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Des données sous plusieurs formes... 

Statistique Canada diffuse les données sous formes 
diverses. Outre les publications, des totalisations 
hahituelles et spéciales mont offertes. Les données 
sont disponibles sur disque compact, disquette, 
imprimés d'ordinateur, microfiches at microfilms at 
bandes magnétiques. Des cartes at d'autres documents 
de référence géographiques sont disponibles pour cer-
tames sortes de données. L'accs direct a des 
données agrégées est possible par le truchement de 
CANSIM, la base de données ordinolingue at Ic système 
d'extraction de Statistique Canada. 

Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable database and retrieval system 

How to Obtain More Information 	 Comment obtenir d'autres renseignements 
Inquiries 	about this publication and 	related Toutes 	demandes de renseignements 	au sujet de cette 
statistics or services should be directed to: publication ou 	de statistiques at 	services connezes 

doivent être adressées 	: 

Retail Trade Section, Section du commerce de detail, 
Industry Division, Division de l'industrie, 

Statistics Canada, 	Ottawa, 	K1A 0T6 Telephone: Statistigue 	Canada, 	Ottawa, 	K1A 0T6 téléphone: 
(1-613-951-3551) 	or 	to 	the 	Statistics Canada (1-613-951-3551) 	ou 	au 	centre de 	consultation 	de 
reference centre in: Statistique Canada 	: 

Halifax 	(1-902-426.5331) Regina (1-306-780-5405) Halifax 	(1-902-426-5331) 	Regina (1-306-780-5405) 
Montreal 	(1-514-283-5725) Edmonton (1-403-495-3027) Montréal 	(1-514-283-5725) 	Edmonton (1-403-495-3027) 
Ottawa 	(1-613-951 -8116) Calgary (1-403-292-6717) Ottawa 	(1-613-951 -8116) 	Calgary (1-403-292-6717) 
Toronto 	(1-416-973-6586) Vancouver (1-604-666-3691) Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) 
W rinpeg 	(1-204-983-4020) Wi nni peg 	(1-204-983-4020) 

Toll-free access is provided in all provinces 
and territories, for users who reside outside 
the local dialing area of any of the regional 
reference centres. 

Un service d'appel interurbain sans frais est offert, 
dans toutes les provinces at dane les territoires, 
aux utflisateurs qul habitent a ltextérieur des zones 
de counication locale des centres réglonaux de con-
sultation. 
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National Enquiries Line 
National Telecommunications 
Device for the Hearing 
Impaired 

National Toll-free Order-only 
Line (Canada and United 
States) 

	

1-800-263-1136 	Service national de renseagnements 	1-800-263-1136 
Service national d'appareils de 
tClécommunications pour lee 

	

1-800-363-7629 	malentendants 	 1-800-363-7629 
Service national du numéro sans 
frais pour comsander seulement 

	

1-800-267-6677 	(Canada at Etats-Unis) 	1-800-267-6677 

How to Order Publications 	 Comment commander les publications 
This and other Statistics Canada publications 	On peut se procurer cette publication at lee autres 
may be purchased from local authorized agents 	publications de Statistique Canada auprCs des agents 
and other community bookstores, through the local 	autorisCs et des autres librairies locales, par l'en- 
Statistics Canada offices, or by mail order to 	tremise des bureaus locaux de Statistique Canada, ou 
Marketing Division, Sales and Service, Statistics 	an Ccrivant a la Division du marketing, Ventes et 
Canada, Ottawa, K1A 0Th. 	 Service, Statistique Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) 
NumCro du tClCcopieur (1-613-951-1584) 
Toronto Carte de credit seulement (1-416-973-8018) 

Normes de service au public 
Afin de maintenir la qualité du service au public, 
Statistique Canada observe des normes Ctablies an 
matière de produits et de services statistiques, de 
diffusion d'information statistique, de services a 
recouvrement des coilts et de services aux répondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiquer avec le Centre de consultation 
regional de Statistique Canada le plus pre.s de chez 
vous. 

(1-613-951-7277) 
Facsimile Number (1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 
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Note of Appreciation 

Canada owes the success of Its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat buen établi entre 
Statistique Canada et la population, les entreprises, 
les administrations canadiennes et les autres 
organusmes. Sans cette collaboration et cette bonne 
volonté, ii serait impossible de produire des 
statistiques précises et actuelies, 
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SYMBOLS 	 SIGNES CONVENTIONNELS 

The following symbols are used in This 	Les signes suivants sont empioyés uniforeómen± 
Statistics Canada publication: 	dans ce*+e publication de Statistique Canada: 

figures not available. 	 .. no.bres indisponibles. 

figures not appropriate or not applicable. 	... nsyant pas lieu de figurer. 

- nil or zero. 	 nmnt ou zre. 

-- amount too small to be expressed. 	-- nombres infjmes. 

x confidential to most secrecy requirements 	x confidentiel an vertu des dispositions de is Loi 
of the Statistics Act. 	 sur In statistique relatives au secret. 

ITE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANS IN 

All currant and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 	and 
2420), 	as well as 	many other series are 
available to the public from 	Statistics 
Canadas computerized 	data bank CANSIM 
(Canadian Socio-Economic Inforeation Manage-
ment System) via terminal, on computer print-
outs, or in machine readable form. For 
further information, contact the Cansim staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-951-8200), or 
the regional advisors at the Statistics 
Canada offices located across Canada. 

This publication was prepared under the 
direction of: 

a G.W. Andrusiak, Director, Industry Division 

e R. Lussier, Assistant Director, Distribu- 
tive Trades Sub-division, Industry Division 

NOTA 

L.s chiffres ayant Ité arrondis, las totaux no 
correspondent pas toujours. 

NOTE AU SUJET DE CANS IN 

La banque de données informatisáes de Statistique 
Canada CANSDI (système canadian d'infor.ation socio-
économique) fournit au public tout.s las statistiques 
actuelles at historiques sur In Commerce de detail 
(satrice nos 2299, 2398-2417 ct 2420), ct sur de 
nombreuses autres sCries, par is biais d'un 
terminal, d'i.primés d'ordinat.ur ou de supports 
ordinolingues. Pour plus de renseignements, 
sadresser au personnel de CANSTh de la Division 
de is diffusion, Statistiqu. Canada, Ottawa, 
K1A 0Z8 (telephone 613-951-82001, ou aux conseillers 
rCgionaux des bureaux de Statistiqu. Canada situCs 
C +ravers In Canada. 

Cette publication a CtC ridigée sous la direction d•: 

• G.W. Andrusiak, 	directeur, 	Division de 
1 • indus+rie 

• R. Lussler, directeur adoint, Sous-division des 
commerces de distributions, Division de 
i industrie 

• B. Thériault, Chief, Retail Trade Section, 	e B. Thérisult, 	chef, Section 	du commerce de 
Distributive Trades Sub-division, Industry 	detail, Sous-division des commerces de dis+ri- 
Division 	 butians, Division de l'indus+rie 

e 	P. Des:jardlns, 	Senior Economist, Retail 	• 	P. Desjardins, 	iconomiste principale, 	Section 
Trade Section, Distributive Trades Sub- 	du commerce de detail, Sous-division des corn- 
division, Industry Division 	 •erces de distributions, Division de lindustrie 

The paper used in this publication meets the minimum 	Le papier utilisé dans Ia presente publication repond aux 
requirements of American National Standard for 	 exigences minimales de I"An,erican National Standard for 
Information Sciences - Permanence of Paper for 	 Information Sciences' - 'Permanence of Paper for Printed 
Printed Library Materials, ANSI Z39.48 - 1984. 	 Library Materials', ANSI Z39.48 - 1984. 
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Note to users 

Monthly 	estimates 	(unadjusted 	data) for 
four metropolitan areas (Montreal, Toronto, 
Winnipeg and Vancouver) can be tabulated by 
trade group and are available for purchase. 
For information on the metropolitan area 
estimates, or to order, contact John Svab 
(613) 951-3549, Monthly Retail Trade Section. 

Users interested in acquiring further informa-
tion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section. 

Notes aux utilisateurs 

Los estimations mensuelles (non désaisonnali-
sees) pour les quatre regions m6tropolitaines 
(Montreal, Toronto, Winnipeg at Vancouver) 
par groupe do commerce sont disponibles pour 
achat. Pour plus de ronsaignements sur los 
regions métropolitaines, communiquez avec John 
Svab cu (613) 951-3549, Section mensuelle du 
commerce de detail. 

Les utilisateurs qui sont interessés d'obtenir 
plus de renseignemerits concernant Ia méthodo-
logic, la désaisonna].jsatjon at la fiabilité 
dos donnCes peuvent consulter 1s numCro de 
fóvrier Is plus recent de cette publication 
(incluant los revisions de lannéw, précédente) 
ou communiquez avec la section mensuelle du 
commerce do detail. 

RetaJ Trade, August 1995 
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• HIGHLIGHTS 

After declining 0.17 in July, retail sales 
grew 0.67 to $17.8 billion in August as 
sharply higher motor vehicle sales led the 
increase. The r.tail sales trend strength-
ened over the latest four months May to 
August) after a relatively flak perform-
ance since the beginning of 1995; general-
ly, the trend grew from early 1992 to 
November 1994. Cumulatively, sales for the 
period from January to August 1995 were 
3.47 higher than in the same period of 
1994.   

In August, growth came mostly from motor 
vehicle and recreational vehicle dealers. 
In the rest of the retail industry, sales 
were down 0.27. In fact, since January 
1995, sales grew only in April and May but 
fell or remained unchanged in all the 
other months. N.verkheless, cumulative 
sales in the rest of the sector for the 
first eight months of 1995 were up 2.17 
from the corresponding period in 1994. 

FAITS SAILLAHTS 

Una forte hausse des ventes de véhicules automo-
biles a conduit è la croissance an aoit. Par consé-
quent, los ventes au detail ont augmenté de 0.67 
pour etteindre $17.8 milliards, apres une beisse de 
0.17 an juillet. La tendance des ventes du commerce 
de detail sest raff.rmie au cours des derniers 
mois après très peu de mouvement depuis le dCbut do 
lannéc 1995. PrécCdemment, la tendance des ventes 
Itait généralement on hausse du debut de 1992 jus-
quen novembre 1994. Leffet cumulatif de la hausse 
an aoüt a eu pour rCsultat des ventas superieures 
(+3.47) pour las huit premiers mois de 1995 1 
a celles enregistrees a la mace periode lennC. 
dernilre. 

En coOt, Ia croissance des ventes proviont on 
maj.ure partie des vontes chez las concessionnaires 
de vChicules automobiles at rCcréatifs. Las ventes 
dans 1e reste de lindustrie ont baissC do 0.27 an 
aoOt. En fait, depuis janvier 1995, las ventes ont 
augmenté an cyril at an cci seulement, puis ont 
diminue ou sont demauries inchangees cu cours des 
autres mois. Toutefois, les ventes cumulatives pour 
les huit premiers mois de lannCe dens le reste du 
secteur sont de 2.17 supériaur.s a cellas de la 
cIae, pCriode an 1994. 

besides 	the 	growth 	in 	the automotive En plus du secteur 	de 	lautomobile, 	deux 	autres 
sector, 	sales were higher 	in 	two 	other 

. 

secteurs onr.gistrent des hausses, soit le secteur  
sectors: 	furniture 	(+1.17) and 	general des 	meubles 	(+1.17.) 	at 	c.lui 	dos 	magasins 	de 
merchandise (+0.27.). 	These 	latest 	gains marchandisas diverses (+0.27). 	Ces augmentations, 
were 	offset, 	however, 	by lower 	sales cependent, 	ont CtC contrebalancees par des 	ventes 
mainly 	in 	the 	food 	(-0.37) and 	drug plus faibles dans 	los secteurs 	de lalim.ritakion 
(-1.27) 	sectors. (-0.37) 	at des pharmacies (-1.27). 

La secteur de 1' auto.obila progresse fortesent 

Les vent.s dens 1e secteur 	do lautomobile 
(incluant las concessionnaires de véhicules automo-
biles neufs at usagCs, les stations-service at las 
magasins do piIces, deccessojres at de services) 
ont augmenté do façon significativ. de 2.17 an 
aoOt, après la baisse do 0.57 an juillet. Las dC-
taillant du socteur de lautomobile ont enregistrC 
des augmentations do février 1992 1 novembre 1994. 
Las ventes ont diminué entre déc.mbr. 1994 at mars 
1995, mais elles ont augmenté par Ia suit.. La fai-
blesse des ventes observóe au debut de lanné. 1995 
peut Itre simplement attribuable a un ralentisse-
ment temporaire. Des ventes plus Cl.vCes des conce-
ssionnaires de vehicules automobiles at recróatifs 
at des détaillants do piIces, daccessoires pour 
vChicules automobiles at de services ont plus qua 
compensé la baisse enregistrée dans les stations-
service. Cette darniIre diminution coyncide avec la 
baisse des prix do lessence an aoOt. Las ventes 
des concessionnaires de véhicules automobiles at 
recréatifs ont enregistré une impressionnanta 
hausse (+3.37) an aoOt at demeurent supIrieur.s de 
12.47 1 cellas daoOt 1994. Dc plus, las vontas, an 
units, de vChicules automobiles neufs ont grimpé 
de 9.57 an aoOt par rapport I juillet. 

Auto.ot lye sector rose sharply 

Sales in the automotive sector (includes 
new and used car dealers, gasoline service 
stations, and parts, accessories and ser-
vices outlets) rose a significant 2.17 in 
August after a 0.57 decline in July. Sales 
by automotive retailers increased from 
February 1992 until November 1994, 
decreased betw..n December 1994 and Plarch 
1995, but have generally been increasing 
since. The slowdown in early 1995 may only 
have been temporary. Higher sales in 
August by new and used motor vehicle deal-
ers and by retailers of automotive parts, 
accessories and services more than offset 
a decline by gasoline servic, stations, 
which coincided with a drop in gasoline 
prices. Sales by new and used motor vehi-
cle dealers increased an impressive 3.37 
to stand 12.47 higher than in August 1994. 
Also, the number of new motor vehicles 
sold rose 9.57 in August over July. 
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Hardest hit by the weak economic condi-
tions since the beginning of the year, 
furniture sector retailers have recently 
improved sales. In August, sales advanced 
1.1Z after a 0.1Z increase in July. Lower 
interest rates and an improved housing 
market may have led to increased sales of 
furniture, appliances and other related 
products. The trend in the sector has been 
decreasing since February 1995 after 
strong and steady growth since February 
1994. 

