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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on the Internet, compact disc, 
diskette, 	computer printouts, microfiche and 
microfilm, and magnetic tape. 	Maps and other 
geographic reference materials are available for 
some types of data. Direct online access to ag-
gregated information is possible through CP.NSIM, 
Statistics Canada's machine-readable database 
and retrieval system. 

How to Obtain More Information 

Des données sous plusieurs formes... 

Statistique Canada diffuse 1cm données sous formes 
diverses. Outre les publications, des totalisations 
habituelles et spéciales mont offertes. Les données 
sont disponibles sur internet, disque compact, 
disquette, 	imprimé 	d'ordinateur, microfiche 	et 
microfilm, et bande magnétique. Des cartes et 
d'autres documents de référence géographiques sent 
disponibles pour certaines sortes de données. L'accs 
direct a des données agrégées est possible par le 
truchement de CANSIPI, la base de données ordinolingue 
et Ic systame d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

S 

Inquiries 	about this 	publication and 	related Toutes 	desandes de 	renseignements au 	sujet 	de la 
statistics or 	services should 	be directed 	to: présente publication ou au sujet de statistiques 	ou 
Retail Trade 	Section, Industry Division, 	Sta- de services connexes doit être 	adressóe a: 	Section 
tistics Canada, Ottawa, Ontario, K1A 0T6 	(tele- du 	commerce 	de 	detail, Division de 	l'industrie, 
phone (613) 951-9682) or to the Statistics Canada Statistigue Canada, Ottawa, Ontario, K1A 0T6 	(tClC- 
Regional Reference Centre in: phone: 	(613) 951-9682) 	ou a 	l'un des 	centres 	de 

consultation rCgionaux de Statistique Canada: 

Halifax 	(902) 426-5331 Regina (306) 780-5405 HalIfax 	(902) 426-5331 Regina (306) 780-5405 
Montreal (514) 283-5725 Edeonton (403) 495-3027 Montreal (514) 283-5725 Edeonton (403) 495-3027 
Ottawa 	(613) 951-8116 Calgary (403) 	292-6717 Ottawa 	(613) 951-8116 Calgary (403) 292-6717 
Toronto 	(416) 973-6586 Vancouver (604) 666-3691 Toronto 	(416) 973-6586 Vancouver (604) 666-3691 
Winnipeg (204) 983-4020 Winnipeg (204) 983-4020 

You can also visit our World Wide Web site: 	Vous pouvez également visiter notre site sur le W3: 
http://www.statcan.ca 	 http://www.statcan.ca  

Toll-free access is provided for all users mho 	Un service dtappel  interurbain sans frais est offert 
reside outside the local dialing area of any of 	a tous los utlisateurs qui habitent a l'extérieur 
the Regional Reference Centres. 	 des zones de counication locale des centres de con- 

sultation rgionaux. 

National enquiries line 	 1 800 263-1136 	Service national de renseigneuents 	1 800 263-1136 

National telpcounications 	 Service national d'appareils do 
device for the hearing 	 téléconsunications pour les 
iapaired 	 1 800 363-7629 	•alentendants 	 1 800 363-7629 

Order-only line (Canada 	 Nuaéro pour coander seuleent 
and United States) 	 1 800 267-6677 	(Canada et ftats-Unis) 	 1 800 267-6677 
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Comment commander les publications 

On peut se procurer les publications de Statistique 
Canada auprès des agents autorisés et des autres 
librairies locales, par l'entremise des centres de 
consultation rCgionaux de Statistigue Canada, ou en 
Ccrivant a: 

Statistique Canada 
Division des operations et de l'intégration 
Cestion de la circulation 
120, avenue Parkdale 
Ottawa (Ontario) 
K1A 0T6 

Téléphone: (613) 951-7277 
TClCcopieur: (613) 951-1584 
Toronto (carte de credit seulement): (416) 973-5018 
Internet, orderOstatcan.ca 

Normes de service au public 
Afin de maintenir la qualitC du service au public, 
Statistique Canada observe des normes établies en 
matière de produits et de services statistigues, de 
diffusion d'information statistique, de services a 
recouvrement des coüts et de services aux répondants. 
Pour obtenir une copie de ces normes de service 
veuillez communiguer avec le Centre de consultaticn 
regional de Statistigue Canada le plus près de chez 
vous. 

How to Order Publications 

Statistics Canada publications may be purchased 
from local authorized agents and other community 
bookstores, the Statistics Canada Regional 
Reference Centres, or from: 

Statistics Canada 
Operations and Integration Division 
Circulation Management 
120 Parkdale Avenue 
Ottawa, Ontario 
R1A 0T6 

Telephone: (613) 951-7277 
Faxr (613) 951-1584 
Toronto (credit card only): (416) 973-8018 
Internet: orderOstatcan . ca 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 
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SYMBOLS 	 SIGNES cONVENTIONNELS 

The following symbols are used in This 	Les signes suivan+s son+ employes uniformImen* 
S*a±iskics Canada publication: 	dans ce*+e publicakion de Ska*is+ique Canada: 

figures not available. 	 .. no.bres indisponibles. 

figures not appropriaka or not applicable. 	... nayant pas lieu de 'figurer. 

- nil or zero. 	 - néan+ ou zero. 

-- amoun+ +oo small +0 be expressed. 	-- nombres infimes. 

x con'fiden+ial to most secrecy requiremenks 	x confidenkiel en ver+u des disposi±ions de la Loi 
of the S+a+is+ics Ac+. 	 sur la s*a+is*ique relatives mu secret. 

NOTE 

Components may no+ add +0 +o+als due to 
rounding. 

A NOTE ON CANS IN 

All currenk and hiskorical s*a±istics on 
Re+ail Trade (Ma+rix Nos. 2299, 2398-2417 	and 
2420), 	as well as 	many o-ther series are 
available to The public from 	Sla±is+ics 
Canada's compu+erized 	data bank CANSIM 
(Canadian Socio-Economic Informakion Manage-
men* System) via terminal, on co.pu+er prin+-
ou±s, or in machine readable form. For 
furTher information, con+ac+ The Cansie skaff 
of Dissemination Division, S+akis+ics Canada, 
Ottawa, K1A 0Z8 	(kelephone 613-951-8200), or 
*he 	regional advisors at The Skafis+ics 
Canada offices ].ocated across Canada. 

This publjca+jon was prepared under The 
dir.c*ion of: 

• G.M. Andrusiak, Direc*or, Indus+ry Division 

• R. Lussier, Assis+an+ Direc±or, Dis±ribu-
*ive Trades Sub-division, Indus+ry Division 

• B. ThériauU, Chief, Retail Trade Sec+ion, 
Dis*ribu+ive Trades Sub-division, Indus+ry 
Division 

• 	P. Desjardi.ns, 	Senior Economisk, Retail 
Trade Sec±ion, Dis*ribu+ive Trades Sub-
division, Indus*ry Division 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for 
Printed Library Materials, ANSI Z39.48 - 1984. 

NOTA 

Las chiffras ayan-t eke arrondis, las +o+aux ne 
correspondenk pas +oujours. 

NOTE AU SUJET DE CAHSIN 

La banque de données informa±isCes de Sta+is*iqu. 
Canada CANSIM (sys+Cme canadian d'informa+ion socio-
Cconomique) fournik mu public +ou+es les stakistiques 
ac+uelles at historiques sur Is Commerce de dé+ail 
(ma*rice nos 2299, 2398-2417 at 2420), at sur de 
riombreuses au*res series, par 1e biais d'un 
ter.inal, dimprimés d'ordina+eur ou de supporks 
ordinolingues. Pour plus da renseignements, 
s'adrssser au personnel de CANSIM de la Division 
de la diffusion, Statistique Canada, Ottawa, 
K1A 0Z8 (téléphone 613-951-8200), ou aux coassillers 
rCgionaux des bureaux de Statistique Canada si*uIs 
+ravers is Canada. 

Cette publica*ion a etC rCdigCm sous la direction de: 

• G.M. Andrusiak, 	directeur, 	Division 	de 
1' industrie 

• R. Lussier, directeur adjoint, Sous-division des 
commerces de distributions, Division de 
1' industrie 

• B. Thérlault, 	chef, Section 	du commerce de 
detail, Sous-division des commerces de distri-
bu+ions, Division de l'indus+rie 

• P. Desjardins, 	gconomiste principale, 	Section 
du commerce de dC+ail, Sous-division des coni-
merces de diskribu+ions, Division de i'induskrie 

Le papier utilisé dans Ia présente publication repond aux 
exigences minimales de l"American National Standard for 
Information Sciences' - 'Permanence of Paper for Printed 
Library Materials', ANSI Z39.48 - 1984. 
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Note to users 
	

Notes aux utilisateurs 

Monthly 	estimates 	(unadjusted 	data) for 
four metropolitan areas (Montreal, Toronto, 
Hinnipeg and Vancouver) can be tabulated by 
trade group and are available for purchase. 
For information on the metropolitan area 
estimates, or to order, contact the Monthly 
Retail Trade Section at (613) 951-3549. 

Users interested in acquiring further informa-
tion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section. 

Monthly retail sales estimates for the North-
west Territories lunajusted and seasonally 
adjusted) have been revised for 1993 and 1994. 
Consequently, estimates for the Yukon and the 
Northwest Territories and for Canada have also 
been revised. These revisions are now avai-
lable on CANSIM or upon request from the 
Retail Trade Section, Industry Division. 

Lee estimations mensuelles (non dsaisonnali-
sesI pour lee quatre rigions mtropolitaines 
(Moritróal, Toronto, Hinnipeg at Vancouver) 
par groupe do commerce sont disporiibles pour 
achat. Pour plus do renseignements cur les 
rgions mtropolitaines, communiquez avec la 
Section mensuelle du commerce do detail a 
(613) 951-3549. 

Les utilisateurs qui sont interessés d'ob*enir 
plus do renseignements concernant la 
logic, la désaisonnalisation at la fiabilité 
des donnCos pouvent consulter le numóro de 
fevrier le plus recent de cette publication 
(incluant les revisions de l'année précédente) 
ou communiquez avec la section mensuelle du 
commerce do detail. 

Les estimations mensuelles des ventes du 
commerce de detail pour los Torritoires du 
Nord-Ouest (non desaisonnalisees et désaisori-
nalises) ont litili révisées pour 1993 at 1994. 
Par consequent, les estimations pour l'agréga-
'cion "Yukon et Territoires du Nord-Ouest" et 
Canada ont aussi litili revises. On pout se pro-
curer ces estimations révisóes dans CANSIM ou 
sur demande, auprs do la Section du commerce 
de detail, Division de lindustrie. 

S 
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Highlights 	 Faits saillants 

. 

iii, December rtal sa!e retreated sIihtk trom 
ovember 1996. retailers enjoyed a Christmas season 

healthier than the year before. The decline in retail sales 

in December (-03%) followed three months of strong 
growth. Consumers spent S37 billion in the last two 
months of the year. about 4.5% more than in the last two 
Christmas seasons. This was the best holiday season since 
1994. 

Retail sales in 1996 were characterized by very small 
increases up until the fall, when retailers experienced 
stronger growth in sales. which led to an overall increase 
of 2.4% in 1996. 

Auto sector drives retail growth in 1996 

The sales growth experienced in 1996 was first driven by 
advances made by the automotive sector (which includes 
motor and recreational vehicle dealers, gasoline service 
stations and automobile parts, accessories and service). 
All of the trade groups in the automotive sector 
experienced growth, with motor vehicle and recreational 
vehicle dealers leading the way (+5.3% to $52.2 billion). 
the number of new motor vehicles sold advanced 3.3% 
in 1996. Automobile parts, accessories and service stores, 
and gasoline service stations experienced increases of 
6.8% and 10.5% respectively. 

The second major contributor to the growth in retail was 
general merchandise stores. Increasing sales in these 
stores in 1996 (±5.0%) coincided with declining sales in 
clothing stores (49°/o). furniture stores (-1.4%) and 
stores classified as all other retail stores (-1.4%). This 
may indicate a changing market, as consumers made 
more of their purchases in non-specialtystores. especially 
discount department stores. which saw sales rise by 8.6% 
in 1996. Among all department stores (discount and 
major), sales of furniture, appliances and home 
entertainment rose 4.7%. In addition, sales in the general 
merchandise trade sector other than department stores 
increased by 6.9%. The rate of growth in clothing and 
furniture stores has been declining since 1992, while 
general merchandisestores have been experiencing solid 
growth since 1993. 

Retailers in the Prairies harvest highest results 

A healthy harvest in 1996 helped the Prairie provinces 
surge ahead of other regions in retail sales growth. Sales 
in the Prairies rose in 1996 to 5.4%, compared with a 
2.4% national average. This follows a more modest 
IIIiCitL' 	U' 	tcrdd for 

Les entes au dtad en decembre Ilechis .cnt leeremeni par 
rapport a novembre 1996, mais les détaiUants connaissent une 
bien meilleure période des Fetes contrairement a I'année 

précédente. Le recul dans les ventes au detail en décembre 
(43 %) fait suite a trois mois de forte croissance. Dans les deux 
derniers mois de l'année, les consommateurs ont dépensé 37 
milliards de dollars, en hausse de 4.5 % par rapport aux deux 
dernièrespériodes des Fetes. II s'agit de Ia meilleure période des 
Fetes depuis 1994. 

Les ventes au detail en 1996 peuvent être caractérisées par une 
périodede legereshaussesqui s'est poursuiviejusqu'à lautomne, 
lorsque les détaillants ont enregistre une croissance des ventes 
plus forte. C'est cette croissancequi a mené a Ia hausse globale de 
2.4 %. 

La croissance des ventes au detail en 1996 repose sur le 
secteur de l'automobile 

L'augmentation des ventes survenue en 1996 reposait sur les 
percées du secteur de lautomobile (concessionnaires de 
véhicu les automobiles et récréatifs, stations-service, magasins de 
pièces et d'accessoires pour véhicules automobiles et centres de 
services). Tous les groupes de ce secteur ont connu une 
croissance, les concessionnaires de véhicules automobiles et 
récréatifsCtant en tête (+5.3 %. pour sétablirà 52.2 milliards de 
dollars). Le nombre de véhicules automobiles neufs vendus en 
1996 a grimpé de 3.3 %. Les stations-service ainsi que les 
magasins de pièces et d'accessoires pour véh icules automobiles et 
centres de services ont connu des hausses de 10.5 % et de 6.8 % 
respectivement. 

