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Des données sous plusieurs formes... 

Statistigue Canada diffuse les donnes sous formes 
diverses. Outre les publications, des totalisations 
habituelles et spciales sent offertes. Les données 
soot disponibles sur disgue compact, disquette, 
imprimü d'ordinateur, microfiches et microfilms et 
bandes magntiques. Des cartes et d'autres documents 
de rfrence géographiques soot disponibles pour cer-
tames sortes de donnes. L'accès direct a des 
donnes agrégóes est possible par Is truchement de 
CSIM, la base de données ordinolingue et Is système 
d'extraction de Statistigue Canada. 

Comment obtenir d'autres renseignements 
Toutes demandes de renseignements au sujet de cette 
publication ou de statistigues et services connexes 
doivent itre adresses : 

Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CNSIM, Statistics Canada's 
machine-readable database and retrieval system. 

How to Obtain More Information 
Inquiries about this publication 	and related 
statistics or services should be directed to: 

Retail Trade Section, Section du commerce de detail, 
Industry Division, Division de l'industrie, 

Statistics Canada, 	Ottawa, K1A 0T6 Telephone: Statistique 	Canada, 	Ottawa, K1A 016 téléphone: 
(1-613-951-3551) 	or 	to the 	Statistics Canada (1-613-951-3551) 	ou 	au 	centre de 	consultation 	de 
reference centre in: Statistique Canada 	: 

Halifax 	(1-902-426-5331) Regina (1-306-780-5405) Halifax 	(1-902-426-5331) Regina (1-306-780-5405) 
Montreal 	(1-514-283-5725) Edmonton (1-403-495-3027) Montréal 	(1-514-283-5725) Edmonton (1-403-495-3027) 
Ottawa 	(1-613-951-8116) Calgary (1-403-292-6717) Ottawa 	(1-613-951-8116) Calgary (1-403-292-6717) 
Toronto 	(1-416-973-6586) Vancouver (1-604-666-3691) Toronto 	(1-416-973-6586) Vancouver (1-604-666-3691) 
Winnipeg 	(1-204-983-4020) Wi nni peg 	(1-204-983-4020) 

Toll-free access is provided in all provinces 	Un service d'appel interurbain sans frais est offert, 
and territories, for users who reside outside 	dans toutes les provinces et dans les territoires, 
the local dialing area of any of the regional 	aux utili.sateurs gui habitent A l'ext&rieur des zones 
reference centres. 	 de counication locale des centres régonaux de con- 

sultation. 

Newfoundland, Labrador, 
Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 
Ontario 1-800-263-1136 

Saskatchewan 1-800-667-7164 

Manitoba 1-800-661-7828 
Southern Alberta 1-800-882-5616 

Alberta and Northwest Territories 1-800-563-7828 

British Columbia and Yukon 1-800-663-1551 

Telecounications Device for the 
Hearing lopaired 1-800-363-7629 

Terre-Neuve et Labrador, 
Nouvelle-Ecosse, Nouveau-Prunswick 
et Ile-du-Prince-Edouard 1-800-565-7192 

Québec 1-800-361-2831 
Ontario 1-800-263-1136 

Saskatchewan 1-800-667-7164 
Manitoba 1-800-661-7828 

Sud de l'Alberta 1-800-882-5616 

Alberta et Territoires du Nord-Ouest 1-800-563-7828 

Colombie-Britannique et Yukon 1-800-663-1551 

Appareils de télécaunicatians pour 
Icc •alentendants 1800-363-7629 

How to Order Publications 	 Comment commander les publications 
On peut se procurer cette publication et les autres 
publications de Statistique Canada auprès des agents 
autorisCs et des autres librairies locales, par l'en-
tremise des bureaux beaux de Statistigue Canada, ou 
en ecrivant a la Division du marketing, Ventes et 
Service, Statistique Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) 
Numéro du tClCcopieur (1-613-951-1584) 
Toronto Carte de crCdit seulement (1-416-973-8018) 

Niéro san5 frais pour cander 
seuleuent(Canada et Etats-Unis) 	1-800-267-6677 

Normes de service au public 
Afin de maintenir la qualité du service au public, 
Statistique Canada observe des normes établies en 
matière de produits et de services statistiques, de 
diffusion d'information statistique, de services a 
recouvrement des coüts et de services aux répondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiquer avec Is Centre de consultation 
regional de Statistique Canada be plus pres de chez 
vous. 

This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Marketing Division, Sales and Service, Statistics 
Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) 
Facsimile Number (1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) 

Toll Free Order Only Line (Canada 
and United States) 	1-800-267-6677 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note tie reconnaissance 

Retail 	Commerce 

Le succès du système statistique du Canada 
repose sur un partenariat bien établi entre 
Statistique Canada et Ia population, les entreprises, 
tes administrations canadiennes et les autres 
organismes. Sans cette collaboration et cette bonne 
volontC, il serait impossible de produire des 
statistiques précises et actuelles. 



SYNBOLS 	 SIGHES CONVEHTIONNELS 	 0 
The following sy.bols are used in this 	Lee signus suivants sent employls uniforaImen+ 

Statistics Canada publication: 	dane cette publication d. Statistique Canada: 

figures not available. 	 .. nombres indisponibles. 

Figures not appropriate or not applicable. 	... n'ayan+ pas li.0 de figurer. 

- nil or zero. 	 - n.an+ ou ziro. 

-- amount *00 small to be expressed. 	-- no.bres inf ices. 

x conFidential to meet secrecy requirements 	x confiderrti.l on ver*u des dispositions de la Loi 
of the Statistics Act. 	 sur 1a statistique relatives au secret. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIN 

All current and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 and 
2420), as well as many other series are 
available to the public from 	Statistics 
Canada's computerized 	data bank CANSTh 
(Canadian Socio-Econo.ic Information Manage-
•ent Syste.) via terminal, on computer print-
outs, or in machine readable foru. For 
further information, contact the Cansim staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 0Z8 	(t.lephone 613-951-8200), or 
the regional advisors at 	the Statistics 
Canada offices located across Canada. 

This publication was prepared under the 
direction of: 

• G.W. Andrusiak, Director, Industry Division 

• R. Lussier, Assistant Director, Distribu-
tive Trades Sub-division, Industry Division 

• I. Thériault, Chief, Retail Trade Section, 
Distributive Trades Sub-division, Industry 
Division 

• P. Desjardins, Senior Economist, Retail 
Trade Section, Distributive Trades Sub-
division, Industry Division 

ISOTA 

Lee chiffres •yant ito arrondis, lee totaux no 
correspondent pas toujours. 

NOTE Mi SUJET DE CANS IN 

La banque do donnies informatisé.s de Statistique 
Canada CANSIPI (systme canadian d'infor.e*ion socio-
Icono.iqu.) fournit au public toutes les statistiques 
actuelles at historiques sur In Com.erce de dOtail 
(matrice nos 2299, 2398-2417 at 2420), at cur de 
no.br.um.s autres sines, par Is bieis d'un 
terminal, diaprimis dordinat.ur ou de supports 
ordinolingues. Pour plus de renseigne.ents, 
sadresser au personnel di CANSTh d. In Division 
de 1. diffusion, Statistiqu. Canada, Ottawa, 
K1A 0Z8 (tiliphone 613-951-8200), ou aux conseil].rs 
rIgionaux des bureaux de Statistique Canada situis 
è trav.rs 1. Canada. 

Cette publication a 0*0 ridigIs sous la direction di: 

• O.W. Andrusiak, 	directeur, 	Division de 
1' industri. 

• R. Lussier, direc*eur adjoint, Sous-division des 
commerces de distributions, Division de 
1' industrie 

• I. ThriauIt, 	chef, Section du co..erce de 
ditail, Sous-division des com..rces de distri-
butions, Division de l'industrie 

• P. Desjardins, 	Econo.iste principal., 	Section 
du com•erce de dikail, Sous-division des co.-
merces de distributions, Division de lindustnie 

The paper used in this publication meets the minimum 	Le papier utilisé dans Ia présente publication répond aux 
requirements of American National Standard for 	exigences minimales de l'American National Standard for 
Information Sciences - Permanence of Paper for 	Information Sciences' - 'Permanence of Paper for Printed 
Printed Library Materials, ANSI Z39.48 - 1984. 	Library Materials', ANSI Z39.48 - 1984. 
0 	 0 	 0 
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Note to users 

Monthly 	estimates 	(unadjust.d 	data) for 
four metropolitan areas (Montreal, Toronto, 
Winnipeg and Vancouver) can be tabulated by 
trade group and are available for purchase. 
For information on the metropolitan area 
estimates, or to order, contact John Svab 
(613) 951-3549, Monthly R+ail Trade Section. 

Users interested in acquiring further informa-
tion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section. 

Not.s aux utijjsateurs 

Las estimations m.nsuelles (non dósajsonnali-
sees) pour las quatre rgions metropolitaines 
(Montral, Toronto, Winnipeg at Vancouver) 
par groups, do commerce sont disponibl.s pour 
achat. Pour plus de renseignements sur les 
rógions mItropolitaines, coulmuniquez avec John 
Svab au (613) 951-3549. Section uiensuelle du 
commerce de detail. 

Les utilisat.urs qui sont interesses dobtenir 
plus de rsns.ign.m.nts concernant In móthodo-
logic, In dósaisonnalisstjon at In fiabilit 
des donnees psuven+ consulter is numCro de 
fevrier 10 plus recent de cette publication 
(incluant l.s róvisions de lannee precedent.) 
ou communiquez avac la section mensuelle du 
commerce de detail. 

Retail Trade, July 1995 
Statistics Canada - Cat. No. 63-005 

Commerce de detail, juillet 1995 
Statistique Canada - n o  63-005 au catalogue 
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FAITS SAILLANTS 

Consumers spent less on goods in July as 
retail sales declined for the first time in 
four months. Retail sales slipped 0.3Z to 
$17.7 billion after a 0.4 increase in June. 
The relatively flat 1995 trend in retail trade 
contrasts with the general growth observed 
from early 1992 to November 1994. Nonetheless, 
sales in July were 2.9% higher than in July 
1994. 

When the affect of price changss is removed 
and r.tail saiss are expressed in r.sl 'Lures, 
July 1995 sales were O.SZ higher + hen in July 
1994. The growth came almost en'Lir.ly from 
motor vehicles (+4.7Z from July 1994). 
Actually, sales in the r.st of the retail 
industry were 0.7Z below those of last year. 

En juillet, lea consommakaurs ont riduit laura 
dpenses on biens, 1.. vent.. •u detail syank 
baissé pour is pr.mira fois an qu.+re mois. 
Les ventes su detail ont baja.. de 0.3Z pour 
s'établir a $17.7 milliards, .prè; avoir enre-
giafré une hausse de 0.4Z an juin. En 1995, In 
tendance relakiv.m.nt calms du commerce de 
detail fait contrast. avac 1s croissance gCnC-
rale observe. depuis 1s debut de 1992 jusqui 
nov.mbre 1994. Toutefois, les vsnt.s an 
juillet sont auperleures de 2.9% i cellas de 
juillak 1994. 

Lorsque l'effet des changements de prix est 
éliminé at que 1.a ventes su detail sent •x-
primCes an term.& reels, l.a ventes de juiilet 
1995 sont de 0.5% au-dessus de cellss do juil-
let 1994. Ia croissance provieni essenkielle-
ment des ventes de vehicules automobiles en 
hausse de 4.7Z par rapport a juill.t 1994). En 
fait, lea ventes dans Is rests de lindustrje 
sont inferi.ures de 0.7Z I cell.s de juiliet 
lan d.rnier. 

In July, retail sales decreased in four of the 
seven sectors, accounting for almost 60% of 

• total sales. The automotive, clothing and 
general merchandise sectors decreased the most 
in dollar terms. Partly offsetting these de-
creases were higher sales by the oth.r retail, 
food and furniture sectors. The decline was 
concentrated in six provinces and territories. 

Quatre des sept secteurs du commerce de detail 
ont connu uns baisse de leur& ventes an juil-
e+, lesquelles repre..ntei.nk presqu. 60Z des 
vent.s totales. 1.s ventas des secteurs do 
l'aukomobile, du vetement at des magasins de 
marchandis.% div.rs.s sont cells& qul dimi-
nu.nk In plus, an dollers. C.s baiss.s oni Cte 
partiellement contrebaiancCes per des vent.& 
plus ólevCes dens les secteurs des autres 
magasins de detail, des aliments at du u,eub].e. 
La baisse on juill.+ .st conc.ntr.s dens six 
provinces at t.rrjtojr.s. 

Les consoateurs r'êduisent laurs achats 
d 'autosobiles at de vëtosmnts 

Malgré des teux d'in*Crê't 1 1s baisse, las 
vent.s dans is sec+eur de lautomobil. (in-
clua,,'L las concessionnaires de vehicules auto-
mobiles neufs at doccasions, lea stations-
service at 1.t magasins de pieces, dacces-
soires at services) ont baissC d. O.8X eprss 
des hauss.s an mai at juin. Las dCtaillants du 
secteur de lsutomobile ont •nregis+ri des 
augmentations de fCvrier 1992 a novembre 1994. 
Tout.fojs, au cours des huit derniers mois, 
las v.ntes se sent stabilisCes. 

Consiers reduced their purchases of cars and 
clothes 

Despite lower interest rates, sales in the 
automotive sector lincludes now and used car 
dealers, gasoline service stations, and parts, 
accessories and services outlets) dropped O.8Z 
after rising in May and June. Automotive 
sector retailers recorded increases from Feb-
ruary 1992 until November 1994. From December 
to July, however, the sales trend in the cute-
motiv, sector levelled off. 

Retail Trade, July 1995 	 Conmerce de detail, juIllet 1995 
Statistics Canada - Cat. No. 63-005 	 Statistique Canada - n 63-005 au catalogue 



Sales by new and used motor vehicle dealers 
declined 0.9 in July after a 2.8Z rise in 
June. The number of new motor vehicles sold 
fell 5.7Z in July. Gasoline service station 
sales declined 0.7Z in July, a second consecu-
tive monthly decline. However, this was mainly 
due to lower gas prices in June and July 
following four months of increases. 

Lea ventes des concessionnaires 	dautomobiles 
neuves at d'occasions ant diminué de 	0.9 	en 
juillet faisant suite i un 	gain 	de 	2.8% 	an 
juin; 	lea 	ventas 	do 	véhicules 	automobiles 
neuf a, 	an 	unites, 	ont 	chute 	de 	5.7% 	an 
juillet. 	Lea ventes des stations-service 	orit 
baissé de 0.7X an juillat, 	cc 	qui 	censtitue 
une 	deuxième 	baisse 	mensuelle 	consecutive. 
Cependant, 	cette diminution es+ due principa- 
lemant a la baisse du 	prix 	de 	l'essence 	an 
uin 	at 	an 	juillet, 	aprs 	quatre 	hausses 

mensuelles consécutives. 

Slow sales in the clothing sector were also an 
important contributor to the overall sales 
decline. Sales by the clothing sector have 
slowed in recent months after strong growth 
since early 1994. Three of the four components 
of the clothing sector decreased in July: 
women's clothing stores (-7.6Z1, shoe stores 
(-3.37.) and men's clothing stores (-1.47). The 
decline in women's clothing was particularly 
significant and more than offset the 5.67 rise 
in June. 

Mined results in the prov:uices and territories 

Six provinces and territories recorded monthly 
decreases in sales. The largest drops in 
dollar terms were in British Columbia 1-2.271 
and Ontario (-0.7X). Ontario's decline came 
after two consecutive monthly gains. Among the 
provinces and territories that posted monthly 
increases, Quebec's retailers recorded a 1.IZ 
gain in July after Five declines in the 
previous six months. 

