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Des données sous plusieurs fonnes... 

Statistique Canada diffuse les données sous formes 
diverses. Outre las publications, des totalisations 
habituelles at spéciales sont offertes. Lea données 
sont disponibles sur internet, disque compact, 
disquette, 	imprimé d'ordinateur, microfiche 	at 
microfilm, at bande magntique. Des cartes at 
d'autres documents de référence góographiques sont 
disponibles pour certaines sortes de données. L'accès 
direct a des données agrégées est possible par Is 
truchement de CANSIM, la base de données ordinolingue 
at Is zystme d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 
Toutes desandes de renseignements au sujet de la 
présente publication ou au sujet de statistiques ou 
de services connexes dolt être adressée : 	Section 
du 	commerce de detail, Division de l'industrie, 
Statistigue Canada, Ottawa, Ontario, K1A 0T6 (télé-
phone: (613) 951-9682) ou a l'un des centres de 
consultation rógionaux de Statistique Canada: 

Data in Many Forms.. 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on the Internet, compact disc, 
diskette, 	computer printouts, microfiche and 
microfilm, and magnetic tape. 	Maps and other 
geographic reference materials are available for 
some types of data. Direct online access to ag-
gregated information is possible through CANSIM, 
Statistics Canada's machine-readable database 
and retrieval system. 

How to Obtain More Information 
Inquiries about this publication and related 
statistics or services should be directed to: 
Retail Trade Section, Industry Division, Sta-
tistics Canada, Ottawa, Ontario, K1A 0T6 (tele-
phone (613) 951-9682) or to the Statistics Canada 
Regional Reference Centre in: 

Halifax (902) 426-5331 Regina (306) 780-5405 Halifax (902) 426-5331 Regina (306) 780-5405 
Montreal (514) 283-5725 Edmonton (403) 495-3027 Montréal (514) 283-5725 Edmonton (403) 495-3027 
Ottawa (613) 951-8116 Calgary (403) 292-6717 Ottawa (613) 951-8116 Calgary (403) 292-6717 
Toronto (416) 973-6586 Vancouver (604) 666-3691 Toronto (416) 973-6586 Vancouver (604) 666-3691 
Winnipeg (204) 983-4020 Winnipeg (204) 983-4020 

You can also visit our World Wide Web site: 
http://www.statcan.ca  

Toll-free access is provided for all users who 
reside outside the local dialing area of any of 
the Regional Reference Centres. 

National enquiries line 	1 BOO 263-1136 
National telecounicatim%s 
device for the hearing 
iipaired 	1 800 363-7629 

Order-only line (Canada 
and United States) 	1 800 2674677  

Vous pouvez également visiter notre site sur Is W3: 
http://www.statcan.ca  

Un service d'appel interurbain sans frais est offert 
a thus los utilisateurs qul habitent a l'extdrieur 
des zones de ccunication locale des centres de con- 
sultation régionaux. 

Service national de renseigne.ents 	1 800 263-1136 
Service national d'appareils de 
télécounications pour los 
•alentendants 	 1 800 363-7629 

Huiéra pour caander seuleent 
(Canada at ttats-Unis) 	 1 800 2676677 

Comment commander les publications 
On peut se procurer lea publications de Statistique 
Canada auprès des agents autorisés at des autres 
librairies locales, par l'entreaise des centres de 
consultation régionaux de Statistique Canada, ou an 
êcrivant a: 

Statistique Canada 
Division des operations et de l'intCgration 
Cestion de la circulation 
120, avenue Parkdale 
Ottawa (Ontario) 
K1A 0T6 

Télephone: (613) 951-7277 
Télécopieur: (613) 951-1584 
Toronto (carte de credit seulement): (416) 973-8018 
Internet: orderestatcan. ca  

Normes de service au public 
Afin de maintenir la qualitC du service au public, 
Statistigue Canada observe des normes Ctablies en 
matière de produits at de services statistiques, de 
diffusion d'information statistique, de services a 
recouvrement des coits at de services aux rCpondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiquer avec Is Centre de consultation 
regional de Statistigue Canada Is plus pras de chez 
vous. 

How to Order Publications 
Statistics Canada publications may be purchased 
from local authorized agents and other community 
bookstores, the Statistics Canada Regional 
Reference Centres, or from: 

Statistics Canada 
Operations and Integration Division 
Circulation Management 
120 Parkdale Avenue 
Ottawa, Ontario 
K1A 0T6 

Telephone: (613) 951-7277 
Fax: (613) 951-1584 
Toronto (credit card only): (416) 973-8018 
Internet orderestatcan . ca 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 
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Note of appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governmerts and other institutions. Accurate and 
timely statistical Information could not be produced 
without their continued co-operation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat blen établi entre 
Statistique Canada et Ia population, les entreprises, 
les administrations canadiennes at les autres 
organismes. Sans cette collaboration et cette bonne 
volonté, ii serait impossible de produire des 
statistiques précises et actuelles. 
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SYMBOLS 	 SIGNES CONVENTIONNELS 

The following symbols are used in this 	Les signes suivan+s son+ employés uniforeImen± 
Statistics Canada publica*ion: 	dens cette publication de Stakistiqu. Canada; 

figur.s not available. 	 .. no.bres indisponibl.s. 

figures not appropriate or not applicable. 	... n'ayant pas lieu d. figurer. 

- nil or zero. 	 - nIant ou zero. 

-- amount too seall to be expressed. 	-- nombres infimas. 

x confidential to most secrecy requirements 	x confidential on vertu des dispositions de la Loi 
of the Statistics Act. 	 sur la statistique relatives au secret. 

NOTE 	 NOTA 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All current and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 and 
2420), 	as well as many other series are 
available to the public from 	Statistics 
Canadas computerized 	data bank CANSDi 
(Canadian Socio-Economic Information Manage-
m.n+ System) via terminal, on computer print-
outs, or in machine r..dabl. form. For 
further information, contact the Cansim staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 0Z8 	(telephone 613-951-8200), or 
the regional advisors at 	the Statistics 
Canada offices located across Canada. 

This publication was prepared under 	the 
direction of: 

• G.W. Andrus3ek, Director, Industry Division 

• R. Lussier, Assistant Director, Diskribu 
tiv. Trades Sub-division, Industry Division 

• I. Thérisult, Chief, Retail Trade Section, 
Distributive Trades Sub-division, Industry 
Division 

• P. Desardins, Senior Economist, Retail 
Trade Section, Distributive Trades Sub-
division, Industry Division 

Les chiffres ayant CtI arrondis, les totaux no 
correspondent pas toujours. 

NOTE AU S1JJET DE CANS IN 

La banque de donn.es infor.atisIes de Statistiqu. 
Canada CANSDI (systeme canadien d'inforaation socio-
.conomique) fournit mu public +out.s les stetistiques 
actuelles st historiques sur Is Commerce de detail 
(matrice nos 2299, 2398-2417 at 2420), at sur de 
nombreuses autres sines, par 1s biais d'uri 
terminal, d'imprimis d'ordinat.ur ou de supports 
ordinolingues. Pour plus do r.nseigne.ents, 
s'adresser au personnel de CANSDI de 1. Division 
de la diffusion, Statistique Canada, Ottawa, 
K1A 0Z8 (tClCphone 613-951-8200), ou aux cons.illers 
rigionaux des bureaux de Statistique Canada si+uis 
• travers 1. Canada. 

Cette publication a C*C redigóe sous In direction dc 

• G.W. Andrusiak, 	directeur, 	Division ds 
1 • industnie 

• P. Lussier, directeur adjoint, Sous-divisian des 
commerces de distributions, Division de 
l industni. 

• B. Thérlault, 	chef, Section du commerce de 
detail, Sous-division des commences de distri-
butions, Division de lindustri. 

• P. Besardins, 	iconamisie principal., 	Section 
du commerce d. detail, Sous-division des corn- 
m.rces de distributions, Division d. l'industni. 

The paper used in this publication meets the minimum 	Le papier utilisé dans Ia présente publication répond aux 
requirements of American National Standard for 	exigences minimales de I"American National Standard for 
Information Sciences - Permanence of Paper for 	Information Sciences' - 'Permanence of Paper for Printed 
Printed Library Materials, ANSI Z39.48 - 1984. 	 Library Materials', ANSI Z39.48 - 1984. 
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Note to users 

Monthly 	estimates 	(unadjusted 	data) for 
four metropolitan areas (Montreal, Toronto, 
Winnipeg and Vancouver) can be tabulated by 
trade group and are available for purchase. 
For information on the metropolitan area 
estimates, or to order, contact the Monthly 
Retail Trade Section at (613) 951-3549. 

Users interested in acquiring further informa-
tion relating to the methodology, seasonal 
ad3ustmen* and data reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section. 

Notes aux utilisateurs 

Les estimations mensuelles (non dsaisonnali-
sles) pour les quatre regions mCtropolitaines 
(Mon+rCal, Toronto, Winnipeg at Vancouver) 
par groupe de commerce sont disponibles pour 
achat. Pour plus de renseignements sur las 
rgions mtropoli+aines, communiquez avec la 
Section mensuelle du commerce de detail a 
(613) 951-3549. 

Les utilisateurs qui sent interesses dobtanir 
plus de renseignaments concmrnant la methodo-
logic, la disaisonnalisation at la fiabilitC 
des donnóes peuvent consulter Is numéro de 
fóvriar Is plus recent de cette publication 
(incluant lea revisions de lannéa précédente) 
ou communiquez avec la section mensuella du 
commerce de detail. 

Retail Trade, August 1996 	 Commerce de detail, aoüt 196 
Statistics Canada - Catalogue no. 63-005-XPB 	 Statistique Canada - n' 63-005-XPB au catalogue 



Highlights 
Retail sales slipped 0.4% in August to $17.9 billion, 
after three consecutive monthly increases. For the 
first eight months of the year, retail sales stood only 
1.4% higher than in the same period last year. With 
the effect of price changes removed, they were 
0.1% lower. This contrasts with the good 
performance of exports, as reflected in other 
economic sectors such as manufacturing and 
wholesaling. 

The largest decreases (in dollar terms) in August 
came from drug (-4.1%) and food (44%) stores. 
Increases in the furniture (+2.0%), automotive 
(+0.2%) and general merchandise (+0.2%) sectors 
limited the decline in total sales. 

Drug stores sales dropped 4.1% in August after six 
straight monthly gains. Despite this decline, drug 
store sales have risen since April 1995, offsetting 
poor sales between August 1994 and March 1995. 
For the first eight months of 1996, sales by dru 
stores were up .6% compared with the same perio 
last year, making it the trade group with the second 
strongest growth since the beginning of the year. 

Sales by food retailers also declined in August 
(-0.4%), following gains of 1.9% and 0.4% in July 
and June respectively. Supermarkets and grocery 
stores (-0.4%) and other specialty food stores 
(49%) saw their sales fall in August. This drop in 
the food sector coincided with a decline of 0.3% in 
food prices, mostly related to fresh vegetables. 
Sales by food retailers had been rising in recent 
months, after generally declining since the early 
part of 1995. 

Retailers in the furniture sector experienced a good 
month in August, as sales grew 2.0% after a 0.6% 
gain last month. Sales by furniture and appliances 
stores and by other household furnishings stores 
grew at about the same rate (+2.0%). The sales 
trend has been slightlypositive since April 1996, 
after decreasing from February 1995 to March 
1996. 

S 

So far in 1996, the results have been a continuation 
of the gyrations of 1995, which yielded little 
growth. This contrasts with the rapid growth of 
1994 (over 6%). 

Faits saillants 
En aoüt, Ia valeur des ventes au detail a baissé de 0.4%, 
pour s'établir a 17.9 milliards de dollars, après trois 
augmentations mensuelles consécutives. Durant les huit 
premiers mois de Pannée, les ventes au detail n'ont excédé 

ue de 1.4% celles enregistrées durant la même période 
1 année précédente. De plus, après correction pour tenir 
compte de la variation des prix, les ventes sont inférieures 
de 0.1%. Cette situation se distingue de Ia bonne 
performance des exportations telle que reflétée dans 
d'autres secteurs de l'économie, soit la fabrication et le 
commerce de gros. 

Selon les résultats enregistrés jusqu'à present, les 
fluctuations observées en 1995, qui n'ont abouti qu'â une 
faible croissance, se poursuivent en 1996, situation 
nettement en contraste avec Ia croissance rapide qui a 
caractérisé 1994 (pIus de 6%). 

En aotit, ce sont les secteurs des médicaments (4.1%) et de 
Palimentation (-0.4%) qui affichent Ia baisse Ia plus 
importante en dollars. Les hausses enregistrées pour les 
secteurs de l'ameublement (+2.0%), de l'automobile et des 
magasins de marchandises diverses (+0.2% dans les deux 
cas) ont limité le recul global des ventes. 

Les ventes des pharmacies, qui ont baissé de 4.1% en aoüt 
après six augmentations mensuelles consécutives, ont 
néanmoins augmenté depuis avril 1995, situation qui 
compense les ventes médiocres enregistrées entre aoüt 
1994 et mars 1995. Durant les huit premiers mois de 
l'année, les ventes des pharmacies ont progressé de 5.6% 
comparativement a Ia même période en 1995. Par 
consequent, ce groupe commercial arrive bon deuxième 
pour Ia plus forte croissance depuis le debut de 1996. 

Les ventes des magasins d'alimentation ont également 
diminuC en aotIt (-0.4%), aprCs des augmentations de 1.9% 
et de 0.4% en juillet et en juin. respectivement. Les 
supermarches et les épiceries (-0.4 0/'o), ainsique les 
détaillants de denrdes alimentaires spéciales (-0.9%), quant a eux., ont vu reculer leurs ventes. Cette baisse de Ia valeur 
des ventes dans le secteur de l'alimentation coincide avec 
une diminution de 0.3% des prix des aliments, 
principalement des legumes frais. Ces derniers mois, Ia 
tendance des ventes dans ce secteur est a Ia hausse, après 
une baisse observée depuis le debut de 1995. 

Pour les détaillants du secteur de lameublement, aoüt a été 
un ban mois, puisque les ventes ont grimpé de 2.0%, après 
une hausse de 0.6% le mois prdcédent. Les ventes des 
magasins de meubles et dappareils electromenagers et 
celles des détaillants d'autres produits d'ameublement ont 
augmenté a peu prês dans la méme proportion (+2.0%). 
Dans ce secteur, Ia tendance des ventes est légérement a Ia 
hausse depuis avril 1996, après une baisse qui a duré de 
février 1995 a mars 1996. 
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In the other sectors, clothing store sales have 
increased slightly in recent months, after generally 
declining from May 1995 to January 1996 (trends 
are based on unadjusted figures). Sales in the 
automotive sector have levelled off in recent 
months after increasing since April 1995. The 
general merchandise sector has generally seen 
steady growth since mid-1993. 

