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CENSUS OF MERCHANDISING AND SERVICEH TSTABLISHMENTS, 1931

Mail Order Business

The total value of mail order sales reported by retail estab-

lishments in Canada for the year 1930 was $77,838,400., This total was

made up of sales reported by the following groups of stores:-

General Merchandise Stores (including mail order

holSel) 4 4ei.ws

% 83 4080000 sN st ges et ee e ssensae f;;?l,lvz,zoo

Apparel and Clothing Stores ehSio-o. o olfeme oo 2o, &I Ena e eWills: 1,623,400
ERCIASRE MEGRTUEL SUORES or s anh & 100s oo b 0% Sl Eoe s 757,700
e e P R o L D 356,300
Furniture and Household Appliance StOTES eeee... 242,800
COUniNY" CeReBEl SRIOFEE 221 /5 rhis. tase silsdes el o 120,700
Automotive Stores G5 Y e TR TN Wi s A e 37,000

Jewellery Stores ..

@ €& 0 900004000 ass et 464’400

0ffice, Store and School Furniture and Equipment

DEQRRP L * oo llileane s vowy a5 98 ¢ T3 0500 Rl o 857,400
BEQE- WD Cls amiuttas o SS T IR0 i e g gl g SWierac s b £ B 174,900
Seeds, Bulbs and Nursery St0CK StOTeS .veveeees. 190,400
G Belat L SEOREIE & . ombr s N T TR b o v s s e 1,828,800
SEEYIED BFCANIESMAANES .+ . oy i it o ns v el s enmns e 13,500

TOELL -

$ 77,838,400

The greater part of the mail ordcr business reported for the

Census of Merchandising and Service Establishments was handled by the mail

order divisions of the large department store organizations in Canada,

According to figures which have recently been published for some of the

larger majil order departments, mail order sales in Canada have been de-

clining from 1926,

following trend:=-

An index based on the¢ figures availabloe shows the

Index of Mail Order Sales
(1924 = 100)
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The mail order sales of 77,838,400 reported for 1930 were 2.8

per cent of the total retail merchandise trade in Canada for that year,

The mail order sales rcported, however, do not cover the cntiro mail arder



busincss conducted in Canada as some stovces do not kecp account of small
transactions by mail and somc wholesalo firms do a mail order business
with individuals. A fow manufacturcrs also make mail order sales. The
amount of rectail mail order business not roperted is probébly very small
in comparison with thc total of 477,838,400 given above,

Whilc the mail order salcs Formed only £.5 per cont of the total
retail moerchandisc trade in Canada, shey formed an important part of the
business of department and gencral merchandisce sturcs. The meil order
salcs of this group wore $71,172,3200. The tesal sales of the general mer-
chandise group woerc $449,292,500, of whieh nail order salcs wore
$71,172,200 or 15.8 per cent.

Tho United Svates Consus of Disirivution for tihc ycar 1929 se-
cured Tigurcs for the business of mail order heuses {catelog only), while
Tigures for thc Census of Merchandising arc for the mail order business of
all stores., Howcver, as the bualk of the meil order business in both coun-
trics is handled by thoe mail order houscs, it is safc 40 make a comparison
of the rcsults. In the United States, meil crdor houses handled 1,04 per
cent of the total retail merchandisc trade, comparcd with 2.8 per cont in
Canade. In the general merchendisc group alenc, mail ordcr houscs in theo
United Statces handled 6.9 por ccni of the total business, compared with
15.8 per cont in Canada., The velatively greater role playcd by mail order
houscs in Canada, comparcd with tiie United States, is probably duc to the
fact that mcrchundising dovclomments have procceded further in the United
States than in Cancda. Although mail ordcr houscs mekc considerable use
of price appcal in sceuring patronage, othoer factors have also played im-
portant parts. Whcre the population is scattorcd over wide arcas, as it
is in many parts of Canada, it is not possible for country stores to stoek
the wide range of commodivics demanded for modern 1ifc. The mail order
housc thus cneblcs rural dwellers o caoose from & vericty of goods in much
she same way as is possible for persons L¥VIDs - in- Large cibles s _Mo-daye
clopment of modern highway systous and the oprortunitics afforded for
shopping in towns that are strategically located to serve a wide territory
provided with good roads arec icading peoplce in rural coamunitics to buy at
Tirst hand rather than by catelog. This change in purchasing hebits is res
flceted in the index of meii order sales already givon whiech shows that
neil order business deoclined as motor transporitation advenced, While the
doprossion has reduced all busincss vory considercdbly, mail order sales

rcachod their peakx some years prior to the dcpression,
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