La deuxième meilleure performance en ce qui a trait a Ia 
croissance dans le commerce de detail provient du secteur des 
marchandises diverses. La croissance de ces magasins en 1996 
(+50 %) a coincide avec un fléchissenient des ventes dans les 
secteurs du vétement (-0.9 %), de lameublement (- 1.4 %) ainsi 
que dans les autres magasins de détai I (-1 .4%). Cela pourrait être 
lindice dune evolution du marché. car les consommateurs ont 
acheté davantage dans les magasins non specialisés, notamment 
les grands maga.sins descomptes, dont les ventes ont augmenté de 
8.6 % en 1996. Parmi tous les grands magasins (traditionnels et 
d'escomptes). les ventes de meubles. de gros appareils ménagers 
et de materiel de détente au foyer ont augmente de 4.7 %. De 
plus, les ventes dans le secteur des magasins de marchandises 
diverses, autres que les grands magasins, ont progressé de 6.9 %. 
Le taux de croissance des secteurs du vétement et de 
l'ameublement a ralenti depuis 1992, tandis que le secteur des 
marchandises diverses a affiché une croissance ferme depuis 
1993. 

Les détaillants des Prairies en tête des résultats 

Grace a une bonne récolte en 1996, les provinces des Prairies ont 
surclassé les autres regions au chapitre de Ia croissance des ventes 
au detail. Ainsi, les ventes dans les Prairies ont augmente de 
54 0 comparativementà une movenne nationale de 2.4 %. Cela 
alt suite i une niodesi hausse & nristr en I 

S 
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Sept provinces et les deux territoires ont affiché en 1996 des ta u 
de croissance supérieurs a ceux enregistres en 1995. Terre-Neu' e. 
l'Ontario et Ia Colombie-Britannique sont les trois provinces qui 
ont affiché des taux de croissance inférieures a ceux de 1995, 
Elles ont aussi obtenu des taux inférieursà Ia moyenne nationale. 
Seule Terre-Neuve a affiché une diminution des ventes au detail 
en 1996. 

Les détaillants de Ia Saskatchewan ont enregistré Ia plus forte 
hausse des ventes (-8.0 %), résultat de ventes accrues dans le 
secteur de l'automobile. Les ventes chez les dëtaillants de 
véhicules automobiles ont dominé les ventes au detail en 
Saskatchewan, avec une hausse de plus de 20 % par rapport a 
1995. 

Le Manitoba a enregistre une deuxième année de forte croissance. 
atteignant 6.1 % en 1996, après une hausse de 5.6 % en 1995. 
Dans cette province, les ventes ont augmenté dans tous les 
secteurs saufdeux: les magasins de marchandises diverses et les 
autres magasins de detail. Encore une fois, l'augmentation des 
ventes chez les concessionnaires de véhicules automobiles et 
récréatifsétait Ia principale cause de Ia croissance observée chez 
les détaillants du Manitoba en 1996. 

Les détaiUants en Alberta ont enregistré un taux de croissance 
plus élevë en 1996 (+4.4 %) par rapport a 1995 (+ 1.6 %). La 
croissance de 1996 a été généralisée puisque seul le secteur du 
vêtement a enregistré une diminution de ses ventes. 

A lexception de Terre-Neuve. les provinces de I'Atlantique ont 
également connu une forte croissance en 1996. Ia 
Nouvelle-Ecosse étant en tête (-1-6.9 O/),  suivie par Ic 
Nouveau-Brunswick (+5.4 %) et l'lle-du-Prince-Edouard 
(-5.0 %). Aprés un recul de 1.7 %des ventes au detail en 1995. 
les consommateursde Ia Nouvelle-Ecosse ont dépensd davanta2e 
en 1996. 

Les détaillants au Québec ont enregistré un taux de croissance 
supérieur a Ia moyenne nationale, surtout a cause dune croissance 
importante dans les ventes des concessionnaires de véhicules 
automobiles et récréatifs. Après les provinces des Prairies. le 
Québec enregistre le taux de croissance en pourcentage le plus 
important du nombre de véhicules vendus en 1996. 

Les détaillants de l'Ontario nont pas connu de croissance en 
1996. Le taux de croissance est passé de 6.7 % en 1994 a 3.1 % 
en 1995. Contrairement a la plupart des autres provinces, 
l'augrnentation du secteur de lautomobile en Ontario était 
attribuableã une hausse des ventes des stations-serviceplutOt que 
des détaillants de véhicules récréatifs et de véh icules automobiles. 
LOntario et Ia Colombie-Britannique étaient les seules provinces 
a avoir affiché une baisse des ventes chez les détaillants de 
véhicules récréatjfs et de véhicules automobiles en 1996. 

Les ventes des détaillants de Ia Colombie-Britannique ont 
enregistré une hausse de 1.4 % en 1996. 11 s'agit de Ia premiere 
fois depuis dix ans que Ia croissance des ventes au detail en 
Colombie-Britannique ne dépasse pas celle de Ia moyenne 
nationale. Les concessionnaires de véhicules automobiles et 
récréatifs nont pas enregistre une aussi bonne performance que 
ceux de Ia plupart des autres provinces. Le nombre de véhicules 
neufs vendus en Colornbie-Britannique a diminué de 3.0 0 6 en 
1996. 

Seven provinces and both territories saw a larger rate of 
growth in 1996 than in 1995. The three provinces that 
saw lower rates of growth than in 1995-Newfoundland, 
Ontario and British Columbia-also had rates of growth 
below the national average. Only Newfoundland saw a 
decrease in retail sales in 1996. 

Retailers in Saskatchewan recorded the highest sales 
increase (+8.00/) as a result of higher sales in the 
automotive sector. Sales by recreational and motor 
vehicle dealers dominated the growth in retail sales in 
Saskatchewan, with an increase of over 20% over 1995. 

Manitoba recorded a second year of strong growth. 
advancing 6.1% in 1996, after an increase of 5.6% in 
1995. Sales in Manitoba grew in all but two sectors: 
general merchandise stores and stores classified as other 
retail stores. Again, increased sales by recreational and 
motor vehicle dealers were responsible for most of the 
growth experienced by retailers in Manitoba. 

Retailers in Alberta recorded a higher rate of growth in 
1996 (+4.4) than in 1995 (+1.6). The 1996 growth was 
widespread, as only clothing sector sales declined in that 
year 

The Atlantic provinces, with the exception of 
Newfoundland. also experienced strong growth in 1996, 
led by Nova Scotia (+6.9%) and followed by New 
Brunswick (+5.4%) and Prince Edward Island (+5.0%). 
Advancing retail sales in Nova Scotia followed a decline 
in 1995 (-1.7%). 

Retailers in Quebec reported a growth rate above the 
national average, mostly as a result of growing sales by 
recreational and motor vehicle dealers. After the Prairie 
provinces, Quebec had the highest percentage increase in 
the number of new motor vehicles sold in 1996. 

Ontario retailers posted no growth in 1996- The growth 
rate in Ontario has declined from 6.7% in 1994 to 3.1% 
in 1995. Unlike most other provinces, the increase in the 
automotive sector in Ontario was due to an increase in 
gasoline service station sales rather than recreational and 
motor vehicle dealers. Ontario and British Columbia were 
the only provinces to experience a decline in sales by 
recreational and motor vehicle dealers in 1996. 

Retailers in British Columbia posted an increase in retail 
sales of 1.4% in 1996. This is the first time in over 10 
years that the growth in sales in British Columbia has 
failed to meet the national average. Recreational and 
motor vehicle dealers did not experience the growth 
observed in most other provinces. The number of new 
vehicles sold in British Columbia declined 3.0% in 1996. 
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Retail Sales Trends' - Canada, 	 Tendances1  des ventes au detail - Canada, 
By Major Group 	 par groupe principal S 
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TABLE 1.. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	 previous month 

Year-to- 
Ventes 	date 	Variation p. r. 

au mois pr6cdent 
1996 

December November October September 	December November 
1996 	1996 	1996 	1996 Cu.slatif 	1996 	1996 

Diceuthre Noveithre Octobre Septembre 	Décembre Novembre 
No.  

millions of dollars - millions do dollars 

S 

Trade Group - Canada 

1 Super.rkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 i'4omen's clothing stores 

7 Other clothing s*ores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Plan itoba 

25 Saskatchewan 

26 Alberta 

27 British Columbia 

28 Yukon 

29 Northwest Territories 

	

4,134.2 	4,122.0 	4 2 162.0 	42085.01 

	

358.1 	363.6 	361.8 	352.61 

	

1,072.7 	1 2 053.3 	1 3,037.9 	1,034.21 

	

141.6 	146.2 	148.8 	145.8 

	

128.5 	129.8 	132.7 	128.5 

	

342.4 	345,0 	340.8 	339.8 

	

454.3 	432.0 	453.0 	437.8 

	

716.6 	731.2 	701.2 	712.9 

	

204.5 	201.1 	207.9 	201.1 

	

4,629.0 	43635.7 	4,452.9 	4,345.3 

	

1,370.3 	1,341.9 	1,348.2 	1,310.5 

	

1,027.3 	1,042.6 	1,037.6 	1,045.3 

	

2,018.6 	2,047.1 	2,012.6 	1,991.6 

	

624.6 	626.9 	623.9 	642.4 

	

465.2 	472.7 	469.5 	477.4 

	

761.5 	820.8 	836.9 	842.6 

18,449.6 18,512.0 18,327.9 18,092.9 

	

294.5 	289.9 	288.4 	276.2 

	

81.8 	79.3 	80.9 	79.4 

	

585.6 	583.7 	580.4 	554.3 

	

448.7 	442.9 	449.0 	446.3 

	

4,415.4 	4,416.6 	4,479.6 	4,371.9 

	

6,707.1 	6,647.4 	6,513.5 	6,563.2 

	

654.4 	669.5 	670.2 	663.8 

	

623.7 	624.5 	604.9 	592.1 

	

22023.0 	22001.6 	1,985.0 	1,942.7 

	

2,550.6 	2,693.4 	2,612.4 	2,540.4 

	

24.6 	23.8 	24.1 	23.1, 

	

40.2 	39.4 	39.5  

48,69.7 

4,246.9 

12,530.9 

1,699.6 

1,533.8 

4,001.1 

5,307.3 

8,257.3 

2,349.3 

52,136.5 

16,145.3 

12,090.3 

23,768.4 

7,346.0 

5,535.1 

10,606.0 

216,2492 

3,430.0 

957.0 

6,772.0 

5,360.2 

51,440.4 

78,305.8 

7,772.0 

7,111.4 

23,141.1 

31,230.9 

270.0 

477. 

S 

S 
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1.9 0.1 0.4 0.7 1.1 -1.7 

2.6 4.1 2.5 6.0 5.8 1.9 

0.4 1.3 4.0 3.6 3.1 3.2 

2.1 1.5 6.9 2.0 11.7 4.0 

3.3 1.7 -1.7 0.1 0.9 -4.2 

0.3 3.7 3.8 5.3 4.3 1.2 

3.5 0.1 3.5 -1.5 3.7 -1.2 

-1.7 3.2 4.8 7.1 1.6 1.7 

3.4 1.8 4.0 3.5 8.1 4.5 

1.2 10.8 11.3 6.2 2.4 

2.9 -1.5 7.2 9.0 10.2 6.5 

-0.7 3.8 53 6.8 11.2 10.3 

1.1 -0.4 5.5 7.6 5.9 4.7 

-2.9 6.5 9.1 8.8 7.5 4.2 

-1.6 -1.0 5.5 7.3 8.2 7.0 

-0.7 -0.8 -17.5 -15.7 -11.6 -11.0 

1.3 0.9 4.3 5.0 4.2 1.7 

Groupa de caerce - Canada 

Supernrches dalimentation at 1 
épiceries 

Tous lea autres magasins 2 
dalimsntakion 

Pharmacies at magasins do 3 
médacaments brovetes 

Magasins do chaussures 4 

Magasins do vtemen*s pour hoai..s 5 

Ilagasins do vetomonts pour dames 6 

Autres magasins de vâtemen+s 7 

Ptsgasins do meubles at dappareils 8 
ménagers 

Magasins daccessoires damsubisment 9 

Concessionnaires do véhiculas 10 
automobiles ct récréatafs 

Stations-service ii 

Magasins de pieces ct d'accessoires 12 
pour automobiles at services 

Plagasins de merchandises diverses 13 

Autrosmaqasins do produits 14 
sema-durables 

Autres magasins do produil:s 15 
durables 

Autres magasins do vente au detail 16 

Total, ensemble des •agasins 17 

S 

-2.3 

2.3 

4.9 

-0.5 

-6.8 

-2.3 

0.8 

-3.4 

2.6 

5.1 

10.6 

6.5 

4.9 

3.6 

0.5 

-5. 3 

2.2 

S 
TAB LEAU 1. Ventes au detail, dCsaisaiinalisCos, selcn le grie do ca..erce at l.a region 

(pCriads courantes) 

Change from 
previous monTh Change from previous year 

Variation p. 	r. Variation par rapport a l'annie pricédente 
au uo1s précédont 

Year-to- 
Oc*ober Septe.th.r Decowi,er Noveaer October S.pi..,er date 

1996 1996 1996 1996 1996 1996 1996 
Octobre Sept..thr. Oécepthre Novemre Octobre Soptepre Cumulatif 

Per cent - pourcentage 

Rtg ions 

4.4 -2.8 4.3 0.9 

1.9 1.2 3.4 0.5 

4.7 -1.9 9.1 12.2 

0.6 -1.3 2.1 1.9 

2.5 2.2 5.4 4.7 

-0.8 1.9 3.4 3.2 

1.0 0.6 6.9 10.9 

2.2 -0.3 10.5 11.4 

2.2 1.4 8.3 7.0 

28 -2.3 -1.0 5.2 

4.2 2.7 18.4 17.4 

0.1 0.1 5.3 9.3 
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No 

TAkLE 2. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

Sales 

Ventes 

	

Decemberl 	Noventher 	October Septener Year-to-date 

	

1996 	1996 	1996 	1996 	1996 

	

06ceuthre 	Novethre 	Octobre Sep+othre 	Cupsilatif 

millions of dollars - millions do dollars 

. 

