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Des données sous plusieurs formes.. 

Statistique Canada diffuse lea données sous formes 
diverses. Outre lea publications, des totalisations 
habituelles at spéciales sont offertes. Les données 
sont disponibles sur disque compact, disquette, 
imprimés d'ordinateur, microfiches at microfilms at 
bandes magnétiques. Des cartes at d'autres documents 
de référence géographiques sent disponibles pour cer-
tames sortes de donnâes. L'accès direct a des 
données agrégées est possible par le truchement de 
CANSIM, la base de données ordinolingiae at le système 
d'extraction de Statistique Canada. 

Data in Many Forms... 

Statistics Canada disseminat.es data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CANSI!), Statistics Canada's 
machine-readable database and retrieval system. 
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How to Obtain More Information 	 Comment obtenir d'autres renseignements 
Inquiries 	about this 	publication 	and 	related Toutes 	demandes de renseignements au sujet de cette 
statistics or services should be directed to publication ou 	de statistiques at services connexes 

doivent être adressóes 1: 

Retail Trade Section, Section du commerce de detail, 
Industry Division, Division de l'industrie, 

Statistics Canada, 	Ottawa, 	K1A 0T6 	Telephone: Statistique 	Canada, 	Ottawa, 	K1A 0T6 	téléphone: 
(1-613-951-3551) 	or 	to 	the 	Statistics 	Canada (1-613-951-3551) 	ou 	au 	centre de consultation 	de 
reference centre in: Statistique Canada 	: 

Halifax 	(1-902-426-5331) 	Regina 	(1-306-780-5405) Halifax 	(1-902-426-5331) 	Regina (1-306-780-5405) 
Montreal 	(1-514-283-5725) 	Edmonton 	(1-403-495-3027) Montréal 	(1-514-283-5725) 	Edmonton 	(1-403-495-3027) 
Ottawa 	(1-613-951-8116) 	Calgary 	(1-403-292-6717) Ottawa 	(1-613-951-8116) 	calgary 	(1-403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver 	(1-604-666-3691) Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) 
Winnipeg 	(1 -204-983-4020) Winnipeg 	(1-204-983-4020) 

Toll-free access is 	provided for all users 	who Un service d'appel interurbain sans frais 	est offert 
reside outside the local dialing area of 	any 	of a tous 	los 	utilisateurs qui habitant i 1 'extér jour 
the Regional Reference Centres. dos zones do communication locale des Centres 	réglo- 

naux de consultation. 

National Enquiries Line 	1-800-263-1136 Service national de renseignenents 1-800-263-1136 
National Telecommunications Service national d'appareils de 

Device for the Hearing télécommunications pour 1cm 
Impaired 	 1 -800-363-7629 malentendants 1-800-363-7629 

National Toll-free Order-only Service national du numCro sans 
Line (Canada and United frais pour commander seulement 
States) 	 1-800-267-6677 (Canada at Etats-Unis) 1-800-267-6677 

Comment commander les publications 
On peut se procurer cette publication at les autres 
publications de Statistique Canada auprès des agents 
autorisés et des autres librairies locales, par l'en-
tremise des bureaux locaux de Statistique Canada, ou 
an écrivant a Statistique Canada, Division des opéra-
tions at de l'intégration, Direction de Ia circula-
tion, 120, avenue Parkdale, Ottawa (Ontario) K1A 0T6, 

(1-613-951-7277) 
NumCro du télCcopieur (1-613-951-1584) 
Toronto Carte de credit seulement (1-416-973-8018) 

Normes de service au public 
Afin de maintenir la qualitC du service au public, 
Statistique Canada observe des normes Ctablies an 
matière de produits at de services statistiques, de 
diffusion d'information statistique, de services a 
recouvrement des coüts at de services aux rCpondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiquer avec le Centre de consultation 
regional de Statistique Canada le plus près de chez 
vous. 

How to Order Publications 
This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Statistics Canada, Operations and Integration 
Division, Circulation Management, 120 Parkdale 
Ave. , Ottawa, Ontario, K1A 0T6. 

(1-613-951-7277) 
Facsimile Number (1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) 

Standards of Service to the Public 
To maintain quality service to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. S 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien établi entre 
Statistique Canada ella population, les entreprises, 
es administrations canadiennes et les autres 
organismes. Sans cette collaboration et cette bonne 
volonté, ii serait impossible de produire des 
statistiques précises et actuelles. 



SYMBOLS 

The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

x confidential to meet s.cr.cy requirements 
of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CAMS IN 

All current and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 and 
2420), as well as many other series are 
available to the public from 	Statistics 
Canada's computerized 	data bank CANSIN 
(Canadian Socio-Economic Information Manage-
ment System) via terminal, on computer print-
outs, or in machine readable form. For 
further information, contact the Cansim staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-951-8200), or 
the regional advisors at the Statistics 
Canada offices located across Canada. 

This publication was prepared under the 
direction of: 

• G.W. Andruslak, Director, Industry Division 

• R. Lussiar, Assistant Director, Distribu-
tive Trades Sub-division, Industry Division 

• B. Thériault, Chief, Retail Trade Section, 
Distributive Trades Sub-division, Industry 
Division 

• P. Dosjardins, Senior Economist, Retail 
Trade Section, Distributive Trades Sub-
division, Industry Division 

S IGNES CONVENT IONNELS 

Les signes suivants sont employés uniformément 
dans cette publication de S*a*is*ique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- nóan* ou zero. 

-- nombres infim.s. 

x confidentiel an v.rtu des dispositions de la Loi 
cur la statistique relatives au secret. 

NOTA 

Les chiffres syant ê*é arrondis, les totaux ne 
correspondent p.s *ouours. 

NOTE AU SUJET BE CANS IN 

La banque de donnóes informatisCes de Sta*istique 
Canada CANSIM (système canadien d'information socio-
Iconomique) fournit au public toutes les statistiques 
actuelles at historiques sur 1. Commerce de detail 
(matrice nos 2299, 2398-2417 et 2420), at sur de 
nombreuses autres series, per le biais d'un 
terminal, d'imprimés d'ordina'teur ou de supports 
ordinolingues. Pour plus de renseignements, 
sadresser au personnel de CANSTh de la Division 
de la diffusion, Statistique Canada, Ottawa, 
K1A 0Z8 (téléphone 613-951-8200), ou aux conseillers 
rCgionaux des bureaux de Statistique Canada situCs 
a travers 1. Canada. 

Cette publication a etC rCdigée sous la direction de: 

• G.W. Andrusiak, 	directeur, 	Division de 
1' industrie 

• R. Lussiar, directeur adoint, Sous-division des 
commerces de distributions, Division do 
1' industrie 

• B. Thériilt, 	chef, Section du commerce de 
detail, Sous-division des commerces de distri-
butions, Division de l'industrie 

• P. Desjardsns, 6conomiste principale, Section 
du commerce de detail, Sous-division des corn-
merces de distributions, Division ds l'indus±rie 

The paper used in this publication meets the minimum 	Le papier utilisé dans Ia presente publication répond aux 
requirements of American National Standard for 	 exigences minimales de l"American National Standard for 
Information Sciences - Permanence of Paper for 	 Information Sciences' - 'Permanence of Paper for Pnnted 
Printed Library Materials, ANSI Z3948 - 1984. 	 Library Materials', ANSI Z39.48 - 1984. 
@ 	 @ 	 0 



TABLE OF CONTENTS TABLE DES NAT IERES 

PAGE PAGE 

High:Iights V Felts saillants V 

Charts via Oraphiques vii 

For Further Reading in Lectures suggérécs in 

Table Tableau 

1. Retail Sales, Seasonally Adjusted, 2 1. Ventes au detail, désaisonnaliséss, 2 
by Trade Group and by Region salon 1e groupe de commerce at la 
(Current Periods) region (périodes courantes) 

2. Retail Sales, not Seasonally 4 2. Ventes au detail, non-ddsaisonnali- 4 
Adjusted, by Trade Group and by sees, salon Ia groupe de commerce at 
Region (Current Periods) la region (périodas courantos) 

3.  Retail Sales, not Seasonally 6 3. Ventes mu detail, non-dósaisor,nali- 6 
Adjusted, by Trade Group and by sees, salon le groups do commerce at 
Region (Quarterly Estimates) Ia rógion (estimations tri.estrielles) 

4. Retail Trade Sample Response 20 4. Commerce do detail, fraction do ré- 20 
Fraction and Coefficient of ponse de léchantillon at coefficient 
Variation (Current Periods) do variation (périodes courantes) 

S. Retail Sales, Seasonally Adjusted, 22 5. Ventes au detail, désaisonnaliséss, 22 
by Trade Group and by Region selon 1s groupe de commerce at 1. 
(Historical Estimates) region (estimations historiquas) 

. 6. Retail Sales, not Seasonally 
Adjusted, by Trade Group 	by and 

24 6. Vent.s au detail, non-dCsaisonnali- 
sees, scion Is 	de commerce at groupe 

24 

Region (Historical Estimates) la region (estimations historiques) 

7. Department Store Type Merchandise 26 7. Ventes de marchandises genre grand 26 

Sales, not Seasonally Adjusted, by magasin, non-désaisonnalisées, solon 
Region (Current Periods) la region (périodes courantes) 

8.  Department Store Type Merchandise 26 8. Ventss de merchandises genre grand 26 
Sales, not Seasonally Adjusted, by magasin, non-dósaisonnalisCes, salon 
Region (Historical Estimates) Ia rêgion (estimations historiques) 

9. Retail Sales, Current and 28 9. Ventes au detail, estimations an 28 
Constant 	(1986) Dollar Estimates dollars courants at constants (1986) 

Appendix Appendiec 

I. Definitions 31 I. 	Definitions 31 

II. Trade Group Coverage 33 II. Couverture des groupes do com..rc. 33 

S 
Retail Trade, March 1996 	 Commerce de detail, mars 1996 
Statistics Canada - Catalogue no 63-005-XPB 	 Statlstlque Canada - n' 63-005-XPB au catalogue 



Note to users 

Monthly 	estimates 	(unadjusted 	data) for 
four metropolitan areas (Montreal, Toronto, 
Hinnipeg and Vancouver) can be tabulated by 
trade group and are available for purchase. 
For information on the metropolitan area 
estimates, or to order, contact the Monthly 
Retail Trade Section at (613) 951-3549. 

Notes aux utilisateurs 

Lea estimations mensuelles (non désaisonnali-
sées) pour los quatre regions métropolitaines 
(Montréal, Toronto, fr4innipog at Vancouver) 
par groupe de commerce sont disponiblas pour 
achat. Pour plus de renseignements sur les 
regions métropolitaines, communiquez avec la 
Section mensuelle du commerce do detail a 
(613) 951-3549. 

Users interested in acquiring further informa-
tion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section. 

Les utilisateurs qui sont inleressCs dob±enir 
plus do renseignements concernant la ,néthodo-
logic, la désaisonnalisation at la fiabilité 
des données peuvent consulter le numéro de 
fóvrier Ia plus recent do cotta publication 
(incluant lea revisions de l'année précédente) 
ou communiquez avec la section mensuello du 
commerce do detail. 

. 
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FAITS SAILLAKTS 

Consu.r spending on goods inched up in 
March for a second consecutive month (up 
0.1? to $17.9 billion). The sales trend 
has turned slightly upward since December 
1995. Previously, the trend was generally 
flat in 1995 following sustained growth in 
three preceding years. 

In March, retailers recorded higher sales 
in four sectors, accounting for about 80? 
of total sales. The automotive sector 
(which includes new and used car dealersi 
gasoline service stations; and parts, 
accessories and services outlets) and the 
food sector advanced the most in dollar 
terms. The 0.5? gain in the automotive 
sector was due to increased sales by gaso-
line service stations. Sales by gasoline 
service stations advanced 4.3? in March 
after a decline of 0.5? in February. This 
is mainly attributable to a 3.5? gain in 
the price of gas, the first increase after 
four consecutive monthly declines. 

• 	Spending in the food sector increased 0.2? 
in March 1996 after declining in each of 
the two preceding months. The gain came 
entirely from higher sales by supermarkets 
and grocery stores (+0.6?.). 

Partly offsetting these gains were de-
clines in the clothing, furniture and ge-
neral merchandise sectors. Sales in the 
clothing sector fell 1.7? in March, conti-
nuing a declining trend since May 1995. 
Sales returned to their July 1994 level. 
All four components of this sector re-
ported lower sales in March. 

First quarter 1994 

During the first quarter of 1996, sales 
rose 1.1% compared with the last quarter 
of 1995, mostly due to the strong advance 
in January 1996. Compared with the third 
quarter of 1995, retail sales were only up 
0.42. A large decline in October dragged 
down total retail sales (-0.7?) in the 
last quarter of 1995. 

Las dépenses d.c consommateurs on biens ant logèr.-
mont augmentó pour Is deuxième mois conscutif 
(+0.1? pour att.indre 17.9 uuilliards de dollars). 
La tendance sect lógôrement inversóe a la hausse 
depuis décembre 1995. En 1995, la t.ndance avait 
généralement stagné, aprés avoir connu une crois-
sance soutenue pendant los trois anné.s précId.n-
tes. 

En mars, lea détaillants ont enregistr6 une hausse 
de laura ventes dana quatre secteurs, représentant 
environ 80? des ventes totales. Ce sont Is secteur 
de i'automobile (y compris lea concassionnaires de 
véhicules neufs at d'occasion, lea stations-service 
ainsi qua las magasins de pièces at daccassoires 
at de services) at Is secteur de lalimentation qui 
arrivent an tête pour la valeur des ventes. Lac-
croissemant de 0.5? enregistré par 1s secteur de 
lautomobile sexplique par une augmentation des 
venles des stations-service. Celles-ci ont progres-
sé de 4.3? on ears, après una baisse de 0.5? an fé-
vrier. Ce gain eat principalement attribuable a un 
relève.ant de 3.5? du prix de lessence, 1s premier 
signe positif après quatre mois consócutifs de 
di.inutions. 

Lea depenses dans 1s secteur de lalimentation ont 
augmenté do 0.2? an mars 1996, après deux .ois con-
sécutifs de balsa.. Cette augmentation eat entière-
cent aLtribuable aux supermarchés dalimentation 
at aux épicsries, dont lea ventes ont aug.entá 
(+0.6?). 

