
Catalogue no. 63-005-XPB 

Retail 
"FAL 	• Trade 
MAIN :  November 1998 

TArT 	 lCTUEi 

CANAPA 	$ANARA 

') 

LIBRARY 
RIBLIOTHEQUE 

Tir 

N° 63-005-XPB au catalogue 

Commerce 
de detail 
Novembre 1998 

. 

S 

I 	Statistics Statistique 
Canada Canada Canadc!  



Data in many forms 	 Des données sous plusieurs formes 

Statistics Canada disseminates data in a variety of forms. In 	Statistique Canada diffuse les données sous formes diverses. Outre les 
addition to publications, both standard and spedal tabulations are 	publications, des totalisations habituelles et spéciales sont offertes. Les 
offered. Data are available on the Internet, compact disc, diskette, 	données sont disponibles sur Internet, disque compact, disquette, imprime 
computer printouts, microfiche and microfilm, and magnetic tape. 	d'ordinateur, microfiche et microfilm, et bande magnetique. Des caries et 
Maps and other geographic reference materials are available for 	dautres documents de réfOrence geographiques sont disponibles pour 
some types of data. Direct online access to aggregated 	certaines sortos de données. L'accès direct a des données agrogees est 
information is possible through CANSIM, Statistics Canada's 	possible par Ic truchement de CANSIM, Ia base de données ordinolingue et 
machine-readable database and retrieval system. 	 le système dextraction de Statistique Canada. 

How to obtain more information 	 Comment obtenir d'autres renseignements 

Toute demande de renseignements au sujet du present produit ou au sujet 
de statistiques ou de services connexes doit étre adressée a: Section du 
commerce de detail, Division de Ia statistique du commerce, Statistique 
Canada, Ottawa, Ontario, K1A 0T6 (télephone : (613)951-3549 ou sans frais 
au 1-877-421-3067) ou a l'un des centres de consultation regionaux de 
Statislique Canada: 

Halifax 	(902) 426-5331 	Regina 	(306) 780-5405 
Montréal 	(514) 283-5725 	Edmonton 	(403) 495-3027 
Ottawa 	(613) 951-8116 	Calgary 	(403) 292-6717 
Toronto 	(416) 973-6586 	Vancouver 	(604) 666-3691 
Winnipeg 	(204) 983-4020 

Vous pouvez egalement visiter notre site sur le Web: 
httpi/www.statcan.ca  

Un service d'appel interurbain sans frais est offert a tous les utlilsateurs 
qui habitent a l'extérieur des zones de communication locale des 
centres de consultation régionaux. 

Service national de renseignements 	 1 800 263-1136 
Service national d'appareils de 

télécommunications pour les 
malentendants 	 1 800 363-7629 

Numéro pour commander seulement 
(Canada et Etats-Unis) 	 1 800 267-6677 

Renseignements sur les commandes et les abonnements 

Les prix ne comprennent pas les taxes de vente 

Le produit no  63-005-XPB au catalogue parait mensuellement en version 
imprimée standard. Au Canada, un numéro coOte 21,00 $ et un 
abonnement dun an cofite 206.00 S. A I'extérieur du Canada, un numéro 
coOte 21,00 $US et un abonnement d'un an coOte 206,00 SUS. 

Veuillez commander par Ia poste, en écnvant a Statistique Canada, Division 
de Ia diffusion, Gestion de Ia circulation, 120, avenue Parkdaie, Ottawa 
(Ontario) K1A OTG; par téléphone, en composant le (613) 951-7277 ou Ic 
1 800 770-1033: par télécopleur, en composant le (613) 951-1584 ou Ic 
1 800 889-9734: ou par Internet, en vous rendant a order@statcan.ca . 
Lorsque vous signalez un changement d'adresse, veuillez nous foumir 
l'aricienne et Ia nouvelle adresses. On peut aussi se procurer les produits 
de Statistique Canada aupres des agents autorisés, dans Ies librairies et 
dans las bureaux rOgionaux do Statistique Canada. 

lnquines about this product and related statistics or services 
should be directed to: RetaIl Trade Section,Distributive Trades 
Division, Statistics Canada, Ottawa, Ontario, K1A 016 (telephone: 
(613) 951-3549 or toll free at 1-877-421 -3067) or to the Statistics 
Canada Regional Reference Centre in: 

Halifax 	(902) 426-5331 	Regina 	(306) 780-5405 
Montréal (514) 283-5725 	Edmonton 	(403) 495-3027 
Ottawa 	(613) 951-8116 	Calgary 	(403) 292-6717 
Toronto 	(416) 973-6586 	Vancouver (604) 666-3691 
Winnipeg (204) 983-4020 

You can also visit our World Wide Web site: 
http:/twww.statcan.ca  

Toll-free access Is provided for all users who reside outside the 
local dialing area of any of the Regional Reference Centres. 

National enquiries line 	 1 800 263-1136 
National telecommunications 

device for the hearing 
impaired 	 1 800 363-7629 

Order-only line (Canada and 
United States) 	 1 800 267-6677 

Ordering/Subscription information 

All prices exclude sales tax 

Catalogue no. 63-005-XPB, is published monthly as a standard 
paper product. The prices for delivery in Canada are $21.00 per 
issue and $206.00 for one year subscription, and for outside 
Canada the cost is US $21.00 per issue and US $206.00 for one 
year subscription. 

Please order by mail, at Statistics Canada, Dissemination 
Division, Circulation Management, 120 Parkdale Avenue, Ottawa, 
Ontario, K1A 016; by phone, at (613) 951-7277 or 1 800 770-
1033; by fax, at (613) 951-1584 or 1 800 889-9734; or by Internet, 
at order@statcan.ca . For changes of address, please provide 
both old and new addresses. Statistics Canada products may also 
be purchased from authorized agents, bookstores and local 
Statistics Canada offices. 

Standards of service to the public 	 Normes de service a Ia clientele 

Statistics Canada is committed to serving its clients in a prompt, 
reliable and courteous manner and in the official language of their 
choice. To this end, the agency has developed standards of 
service which its employees observe in serving its clients. To 
obtain a copy of these service standards, please contact your 
nearest Statistics Canada Regional Reference Centre. 

Statistique Canada s'engage a fournir a sos clients des services rapides, 
flables et courtois et dane Ia iangue officielle de leur choix. A cet égard, notre 
organisme s'est dote de normes de service a Ia clientele qui doivent être 
observées par les empioyés lorsqu'ils offrent des services a Ia clientele. 
Pour obtenir une cople de ces normes de service, veuillez communiquer 
avec Ia centre de consultation regional de Statistique Canada le plus pres 
dechezvous. 	 0 
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Note of appreciation 

Canada owes the success of its statistical system 
to a long-standing co-operation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued co-operation and goodwill. 

Note de recomaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien Ctabl, entre 
Statistique Canada ct/a population, les entreprises, 
les administrations canadiennes ct/es autres 
organismes. Sans cette collaboration et cetie bonne 
volonté, ii serait impossible de produsre des 
statistiques précises et actueiles. 
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S IGNES CONVENT IONNELS 

	 S 
The following symbols are used in This 

Statistics Canada publication: 

-. figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too s.all to be expressed. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE OH CANS IN 

All current and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 and 
2420), 	as we].l as many other series are 
available to the public from 	Statistics 
Canada's computerized 	data bank CANSIM 
(Canadian Socio-Economic Information Manage-
ment System) via terminal, on computer print-
outs, or in machine readable form. For 
further information, contact the Cansim staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-951-8200), or 
the regional advisors at The Statistics 
Canada offices located across Canada. 

This publication was prepared under the 
direction of: 

• F. Naranda, Director, Distributive Trades 
Division 

• B. Lussier, Assistant Director, Distribu-
tive Trades Division 

• B. Meyer, 	Chiof, Retail Financial Sec- 
tion, Distributive Trades Division 

• P. Gratn, 	Senior Economist, Retail 
Financial Section, Distributive Trades 
Division 

Les signes suivants sont employés uniformément 
dans ce*te publication do Statistique Canada: 

nombres indisponiblos. 

n'ayant pas lieu de figurer. 

- nIant ou zero. 

-- nombres infimes. 

x confidential on vertu des dispositions de la Loi 
sur la statistique relatives au secret. 

NOTA 

Los chiffres ayant eta arrondis, les totaux no 
correspondent pas toujours. 

NOTE AU SUJET DE CANS IN 

La banque do données informatisées do Statistique 
Canada CANSIM (système canadien d'information socio-
économique) fournit au public toutes les statistiques 
actuelles at historiques sur 1. Commerce de detail 
(matrice nos 2299, 2398-2417 at 2420), et sur de 
nombreusos autres series, per le biais d'un 
terminal, d'imprimés d'ordinateur ou do supports 
ordinolingues. Pour plus de renseignemerrts, 
s'adresser au personnel de CANSIM do la Division 
de la diffusion, Statistique Canada, Ottawa, 
K1A 0Z8 (téléphone 613-951-8200), ou aux conseillers 
régionaux des bureaux do Statistique Canada si±ués 
è travors le Canada. 

Cette publication a été rédigée sous la direction de: 

• F. Naranda, directeur, Division de la statistique 
du commerce 

• B. Lussier, directeur adjoint, Division de 10 
statistique du commerce 

• B. Meyer, 	chef, Section du commerce de 
details financiers, Division do la statistique 
du commerce 

• P. Sratthn, 	iconomiste principal, Section 
du commerce do details financiers, Division do la 
statistique du commerce 
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The paper used in this publication meets the minimum 	Le papier utilisé dans Ia présente publication répond aux 
requirements of American National Standard for 	 exigences minimales de l'American National Standard for 
Information Sciences - Permanence of Paper for 	 Information Sciences - Permanence of Paper for Printed 
Printed Ubrary Materials, ANSI Z39.48 - 1984. 	 Ubrary Materials, ANSI Z3948 - 1984 
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Note to users 	 Notes aux utilisateurs 	 S 
Monthly estimates (unadjusted data) for four metropolitan 
areas (Montreal, Toronto, Winnipeg and Vancouver) can be 
tabulated by trade group and are available for purchase. For 
information on metropolitan area estimates, contact the 
Monthly Retail Trade Section at (613) 951-3549 or toll free 
at 1-877-421-3067. 

Users interested in acquiring further information relating to 
the methodology, seasonal adjustment and data reliability of 
this survey may consult the April 1998 issue (containing 
revisions to the previous year) of this publication or contact 
the Monthly Retail Trade Section. 

Les estimations mensuelles (non désaisonnalisées) pour les quatre 
regions m&ropolitaines (Montréal, Toronto, Winnipeg et Vancouver) 
par groupe de commerce sont disponibles pour achat. Pour plus de 
renseignements sur les regions métropolitaines, communiquez avec Ia 
Section mensuelle du commerce de detail au (613) 951-3549 ou sans 
frais au 1-877-421-3067. 

Les utilisateurs qui sont intCressés dobtenir plus de renseignements 
concernant Ia méthodologie, Ia désaisonnalisation et La fiabilitC des 
données de cette enqu&e peuvent consulter le nurnéro davnl 1998, de 
cette publication (incluant Les revisions de 1ann6e préc&iente) ou 
communiquez avec Ia Section mensuelle du commerce de detail. 

. 
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The dampening of sales in most sectors has slowed down 
total retail sales since the spring of 1998. Total employment 
has made considerable gains in 1998 but the high level of 
consumer debt may have reduced the amount of money 
available to households for spending in stores. Prior to the 
spring of 1998. total retail sales had generally been 
increasing since early 1996. 

Faits saillants 

En novembre, les ventes au detail ont progresse de 1, I %. s'Ctablissant 
a 20,8 milliards de dollars, aprCs avoir régressé de 13 % en octobre. 
Bien que Ia plupart des secteurs aient signalC des gains, La plus 
importante hausse de novembre eat attribuable aux concessionnaires de 
véhicules automobiles et récréatifs. Si l'on exciut les concessionnaires 
de vChicules automobiles et rCcréatifs, on constate que les ventes 
totales au detail sont demeurécs faibles pour un deuxiéme mois 
corisécutif en novembre. Par ailleurs, les ventes totales au detail en 
novembre ont été de 4,1 % superieures au niveau enregistrC au cours 
du méme mois en 1997. 

Le ralentissement des ventes dans la plupart des secteurs depuis Ic 
printemps 1998 s'est traduit par une reduction des ventes totales au 
detail. Si des gains considérables ont etC réalisCs au chapitre de 
l'emploi en 1998, les mCnages, en raison de leur haut niveau 
d'endettement, ont peut-&re dispose de moms dargent pour leurs 
dépenses dans les magasins. Avant cette période de ralentissement, les 
ventes totales au detail avaient gCnCralement augmentC depuis Ic debut 
de 1996. 

fl 
Highlights 

Retail sales advanced 1.1% in November to $20.8 billion, 
following a 1.7% decline in October. While most sectors 
had advancing sales, the largest increase in November came 
from motor and recreational vehicle dealers. Total retail 
sales, excluding sales by motor vehicle dealers, remained 
weak for a second consecutive month in November. Total 
retail sales in November were 4.1% higher than the same 
month in 1997. 

Contrary to other retail sectors, sales in furniture stores 	Contrairement aux autres secteurs du commerce de derail, celui de 
continued to increase in 1998, registering the highest year- 	l'ameublement a continuC de voir ses ventes progresser en 1998, 
to-date annual increase (+8.3%) for the first 11 months of 	enregistrant la plus forte augmentation annuelle cumulative (+8.3 %) 
the year. This compares with a year-to-date annual increase 	pour les 11 premiers mois de l'année. Lensemble des ventes au detail 
of 4.6% for total retail sales. The activity level on the resale 	ont pour leur part conriu une augmentation annuelle cumulative de 

• 	housing market may have helped sustaining retail sales of 	4,6 % pour les Ii premiers mois de I'année. Le niveau dactivitC dans 
furniture in 1998. 	 le marchC de Ia revente des maisons a peut-étre contribuC a soutenir les 

ventes de meubles au detail durant 1998. 

En novembre, lea grands gagnants au chapitre des ventes au detail sont 
les secteurs de l'automobile (+2.1 %) et des vCtements (+1,6 %). Le 
secteur de lameublement et celui de lalimentarion ont eux aussi affichC 
des gains en novembre (+ 1,2 % et +0,9 %, respectivement). Seuls lea 
magasins de marchandises diverses et les pharmacies ont vu leurs 
ventes reculer respectivement de 1.0 % et de 0.6 %. 

La remontée du secteur de l'automobile stimule lee ventes totales an 
detail 

La progression de novembre dans Ic secteur de l'automobile s'explique 
exclusivement par l'accroissement des ventes des concessionnaires de 
vChicules automobiles et rCcrCatifs. AprCs avoir vu Ieurs ventes chuter 
de 6,5 % en octobre, les concessionnaires de vChicules automobiles et 
rCcréatifs ont observe une augmentation de 3,4 % de leurs ventes en 
novembre. II sagit de Ia plus forte hausse mensuelle enregistrCe depuis 
dCcembre 1997, mois ou les genéreux stimulants consentis par les 
concessionnaires avatent fait bondir considCrablement lea ventes au 
detail de vChicules automobiles neufs. 

In November, the largest increases in retail sales occurred 
in the auto sector (+2.1%) and in clothing stores (+ 1.6%). 
Furniture (+ 1.2%) and food (.4-09%) retailers also reported 
higher sales in November. The only two sectors with 
diminishing sales were general merchandise stores (-1.0%) 
and drug stores (-0.6). 

Rebound in auto sector pushed up total retail sales 

November's increase in the auto sector came entirely from 
higher sales by motor and recreational vehicle dealers. After 
a drop of 6.5% in October, motor and recreational vehicle 
dealers reported a 3.4% increase in sales during November. 
This was their largest monthly increase since December 
1997 when generous dealer incentives pushed up 
considerably retail sales of new motor vehicles. 

