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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on the Internet, compact disc, 
diskette, 	computer printouts, microfiche and 
microfilm, and magnetic tape. 	Maps and other 
geographic reference materials are available for 
some types of data. Direct online access to ag-
gregated information is possible through CANSIM, 
Statistics Canada's machine-readable database 
and retrieval system. 

Des données sous plusleurs formes... 

Statistique Canada diffuse las données sous Lormes 
diverses. Outre lea publications, des totalisations 
habituelles at spéclales mont offertes. Les donnée 
soot disponibles stir internet, disque compact, 
disquette, 	imprimé d'ordinateur, microfiche 	et 
microfilm, et bande Lagnetique. Des cartes et 
d'autres documents de référence géographigues mont 
disponibles pour certairies mortem de données. L'accès 
direct a des données agrégées est possible par le 
truchement de CANSIM, la base de données ordinolingue 
et le système d'eztraction de Statistique Canada. 

S 

How to Obtain More Information 	 Comment obtenir dautres renseignements 
Inquiries 	about this publication 	and 	related Toutes 	demandes de 	renseignements au 	sujet 	de la 
statistics or 	services should 	be directed 	to: présente publication ou au sujet de statiatigues 	ou 
Retail Trade 	Section, Industry 	Division, 	Sta- de services connexes dolt 6tre 	adressée a: 	Section 
tistics Canada, Ottawa, Ontario, K1A 0T6 	(tale- du 	commerce 	de 	detail, 	Division de 	l'industrie, 
phone (613) 951-9682) or to the Statistics Canada Statistique Canada, Ottawa, Ontario, K1A 0T6 	(télC- 
Regional Reference Centre in: phone: 	(613) 951-9682) 	ou 	I 	l'un des 	centres 	de 

consultation régionaux de Statiatique Canada: 

Halifax 	(902) 426-5331 Regina 	(306) 780-5405 Halifax 	(902) 426-5331 	Regina (306) 780-5405 
Montreal (514) 283-5725 Edmonton 	(403) 495-3027 Montréal (514) 283-5725 	Edmonton (403) 495-3027 
Ottawa 	(613) 951-8116 Calgary 	(403) 292-6717 Ottawa 	(613) 951-8116 	Calgary (403) 292-6717 
Toronto 	(416) 973-6586 Vancouver (604) 666-3691 Toronto 	(416) 973-6586 	Vancouver (604) 	666-3691 
Winnipeg (204) 983-4020 Winnipeg (204) 983-4020 

You can also visit our World Wide Web site: 
http://www.statean.ca  

Toll-free access is provided for all users Llho 
reside outside the local dialing area of any of 
the Regional Reference Centres. 

Vous pouvez ógalement visiter notre site sur le W3 
http://www.statcan.ca  

Un service d'appel interurbain sans frais est offert 
tous los utilisataurs qui habitent a l'extérieur 

des zones de -nunication locale des centres de con-
sultation régionaux. 

National enquiries line 1 COO 2"_2136 Service national de rens.igne.ents 1 COO 23-1136 
National t.loccunications Service national d'appareils de 

device for the hearing télêeunicati.ons pour lam 
inpaired 1 COO 36.3-729 .alentendants I BOO 363-7629 

Order-only line (Canada Nsaéro pour coandar seule.ent 
and United States) 1 BOO 267-6677 (Canada at 	tats-Unis) 1 BOO 267-6677 

How to Order Publications Comment commander les publications 
Statistics Canada 	publications may 	be purchased On peut se procurer lea publications de Statistique 
from local authorized agents and other community Canada auprès des 	agents 	autorisés at des 	autres 
bookstores, 	the 	Statistics Canada 	Regional librairies locales, par l'eritremise des centres 	de 
Reference Centres, or from: consultation régionaux de Statistique Canada, 	ou 	en 

écrivant a: 
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Statistique Canada 
Division des operations at da l'intégration 
Cestion de la circulation 
120, avenue Parkdale 
Ottawa (Ontario) 
K1A 0T6 

Telephone: (613) 951-7277 
TClCcopieur: (613) 951-1584 
Toronto (carte de credit seulement): (416) 973-8018 
Internet: order9statcan. ca  

Normes de service au public 
Afin de maintenir la qualitC du service au public, 
Statistique Canada observe des normes etablies en 
matière de produits at de services statistiques, de 
diffusion dinformation statistigue, de services 'a 
recouvrement des coüts at de services aux ripondants.  
Pour obtenir une copie de ces normes de service, 
veuillez communiguer avec Is Centre de consultation 
regional de Statistique Canada le plus près de ches 
vous. 

Statistics Canada 
Operations and Integration Division 
Circulation Management 
120 Parkdale Avenue 
Ottawa, Ontario 
K1A 0T6 

Telephone: (613) 9517277 
Fax: (613) 951-1584 
Toronto (credit card only): (416) 973-8018 
Internet: order9statcan. ca  

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 
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S IGNES CONVENT IONNELS 

The following symbols are used in this 
St.tis*ics Canada publica*ion: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount *00 small *0 be expressed. 

x confidential to •..t secrecy requirements 
of the S*a*is*ice Act. 

NOTE 

Components may not add to totals due *0 
rounding - 

A NOTE ON CANSIN 

All curren* and historical s*a*is+ics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 and 
2420), as well as many other series are 
available to the public 	from 	S*a+is*ics 
Canada's compu*.rized da*a bank CANSDI 
(Canadian Socio-Econoaic Informa*ion Manage-
men* System) via *erminal, on computer prin* -
ou*s, or in machine readable form. For 
further information, con*ac* the Cansim s*aff 
of Disse.ination Division, S*a*istics Canada, 
0**awa, K1A 0Z8 (telephone 613-951-82001, or 
the regional advisors at the S*a*is*ics 
Canada offices loca*ed across Canada. 

This publica*ion was prepared under the 
direc+ion of: 

a G.W. Andrusialc, Direc*or, Industry Division 

• R. Lussier, Assistan* Director, Dis*ribu-
five Trades Sub-division, Industry Division 

• B. Thériault, Chief, Retail Trade Seckion, 
Dis*ribu*ive Trades Sub-division, Indus*ry 
Division 

• P. Des3ardlns, Senior Econo.is*, Retail 
Trade Seckion, Dis*ributive Trades Sub-
division, Indus*ry Division 

Las signes suivan*s son* employés uniformàmen* 
dans ce**a publica*ion de S*atis*ique Canada: 

- no.br.s indisponibles. 

n'ayan* paz lieu de figurer. 

- nóant ou zro. 

-- no.bres infi.es. 

x confidentiel an ver*u des dispositions de Is Loi 
sur In s*a*istique relatives au secret. 

NOTA 

Las chiffres ayan* gtg arrondis, les totaux ne 
correspond.n* pas toujours. 

NOTE AU SUJET DE CANSIN 

La banque de données informatisóes de Statistique 
Canada CANSIM (systems canadisn d'information socio-
Iconoaique) -fournit au public toutes les s+a+is+iques 
ac*ualles at historiquas sur Is Co..srce d. dátail 
(aa*rice nos 2299, 2398-2417 at 2420), at sur de 
nombrausus autres sári.s, par 1e biais d'un 
terminal, d'impriaós d'ordina*eur ou de supports 
ordinolingues. Pour plus ds renseignements, 
s'adresssr au personnel de CANSIM de la Division 
de 1. diffusion, Sta*istiqu. Canada, Ottawa, 
K1A 0Z8 (téléphone 613-951-8200), ou aux conseillers 
régionaux des bureaux de Statistique Canada si*ues 
a travers le Canada. 
Ce+*e publication a é+é ridig.e sous la direction dm: 

• G.W. Andrusiak, 	dirackeur, 	Division de 
1' industrie 

• P. Lussier, direc*eur adjoint, Sous-division des 
co...rc.s de distributions, Division de 
l'indus'trie 

a B. Thériault, 	chef, Section du commerce de 
detail, Sous-division des co•merc.s d. dis*ri-
bu*ions, Division de l'industrie 

e P. Desjardies, 	Economist. principale, Section 
du commerce de detail, Sous-division des com -
merces de distributions, Division de l'indus+rie 

The paper used in this publication meets the minimum 	Le papier utilisé dans Ia présente publication répond aux 
requirements of American National Standard for 	 exigences minimales de l"American National Standard for 
Information Sciences- Permanence of Paper for 	 Information Sciences' - 'Permanence of Paper for Printed 
Printed Library Materials, ANSI Z39.48 - 1984. 	 Library Materials', ANSI Z39.48 - 1984. 
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Note to users 
	

Notes aux utilisateurs 

Monthly 	estimates 	(unadjusl:ed 	data) for 
four metropolitan areas (Montreal, Toronto, 
Ninnipeg and Vancouver) can be tabulated by 
trade group and are available for purchase. 
For information on the metropolitan area 
estimates, or to order, contact the Monthly 
Retail Trade Section at (613) 951-3549. 

Users interested in acquiring further inform.-
tion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section. 

Monthly retail sales estimates for the North-
west Territories (unajusted and seasonally 
adjusted) have been revised for 1993 and 1994. 
Consequently, estimates for the Yukon and the 
Northwest Territories and for Canada have also 
been revised. These revisions are now avai-
lable on CANSIM or upon request from the 
Retail Trade Section, Industry Division. 

Les estimations mensuelles (non désaisonnali-
sees) pour las quatre regions utétropolitaines 
(Montreal, Toronto, Ninnipeg at Vancouver) 
par groupe de commerce sent disponibles pour 
achat. Pour plus do renseignements sur lea 
regions mCtropolitaines, commurliquez av.c la 
Section mensuelle du commerce de dCtail 
1613) 951-3549. 

Les utilisateurs qui sont interesses d'obtenir 
plus de renseignements concernant la méthodo-
logic, la dsaisonnalisation at la fiabilité 
des données peuvent consulter le numéro de 
fCvri.r 1e plus recent da cette publication 
lincluant les revisions de l'année prCcCdente) 
ou communiquez avec 1a section mensuelle du 
commerce de detail. 

Los estimations m.nsuelles des ventes 	du 
commerce de detail pour las Territoires du 
Nord-Ouest (non désaisonnalisées at dCsaison-
nalismes) ont óté róvisC.s pour 1993 st 1994. 
Par consequent, les estimations pour l'agréga-
tion "Yukon at Territoires du Nord-Duest" at 
Canada ont aussi é*é révisées. On p.ut se pro-
curer ces estimations révisées dans CANSIM ou 
sur demand., auprès de la Section du commerce 
de dItail, Division de l'industrie. 
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High lights 
Sales inched up 0.2% in September, continuing the 
very slow growth seen since the end of 1995. In the 
first nine months of 1996, retail sales were only 
1.4% higher than in the same period of last year. 
But with the effect of price changes removed, they 
were almost unchanged (41%). The very slow 
growth in 1996 follows oscillations in 1995 and 
contrasts with rapid growth in 1994. 

The consumer confidence index, as measured by 
The Conference Board of Canada, declined in the 
third quarter of 1996. As reported in the media, job 
insecurity, high consumer debt and weak personal 
incomes may have restrained the positive impact of 
recently declining interest rates on consumer 
spending. 

A mixed performance 

The modest sales growth in September resulted 
from a mixed performance among sectors. 
Retailers classified as "other semi-durable goods 
stores", such as book and hardware stores, recorded 
a robust 4.3% increase. However, monthly sales by 
these stores have been relatively volatile throughout 
1996. 

1 he automotive group recorded a 0.5% increase, led 
by automotive parts, accessories and services 
(±3.9%). Gasoline service stations limited the gain 
of this sector, though, as the volume of gas sold 
dropped in September. The sales trend has flattened 
in recent months after nearly uninterrupted 
increases since April 1995. 

For a third consecutive month, consumers spent 
more in furniture stores (+0.9%). Lower interest 
rates and an improved housing market may have 
contributed to this sector's moderate growth since 
the second quarter of 1996. 

A gain recorded by drug stores in September 
(+0.9%) did not compensate for the large decline in 
August (-3.5%). Drug stores showed sustained 
sales growth from July 1995 to May 1996; the 
growth then levelled off up to July 1996. 

Clothing sales have been flat in recent months, after 
increasing from March to June 1996. Monthly 
clothing sales in 1996 have been lower than in 
1995. 

Faits saillants 
Les ventes du commerce de detail ont aumenté légèrement 
en septembre (+0.2%) et continuent Ia tres faible croissance 
entreprise a Ia fin de 1995. Durant les neuf ,premiers mois 
de 1996, les ventes au detail nont excéde que de 1.4% 
celles enregistrées durant Ia même période l'année 
prdcédente. Apres correction pour tenir compte de la 
variation des prix, les ventes étaient presque inchangees 
(-0.1%). Ces résultats font suite aux oscillations de 1995 
et contrastent avec la croissance rapide qut a caractérisé 
1994. 

L'indice de confiance des consommateurs mesuré par Ic 
Conference Board of Canada a diminué au troisiême 
trimestre de 1996. Comme l'ont rapporté les médias, 
l'insécuritd du point de vue de l'emploi. Ia dette élevée des 
consommateurs et un revenu personnel faible peuvent avoir 
atténué les repercussions positives de Ia baisse récente des 
taux d'intérét sur les dépenses des consommateurs. 

Performance mixte 

La croissance modeste de septembre résulte d'une 
performance mixte des secteurs. Les autres détaillants de 
produits semi-durables, par exemple les librairies et les 
quincailleries, ont enregistre une hausse robuste de leurs 
ventes de 4.3%. Toutefois, les ventes mensuelles de ces 
magasins sont relativement fluctuantes pendant l'année 
1996. 

Le secteur de l'automobile a connu une augmentation de 
0.5%, laquelle est le fait principalement des ventes plus 
élevées de pièces, d'accessoires et de services pour les 
véhicules automobiles (+3.9%). Les ventes des stations-
service ont limité les gains enregistrés par ce secteur, le 
volume de l'essence vendue ayant baissé en septembre. La 
tendance des ventes a connu une certaine morosité ces 
derniers mois, après avoir été presque en hausse continue 
depuisavril 1995. 

Pour un troisième mois consécutif, les consommateurs ont 
dépensé davantage dans les maasins d'ameublement 
(+0.9%). La faiblesse des taux d'interét et l'amélioration du 
marché de l'habitation peuvent avoir contribué a Ia 
croissance modérée enregistrée par ce secteur depuis Ic 
deuxiême trimestre de 1996. 

Les gains enregistrés par les pharmacies en septembre 
(+0.9%) n'ontpas compensé Ia diminution importante du 
mois d'aot (-3.5%). Les ventes des pharmacies ont étd 
soutenues de juillet 1995 a mai 1996 et ont plafonné 
jusqu'enjuillet 1996. 

Les ventes des détaillants de vétements se sont stabilisées 
ces derniers mois, après avoir connu une hausse de mars a 
juin 1996. Les ventes mensuelles de vêtements en 1996 ont 
été inférieures a celles enregistrées en 1995. 
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Les magasins dalimentation (-1.1%) et les magasins de 
marchandises diverses (48%) sont les seuls deux secteurs 
qui ont perdu du terrain en septembre. La faiblesse du 
secteur de l'alimentation est attribuable a une baisse des 
ventes des supermarchés et des épiceries (-1.2%). Cela 
coincide avec une diminution du prix des aliments, 
principalement des fruits et legumes frais. La tendance des 
ventes a été modérdment en hausse depuisjuin 1996 après 
des baisses du deuxième trimestre de 1995 jusqu'en mai 
1996. Le secteur des magasins de marchandises diverses 
est en hausse de facon generale depuis le milieu de 1993. 