La recul des ventes dana las secteurs du vêtement, 
de lameubleeent at des magasins de marchandises 
divarses a annulé an partie ces gains. En mars, al-
ias ant diminué de 1.7? dana 1s secteur du vête-
mont, cc qui maintient la tondance è ia baisse 
a.orcée an mai 1995. Dc cc fait, lea ventes du ccc-
teur reviennent a laur niveau do juillet 1994. Les 
quatre composantes du secteur ont signalé un recul 
dos ventes an ears. 

Preier tricestre de 1996 

Au cours du premier trimestre de 1996, las ventes 
ant augmenté de 1.1? par rapport au trimestre pré-
cédent, essentiellement an raison de Ia forte pro-. 
gression enregistrée an janvier 1996. Par rapport 
au troisiè.e trieestra de 1995, las ventes au dé-
tail nont connu quune hausse do 0.4?. Una forte 
baisse an octobre 1995 a fait diminuer lea ventes 
au detail totalas (-0.77.) au dernier trimestre de 
1995. 

Increasing employment through the first 	Il so peut que la croissance do l'eaploi pendant 
two months of the year and an improved lea deux pre.iers mois de lannéa at lamélioration 
hou.ing market in recent months may have 	du marché du logement au cours des derniors mois 
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drawn more people to retail stores. At the aient attire plus da gens dans los magasins do d-
same time, as reported in the media, con- tail. Perallelement, comma it signal.nt las mCdias, 
sumer confidence bounced back in the first is confiance des consommateurs eat revenue pendant 
quarter of 1996. Is premier trimestre de 1996. 

Salts in the automotive sector increased 
3.1Z in the first quarter of 1996 after a 
decline of 0.3Z in the last quarter of 
1995. All three components of the sector 
reported higher sales. The best gain came 
from gasoline service stations. Sales 
jump.d 6.2% during the first quart.r fol-
lowing increases of 1.1Z, 0.8Z and 4.27 in 
the three previous quarters. 

Sales by motor vehicle and recreational 
vehicle dealers increased 2.0Z during this 
quarter following a drop of 0.9Z recorded 
during the last three months of 1995. For 
January to March 1996, retailers of auto-
motive parts, accessories and services re-
ported a 4.1Z gain, a third consecutive 
quarterly increase. 

Higher sales in the general merchandise 
sector (+1.3k) also contributed to the 
overall quarterly sales increase. This 
followed gains of 1.07 and 0.1% in the 
third and fourth quarter of 1995. Sales by 
department stores increased 0.7Z during 
the first quarters, their fifth consecu-
tive quarterly incre.s•. Outsp.cing the 
growth in department stores, sales by 
other general stores gruw 2.2Z during the 
quarter, their best perfomance since the 
first quarter of 1995. 

During the first quarter of 1996, food re-
tailers recorded lower sales for a fourth 
consecutive quarter. Facing fierce compe-
tition from other sectors selling food, 
sales by supermarkets and grocery stores 
declined 1.8Z, the largest decline in two 
years. In contrast, specialty food retai-
lers saw their sales rise 3.5Z during the 
first quarter of 1996, the largest in-
crease since the 4.OZ gain recorded a year 
ago. 

Sales increased in most provinces during 
the first quarter of 1996 

Au cours du premier trimestre de 1996, its ventes 
ont augmente de 3.1Z dans Is secteur de l'automo-
bile , aprs avoir reculé de 0.3Z au trimestre prC-
cédent. Il y i eu Uns hausse des ventes dans les 
trois composantes du secteur. La plus importante a 
6t6 enregistréa par los stations-service (+6.27), 
dont les vontes avaient déjà progressó de 1.IZ, 
0.8Z at 4.2Z aux trois trimestres précédents. 

Los ventes des concessionnaires de véhicules auto-
mobiles at récréatifs ont progressé da 2.0X au 
cours de cc trimestre, aprôs une baisse de 0.9 cu 
trimestre précCdent. Be janvier a mars 1996, its 
ventes des détaillants de piàces, d'accessoires at 
de services ont augmente de 4.IZ, cc qui constitue 
Is troisiame hausse trimestrielle consCcutive. 

LamClioration des ventes dans it sectaur des maga-
sins de marchandises diverses 1+1.3) a également 
contribué I 1 augmentation globale enregistrée cc 
trimestre. Ccla fait suite a des hausses do 1.0 at 
O.IZ respectivement aux troisilme at quatrilme tn-
mestres de 1995. Pour Is cinquilme tnimestre conse-
cutjf, let ventes des grands magasins ont augmenté 
(+0.7Z), mais let autres magasins generaux ont 
micux felt l+2.271, affichant leurs meilleurs rC-
sultats depuis Is premier tnimestre do 1995. 

La premier trimastre de 1996 a 6t6 pour its dó*ail- 
lants du secteur de lalimentation Is quatrilme 
trimestre consCcutif de recul des ventes. Confron- 

I In concurrence feroce dautres secteurs qui 
vendent des ailments, las supermarchCs dalimenta-
tion at les Cpiceries ont connu une baisse dot 
ventes de 1.8Z, soit it recul Is plus important on 
deux ens. En revanche, los d'Eaillan+s dans its 
autres magasins dalimentation ont vu leurs ventes 
augmenter de 3.SZ pendant lea trois premiers mois 
de 1996, cc qui est Is plus forte progression de-
puis Is heuss. de 4.0Z observe ii y a un an. 

Des ventes a la hausse dans la p]upart des provin-
ces au cours du premier trinestre de 1996 

All provinces, except Quebec, recorded Exception faite du QuCbec, oü lea ventes ont reculC 
growth in the first quarter of 1996. Sales pour Is premiere fois an trois trimestres, 	toutes 
in Quebec dropped for the 	first 	time 	in las provinces 	ont enregistrC 	une croissance 	au 
three 	quarters. 	Retailers in 	British cours des trois premimrs mois de l'annóe. Cast on 
Columbia and Ontario 	showed the 	largest Colombie-Britannique at an Ontario qua 	1s 	valeur 
increases 	in 	dollar 	terms during 	this des ventes a connu let plus fortes augmmn+a*ions. 
quarter. 
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By Major Group 	 par groupe principal 
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3,099.5 
	

0.1 
	

0.8 

	

401.0 	-0.1 
	

2.4 

	

383.7 	-0.2 

	

984.5 
	

1.1 

	

1,306.0 	-1.6 

	

2,016.3 
	

0.6 
	

1.1 

	

572.2 	-4.4 	-2.2 

	

12,784.0 	-0.1 
	

1.8 

	

3,962.2 
	

4.3 

	

3,001.1 	-2.1 	-1.8 

5,792.1 -0.2 0.4 

1,791.2 0.7 -2.1 

1,329.6 2.7 -0.8 

2,901.0 -1.1 -0.3 

53 1495.3 0.1 0.1 

TABLE 1. Retail Sales, Seasonally Ad3usted, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	 previous month 

Year-to-  
Ventes 	date Variation p. r. 

au mois precedent 
199 

March February Januaryr

D6,-ml

r 	 March February 
1996 	1996 	1996 5 Cu.mlatif 	1996 	1996 
Mars Fevrier Janvier e 	Mars Février 

No. 

millions of dollars - millions de dollars 

Trade Group Canada 

1 Supermarkets and grocery stores 
	

4,041.9 4,019.7 4,038.4 4017.7 12,100.0 
	

0.6 	-0.5 

2 All other food stores 
	

344.5 	359.0 	367.4 	349.4 
	

1,070.9 	-4.0 	-2.3 

C 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

1,036.5 	1,035.8 	1,027.3 	1,031.3 

134.7 134.8 131.6 132.5 

125.9 128.8 129.0 130.7 

325.2 331.5 327.8 329.9 

427.7 435.6 442.7 438.8 

677.2 673.3 665.8 683.9 

183.7 192.1 196.4 196.7 

4,284.5 4,287.2 4,212.4 4,177.1 

19355.7 1,300.2 1,306.4 1,277.8 

980.0 1001.2 1,020.0 974.0 

	

1,930.5 	1,934.8 	1,926.8 	13,914.3 

	

595.6 	591.4 	604.2 	572.5 

449.9 437.9 441.7 440.8 

959.0 969.6 972.4 923.5 

17,852.5 17,832.8 17,810.1 17,690.7 

Regions 

18 Newfo4.aldland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

Retail Trade, March 1996 
Statistics Canada - Catalogue no. 63-005--XPB  

	

287.4 	290.3 	285.9 	282.2 

	

81.3 	80.3 	76.6 	79.1 

	

563.7 	569.0 	549.4 	536.6 

	

441.9 	441.4 	443.4 	439.3 

	

4,166.2 	4,187.1 	4,216.2 	4 3,189.3 

	

6,498.5 	6,431.9 	6,554.3 	6,485.2 

	

637.5 	621.7 	635.8 	612.3 

	

577.7 	570.9 	571.6 	564.3 

	

1,900.5 	1030.5 	1,847.1 	1,867.1 

	

21635.6 	2,648.9 	2,571.6 	2,576.3 

	

21.3 	19.5 	19.0 	20.8 

	

40.9 	41.2 	39.1 	38.2 

-2- 	Statistiqi  

863.5 

238.3 

1,682.1 

1,326.8 

12,569.4 

19,484.6 

1,895.0 

1,720.2 

5,678.2 

7,856.1 

59.8 

121.2 

-1.0 1.6 

1.2 4.8 

-0.9 3.6 

0.1 -0.5 

-0.5 -0.7 

1.0 -1.9 

2.6 -2.2 

1.2 -0.1 

-1.6 4.5 

-0.5 3.0 

9.6 2.4 

-0.8 5.2 

Corn rnerce de detail, mars 1996 
e Canada - n °  63-005-XPB au catalogue 



TAELEAU 1 • Vontos au detail • ddsaisonnalisdos, scion is groups do cu..erco at la region 
. (pdriodes courantos) 

Change from 
previous month Change from previous year 

Variation p. r. Variation par rapport a Vannéo précédente 
au mois precedent  

Year-to- 
• January Deceróor March February January Decethor date 

1996 1995 1996 1996 1996 1995 1996 
Janvier DCcoribre Mars Février Janvier Déceobre Cunulatif 

N' 

Per cent - pourcantago 

Groups do coerce - Canada 

-1.9 0.6 -2.6 -4.3 -3.4 -2.0 -3.4 Supermarchés dali.enta*ion at 1 
ép icer ios 

5.2 1.9 -1.8 4.0 4.9 2.4 2.3 bus los autros uuagasins 2 
d' alimentat ion 

-0.4 1.4 5.8 5.6 3.6 4.5 5.0 Pharmacies at eagasiris do 3 
médicaments bravetes 

-0.7 -7.6 -10.3 -5.2 -7.0 -11.8 -7.6 Magasins do chaussuros 4 

-1.3 0.8 -8.5 -15.1 -10.1 -3.9 -11.3 Magasins do vêteimets pour homeus 5 

-0.6 0.7 -5.8 -4.9 -7.0 -7.1 -5.9 Magasins do vêtemcnts pour dames 6 

0.9 - - -1.8 -2.5 2.7 2.0 -0.6 Autres magasins do vôtoiuonts 7 

-2.6 0.2 -8.0 -10.1 -12.2 -11.1 -10.1 Magasins do moubles at dapparails 8 
ménagors 

-0.2 1.2 -4.0 0.8 3.5 3.8 0.1 Magasins daccessoires dameublomont 9 

0.3 6.5 6.0 2.2 1.1 4.9 Concassionnaires do véhiculos 10 

0.8 

automobiles at ricréatifs 

2.2 3.8 14.9 9.8 13.6 7.9 12.8 Stations-service 11 

4.7 -0.3 4.4 6.9 8.2 -4.7 6.5 Magasins do picas at daccsssoires 12 
pour automobiles at services 

0.7 0.7 3.7 3.9 3.9 4.2 3.9 Pbgasins do merchandises divorsos 13 

5.5 -0.6 1.5 2.3 4.0 -4.3 2.6 Au*rasmagasins do produits 14 
sami-durablos 

0.2 0.1 -6.2 -7.4 -7.2 -5.8 -6.9 Autres magasins do proéiits 15 
durablas 

5.3 -5.1 6.9 6.7 6.1 - - 6.5 Autres magasins do yenta au detail 16 

0.7 0.3 2.3 1.7 1.3 -0.2 1.8 Total, ensemble des .agasins 17 

Regions 

1.3 -1.8 -0.9 0.5 1.0 -1.8 0.2 Terre-Mauve 18 

-3.1 0.3 11.4 9.5 5.2 9.8 8.7 jlo-du-Prince-Edouard 19 

2.4 3.2 6.6 6.8 2.5 -1.8 5.3 Nouvello-4cosse 20 

0.9 1.1 7.8 7.4 9.1 4.7 8.1 Nouveau-Brunswick 21 

0.6 -0.7 2.1 2.4 1.1 -1.7 1.8 Québec 22 

1.1 0.7 -0.4 -2.5 -0.1 -1.2 -1.0 Ontario 23 

3.8 1.4 6.1 4.1 7.8 	2.8 6.0 Manitoba 24 

1.3 0.7 10.3 6.4 6.7 6.1 7.8 Saskatchewan 25 

-0.2 5.7 6.4 1.2 0.9 4.4 Alberta 26 

-1.1 -0.2 0.6 3.1 4.1 1.1 1.8 2.8 Colouibie-Britanniqua 27 

-8.5 2.2 10.4 1.6 	1.2 	14.0 4.4 Yukon 28 

2.4 5.9 8.5 12.4 	5.7 	-5.41 8.81 Torritoiras du Nord-Ouest 29 - 
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No 

TABLE 2 • Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

Sales 

Ventes 

	

Marchl 	February 	January 	Decether 	Year-to-date 

	

1996 	1996 	1996 	1995 	1996 

	

Mars 	Février 	Janvier 	Décembre 	Cumulatif 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Home&s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

4,041.7 3,760.9 3,768.1 4,512.6 

335.9 317.7 307.1 427.0 

1009.7 977.0 993.2 1,276.4 

111.9 82.1 96.0 179. 

95.8 82.4 99.0 279.2 

273.7 224.6 232.4 561. 

362.7 292.7 318.5 763. 

622.5 549.3 557.2 1,003.6 

165.2 151.3 156.9 245.3 

4,338.9 3,619.5 3,389.1 3 1,349.5 

1 2 285.1 1083.8 1 1217.9 1,261.1 

867.0 795.0 857.2 1 1 053. 