Trade Group - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 I'4omon's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colu.ia 

28 Yukon 

29 Northwest Territories 

4,266.8 4,161.1 4,161.9 3,869.0 482804.2 

416.9 346.1 354.7 340.2 4,246.5 

1,313.3 1,054.7 1059.1 993.7 12,547.3 

179.0 180.3 162.7 154.8 1,714.5 

258.7 162.2 134.5 114.9 1,544.1 

554.2 381.4 350.0 349.0 4,024.2 

768.9 504.2 473.8 466.6 5,318.1 

1,040.7 809.1 736.2 722.2 8,331.7 

255.8 227.5 220.5 204.8 2,359.4 

3,832.3 4,289.9 4,501.3 4,173.1 52,198.2 

1,338.7 12308.4 1,368.2 1,302.3 16,131.8 

11109.9 1,186.8 1,095.0 991.5 12,133.5 

3,362.7 2,589.9 2,097.5 19863.9 23,799.1 

942.2 672.5 604.5 647.1 7,377.9 

865.5 481.3 412.0 454.8 5,569.1 

13119.8 843.0 827.4 819.3 10,526.4 

21,625.4 19,198.4 18,559.3 17,467.3 216,623.9 

357.5 313.0 290.7 262.7 3,436.5 

95.8 81.1 80.8 77.5 956.0 

699.8 613.4 579.7 530.1 6,788.5 

523.5 471.1 462.1 428.9 5,355.0 

42833.4 4,561.3 4,558.8 4,201.2 51,545.7 

8,079.7 6,975.6 6,584.1 6,345.9 782427.5 

789.5 702.4 686.2 635.8 72784.2 

733.5 656.2 626.6 559.6 7,124.8 

22430.2 2,064.4 21005.5 1,857.7 23 3,178.0 

3,011.1 2,699.0 2,621.4 2,508.3 31,279.6 

25.6 22.3 23.8 22.3 271.4 

45.8 38.4 39.6 37.4 476.4 

S 
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N °  

Groupe de cerce - Canada 

Superriarchés dalim.nkstion at épicaries 1 

bus las autr.s magasins dalimentation 2 

Pharmacies at magasins de médicaments brevatés 3 

Piagasins de chaussures 4 

Magasins de vétements pour hoiviss S 

Magasins do vêtam.nks pour dames 6 

Autres magasins do vetsuants 7 

Piagasins do meubles at dapparsils managers 8 

Pgasins daccessoires dameublement 9 

Concessionnaires do véhicules automobiles 10 
at récréatifs 

Stations-service 11 

Magasins de pieces at daccessoires pour 12 
au+oriobiles at services 

Piagasins da merchandises diverses 1 

Autres magasins de produits semi-durablas 14 

Autres magasins de produits durables 15 

Autres unagasins de vento au detail 16 

Total, enseuble des magas ins 17 

Regions 

Terr.-Neuve 
	

18 

1le-du-Pr inc.-douard 
	

19 

Nouve ile-Ecoss. 	 20 

Nouveau-Brunswick 
	

21 

Québec 
	 22 

Ontario 	 23 

Manitoba 
	 24 

Saskatchewan 	 25 

Alberta 	 26 

Coloth ie-Bri+annique 	 27 

Yukon 	 28 

Territoires du Nord-Ou.st 
	

29 

TABLEAU 2. Ventes au detail, non-désaisonnaliséms, scion le groupe de cerce et la region S  (pdr2odeS nourantes) 

Change from previous year 

Variation par rapport é l'année précédante 

Dec.ar Novaaèier October Septeuther Year-to-date 
1996 1996 1996 1996 1996 

Dócauâre Nov.re Octobra Sepkerthre Cunsila*if 

Per cant - pourcentage 

-5.4 3.8 5.9 -10.1 -2.1 

-2.4 8.7 9.5 -1.7 2.2 

2.9 2.7 4.3 - - 5.1 

-0.4 5.3 15.2 -3.3 0.4 

-7.4 1.9 4.0 -10.8 -6.2 

-1.3 8.1 7.7 -5.3 -1.8 

0.7 -1.5 5.6 -6,5 1.0 

3.7 6.7 1.7 -2.4 -2.6 

4.3 4.2 10.0 1.9 3.0 

14.4 9.5 9.3 0.3 5.3 

6,2 6.2 9.6 4.9 10.5 

5.3 7.7 15.1 7.6 6.8 

S 2.0 8.4 8.1 1.4 5.0 

4.6 9.4 9.8 3.9 4.0 

1.7 4.9 8.2 6.2 1.2 

-21.4 -12.6 -7.0 -15.5 -6.1 

1.1 5.5 7.2 -2.5 2.4 

0.9 1.9 2.4 -10.8 -1.2 

1.8 0.2 8.1 -1.7 5.0 

6.0 12.9 15.2 0.4 6.9 

-1.5 2.1 8.8 -2.6 5.4 

1.5 6.0 11.6 0.1 3.9 

0.5 2.7 4.2 -4.9 - - 

2.9 12.1 11.8 2.4 6.1 

7.0 12.3 9.3 1.5 8.0 

5.8 8.2 7.6 - - 4.4 

-3.9 6.3 4.0 -4.3 1.4 

14.1 14.8 17.9 7.3 13.5 

0.5 3.5 8.0 0.7 6.0 

. 
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TABLE 3. Retaal Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiaates) 

. 

Sales 

Veri te s 

Quarter 4 Quarter 3 Quarter 2 Quarter 1 Quarter 4 
1996 1996 1996 1996 1995 

Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 

millions of dollars - millions de dollars 

12,589.8 12,449.1 12,205.4 11,559.9 12,452.6 

1,117.7 1,051.6 1,111.3 965.9 1,069.4 

3,427.1 3,037.1 3,103.3 2079.8 33318.4 

522.1 443.7 458.6 290.1 492.3 

555.4 332.8 376.4 279.4 567.9 

1,285.6 994.8 1011.5 732.3 1,239.4 

1,746.9 1,336.2 1,260.5 974.5 1,724.0 

2,586.0 2013.5 1,899.2 1,732.9 23486.1 

703.7 619.2 562.9 473.5 664.0 

12,623.4 13 3,095.6 15,143.5 11,335.6 11,383.7 

4,015.3 4,236.5 49196.6 3,683.4 3,741.4 

3,391.8 3 1 083.0 3,148.9 21509.8 3,107.7 

8,050.2 5,684.5 5,620.0 4,444.5 7,625.5 

29219.2 1,922.1 1007.6 13329.0 2,066.0 

1,758.7 1,438.4 1,331.7 1,040.2 1,690.5 

2,790.2 2,721.8 2,697,7 2,314.7 3,279.1 

59,383.1 54,560.0 56,035.1 46,645.7 56,907.8 

281.6 283.6 272.6 250.7 267.2 

68.3 60.6 60.8 58.3 70.2 

7.3 5.7 5.2 3.2 6.2 

6.2 2.8 2.6 1.7 5.2 

22.2 13.1 12.0 8.4 20.1 

19.9 11.6 8.5 7.2 18.3 

33.5 21.9 20.3 16.8 31.2 

3.8 2.6 2.6 2.0 4.7 

141.2 160.1 208.6 136.6 126.7 

62.5 77.5 78.0 78.8 88.4 

49.8 44.5 43.1 31.7 44.5 

181.7 112.8 104.0 83.5 172.9 

29.4 24.2 23.1 16.0 33.6 

17.8 10.7 9.8 7.6 16.2 

28.7 24.1 22.1 18.7 33.0 

961.3 864.6 883.4 727.3 945.3 

Trade Group 

No 

Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

lO Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 
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Change from previous year 

Variation par rappor+ i Panne précdenke 

Quarter 4 Quarter 3 Quarter 2 Quarter 1 Quarter 4 
1996 	1996 	1996 	1996 	1995 

Trimeskre 4 Trimes*re 3 Trimes*re 2 Trimes*re 1 Trimestre 4 

Per con* - pourcen+age 

-2.5 

3.2 

2.0 

-9.6 

-5. 0 

-6.8 

4.3 

-8.7 

1.5 

1.7 

4.6 

-4.7 

3.8 

-5.9 

-7.1 

2.2 

1,1 -3.4 -4,5 -1.6 

4.5 -0.6 0.6 4.8 

3.3 6.2 6.8 6.2 

6.0 0.1 -1.3 -5.7 

-2.2 -7.9 -8.9 -7.8 

3.7 -3.5 -5.3 -3.5 

1.3 -1.6 2.9 1.7 

4.0 -2.2 -5.9 -8.0 

6.0 4.9 -0.7 1.0 

10.9 2.0 4.0 4.9 

7.3 7.4 14.3 13.7 

9.1 6.7 4.7 6.7 

5.6 4.6 4.4 5.3 

7.4 2.1 2.1 4.1 

4.0 4.6 -1.5 -4.3 

-14.9 -9.3 -3.7 9.2 

4.3 0.7 1.5 3.1 

5.3 -4.0 -5.2 -1.0 

-2.7 -8.5 -11.5 -12.1 

16.4 2.6 -3.7 -2.3 

18.3 -15.6 -32.1 -32.0 

10.2 6.3 -1.7 -1.1 

8.5 -1.4 -9.5 -2.1 

7.4 -11.7 -6.5 -5.6 

-18.8 -29.6 -27.1 -34.8 

11.4 -2.5 10.8 14.8 

-29.3 -23.0 -10.8 5.9 

12.0 7.2 0.4 -6.7 

5.1 3.8 4.9 11.4 

-12.6 -21.3 -28.4 -21.8 

9.7 11.7 4.0 7.4 

-13.1 1.7 -0.5 -6.0 

-7.3 

-14.2 

-32.5 

-5.3 

6.2 

-17.4 

-7.1 

6.1 

3.1 

-0.5 

3.3 

-15.4 

-16.5 

2.7 

-1.0 

-0.4 

TABLEAU 3. Ventes au detail, nan-dCsaiscenalisCes, salon I.e groIe de conaerce at la rëgion 
(astleations tri.estrielJns) 

Groupe de coumnerce 

N o  

. 

S 

1.7 	-5.1 	-2.2 	1.2 	-1.2 

Canada 

Supermarchs d'alimon+a*ion at ipiceries I 

bus les au*ros magasins d'alimenta*ion 2 

Pharmacies at eagasins do in6dicamen*s brove*és 3 

tgasins de chaussureo 4 

gasins do vêt.monts pour ho,m,.s S 

Magasins do ve*sments pour dames 6 

Au*r.s megasins do va+omsn*s 7 

Plagasins de meublos at d'appar.ils ménagers 8 

Magasins dacc.ssoir.s dauu.ubl.menL 9 

Concossionnairos do vIhiculas au*oi,obiles 10 
at recreatifs 

S*akions-service 11 

Pbgasins do pieces at daccessoiros pour 12 
automobiles at services 

Hagasins do merchandises div.rs.s 13 

Autres megasins do produits somi-durablos 14 

Autros magasins do produits durablss 15 

Autres megasins do v.nts au detail 16 

Total, ensemble des .agasins 17 

Terre -Neuve 

SuporearchIs dalimentation at Cpicsriss 1 

Tous lee autres magasine dalimentation 2 

Pharmacies at magasins do médicamonts bravetCs 3 

Magasins do chaussurss 4 

Magasins da vétomonts pour hoimies 5 

Magasins do vCtoments pour dames 6 

Autres magasins do ve*smsnts 7 

Magasins do maublos at dappar.ils menagers 8 

Magasins daccossoires dauteubisment 9 

Concessionnairos do v6hicules au+omobilae 10 
at recrütifs 

Stat ions-sarv ice 11 

Magasins do pieces at daccessoiros pour 12 
automobiles at s.rvic.s 

Magasins do merchandises diversas 13 

Autros magasins do produits sami-durablos 14 

Autros magasins do produits durables 15 

Autros megasins de vents au detail 16 

Total, ensemble des .agasns 
	

17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates) 

Sales 

Ventes 

	

Quarter 41 	Quarter 3 	Quarter 2 	Quarter 1 	Quarter 4 

	

19961 	1996 	1996 	1996 	1995 
Trimestre 41Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 

millions of dollars - millions de dollars 

	

61.9 	61.1 	58.9 	50.2 	57.2 

	

19.0 	17.6 	17.3 	16.4 	18.4 

	

x 	x 	x 	x 	x 

	

x 	x 	x 

	

6.6 	6.6 	3.3 	2.5 	6.3 

	

5.9 	4.8 	4.1 	3.6 	6.1 

	

1.8 	2.1 	2.2 	1.7 	2.0 

	

45.4 	47.3 	53.3 	39.8 	42.5 

. 

29.4 38.6 36.3 30.4 32.4 

14.1 14.8 14.4 9.6 13.6 

31.7 22.2 21.0 15.1 31.0 

15.3 1.4 13.0 8.6 14.3 

5.6 4.3 3.3 2.4 4.8 

10.6 12.7 10.4 7.9 11.3 

257.7 258.0 246.3 194.0 249.8 

495.2 504.5 506.6 469.6 436.5 

144.3 120.7 119.3 117.2 127.5 

11.1 10.0 9.7 6.7 9.8 

9.3 5.3 6.5 4.9 11.6 

42.5 26.8 24.9 18.0 37.9 

50.0 31.7 27.4 21.6 47.6 

49.6 35.1 31.7 32.5 48.4 

11.6 12.0 10.8 9.3 15.8 

329.6 360.7 420.5 321.8 276.1 

155.4 153.1 141.5 106.9 112.5 

83.0 71.7 71.2 56.3 78.9 

282.6 177.3 173.7 132.6 267.3 

60.1 46.7 41.3 36.1 63.9 

46.8 34.5 30.9 25.1 45.7 

106.7 104.5 94.0 74.3 105.0 

1 1892.9 1,712.1 1,732.4 1 1451.2 1,707.0 

Trade Group 

No. 

Prince Edward Island 

1 Supermarkets and grocery stores 

2 All other food skores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parks, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIen's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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Change from previous year 

Variaklon par rapport i lanne prócóder.*o 

	

Quarter 4 	Quarter 31 	Quarter 2 	Quart.r I 	Quarter 4 

	

1996 	19961 	1996 	1996 	1995 
Trimestre 4 Trimastre 3lTrimeskre 2 Trimestre 1 Trimestre 4 

Per cent - pourcenkage 

	

8.2 	-1.7 	2.3 	0.9 	3.6 

	

3.1 	3.6 	6.6 	4.6 	9.0 

	

x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

4.7 	-4.6 	15.1 	30.4 	13.3 

	

-3.0 	3.4 	-13.3 	-19.3 	-20.3 

	

-8.5 	51.7 	67.3 	53.7 	5.2 

	

6.9 	-3.4 	-4.5 	13.2 	4.0 

S 
TABLEAU 3. Vntes au detail, non -désaisonnalisCes, scion 2e groupe de cocrep at la region 

(estioat3ons tri.estriel]es) 

S 

-9.0 7.7 40.8 49.5 39.9 

3.5 24.5 13.8 3.9 -4.9 

2.4 -5.8 -5.4 0.3 -3.3 

6.6 12.1 21.3 23.4 29.5 

16.5 23.3 9.2 19.2 20.2 

-65 -7.5 -7.1 -6.9 -9.8 

	

3.2 	 1.9 	 6.1 	 10.6 	 6.3 

	

