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Des données sous plusieurs formes... 

Statjstique Canada diffuse les donnécs sons formes 
diverses. Outre les publications, des totalisations 
habituelles at spéciales soot offertes. Les donnes 
sont disponibles sur disque compact, disguette, 
imprimés d'ordinateur, microfiches at microfilms at 
bandes magntiques. Des cartes at d'autres documents 
de référence géographiques soot disponibles pour cer-
tames sortes de donnes. L'accès direct a des 
donnes agrégées est possible par le truchement de 
CAWSIM, la base de données ordinolingue at le système 
d'eztraction de Statistique Canada. 

Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable database and retrieval system. 
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How to Obtain More Information 	 Comment obtenir d'autres renseignements 
Inquiries 	about this 	publication and 	related Toutes 	demandes de renseigneuients 	au sujet de cette 
statistics or services should be directed to: publication nu 	de statistiques at 	services connexes 

doivent être adressées 	: 

Retail Trade Section, Section du commerce de detail, 
Industry Division, Division de l'industrie, 

Statistics Canada, 	Ottawa, 	K1A 0T6 Telephone: Statistique 	Canada, 	Ottawa, 	K1A 0T6 téléphone: 
(1-613-951-3551) 	or 	to 	the 	Statistics 	Canada (1-613-951-3551) 	ou 	au 	centre de 	consultation de 
reference centre in: Statistique Canada 	: 

Haltfax 	(1-902-426-5331) 	Regina (1.306-780-5405) HalIfax 	(1-902-426-5331) 	Regina (1-306-780-5405) 
Montreal 	(1-514-283-5725) 	Edmonton (1-403-495-3027) Montréal 	(1-514-2835725) 	Edmonton (1-403-495-3027) 
Ottawa 	(1-613-951-8116) 	Calgary (1-403-292-6717) Ottawa 	(1-613-951-8116) 	Calgary (1-403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) 
Winnipeg 	(1-204-983-4020) Winnipeg 	(1-204-983-4020) 

Toll-free access is provided In all provinces 	Un service d'appel interurbain sans frais est offert, 
and territories, for users who reside outside 	dans toutes les provinces at dans les territoires, 
the local dialing area of any of the regional 	aux utilisateurs qul habitent A l'extènieur des zones 
reference centres. 	 de ceu.unicatcn locale des centres rCgionaux de con- 

sultation. 

National Enquiries Line 	1-800-263-1136 	Service national de renseignesents 	1-800-263-1136 
National Telecommunications 	 Service national d'appareils de 
Device for the Hearing 	 télécommunications pour les 
Impaired 	 1-800-363-7629 	mal entendants 	 1-800-363-7629 

National Toll-free Order-only 	 Service national du numéro sans 
Line (Canada and United 	 frais pour commander seulement 
States) 	 1-800-267-6677 	(Canada at Etats-Unis) 	1-800-267-6677 

Comment commander les publications 
On peut se procurer cette publication at les autres 
publications de Statistique Canada auprès des agents 
autorisés at des autres librairies locales, par l'en-
tremise des bureauz locaux de Statistique Canada, ou 
an écrivant a Statistigue Canada, Division des opéra-
tions at de l'intégration, Direction de la circula-
tion, 120, avenue Parkdale, Ottawa (Ontario) K1A 0T6. 

(1-613-951-7277) 
NumCro du tClCcopieur (1-613-951-1584) 
Toronto Carte de credit seulement (1-416-973-8018) 

Normes de service au public 
Afin de maintenir la qualitC du service au public, 
Statistique Canada observe des normes établies an 
matière de produits at de services statistigues, de 
diffusion d'Information statistique, de services a 
recouvrement des coüts at de services aux répondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiquer avec le Centre de consultation 
regional de Statistique Canada le plus près de chez 
vous. 

How to Order Publications 
This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Statistics Canada, Operations and Integration 
Division, Circulation Management, 120 Parkdale 
Ave., Ottawa, Ontario, K1A 0T6. 

(1-613-951-7277) 
Facsimile Number (1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien Ctabli entre 
Statistique Canada et Ia population, les entreprises, 
es administrations canadiennes et les autres 
organismes. Sans cette collaboration et cette bonne 
volonté, ii serait impossible de produire des 
statistiques précises et actuelles. 
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SYMBOLS 	 SIGNES CONVENTIONNELS 

The following symbols are used in this 	L.s sign.s suivants sont employes uniformement 
Statistics Canada publication: 	dens cette publication de S+a*istique Caned.: 

figures not available. 	 .. noubres iridisporiibl.s. 

figures not appropriate or not applicable. 	... n'ayant pas lieu de figurer. 

- nil or z.ro. 	 - nafl+ ou Zro. 

-- a.ourrt too s.all to be expressed. 	-- noebres infimes. 

x confiderrtia]. to meet secrecy requirements 	x confidentiel on vertu dm5 dispositions de La Loi 
of the Statistics Act. 	 sur la statistique relatives au secret. 

NOTE 

Compon.n*s may not add to totals due +0 
rounding. 

A NOTE ON CAllS IN 

All current and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 and 
2420), as wall as many other series are 
available to the public from 	Statistics 
Canada's computerized 	data bank CANSIM 
(Canadian Socio-Economic Information Manage-
ment System) via terminal, on computer print-
outs, or in machine readable form. For 
further information, contact the Cansia staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 028 (telephone 613-951-8200), or 
the regional advisors at the Statistics 
Canada offices located across Canada. 

NOTA 

Les chiffres ayan+ ito arrondis, las totaux no 
correspondent pas toujours. 

NOTE AU SUJET DE CANS IN 

La banque de donnies informatjsIes de Statistique 
Canada CANSIM (sys+Ime canadien d'informa+ion socio-
economique) fournit au public toutes les s+atis+iques 
actuelles et historiques sur 1. Commerce de dOtail 
(metric. nos 2299, 2398-2417 at 24201, et sur de 
no.breuses autres sOries, par 1e biais d'un 
terminal, d'iaprimOs d'ordina+eur ou de supports 
ordinolingu.s. Pour plus de r.nseignem.nts, 
s'adr.sser au personnel de CANSIII d. 1. Division 
de la diffusion, Statistique Canada, Ottawa, 
K1A 0Z8 (tOlOphone 613-951-8200), ou aux consoillers 
rOgionaux des bureaux de Statistiqu. Canada situOs 
a +rav.rs 1. Canada. 

This publication was prepared under the 	Cette publication a 0*0 redigee sous la direction de: 
direction of: 

• G.W. Andrusiak, Director, Industry Division 	S G.W. Andrusiak, 	directeur, 	Division de 
l'induskrie 

• R. Lussier, Assistant Director, Distribu- 	. R. Lussier, directeur adjoint, Sous-division des 
tive Trades Sub-division, Industry Division 	com.erc.s de 	distributions, 	Division 	de 

1' industrie 

• B. Thériault, Chief, Retail Trade Section, 	• I. Tliér2au2t, 	chef, Section du commerce de 
Distributive Trades Sub-division, Industry 	detail, Sous-division des comuerces de distri- 
Division 	 butions, Division de l'industrie 

• P. Desjardins, Senior Economist, Retail 	• P. Desjardsns, 	Oconoaiste principal., Section 
Trade Section, Distributive Trades Sub- 	du commerce de dOtail, Sous-division des com- 
division, Industry Division 	 merces de distributions, Division de l'industrie 

The paper used in this publication meets the minimum 	Le papier utilisé dans Ia présente publication repond aux 
requirements of American National Standard for 	exigences niinimales de l"American National Standard for 
Information Sciences - Permanence of Paper for 	Information Sciences' - 'Permanence of Paper for Printed 
Printed Library Materials, ANSI Z39A8 - 1984. 	Library Materials', ANSI Z39.48 - 1984. 
@ 	 0 	 0 
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Nate to users 

Monthly estimates 	(unadjusted data) for 
four metropolitan areas (Montreal, Toronto, 
Hinnipeg and Vancouver) can be tabulated by 
trade group and are available for purchase. 
For information on the metropolitan area 
estimates, or to order, contact the Monthly 
Retail Trade Section at 16131 951-3549. 

Users interested in acquiring further informa-
tion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section. 

Notes aux utilisateurs 

Lea estimations mensuelles (non dósaisonnali-
sóesl pour lea quatre regions mCtropolitaines 
(Montróal, Toronto, Ilinnipeg at Vancouver) 
par groupe de commerce sont clisponibles pour 
achat. Pour plus de r.nssign.ments sur las 
regions inétropolitaines, communiqu.z avec la 
Section mensuelle du commerce da detail a 
(613) 951-3549. 

Las utilisafeurs qui sont interesses d'ob*enir 
plus de renseignements concernant Ia móthodo-
logic, la dCsaisonnalisalion at la fiabilité 
des données peuvent consul*.r le numéro de 
février le plus recent de cette publication 
(incluant lea revisions de lannee précédente) 
ou comeluniquez avec la section mensuelle du 
commerce de detail. 
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Statistics Canada - Cat. No. 63-005 

Commerce de detail, septembre 1995 
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S HIGHLIGHTS 

In September, retailers maintained the 
sales level they reached in August. Fol-
lowing August's strong 0.9X gain, retail 
sales advanced O.1Z in September to $17.9 
billion. The sales trend strengthened over 
the latest four months after a relatively 
flat performance since the beginning of 
1995. Before then, the sales trend gener-
ally grew from early 1992 to November 
1994. 

Cumulative sales from January to September 
1995 were 3.4Z higher than in the some 
period of 1994; removing the effect of 
price, the increase was ciDser to 1.2%. If 
the current growth rate for the first nine 
months of 1995 continues, sales will be up 
substantially over last year. Howev.r, the 
1995 growth rate will be less than the 
1994 rate. Last year, despite relatively 
stable prices throughout the year, re-
tailers reported their stongest gain since 
1992. 

September brought sales increases to three 
of the seven sectors, accounting for 42Z 
of total sales. Advancing the most in dol-
lar terms were the food 1+0.9Z1 and drug • (+2.OZI sectors. Declines in the automo-
tive (-O.2Z), clothing (-1.4Z1 and general 
merchandise (-0.4Z) sectors limited the 
gain in total sales. 

The sales declines in the automotive and 
general merchandise sectors contrasted 
with their strong performances since the 
start of the year. The auto sectors sales 
have been generally increasing since March 
1995. Sales by the general merchandise 
sector have followed generally steady 
growth since mid-1993. 

FAIlS SAILLANTS 

En septembre, las dtaillants ont conserv Is ni-
vecu do ventes att.int an aoüt. Les ventes totales 
su detail ont augments de 0.IZ a $17.9 milliards, 
apres avoir grimpe de 0.9Z an aoGt. La tandance des 
ventes mu detail sest raffermio mu cours des 
quatre derniers mois, après tres p.0 de changament 
depuis 1s dCbut de lanné. 1995. PrócCdemment, In 
t.ndance setsit maintenue gCnCral.ment on hausse, 
du dCbuk do 1992 jusquen novombre 1994. 

Los ventes cumulatives do janvier a septembre 1995 
sont do 3.4Z supérieur.s i cellos •rir.gisLrees du-
rant la mama póriod. ci. 1994. Si ion elimin. 1sf-
fat do 1a variation des prix, is hausso so rappro-
che davaritag. de +1.2'i. Si 1s taux do croissance 
enregistré durant les neuf premiers mois do 1995 se 
maintient, las vantes seront nettement sup.rieures 
a cellos do lan dernier. Cependarit, 1s taux de 
croissance an 1995 sara infCri.ur au taux snregis-
tr6 an 1994. Lan dornier, los dC*aillants ont an 
effet .nr.gitrC Is plus forte hauss. depuis 1992 at 
Ce, an dCpit de prix rela*ivem.nt stables maintenus 
tout au long do lannee. 

En soptembra, los ventas au detail ont augmonti 
dans trois dos sept sect.urs, lesquels represen-
tent 42% des ventes tokales. Las hauss.s las plus 
fortes, an dollars, ont ótC .nregistrê.s dans los 
s.ct.urs do la]im.nt.tion (+0.9Z) at des medica-
cents l+2.OZJ. Los baisses dans los secteurs do 
lautomobilo 	-0.2Z), du vêtement (-1.4X) at des 
magasins do utarchandises div.rsos 	(-0.4Z) ont 
limi+C laccroissemant des ventes totales 

Cotta reduction des vontes dans los s.cteurs do 
lautomobilo at des magasins do marchandisos diver-
ses fait contrast& i In bonne performance quont 
affichC ces socteurs dopuis 1s dCbut cia lannee. En 
offet, dopuis mars 1995, los vontos do vehicules 
automobiles sont gCnCralecont on hausso. Dans Is 
secteur des magasins do marchandis.s diverses, uns 
cr01 ssanco generalemont soutenuo eat maintonue 
d.puis Is milieu do 1993. 

Retailers in five of the provinces and Les ventes ont augmonté dans cinq provinces at 
territories reported higher sales, while territoiros, dora queues ont diminuC dans six 
in six they postod decreases. Sales in provinces at queues sont dsmourCes stables an 
Saskatchewan remained unchanged. Saskatchewan. 

Food and drug sre sales were ug 	Ha.se des ventes dalg.ents at do u6dicents 

Food retailers enjoyed a 0.9Z gain in 
sales, enough to offset August's 0.4Z 
decline. Monthly movements have been vola-
tile since the beginning of the year, and 
despite September's gain, food store sales 
have been generally decreasing sinco 
February 1995. 

After four successive declines,drug stores 
sales advanced 2.OZ in September. But 

• despite this increase,salos for the latest 
II months have been below levels reached 
during the some period last year. Factors 

En septombre, los ventes dans 1s sectaur de lali-
menkation ont augm.nte do 0.97., uns hausse suff i-
sante pour contrabalancer Is balsa. de 04Z an 
aoüt. Dspujs Is debut do lanné., las variations 
mensuallas fluctuont at, on dCpit do la hausse an 
saptambre, las ventes du sectour demourent génCre-
lament an baisse dapuis févrior 1995. 

Après quatre baisses successivos, les vontes dans 
los pharmacies ont progressé do 2.OZ an saptombra. 
Cependant, malgré cotta augmontalion, las ventes 
cumulativos dos 11 derniers mois damaurant inf C-
rioures i cellos snregistrCes durant In memo pCrio- 
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de lan dernier. Le ralentissement dans ce sacteur 
+ient notamment aux changements apportés 1 certal-
nes lois provinciales an vue dinterdire Is vents 
de produits du tabac dans les pharmacies, ainsi 
qula is concurence plus vive de Is part des super-
marches at des grands magasins descomptes pour Ia 
ventes do divers produits pharmaceutiques. 

Los ventes dans Is secteur de lautomobile (inclu-
ant lea concessionnaires de véhicuies automobiles 
neufa at usages, les stations-service at los maga-
sins de pieces, daccessoires at de services) ont 
diminué de 0.2Z an septembre, après avoir fortement 
progressé I+2.6Z) an aoQt. Cotta baisse est imputa-
ble principalement i la reduction des ventes par 
los stations-service at les magasins de pieces, 
daccessoires at do services qui ont affiché des 
baisses respectives do 0.3Z at de 1.2X. Par 
ailleurs, los ventes par los coricessionnaires de 
vehicules automobiles neufs et usages sont demeu-
rées inchangees en septembre, bien que le nombre do 
véhicules automobiles neufs vendus ait augmonte de 
2.0%. 

Dens las autres sectaurs du commerse du detail, lea 
ventas de vétements se sont stabilisées, après 
avoir été an hausse do janvier 1994 a mars 1995. La 
tendanca dans Is secteur du meuble ost i la baisse 
depuis février 1995, aprs avoir gtiii fortement an 
hausse depuis févriar 1994. 