Sales by motor and recreational vehicle dealers had 	AprCs avoir vu leurs ventes derneurer stables entre avril et juillet 1998, 
remained stable from April to July 1998, then picked up in 	les concessionnaires de vChicules automobiles ont etC tCmoins d'une 
August and September coincident with incentives offered 	reprise en aoOt et septembre, pCriode ofi ils ont offert des stimulants 
to consumers. Before April 1998, sales by motor and 	aux consommateurs. Avant avril 1998, Ia tendance des ventes chez les 
recreational dealers had generally been increasing since 	concessionnaires de vChicules automobiles Ctait gCnCralement a Ia 

. 	mid-1996. 	 haussedepuis le milieu de 1996. 

A milder fall and the late arrival of winter pushed clothing 	L'automne doux et I'arrivCe tardive de l'hiver ont amenC lea magasins 
retailers to lower prices of specific items in order to 	de vêtements a solder certains articles afin de liquider des stocks 

Retail Trade, November, 1998 	 Commerce de detail, novembre, 1998 
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abondants. En novembre, lea consommateurs ont dépensé 1,6 % de 
plus quen octobre dans les magasins de vêtements. Aprés avoir vu 
leurs ventes diniinuer pendant Ibis mois consécutifs, les magasins de 
vêtements pour dames ont signalé un gain de 4,1 %. Les magasins de 
vêtements pour hommes ont eux aussi observe tine hausse en novembre 
(+1,0 %) aprés deux mois de baisse. Les prix des vetements et des 
chaussures ont baissé de 1,5 % en novembre par rapport a octobre. La 
tendance gCnCrale des ventes dans les magasins de vêtements est a la 
baisse depuis le printemps de 1998, aprCs deux années de hausse. 

Las magasins d'ameublement ont eux aussi signalé un accroissement en 
novembre (+ 1,2 %), poursuivant ainsi Ia hausse gCnCrale arnorcée au 
pnntemps de 1996. 

En novembre, les magasins dalimentation ont signalC une hausse de 
leurs ventes (+0,9 %), malgré Ic mouvement de baisses observées dans 
ce secteur depuis juin. Avant cette période, les ventes des magasins 
d'alimentation avaient génCralement etC a la hausse depuis le debut de 
1996. 

Les venres des magasins de marchandises diverses (4.0%) ont reculC 
pour un deuxième mois consCcutif en novembre. Depuis le printemps 
1998, on observe une baisse gCnCrale des ventes des magasins de 
marchandises diverses. Les ventas au detail des magasins a rayons nonE 
guère bouge en novembre (-0.1 %), tandis que celles des autres 
magasins de marchandises diverses ont fléchi de 2,3 %. 

Hausse des ventes dans Ia plupart des provinces 

En novembre, des hausses ont été signalCes dans l'ensemble des 
provinces, sauf pour Ia Colombie-Britannique (-0.2 %) et l'ile-du-
Prince-Edouard (ventes inchangées). 

La Nouveau-Brunswick (+2,8 %) et lAlberta (+1,7 %) ont affichC les 
plus fortes augmentations de novembre. Toutefois, les ventes dans ces 
deux provinces ont Cté faibles au cours des derniers mois. En 
novembre, l'augmentation des ventes des concessionnaires de véhicules 
automobiles a contribuC a stimuler les ventes totales au detail au 
Nouveau-Brunswick. tandis que Ic mouvement de hausse en Alberta 
s'est Ctendu a lensemble des secteurs. 

liquidate high levels of stocks. Consumers spent 1.6% more 
in clothing stores during November as they did in October. 
Retail sales increased 4.1% in women's clothing stores, 
following three consecutive months of diminishing sales. 
Men's clothing stores also posted an increase in November 
(+1.0%) after two months of declines, Prices of clothing 
and footwear fell 1.5% in November compared to October. 
Overall, sales in clothing stores have weakened since the 
spring of 1998 after two years of general increases. 

Furniture stores also experienced increasing sales in 
November (+1.2%) continuing the upward trend started in 
the spring of 1996. 

Food store sales were up in November (+0.9%), despite a 
period of weakening sales that began in June. Before June 
1998, food store sales had generally been increasing since 
early 1996. 

In November, sales in general merchandise stores were 
down 1.0% - a second consecutive monthly decline. Sales 
by general merchandise stores have been following a 
downward trend since the spring of 1998. Retail sales in 
department stores were practically unchanged in November 
(41%), while sales in other general merchandise stores 
dropped 2.3%. 

Higher sales in most provinces 

All provinces experienced increasing sales in November, 
with the exception of British Columbia (-0.2%) and Prince 
Edward Island (unchanged). 

New Brunswick (+2.8%) and Alberta (+1.7%) posted the 
strongest increases in November. However, sales in these 
two provinces have been weak during the last few months. 
In November, increasing sales by motor vehicle dealers 
helped push up total retail sales in New Brunswick, while 
the increase in Alberta was spread across sectors. 

A strong increase in the automotive sector during 	Au Québec, Ia forte progression des ventes dans Ic secteur de 
November moved up total retail sales in Quebec by 1.4%. 	lautomobile a entramné une augmentation de 1.4 % des ventes totales 
This increase follows a decline of 1.0% in October. Overall, 	au detail. Ce gain fait suite a une baisse de 1,0 % rapportec en octobre. 
retail sales in Quebec have been relatively flat since March 	Dans lensemble, lea ventes au detail pour le Québec sont relativement 
1998 after a short period of general increases that began in 	ternes depuis mars 1998. Auparavant, elles avaient connu une breve 
the fall of 1997. 	 vague daugmentations gCnCrales qui s&ait arnorcée a lautomne de 

1997. 

En Ontario, les détaillants ont signalC une progression de 1.2 % de 
leurs ventes en novembre aprCs avoir rapportC une baisse de 1.4 % en 
octobre. La gain rapporté en novembre dans les ventes au detail en 
Ontario s'Ctendant a La plupart des secteurs. Las ventes des dCtaillants 
ontariens sont gCnCralement a La hausse depuis Ic milieu de 1996. 

Pour un quatriCme mois daffi ICe, les ventes au detail sont a La baisse 
en Colombie-Britannique. La repli des ventes dans Ic secteur de 
lautomobile a entralnC un recul de 0.2 % des ventes totales au detail 
pour Ia Colombie-Britannique en novembre. Las ventes totales au 
detail sont gCnCralement ala baisse depuis Ia fin de 1997 en Colombie-
Britannique. 

Ontario retailers posted a 1.2% advance in November after 
reporting a 1.4% decline in October. November's gain in 
retail sales in Ontario was broadly based as sales increased 
in most sectors. In general. Ontario retailers have enjoyed 
increasing sales since mid-1996. 

For a fourth consecutive month, retail sales were down in 
British Columbia. Declining sales in the automotive sector 
pushed down total retail sales in British Columbia by 0.2% 
in November. Total retail sales in British Columbia have 
generally been declining since the end of 1997. 
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Retail Sales Trends1  - Canada, 	 Tendances' des ventes au detail - Canada, 
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TAELE 1. Retail Sales, Seasonally Ad3usted, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	 previous month 

Year-to-  
Ventes 	date Variation p. r. 

1998 au .oas précédent 

	

Noveaber October Septeither 	August 	Noveriber October 
1998 	1998 	1998 	1998 Curpjlatif 	1998 	1998 

No. 	
Noveabre Octobre Septeabre 	Aot 	Noveobre Octobre 

millions of dollars - millions do dollars 

Trade Group - Canada 

I Stçeriuuarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 liens clothing stores 

6 liomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

	

4,510.1 	4,456.9 	4,476.9 	4,419.! 

	

361.4 	371.2 	356.4 	359. 

	

1,084.8 	1,091.6 	1480.1 	1,099. 

	

133.4 	134.8 	136.1 	137. 

	

130.7 	129.5 	130.9 	132. 

	

380.1 	365.1 	366.6 	370. 

	

547.5 	543.3 	536.3 	534. 

	

861.7 	852.3 	860.2 	854.8 

	

208.6 	205.2 	203.5 	202.4 

	

5,464.1 	5,283.6 	53,647.9 	5,567.4 

	

1 1 250.8 	11261.2 	1,260.1 	1,271.5 

	

1,216.2 	1,219.8 	1,198.7 	1 1 181.8 

	

2,331.0 	2,355.2 	2,365.4 	2,303.3 

	

723.1 	715.6 	704.7 	689.4 

	

573.0 	579.9 	583.4 	573.8 

	

995.9 	985.5 	993.3 	977.3 

20,772.4 20,550.1 20,900.4 20,675.5 

48,943.3 

3,980.3 

11,948.6 

1,541.5 

1,433.5 

4,098.6 

5,764.7 

9,230.7 

2,237.8 

59,765.6 

14,057.2 

13,214.9 

25,656.4 

7,639.7 

6,289.7 

10,762.4 

228,564.8 

Regions 

18 Newfodland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brtriswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 
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327.4 	324.7 	325.0 	311.8 

	

85.6 	85.6 	87.1 	87.7 

	

639.3 	636.6 	632.9 	635.4 

	

494.1 	480.5 	496.4 	494.6 

	

4,816.3 	4,747.8 	4,794.1 	4,758.7 

7006.8 7,815.0 7028.2 7,849.4 

	

731.2 	726.5 	753.9 	728.2 

	

630.9 	626.3 	653.6 	632.5 

	

2,347.0 	2,308.5 	2,416.5 	2,359.5 

	

2,724.3 	2,729.9 	2,742.6 	2,748.4 

	

26.2 	25.9 	26.5 	26.8 

	

43.5 	42.9 	43.4 	42.5 

-2- 	statistiq 

3,504.8 

957.3 

6,935.3 

5,432.6 

52,140.9 

85,461.8 

8,051.3 

7,001.2 

25,875.8 

30,443.1 

287.2 

473.6 

Commerci 
ue Canada - I 



Qrote da commorce - Canada 

&ermarchés dalimontation at 1 
épicer las 

bus las autres magas ins 2 
dalimen*ation 

Pharmacies at magas ins de 3 
.édicaments brevetes 

Magas ins do chaussures 4 

liegasins do vêtemants pour hoiss 5 

Itagasins do vétements pour dames 6 

Autres magasins do vêtements 7 

Ptagasins do meubles at dapparoils 8 
ménagers 

Plagas ins d accesso ires d ame4â lament 9 

Concessionnairos do véhiculos 10 
automobiles at récreatifs 

Stations-service 11 

Magasins de piaces at daccessoires 12 
pour automobiles at services 

Magasins do merchandises diverses 13 

Autres megasins do produits 14 
semi-durables 

Autres magasins do produits 15 
durables 

Autres magasins do yenta au detail 16 

Total, ense.blo des .agasins 17 

Regions 

Terre-Neuve 18 

Ilo-du-Prince-douard 19 

Nouvelle-cosse 20 

Nouveau-Bruaiswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloabie-Britannique 27 

Yukon 28 

Torritoires du Nord-Ouest 29 

Commerce de detail, novembre 1998 
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S 
TABLEAU 1. Vantes am detail, désaisannalisêes, solon Is groups do ciommerce at la region 

(pCriodes courantas) 

Change from -- 
previous month Change from previous year 

Variation p. r. Variation par rapport a l'amoéo précédente 
au mois précédent 

Year-to- 
Saptmther 

1998 
August 

1998 
Nov.er 

1998 
October 

1998 
Sapte.r August date 

Septere AO*t Novero Octobre 
1998 

Septeithre 
1998 
Aoât 

1998 
Cu.isulatif 

Per cant - pourc.ntage 

1.3 -1.3 4.0 2.3 2.9  

-0.9 -1.0 -0.1 4.6 -1.9  

-1.8 -0.6 4.8 5.7 4,5 

-0.9 -1.9 0.5 -8.3 -0.8 

-1.3 1.9 0.6 -1.3 -2.7 

-1.1 -0.3 4.2 0.5 -0.7 2.4 

0.4 0.4 11.6 9.3 9.6 6.1 

0.6 -1.9 8.1 8.4 10.3 6.1 

0.5 1.3 9.4 9.6 8.2 6.2 

 7.5 • : ..::: 
1.4 -2.1 15.7 7.8 -0.6 2.3 

2.7 -2.0 2.9 4.8 6.5 3.3 

2.2 0.1 6.4 4.7 3.2 0.2 

1.7 -1.1 10.2 9.2 12.6 9.1 

1.6 0.8 7.6 7.1 7.9 5.7 

1.1 -0.3 4.1 2.3 4.6 3.9 

4.2 -2.2 6.7 5.7 5.4 -0.6 

-0.6 -1.2 5.5 1.6 5.2 2.5 

-0.4 -0.3 7.3 4.3 2.1 3.9 

0.4 -1.0 4.4 0.8 4.7 5.9 

0.7 -0.4 5.1 2.6 3.0 2.7 

1.0 0.5 7.0 5.8 8.7 7.5 

3.5 -0.7 1.9 -0.4 4.8 2.3 

3.3 -0.6 0.1 -3.6 0.6 -0.2 

2.4 -0.9 2.0 -0.3 6.2 5.2 . -0.2 -1.5 -3.0 -3.5 -3.1 -2.9 

-1.3 1.5 2.6 3.5 1.6 5.7 

2.2 -0.5 1.5 - - 0.7 0.5 

Retail Trade, November 1998 
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3.5 

1.3 

6.2 

1.8 

-0.4 

3.1 

8.2 

8.6 

7.0 

5.1 

-6.2 

5.7 

7.2 

1.9 

15.1 

7.8 

4.6 

3.6 

5.4 

4.1 

6.8 

2.6 

8.5 

2.7 

0.7 

5.5 

-1.3 

1.8 
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No. 

TABLE 2. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

. 

