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Data in many forms 

Statistics Canada disseminates data in a variety of forms. In 
addition to publications, both standard and special tabulations 
are offered. Data are available on the Internet, compact disc, 
diskette, computer printouts, microfiche and microfilm, and 
magnetic tape. Maps and other geographic reference 
materials are available for some types of data. Direct online 
access to aggregated information is possible through CANSIM, 
Statistics Canada's machine-readable database and retrieval 
system. 

How to obtain more information 

Des données sous plusieurs formes 

Statistique Canada diffuse les données sous formes diverses. 
Outre les publications, des totalisations habituelles et speciales 
sont offertes. Leo données sont dispoflib4es sur Internet, disque 
compact, disquette, imprimé d'ordinateur, microfiche et microfilm, 
et bande magnétique. Des cartes et d'autres documents de référence 
géograpliiques sont disponibles pour certaines sortes de données. 
L'accès direct a des données agrégèes est possible par le 
truchement de CANSIM, Ia base de données ordinolingue et le 
système d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

. 

Inquiries about this publication and related statistics or 	Toute demande de renseignements au sujet de la présente 
services should be directed to: Retail Trade Section, 	publication ou au sujet de statistiques Ou de services connexes doit 
Distributive Trades Division, Statistics Canada, Ottawa, 	étre adressée a: Section du commerce de detail, Division de 
Ontario, KIA 0T6 (telephone (613) 951.3549) or to the 	Ia statistique du commerce, Statistique Canada, Ottawa, 
Statistics Canada Regional Reference Centre in: 	 Ontario, K1A 0T6 téléphone: (613) 951-3549) ou a Vun des 

centres de consultation réglonaux de Statistlque Canada: 

Halifax (902) 426-5331 Regina (306) 780-5405 Halifax (902) 426-5331 Regina (306) 780-5405 
Montreal (514) 283-5725 Edmonton (403) 495-3027 Montréal (514) 283-5725 Edmonton (403) 495-3027 
Ottawa (613) 951-8116 Calgary (403) 292-6717 Ottawa (613) 951-8116 Calgary (403) 292-6717 
Toronto (416) 973-6586 Vancouver (604) 666-3691 Toronto (416) 973-6586 Vancouver (604) 666-3691 
Winnipeg (204) 983-4020 Winnipeg (204) 983-4020 

You can also visit our World Wide Web site; 
http://www.statcan.ca  

Toll-free access is provided for all users who 
reside outside the local dialing area of any of 
the Regional Reference Centres. 

Vous pouvez également visiter notre site sur Ic Web; 
http;//www.statcan.ca  

Un service d'appel interurbain sans frais est offert 
a thus los utilisateurs qui habitant a 1 'extérieur 
des zones do counication locale des centres de con-
sultation régionaux. 

National enquiries line 	1 800 263-1136 	Service national do renseignonents 	1 800 263-1136 
National telecounications 	 Service national d'appareils do 
device for the hearing 	 télécounications pour los 	 0 
iupaired 	 1 800 363-7629 	•alentendants 	 1 800 363-7629 

Order-only line (Canada 	 Nfro pour coeeander seulsoent 
and United States) 	1 800 267-6477 	(Canada at tats-Unis) 	1 800 267-6677 

Renseignements sur les commandes/abonnements 

Los prix n 'incluent pas Is taxo 6. vente 

Une version papier, n° 63-005-XPB au catalogue, est publiée 
mensuellement au coit de 21 $ le numéro ou 206 $ pour 12 
numéros au Canada. A l'extérieur du Canada, le coüt est 
de 21 $ US le numéro ou 206 $ US pour 12 numCros. 

Faites parvenir votre commande a Statistique Canada, Division des 
operations et de rintegration, Gestion de Ia circulation, 
120, avenue Parkdale, Ottawa (Ontario) K1A 0T6 ou téléphonez au 
(613) 951-7277 ou 1 800 700-1033, par tClécopieur au (613) 951-1584 
ou 1 800 889-9734 ou via I'lnternet a: order@statcan.ca. Pour 
changement d'adresse veuillez fournir votre ancienne et nouvelle 
adresse. On peut aussi se procurer les publications de Statistique 
Canada auprés des agents autorisés, des librairies locales et des 
bureaux locaux de Statistique Canada. 

Ordering/Subscription information 

All prices exclude sales tax 

A paper version, catalogue no. 63-005-XPB is published monthly 
for $21.00 per issue or $206.00 for twelve issues in Canada. 
Outside Canada the cost is US $21.00 per issue and 
US $206.00 for twelve issues. 

Please send orders to Statistics Canada, Operations and 
Integration Division, Circulation Management, 120 Parkdale 
Avenue, Ottawa Ontario, K1A 0T6 or by dialing (613) 951-7277 
or 1 800 700-1033, by fax (613) 951-1584 or 1 800 889-9734 or 
by Internet: order@statcan.ca. For criange of address, 
please provide both old and new addresses. Statistics 
Canada publications may also be purchased from authorized 
agents, bookstores and local Statistics Canada offices. 

Normes de service a Ia clientele 

Statistique Canada s'erigage a fournir a ses clients des services 
rapides, fiables et courtois et cans Ia langue officielle de leur 
choix. A cet égard, notre organisme s'est dote de normes tie 
service a Ia clientele qui doivent être observées par les 
employés Iorsqu'ils offrent des services a Ia clientele. 	Pour 
obtenir une copie de ces normes tie service, veuillez communiquer 0 
avec te centre de consultation regional de Statistique Canada 
Ic plus prés de chez vous 

Standards of service to the public 

Statistics Canada is committed to serving its clients in a prompt, 
reliable and courteous manner and in the official language of 
their choice. To this end, the agency has developed standards 
of service which its employees observe in serving its clients. 
To obtain a copy of these service standards, please contact 
your nearest Statistics Canada Regional Reference Centre. 
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SYMBOLS 
	

SIGNES CONVENT IONNELS 

	 S 
Lea signes suivarits sont employés uniformé.pnt 

dans cette publication d. Sta*istjque Canada: 

nombres indisponibles. 

nayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

x confidential an vertu des dispositions de 1. Loi 
sur la statistique relatives au secret. 

NOTA 

Les chit fres ayant été arrondis, les totaux ne 
correspondent pea toujours. 

NOTE AU SUJET DE CANS IN 

La banque de données informatisées de Statistique 
Canada CANSIM (système canadian d'information socio-
ócono.igue) fournit au public *ou*ss les statistiques 
actug].les at historiques sur le Commerce de detail 
(matrice nos 2299, 2398-2417 at 2420), at sur de 
nombreuses autres series, per le biais d'un 
terminal, dimpri.és d'ordinateur ou de supports 
ordinolingues. Pour plus de renseignements, 
s'adresser au personnel de CANSIM de la Division 
de la diffusion, Statistique Canada, Ottawa, 
K1A 028 (téléphone 613-951-8200), ou aux conseillers 
rCgionaux des bureaux de Statistique Canada situCs 
è travers le Canada. 

Cette publication a été rCdigée sous la direction de: 

e F. Naranda, directeur, Division de la statistique 
du commerce 

• B. Lussaer, direc*eur adjoint, Division de la 
statistique du commerce 

• B. Meyer, 	chef, Section du commerce de 
detail, Division de la statistique du commerce 

• C. Peterson, 	iconomisto principale, Section 
du commerce de detail, Division de la statistique 
du commerce 

The following symbols are used in this 
Statistics Canada publication: 

-. figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

x confidential to most secrecy requirements 
of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All current and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 and 
2420), 	as well as many other series are 
available to the public from 	Statistics 
Canadas computerized 	data bank CANSIM 
(Canadian Socio-Economic Information Manage-
ment Syste.) via terminal, on computer print-
outs, or in machine readable form. For 
further inforuation, contact the Cansim staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 028 (telephone 613-951-8200), or 
the regional advisors at the Statistics 
Canada offices located across Canada. 

This publication was prepared under the 
direction of: 

• F. Naranda, Director, Distributive Trades 
Division 

• R. Lussier, Assistant Director, Distribu-
tive Trades Division 

• B. Meyer, 	Chief, Retail Trade Section, 
Distributive Trades Division 

• C. Peterson, 	Senior Economist, Retail 
Trade Section, Distributive Trades Division 

S 

The paper used in this publication meets the minimum 	Le papier utilisé dans Ia présente publication répond aux 
requirements of American National Standard for 	exigences minimales de l'American National Standard for 
Information Sciences - Permanence of Paper for 	Information Sciences' - Permanence of Paper for Ponted 
Printed Library Materials, ANSI 239.48 - 1984 	Library Materials', ANSI Z39.48 - 1984. 
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S 
Note to users 
	 Notes aux utilisatours 

Monthly 	estimates 	(unadjusted data) for 
four metropolitan areas (Montreal, Toronto, 
Ninnipeg and Vancouver) can be tabulated by 
trade group and are available for purchase. 
For information on the metropolitan area 
estimates, or to order, contact the Monthly 
Retail Trade Section at 1613) 951-3549. 

Users interested in acquiring further informa-
tion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section. 

With this release, retail trade constant 
dollar data have been rebased to the 1992 
reference year. This was done to comform with 
the historical revisions to the systems of 
National Accounts. These data are available 
in Table 9 of this publication and on cansim: 
matrix 2420. 

Les estimations mensuelles mon désaisonnali-
sees) pour los quatre regions metropolitaines 
(Montreal, Toronto, Hinnipeg at Vancouver) 
par groupe do commerce sent disponiblos pour 
achat. Pour plus do renseignements sur los 
regions metropolitaines, communiquez avec la 
Section mensuelle du commerce do detail a 
(613) 951-3549. 

Les utilisateurs qui sont intoressCs d'ob*enir 
plus do renseignements concernant la methodo-
logie, la desaisonnalisation at la fiabilité 
des donnóes peuvent consulter le numero do 
février le plus rócent do cette publication 
(incluant los revisions do l'annóe precodente) 
ou communiquez avec Ia section mensuelle du 
commerce do detail. 

A counpter du present numCro, los indices dos 
prix at los données relatives aux prix cons-
tants seront fournis on fonction do la nouvel-
le année de base (1992). Ces revisions ont ete 
faites pour atre conformes avec los róvisions 
historiques du Systeme des comptos nationaux. 
Ces donnóes sent disponibles au tableau 9 de 
cette publication, ainsi quo dans cansim: 
matrico 2420. . 

Retail TraOe, October 1997 	 Commerce de detail, octobre 1997 
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0 	Highlights 	 FaiLs saillants 

Rising sales by motor vehicle dealers pushed retail sales 	Pour un quarrième mois consécutif, les détaillants ont enregistré une 
ahead by 0.3% in October to $19.8 billion. This followed a 	hausse des ventes en octobre. Les ventes au detail ont augmenté de 
0.5% increase in September. October was the fourth 	0.3 % pour atteindre 19.8 milliards de dollars en raison de Ia hausse des 
consecutive monthly increase in sales by retailers. 	 ventes des concessionnaires de véhicules automobiles. Cette 

augmentation fait suite a celle de 0.5 % observée en septembre. 

While retail sales have generally been rising since the first 
quarter of 1996, strong advances began in the last quarter of 
1996. The level of sales for the first 10 months of 1997 was 
7.6% higher than the same period in 1996. 

The strong advances in retail sales at the end of 1996 
occurred in an environment of declining interest rates. 
Purchases were concentrated in motor vehicle and furniture 
retailers. Since the spring of 1997, sales took-off in 
department stores and other durable goods stores. Other 
specialized stores have been slower in sharing the increase in 
consumer spending. 

Motor vehicle dealers lead the way 

Sales in the automotive sector drove ahead in October 
(+0.5%). Advancing sales by motor and recreational vehicles 
were the largest contributor to this increase (+2.2%). The 
number of new motor vehicles sold in October increased by 

• 1 9 11c. Sales by vehicle dealers posted a large increase in the 
last quarter of 1996 and have generally been rising since. 
Moior vehicle sales have been a major contributor to the 
growth in retail sales over the past year. 

General merchandise sales also strong 

Sales by general merchandise stores advanced by 1.2% in 
October. Within the general merchandise sector, sales by 
department stores fell by 0.1%, the first decline since 
December 1996. Other general merchandise stores saw 
imçroving sales (+3.0%) in October. Sales by general 
merchandise stores have generally been rising since the end 
of 1994. 

Sales by clothing stores increased 1.1% in October on the 
strength of shoe stores (+7.7%) and other clothing stores 
(+1.8%). These advances offset declines by men's clothing 
(-2.2%) and women's clothing (-1.2%) stores. Sales in 
clothing stores were flat for the first half of 1997. Apart from 
this pause, sales in clothing stores have generally been rising 
since early 1996. 

Food store sales falter  

Quoique les ventes au detail soient généralement a Ia hausse depuis Ic 
premier trimestre de 1996, Ia forte croissance des ventes sest amorcée au 
dernier trimestre de 1996. Les ventes des dix premiers mois de 1997 ont 
éé supérieures de 7.6 % a celles de Ia méme période en 1996. 

A Ia fin de 1996, les fortes augmencations des ventes au detail oni 
coIncide avec Ia diminution des taux dintérêt. Les achats ont etC 
concentrés chez les concessionnaires de véhicules automobiles et les 
marchands de meubles. Depuis Ic printemps de 1997, les ventes ont 
repris dans les grands magasins et dans les magasins dautres biens 
durables. Pour les magasins plus spdcialisés, Ia faveur des 
consommateurs a etC plus lente a venir. 

Les concessionnaires de véhicules automobiles en tête 

Les ventes du secteur de l'automobile ont pris Ia tête en octobre (+0.5 %). 
La montée des ventes affichées par les concessionnaires de vChicules 
automobiles et récréatifs constitue Ic principal facteur de cene hausse 
(+2.2 %). Le nombre de vChicules automobiles neufs vendus a progressé 
de 1.9 % en octobre. Les ventes des concessionnaires de vChicules 
automobiles ont fortement augnientC durant le demier tnmestre de 1996, 
poursuivant gdneralement leur croissance depuis. Les ventes des 
concessionnaires de véhicules automobiles constituent lune des 
principales causes de Ia croissance des ventes au detail au cours de la 
derniCre année. 

Les ventes des magasins de marchandises diverses toujours fortes 

Les ventes des magasins de marchandises diverses ont progressC de 
1.2 % en octobre. Dans le secteur des marchandises di verses, les ventes 
des grands magasins ont diminué de 0.1 %, lear premiere diminution 
depuis dCcembre 1996. En octobre, les autres magasins de marchandises 
diverses ont enregistrC des hausses de ventes (+3.0 %). Les ventes des 
magasins de marchandises diverses sont génCralement a Ia hausse depuis 
Ia fin de 1994. 

Les ventes des magasins de vêtements ont cr6 de 1.1 % en octobre, grace 
a Ia vigueur des ventes des magasins de chaussures (+7.7 %) et d'autres 
magasins de vêtements (+ 1.8 %). Ces hausses ont ainsi annulé les baisses 
des ventes enregistrées dans les magasins de vCtements pour hommes 
(-2.2 %) et de vêtements pour femmes (4.2 %). Au cours du premier 
semestre de 1997, les ventes des magasins de vêtements Ctaient 
anCmiques; toutefois, exception faite de cc recul, les ventes des magasins 
de vêtements ont gCnCralement augmentC depuis Ic debut de 1996. 

Les magasins d'alimentation freinent Ia progression. 

A decline in sales in October was reported in food stores 	Les magasins dalimentation ont enregistrC une forte diminution des 
. 	(-0.6%). Sales by supermarkets and grocery stores were down 	ventes en octobre (-0.6 %). Les ventes des supermarchCs et des Cpiceries 

in October (44%). Sales by other food stores also retreated 	ont baissé (-0.4 %) de mCme que les ventes d'autres magasins 
(-2.9%). Sales by food stores have generally been rising since 	d'alimentation (-2.9 %). Toutefois, les ventes des magasins dalimentation 
the spring of 1996. 	 ont gCnCralement augmentC depuis Ic printemps de 1996. 