In the other retail sectors, sales by 
general merchandise stores grew 0.2Z in 
August, continuing the generally steady 
growth observed since mid-1993. The cloth- 
ing sector's sales have been levelling off 
after growing from January 1994 to April 
1995. Food store sales have generally been 
decreasing since February 1995, following 
increases since early 1992. Drug store 
sales have generally been decreasing since 
October 1994. Drug store sales remained on 
a plateau from March to September 1994 
after increasing from early 1992 to April 
1993. 

Aprs avoir souffert de Ia faiblesse des conditions 
éconouniques depuis Is debut de l'année, les 
détaillants du secteur des meubles ont rapporté une 
amelioration de leurs ventes au cours des derniers 
mojs. En aoQt, les ventes ant augmente de 1.1, une 
hausse qui faisait suite a cell. de O.IZ enregis-
tree en juillet. Des taux dintérêt plus bas et une 
amelioration récente sur 1s marchC de Is construc-
tion ant pu conduire a des hausses dans les achats 
de meubles, d'appareils ménagers at d'autr.s pro-
duits connexes. La tendance dans cc secteur est I 
la baisse depuis février 1995, après une croissance 
forte ct constante an 1994. 

Dans les autres secteurs du commerce de detail, les 
ventes des magasins de marchandises diverses ont 
augmanté de 0.2 an aot poursuivant la croissance 
constante générale observée depuis le milieu de 
1993. Les ventes dans le secteur du vêtement se 
sont sEabilisóes depuis cyril 1995 1 la suite de la 
croissance enregistrée depuis janvier 1994. Dana 1s 
secteur de lalimantation, lea ventes sont généra-
lament a Is baisse depuis février 1995, après avoir 
connu des augmentations depuis Is debut de 1992. 
Dana les pharmacies, lea ventes ant subi une baisse 
gCnérale depuis octobre 1994, aprIs Is plateau 
atleint entre mars at septembre 1994. Cette baisse 
sucelde I des augmentations des ventes du debut de 
1992 jusquen avril 1993. 

Ies ventes aug.entent dans la plupart des provinces 

Neuf provinces at territoires rapportent des aug-
mentations de leurs vantas. Las plus significatives 
an dollars ont etc signalCms an Ontario (+1.4Z) at 
an Colombie-Britannique )+0.6Z). La hausse an Onta-
rio fait suite a une baisse de 0.7 an juillet. Les 
détaillants du Québec ont rapporté une hausse de 
0.1X an aoGt après Is forte augmentation de 1.4Z 
enregistrCe Is mois passe. Ces d.ux récentes 
hausses ont contrebalancé las baisses rapportées en 
mai at enjuin. Les ventes sont aussi an hausse an 
tiouvelle-Ecosse (+0.5) aprls une baisse de 0.1Z an 
juillet. Toutefois, par rapport i aoGt 1994, Is 
Québec at la Nouvalle-Ecosse ant rappertC des 
diminutions de laurs ventes (-2.OZ at -0.4 
respactivement). Aprls Une croissance soutenue de 
leurs ventes depuis 1s debut de lannée, las 
détaillants du Manitoba ant enregistrC une baisse 
de 1.6Z, la pramire diminution a survenir depuis 
les sept derniers mois. Le Nouveau-Brunswick a 
suivi Un mouvement similaire puisque les ventes ont 
diminué de 0.4% an aoCat aprs quatre hausses 
mensuelles consCcutives. 

Sales climbed in most provinces 

Nine provinces and territories recorded 
monthly sales increases. The largest 
increases in dollar terms were in Ontario 
(+1.4X) and British Columbia )+0.6Z). Ont-
ario's increase came after a 0.7Z decline 
in July. Quebec retailers posted a slight 
0.1Z increase after the strong 1.4 
increase in July. These two gains offset 
declines in May and June. Sales in Nova 
Scotia also rose in August (+0.57) follow-
ing a 0.1Z decline in July. Even so, Que-
Quebec and Nova Scotia had year-over-year 
decreases (-2.OZ and -0.4X respectively). 
After sustained growth since the start of 
the year, retailers in Manitoba recorded 
their first decline )-1.6Z) in seven 
months. A similar pattern was observed in 
New Brunswick, where sales dropped 0.4Z in 
August after four consecutive monthly 
increases 
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Chart 2 

Retail Sales - Canada 
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S 	Data pnor to 1991 have been adjusted to remove the Federal 	Les cbnnées avant 1991 ant été ajustées pour supprimer Ia ta.xe 
Sales Tax to be comparable to January 1991 and subsequent 	de vente fédérale afin quelles soient cornparables a janvier 1991 
data. 	 et aux donnees subsequentes. 
'Trend represents smoothed seasonally ac*usted data, 	'La tendar,ce représente les données désaisonnalisées lissées. 
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Ventes at stocks des grands .agasins, 	43-002 
Mensuel, Bilingue 

Ventes des grands •agasins par region, 	43-004 
Rapport provisoire, Mensuel, Bilingue 

Ventas do vChiculas auto.obiles neufs, 	43-007 
Mensuel, Bilingue 
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0,1 1.4 
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0.2 1.5 
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TABLE 1. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Current Periods) 	S 
Change from 

Sales 	 previous month 
Year-to- 	- 

Ventes 	date Variation p. r. 
au mois precedent 

1995 

	

August 	.July 	June 	May August 	July 

	

1995 	1995 	1995 	1995 Cunilatif 	1995 	1995 

	

Aoüt Juj].let 	Juin 	Mai 	AoOt Juillet 
No. 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stares 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and services 

13 General nmrchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Tatal, all stores  

	

42143.3 	4,162.9 	4,137.8 	4,181.6 

	

350,3 	344.6 	351.4 	357.8 

	

959.6 	971.4 	973.7 	979.8 

154.6 154.1 157.9 153.7 

136.4 136.5 138,0 134.6 

358.0 359.6 383.0 362.7 

438.0 438.2 436.9 438.3 

729.2 718.3 715.0 720.2 

183.6 184.3 186.4 187.9 

4,277.6 4,139.8 4,157.8 4,032.3 

1,209.3 1,217.2 1,220.0 1,254.4 

957.3 954.0 963.4 948.2 

12900.3 1,896.7 1,910.6 1,881.3 

608.6 607.3 601.9 602.4 

467.0 473.6 465.8 467.1 

956.5 958.4 941.1 952.4 

17,829.4 17,716.6 17,740.9 17,654.5 

	

33,322.1 
	

-0.5 

	

2,823.2 
	

1.6 

	

7,825.2 
	

-1.2 

	

1,204.8 
	

0.3 

1,098.9 

	

2,865.6 
	

-0.5 

	

3,520.1 	-0.1 

	

5,912.0 
	

1.5 

	

1,515.5 	-0.4 

	

32,787.9 
	

3.3 

	

9,625.0 	-0.7 

	

7,703.1 
	

0.3 

	

15,002.8 
	

0.2 

	

4,796.4 
	

0.2 

	

3,793.3 	-1.4 

	

7,540.3 	-0.2 

	

141,336.1 
	

0.6 

Req ions 

18 Newfoundland 291.2 294.9 290.4 292.3 

19 Prince Edward Island 78.1 76.1 77,0 76.2 

20 Nova Scotia 532.3 529.7 530.2 538.2 

21 New Brunswick 426.4 428.1 423.5 418.6 

22 Quebec 4,130.8 4,127.7 4,069.0 4,090.0 

23 Ontario 6,681.2 6,590.8 6,639.7 6,604.8 

24 Manitoba 615.5 625.3 619.3 617.7 

25 Saskatchewan 561.8 560.7 552.7 543.6 

26 Alberta 1,859.2 1,847.7 1,863.7 17864.9 

27 British ColuNthia 21591.1 2,574.8 2,614.4 2 2548.0 
28 Yukon 19.0 18.6 18.7 18.3 

29 Northwest Territories 1 	42.8 42.1 42.2 42.0 
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-1.0 -0.5 -0.6 -0.8 -0.1 0.6 

-1.8 -0.4 6.7 7.0 12.0 22.9 

-0.6 -0.6 -4.6 -3.1 -2.7 -2.0 

2.7 10.0 -3.1 3.9 8.8 4.4 

2.5 1.9 -1.8 -2.8 -3.5 -4.7 

5.6 6.8 4.5 6.3 12.9 10.3 

-0.3 -0.8 3.7 8.7 9.5 14.2 

-0.7 -3.6 0.9 -0.8 -1.2 - - 

-0.8 -2.9 -4.5 -4.4 -1.2 -0.5 

3.1 0.9 12.4 10.4 3.3 3.6 

-2.7 3.7 1.4 2.0 2.6 6.3 

1.6 2.5 -3.6 -3.8 -2.3 -1.6 

1.6 1.7 3.1 6.6 6.2 6.1 

-0.1 1.0 -0.8 - - 0.6 1.2 

-0.3 -2.2 -2.4 -0.3 -1.4 -0.4 

-1.2 0.6 6.9 6.0 6.6 9.2 

0.5 0.6 3.1 3.2 2.3 3.2 

Oraupe de cerce 	Canada 

Sup.rmarchCs dalimontation at 1 
op ice r ies 

Tous los autros magasins 2 
d'alimantation 

Pharmacies at umgasins do 3 
midicamonts brevotes 

Magasins do chaussures 4 

Magasins do vet.m.nts pour hoamiss 5 

Magasins do vêtemenks pour dames 6 

Autres magasins do vètomonts 7 

Magasins do meubles at dappar.ils 8 
managers 

Magasins d'acc.ssoir.s d'amathlemsn* 9 

Conc.ssionnair.s do vChicules 10 
automobiles at recrCatifs 

Stat ions-sarv ice 11 

Magasins do pièces at dacc.ssoir.s 12 
pour automobiles of services 

Magasins do merchandises diversos 13 

Autros magasins do produits 14 
sami-durables 

Aufr.s megasins do produits 15 
durablos 

Autros magasins do v.nte au detail 16 

Total, ensamble des •agasins 17 

0.6 

17.7 

-2.6 

1.8 

-5.4 

8.9 

15.3 

4.4 

. 

6.7 

1.5 

-1.9 

4.8 

1.0 

1.3 

8.0 

3.4 

-0.7 -2.0 2.6 3.9 0.9 3.1 

1.1 4.3 9.3 7.6 7.5 6.1 

-1.5 -1.5 -0.4 -1.0 -1.0 2.0 

1.2 0.8 6.5 5.7 1.9 1.7 

-0.5 -0.8 -2.0 -0.9 -4.2 -3.0 

0.5 2.3 5.1 4.7 4.3 5.7 

0.3 2.1 5.8 9.0 6.4 11.0 

1.7 1.0 7.2 7.2 6.1 5.5 

-0.1 2.1 116 1.3 1.0 2.3 

2.6 -2.1 5.9 5.9 8.0 6.4 

2.1 1.1 9.5 4.8 7.6 4.3 

0.5 -0.4 10.1 9.3 8.3 7.7 
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TABLEAU 1. Ventes su detail, désalsonnali.sées, se]on Ia grwe de c.erce et IA rëqion 
. 	(pCrdes courantes) 

Change from 
previous month 

Variation p. r. 
su mois precedent 

June May 
• 	1995 	1995 

Juin 	Mai 

Per cent - pourcenfage 

Change from previous year 

Variation par rapport a lanne. prCcCdente 

Year-to- 

	

August 	July 	June 	May 	date 

	

1995 	1995 	1995 	1995 	1995 

	

Aoüt 	Juillet 	Juin 	Mai Cuus*latif N o 

Regions 



TABLE 2. Retail Sales, Not Seasonal], Adjusted, by Trade Group and by Region (Current 
Periods) 	 0 

Sales 

Ventes 

August July June May Year-to-date 
1995 1995 1995 1995 1995 
Aoüt Juillet Juin Iiai Cuusjlaf 

millions of dollars - millions de dollars 

No. 

Trade Group - Canada 

I Supararkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 P4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

4,226.8 4,273.4 4,357.3 4,233.9 

362.1 366.3 382.2 369.5 

956.7 922.6 979.6 974.6 

158.0 139.4 165.6 165.1 

111.8 115.8 146.7 131.7 

343.6 330.6 393.2 370.7 

457.0 378.2 417.9 394.6 

732.2 697.9 702.4 654.5' 

194.1 189.7 199.7 192.9 

4,404.9 4,216.2 5 2 111.0 5,067.5 

1,330.7 1,336.9 1,303.5 1,280.5 

964.6 978.7 1,084.0 1 1 068.1 

1,855.4 1,698.8 1,853.2 11815.6 

634.5 608.3 645.9 682.8 

474.8 468.6 471.2 454.8 

1 1 010.5 13.034.5 1,017.0 955.2 

18,217.9 	17,756.0 	19,230.5 	18 1812.0 

32,931 + 

2,76( 9 

7,58! 3 

i,oac a 

924 . 

2,52S 7 

2,994 

5,377 

1,425 

33,901 

9,597 

7,471 

13,092 

4,422 10 
3,386 

7,048 

136.544 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

307.1 

89.3 

546.6 

447.1 

4,266.7 

6,698.4 

626.1 

573.6 

1,918.6 

2,678.9 

21.9 

43.6 

303.1 

86.3 

539.5 

441.9 

4,165. 1 

6,483.6 

616.9 

561.7 

1,858.3 

2,633.0 

22.2 

44.3 

313.8 

87.4 

586.6 

465.6 

4,508.3 

7,212.3 

666.3 

592.1 

2,012.3 

2,717.8 

22.2 

45.8 

303.0 

79.5 

564.8 

443.0 

4,581.7 

6,982.2 

643.8 

565.0 

1,951.7  

2,634.2 

19.8 

43.4 

2,225 

587 

4,126 

3,226 

32,363 

50,613 

4,679. 

4,180 

14,214. 