Résultats provinciaux 

Cinq provinces at territoires onE déciaré des haus-
ses an septembre, les mailleures performances ayan± 
tó enregistrées au Québec at au Manitoba. Ces 

hausses ont é*é partiellement neukralisées par la 
diminution des ventes an Alberta at an Colombie-
Britannique. Au Québec, lea ventes au detail, qui 
ont affiché urt recul durant is majeure partie de 
1995, onE augmenté de 1.4Z an sepLembre. Ii sagit 
de is troisiame hausse mensuelle consecutive at, 
pour is premiere fois cette année, las ventes su 
detail au Québec onE etC supCrieures (+1.2Z) a cci-
les de ian dernier. Los ventes ont progrossC do 
1.3Z au Manitoba, aprCs avoir reculé do 1.5Z an 
aoCit. La hausso an septembre constitue Is septième 
hausse enregistrCe su Manitoba cotta annCe.LAiber-
ta (-1.1) at Is Colombie-Britannique (-0.SZ) onE 
pour leur part vu leurs ventes diminuer an septem-
bre, ces bajssos vanant contrebalancer las hausses 
comparabios affichCes an aoO*. Après quatre gains 
consCcutifs depuis janvier 1995, las vantes an 
Colombie-Britannique ont fluctué. 

Troisië.e trastre do 1995 

Be juillet a septembre, ios vontes su detail onE 
grimpC do 1.0Z par rapport cu deuxieme Erimestre do 
1995, cette hausse étant attribuable principalement 
C Is bonne performance enregistrée an coQE. Ii sa-
git de is plus forte augmentation depuis Is quatri-
Cee trimestre do 1994. Parmi les quatre sectours 
affichant un aceroissement des ventes durant 1s 
troisiCme trimestre, cc sont los secteurs de 
lautomobile at des autres magasins do detail qui 
ont Is plus contribué a cette augmentation. 

affecting this sectors slowdown include 
provincial legislation that prohibits drug 
stores from selling tobacco products and 
greater competition from supermarkets and 
discount stores for sales of various phar-
maceutical products. 

Sales in the automotive sector (includes 
new and used car dealers, gasoline service 
stations, and parts, accessories and ser-
vice outlets) dropped 0.27 after a signi-
ficant 2.6Z gain in August. Operators of 
gasoline service stations and retailers of 
parts, accessories and services led the 
decline in September with decreases of 
0.3Z and 1.2Z respectively. Sales by new 
and used motor vehicle dealers remained 
unchanged despite a 2.0 increase in the 
number of new motor vehicles sold. 

In the other retail sectors, clothing 
store sales have levelled off growing from 
January 1994 to March 1995. The trend in 
the furniture sector has been decreasing 
since February 1995 after strong and 
steady growth since Febuary 1994. 

Provnces at a g).ance 

Monthly sales increased in jive of the 
provinces and territories. Retailers in 
Quebec and Manitoba showed the best per-
formances in September. Partly offsetting 
these were lower sales in Alberta and 
British Columbia. Retail sales in Quebec, 
which had been failing for most of 1995, 
rose 1.4% in September, the third consecu-
tive monthly increase. Moreover, for the 
first time this year, retail sales in 
Quebec were higher +1.2Z) than in the 
previous year. Sales grew I.37 in Manitoba 
after a 1.5Y decline in August.Septembers 
gain marked the seventh increase this year 
for Manitoba retailers. Septembers lower 
sales in Alberta (-1.1Z) and British 
Columbia I-0.5Z) offset similar increases 
in August. Sales in British Coluuibia made 
four consecutive gains starting in January 
1995, but have since fluctuated. 

Third quarter of 1995 

From July to September, retail sales rose 
1.0Z compared with the second quarter of 
1995, mostly due to the performance in 
August. This gain was the largest increase 
since the fourth quarter of 1994. of the 
four sectors reporting higher sales in the 
third quarter of 1995, the automobile and 
the other retail stores sectors were the 
main contributors. 
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Seasonally adjusted 
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Chart 1 	 Graphique 1 
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Prior to 1991, data includes Federal Sales Tax. Its 	 • Avant 1991, lea données incluent Ia We de vente féddrale. La 
successor, the Goods and Services Tax is not included in 	(axe sur les produits et services qui Jul a succédd nest pas 
the 1991 and later data. 	 inc/use en 1991 et dar,s les données ulténeures. 

Chart 2 	 - - 	 - - 	 Graphique 2 

Retail Sales - Canada 	 Ventes au detail - Canada 
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Data prior to 1991 have been adjusted to remove the Federal 	Les données avant 1991 ont dtd ajustees pour supprimer Ia (axe 
Sales Tax to be comparable to January 1991 and subsequent 	de vente fédérale afin quelles solent comparab!es a janvier 1991 
data. 	 et aux données subsequentes. 
1 Trend represents smoothed seasonally adjusted data. 	 La tendance représente lea données dOsaisonnalisées lissées. 
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Retail Sales Trends' - Canada, 	 Tendances' des ventes au detail - Canada, 
By Major Group 	 par groupe principal 
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Trends represent smoothed seasonally adjusted data. 	 Les tendances représen tent les données désaisonnalisées lissdes. 
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FOR FURTHER READING 
	

LECTIES SUGRtES 

Selected Publications Choisi.s parmi lea publications 
from Statistics Canada de Statistiqu. Canada 

Title Tatr. Catalogue 

Departoent Store Sales and Stocks, Ventes at stocks des grands .agasins, 3-002 
Monthly, Bilingual Mensu.l, Bilingu. 

Departoent Stove Sales by tegon, Ventes des grands eagasns par rdqion, 63-004 
Advance Release, Monthly, Bilingual Rapport provisoir., Mensual, Bilingue 

New Motor Vehicle Sales, Monthly, Ventes do véhicules auto.obil.s noufs, 63-007 
Bilingual lensuel, Bilingu. 

Retail Chain and Departoent Stores, Magasins do detail a sucoursales et 63-210 
Annual, Bilingual lea grands •agasijis, Annual, Bilingu. 

Vending Machine Operators, Annual, Exploitants de distributeurs 63-213 
Bilingual autoaatiquas, Annual, Bilingu. 

Direct Selling in Canada, Annual, La vente directe cu Canada, Annual, 43-215 
Bilingual Bilingue 

Campus Rookstores, Annual, Bilingual Librairies do campus, Annual, 63-219 
Bilingue 

Aenual Retail Trade, Annual, Bilingual Coerce do détai.1 avwiuel, Annual, 43-223 
Bilingue 

Market Research Handbook, Annual, Recuoil statistique des etudes do 43-22 
Bilingual marchifi, Annual, Bilingu. 

Retail Onndity Survey, Occasi anal, 	Enqufte sur les .archandises vnduos 	43-541 
Bilingual 	 am detail, Hors son., Bilingue 

To order a publication you may telephone 
1-613-951-7277 or use facsimile number 
1-613-951-1584. For toll free in Canada 
only telephone 1-800-267-6677. When 
ordaring by telephone or facsimile a 
written confir.ation is not required. 

Pour obtenir une publication vauillez tOlOphoner 
su 1-613-951-7277 ou utiliser Is numOro du télO-
copieur 1-613-951-1584. Pour appeler sans frais, 
au Canada, composez Is 1-800-267-6677. Ii nest 
pas nécessaire de nous faire parvenir une con-
firmation pour une commands faite per téléphone 
ou tOlOcepieur. 
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TASLE 1.. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	 previous month 

Year-to-  
Ventes 	 date Variation p. r. 

au mois precedent 
199! 

	

Septether 	August 	July 	June 	Septeaber 	August 

	

1995 	1995 	1995 	1995 Cumulatif 	1995 	1995 

	

Septe.thre 	AoGt 	Juillet 	Juin 	Septeabre 	AoOt 
No. 

millions of dollars - millions de dollars 

. 

Trade Group - Canada 

1 Supermerk.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicin, stores 

4 Shoe stores 

5 Mans clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive earts,  accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

4,170.4 4,142.2 42163.8 4038.4 

360.8 349.2 345.5 352.0 

994.1 974.1 975.1 976.6 

146.8 152.5 153.3 158.1' 

131.6 135.3 135.7 137.4 

344.9 351.0 356.0 381.3 

436.7 435.8 437.3 436.2 

721.3 728.6 717.6 714.6 

185.5 183.2 184.3 186.4 

49270.7 4,271.2 4,132.8 4,154.1 

12226.4 1 9 229.8 1,220.0 1,222.5 

956.6 968.5 953.8 963.4 

1,893.7 1,900.5 1,896.3 1 9 909.2 

621.2 615.6 610.1 604.0 

461.5 465.5 471.6 464.6 

961.2 960.2 959.4 941.8 

17,883.2 17,163.3 17,712.6 17,740.5 

37,492.9 

3,184.4 

8,840.4 

1,349.0 

1,228.0 

3,198.3 

3,953.1 

6,631.6 

1,700.6 

37,041.4 

10,877.3 

8,670.7 

16,894.9 

5,429.5 

4,250.3 

8,506.9 

159,248.9 

Regiens 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 
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291.9 	292.1 	294.8 	290.3 

	

78.7 	78.2 	76.0 	77.1 

	

525.0 	531.9 	528.8 	529.6 

	

430.9 	428.9 	428.5 	424.3 

	

42223.7 	47164.3 	49140.0 	4,078.5 

	

6,672.6 	6,684.4 	6,586.3 	6,637.0 

	

623.7 	615.8 	625.1 	619.2 

	

561.1 	560.8 	559.9 	552.2 

	

19844.8 	1,864.4 	1,864.3 	1 2861.2 

	

2,568.0 	29580.6 	2,568.7 	2,610.0 

	

18.3 	19.0 	18.4 	18.7 

	

44.6 	42.8 	41.9 	42.3 

-2- 	 st 

-0.1 -0.9 

0.6 2.9 

-1.3 0.6 

0.5 0.1 

1.4 0.6 

-0.2 1.5 

1.3 -1.5 

- - 0.2 

1.1 

-0.5 0.5 

-3.6 3.1 

4.2 2.2 

de detail, septembre 1995 
ida - n' 63-005 au cata'ogue 

2,620.1 

680.4 

4,809.8 

3,774.4 

37,300.1 

59,479.7 

5,486.1 

4,893.8 

16,546.5 

23,115.8 

164.1 

378.2 

Commerci 
tistique Caru 



Groupe de ceerce - Canada 
SupermarchIs dalimonlation at 1 

Cpiceriet 

Tous 1.. autr.s ,,.g.sins 2 
d • aliuuent.*aon 

Pharancies at magesins do 3 
médicaments brovotés 

Pgasins do ch.ussur.s 4 

Pg.sins do vetomonts pour hous 5 

gasins do vétamonts pour do.s 6 

Autr.s ..gasine do vit.m.nks 7 

Pgasins do m.ubles at dappareils 8 
menagors 

Pgasins d'accossoir.s dau,oubl.m.nt 9 

Concossionnaires do vIhiculas 10 
au+orbilas at r.criatifs 

Statione-servico 11 

Pgasins do piicos at daccessoires 12 
pour automobiles at services 

H.gasins do morch.ndis.s diverses 13 

Au*rosu,.gasins do produits 14 
semi-durables 

Autres mog.sins do produits 15 
durebles 

Autres mogasins do vents cu ditail 16 

Total, ensemble dos magasins 17 

I RégAons 

Tarr-Nouvo 

flo-du-Pr inc.-Edouard 

Nouvol].-Ecoss. 

Nouveau-B runsa ick 

Québec 

Ontario 

P'mn itoba 
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Alberta 

Colo.thio-Britanniqu. 

Yukon 

-- Territoirss du 
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TABLEAU 1. Ventes au detail, désaiscnnalisées, selon I.e qrcse de coerce at l.a regian 
(pCriades urantes) 

from 
Change previous month Change from previous year 

Variation p. 	r. Variation par rapport 	1'anne precedente 
au mois prIcedoni 

Yoar-to- 
uly Jtei. Sopt.ather August July June data 

:ijll 

:Jul.t 
9951995 1995 1995 1995 1995 1995 

Juin S.pteithro AcOt 	Juillet Juin Cumulataf 

Per cent - pourcontage 
0.6 -1.0 1.3 -0.6 -0.8 -0.1 0.7 

-1.8 -1.6 10.1 6.3 7.3 12.1 16.8 

-0.2 -0.3 -1.6 -3.1 -2.7 -2.4 -2.2 

-3.1 2.9 2.5 -4.4 3.4 9.0 1.7 

-1.2 2.1 -2.4 -2.7 -3.4 -3.9 -.3 

-6.6 5.1 0.8 2.5 5.2 12.5 7.5 

0.3 -0.5 4.8 3.2 8.4 9.3 14.0 

0.4 -0.8 -0.8 0.8 -0.9 -1.2 3.7 

-1.1 -0.8 -4.0 -4.7 -4.4 -1.2 -0.5 

-0.5 3.0 5.8 12.2 10.2 3.2 6.5 

• 
.. 	 : _ : 

-0.7 IS 7.6 3.1 6.6 6.1 5.1 

1.0 0.3 3.2 0.4 0.5 0.9 1.4 

1.5 -0.5 1.1 -2.7 -0.7 -1.7 1.2 

1.9 -1.1 6.0 7.3 6.1 6.7 7.9 

-0.2 0.5 3.2 3.2 3.2 2.3 3.4 

1.5 -0.7 2.2 2.9 3.8 0.9 2.7 

-1.5 1.2 9.5 9.4 7.5 7.6 5.1 

-0.2 -1.6 -1.9 -0.4 -1.2 -1.1 -0.5 

1.0 1.4 9.2 7.1 5.8 2.1 2.2 

1.5 -0.3 1.2 -1.2 -0.6 -4.0 -1.0 

-0.8 0.5 3.9 5.1 4.6 4.3 5.5 

0.9 0.2 8.6 5.8 8.9 6.3 5.9 

1.4 1.6 5.8 7.0 7.0 6.0 5.2 

-0.9 -0.2 3.6 1.9 1.1 0.9 1.2 . -1.6 2.4 2.3 5.4 5.6 7.8 7.5 

-1.1 1.9 46 9.3 4.1 7.3 3.6 

-0.9 0.8 14.0 10.2 8.7 8.6 8.9 
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4,277.6 4,222.8 4,273.4 4,357.3 

361.3 358.4 366.3 382.2 

986.3 971.4 922.6 979.6 

162.5 156.4 139.4 165.6 

124.6 111.4 115.8 146.7 

364.6 338.0 330.6 393.2 

473.6 454.6 378.2 417.9 

741.0 732.9 697.9 702.4 

192.5 193.3 189.7 199.7 

4,149.2 4,410.4 4,216.2 5 1 111.0 

	

15243.4 	1,357.5 	1,336.9 	1,303.5 

	

928.3 	981.5 	978.7 	1,084.0 

1,827.8 1,855.6 12698.8 1,853.2 

620.5 661.2 608.3 645.9 

440.8 476.2 468.6 471.2 

970.6 1,016.4 1,034.5 1,017.0 

17,864.6 	18,278.1 	17,756.0 	19,230.5 

37,204.9 

3,124.6 

8,586.8 

1,250.2 

1,048.7 

2,888.8 

3,465.8 

6,119.2 

1,617.4 

38,055.6 

10,867.9 

8,417.0 

14,920.1 

5,049.2 

3,828.3 

8,024.7 

154,469.3 

292.3 

80.4 

524.2 

435.5 

4,235.7 

6,664.0 

613.5 

554.7 

1,833.0 

2,588.9 

18.4 

44.0 

308.9 

89.2 

547.7 

450.1 

4,297.0 

6,709.8 

626.5 

573.5 

1,932.0 

2,678.0 

22.0 

43.3 

303.1 

86.3 

539.5 

441.9 

4,165.1 

6,483.6 

616.9 

561.7 

1,858.3 

2,633.0 

22.2 

44.3 

313.8 

87.4 

586.6 

465.6 

4,508.3 

7,212.3 

666.3 

592.1 

2,012.3 

2,717.8 

22.2 

45.8 

2,519.9 

667.9 

4,651 .3 

3,664.4 

36,630.0 

57,269.2 

5,293.8 

4,734.6 

16,060.7 

22,445.2 

163.9 

368.4 

TABLE 2. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

Sales 

Ventes 

	

Septeuóer 	August 	July 	June Year-to-date 

	

1995 	1995 	1995 	1995 	1995 
No. 	 Sept.r,r. 	Aoüt 	Juillet 	Juin 	Cumulatif 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 
2 All other food stores 

S Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Homen's clothing stores 

7 OTher clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 MoLar vehicle and racr..tional vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Oth.r durable goods sLor.s 

16 0Th.r r.*ail stores 

17 Total, all stores 

Regions 

18 M.wfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 queb.c 
23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Albert. 

