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CENSUS 0F MERCHANDISING AND SERVICE ESTABLISHMENTS.

THFE MARKETING STRUCTURL OF THE WHOLESALE HARDWARE TEADE IN CANADA

LNTRODUCTION

Although changes have been taking plzce in the whole field of merchan
dising, the criticism is frequently made that methods of distribution have not kept
nace with improving methods of production. A number of factors are said to con-
tribute to the high level of merketing costs. In the first vlace, industry is
organized mainly from the point of view of production rather than distribution
costs. Again, consumers demand much more in the way of services than formerly,
such as a wide range of goods from which to choose, commodious and attractive
shops, delivery, expensive packaging, credit, time- ayment terms and numerous
other advantsges. Consecuently, improved production methods have not been always
reflected in lower ccsts of distribution. At times it has been claimed that the
links in the present distributive chain might well be dropped. In an effort to
"short-cut" the distributive system by eliminating the middle man or vholesaler,
manmufacturers in certsin lines have established direct contact with retailers or
even consumers while at the same time chain store systems have tended to establish
direct contact with manufacturers and producers., Because of thesc developments,
vholesalers and the services they verform are of particular and timely interest.

The Census of Merchandising and Service Establichments, 19%1, for the
first time collectecd comprehensive statistics concerning the volume of Canada's
wholesale and retail trade by commodities and outlets. Annual surveys since that
date, while less comprehensive in scope than the complete census, serve to show
the trend in sales during recent years. A partial survey of trading establishments
was also taken for 1923, The present bulletin brings together all information
available dealing with the wholesale hardware trade as derived from the results of
the census and annuzl surveys. OSummary figures on hardware retailing are also in-
cluded.

The place of the wholesaler in the modern marketing structure has been
vague, if not actually misunderstood. Popular attention has been fixed on the
more spectacular operations of production and on the closer and seemingly more
vital problems of the retailer. The wholesaler, himself, has done little to
stimulate interest in his activities or to further any understanding of the com-
plexities of his business. A proper understanding of his services, therefore,
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must be founded upon a cizer cuncedtion of the nature of wholesaling.

Vholesaling, as distinguished from retailing, has been defined broadly as
being any transaction 1in which the purchaser is actuated solely by motives of profit
rather than a desire to satisfy his nersonal wants. Wholesale transsctions are not
necessarily restricted to wholecalers selling only to retailers, or vholesale mer-
chants buying for their o'n account, but embruce all places of business ojerating in
a wholesale mauner. This involves the idea of selling in large quantities and the
idea that the goods sold are for resale rather than use (although in the hardware
field particularly wholzsalers often sell direct to industry for use.) At the same
time the census via" of wholesaling for nractical pvrposes does not include such
operations as sales bty farmers or mine onrerators or sales ty manufactiurers through
branches maintained for that purpose.

Historical Background-- Jt has been said that the function of holesaling
is as old as commerce itself, having developoed from the caravans and merket places of
the ancient world. While the term "wholesaling" is unt used, there are numerous
references to trading in the accounts of Egypt, Babylonia, China, India and Phaenicia.
It was in the era of Greck surremacy and later the Roman that the first differentiation
of <holesaling from retailing apoeared, the wholesaler as a men of larger affairs be-
ing more esteemed than the retail dealer or "huckster." LDuring the early liiddle Ages,
wholesaling in Burope was international in character, the business being largely con-
cerned with imvorting and exporting. Such internal trade as was done by wholesale

was usually carried on by itinerant merchants or at annuzl fairs. The growth of Guilds
or trading alliances such as the Hanseatic League was followed in the 17th and 18th
centuries by the establishment of such wholesaling institutions as exchanges, auctions,
markets ani market halls. The mecchant became a canitalist of no little imnortance

in the econnmic 1life of the nation, often organizing and financineg nroduction as well
&s assuming control of distribution., With the development of improved methods of
transportation by canal, railroad and steamship, the discovery of new methods of com-
munication such as the telephone and telegraph, and the general forward Inifusirial
movement of the 19th century, wholesaling institutions grew in number ard diversity
until by the end of the century the pattern as we know it today was fairly well es-
tablished,

The Modern Hardware Wholesaler - The Hardwere wholeraler has bhecome an im
portant link in the chain of hardware distribution in Canada. In the complete census
for 1930, there was a wholesaler for annroximately every tuelve retail haraware stores,
although it must be rememberad that harvdware articles are sold in many other stores
in addition to hardware stores. In view of their importance then, it is of interest to
inquire info tne nature and necessity of the services of hardvare wholesalers

The Hardware wholesaler is an assembler and distributor. From hundreds of
foreign and domestic manufacturers, agents, imoorters and other wholzsalers, he
gatbers thousands of articies which be buys ln bulk for distribution in smz1l lots
among, retailers. He, therefore, adds a time-and-place value to his wares. This
function alone requires a high degree of krowledpge and skill. His buyers study the
requirements and capacity of their local market ard from the offerings of the vorldis
industry select their stock. TIn this respect the vholesanler may be regarded as
acting in a dual capacity. He is the purchasing agent of a number of pretailers on
the one hand while he is the sales agent of a number of manufacturers on the other.
His dominance of the field would indicate that these funclions are being cconomi--
cally and adecuately fulfilled. In any event, the fact remains that it is a highly
shecialized work —which, in the majority of cases, neither the mamifacturer nor the
retailer, in hardware lines at least, can do for themselves. If the hardware re
tailer triec¢ to buy the 4,000 to 5,070 articles he handles direct from the factory,
vhetner by catelogue, agent or personal visit, he vwould have little time for the
conduct of his retail business. In the same ray, it would be impractical for the
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average manufacturer to maintain salecmen on the road selling a limited line of uro
ducts in saall guantities to widely sceltered retailers. Even in the matter of de-
liveries, it would be uneconomical for the factory to make frequant shiwments of small
iots, By buyirg in large snantitizs the vholesaler mekes an aupreciatle saving. He
receives lower prices because the quantity is large and because he is known to the
manufecturer as a good credit risk. By shipnping in carlots he economizes on trans-
portation costs, It is not unreaconable to assume that a part of this saving is
passed along to the retailer and ultimate consumer.

The Hardware wholesaler assists the retailer in meny ways. He extends
credit, sometimes giving assistance in time of financial distress. He advises the
retailer in details of business such as merchandising ovractices, stock lines, selling
ideas, stock arrengement, window displays, accounting methods and other vhases of
retail trade. With his storage facilities and proximity, he enables the retailer to
maintain stock by placing small orders frequently, thereby tyineg up little capital
and saving in*erest on capital, premiums on insurance and storage space., The re-
lationshin betveen the two is elose and conducive to mutual confidence and respect.,
No manufacturer could possibly extend the same credit, give the same service or take
the same interest in several hundred smal! aceounts scattered across the Dominion
which the wholesaler can take in his compact little clientele.