1,652.9 1,407.8 1,386.6 3,296.4 

462.4 428.3 435.9 901.0 

367.5 326.0 340.8 851.2 

836.5 757.8 722.1 1,424.4 

16,829.6 	14,956.3 	14,878.1 	21,386.4 

11,570.8 

960.7 

2,980.0 

290.1 

277.2 

730.7 

974.0 

1,729.1  

473.4 

11,347.5 

3,686.8 

2,519.2 

4,447.3 

1,326.7 

1,034.2 

2,316.4 

46,664.0 

Regions 

18 Newfotwdland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 
23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

268.4 236.2 223.7 354.2 

70.1 63.4 59.8 94.1 

530.2 469.5 450.7 660.! 

406.8 360.8 357.0 531.2 

3,942.8 3,447.7 3,481.7 4,759. 

6,041.8 5,430.1 5,513.7 8 3,036.4 
609.3 524.8 529.0 767.2 

547.8 479.7 489.0 685.6 

12800.7 1,607.6 1,536.3 2,296. 

21553.0 22285.9 2090.2 3,132.! 

18.8 15.3 14.7 22.4 

39.8 35.3 32.2 45.! 

728.3 

193.3 

1,450.4 

1,124.7 

10,872.3 

16,985.6 

1,663.1 

1,516.5 

4,944.7 

7,029.0 

48.8 

107.2 

is 
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I... 

I Group@ de ccerce Canada 

Supermarchés dalimentation of épiceries I 

bus los autres magasins dalimsntation 2 

Pharmacies of magasins do médicaments brovetés 3 

Ilagas ins do chaussures 4 

Magas ins do vêteaen'ts pour hoanos 5 

Magasins do véfonients pour dames 6 

Autres magasins do vêtements 7 

Magasins do meubles at d'appareils ménagers 8 

Magasins daccessoires damoithiement 9 

Concessionnaires do véhicules automobiles 10 
of recréaf ifs 

Stations-service 11 

Magasins do piôces of daccessoires pour 12 
automobiles of services 

Magasins do merchandises divorses 13 

Autres magasins do produits semi-durablos 14 

Autres magasins do produits durablos 15 

Autres magasins do vente au detail 16 

Total, enscable des .agasins 17 

I Regions 

Terre-Mauve 
	

18 

!le-du-Prince-douard 
	

19 

Nouvell.4cosso 	 20 

Nouveau-Brunswick 
	

21 

22 

Ontario 	 23 

Manitoba 	 24 

Saskatchewan 	 25 

Alberta 	 26 

CO1OIth ie-Br'itannique 	 27 

Yukon 	 28 

Terrj±oires du Nord-Quest 
	

29 

TABLEAU 2. Ventes au detail, non-désa]sonnalisCes, solon 1s groups do camearce at la réglon 
(périades caurantes) 

L 
Change from previous year 

Variation par rapport a l'annóo précédente 
March February January Docether Year-to-date 
1996 1996 1996 1995 1996 
Mars Février Janvier Déce,dre Cumulaf if 

Per cent - pourcentage 

-2.8 0.7 -2.2 -4.4 -1.5 

-0.4 8.9 5.0 3.9 4,3 

3.3 10.4 5.2 2.2 6.2 

-8.5 -0.4 -6.7 -14.4 -5.7 

-8.7 -8.0 -8.8 -6.4 -8.5 

-5.6 0.5 -5.3 -6.6 -3.7 

-1.8 3.5 4.1 2.8 1.6 

-8.1 -4.6 -11.7 -12.4 -8.2 

-6.8 4.0 7.4 3.5 1.0 

-0.2 11.0 6.0 -1.8 5.0 

13.7 14.3 13.6 6.7 13.8 

0.3 11.9 10.4 -7.1 7.1 

. 2.7 8.9 5.0 2.6 5.3 

0.7 5.6 5.9 -6.2 3.9 

-5.0 -2.7 -6.7 -7.9 -4.9 

7.5 13.4 7.4 -1.5 9.3 

0.2 6.7 3.0 -2.3 3.1 

-2.6 5.9 1.5 -4.1 1.3 

10.1 15.5 5.2 5.4 10.2 

5.6 12.6 3.3 -4.7 7.0 

6.1 12.1 10.4 2.7 9.3 

-0.6 7.9 2.9 -4.0 3.1 

-3.0 2.7 2,1 -3.7 0.4 

6.2 8.6 8,4 0.8 7.6 

9.2 10.8 8.1 3.6 9.3 

3.7 11.1 2.0 -0.7 5.5 

118 8.3 2.5 0.9 4.1 

7.6 5.5 4.2 10.0 5.9 

9.1 17.2 7.0 -6.1 11.0 

S 
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Statistics Canada - Catalogue no. 63-005-XPB - - 	 Commerce ce aetail, mars 1996 

Statistique Canada - n° 63-005-XPB au catalogue 



TABLE 3 • Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estãeates) 

Sales 

Ventes 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1996 1995 1995 1995 1995 

Trimestre 1 Trimestre 4 Triniestre 3 Trimestre 2 Trmmestre 1 

millions of dollars - millions de dollars 

11,570.8 12,452.6 12,882.4 12,776.7 11 3.744.0 
960.7 1,069.4 1,058.1 1,104.8 921.4 

2080.0 3,318.4 2,913.5 2,905.4 2,806.5 

290.1 492.3 443.1 464.7 307.7 

277.2 567.9 361.3 413.2 303.0 

730.7 1,239.4 1,030.5 1,068.6 758.8 

974.0 1,724.0 1,357.8 1,224.6 958.3 

1,729.1 2,486.1 2,161.7 2 1019.0 1,884.2 

473.4 664.0 590.4 567.1 468.7 

11,347.5 11 3 383.7 12,840.0 14,561.0 10,806.9 

3,686.8 3,741.4 3,943.7 3,673.1 3,240.4 

21519.2 3,107.7 2,890.4 3,007.9 2,351.8 

41.447.3 7,625.5 5,432.6 5,384.8 41221.9 

1,326.7 2,066.0 1 3-882.5 1 1869.1 1,276.5 

1,034.2 1,690.5 1 2 374.9 1,351.6 1,087.1 

2,316.4 3,279.1 3,002.2 21802.0 22118.9 

46,644.0 56,907.8 54,165.0 55,193.5 45,256.1 

250.6 267.2 295.5 287.5 253.1 

58.5 70.2 66.2 68.7 66.3 

3.2 6.2 5.6 5.3 3.3 

1.7 5.2 3.3 3.9 2.5 

8.2 20.1 12.3 12.2 8.5 

7.1 18.3 11.8 9.4 7.3 

16.8 31.2 24.8 21.8 17.8 

2.0 4.7 3.7 3.6 3.0 

136.9 126.7 164.3 188.3 119.0 

78.8 88.4 100.7 87.5 74.4 

31.7 44.5 41.5 42.9 34.0 

83.7 172.9 108.7 99.1 75.0 

16.2 33.6 30.8 32.2 20.4 

8.0 16.2 9.6 9.4 7.1 

18.6 33.0 23.7 22.2 19.9 

728.3 945.3 910.9 903.3 718.9 

Trade Group 

No. 

Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Momen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

ii Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 
1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lien's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, March 1996 
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Groupe do coimnorco 

N o  

. 

1 7_j Change from previous year 

Variation par rapport a l'annie prc&on*o 
Quar±er 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 

1996 1995 
ITrimestre 

1995 119951 1995 
Trjmos+re 1 Trimestre 4 	3 Trimestre 2 Trimostro 1 

Per conk - pourcentage 

-1.5 -2.6 1.0 1.4 1.0 

4.3 3.1 3.9 20.4 23.0 

6.2 2.0 -1.9 -1.6 -1.9 

-5.7 -9.7 -2.5 1.9 -1.9 

-8.5 -5.0 1.1 -3.7 -4.6 

-3.7 -6.8 2.3 7.9 7.4 

1.6 4.3 9.1 15.3 22.8 

-8.2 -8.7 -1.4 - - 8.5 

1.0 1.5 -3.3 0.7 2.1 

5.0 1.7 8.5 3.9 7.6 

13.8 4.6 3.1 4.0 -0.9 

7.1 -4.7 -3.4 -5.4 -3.4 

5.3 3.8 6.6 6.9 4.3 

3.9 -5.9 2.6 1.6 -1.9 

-4.9 -7.1 -2.0 0.1 4.6 

9.3 2.2 5.8 8.2 5.1 

TALEAU 3. Ventas au d6ta2l, nan-dêsaisonnalisées, solon Ia graupe do coerce et Ia regIon 
(estiaati.ans trioestrielles) 

. 

I 

-11.7 -7.3 2.0 4.8 3.8 

-2.3 -14.2 -1.1 2.4 -10.8 

-32.2 -32.5 -4.6 -1.5 6.0 

-2.5 -5.3 -7.9 -1.1 3.3 

-2.1 6.2 19.2 16.1 15.8 

-5.6 -17.4 1.9 4.0 5.1 

-34.9 -7.1 -7.4 2.2 13.6 

15.0 6.1 3.8 -2.4 -5.3 

5.9 3.1 26.6 21.5 10.8 

-6.6 -0.5 -2.1 -6.7 1.9 

11.6 3.3 -4.7 -4.5 -9.7 

-20.8 -15.4 -3.4 10.4 11.8 

12.9 -16.5 -18.9 -20.0 -29.4 

-6.6 2.7 7.4 16.7 16.1 

Canada 

Supernarchés d'alimenkation at épicories 1 

Tous los autres magasins d'alimentation 2 

Pharmacies at magasins do médicaments brevetés 3 

Ilagasins do chaussures 4 

Ilagas ins do vêkemonts pour hos S 

Ilagas ins do vètomonts pour dames 6 

Autros nagas ins de vête.en*s 7 

Pgasins do moubles at d'apparoils ménagors 8 

Magas ins d • accossoiros d • amoublemont 9 

Concessionnaires do véhicules automobiles 10 
at récréa* ifs 

Stat ions-sorv ice 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Magasins do marchandises divorsos 13 

Autros magasins do produits semi-durables 14 

Autros magas ins do produiks durables 15 

Autros magasins do vonte au detail 16 

Total, ensmnble des .agasins 17 

Terre -Neuva 

Supermarchés dalimon*a*ion at épicories 1 

Tous las autres magasins dalimoMation 2 

Pharmacies at magasins do médicaments brevekés 3 

Ilagasins do chaussuros 4 

Magas ins de vêtements pour houmnes 5 

Magas ins do vétemonts pour dames 6 

Autros magas ins do vékomonts 7 

Magasins do meubles at dappareils ménagors 8 

Magasins daccessoires dameublomont 9 

Concessionnaires do véhiculos automobiles 10 
at récréat ifs 

Stations-service 11 

Magasins do pièces at daccessoiros pour 12 
automobiles at services 

Magasins do merchandises divorses 13 

Autres magasins do produits somi-durables 14 

Autros magasins do produiks durablos 15 

Autres unagasins do yenta au detail 16 

	

3.1 	-0.5 	3.3 	3.1 	3.6 

	

-1.0 	-1.0 	2.1 	6.6 	5.4 

1.3 	-1.2 	3.5 	3.9 	2.3 Total, ensemble dos magasins 	17 
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TABLE 3 • Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter 1 	Quarter 4 	Quarter 3 	Quarter 2 	Quarter 1 

	

1996 	1995 	1995 	1995 	1995 
Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 

millions of dollars - millions do dollars 

	

50.2 	57.2 	62.2 	57.6 	49.8 

	

16.5 	18.4 	17.0 	16.2 	15.7 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

2.5 	6.3 	6.9 	2.9 	1.9 

	

3.6 	6.1 	4.7 	4.8 	4.5 

	

1.7 	2.0 	1.4 	1.3 	1.1 

	

39.5 	42.5 	48.9 	55.8 	35.2 

	

30.0 	32.4 	35.9 	25.8 	20.3 

	

9.6 	13.6 	11.9 	12.6 	9.3 

15.1 31.0 23.5 22.2 15.1 

8.5 14.3 13.8 10.7 7.0 

2.4 4.8 3.5 3.0 2.0 

7.9 11.3 13.7 11.2 8.5 

193.3 249.8 253.1 232.2 175.4 

468.9 436.5 460.4 450.8 412.7 

116.7 127.5 112.5 117.6 111.3 

6.7 9.8 9.4 9.2 5.5 

4.9 11.6 6.9 7.1 6.0 

18.0 37.9 25.5 26.0 18.4 

21.6 47.6 31.9 25.3 20.6 

32.5 48.4 36.7 34.7 32.9 

9.3 15.8 16.2 12.2 9.4 

322.6 276.1 321.0 429.3 300.0 

107.0 112.5 126.7 116.0 106.0 

56.2 78.9 74.8 75.3 57.4 

132.2 267.3 175.8 167.7 126.8 

36.1 63.9 52.5 48.5 35.3 

25.1 45.7 31.7 29.4 20.7 

74.4 105.0 107.9 96.1 71.6 

Trade Group 

No. 