27 British Coluuóia 

28 Yukon 

29 Northwest Territories 
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1.9 2.7 -4.0 1.7 

10.8 7.3 2.3 13.2 

-2.2 -2.8 -4.2 -2.0 

1.7 -2.2 3.3 11.8 

-1.6 -1.1 -2.0 -1.5 

0.5 4.8 2.5 15.5 

4.5 4.8 5.9 10.7 

-3.0 1.9 -1.7 -0.9 

-4.0 -7.5 -5.7 -0.7 

4.0 13.1 6.9 5.5 

2.7 4.3 1.9 4.0 

-3.5 -2.0 -4.8 -1.8 

7.4 4.4 4.9 7.4 

4.5 1.7 -0.4 0.6 

-2.7 -1.1 -0.1 -1.8 

6.4 10.7 2.6 8.9 

25 5.0 0.9 3.8 

Supsrsrchis dalimentetion at épiceri.s 1 

Tous los autres magasins delimsntation 2 

Pharmecies at megasins do midicaments br.votIs 3 

Plegasins do chaussures 4 

Plegasins do vitoments pour homees 5 

ulagasins do vitemunts pour dames 6 

Autres megasins do vetements 7 

Pgasins de moubles at dappareils managers 8 

Plagasins d'accessoires damsublement 9 

Concessionnaires do vihicules automobiles 10 
at recreatafs 

Stations-service 11 

Plagasins do piscos at daccessoiros pour 12 
automobiles at services 

Pgasins do merchandises divursas 13 

Aufres megasins do produits s.mi-durablos 14 

Autres megesins do produils durables IS 

Autr.s uagasins do vents au ditail 16 

Total, ensemble des .gasns 	17 

. 

0.6 

16.4 

-2.2 

2.1 

-5.0 

6.8 

12.3 

2.8 

-1.0 

6.0 

2.3 

-2.2 

5.2 

1.5 

0.9 

7.8 

3.2 

[1 
TABLEAU 2. Vents au detail, non-désaisonnalisdes, salon Ia groie de co..erce at Ia region 

(pCriodes courantes) 

Change from previous year 

Variation par rapport i lannee precedent. 

	

s.pta .r 	August 	July 	June Year-to-dots 

	

1995 	1995 	1995 	1995 	 1995 

	

S.pt..r. 	AoGt 	Juillet 	Juin 	Cupojiatif 

Per cent - pourcentage 

Groupe de ce roe - Canada 

I R8gions 

2.8 

5.6 

-0.6 

2.6 

-1.3 

5.2 

6.0 

5.1 

1.2 

7.2 

4.2 

8.9 

1.7 5.0 1.5 4.1 

8.9 12.2 5.5 10.8 

-3.4 0.2 -3.2 2.0 

9.8 9.3 3.6 4.7 

0.9 0.9 -3.4 -3.0 

2.9 7.2 2.1 5.7 

7.7 9.2 6.7 8.9 

6.5 9.0 6.0 7.8 

2.8 3.8 -0.9 3.5 

2.0 5.5 3.9 9.1 

3.9 7.9 5.4 8.5 

16.2 10.7 6.8 7.3 

Torrs-Nouve 

ile-du-Prince4douard 

Nouv.11s4cosse 

Nouveau-Brunswick 

uibec 

Ontario 

Pnitoba 

Saskatchewan 

Alberta 

Colojèi.-Bri tanniqu. 

Yukon 

T.rritoir.s du Nord-Ouest 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

S 
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TASLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estioates) 

Sales 

Ventes 

	

Quarter 3 QuartN9.251   Quarter 1 	Quarter 4 Quarter 3 
1995 	1995 	1994 	1994 

Trimestre 3 Triu,eskre 2 Trimestra I Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

. 

122773.7 12,713.5 11,717.6 12,778.9 12 3,759.4 

1,086.0 1,120.5 918.1 1036.8 1,018.2 

2,880.3 2,891.7 2,814.9 33252.5 2071.0 

458.3 473.3 318.5 545.1 454.7 

351.8 401.0 295.9 598.0 357.5 

1,033.3 1,086.6 769.0 1,329.7 19007.8 

1,306.5 1,204.8 954.5 13.653.2 12244.4 

2,171.8 2,031.6 12915.8 29722.7 2,192.6 

575.5 567.6 474.2 654.0 610.7 

12,775.8 143457.5 10,822.3 117195.3 11,833.4 

3,937.8 3,693.8 3,236.3 3,576.0 3,824.3 

2 1888.5 37054.3 2 3,474.3 33259.5 2 3 991.1 

5,382.2 5,354.8 4 3.183.1 73344.0 51098.2 

1,870.0 1,866.4 19312.8 22194.5 1 3,834.7 

12385.7 19350.2 1,092.4 12820.3 1,403.1 

3,021.6 2,833.6 2,169.6 3,206.9 2,838.7 

53,895.7 55,101.2 45,469.4 57,167.5 52,439.8 

297.4 288.1 252.8 269.9 289.5 

66.8 69.1 66.2 75.8 64.9 

5.7 5.4 3.3 7.3 5.7 

3.0 3.7 2.5 7.7 3.5 

12.1 12.0 8.2 21.2 13.4 

11.4 9.1 7.2 17.3 9.9 

24.6 20.9 17.3 37.7 24.3 

3.4 3.7 2.9 5.0 4.0 

165.9 191.0 119.2 119.4 158.3 

97.3 87.2 76.9 85.8 79.5 

41.8 42.8 34.0 44.7 42.4 

107.2 100.8 73.2 167.4 114.0 

29.9 30.9 20.0 39.7 31.8 

8.9 8.8 7.2 19.4 11.8 

20.0 18.5 15.7 32.1 22.1 

904.4 901.2 714.3 956.9 850.3 

Trade Group 

No 

Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Man's clothing stores 

6 Woman's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasoline service sta+ion 

12 Automotiv, parts, accessories and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, September 1995 	 Commerce de detail, septembre 1995 
Statistics Canada - Cat. No. 63-005 	 6 	 Statistique Canada - no 63-005 au catalogue 



. 

N o  

9roupis da coonrce 

Change from previous year 

Variation par rapport a l'ann.. prIcód.nL. 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1995 1995 	 1995 	 1994 	1994 

Trimestra 3 TrimssLr. 2 Trimestre 1 ITrimostre 4 Trimetra 3 

Per cent - pourcentage 
Canada 

Retail Trade, September 1995 
Statistics Canada - Cat. No. 63-005 -- 

7 	 Commerce de detail, septenibre 1995 
 Statistique Canada - nO 63-005 au catalogue 

TABLEAU 3. Vantes au detail, non-dCsaisonnalisées, solon le qroe do coerce at l.a region 
(estiations trioestrie12s) 

SupsrmarchIs d'elimsntation at Ipiceriss I 

bus lea autrea mogasins d'alimsn*ation 2 

Pharmci.a at .agasins di .ódicamsnts brevatis 3 

Plagasins di chaussures 4 

fagasins do vêtsmsnLs pour hounes 5 

lagasins de vitsmsnts pour 	 ane 6 

Au*rss magasins do vtsm.n*s 7 

Plagasins ds u,sublea at d'appar.ils menag.rs 8 

Magasins d'accessoir.s d'iimsublament 9 

Concessionnair.s di vihiculas automobiles 10 
it recrIa+afs 

Stations-sarvic. 11 

Magasins de piIcss at daccassoires pour 12 
autobi1es at s.rvic.s 

Magasins da 	rchandis.s diversos 13 

Autros mogazins da produits souii-durab].s 14 

Autres megasins do produits dur.b].as 15 

Au+ros magasins do vents au dtail 16 

Total, •nsmeble des 	agaslns 17 

Terre -Neuve 

Sup.rmarchdo d'alim.ntatjon at epicsri.s I 

Tous iss aufras ugasins d'alim.nIation 2 

Phar.ci.s at megasins da .uedica..nts bravatés 3 

Magasins do chaussures 4 

Magasins do vétemants pour hos S 

Magas ins do vitam.nts pour daa.s 6 

Autras magasins d. vitaments 7 

Magasins do meublos at dappar.ils managers 8 

M.gasins dacc.rsoir.s damsublamant 9 

Concessionnaires do véhiculas automobil.s 10 
at r.criatifs 

Stations-sarvic. 11 

Magasins do pilces at daccessoir.s pour 12 
automobiles at s.rvic.s 

M.gasins da merchandises diversas 13 

Autras .iagasins da produits somi-durables 14 

Autres megasins da produits durablus 15 

Autras uogasins da vents cu d.tail 16 

I 

2.8 5.4 3.8 5.4 4.8 

0.7 2.9 -10.2 1.1 3.6 

-11.8 -5.4 3.9 -4.7 -2.8 

-9.7 -3.1 0.1 4.2 -2.1 

15.2 12.7 14.3 -44.3 -47.0 

1.0 0.1 2.3 9.7 -0.3 

-14.6 4.6 8.8 -3.1 2.8 

4.8 -0.9 -5.2 5.7 5.8 

22.4 21.2 14.6 9.5 -10.9 

-1.4 -7.0 2.2 -9.2 8.1 

-5.9 -2.9 -11.8 6.7 7.8 

-6.1 5.9 9.4 26.1 12.6 

-25.0 -25.4 -27.6 3.3 4.7 

-9.5 -3.1 -8.4 0.4 -2.1 

2.7 	3.7 	1.7 	2.1 	2.5 Total, ensamble des sagasins 	 17 
. 

0.1 0.9 0.8 3.6 4.2 

6.7 22.1 22.5 18.7 16.2 

-3.1 -2.1 -1.6 -0.5 1.0 

0.8 3.7 1.6 8.9 10.3 

-1.6 -6.5 -6.8 -8.6 -5.0 

2.5 9.7 8.8 11.7 4.1 

5.0 13.5 22.3 18.2 12.5 

-1.0 0.6 10.3 8.0 1.7 

-5.8 0.8 3.3 1.4 3.5 

8.0 3.1 7.8 13.3 10.8 

3.0 4.5 -1.0 0.3 -0.2 

-3.4 -3.9 1.6 9.0 8.1 

5.6 6.3 3.3 5.7 4.3 

1.9 1.4 0.9 7.8 10.2 

-1.2 -0.1 5.1 6.3 8.9 

6.4 9.4 7.6 11.7 8.3 

2.5 	2.9 	6.0 	7.1 	6.1 

2.8 	6.8 	5.2 	-1.8 	6.1 



TABLE 3. Retail Sales, Hot Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 
Trade Group 

Quarter 3 Quarter 2 Quarter 1 Quarter 41  Quarter 3 
1995 1995 1995 19941 1994 

No. Trimestre 3 Trimestre 2 Trimestre 1 Trimestro 41Tme5tre 3 

millions of dollars - millions de dollars 
Prince Edvard Island 

1 Supermarkets and grocery stores 63.5 58.0 50.9 55.2 56.7 

2 All other food stores •. .. 

3 Drugs and patent medicine stores 17.1 16.2 15.7 16.9 16.7 

4 Shoe stores x X X X K 

S Men's clothing stores X K K K K 

6 Honen's clothing stores .. .. 

7 Other clothing stores 6.4 3.5 2.1 5.6 6.8 

8 Household furniture and appliance StOres 5.7 5.5 5.0 7.6 6.7 

9 Household furnishings stores 1.4 1.3 1.1 1.9 2.4 

10 Motor vehicle and recreational vehicle 48.6 54,9 34.4 40.9 40.7 
dealers 

11 Gasoline service stations 37.4 26.4 21.1 23.1 28.6 

12 Automotive parts, accessories and services 11.4 13.2 9.9 14.3 13.8 

13 General merchandise stores 23.3 22.2 15.1 32.0 24.0 

14 Other semi-durable goods stores 13.7 10.8 7.0 11.1 11.5 

15 Other durable goods stores 3.3 2.8 1.9 4.0 2.9 

16 Other retail stores 13.7 11.0 8.5 12.5 15.3 

17 Total, all stores 255.9 234.2 177.8 235.0 235.1 

Nova Scotia 

I Supermarkets and grocery stores 461.6 454.3 419.5 458.5 473.4 

2 All other food stores .. .. 

3 Drugs and patent medicine stores 112.6 118.7 112.7 127,6 111.8 

4 Shoe stores 10.5 10.2 6.2 11.2 9.5 

5 Hens clothing stores 6.7 7.0 5.7 12.9 6.3 

6 Homens clothing stores 24.3 24.5 18.5 39.6 27.7 

7 Other clothing stores 31.3 25.0 20.9 44.9 28.2 

8 Household furniture and appliance stores 36.9 35.8 32.7 53.0 41.7 

9 Household furnishings stores 14.8 10.9 9.6 16.8 14.8 

10 Motor vehicle and recreational vehicle 320.4 418.2 298.7 298.7 336.2 
dealers 

11 Gasoline service stations 123.8 123.0 102.5 124.4 140.1 

12 Automotive parts, accessories and services 74.9 78.0 60.0 85.3 76.2 

13 General merchandise stores 174.3 167.0 125.1 266.3 171.3 

14 Other semi-durable goods stores 54.0 50.2 37.9 70.2 52.4 

15 Other durable goods stores 30.6 27.9 20.0 40.8 26.2 

16 Other retail stores 108.5 97.1 71.8 109.0 105.7 

17 Total, all stores 1 1611.4 1,676.5 1 1363.4 1,785.9 1,646.7 

Retail Trade, September 1995 Commerce de detail, septembre 1995 
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Change from previous year 

Variation par rapport i l'annéo prcdente 

Quarter 3 Quarter 21 Quarter1 Quarter 4 Quarter 3 
1995 

Trimestro 31 
1995 1995 1994 1994 

Trim.stro 2 Trjm.stre I Trimestre 4 Trimestre 3 

Per cent - pourcentage 

12.0 14.5 9.3 7.3 -1.3 

2.2 0.9 1.9 -4.9 -0.5 

x x x x x 
x x x x 

-6.6 -4.0 -7.5 7.2 30.2 

-14.2 -9.9 -1.7 -5.9 7.8 

-43.4 -42.1 -38.0 -20.9 16.6 

19.4 3.5 -0.1 13.9 -0.9 

30.8 11.8 -5.4 -7.6 -10.4 

-17.4 -7.7 -4.5 0.4 -1.3 

-2.7 2.6 -8.1 -1.4 6.5 

19.4 22.5 18.4 6.2 -10.5 

12.9 14.5 -6.4 -6.7 -10.5 

-10.2 -2.3 -1.4 1.7 7.8 

8.8 	5.8 	0,9 	2.5 	-0.4 

	

8.5 	5.1 	3.7 

1.0 0.6 3.2 

-7.4 -0.3 7.6 

6.4 -14.8 -9.6 

-3.0 -1.7 -0.4 

17.2 26.7 21.4 

-10.9 - - 2.7 

7.1 31.6 21.7 

-4.6 7.4 -1.8 

	

-27.2 	-28.5 

	

3.3 	3.4 

1.7 3.0 -1.7 1.0 

3.0 4.4 1.6 9.9 

16.4 16.0 5.0 0.7 

2.6 3.6 -3.8 0.9 

. 