The retailer is not the only one to benefit from the oresence of the whole-
saler. In him, the manufacturer finds a ready distributor with a highly organized
sales force familijar with the oseculiarities of his particular territory and its re
quirements as regards aquantities, qualities, sizes, styles, packages, brands, etc.
Neither the manufacturer nor the retailer has such knowledge of the territery. The
manufacturer is too far removed from the consumer, his interests absorbed by pro-
ductior problems, while the retailer is too close, his viewpoint coloured by local
and perhaps unimportant conditions. The wholesaler, on the contrary, is sufficiently
removed from the consumer to interoret the reports of his salesmen without bias while
at the ssme time no problems of manufacture becloud his vision. By carrying many
items, the wholesaler is able to maintain a larce sales force, spreading the cost
among several manufacturers. The wholes aler is of further assistance in suoplying
the storage space which is so necessary to the manufacturer if he is to meintain a
steady and constant production instead of elosing down in slack times and working
overtim: when lusines: Is good . To some extent he organizee his rate of production
on the vhol=saler's information as to probable demand. Even from the standpoint of
keeping accounts, 1t is an advantage to the manufacturer to deal with rholesalers
who are limited in number and well known to him rather than with a widely scattered
group of unknorn retailers.

In so far as wnolesaling is concerned, comnetitive conditions will con-
tinue to eliminate waste effort and useless steps in the process of distribution.
The manufacturer uses the hardware wholes aler because he usually finds in him the
most convenient, economical and effective outlet, The retailer buys from the
wholesaler because he usually finds in him the most convenient, economical and re
liable source of supply. The winlesaler will cantinue to function only so long
and to the extent that this continues to be the case. The extent to which the
hardware vholesaler apnears in the Canadian picture is shown in the following
statistics.

TI. ~¥aolesale Distribution.

Summary - -According to the census taken in 1931 and covering the year 19720,
there were 12,140 wholesale tradivg establishments in Canada revorting sales totall-
ing $3,3%25,°10,300. Among these were 240 firme dealing orincipally in hardware pro
ducts (builders® hardware, shelf or light hardware, tools and outlery and heavy
hardware) and consequently classifiad for censug purposes as "hardware wholesalers,®
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These reported sales amounting to $78,509,400. Firms dealing primarity in plumbing
and heating equipment are included in a separste category and not in the hardware trade.
The total sales of hardware wholesalers are nat the same as the total sales of hard..
wargs goods. Hardware, to some extent, is also sold Ly deulers specializing in olher
than hardware commodities and therefore included under other trade grouns. In the
same way the 240 establishmentes renorting in the hardware group were not confined ex-
clusively to the sale of hardware products. While hardware formed the bulk of their
business, nevertheless a certain proportion of their business was in other commodi-
ties. An analysis of ilheir sales by commodities shows that these firms, although
classified as "hardware wholesalers," also sold substantial cuantities of automotive
ecui ment, nlumbing and heating suoplies, iron and steel produets, radios, paint and
varrishes, sporting goods, machinery and building materials.

Geogranhical Distribution— A classification of the 240 vholesale hardware
firme on the basis of geographical location shows that Ontario had the largest number
of ectatlishmente while Quebec had the lergest percentzge of sales. In Ontario there
were 71 estzblishments or 28.5 per cent of the total and their sales amounted to 2%.1
per ceny of the szles of all hardware wholesalers. In Quebec, 52 establishments, or
24.6 per cent of the total number had 25.4 per cent of Canada's total sales. British
Columbia follored with 70 egtallishments or 12,5 per cent of the total, and 14.9 per
cent of the sales. There were 27 wholesale hardware houses in the Maritimes and 53
in the Prairle Provinces. Those in the Maritimes made 11.2 per ceni of Canada's iotal
sales, whilc those localed in the Prairie Previnces obtzined 25.4 per cent.

It night be expected that distribution of sales would coincide in a general
wey with the cistribualion of population. From Table 1 it will be seen that this is
not the case. To begin with, the classification of geographical distribution of sales
is made on the basis of location of establishments and not on the basis of the des-
tination of the goods sold. The province in which a firm is located is, therefore,
credited with the sales of that firm although these may have been distributed over a
number of other provinces. Consequently, although British Columbia had only 6.7 per
cent. of Canada's population, the sales of wholesale hardware houses located in that
province amounted to 14.9 per cent of Canada's total wholesale hardware sdes. The
percentage of sales for the Maritime provinces and Manitoba also exceeded their per-
centeges of the Dominion population. On the other hand, Ontario with 3%,1 per cent
of Canada's population recorded only 23.1 per cen: of the total sales of hardware
wholesalers.

Types of Esteblishment--The wholesale hardware establishments registered
in the course of the 1970 census have been classified by "Type of Establishment"
according to the nature of their services.

The field has been divided into two broad divisions. The first, called
"Wholesalers Proper" embraces all those hardware establishments carrying on a regular
wholesale business, Of the 240 establishments, there were 152 falling within the
limits of this classification. The sales of this group amounted to $65,942,600, or
83.9 per cent of the total. Wholesalers Proper have been subdivided into two types;
viz., "Wholesale Merchants" with 132 establishments and 79.5 per cent of total sales,
and "Other VWholesalers Proper" with 21 establishments and 4.4 per cent of total
sales, The wholesale merchants, as a rule, perform the complete function of whole-
salers such as buying in bulk and selling in broken lots, extending credit, vrovid-
ing warehousing and delivery facilities, soliciting orders through salesmen, furn-
ishing market information and assisting retailers with advertising and financial
advice,

The second main division of the hardware wholesaling field is known ag
"Other Wholesalers." In this class fall those wholesalers who act as middlemen
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but who do not undertake the complete functions of the wholesaler proper, such as
warehousing, maintaining a large distributive staff and financing the retail trade.
This has been subdivided into several tyves; such as, district and general sales
offices, manufacturers' sales branches, brokers, commission merchants, import agents,
manufacturers' agents, selling agents, and "all other." In this category there were
87 establishments recording 16.1 per cent of the total sales., The various types of
brokers and agents accounted for 54 establishments and 7.9 per cent of the sales,
while manufacturers' sales branches ranked next in importance with 31 establishments
and 6,5 per cent of the total sales. Table 2 shows the number of establishments with
sales volume for each of these types of hardware wholesalers,

Multiple Types of Wholesaling-—-Although for census purposes it was necessary
te assign each return to one type of operation, it must not be assumed that all whole-
salers restricted their activities to one mode of operation. Of the 240 hardware
wholesaling establishments in Canada in 1930, there were 31 with §7,325,700 sales
which reported that they acted in the capacity of more than one type. Doubtless, there
were others operating in a dual or multiple capacity which did not so report themselves.
Most important among multiple wholesalers were the wholesale merchants (including
jobbers and semi-jobbers} who also acted as importers and manufecturers' agents, and
recorded sales of §5,149,000, Manufacturers' agents acting as importers is another com-
bination frequently found,

Size of Business—-A striking feature which the wholesale hardware trade
shares with wholesale trade in general is the large number of establishments with
limited sales volume, Out of the 240 establishments in the trade, as shown in Table 3,
there were 75, or 14.6 per cent, whose annual sales for 1930 were less than $25,000.
Another 20 establishuents, or 17.0 per cent of the totul, had sales ranging from
$25,000 to $50,000. Altogether, there were 109 establishments, or 45.4 per cent of
the total, with sales less than $100,000, In fact, 46.5 per cent of the sales volume
of the trade was in the hands of 22 establishments, whose individual sales exceeded
$1,000,000. This may furnish a distorted picture of the situation unless it is re-.
membered that the census was based on establishments and not on companies,. A separate
report, was required for each sales establishment, large firms operating branches in
different parts of the country being required to furnish a separate report for each.
It should also be noted at this point that all firms reporting were classified either
as wholesale or retail. Some firms stated that they engaged in both wholesale and re-
tail activity. In such cases, they were classified according to the basis on which
the bulk of their sales was made. While this method of classification resulted in the
inclusion among wholesale firms of a number with a certain volume of retail business,
it also allotted to the retail division a number of firms doing a certain amount of
wholesaling, g

