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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on the Internet, compact disc, 
diskette, 	computer printouts, microfiche and 
microfilm, and magnetic tape. 	flaps and other 
geographic reference materials are available for 
some types of data. Direct online access to ag -
gregated information is possible through CANSIM, 
Statistics Canada's machine-readable database 
and retrieval system. 

Des données sous plusieurs formes... 

Statistique Canada diffuse lea données sous formes 
diverses. Outre les publications, des totalisations 
habituelles et spéciales sont offertes. Les données 
sont disponibles sur internet, disque compact, 
disquette, 	imprimé 	d'ordinateur, microfiche 	et 
microfilm, et bande magnétique. Des cartes et 
d'autres documents de référence géographiques soot 
disponibles pour certaines sortes de données. L'accès 
direct a des données agrógées eat possible par le 
truchement de CANSIM, la base de données ordinolingue 
et Is système d'extraction de Statistique Canada. 
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How to Obtain More Information 	 Comment obtenir d'autres renseignements 
Inquiries 	about this 	publication 	and 	related Toutes 	desandes de 	renseignements au 	sujet 	de la 
statistics or 	services should 	be directed 	to: présente publication ou au sujet de statistiques 	oU 
Retail Trade 	Section, Industry 	Division, 	Sta- de services connexes doit être 	adressée a: 	Section 
tistics Canada, Ottawa, Ontario, K1A 0T6 	(tele- du 	commerce 	de 	detail., Division de 	l'industrie, 
phone (613) 951-9682) or to the Statistics Canada Statistique Canada, Ottawa, Ontario, K1A 0T6 	(tClC- 
Regional Reference Centre in: phone: 	(613) 951-9682) 	ou I 	l'un des 	centres 	de 

consultation régionaux de Statistique Canada: 

Halifax 	(902) 426-5331 Regina 	(306) 780-5405 Halifax 	(902) 426-5331 Regina (306) 780-5405 
Montreal (514) 283-5725 Edeonton 	(403) 495-3027 Montréal (514) 283-5725 Edmonton (403) 495-3027 
Ottawa 	(613) 951-8116 Calgary 	(403) 292-6717 Ottawa 	(613) 951-8116 Calgary (403) 292-6717 
Toronto 	(416) 973-6586 Vancouver (604) 666-3691 Toronto 	(416) 973-6586 Vancouver (604) 666-3691 
Winnipeg (204) 983-4020 Winnipeg (204) 983-4020 

You can also visit our World Wide Web site, 
http! //www .statcan.ca  

Toll-free access is provided for all users who 
reside outside the local dialing area of any of 
the Regional Reference Centres. 

Vous pouvez Cgalement visiter notre site sur Is W3 
http://www.statean.ca  

Un service d'appel interurbain sans frais est offert 
tous les utilisateurs qui habitant a l'extérieur 

des zones do cini.cation locale des centres de con-
sultation régionaux. 

National enquiries line 	1 800 263-1136 	Service national de renseigne.ents 	1 BOO 263-1136 
National telecounications 	 Service national d'appareils de 
device for the hearing 	 té].dcunications pour les 
iapaired 	 1 500 363-7629 	m2entandants 	 1 800 363-7629 

Order-only line (Canada 	 Niaéro pour coandpr seul.apnt 
and United States) 	1 800 267-6677 	(Canada et tats-Unis) 	1 800 267-6677 

Comment commander les publications 
On peut se procurer lea publications de Statistique 
Canada auprès des agents autorisés et des autres 
librairies locales, par l'entremise des centres de 
consultation rCgionaux de Statistique Canada, ou en 
Ccrivant a: 

Statistique Canada 
Division des operations et de l'intégration 
Cestion de la circulation 
120, avenue Parkdale 
Ottawa (Ontario) 
K1A 0T6 

Téléphone: (613) 9517277 
TClécopieur: (613) 951-1584 
Toronto (carte de credit seulement): (416) 973-8018 
Internet: orderstatcan . Ca 

Normes de service au public 
Afin de maintenir la qualité du service au public, 
Statistigue Canada observe des normes établies en 
matière de produits et de services statistiques, de 
diffusion d'information statistique, de services a 
recouvrement des coüts et de services aux rCpondants. 
Pour obtenir une copie de ces nones de service, 
veuillez communiguer avec le Centre de consultation 
regional de Statistigue Canada le plus près de chez 
vous. 

How to Order Publications 
Statistics Canada publications may be purchased 
from local authorized agents and other community 
bookstores, the Statistics Canada Regional 
Reference Centres, or from: 

Statistics Canada 
Operations and Integration Division 
Circulation Management 
120 Parkdale Avenue 
Ottawa, Ontario 
K1A OTG 

Telephone: (613) 9517277 
Fax: (613) 9511584 
Toronto (credit card only): (416) 973-8018 
Internet: order8statcan . ca 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 
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The following symbols are used in This 	Las sign.s suivan*s son* employés uniformémen* 

Sta*is*ics Canada publica*ion: 	dens ce**e publics*ion de S*a+is*ique Canada: 

figures not available. 	 .. nombres indisponibl.s. 

figures not appropria*e or not applicable. 	... n'ayan* pas lieu da figurer. 

- nil or zero. 	 - n.an+ ou zóro. 

-- amount *00 seall to be expressed. 	-- nombres infi.es. 

x confidential to meet secrecy requirements 	x confidential an vertu des dispositions de is Loi 
of the Statistics Act. 	 sur Is s*a*is*ique relatives .0 secret. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CAHSII 

All curren* and historical sta*is*ics on 
Retail Trade (Ma*rix Nos. 2299, 2398-2417 	and 
2420), 	as well as 	•any oTher series are 
available to the public from 	S*a*is*ics 
Canada's compu*.rized data bank CANSTh 
(Canadian Socio-Economic Information Manage-
men* System) via terminal, on computer print-
outs, or in machine readable form. For 
further information, con+ac* the Cansim staff 
of Dissemjna*ion Division, S*a*is*ics Canada, 
0**awa, K1A 0Z8 (telephone 613-951-8200), or 
the regional advisors at The S*atistics 
Canada offices loca+ed across Canada. 

This publica*ion was prepared under 	the 
direction of: 

• G.W. Andrusiak, Direc*or, Industry Division 

• R. Lussi.sr, Assis+an* Direc+or, Dis*ribu-
*ive Trades Sub-division, Industry Division 

• N. Théri.ult, Chief, Retail Trade Section, 
Dis*ribu*ive Trades Sub-division, Indus*ry 
Division 

• 	P. Desjard3ns, 	Senior Economist, Retail 
Trade Sec+ion, Dis+ribu+iv. Trades Sub-
division, Indus+ry Division 

HUlA 

Las chiffr.s ayan* a+ó arrondis, l•s *o*aux no 
correspondent pas *oujourz. 

NOTE AU SUJET NE CANS IN 

La banque de donnees informa*isees de S*a*is*ique 
Canada CANSIM (sys*eme canadian d'informa*ion socio-
ecoriomique) fourni* su public *ou*es las ska+is*iques 
ac*u.11es at his*oriqu.s sur 1. Commerce de detail 
(matrice nos 2299, 2398-2417 at 2420), at sur de 
nombreuses mu*res sCries, par 1s biais dun 
terminal, dimprimes d'ordina*aur ou de supports 
ordinolingu.s. Pour plus de renseignem.n*s, 
s'adresser au personnel de CANSIM de 1. Division 
da Is diffusion, Sta+istique Canada, Ottawa, 
K1A OZB (*C1.phone 613-951-8200), ou aux conseillers 
régionaux des bureaux de S*atis*ique Canada si*ués 
a travers 1. Canada. 

Cette publication a é*é rIdigóe sous la direction de: 

• G.W. Andrusiak, 	directeur, 	Division 	de 
]'industrie 

• R. Lussier, directeur adjoint, Sous - division des 
coumerces de distributions, Division de 
1 • industrie 

• N. Thèriault, 	chef, Section du commerce de 
detail, Sous-division des comaerces de distri-
butions, Division de l'indus*rie 

• P. Desjardins, 	Economist. principale, Section 
du coamerce de detail, Sous - division des corn-
•erc•s de distributions, Division de lindus+rie 

The paper used in this publication meets the minimum 	Le papier utilisé dans Ia présente publication repond aux 
requirements of American National Standard for 	exigences minimales de l'American National Standard for 
Information Sciences - Permanence of Paper for 	Information Sciences' - 'Permanence of Paper for Printed 
Printed Library Materials, ANSI Z39.48 - 1984. 	 Library Materials', ANSI Z39.48 - 1984 
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Note to users 
	 Notes aux utilisateurs 

Monthly estimates 	(unadjusted 	date) for 
four metropolitan areas (Montreal, Toronto, 
Winnipeg and Vancouver) can be tabulated by 
trade group and are available for purchase. 
For information on the metropolitan area 
estimates, or to order, contact the Monthly 
Retail Trade Section at (613) 951-3549. 

Users interested in acquiring further informa-
tion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section. 

Monthly retail sales estimates for the North- 
west Territories lunajusted and seasonally 
adjusted) have been revised for 1993 and 1994. 
Consequently, estimates for the Yukon and the 
Northwest Territories and for Canada have also 
been revised. These revisions are now avai-
lable on CANSIM or upon request from the 
Retail Trade Section, Industry Division. 

Les estimations mensuelles (non desaisonnali-
ses) pour les quatre regions mêtropolitaines 
(MontrCal, Toronto, Winnipeg at Vancouver) 
par groups de commerce sont disponibles pour 
achat. Pour plus do renseignements sur les 
regions métropolitaines, communiquez avec la 
Section mensuelle du commerce de detail 
(613) 951-3549. 

L.a utilis.teurs qui sont interessós dobt.nir 
plus de renuign.ments concernant la mCthodo-
logic, la desaisonnalisation at Ia fiabilité 
des donni.s p.uvent consulter le numéro de 
févri.r le plus recent de cette publication 
(incluant los revisions de l'année prócéden(.) 
ou communiquez avec la section mensuella du 
commerce de detail. 

Les estimations mensuelles des ventes 	du 
commerce de detail pour les Territoires du 
Nord-Ouest (non desaisonnalisees at désaison-
nalisees) ont étê revisees pour 1993 of 1994. 
Par consequent, los estimations pour l'agrêga-
lion "Yukon at Terrifoires du Nord-Oues+" mt 
Canada ont aussi Ali révisé.s. On peut se pro-
curer ces estimations revisees dans CANSIM ou 
sur demande, auprs de Ia Section du commerce 
de detail, Division de l'industrie. 
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0 Highlights 	 Faits saillants 

Retail sales continued to increase in November as 
consumers spent more on big-ticket items. Sales 
rose 0.9% in November to $18.4 billion, following 
a similarly large increase in October (+1.3%). This 
growth spurt contrasts with the slow growth that 
retailers had been experiencing since the end of 
1995. 

Durable goods stores lead growth 

Sales by retailers of durable goods accounted for 
most of the growth in retail sales. In dollar terms, 
advances were greatest in the automotive (+2.9%), 
furniture (+3.5%) and general merchandise(+1.3%) 
sectors. Stores selling other durable and semi-
durable goods also saw an increase in sales (+ 1.1 % 
and ±0.6%, respectively). The cumulative impact of 
interest rate reductions may have influenced 
consumers to purchase big-ticket items at low rates 
of financing. 

Sales in the automotive sector advanced for the 
fourth consecutive month, led by motor vehicle and 
recreational vehicle dealers (+2.9%). With the 
exception of the winter of 1994/95, when sales 
declined slightly, the automotive sector has 
generally been growing. While the number of new 
vehicles sold rose 0.5%, their cost climbed 3.9% in 
November. 

The growth in the furniture sector offset the 
decrease observed in October. Sales in this sector 
have generally grown since April 1996. While in 
dollar terms, furniture sales have not been this high 
since March 1995, they are still below the peak 
reached in December 1994. 

Sales in thegeneral merchandise sector increased 
for the second consecutive month. These increases 
more than offset declines in August (-0.1%) and 
September (-1.9%). Sales from January to 
November 1996 were 5.4% larger than during the 
same period in 1995, and 10.3% greater than the 
same period in 1994. 

Les ventes au detail ont pousuivi leur croissance en 
novembre, les consommateurs dépensant davantage pour 
les biens de consommation importants. Les ventes ont 
progressé de 0.9% en novembre pour atteindre 18.4 
milliards de dollars, après une augmentation d'importance 
similaire enregistree en octobre (+1.3%). Cette poussée 
contraste avec Ia faible croissance des ventes au detail 
enregislrées depuis la fin de 1995. 

Lea détailants de biens durables en tête 

Les ventes des détaillants de biens durables ont contribué 
pour la majeure partie a l'augmentation des ventes au 
detail. Les hausses les plus importantes, exprimées en 
dollars, ont été enregistrées dans les secteurs de 
l'automobile (+2.9%), de l'ameublement (±3.5%) et des 
marchandises diverses (+ 1.3%). Les détaillants d'autres 
biens durables et semi-durables ont aussi connu une 
augmentation de leurs ventes (+1.1% et +0.6% 
respectivement). L'impact cumulatif des baisses des taux 
d'interêt peut avoir influé sur Ia decision des 
consommateurs d'acheter des marchandises importantes en 
profitant de faibles taux de financement. 

Les ventes dans le secteur de l'automobile ont progressé 
pour Ic quatrième mois consécutif, les détaillants de 
véhicules automobiles et les concessionnaires de véhicules 
récréatifs (+2.9%) venant en tête. Le secteur de 
l'automobile a connu une croissance soutenue, sauf au 
cours de l'hiver 1994-1995, øü les ventes ont diminué 
légêrement. Méme si le nombre de véhicules neufs vendus 
a augmenté de 0.5%, leur coUt a grimpé de 3.9% en 
novembre. 

L'augmentation enregistrée par Ic secteur de 
l'ameublement a compensC Ia diminution observée en 
octobre. De façon génerale, les ventes de cc secteur ont 
progressé depuis avnl 1996. Les ventes du secteur de 
l'ameublement, exprimées en dollars, n'avaient pas été 
aussi élevées depuis mars 1995, mais dies se situent 
encore en deçà du sommet atteint en décembre 1994. 

Les ventes du secteur des marchandises diverses ont 
augmenté pour le deuxième mois consécutif. Ces hausses 
compensent amplement les baisses observées en aoüt 
(41%) et en septembre (- 1.9%). Les ventes de janvier a 
novembre 1996 ont été de 5.4% supérieures a celles de Ia 
même période en 1995 et de 10.3% supdrieures a celles de 
la même période en 1994. 

S 
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The drustore sector grew (+1.2%) for the third 
consecutive month. These three months, however, 
did not offset the large decline observed in August. 
Drug store sales have been generally declining since 
July 1996, after a period of sustained growth from 
July 1995 to May 1996. Sales from January to 
November 1996 were 4.8% greater than during the 
same period in 1995, but were only 3.5% higher 
than the same period in 1994. 