Saskatchewan and New Brunswick retailers 
doing well, unlike those in Newfoundland and 
Ontario 

Since mid-1992, sales have increases steadily in 
Saskatchewan. For the first eight months of 1996, 
retail sales in the province were up 7.1% compared 
with the same period in 1995; this was the best 
provincial performance and coincided with an 
improved farm sector. 

Retailers in New Brunswick have also witnessed 
steady growth since early 1995, after decreasing 
from mid-1993 to late 1994. Compared with the 
first eight months of 1995, retail sales were up 
6.9%, the second highest growth rate among 
provinces. 

In contrast, Newfoundland (-2.1%) and Ontario 
(-1.2%) are the only two provinces for which sales 
during the first eight months of 1996 were lower 
than during the same period of 1995. In 
Newfoundland, sales have generally been declining 
since mid-1995, following strong growth from the 
spring of 1993 to mid-1995. Sales in Ontario have 
been declining slightly since mid-1995, after 
reaching a plateau which lasted from the end of 
1994 to mid-1995. 

Les ventes des détaillants de vétements ont augmenté 
léèrement ces derniers mois, après une tendance a la 
baisse qui a persisté de mai 1995 a janvier 1996 (les 
tendances sont basées sur des données non 
désaisonnahsées): Les ventes du secteur de l'automobile, 
quant a elles, ont plafonné après avoir augmenté depuis 
avril 1995. Enfin, les ventes du secteur des magasins de 
marchandises diverses augmentent régulièrement depuis le 
milieu de 1993. 

Les affaires prospèrent pour les détaillants de Ia 
Saskatchewan et du Nouveau-Brunswick, mais sont 
lamentables pour ceux de Terre-Neuve et de l'Ontario 

Depuis le millieu de 1992, les ventes au detail augmentent 
régulièrement en Saskatchewan. Durant les huit premiers 
mois de 1996, elles ont augmenté de 7.1% 
comparativement ala méme période en 1995. II s'agit du 
meilleur résultat enregistré a Péchelon provincial et cela 
coincide avec la bonne performance du secteur agricole. 

Les détaillants du Nouveau-Brunswick voient aussi croItre 
regulièrement leurs ventes depuis 1995, après avoir assisté 
a leur baisse du milieu de 1993 a Ia fin de 1994. 
Comparativement aux huit premiers mois de 1995, les 
ventes au detail ont aumenté de 6.9% dans cette province, 
ce qui la place au deuxième ran g, par ordre décrolssant, en 
ce qui conceme le taux de croissance des ventes. 

A l'opposé, Terre-Neuve (-2.1%) et l'Ontario (-1.2%) sont 
les deux seules provinces qui ont vu leurs ventes baisser au 
cours des huit premiers moi de l'année comparativement 
ala méme période en 1995. A Terre-Neuve les ventes sont 
géneralement ala baisse depuis le milieu de 1995 aprés une 
forte croissance du printemps de 1993 jusqu'au milieu de 
I'an dernier. Dans la province de l'Ontario, les ventes sont 
légèrement ala baisse depuis le milieu de 1995 après avoir 
atteint un plateau entre la fin de 1994 et le milieu de 1995. 

. 
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32,180.0 	-0.4 

	

2,807.7 	-0.9 

	

8,327.6 	-4.1 

	

1,116.1 	-0.7 

1,012.6 

2,630.6 

3,532.0 

5,390.0 2.0 

1,537.4 2.2 

34,045.0 0.3 

10 3,785.2 0.3 

7,913.1 -0.1 

15,697.5 0.2 

4,818.7 -0.6 

3,646.2 2.4 

7,346.5 -5.2 

142,786.1 -0.4 

2.2 

-1.8 

0.1 

-1.4 

1.0 

0.7 

0.6 

0.7 

S 

TABLE 1. Retail Sales, SeasanaUy Adjusted, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	

Year-to- 
previous month 

Ventes 	dale Variation p. r. 
1996 au mois précdent 

	

August 	July 	June 	May 	August 	July 

	

1996 	1996 	1996 	1996 Casilstif 	1996 	1996 

	

Lout 	Juillet 	Juin 	Mai 	Aoit 	Juillat 
No. 

millions of dollars - millions do dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Plan's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive earts,  accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

42059.8 4,074.5 32986.9 3,972.0 

339.3 342.5 348.7 348.2 

1,014.8 1,058.2 1456.8 1,050.6 

143.1 144.2 146.2 143.3 

125.5 126.7 125.4 127.3 

326.9 332.9 330.6 328.5 

439.1 443.6 441.0 449.6 

687.6 674.3 669.4 693.6 

	

200.1 	195.7 	195.9 	191.3 

	

4,266.7 	4,234.2 	4,278.5 	4,223.0 

	

1,336.9 	1,333.1 	1,362.2 	1,406.9 

	

991.4 	992.3 	989.3 	987.2 

	

2,001.6 	1,998.1 	1,994.0 	1,956.1 

	

601.2 	604.7 	632.9 	607.5 

	

476.9 	465.8 	461.8 	459.2 

	

851.2 	897.6 	896.8 	896.8 

17,861.9 17,938.1 17,916.5 17,840.9 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brtvismick 

22 Quebec 

23 Ontario 

24 Manitoba 

23 Saskatchewan 

26 Alberta 

27 British Colua,ia 

28 Yukon 

29 Northwest Territories 

	

281.1 	279.4 	283.2 	285.4 

	

78.4 	79.3 	79.3 	80.2 

	

565.9 	564.0 	556.2 	558.4 

	

451.7 	448.9 	449.5 	447.6 

	

4,243.1 	4,256.8 	4,258.0 	4,220.1 

	

6,420.9 	6,501.9 	6,493.1 	6,452.5 

	

652.8 	650.3 	634.9 	647.0 

	

586.6 	592.4 	590.7 	584.5 

	

19918.8 	1,904.3 	13,902.4 	1,899.2 

	

2,600.7 	2,347.8 	22608.1 	2,603.4 

	

22.3 	23.0 	22.8 	23.0 

	

39.7 	40.1 	38.4 	39.7;  

2,278.3 

635.5 

4,469.8 

3,574.3 

33,702.2 

51,848.0 

5,106.2 

4,659.2 

15,191.8 

20,846.7 

174.1 

319.3 

0.6 

-1 . I 

0.3 

0.6 

-0.3 

-1.2 

0.4 

-1.0 

0.8 

0.1 

-3.1 

-1.0 

1.4 

-0.1 

0.1 

2.4 

0.3 

0.1 

-0.4 

0.9 

4.6 

. 
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TABLEAU 1. Ventes au detail, désaisonnalisCes, sethn I.e groupe de couaerce et la region 
(pCriodes oourantes) 

Change from 
previous month 

Variation p. r. 
au 001$ prc6dant 

Jun. 	May 
1996 	1996 
.Juin 	Mai 

change from previous year 

Variation par rapport a lanne. pr6c6d.n+e 

Year-to- 

	

August 	July 	Jun. 	May 	date 

	

1996 	1996 	1996 	1996 	1996 

	

AoGt 	Juillet 	Juin 	Mai Cunilatif 
t4 

10 

Per cent - pourcontag. - 

Groups de co.rce 	Canada 

0.4 -1.2 -2.2 -2.2 -4.0 -4.9 -3.6 Sup.rmarchás dsli..ntMion at I 
ep ica r ass 

0.2 -1.7 0.3 1.2 1.5 -0.7 1.3 Tous las autras .mgasina 2 
d • aliuisntat ion 

0.6 0.3 2.8 7.1 7.3 6.3 5.6 Pharmacies at magasins di 3 
.ódacamants br.vetós 

2.0 5.0 -0.1 -0.2 -4.0 -3.0 -3.7 Magasins di chaussures 4 

-1.5 3.2 -8.0 -8.5 -10.0 -6.6 -9.5 Magasins di vitements pour hos 5 

0.7 0.6 -3.8 -3.2 -9.5 -5.9 -5.2 Magasins di vêt.mants pour damas 6 

-1.9 0.4 -0.1 1.3 1.1 2.7 0.8 Autres nagasins di vetemants 7 

-3.5 7.3 -2.7 -4.2 -4.2 -2.6 -7.0 lagasins di maubls at dappar.ils 8 
managers 

2.4 5.6 6.1 5.2 4.1 1.4 1.6 Magasins daccussoirus damaublumant 9 

1.3 -1.2 -0.3 3.2 2.6 4.4 3.7 Concassionnairas de vóhicul.s 10 
automobiles it r.cr6a*ifs 

-3.2 2.1 9.0 7.9 10.7 13.9 11.9 Stations-service 11 

0.2 1.6 3.0 4.0 3.9 5.6 5.2 M.gatins di pilces at d'accassoir.s 12 
pour automobiles at services 

1.9 0.3 4.8 5.2 4.4 3.4 4.4 Magasins di sarch.ndises div.rs.s 13 

4.2 5.4 -0.8 -0.1 5.5 1.0 1.5 Autr.smagasins di produits 14 
semi-durablas 

0.6 3.5 5.3 -1.0 0.1 -0.8 -2.6 Autres sogasins di produits 15 
durables 

- - -3.4 -9.8 -4.6 -3.8 -4.6 -0.9 Autras ..gasins di yenta au detail 16 

0.4 0.2 0.3 1.5 1.1 1.4 1.4 Total, ensmable des .agasins 17 

REgions 

-0.8 -0.3 -3.9 -4.9 -2.4 -2.2 -2.1 Terre-Neuve 18 

-1.1 -0.3 0.9 4.5 3.4 6.2 6.3 lia-du-Princ.4douard 19 

-0.4 1.8 6.8 7.7 4.8 6.6 5.1 Nouvells-Ecoss. 20 

0.4 -0.1 4.4 4.9 5.7 7.1 6.9 Nouveau-Brunswick 21 

0.9 1.3 2.3 3.4 4.8 3.5 2.7 Quób.c 22 

0.6 -0.6 -3.1 -1.1 -1.8 -1.7 -1.2 Ontario 23 

-1.9 2.0 4.6 4.1 2.1 4.6 4.6 Manitoba 24 

1.1 0.2 4.6 6.6 6.5 7.2 7.1 Saskatchewan 25 

0.2 0.1 2.3 2.6 2.3 2.4 3.3 Alberta 26 

0.2 -0.1 0.7 1.0 -0.6 1.4 1.2 Colothia-Britannique 27 

-0.8 0.6 5.7 17.4 15.4 16.3 11.0 Yukon 28 

-3.4 -2.2 4.6 7.0 1.1 5.21 6.31 T.rritoir.s du Nord-Ouest 29 
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49410.3 4042.7 4000.1 4,257.9 

355.8 355.8 382,5 379.0 

19014.1 1023.0 12027.8 1067.3 

158.3 131.3 163.0 162.5 

111.4 106.8 136.8 132.4 

329.0 319.1 352.3 358.0 

480.3 386.2 426.9 432.0 

722.4 668.6 645.2 649.7 

212.9 206.3 200.5 193.3 

4,302.5 4,643.4 4,989.6 5,264.6 

	

1,470.2 	1,470.3 	1,436.8 	19477.9 

	

1015.2 	1,064.9 	1,072.8 	11119.0 

2,012.3 1,811.4 1032.7 1,925.4 

646.8 624.5 683.5 710.5 

512.4 467.2 470.8 468.5 

944.4 960.7 953.5 929.6 

18,695.2 	15,382.0 	15,974.9 	19,527.6 

32,318.3 

2,788.7 

8,120.2 

1,038.3 

873.9 

2,391.9 

3,101.5 

5,023.1 

1,455.7 

35,425. 1 

10,820.4 

7,738.8 

13,888.2 • 

4,507.9 

3,351.5 

6,917.5 

139,761.0 

306.3 

90.6 

605.4 

480.2 

4,504.6 

6,579.6 

680.7 

609.9 

2,030.8 

2,742.1 

26.4 

41.6 

291.4 

89.9 

579.8 

470.7 

4,364.1 

6,595.7 

649.4 

604.5 

1,947.3 

2,718.6 

28.3 

42.5 

294.0 

85.8 

587.1 

480.0 

4,557.9 

6,892.5 

667.2 

624.4 

2,001.2 

2,716.4 

26.1 

42.3 

306.7 

86.0 

604.6 

480.8 

4,858.4 

7,048.5 

698.2 

618.8 

2,038.4 

2,719.8 

25.3 

41.8 

2,208.3 

620.8 

4,368.8 

3,467.6 

33,386.6 

50,429.3 

4,963.7 

4,542.2 

14,837.3 

20,443.9 

177.1 

315.3 

TABLE 2.. Retail Sales, Not Seasonally Ad3usted, by Trade Qroup and by Region (Current 
Periods) 

Sales 

Ventes 

	

Augusti 	July 	June Play Year-to-date 

	

1996 	1996 	1996 	1996 	1996 
No 
	 AoGt 	Juillet 	Juin 	Mai 	Cumu].a+if 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIen's clothing stores 

6 Nomen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

iS Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 
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3.3 -3.9 -6.7 0.2 

1.0 -1.1 2.5 4.1 

3.2 9.2 4.2 8.8 

5.4 -1.2 0.3 0.6 

-2.3 -9.9 -10.3 -2.4 

-1.8 -2.4 -7.9 -2.9 

1.7 - - 0.2 7.7 

-0.6 -3.8 -7.3 -0.5 

7.1 8.2 - - 0.3 

-2.9 9.3 -3.2 3.3 

9.2 8.4 9.3 17.3 

3.4 7.9 -0.4 6.1 

6.9 5.7 3.6 5.7 

0.3 1.5 5.2 3.3 

8.0 -1.0 -0.6 2.7 

-6.3 -6.2 -5.0 -1.6 

Sup.rmarch.s dalimentation it ipiceries I 

Tous las sutres megasins d'alimentation 2 

Pharmecies it .agasins do m.dicam.nts br.vMis 3 

Megasins di chaussuros 4 

Pgasins di vêtsosnta pour ho.iss 5 

Megasins di vat.msnts pour dames 6 

Autres megasins di viks.snLs 7 

Megasins di msubl.s at d'.pparails .enag.rs 8 

Megasins d' accesso iris d' .msubl.ment 9 

Concassionnair.s de vihiculas automobil.s 10 
it recreatife 

Stations-s.rvic. 11 

Magasins di piaces it d'acc.ssoiras pour 12 
autooubil.s at services 

Magasins di u,archandis.s div.rs.s 13 

Autr.s aingasins do produits saai-durabl.s 14 

Autr.s mogazins da produits durabl.s 15 

Autrus magasins di vents au ditail 16 

S 

-2.4 

1.8 

6.4 

-1.6 

-7.9 

-3.9 

2.0 

-5.7 

2.1 

4.0 

12.5 

5.6 

5.2 

2.3 

-1.0 

-0.5 

S 

-1.7 -4.4 -6.4 1.3 

2.5 4.7 -1.4 9.2 

10.0 8.0 -0.1 7.8 

5.9 6.0 3.6 9.2 

4.6 4.6 1.3 6.4 

-2.4 0.8 -5.0 0.9 

7.3 4.3 -0.4 7.9 

6.1 8.0 4.8 9.2 

4.6 3.5 -0.7 4.3 

1.3 2.2 -1.5 2.0 

7.8 20.0 12.3 20.3 

6.3 7.0 2.0 7.2 

Terre-Neuve 18 

Ili-du-Princ.-Edouard 19 

Nouv.11.-Ecoss. 20 

Nouveau-Brunswick 21 

Quibec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 
Alberta 26 

Colothi.-Britanniqu. 27 

Yukon 28 

Territojr.s du Nerd-OussI 29 

-1.3 

6.7 

6.1 

7.5 

3.5 

-0.3 

5.4 

8.1 

4.0 

2.0 

13.2 

7.6 

. TABLEAU 2. Ventes au detail, non-désaisonnalisCes, 501Dm I.e group. do cno.erce Pt la region 
(pCriodes aourontes) 

Change from previous year 

Variation par rapport i lannee pr6c6d.nte 

	

August 	July 	June 	May Y..r-to-da+. 