19,857.2 

145.4 

324.8 
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Change from previous year 

4 Variation par rapport a l'année prcóden*e 

t July June Py Year-to-date 
5 f 1995 1995 1995 1995 
t Juillet Juin Pi Cuasilatif 

Per cent - pourcentage 

2,8 -4.0 1.7 1.7 0.4 

8.4 2.3 13.2 23.1 17.3 

-4.2 -4.2 -2.0 -0.4 -2.4 

-1.2 3.3 11.8 5.1 2.3 

-0.8 -2.0 -1.5 -3.3 -5.4 

6.6 2.5 15.5 11.4 8.0 

5.3 5.9 10.7 12.6 13.7 

1.8 -1.7 -0.9 -0.2 3.7 

-7.2 -5.7 -0.7 2.6 -0.5 

12.9 6.9 5.5 5.8 6.3 

2.2 1.9 4.0 7.1 1.9 

-3.6 -.4.8 -1.8 -0.5 -2.2 

. 4.4 4.9 7.4 1 4.9 

0.6 -0.4 0.6 :'.0  0.9 

-1.4 -0.1 -1.8 -0.2 113 

10.1 2.6 8.9 10.7 7.9 

4.6 0.9 3.8 4.6 3.2 

4.4 1.5 4.1 4.9 2.8 

12.4 5.5 10.8 6.9 5.1 

- - -3.2 2.0 3.7 -0.2 

8.6 3.6 4.7 3.3 1.6 

0.1 -3.4 -3.0 -1.7 -1.7 

7.0 2.1 5.7 7.4 5.5 

9.1 6.7 8.9 11.3 5.8 

I! 
11.6 6.8 7.3 10.8 8.1 

N o  

Groups de coerce - Canada 

Supermarchés d'alimenta*ion at épicaries I 

bus las au+res angasins d'alimenLation 2 

Pharmacies at uasgasins do medicaments brevetés 3 

Plagasins do chaussures 4 

Magasins do vétements pour honnos 5 

Plagasins do vétements pour dames 6 

Autres magasins de vêtements 7 

Ilagasins de meublas at d'appareils ménagers 8 

Ilagasins d'accassoires dameub1ement 9 

Concessionnaires de véhicules automobiles 10 
at récrIa+ifs 

Stations-service 11 

Ilagasins do pieces at d.ccassoir.s pour 12 
automobiles at services 

lagasins de merchandises divers.s 13 

Autres magasins do produits semi-durables 14 

Autr.s magasins de produits durables 15 

Autres .asgasins de vent* au detail 16 

Total, ensemble des .agaslns 	17 

Req ions 

Terre-Neuve 18 

il.-du-Prjnc.-douard 19 

Nouvelle-Ecoss. 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatch.wan 2 

Alberta 26 

Colothie-Britannique 27 

Yukon 28 

Territoires du Nord-Ouast 29 

. TABLEAU Z. Ventes au detail, non-dCsaisonnalisCes, se]n le groupe de cou.erce et la region 
(pCrades courantes) 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Regaon (Quarterly 
Estlates) 

Sales 

Ventes 

Quarter 2 Quarter 1 Quarter 4 Quarter 3 Quarter 2 
1995 1995 1994 1994 1994 

Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

12,713.5 11,717.6 123778.9 122759.4 12 3.605.3 
1 1 120.5 918.1 12036.8 10018.2 917.7 

2,891.7 27814.9 3,252.5 2071.0 21952.5 

473.3 318.5 545.1 454.7 456.3 

401.0 295.9 598.0 357.5 428.9 

1,086.6 769.0 1,329.7 1,007.8 990.2 

1,204.8 954.5 12653.2 1,244.4 1,061.8 

2,031.6 1 1 915.8 2,722.7 2,192.6 23019.9 

567.6 474.2 654.0 610.7 563.2 

14,457.5 10,822.3 11,195.3 113833.4 14,020.9 

39693.8 3,236.3 3,576.0 3,824.3 3,533.4 

3054.3 2,474.3 3,259.5 2 3.991.1 3,179.9 

5,354.8 4,183.1 7,344.0 51098.2 5,039.3 

1,866.4 1,312.8 2094.5 1,834.7 1440.5 

1 ) 350.2 1,092.4 1,820.3 1,403.1 11350.9 

2,833.6 2,169.6 3,206,9 2,838.7 2,589.8 

55,101.2 45,469.4 57,167.5 52,439.8 53,550.7 

288.1 252.8 269.9 289.5 269.8 

69.1 66.2 75.8 64.9 65.6 

5.4 3.3 7.3 5.7 5.2 

3.7 2.5 7.7 3.5 3.9 

12.0 8.2 21.2 13.4 12.3 

9.1 7.2 17.3 9.9 8.1 

20.9 17.3 37.7 24.3 20.9 

3.7 2.9 5.0 4.0 3.6 

191.0 119.2 119.4 158.3 192.8 

87.2 76.9 85.8 79.5 72.0 

42.8 34.0 44.7 42.4 46.0 

100.8 73.2 167.4 114.0 103.8 

30.9 20.0 39.7 31.8 2912 

8.8 7.2 19.4 11.8 11.8 

18.5 15.7 32.1 22.1 19.1 

901.2 714.3 956.9 880.3 869.0 

Trade Group 

No. 

Canada 

I Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nevfoundland 

I Superiurke*s and grocery s+ores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

B Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, August 1995 
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3.7 	1.7 	2.1 	 2.5 	 3.3 Total, ensemble des magasins 	 17 

. 

TAILEAU 3. Vents au detail, non-dCsaisonnalisCms, solon 2@ qroupe do cnooerce at la region 
(es]aations trlaestriel]es) 

5.4 3.8 5.4 4.8 5.7 

2.9 -10.2 1.1 3.6 4.2 

-5.4 3.9 -4.7 -2.8 8.4 

-3.1 0.1 4.2 -2.1 0.3 

12.7 14.3 -44.3 -47.0 -53.0 

0.1 2.3 9.7 -0.3 1.7 

4.6 8.8 -3.1 2.8 -2.6 

-0.9 -5.2 5.7 5.8 12.7 

21.2 14.6 9.5 -10.9 -8.7 

-7.0 2.2 -9.2 8.1 15.7 

-2.9 -11.8 6.7 7.8 5.5 

5.9 9.4 26.1 12.6 8.8 

-25.4 -27.6 3.3 4.7 9.5 

-3.1 -8.4 0.4 -211 -11.5 

Canada 

Supormarchés dalimentation at epiceries 1 

Tous los autres megasins d'alimenta+ion 2 

Pharmecios at magasins do médicamonts brevetés 3 

gasins do chaussures 4 

Itagasins do vétoments pour ho.eos 5 

lagasins do vetoments pour dames 6 

Autres magasins do vitomonts 7 

tiagasins do moubles at dapparoils menagors 8 

Fiagasins daccessoir.s dammubl..ment 9 

Concessionnairos do véhicuLes automobiles 10 
at recreatafs 

Stations-service 11 

tiegasins de pièces at daccessoires pour 12 
automobiles at services 

tiagasins do merchandises diverses 13 

Autres magasins do produits seiii-durabl.s 14 

Autros magasins do produits durab]as 15 

Autros magasins do vonto au detail 16 

Total, ense.ble des •agasins 17 

Terre-Neuve 

Supermarchés d'.li,nonta*ion at épicaries 1 

Tous los autros magasins dalimentation 2 

Pharmacies at megasins do médicamonts brovotés 3 

tiagasins do chaussuros 4 

Plagasins do vitomonts pour 	 mine S 

tiagasins do vétomonts pour dames 6 

Autres uagasins do vétements 7 

Plagasins do meubl.s at dapparoils menagers 8 

Plagasins daccessoires damsublomont 9 

Concossionneires do vehiculos automobiles 10 
at rIcrCatifs 

Stations-service 11 

Pbgasins de pièces at daccossoiros pour 12 
automobiles at services 

Pgasins do merchandises divorsas 13 

Autres nogasins do produits somi-durables 14 

Autros magasins do produits durab]es 15 

Autros megasins do vonto au detail 16 

Change from previous year 

Varia*ion par rappor+ i 1'anno prcId.nIe 

uar+or 2 Quarter IQuarter 4 Quarter 3 Quarter 2 

	

1995 	1995 	1994 	1994 	1994 
Trimestre 2 Trimostre I Tri.ss*re 4 Trimestro 3 ITrimestre 2 

Per cent - pourc.ntaqe 

	

0.9 	0.8 	3.6 	4.2 	5.0 

	

22.1 	22.5 	18.7 	16.2 	2.2 

	

-2.1 	-1.6 	-0.5 	1.0 	1.6 

	

3.7 	1.6 	8.9 	10.3 	9.0 

	

-6.5 	-6.8 	-8.6 	-5.0 	2.2 

	

9.7 	8.8 	11.7 	4.1 	2.3 

	

13.5 	22.3 	18.2 	12.5 	7.9 

	

0.6 	10.3 	8.0 	1.7 	2.9 

	

0.8 	3.3 	1.4 	3.5 	0.6 

	

3.1 	7.8 	13.3 	10.8 	15.6 

	

4.5 	-1.0 	0.3 	-0.2 	-0.3 

	

-3.9 	1.6 	9.0 	8.1 	10.0 

	

6.3 	3.3 	5.7 	6.3 	4.1 

	

1.4 	0.9 	7.8 	10.2 	6.2 

	

-0.1 	 5.1 	6.3 	8.9 	7.8 

	

9.4 	 7.6 	11.7 	8.3 	3.8 

	

2.9 	4.0 	 7.1 	6.1 	7.1 

	

6.8 	5.2 	-1.8 	6.1 	4.1 

Groupo do comerco 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates] 

Sales 

Venles 

	

Quarter 2 Quarter 1 	Quarter 4 Quarter 3 Quarter 2 
1995 	1995 	1994 	1994 	1994 

TrimesEre 2 Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

58.0 50.9 55.2 56.7 50.7 

16.2 15.7 16.9 16.7 16.1 

x x x x x 
x x x x x 

3.5 2.1 5.6 6.8 3.6 

5.5 5.0 7.6 6.7 6.1 

1.3 1.1 1.9 2.4 2.2 

54.9 34.4 40.9 40.7 53.1 

26.4 21.1 23.1 28.6 23.6 

13.2 9.9 14.3 13.8 14.3 

22.2 15.1 32.0 24.0 21.6 

10.8 7.0 11.1 11.5 8.8 

2.8 1.9 4.0 2.9 2.4 

11.0 8.5 12.5 15.3 11.3 

234.2 177.8 235.0 235.1 221.3 

454.3 419.5 458.5 473.4 439.0 

118.7 112.7 127.6 111.8 108.2 

10.2 6.2 11.2 9.5 8.9 

7.0 5.7 12.9 6.3 6.9 

24.5 18.5 39.6 27.7 26.4 

25.0 20.9 44.9 28.2 22.1 

35.8 32.7 53.0 41.7 38.3 

10.9 9.6 16.8 14.8 13.1 

418.2 298.7 298.7 336.2 415.3 

123.0 102.5 124.4 140.1 139.4 

78.0 60.0 85.3 76.2 86.5 

167.0 125.1 266.3 171.3 162.1 

50.2 37.9 70.2 52.4 48.1 

27.9 20.0 40.8 26.2 24.0 

97.1 71.8 109.0 105.7 93.7 

1,676.5 1 1363.4 1,785.9 1,646.7 1,652.7 

Trade Group 

No. 

Prince Edward Island 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Hoimn's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Momen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, August 1995 
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TABLEAU 3. Ventas au detail, non-dCsaisonna]i.sCes, salon le groupe de cosasrce at la régian 
(estiaatians tri.estrielles) 

Change from previous year 

Variation par rapport é lannee précédent. 

	

Quarter 2 Quarter 1 	Quarter 41 Quarter 31 Quarter 2 
1995 	1995 	19941 	19941 	1994 

Trimestre 2 Trimestre 1 Trimestre 4JTrimestre 3JTrimestre 2 

Per cen+ - pourcentag. 
tie -du - Prince - douard 

14.5 9.3 7.3 -1.3 -1.6 Sup.rmarches dolim.n*.tion at ipiceriss 1 

Tous las outres magasins dali..nta+ion 2 

0.9 1.9 -4.9 -0.5 -3.0 Pharmacies at magasins do médicaments brovetés 3 

X X X X X Magasirts do chaussures 4 

X X X X X Magasins do vit.monts pour homoos S 

Magasins do vétemants pour dais 6 

-4.0 -7.5 7.2 30.2 28.3 Autres magasins do vétements 7 

-9.9 -1.7 -5.9 7.8 10.6 Magasins do meubles at dappareils managers 8 

-42.1 -38.0 -20.9 16.6 2.9 Magasins daccessoires dameublement 9 

3.5 -0.1 13.9 -0.9 12.3 Concessionnajres do vehiculos automobiles 10 

. 

S 

Groupe do comawrc. 

N o 

11.8 -5.4 -7.6 -10.4 

-7.7 -4.5 0.4 -1.3 

2.6 -8.1 -1.4 6.5 

22.5 18.4 6.2 -10.5 

. 14.5 -6.4 -6.7 -10.5 

-2.3 -1.4 1.7 7.8 

5.8 0.9 2.5 -0.4 

at récréatifs 

-3.3 Stations-service 11 

4.3 Magasins do pièces at d'accessoires pour 12 
automobiles at services 

3.9 Ilagasins do merchandises divers.s 13 

-7.0 Au'tr.s megasins do produits semi-durablas 14 

10.3 Autres megasins do produits durables 15 

0.4 Autros Imgasins do vente cu déteil 16 

3.1 Total, ensemble des megasins 17 

Nouvalle-teosse 

-0.3 Supermorchés dalimsntation at épiceries 1 

Tous los au'tres megasins d'ali..ntation 2 

-0.1 Pharmacies at .mgasins do medicements brevatIs 3 

10.5 Magasins do chaussurss 4 

-11.1 Magasins do vitoments pour homems 5 

-5.7 Magasins do vétoments pour dam.s 6 

11.2 Autras .agasins do vétements 7 

2.4 Magasins do meubles at d.ppareils managers 8 

22.6 Plagasins daccessoires demaublement 9 

1.9 Concessionnairos do vfihiculas automobiles 10 
at ricréatafs 

-13.1 Stations-service 11 

9.6 Magasins do pilcos at daccessoiros pour 12 
automobiles at services 

-1.2 Magasins do merchandises divsrs.s 13 

0.6 Autres magasins do produits semi-durablas 14 

-2.3 Autres magasins do produils durables 15 

-0.3 Autres magasins de vents au detail 16 

-0.21 Total, ensemble des .agaslns 	17 

3.5 8.5 5.1 3.7 

. 