Prince Edward Island 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

6 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 fr4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 	 I 	1,450.4 	1,707.0 	1,614.9 	1,673.3 	1,355.3 
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Per cent - pourcentage 

0.8 	 3.6 	 9.8 	 13.6 	 7.0 

	

10.2 	 6.3 	7.7 	 4.9 	- 0.5 

	

13.6 	-4.8 	-2.7 	 2.7 	 6.7 

lIe-du-Prince-tdouard 

Superuarchés dl alimen Ia tion  at ópiceries 1 

Tous los autros magasins d'aliinentation 2 

Pharmacies at magasins do ..édicaments brevetés 3 

Kagas ins do chaussuros 4 

Magas ins do vêtements pour honmies 5 

Magasins do vêtomenks pour dames 6 

Autros magasins do vitements 7 
Isagasins do meubles at d apparoils ménagers 8 

Magasins daccessoires dameublement 9 

Concossionnaires do véhicules automobiles 10 
ci récriatifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres magasins do produits semi-durables 14 

Autres magasins do produits durables 15 

Autres cages ins do vente au dátai 1 16 

Total, ensemble des cagasins 17 

tlouvelle-tcosse 

Supermarchés dalimsntation at épic.ries 1 

Tous los autres magasins daliosniation 2 

Pharmacies at rmigasins do médicaments brevetés 3 

Magas ins do chaussures 4 

Magasins do vêtoments pour hosuises 5 

Magas ins do vêiemen*s pour dames 6 

Autros magas ins do vêtea.ents 7 

Magasins do meLóles at dappareils ménagers 8 

Magas ins daccossoires da.eublement 9 

Concessionnaires de vIhicules automobiles 10 
at rócréat ifs 

Stations-service 11 

Magasins do pièces at daccesseires pour 12 
automobiles at services 

Magasins do marchandises diverses 13 

Autras mogasins do produits semi-durables 14 

Autres magasins do produits durables 15 

Au*res isagasins do vente au detail 16 

~ 0 

0 

A 

5.3 9.0 1.7 0.9 1.9 

x x x x 
x x x x x 

29.6 13.3 1.3 -19.9 -15.6 

-19.2 -20.3 -30.0 -21.6 -12.0 

59.8 5.2 -43.4 -41.4 -37.9 

12.2 4.0 20.2 5.1 2.0 

47.6 39.9 25.5 9.0 -8.7 

4.2 -4.9 -13.9 -11.6 -11.0 

0.3 -3.3 -1.9 2.4 -7.8 

22.0 29.5 19.6 22.4 18.5 

19.2 20.2 21.3 25.5 -0.8 

-6.9 -9.8 -10.4 -1.1 -1.5 

4.9 -0.1 0.6 8.7 -0.4 

21.2 -12.3 -0.2 3.2 -17.5 

-17.5 -10.1 8.0 3.1 10.2 

-2.2 -4.4 -8.2 -1.6 -3.6 

4.5 5.9 13.1 14.9 15.9 

-1.4 -8.7 -12.0 -9.5 -10.1 

-1.8 -5.7 9.9 -7.3 4.8 

7.5 -7.5 -4.5 3.4 -4.1 

0.9 -9.6 -9.5 -16.8 -24.8 

-2.0 -7.5 -1.9 -13.0 -1.3 

4.3 0.4 2.6 3.4 -0.4 

2.4 -9.0 0.1 0.9 -5.6 

21.3 11.9 20.6 22.5 8.4 

3.9 -3.7 2.0 2.5 -4.0 

TABLEAU 3. Ventes au detail, non•désaisonnali.sées, salon Is groie do corce at Is region 
(estioations triestrielles) 

L Change f ran previous year 

Variation par rapport i l'année prócédente 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1996 	1995 	1995 	1995 	1995 

Ti imustre 1 ITr imestre 4 Trimestre 3 Trimestre 2 Trimestre 1 

Groe do coisrce 

N°  

L 
7.0 	 -4 	-1.9 	1.2 	-1.7 Total, ensle des .agasins 	 17 
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TABLE 3. Retail Sales, Not Seasonally Adusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter I 	Quarter 4 	Quarter 3 	Quarter 2 	Quarter 1 

	

1996 	- 	1995 	1995 	- 	1995 	- 	1995 
Trimes-tre 1 Trimestre 4 Trimestre 3 Tra.estre 2 Trimestre 1 

millions of dollars - millions d. dollars 

	

299.1 	315.0 	338.0 	314.0 	283.8 

	

109.2 	127.8 	109.2 	106.6 	100.5 

	

5.0 	10.3 	9.1 	9.0 	5.4 

	

4.2 	10.7 	5.4 	6.6 	4.4 

	

17.7 	33.9 	22.6 	23.0 	15.6 

	

16.2 	33.9 	23.9 	17.8 	14.0 

	

37.7 	50.8 	60.2 	34.1 	32.2 

	

9.0 	16.4 	12.7 	10.7 	8.3 

	

270.6 	266.2 	311.5 	342.1 	223.4 

77.1 88.6 107.1 92.4 93.8 

68.1 92.4 81.9 82.2 61.1 

111.5 218.3 138.2 130.4 98.8 

30.3 44.9 36.6 37.6 23.3 

13.0 29.3 23.0 21.2 15.0 

44.8 67.3 65.8 58.6 43.3 

1,124.1 1,417.8 1,338.0 1,298.3 1 1 028.6 

23,899.5 3,290.0 3,387.0 3,387.5 3062.6 

721.0 771.3 648.7 649.6 654.6 

90.9 179.4 153.7 159.9 93.1 

66.4 134.6 87.9 111.5 71.0 

213.2 328.9 293.0 301.6 202.8 

270.7 455.6 390.7 378.3 268.1 

468.6 632.8 612.5 600.4 653.0 

1079 149.6 150.6 157.9 103.1 

2,463.4 21374.4 2,758.2 3441.8 2,257.4 

847.0 855.4 820.4 764.7 682.5 

638.0 838.6 741.7 796.1 564.2 

937.7 1,479.2 1,106.4 1,138.5 863.5 

283.8 441.1 446.2 447.6 288.9 

212.6 345.9 294.7 296.0 222.1 

348.4 531.2 435.1 659.8 353.4 

10,872.3 13,150.0 12,674.3 13,229.4 10,544.2 

Trade Group 

No. 

New 8runswick 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Nosnen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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TABLIEAU 3 • Vantes au detail, non -ddsasonna1isé.s, solon Is groupe do coerce at Is rëg3on 
(astaatâons trimestrialles ) 

Change from previous year 

Variation par rapport a lannóo précédente 
Quarter 11 Quarter 4 Quarter 3 Quarter 2 Quarter 1 

1996 	1995 	1995 	1995 	1995 
Trimestre 1 Trimastre 4 Trimestro 3 Trimestre 2 Trimestre 1 

Groupe do comorce 

N o  

Per cent - pourcent age 

5.4 	2.3 	5.8 	0.2 	-8.6 

9.3 	4.2 	8.3 	1.8 	-3.0 

Nouvaau-8runsick 

Supernarchés dalimentation of épicaries 1 

Tous los autrus magasins dalimentation 2 

Pharmacies of magasins do médicamonts brevetés 3 

Ilagas ins do chaussuros 4 

Magasins do vêtaments pour hommes 5 

Magasins do véfemonts pour dames 6 

Autres magasins de vôtemonts 7 

Magasins do moubles of dappareils ménagers 8 

Ilagasins daccessoires dameublement 9 

Concessionnaires do véhicules automobiles 10 
of récréatifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles of services 

Magasins do marchandises divorses 13 

Autres magasins do produits serti-durables 14 

Autres magasins do pt-adults durablos 15 

Autres magasins do vente au detail 16 

Total, ensemble des .aqasins 	17 

8.6 12.5 13.2 13.0 14.0 

-8.0 -4.6 10.0 11.9 4.6 

-6.1 -14.5 -25.5 -21.2 -19.2 

13.4 3.7 -2.1 5.7 2.8 

16.1 30.3 27.8 15.0 8.6 

17.1 -1.9 8.0 0.1 4.6 

8.4 24.4 13.8 3.4 8.1 

21.1 14.6 28.8 5.6 -7.9 

-17.9 -23.7 -13.2 -15.5 -2.0 

11.5 2.0 -2.8 0.2 7.7 

12.8 7.1 -0.3 -6.8 -7.3 

30.4 9.7 19.6 21.8 18.0 

-13,5 -12.6 3.5 6.4 6.5 

3.5 -1.0 2.7 8.8 2.6 

Québec 

1.4 

-1 .1 

7.6 

7.3 

	

8.2 	-3.8 

	

-2.3 	-3.1 

	

-5.9 	-6.2 

	

-11.5 	-12.9 

	

2.0 
	

2.3 

	

-7.1 
	-3.9 

	

4.2 
	

7.4 

	

14.9 
	

18.6 

	

9.0 
	

14.1 

	

5.5 
	

13.9 

	

-0.9 
	-10.2 

8.7 

1.4 

1.3 3.4 

-4.2 -4.1 

7.8 7.8 

1.2 1.0 

SupormarchCs dalimentation of épiceries 1 

Tous las aufres sagasins dalimontation 2 

Pharmacies at nagasins do médicamonts brovefés 3 

Magasins do chaussuros 4 

Magasins do vétemenks pour hommes 5 

Magas ins do vê*ements pour dames 6 

Aufros magasins do vêfe.en*s 7 

Plagasins do meubles of dappareils ménagers 8 

tiagasins daccessoiros dameublemont 9 

Concessionnairos de véhiculos automobiles 10 
at récréatifs 

Stations-service 11 

Magasins do pièces of daccessoires pour 12 
automobiles of services 

Magasins do marchandisos divot-sos 13 

Autres magasins do produi'ks somi-durables 14 

Autros magasins do prodults durablos 15 

Aufres magasins do yenta au detail 16 

	

-8.3 	-7.3 

	

10.1 
	

4.0 

	

-2.3 
	

-3.8 

	

-6.4 
	-7.1 

	

5.1 
	

-2.1 

	

1.0 
	

6.4 

	

3.5 
	

0.8 

	

4.7 
	

2.7 

	

9.1 
	

1.9 

	

24.1 
	

16.3 

	

13.1 
	

1.4 

	

8.6 
	

1.5 

	

-1.8 	-10.0 

	

-4.3 	-1.9 

	

-1.4 	-2.2 

-4.2 

-5.7 

-3.0 

-4.0 

3.1 

20.8 

20.8 

14.6 

-4.9 

3.1 	-0.8 	-0.7 	-3.2 
	

-1.3 Total, ensemble des .agasins 	17 
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TABLE 3 • Retail Sales, Not Saasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiaates) 

fl 
Sales 

Ventes 

Quarter I Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1996 1995 1995 1995 1995 

Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 

millions of dollars - millions de dollars 

3 1652.3 3,891.6 4 2 026.7 4,061.7 3,794.5 

1,167.5 1 1290.3 13,148.9 1,152.7 1,079.5 

102.4 165.1 151.0 162.9 115.7 

105.3 220.6 138.4 164.1 124.6 

253.6 454.2 372.4 401.8 287.0 

347.7 633.8 480.6 434.3 360.0 

559.4 846.1 718.0 681.7 704.3 

179.8 244.6 219.9 212.6 185.7 

4,254.8 4,454.8 5,022.0 5,621.3 4,326.8 

1,388.7 1,404.0 13,488.4 1,387.9 11218.2 

950.7 1 3,175.0 1,079.1 1,143.6 923.9 

1,630.0 2,929.3 2,001.5 1,978.0 1,565.6 

508.8 799.6 704.4 688.7 483.4 

369.3 637.8 503.4 517.0 430.5 

1,077.9 1,525.8 1,440.2 1,290.3 915.9 

16,985.6 21,144.8 19,957.8 20,407.2 16,915.0 

482.1 508.5 510.8 502.4 443.1 

74.0 86.6 75.4 72.7 66.9 

8.8 15.7 12.5 12.9 8.1 

7.2 15.6 9.4 11.2 8.1 

18.0 31.8 26.4 27.8 20.7 

35.4 61.9 42.8 40.4 30.4 

56.3 77.5 63.3 56.7 53.4 

11.6 16.2 15.0 14.1 12.2 

385.4 362.8 412.0 467.4 333.4 

147.4 156.8 176.6 171.6 151.3 

90.3 100.7 89.3 91.4 63.9 

185.1 320.9 234.4 236.6 191.1 

41.6 67.2 50.7 47.4 36.2 

34.8 63.6 52.8 52.4 41.1 

65.6 99.2 85.3 80.8 65.5 

1,663.1 2,008.0 1,877.5 1 1908.8 1,545.1 

Trade Group 

No. 

Ontario 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Ilens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

S 

11 

. 
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-3.7 -3.8 1.4 2.1 

8.2 3.4 1.6 3.4 

-11.5 -16.0 -7.9 -5.4 

-15.6 -9.2 -2.5 -7.9 

-11.6 -12.6 -0.9 5.7 

-3.4 1.5 3.9 14.8 

-20.6 -16.7 -11.9 -6.0 

-3.2 -7.5 -10.7 -3.8 

-1.7 -4.9 11.5 5.6 

14.0 7.7 9,8 6.4 

2.9 -7.1 -5.6 -6.0 

4.1 4.7 9.2 9.6 

5.3 -4.3 8.7 6.2 

-14.2 -12.7 -7.0 -2.0 

17.7 7.3 10.5 13.1 I* 

TABLEAU 3. Ventos au detail, non -dCsaisonnaliséss, salon Is groupe do commerce at Ia region 
(estimations triaestriallos) S Change from previous year 

Variation par rapport a lannie pr6cIdonte 
Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 

1996 	1995 	1995 	1995 	1995 
Trimestre I Trimostre 4 Trimastre 3 Trimastra 2 Trimastre 1 

Groups do coemorca 

N o 

Per cent - pourcentage 	I - - 
ontarie 

3.1 Supermerchés d'alimen*akion at épiceries 1 

Tous los autrss magas ins d' a 1 iivantat ion 2 

0.7 Pharmacies at magasins do médicaments brevetés 3 

-4.4 Ilagasins do chaussuras 4 

-6.1 liagasins do vê*emenks pour homses 5 

10.6 Magasins do vêtemen*s pour dames 6 

33.1 Autres unagasins de vôt..ents 7 

6.8 Magasins do moubles at d appareils  ménagers 8 

0.7 Magasins daccessoires dam.ublement 9 

11.7 Concessionnaires do vehicuigs automobiles 10 
at récriat ifs 

0.1 Stations-service 11 

-4.3 Magasins do piaces at daccessoires pour 12 
automobiles at services 

7.9 Magasjns do marchandises diverses 13 

0.7 Autres magasins de produits semi-durables 14 

9.3 Autres sagas ins do produ its durables 15 

4.7 Autres mogasins do vente au detail 16 

0.4 	-2.1 	4.7 	6.8 	6.3 Total, ensemble des .agasins 	17 

S 

8.8 	5.9 	 67 	58 	-3.6 

Maniba 

Supermarchés dalimen'tation at épiceries 1 

Tous las autres magasins daliuuantation 2 

Pharmacies at usagasins do usédicaments brevetIs 3 

Magas ins do chaussures 4 

Kagasins do vétoments pour hoies S 

Magasins do vétemants pour dames 6 

Autr.s usagasins do vitemants 7 

tiagas ins do meubles at d • appar.ils minagers 8 

Magasins daccessoir.s da.oublement 9 

Concossionnaires do véhiculas automobiles 10 
at recrCat ifs 

Stat ions-service 11 

Magas ins do pièces at d acc.sso ires pour 12 
automobiles at services 

Magasins do marchandises diverses 13 

Autres magasins do produits s.ai-durables 14 

Autres magasins de produits durablas 15 

Autres magasins do vents au detail 16 

10.5 18.8 18.5 14.0 8.3 

7.7 13.6 27,2 23.6 1.9 

-11.5 -11.2 -6.3 -11.9 -15.2 

-12.8 -15.7 -10.4 -13.0 -10.6 

16.3 11.5 10.2 17.1 13.2 

5.4 -6.2 8.0 1.7 6.5 

-4.6 10.1 13.8 6.4 22.6 

15.6 2.9 20.5 15.8 7.4 

-2.6 -4.5 3.7 16.8 10.6 

41.3 16.2 4.5 -4.1 -11.1 

-3.2 -0.6 4.6 6.1 2.4 

15.0 8.8 10.9 -8.0 -0.5 

-15.4 -10.9 5.0 12.5 22.9 

0.2 3.2 10.9 10.6 3.8 

7.6 	2.7 	9.1 	8.4 	2.3 Total, ensemble des •agasins 	17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by R0q2on (Quarterly 
Esti.ates) 

