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CENSUS OF MERcHANDISING AND SERVICE ESTABLISWNTS 

City Trends in Retail Trade, 1939- 1240  

This preliminary report for the Census of Jierchandising and Service 
Establishments is based on returns secured from a sample number of retail firms consist-
ing of 5,356 independent stores located in the 15 largest cities of Canada and giving 
representation to 22 different kinds of retail business. The report gives a comparison 
of the sales figures reported for 1939  and 1940 and is designed to give some indication 
of the variation in trend between the two years for the selected trades in the various 
cities included in the survey. No attempt is mad@ to extend the figures in the sample 
in order to present estimated totals for each kind of business or for each city as a 
whole. In a considerablo number of instances figures for individual trades are not 
published, either because the sample number of firms is too small to be representative 
or in order to avoid disclosing the experience of individual firms. 

The 5,356 independent stores included in the sample had total salo8 
of i650,149,400  in 1940, up 13 per cent over the 4574,624,100 reported by the samo 

stores in 1939.  This increase represents the average gain as recorded in the aggrogatc 
figures of the stores included in the sample and may dif for from the result which would 
be obtainod if each kind of business and each city wore given its propor woight in the 
calculations. Aggrogato figuros for all cities reveal increases for each of the 22 
lines of business included in the sample, gains for stores specializing in durable or 
luxury goods exceeding by a considerable margin the incroaso for other trados. Furniture 
stores and radio and music stores each averaged 24 per cont higher dollar salos in 1940 
than in 1939-  Jowollery store sales wore up 23 per cent and the increase for storos 
specializing in household appliances was only slightly less at 22 per cent. Sales of M 
sample number of 108 rotail firms do'.ling in lumber and building nutorials averaged 32 
per cent higher in 1940  than in 1939.  But since a considerable portion of this businoas 
represents sales to contractors and spoculator builders the increase in this instance 
is not comparable with those recorded for the more dofinitoly retail trades. Incroasos 
for all other lines of businoss included in the survey wore below 20 per cent. 

In view of the restricted nature of the sample, detailed comparisons 
botwoen individual cities are not possible Nevertheless, some fairly dofinito obser-
vations may be drawn from the figures. The marked incroa.so in retail trade in Halifax 
stands out prominontly, 1940 sales for 159  indopondont stores in that city averaging 
34 per cont higher than the amount roportod for the same 159  storos in 1939-  All trades 
in Halifax reported incroasos over 1939  and most of those gains oxcectdod by a wide 
margin the average increase for the respective trados as a '.iholo as rofloctod in the 
combined results for the 15 cities. Jewollery store sales in Halifax wore up 71 per 
cent and mon's and boys' clothing store sales were up 63 per cent, the marked incroaso 
for the latter catogory.roprosonting to a considerable dogroc the purchasos of clothing 
by officers and men of the armed forces. 

1indsor, Hamilton and Ottawa follow in that order in point of view 
of percentage increases in 1940 over 1939 as indicated by the aggregate figures for all 
stores reporting in each city. The 1indsor totals are heavily weighted by the rosults 
for motor vehicle doalers whose sales averaged 60 por cont higher in 1940  than in 1939. 
Aggregate figures for all firms reporting in 'Iindsor were up 33 per cont; 274 stores 
in Hamilton reported an average gain of 19 per cant, while sales of 292 stores in 
Ottawa wore up 18 per cent. Increases for aggregate figures in Rogina and Saint John 
wore similar at 17 per cent while gains ranging from 8 per cent to 15 per cent wore 
recorded in other centres. 



u1t by 	ades are shoan ix the attached tables for each of the 
15 oities. It should be pointed out once more that these figures do not represent the 
total business transacted. They represent the sales of a restricted number of independ-
ant stores for vqhich comparable sales figures are available. Bulletins will be published 
later on based on a large sample of independent stores and all chain stores and present-
ing estimated total sales figures for 1939, by provinces and for stores classified 
broadly according to kind of business 'ithiri each province. 