Number of Marketing Units—The same forces, which have given rise to the
chain store type of operation in the retail field, have also made their influence
felt in the wholesale field. Large firms, in order to widen their market or culti-
vate existing markets more extensively have established in many cases branch-houses,
each operating more or less independently in its own district but controlled and
surplied by the parent company. At the same time, as a measure of defence against
the rapid strides of the retail chains there has been a tendency for a number of in-
dependent wholesalers to amalgamate with a view to improving their competitive posi-
tion, Many manufacturers also have yielded to these influences and in an endeavour
to get close to their consuming markets have opened sales branches in various sections
of the territory they want to cover,

Despite this tendency toward chain operation, out of the 240 establishments
reporting in 1930, there were 168 or 70.0 per cent operating as single units. This
group accounted for £2.5 per cent of the total business. There were 26 establishments
belonging to two-unit firms, 35 belonging to companies with from 2 to 5 units and
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11 belonging to companies with from 6 to 25 units., Table 4 shows this classification
for both Wholesalers Proper and Other Wholesalers.

Extent of Sales Territory--The extent of the territory which wholesale
houses serve is bound to vary according to many factors such as the product they
handle, their financial resources, their organization and connection with the trade.
Some are equipped to cater to the requirements of the whole Dominion, while the
activities of others are confined to the ¢ity in which they are located. The census
schedule for 1930 requested each wholesale establishment to state in a general way
the extent of its sales territory. Not all of the 240 firms reporting gave this
information, but the answers of 202 establishments have been tabulated and are shown
in Table 5. Their answers have been grouped as follows: (1) City, (2) Within a
radius of 25 miles, (2} Within 75 mile radius, (4) Part of a province, (5) Entire
province, (6) Two provinces, (7) Region (i.e., Prairie Provinces or Maritime Pro--
vinces), (8) Dominion, (9) Canada and foreign.

Only 12, or 5.9 per cent, of the 202 {irms reporting indicated that their
activities were conlined to a single town or city. Another 8, or 4.0 per cent of
tne total, reported that they covered a 25 mile radius while 22, or 10.9 per cent,
operated within a 75 mile radius. It was to be expected perhaps that wholesalers
of hardware, because of the very nature of their product, would be enabled to cover
a wider area than many other lines of business., It is not surprising to find, there-
fore, that 45 establishments, or 22.3 per cent of the total reporting, extended their
activities over a whole region, while 43 firms, or 21.% per cent, covered a whole
province. These tiio groups alone effected 43.6 per cent of the total sales,

In common with the practice throughout this report, the analysis of firms
according to sales territory is based on establishments and not on companies. Thus
sales of companies with branches in several provinces would not appear as inter--
provincial trade except to the extent that individual sales territories overlapped
more than one province.

Operating Expenses- In the Census of Merchandising covering the year 1930,
each firm was asked to report its operating expenses under the headings: salaries
and wages, commissions to salesmen, travelling expenses, interest on borrowed money,
rent and "all other expenses."

The analysis of the information received regarding operating expenses is
shiovm in Table 6. As the information given by some firms was not considered suffi-
cently clear, the reports of only 2I8 were used. Operating expenses in the Maritime
Provinces amounted to 15.4 per cent of sales; Quebeec, 15.5 per cent; Ontario, 1¢ad
per cent; Prairie Provinces, 18.7 per cent; and British Columbia, 18.5 per cert.

It is difficult to account for the low expense ratios in the Maritimes and Quebsoy

They may be due, in part, to a difference in the type of commodity handled by hawrd-
ware wholesalers. Undoubtedly, the compuctness of the territory itself is an im-

portant factor and considerable saving must be effected in salesmen’'s salaries and

travelling expenses.

Table 6 also shows the operating expenses of "wholesalers proper" as
distinguished from "other wholesalers." Wholesalers Proper maintain fairly extensive
establishments and render trade services both to the customers they serve as well as
to the manufacturers they represent. Their expense ratio naturally is increased by
these factors. On the other hand, the group of "Other Wholesalers" contains firms
operating as brokers, commission agents, selling agents and organizations, the nature
of whose services do not require warehouses or facilities for actually handling the
commodities they sell.
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An analysis of operating expenses by size of business for 84 wholesalers

proper carrying a general line of hardware is shown below.

As may be exvected, the

ratio of operating expenses to sales decreases as the size of business increases up
to a certain point beyond which there is but little change ,

¥holesalers Proper-. General Line Hardware--Analysis of

Operating Expense by Size of Business, 1930,

SEES UM TR N T il S s e e SRR TR LK DL TN W, Sl e B LT
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| Operating Expenses

Per Cent
Amount, of
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$
. 6,551,500 | 18,0
44,500 24.8
73,100 28.5
137,900 22,8
255,500 19.2
571,100 P
614,500 16 .4
313,100 17.9
1,040,100 18.8
55500,900 b - 37sd ..

The difficulty in comparing the operating expenses of 1930 with those of

1923 lies in the fact that only a partisl census was taken in 1923,

ke i S

however, to compare the figures for a limited number of establishments.

possible,

It will be seen from the following table that onerating expenses for the
Dominion averaged 16.6 per cent of sales in 1930 compared with 14.1 per cent of

sales in the earlier year.
(with 1923 figures in brackets) were as follows:
Ontario, 19.6 (14.5);
It will be noticed that the proportion which expenses formed of sales

Quebec, 15.1 (11.3);
13,8 (14.8)

Ratios for the several economic divisions for 1930
Maritime Provinces, 14.0 (18.6);

Prairie Provinces and British Celumbia,

remained relatively constant for the two periods in the Prairie Provinces and British
Columbia, while a considerable decrease in the Maritime Provinces and increases in
Ontario and Quebec were recorded.

Wiioles

alerg Proper- General Line Hardware - Comparison of

_Qperating Expenses for Firms Reporting in 1323
and 1930, by Economic Divisions.

o et e e e
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Economic Division

CANADA CoOsLOOOD

Maritime Provinces ...
GUEhEE Betlo e domnt b o
Ontario OO0 B0 0SSO0 0D6 VY

Prairie Provinces)
British Columbia ) "’