Sales 

Ventes 

	

Noveaber 	October Sep+eaberAugust Year-to-date 

	

1998 	1998 	1998 	1998 	1998 

	

Noveithre 	Octobre Septelthre 	AoGt 	Cumulatif 

millions of dollars - millions de dollars 

4,196.5 4,684.5 4,395.8 4,507.3 

342.8 370.2 349.4 362.0 

1,061.6 1005.8 11055.6 1,070.5 

150.3 154.8 148.6 148.5 

154.0 137.9 120.5 111.3 

397.7 384.3 392.1 351.8 

606.8 588.6 563.7 577.7 

942.3 908.8 887.9 866.4 

224.4 217.6 210.2 204.8 

5 1004.8 5,270.3 51690.6 5 1250.5 

1,230.7 1,311.9 1,264.6 1,371.5 

1,314.9 1,267.2 1,179.9 1,153.4 

2,847.9 22503.9 2,236.4 2,244.7 

750.7 691.4 707.4 703.8 

553.9 521.1 558.8 606.0 

927.7 1008.3 972.0 1049.1 

20,706.8 	21,126.5 	20,733.5 	20,579.4 

48,763.5 

3,905.6 

11,666.1 

1,497.2 

1 ,303. 9 

3,865.0 

5,381.0 

8,844.0 

2,170.3 

60,609.5 

14,092.1 

13,122.7 

23,936.4 

7,244.7 

5,712.4 

10,364.5 

222,479.0 

336.1 

82.9 

648.8 

498.6 

4,702.7 

8,021.6 

735.6 

636.7 

2,336.9 

2,642.9 

23.3 

40.5 

334.1 

86.7 

655.2 

505.0 

4,930.8 

7,949.6 

766.7 

669.5 

2,394.7 

2,765.1 

25.8 

43.3 

316.8 

86.2 

617.2 

494.6 

4,774.3 

7,913.1 

737.1 

638.2 

2,348.0 

2,739.2 

26.6 

42.2 

323.1 

98.0 

651.0 

505.2 

4,743.6 

7,663.8 

724.4 

628.0 

2,359.7 

2,809.2 

30.5 

42.9 

3,437.0 

938.3 

6,810.6 

5,326.4 

51,629.4 

83,577.1 

7,896.9 

6,855.9 

25,321.2 

29,933.6 

285.2 

467.4 

Trade Group - Canada 

1 Superourkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mon's clothing stores 

6 P4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Autoii,otive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all sthres 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluabia 

28 Yukon 

29 Northwest Territories 

. 
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-0.5 5.2 4.1 -2.0 

-2.3 5.2 - - -0.9 

4.7 4.1 4.7 5.3 

-5.5 -7.4 0.7 -2.8 

-2.3 2.3 -2.9 0.3 

0.5 0.8 0.4 -1.8 

9.6 11.4 9.2 5.5 

7.6 10.2 9.2 5.9 

9.2 8.6 9.0 3.6 

3.8 -3.3 10.4 7.9 

-6.6 -8.7 -8.7 -6.4 

15.0 7.1 -0.6 0.5 

1.3 5.8 7.3 2.0 

6.1 5.3 3.4 -1.9 

6.7 9.7 14.6 7.4 

4.1 9.1 8.0 1.8 

Supermarchés d' alimantat ion at épicerios 1 

Tous los autres magasins d'ali.entation 2 

Pharmacies at magasins do .édicaman*s br.v.tCs 3 

Magasins do chaussuros 4 

Magas ins do vêtea,ents pour ho,es 5 

Magasins do vétenents pour dames 6 

Autres magasins do vêtemanks 7 

Magasins do meubles at dappareils ménagers 8 

Magasins daccessoiros damaublemant 9 

Concessionnaires do véhiculos automobiles 10 
at recréat ifs 

Stations-service 11 

Magas ins do pièces at d acc.ssoir-es pour 12 
automobiles at services 

Magas ins do marchandis.s divorses 13 

Autres ,wagasins do produits semi-durabl.s 14 

Autres magasins do produits durables 15 

Autros magasins do vents au detail 16 

S 

3.5 

1.3 

6.2 

1.2 

-0.5 

3.0 

8.3 

9.0 

6.6 

5.1 

-6.0 

5.9 

6.8 

1.7 

14.3 

7.6 

4.9 7.1 7.0 -3.0 

2.6 2.3 5.0 1.9 

6.9 5.5 1.4 2.4 

2.3 1.5 5.0 3.8 

3.1 3.0 4.2 0.5 

6.0 5.5 10.1 5.8 

0.8 0.4 5.0 0.1 

-1.7 -3.2 2.0 -2.1 

0.9 0.5 6.3 4.2 

-4.3 -3.1 -2.8 -4.5 

2.5 2.1 1.4 7.2 

0.4 0.6 2.0 -1.3 

Torre-Neuve 18 

tle-du-Princ..4douard 19 

Nouvelle-cossa 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloabie-Britannique 27 

Yukon 28 

Torritoires du Nord-Ouest 29 

3.5 

5.0 

4.2 

6.6 

2.6 

8.4 

2.7 

0.4 

5.3 

-1.3 

1.9 

2.1 

S TABLEAU 2. Ventes au détagi, non-désaisonnalj.sèes, salon 1s groups de c.rco at 1. region 
(périodos mourantas) 

Change from previous year 

Variation par rapport a 1 • anne. précédente 

	

Noveober 	October Septe,,èer 	August Year-to-data 

	

1998 	1998 	1998 	1998 1998 

	

Novoobro 	Octobro Septeuóre 	AoGt 	Cuila*if 

Per cent - pourcentage 

4roupe do co.rce - Canada 

No  

2.8 	2.6 	5.5 	2.1 	.5 Total, ensemble des ..gasi.ns 	17 

Regions 

S 
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TABLE 3 • Ratail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estates J 

Sales 

Ventes 

QUARTER 3 QUARTER 2 QUARTER 1 QUARTER 4 QUARTER 3 
1998 1998 1998 1997 1  1997 

TRIPSTRE 3 TRIMESTRE 2 TRIMESTRE 1 TRIMESTRE 4 TRIMESTRE 3 

millions of dollars - millions de dollars 

13,721.5 13,606.3 12,554.8 13415.4 13,333.3 

1,096.9 1,122.9 972.8 1,140.6 1087.2 

3,224.6 3,223.3 3,050.9 3,392.7 3021.1 

427.9 462.7 301.6 496.5 423.8 

345.3 378.0 288.7 552.4 349.4 

1,106.6 17147.3 829.1 1,360.0 1,097.6 

1,615.8 1,422.0 1047.9 1 2 942.5 1,487.7 

2,617.3 21.323.8 2051.9 2,893.4 2,390.9 

622.2 599.0 507.1 670.5 588.0 

16,869.3 19,675.3 13,789.8 15,439.7 15,787.4 

42056.1 3,913.6 3,579.7 4,075.2 4,306.7 

3,674.0 3022.2 2,944.5 3,563.6 39635.3 

6,674.7 6,634.9 5,275.0 8046.5 6,309.1 

2030.6 2,121.4 1 3,550.6 2,430.6 2,125.4 

1,766.0 1,639.2 1,232.2 2,005.4 1,564.9 

3,147.3 2,941.2 2,340.1 3,083.2 2,966.9 

63,096.0 	65,133.0 	52,416.7 	65 1208.2 	60,474.7 

277.8 276.0 251.6 266.8 286.2 

55.2 58.0 57.4 67.7 58.7 

3.7 3.8 2.4 4.8 3.7 

2.9 3.5 2.1 5.9 2.7 

13.4 12.7 8.8 21.1 13.4 

19.1 14.3 9.3 24.7 15.9 

30.0 24.2 19.8 35.5 27.2 

2.2 2.0 1.5 3.2 2.2 

244.5 292.0 175.6 176.6 229.9 

64.9 59.6 52.2 57.3 65.3 

31.2 49.4 36.7 52.8 49.4 

137.2 127.6 103.8 200.6 127.8 

22.7 20.3 14.2 30.0 26.2 

11.3 9.6 6.7 16.3 11.8 

37.9 35.5 28.5 40.8 37.7 

986.1 1 1000.3 780.4 1,016.0 949.5 
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Trade Group 

No. 

Canada 

1 Super-markets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S liens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Auto.otive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

New'fowidland 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Home&s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, November 1998 
Statisti Canada - Catalogue no. 63-005-XPB 
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Change from previous year 

Variation par rapport a lannée précédonte 

QUARTER 3 QUARTER 2 QUARTER I QUARTER 4 QUARTER 3 
1998 1998 1998 1997 1997 

TRIPIESTRE 3 TRIPIESTRE 2 TRIMESTRE 1 TRIPIESTRE 4 TRIPIESTRE 3 

Per cent - pourcen*age 

2.9 5.1 3.2 4.5 6.5 

0.9 4.8 -2.2 -4.4 -0.3 

6.7 8.5 4.7 2.5 3.0 

1.0 5.0 4.3 -2.4 -3.1 

-1.2 -2.7 3.3 1.5 7.5 

0.8 5.4 5.1 0.7 5.6 

8.6 7.3 6.8 6.0 8.0 

9.5 8.5 9.1 9.2 10.9 

5.8 3.2 10.0 9.5 7.9 

6.9 4.3 8.2 14.3 13.3 

-5.8 -4.8 -6.1 -1.0 0.5 

1.1 6.6 7.1 4.0 17.6 

5.8 7.7 10.7 9.9 9.9 

0.2 -0.8 3.9 6.1 8.5 

12.9 16.5 19.5 14.6 9.6 

611 8.9 9.1 9.4 7.7 

4.3 	 5.0 	 5.7 	 7.4 	 8.7 

S 

S 

-6.0 1.7 0.5 - - -0.1 

-0.8 -0.3 -8.3 -29.9 -33.2 

9.7 5.5 23.1 0.6 0.6 

0.3 0.8 7.7 -5.7 118 

19.8 18.7 -7.4 13.6 20.2 

10.2 -3.8 -0.9 6.4 26.4 

0.3 -6.2 -8.3 9.9 5.4 

6.4 3.5 10.0 17.8 33.6 

-0.5 -5.4 -13.2 -8.1 -15.4 

3.6 -1.4 6.1 -0.7 -0.8 

7.4 9.2 18.9 8.9 11.1 

-13.7 -16.1 0.1 9.6 15.3 

-3.8 -0.9 6.8 1.5 20.5 

0.5 5.2 10.2 41.3 58.3 

1.7 	 2.5 	 5.1 	 4.3 	 10.1 S 

TABLEAU 3. Ventes au detail, non-désaisannalaséss, salon 2a groups de commairce at la region 
(estiations tri.estriellos) 

Groupo do comeerce 

N°  

Canada 

Superamrchés d'alimentation at épicerios 1 

Tous los autres megasins dalimon*aiion 2 

Pharmacies at ..gasins do médica..nts brevstés 3 

Magas ins do chaussures 4 

Magas ins do vêtemenis pour hoiumes 5 

Magasins do vêto.onLs pour dames 6 

Auires megasins do vê*omon*s 7 

Pbgasins do .mubl.s at dapparoils ménagors 8 

Magas ins d • accessoires d • amoub lament 9 

Concessionnaires do véhicules automobiles 10 
at récreat ifs 

Stations-service Ii 

Pbgasins do pièces at daccessoires pour 12 
automobiles at services 

Pbgasins do merchandises diverses 13 

Autros megasins do produits somi-durablos 14 

Autros megasins do produits durablos 15 

Auiros .agasins do vente au detail 16 

Total, onsanble des .agasa.ns 17 

1erre-Nouvo 

Supermerchés dali.ontation at épiceries I 

Tous los autres magasins d • al imeniat ion 2 

Pharmacies of magasins do .édica.onfs brovotés 3 

tiagasins do chaussures 4 

Magas ins do vétoments pour honu,,os 5 

Magasins do vêtemonts pour dames 6 

Autres usagasins do vétomonts 7 

tiagasins do meubles at dapparoils ménagors 8 

tagas ins d • accesso iros d • amoublomont 9 

Concessionnaires do véhiculos autoinobilos 10 
at récréatifs 

Stat ions-service 11 

Pbgas ins do pièces at d accesso ires pour 12 
automobiles at services 

Ptagasins do merchandises diversos 13 

Autres megasins do produits semi-durablos 14 

Autres megasins do produits durablos 15 

Autres megasins do yenta au detail 16 

Total, ensemble des magas3.ns 	 17 

-2.9 	 2.5 	 2.5 	 -5.0 	 0.6 

Retail Trade, November 1998 
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TABLE 3 • Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiaates) 

S Sales 

Ventas 

QUARTER 3 QUARTER 21 QUARTER 11 QUARTER 4 QUARTER 3 

	

1998 	1998 	1998 	1997 	1997 
TRIMESTRE 3 TRIMESTRE 2 TRIMESTRE I TRIPIESTRE 4 TRIMESTRE 3 

millions of dollars - millions de dollars 

	

70.9 	62.8 	56.6 	61.6 	64.6 

	

18.5 	17.7 	16.9 	19.0 	17.4 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 

	

8.8 	5.6 	3.8 	9.1 	7.3 

	

6.2 	5.8 	5.4 	8.0 	5.5 

	

4.9 	4.0 	2.4 	3.2 	2.4 

	

57.3 	70.9 	42.9 	46.5 	57.4 

	

29.2 	26.5 	26.5 	30.3 	37.4 

	

18.5 	19.3 	11.3 	15.1 	15.9 

	

22.7 	21.4 	17.0 	33.4 	24.2 

	

17.6 	12.0 	7.3 	12.3 	17.3 

	

5.4 	3.8 	2.2 	5.4 	4.6 

	

15.1 	11.2 	8.4 	11.4 	14.1 

	

229.0 	271.8 	207.9 	268.5 	280.2 

501.4 472.7 447.8 470.9 522.2 

130.1 127.1 127.9 137.7 120.2 

6.9 7.3 4.7 8.2 7.2 

4.3 4.7 3.7 7.8 4.3 

32.6 29.2 20.2 38.9 27.7 

38.4 28.9 23.4 50.4 33.0 

52.0 44.6 41.2 61.2 44.9 

10.2 8.9 7.7 11.3 9.0 

495.2 608.5 420.6 429.9 514.6 

130.5 112.6 97.8 112.0 115.5 

112.2 117.0 83.4 112.9 119.6 

191.2 184.5 144.6 291.5 182.9 

68.1 61.4 39.9 71.1 58.0 

42.6 38.2 26.2 51.3 35.8 

112.6 98.9 75.8 106.4 104.0 

1 1953.5 1 1949.1 1 1584.0 1 1984.3 1,920.6 

Trade Group 

No. 

Prince Eard Island 

I Supernmrkets and grocery stores 

2 Al]. other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

S 

S 
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Change from previous year 

Variation par rapport è lannée précédente 

QUARTER 31 QUARTER 2 QUARTER 1 QUARTER 4 QUARTER 3 
1998 1998 1998 1997 1997 

TRIPIESTRE 3 TRIMESTRE 2 TRIPIESTRE I TRIPESTRE 4 TRIPIESTRE 3 

Per cent - pourcantage 

9.7 6.6 7.4 1.4 7.6 

6.4 3.3 -2.1 -2.6 -3.2 

x x x x x 
x x x x x 

21.4 23.3 12.4 35.3 2.7 

11.9 16.4 34.0 23.9 8.4 

106.6 64.5 34.7 65.0 7.5 

-0.1 11.3 14.3 12.4 32.3 

-21.9 -6.2 13.0 20.1 15.8 

16.6 16.4 6.4 -0.4 1.1 

-6.0 2.8 15.3 6.2 9.5 

1.4 -12.1 -26.4 -27.0 -1.1 

17.4 13.5 -7.5 -0.4 9.1 

7.2 2.3 -3.3 2.8 6.0 

S 

8.3 11.5 9.0 0.5 -2.4 

-3.7 2.5 -12.7 -21.1 -21.6 

0.4 -2.0 -2.0 -19.2 -19.8 

17.5 15.4 1.4 -8.6 3.9 

16.3 12.1 3.9 3.7 7.0 

15.6 16.3 25.2 21.9 26.7 

13.3 18.4 15.7 -1.1 -18.8 

-3.8 0.5 11.5 7.0 18.9 

13.0 9.5 -9.0 -23.2 -21.2 

-bZ 13.6 11.2 16.5 43.0 

4.5 9.4 4.8 0.9 0.7 

17.5 5.8 -1.1 14.4 18.0 

19.0 23.9 5.1 8.5 3.1 

8.3 2.9 -5.9 -0.4 -0.4 

1.7 	 4.9 	 4.8 	 0.8 	 7.2 . 