Coparison of Sales of a §p1e Number of Independent Stores 

for Selected Kinds of Business mt 	 12 32  

Cand' 
Fruil 
Gre c 
Moat 
Depa 
Mo -tox 
Fjllj 
Gra 
Mont 

f '.0 
Fami] 
'Jonier 

at c 
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Harth 
Lumbc 

dos 
Furn 
Housc 
Radjc 
Rost 
Coal 
Drug 
Jevo 3 
Tobac 

Total 
number 
of stores 

Number 
reporting 

an 

Sales of stores in sample 
of dollars) 

Per cent 
or 1939 1940 -- icreaso 

Total, 	15 	cities 	.......... 3 1 928 574,624,1 650,149 1 4 + 13.1 
and confoctionery stores 

.. 5,356 

192 140 2 1 575,2 2,889,0 + 12.2 
and vegetable stores 109 56 3,036 ,3 3 1 141,5 + 	3.5 

ry and combination stores 1 1 260 834 43,095,4 45,337,0 + 	5.2 
markets................... 226 13,102 0 9 13,939,4 + 	6.4 
tment 	stores 	............. 

.. 	351 
46 44 2 5 1 ,134,6 281,768,4 + 12.2 

212 164 107,356 9 4 126,278,2 + 17.6 
168 105 5,078 1 4 5,270,7 + 	3.8 

vehicle 	doalurs 	............ 

129 90 4,490 0 2 4 ,734,1 + 	5.4 
and boys' clothing and 

334 245 14,137 7 7 15,805,4 + 11.8 

ng 	stations 	.................. 

nishings 	stores 	............. 
y clothing storos 	...... 115 97 7,350 ,5 8 1 657 9 9 + 17.8 
's apparel and accessories 

os 	........................... 

L-os 	.............. 408 298 16,971,5 19,076,8 + 12.4 
stores............. ...... 183 124 7,401,1 7,977,6 + 	7.8 
are 	storos 	........ 200 171 71965,6 9 1 025,0 + 13.3 
r and building material 

... 

108 97 14,707,1 19, 438 , 4  + 32.2 
101 89 9,328,7 11,596,8 + 24.3 

hold appliance stores 30 26 2,164 1 4 2,638,7 + 21.9 

lors 	......................... 

and music storos 90 74 4,837,4 6,019,0 + 24.4 

turo 	stores 	.................. 

urants, cafeterias, 	etc. 348 265 11,701,9 12,932 0 8 + 10.5 
250 165 26,262,9 29 1 051,1 + 10.6 
490 427 14,684,1 15,938,7 + 	8.5 

and 	wood 	yards 	.............. 

104 93 3 9 849,6 4,734,3 + 2 3.0 
stores 	...................... 
lery 	stores 	................. 
co stores and stands 	..... 128 98 3 9 392 9 2 3,898,6 + 14.9 



264,1 
1,748 ,6 
1,238,1 

24,676,2 
11,2 13 

540,5 

1,374,7 
205,8 

2,280,3 
8 74 9  4 
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1,844.,3 
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223,3 

2 ,438, 
956,6 
347,3 
353,6 
6299 

572,6 
215,3 
298,6 

+ 10.7 
+ 5.0 
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+ 15.0 
+ 4.]. 

+ 5.0 
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17123 18515 
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+ 8.6 
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j Total 	Number 	Sales of Stores in Sample 
number 
of stores 	an 	- 	Per cent 

1 reporting increase 	1939 	1940 	1 IflCr3aSO 

Candy ane confectionery stores 1 	20 	16 
Grocery and combin.- .oi stores 	52 	28 
Meat mark,t;, .....................33 	25 
DopamLs as .............. 
Moo: veh:Lcle d)aJors ........ 
Garages ........................ 
Men's and boys' clothing and I 

furnishings .... ............. I 
Family clothing stores ......... 
lomen's appar3l and accesories F storus ........................ 
Shoestores .................... 
Hardware stores ................ 
Furnjtu'e stores ............... 
Radio and music stores ......... 
Restaurants, cafeterias, etc. 
Drug stores .................... 
Je*ro1lory s 4 cres 	. . ........... 
Tobacco s';crs ari.. stands .. . . - 

.Si. 

	

22 	18 

	

20 	17 

	

26 	18 

	

8 	6 

	

39 
	26 

	

12 	10 

	

16 
	

15 

	

10 
	

8 

	

11 
	

11 

	

52 
	

31 

	

21 
	

20 

	

6 
	

4 

	

8 
	

7 

Candy and co:fecf;ion3ry stores 
Grocery and combination atoris 
Meat markets . . ........... . 
Motor vohicle dealers ...... 
Garages i..... .................. 
Men's and boys' clothing and 

furnishings .................. 
Family clothing stores ........ 
Vomens appareL and accessories I 

stores ....................... 
Shoe stores .......... .......... 
Harthiare stores ................ 
Furniture stores ............... 
Radio a:id music stores ......... 
Restaurants 1  cafeterias, etc. 
Drug stores 
Jewollery stores ............... 
Tobacco stores and stands ...... 

