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Data in many forms 

Statistics Canada disseminates data in a variety of forms. In 
addition to publications, both standard and special tabulations 
are offered. Data are available on the Internet, compact disc, 
diskette, computer printouts, microfiche and microfilm, and 
magnetic tape. Maps and other geographic reference 
materials are available for some types of data. Direct online 
access to aggregated information is possible through CANSIM, 
Statistics Canadas machine-readable database and retrieval 
system. 

How to obtain more information 

Des données sous plusieurs formes 

Statistique Canada diffuse les données sous formes diverses. 
Outre les publications, des totalisations habituelles et spéciales 
sont offertes. Les donriées sont disponibles sur Internet, disque 
compact, disquette, imprimé dord,nateur, microfiche et microfilm, 
et bande magnétique. Des cartes et dautres documents de référence 
géographuques sont disponibles pour certaines sortes de données. 
Laccés direct a des données agrégées est possible par le 
truchement de CANSIM, Ia base de données ordinolingue et le 
système d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Inquiries about this publication and related statistics or 	Toute demande de renseignements au sujet tie Ia presente 
services should be directed to: Retail Trade Section, 	publication ou au sujet de statistiques ou tie services connexes dOit 
Distributive Trades Division, Statistics Canada, Ottawa, 	étre adressée a: Section du commerce de detail, Division tie 
Ontario, K1A 0T6 (telephone (613) 951-3549) or to the 	Ia statistique du commerce, Statistique Canada, Ottawa, 
Statistics Canada Regional Reference Centre in: 	 Ontario, K1A 0T6 téléphone: (613) 951-3549) ou a Lun des 

centres de consultation régionaux de Statistique Canada: 

Halifax 	(902) 426-5331 	Regina (306) 780-5405 Halifax 	(902) 426-5331 	Regina (306) 780-5405 
Montreal 	(514) 283-5725 	Edmonton (403) 495-3027 Montréal (514) 283-5725 	Edmonton (403) 495-3027 
Ottawa 	(613) 951-8116 	Calgary (403) 292-6717 Ottawa 	(613) 951-8116 	Calgary (403) 292-6717 
Toronto 	(416) 973-6586 	Vancouver (604) 666-3691 Toronto 	(416) 973-6586 	Vancouver (604) 666-3691 
Winnipeg (204) 983-4020 Winnipeg (204) 983-4020 

You can also visit our World Wide Web site: Vous pouvez également visiter notre 	site sur le Web: 
http://www. statcan.ca  http://www.statcan.ca  

Toll-free access is 	provided for all users 	who Un service d'appel interurbain sans frais est offert 
reside outside the local dialing area of any 	of a 	tons las 	utilisateurs 	qui habitant 8 l'extrieur 
the Regional Reference Centres. des zoiies de cou.unication locale des centres de con- 

sultation régionaux. 

National enquiries line 1 800 263-1136 Service national de renseignesents 1 800 263-1136 

National telecoumunications Service national d • appareils do 
device for the hearing télécounications pour les 
i.paired 1 800 363-7629 •alentendants 1 BOO 363-7629 

Order-only line (Canada Niéro pour coander seuleont 
and United States) 1 800 267-6477 (Canada at ttats-Unis) 1 800 267-6677 

S 

Renseignements sur les commandes/abonnements 

Los prix n' incluent pas la taxe do vente 

Une version papier, n° 63-005-XPB au catalogue, est publiée 
mensuellement au coüt de 21 $ le riuméro ou 206 $ pour 12 
numéros au Canada. A lextérieur du Canada, le coüt est 
de 21 $ US le numéro ou 206$ US pour 12 numéros. 

Faites parvenir votre commande a Statistique Canada, Division des 
operations et de l'irltégration, Gestion tie Ia circulation, 
120, avenue Parkdale, Ottawa (Ontario) KIA 0T6 ou téléphonez au 
(613) 951-7277 ou 1 800 700-1033, par télécopteur au (613) 951-1584 
ou 1 800 889.9734 ou via I'lnternet a: order@statcan.ca . Pour 
changement dadresse veuillez fournir votre aricienne et nouvelle 
adresse. On peut aussi se procurer les publications de Statistique 
Canada auprés des agents autorisés, ties librairies locales et des 
bureaux locaux tie Statistique Canada. 

Ordering/Subscription information 

All prices exclude sales tax 

A paper version, catalogue no. 63-005-XPB is published monthly 
for $21.00 per issue or $206.00 for twelve issues in Canada. 
Outside Canada the cost is US $21.00 per issue and 
US $206.00 for twelve issues. 

Please send orders to Statistics Canada, Operations and 
Integration Division, Circulation Management, 120 Parkdale 
Avenue, Ottawa Ontario, K1A 0T6 or by dialing (613) 951-7277 
or 1 800 700-1033, by fax (613) 951-1584 or 1 800 889-9734 or 
by Internet: order@statcan.ca . For change of address, 
please provide both old and new addresses. Statistics 
Canada publications may also be purchased from authorized 
agents, bookstores and local Statistics Canada offices. 

Normes de service a Ia clientele 

Statistique Canada s'engage a fournir a ses clients ties services 
rapides, fiables et courtois et clans Ia langue officielle de leur 
choix. A cet égard, notre organisme sest dote de normes tie 
service a Ia clientele qui doivent être observées par les 
employés lorsquiIs otfrent des services a la clientele. Pour 
obtenir une copie tie ces normes tie service, veuillez communiquer 
avec ie centre de consultation regional tie Statistique Canada 
le plus près tie cflez vous 

Standards of service to the public 

Statistics Canada is committed to serving its clients in a prompt, 
reliable and courteous manner and in the official language of 
their choice. To this end, the agency has developed standards 
of service Which its employees observe in serving its clients. 
To obtain a copy of these service standards, please contact 
your nearest Statistics Canada Regional Reference Centre. 
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SYMBOLS 	 SIGNES CONVENTIONHELS 

The following symbols are used in this 	Las signes suivants sont amployés uniformémen -t 
Statistics Canada publication: 	dans ce*te publication de Statistique Canada: 

figures not available. 	 .. nombres indisponibles. 

figures not appropriate or not applicable. 	... n'ayan* paz lieu do figurer. 

- nil or zero. 	 - néant ou zero. 

-- amount too small to be expressed. 	-- noebres infimes. 

x confidential to meet secrecy requirements 	x confiden*iel an vertu des dispositions do la Loi 
of the Statistics Act. 	 sur la statistique relatives mu secret. 

NOTE NOTA 

Components may 	not 	add 	to 	totals due to Las chiffres ayant é*é 	arrondis, 	las 	totaux no 
rounding. correspondent pas toujours. 

A NOTE ON CANS IN NOTE AU SUJET DE CANS IN 

All current and 	historical 	statistics 	on La banque de donnCes informa*isées do Statistique 
Retail Trade (Matrix Nos. 2299, 2398-2417 	and Canada CANSIM 	(système canadien dinformation socio- 
2420), 	as 	well 	as 	many 	other 	series are Cconomique) fournit mu public toutes las statistiquas 
available 	to 	the 	public 	from 	Statistics actuelles at historiques 	sur 	le 	Commerce da detail 
Canada's 	computerized 	data 	bank 	CANSIM (matrice 	nos 2299, 2398-2417 	at 2420), 	at 	sur 	de 
(Canadian 	Socio-Economic Information 	Manage- nombreuses 	autras 	series, 	per 	1e 	bimis 	d'un 
ment System) via terminal, 	on 	computer print -  terminal, 	d'impri.Cs 	d'ordina*sur 	ou 	de 	supports 
outs, 	or 	in 	machine 	readable 	form. 	For ordinolingues. 	Pour 	plus 	de 	renseignements, 
further information, contact 	the Cansim 	staff s'adresser 	mu 	personnel de CANSIM 	do 	la 	Division 
of Dissemination Division, 	Statistics 	Canada, de 	la 	diffusion, 	Statistique 	Canada, 	Ottawa, 
Ottawa, K1A OZB 	(telephone 	613-951-8200), or K1A 0Z8 (téléphone 	613-951-8200), ou aux conseillers 
the 	regional 	advisors 	at 	the 	Statistics régionaux des 	bureaux 	de Statistique 	Canada situCs 
Canada offices located 	across 	Canada. è travers le Canada. 

This 	publication 	was 	prepared 	under 	the Cette publication a CtC rIdigCs sous 1e direction di: 
direction of: 

• 	F. Naranda, 	Director, Distributive Trades . 	F. Maranda, directeur, Division ds la statistiqu. 
Division du commerce 

• 	R. Lussier, 	Assistant Director, Distribu- e 	R. Lussaer, 	directeur adjoint, 	Division 	de 	la 
tive Trades Division statistique du commerce 

• 	S. De.ers, 	Chief, Retail Trade Section, • 	S. Desers, 	chef, 	Section 	du 	comuerce 	do 
Distributive Trades Division dCtail, 	Division do la statistique du co.merc. 

• 	G. Peterson, 	Senior 	Econo.ist, 	Retail . 	G. Paterson, 	iconomisto principa].e, 	Section 
Trade Section, Distributive Trades Division du commerce do dC*ail, Division do la statistique 

du commerce 

The paper used in this publication meets the minimum Le papier utilisé dans Ia présente publication répond aux 
requirements of American National Standard for exigences minimales de l'American National Standard for 
Information Sciences - Permanence of Paper for 
Printed Library Materials, ANSI Z39.48 - 1984. Information ScIences' - 'Permanence of Paper for Printed 

Library Materials', ANSI Z39.48 - 1984. 
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Note to users 

Monthly 	estimates 	(unadjusted 	data) for 
four metropolitan areas (Montreal, Toronto, 
Hinnipeg and Vancouver) can be tabulated by 
trade group and are available for purchase. 
For information on the metropolitan area 
estimates, or to order, contact the Monthly 
Retail Trade Section at (613) 951-3549. 

Users interested in acquiring further informa-
tion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section. 

Notes aux utilisateurs 

Los estimations mensuelles (non désaisonnali-
sees) pour los quatre regions métropolitaines 
(Montréal, Toronto, Hinnipeg at Vancouver) 
par groupe do commerce sont disponibles pour 
achat. Pour plus de renseignements sur los 
regions métropolitaines, communiquez avec la 
Section mensuel].e du commerce de detail a 
(613) 951-3549. 

Les utilisaleurs qui sont interessés d'obtenir 
plus do renseignements concernant la méthodo-
logic, la désaisonnalisation et la fiabilité 
des donnCes peuvoni consu].*er 1e numéro de 
fCvrier lo plus recent do cotta publication 
(incluant los revisions do lannée précédente) 
ou communiquez avec la section mensuelle du 
commerce do detail. 

S 
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Highlights 	 Faits saillants 

Retail sales advanced marginally in September (+0.3%) on 	Les ventes au detail ont affichC une lCgére avance en septembre (+0.3%), 
the strength of sales by motor and recreational vehicle 	grace a Ia vigeur des ventes des concessionnaires de vChicules 
dealers. September sales rose to $19.7 billion. The September 	automobiles et récréatifs. Elles ont atteint 19.7 milliards de dollars, une 
increase followed a 0.3% improvement in sales in August. 	augmentation qui s'inscrit dans la foulée de Ia hausse de 0,3% 

enregistrée en aoOt. 

Retail sales have generally been rising since the first quarter 
of 1996. Strong growth in retail sales was first observed in 
the last quarter of 1996. Sales in the third quarter of 1997 
were 1.7% higher than the second quarter and 8.2% higher 
than the third quarter of 1996. This is the largest year-over-
year improvement for any quarter since the beginning of 
1988. 

Motor vehicle sales accelerate in September 

Almost the entire advance in retail sales in September was 
due to improving sales in the automotive sector (+13%). The 
gain in the automotive sector, along with small improvements 
in general merchandise stores (+0.2%). clothing stores 
(+0.2%) and drug stores (+0.1%) were able to offset 
declining sales in furniture stores (-1.5%) and other retailers 
(- 1.8%). 

Within the automotive sector, almost all of the improvement 
•  in September's sales caine from motor and recreational 

'.hicle dealers (+1.6%). This advance followed a large 
decline in August (-2.1%). The level of sales by motor 
vehicle dealers in the third quarter of 1997 was 0.6% higher 
than the second quarter. The number of new motor vehicles 
sold advanced 4,1% in the third quarter. This was the 
smallest quarterly advance in sales by vehicle dealers in over 
a year. However, third quarter sales were still 12.3% higher 
than the same quarter last year. Advancing sales by motor 

chicle dealers was a driving force behind the strong growth 
H 	:ir '} 	'rd of 	)( 	I')) 

Ic marginal iIupiocmcm in sales by general iiicnandisc 
tores was led by depamnent stores (+0.5%). Increasing sales 

by department stores offset a decline in sales by other general 
merchandise stores (43%). Sales by department stores have 
generally been rising from early 1994, however, sales have 
been accelerating from the start of 1996. Sales by department 
stores have risen in each of the past seven quarters from 0.8% 
in the first quarter of 1996 to 3.4% in the second and third 
quarters of 1997. The level of sales in department stores in 
the third quarter of 1997 was 13.3% higher than the same 
quarter in 1996. 

Clothing store sales advanced in September (+0.2%) as a 
result of improving sales by women's clothing (+1.9%) and 
men's clothing (+1.5%) stores. The clothing sector enjoyed a 

.  .6% increase in sales in the third quarter of 1997. This is the 
argest quarterly increase in sales in three years and reverses 
he decline in sales during the first two quarters of 1997. 

Dc façon gCnérale, les ventes au detail sont a la hausse depuis le premier 
trimestre de 1996. On a dabord observe une forte croissance des ventes 
au cours du demier trimestre de 1996. Au troisième trimestre de 1997, 
les ventes ont été 1.7 % supérieures a celles du deuxième trimestre et 
8.2 % supérieures a celles de Ia même p&iode de 1996. II s'agit de Ia plus 
forte croissance dune année a lautre pour tous les tnmestres, et cc depuis 
ledCbutde 1988. 

Hausse des ventes de véhicules automobiles 

La majeure partie de Ia hausse des ventes an detail en septembre découle 
de l'arnélioration des ventes dans le secteur de l'automobile (+1.3 %). Dc 
concert avec les lCgCres ameliorations affichCes par les magasins de 
marchandises diverses (+0.2 %), les magasins de vêtements (+0.2 %) Ct 
les pharmacies (+0.1 %), Ic secteur de l'automobile a réussi a compenser 
Ic recul des ventes enregistrd dans les magasins d'ameublement (-1.5 %) 
et les autres magasins de vente au detail (4.8 %). 

La hausse des ventes des concessionnaires de véhicules automobiles et 
rCcréatifs (+1.6 %) est presque entièrement responsable de celle des 
ventes du secteur de lautomobile. Cene croissance a fait suite a un 
important recul en aoOt (-2.1%). Au cours du troisième trimestre de 
1997, les ventes des concessionnaires de vChicules automobiles ont été 
de 0.6 % supCrieures a celles du deuxiCme trimestre. Le nombre de 
vChicules neufs vendus a progressC de 4,1 % durant le troisième 
trimestre. 11 sagit de Ia plus faible augmentation trimestnelle des ventes 
des concessionnaires de véhicules automobiles depuis plus dun an. 
Toutefois, les ventes du troisième trimestre ont encore une fois été 
supérieures de 12.3 % par rapport au même trimestre de 1997. La 

rogression des ventes des concessionnaires de vChicules automobiles a 
nsi entrainC la forte croissance des ventes au detail de Ia fin de 1996 au 
hut de 1997. 