Despite July's drop, retailers in New Bruns-
wick, Manitoba and Saskatchewan have shown 
sustained growth over the last four months. In 
fact, Manitoba's retailers put in their best 
monthly performance since the start of the 
year. Moreover, after a I.5X decline in Jan-
uary 1995, sales have been up for six months 
February to July). Compared with July 1994, 

sales were 9.2X higher in July 1995. New 
Brunswick and Saska+chewan showed a similar 
pa++arn of four consecufive monthly increases. 
These resulted in year-over-year increases of 
SAX and 7.2Z respectively over July 1994. 

Ic secteur du vêtement a aussi joué un role 
important dans ii baisse gnérale. Lea ventes 
du secteur du vtement ont ralenti au cours 
des derniers mois, i la suite d'une forte 
croissance depuis le debut de 1994. Trois des 
quatre composantes liCes aux vôtements ont 
enregistre uric baisse: les nagasins de vte-
ments pour dames (-7.67.), les magasins de 
chaussures (-3.3Z) at lea magasins de veto-
merits pour hoinmes (-1.4Z). La baisse dans lea 
magasins de vOtements pour dames a été parti-
culièrement forte at a plus quo contrebalance 
laugmentatiori de 5.6Z an juin. 

Résultats provinciaux différents 

Six provinces at territoires ont dóclaré des 
baisses mensuelles an juillet. Les diminutions 
los plus significatives, an dollars, ont gig 
signalees an Colombie-Britarinique (-2.27.) at 
an Ontario (-0.77). La baisse on Ontario fait 
suite a deux hausses mensuelles consécutives. 
Parmi lea provinces at los territoires qui ont 
affiché dos hausses mensuelles, les detail-
lan+s du Québec ant rapperté une hausse do 
1.IZ an juillat, aprôs cinq baisses mensuelles 
dana lea six mois précédents. 

Malgré la baisse de juillet, lea détaillants 
du Nouveau-Brunswick, du Manitoba at do 
la Saskatchewan ont déclaré une croissance 
soutenue de lours ventes au cours des quatre 
derniers cola. Ic Manitoba a enregistré la 
meilleure performance mensuelle depuis le 
debut de l'arinCe 1995. En effet, aprs une 
baisse de 1.5Z anregistréc an janvier 1995, 
lea ventos affichent des hausses depuis los 
six derniers mois. Compara±ivemenL a juillet 
1994, las ventes do la province sont supé-
rioures do 9.2Z an juillot 1995. Le Nouveau-
Brunswick at Ia Saskatchewan ont tous 
deux suivi un mouvament de quatre hausses 
mensuelles consécutives. Ccci a amenC des 
augmentations annuelles do 5.OZ at 7.2% 
respectivement an juillot 1995 par rapport 
l'annCe d.rnire. 

Reta Trade, July 1995 
Statistics Canada - Cat. No. 63-005 
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Chart 1  	 Graphique 1 
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Prior to 1991, data includes Federal Sales Tax. Its 	 • Avant 1991, los données incluent Ia taxe do vente fédórale. La 
successor, the Goods and Services Tax is not included in 	taxe sur les produits at seivices qul jul a succédé nest pas 
the 1991 and later data. 	 iricluse an 1991 at dens lea donnees ulténeures. 

Chart 2 	 Graphique 2 	 - 

Retail Sales - Canada 	 Ventes au detail - Canada 
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Data pnorto 1991 have been adjusted to remove the Federal 	Lea données avant 1991 ont été ajustées pour supprimer Ia taxe 
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TABLE 1. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Current Periods) 

.flCfl9C Tro, 
Sales 	 previous month 

Year-to- 
Venice 	 dat. Variation p. r. 

cu mois précédent 
1995 

	

July 	June 	May 	April 	 July 	June 

	

1995 	1995 	1995 	1995 Cuinulatif 	1995 	1995 

	

Juillel 	Juin 	Plai 	Avril 	 Juillet 	Juin 
No. 

millions of dollars - millions de dollars 

Trade GrOUP - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 PIens clothing stores 

6 I4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts0 accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

4054.6 4,138.8 4081.6 49202.8 

342.3 350.5 357.1 359.1 

974.9 975.7 981.1 985.2 

152.5 157.8 153.7 139.7 

135.7 137.7 134.4 132.1 

354.2 383.4 363.1 339.6 

438.6 437.8 439.1 442.0 

719.8 714.8 720.1 747.0 

185.0 186.8 188.2 193.5 

4088.7 4,126.2 4,012.9 3,997.5 

19211.8 19220.0 1,254.1 1,210.1 

959.9 964.4 948.9 925.0 

1,897.8 12910.4 1,882.7 1,849.2 

610.8 602.4 602.7 596.3 

475.3 467.0 467.9 477.6 

960.7 942.3 954.0 947.0 

17,662.6 17,715.9 17,641.7 17,543.7 

29,171.6 

2,469.2 

6,872.5 

1,048.4 

961.2 

2,502.9 

3,084.3 

5,184. 0 

1,333.3 

28,408.1 

8,410.0 

6,753.4 

13,104. 7 

4,192.2 

3,330.3 

6,588.8 

123,414.5 
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2.8 

	

-0.7 	-2.7 • 

1.6 

-0.7 1.5 

1.4 - - 

1.8 -0.2 

2.0 -1.2 

-0.3 0.4 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluithia 

28 Yukon 

29 Northwest T.rritories 

	

294.3 	290.3 	292.4 	298.3 

	

75.5 	76.8 	76.0 	73.1 

	

525.1 	529.5 	537.8 	546.2 

	

425.6 	422.7 	418.3 	415.3 

	

4006.0 	4,060.6 	4,085.7 49124.3 

	

6,578.6 	6,627.7 	6,598.3 	6,455.8 

	

626.5 	619.9 	618.3 	604.8 

	

560.6 	551.9 	543.3 	538.0 

	

12855.1 	1,862.6 	1,863.7 	1,826.1 

	

2,554.9 	2,613.1 	2,547.7 	2,601.7 

	

18.7 	18.7 	18.3 	18.1 

	

41.8 	42.0 	41.9 	42.1  
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-0.5 1.6 -1.0 -0.1 0.6 2.1 

-0.5 1.2 6.3 11.7 22.7 25.6 

-0.4 1.1 -2.7 -2.5 -1.8 -1.7 

10.0 -9.2 2.8 8.7 4.4 -3.7 

1.8 -2.2 -3.4 -3.7 -4.8 -12.0 

6.9 -3.8 4.7 13.1 10.5 4.7 

-0.6 0.4 8.7 9.7 14.4 19.3 

-3.6 -0.1 -0.6 -1.2 - - 5.4 

-2.7 0.2 -4.0 -1.0 -0.4 4.3 

0.4 -0.6 9.0 2.5 3.1 4.4 

3.6 1.6 1.5 2.6 6.3 3.4 

2.6 -4.4 -3.2 -2.2 -1.5 -6.2 

1.8 -0.2 6.6 6.2 6.2 5.1 

1.1 0.3 0.6 0.6 1.3 0.6 

-2.0 -0.2 0.1 -1.2 -0.2 2.2 

0.7 5.7 6.2 6.8 9.4 10.6 

0.6 0.3 2.9 2.1 3.2 3.5 

Groupe de cameerce 	Canada 

Supermarchés d'alimentation at I 
ópicerl.s 

Tous Los autres magasins 2 
d 'oilmen tat ion 

Pharmacies at umgasins do 3 
médicaments breve tés 

Magasins do chaussures 4 

Magasins do vitements pour houmies 5 

Magasins do vétements pour dames 6 

Autres magasins do vékements 7 

Magasins do meubles of d'.ppar.ils 8 
managers 

Magasins daccessoir-es d'.m.ublement 9 

Conceseionnajr.e d. vehicul.s 10 
automobiles at rCcr.ati+e 

Stations-service 11 

Magasins d. pieces at d'accsssoir.s 
pour automobiles at services 

12 

Magasins de merchandises divorces 13 

Autresmogasins do produi+s 14 
semi-durablas 

Autres megasins do produits 15 
durables 

Autr.s magasins de vente au detail 16 

Total, ensele dcc .agaslns 17 
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4.0 -0.6 6.8 7.2 5.9 2.2 

-1.5 3.8 -1.9 -1.1 2.0 

0.7 1.8 5.0 1.7 1.6 3.1 

-0.9 0.3 -1.4 -4.4 -3.1 - - 

2.2 -1.6 4.5 4.1 5.6 3.9 

2.2 1.1 9.2 6.5 11.1 5.6 

1.0 4.8 7.2 6.0 5,5 3.3 

2.1 1.2 1.7 1.0 2.2 -0.2 

-2.1 2.0 5.1 8.0 6.4 10.8 

1.0 1.2 5.6 7.4 4.2 1.8 

-0.6 2.4 8.4 7.9 7.5 9.8 
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TABLFA&J 1. Ventoc au detail, désaisonnalisCes, 5.1cm 3e groupe de ccerce et la region 
(pCriodes courantes) 

Change from 

	

previous month 	Change from previous year 

	

Variationp. r. 	Variation par rapport a lannée prcdente 
CU mole precedent 

Year-to- 
May 	April 	July 	June 	May 	April 	date 
1995 	1995 	1995 	1995 	1995 	1995 	1995 
Mai 	Avril 	Juillat 	Juin 	Mai 	Avril 	Cumulatif 

Per cent - pourcentage 

Regions 
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4,245.4 

364.3 

923.3 

137.5 

115.2 

323.0 

377.0 

700.9 

190.0 

4,226.2 

1,328.1 

985.7 

4,357.3 

382.2 

979.6 

165.6 

146.7 

393.2 

417.9 

702.4 

199.7 

5,111.0 

1,303.5 

1,084.0 

4,233.9 

369.5 

974.6 

165.1 

131.7 

370.7 

394.6 

654.5 

192.9 

5,067.5 

1,280.5 

1,068.1 

4,122. 3 

368.8 

937.4 

142.7 

122.5 

322.7 

392.2 

674.7 

175.0 

4,279.0 

1,109.7 

902.2 

28,676.5 

2,402.8 

6,629.9 

929.3 

812.1 

2,178.5 

2,536.3 

4,648.4 

1,231.9 

29,506.1 

8,258.2 

6,514,2 

1,699.6 1,853.2 1 2,815.6 1486.0 

613.6 645.9 682.8 537.8 

469.3 471.2 454.8 424.2 

1,038.7 1,017.0 955.2 861.4 

17,737.9 	19,230.5 	18,812.0 	17,058.7 

11,237.5 Is 
3,792.9 

2,911.9 

6,041.9 

118,308.5 

No 

TABLE Z. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

Sales 

Ventes 

July 	June 	May 	April 	Year-to-date 
19951 	1995 	1995 	1995 	1995 

Juilleti 	Juin 	Mai 	Avril 	Cuutulatif 

millions of dollars - millions da dollars 

. 

Trade Group - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings &tor.s 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Reg]ans 

18 Newfoundland 

19 Prince Edward Island 

20 Nov. Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

302.4 

86.0 

534.4 

439.7 

4,149.2 

6,483.3 

618.3 

563.8 

1,871.8 

2,622.4 

22.6 

44.0 

313.8 

87.4 

586.6 

465.6 

4,508.3 

7,212.3 

666.3 

592.1 

2,012.3 

2,717.8 

22.2 

45.8 

303.0 

79.5 

564.8 

443.0 

4,581.7 

6,982.2 

643.8 

565.0 

1,951.7 

2,634.2 

19.8 

43.4 

284.4 

67.3 

525.1 

396.8 

4,200.5 

6,165.8 

590.0 

517.5 

1,781.2 

2,472.3 

16.4 

41.2 

1,917.9 

498.0 

3,574.2 

2,776.7 

28,081.3 

43,915.0 

4,055.2 

3,608.4 

12,309.2 

17,167.7 

123.9 

280.8 
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-4.6 1.7 1.7 -0.8 

1.8 13.2 23.1 31.8 

-4.2 -2.0 -0.4 -3.8 

1.9 11.8 5.1 -5.6 

-2.5 -1.5 -3.3 -14.8 

0.2 15.5 11.4 1.8 

5.5 10.7 12.6 17.5 

-1.2 -0.9 -0.2 3.0 

-5.5 -0.7 2.6 0.4 

7.2 5.5 5.8 -2.4 

1.3 4.0 7.1 2.4 

-4.1 -1.8 -0.5 - 10.0 

4.9 7.4 8.1 3.2 

0.5 0.6 3.0 0.4 

0.1 -1.8 -0.2 2.1 

3.0 8.9 10.7 8.7 

Supormarchés dalimentation at épicories 1 

Tous las autros megasins dalimontation 2 

Phsrrcios at .gasins do modicaments br.votes 3 

Pgssins do chaussuros 4 

Pgasins do vé+.monke pour hou.ios S 

t'gaeins do v6t.ments pour damse 6 

Au*r.s magasins do vétomonts 7 

Ilagasins do meublos at dappareils ménagars 8 

Pgasins dacc.ssoiros damuble..nI 9 

Conc.ssjorinairos do vIhiculos automobjios 10 
ot recreatafe 

Stations-service 11 

Magasins do picas at daccossoiras pour 12 
automobiles  at  services 

Magasins do merchandises divorces 13 

Autr.s magasins do produits s.mi-dur.bl.s 14 

Autres uugasins do produits durabl.s 15 

Autros magasins do vents au detail 16 

I * 

18.7 

-2.2 

2.7 

-6.1 

7.9 

15.3 

4.1 

0.7 

5.4 

1.8 

-1.9 

4.9 

1.1 

1.8 

7.6 

1.2 4.1 4.9 2.0 

5.1 10.8 6.9 -1.2 

-4.1 2.0 3.7 -1.4 

3.0 4.7 3.3 -1.3 

-3.8 -3.0 -1.7 -3.6 

2.1 5.7 7.4 0.4 

7.0 8.9 11.3 3.2 

6.4 7.8 7.1 -1.5 

-0.2 3.5 3.2 -3.0 

3.5 9.1 8.1 9.1 

7.2 8.5 8.8 -2.8 

6.1 7.3 10.8 10.0 

Torra-Nauvo 18 

il.-du-Princ.-Edouard 19 

Nouvulle-Ecosse 20 

Nouvoau-Brunswick 21 

Quib.c 22 

Ontario 23 

Manitoba 24 

SaskaIchowan 25 

Alberta 26 

Colothi.-Britannique 27 

Yukon 28 

TorrjIojrgs du Nord-Oues* 29 

2.5 

3.9 

-0.4 

0.5 

-2.0 

5.2 

5.3 

4.4 

0.6 

8.3 

3.9 

7.4 

is 
TABLEAU 2. Ventes au detail, non-d6saisonnal3.s6es, scion le gruupe de coumerce et la region 

(pCriodes courantes) 

Change from previous year 

Variation par rapport . lanné. prêcdante 

	

Julyl 	Juno 	 ty 	April Ysar-to-dat. 