	

18 	1]. 

	

32 	21 

	

20 	13 

	

9 	6 

	

9 	6 

	

14 	10 

	

3 	3 

	

19 
	16 

	

8 
	

4 

	

7 
	6 

	

7 
	

5 

	

4 
	

3 

	

2]. 	19 

	

19 
	

18 

	

4 
	4 

	

7 
	

S 

223 0 . 240 0 9 
847 1 0 891,1 
441 7 6 449,5 

5098991 6,6330 
226 9 1 241 1 4 

64.4 67,5 
212 9 7 242 9 0 

812 1 0 	913,5 
469,4 	494,9 
187,2 
	

2 15,5 
96 
	

1,045,0 

886,o 
70,1 

997,0 
74,3 

4.30,6 392,6 89,9 
72,4. 

150,5 142 9 2  

+ 7.8 
+ 5.2 
+ 1.8 
+ 10.8 
+ 6.8 

+ 5.6 
+ 13.8 

+ 12.5 
+ 5.4 
+ 15.1 
+ 7.9 
+ 6.o 
+ 12.5 
+ 9.7 
+ 24.2 
+ 5.8 

Candy and confecti:'.ery stores 
Grocery and combi'.ation stores . 
Meat markets ............. 
Department stores ............. 
Motor vehicle dealerr ....... 
Garages ....................... 
Men's ani boys' c'othing and 

fur&shir.ge .... .............. 
Family cioang oro ........ 
7umens apparel and accessories 

stores .,..,.,.C..........•.t 



	

9 	1 	9 

	

26 	14 

	

6 	4 

	

7 	6 

U. 	I 	6 

119 0 1 137 9 9 + 15.8 
1,073 9 1 1,101,3 + 	2.6 

135 1 6 139,1 + 	2.6 
49376,4 5,414,9 + 23.7 

698,2 	1 	69608  I - 0.2 

11 
4 
4 

'4 
14 

8 
2 
4 

11 
14 

4 

431,8 
162,3 
108,8 
363 9 8 

155,9 

467,0 
169,3 
134,3 
405,5 
417,8 
126,2 

+ 8.2 
+ 4.3 
+ 23.4 
+ 11.5 
+ 14.1 
+ 8.9 

	

6 	5 

	

22 	9 

	

4 	0 

	

7 	6 

	

9 	7 

	

3 	2 

62,5 67,9 
487 9 2 487 2 1 
119 1 8 112 1 9 

3,079 9 3 3,741,8 

389 9,9 416 9 5 
236,3 276,9 

+ 8.6 
0.0 

- 5.8 
+ 21.5 

+ 6.8 
+ 17.2 

88,9 
100,8 
287,8 
76,6 

287,2 
2 65 1 5 
67,3 

91,8 
105,2 
347,3 
83,2 

311,7 
306,7 
93,4 

+ 3.3 
+ 4.4 
-F 20.7 
+ 8.6 
+ 8.5 
+ 15.5 
+ 38.8 

4 	3 
4 	4. 
5 
	

5 
3 

14 	12 
13 	13 

5 

26 	15 
68 	40 
21 	9 
18 	13 
16 	9 

29 	19 
11 	1 	10 

317,5 331 9 2 
1,792,3 19847,5 

501,7 486 0 9 
5 9 230,7 6,124,1 

632 1 0 665,2 

799,1 867 1 2 
524,1 588,4 

+ 4.3 
+ 3.). 
- 2.9 
+ 17.1 
+ 5.3 

+ 8.5 
+ 12.3 

1,358,9 
858,0 

1,239,4 
315,2 

1,367,3 
906,3 

1,420,2 
370,8 

+ 0.6 
+ 5.6 
+ 14.6 
+ 17.6 

	

37 
	23 

'5 

	

8 
	

8 

	