Sales 

Ventes 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1996 1995 1995 1995 1995 

Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 

millions of dollars - millions de dollars 

396.4 427.8 436.2 425.1 369.5 

61.6 79.8 73.0 85.4 83.1 

6.3 10.2 9.2 10.9 7.0 

6.2 15.9 9.0 8.9 6.5 

17.5 30.9 23.8 24.6 17.8 

27.1 51.3 34.6 34.0 24.1 

38.6 58.7 52.2 48.0 49.1 

14.6 21.1 16.8 14.9 13.6 

408.3 422.5 389.6 409.1 324.0 

152.8 142.8 145.9 134.5 117.3 

79.3 96.1 117.3 125.4 90.8 

174.7 277.7 202.1 202.7 159.6 

36.6 67.3 53.3 46.4 35.7 

27.7 47.9 38.3 35.4 27.2 

54.3 78.1 71.9 66.3 51.8 

1,516.5 1,843.2 1 1485.4 1,482.3 1,387.1 

1,286.4 1,382.7 1,443.9 1,416.5 1,275.4 

269.7 298.6 262.6 233.4 253.2 

26.7 41.3 39.2 40.0 28.1 

35.9 67.0 42.9 40.2 31.0 

75.5 122.3 97.1 102.2 77.2 

118.6 202.8 161.5 132.1 103.1 

214.0 314.8 253.6 228.0 233.7 

54.3 76.8 59.9 51.3 44.6 

1,209.6 1,320.3 1,394.2 1,594.4 1,092.7 

368.9 343.7 366.5 349.8 313.4 

252.7 304.6 311.4 317.1 268.0 

471.3 795.6 566.8 561.7 450.6 

135.8 198.8 171.8 190.2 124.4 

136.8 208.0 163.6 145.7 117.2 

256.3 351.6 309.9 302.6 244.0 

4,946.7 	6,068.2 	5,679.8 	5,759.6 	4,688.6 

Trade Group 

No 

Saskatchewan 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

6 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 P4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trace, March 1996 
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TABLEAU 3. Ventos au detail, non-désaisonnalisées, salon 1s grouped. ce.rc. at 1. region 
(estiaations trioustrioll.$) 

Groups do coiorca 

N o 

I Change f roe previous year 

Variation par rapport è l'année précédente 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1996 	1995 	1995 	1995 	1995 

Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 

Per cent - pcurcentago 

. 

7.3 	14.5 	12.3 	10.8 	6.8 

	

9.3 	4.5 	6.9 	5.0 	4.8 

	

0.9 	0.3 	5.4 	5.0 	0.1 

5.5 	 1.5 	 2.9 	 1.5 	0.1 

Saskatchewan 

Supermarchés d'ali.entation at Ipiceries 1 

Tous las autres uogasins d'alim.ntation 2 

Pharmacies at magasins do ,éclica.ents brevotés 3 

Magas ins do chaussures 4 

Magasins do vêteeents pour homass 5 

Magasins do vétements pour dam,s 6 

Autres magas ins do vètemonts 7 

Nagasins do meubles at d'appareils ménagers 8 

Magasins daccessoires d'amoubla.snt 9 

Concossionnairas do véhiculos automobiles 10 
at récréat ifs 

Stat ions-service 11 

Magasins do pièces at daccessoiras pour 12 
automobiles at services 

logos ins do marchandis.s divorses 13 

Autras magasins do produits semi-durablos 14 

Autros magosins do produits durablos 15 

Autres magasins do yenta au detail 16 

Total, easeuble des .agasins 	 17 

Alberta 

SupermarchCs dalimontation at épiceries 1 

Tous los autras magasins dalimentation 2 

Pharmacies at rmgasins do médicamonts bravotCs 3 

Plagas ins do chaussuros 4 

Plagas ins do vétements pour hoimues 5 

Magasins do vétemonts pour dames 6 

Autres magasins do vêtements 7 

Magasins do uioubles at dappareils ménagers 8 

Ilagasins daccessoires dameublement 9 

Concessionnairos do véhicules automobiles 10 
at recréat ifs 

Stations-service 11 

Plagasins do pièces at daccossoires pour 12 
automobiles at services 

Magasins do .archandises diverses 13 

Autres niagasins do produits sami-durables 14 

Autres nsagasins do produits durables 15 

Autres magasins do vente au detail 16 

Total, ensemble des .agasns 	 17 

-25.8 -26.3 -30.6 -22.2 -21.9 

-10.5 -15.8 -4.7 13.9 2.4 

-5.7 11.1 9.7 -19.6 -24.2 

-2.0 2.1 2.8 2.8 1.2 

12.5 11.2 11.4 28.1 12.7 

-21.5 -12.2 7.3 7.3 20.5 

7.6 5.0 5.1 -1.5 3.9 

26.0 13.7 18.9 12.8 13.1 

30.3 7.5 -0.4 2.2 3.9 

-12.6 -26.9 -7.6 -4.8 0.1 

9.4 7.6 11.1 10.5 7.7 

2.4 11.9 16.2 -11.9 -7.6 

2.1 -1.6 -0.1 -13.9 -8.3 

4.7 1.1 3.9 3.7 7.7 

6.5 -1.1 0.2 -4.9 -9.0 

-5.0 -8.1 -0.4 22.9 17.8 

15.6 19.8 37.7 -0.7 -17.7 

-2.2 -11.3 0.8 14.3 11.7 

15.0 9.3 15.0 14.0 16.9 

-8.4 -4.6 -0.4 -9.7 1.6 

21.7 26.2 0.8 -7.6 -15.0 

10.7 19.2 13.9 5.5 2.6 

17.7 -11.3 -18.4 -13.2 -6.9 

-5.7 -22.5 -14.9 -16.5 -4.9 

4.6 4.9 7.5 8.6 5.1 

9.1 -9.8 -12.8 -4.4 -18.9 

16.6 -0.9 -6.2 -3.0 3.7 

5.0 -1.7 4.8 10.3 11.3 E 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

QuarterI Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1996 1995 1995 1995 1995 

Trim.stre 1 Trimestra 4 Trimestre 3 Trimestre 2 Trimestre 1 

millions of dollars - millions do dollars 

1,746.8 1,835.4 1,879.6 1,834.7 11665.9 

379.7 441.4 393.8 376.3 369.8 

39.3 52.4 51.6 53.0 40.6 

44.2 83.6 56.0 57.9 47.4 

106.2 174.2 152.9 144.9 107.9 

124.9 208.2 169.5 146.6 126.3 

297.6 413.7 350.7 304.4 299.4 

82.2 115.4 93.1 87.3 86.7 

1,835.5 1,716.7 1,996.4 2,187.9 1,777.8 

476.9 504.9 559.9 529.8 452.7 

336.5 357.0 333.3 312.9 274.1 

660.0 1,077.9 822.9 794.1 631.1 

223.3 327.0 314.7 312.7 217.1 

200.9 286.0 248.6 236.5 200.7 

360.3 465.6 437.7 404.1 337.5 

7 1 029.0 8 1 192.4 7,988.3 7,919.4 6,735.3 

38.3 40.5 42.2 38.8 33.7 

X x X X X 

x x x x x 
0.7 1.3 1.1 1.3 0.9 

3.9 5.9 5.1 4.6 4.0 

1.0 1.3 1.3 1.1 1.0 

21.0 20.4 22.0 23.7 17.1 

45.9 55.4 52.2 53.9 

5.7 8.3 7.7 6.9 

3.6 5.3 5.6 5.4 

7.9 10.9 11.1 10.0 

156.0 181.3 185.0 179.8 

Trade Group 

No. 

British Colibia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Momen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 
1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S MOn'S clothing stores 

6 Hon,ens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

44.6 

4.8 

3.5 

7.5 

142.7 
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Change from previous year 

Variation per rapport I l'aiviéa précedonte 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1996 1995 1995 1995 1995 

Trimestre 1 Trimestre 4 Trimostre 3 Trimestre 2 Trimostra 1 

Per cant - pourcentage 

4.9 1.1 6.3 8.4 7.7 

2.7 0.5 3.8 4.3 2.3 

-3.3 -12.0 -8.0 3.2 -1.6 

-6.7 -3.1 6.6 16.2 17.0 

-1.6 3.0 14.9 21.7 14.3 

-1.1 -3.1 3.6 8.7 14.6 

-0.6 -7.0 3.2 -2.5 3.6 

-5.2 5.2 -6.5 -2.0 -0.5 

3.2 4.7 7.5 21.2 27.1 

5.3 2.5 -0.3 9.4 8.0 

22.7 13.0 5.5 1.9 -1.8 

4.6 5.2 10.7 8.7 4.2 

2.8 -8.3 5.4 4.6 0.8 

0.1 -5.7 -2.7 -4.0 -6.5 

6.8 -2.8 -2.0 2.2 2.1 

. 

. 

Groupe do com.rce 

N o 

colo.bi.-Iritanaiqu. 

Sup.rmarchés d'alii,ontation at ópicoriea 1 
bus los autras magasins d'ali..Ma*ion 2 
Pharmacies at megasins do médicaments brevetés 3 

Hagasins do chaussuros 4 

Magasins do vétemonks pour homes 5 

Magasins do vétements pour dames 6 

Autres megasins do vétemonts 7 

Magasins do meubles at d'app.r.ils ménagers 8 

Magasins daccessoires dametâ,lement 9 

Concessionnaires do véhiculos automobiles 10 
at récréat ifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Magas ins do marchandises diverses 13 

Autros riagasins de produits sa.i-durables 14 

Autros magasins do produ its durablos 15 

Autres magasins do vonte au detail 16 

K K X K X 

K K K K K 

-26.7 -9.4 0.2 14.7 18.7 

-1.5 17.1 28.4 21.6 11.2 

-2.5 -8.1 -6.1 -13.0 -10.9 

22.9 21.9 22.0 15.4 9.4 

18.2 1.6 

4.5 -7.8 

6.4 1.8 

	

7.9 
	

4.4 
	

2.0 

	

4.9 
	

13.1 
	

14.9 

	

-15.6 	-12.4 
	

4.9 

	

4.9 
	

11.4 	-1.5 

TABLEAU 3. Ventes au detail, non -désaisonnalisA.s, melon 1e grOs*e do oommairce at Ia réqion 
(esti.ations tra.striellos) 

4.1 	1.2 	5.0 	10.1 	10.2 I Total, ensemble des .agasins 	 17 

S 

13.7 	-10.1 	-6.1 	-12.7 	-11.3 

Yukon at Torritoires du Nord-Ou.st 
SupermarchCs dalimntation at Cpiceries 1 

Tous los aukres magosins dalinentation 2 

Pharmacies at uiagasins do médicaments brovetés 3 

Magas ins do chaussures 4 

Magasins do vitements pour hoes S 

Magas ins do vétements pour damss 6 

Autres magas ins do vêtements 7 

Magasins do uu.eubles at dapparsils ménagers 8 

Magasiris daccossoires da.oiâlo.ant 9 

Concossionnaires do véhicules automobiles 10 
at récréat ifs 

Stations-service 11 

Magasins do pièces at d'accossoires pour 12 
automobiles at services 

Pbgas ins do merchandises diverses 13 

Autres magas ins do produ its seai-durables 14 

Autres magasins do produits durables 15 

Autres magasins do vanto au detail 16 

9.3 	-1.1 
	

4.1 
	

2.8 	-0.4 Total, ensemble des .agasins 	 17 
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TABLE 3 • Retail Sales, Not Seasonally Adjusted, by Trade Group and by Reqion (Quarterly 
Esti.ates) 

Sales 

Ventes 

Quarter 1 Quarter 4 Quarter 3 Quarter 21 Quarter I 

	

1996 	1995 	1995 	1995 	1995 
Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 

millions of dollars - millions de dollars 

	

17.0 	18.4 	20.1 	17.5 	14.9 

	

x 	 x 	x 	 x 

	

x 	 x 	 x 	x 	 x 

	

x 	 x 	 x 	x 	 x 

	

x 	 x 	 x 	x 

	

x 	 x 	x 

	

x 	 x 	 x 	x 	 x 

	

6.9 	7.1 	7.4 	10.1 	6.2 

x x x x x 

2.1 3.5 4.1 3.2 2.1 

x x x x x 

48.8 62.0 68.9 62.2 46.1 

21.3 22.1 22.1 21.4 18.8 

x x x x x 
x x x x x 
x x x x x 
x x x x 
x x x x x 

1.4 2.2 1.7 1.8 1.4 

x x x x x 
14.1 13.3 14.6 13.6 10.9 

6.0 4.7 4.5 3.9 4.0 

x x x x x 
3.5 4.8 3.6 3.7 2.7 

1.9 2.4 2.2 2.7 1.8 

x x x x 

107.2 119.3 114.1 117.6 96.6 

Trade Group 

No. 

Yukon 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Me&s clothing stores 

6 Noisens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 liens clothing stores 

6 fr4onen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

S 
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E Change from previous year 

Variation par rapport è 1 • annie pricidont. 