	

1995 	1995 	1995 	 1995 

	

Juill.tj 	Juin 	t'i 	Avril 	Cu.jla*if 

Per cent - pourcentage 

Groupe do caercp Canada 

0.8 	3.8 	4.6 	0.1 
	

3.0 Total, ensmebla des .agasins 	 17 

Regions 

~ 0 
RRta Trade, Juy 1995 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter2 Quarter I Quarter 4 Quarter 3 Quarter 2 
1995 1995 

ITrimestre 
1994 1994 1994 

Trimestre 2 Trimestre 1 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

12,713.5 11,717.6 12,778.9 122759.4 12,605.3 

1 1 120.5 918.1 1,036.8 11018.2 917.7 

2,891.7 2,814.9 39252.5 2,971.0 2,952.5 

473.3 318.5 545.1 454.7 456.3 

401.0 295.9 598.0 357.3 428.9 

12086.6 769.0 1,329.7 1,007.8 990.2 

1,204.8 954.5 12653.2 1,244.4 1,061.8 

2,031.6 11915.8 2,722.7 2,192.6 2,019.9 

567.6 474.2 654.0 610.7 563.2 

14,457.5 102822.3 11,195.3 119833.4 14,020.9 

3,693.8 3,236.3 3,576.0 3,824.3 3,533.4 

3,054.3 2,474.3 3,259.5 2,991.1 3,179.9 

5,354.8 4,183.1 7,344.0 5,098.2 5,039.3 

1,866.4 1,312.8 2094.5 1,834.7 1,840.5 

1,350.2 1,092.4 1,820.3 1,403.1 12350.9 

2,833.6 2,169.6 3,206.9 2,838.7 2,589.8 

55,101.2 45,469.4 57,167.5 52,439.8 53,550.7 

288.1 252.8 269.9 289.5 269.8 

69.1 66.2 75.8 64.9 65.6 

5.4 3.3 7.3 5.7 5.2 

3.7 2.5 7.7 3.5 3.9 

12.0 8.2 21.2 13.4 12.3 

9.1 7.2 17.3 9.9 8.1 

20.9 17.3 37.7 24.3 20.9 

3.7 2.9 5.0 4.0 3.6 

191.0 119.2 119.4 158.3 192.8 

87.2 76.9 85.8 79.5 72.0 

42.8 34.0 44.7 42.4 46.0 

100.8 73.2 167.4 114.0 103.8 

30.9 20.0 39.7 31.8 29.2 

8.8 7.2 19.4 11.8 11.8 

18.5 15.7 32.1 22.1 19.1 

901.2 714.3 956.9 880.3 869.0 

Trade Group 

No 

Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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6.3 3.3 5.7 4.3 4.1 

1.4 0.9 7.8 10.2 6.2 

-0.1 . 5.1 6.3 8.9 7.8 

9.4 7.6 11.7 8.3 3.8 

2.9 4.0 7.1 8.1 7.1 

6.8 	5.2 	 -1.8 	6.1 	4.1 

5.4 3.8 5.4 4.8 5.7 

2.9 -10.2 ii 3.6 4.2 

-5.4 3.9 -4.7 -2.8 8.4 

-3.1 0.1 4.2 -2.1 0.3 

12.7 14.3 -44.3 -47.0 -53.0 

0.1 2.3 9.7 -0.3 1.7 

4.6 8.8 -3.1 2.8 -2.6 

-0.9 -5.2 5.7 5.8 12.7 

21.2 14.6 9.5 -10.9 -8.7 

-7.0 2.2 -9.2 8.1 15.7 

-2.9 -11.8 6.7 7.8 5.5 

5.9 9.4 26.1 12.6 8.8 

-25.4 -27.6 3.3 4.7 9.5 

. -3.1 -8.4 0.4 -2.1 -11.5 

3.7 1.7 2.1 2.5 3.3 

TABLEAU 3.. Ventes au detail, non-dCsaisonnalisCes, se1n le graupe de casmorce Pt la region 
(estiations tri.estriel]es) 

Groupe do comeerce 

C Change from previous year 

Variation par rapport i Pannéo prIcédento 

	

Quarter 2 Quarter 1 	Quarter 4 Quarter 3 Quarter 2 
1995 	1995 	1994 	1994 	1994 

Trim.stre 2 Trim.stre 1 Trim.stre 4 Trimestra 3 TrimesIro 2 

Per cent - pourc.n+.go 

0.9 	0.8 	3.6 	4.2 	5.0 

22.1 	22.5 	18.7 	16.2 	2.2 

-2.1 	-1.6 	-0.5 	1.0 	1.6 

3.7 	1.6 	 8.9 	10.3 	9.0 

-6.5 	-6.8 	-8.6 	-5.0 	2.2 

9.7 	8.8 	11.7 	4.1 	2.3 

13.5 	22.3 	18.2 	12.5 	7.9 

0.6 	10.3 	8.0 	1.7 	2.9 

0.8 	3.3 	1.4 	3.5 	0.6 

3.1 	7.8 	13.3 	10.8 	15.6 

Canada 

Superm.rchIs d'alimentation at épiceriss 1 

Tous i.e autres megasins dalimontakion 2 

Pharmecies at megasins do midicements brevetes 3 

t'gasins do chaussures 4 

tgasine do vitom.nte pour homees 5 

Magasins do vétomenle pour dames 6 

Autres megasins do vêt.m.nEs 7 

Ilagasins do meubles at dappareils menag.rs 8 

Magasins daccessoires dam.ublem.nt 9 

Conc.ssionnaires do véhiculus automobiles 10 
at récreat ifs 

Stalione-servico 11 

Magasins do pièces at dacc.ssoiros pour 12 
automobilas at services 

Magasins do merchandises divorces 13 

Autres magasins do produits s.mi -durabl.s 14 

Autres magasins do produits durablos 15 

Autros magasins do vents au dItail 16 

Total, enseeble des •agasins 17 

Terro-Neuve 

Supermarchés dalimentation at ópicori.s I 

bus los autros magasins delimentakion 2 

Phar.ci.s at megasins do midicaments br.v.tIs 3 

Magasins do chaussuros 4 

Magasins do vil.ments pour homas 5 

Magasins do vetoments pour dames 6 

Autros lagasins do vetamants 7 

Magasins do maublos at dappar.ils ménagors 8 

Magasins daccessoires d'am.ubl.ment 9 

Concossionnajros do vshicul.s automobiles 10 
at ricrIa*ifs 

Stakions-s.rv ice 11 

Magasins ds pièces at dacc.ssoir.s pour 12 
automobiles at services 

Magasins do merchandises div.rs.s 13 

Autros ui.gasins do produits somi-durables 14 

Autrosuagasins do produits durablos 15 

Autres imagazins do vents au detail 16 

Total, eflse.bla des •agasins 	 17 

	

4.5 	-1.0 	0.3 	-0.2 	-0.5 

	

-3.9 	1.6 	9.0 	8.1 	10.0 

Retail Trade, July 1995 	 Commerce de detail, juillet 1995 Statistics Canada - Cat. NO. 63-005 	 statistique Canada - nO 63-005 au catalogue 



TABLE 3. Retail Sales, Not Seasonally Adlusted,  by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter 21 	Quarter 11 	Quarter 4 	Quarter 3 	Quarter 2 

	

1995 	1995 	1994 	1994 	1994 
Trimestre 2 Trimestre I Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

	

58.0 	50.9 	55.2 	56.7 	50.7 

	

16.2 	15.7 	16.9 	16.7 	16.1 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

3.5 	2.1 	 5.6 	6.8 	3.6 

	

5.5 	5.0 	7.6 	6.7 	6.1 

	

1.3 	1.1 	1.9 	2.4 	2.2 

	

54.9 	34.4 	40.9 	40.7 	53.1 

	

26.4 	21.1 	23.1 	28.6 	23.6 

	

13.2 	9.9 	14.3 	13.8 	14.3 

	

22.2 	1.1 	32.0 	24.0 	21.6 

	

10.8 	7.0 	11.1 	11.5 	8.8 

	

2.8 	1.9 	4.0 	2.9 	2.4 

	

11.0 	8.5 	12.5 	15.3 	11.3 

	

234.2 	177.8 	235.0 	235.1 	221.3 

454.3 419.5 458.5 473.4 439.0 

118.7 112.7 127.6 111.8 108.2 

10.2 6.2 11.2 9.5 8.9 

7.0 5.7 12.9 6.3 6.9 

24.5 18.5 39.6 27.7 26.4 

25.0 20.9 44.9 28.2 22.1 

35.8 32.7 53.0 41.7 38.3 

10.9 9.6 16.8 14.8 13.1 

418.2 298.7 298.7 336.2 415.3 

123.0 102.5 124.4 140.1 139.4 

78.0 60.0 85.3 76.2 86.5 

167.0 125.1 266.3 171.3 162.1 

50.2 37.9 70.2 52.4 48.1 

27.9 20.0 40.8 26.2 24.0 

97.1 71.8 109.0 105.7 93.7 

1,676.5 1,363.4 1,785.9 1,646.7 1,652.7 

Trade Group 

No. 

Prince Edward Island 

I Supermerkts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe slores 
5 Mens clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, July 1995 
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Per cent - pourcentage 

14.5 9.3 7.3 -1.3 -1.6 

0.9 1.9 -4.9 -0.5 -3.0 

x x x x x 
x x x x x 

11.8 -5.4 -7.6 -10.4 -3.3 

-7.7 -4.5 0.4 -1.3 4.3 

2.6 -8.1 -1.4 6.5 3.9 

22.5 18.4 6.2 -10.5 -7.0 

14.5 -6.4 -6.7 -10.5 10.3 

-2.3 -1.4 1.7 7.8 0.4 

Tle-du-Prince-tdouard 

Supermarchés d'alimentation it êpiceries 1 

Tous los autres magasins d'alimen*ation 2 

Pharmacies of magasins do mdicamen+s brevotés 3 

I'tagasins di chaussures 4 

Plagasins di vétements pour homees S 

Pgasins de vétements pour dames 6 

Autr.s magasins do vétoments 7 

Magasins do meilss it dappareils managers 8 

Magasins d'accessoires d'ameublem.n* 9 

Concessionnaires di véhicul.s automobiles 10 
it récreatifs 

Stations-service 11 

Ilagasins de pisces at dacc.ssoir.s pour 12 
automobiles at services 

tgasins do merchandises diversus 13 

Autr.s m.gasins do produiLs semi-durablus 14 

Aukr.s uagasins do produits durables 15 

Autres magasins di vents au detail 16 Li 

-4.0 -7.5 7.2 30.2 28.3 

-9.9 -1.7 -5.9 7.8 10.6 

-42.1 -38.0 -20.9 16.6 2.9 

3.5 -0.1 13.9 -0.9 12.3 

	

9.7 
	

1.0 

	

14.7 	 -7.4 

	

1.0 
	

6.4 

	

-7.0 	 -3.0 

	

13.2 
	

17.2 

	

-6.5 	-10.9 

	

-16.9 
	

7.1 

	

0.7 	 -4.6 

	

-11.8 	-27.2 

	

-9.8 
	

3.3 

	

0.6 
	

3.2 	 -0.1 

	

-0.3 
	

7.6 
	

10.5 

	

-14.8 	 -9.6 	-Il . 1 

	

-1.7 	 -0.4 	 -5.7 

	

26.7 
	

21.4 
	

11.2 

	

2.7 
	

2.4 

	

31.6 
	

21.7 
	

22.6 

	

7.4 	 -1.8 
	

1.9 

	

-28.5 	-22.5 	-13.1 

	

3.4 
	

0.9 
	

9.6 

	

1.0 	 -0.3 
	

-1.2 

	

9.9 
	

4.6 
	

0.6 

	

0.7 	 -0.2 	 -2.3 

	

0.9 	 -0.4 	 -0.3 

3.5 
	

8.5 
	

5.1 
	

3.7 	 -0.3 

3.0 -1.7 

4.4 1.6 

16.0 5.0 

3.6 -3.8 I* •0.2 1.4 	 -1.1 	 1.5 	 -0.6 

Retail Trade, July 1995 
Statistics Canada - Cat. No. 63-005 

TABLEAU 3. Ventes au détil, non-désaisonnalisées, selen 2e groupe de cmamerce et la region 
(est2aations tri.estrielles) 

10 Change from previous year 

Variation par rapport i lannée précêdente 

	

Quarter 2 Quarter I 	Quarter 4 Quarter 3 Quarter 2 
1995 	1995 	1994 	1994 1994 

Trimestre 2 Trimestre I ITriwestre 4 ITrimestre 3 Trimestro 2 

Groupe do coumiercs 

N o 

5.8 
	

0.9 
	

2.5 	-0.4 
	

3.1 Total, ensemble des .agasins 	 17 

Nouvelle-toosse 

Supermarches dalimenLation at Cpiceri.s I 

bus les eutres megasins dalimenLation 2 

Pharmacies at uagasins de m6dicaments brevetes 3 

lagasins do chaussures 4 

tgasins do vêtements pour homes S 

Itagasins do vCtements pour dames 6 

Autres megasins do veLements 7 

Ii.gasins de meubles at dapp.r.ils menagers 8 

Plagasins daccessoires dameublement 9 

Concessionn.ires de vChicules automobiles 10 
eL récreatifs 

Stations-service 11 

Pgasins ds pieces at daccessoires pour 12 
automobiles at services 

Plagasins do merchandises diverses 13 

Autres megasins do produils semi-durables 14 

Autr.s megasins de produits durabiss 15 

Autres magasins de vents au detail 16 

Total, ensemble des .agasns 	 17 

Commerce de detail, juillet 1995 
Statistique Canada - n' 63-005 au catalogue 



TABLE 3. Retail Sales, Not Seasonally Adusted, by Trade Group and by RegiDn (Quarterly 
Est1ates) 

Sales 

Vantes 

Quarter 2 Quarter 1 Quarter 4 Quarter 3 Quarter 2 
1995 	1995 	1994 	1994 	1994 

Trimestre 2 Trimestre I Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

316.6 	282.4 	308.0 	319.6 	313.5 

107.0 	101.6 	113.6 	96.5 	94.3 

9.5 	5.8 	10.8 	8.3 	8.1 

6.5 	4.8 	12.5 	7.3 	8.3 

23.1 	15.7 	32.7 	23.1 	21.8 

15.9 	11.9 	26.0 	18.7 	15.5 

33.6 	31.5 	51.7 	37.2 	34.0 

11.5 	8.8 	13.2 	11.2 	10.4 

342.3 	223.5 	232.3 	241.9 	323.9 

96.2 94.4 116.1 123.4 109.3 

84.7 65.1 90.6 84.3 82.1 

129.8 97.6 203.8 138.7 139.9 

37.3 23.6 40.9 30.6 30.9 

20.1 15.1 33.5 22.3 20.0 

58.9 44.0 68.0 64.1 53.9 

1 1305.5 1431.5 1,361.0 1,235.1 1,275.8 

3,397.8 3,165.3 3450.6 3,597.8 3,610.5 

660.2 663.8 741.8 733.3 745.4 

160.5 95.3 186.5 150.7 156.3 

104.3 66.7 144.8 94.6 116.0 

315.4 211.0 336.1 281.2 280.9 

370.8 264.4 428.2 339.9 318.8 

603.0 460.3 627.9 561.8 526.2 

158.9 106.2 145.8 142.7 138.6 

3,228.7 21258.9 2,331.2 2,783.6 3,610.6 

753.3 668.4 735.7 755.1 706.6 

815.0 608.3 827.2 731.5 815.2 

1045.0 860.8 1,456.9 1,092.1 19101.0 

471.1 329.5 489.9 465.5 466.9 

295.0 219.7 352.5 273.5 274.7 

465.0 352.5 543.0 429.9 455.2 

13,290.5 10,641.6 13,251.7 12,765.3 13,661.4 

Trade Group 

No. 

