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FOOD RETATLING IN CANADA, 1930

Introduction

This report on "Food Retailing in Canada, 1930" brings together in one
bulletin much of the information prepared in connection with the Decennial Census
on the operations of stores engaged primarily in distributing food products. It
also summarizes the total sales of all food products irrespective of the kind of
store in which such sales were made. The data herein presented were obtained from
the Census of Merchendising and Service Establishments, 1931, which covered all
establishments: conducting a wholesale or retail business.

The retailing of food products forms the largest single phase of retail
distribution, whether the trade is examined from the number of ocutlets, persons en-
gaged, or value of sales. The total known sales of food commodities during 1930
amounted to £828,260,000. This figure does not include receipts from the sale of
meals, nor does it include the total sales of farm products made at market stalls
or other direct sales to consumers by producers. Of the total figure already quoted,
sales of groceries and bakery. products amounted to 44.48 per cent. Fresh and cured
meats (including poultry and fish) constituted 19.97 per cent; fresh fruits and
vegetables accounted for 8.10 per cent; and dairy products, including eggs, consti-
tuted 16.83 per cent. The remaining 10.62 per cent was comprised of related.commod-
ities - such as bottled beverages, candy, confectionery, delicatessen and ready-to-
serve foods, soda fountain sales and ice cream., A more detailed analysis by

commodity classes is given below:

Food Sales, by Commodities

Commodity Sales Per cent
¢

Total, All Commoditles: s ...se¢ceeeeesi i ORBIRECGO0 100560°
Bakery: productst, STREISHI i arssiiae store oie oo o 50015 e o' @ araloe I RO SEGEINEIE0) 9.7%
Lard and lard substitutes .o..ecososeeioscocscscocncsses | 14,682,000 1.78
FlOUr .cccecenscancoancnascs cessssseacosassssaaceaccasas 31,108,000 3.76
sugar G0 ® 0T OO AOIN VOO0 E0OSBO0EADASOOCO00II0eSeEIOCNQeEOD0IDAS 59,125’000 4.72
Canneds SRIMEN;-, . o oruisleie, oefsienstablatei ot o8 Sxct st 1o (okaraforelo caeloie mabiolo 9,632,000 1. 26
Other groceries (including canned goods, except salmon). | 193,262,000 23,33
Meat (fresh and cured), including poultry c.ccoscecescas | 155,022,000 1872
Fish :and other._sea foods, frash ..scscsssssscosassscsccss | 10,384,000 1.26
Fruits and vegetebles, fresh .c..sscsc0ec0s06c0000000000ss0 | 67,133,000 8.10
Butter and cheese sceccccesccscesssasscessscncsscsosccas | 99,243,000 7.15
ICEOEPL 310 s ToFs 5 alvl oo s BleRo okar N STo el Net ISP N Nk Clalil; Slale oo =15 » Si¢ olale lalitia MEH ISV IMERIOR (LN0) 2,75
Mille ahd cream, LIUUE .« oboisointos diacgsdessonoosimososses i llaNsORD 6.93
Bottlel boyemagsn: «do «o «a b i s8isy e .0 004y o clasn 0os b0 eows 8,018,000 .97
Candy, confectionery and NULs ..ocessccnscocscsasoncosos | 47,957,000 5.79
Delicatessen and ready-to-serve foods .ccc.cicossnscenss 4,426,000 .53
Boda fountain sales and ice cream .:.c.ocsceccssseascsss | 27,558,000 5.33

Sales of Meals.--In addition to the food sales given above, the total re-

ceipts from the sale of meals in all hotels, public eating pleces and in all mer-

chandising and service establishments covered by the retail census amounted to
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$108,615,400, Further details regarding these receipts are given in Chapter II.

Scope of Report.--For the purposes of the Census of Merchandising and
Service Establishments, each store has been assigned to a kind-of-business classi-
fication, depending, in part, upon the nature of the commodities sold and, in part,
upon the popular designation attributed to it. Those stores dealing chiefly in
food products have been classified broadly as food stores and. have.then been
assigned to a more specific classification, depending upon the kinds of food pro-
ducts in which they are chiefly interested. For example, stores.dealing chiefly
in bakery products are classified as "bakery stores"; those dealing mainly in
general_grocery products are .designated "graocery stores"; and those.dealing
chiefly in fruits and vegetsbles are termed "fruit and vegetable stores". . These
classifications, together with fifteen others, constitute the group "food stores".
These kind--of-business classifications must not be thought of as being synonymous
with eommodity classes., For instance, grocery stores, while dealing chiefly in
grocery items, sell a considerable volume of non-food products. On the other hand,
stores which are not classified in the faod group (department stores, coun
general stores, etc.) sell large quantities of groceries and other food products.
The total sales of food in 1330 have already been stated as $828,260,000. Stores
classified in the food group made 67.41 per cent of these food sales, while retail
sales of bakeries and dairies reporting to the Census of Industry formed another
9.72 per cent., Sales of food commodities in other than food stores accounted for
the remainder, or 22.87 per cent of. the total.

Chapter I of this report describes the various kinds of food stores and
deals particularly with grocery stores, meat markets and combination stores (those
stores selling both groceries and meats).

Chapter II analyzes the available information regarding the sale of
meals in Canada, showing the various kinds of establishment in which meals are
sold and the approximate volume of receipts in each.

Chapter III gives an analysis of food sales as distinguished from sales
of food stores. The total sales of food products have been broken down showing
the volume of such sales made by various kinds of stores. The total ‘sales of all
food products have also been analyzed showing the sales of some of the main food
items and the sales of such items made by different kinds of stores.

Tables are then given supporting the various conclusions stated in the
earlier parts of the report.
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Number of Stores and Net Sales in Food Group (Cont'd.) -

Number Per cent
Kind of Business of Net Sales |of total
stores (1930) sales

$

Meat markets (including sea foods) —--
“eat markets SO 9 P P ULE DO 00O PC RSP TE OO ES TN 5’017 78’292’200 12.72

Fish markets GO QOO0 SO0 AR OES SO0 200D 00000800 OB 562 4,754’000 .77
Other food stores —

Coffee, tea, Spice8 csccesoscessesccosveesscssnsss 188 | 2488§ 4900 .41

Food stores with non-food departments ...ciieences 148 1,884,700 «51

Bottled beverages s.coesossecsstssscossssssssrsssa 25 123,500 .02

Market stalls (incomplete) cseceesscsecsoscssscssss 242 | 1,174,500 .19

(1) In addition, manufacturing bakeries had retail sales of $51,605,000.
(2) In addition, manufacturing dairies had retail sales of $28,919,000.

Employment and Wages in Food Stares.--The 44,665 food stores required the
services of 45,615 full-time and 8,578 part-time employees. Of the full-time
employees, 78.8 per cent were male and 21.2 per cent were female, while- those work-
ing on a part-time basis were divided in the ratio of 78.1 per cent male and 24.9
per cent female. The proportion of male to female employees varies, of course, for
different kinds of business, the highest proportion of female clerks being employed
in candy and confectionery stores.

In addition to the employees mentioned, there were 44,411 proprietors re-
ported as devoting their entire time to their retail business. Of this number,
4,199 reported that they drew stated salaries while the remaining 40,212 were not

on the payroll.

Full-time employees received $39,454,100 in salaries and wages, or an
average of $865 each. The total payments to the part-time employees amounted to
$1,930,000. The 4,199 proprietors who reported their salaries received $6,251,700,
or an average of $1,489 each. It has been found, however, that proprietors drawing
stated salaries were more frequently reported by the larger firms, so that the amount
Jjust quoted is not representative of the average salary received or withdrawals of
all proprietors in the food group. ‘

Employment and wage facts for each kind of business in the food group are
given in Table 2.

GROCERY STORES, COMBINATION STORES AND MEAT MARKETS

The remainder of this chapter is devoted to a more detailed analysis of
stores in the kinds of business mentioned in the above heading. Combination stores
are defined as those stores selling both meats and groceries, and for the general
retail reports the classification has been further subdivided into two groups, de-
pending upon the relative sales volume of groceries and meats. For this report, the
two classifications - grocery stores with meat departments, and meat markets with
groceries - have been combined under the heading "combination stores".
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ANALYSIS BY SIZE OF BUSINESS

At the time when the Census of Merchandising was taken, a number of chain
store compasnies were unable to furnish separate sales figures for each store al-
though able to give the total sales figures for the chain and also for each city or
town. Of necessity, figures for such groups of stores have been omitted from the
various tables analyzing stores and sales by size of business, as given in the
Census reports,

Grocery Stores.—-Approximately 43 per cent of all the grocery stores in
the country had annual sales of less than $5,000, and the average sales per store
amounted to only $1,950. These stores accounted for 6.4l per cent of the total
business of all grocery stores. Each of the ten largest grocery stores had sales
of between $300,000 and $499,999, the average sales per store being §$318,400. A
table showing the number of stores and volume of business for each size group is
given below:

Grocery Stores (Without Meat)

Stores and Sales by Size of Business

—

Average
Amount of Stores Net Sales sales per
Annual Sales Number % Amount ) 3 store
! ¢ i

Total, A1l Stores Analyzed +ee.ee... | 17,866]100.00(232,233,000/100,00 | 12,999

Less than $5,000 veveeesosasessses | 7,643| 42.78| 14,901,000 6.41 | 1,950
$5,000 - $9,999 ...eveeencneannses | 3,459] 19.38| 24,041,000 10.35 | 6,950
$10,000 - $19,999 veeveeeneenens.. | 3,221| 18.03| 44,578,000 19.20 | 13,840
£20,000 - $29,999 <..eevveseeees. | 1,578| 8.83| 37,895,000 16.32 | 24,015
$30,000 - $49,999 ...ceeveeusnes.. | 1,250 7.00| 46,538,000 20.04 | 37,230
£50,000 = $99,999 ¢.vverienreanens s42| 3.08| 35,321,000 15.21 | 65,168
08000 " PlofGam L), as 83 ka0l 129 .72| 27,700,000 7.62 | 137,209
$200,000 - $299,999 ..evveenenones 34| .19| 8,075,000| 3.48 | 237,500
$300,000 - $499,999 +eeeeerennesen 10| .08| 3,184,000 1.37 | 318,400

Combination Stores.--Slightly less than 14 per cent of the combination
stores came in the group of smallest size stores_having sales of less than $5,000,
and these accounted for approximately one per cent of the total business of all
combination stores. At the other extreme in size, there were three large stores,
each having sales of from $500,000 -~ $999,999, averaging $656,667 and accounting
for 1.35 per cent of the total sales of all combination stores. The table given
below classifies these stores according to size of business, and it is seen that
the distribution of the stores in the various size classes is much more uniform
than for either grocery stores or meat markets:
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Combination Stores

Stores and Sales by Size of Business

Average
Amount of 1 .. Stores | ~_Net Sales sales per
_ MinnuEd o GRlees ok ) Number % Aggggt % stgre

Total, All Stores Analyzed ..........|_4,964]100,00|/145,414,000100.00 29,294
Logs then 36,0005 ey v ons sldass dme-s 679| 13,68| 1,728,000| 1.19 2,545
B0 000 89909 ' B v i s € s ST 681 13.72| 4,960,000| 3.41 7,283
SL0,000 - $19,999 wieodousisosenncs | 13208 [ 20501 1751805000 )78 14,085
0,000 — $29,999 hoseoesedamsenssi 772| 15.55| 18,564,000| 12.77 24,047
(Mg ) WO T R o7 S S SR 786| 15.83| 30,350,000| 20.86 38,613
$8D000 - HARNSIDA 0. ddm o480 0 > 5100 & 655 13.20| 45,079,000| 31.00 68,823
G100 4000 SLOMBAD* s o' o iridis s s srane 148| 2.98| 18,422,000 12.67 | 124,473
$200,000 ~ $P00 BED ..ol b o Bnns 13 .26| 3,008,000] 2.07 | 231,231
£2005,000 - $499.998, 5. 5. .40 5500652 11 .22| 4,218,000| 2.90 | 383,455
£500,000 = $999,999 ..i.cseuissvoes 3 .06| 1,970,000 1.35 | 656,667

-y

Meat Markets.-—Almost 33 per cent of all stores classified as meat markets
had annual sales of less than §5,000, and these accounted for 4.57 per cent of the
total meat market business. There were three stores each having sales of from
$300,000 -~ $499,999, and the sales of these three stores formed 1.40 per cent of the
total business of the group:

Meat Markets

Stores and Sales by Size of Business

Average
Amount of Stores Net Sales sales per
Annual Sales Number 4 Amount % store
$ ¢
Total, All Stores Analyzed ...ccec0s0.0 | 4,967]100.00/76,835,000(100.00 15,469
Less than $55000 500 0eomeo o s dyecaedo | BB} SEIEDL 3,505 0000 AIET 2,170
SRADQ0 ' N0 D8 R urrs ¢ o s0is oguiiies Essoitl) 983| 19.78| 6,995,000 9.10 7,116
$10,000 ~ $19,999 ....c0000e00000000 | 1,138 22.91(16,080,000| 20.93 14,130
220,000 — £29,999 ...0ice o0 o oeopisorsoms 576 11.60(13,625,000| 17.73 23,655
€9 J000 - $40,999 Go.ououasnmoamsos 417| 8.40(15,554,000| 20.25 | 37,300
$50,000 = 9095999 cceovcoesscncogoss 173| 3.48(11,643,000| 15.15 67,301
$100,000 = $199,999 uuoeesossoossoin 49 89| 6,250,000 B8.13 |v127,581
SR0EL000 = $80R:990 4. .00 5 g e s olee 9 .18] 2,103,000 2.74 | 233,667
$300,000 —~ $499,999 .ccesosescocesas 3 .06 1,072,000 1.40 | 357,333
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CREDIT BUSINESS

For the purposes of the Census, credit sales are all sales made on any
basis other than strictly cash. Not all independently--operated stores indicated
whether they extended credit or not. Chain store companies usually indicated the
total amount of their credit business but did not show the credit sales of each in-
dividual store. It has, therefore, been necessary to construct the credit tables
given in the Census reports from the returns of those independent establishments
which furnished the necessary data. Grocery and combination chain stores operated
almost entirely upon a cash basis in 1930, and the exclusion of figures for these
stores increases the proportion of credit sales to total sales above its true value.
The figures in the tables can be taken as being representative of the credit
activities of independent stores only.

Grocery Stores.—-There were 10,239 stores with total sales of $120,888,000
which indicated whether they sold for cash or credit and, if selling for credit,
showed the amount of their credit sales. Of this number, 2,722, or 26.58 per cent,
having sales of $22,740,000 reported that they sold entirely for cash. Credit sales
as reported by the remainder amounted to $42,669,000, or 35.30 per cent of the total
sales of all the 10,R39 stores. The exclusion of chain store figures from the
tables over-emphasizes the extent of credit business done by grocery stores as a
whole., Assuming that chain stores sold entirely for cash, it may be estimated that
total credit sales in all grocery stores amounted to $61,478,500, or 25.2 per cent
of the total business of all grocery stores.

The stores which supplied the necessary data are classified in Table 3(a)
according to the degree of credit extended, and the volumes of cash sales and cre-
dit sales in each case are shown. In this table, the stores are classified accord-
ing to degree of credit and not by amount of annual sales. A comparison of the two
percentage columns in the table would suggest, however, that the larger stores do a
greater proportion of their business upon a credit basis than do the smaller units.

In Table 3(b) the independent stores are analyzed by provinces, showing
the number selling for cash only and those selling on both a cash and credit basis.
The percentage of "all-cash stores" remains fairly constant for the various provin-
ces, varying from 24,66 per cent in Ontario to 30,08 per cent in British Columbia.
But, as already mentioned, the percentage of all cash stores is decreased consider-
ably due to the omission of chain store figures from these tables,

Combination Stores.-—Credit sales, as reported by combination stores,
amounted to $28,765,000, or 39.36 per cent of the total sales of those stores which
reported whether they extended credit or not. Assuming that combination store chains
gold for cash only, the total credit sales of all combination stores may be estimated
at $42,507,400, or 26.29 per cent of the total business of these stores. Further
details are shown in Tables 4(a) and 4(b).

Meat Markets.--—-There were 2,626 independently--operated meat markets which
reported whether they extended credit or not, and these had total sales of $45,238,-
000, Sales upon & credit basis in these stores amounted to $12,683,000, or 28.04 per
cent of the total. Credit sales were extended to a considerable extent by meat
market chains and amounted to approximately 38.45 per cent of all chain sales. Apply-
ing these percentages to the itotal sales of independents and of chains, the total
credit sales of meat markets may be estimated at $22,852,400, or 29.19 per cent of
the total business of all meat markets. Tables 5{a) and 5(b) give further details
regarding the credit activities of meat markets.,
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STOCKS ON_HAND _AND STOCK SALES RATIOS

The Census reports show only the value of stocks on hand at cost or re-
placement value at the end of the year. But the stocks on hand at the end of the
year are probably not representative of the average stock carried throughout the
period., It must also be remembered that the value of the stocks on hand is given
at cost or replacement value, while sales are given av selling value. For thesc
reasons, it 1s apparent that the ratios of stocks to sales cannot be used in
determining the turnover rate.

The table given below has been inserted in order to show the comparison
of stocks to sales for the chief food stores and also for country general stores
which sell a considerable volume of food products. This table algo shows how these
ratios vary for different sizes of locality. It will be noted that for each kind
of business shown, the ratio of stocks to sales is smallest in the larger centres
of population:

Stocks on Hand and Stock-Sales Ratios

: ﬁ  — - e —— - - - o —— m
Stocks on | Stock-Sales Ratio, Per Cent

hand Cities|Cities |[Places

Sales, |(at cost) over |10,000-| under

1930 _ |Dec. 31/30 | Average|30,000{ 30,000 |10,000
$ ¢

Grocery stores (without
oty R ety Je S S TR S 243,699, 300| 25,004,000 10,26 | 8.14 3,51 15.80

Grocery stores with meats .|112,859,400| 6,831,300 6,06 | 5,15 | 5.65 7.84
Meat markets with groceries| 48,844,700 2,786,200 65.70 | 4.66 | 4.99 7.88
Meat markets .cssecses00000| 768,292,200( 2,049,900 R.62 | 2.23 | 2.42 3.14
Country general stores ....|R28,803,800|76,116,700 | 33,27 - - 53.27

DISTRIBUTION BY TYPES OF OPERATION

A group of four stores or more under the same ownership or management
and carrying on the same or similar kinds of business has been classified as a chain.
Groups of two or three stores owned and operated by one proprietor or firm have been
classified as two- or three--store multiples and not as chains. So-called voluntary
chains, in which the stores are individually owned and operated but are gromped for
buying and/or advertising purposes, are not considered as chains, but figures for
these stores are classified separately as "Voluntary Chains". Chains have been clas-
sified as local, provincial, sectional and national, depending upon the extent of
territory in which their branches are situated. Local chains are located entirely,
or almost so, within the same town or city. Provincial chains are located within
one province. The units of sectional chains are spread over two or three provinces,
while national chains have stores in four provinces or more. An analysis of grocery
stores and combination stores by types of operation is given in Table 6.
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Grogcery Stores.-—-Of the 18,166 grocery stores, 14,421 were single store
independents, 2,079 were independents connected with voluntary chains, 247 were
units of local chains, 459 were units of provincial chains, 198 were units of sec-
tional chains, and 496 were units of national chains., There were 255 units of
two- and three-store multiples and 11 stores belonging to miscellaneous minor types.

Of the total sales, single store independents accounted for 51.83 per
cent. and independents in voluntary chains another 16.94 per cent. Local chains
accounted for 4.14 per cent, provincial chains 12.61 per cent, and sectional and
national chains together 11.79 per cent. The remaining 2.69 per cent was accounted
for by two- and three-store multiples and minor types of operation.

Combination Stores.—-0f the 5,162 combination stores, 3,489 were single
store independents and 789 were members of voluntary ~hains. There were 66 units of
local chains, 93 units of provincial chains, 326 units of sectional chains, and 208
units of national chains. There were 189 units of two- and three-store multiples
and two units belonging to minor types.

Of the total sales, single store independents accounted for 45.50 per cent
and independents in voluntary cheins another 16.48 per cent. Sales of local chains
amounted to 2.55 per cent of the total, provincial chains 4.07, and sectional and
national chains together 26.59 per cent. Two- and three-store multiples and minor
types of operation accounted for 4.81 per cent of the total business,

Meat Markets.—A complete analysis of meat markets by types of operation
is not available. These meat markets may, however, be divided i#%H two broad groups:
(a), independents, including any connected with voluntary buying chains and two- and
three-store multiples; and, (b), chain organizations of four or more stores.

Of the total 5,017 meat markets, 4,796 may be classified as independents
and 221 as units of chaing. Of the total sales, the independents accounted for 88,95
per cent, while chain sales formed 11.05 per cent.

The total sales of all grocery stores, combination stores and meat markets
combined amounted to $483,695,600. Dividing all stores into the two broad groups
-~ independents and chains -~ it is found that the former accounted for 72,73 per cent
of the total sales, while chain sales formed the remaining 27 .27 per cent.

DISTRIBUTION BY ECONOMIC DIVISIONS, TYPES OF OPERATION AND SIZE OF LOCALITY

In Table 7 a distinction is made as between independents and chains, and
the stores are further analyzed according to economic divisions and size of locality.

Grocery Stores.——O0f the 18,166 grocery stores in Canada, 1,400, or 7.71 per
cent, were chain units. The ‘total sales of all grocery stores amounted to $243,699,~
300, and, of this amount, chéin store sales were $69,539, 100, or 28.54 per cent. When
analyzed geographically, it is found that the percentage of ohain store sales to
total sales varied from a minimum of 18.88 per cent in Quebec to & maximum of 38,61
per cent in Ontario.

¥hen classified according to size of locality, it is found that, for the
country as a whole, chain grocery sales formed the largest proportion of total sales
in places of from 10,000 to 30,000 population. For such localities, chain store—=o
sales formed 34.16 per cent of the total business. In places of over 30,000 popula-
tion, chain sales formed a slightly smaller proportioan, or 53,08 per cent of the
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total, and in places of less than 10,000 population chains obtained 20.21 per cent
of the total grocery store business.

Although in the grocery field chain store sales formed the largest per-
centage of total sales in places of from 10,000 to 30,000 population for tae coun-
try as a whole, the same result is not found in each of the economic divisions into
vhich the Dominion has been divided. Tn fact, with the exception of the province
of Quebec, chain grocery sales formed the largest proportion of total sales in
nlaces of over 30,000 population.

This apparent anomaly is readily explained as follows: Of the total business
of all grocery stores in all places of from 10,000 to 30,000 population, $4.5 per
cent was made by Ontario stores in this size of locality. The total grocery store
sales in the other two population classes were composed, to a much smaller degree,
of Ontario business. It 1s, therefore, apparent that the Ontario percentage of chain
sales to total sales in places of from 10,000 to 30,000 population has much greater
weight in determining the Dominion ratio for the same size of locality than have the
Ontario percentages in determining the Dominion ratios for the other two size-of-
locality classes. In places of from 10,000 to 30,000 population in Ontario, chain
grocery sales formed 43.07 per cent of total sales, and this percentage brings up the
Dominion average to 34.16 per cent as shown in the table.

Combination Stores.—Of the 5,162 combination stores with total sales of
$161,704,100, chain units numbering 693 had sales of $53,707,700, or 33.21 per cent
of the total. Chain sales formed the highest percentage of total sales in the
Prairie Provinces, where chains accounted for 45.44 per cent of the total business,
On the other hand, in the Maritime Provinces, chain sales in combination stores
formed but 4.97 per cent of the sales of all such stores.