Quai'ter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 

	

1996 	1995 	1995 	1995 	1995 
Trimetre 1 Tri.estre 4 Trimestre 3 Trimestre 2 Trimestre I 

Per cent - pourcentage 

	

14.1 	40.8 	38.5 	24.9 	20.3 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

X 	 X 	 X 	 X 

	

x 	x 	x 

	

x 	x 	x 	x 	x 

	

X 	X 	X 	X 

	

11.2 	9.0 	15.7 	16.2 	17.0 

x x x x 

1.1 0:8 
_3:2 

5.9 14.2 16.3 12.1 

13.4 -30.9 -27.4 -29.9 

x x x 
x x x x 
x x x K 

x x x x 
x x x x 

0.6 23.6 -12.2 -11.5 

K K K K 

29.5 30.1 25.5 14.9 

49.4 12.9 -9.9 -8.7 

x x K K K 

- 31.4 2.3 15.8 21.4 18.7 

6.1 -12.2 -13.1 13.9 6.1 

. 
x x K X K 

11.0 -7.5 -2.0 -1.5 -4.0 

K 

10.4 

K 

8.0 

-26.6 

x 

K 

K 

-23.2 

K 

5.6 

-6.4 

TABLEAU 3 • Vontes au ditch, non -disaisonnala.si.s, salon Is groupe do coerce at Ia region 
(.sti.ations trhaestrielles) 

Groups ci. comeerco 

N o  

Yukon 

Suporaarchis dalii.entation at épiceries 1 

Tous las autres magasins dalimentation 2 

Pharmacies at .agasins ci. .idicaments brevetis 3 

Pbgasins do chaussuros 4 

Magasins do vtements pour hoii.es 5 

Magasins do vètoments pour dames 6 

Autres megas ins do vit..ents 7 

Pgasins do moublos at dappareils .énag.rs 8 

Magas ins d' accesso ires d • a..ub lesent 9 

Concossionnaires do véhicules automobiles 10 
at récréat ifs 

Stations-service 11 

Ifagasins da pieces at daccossoires pour 12 
automobiles at services 

Magasins do marchandises diversas 13 

Autros magas ins do produ its semi-durablos 14 

Autres magasins do produits durables 15 

Autros magasins do vents au detail 16 

Total, onsooble des uagasins 	 17 

Terratoiros du Nord-Ouest 

Supormarchis dalimentation at ipicori.s I 

Tous los autres magasins dalimentation 2 

Pharmacies at umagasins do nédicaments brevetis 3 

Magas ins do chaussures 4 

Magasins do vite.ents pour homees 5 

Magas ins de vêt...nts pour dames 6 

Autres u.agasins de vitements 7 

Magasins do metthles at dapparoils mónagors 8 

Magasins daccessoires dameublement 9 

Concassionnaires do vihiculos automobiles 10 
at récriat ifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Pbgasins do marchandisas diverses 13 

Autres eagasins do produits somi-durablos 14 

Autres magasins do produits durabl.s IS 

Autres magas ins do vents au dita ii 16 

Total, ensemble des magaslns 	 17 
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Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

94.4 96.7 96.9 96.7 

91.2 92.2 94.5 95.0 

92.6 96.1 96.5 97.6 

95.2 97.0 96.1 97.1 

92.0 94.4 94.6 95.4 

92.3 95.2 94.7 95.0 

93.4 96.2 96.7 96.8 

96.0 97.0 97.2 97.6 

92.3 94.7 95.4 96.6 

97.4 97.7 97.5 97.2 

87.2 87.3 91.6 93.4 

95.4 96.5 98.1 96.4 

TABLE 4. Retail Trade Sempla Response Fraction and Coofficient of Variation (Current 
Periods) 

Response fraction 

Fraction da réponse 

	

March 	February 	January 	Deceeber 

	

1996 	1996 	1996 	1995 
Q. 
	 Mars 	Février 	Janvier 	Dócethre 

Per cent pourcentage 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Me&s clothing stores 

6 )4oeen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

92.6 96.0 95.0 95.2 

79.8 85.1 89.8 88.0 

91.9 94.4 94.2 95.3 

96.3 95.1 96.9 96.8 

92.2 94.8 94.8 94.2 

85.9 92.4 92.4 93.2 

86.5 93.4 92.4 93.3 

91.2 94.6 92.8 94.2 

86.0 92.2 93.5 85.8 

95.1 96.6 97.2 97.9 

92.4 93.6 93.8 94.1 

90.5 92.3 92.8 93.7 

99.6 99.6 99.5 99.6 

91.6 94.4 94.8 94.0 

93.0 95.5 95.8 95.7 

94.6 96.3 96.5 97.8 

93.3 95.5 95.4 95.9 

Retati Trade, March 1996 	 Commerce de detail, mars 1996 
Statistics Canada - Catalogue no. 63-005-XPB 	 -20- 	Statistique Canada - na 63-005-XPB au catalogue 



. 

1.6 

6.0 

1.9 

3.8 

4.1 

3.3 
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S 	TABLEAU 4. Coorce do detail, fraction do réponsa do l'échantillmi at coofficiont do variation 
(pCriodes courantes) 

Coefficient of variation 	-- - 

Coefficient de variation 

	

Prch 	February 	January 	Decenter 

	

1996 	1996 	1996 	1995 

	

liars 	Février 	Janvier 	Décembre 

Per cent - pourcentage 

Groups do ccerce Canada 

Superiirchés d'alimentation at ópiceries 	1 

bus las autres magasins d'alimontation 	2 

Pharmacies at magasins do módica.snts brovetes 3 

Pbgas ins do chaussuros 4 

liagasins do vêtements pour hom.es 5 

Ilagasins do vêtomenks pour dames 6 

Autres magasins do vêtements 7 

Kagasins cia moubles at d'appareils ménagers 8 

liagasins d'accessoires d'ameubloment 9 

Concessiorinaires do váhicul.s automobiles 10 
at rócréatifs 

Stat ions-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Plagasins do merchandises diverses 13 

Autres magasins do produits somi-durables 14 

Autros magasins do produits durablas 15 

Autres magasins do yenta au detail 16 

Total, ensemble dos .agasins 	 17 

Regions 

N °  

2.9 2.7 2.5 1.9 

2.2 2.4 2.5 2.6 

4.7 4.8 4.3 2.3 

2.2 2.6 2.8 2.2 

1.9 1.8 2.0 1.7 

3.3 2.7 3.3 2.1 

2.3 2.4 2.8 1.8 

2.4 2.5 2.9 2.3 

2.7 2.4 2.3 2.3 

1.9 1.8 1.7 1.4 

1.1 1.2 1.3 1.1 

2.2 2.3 2.6 1.4 

Tqrra-Neuve 18 

fle-du-Prince.4douard 19 

Nouvolle-Ecosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloithie-Britannique 27 

Yukon 28 

Territoiros du Nord-Ouest 29 
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4,041.9 	4,019.7 

	

344.5 	359.0 

	

1,036.5 	1,035.8 

	

134.7 	134.8 

	

125.9 	128.8 

	

325.2 	331.5 

	

427.7 	435.6 

	

677.2 	673.3 

	

183.7 	192.1 

4,284.5 4,287.2 

4,038.4 

367.4 

1 ,027.3 

131.6 

129.0 

327.8 

442.7 

665.8 

196.4 

4,212.4 

4,117.7 

349.4 

1 ,0311.3 

132.5 

130.7 

329.9 

438.8 

683.9 

196.7 

4,177.1 

	

4,091.6 	4016.0 	4055.8 

	

342.9 	342.1 	346.2 

	

1,017.0 	1,006.5 	1,002.6 

	

143.4 	133.2 	140.1 

	

129.7 	131.6 	134.1 

	

327.6 	326.9 	335.8 

	

438.7 	436.7 	443.1 

	

682.7 	690.4 	700.8 

	

194.4 	192.3 	192.5 

4064.0 4091.2 4,241.7 

	

1,355.7 	1,300.2 	1,306.4 	1,277.8 	1,231.5 	1,223.3 	1,230.8 

	

980.0 	1 1001.2 	1 1020.0 	974.0 	976.6 	932.9 	947.9 

	

1,930.5 	1,934.8 	1,926.8 	1,914.3 	1,901.7 	1001.2 	1002.9 

	

595.6 	591.4 	604.2 	572.5 	576.3 	580.6 	616,2 

	

449.9 	437.9 	441.7 	440.8 	440.4 	433.8 	446.1 

	

959.0 	969.6 	972.4 	923.5 	973.2 	946.9 	947.1 

17,852.5 17,832.8 17,810.1 17,690.7 17,631.8 17,585.6 17,783.6 

TABLE S. Retail Sales, Seasonally Adpustod, by Trade Group and by Region (Historical 
E.stiaates) 

March February January Dec.,ther Nove.aèer October Septether 
1996 	1996 	1996 	1995 	1995 	1995 	1995 

Ho. 	 Marsi Févr ier Janvier Décembre Novembral Octobre Septembra 

millions of dollars - millions do dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Man's clothing stores 

6 komen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stat ions 

12 Automotive parts, accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Columbia 

28 Yukon 

29 Northwest Territories 

	

287.4 	290.3 

	

81.3 	80.3 

	

563.7 	569.0 

	

441.9 	441.4 

	

4,166.2 	4,187.1 

	

6,498.5 	6,431.9 

	

637.5 	621.7 

	

577.7 	570.9 

	

1,900.5 	1 3,930.5 
2,635.6 2,648.9 

	

21.3 	19.5 

	

40.9 	41.2  

285.9 

76.6 

549.4 

443.4 

4,216.2 

6,554.3 

635.8 

571.6 

1,847.1 

2,571.6 

19.0 

39.1 

282.2 

79.1 

536.6 

439.3 

4,189.3 

6,485.2 

612.3 

564.3 

1,867.1 

2,576.3 

20.8 

38.2 

	

287.3 	288.8 	291.4 

	

78.9 	77.5 	77.5 

	

520.1 	516.0 	527.6 

	

434.7 	430.0 	435.5 

	

4,220.3 	4,186.7 	4,174.5 

	

6,439.5 	6,401.6 	6,616.4 

	

603.8 	618.2 	623.3 

	

560.4 	567.0 	558.1 

	

1,870.0 	1,886.8 	1 1 858.0 

	

2,560.4 	2,554.6 	2,563.4 

	

20.3 	20.9 	20.4 

	

36.1 	37.5 	37.5 
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4,150.3 4 9 168.0 4,153.6 4,178.6 4,191.4 4048.3 

338.4 338.5 343.5 350.4 3.53.6 351.0 

987.6 988.3 984.9 988.5 985.5 979.9 

143.3 144.4 152.4 147.8 136.9 150.2 

136.3 138.4 139.3 136.3 136.2 137.6 

339.7 343.7 365.4 349.1 332.1 345.0 

439.5 437.8 436.1 437.5 441.0 435.7 

706.5 703.6 699.0 712.3 729.0 736.2 

188.6 186.1 188.2 188.7 190.6 191.4 

4,278.4 4,123.7 4,169.8 4,045.0 4,009.5 4,024.3 

1,226.8 1 3,234.9 1,230.1 1,235.3 1,197.3 1,180.2 

962.5 954.4 952.4 935.0 901.8 938.3 

1,909.3 1,899.6 1,909.9 1,891.7 1,855.2 1,861.3 

606.0 605.1 600.1 601.6 589.8 586.5 

452.9 470.7 461.4 462.7 669.2 479.9 

943.9 940.5 931.8 940.4 930.5 897.4 

Supormarchés d'alimontaUon at épiceries 1 
Tous les aukres megasins d'ali.enta*ion 2 

Pharmecies at uragasins do médicamonts br.v.tós 3 

Nagas ins do chaussures 4 

tiagas ins do vêtements pour hoemes 5 

tiagas ins do vêtemonts pour dames 6 

Autros magasins do vêtoments 7 

Magasins do .eublos at d'appar.ils ménagors 8 

Magasins daccessoiros d'ameublamont 9 

Concossionnairos do véhicules automobiles 10 
at récréatifs 

Stations-service 11 

Magasins do pièces at daccessoiros pour 12 
automobiles at services 

Plagasins do merchandises divorses 13 

Autres magasins do produiks semi-durablos 14 

Autros magasins do produits durablos 15 

Autres magasins do vonto au detail 16 
. 

S 

TAB LEAD S. Ventes au detail, desazsonnalisêes, salon le groupa do cuenerce at Ia region 
(estaaations historaques) 

	

August 	
July 
	Juno 	May 	April 	March 

	

1995 	1995 	1995 	1995 	1998 	1995 

	

Aot 	Juillot 	Juin 	Mai 	Avril 	Mars 
	 N. 

millions of dollars - millions do dollars 

Groupe do coerco Canada 

17,810.0 17,677.7 17,717.7 17,600.9 17,449.4 17,443.2 Total, ensemble des .agasins 	 17 

Regions 

	

292.6 	293.7 	290.2 	291.8 	298.0 	289.9 

	

77.6 	75.8 	76.7 	75.6 	73.0 	73.0 

	

529.9 	523.9 	530.9 	533.7 	536.8 	528.8 

	

432.5 	428.1 	425.2 	417.8 	411.9 	409.9 

	

4,146.6 	4,117.3 	4,061.8 	4076.5 	4 3.074.3 	4,081.7 

	

6,628.6 	6,576.6 	6,615.3 	6,561.8 	6,419.4 	6,522.5 

	

623.9 	624.7 	621.9 	618.7 	605.5 	600.9 

	

560.6 	555.7 	554.4 	545.3 	536.9 	523.7 

	

1,876.2 	1,855.5 	1,859.6 	1,855.1 	1,828.0 	1,798.6 

	

2,582.4 	2,571.4 	2,624.1 	2,567.2 	2,608.3 	2,557.2 

	

21.1 	19.6 	19.7 	19.8 	19.4 	19.3 

	

38.0 	37.5 	37.9 	37.7 	37.9 	37.7 

Terre-Nouve 18 

±le-du-Prince4douard 19 

Nouvelle4cossa 20 

Nouveau-Brunswick 21 

Québec 22 

*ario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloni,ie-Britannique 27 

Yukon 28 

Territoires du Nord-Ouos* 29 
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Retail Trade, March 1996 
Statistics Canada - Catalogue no. 63-005-XPB -23- 

Commerce cle detail, mars 1996 
Statistique Canada n° 63-005.XPB au catalogue 



TABLE 6. Retail Sales, not Seasonally Adjusted, by Trade Group and by Region 
Estimates) 

(Historical 

March February January Deceeber Noveeber October Septeither 
1996 1996 1996 1995 1995 1995 1995 

No. Mars Février Janvier Déceebro Noveebro Octobre Septethre 

millions of dollars - millions do dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 4 3.041.7 3 3.760.9 3,768.1 4,512.6 43.008.3 3,931.6 4,304.5 