13.4 	9.6 	12.4 	13.8 	-4.8 

10.9 	6.0 	3.5 	7.1 	-4.4 

Groupe do comerce 

tie -du - Prince - tdouard 

Supermarches d'alimenta*ion at ópiceries 1 

Tous los autres magasins dalimontation 2 

Pharmacies at magasins do .iedicaments br.v.tCs 3 

Magasins d. chaussures 4 

Pgasins do vt.meri*s pour homees 5 

Pgasins do vIemon+s pour demos 6 

Autres megasins do vétements 7 

P4ogains do meublos at dappareils managers 8 

Igasins daccassoires damoublemont 9 

Concessionneires do véhicules automobiles 10 
at recróatifs 

Stations-service 11 

Plagasins de pieces at d'accessoir.s pour 12 
automobiles at services 

Pbgasina do merchandises diverses 13 

Autres megasins do produils sami-durables 14 

Autres lagasins do produits durabl.s 15 

Autres magasins do vonte au dIlail 16 

Total, easeeble des .agasins 17 

Nouva lie - tcossa 

Supermarchis dalimentation at épiceri.s 1 

bus los autres magasins dalimentation 2 

Pharmociss at megasins do medicaments brevetes 3 

Magasins do chaussures 4 

Magasins do vélements pour ho.mos S 

Magasins do vCtements pour dames 6 

Autros magasins do vétoments 7 

ilagusins do msubl.s at dappareils menagers 8 

liagasins d'accossoires dameub].emont 9 

Concessiorinaires do véhicules automobiles 10 
at récrea+afs 

Stations-service 11 

Magasins do piCces at daccessoir.s pour 12 
automobiles at services 

liagasins de merchandises divorsos 13 

Autros magasins do produits s.u,i-durables 14 

Autres magasins de produits durables 15 

Autros eagasins de vente au detail 16 

Total, enseeble des .agasàns 	17 

13.2 7.3 1.5 5.3 -0.1 

12.7 5.6 6.2 21.5 -12.3 

-20.0 -22.7 -8.8 -17.5 -10.1 

12.1 5.1 -4.0 -1.9 -4.4 

5.1 -0.4 7.9 4.8 5.9 

2.4 -4.4 -8.6 -1.3 -8.7 

-27.0 -26.1 -10.8 -1.6 -5.7 

19.4 12.4 -2.0 7.2 -7.5 

38.2 20.8 21.9 0.9 -9.6 

5.2 -4.1 -5.4 -1.9 -7.5 

5.7 0.9 3.6 4.6 0.4 

-5.9 -11.1 -14.8 2.3 -9.0 

2.5 8.9 5.1 21.3 11.9 

1.7 -3.1 -2.1 3.7 -3.7 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Reg3on (Quarterly 
Estiates) 

Sales 

Vantes 

Quarter 41 Quarter 3 Quarter 2 Quarter I Quarter 4 
19961 1996 1996 1996 1995 

Trimestre 4lTrimestre 3 Trimes+re 2 Trimastre 1 Trimestre 4 

millions of dollars - millions de dollars 

347.7 344.6 343.0 299.3 315.0 

101.0 100.4 99.5 109.1 127.8 

9.2 8.3 8.0 5.0 10.3 

9.1 5.2 5.5 4.2 10.7 

31.1 23.5 22.9 17.8 33.9 

37.6 27.2 21.8 16.2 33.9 

53.8 41.1 36.8 38.2 50.8 

15.0 13.4 11.9 8.9 16.4 

300.9 341.4 382.0 270.9 266.2 

66.1 90.1 87.6 77.1 88.6 

91.8 88.3 92.9 68.4 92.4 

229.2 148.7 140.7 111.2 218.3 

54.5 47.6 46.0 30.3 44.c 

31.8 21.5 18.3 13.1 29.3 

62.7 64.2 60.8 44.7 67.3 

1,456.8 	1,381.6 	1 1391.3 	1,125.4 	1,417.8 

32218.7 3058.5 3,103.2 2,899.7 3,290.0 

799.2 705.2 743.8 720.4 771.3 

175.1 142.1 161.5 90.9 179.4 

146.7 83.9 108.6 66.4 134.6 

346.3 266.0 295.9 213.2 328.9 

457.5 402.9 424.0 272.2 455.6 

647.8 590.6 564.6 468.7 632.8 

147.5 139.0 146.0 107.7 149.6 

3082.0 3,296.6 3,584.3 2,455.2 22374.4 

938.9 901.8 907.1 842.3 855.4 

854.2 772.4 850.8 636.3 838.6 

1,531.0 1047.2 1094.8 936.7 1,479.2 

459.1 448.7 464.9 285.1 441.1 

334.7 269.9 273.4 213.1 345.9 

434.0 393.4 443.4 349.1 531.2 

13,953.5 13,074.3 13,653.1 10,864.9 13,150.0 

Trade Group 

No. 

lieu Brunsuick 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Plonens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

F_ -I 

C 
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Change from previous year 

Variation par rapport a lannéo précédente 

	

Quarter 4 	Quarter 3 	Quarter 2 Quarter 1 	Quarter 4 

	

1996 	1996 	1996 	1996 	1995 
Trimestre 4 Trimsstre 3 Trimestra 2 Trimestre 1 Triuiostre 4 

Per cent - pourcentage 

	

10.4 	2.0 	9.2 	5.4 	2.3 

	

-21.0 	-8.1 	-6.6 	8.5 	123 

	

-10.3 	-9.1 	-11.3 	-7.9 	-4.6 

	

-14.3 	-3.9 	-16.0 	-6.1 	-14.5 

	

-8.4 	4.0 	-0.7 	13.7 	3.7 

	

11.1 	13.6 	22.4 	16.3 	30.3 

	

5.9 	2.4 	8.1 	18.5 	-1.9 

	

-8.9 	5.7 	10.7 	7.2 	24.4 

	

13.0 	9.6 	11.7 	21.3 	14.6 

	

-25.5 	-15.9 	-5.2 	-17.9 	-23.7 

	

-0.7 	7.9 	13.0 	12.0 	2.0 

5.0 7.6 7.9 12.5 7.1 

71.5 30.0 22.5 30.2 9.7 

8.4 -6.8 -13.7 -12.8 -12.6 S -6.8 -2.3 3.6 3.2 -1.0 

2.8 3.3 7.2 9.4 4.2 

TABLEAU 3. Ventes au detail, non-dCsaisonflalisCes, selcn 2e grae de coerce et la régien 
(estaations trisestrielles) 

3.6 8.7 14.5 10.1 4.0 

-2.4 -7.5 1.0 -2.4 -3.8 

9.0 -4.6 -2.6 -6.4 -7.1 

5.3 -9.2 -1.9 5.1 -2.1 

0.4 3.1 12.1 1.6 6.4 

2.4 -3.6 -6.0 3.5 0.8 

-1.4 -7.7 -7.6 4.5 2.7 

29.8 19.5 10.6 8.8 1.9 

9.8 9.9 18.6 23.4 16.3 

1.9 4.1 6.9 12.8 1.4 

3.5 3.7 4.9 8.5 1.5 

4.1 0.6 3.9 -1.3 -10.0 

-3.2 -8.4 -7.6 -4.0 -1.9 

S -18.3 -9.6 -3.6 -1.2 -2.2 

6.1 3.2 3.2 3.0 -0.8 

6roupe do coearc. 

N o  

Nouveau -8runswick 

Supermarchés dalimentation at épiceries 1 

bus las autros magasins daliuientation 2 

Pharmacies at .agasins do médicaments brevotés 3 

Pgasins do chaussures 4 

tgasins do vêt.men*s pour homees 5 

Pgasins do vêtem.nts pour dames 6 

Autres megasins do vtements 7 

Magasins do meubles at d'appar.ils ménagers 8 

Magasins d'accessoires d'amoublomsn+ 9 

Concessionnaires do véhicules au+ouobilos 10 
et récréa±ifs 

S+a+ions-s.rvice 11 

Magasins do pieces at daccessoiras pour 12 
automobiles at servic.s 

Magasins do merchandises diverses 13 

Autros megasins do produits semi-durables 14 

Aufres megasins do produits durables 15 

Autres magasins do vents au detail 16 

Total, enseublo de5 eagasins 17 

Québec 

Supermarchés dalimontation at Cpiceries I 

Tous los autres uiagasins dalim.ntakion 2 

Pharmacies at magasins do médicaments brevotCs 3 

Magasins de chaussures 4 

I'gasins do vétements pour homams S 

Pgasins do vCtamants pour dames 6 

Autres magasins do vétements 7 

Magasins de meubles at dappar.ils managers 8 

Magasins daccessoires dameublem.nt 9 

Concessionnaires dv véhicules automobiles 10 
at recreatifs 

Stations-service 11 

Hagasins do pieces at daccessoir.s pour 12 
automobiles at services 

Magasins do merchandises divers.a 13 

Autres magasins do produits semi-durables 14 

Autres magasins de produits durables 15 

Autr.s magasins do vents au detail 16 

Total, ensele des .agasins 	17 

-2.2 	-6.7 	-8.4 	-8.3 	-7.3 
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T*LE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates) 

Sales 

Ventes 

Quarter 4 Quarter 3 Quarter 2 Quarter 1 Quarter 4 
1996 1996 1996 1996 1995 

Trimestre 4 Trimestre 3 Trimestre 2 Trimestre I Trimestre 4 

millions of dollars - millions de dollars 

3,845.9 3,780.2 3,752.4 3,647.5 3,891.6 

19334.9 1,183.0 1,201.7 1 2 168.1 1,290.3 

199.1 166.9 162.4 102.5 165.1 

212.3 126.1 142.6 107.4 220.6 

510.5 382.4 376.5 254.5 454.2 

637.4 443.1 404.1 345.8 633.8 

884.8 677.1 590.6 560.0 846.1 

296.5 250.6 204.3 180.1 244.6 

4,601.3 4,766.3 5,680.6 4,266.5 4,454.8 

1,476.5 1,604.3 1,651.7 1 1 390.3 1,404.0 

12273.6 1,148.1 1,183.4 946.1 1,175.0 

3,124.0 2,115.4 2,057.3 1,627.5 2,929.3 

904.7 706.9 706.5 509.4 799.6 

688.5 554.8 517.6 374.0 637.8 

1,205.3 1,205.4 1,171.3 1 1 080.3 1,525.8 

21,639.4 19,534.0 20,258.9 16,995.1 21,144.8 

534.5 521.3 519.6 483.1 508.5 

84.5 72.7 73.7 74.2 86.6 

18.7 13.6 14.6 8.8 15.7 

15.3 9.3 11.7 7.3 15.6 

33.7 25.8 27.7 18.2 31.8 

61.3 41.6 44.9 35.2 61.9 

87.1 72.9 64.3 56.2 77.5 

16.4 15.6 14.4 11.6 16.2 

472.4 479.7 492.3 373.0 362.8 

163.5 176.5 170.2 147.3 156.8 

117.0 109.7 112.4 89.3 100.7 

329.1 227.2 234.0 185.0 320.9 

70.1 52.6 55.1 41.5 67.2 

53.8 49.8 46.4 34.6 63.6 

95.3 83.3 80.9 65.8 99.2 

2,178.2 1,972.5 1,983.3 1,650.2 2,008.0 

Trade Group 

No. 

Ontario 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nanitoba 

I Supermarkets and grocery stores 

2 All other food slores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stares 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

Ii Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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S 
N' 

J 
Ontario 

Groupe de comeerce 

Change from previous year 

Varia*ion par rapport i 1'anne prcden+e 

	

Quarter 4 Quarter 3 Quarter 2 Quarter 1 	Quarter 4 
1996 	1996 	1996 	1996 	1995 

Trimestro 4 Trimestre 3 Trim.sIre 2 Trimestre I Trimestro 4 

Per cent - pourcentage 

Retail Trade, December 1996 
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TABLEAU 3. Ventms au detail, non-d6saisonna1isCs, selon le groie de caerce et la regjnn 
(estimations tri..estrielles) 

-1.2 	 -6.1 	 -7.6 	 -3.9 	 -3.8 Supormarchis d'alimon*a*ion at spicorios 1 

Tous los au*rss magasins d'alimon+a*ion 2 

Phar.cios at nagasins do médicamonts brevoI.ás 3 

Ilagasins do chaussures 4 

Itagasins do vitamonts pour hoiios 5 

Igasins do veternents pour dam.s 6 

Autros magasins do vftomon+s 7 

Pgasins do notables at dapparoils menagers 8 

Pgasins d.cc.ssoir.s damsublomont 9 

Concossionnoiros do vehiculsa au+ou,obil.o 10 
at récréatifs 

Stations-service II 

Pbgasins do pic.s at daccossoiros pour 12 
automobiles at services 

Ilagasins do marchandises div.rs.s 13 

Autres .ogasins do produits semi-durables 14 

Autres magasins do produits durablos 15 

Autres .ag.sins do vento au detail 16 

Total, ensemble des .agaslns 17 

Nanitaba 

Supermarch6s dalimon+a*ion at épicories I 

Tous los autros emgasins daliunntation 2 

Pbaremcies at magasins do médicamonts brevetes 3 

Igasins do chaussures 4 

Magasins do vét.monts pour ho.mios S 

Magasins do vétoments pour dames 6 

Autres umgasins do vétements 7 

Magasins do moublos at dappareils ménagers 8 

Magasins daccessoiros dameubloment 9 

Concossionnairos do vóhicules automobiles 10 
at récréa+ifs 

Stations-s.rvico 11 

Magasins do pilces at daccossoires pour 12 
automobiles at sorvicos 

Magasins do narchandisos diverses 13 

Autres magasins do produits semi-durablos 14 

Autres magasins do produits durables 15 

Autres magasins do yenta au detail 16 

Total, ensemble des .agasiss 	17 

3.5 3.0 4.3 8.2 3.4 

20.6 10.5 -0.3 -11.3 -16.0 

-3.7 -8.9 -13.1 -13.9 -9.2 

12.4 2.7 -6.3 -11.3 -12.6 

0.6 -7.8 -6.9 -3.9 1.5 

4.6 -5.7 -13.4 -20.5 -16.7 

21.2 14.0 -3.9 -3.0 -7.5 

3.3 -5.1 1.1 -1.4 -4.9 

5.2 7.8 19.0 14.1 7.7 

8.4 6.4 3.5 2.4 -7.1 

6.6 5.7 4.0 3.9 4.7 

13.1 0.4 2.6 5.4 -4.3 

8.0 10.2 0.1 -13.1 -12.7 

-16.3 -9.2 18.0 7.3 

2.3 	 -2.1 	 -0.7 	 0.5 	 -2.1 

5.1 	 2.1 	 3.4 	 9.0 	 5.9 

-2.5 -3.7 1.5 10.8 18.8 

19.2 8.3 13.1 7.7 13.6 

-1.7 -0.9 6.7 -10.1 -11.2 

6.0 -2.1 -0.4 -12.1 -15.7 

-1.0 -2.7 11.1 15.8 11.5 

12.3 15.2 13.4 5.3 -6.2 

1.1 4.2 2.3 -4.4 10.1 

30.2 16.4 5.3 11.9 2.9 

4.2 -0.1 -0.8 -2.6 -4.5 

16.2 22.8 23.1 39.6 16.2 

2.5 -3.1 -1.1 -3.2 -0.6 

4.2 3.7 16.2 14.8 8.8 

-15.4 -5.7 -11.6 -15.8 -10.9 

-3.9 -2.3 0.1 0.4 3.2 

8.5 	 5.1 	 3.9 	 6.8 	 2.7 

. 