	

1996 	1996 	1996 	1996 	 1996 

	

AOÜt 	Juillat 	Juin 	Mel 	Cuiujla*if 

Per cent - pourc.nLag. 

Groups di coeroe - Canada 

H e 

1.1 	2.8 	-1.8 	3.7 
	

2.2 Total, enseeble des .agasiss 	 17 

R8gons 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

. Sales 

Ventes 

Quarter 2 Quarter I Quarter 4 Quarter 3 Quarter 2 
1996 1996 1995 1995 1995 

Trimestre 2 Trimestre 1 Trimestre 4 Triimsfre 3 Trimestre 2 

millions of dollars - millions de dollars 

122205.4 11,559.9 12,452.6 123882.4 12,776.7 

12111.3 965.9 1,069.4 12058.1 1004.8 

3,103.3 2,979.8 3,318.4 2,913.5 29905.4 

458.6 290.1 492.3 443.1 464.7 

376.4 279.4 567.9 361.3 413.2 

12011.5 732.3 1,239.4 1 1 030.5 1,068.6 

12260.5 974.5 1,724.0 1,357.8 1,224.6 

12899.2 1,732.9 2,486.1 2,161.7 2 1 019.0 
562.9 473.5 664.0 590.4 567.1 

15,143.5 11,335.6 11,383.7 12,840.0 143,561.0 

4,196.6 3,683.4 3,741.4 3,943.7 3,673.1 

3048.9 2,509.8 3,107.7 2,890.4 3,007.9 

5,620.0 4,444.5 7,625.5 5,432.6 5,384.8 

1,907.6 1,329.0 2,066.0 1,882.5 1 2 869.1 

1,331.7 1,040.2 1,690.5 19374.9 1,351.6 

2,697.7 2,314.7 3,279.1 3,002.2 2,802.0 

56,035.1 46,645.7 56,907.8 54,165.0 55,193.5 

272.6 250.7 267.2 295.5 287.5 

60.8 58.3 70.2 66.2 68.7 

5.2 3.2 6.2 5.6 5.3 

2.6 1.7 5.2 3.3 3.9 

12.0 8.4 20.1 12.3 12.2 

8.5 7.2 18.3 11.8 9.4 

20.3 16.8 31.2 24.8 21.8 

2.6 2.0 4.7 3.7 3.6 

208.6 136.6 126.7 164.3 188.3 

78.0 78.8 88.4 100.7 873 

43.1 31.7 44.5 41.5 42.9 

104.0 83.5 172.9 108.7 99.1 

23.1 16.0 33.6 30.8 32.2 

9.8 7.6 16.2 9.6 9.4 

22.1 18.7 33.0 23.7 22.2 

B83.4 727.3 945.3 910.9 903.3 

Trade Group 

No. 

Canada 

I Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine Ltores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

NevfDund]and 

1 SuperumrkeIs and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, August 1996 	 Commerce de detail, aoit 1996 
Statistics Canada . Catalogue no. 63005-XPB 	 -6- 	Statistique Canada - n 63-005-XPB au catalogue 



. 
TABLEAU 3. Ventes au detail, non-désaisonnalisées, salon 3m groIe de coerce at la region 

(e.aations trlmestrielies) 

Change from previous year 

Variation par rapport è lanné. précédente 

Quarter 21 Quarter 11 Quarter 41 Quarter 31 Quarter 2 
1996 	1Q96 	1995 	1995 	1995 

Tristr. 2 Trimustre I Trimestre 4 Trimestre 3 Trimestro 2 

Per cent - pourc.n*ago 	
Canada 

Groups ci. comeerce 

N o 

-4.5 -1.6 -2.5 1.0 1.4 

0.6 4.8 3.2 4.0 20.4 

6.8 6.2 2.0 -1.9 -1.6 

-1.3 -5.7 -9.6 -2.5 1.9 

-8.9 -7.8 -5.0 1.1 -3.7 

-5.3 -3.5 -6.8 2.3 7.9 

2.9 1.7 4.3 9.1 15.3 

-5.9 -8.0 -8.7 -1.4 - - 
-0.7 1.0 1.5 -3.3 0.7 

4.0 4.9 1.7 8.5 3.9 

14.3 13.7 4.6 3.1 4.0 

4.7 6.7 -4.7 -3.4 -5.4 

tl.gasins d'accessoires d'ameubl.ment 9 

Concessionnaires do véhiculos automobiles 10 
at récrea+ifs 

Stations-service 11 

Plagasins do pièces at daccessoirus pour 12 
automobiles at services 

Ptegasins do u,archandises diversos 13 

Autr.s angasins do produits somi-durabl.s 14 

Autres sagasins do produits durabl.s 15 

Autres m.g.sins do yenta su detail 16 

Total, ensemble des •agaslns 17 

Terre -Neuve 

SupermarchCs dalimentalion at Ipic.ries 1 

Tous las au*res magasins dalimentation 2 

Pharmacies at magasins do medicamsnts br.vetss 3 

tgasins do chaussures 4 

Pgasins do vitaments pour ho.mies 5 

Magasins do vetements pour dames 6 

Autres megasins do viIaman+s 7 

Magasins do meubles at dappareils managers 8 

Magasins d'accessoires damsublement 9 

Concessionnaires do vihicules automobiles 10 
at recreatifs 

Stations-service 11 

Magasins de pièces at daccessoires pour 12 
automobiles at sorvicas 

Magasins do merchandises divorces 13 

Autres ulagasins do produits somi-durables 14 

Autros utagasins do produits durables 15 

Autr.s liagasins do vents au detail 16 

I Total, ensemble des magasins 
	 17 

Sup.rmarchs d'alimentaIion at ápicerios 	1 

bus los autres magasins d'alimsntakion 	2 

Pharcias at igasins do mdicamsnks brevetés 3 

gasins do chauosures 	4 

I'gasins do vêteunts pour homes 	5 

Pgasins do vet.monts pour dames 	6 

Autres uagasins do vêtements 	7 
Nagasins do meubles at d'appar.ils ménagers 	8 

4.4 5.3 3.8 6.6 6.9 

4*1 • ::Z 
1.5 3.1 -0.4 3.3 3.1 

-5.2 -1.0 -1.0 2.1 6.6 

-11.5 -12.1 -7.3 2.0 4.8 

-3.7 -2.3 -14.2 -1.1 2.4 

-32.1 -32.0 -32.5 -4.6 -1.5 

-1.7 -1.1 -5.3 -7.9 -1.1 

-9,5 -2.1 6.2 19.2 16.1 

-6.5 -5.6 -17.4 1.9 4.0 

-27.1 -34.8 -7.1 -7.4 2.2 

10.8 14.8 6,1 3.8 -2.4 

-10.8 5.9 3.1 26.6 21.5 • 0.4 -6.7 -0.5 -2.1 -6.7 

4.9 11.4 3.3 -4.7 -4.5 • -28.4 -21.8 -15.4 -3.4 10.4 

4.0 7.4 -16.5 -18.9 -20.0 

• 
:::: 

1:.: 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Rqion (Quarterly 
Esti.ates) 

Sales 

	

. 

Ventes 
Trade Group 	

Quarter 21 Quarter 1 Quarter 4 Quarter 3 Quarter 2 
19961 	1996 	1995 	1995 	1995 

Ho. 	 Trimestre 2lTrimastre  1 Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 
Prince Edward Island 

I Supermarkel:s and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 i'4omen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

I Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

58.9 50.2 57.2 62.2 57.6 

17.3 16.4 18.4 17.0 16.2 

x x x x K 

K X K K X 

3.3 2.5 6.3 6.9 2.9 

4.1 3.6 6.1 4.7 4.8 

2.2 1.7 2.0 1.4 1.3 

53.3 39.8 42.5 48.9 55.8 

36.3 30.4 32.4 35.9 25.8 

14.4 9.6 13.6 11.9 12.6 

21.0 15.1 31.0 23.5 22.2 

13.0 8.6 14.3 13.8 10.7 

3.3 2.4 4.8 3.5 3.0 

10.4 7.9 11.3 13.7 11.2 

246.3 194.0 249.8 253.1 232.2 

506.6 469.6 436.5 460.4 450.8 

119.3 117.2 127.5 112.5 117.6 

9.7 6.7 9.8 9.4 9.2 

6.5 6.9 11.6 6.9 7.1 

24.9 18.0 37.9 25.5 26.0 

27.4 21.6 47.6 31.9 25.3 

31.7 32.5 48.4 36.7 34.7 

10.8 9.3 15.8 16.2 12.2 

420.5 321.8 276.1 321.0 429.3 

141.5 106.9 112.5 126.7 116.0 

71.2 56.3 78.9 74.8 75.3 

173.7 132.6 267.3 175.8 167.7 

41.3 36.1 63.9 52.5 48.5 

30.9 25.1 45.7 31.7 29.4 

94.0 74.3 105.0 107.9 96.1 

1,732.4 1,451.2 1,707.0 1 1614.9 1,673.3 
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1.5 5.3 -0.1 0.6 8.7 

6.2 21.5 -12.3 -0.2 3.2 

-8.8 -17.5 -10.1 8.0 3.1 

-4.0 -1.9 -4.4 -8.2 -1.6 

7.9 4.8 5.9 13.1 14.9 

-8.6 -1.3 -8.7 -12.0 -9.5 

-10.8 -1.6 -5.7 9.9 -7.3 

-2.0 7.2 -7.5 -4.5 3.6 

21.9 0.9 -9.6 -9.5 -16.8 

-5.4 -1.9 -7.5 -1.9 -13.0 

3.6 4.6 0.4 2.6 3.4 

-14.8 2.3 -9.0 0.1 0.9 

5.1 21.3 11,9 20.6 22.5 

-2.1 3.7 -3.7 2.0 2.5 

S 
TABLEAU 3. Ventes au detail, non-désaiscnnalisêes, solon Ia group. 4o cuaerce et Ia regcn 

(estieatons tri.estrielles) 

Cbnge from previous year 

Variation par rapport a l'anné. prcd.n+s 

Quarter 2 Quarter I Quarter 4 Quarter 3 Quart.r 2 
1996 	1996 	1995 	1995 	1995 

Trimestr. 2 ITrimstre I Trim.str. 4 Trimstr. 3 Trimustrs 2 

Groups de couriercs 

N o  

S 

S 

Per cent - pourcentage 

2.3 	0.9 	3.6 	9.8 	13.6 

	

6.1 	10.6 	6.3 	7.7 	4.9 

	

12.4 	13.8 	-4.8 	-2.7 	2.7 

!I-du-Pr1nce-douard 

Sup.rm.rches daliu,.ntation at ápiceri.s 1 

bus las aufres .I.gasins dalim.n+aIion 2 

Pharmoci.s at magazine d. .édica.nks br.v.tós 3 

Pgasins de chaussures 4 

Magasins de vit.ments pour harmes S 

Hagasins de vètam.nts pour deems 6 

Autres mogasins d. vit.ments 7 

Magasins de meubles at dappareils mmnagers 8 

Magasins dacc.ssoir.s da.eubls..nt 9 

Concessionnaires de vihicules automobiles 10 
at rIcróatifs 

Stations-service 11 

Magasins de pieces at daccessoir,s pour 12 
automobiles at s.rvicss 

Megasirts da merchandises diversea 13 

Autr.s megasins ds produits sami-durablas 14 

Autres magasins de produils durablas 15 

Autr.s .gasins de vent* su detail 16 

Total, .nsemble des megaslns 27 

Hauve lie - oass. 