When analyzed acrording to size of locality, it is found that chains ob-
tained 38.09 per cent of the total business in places of over 30,000 population,
35,10 per cent in places of from 10,000 to 30,000, and 23.83 per cent in places of
less than 10,000 population. The tendency for chains to have their greatest growth
in the larger centres of population is fairly consistent for the different economic
divisions, although in the Prairie Provinces the percentage of chain sales to total
business is greatest in places of from 10,000 to 30,000 population.

DISTRIBUTION BY PROVINCES AND BY SIZE OF LOCALITY
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Grocery Stores.-—Of the total grocery store business, more than 40 per
cent was transacted by stores located in Ontario as is revealed by Table 8(a).
Quebec had a somewhat greater number of stores, but these had smaller total sales,
indicating a higher sales volume per store in Ontario, Table 8(a) analyzes grocery
stores according to size of locality and shows that almost 50 per cent of the sales
of all grocery stores was made in nlaces having a population of over 30,000.
Places having from 10,000 to 30,000 population received about 14 per cent of the
business, while rather less than 37 per cent was transacted in localities under
10,000 population.

Combination Stores.--The distribution of combination store sales by prov-
inces resembles that for grocery stores. Table 8(b) shows, however, that the sales
of combination stores in Ontario formed a greater percentage of the total than in
the case of grocery stores, while the proportions for combination stores in the
Prairie Provinces and in British Columbia were smaller. An analysis by size of
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locality shows that again sbout 50 per cent of the business was done in places of
over 30,000 population. About 20 per cent was transacted in places of from 10,000
to 30,000 population, and the remaining 30 per cent in places under 10,000.

Meat Markets.--In comparison with the distribution of grocery and combina-
tion store sales, meat markets did less business in Quebec and the Maritime Provinces,
and more in the Prairie Provinces and in British Columbia. When analyzed by size
of locality, it is seen from Table 8(a) that 48,42 per cent of the meat market bus-
iness was done in places having population of over 30,000, 11.04 per cent in places
of from 10,000 to 30,000, and 40,54 per cent in places of less than 10,000,

DISTRIBUTION BY ECONOMIC DIVISIONS, SIZE OF LOCALITY AND SIZE OF BUSINESS

Grocery Stores.-—-Khen classified according to size of business, it is found
that 62,14 per cent of all the grocery stores in the country had annual sales of less
than $10,000. In two size-of-locality classes - those places over 30,000 population,
and those having a population of from 10,000 to 30,000 - approximately 50 per cent of
the stores had annual sales of less than $#10,000. In places of less than 10,000, the
percentage of small stores was greater, almost 73 per cent of all grocery units in
such localities having annual sales of less than $10,000.

At the other extreme in size, slightly less than one per cent of the stores
had sales of over $100,000, and this percentage varied from .39 in places of less
than 10,000 population to 2.28 in places of from 10,000 to 30,000. In places of over
30,000 population, 1.44 per cent of the stores came in the largest size class.

Table 9(a) would seem to indicate that, in places of from 10,000 to 30,000
population, the proportion of large stores to total stores is greater than in either
of the other two sizes of locality. This may be seen more readily from the following
tables, which have been compiled from the data given in Table 9(a). The first table
shows the cumulative percentages of stores of given size classes to total stores in
the same locality. The second table gives corresponding percentages of sales to total
sales.

Cumulative Percentages of Total Grocery Stores in Each Size of Locality
Stores Grouped According to Amount of Annual Sales

— _——— e —
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Amount of Places Having Population Of -

Annual Shles 30,000 or more | 10,000 - 30,000 | Less than 10,000
Per cent of Per cent of Per cent of
total stores total stores total stores
Stores Having Sales Of ——

$100,000 OF MOTE ...c0esces 1.44 2,28 .39

$50,000 Or MOT@ ocecsc0ec0000 4,74 8,33 2.67

$30,000 or more .ccscscceos 13.80 18.78 7.58

$20,000 or mOre secvececssa 26,15 29.80 13.53

$10,000 O MOY8 osscscesosvos 49,77 49,66 27 .28

Less than $10’000 2000090000 50025 850.34 72072
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Cumulative Percentages of Total Business Transacted in Each Size of Locality

by Grocery Stores, Grouped According to Amount of Annual Sales

e —— e
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Amount of : Places Having Population Of -

e __Apnual Sales 4 30,000 or more | 10,000 - 30,000 | Less than 10,000
Per cent of Per cent of Par cent of
total stores total stores total stores

Stores Having Sales 0f —-

UG, 080 oF MOLE™ 3 5ee 006 o MISEST 19.94 5.80
$50,000 Or mMOTe oscoecosce 28,38 40,99 21.75
$30,000 or mMOre csocoscocas 48,51 61.84 41,37
$20,000 Or MOre occooocoscss 66.44 75.74 56.62
$10,000 0% mOTe ;onesosmen 86.34 90.20 76,75
Less than $10,000 coccoeco 13.66 9.80 23.25

For example, the first table shows that in places of from 10,000 to 30,000
population, 29.80 per cent of all the stores had sales of at least $20,000, while
the corresponding percentages for the other two sizes of locality were 26.15 for
places over 30,000 and 13.53 for places of less than 10,000 population. Similarly,
from the second table, it is seen that, in places of from 10,000 to 30,000 popula-
tion, 75.74 per cent of the total grocery stare business was conducted by stores
having annual sales of at least $20,000, while the percentages for the other two
size-of-locality classifications were 66,44 and 56.62.

Teble 9(a) also analyzes the stores and sales by economic divisions, and
it may be seen that in almost every case the proportion of larger stores to total
stores is greatest in places of from 10,000 to 30,000 population.

As previously mentioned in this report, a number of chain companies were
unable to supply separate sales figures for each store although able to give data
for each town or city as a whole. The exclusion of such stores from all size-of-
business tables is a factor which should be kept in mind as it may, to some extent,
lead to conclusions which would not be reached had figures for all stores been
available.

Combination Stores.--Table 9(b) shows that 27.40 per cent of all combina-
tion stores had annual sales during 1930 of less than $10,000 and that the proportion
of small-size stores to total stores is greatest in places of less than 10,000 popula-
tion. In such localities, 37.41 per cent of all combination stores were in the
smallest size class,

There were 175 combination stores which had sales of over $100,000 and the
sales of these amounted to $27,610,500., Or these large stores constituted 3.52 per
cent of all the combination stores, while their sales formed 18.98 per cent of the
total business of this kind-of-business classification.

Meat Markets,--Slightly more than 62 per cent of all meat markets had
annual sales of less than §10,000, and these accounted for 13.68 per cent of the
total meat market business. The proportion of these small-size stores to total stores
varied from 27.88 per cent in places of over 30,000 population to 66,85 per cent in
places of less than 10,000 population.
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There were 61 stores, or 1,23 per cent of tne total number, which had sales
of $100,000 or over. Sales of these stores formed 12.27 per cent of the total bus-
iness of all meat markets. When further analyzed by size of locality, it is found
that the proportion of largest-size stores to total stores varied from .46 per cent
in the smallest size-of-locality class to 2.83 per cent in places having vopulation .
of more(t?an 30,000. A further analysis according to economiz divisions is shown in
Table 9(ec).

OPERATING EXPENSES

Before stating the operating expense ratios obtained for food stores, some
remarks regarding the methods followed in computing these figures may be of assist- ¢
ance to the reader.

In addition to the amounts paid in salaries and wages and rental costs,
each store was asked to report all other operating expenses necessary for the conduct
of the business. Included in this figure were such items as taxes, insurance, repairs,
advertising, stationery and supplies, cost of delivery to the purchaser, and any other
operating expenses. Interest on money borrowed for current business operations was
to be included, but interest on the firms’ own invested capital was to be exrluded.
Cost of goods and inward freight were to be excluded.

The amounts paid in salaries and wages were reported by those stores which
had paid employees, and rental costs were reported by stores in leased premises. But
not all stores kept records from which all other operating expense figures could be
derived. It was necessary, therefore, to base the various operating expense tables
given in the Census reports on the returns of those stores which furnished complete
data.

In the smaller stores the value of proprietors! services forms a large por-
tion of the total operating expenses. The census schedules asked that proprietors
drawing a fixed salary should indicate these amounts, but, since many proprietors did
not report such withdrawals, it has been necessary to estimate the wvalue of their
services. Different methods of making these estimates give considerable variations
in the total operating expense ratios obtained.

The value of all proprietors’ services might be estimated upon the basis of
the average salary of a full-time employee in the same kind of business., This method

tends to lower the total operating expense ratio since only the clerk value of pro- ¢
prietors! services is considered and no provision is made for managerial costs. Or,
one might attribute to all proprietors an amount equivalent to the average salary of -

those proprietors reporting fixed selaries in the same kind of business. But, since

the value of proprietors' services was reported by the larger stores much more frequent-
1y than by the smaller firms, this method would give too high an average operating K
expense ratio for all stores.

Probably the result which most closely approaches actual conditions will be
obtained from a combination of the above two methods. First, the amounts given might
be taken for those proprietors reporting the value of their fixed salaries; secondly,
the value of the services of those proprietors who did not report a fixed salary
might be computed at the same rate as the average full-time employee’s salary in the
same kind of business and in the same province.

For this report, speclal tabulations have been made in which those stores
reporting operating expenses have been classified acrording to amount of annual sales



and the operating expenses for each size-of-business class determined. In this
case, the value of the services of all proprietors in stores of each size class
has been determined on the basis of those proprietors reporting salaries in the
same size-of -business class. Operating expense ratios for all stores, as obtained
by this method, are somewhat higher than those derived by the method outlined in
the preceding paragraph.

Four operating expense tables are given for each of the three kinds of
business analyzed fully in this report. The first shows a comparison of operating
expenses by provinces, and the sesond, according to size of business. The third
table makes a distinction as between independent stores and chains, while the fourth
shows the operating expenses of stores classified, first, according to the five
ewonomis divisions into which the country has been divided and, then, according to
size of locality in each division.

For the table showing operating expenses by provinces, the value of pro-
prietors’ services insludes the amounts reported by those proprietors receiving a
stated salary together with an estimated figure for the remalning proprietors based
upon the average full -time employee’s salary in the same province. The method of
obtaining the value of proprietors' salaries in the tables analyzing operating ex-
penses according to size of business has already been explained. A similar method
was followed in determining the value of proprietors' services in the table showing
operating expenses for stores classified according to type of operation. That is
to say, the stores in each type were first analyzed according to amount of annual
sales, and all proprietors in each size class were assigned an amount equivalent to
the average salary per proprietor as reported for the same size class. The value
of proprietors’ services for chain organizations does not form an apprecisble part
of the total operating expense figure since such salary figures were reported only
by unincorporated chain companies. When reported, these amounts have been included
in the tables. Since chain systems operate stores having wide variations in annual
sales, it is not feasible to assign the value of proprietors' salaries to any one
size of business. OSuch salaries have been included in the totals for all chains
and in the totals for chain units having annual sales of $10,000 or more.

In the tables analyzing operating expenses by economic divisions and by
size of locality, the value of proprietors’ services has been obtained in a manner
similar to that followed in the provincial analysis. Those proprietors reporting
no fixed salary have been assigned an amount equivalent to the average salary per
full--time employee in the same kind of business, in the same size of locality and
in the same economic division. To these figures, the amounts reported by proprie-
tors on a fixed salary have heen added.

As already intimated, differences in the operating expense figures given
in the tebles are due to the various methods which have been used in computing the
total value of proprietors! services.

Grocery Stores

Table 10(a).--Comparison of Operating Expenses by Provinces

The Dominion average operating expense ratio for grocery stores is 15.97
per cent of sales; payroll (including value of proprietors' services) amounted to
9.135 per cent; and all other operating expenses (including rent) 6.84 per cent.
Rental costs formed 2.86 per cent of sales in leased premises. Total operating
expenses were lowest in Ontario, where they formed 14.77 per cent of sales, and
they were highest in Saskatchewan, where the ratio was 17.52 per cent.
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Table 10(b).—Stores Classified According to Size of Business

The total operating expense figure shown in this table is 16.58 per cent
of sales, or .59 per cent higher than the figure given in the preceding table. As
already explained, this difference is due to the different method used in computing
the value of proprietors' services.

Operating expenses for stores having sales of less than $10,000 amounted
to 28,37 per cent of sales, while all stores having sales of §10,000 or more had an
average operating expense ratio of 15,30 per cent. This latter percentage varied ‘
from 19.44 for stores having sales of from 10,000 - $19,999 to a minimum of 8.72
for stores having sales of from $200,000 - $299,999.

-

It must be remembered that the stores in each slze group are not homogeneous
as to management and services provided. Some are independent stores and others are
units of chain companies. Some operate upon a cash-and-carry and self-service basis,
while others extend credit and provide delivery service. In splte of these differ-
ences, it is apparent from Teble 10(b) that operating expenses of grocery stores vary
inversely with the amount of annual business.

Table 10(c).——Stores Classified According to Type of Operation

The expense ratio for all independent grocery stores was 19.11 per cent of
sales. When further analyzed according to size of business, it is found that inde-
pendent stores having annual sales of less than $10,000 operated upon an expense
ratio of 28.71 per cent of sales, while the ratio for those doing a business of more
than $10,000 was 16.88 per cent.

The figure for all independents in voluntary chains was 15.88 per cent of
sales and, when further classified into the same two size-of-business groups, the
ratios were 24.17 per cent for small stores and 15.45 per cent for those doing $10,000
or more per annum.

Chain stores had the lowest operating expense ratio, or 13.63 per cent of
sales, Only 13 chain units had annual sales of less than $10,000, and the expense
ratio for these was 33.82 per cent while that for chain units having sales of more
than $10,000 was 13,60 per cent.

Table 10(d).-—Comparison by Economic Divisions and Size of Locality

For the country as a whole, operating expenses were lowest in places of
from 10,000 to 30,000 population, where the ratio was 15,06 per cent of sdles. In
places of 30,000 population or more, the figure was 16.01 per cent and in places of
less than 10,000 it was 16.20 per cent.

¥hen further analyzed according to economic divisions, it is seen that for
each division the operating expense ratios are lowest in places of from 10,000 to
30,000 population and highest in whichever of the other two size-of-population classes
had the lowest average sales per store. It 1s also significant that, with the excep-
tion of the Maritime Provinces, the highest average sales per store were always found
in places of the intermediate population class.
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Combination Stores
Table 11(a).-—Comparison of Operating Expenses by Provinces

The average operating expense figure for the Dominion for all combination
stores is shown to be 17.43 per cent of sales, payroll amounting to 10.12 per cent,
and other operating expenses (including rent) 7.3l per cent. Rental costs formed
2.46 per cent of sales in leased premises.

Operating expenses of combination stores were highest in Quebec, where
the ratio was 18.88 per cent and lowest in Prince Edward Island, where the figure
given is 2.90 per cent. This figure, however, is based upon the returns of only 10
stores, none of which reported the value of proprietors' salaries. All proprietors
in this province have, therefore, been assigned an amount equivalent to the average
full-time employee's salary in the same province. This amount is found to be much
less than those for the other provinces so that the operating expense figure given
for Prince Edward Island is probably too low.

Table 11(b).—Stores Classified According to Size of Business

The total operating expense figure for all stores, as given in this table,
is 18.10 per cent as compared with the Dominion average of 17.43 per cent already
mentioned. The difference is due, of course, to the different methods of computing
the value of proprietors' services. Stores having annual sales of less than $10,000
operated on an expense ratio of 31.44 per cent, while the figure for all stores
having sales of $10,000 or over was 17.73 per cent. The lowest expense ratio, 16.62
per cent of sales, was obtained by stores doing an annual business of from $50,000
to $99,999, while the figures for stores above and below this size class were some-
what higher.

Table 11(c).-—Stores Classified According to Type of Operation

Independent combination stores had an operating expense ratio of 18.37 per
cent, and this varied from 31.37 per cent for stores having annual sales of less
than §10,000 to 17.62 per cent for stores having an annual business of more than
that amount.,

Independent stores in voluntary chains showed the smellest operating ex-
pense ratio, or 16.76 per cent of sales. The ratios for the two size-of-business
classes already mentioned were 32.87 per cent and 16.50 per cent.

Operating expenses of chain combination stores formed 18.32 per cent of
sales, and, since only two chain units had annual sales of less than £10,000, no
distinction according to size of business is possible.

Table 11(d).--Comparison by Economic Divisions and Size of Locality

For the Dominion as a whole, operating expenses of combination stores were
lowest in places of less than 10,000 population, where the expense ratio was 16.34
per cent of sales. For the next size-of-locality class, the ratio was slightly
higher, or 16,50 per cent, while in places of over 30,000 population the expense
ratio was 18.34 per cent of sales.
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For each economic division, the highest expense ratios are found in places
of over 30,000 population. In four of the five economic divisions, the lowest ratio
is found in places of from 10,000 to 30,000 population, while in Ontario the lowest
expenses in proportion to sales were found in places of the smallest size class.

eat Markets 3
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Table 12(a).~-Comparison of Operating Expenses by Provinces

Operating expenses for the Dominion as a whole, as seen from Table 12(a),
amounted to 20.67 per cent of sales. Payroll (including estimated value of proprie-
tors' salaries) amounted to 12,58 per cent of sales, and other operating expenses
(including rent) another 8,09 per cent. Rental costs for leased premises formed 2,70
per cent of sales in such premises.

When classified according to provinces, it is seen that operating expenses
of meat markets varied from 19.21 per cent in Ontario to 22.98 per cent in Saskat-
chewan.

Table 12(b).--Stores Classified According to Size of Business

The total operating expense figure, as given in this table, is 21.94 per
cent of sales, or a difference of 1.27 per cent of sales compared with the percentage
given in the preceding table, for which a different method was followed in computing
the value of proprietors' services.

Stores having annual sales of less than $10,000 operated on an expense
ratio to sales of 37.01 per cent, while the ratio for all stores combined having
sales of more than $10,000 was 20,50 per cent. Table 12(b) also shows that operat-
ing expense percentages to sales decrease as sales volumes increase, the percentages
varying from 25.35 per cent for stores having sales of from §10,000 - §19,999 to
12.26 per cent for a group of 9 stores, each having sales of over §200,000 and averag-
ing $275,078 per store.

Table 12(c).--Stores Classified According tc Type of Operation

The operating expense ratio for independent meat markets was 21.86 per cent
of sales. This figure varied from 36,33 per cent for stores having sales of less
than $10,000 to 20.18 per cent for stores having annual sales of more than that amount. 3

The operating expense figure for all chains was slightly higher, or 22.45 -
per cent of sales, and this varied from 43.07 per cent for the smaller stores to 22.28
per cent for those stores in the larger size class.

Table 12(d) .-~Comparison by Economic Divisions and Size of Locality

For the Dominion as a whole, the operating expense ratio of meat markets was
19.45 per cent of sales in places of from 10,000 to 30,000 population, while the figure
for places of over 30,000 population was slightly higher, or 19.82 per cent. The
highest expense ratio was found in the smellest size-of-locality class, where it was
21.87 per cent of sales. |
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When analyzed further according to economic divisions, it is found that in
each division, with the exception of British Columbia, the operating expense ratio
is highest for the smallest size-of-locality class or those places of less than
10,000 population. Lt may be noted that, for the Dominion as a whole and for each
economic division with the exception of British Columbia, the lowest average sales
per store are also found in the smellest size of locality.

AGE OF FOOD STORES

The census sthedules asked that the date when each establishment listed
by the enumerators in 1931 came under its present ownership be given. Not all re-
ports contained this information so that Table 13 has been constructed from the re-
plies of those firms which supplied dates of present ownership. A distinction has
been made between independent and chain stores, and both groups have been further
analyzed upon the basis of annual sales during 1930. Grocery stores, combination
stores and meat markets have been combined in this table,

There were 20,872 independent stores in these kinds of business whose
ages could be determined., Of this number, 2,733, or 13,08 per cent, were opened
in 1930, while 11.0]1 per cent of the total number were opened in 1929. Of the
total number in operation in 1931, more than half, or $3.32 per cent, had been
under the same ownership for more than five years.

When classified further according to size of business, it is found that,
of all stores having sales during 1930 of less than $10,000, 16.4 per cent were
opened that year and 48.47 per cent had been under the same ownership for more than
5 years. On the other hand, it is ncted from the table that, of those stores hav-
ing annual sales in 1930 of 50,000 or mcre, 7.07 per cent were opened that year,
while almost 70 per cent had been under the same ownership for more than 5 years.

Of all the chain units whose ages could be determined, 13.62 per cent
were opened in 1930 and 21.07 per cent in 1929, Approximately 32 per cent of all
chain units had been under the same ownership for more than five years.

CAPTTAL INVESTED (Tndependent Stores).

Not all firms were able te furnisb information regarding the amount of
capital which they had invested in their business, but a table is included in this
bulletin based upon the returns of thcose independent stores which gave the neces-
sary figures. Included in the amounts to be reported under "Capital Invested" are
the following items:; (a), Present value of land, buildings, fixtures and equip-
ment; (b), inventory value of merchandise and supplies; and, (c¢), cash, trading
and operating acrcunts and bills receivable. Borrowed money, as well as the firms'
own investments, were to be included.

Table 14 is divided into two sections: the first shows the average capital
invested in rented stores, while the second gives corresponding figures for firms
operating in their own premises. Tn each section, figures are given showing, by
provinces, the following: (a),Number of independent stores which reported their
capital investment; (b), the average annual sales of these stores; and, (c), the
average capital of the same :stablishments. From a comparison of the provincial
figures for the same section and the same kind of business, it will be seen that a
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fairly high correlation exists between the average sales per store and the average
capital as reported. :

Grocery Stores.--The average sales per rented store are shown in Table 14
to be $15,320, but it must be remembered that this amount represents the average
sales only of those independent stores in rented premises and which furnished capi-
tal figures. The average caplital investment of the same stores was $2,718, or 17.7
per cent of sales.

For stores in owned premises, the average annual sales were much smaller,
or $8,884, and capital investment was $4,837, or 54.4 per cent of sales.

Combination Stores.--There were 1,583 combination stores in rented prem-
ises which furmished figures regarding their capital investment. The average annual
sales of these stores amounted to $26,614, while the average capital per store was
$4,528, or 17 per cent of sales. For stores in owned premises, the average annual
turnover was $21,391 and the average capital per store amounted to $7,943, or 37.1
per cent of sales.

Meat Markets.—The average sales per store for those firms in rented prem-
ises which furnished capital data amounted to $19,105 and the average capital invest-
ment was $2,958, or 15.5 per cent of sales. The average sales in owned premises were
$11,779 and the average capital was $4,986, or 42.3 per cent of sales.

o
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CHAPTER II - RECEIPTS FROM THE SALE OF MEALS IN CANADA, 1930

Total Sales of Meals.--The total receipts from the sale of meals in Canada
in 1230, as reported by establishments included in the Census, amounted to §108,615,-
400. In addition to the amounts reported by restaurants, cafeterias and other eating
places, the above figure includes the sale of meals by merchandising and service
establishments which operate lunch rooms or counters as a subsidiary activity to tueir
main business. The amount given also includes receipts from the sale of meals in
hotel dining rooms, but it does not include receipts in railway dining cars, in clubs,
boarding houses, or other institutions not covered by the Census of Merchandising
Establishments.

Receipts from the sale of meals in restaurants and other establishments in-
cluded in the restaurant group amounted to $67,592,700, or 62.2 per cent of the total,
while hotel dining room receipts amounted to $28,124,200. ILunch rooms and counters
in merchandising establishments, other than those in the restaurant group, accounted
for $12,425,900, and those located in service establishments the remaining $472,600.
Of the $12,425,900 reported as receipts from the sale of meals in merchandising estab-
lishments, lunch rooms and counters located in department stores accounted for
$5,133,500, and those in variety stores for $1,687,500. The sale of meals in drug
stores amounted to $1,363,400. Table 15 gives an analysis of the total known retail
sale of meals in Canada in 1930, showing the amounts attributeble to the various kinds
of establishment in which meals are served.

