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Data in many forms 

Statistics Canada disseminates data in a variety of forms. In 
addition to publications, both standard and special tabulations are 
offered. Data are available on the Internet, compact disc, diskette, 
computer printouts, microfiche and microfilm, and magnetic tape. 
Maps and other geographic reference materials are available for 
some types of data. Direct online access to aggregated 
information is possible through CANSIM, Statistics Canadas 
machine-readable database and retrieval system. 

How to obtain more information 

Inquiries about this product and related statistics or services 
should be directed to: Retail Trade Section, Distributive Trades 
DMsion, Statistics Canada, Ottawa, Ontario, K1A 016 (telephone: 
(613) 951-3549) or to the Statistics Canada Regional Reference 
Centre in: 

Des données sous plusieurs formes 

Statistique Canada diffuse les données sous formes diverses. Outre les 
publications, des totalisations habituelles et speciales sont offertes. Les 
données sont disponibles sur Internet, disque compact, disquette, impnme 
d'ordinateur, microfiche et microfilm, et bande magnétique. Des cartes et 
dautres documents de référence geographiques sont disponibles pour 
certaines sortes de données. L'accès direct a des données agregees est 
possible pare truchement de CANSIM, Ia base de données ordinolingue et 
le système d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toute demande de renseignements au sujet dii present produit ou au sujet 
de statisliques ou de services connexes doit ètre adressée a : Section du 
commerce de detail, Division de Ia statistique du commerce, Statistique 
Canada, Ottawa, Ontario, K1A 0T6 (téléphone: (613) 951-3549) ou a l'un 
des centres de consultation régionaux de Statistique Canada: 
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Halifax 	(902) 426-5331 	Regina (306) 780-5405 Halifax 	(902) 426-5331 	 Regina (306) 780-5405 
Montréal 	(514) 283-5725 	Edmonton (403) 495-3027 Montréal 	(514) 283-5725 	 Edmonton (403) 495-3027 
Ottawa 	(613) 951-8116 	Calgary (403) 292-6717 Ottawa 	(613 951-8116 	 Calgary (403)292-6717 
Toronto 	(416) 973-6586 	Vancouver (604) 666-3691 Toronto 	(416) 973-6586 	 Vancouver (604k 666-3691 
Winnipeg 	(204) 983-4020 Winnipeg 	(204) 983-4020 

You can also visit our World Wide Web site: Vous pouvez egalement visiter notre site sur le Web: 
http -f/w.statcan.ca  http://www.statcan.ca  

Toll-free access is provided for all users who reside outside the Un service dappel interurbain sans frais est offert a tous les utilisateurs 
local dialing area of any of the Regional Reference Centres. qui habitent a l'extérieur des zones de communication locale des 

centres de consultation regionaux. 

National enquiries line 1 800 263-1136 Service national de renseignements 1 800 263-1136 
National telecommunications Service national d'appareils de 

device for the hearing télécommunications pour les 
impaired 1 800 363-7629 malentendants 1 800 363-7629 

Order-only line (Canada and Numéro pour commander seulement 
United States) 1 800 267-6677 (Canada et Etats-Unis) 1 800267.6677 

Ordering/Subscription information 	 Renseignements sur les commandes et les abonnements 

All prices exclude sales tax 	 Les prix ne comprennent pas les taxes de vente 

Catalogue no. 63-005-XPB, is published monthly as a standard 	Le produit n o  63-005-XPB au catalogue paraIt mensuellement en version 
paper product. The prices for delivery in Canada are $21.00 per 	impnmée standard. Au Canada, un numéro coOte 21,00 $ et un abonriement 
issue and $206.00 for a one-year subscription, and outside 	dun an coUte 206,00 $. A l'extérieur du Canada, un numéro coUte 
Canada for US $21.00 per issue and US $206.00 for a one-year 	21,00 SUS et un abonnement dun an coUte 20600 $US. 
subscription. 

Please order by mail, at Statistics Canada, Dissemination 
Division, Circulation Management, 120 Parkdale Avenue, Ottawa, 
Ontario, K1A 0T6; by phone, at (613) 951-7277 or 1 800 770-
1033; by fax, at (613) 951-1584 or 1 800 889-9734; or by Internet, 
at order@statcan.ca . For changes of address, please provide 
both old and new addresses. Statistics Canada products may also 
be purchased from authorized agents, bookstores and local 
Statistics Canada offices. 

Veuillez commander par Ia poste, en écnvant a Statistique Canada, Division 
de Ia diffusion, Gestion de Ia circulation, 120, avenue Parkdale, Ottawa 
(Ontario) K 1 A 0T6; par téléphone, en composant le (613) 951-7277 ou le 
1 800 770-1033; par télécopieur, en composant Ie (613) 951-1584 ou le 
1 800 889-9734; ou par Internet, en vous rendant a order@statcan.ca . 
Lorsque vous signalez un changement dadresse, veuillez nous foumir 
I'ancienne et Ia nouvelle adresses. On peut aussi se procurer les produits 
de Statistique Canada auprés des agents autonsés, dans les librairies et 
clans les bureaux regionaux de Statistique Canada. 
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Normes de service a Ia clientele 

Statistique Canada s'engage a foumir a ses clients des services rapides, 
flables et courtois et clans Ia langue officielle de leur choix. A cet égard, notre 
organisme s'est dote de normes de service a Ia clientele qui doivent être 
observées par les employes lorsquils offrent des services a Ia clientele. 
Pour obtenir une copie de ces normes de service, veuillez communiquer 
avec le centre de consultation regional de Statistique Canada le plus pres 
de chez vous. 	 49 

Standards of service to the public 

Statistics Canada is committed to serving its clients in a prompt, 
reliable and courteous manner and in the official language of their 
choice. To this end, the agency has developed standards of 
service which its employees observe in serving its clients. To 
obtain a copy of these service standards, please contact your 
nearest Statistics Canada Regional Reference Centre. 
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Note of appreciation 

Canada owes the success of its statistical system 
to a long-standing co-operation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued co-operation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenar,at bren établi entre 
Statistique Canada et ía population, les entreprises, 
les administrations canadiennes et les autres 
organismes. Sans cette collaboration et cette bonne 
volonté, ii serait impossible de produire des 
statistiques préc,ses et actuelles. 
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The following symbols are used in this 	Les signes suivants sont ..ployes unifor.ó..n* 
Statistics Canada publication: 	dens cette publication de Statistiqu. Canada: 

figures not available. 	 . noubres indisponiblee. 

figures not appropriat, or not applicable. 	... n'ayant pas lieu di figurer. 

- nil or zero. 	 - nian* ou zero. 

-- a.ount too small to be expressed. 	-- nombres infimes. 

x confidential to most secrecy requirements 	x confidentiel an vertu des dispositions di la Loi 
of the Statistics Act. 	 sur la sta -hs*ique relatives au secrel: 

NOTE NOTA 

Components may 	not 	add 	to 	totals due to Liz chiffres ayant et6 	arrondis, 	us 	totaux no 
rounding. correspondent paz toujours. 

A NOTE ON CANSIPI NOTE AU S*JJET RE CAIISIN 

All current and 	historical 	statistics 	on La banque de donnIes inforaatisCes di S*atistiqu. 
Retail Trade (Matrix Nos. 2299, 2398-2417 	and Canada CANSIM 	(système canadien d'inforaation socio- 
2420), 	as 	well 	as 	many 	other 	series are économique) fournit au public toutes las statistiques 
available 	to 	the 	public 	from 	Statistics actuelles at historiques 	sur 	ii 	Commerce di dCtail 
Canada's 	computerized 	data 	bank 	CANSIM (ma*rice 	nos 2299, 2398-2417 	it 2420), 	it 	sur 	di 
(Canadian 	Socio-Econo.ic Information 	Manage- noubreuses 	autras 	sCries, 	par 	1s 	biais 	d'un 
mint System) via terminal, 	on 	computer print- terminal, 	d'impri.ás 	d'ordinateur 	ou 	di 	supports 
outs, 	or 	in 	machine 	readable 	form. 	For ordinolingues. 	Pour 	plus 	de 	renseignements, 
further information, contact 	the Cansim 	staff sadresser 	au 	personnel di CANSIM 	di 	la 	Division 
of Dissemination Division, 	Statistics 	Canada, de 	la 	diffusion, 	Statistiqu. 	Canada, 	Ottawa, 
Ottawa, K1A 028 	(telephone 	613-951-8200), or K1A 0Z8 (tólCphon. 	613-951-8200), ou aux conseillers 
the 	regional 	advisors 	at 	the 	Statistics rIgionaux des 	bureaux 	de Statistique 	Canada situiz 
Canada offices located 	across 	Canada. è travers le Canada. 

This 	publication 	was 	prepared 	under 	the Cette publication a Ito rOdigus sous la direction de: 
direction of: 

• 	F. Naranda, 	Director, Distributive Trades e 	F. Naranda, directeur, Division di la statistique 
Division du commerce 

e 	R. Lussier, 	Assistant Director, Distribu- e 	R. Lussa.r, 	directeur adjoint, 	Division 	di 	1. 
tive Trades Division statistique du commerce 

• 	Z. Player, 	Chief, Retail Trade Section, . 	B. Player, 	chef, 	Section 	du 	commerce 	di 
Distributive Trades Division dItail, 	Division di la statistique du commerce 

e 	G. Peterson, 	Senior 	Economist, 	Retail e 	G. Peterson, 	Econo.iste principala, 	Section 
Trade Section, Distributive Trades Division du commerce de detail, Division de la statistique 

du commerce 

The paper used in this publication meets the minimum 	Le papier utilisé dans Ia présente publication répond aux 
requirements of American National Standard for 	 exigences minimales de l'American National Standard for 
Information Sciences - Permanence of Paper for 	 Information Sciences'- 'Permanence of Paper for Printed 
Printed Ubrary Materials, ANSI Z39.48- 1984. 	 Ubrary Materials', ANSI Z39.48 - 1984. 
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Note to users 	 Notes aux utifisateurs 
	 fl 

Monthly estimates (unadjusted data) for four metropolitan 
areas (Montreal, Toronto, Winnipeg and Vancouver) can be 
tabulated by trade group and are available for purchase. For 
information on metropolitan area estimates, contact the 
Monthly Retail Trade Section at (613) 951-3549. 

Users interested in acquiring further information relating to 
the methodology, seasonal adjustment and data reliability of 
this survey may consult the April 1998 issue (containing 
revisions to the previous year) of this publication or contact 
the Monthly Retail Trade Section. 

Les estimations mensuelles (non désaisonnalisées) pour les quatre 
regions métropolitaines (Montréal, Toronto, Winnipeg cc Vancouver) 
par groupe de commerce sont disponibles pour achat. Pour plus de 
renseignements sur les regions mCtropolitaines, communiquez avec la 
Section mensuelle du commerce de detail au (613) 951-3549. 

Les utilisateurs qui sont interesses d'obtenir plus de renseignements 
concernant Ia méthodologie, Ia désaisonnalisation et la fiabilité des 
données de cette enqu&e peuvent consulter Ic numéro d'avnl 1998, de 
cette publication (incluant les revisions de l'année précédente) ou 
cominuniquez avec Ia Section mensuelle du commerce de detail. 

S 
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Retail sales edged down slightly (-0.2%) in August to $20.7 
billion, following two months of volatile sales. Retailers 
increased their sales by 1.5% in July after reporting a 1.7% 
decline in June. Sales in August were 4.0% higher than in the 
corresponding month of 1997. The last three months have had 
the lowest year-over-year percentage increases since September 
1996. 

Retail sales have been weakening in the last few months due to 
sluggish sales by general merchandise and clothing stores. 
Retail sales had been rising since the spring of 1996 with a 
period of strong increases between the fall of 1996 and the 
summer of 1997. 

Consumers were flooded with worrisome economic news in 
August, which may have affected consumer confidence. Among 
the most publicized news, the Canadian stock markets suffered 
the largest monthly decline since the crash of October 1987 and 
the value of the Canadian dollar compared to the U. S. dollar 
dropped to a historical low. However, in August, interest rates 
remained unchanged from the start of the year. 

In August, the low value of the Canadian dollar against the 
U. S. dollar resulted in a record number of Americans traveling 
to Canada. Gasoline service stations could have seen sales rise 
from this increase in visitors but the petroleum industry faced 
low prices due to an oversupply on world markets. Gasoline 
service stations recorded higher sales volumes of refined 
petroleum products. but lower prices held back revenues. 

Good month for motor and recreational vehicle dealers 

Sales of motor and recreational vehicle dealers rose by 1.8% in 
August. Without sales by motor and recreational vehicle dealers, 
total retail sales would have declined by 0.9% in August. Drug 
stores, clothing stores and stores not elsewhere classified 
remained virtually unchanged in August, while all other sectors 
posted declines. 

While sales by motor and recreational vehicle dealers increased 
1.8% in August, the number of new motor vehicles sold by 
dealers as reported by manufacturers fell by 1.2%. Sales by 
motor and recreational vehicle dealers include sales by vendors 
of used cars, motorcycles, boats and motor homes. In addition, 
a significant proportion of sales by new car dealers include pre-
owned vehicles, parts. repair and maintenance services. After a 
period of strong increases from the fall of 1996 to the spring of 
1997, retail sales in the automotive sector have generally been 
posting smaller gains. 
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Highlights 	 Faits sailtants 

Aprés deux mois d'instabilité, les ventes au detail oni lCgèrement fléchi 
(-0.2 %) en aoUt, pour Se chiffrer a 20.7 milliards de dollars. En juillet. 
les d&aillants avaient profité dune hausse de 1.5 % de leurs ventes, après 
avoir subi tin recul de 1.7 % en juin. Les ventes en aoOt ont etC de 4.0 % 
superieures a celles enregistrCes en aoüt 1997. Les taux d'augmentation 
dune annCe a lautre qui ont etC enregistrCs au cours des trois derniers 
mois sont les plus faibles depuis septembre 1996. 

Le flCchissement des ventes au detail au cours des derniers mois est 
attribuable a Ia faiblesse des ventes dans les magasins de marchandises 
diverses et de vêtements. Les ventes au detail ont etC a Ia hausse depuis 
le printemps 1996, avec des hausses particulièrement fortes entre 
lautomne 1996 et l'CtC 1997. 

En aoiit, les consommateurs ont été submerges de nouvelles Cconomiques 
inquiCtantes, cc qui a peut-être affecté leur confiance. Parmi les nouvelles 
qui ont Ic plus retenu lattention, mentionnons Ia dCgringolade des 
marches boursiers canadiens, qui ont subi leur plus forte baisse 
mensuelle depuis l'effondrement d'octobre 1987. De plus, Ia baisse du 
dollar canadien par rapport a Ia devise amCricaine, a poussC Ic dollar 
canadien a son plus bas niveau de son histoire. Les taux dintCrét en aoüt 
sont coutefois demeurCs inchangCs par rapport au debut de l'année. 

La chute du dollar cariadien par rapport a Ia devise améncaine a toutefois 
favorisé Ia venue dun nombre record d'AmCricains au Canada, en aoüt. 
Les stations-services. qui auraient Pu voir leurs ventes augmenter par cet 
accroissement de visiteurs. nont Pu en profiter pleinement a cause de Ia 
baisse des prix provoquCe par une offre excCdentaire de pCtrole sur les 
marches mondiaux. Les stations-services ont rapportC des augmentations 
dans Ic volume de produits pCtroliers raffinCs vendus, mais les prix peu 
Clevés ont contenu Ia hausse des recettes. 

Bon mois pour les concessionnaires de véhicules automobiles et 
récréatifs 

Les ventes des concessionnaires de vChicules automobiles et rCcrCatifs 
ont augmentC de 1.8 % en aoGt. Sans les ventes des concessionnaires de 
vChicules automobiles et rCcrCatifs, les ventes totales au detail auraient 
flCchi de 0.9 % en aoUt. Les ventes des pharmacies, des magasins de 
vCtements et des magasins non classes ailleurs sont demeurCes 
pratiquement inchangCes en aoüt, alors que tous les autres secteurs ont 
subi des baisses. 