9.7 

14.7 

1.0 

-7.0 

13.2 

-6.5 

-16.9 

0.7 

-11.8 

-9.8 

3.0 

4.4 

16.0 

3.6 

1.4 

1.0 

-7.4 

6.4 

-3.0 

17.2 

-10.9 

7.1 

-4.6 

-27.2 

3.3 

-1.7 

1.6 

5.0 

-3.8 

-1.1 

0.6 

-0.3 

-14.8 

-1.7 

26.7 

31.6 

7.4 

-28.5 

3.4 

1.0 

9.9 

0.7 

0.9 

1.5 

3.2 

7.6 

-9.6 

-0.4 

21.4 

2.7 

21.7 

-1.8 

-22.5 

0.9 

-0.3 

4.6 

-0.2 

-0.4 

-0.6 
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TASLE 3. Retail Sales, Not Seasonally Adzjusted, by Trade Group and by Region (Quarterly 
Estiaates) 

Sales 

Ventes 

Quarter 2 Quarter 1 Quarter 4 Quarter 3 Quarter 2 
1995 1995 1994 1994 1994 

Trimestre 2 Trimostre 1 Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions do dollars 

316.6 282.4 308.0 319.6 313.5 

107.0 101.6 113.6 96.5 94.3 

9.5 5.8 10.8 8.3 8.1 

6.5 4.8 12.5 7.3 8.3 

23.1 15.7 32.7 23.1 21.8 

15.9 11.9 26.0 18.7 15.5 

33.6 31.5 51.7 37.2 34.0 

11.5 8.8 13.2 11.2 10.4 

362.3 223.5 232.3 241.9 323.9 

96.2 94.4 116.1 123.4 109.3 

84.7 65.1 90.6 84.3 82.1 

129.8 97.6 203.8 138.7 139.9 

37.3 23.6 60.9 30.6 30.9 

20.1 15.1 33.5 22.3 20.0 

58.9 44.0 68.0 64.1 53.9 

1,305.5 	1,031.5 	1,361.0 	1,235.1 	1,275.8 

3,397.8 3065.3 3,550.6 3,597.8 3,610.5 

660.2 663.8 741.8 733.3 745.4 

160.5 95.3 186.5 150.7 156.3 

104.3 66.7 144.8 94.6 116.0 

315.4 211.0 336.1 281.2 280.9 

370.8 264.4 428.2 339.9 318.8 

603.0 460.3 627.9 561.8 526.2 

158.9 106.2 145.8 142.7 138.6 

3,228.7 22258.9 2,331.2 23.783.6 3,610.6 

753.3 668.4 735.7 755.1 706.6 

815.0 608.3 827.2 731.5 815.2 

1,145.0 860.8 1,456.9 1,092.1 19101.0 

471.1 329.5 489.9 465.5 466.9 

295.0 219.7 352.5 273.5 274.7 

465.0 352.5 543.0 429.9 455.2 

13,290.5 10,641.6 13,251.7 12,768.3 13,661.4 

Trade Group 

No. 

New irunsuicit 

1 Supormerkots and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIens clothing stores 

6 I.lomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durahi.e goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Sup.rmerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 I'lomsn's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

ID Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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Change from previous year 

Variation par rapport a l'anne prcdonka 

Quarter 2 Quart.r 1 Quarter 4 Quarter 3 Quarter 2 

	

1995 	1995 	1994 	1994 	1994 
Trim.stre 2 Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 

Per cant - pourcontage 

	

1.0 	-9.1 	-13.9 	-12.4 	-9.1 

	

13.5 	15.2 	24.5 	21.9 	19.4 

	

18.2 	12.1 	17,3 	19,9 	22.8 

	

-22.0 	-12.3 	-19.7 	-4.9 	9.0 

	

6.2 	3.2 	0.2 	0.6 	-3.0 

	

2.7 	-7.0 	-6.1 	-9.3 	-7.4 

	

-1.4 	23 	7.8 	8.7 	2.2 

	

10.4 	153 	18.9 	13.2 	6.5 

	

5.7 	-7.9 	-5.8 	-16.7 	-5.3 

	

-12.0 	-1.5 	8.0 	- - 	7.3 

	

3.2 	14.8 	18.5 	20.7 	18.6 

-7.2 -8.5 5.9 3.4 9.0 

20.7 19.6 2.1 -15.6 -10.3 

0.8 7.2 20.7 30.2 17.0 

9.4 4.2 2.5 -7.0 -13.0 

TABLEAU 3. Ventes au detail, non -dCsaisonnalisCes, se]n I.e groupe de counorce et la region 
(estiaations trisestrielles) 

. 

2.3 	-2.7 	-0.2 	-4.7 	-0.9 

Nouveau -Brunsvick 

Supermarchés d'alimentation at épiceries I 

Tous los autres magasins d'alimentation 2 

Pharmacies at uugasins do medicauients brevetés 3 

Ilagasins do chaussures 4 

Ilagasins do vêtaments pour houues 5 

Hagasins do v&tements pour dames 6 

Autres magasins de vétements 7 

Magasins do meubles at d'appareils ménagers 8 

Ilagasins d'accessoires dameublement 9 

Conc.ssionnaires do véhiculas automobiles 10 
at récróahfs 

I  Stations-service 11 

Magasins da pieces at daccossoir.s pour 12 
automobiles at services 

Magasins do merchandises div.rs.s 13 

Autros megasins do produits semi-durables 14 

Autros magasins da produits durables 15 

Autros mugasins de yenta au detail 16 

Total, enseble des magasAns 17 

£ 

Croupe do comeerce 

S 

Québec 

SuperrchCs d'alim.ntation at ipiceries 1 

Tous las autr.s mgasins d'alim.ntation 2 

Pharmacies at magasins do médicamonts bravotCs 5 

Magasins de chaussuras 4 

Magasins do vteeionts pour homoss S 

Magasins do ve*sm.nts pour damas 6 

Autr.s magasins d. vCto.snts 7 

M.gasins do moubl.s at dapparails managers B 

Ilagasins daccessoires d'amsublsmont 9 

Concassionnairas do vChicujes automobiles 10 
at récréakifs 

Stations-service 11 

M.gasins de pieces at daccessoir.s pour 12 
automobiles at services 

lagasins de marchandisas divarass IS 

Autrss mogasins do produits semi-durabiss 14 

Autres magasins do produits durables 15 

Autres mogasins do vento au detail 16 

Total, enseble des •agasins 	17 
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-5.9 	-4.1 
	

2.4 
	

5.9 
	

8.0 

	

-11.4 	 -4.4 	-7.3 	-1.9 
	

1.6 

	

2.7 	-0.7 
	

6.4 
	

8.1 
	

4.3 

	

-10.1 	 -9.9 	-1.9 
	

2.9 
	

22 

	

12.3 
	

7.2 
	

15.0 
	

10.0 
	

7.6 

	

16.3 
	

19.1 
	

17.7 
	

6.8 
	

3.1 

	

14.6 
	

22.7 
	

8.0 	-1.7 	-2.4 

	

14.6 
	

18.1 
	

4.0 
	

1.9 	-7.4 

	

-10.6 	-4.8 
	

2.1 
	

1.7 
	

14.5 

	

6.6 	-5.8 
	

2.1 
	

4.1 
	

0-i 

4.5 
	

6.5 
	

5.5 
	

3.9 

	

4.0 
	

I-I 
	

7.0 
	

9.7 
	

8.7 

	

0.9 
	

12.8 
	

16.9 
	

14.8 
	

15.7 

	

7.4 
	

6.4 
	

17.6 
	

11.3 
	

11.8 

	

2.2 
	

7.0 
	

11.0 
	

6.9 
	

7.0 

	

-2.7 	-0.4 
	

4.9 
	

4.9 
	

7.8 



TABLE 3. Retail Sales, It Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates) 

Sales 

V.ntes 

Quarter 2 Quarter 4 Quarter 3 Quarter 2 
1995 

Quarter iI

2ITrimstre 
1995 1994 1994 1994 

Trimestre  lTrimes+re 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

4,031.3 3,804.6 4,043.4 39972.9 3,977.4 

1 1 129.6 1,077.1 19247.3 1,130.4 12115.4 

162.7 118.8 196.6 164.0 172.2 

162.4 122.7 242.9 141.9 178.1 

406.3 289.2 519.7 375.7 380.1 

426.3 357.7 624.5 462.6 378.4 

689.9 724.5 1,015.2 815.2 725.5 

211.3 183.2 264.5 246.3 221.0 

5,629.0 4,381.5 4,684.8 4,503.9 5,321.9 

1,381.2 1,213.1 1,303.0 1,356.0 1,304.6 

1,163.4 980.0 1,265.1 12142.8 1,216.8 

1,963.9 11550.1 2,796.5 1,833.2 1,804.6 

674.6 478.2 835.8 648.1 648.4 

513.6 433.0 730.9 541.3 527.6 

1,304.0 969.2 1,421.7 1,302.9 1041.1 

20,360.3 17,071.4 21,601.2 19066.4 19,466.3 

492.1 435.6 480.0 478.5 474.9 

71.8 65.4 72.9 63.6 63.7 

13.0 8.2 13.8 9.8 10.5 

11.1 8.3 17.5 10.0 12.7 

28.6 20.8 37.7 29.4 32.0 

37.0 29.5 55.5 38.8 34.5 

57.5 53.3 82.6 58.6 55.7 

14.1 12.1 14.7 13.2 13.3 

465.8 333.8 352.7 342.0 403.7 

176.0 151.9 164.3 170.3 146.9 

91.1 65.5 86.7 85.5 98.2 

231.6 188.1 322.8 224.1 223.1 

47.9 37.3 61.8 45.8 51.5 

56.9 42.3 71.4 50.3 46.6 

80.5 63.5 96.1 76.9 73.0 

1,900.1 1,536.8 1,955.5 1,721.4 1,761.5 

Trade Group 

No. 

Ontarse 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

1 Supermarkats and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 $omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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TABLEAU 3. Ventes au d6ti1, non-désiscnna1isées, seJon le grvupe de cauerce et la region 
(estaaat ions tri.estriel].es) 

Change from previous year 

Variation par rapport a l'anne prcden+. 

Quarter 2 Quarter 1 Quarter 4 Quarter 3 Quarter 2 
19% 	1995 	1994 	1994 	1994 

Trim.str. 2 ITrim.s*ro 1 ITrimostre 4 ITrimestre 3 ITrimestre 2 

Groupe do comnerce 

N' 

2.5 

Per cent - pourcentag. 

1.4 3.4 4.6 2.9 

1.3 0.4 2.2 0.6 

-5.5 -1.9 4.4 7.6 

-8.8 -7.5 -12.3 -8.5 

6.9 11.2 11.5 3.6 

12.7 32.3 21.1 16.2 

-4.9 9.9 4.4 1.1 

-4.4 -0.6 8.2 13.5 

5.8 13.1 16.4 11.8 

5.9 -0.4 -0.8 -2.7 

-6.4 1.5 11.0 10.3 

8.8 6.8 7.7 2.3 

. 

4.0 -0.4 2.6 9.5 

-2.7 9.9 7.1 7.5 

14.3 10.7 13.6 11.3 

7.3 8.6 8.4 

3.6 -5.3 0.5 - - 

12.7 5.9 2.3 -1.9 

24.5 2.1 11.1 -1.1 

-12.7 -13.5 -18.8 -16.2 

-10.6 '-9.9 -8.5 -9.6 

7.1 9.7 13.8 14.0 

3.2 6.3 6.8 -5.7 

6.2 22.0 0.3 2.3 

15.4 7.5 9.7 3.2 

19.8 11.0 11.4 13.9 

-.4.4 -9.0 -8.9 -5.4 

3.8 0.8 6.8 3.8 

-7.1 2.6 5.2 -1.2 

22.0 26.5 26.3 12.9 

10.2 0.7 8.1 8.5 

7.9 1.7 5.1 2.7 

Ontario 

Sup.rmarches dalim.n*akion at ipicories 1 

Tous los autros magasins d'alimsntation 2 

Pharmacies at magasins do módicaments brovetes 3 

I'6gasins do chaussures 4 

Pgasins de vetements pour homas 5 

Magasins de vêt..ents pour dam.. 6 

Autr.s magasins de vt.m.n*s 7 

tiagasins do u,subl.s at dapparoils managers 8 

Magasins daccessoir.s d'aineubl.m.nt 9 

Conc.ssionnair.s do vIhiculos automobiles 10 
at recreatif. 

Stations-service 11 

Magasins do pièces at daccessoiros pour 12 
automobiles at services 

Magasins de merchandises div.rses 13 

Autr.. .mgasins do produits semi-durable. 14 

Autres magasins do produits durables 15 

Autr.s .mgasins de vents au detail 16 

Total, ensemble des megasans 17 

Manitoba 

Super-marches d'alim.ntation at Ipiceries I 

bus las autres magasins dalimentation 2 

Pharmacies at magasins de medicaments brevotCs 3 

Magasins do chaussuras 4 

Magasins do vCtements pour homs S 

Magasins de vCtements pour dames 6 

Autres lagasins do vCtem.nts 7 

Magasins do m.iâl.s at dapparoils managers 8 

Magasins daccessoires dam.ubl.m.nt 9 

Conc.ssjonneiras de véhjculos automobiles 10 
at rIcrá.atifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Ilagasins do merchandises divers.. 13 

Autres magasins de produits semi-durables 14 

Autres magasins do produits durables 15 

Autras umgasins do vents cu detail 16 

Total, ensemble des .agasins 	17 

-1.7 

11.2 

2.4 

3.3 

11.5 

0.6 

15.7 

15.2 

-2.2 

13.0 

2.9 

4.7 

3.4 

3.1 

8.3 

-0.3 

-4.2 

3.4 

-5.2 

-3.9 

6.0 

6.8 

20.2 

12.7 

4.1 

3.3 

3.4 

-7.6 

2.1 

3.8 

3.9 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estisates) 

Sales 

Ventes 
Trade Group 	

Quarter 2 Quarter 1 	Quarter 4 Quarter 3j Quarter 2 
1995 	199 	1994 	19941 	1994 

No 
	 Trimestre 2 Trimestre 1 	Trimestre 4 Trimestre 3lTrimestre  2 

millions of dollars - millions de dollars 
Saskatchewan 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

409.2 355.3 373.7 388.4 383.8 

86.6 84.3 108.3 105.2 109.7 

12.0 7.4 12.1 9.7 9.6 

8.3 6.3 14.3 8.2 11.0 

24.5 17.5 30.3 23.2 23.9 

33.7 24.1 46.1 31.1 26.6 

47.9 48.9 66.8 48.7 44.7 

15.7 14.4 20.1 16.0 15.1 

407.8 315.4 371.5 327.6 362.7 

139.5 121.7 132.8 146.5 131.6 

128.2 92.1 131.5 126.9 131.7 

202.0 159.3 258.1 181.9 183.3 

45.9 34.9 60.1 45.9 52.7 

36.8 27.3 48.7 38.4 41.1 

65.7 51.5 77.3 69.2 63.9 

1,674.6 1,370.1 1,763.4 1,576.9 1 1602.2 

1,400.5 12258.2 1,378.9 1,369.5 1,348.9 

252.8 252.9 302.0 262.0 266.3 

42.4 29.4 44.9 39.3 32.5 

39.0 30.7 559 31.1 40.5 

103.0 77.6 137.9 96.3 89.4 

129.6 102.2 185.7 140.4 115.9 

226.2 234.0 330.0 254.6 252.5 

52.4 47.0 60.9 59.4 55.6 

1,592.2 12104.2 11108.0 1,224.2 11510.8 

364.4 325.8 387.7 448.9 403.2 

315.9 273.8 392.8 365.9 379.8 

553.7 445.5 758.1 527.4 517.4 

192.7 125.1 220.3 197.1 199.0 

146.3 119.8 209.8 174.3 150.1 

299.4 233.7 357.S 295.6 274.3 

5,745.2 41692.2 5,977.8 5,520.7 5,671.9 
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10.2 7.5 