Now Brunswick 

I Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 I'4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Hous.hold furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Othsr retail stores 

17 Total, all stores 

Quebec 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIen's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasolin, service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

iS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, July 1995 
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1.0 	-9.1 	-13.9 	-12.4 	-9.1 

13.5 15.2 24.5 21.9 19.4 

18.2 12.1 17.3 19.9 22.8 

-22.0 -12.3 -19.7 -4.9 9.0 

6.2 3.2 0.2 0.6 -3.0 

2.7 -7.0 -6.1 -9.3 -7.4 

-1.4 2.5 7.8 8.7 2.2 

10.4 15.5 18.9 13.2 6.5 

5.7 -7.9 -5.8 -16.7 -5.3 

-12.0 -1.5 8.0 - - 7.3 

3.2 14.8 18.5 20.7 15.6 

-7.2 -8.5 3.9 3.4 9.0 

20.7 19.6 2.1 -13.6 -10.3 

0.8 7.2 20.7 30.2 17.0 

9.4 4.2 2.5 -7.0 -13.0 

2.3 -2.7 -0.2 -4.7 -0.9 

-5.9 -4.1 2.4 5.9 8.0 

-11.4 -4.4 -7.3 -1.9 1.6 

2.7 -0.7 6.4 8.1 4.3 

-10.1 -9.9 -1.9 2.9 2.2 

12.3 7.2 15.0 10.0 7.6 

16.3 19.1 17.7 6.8 3.1 

14.6 22.7 8.0 -1.7 -2.4 

14.6 18.1 4.0 1.9 -7.4 

-10.6 -4.8 2.1 1.7 14.3 

6.6 -5.8 2.1 4.1 0.1 

- - 4.5 6.5 5.5 3.9 

4.0 1.1 7.0 9.7 8.7 

0.9 12.8 16.9 14.8 15.7 

7.4 6.4 17.6 11.3 1118 

2.2 7.0 11.0 6.9 7.0 

TABLEAU 3. Vontes au detail, non-désaisonnalisCes, splon le groupe do cnooerce et la region 
(estaoations trioestrielles) 

. 

Change from previous year 

Variation par rapport i l'annóe précédente 

	

Quarter 2 Quarter I 	Quarter 4 Quarter 3 Quarter 2 
1995 	1995 	1994 	1994 	1994 

Triniestre 2 Tri,nestra 1 Trimestre 4 Trimestr. 3 Triunestre 2 

Per cent - pourcentage 

Groups de cou.erc. 

Nouveau -Brunswick 

N o  

. 

S -2.7 	-0.4 	 4.9 	 4.9 	 7.8 

Supermerchés dalimintation at epicene. I 

Tous 1.s autr.s megasins dalimintation 2 

Pharmecies at nagasins de ,nédicaments brevet.. 3 

tiagasins di chaussures 4 

Piagasins di vCtements pour ho.,.s 5 

Piagasins di vêt.ments pour dames 6 

Autres migasins di vétemints 7 

Magasins de meubl.s it d.pp.r.ils ménagers 8 

Magasins d'accessoires dameubl.m.nt 9 

Concessionnajres di vChicuiss automobiles 10 
it rCcrCatifs 

Stations-service 11 

Magasins do pieces it dacceesoirss pour 12 
automobiles it services 

Iiagasins di merchandises divers.. 13 

Autr.s megasins di produits semi-durable. 14 

Autres magasins di produit. durablis 15 

Autris migasins de vents au ditail 16 

Total, enseable des .agasins 17 

Québec 

Sup.ra.rch.s dalimentation at ipiceries 1 

Tous 1.. autn.s .aga.ins dalimentation 2 

Pharm.ci.s it magasins di medicamants brevitis 3 

Piagasins d. chaussur.s 4 

liagasins di vt.menis pour houies 5 

Piagasins di vêtim.nts pour do.,.. 6 

Autris megasins di vitemints 7 

Piagasins do m.ubl.s it dapparsils managers 8 

Piagasins daccessoir.. dameublement 9 

Concessionnaires di vihiculas automobiles 10 
at récréatifs 

Stations-service 11 

Plagasins do piIcas it dacc.ssoiris pour 12 
automobiles at services 

Magasins di merchandises divirses 13 

Autnes magasins di produit. semi-durable. 14 

Autras mog.sins di produits durable. 15 

Autres megasins do vents au dutail 16 

Total, ensemble di. .agasins 	17 

Retail Trade, July 1995 	 Commerce de detail juiltet 1995 
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TARIE 3. RetaAl Sales, Not Seasonally Ad)usted, by Trade Group and by Region (Quarterly 
Estioates) 

Sales 

Ventes 

Quarter 2 Quarter I Quarter 4 Quarter 3 Quarter 2 
1995 195 

ITrimestr: 
1994 1994 1994 

Trimestre 2 1 Trimestre 4 Triunestre 3 Trimestre 2 

millions of dollars - millions de dollars 

4031.3 3,804.6 4043.4 32972.9 39977.4 

11129.6 1,077.1 1,247.3 1,130.4 1,115.4 

162.7 118.8 196.6 164.0 172.2 

162.4 122.7 242.9 141.9 178.1 

406.3 289.2 519.7 375.7 380.1 

426.3 357.7 624.5 462.6 378.4 

689.9 724.5 1,015.2 815.2 725.5 

211.3 183.2 264.5 246.3 221.0 

5 50629.0 4,381.5 4,684.8 4 3o503.9 5,321.9 

11381,2 1,213.1 1,303.0 1,356.0 19304.6 

1,163.4 980.0 1,265.1 1,142.8 1,216.8 

11963.9 11550.1 2,796.5 1,833.2 1,804.6 

674.6 478.2 835.8 648.1 648.4 

513.6 433.0 730.9 541.3 527.6 

19304.0 969.2 1,421.7 12302.9 1,141.1 

20,360.3 17,071.4 21,601.2 19,046.4 19,466.3 

492.1 435.6 480.0 478.5 474.9 

71.8 65.4 72.9 63.6 63.7 

13.0 8.2 13.8 9.8 10.5 

11.1 8.3 17.5 10.0 12.7 

28.6 20.8 37.7 29.4 32.0 

37.0 29.5 55.5 38.8 34.5 

57.5 53.3 82.6 58.6 55.7 

14.1 12.1 14.7 13.2 13.3 

465.8 333.8 352.7 342.0 403.7 

176.0 151.9 164.3. 170.3 146.9 

91.1 65.5 86.7 85.5 95.2 

231.6 188.1 322.8 224.1 223.1 

47.9 37.3 61.8 45.8 51.5 

56.9 42.3 71.4 50.3 46.6 

80.5 63.5 96.1 76.9 73.0 

1,900.1 1,536.8 10955.5 1,721.4 1,761.5 

Trade Group 

No 

0ntaro 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise s+ores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent i,edicine stores 

4 Shoe stores 

S Mans clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General .ierchandis. stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Retail Trade, July 1995 
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TABLEAU 3. Ventas au detail, non-désaisunnalisCss, se3n 1e groups de c..rca at l.a region 
(estioatinns trioastrza].]ps) 

Groups de coimnerce 

N o  

. 

Change from previous year 

Variation par rapporI: a lannee prcedenfs 

	

QuarI:er 2 Quar+er I 	Quar+er 41 	uar+.r 3 Quar.r 2 
1995 	1995 	19941 	1994 	1994 

Trimss*ro 2 Trim.str. 1 Trimssre 4ITrimes*re 3 Trimss*r. 2 

Per cenI: - pourc.nag. 

1.4 	3.4 	4.6 	2.9 	2.5 

1.3 	0.4 	2.2 	0.6 	-1.7 

-5.5 	-1.9 	4.4 	7.6 	11.2 

-8.8 	-7.5 	-12.3 	-8.5 	2.4 

6.9 	11.2 	11.5 	3.6 	3.3 

12.7 	32.3 	21.1 	16.2 	11.5 

-4.9 	9.9 	4.4 	1.1 	0.6 

-4.4 	-0.6 	8.2 	13.5 	15.7 

5.8 	13.1 	16.4 	11.8 	15.2 

I 

5.9 -0.4 -0.8 -2.7 -2.2 

-4.4 1.5 11.0 10.3 13.0 

8.8 6.8 7.7 2.3 2.9 

4.0 -0.4 2.6 9.5 4.7 

-2.7 9.9 7.1 7.5 

14.3 10.7 13.6 11.3 3.1 

Ontario 

Sup.rmarch6s da1imeritaion at epiceries 1 

bus los auI:r.s nagasins dalimenaI:ion 2 

Phariacies at msgasins de iadicaments br.v.*.s 3 

Igasins d. chaussures 4 

Magasins do vi.menI:s pour hoiss S 

Magasins de vit.m.nI:s pour daias 6 

Autrss magasins do vêtemsnLs 7 

Ilagasins do moubiss at d'appareils minag.rs 8 

Megasins daccossoires d'am.ubl.uan+ 9 

Concessionnair.s cio vehicuiss auomobil.s 10 
at recreabfs 

Stations-service 11 

Magasins do pièces at daccessoirse pour 12 
auomob lies at services 

Magasins de .archandises diverses 13 

Autres magasins do produits s.mi-durabi.s 14 

Autros magasins de produits durahies IS 

Aufres magasins do vent@ au detail 16 

4.6 	7.3 	8.6 	6.4 	6.3 Total, enseuble des .agasans 
	

17 

Manitoba 

3.6 	-5.3 	0.5 	- - 	-0.3  

12.7 5.9 2.3 -1.9 -4.2 

24.5 2.1 11.1 -1.1 3.4 

-12.7 -13.5 -18.8 -16.2 -5.2 

-10.6 -9.9 -8.5 -9.6 -3.9 

7.1 9.7 13.8 14.0 6.0 

3.2 6.3 6.8 -5.7 6.8 

6.2 22.0 0.3 2.3 20.2 

15.4 7.5 9.7 3.2 12.7 

19.8 11.0 11.6 13.9 4.1 

-4.4 -9.0 -8.9 -5.4 3.3 

SupermarchCs d'alim.ntation at épic.ries 	I 

bus us au+rss magasins d'alimentation 	2 

Pharmacies it magasins do médicamonts br.vstós 3 

Ilagasins do chaussures 4 

Magasins do vitements pour hoiunes 5 

Magasins do vê*.msnts pour dames 6 

Autres magasins do vêt.msnts 7 

Megasins cio naublos at d'spp.r.ils managers $ 

Magasins d'accsssoires dameubisment 9 

Concossionnair.s de véhicules auomobii.s 10 
of récróatifs 

Statlons-sarvic. 11 

Magasins do pièces at daccessoirss pour 12 
automobiles at services 

Plagasins do merchandises divereas 13 

Autres Nagasins do produits s.mi-durables 16 

AuLr.s magasins cio produits durablas 15 

Autras magasins cio vents au dátail 16 

Total, •ns1e des magasins 17 

3.8 0.8 6.8 3.8 3.4 

-7.1 2.6 5.2 -1.2 -7.6 

22.0 26.5 26.3 12.9 2.1 

S 
10.2 0.7 :.1 :.s 3.8 

1.7 .1 .7 3.9 
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TA*LE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates) 

Sales 

Ventes 

Quarter 2 Quarter I Quarter 4 Quarter 3 Quarter 2 
1995 1995 1994 1994 1994 

Trimestre 2 Trimestre I Trimestr. 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

409.2 355.3 373.7 388.4 383.8 

86.6 84.3 108.3 105.2 109.7 

12.0 7.4 12.1 9.7 9.6 

8.3 6.3 14.3 8.2 11.0 

24.5 17.5 30.3 23.2 23.9 

33.7 24.1 46.1 31.1 26.6 

47.9 48.9 66.8 48.7 44.7 

15.7 14.4 20.1 16.0 15.1 

407.8 315.4 371.5 327.6 362.7 

139.5 121.7 132.8 146.5 131.6 

128.2 92.1 131.5 126.9 131.7 

202.0 159.3 258.1 181.9 

45.9 34.9 60.1 45.9 

36.8 27.3 48.7 38.4 

65.7 51.5 77.3 69.2 

1,674.6 1,370.1 1,763.4 1,576.9 10602.2 

1,400.5 1,258.2 1,378.9 1,369.5 1,348.9 

252.8 252.9 302.0 262.0 266.3 

42.4 29.4 44.9 39.3 32.5 

39.0 30.7 55.9 31.1 40.5 

103.0 77.6 137.9 96.3 89.4 

129.6 102.2 185.7 140.4 115.9 

226.2 234.0 330.0 254.6 252.5 

52.4 47.0 60.9 59.4 55.6 

1,592.2 1,104.2 1,108.0 1,224.2 11510.8 

364.4 325.8 387.7 448.9 403.2 

315.9 273.8 392.8 365.9 379.8 

553.7 445.5 758.1 527.4 517.4 

192.7 125.1 220.3 197.1 199.0 

146.3 119.8 209.8 174.3 150.1 

299.4 233.7 357.5 295.6 274.3 

5,745.2 4 1692.2 5,977.8 5,520.7 5,671.9 

Trade Group 

No 

Saskatchewan 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 PIomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

I Supareorkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mon's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durabl, goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

183.3 

52.7 

41.1 

63.9 
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Saskatchewan 

Suporm.rchs dalimentation of 6piceries 

bus les uu*rss utagasins d'alim.ntation 2 

Pharmacies at mogasins do midicam.nts brovetés 3 

Magasins do chaussures 6 

Magasins do v*emonts pour homoes S 

Magasins do vë*.emnfs pour dames 6 

Au'tres magasins do vitements 7 

Ifagasins do meubl.s at d'appareils managers 8 

Pbgasins d'accossoiros d'am.ublem.nt 9 

Conc.ssionnair.s do véhicules automobiles 10 
of rácriatifs 

Stations-service 11 

Magasins do picas at daccossoiros pour 12 
automobiles at services 

liagasins do merchandises div.rs.s 13 

Autres mogasins do produits semi-durables 14 

Aufros mogasins do produits durobl.s IS 

Autres u.gasins do v.nts au dIfail 16 

Total, ensmoble des •agasins 17 

Alberta 

Sup.ru,archós dalim.ntafjon of épiceri.a 1 

Tous los autres mogasins dalim.nta'tion 2 

Pharmacies of mogosins do médicamonfs br.vstis 3 

Magasins do chaussur.s 4 

Magosins do vêtoments pour homas S 

Magasins do vetemonts pour d.o.s 6 

Autres ..gosins do vêt.ments 7 

Magasins do ..ubl.s at dappar.ils ménagers 8 

Ptagasins daccossoir.s dameublsmsnt 9 

Concessionn.jr,s do vihicuiss automobiles 10 
of ricriaf ifs 

Stations-service 11 

Hagosins de pieces of decc.ssoirss pour 12 
automobiles of services 

Magasins do merchandises diversos 13 

Autros mogasins do produits s.mi-durabl.s 14 

Autres u.g.sins do produits durables 15 

Autres magasins do vents au detail 16 

Total, enseeble des .agasins 	17 

6.6 	2,7 	1.4 	4.6 	8.0 

-21.1 -20.8 4.5 17.3 22.5 

25.3 8.7 27.0 16.3 11.9 

-24.6 -27.4 -10.4 -3.9 17.4 

2.5 -0.6 3.2 0.9 -13.1 

26.8 12.8 23.8 12.4 -0.3 

7.1 19.9 21.3 24.4 28.7 

3.7 10.3 19.3 2.9 0.3 

12.4 10.1 21.7 12.0 13.2 

	

6.0 	7.8 	7.1 	9,6 	9.4 

	

-2.7 	1.5 	41.0 	34.4 	35.5 

10.2 7.5 5.4 3.7 5.7 

-12.9 -9.7 -4.2 -1,6 2.8 

-10.5 -7.9 -14.2 -8.1 4.4 

218 7.0 -7.6 4.5 -0.7 

	

4.5 	3.5 	9.0 	9.1 	10.8 

	