- — et T . b . e o % |

g e L 1l o LD S
Number of| Average
Estab-- |Sales per
lishments| Estab-
| Reporting ...J.isgment L
49 | 552,400
8 296,200
9 745,500
24 559,500
8 570,200
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Expenses, | Number of| Average |Expenses,
Per Cent kstab- |Sales per|Per Cent
of lishments| Estab- of
Sales.....M Reporting] lishment| Saleg
$
iyl = 04 | 551,400 | 166
1L8EG 8 365,600 14.0
oL i3 i 696,400 | 15.1
1455 W7 443,400 | 12.6
14.6 8 767,400 | 13.8
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Commodity Saleg--ALL thne larger wholesale firms were asked to break down
their total sales by commodity classes. The breakdown of sales for those firms re-
porting commodity data has been used to estimate amounts for those unable to supply
this information. In this way estimates of total sales by commodity groups have
been built up. Total sales of hardware products by all wholesale trades are esti-
mated at $46,942,000 for 1930. The amounts and proportions attributable to the
several trades in which hardware is of some importance are shown below:

o o e e e S Y T ———————— e e = . T 2 e

___Hardware Sales

Kinds of Business T ar

Shdpcan SNCHLPS] IS TIPS W SIS R T 1
¢

Al Sirades s Rotrail, shtim b aom o s oo 85 5 __JﬂﬁG,QAZlOOQﬁr,lOO.O o
Furniture and huuse furnishings ..sececeaan 275,000 0.6
General mereReRiNseN podtl SN el sole” v 0sos b 2,144,000 4,5
Groceries and food specialties cceesso-asco 781,000 L
Hardwase, S8 SaELE o NN, Shalcis ol o oisisloie 4 41,204,000 B7e8
Lumber and building materials s.cecseccscas 226,000 0.6
Machinery, equipment and supplies ccccocsoss £36,000 1.5
Plumbing and heating equipment ...eccscvcso 679,000 1.4
All other trades -.c.cosvercocsesessscsscnn 84 géZquth_< 2,0*_

Current Trends in Saleg-- The 1920 figures used in this report were teken
from the results of the complete Census of Merchandising and Service Establishments
of 1921, In that census, returns were received from all hardware wholesalers regard-
ing business transacted in 1930. Since 1931 a census or survey has heen taken
annually. This is more limited in its scope, returns being secured only from whole-
salers oproper whose sales in 1920 were $100,000 or more, together with some large
firms which have commenced operations since that year. The reports received for
this annual survey are used in determining the trend in the wholesale hardware
bus iness from year to year., The trend value is then applied to the total sales
for all wholesalers proper for the base year 1930 in order to determine the probable
value of the total business for later periods. It should, therefore, be clearly
understood that the figures shown for years subsequent to 1930 are estimates of the
total sales of all wholesalers proper in the hardware trade, including both contri--
butlng end non-contributing firms. The method makes no allowance for contraction
or expansion in the total number of firms operating in the wholesale hardware field.
Thus, while the figures shown are believed to approximate actual conditions, it must
be remembered that the disappearance of old firms and the rise of new ones are not
fully reflected in the indexes.

Current trends in sales obtained in the manner described is shown in Table
7, It is interesting to note from this table that in the economic areas in which
sales fell the lowest in 12333 viz., British Columbia and the Prairie Provinces,
recovery, particularly in 19%6, has been the most marked.

The total sales for wholesalers proper in the hardware field amounted to
$65,942,000 in 1930, Estimated totel sales, computed from indexes derived from the
returns of the reporting companies, fell rapidly to §£38,025,000 in 1933, giving an
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index for that year of 57.7 (1930=100). The 1936 sales for Canada were estimated
similarly at £55,075,009, or 85.0 per cent of 1930, Recovery in all the economic
areas followed the low salesregistersd in 1932 and 1933,

Trends in Value of Sales and Prices Compared--In the period 1930 to 1935,
the dollar value of wholesale sales was affected not only by changes in the volume
of goods distributed but also by changes in their price. Comparable price indexes
are not available to measure the influence of these two factors, but the general

trends_in hardware wholesale prices and dollar volume of sales are indicative of
the relative movements in the volume of goods handled, Total sales of wholesalers

proper together with indexes of sales and prices for the period 1930 - 19%3 are
shown telows: ‘

Comparison of Trend in Sales for Wholssslers Proper in the
Hardware Trade and Indexes of Wholesale Hardware

Prices, 1930-1936.
3 Jiga 14 B Index of
Sales of Wholesalers Proper,
Hardware Trade Wholesale
feds Rl e ot o ) Hakelieaiee
Index Prices
S R IS = o [ ~1950=100 | 1930=100
$
BUSIIO S A S, 55,943,000 100.0 100.0
WDETL Sl o B T8 o5 50,450,000 B 97,9
BTy 6 o 50, TR, 39,195,000 59.4 96,0
DLEI %) - oS P b B 38,025,000 Si R 94,2
1954 8 eBOSS DAL D 46’209’% 7001 9409
IDTOV U e s patsr AR 49,260,000 (T 95,1
1936 080" 082D O 56,075,%0 8590 9308
L 43 R e B R e | o e

Gross Margin--Data relating to gross margins were secured in connection
wvith the annual surveys of the wholesale hardware trade in 1934, 1935 and 1936.
Gros: margin is ta ken to mean the difference between net sales and cost of goods
sold, and represents the amount available to cover all operating expenses and to
provide a profit on the year's operations., Gross margin is less than operating
costs in the case of firms operating at a loss.

Gross margin for wholesale hardware firms in Canada averaged 20.3 per
cent of net sales in 1934, 20.5 per cent in 1935 and 20,2 per cent in 1936. There
was less than 2 per cent variation in gross margin for firms operating in the
various economic sections of Canada. The reports of 81 firms were used in 1934,
82 firms in 1935 and 83 firms in 1936. Table 8 shows the comparison of gross
margin percentages by economie divisions.

In the partial survey made in 1923, information was secured covering
gross margins for 41 firms roughly identical with that secured from 45 firms in
1935, From these figures a comparison may be made of the gross margins of the
wholesale hardware trade for the years 1923 and 1935,

From the following table it will be seen that gross margin percentages
for the Dominion averaged 21.3 per cent of net sales in 1935 compared with 18,8
per cent in 1923. Ratios for the several economic divisions for 1935 (with 1923
figures in brackets) are as follows: Maritime Provinces, 17.3 (19.7, Quebec,
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22.4 (17.9), Ontario, ?0.4 (18.1), Prairie Provinces and British Columbia, 27.6
(21:6}. It will be noted that the gross margin percentage of net sales remained re--
latively constant for the two periods in the Prairie Provinces and British Columbia,
while a consideratles decrease in the Maritime Provinces and increases in Ontario and
Quebec were recorded.

Wholesale Hardware Trade--Comparison of Gross Margin

— e

Percentages of Net Sales, 1923 and 1935

FETEIE A L BT T L O R
Gross Gross
Average |Margin Average |Margin
No . of Sales Per No. of Sales Per
Estab. Per Cent Estab, Per Cent
Report-| Estab: |of Net | Report- | Estab- | of Net
i s et i e e S SRR L CRLES SR Rag . 4 istyent | Saleg,
$
CANADA sawmicwns e - S OQ0LCO0 | A58 W 48 | 424,600 ] 21,3
Maritime Provinces ... g 519, SO0 Ty A8 1 4 2977800 | A7.3
RuEbec . .wdols e wbatis 8 Tal, 500 | 07,9 3 617,800 | 2244
Ontario .escevsvuvseas 13 594,900 | 18.1 22 352,200 | 20.4
Prairie Provinces) - dala . '
550 49,6 2llad 8 599,100 R 6
British Columbia ) Sies e | ’ o

III-- Retail Distribution

Summary--It has been explained that the sales of wholesale hardware es.
teblishments do not necessarily represent total wholesale sales of hardware. The
same may be said for the sales of ~etu’]l heardware stores., Hardware is retailed
through a number o7 outlets not classified as hardware stores, while, on the other
hand, a variety of commodities other than hardware are included in the sales of
hardware retailers, It must be understood, therefore, that hardware reteil distri-
bution resembles wholesale in that sales of hardware stores are not synonomous with
sales of hardware.