The decline in both the clothing ( 	and food 
1.1%) sectors virtually cancelle Oer's large 

increase. Sales in the clothing sector from January 
to November 1996 were 2.5% smaller than the same 
period in 1995. Cumulative sales in the food sector 
for the first 11 months of 1996 have declined 2.3% 
from the same period in the previous year. 

Surging sales in Saskatchewan 

For the first 11 months of 1996, the Prairie 
provinces (led by Saskatchewan) and the Atlantic 
provinces (except Newfoundland) have fared better 
than the national average. Retail sales in Britih 
Columbia grew, but at a rate below the national 
level. Ontario and Newfoundland were the only 
provinces recording declines. 

Retail sales in the Prairies have surged since June 
1996, as wheat production surpassed the billion 
bushel mark for the first time since 1993 and record 
levels were reached for barley production. 

The growth experienced in New Brunswick and 
Prince Edward Island has moderated somewhat. 
Both provinces experienced a decline in retail sales 
in the month of November (-1.5% and -1.8% 
respectively). 

Le secteur des pharmacies a proressé (+1.2%) pour le 
troisiême mois consécutif. Toutefois, les hausses observées 
au cours de ces trois mois ne compensent pas la diminution 
importante observée en aoüt. Les ventes des pharmacies 
sont en baisse de faon générale depuis juillet 1996, aprés 
une période de croissance soutenue enregistrde de juillet 
1995 a mai 1996. Les ventes de janvier a novembre 1996 
ant dté de 4.8% supérieures a celles de la méme période en 
1995, mais elles n'ont dépassé que de 3.5% celles de la 
méme période en 1994. 

Les diminutions observées clans les secteurs du vêtement 
(-2.3%) et de l'alimentation (-1.1%) annulent presque 
l'augmentation importante enregistrée en octobre. Dans le 
secteur du vétement, les ventes de janvier a novembre 1996 
ont été de 2.5% inférieures a celles de Ia méme période en 
1995. Les ventes cumulatives pour les 11 premiers mois de 
l'année dans le secteur de l'alimentation ont diminué de 
2.3% comparativement a celles de la méme période en 
1995. 

Poussée des ventes en Saskatchewan 

Pour les 11 premiers mois de 1996, les provinces des 
Prairies, avec la Saskatchewan en tête, ainsi que les 
provinces de I 'Atlantique (sauf Terre-Neuve) obtiennent 
des résultats supérieurs a la moyenne nationale. Les ventes 
des détaillants de Ia Colombie-Britannique ant aumenté, 
mais a un taux inférieur a celui enregistré a I échelle 
nationale. L'Ontario et Terre-Neuve sont les seules 
provinces a avoir enregistré des diminutions. 

On note une poussée des ventes au detail dans les Prairies 
depuisjuin 1996, Ia production de blé dépassant Ia marque 
du milliard de boisseaux pour la premiere fois depuis 1993, 
Ct des niveaux record étant enregistrés pour Ia production 
d'orge. 

L4 croissancequ'ont connue le Nouveau-Brunswich et 
l'Ile-du-Prince-Edouard a quelque peu ralenti. Les deux 
provinces ont enregistré une baisse de leurs ventes au detail 
en novembre (-1.5% et -1.8% respectivement). 
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Chart 1 	 Graphique 1 
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$ biflions 	 $ milhiards 

23 

21 

19 
Seasonally adjusted 

I 1)6salso6es 

17 

15 

21 

19 

17 

15 

13 Unadjusted 
Non ajustées 

13 

. 

11 	• 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	I 	
I 

DJ 	 j j 	 J 	 J 	 N 
1991 	1992 	 1993 1994 	 1995 	 1996 

Chart 2 Graphique 2 

Retail Sales - Canada Ventes au detail - Canada 
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44,502.0 

3,897.4 

11,438.1 

1,554.6 

1,400.9 

3,639.3 

4,846.3 

7,509.3 

2,140.6 

47,443.8 

14,749.1 

11,050.3 

21,731.9 

6,715.6 

5,063.8 

9,887.1 

197,569.5 

-1.9 2.6 

S - 

	

1.3 	1.0 

	

0.6 	-2.7 

	

1.1 	-1.6 

	

-3.1 	-0.3 

	

0.9 	1.3 

	

-1.3 
	

1.9 

	

1.1 
	

2.8 

	

1.2 
	

0.2 

	

-1.8 
	

2.6 

	

-2.3 
	

3.4 

-0.2 

	

-4.2 
	

4.1 

	

5.1 	-1.8 

TABLE 1. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	

Year-to- 
previous month 

Ventes 	date 	Variation p. r. 
au mois précden+ 

1996 

	

Novether October Sapterther 	August 	Noverther October 
1996 	1996 	1996 	1996 	Cu.sjlatif 	1996 	1996 

	

Noventhre Octobre Septarthra 	Aoüt 	Noventhre Octobre 
Na. 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

	

43094.0 	4,147.4 	4,068.2 	4,082.2 

	

368.2 	364.1 	354.4 	338.9 

	

1,043.9 	1,031.8 	1,029.6 	1 3 020.8 

145.3 147.9 144.2 143.7 

128.3 131.3 127.0 126.4 

335.0 335.6 335.5 327.7 

432.1 450.8 433.3 437.3 

724.0 688.8 701.1 690.6 

201.1 205.0 199.8 197.5 

4,625.2 4,422.2 43.322.8 4,292.1 

	

1,328.0 	1,338.9 	1,308.0 	1,330.6 

	

1 2 036.7 	1,034.7 	1,041.4 	1 2 007.2 

	

2,035.8 	2,009.0 	1,988.8 	2,000.2 

	

626.0 	622.1 	639.3 	603.2 

472.1 466.9 474.5 482.0 

829.0 855.7 858.2 849.6 

18,424.6 38,252.2 18,025.9 17,929.8 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

	

287.0 	286.2 	274.4 	284.0 

	

79.4 	80.8 	79.4 	78.4 

	

581.4 	577.9 	551.6 	565.3 

	

443.4 	450.2 	446.7 	452.1 

	

4,415.3 	4,463.8 	4,358.6 	4,276.3 

	

6,599.7 	6,460.8 	6,525.9 	6,443.6 

	

672.3 	669.9 	663.0 	660.0 

	

615.8 	602.0 	589.9 	593.6 

	

1,991.3 	1,975.4 	1,933.3 	13915.3 

	

22677.5 	2,621.8 	2,541.0 	2,599.3 

	

22.9 	24.0 	22.8 	22.5 

	

38.6 	39.3 	39.3 -- 39.4  

3028.6 

875.2 

62,178.9 

4,913.7 

46,994.6 

7l ,461. I 

7,119.3 

6,474.0 

21,088.8 

28,674.4 

244.1 

436.0 

0.3 

-1.8 

0.6 

2.2 

0.4 

2.3 

0.8 

2.1 

-4.3 

-1 . 7 

4.3 

1.8 

4.8 

0.8 

2.4 

-1 . 0 

1.0 

2.1 

2.2 

3-2 

5.3 
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-0.3 0.4 0.1 0.8 -2.1 -1.6 

4.6 -2.0 7.4 6.4 2.4 0.2 

0.9 -3.4 2.6 2.5 2.7 3.4 

0.4 -0.7 1.3 11.0 2.9 0.3 

0.5 -0.8 -1.1 -0.2 -5.3 -7.3 

2.4 -2.0 2.2 2.7 -0.1 -3.5 

-0.9 -1.4 -1.5 3.2 -2.2 -0.5 

1.5 2.2 6.1 -0.2 - - -2.3 

1.2 0.9 3.4 6.6 3.8 4.7 

0.7 0.7 11.1 5.5 1.9 0.3 

-1.7 -0.1 7.8 9.5 6.3 8.5 

3.4 0.9 6.1 10.9 9.9 4.7 

-0.6 -0.1 7.1 5.7 4.5 4.8 

6.0 -0.8 8.6 7.2 3.7 -0.5 

-1.6 3.7 7.2 7.6 6.4 6.4 

1.0 -5.3 -14.8 -9.6 -9.4 -10.0 

0.5 -0.1 4.5 3.8 1.4 0.7 

Groupe do 	 comm 	- Canada 

Supermarchés dalimantation at I 
ép icarias 

Tous las autres magasins 2 
d alimantat ion 

Pharmacies at magasins do 3 
médicaments brev.+as 

Magasins de chaussures 4 

lagasins de vétements pour houmnes 5 

Magasins do vétemants pour dames 6 

Autros magasins do vétements 7 

Magasins do maublas at dappareils 8 
ménagers 

Magasins dacc.ssoires dameublement 9 

Concassionnair.s de véhicules 10 
automobiles at recrsatifs 

Stations-sarv ice 11 

Magasins de pieces at daccassoires 12 
pour automobiles at services 

Magasins do merchandises div.rs.s 13 

Autres magasins de produits 14 
s.mi-durablas 

Autres magasins do produits 15 
durables 

Autres magasins de vents au dIai1 16 

Total, enseeble des magasins 17 

. 

-2.7 

2.5 

4.8 

-1.3 

-7.5 

-3.4 

0.5 

-4, 6 

2.3 

4.5 

10.7 

6.4 

4.7 

3.0 

-3.8 

1.9 

I 
TABLEAU 1. Ventes au detail, dCsaisonnalisCas, se].on Ia groie de co..erce at la region 

(pCriades courantes) 

Change from 
previous month 	Change from previous year 

Variation p. r. 	Variation par rapport i lannee précédents 
au mois precedent 

Year-to- 

	

S.pteuóer 	August Novether October Septether 	August 	date 

	

1996 	1996 	1996 	1996 	1996 	1996 	1996 

	

Sspte.re 	AoGt Noveare Octobre Septerthre 	AoGt Cu,mjlatif 

Per cant - pourcentagu 

N o 

Rég ions 

Ii 

-3.4 1.6 -0.1 -0.9 

1.2 -1.1 0.6 4.3 

-2.4 0.2 11.8 12.0 

-1.2 0.8 2.0 4.7 

1.9 - - 4.6 6.6 

1.3 -0.9 2.5 0.9 

0.5 1.2 11.3 8.4 

-0.6 0.1 9.9 6.2 

0.9 0.5 6.5 4.7 

-2.2 0.3 4.6 2.6 

1.2 -2.7 13.0 14.6 

-0.3 -1.5 7.0 4.8 
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Terre-Mauve 18 

fle-du-Prince-Edouard 19 

Nouvelle-Ecosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colothia-Britanniqua 27 

Yukon 28 

Territoires du Nord-Ouest 29 
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2.6 
	

4.5 
	

5.8 
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11.7 
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4,144.6 4,161.9 3,869.0 4,437.5 

347.9 354.7 340.2 355.6 

1 1 050.9 1 1,059.1 993.7 1 1 020.5 

178.0 162.7 154.8 157.6 

161.9 134.5 114.9 111.2 

370.7 350.0 349.0 326.6 

506.5 473.8 466.6 483.3 

813.1 736.2 722.2 722.7 

230.7 220.5 204.8 208.1 

4,284.4 4,501.3 4,173.1 4,279.1 

	

1,301.2 	1,368.2 	1,302.3 	1,463.9 

	

1,182.3 	1095.0 	991.5 	12026.6 

2,574.3 2,097.5 1,863.9 21009.2 

663.4 604.5 647.1 650.5 

484.0 412.0 454.8 516.4 

837.3 827.4 819.3 941.9 

19,131.1 	18,559.3 	17,467.3 	18,710.7 

44,520.9 

3,831.5 

11,230.2 

1,533.2  

11285.0  

3,459.2 

4,551.5 

7,295.0 

2,106.8 

48,360.4 

14,785.9 

11,019.0 

20,420.8 

6,426.5 

4,706.3 

9,399.0 

194,931.2 

311.1 

81.1 

610.6 

469.9 

4,555.7 

6,951.6 

702.7 

651.4 

2,057.7 

2,680.5 

21.6 

37.3 

290.7 

80.8 

579.7 

462.1 

4,558.8 

6,584.1 

686.2 

626.6 

2,005.5 

2,621.4 

23.8 

39.6 

262.7 

77.5 

530.1 

428.9 

4,201.2 

6,345.9 

635.8 

559.6 

1,857.7 

2,508.3 

22.3 

37.4 

310.5 

90.6 

602.1 

482.0 

4,509.1 

6,592.5 

687.3 

616.7 

2,013.6 

2,738.0 

26.7 

41.6 

3,077.0 

860.1 

6,086.0 

4,830.4 

46,706.7 

70,323.7 

6,995.0 

6,386.6 

20,741.1 

28,250.0 

245.1 

429.5 

TABLE Z. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

Sales 

Ventes 

	

Novether 	October Septether 	August Year-to-date 

	

1996 	1996 	1996 	1996 	1996 
No 
	 Noveithre 	Octobre Septe.ru 	AoüI 	Cuoulatif 

millions of dollars - millions de dollars 

. 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine s+or.s 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Pbnitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 
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Change from previous year 
Variation 

per rapport i lannee précédente 

NovsthsrI October SspIe.ur August Year-to-dat. 
19961 1996 1996 1996 1996 

Nove.threl Octobre Septauthre AoGt Cunilatif 

Per cant - pourc.nt.g. 