. 

	

-2.5 
	

3.5 

	

0.7 
	

9.7 

	

11.5 
	

14.7 

	

5.1 
	

1.0 

	

-12.3 	-7.0 

	

11.0 
	

13.2 

	

-11.4 	-6.5 

	

0.4 	-16.9 

	

.47 
	

0.7 

	

-11.6 	-11.8 

	

-1.7 	-9.8 

-22.5 

0.9 

-0.3 

4.6 

-0.2 

-0.4 

TABLEAU 3. Ventes au detail, non-dCsaisonnalisées, selon in groupe de coaerce at Ia region 
(estiaations triaestrielles) 

Groupe do comoerco 

N.  

tie -du - Prince - douard 

Supermarchés d'alimen+ation at épicories 1 

Tous los autres magasins d'alim.ntstion 2 

Pharmacies at magasins do medicaments br.vatü 3 

Igasins do chaussuros 4 

gasins de v6tements pour homees 5 

'bgasins de vôt.ments pour dames 6 

Au*res megasins do v&tements 7 

'gasins do meubles at dappareils Inagors 8 

Igasins daccessoiros damaublomunt 9 

Concessionnaires do véhicules automobiles 10 
at recréatifs 

Stations-service 11 

liagasins d. picos at daccessoires pour 12 
automobiles at services 

Piagasins do merchandises diverses 13 

Autres .mgasins do produits semi-durables 14 

Autres magasins do produits durablos 15 

Autros magasins do yenta au detail 16 

Total, eneemble dee asqas]ns 17 

Nouva lie - tcosso 

Supermarchs dalimentation at ópicerius 1 

Tous los autros magasins daliumn+a&ion 2 

Pharmacies at magasins do medicamenIs brovates 3 

Magasins de chaussures 4 

liagasins do vê*sments pour homees S 

liagasins do vêtaments pour dames 6 

Autres magasins do vêt.mants 7 

Megasins do meubles at dapparoils managers 8 

Magasins daccessoiros d'ameubloment 9 

Conc.ssjonnajres de vhicules automobiles 10 
at récrea+ifs 

Stations-service 11 

Magasins da pilcos at daccessoires pour 12 
automobiles at services 

Piagasins do merchandises diversos 13 

Autros magasins do produils semi-durables 14 

Autres ragasins de produits durables 15 

Autres magasins do yenta au detail 16 

• 	
-2.1 	1.4 	-1.1 	1.5 	-0.6 I Total, ensemble des •agasàis 

	
17 
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TABLE 3. Retail 5a3ns, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 0 Ventes 
Trade Group 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1995 1995 1995 1994 1994 

No. Trimestre 3 Trimestre 2 Trimestre 1 Trüiestre 4 Trimestre 3 

millions of dollars - millions de dollars 
New Brunsvicl( 

I Supermarkets and grocery stores 328.8 316.6 282.4 308.0 319.6 

2 All other food stores .. .• 

3 Drugs and patent medicine stores 109.5 107.0 101.6 113.6 96.5 

4 Shoe stores 9.6 9.5 5.8 10.8 8.3 

S Men's clothing stores 5.2 6.5 4.8 12.5 7.3 

6 Homen's clothing stores 22.6 23.1 15.7 32.7 23.1 

7 Other clothing stores 22.8 15.9 11.9 26.0 18.7 

8 Household furniture and appliance stores 40.4 33.6 31.5 51.7 37.2 

9 Household furnishings stores 12.7 11.5 8.8 13.2 11.2 

10 Motor vehicle and recreational vehicle 311.4 342.3 223.5 232.3 241.9 
dealers 

11 Gasoline service stations 105.5 96.2 94.4 116.1 123.4 

12 Automotive parts, accessories and services 80.2 84.7 65.1 90.6 84.5 

13 General merchandise stores 138.8 129.8 97.6 203.8 138.7 

14 Other semi-durable goods stores 37.3 37.3 23.6 40.9 30.6 

15 Other durable goods stores 22.4 20.1 15.1 33.5 22.3 

16 Other retail stores 66.4 58.9 44.0 68.0 64.1 

17 Total, all stares 1,327.5 1,305.5 1,031.5 1,361.0 1 1 235.1 

Quebec 

I Supermarkets and grocery stores 3,400.2 3,397.8 3,165.5 3,550.6 3,597.8 

2 All other food stores .. .. 

3 Drugs and patent medicine stores 639.4 660.2 663.8 741.8 733.3 

4 Shoe stores 152.9 160.5 95.3 186.5 150.7 

5 Men's clothing stores 85.2 104.3 66.7 144.8 94.6 

6 Homen's clothing stores 304.1 315.4 211.0 336.1 281.2 

7 Other clothing stores 369.8 370.8 264.4 428.2 339.9 

8 Household furniture and appliance stores 616.0 603.0 460.3 627.9 561.8 

9 Household furnishings stores 147.0 158.9 106.2 145.8 142.7 

10 Motor vehicle and recreational vehicle 2,770.3 5,228.7 2,258.9 2,331.2 2,783.6 
dealers 

11 Gasoline service stations 801.3 753.3 668.4 735.7 755.1 

12 Automotive parts, accessories and services 764.1 815.0 608.3 827.2 731.5 

13 General merchandise stores 1,123.4 13,145.0 860.8 1,456.9 1,092.1 

14 Other semi-durable goods stores 458.7 471.1 329.5 489.9 465.5 

15 Other durable goods stores 295.0 295.0 219.7 352.5 273.5 

16 Other retail stores 426.9 665.0 352.5 543.0 429.9 

17 Total, all stores 12,6979 13,290.5 10,641.6 13,251.7 12,768.3 

Retail Trade, September 1995 Commerce de detail, septembre 1995 
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-5.5 	-5.9 	-4.1 	2.4 	5.9 

-12.8 -11.4 -4.4 -7.3 -1.9 

1.4 2.7 -0.7 6.4 8.1 

-12.0 -10.1 -9.9 -1.9 2.9 

8.2 12.3 7.2 15.0 10.0 

8.8 16.3 19.1 17.7 6.8 

9.6 14.6 22.7 8.0 -1.7 

3.0 14.6 18.1 4.0 1.9 

-0.5 -10.6 -4.8 2.1 1.7 

6.1 6.6 -5.8 2.1 4.1 

4.5 - - 4.5 6.5 5.5 

2.9 4.0 1.1 7.0 9.7 

-1.5 0.9 12.8 16.9 14.8 

7.9 7.4 6.4 17.6 11.3 

-0.7 2.2 7.0 11.0 6.9 

-0.6 -2..7 -0.4 4.9 6.9 

Retail Trade, September 1995 
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. 

Supermarchós dalimentation at Cpiceri.s 1 

Tous los autros lmgasins d'alimontation 2 

Pharmacies at ungasins do med ica.mnts br.votss 3 

Magasins do chaussur.s 4 

M.gasins do vstem.nts pour homees S 

Magasins do vêtemsnts pour dames 6 

Autres magasins do vCtem.nts 7 

Plagasins do maubles at d'apparails managers 8 

Magasins daccossoiras dauieubl.ment 9 

Conc.ssjonnairos do v6hiculss automobiles 10 
at recreat ifs 

Stat ions-sarv ice 11 

Magasins do pieces at daccassoir.s pour 12 
automobiles at services 

Magasins do merchandises div.rs.s 13 

Autros ..gasins do produits sami-dur.bles 14 

Autras ungasins do produits dur.bles 15 

Autros .mgasins do vents au detail 16 

Total, ensemble des magasns 	17 

Commerce do detail, septenibre 1995 
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T*LEMI 3.. Ventes au detail, non - désaisannaliséms, selen le groe de ee roe at la r#gion 
(estiaatons trisestrielles) 

Groups do corce 

N.  

. 

Change from previous year 

Variation par rapport i 1.nnée precedent. 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 

	

1995 	1995 	1995 	1994 	1994 
Trimostre 3 Trimestre 2 Trimastrs I Trimestro 4 Tri.,estre 3 

Per cent - pourcantage 

	

2.9 	1.0 	-9.1 	-13.9 	-12.4 

	

13.4 	13.5 	15.2 	24.5 	21.9 

	

16.8 	18.2 	12.1 	17.3 	19.9 

	

-29.1 	-22.0 	-12.3 	-19.7 	-4.9 

	

-2.0 	6.2 	3.2 	0.2 	0.6 

	

21.9 	2.7 	-7.0 	-6.1 	-9.3 

	

8.7 	-1.4 	2.5 	7.8 	8.7 

	

13.6 	10.4 	15.5 	18.9 	13.2 

	

28.8 	5.7 	-7.9 	-5.8 	-16.7 

. 

-14.4 -12.0 -1.5 8.0 - - 

-4.8 3.2 14.8 18.5 20.7 

0.1 -7.2 -8.5 3.9 3.4 

22.0 20.7 19.6 2.1 -13.6 

0.7 0.8 7.2 20.7 30.2 

3.7 9.4 4.2 2.5 -7.0 

Nouveau -runsiiick 

Super,mrches dalimsn*ation at ópic.rios 1 

bus los autros mogasins dalimontation 2 

Pharmciss at ..gasins do medicamants brevotés 3 

Il.gasins do chaussur.s 4 

Megasins do ve+.ments pour homoes S 

Plagasins do vitoments pour dames 6 

Autr.s .vagasins do vitomonts 7 

Pgasins do meubles at dappareils managers 8 

Pgasins dacc.ssoir.s dameublement 9 

Concessionnairs do v6hicul.s automobiles 10 
at récreatifs 

Stations-service 11 

Piagasins do pilcos at daccassoires pour 12 
automobiles at services 

Ilegasins do morchandisas diversas 13 

Autras .mgasins do produits semi-durables 14 

Autros umgasiris do produits durabl.s 15 

Autres ingasins de vents au detail 16 

7.5 	2.3 	-2.7 	-0.2 	-4.7 Total, ansle des megasns 
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Québec 



Sales 

Ven+es 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1995 1995 1995 1994 1994 

Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

3,999.5 4031.3 3 2 804.6 4,043.4 3,972.9 

1,114.6 1,129.6 12077.1 1,247.3 1,130.4 

155.3 162.7 118.8 196.6 164.0 

138.4 162.4 122.7 242.9 141.9 

369.4 406.3 289.2 519.7 375.7 

467.6 426.3 357.7 624.5 462.6 

724.9 689.9 724.5 1,015.2 815.2 

212.4 211.3 183.2 264.5 246.3 

5,035.3 5,629.0 4,381.5 4,684.8 4,503.9 

1,465.9 1,381.2 1,213.1 1,303.0 1,356.0 

1057.8 1,163.4 980.0 12265.1 1,142.8 

1,963.3 12963.9 1,550.1 2,796.5 1,833.2 

698.4 674.6 478.2 835.8 648.1 

511.3 513.6 433.0 730.9 541.3 

1,440.1 1,304.0 969.2 1,421.7 12302.9 

19,837.4 	20,360.3 	17,071.4 	21,601.2 	19,066.4 

499.1 492.1 435.6 480.0 478.5 

75.0 71.8 65.4 72.9 63.6 

12.5 13.0 8.2 13.8 9.8 

9.2 11.1 8.3 17.5 10.0 

26.1 28.6 20.8 37.7 29.4 

41.1 37.0 29.5 55.5 38.8 

64.1 57.5 53.3 82.6 58.6 

14.6 14.1 12.1 14.7 13.2 

409.1 465.8 333.8 352.7 342.0 

177.4 176.0 151.9 164.3 170.3 

90.6 91.1 65.5 86.7 85.5 

228.9 231.6 188.1 322.8 224.1 

49.8 47.9 37.3 61.8 45.8 

54.3 56.9 42.3 71.4 50.3 

85.4 80.5 63.5 96.1 76.9 

1 1856.9 	1 1900.1 
	

1 0 536.8 	1,9.5 	1,721.4 

TASLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates) 

Trade Group 

No. 

Ontario 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIen's clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

I Supermarkets and grocery stores 

2 all other food stores 

3 Drugs and patent medicin, stores 

4 Shoe stores 

5 Mon's clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parks, accessories and services 

13 General .erchartdise stores 

14 Other seei-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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Per cant - pourcentage 

0.7 	1.4 	3.4 	4.6 	2.9 

-1.4 1.3 0.4 2.2 0.6' 

-5.3 -5.5 -1.9 4.4 7.6 

-2.5 -8.8 -7.5 -12.3 -8.5 

-1.7 6.9 11.2 11.5 3.6 

1.1 12.7 32.3 21.1 16.2 

-11.1 -4.9 9.9 4.4 1.1 

-13.8 -4.4 -0.6 8.2 13.5 

11.8 5.8 13.1 16.4 11.8 

7.1 8.8 6.8 7.7 2.3 

7.8 4.0 -0.4 2.6 9.5 • 
4.3 	3.6 	-5.3 	0.5 

17.8 12.7 5.9 2.3 -1.9 

26.6 24.5 2.1 11.1 -1.1 

-8.2 -12.7 -13.5 -18.8 -16.2 

-11.3 -10.6 -9.9 -8.5 -9.6 

5.9 7.1 9.7 13.8 14.0 

9.3 3.2 6.3 6.8 -5.7 

11.0 6.2 22.0 0.3 2.3 

19.6 15.4 7.5 9.7 3.2 

4.1 19.8 11.0 11.4 13.9 

5.9 -4.4 -9.0 -8.9 -5.4 

2.2 3.8 0.8 6.8 3.8 

8.8 -7.1 2.6 5.2 -1.2 

8.0 22.0 26.5 26.3 12.9 

11.0 10.2 0.7 8.1 8.5 

5 7.9 7.9 1.7 5.1 2.7 

TABLEAU 3. Ventes au detail, non-désaisonnalisées, selon 1e groupe de eerce et la region 
(tiat ions traestrielles) 

S Change from previous year 

Variation par rapport a lann6a prècád.nte 

Quarter 3 Quarter 2 Quartsr 1 Quarter 4 Quarter 3 
1995 	1995 	1995 	1994 	1994 

Trimsskre 3 Trim.strs 2 Trimestre I Trimestre 4 TrimssLre 3 

Groups de comeerce 

Ontario 

Suporiorchis d'alimenta+ion at ópic.ries I 

bus las autras megasins dalimentation 2 

Phariaciss it uogasins do midicamsnts br.v.tós 3 

Magasins di chaussuru 4 

Magasins do vutemsnts pour hoioos S 

Magasins do vê+suMnts pour damsi 6 

AuFras magasins do vaismonFi 7 

Magasins do miublos it d'appsreils menagors 8 

Magasins d'accessoirss d'amsubl.ment 9 

Concassionnaires de vihicul.s automobilas 10 
at r.criatifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

tisgasins de merchandises div.rs.s 13 

Autr.s megasins de produits se.i-durabies 14 

Autres magasins de produits durables 15 

Autr.s magasins de vents au dótail 16 

Total, enseeble des minonsins 17 

Manitoba 

Superuarchés daliuientation at ipiceries 1 

bus its autres m.gasins d'aiimentation 2 

Pharmacies at magasins de médicaments br.vetes 3 

Magasins de chaussuras 4 

Magasins de vêtements pour hommes S 

Plagasins de vêtements pour dames 6 

AuEr.s msgasins de vète.,snts 7 

Magasins da m.ubles at dapparsils managers 8 

Magasins d'accessoires dauieublement 9 

Concassionnaires de vhicul.s automobiles 10 
at ricreatifs 

Stations-sarvic. 11 

Magasins do pièces at daccessoir.s pour 12 
automobiles at services 

Magasins da merchandises diverses 13 

Autres magasins de produits semi-durablas 14 

Autres magasins de produits durables 15 

Autres magasins do vente au ditail 16 

Total, ensioble des magasins 	17 

	