Malgré Ia hausse de 1.8 % des ventes des concessionnaires de vChicules 
automobiles et récrCatifs en aoüt, le nombre de vChicules automobiles 
neufs vendus par les concessionnaires (scIon les fabricants) a diminuC de 
1.2 %. Les ventes des concessionnaires de vChicules automobiles et 
rCcrCatifs incluent les ventes des marchands de voitures d'occasion, de 
motocyclettes, de bateaux et de caravanes motonsCes. Dc plus, une 
proportion significative des ventes effectuCes par les concessionnaires de 
voitures neuves incluent les vChicules d'occasion, les pièces et les 
services de reparations et dentretien. AprCs avoir fortement progressC de 
lautomne 1996 au printemps 1997, les ventes au detail dans Ic secteur de 
liuLomobile affichent en génCral des gains plus modestes. 
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Largest dedine in general merchandise stores 	 Les magasins de marchandises diverses subissent Ia plus forte baisse 	0 
The largest decline in August came from general merchandise 
stores (-1.8%), following two months of volatile sales. Within 
this sector, both department stores (-2.1%) and other general 
merchandise stores (-1.5%) reported lower sales. After posting 
gains for the first three months of 1998, department store sales 
have declined for each of the past five months with the 
exception of July. Augusts sales in department stores were 
0.9% higher than in the same month of 1997, the lowest year-
over-year percentage increase since June 1996. Recent 
weakness in department stores could be linked to restructuring 
occurring in that industry. There were 64 fewer department 
stores in August compared with March 1998, the last peak in 
department store sales. Overall, for the general merchandise 
stores sector, sales had generally been increasing from the 
summer of 1993 to the spring of 1998. 

Food stores (-1.1%) showed the second largest decline in 
August. Lower prices of fresh vegetables, as ideal growing 
conditions in 1998 resulted in an abundance of locally produced 
crops. contributed to this decline. Still, sales by food stores have 
generally been increasing since the spring of 1996. 

After three consecutive months of increases, consumers reduced 
their spending in furniture stores (47%) in August. This 
decline came from diminishing sales in household furniture and 
appliance stores (-1.3%), the first decline in four months. Sales 
in furniture stores have steadily been rising since the spring of 
1996. 

Consumers in Ontario spent slightly more 

In August, retailers in Ontario enjoyed a 0.6% increase in sales 
-- the largest increase of all provinces. The end of the labour 
disputes in the automobile and construction industries may have 
contributed to this increase. Sales in August were 7.6% higher 
than the same month in 1997. Retail sales in Ontario have 
generally been rising since the summer of 1996 after a period of 
stagnation beginning in early 1995. 

Retailers in other provinces posted either declining or stagnant 
sales. Consumers in Newfoundland (-2.1%), Prince Edward 
Island (-1.5%) and British Columbia (-1.4%) showed the largest 
reductions in spending. 

La plus forte baisse en aoüt a été enregistree dans les magasins de 
marchandises diverses (-1.8 %), et cc, après deux mois dinstabilité. A 
l'intérieur de cc secteur, les grands magasins (-2.1 %) et les autres 
magasins de marchandises diverses (-1.5 %) ont tous deux déclaré une 
baisse de leurs ventes. Aprés avoir enregistré des hausses au cours des 
trois premiers mois de 1998, les ventes des grands magasins ont été ala 
baisse dans les cinq derniers mois, sauf pour juillet. En aoOt, les vences 
dans les grands magasins ont été de 0.9 % supérieures a celles 
enregistrées au cours du même mois l'an dernier, et ccci représente Ic 
plus faible taux daugmentation d'une annéc a lautre depuis juin 1996. Le 
recent ralentissemene dans les grands magasins pourraic être relié aux 
restructurations qui se sont produites dans cc secteur. On comptait en 
effet 64 grands magasins de moms en aoüt qu'en mars 1998, dernier mois 
oi les ventes des grands magasins ont atteint un sommet. Dc facon 
gCnerale, Ia tendance a Ia hausse dans les ventes des magasins de 
marchandises diverses s'est maintenue de l'étC 1993 au printemps 1998. 

Les magasins d'alimentation ont affiché Ia deuxième plus forte baisse en 
aoüt (-1.1 %). La reduction des prix des legumes frais, favorisée par 
Fabondance de produits locaux resultant de l'excellente saison de 
croissance en 1998, a contribué a cette baisse. Malgré tout, les magasins 
dalimentation maintiennent géneralement leur tendance a Ia hausse 
amorcée au pnncemps 1996. 

Après trois mois consécutifs a la hausse, lee dCpenses des consonimateurs 
dans les magasins de meubles ont fléchi (47 %) en aoüt. Ce recul cr 
aunbuable a une diminution des ventes dans les magasins de meubles de 
maison et dappareils électroménagers (-1.3 %), la premiere baisse cii 
quatre mois. Lee ventes dans les magasins de meubles ont gCnéralemern 
augmenté depuis le printemps 1996. 

Lee consommateurs on Ontario dépensent un peu plus 

En aoOt, les détaillants ontariens ont profité d'une hausse de 06 % de 
leurs ventes, ce qui reprCsente Ia plus forte augmentation de l'ensemble 
des provinces. Le règlement des conflits de travail dans les secteurs de 
l'automobile et de Ia construction pourrait avoir contribué a cene hausse. 
Les ventes en aoUt ont ete de 7.6 % supéneures a celles enregistrees au 
méme mois lan dernier. Dans l'ensemble, lee vences au detail en Ontario 
sont en hausse depuis l'été 1996, après une pénode de stagnation qui 
avait commence au debut de 1995. 

Les ventes au detail dans les autres provinces sont demeurées stables ou 
ont fléchi. Cest a Terre-Neuve (-2.1 %), a l'Ile-du-Prince-Edouard 
(-1.5 %) cc en Colombie-Britannique (-1.4 %) que les depenses a Ia 
consommation ont Ic plus diminué. 
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TABLE 1. Istail Sa]ss, Seasonally Adust.d, by Trade Sroup and by Iegon (Current P.rads) 	

S 
Change from 

Sales previous month 
Year-to- 

Ventes date Variation p. r. 
au mois précédent 

1998 

Au u st July ' JeI s Moy August July 
19981 19981 1998 Cumulatif 1998 1998 

Aot Juill.t Juin Noi Aoüt Juillet 

millions of dollars - millions do dollars 

4 3,430.7 4 3,481.2 4,471.4 4,481.3 35 3,515.4 -1.1 0.2 

358.0 362.5 360.4 358.4 2,888.8 -1.2 0.6 

1,110.2 1010.9 1092.4 1,103.4 8,708.6 -0.1 1.7 

139.3 140.5 134.4 149.6 1,139.4 -0.8 4.6 

133.9 130.4 125.4 128.7 1043.7 2.7 4.0 

369.5 372.8 356.2 377.0 2,986.9 -0.9 4.7 

532.9 531.4 515.2 518.1 4,135.4 0.3 3.1 

859.2 870.6 843.3 842.3 6,661.3 -1.3 3.2 

203.7 199.8 201.0 198.8 1,622.5 2.0 -0.6 

5,582.8 5,481.8 5,464.8 5,507.3 43,367.5 1.8 :.3 

1,265.8 1,271.8 1,265.2 1,299.9 10,278.2 -0.5 .5 

1,187.0 1,205.8 1,164.8 1,217.1 9,582.6 -1.6 3.5 

2,303.6 2,346.8 2,249.7 2,359.6 18,601.5 -1.8 4.3 

682.7 685.3 650.6 688.4 5,486.2 -0.4 5.3 

576.4 579.9 570.9 574.0 4,555.4 -0.6 1.6 

969.0 966.8 961.3 977.6 7,775.0 0.2 0.6 

20,704.7 20,7.2 20,427.0 20,781.7 164,348.5 -0.2 1.5 

No. 

Trade Group - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Homens clothing stores 

7 Othr clothing storms 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and serv aces 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

R.gons 

18 Newfowdland 

19 Prince Edeard Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Menitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluebia 

28 Ycon 

29 Northwest Territories 

Retail Trade, August 1998 
Statistics Canada - Catalogue no. 63-005-XPB 

310.0 316.5 319.5 320.3 2,521.6 -2.1 -0.9 

87.4 88.7 88.1 87.8 698.7 -1.5 0.7 

635.6 637.3 626.2 627.1 5,026.6 -0.3 1.8 

493.7 499.2 494.0 499.9 3,959.6 -1.1 1.1 

4,752.9 4,768.6 4,646.8 4,756.1 37,772.4 -0.3 2.6! 

7,861.1 7,812.4 7,735.0 7,920.2 61,810.8 0.6 1.0k 

733.9 733.5 731.3 719.7 5,844.1 0.1 0.3 

636.9 636.2 627.0 629.2 5,093.5 0.1 1.5 

2 3,368.8 2,381.5 2,327.2 2,374.6 18,811.0 -0.5 2.3 

2,755.6 2,795.3 2,765.9 2,779.6 22,258.5 -1.4 1.1 5 27.0 26.5 25.8 25.3 208.9 1.8 2.6 

41.8 42.4 40.3 41.91 342.7 -1.5 5.2 
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TABLEAU 1. Vontas au detail, désaisonnalisdss, salon 10 groups do co.rc. at is i-dgian 
(pdriodes courantes) 

Change from 
previous month Change from previous year 

Variation p. r. Variation par rapport a lannis précédente 
au mois precedent 

Year-to- 
Juno May August July June May, date 

Icumulatif 
1998 1998 1998 1998 1998 1998 1998 
Juin AoCit Juillet Juin Mai 

Per cent - pourcentago  

Groups de corco - canada 

-0.2 0.4 2.0 4.3 3.8 5.0 3.7 Supermarchés dalimentation at 1 
épiceries 

0.5 -0.5 2.1 2.0 3.7 3.0 1.3 bus las autrus megasins 2 
del imentat ion 

-1.0 1.7 6.9 8.3 9.4 9.3 6.9 Pharmacies at magasins de 3 
médicaments br.vstes 

-10.2 2.7 0.2 3.6 -2.2 10.9 3.9 Magasins do chaussuras 4 

-2.6 -1.2 1.6 -1.7 -5.8 -0.4 -0.1 Magasins do vCtements pour hosmas 5 

-5.5 -1.9 2.0 3.6 - - 6.8 3.8 Magasins do vitoments pour dames 6 

-0.6 2.5 6.3 9.7 8.1 7.6 7.4 Autres magasins do vêt.ments 7 

0.1 3.1 7.2 12.3 8.0 9.9 8.6 Magasins do meubles at dappareils 8 
ménagers 

1.1 -2.3 6.9 5.8 4.8 -0.4 6.3 Magasins daccessoires damsublesient 9 

-0.8 0.5 8.2 4.0 6.4 4.6 5.8 Concessionnaires de véhicules 10 
automobiles at récréat ifs 

-2.7 0.7 -6.8 -3.5 -5.9 -3.3 -5.5 Stations-service 11 

-4.3 -2.9 2.7 0.9 1.3 9.6 5.2 Magasins do pièces at daccessoires 12 
pour automobiles at services 

-4.7 -0.1 3.3 6.2 2.9 8.9 8.2 Magasins do marchandises divsrses 13 

-5.5 0.6 -0.8 -1.0 -6.0 2.0 0.6 Autresmegasins do produits 14 
semi-durables 

-0.5 0.9 9.6 13.7 15.5 16.7 16.9 Autres .iegasins do produits IS 
durables 

-1.7 -1.0 4.8 4.6 5.5 9.7 7.7 Autres megasins cio vents au detail 16 

-1.7 0.3 4.0 4.3 4.0 5.8 5.0 Total, ensemble des aagas*ns 17 

dgions 

-0.3 2.6 -1.2 0.2 0.6 2.4 2.4 Terre-New. 18 

0.3 1.1 2.2 1.9 6.0 6.0 5.8 fle-du-Prince-4douard 19 

-0.1 -0.3 3.9 -0.8 3.0 6.4 3.9 Nouvelle4cosse 20 

-1.2 -0.8 5.7 9.3 6.2 8.6 8.1 Nouveau-Brunswick 21 

-2.3 -0.7 2.6 1.6 -0.2 3.1 2.3 Québec 22 

-2.3 1.7 7.6 7.7 8.4 11.5 9.0 Ontario 23 

1.6 -3.1 3.1 2.6 0.2 2.1 3.0 Manitoba 24 

-0.3 -1.4 0.5 -0.1 -1.1 -0.6 1.4 Saskatchewan 25 

-2.0 0.9 5.7 6.8 4.6 6.3 6.6 Alberta 26 

-0.5 -0.9 -2.7 0.5 1.7 -1.8 -0.5 Colothie-Britanniquo 27 

2.2 -0.5 6.5 5.4 0.5 -6.6 1.7 Yukon 28 

-3.7 -8.2 -1.1 2.4 -4.5 0.8 2.SI Torritoires du Nord-Ouast 29 
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r TAALE Z. Retail Sales, Net $.ascnally Adjusted, by Trade Group and by Isgfon (Current 
Parcds) 

Sales 

Ventes 

August July June May Year-to-date 
1998 1998 1996 1998 1998 
Aot Juillet Juin Noi C,a,ulatif 

millions of dollars - millions do dollars 

4,520.1 4 3,818.4 4,660.4 4,754.8 35,499.6 

359.9 385.6 371.8 383.8 2,841.1 

1,072.4 1 1098.5 1,064.5 1 1091.9 8,445.1 

149.8 130.9 146.2 173.9 1,044.9 

112.6 113.5 131.9 129.8 892.8 

349.8 362.6 362.5 416.8 2 3.688.6 
577.3 474.4 477.5 498.1 3,621.6 

871.0 863.0 815.8 775.9 6,109.6 

206.7 207.2 213.9 196.5 1,520.0 

5,276.7 5 1928.2 6,639.0 6,693.6 44,670.0 

1,361.1 1,420.1 1,338.3 1,343.0 10,274.5 

1,164.8 1,340.7 1,303.2 1,353.9 9,372.1 

2,247.5 2,193.5 2,160.9 2 1291.0 16,350.9 

702.9 719.4 706.7 786.6 5,094.3 

609.5 601.2 556.2 572.8 4,082.1 

1,043.5 1,126.1 998.7 1,025.7 7,450.9 

25,625.5 21,783.2 21,747.5 22,488.4 159,958.3 

322.3 346.2 342.2 347.0 2,449.2 

96.8 104.8 96.9 93.9 681.3 

652.4 685.3 668.4 668.2 4,890.9 

503.0 536.3 534.7 536.5 3,826.0 

4,748.3 5,085.3 4,991.9 5,378.2 37,226.3 

7,688.2 8,114.5 8,256.2 8,482.7 59,717.1 

731.9 761.0 772.8 774.2 5,665.0 

633.1 661.5 661.9 661.7 4,916.6 

2,367.4 2,445.6 2,471.5 2,535.5 18,249.3 

2 1808.9 2 2.963.7 2,877.2 2 3,938.8 21,786.1 

30.6 32.6 30.5 27.5 209.6 

42.4 46.3 43.3 44.1 340.9 

No. 

Trade Group - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mons clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parks, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all sr.s 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Col,aia 

28 Yukon 

29 Northwest Territories 

. 