34 5.9 -10.1 3.9 -1.8 

9.3 9.5 -1.7 0.9 2.8 

2.4 4.3 - - 3.8 5.3 

3.9 15.2 -3.3 5.0 0.3 

1.7 4.0 -10.8 -2.5 -5.9 

5.0 7.7 -5.3 -2.5 -2.2 

-1.0 5.6 -6.5 2.3 1.1 

7,2 1.7 -2.4 -0.6 -3.3 

5.7 10.0 1.9 4.7 3.0 

9.4 9.3 0.3 -3.4 4.6 

5.6 9.6 4.9 8.8 10.9 

7.3 15.1 7.6 4.6 6.9 

7.7 8.1 1.4 6.8 5.4 S 	7.9 9.8 3.9 0.9 3.8 

5.5 8.2 6.2 8.9 1.1 

-13.2 -7.0 -15.5 -6.5 -3.9 

5.1 7.2 -2.5 1.9 2.5 

1.3 2.4 -10.8 -0.4 -1.5 

0.2 8.1 -1.7 2.5 5.4 

12.3 15.2 0.4 9.4 7.0 

1.8 8.8 -2.6 6.3 6.1 

5.9 11.6 0.1 4.7 4.2 

2.3 4.2 -4.9 -2.2 -0.1 

12.1 11.8 2.4 8.4 6.4 

11.5 9.3 1.5 7.3 8.0 

7.8 7.6 - - 3.7 4.2 

5.5 4.0 -4.3 1.2 1.9 

10.9 17.9 7.3 9.2 13.1 

0.4 8.0 0.7 6.2 6.3 

Groups de coemerce - Canada 

Supercorchis dalimsntation at Ipiosriss 1 

Tous lea autres ungasins d'aliunntation 2 

Phariaciss at ungasins de médicamsns br.v.tes 3 

Magasins di chaussursa 4 

Magasins de vit.conts pour ho..ns 5 

Msgasins de vêtsints pour dams 6 

Autr.s cogasins de vit.m.nts 7 

Magasins de meubles at dappareils mónag.rs 8 

Magasins d'accessoirss dsmsublsmsnt 9 

Concess jonna iris ds vihicuiss automobiles 10 
at recréakafs 

Stations-service 11 

Pgasins do pièces at daccessoirea pour 12 
automobiles at services 

Magasins ds u.rchandises divsrses 13 

Au*r.s megasins de produits asmi-durables 14 

Autr.s megasins do produits durabl.s 15 

Autres megasins 10 vsnts au detail 16 

Total, ens1s des .agasns 	17 

Régons 

T.rr.-N.uv. 18 

Ila-du-Princs-Edouard 19 

Nouvelle-Ecoss. 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Ssskatchswan 25 

Alberta 26 

Colothie-Brit.nniqu. 27 

Yukon 28 

T.rritoir.s du Nord-Ouest 29 

• TALE*U 2. Ventes au detail, non-dêsaisonnali.s, se3n is groups de cossrce at la region 
(pCriodes courantes) 

. 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Eat iates) 

Sales 

Ventes 

Quarter 3 Quarter 2 Quarter I Quarter 4 Quarter 3 
1996 1996 I T 

1996 1995 1995 
Trimestra 3 imestr. 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions do dollars 

12,449.1 12,205.4 11,559.9 12,452.6 12,882.4 

1,051.6 1011.3 965.9 1069.4 1 1 058.1 

3,037.1 3003.3 2,979.8 32318.4 2013.5 

443.7 458.6 290.1 492.3 443.1 

332.8 376.4 279.4 567.9 361.3 

994.8 12011.5 732.3 1,239.4 1,030.5 

1,336.2 1,260.5 974.5 1,724.0 1,357.8 

2,113.5 1,899.2 1,732.9 23486.1 2,161.7 

619.2 562.9 473.5 664.0 590.4 

13,095.6 15,143.5 11,335.6 11,383.7 12,840.0 

4,236.5 4,196.6 3,683.4 3,741.4 32943.7 

3,083.0 3,148.9 2,509.8 3,107.7 2,890.4 

5,684.5 5,620.0 4,444.5 7,625.5 5,432.6 

1,922.1 1,907.6 1,329.0 2,066.0 1,882.5 

12438.4 12331.7 1,040.2 1,690.5 1,374.9 

2,721.8 23697.7 2,314.7 3,279.1 3,002.2 

54,560.0 56,035.1 46,645.7 56,907.8 54 1 165.0 

283.6 272.6 250.7 267.2 295.5 

60.6 60.8 58.3 70.2 66.2 

5.7 5.2 3.2 6.2 5.6 

2.8 2.6 1.7 5.2 3.3 

13.1 12.0 8.4 20.1 12.3 

11.6 8.5 7.2 18.3 11.8 

21.9 20.3 16.8 31.2 24.8 

2.6 2.6 2.0 4.7 3.7 

160.1 208.6 136.6 126.7 164.3 

77.5 78.0 78.8 88.4 100.7 

44.5 43.1 31.7 44.5 41.5 

112.8 104.0 83.5 172.9 108.7 

24.2 23.1 16.0 33.6 30.8 

10.7 9.8 7.6 16.2 9.6 

24.1 22.1 18.7 33.0 23.7 

864.6 883.4 727.3 945.3 910.9 

Trade Group 

No 

Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hen's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stares 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

I 

S 

S 
Retail Trade, November 1996 
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Change from previous year 

Variation par rapport i l.nnéa préc6dente 

	

Quarter 31 Quarter 2 Quarter I 	Quarter 4 Quarter 3 
19961 	1996 	1996 	1995 	1995 

Trimastr. 3 LTr istra 2 Trjmestre I Trimestre 4 Trimestra 3 

Per cent - pourcentage 

-3.4 	-4.5 	-1.6 	-2.5 	1.0 

-0.6 	0.6 	4.8 	3.2 	4.0 

4.2 	6.8 	6.2 	2.0 	-1.9 

0.1 	-1.3 	-5.7 	-9.6 	-2.5 

-7.9 	-8.9 	-7.8 	-5.0 	1.1 

-3.5 	-5.3 	-3.5 	-6.8 	2.3 

-1.6 	2.9 	1.7 	4.3 	9.1 

-2.2 	-5.9 	-8.0 	-8.7 	-1.4 

4.9 	-0.7 	 1.0 	 1.5 	 -3.3 

2.0 	4.0 	4.9 	 1.7 	 8.5 

7.4 	14.3 	13.7 	4.6 	3.1 

6.7 	4.7 	6.7 	-4.7 	-3.4 

4.6 4.4 5.3 3.8 6.6 

2.1 2.1 4.1 -5.9 2.6 

4 ) 4.6 -1.5 -4.3 -7.1 -2.0 

-9.3 -3.7 9.2 2.2 5.8 

0.7 1.5 3.1 -0.4 3.3 

-4.0 	-5.2 	-1.0 	-1.0 	2.1 

-8.5 -11.5 -12.1 -7.3 2.0 

2.6 -3.7 -2.3 -14.2 -1.1 

-15.6 -32.1 -32.0 -32.5 -4.6 

6.3 -1.7 -1.1 -5.3 -7.9 

-1.4 -9.5 -2.1 6.2 19.2 

-11.7 -6.5 -5.6 -17.4 1.9 

-29.6 -27.1 -34.8 -7.1 -7.4 

-2.5 10.8 14.8 6.1 3.8 

-23.0 -10.8 5.9 3.1 26.6 

7.2 0.4 -6.7 -0.5 -2.1 

3.8 4.9 11.4 3.3 -4.7 

-21.3 -28.4 -21.8 -15.4 -3.4 

11.7 4.0 7.4 -16.5 -18.9 

. 	 1.7 -0.5 -6.0 2.7 7.4 

-5.1 -2.2 1.2 -1.2 3.5 

Terre -N.uve 

Suparmarchés d'alimsntaLion at épiceries 1 

Tous las sutras .agasins d'alimentation 2 

Pharmacies at magasins de medicaments br.v.t.s 3 

Magasins de chaussures 4 

Pagasins de vitements pour houaas 5 

Magasins de vêteuiants pour dames 6 

Autres .agasins d. vetseants 7 

Megasins de maublas at dappareils managers 8 

Magasins daccessoires dameublemant 9 

Concessionnaires da vIhiculss automobiles 10 
at recréatifs 

Stations-service 11 

jagasins do pièces at daccessoiras pour 12 
automobiles at services 

M.gasins de merchandises divarses 13 

Autras magasins do produits semi-dur.bl.s 14 

Autr.s magasins do produits durabl.s 15 

Autres uagasins de vents au detail 16 

Total, ensemble des .agaslns 	 17 

TABLEAU 3. V.nt.s au detail, in -dCsaisonnalisd.s, se1n 1e grus de coemerce at Is rdgicn 
(.staatans trl.estrielles) 

Groupe da connerce 

Canada 

Supermarches dalimentation at epic.ries 1 

Tous las autras lagasins d'alim.ntation 2 

Pharmacies at .agasins do m6dicam.nts brevetes 3 

Magasins da chaussures 4 

Magasins de vêtam.nts pour houas 5 

Megasins de vètements pour dames 6 

Autres m.gasins de vet.m.nts 7 

Magasins de maubles at dapparails managers 8 

Plagasins d'accessoiras damsublemant 9 

Concessionnaires do vihicules automobiles 10 
at recreatifs 

Stations-service 11 

lagasins ds pièces at daccessoiras pour 12 
automobiles at services 

Pisgasins de merchandises diversas 13 

Autr.s magasins do produits s.mi-durabl.s 16 

Luirsa iagasins de produits durables 15 

Autras .gasins de vents au dótail 16 

Total, ensemble des sagasns 	 17 

Retail Trade, November 1996 	 Commerce de ciétail, novembre 1996 
StaUstics Canada - Catalogue no. 63-005-XPB 	 , 	 Statistique Canada - n 63-005-XPB au catalogue 



TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiaates) 

Sales 

Ven te s 

	

Quarter 3 	Quarter 2 	Quarter I 	Quarter 4 	Quarter 3 

	

1996 	1996 	1996 	1995 	1995 
Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

	

61.1 	58.9 	50.2 	57.2 	62.2 

	

17.6 	17.3 	16.4 	18.4 	17.0 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

6.6 	3.3 	2.5 	6.3 	6.9 

	

4.8 	4.1 	3.6 	6.1 	4.7 

	

2.1 	2.2 	1.7 	2.0 	1.4 

	

47.3 	53.3 	39.8 	42.5 	48.9 

	

38.6 	36.3 	30.4 	32.4 	35.9 

	

14.8 	14.4 	9.6 	13.6 	11.9 

	

22.2 	21.0 	15.1 	31.0 	23.5 

	

15.4 	13.0 	8.6 	14.3 	13.8 

	

4.3 	3.3 	2.4 	4.8 	3.5 

	

12.7 	10.4 	7.9 	11.3 	13.7 

	

258.0 	246.3 	194.0 	249.8 	253.1 

504.5 506.6 469.6 436.5 460.4 

120.7 119.3 117.2 127.5 112.5 

10.0 9.7 6.7 9.8 9.4 

5.3 6.5 4.9 11.6 6.9 

26.8 24.9 18.0 37.9 25.5 

31.7 27.4 21.6 47.6 31.9 

35.1 31.7 32.5 48.4 36.7 

12.0 10.8 9.3 15.8 16.2 

360.7 420.5 321.8 276.1 321.0 

153.1 141.5 106.9 112.5 126.7 

71.7 71.2 56.3 78.9 74.8 

177.3 173.7 132.6 267.3 175.8 

46.7 41.3 36.1 63.9 52.5 

34.5 30.9 25.1 45.7 31.7 

of. GdI 7A 2 mEn 4fl7fl 

1,712.1 	1 1 732.; 	14:2 	1,707.0 	1,614.9 	S 

Trade Group 

No. 

Prince Edward Island 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's cloThing stores 

6 Nouien's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

ii Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

S 
a 

1, 

Retail Trade, November 1996 
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N o  
ii 

Groupe de couaiercs 

- 	Change from previous year 

Variation par rapport i l'année prcódonte 

Quarter 3 Quarter 2 Quarter 11 Quarter 41 Quarter 3 
1996 	1996 	1996 	1995 	1995 

Trimestre 3 Trimostre 2 Trimestre 1 Trimestre 4 Trimestr. 3 

Retail Trade, November 1996 
Statistics Canada . Catalogue no. 63-005-XPB 

Commerce de detail, novembre 1996 
Statistique Canada - n' 63-005-XPB au catalogue 

TABLEAU 3. Ventes au detail, non-désaIsannalisée$, selen le groupe de coerce at la region 
(estimations traaestriel].es) 

Per cent - pourc.ntage 

-1.7 2.3 0,9 3.6 9.8 

3.6 6.6 4.6 9.0 1.7 

x x x x x 
x x x x x 

-4.6 15.1 30.4 13.3 1.3 

3.4 -13.3 -19.3 -20.3 -30.0 

51.7 67.3 53.7 5.2 -43.4 

-3.4 -4.5 13.2 4.0 20.2 

!le -du-Prince-tdouard 

Sup.rmarchés d'alimentation at épiceries I 

bus los autres magasins d'alimentation 2 

Pharmacies at magasins de médicamsnts br.vetes 3 

Pbgasins de chaussures 4 

Ilagasins do vatoments pour houmies 5 

Ilagasins do vêtements pour dames 6 

Autros magasins do vêtamsnts 7 

Pgasins do meubles at d'appar.ils ménagors 8 

Megasins dcc.ssoiros damoubl.msn+ 9 

Concassionnaires do vhiculas autombilos 10 
at récréakifs 

Stations-service 11 

Megasins do piac.s at d'accassoires pour 
automobiles at services 

12 

Il.g.sins do merchandise. divers.. 13 

Autr.s magasins do produits semi-durable. 14 

Autr.s u..gasins do produits durabl.s 15 

Autr.s ..agasins do vents au detail 16 

Total, ensemble des .agssins 17 

Nouve lie (oosse 

Sup.rmorchis d'alimsnt.tion at epicene. 1 

Tous 1.a cut,.s megasin. dalimontation 2 

Pharmacies at .agaains do medicamonts brovotés 3 

Megasins do chaussur.. 4 

Mog..ins do vitomonts pour hoar... S 

Pogasins do vit.u.onIs pour do.... 6 

Autras ...gasins do vitou..nts 7 

tiogasins de meubles at dapparsils minag.rs 8 

Pgasins d acc.sso ire. d amaub lomont 9 

Concessionnairos do vóhjcul.s automobil.. 10 
at ricréstif. 

Stat ions-sarv ice 11 

Plgasins do puce. at dacc.s.oir.s pour 12 
automobiles at services 

Pgasins do merchandise. divsrses 13 

Autr.s megasins do produit. s.mi-durablo. 14 

Autros magasins de produits durable. 15 

Au+res magasins do vents au dItail 16 

Total, ensemble des .agasins 	17 

U 

00 

S 

7.7 40.8 49.5 39.9 25.5 

24.5 13.8 3.9 -4.9 -13.9 

-5.8 -5.4 0.3 -3.3 -1.9 

12.1 21.3 23.4 29.5 19.6 

23.3 9.2 19.2 20.2 21.3 

-7.5 -7.1 -6.9 -9.8 -10.4 

1.9 6.1 10.6 6.3 77 

9.6 12.4 13.8 -4.8 -2.7 

7.3 1.5 5.3 -0.1 0.6 

5.6 6.2 21.5 -12.3 -0.2 

-22.7 -8.8 -17.5 -10.1 8.0 

5.1 -4.0 -1.9 -4.4 -8.2 

-0.4 7.9 4.8 5.9 13.1 

-4.6 -8.6 -1.3 -8.7 -12.0 

-26.1 -10.8 -1.6 -5.7 9.9 

12.4 -2.0 7.2 -7.5 -4.5 

20.8 21.9 0.9 -9.6 -9.5 

-4.1 -5.4 -1.9 -7.5 -1.9 

0.9 3.6 4.6 0.4 2.6 

-11.1 -14.8 2.3 -9.0 0.1 

8.9 5.1 21.3 11.9 20.6 

-3.1 -2.1 3.7 -3.7 2.0 

6.0 	3.5 	7.1 	-4.4 	-1.9 



TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
E.sti.ate) 

Sales 

Ventes 

	

Quarter 3 	Quarter 2 	Quarter ii 	Quarter 	Quarter 3 

	

1996 	1996 	19961 	19951 	1995 
Trimestre 3 Trimestre 2 Trimestre ljTrimes*re 4lTrimestre 3 

millions of dollars - millions de dollars 

	

344.6 	343.0 	299.3 	315.0 	338.0 

	

100.4 	99.5 	109.1 	127.8 	109.2 

	

8.3 	8.0 	5.0 	10.3 	9.1 

	

5.2 	5.5 	4.2 	10.7 	5.4 

	

23.5 	22.9 	17.8 	33.9 	22.6 

	

27.2 	21.8 	16.2 	33.9 	23.9 

	

41.1 	36.8 	38.2 	50.8 	40.2 

	

13.4 	11.9 	8.9 	16.4 	12.7 

	

341.4 	382.0 	270.9 	266.2 	311.5 

90.1 87.6 77.1 88.6 107.1 

88.3 92.9 68.4 92.4 81.9 

148.7 140.7 111.2 218.3 138.2 

47.6 46.0 30.3 44.9 36.6 

21.5 18.3 13.1 29.3 23.0 

64.2 60.8 44.7 67.3 65.8 

1,381.6 1491.3 1 0 125.4 1,417.8 1 1338.0 

3058.5 3003.2 2499.7 3,290.0 3,387.0 

705.2 743.8 720.4 771.3 648.7 

142.1 161.5 90.9 179.4 153.7 

83.9 108.6 66.4 134.6 87.9 

266.0 295.9 213.2 328.9 293.0 

402.9 424.0 272.2 455.6 390.7 

590.6 564.6 468.7 632.8 612.5 

139.0 146.0 107.7 149.6 150.6 

3,296.6 32584.3 2,455.2 2,374.4 22758.2 

901.8 907.1 842.3 855.4 820.4 

772.4 850.8 636.3 838.6 741.7 

1,147.2 1,194.8 936.7 1,479.2 1,106.4 

448.7 464.9 285.1 441.1 446.2 

269.9 273.4 213.1 34.9 294.7 

393.4 443.4 349.1 531.2 435.1 

13,074.3 13,653.1 10,864.9 13,150.0 12,674.3 

Trade Group 

No. 