TABLEAU 3. Ventos au detail, non-désaisanna3.jsées, salon lo groupe do 'eros ot la region 
(ostiaations trisestrielles I 

Groupe do coerce 

m e 

!le -du-Prince- douard 

Supermerchés dali.entation at épicerios 1 

Tous los autres megasins dali.entation 2 

Pharmacies of magasins do médicaments brevetés 3 

Magasins do chaussures 4 

Magasins do vétessonts pour hos 5 

Magasins do vétements pour dames 6 

Autres magasins do vétemants 7 

Magasins do meubles at dappareils ménagers 8 

Magasins d'accessoires dameublemont 9 

Concessionnaires do véhicules automobiles 10 
at récréatifs 

Stations-service II 

Magasins do pièces of daccessoires pour 12 
automobiles of services 

Magasins do merchandises divers.s 13 

Autres magasins do produits sami-durablos 14 

Aufros megas ins do produ its durables 15 

Aufres magasins do vento au detail 16 

Total, ensemble des .agasins 17 

Nouvelle-cosse 

Sup.rmarchés daliusentation at épiceries 1 

bus los autres nsegasins dalimentation 2 

Pharmacies at magasins do médicaments brovotCs 3 

Plagasins d. chaussures 4 

Itagasins do véteusents pour hoemes 5 

Pbgasins do vétements pour dames 6 

Autres megasins do vétements 7 

Magasins do meubles at dappareils ménagers 8 

Magasins d • accessoires d 'aiueubloment 9 

Concess ionnaires do véhiculos automobiles 10 
of recrdatifs 

Stations-service 11 

Magas ins do pièces of d • accesso ires pour 12 
automobiles at services 

Magas ins do merchandises divorses 13 

Autres magasins do produits se.i-durablos 14 

Autres magas ins do produits durablos 15 

Autres magas ins do yenta au déta ii 16 

Total, ensemble des .agasins 	17 

	

3.2 	6.5 	8.1 	6.5 	11.6 

	

-4.0 	0.2 	0.5 	-4.3 	4.8 
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TABLE 3. Retal Sales, Hat Seasonally Ad)usted, by Trade Group and by Region (Quarterly 
Estiates) 

S Sales 

Vontes 

QUARTER 3 QUARTER 21 QUARTER 11 QUARTER 4 QUARTER 3 
1998 19981 19981 1997 1997 

TRIHESTRE 3 TRIP€STRE 2 TRINESTRE 1 TRIMESTRE 4 TRINESTRE 3 

millions of dollars - millions de dollars 

392.5 378.8 348.0 366.6 371.3 

84.2 80.2 78.2 88.0 73.1 

6.0 5.7 3.6 6.8 6.1 

6.2 5.9 4.4 9.5 5.5 

20.5 19.6 13.7 27.8 20.9 

32.3 25.4 19.4 40.1 27.3 

42.1 38.8 31.4 52.3 37.5 

12.9 11.7 8.5 13.2 13.2 

404.2 507.2 314.8 365.7 378.2 

118.0 104.5 105.2 113.4 119.1 

93.9 99.4 65.4 88.1 86.4 

166.0 159.8 123.7 235.4 154.3 

48.8 46.3 29.7 50.4 44.9 

26.8 23.9 17.2 34.5 23.6 

65.5 51.4 39.9 58.8 61 

1,536.0 	1,573.3 	1,213.4 	1,572.1 	1,443. 

3,475.8 32430.4 3,201.1 3,304.5 3,378.2 

719.2 742.2 714.6 750.4 691.3 

142.3 163.5 90.4 176.4 145.2 

76.6 90.5 58.1 114.7 76.5 

314.1 339.2 230.5 385.4 325.1 

422.6 405.3 280.3 451.2 395.8 

717.4 642.4 485.3 731.0 647.2 

125.5 132.9 91.8 124.2 1196 

4,055.3 4,7703 3,144.8 314808 3,42.1 

724.3 680.4 656.5 777.7 808.4 

873.0 1 1 004.0 750.0 938.7 902.1 

1,323.3 1,356.3 1049.2 12682.8 1,236.3 

476.8 486.5 329.3 458.2 504.4 

367.5 345.8 241.0 394.2 310.4 

443.2 477.2 337.5 451.8 448.0 

14,603.1 15,426.6 11,966.3 14,564.5 14,258.7 

Trade Group 

No. 

New Irwiewick 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General iuerchand isa stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 l'4oeens clothing stores 
7 Other clothing stores 

B Household furniture and appliance stores 

9 Household furnishings stores 
10 Motor vehicle and recreational vehicle 

dealers 

11 Gasoline service stations 
12 Automat lye parts, accessories and servIces 

13 General merchandise stores 

14 Other semi -durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores L~I 
Retail Trade, November 1998 
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Groupe de comeorce 

Iuveau-Brunsmick 

Supermerchés d'alimenkation of Ipicerios I 

bus las autres megasins d'ali.enfaf ion 2 

Pharci.s at magasins de médicaments brovetCs 3 

Magas ins do chaussures 4 

Magasins do vêteuients pour hoimues S 

Magasins do vétements pour dames 6 

Autres megasins do vêtements 7 

Magasins do meubles of dappareils ménagers 8 

Magasins daccossoires d*a.eubl.ment 9 

Concessionnairas do véhicules automobiles 10 
at recréatifs 

Stations-service 11 

Magasins do pièces of d'accessoiras pour 12 
automobiles at services 

Magas ins do .archandis.s divorses 13 

Autres magasins do produits somi-durables 14 

Aufres magasins do produits durablos 15 

Autres magasins do vante au detail 16 

Total, ensamble des .agasins 17 

Québec 

Supermarchés dalimentaf ion at épiceri.s I 

Tous los autres magas ins d • al i.snta* ion 2 

Pharmacies at magasins do médicaments brev.tós 3 

Magasins do chaussures 4 

tiagasins de vétemonts pour homuses 5 

Magas ins do vêtements pour dames 6 

Autres eagasins do vêtements 7 

Magasins do meublos at dappareils ménagers 8 

Magasins daccessoires damoublemont 9 

Concess ionnaires do véhiculos automobiles 10 
of ricróat ifs 

Stations-service II 

Magas ins do pièces at ci accessoires pour 12 
automobiles at services 

Magas ins do marchandis.s diverses 13 

Autres usagasins do produits semi-durables 14 

Autres umugasins do produits durables 15 

Autres usagasins do yenta am detail 16 

Total, onsamble des eagasins 	 17 

Change from previous year 

Var iat ion par rapport a 1' annéo précédenfe 

QUARTER 3 QUARTER 21 QUARTER 1 QUARTER 4 QUARTER 3 
1998 1998 1998 1997 1997 

TRIMESTRE 3 TRIMESTRE 2 TRIMESTRE 11 TRIMESTRE 4 TRIPIESTRE 3 

Per cent - pourcentage 

5.7 5.2 4.1 3.2 5.9 

15.2 0.1 -3.8 -4.0 -18.2 

-0.3 4.5 -10.3 -23.4 -26.5 

12.1 7.4 18.5 3.5 6.2 

-2.2 -5.5 -10.9 -14.0 -12.5 

18.5 14.3 -0.3 20.8 14.1 

12.1 5.1 -3.8 1.2 -5.4 

-2.7 1.1 1.2 -7.5 4.1 

6.9 6.4 27.3 19.9 9.9 

-0.9 16.5 29.4 29.5 0.7 

8.7 12.9 6.1 -4.9 -3.2 

7.5 10.5 9.3 0.2 1.5 

8.6 6.0 0.6 -2.1 1.0 

13.9 26.7 16.7 10.6 16.2 

7.4 -1.9 -3.8 -5.5 -4.0 

6.4 	7.0 	10.4 	6.3 	 2.9 

[1 

2.9 	0.8 	0.8 	3.4 	6.3 

4.0 13.6 5.9 -6.4 -2.6 

-2.0 1.7 3.0 1.0 2.6 

0.2 -10.0 -9.0 -10.8 2.6 

-3.4 11.3 7.1 6.1 21.9 

6.8 6.4 -6.3 -8.2 -6.0 

10.9 6.4 1.2 7.1 5.2 

4.9 8.0 6.9 -7.3 -8.1 

2.9 -0.6 7.6 9.0 14.5 

-10.4 -17.7 -22.2 -15.5 -6.2 

-3.2 5.3 14.0 8.1 18.7 

7.0 9.2 10.4 9.7 7.6 

-5.5 -3.2 6.6 5.8 18.0 

18.4 20.8 13.2 19.8 18.2 

-1.1 9.1 10.0 4.0 12.4 

2.4 	2.1 	3.1 	3.6 	 8.2 . 

TABLEAU 3. Ventes am detail, non-désaisannalisées, salon I. qroupe do coerce at is region 
(astaations trioestrielles) 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

C 
Ventes 

- 	 Sales  

QUARTER 31 QUARTER 2 QUARTER 11 QUARTER 41 QUARTER 3 
1998 1998 1998 1997 1997 

TRIPESTRE 3 TRIMESTRE 2 TRIMESTRE 1 TRIPIESTRE 4 TRIPESTRE 3 

millions of dollars - millions de dollars 

4,360.7 4,427.9 4452.9 4,221.3 4,148.2 

1,333.5 1,295.4 1,185.6 1 3,312.2 1055.8 

162.1 174.1 119.1 187.6 160.4 

149.2 159.1 121.8 235.8 151.0 

427.3 444.0 327.6 526.1 411.7 

580.9 500.7 444.4 747.9 522.1 

937.6 820.8 755.2 988.2 824.3 

256.0 233.6 213.1 270.5 233.4 

6,421.1 7,579.8 5,146.8 5,798.4 5,564.2 

1,554.1 1,504.0 1,363.3 11592.8 1,645.9 

1,410.8 1,480.4 1,089.7 1,302.2 1,348.7 

2,598.4 29578.3 22021.9 3,535.3 2,447.0 

902.5 886.7 653.5 1 2 064.4 852.1 

694.9 642.3 475.8 803.7 607.9 

1,436.9 11289.1 1,043.8 1,357.3 1,312.5 

23 1 691.4 	24,488.0 	19 1 426.5 	24 1 442.6 	21,863.3 

533.1 534.7 488.9 511.3 517.0 

70.3 69.1 68.6 76.3 67.0 

12.6 12.6 9.0 13.9 11.1 

9.4 11.3 7.9 16.2 9.8 

27.4 27.8 20.3 33.3 26.5 

48.4 43.6 36.6 65.8 46.3 

80.3 71.8 68.8 92.4 75.5 

13.3 12.7 10.5 15.5 14.6 

673.3 747.1 566.9 684.4 657.6 

159.4 155.1 137.8 148.7 157.0 

120.6 124.1 94.0 114.6 119.1 

265.1 262.0 212.9 362.6 251.5 

49.5 50.6 42.3 76.6 54.5 

50.9 55.3 39.7 61.7 48.0 

90.1 87.2 67.4 98.8 84.4 

2,222.6 2 1 284.6 1,887.4 2,390.9 2,156.0 

Trade Group 

No 

Ontario 

1 Superearlcets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Sho. stores 

5 Men ' s clothing stores 

6 Nomen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all sthrs 

Manitoba 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

I,   

. 
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Change from previous year 

Variation par rapport a l'année précéden*e 

QUARTER 3 QUARTER 2 QUARTER I QUARTER 4 QUARTER 3 
1998 1998 1998 1997 1997 

TRIIIESTRE 3 TRIISTRE 2 TRINESTRE 1 TRIIIESTRE 4 TRIMESTRE 3 

Per cent - pourcentage 

5.1 8.2 6.0 7.4 7.6 

15.4 16.0 8.1 5.9 5.0 

1.1 5.9 5.2 -1.2 -0.8 

-1.2 0.1 3.6 1.2 10.3 

3.8 1.6 5.4 -4.0 -2.1 

11.2 9.6 19.2 12.4 15.6 

13.7 12.0 18.0 10.4 20.6 

9.7 2.7 18.8 18.1 22.6 

15.4 15.0 15.4 19.1 11.8 

-5.6 -5.3 -7.4 1.2 -1.6 

4.6 6.8 3.9 -0.6 14.5 

6.2 7.9 10.4 10.5 12.8 

5.9 2.8 6.1 10.0 11.7 

14.3 15.1 25.3 14.3 7.3 

9.5 12.3 12.2 10.5 6.4 

S 

S 

3.1 	-1.0 	-4.0 	-3.1 	0.9 

5.0 4.1 -4.9 2.0 5.4 

13.0 9.1 6.9 -19.7 -16.1 

-3.4 -2.4 5.7 6.1 6.0 

3.2 2.6 2.7 -5.3 -0.4 

4.4 5.1 -1.6 5.8 9.5 

6.4 8.7 9.4 6.8 8.2 

-8.6 0.5 4.0 -0.9 -4.7 

2.4 4.1 9.6 25.0 20.2 

1.6 2.3 2.5 0.1 -2.7 

1.3 3.7 5.2 -3.6 6.3 

5.4 3.4 7.1 9.6 10.0 

-9.2 -5.1 -2.7 5.2 5.5 

5.8 14.5 19.9 17.3 -3.0 

6.8 6.8 6.8 7.2 3.7 

TABLEAU 3 • Ventes au detail, non -désaisonnalisées, selon le groupe do cerom at In rêgáon 
(estimations trisestrielles) 

S 

8.4 	 9.5 	 9.2 	 9.8 	 9.3 

3.1 	3.0 	3.5 	 7.4 	 7.5 

Groupe do comeerca 

N o 

Ontario 

Supormarchós dalimentation at épic.ries 1 

bus las autres megasins dalimenta -tion 2 

Pharmacies at magas ins do módicaments br.vetés 3 

Pgas ins do chaussures 4 

Pgas ins do vê*ements pour hoes 5 

Magasins do vê-tements pour dames 6 

Autres magas ins do vêtements 7 

Magasins do mesilas at dappareils ménagers 8 

Magas ins d • accessoires d • ameublemont 9 

Concessjannajres do véhiculas automobiles 10 
at rócria*ifs 

Stations-service 11 

Magasins do pièces at daccassoires pour 12 
automobiles at services 

Magas ins do merchandises diversas 13 

Autres magasins do produils semi-durables 14 

Autres megasins do produits durables 15 

Autres magasins do vento au do -tail 16 

Total, ensamble des magasins 17 

Manitoba 

Suparnorchas dalimenta -tion at épicaries 1 

Tous los autres magasins daliriontation 2 

Pharmacies at magas ins do médicaments brov.ts 3 

Plagasins do chaussures 4 

Magasins do vêtemen*s pour hoimues 5 

Pbgas ins do vêtemen-ts pour dames 6 

Autres sagas ins do vétements 7 

Magasins do meubles at dappareils ménagars 8 

Magas ins d • accesso ires d • ameub lament 9 

Concess ionna ires do vIhicules automobiles 10 
at récréat ifs 

Stations-service 11 

Magasins do pièces at daccessoir.s pour 12 
automobiles at services 

Magas ins do marchandises divars.s 13 

Autres magasins do produits semi-durables 14 

Autras magasins do produits durables 15 

Autres megas ins do yenta au détsi 1 16 

Total, ensemble des .agasins 	 17 
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TABLE 3. Ratail Sales, Not Seasonally Adjusted, by Trade Gros, and by Region (Quarterly 
Estioates) 

S Sales 

Ventes 

QUARTER 31 QUARTER 2 QUARTER I QUARTER 4 QUARTER 3 
1998 1998 1998 1997 

ITRIMESTRE 
1997 

TRIMESTRE 3 TRIPIESTRE 2 TRIPIESTRE 1 4 TRIMESTRE 3 

millions of dollars - •illions do dollars 

484.0 476.1 427.0 464.4 463.8 

98.5 97.4 94.6 105.5 96.4 

6.0 7.1 5.4 7.0 6.5 

7.7 8.6 6.8 13.4 8.4 

24.3 27.0 21.3 33.9 26.7 

42.0 38.0 28.2 52.9 37.7 

60.7 55.1 54.3 83.8 56.3 

19.6 19.6 15.9 22.5 20.8 

480.7 537.1 434.8 548.4 518.2 

150.3 143.1 130.5 140.1 152.1 

135.1 130.5 105.0 124.5 133.3 

240.6 238.6 195.8 319.2 227.9 

43.5 50.3 40.8 66.8 45.2 

47.2 47.5 34.0 57.8 44.3 

71.2 66.5 53.3 76.3 71.3 

1,927.7 	1,959.4 	1 1662.5 	2,134.8 	1,924.9 

1,574.2 1 2522.5 1 3.385.1 1,468.8 1,440.5 

291.6 312.9 300.0 345.0 301.8 

36.0 37.0 26.9 38.1 31.9 

44.2 49.3 45.3 75.7 42.9 

104.1 102.7 76.2 122.1 100.9 

217.3 185.3 147.3 246.6 201.2 

319.1 288.3 277.0 388.0 294.9 

74.7 75.6 64.7 81.6 68.6 

1,925.4 23.259.9 1,707.8 2,008.8 1,808.6 

495.7 489.8 433.6 482.1 520.7 

422.9 442.5 326.0 387.2 411.7 

768.1 754.1 607.8 1,002.0 703.6 

202.8 205.7 157.6 247.8 201.4 

213.3 201.8 153.5 241.4 191.1 

414.1 385.9 313.1 407.0 383.5 

7,153.3 7,367.5 6,068.7 7,601.2 6,748.8 

Trade Grc, 

No 

Saskatchmean 

I Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Autoi.otive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Alberta 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Honen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automet lye parts, accessories and services 

13 General .erchandis.e stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 	 I 

E1 
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Change f roe previous year 

Variation par rapport è l'année précédante 

QUARTER 3 QUARTER 2 QUARTER 1 QUARTER 4 QUARTER 3 
1998 1998 1998 1997 1997 

TRIMESTRE 3 TRIMESTRE 2 TRIPIESTRE 1 TRIPIESTRE 4 TRIMESTRE 3 

Per cant - pourcentage 

4.3 9.0 7.7 4.6 3.2 

2.2 6.7 25.9 41.1 46.2 

-8.1 -5.2 0.6 -32.6 -29.8 

-9.1 -10.9 -6.1 -21.1 -0.4 

-9.1 -5.3 5.0 -3.2 6.4 
11.4 10.3 2.1 1.8 -0.9 

7.8 10.8 22.7 39.6 22.5 
-5.6 1.0 7.0 8.5 5.7 

-7.2 -10.8 -4.9 3.7 16.9 

-1.2 -2.5 6.6 -2.1 -8.9 

1.3 -6.2 4.3 20.3 30.3 

5.6 6.5 14.2 11.7 10.9 
-3.7 -4.4 -10.3 -1.8 1.9 

6.7 4.4 11.6 7.4 1.2 

-0.2 -4.6 1.5 11.2 2.1 

	

0.1 	-0.8 	4.8 	7.5 	9.5 

	

9.3 	8.7 	3.3 	3.3 	1.7 

. 