Retail Trade, October. 1997 	 Commerce de detail. octobre. 1997 
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Les venies des supermarchds ci des épicenes oft augmentd a [a tin de 
1996. Cette hausse petit étre attribuable a un certain nombre de facteurs. 
Par exemple, les superrnarchés peuvent priver de certaines ventes les 
autres magasins dalimentation ayant enregistré une baisse pendant le 
sommet de décembre 1996. D'autre part, les marchands de produits non 
alimentaires vendenc peut-être moms d'aliments tandis que les 
supermarchés vendent peut-étre plus de produits non alimentaires. 

En octobre, les ventes des pharmacies et des magasins dameublement ont 
également diminué (-0.6 % et -0.2 %. respectivement). Malgré les pauses 
de lété de 1996 et du printemps de 1997, les ventes des pharmacies ont 
généralement été a Ia hausse depuis le pnntemps de 1995. Quant aux 
magasins dameublement, les ventes ont été a Ia hausse depuis Ic 
printemps de 1996, après Ia période de stagnation amorcée au debut de 
1995. 

Les Prairies affichent des résultats impressionnants 

Les provinces des Prairies ont enregistré les plus fortes hausses en 
pourcentage des ventes au detail en octobre. Les ventes au detail ont 
augmenté de 1.3 % dans cette region, Ia plupart des secteurs enregistrant 
des hausses. Seules les pharmacies ont affiché une diminution de leurs 
ventes. Au pays, l'Alberta vient en tête des ventes au detail pour la plus 
grande partie de 1997. 

En Ontario, les détaillants ont également affiché une forte augmentation 
de leurs ventes en octobre (+ 1.0 %). Cette hausse a été largement 
répandue Ctant donné que six des sept secteurs au detail ont enregisiré 
des auginentations. Seules les pharmacies ont connu une diminution de 
leurs ventes. Les ventes au detail ont grimpé. après avoir tire de larrière 
par rapport au reste du pays durant toute lannCe 1996 et au debut de 
1997. 

C 
Sales in supermarkets and grocery stores had been nslng 
since the fall of 1996. A number of factors may be 
responsible for this increase For example, supermarkets may 
be caking away sales from other food stores, which have 
experienced declining sales since the recent peak in 
December 1996. Also, non-food retailers may be selling less 
food while supermarkets may be selling more non-food items. 

Drug stores (-0.6%) and furniture stores (42%) also 
experienced a decline in sales in October. Sales in drug stores 
have generally been rising since the spring of 1995 with 
pauses in the summer of 1996 and the spring of 1997. 
Furniture store sales have been rising since the spring of 1996 
after a slump, which began at the start of 1995. 

Prairie retailers post the largest gains 

The Prairie provinces posted the largest percentage gains in 
retail sales in October As a region, retail sales advanced 
1.3%, with increases reported for most retail sectors. Only 
drugstores posted a decline. Through most of 1997, Alberta 
has been leading the advances in retail sales across the 
country. 

Ontario retailers (+1.0%) also experienced a strong increase 
in sales in October. This advance was broadly based as six 
out of seven retail sectors posted gains. Only drug stores saw 
a decline in sales. Retail sales in Ontario have been surging 
after lagging behing the rest of the country through 1996 and 
early 1997. 

. 

The decline in sales in Quebec (-0.8%) was broadly based in 	Au Québec, Ia baisse des ventes (-0.8 %) a etC largement répandue en 
October. Only clothing stores and the automotive sector 	octobre. Seuls les magasins de véteinents et le secteur de l'automobile ont 
posted increases. Retail sales in Quebec have started to ease 	enregistré des hausses. Les ventes au detail au Québec ont commence a 
in recent months. Sales had been strong from the spring of 	baisser durant les derniers mois. Les ventes ont Cté fortes du printemps 
1996 to the summer of 1997. 	 de 1996 a létC de 1997. 

En Colombie-Britannique, les ventes au detail sent demeurCes les mêmes 
en octobre, a 2.8 milliards de dollars. Le recul des ventes des magasins 
dalimentation et du secteur de l'automobile de même que les hausses de 
tous les autres secteurs se sont équilibrés. Malgré des ventes stables au 
cours des trois derniers mois, Ia présente annCe a Cté volatile pour Ia 
Colombie-Bntannique. 

Les provinces de l'Atlantique onc vu leurs ventes diminuer de 0.8 % en 
octobre en raison des baisses des ventes des magasins d'alimentation et 
du secteur de l'automobile, baisses qui ont annulC Ia croissance dans tous 
les autres secteurs. 

Retail sales remained unchanged in British Columbia in 
October, at $2.8 billion. Retreating sales by food stores and 
the automotive sector balanced the advances posted in all 
other sectors. Although sales have been stable the last three 
months, 1997 has been volatile year in British Columbia. 

In October, sales in Atlantic Canada fell by 0.8% as declines 
in the food and automotive sector offset advances in all other 
sectors. 
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TA*LE 1. tatail Sales, Seasonally Ad:,usted, by Trade Group and by Region (Current Periods) 

Sales 
Change from 

previous month 
Year-to- 

Ventes date 

1997 

Variation p. r. 
au mois précdent 

October 
1997 

Octobre 

Septether 
1997 

Septethre 

August 
1997 
AOGt 

July 
199 

Juillet 
Cumulatif 

October 
1997 

Octobre 

S.pLeiither 
1997 

Septethre 
Ho. 

millions of dollars - millions do dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 4,406.4 4,424.6 4,430.1 4,361.4 43,530.5 -0.4 -0.1 

2 All other food stores 334.3 344.3 337.6 348.0 3,452.0 -2.9 2.0 

3 Drugs and patent medicine stores 1,075.1 1,081.8 1,080.6 1,065.7 10,629.5 -0.6 0.1 

4 Shoe stores 152.5 141.5 145.7 139.5 1,429.6 7.7 -2.8 

S Men's clothing stores 132.7 135.6 134.3 136.3 1,333.9 -2.2 1.0 

6 Women's clothing stores 350.8 355.2 349.9 341.5 3,500.4 -1.2 1.5 

7 Other clothing stores 491.2 482.5 488.8 473.1 4,707.3 1.8 -1.3 

8 Household furniture and appliance 776.7 780.1 790.0 765.9 7,599.0 -0.4 -1.3 
stores 

9 Household furnishings stores 219.7 218.4 221.6 220.0 2,170.7 0.6 -1.5 

10 Motor vehicle and recreational 4,981.6 4,875.5 4,804.7 4,900.8 47,872.8 2.2 1.5 
vehicle dealers 

Ii Gasoline service stations 1,379.6 19,378.9 1,360.6 1,323.6 13,671.6 0.1 1.3 

12 Automotive parts, accessories 1,155.3 13,221.8 1,177.6 1,221.7 11,619.6 -5.4 3.8 
and services 

13 General merchandise stores 2,230.0 2,204.6 2,201.4 2,180.4 21,486.7 1.2 0.1 

14 Other semi-durable goods stores 659.3 658.1 665.2 674.6 6,617.8 0.2 -1.1 

15 Other durable goods stores 529.7 514.3 525.4 506.1 4,918.9 3.0 -2.1 

16 Other retail stores 913.0 902.1 911.0 904.5 8,894.2 1.2 -1.0 

17 Total, all stores 19,787.8 19,719.5 19,624.7 19,542.9 193,434.3 0.3 0.5 

Rqions 

18 Newfoundland 304.9 307.3 308.3 312.6 3,040.2 -0.8 -0.3 

19 Prince Edward Island 87.0 85.3 88.2 90.2 850.9 2.0 -3.3 

20 Nova Scotia 598.1 608.3 600.3 621.6 5,934.0 -1.7 1.3 

21 New BrLxlswick 466.7 468.3 458.3 451.5 4,544.0 -0.3 2.2 

22 Quebec 4,626.9 49663.0 4,642.6 4,688.5 46,320.4 -0.8 0.4 

23 Ontario 7,255.5 7,182.4 7,191.1 7,081.7 69,772.7 1.0 -0.1 

24 Menitoba 710.5 701.3 694.9 691.2 6,930.1 1.3 0.9 

25 Saskatchewan 669.1 668.7 653.4 657.9 6,482.5 0.1 2.3 

26 Alberta 2,240.9 2,203.3 2,160.0 2,172.2 21,554.1 1.7 2.0 

27 British Columbia 2,759.7 2,761.0 2,759.3 2,727.6 27,323.5 - - 0.1 

28 Yukon 24.4 26.2 24.9 24.9 250.7 -6.9 5.4 

29 Northwest Territories 44.1 44.5 43.6 43.0 431.2 -0.8 2.1 
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1.6 -0.2 5.0 7.0 6.7 5.4 

-3.0 1.6 -6.6 -1.4 0.4 3.1 

1.4 2.7 4.8 6.0 6.4 0.7 

4.4 -3.5 1.2 -3.9 0.3 -5.3 

-1.5 0.5 0.7 5.4 4.8 6.6 

2.5 -1.5 1.5 4.1 4.7 0.5 

3.3 1.4 6.2 7.3 8.5 4.9 

3.1 -0.5 9.6 9.0 12.0 10.6 

0.7 4.6 5.1 73 11.8 12.6 

. 	-2.0 3.1 11.8 11.8 11.4 14.3 

-0.4 1.2 2.8 1.0 -0.3 

-3.6 5.2 9.3 15.7 15.3 20.4 

1.0 0.8 10.7 11.1 10.1 9.3 

-1.4 0.6 4.5 1.5 9.6 10.3 

3.8 2.9 12.3 7.8 8.5 7.7 

0.7 -0.1 8.6 5.5 6.1 5.0 

0.3 1.4 7.4 8.3 8.4 8.3 

Groupe do cuoerce - Canada 

Superoarchés dalimontation at 1 
épicer ies 

bus los autres megas ins 2 
d • al imentat ion 

Pharmocies at magasins de 3 
médicaments brovetés 

Magas ins do chaussur.s 4 

Megas ins de vétements pour hoimios S 

Megasins do vétements pour dames 6 

Autres magasins do vétements 7 

Megasins do meubles at dapparsils 8 
u,énagers 

Piagasins daccessoires damoublement 9 

Concessionnaires do véhicules 10 
automobiles of récréatifs 

Stations-service 11 

Magasins dopièces at daccussoiros 12 
pour automobiles at services 

Magasins do marchandises divors.s 13 

Autrosmagasins do produits 14 
semi-durables 

Autres liagasins do produits 15 
durables 

Autres magasins do vente au detail 16 

Total, .nsmoblo des .agasins 17 

6.6 

-0.3 

3.2 

3.8 

4.6 

4.4 

10.5 

11.0 

11.3 

1.4 

15.3 

9.4 

8.9 

5.7 

1.3 

7.6 

-1.4 0.8 5.4 10.5 7.6 10.1 

-2.3 6.0 7.8 8.1 12.8 14.5 

-3.4 4.5 1.5 5.8 4.1 8.8 

1.5 -1.7 3.8 4.6 1.4 0.7 

• -1.0 0.6 3.2 5.8 7.1 8.6 

1.5 1.6 10.5 8.8 10.3 8.5 

0.5 -3.2 6.3 5.1 5.6 5.7 

-0.7 1.1 9.0 12.5 8.7 9.2 

-0.6 0.9 12.8 13.3 12.2 14.1 

1.2 3.6 4.9 8.1 6.0 4.7 

- - 0.2 -2.6 10.1 5.0 4.3 

1.4 -0.4 8.3 10.0 7.6 5.3 
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6.2 

8.1 

4.7 

1.6 

8.3 

7.1 

7.4 

9.7 

13.3 

5.2 

8.4 

6.9 

• TABLEAU 1. Ventas au ddtail, ddsaisonnalisées, salon le groupa do ouerce at la region 
(périodos courantes) 

Changs from 
previous month 	Change from previous year 

Variation p. r. 	Variation par rapport a lannée précédento 
au mois precIdent 

Year-to- 
• 	August 	July October Supfeiâer 	August 	July 	date 

1997 	1997 	1997 	1997 	1997 	1997 	1997 

	

Aoi* .Aiillet Octobre Septoobre 	Aoât Juillef Cuiiulatif 

Per cent - oourcentaae 

No 

Regions 



TA8LE 2. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 	 0 

Ventes 

	

October Septeuôer 	August 	July Year-to-date 
1997 	1997 	1997 	1997 	1997 

	

Octobre Septe.re 	AoGt 	Juillet 	Cusnulatif 

millions of dollars - millions do dollars 

Trade Group - Canada 

No. 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other s.mi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

4,493.5 

331.4 

1,103.1 

171.2 

135.3 

361.9 

520.1 

813.0 

234.2 

5,116.2 

1,406.3 

1,196.8 

2,340.5 

629.0 

476.3 

915.1 

20,243.9 

4,260.6 

328.1 

1,048.0 

150.5 

123.8 

373.8 

504.3 

805.6 

225.1 

4,837.0 

1,370.0 

1,195.7 

2,058.1 

660.7 

485.0 

884.1 

19,310.6 

4,678.7 

348.7 

1,052.6 

155.9 

112.6 

340.3 

533.8 

806.2 

232.9 

4,530.3 

1,459.9 

1,156.6 

2,176.8 

693.9 

565.7 

1,015.2 

19,860.2 

4,555.7 

369.7 

1,030.9 

126.3 

117.9 

324.5 

414.9 

750.0 

228.9 

5,332.8 

1,440.6 

1,313.4 

1,999.9 

702.9 

515.0 

1,024.1 

20,247.4 

43,395.0 

3,395.5 

10,340.8 

1,350.9 

1,166.7  

3,219.7 

4,289.8 

7,114.9 

2,084.3 

49,054.8 

13,639.8 

11,314.6 

19,419.8 

6,194.8 

4,494.3 

8,597.5 

189,063.3 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New BrLxsu'.ick 

22 Quebec 

23 Ontario 

24 Menitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluusthia 

28 Yukon 

29 Northwest Territories 

311.0 

87.9 

603.6 

486.0 

4,754.5 

7,425.8 

741.4 

708.4 

2,294.6 

2,761.6 

24.9 

44.2 

292.7 

84.6 

593.0 

463.3 

4,553.9 

7,086.4 

676.2 

642.1 

2,126.2 

2,723.9 

25.9 

42.5 

327.1 

99.4 

621.2 

478.4 

4,695.7 

7,143.3 

702.3 

659.5 

2,197.1 

2,863.3 

28.1 

44.8 

336.2 

104.9 

651.8 

480.4 

4,908.5 

7,242.6 

703.4 

675.7 

2,216.0 '  

2,851.9 

29.8 

46.3 

2,959.0 

836.5 

5,771.0 

4,442.7 

45,598.1 

67,941.8 

6,748.6 

6,325.4 

20,997.1 

26,766.1 

249.3 

427.9 
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7.1 8.9 3.9 8.6 

-5.3 -2.1 -0.6 6.8 

5.5 7.0 4.5 1.2 

5.0 -3.2 -1.8 -4.1 

1.0 8.3 1.6 11.2 

0.9 7.7 2.7 1.4 

9.1 8.0 9.6 7.1 

10.0 11.2 10.4 12.2 

6.5 9.0 11.6 11.2 

13.4 15.6 5.9 15.0 

1.7 3.3 -0.8 -1.8 

8.0 20.1 12.2 21.8 

11.9 10.8 8.6 10.9 

4.2 2.3 7.3 12.7 

15.7 6.7 9.4 10.3 

10.3 6.5 4.5 10.0 

Sup.rmarchés dalimentation at épiceries 1 

Tous las autres magasins d'alimenIation 2 

Pharmacies at nogasins de mdicaments brevetés 3 

Magas ins de chaussures 4 

Magas ins de vê*emen+s pour hopines S 

Pbgasins de vétements pour dames 6 

Autres magas ins cia vêLeinen(s 7 

Plagas ins de meubles et d' appareils ménagers 8 

Plagasins daccessoires dameuble.,enf 9 

Concessiorwiaires de véhicules automobiles 10 
at récréat ifs 

Stations-service 11 

Magasins cia pieces at daccessoires pour 12 
automobiles at services 

Pbgasins de marchandises diverses 13 

Autres magasins de produits seini-durables 14 

Autres magas ins de produits durables 15 

i Autres magasins de vents au detail 16 

. 