New Brunswick 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Womens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIens clothing stores 

6 l4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Retail Trade November 1996 
Statistics Canada - Catalogue no. 63-005-XPB 
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n 
Groups de comerce 

Change from previous year 

Variation par rappor+ è l'ann6e prócdene 

	

Quar*er 3 Quarter 2 Quarsr I 	Quarter 4 Quar+.r 3 
1996 	1996 	1996 	1995 	1995 

Trimestre 3 Trimes*rs 2 Trimes+rs I Trimsatro 4 Trimestre 3 

Total, ensemble des magasins 17 

Retail Trade, November 1996 
Statistics Canada - Catalogue no. 63-005-XP 

Commerce do detail, novembre 1996 h1 	 Statistique Canada- n° 63-005-XPB au catalogue 

TABLEAU 3. Ventes au detail, non -dCsaisonnalisfes, scion 1e groupe de conoerce et la region 
(esti*atinns triuestraelies) 

Per cent - pourcentage 

2.0 	9.2 	5.4 	2.3 	5.8 

3.3 	 7.2 	 9.4 	 4.2 	 8.3 

	

9.9 	18.6 	23.4 	16.3 	8.7 

	

4.1 	 6.9 	12.8 	1.4 	1.4 

3.2 	 3.2 	 3.0 	-0.8 	-0.7 

Nouveau -8runswlck 

Superinarchs da]imsn+aIiori at ópiceri.s I 

Tous las autros uTagasins d'alim.n*ation 2 

Pharmecios at nagasins de módicamsnts brsvstIs 3 

Pgasins de chaussures 4 

Plagasins cio vit.m.nts pour houses 5 

Magasins do vêtsmen+s pour dames 6 

Autres magasins de vêtsments 7 

M.gasins de meubl.s at dapparsils managers 8 

Mugasins daccassoiros d'amsubl.msn* 9 

Concessionnair.s cio vihiculos automobilas 10 
at ricróatifs 

Stations-service 11 

ins do 	sces at d'acc.ssoir.s pour Mugas 	pi 12 
automobiles at services 

Magasins cio marchandisas div.rsas 13 

Autres magasins ds produits semi-dur.bl.s 14 

Autres usgasins de produits dur.bl.s 15 

Aukr.s uagasins de vents su detail 16 

Total, enseoble des sagasins 17 

Québec 

Supermarches dalim.ntation at ópiceri.s 1 

Tots las autres usgasins dalim.n*ation 2 

Pharmacies at ..gasins ds u,edicamsn*s br.v.tes 3 

Magasins do chaussures 4 

Ilagasins do vit.msn*s pour hoimes S 

Ilagasins do vè+emsnts pour dames 6 

Autr.s magasins de vitomsnts 7 

Magasins do maublas at dapparoils minag.rs 8 

Magasins daccessoir.s dameubisment 9 

Concessionnairos do vihiculas automobil.s 10 
at récréa*ifs 

S*ations-s.rvic. 11 

Magasins cia pièces at daccessoires pour 12 
automobiles at services 

Megasins cio marchandises divers.s 13 

Autres nagasins do produits semi-durabl.s 14 

Autres magasins cia produits durables 15 

Autres magasins do vents au dlail 16 

S 

L 

S 

3.7 4.9 8.5 1.5 1.3 

0.6 3.9 -1.3 -10.0 -4.2 

-8.4 -7.6 -4.0 -1.9 7.8 

-9.6 -3.6 -1.2 -2.2 1.2 

-8.1 -6.6 8.5 12.5 13.2 

-9.1 -11.3 -7.9 -4.6 10.0 

-3.9 -16.0 -6.1 -14.5 -25.5 

4.0 -0.7 13.7 3.7 -2.1 

13.6 22.4 16.3 30.3 27.8 

2.4 8.1 18.5 -1.9 8.0 

5.7 10.7 7.2 24.4 13.8 

9.6 11.7 21.3 14.6 28.8 

-15.9 -5.2 -17.9 -23.7 -13.2 

7.9 13.0 12.0 2.0 -2.8 

7.6 7.9 12.5 7.1 -0.3 

30.0 22.5 30.2 9.7 19.6 

-6.8 -13.7 -12.8 -12.6 3.5 

-2.3 3.6 3.2 -1.0 2.7 

-6.7 	-8.4 	-8.3 	-7.3 	-5.9 

8.7 14.5 10.1 4.0 -11.5 

-7.5 1.0 -2.4 -3.8 2.0 

-4.6 -2.6 -6.4 -7.1 -7.1 

-9.2 -1.9 5.1 -2.1 4.2 

3.1 12.1 1.6 6.4 14.9 

-3.6 -6.0 3.5 0.8 9.0 

-7.7 -7.6 4.5 2.7 5.5 

19.5 10.6 8.8 1.9 -0.9 



TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiaates) 

Ssles 

Ventes 

Quarter 31 Quarter 2 Quarter I Quarter 4 Quarter 3 
1996 1996 1996 1995 1995 

Trimestre 3 Trimestre 2 TrimesEre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions do dollars 

3,780.2 3,752.4 3,647.5 32891.6 4,026.7 

1,183.0 1,201.7 1,168.1 1,290.3 19148.9 

166.9 162.4 102.5 165.1 151.0 

126.1 142.6 107.4 220.6 138.4 

382.4 376.5 254.5 454.2 372.4 

443.1 404,1 345.8 633.8 480.6 

677.1 590.6 560.0 846.1 718.0 

250.6 204.3 180.1 244.6 219.9 

4,766.3 5,680.6 4,266.5 4,454.8 5,022.0 

1,604.3 1,651.7 1,390.3 1,404.0 1,488.4 

19148.1 1,183.4 946.1 1,175.0 1479.1 

2,115.4 2,057.3 1,627.5 21929.3 2,001.5 

706.9 706.5 509.4 799.6 704.4 

554.8 517.6 374.0 637.8 503.4 

19205.4 1,171.3 1,080.3 1,525.8 1,440.2 

19,534.0 	20,258.9 	16 1995.1 	21,144.8 	19,957.8 

521.3 519.6 483.1 508.5 510.8 

72.7 73.7 74.2 86.6 75.4 

13.6 14.6 8.8 15.7 12.5 

9.3 11.7 7.3 15.6 9.4 

25.8 27.7 18.2 31.8 26.4 

41.6 44.9 35.2 61.9 42.8 

72.9 64.3 56.2 77.5 63.3 

15.6 14.4 11.6 16.2 15.0 

479.7 492.3 373.0 362.8 412.0 

176.5 170.2 147.3 156.8 176.6 

109.7 112.4 89.3 100.7 89.3 

227.2 234.0 185.0 320.9 234.4 

52.6 55.1 41.5 67.2 50.7 

49.8 46.4 34.6 63.6 52.8 

072 OflO LEO 000 

1,972.5 	1,9.3 	1,650.2 	2,0.0 	1,877.5 	S 

Trade Group 

No 

Ontario 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

15 Other durabl, goods storas 

16 Other retail stores 

17 Total, all stores 

Manitoba 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Momen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

OP 
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Groupe d. coua,ercs 

Ontario 

Superuarchás dalimentation at ópiceries I 

Tous las autr.s magasins dalim.ntation 2 

Pharmacies at ..gasins de medicaments bravetes 3 

Magasins de chaussures 4 

Magasins de vtemsnts pour hoimues 5 

Plagasins de vêt.ments pour dames 6 

Autr.s ..gasins de viLements 7 

i.g.sins cio meublas at d.ppar.ils managers 8 

Magasins d'accessoires d'ameubl.ment 9 

Concassionnairsa de vhiculss sutoaiobil.s 10 
at rácreatifs 

Statiens-servic. 11 

Magasins do pieces at daccessoires pour 12 
automobiles at services 

Magasina de merchandises diverass 13 

Autres uagasins cio produits ssmi-dur.bl.s 14 

Autres iagasins de produits durabl.a 15 

Autras megasins do vente au d.tail 16 

Total, ensemble des milligasins 	17 

Manitoba 
Supereorches daliman+a*ion at ópiceries I 

bus las au'tr.s mugasins dali.ientation 2 

Pharmacies at uisgaains du .wdicamants br.v.t.s 3 

Magasins de chaussures 4 

Magasins de vt.men+s pour homass S 

Magasins de vtem.nts pour dames 6 

Autres megasins de vete.an+s 7 

Megasins de meubles at d.ppar.ils managers 8 

Magasins dacc.ssoires dam.ubl.m.nt 9 

Concessjonnairas da vhicules automobiles 10 
at ricró.tifs 

Stations-service 11 

Megasins do pieces at daccessoiras pour 12 
automobiles at services 

Magasins de marchandis.s div.rsss 13 

Autres megasins de produits sami-durables 14 

Autr.s magasins de produits durables 15 

Autres ugasins de vento au detail 16 

Total, ensemble des eagasios 	17 

Change from previous year 

Variation par rapport i l.nn.a précédente 

uar*er 3 Quarter 2 Quart.r I Quarter 4 Quarter 3 
1996 1996 1996 1995 1995 

Trimestr. 3 Trinestr. 2 Trimestre 1 Trimestre 4 Trim.str. 3 

Per cent - pourc.nt.g. 

-6.1 -7.6 -3.9 -3.8 1.4 

3.0 4.3 8.2 3.4 1.6 

10.5 -0.3 -11.3 -16.0 -7.9 

-8.9 -13.1 -13.9 -9.2 -2.5 

2.7 -6.3 -11.3 -12.6 -0.9 

-7.8 -6.9 -3.9 1.5 3.9 

-5.7 -13.4 -20.5 -16.7 -11.9 

14.0 -3.9 -3.0 -7.5 -10.7 

-5.1 1.1 -1.4 -4.9 11.5 

7.8 19.0 14.1 7.7 9.8 

6.4 3.5 2.4 -7.1 -5.6 

S 

II 

5.7 4.0 3.9 4.7 9.2 

0.4 2.6 5.4 -4.3 8.7 

10.2 0.1 -13.1 -12.7 -7.0 

-16.3 -9.2 18.0 7.3 10.5 

-2.1 -0.7 0.5 -2.1 4.7 

2.1 3.4 9.0 5.9 6.7 

-3.7 1.5 10.8 18.8 18.5 

8.3 13.1 7.7 13.6 27.2 

-0.9 4.7 -10.1 -11.2 -6.3 

-2.1 -0.4 -12.1 -15.7 -10.4 

-2.7 11.1 15.8 11.5 10.2 

15.2 13.4 5.3 -6.2 8.0 

4.2 2.3 -4.4 10.1 13.8 

16.4 5.3 11.9 2.9 205 

-0.1 -0.8 -2.6 '-4.5 3.7 

22.8 23.1 39.6 16.2 4.5 

-3.1 -1.1 -3.2 -0.6 4.6 

3.7 16.2 14.8 8.8 10.9 

-5.7 -11.6 -15.8 -10.9 5.0 

-2.3 0.1 0.4 3.2 10.9 

5.1 	3.9 	6.8 	2.7 	9.1 

TABLEAU 3. Ventes au detail, non-ddsaj.sonnalisAes, se]wl Ia groupa 0e cerce at la region 
(esti.atans trioastrielles) 

Retail Trade, November 1996 
Statistics Canada - Catalogue no. 63-005-XPB 13 	 Commerce do detaIl, novembre 1996 - 

- 	 Statistlque Canada - n 63-005-XPB au catalogue 



TABLE 3. Retail Sales, Not Seasonally Ad3usted, by Trade Group and by Reg1n (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter 3 Quarter 21 Quarter l Quarter 4 Quarter 3 
1996 1996 19961 1993 1993 

Trimestre 3 Trimestre 2 Trjmestre 1jTrimestra 4 Trimestre S 

millions of dollars - millions de dollars 

442.6 436.3 397.1 427.8 436.2 

70.4 74.1 61.0 79.8 73.0 

9.1 10.1 6.3 10.2 9.2 

7.6 8.4 6.2 15.9 9.0 

23.6 25.2 17.5 30.9 23.8 

36.9 37.2 27.1 51.3 34.6 

44.9 41.0 38.6 58.7 52.2 

18.9 17.9 14.7 21.1 16.8 

452.8 507.0 408.6 422.5 389.6 

169.3 171.5 154.0 142.8 145.9 

117.3 105.0 79.4 96.1 117.3 

206.3 207.1 174.6 277.7 202.1 

49.0 47.3 36.2 67.3 53.3 

42.7 39.3 27.8 47.9 38.3 

71.7 67.4 54.3 78.1 71.9 

1,780.7 	1,110.1 	1 9517.8 	1,843.2 	1,485.4 

1,461.1 1,407.4 1,280.2 1,382.7 1,443.9 

283.1 287.5 269.8 298.6 262.6 

36.1 38.1 26.7 41.3 39.2 

42.7 41.9 35.9 67.0 42.9 

87.0 89.8 75.8 122.3 97.1 

157.6 140.5 118.9 202.8 161.3 

255.4 229.2 213.6 314.8 253.6 

66.1 61.2 54.2 76.8 59.9 

1,336.9 1,609.7 1,207.5 1 1 320.3 1,394.2 

411.3 394.0 364.0 343.7 366.5 

319.8 303.0 253.6 304.6 311.4 

618.0 599.2 471.3 795.6 566.8 

188.4 189.4 136.3 198.8 171.8 

193.3 175.6 136.8 208.0 163.6 

333.8 325.4 257.7 351.6 309.9 

5,818.5 5 1925.0 4,934.2 4,048.2 5,679.8 

Trade Group 

No. 