S 



TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Rega.on (Quarterly 
Estleates) 

S Sales 

Veri te s 

	

Quarter 4 	Quarter 3 	Quarter 2 	Quarter 1 	Quarter 4 

	

1996 	1996 	1996 	1996 	1995 
Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 

millions of dollars - millions de dollars 

	

443.9 	442.6 	436.3 	397.1 	427.8 

	

76.9 	70.4 	74.1 	61.0 	79.8 

	

10.2 	9.1 	10.1 	6.3 	10.2 

	

15.1 	7.6 	 8.4 	6.2 	15.9 

	

32.9 	23.6 	25.2 	17.5 	30.9 

	

49.5 	36.9 	37.2 	27.1 	51.3 

	

58.4 	44.9 	41.0 	38.6 	58.7 

	

20.5 	18.9 	17.9 	14.7 	21.1 

	

536.9 	452.8 	507.0 	408.6 	422.5 

147.8 169.3 171.5 154.0 142.8 

124.2 117.3 105.0 79.4 96.1 

287.9 206.3 207.1 174.6 277.7 

71.5 49.0 47.3 36.2 67.3 

53.0 42.7 39.3 27.8 47.9 

69.4 71.7 67.4 54.3 78.1 

2,016.2 1,780.7 1,810.1 1,517.8 1,843.2 

1,453.8 1,461.1 1,407.4 1,280.2 1,382.7 

333.9 283.1 287.5 269.8 298.6 

39.2 36.1 38.1 26.7 41.3 

66.4 42.7 41.9 35.9 67.0 

107.8 87.0 89.8 75.8 122.3 

202.2 157.6 140.5 118.9 202.8 

325.5 255.4 229.2 213.6 314.8 

77.8 66.1 61.2 54.2 76.8 

1,449.8 19336.9 19609.7 1 3,207.5 1,320.3 

403.4 411.3 394.0 364.0 343.7 

349.5 319.8 303.0 253.4 304.6 

863.1 618.0 599.2 471.3 795.6 

216.0 188.4 189.4 136.3 198.8 

236.6 193.3 175.6 136.8 208.0 

340.9 333.8 325.4 257.7 351.6 

6,500.2 5,818.5 5 1 925.0 4,934.2 6,068.2 

Trade Group 

No. 

Saskatchewan 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Ken's clothing stores 

6 fr4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stc,res 

17 Total, all stores 

Alberta 

I Supermarkets and grocery stores 

2 Al]. other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods s+ores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores C 
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Change from previous year 

Vari+ion par rapport i lonnéc prIcédente 

Quarter 4 Quarter 5 Quark.r 2 Quarter 1 Quarter 4 
1996 1996 1996 1996 1995 

Trim.str. 4 TrimesIre 3 Trimestre 2 Triestro I Trimestre 4 

Per cent - pourcentage 

3.8 1.5 2.6 7.5 14.5 

-3.7 -3.6 -13.1 -26.6 -26.3 

-0.1 -1.5 -7.8 -10.5 -15.8 

-5.1 -15.6 -5.9 -5.7 11.1 

6.2 -0.8 2.2 -1.6 2.1 

-3.5 6.7 9.3 12.5 11.2 

-0.5 -14.0 -14.5 -21.5 -12.2 

-2.6 12.7 20.2 8.4 5.0 

27.1 16,2 23.9 26.1 13.7 

3.6 16.0 27.5 31.3 7.5 

29.2 - - -16.3 -12.6 -26.9 

7.1 	2.4 	2.9 	5.2 	1.5 Total, ensemble des .agasins 	 17 

TABLEAU 3. Ventes au detail, non - dCsaisonnaliséos, se]on le groupe do ca.me roe et la region 
(estimations trisestrielles) 

S 
3.7 2.1 2.2 9.4 7.6 

6.3 -8.0 1.7 1.3 11.9 

10.6 11.3 11.0 2.2 -1.6 

-11.1 -0.3 1.7 4.7 1.1 

Saskatchewan 

SupermarchIs dalimentation at épicories I 

Tous los autres megasins dalimentation 2 

Pharnoci.s at .mgasins do médicaments brevotas 3 

Magasins do chaussuras 4 

Magasins do vêtements pour homeies S 

Magasins do vétements pour dames 6 

Autres nogasins do vétements 7 

Magasins do meublos at dappareils menagers 8 

Magasins dacc.ssoir.s dameublement 9 

Concessionnaires do véhiculos automobiles 10 
at rócréat ifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

l.gasins do marchandis.s diverses 13 

Autr.s magasins do produits somi-durables 14 

Autres umgasins do produils durables 15 

Autros magasins do vents au detail 16 

Groups do conrierce 

N . 
 

9.4 	5.7 	7.6 	9.4 	4.5 Total, ensemble des •agasi.ns 	 17 

is 

5.1 	1.2 	-0.6 	0.4 	0.3 

11.8 7.8 13.4 6.5 -1.1 

-5.1 -7.9 -4.8 -5.0 -8.1 

-0.8 -0.5 4.3 15.7 19.8 

-11.8 -10.4 -12.1 -1.8 -11.3 

-0.3 -2.4 6.4 15.2 9.3 

34 0.7 0.5 -8.6 -4.6 

1.2 10.4 19.2 21.5 26.2 

9.8 -4.1 1.0 10.5 19.2 

17.4 12.2 12.6 16.2 -11.3 

14.7 2.7 -4.4 -5.4 -22.5 

8.5 9.0 6.7 4.6 4.9 

8.6 9.6 -0.4 9.5 -9.8 

13.8 18.2 20.6 16.7 -0.9 

-3.0 7.7 7.5 5.6 -1.7 

Alberta 

SuperearchCs dalimentation at épiceries I 

bus los autres magasins ds a limen *a*ion  2 

Pharmacies at magasins de médicaments brevetés 3 

Magasins do chaussures 4 

tagasins do vCLemon*s pour houmies 5 

Magasins do vCtements pour dames 6 

Au*r.s magasins do vêtements 7 

Magasins do meubles at dappareils .ienagers 8 

Magasins d'accossoires d'am.ubloment 9 

Concessionnaires do véhicules automobiles 10 
at ricreatafs 

Stations-service II 

Magasiris de pièces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autros umgasins do produits sami-durables 14 

Autres magasins do produits durablos IS 

Autres .iagasins do vento au detail 16 
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TABLE 3. Retail Sales, Not Seasonally Ad3usted, by Trade Group and by Reqwn (Quarterly 
Esti.ates) 

Sales 

Ventes 

Quarter 4 Quarter,  3 Quarter 2 Quarter ij Quarter 4 
1996 1996 1996 19961 I Trimestre 1995 

Trimestre 4 Trimestre 3 Tririestre 2 1[Trimestre 4 

millions of dollars - millions de dollars 

1,860.9 1,844.8 19760.6 1,744.2 1,835.4 

457.5 416.5 419.0 379.7 441.4 

50.3 50.2 47.4 39.1 52.4 

72.4 48.2 47.0 44.2 83.6 

153.0 141.7 132.0 106.2 174.2 

220.5 173.3 145.5 125.6 208.2 

434.4 365.0 311.8 300.5 413.7 

111.4 97.5 90.5 82.4 115.4 

1,637.3 1,824.5 2 1 173.5 1,834.9 1,716.7 

559.7 598.4 545.1 479.6 504.9 

425.8 388.2 365.6 333.6 357.0 

1,133.7 856.4 830.8 661.2 1,077.9 

331.2 334.9 314.2 223.8 327.0 

285.2 251.0 211.4 202.1 286.0 

426.1 417.3 411.7 354.2 465.6 

	

8,331.5 	7,964.9 	7,954.1 	7,029.2 	8 1 192.4 

	

46.0 	 46.7 	 44.9 	 38.3 	 40.5 

x x x x x 
x x x x x 

1.5 1.2 1.4 0.7 1.3 

5.3 4.5 4.7 4.1 5.9 

1.5 1.3 1.1 1.0 1.3 

26.5 29.4 31.7 21.0 20.4 

56.0 53.1 57.5 45.8 55.4 

7.4 7.8 6.8 5.7 8.3 

4.9 6.0 5.6 3.7 5.3 

10.3 11.4 10.4 7.8 10.9 

195.4 198.9 197.2 156.3 181.3 

Trade Group 

No 

British Colu•bla 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northaest Territories 

1 Supermerke+s and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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Per cent - pourcentage 

1.4 	-1.8 	-4.0 	4.7 	1.1 

3.6 5.8 11.3 2.7 0.5 

-4.0 -2.8 -10.5 -3.6 -11.7 

-13.4 -13.9 -18.8 -6.8 -3.1 

-12.2 -7.3 -8.9 -1.6 3.0 

5.9 2.2 -0.8 -0.5 -3.1 

5.0 4.1 2.6 0.4 -7.0 

-3.4 6.8 3.7 -5.0 5.2 

-4.6 -8.6 -0.7 3.2 4.7 

10.9 6.9 2.9 5.9 2.5 

19.3 16.5 16.8 21.7 13.0 

5.2 4.1 4.6 4.8 5.2 

1.3 6.4 0.5 3.1 -8.3 

-0.3 0.9 -10.6 0.7 -5.7 
-8.5 -4.7 119 4.9 -2.8 

1.7 -0.3 0.4 4.1 1.2 

x X X X X 

x x x x x 
21.8 9.6 3.1 -26.7 -9.4 

-10.4 -11.2 0.4 3.8 17.1 

14.0 0.8 -6.1 -3.0 -8.1 

29.7 33.4 33.8 22.8 21.9 

1.1 1.8 6.7 2.8 -3.8 

-10.2 1.2 -2.0 19.3 1.6 

-7.6 7.8 2.9 5.6 -11.6 

-.1 2.9 3.2 4.6 1.8 

TABLEAU 3. Vmntes au detail, non -désaisonnalisCes, scion Ia grOte di Commerce it la régaon 
(estaaatins traaestriel].es) 

S Change from previous year 

Variation par rapport a l'année prcédente 

	

Quarter 4 Quarter 3 Quarter 2 Quarter 1 	Quarter 4 
1996 	1996 	1996 1996 	1995 

Trimestre 4 Trimestre 3 Trimostre 2 Trimestre 1 Trimestre 4 

Groupe de coumerce 

S 

S 

13.5 	10.6 	15.6 	13.7 	9.3 

7.8 	7.5 	9.7 	9.6 	3.7 

Coloubie -BrStannique 

Sup.rumrchés d'alimen+.tion it ipiceries 1 

Tous los autres magasins di a limentation 2 

Pharmacies it magasins de médicamonts br.vetü 3 

Ilagasins di chaussuros 4 

Magasins do vê+ements pour hoimas 5 

Magasiris do vftomen+s pour damos 6 

Auros magasins do vêtsmanks 7 

Magasins do meubles st d'appareils ménagers 8 

Pbgasins d'accessoires damaubleumnt 9 

Concessionnaires do véhiculos automobiles 10 
it rcratifs 

Slat lons-sarvico 11 

Magasins dv piaces it d'acc.ssoir.s pour 12 
automobiles it services 

gasins do merchandises diverses 13 

Autres magasins do produits sami-durablas 14 

Autres magasins da produils durables 15 

Autros .mgasins do v.nte au detail 16 

Total, enseable des •agaslns 17 

Yukon it Territores du Nord-Ouest 

Supermarchis d'alimenta*ion it épiceries 1 

Tous us autres maqasins d'alimentation 2 

Pharmacies it magasins di médicam.nts brevetes 3 

Magains do chaussures 4 

Igasins di vCEemonts pour home.s 5 

Magasins do vatements pour dames 6 

Autr.s umgasins di vateiients 7 

Magasins di meubles at dappareils managers 8 

Magasins d'acc.ssoires dameublsnent 9 

Concessionnaires do vChicul.s automobiles 10 
it rCcréatifs 

Stations-service 11 

Hagasins di pieces it daccessoires pour 12 
automobiles it services 

Plagasins di merchandises diverses 13 

Autres Inagasins di produits semi-durabl.s 14 

Autres magasins do produits durables 15 

Autres magasins do vonte cu detail 16 

Total, enseble des magasins 	 17 
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TABLE 3. Rptai.l Sales, Hot Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estlaates) 

Sales 

Ventes 

	

Quarter 4 	Quarter 3 	Quarter 2 	Quarter I 	Quarter 4 

	

1996 	1996 	1996 	1996 	1995 
Trimestre 4 Trimestre 3 Trimes+re 2 Trimestre 1 Trimestre 4 

millions of dollars - millions de dollars 

	

23.3 	22.4 	21.3 	17.0 	18.4 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	X 	x 	X 

	

11.5 	11.4 	16.4 	6.9 	7.1 

	

x 	x 	x 	x 

	

2:1 	3 	

• 

	

71.7 	77.4 	73.3 	49.1 	62.0 

22.7 24.3 23.6 21.3 22.1 

x x x x x 
x x x x x 
x x x x x 

x x x x x 
x x x x x 

1.7 1.4 1.8 1.6 2.2 

x x x x x 

18.0 18.0 15.3 14.1 13.3 

5.5 5.1 5.0 6.0 4.7 

x x x x x 

3.4 3.2 3.5 3.6 4.8 

1.9 2.1 2.7 2.0 2.4 

x x x x x 

123.8 121.5 123.9 107.3 119.3 

Trade Group 

No 

Yukon 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men ' s clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recr.al:ional vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
S 
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TABLEAU 3. Ventes au detail, non-dCsaisonna.lzsées, selrni I.e groupe de commerce et la régian 
(estimations trisestrielles) 

. 

S 

x x x x X 

16.0 13.4 3.4 1.6 0.8 

x x x x 

15.6 12.3 17.9 6.5 14.2 

2.8 	10.1 	10.3 	13.3 	-8.0 

x x x x x 
x x x x x 
x x x x x 
x x x x 
x x x x x 

-23.5 -14.4 -1.9 15.9 23.6 

x x 
12.7 22.9 12.7 29.4 30.1 

18.4 	14.6 	28.6 	49.4 	12.9 

X x X X X 

-29.3 -12.7 -6,6 33.1 2.3 

-22.7 -5.0 -1.0 8.5 -19.5 

x x x x x 

3.7 	 4.7 	 5.3 	 11.0 	 -1.0  

Groupe do coamierce 

N .  