6.6 

-0.5 

2.8 

-0.6 

3.9 

3.7 

5.3 

9.9 

10.7 

11.2 

0.7 

14.8 

9.3 

8.1 

5.9 

2.2 

. TARLEAJJ Z. Ventes au detail, non -dCsaisonnalisées, salon le qroupe do coerce at la region 
(pérthodes courantes) 

Change from previous year 

Variation par rapport a l'annáe prcdente 

	

October S.pteuer 	August 	July Year-f o-d 
1997 	1997 	1997 	1997 	 1 

	

Octobre Septembral 	AOt 	Juillet 	Ctsjla 

Per cent - pourcentage 

I Groups do caarca Canada 

N. 

8.7 	10.1 	5.6 	10.1 
	

7.5 Total, ens=Wle des .agasins 	 17 

Regions 

6.6 

8.5 

4.5 

1.9 

7.9 

7.1 

7.2 

9.5 

13.1 

4.9 

7.3 

6.8 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

6.8 11.1 5.0 14.1 

9.1 9.7 9.9 17.4 

2.1 8.3 1.2 11.6 

5.1 7.8 -0.8 1.8 

3.7 8.0 3.2 11.8 

12.4 11.0 7.6 10.1 

8.4 6.9 2.6 7.5 

11.0 14.4 5.9 10.8 

14.7 14.7 9.2 15.0 

5.5 8.6 4.8 5.0 

0.1 12.2 2.3 1.6 

9.0 10.8 5.0 6.0 

Terre-Native 

Ile-du-Prince4douard 

Nouvalle-Ecosse 

Plouveau-Brunsw ick 

Québec 

Ontario 

Pnitoba 

Saskatchewan 

Albert a 

Coloab ic-Br itannique 

Yukon 

Territoires du Nord-Ouest 

. 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiaates) 

S Sales 

Ventes 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1997 1997 1997 1996 1996 

Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

13,495.0 13,115.8 12,290.7 12,735.7 12,614.0 

1,046.5 1,051.4 966.2 1,127.3 1,032.2 

3,131.6 3,077.0 3,029.1 3,391.7 3,005.4 

432.7 451.5 295.5 518.4 445.9 

354.2 394.8 282.5 554.6 331.1 

1,038.7 1,055.5 763.6 1,294.5 998.6 

1,453.0 1,283.7 1,033.0 1,781.9 1,341.5 

2,361.8 2,093.6 1,846.6 23606.6 2,123.1 

686.9 647.9 515.3 702.2 621.3 

14,700.1 17,457.6 11,780.9 12 3,670.8 13,101.5 

4,270.6 4,118.8 3,844.1 4,091.4 4,265.0 

3,665.7 3,700.6 2,751.6 3,438.8 3 1 105.2 

6,234.8 6,108.1 4,736.5 8,038.6 5,666.3 

2,057.5 2,050.3 1,447.9 2,233.6 1,916.7 

1,565.8 1,415.3 1,036.9 1,760.8 1,438.6 

2,923.4 2,665.0 2,094.0 2,794.8 2,732.4 

59,418.1 60,686.9 48,714.3 59,741.8 54,738.7 

300.8 280.5 256.6 278.8 283.1 

57.1 57.0 55.8 65.7 57.3 

3.8 3.9 2.7 7.0 5.7 

2.9 3.6 1.8 6.1 2.8 

13.2 12.6 8.1 22.0 13.0 

15.6 11.3 8.9 21.7 13.2 

27.4 23.2 17.7 33.3 21.5 

2.8 3.0 2.7 3.7 2.6 

215.0 264.2 150.8 140.3 161.7 

62.5 61.4 58.4 61.7 76.5 

50.1 50.0 34.4 53.3 50.0 

126.7 115.7 88.2 182.0 113.9 

28.3 25.9 15.2 30.8 25.4 

13.3 11.3 7.5 17.8 10.8 

25.9 22.7 18.9 29.1 24.1 5 
956.0 954.4 735.6 943.0 849.6 

Trade Group 

No. 

Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mon's clothing stores 

6 Homsns clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Sho. stores 

S Men's clothing stores 

6 Hoinen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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8.5 	8.3 	 4.7 	5.1 	1.0 

6.3 	 2.5 	 3.8 	 4.3 	 -4.2 

9.9 	 7.9 	 1.0 	 1.9 	 -4.5 

Canada 

Stermerchés dalimentation at ipiceries 1 

Tous los autres magasins dalimentation 2 

Pharmacies at utagasins do médicamonts brovetis 3 

Magas ins do chaussuros 4 

Magas ins do vè*emont s pour Iio,unes S 

Magas ins do v6tewwnts pour dames 6 

Autres magas ins do vétemonts 7 

Ifagasins do .nethles at dappareils ménagers 8 

Magasins daccossoiros dameublomont 9 

Concessionnaires do véhicules automobiles 10 
at récréat ifs 

Stations-service 11 

tiagasins do pièces at daccessoiros pour 12 
automobiles at services 

Magas ins do merchandises diversas 13 

Autros magasins do produits somi-durablos 16 

Autres magasins do produits durables 15 

Autros megasins do vents au detail 16 

Total, ensa.ble des magasins 17 

Terre -Neuve 

Sup.rmarchés dalimontation at Cpiceries 1 

Tous los autres magasins dalimentation 2 

Pharmacies at magasins do médicaments brovotCs 3 

Magas ins do chaussur.s 4 

ttagas ins do vétoments pour homesos S 

Magas ins do vitoiients pour dames 6 

Autras teagas ins do vétomonts 7 

Magasins do moublos at dapparoils ménagors 8 

Pfagasins daccessoires dameubloment 9 

Concossionnairos do vChiculos automobiles 10 
at récréat ifs 

Stations-service 11 

Ifagasins do pièces at daccossoires pour 12 
automobalos at sorvacos 

tfagas ins do merchandises diverses 13 

Autros magasins do produits semi-durablos 14 

Autres magasins do produits durables 15 

Autros magasins do vonto au detail 16 

Total, ensle des .agasins 	 17 

C 

S 

Change from previous year 

Variation par rapport è l'année prcdente 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1997 1997 1997 1996 1996 

Trimestre 3 Trimestre 2 Trimestro 1 Trimestre 4 Trimostre 3 

Per cent - pourcentage 

7.0 6.6 5.9 2.2 -2.2 

1.4 -3.6 3.0 5.4 -2.4 

4.2 0.6 2.7 2.2 3.2 

-3.0 -1.9 1.9 5.3 0.6 

7.0 5.6 -0.7 -2.3 -8.4 

4.0 2.9 5.7 4.4 -3.1 

8.3 1.2 4.7 3.4 -1.2 

11.2 11.2 6.8 4.8 -1.8 

10.6 13.8 9.1 5.8 5.2 

12.2 15.4 3.5 11.3 2.0 

0.1 -2.5 4.5 8.6 7.4 

18.0 16.5 11.7 10.7 7.4 

10.0 9.2 7.1 6.6 4.3 

7.3 8.6 10.3 8.1 1.8 

8.8 5.8 -1.7 4.2 4.6 

7.0 0.9 -5.2 -14.8 -9.0 

TAL1MI 3. Ventes au detail, non-désaã.sonnalisé.s, salon 1e groupa de casoarce at is region 
(sstivatâons trisastriellos) 

Group. de comoerco 

N' 

-0.3 -3.4 -4.5 -6.4 -13.6 

-33.3 -24.4 -15.0 13.1 2.2 

4.5 35.0 4.1 18.3 -15.7 

2.0 5.6 -0.8 9.6 5.1 

17,7 9.0 2.9 18.1 12.5 

27.3 22.4 6.0 6.7 -13.2 

7.5 12.8 24.9 -21.4 -28.8 

32.9 26.7 10.0 10.7 -1.5 

-18.4 -20.5 -24.9 -30.3 -24.0 

0.2 -0.4 -7.0 19.7 20.5 

11.2 11.5 5.9 5.3 4.8 

11.4 5.2 -6.6 -8.4 -17.3 

23.1 17.5 5.6 9.7 12.5 

7.4 2.0 0.6 -11.8 1.5 



TABLE 3. Retail Sales, Not Seasonally Ad!ustad, by Trade Group and by Region (Quarterly 
Estiaates) 

Sales 

Ventos 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 

	

1997 	1997 	1997 	1996 	1996 
Trimestre 3 Trimestre 2 Trimestre I Trimestre 4 Trimestre 3 

millions of dollars - millions do dollars 

	

68.2 	60.4 	54.7 	61.7 	60.7 

	

16.7 	16.5 	16.7 	19.0 	17.5 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

7.0 	4.2 	2.7 	6.6 	6.9 

	

5.2 	4.7 	3.8 	6.1 	4.8 

	

2.1 	1.6 	1.1 	1.8 	2.1 

	

63.0 	69.7 	40.2 	45.3 	47.3 

42.5 33.3 27.8 29.5 37.5 

14.4 15.0 9.6 14.1 14.6 

24.2 20.9 15.2 31.7 22.2 

15.4 12.1 9.2 15.3 15.8 

4.7 3.4 2.5 5.6 4.3 

13.2 10.0 8.1 10.6 12.7 

288.8 262.2 197.5 257.8 254.8 

548.9 497.1 463.5 501.8 508.6 

126.9 123.9 125.6 144.0 129.6 

7.7 7.7 5.8 10.9 9.7 

4.2 4.9 3.7 9.3 5.2 

27.8 25.7 20.3 42.5 26.7 

35.5 28.4 23.8 50.8 32.3 

44.9 38.0 32.6 49.5 35.2 

10.5 9.3 8.5 12.4 12.1 

432.8 520.0 319.3 344.1 373.7 

118.5 107.6 115.4 150.8 151.7 

111.0 92.8 66.5 87.4 75.8 

179.3 166.3 136.6 282.4 177.6 

57.0 56.4 40.0 60.5 47.8 

35.9 30.3 24.2 46.8 34.4 

105.3 96.5 80.0 107.3 105.1 

1,866.0 1,822.2 1,479.2 1,917.1 1,744.2 

Trade Grow 

No 

Prince Ethiard Island 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mans clothing stores 

6 fr4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Autouio*ive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and applianc, stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Autou,otive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

. 

. 
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9.2 -0.4 0.7 2.6 -5.8 

-2.5 -7.9 11.9 6.6 16.9 

8.9 4.4 8.5 16.4 23.2 

3.9 -7.3 1.5 -6.4 -7.5 

12.5 8.0 3.6 3.2 1.5 

7.9 0.2 1.0 15.0 10.5 

-2.1 -3.2 -1.1 13.0 15.2 

-20.6 -21.0 -12.9 11.5 2.8 

-18.8 -23.0 -21.4 -20.2 -24.3 

3.9 1.9 12.1 12.2 4.9 

9.9 2.7 6.7 6.9 1.5 

27.5 20.5 0.3 2.3 -4.2 

-13.2 -15.6 -9.0 -21.9 -25.5 

15.8 24.0 0.5 24.6 16.4 

-21.9 -22.0 10.3 34.1 19.7 

46.4 21.0 12.3 10.8 1.3 

1.0 -4.2 -1.4 6.4 1.0 

19.2 35.9 10.3 -5.3 -8.8 

4.2 -1.9 -3.9 2.4 8.8 

2.6 8.0 2.2 -2.6 

7.0 	5.2 	1.7 	12.4 	8.0 

TABLLAU 3- Ventas mu detail, men -dCsaisonnalisdes, scion Ia groupe de crce at la region 
(estimations trimestrielles) 

Change from previous year 

Var iat ion par rapport a 1 • anne. précédente 
Group* de comeerce 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1997 	1997 	1997 	1996 	1996 

Trimestre 3 Trimestra 2 Trimestra 1 Trimestra 4 Trimestra 3 

Per cent - pourcentage 
tie -du-Prince-tdouard 

12.2 7.6 14.1 7.8 -2.4 Supermarchés dalimentation at épiceri.s 1 

bus las autras magasins dalimentation a 
-4.7 -1.2 4.9 3.1 2.9 Pharmacies at usagasins de médicaments brevetés 3 

X X X X X Hagas ins da chaussures 4 

X X X x X Magas ins da vitemants pour homms S 

Magma ins de vetements pour dames 6 

0.8 22.3 5.1 4.6 - - Autres magasins de vêtements 7 

7.1 13.1 6.5 0.6 3.4 Magasins de metiles at dappareils ,nénagars 8 

-0.2 -25.1 -36.8 -8.6 51.4 Magasins daccessoires dameublement 9 

33.2 30.8 0.2 6.5 -3.4 Concessionnaires da véhicules automobiles 10 

. 

13.4 -4.5 -7.4 -8.9 6.5 

-1.0 3.2 1.8 3.9 23.1 

at récréat ifs 

Stations-service 11 

Plagasins do pièces at dacc.ssoiras pour 12 
automobiles at services 

Magasins do merchandises diverse. 13 

Autras magas ins do produits semi-durables 14 

Autres magasins do produits durable. 15 

AuLres magasins de vente au detail 16 

Total, snseuble des .agasins 17 

Iuve21e4cosse 

Sup.rmarchés dalimentation at épiceries 1 

bus las autres magasins dalimentation 2 

Pharmacies at magasins do médicaments brevetCs 3 

Magas ins do chaussures 4 

Magma ins de vêtements pour hoimes 5 

Magas ins do vCtecents pour dames 6 

Autras magas ins de vétements 7 

Magasins da meubles at dappareils .,énagars 8 

Plagasins daccessoires dam.ubl.ment 9 

Concessionnaires de véhicul.s automobiles 10 
at récréat ifs 

Stations-service 11 

Plagasins do pièces at daccessoires pour 12 
automobiles at services 

Magasiris do merchandises diverses 13 

Autres megasins do produits s.mi-durables 14 

Autras magasins do produits durables 15 

Autras .mgasins do vents mu detail 16 

Total, enseble des .agasins 	17 
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TARLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estioates) 

Sales 

Ventes 

Quarter 3 Quarter 2 Quarter I Quarter 4 Quarter 3 
1997 1997 1997 1996 1996 

Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

369.8 353.4 330.0 349.6 346.4 

81.0 89.0 93.4 101.5 98.9 

6.2 5.7 4.1 9.0 8.4 

5.5 5.6 3.7 9.2 5.2 

20.2 19.9 14.7 30.8 23.0 

29.6 23.7 19.6 37.5 27.0 

41.2 37.8 33.1 53.4 41.2 

13.2 11.5 8.7 14.9 13.3 

373.9 476.4 246.6 301.9 342.3 

87.6 66.1 59.2 65.9 90.3 

84.4 85.7 58.2 93.7 90.5 

151.6 141.4 111.2 229.1 148.6 

50.4 47.2 31.2 54.9 47.4 

23.1 19.6 14.5 31.8 20.8 

65.3 56.1 42.7 63.3 64.8 

1,422.0 	1,453.0 	1,081.7 	1,461.8 	1,383.9 

3,404.6 33.484.1 3,212.2 3,251.5 3,234.2 

690.0 654.8 719.3 788.1 696.4 

145.9 162.0 88.1 176.3 143.1 

90.3 114.1 72.9 145.2 83.1 

305.0 307.1 214.6 353.7 259.8 

383.3 374.7 286.0 473.2 407.1 

615.9 568.9 459.8 647.3 585.5 

129.7 134.8 98.2 146.5 142.6 

3,750.6 4,553.3 2,828.3 3,073.0 3,304.3 

852.0 859.1 883.7 966.4 908.0 

916.5 979.8 678.9 896.1 785.7 

1,235.8 1,241.3 955.3 1,532.9 1,147.6 

533.8 516.3 318.3 454.7 449.7 

315.8 290.2 211.0 335.0 268.6 

442.8 432.1 303.6 430.3 393.7 

14,158.2 15,023.4 11,662.0 14,052.6 13,157.9 

Trade Group 

No 

New Brunswick 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Sho. stores 

S Men's clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other se,,j-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durabl, goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, October 1997 
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Total, ensemble dos .agasins 	17 7.4 	9.8 	7.8 	44 	3.5 
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TAILE.AIJ 3. Vontos au detail, non -désaisonnaliséos, salon lo groupa do caerce at la region 
(estimations triaestrielles) 

Change from previous year 

Variation par rapport a l'année précédente 
Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 

1997 	1997 	1997 	1996 	1996 
Trim.s*r. 3 Trimostro 2 Trimostro 1 Trimostro 4 Trimustro 3 

. 