Les grands magasins (+0.5 %) ont dominé Ia lCgère amelioration des 
ventes affichées par les magasins de marchandises di verses et ont ainsi 
compensé le recul affiché par Ies autres magasins de marchandises 
diverses (-0.3 %). Depuis Ic debut de 1994, on observe gCnCralement une 
hausse dans les ventes des grands magasins. Ce mouvement ne s'est 
toutefois accClCrC que depuis le debut de 1996. Les ventes des grands 
magasins ont augmentC pour chacun des sept derniers trimestres, passant 
de 0.8 % au premier trimestre de 1996 a 3.4 % aux deuxiCme et troisiCme 
trimestres de 1997. Au cours du troisième trimestre de 1997, les ventes 
des grands magasins ont été 13.3 % plus Clevées qu'au cours de la même 
périodeen 1996. 

La hausse des ventes des magasins de vétements pour femmes et de 
vêtements pour hommes (+1,9 % et +1.5 %, respectivement) a etC a 
l'origine de Ia croissance du secteur des vétements (+0.2 %). Ce dernier 
a connu une hausse de 2.6 % de ses ventes au troisième trimestre de 
1997. II s'agit de Ia plus forte augmentation trimestrielle des ventes 
depuis trois ans, mettant ainsi fin au recul des deux premiers trimestres 
de 1997, 

Retail Trade, September, 1997 	 Commerce de detail, septembre, 1997 
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Ontario retailers enjoyed a strong (+2.8%) broadly based 
expansion in sales in the third quarter, as all sectors posted 
advances. Ontario was lagging the rest of the country through 
1996 and early 1997 because of relatively weak sales in the 
automotive sector. Strong advances in the sales of big ticket 
items (autos and furniture) contributed to the strong growth 
in retail sales in Ontario during the last six months. 

En septembre. Ic recul Ic plus marqué a été ccliii des magasins dautres 
biens (-1,8 %). Ce groupe comprend notamment les libraines, les 
fleuristes, les magasins d'articles de sport, les magasins d'appareils photo, 
les magasins d'alcools ainsi que les animaleries. Même si elles ont subi 
une baisse en septembre, les ventes de ces magasins ont été soutenues 
durant toute Ia prCsente année. 

Les magasins d'ameublement ont également subi une baisse notable de 
leurs ventes en septembre (-1.5 %). Malgré ce recul, les ventes du 
troisième trimestre sont demeurées soutenues (+2.6 %), grace a Ia bonne 
performance des vendeurs d'ameublement et d'appareils ménagers 
(+3.0 %). Au cours du troisième trimestre de 1997, les ventes des 
magasins d'ameublement ont été supéneures de 12.5 % a celles de la 
même période en 1996. Les ventes des magasins dameublement ont 
generalement éte a la hausse depuis Ic printemps de 1996. 

L'Est enregistre les meilleures ventes 

La Nouvelle-Ecosse et l'Ile-du-Prince-Edouard ont affichd les plus fortes 
augmentations de ventes au detail durant Ic troisième trimestre de 1997 
(+4.3 % et +3.5 %, respectivement). II s'agit de la plus importante hausse 
trimestnelle des ventes en Nouvelle-Ecosse depuis le premier tnmestre 
de 1996, de méme qu'à l'lle-du-Prince-Edouard depuis Ic premier 
tnmestre de 1990. Le recul observe au cours du troisième trimestre dans 
le secteur de l'automobile a entrainC une légere augmentation a Terre-
Neuve (+1.1 %) et une baisse au Nouveau-Brunswick (-1.2 %). 

Les consommateurs ont resserré les cordons de leur bourse dans les 
magasins du Québec au cours du troisième tnmestre. Laugmentation de 
0.5 % constitue Ia plus faible hausse trimestrielle depuis les six derniers 
trimestres Depuis le dernier trimestre de 1996, le taux de croissance des 
ventes au detail a continuC de reculer par rapport au sommet de 2.9 %. 
Le recul des ventes des magasins d'alimentation et Ia faible avance du 
secteur de l'automobile sont en partie responsables de ce ralentissement. 

En Ontario, les magasins de vente au detail ont généralement enregistrC 
une hausse des ventes au cours du troisième trimestre. L'augmentation de 
2.8 % a été largement répandue Ctant donnC une progression dans tous 
les secteurs. LOntano a tire de l'arrière par rapport au reste du pays 
durant toute lannée 1996 et au debut de 1997, en raison des vente 
relativement faibles enregistrées dans Ic secteur de l'automobile. Li 
solide progression du domaine des biens d'un prix unitaire Clev. 
(automobiles et ameublement) a contribuC a la croissance marquee des 
ventes au detail en Ontario au cours des six derniers mois. 

S 
The largest decline in September was in stores classified as 
'other retail' (-1.8%). The "other retail" sector encompasses 
a wide variety of merchants (i.e., book, florist, sporting 
goods, camera, liquor and pet stores). While declining in 
September, sales by these more specialized 'other retailers" 
have been strong throughout 1997. 

Furniture stores also experienced a significant drop in sales 
in September (-1.5%). Despite the decline, sales for the third 
quarter were strong (+2.6%), led by vendors of household 
furniture and appliances (+3.0%). The level of sales in 
furniture stores was 12.5% higher in the third quarter of 1997 
than the same period in 1996. Sales by furniture stores have 
generally been rising from the spring of 1996. 

Strong sales shift to the East 

Nova Scotia (+4.3%) and Prince Edward Island (+3.5%) 
experienced the strongest increases in retail sales in the third 
quarter of 1997. This was the largest quarterly increase in 
sales in Nova Scotia since the first quarter of 1996 and the 
largest in PEI since the first quarter of 1990. Retreating sales 
for the automotive sector in the third quarter led to a smaller 
increase in Newfoundland (+1.1%) and a decline in New 
Brunswick (-1.2%). 

Consumers eased up on their spending in stores in Quebec in 
the third quarter. The 0.5% increase was the lowest quarterly 
increase in six quarters. Since the last quarter of 1996, the 
rate of growth of retail sales has been declining from its 2.9% 
peak. A decline in sales in food stores and weak advances in 
the automotive sector contributed to the deceleration in sales. 

Retail sales flattened out in Alberta (+1.5%), Manitoba 	Les ventes au detail ont ralenti en Alberta, au Manitoba et en 
(+1.1%) and Saskatchewan (+0.8%) in the third quarter. All 	Saskatchewan au cours du troisième tnmestre (+ 1.5 %, + 1.1 % et 
Prairie provinces suffered weaker sales in the automotive 	+0.8 %. respectivement). Toutes les provinces des Prairies ont subi une 
sector. Through most of 1997, Alberta has been leading retail 	baisse des ventes dans le secteur de l'automobile. LAlberta avait pourtant 
sales across the country. 	 dominé durant presque toute Ia presente année. 

A strong increase in food store sales in British Columbia in 
the third quarter reversed the decline posted in the second 
quarter of 1997. Retail sales advanced 1.7% in the third 
quarter and were 6.3% higher than the third quarter of 1996. 
The growth in sales in British Columbia has been volatile 
through 1997. The province has not seen the same strength in 
automotive and furniture store sales as the rest of the country. 

En Colombie-Britannique, Ia hausse notable des ventes des magasins 
dalimentation a mis fin au recul affiché durant le deuxiême tnmestre de 
1997. Les ventes au detail ont progressé de 1.7 % au troisième tnmestre 
de 1997 et sont plus élevées de 6.3 % par rapport au troisième trimestre 
de 1996. La croissance des ventes en Colombie-Britannique a Cté volatile 
cette année. Les ventes du secteur de l'automobile et des magasins 
d'ameublement n'ont pas connu Ie méme essor dans cette province que 
dans le reste du pays. 
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TABLE 1. Retail Sales, Seasonally Adjusted by Trade Group and by Region (Current Periods) 

Change from 
Sales 	 previous month 

Year-to- 
Ventes 	date Variation p. r. 

au mois precedent 
1997 

	

Septether 	August 	July 	June 	Septeróer 	August 

	

1997 	1997 	1997 	1997 Cumulatif 	1997 	1997 

	

Septembre 	AoOt 	Juillet 	Juin 	Septethre 	Aoüt 
No. 

millions of dollars - millions do dollars 

E 

Trade Group Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Hoinens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

4,420.8 4,432.3 4,362.0 4,370.2 39,123.1 -0.3 1.6 

350.1 338.5 350.8 342.5 3,127.3 3.4 -3.5 

1,082.3 1,081.7 1,066.5 1,037.4 9,556.8 0.1 1.4 

139.9 144.8 138.9 144.5 1,274.0 -3.4 4.2 

137.1 135.0 136.9 135.7 1,204.0 1.5 -1.4 

357.7 351.0 341.9 346.6 3,153.4 1.9 2.7 

488.4 489.4 473.4 466.7 4,222.9 -0.2 3.4 

777.8 790.7 766.1 769.5 6,820.8 -1.6 3.2 

219.4 221.9 220.4 210.4 1 3,952.7 -1.1 0.7 

4,871.2 4,792.7 4,893.3 4,751.3 42,867.3 1.6 -2.1 

1,376.7 1,360.7 1,323.5 1,329.0 12,289.9 1.2 2.8 

1 1,186.0 1,182.0 1,225.8 1 2 161.2 10,436.9 0.3 -3.6 

2,201.4 2,198.0 2,178.1 2,163.9 19,247.8 0.2 0.9 

660.7 667.1 675.5 670.4 5,963.9 -1.0 -1.2 

508.6 523.7 503.8 491.9 4,379.6 -2.9 3.9 

891.5 907.7 901.7 905.6 7,964.5 -1.8 0.7 

19,649.6 19,617.3 19,558.6 19,296.8 173,584.8 0.3 0.3 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coli.mia 

28 Yukon 

29 Northwest Territories 

Retail Trade, September 1997 
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307.7 308.6 312.6 310.0 2,736.0 -0.3 -1.3 

84.7 88.1 90.2 85.1 763.2 -3.9 -2.3 

609.7 602.2 622.9 594.7 5,340.6 1.2 -3.3 

464.0 457.2 450.8 459.5 6,071.2 1.5 1.4 

4,685.3 4,655.6 4,699.2 4,659.4 41,739.6 0.6 -0.9 

7,117.8 7,166.7 7,069.7 6,970.9 62,416.2 -0.7 1.4 

699.2 693.9 690.4 714.2 6,215.7 0.8 0.5 

665.2 652.5 657.4 650.6 5,808.5 2.0 -0.7 

2,204.7 2,161.9 2,1683 2,152.1 19,312.9 2.0 -0.3 

2 9,760.6 2,761.9 2,728.9 2,632.1 24,567.2 - - 1.2 

26.1 25.1 25.1 24.8 226.5 3.9 0.2 

44.5 43.6 43.0 43.11 387.21 2.1 1.4 
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-0.2 1.1 6.9 6.7 5.4 8.1 

2.4 -0.1 0.3 0.7 3.9 -0.4 

2.8 -1.4 6.0 6.5 0.7 -0.3 

-3.9 5.4 -5.0 -0.3 -5.7 -2.8 

0.9 1.7 6.6 5.4 7.1 6.8 

-1.4 1.3 4.8 5.0 0.6 2.6 

1.4 0.3 8.6 8.6 5.0 3.7 

-0.4 2.2 8.6 12.1 10.6 13.0 

4.7 -7.0 8.0 11.9 12.7 7.0 

3.0 -3.6 11.7 11.1 14.2 10.1 

-0.4 -1.7 2.6 1.1 -0.3 -2.9 

5.6 1.7 12.3 15.7 20.8 15.5 

0.7 0.7 11.0 9.9 9.1 9.0 

0.8 3.0 1.9 9.9 10.4 5.2 

2.4 - - 6.6 8.1 7.2 5.5 

-0.4 3.6 4.3 5.7 4.6 4.0 

1.4 -0.4 8.0 8.4 8.3 7.1 

Group@ do comerce - Canada 

Supermerchés dalim.nta'kion at I 
épiceries 

bus las autras megasins 2 
d'alimen*ation 

Pharmecies at ulagasins de 3 
medicaments brevetes 

Pgas ins do chaussuras 4 

lagas ins do vêtements pour homes 5 

Mogasins do vêtem.nts pour dames 6 

Autres magas ins do vt.merits 7 

Piagasins da moublos at d'appareils 8 
ménag.rs 

Piagasins daccassoires d'am.ublement 9 

Concassionnair.s do véhicuiss 10 
automobiles at récréatifs 

Stations-service 11 

Piagasins do picas at daccessoires 12 
pour automobiles at services 

Ilagasins do merchandises diverses 13 

Autresmegasins do produits 14 
s.mi-durabl.s 

Autres megasins do produits 15 
durables 

Autres magas ins do yenta au detail 16 

Total, .ns.1a dos sagasins 17 

6.8 

0.8 

3.0 

-0.4 

4.4 

10.6 

11.8 

11,2 

1.4 

15.7 

9.2 

9.5 

4.8 

0.4 

7..6 

0.8 0.4 10.6 7.7 10.1 8.5 

6.0 -0.5 7.3 12.7 14.5 8.4 

4.7 2.1 6.1 4.4 9.1 5.9 

-1.9 0.3 3.6 1.2 0.5 2.8 

0.9 0.6 6.3 7.5 8.9 8.4 

1.4 0.6 7.8 9.9 8.3 6.8 

-3.3 4.0 4.8 5.4 5.5 10.9 

1.0 -0.1 11.9 8.6 9.1 8.7 

0.8 -0.6 13.4 12.3 13.9 13.1 

3.7 -6.0 8.1 6.1 4.7 0.9 

0.9 -6.7 9.4 5.9 4.9 5.0 

-0.4 - 0.6 10.0 7.6 5.4 8.2 
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Terre-N.uve 18 

1e-du-Prince-douard 19 

Nouvella-Ecosss 20 

Nouveau-Brunswick 21 

uéb.c 22 

Ontario 23 

Monitoba 24 

Saskatchewan 25 

Alberta 26 

Coloithie-Britannique 27 

Yukon 28 

T.rritoir.s cki Nord-Ou.st 29 
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TARIEAU 1. Vontos au detail, dCsaisonnaliséss, solon in groups do ca.rce at Is region 
p&riodes courantes) 

Ihange from 
previous month Change from previous year 

Variationp. 	r. Var iat ion par rapport a 1' anne. prcdanto 
au niols prócIdont 

Year-to- 
uly Juno Sapfath.r August July June date 

1997 99 I Juilet 
1997 
Juin 

1997 
S.p*eithrs 

1997 
AOGt 

199 
Juillet 

1997 
Juin Cumulatif 

Per cent - pourcantage 

No 

legions 



TABLE Z. Retail Sales, Not Seasonally Adlusted, by Trade Group and by Region (Current 
Periods) 

Ventes 

	

Septether 	August 	July 	June Year-to-date 

	

1997 	1997 	1997 	1997 	1997 

	

Septethre 	AOGt 	Juillet 	Juin 	Cumulatif 

millions of dollars - millions do dollars 

No. 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S lions clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 lionitoba 