Results of the complete Census of Merchandising for 1930 show that there
were 3,001 retail hardware stores in Canada reporting sales of £70,891,700. These
were divided into 2,780 establishments classified as "Hardware" and 221 classified
as "Hardware and Farm Implements," with sales of $66,174,200 and $4,717,500 re-
spectively. There were 2,346 proprietors not on the payroll and 1,116 proprietors
receiving salaries. JSalarles for the latter were reported as amounting to $1,991,-
000. There were 4,680 male and 537 female full-time employees to whom $5,766,900
was paid in salaries and wages. Part-time employees numbering 474 male and 38 fe-
male received $147,200 in salaries and wages, Table 9 gives this information
separately for hardware stores and hardware and farm implement stores.

Distribution of Stores and Sales - Of the total of 3,001 retail hardware
establishments in Canada, 1,135 were located in Ontario, 500 in Quebec, 124 in the
Maritime Provinces, 1,044 in the Prairie Provinces, and 184 in British Columbia.
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Table 10 shows the provincial distribution of hardware stores as distinpguished from
hardware and farm implement stores, together with their sales. Hardware and farm
imnlement stores were located »rinecipally in the Prairie Provinces, Albertas and
Saskatchewan alone recorded 68.4 per cent of the totel sales of this group.

Distribution by Size of Locality —There were 742 retail hardware stores in
1820 located in cities having a population of 30,000 or over, 208 stores in places of
from 10,000 to 30,000, 713 stores in places of from 1,000 to 10,000 and 1,238 stores
located in places of less than 1,000 population., Provincial sales and the Dominion
totals on this basis of distribution of population are shown ir Table II. From this
table it will be seen that the 742 stores in cities of 30,000 or over recorded sales
of $21,188,600 or §28,550 per store. .The 208 stores in places of from 10,000 to
30,000 recorded sales of $9,829,900 or $47,259 per store. The 712 stores in places
of from 1,000 to 10,000 recorded sales of $20,605,%00 or $28,899 per store, while the
1,238 stores located in places of less than 1,000 population recorded sales of £19,-
267,900 or $14,400 per store. The average sales per store for Canada amounted to
$25,622,

Distribution According to Size of Buginess--The distribution of retail
hardware stores by size of business is shown in Table 12. According to this classi-
fication, 31.24 per cent of the stores in Canada recorded individual sales of from
$10,000 to $19,999 in 1930, the group accounting for 19.0 per cent of the total
sales. Individual sales of from $20,000 to $29,999 were made by 18.17 per cent of
the total number of stores, accounting for 15.39 per cent of total sales. Over 20
per cent of all stores recorded individuval sales of less than $50,000.

Distribution According to Proportion of Cash and Credit Sales - There were
2,032 stores with $49,355,000 sales which could be classified according to their pro
portion of cash and credit business. Of these, 203 were operating on a strictly cash
basis., This number, representing approximately 10 per cent of the stores reporting
this information, obtained only 5.3 per cent of the total sales. There were 202
stores which reported that from 1 to 10 per cent of their business was credit. These
stores, representing approximately 10 per cent of the group, obtained 6.11 per cent
of the total sales. Table 1% shows that the proportion of credit extended was greater
for large than for small stores.

Operating Expenses, by Kinds of Buginegs--In the census for 1930, each
store was asked to report certain information regarding operating expenses, In Table
14 this information is compiled separately for Hardware and Hardware and Farm Imple-
ment stores. 0f the 2,328 stores reporting, representing sales of $81,379,900,
there were 2,153 in the former group and 175 in the latter,

The salaries and wages paid to employees of both kinds of stores amounted
to 5,209,300 or 8.48 per cent of the total sales. From Table 14 it will be seen
that salaries and wages paid to employees in hardware stores amounted to 8.71 per
cent of sales, whereas salaries and wages paid to employees in hardware and farm
implement stores amounted to 5.30 per cent of sales,

Due to the fact that many proprietors do not appear on the payroll, but
take their remuneration from the profits of the business, it was necessary to es-
timate the value of proprietors! services, To this end, the remuneration of those who
did not appear on the payroll was estimated at the same rate as the average salary
per full-time employee in the same kind of business and in the same province, The
esbimated value of @ll proprietors® services arrived at in this way amounted to
$3,595,900 or 6,02 per cent of total sales, The remuneration of proprietors in the
hardware stores was 5.99 per cent as compared with 6.4]1 per cent in hardware and
farm implements. It will be noted that the total wage cost of hardware stores
amounted to 14,70 per cent of sales as compared with 11.71 per cent in hardware and



farm implements.

All other operating exgpenses of hardware stores, including rent, amounted
to 9.39 per cent of sales as comparad with 7.40 per cent of hardware and farm im-
plements, the total operating expenses of the former amounting to 24.09 per cent as
compared with 19.1) per cent in the case of the latter,

Of the 2,328 stores reporting, 1,382 occupied leased premises. Of this
minmber 1,330 were classified as hardware stores while 52 were classified as hardware
and farm implements. The former paid rentals amounting to $1,234,500 or 3.71 per
cent of sales as compared with $22,800 or 2.72 per cent of sales paid by the latter.

Operating Expenses by Size of Business--It is to be expected that the
size of a business will to some extent be reflected in its cost of operation. In
Table 15, therefore, the 2,328 stores reporting expense data were elaszsified accord-
ing to their size. There were 596 stores with individual annual sales of less than
¢10,000. The aversge annual sales for this group amounted to $6,068, and total
operating expenses were 29.7 per cent of sales. The sales of the remaining 1,732
stores amounted to $57,764,400 or an average of $3%,351 per store, The total opera-
ting expenses of the stores in this larger group amounted to 24.0 per cent of sales.
From Tatle 15 it will be seen that as stores increase in size (measured in terms
of annual sales) the cost of operation (expressed as a percentage of sales) decreases.
This is particularly true of such cost items as wages and rent.

It will be noted that Table 15 shows total wage costs amounting to 15.7
per cent of sales, whereas in Table 14 they are shown as amounting to 14.5 per cent
of sales., The ditference is due to the method of estimating the salaries of pro-
prietors not appearing on the payroll. In Table 14 these were computed at the same
rate as the average salary per Tull-time employee. In Table 15 the value of the
services of those proprietors not appearing on the payroll was computed at the same
rate as the average amount per proprietor for those reporting their earnings in the
same size class.

Operating Expenses by Type of Operation--Of the 2,328 establishments re-
porting details of their operating expenses, there were 2,258 independents as com-
pared with 70 chain stores. The average annual sales of the independent stores
amounted to§R5,342 as compared with $59,391 for the chains. The total opersting
expenses of the chain stores amounted to 24.2 per cent of sales as compared with
25.0 per cent for the independents., The wage cost of chains amounted to 12.1 per
cent of sales as compared with 15.9 per cent for independents.,

Commodity Saleg—-In 1930 the total sales of stores classified in the
Census of Merchandising as "Retail Hardware" stores amounted to $70,891,700.
Hardware was also sold by stores assigned to other kind-of-business classifications,
while retail hardware stores sold many commodities which were not strictly hardware
items. The following is a list of some of the commodities sold by retail hardware
stores in 1930 showing their percentages of the total sales. Separate figures are
shown for hardware and for hardware and farm implement stores.
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It has already been mentioned that sales of hardware stores and sales of
hardware products are not synonomous. Hardware is sold in many types of retail out-
lets in addition to the typical hardware store. Country general stores, variety
stores, department stores and dealers in lumber and building materials all compete in
the sale of these commodities. Commodity analysis show: that hardware items formed
5 per cent of the total business of country general stores, 8.5 per cent of the sales
of variety stores, 1.4 per cent of the sales of department stores and 2.8 per cent
of the sales of lumber and building material dealers. Total gales of hardware through
all types of reteil stores are estimated at $350,4893,000 for 1930.