3.8 	-1.2 	1.6 	4.1 	6.0 

-5.1 -9.1 -8.7 -6.6 -0.3 

30.1 23.5 35.4 26.5 12.7 

-3.6 -18.7 -24.7 -29.3 -10.0 

15.3 12.3 18.9 -10.4 -11.5 

11.9 15.8 20.0 16.7 12.8 

-10.4 1.8 2.7 -6.7 -0.4 

-5.7 -10.6 -11.1 -1.7 -2.7 

5.4 3.7 10.6 22.4 30.5 

-9.6 -3.2 1.4 4.5 6.1 

-16.8 -2.8 18.0 14.9 19.5 

7.0 3.9 2.7 -0.2 -4.2 

-3.1 -18.5 -4.1 4.8 -6.8 

-2.6 5.9 6.9 9.8 0.1 

9.1 6.5 24.1 9.1 6.3 

1.3 	0.2 	5.4 	6.9 	9.4 

TABLEAU 3. Ventes au detail, nan-dCsalsonnali.sCes, selbn lb groups do co..erce at la region 
(estioations trioestrielles) 

S Change from previous year 

Variwtion par rapport i Panno prIcId.ne 

Quarter 21 Quarter 11 Quarter 41 Quarter 31 Quarter 2 
1995 	1995 	1994 	1994 	1994 

Trimestre 2 Trim.stre 1 Trim.str. 4 Trimestre 3 Trimestre 2 

Per cent - pourcentage 

Groups do coimarco 

H . 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estioates) 

Sales 

Ventes 

Quarter 2 Quarter I Quarter 4 Quarter 3 Quarter 2 
1995 1995 1994 1994 1994 

Trimes'tre 2 Trimes'tre 1 Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

1,817.5 1,652.5 1 3.815.6 1,768.3 1,692.3 

373.4 369.4 439.4 379.4 360.9 

55.5 42.9 59.5 56.1 51.3 

56.8 46.9 86.4 52.5 49.8 

144.7 107.5 169.0 133.0 119.1 

150.5 132.0 214.9 163.7 134.9 

306.7 304.4 444.9 339.9 312.1 

86.6 87.8 109.7 99.5 89.1 

2,103.7 1,735.5 17638.9 1456.9 1,805.5 

533.9 450.3 492.5 561.4 484.4 

313.8 280.1 315.8 315.9 307.2 

785.2 624.3 17024.5 743.2 730.9 

298.4 214.8 356.5 298.6 298.8 

237.0 202.7 303.4 255.6 246.4 

423.3 351.8 479.0 446.5 395,2 

	

7,82.4 	6,721.0 	8,095.9 	7,611.3 	7,193.7 

	

47.9 	40.5 	45.0 	44.9 	44.5 

x x x x x 
x x x x x 

1.3 0.9 1.4 1.1 1.2 

4.6 4.0 5.1 4.0 3.8 

1.2 1.1 1.5 1.4 1.3 

23.9 17.2 16.8 18.0 20.5 

53.6 44.0 57.6 48.4 51.6 

6.8 4.5 8.1 7.4 6.1 

5.2 3.3 5.7 6.6 6.2 

10.1 7.6 10.7 10.6 9.0 

118.1 149.3 383.3 177.5 174.9 

Trade Group 

No 

British Co1bi... 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and applianc, stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Vukan and Northwest Territories 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goads stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, July 1995 
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8.0 
	

4.2 	8.6 
	

8.1 

	

0.5 	

- - 

	

.8 	 6.7 	6.4 

.4 	 32.3 	14.9 

.2 	 22.7 	45.7 

.2 	 -4.6 0.8  

S 

3 

11 

-16 

12 

7.1 

-1.8 

-1.3 

T*LEAU 3. Ventes au detail, non-désaisonnalisCes, selon is groups de coeprce at Ia region 
(estisat3ons trimestrielles) 

Chenge from previous year 

Variation per rapport a lannes prócódente 

	

Quarter 21 Quarter I 	Quarter 4 Quarter 3 Quarter 2 
1995 	1995 	1994 	1994 	1994 

Trimestre 2 Trimestro 1 Trimestre 4 Trimastre 3 Trimostre 2 

Per cent - pourcentage 

Groupe de coiirrce 

Coisubie -Britannique 

N o 

10.1 7.4 6.9 10.9 8.9 

3.5 2.2 2.5 5.0 

8.3 3.9 14.1 16.6 

13.9 15.7 12.5 16.7 

21.5 13.9 15.5 12.9 

11.6 19.8 22.4 19.3 

-1.7 5.3 21.3 13.1 

-2.8 0.7 -13.8 -13.3 

16.5 24.1 30.3 28.2 

10.2 7.5 1.5 -0.2 

2.2 0.3 -3.1 -4.2 

7.4 3.1 2.3 6.2 

-0.2 -0.3 19.5 18.1 

-3.8 . -5.6 -6.5 10.3 

7.1 6.4 8.6 6.7 

8.8 9.6 11.4 11.8 

7.8 6.7 6.9 5.3 

x 	x 	X 	X 

x 	x 	x 	x 
8.6 	12.1 	12.0 	-2.3 

21.6 	10.8 	21.7 	6.6 

-4.4 	-4.3 	-4.9 	0.1 

16.3 	10.1 	4.9 

SupermarchIs dalimentation at ipiceries 	1 

Tous los autres magasins dalimentation 	2 

Pharmacies at magasins de médicaments brevsLés 	3 

Hagasins di chaussuris 	 4 

Magasins do véteuienis pour hou.s 	 5 

Magasins de vétsoenis pour dames 	 6 

Aukres magasins di veisments 	 7 

Magasins de meubles at d'appar.ils managers 	8 

Magasins daccossoires d'ameublem.n+ 	 9 

Concessionnairas de vehiculse automobiles 	10 
at recreatife 

Stations-service 	 11 

Ilagasins de pilces at daccessoires pour 	12 
automobiles at services 

Magasins do merchandises diverses 	 13 

Autres rmgaeins da produits semi-durables 	14 

Autres magasins de produits durabiss 	 is 
Autres Pagasins de vents au detail 	 16 

Total, ensesble des sagasins 	 17 

YUkon et Territoires du Hord-Ouest 

Supermarchés dalimentation at épiceri.s 	1 

Tous 1ev autrss magasins d'alimentation 	2 

Pharmacies at magavins de medicaments brevetCs 	3 

Hagasins do chauseures 	 4 

Hagavins do vC*.m.nts pour hos 	 5 

Nagasins do vt.ments pour dames 	 6 

Autres magavins do vCtoumnts 	 7 

Pgasins de meubles at dapp.ruils managers 	8 

Magasins daccessoires daa,sublemont 	 9 

Concessionnaires de véhicules automobiles 	10 
at r'créatifs 

Stations-service 	 11 

Megasins dv piCcas at daccessoirso pour 	12 
automobiles at services 

Magasins do marchandissa diverses 	 13 

Au*rss .mgssins de produits s.mi-durables 	14 

Autrss magesins de produits durabl.s 	 15 

Autres mogasins de vents au detail 	 16 

Total, ensmable des wagasins 	 17 

5.6 

14,0 

13.8 

7.6 

17.2 

19.1 

-17.6 

18.8 

-2.2 

-2.5 

6.1 

12.5 

21.3 

6.8 

10.0 

10.6 

x 
x 

13.4 

21.3 

-9.9 

13.7 

10.7 

14.3 

40.2 

-13.1 

10.5 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter 2 	Quarter 1 	Quarter 4 	Quarter 3 	Quarter 2 

	

1995 	1995 	1994 	1994 	1994 
Trimestre 2 Trimestre I TrimesLre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

	

14.1 	11.9 	13.1 	14.5 	14.0 

	

x 	x 	x 	x 	x 

	

x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

3.3 	2.1 	1.7 

	

x 	x 	K 	 K 

	

10.3 	6.3 	6.5 	6.4 	8.7 

K X K K K 

3.0 1.6 3.5 4.2 3.1 

K K K K K 

58.4 42.9 54.3 59.2 55.5 

33.8 28.6 32.0 30.4 	30.5 

K X K X 	K 

K K K K 	X 

K K K X 	K 

K K K K 	 X 

K X K K 	 X 

1.8 1.4 1.7 1.9 	2.1 

x x x x 	 K 

13.6 10.8 10.2 11.6 	11.8 

3.9 4.0 4.1 4.9 	4.3 

K X K X 	K 

3.8 2.8 4.7 3.1 	3.1 

2.6 1.8 2.7 2.6 	2.4 

K X X X 	 X 

130.4 106.4 129.0 118.6 	119.3 

Commerce de detail, juillet 1995 
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Trade Group 

No. 

Yukon 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mans clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

ii Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

1 Supermerke+s and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mons clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, July 1995 
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TABLEAU 3 • Ventes au detail, non-dCsaisonnalisCes, selcn In gioupe do commerce at in region 
( estiontions tri.estrinlles) I* 

a 

9roups do come. roe 

N o 

Change from previous year 

Variation par rapport i l'ann. précédente 

Quarter 2 Quarter iI Quarter 4 Quarter 3 Quarter 2 

	

1995 	19951 	1994 	1994 	1994 
Trimestro 2 Trimestre IlTrimostre 4 Trimsstr. 3 Trimestro 2 

Per cant - pourcontogo 

	

1.0 	-3.9 	-4.9 	-8.9 	-9.2 

x 	x 	x 	x 	x 
x 	x 	x 	x 	x 
x 	x 	x 	x 
x 	x 	x 	x 
x 	 X 	 X 	 X 	 X 

	

121.8 	77.2 	72.9 

x 	x 	x 	x 	x 

	

18.2 	19.8 	-5.1 	-2.1 	7.5 

10 
x X X X X 

-1.6 -13.9 44.4 23.1 37.7 

x x x x x 

5.2 0.6 4.8 2.3 2.6 

10.9 	11.8 	12.6 	13.9 	22.8 

x x x x x 

x x x x x 
x x x x x 
x x x x x 
x x x x x 

-11.5 -24.1 -34.5 -25.4 -3.0 

x x x x x 

14.9 5.1 12.4 1.1 18.8 

-8.6 -7.8 36.4 92.8 54.7 

x x x x x 
24.3 24.8 24.6 5.3 -2.2 

7.7 1.2 -2.6 11.4 -2.0 

X X X x X 

9.3 	5.7 	10.3 	11.3 	14.7 

Yukon 

superumrchás dalimontetion at épicories 1 

Tous los autros magasins d.limnL.tion 2 

Pharmacies at magasins do médicamonts br.v.tés 3 

Pgasins do chauscuros 4 

Magasins do v*emenIs pour houmies 5 

Magasins do vet.m.nts pour dames 6 

Autr.s magasins de vet.amn*s 7 

lagasins do meubl.s at dappar.ils menag.rs 8 

Mgasins d'accessoires damoublemont 9 

Concessionnairos do vahiculos automobiles 10 
at recreatifs 

Stations-service 11 

Magasins do pieces at dacc.ssoir.s pour 12 
automobiles at services 

Ibgasins do merchandises divorces 13 

Autr.s magasins do produits somi-durablos 14 

Autros uagasins do produits durables 15 

Autros mogasins do vents flu detail 16 

Total, enSemble des megasns 17 

Territoires du Nerd-Quest 

SuperrarchCs dalimentation at Ipiceries I 

Tous los autros .mgosins dalimentation 2 

Pharmacie, at .i.gasins do midicaments brovotas 3 

Magasins do chaussures 4 

tiagasins do vitomonts pour homoss 5 

Magasins do vitomsnts pour dames 6 

Autros magasins do vitements 7 

Pgasins do moubles at d'apparails ménegers 8 

Magasins d'accessoires dam.ubl.mont 9 

Concessionnaires do vihicul.s automobiles 10 
at récra+ifs 

Stations-service 11 

Magasins do piicos at d'accescoirss pour 12 
automobiles at cervices 

Magasins de merchandises diverse, 13 

Autres .ag.sins de produits semi-durable, 14 

Autr.s mag.sins do produits durablos 15 

Autres magasins do vents au detail 16 

Total, ense.ble des .agasins 	17 

a 

I* 
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TABLE 4 . Retail Trade Sanpie Response Fraction and Coefficient of Variation (Current 
Periods) 

Response fraction 

Fraction de róponsa 

	

July 	Junel 	may 	 April 

	

199 	19951 	1995 	1995 

	

Juillet 	Juini 	Mai 	Avril 

Per cent - pourcentage 

No. 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All oth.r food stores 

3 Drugs and patent medicine stores 

4 Shoe £tores 

5 lIens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Plotor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 lIenitoba 

25 Saskatebeusan 

26 Alberta 

27 British Coluuthia 

28 Yukon 

29 Northwest Territories 

93.8 96.1 89.1 94.4 

90.3 90.5 88.8 88.1 

87.5 90.6 90.2 89.9 

92.0 85.3 84.9 88.6 

92.5 93.3 92.5 92.5 

83.4 88.2 87.2 90.7 

91.1 94.4 94.9 92.4 

91.9 93.2 94.5 96.1 

87.7 92.3 92.1 91.2 

96.0 97.5 96.9 96.3 

94.5 95.5 93.6 95.3 

90.4 91.1 91.3 92.0 

98.8 98.9 99.6 99.5 

92.5 93.5 94.3 92.5 

88.9 91.7 90.8 94.2 

95.0 97.4 97.2 97.2 

93.1 95.5 93.7 94.8 

96.2 95.8 96.4 97.1 

95.4 96.4 95.9 95.6 

95.1 95.9 94.9 95.4 

92.1 96.3 96.5 95.4 

94.1 95.9 95.2 95.4 

92.1 94.0 89.5 92.5 

94.3 96.1 96.0 95.8 

95.1 96.8 97.1 96.9 

92.6 95.3 95.7 95.6 

97.6 97.9 98.0 98.1 

93.3 96.7 94.7 91.2 

86.6 91.3 92.0 90.8 
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TALFAU 4. Coerce de dtai1, fraction do réponse do 1 'ëctiantillon at coefficient do variation 
(périodes courantes) 

. 

Coefficient of variation 

Cosfficiank do varia+ion 

July l June thy April 
199Sf 1995 1995 1995 

Juilleti Juin thi Avril 

Per cent - pourcentag. 

2.1 2.1 2.5 2.3 

15.2 15.0 14.4 6.4 

2.0 2.0 2.2 2.0 

2.2 3.0 3.2 3.0 

6.4 3.7 3.9 4.2 

4.5 4.6 4.9 4.3 

6.9 6.3 6.7 6.6 

33 3.6 3.5 3.9 

4.8 6.0 6.4 4.9 

5.4 5.0 5.6 4.6 

3.9 4.0 4.2 4.2 

2.8 2.7 2.8 2.8 

0.6 0.6 0.6 0.6 

4.1 3.5 3.8 3.6 

3.9 3.7 4.3 4.6 

2.1 2.6 3.2 2.0 

1.5 1.5 1.7 1.4 

2.6 2.5 2.4 2.2 

2.1 2.0 2.2 2.1 

3.2 3.9 3.7 4.2 

3.1 2.9 2.6 2.5 

2.3 2.2 2.4 2.5 

3.3 3.4 3.9 2.8 

3.9 3.6 3.6 3.5 

2.7 2.5 2.5 2.5 

6.4 5.3 5.1 5.8 

2.0 2.1 2.1 2.0 

0.7 0.9 0.9 1.0 

1.7 1.7 2.4 2.2 

H. 