. 
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Change from previous year 

Venal ion par rapport ii l'av'iée precedents 

August 
1998 

July 
1998 

June 
1998 

Play 
1998 

Year-to-date 
1998 

AOCIt Juillet Juin Plai Cusulatif 

Per cent - pourcentage 

-1.7 6.8 5.4 2.1 3.7 

-1.5 3.5 2.1 3.8 1.3 

5.5 10.3 9.7 8.6 6.9 

-1.9 5.9 -1.9 11.9 3.9 

1.5 -0.8 -5.3 -4.7 - - 

-2.3 4.0 1.1 9.0 4.0 

5.5 11.9 7.1 6.5 7.4 

6.4 13.6 11.2 7.5 9.1 

4.5 5.0 8.2 -2.7 5.8 

8.4 2.9 9.5 2.6 5.8 

-7.1 -2.5 -6.0 -3.6 -5.3 

1.5 3.1 4.0 7.7 5.6 

. 2.1 8.3 2.9 7.0 7.9 

-2.0 -0.6 -5.4 0.4 0.4 

8.1 17.1 14.1 15.7 16.1 

1.2 8.7 5.3 7.1 7.8 

2.3 5.4 5.5 3.9 4.9 

-3.2 1.7 4.2 0.4 2.4 

0.6 2.8 8.0 3.6 5.5 

2.6 1.4 4.2 3.7 4.0 

3.4 10.4 8.8 6.7 8.0 

0.6 2.5 1.4 0.6 2.3 

6.2 9.2 9.9 9.5 8.9 

1.1 4.2 1.7 -0.1 3.1 

-1.3 0.5 0.1 -2.4 1.1 

4.5 7.5 6.5 4.2 6.5 

-4.6 1.0 2.6 -2.4 -0.5 

7.6 6.8 2.9 -10.1 2.0 

-2.4 3.0 -6.3 -2.1 2.4 

Groups do co.rcs - Canada 

Sup.r.archés dalimentation at Ipiceries 1 

Tous l.s autres magasins dalimentation 2 

Pharmacies at magasins de médicaments br.vetez 3 

Magas ins ds chaussurss 4 

i Plagas ins do vétements pour houmes 5 

Plagas ins do vCtements pour dames 6 

Autres .mgasins do vétemants 7 

Plagasins do meles at dappareils managers S 

Plagasiris daccessoires dameublement 9 

Concessiorwaires do véhicules automobiles 10 
at récréatafs 

Stations-service Ii 

Plagasins de pieces at d .cc.ssoires pour 12 
automobiles at services 

Plagas ins do merchandises div.ra.s 13 

Autres magasins do produits sami-durables 14 

Autr.s sogasins do produits dur.bl.s 15 

Autres .agasins do vents au détsil 16 

Total, snsa.ble des magasins 	17 

Regions 

T.rre-Neuv. 18 

±l.-du-Pnince4douard 19 

Nouvelle-cosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloabie-Britannique 27 

Yukon 28 

Territoires du Nord-Ouest 29 

0 	TAkLEAU 2. Vantes au detail, non-désai.soiuialisdos, salon Is groups do co.rc. at Is region (pCriodes courantes) 

0 
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TARLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

S Sales 

Ventes 

QUARTER 2 QUARTER 1 QUARTER 4 QUARTER 3 QUARTER 2 
1998 1998 1997 1997 1997 

TRIMESTRE 2 TRIPSTRE 1 TRIPESTRE 4 TRIMESTRE 3 TRIPESTRE 2 

millions of dollars - millions d. dollars 

13,606.3 12,554.8 13 1,215.4 13,333.3 12,946.7 

1,122.9 972.8 1,140.6 1,087.2 1,071.4 

3,223.3 3,050.9 32,392.7 3 1,021.1 2,970.5 

462.7 301.6 496.5 423.8 440.5 

378.0 288.7 552.4 349.4 388.5 

1,147.3 829.1 1,360.0 1,097.6 1,088.7 

1,422.0 1,147.9 1,942.5 1,487.7 1,325.6 

2,323.8 2,051.9 2,893.4 2,390.9 2,141.0 

599.0 507.1 670.5 588.0 580.5 

19,675.3 13,789.8 15,439.7 15,787.4 18,859.1 

3,913.6 3,579.7 4,075.2 4,306.7 4,111.3 

3,922.2 2,944.5 3,563.6 3 9635.3 32.679.9 

6,634.9 5,275.0 8,946.5 6,309.1 6 1 161.2 

2,121.4 1,550.6 2,430.6 2,125.4 2,139.0 

1,639.2 1 2,232.2 2,005.4 1,564.9 1,407.0 

2,941.2 2 1,340.1 3,083.2 2,966.9 2 1,700.8 

65,133.0 	52,616.7 	65,208.2 	60,474.7 	62,011.5 

276.0 251.6 266.8 286.2 269.3 

58.0 57.4 67.7 58.7 57.0 

3.8 2.4 4.8 3.7 3.8 

3.5 2.1 5.9 2.7 3.3 

12.7 8.8 21.1 13.4 12.6 

14.3 9.3 24.7 15.9 12.1 

24.2 19.8 55.5 27.2 25.1 

2.0 1.5 3.2 2.2 2.2 

292.0 175.6 176.6 229.9 282.0 

59.6 52.2 57.5 65.3 63.0 

49.4 36.7 52.8 49.4 50.1 

127.6 103.6 200.6 127.8 116.8 

20.3 14.2 30.0 26.2 24.2 

9.6 6.7 16.3 11.8 9.7 

35.5 28.5 40.8 37.7 33.7 

1,000.3 780.6 1,016.0 969.5 975.5 

Trade Group 

No. 

Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Hens clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Sho. stores 

S Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasoline servic, stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

S 

S 
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Change from previous year 

Variation par rapport a lannóo précédente 

QUARTER 2 QUARTERI QUARTER 4 QUARTER 3 QUARTER 2 
1998 1998 1997 1997 1997 

TRIPSTRE 2 TRIMESTRE 1 TRIMESTRE 4 TRIPESTRE 3 TRIMESTRE 2 

Per cent - pourcentage 

5.1 3.2 4.5 6.5 6.0 

4.8 -2.2 -4.4 -0.3 -6.7 

8.5 4.7 2.5 3.0 -0.4 

5.0 4.3 -2.4 -3.1 -2.5 

-2.7 3.3 1.5 7.5 5.8 

5.4 5.1 0.7 5.6 2.3 

7.3 6.8 6.0 8.0 1.9 

8.5 9.1 9.2 10.9 12.1 

3.2 10.0 9.5 7.9 15.6 

4.3 8.2 14.3 13.3 17.7 

-4.8 -6.1 -1.0 0.5 -3.0 

6.6 7.1 4.0 17.6 16.4 

7.7 10.7 9.9 9.9 9.0 

-0.8 3.9 6.1 8.5 11.1 

16.5 19.5 14.6 9.6 6.0 

8.9 9.1 9.4 7.7 1.4 

	

5.0 	 5.7 	 7.4 	 8.7 	8.9 

	

2.5 	2.5 	-5.0 	0.6 	-2.0 

1.7 0.5 - - -0.1 -5.8 

-0.3 -8.3 -29.9 -33.2 -24.6 

5.5 23.1 0.6 0.6 32.3 

0.8 7.7 -5.7 1.8 4.2 

18.7 -7.4 13.6 20.2 16.9 

-3.8 -0.9 6.4 26.4 32.6 

-6.2 -8.3 9.9 5.4 1.5 

3.5 10.0 17.8 33.6 27.7 

-5.4 -13.2 -8.1 -15.4 -19.0 

-1.4 6.1 -0.7 -0.8 0.3 

9.2 18.9 8.9 11.1 11.6 

-16.1 0.1 9.6 15.3 9.6 

-0.9 6.8 1.5 20.5 11.1 

5.2 10.2 41.3 58.3 53.3 

2.5 	5.1 	4.3 	10.1 	8.6 C 

. 

TA*LWJ 3. Vontes au dtail, non-désaisonnali.sées, salon is groupe do co.rce at is rigion 
(estiostions tronstri.ii.$) 

Groups do co.rc. 

IS  

Sup.rmerchás dalimentation at Ipic.ries 1 

Tous les autres megasins dalimentation 2 

Pharmecies at uagasins do módicaments brevstás 3 

lagas ins de chaussures 4 

Megas ins do vetements pour homees 5 

lagos ins de vêt.ments pour dames 6 

Autres megas ins de vêtements 7 

Megasjns do meubiss at dappareils menagers 8 

lagasins daccessoir.s dameubloment 9 

Concessionnaires do véhiculos automobiles 10 
at récréat ifs 

Stat ions-service 11 

Magasins de pièces at dacc.ssoir.s pour 12 
automobiles at services 

lagasins do merchandises div.rs.s 13 

Autres megas ins do produits semi-durables 14 

Autres megas ins do produits durabl.s 15 

Autros megasins do vante au detail 16 

Total, ens..ble dos .agasins 17 

Terro-Neuve 

Sup.rmerchs dalimenlation at épic.ries 1 

Tous los autres megasins dalimentation 2 

Pharmecios at megasins de médicaments brevatés 3 

Ilagas ins do chaussur.s 4 

Ilagas ins do vêt.ments pour homees 5 

Ilagas ins do vêtoments pour dames 6 

Autres umgasins do vétements 7 

Megasins do meubles at dapparoils ménagers 8 

Megasins daccessoires dameubl.ment 9 

Concossionnaires do vChicules automobiles 10 
el recreat ifs 

Stations-service 11 

Magasins do pièces st daccessoir.s pour 12 
automobiles at services 

Megasins do merchandises diverses 13 

Autr.s magasins do produits sami-durabiss 14 

Autres magasins do produits durabl.s 15 

Autres magasins do vents su detail 16 

Total, ensemble dos magasins 	 17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Oroup and by ReQion (Quarterly 
Estimates) 

Ventes 

L 
Trade Gro, 

No. 

Prince £ard Island 

1 S.rmark.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicin, stores 

4 Sho. stores 

5 lIens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasolin, service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 0th.r durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Sermrkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Sho, stores 

S Hens clothing stores 

6 Ho.,.ns clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all sthrs 

QUARTER 2 QUARTER 1 QUARTER 4 QUARTER 3 QUARTER 2 

	

1998 	1998 	19971 	1997 	1997 
TRIPfSTRE 2 TRIMESTRE I TRIMESTRE 4 TRIIESTRE 3 TRIMESTRE 2 

millions of dollars - millions de dollars 

	

62.8 	56.6 	61.6 	64.6 	58.9 

	

17.7 	16.9 	19.0 	17.4 	17.1 

	

x 	x 	x 

	

x 	x 	x 	x 

	

5.6 	3.8 	9.1 	7.3 	4.6 

	

5.8 	5.4 	8.0 	5.5 	5.0 

	

4.0 	2.4 	3.2 	2.4 	2.4 

	

70.9 	42.9 	46.5 	57.4 	63.7 

	

26.5 	26.5 	30.3 	37.4 	28.3 

	

19.3 	11.3 	15.1 	15.9 	16.6 

	

21.4 	17.0 	33.4 	24.2 	20.8 

	

12.0 	7.3 	12.3 	17.3 	13.6 

	

3.8 	2.2 	5.4 	4.6 	3.4 

	

11.2 	8.4 	11.4 	14.1 	10.9 

	

271.8 	207.9 	268.5 	280.2 	255.2 

472.7 447.8 470.9 522.2 471.6 

127.1 127.9 137.7 120.2 114.0 

7.3 4.7 8.2 7.2 7.1 

4.7 3.7 7.8 4.3 4.8 

29.2 20.2 38.9 27.7 25.3 

28.9 23.4 50.4 33.0 25.8 

44.6 41.2 61.2 44.9 38.4 

8.9 7.7 11.3 9.0 7.5 

608.5 420.6 429.9 514.6 605.4 

112.6 97.8 112.0 115.5 102.7 

117.0 83.4 112.9 119.6 103.0 

184.5 164.6 291.5 182.9 168.6 

61.4 39.9 71.1 58.0 58.0 

38.2 26.2 51.3 35.8 30.8 

98.9 75.8 106.4 104.0 96.1 

1,949.1 1 1584.0 1,964.3 1,920.6 1,877.1 
S 
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11.5 9.0 0.5 -2.4 -6.3 

2.5 -12.7 -21.1 -21.6 -22.9 

-2.0 -2.0 -19.2 -19.8 -25.8 

15.4 1.4 -8.6 3.9 0.9 

12.1 3.9 3.7 7.0 -1.9 

16.3 25.2 21.9 26.7 21.0 

18.4 15.7 -1.1 -18.8 -25.8 

0.5 11.5 7.0 18.9 25.8 

9.5 -9.0 -23.2 -21.2 -22.8 

13.6 11.2 16.5 43.0 22.6 

9.4 4.8 0.9 0.7 -4.7 

5.8 -1.1 14.4 18.0 36.6 

23.9 5.1 8.5 3.1 -0.8 

2.9 -5.9 -0.4 -0.4 3.1 

4.9 	4.8 	0.8 	7.2 	5.4 . 

TAELEMJ 3. V.ntas au detail, non-désaisonnalis&.s, salon is uras ds ononsrsa at 1* region 
(ssti.ations trionstrieliss) 

r 

S 

Groups de co.rcs 

No 

Change from previous year 

Variation par rapport a l'arwio. précédenta 

QUARTER 2 QUARTER 11 QUARTER 4 QUARTER 3 QUARTER 2 
1998 1998 1997 1997 1997 

TRIMESTRE 2 TRIMESTRE 1 TRIMESTRE 4 TRIMESTRE 3 TRIMESTRE 2 

Per cant - pourcentage 

6.6 7.4 1.4 7.6 5.9 

3.3 -2.1 -2.6 -3.2 -0.8 

x x x 
x x x x 

23.3 12.4 35.3 2.7 29.5 

16.4 34.0 23.9 8.4 14.4 

64.5 34.7 65.0 7.5 4.7 

11.3 16.3 12.4 32.3 29.6 

-6.2 13.0 20.1 15.8 -6.8 

16.4 6.4 -0.4 1.1 5.8 

2.8 15.3 6.2 9.5 -0.3 

-12.1 -26.4 -27.0 -1.1 -6.4 

13.5 -7.5 -0.4 9.1 4.4 

2.3 -3.3 2.8 6.0 -4.5 

Princ.-douard 

Supermerchés dalimantation at ópicerios I 

bus las autr.s magasins dalimentation 2 

Pharmacies at magasins de midic.m.nts br.v.t.s 3 

Pgas ins d. chaussuras 4 

Sagas ins de vètemsnts pour homees S 

Sagas ins do vètements pour dames 6 

Autres magasins d. vit.uisnts 7 

M.gasins de metèl.s at dapp.r.ils ménagers 8 

Plagasins dacc.ssoires dameublement 9 

Concassionnairss de vhicules automobiles 10 
at rócrIat ifs 

Stat ions-service 11 

Magasins d. pièces at daccesseiras pour 12 
automobiles at services 

Magasins de marchandisss divsrses 13 

Autres magasins de produits semi-durable. 14 

Autr.s magasins de produits durable. 15 

Autr.s megasins de vente au detail 16 

Total, ens..bIe d.c magasins 17 

Iuvello-cass. 

Sup.rumrchés dalimentation at apiceries I 

Tous las autres megasins dalimsntation 2 

Pharmacies at magas ins do médicaments brevatIs 3 

PSagas ins de chaussuras 4 

Pbgas ins de vêtemants pour hoimes 5 

Sagas ins da vêtauwnts pour dames 6 

Autres magasins de vêtemants 7 

Pbgasins de meubl.s at dappar.ils ménagers 8 

PSagasiris d'acc.ssoir.s damaubismant 9 

Concessionnairas de véhicules automobiles 10 
at récréat ifs 

Staions-servic. 11 

PSagasins da pièces at daccessoires pour 12 
automobiles at services 

Ifagasins de merchandises div.rses 13 

Autres magasins de produits semi-durables 14 

Autres magasins de produits durabl.s 15 

Autres magasins de vente au detail 16 

Total, enssble des magasins 	17 

	

6.5 	8.1 	4.5 	11.6 	7.4 

	

0.2 	0.5 	-4.3 	4.8 	-2.8 
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TAILE 3. Retail Sal.s, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estioatas) 

S Sales 

Ventes 

QUARTER 2 QUARTER 1 QUARTER 4 QUARTER 3 QUARTER 2 
1998 1998 1997 1997 1997 

TRIPESTRE 2 TRIPESTRE 1 TRIPESTRE 4 TRIPESTRE 3 TRIPESTRE 2 

millions of dollars - millions de dollars 

378.8 348.0 366.6 371.3 360.2 

80.2 78.2 68.0 73.1 80.1 

5.7 3.6 6.8 6.1 5.5 

5.9 4.4 9.5 5.5 5.5 

19.6 13.7 27.8 20.9 20.8 

23.4 19.4 40.1 27.3 22.3 

38.8 31.4 52.3 37.5 36.9 

11.7 8.5 13.2 13.2 11.6 

507.2 314.8 365.7 378.2 476.7 

104.5 105.2 113.4 119.1 89.7 

99.4 65.4 88.1 86.4 88.0 

159.8 123.7 235.4 154.3 144.6 

46.3 29.7 50.4 44.9 43.6 

23.9 17.2 34.5 23.6 18.9 

51.4 39.9 58.8 61.0 52.4 

1,573.3 	1,213.4 	1,572.1 	1,443.4 	1 1469.7 

3,430.4 3 1201.1 3,304.5 3,378.2 3,401.8 

742.2 714.6 750.4 691.3 653.3 

163.5 90.4 176.4 145.2 160.7 

90.5 58.1 114.7 76.5 100.6 

339.2 230.5 385.4 325.1 304.7 

405.3 280.3 451.2 395.8 381.1 

642.4 485.3 731.0 647.2 603.6 

132.9 91.8 124.2 119.6 123.0 

4,770.3 3,144.8 3,480.8 3,942.1 4,800.2 

680.4 656.5 777.7 808.4 826.7 

1,004.0 750.0 938.7 902.1 953.0 

1,356.3 1,049.2 1,682.8 1,236.3 1,241.8 

486.5 329.3 438.2 504.4 502.8 

343.8 241.0 394.2 310.4 286.3 

477.2 337.5 451.8 448.0 437.4 

35,426.6 11,966.3 14,564.5 14,258.7 15,110.8 

Trade Group 

No. 