The Trend of Ketail Hardware Trade, 1926--The retail hardware trade has par-
ticipated fully in the steady upward movement which has characterized retuil trade as
a whole since the spring of 1973. In 1976, the dollar value of the sales of retail
hardware stores amounted to $653,972,000, an increase of 7.8 per cent over the pre-
ceding year. This was considerably less than the sales of §$70,891,700 recorded for
1920, the first year for which complete information is available. The three years
followins 1930 witnessed successive percentage declines, sales in 1932 falling to
$42,732,000.

Trends by Provinces--The deecline in hardware store sales was general in
Canada following 1920. In 1932 tae Dominlon index had fallen to 60.% (193%0=100).
This rose to 87.6 in 1974, 70.5 in 1935, and 753.1 in 19%8. The index for Quebec
fell to 57.4 in 1932 or slightly below that for Canada. Nor was recovery as rapid
in Quebec as in Canada as a whole. In 1935 the Quebec index had only risen to 85,7
as comnared with 76.1 for the Dominion. On the other hand, the decline in Ontario
was not as great as that of Canada , the index falling to 62.8 in 193% and rising
to 82.0 in 1936. Of the Prairie Provinces, Manitoba held up favourably while the
injexes of Saskatchewan and Alberta fell below the Canadian level in 1933 and, like
Guebec, were slow in recovering. In Table 15 the trend since 1920 is shown by
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Accounts Qutstanding-—At the end of 1936, according to the information
gathered from the retail hardware annual survey, the accounts outstanding in the trade
in Canada amounted to 21.4 per cent of the total sales. The total estimated sales
amounted to $52,272,000, of which amount §11,5%7,800 was outstandine. Prince Edward
Island recorded the largest outstanding accounts, 55.4 per cent of the sales being
"on the books" at the end of the year. CQuebec hardware merchants apparently extended
the least credit or were most successful in ecollecting their accounts. At year end
only 17.8 per cent of their sales was outstanding.

Cross Margin--The gross marein for 1926 in the retail hardware trade calcu-
lated from the reports of the firms covered in the Bureau's survey, amounted to 25.7
per cent of sales as combared with 25.2. in 1935, The following are the provincial

gross margins for 19386:
Bross ilargin Percentages of Sales, 1933
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Hardware Chain Stores--The develosment of the chain store tyve of operatinm
has not been as marked in the hardware trade as it has been in the case of many other
tyoes of stores. Chains, for census purposes, are considered as groups of four or
more stores, under the same ownership or management and carrying on the same ¥ind o°
business.  There were 13 hardware chains in Canada in 1928 with 69 stores and $4,75¢,
400 sales, an amount which formed 1.2 per cent of the total chain store business and
8.8 per cent of the total sales of all hardware stores. There has been a slight in-
creagse in the prooortion of the hardware trade frangactad ty chain comparics during
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the periad; = dwsd,. Datails ayve shown salow:
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Table I.-Vholesale Hardware Trade---Distributiou of Stores and Sales, by Provinges
: and by Types of Establighment ¢~ Canada, 193G,
0" 4l TYPES OF ESTABLISHMENT = _ 470 S Per—
| __-,—‘:cf ™ ‘,f,“?ﬁ__th__ L Wholecalers Proper || T Other Wholesalers centage
il Establish—| Establish- Estatlish- of total
Economic Division menﬁém_d-,-___S?}Eﬁn* ments_ | Saleig*»>~ m%RLinna______EE}ii_“_- Poou—
i oo No.| % Amount | % [No.| % | Amount | No.l % _|  Amount | oll. - Totdian
$ $
CANADA: Total . | 240[100.0 |78,609,200]100.0 {153/100.0 |65,942,500/100.0| 87|100.0 |12,666,800{100.0 100.0
Maritime Provinces ., 27| 1085 1]eu8i5 8 22 300NN 1152 221 14.4 | 8,081,700 12.3 5 S5d% 747,600 5.9 S
Quebee covsoovsvsons 59| 24.6 |19,971,000] 25.4 35| 228 WES 21 5, 200 TRl 24| 27.6 4,757,800 37 .5 2787
Onalaiio g e o opiten 71| 29.6 (18,145,900 23,1 | 52| 34.0 |16,261,400{ 24.8 it 23RR0 1,884,500| 14.9 33.1
ManiMBba .y beoe.ss 25| 10.4 | 9,276,400| 11.8 6 3.89.1.6,695,5600] 10§22\ " 19" 21497 [§.2, 582,200 204 (i
Saskatchewan ..ca... 10| 4.2 | 4,022,500| 5.1 71 4.6 3,492,300] 5.3 & 2.4 520,200, 4.2 8.9
ALbertamS e ts e Al 8ijl A5l 6% GAQ, EOONF 8L Sl w14 Sl =] -15,48885:% 8.9 4] 4.6 754,000 6.0 140
British Columbia ... 301 12.5 J11,723,600]| 14.9 .17} 11.1 J10 515,&“ 1356 13] 14,9 ) 1,409,800 11,1} = 8.7
Table II--Wholesale Hardware Trade, by Types of Establishment, Canada, 1930. 2
o
= =71 5 3= hsiégilshméﬁts ww-h-u__mggies - :
Type of ESFﬁE}lﬁﬁﬂiﬁi__ e e e e Lo Number, -1 T Amount,
$
dT g T R A S e = T 240 100.0 | 78,609,400 | 100.0
Wholesalers Proper c..oceevs. S e b S e Ol T Lk el o 153 63.8 65,942,600 | 83.9
Wholesale Merchants csececvesssvossssesscesenccaca G2 55,0 62,473,500 35
Other Wholesalers Proper ....ocesceevccsascececac 2l 8.8 3,469,100 4.4
Other Wholesalers .coacesesass SIEID oo YRR Sty T WY« T ” 87 36,2 12,666,800 16,1
DiS'tI‘iCt and General Sales OffiCeS OO0 &BeO0O0DODSBUD 1 004 5 (x) ( )
Manufacturers' Sales BrancheS ceceeeccecsececsvsuns 31 12.9 5,106,700 it 5
Agents and Brokers: rTgta] ......... e W e 54 22.5 6,219,100 742
Bro}(ers POROOOCSILNO0OI , 00009 RePEeesEDODDRAC l 004 X gx
Commission MeRCHATTES | o.e 5 e teacs ooe oo sitomo 080 i 0.4 gx; x;
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Manufacturers’ Agents ..seececeus CEp e Cat 38 MERG 5,122,400 8.5
Selling Agents 0 DESEDE DI OE OSSO0 0D l 004 (x) (x)
All Other_.enaouo-ao.w.-'oovuo'o-n-ooo_gvg__o._o-.o-nno l 004 {XL IX)

(¥} Indicates that figures are withheld to avoid disclosing individual operationms.