Groupe di caerce Canada 

Supermarchés d'alimentation at épiceri.s I 

Tous i.e autrss u.g.sins d'alimentation 2 

Pharuecies at uogasins di midicamente br.vités 3 

Pgasins di chauseures 4 

Igasine do vétemmnts pour ho.nes S 

M.gasins di vetements pour dames 6 

Autres engasins di vétements 7 

M.gaeins di utsubles at d'appar.ils munagers 8 

Pgasins d'accessoir.s d'amsublement 9 

Concessionnaires di véhicuies automobiles 10 
at récreatifs 

Stations-service 11 

Pgasins do pic.s it d'accessoir.s pour 12 
automobiles it services 

Ihgssins di corchandises divines 13 

Autrs .gasins do produits semi-durablee 14 

Autros mugasins do produits durables 15 

Autres uagaeins di vents au detail 16 

Total, ensemble des •agasins 	17 

Req ions 

Terre-Neuve 18 

1le-du-Princ.-Edouard 19 

Nouvelle-Ecoss. 20 

Nouveau-Bruns.ick 21 

Québec 22 

Ontario 23 

Pnitoba 24 

Saskatchewan 25 

Alberta 26 

Coloi.-Brit.nniquo 27 

Yukon 28 

Ternitoires du Nord-Ou.sI 29 

. 
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TABLE 5. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Historical 
Esti.ates) 

	

July 	Junel 	May 	AprilI 	March Februaryj January 

	

1995 	19951 	1995 	19951 	1995 	19951 	1995 
No, 	 Juillet 	Juini 	Maj 	Avril[ 	Mars Fóvrierl Janvier 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Womans clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and sarv ice 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

4054.6 4038.8 4,181.6 4,202.8 4,137.2 4090.8 4,165.8 

342.3 350.5 357.1 359.1 354.7 350.2 355.1 

974.9 975.7 981.1 985.2 974.9 985.2 995.5 

152.5 157.8 153.7 139.7 153.8 147.9 143.1 

135.7 137.7 134.4 132.1 135.1 146.2 140.0 

354.2 383.4 363.1 339.6 353.1 352.8 356.8 

438.6 437.8 439.1 442.0 440.2 447.9 438.7 

719.8 714.8 720.1 747.0 747.7 763.8 770.8 

185.0 186.8 188.2 193.5 193.0 193.2 193.6 

4,088.7 4,126.2 4,012.9 3,997.5 4,021.8 4,050.1 4,111.0 

11211.8 1,220.0 1,254.1 1,210.1 1,190.7 1,186.4 1037.0 

959.9 964.4 948.9 925.0 967.1 978.0 1,010.0 

1,897.8 1,910.4 1,882.7 1,849.2 1,852.8 1,857.5 1,854.4 

610.8 602.4 602.7 596.3 594.2 589.2 596.5 

475.3 467.0 467.9 477.6 478.7 474.4 489.4 

960.7 942.3 954.0 947.0 896.2 932.9 955.8 

17,662.6 17,715.9 17,641.7 17,543.7 17,491.1 17,646.5 17,713.3 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

	

294.3 	290.3 

	

75.5 	76.8 

	

525.1 	529.5 

	

425.6 	422.7 

	

42106.0 	4,060.6 

	

6,578.6 	6,627.7 

	

626.5 	619.9 

	

560.6 	551.9 

	

1,855.1 	1,862.6 

	

2,554.9 	2,613.1 

	

18.7 	18.7 

	

41.8 	42.0  

292.4 

76.0 

537.8 

418.3 

4,085.7 

6,598.3 

618.3 

543.3 

1,863.7 

2,547.7 

18.3 

41.9 

298.3 

73.1 

546.2 

415.3 

4,124.3 

6,455.8 

604.8 

538.0 

1,826.1 

2,601.7 

18.1 

42.1 

	

287.1 	288.0 	285.4 

	

73.5 	74.4 	73.3 

	

526.2 	540.7 	543.2 

	

408.0 	411.1 	408.8 

	

43,112.1 	49136.2 	4,230.9 

	

6 2558.7 	6,640.5 	6,639.6 

	

598.1 	595.5 	586.2 

	

513.5 	532.6 	532.0 

	

1,804.8 	1,821.8 	1,814.1 

	

2,550.0 	22547.2 	2,541,6 

	

17.9 	17.8 	17.5 

	

41.2 	40.7 	40.6 
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4,216.1 	4,171.3 	4,141.7 	4016.3 	4066.7 	4095.6 

339.7 321.4 335.4 327.8 328.4 322.0 

993.3 994.3 1,004.8 1,010.0 1,005.6 1,002.1 

149.0 150.7 145.1 143.2 159.5 148.3 

136.7 132.9 134.0 134.9 139.0 140.4 

359.3 350.3 349.9 342.2 342.5 338.3 

433.5 428.6 407.5 416.9 422.4 403.3 

782.4 745.0 753.2 727.3 722.8 723.9 

	

191.5 	194.6 	192.9 	193.3 	192.3 	192.7 

	

4038.8 	4068.5 	4,102.0 	4037.8 	3,806.6 	3,751.0 

	

1,184.2 	1,185.9 	1071.6 	1,181.3 	1,192.7 	1,193.3 

	

1,017.9 	1016.1 	995.3 	978.1 	992.8 	991.3 

1,836.6 1,806.2 1,814.3 1,760.0 1,843.4 1,779.5 

598.1 609.8 611.5 601.7 613.4 607.0 

468.4 479.2 465.5 456.6 478.4 474.8 

919.8 921.3 919.6 907.1 894.8 904.2 

TAELEAIJ S. Ventes au detail, dCsaisonnalisêes, se3n le grose do co..erce at l.a region 
(esti.ations historiques) 

	

D.ca.thor Novoiith.r 	0cob.r S.p+oth.r 	Augus.+ 	July 
1994 	1994 	1994 	1994 	1994 	1994 

	

Dee..r. P4ova.thr. 	0cobr. Sopo.thr. 	Ao+ Juillo+ 	 P4 

millions of dollars - millions de dollars 

I Groups de coerce Canada 

Sup.rmarchés dalimsnkakion at épic.ri.s 1 

bus los autres nagasins dalimentation 2 

Ph.r.ci.s at magasins do módicam.nks brsvo+ós 3 

tgasins do chaussuros 4 

Pgasins do veeuonts pour houmiss S 

Pisgasins de vêsmens pour d..,ss 6 

Aur.s magasins do v.4emsn*s 7 

Pgasins do esublos ot dappareils managors 8 

Pgasins deccossoires d'amoublement 9 

Concsssionnaires do vehicul.s automobiles 10 
at récréatifs 

SL.tions-sorv ice II 

Psgosins d. pieces at dacc.ssoir.s pour 12 
•u*omobil.s at servicos 

Pg.sins do marchandises div.rsos 13 

Autr.s magasins do produits semi-durabl.s 14 

Autros magasins do produits durablos 15 

Autrss magasins do vonto mu detail 16 

17,765.2 17,576.2 17,544.5 17,334.3 17,301.3 17,167.9 I Total, mossuble dcc .agasios 	17 

I Regions 

	

286.1 	284.0 	287.1 	285.7 	283.9 	283.9 

	

73.0 	72.4 	74.6 	71.9 	71.5 	70.7 

	

545.1 	542.6 	541.6 	535.2 	534.3 	535.3 

	

419.9 	410.9 	409.6 	394.4 	400.4 	405.1 

	

4,261.8 	4,234.6 	4,173.8 	4,175.2 	4,214.0 	4065.4 

	

6,609.3 	6,550.9 	6,517.0 	69420.4 	69358.2 	6,298.0 

	

595.2 	583.8 	590.9 	574.1 	581.7 	573.7 

	

532.3 	531.9 	547.1 	530.3 	524.2 	523.1 

	

1,853.7 	1,816.3 	1,836.9 	1,781.4 	19829.2 	1,824.4 

	

2,530.2 	2,491.5 	2,508.4 	2,509.1 	2,4475 	2,432.0 

	

18.2 	17.5 	17.5 	17.5 	17.4 	17.7 

	

40.4 	39.9 	39.9 	39.2 	38.8 	38.6 

Torro-Nouv. 18 

I1s-du-Princo-douard 19 

Nouv.11.-Ecossg 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Pnitob. 24 

Saskatch.wan 25 

Alberta 26 

Colothie-Britanniqu. 27 

Yukon 28 

Tsrritoir,s du Nord-Ou.st 29 

S 
Retail Trade, July 1995 	 Commerce de detail, juillet 1995 
Statistics Canada - Cat. No. 63-005 	 -23- 	

Statistique Canada - n° 63-005 au catalogue 



TABLE 8. Retail Sales, not Seasonally Adjusted, by Trade Group and by Region (Historical 
Estiates) 

July June May April March February January 
1995 1995 1995 1995 1995 1995 1995 

No. Juillet Juin Mal Avril Mars Fevrier Janvier 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Supermarkets and grocery stores 4,245.4 4,357.3 4,233.9 4,122.3 4,144.2 3,728.4 3,845.0 

2 All other food stores 364.3 382.2 369.5 368.8 335.3 291.5 291.2 

3 Drugs and patent medicine 923.3 979.6 974.6 937.4 976.9 890.7 947.3 
stores 

4 Shoe stores 137.5 165.6 165.1 142.7 123.3 88.0 107.2 

S liens clothing stores 115.2 146.7 131.7 122.5 103.5 87.2 105.2 

6 Nomen's clothing stores 323.0 393.2 370.7 322.7 295.8 223.4 249.8 

7 Other clothing stores 377.0 417.9 394.6 392.2 368.6 281.5 304.4 

B Household furniture and 700.9 702.4 654.5 674.7 685.2 584.8 645.8 
appliance stores 

9 Household furnishings stores 190.0 199.7 192.9 175.0 177.9 148.4 148.0 

10 Motor vehicle and recreational 4,226.2 5,111.0 5,067.5 42279.0 4,358.2 3,272.0 3092.1 
vehicle dealers 

11 Gasoline service stations 1,328.1 1,303.5 1,280.5 1,109.7 1,141.0 1,037.6 1,057.8 

12 Automotive parts 	accessories 985.7 1084.0 1,068.1 902.2 893.0 744.6 836.6 
and service 

13 General merchandise stores 11699.6 1,853.2 1,815.6 11686.0 1,593.9 1,279.8 1,309.5 

14 Other semi-durabl, goods stores 613.6 645.9 682.8 537.8 471.5 416.4 425.0 

15 Other durable goods stores 469.3 471.2 454.8 424.2 386.1 336.9 369.4 

16 Other retail stores 1,038.7 1,017.0 955.2 861.4 782.2 691.9 695.5 

17 Total, all stores 17,737.9 19,230.5 18,812.0 17,058.7 18,836.7 14,102.9 14,529.8 

Regions 

18 Newfoundland 302.4 313.8 303.0 284.4 271.7 220.5 222.2 

19 Prince Edward Island 86.0 87.4 79.5 67.3 64.3 55.7 57.9 

20 Nova Scotia 534.4 586.6 564.8 525.1 504.5 420.1 438.8 

21 New Brunswick 439.7 465.6 443.0 396.8 383.5 322.3 325.6 

22 Quebec 4,149.2 4,508.3 4,581.7 49200.5 4,014.7 3,237.2 3,389.8 

23 Ontario 6,483.3 7,212.3 6,982.2 6,165.8 6,249.0 5,341.0 5,481.4 

24 Manitoba 618.3 666.3 643.8 590.0 571.2 480.5 485.1 

25 Saskatchewan 563.8 592.1 565.0 517.5 493.7 428.6 447.8 

26 Alberta 1,871.8 2012.3 1,951.7 1,781.2 1,735.7 1,451.1 1,505.4 

27 British Coluthia 2,622.4 2,717.8 23654.2 2,472.3 2,492.1 2,099.4 2029.5 

28 Yukon 22.6 22.2 19.8 16.4 16.3 13.5 13.1 

29 Northwest Territories 44.0 45.8 43.4 41.2 40.1 33.1 33.2 

S 
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T*LEAU 4. Ventes au detail, non -désaisannalisCcs, selon In graupe de canoerce at la region 
(estiaations historiques) 

	

D.c.uth.r Nov.th.r October S.ptatherl 	August 	July 	Year 
1994 	1994 	1994 	19941 	1994 	1994 	1995 

	

Dáceuthr. Novemre Oc+obr. Sspt.thr.1 	AoGt Juillet 	Annie 

	
N. 

millions of dollars - millions de dollars 

Groupe de canuerce - Canada 

. 

	

4,722.2 	3,985.1 	4,071.6 	49197.2 	4,112.4 	4,449.7 

	

410.9 	299.8 	326.2 	326.2 	334.0 	357.9 

	

1,248.4 	991.3 	1,012.8 	1,008.6 	998.9 	963.5 

209.9 175.0 160.2 159.8 160.0 134.9 

298.3 162.2 137.5 126.6 112.7 118.2 

600.8 375.7 353.3 362.9 322.4 322.4 

742.7 487.1 423.4 453.3 433.9 357.2 

1,145.3 806.4 770.9 763.7 719.1 709.8 

237.0 217.7 199.3 200.5 209.1 201.1 

3,4113 3,849.0 3,934.8 3,989.8 3,900.4 3,943.1 

	

1,182.5 	1,184.2 	1,209.4 	1,210.8 	1,302.1 	13311.5 

	

19134.6 	19122.0 	1,002.8 	962.2 	1 1 001.1 	1,027.9 

	

3,211.3 	2,256.8 	19875.9 	1,701.7 	1,776.6 	19619.9 

	

961.0 	650.4 	583.1 	593.6 	630.6 	610.5 

	

924.4 	483.0 	413.0 	452.8 	481.4 	469.0 

	

1,445.8 	881.5 	879.7 	912.5 	918.2 	1,008.0 

21,886.5 17,927.0 17,354.0 17,422.3 17,412.9 17,604.7 

28,676.5 

2,402.8 

6,629.9 

929.3 

812.1 

2,178.5 

2,536.3 

4,648.4 

1,231.9 

29,506.1 

8,258.2 

6,514.2 

11,237.5 

3,792.9 

2,911.9 

6,041.9 

118,308.5 

SupermarchOs d'alimenlaiion at 1 
icaracs 

bus las au*res magasins 2 
d 'alimsn*ation 

Pharmacies at iag.;ins do imidicament 3 
breve tés 

Pg.sins de chaussur.s 4 

Ilagasins de vO+.anns pour hoiu.s S 

Pgasins do vOt.ments pour dames 6 

Autres megasins d. vitament. 7 

Magasins de meubl.s at d'appareils 8 
managers 

Magasins d.cc.ssoir.s d'am.ublam.nt 9 

Concessionnaires do vIhiculas 10 
automobiles at rOcreaifs 

Stat ions-serv ice 11 

Magasina de pieces at d'acc...oir.s 12 
pour automobiles at services 

Magasins de merchandises diverse. 13 

Autres megasins de produits semi- 14 
durables 

Autras magasins de produits durable. 15 

Autr.s megasins de vente au detail 16 

TDtC1, ensemble des •ag.s±ns 17 

I RCgins 

1,917.9 

498.0 

3,574.2 

2,776.7 

28,081.3 

43,915.0 

4,055.2 

3,608.4 

12,309.2 

17,167.7 

123.9 

280.8 

	

369.3 	304.7 	282.9 	287.5 	294.1 	298.7 

	

89.3 	72.9 	72.7 	73.8 	79.5 	81.8 

	

692.9 	556.9 	536.1 	542.7 	546.8 	557.2 

	

517.2 	435.5 	408.2 	396.5 	411.8 	426.8 

	

4,960.8 	4095.2 	49095.7 	4096.8 	4,260.3 	4,311.2 

	

8,346.9 	6,799.1 	6,455.2 	6,457.4 	6,260.0 	6,349.0 

	

760.8 	606.3 	588.4 	569.8 	573.8 	577.9 

	

661.6 	552.3 	549.4 	521.0 	526.0 	529.9 

	

2,312.9 	1,853.7 	1,811.1 	1,783.6 	1,861.9 	1,875.2 

	

33,105.8 	2,493.4 	2,496.6 	2,537.9 	2,539.1 	2,534.4 

	

20.4 	16.6 	17.3 	17.7 	20.4 	21.1 

	

48.5 	40.3 	40.2 	37.9 	39.1 	41.5  

Terre-Mauve 
1l.-du-Pr ince-douard 

Nouv.11.-Ecoss. 