New *rwswick 

1 Sq,ermark.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Sho. stores 

S Mon's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
daalers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all steres 

Quillbee 

1 Sup.rmerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mon's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stat ions 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all cthras 

S 

S 
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13.6 5.9 -6.4 -2.6 -10.8 

1.7 3.0 1.0 2.6 -0.4 

-10.0 -9.0 -10.8 2.6 1.6 

11.3 7.1 6.1 21.9 3.4 

6.4 -6.3 -8.2 -6.0 -14.6 

6.4 1.2 7.1 5.2 2.5 

8.0 6.9 -7.3 -8.1 -8.5 

-0.6 7.6 9.0 14.5 29.0 

-17.7 -22.2 -15.5 -6.2 -7.4 

5.3 14.0 8.1 18.7 14.1 

9.2 10.4 9.7 7.6 3.7 

-3.2 6.6 5.8 18.0 11.9 

20.8 13.2 19.8 18.2 6.4 

9.1 10.0 4.0 12.4 -2.1 

2.1 	3.1 	3.6 	8.2 	10.2 

Groups de comoerce 

me 

S Change from previous year 

Variation par rapport a l'a,vi.o prIcódento 

QUARTER 2 QUARTER I QUARTER 4 QUARTER 3 QUARTER 2 
1998 1998 1997 1997 1997 

TRIMESTRE 2 TRIPSTRE 1 TRIPESTRE 4 TRIPESTRE 3 TRIPESTRE 2 

Per cent - pourcentage 

5.2 4.1 3.2 5.9 4.7 

0.1 -3.8 -4.0 -18.2 -10.5 

4.5 -10.3 -23.4 -26.5 -32.3 

7.4 18.5 3.5 6.2 0.3 

-5.5 -10.9 -14.0 -12.5 -11.1 

14.3 -0.3 20.8 14.1 13.1 

5.1 -3.8 1.2 -5.4 2.2 

1.1 1.2 -7.5 4.1 1.6 

6.4 27.3 19.9 9.9 24.1 

16.5 29.4 29.5 0.7 -22.3 

12.9 6.1 -4.9 -3.2 -6.4 

10.5 9.3 0.2 1.5 0.6 

6.0 0.6 -2.1 1.0 0.7 

26.7 16.7 10.6 16.2 4.1 

-1.9 -3.8 -5.5 -4.0 -12.2 

T*kLEAU 3. Ventes au detail, non -ddsaisonnalisdos, salon is groups do onersa at is region 
(esti.atsons trioestriellas) 

S 

Nouveau -*runsiiAck 

Sup.rmarchIs dalimentation at ópiceries 1 

bus las autres magasins daliusnt.tion 2 

Pharmacies at magasins do midicamonts br.v.tés 3 

tiagas ins do chaussuros 4 

liagasins do vêtsm.nts pour homees S 

tiagasjns do vitm,,ents pour dames 6 

Autros magasins do vetements 7 

Plagasins do moubles at dappareils ménagers 8 

Piagasins daccessoires da..uble,wnt 9 

Concossionnairos do véhicules automobiles 10 
at récreat ifs 

Stat ions-service 11 

Plagasins do pièces at dacc.sseir.s pour 12 
automobiles at services 

tiagasins do merchandises divorces 13 

Autres magasins do produits semi-dorables 14 

Autres magasins do produits durables 15 

Autr.s magasins do vents au detail 16 

Total, ensemble dos .agas.*is 17 

Québec 

S.rmerchós dalimentation at ópic.ries I 

bus les autres magasins dalimentation 2 

Pharmacies at magasins de médicamants br.v.tes 3 

liagas ins do chaussures 4 

Piagas ins do vét.ments pour homoes S 

Piagas ins do vêtsmsnts pour dames 6 

Autres ulagas ins do vit.msn*s 7 

Plagasins do meubles at dappareils u,enagers 8 

Pbgasins daccossoires dam.ubleumnt 9 

Concessionnaires do véhicules automobiles 10 
at récriat ifs 

Stations-service 11 

liagasins do pilces at daccessoires pour 12 
automobiles at services 

Piagasins do merchandises div.rs.s 13 

Autres sogasins do produits semi-durablas 14 

Autres magasins do produits durables 15 

Autres magasins do vente au detail 16 

Total, ensemble des eagasins 	17 

	

7.0 	10.4 	6.3 	2.9 	4.2 

	

0.8 	0.8 	3.4 	6.3 	10.5 
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TAELE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estioat.$) 

S Sales 

Ventes 

QUARTER 2 QUARTER1 QUARTER 4 QUARTER 3 QUARTER 2 
1998 1998 1997 1997 1997 

TRIMESTRE 2 TRIPESTRE I TRIMESTRE 4 TRIMESTRE 3 TRIMESTRE 2 

millions of dollars - millions do dollars 

4,627.9 4,052.9 4,221.3 4,148.2 4,090.6 

1,295.4 1 1 185.6 1,312.2 1,155.8 1,116.6 

174.1 119.1 187.6 160.4 164.4 

159.1 121.8 235.8 151.0 158.9 

444.0 327.6 526.1 411.7 437.1 

500.7 444.4 747.9 522.1 456.9 

820.8 755.2 988.2 824.3 732.7 

233.6 213.1 270.5 233.4 227.3 

7,579.8 5 1 146.8 5,798.4 5,564.2 6 3,592.1 

1,504.0 1,363.3 1,592.8 1,645.9 1 3I588.2 
1,480.4 1,089.7 1 1302.2 1,348.7 1,386.6 

2,578.3 2 1021.9 3,535.3 2,447.0 2 9390.4 
886.7 653.5 1,064.4 852.1 862.9 

642.3 475.8 803.7 607.9 557.8 

1 1289.1 1,043.8 1,357.3 1,312.5 1,147.7 

24 1488.0 	19,424.5 	24,442.6 	21,843.3 	22,369.9 

534.7 488.9 511.3 517.0 540.1 

69.1 68.6 76.3 67.0 66.4 

12.6 9.0 13.9 11.1 11.6 

11.3 7.9 16.2 9.8 11.6 

27.8 20.3 33.3 26.5 27.1 

43.6 36.6 65.8 46.3 41.5 

71.8 68.8 92.4 75.5 66.0 

12.7 10.5 15.5 14.6 12.7 

747.1 566.9 684.4 657.6 717.7 

155.1 137.8 148.7 157.0 151.6 

126.1 94.0 114.6 119.1 119.6 

262.0 212.9 362.6 251.5 253.3 

50.6 42.3 76.6 54.5 53.3 

55.3 39.7 61.7 68.0 48.4 

87.2 67.6 98.8 84.4 81.6 

2,284.6 1,887.4 2,390.9 2,156.0 2,217.8 

Trade Group 

No. 

Ontario 

I Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S hens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

I Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S hen's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

[1 
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Change from previous year 

Variation par rapport a Panném prOcOdont. 

QUARTER 2 QUARTER I QUARTER 4 QUARTER 3 QUARTER 2 
1998 1998 1997 1997 1997 

TRIPfSTRE 2 TRIPSTRE 1 TRIIIESTRE 4 TRIPSTRE 3 TRIPfSTRE 2 

Per cent - pourcontage 

8.2 6.0 7.4 7.6 7.0 

16.0 8.1 5.9 5.0 0.2 

5.9 5.2 -1.2 -0.8 4.9 

0.1 3.6 1.2 10.3 3.8 

1.6 5.4 -4.0 -2.1 2.7 

9.6 19.2 12.4 15.6 11.1 

12.0 18.0 10.4 20.6 25.5 

2.7 18.8 18.1 22.6 39.7 

15.0 15.4 19.1 11.8 11.7 

-5.3 -7.4 1.2 -1.6 -6.5 

6.8 3.9 -0.6 14.5 14.0 

7.9 10.4 10.5 12.8 13.9 

2.8 6.1 10.0 11.7 16.1 

15.1 25.3 14.3 7.3 5.6 

12.3 12.2 10.5 6.4 1.1 

9.5 	9.2 	9.8 	9.3 	8.4 

S 

S 

-1.0 	-4.0 	-3.1 	0.9 	4.8 

4.1 -4.9 2.0 5.4 2.1 

9.1 6.9 -19.7 -16.1 -18.8 

-2.4 5.7 6.1 6.0 0.1 

2.6 2.7 -5.3 -0.4 -4.0 

5.1 -1.6 5.8 9.5 -6.1 

8.7 9.4 6.8 8.2 6.0 

0.5 4.0 -0.9 -4.7 -8.6 

4.1 9.6 25.0 20.2 26.4 

2.3 2.5 0.1 -2.7 -3.3 

3.7 5.2 -3.6 6.3 4.6 

3.4 7.1 9.6 10.0 7.8 

-5.1 -2.7 5.2 5.5 - - 

14.5 19.9 17.3 -3.0 4.7 

6.8 6.8 7.2 3.7 3.4 

3.0 	3.5 	7.4 	7.5 	9.3 S 

TAkLEMI 3 • Vantas mu detail, non -ddsaisonnaliséas, melon 1* group. da commsrca at Is region 
(estimations tri.astrielles) 

Gros do corca 

No 

Ontario 

SuparmarchOs d ' alimentation at op icer iso 1 

Tous las autres uagasins daliusentation 2 

Pharuac las at nogas ins do mOdicam.n*s brsv.tes 3 

lgas ins do chaussures 4 

gas ins do vétomonts pour hoosnes S 

Pilagasins de vOtements pour dames 6 

Autros u.gasins do vêt,monts 7 

Igas ins do moubl.s at d • appare us uienagsrs 8 

Pgasins dacc.osoires damot1.ment 9 

Conc.ssionnaires do vehicules automobiles 10 
at recreat ifs 

Stat ions-service 11 

Pgasins do pieces at daccessoires pour 12 
automobiles at srvices 

PI.gas ins do marchandis.s d ivers.s 13 

Autres magasins de produits s.i-durabl.s 14 

Autras magasins de produits durabl.s 15 

Autres megasins do vents usia detail 16 

Total, .nssl. des .agasiiis 17 

Manitoba 

Sup.rmarchOs dalimontation at epiceriss 1 

Tous los autres magasins dalimorifation 2 

Pharmacies at magasins do mèdicamsnts brevetCs 3 

lagas ins do chaussures 4 

gasins do vetemonts pour hosams 5 

1gas ins do vitaments pour dames 6 

Autras magasins do vêtemonts 7 

Pgasins do ,.iàl.s at dapparoils mOnagers 8 

Pgasins daccossoir.s damouthlemont 9 

Concassionnaires do vOhicules automobiles 10 
at recrOat ifs 

Stations-service 11 

Pgasins do pièces at daccessoires pour 12 
automobiles at services 

Pisgasins do merchandises diverses 13 

Autres magasins do produits sesui-durables 14 

Autres magas ins do produits durables 15 

Autres uogasins do vents su detail 16 

Total, ensauble dam eagasiin 	17 
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TASLE 3. letail Sales, Not Seasonally Adjusted, by Trade Group and by tegon (Quarterly 
Estaates) 

S Sales 

Ventes 

QUARTER 2 QUARTER 1 QUARTER 4 QUARTER 3 QUARTER 2 
1998 1998 1997 1997 1997 

TRIPSTRE 2 TRIPSTRE 1 TRIPSTRE 4 TRIPESTRE 3 TRIPIESTRE 2 

millions of dollars - millions de dollars 

476.1 427.0 464.4 663.8 436.8 

97.4 94.6 105.5 96.4 91.3 

7.1 5.4 7.0 6.5 7.5 

8.6 6.8 13.4 8.4 9.6 

27.0 21.3 33.9 26.7 28.5 

38.0 28.2 52.9 37.7 34.5 

55.1 54.3 83.8 56.3 49.7 

19.6 15.9 22.5 20.8 19.4 

537.1 434.8 548.4 518.2 602.1 

143.1 130.5 140.1 152.1 146.9 

130.5 105.0 124.5 133.3 139.2 

238.6 195.8 319.2 227.9 224.0 

50.3 40.8 66.8 45.2 52.6 

47.5 34.0 57.8 44.3 45.5 

66.5 53.3 76.3 71.3 69.7 

1,959.4 	1,662.5 	2,134.8 	1 1924.9 	1,975.9 

1,522.5 1,385.1 1,468.8 1,440.5 1,400.9 

312.9 300.0 345.0 301.8 326.0 

37.0 26.9 38.1 31.9 30.1 

49.3 45.3 75.7 42.9 44.9 

102.7 76.2 122.1 100.9 96.2 

185.3 147.3 246.6 201.2 169.8 

288.3 277.0 388.0 294.9 247.5 

75.6 64.7 81.6 68.6 72.8 

2 1259.9 1,707.8 2,008.8 1 1808.6 2,294.9 

489.8 433.6 482.1 520.7 477.1 

642.5 326.0 387.2 411.7 388.6 

754.1 607.8 1,002.0 703.6 661.8 

205.7 157.6 247.8 201.4 196.0 

201.8 153.5 241.4 191.1 167.0 

385.9 313.1 407.0 383.5 355.5 

7,347.5 6,068.7 7,601.2 6,748.8 6,967.2 

Trade Group 

NO 

Saskatchewan 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 l4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automative parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all steres 

Alberta 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicin, stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automat ive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all steres 

. 

. 
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TAILEAU 3. Ventes au detail, men -désaisennalisI.s, salon 1s groups d. co.rca at 1. region 
(estisations trio.strialles) 

Change from previous year 

Variation par rapport a l'année prócódonto 

QUARTER 2 QUARTER I QUARTER 4 QUARTER 3 QUARTER 2 
1998 1998 1997 1 1997 1997 

TRISTRE 2 TRIMESTRE 1 TRIPESTRE 4 TRIPESTRE 3 TRIPESTRE 2 

Per cent - pourcerrtage 

9.0 7.7 4.6 3.2 -1.7 

6.7 25.9 41.1 46.2 31.2 

-5.2 0.6 -32.6 -29.8 -26.7 

-10.9 -6.1 -21.1 -0.4 3.8 

-5.3 5.0 -3.2 6.4 7.3 

10.3 2.1 1.8 -0.9 -8.3 

10.8 22.7 39.6 22.5 19.0 

1.0 7.0 8.5 5.7 2.4 

-10.8 -4.9 3.7 16.9 21.8 

-2.5 6.6 -2.1 -8.9 -14.2 

-6.2 4.3 20.3 30.3 50.4 

6.5 14.2 11.7 10.9 10.6 

-4.4 -10.3 -1.8 1.9 14.9 

4.4 11.6 7.4 1.2 12.2 

-4.6 1.5 11.2 2.1 5.2 

. 