Groupa do couamrco 

Per cent - pourcentage 

6.8 	3.9 	11.7 	11.0 	2.5 

5.3 	11.3 	10.9 	-1.6 	-4.9 

Nouveau -Brunswick 

Supernorchés d'alimentation at épiceries 1 

Tous los autres magasins d'alimentation 2 

Pharmacies at liagasins do médicamonts brovetés 3 

tgas ins do chaussures 4 

Magas ins do véteiionts pour homoes 5 

Magas ins do vétements pour dames 6 

Autres magas ins do vêteunents 7 

Magasins do meubles at dappareils riénagars 8 

Magasins daccessoires dameublement 9 

Concessionnaires do véhiculos automobiles 10 
at récr6at ifs 

Stat ions-service 11 

fagas ins do picas at dacc.ssoir.s pour 12 
automobiles at services 

Nogasins do merchandises divarses 13 

Autros magas ins do produ its semi-ckarablas 14 

Autres megasins do produits durables 15 

Autres mag.sins do vents au detail 16 

Total, ensemble des .agasins 17 

Québec 

Supermarchés dalimentation at épicaries 1 

Tous los autras mogasins dalimentation 2 

Pharmecjos at megasins de médicamonts brevotCs 3 

Magas ins do chaussures 4 

Igas ins do vétemonts pour hoimnes 5 

Magas ins do vétemonks pour dames 6 

Autros mogas ins do vétoments 7 

lbgasins do methlos at dapparoils ménagors 8 

Ifagasins daccossoires dameublement 9 

Concessionnaires do vé1iculos automobiles 10 
at récréat ifs 

Stations-service ii 

Ifagasins do pieces at daccossoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autros magasins do produits sami-durablos 14 

Autres .mgas ins do produits durables 15 

Autros magasins do vents au detail 16 

S 

r 

-18.1 -9.7 -14.3 -20.6 -9.5 

-26.4 -30.9 -18.4 -12.4 -7.0 

6.1 1.4 -10.5 -14.1 -4.0 

-12.2 -11.2 -16.0 -9.3 1.7 

9.8 7.2 19.4 10.6 12.8 

- - 1.1 -3.6 5.2 2.5 

-0.8 -3.9 -0.1 -9.3 4.8 

9.3 24.7 -9.1 13.4 9.9 

-3.0 -25.7 -25.4 -25.7 -15.7 

-6.7 -10.1 -16.0 1.4 10.5 

2.0 0.5 0.3 5.0 7.5 

6.3 2.7 2.3 22.4 29.4 

11.2 5.8 10.0 8.6 -9.8 

0.7 -8.1 -4.6 -6.0 -1.4 

2.8 4.4 -3.5 3.1 3.4 

-0.9 -9.4 2.4 2.2 7.4 

2.0 -0.7 -3.6 -1.7 -6.9 

8.6 4.6 4.8 7.9 -5.4 

17.4 6.9 4.5 7.5 -11.3 

-5.8 -13.2 2.9 3.9 4.2 

5.2 1.2 -1.6 2.3 -4.4 

-9.0 -8.4 -7.1 -2.1 -5.3 

13.5 27.3 16.1 29.4 19.8 

-6.2 -8.4 3.1 9.6 7.1 

16.6 13.6 9.6 6.9 5.9 

7.7 3.8 2.2 4.6 3.7 

18.7 9.9 10.9 3.1 0.8 

17.6 5.5 -2.9 -3.1 -8.9 

12.5 -2.3 -13.0 -19.0 -9.5 



TAILI 3. Retail Sales, Not Seasonally Ad3usted, by Trade Group and by Region (Quarterly 
Estimates) 

S Sales 

Ventes 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1997 1997 1997 1996 1996 

Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 
4,249.2 4,158.8 3,872.9 3,945.6 3,871.7 

1,252.9 1,184.6 1,154.5 1,313.5 1,165.5 

168.7 173.3 119.6 197.6 168.1 

131.9 141.3 103.8 213.7 125.9 

382.0 406.6 291.2 510.8 392.7 

509.8 441.6 363.5 649.1 441.2 

831.0 728.1 632.0 896.2 685.3 

311.9 274.7 216.5 293.7 242.0 

5,252.2 6,141.3 4,069.4 4,630.7 4,738.9 

1,579.5 1,535.2 1,441.1 1,527.9 1,630.6 

1,341.4 1,350.4 1,018.4 1 3,269.1 1,142.1 

23,383.0 21335.1 1,791.5 31115.2 2,104.3 

770.7 776.2 568.9 905.5 712.7 

587.9 543.8 374.3 688.5 555.4 

1,284.6 1,129.7 907.1 1,210.1 1,217.2 

21,472.3 21,751.0 17,292.7 21,817.0 19,605.4 

529.1 548.9 516.0 539.5 522.2 

73.2 72.1 77.4 82.4 69.6 

11.6 12.0 8.6 17.9 13.7 

9.4 11.1 7.6 15.4 9.3 

25.8 26.6 19.3 34.2 25.9 

47.6 41.1 36.7 61.3 41.6 

79.3 67.0 65.8 90.5 72.7 

14.6 13.2 11.2 16.2 15.8 

553.9 615.9 445.0 472.3 484.2 

169.3 167.0 147.8 161.4 174.5 

116.9 119.3 89.2 117.7 111.0 

245.7 247.9 193.9 326.8 225.0 

54.1 53.6 42.9 72.8 51.3 

49.8 50.7 34.8 54.1 50.2 

86.6 85.0 63.7 94.5 83.3 

2,081.9 2,147.1 1,778.2 2,182.7 1,970.7 

Trade Group 

a.  
Ontario 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nanitoba 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, October 1997 
Statistics Canada - Catalogue no. 63-005-XPB 

Commerce de detail, octobre 1997 
-12 	Statistique Canada - n° 63-005-XPB au catalogue 



S 
TABLEAU 3 • Vantes au detail, non -désaisonnalisCes, salon le groupa da couaarca at la region 

(asti.ations tri.astrielles) 

Change from previous year 

Variation par rapport i l'annóe précédente 

	

Quar:er 31 Quarter 21 Quarter I 	Quarter 4 Quarter 3 
1997 	1997 	1997 	1996 	1996 

Trimestre 3 Trimestre 2 Trimestro 1 Trimestre 4 Trinies*ro 3 

Groupo do co.unerce 

N.  

. 

S 

7.5 0.5 0.8 1.8 1.4 

0.3 6.8 17.5 19.7 11.3 

4.8 -0.4 -4.8 -3.1 -9.0 

-2.7 1.7 12.8 12.5 5.5 

15.6 9.6 4.8 2.4 -8.2 

21.3 24.2 12.6 5.9 -4.5 

28.9 33.5 21.5 20.1 10.1 

10.8 8.9 -6.0 3.9 -5.6 

-3.1 -7.4 2.7 8.8 9.6 

17.4 14.2 9.8 8.0 5.8 

13.2 14.3 10.4 7.5 5.1 

8.1 11.4 13.2 13.2 1.2 

5.9 4.8 -2.3 8.0 10.3 

5.5 0.9 -7.7 -20.7 -15.5 

	

9.5 	 7.5 	 1.8 	 3.3 	 -1.8 

	

1.3 	4.7 	5.9 	6.1 	2.2 

5.1 1.8 5.5 -4.8 -7.7 

-14.9 -17.9 -2.5 14.0 9.2 

1.7 -4.9 3.6 -0.8 -0.9 

-0.4 -3.3 7.8 7.6 -1.8 

14.4 -5.7 3.9 -0.9 -2.7 

9.2 3.2 16.3 16.8 14.8 

-7.6 -8.5 -3.8 -0.2 5.5 

14.4 20.0 19.3 30.2 17.5 

-3.0 -1.1 0.8 2.9 -1.2 

5.3 5.0 1.1 16.8 24.3 

9.2 7.2 5.9 2.7 -4.0 

5.5 1.2 8.7 8.2 1.1 

-0.8 8.4 -0.7 -14.9 -5.0 

4.0 5.3 4.4 -4.8 -2.3 

Ontario 

Supormarchés dalimentation at épiceries 1 

Tous los autres megasins dalimentation 2 

Pharmacies at magasins do .,ødicauien*s brevotés 3 

Magas ins do chaussuros 4 

Magasins do vèt.men*s pour hoimnes S 

Magasins do vtements pour dames 6 

Autres magas ins do vétements 7 

Magasins do moubles at dappareils managers 8 

Magasins daccessoires dameublement 9 

Concessionnaires do véhicules automobiles 10 
at récróa* ifs 

Stat ions-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises divorces 13 

Autros magasins do produits semi-durables 14 

Autres magasins do produits durables 15 

Autres uiagasins do vente au detail 16 

Total, ensemble dos .agasans 17 

Manitoba 

Supermarchés d • al imentat ion at ép icer ics 1 

Tous los autros magasins dalimontation 2 

Pharmacies at magasins do médicaiien*s brovetCs 3 

Magas ins do chaussures 4 

Magas ins do vétements pour homes S 

liogas ins do vêtemon*s pour dames 6 

Autros megas ins do vCtements 7 

liogasins do meubles at dappareils ménagers 8 

Magasins daccessoires dameublement 9 

Concossionnaires de véhicules automobiles 10 
at récréat ifs 

Slat ions-serv ice 11 

Magasins do pièces at daccossoires pour 12 
automobiles at services 

liagasins do merchandises divers.s 13 

Autres magasins do produits semi-durabl.s 14 

Autros magasins do produits durables 15 

Autres magasins do vente au detail 16 

17 

Per cent - pourcentage 

9.8 	8.2 	4.0 	1.4 	-3.8 

5.6 	 7.4 	 8.3 	 8.8 	 5.0 I Total, ensemble des .agasins 
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TABLE 3. tetail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estaaates) 

Sales 

Ventes 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 

	

1997 	1997 	1997 	1996 	1996 
Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions do dollars 

	

459.2 	432.8 	394.2 	449.6 	454.5 

	

99.6 	93.2 	73.7 	77.7 	68.4 

	

6.3 	7.4 	5.2 	10.2 	9.1 

	

7.4 	8.5 	6.4 	15.2 	7.6 

	

25.5 	27.2 	19.4 	32.9 	23.6 

	

35.6 	32.3 	25.7 	50.4 	36.9 

	

54.7 	48.8 	43.1 	59.1 	45.3 

	

20.2 	18.4 	14.1 	19.9 	19.0 

	

535.4 	615.9 	469.2 	544.9 	456.3 

164.2 161.2 133.9 144.1 168.1 

161.4 166.4 115.7 124.0 121.5 

228.9 224.9 174.0 287.9 206.8 

46.1 54.8 46.1 69.0 44.6 

43.6 45.4 30.8 54.2 44.0 

71.7 70.8 51.3 70.2 71.3 

1,977.3 2,024.4 1,615.3 2,026.5 1,794.2 

1,484,0 1 3.436.3 1,391.6 1 3,455.7 1,448.4 

294.6 322.8 291.2 332.4 279.3 

32.4 30.8 23.4 37.9 36.0 

49.0 51.9 41.5 65.8 42.1 

96.1 93.8 68.1 108.0 87.8 

190.8 158.4 123.1 204.5 157.4 

287.4 245.6 223.9 327.6 262.1 

67.8 70.2 56.5 75.3 65.0 

1,604.9 2,003.8 1,430.4 1,455.7 1,340.1 

506.3 478.7 409.7 404.2 409.3 

403.5 386.0 300.1 349.2 320.2 

708.4 674.6 512.0 859.5 613.3 

197.7 191.2 138.7 224.6 182.2 

192.7 169.1 137.8 235.7 192.0 

384.9 356.0 274.8 339.8 332.3 

6,539.3 6,707.5 5,455.7 6 1511.8 5,793.3 

Trade Group 

No 

Saskatchewan 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Plan's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mon's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, October 1997 
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Change from previous year 

Variation par rapport a lannée précédente 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1997 1997 1997 1996 1996 

Trimestra 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

Per cent - pourcentage 

1.0 -3.7 -3.3 5.1 4.2 

45.7 29.4 22.8 -2.6 -6.4 

-30.3 -26.3 -16.3 -0.6 -1.6 

-2.3 1.2 3.8 -4.4 -15.7 

8.1 8.8 13.3 6.5 -1.0 

-3.5 -11.5 -5.0 -1.8 6.7 

20.8 18.5 9.1 0.7 -13.2 

6.3 0.2 -4.9 -5.5 13.2 

17.3 21.2 14.7 29.0 17.1 

-2.3 -6.4 -12.8 1.0 15.2 

32.8 52.4 46.1 29.0 3.6 

TABLEAU 3 • Ventas au detail, non-d6saisonnal3.SéSs, salon in groups do commerce at Is region 
(esti.ations t,astrielies) 

. 