8.1 	5.9 	-0.4 	-0.8 	-2.7 

	

-7.4 	-4.4 	1.5 	11.0 	10.3 

Retail Trade, September 1995 	 Commerce de detail, septembre 1995 
Statistics Canada - Cat. No. 63-005 	 13 	 Statistique Canada - n' 63-005 au catalogue 



TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Istioates) 

Sales 

Ventes 

Quarter 3 Quarter 2 Quarter I Quarter 41 Quarter 3 

	

1995 	1995 	1995 	19941 	1994 
Trimestre 3 Trimestr. 2 Trimestre I Triu,estr. 4JTrimestre 3 

millions of dollars - millions d. dollars 

	

425.9 	409.2 	355.3 	373.7 	388.4 

	

85.0 	86.6 	84.3 	108.3 	105.2 

	

10.4 	12.0 	7.4 	12.1 	9.7 

	

6.9 	8.3 	6.3 	14.3 	8.2 

	

22.6 	24.5 	17.5 	30.3 	23.2 

	

35.0 	33.7 	24.1 	46.1 	31.1 

	

51.7 	47.9 	48.9 	66.8 	48.7 

	

15.9 	15.7 	14.4 	20.1 	16.0 

	

389.1 	407.8 	315.4 	371.5 	327.6 

156.4 139.5 121.7 132.8 146.5 

116.6 128.2 92.1 131.5 126.9 

198.0 202.0 159.3 258.1 181.9 

54.1 45.9 34.9 60.1 45.9 

38.3 36.8 27.3 48.7 38.4 

72.0 65.7 51.5 77.3 69.2 

1,689.9 1,674.6 1,370.1 1,763.4 1,576.9 

1,397.7 1,400.5 11258.2 1,378.9 1,369.5 

263.4 252.8 252.9 302.0 262.0 

42.3 42.4 29.4 44.9 39.3 

41.9 39.0 30.7 55.9 31.1 

97.3 103.0 77.6 137.9 96.3 

154.7 129.6 102.2 185.7 140.4 

251.5 226.2 234.0 330.0 254.6 

60.4 52.4 47.0 60.9 59.4 

19388.2 1 1592.2 1,104.2 1,108.0 1,224.2 

374.7 364.4 325.8 387.7 448.9 

307.3 315.9 273.8 392.8 365.9 

Trade Group 

No 

Saskatchewan 

1 Supermarkets and grocery stor.s 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hons clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 OTher semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 
1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Hoaien's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and r.creational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 	General merchandise stores 558.3 553.7 445.5 	758.1 	527.4 

14 	Other semi-durable goods stores 173.4 192.7 125.1 	220.3 	197.1 

15 	Other durable goods stores 167.6 146.3 119.8 	209.8 	174.3 

16 	Other retail stores 308.7 299.4 233.7 	357.5 	295.6 

17 	Total, all stores 5,623.3 5,765.2 4 1692.2 	5,9778 	5,520.7 
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7.2 	4.5 	 3.5 	 9.0 	 9.1 

	

2.1 	3.8 	-1.2 	1.6 	4.1 

0.6 -5.1 -9.1 -8.7 -6.6 

7.6 30.1 23.5 35.4 26.5 

34.5 -3.6 -18.7 -24.7 -29.3 

1.0 15.3 12.3 18.9 -10.4 

10.2 11,9 15.8 20.0 16.7 

-1.2 -10.4 1.8 2.7 -4.7 

1.7 -5.7 -10.6 -11.1 -1.7 

13.4 5.4 3.7 10.6 22.4 

-16.5 -9.6 -3.2 1.4 4.5 

-16.0 -16.8 -2.8 18.0 14.9 

5.9 7.0 3.9 2.7 -0.2 

-12.0 -3.1 -18.5 -4.1 4.8 

-3.8 -2.6 5.9 6.9 9.8 

4.4 9.1 6.5 24.1 9.1 

TAflLEAU 3. Vpnts au detail, non-désaiscnnali.sêes, selan le qroe do coerce et Ia régnn 
( estatlns triaestriellas) 

. 

Change from previous year 

Variation per rapport i Pannée précéd.nt. 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1995 	1995 	1995 	1994 1994 

Trimestre 3 ITriu.stre 2 ITrimsstre 1 ITrimostre 4 Trjm,stre 3 

Groups do coumrce 

N
o 

. 

-19.2 -21.1 -20.8 4.5 17.3 

7.7 25.3 8.7 27.0 16.3 

-16.6 -24.6 -27.4 -10.4 -3.9 

-2.4 2.5 -0.6 3.2 0.9 

12.6 26.8 12.8 23.8 12.4 

6.2 7.1 19.9 21.3 24.4 

-0.6 3.7 10.3 19.3 2.9 

18.8 12.4 10.1 21.7 12.0 

6.7 6.0 7.8 7.1 9.6 

-8.2 -2.7 1.5 41.0 34.4 

8.8 10.2 7.5 5.4 3.7 

17.9 -12.9 .-9.7 -4.2 -1.6 

-0.1 -10.5 -7.9 -14.2 -8.1 

4.2 2.8 7.0 -7.6 4.5 

Saskatchewan 

Supermarches d'alimentation at Ipiceries I 

bus l.s autr.s mogasins dalimentation 2 

Pharmecies at magasins de medicamants brevetes 3 

Magasins de chaussures 4 

Pgasins de vê*ements pour hoimes S 

gasins de vêtemsnks pour dames 6 

Autr.s m.gasins de vètements 7 

Hagasins de meubles at dappar.ils ménagers 8 

Pg.sins dacc.ssoir.s dameubleu,ent 9 

Conc.ssiennaires de vehjcul.e autoeiobjl.s 10 
at recr.atifs 

Stations-service 11 

Mag.sins de pièces at daccessoiras pour 12 
automobiles at services 

Hagasins do merchandise& divers.s 13 

Autr.s .gasins de produits semi-durabl.s 14 

Autres m.gasins 10 produits durables 15 

Autres megasins de vents au detail 16 

Total, ense.ble des aigaslns 17 

Alberta 

Sup.rmarchós dalimentation at epiceries 1 

Tous las autres magasins dalimentation 2 

Pharmaci.s at u.gasins de mèdic.amn+s br.vet.s 3 

Pgasins de chaussuras 4 

Pgasins de vêt.mants pour hoes 5 

Pbgasins de vètements pour dames 6 

Autres umgasins do vêtom.nts 7 

Magasins do maubles at dappar.ils managers 8 

Megasjns dacc.ssoir.s dameubl.ment 9 

Concessionnaires de véhiculas automobiles 10 
et rácriatifs 

Stations-service 11 

Pgasins do pièces at daccessoires pour 12 
automobiles at services 

Pgasins de merchandises diversos 13 

Autres uiagasins de produits eemi-durables 14 

Autres magasins de produits durables 15 

Autr.s mogasins do vents au detail 16 

Per cent - pourcantage 

9.6 	6.6 	2.7 	1.4 	4.6 

0 	1.9 	 1.3 	 0.2 	 5.4 	6.9 Total, ense.ble des .agasins 	17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estioates) 

Sales 

Ventes 

Quarter 3 Quarter 21 Quarter i Quarter 41 Quarter 3 
1995 1995 19951 19941 1994 

Trimestre 3 Trjnestre 2 Trimestre lilrimestre 4fTrimestre 3 

millions of dollars - millions de dollars 

1,850.7 1,817.5 1 1 652.5 13,815.6 1,768.3 

390.9 373.4 369.4 439.4 379.4 

56.6 55.5 42.9 59.5 56.1 

5.0 56.8 46.9 86.4 52.5 

150.2 144.7 107.5 169.0 133.0 

162.9 150.5 132.0 214.9 163.7 

350.9 306.7 304.4 444.9 339.9 

91.5 86.6 87.8 109.7 99.5 

19915.1 21,103.7 1,735.5 1,638.9 1,856.9 

583.4 533.9 450.3 492.5 561.4 

336.2 313.8 280.1 315.8 315.9 

810.9 785.2 624.3 1,024.5 743.2 

293.0 298.4 214.8 356.5 298.6 

248.7 237.0 202.7 303.4 255.6 

468.9 423.3 351.8 479.0 466.5 

7,899.9 7,824.4 6,721.0 8,095.9 7,611.3 

49.3 47.9 40.5 45.0 44.9 

x x x x x 

x x x x x 

1.0 1.3 0.9 1.4 1.1 

5.1 4.6 4.0 5.1 4.0 

1.4 1.2 1.1 1.5 1.4 

22.1 23.9 17.2 16.8 18.0 

55.7 53.6 44.0 57.6 48.4 

7.7 6.8 4.5 8.1 7.4 

5.3 5.2 3.3 5.7 6.6 

11.0 10.1 7.6 10.7 10.6 

194.2 188.8 149.3 183.3 177.6 

Trade Group 

No. 

British Colibia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northeast Territories 

1 SupBreark.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Hous.hold furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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Groups do comoorco 

Colcmbia -mritanniqu. 

Supsrmarchis d'alimentation at Ipicori.s 1 

Tous i.e autros eagasins d'alim.ntation 2 

Phareisc i.e at u,agasins do iisdicamsnts brev.tas 3 

Pgasine de chaussuros 4 

M.gasins do vè+omsnts pour honnos S 

Pgasins do vètemonts pour demos 6 

Autres mogasins do vètom.nts 7 

P.gasins de unubl.s at dapparsils managers 8 

Il.g.sins daccossoires d'am.ubi.msnt 9 

Concessionnairos do véhiculos automobiles 10 
at recrIatifs 

Stations-s.rvic. 11 

H.gasins do pièces at daccossoirse pour 12 
automobil.s at services 

Magasins de uiarchandisos diversos 13 

Autr.s mogasins do produits s.mi-durabl.s 14 

Au+r.s ungasins do produits durabl.s 15 

Autr.s magasins do verite au ditail 16 

Total, ensemble des magaslns 17 

Yukon .t Terrltoires du Nord-Ouest 

Sup.mmarchés daiimsntation at épicsri.s 1 

Tous las autros magasins dalimentatian 2 

Pharmacies of .ngasins de médicamsnts br.vefés 3 

Pgasins de chaussures 4 

Plagasins de vêtemon*s pour hoisms 5 

Pgasins do vM.ments pour dames 6 

Autres ungasins do v+emenEs 7 

Pgasins de meubles at d'appareils menagsrs 8 

Pisgasins d'acc.ssoir.s d'smeublsmsnt 9 

Conc.ssionnairos d. vihicules .utomobii.s 10 
at rócreatifs 

Stations-service 11 

Magasins de pièces at daccossoiras pour 12 
automobiles at services 

Magasins do merchandises div.rs.s 13 

Autres magasins de produits somi-durabl.s 14 

Autres magasins do produits durablos 15 

Autros .nqasins do vonte au detail 16 

Total, en3e3Le des .agasns 17 

I 

11 

Change from previous year 

Variation per rapport i l'annéo prcdsnte 

Qu.r'I.r 3 Quar+.r
, 
 21 uarLer 1 Quartar 41 Quartor 3 

1995 19951 1995 19941 1994 
Tri..str. 3 Trj.&tr. 2ITrIlIssLro I Tri.t.s*ro 4lTri.oskr. 3 

Per cent - pourcentago 

4.7 7.4 6.9 10.9 8.9 

3.0 3.5 2.2 2.5 5.0 

0.9 8.3 3.9 14.1 16.6 

4.7 13.9 15.7 12.5 16.7 

12.9 21.5 13.9 15.5 12.9 

-0.5 11.6 19.8 22.4 19.3 

3.2 -1.7 5.3 21.3 13.1 

-8.0 -2.8 0.7 -13.8 -13.3 

3.1 16.5 24.1 30.3 28.2 

3.9 10.2 7.5 1.5 -0.2 

6.4 2.2 0.3 -3.1 -4.2 

9.1 7.4 3.1 2.3 6.2 

-1.9 -0.2 -0.3 19.5 18.1 

-2.7 -3.8 -5.6 -6.5 10.3 

5.0 7.1 6.4 8.6 6.7 

	

3.8 	8.8 	9.4 	11.4 	11.8 

	

9.6 	7.8 	6.7 	6.9 	5.3 

. 

x x x x x 
K K K K K 

-7.1 8.6 12.1 12.0 -2.3 

28.2 21.6 10.8 21.7 6.6 
2.8 -4.4 -4.3 -4.9 0.1 

22.7 16.3 10.1 4.9 - - 

15.2 3.8 0.5 6.7 6.4 

4.5 11.4 7.1 32.3 14.9 

-20.3 -16.2 -1.8 22.7 45.7 

4.0 12.2 0.8 -4.6 -1.3 

9.3 8.0 4.2 8.6 8.1 

T*LE*U 3- Ventes au detail, non-d6sasonna2is6ss, selDn ]e graupe de coserce at la régan 
(sstiaations triaestriel2.es) 
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TASLE 3. Retail Sales, It Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estaates) 

Sales 
	 ri 

Ventes 

Quarter 3 Quarter 2 Quarter ii Quarter 4 Quarter 3 

	

1995 	1995 	19951 	1994 	1994 
Trimestre 3 Trimestre 2 Trimestre Illrimestre 4 Trimostre 3 

millions of dollars - millions de dollars 

	

14.7 	14.1 	 11.9 	13.1 	14.5 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

3.3 	2.1 

	

x 	x 	x 	x 	x 

	

7.5 	10.3 	 6.3 	 6.5 	 6.4 

x x x 
4.1 3.0 1.6 3.5 4.2 

x x x x x • 
62.6 58.4 42.9 54.3 59.2 

34.6 33.8 28.6 32.0 30.4 

x x x 
x x x x x 
x x x x 

x x x 
x x x x x 

1.7 1.8 1.4 1.7 1.9 

x x x x x 
14.6 13.6 10.8 10.2 11.6 

4.1 3.9 4.0 4.1 4.9 

x x x x x 
3.6 3.8 2.8 4.7 3.1 

2.1 2.6 1.8 2.7 2.6 

x x x x x 

131.6 130.4 106.4 129.0 118.4 

Trade Group 

I1. 