SupermarchCs dalimentation at ipiceries I 

Tous las autrss magasins dali..ntation 2 

Pharmacies at magasins do médicamants br.vetCs 3 

Magasins ci. chaussur.s 4 

Megasins de vètements pour hormas 5 

Magasins ds v.'t.m.nts pour dames 6 

Autres mogasins ci. vitemsnts 7 

Magasins do meubl.es at d'.ppareils msnagers 8 

Magasins daccessoires d'ameubl.ment 9 

Concassionnaires de v6hicules automobiles 10 
at ricratifs 

Stations-service 11 

Magasins d. pièces at dacc.ssoires pour 12 
automobiles at services 

Ilegasins de merchandises ciiverses 13 

Autrea megasins do produits semi-durabl.s 14 

Autr.s megasins do produits durables 15 

Autres uogasins cio vents au ditail 16 

6.6 4.6 9.0 1.7 0.9 

x x x x 

x x K X X 

15.1 30.4 13.3 1.3 -19.9 

-13.3 -19.3 -20.3 -30.0 -21.6 

67.3 53.7 5.2 -43.4 -41.4 

-4.5 13.2 4.0 20.2 5.1 

40.8 49.5 39.9 25.5 9.0 

13.8 3.9 -4.9 -13.9 -11.6 

-5.4 0.3 -3.3 -1.9 2.4 

21.3 23.4 29.5 19.6 22.4 

9.2 19.2 20.2 21.3 25.5 

-7.1 -6.9 -9.8 -10.4 -1.1 

3.5 	7.1 	-4.4 	-1.9 	1.2 Total, ensemble des .agasins 	17 
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TABLE 3. Retail Sales, Met Seasonally AdZlUsted, by Trade Group and by Region (Quarterly 
Estatas) 

. Sales 

Ventes 

Quarter2 Quarter 1 Quarter 4 Quarter 31 Quarter 2 

	

1996 	1996 	1995 	1995! 	1995 
Trimestre 2 Trimestre I Trimestre 4 Trimestra 3llrimestre  2 

millions of dollars - millions de dollars 

	

343.0 	299.3 	315.0 	338.0 	314.0 

	

99.5 	109.1 	127.8 	109.2 	106.6 

	

8.0 	5.0 	10.3 	9.1 	9.0 

	

5.5 	4.2 	10.7 	5.4 	6.6 

	

22.9 	17.8 	33.9 	22.6 	23.0 

	

21.8 	16.2 	33.9 	23.9 	17.8 

	

36.8 	38.2 	50.8 	40.2 	34.1 

	

11.9 	8.9 	16.4 	12.7 	10.7 

	

382.0 	270.9 	266.2 	311.5 	342.1 

87.6 77.1 88.6 107.1 92.4 

92.9 68.4 92.4 81.9 82.2 

140.7 111.2 218.3 138.2 130.4 

46.0 30.3 44.9 36.6 37.6 

18.3 13.1 29.3 23.0 21.2 

60.8 44.7 67.3 65.8 58.6 

1,391.3 1,125.4 1,417.8 1,338.0 1 1 298.3 

3,103.2 2,899.7 3,290.0 33387.0 3,387.5 

743.8 720.4 771.3 648.7 649.6 

161.5 90.9 179.4 153.7 159.9 

108.6 66.4 134.6 87.9 111.5 

295.9 213.2 328.9 293.0 301.6 

424.0 272.2 455.6 390.7 378.3 

564.6 468.7 632.8 612.5 600.4 

146.0 107.7 149.6 150.6 157.9 

32584.3 2,455.2 2,376.6 2,758.2 3,241.8 

907.1 842.3 855.4 820.4 764.7 

850.8 636.3 838.6 741.7 796.1 

1,194.8 936.7 1,679.2 1 3.106.4 1038.5 

464.9 285.1 441.1 446.2 447.6 

273.6 213.1 345.9 294.7 296.0 

443.4 349.1 531.2 435.1 459.8 

13,453.1 10 0864.9 13,3.50.0 12,674.3 13,229.4 

Trade Group 

No 

New Rrunswick 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General m.rehandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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Change from previous year 

Variation par rapport a 11ann6e precedent. 

Quarter 2 Quarter 1 Quarter 41 Quarter 3 Quarter 2 

	

1996 	 1996 	 19951 	1995 	 1995 
Trim.str. 2 TrimesEre 1 Trim.stre 4ITrim.str. 3 Trimestr. 2 

Per cent - pourcentage 

	

9.2 	 5.4 	 2.3 	 5.8 	 0.2 

	

-6.6 	 8.5 	 12.5 	 13.2 	 13.0 

	

-11.3 	 -7.9 	 -4.6 	 10.0 	 11.9 

	

-16.0 	 -6.1 	-14.5 	-25.5 	-21.2 

	

-0.7 	 13.7 	 3.7 	 -2.1 	 5.7 

	

22.4 	 16.3 	 30.3 	 27.8 	 15.0 

	

8.1 	 18.5 	 -1.9 	 8.0 	 0.1 

	

10.7 	 7.2 	 24.4 	 13.8 	 3.4 

	

11.7 	 21.3 	 14.6 	 28.8 	 5.6 

-5.2 -17.9 -23.7 -13.2 -15.5 

13.0 12.0 2.0 -2.8 0.2 

7.9 12.5 7.1 -0.3 -6.8 

22.5 30.2 9.7 19.6 21.8 

-13.7 -12.8 -12.6 3.5 6.4 

3.6 3.2 -1.0 2.7 8.8 

TAR LEAU 3 • Ventes au detail, non -désaisonnaliséms, sm]nn 1e groiP do oe roe at la region 
(ePtataons trioestrielles) 

roupe d. co.mmrc. 

Nouveau -Brunsvick 

Superourch 	d'm].ir.ntation at epic.ries I 

Tous les autros megasins dalimentation 2 

Pharmacies at .mgasins de nedica.ents brav.*ós 3 

P'Iagasins de chaussuras 4 

Pgasins de vèt.umnts pour hoimms 5 

Megasins de vatemants pour dames 6 

Autres magasins do vitements 7 

Megasins do mubles at d'spp.r.ils managers 8 

Magasins d'acc.ssoiras d'.meubl...nt 9 

Concessionnairas da v6hicules automobiles 10 
at ricrIakifs 

Sta+ions-sarv ice 11 

Magasins d. pièces at daccessoires pour 12 
autooubil.s at servic.s 

Magasins de merchandises diverses 13 

Autras lagasins do produits somi-durables 14 

Autr.s ..gasins do produits durabl.s 15 

Autros lagasins do vents au detail 16 
S 

7.2 	 9.4 	 4.2 	 8.3 	 1.8  Total, enseeble des magasins 	 17 

Québec 

. 

-8.4 	 -8.3 	 -7.3 	 -5.9 	 -6.2 

14.5 10.1 4.0 -11.5 -12.9 

1.0 -2.4 -3.8 2.0 2.3 

-2.6 -6.4 -7.1 -7.1 -3.9 

-1.9 5.1 -2.1 4.2 7.4 

12.1 1.6 6.4 14.9 18.6 

-6.0 3.5 0.8 9.0 14.1 

-7.6 4.5 2.7 5.5 13.9 

10.6 8.8 1.9 -0.9 -10.2 

18.6 23.4 16.3 8.7 8.2 

6.9 12.8 1.4 1.4 -2.3 

4.9 8.5 1.5 1.3 3.4 

3.9 -1.3 -10.0 -4.2 -4.1 

-7.6 -4.0 -1,9 7.8 7.8 

-3.6 -1.2 -2.2 1.2 1.0 

Supermarchis dalim.ntstion at Cpic.rie. 1 

Tous las autr.s magasins dalimentation 2 

Pharmacies at magasins do med icamants br.v.tss 3 

i.gasins d. chaussuras 4 

Magasins do vet..ents pour homees S 

Megasins do vitee.nts pour dames 6 

Autras uagasins da vetam.nts 7 

Magasins de meubles at dappar.ils ménagers 8 

Megasins d.ccassoir.. dameubl.m.nt 9 

Concessionnaires da vihicules automobiles 10 
at recréatafs 

stations-service 11 

Magasins do pièces at daccassoir.s pour 12 
automobiles at services 

Magasins de merchandises div.rsas 13 

Autres .agasins de produits semi-durabl.s 14 

Autr.s megasins do produits durablas 15 

Autres magasins do vents mu detail 16 

3.2 	 3.0 	 -0.8 	 -0.7 	 -3.2 Total, ensemble des .agasns 	 17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates) 

Sales 

Ventes 

Quarter 2 Quarter 11 Quarter 4 Quarter 3 Quarter 2 
1996 1996 1995 1995 1995 

Trimestre 2 Trimestre 1 ITrimostro 4 Trimestre 3 Trimestra 2 

millions of dollars - millions do dollars 

3,752.4 3,647.5 3,891.6 4,026.7 4,061.7 

1,201.7 1,168.1 1,290.3 1048.9 1,152.7 

162.4 102.5 165.1 151.0 162.9 

142.6 107.4 220.6 138.4 164.1 

376.5 254.5 454.2 372.4 401.8 

404.1 345.8 633.8 480.6 434.3 

590.6 560.0 846.1 718.0 681.7 

204.3 180.1 244.6 219.9 212.6 

51680.6 41.266.5 4,454.8 5 1 022.0 53621.3 

1,651.7 1,390.3 1,604.0 1,488.4 1,387.9 

13183.4 946.1 1075.0 1,079.1 1,143.6 

2,057.3 1,627.5 2,929.3 21001.5 1,978.0 

706.5 509.4 799.6 704.4 688.7 

517.6 374.0 637.8 503.4 517.0 

1,171.3 1,080.3 11525.8 1,440.2 12290.3 

20,258.9 16,995.1 21,144.8 19,957.8 20,407.2 

519.6 483.1 508.5 510.8 502.4 

73.7 74.2 86.6 75.4 72.7 

14.6 8.8 15.7 12.5 12.9 

11.7 7.3 15.6 9.4 11.2 

27.7 18.2 31.8 26.4 27.8 

44.9 35.2 61.9 42.8 40.4 

64.3 56.2 77.5 63.3 56.7 

14.4 11.6 16.2 15.0 14.1 

492.3 373.0 362.8 412.0 467.4 

170.2 147.3 156.8 176.6 171.6 

112.4 89.3 100.7 89.3 91.4 

234.0 185.0 320.9 234.4 236.6 

55.1 41.5 67.2 50.7 47.4 

46.4 34.6 63.6 52.8 52.4 

80.9 65.8 99.2 85.3 80.8 

1,983.3 1 1650.2 2,008.0 1,877.5 1,908.8 

Trade Group 

No. 

Ontario 

I Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens cloThing stores 

6 Momen' $ clothing stor.s 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings stares 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Manitoba 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Hen's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Retail Trade, August 1996 
Statistics Canada - Catalogue no. 63-005-XPB 

Commerce de detail, aoCjt 1996 
12- 	Statistique Canada - n o  63-005-XPB au catalogue 



1.5 10.8 18.8 18.5 14.0 

13.1 7.7 13.6 27.2 23.6 

6.7 -10.1 -11.2 -6.3 -11.9 

-0.4 -12.1 -15.7 -10.6 -13.0 

11.1 15.8 11.5 10.2 17.1 

13.4 5.3 -6.2 8.0 1.7 

2.3 -4.4 10.1 13.8 6.4 

5.3 11.9 2.9 20.5 15.8 

-0.8 -2.6 -4.5 3.7 16.8 

23.1 39.6 16.2 6.5 -4.1 

-1.1 -3.2 -0.6 4.6 6.1 

16.2 14.8 8.8 10.9 -8.0 

-11.6 -15.8 -10.9 5.0 12.5 

0.1 0.4 3.2 10.9 10.6 

. 

TALEA1J 3.. Ventes au detail, non-dCsaisonnalisêes, slon Is groups de rn...rce at I.e region 
(.stioations tri.estrielles) 

Change from previous year 

Variation par rappor( a 1.nnis prcsd.M. 

Uuarer 2 Quarter I Quarter 4 Quarter 3 Quarter 2 
1996 	 1996 	 1995 	 1995 	1995 

Trimestr. 2 Tra.skrs 1 Trim.sLr. 4 Tri.str. 3 TrimesEre 2 

Group. de comerce 

. 

Per cent - pourc.ntae 

-7.6 	-3.9 	-3.8 	1.4 	2.1 

19.0 14.1 7.7 9.8 6.4 

3.5 2.4 -7.1 -5.6 -6.0 

4.0 3.9 4.7 9.2 9.6 

2.6 5.4 -4.3 8.7 6.2 

ai -13.1 -12.7 -7.0 -2.0 

-9.2 18.0 7.3 10.5 13.1 

0ntaro 

Sup.rmarch 	d'alim.nEation at ápicsriss 1 

Tous las autrss megasins dalim.n*ation 2 

Pharmacies at lagesins de medicaments breveEss 3 

Pgasins d. ch.ussur.s 4 

Magasins da vet.ments pour homass 5 

Pg.sins de vê*emsnEs pour dames 6 

AuErea magasins de vêtsu,.n&s 7 

Pgasins de .eubles at dappar.ils minagers 8 

l.gasins d'acc.ssoir.s d'am.ubl.msnt 9 

Concessionnair•s de vhiculss automobiles 10 
at récrIatifs 

Sta+ions-sarvics II 

Pgasins do pisces at d'accessoir.s pour 12 
automobiles at services 

Magasins de merchandises diverses 13 

Autr.s .agasins de produits s.mi-durabl.s 14 

Autr.s magasins do produits durables 15 

Autres u,agasins do vents cu detail 16 

4.3 8.2 3.4 1.6 3.4 

-0.3 -11.3 -16.0 -7.9 -5.4 

-13.1 -13.9 -9.2 -2.5 -7.9 

-6.3 -11.3 -12.6 -0.9 5.7 

-6.9 -3.9 1.5 3.9 14.8 

-13.4 -20.5 -16.7 -11.9 -6.0 

-3.9 -3.0 -7.5 -10.7 -3.8 

1.1 -1.4 -4.9 11.5 5.6 

. 

	

-0.7 	0.5 	-2.1 	4.7 	4.5 

	

3.6 	9.0 	5.9 	6.7 	5.8  

Total, .nseabla des .agasins 	17 

Manitoba 

Superimrchés dalimentation at Ipiceries 1 

Tous lea autres magasins d'alimsntation 2 

Pharmacies at magasins, de midicaments brevetes 3 

Msgasins d. ch.ussur.s 4 

Magasins de vêtements pour houmiss 5 

M.gasins de vitements pour dames 6 

Autres magasins de vitements 7 

Magasins de meubles at dappar.ils managers 8 

Magasins dacc.ssoir.s damsubl.u,sn* 9 

Concsssionnair.s do vihicules automobiles 10 
at rócróatifs 

Stations-s.rvic. II 

Magasins do pièces at d'accsssoirss pour 12 
automobiles at services 

Il.gasins de merchandises diverses 13 

Autres umgasins de produits ssmi-durabl.s 14 

Autres magasins de produits durables 15 

Autr.s magasins do vents au detail 16 

3.9 	6.8 	27 	9.1 	8.4  Total, ensamble des .agasins 	17 
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TASLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Reg8on (Quarterly 
Estisotes) 

Sales 

Ventes 

Quarter 2 Quarter I Quarter 4 Quarter 3 Quarter 2 
1996 1996 1995 1995 1995 

Trimestre 2 Trimestre I Trimestre 4 Trim.s*re 3 Trimestre 2 

millions of dollars - millions de dollars 

436.3 397.1 427.8 436.2 425.1 

74.1 61.0 79.8 73.0 85.4 

10.1 6.3 10.2 9.2 10.9 

8.4 6.2 15.9 9.0 8.9 

25.2 17.5 30.9 23.8 24.6 

37.2 27.1 51.3 34.6 34.0 

41.0 38.6 58.7 52.2 48.0 

17.9 14.7 21.1 16.8 14.9 

507.0 408.6 422.5 389.6 409.1 

171.5 154.0 142.8 145.9 134.5 

105.0 79.4 96.1 117.3 125.4 

207.1 174.6 277.7 202.1 202.7 

47.3 36.2 67.3 53.3 46.4 

39.3 27.8 47.9 38.3 35.4 

67.4 54.3 78.1 71.9 66.3 

1,810.1 	1,517.8 	1 1 843.2 	1 1685.4 	1,682.3 

1,407.4 1,280.2 1 2 382.7 1,443.9 1,416.5 

287.5 269.8 298.6 262.6 253,4 

38.1 26.7 41.3 39.2 40.0 

41.9 35.9 67.0 42.9 40.2 

89.8 75.8 122.3 97.1 102.2 

140.5 118.9 202.8 161.5 132.1 

229.2 213.6 314.8 253.6 228.0 

61.2 54.2 76.8 59.9 51.3 

1,609.7 19207.5 1,320.3 1,394.2 1,594.4 

394.0 364.0 343,7 366.5 349.8 

303.0 253.4 304.6 311.4 317.1 

599.2 471.3 795.6 566.8 561.7 

189.4 136.3 198.8 171.8 190.2 

175.6 136.8 208.0 163.6 145.7 

325.4 257.7 351.6 309.9 302.6 

5,9.0 4,934.2 6 1 068.2 5,679.8 5,759.4 

Trade Group 

No. 