6.0 	5.7 	8.0 	L3.0 	12.9 Total, ensemble des magasins 	 17 

TABLEAU 3 • Ventes au detail, non -désaisonnalsêes, selon Ia grouped. caerca at Ia region 
(estaaations trimestrialles) 

. 

-3.4 -4.0 0.4 0.4 4.7 

12.8 23.0 15.7 2.5 -9.8 

3.2 9.8 24.0 30.6 15.2 

3.2 6.8 7.4 9.8 12.0 

8.0 9.1 9.2 11.2 18.4 

8.2 16.5 22.4 15.8 10.3 

8.9 4.0 4.4 7.1 4.9 

6.5 -1.5 6.1 22.7 20.6 

-4.8 2.7 2.6 10.7 18.4 

2.7 13.9 9.1 11.3 28.8 

9.2 13.9 20.6 17.2 15.5 

0.7 4.9 12.0 6.7 6.5 

11.7 20.8 12.7 4.6 1.6 

8.0 8.5 10.9 19.7 15.2 

Groupe do comerce 

Saskatchewan 

Supermarchés dalim.ntation at ópiceries 1 

Tous los autros .agssins d'alimentation 2 

Pharmacies at magasins do infidicaments brevotés 3 

Plagas ins do chaussures 4 

Ilagasins do vétemants pour honoos 5 

Magasins do vétomonts pour dames 6 
Autres nogasins do vêtements 7 

Magasins do meublos at d'apparails managers 8 
Ilagasins daccessoires dameublomont 9 
Concessionnajres do véhiculos automobiles 10 

at recréat ifs 

Stations-service ii 

Ifagasins do pièces at daccessoires pour 12 
automobiles at services 

Pbgasins do merchandises diverses 13 

Autros nogasins do produits smi-durablos 14 

Autres magasins do produits durables 15 

Autres megasins do vents au detail 16 

Total, ensemble des sagasins 17 

Alberta 

Superearchés dalimentation at Cpiceries 1 

Tous les autres megasins dalimentation 2 

Pharmacies at megasins do médicaments brovotCs 3 

Magas ins do chaussuros 4 

Magas ins do vêtoments pour hoemes 5 

Magas ins do vétenonts pour dames 6 

Au*ros magasins do vêtements 7 

Ifagasins do meubles at dapparoils ménagers 8 

Magasins daccessoires damoublement 9 

Concessionnaires do véhicules automobiles 10 
at récréat ifs 

Stations-service ii 

Pfagasjns do pièces at daccessoires pour 12 
automobiles at services 

Magas ins do merchandises divers.s 13 

Autros megasins do produits semi-durablos 14 

Autros magasins do produ its durables 15 

Autres magasins do vonte au detail 16 
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TASLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Regan (Quarterly 
Estimates) 

. 

Sales 

Ventes 

QUARTER 31 QUARTER 21 QUARTER 11 QUARTER 4 QUARTER 3 
1998 1998 1998 1997 1997 

TRIMESTRE 3 TRIMESTRE 2 TRIMESTRE 1 TRIMESTRE 4 TRIMESTRE 3 

millions of dollars - millions do dollars 

1,999.6 1,973.9 1,849.9 21,029.5 2,088.8 

416.2 416.2 400.4 484.5 433.5 

50.4 50.0 38.8 51.8 49.8 

41.9 43.1 37.3 69.4 45.8 

136.9 140.1 107.1 164.5 139.4 

202.3 171.5 152.8 250.2 198.6 

367.4 328.1 309.8 447.1 372.8 

101.8 97.2 90.1 124.2 103.3 

2476.5 2,264.2 1,804.7 1,869.3 2,079.6 

615.0 625.2 565.2 610.3 672.0 

422.0 438.8 373.7 415.4 435.4 

905.0 899.7 749.3 1 2222.4 899.3 

289.8 293.8 230.0 344.5 312.5 

299.4 265.1 231.8 333.3 282.0 

448.7 425.3 364.1 464.2 4390 

8,512.1 	8,574.9 	7 14.6 	9,022.4 	8 1 694.1 

51.5 50.4 45.9 49.5 52.5 

x x x 
x x x x x 

1.4 1.6 1.0 1.8 1.3 

4.5 3.9 3.7 5.8 4.7 

0.9 0.8 0.9 1.0 0.8 

35.8 38.3 30.1 30.8 37.0 

57.2 52.7 49.2 61.2 54.4 

8.6 7.9 5.9 8.6 8.8 

6.5 5.8 4.0 5.8 5.4 

12.0 12.9 8.4 10.3 11.3 

221.2 217.6 181.0 211.1 215.1 

Trade Group 

No. 

British Colmebia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Ho.ens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stat ions 

12 Automotive parts, accessories and services 

13 General .erchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all sthres 

Yukon and Norest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all steras 

E 

. 
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Change from previous year 

Variation par rapport a i annêe précóclonto 

QUARTER 3 QUARTER 2 QUARTER 1 QUARTER 4 QUARTER 3 
1998 1998 1998 19971 1997 

TRIISTRE 3 TRIPtESTRE 2 TRI1IESTRE 1 TRIMESTRE 4 TRIPESTRE 3 

Per cent - pourcentage 

-4.3 5.8 3.0 6.9 11.5 

-4.0 -5.9 -3.7 7.6 6.2 

1.1 3.6 2.6 1.4 -3.1 

-8.7 -8.7 2.1 6.0 4.7 

-1.8 6.3 1.3 6.3 -1.6 

1.9 -1.9 4.9 10.3 12.3 

-1.4 -1.0 -7.3 0.7 1.3 

-1.4 -3.6 0.7 18.3 8.9 

-0.1 -4.9 -6.2 3.8 4.1 

-8.5 - - 5.8 8.6 13.1 

-3.1 4.1 3.1 1.8 17.9 

0.6 1.9 5.6 7.3 5.1 

-7.3 -9.4 -3.5 -2.2 -8.6 

6.2 13.6 24.2 21.2 16.3 

2.2 4.8 5.2 6.6 3.9 

-2.1 - 	- -0.1 5.3 6.5] 

. 

TABLEAU 3 Ventes au dtaz3, non -désaisonnalisées, salon 1e groupo do commerce at is region 
(osti.ataans traamstrieiles) 

-1.9 	0.3 	11.7 	10.9 	10.3 

x x x x x 
x x x x x 

10.8 9.4 -5.0 3.0 -2.6 

-4.2 -14.8 7.4 6.9 2.7 

7.4 -0.5 14.9 -25.6 -30.2 

-3.2 -13.8 -8.2 15.5 24.7 

5.2 -5.6 5.6 9.7 2.4 

-2.2 8.4 4.8 7.0 6.1 

19.9 -0.6 12.3 16.0 -9.1 

6.1 28.6 9.3 -1.1 1.7 

Groupe do coerce 

colasbie-Britannique 

Supermarchés d • alimentat ion at ópic.ries 1 

Tous los autres magasins dali.sntation 2 

Pharmacies at nogasins do médicamonts bravotés 3 

Ilagas ins do chaussures 4 

Magas ins do vètements pour hos 5 

Magasins do vêtements pour dames 6 

Autros megasins do vètemonts 7 

Magas ins do math las at d • apparei is ménagsrs 8 

Magas ins d' accessoires d • amethlement 9 

Concossionnaires do véhicules automobiles 10 
at récréatifs 

Stations-service 11 

Ilagasins do pièces at daccossoires pour 12 
automobiles at services 

lbgas ins do merchandises diverses 13 

Autros magasins do produits semi-durables 14 

Autros magasins do produits durablas 15 

Autres magasins do yenta au detail 16 

Total, ensonbie des aagas3.ns 17 

Yukon et Territoares du Nord-Ouost 

Supermerchés dalimentation at épicerias 1 

Tous los autros magasins d'alimentation 2 

Pharmacies at magasins do médicaments brevetés 3 

Magas ins do chaussuras 4 

Magas ins do vétoments pour hoimos 5 

Magas ins do vétements pour dames 6 

Autros magas ins do vétements 7 

Magas ins do meubles at d • appat-ei is .énagers 8 

Magas ins d' accasso iras d amethiai.ent 9 

Concessionnairos do véhiculos automobiles 10 
at recreat ifs 

Stations-service 11 

Magasins do pièces at daccossoires pour 12 
automobiles at services 

Ptagasins do merchandises diverses 13 

Autres megasins do produits semi-durablos 14 

Autres megasins do produits durables 15 

Autres mogas ins do vente au déta ii 16 

Total, ens1e des •aqasins 	 17 . 

	
2.8 	-0.1 	4.5 	 8.0 	 6.3 
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TARLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Regaan (Quarterly 
Estaemtes) 

Sales 

Ventes 

QUARTER 3 QUARTER 2 QUARTER 1 QUARTER 4 
1

QUARTER 3 

	

1998 	1998 	1998 	1997 	1997 
TRIHESTRE 3 TRIMESTRE 2 TRIMESTRE 1 TRIMESTRE 4 TRINESTRE 3 

millions of dollars - millions do dollars 

	

26.5 	24.6 	22.2 	24.9 	26.2 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

16.0 	16.6 	12.3 	13.5 	15.8 

x x x x x 
2:9 4.4 

4:8 • 
89,7 82.5 63.8 77.8 85.3 

25.1 25.8 23.7 24.7 26.3 

x x x x x 
x x x x x 
x x x x x 
x x x x x 
x x x x x 

1.6 1.6 1.4 1.7 1.6 

x x x x x 
19.8 21.7 17.9 17.3 21.2 

4.7 4.2 5.2 4.3 3.7 

x x x x x 
3.8 3.9 3.0 4.2 3.9 

2.5 2.9 2.2 2.7 2.0 

x x x x x 

131.4 135.1 117.1 133.3 129.9 

Trade Group 

No. 

Yukon 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Hoaen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Northwest Territaries 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Ho.en's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 
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1.2 	1.7 	4.9 	9.7 	6.9 Total, ensambla des .agasins 	 17 

TABLEAU 3• Ventes am detail, men -désaisonnalisées, salon 1e groups de c.rca at Jo region 
(estimations tri.astrielles) 

S 
x x x x 

-2.2 6.8 11.8 9.7 4.0 

x x x x x 

5.3 -2.9 3.7 5.1 5.5 

-4.5 	3.3 	20.8 	14.6 	11.7 

x x x x x 
x x x x x 
x x x x x 
x x x x x 
x x x x x 

-2.8 -4.6 4.6 1.8 7.5 

x x x x x 
-6.7 -4.8 -13.1 15.2 17.2 

27.1 11.8 -0.8 -12.6 -19.5 

x x x x x 
-2.2 10.0 -1.3 4.4 8.9 

27.2 2.1 21.6 52.1 8.1 

K X X K K 

Groupe do comeerce 

N°  

Ytcon 

Supermarchés dali.entation at épicories I 

Tous los autres magas ins d' alimontat ion 2 

Pharmacies at .agas ins do médicamonts brevetés 3 

Igasins do chaussures 4 

Plagas ins do vétements pour homees S 

Magasins do vtoments pour dames 6 

Autres megasins do vêtements 7 

Pbgasins do meublos at dappareils nsónagers 8 

Pbgas ins d accessoires d amoub lement 9 

Concessionnairas do véhicules automobiles 10 
at récréat ifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

ilagasins do merchandises divers.s 13 

Autres magasins do produits somi-durables 14 

Autras magasins do produits durablos 15 

Autros magas ins do vente au detail 16 

Total, ensmoble des .agasas 17 

Territoaras du Nord-Ouest 

Siermarchés dalimontation at épiceries 1 

bus los autres uumgasins d'ali.entation 2 

Pharmacies at magasins do médicamonts brevetCs 3 

Magasins do chaussures 4 

Magasins do vétements pour houmies 5 

Magas ins do vêtements pour dames 6 

Autres magasins do vtements 7 

Magasins do metóles at dappareils ménagers 8 

Plagasins daccessoiries dameubleaent 9 

Concassionnaires do véh iculas automobiles 10 
at recréat ifs 

Stations-service Ii 

Pbgas ins do pièces at daccesso ires pour 12 
automobiles at services 

Magas ins do merchandises diverses 13 

Autres .agasins do produits s.mi-durables 14 

Autres .agasins do produits durables 15 

Autres magas ins do vanto au detail 16 

S 	Change from previous year 

Variation par rapport a i • année prcédente 

QUARTER3 QUARTER 2 QUARTER 1 QUARTER 4 QUARTER 3 

	

1998 	1998 	1998 	1997 	1997 
TRIMESTRE 3 TRIMESTRE 2 TRIMESTRE 1 TRIMESTRE 4 TRIMESTRE 3 

Per cent - pourcantage 

	

0.8 	-2.6 	3.4 	7.4 	9.0 

x 	x 	x 	x 
x 	x 	x 	x 	x 
x 	x 	x 	x 	x 
x 	x 	x 	x 	x 
x 	x 	x 	x 	x 

x 	x 	x 	x 	x 

	

1.5 	-23.4 	- - 	15.9 	36.4 
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No 

TABLE A • Retail Trade Sple Response Fraction and Coefficient of Variation (Current 
Periods) 

Response fraction 

Fraction do réponse 

	

Nove.ther 	October 	Septeithar 	August 

	

1998 	1998 	1998 	1998 

	

Noveithre 	Octobre 	Septe,thre 	Aoüt 

Per cent - pourcentage 

S 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Hens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluabia 

28 Yukon 

29 Northwest Territories 

92.1 94.9 95.0 95.7 

85.7 90.2 91.5 92.0 

84.9 91.3 87.3 86.9 

92.9 94.3 94.3 93.4 

63.8 92.5 94.1 93.4 

92.1 92.3 93.6 92.7 

92.3 94.0 95.2 94.8 

93.7 94.6 94.6 94.0 

86.7 90.5 90.0 90.7 

93.9 95.3 95.4 95.1 

89.0 92.4 93.0 87.9 

91.1 93.2 93.7 92.8 

99.2 99.3 99.2 99.3 

82.8 92.1 92.8 92.9 

69.2 92.8 94.6 94.5 

91.0 93.2 95.0 96.7 

92.3 94.6 94.7 94.4 

95.4 97.2 97.4 96.5 

92.1 93.3 92.7 92.6 

95.8 96.2 96.4 95.8 

91.9 94.0 92.3 93.8 

92.5 93.2 94.1 94.3 

91.4 95.1 94.8 94.1 

93.9 94.8 95.3 95.5 

69.1 93.7 95.6 94.9 

93.7 95.4 95.8 95.0 

92.7 94.7 94.3 94.4 

79.5 88.4 84.6 90.9 

90.2 96.5 95.7 95.4 

S 
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No 

Group, do cosrce - Canada 

Sup.ri.archós dali.entation at épicaries 1 

bus las autres .agas ins d' ali.antat ion 2 

Pharoucias at ougasins do .édica.snts br.votCs 3 

Magasins do chaussures 4 

Plagasins do vêtemants pour hoi.u,es 5 

Nagas ins do vétaments pour dames 6 

Autrss megas ins do vête.ents 7 

Magasins do moubles at dapparoils mlnagors 8 

Ibgasins d'accassoiras dameublaraent 9 
Concessionnaires do véhicules automobilas 10 

at récréat ifs 

Stat ions-s.rv ice 11 

Magas ins do pièces at d • ccssso u.s pour 12 
automobiles at services 

Magasins do merchandises divars.s 13 

Autres megasins do produits sami-durables 14 

Autres magasins do produits dureblas 15 

Autres .agasins do yenta au detail 16 

Total, ansouble des .agasins 	17 

Regions 

Terre-Native 18 

±le-du-Princo-Edouard 19 
Nouvello-cossa 20 
Nouveau-Brunswick zi 

Québec 22 
Ontario 23 
Nan itoba 24 
Saskatchewan 25 
Alberta 26 

Coloabie-Britannique 27 
Yukon 28 

Territoires du Nord-Ouest 29 

0 TABLEAU 4. Caerce do détal, fracton do réponso do l'échantallcn at coefficient do variation (périodes courantas) 

. 