Resteurants and Other Eating Places.——Although the terminology employed by
the operators of eating places is not carefully defined ty the trade, an effort has
been made to classify the Census returns on the basis of the service provided and/or
the nature of the meals or refreshments offered. Only those establishments which
provide their patrons with full table service are classified as restaurants. If there
is counter service as well as table, the eating place is classified as a lunch room.
When counter service alone is offered, or if the seating capacity is less than 10,
the establishment is classified as a lunch counter. The term "cafe" is employed for
those eating places which make considerable sales of confectionery or other products
which are not consumed on the premises. In additlion, four other designations have
been used to classify the various types of eating places reported.

The Census returns show that in 1930 there were altogether 5,609 establish-
ments primarily engaged in the sale of meals and which could, therefore, be included
in the restaurant group. These establishments had total receipts during the same
year of $75,977,100, and of this amount $67,592,700, or 89 per cent of the total, rep-
resents receipts from the sale of meals. The remaining 11 per cent includes the sale
of candy, confectionery, cigarettes, tobacco, etc.

Of the total number of eating places, 2,185 were restaurants giving full
table service and these had total receipts of $36,288,500, of which receipts from the
sale of meals were $34,393,000. Cafes were next in importence, both in regard to
number of establishments and value of sales. There were 956 eating places classified
under this heading and these had total receipts of €13,726,800. Table 16 gives an
analysis of the establishments included in the restaurant group, showing the number
of units, total sales, and receipts from the sale of meals in each case.
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CHAPTER III .- FQOD SALES, BY COMMODITIES

As stated at the beginning of this report, the total known retail sales of
food commodities during 1930 amounted tc approximately §828,260,000, An analysis of
this amount, showing the sales of varicus food commodities, has already been given
end is repeated in Teble 17.

The various commodity w~lasses specified in Table 17 may be combined into
the following five principal commodity groupss (1), Those items usually recognized
as grocery products and including bakery gonds; (R2), meats, poultry and fish; (3),
fruits and vegetables; (4), eggs and dairy products; and, (5), related commodities,
including bottled beverages, confectionery, delicatessen and ready-to--serve foods,
soda fountain sales, and ice cream. Sales figures for these commodity groups are
given below:

Estimated Sales of Principal Food_Commodities, 1930

A X e o e

<+ i

.t s

e T—— . T e S R T U ot T "‘-—F" B - e e oy
. ol | Sales Peg cent
$ "

Totﬂ’ m Food Comodities VB3P VOGO MU OVIUGDODIDCI L TTIOO OO 2 828,260’000 l'.-I.OO\‘)()O
GI’OCGI‘Y itemB a.rld bakery gOOdS QULOLODDHNVOVUOVIUCDUL LG ID 568,572’000 44048
Fresh and cured meats, poultry and fish ....c.500004. | 165,406,000 19.97
Fresh fmits 8nd vegetables QRO UYULIIBRDIIVOLOOOOIVDO 000D 67’155’000 8010
Dairy products (including eggs) -osvooveovovovouscoss | 139,411,000 16,83
Rellated icommoddiles seids 2 do a8 0 ot b albite 8 ciable oko o'dhe & 9.8 87 949 000 10.68

TSR EA TR - N
SALES OF PRINCIPAL FOOD COMMODITIES BY ECONOMIC DIVISIONS AND PROVINCES

Omitting the figure given for "Related commodities", the total sales of
the four principal food classes enumerated above amounted to $740,322,000, When
analyzed according to economic divisions, it is found that sales in the combined
Maritime Provinces amounted to 6.95 per cent cof this figure, while sales of food
products in each of the Prairie Provinces formed a slightly smaller percentage of
the total, Sales in British Columbia formed almost 10 per cent, those in Quebec
23,33 per cent, and those in Ontario 40.13 per cent. An analysis of the sales of
the four principal food commodity slasses by ezonomic divisions and provinces is
also given in Teble 18,

SALES OF ALL FOOD COMMODITIES

In Teble 18 en analysis is made of the total sales of all food commodities,
showing the kinds of retail stores selling foods and the volume of food sales trans-
acted in each of these kind-of-business classifications. Total food sales are then
broken down showing the sales of the variocus commodities for which separate data were
requested upon the census forms. Sales of each commodity are also analyzed, showing
the volume of sales transacted in each kind of store,

Not all stores were able tc furnish information regarding their sales of
different commodity classes. For each kind of business in each province, tables have
been prepared from the returns of those firms furniphing the necessary data, showing
the percentages that the sales of the various commodities form of the total sales of
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the reporting firms. The percentages obtained in this way have then been applied
to the total sales of all stores in the corresponding kinds of business in each
province in order to obtain estimates of the provincial sales of each commodity in
each kind of store. These various provincial fipgures for each commodity in each
kind of business have then been totalled in order to obtain the Dominion data
given in Table 19.

It is, therefore, apparent that the accuracy of the commodity sales fig-
ures given here depends upon the extent to which the business of those firms which
reported commodity sales is representative of all stores in the same kinds of bus-
iness and the care which reporting firms took in arriving at their sales by commod-
ities. For some kinds of business, such as department stores, the commodity
coverage - il.e., the proportion that the sales of those stores reporting commodity
sales bears to the sales of all stores - was quite high, while for some other kinds
of business, such as candy stores, the coverage was quite low.

It must also be remembered that the sales of many of the food commodities
given in these tables refer only to sales made to home consumers and do not include
sales made to bakeries, caterers, restaurants, hotels, hospitals and public institu-
tions.

The total sales of all food commodities are estimated at $828,260,000. Of
this amount, sales of food in stores classified as food stores amounted to $558,509,-
000, or 67.41 per cent of the total, while food sales in country general stores
amounted to $106,973,000, or 12,92 per cent. Retail sales made by manufacturing
bakeries and dairies which report to the Census of Industry amounted to $80,524,000,
or 9.72 per cent of the total food sales figure. Sales of food products in depart-
ment stores formed 5.03 per cent of the total, leaving approximately another five
per cent to be distributed over other kinds of business.

Bakery Products (fresh).--The total known retail sales of bakery products
amounted to $80,565,000, of which retail sales of manufacturing bakeries formed
64.05 per cent. Bakery products stores sold 12.73 per cent, and grocery stores
7.89 per cent.

Flour.--Sales of flour to home consumers were $31,108,000, of which coun-
try general stores sold 38.16 per cent, grocery stores 28.96 per cent, combination
stores 11.33 per cent, and feed stores 11.37 per cent.

Fresh Fruits and Vegetables.—-The total sales of fruits and vegetables in
establishments which reported to the retail census amounted to $#67,133,000. The
largest distributors were: Grocery suores, 39.52 per cent; fruit and vegetable
stores, 19.81 per cent; combination stores, 17.76 per cent; and country general
stores, 10.53 per cent.

Butter and Cheese.--According to the returns received, sales of these
commodities were $59,243,000. Of this total, grocery stores sold 42.33 per cent,
combination stores sold 20.67 per cent, country general stores 11,84 per cent, and
retall sales of manufacturing dairies formed 4.76 per cent.

Eggs.~-0f the total known retail sales of eggs ($22,774,000), grocery
stores sold 39.14 per cent and combination stores, 19.45 per cent. Country general
stores sold 18.61 per cent, and meat markets, 5.08 per cent. The sales figure
given does not, of course, include sales made to others than home consumers nor
does it include sales made direct by producers to these home consumers.
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Milk and Cream (fluidy).—A special effort was made to obtain the total re-
tail sales volume of these products. In order to do this, lists were secured from
the medical health departments of each town and city, giving the names of firms or
persons selling milk or cream. Schedules were sent to all such persons and the re-
turns were included with the general retail reports of this Census. The total sales
figure shown in Table 19 is §57,394,000, or slightly less than the sales of butter
and checsa. Sales of milk and cream are largely confined to the two main types of
distributors. Milk dealers, including producer-retailers of milk, sold 46.80 per -
cent of the total,and retail sales of manufacturing dairies formed another 45.26 per
cent. Grocery stores accounted for 3.08 per cent and combination stores 2.10 per
cent of the total sales figure.

Bottled Beverages.--The total known retail sales of bottled beverages are
shown in the table as $8,018,000. Grocery stores sold 26.58 per cent of this amount
and drug stores were next in importance with 13.13 per cent. The value of bottled
beverages sold in connection with meals or soda fountzin service has probably been
included in receipts from such sources in the reports from many establishments.

Bottled beverages, together with the following two commodity classes -~ candy,
confectionery and nuts, and soda fountain sales with ice cream - are widely distributed,
and this fact is reflected in the occurrence of sales figures for these items in al-
most every kind-of-business classification listed in Table 19.

Candy, Confectionery and Nuts.-—Sales of these commodities amounted to
$47,937,000, and, of this amount, candy and confectionery stores sold 49.37 per cent.
Grocery stores sold 11.99 per cent; drug stores, 7.59 per cent; variety stores, 6.83
per cent; and country general stores, 6.0l per cent.

Soda Fountain Sales and Ice Cream.--The known total of soda fountain sales,
including ice cream, were £27,558,000, and, of this amount, confectionery stores sold
58.16 per cent and drug stores 14.92 per cent.

Lard and Lard Substitutes.~-The sales figure derived for these commodities
was £14,682,000, of which grocery stores distributed 46.34 per cent and country
general stores 25.08 per cent. Sales through combination stores formed 15.68 per cent,
and sales through meat markets amounted to 5.32 per cent of the total figure.

Sugar.~—Sugar 1is sold primarily in the following four kinds of stores:
Grocery stores, 46.71 per cent; country general stores, 28.53 per cent; combination
stores, 17.08 per cent; and department stores, 4.23 per cent. The total sules of
this commodity at retail amounted to $39,123,000.

Canned Salmon.—The census schedules asked that sales of thals commodity be
segregated from those of other canned goods. Sales of canned salmon, based upon the
returns of those giving a sufficiently complete analysis, are estimated at §9,632,000,
and, of this amount, grocery stores sold 52.60 per cent, combination stores sold 23.86
per cent, and country general stores sold 16.30 per cent. -

Fresh and Cured Meats (including poultry).--Of the total retail sales
{¢155,022,000) meat markets sold 44.74 per cent, combination stores 38.61 per cent, %
and department stores 5.96 per cent. Some grocery stores which do not sell fresh meat
sell poultry and cured meat products so that, of the total sales of fresh and cured
meats and poultry, outlets classified as grocery stores without meat account for 4.54
per cent,

Fresh Fish and Other Sea Food.—-The total sales of these commodities amounted
to $10,384,000, and, of this figure, sales made by fish markets formed 40.16 per cent.
Combination stores sold 25.11 per cent, grocery s.ores 11.43 per cent, and meat markets
11,16 per cent.
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Delicatessen and Ready-to-Serve Foods.--This commodity classification includes
prepared foods such as cooked meats, including poultry, salads, pickles, preserves, pastry
and confectionery. Total sales of these commodities amounted to $4,426,000, of which gro-
cery stores sold 27.20 per cent. Other distributors were: Delicatessen stores, €3.23 per
cent; combination stores, 20.04 per cent; and department stores, 10.71 per cent.

Other Groceries (including canned and bottled goods, other than canned salmon).-—
The various firms were asked to report under this heading their total sales of all other
commodities which were not separately specified upon the census schedules. The items whica
were specified are those which have been enumerated above and for which sales figures have
been given,

Total sales of other groceries (including canned goods, other than canned salmon)
amounted to £193,262,000, and, of this amount, 43.16 per cent were sold through grocery
stores and 23.43 per cent through country general stores.

There was a tendency upon the part of some reporting firms to include under this
heading the sales of some commodities for which separate figures were requested. Vhile
every precaution was taken to prevent errors occurring 4n the commodity tables from this
cause, the effect of this tendency may not have been completely eliminated.

SALES OF NON-FOOD COMMODITIES IN FOOD STORES

It has already been shown that sales of food products are made by other than
stores classified as food stores. Department stores and country general stores sell con-
siderable quantities of these products. On the other hand, it must be remembered that food
stores are not strictly confined to the sale of food products but also deal in related line
of merchandise. The total sales of food stores have been given as $615,476,100, and, of
this amount, sales of non-food products amounted to approximately $57,167,000, or 9.3 per
cent of the total.

From the information available, it is estimated that sales of cigars, cigarettes
and tobacco in food stores amounted to $11,303,000, while sales of beer and porter in food
'stores in the province of Quebec amounted to §$14,292,000. Household supplies - including
soaps, cleaning compounds and matches - were sold to the amount of €12,3254,000, while re-
ceipts from the sale of meals in food stores amounted to §8,233,000, Sales of miscellan.--
eous merchandise amounted to another £10,985,000,

In Table 20 these non-food product sales have been analyzed according to the kind
of food store in which smch sales are made. Of the total sales of non-food products,rather
more than 60 per cent were made by grocery stores and approximately 21 per cent by combina-
tion stores. Confectionery stores accounted for almost 16 per cent of the total sales of
non-food products in food stores. This 16 per cent is composed largely of the receipts
from the sale of meals which, for this report, have been included with the sales of non-foo
products. Table 20 also analyzes the sales of each of the principal non-food products,
showing the proportions sold in each of the kind-of-business classificailons in the food
group.

COMMODITIES SOLD BY FOOD STORES

In Table 19 the total sales of certain commodities have been analyzed to show the
sales of these commodities in different kinds of stores. Separate tables have also been
prepared for each of the kind-of-business classifications in the food group, analyzing the
total sales of these stores according to the goods they sell and showing the proportion
that the sales of each commodity bear to the total business of all stores of the same kind.
The actual figures given in Table 19 are identical with those given in Table 21. For ex-
ample, in Table 19 it is seen that sales of fruits and vegetables in grocery stores amountec
to $26,532,000., In Table 21, in the section analyzing the sales of grocery stores, the sale
of fruits and vegetables is also given as $26,532,000. For those interested in the retail
sales of a given commodity and in the channels through which such sales are made, Table 19
will be of assistance. Upon tne other hand, those interested in the composition of the
total sales of the various kinds of food stores will find Table 21 more useful.




Table 1l.-—Summary of Food Group

Number Per cent
Kind of Business of Net Sales of. teital
stores (1930) sales
$
Bl s BOGE— GROIEE s aiviascmie whte « < o 0850 v+ 9% sl 55« 008 |0 0G| OIS STRE O 100,00
Bakeries - caterers —
Bekedics Jdnd 'Wakers Dro@®uctBl(l) ceevcesssossassesssscssnsssdsansss 3, i3 11,027,600 1.79
(2 e BN S atat e ororsioksls) sfs & atoiais s{Simivin/= aiais/s sne-c s s12 Are-ol% a-s[sle siekaiers ara/atd o slorale.s 8 94,300 .01
Candy and confectionery stores —
Candy stores - nut stores ..cceeesecesccccecoseccacececcocssencca k12 3,518,600 <57
Confectionery StOTeS .cecsscccaccccnscssecsccscssssesssassansacsna 8,769 50,657,500 8.R3
Dairy products dealers —
Dairy products StOTeS ceescecccsssnsescssssscssssssccosssansosnas 179 5,280,600 .86
Eggs and poultry sStores cececcesesccecscsessccccosccassnsesconnes 130 1,883,200 .31
RN R ST ol DALD o i oieibios esnmentoaflin. S5, smstes sipe a-s dillnme g v ooe Suio ate 3 8,404 30,010,100 4.88
Delicatessen StOreS secoeescecscsessccsssscesvcsccnsnanaesassancsoes 213 2,570,600 -42
Fruit and vegetable StoOres c.esceesscssceonssosssssssccosesscsccccs 1,515 16,293,400 2.65
GEecery Stores. [EEthaut-MEat) .. cno oo s osmmee s o emme semmns | LBlOs o 2055 EE0, SR 39.59
Combination StOTES8 eeececceacosssssoenesssesencsesnssssessosasssoscon 5,162 | 161,704,100 26,27
Grocery stores with meats sceececesscssccancvescccasscosescssssan 3,125 | 112,859,400 18.33
Meat markets with grocerie€s t.cseesnvoccscosecesesceesssscosescns 20 05 48,844,700 7.94
Meat markets (including sea foods) —
Meat markets ccocccscsvccescenssssescnsncsccscsasenssecoscossoscons SR17 78,292,200 WIS 2
Fish markets ceoecaecscecscecesecsssocssnsrancrvonsossnvscssessacsss 362 4,734,000 A7
Other food stores —
Coffee, tea, SPiceS cececescoscsvocsorancsessesscsacssssosncocene 132 2,527,900 .41
Food stores with non-food departments eceecesscesccessessssseccaca 148 1,884,700 151k
Bottled beverages c.cssceevecancasosssescnssosessasssnssscssssancs 25 123,500 02
Market stalls (incomplete) ..csssessoscsssmsccssessmsosssnmnsecss 242 155174, 500 .19

(1) In addition, manufacturing bakeries had retail sales of §51,605,000.

(2) In addition, manufacturing dairies had retail sales of $28,919,000.



Table 2.--Employment and Wages, Food Groun

Number of Proprietors Employment and Wage Facts _
kS h A Bukincis proprietors receiving a Full-time Emplgzegs Part-time Emplpyggs
not on pay-| stated salary Salaries Salaries
roll Number| Salaries | Male |Female| and wages| Male|Female|and wages
3 $ ¢
Total, Food Group cceeeescas 40,212 4,199 6,251,700 |35,930| 9,685(39,454,100|6,444| 2,134]|1,930,000
Bakeries - caterers —-
Bakeries and bakery products ..ce... 1,018 132, 176,800 | 1,521 696| 1,782,000| 105 116 54,300
CRMERRETE . L  SG TR et oderale-e ola a0 0 o 3 4 7,200 - 5 3,800 6 3 2,600
Candy and confectionery stores —
Candy stores - nut stores .c.cceseneso h 21 50,100 69 457 372,200 i 33 21,400
Confectionery stores ..cvceceavencsese 8,504 633 745,100 | 2,074 2,386| 2,992,300| 439 546| 227,300
Dairy products dealers —
Dairy products stores ceoeceessseess 143 35 65,200 199 86 262,600 18 3.7 11,000 ;
figos and bepltry ShOTes ..ecsacnjsvis 189 20 30,600 S 9 90,300 29 4 8,700
SR COSILEIE dmmate st sisias o 0 5. 8'e 60 0.m o/ e 3,163 112| 239,800 4,258 166| 4,641,400 134 11 27,100 ©
Delicatessen stOres ceeeoesecscscrasecs 188 38 62,200 120 145 183,300 18 24 ISIERl O i
Fruit and vegetable sStores seeeeccscoce 1,508 185 226,300 897 284 828,200 247 56 65, 300
Grocery stores (without meat) .veeecs. 155, 05% 1,370(1,982,300 [10,193| 3,407 |10,768,100|2,508 957| 705,400
Cenlipatl on BROBESE. wedeeiovo stv e cainre 4,026 842/1,429,300 ] 9,906 1,555)11,135,200]1,860 2505, 9UT0)
Grocery stores with meats ..ceevevas 2,222 473| 816,700 | 6,474 1,132( 7,776,000(1,398 230, 388,100
Meat markets with groceries ...eoes. 1,804 369 613,200 3,432 423| 3,359,200 462 41| 118,000
Meat markets (including sea foods) —
Ll T R 4,484 619|1,006,700 | 6,712 368| 5,423,500 892 40| 250,700
ISR RIEEREEE o o5 srarens #a.are os » si6'00 il v o 309 60 80,900 389 43 390,900 63 20 17,800
Other food stores —--
Uphilite, Moy SPICES wisbesssscesesasy i) 35 59,800 262 64 387,900 . 8 7,400
Food stores with non-food
HBPRRUREIES 'sae o o 2800 o oo s Sudla bials 189 78 65,100 154 9 112,100 8 1 1,500
Bottled beverages cececesessssssanss 22 5 7,700 11 1 16,900 6 - 1,600
Market stalls secseceseseerssccasnens 243 10 16,000 7& 4 63,400 71 27 10,700
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Table 3(a).--Proportion of Cash_and Credit Business

Grocery Stores

(Independent Stores Only)

Degree of

. Credit Business |

Total, All Stores
Analyzed(l) .ecoee

All cash 3t0re8 sesswmssas
Up to 10 per cent credit.

11 - 20 per cent credit .
21 - 30 per cent credit .
31 - 40 per cent credit .
41 - 50 per cent credit .
51 - 60 per cent credit .
61 - 70 per cent credit .
71 - 80 per cent credit .

More than 80 per cent credit

Stores ﬂ4W. Total Sales Cash Credit
| Number! % 7| _Amount | % Sales Sales
7 § ¢ ¢
10,2391100.00 (120,888,000}100.00(78,224,000142,859,000
2,722| 26,58 22,740,000| 18.80|2%,740,000 -
1,340 13.09( 16,289,000| 13.47|15,361,000 928,000
964| 9.42( 9,378,000, 7.76| 7,867,000 1,511,000
772| 7.54| 17,970,000( 6.59| 5,913,000| 2,057,000
921| 8.99| 10,138,000 8.33| 6,465,000 3,673,000
1,174 11.47| 13,589,000f 11.24{ 7,138,000 6,451,000
709| 6.92| 12,145,000| T0.05| 5,334,000 6,811,000
761} 7.43( 11,963,000 9.90| 4,117,000| 7,846,000
555| 5.42| 9,887,000{ 8.16| 2,466,000( 7,401,000
321 3.14| 6,814,000| o5.64 823,000 5,991,000

Table Sgb),-Proportion of All-Cash and Cash-Credit Stores, by Provinces

Total Reporting Cash-Credit
Cash or Credit All-Cash_Stores Stores
Total Total Total
Stores Sales Stores Sales jStores Sales
$ ¢ ¢
Cenada, Total(l) ... | 10,239|120,888,000| 2,7822|22,740,000| 7,517|98,148,000
Per cent «vceesese | 100,00 100.00 26.58 18.81 73.42 81,19
Prince Edward Island .... 102 945,000 26 374,000 76 571,000
Per cent ..scse0e0 [ 100,00 100.00 25.49 39,58 74.51 80.42
Nova Scotia csececccsesase 80s5| 6,582,000 242( 1,091,000 563| 4,491,000
Per £enV o.hbodoina | 1E0A0 100.00 20.06 19.54 69.94 80.46
New Brunswick seccococscoceo 509| 4,103,000 147| 1,376,000 62| 2,727,000
Per cent s.sesease | 100,00 100.00 28.88 33.54 71.12 66.46
Quebee coosssccossssccese | 8,587 40,647,000 930| 7,212,000 2,657|33,435,000
Per cent co.oossso. | 100,001 | 100.00 25.93 17.74 74,07 8R.26
ONtario oecoccosescscssss | 3,130| 41,446,000 772 7,490,000 2,358|33,956,000
Per cent .....+sss | 200.001' 100.00 24.66 18,07 75.34 81.93
Menditobg cevessncsosesene 503 5,445,000 142 1,133,000 361 4,512,000
Per cent cecsceoee | 100,00 100.00 28.23 R0.81 PL .77 re.LY
Sagkatchewan scocecssoson 380| 4,993,000 111 1,083,000 269 3,910,000
Per cent e¢ccscocseo 100.00 100,00 29.21 21,69 70.79 %8151
Alberta cecssececveccccoe 454! 6,884,000 121| 1,096,000 333 5,788,000
Per cent ccececocos | 100.00| 100.00 26.65 15.92 73.35 84,08
British Columbia ccoesceo 768| 10,698,000 231| 1,885,000 537| 8,813,000
Per cent scceccooe | 100.00 100 OO 30,08 L 62 B35 92 82 .38
(1) Includese only those independent stores whin :HUﬁT:': wisthsr they sold for

Jrecdit or not.