Saskatchewan 

1 Superjw-k.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Hens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durabl, goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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S 
or 

Groups de conosrce 

Change from previous year 

Variakion par rappor+ I l'ann6o précédonto 

Quarter 3 Quarter 2 Quarter I Quarter 4 Quarter 3 
1996 	1996 	1996 	1995 	1995 

Trimostre 3 Trimostr. 2 Triistr. 1 Trimestre 4 Trimestr. 3 
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TABLEAU 3. Ventes au detail, non -dësaâsonnalisCes, seTho le groie de canoe roe at la region 
(estSaations tri.estrielles) 

-3.6 -13.1 -26.6 -26.3 -30.6 

-1.5 -7.8 -10.5 -15.8 -4.7 

-15.6 -5.9 -5.7 11.1 9.7 

-0.8 2.2 -1.6 2.1 2.8 

6.7 9.3 12.5 11.2 11.4 

-14.0 -14.5 -21.5 -12.2 7.3 

12.7 20.2 8.4 5.0 5.1 

16.2 23.9 26.1 13.7 18.9 

16.0 27.5 31.3 7.5 -0.4 

- - -16.3 -12.6 -26.9 -7.6 

2.1 2.2 9.4 7.6 11.1 

-8.0 1.7 1.3 11.9 16.2 

11.3 11.0 2.2 -1.6 -0.1 

-0.3 1.7 4.7 1.1 3.9 

Saskatchewan 

Supormerchés d'alimonkation at Ipiceriss I 

bus los autres magasins d'aliuion+akion 2 

Pharmacies it ingasins di medicainents brevekés 3 

I'gasins do chaussuros 4 

Ifagasins do vitements pour honwtes S 

Pt.gasins do vitements pour dames 6 

Autros nmgasins di vitommnts 7 

Mogasins do meublu st dapparsils umnagors 8 

Maguins d'accassoires d'ameubleuien+ 9 

Concessionnaires do véhicuiss automobiles 10 
it récréatifs 

Stations-service 11 

Pgasins d. pilcos 	t d'accossoir.s pour 12 
automobiles at services 

H.gasins do merchandises diversos 13 

Autres magasins do produits semi-dur.bl..s 14 

Autros meg.sins do produits durables IS 

Autros .iagasins do vents su detail 16 

Total, ensemble des magasIns 17 

Alberta 

SupermarchCs d.limen+.tion at 6picorios 1 

bus i.e aut..s megasins dalimentation 2 

Pharmacies at megasins do médicamonts brovotIs 3 

Pi.gasins do chaussures 4 

Megasins do vétem.n*s pour homes S 

M.gesins do vetoments pour dames 6 

Autras magasins do vetements 7 

Megasins do m.ubis at deppareils ménag.rs 8 

l.gasins daccessoir.s demeublament 9 

Concsssionnairss do vChicules automobiles 10 
at recrCatifs 

Stations-service 11 

Megasins du pieces at daccessoires pour 12 
automobiles at services 

Pisgasins do merchandises divors.s 13 

Autres megasins do produiks semi-durabi.s 14 

Autres utagasins do produiks durables 15 

Autres megasins do vent. .0 detaIl 16 

Total, ensemble des mogasins 	 17 

. 

[ 

. 

Per cent - pourcantage 

1.5 	2.6 	7.5 	14.5 	12.3 

5.7 	7.6 	9.4 	4.5 	6.9 

1.2 	-0.6 	0.4 	0.3 	5.4 

7.8 13.4 6.5 -1.1 0.2 

-7.9 -4.8 -5.0 -8.1 -0.4 

-0.5 4.3 15.7 19.8 37.7 

-10.4 -12.1 -1.8 -11.3 0.8 

-2.4 6.4 15.2 9.3 15.0 

0.7 0.5 -8.6 -4.6 -0.4 

10.4 19.2 21.5 26.2 0.8 

-4.1 1.0 10.5 19.2 13.9 

12.2 12.6 16.2 -11.3 -18.4 

2.7 -4.4 -5.4 -22.5 -14.9 

9.0 6.7 4.6 4.9 7.5 

9.6 -0.4 9.5 -9.8 -12.8 

18.2 20.6 16.7 -0.9 

7.7 7.5 5.6 -1.7 4.8 

2.4 	2.9 	5.2 	1.5 	2.9 



TARLE 3. Retail Sales, Not Seasonally Ad3usted, by Trade Group and by Region (Quarterly 
Estiestes) 

P__J Sales 

Ventes 

Quarter 31 Quarter 21 Quarter 1 Quarter 4 Quarter 3 
19961 19961 1996 1995 1995 

Trimestre 3lTrimestre 2lTrimestre 1 TrimesEr. 4 Trimestre 3 

millions of dollars - millions do dollars 

1,844.8 1,760.6 1,744.2 1,835.4 1,879.6 

416.5 419.0 379.7 441.4 393.8 

50.2 47.4 39.1 52.4 51.6 

48.2 47.0 46.2 83.6 56.0 

141.7 132.0 106.2 174.2 152.9 

173.3 145.5 125.6 208.2 169.5 

365.0 311.8 300.5 413.7 350.7 

97.5 90.5 82.4 115.4 93.1 

1,824.5 22173.5 1,834.9 1,716.7 1,996.4 

598.4 545.1 479.6 504.9 559.9 

388.2 365.6 333.6 357.0 333.3 

856.4 830.8 661.2 1,077.9 822.9 

334.9 314.2 223.8 327.0 314.7 

251.0 211.4 202.1 286.0 248.6 

417.3 411.7 354.2 465.6 437.7 

7,964.9 7,954.1 7,029.2 8 1 192.4 7 1 988.3 

46.7 	44.9 	38.3 	40.5 	42.2 

x x x x x 
x x x x x 

1.2 1.4 0.7 1.3 1.1 

4.5 4.7 4.1 5.9 5.1 

1.3 1.1 1.0 1.3 1.3 

29.4 31.7 21.0 20.4 22.0 

53.1 57.5 45.8 55.4 52.2 

7.8 6.8 5.7 8.3 7.7 

6.0 5.6 3.7 5.3 5.6 

11.4 10.4 7.8 10.9 11.1 

198.9 197.2 153 181.3 185.0 

Trade Group 

No. 

Rrtish Columbia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Høusohold furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territoraes 

1 Supermarkets and grocery stores 

2 All oTher food stores 

3 Drugs and patent medicine stores 
4 Shoe stor.s 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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Change from previous year 

Variation par rapport a l'annis precedents 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1996 1996 1996 1995 1995 

Triws+r. 3 Trimestra 2 Trimestr. 1 Trimsstrs 4 Trimostra 3 

P.r c.rit - pourcentage 

-1.8 -4.0 4.7 1.1 6.3 

5.8 11.3 2.7 0.5 3.8 

-2.8 -10.5 -3.6 -11.7 -7.9 

-13.9 -18.8 -6.8 -3.1 6.6 

-7.3 -8.9 -1.6 3.0 14.9 

2.2 -0.8 -0.5 -3.1 3.6 

4.1 2.4 0.4 -7.0 3.2 

4.8 3.7 -5.0 5.2 -6.5 

-8.6 -0.7 3.2 4.7 7.5 

6.9 2.9 5.9 2.5 -0.3 

16.5 16.8 21.7 13.0 5.5 

4.1 4.6 4.8 5.2 10.7 

.4 0.5 3.1 -8.3 5.4 

0.9 -10.6 0.7 -5.7 -2.7 

-4.7 1.9 4.9 -2.8 -2.0 

S 

S 

7.5 	9.7 	9.4 	3.7 	7.5 Total, ensemble des •agasins 	17 

TABLEAU 3. Verites au detail, non-désaisannalisées, se3on le groupe de cauerce at la region 
(estinatians triaestriel].es) 

LI 

. 

	

-0.3 	0.4 	4.1 	1.2 	5.0 

	

10.6 	15.6 	13.7 	9.3 	6.1 

1.8 6.7 2.8 -3.8 7.9 

1.2 -2.0 19.3 1.6 4.9 

7.8 2.9 5.6 -11.6 -15.6 

2.9 3.2 4.6 1.8 4.9 

Groupe de comoerce 

Co3bie-Brtannique 

Supermorchis dalimentation at ópic.rias I 

bus las autres magasins d'alimsntation 2 

Ptiiarmecias at .agasins de médicuisnts brvetCs 3 

gasins d. chaussuras 4 

Pgains de vet.ments pour homes 5 

Pgasins de vêt.monts pour dames 6 

Autres lagasins d. vitements 7 

Hagasins de meublas at dapparsils minagers 8 

lagasins dacceesoir.s daineubl.sient 9 

Conc•ssionnaireL do váhiculas automobiles 10 
at r.cróatifs 

Stations-s.rvic. 11 

lagasins de pièces at dacc.ssoirss pour 12 
automobiles at services 

Mag.sjns de merchandis.s div.rs.s 13 

Autr.s magasins de produits sami-durables 14 

Autras uagasins de produits durabl.s 15 

Autres magasins de vents au detail 16 

Total, ensemble des aagasins 17 

Yukon at Tarritoires du Nord-Duest 

Sup.rmarches delimentation at Cpiceri.s I 

Tous las autr.s magasins dalimentation 2 

Pharmaci.s at meg.sins de medicaments brev.tis 3 

Pgasins de chaussur.s 4 

Pgasins de vite..nts pour homaas 5 

bgasins de vikements pour dames 6 

Autres magasins ci. vèt.m.nts 7 

lagasins de meubl.s at d.ppai.ils managers 8 

Pgasins daccessoir.s dameublemant 9 

Concessionnaires da vChicules automobiles 10 
at recreatis 

Stations-service 11 

Pgasins de pièces at daccassoir.s pour 12 
automobiles at services 

lagasins de merchandises divarsas 13 

Autres magasins do produits se.i-durables 14 

Autres m.gasins de produits durablas 15 

Autres magasins de vents au detail 16 

x x x 
x x x x x 

9.6 3.1 -26.7 -9.4 0.2 

-11.2 0.4 3.8 17.1 28.4 

0.8 -6.1 -3.0 -8.1 -6.1 

33.4 33.8 22.8 21.9 22.0 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Vantes 

	

quarter 3 	Quarter 2 	Quarter I 	Quarter 4 	Quarter 3 

	

1996 	1996 	1996 	1995 	1995 
Trimestre 3 Trimestre 2 Trimestre I Trimestre 4 Triinestr. 3 

millions of dollars - millions de dollars 

	

22.4 	21.3 	17.0 	18.4 	20.1 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

11.4 	16.4 	6.9 	7.1 	7.4 

x x x x 
4.6 3.3 2.1 3.5 4.1 

x x x x x • 
77.4 73.3 49.1 62.0 68.9 

24.3 23.6 21.3 22.1 22.1 

x x x x x 

x x x x x 

x x x x 
x x x x x 

x x x x x 

1.4 1.8 1.6 2.2 1.7 

x x x x x 
18.0 15.3 14.1 13.3 14.6 

5.1 5.0 6.0 4.7 4.5 

x x x x x 

3.2 3.5 3.6 4.8 3.6 

2.1 2.7 2.0 2.4 2.2 

x x x x x 

121.5 123.9 107.3 119.3 116.1 

Trade Group 

No. 

Yukon 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 I'lomen's clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline sarvica stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

I supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Hens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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. 

Per cent - pourcentag. 

11.2 	22.0 	14.1 	40.8 	38.5 

x x x x x 
x x x x x 
x X X X K 

K K K K K 

x x K K K 

x K K K K 

54.1 62.2 11.2 9.0 15.7 

K K K K K 

13.4 3.4 1.6 0.8 -3.2 

x K K K K 

12.3 17.9 6.5 14.2 16.3 

10,1 	10.3 	13.3 	-8.0 	-12.5 

K X K K K 

K X K K K 

K X K K K 

K K K K K 

K K K K K 

-14.4 -1.9 15.9 23.6 -12.2 

K K K K K 

22.9 12.7 29.4 30.1 25.5 

14.6 	28.6 	49.4 	12.9 	-9.9 

K K K K K 

-12.7 -6.6 33.1 2.3 15.8 

-. 0 -1.0 8.5 -19.5 -13.1 

x K K K K 

4.7 	5.3 	11.0 	-1.0 	2.9 

Yukon 

Supermarchés d'ali.snta*ion at spiceri.s 1 

Tous 1.s autr.s ongasins dalim.ntatIon 2 

Pharmacies at megasins de médicaments br.vatis 3 

Piagasins de chaussures 4 

Itagasins do vit.m.nts pour homes S 

lagasins de vitem.nts pour dames 6 

Autres uagasins de vêtem.nts 7 

tiagasins d. m.ubl.s at dappareils msnag.rs 8 

liagasins daccessoiras daaieubl.ment 9 

Concessionnair.s de váhicul.s automobiles 10 
at r.criatafs 

Stations-service 11 

Magasins de pieces at d'accessoir.s pour 12 
automobiles at services 

Magasins de merchandises diverses 13 

Autres uagasins de produits s.mi-dur.blss 14 

Au+r.s megasins do produits durables 15 

Autras megasins de vents au detail 16 

Total, ensemble des magasins 17 

TerrAtoires du Nord-Ouest 

Supermarchés d'alimen*a*ion at ópiceries 1 

bus las autres megasins dalimentation 2 

Pharmacies at megasins de .iedicam.nts br.vetas 3 

Pbgasins de chaussures 4 

PI.gasins de vêt.ments pour homes 5 

Piagasins de vetements pour dames 6 

Autres magasins de vitemen'ts 7 

Ptagasins de m.ubles at dappareils managers 8 

tiagasins daccessoires dameublement 9 

Conc.ssionnair.s de vChicul.s automobilsa 10 
at rCcreatifa 

Stations-service 11 

Piagasins do piâc.s at daccessoires pour 12 
automobiles at services 

Ptagasins de merchandises divsrs.s 13 

Autres megasins do produits semi-durables 14 

Autres nogasins de produits durables 15 

Autres megasina de vents au detail 16 

Total, ensemble d.s •agasios 	 17 

TABLEAU 3. Ventes au detail, non -désasonnalisCes, selDn le groupe de conoerce et la region 
(estImations trisestrielles) 

fl Change from previous year 

Variat ion par rapport a l'annü prIcidents 

Quar+.r 3 Qu.rt.r 2 Quarter 1 Quar+.r 4 Quarter 3 
1996 	1996 	 1996 	1995 	1995 

Trim.stre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trim.str. 3 

Groups de com.rc. 