Les affaires prospèrent pour les détaillants de Ia 
Saskatchewan et du Nouveau-Brunswick, mais vont 
moms bien pour ceux de Terre-Neuve et de I'Ontario 

Pour les neuf premiers mois de 1996, les détaillants de Ia 
Saskatchewan (+7.0%) et du Nouveau-Brunswick (+6.4%) 
ont connu les plus fortes augmentations de leurs ventes 
comparativement ala même période Pan dernier. Seuls les 
détaillants de Terre-Neuve (-2.5%) et de I'Ontario (-1.2%) 
ont connu des résultats plus faibles. 

Les détaillants de l'Ontario ont atteint un maximum 
historique du niveau de leurs ventes au cours du quatriéme 
trimestre de 1994 et des trois premiers trimestres de 1995. 
Toutefois, les ventes ont chute adruptement au cours des 
derniers mois de 1995 et Ia légère hausse récente des ventes 
en 1996 n'a pas été encore suffisante pour récupérer le 
terrain perdu. 

Food and general merchandise stores were the only 
two sectors that lost ground in September (-1 .1% 
and -0.8% respective'y). The food retailers' sales 
decline was attributable to supermarkets and 
grocery stores, where sales were down 1.2%. This 
coincided with lower food prices, mostly for fresh 
vegetables and fruit. Sales of food retailers have 
generally been increasing since June 1996, after 
declining from the second quarter of 1995 up to 
May 1996. The general merchandise sector's sales 
have generally grown since mid-1993. 

Saskatchewan and New Brunswick retailers 
doing well, unlike those in Newfoundland and 
Ontario 

Comparing the first nine months of 1995 and 1996, 
the retailers with the strongest sales growth were in 
Saskatchewan (+7.0%) and New Brunswick 
(+6.4%). The only two provinces where retailers 
recorded declines were Newfoundland (-2.5%) and 
Ontario (-1.2%). 

Retail sales in Ontario reached a historical peak in 
the fourth quarter of 1994 and in the first three 
quarters of 1995. However, sales dropped abruptly 
in the latter part of 1995, and the recent small gain 
in 1996 has not yet been enough to recover the lost 
ground. 
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Trend represents smoothed seasonally adjusted data. 	' La tendance reprósente les dorirées désaisonnalisOes lissèes. 
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1,750 

,,,_hlll.Øø//l# •••••4 

1,700 1 • 2 	I I I I 	I I I I I I I I I I I I I I I 2 II 	I I I I I I I I 

oJ 	 J 	 J 	S 
1993 	1994 	1995 	1996 

Furniturel Meubles 
Millions of dollars / Millions de dollars 

1,000 
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900 
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750 	• 	 I I 	I I 	I I I I I I I I I I I 	I I I I I I I I 
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Food I Ailments 
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4,200 

	

4,10() 	111 	I I I I I I I I I I I 	I I I 	I 	I I I I I 	I I 	I I 	I I I 

1993 	1994 	1995 	1996 

Cloth in9 / Vétements 
Millions of dollars / Millions de dollars 

1,150 

1,100 

:: 
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900 
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III 11111111111 .................... 

oJ 	 J 	 J 	S 
1993 	1994 	1995 	1996 

Drug I Médicaments 
Millions of dollars / Millions de dollars 

1,100 

1,050 

1,000 

950 

Om 
J 	 J 	S 

1993 	1994 	1995 	1996 

Trends represent smoothed seasonally adjusted data. 	 ' Les tendances reprEsentent les données désaisonnalisées lissdes. 
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Selected Publications 	 Choisies parmi las publications 
from Statistics Canada 	 de Statistique Canada 

Title 	 Titre 	 Cata]cque 

Deparent Store Sales and Stocks, 
Monthly, Bilingual 

Departuent Store Sales by Region, 
Advance Relea8e, Monthly, Bilingual 

New Motor Vehicle Sales, Monthly, 
Si 1 ingual 

Retail Chain and Dapartoent Stores, 
Annual, Bilingual 

Vending Machine Operators, Annual, 
Bilingual 

Direct Selling in Canada, Annual, 
Bilingual 

canpus loakstores, Annual, Bilingual 

Wholesaling and Retailing in Canada, 
Annual, Bilingual 

Market Researdi Hanook, Annual, 
Bilingual 

Ventes at stocks des grands aagasins, 	3-002-XPB 
M.nsuel, Bilingu. 

Vantes des grands .agasins par region, 	3-00-XPI 
Rapport provisoirs, Mensual, Rilingu. 

Vantes de vChicules autoenbiles nes,fs, 	3-007-XPB 
Mensuel, Bilingue 

Magasins de detail A succursales at 	63-210-XPB 
Ins grands .agasins, Annual, Bilingu. 

Exploitants de distributeurs 	3-213-XPB 
autocatiques, Annual, Bilingu. 

La vente directe au Canada, Annual, 	3-18-XPB 
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Canada, Annuel, Bilirigue 
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To order a publication you may telephone 
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au Canada, coaiposaz 1. 1-800-267-6677. Xl nest 
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36,239.01 

3,151.71 

9,362.71 

1,259.5 

1,139.0  

2,963.0 

3,972.3 

6,089.3 

1,732.7 

38,304.1 

12,069.5 

8,977.6 

17,674.3 

5,470.6 

4,130.0 

8,213.9 

160,748.7 

TABLE 1. Retail Sales, Seasonally Adyusted, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	 previous month 

Year-to-  
Ventes 	date Variation p. r. 

au mois prIcédent 
1996 

	

Septener 	August 	July 	June 	Sept.nther 	August 

	

1996 	1996 	1996 	1996 Cui,jlatif 	1996 	1996 

	

Soptenthr. 	Aoüt 	Juillet 	Juin 	Sep*suère 	Aoüt 
No 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Man's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

	

4,035.9 	4086.6 	4 2 073.0 	3,984.61 

	

343.4 	339.3 	342.9 	349.01 

	

1 2030.1 	1,020.5 	1,057.4 	1,057 , 01 

143.5 142.9 144.2 146.1 

126.0 125.6 126.8 125.5 

332.4 326.2 333.2 330.9 

440.1 439.7 443.2 441.0 

695.3 689.4 675.6 670.3 

198.8 197.0 195.4 195.7 

4,274.0 4,257.1 4,251.6 4,275.8 

1,302.0 12328.0 1,328.4 12358.1 

1 3,044.0 1404.8 996.5 992.1 

	

1,980.8 	1,996.1 	2001.0 	12992.7 

	

634.6 	608.4 	610.7 	637.0  

476.9 483.3 466.2 461.9 

870.4 849.1 897.4 895.9 

17,928.2 17,894.0 17,943.5 17,913.4 

	

-1.2 	0.3 

	

1.2 	-1.0 

0.9 	-3.5 

	

0.5 	-0.9 

	

0.4 	-1.0 

	

1.9 	-2.1 

	

0.1 	-0.8 

	

0.9 	2.0 

	

0.9 	0.8 

	

0.4 	0.1 

	

-2.0 	- - 

	

3.9 	0.8 

	

-0.8 	-0.2 

	

4.3 	-0.4 

	

-1.3 	3.7 

	

2.5 	-5.4 

	

0.2 	-0.3 

. 

Regions 

18 N.wfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

	

273.3 	284.2 	278.9 	282.8 

	

78.8 	78.4 	79.2 	79.2 

	

544.2 	562.2 	562.5 	554.9 

	

446.3 	452.7 	448.5 	448.8 

	

4,315.0 	49258.8 	4,264.7 	41261.9 

	

63.513.2 	6,449.2 	6,510.0 	6,496.6 

	

661.2 	659.3 	651.5 	634.0 

	

587.8 	590.1 	592.1 	590.3 

	

1,919.1 	1,909.1 	1,903.5 	1,900.6 

	

2,527.4 	2,587.9 	2,589.7 	2,603.1 

	

22.4 	22.5 	23.0 	22.8 

	

39.6 	39.7 	40.1 	38.3  

2,553.8 

714.2 

5,007.4 

4,020.5 

38,044.8 

58,401.1 

5,774.2 

5,249.9 

17,098.7 

23,348.0 

196.6 

358.7 

-3.8 1.9 

0.6 -1.0 

-3.2 -0.1 

-1.4 0.9 

1.3 -0.1 

1.0 -0.9 

0.3 1.2 

S 
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2.2 0.3 -2.9 -1.5 -2.3 -4.1 

-1.8 0.2 -0.8 0.3 1.3 1.6 

- - 0.6 2.7 3.3 7.0 7.3 

-1.3 2.0 2,4 -0.3 -0.2 -4.1 

1.0 -1.4 -6.0 -7.9 -8.4 -9.9 

0.7 0.7 -1.0 -4.0 -3.1 -9.5 

0.5 -1.9 -0.7 - - 1.3 1.1 

0.8 -3.4 -0.8 -2.4 -4.0 -4.1 

-0.2 2.3 3.3 4.4 5.0 4.0 

-0.6 1.2 0.8 -0.5 3.1 2.5 

-2.2 -3.5 5.8 8.2 7.6 10.4 

0.4 0.5 10.1 4.4 4.4 4.2 

0.4 1.9 4.1 4.5 5.3 4.3 

-4.1 4.8 3.0 0,4 0.9 6.1 

0.9 0.6 6.9 6.7 -1.0 0.1 

0.2 -0.1 -8.1 -10.0 -4.6 -3.9 

0.2 0.4 0.8 0.5 1.5 1.1 

Groups de cerce - Canada 

Sup.rmarchCs d'alimsntation at I 
Cp iceriss 

Tous las autres .gasins 2 
d aliment.tion 

Phariocies at agasins di 3 
médicaivants brsv.tes 

Magasins di ch.usuur.s 4 

Megasins di viaments pour houmes 5 

Plagasins do vetem.nts pour d.o.s 6 

Autr.s iogasins de vitements 7 

Magasins di meubles at dappar.ils 8 
ménagers 

iegesins d'accessoirei d'ameubl.msnt 9 

Conc.ssionnair.s de vehicules 10 
.utomobil.s at racriatifs 

Stations-sarvica 11 

Magasins di pieces at d'acc.ssoires 12 
pour automobiles at services 

Magasins di merchandises div.rs.s 13 

Autrasmagasins di produits 14 
sami-durablas 

Autres .,sgasins di produits 15 
dur.bl.s 

Autres megasins de vente au detail 16 

Total, ensmable des megasins 17 

. 

-3.4 

1.1 

5.3 

-3.0 

-9.1 

-4.8 

0.6 

-6.2 

1.5 

3.4 

11.0 

6.0 

4.3 

2.0 

-1.5 

-1.7 

1.4 

-1.4 -0.9 -6.2 -2.9 -5.0 -2.5 

-0.1 -1.2 1.7 0.9 4.4 3.3 

1.4 -0.6 3.1 6.1 7.4 4.5 

-0.1 0.3 2.5 4.7 4.8 5.5 

0.1 1.0 3.4 2.7 3.6 4.9 

0.2 0.7 -1.6 -2.7 -1.0 -1.8 

2.8 -2.0 6.1 5.7 4.3 1.9 

0.3 1.0 5.3 5.3 6.5 6.5 

0.2 0.1 3.3 1.8 2.6 2.2 

-0.5 - - -1.4 0.2 0.7 -0.8 

0.9 -0.8 9.5 6.5 17.3 15.4 

4.6 -3.5 5.4 4.5 6.9 1.0 

Retail Trade, September 1996 
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Régons 

Terre-Mauve 18 

Ile-du-Princ.-Edouard 19 

Nouvella-cossa 20 

Nouveau-Brunswick 21 

Qu6bec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 

Alberta 26 

Colothis-Britannique 27 

Yukon 28 

Territoires du Nord-Ouest 29 

Commerce de detail, septembre 1996 
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. 

-2.5 

5.7 

4.8 

6.4 

2.8 

-1.2 

4.9 

7.0 

3.2 

0.8 

10.9 

6.2 

S 
TABLEAU 1. Ventes au detail, désaisonna]i.sées, salon 1e groIe do eommairce at la region 

(pCriodes courantes) 

Change from 
previous month Ch.nge from previous your 

Variationp. 	r. Variation par rapport i lannée precedento 
au mois prCcód.nt 

Y.ar-to- 
July June Sept.ther August July June dat. 
1996 1996 1996 1996 1996 1996 1996 

Juillat Juin S.pt.thr. AoGt Juillet Juin Cuaa.ilatif 

Per cent - pourcentage 



TABLE 2. Retail Sales, It Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

Sales 

Ventes 

	

Septether 	August 	July 	June Year-to-date 

	

1996 	1996 	1996 	1996 	1996 
No 
	 Septethre 	Aot 	Juillet 	Juin 	Cumulatif 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

3,856.8 42437.5 42142.7 4,100.1 

330.0 355.6 355.8 382.5 

995.0 11020.5 1,023.0 1,027.8 

154.7 157.6 131.3 163.0 

115.0 111.2 106.8 136.8 

346.2 326.6 319.1 352.3 

477.2 483.3 386.2 426.9 

716.0 722.7 668.6 645.2 

204.4 208.1 206.3 200.5 

4,178.2 4,279.1 4,643.4 49989.6 

12296.9 1,463.9 

989.1 1,026.6 

1,862.3 29009.2 

645.8 650.5 

453.2 516.4 

824.1 941.9 

36,202.2 

3,118.6 

9,121.6 

1,192.3 

988.7 

2,735.8 

3,581.7 

5,739.4 

1265S.2  

39,579.8 

15,747.4 

5,157.4 

3,808.7 

7,739.0 

1,811.4 1,932.7 

624.5 683.5 

467.2 470.8 

960.7 953.5 

	

1,470.3 	1,436.8 	122111.1 

	

1 1 064.9 	1,072.8 	8,739.3 

17 Total, all stores 
	

17,444.9 
	

13,710.7 
	

13,382.0 
	

18,974.9] 
	

157,213.3 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Hen itoba 

25 Saskatchewan 

26 Alberta 

27 British Coluuthia 

28 Yukon 

29 Northwest Territories 

262.8 

77.0 

524.8 

428.7 

4,181.1 

6,348.3 

636.8 

559.0 

1,855.7 

2,511.2 

22.0 

37.5 

310.5 

90.6 

602.1 

482.0 

4,509.1 

6,592.5 

687.3 

616.7 

2,013.6 

2,738.0 

26.7 

41.6 

291.4 

89.9 

579.8 

470.7 

4,364.1 

6,595.7 

649.4 

604.3 

1,947.3 

2,718.6 

28.3 

42.5 

294.0 

85.8 

587.1 

480.0 

4,557.9 

6,892.5 

667.2 

624.4 

2,001.2 

2,716.4 

26.1 

42.3 

2,475.4 

697.8 

4,890.3 

3,898.1 

37,572.2 

56,790.5 

5,607.1 

5,108. 0 

16,675.8 

22,951.0 

199.4 

352.7 

. 
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Change from previous year 