	

-0.8 	 4.8 	 7.5 	 9.5 	 10.4 

	

8.7 	3.3 	3.3 	1.7 	2.2  

-4.0 0.4 0.4 4.7 11.4 

23.0 15.7 2.5 -9.8 -18.7 

9.8 24.0 30.6 15.2 26.1 

6.8 7.4 9.8 12.0 4.5 

9.1 9.2 11.2 18.4 12.5 

16.5 22.4 15.8 10.3 10.7 

4.0 4.4 7.1 4.9 19.6 

-1.5 6.1 22.7 20.6 27.6 

2.7 2.6 10.7 18.4 18.2 

13.9 9.1 11.3 28.8 26.9 

13.9 20.6 17.2 15.5 12.4 

4.9 12.0 6.7 6.5 3.5 

20.8 12.7 4.6 1.6 -2.9 

8.5 10.9 19.7 15.2 9.9 

Groups do corc. 

m e 

Saskatchewan 

Sup.r.rch6s daliu,entation at ópiceri.s 1 

Tous las autres .agasins dali.mntation 2 

Pharcies at p.g.sins do médica.nts br.v.tis 3 

Magas ins do chaussures 4 

Magasins do vetements pour ho...s S 

Magasins do vêtomon*s pour dames 6 

Autres magas ins do vête.snts 7 

Magasins do instibles at dapparoils mónag.rs 8 

Magasins daccessoiros d'ameubloinent 9 

Concossionnairos do vIhiculos automobiles 10 
at rócróatifs 

Stations-service II 

Magasins do pièces at daccessoir.s pour 12 
automobiles at services 

Magas ins do merchandises divors.s 13 

Autros umga.ins do produits somi-duroblas 14 

Autr.s magasins do produits durable. 15 

Autres umgasins do vents au detail 16 

Total, ensemble des magasins 17 

Albarta 

Supormarchés dalimentation at Cpiceries 1 

Tous los autres utagasins dalimentation 2 

Pharmacies at magas ins do med icaments br.vetCs 3 

Magas ins do chaussuros 4 

P$sgasins do vôtmnsnts pour ho..s 5 

Magas ins do vCte.,ents pour dames 6 

Autres .nsgas ins do vêt.ments 7 

Magasins do moublas at dappereils .,inagers 8 

Plagasins daccassoires dameublement 9 

Conc.ssionnairss do vIhicules automobiles 10 
at recréat ifs 

Stat ions-service 11 

Magasins do pièces at daccessoiros pour 12 
automobiles at services 

Pbgasins do merchandises diversas 13 

Autres magasins do produits semi-durable. 14 

Autres uiagasins do produi*s durabl.s 15 

Autros ulagas ins do vente au detail 16 

S 

E 

5.7 	8.0 	13.0 	12.9 	14.6 Total, ensemble dos .agasáns 	 17 
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TABLE 3 • Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiaat.$) 

S Sales 

Ventes 

QUARTER 2 QUARTER 1 QUARTER 4 QUARTER 3 QUARTER 2 
1998 1998 1997 1997 1997 

TRIMESTRE 2 TRINESTRE 1 TRIPESTRE 4 TRIPESTRE 3 TRIPESTRE 2 

millions of dollars - millions do dollars 

1,973.9 1,849.9 2 1029.5 2,088.8 1,866.3 

416.2 400.4 484.5 433.5 442.2 

50.0 38.8 51.8 49.8 68.3 

43.1 37.3 69.4 45.8 47.3 

140.1 107.1 164.5 139.4 131.8 

171.5 152.8 250.2 198.6 174.8 

328.1 309.8 447.1 372.8 331.4 

97.2 90.1 124.2 103.3 100.8 

2,264.2 1 3.804.7 1,869.3 2,079.6 2,379.8 

625.2 565.2 610.3 672.0 625.4 

438.8 373.7 415.4 435.4 421.5 

899.7 749.3 1,222.4 899.3 883.1 

293.8 230.0 344.5 312.5 324.4 

265.1 231.8 333.3 282.0 233.5 

425.3 364.1 464.2 439.0 405.7 

	

8,574.9 	7,4.6 	9,022.4 	8 1694.1 	8,574.5 

	

50.4 	45.9 	49.5 	52.5 	50.3 

x x x x x 
x x x x x 

1.6 1.0 1.8 1.3 1.4 

3.9 3.7 5.8 4.7 4.6 

0.8 0.9 1.0 0.8 0.8 

38.3 30.1 30.8 37.0 44.4 

52.7 49.2 61.2 54.4 55.8 

7.9 5.9 8.6 8.8 7.3 

5.8 4.0 5.8 5.4 5.8 

12.9 8.4 10.3 11.3 10.1 

217.6 181.0 211.1 215.1 217.7 

Trade Group 

No. 

Iritish Coliia 

I Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mans clothing stores 

6 Humans clothing stores 

7 Other clothing stores 

8 Household furniture and applianc, stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all sthres 

Yiion and Irtest Territories 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Sho. stores 

S Mans clothing stores 

6 t4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline servic, stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores [1 
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Change from previous year 

Var iak ion par rapport a 1 ann6. précédente 

QUARTER 2 QUARTER 11 QUARTER 4 QUARTER 3 QUARTER 2 
1998 1998 1997 1997 1997 

TRIHESTRE 2 TRIPSTRE 1 TRIMESTRE 4 TRIMESTRE 3 TRIMESTRE 2 

Per cent - pourcentage 

5.8 3.0 6.9 11.5 5.2 

-5.9 -3.7 7.6 6.2 6.9 

3.6 2.6 1.4 -3.1 0.1 

-8.7 2.1 6.0 4.7 10.9 

6.3 1.3 6.3 -1.6 0.2 

-1.9 4.9 10.3 12.3 18.2 

-1.0 -7.3 0.7 1.3 5.7 

-3.6 0.7 18.3 8.9 19.5 

-4.9 -6.2 3.8 4.1 0.2 

- - 5.8 8.6 13.1 14.3 

4.1 3.1 1.8 17.9 23.2 

1.9 5.6 7.3 5.1 6.8 

-9.4 -3.5 -2.2 -8.6 3.0 

13.6 24.2 21.2 16.3 14.0 

4.8 5.2 6.6 3.9 -2.4 

	

-0.1 	5.3 	6.5 	5.2 

0.3 	11.7 	10.9 	10.3 	9.9 

x X x x x 
x x x x x 

9.4 -5.0 3.0 -2.6 -1.9 

-14.8 7.4 6.9 2.7 0.8 

-0.5 14.9 -25.6 -30.2 -24.7 

-13.8 -8.2 15.5 24.7 37.0 

TAILEAU 3 • Vontes au detail, non -dCsaisonnaliséos, salon 1e group, do o.rc. at la region 
(estiaations tri.ostriellos) 

S 

-5.6 5.6 9.7 2.4 -3.2 

8.4 4.8 7.0 6.1 -0.7 

-0.6 12.3 16.0 -9.1 12.0 

28.6 9.3 -1.1 1.7 -2.5 

-0.1 	4.5 	8.0 	6.3 	8.4 

Groupe do comeerce 

colo.bie-Britanniqu. 

Sup.rmarchés dalimentation at épiceri.s I 

Tous les autres magasins d'alimentation 2 

Pharmacies at megasins do médicamants brevetés 3 

Magas ins de chaussures 4 

Ilagasins de vétements pour homees S 

Magas ins de vétenonts pour dames 6 

Autres magas ins do vétements 7 

Magasins de meubles at dappareils ménagers 8 

Kagasins daccessoires dameublement 9 

Concessionnaires do véhicules automobiles 10 
at recreat ifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres magasins do produits sami-durables 14 

Autres magasins do produits durables IS 

Autres magasins do vento su detail 16 

Total, anseoble des megasns 17 

Yukon at Territoires du Nord-Dusat 

Suparmerchés dalimentation at épiceri.s 1 

bus las autres magasins dalimentatjon 2 

Pharmacies at megasins do .iédicaments brevetIs 3 

Magas ins do chaussures 4 

Magasins do vétaments pour houmes S 

Ptagasins do vétemants pour dames 6 

Autros magasins do vétements 7 

I'bgasins de mathies at dappareils ménagers 8 

Magasins daccessoires dameublement 9 

Concessionnaires do véhiculos automobiles 10 
at recróat ifs 

Stat ions-service 11 

Magasins do pièces at daccossoires pour 12 
automobiles at sarv ices 

Magasins do merchandises divorses 13 

Autres megasins do produits semi-durables 14 

Autres megasins do produits durablos 15 

Autres magasins do vents au detail 16 

Total, ense.ble des •agasins 	17 

. 

. 
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TASLE 3 • retail Sales, Not Seasonally Adjusted, by Trade Group and by Eagian (Quarterly 
Estiat.$) 

S Sales 

Ventes 

QUARTER2 QUARTER 1 QUARTER 4 QUARTER 3 QUARTER 2 

	

1998 	1998 	1997 	1997 	1997 
TRIPESTRE 2 TRIPESTRE 1 TRIPESTRE 4 TRIPESTRE 3 TRIPESTRE 2 

millions of dollars - millions du dollars 

	

24.6 	22.2 	24.9 	26.2 	25.3 

	

x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 

	

x 	x 	x 	x 	x 
x 

	

x 	x 	x 	x 	x 

	

16.6 	12.3 	13.5 	15.8 	21.6 

x x x x x 
4.0 2.9 4.4 4.8 3.8 

x x x x x 

82.5 63.8 77.8 85.3 85.0 

25.8 23.7 24.7 26.3 25.0 

x x x x 
x x x x x 
x x x x x 
x x x x x 
x x x x x 

1.6 1.4 1.7 1.6 1.7 

x x x x x 
21.7 17.9 17.3 21.2 22.8 

4.2 5.2 4.3 3.7 3.8 

x x x x 
3.9 3.0 4.2 3.9 3.6 

2.9 2.2 2.7 2.0 2.9 

x x x x 

135.1 117.1 133.3 129.9 132.8 

Trade Group 

No. 

Yidton 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent ..dicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Homans clothing stores 

7 Other clothing stores 

8 Household furniture and applianc, stores 

9 Household furnishings stores 

10 Plator vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

16 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Sho. stores 

S Plans clothing stores 

6 i4om.ns clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Metor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

S 

S 
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TABLEAU 3. Ventes au detail, non-dCsaisonnalis.s, s•lcn Is qi-aupa fla cmarco et is region 
(estamations trisastrielles) 

Groups do coumierca 

N°  

S Change from previous year 

Var iat ion par rapport i 1 • amnóe prócódeMe 

QUARTER 2QUARTER 1 QUARTER 4 QUARTER 3 QUARTER 2 

	

1998 	1998 	1997 	1997 	1997 
TRISTRE 2 TRIIESTRE I TRIPIESTRE 4 TRIMESTRE 3 TRIPESTRE 2 

Per cent - pourc.ntage 

	

-2.6 	3.4 	7.4 	9.0 	9.8 

x 	 x 	 x 
x 	 x 	 x 	 x 

x 	 x 
x 	 x 	 x 	 x 	 x 
x 	 x 	 x 	 x 	 x 

x 	 x 	 x 	 x 

	

-23.4 	- - 	15.9 	36.4 	29.5 

S 

S 

x x x x x 
6.8 11.8 9.7 4.0 9.0 

x x x x x 

-2.9 3.7 5.1 5.5 10.5 

3.3 	20.8 	14.6 	11.7 	10.1 

x x x x x 
x x x x x 
x x x x x 
x x x x x 

x x x x 
-4.6 4.6 1.8 7.5 1.8 

x x x x x 
-4.8 -13.1 15.2 17.2 45.0 

11.8 -0.8 -12.6 -19.5 -15.9 

x x x x 
10.0 -1.3 4.4 8.9 -9.3 

2.1 21.6 52.1 8.1 37.1 

x x x x x 

Y*on 

Sup.rmsrchés dalim.ntation at apiceries I 

Tous los autres magasins dalimentation 2 

Pharmacies at magasins de mèdieam.nts brevetes 3 

Pgas ins do chaussur.s 4 

Pbgas ins do vêtum.nts pour houms S 

Pbgas ins do vêt.mvnts pour dames 6 

Autres magas ins do vêteemnts 7 

Magasins do mesAles at dappareils min.g.rs 8 

Plagasins daccessoirss damstthlem.nt 9 

Conc.ssionnair.s do vhiculss automobiles 10 
at rócreat ifs 

Stations-service 11 

Ilagasins do pièces at dacc.ssoir.s pour 12 
automobiles at services 

Magas ins do merchandises divers.. 13 

Autres magasins do pro&its s.mi-dursbl.s 14 

Autres magasins do proiits durabl.s 15 

Autras magasins do vents au detail 16 

Total, ensemble d.s magasins 17 

Territoires du Nord-Ou.st 

Supormarchés dalimentation at ápic.ries 1 

Tous los autres magasins dalimontation 2 

Pharimoiss at magas ins do midicaments br.v.tCs 3 

Magas ins do chaussures 4 

Magas ins do vèt.monts pour houams 5 

Magasins do vèt.uients pour dames 6 

Autros magasins do vCtsaents 7 

Magasins do meubles at dapparsils managers 8 

Ptagasins d acc.ssoires d' amsubl.uuent 9 

Concessionnaires do vahicules automobiles 10 
at rócróat ifs 

Stations-service 11 

Magasins do pièces at daccsssoir.s pour 12 
automobiles at sarvicas 

Magasins do merchandises diverses 13 

Autr.s magasins do produits semi-durables 14 

Autres magasins do produits durabiss 15 

Autres magasins do vents au detail 16 

1.7 	4.9 	9.7 	4.9 	7.0  Total, ensemble d.. .agasins 	 17 

Retail Trade, August 1998 
Statistics Canada - Catalogue no. 63-005-XPB 

Commerce de detail, aott 1998 -19- 	 Statistique Canada - no 63-005-XPB au catalogue 



TAELF 4. Retail Trade Sple Response Fraction and Coefficient of Variation (Current 
Periods) 

Response fract ion 

Fract ion de réponse 

	

August 	July 	Jtae 	He 

	

1998 	1998 	1998 	199 
No. 	 AoGt 	Atillet 	Juin 	Mai 

Per cant - pourcentage 

S 

Trade Group - canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasolin, service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all states 

Regions 

18 Hewfotsdland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brsswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colia 

28 Yukon 

29 Northwest Territories 

95.0 95.8 96.2 95.7 

90.6 91.0 92.5 92.4 

85.4 86.0 86.5 92.7 

85.9 93.8 94.2 91.3 

93.0 91.8 93.9 89.7 

91.3 93.1 93.5 93.9 

94.6 91.7 95.2 93.2 

93.1 93.8 94,7 94.2 

88.7 92.5 90.2 88.4 

94.3 95.6 96.2 96.3 

81.3 82.8 95.0 95.1 

91.1 92.0 93.4 92.9 

99.2 99.2 99.3 99.5 

92.4 92.9 88.7 93.2 

90.3 93.5 96.0 95.7 

92.5 94.2 95.1 96.4 

92.9 93.9 95.2 95.5 

93.7 96.6 97.4 97.6 

92.5 93.0 92.0 92.7 

95.8 96.3 96.6 96.3 

91.0 91.1 91.9 92.2 

92.6 94.0 96.2 95.6 

92.4 93.1 95.2 95.9 

93.9 95.4 94.9 95.4 

93.6 94.4 94.3 94.9 

93.9 94.7 94.5 95.4 

93.4 94.7 94.6 94.9 

89.9 90.8 90.8 91.5 

91.9 95.6 95.4 96.3 

S 
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E TABLEAU 4. Coerce do detail, fraction do réponse do l'dchantillan at ooaf-ficiont do variation 
(pCriodes courantss) 

Coefficient of variation 

Coefficient do variation 

	

August 	July 	June Ma 

	

1998 	1998 	1998 	199 

	

Ao* 	Juillet 	Juin 	 Mai 	 No  

Per cent - pourcentage 

Groups do oeorcs - Canada 

. 

1.4 1.5 1.2 1.2 

4.6 4.8 4.4 4.2 

2.0 1.9 1.8 1.8 

2.4 2.1 2.2 2.1 

3.3 3.7 2.8 2.8 

2.3 2.0 2.1 2.1 

2.4 2.2 2.0 1.8 

2.9 3.1 2.6 2.8 

3.5 3.1 3.0 3.3 

3.3 3.5 3.7 3.8 

2.3 2.2 2.2 2.1 

2.4 2.3 2.2 2.1 

1.3 1.3 1.0 0.8 

4.0 4.0 3.6 3.5 

2.7 3.0 2.7 3.1 

1.5 1.6 1.6 1.6 

Supermarchés dalimentation St épic.ries I 

bus los autres nagasins dalimentation 2 

Pharmac O5 at .mgas ins do .iódicnts br.v.t.s 3 

Magas ins do chaussures 4 

lbgas ins do vétei,mnts pour hoamos 5 

Magas ins do vétosients pour demos 6 

Autres mogas ins do vêtoamnts 7 

Magasins do maLóles at dapparails mén.g.rs 6 

Magasins daccessoires dameublesiont 9 

Concessionnaires do véhicules automobiles 10 
at rócréat ifs 

Stations-service 11 

Magasins do pieces at daccessoiros pour 12 
automobiles at services 

Pbgas ins do merchandises d ivers.s 13 

Autres mogas ins do produits s.mi-dur.bl.s 14 

Autres magasins do produi*s durablos IS 

Autres .agasins do vents mu detail 16 

1.0 	 1.1 	 1.2 	 1.2 Total, .ns..bl. doe .agasàns 	17 

ftégions 

2.0 2.1 2.3 1.8 

1.4 1.6 1.5 1.6 

4.0 3.8 4.4 3.9 

2.7 3.0 2.6 2.7 

2.6 2.6 2.6 2.7 

1.8 2.2 2.6 2.5 

2.0 2.1 2.3 1.8 

1.8 1.8 1.7 1.8 

2.0 2.1 2.3 2.1 

1.6 1.7 1.6 1.6 

0.4 0.3 0.3 0.4 

Terre-Mauve 18 
fle-du-Pr inco4douard 19 

I4ouvells-Ecosse 20 

Nouveau-Brtaiswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 
Alberta 26 

Colothie-Britannique 27 

Yukon 28 

Territoires du Nord-Ouest 29 

. 
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TAILE S. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Historical 
Esti.ates) 