Saskatchewan 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and applianc, stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service 5tations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 
S 
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-13.1 -26.6 -26.3 -30.6 -22.2 

-7.8 -10.5 -15.8 -4.7 13.9 

-5.9 -5.7 11.1 9.7 -19.6 

2.2 -1.6 2.1 2.8 2.8 

9.3 12.5 11.2 11.4 28.1 

-14.5 -21.5 -12.2 7.3 7.3 

20.2 8.4 5.0 5.1 -1.5 

23.9 26.1 13.7 18.9 12.8 

27.5 31.3 7.5 -0.4 2.2 

-16.3 -12.6 -26.9 -7.6 -4.8 

2.2 9.4 7.6 11.1 10.5 

1.7 1.3 11.9 16.2 -11.9 

11.0 2.2 -1.6 -0.1 -13.9 

1.7 4.7 1.1 3.9 3.7 

. 

TABLEAU 3. Ventes au detail, non-dësaisonnalisées, salon Ia groupe de ooerce at Ia region 
(estioations trioestrielles) 

Change from previous year 

Variation par rapport i l'année pricIdent. 

Quarter 2 Quarter 1 Quarter 4 Quarter 3 Quarter 2 
1996 	 1996 	 1995 	 1995 	 1995 

Triastre 2 ITrimestr. I ITrimsstra 4 ITrimestre 3 ITrimestre 2 

Groups d. comeerce 

. 

Per cent - pourcentage 

2.6 	 7.5 	 14.5 	 12.3 	 10.8 

Saskatchewan 

Superuarchés d'ali.entation at ipicaries I 

Tous lea autr.s msgasins d'alimentation 2 

Phariacies at mogasins de msdicamants brevates 3 

Ilagasins di chaussurss 4 

tiagasins di v*emsnIs pour hoi.iss 5 

Magasins da vitaments pour dames 6 

Autras magasins de vft.m.nts 7 

Magasins do .oubl.s at dappareils menagers 8 

Pbgasins d'accassoir.s dameublewent 9 

Concassionnaires do vthicul.s automobiles 10 
at rócratifs 

Stations-sarvice 11 

PI.gasiria di pièces it d'accsssoiris pour 12 
automobiles at services 

Pi.gesins do merchandises div.rs.s 13 

Autras mogusins do procluits semi-durabiss 14 

Autras magasins de produits durables 15 

Autrus magasins de vents au ditail 16 

7.6 

-0.6 

13.4 

-4.8 

4,3 

-12.1 

6.4 

0.5 

19.2 

1.0 

12.6 

-4.4 

6.7 

-0.4 

20.6 

7.5 

2.9 

9.4 

0.4 

6.5 

-5.0 

15.7 

-1.8 

15.2 

-8. 6 

21.5 

10.5 

16.2 

-5.4 

4.6 

9.5 

16.7 

5.6 

5.2 

4.5 

0.3 

-1. 1 

19.8 

-11.3 

9.3 

-.4.6 

26.2 

19.2 

-11.3 

-22.5 

4.9 

-9.8 

-0.9 

-1.7 

1.5 

6.9 

5.4 

0.2 

-0.4 

37.7 

0.8 

15.0 

-0.4 

0.8 

13.9 

-18.4 

-14.9 

7.5 

-12.8 

-6.2 

4.8 

5.0 

5.0 

-4.9 

22.9 

-0.7 

14.3 

14,0 

-9.7 

-7.6 

5.5 

-13.2 

-16.5 

8.6 

-4.4 

-3.0 

10.3 

1.5 

Total, ensemble des •agasins 	 17 

Alberta 

Supermarchés dalimantation at Ipic.ri.s 	1 

bus las autrus usgasins dalimentation 	 2 

Pharuacies at mogasins do medicamants brev.Les 3 

Pgasins de chaussuras 	 4 

tgasins de vetements pour hommots 	 S 

Plagasins de vetements pour dames 	 6 

Autras umgasins do vI*.ments 	 7 

l.gasins de maubles at dappereils msnagers 	8 

Pgasins daccassoiras damaublem.nt 	 9 

Concessionnair.s da vIhicules automobiles 	10 
at ricrIatifs 

Stations-service 	 11 

Ptagasins do pièces at daccessoir.s pour 	12 
automobiles at services 

Ilagasins de merchandises diversas 	 13 

Autras mogasins de produits sa.i-durabl.s 	14 

Au+r.s m.gasins de produits durabl.s 	15 

Au*r.s uagasins da vents au detail 	 16 

Total, ensemble des •agasns 	 17 
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TABLE 3. Retail Sales, Not Seasonally Adpusted, by Trade Group and by teion (Quarterly 
Estiaates) 

Sales 

Ventes 

Quarter 2 Quarter 1 Quarter 4 Quarter 3 1 Quarter 2 
1996 1996 1995 19951 1995 

Trimestre 2 Trimestre I Trimestre 4 Trimestre 3llrimes+re 2 

millions of dollars - millions de dollars 

19760.6 1,744.2 12835.4 1,879.6 1,834.7 

419.0 379.7 441.4 393.8 376.3 

47.4 39.1 52.4 51.6 53.0 

47.0 44.2 83.6 56.0 57.9 

132.0 106.2 174.2 152.9 144.9 

145.5 125.6 208.2 169.5 146.6 

311.8 300.5 413.7 150.7 304.4 

90.5 82.4 115.4 93.1 87.3 

2073.5 1,834.9 1,716.7 1,996.4 2,187.9 

545.1 479.6 504.9 559.9 529.8 

365.6 333.6 357.0 333.3 312.9 

830.8 661.2 1077.9 822.9 794.1 

314.2 223.8 327.0 314.7 312.7 

211.4 202.1 286.0 248.6 236.5 

411.7 354.2 465.6 437.7 404,1 

	

7 9954.1 	7429.2 	8,192.4 	7,988.3 	7,919.4 

	

44.9 	38.3 	403 	42.2 	38.8 

x x x x 
x x x x x 

1.4 0.7 1.3 1.1 1.3 

4.7 4.1 5.9 5.1 4.6 

1.1 1.0 1.3 1.3 1.1 

31.7 21.0 20.4 22.0 23.7 

57.5 45.8 55.4 52.2 53.9 

6.8 5.7 8.3 7.7 6.9 

5.6 3.7 5.3 5.6 5.4 

10.4 7.8 10.9 11.1 10.0 

197.2 156.3 381.3 385.0 179.8 

Trade Group 

No 

British Caluabia 

I Superrorkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S lion ' s clothing stores 

6 Nomen ' s clothing stores 

7 OTher clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 I4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 total, all stores 

S 
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15.6 	 13.7 	 9.3 	 6.1 	 -0.6 

x x x x 
x x x x 

3.1 -26.7 -9.4 0.2 14.7 

0.4 3.8 17.1 28.4 21.6 

-6.1 -3.0 -8.1 -6.1 -13.0 

33.8 22.8 21.9 22.0 15.4 

6.7 2.8 -3.8 7.9 4.4 

-2.0 19.3 1.6 4.9 13.1 

2.9 5.6 -11.6 -15.6 -12.4 

3.2 4.6 1.8 4.9 11.4 

Groupe do corc. 

N o  

. 

. Change from previous year 

Variation par rapport i 1.nn6e prc6dent. 

Quarter 2 Quarter ii Quarter 4 Quarter 3 Quarter 2 
1996 19961 1995 1995 1995 

Trimostre 2 Trimestre llTrimestr. 4 Trimestro 3 Trimetr. 2 

Per cent - pourcentage 

-4.0 4.7 1.1 6.3 8.4 

11.3 2.7 0.5 3.8 4.3 

-10.5 -3.6 -11.7 -7.9 3.2 

-18.8 -6.8 -3.1 6.6 16.2 

-8.9 -1.6 3.0 14.9 21.7 

-0.8 -0.5 -3.1 3.6 8.7 

2.4 0.4 -7.0 3.2 -2.5 

3.7 -5.0 5.2 -6.5 -2.0 

-0.7 3,2 4.7 7.5 21.2 

2.9 5.9 2.5 -0.3 9.4 

16.8 21.7 13.0 5.5 1.9 

4.6 4.8 5.2 10.7 8.7 

0.5 3.1 -8.3 5.4 4.6 

-10.6 0.7 -5.7 -2.7 -4.0 

1.9 4.9 -2.8 -2.0 2.2 

TABLEAU 3. Veutes au detail, non-désaiwnnalisCas, 551Dm 2e grDupe de oo..erce at l.a region 
(estiaations trioestrlelles) 

. 

Cola.bâe -8ritannique 

Superemrchis d'aliasntation at Ipiceriss I 

Tous les autres emgasins d'aliemn*ation 2 

Phariacies at magasins de .iedicamants brevetis 3 

Kagasins de chaussuras 4 

Kagasins de vêt.ments pour housas S 

Hagasins do vite.ents pour daeies 6 

Autr.s lagasins de vêtements 7 

Hagasins ds i,subl.s at dappar.ils managers 8 

M.gasins dacc.ssoir.s d.aeubl.msn* 9 

Conc.ssionnair.s di vIhicul.s autoonbiles 10 
at recrá.+if a 

Stations-s.rvic. 11 

Hagasins do pieces at dacc.ssoires pour 12 
automobiles at services 

lagasins do merchandises divers.s 13 

Autr.s uagasins di produits s..i-durab]..s 14 

Autres megasins do produits dursbl.s 15 

Autr.s megasins de vents au detail 16 

Total, enseubla des .agaslns 17 

Yukon at Territoires du Nord-i.st 

Superiarchis d'alimsntation at spicaries I 

bus las autres uagasins dalimentation 2 

Pharmacies at lagasins de midicaments brevetIs 3 

Megasins do chaussures 4 

Kagasans do vêtements pour hauaies S 

Magasins de vit.ments pour daiiies 6 

Autrse .agseins do vet.ments 7 

Hagasins di msubles at dapparsils nénogers 8 

Hagasins d'.ccessoiros d'u,eublemsnt 9 

Concessionnaires do vihiculos automobiles 10 
it recr.atifs 

Stations-service 11 

Kagasins do pieces at d'accessoires pour 12 
automobiles at services 

Magasins do marchandises diversis 13 

Autres magasins do produits semi-dur.blos 14 

Autras megasins di produits durebles 15 

Autras megasins di vente au detail 16 

0.8 	 8.1 	 1.2 	 50 	 10.2 

9.7 	 9.6 	 3.7 	 7.5 	 6.5  Total, ensemble des •agasins 	 11 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiaates) 

Sales 

Ventes 

Quarter2 Quarter 1 Quarter 4 Quarter S Quarter 2 

	

1996 	1996 	1995 	1995 	1995 
Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 Trinestre 2 

millions of dollars - millions de dollars 

	

21.3 	17.0 	18.4 	20.1 	17.5 

	

K 	K 	X 	X 	K 

	

K 	K 	X 	X 	X 

	

K 	K 	X 	K 	K 

	

K 	K 	K 	K 	K 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

16.4 	6.9 	7.1 	7.4 	10.1 

x x x x 
3.3 2.1 3.5 4.1 3.2 

x x x x x 

73.3 49.1 62.0 68.9 62.2 

23.6 21.3 22.1 22.1 21.4 

x x x x x 
x x x x x 
x x x K K 

K X K K K 

K K X K K 

1.8 1.6 2.2 1.7 1.8 

K X K K K 

15.3 14.1 13.3 14.6 13.6 

5.0 6.0 4.7 4.5 3.9 

x x x x x 
3.5 3.6 4.8 3.6 3.7 

2.7 2.0 2.4 2.2 2.7 

x x x x x 

Trade Group 

No. 

Yukon 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northuest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

16 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 
. 