25 Saskatchewan 

26 Alberta 

27 British Colt..óia 

28 Yukon 

29 Northwest Territories 

4,249.9 4,678.7 4,555.7 4,273.4 38,890.7 

331.6 348.7 369.7 356.5 3,067.6 

1,045.8 1,052.6 1,030.9 1000.1 9,235.4 

149.5 155.9 126.3 155.0 1,178.7 

124.6 112.6 117.9 141.0 1,032.2 

377.5 340.3 324.5 348.2 2 3,861.5 

517.5 533.8 414.9 432.0 3,782.9 

800.6 806.2 750.0 719.0 6,296.9 

226.3 232.9 228.9 218.9 1,851.3 

4,864.8 4,530.3 5,332.8 5,614.3 43,966.3 

1,361.9 1,459.9 1,440.6 1,397.9 12,225.4 

1,154.1 1,156.6 1,313.4 1,252.5 10,076.2 

2,063.2 2,176.8 1 1999.9 2,079.1 17,084.5 

662.6 693.9 702.9 713.8 5,557.6 

484.1 565.7 515.0 488.9 4,017.1 

870.8 1 1015.2 1024.1 941.6 7,669.1 

19,284.7 19,860.2 20,247.4 20,132.3 168,793.5 

290.7 327.1 336.2 320.3 2,646.1 

84.2 99.4 104.9 92.1 748.2 

591.3 621.2 651.8 619.7 5,165.7 

459.7 478.4 480.4 483.2 3,953.2 

4,576.8 4,695.7 4,908.5 4,876.4 40,866.4 

7,033.4 7,143.3 7,242.6 7,304.3 60,462.9 

676.5 702.3 703.4 735.3 6,007.4 

640.3 659.5 675.7 677.6 5,615.1 

2,140.9 2097.1 2,216.0 2,238.6 18,717.2 

2,722.5 2,863.3 2,851.9 2,709.6 24,003.1 

25.9 28.1 29.8 28.3 224.5 

42.5 44.8 46.3 46.8 383.7 
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Change from previous year 

Variation par rapport a lannés pricédente 

S.pt.uó.r 	August 	July 	Juno Vear-to-dato 
1997 1997 1997 1997 1997 

Sap+erre AoGt Juillet Juin Cumulat if 

Per cant - pourcontage 

8.6 3.9 8.6 3.2 6.5 

-1.1 -0.6 6.8 -4.6 0.2 

6.7 4.5 1.2 -0.7 2.5 

-3.5 -1.5 -4.1 -5.2 -1.5 

9.0 1.6 11.2 3.7 4.3 

8.8 2.7 1.4 -2.1 4.2 

10.8 9.6 7.1 0.5 5.2 

10.5 10.4 12.2 11.6 9.8 

9.5 11.6 11.2 7.4 11.3 

16.3 5.9 15.0 12.5 11.0 

2.7 -0.8 -1.8 -3.4 0.5 
15.9 12.2 21.8 16.1 15.2 

S 11.1 8.6 10.9 8.0 9.0 

2.6 7.3 12.7 4.8 8.6 

6.5 9.6 10.3 3.5 4.8 

4.9 4.5 10.0 0.7 1.1 

10.0 5.6 10.1 6.1 7.3 

10.4 5.0 14.1 8.9 6.5 

9.2 9.9 17.4 8.4 8.4 

5.0 1.2 11.8 5.2 4.8 

7.0 -0.8 1.8 1.2 1.4 

8.5 3.2 11.8 6.8 8.5 

10.2 7.6 10.1 6.0 6.4 

7.0 2.6 7.5 9.2 7.1 

14.1 5.9 10.8 7.9 9.3 

15.5 9.2 15.0 12.4 13.0 

8.5 4.8 5.0 -0.1 4.8 

12.3 2.3 1.6 6.1 8.2 

10.9 5.0 6.0 7.3 6.6 

H' 

Groups do coorce Canada 

Sup.rmarchés dalimentation at épicorios 1 

bus las autres magasins d'alimentation 2 

Pharmacies at magasins do módicamsn*s br.v.tós 3 

Magas ins d. chaussuros 4 

Magas ins do v&tomonts pour homeas S 

Magas ins do vêtamonts pour dames 6 

Autros magas ins do vêtoments 7 

tiogasins do meubles at d'apparoils ménag.rs 8 

Magasins daccossoires damoublomont 9 

Concessionnaires do véhiculas automobiles 10 
at récrat ifs 

Stations-service 11 

Magasins do piéc.s at daccossoiros pour 12 
automobiles at services 

Magasins do merchandises divarses 13 

Autrss megasins do produits semi-durables 14 

Autros megasins do produits durabl.s 15 

Autres megasins do vonto su detail 16 

Total, onss.ble d.c .agasins 	17 

Regions 

Terre-Mauve 18 

±lo-du-Princo-douard 19 
Nouvella4cosse 20 

tiouveau-Brunsw ick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatch.p.an  25 

Alberta 26 

Colothio-Britanniqu. 27 

Yukon 28 

Terri+ojres du P4ord-Ou.st 29 

TABLEAU Z. Vantss au detail, non-désaisonnalisëas, salon I. groupe do coaserce at is region S  (périodas courantes) 

S 
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TABLE 3. Retail Sales, Not Seasonally Adpusted, by Trade Group and by Region (quarterly 
Estimates) 

S Sales 

Ventes 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1997 1997 1997 1996 1996 

Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

13,484.3 13,115.8 12,290.7 12,735.7 12,614.0 

1 21050.0 1,051.4 966.2 1,127.3 1 1032.2 

3 1 129.3 3,077.0 31029.1 3,391.7 3,005.4 

431.8 451.5 295.5 518.4 445.9 

355.0 394.8 282.5 554.6 331.1 

1,042.4 11055.5 763.6 1,294.5 998.6 

1,466.2 1,283.7 1,033.0 1,781.9 1,341.5 

2,356.8 2,093.6 1,846.6 2,606.6 2,123.1 

688.1 647.9 515.3 702.2 621.3 

14,727.8 17,457.6 11,780.9 12,670.8 13,101.5 

4,262.4 4,118.8 3,844.1 4,091.4 4,265.0 

3,624.0 3,700.6 2,751.6 3,438.8 3005.2 

6,239.9 6,108.1 4,736.5 8,038.6 5,666.3 

2,059.4 2,050.3 1,447.9 2,233.6 1,916.7 

1,564.9 1,415.3 1,036.9 1,760.8 1,438.6 

2,910.0 2,665.0 2,094.0 2,794.8 2,732.4 

59,392.3 60,686.9 48,714.3 59,741.8 54,738.7 

300.0 280.5 256.6 278.8 283.1 

56.8 57.0 55.8 65.7 57.3 

3.8 3.9 2.7 7.0 5.7 

2.9 3.6 1.8 6.1 2.8 

13.5 12.6 8.1 22.0 13.0 

15.4 11.3 8.9 21.7 13.2 

27.3 23.2 17.7 33.3 21.5 

2.8 3.0 2.7 3.7 2.6 

214.2 264.2 150.8 140.3 161.7 

62.1 61.4 58.4 61.7 76.5 

49.9 50.0 34.4 53.3 50.0 

126.7 115.7 88.2 182.0 113.9 

29.1 25.9 15.2 30.8 25.4 

13.4 11.3 7.5 17.8 10.8 

25.7 22.7 18.9 29.1 24.1 

954.0 956.4 735.6 963.0 869.6 

Trade Group 

No 

Canada 

1 Supernmrkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women'S clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Neufoundland 

1 Supersorkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores :ii: 
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-18.9 -20.5 -24.9 -30.3 -24.0 

-0.2 -0.4 -7.0 19.7 20.5 

11.2 11.5 5.9 5.3 4.8 

14.4 5.2 -6.6 -8.4 -17.3 

24.6 17.5 5.6 9.7 12.5 

66 2.0 0.6 -11.8 1.5 

9.7 	7.9 	1.0 	1.9 	-4.5 

TABLEAU 3. Ventes su detail, non-d6sasonna1isd.s, solon 1s groups do co.rc. at 1. region 
(.staaations trimesti-jelles) 

Group, do comeerc. 

N. 

Change from previous year 

Variation par rapport a lanne prc6dente 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1997 	 1997 	 1997 	 1996 	 1996 

Trime';tre 3 Trimestre 2 Trimestro 1 Trimestre 4 Trimes*re 3 

Per cent - pourcentage 

6.9 	6.6 	5.9 	2.2 	-2.2 

1.7 	-3.6 	3.0 	5.4 	-2.4 

4.1 	0.6 	2.7 	2.2 	3.2 

-3.2 	-1.9 	1.9 	5.3 	0.6 

7.2 	5.6 	-0.7 	-2.3 	-8.4 

4.4 	2.9 	5.7 	4.4 	-3.1 

9,3 	1.2 	4.7 	3.4 	-1.2 

11.0 	11.2 	6.8 	4.8 	-1.8 

10.7 	13.8 	9.1 	5.8 	5.2 

12.4 	15.4 	3.5 	11.3 	2.0 

S 

-0.1 -2.5 4.5 8.6 7.4 

16.7 16.5 11.7 10.7 7.4 

10.1 9.2 7.1 6.6 4.3 

7.4 8.6 10.3 8.1 1.8 

8.8 5.8 -1.7 4.2 4.6 

6.5 0.9 -5.2 -14.8 -9.0 

Canada 

Sup.rmarchós dalimentation at ópic.ries 1 

bus los autres magasins dalimentation 2 

Pharmacies at lmgasins do médicaments brevetés 3 

tgasins do chaussures 4 

Magas ins do vétements pour ho.es 5 

Magas ins do vêt.msnts pour dames 6 

Autres magas ins do vétements 7 

Magasins do meubiss at dappareils ménagers 8 

Magasins daccessoires dameublement 9 

Concessionnaires do véhicules automobiles 10 
at récrIat ifs 

Stations-service 11 

Magasins do pièces at dacc.ssoir.s pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autr.s magasins do produits semi-durables 14 

Autres uiagas ins do produits durables 15 

Autres magasins do vents cu detail 16 

8.5 	8.3 	4.7 	5.1 	1.0 Total, enss.ble des magasins 	17 

S 

6.0 	2.5 	3.8 	4,3 	-4.2 

-0.8 -3.4 -4.5 -6.4 -13.6 

-33.4 -24.4 -15.0 13.1 2.2 

3.1 35.0 4.1 18.3 -15.7 

3.7 5.6 -0.8 9.6 5.1 

16.5 9.0 2.9 18.1 12.5 

26.6 22.4 6.0 6.7 -13.2 

7.5 12.8 24.9 -21.4 -28.8 

32.4 26.7 10.0 10.7 -1.5 

Terre - Neuve 

Supermerchés dalimentation at ipiceries 1 

Tous lee autres magasins dalimentation 2 

Pharmacies at megasins do médicaments brevetés 3 

Piagas ins do chaussures 4 

Piagasins do vêtements pour houuuies 5 

Piagas ins de vétements pour dames 6 

Autres magasins do vêt.ments 7 

Piagasins do meióles at dappareils managers 8 

Magasins daccessoires damsublement 9 

Concessionnaires do véhicules automobiles 10 
et récreat ifs 

Stations-service 11 

Magasins de pièces at daccessoires pour 12 
automobiles at services 

Piagasins do merchandises diversos 13 

Autres magasins do produits somi-durables 14 

Autres .iagasins do produits durables 15 

Autres magasins do vente au detail 16 

Total, ensemble des aagasins 	17 

Retail Trade, September 1997 
Statistics Canada . Catalogue no. 63-005-XPB -7- Commerce de detail, septembre 1997 

Statistique Canada - nO 63-005-XPB au catalogue 



TABLE 3 • Retail Sales, Not Seasonally Ad3usted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter 3 Quarter 2 Quarter 1' Quarter 4 Quarter 3 

	

1997 	1997 	1997 	1996 	1996 
Trimestre 3 Trimestre 2 Triuwstre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

	

68.2 	60.4 	54.7 	61.7 	60.7 

	

16.7 	16.5 	16.7 	19.0 	17.5 

	

X 	X 	X 	x 	 X 

	

x 	 x 	 x 	 x 	 x 

	

7.0 	4.2 	2.7 	6.6 	6.9 

	

5.2 	4.7 	3.8 	6.1 	4.8 

	

1.9 	1.6 	1.1 	1.8 	2.1 

	

63.0 	69.7 	40.2 	45.3 	47.3 

	

42.4 	33.3 	27.8 	29.5 	37.5 

	

14.3 	15.0 	9.6 	14.1 	14.6 

	

24.2 	20.9 	15.2 	31.7 	22.2 

	

15.4 	12.1 	9.2 	15.3 	15.8 

	

4.7 	3.4 	2.5 	5.6 	4.3 

	

13.2 	10.0 	8.1 	10.6 	12.7 

	

288.5 	262.2 	197.5 	257.8 	256.8 

547.4 497.1 463.5 501.8 508.6 

126.9 123.9 125.6 144.0 129.6 

7.7 7.7 5.8 10.9 9.7 

4.2 4.9 3.7 9.3 5.2 

28.2 25.7 20.3 42.5 26.7 

35.6 28.4 23.8 50.8 32.3 

44.8 38.0 32.6 49.5 35.2 

10.6 9.3 8.5 12.4 12.1 

432.8 520.0 319.3 344.1 373.7 

118.8 107.6 115.4 150.8 151.7 

109.4 92.8 66.5 87.4 75.8 

179.2 166.3 136.6 282.4 177.6 

57.0 56.4 40.0 60.5 47.8 

36.1 30.3 24.2 46.8 34.4 

106.0 96.5 80.0 107.3 105.1 

1,864.3 1,822.2 1,479.2 1,917.1 1,744.2 

Trade Group 

No. 

Prince Edward Island 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S liens cloThing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S liens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

S 

S 
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7.6 	0.2 	1.0 	15.0 	10.5 

-2.0 -3.2 -1.1 13.0 15.2 

-20.6 -21.0 -12.9 11.5 2.8 

-18.4 -23.0 -21.4 -20.2 -24.3 

5.7 1.9 12.1 12.2 4.9 

10.1 2.7 6.7 6.9 1.5 

27.4 20.5 0.3 2.3 -4.2 

-12.7 -15.6 -9.0 -21.9 -25.5 

15.8 24.0 0.5 24.6 16.4 

-21.7 -22.0 10.3 34.1 19.7 

44.4 21.0 12.3 10.8 1.3 

0.9 -4.2 -1.4 6.4 1.0 

19.2 35.9 10.3 -5.3 -8.8 

4.8 -1.9 -3.9 2.4 8.8 

S 0.9 2.6 8.0 2.2 -2.6 

6.9 5.2 1.7 12.4 8.0 

. 

TABLEAU 3. Ventes au detail, non-désaisonnalisées, selon Is groupe do commercm at la region 
(astioations tri.estrielles) 

Change from previous year 

Variation par rapport a lanné. précédente 
Quarter 11 Quarter2 Quarter 1 Quarter 4 Quarter 3 

1997 	1997 	1997 	1996 	1996 
Trimestre 3 Trimastre 2 Trimestre 1 Trimestre 4 Trimestre 3 

Groupe do comerce 

Per cent - pourcentage 

12.2 	7.6 	14.1 	7.8 	-2.4 

-4.7 -1.2 4.9 3.1 2.9 

x x x x 
x x x x x 

0.7 22.3 5.1 4.6 - - 

7.1 13.1 6.5 0.6 3.4 

-5.9 -25.1 -36.6 -8.6 51.4 

33.3 30.8 0.2 6.5 -3.4 

	

13.1 	-43 	-7.4 	-8.9 	4.5 

	

-2.0 	3.2 	1.8 	3.9 	23.1 

12.3 	8.0 	3.6 	3.2 	1,5 

Us -du -Prince-tdouard 

Supermarchés dalimentation at ópiceries 1 

bus las autres megasins dalimantation 2 

Pharmacies at .mgasins de médicaments br.vetós 3 

Ilagas ins do chaussures 4 

Piagas ins do vétements pour homes S 

Plagas ins do vêtaments pour dames 6 

Autras magasins do vitements 7 

Piagasins do meubles at d'appareils ménagers 8 

Magasins d'acc.ssoires dameublement 9 

Concessionnaires de véhicules automobiles 10 
at récréat ifs 

Stations-service 11 

Magasins de pièces at daccessoires pour 12 
automobiles at services 

liagas ins do merchandises diverses 13 

Autres magasins do produits semi-durablas 14 

Autres magasins de produits durables 15 

Autr.s megasins de vents au detail 16 

Total, ensemble des magasi.ns 17 

Houvelle- Icoss. 