Yukon 

Supermerchis dalimontation at epicsries I 

Tous i.e .utres megasins dalimentatiori 2 

Pharmacies at megasins do médicamonts brevetés 3 

Magasins do chaussuros 4 

Magasins do vêteusn+s pour homess 5 

Ibgasins do vetements pour dames 6 

Autres megasins do vetements 7 

Ilagasins de meubles ut dappareils managers 8 

Magasins daccessoir.s dameubl.mont 9 

Concossionnaires do vIhiculos automobiles 10 
at recrea+ifs 

Stations-service 11 

tbgasins do pieces at daccossoires pour 12 
automobiles at serv ices 

Magasins do merchandises divers.s 13 

Autres megasins do produits sami-durables 14 

Autres magasins do produits durablos 15 

Autres magasins de vente au detail 16 

Total, enseble des eagasins 17 

Territoires du Nord-Ouest 

SupermarchCs dalimentafion at epiceries I 

bus los autres Itagasins dalimenttion 2 

Pharmaci.s at magasins do médicainonts brevetCs 3 

Ilagasins do chaussuros 4 

Magasiris da vetemen+s pour hoivims 5 

Magasins do vé+omen+s pour dames 6 

Autres magasins do vCtements 7 

Magasins do meubles at dapparails ménagors 8 

Magasins daccessoiros dameublement 9 

Concessionnair.s de vChicules automobiles 10 
at rCcréa+ifs 

S+ations-serv ice 11 

Magasins do pieces at daccossoiros pour 12 
automobiles at services 

Magasiris do merchandises divers.s 13 

Autres magasins do produits semi-durables 14 

Autres magasins do produits durables 15 

Autres umigasins do vents au detail 16 

Total, ensemble des •agasins 	17 

S 	Change 	from previous year 

Variation par rapport & 1anne prcd.n*e 

	

Quarter 4 	Quarter 3 	Quarter 2 	Quarter 1 	Quarter 4 

	

1996 	1996 	1996 	1996 	1995 
Trimestre 4 Trimostre 3 Trimestre 2 Trimestre I Trim.stre ,  4 

Per cent - pourcontage 

	

26.4 	11.2 	22.0 	14.1 	40.8 

x 	x 	x 	x 	x 
x 	x 	x 	x 	x 
x 	x 	X 	X 

x 	x 	x 	x 	x 
x 	 x 	 x 	 x 	 x 

x 	 x 	 x 	 x 	 x 

	

61.6 	54.1 	62.2 	11.2 	9.0 
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TABLE 4. Retail Trade Sple Response Fracticn and Coefficient ol Variation (Current 
Periods) 

Response fraction 

Fraction de rponse 

Deceuther Noveither October Septe.ther 
1996 1996 1996 1996 

Décerthre Novathre Octobre Septethre 

Per cent - pourcentage 

93.7 95.1 	94.9 95.3 

85.5 85.1 	88.6 88.8 

92.6 93.3 	93.0 94.4 

84.9 97.7 	97.2 96.4 

89.4 93.8 	93.3 94.1 

95.9 92.8 	97.1 95.5 

90.1 93.7 	94.2 95.6 

91.8 92.0 	92.3 91.0 

84.0 93.5 	93.1 93.6 

96.6 96.6 	96.5 96.7 

94.2 953 	95.8 95.7 

87.3 89.0 	87.3 88.2 

99.7 99.6 99.7 99.5 

92.1 93.3 92.4 92.4 

91.1 93.6 95.2 95.9 

94.1 94.8 95.9 97.3 

94.1 95.1 95.1 95.4 

95.4 95.7 96.6 96.6 

95.1 95.2 95.1 95.0 

93.8 94.6 94.1 93.7 

95.2 96.5 96.5 97.4 

93.9 96.2 94.8 95.1 

93.3 94.5 94.4 94.6 

95.4 96.8 96.3 96.3 

95.1 97.1 95.1 96.8 

94.3 95.5 95.2 95.3 

95.6 96.5 97.0 97.3 

89.2 88.9 89.8 92.9 

92.9 97.5 97.7 98.2 

No. 

Trade Group Canada 

1 Supermerke+s and grocery sLores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicip 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 teneral merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluithia 

28 Yukon 

29 Northwest Territories 

S 
Retail Trade, December 1996 
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. TABLEAU 4. Coerce do detail, fraction do rdponse do 1 'Cchantillon et coefficient do variation 
(pCriodes courantes) 

Coeffici.nt of variation 

Coefficient do variation 

	

D.c.thar Noveuther 	October 	Sspteuther 

	

1996 	1996 	1996 	1996 

	

Déceure 	Noveuthre 	Octobre 	S.pt.vre 

Per cent - pourcontag. 

Groupe de coenerce - Canada 

	

1.9 
	

1.8 
	

1.7 
	

1.7 

	

6.8 
	

6.3 
	

7.3 
	

6.2 

	

2.3 
	

2.0 
	

2.1 
	

1.9 

	

1.6 
	

1.9 
	

2.0 
	

2.2 

	

5.5 
	

4.7 
	

5.3 
	

4.4 

	

2.5 
	

4.7 
	

3.7 
	

4.3 

	

2.6 
	

2.7 
	

2.9 
	

2.8 

	

2.9 
	

3.1 
	

3.3 
	

3.2 

	

7.4 
	

7.6 
	

6.7 
	

7.2 

	

6.5 
	

5.3 
	

4.7 
	

5.2 

	

3.1 
	

2.8 
	

2.8 
	

2.8 

	

3.1 
	

3.3 
	

3.3 
	

2.7 

S 	0.4 0.5 0,6 0.6 

3.1 3.3 3.1 7.3 

3.8 3.7 3.0 2.8 

1.6 1.6 2.5 1.7 

1.3 1.3 1.3 1.4 

2.7 2.2 2.5 2.4 

1.7 1.8 1.7 4.2 

2.0 3.5 3.8 3.8 

2.3 2.4 2.7 2.6 

1.8 2.3 2.3 1.9 

3.1 3.2 3.1 3.5 

1.6 1.9 2.1 2.3 

2.5 2.7 3.0 2.4 

2.2 2.2 2.2 2.4 

1.7 1.8 1.8 1.9 

0.9 0.9 0.9 1.6 

1.5 1.3 1.5 2.0 

Supermarchés dalimentation at Ipic.ri.s 1 

bus los autras magasins dalimantation 2 

Pharmacies at megasins do medicaments brevetés 3 

Pgasins do chaussures 4 

Magasins do vét.m.nts pour hosens S 

Magasins do vilemants pour dames 6 

Autres engasins do vêtsmen+s 7 

Magasins do meubles at dapparails ménagers 8 

Magasins dacc.sseir.s damaublsmont 9 

Conc.ssionnair.s da véhicules automobiles 10 
et recreatifs 

Stations-service II 

Magasins d 	piôc.s at daccessoires pour 12 
automobiles at services 

Magasins do merchandises div.rs.s 13 

Autres rBgasins do produits seni-durables 14 

Autres .iagasins de produits durables 15 

Autres magasins de vsnto au detail 16 

Total, enseuble des megasins 	17 

Regions 

T.rre-Neuva 18 

f1a-du-Princa-douard 19 

Nouvella-Ecosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloie-Britanniquo 27 

Yukon 28 

Territoires du Nord-Oues+ 29 

. 
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43134.2 	4 2 122.0 

	

358.1 	363.6 

	

1,072.7 	11053.3 

	

141.6 	146.2 

	

128.5 	129.8 

	

342.4 	345.0 

	

454.3 	432.0 

	

716.6 	731.2 

	

204.5 	20111 

	

4,629.0 	4,635.7 

	

1,370.3 	1,341.9 

	

1,027.3 	1,042.6 

4,162.0 

361.8 

1,037.9  

148.8 

132.7 

340.8 

453.0 

701.2 

207.9 

4,452.9 

1,348.2 

1,037.6 

49085.0 

352.6 

1,034.2 

145.8 

128.5 

339.8 

437.8 

712.9 

201.1 

4,345.3 

1,310.5 

1,045.3 

	

4,082.2 	4,066.8 	3,984,6 

	

338.9 	345.7 	349.0 

	

1,020.8 	1,057.2 	1,057.0 

	

143.7 	144.7 	146.1 

	

126.4 	127.4 	125.5 

	

327.7 	334.3 	330.9 

	

437.3 	443.5 	441.0 

	

690.6 	675.7 	670.3 

	

197.5 	195.7 	195.7 

	

43292.1 	4,260.1 	4,275.8 

	

1,330.6 	1,332.5 	1,358.1 

	

1,007.2 	998.1 	992.1 

TABLE S. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Historical 
Estimates) 

	

Dece.therNoveuier 	October Septeuther 	August 	July I 	June 
1996 	1996 	1996 	1996 	1996 	19961 	1996 

No. 	 D6canre Novethre 	Octobre Septerthre 	Ao€jt 	Juilleti 	Juin 

millions of dollars - millions de dollars 

S 

Trade Group Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

ii Gasoline service stations 

12 Automotive parts, accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

2,018.6 2,047.1 2,012.6 1,991.6 2,000.2 2,001.7 1,992.7 

624.6 626.9 623.9 642.4 603.2 608.2 637.0 

465.2 472.7 469.5 477.4 482.0 464.8 461.9 5 
761.5 820.8 836.9 842.6 849.6 897.6 895.9 

18,449.6 18,512.0 18,327.9 18,092.9 17,929.8 17,954.0 17,913.4 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Menitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

	

294.5 	289.9 

	

81.8 	79.3 

	

585.6 	583.7 

	

448.7 	442.9 

	

4,415.4 	4,416.6 

	

6,707.1 	6,647.4 

	

654.4 	669.5 

	

623.7 	624.5 

	

2,023.0 	2,001.6 

	

2,550.6 	2,693.4 

	

24.6 	23.8 

	

40.2 	39.4  

288.4 

80.9 

580.4 

449.0 

4,479.6 

6,513.5 

670.2 

604.9 

1,985.0 

2,612.4 

24.1 

39.5 

276.2 

79.4 

554.3 

446.3 

4,371.9 

6,563.2 

663.8 

592.1 

1,942.7 

2,540.4 

23.1 

39.5 

284.0 

78.4 

565.3 

452.1 

4,276.3 

6,443.6 

660.0 

593.6 

1,915.3 

2,599.3 

22.5 

39.4 

279.6 

79.3 

564.1 

448.3 

4,274.3 

6,502.3 

651.9 

592.8 

1,906.6  

2,591.7 

23.1 

40.0 

282.8 

79.2 

554.9 

448.8 

4,261.9 

6,496.6 

634.0 

590.3 

1,900.6 

2,603.1 r 
22.8 

38.3 
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S TABLEAU S. Ventes au detail, dCsaisonnalisCes, se].on I.e groie de Commerce et la region 
(estioations historiques) 

May 	April 	March February january D.c.uther 
1996 	1996 	1996 	19961 	

I 
1996 	1995 

Mai 	Avril 	Mars Févrierl Janvierl Déceithre 

millions of dollars - millions do dollars 

N o  

S 

3,972.0 4,021.1 4013.0 4015.1 4,037.7 4,117.7 

348.2 354.1 348.9 358.6 367.4 349.4 

1050.6 1,047.0 1,038.3 1,034.6 1,027.2 1,031.3 

143.3 136.5 136.6 134.7 131.6 132.5 

127.3 123.4 127.0 128.7 128.6 130.7 

328.5 326.4 326.4 331.0 328.0 329.9 

449.4 447.7 427.4 438.8 645.0 438.8 

693.6 646.6 680.9 673.6 664.0 683.9 

191.3 181.1 185.5 191.6 196.2 196.7 

4,223.0 4,276.0 4,266.9 4,272.6 4,207.0 49177.1 

1,406.9 1,377.5 1,356.4 1,304.9 1,307.4 1,277.8 

987.2 971.7 967.4 996.7 1,017.1 974.0 

19956.1 1049.3 1032.0 1,939.9 1,926.5 1,914.3 

607.5 576.2 599.4 592.3 604.5 572.5 • 459.2 443.7 460.9 437.4 440.6 440.8 

896.8 928.6 943.1 961.3 971.3 923.5 

17,840.9 17,806.7 17,810.0 17,811.8 17,800.2 17,690.7 

Groupe do cemmerce Canada 

Supermarchés d'alimrn+a+ion at épiceries 	I 

bus los au+res magasins d'alimen*ation 	2 

Pharmacies at magasins do mdicamen+s breve+ós 3 

Magasins de chaussures 	4 

Megasins do vé+emen+s pour houmies 	5 

Magasins do va+emen+s pour dames 	6 
Autres logasins do vftoments 	7 

lagasins do meubles at dappereils menagers 	8 

Magasins daccessoires dameublement 

Concessionnairas do vehicules automoblios 
at rIcrIatifs 

Stations-service 

Magasins do pic.s at daccessoires pour 
automobal.s at sorvices 

Magasins do merchandises diversas 

Aufros megesins do produits s.mi-durabl.s 

Autr.s megasins do produits durablas 

Autres megasins do vent* au detail 

Total, enseeble des sagasins 

9 

10 

11 

12 

13 

14 

15 

16 

17 

	

285.4 	286.3 	285.7 	291.6 	285.6 	282.2 

	

80.2 	80.4 	80.9 	80.4 	76.6 	79.1 

	

558.4 	548.3 	559.5 	569.4 	548.1 	536.6 

	

447.6 	448.2 	442.6 	442.1 	443.6 	439.3 

	

42220.1 	4,165.1 	4,164.4 	4,185.0 	4,209.8 	4089.3 

	

69452.5 	6,492.1 	6,497.0 	6,435.2 	6,555.3 	6,485.2 

	

647.0 	634.3 	627.9 	621.9 	637.2 	612.3 

	

584.5 	583.3 	578.8 	571.2 	571.7 	564.3 

	

11899.2 	1,898.1 	1,891.0 	12931.2 	1,846.8 	1,867.1 

	

2,603.4 	2,607.0 	2,620.1 	2,642.4 	2,567.1 	29576.3 

	

23.0 	22.8 	21.6 	19.5 	19.1 	20.8 

	

39.7 	40.6 	40.5 	41.1 	39.2 	38.2  

Req ions 

Terre-Neuve 

Ile-du-Pr inc.-douard 

Nouvello-cosso 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colouthie-Britanniqu. 