2 All other food stores 335.9 317.7 307.1 427.0 318.4 324.0 346.1 

3 Drugs and patent medicine 1,009.7 977.0 993.2 1,276.4 1,026.6 1,015.3 993.6 
stores 

4 Shoe stores 111.9 82.1 96.0 179.8 171.3 141.3 160.1 

S Men ' s clothing stores 95.8 82.4 99.0 279.2 159.2 129.4 128.8 

6 Nomen's clothing stores 273.7 224.6 232.4 561.4 353.0 325.1 368.6 

7 Other clothing stores 362.7 292.7 318.5 763.7 511.8 448.5 499.1 

8 Household furniture and 622.5 549.3 557.2 1,003.6 758.5 723.9 739.7 
appliance stores 

9 Household furnishings stores 165.2 151.3 156.9 245.3 218.2 200.5 201.0 

10 Motor vehicle and recreational 4,338.9 3,619.5 3,389.1 3,349.5 3,916.8 4017.4 4058.9 
vehicle dealers 

11 Gasoline service stations 1,285.1 1083.8 1,217.9 1,261.1 1,232.1 1,248.1 1,241.6 

12 Automotive parts, accessories 867.0 795.0 857.2 1,053.8 13-102.3 951.5 921.3 
and service 

13 General merchandise stores 1,652.9 1,407.8 1,386.6 3,296.4 2,389.5 1,939.6 1437.5 

14 Other semi-durable goods stores 462.4 428.3 435.9 901.0 614.7 550.3 622.6 

15 Other durable goods stores 367.5 326.0 340.8 851.2 458.8 380.6 428.5 

16 Other retail stores 836.5 757.8 722.1 1 3,424.4 964.8 889.9 969.9 

17 Total, all stores 16,829.6 14,956.3 14,878.1 21,386.4 18,204.5 17,317.0 17,921.6 

Regions 

18 Newfoundland 268.4 236.2 223.7 354.2 307.2 283.9 294.5 

19 Prince Edward Island 70.1 63.4 59.8 94.1 80.9 74.7 78.8 

20 Nova Scotia 530.2 469.5 450.7 660.5 543.5 503.0 527.8 

21 New Brunswick 406.8 360.8 357.0 531.2 461.6 424.9 440.6 

22 Quebec 3,942.8 3,447.7 3,481.7 4,759.9 4,303.5 4,086.6 4,196.2 

23 Ontario 6,041.8 5,430.1 5,513.7 8436.4 6,792.3 6,316.2 69674.9 

24 Manitoba 609.3 524.8 529.0 767.2 626.8 614.0 621.0 

25 Saskatchewan 547.8 479.7 489.0 685.6 584.2 573.4 551.3 

26 Alberta 12800.7 1,607.6 1,536.3 21.296.7 1008.3 1,863.3 1,856.8 

27 British Coluebia 2,553.0 2,285.9 2,190.2 3,132.5 2,539.6 2,520.2 2 2 621.9 

28 Yukon 18.8 15.3 14.7 22.4 19.5 20.1 20.8 

29 Northwest Territories 39.8 35.3 32.2 45.5 37.1 36.7 37.2 
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49269.2 	4,308.7 4,394.4 	4,247.5 4034.9 	4,158.9 

	

352.4 	359.6 	373.1 	364.1 	367.6 	337.1 

	

983.0 	936.9 	986.2 	980.9 	938.2 	977.9 

150.2 132.9 162.6 161.6 140.6 122.3 

114.0 118.5 152.4 135.7 125.1 104.9 

335.0 326.9 382.7 368.5 317.3 289.9 

472.4 386.3 426.1 401.1 397.5 369.5 

726.8 695.2 696.3 652.8 670.0 677.6 

	

198.8 	190.6 	200.6 	192.7 	173.8 	177.2 

	

4,431.5 	4,249.6 	5,156.6 	5,095.9 	4,308.5 	4,349.0 

	

1,345.9 	1,356.1 	1,314.9 	1,259.9 	1,098.3 	1030.4 

	

981.8 	987.3 	1,077.4 	1,054.2 	876.3 	864.4 

	

1,881.9 	1,713.3 	1465.6 	1,821.6 	1,697.6 	1,608.7 

	

644.9 	615.0 	649.5 	687.6 	531.9 	459.2 

474.3 472.1 473.8 456.2 421.6 386.8 

1,007.7 1,024.5 1,003.2 945.0 853.8 778.1 

18,369.9 17,873.4 19,315.5 18,825.2 17,052.8 16,792.0 

S 

11,570.8 

960.7 

2,980.0 

290.1 

277.2 

730.7 

974.0 

1,729.1 

673.4 

11,347.5 

3,686.8 

2,519.2 

4,447.3 

1,326.7 

1,034.2 

2,316.4 

46,664.0 

	

. 	TABLEAU 	6. Ventas 	au detail, non-désassonnalisdss, salon is groups do commerce at is region 
(esti.ations h3.storiquas) 

	

Auqust 	July 	June 	May 	April 	March 	Year 

	

1995 	1995 	1995 	1995 	1995 	1995 	1996 

	

Aot 	Juillot 	Juin 	Mai 	Avril 	Mars 	Annéo 	 N °  

millions of dollars - millions do dollars 

Groups do cosrce - Canada 

Supermarchis d' ali.ontat ion at 1 
éplcorlss 

bus los autros sagas ins 2 
d • alimental ion 

Pharmacies at 'usgasins do .edicamenl 3 
brevetés 

Magas ins do chaussures 4 

Ptagasins do vâto.on*s pour houses S 

Magasins do vôle.ents pour demos 6 

Autras sagas ins do vêteiuonts 7 

Magasins do meubles at dapparoils 8 
ménagers 

Magasins daccessoires d'ameublemsnt 9 

Concessionnairos do véhiculos 10 
autosobiles at rácréatifs 

Slat ions-serv ics 11 

Magasins do pilcos at d'accossoires 12 
pour automobiles at services 

Magasins do marchandises diverses 13 

Autres magasins do produits semi- 14 
durablos 

Autros magasins do produits durables 15 

Autros magasins do vents au detail 16 

Total, enSemble dos .agasins 17 

Regions 

728.3 

193.3 

1,450.4 

1,124.7 

10,872.3 

16,985.6 

1,663.1 

1,516.5 

4,944.7 

7,029.0 

48.8 

107.2 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

	

311.6 	304.7 	314.0 	302.6 	286.6 	275.5 

	

88.4 	85.9 	87.0 	78.8 	66.3 	63.7 

	

550.5 	536.6 	587.4 	561.1 	524.8 	502.0 

	

453.4 	444.0 	463.2 	440.4 	394.8 	383.3 

	

4,305.1 	4,173.1 	4,501.2 	4,565.0 	4,163.2 	3,965.7 

	

6740.8 	6,542.1 	7,257.3 	69982.5 	6,167.4 	6,228.6 

	

634.1 	622.5 	669.8 	647.2 	591.9 	573.9 

	

574.7 	559.4 	596.0 	566.9 	519.5 	501.8 

	

1,941.6 	1,881.4 	2,015.7 	1,954.0 	1,789.8 	1,735.8 

	

2,706.1 	2,660.4 	2,759.1 	2,666.6 	2,493.7 	2,507.8 

	

24.5 	23.6 	23.3 	21.2 	17.8 	17.4 

	

39.1 	39.8 	41.5 	39.0 	37.1 	36.5  

Torre-Nouvo 

f le-du-Pr ince-douard 

Nouvelle-Ecosse 

Nouveau-Brunswick 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Coloith is-Br itann ique 

Yukon 

Territoires du Nord-Ouosl 

. 
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TABLE 7. Departoent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Currant Periods) 

Sales 

Vantes 

	

Marchl 	February 	January 	December 	Year-to-date 

	

1996 	1996 	1996 	1995 	1996 

	

Mars 	Février 	Janvier 	Oéceithre 	Cumulatif 

millions of dollars - millions do dollars 

S 

Regions 

Newfoundland 76.0 65.1 64.4 157.4 

Prince Edward Island 19.0 17.1 17.4 40.0 

Nova Scotia 145.8 130.0 127.1 297.5 

New Brunswick 123.9 113.9 115.9 243.4 

Quebec 1,213.4 1059.5 12100.2 2,004.8 

Ontario 1,860.9 12653.6 1,709.3 3,551.3 

Manitoba 175.4 149.7 147.6 329.0 

Saskatchewan 145.8 128.3 136.7 277.6 

Alberta 561.2 496.4 480.9 12025.3 

British Col.athia 777.0 685.5 695.9 1,395.3 

Yukon 5.3 4.2 4.0 8.8' 

Northwest Territories 20.7 18.2 17.2 27.5 

Total 5 1 124.4 4,521.5 4,616.6 9,357.9 

TABLE B. Departoant Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estiaatas) 

205.4 

53.6 

403.0 

353.7 

3,373.0 

5,223.9 

472.7 

410.8 

1,538.5 

2,158.3 

13.5 

56.2 

14,262.5 • 

Marchl February January December November October September 
1996 1996 1996 1995 1995 1995 1995 
Mars Fóvrier Jan vier Décembre Novembre Octobre Septerthre 

millions of dollars - millions di dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Columbia 

Yukon 

Northwest Territories 

Total 

76.0 65.1 64.4 157.4 122.8 98.4 93.1 

19.0 17.1 17.4 40.0 27.2 22.7 23.7 

145.8 130.0 127.1 297.5 209.5 168.5 168.4 

123.9 113.9 115.9 243.4 186.2 148.6 142.6 

1413.4 1,059.5 1000.2 2004.8 1,520.5 1,393.1 1,427.8 

1,860.9 1,653.6 1,709.3 3,551.3 2,521.1 2,149.0 2,253.4 

175.4 149.7 147.6 329.0 227.2 200.9 193.0 

145.8 128.3 136.7 277.6 200.4 182.8 171.0 

561.2 496.4 480.9 1,025.3 690.4 610.3 602.0 

777.0 685.5 695.9 1,395.3 931.2 853.4 876.6 

5.3 4.2 4.0 8.8 6.2 6.2 6.7 

20.7 18.2 17.2 27.5 20.8 20.7 21.2 

5,124.4 4,521.5 4,616.6 9,357.9 6,661.6 5,854.5 5,979.4 S 
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0 TABLEAU 7 • Ventes do earchandises genr. grand •agasin, non-désaisonnaliséas, salon la régaon 
(périodes courantos) 

Change from previous year 

Variation par rapport I l'annóe préc&ien+e 

March February January 	December Veat--to-date 
1996 1996 1996 	1995 1996 
Mars Février Janvier 	Décetthre Cunulatif 

Per cent - pourcentage 

-3.7 - - -4.2 	-7.3 -2.7 

2.9 8.5 8.1 	 5.8 6.3 

3.0 8.8 1.1 	-2.2 4.2 

6.6 14.6 13.8 	6.3 11.4 

1.5 9.5 4.1 	-2.2 4.7 

-4.8 - - -110 	-4.6 -2.1 

-1.1 4.7 -0.3 	0.2 0.9 

-3.0 -1.9 -4.1 	-2.2 -3.1 

4.8 10.8 0.2 	 0.5 5.1 

-0.3 4.9 0.2 	-0.3 1.5 

3.0 -8.4 -4.8 	 2.3 -3.1 

2.8 5.9 2.6 	 0.2 3.7 

is - -1.0 	 4.7 	0.8 	-2.31 	 1.3 

Regions 

Terra-Mauve 

fle-du-Pr ince-douard 

Nouvella-Ecosse 

Nouvaau-Brtrswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Coloithie-Brita,v iqu. 

Yukon 

Territoires du Nord-Ouest 

Total 

TABLEAU B. Ventes do •archandises genre grand •agasin, non-désaisonnalisées, salon la reg2on 
(es'taaat ions historiques) 

	

August 	July 	June 	May 	April 	March 	Year 

	

1995 	1995 	1995 	1995 	1995 	1995 	1996 

	

AoGt 	Juillet 	Juin 	Hal 	Avril 	Mars 	Annee 

millions of dollars - millions do dollars 

Regions 

	

95.2 	88.4 	92.7 	87.7 	85.3 	78.9 

	

27.4 	25.5 	24.2 	22.2 	19.8 	18.5 

	

172.7 	157.8 	165.4 	160.4 	151.9 	141.5 

	

147.8 	130.6 	141.0 	135.2 	120.8 	116.2 

	

1,415.6 	1,341.0 	1,462.5 	1,466.0 	1,312.6 	1,195.8 

	

2,157.4 	2,027.7 	2,232.2 	2,151.3 	2,010.3 	1,955.6 

	

204.3 	185.5 	199.2 	192.4 	180.6 	177.4 

	

179.8 	161.5 	180.6 	170.5 	160.2 	150.4 

	

633.8 	583.1 	604.9 	590.8 	549.2 	535.6 

	

918,8 	858.5 	864.0 	853.9 	795.9 	779.0 

	

7.4 	7.0 	6.7 	6.0 	5.3 	5.1 

. 	 21.2 	21.0 	22.4 	22.3 	21.8 	20.1 

5981.3 5,587.5 5,995.8 5,858.6 5,413.5 5,174.1 

Terre-Mauve 

Ile-du-Princ.-douard 

Nouvolle-Ecossa 

Nouveau-Brunswick 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Coloathie-Britann ique 

Yukon 

Territoires du Nord-Ouest 

Total 

205.4 

53.6 

403.0 

353.7 

3,373.0 

5,223.9 

472.7 

410.8 

1,538.5 

2,158.3 

13.5 

56.2 

14,262.5 
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TABLE 9. R.tail Trade, Canada, Current and Constant (1986) Dollar Esti.ates 

Unadjusted 
Non désaisonnalisé 

Price index 	Current dollars 	Year/year 	Constant 1986 Year/year 
per cent dollars per cent 

change change 

Indica des prix 	Dollars 	Variation an Dollars Variation on 
courants 	pourcentage constants pourcen*a9e 

pour Pannee 1986 pour lannee 

millions of dollars 

1994: 

January 116.1 13,765.6 2.3 11,853.1 2.3 
February 116.2 13,528.6 6.7 11,646.0 6.7 
March 115.9 16,409.3 10.4 14,196.7 10.5 

April 115.6 17,033.2 4.7 14,728.3 4.4 
May 115.7 17,986.9 6.4 15,539.6 6.3 
June 116.1 18,530.6 10.1 15,964.5 9.8 

July 116.3 17,604.7 3.2 15,142.9 2.8 
August 116.3 17,412.9 8.0 14074.1 7.4 
Septether 116.0 17,422.3 7.4 15,021.9 7.0 

October 115.5 17,354.0 5.7 15,024.3 5.7 
Novether 116.3 17,927.0 7.4 15,408.0 7.2 
Deceer 116.0 21,886.5 7.9 18,870.0 7.9 

Year 116.0 286,861.5 6.7 178,349.4 6.6 

1995: 