Variation par rapport a l'ann. pr6códen+e 

Septauther August July June Year-to-date 
1996 1996 1996 1996 1996 

Sep+eire AoGk Jullet Juin Cuunjlakif 

Per cant - pourcentage 

-10.4 3.9 -3.9 -6.7 -3.2 

-4.6 0.9 -1.1 2.5 1.1 

0.1 3.8 9.2 4.2 5,8 

-3.4 5.0 -1.2 0.3 -1.9 

-10.7 -2.5 -9.9 -10.3 -8.2 

-6.1 -2.5 -2.4 -7.9 -4.3 

-4.4 2.3 - - 0.2 1.2 

-3.2 -0.6 -3.8 -7.3 -5.4 

1.7 4.7 8.2 - - 1.8 

0.5 -3.4 9.3 -3.2 3.6 

4.5 8.8 8.4 9.3 11.5 

7.4 4.6 7.9 -0.4 5.9 

. 1.4 6.8 5.7 3.6 4.7 

3.7 0.9 1.5 5.2 2.6 

5.8 8.9 -1.0 -0.6 -0.1 

-15.0 -6.5 -6.2 -5.0 -2.3 

-2.7 1.9 2.8 -1.8 1.7 

-10.8 -0.4 -4.4 -6.4 -2.3 

-2.3 2.5 4.7 -1.4 5.6 

-0.6 9.4 8.0 -0.1 5.3 

-2.7 6.3 6.0 3.6 6.4 

-0.4 4.7 4.6 1.3 3.1 

-4.9 -2.2 0.8 -5.0 -0.9 

2.5 8.4 4.3 -0.4 5.2 

1.4 7.3 8.0 4.8 7.4 

S  -0.1 3.7 3.5 -0.7 3.4 

-4.2 1.2 2.2 -1.5 1.3 

5.6 9.2 20.0 12.3 12.5 

0.8 6.2 7.0 2.0 6.8 

H' 

Groupe de caerce - Canada 

Sup.rirchio d'alimontation at epicories I 

Tous las autres magasins d'alimen+a+ion 2 

Pharicias at ngasins do médicaments brevetIs 3 

Magasins do chaussures 4 

Magasins do vétemonts pour hou.es  5 

Magasins de vê+.ments pour dames 6 

Autres lagasins do vitemonts 7 

Hagasins do meubles at d'appareils ménagers 8 

Hagasins d'accessoir.s d'ameublmon+ 9 

Concessionnairas do vhicul.s automobiles 10 
at récristifa 

Stations-service 11 

Pgasins du pisces st d'.cc.ssoirss pour 12 
automobiles at s.rvic.s 

gasins d. ..rch.ndis.s div.rs.s 13 

Autres mogasins de produits s.mi-durabl.s 14 

Autrus msgasins do produits durabl.s is 
Autr.s nagasins do vents su dótail 16 

Total, en5ele des .agasins 17 

Peg ions 

T.rr.-N.uv. 18 
±1e-du-Prjnc.-douard 19 

Nouv.11.-cous 20 
Nouveau-Brunswick 21 

Qu6bec 22 
Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colowbi.-Britannique 27 

Ytcon 28 

Territoires du Nord-Ou.st 29 

TABLEAU 2. Ventes au detail, nan-dCsaisannalisCms, seln Is grote de coneerce at la region 
(pCrâodes courantes) 
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TABLE 3. Retail Sales, It Seasnal]y Adjusted, by Trade Group and by Regiøn (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter 3 Quarter2 Quarter 1 Quarter 4 Quarter 3 
1996 1996 1996 1995 1995 

Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

12,436.9 12,205.4 11,559.9 12,452.6 12,882.4 

1041.4 1011.3 965.9 1069.4 1,058.1 

3038.5 3,103.3 2,979.8 3 2 318.4 22913.5 

443.6 458.6 290.1 492.3 443.1 

332.9 376.4 279.4 567.9 361.3 

992.0 19011.5 732.3 1,239.4 1,030.5 

1,346.7 11260.5 974.5 1,724.0 1,357.8 

2,107.3 1 1 899.2 1,732.9 2,486.1 2,161.7 

618.8 562.9 473.5 664.0 590.4 

132100.7 15,143.5 11,335.6 11,383.7 12,840.0 

4,231.1 4,196.6 3,683.4 3,741.4 3,943.7 

3,080.5 39148.9 2409.8 3,107.7 2,890.4 

5,682.9 5,620.0 4,444.5 7,625.5 5,432.6 

1,920.8 1,907.6 1,329.0 2,066.0 1,882.5 

1,436.8 1,331.7 1,040.2 11690.5 1,374.9 

2,726.6 2,697.7 2,314.7 3,279.1 3,002.2 

5,537.6 56,035.1 46,645.7 56,907.8 54,165.0 

283.8 272.6 250.7 267.2 295.5 

60.6 60.8 58.3 70.2 66.2 

5.7 5.2 3.2 6.2 5.6 

2.8 2.6 1.7 5.2 3.3 

13.4 12.0 8.4 20.1 12.3 

11.7 8.5 7.2 18.3 11.8 

22.0 20.3 16.8 31.2 24.8 

2.6 2.6 2.0 4.7 3.7 

160.1 208.6 136.6 126.7 164.3 

77.1 78.0 78.8 88.4 100.7 

44.4 43.1 31.7 44.5 41.5 

112.8 104.0 83.5 172.9 108.7 

24.3 23.1 16.0 33.6 30.8 

10.8 9.8 7.6 16.2 9.6 

23.9 2211 18.7 33.0 23.7 

364.7 383.4 727.3 945.3 910.9 

Trade Group 

No. 

::::da 

rmarkets and grocery stores 

2 All other food stares 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Woman's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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TABLEAU 3. Ventes au detail, r.on-désaisonnalisées, se]on Xe grote de comeerce at la régime 
(estiaatiwis tri.estrielles) 

S - 	Change from previous year 

Variation par rapport i lanne. prcd.n*. 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1996 	1996 1996 	1995 	1995 

Tiimestre 3 ITrimastre 2 Trimastra I Trimestre 4 ITrimestre 3 

Group* de coiaierce 

D 

S 

S 

Per cent - pourcenkage 

-3.5 -4.5 -1.6 -2.5 1.0 

-1.6 0.6 4.8 3.2 4.0 

4.3 6.8 6.2 2.0 -1.9 

0.1 -1.3 -5.7 -9.6 -2.5 

-7.9 -8.9 -7.8 -5.0 1.1 

-3.7 -5.3 -3.5 -6.8 2.3 

-0.8 2.9 1.7 4.3 9.1 

-2.5 -5.9 -8.0 -8.7 -1.4 

4.8 -0.7 1.0 1.5 -3.3 

2.0 4.0 4.9 1.7 8.5 

7.3 14.3 13.7 4.6 3.1 

6.6 4.7 6.7 -4.7 -3.4 

4.6 4.4 5.3 3.8 6.6 

2.0 2.1 4.1 -5.9 2.6 

4.5 -1.5 -4.3 -7.1 -2.0 

-9.2 -3.7 9.2 2.2 5.8 

	

0.7 	1.5 	3.1 	-0.4 	3.3 

	

-3.9 	-5.2 	-1.0 	-1.0 	2.1 

-8.5 -11.5 -12.1 -7.3 2.0 

2.6 -3.7 -2.3 -14.2 -11 

-15.5 -32.1 -32.0 -32.5 -4.6 

8.3 -1.7 -1.1 -5.3 -7.9 

-0.3 -9.5 -2.1 6.2 19.2 

-11.4 -6.5 -5.6 -17.4 1.9 

-30.1 -27.1 -34.8 -7.1 -7.4 

-2.5 10.8 14.8 6.1 3.8 

-23.4 -10.8 5.9 3.1 26.6 

7.0 0.4 -6.7 -0.5 -2.1 

3.8 4.9 11.4 3.3 -4.7 

-20.9 -28.4 -21.8 -15.4 -3.4 

12.2 4.0 7.4 -16.5 -18.9 

0.9 -0.5 -6.0 2.7 7.4 

Canada 

Sup.rmarcbus dalimentation at ópic.ries I 

Tous las autr.s magasins dalim.ntafion 2 

Pharmacies at lugasins de medicamsnts brovatis 3 

Pgasins de chaussures 4 

Ymgasins de vêtemsnts pour ho.s 5 

I'gasins de vêt.m.nts pour dai.a 6 

Aukres magasins de v6teamnks 7 

Hagasins de meubles at dappereils m6nag.rs 8 

Mugasins daccsssoires d.meubla.,.nt 9 

Concassionnair.s ds vihicules automobiles 10 
at ricriatifs 

Stations-service 11 

Magasins de pièces at daccessoires pour 12 
automobiles at s.rvicas 

Magasins de marchandis.s divers.s 13 

Autr.s ugasins de produits semi-durables 14 

Autres magasins de produits dur.bl.s 15 

Autr.s lmgasins do vents au dItail 16 

Total, ensemble dss magasns 17 

Terre -Neuve 

Superumrchós dalimentation at itpicaries 1 

Tous las autres magasins dalim.ntation 2 

Pharmacies at magasins de medicamsnts brsv.ts 3 

Magasins de chaussures 4 

Magasins de vêtsments pour houmiss 5 

Hagasins ds vitements pour dames 6 

Autr.s rmgasins de vetements 7 

Ilegasins de umubles at dapparsils ménag.rs 8 

Ilagasins d'acc.ssoir.s damsublsmant 9 

Concessionnaires de vóhicules automobiles 10 
at r'cr6atifs 

Stations-service 11 

Magasins de pièces at daccessoiras pour 12 
automobiles at services 

Magasins da merchandises div.rses 13 

Autres mogazins de produits sami-durables 14 

Autres magasins de produits durables 15 

Autres .agasins de vents au dstail 16 

17 -5.1 	-2.2 	1.2 	-1.2 	3.5 I Total, ensemble des magasles 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter 3 	Quarter 2 	Quarter 1 	Quarter 4 	Quarter 3 

	

1996 	1996 	1996 	1995 	1995 
Trimestre 3 Trimestre 2 Trimestre I Trimestre 4 Triuiestre 3 

millions of dollars - millions de dollars 

	

61.1 	58.9 	50.2 	57.2 	62.2 

	

17.6 	17.3 	16.4 	18.4 	17.0 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

6.5 	3.3 	2.5 	6.3 	6.9 

	

4.8 	4.1 	3.6 	6.1 	4.7 

	

2.1 	2.2 	1.7 	2.0 	1.4 

	

47.0 	53.3 	39.8 	42.5 	48.9 

38.8 36.3 30.4 32.4 35,9 

14.8 14.4 9.6 13.6 11.9 

22.2 21.0 15.1 31.0 23.5 

15.2 13.0 8.6 14.3 13.8 

4.3 3.3 2.4 4.8 35 

12.6 10.4 7.9 11.3 13.7 

257.5 246.3 194.0 249.8 253.1 

502.8 506.6 469.6 436.5 460.4 

121.0 119.3 117.2 127.5 112. 

10.1 9.7 6.7 9.8 9.4 

5.3 6.5 4.9 11.6 6.9 

27.1 24.9 18.0 37.9 25.5 

32.0 27.4 21.6 47.6 31.9 

35.3 31.7 32.5 48.4 36.7 

12.0 10.8 9.3 15.8 16.2 

361.0 420.5 321.8 276.1 321.0 

149.6 141.5 106.9 112.5 126.7 

70.7 71.2 56.3 78.9 74.8 

176.6 173.7 132.6 267.3 175.8 

46.8 41.3 36.1 63.9 52.5 

34.3 30.9 25.1 45.7 31.7 

104.6 94.0 74.3 105.0 107.9 

1,706.7 1,732.4 1 1451.2 1,707.0 1,614.9 

Trade Group 

No 

Prince Edward Island 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

6 Shoe slates 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stares 

17 Total, all stores 

Nova Scotia 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIen's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

S 

Retail Trade, September 1996 
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TABLEAU 3. Ventes au detail, non-dCsaisonnalisêes, solon Ia groie do caeerce at Ia réqicn 
(.stieations tri.estrielles) 

. 

	

Change 	from previous year 

Variation par rapport i lanna. pr-écód.nte 

Quarter3 Quartsr 2 Quarter 1 Quarter 4 Quarter 3 

	

1996 	 1996 	 1996 	 1995 	 1995 
Trimestre 3 Trimastro 2 Trimestro 1 Triu,estrs 4 Trimsstre 3 

Per cent - pourcentag. 

	

-1.8 	 2.3 	 0.9 	 3.6 	 9.8 

	

3.7 	 6.6 	 4.6 	 9.0 	 1.7 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

-5.8 	 15.1 	 30.4 	 13.3 	 1.3 

	

3.4 	-13.3 	-19.3 	-20.3 	-30.0 

	

51.3 	 67.3 	53.7 	 5.2 	-43.4 

	

-4.0 	 -4.5 	 13.2 	 4.0 	 20.2 

8.2 40.8 49.5 39.9 25.5 
24.6 13.8 3.9 -4.9 -13.9 

-5.8 -5.4 0.3 -3.3 -1.9 

10.1 21.3 23.4 29.3 19.6 

23.4 9.2 19.2 20.2 21.3 

-7.9 -7.1 -6.9 -9.8 -10.4 

	

1.7 	 6.1 	 10.6 	 6.3 	 7.7 

	

9.2 	 12.6 	 13.8 	 -4.8 	 -2.7 

7.5 1.5 5.3 -0.1 0.6 

6.8 6.2 21.5 -12.3 -0.2 

-22.8 -8.8 -17.5 -10.1 8.0 

6.6 -4.0 -1.9 -4.4 -8.2 

0.5 7.9 4.8 5.9 13.1 

-3.8 -8.6 -1.3 -8.7 -12.0 

-23.8 -10.8 -1.6 -5.7 9.9 

12.4 -2.0 7.2 -7.5 -4.5 

18.0 21.9 0.9 -9.6 -9.5 

-5.5 -5.4 -1.9 -7.5 -1.9 

0.5 3.6 4.6 0.4 2.6 

-10.8 -16.8 2.3 -9.0 0.1 

8.2 5.1 21.3 11.9 20.6 

-3.1 -2.1 3.7 -3.7 2.0 

5.7 	3.5 	7.1 	-4.4 	-1.9 

. 

. 

Groups do comesrc. 

H
e 

!Ia-du-Prince-douard 

Supermerchés dalim.ntation at Ipic.riss 	 1 

Tous les eutr.s megasins daliuntatjon 	 2 

Pharmecies at megasins do medicam.nts brev.t.s 3 

Nagasins ds chaussur.s 	 4 

Pqasins ds vet.m.nts pour ho.r.s 	 5 

Pgasins do vétemonts pour dames 	 6 

Autr.s magasins do vét.m.nts 	 7 

gasins ds meubles at dappareils managers 	8 

Pgasins dacc.ssoirss d'amsubl.msnt 	 9 

Concessiorinair.s de váhicul.s automobiles 	10 
at rscreatifs 

Stations-service 	 11 

Pgasins do pi.cse at daccessoiros pour 	 12 
automobiles at services 

Igasins do merchandises div.rs.s 	 13 

Autres megasins de produits s.mi-durabl.s 	14 

Autr.s mg.sins do produits dur.blos 	 15 

Autr.s megasins de vents au ditail 	 16 

Total, ensa.ble des megasins 	 17 

Nouvalle- tease. 