Yukon 

Terriloires du Nord-Ouest 

. 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 
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4,266.8 4 7 161.1 4,161.9 3,869.0 4,437.5 4,142.7 4,100.1 

416.9 346.1 354.7 340.2 355.6 355.8 382.5 

1,313.3 1,054.7 1,059.1 993.7 1,020.5 1,023.0 1,027.8 

179.0 180.3 162.7 154.8 157.6 131.3 163.0 

258.7 162.2 134.5 114.9 111.2 106.8 136.8 

554.2 381.4 350.0 349.0 326.6 319.1 352.3 

768.9 504.2 473.8 466.6 483.3 386.2 426.9 

1,040.7 809.1 736.2 722.2 722.7 668.6 645.2 

255.8 227.5 220.5 204.8 208.1 206.3 200.5 

3,832.3 4 9 289.9 4,501.3 4,173.1 42279.1 4,643.4 42989.6 

	

1,338.7 	1 ) 308.4 	1,368.2 	1,302.3 	1,463.9 	1,470.3 	1,436.8 

	

1,109.9 	1,186.8 	1,095.0 	991.5 	1,026.6 	1,064.9 	1472.8 

3,362.7 2,589.9 2,097.5 1,863.9 2,009.2 1,811.4 1,932.7 

942.2 672.5 604.5 647.1 650.5 624.5 683.5 

865.5 481.3 412.0 454.8 516.4 467.2 470.8 

1 1 119.8 843.0 827.4 819.3 941.9 960.7 953.5 

21,625.4 19,198.4 18,559.3 17,467.3 18,710.7 18,382.0 18,974.9 

fl 

	

357.5 	313.0 

	

95.8 	81.1 

	

699.8 	613.4 

	

523.5 	471.1 

	

4,833.4 	4,561.3 

	

8,079.7 	6,975.6 

	

789.5 	702.4 

	

733.5 	656.2 

	

2,430.2 	2,064.4 

	

3,011.1 	2,699.0 

	

25.6 	22.3 

	

45.8 	38.4 

290.7 

80.8 

579.7 

462.1 

4,558.8 

6,584.1 

686.2 

626.6 

2,005.5 

2,621.4 

23.8 

39.6 

262.7 

77.5 

530.1 

428.9 

4,201.2 

6,365.9 

635.8 

559.6 

13.857.7  

2,508.3 

22.3 

37.4 

	

310.5 	291.4 	294.0 

	

90.6 	89.9 	85.8 

	

602.1 	579.8 	587.1 

	

482.0 	470.7 	480.0 

	

4,509.1 	4,364.1 	4,557.9 

	

6,592.5 	6,595.7 	6,892.5 

	

687.3 	649.4 	667.2 

	

616.7 	604.3 	624.4 

	

23013.6 	1,947.3 	2,001.2 

	

2,738.0 	2,718.6 	2,716.4 

	

26.7 	28.3 	26.1 

	

41.6 	42.5 	42.3 

. 

No 

TAELE 6. Retail Sales, not Seasonally Adjusted, by Trade Group and by Reqion (Historical 
EstYates) 

	

Decetherl Noveutther Oc+oher)Septether 	August 	July 
19961 	1996 	19961 	1996 	1996 	1996 

	

DcenthreJ Novethre Octob rej S.pteithre 	Aoüt Ju i lie t 

millions of dollars - millions de dollars 

. 

JuOe 
1996 
Juin 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine 
stores 

4 Shoe stores 

5 Hens clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive earts,  accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 1nitoba 

25 Saskatchewan 

26 Alberta 

27 British Colus.thja 

28 Yukon 

29 Northwest Territories 

a 
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TABLEAU 6. Ventes 	au detail, nan-désaisonnalisCes, se1n 	groe de cerce et la region 
(estaatarnis historiques) 

May 	April 	March Fobruary January D.cether 
	

Year 
1996 	1996 	1996 	1996 	1996 	1995 	1996 
Mal 	Avril 	Mars Févraer Janvier DIcsthre 	Annee 

millions of dollars - millions de dollars 

N o  

a 

is 

4,257.9 3,847.4 4,030.8 3,760.9 3,768.1 4,512.6 

379.0 349.8 341.1 317.7 307.1 427.0 

1,067.3 19008.2 1,009.5 977.0 993.2 1,276.4 

162.5 133.1 111.9 82.1 96.0 179.8 

132.4 107.3 98.0 82.4 99.0 279.2 

358.0 301.2 275.4 224.6 232.4 561.4 

432.0 401.6 363.3 292.7 318.5 763.7 

649.7 604.3 626.4 549.3 557.2 1,003.6 

193.3 169.1 165.3 151.3 156.9 245.3 

5,264.6 4,889.2 4,327.0 3,619.5 3,389.1 3,349.5 

1,477,9 1,282.0 1,281.7 1,183.8 1,217.9 1,261.1 

11119.0 957.1 857.6 795.0 857.2 1,053.8 

1,925.4 1,761.8 1,650.1 1,407.8 1,386.6 3,296.4 

710.5 513.6 464.7 428.3 435.9 901.0 

468.5 392.3 373.5 326.0 340.8 851.2 

929.6 814.6 834.8 757.8 722.1 1,424.4 

19,527.6 17,532.6 16,811.3 14,956.3 14,878.1 21,386.4 

Groups de coerce - Canada 

Superurches d'alimenaion at 1 
épaceri.s 

bus las autros ongasins 2 
d 'alimuntation 

Pharmucies at magasins do midicam.n* 3 
brevetés 

Magasins do chaussuros 4 

P'bgesins de vetements pour hoiiin.s 5 

Magasins de vlements pour dam.s 6 

Autres megasins do vèt.m.nks 7 

Megasins da meubles at dapparsils 8 
.iénagers 

Megasins daccessoires d'ameublemsn* 9 

Concossionn.ir.s do vèhiculos 10 
automobiles at ricriatifs 

S*ations-sorvics 11 

Magasins do pièces at d'accassoir.s 12 
pour automobiles at services 

Magasins do merchandises diversas 13 

Autros magasins do produits semi- 14 
durables 

Au+res magasins de praduits durables 15 

Autres magasins de v.n*e au detail 16 

Total, ensemble des .agasins 	17 

Rég ions 

	

306.7 	282.7 	267.4 	236.2 	223.7 	354.2 

	

86.0 	74.5 	70.8 	63.4 	59.8 	94.1 

	

604.6 	540.7 	530.9 	469.5 	450.7 	660.5 

	

480.8 	430.5 	407.5 	360.8 	357.0 	531.2 

	

4,858.4 	4,236.8 	3,935.4 	3,447.7 	3,481.7 	4,759.9 

	

7,048.5 	6,317.9 	6,051.3 	5,430.1 	5,513.7 	8036.4 

	

698.2 	617.9 	596.4 	524.8 	529.0 	767.2 

	

618.8 	566.9 	549.1 	479.7 	489.0 	685.6 

	

2,038.4 	1,885.4 	1,790.3 	1,607.6 	1,536.3 	2,296.7 

	

2,719.8 	2,517.9 	2,553.2 	2,285.9 	2,190.2 	3,132.5 

	

25.5 	21.7 	19.0 	15.3 	14.7 	22.4 

	

41.8 	39 • 7 	39.8 	35.3 	32.2 	45.5 

Torro-Nouve 18 

jlo-du-Princo-douard 19 

Nouvells-Ecosse 20 

Nouveau-Brunswick 21 

QuCboc 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colouthie-Britarinique 27 

Yukon 28 

Territoires du Nord-Duest 29 

48,804.2 

4,246.5 

12,547.3 

1,714.5 

1,544.1 

4,024.2 

5,318.1 

8,331.7 

2,359.4 

52,198.2 

16,131.8 

12,133.5 

23,799.1 

7,377.9 

5,569.1 

10,524.4 

216,623.9 

3,436.5 

956.0 

6,788.5 

5,355.0 

51,545.7 

78,427.5 

7,784.2 

7,124.8 

23,178.0 

31,279.6 

271.4 

476.4 

Retail Trade, December 1996 
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TABLE 7. beparteent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

- 	 Sales 

Ventes 

Decether 	Novee r 	October SeptenerYear-to-date 
1996 	1996 	1996 	1996 	1996 

Déceuidre 	Noventhre 	Octobre 	Septethre 	Cumulatif 

millions of dollars - millions de dollars 

. 

a 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Onkario 

nioba 

Saskatchewan 

Albcr*a 

British Coluuia 

Yukon 

NorThwesk Territories 

Total 

160.9 128.4 100.6 83.8 

40.7 27.7 24.5 23.8 

301.0 226.9 179.9 159.1 

239.7 179.5 153.0 138.3 

29007.3 1,563.9 1,473.6 1,385.8 

3,718.0 2,738.4 2,336.4 2,267.2 

325.1 236.1 208.8 189.7 

287.2 208.6 180.2 165.1 

1,061.4 738.1 669.2 640.3 

1,364.6 988.5 896.6 892.2 

8.6 6.5 6.6 6.4 

26.6 20.6 21.4 20.0 

9,541.0 7,063.1 6,250.8 5,971.9 

1,109.4 

294.5 

2,088.0 

1,774.3 

16,992.1 

26,992.2 

2,410.6 

2,102.8 

7,788.0 

10,699.0 

75.8 

258.5 

72,585.3 

. 

TABLE B. Dppart.ent Store Type Merchandise Sales, not Seasonally Ad)usted, by Region 
(Historical Esti.ates) 

Decenther Novether October Septeier August July June 
1996 1996 1996 1996 1996 1996 1996 

Dcethre Novethre Octobre Septe.thre AoGt Juillet Juin 

millions of dollars - millions de dollars 

Regions 

Newfoundland 160.9 128.4 100.6 83.8 95.5 86.8 84.1 

Prince Edward Island 40.7 27.7 24.5 23.8 28.6 26.4 24.7 

Nova Scotia 301.0 226.9 179.9 159.1 180.0 160.9 160.7 

New Brunswick 239.7 179.5 153.0 138.3 158.0 140.5 140.5 

Quebec 2,007.3 1,563.9 1,473.6 1,385.8 1,439.2 1,370.5 1,489.9 

Ontario 3,718.0 2,738.4 29336.4 2,267.2 2,258.9 2,080.3 2 1 202.6 

Initoba 325.1 236.1 208.8 189.7 205.1 186.2 199.9 

Saskatchewan 287.2 208.6 180.2 165.1 180.9 163.4 175.4 

Alberta 1,061.4 738.1 669.2 640.3 680.6 606.8 623.9 

British Colunthia 1,364.6 988.5 896.6 892.2 949.5 893.0 907.6 

Yukon 8.6 6.5 6.6 6.4 7.8 8.4 6.8 

Northwest Territories 26.6 20.6 21.4 20.0 22.2 21.1 23.5 

Total 9,541.0 7,063.1 6,250.8 5,971.9 6,206.1 5,744.3 6,039.6 
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• TABLEAU 7 • Ventes de archandises genre grand •agasin, nan-d#saisannalIséPs, selon la region 
(pCrcdes courantes) 

Change from previous year 

Varia+ion par rapport i lannee précédente 

Decith.r Noveuthe r October Septefithe r Year-to-date 
1996 

q 	Déce

e

thre 
1996 1996 1996 1996 

Novethre Octobre Sep'casthre Cunjlakif 

Per cent - pourcentage 

2.3 4.5 2.2 -10.1 -2.0 

1.6 2.1 8.1 0.8 4.0 

1.2 8.3 6.8 -5.5 2.4 

-1.5 -2.6 3.0 -3.0 3.7 

0.1 2.9 5.8 -2.9 2.6 

4.7 8.6 8.7 0.6 2.3 

-1.2 3.9 3.9 -1.7 1.3 

3.4 4.1 -1.4 -3.4 -0.3 

3.5 6.9 9.7 6.4 5.9 

-2.2 6.2 5.1 1.8 2.1 

-2.4 3.7 6.2 -3.8 2.2 

-3.1 -1.0 3.3 -53 2.2 

2.0 6.0 6.8 -0.1 2.6 

Regions 

Terre-Mauve 

1le-du-Prince-douard 

Nouvelle-cossa 

Nouveau -B runsm jck 

Québec 

Ontario 

Manitoba 

SaskaIch.wan 

Alberka 

Co1oui.-Bri+ann ique 

Yukon 

Territoires du Nord-Oussi 

Total 

TABLEAU S. Ventes de •archandises genre grand .agas3n, non-désaisonnalzsCes, salon l.a region 
(est3aations historiques) 

Mayl 	April 	March February January Decether 	Year 
19961 	1996 	1996 	1996 	1996 	1995 	1996 
Mail 	Auril 	Mars Février Janvier Déc..thre 	Annéa 

millions of dollars - millions de dollars 

RCg ions 

86.2 78.6 75.1 65.1 64.4 157.4 

23.8 20.7 19.0 17.1 17.4 40.0 

164.6 151.0 146.8 130.0 127.1 297.5 

143.6 127.3 124.0 113.9 115.9 243.4 

1,553.4 1,334.1 1,214.8 12059.5 19100.2 2,004.8 

2,222.0 1,939.0 13866.3 1,653.6 1,709.3 3,551.3 

202.1 184.8 175.3 149.7 147.6 329.0 

173.6 158.6 144.9 128.3 136.7 277.6 

643.8 584.9 562.1 496.4 480.9 1,025.3 

856.8 785.3 783.6 685.5 695.9 1,395.3 

5.9 5.3 5.3 4.2 4.0 8.8 

23.7 22.9 21.0 18.2 17.2 27.5 

61099.6 5 1392.5 5,138.2 4,521.5 4,616.6 9,357.9 

Terre-Mauve 

Ile-du-Pr ince4douard 

Nouvelle-Ecosse 

Nouveau-Brunsa ick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colouthie-Britannique 

Yukon 

Territoires du Nord-Ouest 

Total 

1,109.4 

294.5 

2,088.0 

1,774.3 

16,992.1 

26,992.2 

2,410.6 

2,102.8 

7,788.0 

10,699.0 

75.8 

258.5 

72,583.3 
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TABLE 9. Retail Trade, Canada, current and Constant (1984) Dollar Estimates 

Non 
Unadusked 
d6sa2sonnalise 

Price index Current dollars Year/year 	Constant 1986 Yeariyear 
per cent dollars per cent 

change change 

Indice des prix Dollars Varia+ion an Dollars Varia+ion an 
couran*s pourcenta9e constan*s pourcenka9e 

pour lannee 1986 pour l'anrtee 

millions of dollars 

1994: 

January 116.1 133765.6 2.3 11,853.1 2.3 
February 116.2 13,528.6 6.7 11,646.0 6.7 
March 115.9 16,409.3 10.4 14,196.7 10.5 

April 115.6 17,033.2 4.7 14,728.3 4.4 
May 115.7 17,986.9 6.4 15,539.6 6.3 
June 116.1 18,530.6 10.1 15,964.5 9.8 

July 116.3 17,604.7 3.2 15,142.9 2.8 
August 116.3 17,412.9 8.0 14,974.1 7.4 
Sepeuther 116.0 17,422.3 7.4 153021.9 7.0 

October 115.5 17,354.0 5.7 15,024.3 5.7 
Noverther 116.3 17,927.0 7.4 15,408.0 7.2 
Decether 116.0 21,886.5 7.9 18,870.0 7.9 

Year 116.0 206,861.5 6.7 178,369.4 6.6 

1995: 

January 117.5 14,446.3 4.9 12,296.7 3.7 
February 118.2 16,017.7 3.6 11 3.862.5 1.9 
March 118.7 16,792.0 2.3 14,149.0 -0.3 

April 118.9 17,052.8 0.1 143.340.4 -2.6 
May 119.5 18,825.2 4.7 15,757.5 1.4 
June 119.3 19,315.5 4.2 16,191.0 1.4 

July 119.0 17,873.4 1.5 15,021.0 -0.8 
Augus* 118.5 18,369.9 5.5 151505.1 3.5 
Sepener 118.4 17,921.6 2.9 151133.0 0.7 

Oc+ober 118.2 17,317.0 -0.2 14,655.6 -2.5 
Noveuther 118.3 18,204.5 1.5 15,391.9 -0.1 
Decepther 117.6 21,386.4 -2.3 18,184.5 -3.6 

Year 	 118.5 	211,522.3 	 2.3 	178,488.2 	 0.1 

1996: 

January 119.2 14,878.1 3.0 12,481.0 1.5 
February 119.7 14,956.3 6.7 12,492.5 5.3 
March 120.4 16,811.3 0.1 131958.8 -1.3 

April 121,2 17,532.6 2.8 14,468.6 0.9 
May 121.5 19,527.6 3.7 16,078.2 2.0 
June 121.3 18,974.9 -1.8 15,639.0 -3.4 

July 120.5 18,382.0 2.8 15,252.7 1.5 
Augus+ 120.3 18,710.7 1.9 15,557.8 0.3 
Sepeitther 120.4 17,467.3 -2.5 14,508.5 -4.1 

0ctober 120.9 18,559.3 7.2 15,350.6 4.7 
Noveuther 121.3 19,198.4 5.5 15,826.2 2.8 
Deceither 120.2 21,625.4 1.1 17,993.8 -1.0 

Year 120.6 216,623.9 2.4 179,607.7 0.6 

. 