~
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Table 4(a).~—Proportion of Cash and Credit Business

Combination Stores

(Independent Stores Only)

Degree of Stores Total Sales Cash Credit

__.Lredit Basinses Number| % Amount, 4 _Sales Sales __

¢ $ ¢

Tottalke AL SSRORE: ‘

Ainalyzed(l) vee.... | 2,835[100.00|73,083,000/100.00 | 44,329,000] 28,765,000

All cash stores escccesesss 378| 13.33|10,328,000| 14.13| 10,328,000 -
Up to 10 per cent credit .. 380| 13.40| 9,723,000 13.30| 9,222,000 501,000
11 -~ 20 per cent credit ... 254| 8,96| 5,131,000 7.02| 4,328,000 803,000
21 - 30 per cent credit ... 211| 7.44| 4,754,000 6.50| 3,550,000 1,204,000
31 - 40 per cent credit ... 246| 8.68| 6,009,000, 8.22| 3,866,000 2,143,000
41 - 50 per cent credit ... 382 | 13.47| 8,704,000| 11.91| 4,586,000 4,118,000
51 - 60 per cent credit ... 63| 9.28| 6,985,000, 9.56| 3,032,000 3,953,000
61 -~ 70 per cent credit ... 72| 9.60| 7,973,000| 10.91| 2,783,000| 5,190,000
71 - 80 per cent credit ... 276 | 9.74| 8,261,000 11.30| 2,003,000 6,258,000
More than 80 per cent credit 173| 6.10| 5,226,000] 7.1§ 631,000 4,595,000

Table 4(b).—Proportion of All-Cash and Cash--Credit Stores, by Provinces

Total Reporting Cash-~Credit
Cash or Credit | Al1-Cash Stores Stores
Total [ Total Total
. Stores Sales |Stores| _Sales |[Stores Sales
¢ ¢
Canada, Total(l) ......| 2,835|73,083,000( 378 [10,328,000| 2,457|62,755,000
Per cent .ccceeeceees | 100,00 100.00 13,33 14,13 86,67 85.87
Prince Edward Islend ....... I 156,000 i 5,000 10 151,000
Per cent «voescoesese | 100.00] 100.00 9.09 3.21 90.91 96419
Nova Scotla .ceecoecccccssase 173| 4,534,000 24 630,000 149| 3,854,000
Per cent OeDOCOEOGOTSRT 100.00 100.00 15087 15'00 86015 85000
New Brunswick .c.0c0c000cc000 108 2,666,000 10 592,000 95 2,274,000
Per cent GoboGoBsNOe G0 100000 100-00 9»52 14970 90048 85930
QUEDEC sseesccocgcscsosessen 906| 26,685,000 92 | 2,772,000 814)23,913,000
Per cent c.coceessses | 100,00 100.00 10.15 10.39 29.85 89.61
GNYATID S e ccsecsensoscosemes | LLy1DD] 28,405,000 | 298 |)4,745,000 962} 24,380,000
Per cent .ceaeecesose | 200,001 100.00 16.71 16.23 83.29 83.77
Manitoba cecesscensecaccress 225/ 3,510,000 24 419,000 201} 3,091,000
Per cent .cccssncesss | 100,00 100,00 10.67 11,94 83,33 88.06
Saskatchewan ...ocecccsassss 86| 1,847,000 13 150,000 73] 1,697,000
Per Cent cocceaedoee s 100.00 100000 15.12 8¢12 84o88 91«88
Alberta cesceescscsccaoscsas 98( 1,828,000 10 244,000 88( 1,584,000
Per cent .c.cose00ese0s0 |100.00f 100.00 10,20 13.35 89.80 86.65
British Columbif eceessonees 76| 2,754,000 1k 943,000 65| 1,811,000
BEGMCEnt o ilove o i iukreorttd 100,00 100,00 14 .47 34.24 85,563 65.76

(1) Includes only those independent stores which reported whether they sold for
credit or not.
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Table 5(a).--Proportion of Cash and Credit Business

Meat Markets

(Independent Stores Only)

Cash

Degree of Stores Total Sales Credit
(recit Business Number| & Amount b4 Sales Sales
$ ¢ ¢
Total, All Stores
Analyzed(1l) ...... | 2,6261100.00|45,238,000100.00 | 32,561,000 |12,683,000
All cash 8tOres .ccecescescs 537 | 20.45/10,354,000| 22.89 | 10,354,000 -
Up to 10 per cent credit .. 401 | 15.27| 7,797,000| 17.24 | 7,404,000 393,000
11 - 20 per cent credit ... 314 | 11.96| 4,072,000| 9.00| 3,442,000 630,000
1 - 30 per cent credit ... 244 | 9.29| 3,272,000 7.23| 2,476,000 796,000
31 - 40 per cent credit ... 278 | 10.59| 4,345,000y 9.60 | 2,747,000 1,598,000
41 - 50 per cent credit ... 560 | 13.33| 5,019,000| 11,09 | 2,819,000| 2,400,000
51 - 60 per cent credit ... 195| 7.35] 4,096,000 9.05| 1,802,000| 2,294,000
61 - 70 per cent credit ... 167 | 6.36| 3,287,000 7.20| 1,129,000 2,128,000
71 - 80 per cent credit ... 92| 3.50| 2,072,000| 4.58 483,000| 1,589,000
More than 80 per cent credit SO/ Iy 180 960,000| 2.12 106,000 855,000

Table 5(b).——~Proportion of All-Cash and Cash-Credit Stores, by Provinces

Total Reporting Cash-Credit
Cash orCredit All-Cash Stores tores
Total Total Total
Stores Sales | Stores Sales__|Stores Sales
¢ ¢ ¢
Canada, Total(l) .....| 2,626|45,238,000| 537 |10,354,000| 2,08934,884,000
Per cent siecesesese | 100,00/ 100,00 20.45 2R.89 79.55 {7 Fralel!
Prince Edward Island ,...... 16| 227,000 1 5,000/ 15| 222,000
Per cent ceeccesenso | 100,001 100.00 6.25 2630 93,75 97.80
Nova iSCOL1a . « i a'cisisioieiaisialsisls 68 502,000 16 113,000 52 589,000
Per cent ceecoesseso | 100.00 100.00 R3.53 ensn 76.47 77 .49
New Brunswick seseccsccssssse 43 454,000 12 38,000 31 416,000
Per cent esoeosesccs | 100,00 100,00 27.91 8.37 72.09 91.63
Quebec ®s0000eos0000000sTRGE 758 11,795’000 154 3,158,000 604 8,655,000
Per cent .ses0see004s | 100,00 100.00 20.32 26.78 79.68 73422
Ontario s.secessssscrccnsoscs 854(18,706,000| 215 | 4,992,000 639|13,714,000
Per cent ..eesesenae | 100.00 100.00 25.18 26.69 74.82 73,31
MG « o o s T LA 142| 1,946,000 20 | 273,000| 122| 1,673,000
Per cent .ieeeeceeeo | 100.00f 100.00  [114.,08 14.03 85592 85.97
SBBKALChEWAN +.coeesvorsvons 05| 3,194,000' 52 663,000 253| 2,531,000
Per cent ¢ccossceseo | 100.00 100.00 17.05 20.76 82.95 79.24
Alberta s.oecsecceccomcecoce 234 3,893,000 29 323,000 08| 3,570,000
Per cent ¢icevsesoss |100.00| 100.00 12369 8.30 87.61 D e,
British Columbi& oesvoesoses 206| 4,523,000| 38 789,000| 16e8| 3,734,000
Per cent sesessscess |100.00| 100,00 18.45 17.44 81.55 82.56

(1) Includes only those independent stores which reported whether they sold for

credit or not.
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Table 6.--DMstribution by Types of Operation
Grocery Stores
Number Full-time Employees
Type of Operation of Salaries Net Sales |Per cent
stores | Male |Female| and wages (1930) _|of total
¥ ¢
Canada, TotBl aeeecececcccaccansess | 18,166 110,1931 3,407]|10,768,100 | 243,699,300 100.00
Single store independents ..eceecvetccacccecoesess | 14,421 | 5,123| 1,634| 4,514,900 | 126,303,400 51.83
Single stores (in voluntary chains) ..ee.cosseesess| 2,079 | 2,090 460| 1,829,000 | 41,295,700 16,94
Luoccfone’ miLEREIMNG. i seien-s 45T Melgigshee oo som o Ssiall s 195 265 103 291,000 4,458,000 1.83
THEeN=Store T BGHIADE. + oo b 03 95,518 5 ome i.5 65 ous fn sle & o 60 126 31 140,800 1,981,500 .81
Local chains (4 stores and OVET) .eceesesasccasoss R47 628 206 709,000 | 10,093,300 4,14
RREERa Sl GBI | ¢ o bisapiegi & dsie S5 atin e v oM ain fue g 00 459 749 561) 1,467,800 | 30,721,300 12.61
R e Bile CHEINE 46 64"/t o 8% koo lajarars’e oo b Do e as sis siaTh 198)
National chains S 5P O0OPTEIOEEDEED G EEBOE SRS EPS PR 496) 1’206 411 1,808’000 28’724’500 11‘79
digher  iypat~al~obelaBiion —J . .. W .« dheccosnh Job o'y i 6 1 7,600 121,600 .05
B. Combination Stores
¢ $
Conada, Total 'eiesseeonssunetseses LB 16 ) O @B 1 500 .28 T |51 61, 78€. 60N 106300
Singlhe Fthre’ Ihdependents ... ..o cqe oo v esnaned 2,480 | 4,814 710| 4,353,900 73,581,100| 45.50
Single stores (in voluntary chains) ...c.eeeeeeses 789 | 1,579 280( 1,677,400 | 26,647,200| 16.48
ho_store multiples LR B B BRI BE B B B K BUBC BC B B S SRR B AN 3K B N BN BEA ) 145 395 69 458’400 5’566,600 5.52
Three—store multiples L 2R K B IR 2R 2N B R N N BF BN BE B BE S RY N BB BN BN ) 44 155 41 171’500 2,555’900 1.46
Local chains (4 stores and OVer) ..eecececscccanses 66 307 80 400,300 4,123,900 .55
PrOVincial chaj—ns LA B B O I L BN L B L BE SX SN BN K BE B B B BB NN NC Y B IR A N N J 95 362 145 500,100 6’579,900 4.07
sectional chains LR 2 IR B R B BN BN BE BN OB AR N Y NE AN Y R BN B SR B R NN SN Y 526)
Nation:'l chains L AL B L R B B BN B BK B IR BN B BN BN BN R N B N R N N N 208) 2,616 250 3’590,700 45,m5’900 26-59
Other types of OpPeration evieesecouesocesactoonses & 2 - 3,100 45,600 3




Table 7.--Distribution by Economic Divisions, Types of Operation and Size of Locality

A. Grocery Stores

Stores and Sales in Places Having a P0puiation of -
Economic Division ALL Lpcdllties 30,000 or over | 10,000 - 30,000 |Less than 10,000

Stores Sales Stores Sales Stores Sales Stores Sales

¢ $ $ $

Canada, Total eeeceo--.... | 18,166|243,699,300] 6,940 120,309,800| 1,769 34,408,300| 9,457]88,981,200
Independents .cecoeess.s | 16,766}174,160,200| 6,132 80,507,100 1,579|22,654,300{ 9,055(70,998,800
GRAITE- 50 s oo esasasss i | IHMAOF 69,550,100 808| 39,802,700 190f 11,754,000 402|17,982,400

Per cent, chains to total s 28.54 11.64 z3.08 10.74 34,186 4,25 20.21
Maritime Provinces ..sosnsacoscesscan 2,765| 20,145,300 434 4,956,800 242! 2,497,300| 2,089(12,691,200
Independents ...ese0ese0 2,686| 15,587,400 400 3,312,400 239 1,942,100| 2,047|10,332,900
CITMIRIS We' 57 5.0 Breketera\s od aTale¥on || 9¢ 79| 4,557,900 34| 1,644,400 3 555,200 42| 2,358,300

Per cent, chains to total | )2.86 22.63 7.83 B el 1.24 22.23 2.01 18.58
BT Gl R e T e, dioRers) lakess v oL NP IR R T o8 6,146 70,81%,800| 2,741 44,518,100 554 9,153,900| 2,851(17,141,800
Independents ..seaes0000 5,815| 57,443,600 2,496| 34,599,700 503| 6,877,600| 2,816(15,966,300
G R A A e 1 z31| 13,370,200 245| 9,918,400 1| 2,276,300 35| 1,175,500

Per cent, chains tototal 5.39 18.88 8.94 22.28 9.21 ?24.87 1.23 6.86
(031107 o T s Pl S 8 A T S S A T 5,594 98,562,300] 2,174| 45,661,200 804} 18,757,100| 2,616|34,144,000
Independents ...ececo0c040 4,945 60,502,900| 1,820| 24,138,300 687/ 10,679,200| 2,438(25,685,400
- R R PO 649| 28,059,400 z54| 21,522,900 117| 8,077,300 178| 8,458,600

Per cent, chains tototal | 11.60 28.61 16.28 47.14 14.55 43,07 6.80 24.77
Prairie ProvinCes c.o.ssss5s00005eses 2,357| 34,055,000 925| 15,245,700  133] 3,041,300( 1,293]15,768,000
Independents ceceesesese | 2,120| 24,879,900 s22| 11,338,900 117| 2,341,300| 1,181(11,199,100
CHERIS . .14 slo1clstelsTe [Slnitaokomoks = 237 9,175,100 103| 3,906,800 16 699,400 118| 4,568,300

Per cent, chains tototal | 10.06 26.94 18815 25.63 121405 23.00 3,08 28.98
British Columbif ceescscsscecsassccas 1,303| 19,977,500 666] 9,928,000 36 958,700 601 2,090,800
Independents cecesscsess 1,199} 15,601,000 594| 7,117,800 & 813,500 572 7,669,700
ChEMNIE. ') ot lefsresraragure siarotopre 104| 4,376,500 72| 2,810,200 3 145,200 29| 1,421,100

Per cent, chains to total 7.98L 21.91 10.81 28.31 8.33 15, 15 4,83 15.83

’ il :



Teble 7 (Cont'd.) -

Canada, Total ...c.eeeceee

Independents ..c.occaces
Chains cicosessoseccsnes
Per cent, chains to total

Mapitiine PLoOVNCER e e e 000k sie aicle o srels

Independents coesosdseee
Chains ® 09D OCLO OO SISO OCS S
Per cent, chains to total

Ql]ebec VeSO SFIBOCEBOOORIBOOBEUOEPeDREEE

Independents P0G OVT O ESRES
Chains OPORBSOOOBOOBTTODORS
Per cent, chains to total

Ont'ario B9 0O TOEOPLESORIPPO 00O SO G TS

Indepe‘ndents cesensceose
(OHECUNER oo S 00 Oc o000 D 0 &
Per cent, chains to total

Brairie Provinces #ikhsn dhse o oo satofgs st

Independents ceovccosses
Chairls 900V O00 e S0 BOEeD
Per cent, chains to total

British Columbia e 32090009D000°0SDOSDS OO S

Independents .c-eceeceso
Chains P 00080 e FODO SR
Per cent, chains to total

B. Combination Stores
$ ¢ $ $
5,162|161,704,100]| 2,229!81,110,700| 820 | 32,021,500| 2,113]48,571,900
4,469 107,996,400 | 1,831|50,215,500| 703 | 20,782,000 1,935 36,928,900
693 53,707,700 398|30,895,200| 117 | 11,239,500 178(11,573,000
13.43 33.21 17.86] 38.09 14,27 35.10 3.42| R3.83
562 13,370,400 125| 3,526,600 88 | 2,566,400 349| 7,277,400
543| 12,706,300 125| 3,526,600 81 | 2,295,400 337| 6,884,300
19 664,100 = v 7 271,000 12| 393,100
5058 4097 - - 7095 10.56 3.44 5.40
1,571] 48,301,700 837 (33,071,400( 199 | 6,816,300 535| 3,014,000
1,407| 37,600,900 720|24,610,000| 177 | 5,364,800 510 7,626,300
164| 11,300,800 117| 8,461,400 22| 1,451,700 25| 1,387,700
10.44 23.11 13.98| 25.59 11.06 21.30 4,67 15.39
2,114 74,373,000 79931,059,900]| 485 | 20,028,900 830 [23,284,200
1,772| 43,637,800 620(14,909,800 408 | 11,758,600 744 (16,969,400
342| 30,735,200 179|16,150,100| 77 | 8,270,300 86| 6,314,800
16.18 41.33 22.40| 52,00 15.88 41.29 10.36| 27.28
757] 18,748,600 385(10,087,100 4] | 1,520,900 321} 7,140,800
631| 10,229,700 312| 5,385,900 34 631,800 285| 4,212,000
126| 8,518,300 73| 4,701,200 7 889,100 46| £,378,600
16.64| 45.44 18.96| 46.61 17.07 58.46 13.20 41.01
158| 6,310,400 83| 3,365,700 71 1,083,000 63| 1,865,700
118| 3,821,700 54| 1,783,200 3 731,600 59| 1,308,900
42| 2,488,700 29| 1,582,500 4 357,400 9| 548,800
26,53 33,44 34.94| 47.02 57.14 32.82 13.24 | 29.57
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Table 8.——-Number of Stores and Net Sales,

A. Grocery Stores

Province

Total, All Localities

Stores Sales %(2)

¢
ik CanalB "TOBRLLE) awes.ese oo 18,166 | 243,699,300| 100.00
2 Prince Edward ISland eetsnesesossocssscescooces 204 1,415,900 .58
5 Nova SCOtia LA B AN ENEANEREENERE-EEERNERENENRSENHNENE] 1’562 11,585,400 4075
4 New Brunswick terBeeResr G0 RcOREODOCBOORTGS 999 7,144,000 2.93
5 Québec £ 500000069092 00009060080906909800000080000 6,146 70,815’800 29.07
6 (0,00t G cn o Bl US4 = o0 T4 500 0 oL RO R T 5,594 98,562,500 40.45
{/ Mand Sobar ¢ 88 Sl del R Rl [ e R Yo TR oS 5101 Pateleso o diole 919 10,551,900 4,25
8 Saskatche'an PSS 00O DSNV0CPNLIOCOEPEIORO0CRDPROY 725 11’796’900 4084
9 Albertian o sioe siats s Phefsheiso solste/staksies sls o ola s e 0 o axe e AL 11,906,200 4,86
10 British Golumbia c.osesscassscssnccscnsacace 1,308 19,977,500 8.21

B. Combination Stores

¢
n Canada’ Total sessccsscocessacae SJ_LSE 161,7O4L100 100.00
12 Prince EdnardMERlamas.ls ordfole st s o o srolafs o/sisis/oe 20 251,700 .14
18 Nova Scotia 05000 EL SR PLRVC0 00 CH0RSRDSESD 327 8’088’600 5.00
14 New Brunswick seessscsseccccessoosccesescsan 215 5,050,100 3.12
18 Quebec 890 RIEP0O0S OGO ORIESIIERSIOSIOOSORTBOE RO 1,571 48,901’700 30.24
1e ONLATHG 05 oiere o) celoteTtalatelolalcl s /2 teFotsrske biesstolots)s. ofofslolo 2,114 74,375’000 46.00
17 Manitoha C R0 P 0 AD OGPPSR SRRSO OOS®ESSORR00 80D 408 8’565’800 5'30
18 SaskatChewan 208DV OLS DG SSSPPAARESDB8GPSDODEICEON 164 5’147’400 3.18
19 Alberta 002 D000 O0O SO0 2GRS CEBISESEOOESEBSRO00O0RDN 185 5,057,400 5.12
20 Britisht ColumBEIBREES ¢ wiaio et sisielstats (sTsls) sTo slsralerano. o 158 6’510,400 S0

C. Meat Markets

¢
23 Canada, Total seeceesessscencn 5,017 | 78,292,200 100,00
22 Prince Edward Island .eeecccsscccesceccssens 42 319,600 .41
25 Nova Scotia PO OO SGBODERIOOBEOE SO OOFOONSDOD D0 165 1’181’900 1.51
24 New Brunswick ...oeecsecssecscscecnssscencocss 97 778,200 «99
26 QUEbEC c,e00000006008c00s0no0ssscccccosssassss 1,560 19,295,500 24.64
28 ONIBATELO. a7s o ots 2N s o thotelole foinrots ofs olslsltho o:0//0)s 010 o' 1,539 52,072,000 40.97
27 ¥Manitoba 0P OO9PACIORNO 0 INGEDeIEBINO0COOG00S DS 275 5,504,900 4022
28 daekatchem 030020 ARCIIPIFOONIDEOIN®TIOODO N 476 4,640’000 5595
29 Albertl ccccosccsesscsssssasecscscosssscsane 418 6,515,600 8.06
50 British c°lumbia 000 108V CSE0ESCPBEISBSIOOLINS 444 10,506,100 15.16
31 Yukon and Northmest Territories .cocssesecos 3 82,600 s 14k

(1) Includes Yukon and Northwest Territories;

(2) Per cent of Dominion total.
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bv Provinces and by Size of Locality

A,

Grocery Stores

Stores and Sales in Places With a Population Of -

30 r  over 10,000 - 30,000 Legs than 10,000
Stq;es! Sales %(38) |Stores Sa%es %(8) | Stores Sa%es %(3;
% St
6,940]120,309,800|49.37 | 1,769| 34,408,300({14.12 | 9,45788,981,200| 36.51 il
~ - - 60 774,100| 54.67 144 641,800| 45,33 2
210 2,459,800| 21,23 138| 1,273,300{10.99 1,214 7,852,300|867.78 3
2e4 2,497,000| 34.95 44 449,900 6,30 731 4,197,100)58.75 4
2,741 44,518,100| 62,87 554 9,153%,900(12.93 | 2,851|17,141,800|24.20 &
2,174| 45,661,200|46.33 804|18,757,100|19.03 | 2,616|34,144,000| 34.64 6
418 5,190,200(50.14 80| 1.JOoY6 2801 - 9,82 441 4,145,500|40,04 7
177 3,893,000 33,00 37 967,300 8.20 511| 6,936,600|58.80 8
330| 6,162,500(51.76 56| 1,057,800| 8.88 347| 4,685,900|39,36 9
666 9,928,000|49.70 26 958,700 4,80 601| 9,090,800|45.50 10
B. Combination Stores

¢ ¢ §
2,229 81,110,700(/50.,16 820| 32,021,500/19.80 | 2,113]/48,571,900]130,04 - 11
- - - 8 136,600(58.96 T2 36,10041.04 L
73 2,345,500(23.00 49| 1,338,800|16.55 205| 4,404,300|54.45 13
52 1,181,100|23,39 31| 1,091,000|21.60 132| 2,778,000(55.01 14
837 | 33,071,400 67 .63 199| 6,816,300|13,94 535 9,014,000|18,43 15
799 | 31,059,900(41.76 485)|20,028,900|R6.93 830(23,284,200|31.31 16
283 5,675,700|66.28 21 577,200( 6.74 124 2,310,900(26.98 17
46 1,867,000|36.27 14 504,400| 9.80 104| 2,776,000{53.93 18
76 2,544,400|50.51 6 439,300| 8,72 103| 2,053,700|40.77 19
83 3,365,700(53,33 7| 1,088,000(17.26 68 1,8556,700|29.41 20