5 
	

5 
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S If Total 	Number 	Sales of Stores in Sample 

i number 	reporting 	(in 00's of do llars) 
of stores 	an 	I 

f repn increasej 1939_ ,J 1940 

dmontonA1herta- ( Cont 

Hardjare stores ................ 
Furniture stores .............. 
Restaurants, cafetorias, etc. 
Drug stores .................... 
Je:ellory stores .............. 
Tobacco stores and stands 

13 
3 

15 
18 
S 
4 

10 
3 
7 

15 
5 
1 

462,8 
473,7 
511,6 
400,2 
210,8 
76,9 

497,9 
587 , 4 
517,8 
431,2 
240 1 9 
77,7 

+ 7.6 
+ 24.0 
+ 1.2 
+ 7.7 
+ 14.3 
+ 1.0 

Candy and confectionery stores 
Grocery and combination stores 
Meat markets ................... 
Lictor vehicle dealers 
Men's and boys' clotiing and 

furnishings stores .......... 
Women's apparel and accessories 

stores ....................... 
Shoestores .................... 
Hardv:are stores ................ 
Restaurants, cafeterias, etc. 
Drug stores ................... 
Jee11ery stores ............... 

Satoc 	Sao1:atche•n 

Candy and confectionery stores 
Grocery and combination stores 
Heat markets ................... 
Motor vehicle dealers .......... 
Men's and boys' clothing and 

furnishings stores ... ....... 
Family clothing stores . ........ 
Worsen's apparel and accessories 

stores .............. ........ 
Shoe stores .. ................ 
Hardtaro stores ......... ..... 
Radio and music etores ......... 
Restaurants, cafeterias, etc. 
Drugstores .................... 
Jeellory stores ............... 

acg1 

Candy and confectionory stores 
Grocery and combination stores 
Meat markets ................... 
Motor vehicle doalors .......... 
Garages ........................ 
Men's and boys' clothing and 

furnishings stores ........... 
Family clothing stores ......... 
Women's apparel and accessories 

StO')S ....................... 
Shoe stores ............. ....... 
Hardware stores 
Furniture storos ............... 



387,3 
1,081,3 
1 ,395, 2  

415,5 
60 , 6 

542,1 
1 . 177, 2  
1 ,531,7 

510,0 
66,2 

+ 4.0.0 
+ 8.9 
+ 9.8 
+ 22.7 
+ 9.2 

	

9 
	

7 

	

42 	32 
44 	40 

	

8 
	

5.  

	

4 	3 

	

10 	6 

	

176 	110 

	

90 	57 

	

44 	36 

	

13 	5 

	

4.5 	28 

	

16 	12 

115,1 120 2 1 + 4.3 
5,078,6 5,235,3 + 3.1 
2,675,7 2,771,0 + 3.6 

24,693, 9 29,620,6 + 20.0 
3639 356,2 V 1.9 

2,070 9 6 21252,7 1 + 8.8 
54791 640,3 + 17.0 

2,982,9 
1,233 , 

756,8 
716,2 
841,0 

1 ,950,4 
3,419,0 

526,4 
725,0 

3,358,0 
1,24.7,2 

814,1 
917,6 

1,098,0 
2 ,079,9 
3,619,5 

639,2 
815,3 

+ 12.6 
+ 1.1 
+ 7.6 
+ 28.1 
+ 30.6 
+ 6.6 
+ 5.9 
+ 21.4 
+ 12.5 

	

69 
	48 

	

26 
	

18 

	

35 
	

31 

	

10 	10 

	

15 
	

13 

	

51 	35 

	

117 	101 

	

9 
	

9 

	

30 	23 

	

57 	45 

	

21 	16 

	

1" 	 11 

	

6 	6 

1 9 409 1 0 1,510,5 
7790 855,9 

4,749,6 6,002 1,8 
153 9 1 181 1 7 

59294 J 	67191 

+ 7.2 
+ 9.8 
+ 26.4 
+ i8. 

+ 13.3 

939,0 
310,3 
251,2 
881,2 
414,0 
257,2 

1,037,6 
2 73,5 
178,2 

1,092,9 
320,3 
274,6 

1,200,5. 
608,3 
2 89,0 

1,157,5 
364,5 
207,4 

+ 16.4 
+ 3.2 
+ 9.3 
+ 36.2 
+ 46.9 
+ 12.4 
+ 11.6 
+ 33.3 
+ 16.4 

	

22 	16 

	

8 
	

6 

	

7 
	

6 

	

12 	12 

	

7 
	

5 

	

8 
	

7 

	

32 	32 

	

5 
	

5 
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I Total 	Number 	Sales of Stores in Saip1e 

number 	reporting 	(u.n 00sofdoJ.lars) 
j 1  of stores 	an 	 Per cent 
rportin 	 J_ 1939 	1940 	increase 

cant.) 