Coefficient of variation 
Coefficient do variation 

Noveuóor October Septeer August 
1998 1998 1998 1998 

Novoithra Octobra Soptere Aot 

Per cent - pourcantage 

1.2 1.3 	 1.3 1.3 

4.8 4.8 	 4.7 4.4 
1.9 1.9 	 1.9 1.9 

2.1 2.2 	 2.5 2.3 
2.9 3.0 	 3.4 3.2 

2.2 2.5 	 2.8 2.4 
1.9 1.9 	 2.7 2.3 
2.5 2.8 	 2.9 2.9 

3.2 3.3 	 3.4 3.6 
3.7 3.8 	 3.6 3.2 

2.3 2.2 	 2.2 2.3 
2.7 2.5 	 2.3 2.3 

0.6 0.6 	 0.8 1.2 
3.5 3.9 	 3.4 3.9 
3.2 3.1 	 2.8 2.6 
1.8 1.7 	 1.8 1.5 

1.0 1.0 	 1.1 1.0 

1.8 2.0 	 1.9 2.0 
1.5 1.5 	 1.5 1.4 
3.4 3.7 	 3.8 3.9 
2.3 2.6 	 2.5 2.6 
2.4 2.7 	 2.5 2.5 
2.0 2.1 	 2.2 1.8 
2.0 2.0 	 2.3 2.0 
2.9 1.7 	 1.7 1.8 
2.1 2.2 	 2.4 2.0 
1.3 1.4 	 1.4 1.6 
0.4 0.5 	 0.4 0.4 

. 
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4,510.1 4,456.9 4,476.9 4,419.5 4,476.5 4,471.2 4,481.3 

361.4 371.2 356.4 359.7 363.4 360.2 358.4 

1,084.8 1491.4 1,080.1 1,099.4 1005.9 1,091.8 1,103.4 

133.4 134.8 136.1 137.3 140.0 134.8 149.6 

130.7 129.5 130.9 132.6 130.2 125.5 128.7 

380.1 365.1 366.6 370.7 371.9 355.9 377.0 

547.5 543.3 536.3 534.3 532.0 515.5 518.1 

861.7 852.3 860.2 854.8 871.0 842.4 842.3 

208.6 205.2 203.5 202.4 199.8 200.6 198.8 

5,464.1 5,283.6 5,647.9 5,567.4 5,487.4 5,477.1 5,507.3 

1,250.8 1,261.2 1,260.1 1,271.5 1,272.1 1,266.1 1,299.9 

1,216.2 1,219.8 1,198.7 1081.8 1,206.6 1,166.9 1 9 217.1 

2,331.0 2,355.2 2,365.4 2,303.3 2,349.7 2,250.5 2,359.6 

723.1 715.6 704.7 689.4 688.7 650.5 688.4 

573.0 579.9 583.4 573.8 580.0 571.3 574.0 

995.9 985.5 993.3 977.3 969.9 962.5 977.6 

20,772.4 20,550.1 20,900.4 20,675.5 20,745.0 20,442.8 20,781.7 

	

327.4 	324.7 

	

85.6 	85.6 

	

639.3 	636.6 

	

494.1 	480.5 

	

4,816.3 	4,747.8 

	

7,906.8 	7,815.0 

	

731.2 	726.5 

	

630.9 	626.3 

	

2,347.0 	2,308.5 

	

2,724.3 	2,729.9 

	

26.2 	25.9 

	

43.5 	42.9 

325.0 

87.1 

632.9 

496.4 

4,794.1 

7,928.2 

753.9 

653.6 

2,416.5 

2,742.6 

26.5 

43.4 

311.8 

87.7 

635.4 

494.6 

4,758.7 

7,849.4 

728.2 

632.5 

2,359.5 

2,748.4 

26.8 

42.5 

	

319.0 	321.2 	320.3 

	

88.7 	88.2 	87.8 

	

637.2 	626.4 	627.1 

	

499.8 	494.4 	499.9 

4,775.7 4,644.2 4,756.1 

	

7,813.8 	7,746.3 	7,920.2 

	

733.6 	732.4 	719.7 

	

636.5 	627.8 	629.2 

	

2,380.2 	2,330.6 	2,374.6 

	

2,791.3 	2,765.0 	2,779.6 

	

26.4 	25.8 	25.3 

	

42.7 	40.5 	41.9 

TABLE 5 • Retail Sales, Seasonally Ad3usted, by Trade Group and by Region (Historical 
Estiaat.s ) 

	

Noveaber October Septeaber 	August 	July 	June 	May 
1998 	1998 	1998 	1998 	1998 	1998 	1998 

No. 	 Novejthre Octobre Septeabre 	Aot 	Juillet 	Juin 	Ma i 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent u.edicin. stores 

4 Shoe stores 

5 Mans clothing stores 

6 Homsns clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all sthres 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colia 

28 Yukon 

29 Northwest Territories 
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S 
TABLEAU S • Ventes au detail, désaisonnalisdms, solon Is groups do commerce at la region 

(estimations historiquos) 

	

April 	March February January Deceither Noveithor 

	

1998 	1998 	1998 	1998 	1997 	1997 

	

Avril 	Mars Février Janvior Décethre Noveithre 	 No 

millions of dollars - millions do dollars 

Groups do 	erc - Canada 

. 

	

4,462.3 	4,411.1 	4,375.7 	4,401.7 	4,378.6 	4,337.4 

	

360.2 	358.2 	367.1 	364.1 	363.5 	361.9 

	

1 3,085.5 	1,070.3 	1074.3 	1,061.6 	1,046.8 	1035.1 

	

145.6 	143.2 	146.9 	139.8 	135.9 	132.7 

	

130.3 	130.9 	132.4 	131.6 	129.7 	130.0 

	

384.2 	382.5 	377.6 	367.1 	359.6 	364.9 

	

505.3 	514.1 	520.7 	497.7 	501.9 	490.5 

	

817.3 	817.6 	811.8 	799.1 	808.4 	797.3 

	

203.4 	207.0 	207.5 	201.1 	208.3 	190.7 

	

5,478.3 	5,348.0 	5,317.7 	5,186.8 	53.973.5 	5,323.3 

	

1,290.7 	1,284.3 	1,304.2 	1,296.3 	1,317.1 	1,351.4 

	

1,253.1 	1 3.188.5 	1077.9 	1,188.3 	1027.6 	1 3,050.8 

	

2,360.9 	2,336.7 	2,345.6 	2,298.6 	2,253.5 	2,265.2 

	

684.1 	696.0 	700.6 	698.5 	687.6 	679.5 

	

568.9 	564.5 	578.4 	542.3 	542.4 	520.0 

	

987.8 	985.5 	964.9 	962.1 	915.1 	925.2 

Superoarchés dalimentation at ápic.ri.s 1 

Tous los autres magasins d' alimentat ion 2 

Pharmacies at magasins do mdicants brev.tés 3 

Magas ins do chaussuros 4 

Ilagasins do vêtomsnts pour houiu.es S 

Magas ins do vêtements pour dames 6 

Autros magasins do vêke.ents 7 

Magasins do machiss at d appar.ils mónagers 8 

Ilagasins d • accessoires d • amoub lament 9 

Concessionnairas de vébiculas automobiles 10 
at récréatifs 

Stations-service ii 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Magasins do marchandises divorses 13 

Autros magasins do produits soui-durabl.s 14 

Autres magasins cia produits durables 15 

Autros eagasins do vento au detail 16 

20,718.1 20,438.5 20,403.4 20,136.9 20,749.3 19,954.0 Total, enselo des magasins 	17 

RégIOnS 

	

312.3 	312.7 	314.6 	315.7 	319.6 	306.8 

	

86.9 	87.1 	86.6 	86.0 	87.8 	81.1 

	

629.0 	619.1 	631.6 	620.7 	630.7 	595.9 

	

503.7 	497.4 	482.2 	489.5 	497.8 	473.5 

	

4,790.7 4,848.5 	4,884.7 	4,324.2 	4,736.1 	4,584.4 

	

7,785.5 	7,604.1 	72530.0 	7,562.5 	7,686.0 	7,389.3 

	

762.7 	729.3 	711.2 	742.6 	748.1 	717.3 

	

638.1 	634.1 	620.5 	671.5 	670.0 	630.4 

	

2,353.0 	2,276.4 	2,321.9 	2,407.6 	2,404.3 	2,300.6 

	

2,805.2 	2,760.0 	2,750.9 	2,846.0 	22896.8 	2,808.2 

	

25.4 	26.3 	25.7 	26.9 	27.5 	25.5 

	

45.6 	43.5 	43.4 	43.7 	44.4 	42.8 

Terre-Mauve 18 

Ile-du-Prince-Edouard 19 

Nouvoile4cossa 20 

Nouveau-Brunswick 21 

québec 22 

tario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloabie-Britannique 27 

Yukon 28 

Territoires du Nord-Ouest 29 
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4096.5 4,684.5 4,395.8 4,507.3 4,818.4 4,460.4 4,754.8 

	

342.8 	370.2 	349.4 	362.0 	385.6 	371.8 	383.8 

	

1061.6 	1 2 105.8 	1055.6 	1,070.5 	1,098.5 	13.064.5 	1,091.9 

	

150.3 	154.8 	148.6 	148.5 	130.9 	146.2 	173.9 

	

154.0 	137.9 	120.5 	111.3 	113.5 	131.9 	129.8 

	

397.7 	384.3 	392.1 	351.8 	362.6 	362.5 	416.8 

	

606.8 	588.6 	563.7 	577.7 	474.6 	477.5 	498.1 

	

942.3 	908.8 	887.9 	866.4 	863.0 	815.8 	775.9 

	

224.4 	217.6 	210.2 	204.8 	207.2 	213.9 	196.5 

	

5,004.8 	5,270.3 	5,690.6 5,250.5 	5,928.2 	6,639.0 	6,693.6 

	

1,230.7 	1,311.9 	1,264.6 	1,371.5 	1,420.1 	1,338.3 	1,343.0 

	

1,314.9 	1,267.2 	1,179.9 	1,153.4 	1,340.7 	1,303.2 	1 9-353.9 

	

2,847.9 	2,503.9 	2 3,236.4 	2,244.7 	2,193.5 	2060.9 	2,291.0 

	

750.7 	691.4 	707.4 	703.8 	719.4 	706.7 	786.8 

	

553.9 	521.1 	558.8 	606.0 	601.2 	556.2 	572.8 

	

927.7 	1,008.3 	972.0 	1,049.1 	1026.1 	998.7 	13.025.7 

20,706.8 21,126.5 20,733.5 20,579.4 21,783.2 21,747.5 22,488.4 

	

336.1 	334.1 

	

82.9 	86.7 

	

648.8 	655.2 

	

498.6 	505.0 

	

4,702.7 	4,930.8 

	

8,021.6 	7,949.6 

	

735.6 	766.7 

	

636.7 	669.5 

	

2,336.9 	2,394.7 

	

2,642.9 	2,765.1 

	

23.3 	25.8 

	

40.5 	43.3 

316.8 

86.2 

617.2 

494.6 

4,774.3 

7,913.1 

737.1 

638.2 

2,348.0 

2,739.2 

26.6 

42.2 

323.1 

98.0 

651.0 

505.2 

4,743.6 

7,663.8 

724.4 

628.0 

2,359.7 

2,809.2 

30.5 

42.9 

	

346.2 	342.2 	347.0 

	

104.8 	96.9 	93.9 

	

685.3 	668.4 	668.2 

	

536.3 	534.7 	536.5 

	

5,085.3 	4,991.9 	5,378.2 

8014.5 8,256.2 8,482.7 

	

761.0 	772.8 	774.2 

	

661.5 	661.9 	661.7 

	

2,445.6 	2,471.5 	2,535.5 

	

2,963.7 	2,877.2 	2,938.8 

	

32.6 	30.5 	27.5 

	

46.3 	43.3 	44.1 

TAILE 6 • Retail Sales, net Seasonally Ad:,USted, by Trade 8roup and by Region (Historical 
Estiaates) 

	

Noveiióer October Septeaóor 	August 	July 	June 	May 
1998 	1998 	1998 	1998 	1998 	1998 	1998 

No. 	 Noveabre Octobre Septeabre 	AOGt 	Ju illet 	Juin 	Mai 

millions of dollars - millions do dollars 

S 

Trade Group • Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine 
stores 

4 Shoe stores 

S Mens clothing stores 

6 I'So.ens clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colu.abia 

28 Ytdon 

29 Northwest Territories 

S 
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• TABLEAU 6 • Vontes au detail, man -désainna1isées, solon 1s groups do commerce at La region 
(estioataons historiques) 

	

April 	March February January Oecether Noverg,or 	Year 

	

1998 	1998 	1998 	1998 	1997 	1997 	1998 

	

Avril 	Mars Février Janviar Dóceaóre Novouère 	Année 

millions of dollars - •illions do dollars 

N.  

. 

42391.0 4,128.5 3,892.9 4,533.4 4,544.2 4,216. 

367.3 330.8 318.7 323.4 437.5 351.( 

1066.8 1,035.3 979.3 1,036.4 1,316.4 1,013. 

142.6 106.5 86.5 108.6 170.3 159.1 

116.3 97.2 82.6 108.9 259.8 157.; 

368.0 311.6 249.5 268.0 583.2 395. 

446.3 433.3 339.3 375.3 860.6 553. 

732.1 733.4 631.8 686.6 1,193.1 875. 

188.7 186.7 161.0 159.4 264.6 205. 

6,342.7 5,466.3 42258.8 4064.7 59165.1 4,822.4 

1,232.4 1,208.3 1,147.0 13-224.4 1,320.6 1,318.1 

1,265.1 1,041.4 896.2 1,006.9 1,236.6 1,143. 