C. Meat Markets

§: ¢ 1 ¢ ¢
1,558 | 37,905,800 48,42 372| 8,647,700|11,04 | 3,087|31,738,700[40,54 o1
- - - i 213,500 |66.80 30 106,100|33.20 e
16 262,200|30.65 9 144,800|12.25 140 674,900 57.10 R3
i3 339,100 [43.57 - - - 79 433,100|56.43 24
586 | 12,647,000 |85,.55 86| 1,269,000| 6.53 948| 5,387,300(27.92 25
537 | 15,061,600 |46.96 207| 5,620,600 |17.52 795|11, 389,800 | 35.52 26
84 1,329,700140,23 3l 260,600| 7.89 176| 1,714,600(51.88 27
5 121 1 GORI2EL, T4 14 252,500 5.44 409 3,175,900|68.45 28
116 2,316,300 |36.69 itz 543,900 8,61 285| 3,453,400(54.70 29
208 4,638,300|45,01 14 362,800 | 3.4R% 222 | 5,315,000|51.57 %0
= = | - = - - 3 82,600 [100,00 31

(3) Per cent of total sales in same political division.
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Table 9,—-Number of Stores and Net Sales Classified by

A, Grocery Stores
Economic Division and Total, All Stores Under £10,000 |$10,000 - $19,999
Size of Locality Stores| Sales Stores Sales |Stores Sales
¢ ¢
1 CANADA, Total(l) eeeec.e.... | 17,866(252,231,800|11,102|38,943,300| 3,221|44,576,800
2 Per cent of total .eeceeee-] 100.,00| 100,00 62,14 16.77 18,03] _19.19
3 30,000 population or over .. | 6,659(109,675,000| 3,345|14,980,500( 1,573|21,821,700
4 Per cent of total sceesess | 100.00| 100.00 50.23| . 13.66 23.62 19,90
5 10,000 - 30,000 population .| 1,752| 35,741,700 882 3,307,500 348| 4,880,800
6 Per cent of total ........ | 100.00| 100.00 50.34 9,80 19.86 14.46
7 Under 10,000 population ....| 9,455| 88,815,100| 6,875|20,655,300| 1,300|17,874,300
8 Per cent of total ...ec... | 100.00| 100.00 72.72 23.25 13,78 20,13
9 Maritime Provinces .s.so.... | 2,752 19,737,500| 2,237| 5,738,400 279 &711,100
10 Per cent of total ........|100.00| 100,00 81,28 29.07 10.14 18.80
11 30,000 population or over .. 421 4,549,000 291 970,600 73 992,200
12 Per cent of total ........|100.00| 100.00 69.11 21.33 17,34 21,81
13 10,000 - 30,000 population . 242| 2,497,300 180 599,100 30 382,500
14 Per cent of total cesecese | 100.00( 100.00 74,38 23,99 12.40 15,32
15 Under 10,000 population ....| 2,089| 12,691,200| 1,766| 4,168,700 176} 2,336,400
16 Per cent of total «scees.e | 100,00 100.00 84.53 32.86 8.42 18.41
17 QuebeC ceeeesosseseesessnses | 6,143| 70,749,700 3,914(12,951,500| 1,040(14,416,700
18 Per cent of total ...ce... | 100,00] 100,00 63,72 18,31 16.93 20,38
19 30,000 population or over .. | 2,738 44,454,000 1,267| §,469,900 632| 8,860,100
20 Per cent of total cececess [ 100,00 100,00 46,28 12,30 23,08 19.93
21 10,000 - 30,000 population . 554 9,153,900 292| 1,053,600 110| 1,553,300
22 Per cent of total ceeeceee | 100,00 100.00 52.70 11.51 19.86 16,97
23 Under 10,000 population ....| 2,851 17,141,800| 23.55| 6,428,000 298| 4,003,300
24 Per cent of total sceeeess | 100,00 100,00 82,61 37.50 10.45 23.35
25 Ontario .ce.cseceessscessscssce | 5,367 | 89,925,700 2,892|11,684,300| 1,171(16,092,100
26 Per cent of total ,.s..... | 100,00| 100.00 53,88 13,00 21,82 17.89
27 30,000 population or over .. | 1,964| 37,691,200 984| 4,610,500 493| 6,615,300
28 Per cent of total ...ee... | 100.00| 100,00 50.11 12.23 26.10 17.55
29 10,000 - 30,000 population . 787 | 18,090,500 344| 1,371,200 177| 2,516,400
30 Per cent of total .e¢ccee.. [ 100,00| 100.00 43.70 7.58 22.49 1551
31 Under 10,000 population .... | 2,616| 34,144,000 1,564| 5,702,600 501| 6,960,400
82 Per cent of total .c.eses.s | 100.00| 100,00 59,79 16.70 19518 20,39
88 Prairie Provinces ......e...| 2,355| 33,888,900| 1,301| 5,197,800 499 7,150,700
34 Per ceat of total ceeesecs | 100,00 100,00 55.24 15,34 21.19 21,10
25 20,000 population or over .. 925 | 15,245,700 436| 2,081,400 37| 3,457,700
8¢ Zer cent of total seeeesos | 100,00 100,00 47.14 13.65 25,62 22,69
3% 10,000 - 30,000 population . 133| 3,041,300 52 220,800 R3 323,100
38 Per cent of total .....o.. |100.00| 100.00 39.10 7.26 17,29 10.62
2%  lnder 10,000 population .... | 1,29%| 15,601,800 813| 2,895,600 239| 3,369,900
40 Per cent of total .e.eess. | 100,00 100,00 62 .68 18.56 18.43 21,60
41 British Columbia seev.seoeee | 1,248 17,784,600 758 3,371,300 232| 3,206,200
42 Per cent of total .eeceewnes | 100,00 100,00 60.74 18.96 18,59 18.03
43 30,000 population or over .. 611 7,735,100 367| 1,848,100 138{ 1,896,400
44 Per cent of total seeceese | 100,00 | 100,00 60.086 23,89 22.59 24,52
45 10,000 - 30,000 population . 36 958,700 14 62,800 8 105,500
46 Per cent of total ,.seeeso | 100.00| 100.00 38.89 6.55 22.22 11.00
47 Under 10,000 population .... 601 | 9,090,800 377| 1,460,400 86| 1,204,300
48 Per cent of total ..eseeeo | 100,00 100.00 62,73 16.06 14,51 13.25

(1) Canada total includes Yukon and Northwest Territories. Also see Introduction, Page 8.
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Economic Divigions, Size of Locality and Size of Businegs

A. Grocery Stores

820,000 - £29,999 | £20,000 — £49,999 | $£50,000 — £99,999 £100,000 or Over
Stores Saies Stores Saées Stores Saée§;> Stores Sales
3

1,578 37,894,800| 1,250 | 46,536,900 542 | 35,321,400 173 | 28,958,600 1
8,83 182 22 700 20,04 3,03 1621 .97 12.47 py
822 | 19,663,200 803 | 22,077,300 220 | 14,051,800 96 | 17,080,500 )
12,35 17 .93 9,06 20,13 550 12.81 1.44 15.57 4
193| 4,688,500 183 { 7,034,300 106 7,103,100 40 6,727,500 5
BL,02 13.90 10.45 20.85 6,05 21.05 2.28 19.94 6
563 13,543,100 464 | 17,425,300 216 | 14,166,500 37 5,150,600 7
5,95 15,25 4,91 19,62 2,28 &&f;gm% 5.80 | 8
103| 2,458,900 75| 2,769,100 42 2,930,300 16 2,129,700 9
3,74 12.46 12 14.03 1.53 14.85 .58 10.79 10
22 519,300 20 744,300 9 625,400 6 697,200 11
5.85 11.42 4,75 16.36 2.14 13.75 1.43 15,33 L3
18 430,400 7 243,500 4 286,600 3 555,200 13
7.44 17 .23 2.89 9.75 1.65 11.48 1728 22.23 14
63| 1,509,200 48 | 1,781,300 29 2,018,300 4 877,300 15
3.02 11.89 2.30 14.03 1,39 15,90 .34 6.91 16
558| 13,380,400 440 | 16,173,200 170 | 10,634,800 21 3,193,100 17
9,08 i TN 7,16 22.86 2.9 15.03 .34 4.51 18
408| 9,783,800 %02 | 11,011,100 116 7,323,800 13 2,005,300 19
14.90 22,01 11,08 24,77 4,24 16.48 .47 4,51 20
$1| 1,250,000 61 | 2,318,500 33 (x) 4 (X) 21
9.21 13.66 RE <] - 25.33 5,96 (x) 1.26 (%) 22
99| 2,346,600 77 | 2,843,600 21 (x) % (x) 23
3,47 13.69 2.70 16E59: 158 1372 (%) ,03 (X) 24
5685| 13,501,100 447 | 16,743,900 183 | 11,950,400 109 | 19,953,900 25
10,5 15,01 8.33 18,62 3.41 13.29 2.03 22.19 26
231| 5,453,500 143 | 5,194,000 48 3,007,300 65 | 12,810,600 27
11.76 14.47 728 13.78 2.44 7.98 3.31 33,99 28
103| 2,496,900 86 | 3,334,300 49 3,375,700 28 4,996,000 29
13,09 13.80 10,93 18.43 6.23 18,66 3.56 27.62 30
231 5,550,700 218 | 8,215,600 86 5,567,400 16 2,147,300 31
8,83 18,26 8.33 24.08 3,29 16,30 081 8,29 32
242| 5,879,500 205 | 7,677,200 93 6,059,500 15 1,924,200 33
10.28 17,35 | _8.70 | ag;jyi_,,,,s 95 | _17.88 .64 5.68 34
106| 2,578,900 103 | 3,789,500 34 2,181.900 g9 1,156,300 35
11.46 16,91 11,13 24.86 3,68 14051 .97 7.58 36
18 428,100 26 | 1,028,500 12 27 .800 2 213,000 87
13,53 14,08 19.56 33,82 9.02 270&~ 1.50 7,00 33
118| 2,872,500 76 | 2,858,200 47 3,049,200 4 54,900 30
9.10 18.41 5.86 18.32 3.62 19,55 .31 3.56 40
110| 2,674,900 83 | 3,173,500 54 3,746,400 11 1,612,300 41
8,81 15,04 6,65 17 .84 4,33 21,07 .88 9,06 42
58| | 1,381, 0 81 Tas .0 13 913,400 3 411,100 43
9.00 17i16 5.73 17.30 2.13 11,81 .49 5,32 44
3 83,100 3 109,500 8 597,800 B L 45
8,34 8.67 8.33 iynds 22,22 62,36 - - 46
52| 1,264,100 45 | 1,725,600 =3 2,235,200 8 1,201,200 47
8,65 .91 7.49 18,98 5,49 24,59 1.33 13,21 48

An (X) indicates that f;Eure

s are withheld to avoid disclosin

dhmmm Amnn

g individual operations,



Table 9 (Cont'd.) -

S A0

Economic Division and
Size. of Locality

QO ~1 0 Ut O8O

9
10
11
12
13
14
15
16

1g
18
19
20
458
_e
23
24

5
26
_7
28
22
30
31
32

33
34
35
36
37
38
39
40

41
42
43
44
4%
46
47
48

CANADA’ Tot&l(l) 6400060000000
Per cent ofptobal s st e b
30,000 population or over ...
Per ‘centiiof tatail e s ettt o
10,000 - 30,000 population ..
Per cent of tot8l ceecesoss
Under 10,000 population .....
Per cent of total cceeoeses

Maritime PrOVinceS 600esseDe
Per cent of total cuieececee
30,000 population or over ...
Per cent of total ...csccce
10,000 - 30,000 population ..
Per cent of total .ececcase
Under 10,000 population ..c..
Ber.cent of hotall o 8. ek

QUELELE LB A: « bie sl Bt ialo T aleE RN
Per cent of total ..eccosco
30,000 population or over ...
Per cehit, of totalls oo o
10,000 - 30,000 population ..
Per cent of total ..ecoscse
Under 10,000 population .....
Per cent of totall «esees o

ONEaTA G o 40 cierets slbldsls Sl Shale Bl
. Pel cenis off tohaliiel fol srhatcrs
30,000 population or over ...
Per cent of totalt sl tielatas- »
10,000 - 30,000 population ..
PeT cent, off BOGAL gt oo o
Under 10,000 population <.e.s
Per cent of total «.ceoecas

Prairie Provinces cossccecees
Per cent of total ...cecceo
20,000 population or over ...
Per cent of total .ecseecos
10,000 - 30,000 population ..
Per cent of total .eeccesee
Under 10,000 population .....
Per cent of total sboscaase

BritiSh Columbia cesgenvacoacs
Per cent. ofiiotaliler Rt fa.
30,000 population or over ...
Per cent of total cceoencee
10,000 - 30,000 population ..
Per cent of total coecoccces
Under 10,000 population .cc.o
Per cent of total nceevsncs

B. Combination Stores
Total, All Stores Under $10,000 [£10,000 - £19,999
Stores Sales Stores| Sales |Stores Sales
3 $ =
4,964 (145,413,100 1,360 6,686,600| 1,216(|17,124,000
100,00 100,00 27.40| 4,60 24,50 IS TA
2,048 66,107,500 391| 2,026,100 519| 7,340,500 >
100g00 100.00 119009 3006 25034 llolo
804( 30,733,700 179 875,300 181| 2,609,400
100.00| 100.00 | 22.27| 2.85 | 22,51|  8.49
2,112 48,571,900 730 3,785,200 516| 7,174,100
_lOOgOO lQQOOO 37 .41 oafed 24,43 4;&;77 - t
55| 13,185,900{ 180| 848,800( 130 1,801,900
100,00 100,00 32030 6,44 23,38 158 LG
125| 3,526,600 21| 141,100 37 517,800
100.00| 100.00 16.80 3.43 29.60 14,68
82| 2,381,900 18 87,200 20 291,900
100.00| 100.00 21.95 3,66 24,40 12.25
349| 7,277,400 141 640,500 A 992,200
100.00 100,00 40.40 8,80 20,92 13165
1,541 47,701,900 5141 ,+14, 100 369| 5,178,800
100,00 100.00 22,78 3.59 23.95 10,86
807| 31,871,600 79| 457,300 184| 2,641,900
100.00 100,00 9,79 1.43 22,80 8.29
199| 6,816,300 z1| 155,000 46| 656,000
100,00 100.00 15258 2.27 23,11 9.62
535 9,014,000 241|1,101,800 139| 1,880,300
100.00| 100,00 45.04| 12.22 25.98 20.87
1,990 61,604,200 sl1|2,541,100| 5O0L| 7,134,400
100,00( 100,00 25,68 4,12 25,18 11.58
683| 19,226,700 147 752,700 188| 2,643,000
100.00 100,00 2l 253 3,91 ariba 13,75
477| 19,093,300 113 543,200 108 L, 5633500
100.00! 100.00 23.69 2.84 22.64 8,19
830| 23,284,200 261[1,245,200 205| 2,928,100
100,00 100,00 ZOL 24 Sle o8 24.70 125
726 17,031,200 287| 1,410,500 181 | 2,622,900
100.00] 100,00 39,54 8.28 24.93 181 _ 4 '
354| 8,369,700 133] 647,800 92| 1,296,800
100,00 100.00 5T Tl 25,98 15.49
41 1,520,900 16 80,200 6 85,200
100.00 100.00 39.03 5.27 14.63 5.60
331| 7,140,600 138 682,500 83| 1,140,900 «
100.00 100.00 41,68 9.56 25.08 15,948
5. 5,889,900 Sl 172,100 35 486,000
100,00 100,00 20,53 2,92 23.18 8:25" §§
79 3y, 2, 900 i8]t 47,200 18 241,000
100,00 100,00 13095 W52 o esfls. b e
5 921,300 1 9,700 i 13,000
100.00| 100,00 20,00 1205 20.00 L. 41
67| 1,855,700 199 LIS, 260 16 232,000
100,00 100.00 28.%5 6.21 23.88 12.50

(1) See Introduction, Page 8.



Table 9 (Cont'd.) -

L

B, Combination Stores
£20,000 - $29,999 | £320,000 - £49,999 | $50,000 - £99,999 | £100,000 or Over
Stores Sales Stores Sales Stores Sa;es Stores Sales
$ $ $

772 18,564,600 786 | 30,349,900 655 | 45,077,5Q0 175 | 27,610,500 1
15.55 12,77 15,83 20,87 13.20 31,00 3.52 18.98 2
366 8,823,000 385 | 14,887,700 312 | 21,086,000 75 | 11,944,200 3
17.87 13.35 18.80 22462 15.24 31,90 3.66 18.07 4
124 3,018,500 143 5,485,300 117 8,298,100 , 60 | 10,447,100 5
15.42 9.82 17.79 17.85 14.55 27.00 7.46 33.99 6
282 6,723,100 258 9,976,900 226 | 15,693,400 40 5,219,200 7
_13.35 13.84 12428 20.54 10.70 | 32,31 1,89 10.75 8
88 2,086,400 90 3,498,200 60 4,011,700 8 938,900 9
15.83 _15.82 16,19 26.53 10.79 30.42 1,44 7.12 10
22 520,700 26 1,004,500 %] i) 2 (x) 11
17.680 14,76 20.80 28.48 13,60 (x) 1.60 () 12
14 329,800 15 567,300 14 (x) 4L (x) 18
17.07 13.85 18.29 23.82 17ar (%) =g (X) 14
52 1,235,900 49 1,926,400 29 1,916,300 5 566,100 16
14.90 16.98 14.04 26.48 8.31 2B.33 1.43 7.78 16
276 8,628, 600 274 | 104288 200 213 | 14,355,800 58 9,489,400 17
17.91 12,90 p Uy R T Ay 30.09 3.76 19.89 18
165 4,013,900 180 6,851,400 154 | 10,275,300 45 7,631,800 19
20.45 12.59 22.30 21.50 19.08 ER. 24 5.58 23.95 20
42 995,500 41 1,553,200 30 2,096,700 9 1,359,900 21
Rk 1 14.60 20,60 22.79 15.08 30.77 4,52 19.95 22
69 1,619,200 53 1,930,600 29 1,983,800 4 497,700 23
12.90 17.96 9.91 21.42 5.42 8000 75 5.52 24
312 7,503,300 321 | 12,490,600 258 | 18,491,300 87 | 13,443,500 25
15,68 12,18 16.13 20.28 12,96 30,02 43 _21.82 26
132 3,110,800 123 4,811,300 76 5,351,800 17 2,557,100 27
19.33 16,18 18.01 25,02 11.13 27 .84 2.49 13.30 28
62 1,545,700 84 3,239,600 66 4,725,000 44 7,476,500 29
13.00 8.10 s Gl 16,97 13.84 24.75 9,22 39.15 30
118 2,846,800 A 4,439,700 116 8,414,500 26 3,409,900 31
14,22 12.23 13.73 19.07 13,98 36,14 3.13 14.64 32
78 1,879,000 74 2,928,500 91 6,056,200 15 2,234,100 33
il W T I ' PTOF. D 1P !l Y gy 35,56 2,07 13.12 34
39 969, 300 29 1,535,000 44 3,015,200 @ 905, 600 35
2108 11.58 11,08 18.34 12.43 36.02 1.98 10.8% 36
3 147,500 3 125,200 6 387,500 4 695, 300 3y
14.63 9.70 32 8.23 14.63 25.48 9,76 45,72 38
33 762,200 32 1,268,300 41 2,653,500 4 633,200 39
9,97 10,67 9,67 17.76 12,39 37.16 el 8.87 40
18 467,300 27 1,097,400 33 2,162,500 7 1,504,600 43
gz )l isos 17.88 18.63 | 21.85 36.72 4,64 25,55 42
8 208, 300 17 685,500 21 1,349,500 4 581,400 43
10015 6,69 21,52 22.02 26,58 43,35 5.06 18.68 44
- 5 c . % (x) 7 (x) 45
- & 4] - 20,00 (X) | 40.08 (%) 46
10 259,000 10 411,900 ylh | q.9] 1 (x) 47
14,93 13,96 | 14.93 22,20 | 16.42 (Xx) | 1.49 (x) 48

mighii)*ggdicates that figures are witﬁﬂeld to avoid disclosing indlvidual operatiosms,
but these are included in the totsels.,



Table 9 (Cont'd.) -
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C. Meat Markets
Economic Division and Totel, All Stores| Under §£10,000 [£10,000 - £19,999
Size of Locality Stores Sales |Stores Sales _|Stores Sales
¢ ¢ ¢
1 CANADA, Total(l) eceececes. | 4,967|76,834,500 2,602 10,508,300| 1,138 16,079,900
2 Per cent of total «...... | 100,00{ 100.00 52,38 13.68 28,91 20,93
3 %0,000 population or over .| 1,517|37,019,600 423 | 2,367,300 491 | 7,134,300
4 Per cent of total ....... | 100.00] 100.00 27.88 6.37 32,37 18.2¢
§ 10,000 - 30,000 population. 384| 8,076,200 116 613,000 93| 1,327,400
6 Per cent of total ..ese.. | 100.00( 100.00 31.86 7.59 25.55 16.44
7 Under 10,000 population ... | 3,086|31,738,700{ &,063| 7,538,000 558§ 7,618,300
8 Per cent of total ..esse. [ 100,000 100,00 66.85 23,75 17,95 24,00
9 Maritime Provinces ..eveeeo 304| 2,279,700 241 675,400 36 457,200
10 Per cent of total .eeesse [ 200.,00] _100.00 79,87 29,62 11,84 20,05
11 30,000 population or over . 34 701,300 13 65,200 ¥ 98, 300
12 Per cent of total .......|100.00( 100.00 38.23 9,30 20,89 14,02
13 10,000 - 30,000 population. 21 368,300 10 47,500 5 58,300
14 Per cent of total ....... | 100,00 100.00 47 .62 13.26 23.81 LB a7
15 Pnder 10,000 populetion ... 249( 1,220,100 218 562,700 24 300,600
16 Per cent of total ....... | 100.00| 100.00 87,55 46,12 9.64 24.64
iz, QUEbec ssososesesssnsseesed 1,560 19,295,500 3968 5,455,100 3282 4,408,400
18 Per cent of total ese.ee. | 100,00 100.00 62,05 17.80 20,64 22.85
19 30,000 population or over . 526|12,647,000 138 793,000 1944 2,716,100
20 Per cent of total .ee....| 100,00/ 100.00 26.24 6.27 36.88 21.48
21 10,000 - 30,000 population. 86| 1,259,000 37 198,300 - ] 302,800
22 Per cent of total .......| 100.00f 100.00 43.03 15.76 26,58 24.056
23 Under 10,000 population ... 948| 5,387,300 793 2,443,800 106 | 1,389,600
24 Per cent of total «...ses | 100,00 100.00 83.65 45.3%6 11.18 26.79
05 ORtario iesesecsssasiessdeenl, LoBEN| 1,588,800 568 | 2,757,500 408 | 5,922,200
26 Per cent of total ....... | 100.00] 100,00 57.29 8.75 26,79 18.79
27 30,000 nopulation or over . 526|14,952,700 123 668,900 147 2,281,100
28 Per cent of total .....s.| 100.00| 100,00 23,38 4,47 27.95 14.92
29 10,000 - 30,000 population. 202! §,181,300 53 280,900 53 783,600
30 Per cent of total seees...| 100,00| 100,00 26,24 5.42 26.24 15.12
31 Under 10,000 population ... 795|11, 389,800 392 1,807,700 208 | 2,907,500
32 Per cent of total ..ese.. | 100.00| 100.00 49.31 15.87 28,16 25.53
33 Prairie Provinces .ceeecee.| 1,151/13,850,100 693| 2,850,700 251 | 3,636,900
34 Per cent of total ....... | 100,00/ 100.00 80.21 BRSNS | 20 .81 25,54
35 30,000 nopulation or over . 240| 4,581,400 89 444,900 74| 1,076,000
36 Per cent of total .......| 100.00| 100.00 37.09 2.7 30.83 23.49
37 10,000 - 30,000 population. 41 924,800 10 35,200 1 162,600
38 Per cent of total .......| 100.00( 100.00 24.39 3,81 26,83 16.50
39 Under 10,000 population ... 870| 8,343,900 $94| 2,370,600 166 | 2,308,300
40 Per cent of total .ceee..| 100,00/ 100.00 68,28 28,42 18.08 27.66
41 British Columbia esevscccen 426| 9,805,000 13 784,800 121 | 1,755,200
42 Per cent of total eecesee | 200,00 100,00 30,75 8.01 28,40 17,30
43 30,000 population or over . 191| 4,137,200 60 386,300 69| 1,012,800
44 Per cent of total .......| 100,00 100.00 31.41 9.3 36.13 24.48
45 10,000 - 30,000 population. 14 352,800 6 51,100 2 30,100
48 Per cent of total .......| 100.00( 100,00 42.87 14.48 14.28 8.53
47 Under 10,000 population ... 21| 6,315,000 65 348,400 50 712,300
48 Per cent of total ..eee.. | 100.00| 100.00 29.41 6,65 22,62 13.40