Suporumrchü d'alimsntation at ipic.ri.s 	 1 

bus l.a autrss magasins d'ali..nt.tion 	 2 

Pharmacise at magasins do msdicam.nts br.vaLás 3 

Magasins d. chaussures 	 4 

Magasins cio vit.msnts pour ho.i.s 	 5 

Magasins do vêtsomnts pour dames 	 6 

Autres megasins d. vit.m.nts 	 7 

Magasins d. .mubl.s at d'appar.ils minagors 	8 

I'aqasins d'acc.ssoir.s d'aumub]..m.nt 	 9 

Conc.ssionnaires do vihiculos automobiles 	10 
at ricréatifs 

Stations-sorvic. 	 11 

Magasins cio pièces at dscc.ssoiros  pour 	 12 
automobiles at services 

Magasins do u,.rchandis.s div.rsos 	 13 

Autr.s uagasins de produits s.mi-dur.blss 	14 

Autres megasins do produits durablos 	 13 

Autr.s magasins do vents au detail 	 16 

Total, .nsele des wagasins 	 17 

Retail Trade, September 1996 
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TAB IF 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter 31 Quarter 21 Quarter 11 Quarter 41 Quarter 3 
1996 1996 19961 1995 1995 

Trimestre 3 Trimestre 2 Trimestre Illrimestre 4 Trimestre 3 

millions of dollars - millions do dollars 

344.3 343.0 299.3 315.0 338.0 

100.4 99.5 109.1 127.8 109.2 

8.3 8.0 5.0 10.3 9.1 

5.2 5.5 4.2 10.7 5.4 

24.1 22.9 17.8 33.9 22.6 

27.1 21.8 16.2 33.9 23.9 

41.3 36.8 38.2 50.8 40.2 

13.4 11.9 8.9 16.4 12.7 

340.7 382.0 270.9 266.2 311.5 

89.9 87.6 77.1 88.6 107.1 

88.1 92.9 68.4 92.4 81.9 

148.7 140.7 111.2 218.3 138.2 

47.8 66.0 30.3 44.9 36.6 

22.1 18.3 13.1 29.3 23.0 

64.0 60.8 44.7 67.3 65.8 

1,381.4 	1 1391.3 	1,125.4 	1,417.8 	1,338.0 

3,150.1 3,103.2 23899.7 3,290.0 3,387.0 

704.7 743.8 720.4 771.3 648.7 

142.2 161.5 90.9 179.6 153.7 

83.9 108.6 66.4 134.6 87.9 

266.7 295.9 213.2 328.9 293.0 

406.6 424.0 272.2 455.6 390.7 

590.9 564.6 468.7 632.8 612.5 

139.1 146.0 107.7 149.6 150.6 

3,296.9 3,584.3 2,455.2 2,374.4 2,758.2 

894.6 907.1 842.3 855.4 820.4 

767.1 850.8 636.3 838.6 741.7 

1,147.2 1,194.8 936.7 1,479.2 1,106.4 

449.0 464.9 285.1 441.1 446.2 

267.5 273.4 213.1 345.9 294.7 

392.8 443.4 349.1 531.2 435.1 

13,05.2 13,653.1 10 1 864.9 13,150.0 12,674.3 

Trade Group 

No 

Now Frunswick 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe atores 

5 Men's clothing stores 

6 I4omen's clothing stores 

7 Other clothing stores 

8 Household furni+ure and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

Ii Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 )lomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

. 

. 
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-7.0 	 -8.4 	 -8.3 	 -7.3 	 -5.9 

8.6 	 14.5 10.1 4.0 -11.5 

-7.5 	 1.0 -2.4 -3.8 2.0 

-4.5 	-2.6 -6.4 -7.1 -7.1 

-9.0 	 -1.9 5.1 -2.1 4.2 

4.1 	12.1 1.6 6,4 14.9 

-3.5 	 -6.0 3.5 0.8 9.0 

-7.6 	 -7.6 4.5 2.7 5.5 

19.5 	 10.6 8.8 1.9 -0.9 

9.0 	 18.6 23.4 16.3 8.7 

3.4 	6.9 12.8 1.4 1.4 

3.7 	 4.9 8.5 1.5 1.3 

0.6 	 3.9 -1.3 -10.0 -4.2 

-9.2 	 -7.6 -4.0 -1.9 7.8 

-9.7 	 -3.6 -1.2 -2.2 1.2 

3.0 	3.2 3.0 -0.8 -0.7 

Retail Trade, September 1996 
Statistics Canada . Catalogue no. 63-005-XPB 

. 

Sup.rmrchIs d'slimentation at ipiceries I 

Tous i.e autres magasins dalimentation 2 

Pharmacies at megasins de midicaments br.v.tis 3 

Magasins de chaussures 4 

Magazine do vitemsnts pour houmas 5 

Magasins de vétemants pour dames 6 

Au-tree megasins de vétem.n*s 7 

Magazine de meubl.s at dappareils managers 8 

Pagasins d'accossoires dameublement 9 

Concessionnaires de véhiculos automobiles 10 
at récriatife 

Stations-service 11 

Magasins do pièces at daccessoiras pour 12 
automobiles at services 

Magazine do merchandises divers.s 13 

Autres magazine do produits semi-durabiss 14 

Autres m.gasins da produite durabies 15 

Autres magazine de vents au detail 16 

Total, ensemble des .agasAns 	 17 

Commerce de detail, septembre 1996 
Statistique Canada - n 63-005-XPB au catalogue 

TABLEAU 3. V•ntes au detail, non - désaisonnaliséms, salon Ia g roe de coma. a. at la region 
(estisatlons trinestrialles) 

. 

7.6 7.9 12.5 7.1 -0.3 

30.5 22.5 30.2 9.7 19.6 

-4.2 -13.7 -12.8 -12.6 3.5 

-2.7 3.6 3.2 -1.0 2.7 

Groupe de coumierce 

N o  

Nouveau -lrunsuek 

Super-marches dalimentalion at épicories 1 

bus i.e autras .agasins dalimentation 2 

Pharmacies at magasins do médicaumnts br.v.t.s 3 

Magasins do chaussures 4 

lagasins de vitaments pour houmas 5 

Magazine de vétements pour dames 6 

Autres magazine de vetements 7 

Plagasins do imublas at dapparils menagers 8 

Magasins daccessoiras dameublament 9 

Conc.ssionn.ir.s do vihicules automobiles 10 
at ricra+ifs 

S*ations-serv ice 11 

Magasins do pièces at daccessoiros pour 12 
automobiles at services 

Mag.sins do merchandises div.rs.s 13 

Autres magazine de praduits ssei-durables 14 

Autras ulagasins de produits durablas 15 

Autr.s magazine de vento au detail 16 

. 

	

Change 	from previous year 

Variation par rapport a l.nnée précidente 

Quarter 3 Quarter 21 Quarter 11 Quarter 4 Quarter 3 

	

1996 	 1996 	 1996 	 1995 	 1995 
Trimsetre 3 Triwastra 2 Trimestre 1 Tri.askr. 4 Trim.s -kre 3 

Per cent - pourcentage 

	

1.9 	 9.2 	 5.4 	 2.3 	 5.8 

	

-8.1 	 -6.6 	 8.5 	 12.5 	 13.2 

	

-9.1 	-11.3 	 -7.9 	 -4.6 	 10.0 

	

-3.9 	-16.0 	 -6.1 	-14.5 	-25.5 

	

6.4 	 -0.7 	 13.7 	 3.7 	 -2.1 

	

13.4 	 22.4 	 16.3 	 30.3 	 27.8 

	

2.7 	 8.1 	 18.5 	 -1.9 	 8.0 

	

5.8 	 10.7 	 7.2 	 24.4 	13.8 

	

9.4 	 11.7 	 21.3 	 14.6 	 28.8 

	

-16.0 	 -5.2 	-17.9 	-23.7 	-13.2 

	

7.5 	 13.0 	 12.0 	 2.0 	 -2.8 

3.2 	 7.2 	 9.4 	 4.2 	 8.3 Total, ensemble des .agasns 	17 

Québec 



TABLE 3.. Retail Sales, Not Seasonally Adusted, by Trade Group and by Region (Quarterly 
Estimates) 

0 Sales 

Ven+es 

Quarter 3 Quarter 2 Quarter I I Quarter 4 Quarter 3 
1996 1996 19961 1995 1995 

Trimestre 3 Trimastre 2 Trimestr. IlTrimestre  4 Trimestre 3 

millions of dollars - millions de dollars 

3,775.6 3,752.4 3,647.5 3,891.6 4026.7 

.. 
1,185.4 19201.7 11168.1 12290.3 1,148.9 

166.5 162.4 102.5 165.1 151.0 

126.1 142.6 107.4 220.6 138.4 

377.7 376.5 254.5 454.2 372.4 

448.7 406.1 345.8 633.8 480.6 

676.5 590.6 560.0 866.1 718.0 

250.8 204.3 180.1 244.6 219.9 

4,773.5 5,680.6 43,266.5 42454.8 5,022.0 

1,612.0 1,651.7 1,390.3 1,404.0 1,488.4 

1,150.6 1,183.4 946.1 1075.0 1,079.1 

2,113.6 23057.3 12627.5 2,929.3 2001.5 

700.8 706.5 509.4 799.6 704.4 

553.9 517.6 374.0 637.8 503.4 

1,208.9 1,171.3 1,080.3 1,525.8 1,440.2 

	

19,536.4 	20 1 258.9 	16 1995.1 	21,144.8 	19,957.8 

	

521.4 	519.6 	483.1 	508.5 	510.8 

72.7 73.7 74.2 86.6 75.4 

13.7 14.6 8.8 15.7 12.5 

9.3 11.7 7.3 15.6 9.4 

25.9 27.7 18.2 31.8 26.4 

41.7 44.9 35.2 61.9 42.8 

72.3 64.3 56.2 77.5 63.3 

15.4 14.4 11.6 16.2 15.0 

480.0 492.3 373.0 362.8 412.0 

177.0 170.2 147.3 156.8 176.6 

109.9 112.4 89.3 100.7 89.3 

227.2 234.0 185.0 320.9 234.4 

52.8 55.1 41.5 67.2 50.7 

50.2 46.4 34.6 63.6 52.8 

83.4 80.9 65.8 99.2 85.3 

1,973.6 1,983.3 1 1650.2 2,008.0 1,877.5 

Trade Group 

No 

Ontario 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

ii Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 Homans clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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4.3 8.2 3.4 1.6 

0.2 -0.3 -11.3 -16.0 -7.9 

-8.9 -13.1 -13.9 -9.2 -2.5 

1.4 -6.3 -11.3 -12.6 -0.9 

6.6 -6.9 -3.9 1.5 3.9 

-5.8 -13.4 -20.5 -16.7 -11.9 

14.0 -3.9 -3.0 -7.5 -10.7 

-4.9 1.1 -1.4 -4.9 11.5 

8.3 19.0 14.1 7.7 9.8 

6.6 3.5 2.4 -7.1 -5.6 

5.6 4.0 3.9 4.7 9.2 

-0.5 2.6 5.4 -4.3 8.7 

10.0 0.1 -13.1 -12.7 -7.0 

-16.1 -9.2 18.0 7.3 10.5 

-2.1 -0.7 0.5 -2.1 4.7 

2.1 3.4 9.0 5.9 6.7 

-3.6 1.5 10.8 18.8 18.5 

9.2 13.1 7.7 13.6 27.2 

-0.9 4.7 -10.1 -11.2 -6.3 

-1.9 -0.4 -12.1 -15.7 -10.4 

-2.7 11.1 15.8 11.5 10.2 

14.2 13.4 5.3 -6.2 8.0 

2.5 2.3 -4.4 10.1 13.8 

16.5 5.3 11.9 2.9 20.5 

0.2 -0.8 -2.6 -4.5 3.7 

23.1 23.1 39.6 16.2 4.5 

-3.1 -1.1 -3.2 -0.6 4.6 

4.0 16.2 14.8 8.8 10.9 

-4.9 -11.6 -15.8 -10.9 5.0 

-2.2 0.1 0.4 3.2 10.9 

5.1 	3.9 	6.8 	2.7 	9.1 
. 

TABLEAU 3. Ventes au detail, non-dCsaisonnalisées, solon le groie de cousorce ct l.a region 
(estioations tri.estriel]es) 

. 

Change from previous year 

Variation par rappor+ i lannée précédunku 

	

8uar±er 3 Quarsr 2 Quartor 1 	Quarter 4 Quarter 3 
1996 	1996 	1996 	1995 	1995 

Trimestre 3 Trimestre 2 Trimostro I Trimestro 4 Trimostro 3 

Groupe do co.orce 

N . 

Per cent - pourcontago 

-6.2 	 -7.6 	-3.9 	-3.8 	1.4 

Ontargo 

Sup.rmarchs dalimen+a+ion at épiceriss 1 

Tout 1st autrss .iagasins dalimentation 2 

Pharmociss at megasins do mdicamen+s brsv.t.s 3 

Magasins do chaussur.s 4 

Magasins do vètomon+s pour honnos 

Magasins do vêtomonts pour dames 6 

Autres megasins do vêtsmsnts 7 

Magasins do meublos at dapparoils menagers 8 

Magasins daccsssoirss damoublemunt 9 

Concessionnairas do v6hiculos automobiles 10 
at rcratifs 

Stations-service 11 

Magasins do pièces at daccossoires pour 12 
suomobilos at services 

Magasins cia merchandises divorses 13 

Autras megasins do produits ssmi-durablss 14 

Autres mugasins do produits durablos IS 

Autres megasins do vonto au detail 16 

Total, enseublo des •agasns 	 17 

Nan itob. 

Superm.rches delimontafion at ópicoriss 1 

Tous los autres megasins dalimsntátion 2 

Pharmaciss at magasins do médicaments brovetés 3 

Magasins do chaussures 4 

Magasins do vétemonts pour honnes 5 

Magasins do vètsmonts pour dames 6 

Autros magasins do vétomanIs 7 

Mogasins do maubles at dapparoils ménagors 8 

Mogasins daccessoiros dameublemont 9 

Concessionnajres do véhiculos automobilos 10 
at récre.tifs 

Stations-service ii 

Mogasins do pièces at daccossoiros pour 12 
automobiles at services 

Magasins do merchandises divors.s 13 

Autres megasins do produits semi-durablas 14 

Autros magasins de produits durablos 15 

Autres megasins do vonte au dé*il 16 

Total, ensemble dos .ag.sins 	17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiates) 

E Sales 

Ventes 

Quarter 3 Quarter 2 Quarter I Quarter 4 Quarter 3 
1996 1996 1996 1995 1995 

Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

441.5 436.3 397.1 427.8 436.2 

70.4 74.1 61.0 79.8 73 	21 

9.1 10.1 6.3 10.2 9 	21 

7.6 8.4 6.2 15.9 9,0 

23.7 25.2 17.5 30,9 238 

36.9 37.2 27.1 51.3 34.6 

44.7 41.0 38.6 58.7 522 

18.8 17.9 14.7 21.1 16.8 

451.1 507.0 408.6 422.5 389.6 

169.5 171.5 154.0 142.8 145.9 

117.4 105.0 79.4 96.1 117.3 

206.5 207.1 174.6 277.7 202.1 

49.0 47.3 36.2 67.3 53.3 

42.7 39.3 27.8 47.9 383 

73.5 67.4 54.3 78.1 71.9 

1,780.1 1,810.1 1,517.8 1 1 841.2 1,685.4 

1,461.5 12407.4 12280.2 12382.7 1,443.9 

282.6 287.5 269.8 298.6 262.6 

36.1 38.1 26.7 41.3 39.2 

42.7 41.9 35.9 67.0 42.9 

86.9 89.8 75.8 122.3 97.1 

158.2 140.5 118.9 202.8 161.5 

248.9 229.2 213.6 314.8 253.6 

66.5 61.2 54.2 76.8 59.9 

1,337.6 1,609.7 1,207.5 1,320.3 1,394.2 

411.8 394.0 364.0 343.7 366.5 

318.5 303.0 253.4 304.6 311.4 

618.0 599.2 471.3 795.6 566.8 

191.7 189.4 136.3 198.8 171.8 

193.9 175.6 136.8 208.0 163.6 

333.5 325.4 257.7 351.6 309.9 

5,816.5 5 1925.0 4,934.2 6 1 068.2 5,679.8 

Trade Group 

Ho. 