-12.9 -9.7 

. -10.5 -7.9 

2.8 7.0 

5.4 3.7 5.7 

-4.2 -1.6 2.8 

-14.2 -8.1 4.4 

-7.6 4.5 -0.7 

Groups d. colelerce 

Saskatchewan 

Supermarchés dallmen*ation at ipic.ri.s I 

lou. 1..& autres megasin. d'.li.,.ntation 2 

Pharmeci.s at magasins do medicam.nts brovetés 3 

Mugasins do chaussuras 4 

Magasins do vèt.m.n+s pour home.. 5 

Mugasins de vêtam.nts pour dames 6 

Autres megains da vêt.manLs 7 

Magasins do meubl.s at d'appar.ils ménagers 8 

Magasins daccessoiras d'arieublem.nt 9 

Concessionnaires do véhicules automobiles 10 
at récréaLifs 

Stations-service 11 

Magasins de pièces at daccessoires pour 12 
automobiles at services 

Magasins do merchandise. divers.. 13 

Autr.s umgasins do produits semi-durable. 14 

Autres Imgasins do produits durables 15 

Autres .iagasins de v.nte .0 detail 16 

Alberta 

SuperumrchIs dalimentetion at .pic.ri.s 1 
lou. 1.. autres .mgasins daliuientation 2 

Pharmacies at megasins do médicaments brevetés 3 

Magasins de chaussures 4 

M.gasins de vètements pour houmas 5 

Mugasins do vètam.nts pour dames 6 

Autres megasins de vètouients 7 

Magasins do meubi.s at dappareils ménagers 8 

M.gasins dacc.ssoires daimublemant 9 

Concessionnaires de véhiculos automobile. 10 
at récréatifs 

Stations-service ii 

Magasins do pièces at daccossoir.s pour 12 
automobiles at s.rvac.s 

Magasins do merchandises diverse. 13 

Autres megasins do produits ssmi-durabL.. 14 

Autres magasins do produits durable. 15 

Autres megasins do vents au detail 16 

Total, ensemble des megasins 	17 

116 	4.1 	6.0 

-8.7 -6.6 -0.3 

35.4 26.5 12.7 

-24.7 -29.3 -10.0 

18.9 -10.4 -11.5 

20.0 16.7 12.8 

2.7 -4.7 -0.4 

-11.1 -1.7 -2.7 

10.6 22.4 30.5 

	

1.4 
	

4.5 
	

6.1 

	

18.0 
	

14.9 
	

19.5 

	

2.7 	-0.2 	-4.2 

	

-41 
	

4.8 	-6.8 

	

6.9 
	

9.8 
	

0.1 

	

24.1 	9.1 
	

6.3 

	

5.4 
	

6.9 
	

9.4 

3.8 	-1.2 

. 

-5. 1 

30.1 

-3.6 

15.3 

11.9 

-10.4 

-5.7 

5.4 

-9.6 

-16.8 

7.0 

-3.1 

-2.6 

9.1 

1.3 

-9.1 

23.5 

-18.7 

12.3 

15.8 

1.8 

-10.6 

3.7 

-3.2 

-2.8 

3.9 

-18.5 

5.9 

6.5 

0.2 

S 
TABLEAU 3.. Ventes au detail, non-désaisonnalisêes, selon I.e groupe do amamerco et Ia region 

(estanations tranestrielles) 

Change from previous year 

Variation par rapport a 1ahnie preced.n. 
Ouarter 2 Quarter I Quarter 4 Quarter 31 Quarter 2 

1995 1995 1994 10941 1994 - 

Triuiastro 2 Trimestre I Trimestre 4 Trimestre 3lTrimestre  2 

Per cent - pourceritage 

6.6 2.7 1.4 4.6 8.0 

-21.1 -20.8 4.5 17.3 22.5 

25.3 8.7 27.0 16.3 11.9 

-24.6 -27.4 -10.4 -3.9 17.4 

2.5 -0.6 3.2 0.9 -13.1 

26.8 12.8 23.8 12.4 -0.3 

7.1 19.9 21.3 24.4 28.7 

3.7 10.3 19.3 2.9 0.3 

12.4 10.1 21.7 12.0 13.2 

6.0 7.8 7.1 9.6 9.4 

-2.7 1.5 41.0 34.4 35.5 

4.5 	3_5 
	

9.0 	9.1 	10.8 Total, ensemble des megasins 	17 
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TABLE 3. Reta]i Sales, It Seasonally Ad)usted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter 2 Quarter,  1 Quarter 4 Quarter 3 Quarter 2 
1995 1995 1994 1994 1994 

Trimestre 2 Trimestre 1 Triumstre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

1,817.5 1,652.5 12815.6 17768.3 1,692.3 

373.4 369.4 439.4 379.4 360.9 

55.5 42.9 59.5 56.1 51.3 

56.8 46.9 86.4 52.5 49.8 

144.7 107.5 169.0 133.0 119.1 

150.5 132.0 214.9 163.7 134.9 

306.7 304.4 444.9 339.9 312.1 

86.6 87.8 109.7 99.5 89.1 

2,103.7 1,735.5 1,638.9 1,856.9 1,805.5 

533.9 450.3 492.5 561.4 484.4 

313.8 280.1 315.8 315.9 307.2 

785.2 624.3 1,024.5 743.2 730.9 

298.4 214.8 356.5 298.6 298.8 

237.0 202.7 - 	 303.4 255.6 246.4 

423.3 351.8 479.0 446.5 395.2 

	

7,824.4 	6,721.0 	8,095.9 	7,611.3 	7,193.7 

	

47.9 	40.5 	45.0 	44.9 	44.5 

x x x x x 
x x x x x 

1.3 0.9 1.4 1.1 1.2 

4.6 4.0 5.1 4.0 3.8 

1.2 1.1 1.5 1.4 1.3 

23.9 17.2 16.8 18.0 20.5 

53.6 44.0 57.6 48.4 

6.8 4.5 8.1 7.4 

5.2 3.3 5.7 6.6 

10.1 7.6 10.7 10.6 

188.8 149.3 183.3 177.6 

Trade Group 

Ho. 

Rritisfl Coltaa 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings s+ores 

10 Motor vehicle and r.creatjonal vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hen's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

51.6 

6.1 

:: 

174.9 
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. 

TABLEAU 3. Ventes au detail, non-désaisunnalisCes, selon Ia groupe de co..erce at Ia region 
(estaatons tri.estriel]as) 

Change from previous year 

Variation par rapport a l'annee prcéden+. 

Quarter 2 Quarter Ii Quarter 4 Quarter 3 Quarter 2 
1995 	1995 	1994 	1994 	1994 

Trimestre 2 Trimestre I Trimestre 4 Trimestre 3 Trimestre 2 

Groups de coiuimrca 

N' 

Per cent - pourcentage 

7.4 6.9 10.9 8.9 

3.5 2.2 2.5 5.0 

8.3 3.9 14.1 16.6 

13.9 15.7 12.5 16.7 

21.5 13.9 15.5 12.9 

11.6 19.8 22.4 19,3 

-1.7 5.3 21.3 13.1 

-2.8 0.7 -13.8 -13.3 

16.5 24.1 30.3 28.2 

10.2 7.5 1.5 -0.2 

2.2 0.3 -3.1 -4.2 

7.4 3.1 2.3 6.2 

-0.2 -0.3 19.5 18.1 

. -3.8 -5.6 -6.5 10.3 

7.1 6.4 8.6 6.7 

8.8 9.6 11.4 11.8 

7.8 6.7 6.9 5.3 

x x x 
x x x x 

8.6 12.1 12.0 -2.3 

21.6 10.8 21.7 6.6 

-4.4 -'4.3 -'4.9 0.1 

16.3 10.1 4.9 - - 

3.8 0.5 6.7 6.4 

11.4 7.1 32.3 14.9 

-16.2 -1.8 22.7 45.7 

S 12.2 0.8 -4.6 -1.3 

8.0 4.2 8.6 8.1 

Cola.bie -Britanniqua 

Sup.rmarch6s dalimantation at Ipiceries 1 

bus lea autr.s megasins d'alim.ntation 2 

Pharmacies at megasins do medicamsn*s brevetes 3 

Magasins de chaussures 4 

Magasins de vftsments pour hoimas S 

Magasins de vtements pour dames 6 

Autres magasins de vitements 7 

Plagasins de meubles at dappareils minagers 8 

Pbgasins daccessoires dameublement 9 

Conc.ssionnairas de véhicules automobiles 10 
at récrIatafs 

Stations-service 11 

Megasins de pieces at daccessoires pour 12 
automobiles at services 

Hagasins do merchandises divers.s 13 

Autras megasins do produits se.i-durabl.ss 14 

Autres .mgasina de produits durables 15 

Autres magasins do yenta au dtei1 16 

Total, enseble des .agaslns 17 

Yukon at Territoires du Nord-Ouest 

Superiiarch6s d'alimentation at ápiceries 1 

bus lea autres .mgasins d'alim.ntation 2 

Pharmecies at megasins de medicements br.v.tés 3 

Ilagasins do chausaur.s 4 

Magasins de vêtements pour homes 5 

Magasins de vitements pour dames 6 

Autres megasins de vte.ents 7 

Magasins do meubles of dappareils mgneg.rs 8 

Magasins d'accessoires dameublement 9 

Concassionnairsa do vóhicules automobiles 10 
at ricrafaf a 

Stations-service ii 

Megasins de piôces at daccessoiras pour 12 
automobiles at services 

Magasins do merchandises diversas 13 

Autres magasins de produits semi-durables 14 

Autres magasins do produits durables 15 

Autres magasins do vente au detail 16 

Total, ensemble des .agasAns 	 17 

10.1 

5.6 

14.0 

13.8 

7.6 

17.2 

19.1 

-17.6 

18.8 

-2.2 

-2.5 

6.1 

12.5 

21.3 

6.8 

10.0 

10.6 

x 
x 

13.4 

21.3 

-9.9 

13.7 

10.7 

14.3 

40.2 

-13.1 

10.5 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates) 

Sales 

Ventes 

Quarter 2 Quarter I Quarter 4 Quarter 3 Quarter 2 

	

1995 	1995 	1994 	1994 	1994 
Trimestre 2 Trimestre 1 Trimestre 4 Triunestre 3 Trimestre 2 

millions of dollars - millions do dollars 

	

14.1 	11.9 	13.1 	14.5 	14.0 

	

x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

3.3 	2.1 	1.7 

	

x 	x 	x 	x 	x 

	

10.3 	6.3 	6.5 	6.4 	8.7 

x x x 
3.0 1.6 3.5 4.2 3.1 

x x x x x 

58.4 42.9 54.3 59.2 55.5 

33.8 28.6 32.0 30.4 30.5 

x x x x x 
x x x x 

x x x x x 
x x x x x 
x x x x x 

1.8 1.4 1.7 1.9 2.1 

x x x x x 
13.6 10.8 10.2 11.6 11.8 

3.9 4.0 4.1 4.9 4.3 

x x x x 
3.8 2.8 4.7 3.1 3.1 

2.6 1.8 2.7 2.6 2.4 

x x x x 

130.4 106.4 129.0 118.4 119.3 

Trade Group 

No. 

Yukon 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings s+ores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northvest Territories 

I Supersiarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 $o.,ens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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I[]  Change from previous year 

Variation par rapport I l'année prcédente 

	

Quarter 2 Quarter 1 	Quarter 4 Quarter 31 Quarter 2 
1995 	1995 	1994 	19941 	1994 

Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3llrimestre 2 

Per cent - pourcentage 

1.0 	-3.9 	-4.9 	-8.9 	-9.2 

TABLEAU 3. Ventes au detail, non - dèsaisonnalisCes, scion le qroupe de coaerce et la region 
(est1atlanS triaestrielles) 

IC IC X X X 

x X IC IC IC 

IC IC IC X IC 

IC X IC X IC 

IC X X X X 

121.8 77.2 72.9 

x X IC X IC 

18.7 iq.8 -5.1 -2.1 7.5 

IC X X IC IC 

-13.9 44.4 23.1 37.7 

IC X IC X IC 

5.2 0.6 4.8 2.3 2.6 

110.9 	11.8 	12.6 	13.9 	22.8 

IC IC X X 

IC IC IC IC IC 

IC IC IC IC IC 

x IC IC IC X 

x IC IC IC X 

-11.5 -24.1 -34.5 -25.4 -3.0 

IC X X X IC 

14.9 LI 12.4 1.1 18.8 

-8.6 	-7.8 	36.4 	92.8 	54.7 

IC IC X X X 

24.3 24.8 24.6 5.3 -2.2 

7.7 1.2 -2.6 11.4 -2.0 

IC IC X X X 

Yukon 

SupermarchIs dalimontation at épiceries 1 

Tous las autros nagasins dalim.nIa+ion 2 

Pharmecies at megasins do mdicaments br.v.tás 3 

Magasins do chaussures 4 

Magasins de vitements pour honines 5 

Magasins do vétemonts pour dames 6 

Autres magasins de vtoments 7 

Magasins do maubles at dapparsils mónagers 8 

Magasins dacc.ssoir.s damaubl.u,.n( 9 

Concassionnairas de vhjcujus •utou,obil.s 10 
at recreatafe 

Stations-service 11 

Mogasins do pièces at dacc.ssoir.s pour 12 
automobiles at services 

Ilagasins do merchandises div.rs.s 13 

Autras megasins do produits sami-durablss 14 

Autras megasins du produits durables 15 

Autres ulagasjns de yenta cu detail 16 

Total, ensmable des .agasins 17 

Territoires du Nord-Ouest 

Suparmarchis dalimentation at Ipiceries I 

Tous las autras megasins dalimantation 2 

Phar,ci.s at megasins de médicam.nts brevotCa 3 

Magasins da chaussuras 4 

Magasins de vCt.monts pour houui.s S 

Magasins do vitemonts pour dames 6 

Autr.s magasins do vitemonts 7 

Magasins do meubles at dapperails ménagers 8 

Magasins daccessoiros dameublement 9 

Concessionnaires do vIhicules automobiles 10 
at rècréa+is 

Stat ions-sarv ice 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

M.gasins do u,archandis.s div.rs.s 13 

Autres magasins do produits semi-durables 14 

Autras megasins do produits durablas 15 

Autr.s megasins do vents cu detail 16 

Groupe do courerce 

N o  

Li 

S 5.7 	10.3 	11.3 	14.7 Total, ensemble des .agasins 	17 
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No 

TABLE A - Retail Trade Sa.ple Response Fraction and Coefficient of Variation (Current 
Periods) 

Response fraction 

Fraction de repons. 