Sup.rmarchés dalimantation at épiceries 1 

bus las autras megasins dalimentation 2 

Pharmacies at magasins ci. .,édicaments bravatés 3 

Magas ins da chaussures 4 

Magasins de vétaments pour homes S 

Hagasins cia vétaments pour dams 6 

Autres magosins ci. vôtam.nts 7 

Magas ins cio maubles at dapparails ménagers 8 

Magasins dacc.ssoire 	dameublement 9 

Concessionnaires cia vóhicul.s automobiles 10 
t récreat ifs 

Stations-service 11 

Piagasins do pièces at daccassoires pour 12 
automobiles at services 

Piagasins cia marchandisas divarsas 13 

Autres magasins do produits semi-durablas 14 

Autres magasins do produits durablas 15 

Autres magasins do vents au detail 16 

Total, ensle des .agas*ns 	17 

9.2 -0.4 0.7 2.4 -5.8 

-2.5 -7.9 11.9 6.6 14.9 

S 8.5 4.4 8.5 16.4 23.2 

3.9 -7.3 1.5 -6.4 -7.5 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

. 
Sales 

Ventas 

Quarter 3 Quarter 21 Quarter 1 Quarter 4 Quarter 3 
1997 1997 1997 1996 1996 

Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

370.8 353.4 330.0 349.6 346.4 

80.7 89.0 93.4 101.5 98.9 

6.2 5.7 4.1 9.0 8.4 

5.5 5.6 3.7 9.2 5.2 

20.3 19.9 14.7 30.8 23.0 

29.9 23.7 19.6 37.5 27.0 

41.4 37.8 33.1 53.4 41.2 

13.2 11.5 8.7 14.9 13.3 

371.5 476.4 246.6 301.9 342.3 

83.5 66.1 59.2 65.9 90.3 

84.0 85.7 58.2 93.7 90.5 

151.7 141.4 111.2 229.1 148.6 

51.4 47.2 31.2 54.9 47.4 

23.1 19.6 14.5 31.8 2018 

66.4 56.1 42.7 63.3 64.8 

1,418.5 1,453.0 1,081.7 1,441.8 1,383.9 

3,401.9 3,484.1 3,212.2 3,251.5 3,234.2 

690.8 654.8 719.3 788.1 696.4 

145.0 162.0 88.1 176.3 143.1 

90.8 114.1 72,9 145.2 83.1 

305.2 307.1 214.6 353.7 259.8 

383.4 374.7 286.0 473.2 407.1 

615.7 568.9 459.8 647.3 585.5 

129.8 134.8 98.2 146.5 142.6 

3,788.3 4,553.3 2,826.3 3,073.0 311304.3 

850.9 859.1 883.7 966.4 908.0 

911.3 979.8 678.9 896.1 785.7 

1 1235.1 1,241.3 955.3 1,532.9 1,147.6 

534.1 516.3 318.3 454.7 449.7 

314.4 290.2 211.0 335.0 268.6 

437.5 432.1 303.6 430.3 393.7 

14,181.0 15,023.4 11,662.0 14,052.6 13,157.9 

Trade Group 

No. 

New brunswick 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men ' s clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

QUebec 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive part, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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7.8 	9.8 	7.8 	6.6 	3.5 Total, ensemble des .agasins 	17 

TABLEAU 3. Vantes au detail, non -désaisonnalisées, salon 1s groupe de cosuerca at Is region 
(astiaations traaestrielles) 

S Change from previous year 

Variation par rapport i 1 • annee précédente 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1997 	1997 	1997 	1996 	1996 

Trimestre 3 Tri,imstrv 2 Trimostre 1 Trimostre 4 Trimestre 3 

Groupa do comoerce 

Fj 

. 

-18.4 -9.7 -14.3 -20.6 -9.5 

-26.4 -30.9 -18.4 -12.4 -7.0 

5.5 1.4 -10.5 -14.1 -4.0 

-11.5 -11.2 -16.0 -9.3 1.7 

10.7 7.2 19.4 10.6 12.8 

0.5 1.1 -3.6 5.2 2.5 

-1.2 -3.9 -0.1 -9.3 4.8 

8.5 24.7 -9.1 13.4 9.9 

-7.5 -25.7 -25.4 -25.7 -15.7 

-7.2 -10.1 -16.0 1.4 10.5 

2.0 0.5 0.3 5.0 7.5 

8.5 2.7 2.3 22.4 29.4 

11.1 5.8 10.0 8.6 -9.8 

2.3 -8.1 -4.6 -6.0 -1.4 

2.5 4.4 -3.5 3.1 3.4 

5.2 11.3 10.9 -1.6 -4.9 

-0.8 -9.4 2.4 2.2 7.4 

1.4 -0.7 -3.6 -1.7 -6.9 

9.2 4.6 4.8 7.9 -5.4 

17.4 6.9 4.5 7.5 -11.3 

-5.8 -13.2 2.9 3.9 4.2 

5.2 1.2 -1.6 2.3 -4.4 

-9.0 -8.4 -7.1 -2.1 -5.3 

14.6 27.3 16.1 29.4 19.8 

-6.3 -8.4 3.1 9.6 7.1 

16.0 13.6 9.6 6.9 5.9 

7.6 3.8 2.2 4.6 3.7 

16.8 9.9 10.9 3.1 0.8 

17.0 5.5 -2.9 -3.1 -8.9 

11.1 -2.3 -13.0 -19.0 -9.5 

Nouveau-Irunsick 

Supormarchés dalimontation at ópiceries 1 

bus los autres magasins dalimentation 2 

Pharmacies at magasins do midicaments brevetés 3 

Plagas ins do chaussures 4 

Pgas ins do vêtements pour honnes S 

Pgas ins do vêtements pour dames 6 

Autres megasins do vêtements 7 

Magas ins do meubles at dappareils managers 8 

lagasins dacc.ssoires dameublement 9 

Concessionnaires do vihicules automobiles 10 
at récreat ifs 

Stations-service 11 

Magasins do picos at daccessoires pour 12 
automobiles at services 

Magas ins do .mrchandis.s div.rses 13 

Autres magasins do produits semi-durables 14 

Autres ulagasins do produits durables IS 

Autres ulagasins do vents au detail 16 

Total, ensemble doe .agaeins 17 

Québec 

Superuarchés daliriontation at épiceri.s I 

bus los autres magasins daljumntat ion 2 

Pharmacies at magas ins do médicaments brevotés 3 

Magasins do chaussures 4 

Magas ins do vêteinents pour hoimees S 

Magas ins do vétements pour dames 6 

Autres magas ins do vétemonts 7 

Magasins do meubl.s at dappareils ménagers 8 

Magasins daccessoir.s dameublemont 9 

Concessionnaires do véhicules automobiles 10 
at recreat ifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres iimgasins do produits semi-durabl.s 14 

Autr.s magasins do produits durables 15 

Autres magasins do vents su detail 16 

Per cent - pourcentaQe 

7.0 	3.9 	11.7 	11.0 	2.5 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Vantes 
Trade Group 	

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1997 	1997 	1997 	1996 	1996 

No 
	

Trimestre 3 Trimestre 2 Trimestre I Trimestre 4 Trimestre 3 

..,...ii 	 A 

Ontario 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Sho. stores 

S Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

4,247.1 4,158.8 3,872.9 3,945.6 3,871.7 

1,250.8 1,184.6 1,154.5 1,313.5 1 ,165.5 

168.6 173.3 119.6 197.6 168.1 

131.9 141.3 103.8 213.7 125.9 

3833 406.6 291.2 510.8 392.7 

517.2 441.6 363.5 649.1 441.2 

829.6 728.1 632.0 896.2 685.3 

312.0 274.7 216.5 293.7 242.0 

5,244.9 63.141.3 4,069.4 4,630.7 4,738.9 

1,563.0 1,535.2 1,441.1 1,527.9 1,630.6 

1 1310.0 1,350.4 1,018.4 1,269.1 1,142.1 

2 1390.2 2,335.1 1,791.5 3,115.2 2,104.3 

768.0 776.2 568.9 905.5 712.7 

588.2 543.8 374.3 688.5 555.4 

11280.0 1,129.7 907.1 1 1210.1 1,217.2 

21,619.2 21,751.0 17,292.7 21,817.0 19,605.4 

528.2 548.9 516.0 539.5 522.2 

72.8 72.1 77.4 82.4 69.6 

11.6 12.0 8.6 17.9 13.7 

9.4 11.1 7.6 15.4 9.3 

26.0 26.6 19.3 34.2 25.9 

47.7 41.1 36.7 61.3 41.6 

79.7 67.0 65.8 90.5 72.7 

14.9 13.2 11.2 16.2 15.8 

555.3 615.9 445.0 472.3 484.2 

169.4 167.0 147.8 161.4 174.5 

116.2 119.3 89.2 117.7 111.0 

245.7 247.9 193.9 326.8 225.0 

54.1 53.6 42.9 72.8 51.3 

50.0 50.7 34.8 54.1 50.2 

86.4 85.0 63.7 94.5 83.3 

2,082.2 2 1 147.1 1,778.2 2,182.7 1,970.7 
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Group. do comeerco 

Ontario 

Sup.rmerchés d'alimsntation at épiceri.s I 

Tous los autros magasins dalimontation 2 

Pharmacies at umgas ins do médicainents brevetés 3 

lagas ins do chaussures 

Magasins do vétements pour ho,,nes S 

Magas ins do vétements pour dames 6 

Autres megas ins do vétoments 7 

Magasins do m.ubles at dappareils managers 8 

Magasins daccessoires dameublemont 9 

Concessionnairos do véhicules automobiles 10 
at rócróat ifs 

Stations-service 11 

Magasins do piaces at dacc.ssoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autros ulagasins do prokaits seuti-durablos 14 

Autres magasins do produits durablos 15 

Autres umgasins do vonte au detail 16 

1.1 	4.7 	5.9 	6.1 	2.2 

4.6 1.8 5.5 -4.8 -7.7 

-14.9 -17.9 -2.5 14.0 9.2 

1.7 -4.9 3.6 -0.8 -0.9 

0.3 -3.3 7.8 7.6 -1.8 

14.5 -5.7 3.9 -0.9 -2.7 

9.7 3.2 16.3 16.8 14.8 

-6.0 -8.5 -3.8 -0.2 5.5 

14.7 20.0 19.3 30.2 17.5 

5.7 	7.4 	8.3 	8.8 	5.0  Total, amse.blo dos .agasins 	17 

S 
TARLLAU 3 • Ventos au detail, non -dCsaisonnalisCme, scion Ia eroups da conosros at Is region 

(estimations tri.estrielles) 

S 

Change from previous year 

Variation par rapport a lannée prIcédonte 
Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 

1997 1997 1997 1996 1996 
Trimestre 3 Trimastre 2 Trimestre 1 Trimestre 4 Trimestre 3 

Per cent - pourcentag. 

9.7 8.2 4.0 1.4 -3.8 

7.3 0.5 0.8 1.8 1.4 

0.3 6.8 17.5 19.7 11.3 

4.8 -0.4 -4.6 -3.1 -9.0 

-2.3 1.7 12.8 12.5 5.5 

17.2 9.6 4.8 2.4 -8.2 

21.1 24.2 12.6 5.9 -4.5 

28.9 33.5 21.5 20.1 10.1 

10.7 8.9 -6.0 3.9 -5.6 

-4.2 -7.4 2.7 8.8 9.6 

14.7 14.2 9.6 8.0 5.8 

13.6 14.3 10.4 7.5 5.1 

7.8 11.4 13.2 13.2 1.2 

5.9 4.6 -2.3 8.0 10.3 

5.2 0.9 -7.7 -20.7 -15.5 

9.3 	7.5 	1.8 	3.3 	-l.a  Total, snseeble des eagasins 	 17 

S 

-2.9 -1.1 0.8 2.9 -1.2 

4.7 5.0 1.1 16.8 24.3 

9.2 7.2 5.9 2.7 -4.0 

5.5 1.2 8.7 8.2 1.1 

-0.3 8.4 -0.7 -14.9 -5.0 

3.7 5.3 4.4 -4.8 -2.3 

Manitoba 

Sup.ruiarchés dalimentation at Ipic.ries I 

Tous los autres magasins dalimentation 2 

Pharmacies at pogasins do médicamonis brevoLCs 3 

Magas ins do chaussurss 4 

Magas ins do vêtements pour homems 5 

Magas ins do vitements pour dames 6 

Autres magasins do vêtoments 7 

Ifagasins do meublos at dappareils ménagers 8 

Magasins daccossoires dameubloment 9 

Concessionnaires do vChiculos automobiles 10 
at rCcréat ifs 

Stations-service 11 

Magasins do pieces at daccessoir.s pour 12 
automobiles at services 

Magasins do merchandises divorses 13 

Autres magasins do produits s.mi-durabl.s 14 

Autros uiagasins do produits durables 15 

Autros magasins do vents au detail 16 
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TARLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Redian (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter 3 Quarter2 Quarter 1 Quarter 4 Quarter 3 
1997 1997 1997 1996 1996 

Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

457.4 432.6 394.2 449.6 454.5 

99.5 93.2 73.7 77.7 68.4 

6.3 7.4 5.2 10.2 9.1 

7.4 8.5 6.4 15.2 7.6 

25.7 27.2 19.6 32.9 23.6 

35.7 32.3 25.7 50.4 36.9 

54.4 48.8 43.1 59.1 45.3 

20.3 18.4 14.1 19.9 19.0 

534.9 615.9 469.2 544.9 456.3 

164.7 161.2 133.9 144.1 168.1 

161.6 166.4 115.7 124.0 121.5 

228.0 224.9 174.0 287.9 206.8 

66.3 54.8 46.1 69.0 44.6 

43.6 45.4 30.8 54.2 44.0 

71.7 70.8 51.3 70.2 71.3 

1,975.5 	2 1 024.4 	1,615.3 	2,026.5 	1,794.2 

1,483.9 1 2436.3 1,391.6 1,455.7 1,448.4 

295.3 322.8 291.2 332.4 279.3 

32.4 30.8 23.4 37.9 36.0 

69.5 51.9 41.5 65.8 42.1 

96.1 93.8 68.1 108.0 87.8 

195.4 158.4 123.1 204.5 157.4 

284.7 245.6 223.9 327.6 262.1 

68.5 70.2 56.5 75.3 65.0 

1,604.4 21003.8 1,430.4 1,455.7 1,340.1 

518.9 478.7 409.7 404.2 409.3 

402.3 386.0 300.1 349.2 320.2 

707.1 674.6 512.0 859.5 613.3 

201.2 191.2 138.7 224.6 182.2 

192.5 169.1 137.8 235.7 192.0 

382.6 356.0 274.8 339.8 332.3 

6,554.0 6,707.5 5,455.7 6,511.8 5,793.3 

Trade Group 

No. 

Saskatchewan 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mons clothing stores 

6 frloiiens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasolin, service stations 

12 Auto.,otive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

. 