August July Jixie May April March February 
T998 1998 1998 1998 1998 1998 1998 

No. AoCat Juillet Aim Mai Avril Mars Fóvrier 

millions of dollars - millions do dollars 

Trade Group 	Canada 

1 Supermerkets and grocery stores 4,430.7 4,481.2 4,471.4 4,481.3 4,462.3 4 3.411.1 4,375.7 

2 All other food stores 358.0 362.5 360.4 358.4 360.2 358.2 367.1 

3 Drugs and patent medicine stores 1010.2 1010.9 1,092.4 1,103.4 1,085.5 1,070.3 1,074.3 

4 Shoe stores 139.3 140.5 134.4 149.6 145.6 143.2 146.9 

5 Mans clothing stores 133.9 130.4 125.4 128.7 130.3 130.9 132.4 

6 Nomen's clothing stores 369.5 372.8 356.2 377.0 384.2 382.5 377.6 

7 Other clothing stores 532.9 531.4 515.2 518.1 505.3 514.1 520.7 

8 Household furniture and 859.2 870.6 843.3 842.3 817.3 817.6 811.8 
appliance stores 

9 Household furnishings stores 203.7 199.8 201.0 198.8 203.4 207.0 207.5 

10 Motor vehicle and recreational 5,582.8 5,481.8 5,464.8 5,507.3 5,478.3 5,348.0 5,317.7 
vehicle dealers 

11 Gasoline 5ervice stations 1,265.8 1,271.8 1,265.2 1,299.9 1,290.7 1,284.3 1,304.2 

12 Automotive parts, accessories 1,187.0 1,205.8 1,164.8 1 1,217.1 1,253.1 1 3,188.5 1,177.9 
and service 

13 General merchandise stors 2,303.6 2,346.8 2,249.7 2,359.6 2,360.9 2,336.7 2,345.6 

14 Other semi-durable goods stores 682.7 685.3 650.6 688.4 684.1 696.0 700.6 

15 Other durable goods stores 576.4 579.9 570.9 574.0 568.9 564.5 578.4 

16 Other retail stores 969.0 966.8 961.3 977.6 987.8 985.5 964.9 

17 Total, all stors 20,704.7 20,738.2 20,627.0 20,781.7 20,718.1 20,438.5 20,403.4 

ftegions 

18 Newfo,.xidland 310.0 316.5 319.5 320.3 312.3 312.7 314.6 

19 Prince Edward Island 87.4 88.7 88.1 87.8 86.9 87.1 86.6 

20 Nova Scotia 635.6 637.3 626.2 627.1 629.0 619.1 631.6 

21 New Bruz%swick 493.7 499.2 494.0 499.9 503.7 497.4 482.2 

22 Quebec 4,752.9 4,768.6 4,646.8 4,756.1 4,790.7 4,848.5 4,884.7 

23 Ontario 7,861.1 7,812.4 7,735.0 7,920.2 7,785.5 7,604.1 7 2530.0 
24 Manitoba 733.9 733.5 731.3 719.7 742.7 729.3 711.2 

25 Saskatchewan 636.9 636.2 627.0 629.2 638.1 634.1 620.5 

26 Alberta 2,368.8 2,381.5 2,327.2 2,374.6 2 2 353.0 2,276.4 2,321.9 

27 British Coluebia 2,755.6 2,795.3 2,765.9 2,779.6 2,805.2 2,760.0 2,750.9 

28 Yukon 27.0 26.5 25.8 25.3 25.4 26.3 25.7 

29 Northwest Territories 41.8 42.4 40.3 41.9 45.6 43.5 43.4 

S 
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S TABLEAU S • Ventes au detail, désaisonnalisé.s, salon 1s groups do onamerom at is region 
(est,sations historiques) 

	

January Doc.ther Noveuor OctoberSopIeth.r 	August 
1998 	1997 	1997 	1997 	1997 	1997 

	

Janvior Décathre Plovothre Octobre Septeathr. 	Aoüt 

millions of dollars - millions do dollars 

C 

	

4,401.7 	4,378.6 4,337.4 4,356.5 4,348.9 4,344.9 

	

364.1 	363.5 	361.9 	354.8 	363.3 	350.7 

	

1,061.6 	1,046.8 	1,035.1 	1,032.8 	1,033.5 	1,038.4 

	

139.8 	135.9 	132.7 	147.0 	137.1 	139.1 

	

131.6 	129.7 	130.0 	131.2 	134.5 	131.7 

	

367.1 	359.6 	364.9 	363.2 	369.3 	362.1 

	

497.7 	501.9 	490.5 	497.1 	489.4 	501.2 

	

799.1 	808.4 	797.3 	786.4 	780.2 	801.8 

	

201.1 	208.3 	190.7 	187.2 	188.0 	190.6 

	

5,186.8 	5,973.5 	5,323.3 	5,335.6 	5,206.8 	5,158.7 

	

1,296.3 	1,317.1 	1,351.4 	1,381.1 	1,375.3 	1,358.8 

	

1088.3 	1027.6 	1,050.8 	1,131.3 	1,206.5 	1,155.8 

	

2,298.6 	2,253.5 	2,265.2 	2,247.0 	2,220.6 	2,230.3 

	

698.5 	687.6 	679.5 	683.5 	682.7 	687.9 

	

542.3 	542.4 	520.0 	531.1 	518.0 	525.8 

	

962.1 	915.1 	925.2 	920.0 	920.7 	925.0 

20,136.9 20,749.3 19,956.0 20,085.8 19,975.0 19,902.9 

Group. do co.rc. Canada 

S.rmerchés dalimentation at ópicerios 	I 

bus los autr.s magasins dalimentation 	 2 

Pharmacies at magasins do módicaments brov.tés 3 

Magas ins da chaussuros 	 4 

Pbgas ins do vêtoments pour honnos 	 5 

Magas ins do vtem.nts pour dames 	 6 

Autres megas ins do vêtements 	 7 

Magasins do meubles at dapparoils ménagers 	8 

Magasins dacc.ssoir.s damsubloinont 	 9 

Concessionnair.s do véhicules automobiles 	10 
at recreatifs 

Stat ions-s.rv ics 	 11 

Magasins do pilces at d'acc.ssoir.s pour 	12 
automobiles at sorvicas 

Magasins do marchandisos div.rsos 	 13 

Autres magasins do produits sami-durabl.s 	14 

Autros magasins do produits durables 	 IS 

Autres utagasins do v.nte au detaIl 	 16 

Total, .nse.bl. dos ..gasins 	17 

Regions 

	

315.7 	319.6 	306.8 	307.2 	308.2 	313.8 

	

86.0 	87.8 	81.1 	84.3 	82.8 	85.5 

	

620.7 	630.7 	595.9 	610.3 	619.9 	611.8 

	

489.5 	497.8 	473.5 	476.7 	474.2 	467.1 

	

4,324.2 	4,736.1 	4,584.4 	49,627.7 	4,656.1 	4,634.7 

	

7,562.5 	7,686.0 	7,389.3 	7,389.3 	7,290.7 	7,304.1 

	

742.6 	748.1 	717.3 	729.2 	719.2 	711.8 

	

671.5 	670.0 	630.4 	649.6 	649.5 	633.6 

	

2,407.6 	2,404.3 	2,300.6 	2,314.9 	2,274.4 	2,242.0 

	

2,846.0 	2,896.8 	2,808.2 	2,828.4 	2,830.9 	2,830.9 

	

26.9 	27.5 	25.5 	25.1 	26.0 	25.3 

	

43.7 	44.4 	42.8 	42.9 	43.1 	42.3 

Terre-Mauve 18 

fle-du-Princo4douard 19 

Nouvollo-Ecoss. 20 

Nouvoau-Brtoswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colooóio-BritaiviIque 27 

Yukon 28 

Territoires do Nord-Ousst 29 
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TAILE 6. Retail Sales, not Seasonally Adjusted, by Trade Group and by Region (Historical 
Estiaates) 

February August July Juno May April March 
1998 1998 1998 1998 1998 1998 1998 

No. Aot Juillot Juin Mai Avril Mars Fivri.r 

millions of dollars - millions de dollars 

Trade Group 	Canada 

1 Sermarkets and grocery stores 4,520.1 4,818.4 4,460.4 4,754.8 4,391.0 4,128.5 3,892.9 

2 All oth.r food stores 359.9 385.6 371.8 383.8 367.3 330.8 318.7 

3 Drugs and patent medicine 1,072.4 1,098.5 1,064.5 1,091.9 1,066.8 1,035.3 979.3 
stores 

4 Shoe stores 149.8 130.9 146.2 173.9 142.6 106.5 86.5 

5 Hens clothing stores 112.6 113.5 131.9 129.8 116.3 97.2 82.6 

6 Hastens clothing stores 349.8 362.6 362.5 416.8 368.0 311.6 249.5 

7 Other clothing stores 577.3 474.4 477.5 498.1 446.3 433.3 339.3 

S Household furniture and 871.0 863.0 815.8 775.9 732.1 733.4 631.8 
appliance stores 

9 Household furnishings stores 206.7 207.2 213.9 196.5 188.7 186.7 161.0 

10 Hetor vehicle and recreational 5,276.7 5,928.2 6,639.0 6 1693.6 6,342.7 5,466.3 4,258.8 
vehicle dealers 

11 Gasolin, service stations 1,361.1 1,420.1 1,338.3 1,343.0 1,232.4 1,208.3 1,147.0 

12 Automotive parts, accessories 1,164.8 1,340.7 1,303.2 1,353.9 1,265.1 1,041.4 896.2 
and service 

13 General merchandise stores 2,247.5 2,193.5 2 9,160.9 2,291.0 2,183.0 1,947.6 1,648.9 

14 Other semi-durable goods stores 702.9 719.4 706.7 786.8 627.9 528.6 501.1 

IS Other durable goods stores 609.5 601.2 556.2 572.8 510.3 422.4 401.2 

16 Other retail stores 1,043.5 1,126.1 998.7 1,025.7 916.8 830.4 734.7 

17 Total, all stores 20,625.5 21,783.2 21,747.5 22,488.4 20,897.2 18,808.1 16,329.6 

Regions 

18 Newfoundland 322.3 346.2 342.2 347.0 311.1 282.2 242.0 

19 Prince Edward Island 96.8 104.8 96.9 93.9 81.0 74.6 64.2 

20 Nova Scotia 652.4 685.3 668.4 668.2 632.5 557.1 498.3 

21 New Brunswick 503.0 536.3 534.7 536.5 502.1 442.6 371.8 

22 Quebec 4,748.3 5,085.3 4,991.9 5,378.2 5,056.5 4,466.0 3 1858.2 
23 Ontario 7,688.2 8,114.5 8,256.2 8,482.7 7,749.0 6,922.3 6 1 015.6 
24 Ptitoba 731.9 761.0 772.8 774.2 737.6 673.3 570.3 

25 Saskatchewan 633.1 661.5 661.9 661.7 635.8 576.6 498.9 

26 Alberta 2,367.4 2,445.6 2,471.5 2,535.5 2,360.5 2,116.5 1,857.7 

27 British Colia 2,808.9 2,963.7 2,877.2 2,938.8 2,758.9 2,630.4 2,297.3 

28 Yucon 30.6 32.6 30.5 27.5 24.5 23.3 18.8 

29 Northwest Territories 42.4 46.3 43.3 44.1 47.7 43.2 36.5 

. 
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4,533.4 	4 2544.2 	4,216.7 	4 3.454.5 	4,223.0 	4,597.2 

	

323.4 	437.5 	351.0 	352.1 	349.4 	365.3 

	

1,036.4 	1,316.4 	1,013.7 	1,062.7 	1,008.5 	1,016.6 

	

108.6 	170.3 	159.1 	167.1 	147.6 	152.7 

	

108.9 	259.8 	157.7 	134.9 	124.0 	110.9 

	

268.0 	583.2 	395.6 	381.2 	390.7 	358.2 

	

375.3 	860.6 	553.4 	528.5 	516.1 	547.5 

	

686.6 	1,193.1 	875.3 	824.9 	812.9 	818.3 

	

159.4 	264.6 	205.5 	200.3 	192.9 	197.7 

	

4,066.7 	5,165.1 	4,822.6 	5,452.1 	5,156.4 	4,867.5 

	

1,224.4 	1,320.6 	1,318.1 	1,436.5 	1,384.9 	1,465.8 

	

1,006.9 	1,236.6 	1043.6 	1,183.4 	1,187.1 	1,147.5 

	

1,678.6 	3,768.1 	2,812.5 	2,365.8 	2,083.9 	2,200.6 

	

520.9 	1,066.6 	707.8 	656.5 	684.1 	717.4 

	

408.6 	1,011.1 	519.3 	475.0 	487.4 	564.0 

	

775.0 	1,267.9 	890.8 	924.4 	900.0 	1,030.7 

17,279.0 24,445.5 20,142.7 20,600.0 19,649.0 20,157.9 

35,499.6 

2,841.1  

8,445.1 

1,044.9 

892.8 

2,688 .8 

3,621.6 

6,109.6 

1,520.0 

44,670.0 

10,274.5 

9,372.1 

16,350.9 

5,094.3 

4,082.1 

7,450,9 

1.59,958.3 

S TAELEAU 6 • Ventos au detail, non -désaionnalisêos, salon Is groups do coerae at In region 
(estimations historiques) 

	

January Deceióer Noveober October Sep'toróer 	Auqust 	Year 
1998 	1997 	1997 	1997 	1997 	T997 	1998 

	

Janvier Décoobre Novethro Oc'tobro S.pteiière 	AoGt 	Anne. 	 H' 

millions of dollars - millions do dollars 

E 

Groups do ccs.rc. . Canada 

Suporiarches dalimentation at I 
epiceries 

Tous los autres wagas ins 2 
dalimentation 

Pharmecios at ..gasins do médicament 3 
brevetes 

Magas ins de chaussuros 4 

Pbgasins do vêt.u,snts pour hoamiss S 

Magas ins do vête.,ents pour dames 6 

Autrss .,agas ins do vetuments 7 

Magasins do meublas at dmppar.i].s 8 
ménagors 

Plagasins daccossoires damethlement 9 

Concessionnairos do vóhicules 10 
automobiles at rocréat ifs 

Stat ions-service 11 

Pbgasins do pièces at dacc.ssoir.s 12 
pour autoiu,obiles at services 

Magasins do marchandises divorses 13 

Autres magasins do produits semi- 14 
durablos 

Autros magas ins do produits durablas 15 

Autr.s magas ins do vonts au detail 16 

Total, ensemble des magasins 17 

Regions 

2,4492 

681.3 

4,890.9 

3,826.0 

37,226.3 

59,717.1 

5,665.0 

4,916.6 

18,249.3 

21,786.1 

209.6 

340.9 

256.3 383.7 320.5 311.9 296.2 333.1 

69.1 102.9 80.9 84.7 82.1 96.2 

528.7 756.4 606.9 620.9 608.7 636.0 

399.0 587.5 487.2 697.4 470.9 486.6 

3,642.0 5,217.1 4,561.5 4,785.9 4,580.0 4,719.3 

6,488.5 9,337.9 7,566.4 7,538.3 7,190.4 7,242.2 

643.8 897.6 729.7 763.5 701.8 723.7 

587.0 795.3 647.6 691.8 625.6 641.2 

2,094.5 2,901.3 2,317.0 2,382.9 2,208.1 2,264.8 

2,510.8 33,406.0 2,762.1 2,854.4 2,817.5 2,942.8 

21.8 29.8 22.7 25.3 26.2 28.5 

37.4 50.0 40.3 43.0 41.4 43.5 

Terre-Mauve 18 

tle-du-Princs-Edouard 19 

Nouvello-Ecosso 20 

Nouveau-Brunswick 21 

Québ.c 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colothi.-Britanniqus 27 

Yukon 28 

Terri(oires ckj Nord-Ouest 29 
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TABLE 7. Department Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Currant Periods) 

Sales 

V.nt.s 

August 
1998 
AOUI 

July 
1998 

Juillet 

June 
1998 
Juin 

May 
1998 
Mel 

Year-to-date 
1998 

Cqas,latif 

millions of dollars - millions do dollars 

S 

100.7 98.5 94.1 94.0 

33.1 32.0 26.9 26.3 

198.3 189.3 178.5 182.3 

150.7 147.1 140.2 142.5 

1,548.2 1,568.6 1,536.1 1,667.3 

2,695.7 2,618.3 2,592.5 2,697.9 

217.1 208.8 203.4 209.6 

201.4 196.8 195.5 200.0 

787.6 740.1 739.0 755.4 

935.8 933.7 902.3 929.3 

8.0 7.4 6.8 5.9 

23.0 23.5 20.9 22.9 

6,899.5 6,764.2 6,636.1 6,933.5 

701.0 

200.3 

1,361.9 

1,045.0 

11,391.8 

19,366.6 

1,559.4 

1,484.4 

5,596.8 

6,921.9 

47.3 

173.7 

49,850.2 

0 

= 
Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coli.ia 

Yukon 

Northwest Territories 

Total 

TABLE B. Department Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estiaates) 