January 
February 

117.5 
118.2 

14,446.3 
14,017.7 

4.9 
3.6 

12,296.7 
11,862.5 

3.7 
1.9 

March 118.7 16,792.0 2.3 14049.0 -0.3 

April 118.9 17,052.8 0.1 14,340.4 -2.6 
May 119.5 18,825.2 4.7 15,757.5 1.4 
June 119.3 19,315.5 4.2 16 1-191.0 1.4 

July 119.0 17473.4 1.5 15,021.0 -0.8 
August 118.5 18,369.9 5.5 15,505.1 3.5 
Sep*ether 118.4 17,921.6 2.9 153,133.0 0.7 

October 118.2 17,317.0 -0.2 14,655.6 -2.5 
Noveróer 118.3 18,204.5 1.5 15,391.9 -0.1 
Doceuther 117.6 21,386.4 -2.3 18,184.5 -3.6 

Year 11.8.5 211,522.3 2.3 178,88.2 0.1 

1996: 

January 	 119.2 14,878.1 3.0 12,481.0 	1.5 
February 	119.7 14,956.3 6.7 12,492.5 	5.3 
March 	 120.4 16,829.6 0.2 13,973.0 	-1.2 

April 
May 
June 

July 
August 
Septether 

October 
Novether 
Decether 

Year 

1 Seasonally adjusted constant (1986) dollar estimates are derived by deflating, with an iu,licit price index, 
the seasonally adjusted current dollar estimate. 
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TABLE.MJ 9 • Cocoerco do detail, Canada, estiaations an dollars courants at constants (1986) 

Seasonally adjusted S Désaisonnaisé 

Price Index Current Dollars 	Month/month Constant 1986 Month/month 
per cent dollars

k  
per cent 

change change 

Indica des prix Dollars 	Variation en Dollars Variation an 
courants 	pourcentage constants pourcentage 

• pour le mois 1986 1  pour le niois 

millions de dollars 

1994: 

115.8 16,638.0 	 0,7 14,365.4 1.1 .Janvier 
115.7 16,957.8 	 1.9 14,657.7 2.0 Février 
115.1 17,226.5 	 1.6 14,964.1 2.1 Mars 

115.3 17,016.5 	 -1.2 14,758.7 -1.4 Avril 
115.5 17,130.0 	 0.7 14,827.4 0.5 Mai 
115.8 17,294.4 	 1.0 14,929.8 0.7 ,iuin 

116.1 17,175.3 	 -1.9 14,792.9 -0.9 .Juill.t 
116.5 17,244.0 	 0.4 14,804.9 0.1 AOG* 
116.6 17,272.6 	 0.2 14,812.5 0.1 Sept.nre 

116.4 17,600.1 	 1.9 15,117.7 2.1 Octobra 
116.8 17,584.4 	 -0.1 15,056.7 -0.4 Novarre 
117.0 17,721.1 	 0.8 15,151.8 0.6 Décerre 

116.1 	206,841.0 	 178,239.6 	 Année 

1995: 

117.3 . 17,583.6 -0.8 14085.7 -1.1 Janvier 
117.6 17,539.7 -0.2 14,913.1 -0.5 Févrisr 
118.0 17,443.2 -0.6 14,786.7 -0.8 Mars 

118.4 17,449.4 - - 14,731.5 -0.4 Avril 
119.1 17,600.9 0.9 14,780.8 0.3 Mai 
119.0 17,717.7 0.7 14,888.4 0.7 Juin 

118.9 17,677.7 -0.2 14,867.2 -0.1 .Juillet 
118.8 17,810.0 0.7 14,988.8 0.7 Ao* 
119.1 17,783.6 -0.4 14,929.8 -0.4 Septembre 

119.1 17,585.6 -1.1 14,770.4 -1.1 Octobro 
118.8 17,631.8 0.3 14,835.6 0.4 Novethre 
121.0 17,690.7 0.3 14,849.1 0.1 OIcedwe 

118.8 211,513.9 ... 178,327.1 ••. Annéo 

1996: 

11 

	

119.0 	17,810.1 	 0.7 	14,970.4 	 0.8 	 Janvier 

	

119.1 	17,832.8 	 0.1 	14,972.1 	 - - 	 Fávrier 

	

119.6 	17,852.5 	 0.1 	14,922.3 	 -0.3 	 Mars 

Avr ii 
Mai 

Ju n 

Juillet 
AOCIt 

Sept eithra 

Octobre 
Novetthre 
Oécethre 

0 
	 Année 

1 La désaisonnalisation des estimations an dollars constants (1986) sobtient an dCgonflant avoc un indice 
jalicite, los donnécs dásazsonnalisées on dollars courants. 
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APPENDIX I 

Definitions 

Retail Trade, for the purpose of this pub-
lication, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a business location (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do net 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
'general merchandise store" category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested inderiving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Definitions 

cnerce do detail sigr,if is, pour los be-
soins do la présente publication, ulI ensemble 

des ventes faites par des points do vents mu 
detail". 

On paint do vente au detail, suivant la 
definition do Statistique Canada, est un local 
d'affaires (habituellement un magasin) dont 
l'activitC principale .st Ia vents do marchan-
discs at do services connexes au grand public 
pour la consommation Mónagère ou personnel.. 
Los estimations relatives mu commerce do 
detail no prennent pas an compte los ventes 
directos, c'est-à-dire los vontes gui no sont 
pas faites par l'intermCdiaire d'un point do 
yenta au detail, par example las ventes direc-
tes par démarchago, los ventes par distribu-
tour automatique, las vontes de journaux ou do 
ravues faites directement par las imprimeurs 
at éditeurs, at los ventes faites par los car-
cbs du livre at las clubs do disques. Ii n'y 
a qu'uno exception: les vontes des grands 
magasins faitos par la posts ou par catalogue, 
qui sont classees dans la catégorie dos "maga-
sins de isarchandises divorsas'. En outre, 1s 
commerce do detail no comprond pas los vantes 
au detail des unites auxiliair.s (par example, 
entropôts, siâges sociaux, etc.), ni las 
ventes dos entrepreneurs dont l'activitC prin-
cipabe no relCve pas du commerce do detail, ni 
los operations do detail entre particuliers. 

Los ventes mattes totales co.prennent los 
vontes do marchandises neuves at doccasion at 
las recettes provenant da reparations, do 
location do materiel, do la vonte do repas at 
d'autres ac*ivitós do services, mains La Va-
leur dos rendus (marchandises retournCes), los 
ajustoments at los rabais. Los ventes totales 
nettes co.pronnant egalement la valour des 
roprises, los commissions sur la vents de mar-
chandisos appartenant a autrui (y compris los 
commissions touchéss pour la vente do billets 
de boterie) at la valour (mu detail) des mar-
chandises prólevées par Is propriétaire pour 
son usage personnel. On no prand pas on compto 
les rocattes hors exploitation, las recouvro-
monts do mauvaisos cróances at los taxes do 
vonte (taxe de vente provinciabe at la taxe 
sur los produits at los services (TPS)) 
percues pour 1s compte d'un organisme public. 
Los données sur los vantos antérioures a jan-
vier 1991 incluent la taxe do vents fédóralo 
(TVF). DC 5 cc changement dans les taxes in-
diroctos, les données avant 1991 no sorit pas 
tout a fait comparablos avoc cellos des années 
subséquentes. Pour los utilisateurs intCressCs 
a calcuber dos données comparabbes, uno esti-
mation du montant do la TVF incus dans los 
ventes mu detail pour 1990 est disponible pour 
la Canada do la section du commerce de detail. 
Cotta estimation nest pas suffisaenont fiable 
pour permettra des ajustamants au nivoau 
provincial. 

. 
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Departeent store type merchandise (DSTh) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
lincludes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Los •archandises du genre do celles vendues 
dans los grands aagasins (NGGN) correspondent 
au total du commerce do detail moms los grou-
pes de commerce suivants: los supermarchCs 
d'alimentation at les épicerios; tous los au-
tres magasins d'alimentation; los concession-
naires de vóhicules automobiles at rCcréatifs; 
les stations-service; les magasins de pièces 
at d'accessoires pour véhicules automobiles at 
services; at los autres magasins do vente au 
detail (coeprend los magasins do spiritueux, 
do yin at do bière at los magasins do vente 
au detail, n.c.aJ. 
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APPIHDIX II 

TRADE GROUP COVERAGE 

010 Supermarkets and Grocery Stores 

6011 Supermarkets 
6012 Grocery stores (except supermarkets) 

020 All Other Food Stores 

6015 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Heat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies 
6032 Patent medicine and toiletries stores 

040 Shoe Stores 
6111 Shoe stores 

050 Men's Clothing Stores 

6121 Hens clothing stores 

060 Women's Clothing Stores 

6131 Homens clothing stores 

070 Other Clothing Stores 

. 6141 Childrens clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6243 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores  
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobile dealers 

6349 Other recreational vehicle dealers 

APPENDICE II 

OUVERTURE DES GROUPES DE COPPERCE 

010 Super.archés d' ali.entation at épic.rias 

6011 upermarchIs dalimentation 
6012 Epiceries (sauf los supermarchés) 

020 Tous 2es autres .agasins dIalimentation 

6013 Boulangerios-pâtisseries 
6014 Confiserieset megasins do noix 
6015 Magasins do fruits at legumes 
6016 Marches do viande 
6019 Autres magasins dalimentation 

specialises, n.c.a. 

030 Pharmacies at .agasins do médicsnts 
brevetés 

6031 Pharmacies 
6032 Magasins do médicaments brevetés at do 

produits do toiletto 

040 Plagasins do chaussures 

6111 Ilagasins do chaussures 

050 Magasins do vête.ents pour homes 

6121 Magasins do vétements pour homes 

060 Ptagasins de vétents pour danee 

6131 Magasins do vêtomsnts pour dames 

070 Autres .agasins do vStomonts 

6141 Magas ins do vCtements pour enfants 
6142 Magasins do fourrures 
6149 Autres meqasins do vétoments, n.c.a. 
6151 Magasins do tissus at do files 

080 Ilagasins do •eublos at d 'appareils 
énagers 

6211 Magasins do meublos do maison 
(avoc appareils ménagars at accassoires 
danoublement)  

6212 Magasins do meubles do maison 
(sans appareils ménagers ni accossoires 
d ameublament) 

6213 Ateliers do reparation a. uu.ublos 
6221 Magasinsdappareils managers, do postos 

do television at do radio at dappareils 
stéréophoniques 

6222 Magasins do postes do tilévision at do 
radio at dapparoils stéréophoniquss 

6223 Ateliors do reparation dappareils 
ménagars, do postes do télévision at do 
radio at d'appareils stIróophoniquos 

090 Magasins d 'accessoires d'anouti2ement 

6231 Mogasins do ravCtemnts do sol 
6232 Magas ins do tentures 	- 
6239 Autres magasins daccessoares dmeubloment 

100 Concessionnaires do véhicules automobiles 
at récréatifs 

6311 Concassionnaires dautomobiles neuves 
6312 Concessionnaires dautomobiles doccasion 
6321 Harchands de roulottas motor isées at do 

roulettes do voyage 
6322 Marchands do bateaux, do moteurs hors- 

bord at dacessoires pour bateaux 
6323 Marchands do motocyclottas at do 

motoneiges 
6329 Autres marchands do vól%iculos do leisir 
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110 Gasoline Service Stations 

6331 Gasoline service stations 

120 Automotive Parts, Accessories and 
Services 

6341 Home and auto supply stores 

6342 Tire, battery, parts and accessories 
stores  

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Muffler replacement shops 

6354 Motor vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Oth.r motor vehicle repair shops 

6391 Car washes  
6399 Other motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores 
6413 Othergeneral merchandise stores 

(variety and general merchandise stores) 

140 Other Semi-Durable Goods Stores 

6511 Book and stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

150 Other Durable Goods Stores 

6541 Sporting goods stores 
6542 Bicycle shops 
6551 Musical instrument stores 
6552 Record and tape stores 

6561 Jowellery stores 
6562 Hatch and jewollery repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Mine stores 
6023 Beer stores 
6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians shops 
6593 Art galleries and artists supply stores 

6594 Luggage and loather goods stores 
6595 Monument and touióstone dealers 

6596 Pet stores 
6597 Coin and stamp dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 

110 Stations-service 

6331 Stations-service 

120 Magasins de pièces at d'accessoires pour 
véhiculos automobiles at services 

6341 Magasins do fournitures pour Ia maison at 
pour P automobile 

6342 Ma9asins do pneus, daccumulateurs, do 
pieces at daccessoiros 

6351 Garages (reparations générales) 
6352 Atoliers do peinture at do carosserie 
6353 Ateliers do reeplacament do silencioux 

6354 Atoliers do renpiacomeni do glaces pour 
véhicules automobiles 

6355 Ateliers do reparation at do 
romplacement do boItes do vitesse do 
vehiculos automobiles 

6359 Autres ateliers do reparation do 
véhicules automobiles 

6391 Lavo-autos  
6399 Autres services pour véhicules 

automobiles, n.c.a. 

130 Nagasins do •archandises divorses 

6411 Magasins it rayons 
6412 Magasins géneraux 
6413 Autres magasins do sarchandisesdiverses 

(bazars et magasins do merchandises 
diverses) 

140 Autres magasins do produits semi-durablos 

6511 Librairies at papeteries 
6521 Fleuristos  
6522 Centres do jardinage 
6531 Quincaillories 
6532 Hagasins do poiniure, do vitro at do 

papier point 
6581 Magasins do jouets at d'articles do 

loisir 
6582 Magasins do cadeaux, dar*icles do 

fantaisie at do souvenirs 

150 Autros •agasins do produits durablcs 

6541 Magasins darticlos do sport 
6542 Magasins debicyclettes 
6551 Magasins dinstruments do musique 
6552 Magas ins do disques at do bandes 

magnet iques 
6561 Bijouteries 
6562 Ateliers do reparation do montres at do 

bijoux  
6571 Magasins dappareils at do founituros 

photographiques 

160 Autres .agasins do vents au detail 

6021 Magasins do spirituoux 
6022 Magasins do yin 
6023 Ilagasins do bière  
6591 Magasins do merchandises doccasion, 

n,c.a. 
6592 Opticiens 
6593 Galerios dart at magasins do 

fourniturospour artistes 
6594 Magasins do bagages at do meroquinerio 
6595 Magasins do monuments funéraires at do 

plerres tombalos 
6596 Magasins danimaux do maison 
6597 Marchands do pièces do monnaie at do 

tinthres 
6598 Marchands do maisons mobiles 
6599 Autres magasins do vents au detail, 

n.c. a. 

S 
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