10.7 10.4 5.5 4.2 2.4 

3.3 18.7 32.7 2.5 -16.3 

-0.8 11.6 6.8 13.1 14.7 

0.5 4.9 -4.8 -10.2 -0.8 

10.2 11.0 6.4 10.0 6.5 

2.5 2.4 10.0 5.3 0.3 

5.5 13.5 7.7 11.3 6.4 

-10.0 -18.5 -12.1 -8.3 -8.1 

16.4 29.0 15.8 -1.8 -1.9 

9.5 4.3 -5.8 -11.6 -9.6 

21.2 12.6 2.5 0.8 -2.5 

9.7 11.7 5.9 4.1 3.4 

4.3 15.5 11.0 -1.9 8.7 

19.8 23.7 17.5 10.3 -3.9 

23.7 26.7 19.4 17.6 11.7 • 26.0 25.4 21.9 14.6 2.8 

15.5 13.6 10.7 9.6 8.2 

8.5 4.3 2.4 13.0 6.0 

0.4 -3.9 0.8 13.3 17.4 

• 15.8 10.1 7.0 -3.4 7.2 

12.9 13.9 11.8 7.5 2.0 

Crotçte de coimnerce 

Saskatchewan 

Supernmrchós dalimentation at épicaries 1 

Tous las autres magasins dalimentation 2 

Pharmacies at magasins de medicaments brevatés 3 

Magas ins de chaussures 4 

Magas ins de vêtenents pour hoemies 5 

Magas ins de vêteeients pour dames 6 

Autres magasins de vêteaents 7 

Magasins do meubles at dappareils inénagers 8 

tiagas ins d • accesso ires d • ameublement 9 

Concassionnaires do véhicules automobiles 10 
at récréat ifs 

Stations-service 11 

t'agas ins de pièces at d accassoirss pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres inegasins de produits seini-durables 14 

Autres unegasins do produits durablas 15 

Autres magas ins do vents au detail 16 

Total, ensemble des megasins 	 17 

Alberta 

Stçormarchés dalimentation at épicaries 1 

bus las autres magasins dalimantation 2 

Pharmacies at magasins do .édicamsnts brevetes 3 

Ilagas ins do chaussuras 4 

Magas ins do vétements pour hoi.nes 5 

Magas ins do vétements pour dames 6 

Autres magasins do vêtements 7 

Plagasins do maublas at d'appareils ménagers 8 

tiagasins daccessoires damaublamant 9 

Concessionnaires do vébicules automobiles 10 
at récréatifs 

Stations-service 11 

Magasins do pièces at daccessoiras pour 12 
automobiles at services 

Magas ins do merchandises divarses 13 

Autres magasins do produits semi-durablas 14 

Autres magasins do produits durables 15 

Autras .iegasins do vents su detail 16 

Total, ensemble des eagasns 	 17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

C Sales 

Ventes 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1997 1997 1997 1996 1996 

Trimestre 3 Trimestre 2 Triinestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

2,025.3 1,812.4 1 2 757.5 1,854.5 1,834.0 

433.8 456.9 414.9 460.0 416.3 

48.2 47.1 36.9 49.6 50.2 

50.9 51.9 39.8 72.1 48.1 

137.8 131.3 105.1 153.5 141.2 

194.9 164.9 140.6 222.6 174.2 

370.2 326.9 331.5 438.1 365.0 

113.2 110.5 96.9 116.5 105.5 

1,881.3 2,152.9 1,748.7 1,636.1 1,823.1 

673.6 635.9 554.7 566.8 601.8 

455.0 443.7 373.0 424.7 383.8 

897.5 884.4 712.6 1,135.6 854.5 

296.0 310.0 232.3 338.3 332.1 

293.7 246.7 196.4 286.3 252.3 

431.7 395.9 336.1 428.9 416.5 

	

8,439.0 	8,322.6 	7,242.9 	8,353.6 	7,958.0 

	

56.0 	 51.0 	 41.5 	 47.4 	 50.3 

X X x X X 

x X x x x 
1.3 1.4 1.0 1.7 1.3 

4.6 4.5 3.3 5.3 4.5 

0.8 0.8 1.0 1.3 1.2 

37.0 44.3 33.0 26.6 29.7 

53.7 55.5 46.0 55.4 

8.0 6.5 5.2 7.4 

5.3 4.8 3.1 4.9 

11.5 10.2 7.8 10.6 

217.3 217.1 173.7 197.9 

Trade Group 

No. 

british Colibia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicin, stores 

4 Shoe stores 

S liens clothing stores 

6 Hoinens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

52.6 

7.6 

5.8 

11.3 

204.5 

S 
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5.0 6.8 8.0 7.1 3.8 

-10.9 1.5 6.4 3.4 5.5 • 1:.4 15.6 

:: 
6.0 	4.9 	3.4 	2.2 	-0.4 

x x x x x 

x x x x x 

-2.7 -2.1 39.0 37.8 23.6 

1.8 0.8 -14.9 -10.5 -11.7 

-30.6 -25.1 -2.6 0.7 -6.6 

24.8 36.5 53.3 30.3 34.7 

2.2 -2.8 0.6 -0.1 0.7 

4.8 -3.9 11.7 -10.4 -1.0 

:: :: 	:: 
6.2 7.0 8.6 9.1 10.6 

Groupe do comerce 

No 

. Change from previous year 

Variation par rapport a l'anné.o précédente 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1997 1997 1997 1996 1996 

Trimestr. 3 Trimestre 2 Trimesir. 1 Tria.str. 4 Triu,estre 3 

Per cent - pourcentago 
10.4 3.9 1.2 1.0 -2.4 

4.2 8.4 8.5 4.2 5.7 

-4.0 -0.8 -5.5 -5.2 -2.7 

5.6 11.0 -11.0 -13.8 -14.0 

-2.5 -0.1 0.2 -11.9 -7.6 

11.8 12.7 10.8 6.9 2.8 

1.4 4.6 9.7 5.9 4.1 

7.4 17.5 10.2 1.0 13.3 

3.2 -0.8 -4.8 -4.7 -8.7 

11.9 14.7 18.2 12.3 7.5 

18.5 24.5 16.1 19.0 15.2 

TARLEAU 3 • Ventes mu detail, non -désmisonnaliséms, salon Is groupa do no.merce at Ia region 
(estimations trimastrielles) 

colombia .*ritanniqua 

Superrarchés dalimentation at épiceries 1 

Tous los autres magasins dalimentation 2 

Pharmacies at magas ins do médicaments breveLés 3 

Magasins do chaussuros 4 

Magas ins do vétements pour hoeunes 5 

Magas ins do vétements pour dames 6 

Autres magas ins do vêtements 7 

Magasins do moubles at dappareils ménagers 8 

Magasins daccessoires d'am.ublmnont 9 

Concessionnaires do véhicules automobiles 10 
at récrIat ifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres mogasiris do produits semi-durables 14 

Autres magasins do produits durables 15 

Autres magasins do vents au detail 16 

Total, ensemble des magasins 17 

Yukon at Tarritoires du Nord-Ouest 

Supermarchés dalimentation at épiceri.s 1 

Tous los autres megasins dalimentation 2 

Pharmacies at magasins do medicamonts brev.tés I 

Magas ins do chaussures 4 

Magas ins do vêt.ments pour houines S 

Magas ins do vétements pour dames 6 

Autrss magasins do vêt.m.nts 7 

Magasins do meubles at dapparails ménagers 8 

Magasins daccessoires dameublement 9 

Concessionnaires do véhicules automobiles 10 
at récréaL ifs 

Stations-service 11 

tbgasins do pièces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres magasins do produits semi-durables 14 

Autres megasins do produits durables 15 

Autres magasins do vante au detail 16 

Total, ensemble des magasans 	17 

11.2 	5.5 	0.5 	16.9 	19.3 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

S Sales 

Ventes 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 

	

1997 	1997 	1997 	1996 	1996 
Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

	

27.7 	24.1 	20.6 	24.3 	25.2 

	

X 	X 	X 

	

x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 

	

15.8 	21.6 	12.2 	11.6 	11.6 

x x x x x 
2:6 3.9 

3:6 
4.S 

 . 

83.8 81.3 59.4 73.1 79.9 

28.3 26.8 21.1 23.1 25.2 

x x 
x x x x x 
x x x x x 
x x x x x 
x x x x x 

1.5 1.6 1.2 1.6 1.4 

X X X x X 

21.2 22.6 20.7 15.0 18.1 

4.7 4.7 6.4 6.1 5.7 

x x x x x 
3.2 2.9 2.6 3.5 3.2 

2.1 2.2 1.3 1.9 1.9 

133.5 135.8 114.3 124.8 124.7 

Trade Group 

No. 

Yukon 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent riedic inc stores 

4 Shoe stores 

S Men's clothing stores 

6 I'bmen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 
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S 
TABLEAU 3. Ventes au detail, non -désaiscnnalisées, se]on Is groups de ccerce at la region 

(estimations trimestrielles) 

Change from previous year 

Variation par rapport a l'année prócódento 

Quarior 3 Quarter 21 Quarter 1 Quarter 4 Quarter 3 
1997 	1997 	1997 	1996 	1996 

Trimosire 3 Trimestre 2 Trimes*re 1 Triinos*re 4 Trimostro 3 

Groupe de connerce 

. 

S 

Per cent - pourcontage 

9.9 	0.5 	4.6 	31.6 	25.1 

x 	x x x 	x 
X 	 X x X 

x x x 	x 
x 	x x x 
x 	x x x 	x 

x 	x 	x 	x 

	

36.3 	29.7 	72.0 	63.4 	56.2 

x x x x x 
7.7 9.4 23.7 11.3 9.5 

x X X X X 

4.9 7.0 15.0 17.9 35.9 

12.4 	10.5 	-3.2 	4.7 	13.9 

X X X x X 

x x x x x 
x x x x 
x x x x 
x x x x 

7.5 1.0 -10.7 -23.7 -14.4 

x x x 
17.4 43.8 44.0 12.7 23.8 

-17.3 	-15.0 	-3.4 	30.7 	27.3 

x x x K K 

0.7 -16.7 1.9 -26.3 -12.8 

8.3 -2.0 -9.5 -22.9 -13.2 

X X x X K 

7.1 	 6.9 	 5.5 	 4.6 	 7.4 

Yidcon 

Supermarchés d'alimontation at épic.ries I 

Tous los autres magasins d'alimentation 2 

Pharmacies at magas ins do médicaments brevelés 3 

lagas ins do chaussures 4 

tiagas ins do vètom.nts pour houmies S 

Pgas ins do vêtomsnts pour dames 6 

Autres mogas ins do véLemonts 7 

Pbgasins do moubles at dappareils ménagers 8 

tiagasins daccessoires damoublement 9 

Concessionnaires do vihicules automobiles 10 
at rIcr6at ifs 

Stations-service 11 

liagasins de pièces at daccessoir.s pour 12 
automobiles at services 

tiagasins do merchandises diverses 13 

Autres .agasins do produits semi-durabl.s 14 

Autres megasins do produits durabiss 15 

Autras mogas ins do vente au detail 16 

Total, ensemble des magasins 17 

Territhires du Nord-Ou.st 

Superm.rchés d'alimentation at Cpiceri.s 1 

Tous las autres utagasins dalimontation 2 

Pharmacies at magas ins do médicamonts brevet és 3 

tiagas ins do chaussuros 4 

Ilagas ins do vêtem.nts pour hoamas S 

Magas ins do vêtem.nts pour dames 6 

Autres magasins do vêt.m.nts 7 

lbgasins do maubles at dappareils ménagers 8 

Ilagasins d'accessoires damoublemont 9 

Concossionnaires do véhiculos automobiles 10 
at récréat ifs 

Stations-service 11 

Pagasins do pièces at daccessoires pour 12 
automobiles at services 

Plagasins do merchandises diversos 13 

Autres megas ins do produ its s.uii-durables 14 

Autres megasins do produits durablos 15 

Autros magasins do vent* au detail 16 

Total, ensemble des .agasins 	 17 
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S TABLE 4. Retail Trade Sa.plo Response Fraction and Coefficient of Variation (Current 
Periods) 

- -- 	Response 	fraction 

F racE ion de réponsa 

	

October 	SepEeither 	August 	Jul 

	

1997 	1997 	1997 	199 

	

Octobre 	Septeabre 	AoCit 	..k*illet 

Per conk - pourcenkage 

No. 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluuóia 

28 Yukon 

29 Northwest Territories 

92.6 94.2 95.3 95.6 

85.5 91.5 91.3 89.5 

89.4 92.8 93.6 93.4 

89.7 92.6 92.0 91.8 

86.9 97.4 95.0 91.4 

88.1 95.1 93.1 95.9 

92.7 98.1 97.1 97.1 

88.9 93.7 95.5 95.6 

84.3 91.3 89.5 90.1 

93.4 96.2 95.3 94.8 

82.2 88.0 89.0 88.3 

89.9 94,0 93.2 93.2 

98.1 99.5 q9.5 99.7 

91.5 94.6 94.7 89.6 

88.5 95.3 95.5 93.5 

93.4 96.0 95.5 95.2 

91.8 94.9 94.9 94.5 

94.4 96.9 96.9 96.2 

94.3 93.9 94.1 92.6 

93.3 96.0 96.1 95.9 

93.4 94.3 95.9 94.1 

93.9 95.0 94.8 94.7 

88.8 94.0 94.2 93.6 

94.1 97.5 96.9 96.9 

95.2 97.1 96.6 96.3 

92.0 93.9 93.9 93.6 

93.6 96.5 96.3 96.1 

89.5 90.2 91.1 92.3 

96.5 97.0 98.1 96.1 
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Coefficient of variation 

Coefficient do variation 

October S.pteob.r 	August Jul 
1997 1997 	 1997 199 

• Octobre Septethre 	 AOt Juill.t 

Per cent - pourcentag. 

2.2 2.0 	 1.8 2.0 

6.3 5.8 	 6.0 6.0 

2.5 2.2 	 2.3 2.2 

4.8 5.1 	 4.7 4.4 

6.7 6.5 	 5.7 6.5 

4.6 4.9 	 4.2 2.8 

2.4 2.4 	 2.7 2.5 

2.3 2.8 	 2.1 2.1 

6.7 6.5 	 6.8 5.9 

3.5 3.7 	 3.2 3.1 

2.9 2.9 	 3.4 3.2 

3.3 2.7 	 2.7 2.6 

. 
0.9 0.7 	 1.3 1.3 

3.5 3.9 	 4.8 3.7 

3.5 3.6 	 3.6 3.9 

1.9 1.8 	 1.9 1.8 

H. 

Groupe do cameorce 

Supermarchés d'alinientation at ipiceries 1 

Tous las autres magasins dalimentation 2 

Pharmacies at ulagasins do médicaments brevotés 3 

Magasins do chaussuros 4 

Magas ins do véteinants pour homees 5 

Magas ins do vêfements pour dames 6 

Autres magasins do véteinents 7 

Magasins do uieubl.s at dappareils ménagers 8 

Magasins daccessoiros damoublement 9 

Concessionnaires do véhicules automobiles 10 
at récreat ifs 

Stations-service 11 

Plagasins do pièces et daccessoires pour 12 
automobiles at services 

tiagasins do merchandises diversas 13 

Autres u,agasins do produits semi-durables 14 

Autros magasins do produits durables 15 

Autres megas ins do vente au detail 16 

. TABLEAU 4 • Corco do detail, fraction de rdponse do 1' écflantillon at coefficient do variation 
(périodos courantes) 

1.1 	 1.1 	 1.0 	 1.0 Total, ensoublo dee oagasins 	 17 

Regions 

3.1 3.8 4.2 4.2 

2.5 2.6 2.2 2.5 

4.1 5.1 3.2 6.0 

3.0 2.4 2.8 2.8 

2.8 3.1 2.5 2.6 

2.1 2.0 1.8 2.0 

2.2 1.9 1.7 1.7 

2.8 2.6 2.6 2.8 

2.6 2.5 2.3 2.4 

2.2 1.7 1.7 1.7 

1.1 0.8 1.2 1.2 

2.9 3.2 3.0 2.2 

Terre-Mauve 18 

1le-du-Prince-douard 19 

lIouvelle-Ecosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 26 

Saskatchewan 25 

Alberta 26 

Coloabie-Britannique 27 

Yukon 28 

Territoires du Nord-Ouest 29 

C 
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S TABLE S. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Historical 
Esti.atas) 

	

October Septether 	August 	July 	Jz,e 	Moy 	April 
1997 	1997 	1997 	1997 	1997 	1997 	1997 

No 
	 Octobre Septembre 	AoQ* 	Juillet 	Juin 	Mai 	Avril 

millions of dollars - millions do dollars 

Trade Group - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mon's clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

	

4,406.4 	43,424.6 	43,430.1 	4,361.4 	4,370.2 	4,324.3 	4,274.2 

	

334.3 	344.3 	337.6 	348.0 	342.5 	342.8 	335.4 

	

1,075.1 	1,081.8 	1,080.6 	1,065.7 	1,037.4 	1,051.7 	1,056.7 

	

152.5 	141.5 	145.7 	139.5 	144.5 	137.0 	144.0 

	

132.7 	135.6 	134.3 	136.3 	135.7 	133.4 	133.0 

	

350.8 	355.2 	349.9 	341.5 	346.6 	342.3 	356.5 

	

491.2 	482.5 	488.8 	473.1 	466.7 	465.1 	449.1 

	

776.7 	780.1 	790.0 	765.9 	769.5 	753.0 	743.3 

	

219.7 	218.4 	221.6 	220.0 	210.4 	226.2 	216.5 

	

4,981.6 	4,875.5 	4,804.7 	4,900.8 	4,751.3 	4,930.7 	4,783.5 

	

1,379.6 	1,378.9 	1,360.6 	1,323.6 	1,329.0 	1,351.8 	1,383.1 

	

1,155.3 	1,221.8 	1,177.6 	1,221.7 	1,161.2 	1 3,141.5 	1,156.1 

	

2,230.0 	2,204.6 	2,201.4 	2,180.4 	2,163.9 	2,148.6 	2,119.5 

	

659.3 	658.1 	665.2 	674.6 	670.4 	650.7 	667.7 

	

529.7 	514.3 	525.4 	506.1 	491.9 	491.8 	481.9 

	

913.0 	902.1 	911.0 	904.5 	905.6 	874.0 	879.2 

19,787.8 19,719.5 19,624.7 19,562.9 19,296.8 19,364.8 19,179.7 

Regâons 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Briziswick 

22 Quebec 

23 Ontario 

24 Monitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluobia 

28 Yukon 

29 Northwest Territories 

	

304.9 	307.3 

	

87.0 	85.3 

	

598.1 	608.3 

	

466.7 	468.3 

	

4,626.9 	4,663.0 

	

7,255.5 	7,182.4 

	

710.5 	701.3 

	

669.1 	668.7 

	

2,240.9 	2,203.3 

	

2,759.7 	2,761.0 

	

24.4 	26.2 

	

44.1 	44.5  

308.3 

88.2 

600.3 

458.3 

4,642.6 

7,191.1 

694.9 

653.4 

2,160.0 

2,759.3 

24.9 

43.6 

312.6 

90.2 

621.6 

451.5 

4,688.5 

7,081.7 

691.2 

657.9 

2,172.2 

2,727.6 

24.9 

43.0 

	

310.0 	308.8 	299.2 

	

85.1 	85.6 	83.3 

	

594.7 	582.7 	582.7 

	

459.5 	458.3 	471.3 

	

4,659.4 	4,630.3 	4,680.0 

	

6,970.9 	6,927.0 	6,876.4 

	

714.2 	686.7 	659.7 

	

650.6 	651.4 	658.6 

	

2,152.1 	2,165.7 	2,124.1 

	

2,632.1 	2,798.8 	2,677.6 

	

24.8 	26.6 	24.7 

	

43.1 	42.9 	42.1 

Retail Trade, October 1997 	 Commerce de detail, octobre 1997 
Statistics Canada . Catalogue no. 63-005-XPB 	 -22- 	Statistique Canada n° 63-005-XPB au catalogue 



S TABLEAU 5 • Ventes au detail, dàsaisonnalisées, solon 10 groupa do caerce at Ia region 
(esti.ations historiques) 

tlarch February January Docouther Nov.s.r October 
1997 1997 1997 1996 1996 1996 
Prs Février Janvier Déces,thre Novuu,re Octobre 

millions of dollars - millions do dollars 

M . 