Saskatchewan 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

I Supermarkets and grocery stores 

2 All other food stores 

3 Orugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Ilomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, September 1996 	 Commerce de detail, septembre 1996 
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1.2 2.6 7.5 14.5 

-3.6 -13.1 -26.6 -26.3 

-1.5 -7.8 -10.5 -15.8 

-15,6 -5.9 -5.7 11.1 

-0,4 2.2 -1.6 2.1 

6.6 9.3 12.5 11.2 

-14.3 -14.5 -21.5 -12.2 

12.1 20.2 8.4 5.0 

15.8 23.9 26.1 13.7 

16.1 27.5 31.3 7.5 

- - -16.3 -12.6 -26.9 

2.2 2.2 9.4 7.6 

-8.2 1.7 1.3 11.9 

11.4 11.0 2.2 -1.6 

2.3 1.7 4.7 1.1 

5.6 7.6 9.4 4.5 

1.2 -0.6 0.4 0.3 

7.6 13.4 6.5 -1.1 

-7.9 -4.8 -5.0 -8.1 

-0.5 4.3 15.7 19.8 

-10.5 -12.1 -1.8 -11.3 

-2.0 6.4 15.2 9.3 

-1.8 0.5 -8.6 -4.6 

11.0 19.2 21.5 26.2 

-4.1 1.0 10.5 19.2 

12.4 12.6 16.2 -11.3 

2.3 -4.4 -5.4 -22.5 

q.0 6.7 4.6 4.9 

11.5 -0.4 9.5 -9.8 

18.6 20.6 16.7 -0.9 

7.6 7.5 5.6 -1.7 

2.4 2.9 5.2 1.5 

. 

. 

12.3 

-30.6 

-4.7 

9.7 

2.8 

11.4 

7,3 

5.1 

18.9 

-0.4 

-7.6 

11.1 

16.2 

-0.1 

3.9 

6.9 

5.4 

0.2 

-0.4 

37.7 

0.8 

15.0 

-0.4 

0.8 

13.9 

-18.4 

-14.9 

7.5 

-12.8 

-6.2 

4.8 

2.9 

TABLEAU 3 • Ventes au detail, non -dCsaisonnalisCes, salon is groupe de conoerce at la regaon 
(estimations trimestrielles) 

 

. 

Change from previous year 

Variation par rapport a l'annü précédent. 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1996 	 1996 	 1996 	 1995 	 1995 

Trimestre 3 Trimestre 2 Trimestra I Trimestre 4 Trimestre 3 

Groups di comeerco 

N o  

 

Per cent - pourcentage 

  

Saskatchewan 

Supermerchés d'alimentation at epiceries I 

Thus les autres umgasins d'alimentaiion 2 

Pharmacies at megasins di uidicsmen*s brev.tIs 3 

Igas ins di chaus;ur.s 4 

gasins di vétements pour homees 5 

Pgasins di vitements pour dames 6 

Autr.s imgasins di vêtemen*s 7 

Plagasins de meublas at d'appar.ils ménagers 8 

Ibgasins d'accessoirss d'amsublemen+ 9 

Conc.ssionrsaires do véhiculas automobiles 10 
at récriatifa 

S+a+ions-sarvice Ii 

Magasins de pikes it daccessoires pour 12 
automobiles at services 

Magasins do merchandises div.rses 13 

Au+r.s megasins da produits ssioi-dure1los 14 

AuLr.s m.gasins de produita durables 15 

Aulr.s magasins do v.n+s su detail 16 

Total, ensombla des .agasins 17 

Alberta 

Superirchés d.lim.ntation at ápic.ri.s I 

Tous las autres magasins dalim.niation 2 

Pbarmaci.s at magasins di .iodicam.nis br.v.iIs 3 

lagasins do chaussur.s 

M.g.sins de ve+.monis pour ho.u.s 5 

Magasins do vetements pour dames 6 

Autros magasins do vit.men*s 7 

Pgasins do m.ubl.s at dapp.reils managers 8 

Magasins daccessoir.s dam.ubl.m.n'I 9 

Concossionnairos do vóhicules automobiles 10 
it rIcriatifs 

St.t ions-aerv ice ii 

lagasins do pièces at d'acc.ssoires pour 12 
automobiles at services 

Magasins do marchandises div.rs.s 13 

Autros magasins do produits s.mi-durablos 14 

Autr.s magasins do produits durables 15 

Autres magasins do vents au detail 16 

Total, ensele des .agasina 	 17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates) 

S Sales 

Ventes 

Quarter 3 Quarter 2 Quarter ii Quarter 4 Quarter 3 
1996 1996 19961 1995 1995 

Trimestre 3 Trimestre 2 Trimestre liTrimestre  4 Trimestre 3 

millions of dollars - millions do dollars 

1,848.3 1,760.6 1,744.2 13835.4 19879.6 

416.3 419.0 379.7 441.4 393.8 

50.2 47.4 39.1 52.4 51.6 

48.3 47.0 44.2 83.6 56.0 

141.8 132.0 106.2 176.2 152.9 

173.5 145.5 125.6 208.2 169. 

366.1 311.8 300.5 413.7 350.7 

96.8 90.5 82.4 115.4 93.1 

1,823.6 2,173.5 1,834.9 1,716.7 1,996.4 

595.1 545.1 479.6 504.9 559.9 

391.1 365.6 333.6 357.0 333.3 

857.1 830.8 661.2 1,077.9 822.9 

335.7 314.2 223.8 327.0 314.7 

251.1 211.4 202.1 286.0 248.6 

417.9 411.7 354.2 465.6 437.7 

	

7,967.8 	7,954.1 	7,029.2 	8 1 192.4 	7,988.3 

	

46.7 	44.9 	38.3 	40.5 	42.2 

H H H X 

x x x x x 
1.1 1.4 0.7 1.3 1.1 

4.6 4.7 4.1 5.9 5.1 

1.3 1.1 1.0 1.3 1.3 

29.1 31.7 21.0 20.4 22.0 

53.1 57.5 45.8 55.4 52.2 

7.9 6.8 5.7 8.3 7.7 

6.0 5.6 3.7 5.3 5.6 

11.4 10.4 7.8 10.9 11.1 

193.6 197.2 156.3 131.3 185.0 

Trade Group 

No. 

Rritish COIIbIa 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mon's clothing stores 

6 frlomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and srvices 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, September 1996 
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TAILEAU 3. Ventes au detail, non-désaisonnalisëes, sein 2e groie do eerce at l.a region 
(estioations traestriel]es) 

. 
Change from pr.vious year 

Variation par rapport i 1.n.i6. prIcidente 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 

	

1996 	1996 	19961 	1995 	1995 
Irirnestro 3 Trimastre 2 Trimastro lflrzmestra 4 Trimestra 3 

Per cent - pourcentage 

	

-1.7 	-4.0 	4.7 	1.1 	6.3 

	

5.7 	11.3 	2.7 	0.5 	5.8 

	

-2.7 	-10.5 	-3.6 	-11.7 	-7.9 

	

-13.8 	-18.8 	-6.8 	-3.1 	6.6 

	

-7.3 	-8.9 	-1.6 	3.0 	14.9 

	

2.4 	-0.8 	-0.5 	-3.1 	3.6 

	

4.4 	2.4 	0.4 	-7.0 	3.2 

	

4.0 	3.7 	-5.0 	5.2 	-6.5 

	

-8.7 	-0.7 	3.2 	4.7 	7.5 

6.3 2.9 5.9 2.5 -0.3 

17.3 16.8 21.7 13.0 5.5 

4.2 4.6 4.8 5.2 10.7 

6.7 0.5 3.1 -8.3 5.4 

S 1.0 -10.6 0.7 -5.7 -2.7 

-4.5 1.9 4.9 -2.8 -2.0 

roupe de comeerce 

N o 

ColmeDie-Iritannique 

Sup.rm.rchés dalimantation at ópiceries 1 

bus las autres .gasins d.liment.tion 2 

Pharmacies at .agasins do médicam.nts brevetés 3 

Ilegasins de chaussures 4 

Pg.sins de vite.ents pour ho..ies 5 

liagasins do vêtamonts pour da.es 6 

Autr.s magas ins do vêteu.nts 7 

Ig.eins do m.ubl.s at d'.pparoils m.nag.rs 8 

Pgasins daccessoires damaubl.msnt 9 

Concessionnaires do vhicul.s automobil.s 10 
at rIcreatifs 

Stations-service 11 

Pgasins do pièces at d'acc.ssoires pour 12 
automobiles at urvac.s 

Il.gasins do merchandises div.rs.a 13 

Autras megesins do produits s.mi-dur.bl.s 14 

Autrss megesins do produits durabiss 15 

Autr.s magasins do vents cu ditail 16 

-0.3 	0.4 	4.1 	1.2 	5.0 Total, ensble des maqasins 	17 

S 

10.6 	15.6 	15.7 	9.3 	6.1 

1.8 6.7 2.8 -3.8 7.9 

2.4 -2.0 19.3 1.6 4.9 

8.1 2.9 5.6 -11.6 -15.6 

2.9 3.2 4.6 1.8 4.9 

Yukon at Territoires du Nord-Ouest 

Sup.rmarchss dalimantation at Ipiceri.s I 

bus las autr.s megesins daliu.ntation 2 

Pharu.ci.s at ..gesins do madicamants br.v.tis 3 

Pgasins de chaussures 4 

Magasins do vât.men+s pour homees 5 

Magasins do vêt.msnts pour dames 6 

Autr.s megasins do vèt.ments 7 

Megasins do meubiss at dappareils managers 8 

Megasins daccassoires dameublamont 9 

Concessionnaires de véhiculas automobiles 10 
at ricroetils 

Stations-s.rvic. 11 

Megasins do pieces at daccessoir.s pour 12 
automobiles at services 

Magasins do aerchandisos div.rs.s 13 

Autras ..gasins do produits soni-durablas 14 

Autr,s magasins do produits durables 15 

Aufras .mgasins de vents au detail 16 

x x x x 
x x x x 

0.3 5.1 -26.7 -9.4 0.2 

-10.8 0.4 3.8 17.1 28.4 

0.8 -6.1 -3.0 -8.1 -6.1 

32.0 33.8 22.8 21.9 22.0 

7.4 	9.7 	9.5 	3.7 	7.5 Total, enssle des .aqasins 
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TAMLE 3. Retail Sales, Not Seasonally Adjusted, by Trade 9roup and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter 3 	Quarter 21 	QuarterI 	Quarter 4 	Quarter 3 

	

1996 	1996 	1996 	1995 	1995 
Trimestre 3 Trimestre 2 Trimestra 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

	

22.4 	21.3 	17.0 	18.4 	20.1 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 

	

X 	X 	X 	X 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

11.1 	16.4 	6.9 	7.1 	7.4 

x x x x x 

2:1 3.5 4.1 

77.0 73.3 49.1 62.0 68.9 

24.3 23.6 21.3 22.1 22.1 

x x x x x 
x x x x x 
X X X X 

x x x x x 
x x x x x 

1.4 1.8 1.6 2.2 1.7 

x x x x x 
17.9 15.3 14.1 13.3 14.6 

5.2 5.0 6.0 4.7 4.5 

x x x x x 
3.2 3.5 3.6 4.8 3.6 

2.1 2.7 2.0 2.4 2.2 

K x x x x 

121.6 123.9 107.3 119.3 116.1 

Trade Group 

No. 

Yukon 

1 Super.Tarlceks and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Plomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, September 1996 
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TABLEAU 3. Ventes au detail, non-dCsaisonnalisCes, scion le groupe de commerce et la region 
(estimations triuestriel]cs) 

Change from previous year 

Variation par rapport a lannIe prIcédente 

	

Quarter 31 Quarter 2 Quarter I 	Quarter 4 Quarter 3 
1996 	 1996 	 1996 	 1995 	 1995 

Tria,mstrs 3 Trimestre 2 Trimsstr. 1 ITrimostra 4 Trimestre 3 

Groups d. co.mmrc. 

N o  

- 

Per cent - pourc.nt.ge  

11.2 	 22.0 	 14.1 	 40.8 	 38.5 

x x x x 
x x x x 	x 
x x x x 
x x x x 	x 
x x x x 	x 

X X X X 

50.6 62.2 11.2 9.0 15.7 

10.1 	 10.3 	 1313 	 -8.0 	-12.5 

x x x x x 
x x x x 
x x x x x 
x x x x x 
x x x x x 

-14.4 -1.9 15.9 23.6 -12.2 

x x x x x 
22.6 12.7 29.4 30.1 25.5 

16.1 28.6 49.4 12.9 -9.9 

x x x x x 
-11.4 -6.6 33.1 2.3 15.8 

-4.2 -1.0 8.5 -19.5 -13.1 

x x x x x 

Yukon 

SupsrmarchIs d'alimentation at ipiceries 1 

bus las autres magasins d'alimentation 2 

Pharmacies at .mgasins do midicam.nts br.vetes 3 

Mugasins di chaussures 4 
Magasins di vê*sments pour homass 5 

Mugasins di vêt.msnts pour deems 6 

Autras magasins di v(.umn+s 7 

tisgasins di msithl.s at dapparails managers 8 

Megasins d'acc.ssoirss d'amsublauisnt 9 

Concessionnaires di véhicuiss automobiles 10 
at rIcreatif. 

St.tions-servjc. 11 

ragasins de pièces it d'acc.ssoir.s pour 12 
automabil.s at services 

Pgasins d. ..rchandises div.rsss 13 

Autr.s mingazins de produits semi-durables 14 

Autrea magazins do produite dur.bl.s 15 

Autres magasins de vents au detail 16 

Total, ans..bl.e des .agaslns 17 

Territoires du Nord-Ousat 

Sup.rm.rch.s dalisentation at apiceries I 

lout lea autres m.g.sins dalimentition 2 

Pharmacies at magasins di módicai,.n+s br.v.ICs 3 

Pgasins de ch.ussuras 4 

M.gasins di vitsm.n+s pour hoones 5 

Pgasins di vêtsm.nts pour dames 6 

AuIr.a magasins de vetemants 7 

M.gasins de .eubles at d'appareila managers B 

Pbgasins daccessoir.s d'am.ublement 9 

Concessionnajrea di vChicules automobiles 10 
ct r.creatifs 

Stations-servic. 11 

Magasins de pièces at d'acc.saoir.s pour 
automobiles at services 

12 

gasins de merchandises div.rs.s 13 

Autres magasins de produits semi-durable. 14 

Autres ma.sins di produits durables 15 

Autres magasins de vents au detail 16 

x x x x x 
14.6 3.4 1.6 0.8 -3.2 • .. 