(1) Canada total includes Yukon and Northwest Territories. Also see Introduction, Page 8.
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C. Meat Markets

e e e T S I
_$£20,000 ~ $29,999| £30,000 ~ £49,999 | $50,000 - £99,999 ] £100,000 or Over
stores Sales otores Sa%eg Stores oales Stores Sales
¢ ¢
576 |13,625,100 417 | 15,553,300 173 (11,643,100 61 9,424,800 b
11,60 1,031 _Badn | 1 gheed 3,48 515 13,25 -l 29 t: AN
262 | 6,232,400 199 | 7,415,300 99 | 6,769,300 43 7,111,000 3
7. 2F 16.83 13,12 20.03 6,53 18.29 2.83 19.21 4
69 | 1,632,700 s1 | 1,912,700 %1 | 2,151,800 4 438,600 5
18.96 20.22 14.01 23,68 8.52 26.64 1,10 5,43 6
245 { 5,760,000 167 | 6,225,300 43 | 2,722,000 14 1,875,200 2
7,94 18.15 5.41 19,61 1.39 8,58 ,46 5.91 8
1 250,500 11 399, 300 3 227,200 2 270,100 9
3,62 10,99 3,62 17,252 .99 9.97 66 QL85 10
7 158,700 5 177,800 1 (x) 3 (%) 11
20,59 22,63 171 25.35 2.94 (x) | 2.94 (X} 12
2 45,500 3 (x) 1 (%) - - 13
9.52 12.70 14.29 (x) 4,76 (%) e - 14
2 46,300 3 (x) d 9.9) il (%) 15
.80 3.79 1.21 (x) .40 (x) »40 (x) 16
136 | 3,120,900 81 | 2,954,500 %6 | 2,409,800 17 2,964,600 4
8.72 16.18 5,19 15.31 2.31 12.49 1.09 15,37 18
87 | 2,012,400 62 | 2,283,200 29 (x) 16 (x) 19
16.54 15.91 11.79 18.05 5,51 (x) | 3.04 (x) 20
18 419,200 8 (x) i (x) - - 21
20,93 33.30 9,30 (x) 1.16 (x) = o 22
31 689, 300 11 (x) 6 (x) 1 (x) 23
3.27 12,79 g (x) .63 (x) Al (x) 24
244 | 5,771,700 191 | 7,118,700 84 | 5,820,100 28 4,133,600 25
16,02 18,31 ° |-12:84 | . pohdRe 5,52 18246 | 1.84 Tl 10 26
100 | 2,386,200 89 | 3,344,200 47 | 3,279,400 20 [&,042,300 27
19.01 15.96 16,92 22,37 8.94 | 21,93 3.80 20.35 28
28 899,700 30 | 1,131,200 25 | 1,747,500 3 338,400 29
18.81 17.36 14.85 21.83 12.38 33.74 1.48 6.53 20
106 | 2,485,800 72 | 2,643,300 Ia 793,200 5 752,300 31
13.33 20k 83 9,08 oF 2 1.51 6.96 .63 6.60 32
103 | 2,492,500 76 | 2,846,600 24 | 1,565,200 4 558,200 .3
8,95 18,00 6,60 20.55 2,09 11,30 .34 4,03 34
26 889,900 24 882,800 15 | 1,000,200 2 287,600 25
15,00 19.42 10,00 19.27 6,25 21.83 +83 6.28 36
8 195,500 9 346,600 5 194,900 - a z7
19.51 21.14 21.95 37.48 7.32 21,07 a2 B 38
59 | 1,407,100 43 | 1,617,200 6 370,100 2 270,600 %9
6.78 16.86 4,94 19.38 .69 4,44 +23 3.24 40
82 | 1,989,500 56 | 2,156,400 26 | 1,620,800 10 1,498,300 41
19 20,29 15 .45 | 21,99 6,10 16.53 2435 15,28 42
73 785,200 19 727,300 (i (x) 4 (%) 4%
5.99 18.98 9,95 17.58 5,67 () [Rlan (x) 44
3 72,800 i 46,300 1 (x) 1 X) 45
21.43 20.64 7.14 13.12 7.14 Gy 7,18 §x) 46
47 | 1,131,500 36 | 1,382,800 18 | 1,119,800 5 620, 200 47
ba 2N 21.29 16.29 26,02 8,15 21.07 2.26 11167 48

An (X) indicates that figures are withheld to avoid disclosing individual operations,
but these are included in the totals,



Table 10.-—Grocery Stores, Operating Expenses

A. Comparison by Provinces

Operating Expenses Rent per
Average Payroll, Other oper— ¢100

Number sales Per | including Per |atingexpen-| Per | sales in

of Net Sales per Total |$100 |proprietors’|$100 |ses, includ-|$100 leasged

stores (1930) store expenses |sales| services |sales| ing rent |sales| premises

$ $ ¢ ' ¢ $
Canada, Total(l) ...... | 9,314|187,023.700| 20,080 | 29,864,100/15.97| 17,077,600 | 9.13| 12,786,500 6.84 2.86
Prince Edward Island., 69 862,100| 12,494 134,600|15.61 81,600 | 9.46 53,000 6.15 1493
Nelia BEotida .. ok o Seood 524 7,867,700| 15,015 | 1,259,200|16.00 719,600 | 9.15 539,600| 6.85 2,35
New Brunswick cceccces 319 4,687,900 14,696 768,200|16.39 456,400 | 9.74 311,800| 6.65 2.85
Quebet ...onnovocecoes | 2,822 49,080,900| 17,392 | 8,544,200{17.41| 4,902,400 | 9.99| 3,641,800 7.42 3.35
Ontario.cooo0ccssscecss | 3,393 81,085,800 23,892 | 11,970,600{14.77| 6,745,000 | 8.32| 5,226,600 6,45 2.62
Manitoba ...c0cc0v000000 510| 8,127,300| 15,936 | 1,368,300|16.84 789,300 | 9.71 579,000| 7.13 5.33
Saskatchewan ....occco 462 9,928,900| 21,491 | 1,740,000|17.52 948,100 | 9.55 791,900 7.97 2.59
Bberth ... c-nueucoe 426/ 9,298,600( 21,828 | 1,389,100(14.94 838,900 | 9.02 550,200| 5.92 2.46
British Columbia ..... 788 15,959,100] 20,253 2,677,100/16.77| 1,589,200 ( 9.96{ 1,087,900| 6.81 2.76
B. Stores Classified According to Size of Business
B et Y B LY $
Potal, Al) Stered ... 9,314/187,023,700| 20,080 | 30,967 ,900}16.56| 18,182,200 | 9.72| 12,785,700| 6.84 2.85
Under §10,000 annual
gale8 ..o.scvwecescos | 3,985 18,072,1000 4,537 | 5,126,700|28.37| 3,004,800 [16.63] 2,121,900(11.74 |y u g
Total, over $10,000

annual sales ........ | 5,331/168,951,600| 31,692 | 25,841,200/15,30| 15,177,400 | 8.99{ 10,663,800]| 6.31 2. 37
$10,000 - $19,999 ... | 2,105 29,723,800| 14,121 | 5,778,700{19.44| 3,738,700 |12.58| 2,040,000| 6.86 3.59
$20,000 - $29,999 ... | 1,238/ 29,885,000| 24,140 5,046,700/16.89| 3,024,600 |10.12| 2,022,100| 6.77 2.%6
$30,000 - $49,999 ... | 1,054 39,484,900| 37,462 | 6,016,800/15.24| 3,490,400 | 8.84| 2,526,400 6.40 2.25
$50,000 - $99,999 ... 469| 30,696,500 65,451 | 4,233,300(13.79| 2,401,900 | 7.82( 1,831,400 5.97 1.9
$100,000 - $199,999 . 121| 16,613,600(137,302 | 1,934,200(11.64| 1,028,800 | 6.19 905,400 5.45| 1.62
$200,000 - $299,999 . 34| 8,085,100|237,797 704,800 8.72 336,500 | 4.16 368,300 4,56 1.26
$300,000 - $499,999 . 10| 3,184,200|318,420 366,900(11.52 196,200 | 6.16 170,700| 5.36 1.53
Unclassified(2) ..... 300( 11,278,500 37,595 | 1,618,900(14.35 819,400 | 7.27 799,500| 7.08 197

(1) Includes Yukon and Northwest Territories.
f2) Includes chain units which could not be classified separately as to amount of sales.

. kY

-



Table 10 (Cont'd.) -

I

Independent Stores,
Total

RN R NN N

Under £10,000 annual
SATIEEI L le 1o, olbhe orel=isre

Over $10,000 annual
SAILEIS o\ sialatalareio e aia a

Independent Stores in
Voluntary Chains,
Total 8OO VU OOREODO

Under $10,000 annual
SRS SN oI tals o oo
Over $10,000 annual
SANCISER e gl ofe s e, 0%

Chain Stores, Total .

Under £10,000 annual
881€8 cveecevsscacs
Over $10,000 annual
SEMEISUL T hl s ST s Srorete

- -
C. Stores Classified According to Type of Operation
$ > ¢ ¢ ¢
6,616 | 87,667,600) 13,251 | 16,753,100}19.11 | 10,698,400 | 12.20 | 6,054,700 | 6.91 | 3.51
3,750 | 16,502,900 | 4,424 4,738,200|28.71| 2,804,600 | 18.99 | 1,933,600 |11.72 | 7.27
2,886 | 71,164,700 | 24,659| 12,014,300|16.88 | 7,893,800 11.09 | 4,121,100 | §.79 | 2.58
1,306 | 29,946,800 | 22,930 4,755,200(15.,88| 3,000,300 | 10,02 | 1,754,900 | 5.86 | 2.81
240 | 1,473,100| 6,138 356,000 (24,17 182,000 | 12.3% 174,000 |11.82 | 7.38
1,066 | 28,473,700 | 26,711| 4,399,200[/15.45| 2,818,300 9.90 | 1,580,300 | 5.55 | 2.50
1,392 | 69,409,300 | 43,863 9,459,600/13.63| 4,483,500 | 6.46.| 4,976,100 [ 7,17 | 2.16
b 1 96,1004 * 7,398 32,500 (33,82 18,200 | 18,94 14,300 | 14.83 | 4.02
1,379 | 69,313,200 | 50,263 9,427,100|13.60| 4,465,300| 6.44 | 4,961,800 | 7.16 | 2.14




Table 10 (Cont'd.) -

D. Comparison by Economic Divisions and Size of Locality
Operating Expenses
Average Payraoll, Otler oper-
Number sales Per | including Per |atingexpen-| Per
of Net Sales per Total |[$100 [proprietors'|$100 |ses,includ- [#100
stores|  (1930) store expenses |sales| services |sales| ing rent |sales
$ ; 2 $ 3

Canada, Total(l) occoeecvececeens | 9,314/187,023,700| 20,080 | 29,792,500{15.93| 17,006,100 | 8.09| 17,786,400| 6.84
Places having population of -

30,000 or over e.oescsc0ceces | 4,218 96,002,400| 22,755 | 15,371,700|16.01| 8,513,600 | 8.87| 6,852,100| 7.14

10,000 - 30,000 scececovsvoee | 1,071} 28,206,700| 26,337 | 4,247,800(15.06| 2,453,500 | 8.71| 1,789,300 6.35

Less than 10,000 ..0..0ee00.0 | 4,024| 62,814,600, 15,610 10,173,000(16.20| 6,028,000 | 9.60] 4,145,000| 6.60

Maritime Provinces, Total ..... 912 13,417,700 14L212 2,164,100]15.13] 1,253,800 | 9.38 904,300 ] 6,74
Places having population of -

30,000 Or OVEXr ccceecccseseno {0 35,868,300( 17,583 804,000(15.61 331,400 | 8.57 272,600| 7.04

10,0600 - 350,000 cecsivnicncee 120y | h,509,600| 15,8097 298,400(15.54 163,900 | 8.53 134,500 | 7.01

Less than 10,000 ..ecec0cccee 72| 7,629,800 13,333 | 1,261,700{16.54 764,500 |10.02 497,200 | 6.52

Quebec, Total ccesocesccessescas | 2,822| 49,080,900| 17,332 | 8,502,700|17.32| 4,860,300 | 5.90} 3,641,800| 7.42
Places having pooulation of -

30,000 or over ......-.e0000s | 1,582( 33,087,600, 20,921 | 5,633,000(17.04| 3,184,200 | 9.62| 2,454,800 7.42

MOBOOER="3ORO00" . ol .o o' sisioio’s e o 86| 6,660,300 23,288 | 1,123,400/16.87 663,400 | 2.96 460,000 | 6.91

LesE than 10,000 .oiooc . s80e0” 954| 9,323,000 9,773| 1,740,300/18.67| 1,013,300 [10.87 727,000 | 7.80

vl

- 9?.—



Table 10 (Cont'd.) -

D. Comparison by Economic Divisicns and Size of Locality (Cont'd.) -

————

Ont!ario’ TOt&l oo )Oocotooo;o

Places having population of -
30,000 Or OVETr ceeoscovecosve
lo,OOO . 30’000 #3003 000000
Less than 10,000 0®coueacoeon

Prairie Provinces, Total .(....

Places having population of -
50,000 Or OVer ,vvvovovsocen
lo’om " 30,000 e ROV O0O0RN
Less than 10,000 0000300030

British Columbia, Total ...ous

Places having population of -
50,000 Or OVEr coco0ecocvvvoco
U G0 = "STHO00 8 ois soloioals oo
Less than 10,000 ceocecencee

e

~ -

-

$ ¢ $ ¢ ¢
3,393 | 81,065,800 | 23,892 | 11,927,100(14.71 | 6,701,500 | 8.26 | 5,225,600 6.45
1,419 | 38,760,500 | 27,315 | 5,788,600(14.93 | 3,124,800 | 8.06 | 2,663,800| 6.87
545 | 16,302,000 | 29,912 | 2,305,800(14.14 | 1,310,700 | 8.04 | 995,100| 6.10
1,429 | 26,003,300 | 18,197 | 3,832,700|14.74 | 2,266,000 | 8.71 | 1,566,700| 6.03
1,398 | 27,354,800 | 19,567 | 4,509,400|16.48 | 2,588,300 | 9.46 | 1,921,100| 7,02
577 | 12,427,000 | 21,537 | 1,961,800(15.79 | 1,101,700 | 8.87 | 86n,100| 6.92
97 | 2,663,200 | 27,456 416,900 [15.65 259,800 | 9.75 | 157,100| 5.90
724 | 12,264,600 | 16,940 | 2,130,700 (17.37 | 1,226,800 |10.00 | 903,900| 7.37
788 | 15,959,100 | 20,253 | 2,676,400|16.77 | 1,588,500 | 9.95 |1.087,900]| 6.88
421 | 7,849,000 | 18,644 | 1,378,300 (17.56 777,500 | 9.91 | 600,800| 7.65
23 661,600 | 28,765 103,300 [15.61 60,700 | 9.17 42,600| 6.44
344 | 7,448,500 | 21,653 | 1,194,800 [16.04 750,300 |10.07 | 444,500| 5.97

(1) Includes Yukon and Northwest Territories.



Table 11.-—-Combination Stores, Operating Expensges

A. Comparison by Provinces
Operating Expenses Rent per
Average Payroll, Other oper- $100
Number sales Per | including Per |atingexpen-| Per | sales in
af Net Sales per Total |%$100 |proprietors'| $100 |ses,includ-|$100 leased
stores (1930) store expenses |sales| services | sales| ing rent |sales| premises
¢ $ ¢ ¢ $
Canada, Total .c...... | 3,670[135,936,800| 27,040/ 23,693,700/17.43| 13,752,500 | 10.12]| 9,941,200 | 7.31 2.46
Prince Edward Island. 10 166,600 16,660 16,500| 9.90 10,000 | 6.00 6,500 | 3.90 2.05
Nova Scotlia ceesscees 192 5,658,000 29,469 883,000{15.61 563,300 | 9.78 329,700 | 5.83 1.73
New Brunswick .ceeeoe 151 4,214,800 27,913 636,100/15.09 414,900 | 9.84 221,200 | 5.26 1.72
Quebed .cecseessscces | 1,044| 38,094,400 36,489 7,194,100/18.88| 4,166,100 |10.94| 3,028,000 | 7.94 2.93
Ontario eo.eevesesese | 1,597| 65,322,700 40,903| 11,097,800/16.99| 6,398,900 ( 9.80| 4,698,900 | 7.19 2.47
Manitoba ccsecocessseo 285| 7,466,800| 26,199 1,292,000{17.30 735,700 | 9.85 556,300 | 7.45 SRllt
Saskatchewan ceeeeecso 126 4,618,600 36,656 796,800 1725 465,100 | 10,07 331,700 | 7.18 2.52
Alberta .cceeseveccoo 137, 4,476,800| 32,677 774,900|17.31 425,200 | 9.50 349,700 | 7.81 2.66
British Columbia .... 128 5,918,100| 46,235| 1,002,500|16.94 583,300 | 9.86 413,200 | 7.08 2,16
B. Stores Classified According to Size of Business
== A $ $ 3 3 $ g
Total, All Stores .... | 3,670/135,936,800| 37,040| 24,610,100/18.10 14,668,500 | 10.79| 9,941,600 | 7.31 2.46
Under $10,000 annual
5al€8 cscocessssecno 671 3,704,100 5,520| 1,164,400|31.44 722,700 [ 19.561 441,700 |11.93 6,81
Total, over $10,000
annual sales ..o.0e0o | 2,999]132,232,700| 44,092 | 23,445,700/17.73| 13,945,800 | 10.55| 9,499,900 | 7.18 2,35
$10,000 ~ $19,099 .. 826/ 11,836,700| 14,330| 2,540,900|21.47| 1,682,200 | 14.21 858,700 | 7.26 3.32
$20,000 ~ $29,999 .. 581| 14,010,000| 24,114 2,617,500/18.68| 1,772,800 | 12.65 844,700 | 6.03 2.53
$30,000 - $49,999 .. 649| 25,143,600 38,742 | 4,361,000/17.34| 2,766,800 (11.00| 1,594,200 | 6.34 2.22
$50,000 - $99,999 .. 582| 40,260,300 69,176| 6,690,000/16.62| 3,866,000 | 9.680| 2,824,000 | 7.02 2.23
$100,000 - $199,999. 141| 17,556,700|124,516| 3,024,300|17.23| 1,608,300 | 9.16| 1,416,000 | 8,07 2.29
Over $200,000 ..oceo 22 17,207,400|327,609| 1,226,400(17.02 611,100 | 8.48 615,300 | 8.54 il VB
Unclassified(l) .... 198| 16,218,000| 81,909 2,896,000(17.86| 1,543,000 | 9.55| 1,347,000 | 8.31 2.54

(1) Includes chain units which could not be classified separately as to amount of

]

gales.
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Table 11 (Cont'd.) -

C. Stores Classified According to Type of Operation

Independent Stores,
B >}, b S, S S A
Under $10,000 annual
881eS cesescecanuss
Over $10,000 annual
BAlEeS seccssoesvoss

Independent Stores in
Voluntary Chains,
Total 00 D0DO0GE®IBOPeO

Under $10,000 anmmal
salles B0, a5 NN o

Over $10,000 annual
BN Gl I o o GG O

Chain Stores, Total(l)

$ ¢ $ ¢ $

2,377 /61,744,500 | 25,976 |11,342,000/18.37 | 7,457,200 [12.08| 3,384,800 | 6.29 2,39
616| 3,356,900 | 5,450 | 1,053,100| 31,37 653,600 (19.47 | 399,500 | 11.90 6.85
1,761 58,387,600 | 33,156 |10,288,900(17.62 | 6,803,600 [11.65| 3,485,300 | 5.97 2.14
604|20,709,000 | 34,286 | 3,471,600/16.76 | 2,370,300 |11.45| 1,101,300 | 5.31 2,02
53| 333,700 | 6,296 109,700] 32.87 68,100 |20.41 41,600 | 12.46 6.71
551|20,375,300 | 36,979 | 3,361,900/16.50| 2,302,200 [11.30| 1,059,700 | 5.20 1.94
689 53,483,300 | 77,625 | 9,796,500(18.32| 4,841,000 | 9.05| 4,955,500 | 9.27 2.67

(1) Only 2 combination stores

in this group had sales of less than $10,000, so that in
cording to size of business 1s possible.

this case no distinction ac-



Table 11 (Cont'd.) -

D. Comparison by Economic Divisions and Size of Locality
Operating Expenses
Average Payroll, Other oper-
Number sales Per | including Per |ating expen-{ Per
of Net Sales per Total |$100 |proprietors'|$100 |ses,includ~|$100
stores (1930) store expenses |sales| services |sales| ing rent |sales
¢ ¢ $ ¢ ¢

Canada, Total cecesecscscase.s | 3,670]135,936,800] 37,040 | 23,655,800|17.40] 13,714,500 |10.09] 9,941,300 | 7.31
Places having population of -

30,000 Or OVETr esseeseeesase | 1,688| 70,104,900 21,531 | 12,857,000(18.34| 7,314,800 [10.43] 5,542,200 | 7.91

BN = S0 000 . . csciensne 601 | 26,802,300| 44,596 | 4,421,200({16.50| 2,560,900 | 9.55| 1,860,300 | 6.95

Less than 10,000 ...ece.... | 1,381| 39,029,600/ 28,262 | 6,377,600(16.34| 3,838,800 | 9.84| 2,538,800 | 6.50

Maritime Provinces, Total ... 353( 10,039,400| 28,440 | 1,536,500{15.30 979,100 | 9.785 567,400 | 5.55
Places having population of -

50,000, OF GUET o+ 00w diesaoe 90| 2,694,600 29,940 444 ,500(16.50 280,700 |10.42 163,800 | 6.08

10,000 - 30,000 ..e0cc0ccee 58| 1,938,900{ 33,429 282,500( 14.57 171,000 | 8.82 111,500 | 5.76

l.eas than 10,000 ....ccceav 205 | 5,405,900| 26,370 809,500 14.97 527,400 | 9.76 282,100, || 5.21

Quebec, Total .vioeescocsvencs | 1,044 | 38,094,400| 36,489 | 7,171,700|/18.83| 4,143,600 [10.88] 3,028,100 | 7.95
Places having population of -

30,000 Or OVEr vesessccssse 615 | 26,740,100| 43,480 5,217,800/18.51| 2,955,100 {11.05| 2,262,700 | 8.46

W08 - SOSERE . chieecons 130| 5,082,600| 39,097 865,600|17.03 538,400 {10.59 327,200 | 6.44

Less than 10,000 .ccececcece 299 | 6,271,700 20,976 1,088,300J17.55 650,100 |10.37 428,200 | 6.98

® %
LS
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Table 11 (Cont'd.) -~
Bs

OnbETHO R TOBERL | Tul oteie sfls.s o o ova B

Places having population of -
507000 ‘ar*aer 05dscokescoss
10’000 - 50,000 SO OSPRROITO
Less than 10,000 eQeeesavoan

Prairie Provinces Iy Total . cowe

Places having population of -
SONOCCROEN OVETNE Haforore soioforsis oo
BUOT0[0I0ETE (0] (0TaT0 M ERERRE R
Less-than 20,000 &seuiows s a0

British Columbia, Tot8l coccos.