4,318.9 4,314.2 4,306.3 4,226.5 4,196.4 4,196.7 

345.6 363.5 358.1 363.6 362.6 357.7 

1,044.3 1,067.7 1,068.4 1,059.9 1,042.0 1,025.9 

129.5 145.0 150.4 138.1 147.1 150.7 

133.3 131.6 128.3 129.0 130.4 131.7 

351.0 356.5 350.1 346.8 346.4 345.8 

465.3 466.0 459.5 466.6 445.0 462.5 

737.3 748.1 735.1 732.6 731.7 708.9 

	

214.1 	214.2 	209.7 	206.5 	203.6 	208.9 

	

4,634.5 4,633.8 	4,576.3 	4,626.0 	4,653.5 	4,454.3 

	

1,376.2 	1,389.7 	1,399.1 	1,392.2 	1,372.9 	1,363.8 

	

1,127.7 	1,161.5 	1,095.0 	1,035.6 	1,073.8 	1,057.3 

	

2,108.7 	2,093.1 	2,036.5 	2,038.0 	2,045.5 	2,014.9 

S 	638.0 	667.7 	665.8 	624.6 	642.9 	630.9 

	

455.1 	463.9 	458.9 	464.5 	473.3 	471.7 

	

864.3 	863.7 	876.9 	773.9 	828.4 	840.5 

18,943.7 19,080.1 18,874.3 18,624.5 18,695.5 18,422.2 

Group. d 	- Canada 

Sup.rmarchIs d'alimentation at épiceries 	I 

bus los autres inagasins dalimentation 	2 

Pharmacies at iogasins do módicaments brevatés 3 

Magas ins do chaussures 	 4 

Magasins do vètements pour hoaunes 	S 

tgas ins do vète.nents pour ds 	6 

Autres magas ins do vëtem.nts 	7 

Magas ins do meubles at d appare i is menagers 	8 

Magasins daccessoires dameublement 

Concessionnaires do véhiculas automobiles 
at recréat ifs 

Stat ions-service 

Magasins do pièces at daccessoires pour 
automobiles at services 

Magasins do merchandises diverses 

Autres tiagas ins do produits somi-durables 

Autres magas ins do produits durables 

Autres nagasins do vents au ditail 

Total, ensemble dos nagasins 

9 

10 

11 

12 

13 

14 

15 

16 

17 

	

299.9 	294.1 	294.9 	295.6 	291.7 	289.3 

	

83.7 	81.3 	81.2 	81.9 	79.0 	80.7 

	

583.1 	582.4 	580.2 	592.2 	588.8 	589.0 

	

434.2 	439.8 	436.0 	447.2 	442.3 	449.7 

	

4,476.6 	4,681.5 	4,571.6 	4,465.7 	4,482.4 	4,484.4 

	

6,880.0 	6,783.9 	6,623.8 	6,786.2 	6,703.1 	6,563.7 

	

694.9 	697.2 	679.5 	666.7 	673.7 	668.2 

	

618.9 	633.2 	620.7 	623.1 	626.7 	613.9 

	

2,114.4 	2,112.4 	2,109.0 	2,044.3 	2,016.6 	1,985.9 

	

2,691.2 	2,706.3 	2 9809.9 	2,555.3 	2,726.4 	2,631.5 

	

24.6 	24.2 	25.2 	25.0 	24.2 	25.1 

	

42.1 	43.7 	42.2 	41.0 	40.6 	40.7  

Regions 

Terre-Mauve 

ile-du-Pr inca-douard 

Nouvelle-Ecosse 

Nouveau-Brunswick 

Québec 

Ontario 

Man it oba 

Saskatchewan 

Alberta 

Coloabie-Br itannique 

Yukon 

Territoires du Nord-Oues+ 

. 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 
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4,493.5 4,260.6 4,678.7 4,555.7 4,273.4 4,734.6 4,107.8 

331.4 328.1 348.7 369.7 356.5 367.0 327.8 

1,103.1 1,048.0 1 ,052.6 1,030.9 1000.1 1 1056.0 1,020.9 

171.2 150.5 155.9 126.3 155.0 158.7 137.8 

135.3 123.8 112.6 117.9 141.0 139.7 114.0 

361.9 373.8 340.3 324.5 348.2 371.8 335.5 

520.1 504.3 533.8 414.9 432.0 451.2 400.5 

813.0 805.6 806.2 750.0 719.0 705.1 669.6 

234.2 225.1 232.9 228.9 218.9 225.5 203.4 

5,116.2 4,837.0 4,530.3 5,332.8 5,614.3 6039.6 5,803.7 

1,406.3 1,370.0 1,459.9 1,440.6 1,397.9 1,418.9 1,302.0 

1,196.8 1,195.7 1,156.6 1,313.4 1,252.5 1,270.3 1,177.8 

2,340.5 2,058.1 2,176.8 1,999.9 2,079.1 2,127.0 1,902.0 

629.0 660.7 693.9 702.9 713.8 751.4 585.1 

476.3 485.0 565.7 515.0 488.9 502.1 424.3 

915.1 884.1 1,015.2 1,024.1 941.6 945.0 778.4 

20,243.9 19,310.6 19,860.2 20,247.4 20,132.3 21,264.0 19,290.6 

	

311.0 	292.7 

	

87.9 	84.6 

	

603.6 	593.0 

	

486.0 	463.3 

4,754.5 4,553.9 

	

7,425.8 	7,086.4 

	

741.4 	676.2 

	

708.4 	642.1 

	

2,294.6 	2,126.2 

	

2,761.6 	2,723.9 

	

24.9 	25.9 

	

44.2 	42.5 

327.1 

99.4 

621.2 

478.4 

4,695.7 

7,143.3 

702.3 

659.5 

2,197.1 

2,863.3 

28.1 

44.8 

336.2 

104.9 

651 .8 

480.4 

4,908.5 

7,242.6 

703.4 

675.7 

2,216.0 

2,851.9 

29.8 

46.3 

	

320.3 	340.5 	295.7 

	

92.1 	93.5 	76.7 

	

619.7 	629.4 	573.0 

	

483.2 	500.7 	469.0 

	

4,876.4 	5,332.7 	4,814.3 

	

7,304.3 	7,544.1 	6 1902.6 

	

735.3 	753.7 	658.1 

	

677.6 	696.8 	649.9 

	

2,238.6 	2,356.8 	2,112.1 

	

2,709.6 	2040.0 	2,672.9 

	

28.3 	29.3 	23.6 

	

46.8 	46.4 	42.6 

TABLE 6. Retail Sales, not Seasonally Adjusted, by Trade Group and by Region (Historical 
Esti.ates) 	 0 

	

OctoberSepteaber 	August 	July 	June 	May 	April 
1997 	1997 	1997 	1997 	1997 	1997 	1997 

No. 	 Octobre Septeabre 	AoGt Juillet 	Juin 	Mai 	Avril 

millions of dollars - millions do dollars 

Trade Group - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine 
stores 

4 Shoe stores 

S Mons clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluabia 

28 Yukon 

29 Northwest Territories 
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. TABLEAU 6. Vantes au detail, non -ddsaisonnalisdos, salon Is groups do co.rce at is region 
(astiaations historiques) 

	

March February January Oecether Novether Octobor 	Year 
1997 	199 	199 	1996 	1996 	1996 	1997 

	

Mars Févr jar Janv jar Décethre Novethre Octobre 	Année 

millions of dollars - millions do dollars 

Groups de commerce - Canada 

N' 

S 

	

4,182.2 	3,848.2 	4,260.4 	4,313.7 	4,227.3 	4,194.7 

	

336.0 	312.0 	318.3 	431.2 	346.2 	349.9 

	

1,005.9 	966.8 	1,056.3 	1,304.3 	1,041.7 	1,045.8 

101.0 82.8 111.7 174.3 181.0 163.1 

99.3 81.3 101.9 258.9 161.7 134.0 

282.5 231.5 249.6 556.9 379.0 358.6 

393.8 301.6 337.6 791.6 513.6 476.8 

650.3 575.1 621.2 1,053.1 814.3 739.2 

	

187.5 	163.0 	164.8 	253.5 	228.7 	220.0 

	

4,365.8 	3,735.2 	3,679.9 	3,847.5 	4,312.7 	4,510.7 

	

1,291.9 	1,219.3 	1,332.9 	1,365.7 	1,343.1 	1,382.6 

	

9'i8.9 	879.5 	923.1 	1,116.9 	1,213.7 	1,108.2 

	

1,802.6 	1,462.8 	1,471.1 	3,361.9 	2,585.0 	2,091.6 

	

491.9 	463.7 	492.2 	946.9 	683.3 	603.5 

	

356.6 	321.8 	358.5 	864.7 	484.2 	411.8 

	

748.6 	660.0 	685.4 	1 1 121.9 	842.9 	830.0 

17,244.9 15,304.6 16,1.8 21,763.0 19,358.3 18,620.5 

43,395.0 

3,395.5 

10,340.8 

1,350.9 

1,166.7 

3,219.7 

4,289.8 

7,114.9 

2,084.3 

49,054.8 

13,639.8 

11,314.6 

19,419.8 

6,184.8 

4,494.3 

8,597.5 

189,063.3 

Suporrorchés d'alimenIation at 1 
piceries 

Tous los autres magasins 2 
d al imentat ion 

Pharmacies at magasins do médicament 3 
brevetIs 

P'mgas ins do chaussures 4 

Magas ins do vê*.ments pour hoim,es 5 

Magas ins do viteinents pour dames 6 

Autres nagasins do vêtements 7 

Plagasins do meubles at d'appareils 8 
ménagars 

Magasins daccessoires d'ameubloment 9 

Concossionnairos do v61icules 10 
autoi,obiles at récréat ifs 

Stat ions-service 11 

Magasins do pièces at daccessoires 12 
pour automebiles at servic.s 

Pbgas ins do merchandises diverses 13 

Autres magasins do produits somi- 14 
durables 

Autres megasins do produits durables 15 

Autres unagasins do vents au d6tail 16 

Total, ense.bl. des .agasins 17 

Regions 

2,959. 

836. 

5,771. 

4,442. 

45,598. 

67,941. 

6,748. 

6,325. 

20,997. 

26,766. 

249. 

427. 

	

271.2 	225.7 	238.7 	356.8 	315.0 	291.2 

	

71.7 	60.5 	65.3 	96.2 	81.0 	80.6 

	

530.1 	457.3 	491.8 	707.5 	618.1 	591.5 

	

385.1 	341.2 	355.4 	526.6 	472.7 	462.5 

	

4,086.8 	3,672.5 	3,902.8 	4,873.3 	4,596.6 	4,582.7 

	

6,151.4 	5,445.6 	5,695.7 	8,150.3 	7,061.7 	6,604.9 

	

632.1 	561.7 	584.4 	792.7 	706.0 	683.9 

	

570.2 	508.6 	536.5 	728.8 	659.4 	638.3 

	

1,957.5 	1,699.5 	1 1,798.7 	2,434.7 	2,075.9 	2,001.3 

	

2,526.8 	2,276.9 	2,439.1 	3,024.6 	21.710.9 	2,618.1 

	

21.3 	17.8 	20.2 	25.9 	22.3 	24.8 

	

40.7 	37.4 	36.2 	45.7 	38.6 	40.5 

Terre-Neuvo 18 

Ile-du-Princ.4douard 19 

Nouvelle-Ecoss. 20 

Nouveau-Brunswick 21 

Quábec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloithie-Britanniqu. 27 

Yukon 28 

Territoires du Nord-Ouest 29 

. 
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C TABLE 7. Dapartoent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

Ventes 

	

October Septether 	August 	July Year-to-date 
1997 	1997 	1997 	1997 	1997 

	

Octobre Septethre 	AoCI+ 	Juillet 	Cumulatif 

millions of dollars - millions de dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Plan itoba 

Saskatchewan 

Alberta 

British Coluud,ia 

Yukon 

Northwest Territories 

108.8 

25.7 

191.6 

152.8 

1,545.5 

2,583.7 

222.7 

211.2 

744.9 

969.1 

6.2 

22.4 

93.8 

24.6 

172.5 

136.4 

1,490.7 

2,465.7 

198.4 

186.7 

700.4 

938.5 

6.1 

21.1 

102.0 

29.5 

186.8 

148.8 

1,528.8 

2,519.8 

215.5 

196.3 

740.1 

974.5 

6.9 

21.8 

95.3 

28.2 

170.4 

136.7 

1,425.9 

2,344.2 

197.4 

185.0 

676.3 

923.2 

6.7 

21.8 

875.9 

231.4 

1,633.4 

I ,310.5 

13,778.6 

22,534.3 

1,927.5 

1,778.7 

6,486.3 

8,842.9 

56.9 

209.7 

Total 
	

6,784.6 
	

6,435 .0 
	

6,670.8 
	

6,211.2 
	

596*6.0 is 
TABLE S. Depart.ent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 

(Historical Estioates) 

October 
1997 

Octobre 

Septether 
1997 

Septethre 

August 
1997 
AOi* 

July 
1997 

Juillet 

June 
1997 
Juin 

hay 
1997 
Plai 

April 
1997 

Avril 

millions of dollars - millions do dollars 

Regions 

Newfoundland 108.8 93.8 102.0 95.3 92.4 93.4 81.6 

Prince Edward Island 25.7 24.6 29.5 28.2 24.8 24.3 20.0 

Nova Scotia 191.6 172.5 186.8 170.4 165.4 172.0 153.5 

New Brunswick 152.8 136.4 148.8 136.7 138.9 139.6 123.1 

Quebec 1,545.5 1,490.7 1,528.8 1,425.9 1,470.3 1,537.6 11356.3 

Ontario 2,583.7 2,465.7 2,519.8 2,344.2 2,415.0 2,405.9 2084.3 

Manitoba 222.7 198.4 215.5 197.4 207.7 205.7 181.8 

Saskatchewan 211.2 186.7 196.3 185.0 193.0 194.5 173.4 

Alberta 744.9 700.4 740.1 676.3 668.3 714.3 625.8 

British Coha,ia 969.1 938.5 974.5 923.2 891.3 972.4 866.9 

Yukon 6.2 6.1 6.9 6.7 6.4 5.5 5.1 

Northwest Territories 22.4 21.1 21.8 21.8 22.5 23.4 21.2 

Total 4,784.4 6,435.0 6,670.8 6,211.2 6,294.0 6,488.6 5,793.1 
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875.9 

231.4 

1,633.4 

1,310.5 

13,778.6 

22,534.3 

1,927.5 

1,778.7  

6,486.3 

8,842.9 

56.9 

209.7 

59,666.0 

S TABLEAU 7. Ventes de merchandises genre grand aagasin, non-désaisonnalisées salon la region (périodes courantes) 

Change from previous year 

Var iat ion par rapport i 1 • annee précédent. 