. 
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Per cent - pourcentage 

0.6 	-3.7 	-3.3 	5.1 	4.2 

45.6 29.4 22.8 -2.6 -6.4 

-30.3 -26.3 -16.3 -0.6 -1.6 

-2.3 1.2 3.8 -4.4 -15.7 

9.1 8.8 13.3 6.5 -1.0 

-3.4 -11.5 -5.0 -1.8 6.7 

20.1 18.5 9.1 0.7 -13.2 

6.8 0.2 -4.9 -5.5 13.2 

17.2 21.2 14.7 29.0 17.1 

-2.0 -6.4 -12.8 1.0 15.2 

33.0 52.4 46.1 29.0 3.6 

2.5 	2.4 	10.0 	5.3 	0.3 

5.7 13.5 7.7 11.3 6.4 

-10.1 -18.5 -12.1 -8.3 -8.1 

17.5 29.0 15.8 -1.8 -1.9 

9.5 4.3 -5.8 -11.6 -9.6 

24.1 12.6 2.5 0.8 -2.5 

8.6 11.7 5.9 4.1 3.4 

5.2 15.5 11.0 -1.9 8.7 

19.7 23.7 17.5 10.3 -3.9 

26.8 26.7 19.4 17.6 11.7 

25.6 25.4 21.9 14.6 2.8 

15.3 13.6 10.7 9.6 8.2 

10.4 4.3 2.4 13.0 6.0 

0.2 -3.9 0.8 13.3 17.4 

15.1 10.1 7.0 -3.4 7.2 

TAIL EAU 3. Vontes au detail, non -dCsaisonnalis.s, salon 1e groupe do eo.rc. at Ia rg1on 
(.stiaations traaestrielles) 

Change from pr.vious year 

Variation par rapport a lannée précédento 

Quarter 3 Quarter 21 Quarter 11 Quarter 41 Quarter 3 
1997 	1997 1997 	1996 	1996 

Trimeitre 3 Trimestre 2 Trimestro 1 Trimestre 4 Trimastre 3 

Groups do coimerce 

m e 

. 

S 

10.2 10.4 5.5 4.2 2.4 

3.7 18.7 32.7 2.5 -16.3 

-1.0 11.6 6.8 13.1 14.7 

0.6 4.9 -4.8 -10.2 -0.8 

10.1 	 11.0 	 6.4 	 10.0 	 6.5 

13.1 	 13.9 	 11.8 	 7.5 	 2.0 

Saskatchaman 

Supermerchés d'alimenLation at épiceries 1 

Tous les autres aogasins daliunenta*ion 2 

Pharmacies at magasins do medicainents brevetés 3 

liagasins do chaussures 4 

Magas ins do vétements pour hoosnes 5 

Pbgas ins do vétements pour dames 6 

Autres magas ins do vétements 7 

Magasins do meublos at dapparoils ménagors 8 

Ptagasins daccossoiros d'ameublemant 9 

Concessionnairos do véhicules automobiles 10 
at récriat ifs 

Stations-service 11 

Magasins do pièces at d'acc.ssoires pour 12 
automobiles at services 

Piagasins do merchandises diverses 13 

Autros magasins do produits s.mi-durables 14 

Autros magas ins do produits durables 15 

Autres magasins de vents au detail 16 

Total, enssoblo des •agasins 17 

Alberta 

Superutiarchés dalimentation at épiceri.s 1 

bus los autres magasins dalimentation 2 

Pharmacies at magasins do médicaments brevetés 3 

Magas ins do chaussures 4 

Piagasins do vCtoments pour hommos S 

Piagas ins do vétouients pour dames 6 

Autras magasjns de vCtements 7 

Magasins do meubles at dappareils managers $ 

Magasins daccessoires dameublement 9 

Concessionnajres do véhiculos automobiles 10 
at recroat ifs 

Stat ions-service 11 

Ibgasins do pieces at cIacc.ssoires pour 12 
automobiles at services 

Magasins do merchandises divers.s 13 

Autres megasins do produits semi-durabl.s 14 

Autros nagesins do produits durables IS 

Autros magasins do vent* au detail 16 

Total, .nsamble des eagasins 	 17 
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TABLE 3. Retail Sales, Not Saasonally Adjusted, by Trade Group and by Region (Quarterly 
Estleates) 

. Sales 

Ventes 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1997 1997 1997 1996 1996 

Trimestre 3 Trimestre 2 Trimestre 1 T 	4 Trimestre 3 

millions of dollars - millions do dollars 

2,023.5 1,812.4 1,757.5 1,854.5 1,834.0 

433.0 456.9 414.9 460.0 416.3 

48.2 47.1 36.9 49.6 50.2 

50.8 51.9 39.8 72.1 48.1 

138.5 131.3 105.1 153.5 141.2 

195.7 164.9 140.6 222.6 174.2 

369.4 326.9 331.5 438.1 365.0 

113.3 110.5 96.9 116.5 105.5 

1 2881.6 2 1 152.9 1,748.7 1,636.1 1,823.1 

674.1 635.9 554.7 566.8 601.8 

453.6 443.7 373.0 424.7 383.8 

898.4 884.4 712.6 1,135.6 854.5 

294.8 310.0 232.3 338.3 332.1 

293.6 246.7 196.4 286.3 252.3 

429.0 395.9 336.1 428.9 416.5 

8,437.6 8,322.6 7,242.9 8,353.6 7,958.0 

56.0 51.0 41.5 47.4 50.3 

x x x x 
x x x x 

1.3 1.4 1.0 1.7 1.3 

4.6 4.5 3.3 5.3 4.5 

0.8 0.8 1.0 1.3 1.2 

37.0 44.3 33.0 26.6 29.7 

53.7 55.5 46.0 55.4 52.6 

8.0 6.5 5.2 7.4 7.6 

5.3 4.8 3.1 4.9 5.8 

11.6 10.2 7.8 10.6 11.3 

217.4 217.1 173.7 197.9 204.5 

Trade Group 

No 

iritish Colmbia 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Non's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and applianc, stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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4.0 8.4 8.5 4.2 5.7 

-4.0 -0.8 -5.5 -5.2 -2.7 

5.5 11.0 -11.0 -13.8 -14.0 

-1.9 -0.1 0.2 -11.9 -7.6 

12.3 12.7 10.8 6.9 2.8 

1.2 4.6 9.7 5.9 4.1 

7.4 17.5 10.2 1.0 13.3 

3.2 -0.8 -4.8 -4.7 -8.7 

12.0 14.7 18.2 12.3 7.5 

18.2 24.5 16.1 19.0 15.2 

5.1 6.8 8.0 7.1 3.8 

-11.2 1.5 6.4 3.4 5.5 

16.4 15.6 -3.1 0.1 1.5 

3.0 -3.6 -4.7 -7.9 -4.8 

6.0 	4.9 	3.4 	2.2 	-0.4 

6.3 	7.0 	8.6 	9.1 	10.6 Total, ensemble des .agasins 	17 

TABLEAU 3. Vontes au detail, non -désaisonnalisCes, salon Is groupe de ccmaerca at Is region 
(estimations triaestriallas) 

S Change from previous year 

Variation par rapport i l'année précédunte 

Quarter 31 Quarter 21 Quarter 1 Quarter 4 Quarter 3 
1997 	1997 	1997 	1996 	1996 

Trimestre 3 Trimestre 2 Trimestra 1 Trimestre 4 Trimestre 3 

Croupe de coomerce 

N' 

E 

Per cent - pourcentage 

10.3 	3.9 	1.2 	1.0 	-2.4 

11.2 	5.5 	0.5 	16.9 	19.3 

2.2 -2.8 0.6 -0.1 0.7 

4.8 -3.9 11.7 -10.4 -1.0 

-8.7 -6.2 -3.1 -7.7 4.4 

2.2 -2.6 -0.1 -2.5 1.7 

Colombia -Eritanniqu. 
Supermarchós dalimentation at épiceries I 

Tous les autres magasins dalimentation 2 

Pharmacies at megas ins de médicaments brevetIs 3 

Pgas ins de chaussures 4 

Pgas ins ds vêtem.nts pour hoimies S 

Plagas ins de vêtements pour dames 6 

Autres magas ins de vêt.ments 7 

Magasins cio ineubles at dappareils u,énag.rs 8 

Magasins dacc.ssoir.s dameubl.m.nt 9 

Concessionnaires de véhicul.s automobiles 10 
at r6cr6at ifs 

Stations-service 11 

Magasins cia pièces at dacc.ssoiras pour 12 
automobiles at services 

Magasins de merchandises diverses 13 

Autras megasins da produits semi-durables 14 

Autres megas ins cia produits durables 15 

Autres magasins do vente au detail 16 

Total, ens.bls des magasins 17 

Yukon at Territoires du Nord-Qust 

Supermerchés dalimentation at epiceries 1 

bus las autres magasins daliuwntation 2 

Pharmacies at magasins cio médicam.nts brevetes 3 

Ilagas ins ci. chaussures 4 

Magas ins cia vêtem.nts pour honines S 

Magasins de vêt.ments pour dames 6 

Autros nagasins da vêtements 7 

Magasins cia maublas at dapparails ménagers 8 

Magasins daccessoires damaublement 9 

Concessionnaires cie vóhicul.s automobiles 10 
at rCcréatils 

Stations-service 11 

Magasins cio pièces at daccessoires pour 12 
automobiles at services 

Magasins cio merchandises diverses 13 

Autr.s magasins do produits sami-durables 14 

Autres .mgasins de produits durables 15 

Autres magasins do vent, mu detail 16 

x x x x 
x x x x x 

-2.1 39.0 37.8 23.6 

1.8 0.8 -14.9 -10.5 -11.7 

-30.6 -25.1 -2.6 0.7 -6.6 

24.8 36.5 53.3 30.3 34.7 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiaates) 

Sales 

Ventes 

	

Quarter 3 	Quarter 2 	Quarter 1 	Quarter 4 	Quarter 3 

	

1997 	1997 	1997 1996 	1996 
Trimestre 3 Trimestre 2 Trimesire 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

	

27.7 	24.1 	20.4 	24.3 	25.2 

	

x 	x 	x 	x 	x 

	

x 	x 	x 

	

x 	x 	x 	x 	x 

	

X 	X 	X 	X 

	

X 	X 	X 	X 

	

x 	x 	x 	x 	x 

	

15.8 	21.6 	12.2 	11.6 	11.6 

x x x x 
4.8 3.6 2.6 3.9 4.5 

x x x x x 

83.8 81.3 59.4 73.1 79.9 

28.3 26.8 21.1 23.1 25.2 

x x x x 
x x x x 

x x x X 

x x 
x x x x x 

1.5 1.6 1.2 1.6 1.4 

x x x x x 
21.2 22.6 20.7 15.0 18.1 

4.7 4.7 6.4 6.1 5.7 

x x x x 
3.2 2.9 2.6 3.5 3.2 

2.1 2.2 1.3 1.9 1.9 

x x x x x 

133.6 135.8 114.3 124.8 124.7 

Trade Group 

No 

Yukon 
1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Hoin ' s clothing stores 
7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durabl, goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

S 
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4.9 

12.4 

x 
x 
x 
x 
'C 

7.5 

'C 

17.4 

-17.3 

'C 

0.7 

8.3 

'C 

7.1 

7.0 

10.5 

'C 

'C 

'C 

x 
1.0 

'C 

43.8 

-15.0 

x 
-16.7 

-2.0 

'C 

6.9 

15.0 

-3.2 

'C 

'C 

'C 

-10.7 

'C 

44.0 

-3.4 

'C 

1.9 

-9.5 

'C 

JU 

17.9 

4.7 

'C 

'C 

x 
'C 

x 
-23.7 

'C 

12.7 

30.7 

'C 

-26.3 

-22.9 

x 

4.6 

35.9 

13.9 

x 

'C 

'C 

'C 

'C 

-14.4 

x 
23.8 

27.3 

'C 

-12.8 

-13.2 

'C 

7.4 
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TABLEAU 3 • Vantas au detail, non -désaisonnalis&aS, solon Is groupe do commerce at Is region 
(est ieations tr3aestrielles) 

Cr044,. do comerc. 

. 
Change from previous year 

Variation par rapport a lannee prècd.nte 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 

	

1997 	1997 	1997 	1996 	1996 
Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

Per cent - pourcentag. 

	

9.9 	0.5 	4.6 	31.6 	251 

x 	 x 	 x 	 x 	 X 

x 	 x 	 x 	 x 	 x 
x 	 X 	 X 	 X 

x 	 x 	 x 
X 	 X 	 X 	 x 	 X 

x 	 x 	 x 	 x 	 x 

	

36.3 	29.7 	72.0 	63.4 	56.2 

. 

x x x x 
7.6 9.4 23.7 11.3 9.5 

X X X X 

Yukon 

Siermerchs clalimantation at ópicerios 1 

Tous las autr.s magasins dalimentation 2 

Pharmacies at magasins do médicarionts br.v.tós 3 

liagas ins de chaussur.s 4 

Pgas ins do vètemants pour hoonios 5 

Pbgas ins cio vêtemonts pour dames 6 

Autres magas ins ci. vetarionts 7 

Nagasins cio moubles at dapparsils a,énag.rs B 

lagasins dacc.ssoir.s damsublem.nt 9 

Concessionnaires cia véhicules automobiles 10 
at rcréat ifs 

Stat ions-service 11 

Plagasins cio pieces at dacc.ssoir.s pour 12 
automobiles at services 

Plagasins do merchandises divors.s 13 

AuLr.s megas ins do produits sami-durables 14 

Autras magasins do produits durables 15 

Autres magasins do vents au detail 16 

S 

Total, ensemble des •agasins 	 17 

Territoires du Ird'Ouost 

Supermarchés dalimantation at Cpicaries I 

bus les autr.s magasins dalimontation 2 

Pharmacies at utagasins do médicaments brevetis 3 

Magas ins d. chaussures 4 

Plagas ins de vétemonts pour homaiss 5 

Pbgas ins do vétemants pour dames 6 

Autres magas ins d. vêt.monts 7 

Magasins de meublos at dappareils ménagers 8 

Pbgasins daccessoires dam.ublemsnt 9 

Concessionnairas de véhiculos automobiles 10 
at rCcréat ifs 

Stat ions-service 11 

Magasins cio pièces at d'accessoir.s pour 12 
automobiles at services 

Magasins do merchandises divarses 13 

Autros magasins do produits seni-clurablos 14 

Autres uiogasins do produits durables 15 

Autres magasins do vents au detail 16 

Total, ensemble des magasins 	 17 
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TAOLE 4. Retail Trade Sple Responso Fraction and Coefficient of Variation (Currant 
Periods) 

Septether 
1997 

Septethre 

Response fraction 

Fraction de reponse 

	

August 	July 

	

1997 	1997 

	

Aofit 	Juillet 

June 
1997 
Juin 

Per cent - pourcentage 

91.0 95.3 95.6 95.5 

88.7 91.3 89.5 93.1 

91.4 93.6 93.4 94.0 

92.8 92.0 91.8 92.9 

95.7 95.0 91.4 93.9 

95.6 93.1 95.9 95.7 

81.8 97.1 97.1 98.0 

94.1 95.5 95.6 95.8 

87.7 89.5 90.1 89.2 

94.6 95.3 94.8 96.7 

80.0 89.0 88.3 94.0 

92.4 93.2 93.2 94.0 

99.1 99.5 99.7 98.5 

86.7 94.7 89.6 93.0 

94.8 95.5 93.5 95.9 

91.4 95.5 95.2 96.7 

92.0 94.9 94.5 95.8 

95.3 96.9 96.2 97.1 

93.0 94.1 92.6 -94.2 

92.0 96.1 95.9 96.4 

91.9 95.9 94.1 96.6 

90.5 94.8 96.7 96.1 

91.1 94.2 93.6 95.6 

95.2 96.9 96.9 95.2 

95.7 96.6 96.3 96.4 

91.6 93.9 93.6 95.0 

95.4 96.3 96.1 96.0 

89.5 91.1 92.3 93.2 

96.7 98.1 96.1 97.3 

No. 