11.8 17.9 6.5 14.2 16.3 

4.7 	 5.3 	 11.0 	 -1.0 	
2.91 Total, ensele des .agasins 
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No 

TABLE A. Retail Trade Sanpie Response Fraction and Coefficient of Variation (current 
Periods) 

Response fraction 

Fraction de r6pons. 

Septether August July June 
1996 1996 1996 1996 

Septethre AoGk Juillet Juin 

Per cent - pourcentage 

C 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational v.hicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Menitoba 

25 Saskatchewan 

26 Alberta 

27 British Colushia 

28 Yukon 

29 Northwest Territories 

94.6 95.5 95.0 95.1 

87.0 89.1 88.7 88.2 

93.5 93.3 88.7 89.8 

96.5 96.5 96.8 97.0 

94.0 94.4 93.3 93.7 

84.2 97.6 96.5 95.5 

95.4 96.0 96.0 96.6 

91.2 92.0 91.9 92.5 

89.8 89.4 91.2 91.3 

95.5 96.6 97.2 96.8 

93.4 94.7 94.7 94.6 

86.3 89.9 89.9 91.3 

99.6 99.6 99,0 99.7 

91.7 95.7 94.7 95.2 

93.8 95.2 95.5 94.6 

96.3 97.2 96.8 96.5 

94.2 95.5 95.2 95.3 

95.0 96.7 96.2 97.0 

94.1 94.3 94.4 95.6 

93.5 96.8 94.8 96.7 

96.4 98.0 97.6 97.4 

94.2 94.8 94.7 94.6 

93.2 94.3 93.5 94.0 

95.2 96.7 97.1 97.5 

95.6 96.4 96.7 97.2 

93.5 96.1 96.1 95.7 

96.3 97.8 98.1 97.8 

88.7 90.5 86.8 86.6 

97.6 97.8 97.4 97.7 
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1.7 

6.5 

1.9 

2.3 

4.4 

4.4 

3.0 

3.0 

7.2 

6.0 

2.8 

2.8 

0.7 

76 

2.9 

1.7 

1. 

1.8 

6.1 

2.1 

2.2 

4.4 

4.6 

4.4 

3.4 

7.1 

6.4 

3.3 

2.8 

0.7 

3.7 

3.2 

1.5 

1.6 

1.8 

6.3 

1.9 

3.0 

4.4 

4.9 

5.0 

3.1 

6.8 

5.1 

3.1 

2,7 

0.7 

3.0 

3.3 

1.2 

1.4 

1.7 

6.6 

1.8 

2.7 

4.6 

4.7 

5.4 

3.0 

7.1 

4.5 

2.8 

2.6 

0.7 

5.3 

3.9 

1.6 

1.3 

. 

TABLEAU 4 • Comierce do detail, fractim Ia reponsa do I 'échantillon at coafficiant do variatian 
(pdriados courantes) 

Coefficient of variation 

Coefficient d. variation 

	

S.ptather 	 August 	 July 	 Juno 

	

1996 	 1996 	 1996 	 1996 

	

S.pt.thr. 	 AOGt 	 Juillet 	 Juin 

Per c.n( - pourc.ntag. 

p4 .  

Groups de ce roe - Canada 

Superuarchis dalimeniation at ópic.ri.s 1 

Tous las autras magazine d'alim.ntation 2 

Pharici.s at magazine do m.dic.m.nts br.vetes 3 

Pga.ins d. chau..ur.s 4 

Pg.sins do vê*.m.nts pour hos 5 

Megasins de viteinnts pour da..s 6 

Autras ougasins de vet..nts 7 

H.gasins de neublas at dappar.ils mónag.rs 8 

liagasins daccassoires damsublsmont 9 

Concessionnairos do vehicuiss auto.biles 10 
at recria*ifs 

Stations-s.rvic. 11 

Megesins do pieces at deccassoiru pour 12 
automobiles at services 

Il.gasins do marchandises diversas 13 

Autr.s mogasins do produits semi-durable. 14 

Autres magasins do produits dur.bl.s 15 

Au+r.s mogasins do vents nu detail 16 

Total, ensb1e des .agas5ns 	 17 

I Régons 

2.4 2.6 2.7 2.7 

1.6 1.6 1.5 1.6 

3.9 6.2 5.3 4.9 

2.6 2.6 2.7 2.6 

2.0 2.5 2.2 2.3 

4.0 4.0 3.5 3.0 

2.4 1.9 2.1 2.2 

2.5 2.6 2.5 2.5 

2.4 2.1 2.9 2.7 

1.9 1.9 2.2 2.1 

1.7 1.4 1.2 1.5 

2.0 2.3 2.8 2.1 

T.rre-Meuve 

jl.-du-Pr inc.4douard 

Nouvella-Ecass. 

Nouveau-Brunswick 

Qu6boc 

Ontario 

Plan itoba 

Saskatchewan 

Alberta 

Co lath ic-Br itann ique 

Yukon 

Terri+oir.s du Nord-Cuest 

. 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 
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4,035.9 	43086.6 	4,073.0 

	

343.4 	339.3 	342.9 

	

19030.1 	1,020.5 	1057.4 

	

143.5 	142.9 	144.2 

	

126.0 	125.6 	126.8 

	

332.4 	326.2 	333.2 

	

440.1 	439.7 	443.2 

	

695.3 	689.4 	675.6 

	

198.8 	197.0 	195.4 

	

4,274.0 	4,257.1 	4,251.6 

	

12302.0 	1,328.0 	19328.4 

	

13044.0 	1,004.8 	996.5 

	

1,980.8 	1096.1 	23001.0 

	

634.6 	608.4 	610.7 

	

476.9 	483.3 	466.2 

	

870.4 	849.1 	897.4 

3,984.6 

349.0 

1,057.0 

146.1 

125.5 

330.9 

441.0 

670.3 

195.7 

4s275.8 

1,358.1 

992.1 

1,992. 7 

637.0 

461.9 
895.9 

3,972.0 

348.2 

1,050.6 

143.3 

127.3 

328.5 

449.4 

693.6 

191.3 

4,223.0 

1,406.9 

987.2 

1,956.1 

607.5 

459.2 
896.8 

	

4,021.1 	4013.0 

	

354.1 	348.9 

	

1,047.0 	12038.3 

	

136.5 	136.6 

	

123.4 	127.0 

	

326.4 	326.4 

	

447.7 	427.4 

	

646.6 	680.9 

	

181.1 	185.5 

	

4,276.0 	4,266.9 

	

1,377.5 	1,356.4 

	

971.7 	967.4 

	

12949.3 	1,932.0 

	

576.2 	599.4 

	

443.7 	460.9 

	

928.6 	943.1 

17,925.2 17,894.0 17,943.5 17,913.4 17 9840.9 17,806.7 17,8100 

TABLE S. Retail Sales, Seasonally Adjusted, by Trade Group and by Reg]cn (Historical 
Estimates J 

Septseâer August July Jun. May April March 
1996 1996 1996 1996 1996 1996 1996 

No. Septuthre Aoü* Juillet Juin Mai Avril Mars 

millions of dollars - millions d. dollars 

Trade Group - Canada 

I Sup.riirk.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and 
applianc, stores 

9 Housihold furnishings stores 

10 Motor vehicl, and recreational 
vehicle duelers 

11 Gasoline servic, stations 

12 Automotive earts, accessories 
and service 

13 General merchandise stores 

14 Other saul-durable goods stores 

15 Other durable goods stor.s 

16 Other retail stores 

17 Total, all stores 

Req Aons 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluug,i. 

28 Yukon 

29 Northwest Territories 

	

273.3 	284.2 

	

78.8 	78.4 

	

544.2 	562.2 

	

446.3 	452.7 

	

42315.0 	4,258.8 

	

69513.2 	6,449.2 

	

661.2 	659.3 

	

587.8 	590.1 

	

1,919.1 	13909.1 

	

29527.4 	2,587.9 

	

22.4 	22.5 

	

39.6 	39.7  

278.9 

79.2 

562.5 

448.5 

4,264.7 

6,510.0 

651.5 

592.1 

1,903.5 

2,589.7 

23.0 

40.1 

282.8 

79.2 

554.9 

448.8 

4,261.9 

6,496.6 

634.0 

590.3 

1,900.6 

2,603.1 

22.8 

38.3 

	

285.4 	286.3 	285.7 

	

80.2 	80.4 	80.9 

	

558.4 	548.3 	559.5 

	

447.6 	448.2 	442.6 

	

4,220.1 	4,165.1 	4,164.4 

	

6,452.5 	6,492.1 	6,497.0 

	

647.0 	634.3 	627.9 

	

584.5 	583.3 	578.8 

	

1,899.2 	11898.1 	11891.0 

	

29603.4 	2,607.0 	2,620.1 

	

23.0 	22.8 	21.6 

	

39.7 	40.6 	40.5 

E 
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El TAELEAU S. Vmntes au detail, dësaisonnaliaées, salon 1s groe do oorce at la region 
(.stiaations histhriques) 

February Januaryl D.c.th.r Nov.uth.r Octob.r Ssptaiósr 
1996 	19961 	1995 	1995 	1995 	1995 

	

Févri.r Janvisri Dic.thrs Nov.thre Octobre S.pLewbre 	 N' 

millions of dollars - millions d. dollars 

4,015.1 4,037.7 43117.7 4,091.6 4,116.0 4,155.8 

558.6 367.4 349.4 342.9 342.1 546.2 

1,034.6 1,027.2 1,031.3 1,017.0 1,006.5 19002.6 

134.7 131.6 132.5 143.4 133.2 140.1 

128.7 128.6 130.7 129.7 131.6 134.1 

331.0 328.0 329.9 327.6 326.9 335.8 

438.8 445.0 438.8 438.7 436.7 443.1 

673.6 664.0 683.9 682.7 690.4 700.8 

	

191.6 	196.2 	196.7 	194,4 	192.3 	192.5 

	

4,272.6 	4407.0 	4,177.1 	4,164.0 	4,191.2 	4,241.7 

	

1,304.9 	1,307.4 	1,277.8 	1,231.5 	1,223.3 	1,230.8 

	

996.7 	1,017.1 	974.0 	976.6 	932.9 	947.9  

1,939.9 1,926.5 1,914.3 1,901.7 1 1 901.2 11902.9 

592.3 . 6043 512.5 576.3 580.6 616.2 
437.4 440.6 440.8 440.4 433.8 446.1 

961.3 971.3 923.5 973.2 946.9 947.1 

Groupe de coerce - Canada 

Supermerchés dalimsn*.*ion at epicsries 	1 

Tous Iss sutres magesins dalim.nt.tion 	2 

Ph.rm.ci.s at .agasins di midicam.nts br.v.tss 3 

M.gssins di chaussur.s 	 4 

Megasins di vät.unts pour houwiss 	5 

gasins di vetsmsn*s pour dames 	6 

Autr.s megasins di vit.an+s 	7 

Megasins di msubl.s at dappar.ils unagars 	8 

Megasins d'acc.ssoir.s dameubl.m.n* 

Concessionnair.s di vihicu].us automobil.s 
at ricre.tifs 

Stations-sarvic. 

Megasins do pic.s at daccessoiras pour 
automobiles at s.rvicss 

gasins di marchandis.s div.rs.s 

Au+rss Nagasins di produits s.mi-durabl.s 

Autr.s .gasins do produits durabl.s 

Autr.s .gasins do vents au detail 

9 

10 

11 

12 

13 

14 

15 

16 

17,811.8 17400.2 17,690.7 17,631.8 17,585.8 17,733.6 Total, ensemble des .agasins 	17 

I Regans 

	

291.6 	285.6 

	

80.4 	76.6 

	

569.4 	548.1 

	

442.1 	443.6 

	

4,185.0 	4,209.8 

	

6,435.2 	6,555.3 

	

621.9 	637.2 

	

571.2 	571.7 

	

12931.2 	1,846.8 

	

2,642.4 	2,567.1 

	

1915 	19.1 

	

41.1 	39.2  

	

282.2 	287.3 	288.8 

	

79.1 	78.9 	77.5 

	

536.6 	520.1 	516.0 

	

439.3 	434.7 	430.0 

	

4,189.3 	4,220.3 	4,186.7 

	

6,485.2 	6,439.5 	6,401.6 

	

612.3 	603.8 	618.2 

	

564.3 	560.4 	567.0 

	

1,867.1 	1,870.0 	12886.8 

	

2,576.3 	2,560.4 	2,554.6 

	

20.8 	20.3 	20.9 

	

38.2 	36.1 	37.5  

291.4 

77.5 

527.6 

435.5 

4,174.5 

6,616.4 

623.3 

558.1 

1,858.0 

2,563.4 

20.4 

37.5 

T.rr.-Neuv. 

!la-du-Princ.-douard 

Nouve lie-Eco ss. 

Nouveau-Brunswick 

uibsc 

Ontario 

Mw, itoba 

Saskatcheman 

Alberta 

Coloth is-Br i tann iqus 

Yukon 

T.rritoir'ss du Nord-OuasI 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 
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TABLE 6. Retail Sales, not Seasonally Adjusted, by Trade Group and by Region (Historical 
Esti.ates) 

Septe.ther August July June lay April March 
1996 1996 1996 1996 1996 1996 1996 

No. Septethre AoO* Juillet Juin Mai Avril liars 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Superuorksts and grocery stores 3,856.8 4,437.5 4,142.7 4,100.1 4,257.9 3,847.4 4,030.8 

2 All oth.r food stores 330.0 355.6 355.8 382.5 379.0 349.8 341.1 

3 Drugs and patent medicine 995.0 1,020.5 1,023.0 1,027.8 1,067.3 1,008.2 1,009.5 
stores 

4 Shoe stores 154.7 157.6 131.3 163.0 162.5 133.1 111.9 

5 Men's clothing stores 115.0 111.2 106.8 136.8 132.4 107.3 98.0 

6 Homens clothing stores 346.2 326.6 319.1 352.3 358.0 301.2 275.4 

7 Other clothing stores 477.2 483.3 386.2 426.9 432.0 401.6 363.3 

8 Household furniture and 716.0 722.7 668.6 645.2 649.7 604.3 626.4 
appliance stores 

9 Household furnishings stores 204.4 208.1 206.3 200.5 193.3 169.1 165.3 

10 Motor vehicle and recreational 4,178.2 4,279.1 4,643.4 4,989.6 5,264.6 42889.2 4,327.0 
vehicle dealers 

11 Gasoline servic, stations 1,296.9 1,463.9 1,470.3 13436.8 1,477.9 12282.0 1,281.7 

12 Automotive parts 	accessories 989.1 1,026.6 1,064.9 1,072.8 1019.0 957.1 857.6 
and service 

13 General merchandise stores 1,862.3 2,009.2 1,811.4 1,932.7 1,925.4 1,761.8 1 9 650.1 

14 Other semi-durable goods stores 645.8 650.5 624.5 683.5 710.5 513.6 464.7 

IS Other durable goods stores 453.2 516.4 467.2 470.8 468.5 392.3 373.5 

16 Other retail stores 824.1 941.9 960.7 953.5 929.6 814.6 834.8 

17 Total, all stores 17,444.9 18,710.7 18,382.0 18,974.9 19,527.6 17,532.6 16,811.3 

Regions 

18 Newfoundland 262.8 310.5 291.4 294.0 306.7 282.7 267.4 

19 Prince Edward Island 77.0 90.6 89.9 85.8 86.0 74.5 70.8 

20 Nova Sco+ia 524.8 602.1 579.8 587.1 604.6 540.7 530.9 

21 New Brunswick 428.7 482.0 470.7 480.0 480.8 430.5 407.5 

22 quebec 4 1.181.1 4,509.1 4 1 364.1 4,557.9 41858.4 49236.8 3,935.4 

23 Ontario 6,348.3 6,592.5 6,595.7 6,892.5 79048.5 6,317.9 69051.3 

24 Manitoba 636.8 687.3 649.4 667.2 698.2 617.9 596.4 

25 Saskatchewan 559.0 616.7 604.3 624.4 618.8 566.9 549.1 

26 Alberta 1,855.7 2,013.6 1,947.3 2001.2 2,038.4 13-885.4 1,790.3 

27 British Colushia 2,511.2 2,738.0 2,718.6 22716.4 2,719.8 2,517.9 2,553.2 

28 Yukon 22.0 26.7 28.3 26.1 25.5 21.7 19.0 

29 Northwest Territories 37.5 41.6 42.5 42.3 41.8 39.7 39.8 

S 
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3,760.9 	3,768.1 	4,512.6 	4,008.3 	3,931.6 	4,304.5 