	

August 	July 	June 	May 

	

1995 	1995 	1995 	1995 

	

Aoük 	Juillat 	Juin 	Hal 

Per cent - pourc.ntage 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 'lomen's clothing stores 

7 OTher clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasolire service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brtaiswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluuóia 

28 Yukon 

29 Northwest Territories 

93.6 94.8 96.1 89.1 

83.8 90.8 90.5 88.8 

88.2 90.0 90.6 90.2 

79.4 92.3 85.3 84.9 

90.1 92.7 93.3 92.5 

81.7 88.0 88.2 87.2 

92.0 94.0 94.4 94.9 

90,6 93.4 93.2 943 

89.9 89.0 92.3 92.1 

95.7 97.3 97.5 96.9 

92.4 96.0 95.5 93.6 
89.4 91.8 91.1 91.3 

88.5 98.8 98.9 99.6 

90.8 93.7 93.5 94.3 

85.3 90.8 91.7 90.8 

95.9 97.7 97.4 97.2 

92.1 95.1 95.5 93.7 

95.7 96.8 95.8 96.4 

95.6 96.4 96.4 9.9 

94.4 96.0 95.9 94.9 

94.7 96.8 96.3 96.5 

91.3 95.0 95.9 95.2 

89.2 93.6 94.0 89.5 

94.7 95.7 96.1 96.0 

93.9 95.4 96.8 97.1 

93.7 95.6 95.3 95.7 

96.7 97.9 97.9 98.0 

90.2 93.4 96.7 94.7 

90.6 88.4 91.3 92.0 

. 
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14 

0 TARLEAU 4. Coerce do detail, Eraction do réponso do l'Cchantillcn at coaffioiaat do variatan 
(pCriodes urantes) 

Coefficient of variation 

Coefficient do variation 

	

Auguot 	July 	 June 	Py 

	

1995 	 1995 	 1995 	 1995 

	

Aot 	Juillet 	Juin 	Pi 

Per cent - pourcentag. 

Graupe do coe roe - Canada 

0 

2.1 2.1 2.1 2.5 

8.8 9.6 9.9 9.6 

2.1 2.0 2.0 2.2 

3.1 2.8 3.0 3.2 

3.9 4.3 3.7 3.9 

4.6 4.8 4.6 4.9 

5.5 6.3 6.3 6.7 

3.3 3.5 3.6 3.5 

5.2 4.6 6.0 6.4 

5.3 5.5 5.0 5.4 

3.9 3.8 4.0 4.2 

3.1 2.8 2.7 2.8 

0.6 0.6 0.6 0.6 

4.7 4.3 3.5 3.8 

2.7 3.8 3.7 4.3 

2.1 2.1 2.6 3.2 

Sup.rtnarches dalim.nLation at epic.rios I 

Tout 1.e autros magasins dalim.ntation 2 

Pbar.cies at .gasins do midicaments br.v.tás 3 

gasins do chaussur.s 4 

'gasins do ve+.nts pour hous 5 

N.g.sins do vêts..nts pour d..es 6 

Au*r.s .agasins do vitoments 7 

Pgasins do .ieublos at dapparoils msnag.rs 8 

lagasins dacc.ssoir.s dameublsmont 9 

Concossionnaires do vhicu1os autoaobil.s 10 
at récréatifs 

Stations-service 11 

Pgasins do piicos at d.ccsssoir.s pour 12 
automobiles at services 

lagasins do morchandises div.rs.s 13 

Autres megasins do produits s.mi-durabl.s 14 

Autres uagasins do produits durable. 15 

Autros magasins do v.nls au detail 16 

1.5 	1.5 	1.5 	1.7  

2.5 2.6 2.5 2.4 

2.6 2.1 2.0 2.2 

3.0 3.1 3.9 3.7 

2.7 3.1 2.9 2.6 

2.4 2.3 2.2 2.4 

3.1 3.2 3.4 3.9 

2.6 3.9 3.6 3.6 

2.7 2.6 2.5 2.5 

6.3 6.4 5.3 5.1 

2.3 2.0 2.1 2.1 

1.7 1.8 0.9 0.9 

2.0 1.8 1.7 2.4 

Total, enseubla des inagasins 	17 

RCgons 

Torre-44ouvo 
	

18 

ILs-du-Princ.-Edouard 
	

19 

Nouvello-Ecosso 	 20 

Nouveau-Brunswick 
	

21 

Qu6bec 	 22 

Ontario 	 23 

Manitoba 	 24 

Saskatchewan 
	

25 

Alborta 
	

26 

Colethio-Britanniqu. 	 27 

Yukon 	 28 

lerritoiros du Nord-Ou.st 
	

29 
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TABLE S. Retai:I Sales, Seasonally Adjusted, by Trade Group and by Reqaon (Historical 
Estimates) 

August July June May April March February 
1995 1995 1995 1995 1995 1995 1995 

No. AoGt Juillet Juin tlai Avril Mars Février 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 4,143.3 4,162.9 4,137.8 4,181.6 4,202.8 4,137.2 4,190.8 

2 All other food stores 350.3 344.6 351.4 357.8 359.1 354.7 350.2 

3 Drugs and patent medicine stores 959.6 971.4 973.7 979.8 985.2 974.9 985.2 

4 Shoe stores 154.6 154.1 157.9 153.7 139.7 153.8 147.9 

5 Mans clothing stores 136.4 136.5 138.0 134.6 132.1 135.1 146.2 

6 Nomsns clothing stores 358.0 359.6 383.0 362.7 339.6 353.1 352.8 

7 Other clothing stores 438.0 438.2 436.9 438.3 442.0 440.2 447.9 

8 Household furniture and 729.2 718.3 715.0 720.2 747.0 747.7 763.8 
appliance stores 

9 Household furnishings stores 183.6 184.3 186.4 187.9 193.5 193.0 193.2 

10 Motor vehicle and recreational 4,277.6 4,139.8 4,157.8 4,032.3 3,997.5 4,021.8 4,050.1 
vehicle dealers 

11 Gasoline service stations 19209.3 1,217.2 1,220.0 19254.4 11210.1 1090.7 1,186.4 

12 Automotive parts 	accessories 957.3 954.0 963.4 948.2 925.0 967.1 978.0 
and service 

13 General merchandise stores 1,900.3 15896.7 1,910.6 1,881.3 1,849.2 11852.8 1,857.5 

14 Other semi-durable goods stores 608.6 607.3 601.9 602.4 596.3 594.2 589.2 

15 Other durable goods stores 467.0 473.4 465.8 467.1 477.6 478.7 474.4 

16 Other retail stores 956.5 958.4 941.1 952.4 947.0 896.2 932.9 

17 Total, all stores 17,829.4 17,716.6 17,740.9 17,654.5 17,543.7 17,491.1 17,646.5 

Regions 

18 Newfoundland 291.2 294.9 290.4 292.3 298.3 287.1 288.0 

19 Prince Edward Island 78.1 76.1 77.0 76.2 73.1 73.5 74.4 

20 Nova Scotia 532.3 529.7 530.2 538.2 546.2 526.2 540.7 

21 New Brunswick 426.4 428.1 423.5 418.6 415.3 408.0 411.1 

22 Quebec 4030.8 4,127.7 4,069.0 4,090.0 4024.3 4,112.1 4,136.2 

23 Ontario 6,681.2 6,590.8 69639.7 62604.8 6,455.8 6,558.7 62640.5 

24 Manitoba 615.5 625.3 619.3 617.7 604.8 598.1 595.5 

25 Saskatchewan 561.8 560.7 552.7 543.6 538.0 513.5 532.6 

26 ATherLa 1,859.2 12847.7 1,863.7 1,864.9 1,826.1 1,804.8 12821.8 

27 British Coluu,ja 2,591.1 29574.8 2,614.4 22548.0 2,601.7 2,550.0 2,547.2 

28 Yukon 19.0 18.6 18.7 18.3 18.1 17.9 17.8 

29 Northwest Territories 42.8 42.1 42.2 42.0 42.1 41.2 40.7 
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. TABLEAU S. Ventes au detail, désaisonnaliséps, sPlon I.e qroupe de cmeserce et l.a region 
(estioataons historiques) 

	

Januaryj Dec..â.r Hovemberl October September 	August 
19951 	1994 	19941 	1994 	1994 	1994 

• 	Janvierl Dóceróre  Nov.mbrel Octobre Septeuóre 	AoGt 

millions of dollars - millions de dollars 

N' 

4,165.8 4,216.1 4,171.3 4,141.7 4,116.3 42166.7 

355.1 339.7 321.4 335.4 327.8 328.4 

995.5 993.3 994.3 1,004.8 1,010.0 1,005.6 

143.1 149.0 150.7 145.1 143.2 159.5 

140.0 136.7 132.9 134.0 134.9 139.0 

356.8 359.3 350.3 349.9 342.2 342.5 

438.7 433.5 428.6 407.5 416.9 422.4 

770.8 782.4 745.0 753.2 727.3 722.8 

	

193.6 	191.5 	194.6 	192.9 	193.3 	192.3 

	

4,111.0 	4,138.8 	4,068.5 	4,102.0 	4,037.8 	3,806.6 

	

1,137.0 	12184.2 	19185.9 	1,171.6 	1,181.3 	1,192.7 

	

1,010.0 	1,017.9 	1,016.1 	995.3 	978.1 	992.8  

1,854.4 1,836.6 1,806.2 1,814.3 1,760.0 1,843.4 

. 596.5 

489.4 

598.1 

468.4 

609.8 

479.2 

611.5 

465.5 

601.7 

456.6 

613.4 

478.4 

955.8 919.8 921.3 919.6 907.1 894.8 

Groupe de cerce - Canada 

Supermarchés d'alimenaion at épiceries 	1 

bus las autres magasins dalimenta*ion 	2 

Pharmacies at magasins de medicamants bravetés 3 

lagasins de chaussures 	 4 

Magasins de vèEemen*s pour homaes 	5 

Magasins de vê*ements pour dames 	6 

Au*res magasins de vëtemenks 	7 

Ptagasins de meubles at d'sppareils minagers 	8 

Magasins d'acc.ssoir.s d'aaieublement 

Concessionnaires de véhicules aulomobiles 
at récrIakifs 

Stalions-service 

Magasins de pièces el d'accessoires pour 
aulomobiles at services 

Magasins de merchandises diverses 

Autres megasins de produits semi-dur.blss 

Autres magasins de produits dur.bl.s 

Autres magasins de vane au detail 

9 

10 

11 

12 

13 

14 

15 

16 

17,713.3 17,765.2 17,576.2 17,544.5 17,334.3 17,301.3 Total, ense.blp des .agasins 	17 

	

285.4 	286.1 	284.0 	287.1 	285.7 	283.9 

	

73.3 	73.0 	72.4 	74.6 	71.9 	71.5 

	

543.2 	545.1 	542.6 	541.6 	535.2 	534.3 

	

408.8 	419.9 	410.9 	409.6 	394.4 	400.4 

	

4,230.9 	49261.8 	4,234.6 	4,173.8 	4,175.2 	4,214.0 

	

6,639.6 	6,609.3 	6,550.9 	6,517.0 	6,420.4 	6,358.2 

	

586.2 	595.2 	583.8 	590.9 	574.1 	581.7 

	

532.0 	532.3 	531.9 	547.1 	530.3 	524.2 

	

1,814.1 	1,853.7 	1,816.3 	1,836.9 	13-781.4 	1,829.2 

	

2 7541.6 	23530.2 	29491.5 	2,508.4 	2,509.1 	2,447.5 

	

17.5 	18.2 	17.5 	17.5 	17.5 	17.4 

	

40.6 	40.4 	39.9 	39.9 	39.2 	38.8  

Regions 

Terre-Neuve 

le-du-Pr ince-douard 

Houvelle-Ecossa 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colouthie-Britannique 

Yukon 

Territoires du Nord-Ouest 

. 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 
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TAELE 6. Retail Sales, not SeasanaUy Adjusted, by Trade Group and by Region (Historical 
Estimates) 

August July l June May April March February 
1995 19951 1995 1995 1995 1995 1995 

No. AoOt Juilleti Juin Mal Avril Mars Février 

millions of dollars - millions de dollars 

Trade Group 	Canada 

1 Supermarkets and grocery stores 4,226.8 4,273.4 4,357.3 4,233.9 4,122.3 4044.2 3,728.4 

2 All other food stores 362.1 366.3 382.2 369.5 368.8 335.3 291.5 

3 Drugs and patent medicine 956.7 922.6 979.6 974.6 937.4 976.9 890.7 
stores 

4 Shoe stores 158.0 139.4 165.6 165.1 142.7 123.3 88.0 

5 Men's cloThing stores 111.8 115.8 146.7 131.7 122.5 103.5 87.2 

6 Homan's clothing stores 343.6 330.6 393.2 370.7 322.7 295.8 223.4 

7 Other clothing stores 457.0 378.2 417.9 394.6 392.2 368.6 281.5 

8 Household furniture and 732.2 697.9 702.4 654.5 674.7 685.2 584.8 
appliance stores 

9 Household furnishings stores 194.1 189.7 199.7 192.9 175.0 177.9 148.4 

10 Motor vehicle and recreational 4,404.9 4,216.2 5011.0 5,067.5 4,279.0 49358.2 3,272.0 
vehicle dealers 

11 Gasoline servic, stations 1 2 330.7 1,336.9 1,303.5 1,280.5 19109.7 1,141.0 1,037.6 

12 Au'touotive parts, accessories 964.6 978.7 1,084.0 11068.1 902.2 893.0 744.6 
and service 

13 General merchandise stores 1 7855.4 1,698.8 1,853.2 1,815.6 1,686.0 1,593.9 1,279.8 

14 Other semi-durable goods stores 634.5 608.3 645.9 682.8 537.8 471.5 416.4 

15 Other durable goods stores 474.8 668.6 471.2 454.8 424.2 386.1 336.9 

16 Other retail stores 1,010.5 1,034.5 1,017.0 955.2 861.4 782.2 691.9 

17 Total, all stores 18,217.9 17,756.0 19,230.5 18,812.0 17,058.7 16,836.7 14,102.9 

Regians 

18 Newfoundland 307.1 303.1 313.8 303.0 284.4 271.7 220.5 

19 Prince Edward Island 89.3 86.3 87.4 79.5 67.3 64.3 55.7 

20 Nova Scotia 546.6 539.5 586.6 564.8 525.1 504.5 420.1 

21 New Brunswick 447.1 441.9 465.6 443.0 396.8 383.5 322.3 

22 Quebec 4,266.7 4065.1 4,508.3 4,581.7 4,200.5 4,014.7 3,237.2 

23 Ontario 6,698.4 6,483.6 7,212.3 62982.2 6,165.8 6,249.0 5,341.0 

24 Manitoba 626.1 616.9 666.3 643.8 590.0 571.2 480.5 

25 Saskatchewan 573.6 561.7 592.1 565.0 517.5 493.7 628.6 

26 Alberta 11918.6 13858.3 2,012.3 1,951.7 1,781.2 1,735.7 1,451.1 

27 British Coluthia 2,678.9 2,633.0 2,717.8 2,634.2 2,472.3 29492.1 2,099.4 

28 Yukon 21.9 22.2 22.2 19.8 16.4 16.3 13.5 

29 Northwest Territories 43.6 44.3 45.8 43,4 41.2 40.1 33.1 

Retail Trade, August 1995 Commerce de detail, aoüt 1995 
Statistics Canada - Cat. NO. 63-005 24 Statistique Canada - n' 63-005 au catalogue 