Radio and mus&c stores ......... 
Rtaura:ts, 	::.as etc. 
Drugsoros ................... 
Jer!cllerv stores .............. 
Tobao sor.s and stands . 

ariG 

Candy an.I on ctLolii'y stores 
Grocery and .ornbination stores 
Meat max-hots ................... 
Motor VIL dealers .......... 
Garages....................... 
Men V s  and boys' clothing and 

furnsh.ngs tcros ........... 
Family cithing sores ......... 
.Dôrs ap7aJ. and accessories 

...................... 
Shoe s - oros .............. ..... 
Hardware stors ................ 
Furnjtur 	stores .............. 
Radio and music stores ......... 
Restaurants, cafeterias, etc. 
Dru 6  soes ................. 0.0 

Jewellery stores ............... 
Tobacco stores and stands ...... 

Grocery and combination stores 
Meat m.r!ets 
Motor vehicle dealers ......... 
Garages........................ 
Men's and boy3  clothing and 

furnishings stofos .......... 
Vor.ion's appa'el and accessories 
stores• .................. 

Shoe stores ................... 
Hardvyare stores ............... 
Furniture stores ............... 
Radio and music 	o'e ......... 
Restaurants cafeterias, etc. 
Drug stors .................... 
Jeei1eri stores ............... 
Tobacco stores and stands ..... 

Ontario  

Candy and confocionery stores 
Grocery and combination stores 
Meat ir.arkots . . . . . . . ......... 
Deparrnsnt stores .............. 
Motor vuhicic iealsrs 
Garages ..... ................... 
Uon's and boys' clothing and 
furnishincs stores ............. 
Farmily clothin stores ........ 

	

5 	4 

	

76 	54 

	

16 	10 
8 	7 

	

6 	4 
7 	7 

	

16 	12 

	

5 	5 

An 41,9 + 10.0 
3,086,5 3,289,2 + 	6.6 

610 9 3 645, 2  + 	5.7 
8 0 224,4 9,761,0 + 18.7 
3 9 450,2 4,563,0 + 32.3 

223,0 279,5 + 25.3 

822 9 0 929,8 	1 + 13.1 
643 1 8 804,5 	1 + 25.0 



1,004,9 
49290 
593,2 
638,4 
209,8 
840,2 

1,047,6 
213,3 
124,7 

1,243,0 
518,9 
787,4 
769,5 
257,0 

1,013,9 
1,147,0 

269,5 
144,8 

+ 23.7 
+ 5.5 
+ 32.7 
+ 20.5 
+ 22.5 
+ 20.7 
+ 9.5 
+ 26.3 
+ 16.1 

	

22 	18 

	

14 
	12 

	

10 	10 

	

7 
	

7 

	

3 
	

2 

	

17 
	16 

	

41 	33 

	

S 
	

5 

	

6 
	

6 

641,2 
203,1 
179,8 
593,2 
181,7 
305,5 
218,6 
312,8 
93,4 

682 1 5 
2120 7 
199,4 
695,0 
227,1 
349,9 
228,7 
356,6 
104,0 

+ 6.4 
+ 4.7 
+ 10.9 
+ 17.2 
+ 25.0 
+ 14.5 
+ 4.6 
+ 14.0 
+ 11.3 

	

16 
	

11 

	

3 
	2 

	

3 
	

3 

	

3 
	

3 

	

6 	4 

	

10 	9 

	

6 
	

5 

	

6 
	

6 

	

5 
	

4 

24 1 9 654,4 1 2 674,3 
9 502,2 508 0 2 
9 4,019,5 4,813,0 

8 351,2 372,6 
2 361 9 6 371 9 4 

+ 1.2 
+ 1.2 
+ 19.7 

+ 6.1 
+ 2.7 

44 
13 
10 

10 
3 

333,5 
665,3 
135,0 
820,5 
123,1 
574 1 2 
381,6 

..r 

870,6 
156,3 

1,250,2 
144,1 
65,7 
573,2 

+ 22.8 
+ 30.9 
+ 15.8 
+ 52.4 
+ 17.1 
+ 12.5 
+ 50.1 

	