1 Seasonally adjus±ed constan (1986) dollar esima{es are derived by defla{ing, with an ilici price index, 
The seasonally adjusted curren± dollar esimate. 
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TA8LE*LI 9. Comrce do dta1l, Canada, estimations on dollars courants et constants (1986) 

Seasonally adjusted 
DIsaisonnalisé 

	

Price Index Current Dollars 	Month/month 	Constant 1986 	Month/month 

	

per cent 	dollars 1 	per cent 

	

change 	 change 

Indics des prix 	Dollars 	Variation en 	Dollars 	Variation an 

	

courants 	pourcentage 	constants 	pourcentage 

	

pour 1. mols 	 19861 	pour is mois 

millions da dollars 

1994: 

115.8 16,638.0 0.7 14,365.4 1.1 Janvier 
115.7 16,957.8 1.9 14,657.7 2.0 Févraer 
115.1 17,226.5 1.6 14,964.1 2.1 Mars 

115.3 17,016.5 -1.2 14,758.7 -1,4 Avril 
115.5 17030.0 0.7 14,827.4 0.5 Mai 
115.8 17,294.4 1.0 14,929.8 0.7 Juin 

116.1 17,175.3 -1.9 14,792.9 -0.9 Juillet 
116.5 17,244.0 0.4 14,804.9 0.1 AoG* 
116.6 17 5 272.6 0.2 14,812.5 0.1 Septenthre 

116.4 17,600.1 1.9 15,117.7 2.1 Octobre 
116.8 17,584.4 -0.1 15,056.7 -0.4 Noveithra 
117.0 17,721.1 0.8 151151.8 0.6 Déce,thre 

116.1 206,861.0 ... 178,239.6 ... Année 

1995: 

117.3 17 9 583.6 -0.8 149985.7 -111 Janvior 
117.6 . 17,539.7 -0.2 14,913.1 -0.5 FIvrier 
118.0 17,443.2 -0.6 14,786.7 -0.8 I'brs 
118.4 17,449.4 - - 149731.5 -0.4 Avril 
119.1 17,600.9 0.9 14,780.8 0.3 Mel 
119.0 173717.7 0.7 14,888.4 0.7 Juan 

118.9 17,677.7 -0.2 14,867.2 -0.1 Juillet 
118.8 17,810.0 0.7 14,988.8 0.7 AOGt 
119.1 17,783.6 -0.4 14,929.8 -0.4 S.pkethre 

119.1 17,585.6 -1.1 14,770.4 -1.1 Octobre 
118.8 17,631.8 0.3 14,835.6 0.4 Novaithre 
121.0 172690.7 0.3 14,849.1 0.1 D6cethre 

118.8 211,513.9 ... 178,327.1 ... Année 

1996: 

119.0 179800.2 0.6 149957.5 0.7 Janvier 
119.1 172811.8 0.1 14,954.2 - - Fvrier 
119.7 17 7 810.0 - - 14,883.4 -0.5 Mers 

120.5 17,806.7 - - 14,778.2 -0.7 Avril 
120.9 172840.9 0.2 14,757.5 -0.1 Mai 
120.9 17,913.4 0.4 142811.6 0.4 Juin 

120.4 17,954.0 0.2 14,906.7 0.6 Juillet 
120.7 17029.8 -0.1 14,848.9 -0.4 AoGt 
121.1 18,092.9 0.9 14,944.7 0.6 Septe.re 

121.7 18,327.9 1.3 15,062.4 0.8 Octobre 
122.0 18,512.0 1.0 15074.5 0.7 Noveure 
122.2 18,449.6 -0.3 152101.9 -0.5 Dcethre 

120.7 216,249.2 ... 179,181.5 ... Annie 

1 La désaisonnaljsajon des estjetions en dollars constants (1986) s'obtlent an dégonflant avac un indice 
implicate, las données desaisonnalisees an dollars courants. 
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APPENDIX I 

Del ]nitons 

Retail Trade, for the purpose of this pub-
lication, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a 'business location (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exc.ption is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
"general merchandise store' category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GSTP) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Definitions 

Cooerce de detail signifie, pour les be-
some de le présente publication, "l'ensemble 
des vent.s fait.s par des points de vente au 
detail". 

Un point de vente asi detail, suivant 1* 
definition de Statistique Canada, est un local 
d'affaires (habituellement un magasin) dont 
l'activitó principals est la vents de marchan-
discs at de services connexes au grand public 
pour Is consomunation menagere ou personnelle. 
Los estimations relatives au commerce do 
detail no prennent pas an compte las ventes 
directes, c'est--dire los ventes qui ne sent 
pas faites par l'intermCdiaire d'un point de 
vents au detail, par exemple les ventes direc-
tee par demarchaga, las ventes par distribu-
teur automatique, les yankee de journaux ou de 
revues faites directament par lee imprimeurs 
at 6diteurs, at les v.ntes faites par las car-
cbs du livre at lea clubs do disques. Il n'y 
a qu'une exception: les ventes des grands 
magasins faites par Is poste ou par catalogue, 
qui sont classCes dens Is categoric des "maga-
sins de marchandisos div.rsas'. En outre, Is 
commerce do dCtail na comprend pas les ventas 
au detail des unites auxiliaires (par example, 
entrepôts, sieges sociaux, etc.), ni las 
ver,tas des entrepreneurs dent l'activitC prin-
cipale no relCva pas du commerce de detail, ni 
lee operations de dCtail entre particuliers. 

Les ventes nettes totales couiprennent lee 
ventes de marchandises natives at d'occasion at 
las recettes provenant de rCparations, de 
location do materiel, de In vents do repas at 
d'autres activites de services, coins Is ye-
leur dos rendus (marchandises retournC.$), les 
ajustements at los rabais. Lee v.ntes totales 
nettes comprennent egalement la valour des 
reprises, las commissions cur Ia yenta de mar-
chandises appartenant I autrui (y compris las 
commissions touchCes pour la vents de billets 
do boterie) at la valour (au detail) des mar-
chandises prolevees par 1s propriétaire pour 
son usage personnel. On ne prend pas on compta 
las recettes hors exploitation, las racouvre-
monte do mauvaises créances at los taxes do 
vent. (taxe de vente provinciale at la taxe 
sur los produits at las services (IPSo 
perçues pour Is compta d'un organism. public. 
Las donnóes sur las ventes antóri.ur.s a jan-
vier 1991 incluent Is taxe ds vent. fédCrale 
(TVF). DC, I ce changament dans les taxes in-
directes, les données avant 1991 no sont pas 
tout I fait comparables avec cellos des années 
subséquentes. Pour los utilisateurs intCressCs 
a calculer des données comparables, une esti-
mation du montant de la TVF inclus dans les 
vantes au detail pour 1990 ask dispenibla pour 
Is Canada do be section du commerce do detail. 
Cette estimation n'est pas suffjsamment fiable 
pour permettre des ajustements au niveau 
provincial. 

. 
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Department store type merchandise (DSTM) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Les •archandises du genre de celles vendues 
dans les grands •agasns (MGGM) correspondent 
au total du commerce de dtail moms les grou-
pes de commerce suivants: las supermarchés 
d'alimen+a+ion at les épiceries; tous lee au-
tree magasins dalimentation; las concession-
naires de vhicules automobiles at récratifs; 
les stations-service; lee magasins de pièces 
at daccessoires pour véhicules automobiles at 
services; at lee autras magasins de yenta au 
dtail (comprend las magasins cio spiritueux, 
de yin at de bière at lee magasins cia yenta 
au dtail, n.c.a.). 

S 
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APPENDIX II 

TRADE GROUP COVERAGE 

010 Supermarkets and Grocery Stores 

6011 Supermarkets 
6012 Grocery stores (except supermarkets) 

020 All Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Ileaf markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies 
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Nec's Clothing Stores 

6121 Men's clothing stores 

060 Women's Clothing Stores 

6131 Women's clothing stores 

070 Other Clothing Stores 

S 6141 Children's clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
ISI Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers  

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers  

APPENDICE II 

COUVERTURE DES GROUPES DE COPU'IERCE 

010 Supermarchés dalisentation at épiceries 

6011 4upormorchis d'alimentation 
6012 Epicories (sauf lea supermarchés) 

020 Thus les autres magasins d'alioentation 

6013 Boulangeries-ptisseriss 
6014 Confiserios at megasins da noix 
6015 Magasins do fruits of legumes 
6016 Marches do viande 
6019 Autres magazins d'alimontation 

spécialises, n.c.a. 

030 Pharmacies at .agasins do .édicaaents 
brevetés 

6031 Pharmacies 
6032 Ptagasins de medicaments brevetés at de 

produits do toilatto 

040 Nagasins do chaussures 

6111 Magasins do chaussuras 

050 Nagasins do vëtements pour hoomes 

6121 Magasins do vétoments pour houmies 

060 Magasins do v&te.ents pour daes 

6131 Magasins do vétements pour dames 

070 Autres .agasins de vtements 

6141 Wogasins do vétements pour enfants 
6142 Magasins do fourrures 
6149 Autro magasins do vêtemenIs, n.c.a. 
6151 Magasins do tissus at do files 

080 Magasins de •eubles at d'appareils 
.énagers 

6211 Magasins do meubles do maison 
(avac appareils managers at accessoires 
d'ameublomont) 

6212 Magasins do meubles do meison 
(sans appareils managers na accossoires 
d'amoubloment) 

6213 Ateliers do reparation do meubles 
6221 Ptagasins d'apparoils managers, do postes 

do television at do radio of d'app.reals 
stérCophoniques 	 - 

6222 Moqasins do posies do tClCvision at do 
radio at d'appareils stCréophoniguea 

6223 Ateliers do reparation dappareils 
nénagers, do posies do television at de 
radio at d'appareils stereophoniques 

090 Nagasins d'accessoiros d'a.euble.ent 

6231 Magasins do rovétements de sol 
6232 Magasins do tontures 
6239 Autros magasans d'accossozr.s d'amoublomenk 

100 Concossionnaires do vëhicules autbiles 
at récréatifs 

6311 Concessionnaires d'automobilas nouves 
6312 Concossionnairos d'automobiles d'occasion 
6321 Marchands do roulottes molorisCos at do 

roulottes do voyage 
6322 Horchands de bateaux, de moteurs hors- 

bord et d'acassozres pour bateaux 
6323 Marchands de motocyclettes at de 

notoneiges 
6329 Autras marchands de vhicules de loisir 
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110 Stations-service 

6331 Stations-service 

120 Nagasins de pièces et d'accessoires pour 
véhicules automobiles et services 

6341 tgasins de fournitures pour la maison at 
pour l'automobile 

6342 Ma9asins de pneus, d'accumolateurs, do 
pieces at daccessoires 

6351 Garages (reparations gn6rales)  
6352 Ateliers de peinture at do carosserie 
6353 Ateliors de re,lacement de siloncisux 

6354 Ateliers de ren,lacement de glacos pour 
vehicules automobaips 

6355 Ateliers do reparation at cio 
remplacement de boites de vitosso do 
v6hicules automobiles 

6359 Autres ateliers cio rparation do 
vehicules automobiles 

6391 Lave-autos 
6399 Autros services pour vIhicul.s 

automobiles, n.c.a. 

130 Nagasins do merchandises diverses 

6411 Magasins a rayons 
6412 Magasins généraux 
6413 Autres magasins do merchandises divorses 

(bazars ct magasins do merchandises 
daverses) 

140 Autres •agasins de produits sesi-durables 

6511 Librairies at papetories 
6521 Fleuristes 
6522 Centres do ardinago 
6531 Quincailleries 
6532 Kagasins de peinture, do vitro at de 

papier peink 
6581 Ma9asins do joucts at d'articles de 

loisir 
6582 Magasins do cadeaux, d'articles de 

fantaisie at do souvenirs 	 0 
150 Autres .agasins de produits durables 

6541 Magasins d'articlas do sport 
6542 Magasins debicyclettes 	- 
6551 Magasins d'instrumen+s de musxque 
6552 Magasins do disques at do bandos 

magnet iques 
6561 Biouteraes 
6562 Ateliers do reparation do montres at de 

bijoux 
6571 Pbgasans d'appareils at do founatur.s 

photograph iquos 

160 Autres •agasins de vente au detail 

6021 Magasins do spirituoux 
6022 Magasans do van 
6023 Magasins ci. bire 
6591 I'bgasins do merchandises d'occasion, 

n.c.a. 
6592 Opticiens 
6593 Galories d'art at magasans de 

fournitures pour ar+astes 
6594 Magasiris do bagages at de meroquinerle 

ri 6595 Magasis do monuments funérairos at do 
paerr.s topthales 

6596 Magasins d'animaux de meison 
6597 Marchands do pilcos de monnaie at de 

t i.dre s 
6598 Marchands do maisons mobiles  
6599 Autres magasans do vente au detail, 

n.c.a. 

S 

110 Gasoline Service Stations 

6331 Gasoline service stations 

120 Automotive Parts, Accessories and 
Services 

6341 Home and auto supply stores 

6342 Tire, battery, parts and accessories 
stores  

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Muffler replacement shops 

634 Motor vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor vehicle repair shops 

6391 Car washes 
6399 Other motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores  
6413 Other general merchandise stores 

(variety and general merchandise stores) 

140 Other Semi-Durable Goods Stores 

6511 Book and stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

150 Other Durable Goods Stores 

6541 Sporting goods stores 
6542 Bicycle shops 
6551 Musical instrument stores 
6552 Record and tape stores 

6561 Jew.11ery stores 
6562 Watch and )owellory repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Wine stores 
6023 Beer stores 
6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians' shops  
6593 Art galleries and artists' supply stores 

6594 Luggage and leather goods stores 
6595 Monument and tonthstone dealers 

6596 Pet stores 
6597 Coin and stamp dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 
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