32,931.4 

2,766.9 

7,585.8 

1,089.2  

924.4 

2,529.7 

2,994.6 

5,377.6 

1,425.6 

33,901.0 

9,597.8 

7,471.9 

13,092.1 

4,422.0 

3,386.1 

7,048.2 

136,544.5 

. TARLEAU 6 . Ventes au déti1, non -dësaisonnalisées, scion I.e groupe de conoerce et la region 
(estiaatinns historiques) 

	

January I Decether Novsther OcoberSeptether 	August 	Year 
19951 	1994 	1994 	19941 	1994 	1994 	1995 

	

Janvierl Déceuthre Novoire OctobrelSeptethre 	AoGt 	Annie 

millions of dollars - millions do dollars 

I Graupe de couuerce Canada 

N °  

	

3,845.0 	4,722.2 	3085,1 	4,071.6 	4,197.2 	4012.4 

	

291.2 	410.9 	299.8 	326.2 	326.2 	334.0 

	

947.3 	1,248.4 	991.3 	1,012.8 	1,008.6 	998.9 

107.2 209.9 175.0 160.2 159.8 160.0 

105.2 298.3 162.2 137.5 126.6 112.7 

249.8 600.8 375.7 353.3 362.9 322.4 

304.4 742.7 487.1 423.6 453.3 433.9 

645.8 1,145.3 806.4 770.9 763.7 719.1 

148.0 237.0 217.7 199.3 200.5 209.1 

3,192.1 3,411.5 3449.0 3,934.8 3,989.8 3,900.4 

1,057.8 	1,182.5 	1,184.2 	19209.4 	1,210.8 	1,302.1 

836.6 	1,134.6 	1,122.0 	1,002.8 	962.2 	1,001.1 

S  

1,309.5 	3,211.3 	2,256.8 	1,875.9 	1,701.7 	1,776.6 

425.0 	961.0 	650.4 	583.1 	593.6 	630.6 

	

369.4 	924.4 	483.0 	413.0 	452.8 	481.4 

	

695.5 	1,445.8 	881.5 	879.7 	912.5 	918.2 

14,529.8 21,886.5 17,927.0 17,354.0 17,422.3 17 1 412.9 

Supvrmarchü d'alimsnaion at 	I 
pic.ries 

bus las aufres magasins 	2 
d' alimsn*ation 

Pharmacies at magasins do médicament 	3 
brev.*és 

t'gasins do chaussuros 	4 

Magasins do ve*omsnts pour homass 	5 

Magasins do vétements pour dames 	6 

Autres megasins do vitements 	7 

Igasins do m.tèlss at dappareils 	8 
ménagers 

tiagasins daccossoirss damsubls.iont 	9 

Concessionnairos do véhiculos 	10 
automobiles at récréatifs 

Stat ions-service 	11 

Igasins do pieces St dacc.ssoires 	12 
pour automobiles at servicos 

Megasins do marchandisus divarsas 	13 

Autres magasins do produits semi- 	14 
durables 

Autres megasins do produits durables 15 

Autros magasins do vente au detail 	16 

Total, ensemble des .agasins 	17 

Rag ions 

2,225.7 

587.6 

4,126.0 

3,226.0 

32,363.9 

50,613.7 

6,679.9 

4,180.0 

14,214.3 

19,857.2 

145.4 

324.8 

	

222.2 	369.3 	304.7 	282.9 	287.5 	294.1 

	

57.9 	89.3 	72.9 	72.7 	73.8 	79.5 

	

438.8 	692.9 	556.9 	536.1 	542.7 	546.8 

	

325.6 	517.2 	435.5 	408.2 	396.5 	411.8 

	

3,389.8 	4,960.8 	4095.2 	49095.7 	49196.8 	4,260.3 

	

5,481.4 	8,346.9 	6,799.1 	6,455.2 	6,457.4 	6,260.0 

	

485.1 	760.8 	606.3 	588.4 	569.8 	573.8 

	

447.8 	661.6 	552.3 	549.4 	521.0 	526.0 

	

1,505.4 	22312.9 	1,853.7 	1,811.1 	1,783.6 	1,861.9 

	

2,129.5 	3005.8 	2,493.6 	2,696.6 	2,537.9 	2,539.1 

	

13.1 	20.4 	16.6 	17.3 	17.7 	20.4 

	

33.2 	48.5 	40.3 	40.2 	37.9 	39.1 

Terre-Neuve 	 18 

le-du-Princ.-Edouard 	19 

Nouvell.-coss. 	20 

Nouveau-Brunswick 	21 

Québec 	 22 

Ontario 	 23 

Manitoba 	 24 

Saskatchewan 	 25 

Alberta 	 26 

Coloie-Britannique 	27 

Yukon 	 28 

Territoires du Nord-Ouost 	29 

. 
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TABLE 7. Depart.ent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

Ventes 

	

August 	July 	June 	May Year-to-date 

	

1995 	1995 	1995 	1995 	1995 

	

Aoüt 	Juillet 	Juin 	Mai 	Cumulatif 

millions of dollars - millions de dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunsaick 

Quebec 

0nar io 

tlanioba 

Saska*chewan 

Alberta 

British Coluthia 

Yukon 

NorThwest Territories 

93.5 87.1 92.2 87.9 

27.7 25.8 24.5 22.9 

170.3 158.1 165.2 160.5 

147.5 130.7 140.4 134.7 

1,399.2 1,336.5 1,478.0 1,479.0 

2,128.8 2,006.1 2,213.1 2,127.6 

202.5 184.7 197.6 191.1 

181.4 164.5 180.9 171.6 

634.5 580.8 603.8 587.3 

903.8 847.3 850.5 846.5 

7.3 6.9 6.7 5.9 

21.6 21.3 22.5 22.4 

653.2 

172.1 

1 ,194.8 

988.9 

10,297.6 

15,810.1 

1,421.9 

1,283.8 

4,417.7 

6,378.7 

45.3 

163.2 

Total 
	

5 1918.1 	5 1549.9 	5,975.5 	5,837.3 
	

42827.3  

TABLE 8. Depart.ent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estisates) 

August 	July 	June 	May 	April 	March February 
1995 	1995 	1995 	1995 	1995 	1995 	1995 
AoCAk Juillet 	Juin 	Mai 	Avril 	Mars Fvrier 

millions of dollars - millions de dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluuia 

Yukon 

Northwest Territories 

Total 

93.5 87.1 92.2 87.9 84.3 77.6 64.2 

27.7 25.8 24.5 22.9 20.1 18.7 16.1 

170.3 158.1 165.2 160.5 151.4 142.8 120.3 

147.5 130.7 140.4 134.7 119.1 115.4 99.2 

1,399.2 13336.5 12478.0 1,479.0 1,327.2 1,217.0 986.6 

2,128.8 22006.1 2,213.1 2,127.6 11999.9 1,948.1 1,649.6 

202.5 184.7 197.6 191.1 180.6 176.0 141.9 

181.4 164.5 180.9 171.6 161.0 150.4 130.9 

634.5 580.8 603.8 587.3 547.0 533.9 448.9 

903.8 847.3 850.5 846.5 797.8 778.1 657.7 

7.3 6.9 6.7 5.9 5.1 4.9 4.4 

21.6 21.3 22.5 22.4 21.6 20.0 17.1 

5 1918.1 5,549.9 5,975.5 5,837.3 5,4152 5,182.7 4,336.9 
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. TABLEAU 7 Ventes de .arflandises genre grand .aqasin, non-désa2sannallsées, selon la régon 
(pérdes courantes) 

Change from previous year 

Varia*ion par rappor+ i l'année précéden+e 

August July June May Year-o-da{e 
1995 1995 1995 19951 1995 
AoG* Juillat Juin Haij Cuisilafif 

Per cent - pourcentage 

-4.3 -4.3 -0.1 1.5 -2.3 

1.1 0.6 2.8 3.6 0.6 

2.4 1.7 3.6 6.6 2.1 

7.3 3.6 4.3 4.1 3.8 

-0.7 -0.6 3.7 5.3 3.2 

-0.2 -1.0 2.7 4.0 3.1 

6.2 7.4 6.7 4.7 5.2 

3.0 0.3 3.2 0.7 -0.4, 

0.7 2.3 3.6 2.1 0.6 

6.5 5.1 5.1 5.3 4.4 

-2.2 -4.3 -3.4 -3.8 -5.6 

7.7 3.6 5.7 6.4 4.7 

0 	1.3 	0.8 	3.5 	4.31 	2.9 

Régons 

T.rre-Neuve 

jle-du-Pr ince-douard 

Nouvelle-Ecosse 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colothie-Britann ique 

Yukon 

Territoires du Hord-Duest 

Total 

TABLEAU B. Ventes de .archandases genre grand .agas].n, enn-désaisonnalisëes, se]en l.a region 
(tieations historiques) 

	

January Decathar Noverer October SepIether 	August 	Year 
1995 	1994 	1994 	1994 	1994 	1994 	1995 

	

Janvier Deceure Noveiiâre Octobre Septeuthre 	Ao+ 	*nnée 

millions of dollars - millions de dollars 

Régians 

66.4 169.8 127.0 101.8 94.4 97.8 

16.3 37.8 25.8 22.8 23.8 27.4 

126.3 304.1 207.1 172.2 168.2 166.3 

101.8 229.1 167.0 142.7 130.2 137.4 

1074.1 2050.0 12483.9 1,376.4 1,381.6 1,409.2 

1,736.9 3,720.6 2,520.6 2,232.9 2,199.1 29133.7 

147.5 328.4 222.6 199.9 180.9 190.7 

143.1 283.7 198.0 183.3 168.0 176.1 

481.5 1,019.8 680.6 605.2 584.1 630.0 

696.8 1,399.7 944.6 864.0 866.9 848.5 

4.1 8.6 6.2 6.2 6.4 7.4 

16.7 27.4 22.2 22.2 20.0 20.1 

4,611.5 9,579.0 6,605.5 5,929.5 5,823.6 5,844.4 

Terre-Neuve 

fl.e-du-Pr ince4douard 

Nouvell.-Ecosse 

Nouveau-8runsw ick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

AJ.berta 

Coloth le-Britanniqu. 

Yukon 

Territoires du Nord-Ou.st 

Total 

653.2 

172.1 

1,194.8 

988.9 

10,297.6 

15,810.1 

1,421.9 

1,283.8 

4,417.7 

6,378.7 

45.3 

163.2 

42,827.3 
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TABLE 9. Retail Trade, Canada, Current and Constant (1986) Dollar Estiatps 

Unadjusted 
Non dsaisonnalisé 

Price index Current dollars Year/year 	Constant 1986 Year/year 
per cent dollars per cent 

change change 

Indice des prix Dollars Variation an Dollars Variation an 
courants pourcentage constants pourcentage 

pour l'annee 1986 pour l'annee 

millions of dollars 

1993: 

January 116.2 13,454.5 4.3 11,581.0 2.0 
February 116.2 12,680.9 0.8 10,911.9 -1.8 

rch 115.7 14,868.2 6.7 12,849.0 4.7 

April 115.3 16,270.5 6.7 14,113.9 5.2 
May 115.6 16003.2 3.9 14,617.8 2.3 
June 115.7 16,835.1 4.1 14,546.1 2.7 

July 115.8 17,055.1 5.7 14,723.7 4.4 
August 115.7 16,123.1 4.7 13,937.2 3.4 
Sep+ether 115.6 169226.9 5.6 14,033.7 3.8 

October 115.6 16,425.4 1.7 14,211.5 -0.1 
Novether 116.1 16,686.3 6.2 14,375.3 4.7 
Decether 116.0 202285.8 5.8 179488.2 4.4 

Year 115.8 193,815.0 4.7 167,389.4 3.1 

1994: 

January 
February 

116.1 
116.2 

13,765.6 
13,528.6 

2.3 
6.7 

11,853.1 
11,646.0 

2.3 
6.7 

March 115.9 16,409.3 10.4 14,196.7 10.5 

April 115.6 17,033.2 4.7 14,728.3 4.4 
May 115.7 17,986.9 6.4 15,539.6 6.3 
June 116.1 18,530.6 10.1 153964.5 9.8 

July 116.3 17,604.7 3.2 15,142.9 2.8 
August 116.3 17,412.9 8.0 145974.1 7.4 
Sep*eth.r 116.0 17,422.3 7.4 15,021.9 7.0 

October 115.5 17,354.0 5.7 15,024.3 5.7 
Nove.ther 116.3 17,927.0 7.4 15,408.0 7.2 
Decether 116.0 21,886.5 7.9 18,870.0 7.9 

Year 116.0 206,861.5 6.7 178,369.4 6.6 

1995: 

January 117.4 14,529.8 5.6 12,376.6 4.4 
February 118.1 14,102.9 4.2 11,937.9 2.5 
March 118.6 16,836.7 2.6 14,194.2 - - 

April 119.1 175058.7 0.1 14,318.8 -2.8 
May 119.4 18,812.0 4.6 159751.1 1.4 
June 119.2 19,230.5 3.8 16,124.9 1.0 