17 Total, all stores 
	

123.9 	107.3 	119.3 
	

126.1 
	

117.6 
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Group. d. comeerce 

H 

S change from previous year 

Variation per rapport s lannI. precedents 

Quarter 2 Quarter I Quartsr 4 Quarter 3 Quarter 2 

	

1996 	 1996 	 1995 	 1995 	 1995 
Trimestre 2 Trim.str. I Trimsstra 4 Trimestro 3 Trimestro 2 

Per cent - pourcentage 

	

22.0 	 14.1 	 40.8 	 38.5 	 24.9 

x 	x 	x 	x 	x 
x 	x 	x 	x 

x 	x 	x 	x 	x 
x 	x 	x 	x 
X 	 x 	X 	 X 	 X 

x 	x 	x 	x 	x 

	

62.2 	 11.2 	 9.0 	 15.7 	 16.2 

TALEA1J Z. Ventes au detail, non-dCsaisonnal.tsées, salon Ia groa de nnercs at la régon 
(estiaations tri.estrielles) 

S 

. 

x x x x x 
3.4 1.6 0.8 -3.2 4.9 

x x X X X 

17.9 6.5 14.2 16.3 12.1 

10.3 	 13.3 	 -8.0 	-12.5 	-14.8 

x x x x x 
x x x x x 

x x x x 
x x x x x 
x x x x x 

-1.9 15.9 23.6 -12.2 -11.5 

x x x x 
12.7 29.4 30.1 25.5 14.9 

28.6 49.4 12.9 -9.9 -8.7 

x x x x x 
-6.6 33.1 2.3 15.8 21.4 

-1.0 8.5 -19.5 -13.1 13.9 

x x x x x 

Yukon 

Superuarches dalimentation at Cpiceri.s I 

Thus las autr.s magasins dalim.n+ation 2 

Pharmacies at megasins de medicaments brevetIs 3 

Ptagasins do chaussur.s 4 

Magasins de vit.onnts pour homass 5 

Pgasins do vCt.ments pour dames 6 

Au+r*; ongasins do vêt.msnts 7 

Pgasins do maublas at d'appar.ils managers 8 

Pgasins d'acc.ssoirss d'amoublam,nt 9 

Conc.ssionnair.s do vihicules automobiles 10 
at récróatifs 

Stations-sorvic. 11 

liagasins de pisces at daccessoiree pour 12 
automobiles at s.rvicss 

Megasins do merchandises diverses 15 

Autres mogasins do produits semi-durabiss 14 

Autr.s uagasins do produits durahies 15 

Autr.s magasins do vents au dtail 16 

total, ense1e des eagasins 17 

Territoires du Nord-Ou.st 

Supormarchés dalimsn+ation at Ipiceriss I 

Tous les autres umgasins dalimentation 2 

Pharmacies at .agasins do mIdicaments br.v.t.s 3 

Megasins do chaussur.s 4 

Magasins do vit.ments pour ho..s 5 

Plagasins do vitemonts pour dames 6 

Autres uagasins do vCt.m.nts 7 

Magasins do meubles at dappareils managers 8 

Magasins daccossoires damoublament 9 

Concossionnaires do vChiculos automobiles 10 
at recrIa*ifs 

Stations-service 11 

Magasins do pièces at daccessoir.s pour 12 
automobiles at servicos 

tiaqasins de merchandises diversas 13 

Autros magasins do produits s.mi-durabl.s 14 

Autros megasins do produits durablos 15 

Autres megasins de vents au detail 16 

5.3 	 11.0 	 -10 	 2.9 	 3.7  Total, snsmabla des .agasns 	 17 
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No 

TABLE 4. Retail Trade Sa.ple Response Fraction and Con44ic1ent 04 Variation (Current 
Periods) 

Response fraction 

Fraction de rponse 

	

August 	July 	June May 

	

19961 	1996 	1996 	1996 

	

AoOtl 	Juillet 	Juin 	Hal 

Per cent - pourcen*age 

Trade Group - Canada 

1 Supermerkeks and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Autontive parts, accessories and services 

13 general merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

92.5 95.0 95.1 95.9 

87.5 88.7 88.2 85.3 

87.1 88.7 89.8 94.5 

93.5 96.8 97.0 96.0 

93.0 93.3 93.7 93.7 

94.8 96.5 95.5 96.5 

86.8 96.0 96.6 95.7 

90.6 91.9 92.5 90.6 

83.7 91.2 91.3 91.0 

94.4 97.2 96.8 96.7 

92.6 94.7 94.6 94.4 

88.3 89.9 91.3 89.8 

99.1 99.0 99.7 99.7 

92.5 94.7 95.2 95.1 

93.5 95.5 94.6 94.1 

96.1 96.8 96.5 96.7 

93.0 95.2 95.3 95.5 

92.5 96.2 97.0 96.8 

92.4 94.4 95.6 95.0 

94.9 94.8 96.7 95.7 

97.6 97.6 97.4 97.9 

93.6 94.7 94.6 94.9 

91.1 93.5 94.0 94.7 

90.8 97.1 97.5 96.2 

95.9 96.7 97.2 97.1 

93.5 96.1 95.7 95.3 

95.0 98.1 97.8 97.7 

82.4 86.8 86.6 91.4 

88.3 97.4 97.7 97.9 

S 
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N 

TABLEAU 4. Coerce do detail, fraction do réponsa do l'Cchantillon at coefficient do variation S  (pCriodes courantes) 

Coefficient of variation 

Co.ffici.nt di variation 

	

August 	July 	June 	May 

	

1996 	 1996 	 1996 	 1996 

	

Aoüt 	Juallet 	Juin 	Mu 

Per cent - pourcentag. 

Groupe de coerce Canada 

1.8 1.8 1.7 1.5 

6.4 6.3 6.6 5.7 

1.9 1.9 1.8 1.8 

2.1 3.0 2.7 2.8 

4.4 4.4 4.6 4.9 

4.6 4.9 4.7 3.9 

4.4 5.0 5.4 5.5 
3.4 3.1 3.0 2.7 

7.2 6.8 7.1 6.4 

5.8 5.1 4.5 4.3 

Sup.rmarchês d'.lim.n*ation it épicsries I 

Tout lii aUtr.s migasins d'ilimentation 2 

Pharoncias it iagasins di midicamints brevatü 3 

Mugasins di chaussures 4 

I'gasins di vE.mens pour hoimes 5 

Higuins di vêIu,sn*s pour damss 6 

Au*r.s ongasins di vi+smin+s 7 

Magasins di msubl.s it dapparsils menagers 8 

Magasins dacc.s,oir.s damsublepient 9 

Concessionnaires di véhicules automobiles 10 
at récrétifs 

Stations-service 11 

Magasins do pièces it daccessoiris pour 12 
automobiles at services 

Magasins di .archandisas divarsas 13 

Autres megasins di produits sami-durables 14 

Autres logasins ds produits durabl.s 15 

Autres megasins di vents au dótail 16 

3.3 	 3.1 	 2.8 	 2.9 

• 
1.5 	 1.4 	 1.3 	 1.3 Total, snse.ble des aagas.ths 	17 

Regions 

2.6 2.7 2.7 2.5 

1.7 1.5 1.6 1.5 

6.2 5.3 4.9 4.7 

2.6 2.7 2.6 2.4 

2.5 2.2 2.3 2.3 

3.6 3.5 3.0 3.0 

1.8 2.1 2.2 2.5 

2.6 2.5 2.5 2.7 

2.4 2.9 2.7 2.3 

2.0 2.2 2.1 1.9 

1.3 1.2 1.5 1.7 

• 	 2.7 2.8 2.1 1.8 

Terre-Neuve 18 

fls-du-Princ.-Edouard 19 

Nouv.11.-cosse 20 

Nouveau-Brunswick 21 

Quebec 22 

Ontarjo 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colouthie-Britannique 27 

Yukon 28 

Territoir.s du Nord-Ou.st 29 
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4 2 059.8 	4,074.5 	3,986.9 

	

339.3 	342.5 	348.7 

	

1,014.8 	1058.2 	1,056.8 

	

143.1 	144.2 	146.2 

	

125.5 	126.7 	125.4 

	

326.9 	332.9 	330.6 

	

439.1 	443.6 	441.0 

	

687.6 	674.3 	669.4 

	

200.1 	195.7 	195.9 

	

4,266.7 	4,254.2 	4,278.5 

	

1,336.9 	1,333.1 	12362.2 

	

991.4 	992.3 	989.3 

	

2,001.6 	1,998.1 	12994.0 

	

601.2 	604.7 	632.9 

	

476.9 	465.8 	461.8 

	

851.2 	897.6 	896.8 

3,972.0 

348.2 

1,050.6 

143.3 

127.3 

328.5 

449.4 

69.6 

191.3 

4,223.0 

1,406.9 

987.2 

1,956.1 

607.5 

459.2 

896.8 

4,021.1 

354.1 

1,047.0 

136.5 

123.4 

326.4 

447.7 

646.6 

181.1 

4,276.0 

1,377.5 

971.7 

1,949.3 

576.2 

443.7 

928.6 

	

4,013.0 	4,015.1 

	

348.9 	358.6 

	

1,038.3 	1,034.6 

	

136.6 	134.7 

	

127.0 	128.7 

	

326.4 	331.0 

	

427.4 	438.8 

	

680.9 	673.6 

	

185.5 	191.6 

	

4,266.9 	4,272.6 

	

1,356.4 	1,304.9 

	

967.4 	996.7 

	

1,932.0 	1,939.9 

	

599.4 	592.3 

	

460.9 	437.4 

	

943.1 	961.3 

17461.9 17,938.1 17,916.5 17,840.9 17,806.7 17,810.0 17,811.8 

. 

TABLE S. Retail Sales, Seasonally Adjusted, by Trade Oroup and by Region (Msterical 
Estiaates) 

	

August 	July 	June 	Fy 	April 	March February 

	

1996 	1996 	1996 	1996 	1996 	1996 	1996 

	

No. 	 AoGt 	Juillet 	Juin 	Mai 	Avril 	Mars Fávrier 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Sup.rmark.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Move Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

	

281.1 	279.4 

	

78.4 	79.3 

	

565.9 	564.0 

	

451.7 	448.9 

	

4,243.1 	4,256.8 

	

6,420.9 	69501.9 

	

652.8 	650.3 

	

586.6 	592.4 

	

1,918.8 	1,904.3 

	

2,600.7 	2,597.8 

	

22.3 	23.0 

	

39.7 	40.1  

283.2 

79.3 

556.2 

449.5 

4,258.0 

6,493.1 

634.9 

590.7 

1,902.4 

2,608.1 

22.8 

38.4 

285.4 

80.2 

558.4 

447.6 

4,220.1 

6,452.5 

647.0 

584.5 

1,899.2 

2,603.4 

23.0 

39.7 

	

286.3 	285.7 	291.6 

	

80.4 	80.9 	80.4 

	

548.3 	559.5 	569.4 

	

448.2 	442.6 	442.1 

	

49165.1 	4,164.4 	4085.0 

	

6,492.1 	6,497.0 	6,435.2 

	

634.3 	627.9 	621.9 

	

583.3 	578.8 	571.2 

	

1,898.1 	1091.0 	1031.2 

	

2,607.0 	2,620.1 	2,642.4 

	

22.8 	21.6 	19.5 

	

40.6 	40.5 	41.1 
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Groups de coerce Canada 

Supermarchés d limentation at épic.ri.s 	1 

bus les •u+res magasins d'alimentaLion 	2 

Pharmacies at magasins de medicam.n+s brevetes 3 

Pgasins de chaussures 	 4 

Pgasins de vête.n*s pour hos 	5 

Pgasins da vs*aman+.s pour dames 	6 

Autres igasins d. vêt.ments 	7 

Magasins de meubiss at dappareils minagers 	6 

I'gasins deccessoiras d.u,eubl..i.nt 

Concessionnairss do véhicuiss automobiles 
at recrIatafs 

Stations-sarvice 

Magasins ds pisces at daccessoires pour 
automobil.s at services 

Magasins de merchandises divsrs.s 

Autres ugasins do produits smei-durablss 

Aufres megasins de produits durablas 

Autres magesins de venta au detail 

9 

10 

11 

12 

13 

14 

15 

16 

. TABLEAU S. Ventes au detail, dCsaiscnnalisêes,   selan I.e   groupe de   inionailiarce et la region 
(estioations Iiis'toriques) 

January Decether Noveuer October Septether August 
1996 1995 1995 1995 199 1995 

Janvier Déceuthre Novsrs Octobre Septeuthre AOÜt 

millions of dollars - millions do dollars 

4,037.7 4 2 117.7 4,091.6 4016.0 4,155.8 4050.3 

367.4 349.4 342.9 342.1 346.2 338.4 

1,027.2 1,031.3 1,017.0 1,006.5 1,002.6 987.6 

131.6 132.5 143.4 133.2 140.1 143.3 

128.6 130.7 129.7 131.6 134.1 136.3 

328.0 329.9 327.6 326.9 335.8 339.7 

445.0 438.8 438.7 436.7 443.1 439.5 

664.0 683.9 682.7 690.4 700.8 706.5 

	

196.2 	196.7 	194.4 	192.3 	192.5 	188.6 

	

4,207.0 	49177.1 	4,164.0 	4,191.2 	4,241.7 	4,278.4 

	

1,307.4 	1,277.8 	1,231.5 	1,223.3 	1,230.8 	12226.8 

	

1,017.1 	974.0 	976.6 	932.9 	947.9 	962.5 

1,926.5 1,914.3 1,901.7 1,901.2 11902.9 11909.3 

604.5 . 	

440.6 

572.5 576.3 580.6 616.2 606.0 

440.8 440.4 433.8 446.1 452.9 

971.3 923.5 973.2 946.9 947.1 943.9 

17,500.2 17,690.7 17,631.5 17,585.6 17,753.6 17,110.0 Total, ensemble des .agasAns 
	

17 

I Regions 

	

285.6 	282.2 	287.3 	288.8 	291.4 	292.6 

	

76.6 	79.1 	78.9 	77.5 	77.5 	77.6 

	

548.1 	536.6 	520.1 	516.0 	527.6 	529.9 

	

443.6 	639.3 	434.7 	430.0 	435.5 	432.5 

	

4,209.8 	4,189.3 	4,220.3 	4,186.7 	4,174.5 	4,146.6 

	

6,555.3 	6,485.2 	6,439.5 	6,401.6 	6,616.4 	6,628.6 

	

637.2 	612.3 	603.8 	618.2 	623.3 	623.9 

	

571.7 	564.3 	560.4 	567.0 	558.1 	560.6 

	

1,846.8 	1,867.1 	1,870.0 	1,886.8 	11858.0 	13,876.2 

	

2,567.1 	29576.3 	2,560.4 	2,554.6 	2,563.4 	2482.4 

	

19.1 	20.8 	20.3 	20.9 	20.4 	21.1 

	

39.2 	38.2 	36.1 	37.5 	37.5 	38.0  

Terre-Nauva 

fl.-du-Pr inc.-Edoui.rd 

Nouvell.-Ecoss. 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Co loth is-Br itann iqu. 