	

August 	July 	June 	May 	April 	March Fobruar 

	

1998 	1998 	1998 	1998 	1998 	1998 	199 

	

AOCJt 	Juillet 	Juin 	Mel 	Avril 	Mars Fevrier 

millions of dollars - millions d. dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluuthia 

Yukon 

Northwest Territories 

Total 

100.7 98.5 94.1 94.0 87.8 82.1 71.1 

33.1 32.0 26.9 26.3 23.0 21.1 18.8 

198.3 189.3 178.5 182.3 174.1 159.4 137.7 

150.7 147.1 140.2 142.5 134.7 119.8 103.5 

1,548.2 1,568.6 1,536.1 1,667.3 1,501.1 1 1 283.0 1,141.2 

2,695.7 2,618.3 2,592.5 2,697.9 2,444.5 2,237.1 1,980.0 

217.1 208.8 203.6 209.6 203.9 191.7 156.8 

201.4 196.8 195.5 200.0 193.6 175.9 152.7 

787.6 740.1 739.0 755.4 718.3 662.6 576.9 

935.8 933.7 902.3 929.3 873.2 841.9 719.2 

8.0 7.4 6.8 5.9 5.0 5.2 4.4 

23.0 23.5 20.9 22.9 22.7 22.7 18.9 

6,899.5 4,764.2 6,434.1 6,933.5 6,381.9 5,802.5 5,081.2 
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TABLEAU 7. Ventes de merchandises genre grand maqasin, ann -désaisannalisdas, salon is region S  (pCriodes courantes) 

Change from previous year 

Variation par rapport a l'arvéa precédente 
August 

1998 
July 
1998 

June 
1998 

ty 
1998 

Year-to-date 
1998 

AOGt Juillet Juin Mai Cpjlatif 

Per cent - pourcentag. 
-0.9 4.2 2.4 1.1 4.3 

7.8 8.5 3.2 4.2 5.9 

7.3 12.9 10.2 8.3 9.4 

5.7 11.9 4.0 5.3 6.0 

1.1 9.7 4.2 8.9 6.5 

6.6 10.8 5.9 10.4 9.7 

1.8 6.7 -1.3 2.6 4.4 

2.2 5.9 0.7 3.6 7.0 

5.0 9.4 10.3 6.3 10.3 

-4.1 1.1 1.1 -3.0 0.1 

23.2 12.9 7.8 10.3 10.5 

3.0 5.2 -9.2 -4.8 1.8 

. 	

3.2 	8.4 	4.8 	4.81 	7.1 

Regions 

Terre-Mauve 

fle-du-Pr ince-Edouard 

Nouvelle-Ecosse 

Plouveau-Brunsw ick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Coloió is-Br itanniqu. 

Yukon 

Territoires du Nord-Ousst 

Total 

TABLEAU B. Ventes de merchandises genre grand •agasin, non-désaisonnaliséas, salon 1* region 
(estsaations historiques) 

	

January Dscei,sr Nove.er October Septeer 	August 	Year 
1998 	1997 	1997 	1997 	1997 	(997 	1998 

	

Janv jar Déceuórs Novethre Octobre S.pt.urs 	AoCit 	Annea 

millions of dollars - millions cIa dollars 

legions 

72.7 169.9 131.8 108.2 93.5 101.7 

19.0 44.7 28.4 26.5 25.6 30.7 

162.3 318.1 220.8 190.4 170.6 184.8 

106.5 236.7 172.0 149.2 132.4 142.6 

1,146.3 2,104.6 1,616.7 1,547.4 1,490.6 1,531.8 

2,100.7 4,160.4 2,913.0 2,598.4 2,475.7 2,527.7 

168.1 354.7 240.7 219.0 195.8 213.3 

168.5 325.2 225.0 212.4 187.4 197.0 

616.9 1,222.4 815.7 750.1 711.5 750.2 

786.4 1,517.0 1,008.1 966.7 937.8 975.4 

4.7 9.3 5.6 5.9 5.7 6.5 

19.2 30.4 22.1 22.8 21.6 22.3 • 5,351.3 10,493.5 7,399.9 6,797.0 6,448.2 6,683.9 

Terre-Mauve 

i la-do-Pr ince-douwd 

Nouvelle-Ecoess 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Co loath is-Br itann iqus 

Yukon 

Territoires do Nord-Ouest 

Total 

701.0 

200.3 

1,361.9 

1,045.0 

11,391.8 

19,366.6 

1,559.4 

1,484.4 

5,596.8 

6,921.9 

47.3 

173.7 

49,850.2 
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TARLE 9- Retail Trade, Canada, Current and Constant (1992) Dollar Estiaates 

Unadjusted  
Non désaisonnalisé 

Price index Current dollars Year/year Constant 1992 Year/year 
per cent dollars per cent 

change change 

Indice des prix Dollars Variation en Dollars Variation en 
courants pourcentage constants pourcentap 

pour lannee 1992 pour lannee 

millions of dollars 

1994: 

January 103.8 15013.1 3.1 14,424.6 1.6 
February 104.3 15,110.8 6.9 14,436.9 5.4 
Ilai-ch 105.2 173,063.4 0.7 16,161.4 -0.9 

April 105.9 17,810.6 3.5 16,761.8 1.4 
May 106.2 19,832.0 4.3 18,614.6 2.4 
June 106.0 19,290.9 -1.3 18,141.7 -3.1 

July 105.1 18,686.7 3.3 17,707.1 1.7 
August 104.8 19,106.9 2.8 18,160.8 1.1 
Septether 105.2 17,822.2 -1.7 16,889.2 -3.5 

October 105.8 18,926.5 7.9 17,833.7 5.2 
Novether 106.1 19,670.7 6.7 18,478.0 3.8 
Deceeber 104.9 22,097.1 2.4 21,004.1 -0.3 

Year 105.3 220,430.8 3.1 208,613.9 1.1 

1997: 

January 
February 

106.4 
107.4 

16 3,393.6 
15,575.0 

9.2 
3.1 

15,349.6 
14,450.2 

6.4 
0.1 

Pbrch 108.0 17,614.8 3.2 16,254.1 0.6 

April 108.3 19,750.8 10.9 18,179.4 8.5 
May 108.0 21,649.4 9.2 19,971.8 7.3 
Jixw 107.8 20,611.2 6.8 19,044.3 5.0 

July 107.1 20,667.8 10.6 19,228.0 8.6 
August 107.0 20,157.9 5.5 18,779.7 3.4 
Spt.th.r 107.0 19,649.0 10.2 18,293.2 8.3 

October 107.4 20,600.0 8.8 19016.4 7.2 
Noveeber 107.1 20,142.7 2.4 18,754.0 1.5 
Deceither 106.2 24,465.5 10.7 22,962.2 9.3 

Year 107.3 237,277.7 7.6 220,2.9 5.6 

1998: 

January 107.0 17,279.0 5.4 16,086.2 4.8 
February 107.1 16,329.6 4.8 15,191.8 5.1 
Plarch 108.0 18 7808.1 6.8 17,357.6 6.8 

April 108.3 20,897.2 5.8 19,294.2 6.1 
May 108.8 22,488.4 3.9 20,676.1 3.5 
June 108.7 21,747.5 5.5 19,999.3 5.0 

July 107.7 21,783.2 5.4 20,222.0 5.2 
August 107.2 20,625.5 2.3 19,232.0 2.4 
Septeth.r 

October 
Noveither 
Deceeber 

Year 

S 
1 Seasonally adjusted constant (1992) dollar estiutes are derived by deflating, with an implicit price index, 
the seasonally adjusted current dollar esti.te. 
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E 
TABLEAU 9 • Cacoerca do detail, Canada, .sti.ations an dollars courants at constants (199t) 

Seasonally adjusted 
Désaisonnaisé 

Month/month Constant 1992 Month/month 
per cent dollars 1  per cent 
change change 

Variation an Dollars Variation an 
pourcentage constants pourcentage 

pour Is mols 19921 pour Is mois 

Price Index Current Dollars 

Indice des prix 	Dollars 
courant S 

millions do dollars 

104.1 17,951.9 -0.1 17,243.6 -0.3 
104.2 18,024.3 0.4 17,300.5 0.3 
104.7 18,133.1 0.6 17,316.9 0.1 

105.2 18,045.4 -0.5 17,154.6 -0.9 
105.8 18,172.4 0.7 17,179.4 0.1 
105.9 181319.9 0.8 17,302.1 0.7 

105.4 18,269.5 -0.3 17,337.1 0.2 
105.7 18,397.5 0.7 17,406.4 0.4 
106.0 18,477.9 0.4 17,425.9 0.1 

106.6 18,714.3 1.3 17,561.2 0.8 
106.9 18,960.2 1.3 17,733.6 1.0 
106.9 18,964.6 - - 17,742.1 - - 

105.3 220,430.8 •.• 208,703.3 

. 106.9 
107.2 

19,178.5 
19,427.4 

1.1 
1.3 

17,942.1 
18,125.2 

1.1 
1.0 

107.3 18,326.2 -0.5 18,018.6 -0.6 

107.5 19,523.8 1.0 18,169.8 0.8 
107.6 19,633.4 0.6 18,252.1 0.5 
107.5 19,642.0 - - 18,264.7 0.1 

107.4 19,877.5 1.2 18,500.8 1.3 
107.7 19,902.9 0.1 18,484.3 -0.1 
107.9 19,975.0 0.4 18,520.0 0.2 

108.1 20,085.8 0.6 18,575.8 0.3 
107.9 19,956.0 -0.6 18,495.8 -0.4 
108.3 20,749.3 4.0 19,152.4 3.5 

107.6 237,277.7 .•. 220,501.4 

107.5 20,136.9 -3.0 18,727.9 -2.2 
107.1 20,403.4 1.3 19,057.0 1.7 
107.3 20,438.5 0.2 19,047.1 -0.1 

107.4 20,718.1 1.4 19,284.8 1.2 
107.9 20,781.7 0.3 19,254.5 -0.2 
108.0 20,427.0 -1.7 18,919.4 -1.7 

107.8 20,738.2 1.5 19,246.2 1.7 
107.8 20,704.7 -0.2 19,199.6 -0.2 

1 La diósaisonnalisat ion dos est ivat ions an dollars constants (1992) s 'obt ient on dégonflant avsc un indice 
i.1ici1:e, los donné.s désaisonnaliséos an dollars courants. 
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APPEMDIX I 

Definitions 

I.tail Trade, for the purpose of this pub-
lication, is defined as the aggregats sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a "business location (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door sellingi sales made through automatic 
vending machines sales of newspapers or maga-
zines sold directly by printers or publishers) 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
general merchandise store category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailingi and 
retail transactions between individuals. 

Total not sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietors withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
IGST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Definitions 

caerce do detail signifie, pour lea be-
soins de Is presento publication, lensemble 
des ventes faites par des points de vents au 
dó*ail". 

On point de vents cii detail, suivant Is 
definition do Statistique Canada, eat un local 
daffaires (habitu.11ement un magasin) dont 
lactivitó principals eat Is yenta de marchan-
discs at do services connexes mu grand public 
pour Is consommation mónagère ou personnelle. 
Los estimations relatives mu commerce do 
detail no prennent pea an compte los ventes 
directes, cost-a-dire lea ventes qui no sont 
pas faites par l'intermédiaire dun point do 
vonte mu detail, par exemple lea ventes direc-
tes par demarchage, lea ventes par distribu-
tour automatiqu., los ventes do journaux ou do 
revues faites directement par l.s imprimeurs 
at editeurs, at los v.nt.s faites par les cer-
des du livre at lea clubs d. disquos. Il ny 
a quuno exception: los vontes dos grands 
magasins faites par Is posts cu par catalogue, 
qui sont classees dans Is categoric des "maga-
sins do marchandises diverses. En outre, Is 
commerce do detail no comprond pas los ventes 
au detail des unites auxiliair.s (par ex.mpl., 
entrepôLs, sigos sociaux, etc.), ni lea 
vontes dos entrepreneurs dont lactivité prin-
cipalo no releve pas du commerce de dCtail, ni 
los opórations do dó+ail entro particuliors. 

Los ventes nottes totales comprennont los 
ventes do marchandises neuves at doccasion at 
los recettes prevonant do reparations, do 
location do materiel, de Is vents de r.pas at 
dautres activitCs do services, moms Is Va-
leur des rendus (marchandia.s retourneas), l.s 
ajustoments et los rabais. Los ventes totales 
nettes comprennent egalement In valeur des 
reprisos, los commissions sur Is vents do mar-
chandises appartenant a autrui (y compris los 
commissions touchóes pour In vents do billets 
do loterie) at Is valour (au detail) dos mar-
chandises prlevI.s par In propriCtaire pour 
son usage personnel. On no prend pas an compte 
les rocottes hors exploitation, lea recouvre-
ments do mauvaisos crCances ot los taxes do 
vent. (taxe de vents provincimle at Is taxe 
sur los produits at lea services (IPS)) 
percues pour le compte dun organism. public. 
Los donnêos sur les ventes antIrieur.s i jan-
vier 1991 incluent la taxe do vent. fódrale 
(TVF). Dü a cc changement dana l.a taxes in-
directes, les donnóes avant 1991 no sont pas 
tout I fait comparables avoc cellos des annCss 
subséquentes. Pour los utilisat.urs intéressés 
a calculer des données comparables, Une esti-
mation du montant de Is TVF inclus dana los 
ventes au detail pour 1990 est disponiblo pour 
Is Canada do In s.ction du commerce do detail. 
Cette estimation nest pas suFfisamment fiable 
pour pormettre des ajustemonts au niveau 
provincial. 

. 
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Departeent store type merchandise (DSTN) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Les •archandises du genre do cellos vendues 
dens los grands magasins (MGGII) correspondent 
au total du commerce de dtail moms les grou-
pes de commerce suivants: les supermarchós 
dalimentation at les gpiceriesi tous les au-
tres magasins dalimentation; les concession-
naires de vhicules automobiles at récrêatifs; 
les stations-service; les magasins de pjces 
at d'accessoires pour véhicules automobiles at 
services; at les autres magasins de vente au 
detail (comprend les magasins do spiritueux, 
do yin at de bière at les magasins de vente 
au detail, n.c.a.). 

S 

S 
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APPENDIX II 

TRADE GROUP COVERAGE 

010 Supermarkets and Grocery Stores 

6011 Supermarkets 
6012 Grocery stores (except supermarkets) 

020 All Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Iledicine Stores 

6031 Pharmacies 
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Nan's Clothing Stores 

6121 Mans clothing stores 

060 Woman's Clothing Stores 

6131 Homens clothing stores 

070 Other Clothing Stores 

6141 Children's clothing stores 
6142 Fur goods sfores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers 

. 
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APPENDICE II 

COUVERTtME DES GROUPES NE CIIERCE 

010 Superoarchés d' alia.ntation at êpioeries 

6011 Supermarchis d alimentat ion 
6012 Epicarles (sauf lee supermarchós) 

020 Tous lee autr.s .agasins d'aliaentation 

6013 Boulangeries-pitisseries 	- 
6014 Confiseries et magasins de noix 
6015 Magasins do fruits t lgiies 
6016 Marches do viande 
6019 Autres .ia9asins dalimentation 

spécialases, n.c.a. 