	

317.7 	307.1 	427.0 	318.4 	324.0 	346.1 

	

977.0 	993.2 	1,276.4 	1026,6 	1015.3 	993.6 

82.1 96.0 179.8 171.3 141.3 160.1 

82.4 99.0 279.2 159.2 129.4 128.8 

224.6 232.4 561.4 353.0 325.1 368.6 

292.7 318.5 763.7 511.8 448.5 499.1 

549.3 557.2 1003.6 758.5 723.9 739.7 

	

151.3 	156.9 	245.3 	218.2 	200.5 	201.0 

	

3 1 619.5 	3,389.1 	3,349.5 	3,916.8 	4,117.4 	49158.9 

	

1,183.8 	1,217.9 	1,261.1 	13.232.1 	1,248.1 	1,241.6 

	

795.0 	857.2 	1,053.8 	1002.3 	951.5 	921.3 

	

1,407.8 	1,386.6 	39296.4 	23,389.5 	1039.6 	1,837.5 

	

428.3 	435.9 	901.0 	614.7 	550.3 	622.6 

	

326.0 	340.8 	851.2 	458.8 	380.6 	428.5 

	

757.8 	722.1 	1,424.4 	964.8 	889.9 	969.9 

14,956.3 14,878.1 21,6.4 18,204.5 17,317.0 17,921.6 

S 

• TAHLEAU 6. Ventes au detail, non-dCsaisannalisCes, solon in qroie do immrce et Ia region 
(estioat ions historiquos) 

	

February January Dec.ar Noveth.r October Septeaber 	Year 
1996 	1996 	1995 	1995 	1995 	1995 	1996 

	

Février Janvier Décethre Noventhre Octobre Sept.uthre 	Annee 

millions of dollars - millions da dollars 

Groupe de cameerce Canada 

N' 

36,202.2 

3,118.6 

9,121.6 

1,192.3 

988.7 

2,735.8 

3,581.7 

5,739.4 

1 2 655.2  
39,579.8 

12,111.1 

8,739.3 

15,747.4 

5,157.4 

3,808.7 

7,739.0 

157,218.3 

SuperearchIs d'alivantaf ion et 1 
ipiceries 

Tous us autres magasins 2 
d 'alimena+ ion 

Pharmacies et iagasins di médicament 3 
brevetCs 

Pgasins di chaussures 4 

Magasins do vatements pour ho.uies S 

Ptagasins do vCtoments pour dames 6 

Autres meg.sins do vêfoments 7 

isgasins do msublos of d'appar.ils 8 
mnagars 

Pgasins d'acc.saoiros dameubl.m.nt 9 

Conc.ssionnajr.s do vihiculas 10 
•u+ouobal.s if ricróstifs 

Sfafions-s.rvjc. 11 

M.gasins do picos it daccessojrss 12 
pour automobiles of sorv ices 

Pgasins di morchendises divines 13 

Autne 	mog.sins do produits semi- 
durab lo

s 	
s 

14 

Au+r.i magazine do produits durabisi 15 

Autrus .g.uins do vente au dá't.il 16 

Total, ensele des .agaslns 17 

Rêgosis 

2,475.4 

697.8 

4,890.3 

3,898.1 

37,572.2 

56,790.5 

5,607.1 

50108.0 

16,675.8 

22,951.0 

199.4 

352.7 

	

236.2 	223.7 	354.2 	307.2 	283.9 	294.5 

	

63.4 	59.8 	94.1 	80.9 	74.7 	78.8i 

	

469.5 	450.7 	660.5 	543.5 	503.0 	527.8 

	

360.8 	357.0 	531.2 	461.6 	424.9 	440.6 

	

3,447.7 	3,481.7 	4,759.9 	49303.5 	4,086.6 	4,196.2 

	

5,430.1 	5,513.7 	8,036.4 	6,792.3 	6,316.2 	6,674.9 

	

524.8 	529.0 	767.2 	626.8 	614.0 	621.0 

	

479.7 	489.0 	685.6 	584.2 	573.4 	551.3 

	

1,607.6 	1436.3 	2,296.7 	1,908.3 	1,863.3 	1,856.8 

	

2,285.9 	2090.2 	3,132.5 	2,539.6 	2,20.2 	23,621.9 

	

15.3 	14.7 	22.4 	19.5 	20.1 	20.8 

	

35.3 	32,2 	453 	37.1 	36.7 	37.2 

T.rro-N.uv. 18 

i lo-du-Princ.-Edouiuird 19 

Nouvull.-cogs. 20 

Nouvuau-Brunssjck 21 

Quáb.c 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloabie-Britanniqu. 27 

Yiicon 28 

Territoir.s du Nord-Ouest 29 

L 
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TABLE 7. Departsont Store Type Merchandise Sa3es, not Seasonally Adjusted, by Region 
(Current Periods) 

. 

Sales 

Venas 

	

Septether 	August 	July 	June Year-to-data 

	

1996 	1996 	1996 	1996 	1996 

	

Septethre 	 IioüL 	Juillet 	Juin 	Cumulatif 

millions of dollars - millions de dollars 

Regions 

Newfound land 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Colusthia 

Yukon 

Northwest Territories 

84.4 95 86.8 84.1 

23.6 28.6 26.4 24.7 

159.6 180.0 160.9 160.7 

139.8 158.0 140.5 1403 

1,388.1 1,439.2 1,370.5 1,489.9 

2,260.8 2,258.9 23,080.3 2,202.6 

189.6 205.1 186.2 199.9 

165.1 180.9 163.4 175.4 

638.1 680.6 606.8 623.9 

894.3 949.5 893.0 907.6 

6.4 7.8 8.4 6.8 

20.1 22.2 21.1 23.5 

720.1 

201.3 

1,380.7 

1,203.5 

11,949.7 

18,192.8 

1,640.5 

1,426.8 

5,317.3 

7,451.4 

54.1 

189.9 

Total 
	

5,969.8 	6 1 206.1 	5,744.3 	6,039.6 
	

49,728.3 • 

TABLE a. Departeent Store Type Nerchandise Sales, not Seasonally Adjusted, by legion 
(Historical Estlates) 

Septether 
1996 

Septethre 

August 
1996 
Aoüt 

July 
1996 

Juillef 

June 
1996 
Juin 

May 
1996 
Mai 

April 
1996 

Avril 

March 
1996 
Mars 

millions of dollars - millions de dollars 

Regions 

Newfoundland 84.4 95.5 86.8 84.1 86.2 78.6 75.1 

Prince Edward Island 23.6 28.6 26.4 24.7 23.8 20.7 19.0 

Nova Scotia 159.6 180.0 160.9 160.7 164.6 151.0 146.8 

New Brunswick 139.8 158.0 140.5 140.5 143.6 127.3 124.0 

Quebec 1 1 388.1 1,439.2 1,370.5 1,489.9 12553.4 19334.1 1,214.8 

Ontario 2,260.8 2,258.9 2,080.3 2,202.6 2,222.0 17939.0 19866.3 

tnitoba 189.6 205.1 186.2 199.9 202.1 184.8 175.3 

Saskatchewan 165.1 180.9 163.4 175.4 173.6 158.6 144.9 

Alberta 638.1 680.6 606.8 623.9 643.8 584.9 562.1 

British Coluthia 894.3 949.5 893.0 907.6 856.8 785.3 783.6 

Yukon 6.4 7.8 8.4 6.8 5.9 5.3 5.3 

Northwest Territories 20.1 22.2 21.1 23.5 23.7 22.9 21.0 

Total 5,969.8 6,206.1 5,744.3 6,039.6 6,099.6 5,392.5 5,138.2 
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• TABLEAU 7. Vontes do .archandises genre grand .aqasln, nondésaisonnaliséss, salon Ia region 
(périodes courantas) 

Change from pr.vious year 

Variation per rapport i l'annie pricédente 

Sep*e.ó.r August July Juno Year-to-date 
1996 1996 1996 1996 1996 

S.pts.ór. Ao*t Juillet Juin Cuuujlatif 

Per c.nL - pourcen.g. 

-9.4 0.3 -1.8 -9.2 -4.4 

-0.3 4.1 3.7 2.2 4.2 

-5.2 4.2 1.9 -2.8 1.3 

-2.0 6.9 7.6 -0.4 6.0 

-2.8 1.7 2.2 1.9 2.6 

0.3 4.7 2.6 -1.3 0.1 

-1.8 0.4 0.4 0.3 1.1 

-3.5 0.6 1.2 -2.9 -1.4 

6.0 7.4 4.1 3.1 5.8 

2.0 3.3 6.0 5.0 2.1 

-3.9 5.5 20.8 1.4 2.4 

-5.3 4.6 0.5 4.8 3.2 • 	-0.2 	3.8 	2.8 	 0.71 	 1.7 

R8gions 

T.rr.-N.uva 

Ls-du-Prince-douard 

Nouvells-Ecossa 

Nouveau-Brunswick 

Qu6bac 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Coloth i.-Britann iqus 

Yukon 

Territoires du Nord-Ou.st 

Total 

TABLEAU B. Ventes do .archandises genre grand .agasin, non-désaisrnialjsées, salon Ia region 
(estioatior.s historiques) 

	

February January D.c.ther Novether October Sep*.uthar 	Year 
1996 	1996 	1995 	1995 	1995 	1995 	1996 

	

Février Janviar Déc.áre Novethre Octobre Sept.ué,re 	Année 

millions of dollars - millions do dollars 

Régans 

65.1 64.6 157.4 122.8 98.4 93.1 

17,1 17.4 40.0 27.2 22.7 23.7 

130.0 127.1 297.5 209.5 168.5 168.4 

113.9 115.9 243.4 184.2 148.6 142.6 

1,059.5 1000.2 2004.8 13,520.5 1,393.1 1,427.8 

1,653.6 1,709.3 3,551.3 2,521.1 2,149.0 2,253.4 

149.7 147.6 329.0 227.2 200.9 193.0 

128.3 136.7 277.6 200.4 182.8 171.0 

496.4 480.9 1,025.3 690.4 610.3 602.0 

685.5 695.9 1,395.3 931.2 853.4 876.6 

4.2 4.0 8.8 6.2 6.2 6.7 

18.2 17.2 27.5 20.8 20.7 21.2 • 6,521.5 4,816.8 9,357.9 6,661.6 5,854.5 5,979.4 

Terre-N.uv. 

la-du-Princ.-Edouard 

Nouv.l1.-Ecess. 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatch.wan 

Alberta 

Coloii.-Britannique 

Yukon 

Territoiras du Nord-Ou.st 

Total 

720.1 

201.3 

1,380.7 

1,203.5 

11,969.7 

18,192.8 

1,640.5 

1,426.8 

5,317.3 

7,451.4 

54.1 

189.9 

49,728.3 
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TABLE 9. Retail Trade, Canada, Current and Constant (1984) Dollar Estiates 

Unadjust.d 
Non desaisonnalase 

Price index 

Indice des prix 

Current dollars 

Dollars 
courants 

Year/year 
per cant 

change 

Variation an 
pourcen*a9e 
pour lannee 

Constant 1986 
dollars 

Dollars 
consans 

1986 

Year/year 
per cent 

change 

Variation an 
pourcenta9e 
pour lannee 

millions of dollars 

1994: 

January 116.1 13,765.6 2.3 11453.1 2.3 
February 116.2 132528.6 6.7 11 3.646.0 6.7 
March 115.9 16,409.3 10.4 14,196.7 10.5 

April 115.6 17,033.2 4.7 14,728.3 4.4 
May 115.7 17,986.9 6.4 15,539.6 6.3 
June 116.1 18,530.6 10.1 15,964.5 9.8 

July 116.3 17,604.7 3.2 15,142.9 2.8 
August 116.3 17,412.9 8.0 14,974.1 7.4 
Sep*eer 116.0 17,422.3 7.4 15,021.9 7.0 

October 115.5 179354.0 5.7 15,024.3 5.7 
Noveuther 116.3 173,927.0 7.4 15,408.0 7.2 
Decuther 116.0 21,886.5 7.9 18,870.0 7.9 

Year 	 116.0 	206,861.5 	6.7 	178,349.4 	4.6 

1995 

January 
Pebruary 

117.5 
118.2 

14,446.3 
14017.7 

4.9 
3.6 

12,296.7 
11,862.5 

3.7 
1.9 

Ibrch 118.7 16,792.0 2.3 14,149.0 -0.3 

April 118.9 17,052.8 0.1 14,340.4 -2.6 
May 119.5 183825.2 4.7 15,757.5 1.4 
Jun. 119.3 19,315.5 4.2 16,191.0 1.4 

July 119.0 17,873.4 1.5 15,021.0 -0.8 
August 118.5 18,369.9 5.5 15,505.1 3.5 
Sep+euth.r 118.4 172921.6 2.9 15,133.0 0.7 

October 118.2 17,317.0 -0.2 14,655.6 -2.5 
Noveer 118.3 189204.5 1.5 15,391.9 -0.1 
Dec.th.r 117.6 21,386.4 -2.3 18,184.5 -3.6 

Year 110.5 211,522.3 2.3 170,488.2 0.1 

1996: 

January 119.2 142878.1 3.0 12,481.0 1.5 
February 119.7 14,956.3 6.7 12,492.5 5.3 
March 120.4 16,811.3 0.1 13,958.8 -1.3 

April 121.2 17,532.6 2.8 14,468.6 0.9 
May 121.5 19,527.6 3.7 16,078.2 2.0 
June 121.3 182974.9 -1.8 15,639.0 -3.4 

July 120.5 18,382.0 2.8 15,252.7 1.5 
August 120.3 18,710.7 1.9 15,557.8 0.3 
September 120.4 17,444.9 -2.7 14,487.1 -4.3 

October 
November 
December 

Year 	

0 
i seasonally adjusted constant (1986) dollar estimates are derived by deflating, with an i.,licj* price index, 
the seasonally adjusted current dollar estimate. 
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119.0 17,800.2 0.6 14,957.5 0.7 
119.1 17,811.8 0.1 14,954.2 - - 

119.7 17,810.0 - - 14,883.4 -0.5 

120.5 17,806.7 - - 14,778.2 -0.7 
120.9 17440.9 0.2 14,757.5 -0.1 
120.9 17,913.4 0.4 14,811.6 0.4 

120.4 179943.5 0.2 143,898.2 0.6 
120.7 17,894.0 -0.5 14,827.0 -0.5 
121.1 17,928.2 0.2 14,809.1 -0.1 

a 

Janv jar 
FIvrier 

Mars 

Avri 1 
Mi 

.Ju in 

Juillet 
AoOt 

Sep&.ur. 