2,183.0 1,947.6 1,648.9 1,678.6 3,768.1 2,812E 

627.9 528.6 501.1 520.9 1,066.4 707.8 

510.3 422.4 401.2 408.6 1,011.1 519.3 

916.8 830.4 734.7 775.0 1,267.9 890.8 

20,897.2 18,808.1 16,329.6 17,279.0 24,465.5 20,142.7 

48,763.5 

3,905.6 

11,666.1 

1,497.2 

1,303.9 

3,865.0 

5,381.0 

8,844.0 

2,170.3 

60,609.5 

14,092.1 

13,122.7 

23,936.6 

7,244.7 

5,712.4 

10,364.5 

222,479.0 

Groups do cuerc. - Canada 

Supormarchés dalimontat ion at 1 
ipiceries 

bus los autr.s megasins 2 
dali..n*ation 

Pharmacies at megasins do médicament 3 
brsvotós 

Magas ins do chaussuros 4 

Piagasins do vêto.erits pour hoames 5 

Magasins do vétoments pour dames 6 

Autros magas ins do vétomonts 7 

Magasins do moublos at dapparoils 8 
ménagors 

Magasins d'accessoires dameubloment 9 

Concessionnairos do véhicules 10 
automobiles at récréat ifs 

Stations-service 11 

Magasins do picos at dacc.ssoiros 12 
pour automobiles at services 

Pbgasins do mat-chandisos divars.s 13 

Autros magasins do produits semi- 14 
durablos 

Autros mogasins do produ its durables 15 

Autres magasins do vents au detail 16 

Total, ensemble des .agasins 17 

Regions 

3,437.0 

938.3 

6,810.6 

5,326.4 

51,629.4 

83,577.1 

7,896.9 

6,855.9 

25,321.2 

29,933.6 

285.2 

467.4 

	

311.1 	282.2 	242.0 	256.3 	383.7 	320.5 

	

81.0 	74.6 	64.2 	69.1 	102.9 	80.9 

	

632.5 	557.1 	498.3 	528.7 	756.4 	606.9 

	

502.1 	442.6 	371.8 	399.0 	587.5 	487.2 

	

5,056.5 	4,466.0 	3,858.2 	3,642.0 	5,217.1 	4,561.5 

	

7,749.0 	6,922.3 	6,015.6 	6,488.5 	9,337.9 	7,566.4 

	

737.6 	673.3 	570.3 	643.8 	897.6 	729.7 

	

635.8 	576.6 	498.9 	587.0 	795.3 	647.6 

	

2,360.5 	2,116.5 	1,857.7 	2094.5 	2,901.3 	2,317.0 

	

2,758.9 	2,630.4 	2,297.3 	2,510.8 	3,406.0 	2,762.1 

	

24.5 	23.3 	18.8 	21.8 	29.8 	22.7 

	

47.7 	43.2 	36.5 	37.4 	50.0 	40.3 

Torre-Nouve 18 

1lg-du-Prince-douard 19 

Nouvollo-coss. 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloithie-Britanniqu. 27 

Yukon 28 

Territoires du Nord-Ouest 29 

. 
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TABLE 7. D.parent Store Type Narchandise Sales, not Seasonally Adjusted, by Region 
(Current Perâods) 

Sales 

Ventes 

	

P4ovether 	October Sapteer 	August Year-to-date 

	

1998 	1998 	1998 	1998 	1998 

	

Novere 	Octobre SepLethre 	AoCI* 	Cuwulat if 

millions of dollars - millions de dollars 

S 

Regions 

Nawfoix,d].and 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluthia 

Yukon 

Northwest Territories 

Total 

138.8 115.8 99.8 99.4 

29.8 28.8 27.4 32. 

240.7 209.6 189.0 198.1 

184.4 165.4 148.8 149.9 

1,623.2 1,624.2 1,569.2 1,547.5 

3000.5 2,834.6 2,732.6 2,691.6 

249.6 230.9 203.0 215.4 

225.2 217.1 192.6 200.7 

864.8 791.1 746.6 784.6 

1,004.5 966.5 943.1 934.2 

5.8 6.7 6.4 7.9 

22.2 23.5 22.8 23.3 

7,689.4 7,214.1 6 1881.2 6,885.5 

1,054.2 

286.2 

2,001.0 

1,542.7 

16,207.7 

28,030.3 

2,241.2 

2,118.5 

7,996.4 

9,834.5 

65.9 

242.4 

71621.0. 

TABLE S. Departeent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estioates ) 

	

Noveither OctoberSeptether 	August 	July 	June 	May 
1998 	1998 	1998 	1998 	1998 	1998 	1998 

	

Novethra Octobre Septeithre 	AOGt 	Juillet 	.Juin 	Mai 

.illions of dollars - millions do dollars 

Reg3ons 

138.8 115.8 99.8 99.4 98.5 94.1 94.0 

29.8 28.8 27.4 32.9 32.0 26.9 26.3 

240.7 209.6 189.0 198.1 189.3 178.5 182.3 

184.4 165.4 148.8 149.9 147.1 140.2 142.5 

1,623.2 1,624.2 1 3,569.2 1,547.5 1 3,568.6 1,536.1 1,667.3 

3000.5 2,834.6 2,732.6 2,691.6 2,618.3 23,592.5 23,697.9 

249.6 230.9 203.0 215.4 208.8 203.4 209.6 

225.2 217.1 192.6 200.7 196.8 195.5 200.0 

864.8 791.1 746.6 784.6 740.1 739.0 755.4 

1,004.5 966.5 943.1 934.2 933.7 902.3 929.3 

5.8 6.7 6.4 7.9 7.4 6.8 5.9 

22.2 23.5 22.8 23.3 23.5 20.9 22.9 

7,689.4 7,214.1 6,881.2 6,885.5 6,764.2 6,636.1 6,933.5 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coltia 

Yukon 

Northwest Territories 

Total 
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TABLEAU 7. Ventos de .archandises genre grand .agaszn, non-désaisonnalisê.s, salon la region 
(périodes courantes) 

Change f roe previous year 

Variat ion par rapport I U année précédente 

	

Novether 	October Septeiâer 	August Year-to-date 

	

1998 	1998 	1998 	1998 	1998 

	

Novecibre 	Octobre Septeebre 	Mat 	Cia,ulatif 

Per cent - pourcentage 

Regions 

5.3 7.0 6.8 -2.2 

4.7 8.8 7.1 7.3 

9.0 10.1 10.8 7.2 

7.2 10.8 12.4 5.1 

0.4 5.0 5.3 1.0 

6.4 9.1 10.4 6.5 

3.7 5.5 3.7 1.0 

0.1 2.2 2.8 1.9 

6.0 5.5 4.9 4.6 

-0.4 - - 0.6 -6.2 

2.7 14.6 11.4 20.7 

0.4 3.1 5.3 4.2 

• 	

3.9 	6.1 	6.7 	3.0 

4.9 Terre-Mauve 

6.1 le-du-Prjnce-douard 

9.6 Nouvelle-Ecosse 

7.1 Nouveau-Br*sswick 

5.6 Québec 

9.3 Ontario 

4.3 Manitoba 

5.3 Saskatchewan 

8.8 Alberta 

Coloiiib ic-Br itannique 

10.0 Yukon 

2.2 Territoires du Nord-Ouest 

6.6 Total 

TABLEAU 8 • Ventes de •archandises genre grand •agasin, non-dCsaisonnalisées, salon la region 
(esti.ata.ons historiques) 

	

April 	March February January Deceeber Noveiiiber 	Year 

	

1998 	1998 	1998 	1998 	1997 	1997 	1998 

	

Avril 	Mars Février Janvier Décethre Novethre 	Annéc 

millions of dollars - millions do dollars 

legions 

	

87.8 	82.1 	71.1 	72.7 	169.9 	131.8 

	

23.0 	21.1 	18.8 	19.0 	44.7 	28.4 

	

174.1 	159.4 	137.7 	142.3 	318.1 	220.8 

	

134.7 	119.8 	103.5 	106.5 	236.7 	172.0 

	

12501.1 	1,283.0 	1,141.2 	1,146.3 	2004.6 	1,616.7 

	

29444.5 	2,237.1 	1,980.0 	2,100.7 	4,160.4 	2,913.0 

	

203.9 	191.7 	156.8 	168.1 	354.7 	240.7 

	

193.6 	175.9 	152.7 	168.5 	325.2 	225.0 

	

718.3 	662.6 	576.9 	616.9 	1,222.4 	815.7 

	

873.2 	841.9 	719.2 	786.4 	19,517.0 	1,008.1 

	

5.0 	5.2 	4.4 	4.7 	9.3 	5.6 

	

22.7 	22.7 	18.9 	19.2 	30.4 	22.1 

	

6,1.9 5,802.5 5,081.2 5,351.3 10,493.5 	7,399.9 

Terre-Mauve 

ile-du-Prince-.gdouard 

Nouvelle-cosse 

Nouveau-Brizswjck 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colothie-Britann ique 

Yukon 

Territoires du Nord-Ouest 

Total 

1,054.2 

286.2 

2,001.0 

I ,542 .7 

16,207.7 

28,030.3 

2,241.2 

2,118.5 

7,996.4 

9,834.5 

65.9 

242.4 

71,621.0 
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TABLE 9 • Retaal Trad., Canada, Current and Constant (1992) Dollar Estiates 

Pr ice index Currant dollars 

Indice des prix 	Dollars 
courants 

Unadus.d  
Non désaisonnalisé 

Year/year 
per cent 

change 

Variation on 
pourcenta9e 
pour Pannee 

Constant 1992 
dollars 

Dollars 
constants 

1992 

S 
Year/year 
per cent 

thenge •  

Variation an 
pourcenta9e 

pour 1 anne 

•illions of dollars 

1994: 

January 103.8 15,013.1 3.1 14,424.6 1.6 
February 104.3 15,110.8 6.9 14,436.9 5.4 
March 105.2 17,063.4 0.7 16,161.4 -0.9 

April 105.9 17,810.6 3.5 16,761.8 1.4 
May 106.2 19,832.0 4.3 18,614.6 2.4 
June 106.0 19,290.9 -1.3 18,141.7 -3.1 

July 105.1 18,686.7 3.3 17,707.1 1.7 
August 104.8 193,106.9 2.8 18,160.8 1.1 
Septeeber 105.2 17,822.2 -1.7 16,889.2 -3.5 

October 105.8 18,926.5 7.9 17,833.7 5.2 
Noveuther 106.1 19,670.7 6.7 18,478.0 3.8 
Decether 104.9 22,097.1 2.4 21,004.1 -0.3 

Year 105.3 220,430.8 3.1 2,613.9 1.1 

1097: 

January 106.4 16,393.6 9.2 15,349.6 6.4 
February 107.4 15,575.0 3.1 14,450.2 0.1 
March 108.0 17,614.8 3.2 16,254.1 0.6 

April 108.3 19,750.8 10.9 18,179.4 8.5 
May 108.0 21,649.4 9.2 19,971.8 7.3 
June 107.8 20,611.2 6.8 19,044.3 5.0 

July 107.1 20,667.8 10.6 19,228.0 8.6 
August 107.0 20,157.9 5.5 18,779.7 3.4 
Septeuther 107.0 19,649.0 10.2 18,293.2 8.3 

October 107.4 20,600.0 8.8 19,116.4 7.2 
Noveither 107.1 20 2 142.7 2.4 18,754.0 1.5 
Decenèer 106.2 24,465.5 10.7 22,962.2 9.3 

Year 107.3 237,277.7 7.6 220,382.9 5.6 

1998: 

January 107.0 17,279.0 5.4 16,086.2 4.8 
February 107.1 16,329.6 4.8 15,191.8 5.1 
March 108.0 183,808.1 6.8 17,357.6 6.8 

April 108.3 20,897.2 5.8 192,294.2 6.1 
May 108.8 22,488.4 3.9 20,676.1 3.5 
June 108.7 21,747.5 5.5 19,999.3 5.0 

July 107.7 213,783.2 5.4 20,222.0 5.2 
August 107.1 20,579.4 2.1 19,221.5 2.4 
Septeeber 107.3 20,733.5 5.5 19,316.1 5.6 

October 107.3 21,126.5 2.6 19,695.4 3.0 
Noveithar 107.4 20,706.8 2.8 19,264.5 2.8 
Deceeber 

Year 

S 
I Seasonally adjusted constant (1992) dollar estimates are derived by deflating, with an iaulicit price index, 
the seasonally ad)usked current dollar estimate. 
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TABLEAU 9. Carce do d6ta2l, Canada, astaations an dollars courants at constants (1992) 

S 06saisonnal 
Seasonally adjusted 

isé 

	

Price Index 	Current Dollars 	Month/month 	Constant 1992 

	

per cent 	 dollars 1  
change 

	

Indice des prix 	 Dollars 	Variation en 	 Dollars 

	

courants 	pourcentage 	 constants 

	

pour Ia mois 	 1992 1 
 

Month/month 
per cent 

change 

Variation on 
pourcantage 

pour le mois 

millions de dollars 

1996: 

104.1 17,951.9 -0.1 17,243.6 -0.3 Janvier 
104.2 18,024.3 0.4 17,300.5 0.3 Février 
104.7 18033.1 0.6 17,316.9 0.1 Mars 

105.2 18,045.4 -0.5 172154.6 -0.9 Avrjl 
105.8 182172.4 0.7 17,179.4 0.1 Mai 
105.9 18,319.9 0.8 17,302.1 0.7 Juin 

105.4 18,269.5 -0.3 17,337.1 0.2 Juillet 
105.7 18,397.5 0.7 17,406.4 0.4 AOGt 
106.0 18,477.9 0.4 17,425.9 0.1 Septe.ra 

106.6 18,714.3 1.3 17,561.2 0.8 Octobre 
106.9 18,960.2 1.3 17,733.6 1.0 Hovethre 
106.9 18,964.6 - - 17,742.1 - - Décethre 

105.3 220,430.8 ... 205,703.3 ... A,wiëe 

1997: 

106.9 19,178.5 1.1 17,942.1 1.1 Janvier 
107.2 19,427.4 1.3 18,125.2 1.0 Fêvrier • 
107.3 18,326.2 -0.5 18,018.6 -0.6 Mars 

107.5 19,523.8 1.0 18,169.8 0.8 Avril 
107.6 19,633.4 0.6 18,252.1 0.5 Mai 
107.5 19,642.0 - - 182264.7 0.1 Juin 

107.4 19,877.5 1.2 18 1500.8 1.3 Juillet 
107.7 19,902.9 0.1 18,484.3 -0.1 AOt 
107.9 19,975.0 0.4 181520.0 0.2 S.ptere 

108.1 20,085.8 0.6 18,575.8 0.3 Octobre 
107.9 19,956.0 -0.6 18,495.8 -0.4 Nove.thre 
108.3 20,749.3 4.0 19052.4 3.5 Déceuthre 

107.6 237,277.7 ... 220,501.4 ... Anném 

1998: 

107.5 20,136.9 -3.0 18,727.9 -2.2 Janvier 
107.1 20,403.4 1.3 19,057.0 1.7 Février 
107.3 20,438.5 0.2 19047.1 -0.1 Mars 

107.4 20,718.1 1.4 19,284.8 1.2 Avril 
107.9 20,781.7 0.3 19,254.5 -0.2 Mai 
107.7 20,442.8 -1.6 18,972.5 -1.5 Juin 

107.5 20,745.0 1.5 19,300.4 1.7 .Juillet 
107.5 20,675.5 -0.3 19,226.2 -0.4 Aot 
107.9 20,900.4 1.1 19,371.0 0.8 S.ptere 

107.6 20,550.1 -1.7 19,090.8 -1.4 Octobre 
107.7 20,772.4 1.1 19,288.4 1.0 Noveithre 

Décaithre 

. 1 La d6saisonnalisation des estinations dollars 

Anne. 

en 	 constants (1992) sobtient an degonflant avec tai indico 
inlicite, las do,v,ées dósaisonnaljsées on dollars courants. 
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APPENDIX I 

Definitaons 

Retail Trade, for the purpose of this pub-
lication, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a "business location (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
"general merchandise store" category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Definitions 

..erce de detail signifie, pour las be-
soins de la présente publication, "l'ensa.ble 
des ventes faites par des points de vente au 
detail". 