Places having population of -
REBREIE o< oMeT i a i s obotrash &
101,000 — 30,000 £3csis aoo aale 5
Ifiess than YOLHO000%. .1 ik aslers o5

Comparison by Economic Divisions and Size of Locality (Cont'd.) -

e

¢ S s 2
1,597] 65,322,700] 40,803 11,081,500/16,96 6,382,600 9,77 4,698,900 ] 7,19
832 28,567,200( 45,201 5,069,300|17.75 2,867,200 | 10,04 2,202,100 | 7.71
76| 17,313,300 46,046 2,892,400|16,71 1,649,500 9,53 1,243,100 7,18
589 | 19,442,200 33,009 3,119,800|16.086 1,866,100 9,60 1,255,700 | 6,45
548 | 16,562,200 30,223 2.865,900|17.,30 1,628,200 9.83 1,237,700 | 7.47
279| 8,891,000| 31,867 | 1,554,700|17.49 882,300 | 9,92 672,400 | 7.57
30 1,378,500 45,950 216,700(15.72 120,400 8.73 96,300 | 6,99
239 Brie9gs MEal v2E5529 1,094,500(17.39 625,500 9.94 489,000 | 7.45
128 5,918,100| 46,235 1,000,200|16,90 581,000 3,82 419,200 | 7.08
7e 3,212,000 44,611 570,700(17 .77 329,500 | 10.26 241,200 7.51
7 1,089,000)155,571 164,000|15.06 81,800 7351 82,300 eSS
49| 1,617,100| 33,002 265,500 |16.42 169,700 | 16.49 95,800 | 5.93




Table 12.—Meat Markets, Operating Expenses

A. Comparison by Provinces
Operating Expenses Rent per
Average Payroll, Other oper- £100
Number sales Per | including Per (ating expen-| Per | sales in
of Net Sales| per Total |$100 |proprietors'|$100 |ses, includ-|&100 leased
stores (1930) | store expenses |sales| services |seles| ing rent |sales | premises
¢ $ $ ¢ ¢
Canada, Total(l) ..... | 2,940|60,944,500| 20,729 ] 12,596,100(20.67)| 7,665,500 [12.58| 4,930,600 | 8.09 .58
Prince Edward Island. 17 242,800| 14,282 53,000(21.83 34,400 |14.17 18,600 | 7.66 1.86
Nova Scotia ..ceveece 46 694,200 15,091 140,900] 20. 30 103,000 | 14.84 37,900 | 5.46 1.84
New Brumnswick ....... 40 531,700| 13,293 116,400 21.89 72,300 | 13.60 44,100 | 8.29 1.90
QUEDEC cevueassnccaon 710|12,813,700| 18,047 | 2,654,100|/20.71| 1,697,000 [13.24| 957,100 | 7.47 27
Ontario .eeeeceeee... | 1,070(26,344,000| 24,621 | 5,060,900(19.21| 3,107,600 |11.80| 1,953,300 | 7.41 | 2.53
Manitoba .ceccovecccss 188| 2,702,800| 16,088 588,600|21.78 351,400 | 13.00 237,200 | 8.78 3.22
Saskatchewan ..c...... 95| 3,727,700| 12,636 856,600| 22.98 517,100 |13.87 539,500 | 9.11 3.81
Alberta ..ccecccecces 270| 5,150,200 19,075| 1,161,200|22.55 644,300 [12.51 516,900 |[10.04 3.22
British Columbia .... 322| 8,659,800| 26,893 | 1,941,200/22.42| 1,128,600 |13.03 812,600 | 9.39 2.55
B. Stores Classified According to Size of Business
Total, All Stores .... | 2,940160,944,500| 20,729 | 15,%73,100{21.94] 8,442,700 !13.85| 4,930,400 | 8.09 278
Under $10,000 annual
88l€8 cocesscecooseo | 1,086| 5,327,900| 4,906 1,971,900|37.01( 1,242,300 {23.32 729,600 |13.69 5.96
Total, over $10,000
annual sales ..oecceo 1,854{55,616,600| 29,998 | 11,401,200|20.50| 7,200,400 112.95] 4,200,800 | 7.55 2159
$10,000 - $19,999 .. 774(11,099,800| 14,341 | 2,814,300|25.35| 1,830,200 |16.49| 984,100 | 8.86 | 3.26
$20,000 - $29,999 .. 459(10,899,200( 23,746 | 2,351,300|21,57| 1,502,100 |13.78| 849,200 | 7.79 | 2.65
$30,000 - $49,999 .. 262|13,633,900| 37,663| 2,797,700|20.52! 1,764,500 [12.94| 1,033,200 | 7.58 2.14
$50,000 - $99,999 .. 1s7(10,630,600{ 67,711 | 1,908,400|17.95| 1,171,700 |11.02 736,700 Bl 95 2.08
$100,000 - $199,999. 44| 5,503,400)125,077 877 ,800115.95 527,800 9.59 350,000 6.36 128
Over $200,000 .v.... 9| 2,475,700(275,078 303,500|12.26 206,700 | 8.35 96,800 | 3.91 1. 2T
Unclassified(2) .... 49| 1,374,000| 28,041 288, 60021 .00 137,800 |10.03 150,800 {10.97 3.3

(1) Includes Yukon and Northwest Territories.
(2) Includes chain units which could not be classified separately as to amount of sales.

s
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Table 12 (Cont'd.) -

C. Stores Classified According to Type of Operation

I

—

Independent Stores,
Total

Under £10,000 annual
sales 9900000900090 0

Over §10,000 annual
o ™ R e e e

®S0ecOoesoO0BSOSdR

Chain Stores, Total ..

Under $10,000 annual
8alesr ciseseawscnsee

Over $10,000 annual
3&198 e B BIsSDEOSTss N

-

S—

$ ¢ $ ¢ ¢
2,72052,418,900 19,272 | 11,458,800(21.86 | 7,434,400[14,18 | 4,024,400 | 7.68 2,68
1,074| 5,255,000 | 4,893 | 1,940,500(36.93 | 1,230,100|23.41 710,400 | 13.52 5.94
1,646 /47,163,900 | 28,654 | .9,518,300|20.18 | 6,204,300|13.15 | 3,314,000 | 7.03 2.51
220! 8,526,600 | 38,753 | 1,914,300/22.45 | 1,008,300/11.83 906,000 | 10,62 2.81
12 72,900 | 6,075 31,400{43.07 12,200(16.74 19,200 | 26.33 6.90
208| 8,452,700 | 40,638 | 1,882,900(22.28 996,100(11.78 886,800 | 10.50 2.78




Table 12 (Cont'd.) -

- vg.—

D. Comparison by Economic Divisions and Size of Locality
Operating Expenses
Average Payroll, Cther oper-

Number sales Per | including Per |atingexpen-| Per

of Net Sales per Total |[$100 |proprietors’|$100 |ses, includ-|$100

stores (1930) store expenses |sales| services |sales] ing rent |[sales

¢ $ § $ $

Canads, Petal(T) < cowecvaresmnsvesea 2,940] 60,944 ,500| 20,729 | 12,525,000) 20.55 7,594,400 [12.46] 4,930,600 8.09
.Places having population of -

30,000 Or OVEr .c.oeesssseessss | 1,090|30,869,600( 28,321 | 6,119,400/19.82( 3,827,000 |12.40| 2,292,400 | 7.42

10,000 - 30,000 secce0scesscess 261| 7,148,300 27,330| 1,390,800({19.45 818,800 {11.45 572,000 | 8.00

Less than 10,000 .ecevcwc---n00| 1,589|22,926,000! 14,428 | 5,014,800(21.87| 2,948,600 |12.86| 2,066,200 | 9.01

Maritime Provinces, Total .secc... 103| 1,468,700 14,259 305,700| 20,81 205,100 [13.96 100,600 | 6,85
Places having population of -

30,000 O OVET sscoesssssssansny 21 525,700 25,033 100,600(19.14 73,600 |14.00 27,000 5.14

20,000 = BO,000 ....5.s0c00cs0s 14 Sl G061 22,257 61,800{19.83 40,900 |13.13 20,900 | 6,70

Less than 10,000 ,.ccavenn-coes 68 631,400 9,285 143,300 22,70 90,600 |14.35 52,700 8,585

megbec. Total csvccsvinvunncessso 710(12,813,700| 18,047 2,617,000]|20.42 1,659,900 |12.95 957,100 7 .47
Places having population of -

50,000 Or OVEr c.eevvss0000vcen 336| 9,298,500 27,674 1,796,100|19.32| 1,165,400 |12.53 630,700 | 6.79

10,000 - 30,000 .eceascovuvosssa 45 738,400| 16,409 155,400(21.056 101,500 (13.75 $3,900 7 .30

less than 10,000 ..vseesvoncses 3291 2,776,800 8,440 665,500| 23,97 393,000 |14.15 2ra 500 | 9,82

]
3 b o~ .



Table 12 (Contfd.) -

D. Comparison by Econoric Divisions and Size of Locality (Cont'd.) -

0n+ririo’ TOt&J DS IDTGEPOUOSESEBTO

Places having population of -
30,000 Or OVer csevcnvecvensosso
10,000 - 30,000 .ec0nsecsaccsnn
Less than 10,000 sas 00D OO O

sovQ

Prairie Provinces, Total

G r0ce@ee

Places having population of -
30,000 OT OVEI' coenencsceconsa:
10,000 - 30,000 cowvsovoos
Less than 10,000 ,.,c.s

290 e v

» o @ 00

Britigh Columbia, Toval ...cnren-.

Places having population of -
50.000 Or OVEXr cwovesasae
IEGNOOET — o 30RO+ .o/ 50 hore s:3Mess
Leisisy tBan 1 10,0004 . oo v ub smob s cas

"0 80080

¢ $ ¢ ¢ ¢

1.,070| 26,344,000 | 24,621 | 5,026,900{19.08 | 35075;600}-11.86] 1,953,300 7.42
403|13,133,900 | 32,590 | 2,485,800(18.93| 1,531,700| 11.66| 954,100 7,27
159| 4,831,200 | 30,385 897,400(18,58 | 524,800 10.86| 372,600| 7.72
s08| 8,378,900 | 16,493 | 1,643,700[19.62 | 1,017,100| 12.14| 626,600 | 7.48
733011,580,700 | 15,799 | 2,609,900|22.54 | 1,516,300 13.09| 1,093,600 9.45
172| 3,986,000 | 23,174 821,300{20.680 | 486,400 12.20| 334,900 | 8.40
34| 996,900 | 29,321 209,300({21.00| 114,900 11.53 94,400 | 9.47
s27| 6,597,800 | 12,520 | 1,579,300(23.94| 915,000| 13.87 | 664,300 (10,07
300| 8.659.600 | 26,893 | 1,942,300(22.43 1,129,700 13.05 ! 812,600 9.38
158| 3,925,500 | 24,845 915,600|23.32 | 569,900 | 14.52| 345,700 | 8.80
9| 270,800 | 30,089 66,900|24.70 36,700 | 13.55 30,200 11,15
155| 4,463,300 | 28,795 959,800 (21.51 | 523,100 | 11.72 | 436,700 | 9.79

(1) Includes Yukon and Northwest Territories.

-gg P



Table 13.—Food Stores Clagsified According to Type of Operation, Age, and Sizg of Business

Grocery, Combination and Meat Stores Combined

=
L 4

Stores Havigg Annual Sales Of - =
Less than $10,000 - 20,000 - $30,000 - 0,000
Total Stores | 10,000 $19,999 $29.999 £49,999 or_more
Number| % |Stores| & |Stores| % |Stores| % |Stores| & |Stores 4
Independent Stores:
Total, All Stores .cscoesceses | 26,031 15,035 5,426 2,605 1,927 1,038
Less stores not classified by
FUTING 38 4 50,0 6 0 600 0 U6 0 0 000 O b 5 g G 3,656 783 340 247 133
Total stores classified by age | 20,872|100.00|11,379 [100.00| 4,643|100.00| 2,265(100.00( 1,680 |100.00 905 (100.00
Stores opened in 1930 .......| 2,733| 13.09| 1,866 | 16.40 $25| 11.31 178| 7.86 100| 5.95 64| 7.07
Stores opened in 1929 ....... | 2,297| 11.01| 1,406( 12.36 540| 11.63 181 7.99 134| 7.98 36| 3,98
Stores opened in 1928 ....... | 1,818 8.71| 1,028 9.03 414 8.92 203| 8.96 L7/ 6.96 56| 6.19
Stores opened in 1927 ....... | 1,525| 7.31 804 | 7.07 385| 8.29 156| 6.89 LI ABL7ES 67| T7.40
Stores opened in 1926 .....00 1,370 6.56 759 | 6,67 285| 6.14 169 7.46 107 6.37 50| 5.53
Total previous to 1926 ...... | 11,129| 53.32| 5,516 | 48.47| 2,494| 53.71| 1,378/ 60.84] 1,109] 66.01 632 | 69.83 "
Stores opemmd 192025 ...... | 5,947| .28.49| 2,941 | 25.84| 1,369| 29.48 777 | 34.8L $73| 34.11 287 |- Sl 7 Lo
Stores opened 1910-19 .(..... 3,580 17.15| 1,748 | 15.36 778 16.76 4441 19,60 368 21.90 242 | 26.74
Previous t0 1910 ..ccvecvosce 1,602| 7.68 827 | 7.27 347 | 7.47 157 6.93 168 | 10.00 103| 11.38
Chain Stores: (1)
To LAl VANRIMSEORE S| 3 Fereisiorsioiesie ol 1y ST 29 149 321 526 741
Less stores not clasgified by
EYEE 000 80 00 okt 56 & A o 1B By 126 4 12 23 33 28
Total stores classified by age 2,188 |100.00 25 1100.00 137 |100.00 298 |100.,00 433 (100.00 713(100.00
Stores opened in 1930 ...cces 298| 13.62 7| 28,00 36| 26.28 39| 13.09 63| 12.78 115| 16.13
Stores opened in 1929 ....... 461 | 21,07 7| 28.00 36| 26.28 60( 20.13 TG RO S 183 | 25.67
Stores opened in 1928 ....... 365| 16.68 4] 16.00 16] 11.68 85| 18,46 76| 15.42 116| 16.27
Stores opened in 1927 ....... 243( 11.11 - - 12] 8.76 45| 16.10 61| 12.37 56| 7.85
Stores opened in 1926 ....... 12| §.12 1| 4.00 7| D Seat 14| 4.70 29| 6.88 36| 5.05
Peeyions 49 1926 sevicocsssss 709 | 32.40 6| 24.00 30| 21.89 85| 28.52 187 | 37.93 207 | 29.03

(1) Includes 548 stores which could not be classified

according to size of business.
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e 14.,--Average Capital Investment

(Independent Stores)

Stores in Rented Premises{ Stores in Owned Premigeg
Number of Average |Number of Average
Province stores |Average|capital| stores |Average|capital
reporting| amnual|invest-|reporting| annual|invest-
capital | sales ment | capital | sales ment
14 ¢ ¢ ¢
Grogcery Stores:
Canada, Total ....e04 4,887 1S3 201 2 3718 6,203 8,884| 4,837
Prince Edward Island se00cso0em0000 e 19 14,989 2,516 g 5,642 2’888
Navas SCAlla. e o soREIEI T 3Rl o brelels 194 10,893 2,442 637 5,550| 2,795
New IBrIRSKRICK! 5 o6 Ssifs on¥e % Sieis « Siota s 156 10,321 1,387 382 5,582| 3,061
EHERCICAMM S o Sfaralelelels S SalS +LaTh o B1e ofd) Fobs 1 NBIHD 15,027 2,461 1,799 8,445 5,244
OEEATON S5 o o o 8- o /s lshala's ofalel verots el S 18556 16, 631 3958 2,088 11,043 5,777
(MERSIStORALES o o/sle/ala ola/cheioln slalsmere e ohs trirele 305 1.3, 61LL I 2,441 324 7,323 3,964
SHEELChAWAD. e cicels el sama o ¢ 20 o oi8 oft o 201 16,752 2,893 2E 8,271 4,171
B e LB o oalsiars|s »/5. 880 & 4% o 5" slols SIS 271 19,080| 3,040 234 10,152| 4,444
Bielitslisis@ol umbla .. a5z 5e Yol ohbolls 526 14,852 2,688 3863 9,657 4,775
Combination Stores:
GanadasiTotal. . oo slae 1,583 26,614 4,528 1,808 21,391 7,943
Brince Edward sTaland '« ceccoeosesnsas 3 9,067 2,187 15 12,847| 4,340
RN AMOCOHEY 8 ol TS 5 obale Metee o aseloto s S¥ate 99 23,270] 3,609 L3 25,223 7,991
New Brunswick sceosscossscsssssssnae 75 23,397| 3,848 62 18,518| 7,192
RBEDECaciolm w0 ¢ 0 ela's's +.00[0 08 50l 6 0 e P ETES S 533 29,866 4,824 523 23,911 8,391
ERSEARAOM e « % 510 sln/a oa,0sl 0§ orsfGrarn & sfsielolo 6156 27,822 4,965 778 21,860 8,394
WRnSEOIIE UL o 75 a.e s5'e s 50 sistues o o aia e bls 8180 120 17,308| 2,800 145 11,475| 5,286
PEiiCAREHENANT ¢ oisaTais skofare oie-ais s o aisislale 38 19,639| 3,216 70 18,857| 7,551
2o Tng - A A e R e Yok A ) Uil RN 54 16,491( 3,924 62 17,834 7,360
Britigh Columbik secssssssssnssnans 46 28,304| 4,783 40 22,040 7,103
Msat Markets:
Canada, Total soescee l4778 194105 2.958 1.583 111779 4L986
Prince Ed'ﬁard Isla.nd oscec60e0seBO O 13 17,508 2,046 ll 3’864 1,756
Nova Scotia 0088000006060 e0080080 00 28 19,246 2,568 46 4,522 2,585
YNew Brunswick 00000008082 00008000800 18 20,757 2’155 25 7,188 2,812
WIEDE WY e ss's ¢ ave1s RS el A . 424 18,185 2,609 7l 9,909 3,938
Qntario ®200028600008080000888080000880 655 22,705 5,356 442 16,498 6,540
‘d&.ﬂitOba 0009000002 QCR00R00CO00CQOO0DOO0 109 15,505 5,211 84 9’077 4’502
&8Skat0h3'an 208052880300 0000000080 142 11,412 2,145 257 8,592 4,595
&lbert& T2 L 8000008800000 020080S0RS 185 17,254 3,262 110 10’440 5,525
Thl'i*]Sh Col\mbia B0 0eD0S000BO0000 205 19,415 2,746 57 24,121 9,479
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Table 15.—Receipts From the Sale of Meals in Canada, 1930

Kind of Business

Total Sales, Canada ceeccesessacoscaas

Restaurants with table 8€rvice c.iesescescssacsascoses
Cafes, including confectionery sesccececeseccescesense
Lunch rooms ceeeececoscecsssvsssesssssseressssconcons
Department Stores G880 EEEIIPRIBRNOILIRETIERISRSEDOOSIOIDEDN
Lunch counters and restaurants (10 seats and under) .
Cafeterlas ONlYy scesccscencsesssscccscacsaacscnssorasn
confectionery StOrEB ceesestoccsesesssosrassscoscones
Sandwich Bhops ©5 0000850098360 000808 0000080000080 00000
Tea rooms and light lunches seeessesssecseancssssonss
Variet.y, 5-and-10, to-a-dollar sStores casecesseessass
mg Btores [ F R E R R EEEE I E SRR R R NN R R NN RN NE R NN E N NN N NN
Cafe &nd groceries [ F XY EEEE RN N EF NN R RS NN N RN NEEENNEENE N XX
Candy stores — nut stores ceececvevccceescccsanccnces
Grocery stores without meat tsecsssssssessancbecescne
DeliCatessm stoI‘eB Serer st s stat Rt RtEROREQOERAD S
Tobacco stores with fo0d8 seceeccsccsccrcenscnscsscasne
Refreshment booths and soft drink stands cecececvecese
Filling stations with other merchandise scecscecscsas
Country general stores - groceries with dry goods and

apparel (E XN EFEEFEEERE NN NN ERERNENENENEERENENERESENENERELEEN N ]
Tobacco stands (hotel lobbies, etC.) ecescscaccacenas
Grocery stores with meat cececececrcrccocrcsssceneonss
Fruit and vegetable SUOrE8 acsessecssessoscnsscacsssne
News dealers, tobacco and confectionery cecesscececces
Bakeries and bakery product8 ccseccecssceccosccccansns
News dealers, stationery and noveltles cesscececcoces
Meat markets with groceries ...ceececcccsrnccaciocnns
Fish markets seeeseacscecesesccncsncesansccccsnceacces
Antique Bhops 0008800300000 00088000000c0c000RRCAIRROIGEE
All other kinds of retail business selling meals ...,

Hotel Dining Rooms es0o08ssa0ee 0000000

Receipts from sale of meals in service establishments

Total Receipts
from Sale of Per cent
Meals
¢
| 108,615,400 | 100,00
34,393,000 31.66
10,893,200 10.03
9,008,200 8.29
5,133,500 4.73
4,249,400 3.92
3,646,900 ey s
2,669,100 .46
2,574,300 2.37
2,188,600 PRt
1,687,500 1.55
1,363,400 1.26
521,700 .48
309,400 «R8
217,100 .20
180,700 2l
118,300 Sl
117,400 .
87,000 .08
76,500 .07
74,900 .07
47,700 .04
38,300 o
38,000 .03
37,300 .03
17,500 08
14,500 .02
13,000 (ot
8,900 Aol
293,300 +28
28,124,200 25.89
472,600 .43

(1) In addition, receipts from the sale of meals in railway dining cars amounted

to $3,585,887.