H. 
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TABLE 4. Retail Trade Sanpie Response Fraction and Coefficient of Variation (Current 
Periods) 

Response fraction 

Fraction de réponse 

	

Novether 	October 	Septe.er 	August 

	

1996 	1996 	1996 	1996 
No 
	 Novethre 	Octobre 	Septeuthre 	AoGt 

Per cent - pourcentage 

Trade Group - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Menitoba 

25 Saskatchewan 

26 Alberta 

27 British Colu,ia 

28 Yukon 

29 Northwest Territories 

93.1 94.9 95.3 95.5 

84.8 88.6 88.8 89.1 

92.1 93.0 94.4 93.3 

85.0 97.2 96.4 96.5 

86.9 93.3 94.1 94.4 

92.0 97.1 95.5 97.6 

87.1 94.2 95.6 96.0 

89.9 92.3 91.0 92.0 

89.3 93.1 93.6 89.4 

95.3 96.5 96.7 96.6 

93.8 95.8 95.7 94.7 

84.6 87.3 88.2 89.9 

94.9 99.7 99.5 99.6 

87.2 92.4 92.4 95.7 

88.0 95.2 95.9 95.2 

90.6 95.9 97.3 97.2 

92.2 95.1 95.4 95.5 

86.8 96.6 96.6 96.7 

92.6 95.1 95.0 94.3 

91.9 94.1 93.7 96.8 

91.1 96,3 97.4 98.0 

92.3 94.8 95.1 94.8 

90.6 94.4 94.6 94.3 

92.3 96.3 96.3 96.7 

94.9 95.1 96.8 96.4 

93.4 95.2 95.3 96.1 

95.8 97.0 97.3 97.8 

88.7 89.8 92.9 9015 

96.1 97.7 98.2 97.8 

I 
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2.9 	 2.8 	 2.8 	 3.3 

	

3.3 	 3.3 	 2.7 	 2.8 

0.5 0.6 0.6 0.7 

3.3 3.1 7.3 3.7 

3.7 3.0 2.8 3.2 

1.5 2.5 1.7 1.5 

1.4 	 1.3 	 1.4 	 1.6 

. TAILEAU 4 • Coerce de detail, fraction de réponse de l'Cchantillon at coefficient de variaticn 
(pCrandes courantes) 

Coefficient of variation 

Co.ffici.nt di vari.tion 

	

Nov.th.r 	October 	Septether 	August 

	

1996 	 1996 	 1996 	 1996 

	

Novuthr. 	Octobre 	Septsire 	AoGt 

Per cent - pourcentage 

Groupe di cerce Canada 

1.8 1.7 1.7 1.8 

6.3 7.3 6.2 6.1 

2.0 2.1 1.9 2.1 

1.8 2.0 2.2 2.2 

4.6 5.3 4.4 4.4 

3.2 3.7 4.3 4.6 

2.9 2.9 2.8 4.4 

3.1 3.3 3.2 3.4 

7.5 6.7 7.2 7.1 

5.5 4.7 5.2 6.4 

Superinarchés d'alimentation at épic.ri.s I 

Tous los autr.s utagasins ci'alim.ntation 2 

Pharmacies at magasins di midicaments brev.LIs 3 

gssins do chaussures 4 

Magasins do vatsuients pour hoinass 5 

Magas ins do vêtsments pour dames 6 

Autras magasins do vaIsments 7 

Magasins do umublos at d'apparsils minagors 8 

Hagasins d'acc.ssoir.s d'auisublam.nt 9 

Conc.ssionnaires di v6hicul.s automobiles 10 
at ricrIatifs 

Stat ions-s.rv ice 11 

Pg.sins di pieces it dacc.ssoires pour 12 
automobiles it services 

Hagasinc di merchandises clivers.s 13 

Autr.s magasins di produits semi-durabiss 14 

Autres m.gasins di produits durables 15 

Autr.s megasins di vents au detail 16 

Total, ense.ble des .agasins 17 

Regions 

2.2 2.5 2.4 2.6 

1.9 1.7 4.2 1.6 

3.5 3.8 3.8 6.2 

2.4 2.7 2.6 2.6 

2.2 2.3 1.9 2.5 

3.3 3.1 3.5 4.0 

1.9 2.1 2.3 1.9 

2.7 3.0 2.4 2.6 

2.2 2.2 2.4 2.1 

1.8 1.8 1.9 1.9 

0.8 0.9 1.6 1.4 

1.4 1.5 2.0 2.3 

Terre-H.uv. 

fl...duprinc.-4douard 
Nouv.11.-Ecosa. 

Nouveau-Brunswick 

Québec 

Ontario 

nitoba 

Saskatchewan 

Albert. 

Colothis-Britannique 

Yukon 

Territoir.s du Nord-Ouest 

18 

19 
20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

E 
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TABLE S.. Retail Sales, Seasonally Adjusted, by Trade Group and by Reg2on (Historical 
Esti.ates) 

Novether OctoberSapIe.ther August July Juns May 
1996 19961 1996 1996 1996 1996 1996 

No. Novethre OctobrelSepte.thre Aot Juillet Juin Mai 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Superusrkets and grocery stores 4,094.0 4,147.4 4,068.2 42082.2 4,066.8 37984.6 3,972.0 

2 All other food stores 368.2 364.1 354.4 338.9 345.7 349.0 348.2 

3 Drugs and patent medicin, stores 1,043.9 1,031.8 19029.6 1020.8 1,057.2 1,057.0 11050.6 

4 Shoe stores 145.3 147.9 144.2 143.7 144.7 146.1 143.3 

S Men's clothing stores 128.3 131.3 127.0 126.4 127.4 125.5 127.3 

6 Homen's clothing stores 335.0 335.6 335.5 327.7 334.3 330.9 328.5 

7 Other clothing stores 432.1 450.8 433.3 437.3 443.5 441.0 449.4 

8 Household furniture and 724.0 688.8 701.1 690.6 675.7 670.3 693.6 
appliance stores 

9 Household furnishings stores 201.1 205.0 199.8 197.5 195.7 195.7 191,3 

10 Motor vehicle and recreational 4,625.2 4,422.2 4,322,8 4,292.1 4,260.1 4,275.8 4,223.0 
vehicle dealers 

11 Gasoline service stations 1,328.0 1,338.9 1,308.0 1,330.6 1,332.5 1,358.1 1,406.9 

12 Automotive parts, accessories 1,036.7 1,034.7 1,041.4 1,007.2 998.1 992.1 987.2 
and service 

13 General merchandise stores 2,035.8 2,009.0 1,988.8 2,000.2 2,001.7 1,992.7 1,956.1 

14 Other semi-durable goods stores 626.0 622.1 639.3 603.2 608.2 637.0 607.5 

15 Other durable goods stores 472.1 466.9 474.5 482.0 464.8 461.9 459.2 

16 Other retail stores 829.0 855.7 858.2 849.6 897.6 895,9 896.8 

17 Total, all stores 18,424.6 18,252.2 18,025.9 17429.8 17,954.0 17,913.4 17,840.9 

Regions 

18 Newfoundland 287.0 286.2 274.4 284.0 279.6 282.8 285.4 

19 Prince Edward Island 79.4 80.8 79.4 78.4 79.3 79.2 80.2 

20 Nova Scotia 581.4 577.9 551.6 565.3 564.1 554.9 558.4 

21 New Brunswick 443.4 450.2 446.7 452.1 448.3 448.8 447.6 

22 Quebec 4,415.3 4,463.8 4,358.6 4,276.3 4,274.3 4,261.9 4,220.1 

23 Ontario 6,599.7 62460.8 6,525.9 6,443.6 6,02.3 6,496.6 6,452.5 

24 Manitoba 672.3 669.9 663.0 660.0 651.9 634.0 647.0 

25 Saskatchewan 615.8 602.0 589.9 593.6 592.8 590.3 584.5 

26 Alberta 1091.3 1075.4 1,933.3 10915.3 1,906.6 1,900.6 1,899.2 

27 British Coluuthia 2,677.5 2,621.8 2,541.0 29599.3 22591.7 22603.1 2,603.4 

28 Yukon 22.9 24.0 22.8 22.5 23.1 22.8 23.0 

29 Northwest Territories 38.6 39.3 39.3 39.4 40.0 38.3 39.7 
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TABLEAU 5. Ventas au detail, désaisonnalisCas, spion Ia groupo do oerce at l.a region S  (.stioations historiques) 

	

April 	March February January D.c.therI Nov.th.r 

	

1996 	1996 	1996 	1996 	19951 	1995 

	

Avril 	Mars Févriar Janvier 0000thr.1 Hovuthr. 	 N' 

millions of dollars - millions di dollars 

I Groups d. caarce - Canada 

4,021.1 4,013.0 4,015.1 4,037.7 4017.7 4,091.6 

354.1 348.9 358.6 367.4 349.4 342.9 

1,047.0 1,038.3 1,034.6 1,027.2 1,031.3 1,017.0 

136.5 136.6 134.7 131.6 132.5 143.4 

123.4 127.0 128.7 128.6 130.7 129.7 

326.4 326.4 331.0 328.0 329.9 327.6 

447.7 427.4 438.8 445.0 438.8 438.7 

646.6 680.9 673.6 664.0 683.9 682.7 

Superesrchü dalimsntahon at épicsriss 	1 

bus las au*ras magasins d'alimenaion 	2 

Pharmacies at magasins di m6dicaments brav.*es 3 

Magasin; di chaussures 	 4 

Megasins di vê*emsns pour homa.s 	S 

Megasins do v6t.mens pour da.s 	6 

Aures magasins do veements 	7 

Magasins ds meublas it d'apparils minag.rs 	8 

	

181.1 	185.5 	191.6 	196.2 	196.7 	194.4 

	

4,276.0 	4,266.9 	4,272.6 	4,207.0 	4,177.1 	4 0 164.0 

	

1,377.5 	1,356.4 	1,304.9 	1,307.4 	1,277.8 	1,231.5 

	

971.7 	967.4 	996.7 	1,017.1 	974.0 	976.6 

	

1,949.3 	1,932.0 	1,939.9 	1,926.5 	1,914.3 	1,901.7 

	

576.2 	599.4 	592.3 	604.5 	572.5 	576.3 

	

443.7 	460.9 	437.4 	440.6 	440.8 	440.4 

	

928.6 	943.1 	961.3 	971.3 	923.5 	973.2 

17,806.7 17,810.0 17,811.8 17,800.2 17,690.7 17,631.8 

Magasins d'acc.ssoiras damubl.msnt 

Concassionnair.s do vhicules auomobil.s 
at r.cr.a+ifg 

Stat ions-s.rvic. 

Magesins d. pieces it decc.ssoir.s pour 
auomobil.s at sirvlc.s 

Hagasins do merchandises divorses 

Aur.s magasins di produits sami-durabl.s 

Au*r.s megasins do produits durebles 

Autres megasins do vents au detail 

Tota2, anseble des .aqasins 

9 

10 

11 

12 

13 

14 

15 

16 

17 

	

286.3 	285.7 	291.6 	285.6 	282.2 	287.3 

	

80.4 	80.9 	80.4 	76.6 	79.1 	78.9 

	

548.3 	559.5 	569.4 	548.1 	536.6 	520.1 

	

448.2 	442.6 	442.1 	443.6 	439.3 	434.7 

	

4,165.1 	4,164.4 	4,185.0 	42209.8 	4089.3 	4,220.3 

	

6,492.1 	6,497.0 	6,435.2 	6,555.3 	6,485.2 	6,439.5 

	

634.3 	627.9 	-621.9 	637.2 	612.3 	603.8 

	

583.3 	578.8 	571.2 	571.7 	564.3 	560.4 

	

1 1898.1 	1,891.0 	1,931.2 	1,846.8 	1,867.1 	1,870.0 

	

2,607.0 	21,620.1 	2,642.4 	2,567.1 	2,576.3 	2,560.4 

	

22.8 	21.6 	19,5 	19.1 	20.8 	20.3 

	

40.6 	40.5 	41.1 	39.2 	38.2 	36.1  

R6qons 

Terr.-P4.uv. 

±le-du-Pr inco-douard 

Nouv.11.-Ecoss. 

Nouv.au-Brunseick 

Quebec 

Ontario 

Men itoba 

Seek. tch.wan 

Alberta 

Co lath ia-Br itannique 

Yukon 

Tsrritoir.s du Nord-Ou.st 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

F 
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TABLE 6. Retail Sales, not Soasonally Adjusted, by Trade Group and by Region (Historical 
Estioates) 

Noveuther October Septe,er August July June May 
1996 1996 1996 1996 1996 1996 1996 

No. Novethre Octobre S.pte.bre Aoüt Juillet Juin Mai 

millions of dollars - millions de dollars 

Trade Group 	Canada 

I Superurkets and grocery stores 4 1 144.6 42161.9 3,869.0 4,437.5 4,142.7 4,160.1 43,257.9 

2 All other food stores 347.9 354.7 340.2 355.6 355.8 382.5 379.0 

3 Drugs and patent medicine 1 1 050.9 1 3,059.1 993.7 1020.5 1,023.0 1,027.8 1,067.3 
stores 

4 Shoe stores 178.0 162.7 154.8 157.6 131.3 163.0 1623 

5 Men's clothing stores 161.9 134.5 114.9 111.2 106.8 136.8 132.4 

6 Homen's clothing stores 370.7 350.0 349.0 326.6 319.1 352.3 358.0 

7 Other clothing stores 506.5 473.8 466.6 483.3 386.2 626.9 432.0 

8 Household furnitur, and 813.1 736.2 722.2 722.7 668.6 645.2 649.7 
applianc, stores 

9 Household furnishings stores 230.7 220.5 204.8 208.1 206.3 200.5 193.3 

10 Motor vehicle and recreational 4,284.4 4,501.3 4,173.1 4,279.1 4,643.4 4,989.6 5,264.6 
vehicle dealers 

11 Gasoline service stations 1,301.2 1,368.2 1,302.3 1,463.9 1,470.3 1,436.8 1,477.9 

12 Automotive paris, accessories 1,182.3 1,095.0 991.5 1,026.6 19064.9 1,072.8 1 1 119.0 
and service 

13 General merchandise stores 2,574.3 2,097.5 1,863.9 2,009.2 1,811.4 1,932.7 1,925.4 

14 Other semi-durabl, goods stores 663.4 604.5 647.1 650.5 624.5 683.5 710.5 

15 Other durable goods stores 484.0 412.0 454.8 516.4 467.2 470.8 468.5 

16 Other retail stores 837.3 827.4 819.3 941.9 960.7 953.5 929.6 

17 Tota2, all stores 19,131.1 18,559.3 17,467.3 18,710.7 18,382.0 18,974.9 19,527.6 

Regions 

18 Newfoundland 311.1 290.7 262.7 310.5 291.4 294.0 306.7 

19 Prince Edward Island 81.1 80.8 77.5 90.6 89.9 85.8 86.0 
20 Nova Scotia 610.6 579.7 530.1 602.1 579.8 587.1 604.6 

21 New Brunswick 469.9 462.1 428.9 482.0 470.7 480.0 480.8 
22 quebec 4,555.7 4,558.8 4,201.2 4,509.1 42364.1 4,557.9 4,858.4 

23 Ontario 6,951.6 6,584.1 69345.9 6,592.5 6,595.7 6,892.S 7,048.5 
24 Manitoba 702.7 686.2 635.8 687.3 649.4 667.2 698.2 
25 Saskatchewan 651.4 626.6 559.6 616.7 604.3 624.6 618.8 

26 Alberta 2057.7 2,005.5 1,857.7 22013.6 1,947.3 2,001.2 2038.4 

27 British Coluthia 2,680.5 2,621.4 2,508.3 2,738.0 21718.6 2,716.4 2,719.8 

28 Yukon 21.6 23.8 22.3 26.7 28.3 26.1 25.5 
29 Northwest Territories 37.3 39.6 37.4 41.6 42.5 42.3 41.8 
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44,520.9 

3,831.5 

11,230.2 

1,533.2 

12285.0  

3,459.2 

4,551.5 

7,295.0 

2,106.8 

48,360.4 

14,785.9 

11,019.0 

20,420.8 

6,426.5 

4,706.3 

9,399.0 

. 