October Sept.pther August 	July Year-to-date 
1997 1997 1997 	1997 1997 

Octobre Septeióre AOGt 	Juillet Ctamilatif 

Per cent - pourcentage 

8.5 11.6 6.5 	10.3 6.7 

4.8 3.3 1.7 	6.4 2.6 

4.4 5.7 1.9 	3.8 2.1 '  

0.1 -0.9 -4.5 	-2.5 -2.7 

4.9 8.2 6.5 	4.1 3.0 

11.0 9.2 11.5 	13.0 10.1 

7.2 5.9 6.1 	6.9 5.3 

17.2 14.7 8.8 	14.1 12.1 

11.8 10.0 9.1 	12.4 9.3 

7.7 4.9 2.4 	3.4 5.8 

-5.9 -4.2 -10.3 	-19.5 -5.5 

6.7 7.3 -0.5 	4.6 1.2 

• 	

8.1 	- 7. 	8 	6.9 

Regions 

Terre-Neuve 

Ile-du-Pr ince-douard 

Nouvelle-Ecosse 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Coloob ic-Br itannique 

Yukon 

Territoires de Nord-Ouest 

Total 

TABLEAU S. Ventes de merchandises genre grand .agas3n, non -ddsaiscnnal2s*as, salon la rgion 
(estimations histariques) 

	

March February January Deceu'k,er Nove.óer October 	Year 
1997 	1997 	1997 	1996 	1996 	1996 	1997 

	

Mars Févr icr Janvier Dócethr. Noveobre Octobre 	Année 

millions of dollars - millions de dollars 

Regions 

	

76.9 	64.3 	67.3 	161.0 	128.8 	100.3 

	

19.4 	16.9 	17.8 	40.9 	27.9 	24.5 

	

153.7 	129.6 	137.9 	298.7 	226.8 	183.6 

	

119.6 	104.1 	110.6 	240.3 	179.1 	152.6 

	

19,196.1 	1,052.5 	1,174.9 	2,020.5 	1,558.8 	1,473.8 

	

2,013.7 	1,754.7 	1,847.2 	3,721.6 	2,733.9 	2,328.3 

	

185.3 	155.4 	157.6 	326.2 	237.9 	207.7 

	

158.7 	139.6 	140.4 	286.5 	209.7 	180.2 

	

592.4 	498.3 	525.4 	1,059.1 	745.6 	666.6 

	

829.9 	713.0 	764.1 	1,376.0 	997.2 	899.5 

	

5.4 	4.3 	4.3 	8.7 	6.4 	6.5 

	

20.5 	17.8 	17.2 	26.5 	20.4 	21.0 

5 	52:71.5 4,650.4 4,964.9 9,566.1 7,072.5 6,244.5 

Terre-Neuve 

I le-du-Prince4douard 
Nouve1le-coss. 

Nouveau-Brunswick 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Coloth ic-Br itannique 

Yukon 

Territoires du Nord-Ouast 

Total 
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TABLE 9. Retail Trade, Canada, Current and Constant (1999) Dollar Estimates 

Unadjusted 
Non désaisonnalisé 

	

Price index Current dollars 	Year/year 	Constant 1992 	Year/year 

	

per cent 	dollars 	per cent 

	

change 	 change 

Indice des prix 	Dollars 	Variation an 	Dollars 	Variation an 

	

courants 	pourcenta9e 	constants 	pourcenta9e 

	

pour 1 annee 	1992 	pour 1 annee 

millions of dollars 

1995: 

January 102.5 14,458.1 5.0 14,103.4 4.4 
February 103.2 14,028.9 3.7 13,599.8 2.5 
March 103.8 16,803,7 2.4 16,182.9 0.2 

April 104.1 17,065.3 0.2 16,399.0 -1.9 
May 104.6 18,840.2 4.8 18,0123 1.9 
June 104.4 19,330.2 4.3 18,511.1 2.1 

July 103.9 17,887.2 1.6 17,219.4 -0.3 
August 103.5 18,386.0 5.6 17,764.2 3.9 
Septether 103.5 17,934.3 2.9 17,320.8 - - 

October 103.4 17,331.0 -0.1 16,759.8 -2.2 
Novesther 103.5 18,218.0 1.6 17,609.1 -0.1 
Decether 102.4 21,317.5 -2.6 20,813.5 -4.0 

Year 103.4 211,600.4 2.3 204,295.5 0.4 

1994: 

January 
February 

104.0 
104.6 

14,807.7 
14 9894.2 

2.4 
6.2 

14,232.9 
14,235.1 

09 
4.7 

March 105.6 16,804.7 - - 15,920.5 -1.6 

April 106.2 17,527.2 2.7 16,499.4 0.6 
May 106.5 19,516.0 3.6 18,320.2 1.7 
June 106.3 18,981.4 -1.8 17,853.6 -3.6 

July 105.5 18,390.1 2.8 17,432.5 1.2 
August 105.2 18,812.0 2.3 17,888.4 0.7 
Septenth.r 105.5 17,536.7 -2.2 16,625.0 -4.0 

October 106.1 18,620.5 7.4 17,550.3 4.7 
Novether 106.4 19,358.3 6.3 18,191.7 3.3 
Decether 105.2 21,763.0 2.1 20,691.5 -0.6 

Year 105.6 217,011.7 2.6 205,441.1 0.6 

1997: 

January 106.7 16,164.8 9.2 15,149.5 6.4 
February 107.7 15,304.6 2.8 14,212.3 -0.2 
March 108.3 17,244.9 2.6 15,922.2 - - 

April 108.5 19,290.6 10.1 17,772.2 7.7 
May 108.4 21,264.0 9.0 19,622.8 7.1 
June 108.2 20,132.3 6.1 18,598.1 4.2 

July 107.5 20,247.4 10.1 18,828.0 8.0 
August 107.4 19,860.2 5.6 18,495.8 3.4 
Sep*ether 107.5 19,310.6 10.1 17,969.5 8.1 

October 107.6 20,243.9 8.7 18,820.0 7.2 
Noveièer 
Decether 

Year 

1 Seasonally adjusted constant (1992) dollar eskinates are derived by deflating, with an iiilicit price index, 
the seasonally adjusted current dollar estinete. 
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T*LFAU 9 • Ceorca do detail, Canada, •stiations on dollars courants at constants (1992) . Seasonally adjusted 
Désaisonnaisé 

Price Index 	Current Dollars 	Month/month Constant 1992 Month/month 
per cent dollars' per cent 

change change 

Indice des prix 	Dollars 	Variation an Dollars Variation an 
courants 	pourcentage constants pourcentaga 

pour 1. mois 1992' pour Is mois 

millions d. dollars 

1995: 

102.5 17,557.6 -0.8 17,119.8 -1.4 Janvier 
102.7 17,481.6 -0.4 17,029.7 -0.5 Fvrier 
103.0 17,427.5 -0.3 16,922.0 -0.6 Mars 

103.3 17,470.8 2.5 16008.7 -0.1 Avril 
106.0 17,611.5 0.8 16,937.9 0.2 Mai 
104.0 17,703.1 0.5 17,019.2 0.5 Juin 

103.9 17,692.0 -0.1 17,035.0 0.1 Juillet 
103.8 17,882.7 1.1 17,219.9 1.1 AOt 
104.2 17,832.8 -0.3 17,121.4 -0.6 Septeu,re 

103.9 17,611.9 -1.2 16,958.7 -1.0 Octobre 
103.8 17,638.9 0.2 16,994.4 0.2 P4oveuère 
103.9 17,690.3 0.3 17,029.3 0.2 Dóceièra 

103.6 211,600.7 ... 204,296.0 ... Anné 

1996: 

104.0 17,692.6 - - 17,007.5 -0.1 Janvi.r • 
104.1 17,714.7 0.1 17014.0 - - Fevrier 
104.7 17,793.7 0.4 17,001.1 - - Mars 

105.2 17,828.1 0.2 16,952.6 -0.3 Avril 
105.8 17,884.3 0.3 16,907.9 -0.3 Maj 
105.9 18,015.5 0.7 17,018.9 0.7 Juin 

105.3 18,056.2 0.2 17,143.8 0.7 Juillet 
105.7 18,097.9 0.2 17,127.6 -0.1 AOCJt 
106.0 18,211.4 0.6 17,180.2 0.3 S.pt.thr. 

106.5 18,422.2 1.2 17,302.0 0.7 Octobre 
107.0 18,695.5 1.5 17,680.1 1.0 Novethre 
107.0 18,624.5 -0.4 17,404.4 -0.4 Décethre 

105.6 217,036.6 ... 205,540.1 ... Anne. 

1997: 

106.7 18,874.3 1.3 17,687.1 1.6 Janvier 
107.0 19,080.1 1.1 17,834.5 0.8 Fevra.r 
107.1 18,943.7 -0.7 17,686.2 -0.8 Mars 

107.4 19,179.7 1.2 17,865.9 1.0 Avril 
107.5 19,360.5 0.9 18,013.3 0.8 Mai 
107.5 19,296.8 -0.3 17,946.8 -0.4 Juin 

107.5 19,562.9 1.4 183,203.2 1.4 Juillat 
107.8 19,624.7 0.3 18,211.9 - - AOCIt 
107.9 19,719.5 0.5 18,272.9 0.3 Septethre 

107.9 19,787.8 0.3 18,334.9 0.3 Octobre 
P4ovethre 
Dec.ur. 

Annés 

1 La désaisonnalisation des estinations en dollars constants (1992) sobti.nt en dégonf lank avec un indics, 
i.licita, las données désaisonnalisées en dollars courants. 
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APPENDIX I 

Definitions 

Retail Trade, for the purpose of this pub-
lication, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A ratail location, as defined by Statistics 
Canada, is a "business location (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, f or household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
"general merchandise store" category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total not sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, lass returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Rotail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Definitions 

Coamarce do detail signifie, pour los be-
soins do la présente publication, "l'.nseutble 
des vantes faitos par des points do vonte au 
detail". 

Un point de yenta au detail, suivant la 
definition de Statistique Canada, est un local 
d'affaires (habituellement un magasin) dont 
l'activité principale est la vente do marchan-
dises at do services connexes au grand public 
pour la consommation ménagôre ou personnallo. 
Los estimations relatives au commerce de 
detail no prennent pas on compte los ventos 
directes, c'est--dire los ventes qui no sont 
pas faitos par l'intermédiaire d'un point do 
vente au detail, par exemplo los vontes diree-
tes par démarchago, los ventes par distribu-
teur automatiquo, los vontes do journaux ou do 
rovuos faites directoment par los imprimours 
at édi'teurs, at los vontos faites par Los car-
des du livre at les clubs do disques. Ii n'y 
a qu'uno exception: los vent.s des grands 
magasins faites par la posts ou par catalogue, 
qui sont classóos dens la categoric des "maga-
sins do marchandises diverses'. En outre, Is 
commerce do detail no comprend pea los ventes 
au detail dos unites auxiliaires (par oxemplo, 
entropâts, siôgos sociaux, etc.), ni los 
vervtos des entrepreneurs dont l'activité prin-
cipale no rolève pas du commerce de detail, ni 
los operations do detail ontre particuliors. 

Las ventes nettas totales comprennont los 
ventes do merchandises neuves at doccasion at 
los recettos provonant do reparations, do 
location do matérial, do la vento du ropes at 
d'autres activités do services, mains Ia va-
lour des rendus (marchandises retournéos), los 
ajustemonts at los rabais. Los ventes totalos 
nettes comprennent également Is valour des 
roprisos, los commissions sur Is vents do mar-
chandises appartenant I autrui (y compris los 
commissions touchées pour Is vente do billets 
do loterie) at la valour au detail) des mer-
chandises prólevées par lo propriCtaire pour 
son usage personnel. On no prond pas on compte 
los recottes hors exploitation, los rocouvre-
ments do mauvaises créancos at los taxes do 
vent. (taxo de yenta provinciale at la taxo 
sur ins produits at los services (IPS)) 
percuos pour Ic compte dun organismo public. 
Los donnóos sur los ventos antérieures 1 jan-
vier 1991 incluent Ia taxe do vonto fédérale 
(TVF). 00 a co changement dans los taxes in-
directes, los donnéos avant 1991 no sont pas 
tout I fait comparables avec celles des années 
subséquentes. Pour los utilisateurs intéressés 
I calculor des données comparablos, une esti-
mation du montant do la TVF inclus dans los 
ventes au detail pour 1990 ost disponiblo pour 
le Canada de la section du commerce do detail. 
Cotta estimation nest pas suffisamment fiable 
pour permettre dos ajustuments au niveau 
provincial. 

I 
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Departeent store type .erchandise (DSfll) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Les earchandises du genre do celles vendues 
dans los grands •agasins (MGGN) correspondent 
au total du commerce de detail coins les grou-
pes de commerce suivants: les supermarchés 
dalimentation at les epiceries; tous los au-
tres magasins dalimentation; les concession-
naires de véhicules automobiles at rCcréatifs; 
les stations-service; les magasiris de pièces 
of daccessoires pour véhicules automobiles at 
services; at los autres magasins de vente au 
detail (comprend los magasins de spiritueux, 
do yin at do bière at les magasins de vente 
au detail, n.c.a.). 

S 

fl 

S 
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APPENUIX II 

TRADE GROUP COVERAGE 

010 Supermarkets and Grocery Stores 

6011 Supermarkets 
6012 (rocery stores (except supermarkets) 

020 *11 Other Food Stores 

6013 Bakery prockicts stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat merkets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies 
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Men's Clothing Stores 

6121 Men's clothing stores 

060 Women's Clothing Stores 

6131 Women's clothing stores 

070 Other Clothing Stores 

.

6141 Children's clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores  
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

• 	6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
• 	accessories dealers 

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers 

S  

APPENDICE II 

OUVERTURE DES GROUPES DE COISIERCE 

010 Superaarchés d 'ali.entaticn at épiceries 

6011 $.*erumrchés d'alioontation 
6012 Epicories (sauf los supermarches) 

020 Tous los autres •agasins d ' alimentation 

6013 Boulangeries-pStisseries 
6014 Confiseries et magasins do noix 
6015 Magasins do fruits at legumes 
6016 Marches do viande  
6019 Autres ma9aslns dalimentation 

spécialises, n.c.a. 