Table 16.--Restaurants, Cafeterias and Fating Places in Canada

= e = ‘W
Number
of es- Receipts from
Kind of Business tablish-~ Total Sales| Sale of Meals
ments (1930) Only
¢ $
Canada, Tot8l eecsscessess | 5,609 75,977,100 67,592,700
Restaurants (table service) ceceosecesssss| 2,185 36,288,500 34,393,000
Cafes (including confectionery) cesssveoo 956 13,726,800 10,893,200
Il‘mch rooms O PSS 000 R RIE R E O eedeaDI RO 492 9’992’500 9,008’200
Lunch counters and restaurants (10 seats
&nd under) B2 PG CIOCE RS OEREDOEOOEPOOOHEROGD 918 4’749’400 4’249’400
()afeterias only S 0900000 SSEPEDEOOORIOPSDN 62 4,084’200 5,646'9%
Sandwich Shops CDeeEDOEREPE 80 0E0PO0DRODED 147 2’886,900 2’574,500
Tea rooms and light lunches cesecosccosees 319 2,374,500 2,188,600
Refreshment booths and soft drink stands. 433 970,100 117,400
Cafe and groceries ceccsccseccensecoosonss 97 904,200 521,700
Table 17.-—FEstimated Sales of ALl Food Commodities, Canada, 1330
Commodity s Sales Per cent
¢
Tatal, All CommediiMes .o5.. ¥ oo 828,260,000 100,00
Bakery prOductS, freSh GeesEIcAaCONENGLOERNRENERAEIDORS 80,565,000 9075
I Eee M irve el TG b (B e e B PR T A G 10 & (Pt A6 0050 0 6 00 09 08 b G 14,682,000 JEG IS
Flour 0 40028 ¢S8RSR EPIO PRI EEVIEIBEOEIOEOENIBARPIOEEBDOROIROBIOE 51,108,000 5.76
Sugar @9 90800000000 800RO NS00 EEEeTPERasADDOCOO0OE0sSRD 59,125,000 4.72
Canned Salmon P P02 00600 IDOSSET0GRRPEsERRIGENLEREROELS 9,632,000 1.16
Other groceries (including canned goods, except
Salmon) SOV SIPEEOR P ENBOEOONGAENEEPBCIBBEDNOGOEOE SN 195,262,000 23.55
Meat (fresh and cured), including poultry scccssceee 155,022,000 i8,72
Figh and other sea foods, fresh ccncoccccceccsonscons 10,384,000 1.25
Fruits and VegEtables, fresh G0 P QP BP0 DOIEOBNEOEBOEIOOD 67,135,000 8.10
Butter and cheese .ceescccossessscassccsescsscnsonoo 59,243,000 7.15
EZEP8 sevactossccsscosnsasssensassssssaciansnnssansos 22,774,000 .75
Milk and cream, flUid l.'.e...o......‘.‘.l.b‘;..bﬁl. 57,594,000 6.95
Bottled beverages G0N0 NGOG0 EDPEEO0BEEEINEEIBOIOEDNDOEOREDD 8,018’000 ,97
Candy, confectlonery and nutsS seecsecscsosessssesnas 47,937,000 5.79
Delicatessen and ready-to-serve foods cecescscccssnse 4,426,000 53
Soda fountain sales and iCe CTEAM coosncnccssaansenn 27,558,000 2035




Table 18,—Sales of Principal Food Commodities by Economic Divisions and Provinces

—

_—

Total Sales of

Economic Division Principal Food Groceries and Meats, Poultry Fruits and Eggs and Dairy
and Province Commoditles Bakery Goods and Fish Vegetables Products
Sales £ Sales y 3 Sales % Sales % Sales y 4
$ $ $ ¢
Canada, Total ... | 740,322,000]100,00) 368,372,000 |100.00]165,406,000 |100,00] 67,133,000]100.00]139,411,000 |100,00

Maritime Provinces:

Prince Edward Island 5,134,000 .42| 2,092,000 «57 473,000 28 243,000 - 56 326,000 oR3

Nova Scotia ....... | 27,891,000 3.77| 16,251,000| 4.41| §5,305,000| 3.21| 2,468,000| 3.68| 3,867,000 2.77

New Brunswick .....| 20,448,000 2.76| 12,611,000 3.42| 3,547,000| 2.14| 1,385,000| 2,06/ 2,907,000 2,09
Quebec cce.cceececoos | 172,770,000{ 23.33| *78,961,000| 20,08 44,777,000| 27.07|15,250,000( 22.72| 38,782,000 | 27.82
Ontario ..ceceeco.so | 297,088,000| 40.13(138,364,000| 37.56| 70,491,000| 42,.62|27,130,000| 40.41| 61,103,000| 43.83
Prairie Provinces:

Manitoba ....c..... | 48,224,000 6.52{ 24,329,000| 6.60 9,050,000| &5.47| 5,648,000 8.41| 9,197,000| 6.60

Sasgkatchewan ...... | 47,150,000 6.37| 28,371,000( 7.70{ 7,31.3,000{ 4.42| 6,031,000 8.98| 5,435,000 3,90
Alberta coceeees..o | 48,773,000 6.59| 29,856,000 8.11| 8,667,000| S5.24| 4,300,000| 6.41| 5,950,000 4.27
British Columbia ... | 73,867,000 9.98| 41,953,000| 11.39| 15,634,000 9.45{ 4,615,000 6.87{ 11,665,000| B8.37
Yukon and Northwest

Terrdtories .. ..... 977,000 .13 584,000 by T 149,000 .09 65,000 <10 179,000 «13

g ’
P 'S i - o o .
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Taeble 19.——Sales of Non-Food Commodities in Food Stores

(Sales in thousands of dollars)

Kind of Business

—_—

Total, All Stores ....

Grocery stores without meat ..

Combination stores -
Grocery stores with meat ...
Meat markets with groceries.

Meat markets scesesccccccacess
Bakeries and bakery products .
Confectionery stores .ececeee.
Delicatessen stores ..ceececss

Fruit and vegetable stores ...

Cigars, Receipts

Beer and Household cigarettes from sale |Miscellaneous

Jata o ales _porter supplies and tobacco of meals merchandise

Sales| % Sale % m 2 Sales!| & iSales| % Sales!| £

¢ ¢ ¢ $ ¢ §

57,167]100.00}14,292}100,00/12,354|100.00]|11,303]100.00|8,2331100.00}10,985]100.00
34,722 60.74]11,543| 80.76| 9,255| 74.91| 6,594 53.34 - - 7,330 66.73
10,243 17.92| 2,068| 14.47| 2,686 21.74| 2,518| 22.28 40 .49| 2,931 | 26.68
1,826] 3.19 565 3.95 S 1335 301| 2.686 - - o471 4.98
235 .41 116 .82 - - - - - - 119| 1.08
73 Sl - - ~ - 22 .19 50 .61 1 .01
9,122 15.96 - - - - 1,520 13.45|7,598 | 92.29 4 .04

263 .48 - - - - 28 .R3| 237| 2.88 ~ -
683 1.18 - - - - 3R w2851 308l MZ7S 53 .48




Table 20.--Total Sales of Food Commodities

(sales im thousands of dollars)

‘W Bakery

Soda fountain

Total Food Sales products, Flour sales end ice
Kind of Business fresh cream
: Amount ) Amount | ¢ Amount s Amount | %
$ $ $ $
1 Total, ALl STOres cesecevescccnscanssssnns 828,260 [100.00 |{ 80,565 j100.00 | 31,108 100.00 | 27,558 100.80
) !

2 Food Group seesessceracsssscsscnnsccrsessssnasensnsee 558,309 | 67.41 ,804 | 28.31 [ 12,556 | 4,0.36 | 18,365 | 6.6y
3 Groeery stores {without (VY T G A 0 5 oA, oa et A T 208,977 | 25.23 |1 6,196 | 7.69| 9,007 | 28.96 602 | 2.19
" Combimation STOres cvcceevercnosssonsassursassoncen 149,635 | 18.a7}l 2,753 ! 3.42| 3,525[11.33 199 .J2
5 Grocery stores with meats coovevervescecscasneses 102,616 } 12.39 || 2,382 | 2.96( 3,104 | 9.98 199 .72

é Meat markets with Proceries .eceecssssoscerasenece 47,019 | 5.48 371 b 21 | 1.35 - =

Bl | Meah BArkels ... doscashad s ARk B e o Sis 78,057 | '9.42 139| .18 - - - -
8 8zkeries and bakery produets c.osevececrassasiaanes 10,955 1.32]|10,256 | 12.73 - - 82 .30
9 Candy stores - nut stores seevvecarsnsciooscsnnenes 3,519 Q2 - - - - 35 .13
10 Confiectioneny STONRES o« «isinisal BTzl TateTeltstsisstef s1eTs 41,536 5.01 || 2,880 3.58 - - 16,029 | 58.16
11 Dairy products stores cieeeeseensesoesncsnncccenrns 5,281 .Y - - - - 98 35

12 Egas and poultry STOres secesceveonsovassascsancsns 1,883 .23 - - - - - -
13 Milk dealers {other than manufacturing dairies) ... 30,010 | 3.62 - = = - 1,178 | 4.27
1y Del icatessen StOres cicessssvsosssssescnssssanssnna 2,308 28 388 -48 8 .02 77 .28
15 Fruit and vegetable stores ..ueveessscccsvscsnnscns 15,610 1.88 77 <09 16 .05 66 2

16 e T 2 1 R O s P S o cME v oo cloosibo ohoo o e b o b, 73k .58 i3] - - - -

15 | Coffee; Hea, SPIGES resymeme o Rl il sttt dos 2,528 3l - 4 - - = =

18 Food stores with non-food departments coevienvacnse 1,885 .23 £l - - - - -

19 Qther food STOres o o sl tme el Rl fe =l (ST} ksl TSI T 1,393 Ll 108 a1y - - - -

20 Bakeries reporting to the Census of Industry (Retail
GBS GOlY) | oo age o ms cauioilh.d ekl STyt Sl o 51,605 | 6.23| 51,605 | é4.05 - = - -
21 Dairies reporting to the Cemsus of Industry (Retail

SALES TONLY) "5 casao v osioian siote/alTRIRRr Rt ot Stey terets 28,919 3.49 = - = o S =
22 Country demeral stores ..coceeeeusosescrossscsssnscans 106,979 | 12.92| 3,088 3.83|11,873§ 38.16 21 | 1.53
AR IDEDadmEnt STOFEN' Lol s v aiornis ofeiotiio e i etetleatelos,s s e hore o 41,708 5.03 984 | 1.22 871 | 2.80 9141 3.32
24 General merchandise stores with food departments .... 10, 762 1.30 29 il 6551 2.11 22 .03
25 Variety, 5-and-10, to-a-dollar StOres «eeeseesssvesss h,789 .58 85 ol = 3 1,107 | L.0Z
26 Cafes {including eonfectionery) ecscecersccrassocssss 1,951 .23 78 .59 = = 690 | 2.51
27 Lunch rOOBS ceossoscsscccsasansssasnasssssaursassasee 952 .11 378 48 - - 300 | 1.09
28 Restaurants (able SErvice) sovevsesessansoscnesssoss 1,459 .18 607| .75 - - 502 | 1.82
29 lunch counters aad restavraats (10 seats end uader) . ¥58 .06 - - - - 95 x5
30 Relreshment booths and soft drink stands «civvcevvane - 1,117 .13 - - - o 387 1.yl

31 Feed stores (Flour, feed, grain, Fertilizer} veesness 3,705 &5 A 3,537} 11.37 = I
B DR STORES" @ oido o ixnin s az6 s 57s srajatale (e sR s ACEoN: forhetel e o o ta T 8,810 1.06 - - - - 4,116 | 14.92
33 Tobaceo stores and STaNds ...coiveecessesrerarcosscns 2,595 .31 3 = = - 520 1.89
3 Miscellaneous kinds of bUSINESS cecuveensocrsosenancs 4,140 »51 287 351 1,Al81 s5.20 116 42

111 R, kA - e oy, w i - = el A T
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Table 20.--Total Sales of Food Commodities (Except meals), by Kinds of Business {Conttd.) -
(Sales in thousands of dollars)
.

Lard Meats(includ- | Fish ‘and Del i catessen
and lard Sugar Canned salmon ing poultry, other sea and ready-to-
Kind of Businass substitutes ot | fresh & cured)| foods, fresh| serve Ffoods
. - & Amoun 't ¥ Amoun * 4 mont| ¢ Amoun*{ % |Amount 4 Amount| %
$ $ $ $ $ $
Todalil AITSEQNeS! . 655 Jusisis aisisia cisferaioiske 14,682 |100.00| 39,123 [190.00 | 9,632]|100.00 [ 355,022 ]100.00 10,38 1100.001 4,426100.00
FoOBNGrolp)...ts -isis as oie s ervelosvials.onttons esesecssnsanncy 9,995 ] 68.08] 24,99y | 43.88 724901 T7.761133,387] 89.27 | 9,198 | 88.58| 3,615]| 81.67
Grocery stores (without meat) voveeevesenvanns 6,804 | ub.3y | 18,276 | 46.71 | 5,066| 52.60 7,042 4.5y | 1,187 |11.43] 1,204] 27.20
Combination stores ...... tesesivecnasrseanenns | 2,302]15.68] 6,682]17.08 | 2,299| 23.86 | 59,860 ] 38.6! | 2,607 | 25.11 8871 20.04
Grocery stores with meat ........ S0 PR 5P 1,67Tu | 1140 6,963]15.50 | 1,851 19.21 28,413 | 18.33 | 1,631 | 15.71 647 | 14.61
Meat markets with Qroceries seeseseesessssss 628 .28 519 1.58 yu8| 4.65| 31,447] 20.28 976 | 9.40 40| 5.43
Meat markets voveceseeceanscesunenne y p— Ry 780 s5.32 r - 78| .81 69,347 wy.7y | 1,159 | 11.16 yo8| 9.22
iy PROADSES SEOLES. .00y visisiacd it o oiolombvmmin - - - - - - 259 .17 - - 79| 1.79
Egos and poul try StOres seecevecassaccesenenes - - - - - - 1,18y .76 - - - -
Del icatessen stores seeeevins Bo0sC og ToreYaratare « 4 43 430 - - 17 .18 95 .06 25 .24 | 1,028 | 23.23
Fruit and vegetable stores sesvececeveaes raThets 45 il 37 .09 30 2] 195 A3 19 .48 - -
FiSl MRS s o v o o oo 35 100 s W S =l ol o P M | 22 | 4,071 |40.26 g| .rg
OIRRIR IEOd SHEOTHEST acedeiors) 775 Tmis. « e s/atelold WG oh = = = = T = 59 .04 = A = 3
Country peneral STOreS .vcveesiisssinssascassaas 3,683| 25.08] 11,553 | 29.53 1,569 16.30 6,293 1.05 536 | 5.17 299 | 6.7y
Departmentts SEOKe S, o e e s oo soime@hils < 55 o 00 756 551 1,676 4.28 yé1| y.78 9,23 | 5.96 60y | 5.82 474 | 10.71
General merchandise stores with food departments 2211 1.51 5631 1.yl 12 1916 1,001 .65 45 43 39 .88
Miscellaneous kinds of business ....... S o0 27 .18 337 .87 - - 106 07 - - - -
[ 2 |
- & ‘_ o - L Y



=-Uommoditlics Saly W Foed &%ores

B e r-— LN .
Totel Net Sales Total Net Sales
_Commodity Amgunt Per cent Commodity Amount _ |Per cent
: ¢
Grocery Stores (Without Jeg&): Grocery Stores With Meats:

Total, All Commodities [243,699,000( 100.00 Total, All Commodities|112,853,000| 100.00
Bakery products, fresh . 6,196,000 2,54 |Bakery products, fresh . 2,382,000 2 161
Eeer end porter ........| 11,543,000 4.74 |[Beer and porter cececees 2,069,000 1588
Bottled beverages .cesso 2,132,000 .87 |Bottled beverages iscssse 816,000 e
Butter and cheese c.cos..| 25,077,000| 110,29 |Butter and cheese ...¢.. 9,258,000 8.20
Candy, confectionery and Candy, confectionery and

LGS, oe oi0ie o slolaioiaio's 00 e o | (OAASH CHO 2,36 AUUS" i o s s de sole s oot 6255000 1.44
Cigars, cigarettes,

tobacco and smokers' Cigars, cigarettes and

gupplles ....:cavees..] 6,594,000 2.70 tob8CCO .eencascenascs| 2,518,000 2.23
Delicatessen and ready- Delicatessen and ready-

to-serve foods ..s....| 1,204,000 .49 to—-serve foods eveeeces 647,000 .57
HEHE o .obessssensvaisans | 83915,000 5.66 |EGES ocscsessossseccnesss| 5,195,000 2.83
Fish and other sea foods Fish and other sea foods

EORRE) ... 0ieatcatone | D LONSCHO .49 (Ereeh) L.diiesnscdaad 1,B80L0B0 1.45
BT . s scbbncdenseocas | D000 MREIN BoTOMEEIBUE. «oudessssosesisma] SyIORNI00]| 'RAZH
Frults and vegetables Fruits and vegetables

(Bredh) ..sm.sc.00s8500 | 26;652/000 0, 10080 (BraBl) < sopssovnsoios| - 9006 000 8.45
Grain and feed .cooccoes 698,000 o5 |Grain and feed ..cu0se.s 294,000 .26
Hardware cccecccsscosnsne 210,000 09 | Hardware .ssceccccsccns 460,000 .41
Household supplies - Household supplies ..o 2,686,000 2.38

SRAP i.oibdbsaimessses | 4,942,000 SalB MBEPA Jsietdsitheneeasansivs|. 1y ARG 1.48

Other household (- Meats, including poultry| 28,413,000 25.18

Supplies ccoessccocsoo | 4,314,000 1.77 |Milk and cream, fluid .. 984,000 87
EARAT - o35 apsre hinie.d Hiaiiis s sie e 6,804,000 .79 | Miscellaneous
Meats, including poultry| 7,042,000 2.89 merchandise .eeececcos 2,096,000 1.86
Milk and cream, fluid .. 1,770,000 .73 | Other groceries (includ-
Miscellaneous ing canned goods, ex-

merchandise ..........| 6,190,000 2.52 cept salmOn) .........| 31,245,000( 27,68
Other groceries (includ- Salmon, canned cescssseo| 1,861,000 1.64

ing canned goods, ex- Soda fountain sales and

cept s8lmMON) .oos0o0s0n| 83,420,000 34.23 LT Y T R, 199,000 .18
Salmon, canneqd cessocoocos 5,066,000 2.08 | Stationery, books and
Soda fountain sales and Megazines cesseccccece 82,000 O

flcalienas s Bl e 1o 602,000 SRS MINEIERAT" o o sietalaiovs ls¥oLe 'S\s jole]s 6,083,000 5.37
Stationery, books ¢ Receipts from sale of

megazines ce.ccoo Jolo 332,000 .14 MEAINE] | B ETINE 5V o o s st 40,000 04
SHERER  oudichss s senssos | 184276,8000 M5l

™ Meat Markets:
Meat Markets With Groceries: Total, All Commodities| 78,292,000| 100.00

Total, All Commodities | 48,845,000| 100,00 DA frodtots, By | 139,000 Ui
Bakery products, fresh . 371,000 .76 [ Beer and porter ...cesee 116,000 .15
Beer and porter c.ceceoo 565,000 1.16 | Butter and cheese ......| 2,484,000 5.17
Bottled beverages ..c... 221,000 .45 | Delicatessen and ready-

Butter and cheese so-00- 2,988,000 6.12 to serve foods s.ecece 408,000 .52
Eggs CeO0oeCBOOOEBIBDOOONBOReS 1’159,000 1048




- §f-= i

fable 2l,--Lommodities Sold by Fuod Steres (Cont'd.) -
s S e e - _ R e EE 285 S e K i
Total Net Total Net Sales
L | Amount «_EM_%QL‘ t]... . Oommedily [ Amount [Per centy
¢
Meat Markets With Meat Markets (Cont'd.) -
Gposrinz (Gank!ds )i Fish and other sea foods
Candy, confectionery and (Pyeall) . o bshae ol d i o 1y169,000 1.48
ERDUSY | o's Slananhi! seuisiopanainie ae s 127,000 .6 | Frults and vegetables
Cigars, clgarettes and | CIRRAIT) | o o e cnda 5.4 510 | b yiELs OG0 1.81
tUbaCGO CPoObeOYEDGIDG 501,000 .62 Lard 0038880808000 00CS 0D 780,0002 100
Delicatessen and ready- Meats, including poultry. 69,347,000, 88.57
to-gerve fuods ..>:u4.s £40,000 .49 | Milk and cream, fluid ... 177,000 oRS
BEES 0000 egpsoumameobaan | -y Gl Cia 2.53 | Miscellaneous merchandise 119,000 218
Fish and other sea foods Other groceries (includ-
s R Pt I ! 976,000 2.00 ing canned goods, ex- -
FIlOUr' .c:coecsecnonsnsando 421’000 .88 cept Salmon) YL EEE 904,000 l.1pb
Frults and vegetables Salmon, canned s.ccssocas 78,000 o b O
(frebh) ©P 0000000000000 2,588,000 4.89
bardware 660 000BIIBNO0AOGDL 8,000 002 ggﬂfggplgg§£x~§tg£§§=
Household supplies ~
Soap 520000090060 000600 197'000 040 TOtal’ All commoai‘iea"églggngggm“;ggxgg‘
Okher hoygehiald i Bakery products, fresh .. | 2,880,000 5.69
Gupplieg”; £oeppiaeone - o | LS -44 | pottled beverages .......| 558,000 1.10
L-uid oz:,ooaoononatfocoaooo - 628’000 1029 Butter &nd Gheese Seh 51’000 010
Meats, including poultry.{sl,447,000; ¢&4.38 Candy, confectionery and
Milk and cream, fluid ...| 213,000 01 e : v ¢ AR
Miscelleneous merchandise 538,000 1.10 | 5yoars “;i";;é;;;;°;;a°°° 16250 y
Other groceries (includ- iobaéco g e 500
ing cenned goods, ex- | A sy | S gy 4
St aticn] . isblibedl” | alGe Fr?;;:sﬁ?dmfffffffffﬁoaoo NEed L
;ii??ﬁ;aﬁ§“"§§o£;°;;&°°'° 448,000 <92 | 41y end cream, fluid ...| 251,000 .46
azine; ‘ 1.000 -, Other groceries (includ-
i mag P003L3020Q204Q 619’000 1.97 ing c&nned OOda, ex~
WUHEAT -2cunvs0po0svnucesana ’ -8 Cept Balm0n§ g R L 569’000 .75
Fukerep end Bakesy Froductss Reiﬁi‘{:so fmm : sale ?f .o | 7,699,000 15,00
Total, All Commodities. |11,028,000] 100,00 Soda fountain sales and
) ice cream cocouscnannsn. |16,0298,000 L. 54
Bars: Y 1;s'oduuts, fresh .. 10,256,000 93.00 Miscellaneous merchandise 5,000 i
Bottled beverages cocesoa 58,000 Y
Buiter and chesge ..:.000 18,000 .16 | Fruit apd Vegetsble Stures:
Gandy, confeetianesy and 3 Ty n
B e b3y o ae 276,000 ¢.49 | Total, All Commodities. |16,293,000| 100.0(
grs ‘Bh‘eil'“ and i Bekery products, fresh .. 77,000 .47
_ BATLG coccinrvosueses 122'888 l»gg Bottled beverages -......| 113,000 .69
. '; 3 "‘é;éi’°° L 4 ‘ Butter and cheese .cuns.. 218,000 1,34
FAg A and vegetanlep Candy, confectionery and
(i resn) P 13,000 oL, SRR L\ .y S AR, - B3l
Wi lk and cream, flulg ... 11,000 L Fhan civé;;téeé a;d°° ! 'e
15 ellaneous merchandise 1,000 - tobaéco g ; 329000 1.98
“iner groceries(incuding B e sn by anamen | BT BOL. 318
sdnned goods, except : Fish and other e¢s foods ’
salmon) TS J9,00u L oU (Pees 49 .000 50
f ' "




Table BY.-—-Commodities Sold by Pocd Stores (fepk'ds)
— o came— - . A e it e = "'f"""‘ _.:-——-._-——_-—:-‘“—“:F_.; e = i et e
| Total Net Seles : _Totel Net Sales
Y | fuount [Ber gentl/ | Cammodity : Amount, __Per ce
v ¢
Bakeries and Bakery Fruit and Vegetable
s Procducts (Cont'd.) - Stores (Cont'd.)
Receipts from sale of Flour cosoacos B 16,000 +1C
% meals J N 50,000 .48 Fruits and vegetables
Soda fountein sales and (fresh) co.osococcoscs [13,296,000 | 81,6
X EO8 alcall anewarsne s 82,000 .74 |Lard . . 65,000 40
; Meats, includinb poultry 195,000 120
! Milk and cream, fluid .. 53,000 20
Miscellaneous —~ °
merchandise ...... 54,000 33
Other groceries (includl
ing canned goods, ex-

cept salmon) c.c.oceo. | 1,043,000 6.40
Receipts from sale of
meals .c.-0:0000900005 308,000 1489

Salmon, canned c.cocoos 30,000 18
‘ Soda fountain sales and
| ice cream > 0 o 66,000 4
| SUEAYr s so0veovvovvacoa 37,000 2:
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