TALW.J 6. Ventes au detail, non-dCsaisunnalisdes, se1n le grupe de commerce at Ia region 
(estimations hi..storaques) 

	

April 	March February January D.citherNov.ier 	Year 

	

1996 	1996 	1996 	1996 	1995 	1995 	1996 

	

Avril 	Mars Févriar Janviar Dcodre Noveithr. 	Annee 	 N o  
millions of dollars - millions de dollars 

S 

3,847.4 4,030.8 3,760.9 3,768.1 4,512.6 49008.3 

349.8 341.1 317.7 307.1 427.0 318.4 

1,008.2 12009.5 977.0 993.2 1,276.4 1,026.6 

133.1 111.9 82.1 96.0 179.8 171.3 

107.3 98.0 82.4 99.0 279.2 159.2 

301.2 275.4 224.6 232.4 561.4 353.0 

401.6 363.3 292.7 318.5 763.7 511.8 

604.3 626.4 549.3 557.2 10003.6 758.5 

169.1 165.3 151.3 156.9 245.3 218.2 

4,889.2 4,327.0 3,619.5 39389.1 3,349.5 3,916.8 

1,282.0 1,281.7 13.183.8 1,217.9 1,261.1 1 1232.1 
957.1 857.6 795.0 857.2 1,053.8 1,102.3 

1,761.8 1,650.1 1,407.8 19386.6 3,296.4 2,389.5 

513.6 464.7 428.3 435.9 901.0 614.7 

	

392.3 	373.5 	326.0 	340.8 	851.2 	458.8 

	

814.6 	834.8 	757.8 	722.1 	1,624.4 	964.8 

Groups da cerce - Canada 

Superourchés dalim.ntation at I 
épic.rios 

Tous les autreg megasins 2 
ci • alimenaion 

Pharmeciss at magasins ci. m.dicam.n* 3 
br.v.+es 

M.gasins d. chaussur.s 4 

tisgasins de vi*.m.nts pour home.s 5 

Magasins do vifaments pour dames 6 

Autres umgasins d. v.tsments 7 

tl.g.sins de ..ubl.s at dappareils 8 
managers 

lagasins dacc.ssoir.s d.meubl.m.nt 9 

Concessionnaires d. vIhicul.s 10 
automobiles at rIcreatafs 

Stations-s.rvic. 11 

Pgasins da pilces at dacc.ssoir.s 12 
pour automobiles at services 

Magasins de morchandises div.rs.s 13 

Autres magasins de produits semi- 14 
durables 

Autres magasins de produits durables 15 

AAitres magasins da v.n'te au detail 16 

17,532.6 16,811.3 14,956.3 14,878.1 21,386.4 18,204.5 194,931.2 Total, ense•ble des eagasins 	17 

Rëg ions 

3,077.0 

860.1 

6,086.0 

4,830.4 

46,706.7 

70,323.7 

6,995.0 

6,386.6 

20,741.1 

28,250.0 

245.1 

429.5 

	

282.7 	267.4 	236.2 	223.7 	354.2 	307.2 

	

74.5 	70.8 	63.4 	59.8 	94.1 	80.9 

	

540.7 	530.9 	469.5 	450.7 	660.5 	563.5 

	

430.5 	407.5 	360.8 	357.0 	531.2 	461.6 

	

4,236.8 	3,935.4 	3,447.7 	3,481.7 	4,759.9 	4,303.5 

	

6,317.9 	6,051.3 	5,430.1 	5,513.7 	8036.4 	62792.3 

	

617.9 	596.4 	524.8 	529.0 	767.2 	626.8 

	

566.9 	549.1 	479.7 	489.0 	685.6 	584.2 

	

1,885.4 	1,790.3 	1,607.6 	12536.3 	2,296.7 	1,908.3 

	

2,517.9 	2,553.2 	2,285,9 	2,190.2 	3,132.5 	2,539.6 

	

21.7 	19.0 	15.3 	14.7 	22.4 	19.5 

	

39.7 	39.8 	35.3 	32.2 	49.5 	37.1 

T.rr.-N.uvs 18 

fle-du-Prince-Idouard 19 

Nouvells-coss. 20 

Nouveau-Brunswick 21 

QuCbec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colouthie-Britannique 27 

Yukon 28 

Tarri+oirss du Nord-Oues+ 29 

S 
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TABLE 7. Department Store Type Merchandise Sales, not S.ana1ly Adjusted, by Region 
(Current Periods) 

Sales 

Ventes 

	

Noveuther 	October Septeuther 	August Year-to-date 

	

1996 	1996 	1996 	1996 	1996 

	

Noventhre 	Octobre Septenthre 	AoQt 	Cumulatif 

millions of dollars - millions de dollars 

. 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Albert. 

British Colushi. 

Yukon 

Northwest Territories 

Total 

128.0 100.6 83.8 95.5 

27.9 24.5 23.8 28.6 

225.1 179.9 159.1 180.0 

179.4 153.0 138.3 158.0 

1,565.9 1,473.6 1,385.8 1,439.2 

2,725.1 2,336.4 2,267.2 21258.9 

236.6 208.8 189.7 205.1 

206.6 180.2 165.1 180.9 

734.4 669.2 640.3 680.6 

977.2 896.6 892.2 949.5 

6.4 6.6 6.4 7.8 

20.7 21.4 20.0 22.2 

7,033.4 6,250.8 5,971.9 6 1 206.1 

948.2 

254.1 

1,785.2 

1,534.4 

14,986.8 

23,260.8 

2,086.0 

1,813.7 

6,723.0 

9,323.2 

67.1 

232.0 

63,014.5 

TABLE 8. Department Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estimates) 

Noveuther October S.ptether August July June May 
1996 1996 1996 1996 1996 1996 1996 

Novethre Octobr. Septethre AoG+ Juillet Juin Mai 

millions of dollars - millions de dollars 

Regions 

Newfoundland 128.0 100.6 83.8 95.5 86.8 84.1 86.2 

Prince Edward Island 27.9 24.5 23.8 28.6 26.4 24.7 23.8 

Nova Scotia 225.1 179.9 159.1 180.0 160.9 160.7 164.6 

New Brunswick 179.4 153.0 138.3 158.0 140.5 140.5 143.6 

Quebec 1,565.9 1,673.6 1,385.8 1,439.2 1,370.5 1,489.9 1,553.4 

Ontario 2,725.1 2,336.4 2,267.2 2,258.9 2,080.3 2,202.6 2,222.0 

Manitoba 236.6 208.8 189.7 205.1 186.2 199.9 202.1 

Saskatchewan 206.6 180.2 165.1 180.9 163.4 175.4 173.6 

Alberta 734.4 669.2 640.3 680.6 606.8 623.9 643.8 

British Coluthia 977.2 896.6 892.2 949.5 893.0 907.6 856.8 

Yukon 6.4 6.6 6.4 7.8 8.4 6.8 5.9 

Northwest Territories 20.7 21.4 20.0 22.2 21.1 23.5 23.7 

Total 7,033.4 6,250.8 5,971.9 6,206.1 5,744.3 6,039.6 6 1 099.6 
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948.2 

254.1 

1,785.2  

1,534.4 

14,986.8 

23,260.8 

2108610 

1,813.7 

6,723.0 

9,323.2 

67.1 

232.0 

Terre-Mauve 

I l.-du-Princ.-Edouard 
Nouvella-Ecoss. 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Co lo ia-Br itann ique 

Yukon 

Territoires du Hord-Ouesk 

63,014.5 I Total 

S TAB LEAU 7. Ventes de a rohandises genre grand sagas in, non - désa isannaliséea, se Ion la req inn 
(pCriodes coiarant.$) 

Change from previous year 

Variation p.r rapport a l'ann.. pricéd.nt. 

	

Hov.uth.rOctober Ssp*.uth.r 	August Year-to-date 

	

1996 	1996 	1996 	1996 	1996 

	

Novethr. 	Octobrej septambral 	Aoüt 	Cun.ilatif 
El 

Per cent - pourcentage 

Regions 

-2.7 

4.5 

2.5 

4.5 

2.9 

1.8 

1.7 

-0.9 

6.2 

2.7 

2.8 

2.9 

2.6 

. 

4.2 2.2 -10.1 0.3 

2.8 8.1 0.8 4.1 

7.4 6.8 -5.5 4.2 

-2.7 3.0 -3.0 6.9 

3.0 5.8 -2.9 1.7 

8.1 8.7 0.6 4.7 

4.1 3.9 -1.7 0.4 

3.1 -1.4 -3.4 0.6 

6.4 9.7 6.4 7.4 

4.9 5.1 1.8 3.3 

2.9 6.2 -3.8 5.5 

-0.6 3.3 -5.5 4.6 

5.6 6.8 -0.1 3.8 

Terre-Mauve 

!]..-du-Prince-douard 

Houv.11a4cosse 

Nouveau-Brunswick 

Quábec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colo.th i.-Britann ique 

Yukon 

T.rritoires du Nord-Ou.st 

Total 

TABLEAU B. Ventes do .archandises genre grand .agasin, non-désaisonnalisCss, salon Ia region 
(estinatlons historiques) 

	

April 	March February January Dcether Noveuther 	Year 

	

1996 	1996 	1996 	1996 	1995 	1995 	1996 

	

Avril 	Mars Févri.r Janvi.r Dác.thr. Nov.thr. 	Ann.e, 

millions of dollars - millions d. dollars 

R8g inns 

78.6 75.1 65.1 64.4 157.4 122.8 

20.7 19.0 17.1 17.4 40.0 27.2 

151.0 146.8 130.0 127.1 297.5 209.5 

127.3 124.0 113.9 115.9 243.4 184.2 

1,334.1 1,214.8 1,059.5 1000.2 2,004.8 11520.5 

1039,0 1,866.3 12653.6 1,709.3 3,551.3 2,521.1 

184.8 175.3 149.7 147.6 329.0 227.2 

158.6 144.9 128.3 136.7 277.6 200.4 

584.9 562.1 496.4 480.9 1025.3 690.4 

785.3 783.6 685.5 695.9 1,395.3 931.2 

5.3 5.3 4.2 4.0 8.8 6.2 

22.9 21.0 18.2 17.2 27.5 20.8 

5,392.5 5,138.2 4,521.5 4,616.6 9,357.9 6,661.6 
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TA8LE 9. Retail Trade, Canada, Current and Constant (1986) Dollar Estimates 

Unad3usted  
Non désaisonnalise 

	

Price index Current dollars 	Year/year 	Constant 1986 

	

per cent 	dollars 
change 

Indice des prix 	Dollars 	Variation an 	Dollars 

	

courants 	pourcentage 	constants 

	

pour l'annee 	 1986 

millions of dollars 

1994 

Year/year 
per cent 

change 

Variation an 
pourcentags 

pour l'annee 

January 116.1 13,765.6 2.3 11,853.1 2.3 
February 116.2 132528.6 6.7 11,646.0 6.7 
March 115.9 162409.3 10.4 143196.7 10.5 

April 115.6 179033.2 4.7 14,728.3 4.4 
May 115.7 17,986.9 6.4 152539.6 6.3 
June 116.1 18,530.6 10.1 15,964.5 9.8 

July 116.3 17,604.7 3.2 15,142.9 2.8 
August 116.3 17,412.9 8.0 142974.1 7.4 
Septether 116.0 17,422.3 7.4 15,021.9 7.0 

October 115.5 17,354.0 5.7 15,024.3 5.7 
Noveuóer 116.3 17,927.0 7.4 15,408.0 7.2 
Decether 116.0 21,886.5 7.9 182870.0 7.9 

Year 116.0 206,861.5 6.7 178,369.4 6.6 

1995: 

January 117.5 14,446.3 4.9 12,296.7 3.7 
February 118.2 14,017.7 3.6 11,862.5 1,9 

If 
March 118.7 16,792.0 2.3 14,149.0 -0.3 

April 118.9 17,052.8 0.1 14,340.4 -2.6 
May 119.5 18,825.2 4.7 15,757.5 1.4 
June 119.3 192315.5 4.2 16,191.0 1.4 

July 119.0 17,873.4 1.5 15,021.0 -0.8 
August 118.5 189369.9 5.5 15,505.1 3.5 
Septether 118.4 17,921.6 2.9 15,133,0 0.7 

October 118.2 17,317.0 -0.2 14,655.6 -2.5 
Noveither 118.3 18,204.5 1.5 153391.9 -0.1 
Deceither 117.6 21,386.4 -2.3 18,184.5 -3.6 

Year 	 118.5 	 211,522.3 	 2.3 	178,488.2 	 0.1 

1998: 

January 119.2 149878.1 3.0 12,481.0 1.5 
February 119.7 14,956.3 6.7 12,492,5 5.3 
March 120.4 16,811.3 0.1 132958.8 -1.3 

April 121.2 17,532.6 2.8 14,468.6 0.9 
May 121.5 192527.6 3.7 16,078.2 2.0 
June 121.3 18074.9 -1.8 15,639.0 3.4 

July 120.5 18,382.0 2.8 15,252.7 1.5 
August 120.3 18,710.7 1.9 15,557.8 0.3 
Septeuther 120.4 17,467.3 -2.5 14,508.5 -4.1 

October 120.9 18,559.3 7.2 15,350.6 4.7 
Noveither 121.3 19,131.1 5.1 15,772.0 2.5 
Deceuther 

Year 

1 Seasonally adjusted constant (1986) dollar es+iieates are derived by deflating, with an ir,licit price index, 
the seasonally adjusted current dollar estimate. 
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TASLEAU 9 • Comweroe do dëtal, Canada, .sti.ations en dollars courants at constants (1956) 

. Seasonally .djus*.d 
Diisaisonnelieó 

Price Ind.x 	Currant Dollars 	Mon{h,'month Consian+ 1986 MonTh,'month 
per c.n+ dollars 1  per cenk 

• chang. change 

Indics des prix 	Dollars 	Variation an Dollars Variation an 
cour.nts 	pourc.nag. constants pourcen+.gS 

pour le .ae 19861 pour 1. .iois 

millions de dollars 

1994: 

115.8 16,638.0 0.7 14,365.4 1.1 Janviar 
115.7 16,957.8 1.9 14,657.7 2.0 FIvri.r 
115.1 17,226.5 1.6 14,964.1 2.1 Mere 

115.5 17016.5 -1.2 14,758.7 -1.4 Avrll 
115.5 17,130.0 0.7 14,827.4 0.5 Mel 
115.8 172294.4 1.0 14,929.8 0.7 Jujri 

116.1 17,175.3 -1.9 14,792.9 -0.9 Juillat 
116.5 17,244.0 0.4 14,804.9 0.1 Aot 
116.6 17,272.6 0.2 14,812.5 0.1 Septe.thra 

116.4 17,600.1 1.9 15,117.7 2.1 Octobra 
116.8 17,584.4 -0.1 15,056.7 -0.4 Noveeâr. 
117,0 17,721.1 0.8 15,151.8 0.6 Dêcathr. 