030 Pharmacies et .agasins de laddicaments 
brevetés 

6031 Pharmacies 
6032 Magasins de médicaments brevetes at do 

produits do toilette 

040 Magasins do chaussures 

6111 Megasins de chaussuros 

050 Nagasins do vêtements pour hoes 

6121 Magasins do vêtements pour ho.es 

060 Magasins do vGteents pour dames 

6131 Magas ins do vétements pour dames 

070 Autres •agasins do vët.ments 

6141 Magas ins do vêtements pour enfants 
6142 Magas ins do fourrures 
6149 Autres magasins do vêtements, n.c.a. 
6151 Magasins do tissus at do files 

080 Magasins do moubles at d'appareils 
managers 

6211 Hogasins do meubles do maison 
(avec appareils ménagers at accessoires 
dameublement) 

6212 Magasins de meubles do maison 
(sans appareals ménagers ni accessoires 
d • ameublement) 

6213 Ateliers do reparation do meubles 
6221 Magasinsdappareils menagers, do postes 

do television et do radio at dappareils 
stéréophoniques 

6222 Magasins do postes do television at do 
radio at dappareils steréophonigues 

6223 Ateliers do reparation cPappareils 
ménagers, do postes do télévision at do 
radio at dappareils stereophoniques 

090 Nagasins d'accessoires d'a.eubls.ent 

6231 Mogasins do revêtements do sol 
6232 Magasins do tentures 
6239 Autres magasins daccessoires dameublement 

100 Concessionnaires do véhicules automobiles 
at récrdatifs 

6311 Concessionnaires dautomobilos neuves  
6312 Concessionnaires daut000biles d'occasion 
6321 Marchands de roulottes ,motorisCes at do 

roulottes do voyage 
6322 Marchands do bateaux, do moteurs hors- 

bord at d'acessoires pour bateaux 
6323 Marchands do motocyclettes at do 

motoneigos 
6329 Autres marchands do véhicules de loisir 
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110 Gasoline Service Stations 

6331 Gasoline service stations 

120 Automotive Parts, Accessories and 
Services 

6341 Home and auto supply stores 

6342 Tire, battery, parts and accessories 
stores 

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Itiffler replacement shops 

6354 Motor vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor vehicle repair shops 

6391 Car washes 
6399 Other motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores 
6413 Other general merchandise stores 

(variety and general merchandise stores) 

140 Other $ei-Durable Goods Stores 

6511 Book and stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

150 Other Durable Goods Stores 

6541 Sporting goods stores 
6542 Bicycle shops 
6551 tttsical instrument stores 
6552 Record and tape stores 

6561 Jewallery stores  
6562 Hatch and jewellery repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Nine stores 
6023 Beer stores 
6591 Second-hand merchandise stores, n.e.c. 

6592 Opt icians' shops 
6593 Art galleries and artists' supply stores 

6594 Luggage and leather goods stores 
6595 Monument and to.,óstone dealers 

6596 Pe+ stores 
6597 Coin and stapp dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c.  

110 Stations-service 

6331 Stations-service 

120 Nagasins de pièces at d'accessoires pour 
véhicules automobiles at services 

6341 Hagasins de fournitures pour la nelson at 
pour l'automobile 

6342 Magasins do pneus, d'accumulateurs, do 
pieces at d'accassoires 

6351 Garages (reparations générales)  
6352 Ateliers do peinture at do carosserie 
6353 Ateliers de repplacement do silencieux 

6354 Ateliers do repplacement de glaces pour 
véhicules automobiles 

6355 Ateliers de reparation at do 
repplacemont do boites do vitossa do 
vehicules automobiles 

6359 Autres ateliors do reparation cio 
véhiculas automobiles 

6391 Lave-autos  
6399 Autres services pour véhicules 

automobiles, n.c.a. 

130 Magasins do •archandises diverses 

6411 Magasins a rayons 
6412 Magas ins généraux 
6413 Autres magasins do marchandisesdiverses 

(bazars et magasins do merchandises 
divorses) 

140 Autres •agasins do produits semi-durables 

6511 Librairios at papeteries 
6521 Fleuristes  
6522 Centres do jardinage 
6531 Quincaillorias 
6532 Magasins do peinture, do vitro at de 

papier point  
6581 Magasins do jouets at d'articles de 

loisir 
6582 Magas ins do cadeaux, d'art ides do 

fantaisie at do souvenirs 

150 Autres •agasins de produits durables 

6541 Magasins d'arlicles do sport 
6542 Magasins do bicyclettas 
6551 Magasins d'instruments do musiqua 
6552 Magas ins do disques at cio bandas 

megnêt iquas 
6561 Bijouteries 
6562 kteliers do réparat ion cia montros at do 

b 1 JOUX 
6571 Magasins dapparoils at do foumitures 

photograph iques 

160 Autres •agasins de vonto au detail 

6021 Magasins do spirituoux 
6022 Magasins do yin 
6023 Magasins do bière  
6591 Magasins do merchandises d'occasion, 

n.c.a. 
6592 Opticians  
6593 Galerias d'art at magasins do 

fournitures pour artistos 
6594 Magas ins do bagages at do meroqulner 10 
6595 Magas ins do monuments fizieraires at do 

pierres to.,a1es 
6596 Magas ins d'animeux do saison 
6597 Marchands do pieces do monnaao at do 

tithres 
6598 Marchands doneisons mobiles  
6599 Autres nmgasins do yenta au detail, 

n.c.a. 

Retail Trade, October 1997 	 Commerce de detail, octobre 1997 
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when you subscribe to 	_____________ 
surmiary 	 statst'que 

the Canadian Economic 
Observerl 
Understanding at: 

every successful business, particularly in  

todays highly competitive economy. Whether 
your company has 10 employees or 10000, 

it's vital that you are equipped to anticipate 
the trends that could prove influential in the years 
ahead. One way is to subscrih to Canada's leadint 

reporl card on the economy mr (anadian 
koitoiulc Observer (CEO) 

CEO meets your needs 
Whether your lob requires you to access data, track trends 

or dev;se highly effective business plans, you'll find many usi 
for CEO. Packed with detailed charts, diagrams and tables, CU) 

Is your hands-on tool for understanding the economy from tilt 
inside out. And CEO gives you the kind of in-depth, intelligenl 
analysis you have come to expect from the world's leading 
statistical agency 

Ca 

des abonnés a 
L 'Observateur économique 
canadien! 
I I est important pour I peu pres boles les 
encreprises prosperes de comprendre les grandes 
lignes ic l'activité économique, surtoul dans 
l'iconomlc concurrentlelle d'aujourd'hui. Que votre 
entreprise compte dix, cent ou plus de mule employs, 
s'ous s'oudrez sans doute vous équiper en vue 

d'anticiper les tendances qui peuveni exercer une 
influence sur les années a venir. Un bon moyen 
consiste a vous abonner au principal bulletin de sante 
iconomique du Canada : L'Ob,servales.r icosomique 
cas.adleis (t'OEC). 

u, 	L 'OEC répond a vos besoins 
Que vous ayez a consulter des donndes, a répérer 

de grandes tendances ou a concevoir des plans 

%. 	d'entreprises efficaces, L'OEC rêpondra a nombre 

01 	de vos besoins. Rempli de tableaux, de 
graphiques et de diagrammes détaillés, L 'OEC 

Cs! I outil pratique par excellence pour comprendre les 
,Ircanes de Ia con joncture économique. Dc plus. L'OEC vous offre Ic 

type d analyse fouillée et Intelligente I laquelle vous vous attendez dun leader 
niondial dans Ic domaine de Ia stalistique. 

£'OECeshsimpJe2utiliser 
Des consultations avec plusieurs experts onc falt en sorte que le nouveau formal de 
L'OEC recoil aujourd'hui un accueil enthouslaste de Ia part de nov nombreus lecteurs. 
La section des Conditions économlques actuelles comprend des commentaires 
percutants sur des questions, des tendances ci des developpemencs économlques. La 
croissance economique. Ic commerce, l'activlté des marches financiers - 1ev 
événements economiques marquants au Canada sont examines dans chaque numéro 
mensuel. 

La section Evéniements Cconomiques regroupe les faits d'actualitC ayant cu un impact 

majeur sur l'économie an cours du mois précédent. In plus, L'OEC comprend une 
tudc spéclale qui examine en profondeur des sujets qut touchent directement ou 

indirectemeni presque bus les Canadiens cc Canadiennes. Enfin, t'Apercu statistique 
contient l'ensemble des chiltres reels poor les Indicateurs economiques essenliels 1ev 
marches, les pita. Ic commerce, Ia demographic, Ic chómage, et bien d'autres encore, 

L 'OEC vous offre des solutions 
En tant qu'abonné, vous profiterez dune communication directe avec les analystes dc 
Stalistique Canada, Vous recevrez Cgalemenc. sans frais additionnels, on exemplaire du 
Supplement .ctatictique bictorique de I 'OE( 

CEOiseasytouse 
Consultations with experts have contributed to CEO's present. 
widels' acclaimed format. The Current Economic Conditions section 
contaitis thought-provoking 
and developments. Economic growth, trade, financial market activity 

all of the malor economic developments across Canada are 
covered month to month, issue by issue. 

The Economic Events section profiles developments in the previous 
month that had an impact on the economy. Plus. CEO has a topical 
Feature Article providing thoughtful insight into issues that either 
directly or indirectiy affect all Canadians. A separate Statistical 

Summary carries a full range of hard data relating to important 
economic indicators: markets, prices, trade, demographics, 
unemployment and mans others. 

' CEO offers solutions 
As a subscriber, you'll be directly connected to Statistics Canada's 
economic analysts. You'll also receive a copy of CEO's annual 
IIis.forical Slatislical Summary at no additional charge. 

Suhsnlwhilit'Csdd1aNEcou.icOOSer'rli.JIiogo' I 'lii SPIIITOI)Ai(oronk$72" '1 
Cviaslan!usCS'I iLc1vithplic1iePs'tsndi.5S227i'iuitturwuniries 1lTOLL-FR5E1-it5i2646' 
orFAX I 5151.5149 9754or(613) 951 i554anduseoiur5i5AorMasirr5ni YouCnJto5tAILuur 
ordertu Suiisiicscanaila, Operaiimsandinsxrvlionh)iv'sion, ('iruIatIvnManveniruI, 120Parkdk 
45t'flhJ('.l)il'455 (mon. K! 5(116. urt& haLt thi' n,'urrst SiaiiOics(.'4nJtLI Rcional i,'Irvnct'(,&'ntrt' liucii 
III ilhlp.lt) II ilkil' 

.ts'ute, Sluin dc (I JO' (lilt I . I 'ObsenuIeuröcoueuU'uecwdk. numrn tu tui 	, . Oil hIll) pour 
wuIcmenIZ275a LtElLLLL (TI'S'F\Ilc:ThPensus.s'ihalicuiciZ27SUSdun lcautrepJc iMlt',l',SSSSFRMSIC 
i-i)2(,7.&i77uofatcs.uuuup'arenIruurecommandcp2rTUZCOPtEL'R2u I 5510549973 iuuau (('IS) 95! 1954 
ci utilusca v54wcarle 	ouMvstcr9lard. Von pouwi (1emciu envut,v54rncummandeparIu POSTES I'adrrsuesu6snie 
sulistiqucCanada. Division des Lmbra51nsetdel'!nibWaUon, Gcrdiondc la circulation, I 211,wu. Parkdate.Ouiawa (tlnlarlo) 
1(190Th Ou communiques awe lctcniredrconsuliat(on rdplonaldcslausiiqueCanadslcplua prb'.scldonl lv We l)urv 
thn a prr.i'nhl' nuhhe4:lur. 

0 



Lea internautes 
peuvent malntenant 

J ye relier au nouveau 
} catalogue augmenté de 

Sutistique CanuilL 
Information suedes 

prodults ci services (IPS). A jour et complet, IPS offre une liste détaillée et 
facile i consulter des documents de reclierche, produits électroniques, services et 
publications actuels de Statistique Canada. Il constitue Ia source de référence Is 
plus complete sue let foods d'informatlon de I'agence. 
Accessible a partir de noire site Web, IFS relic lea uullsateurs li plus de 
2 000 entrées décrivant Ia ganime complete des produits et services de Stalistique 
Canada ci leur peonset de trouver cc quits cherchent au moment ou its en ont 
besoin. Quelle que soil l'information retherchée, renseignements do plus recent 
recensement, tableaux sur Ic secteur tie Is sante ou rapports d'actualilC sur 
l'économie, vous Ia trouverez dans IPS. 

Vous ne saver pas exactement cc que vous cherchez? Aucun problème! IPS offre un 
oct11 de recherche puissant qui pennel de repérer en quekues secondes ks 
produlls ci services associés Ian theme particulier. II suffit de taper Ic mist qul 
décrit Ic mieux l'information recherchee pour que It système vous indique les 
sources oü eDt figure. C'est toot aussi simple que cela 
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TO STATISTICS 

- - - 	 CANADA'S 

- 	ON - LINE 

CATALOGUE 

OF PRODUCTS 

AND SERVICES 

• 	 S 
S 

• Inlernet Users now can 
hnk up to Information 
us Products and 

• Services (WS, Statistics 
, Caisada's rrs N expanded  

on-line c2121og61! 
• 	Up- to-date and complete, IPS isa fully searthable listing of all current 
• Slatitics Canida publications, research papers, electronic products and 

services. It is the most eslensive reference source available on all of Statistics 
Canada's infortnaiioii ,i'sets. 
As pan of our World Wide Web site ihe IPS connects users to more than 

• 2,000 entries documenting the full range of Statistics Canada products and 
services. With IFS, you find what you want, when you want it. Whether 
you're searching for the latest census information, health sector tables or 

• news-breaking economic reports, IPS has it listed. 

• Not sure exactly what you're looking for No problem! IPS features a 
• powthu'i seardi tool that locaies tfletnaticallly related products and services 

in a matter of seconds. Just IT in the word that fits best and the system will 
' 	poini you to the sources where Information is available. Its 'hat easy. 
S 

YOUR INTERNET ACCESS ROUTE TO 
• STATISTICS CANADA DATA 

• To slart your search, polo "Products and Services" and then click on 
• "Catalogue". Simple on-screen directions will guide you along. 

• Asyouwllsee,lPSpresyouwthkeyinforinationonSlatisticsCanada 
releases: who to COfltaCt for customized data retrieoals, what you can 

• downloadeitherfreeofchargeoratcost,andhowrou can obtain what you 
• see listed on-screen. IPS also hhhghts time-sating Features of the products 

and services we sell from our nine reference centres across Canada. It's the 
kind of information you need most when making those important purchase 

• decisions. 
• 
S 

• 	 S 

Le site Web de Statistique Canada .regorge de faits et chiffres 
intéressants. Aucune autre source noffre une meilloure 
perspective globale sur l'économie canadienne,. 

- David Zgodzinski 
The Globe and Mail 

Visitez notre site Web des AUJOURD'HUI  ci découvrez 	I  
IrS can work aur yuu. 	 • Ia souplesse et I'efficacité de IPS. 	 • g 
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AU CATALOGUE 

EN LIGNE DES  

PRODUITS ET 	 : 
SERVICES DE  

STATISTIQUE 
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• VOTRE CHEMIN D'ACCES INTERNET VERS 
• LES DONNEES DE STATISTIQUE CANADA 

Pour commer,ccr 'tire reclicrhi', choisisscz Protluits et services. puis ciquez sur 
.Cata]ogue.. Des directives stntples I l'écran vous aideront I naviguer. 

Vous cnnstaterez que IFS offre des renseignements essentiels sur les produits offerts 
• par Slalistique Canada: personne-ressource pour l'adapulion des extractions de 
• données, ce que vous pouvez télécharger graluitemeni ou moyennant des frais, 

comment obtenir lea produits 00 services qui figurent dans Ia lisle I l'écran. IPS 
vuus fait aussi gagner du temps en onus presentant les points saillants des produits 

• el services vendus dans nos neuf centres de consultation au Canada. C'est Ic genre 
d'information essenhelle dont vous ave2 besoin pour prendre des decisions 
d'acquisition importanles. 
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The Statistics Canada Web Site "is full of interesting facts 
and figures. There is no better place to get the big picture 
on the Canadian economy." 

- David Zgoduinski 
The Globe and Mail 

• Visit our Web site TODAY and discover how easily 
• 

. 
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