030 Phar.acias at .agasins da .édicents 
brevetés 

6031 Pharmacies 
6032 Magasins de medicaments brevetis at de 

produits de toilette 

040 Nagasins da chaussures 

6111 Magasins da chaussures 

050 Nagasins do vRtasents pour hces 

6121 Magas ins da vitements pour homems 

060 Nagasins de vétaments pour dames 

6131 Magas ins de vitements pour dames 

070 Autres magasins do vêts..nts 

6141 Magasins do vitements pour enfants 
6142 Magasins de fourrures 
6149 Autros .mgasins do vitements, n.c.a. 
6151 Magasins de tissus at de files 

080 Nagasins do eublss at d' appareils 
.dnagers 

6211 Magasins da meubles da meison 
(avec appareils managers at accessoares 
d ameublement) 

6212 Magas ins do uneubles do maison 
(sans appareils managers ni accessoires 
daubjement)  

6213 Ateliers do riparation de metèles 
6221 Magasinsdpppareils minagers, de post.s 

do télévision at do radio at dappareils 
stéréophoniques 

6222 Maqasins do postes do tClivision at de 
radio at dappareils stériophoniques 

6223 Aleliers do reparation dappareils 

tnagers, de pastes de television at do 
dio at dappareils stériopboniques 

090 Magasins d' accessoires d 'ublament 

6231 Magasins de ravitements do sol 
6232 Magas ins de tentures 
6239 Autres .mgasins daccessoires darmublement 

100 oncessionnaires de vdhicul.s autaeobiles 
at récréati+s 

6311 Concessionnaires dautomobiles neuves 
6312 Concessionnairas dautomobiles doccasion 
6321 Pbrchands do roulottas ueotorisees at de 

roulottes do voyage 
6322 Karchands do bateaux, do moteurs hors- 

bord at dacessoires pour bateaux 
6323 Ptarchands do ueoLocycle-ttes of do 

motoneiges 
6329 Autres marchands do véhicules do loisir 
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110 Gasoline Service Stations 

6331 Gasoline service stations 

120 At000tiv. Parts, Accessories and 
Services 

6341 Hone and auto supply stores 

6342 Tire, battery, parts and accessories 
i1ores 

6351 	rages (general repairs) 
6352 Paint and body repair Shops 
6353 Muffler replacement shops 

6354 Motor vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor vehicle repair shops 

6391 Car washes 
6399 0-thor motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores  
6413 Other general merchandise stores 

(variety and general .ierchand isa stores) 

140 Other Semi -Durable Goods Stores 

6511 Book and stationery stores 
6521 Florist Shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6562 Gift, novelty and souvenir stores 

ISO Other Durable Goods Stores 

6541 Sporting goods stores 
6542 Bicycle !hops 
6551 Musical instrument stores 
6552 Record and tape stores 

6561 Jewellery stores 
6562 Hetch and jewellery repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Mine stores 
6023 Beer stores 
6591 Second-hand merchandise stores, n.e.c. 

6592 Opt icians' shops  
6593 Art galleries and artists supply stores 

6594 Luggage and leather goods stores 
6595 Monument and toithstone dealers 

6596 P.t stores 
6597 Coin and steep dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 

110 Stations-service 

6331 Stations-service 

120 Magasins do pièces at d' accessoires pour 
véhiculas automobiles at services 

6341 Pbgasins do fournitures pour la maison at 
our 1' automobile 

6342 agas ins do pneus, d 'acct.unulateurs, do 
pieces at daccessoires 

6351 Garages (róparations genérales) 
6352 Ateliers do peinture et do carosserie 
6353 Ataliers cia reeplacemant do silencieux 

6354 Ataliers do reeplacemont do glaces pour 
véhicules automobiles 

6355 Ateliers do reparation at do 
rei,placament do boItes do vitesse do 
véhicules automobiles  

6359 Au±res ateizars do reparation do 
véhicules automobiles 

6391 Lava-autos 	- 
6399 Autres services pour vehicules 

automobiles, n.c.a. 

130 Magasins do .archandises diverses 

6411 Magasins a rayons 
6412 Magas ins generaux 	- 
6413 Autres magasins cia merchandises divorses 

(bazars at negas ins do merchandises 
divarsas) 

140 Autres aagasins do produits semi -durables 

6511 Librairies at papetories 
6521 Flour istas 
6522 Centres do jardinago 
6531 quincaillerias 
6532 Magasins do peinture, do vitre at do 

papier paint 
6581 Mogasins do jouats at darticlas do 

loisir  
6582 Magasins do cadaaux, dartioles do 

fantaisia at do souvenirs 

150 Autros .agasins do produits durables 

6541 Magasins daricles do sport 
6542 Magasins dobicyclattas  
6551 Magasins d'instruoonts do .sjsique 
6552 Magasins do disques at do bandos 

magnet iqos 
6561 Bijoutaries  
6562 Ataliers do reparation do montras at do 

bijoux  
6571 Magasins dappareils at do founitures 

photographiquas 

160 Autres magasins do Vents au ddta.tl 

6021 Magasins do spirituaux 
6022 Magasins do yin 
6023 Magasins do bier.  
6591 Magasins do marchandises d'occasion, 

n.c.a. 
6592 Opticians 
6593 Galerias dart at megasins do 

fournituros pour art istas 
6594 Mogasins do bagages at do maroquineria 
6595 Magasins do monuments funérairas at do 

pierres to.èalos  
6596 Magasins danineux do meison 
6597 Marchands do pilces do uionnaia at cia 

t ishres 
6598 Marchands do maisons mobiles 
6599 Autres magasins do vanta au detail, 

n.c.a. 

. 
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GRAND TOTAL 
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BON 13E COMMANDE:  
S'l Statistique Canada 

POUR 	' I 	1 I ] 	; i Eu 'LI 1114-I'J 1_I I 	'I 4 I. •p 
COURRIER 	[ 	TELEPHONE 	 TELECOPIEUR 

1 800 267-6677 	 1 800 889-9734 
Cochez one seule case) 

Statistique Canada 	Faites debiter voire  compte VISA ou 16 1 3) 9511584 VISA. 
Operations Cl integration ou MasterCard. De lexténeur du 	MasterCard et bofl 

r- 
Veuillez débiter mon compte 	fl VISA 	MasterCard 

Gestion do Ia circulation Canada et des Etats -Unis et dans de commande seulernen! 
120, avenue Parkdale 	Ia region dOttawa composez IC 	Veuillez ne pas envoyer 
Ottawa (Ontario) 	(613) 951 -7277. Veuillez ne pas 	de confirmation Le bon 
Canada K1A 0T6 	envoyer de confirmation. 	Lélecopié lient lieu do 

commande origirraie Nz de carte 

[1 INTERNET order@statcan.ca 	I 	! 1 800 3637629 
Appareils de télécommuncalions  

Date dexpiration (Veuillez dcnre on majuscules) 	 pour les malentendanrs 

Compagnie Détenteur de carte (en majuscules s. v.p.) 

Service 
Signature 

A rattention de 	 Fonction 

Palement inclus $ 
Adresse 

N° du bon Li de commande  
(veuillez joindre le bon) Ville 	 Province 

( 	) 	( 	) 
Code postal 	 Téléphone 	Télécopieur 

Adresse du courrier electronique  Signature de a personne autorisée 

Edition PrIX 

NumOro au 
catalogue Titre 

demandOa 
OU 

macnrc 
A 	pour los 

(Las pox nincluont pas 
taxcr do VCnZO) 

Quantile 
 

Total 

Canada Exténieur du 
Canada 

abonnements S $ US 

Veuillez noter que les prix au catalogue pour les clients do lextérieur do Canada soot 
donnés en dollars américains. Les clients de Iextérieur do Canada paient le montant 

- 
TOTAL 

total en dollars US tires sur une bangue amencaine REDUCTION 
(s'il ye lieu) 

Labonnement commencera avec le prochain numéro diffuse. 
TPS (7%) 

(ciuents canadiens seulement, lily S luau) Les pnx peuvent étre modifies sans préavis. Pour verifier les prix courants, veuillez 
TVP en viguour 

(Clients canaduens seuiern.nt, 	ii y a lieu) 
composer le 1 800 267-6677 

011.  	Les clients canadiens paient en dotlars canadiens et ajoutent soil Ia TPS de 7 % et Ia 
TVP en vigueur, soil Ia TVH. TVH an viguour 

(N -É 	N-B, T -N)  
Le cheque ou mandat-poste doit étre établi a l'ordre du 
Roceveur gene rat do Canada. TOTAL GENERAL 
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THE STATISTICS CANADA 
. EARLY MORNING START — UP 

SPECIAL 

IF 

POUR P4 

PIED : L 
STAT I ST 

. 

Bery niortling at 8:30 am., Monday to F'riday 
Internet users can display the days top socio-
economic data simply by selecting Daily' News 
on Statistic Canada's Web site at www.statcan.. 
There is no charge for this service 

The Dai(y' is an early-bird review of the latest 
official data and information released by 
Statistics Canada Key economic indicators like 
employment rates and the Consumer Price 
Index, in addition to a wide range of business-
related information, make The Daily' the #1 
choice for business people who want to keep up-
to-date on the country's most important 
economic developments ... as they happen. It is 
also the best source for concise briefs on the 
state of the economy and Canadian society in 
general 

HERE'S JUST A TASTE OF 

WHAT YOU'LL FIND AT 
OUR SITE: 

• gross domestic product 

• income characteristics 

• household information 

• population statistics 
• motor vehicle sales 

• fuel prices 	 • investment 

• international trade 	 • wholesale and retail trade 

• agricultural data 	 • national accounts and balance of 

• employment rates 
	 payments 

• consumer price indexes 
	 • shipments 

• international 
	 • travel statistics 

transactions in 	 • construction 
.t'cunties 	 • manufacturing 

• census data 	 and more 

FIND OUT WHY JOURNALISTS ACROSS 
CANADA ACCESS THE DAILY EVERY 
WORKING DAY 

The media has long relied on The Daily for the information 
contained in matw of the news reports Canadians read or listen 
to on a regular basis. Now you, too, can link up to this same 
information quickly and conveniently. What's more, The Daily 
will keep you tuned to the timing and delivery of ma;or Statistics 
Canada releases and the arrival of our newest products and 
services 

So, pull tip a chair and visit us at our Web site soon. We want 
your day to get off to the nght start. 

t)es 8 It 30. do lundi au vendredi, les 
utilisateurs d'tnternet peuvetit consulter les 
principales données sociocconomiques de Ia 
journee en accc(lant atix Nourelles du 
Quol idien stir Ic site Web di' Staustique 
Canada a www.statcan.ca , IA' service eel 
gratuit 

Le Quotidien pennet un survol rapidc des 
plus récentes données et analyses officielles 
que diffuse Stattslique Canada. I)es indicateurs 
economiques des tels que lee laux d'ernploi et 
1ev indices dcv pnx ala consonllltatlon, 
auxqucls s'ajoute l'Cventail dcv dorinCcs sur 
l'aciivité comnierciale, font dii Quosidien Ic 
choix id&l pour lee gens d'affaires qui 
souhaitent étre inlormés des faits saillants de 
l'Cconomic... des qu'ils survicnneni. C'est aussi 
Ia source par excellence de résumés succincts 
stir l'Ctat de l'économie et de Ia sociCtC 
canadienne en gCnéral. 

VOICI UN APERU DU 

4& 	 CON TE N U 

• proetuit iliterteur brut 
• caractënstiques dii revenu 

• rcnseignemcnts stir les mCnages 

• statistiques sur Ia 	 operations intcrnationales en valcurs 
population 	 mobiltères 

• vc'nLes de vChicutes 	t.jonnCes tie recensement 
automobiles 	 données sur les invesiissement.s 

• pita du iarburant 	 commerce de gros ci de detail 
• commerce 	 comptes nationaux CI balance des paiemenLs 

international 	 lirraisons manufactunCres 
• données sur 	 statistiques des voyages 

I agriculture 
construction 

• taux d emptoi 
fabncation 

• indices des prix a Ia 
cottsofltntatiotl 	 .. et plus 

VOYEZ POURQUOI, PARTOUT AU PAYS, LES 
JOURNALISTES LISENT LE Qu0TIDIEN 
CHAQUE JOUR OUVRABLE 

l)eputs Iongtemps, lee mCdias puisent dans Le QuoU.dien l'mmiformation 
qui aiimnente un ban nombre de reporta'es quc 1ev Canadiens lisent ou 
entendeni régulièrement. Désormais. eons aussi pouvez y accCder 
rapidernent et en temps utile. Le Quolidien vous Informer4 de I'heure et 
de Ia parution des principaux cotitntuniqués de Statistique Canadact de 
l'arrivCe de nos plus rCcents produits ci services. 

Pour partir do ban pied, ne tardez pits! Visitez notre site Web 
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TO STAI'5'ICS 	AU CATALOGUE 	
S 

• 	•••-••••-'--•-.CANADA'S 	 S ENLIGNEDES .... 

. 	 f ON-LINE 	 • PRODUITS ET 	I 

CATALOGUE 	 SERVICES DE 	I 
.....— 	 OF PRODUCTS 	 STATISTIQUE 	!  

AND SERVICES 	 CANADA 	 I 
• 	. 	...--. _.1_. 	._ 	S 	-_- 	-. 	.. 	 . 

S S 

• 	internet users 505 can 
link up to Information S 
on Products and 

• 	Services (IPS). Statistics 

• 
S 

• 
S 

S 

S 

S 

S 

• 

Fintemautesnt

au
nté de • 

• Canada's newh espanded 	J • St1tiStIiU 	Canada, 
in-line catalogue 	 " 	-•-- 	.....-.---..-. 	-."-.--.------.-- ......... 	Information our des 

• Ip-to-dair and complete. IPS is a fully searchable listing of all current prodults et services (IPS). A lout et comptet. IPS nifre une lisle ditaillée ci 

• Statistics Canada publications, research papers, electronic products and S facile a consulter den documents de recherche. produits Electroniques, services et • 
services. It is the most extensive reference source available on all of Statistics publications actuels de Statistique Canada. 	II constftue Ia source d.c rlférence La 
Canaila's information assets, plus complete sot lea foods d'information de ragence 

As part of out World Wide Web site, the UPS connects users to more than Accessible A patio-dc noire site Web, IPS relic Len utilisateurs i plus d.c 
S 2,000 entries documenting the full range of Statistics Canada products and • 2000 entrées dicrivant Ia gaunme complete des produits et services d.c Sutistique S 

services. With IPS. you find what you want, when you want it. Whether • Canada et lear permet de trouser cc quilt cherchent au moment nAils en oft 
you're searching for the latest census information, health sector tables or besoizt. Quelle que suit l'information recherchie. renneignements do plus recent 

• news-breaking economic reports. IPS has it listed recensemeni, tableaus our Ic secteur de Ia sante on rappnrts d'actualiti sat 

• Not sure exactly what you're looking (nra  No problem 	IPS features a • l'économie vous Ia trouverez darts IPS. 

• powerful search tool that locates thematicalk related products and services • Vous ne saoez pas esactement cr que vous chrrchez? Aucun probleme' IPS offre no 
in a matter of seconds 	Just type in the word that fits best and the system will outil dc recherche puissant qui perinet de repirer en quelques secondes lea 
point you to the sources where information is available 	ti's that easy produits ci services associCs bun theme particulier. 	II sulfa de taper le not gui 

• • décrit Ic miens Finformation rechrrchie pour que Ic svsteme onus indique !e • 
YOUR INTERNET ACCESS ROUTE TO • sources ok elk figure 	C'est tout aussi simple que celu • STATISTICS CANADA DATA 

• Iostartyoursearch.go to "Pyts aridSersicecandthenclickon • VOTRE CI-4EMIN D'ACCES INTERNET VERS 

• "Catalogue" 	Sintpleoo-screendirectionswillguideyooaiong • LES DONNEES DE STATISTIQUE CANADA 

As you will see. IPS provides you with ken information on Statistics Canth • Pour commencer votre recherche. choisissrz .Prodsiits et services. puis cliques sur 

releases who to contact for customized data reu'ievals. what 'iou can .Catalogue. 	l)es directives simples a l'écran oous aideront A naviguer. • download either free of charge or at cost, and how you can obtain what you Vous cnnslaterez que IPS nifre des renseiplements esseintiels sot tea pruduits offerts 
• see listed on-screen. IrS also highlights time-saving features of the products • par Stalistique Canada: personne-ressource pour l'adaptation des extractions de • 

and services we sell from our nine reference centres across Canada 	It's the • donnécs, cc que elms pousez telecharger v'axititement on movennant des frau, 
kind of information you need most when making those important purchase comment obtenir len produits nu services qui figurent dana Ia lisle 	l'ecran 	IPS • decisions 0 onus fail aussi gagner du tempo en vous prfsenunt leo points saillants des produits • 

• • ci oervices vendus darts nba neuf centres de consultation au Canada. Cent It genre • 
d'infsrmation essentiefie dont vous aver besoin pour prendre des decisions 
d'acquisitlon Importantes • S S 

The Statistics Canada Web Site Is full of Interesting facts 
S 

Le site Web do Statistique Canada •regorge de taits at chittres 
and figures. There is no belier place to get the big picture • intOressants. 	Aucune autre source n'otfre une meilleure 
on the Canadian economy. • perspective globale sue l'dconomie canadienne. 

- 	David Zgodzirsski • --- 	David Zgodzinski 

The Globe and Marl 0 
The Globe and Mail 

• Visit our Web site TODAY and discover how easily 0 Visitez notre site Web des AUJOIRD'HUI  et découvrez 
• UPS can work for you. • Ia souplesse ci l'efficacité de IPS. 
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