116.1 	206,861.0 	 ... 	 178,239.6 	 •.. 	 Année 

1995: 

117.3 17,583.6 -0.8 14,985.7 -1.1 Janvier 
117.6 17,539.7 -0.2 142913.1 -0.5 Fvrier 
118.0 

. 
17,443.2 -0.6 14,786.7 -0.8 Mere 

118.4 17,449.4 - - 14,731.5 -0.4 Avril 
119.1 17,600.9 0.9 14,780.8 0.3 Mel 
119.0 17,717.7 0.7 14,888.4 0.7 Juin 

118.9 172677.7 -0.2 14,867.2 -0.1 Juillet 
118.8 172810.0 0.7 14,988.8 0.7 AoGt 
119.1 17,783.6 -0.4 14,929.8 -0.4 S.p+.thrs 

119.1 17,585.6 -1.1 14,770.4 -1.1 Oc±obr. 
118.8 17,631.8 0.3 14,835.6 0.4 Hov.ura 
121.0 17,690.7 0.3 16,849.1 0.1 Dec..thr. 

118.5 211,513.9 ... 175,327.1 •.. Annéa 

1996: 

119.0 17,800.2 0.6 14,957.5 0.7 Janvj.r 
119.1 179811.8 0.1 14,954.2 - - Fevriar 
119.7 17,810.0 - - 14 2 883.4 -0.5 Mers 

120.5 17,806.7 - - 14,778.2 -0.7 Avril 
120.9 17,840.9 0.2 14,757.5 -0.1 Mel 
120.9 17,913.4 0.4 142811.6 0.4 Juin 

120.4 17,954.0 0.2 14,906.7 0.6 JuilIst 
120.7 17,929.8 -0.1 149848.9 -0.4 AoGt 
121.1 18,025.9 0.5 14,881.9 0.2 Septeethre 

121.7 18,252.2 1.3 14,994.5 0.8 Octobra 
122.0 18,424.6 0.9 15001.3 0.7 Nov.thr. 

DIcathre 

Annéa 

1 La désaisonnallsation des estimations an dollars constants (1986) sobtient an dágonf1art avac un indice 
isplicite, las données desaisonnalasees an dollars courants. 
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APPENDIX I 

Dnitcns 

Retail Trade, for the purpose of this pub-
licatiori, is defined as "the aggr.gata sales 
made through retail locations (outlets)". 

A retail )ocatin, as defined by Statistics 
Canada, is a "business location usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 

include any form of direct selling which 
bypasses the retail store, e.g., direct door-

to-door selling; sales made through automatic 

vanding machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 

only exception is the mail-order and catalogue 
sales activities of department store busi-
nsss.s which have been classified to the 
"general merchandise store" category. In addi-
tion, retail trade exciudas retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, lass returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(BST)) collected for remittance to a govern-
m.nt agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FSTI. Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Définitons 

Commerce do detail signifie, pour las be-
soins da Is présente publication, "l'ensemble 
des vantes faites par des points de yenta au 
detail". 

Un pcizit do vent, au detail, suivant la 
dfinition d. Statistique Canada, .st un local 
d'affaires (habituellement un magasin) dont 
l'activitI principale est la vente de marchan- 
discs at de services connexas au grand public 
pour la consommation menagBre ou personnelle. 

Los estimations relatives au commerce 	do 

detail ne prennent pas an compte las ventes 

directes, c'est--dire les ventes qui no sont 
pas faites par l'intermédiaire d'un point do 

vents au detail, per example lea ventes direc-

tea par démarchage, isa vsntes per distribu-
teur automatique, icc ventes do journaux ou de 
revues faitss directement par lea imprimeurs 
at editeurs, at las ventes faites par lss car-
des du iivre at les clubs de disques. Ii n'y 
a qu'une exception: les ventes des grands 
magasins faites par 1s post, ou par catalogue, 
qui sont classCes dens In catCgori. des "Rage-
sins de merchandises diverses'. En outre, In 
commerce de detail no comprend pas las ventes 
au detail des unites euxiliaires (par example, 
entrepôts, siegas sociaux, etc.), ni las 
ventes des entrepreneurs dont l'activitC prin-
cipals no relôve pas du commerce de detail, ni 
1cc operations do detail entre particuliers. 

Las ventes nettes totales comprennent las 
ventes de merchandises neuves at doccasion at 
las recatt.s provanant de reparations, de 
location de matCrial, da Is vents de repas at 
d'autres activitCs de services, .oins In ye-
leur des rendus (merchandises retournies), las 
ajustem.nts at las rabais. Las ventes totales 
nettes co.upr.nnant également is valaur des 
reprises, les commissions cur Is yenta de mer-
chandises appartenant a autrui ly cempris las 
commissions touchCas pour Is vante de billets 
de loterie) at Is valeur (au detail) des mer-
chandises prelevees par is propriótaira pour 
son usage p.rsonnel. On no prend pas an compte 
las recettas hors exploitation, les recouvre-
ments de mauvaises créencas at icc taxes de 
vent. (taxe da vent, provincials at Is taxis 
sur les produits of las services (TPS)) 
percuss pour Is compte d'un organism, public. 
Les données sur las v.nt.s antCrieures 1 jan-
vier 1991 incluent Is taxis de vent. fsdira].e 
(TVF). DO a cc chang..ent dens lea taxes in-
directes, las donnees avant 1991 no sont pas 
tout a fait comparables avec calles des années 
subsCquentes. Pour las utilisateurs interessCs 
I calcular des données comparablas, une esti-
mation du montant de Is TVF inclus dens les 
ventes au detail pour 1990 est disponible pour 
Is Canada de Is section du commerce de dCtail. 
Cette estimation nest pas suffisamment fiabla 
pour p.rmettre des ajustements au niveau 
provincial. 

. 
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Deparent store type •erchandise (DSTh) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stati ons; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Les •archandises du genre de celles vendues 
dans les grands magasins (HGGM) correspondent 
cu total du commerce de dótail moms las grou-
pes de commerce suivants: las supermarchés 
dalimentation at las épiceries; tous las au-
tres magasins dalimentation; las concession-
naires de véhicules automobiles at récréaIifs; 
l.a stations-service; lea magasins de pièces 
at daccassoires pour véhiculas automobiles at 
services; at las au+raa magasina de yenta au 
detail (comprend las magasins do spiritueux, 
cia yin at do biàra at las magasins de vents 
au detail, n.c.a.). 

C 

. 
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APPENDIX II 

TRADE GRJP COVERAGE 

010 Supermarkets and Grocery Stores 

6011 Supermarkol:s 
6012 Grocery stores (except supermarkets) 

020 All Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat mark.ts 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharsaci.s 
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Sho. stores 

050 Nun's Clothing Stores 

6121 Men's clothing stores 

060 Wooen's Clothing Stores 

6131 Noun's clothing stores 

DiD Other Clothing Stores 

6141 Children's clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Household furnitur, stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and storso 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor horns and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers 

S  

APPENDICE II 

COUVERTURE DES GROUPES DE COPMERCE 

010 Supermerchés d'aliaentation at épicerzes 

6011 upormerch6s d'alimentation 
6012 Epiceries (sauf les supermarches) 

020 Tous los autres .agasins d'alimentation 

6013 Boulangeries-pâtisseries 
6014 Confiseries st magasans do noix 
6015 Megasins do fruits at legumes 
6016 MarchIs de viands 
6019 Autros sa9.sins d'alimsntation 

spIcialises, nc... 

030 Phar.acics at .agasins do mdicaaents 
brevetès 

6031 Pharmacies 
6032 Magasins do medicamunts brsvetes at do 

produits de toilatto 

040 Nagasins de chaussures 

6111 Magasins do chaussures 

050 Nagasins do v8te.onts pour kameos 

6121 Hsgasins do vôteusnts pour homess 

060 Nagasies do v8te.ents pour dames 

6131 Hagasins de vetements pour dames 

070 Autres megasins de v8te.ents 

6141 M.gasins ds vêkernents pour enfants 
6142 Magasins do fourrures 
6149 Autres magasins do vêtemen+s, n.c.a. 
6151 Magasins do tissus at do files 

080 Magasins do •eubl.s at d'appareils 
•énagers 

6211 Megasins de meubles do maison 
(avec appareils managers at accessoires 
d 'arnaub lament) 

6212 Hegasins do maublas do maison 
(sans appareils managers ni accossoiros 
d 'ameublement) 

6213 Ateli.rs do reparation de meubles 
6221 Msgasinsd'appareils m6nag.rs, do pos+es 

do tól6vision et do radio at d'appareils 
stereophoniques  

6222 Nugasins do postac do télévision at do 
radio at d'appareils s-téréophoniquos 

6223 Ateliers do reparation d'appar.ils 
managers, do postes do television at do 
radio at d'apparoils s*eréophoniquos 

090 Nagasins d'accsssoires d 'ameublament 

6231 Nugasins do r.vêtou,ents de sal 
6232 Hegasins do tentures 
6239 Autros oogssins d'accessoires d'ameublement 

100 concossionnaires do véhicules euta.obiles 
it rêcréatifs 

6311 Cencossionnaires dautomobiles neuvos 
6312 Concessionnairos d'automobalesd'occasion 
6321 M.rchands do roulottes motorisees at do 

roulottes do voyage 
6322 Marchands do bateaux, do moteurs hors-. 

bard at d'acessoires pour bateaux 
6323 Marchands de motocyclet-tos at do 

motaneiges 
6329 Au*res merchands de vehicules de loisir 

Li 

S 
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110 	Gasoline Service Stations 110 Stations-service 

6331 Gasoline service stations 6331 Stations-service 

120 	Auta.otive Parts, Accessories and 120 Nagasins de pièces et d'accessoires pour 
Services véhicules auto.obiles at services 

6341 Home and auto supply stores 6341 Magasins de fournitures pour l.a meison at 
pour l'automobile 

6342 Tire, battery, parts and accessories 6342 Ma9asins da pneus, d'accumulat.urs, do 
stores pieces et d.ccessoires 

6351 Garages (general repairs) 6351 Garages (reparations gen6rales) 	- 
6352 Paint and body repair shops 6352 Ateliers de peinture at do carossara. 
6353 Muffler replacement shops 6353 Ateliers de re,lacament de sil.ncaeux 

6354 Motor vehicle glass replacement shops 6354 Ateliers do relacement do glaces pour 
vehicules automobiles 

6355 Motor vehicle transmission repair and 6355 Ateliers de reparation at do 
replacement shops reulacemsnt de boites de vitesse de 

vehicules automobiles 
6359 Other motor vehicle repair shops 6359 Autres ateliers do reparation de 

vehacules automobiles 
6391 Car washes 6391 Lave-autos 
6399 Other motor vehicle services, n.e.c. 6399 Autres services pour véhicules 

automobiles, n.c.a. 

130 General Merchandise Stores 	130 Magasins de mairchandises diverses 

6411 Department stores 6411 Magasins a rayons 
6412 General stores 6412 Magasins ginéraux 
6413 Other general merchandise stores 6413 Autres nmgasins de merchandises diverses 

(variety and general merchandise stores) (bazars et magasins de merchandises 
diversos) 

140 Other Smei-Durable Goods Stores 140 	Autres magasins de produits seel-durables 

6511 Book and stationery stores 6511 Librairies at papeteries 
6521 Florist shops 6521 Fleurastes 
6522 Lawn and garden centres 6522 Centres do 	ardinage 
6531 Hardware store 6531 Quincailleries 
6532 Paint, glass and wallpaper stores 6532 Magasins de peinture, de vitra at de 

papier peint 
6581 Toy and hobby stores 6581 Magasans de jousts at darticles de 

loisar 
6582 Gift, novelty and souvenir stores 6582 Magasins de cadeaux, d'ar*icles de 0 fantaisie at de souvenirs 

150 Other Durable Goods Stores 150 	Autres .agasins de produits durables 

6541 Sporting goods stores 6541 Magasins d'arlicles de sport 
6542 Bicycle shops 6542 Magasins debicyclettes  
6551 Musical instrument stores 6551 Magasins d' instruments de 	aisique 
6552 Record and tape stores 6552 Magasans cia disques at de bandes 

magnetaques 
6561 Jewellsry stores 6561 Bijouteries - 

6562 Hatch and j.wellery repair shops 6562 Ateliers de reparation de montres at de 
bajoux 

6571 Camera and photographic supply stores 6571 Magasins dappareils at de founitures 
photographiques 

160 Other Retail Stores 160 	Autras magasins do verute au detail 

6021 Liquor stores 6021 Hagasins de spiritueux 
6022 Nine stores 6022 Magasins de yin 
6023 Beer stores 6023 Magasans de bire 
6591 Second-hand merchandise stores, n.e.c. 6591 Magasins de merchandises d'occasion, 

6592 Opticians' shops 
n.c.a. 

6592 Opticiens 
6593 Art galleries and artists' supply stores 6593 Galeries d'art at megasins de 

fournatures pour artistes 
6594 Luggage and leather goods stores 6594 Magasins de bagages at do maroquinerlo 
6595 Monument and tothstone dealers 6595 	gasans de monuments funeraires at de 

pierres tombales 
6596 Pet stores 6596 Magasins d'anameux de nmison 
6597 Coin and stamp duelers 6597 Marchands de pièces de monnaie at de 

timbres 
6598 Mobils home dealers 6598 Marchands de maisons mobiles  
6599 Other retail stores, n.e.c. 6599 Autrus umgasans de yenta au detail, 

n.c.a. 
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