Trade Group - Canada 

1 Supersorkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfo4.ridland 

19 Prince Edward Island 

20 Nova Scotia 

21 Now Brunswick 

22 Quebec 

23 Ontario 

24 Monitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluebia 

28 Yukon 

29 Northwest Territories 

S 
Retail Trade, September 1997 
Statistics Canada - Catalogue no. 63-005-XPB 

Commerce de detail, septembre 1997 
-20- 	Statistuque Canada - no 63-005-XPB au catalogue 



0 TABLEAU 4 • Commerce do detail, fraction do rCponse do 1 • Cchantillon at coefficient do variation 
(periodos courantos) 

Coefficient of variation 

Coefficient d. variation 

	

Sopteth.r 	Auiust 	July 	Ji.zie 

	

1997 	997 	199 	1997 

	

S.ptethre 	AOGt 	Juillet 	Juin 

Per cant - pourcentage 

N' 

2.0 1.8 2.0 2.1 

5.9 6.0 6.0 6.5 

2.5 2.3 2.2 2.4 

5.2 4.7 4.4 4.5 

6.5 5.7 6.5 5.7 

4.2 4.2 2.8 3.1 

2.5 2.7 2.5 2.6 

2.9 2.1 2.1 2.4 

6.5 6.8 5.9 6.7 

3.7 3.2 3.1 3.3 

Groupe do cumeerca - Canada 

Sup.rmerchés dalimentation at Ipic.ries 1 

Tous las autres magasins dalimentation 2 

Pharmacies at ulagasins do médicamonts brevetes 3 

Plagas ins do chaussures 4 

Magas ins do vêtemonts pour houmos 5 

Magasins do vétemonts pour dames 6 

Autras magasins do vêIeaen*s 7 

Pgasins do meubles at dapparsils ménagers 8 

Magasins daccassoires dameublement 9 

Concossjonnajres do véhjcules automobiles 10 
at recréat ifs 

Stations-service 11 

Magasins do piôc.s at daccessoires pour 12 
auiou,obiles at services 

Pbgasins do merchandises divorses 13 

Autres magasins do produiks s.mi-durabl.s 14 

Autras magasins do produits durables 15 

Autres magasirts do vente au detail 16 

3.1 3.4 3.2 3.2 

2.6 2.7 2.6 2.6 

S 1.0 1.3 1.3 1.2 

3.8 4.8 3.7 4.5 

3.7 3.6 3.9 4.5 

1.9 1.9 1.8 2.2 

1.1 	1.0 	1.0 	1.1 Total, ensemble dos magasins 	17 

Regions 

3.9 4.2 4.2 3.6 

2.6 2.2 2.5 2.2 

5.1 3.2 6.0 4.7 

2.4 2.8 2.8 2.7 

3.0 2.5 2.6 2.8 

2.1 1.8 2.0 2.2 

1.9 1.7 1.7 2.1 

2.6 2.6 2.8 2.8 

2.6 2.3 2.4 2.4 

* 	 1.7 1.7 1.7 1.8 

0.9 1.2 1.2 1.2 

2.7 3.0 2.2 2.4 

Terra-Mauve 16 

lle-du-Princo-Edouard 19 

Nouvells-Ecoss. 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colothi.-Britanniqu. 27 

YiAon 28 

Territoires du Nord-Ousst 29 
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TABLE S. Retail Sales, Seasonally 
Esti.ates) 

Ad3usted, by Trade Group and by Region (Historical 

Septeróer August 
July 

June May April March 

Ho. 
1997 

Septeabre 
1997 
Ao&t 

1997 
Juillet 

1997 
Juin 

1997 
Mai 

1997 
Avril 

1997 
Mars 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 4,420.8 4,432.3 4,362.0 4,370.2 4,324.3 4,274.2 4,318.9 

2 All other food stores 350.1 338.5 350.8 342.5 342.8 335.4 345.6 

3 Drugs and patent medicine stores 1,082.3 1,081.7 1,066.5 1,037.4 1,051.7 1,056.7 1,044.3 

4 Shoe stores 139.9 144.8 138.9 144.5 137.0 144.0 129.5 

5 Mens clothing stores 137.1 135.0 136.9 135.7 133.4 133.0 133.3 

6 Homens clothing stores 357.7 351.0 341.9 346.6 342.3 356.5 351.0 

7 Other clothing stores 488.4 489.4 473.4 466.7 465.1 449.1 465.3 

8 Household furniture and 777.8 790.7 766.1 769.5 753.0 743.3 737.3 
appliance stores 

9 Household furnishings stores 219.4 221.9 220.4 210.4 226.2 216.5 214.1 

10 Motor vehicle and recreational 4,871.2 4,792.7 4,893.3 4,751.3 4,930.7 4,783.5 4,634.5 
vehicle dealers 

11 Gasoline service stations 13,376.7 1,360.7 1,323.5 1,329.0 1,351.8 1,383.1 1,376.2 

12 Automotive parts, accessories 1,186.0 1,182.0 1,225.8 1061.2 1,141.5 1,156.1 1,127.7 
and service 

13 General merchandise stores 2,201.4 2 1 198.0 2,178.1 2063.9 2,148.6 23,119.5 2,108.7 

14 Other semi-durable goods stores 660.7 667.1 675.5 670.4 650.7 667.7 638.0 

15 Other durable goods stores 508.6 523.7 503.8 491.9 491.8 481.9 455.1 

16 Other retail stores 891.5 907.7 901.7 905.6 874.0 879.2 864.3 

17 Total, all stores 19,469.6 19,617.3 19,558.6 19,294.8 19,364.8 19,179.7 18,943.7 

Regions 

18 Newfoundland 307.7 308.6 312.6 310.0 308.8 299.2 299.9 

19 Prince Edward Island 84.7 88.1 90.2 85.1 85.6 83.3 83.7 

20 Nova Scotia 609.7 602.2 622.9 594.7 582.7 582.7 583.1 

21 New Brunswick 464.0 457.2 450.8 459.5 458.3 471.3 434.2 

22 Quebec 4,685.3 4,655.6 4,699.2 4,659.4 4,630.3 4,680.0 4,476.6 

23 Ontario 7017.8 7,166.7 7,069.7 6,970.9 6,927.0 6,876.4 6,880.0 

24 Manitoba 699.2 693.9 690.4 714.2 686.7 659.7 694.9 

25 Saskatchewan 665.2 652.5 657.4 650.6 651.4 658.6 618.9 

26 Alberta 2,204.7 2 3,161.9 2,168.5 2,152.1 2,165.7 2,124.1 2,114.4 

27 British Colu,óia 2,760.6 2,761.9 2,728.9 2,632.1 2,798.8 2,677.6 2,691.2 

28 Y(on 26.1 25.1 25.1 24.8 26.6 24.7 24.4 

29 Northwest Territories 44.5 43.6 43.0 43.1 42.9 42.1 42.1 

. 
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TABLEAU S. Vantes au detail, dCsaisonnalisCss, salon Ia groups da comarca at Is region 
(estiaations historiQuas) 

February January Decambor November October September 
1997 	1997 	1996 	1996 	1996 	1996 

	

Fávrier Janviar DIcsióro Novembre Octobre Septambro 	 H' 

millions of dollars - millions do dollars 

Groups do cosrcs - Canada 

. 

	

4,314.2 	4,306.3 	4,226.5 	4,196.4 	4,196.7 	4,135.0 

	

363.5 	358.1 	363.6 	362.6 	357.7 	349.1 

	

1,067.7 	1,068.4 	1,059.9 	1,042.0 	1,025.9 	1,020.7 

	

145.0 	150.4 	138.1 	147.1 	150.7 	147.2 

	

131.4 	128.3 	129.0 	130.4 	131.7 	128.6 

	

356.5 	350.1 	346.8 	346.4 	345.8 	341.3 

	

466.0 	459.5 	466.6 	445.0 	462.5 	449.5 

	

748.1 	735.1 	732.6 	731.7 	708.9 	716.0 

	

214.2 	209.7 	206.5 	203.6 	208.9 	203.1 

	

4,633.8 	4,576.3 	4,626.0 	4,653.5 	4,454.3 	4,360.3 

	

1,389.7 	1,399.1 	1,392.2 	1,372.9 	1,363.8 	1,341.2 

	

1,161.5 	1 1 095.0 	1,035.6 	1,073.8 	1,057.3 	1,055.7 

	

2,093.1 	2,036.5 	2,036.0 	2,045.5 	2 3,014.9 	1,983.7 

	

667.7 	665.8 	624.6 	642.9 	630.9 	648.1 

	

463.9 	458.9 	464.5 	473.3 	471.7 	477.0 

	

863.7 	876.9 	773.9 	828.4 	840.5 	854.8 

19,080.1 1.8,874.3 18,624.5 18,695.5 18,422.2 18,211.4 

Supermarchis dalimontation at épic.riss I 

bus las autros magasins dalimentation 2 

Pharmacies at megasins do médicamenis brevatis 3 

Plagas ins de chaussur.s 4 

Magas ins do vêt.monts pour homess S 

Magasins do véteinents pour dames 6 

Autres megasins do vétamants 7 

Magas ins do meubles at d appareils ménagars 8 

Magasins daccossoires d'amaubloment 9 

Concessionnairas do vihicules automobiles 10 
at récréat ifs 

Stat ions-service 11 

liagasins do pièces at daccessoiras pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres magasins do produits semi-durables 14 

Autres magasins do produits durables 15 

Aufres unegasins do vents au detail 16 

Total, ensemble des .agasins 	 17 

Regions 

	

294.1 	294.9 	295.8 	291.7 	289.3 	278.2 

	

81.3 	81.2 	81.9 	79.0 	80.7 	78.9 

	

582.4 	580.2 	592.2 	588.8 	589.0 	574.7 

	

439.8 	436.0 	447.2 	442.3 	449.7 	447.8 

	

4,681.5 	4,571.6 	4,465.7 	4,482.4 	4,484.4 	4,406.3 

	

6,783.9 	6,623.8 	6,786.2 	6,703.1 	6,563.7 	6,600.6 

	

697.2 	679.5 	666.7 	673.7 	668.2 	667.4 

	

633.2 	620.7 	623.1 	626.7 	613.9 	594.4 

	

2,112.4 	2,109.0 	2,044.3 	2,016.6 	1,985.9 	1,944.7 

	

2,706.3 	2,809.9 	2,555.3 	2,726.4 	2,631.5 	2,554.2 

	

24.2 	25.2 	25.0 	24.2 	25.1 	23.8 

	

43.7 	42.2 	41.0 	40.6 	40.7 	40.5 

Terre-Mauve 18 

ile-du-Prince-Edouard 19 

Nouvelle-gcosse 20 

Nouveau-Br-txiswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colombis-Britannique 27 

Yukon 28 

Territoires du tiord-Ouest 29 
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TABLE 6. Retail Sales, not Seasonally Adjusted, by Trade Group and by Region (Historical 
Esti.ates) 

S.pteitther August July June May April March 
1997 1997 1997 1997 1997 1997 1997 

Plo. Septenre ADUt Juillet Juin Mai Avril Mars 

millions of dollars - millions do dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 4,249.9 4,678.7 4,555.7 4,273.4 4,734.6 4,107.8 4,182.2 

2 All other food stores 331.6 348.7 369.7 356.5 367.0 327.8 336.0 

3 Drugs and patent medicine 1,045.8 1,052.6 1,030.9 1,000.1 1,056.0 1,020.9 11005.9 
stores 

4 Shoe stores 149.5 155.9 126.3 155.0 158.7 137.8 101.0 

S Men's clothing stores 124.6 112.6 117.9 141.0 139.7 114.0 99.3 

6 Nomen's clothing stores 377.5 340.3 324.5 348.2 371.8 335.5 282.5 

7 Other clothing stores 517.5 533.8 414.9 432.0 451.2 400.5 393.8 

8 Household furniture and 800.6 806.2 750.0 719.0 705.1 669.6 650.3 
appliance stores 

9 Household furnishings stores 226.3 232.9 228.9 218.9 225.5 203.4 187.5 

10 Motor vehicle and recreational 4,864.8 4,530.3 5,332.8 5,614.3 6,039.6 5,803.7 4,365.8 
vehicle dealers 

11 Gasoline service stations 1,361.9 1,459.9 1,440.6 1,397.9 1,418.9 1,302.0 11291.9 

12 Automotive parts, accessories 1,154.1 1,156.6 1,313.4 1,252.5 1,270.3 1,177.8 948.9 
and service 

13 General merchandise stores 2,063.2 2,176.8 1,999.9 2,079.1 2,127.0 1,902.0 1,802.6 

14 Other semi-durable goods stores 662.6 693.9 702.9 713.8 751.4 585.1 491.9 

15 Other durable goods stores 484.1 565.7 515.0 488.9 502.1 424.3 356.6 

16 Other retail stores 870.8 1,015.2 1,024.1 941.6 945.0 778.4 748.6 

17 Tota2, all sres 19,284.7 19,860.2 20,247.4 20,132.3 21,264.0 19,290.6 17,244.9 

Rgions 

18 Newfoundland 290.7 327.1 336.2 320.3 340.5 295.7 271.2 

19 Prince Edward Island 84.2 99.4 104.9 92.1 93.5 76.7 71.7 

20 Nova Scotia 591.3 621.2 651.8 619.7 629.4 573.0 530.1 

21 New Brunswick 459.7 478.4 480.4 683.2 500.7 469.0 385.1 

22 Quebec 4,576.8 4,695.7 4,908.5 4,876.4 5,332.7 4,814.3 4,086.8 

23 Ontario 7,033.4 7,143.3 7,242.6 7,304.3 7,544.1 6,902.6 6,151.4 

24 Manitoba 676.5 702.3 703.4 735.3 753.7 658.1 632.1 

25 Saskatchewan 640.3 659.5 675.7 677.6 696.8 649.9 570.2 

26 Alberta 2,140.9 2,197.1 2,216.0 2,238.6 2,356.8 2 1 112.1 1,957.5 

27 British Coluithis 2,722.5 2,863.3 2,851.9 2,709.6 2,940.0 2,672.9 2,526.8 

28 Yukon 25.9 28.1 29.8 28.3 29.3 23.6 21.3 

29 Northwest Territories 42.5 44.8 46.3 46.8 46.4 42.6 40.7 
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. 
TASLEAU 4. Vantas au detail, non -désaisonnalisCes, solon lo groupo do ccaorce at la rê9a.on 

(estimations histariquas) 

	

February January Oec.nôer Novether October Septe.er 	Year 
1997 	1997 	1996 	1996 	1996 	1996 	1997 

	

Fivri.r Janvier Déc.rre Mov.sthre Octobra Scptei,thre 	Annie 	 He 

millions of dollars - millions do dollars 

. 