Nouveau-Bruswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colothie-Britannique 

Yukon 

Territo ire. du Nord-Duesk 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

Ud~ 
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TARLE 7. Depart.ent Store Type Merchandise Sales, not Seasonally Adjusted, by Reginn 
(Current Periods) 

Sales 

Ventes 

	

July 	June 	May 	April 	Year-to-date 

	

1995 	1995 	1995 	1995 	1995 

	

Juillet 	Juin 	Mel 	Avril 	Cujlatif 

millions of dollars - millions de dollars 

Reg3ons 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluithia 

Yukon 

Northwest Territories 

Total 

87.8 

25.7 

157.6 

129.7 

1,344.9 

2,008.0 

184.6 

164.8 

578.4 

840.0 

6.9 

20.9 

5,59.4 

92.2 

24.5 

165.2 

140.4 

1,478.0 

2,213.1 

197.6 

180.9 

603.8 

850.5 

6.7 

22.5 

5,975.5 

87.9 

22.9 

160.5 

134.7 

1,479.0 

2,127.6 

191.1 

171.6 

587.3 

846.5 

5.9 

22.4 

5,837.3 

84.3 

20.1 

151.4 

119.1 

1,327.2 

1,999.9 

180.6 

161.0 

547.0 

797.8 

5.1 

21.6 

5 1415.2 

560.4 

144.3 

1,024.0  

840.5 

8,906.8 

13,683.2 

1,219.4 

1,102.8 

3,780.8 

5,467.5 

38.0 

141.2 

36,908.7 

TABLE B. Departaent Store Type Nerchandise Sales, not Seasonally Adusted, by Region 
(Historical Esti.ates) 

	

July 	June 	May 	April 	March February I January 

	

1995 	19?5 	1995 	1995 	1995 	19951 	1995 

	

Juillot 	Juin 	Mal 	Avril 	Mars FIvrl.rl Janvier 

millions of dollars - millions de dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Colurthia 

Yukon 

Northwest Territories 

Total 

87.8 92.2 87.9 84.3 77.6 64.2 66.4 

25.7 24.5 22.9 20.1 18.7 16.1 16.3 

157.6 165.2 160.5 151.4 142.8 120.3 126.3 

129.7 140.4 134.7 119.1 115.4 99.2 101.8 

1,344.9 1,478.0 1,479.0 1,327.2 1,217.0 986.6 1,074.1 

2008.0 2,213.1 2,127.6 11999.9 1,948.1 1,649.6 1,736.9 

184.6 197.6 191.1 180.6 176.0 141.9 147.5 

164.8 180.9 171.6 161.0 180.4 130.9 143.1 

578.4 603.8 587.3 547.0 533.9 448.9 481.5 

840.0 850.5 846.5 797.8 778.1 657.7 696.8 

6.9 6.7 5.9 5.1 4.9 4.4 4.1 

20.9 22.5 22.4 21.6 20.0 17.1 16.7 

5,549.4 5,975.5 5,837.3 5,415.2 5,182.7 4,336.9 4,611.5 
. 
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560.4 

144.3 

13024.0  

840.5 

8,906.8 

13,683.2 

1,219.4 

1,102.8 

3,780.8 

5,467.5 

38.0 

141.2 

36,908.7 

0 
TABLEAU 7 • Ventes de .archandises genre grand •agasn, non-désaisunnalisées, se]n Ia region 

(pCriodes courantes) 

Change from previous year 

Variation per rapport i lanné. precedent. 

	

July 	Jun. 	May 	April 	Year-to-date 

	

1995 	1995 	1995 	1995 	1995 

	

Juillet 	Juin 	Mai 	Avril 	Cumulatif 

Per cent - pourcentage 

Regions 

fl 

-3.6 -0.1 1.5 -1.5 

- - 2.8 3.6 0.8 

1.4 3.6 6.6 2.2 

2.8 4.3 4.1 0.1 

- - 3.7 5.3 2.4 

-0.9 2.7 4.0 2.5 

7.3 6.7 4.7 2.7 

0.5 3.2 0.7 -6.5 

1.9 3.6 2.1 -2.4 

4.2 5.1 5.3 2.2 

-4.2 -3.4 -3.8 -17.5 

1.6 5.7 6.4 5.2 

0.8 3.5 4.3 1.5 

Terr.-N.uv. 

I le-du-Princ.-douard 
Nouvelle-Ecoss, 

Nouveau -H run sa ick 

Québec 

On*ario 

Manitoba 

Saskatchewan 

Alberta 

Colouth ie-Brftanniqu. 

Yukon 

Territoires du Nord-Ou.st 

Total 

-1.8 

0.4 

2.0 

3.1 

4.0 

3.6 

5.0 

-0.9 

0.5 

4.0 

-6.2 

4,0 

3.2, 

TABLEAU S. Ventes de .archandises genre grand .agasiai, non-dësaisonnalisCes, selcn Ia 
(estimations historiques) 

	

D.c.th.r November) October September 	August 	July 	Year 
1994 	19941 	1994 	1994 	1994 	1994 	1995 

	

Déc.uthr. Novembrel Ockobr. Sep'teuthre 	AoGt Juillet 	Annee 

millions of dollars - millions de dollars 

leg ions 

169.8 127.0 101.8 94.4 97.8 91.1 

37.8 25.8 22.8 23.8 27.4 25.7 

304.1 207.1 172.2 168.2 166.3 155.4 

229.1 167.0 142.7 130.2 137.4 126.2 

22050.0 19483.9 1,376.4 11381.6 1,409.2 1,344.5 

3,720.6 22520.6 2,232.9 21199.1 2,133.7 2,025.9 

328.4 222.6 199.9 180.9 190.7 172.0 

283.7 198.0 183.3 168.0 176.1 164.0 

12,019.8 680.6 605.2 584.1 630.0 567.7 

1,399.7 944.6 864.0 866.9 848.5 806.1 

8.6 6.2 6.2 6.4 7.4 7.2 

27.4 22.2 22.2 20.0 20.1 20.6 

9 1 579.0 6 1605.5 50929.5 5,823.6 5 1844.6 5 1506.6 

Terre-Neuve 

11.-du-Pr inc.-Edouard 

Nouvelle-Ecosse 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Coloathie-Britannique 

Yukon 

Terrjfojr.s du Nord-Ou.st 

Total 
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1995: 

January 
February 
March 

April 
May 
June 

July 
August 
Septeth.r 

October 
Noveither 
Decether 

Year 

TABLE 9. Retail Trade, Canada, Current and Constant (1986) Dollar Estlates 

Unadjusted 
Non d6saisonnalise 

	

Price index Current dollars 	Year/year 	Constant 1986 	Year/year 

	

per cent 	dollars 	per cent 

	

change 	 change 

Indice des prix 	Dollars 	Variation an 	Dollars 	Variation an 

	

courants 	pourcen*a9e 	constants 	pourc
l
enta9e 

	

pour lannea 	1986 	pour annee 

millions of dollars 

1993: 

January 116.2 137454.5 4.3 11,581.0 2.0 
February 116.2 122680.9 0.8 10,911.9 -1.8 
March 115.7 14,868.2 6.7 122849.0 4.7 

April 115.3 162270.5 6.7 14013.9 5.2 
May 115.6 16,903.2 3.9 14 2 617.8 2.3 
June 115.7 16 1o835.1 4.1 14,546.1 2.7 

July 115.8 17,055.1 5.7 14,723.7 4.4 
August 115.7 16,123.1 4.7 13 2 937.2 3.4 
Septether 115.6 16,226.9 5.6 14,033.7 3.8 

October 115.6 16,425.4 1.7 14,211.5 -0.1 
Hoventher 116.1 16,686.3 6.2 14,375.3 4.7 
Decerther 116.0 20,285.8 5.8 17,488.2 4.4 

Year 
	

115.8 	193 1815.0 	4.7 	167,389.4 
	

3.1 

1994: 

January 116.1 13,765.6 2.3 11,853.1 2.3 
February 116.2 13 2,528.6 6.7 11,646.0 6.7 
March 115.9 16,409.3 10.4 14,196.7 10.5 

April 115.6 17,033.2 4.7 14,728.3 4.4 
May 115.7 17,986.9 6.4 15,539.6 6.3 
June 116.1 18,530.6 10.1 15,964.5 9.8 

July 116.3 17,604.7 3.2 15,142.9 2.8 
August 116.3 17,412.9 8.0 14,974.1 7.4 
Septenther 116.0 17,422.3 7.4 15,021.9 7.0 

October 115.5 17,354.0 5.7 15,024.3 5.7 
Novuther 116.3 17,927.0 7.4 15,408.0 7.2 
Decerer 116.0 21,886.5 7.9 18,870.0 7.9 

Year 
	

116.0 	 206,861.5 
	

6.7 	 178,369.4 
	

6.6 

117.4 14,529.8 5.6 12,376.6 4.4 
118.1 14,102.9 4.2 11,937.9 2.5 
118.6 16,836.7 2.6 14,194.2 - - 

119.1 17,058.7 0.1 14,318.8 -2.8 
119.4 18,812.0 4.6 15,751.1 1.4 
119.2 19,230.5 3.8 169124.9 1.0 

118.9 17,737.9 0.8 14,913.2 -1.5 

1 Seasonally adjusted constant (1986) dollar estites are derived by deflating, with an in,licit price index, 
the seasonally adjusted current dollar estimate. 
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TASLEAU 9 • Coerce de detail, Canada, estaations en dollars courants at constants (1986) 

Seasonally adjusted 
. Désaisonnalise 

Price Index Currant Dollars Month/month Constant 1986 Ilonth/month 
per cent dollars 2  per cent 

change change 

Indic* des prix Dollars Variation an Dollars Variation an 
courants pourc.ntags constants pourcentage 

pour Is NEis 19861 pour 1s mois 

millions d. dollars 

1993: 

115.4 16,006.6 1.7 13,873.6 1.5 Janvi.r 
115.3 15,892.3 -0.7 13,778.9 -0.7 Févri.r 
115.1 15,836.2 -0.4 13,752.8 -0.2 Mars 

115.0 16,110.5 1.7 149012.2 1.9 Avril 
115.3 16,037.8 -0.5 13,903.6 -0.8 Mel 
115.4 15,969.2 -0.4 13,835.3 -0.5 Juin 

115.4 169206.9 1.5 14,047.5 1.5 Juill.t 
115.6 169261.5 0.3 14,067.0 0.1 Aoü* 
115.9 16,269.4 - - 14,033.4 -0.2 S.ptathre 

115.9 169291.2 0.1 14050.9 0.1 Octobre 
116.1 16,432.1 0.9 149155.6 0.7 Noveure 
116.3 16,501.2 0.4 14,193.5 0.3 Déceróre 

115.6 193 1814.9 ...  167,706.3 ... Anne 

1996: 

115.9 16,650.6 0.9 14,367.9 1.2 Janvier 

115.7 

16,968.5 1.9 142660.7 2.0 Fvra.r 
115.2 17,134.1 1.0 14,877.9 1.5 Mars 

115.3 16,9503 -1.1 14,696.7 -1.2 Avrll 
115.6 17,102.5 0.9 14,798.4 0.7 Mel 
115.8 17,347.7 1.4 14,974.8 1.2 Juin 

116.1 179167.9 -1.0 14,786.9 -1.3 Juillq 
116.5 17,301.3 0.8 149851.7 0.4 Aoüt 
116.6 17,334.3 0.2 14,866.1 0.1 S.pt.mr. 

116.4 17,544.5 1.2 159078.6 1.4 Octobra 
116.7 17,576.2 0.2 15,056.1 -0.1 P4ov.thre 
116.9 17,765.2 1.1 15,199.3 1.0 Decethre 

116.1 206 1843.3 .. 178,215.1 •. Anne. 

1995: 

117.3 17,713.3 -0.3 15,104.5 -0.6 Janvier 
117.5 17,646.5 -0.4 15,015.4 -0.6 Fevrisr 
117.9 17,491.1 -0.9 14,835.3 -1.2 Mars 

118.7 179543.7 0.3 14,783.5 -0.3 Avril 
119.0 17,641.7 0.6 14,820.9 0.3 Mai 
118.9 17,715.9 0.4 14,894.4 0.5 Juin 

118.9 17,662.6 -0.3 14,857.7 -0.2 Juillat 
AoOt 

Sap+.thr. 

Oc+obr. 
Novuthr. 
oc.mr. 

Anne. 

1 La désaisonnalisation des astimati?ns an dollars constants (1986) s'obtient an dégonflant avec un indice 
iu,licit., las donnIes desaisonnaliséss an dollars courants. 
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APPENDIX I 
	

APPENDICE I 

I 

Definitions 

Reta1 Trade, for the purpose of this pub-
licaLien, is defiriad as the aggregate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a business location (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption'. Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
general merchandise store category. In addi-
tion, retail trade •xcludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Definitions 

Commerce de detail signili., pour las be-
soins de 1a prisente publication, lensemble 
des ventes faites per des points de vents au 
dtail. 

Un point de vente au detail, suivant In 
definition de Statistiqu. Canada, est un local 
daffairas (habituellement un magasin) dent 
l'activitC principale est Is vent* de marchan-
discs at de services connexes au grand public 
pour In consouimation ménagere ou personnelle. 
Las estimations relatives au commerce de 
detail em prennent pas an compte les ventas 
directes, cest-s-dire las v.ntes qui no sont 
pas faites par lint.rmCdiaire dun point de 
vente au detail, par example les ventas direc-
tes par demarchage, las v.ntes per distribu-
teur automatique, les ventas de journaux ou de 
r.vu.s faites directement par las imprimeurs 
at óditeurs, at les ventes faites par les cer-
des du livre at les clubs de disques. Ii ny 
a quuns exception: las ventes des grands 
magasins feites par Is paste ou par catalogue, 
qui sent classees dens Is categoric des "maga-
sins de marchandises diverses'. En outre, Is 
commerce de detail no comprend p.s las ventes 
au detail des unitCs auxilieir.s (par exemple, 
entrepôts, sieges sociaux, etc.), ni les 
ventes des entrepreneurs dont lactivite prin-
cipals no relève pas du commerce de detail, ni 
les operations de dCtail entre particuliers. 

. 

Total net sales include sales of now and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietors withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
b.d debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

Lea ventes nettes totalms comprennent las 
vent.s de merchandises nauvas at doccasion at 
las receltes prov.nant de rCp.rations, de 
location de materiel, de Is vante da rapas at 
dautres activites da services, mains Is ye-
leur des rendus (merchandises retournees), las 
ajustements at las rabais. Les ventes totales 
nettes comprennent CgalemenI 1s val.ur des 
reprises, las commissions sur In vents de mer-
chandises appartenant a autrui (y compris las 
commissions touchCes pour Is vente de billets 
da loterie) at Is valeur tau detail) des mer-
chandises prelevees par Is propriCtaira pour 
son usage personnel. On no prend pas an cempte 
las recettes hors exploitation, las receuvre-
ments de mauvaises creences at las taxes de 
vent. (taxe de yenta provincial. at In taxe 
sur las produits at las services (TPS)) 
perçues pour 1s compte dun organisme public. 
Las donnees sur las ventes anteri.uras a jan-
viar 1991 incluent In taxm de vente fCdarele 
(TVF). DC. i cc changam.nt dens las taxes in-
directes, les donnees avant 1991 no sent pas 
tout i fait comparebles avec celles des annCes 
subsequ.nt.s. Pour les utilisateurs interessCs 
a celcular des donneas comparables, una esti-
mation du content de Is TVF inclus dens les 
ventes au detail pour 1990 out disponible pour 
Is Canada de Is section du commerce de detail. 
Cetta estimation nest pas suffisamment liable 
pour p.rmettre d.s ajustements .0 niveau 
provincial. 
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Department store type •erchandise (DSTN) is 
defined as total retail trad, minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores arid 
retail stores, n.e.c.). 