Table 3--Wholesale Trade—By Size of Business, Canada, 1930.

e e RNCIRSEEI o B AT T | SN | WHOLESALERS PROPER OTHER VHOLESALERS ..
- N Establish- Establish-~ Establish-
Size of Business - ments -'ﬂgales e i Sales _ments Sales
’ No. % Amount, % No. % Amount % No. % Amount %
p: $ $ B $
CANADA: Total ..... 240] 100.0 78‘6091400F__QLQ_4;&_¢;__LQ” 65,942,600}100.0] 87)100.2 |12,666,800]100,0
Less than $ 20,080 .. oean. 35| 14.6 451,900 0.6 2] 14.4 291,200 0.4 5 1459 160,600 135
$ 25,000 -'$ 49,999 ....... 30| 12.5 | 1,080,800 1.4| 15| 9.8 547,500 0.8 15| 17.2 533,300 4.2
$ 50,000 - $ 99,999 ....... a4| 18.3 | 3,186,200| 4.0 18| 11.8 | 1,335,900 =2.0| 28| 29.9 | 1,850,300| 14.6
$ 100,000 - $199,999 ....... 32| 13.3 | 4,597,500 5.8{ 18| 11.8 | 2,675,200 4.1| 14| 16.1 | 1,922,200| 15.2
$ 200,000 - $299,999 ....... 25| 10.4 | 6,094,800| 7.8 15| 10.4 | z,817,900| 5.8 9| 10.3 |'2,275,700| 18.0
$ 200,000 = $399,999 ....... 22 9.2 | 7,545,800{ 9.8| 17| 11.1 | 5,824,800| 8.8] 5| 5.8 | 1,721,000| 13.6
$ 400,000 - $499,999 ....... of 3.8 | 4,019,800| 5.1 81 5.8/ 2,568,008 5.4 1l 1 {(x) (x)
$ 500,000 - $999,999 ....... 21} 8.7 [15,106,400| 19.2| 19| 12.4 |13,581,000| 20.8 2 2% (x} (%)
$1,000,000 and over e........ -] 22| 9.2 [36,526,400] 46.5] 20] 13.1 | 24,212,000_5_1_7,_9_ v/ L 4 (x) (x)
(x} Indicates that F'an-s's are withheld to avoid disclosing individual operations. ‘
Table ,:—Wholesale Hardware Trade Classified According to Number of Mazggging,Unitsl,Caﬁada. 181015 5
l i
-1 - ~TOTAL ~ [  WHOLESALERS PROPER ~ OTHER VHOLESALERS ____
Establish- stablish- Fetablish-
Number of Units |____ments Ll SRR 2 | _ments Sales == mfnts_-__ Sales
No. % Amount % No. % Amount % No., % Amount %
¢ $ $
CANADA: Total ..... | 2401100.2 _|73,509,400]100,0) 153{100,0 135,942,600|1%0,0| 87(100,0 [12,555,800/100.0
Single Unit Establishment .. 158|700 . |[2iln2584300 « 5R .5 L2 A3 R34 , 8BS TON] 1529 56| 64.4 5,401,809 50.5
2MURNEES Y crors: oyibotiiserire oloke /o fiate .o 261 10.8  [MOsBAT BP0 | S LE.8 15 9.8 95984 ,80Q |15 Ll 1248 882, 500 Ze@
S L0 ol v e Vo £ R I 8 35] 14.6 [21,980,200| 28. 26t 7.0 1210206 100 52,0 91 10.4 859,1001- 6.8
6 —25 Units *s s evsrsOorIBEns e ll 4.6 4’5?:‘.’400 - = . - Ll 11 12.3 A,5P3’4OO 3507
UWGE- B8 WL U6 afe tils.sinins o o oius = = - = = = = 3 - 4 _ m




Tahle 5—--fholesale Hardwage Trage-—Fgtahlishgents Clasgified Accoriing to Sales Padivus,
by Economic Divisions, Canada, 1920,
_ . GANADA - 1 MARITIME PROVINCES [ QUEBEC '
Establish- kstablish— Establish-
Sales >
Sales Radius ments s o menis ales ments Sales
L No, % Amount. 4 No, & Amount | % Mo,| % | Amount. | % _
$ $ $
HRAG  oons hoh o o s g 240 - |81,009,400| - 27 L ki st S X 59 - 33,900 600 <
ot Roborted ™yt . | 8, - | 7850000 - | - gl = } 9 S04000 L= - wON I~ L | SR 078 afpwe
Total Reported ... 202|100.0 |73,190,200|100.0| 21|100.0 | 9,675,200/100.0| £50]100.0 |17,292,100{100.0
B e i ABAL ot R coanfosaie = 8l 5.9 557,600 0.8| -~ - - - LT (x} (x)
25 Mile8 sevecracesen o 8| 4.0 | 2,409,500 3.%| = - 3 - o - (x) (x)
TS B wtvoshsoobi  » Al 510 o Harons 22] 10.9 | 8,876,200 11.8) - . = = 5| 10.0 | 2,491,500 14.4
Part of Provinge ceeescecos Zelf 17.3 |20,007.8680| 27.4 #1830 [ L2y s5eh| el 5 10.0 (x) (x)
Whole Province ceceeceesscos 43| 21.% |16,194,300| 22.1 ¢| 28.6 | 1,405,400| 14.8 5| 10.0 730,600| 4.2
Two Provinges coevesscsssso s 8.4 ) WyzZ5, 802 10N 41 12.0 | 4,193,300| 4%.5 4] 8.0 (x) (x)
Heditil S se St (il By PO 45| 22.3 |15,765,400| 21.5 7| 22.4 | 2,793,000| 29.0| 18| 32.0 | 8,269,900| 47.9
Dominion eeeececcse | eSS isfrag 4 | 2.90e, 700 210 ' - = - - 11| 22.0 | 1,810,000| 9.3
(x) Indicates that figures are withheld to avnid disclosing individual operations. =
ONTARIOQ PRAIRIE PROVINGLS BRITISH COLUMBIA
Establish- Bstablish- Establish-
Sales Hadius ments Sales ments Sales ments | Sales
No. A Amount % No. % Amount % No. % Amount %
§ & e
DAL E . ks « - = e Cy 71 - |18,145,900] - 22 - |ie,9239,800| - 30 = TS FES el —
Not-Reported ..secoo 9 = a2 COT IO - ) 104 = 827,500 - | __4 - 221,500 -
Total Reported .. 62|100.0 |15,448,800{100.0] 43|100.0 |19,312,100(100.0 | 26(100.0 [11,502,100|100.0
City and Local .,.cosccvee- . 8l 9.7 442,100 2.9] - - = 4 I 1.5 (x) (x)
25 MBS o b WS o - om0 0 v 2 8.5 § w%55,0004 11.4 Ml ®243 (x) (x) 2l W g (x) (x)
e R e e i & st o7 o ol g| 1¢2.5 | 1,605,100} 10.4 ak _gd3 (x) (x) 41 15.5 (x) (x)
Part of Provinge ceececoccsss 225 B B Zadp ST 2 " 18] 370 £,645,1.008 88,2 i 1SS (x) (x)
Whole Province ceceeeesscss Wl 7.7 12,312,700 14.9 8| 18.6 | 6,922,600| 35.8| 13| 50.0 | 4,823,000| 41.9
Two Provinees «.ccevcsceocss ) 905,800| 5.9 2. 7.0 [ 188,001 6.8 Ll e (x) (x)
REgi Ol ot looaieio B8 e " ora-ola Tl 3237 NSRS E0a] ap.2) 13} 30:2' | %, 08,0000 15.9 o P 58,200 0.5
Dominion LI A N S >Peres s s e 6 907 475,7& Snl 2 407 97,000 0.5 ™ - __n ™




Table 8--Wholesale Hardware Trade--=Operating Expenses, by Economic Divisions, Canada, 1930.