Yukon 

Territoires du Nord-Ouest 

0 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 
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TABLE 6. Retail Sales, not Seasonally 
Estisates) 

August 

Adjusted, by 

July 

Trade Group 

June 

and by 

May 

Region 

April 

(Historical 

March February 
1996 1996 1996 1996 1996 1996 1996 

Ho. AoGt Juillet 	Juin 	Mel 	Avril 	Mars 

millions of dollars - millions de dollars 

Février 

trade Group - Canada 

I Superiorkets and grocery stores 4,410.3 4042.7 4,100.1 4,257.9 3,847.4 4,030.8 32760.9 

2 All other food stores 355.8 355.8 382.5 379.0 349.8 341.1 317.7 

3 Drugs and patent medicine 1,014.1 1,023.0 1427.8 1,067.3 1,008.2 1,009.5 977.0 
stores 

4 Shoe stores 158.3 131.3 163.0 162.5 133.1 111.9 82.1 

5 Men's clothing stores 111.4 106.8 136.8 132.4 107.3 98.0 82.4 

6 Homen ' s clothing stores 329.0 319.1 352.3 358.0 301.2 275.4 224.6 

7 Other clothing stores 480.3 386.2 426.9 432.0 401.6 363.3 292.7 

8 Household furniture and 722.4 668.6 645.2 649.7 604.3 626.4 549.3 
appliance stores 

9 Household furnishings stores 212.9 206.3 200.5 193.3 169.1 165.3 151.3 

10 Motor vehicle and recreational 4,302.5 4,643.4 4,989.6 5,264.6 4,889.2 4,327.0 3,619.5 
vehicle dealers 

11 Gasoline service stations 1,470.2 1,470.3 1,436.8 1,477.9 1,282.0 1,281.7 1,183.8 

12 Atitomotive carts, accessories 1,015.2 1,064.9 1,072.8 1,119.0 957.1 857.6 795.0 
and service 

13 General merchandise stores 2,012.3 10811.4 19932.7 1,925.4 1,761.8 1,650.1 1,407.8 

14 Other semi-durable goods stores 646.8 624.5 683.5 710.5 513.6 464.7 428.3 

15 Other durable goods stores 512.4 467.2 470.8 468.5 392.3 373.5 326.0 

16 OTher retail stores 944.4 960.7 953.5 929.6 814.6 834.8 757.8 

17 Tota2, all stores 13,698.2 18,332.0 13,974.9 19,527.6 17,532.6 16,811.3 14,956.3 

Regions 

18 Newfoundland 306.3 291.4 294.0 306.7 282.7 267.4 236.2 

19 Prince Edward Island 90.6 89.9 85.8 86.0 74.5 70.8 63.4 

20 Nova Scotia 605.4 579.8 587.1 604.6 540.7 530.9 469.5 

21 New Brunswick 480.2 470.7 480.0 480.8 430.5 407.5 360.8 

22 Quebec 4,504.6 4,364.1 4,557.9 4,858.4 4,236.8 3,935.4 3,447.7 

23 Ontario 6,579.6 6,595.7 6,892.5 7,048.5 6,317.9 6,051.3 5,430.1 

24 Manitoba 680.7 649.4 667.2 698.2 617.9 596.4 524.8 

25 Saskatchewan 609.9 604.3 624.4 618.8 566.9 549.1 479.7 

26 Alherta 2,030.8 1,947.3 2401.2 2,038.4 1,885.4 1,790.3 1,607.6 

27 British Coluia 2,742.1 2,718.6 2,716.4 2,719.8 2917.9 2,553.2 2,285.9 

28 Yukon 26.4 28.3 26.1 25.5 21.7 19.0 1.3 

29 Northwest Territories 41.6 42.5 42.3 41.8 39.7 39.8 35.3 
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S TABLEAU 6. Ventes au detail, non-dësaisonnalisées, se].on ]e groupe de cmeaerce at la region 
(estiaatians historiques) 

	

January Dac..ther Nov.iar Octob.rlsopfethor 	August 	Year 
l?96 	1995 	1995 	19951 	1995 	1995 	1996 

	

Janver 0óceure Nev..thr. Ocfobr.JS.ptethr. 	AoQf 	Annee 

millions of dollars - millions do dollars 

H
e 

3,768.1 4,5126 4,008.3 3,931.6 4,304.5 42269,2 

307.1 427.0 318.4 324.0 346.1 352.4 

993.2 1,276.4 1026.6 1015.3 993.6 983.0 

96.0 179.8 171.3 141.3 160.1 150.2 

99.0 279.2 159.2 129.4 128.8 116.0 

232.4 561.4 353.0 325.1 368.6 335.0 

318.5 763.7 511.8 448.5 499.1 472.4 

557.2 1,003.6 758.5 723.9 739.7 726.8 

156.9 245.3 218.2 200.5 201.0 198.8 

3,389.1 3,349.5 3016.8 4017.4 4,158.9 4,431.5 

1,217.9 19261.1 19232.1 12248.1 1,241.6 1,345.9 

857.2 1,053.8 1002.3 951.5 921.3 981.8 

1,386.6 39296.4 2,389.5 1,939.6 1,837.5 1,881.9 

435.9 901.0 614.7 550.3 622.6 644.9 

	

340.8 	851.2 	458.8 	380.6 	428.5 	674.3 

	

722.1 	19424.4 	964.8 	889.9 	969.9 	1 1 007.7 

14,878.1 21,386.4 18,204.5 17,317.0 17 2 921.6 18,369.9 

Graupa do cerce - Canada 

Sup.rmarches dali..nta*ion of I 
Ip acer ies 

bus los autros magasins 2 
d'alam.niataon 

Pharmacies of magesins do medicamont 3 
brevetCs 

Magasins do chaussur.. 4 

M.g.sins do vêt.msnts pour homoes 5 

M.gasins do v.t.msn*s pour dames 6 

Autr.s magasins de vet.ments 7 

Magasins d. .oubl.s at d'eppar.ils 8 
managers 

Magasins daccessoires dameublement 9 

Concsssionnair.s do véhicules 10 
automobil.s of r.cr.atifs 

Stat ions-s.rvico 11 

Magasins do pièces at dacc.ssoir.s 12 
pour automobalos of sarvacas 

Magasins do merchandis.s div.rsos 13 

Autres megasins do produits semi- 14 
durablos 

Aufres magasins do produits durables 15 

Autres mogasins do vents au detail 16 

Total, ensemble des .agasins 17 

Régons 

	

223.7 	354.2 	307.2 	283.9 	294.5 	311.6 

	

9.8 	94.1 	80.9 	74.7 	78.8 	88.4 

	

450.7 	660.5 	543.5 	503.0 	527.8 	550.5 

	

357.0 	531.2 	461.6 	424.9 	440.6 	453.4 

	

3,481.7 	4,759.9 	4,303.5 	4,086.6 	4,196.2 	4,305.1 

	

5,513.7 	8,036.4 	6,792.3 	6,316.2 	6,674.9 	6,740.8 

	

529.0 	767.2 	626.8 	614.0 	621.0 	634.1 

	

489.0 	685.6 	584.2 	573.4 	551.3 	574.7 

	

1,536.3 	2,296.7 	1008.3 	1,863.3 	1,856.8 	1,941.6 

	

2,190.2 	3,132.5 	2,539.6 	2,520.2 	2,621.9 	2,706.1 

	

14.7 	22.4 	19.5 	20.1 	20.8 	24.5 

	

32.2 	45.5 	37.1 	36.7 	37.2 	39.1  

Torre-Neuve 

1l.-du-Prince-douard 

Nouvolle-cosse 

Nouveau-Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colo ie-Bri fann ique 

Yukon 

Terrifoires du Nord-Oues+ 

S 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

32,318.3 

2,788.7 

8,120.2 

1,038.3 

873.9 

2,391.9 

3,101.5 

5,023.1 

1,455.7 

35,425.1 

10,820.4 

7,738.8 

13,888.2 

4,507.9 

3,351.5 

6,917.5 

139,761.0 

2,208.3 

620.8 

4,368.8 

3,467.6 

33,386.6 

50,429.3 

4,963.7 

4,542.2 

14,837.3 

20,443.9 

177.1 

315.3 
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TABLE 7. Departaent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

Yentes 

	

Augusti 	July 	June May Year-to-date 

	

1996 	1996 	1996 	1996 	1996 

	

Aoü* 	Juillat 	Juin 	Mai 	Cuisilatif 

millions of dollars - millions de dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

On ta rio 

Manitoba 

Saskatchewan 

Alberta 

British Coluithia 

Yukon 

Northwest Territories 

Total 

95.4 86.8 84.1 86.2 

28.7 26.4 24.7 23.8 

182.0 160.9 160.7 164.6 

157.1 140.5 140.5 143.6 

1,431.5 1,370.5 1,489.9 1,553.4 

29259.6 21080.3 2,202.6 22222.0 

204.4 186.2 199.9 202.1 

181.3 163.4 175.4 173.6 

682.1 606.8 623.9 643.8 

947.4 893.0 907.6 856.8 

7.8 8.4 6.8 5.9 

22.5 21.1 23.5 23.7 

6 1 199.8 5,744.3 6,039.6 6 1 099.6 

635.7 

177.9 

1,223.1 

1,062.9 

10,553.9 

15032.8 

1,450.2 

I ,262. 2 

4,680.7 

6,555.0 

47.8 

170.2 

43,752.2 • 

TABLE 8. Depart.ent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estisates) 

	

August 	July 	June 	May 	April 	March February 

	

1996 	1996 	1996 	1996 	1996 	1996 	1996 

	

Aoüt 	Juillot 	Juin 	Mai 	Avril 	Mars F6vrier 

millions of dollars - millions de dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluthia 

Yukon 

Northwest Territories 

Total 

95.4 86.8 84.1 86.2 78.6 75.1 65.1 

28.7 26.4 24.7 23.8 20.7 19.0 17.1 

182.0 160.9 160.7 164.6 151.0 146.8 130.0 

157.1 140.5 140.5 143.6 127.3 124.0 113.9 

1,431.5 1,370.5 1 9489.9 1,553.4 1,334.1 12214.8 11059.5 

2,259.6 2080.3 2,202.6 22222.0 1,939.0 19866.3 1,653.6 

204.4 186.2 199.9 202.1 184.8 175.3 149.7 

181.3 163.4 175.4 173.6 158.6 144.9 128.3 

682.1 606.8 623.9 643.8 584.9 562.1 496.4 

947.4 893.0 907.6 856.8 785.3 783.6 685.5 

7.8 8.4 6.8 5.9 5.3 5.3 4.2 

22.5 21.1 23.5 23.7 22.9 21.0 18.2 

6,199.8 5,744.3 6,039.6 6 1 099.6 5 1392.5 5,138.2 4,521.5 
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. TABLEAU 7. Ventes de earchandises genre grand .agasln, non-désaisonnalisëes, se]on la region 
(pCriodes courantes) 

Change from previous year 

Variation par rapport i l'ennée pr6c6dent. 

August july l June May Year-to-date 
1996 19961 1996 1996 1996 
AoüE Juilletj Juin Mai Cuiejlatif 

Per cant - pourcentage 

0.2 -1.8 -9.2 -1.7 -3.7 

4.5 3.7 2.2 7.2 4.9 

5.3 1.9 -2.8 2.6 2.4 

6.3 7.6 -0.4 6.2 7.0 

1.1 2.2 1.9 6.0 3.3 

4.7 2.6 -1.3 3.3 0.1 

0.1 0.4 0.3 5.0 1.4 

0.8 1.2 -2.9 1.8 -1.1 

7.6 4.1 3.1 9.0 5.8 

3.1 4.0 5.0 0.3 2.1 

5.9 20.8 1.4 -1.6 3.3 

6.1 0.5 4.8 6.6 4.5 

• 	

3.7 	2.8 	0.7 	4.11 	2.0 

Regions 

Tarre-Nauve 

fl.-du-Princ.-douard 

Nouve 11.-Ecoss. 

Nouv.au-Brunsw ick 

Québec 

Ontario 

Man ikoba 

Saskatchewan 

Al.b.r+a 

Colouth is-Br itann ique 

Yukon 

Territoir.s du Nord-Ouest 

Total 

TABLEAU B. Ventes de •archandlses genre grand .agasin, non-désaisonnalisCes, salon Ia region 
(esti.ations historiques) 

	

January Deceuther Noveuther October Septeuther 	August 	Year 
1996 	1995 	1995 	1995 	1995 	1995 	1996 

	

Janvier Dêceathre Novsthre Octobre Septe.thr. 	Aoüt 	Annee 

millions of dollars - millions do dollars 

R8gians 

	

64.4 	157.4 	122.8 	98.4 	93.1 	95.2 

	

17.4 	40.0 	27.2 	22.7 	23.7 	27.4 

	

127.1 	297.5 	209.5 	168.5 	168.4 	172.7 

	

115.9 	243.4 	184.2 	148.6 	142.6 	147.8 

	

1000.2 	2004.8 	1,520.5 	13,393.1 	19427.8 	1,415.6 

	

1,709.3 	3,551.3 	2,521.1 	2,149.0 	22253.4 	2057.4 

	

147.6 	329.0 	227.2 	200.9 	193.0 	204.3 

	

136.7 	277.6 	200.4 	182.8 	171.0 	179.8 

	

480.9 	1,025.3 	690.4 	610.3 	602.0 	633.8 

	

695.9 	1,395.3 	931.2 	853.4 	876.6 	918.8 

	

4.0 	8.8 	6.2 	6.2 	6.7 	7.4 

. 	17.2 	27.5 	20.8 	20.7 	21.2 	21.2 

	

4,616.6 	9,357.9 	6,661.6 	5,854.5 5,979.4 	5 1981.3  

Terre-Mauve 

fle-du-Princ.-douard 

Nouve lie-Ecoss. 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colouth is-Britannique 

Yukon 

Territoir.s du Nord-Ou.sk 

I Total 

635.7 

177.9 

1,223.1 

1,062.9 

10,553.9 

15,932.8 

1,450.2 

1,262.2 

4,680.7 

6,555.0 

47.8 

170.2 

43,752.2 
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TADLE 9- Retail Trade, Canada, Current and Constant (198) Dollar Estiaates 

Price index 

Indice des prix 

Non 

Current dollars 

Dollars 
courants 

Unadjusted  
désaisonnalise 

Year/year 
per cent 

change 

Variation an 
pourcanta9e 

pour l'annee 

Constant 1986 
dollars 

Dollars 
constants 

1986 

Year/year 
per cent 

change 

Variation an 
pourcenta9e 
pour lannee 

millions of dollars 

199: 

January 116.1 13 2 765.6 2.3 11,853.1 2.3 
February 116.2 13,528.6 6.7 119646.0 6.7 
March 115.9 16,409,3 10.4 143196.7 10.5 

April 115.6 17033.2 4.7 14,728.3 4.4 
May 115.7 17,986.9 6.4 15,539.6 6.3 
June 116.1 18,530.6 10.1 15,964.5 9.8 

July 116.3 17,604.7 3.2 15,142.9 2.8 
August 116.3 17,412.9 8.0 14,974.1 7.4 
Septether 116.0 17,422.3 7.4 15,021.9 7.0 

October 115.5 17,354.0 5.7 153024.3 5.7 
Novether 116.3 17027.0 7.4 15,408.0 7.2 
Dscether 116.0 21,886.5 7.9 18 3,870.0 7.9 

Year 116.0 206,861.5 6.7 178,369.4 6.6 

1995: 

January 
February 

117.5 
118.2 

14,446.3 
14,017.7 

4.9 
3.6 

12,296.7 
11,862.5 

3.7 

March 118.7 16,792.0 2.3 14049.0 
1.9 

-0.3 

April 118.9 17,052.8 0.1 14,340.4 -2.6 
May 119.5 18,825.2 4.7 15,757.5 1.4 
June 119.3 19,315.5 4.2 16,191.0 1.4 

July 119.0 17,873.4 1.5 151021.0 -0.8 
August 118.5 18,369.9 5.5 15,505.1 3.5 
Septeither 118.4 172921.6 2.9 15,133.0 0.7 

Ocaber 118.2 17,317.0 -0.2 14,655.6 -2.5 
Plovether 118.3 18,204.5 1.5 15,391.9 -0.1 
Deceither 117.6 21,386.4 -2.3 183184.5 -3.6 

Year 118.5 211,522.3 2.3 178,488.2 0.1 

1996: 

January 119.2 14,878.1 3.0 12,481.0 1.5 
February 119.7 14,956.3 6.7 12,492.5 5.3 
March 120.4 16,811.3 0.1 13,958.8 -1.3 

April 121.2 173532.6 2.8 14,468.6 0.9 
May 121.5 19,527.6 3.7 16,078.2 2.0 
June 121.3 18074.9 -1.8 15,639.0 -3.4 

July 120.5 18,382.0 2.8 15,252.7 1.5 
August 120.3 18,698.2 1.8 15,547.4 0.3 
Septether 

October 
Novanther 
Deceuther 

Year 

1 Seasonally adjusted constant (1986) dollar astinates are derived by deflating, with an islici+ price index, 
the seasonally adjusted current dollar astinte. 
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TAJLEAU 9. Casros de detail, Canada, estisatns on dollars courants St constants (l9I) 

S 	Seasonally adjusted 
Desaisonnalise 

	

Price Index Current Dollars 	Month/month 	Constant 1986 	Month/monTh 

	

per cent 	 dollars 1 	 per cent 

	

change 	 change 

Indics des prix 	 Dollars 	Variation an 	 Dollars 	Variation an 

	

courants 	pourcentage 	 constants 	pourcsntage 

	

pour la most 	 986 1 	pour is mois 

millions di dollars 

1994: 

115.8 16,638.0 0.7 14,365.4 1.1 Janvier 
115.7 16,957.8 1.9 14,657.7 2.0 Fvri.r 
115.1 17,226.5 1.6 14,964.1 2.1 lIars 

115.3 17,016.5 -1.2 14,758.7 -1.4 Avril 
115.5 17,130.0 0.7 14,827.6 0.5 Hal 
115.8 17,294.4 1.0 14,929.8 0.7 Juin 

116.1 17,175.3 -1.9 14,792.9 -0,9 Jui].l.t 
116.5 17,244.0 0.4 14,806.9 0.1 AoGt 
116.6 17,272.6 0.2 14,812.5 0.1 S.pt.uthr. 