July 119.0 17,756.0 0.9 14,922.7 -1.5 
August 118.5 18,217.9 4.6 15,376.9 2.7 
Sepkether 

October 
Noveuither 
Decether 

Year 

S 
1 Seasonally adjusted constant (1986) dollar estimates are derived by deflating, with an iulici* price index, 

the seasonally adjusted current dollar estimate. 
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TA8LEAU 9. Coerce do detail, Canada, estientions en dollars courants at constants (1986) 

. 	 Seasonally adjusted 
Dosaisonnalise 

	

Price Index Curr.n+ Dollars 	Month/month 	Consan+ 1986 	Month/month 

	

per cent 	dollars 1 	per cant 

	

change 	 change 

Indics des prix 	Dollars 	Variation an 	Dollars 	Variation an 

	

courants 	pourcantage 	constants 	pourcentage 

	

pour 1. moas 	19861 	pour is mois 

millions de dollars 

1993: 

115.4 16,006.6 1.7 13,873.6 1.5 Janvier 
115.3 15,892.3 -0.7 13,778.9 -0.7 Févrjsr 
115.1 15,836.2 -0,4 13,752.8 -0.2 Mars 

115.0 16,110.5 1.7 147012.2 1.9 Avril 
115.3 16,037.8 -0.5 139903.6 -0.8 Mai 
115.4 15,969.2 -0.4 13,835.3 -0.5 Juin 

115.4 16,206.9 1.5 14,047.5 1.5 Juillet 
115.6 16,261.5 0.3 14,067.0 0.1 AOÜt 
115.9 16,269.4 - - 14033.4 -0.2 S.pt.thre 

115.9 16,291.2 0.1 14,050.9 0.1 Octobre 
116.1 16,432.1 0.9 14,155.6 0.7 Novethre 
116.3 16,501.2 0.4 14,193.5 0.3 Déceithre 

115.6 193,814.9 ... 167,704.3 .. Année 

1994: 

115.9 16,650.6 0.9 14,367.9 1.2 Janvier 
115.7 16,968.5 1.9 14,660.7 2.0 Février 
115.2 S 17,134.1 1.0 14,877.9 1.5 Mars 

115.3 16,950.5 -1.1 14,696.7 -1.2 Avril 
115.6 17,102.5 0.9 14,798.4 0.7 Mai 
115.8 17,347.7 1.4 14,974.8 1.2 Juin 

116.1 179167.9 -1.0 14,786.9 -1.3 Juillet 
116.5 17,301.3 0.8 14,851.7 0.4 Aoüt 
116.6 17,334.3 0.2 14,866.1 0.1 Septeuè,re 

116.4 17,544.5 1.2 15,078.6 1.4 Octobre 
116.7 173576.2 0.2 15,056.1 -0.1 Novethre 
116.9 17,765.2 1.1 15,199.3 1.0 Decere 

116.1 206,843.3 ... 178,215.1 ... Annéc 

1995: 

117.3 17,713.3 -0.3 153104.5 -0.6 Janvier 
1175 17,646.5 -0.4 157015.4 -0.6 F6vrier 
117.9 17,491.1 -0.9 14,835.3 -1.2 Mars 

118.7 17,543.7 0.3 143783.5 -0.3 Avril 
119.1 17,654.5 0.6 14,828.6 0.3 Mai 
119.0 179740.9 0.5 14,911.8 0.6 Juiri 

118.9 17,716.6 -0.1 14,901.4 -0.1 .Juil].et 
118.8 17,829.4 0.6 15,009.9 0.7 AOÜt 

Sept.thr. 

Octobre 
Nove.thre 
Dicuñ, re 

Année 

1 La dés.isonnalisation des estimations an dollars constants (1986) sobtient an d6gonflant evec un indica 
irplicite, los donné.s désaisonnalisess en dollars courants. 
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APPENDIX I 

Definitions 

Retail Trade, for the purpose of this pub-. 
lication, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a "business location (usually a 
store( in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". 	Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
"general merchandise store" category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and r.ceipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax IFST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retell Trade Section. The reliability 
of this estimat, does not permit adjustments 
at the provincial level. 

APPENDICE I 

Del an it ions 

Conoerce de detail signif 1., pour las be-
soins de la prüante publication, "l'ensemble 
des ventes faitos par des points de vanto au 
detail". 

Un point de vente au dCtal, suivant la 
definition de Statistique Canada, est un local 
d'affaires (habituellemeni un magasin( dont 
l'activitó principale est la vente de merchan- 
dises at de services connexes au grand public 
pour la consommation mónagère ou personnelle. 
Les estimations relatives au commerce de 
dótail no prennent pas an compte les ventes 
directes, c'est-i-dire les verites qui no sont 
pas faites par l'intermediaire d'un point do 
ventat au dCtail, par example las ven*as diroc-
tes par démarchag., los vent.s par distribu-
teur automatique, las ventes de journeux eu de 
revues faites directement par les imprimeurs 
at Cditeurs, at les vantes faites par les car-
des du livre at les clubs de disques. Il n'y 
a qu'une exception: las ventes des grands 
magasins faites par Is posts ou par cetalogue, 
qui sont classes dens Is categoric des 'meg.-
sins de merchandises diverses". En eutre, 1s 
commerce de detail no comprend pas las ventes 
au detail des unites auxiliaires (per example, 
entrepôts, sieges sociaux, etc. ) , ni las 
vontes des entrepreneurs dont l'activitC prin-
cipale no relève pas du commerce de detail, ni 
los operations do detail entre particuliers. 

Las ventas nettes tota2es comprennent les 
ventes do merchandises neuves at d'occesion at 
les recettes provertant de reparations, de 
location de materiel, de 1s vents, de rapas at 
deutres ectivitis de services, moms Is Va-
leur des rendus (merchandises retournCas), las 
ajustemonts at 1cc rabeis. Las ventes totales 
ne+tes comprannent ógalemant Is valeur des 
reprises, las commissions sur Is vente, da mer-
chandises appartenant a autrui (y compris las 
commissions touchees pour 1s vent, do billets 
de loterie) at la valour (mu detail) des mer-
chandises prélevies per 1s propriCtaire pour 
son usage personnel. On no prand pas an compte 
les recettes hors exploitation, las r.couvre-
ments de mauvaises créances at les taxes da 
vente (taxe de vents provinciale at In tax* 
cur les produits .t las services (TPS)) 
p.rcues pour Is compte d'un organisme public. 
Las donnóes cur las ventes enteriauras ii jan-
vier 1991 incluer,t Is taxe da vent. fedérele 
(TVF). DCi a cc changement dens les taxes in-
diractes, los donnCes avant 1991 no sont pes 
tout a fait comperebles avec cellos des annees 
subsequant.s. Pour las utilisateurs interessés 

calculer des données comperables, une esti-
mation du montant de Is TVF inclus dens las 
ventes eu detail pour 1990 est disponible pour 
le Canada do la section du commerce da detail. 
Cette estimation nest pas suffisamment fiable 
pour permettre des ajustements au niveau 
provincial. 
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Departaent store type •erchandise (DSTN) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
sl:oras; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
includ.s liquor, win, and beer stores and 

retail stores, n.e.c.I. 

Les .arctiandises du genre de celles vendues 
dans les grands •agasins (MGGM) correspondent 
au total du commerce de dótail coins las grou-
pes de commerce suivants: las supermarches 
dalimentation at lee ópic.ri.s; tous las su-
tree magasins dalimentation; las concession-
naires de véhicules automobiles at rócréatifs; 
las stations-service; las magasinc da pieces 
at d'accesscires pour véhicules automobiles at 
services; at les autres magasins de vente au 
detail (comprend las magasins de spiritueux, 
de yin at de biere at lee magasins de vents 
au detail, n.c.a.). 
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APPENDIX II 
	

APPENDICE II 

TRADE GRJP COVERAGE 
	

c.NERT(ME DES GROUPES DE CO1ERCE 

010 Supermarkets and Grocery Stores 

6011 Supermarkets 
6012 Grocery stores (except supermarkets) 

020 All Other Food Stares 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other sp.cialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stares 

6031 Pharmacies  
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Men's Clothing Stores 

6121 Mans clothing stores 

040 Women's Clothing Stores 

6131 Hom.ns clothing stores 

070 Other Clothing Stores 

S 6141 Children's clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6259 Other household furnishings stores 

100 Meter Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers 

010 Supermarchés d'alimentation et épiceries 

6011 5uperiiarchés d'alimentation 
6012 Epicerios (sauf los suparmarches) 

020 Thus lea autros •agasins d'alimentation 

6013 Boulangeries-p6*isseries  
6014 Confiseries et magasins de noix 
6015 Magasins de fruits at legumes 
6016 Merchs de viande  
6019 Autres magasins dalimentation 

sp6cialises, n.c.a. 

030 Pharmacies at magasins do oddicaiments 
b r.vetds 

6031 Pharmacies 	 - 
6032 Megasins de medicaments brevetes at do 

produits de toilette 

040 Magasins do chaussures 

6111 Megasins do chaussures 

050 Maqasins do vte.ents pour hes 

6121 Megasins de vtements pour ho..,es 

060 Magasins do vte.ents pour dames 

6131 Megasins do vitements pour dames 

070 Autros magasins do vte.ents 

6141 Magasins do vât.ments pour enfants 
6142 Magasins do fourrures 
6149 Autres magasins do vtements, n.ca. 
6151 Megasins do tissus at do files 

000 Nagasins do aeub2es at d'appar.ils 
•ënagers 

6211 Magasins do meublos de maison 
(avec appareils menagers at accossoires 
d'ameubloment) 

6212 Magasins do meublos de maison  
(sans apparails ménagers ni accessoires 
d'amaublement) 

6213 Ateliers dereparation do meubles 
6221 Magasinsd'apparoils ménagers, do poetes 

do tClévision at de radio of d'appareils 
stIréophonzques  

6222 Plaqasins do postee do television at do 
radio at d'apparoils stéréophonigues 

6223 Ateliers do reparation dappareils 
menagers, do postes do television at do 
radio at d'appareils stCreophoniques 

090 Nagasins d 'accessoires d'eubleont 

6231 Megasins do revetemonts do sol 
6232 Magasins do tentures 
6239 Autr.s eagasins daccossoires damoublemen* 

100 Concessionnaires do véhiculos automobiles 
at récréatifs 

6311 Concessionnaires dautomobiles nouves - 
6312 Concessionnaires d'automobjl.s doccasion 
6321 Harchands de roulottes motorisees at do 

roulottes do voyage 
6322 Marchands do bateaux, do moteurs hors- 

bord at dacessoires pour batsaux 
6323 Marchands do motocyclettes at do 

motoneiges  
6329 Autres marchands de vehicules de loisir 
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110 Gasoline Service Stations 	110 Stations-service 

6331 Gasoline service stations 	6331 Stations-service 

120 Auto.otive Parts, Accessories and 120 Magasins de pièces at d'accessoires pour 
Services véhicules autbiles at services 

6341 Home and auto supply stores 6341 Magasins de fournitures pour la siiaison at 
pour lau+omobile 

6342 Tire, battery, parks and accessories 6342 Magasins de pneus, daccumulakaurs, de 
stores pieces et daccessoires 

6351 Garages (general repairs) 6351 Garages (r6parations gènrales)  
6352 Paint and body repair shops 6352 Ateliers de peinture at do carosserie 
6353 Muffler replacement shops 6353 Ateliers de ren,lacement de silencieux 

6354 Motor vehicle glass replacement shops 6354 Ateliers de ror,lacement do glaces pour 
véhicules automobiles 

6355 Motor vehicle transmission repair and 6355 Ateliers de rparation at do 
replacement shops reni1acement do boItes do vitesse de 

vehicules automobiles  
6359 Other motor vehicle repair shops 6359 Autres ateliers de reparation do 

véhicules automobiles 
6391 Car washes 6391 Lava-au-los 
6399 Other motor vehicle services, n.e.c. 6399 Autres services pour véhicules 

automobiles, n.c.a. 

130 General Merchandise Stores 	130 Magasins do •archandises diverses 

6411 Department stores 6411 Magasins a rayons 
6412 
6413 

General stores 6412 tlagasins generaux 
Other general merchandise stores 6413 Autres magasins de merchandises diverses 
(variety and general merchandise stores) (bazars et magasins do merchandises 

d iverses) 

140 Other Sei-Durable Goods Stores 140 	Autres •agasins de praduits sei-durables 

6511 Book and stationery stores 6511 Librairies at papeteries 
6521 Florist shops 6521 Fleurisles  
6522 Lawn and garden centres 

- 

6522 Centres do 	ardinage 
6531 Hardware stores 6531 Quincsil leries 
6532 Paint, glass and wallpaper stores 

- 

6532 Magasins do peintura, do vatre at de 
papier point 

6581 lay and hobby stores 6581 Magasins de joueks at darticles de 
loisir 

6582 Gift, novelty and souvenir stores 6582 Magasins de cadeaux, darticles de 
fantaisie at do souvenirs 

150 Other Durable Goods Stores 150 	Autres •agasins de produits durables 

6541 Sporting goods stores 6541 Magasins d'ar+icles de sport 
6542 Bicycle shops 6542 Magasins debicyclettes 
6551 Musical instrument stores 6551 Magasins dinstruments de mus2que 
6552 Record and tape stores 6552 Magasins de disques at do bandes 

magnet lques 
6561 Jewellery stores 6561 Bijouteries 
6562 Match and jewellery repair shops 6562 Ateliers de reparation do mon+res at de 

bijoux  
6571 Camera and photographic supply stores 6571 Magasins dappareils at de founitures 

pho -tographiques 

160 Other Retail Stores 160 	Autres •agasins de vente au detail 

6021 Liquor stores 6021 Magasins do spiritueux 
6022 Nine stores 6022 Magasins do yin 
6023 Beer stores 6023 Magasins do bière 
6591 Second-hand merchandise stores, n.e.c. 6591 Magasins de merchandises doccasion, 

6592 Opticians 	shops 
n.c.a :  

6592 Opticiens 
6593 Art galleries and artists 	supply stores 6593 Calories dart at magasins de 

fournituras pour artistes 
6594 Luggage and leather goods stores 6594 Magasins de bagages at do maroquinerie 
6595 Monument and tothstone dealers 6595 Magasins de monuments funéraires el do 

pierres tombales  
6596 Pet stores 6596 Magasins danlnTaux de smison 
6597 Coin and stamp dealers 6597 Marchands de pièces de ,eonnaie at do 

tithres  
6598 Mobile home dealers 6598 Marchands demaisons mobiles 
6599 Other retail stores, n.e.c. 

- 

6599 Autros megasins do vente au detail, 
n.c.a. 
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