Les .archandjses flu genre de ce11s vendues 
dams les grands •aqasns (MGCN) correspondent 
•u total du commerce de detail moms les grou-
P.S de commerce suivants: les supermarchés 
dalimentation at les épic.ries; tous l.s au-
tres magasins d'alimentation; les concession-
naires de véhicules automobiles at récrIatifs; 
les stations-service; les magasins de pièces 
at d'accessoires pour véhicules automobiles at 
services; at l.s autres magasins de vents au 
detail (comprend l.s riagasins de spiritusux, 
do yin at de biere at l.s magasins de ven+• 
su detail, n.c.a.). 
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APPENDIX II 

TRADE GROUP COVERAGE 

010 Supermarkets and Grocery Stores 

6011 Supersmrkets 
6012 Grocery stores (except supermerkats) 

020 All Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Most markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies 
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Men's Clothing Stores 

6121 Mens clothing stores 

060 Women's Clothing Stores 

6131 Women's clothing stores 

070 Other Clothing Stores 

. 	6141 Childr.ns clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

010 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other hous.hold furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobili (new) dealurs 
6312 Automobile (used) dealers 

• 6321 Motor home and travil trailer dealers 

6322 Boats, outboard motors and boating 
accissoriss dealers  

6323 Motorcycli and snowmobile d.alers 

6329 Other recreational vehicle dealers 

I APPENDICE II 

COUVERTURE DES GROUPES OF CIERCE 

010 Supirsarchés d'alioentation at ëpiceries 

6011 ueirmerchls  dalimentation 
6012 Epicerlis (sauf les supirmarches) 

020 Tous los autres lagasins d'alinentation 

6013 Boulangeri.s-pitiss.ries 
6014 Confiseries it .mgasins di noix 
6015 Megasins de fruits it legumes 
6016 Marches de viande 
6019 Autr.s ma9asins d'aliumntation 

splcialisss, n.c.a. 

030 Pharmacies it •agasins di •édicaments 
brevetés 

6031 Pharmacies 
6032 Magasins do mldicaments brev.tes it di 

produits do toilette 

040 Nagasins di chaussures 

6111 Hogasins de chaussures 

050 Kagasisis di vête.ents pour haes 

6121 Megasins di vêteoents pour houmies 

060 Magasiris di vte.ents pour dames 

6131 Megasins di vItements pour dames 

070 Autres .agasins de vEteuents 

6141 Megasins di vet.ments pour infants 
6142 Megaslns di fourrures 
6149 Autras megasins di vltens, n.c.a. 
6151 Megasins di tissus it di fills 

060 Magasins di meubles it d'appareils 
.énagers 

6211 Hogasins di meubles do meison 
(avac appariils mlnagirs at accessoires 
dameublemerit)  

6212 Hogasins di meubles di imison 
(sans appareils managers ni accassoiris 
d ' ameubl..ment) 

6213 Ateliers di reparation di meubles 
6221 Magasinsdappariils menagers, di postis 

di television it da radio it dappareils 
stirlophoniques 

6222 Megasins di postis di tlllvision at di 
radio at d'appareils steréophoniquas 

6223 Ateliers di reparation dapparails 
managers, di pastes di tllCvision it di 
radio it d'appareils stérlophoniqu.s 

090 Ragasins d'accessoires d'aaeublament 

6231 Megasins di rivltements di sol 
6232 Megasins di tintures 
6239 Autres .mgasins daccessoires dameublem.nt 

100 Cancessionnaires di véhicules automobiles 
it r6cr6atifs 

6311 Concissionnaires dautomobiles nauvis 
6312 Concessionnairis dautoi,obil.s doccasion 
6321 Merchands di roulottas motoriseis if di 

roulottes di voyage 
6322 Marchar,ds di bat.aux, di moteurs hors- 

bord if dacessoiras pour bateaux 
6323 Merchands di mofocyclettes at do 

motoneiges  
6329 Autres marchands di vhicules do loisir 
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110 Gasoline Service Stations 110 Stations-service 

6331 Gasoline service stations 6331 Stations-service 

120 Automotive Parts, Accessories and 120 Nagasins do pièces et d'accessoires pour 
Services véhicules automobiles et services 

6341 Home and auto supply stores 6341 M.gasins de fournitures pour l.a meison at 
pour l'au+omobile 

6342 Tire, battery, parts and accessories 6342 Magasins do pnous, daccunpjlat.urs, do 
stores pieces at daccessoiros 

6351 Garages (general repairs) 6351 Garages (reparations generales) 
6352 Paint and body repair shops 6352 Ateliors do peinture at do carosserlo 
6353 Muffler replacement shops 6353 Ateliers do remplacomont do sil.ncieux 

6354 Motor vehicle glass replacement shops 6354 Ateliers do remplacement do glac.s pour 
vehicules automobiles 

6355 Motor vehicle transmission repair and 6355 Ateliers do reparation at do 
replacement shops rsoplacement do boltes do vatesse do 

vehicul.s automobiles 
6359 Other motor vehicle repair shops 6359 Autres atoliers do reparation do 

vehaculos automobiles 
6391 Car washes 6391 Lave-autos 
6399 Other motor vehicle services, n.e.c. 6399 Autres services pour vihicules 

automobiles, n.c.a. 

130 General Merchandise Stores 130 Nagasins do .archandices diverses 

6411 Deportment stores 6411 Megasins a rayons 
6412 General stores 6412 Megasins generaux 
6413 Other general merchandise stores 6413 Autres megasins do merchandises diverses 

(variety and general merchandise stores) (bazars ct magasins do marchandisas 
diverses) 

140 Other Semi-Durable Goods Stores 140 Autres .agasins de produits se.i-durables 

6511 Book and stationery stores 6511 Librairies at papeIeri.s 
6521 Florist shops 6521 Fleuristes 
6522 Lawn and garden centres 6522 Centres do jardinag. 
6531 Hardware stores 6531 Quincailleries 
6532 Paint, glass and wallpaper stores 6532 Magasins de peintur., do vitro at do 

papier point 
6581 Toy and hobby stores 6581 Magasins do jouets at darticles do 

loisir 
6582 Gift, novelty and souvenir stores 6582 Magasins do cadecux, d'articles do 

fantaisie at do souvenirs 

150 Other Durable Goods Stores 150 	Autres .agasins de produits durables 

6541 Sportinggoods stores 6541 Magasins d'aricles do sport 
6542 Bicycle shops 6542 Magasins do bicyclettes 
6551 Musical instrument stores 6551 Magasins d'instrumen*s do uszsiquo 
6552 Record and tape stores 6552 Magasins do disques at de bandes 

magnótiques 
6561 Jewollery stores 6561 Bijouteries 
6562 Hatch and j.w.11ery repair shops 6562 Ateliers do reparation do montres at do 

bijoux 
6571 Camera arid photographic supply stores 6571 Megasins dappareils at do founituros 

photographiquos 

160 Other Retail Stores 160 	Autres •agasins de vente au detail 

6021 liquor stores 6021 Magasins do spiritu.ux 
6022 Nine stores 6022 Plagasins do yin 
6023 Beer stores 6023 Magasins do bire 
6591 Second-hand merchandise stores, n.e.c. 6591 Magasins do merchandises d'occasion, 

6592 Opticians 	shops 
n.c.a. 

6592 Opticians 
6593 Art galleries and artists' supply stores 6593 Galeries d'art at magasins do 

fournitures pour artistos 
6594 Luggage and loather goods stores 6594 Hagasins do bagagos at do moroquinerie 
6595 Monument and tothstone dealers 6595 Piagasins de monuments funerairos at do 

pierres toithales 
6596 Pet stores 6596 Pbgasins d'animaux do meison 
6597 Coin and stamp dealers 6597 Harchands do piCcos do monnas. at do 

tathros  
698 Mobile home dealers 6598 Narchands do maisons mobiles 
6599 Other retail stores, n.e.c. 6599 Autres megasans do vents au detail, 

n.c.a. 

Retail Trade, July 1995 	 Commerce de detail, juillet 1995 
Statistics Canada . Cit. No. 63-005 	 Statistique Canada - n° 63-005 au catalogue 
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I 	Don't let the changing wçrld Ne soyez pas dép 
take you by surprie! 	par les événernentsl 
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1. 

An aging population. I.one-parent 
families. A diverse labour force. Do you 
know how today's social changes will 
affect your future ... your organization 
and your family? 
Keep pace with the dramatic shifts in Canada's 
evolving social fabric with Statistic Canada's 
best-selling quarterly, Canadian Social 
Trends. With vast and varied reports on 
major changes in key social issues and trends, 
this periodical incorporatesfindings from over 
50 national surve 

Written by some of Canada's leading-edge 
social analysts. Canadian Social Trends 
combines painstaking research with dynamic 
prose on topics like ethnic diversity, low-
income families, limenth stress, violent 
crime and much more - all in a colourful, 
easy-to-read, magazine format 

A lastltg ,w.ird of cbasglag times! 

Join the thousands of business and policy 
analysts, social-science professionals 1  and 
academics who trust Canadian Social Trends 
to deniystify the causes and consequences of 
change in Canadian society. Don't miss a single 
issue—subscribe today. 

Canadian Social Trend.s (catalogue number 
fl-OO8OXPE) is $34 annually in Canada, US$41 
in the United States and US$48 in other 
countries.  

IL  

Le vidilhissement de Ia population. 
Len families monoparentaies. La diversifi-
cation de Ia population active. Savez-vous 
comment las changements sodauz 
d'atourd'huI vont se répercuter sur votre 
avenir, votre organisation, votre famille? 

Swvez l'évolution spectaculaire de Ia sociétê 
canadienne grace a Tendauces soclales 
canadies. une publication trimestrielle de 
Statistique Canada. Avec des articles vastes et 
varies sur les principaux changements 
caractérisant irs questions et les tendances 
sociales principales, cette publication intégre 
irs résultats de phis de 50 enquétes natlonales. 
Certains des analystes sociaux les plus 
reconnus dii Canada rédigent des articles dam 
Tendances soclales canadlennes. us 
presentent les résultats de recherches 
minutieuses dam ma style atiravant pour des 
sujets tels que Ia diversité ethnique, lea 
families i faible revenu, le stress dU au 
manque de temps, Ic crime et bien d'autres 
encore dam une revue haute en couleur et de 
kctureaisée. 

Un dsslerpermanent d'une époque en 
hobalow 

Des milliers danalystes des entreprises et des 
politiques, de professionnels des sciences 
sociales et d'universitaires lisentTendances 
sociales ca.adienises pour identifier les 
causes et irs consequences de levolution de Ia 
sociêté canadienne. Ne manquez pas Un 
numéro. abonncz-vous dis aujourd.hui 

L 'abonnement annuel àTendances sociajes 
canadiennes (n0  1 1-OO8OXPF au catalogue) 
cofite 34 $auCanada,41 SUSauxEtats-Unis 
et 48 $ US dam irs autres pays. 

S 

To order, write to Statistics Canada, 
Marketing Division, Sales and Service, 
120 Parkdale Ave., Ottawa, Ontario, 
KIA 016 or contact the nearest Statistics 
Canada Reference Centre listed in this 
publication. 

If more convenient, fax your order to 
1-613-951-1584or call toll-free 1-800-267-
667' and use your VISA or MasterCard. 

Pour passer votre commande, écrivez a Statistique Canada, 
Division du marketing. Vente et service, 120, av. Parkdale. 
Ottawa (Ontario) K1A 016, ou adressez-vous au centre de 
services-conseth de Statistique Canada Ic phis proche tie thea 
vous et dont Ia line figure dam cette publication. 

Vow pouvez aussi envoyervotre commande par télécopiew 
au 1-613-951-1584, ou tCléphoner sans frais an 
1-800-267-6677 et donner von-c numéro de carte VISA on 
MasterCan± 



......... 
DIDYOU 
KNOW40*9 
THAT DATA FROM TILE 
SURVEY OF FAMILY 
EXPENDITURES CAN BE 
TAILORED TO MEET 
YOUR SPECIFIC NEEDS? 
Custom FamEs Tabulations offer you a detailed 
snapshot of Canadians' expenditures by highly defined 
socio-demographic and geographic variables. You'll get 
customized and cross-tabulated data from this important 
survey to your exacting specifications on a wide rangc of 
expenditures such as: • 	food, clothing and • 	personal taxes 

shelter • 	security • 	transportation • 	gifts and • 	health and contributions 
personal care • household • 	recreation furnishings and • 	education operations 

Expenditures can be cross-referenced by bousehold 
income, metropolitan area, age, dwelling owned or 
rented, household composition, or other selected 
ho usehold segments. 
With Custom FainEx Tabulations you can track 
your current and target your potential markets with 
precision, segment characteristics of family spending 
patterns with ease and identify purchasing trends. As 
well, Tabulations can be retrieved to determine the 
socio-demographic profiles of the purchasers of 
specific goods and services. You can also get 
Custom FamEx Tabulations in the medium of your 
choice - paper or diskette. 

•uuuuuu.ui•ui............... 
Unsure of what you need or 
where to start? 
Contact your nearest Regional Office listed on 
the inside cover of this publication. Our 
consultants can help you define your 
information needs and recommend products 
and services to meet them. 
Call a Statistics Canada consultant today 
and turn data into information. 
............................ 

•u•u•uisi 

SAVWZ,- 
VOUS000 
QUE LES DONNEES DEL'ENQUPTE 
SUR LES DEPENSES DES 
FAMILLES PEUVENT ETRE 
PRESENTEES AFIN DE REPONTDRE 
A VOS BESOINS PART1CULIERS? 
Les tableaux personnalises sur les dépenses des families vous 
offrent un cliché détaillé des depenses des Canadiens selon des 
variables socio-démographiques et géographiques fort hien définies 
Vous obtiendrez. de certe enquête imporrante, des données 
personnalisées sous forine de tableaux et selon vos propres 
specifications pour on large éventail de dCpenses, notamment 
• l'alimentation, l'habillement 	• les impots personnels 

et le logement 	• fa sécurité 
O Ic trsnsport 	 • les dons et les 
• les soins personneLs 	contributions 

et de sante 	 • les articies 
• les loisirs 	 d'ameublement et 
• léducation 	 l'entretien ménager 

Ces dépenses peuvent Cisc jumelées au revenu des ménage.c. d La 	fe 
region met ropolitaine, a l'ãge, au mode d'occupation du logeinent. a 
Ia composition du menage, ou a d'autres segments de ménages 
choisis. 
Avec lies tableaux personnalisés sur les d.Epenses des 
familles. vous pouvez cerner vos marches actuels et cibler vos 
marches potentiels avec precision. segmenter les caractéristiques 
des dCpenses des families avec facilité et identifier les tendances 
des achats. De plus, des tableaux peuvent être produits afmn de 
determiner les profils socio-démographiques des consommateurs 
de produits et services particuliers. Vous pouvez égaiement obtenir 
Les tableaux personnalisEs sur les ikpenses des families 
darts Ic medium de votre choix, soft sur papier ou sur disquette. 

Incertain(e) de ce dont vous avez 
besoin ou par oü commencer? 
Communiquez avec le Centre de consultation le plus près figurant 
1 lendos de La page de couverturede cene publication. Nos 
conseillers peuvent vous aider a définir vos besoins en 
information et vous recommander les produits et services 
rencontrant ces besoins. 
Téléphonez a un expert-conseil de Statistique Canada des 
aujourd'hui ... et transformez les données en information. 
• U •UU•UUUUUU•U ..• . • • •...• ..•• . • 