3,848.2 4,260.4 4,313.7 4,227.3 6,194.7 3,913.6 

312.0 318.3 431.2 346.2 349.9 335.3 

966.8 1,056.3 1,304.3 1041.7 1045.8 979.7 

82.8 111.7 174.3 181.0 163.1 155.5 

81.3 101.9 258.9 161.7 134.0 114.3 

231.5 249.6 556.9 379.0 358.6 347.0 

301.6 337.6 791.6 513.6 476.8 466.9 

575.1 621.2 1,053.1 814.3 739.2 724.6 

163.0 164.8 253.5 228.7 220.0 206.6 

3,735.2 3,679.9 3,847.5 4,312.7 4,510.7 4,183.1 

1,219.3 1,332.9 1,365.7 1,343.1 1,382.6 1,326.2 

879.5 923.1 1 9 116.9 1,213.7 1,108.2 995.5 

1462.8 1,471.1 3,361.9 2,585.0 2091.6 1,857.4, 

463.7 492.2 946.9 683.3 603.5 646.1 

321.8 358.5 864.7 484.2 411.8 4543 

660.0 685.4 1,121.9 842.9 830.0 830.4 

15,304.6 14,164.8 21,743.0 19,358.3 28,420.5 17,536.7 

38,890.7 

3,067.6 

9,235.4 

1,178.7 

1,032.2 

2,861.5 

3,782.9 

6,296.9 

1,851.3 

43,966.3 

12,225.4 

10,076.2 

17,084.5 

5,557.6 

4,017.1 

7,669.1 

168,793.5 

Groupe do corc 	- Canada 

Supermarchis daliu,.ntation at 1 
ép icer ics 

Tous l.s autres magasins 2 
d • ci amentat ion 

Pharmacies at magasins do midicamant 3 
brevetis 

Magas ins do chaussures 4 

Magas ins do vêtements pour houinms 5 

Magas ins do vêtmmunts pour dames 6 

Autros magas iris do vêt.ments 7 

Magas ins do meubles at dapparails 8 
minagers 

Ilagasins daccessoires damubiom.nt 9 

Concessionnair.s do vibicules 10 
automobiles at r6criat ifs 

Stations-service 11 

Magasins do pieces at dacc.ssoirss 12 
pour automobiles at services 

Magas ins do marchandis.s div.rs.s 13 

Autres magasins do produits semi- 14 
durables 

Autres megasins do produi*s durabies 15 

Autres magasins do vents au detail 16 

Total, .nsa.ble des magasins 	17 

legions 

2,646.1 

748.2 

5,165.7 

3,953.2 

40,866.4 

60,462.9 

6,007.4 

5,615.1 

18,717.2 

24,003.1 

224.5 

383.7 

	

225.7 	238.7 	356.8 	315.0 	291.2 	263.4 

	

60.5 	65.3 	96.2 	81.0 	80.6 	77.1 

	

457.3 	491.8 	707.5 	618.1 	591.5 	5473 

	

341.2 	355.4 	526.6 	472.7 	462.5 	429.8 

	

3,672.5 	3,902.8 	4,873.3 	4,596.6 	4,582.7 	4,216.5 

	

5,445.6 	5,695.7 	8,150.3 	7,061.7 	6,604.9 	6,385.0 

	

561.7 	584.4 	792.7 	706.0 	683.9 	632.3 

	

508.6 	536.5 	728.8 	659.4 	638.3 	561.3 

	

1,699.5 	1,798.7 	2,434.7 	2,075.9 	2,001.3 	1,854.0 

	

2,276.9 	2,439.1 	3,024.6 	2,710.9 	2,618.1 	2,508.4 

	

17.8 	20.2 	25.9 	22.3 	24.8 	23.1 

	

37.4 	36.2 	65.7 	38.6 	40.5 	38.4 

T.rr.-N.uvo 18 

Il.-du-Princ.-Edouard 19 

Nouvells-Ecosse 20 

Nouveau-Brunswick 21 

uibec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloiè ia-Br itannique 27 

Yukon 28 

Territoires du Nord-Ouest 29 

. 
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TABLE 7. Department Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

Ventes 

	

September 	August 	July 	June Year-to-data 

	

1997 	1997 	1997 	1997 	1997 

	

Septembre 	Aoü* 	Juillet 	Juin 	Cuim.slatif 

millions of dollars - millions de dollars 

94.3 102.0 95.3 92.4 767.6 

24.5 29.5 28.2 24.8 205.5 

173.1 186.8 170.4 165.4 1,442.4 

137.7 148.8 136.7 138.9 1115911 

1 3 489.6 1,528.8 1,425.9 1,470.3 12,231.9 

2,476.1 2,519.8 2,344.2 2,415.0 19,961.0 

199.0 215.5 197.4 207.7 1,705.5 

186.0 196.3 185.0 193.0 1,566.7 

706.2 740.1 676.3 668.3 5,747.2 

937.9 974.5 923.2 891.3 7,873.2 

6.1 6.9 6.7 6.4 50.7 

21.1 21.8 21.8 22.5 187.3 

6,451.7 6,670.8 6,211.2 6 1 294.0 52,898.2 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

OMar 10 

Manitoba 

Saskatchewan 

Alberta 

British Columbia 

Yukon 

Northwest Territories 

Total 

TABLE 8. Department Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estioates) 

September 
1997 

Septembre 

August 
1997 
AOtIt 

July 
1997 

Juillet 

Juno 
1997 
Juin 

May 
1997 
Mai 

April 
1997 

Avril 

March 
1997 
Mars 

millions of dollars - millions de dollars 

Regions 

Newfoundland 94.3 102.0 95.3 92.4 93.4 81.6 76.9 

Prince Edward Island 24.5 29.5 28.2 24.8 24.3 20.0 19.4 

Nova Scotia 173.1 186.8 170.4 165.4 172.0 153.5 153.7 

New Brunswick 137.7 148.8 136.7 138.9 139.6 123.1 119.6 

Quebec 1,489.6 1,528.8 1,425.9 1,470.3 1,537.6 1,356.3 1,196.1 

Ontario 2,476.1 2,519.8 2,344.2 2,415.0 2,405.9 2,184.3 2,013.7 

Manitoba 199.0 215.5 197.4 207.7 205.7 181.8 185.3 

Saskatchewan 186.0 196.3 185.0 193.0 194.5 173.4 158.7 

Alberta 706.2 740.1 676.3 668.3 714.3 625.8 592.4 

British Columbia 937.9 974.5 923.2 891.3 972.4 866.9 829.9 

Yukon 6.1 6.9 6.7 6.4 5.5 5.1 5.4 

Northwest Territories 21.1 21.8 21.8 22.5 23.4 21.2 20.5 

Total 6,451.7 6,670.8 6,211.2 6,296.0 6,488.6 5,793.1 5,371.5 
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TABLEAU 7. Vantas da •archand.ises genr, grand magasin, non -désaisonnaliséss, salon la region S  (périod.s courantes) 

Change from previous year 

• 	 Varist ion par 	rapport a 	Panne. precedent. 

	

Septerther 	August 	July 	June Year-to-dat. 

	

1997 	1997 	1997 	1997 	 1997 

	

Sep+athre 	AoCit 	Juillet 	Juin 	Cussilatif 

Per cent - pourcentage 

. 

Regions 

6.5 Terre-Mauve 

2.3 Ile-du-Prince-Edouard 

1.8 Nouvelle-cosse 

-3,0 Nouveau-Brtaswick 

2.7 Quebec 

10.1 Ontario 

5.1 Manitoba 

11.4 Saskatchewan 

9.1 Alberta 

5.6 Coloiuthi.-Britannique 

-5.5 Yukon 

0.5 Territoir.s do Nord-Ou.st 

6.7 Total 

12.2 6.5 10.3 9.8 

2.7 1.7 6.4 0.2 

6.1 1.9 3.8 0.9 

0.1 -4.5 -2.5 -0.9 

8.1 6.5 4.1 -0.4 

9.6 11.5 13.0 9.7 

6.3 6.1 6.9 5.0 

14.2 8.8 14.1 10.9 

10.9 9.1 12.4 7.9 

4.9 2.4 3.4 -1.7 

-4.2 -10.3 -19.5 -4.1 

7.1 -0.5 4.6 -3.4 

8.4 7.5 8.4 4.6 

TA3LEAU S. Ventas do marchandises genre grand •agasin, non-désaisonnaliséas, solon Ia region 
(estivations historiques) 

	

February January Deceuther Nov:ó.r October Septerer 	Year 
1997 	1997 	1996 	1996 	1996 	1996 	1997 

	

FCvrier Janvier Déc.thr. Noveróre Octobre Septeuóre 	Année 

millions of dollars - millions de dollars 

Regions 

64.3 67.3 161.0 128.8 100.3 84.0 

16.9 17.8 40.9 27.9 24.5 23.8 

129.6 137.9 298.7 226.8 183.6 163.2 

104.1 110.6 240.3 179.1 152.6 137.6 

1,052.5 1,174.9 2,020.5 1,558.8 1,473.8 1,378.2 

1,754.7 1,847.2 3,721.6 2,733.9 2,328.3 2,258.2 

155.4 157.6 326.2 237.9 207.7 187.3 

139.6 140.4 286.5 209.7 180.2 162.8 

498.3 525.4 1,059.1 745.6 666.6 637.0 

713.0 764.1 1,376.0 997.2 899.5 894.5 

4.3 4.3 8.7 6.4 6.5 6.3 

17.8 17.2 26.5 20.4 21.0 19.7 

,65D.4 4,944.9 9,546.1 	7,072.5 6,244.5 5,952.7  

Terre-Mauve 

fle-du-Pr ince-Edouard 

Nouvelle-fcoss. 

Houveau-Brixsw ick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Coloeó ic-Kr itannique 

Yukon 

Territoires do Nord-Ousat 

Total 

767.6 

205.5 

1,442.4 

1,159.1 

12,231.9 

19,961.0 

1,705.5 

1,566.7 

5,747.2 

7,873.2 

50.7 

187.3 

52,898.2 

Reta,l Trade, September 1997 
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TAILE 9 • Retail Trade, Canada, Current and Constant (1986) Dollar Estsaates 

Unadjusted 
Non d6saisonnalis6 

Price index Curr.nt dollars Year/year 	Constant 1986 Year/year 
per cent dollars per cent 

change change 

Indice des prix Dollars Variation an Dollars Variation an 
courants pourcentage constants pOUrcenta9e 

pour lannee 1986 pour lannee 

millions of dollars 

1995: 

January 117.5 14,658.1 5.0 12,306.6 3.8 
February 118.2 14,028.9 3.7 11,872.0 1.9 
P'nrch 118.7 16,803.7 2.4 14,158.9 -0.3 

April 118.9 17,065.3 0.2 14,350.9 -2.6 
May 116.9 18,840.2 4.8 15,770.1 1.5 
June 119.3 19,330.2 4.3 16,203.2 1.5 

July 119.0 17,887.2 1.6 15,032.4 -0.7 
August 118.5 18,386.0 5.6 15,518.4 3.6 
Septether 118.4 17,934.3 2.9 15,143.5 0.8 

October 118.2 17,331.0 -0.1 14,667.3 -2.4 
Noveuther 118.3 18,218.0 1.6 15,403.1 - - 

Decether 117.6 21,317.5 -2.6 18,124.1 -4.0 

Year 118.3 211,600.4 2.3 178,550.5 0.1 

1996: 

January 119.2 14,807.7 2.4 12,423.3 0.9 
February 119.7 14,894.2 6.2 12,441.5 4.8 
March 120.4 16,804.7 - - 13,955.1 -1.4 

April 121.2 17,527.2 2.7 14,466.3 0.8 
May 121.5 19,516.0 3.6 16,066.1 1.9 
June 121.3 18,981.4 -1.8 15,646.4 3.4 

July 120.5 18,390.1 2.8 15,261.7 1.5 
August 120.3 18,812.0 2.3 15,641.5 0.8 
Septether 120.4 17,536.7 -2.2 14,566.6 -3.8 

October 120.9 18,620.5 7.4 15,402.3 5.0 
Novether 121.3 19,358.3 6.3 15,960.7 3.6 
Decether 120.1 21,763.0 2.1 18,191.6 3.7 

Year 120.6 217,011.7 2.6 180,023.1 0.8 

1997: 

January 122.0 16,164.8 9.2 13,249.3 6.6 
February 122.9 15,304.6 2.8 12,452.7 0.1 
March 123.3 17,244.9 2.6 13,991.2 0.3 

April 123.1 19,290.6 10.1 15,668.4 8.3 
May 123.0 21,264.0 9.0 17,283.4 7.5 
June 122.9 20,132.3 6.1 16,385.0 4.7 

July 122.3 20,247.4 10.1 16,552.5 8.5 
August 122.3 19,860.2 5.6 16,244.9 3.9 
Septether 122.2 19,284.7 10.0 15,781.8 8.3 

October 
Novether 
Deceither 

Year 

S 
1 Seasonally adjusted constant (1986) dollar estimates are derived by deflating, with an inlicit price index, 
the seasonally adjusted current dollar estimate. 
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TAB LAU 9 • Ccarce da detail, Canada, •sti.ations an dollars courants at constants (1986) 

Seasonally adjusted 
Desaisonnalise 

	

Price Index Current Dollars 	Month/month 	Constant 1986 	Month/month 

	

per cent 	dollars 1 	per cent 

	

change 	 change 

Indice des prix 	Dollars 	Variation on 	Dollars 	Variation an 

	

courant S 	pourcentage 	constants 	pourcentage 

	

pour le mois 	 1986 1 	pour le mois 

millions de dollars 

1995: 

117.4 17,557.6 -0.8 14,955.4 -1.1 Janvier 
117.7 17,481.6 -0.4 14,853.8 -0.7 Février 
118.0 17,427.5 -0.3 14,765.1 -0.6 Mars 

118.4 17,470.8 2.5 14,750.6 -0.1 Avril 
119.1 17,611.5 0.8 14,789.2 0.3 hal 
119.0 17,703.1 0.5 14,875.2 0.6 Juin 

119.0 17,692.0 -0.1 14,872.9 - - Juillet 
118.8 17,882.7 1.1 15,047.4 1.2 AOCJt 
119.1 17,832.8 -0.3 14,972.7 -0.5 S.pt.èra 

118.9 17,611.9 -1.2 14,808.0 -1.1 Octobre 
118.8 17,638.9 0.2 14,848.4 0.3 Novethre 
119.1 17,690.3 0.3 14,859.1 0.1 Décethre 

118.6 	211,600.7 	 •.. 	178,397.8 

1996: 

119.0 17,692.6 - - 14,865.8 - - Janvier 
119.2 17,714.7 0.1 14,866.4 - - Février 
119.7 

. 

17,793.7 0.4 14,867.5 - - Mars 

120.5 17,828.1 0.2 14,801.0 -0.4 Avril 
120.9 17,884.3 0.3 14,792.0 -0.1 Maj 
120.9 18 1 015.5 0.7 14,900.8 0.7 Juin 

120.3 18,056.2 0.2 15,002.9 0.7 Juillet 
120.7 18,097.9 0.2 14,996.2 - - Aoüt 
121.0 18,211.4 0.6 15,047.5 0.3 Sep*ethre 

121.6 18,422.2 1.2 15,148.2 0.7 Ockobre 
122.0 18,695.5 1.5 15,328.8 1.2 Noveu,,re 
122.0 18,624.5 -0.4 15,260.0 -0.4 Déc.ithre 

120.7 217,034.6 .•. 179,877.1 .•. Anne. 