Yukon 

1 Sup.rmerk.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S liens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor v.hicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest rerrtories 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 liens clothing stores 

6 Houmn's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 
16 Other retail stores 

17 Total, all stores 
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TABLEAU 3. Ventes au detail, non - désaisannalisCes, so len 3m groue do c°erae at 3m region 
(estaations t ,-amstr2e1].es) 

16 

Change from pr.vious year 

Variation par rapport a l'annóo précidenta 

Quari:or 3 Quarter 2 Quarter 11 Quarter 4 Quarter 3 

	

1995 	1995 	1995 	19941 	1994 
Trimestr. 3 Trimestre 2 Trimestre 1 Trimestre 4lTriulestr.  3 

Per cent - pourcontage 

	

1.2 	1.0 	-3.9 	-.4.9 	-8.9 

x 	 x 	 x 	 x 
x 	 x 	 x 	 x 	 x 
x 	 x 	 x 	 x 	 x 
x 	 x 	 x 	 x 	 x 
x 	 x 	 x 	 x 	 x 

	

121.8 	77.2 

x 	 x 	 x 	 x 	 x 

	

17.8 	18.2 	19.8 	-5.1 	-2.1 

x x x x x 
-3.4 -1.6 -13.9 44.4 23.1 

x x x x x 

5.8 5.2 0.6 4.8 2.3 

13.7 	10.9 	11.8 	12.6 	13.9  

x K K K K 

x x x x x 
x x K K K 

X K X K K 

K K K K K 

-12.2 -11.5 -24.1 -34.5 -25.4 

x x x K K 

25.5 14.9 5.1 12.4 1.1 

-16.3 -8.6 -7.8 36.4 92.8 

K K K K K 

15.2 24.3 24.8 24.6 5.3 

-19.6 7.7 1.2 -2.6 11.4 

K K K K K 

Groupe do coumerce 

Yukon 

Suparmerches dalimentation at epiceri.s 1 

bus las autres lagasins dalimentalion 2 

Pharmacies at megasins do médicaments brevetes 3 

Ilagasins do chaussures 4 

Ig.sins do vilemients pour hoimes S 

Nagasins da vit.ments pour dames 6 

Autros magasins do vélomonts 7 

Magasins de meublas at d'appar.ils menagars 8 

I'gasins d'acc.ssoir.s damsubloment 9 

Concessionnair.s do vhicul.s automobil.; 10 
at rócráatifs 

Stalions-sarv ice 11 

Magasins de pieces at daccossoires pour 12 
automobiles at services 

Magasins do merchandises diversus 13 

Autr.s lagasins do produits semi-durable; 14 

Autr.s megasins do produits durables 15 

Autres ragasins do yenta mu detail 16 

Total, ensemble des .agasAus 17 

Territoires du Nerd-Quest 

Sup.remrcbse dalimontalion at epicene; I 

Tous las mutt-es uagasins dalimentation 2 

Pharmacies at megasins do midicaments br.vatis 3 

Ilagasins de chaussures 4 

Magasins de vetaments pour houmes 5 

Magasins de vitements pour dames 6 

Autros magazine do vitem.nts 7 

Magasins do meubles at d'appar.ils managers 8 

Magasins daccessoires dameubl.m.nt 9 

Concessjonnajros do véhicujes automobiles 10 
at rCcrCatifs 

Stations-service 11 

Magasins do piâcas at daccossoires pour 12 
automobiles at services 

Mag.sins do ..rchandis.s diverses 13 

Autras magasins do produits s.mi-durabl.s 14 

Autres megasins do produits durabiss 15 

Autres aagasins do vente au detail 16 

11.1 	9.3 	5.7 	10.3 	11.3 Total, ensemble des mogasins 	 17 
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TAILE 4 Retail Trade Sanpie Response Fraction and Coefficient a4 Variation (Current 
Periods) 

Response fraction 

Fraction de reponse 

	

Septether 	August 	July 	June 

	

1995 	1995 	1995 	1995 
No 	 Septethre 	AoGt 	Juillet 	Juin 

Per cent - pourcentage 

Trade Group - Canada 

1 Supermerk.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S N.ns clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehjle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regiois 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Yen itoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

92.6 95.0 94.8 96.1 

86.7 87.1 90.8 90.5 

87.6 88.7 90.0 90.6 

83.7 82.2 92.3 85.3 

91.1 91.3 92.7 93.3 

84.9 87.6 88.0 88.2 

87.5 93.7 94.0 94.4 

91.5 92.3 93.4 93.2 

87.8 92.6 89.0 92.3 

94.1 97.1 97.3 97.5 

94.2 94.1 96.0 95. 

90.3 91.7 91.8 91.1 

98.6 89.0 98.8 98.9 

86.1 91.7 93.7 93.5 

86.9 88.2 90.8 91.7 

94.5 97.0 97.7 97.4 

92.4 93.5 95.1 95.5 

95.3 96.4 96.8 95.8 

90.3 96.7 96.4 96.4 

90.7 95.0 96.0 95.9 

91.8 95.6 96.8 96.3 

92.8 92.1 95.0 9.9 

90.6 91.8 93.6 94.0 

94.1 96.0 95.7 96.1 

95.0 95.2 95.4 96.8 

91.7 95.0 95.6 95.3 

96.3 97.1 97.9 97.9 

92.9 93.3 93.4 96.7 

90.7 92.1 88.4 91.3 
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Suporcorch6s d'aliconta+ion at Ipicorios 1 

bus los autres magasins d'alimontation 2 

Pharmacies of magasins do médicamsnks brevetü 3 

Magasins di chaussuros 4 

Magasins do vitomonts pour houmies S 

Magasins do vftem.nts pour damos 6 

Autros magasins do vatements 7 

Magasins do meubles at d'apparoils m6nagors 8 

Ilagasins daccessoires damaublement 9 

Concessionnaires de véhicules automobiles 10 
at récréakifs 

Stat ions-sorv ice 11 

Piagasins de pisces at daccossoires pour 12 
automobiles at services 

Igasins de merchandises diverses 13 

Autros magasins de produits semi-durables 14 

Autres megasins de produits durables 15 

Autres magasins do yenta au detail 16 

	

2.1 
	

2.1 
	

2.1 

	

10.9 
	

8.8 
	

9.6 

	

2.2 
	

2.5 
	

2.0 

	

3.4 
	

3.2 
	

2.8 

	

4.2 
	

3.9 
	

4.3 

	

4.6 
	

4.4 
	

4.8 

	

5.1 
	

5.3 
	

6.3 

	

3.3 	 3.3 
	

3.5 

	

5.5 
	

5.3 
	

4.6 

	

4.1 
	

5.3 
	

5.5 

	

3.7 
	

3.8 
	

3.8 

	

3.0 
	

3.2 
	

2.8 

2.1 

9.9 

2.0 

3.0 

3.7 

4.6 

6.3 

3.6 

6.0 

5.0 

4.0 

2.7 

0.6 

3.5 

3.7 

2.6 

0.7 0.6 

7.3 4.6 

2.9 2.7 

3.6 2.1 

[] 

0.6 

4.3 

3.8 

2.1 

. 

TABLEAU 4. Coerce do detail, fraction do ièponse de 1 'Cchantillon et coefficient do variation 
(pCriodes courantes) 

Coefficient of variation 

Coefficient de variation 

	

Ssp*.ther 	August 	July 	June 

	

1995 	1995 	1995 	1995 

	

Sep+.thr. 	AoG+ 	Juillot 	Juin 

Per cent - pourcentag. 

Groupe do cerce - Canada 

H
e 

1.2 	1.5 
	

1.5 
	

1.5 Total, ensemble des magasins 	17 

2.4 2.5 2.6 2.5 

2.3 2.7 2.1 2.0 

2.9 3.1 3.1 3.9 

2.6 2.6 3.1 2.9 

2.5 2.4 2.3 2.2 

2.7 3.1 3.2 3.4 

2.8 2.5 3.9 3.6 

2.9 2.7 2.6 2.5 

2.1 6.2 6.4 5.3 

2.2 2.3 2.0 2.1 

1.9 1.8 1.8 0.9 

2.1 2.1 1.8 1.7 

Regions 

Terre-Neuvo 

lla-du-Prjnc.-Cdouard 

Nouvolle-cosse 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colouth ie-Britanniquo 

Yukon 

Torritoires du Nord-Ouest 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

Ii 
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TABLE S. Retail Sales, Seasonally Adpusted, by Trade Group and by Region (Historical 
Estiates) 

	

Soptether 	AUgUSt 	July 	June 	May 	April 	March 

	

1995 	1995 	1995 	1995 	1995 	1995 	1995 
No. 	 Ssp*ethr. 	AoGt 	Juillet 	Juin 	Hal 	Avril 	liars 

millions of dollars - millions do dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S lien's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive earts,  accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

4,170.4 4042.2 4,163.8 4,138.4 4,181.6 4,202.8 43,137.2 

360.8 349.2 345.5 352.0 357.8 359.1 354.7 

994.1 974,1 975.1 976.6 979.8 985.2 974.9 

146.8 152.5 153.3 158.1 153.7 139.7 153.8 

131.6 135.3 135.7 137.4 134.6 132.1 135.1 

344.9 351.0 356.0 381.3 362.7 339.6 353.1 

436.7 435.8 437.3 436.2 438.3 442.0 440.2 

721.3 728.6 717.6 714.6 720.2 747.0 747.7 

185.5 183.2 184.3 186.4 187.9 193.5 193.0 

4,270.7 4,271.2 4,132.8 4,154.1 4,032.3 3,997.5 4,021.8 

1,226.4 1,229.8 1,220.0 12222.5 1 2 254.4 13210.1 1,190.7 

956.6 968.5 953.8 963.4 948.2 925.0 967.1 

1,893.7 1 9 900.5 1,896.3 1,909.2 1,881.3 1,849.2 1,852.8 

621.2 615.6 610.1 604.0 602.4 596.3 594.2 

461.5 465.5 471.6 464.6 467.1 477.6 478.7 

961.2 960.2 959.4 941.8 952.4 947.0 896.2 

17,883.2 17,863.3 17,712.6 17,740.5 17,654.5 17,563.7 17,491.1 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 Now Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colui&,ia 

28 Yukon 

29 Northwest Territories 

	

291.9 	292.1 

	

78.7 	78.2 

	

525.0 	531.9 

	

430.9 	428.9 

	

4,223.7 	4,164.3 

	

6,672.6 	6,684.4 

	

623.7 	615.8 

	

561.1 	560.8 

	

1,844.8 	1,864.4 

	

2,568.0 	2,580.6 

	

18.3 	19.0 

	

44.6 	42.8  

294.8 

76.0 

528.8 

428.5 

4,140.0 

6,586.3 

625.1 

559.9 

1,844.3 

2,568.7 

18.4 

41.9 

290.3 

77.1 

529.6 

424.3 

4,078.5 

6,637.0 

619.2 

552.2 

1,861.2 

2,610.0 

18.7 

42.3 

	

292.3 	298.3 	287.1 

	

76.2 	73.1 	73.5 

	

538.2 	546.2 	526.2 

	

418.6 	415.3 	408.0 

	

4490.0 	4,124.3 	4,112.1 

	

6,604.8 	6,455.8 	6,558.7 

	

617.7 	604.8 	598.1 

	

543.6 	538.0 	513.5 

	

1,864.9 	1 3.826.1 	1,804.8 

	

29548.0 	2,601.7 	23550.0 

	

18.3 	18.1 	17.9 

	

42.0 	42.1 	41.2 
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. 

TALENJ 5 • Ventes au detail, dCsaisunnali.sées, se]on Ia qrose de ca..erce at la region 
(estiaations historiques) 

February Januaryl Decether Novemberl October S.pte.ther 
1995 	1995 	1994 	1996 	1994 	1994 

	

Févri.r Janvier Dcathro Noveebre Octobre Sep*emre 	 N o  

millions of dollars - millions de dollars 

Groupe de cerce - Canada 

is 

	

4,190.8 	49165.8 	4,216.1 	4,171.3 	4,141.7 	4,116.3 

	

350.2 	355.1 	339.7 	321.4 	335.4 	327.8 

	

985.2 	995.5 	993.3 	994.3 	1,004.8 	1,010.0 

	

147.9 	143.1 	149.0 	150.7 	145.1 	143.2 

	

146.2 	140.0 	136.7 	132.9 	134.0 	134.9 

	

352.8 	356.8 	359.3 	350.3 	349.9 	342.2 

	

447.9 	438.7 	433.5 	428.6 	407.5 	416.9 

	

763.8 	770.8 	782.4 	745.0 	753.2 	727.3 

	

193.2 	193.6 	191.5 	194.6 	192.9 	193.3 

	

4,050.1 	4,111.0 	4,138.8 	4068.5 	42102.0 	4,037.8 

	

1,186.4 	1,137.0 	1,184.2 	1,185.9 	1,171.6 	1,181.3 

	

978.0 	1 1 010.0 	1,017.9 	1,016.1 	995.3 	978.1 

	

1,857.5 	1,854.4 	12836.6 	1,806.2 	1,814.3 	1,760.0 

	

589.2 	596.5 	598.1 	609.8 	611.5 	601.7 

	

474.4 	489.4 	468.4 	479.2 	465.5 	456.6 

	

932.9 	955.8 	919.8 	921.3 	919.6 	907.1 

17,646.5 17,713.3 17,765.2 17,576.2 17,544.5 17,334.3 

Sup.ruiarchés dalimentation at epic.riu I 

bus las autres Igasins d'aliantation 2 

Pharoncias at iagasins de modicaments br.vetes 3 

Magasins d. chaussi.ir.s 4 

Magasins da ve+.m.nts pour home.s 5 

M.gasins da vetaments pour dams 6 

Autres magasins d. vêt.ments 7 

Megasins de meubles at dappareils nenag.rs 8 

Plagasins daccessoir.s damaub]..ment 9 

Concessionnajras de vóhicul.s automobiles 10 
at recrIatifs 

Stations-service 11 

Magasins de pieces at dacc.ssoires pour 12 
automobiles at services 

Magasins de merchandises div.rsas 13 

Autr.s magasins de produits s..i-dur.bl.s 14 

Autres magasins de produits durablas 15 

AuLr.s magasins de yenta au detail 16 

Total, ensemble des .agasns 	 17 

Regions 

	

288.0 	285.4 	286.1 	284.0 	287.1 	285.7 

	

74.4 	73.3 	73.0 	72.4 	74.6 	71.9 

	

540.7 	543.2 	545.1 	542.6 	541.6 	535.2 

	

411.1 	408.8 	419.9 	410.9 	409.6 	394.4 

	

4,136.2 	4,230.9 	4,261.8 	4,234.6 	4,173.8 	4,175.2 

	

6,640.5 	6,639.6 	6,609.3 	6,550.9 	6,517.0 	6,420.4 

	

595.5 	586.2 	595.2 	583.8 	590.9 	574.1 

	

532.6 	532.0 	532.3 	531.9 	547.1 	530.3 

	

1,821.8 	1 3,814.1 	1,853.7 	1,816.3 	1,836.9 	1,781.4 

	

2,547.2 	2,541.6 	2,530.2 	2,491.5 	2,508.4 	29509.1 

	

17.8 	17.5 	18.2 	17.5 	17.5 	17.5 

	

40.7 	40.6 	40.4 	39.9 	39.9 	39.2 

Terra-Maui. 18 

Ile-du-Princ.-Edouard 19 

Nouvells-Ecoss. 20 

Nouvsau-Brwtsm bk 21 

Québec 22 

Ontario 23 

Manitoba 24 

SaskatcheKan 25 

Alberta 26 

Colosthie-Britannique 27 

Yukon 28 

Territoirss du Nord-Ouest 29 

S 
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TABLE 6. Retail Sales, not Seasonally 
Estimates) 

Septenther 

Adjusted, by 

August 

Trade Group 

July 

and by 

June 

Region 

May 

(Historical 

April 
0 

March 
1995 1995 1995 1995 1995 1995 1995 

No. Sepkethra AoGt 	Juillet 	Juin 	Mai 	Avril 

millions of dollars - millions de dollars 

Marc 

Trade Greup - Canada 

I Supermarkets and grocery stores 4,277.6 4,222.8 4,273.4 47357.3 4,233.9 4,122.3 49144.2 