12 	9 

	

7 
	

7 

	

7 
	

7 

	

6 
	

6 

	

6 
	

5 

	

20 
	20 

	

8 
	

8 

22 1,789,3 1 1 820,9 
2 88 9 8 86 9 3 
7 21947,0 4004,2 

12 486 1 8 647,0 
9 661 1 9 863,8 

+ 1.8 
- 2.8 
+ 59.6 

+ 32.9 
+ 30.5 

36 
6 
7 

13 
9 

- S - 

number 	reporting 
I of stores I 	an 
Lreportin..L increase 

Sales of Stores in Sample 
(in oo's of dollars) 

Per cent 
1939 	1940 	1. ncrease 

t;Q: -  (Cant.) 

Women's apparel and accessories 
stores •. 	........ .• ..... to 

shoe stores * 
Hardwe.rostores...............  
Furn:.turs stores ............... 
Radio and music stores ......... 
Restaurants, cafeterias, etc. 
Drugstores .................... 
Jewellory stores ............... 
Tobaccu stores and stands ...... 

Grocery and combination stores 
Meat markets . ........ ......... 
Motor vehicle dealers .......... 
Men's and boys' clothing and 

furnishings stores ........... 
Family clothing stores ......... 
Womeno apparel and accessorLus 

$ sores ..........s ........... 

Shoe stores 
Hardware stores ............... 
Furniture stores .............. 
Radio and music stores ........ 
Restaurants, cafeterias, etc 
Drug stores . ................. 
Joweflory storos ............... 
Tobacco stores and stands ...... 

jiü.r. Ontario  

Grocery and combination stores 
Meat markets ................... 
Motor vehicle dealers ......... 
Men' s and boys' clothing and 

furnishings stores .......... 
iamily clothing stores .... . d ... I 

apparel and accessories 
etorus to ..................... 

Shoes -torus ................... 
Hardware stores ................ 
Furniture stores .............. 
Restaurants, cafeterias, etc. 
Drugstoros................... 
Jowolliry storos ............. 

Candy and confectionery stores 
Grocery and combination stores 
deat nia.rkts ............ it . . 

Dopartmontstores.............. 
Motorvohlclo dealers..........  
Gt3.ragos ......... .............. 
Men's and boys clothing and 

furnishings stores ....... 

59 	I  37 
489 325 

80 53 
7 7 

37 22 
36 24 

95 	I 	68 

818,0 
17,732,9 
4,117,9 

39,954,6 
25,123,0 
1,545, 0  

4,245,8 

860,6 
18,477,3 
4,349,3 

43,856,1 
27,340,0 
1,582,7 

4,622 ,2 

+ 5.2 
+ 4.2 
+ 5.6 
+ 9.8 
+ 8.8 
+ 2.4 

+ 8.9 
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Total 	Number 
number 	reportjn 
of stores 

22 

1939 	1 	1940 

r 

635,2 	7050 

Sales of Stores in Sample 
(in 00's of dollars) 

Per cent 
increase 

+ 11.0 

4,412,6 
1,374,2 
2,412,7 
2 ,583,3 
1,799,8 
2,285 1 2 
3,671,8 

331,7 
672,3 

4,918,5 
1,407,8 
2 ,657,4 
3,002,0 
2,086,4 
2,489,9 
3,870,6 

917,6 
736,2 

+ 11.5 
+ 2.4 
+ 10.1 
+ 16.2 
+ 15.9 
+ 9.0 
+ 5.4 
+ 10.3 
+ 9.5 

122 
6]. 
71 
25 
23 
74 

105 
26 
30 

88 
30 
53 
18 
18 
6o 
82 
22 
20 

	

63 	47 

	

18 	12 

	

9 	6 

	

10 	7 

	

13 	11 

2 4 254 3 7 2 1 460,8 + 	9.1 
19326,3 19572 1 2 + 18.5 
4 ,565,6 5,213,3 + 14.2 

269 9 6 307,8 + 14.2 
2,063,6 2,377 3,8 + 15.2 

1]. 
9 
3 
9 

14 
5 
5 

9 
8 
3 
8 

11 
3 
5 

428,7 
594,8 
155,8 
292,3 
464,6 
62,7 

300,3 

506,5 
649,6 
202,1 
329,2 
524,0 

67,5 
335,6 

+ 18.]. 
+ 9.2 
+ 29.7 
+ 3.2.6 
+ 12.8 
+ 7.7 
+ 11.8 

	

7 	7 

	

47 	4]. 