Octobre 
Movsthrs 
Wcambre 

TABLEAU 9. Coerce do detail, Canada, esti.atlons on dollars courants at constants (198) 

Seasonally adjusted 
Désaisonnalisé 

	

Price Index Current Dollars 	Month/month 	Constant 1986 	Month/monTh 

	

per cent 	dollaral 	per c.nt 

	

change 	 chang. 

Indice des prix 	Dollars 	Variation an 	Dollars 	Variation an 

	

courants 	pourcentage 	constants 	pourcentag. 

	

pour 1. mois 	1986 1 	pour 1e mois 

millions d. dollars 

115.8 16,638.0 0.7 14,365.4 1.1 
115.7 162957.8 1.9 14,657.7 2.0 
115.1 17,226.5 1.6 14,964.1 2.1 

115.3 17,016.5 -1.2 14,758.7 -1.4 
115.5 172130.0 0.7 14,827.6 0.5 
115.8 17,294.4 1.0 14,929.8 0.7 

116.1 17075.3 -1.9 14,792.9 -0.9 
116.5 171244.0 0.4 14404.9 0.1 
116.6 17,272.6 0.2 14012.5 0.1 

116.4 179600.1 1.9 15017.7 2.1 
116.8 17,584.4 -0.1 15,056.7 -0.4 
117.0 17,721.1 0.8 15,151.8 0.6 

116.1 206 1861.0 ... 175,239.6 

117.3 
117.6 

17,583.6 
17,539.7 

-0.8 
-0.2 

14,985.7 
14,913.1 

-1.1 
-0.5 S 118.0 172443.2 -0.6 14,786.7 -0.8 

118.4 17 2 449.4 - - 14,731.5 -0.4 
119.1 17,600.9 0.9 14,780.8 0.3 
119.0 17,717.7 0.7 14,888.4 0.7 

118.9 173677.7 -0.2 14,867.2 -0.1 
118.8 17,810.0 0.7 14,988.8 0.7 
119.1 17,783.6 -0.4 14,929.8 -0.4 

119.1 17,585.6 -1.1 14,770.4 -1.1 
118.8 17 2 631.8 0.3 14,835.6 0.4 
121.0 17,690.7 0.3 142849.1 0.1 

118.8 211,513.9 ... 175,327.1 

S 

1994: 

Janv isr 
Fevri.r 

Mars 

Avril 
Mi 

Ju in 

Juiliet 
AoGt 

Septuthre 

Octobre 
Nove.âr. 
Dec.uthre 

Anne. 

1995: 

Janv i.r 
Février 

Mars 

Avr ii 
Mai 

Ju in 

Ju i list 
ApOt 

S.pteithr. 

Octobr. 
Nove.thr. 
Dec.thr. 

Anne. 

1996: 

Année 

1 La désaisonnalisation des estimations an dollars constants (1986) sobti.rrt an dégonflant avec un indice 
iwçljcite, las donné.s désaisonnalisees an dollars courants. 
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APPENDIX I 

DefntIons 

Retail Trade, for the purpose of this pub-

lication, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A retail 1acaton, as defined by Statistics 
Canada, is a "business location (usually a 

store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". 	R.+ail trade estimates do not 
include any form of direct selling which 
bypasses the retail stor., e.g., direct door- 
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
n.ases which have been classified to the 
"gen.rel merchandise store category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
heed offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and r.c.ipts from repairs, 
equipment rental, food serving and other ser-
vice activities, lass returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietors withdrawals of goods for person-
al use lot retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and S.rvic.s Tax 
IGST)) collected for remittance to a govern-
ment agency era excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparabl, with those of subsequent y.ars. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Défiiiitions 

Commerce de detail signifie, pour lea be-
soins de Is prsente publication, "l'ensemble 
des ventes faites par des points de vents au 
detail". 

Un point de vente au detail, suivant la 
definition de Statistique Canada, est un local 
d'affaires (habituellement un magasin) dont 
Pactiviti principals est Is vente de merchan- 
dises at de services connexes au grand public 
pour 1e consomm.'cion mCnagère ou personnelle. 
Las estimations relatives au commerce di 
detail no prennent pas an compte lea ventes 
directes, c'est-I-dire les veritas qui no sent 
pea fait.s par l'in*ermódiaira d'un point de 
vents au detail, per example l.a ventes direc-
tea per d.marchage, lea ventes par distribu-
t.ur automatique, lea ventes de journaux ou de 
revues faites directeu,.nt par lea impri.eurs 
at iditsurs, at lea ventes faitea per lea cer-
cl.s du livre at lea clubs de disques. I]. n'y 
• quune exception: lea ventes des grands 
magasins faitas par 1s poste ou par catalogue, 
qui sont classees dens la catCgorie des "maga-
sins de marchandisas diverses". En outre, Is 
commerce de detail no comprend pea lea ventes 
au dótail des unites auxiliair.s (par exemple, 
entrep&+s, sieges sociaux, etc.), ni les 
ventes des entrepreneurs dent lactivite prin-
cipals no releve pea du commerce do dóieil, ni 
l.a opórations da dótail .ntre particuliars. 

Les ventes n.tt.s tota2es compr.nn.nt lea 
ventes de .i.rchandis.s neuves at doccasion at 
las receites provanani de reparations, de 
location da materiel, de In v.nte de rapes at 
dautres activitCs de services, •oins Is ye-
leur des rendus (merchandises retourne.$), las 
ejus+.m.nts at las rabais. Let ventes icicles 
neties comprennent Cgalement Is valaur des 
reprjses, lea commissions sur 1s vents da mer-
chandises appartenant a autrul ly compris lea 
commissions touchees pour Is vents de billets 
do blanc) at Is valeur lau dClail) des mer-
chandises prel.vies par be propniCtaire pour 
son usage personnel. On no prend pea an compis 
lea racaties hors exploitation, las recouvre-
mania de meuvaises crCances at lea taxes de 
vent. (taxe do vanie provincial, at 1s taxe 
sur lea produits at les services (TPS)) 
p.rcu.s pour be compta dun organism. public. 
Las donnCes sur lea v.ntes antárieures i jan-
vier 1991 inclu.nt 1s taxe de vente federal. 
(TVF). Dü i cc changement dens lea taxes in-
directes, les donnóes avant 1991 no sent pea 
lout a feit comparables avec cables des annoes 
subsequentes. Pour l.a utilisai.urs intCressos 
a calculer des donnC.s comparablus, xe esti-
mation du montant de In TVF inclus dens lea 
vent.s au detail pour 1990 eat disponible pour 
In Canada do Is section du comm.rce, de dCtail. 
Celia estimation nest pea suffisemment fiable 
pour purmettre des ajustements au niv.au 
provincial. 

[I 
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Depar1ent stare type •erchandise (DSTh) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores, all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Las .archandi.ses du genre de celles vendues 
dans 3s grands Ragasins (MGN) correspondent 
cu total du commerce de d+ail moms las grou-
P.S de commerce suivants: les supermarchás 
d'alimentation at les épic.ries; tous les au-
tres magasins d'alimentation; les concession-
naires de vóhicules automobiles at rIcróatifs; 
les stations-service; les magasins de pièces 
at d'accessoires pour vhicu1es automobiles at 
services; at las autres magasins de vente au 
detail (comprend las magasins de spiriEuaux, 
de yin at de biere at les megasins de vento 
au dCtail, n.c.a.). 

S 

S 

S 
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APPENDIX II 

TRADE GROUP COVERAGE 

010 Supermarkets and Grocery Stores 

6011 Supermarkets 
6012 Grocery stores (except superrkets) 

020 All Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and v.g.tabla stores 
6016 Most .,.rkets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Nedicine Stores 

6031 Pharmacies 
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Nan's Clothing Stores 

6121 Men's clothing stores 

050 Nomen i s C3othiiig Stores 

6131 Homen's clothing stores 

070 Other Clothing Stores 

6141 Childrens clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

000 Household Furniture and Appliance 
Stores 

6211 Housshold furniture stores (with 
appliances and furnishings) 

6212 Hous.hold furniture stores (without 
appliances and furnishings) 

6213 Furnitur, refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Auto.,obile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers 

APPENDICE II 

OUVERTURE DES GRJPES DE COMMERCE 

010 Superuarchés d'alimantation at ëpiceries 

6011 uper..rchés dalimentation 
6012 Eplceries (sauf las superm.rchás) 

020 Thus las autres oogasins d'alioentation 

6013 Boulangeriss-pitisseries 
6014 Confiseries at .agasins do noix 
6015 Megasins de fruits at lágumes 
6016 Merchás de vi.nd. 
6019 Au*r.s magasins d'alimentation 

specialises, n.c.a. 

030 Pharmacies at magasins do .êdica.ents 
brevetës 

6031 Pharmacies  
6032 Megasins da medicasients brevetes at de 

produits de toi]..tt. 

040 Magasins de ohaussures 

6111 Megasins de chaussures 

050 Na gas ins do vêteuents pour hes 

6121 Nagasins do vêtamants pour houmies 

040 Magasins de vCteents pour dames 

6131 Mogasins do vêteai.nts pour dames 

070 Autres magasins do vtements 
6141 Nagasins de vitements pour enfants 
6142 Megasins de fourrures 
6149 Awtr.s megasins de vêtements, n.c.e. 
6151 Magasjns de tissus at do files 

000 Naqasins do •eubles at d 'app. rails 
aénag.rs 

6211 Megasins de meubles de maisen 
(avecappareils managers at accessoires 
d amsub lament) 

6212 Megasins de moubles d. meison 
(sans appal-ails managers ni accsssoir.s 
d 'ameub lament) 

6213 Atelagrs de róparation de meubles 
6221 Magasinedappareils managers, de postas 

de télávision at de radio at dappareils 
stereophon iquas 

6222 Meqasins de postas do tlévision at du 
radio at d'appareils stireophoniques 

6223 Ateliers da reparation dappareils 
managers, de postes de tClCvision at do 
radio at d'appareils s*Iriophoniqu.s 

090 Nagasins d' accessoires d 'amaublemant 

6231 Magasins de ravêteuients da sal 
6232 Magasins do tentures 
6239 Autros magasins daccessoir.s d'amaublament 

100 ConcassiannaireS de vhicules auto.obilas 
at récréatifs 

6311 Concessionnaires deutomobiles neuvas 
6312 Concessionnaires dautomobiles doccasion 
6321 Morchands de roulottas motorisCes at do 

roulottes do voyage 
6322 Merchands da bateaux, do moteurs hors- 

bord at dacessoires pour bateaux 
6323 Narchands da motocyclettes at de 

motoneiges 
6329 Autros marchands de vhicules de loisir 

D 

. 

J 
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110 Gasolijie Service Stat]ons 110 Statioosservice 

6331 Gasoline service stations 6331 Stations-service 

120 Automotive Parts, Accessories and 120 Nagasins de pièces et d'accessoires pour 
Services vdhicules automobiles et services 

6341 Home and auto supply stores 6341 Magasins do fournitures pour l.a umison at 
pour l'automobile 

6342 Tire, battery, parts and accessories 6342 Hagasins do pneus, d'accumulateurs, do 
stores pieces et d accessoiros 

6351 Garages (general repairs) 6351 Garages (riparations gónrales)  
6352 Paint and body repair shops 6352 Atoliors do peinture at do carosserie 
6353 Muffler replacement shops 6353 Ateliers do renlacament do silencieux 

6354 Motor vehicle glass replacement shops 6354 Ateliers de reaplacement do glaces pour 
vehiculas automobiles 

6355 Motor vehicle transmission repair and 6355 Atoliers do rpar.tion it do 
replacement shops re.lacament do boites di vatesse do 

vIhicules automobiles 
6359 Other motor vehicle repair shops 6359 Autres ateliers do reparation de 

véhicules automobiles 
6391 Car washes 6391 Levi-autos  
6399 Other motor vehicle services, n.e.c. 6399 Autres services pour véhicu]is 

automobiles, n.c.a. 

130 General Merchandise Stores 	130 Nagasins de merchandises diverses 

6411 Department stores 6411 Ilagasins a rayons 
6412 General stores 6412Hagasins genraux 
6413 Other general merchandise stores 6413 Autres megasins de merchandises diverses 

(variety and general merchandise stores) (bazars st megasins do merchandises 
diverses) 

140 Other Semi-Durable Goads Stores 140 	Autres .agasins da produits sesi-durebles 

6511 Book and stationery stores 6511 Librairies at papetories 
6521 Florist shops 6521 Fleuristes 
6522 Lawn and garden centres 6522 Centres do jardinage 
6531 Hardware stores 6531 Quincailleries 
6532 Paint, glass and wallpaper stores 6532 Hagasins de p.antur., do vitro at de 

papier peant 
6581 Toy and hobby stores 6581 Hagasins do )ouets at darticles de 

lois ar 
6582 Gift, novelty and souvenir stores 6582 Hagasins do cadeaux, d'artaclas de 

fentaisie at do souvenirs 

150 Other Durable Goods Stores 150 	Autres megasins de produits durables 

6541 Sporting goods stores 6541 Hagasins darticles do sport 
6542 Bicycle shops 6542 Magasins debicyclettes 
6551 Pksical instrument stores 6551 Magasins d'instruments do 	aJsiqu. 
6552 Record and tape stores 6552 Magasins de disques at de bandes 

rngnetiques 
6561 Jewollery stores 6561 Bajauteries 
6562 Hatch and jewell.ry repair shops 6562 Ateliers de reparation do montres at do 

bi)oux 
6571 Camera and photographic supply stores 6571 Magasans dappareils at do founitures 

photograph iques 

160 Other Retail Stores 160 	Autres .agasins de vente au detail 

6021 Liquor stores 6021 Magasins do spirituoux 
6022 Nine stores 6022 Magasins do yin 
6023 Beer stores 6023 Hagasans do bier.  
6591 Second-hand merchandise stores, n.e.c. 6591 Magasins de merchandises d'occasion, 

6592 Opticians 	shops 
n.c.a. 

6592 Opticians  
6593 Art galleries and artists 	supply stores 6593 Galeries d'art at magasins do 

fourniturespour artistes 
6594 Luggage and leather goods stores 6594 Magasins do bagages at do emroquinerae 
6595 Monument and touthstone dealers 6595 Magasins do monuments funereirss at do 

plerres +othales  
6596 Pet stores 6596 Hagasins daniux do meison 
6597 Coin and stau,, dealers 6597 Marchands do pieces do monnaie at do 

tiuthres - 

6598 Mobile home dealers 6598 Ibrchands de umasons mobiles 
6599 Other retail stores, n.e.c. 6599 Autres magasins do vent& au dstaal, 

n.c.a. 

S 
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