2 All other food stores 361.3 358.4 366.3 382.2 369.5 368.8 335.3 

3 Drugs and patent medicine 986.3 971.4 922.6 979.6 974.6 937.4 976.9 
stores 

4 Shoe stores 162.5 156.4 139.4 165.6 165.1 142.7 123.3 

5 Men's clothing stores 124.6 111.4 115.8 146.7 131.7 122.5 103.5 

6 Women's clothing stores 364.6 338.0 330.6 393.2 370.7 322.7 295.8 

7 Other clothing stores 473.6 454.6 378.2 417.9 394.6 392.2 368.6 

8 Household furniture and 741.0 732.9 697.9 702.4 654.5 674.7 685.2 
appliance stores 

9 Household furnishings stores 192.5 193.3 189.7 199.7 192.9 175.0 177.9 

10 Motor vehicle and recreational 4,149.2 4,410.4 4,216.2 52111.0 5,067.5 4,279.0 4,358.2 
vehicle dealers 

11 Gasoline service stations 1,243.4 1,357.5 1,336.9 12303.5 1,280.5 1,109.7 1041.0 

12 Automotive parts, accessories 928.3 981.5 978.7 1,084.0 1,068.1 902.2 893.0 
and service 

13 General merchandise stores 1,827.8 1,855.6 1,698.8 1,853.2 1,815.6 1,686.0 13593.9 

14 Other semi-durable goods stores 620.5 641.2 608.3 645.9 682.8 537.8 471.5 

15 Other durable goods stores 440.8 476.2 468.6 471.2 454.8 424.2 386.1 

16 Other retail stores 970.6 1016.4 1,034.5 12017.0 955.2 861.4 782.2 

17 Total, all stores 17,864.5 18,278.1 17,756.0 19,230.5 18,812.0 17,8.7 16,836.7 

Regions 

18 Newfoundland 292.3 308.9 303.1 313.8 303.0 284.4 271.7 

19 Prince Edward Island 80.4 89.2 86.3 87.4 79.5 67.3 64.3 

20 Have Scotia 524.2 547.7 539.5 586.6 564.8 525.1 504.5 

21 New Brunswick 435.5 450.1 441.9 465.6 443.0 396.8 383.5 

22 Quebec 4,235.7 4,297.0 4,165.1 4,508.3 4,581.7 4,200.5 4014.7 

23 Ontario 6,644.0 6,709.8 6,483.6 7,212.3 6,982.2 6,165.8 6,249.0 

24 Manitoba 613.5 626.5 616.9 666.3 643.8 590.0 571.2 

25 Saskatchewan 554.7 573.5 561.7 592.1 565.0 517.5 493.7 

26 Alberta 1,833.0 1,932.0 1,858.3 2,012.3 1,951.7 1,781.2 1,735.7 

27 British Coluebia 2,588.9 2,678.0 2,633.0 2,717.8 2,634.2 2,472.3 2,492.1 

28 Yukon 18.4 22.0 22.2 22.2 19.8 16.4 16.3 

29 Northwest Territories 44.0 43.3 44.3 45.8 43.4 41.2 40.1 
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3,728.4 3,845.0 49722.2 39985.1 49071.6 4,197.2 

291.5 291.2 410.9 299.8 326.2 326.2 

890.7 947.3 1,248.4 991.3 1,012.8 1008.6 

88.0 107.2 209.9 175.0 160.2 159.8 

87.2 105.2 298.3 162.2 137.5 126.6 

223.4 249.8 600.8 375.7 353.3 362.9 

281.5 304.4 742.7 487.1 423.4 453.3 

584.8 645.8 1,165.3 806.4 770.9 763.7 

	

148.4 	148.0 	237.0 	217.7 	199.3 	200.5 

	

3,272.0 	3,192.1 	3,411.5 	3,849.0 	39934.8 	3,989.8 

	

1,037.6 	1,057.8 	1,182.5 	1084.2 	1,209.4 	1,210.8 

	

744.6 	836.6 	1,134.6 	1,122.0 	1002.8 	962.2 

	

1,279.8 	1,309.5 	3,211.3 	2,256.8 	1,875.9 	1,701.7 

	

416.4 	425.0 	961.0 	650.4 	583.1 	593.6 

	

336.9 	369.4 	924.4 	483.0 	413.0 	452.8 

	

691.9 	695.5 	1,445.8 	881.5 	879.7 	912.5 

14402.9 14,529.8 21,884.5 17,927.0 17,354.0 17,422.3 

37,204.9 

1,617.4 

38,055.6 

10,867.9 

8,417.0 

14,920.1 

5,049.2 

3,828.3 

8,024.7 

154,469.3 

3,124.6 

8,586.8 

1,250.2 

13,048.7  

2,888.8 

3,465.8 

6,119.2 

. 

TABLEAU 4. Ventes au detail, non-désaisonnalisCes, se]n Ia grvupe de urce •t l.a region 
(estioat ions historiques) 

	

February January D.c.ther Nove.th.r October Ssptsuth.r 	Year 
1995 	19951 	1994 	1994 	1994 	1994 	1995 

	

Fóvrier Janviarl D6cathr. Noveur. Octobra S.p*.ithr. 	Ann6s 	 No 

millions of dollars - millions de dollars 

ED 

Groups do cerce - Canada 

Supsrm.rches dalimantation at 1 
icaries 

Tout i.e autres magasins 2 
d alim.ntation 

Pharmacies at magasins de médicam.nI 3 
br.vatis 

Pgaeins de chaussures 4 

Pgaeins de vêta.ents pour homass 5 

Pgasins de v.t..nts pour dass 6 

Autras magasins da vI*.mants 7 

Pgasins de .aubi.s at dapparsils 8 
menagsrs 

Pbgasina d'acc.ss.oir.e dameubisment 9 

Concassionnajr.s de vhicules 10 
automobiles at ricr6.tifs 

Stations-service 11 

Pgasins do piecas at daccessoires 12 
pour automobiles at servicas 

Ilagasins de marchandis.s div.rs.s 13 

Autras magasins do produits semi- 14 
durabl.s 

Autras magasine du produits durabl.s IS 

Autr.s magasins da v.nIs au dItail 16 

Total, enemabla des sagasIns 17 

2,519.9 

667.9 

4,651.3 

3,664.4 

36,630.0 

57,269.2 

5,293.8 

4,734.6 

16,060.7 

22,445.2 

163.9 

368.4 

	

220.5 	222.2 	369.3 	304.7 	282.9 	287.5 

	

55.7 	57.9 	89.3 	72.9 	72.7 	73.8 

	

420.1 	438.8 	692.9 	556.9 	536.1 	542.7 

	

322.3 	325.6 	517.2 	438.5 	408.2 	396.5 

	

3,237.2 	3,389.8 	4,960.8 	4095.2 	4,095.7 	4,196.8 

	

5,341.0 	5,481.4 	8,346.9 	6,799.1 	6,455.2 	6,457.4 

	

480.5 	485.1 	760.8 	606.3 	588.4 	569.8 

	

428.6 	447.8 	661.6 	552.3 	549.4 	521.0 

	

1,451.1 	1,505.4 	2,312.9 	1,853.7 	1,811.1 	12783.6 

	

2,099.4 	2,129.5 	3,105.8 	2,493.4 	2,496.6 	23537.9 

	

13.5 	13.1 	20.4 	16.6 	17.3 	17.7 

	

33.1 	33.2 	48.5 	40.3 	40.2 	37.9  

Req ions 

Terre-Native 

±La-du-Princs-Edouard 

Nouv. lls-cosse 

Nouveau-B run sat ick 

Qu6bsc 

Ontario 

Pnitob. 

Saskatchewan 

Alberta 

Co loath ia-Br ifanniqu. 

Yukon 

Tarritojr.s du Nord-Ou.st 

S 

18 

19 

20 

21 

22 

23 

24 

as 
26 

27 

28 

29 
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TABLE 7. Departent Store Type Merchandise Saiss, not seasonally Adjusted, by Region 
(Current Periods) 

Sales 

VenLes 

S.pL.uth.r August July Jun. Year-to-date 
1995 1995 1995 1995 1995 

Septethr. Aoüt Juillat Juin Cuui.ilatif 

millions of dollars - millions de dollars 

Regions 

Newfoundland 92.0 93.9 87.1 92.2 745.5 

Prince Edward Island 24.0 27.5 25.8 24.5 195.9 

Nova Scotia 167.5 170.4 158.1 165.2 1,362.4 

New Brunswick 142.7 147.9 130.7 140.4 1,132.1 

Quebec 1 2435.1 1,417.9 1 2 336.5 1,478.0 11,751.5 

Ontario 2 2 223.2 22126.2 2,006.1 2,213.1 182030.7 

Manitoba 189.4 201.5 184.7 197.6 1,610.3 

Saskatchewan 173.1 180.3 164.5 180.9 1,455.8 

Alberta 597.0 633.0 580.8 603.8 5,013.2 

British Coluthia 859.6 903.6 847.3 850.5 7,238.0 

Yukon 6.5 7.4 6.9 6.7 519 

Northwest Territories 24.1 21.5 21.3 22.5 187.2 

Total 5,9342 5,931.2 5 1549.9 5,975.5 45,774.6 

TABLE S. Departoent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 

S 
(Historical Estisates) 

Sep+ember August July Jun. May April March 
19951 1995 1995 19951 1995 1995 1995 

Septethral AoGt Juillet Juinf Mai Avril Mars 

millions of dollars - millions d. dollars 

Regions 

Newfoundland 92.0 93.9 87.1 92.2 	87.9 84.3 77.6 

Prince Edward Island 24.0 27.5 25.8 24.5 	22.9 20.1 18.7 

Nova Scotia 167.5 170.6 158.1 165.2 	160.5 151.6 142.8 

New Brunswick 142.7 147.9 130.7 140.4 	134.7 119.1 115.4 

Quebec 1,435.1 19417.9 	1,336.5 1,478.0 1,479.0 1,327.2 1,217.0 

Ontario 22223.2 2026.2 	2,006.1 2,213.1 2,127.6 1099.9 13948.1 

Manitoba 189.4 201.5 184.7 197.6 	191.1 180.6 176.0 

Saskatchewan 173.1 180.3 164.5 180.9 	171.6 161.0 150.4 

Alberta 597.0 633.0 580.8 603.8 	587.3 547.0 533.9 

British Coluthia 859.6 903.6 847.3 850.5 	846.5 797.8 778.1 

Yukon 6.5 7.4 6.9 6.7 	5.9 5.1 6.9 

Nor*hw.st Territories 24.1 21.5 21.3 22.5 	22.6 21.6 20.0 

Total 51934.2 50931.2 	5 1549.9 	5,975.5 5,837.3 5,415.2 5,152.7 
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TABLEAU 7. Ventos do .archandises genre grand .agasin, enn-désajsonna]..tsêes, se]nn l.a rêqon 
(pêrodes enurantes) 

Change from previous year 

Variat ion par rapport a lanné. prcéd.nt. 

	

S.pt.u*3er 	August 	July 	Jun. Year-to-data 

	

1995 	1995 	1995 	1995 	1995 

	

S.pteuthre 	Aoüt 	Juillet 	Juin 	Cuisilatif 

Per cent - pourcantaga 

Reggons 

-2.6 -4.0 -4.3 -0.1 

0.7 0.7 0.6 2.8 

-0.4 2.5 1.7 3.6 

9.6 7.7 3.6 4.3 

3.9 0.6 -0.6 3.7 

1.1 -0.4 -1.0 2.7 

4.7 5.6 7.4 6.7 

3.0 2.4 0.3 3.2 

2.2 0.5 2.3 3.6 

-0.8 6.5 5.1 5.1 

1.6 -0.7 -6.3 -3.4 

20.6 7.2 3.6 5.7 

1.9 1.5 0.8 3.5 

-2.3 Terre-Neuve 

0.5 fl.-du-Pr ince-Edou.rd 

1.8 Houvelle-Ecosse 

4.6 Nouveau-Brunsa ick 

3.5 Québec 

2.8 Ontario 

5.0 
	

nitoba 

-0.1 Saskatchewan 

0.7 Alberta 

3.8 Co lath is-Br i tann iqu. 

-4.6 Yukon 

6.5 Territoires du Nord-OuesL 

2.81 Total 

TABLEAU B. Vantos do .archandises genre grand •agasn, enn-désaisonnaluêes, solon l.a region 
(estinations historiques) 

	

February January D.cethar Nov.ther October Sap+ather 	Year 
1995 	1995 	1994 	1994 	1994 	1994 	1995 

	

Fivrier Janviar Dóc.thre Nov.thra Octobra Septethra 	Annie 

millions of dollars - millions do dollars 

Rg3ons 

64.2 66.4 169.8 127.0 101.8 

16.1 16.3 37.8 25.8 22.8 

120.3 126.3 304.1 207.1 172.2 
99.2 101.8 229.1 167.0 142.7 

986.6 1,074.1 2,050.0 1,483.9 12376.4 

1,649.6 1,736.9 3,720.6 2,520.6 22232.9 

141.9 147.5 328.4 222.6 199.9 

130.9 143.1 283.7 198.0 183.3 

448.9 481.5 19019.8 680.6 605.2 

657.7 696.8 19399.7 944.6 864.0 

4.4 4.1 8.6 6.2 6.2 

17.1 16.7 27.4 22.2 22.2 

94.4 

23.8 

168.2 

130.2 

1,381.6 

2,199.1 

180.9 

168.0 

586.1 

866.9 

6.4 

20.0 

745.5 

195. 9 

1,362.4 

1,132.1 

11,751.5 

18,030.7 

1,610.3 

1,455.8 

5,013.2 

7,238.0 

51.9 

187.2 

T.rr.-Neuv. 

tl.-du-Princ.-douard 

Nouvelle-Ecossa 

Nouveau-Brunswick 

Québec 

Ontario 

Hanitoba 

Saskatchewan 

Alberta 

Co lath ia-B ritann iqu. 