Un point do vente au detail, suivant la 
definition de Statistique Canada, ast un local 
d'affaires (habituellement un magasin) dont 
l'activité principale ost la vente de marchan-
disos at de services connexes au grand public 
pour la consommation ménagôre ou personnelle. 
Las estimations relatives au commerce de 
detail no prennent pas an co.pto les ventes 
directes, c'est--dire las ventes qui ne sont 
pas faites par l'intermediaire d'un point de 
vente au detail, par exemple los ventos direc-
tes par démarchage, les ventes par distribu-
teur automatique, les vantes de journaux ou do 
revues faites directement par les imprimeurs 
at óditeurs, at les ventas faites per las car-
des du livre at los clubs de disques. Il n'y 
a qu'une exception: las ventes dos grands 
magasins faites par la poste ou par catalogue, 
qui sont classees dans la categoric des "maga-
sins de marchandises diversos". En outre, le 
commerce do detail ne comprand pas les vontes 
au detail des unites auxillaires (par example, 
entrepéts, sieges sociaux, etc.), ni los 
ventas des entrepreneurs dont l'activité prin-
cipale ne releve pas du commerce de detail, ni 
las operations de detail entre particuliers. 

Los vontes mattes totalas co.prennent las 
ventes de marchandises neuves at d'occasion at 
las recettes provenant de reparations, do 
location de matérial, do la yenta de repas at 
d'autres activités do services, mains la Va-
leur des rendus (marchandises retournées), las 
ajustements at las rabais. Las ventes totales 
nettos compronnant également la valour des 
raprises, les commissions sur la yenta de mar-
chandisos appartenant C autrui ly compris las 
commissions touchéas pour la vonto de billets 
de loterie) at la valeur (au detail) des mar-
chandisas prélevécs par le propriétaire pour 
son usage personnel. On ne prend pas on compte 
las recettes hors exploitation, les r.couvro-
ments de mauvaises créancas at las taxes do 
yenta (taxe do yenta provincialo at la taxe 
sur las produits at las services (IPS)) 
pergues pour 1e compte d'un organism. public. 
Las donnóas sur los vantes antérieures a jan-
vier 1991 incluont la taxe do vent. fédérale 
(TVF). DG C ce change.ent dans los taxes in-
diractes, les donriéas avant 1991 ne sont pas 
tout a fait comparablas avec celles des années 
subséquantes. Pour les utilisataurs intéressCs 
C calculer des donndas comparables, una asti-
nation du montant da la TVF inclus dans les 
ventes au detail pour 1990 ast disponibla pour 
le Canada de la section du commerce da detail. 
Cetta estimation nest pas suffisa.ment fiable 
pour permettre des ajuste.ents au nivaau 
provincial. 

S 
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Deparent store type merchandise (DSTN) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Las •archandi.ses du genre de cellos vendues 
dans les grands magasins (MGGM) correspondent 
au total du commerce do detail moms las grou-
pes do co..erce suivants: les supermarchés 
d'alimenIation at las épiceries; tous les au-
tres magasins dalimentation; las concession-
naires do véhicules automobiles at récréatifsj 
les stations-service; los •agasins do pièces 
at daccessoires pour véhicules automobiles at 
services; at las autres •agasins de vent& au 
detail (comprend les magasins de spiritueux, 
de yin at de bière at les magasins do vente 
au detail, n.c.a.). 

S 

S 

S 
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APPENDIX XI 

TRADE GROUP COVERAGE 

010 Sier.arKets and Grocery Stores 

6011 Supermarkets 
6012 Grocery stores (except supermarkets) 

020 AU Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies 
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Men's Clothing Stores 

6121 Hens clothing stores 

060 Women's Clothing Stores 

6131 P4omen's clothing stores 

070 Other C]ottiing Stores 

Childrens clothing stores • 6141 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores  
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers  

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers 

APPENDICE XI 

OOINERTURE DES GRJPES Of COMMERCE 

010 Supermarchés d ' al.iment.tion at (piceries 

6011 $ermarchés dalimentation 
6012 Epiceries (sauf los superivarchés) 

020 Taus los autres magasins d ' alimentation 

6013 Boulangeries-ptisseries 
6014 Confiseries et eagasins do noix 
6015 Hogasins de fruits at legumes 
6016 Herchés de viande 
6019 Autres maas ins d al imentat ion  

spécialises, n.c.a. 

030 Pharmacies at .agasins de médicoments 
brevetés 

6031 Pharmacies 
6032 Magas ins de médica.ents br.vstés at do 

produits do toilette 

040 Plagasins do chaussures 

6111 Magasins do chaussures 

050 Magasins do vétesents pour hoes 

6121 Pbgasins do vCte.ents pour hoesos 

060 Magasins do vëte.onts pour des 

6131 Magasins do vMei.onts pour dames 

070 Autres magasins do vête.ents 

6141 Magasins do vêtements pour onfants 
6142 Mogas ins do fourrures 
6149 Autres magasins do vêtoments, n.c.a. 
6151 Mogasins do tissus at do files 

080 Magasuis do seubles at d' appareils 
.énagers 

6211 Pbgasins do .eubles do maison  
(avec appareils menagers at accessoires 
dameubiement)  

6212 Magasins do meubles do maison 
(sans appareils ménagers ni accessoiros 
d ameublement) 

6213 Ataliers do reparation do meubles 
6221 Mogasinsd'appareils ménagors, do postes 

de félévision ct do radio at dappareils 
sIéréophoniques 

6222 Moqasins do postes do télévision at do 
radio at dappareils stéréophonigues 

6223 Ateliers de reparation dappareils 

Zagers, do postes do television at do 
io et dappareils stéréophoniquos 

090 Plagasins d 'accossoires d 1 ameublement 

6231 Magas ins do rovétei.ents do sol 
6232 Hogas ins do tonturos  
6239 Autres magasins daccessoires daseubleaiont 

100 Concessionnaires do véhicules auobi]ss 
at récréatifs 

6311 Concessionnajres dautoauobiles nouves 
6312 Concessionnajres dau-tou,obiles doccasion 
6321 Marchands do roulottes motorisCes at do 

roulotfes de voyage 
6322 Morchands do bateaux, do uiotaurs hors- 

bord at d • acessoires pour bateeux 
6323 Plarcbands do ..otocyclettos at do 

motoneiges 	 - 
6329 Autres merchands de véhicules do lolsir 
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110 Gasoline Service Stations 

6331 Gasoline service stations 

120 Automotive Parts, Accessories and 
Services 

6341 Home and auto supply stores 

6342 Tire, battery, parts and accessories 
stores 

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Muffler replacement shops 

6354 Motor vehicle glass replacement shops 

6355 Motor vehicle 'transmission repair and 
replacement shops 

6359 Other motor vehicle repair shops 

6391 Car washes 
6399 Other motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores  
6413 Other general merchandise stores 

(variety and general merchandise stores) 

140 Other Semi-Durable Goods Stores 

6511 Book and stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

150 Other Durable Goods Stores 

6541 Sporting goods stores 
6542 Bicycle shops 
6551 Musical instrument stores 
6552 Record and tape stores 

6561 Jewellery stores 
6562 Match and jewellery repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Mine stores 
6023 Beer stores 
6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians' shops 
6593 Art galleries and artists' supply stores 

6594 Luggage and leather goods stores 
6595 Montent and toobstone dealers 

6596 Pet stores 
6597 Coin and steep dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 

110 Stations-service 

6331 Stations-service 

120 Plagasins do pièces at d 'accessoires pour 
véhicuies automobiles at services 

6341 ttagasins do fournitures pour l.a neison at 
pour l'automobile 

6342 Ma9as ins do pneus, d 'accunpilateurs, do 
pieces at daccessoires 

6351 Garages (reparations generales)  
6352 Ateliers do peinture at de carossari. 
6353 Ateliers do reeplacenont do silencieux 

6354 Ateliors do reeplacement do glaces pour 
vehicules automobiles 

6355 Ateliers do réparat ion at do 
rerlaceu,ent do boItes do vitesse do 
véhicules automobiles 

6359 Autres ateliers do réparat ion do 
vihiculos automobiles 

6391 Lavo-autos 
6399 Autres services pour véhicules 

automobiles, n.c.a. 

130 Megasins do merchandises diverses 

6411 5ursins è rayons 
6412 	 s ins giniraux 	 - 	- 
6413 	 es magasins de merchandises diverses 

(bazars at wagasins de merchandises 
d iverses) 

140 Autres .agasins do produits semi-durables 

6511 Librairies at papetaries 
6521 Fleuristes 
6522 Centres do jardinago 
6531 Quincailleries 
6532 Magasins do peinture, do vitro at do 

papier paint 
6581 Magasins do jouets at d'ar -ticles do 

lois ir 
6582 Magasins do cadeaux, darticles do 

fantaisie at do souvenirs 

150 Autres .agasins do produ2ts durables 

6541 Magasins darticles de sport 
6542 Magasins debicyclettes  
6551 Magasins d'instruments do ,mjsiqua 
6552 Magas ins do disques at do bandes 

niagnét iques 
6561 Bijouteries 
6562 Ateliers do reparation do montres at do 

bijoux 
6571 Magasins dappareils at do founitures 

photographiques 

160 Autres .agasins do vente au detail 

6021 Magasins do spiritueux 
6022 Magasins do van 
6023 Magasins de biCre  
6591 Magasins de merchandises doccasion, 

n.c.a. 
6592 Opticians 
6593 Galeries d'art at magasins do 

fournitures pour artistes 	- 
6594 Magasins do bagages at do maroqulnerlo 
6595 Magasins do monuments funéraires at do 

pierres toi,thales 
6596 Magasins d'aniswaux do onison 
6597 Marchands de pièces do monnaie at do 

tithres  
6598 Marchands do - maisons mobiles 
6599 Autros megasxns do vento au detail, 

n.c.a 

. 
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when you subscribe to 
the Canadian Economic 	- 
Observer! 	 - 
Understanding whaL is key to Canada's 
economic activity is important to virtually 
ever)' successful business, particularly In 
todays highly competitive economy. Whether ----...\ 
your company has 10 employees or 10,000, 
it's vital that you are equipped to anticipate 
the trends that could prove influential in the years 
ahead One way Is to subscribe to Cari.ida's h'aiiin 
report card on the economs 	(anadian 
£cot,omlc Observer (CEO) 

10,  CEO meets your needs 
Whether your job requires you to access daLi, track trends 
or dexise highly effective business plans, you'll find many us(-' 
for CAY). Packed with detailed charts. diagrams and tables, CEO 
is your hands-on tool for understanding the economy from lii 
inside out. And CEO gives you the kind of in-depth, intelligent 
analysis you have come to expect from the world's leading 
statistical agency. 

10- CEO is easy to use 

S 	tonsultations with experts have contributed to CEO's present, 
idely acclaimed format. The Current Economic Conditions section 

contains thought-provoking commentary on current issues, trends 
and developments. Economic growth, trade, financial market actitux 
- all of the maior  economic developments across Canada are 

covered month to month, issue by issue. 

The Economic Events section profiles developments in the presioiis 
month that had an impact on the economy. Plus, CEO has a topical 
Feature Article providing thoughtful insight into issues that either 
directis or indirectly affect all Canadians. A separate Statistical 
Summary carries a full range of hard data relaling to important 
economic indicators markets, prices irade, demographics, 
unernplovrnrnt and niany others 

CEO offers solutions 
ks a subscriber, you'll be directls connected to Statistics Canada's 
economic analysts You'll also reccisr a cops of CEO's annual 
Historical Statistical Summary at no additional charge 
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VORSERVATIEUR 
tCONOMIQUE 
CANADIEN 

1!(IT ' 

- 	des abonnés a 
I 'Observaleur économlque 
canadlen! 
I I esi important pour a peu prs touts's les 
rntrcpnses prospères tie comprendre 1ev grandes 
lignes de l'acuvité iconomiquc, surtout dans 
llconomie concurrentielle d'aulourd'hul 	Que votre 
entreprise comple dlx, cent ou plus tie milk emplovés, 
vous voudrea sans doute vous équiper en vue 

d'anticiper leo tendances qui peuvent exercer one 
influence sue les andes's a venir. Un bon moven 

insiste a vous abonner au principal bulletin tie sane 
'conomique du Canada : L'Observakur ecoswmique 
ra,,a4le,v (L'OEC) 

i 	L 'OEC répond a vos besoins 
\ 	Que sous ayez i consuller des donnies, 6 rép&cr 

\ 	de grands's lendanees ou a concevoir des plans 

\ 	d'entrepnses efficaces, L'OEC ripondra 6 nombre 
e' 	tie sos besoins. Rempli tie tableaux, ds' 

graphiques ci de diagrammes détaillés. LOC 
'si l'ouUl pratique par excellence pour comprendre les 

.Lrcaiics tic Ia conjoncture iconomique. Dc plus, IOEC vous offre Ic 
it pc d analyse fouillée ci intelligente a laquelle vous vous attender dun leader 

moridial dans Ic domainc di Ia statistique 

L 'OEC est simple a utiliser 
lies consultations asec plusteurs experts 0111 fait en sync que Ic nouveau fomiat di' 
LOEC reçoit aujourd'hui till accucil enthousiaste tie Ia part de nos nonthreux lecteurs 
La section des Conditions économlques actuelles comprend des commentaires 
percutants sur des questions, ties Lendances et des déseloppements OconomiqueSr La 
croissance economique, le commerce, l'activité des marches financiers - leo 
evénements economiques marquants au Canada sont exuuninés dans chaque numéro 
mensuel. 

La section EvCnements Cconomlques regroupe leo faits d'actuailii avant eu un impact 
majeur sur l'économie au cours du mois precedent. Ex plus, L'OEC comprend une 
Etude spéciale qui examine en profondeur des sujets qui toucheni directement ou 
indirectemeni presque bus leo Canadiens ci Canadiennes Enfin, lAperçu statlstlquc 
conhient l'ensemble des chiffres r&els pour les indicateurs économiques essentiels • leo 
marches. les pt-ia, Ic commerce, lx demographle, Ic chomage, ci hien d'autres encore 

L'OECvous offre des solutions 
En tacit qu'abonni, vous profiterez dune communication directr avec les analystes tie 
Statistique Canada Vous recesien êgalement, sans fraus additlonnels, un exemplaire du 
Supplémew: statiotiqnw bistorique de L'OEC 

liurinin Si,,. I 	• I I)l.srriotrire'ononique cangdie,, ,.  
scuement 	S us Lunaiju ill's ''SI IC 'I' ciii,' 	iii, let II'S Sdani vs autrt'spas Con1tsc2SASS FRPJ3 k 

iO01'267O7ou fans-nosus 	rwnrccnmmandenaTEIIcOPIaRau I )0M9'9734osau (613) 951 15&l 
cm utiltsnv01recaileVLSAouMasterCarrl Souspou'ev tgilareineflvufvVWCcommandcparIa P05TH t'ndmseouhxnle 
Stanstiquc Canada, t5stslon descO&aIknrsndi  I'iniatnn, Gestlon fr La circulation, 1211, as Parkdite, Ottawi (Ontario) 

still, 1,, co7muniq ori awc .1 Ienhrr' tit , nnsl,ltailr 'rglr'a. ds ialilm,p' miii i t, h,S pSi r opt lJ tie ficilm 
L5'i uprn'.'lltl tUlIpS  all," 

0 



	

Supplement your 	Vos données imprimées 

	

print data with 	ne sauraient être completes sans 

vvww.statcan,.ca 
iliNciilp 
Dáe acc 

TheDa//ylornM 
EIect,ic ØIicitio 

Tk Iwo t economic 
in1ico 
Statistics to go 

for Canadians online 

d*1k * 
111' atkik 
£8  ~~11 IIIF twit 
L 	i 
i tigt 
écoi 
Des statistiques pour emporter 
pour les gens branches 

C 

r 

-c'- 	•.... 