1997: 

121.7 18,874.3 1.3 15,506.6 1.6 Janvier 
122.1 19080.1 1.1 15,622.2 0.7 Fevrxsr 
122.2 18,943.7 -0.7 15,503.2 -0.8 Mars 

122.3 19,179.7 1.2 15,681.5 1.1 Avril 
122.3 19,360.5 0.9 15,824.0 0.9 hlai 
122.3 19,296.8 -0.3 15,774.2 -0.3 Jujn 

122.2 19,558.6 1.4 16,001.2 1.4 Juillet 
122.6 19,617.3 0.3 16,000.0 - - AoG* 
122.8 19,669.6 0.3 16,015.7 0.1 Septethre 

Octobre 
Novethre 
Décsthre 

Annéa 

1 l.a désaisonnalisation des estimations on dollars constants (1986) sobtient an dégonflant avec un indice 
ii,plicite, les donnáes désaisonnal:sées an dollars courants. 
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APPENDIX I 

Definitions 

Retail Ti-ode, for the purpose of this pub-
lication, is defined as "the aggregate sales 
madi through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a business location (usually a 
store) in which the principal activity is the 
sale of morchandiss and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, o.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nossos which have been classified to the 
general merchandise store' category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

lotal net sa1s include sales of new and 
used merchandise and recBipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes Iprovin-
cial sales tax and the Goods and Services Tax 
(OST)) collected for remittance to a govern-
merit agency are excluded. Prior to January 
191, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
ta>:es, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPEND ICE I 

Definitions 

Coemerce do detail signifie, pour les be-
soins de Is prósente publication, "lensemble 
des ventes faites par des points do vente au 
detail. 

Un point do yenta au detail, suivant Is 
definition de Skatistique Canada, est un local 
daffaires (habituellement un magasin) dont 
lactivité principale est la vents do marchan-
discs at do services connexes au grand public 
pour la consommation ménagère ou porsonnolle. 
Les estimations relatives au commerce de 
detail no prennant pas an compte los vontes 
directes, c'est--dire los ventos qui no sont 
pas faites par l'intermédiaire dun point do 
vents au detail, par oxomple les ventes direc-
tes par demarchago, los vontos par distribu-
tour automatique, les vont.s de journaux ou do 
revues faitos directement par los imprimeurs 
at éditeurs, at les ventos faites par les cer-
des du livre at les clubs de disques. Il n'y 
a quune exception: lea ventes des grands 
magasins faltes par Is posts ou par catalogue, 
qui sont classees dens Is categoric des "maga-
sins do merchandises divorses". En outre, 1s 
commerce do detail no comprend pea lea ventes 
au detail des unitós auxiliairss (par exemple, 
entrepôts, sieges sociaux, etc.), ni los 
ventes des entrepreneurs dont lactivitC prin-
cipals no relève pas du commerce do detail, ni 
ins operations de detail entro particuliors. 

Los vnntes nattes tctal.s comprennent los 
ventes do marchandises neuves at doccasion at 
los recottes provonant de reparations, de 
location do materiel, do la vente do ropes at 
dautros activitCs do services, coins Is va-
lour des rendus merchandises rotournóos), los 
ajustements at los rabais. Los vontes totalos 
nottes comprennont egalomont Is valour dos 
reprises, los commissions sur Is vento do mer-
chandises appartenant I autrui (y compris los 
commissions touchéos pour Is yenta do billets 
de loterie) at Is valour (au detail) des mer-
chandises prClovóes par 10 proprietaire pour 
son usage personnel. On no prend pas an compte 
las rocettes hors exploitation, los recouvro-
ments do mauvaisos crCanc.s at les taxes do 
vents (taxe do vonke provincials at la taxe 
sur los produits at los sorvicos (TPS)) 
perçues pour 1s compte dun organism. public. 
Los donnees sur los ventes antériouros 1 jan-
vier 1991 incluont Is taxe do vento fódóral. 
(TVF). DO a cc changemont dans los taxes in-
diroctos, los donneos avant 1991 no sont pas 
tout a fait comparables avec cellos des annéos 
subsCquentes. Pour los utilisatours interossés 
I calculer des donnêes comparablos, uno esti-
mation du montant do Is TVF inclus dens los 
ventos au dCtail pour 1990 est disponible pour 
Is Canada do Ia section du commerce do detail. 
Cetto estimation nest pas suffisammont fiablo 
pour pormottro dos ajustoments cu nivosu 
provincial. 

. 
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Oepartaent store typo •erchandise (05Th) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Les •archandises du genre de calles vendues 
dans los grands •agasins (MGGN) correspondent 
au total du commerce de detail moms los grou-
pes do commerce suivants: les supermarchés 
dalimentation at les épiceries; tous les au-
tres magasins dalimentation; los concession-
naires do véhicules automobiles at récréatifs; 
los stations-service; les magasins de pièces 
0* d'accessoires pour véhicules automobiles et 
services; et los autres magasins do vente au 
detail (comprend los magasins do spirituoux, 
de yin at do bière at los magasins do vente 
au detail, n.c.a.). 

[1 

S 

S 
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APPEHDIX XI 

TRADE GROUP COVERAGE 

010 Supermarkets and Grocery Stores 

6011 Supermarkets 
6012 Grocery stores (except supermarkets) 

020 All Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies 
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Sho. stores 

050 Men's Clothing Stores 

6121 Mens clothing stores 

00 Wo.en's Clothing Stores 

6131 Hoe,ens clothing stores 

070 Other Clothing Stores 

6141 Childrens clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 HoUSehOld Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

APPENDICE II 

0UVERTURE DES GROUPES DE 0ERCE 

010 Supermarchés d ' alioentation at épicaries 

6011 upermarchds d • al imentat ion 
6012 Epaceries (sauf les supermarches) 

020 Tous les autres •agasins d'ali.entation 

6013 Boulangeries-pâtisseries 
6014 Confiseries at magasins do noix 
6015 Mogasins do fruits et legumes 
6016 Merchés de viande 
6019 Autres ma9asins dalimentation 

spécialises, n.c.a. 

030 Pharmacies at magasins do .édicaoents 
brevetés 

6031 Pharmacies 
6032 Piagasins do médicaments brevetés at de 

produits do toilette 

040 Nagasins do chaussures 

6111 liagasins do chaussures 

050 Magasins do vêteeents pour hoes 

6121 Magasins do vêtements pour hoimnes 

060 liagasins do v&tesents pour dames 

6131 liagas ins do vtemants pour dames 

070 Autr.s .agasins do vétements 

6141 liagasins do vtements pour enfants 
6142 Piagasins do fourrures 
6149 Autres magasins do vêtements, n.c.a. 
6151 Piagasins de tissus at do files 

080 Magasins do ..ubles at d ' appareils 
.énagers 

6211 Magasins de meubles de maison 
(avec appareils ménagers at accessoires 
damethlemen±)  

6212 tiagas ins cia meubles do umison 
(sansappareils ménagers ni accessosres 
dametthle,nent) 

6213 Ateliers do reparation de meubles 
6221 tiagasins dappareils ménagers, cia postes 

do télévision et do radio at dappareils 
stéréophoniques 

6222 tiagasins do postes do télévision at cio 
radio at dappareils stéréophonigues 

6223 Ateliars do reparation dappareils 
ménagers, do postas do television ct do 
radio at dappareils stéréophoniquos 

090 Nagasins d • accessoires d a.eubl..ent 

6231 Magas ins cia revétemants cia sol 
6232 Magasins do tentures 
6239 Autres magasins daccessoires dameublement 

100 Concossionnaires do véhicul.s auto.obiles 
at récréatifs 

6311 Automobile (new) dealers 6311 Concessionnaires dautomobiles neuves 
6312 Automobile (used) dealers 6312 Concessionnaires dautomobilus doccasion 
6321 Motor home and travel trailer dealers 6321 Marchands do roulottes motorisCes at do 

roulottes de voyage 
do bateaux, do 	hors- 6322 liarchands 	 moteurs 6322 boating Boats, outboard motors and 

accessories doalers bord at dacessoires pour bateaux 
6323 Motorcycle and snowmobile dealers 6323 Marchands cia motocyclettes at do 

inotoneiges 
632 Other recreational vehicle dealers 6329 Autres marchands do véhicules de loisir 

S 
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110 Gasoline Service Stations 

6331 Gasoline service stat ions 

120 Autemotive Parts, Accessories and 
Services 

6341 Home and auto supply stores 

6342 Tire, ba±(ary, parts and accessories 
stores 

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Moff 1cr replacement shops 

6354 Motor vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor vehicle repair shops 

6391 Car washes  
6399 Other motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores  
6413 Other general merchandise stores 

(variety and general merchandise stores) 

140 Other Semi-Durable Goods Stores 

6511 Book and stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

150 Other Durable Goods Stores 

6541 Sporting goods stores 
6542 Bicycle shops 
6551 Mosical instrument stores 
6552 Record and tape stores 

6561 Jewellery stores 
6562 Hatch and jewellery repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Nine stores 
6023 Beer stores 
6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians shops 
6593 Art galleries and artists supply stores 

6594 Luggage and leather goods stores 
6595 Monument and tooós*one dealers 

6596 Pot stores 
6597 Coin and stamp dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 

110 Stations -service 

6331 Stations-service 

120 Magasins de pièces at d'accessoires pour 
véhicules automobiles at services 

6341 Magasins do fournituras pour la .iaison at 
pour 1 • automobile 

6342 Ma9asins do pneus, daccumulateurs, do 
pieces at daccessoaros 

6351 Garages (réparat ions générales) 
6352 Ateliers de peinturo at de carosserie 
6353 Ateliers do remplacement do silencaeux 

6354 Ate].iers do remplacement do glaces pour 
véh icules automobiles 

6355 Ateliers do répara± ion at do 
remplacement do boites do vitesse do 
vIhicules automobiles 

6359 Autres ateliers do reparation do 
véhicules automobiles 

6391 Lave-autos  
6399 Autres services pour vehiculos 

automobiles, n.c.a. 

130 Magasins do merchandises diverses 

6411 Magasins a rayons 
6412 Magasins géneraux 	- 	- 
6413 Autres magasins do merchandises diverses 

(bazars at magasins do merchandises 
diverses) 

140 Autres magasins do produits semi -durables 

6511 Librairies at papetories 
6521 Fleuristes 	- 
6522 Centres do jardanage 
6531 Quincaillerius 
6532 Magasins do peinture, do vitro at do 

papier point 
6581 Magasins do jouets at darticles do 

loisir 
6582 Magasins do cadeaux, darticlas do 

fantaisie at do souvenirs 

150 Autres •agasins do produits durablas 

6541 Magasins d'articles do sport 
6542 Magasins do bicyclettes 
6551 Magasins dinstruments do ueasique 
6552 Magas ins do disques at do bandos 

magnet iques 
6561 Bijouteries 
6562 Ateliers do reparation de u,ontres at do 

bijoux 
6571 Magasins dappareils at do foumitures 

photographiques 

160 Autres ..gasins do vente au detail 

6021 Magasins do spirituoux 
6022 Magasins do yin 
6023 Magasins do bier. 
6591 Magasins do merchandises doccasion, 

n.c.a. 
6592 Opticiens 
6593 Galeries dart at nogasins do 

fournitures pour artistes 	- 
6594 Magas ins do bagages at do ooroquinerie 
6595 Magas ins de monuments funéraires at do 

pierres toobales 
6596 Magas ins danimaux do meason 
6597 Marchands do pieces de monnais at cia 

tithres  
6598 Marchands demeisons mobiles 
6599 Autres megasins do vente au detail, 

n. c.a. 
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lERVICES INDICATORSj 
For and About Businesses 
Serving the Business 
of Canada 

S 

Now, instead of this fragmented picture. Services Indicators 
bnngs you a cohesive whole. An innovative quarterly from StatisriLs 
Canada, this publication breaks new ground, providing t(inl 
updates on performance and developments in: 

Communications 
M Finance, Insurance and Real Estate 

. Business Services 

Services Indicators brings together analytical tables, charts, graphs 
and commentary in a stimulating and inviting format. From a wide 
range of key financial indicators including profits, equity, revenues, 
assets and liabilities, to trends and analysis of employment, salaries 
and output - PLUS a probing feature article in every issue, Services 
Indicators gives you the complete picture for the first time! 

Finally, anyone with a vested interest in the services economy can go 
to Services Indicators for current information on these industries 

both at-a-2lance and in more detail than has ever been available 
- all in one unique publication. 

If your business is serving business in Canada, or if you are involved 
in financing, supplying, assessing or actually using these services, 
Services Indicators is a turning point - an opportunity to forge into 
the future armed with the most current insights and knowledge. 

Order YOUR subscription to Services Indicators today! 

Services Iudkaiors (catalogue no. 63-01641"B) is $116 (phs GST/HST and applicable 
r-i) in Canada, US$116 in the United States and US$116 in other countries. 
To order, write to Statistici Canada, Operations and Integration Division, Circulation 
Management, 120 Parkdale Avenue, Ottawa, Ontario, KIA 0T6, or contact the nearest 
Statistics Canada Regional Reference Centre listed in this publication 
If more convenient, fax your order to 1400489-9734 or (613) 951-1584 or call 
1-800.267.6677 toll•free in Canada and the United States [(613) 951.7277 elsewhere) 
and charge to your VISA or MasterCard, Via Internet orderCastatcan.ca . 
Visit our Web Site www.statcan.Ca. 
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At last, current data and expert 
analysis on this VITAL sector in 
one publication! 

T he services sector now dominates the 
industrial economics of the world. 
i'ciccommunications, banking, 

advertising, computers, real estate, engineering 

and insurance represent an eclectic range of 
services on which all other economic sectors 
rely. 

Despite their critical economic role, however, it 
has been hard to find out what's happening in 
these industries. Extensive and time-consuming 
efforts have, at best, provided a collection of 
diverse bits and pieces of information ... an incomplete basis for 
informed understanding and effective action. 

I iii  
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service d 	II 	Lad.a 
Ct a leur IIUCIIL1OII... 

L e secteur des services domir.e I l'heure actuelle 
les economies industrielles du mondc. Les 
télécommunications, les operations bancaires, Ia 

publicite, l'informatique, l'immobilicr, Ic genie et lassurance 

represcntent une gamme éclectique dc services sur lesquels 

reposent tous les autres secteurs économiqucs. 

En dépit de leur role critique sur Ic plan économique, ii est 
toutefois difficile de savoir cc qui Se passe dans ces branches 
d'activité. Des efforts considérables Ct fastidieux ont permis, 
au micux. de rassemblcr uric collection de renseignements 
fragmentaires divers... qui nc favonsent pas Ia comprehension 
avisCe et Ia prisc de mesures efficaces. 

Remplaccz maintenant cc tableau fragmentatre par l'tmage cohCrente quc vous 
offrc indicaleurs des services. Cettc publication trimesrrielle innovatrice de 
Statistiquc Canada pCnCtre dans un domaine inexploré, fournissant des 
aperçus onpoauns du rcndement et des prngrès dans les domaines suivanis 

Communications 
Finance, assurance ci inunobiller 

Y' Services aux entreprises 
ii,skioue. des 

diagrammes, des graphiques et des observations en un mode de presentation 
stimulant et anrayant. En puisant I même une vaste gamme d'indicateurs 
financiers importanls, allant notamment des profits, des capitaux propres, des 
recettes, de l'actif ci du passif aux tendances et analyses de l'emploi, des salaires 
et de Ia production - I laquelle s'aioutc un article de fond exploratif dans 
chaque numéro, indicateurs des services brosse pour Its premiere foBs un 
tableau complet! 

Enfin, quiconque s'intéresse au secteur des services petit consulter Indlcateurs 
des services pour trouver des renseignements courants sur ces branches 
d'activité... tant sous une forme sommaire guI un nivcau de detail n'ayant 
iamais encore été offert - et cc, dans une méme publication. 
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dans Lavenir en étant armé des rCflexions et connaissances les plus actuelles. 
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Services Indicateurs 
IndicatIrs desservkes 

I 	- 

Enfin regroupées en une publication, des 
données courantes Ct des analyses éclairées 
sur cc secteur ES SENTIEL! 
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