Yukon 

Territoires du Nord-Ouest 

4,336.9 4,611.5 9,579.0 6,6.5 5,929.5 5,823.6 45,774.6 I Total 
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TARLE 9. Retail Trade, Canada, Current and Constant (19B) Dollar Estiaates 

Unadust.d 
Non desaisonnalase 

	

Price index Current dollars 	Year/year 	Constant 1986 	Year/year 

	

per cent 	dollars 	per cent 

	

chang. 	 change 

Indice des prix 	Dollars 	Variation an 	Dollars 	Variation an 

	

courants 	pourcenta9e 	constants 	pourcentage 

	

pour lanne. 	1986 	pour lannea 

millions of dollars 

1993: 

January 116.2 13,454.5 4.3 11,581.0 2.0 
February 116.2 12 0 680.9 0.8 10,911.9 -1.8 
March 115.7 14,868.2 6.7 12,849.0 4.7 

April 115.3 169270.5 6.7 14,113.9 5.2 
May 115.6 16003.2 3.9 14,617.8 2.3 
June 115.7 16,835.1 4.1 14,546.1 2.7 

July 115.8 17,055.1 5.7 14,723.7 4.4 
August 115.7 16,123.1 4.7 13,937.2 3.4 
Septeth.r 115.6 16,226.9 5.6 14,033.7 3.8 

October 115.6 16,425.4 1.7 14,211.5 -0.1 
Noveth.r 116.1 169686.3 6.2 14,375.3 4.7 
Dacether 116.0 20,285.8 5.8 17,488.2 4.4 

Year 115.8 193,815.0 4.7 167,9.4 3.1 

1994: 

January 116.1 13,765.6 2.3 11,853.1 2.3 
February 116.2 139528.6 6.7 11,646.0 6.7 
March 115.9 16,409.3 10.4 14,196.7 10.5 

April 115.6 17,033.2 4.7 14,728.3 4.4 
May 115.7 17086.9 6.4 15,539.6 6.3 
Jun. 116.1 18,530.6 10.1 15,964.5 9.8 

July 116.3 17,604.7 3.2 15,142.9 2.8 
August 116.3 17,412.9 8.0 14,974.1 7.4 
S.pteth.r 116.0 17,422.3 7.4 15,021.9 7.0 

October 115.5 17,354.0 5.7 15,024.3 5.7 
Nov.th.r 116.3 17,927.0 7.4 15,408.0 7.2 
Deceuther 116.0 211-886.5 7.9 18,870.0 7.9 

Year 116.0 206,861.5 6.7 178,369.4 6.6 

1995: 

January 117.4 14,529.8 5.6 12,376.6 4.4 
February 118.1 14002.9 4.2 11,937.9 2.5 
March 118.6 16,836.7 2.6 14094.2 - - 

April 119.1 179058.7 0.1 14,318.8 -2.8 
May 119.4 18,812.0 4.6 15,751.1 1.4 
June 119.2 19,230.5 3.8 169124.9 1.0 

July 119.0 17,756.0 0.9 14,922.7 -1.5 
August 118.5 18,278.1 5.0 15,428.9 3.0 
S.pteuth.r 118.4 17,864.6 2.5 15,086.5 0.4 

October 
Noveuther 
Deceuther 

Year 

I Seasonally adjusted constant (1986) dollar estiuiates are derived by deflating, with an ii,licit price index, 
the seasonally adjusted current dollar esti.+e. 
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TAELEAU 9. Commerce do detail, Canada, estiaations en dollars courants et constants (1986) 

Seasonally adjus.d 

Disaisonnalisi  
Price Index Curren+ Dollars 	MonTh/month Cons+an+ 1986 MonTh/month 

per cenk dollars 1  per cent 
change change 

Indice des prix Dollars 	Variaf ion an Dollars Varia+ion an 
cauran+s 	pourcen{age cons+an+s pourcen+age 

pour is mois 1986 pour 1e mois 

millions da dollars 

1993 

115.4 16,006.6 	 1.7 13,873.6 1.5 Janvier 
115.3 150892.3 	 -0.7 13,778.9 -0.7 Fóvrier 
115.1 15,836.2 	 -0.4 13,752.8 -0.2 Marc 

115.0 16,110.5 	 1.7 14,012.2 1.9 Avril 
115.3 16,037.8 	 -0.5 13,903.6 -0.8 Mai 
115.4 15,969.2 	 -0.4 13,835.3 -0.5 Juin 

115.4 16,206.9 	 1.5 14047.5 1.5 Juille+ 
115.6 16,261.5 	 0.3 14,067.0 0.1 AoO 
115.9 16,269.4 	 - - 14,033.4 -0.2 Septethre 
115.9 16,291.2 	 0.1 14,050.9 0.1 Oc*obre 
116.1 162432.1 	 0.9 14,155.6 0.7 Nove,r. 
116.3 16,501.2 	 0.4 14093.5 0.3 Dóc.thr. 

115.6 193 0514.9 	 ... 167,704.3 ...  Anne. 

1994: 

115.9 16,650.6 0.9 14,367.9 1.2 Janvi.r 

S 
115.7 
115.2 

16,968.5 
17,134.1 

1.9 
1.0 

14,660.7 
14,877.9 

2.0 
1.5 

Fayrier 
Mars 

115.3 16,950.5 -1.1 14,696.7 -1.2 Avril 
115.6 17,102.5 0.9 14,798.4 0.7 Mel 
115.8 17,347.7 1.4 14,974.8 1.2 Juin 
116.1 17,167.9 -1.0 14,786.9 -1.3 Jujl1e 
116.5 17,301.3 0.8 143.851.7 0.4 AoQt 
116.6 17,334.3 0.2 14,866.1 0.1 S.pe.è,re 
116.4 17,544.5 1.2 15,078.6 1.4 Octobru 
116.7 17,576.2 0.2 15,056.1 -0.1 Nov.thr. 
116.9 17,765.2 1.1 15,199.3 1.0 Dáceurs 

116.1 206,543.3 ... 175,215.1 ... Anne. 

1995: 

117.3 17,713.3 -0.3 15004.5 -0.6 Jenvj.r 
117.5 17,646.5 -0.4 15,015.4 -0.6 FIvrisr 
117.9 17,491.1 -0.9 14,835.3 -1.2 Mars 
118.7 17,543.7 0.3 14,783.5 -0.3 Avril 
119.1 17,654.5 0.6 14,828.6 0.3 Msi 
119.0 17,740.5 0.5 14,907.7 0.5 Jujn 
118.9 17,712.6 -0.2 14,894.7 -0.1 Juillat 
118.8 17,863.3 0.9 15,036.1 0.9 AoGk 
119.1 17,883.2 0,1 15,015.6 -0.2 Sep.uthr. 

Octobr. 
Noveath ra 
Dc.athr. 

Anne. 

S i La dIeaisonnalisation des etimations an dollars constants (1986) sobtient an dégonflant av.c un indice 
iuiplici*., i.e donne.s désaisonnalisá.s on dollars courants. 
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APPENDIX I 

Def3ji1tons 

Retail Trade, for the purpose of this pub-
lication, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A r.tail 2.oøataen, as defined by Statistics 
Canada, is a 'business location (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail stor., e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales mads by book and record clubs. The 
only exception is the nail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
"general merchandise store" category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax IFST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Dfnitons 

Cce.erce de detail aignif is, pour l.a b.-
soins de Is present. publication, "i'ertsemble 
des ventes faites par des points de vents au 
detail". 

Un pozit de vente an d&tail, suivant la 
dCfinition de Statistique Canada, est un local 
d'affair.s fhabituallement un magasin) dont 
l'ac*ivitê priricipale eat In vento da marchan-
discs at de services connexes au grand public 
pour la consommation mCnagere ou personnella. 
L.a estimations relatives au comeerce de 
detail cc pruient pas an compte lea vantes 
directes, c'.st-a-dire lea ventas qui no sont 
pas faites per l'intermediaire d'un point de 
yenta au detail, par exemple les ventes direc-
tes par demarchage, lea ventes par distribu-
teur automatique, les ventes de journaux ou do 
revues faites diractement par lea imprimsura 
at Cditeurs, at lea ventes feites per lea car-
des du livre at les clubs de disques. Ii ny 
a quune exception: las ventes des grands 
magasins faites par In posts ou par catalogue, 
qul sont classees dans Is categoric des "maga-
sins de merchandises diverses". En outre, 1s 
commerce de detail no comprend pas les ventes 
au detail des unites auxiliaires (par example, 
entrep6ts, sieges sociaux, etc.), ni l.s 
ventes des entrepreneurs dont lactivite prin-
cipale no relève pas du commerce de detail, ni 
les opCrations de dCtail entre particuliers. 

Las ventes nettes totales comprennent les 
ventes de marchandises neuvas at d'occasion at 
lea r.cettes provenant de reparations, de 
location de matCri.l, do Is vents do repas at 
d'autres activitCs do services, .oais Is Va-
leur das rendus Imarchandises retournees), l.a 
ajus*.m.nts at its rabais. Los ventes totalos 
nettas comprennent ógalement In valeur des 
reprisas, lea commissions sur Is vents de mer-
chandises appartenant I autrui (y compris lea 
commissions touchees pour Is vente de billets 
de ioteri.) at Is valeur ilau detail) des mar-
chandises prCi.vó.s per 1s propriótaire pour 
son usage personnel. On no pr.nd pas on compte 
its recettes hors exploitation, les recouvre-
ments do utauvaisss cróances at lea taxes de 
vent. (taxe de vents provincial* at Is taxe 
sur les produits at les services (TPS)) 
percu.s pour In compte d'un organisms public. 
Les donné.s sur los ventes anteri.urea a jan-
vi.r 1991 incluent In taxia de vente fCdCrale 
(TVF). DG a cc changement dana lea taxes in-
directes, las donnCes avant 1991 no sont pas 
tout a fait comparables avec celles des annies 
subsCquantes. Pour les utilisateurs intar.ssCs 
a calculer des donnCes comparables, une esti-
mation du montant de Is TVF inclus dana lea 
ventes au detail pour 1990 eat disponible pour 
1. Canada de Is section du commerce d. detail. 
Cett. estimation nest pas suffisamment fiabla 
pour permattre des ajustem.nts au niveau 
provincial. 

fl 
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Deparent store type •erchandise (DSTh) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Las .archandises du genre de cell.es vendues 
dans los grands .aqas±ns (NGGM) correspondent 
au total du commerce de dótail moms les grou-
pes de commerce suivarits: las sup.rmarches 
d'alimenta+ion at les ópicerios; tous les su-
tres magazins dalimentation; las concession-
naires de véhicules automobiles at rócróatifs; 
las stations-service; les magasins de pièces 
at daccessoires pour vóhicul.s automobiles at 
services; at los autres magasins do vents cu 
d+ail (coarend los magasins do spiritueux, 
de yin at de biôre at los Ragasins do vents 
au detail, rica.). 
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• APPENDIX II 

TRADE GROUP COVERAGE 

010 Supermarkets and Grocery stares 

6011 Supermarkets 
6012 Grocery Ltoros (except supermarkets) 

020 All Other Food Stores 

6015 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies  
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Men's Clothing Stores 

6121 Men's clothing stores 

060 	en's Clothing Stores 

6131 Women's clothing stores 

070 Other Clothing Stores 

6141 Children's clothing stores 

S 	6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

050 Household Furniture and Appliance 
Stores 

6211 Household furnitur, stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores  
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers  

6323 Motorcycle and snowmobil. dealers 

6329 Other recreational vehicle dealers 
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APPENDICE II 

OUVERTIWE DES GROUPES DE COIERCE 

010 Supersarchs d'alioentation at dpiceries 

6011upermarchls d'alimen+ation 
6012 Epiceries (sauf las supermarchIs) 

020 Tous las cut ras magas ins d 'alinentation 

6013 Boulangeries-pitiss.ries 
6014 Confiseries at uagasins de noix 
6015 Magasins de fruits at ligu.ias 
6016 Marches do viande 
6019 Autras ma9aszns d'alimenLation 

spcialises, n.c.a. 

030 Pharmacies at magasins de .ddica.ents 
brevetés 

6031 Pharmacies 
6032 Magasins da mldicaments brevetls at de 

produits de toilotte 

040 Magasins de chaussures 

6111 Magasins do chaussuros 

050 Magasins de vte.ents pour hoes 

6121 Hogasins da vêt.u,ents pour homams 

060 Magasins de vetaments pour dames 

6131 Magasins de vItomonts pour dames 

070 Autres magasins de vtements 

6141 Piegasins do vItements pour enfants 
6142 Hagasins de fourrures 
6149 Autres ma 	n qasas de vetements, n.c.a. 
6151 Hagasins do tissus at do fills 

080 Plagasizis de meubles at d'appareils 
.énage rs 

6211 Piegasins de meublos do .mison 
(avec appareils mlnagers at accessoires 
d'amaublemon*) 

6212 Hagasans do meublas da maison 
(sansapparails managers ni accessoir.s 
d ' emeubl.mont) 

6213 Ateli.rs do reparation de maublos 
6221 Piegasinsdappar.ils managers, de postes 

do tIlevasion at da radio at d'appareils 
stlrlophoniques  

6222 Hagasins do postes de television at do 
radio at d'appareils stlrlophonigues 

6223 Ateliers do reparation d'app.reils 
menagers, de pastes de television at de 
radio at d'appsreils stlreophoniques 

090 Magasins d' accessoires d' eneub lament 

6231 Magasins do revitaments do sal 
6232 Magasins de tontures 
6239 Autres megasans d'accessoires d'aootthl.uuent 

100 Concessiannaires de vêhicules autamabiles 
at rdcrdatifs 

6311 Concassionnair.s d'automobiles neuves 
6312 Concessionnaires d'automobilas d'occasion 
6321 Pierchands do roulottas motorisees at do 

roulottesdo voyage 
6322 Plarchands do bateaux, do moteurs hors- 

bord at d'acessoires pour batoaux 
6323 Pierchands dv motocyclottes at do 

motonaiges 
6329 Autros itarchands de vlhicules de loisir 
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110 Gasoline Service Stations 

6331 Gasoline service stations 

120 Automotive Parts, Accessories and 
Services 

6341 Home and auto supply stores 

6342 Tire, battery, parts and accessories 
stores 

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Muffler replacement shops 

6354 Molar vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor v.hicla repair shops 

6391 Car washes 
6399 Other motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores 
6413 Other general merchandise stores 

(variety and general merchandis. stores) 

140 Other Semi-Durable Goods Stores 

6511 Book and stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

L50 Other Durable Goods Stores 

6541 Sportinggoods stores 
6542 Bicycle shops 
6551 Musical instrument stores 
6552 Record and tape stores 

6561 J.wollory COrOS 
6562 Hatch and )ewellery repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stares 

6021 Liquor stores 
6022 Nina stores 
6023 Beer stores  
6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians' shops 
6593 Art galleries and artists' supply stores 

6594 Luggage and leather goods stores 
6595 Monument and tos+one dealers 

6596 Pat stores 
6597 Coin and stamp dealers 

6598 Mobile ham dealers 
6599 Other retail stores, n.e.c. 

110 Stations-service 

6331 Stations-service 

120 Plagasins de pièces at d'accessoires pour 
véhicules automobiles at services 

6341 Zgasins de fournitures pour Ia meison at 
ur l'automobila 

6342 9asins de pneus, daccusulateurs, do 
pieces at d'accessoires 

6351 Garages (reparations general.$) 
6352 Ateliers de poanture at de c.rossarla 
6353 Ateliers de remplacement de silencieux 

6354 Ateliers de remplacement de glaces pour 
vehicules automobiles 

6355 Ateliers de reparation at de 
remplacement de boItes do vitesse de 
véhicules automobiles 

6359 Autres ateliers do reparation de 
yChicules automobiles 

6391 Lave-autos 	 - 
6399 Autres services pour vehicules 

automobiles, n.c.a. 

130 Nagasins do marchandises diverses 

6411 M.gasinsrayons 
Mo 6412 gasins gineraux  

6413 Autres megasins de merchandises divers.s 
(bazars at megasins de merchandises 
diverses) 

140 Autres .agasins de produits semi-durables 

6511 librairies at papeteries 
6521 Fleuriskes  
6522 Centres do jardinage 
6531 guincailleraes 
6532 Magasins do peinture, do vitre at de 

papier point 
6581 Magasans de )ouots at darticles de 

loisir 
6582 Magasins de cadeaux, darticles do 

fantaisie at de souvenirs 

150 Autres .agasins de praduits durables 

6541 Megasins d'articl.s do sport 
6542 Megasins debicyclettes 
6551 Magasins dinstruments do njsaque 
6552 Magasins do disques at do bandes 

magnItiques 
6561 Ba)outorles 
6562 Atsijers do reparation do montres at do 

bijoux  
6571 Magasins dappareils at do founatur.s 

photographiquss 

160 Autres .agasins do vente cu detail 

6021 Magasins do spiritueux 
6022 Magasins ci. van 
6023 Magasins do bire  
6591 Megasins do merchandises doccasaon, 

n.c.a. 
6592 Opticians 
6593 Galerios d'art at imyasans de 

fournikurespour artistes 
6594 Megasins do bagagos at do meroquinerie 
6595 Megasins de monuments funéraires at cia 

pierros toithales  
6596 Nagasins d'animaux do imison 
6597 Marchands do pièces do monnale at do 

tiithres 
6598 Merchands do maisons mobiles 
6599 Autras imgasans do vents au detail, 

n.c.a. 
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