	

6 	6 

	

6 	4 

	

9 	8 

	

13 	12 

143,0 190,3 
1 ,577,8 1,796 9 3 

109,7 128 0 9 
1,320,5 1,487,5 

190,9 222 1,4 
632,3 762 1 9 

+ 33.1 
+ 13.8 
+ 17.5 
+ 12.6 

+ 16.5 
+ 20.7 

264,1 
174,8 
307,6 
409,3 
2 15,0 
661,o 
64,4 

264,8 

338,7 
187,8 
360,0 
547,3 
265,1 
730,5 
85,2 

297,0 

+ 28.2 
+ 7.4 
+ 17.0 
+ 33.7 
+ 23.3 
+ 10.5 
+ 32.3 
+ 12.2 

	

10 	9 

	

4 	4 

	

3 
	

3 

	

4 
	

4 

	

6 
	

4 

	

16 
	

14 

	

4 	4 

	

9 
	

6 

Family clothing stores 
Women's apparel and accessories 

stores ....................... 
Shoe stores ...................  
Hardvare stores ................ 
Furniture stores ............... 
Radio and music stores ......... 
Restaurants, cafeterias, etc. 
Drug stores ... ............... 
Jetollery stores ............ 
Tobacco stores and stands ..... 

UebCJ 

Grocery and combination stores 
Meat markets ................... 
Motor vehicle dealers ......... 
Men's and boys' clothing and 

furnishiri:s stores ......... 
Family clothing stores ......... 
Women's apparel and accessories 

stores ...................... 
Hardware stores ................ 
Furniture stores ............... 
Restaurants, cafeterias, etc. 
Drug stores ................... 
Jee11ery stores ............. 04 

Tobacco stores and stands ...... 

Candy and confectionery stores • 
Grocery and combination stores 
Meat markets ................... 
Motor vehicle dealers .......... 
Men's and boys' clothing and 

furnishings stores ......... 
Family clothing stores ........ 
Women's apparel and accessories 

stores ...................... 
Shoe stores .................... 
Harthiare stores .............. 
Furniture stores ............... 
Restaurants, cafeterias, etc. 
Drug stores .................. 
Jewellery stores . . . .. ......... 
Tobacco stores and stands ...... 

I 

Candy and confectionery stores 
Grocery and combination stores 
Meat markets 	........... • ...... 
Motor vehicle dealers .......... 
Garages ...................... 

12 
33 

5 
9 
4 

12 
33 
S 
9 
3 

221,9 
1,263,1 

19315 
29303,6  

72,2 

332,9 
1,568,8 

243 9 2 
3,109,2 

77,2 

+ 50,.0 
+ 24.2 
+ 28.3 
+ 35.0 
+ 6.9 
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Total 	Number [ Sales of Stores in Sample 

number 	reporting 	(in 00's of dollars) 
of stores 	an 	-- 	 TI'ii Ôth 

I reporting increase 	1939 	1940 	I increase 
Y 	 V 

ajaxNovaScoti-( Cont.) 

Men's and boys' clothing and 
furnishings stores ........ 

Family clothing stores ........ 
Women's apparel and accessories 

stores . . ..................... 
Shoe stores .................... 
Furniture stores ............... 
Radio and music stores 
Restaurants, cafeterias, etc. 
Drugstores .................... 
Jet'ellerystores ..... ....... 
Tobacco stores and stands ...... 

17 
4 

9 
11 
3 
4 
9 

10 
4 
5 

17 
4 

9 
II 

3 
4 
9 
9 
4 
5 

736,3 
198,6 

416,1 
345,7 
273,5 
164,3 
418,8 
252,4 
108,4 
444,0 

1,198,6 
247 9 0 

564,8 
441,4 
423,5 
208,7 
57 794 
324,4 
185,3 
600,7 

+ 62.8 
+ 24.4 

+ 357 
+ 27.7 
+ 54.8 
+ 27.0 
+ 37.9 
+ 28.5 
+ 7049 
+ 35.3 

p 
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