116.4 17,600.1 1.9 15017.7 2.1 Octobre 
116.8 171.586.4 -0.1 152056.7 -0.4 Novsar. 
117.0 17,721.1 0.8 15,151.8 0.6 Dácethr. 

116.1 	206 1161.0 	 ... 	175,239.6 	 ... 	 AnnE. 

1995 

117.3 17,583.6 -0.8 14,985.7 -1.1 J.nvi.r . 

117.6 17,539.7 -0.2 14013.1 -0.5 FIvriar 
118.0 17,643.2 -0.6 14,786.7 -0.8 liars 

118.4 17,449.4 - - 14,731.5 -0.4 Avril 
119.1 17,600.9 0.9 14,780.8 0.3 Mai 
119.0 17,717.7 0.7 14,888.4 0.7 Juin 

118.9 17,677.7 -0.2 142867.2 -0.1 Juill.t 
118.8 17,810.0 0.7 14,988.8 0.7 AoOt 
119.1 17,783.6 -0.4 14,929.8 -0.4 S.p+.thr. 

119.1 17,585.6 -1.1 14,770.4 -1.1 Ockobr. 
118.8 17,631.8 0.3 14,835.6 0.4 Plovethr. 
121.0 17,690.7 0.3 14,849.1 0.1 Dsc.uór. 

111.5 211,513.9 ... 175,327.1 ... AnnE. 

1996: 

119.0 17,800.2 0.6 142957.5 0.7 Janvj.r 
119.1 17,811.8 0.1 14,954.2 - - Fvra.r 
119.7 17,810.0 - - 14,883.4 -0.5 liars 

120.5 17,806.7 - - 149778.2 -0.7 Avril 
120.9 17,840.9 0.2 149757.5 -0.1 hal 
120.9 17,916.5 0.4 14,815.4 0.4 Jujn 

120.4 17,938.1 0.1 14,895.2 0.5 Juill.* 
120.7 17,861.9 -0.4 14,803.5 -0.6 AoGt 

• S.pt..thr. 

Octobre 
Nova.thr. 
Deceuthre 

AnnEe 

S 
1 La désaisonnalisation des estimations an dollars constants (1986) sobti.nt an dégonflant avec un indice 

ji1jcjt., l.a donnéas dásaisonnalasáes an dollars courants. 
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APPENDIX I 

Del in it ions 

Retail Trade, for the purpose of this pub-
lication, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a business location usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., dir.ct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of d.p.rtm.nt store busi-
nesses which have been classified to the 
'general merchandise store category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, )e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others uincluding commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use fat retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
)GSTI) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax IFST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPEJIDICE I 

Dnitions 

cou.erce de detail signifie, pour les be-
soins de Is present. publication, "l'ensemble 
des ventes faites par des points de vente au 
dtail'. 

Un point do 'vente au detail, suivant Is 
definition de Statistique Canada, est un local 
d'affaires )habituellemant un magasin) dont 
l'ectivit6 principals est Is vente de merchan-
dises at de services connexes au grand public 
pour Is consommation menagere ou personnell.. 
1.5 estimations relatives au commerce de 
dCtail no prennent pas on compte lea ventes 
directes, c'sst--dire les ventes qui no sont 
pas fait.s par l'intermódiaire d'un point de 
vents au dCteil, par example las ventes direc-
tas par de.iarchage, les ventes par distribu-
teur automatique, les ventes de journaux ou de 
revues faites directement par les imprimeurs 
at Cditeurs, at les ventes faites par las cer-
des du livre at les clubs de disques. 11 ny 
a qu'une exception: les ventes des grands 
megasins faites par In poste ou per catalogue, 
qui sont classaas dens Is categoric des "maga-
sins de merchandises diverses. En outre, le 
commerce de detail no comprend pas les ventes 
au detail des unitis auxilieires (par exemple, 
entrepôts, sieges sociaux, etc.), ni les 
ventes des entrepreneurs dont l'activitC prin-
cipale no releve pas du commerce de detail, ni 
les operations de detail entre particuliers. 

Les ventes nettes totales comprennent les 
ventas de merchandises neuves at doccesion at 
les recettes provenant de reparations, de 
location de matCriel, de In yenta de repas at 
d'eutres activitCs de services, .oins la Va-
leur des rendus (marchandises retournóes), les 
ajust.ments at les rabais. Les ventes totales 
nettes comprennent Igalement Is veleur des 
reprises, lea commissions sur Is vente de mar-
chandises appartenant I autrui ly  compris les 
commissions touchó.s pour Is vents de billets 
de loterie) at Is valeur (au ditch) des mer-
chandises prilevies par Is propriitaire pour 
son usage personnel. On no prend pas an compte 
les r.cettes hors exploitation, les recouvre-
ments de mauvaises creances at las taxes de 
yenta (texe do vents provinciele at Is taxe 
sur lea produits at los services (TPS)) 
parçu.s pour 1s compte dun organisme public. 
Las donnies sur les ventes antirieures 1 jan-
vier 1991 incluent Is taxe de yenta fidirale 
(TVF). Dü a cc changement dans los taxes in-
directes, los donnies avant 1991 no sont pas 
tout i feit comparebles avec celles des annies 
subséquentes. Pour les utilisateurs interess.s 
C calculer des données comparables, une esti-
mation du montant de Is TVF inclus dans las 
ventes au detail pour 1990 est disponible pour 
Is Canada de Is section du commerce de detail. 
Cette estimation nest pas suffisamment fiable 
pour permettre des ajustements au niveau 
provincial. 

S 
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Departoent store type .erchandise (DSTh) i s 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotiv, parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Les .archandises du genre de celles vendues 
dis 3es grands .agasiiis (NGGIS) correspondent 

au total du commerce de dtail moms las grou-
pes de commerce suivants: los supermarchas 
dalimentation at les pic.ries; tous las su-
tres magasins d'alimentatiori; las concession-
naires de véhicules automobiles at rcratifs; 
les stations-service; las magasins de pièces 
at d'accassoir.s pour vIhicules automobiles at 
services; at las autr.s magasins da vent& au 
detail (comprend las magasins de spiritu.ux, 
de yin at de bire at las magasins de vente 
au dMail, n.c.a.). 

S 
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APPENDIX II 

TRADE GROUP COVERAGE 

010 Supermarkets and Grocery Stares 

6011 Supermarkets 
6012 Grocery stores (except supermarkets) 

020 All Other Food Stares 

6013 Bakery products stor.s 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies  
6032 Patent medicin, and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Men's Clothing Stares 

6121 Mans clothing stores 

060 Women's Clothing Stares 

6131 Nomens clothing stores 

070 Other Clothing Stores 

6141 Childron's clothing stores 
6142 Fur goods soros 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stares 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers 

APPENDICE II 

OUVERTURE DES GROUPES DE COMMERCE 

010 Superuarchés d'alioentation at ëpicorips 

6011 uporoerchls dalimentation 
6012 Epicerias (sauf lea supermarchas) 

020 bus las autres •agasins d'alioentation 

6013 Boulangeries-pitisseries 
6014 Confisories at seagasins do noix 
6015 Magasins do fruits t legumes 
6016 Marchls de viande  
6019 Aufrss ma9asins d'alimantation 

spécialises, n.c.a. 

030 Pharmacies at •agasins do aédica.ents 
brevetés 

6031 Pharmacies 	 - 
6032 Megasins de medicanents bravetes at de 

produita de toilotte 

040 Magasins do chaussures 

6111 Magasins do chaussures 

050 Magasins de v8te.ents pour hoes 

6121 Magasins do vItemonts pour homeos 

060 Maqasins do vête.ents pour dames 

6131 Magasins do vitements pour dames 

070 Autres magasins do v8te•ents 

6141 Magasins do vltoments pour enfants 
6142 Magasins do fourruros 
6149 Autres magasins do vltements, n.c.a. 
6151 Magasins do tissus at do fills 

080 Nagasins do •eubles at d'appareils 
.ënage PS 

6211 Mogasins do meubles de maison 
(avec apparails mlnagors at accessoiros 
d'amoublemen+) 	- 

6212 Magasins do moubles cia maason 
(sans appareils managers ni accessoires 
damsubloment)  

6213 Ateliars da rlparation do meublas 
6221 Magasinadappareils managers, do postes 

de television at do radio at dapparsils 
stlreophoniques 

6222 Magasins de pastes do téllvision at de 
radio at dapparsils stCrlophonigues 

6223 Ateliers do 	llre reparation dappaals 
mlnagers, do pastes do tivision at do 
radio at dapparsils stlréophoniques 

090 Nagasins d'accessoires d'a.euble.ent 

6231 Magasins do revltements do sol 
6232 Magasins do tonturos 
6239 Autres magasins daccossoires domoubloment 

100 Concessionnaires do véhicules automobiles 
at rècréatifs 

6311 Concossionnaires dautomobilos nouvos 
6312 Concossionnairos dautomobiles doccasiori 
6321 Marchands do roulottes motoriseos at do 

roulottos do voyage 
6322 Marchands do bateaux, do moteurs hors- 

bord at dacossoiros pour bateaux 
6323 Marchands do moLocyclottos at do 

motonaigos 
6329 Autros marchands do véhicules de loisir 

. 
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110 Stations-service 

6331 Stations-service 	 40 
120 Magasins de pièces et d'accessoires pour 

vèhicules automobiles at services 	 - 

6341 Hagasins de fournitures pour l.a meison at 
pour 1 automobile 

6342 Ha9asins de pneus, d'accumulateurs, de 
pieces at daccessoir.s - 

6351 Garages (reparations genaraiss) 
6352 Ateliars de peinture at de carosserie 
6353 Atali.rs de remplacem.nt de szl.ncieux 

6354 At.liers de remplacament da glaces pour 
vChicules automobiles 

6355 Abeliers de r6paration at do 
ramplacement de boltes da vitasse de 
vChiculas automobiles 

6359 Autres ateliars do reparation do 
v6hzcules automobiles 

6391 Lava-autos 	- - 
6399 Autras services pour vehacules 

automobiles, n.c.a. 

130 Magasans de marchandises diversas 

6411 Hagasins i rayons 
6412 Plagasans gCnCraux 
6413 Autr.s megasins da merchandises davars.s 

(bazars at megasins da merchandises 
dive rs.$) 

140 Autres .agasins de produits seul-durables 

6511 Librairias at papateries 
6521 Flaurastas 	- 
6522 Centres de ardanage 
6531 Quincailleries 
6532 Mogasins de peinbure, de vitre at do 

papier paint 
6581 Magasans de jouets at d'articl.s de 

loisir  
6582 Megasins do cadaaux, d'articles do 

fantaisie at do souvenirs 

150 Autres .agasins de produits durables 

6541 Magasins darbicles da sport 
6542 Magasins debicyclattes 
6551 Mogasins dinstruments de uejsiqua 
6552 Magasans do dasques at do bandes 

uiagnCt iques 
6561 Ba)outeries 
6562 Ateliers do reparation do montres at de 

bi)oux 
6571 Magasins dapparaals at de founituras 

photographaquos 

160 Autres .agasins de vente au detail 

6021 Hagasins da spiritueux 
6022 Mogasins de Yin 
6023 Mogasans de baire 
6591 Magasins de merchandises doccasion, 

n.c.a. 
6592 Opticians 
6593 Galeries dart at megasins da 

fournitures pour artistes 
6594 Mogasans do bagages at demaroquanerie 
6595 Magasins de monuments funerair.s at de 

pierres touthal.s 
6596 Mogasins danimux de meison 
6597 Marchands de piices do monnaia at de 

ti.thres 
6598 Marchands de meisons mobiles 
6599 Autr.s megasins do vents au detail, 

n.c.a. 

110 Gasoline Service Stations 

6331 Gasoline service stations 

120 Automotive Parts, Accessories and 
Services 

6341 Home and auto supply stores 

6362 Tire, battery, parts and accessories 
sb re 5 

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Muffler replacement shops 

6356 Motor vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor vehicle repair shops 

6391 Car washes 
6399 Other motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores 
6413 Other general merchandise stores 

(variety and general merchandise stores) 

140 Other Se.i-8urab2e Goods Stores 

6511 Book and stationary stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

150 Other Durable Goods Stores 

6541 sporting goods stores 
6542 Bicycle shops 
6551 Musical instrument stores 
6552 Record and tape stores 

6561 Jewellery stores 
6562 Hatch and ]awellery repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Nine stores 
6023 Beer stores  
6591 Second-hand merchandise stores, n.e.c 

6592 Opticians' shops 
6593 Art galleries and artists' supply stores 

6594 Luggage and leather goods stores 
6595 Monument and tothstone dealers 

6596 Pe* stores 
6597 Coin and stamp dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 
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