& ~ALL FIRMS, TOTAL WHOLESALERS PROPER. LI
Qperatlgg;Expense OBeTablnE Expense
Economic Division No., of No. of ;
Estab-: Sales o) Estab- Sales %2 of
- lishments Amount, | Sales Jlishments| 1 Amount [Sales
$ $ $
CANADA: Tobal oo...0op | @18  |176,719.5Q0 8 13,538,9000 17.6 144 GBS O S800 2L IS, SO NSEE
Maritime Provinces ..vecvocesc 25 8,787,600V 1,348,900| 15.4 20 8,040,000 | 1,236,500| 15.4
ABEBER Meierp it t: & o it elo o Seitlny 54 18,1804:1004  2,925,600] 15:5 32 14,535,200 2,388,800 16.4
DRIEATHIOY w8 Arorc Bl sratBrd o8 5V T3 T &% &0 o 68 17,974,800 | 3,486,600 19.4 50 16,117,000 2,260}, 300 12052
Prairie-Provinces ssssesssssos 46 19,587,700 | 3,858,800 18.7 26 15,997,100 5,%26,700| 20.8
Brittimhnteilaniia=—r. .4 s Tea % L 25 11,465,400 2,119,100 1:8r45 16 10,312,600 1,900,800| 18.4
i p— - — TS SR I - _L,.A.. g | =y | O s
’-—J
[e¢]
e e et _.,_‘__.,..L:_""?r e e o i
— = OTHhF _WHOLESALERS
Operating Expense
Economic Division No. of
Estab- Sales % of
rde PSS L T | _ Amount |Saleg
$ $
EANABATS Tofal o5 o'atabebhn ’ ZQP,J‘nT;l.7l7.7OO Eoa20. 800 1252
MaFitine FPrOvIncEl- . . c. wow oy v domes 5 747,600 112,400| 15,0
Quebec DB O0OeDIPDOC0O OO0 00O00DEGPOS®O OB IG D 22 4,568’900 5\%,7% 1205
Ontario DWODOOOIOOUIOVLDOODIODIPDDROE OO OO TS 18 1,85798m 2?6,5(” 1202
Prairie ProviHCeS OO 000 GO0 OO U 20 5’590’6% 532’1% 902
British Columbia D 2RO OO O YO YD 9 1915298(1) 218,5m 1809
L Y X e -



Table 7--Wholegsale Hardware Trade--Trend in Sales, by Economic Divisiong, 1930 - 1936,

Tl i e e At T i
Economic Division 1930 __(Estimated)
., (Actual) 1931 1932 1933 1934 1935 1938
‘ $ $ $ $ $ $ é
CANADA: Total ....| 65,94%,000 | 50,450,000] 29,195,000 | 38,025,000 | 46,203,000 49,260,000| 55,075,000
Maritime Provinces ...... oo 8,082,000| €,788,000| 4,865,000 4,307,000{ 5,480,000 55455,000| +&,191,000
Quebet .ocecvecrovossumonvnon 15,212,000 | 12,22%,00( 9,356,000 | 8,687,000| 10,147,000| 10,649,000} 12,055,000
Ontario ccococsssssasseasnsssas | 15,281,000 | 12,294,000 9,009,000| 8,749,000} 10,667,000 11,545,000} 1%,485,000
Prairie Provinces ...........| 16,073,000 | 11,444,000| 10,726,000 | 10,751,000 | 12,523,000 | 1%,208,000| 14,545,000
British Columbia ..uavess..s..| 10,314,000 7,60%,000] 5,229,000 5,631,000 5282 00 '8, 302,600 97983000
3 el |
=
—— — — ©
Indexes of Sales !
Economic Division (1920=100)
1920 ] 1931 | 1932 ] 193%] 1924 19%5]| 1936
CANADA: Total ... 000U 26,55 150 45 57 s 7700 |0 R, P850
Maritime Provinces ...ocv04 100.0 | 84.0| 80.2 57,0, 678 | 67-5 76.6
DUEIREIC o o¥s Akiye o oo 2% sholm oo o AN 0@ 81 i GREZS\[} 'Sl 8857 v 70" 792
(O BB IO MET ¥ A & o 6 5 = o alds 100.0 | 75.6 | 55.4| 53.8| 85.6| 71.0| 82.9
Prairie Provinces ......c00 100.0| 71.2 | 556.8| 64.4| 78,6 | 82.8| 90.5
British Columbia c.eeceaw K. 1000 | 37 J5OLT] 154, 6l FETE.Z80)45] « 950




Table 8-—Fholesale Hardware Trade--Comparison of Gross Margin Percentages

of Net Sales, by Economic Divisions.

i el LESALERS. EROPER ¢ _ )
- 1934 1935
Economic Division No. of |_Gross Margin No. of | Gross Margin _
Firms Net Sales % of | Firms Net Sales 1% of
Reporting Amount Sales | Reporting Amount |Sales
e A, $ $ O KR R e
CRMARDE “TOLBE 3o v ons 81 _ 144,080,300 | 8,949,600) 20,3 82 47,303,800 __| 9,685,000| 20.5
Maritime Provinces ...eesceceso 16 5,456,800 | 1,078,100] 19.7 15 5,291,400 | 1,059,000/ 20,0
QUARETI i wcaraoinm dhvee o conve, e oo 7 8,625,200 |1,699,300| 19.7 20 9,470,000 | 2,000,100 21.1
et e S S =R, 30 10,327,500 | 2,146,800| =20.8 28 11,061,200 | 2,257,100 20.2
Prairiie 'PROVINICES < ove vos v o nois 341 12,508,000 | 2,561,300] R20.5 12 13,329,300 2,686,500f 20.2
Briktilsh Collumbia; .. .eeearadiam 7 7,152,800 | 1,466,300]| 20.5 7 8,151,900 1,702,300] 20.9 ,
I z, | . E
o)
S IR TTRSTEI B RS TNl TR 2 = BT R 22 2 TTTX D --m.lz_-:.a_s.-_.:'z'- — PR 2 e w2 TEW IR D S-S l

Economic Division

—— i — o — L

CI\NADA: Total OO0 P e®POGeEOsESEONee

Maritime Provinces ceececcses

Quebec R E R IS I S A AR I B I L N B

BEEAETIO cies s 0.0 biesis

ooooooooooooooooooooooooo

Prairie Provinces

uuuuuuu

British Columbia .

seseeves ss s 0000

B

WHOLESALERS __PROPER

A Eals AL Jrrsae i
No. of Gross Margin _
Firms Net Sales of

| __ Reporting Amount, _ Sales

$ $

|83 ]53,806,200 110,852,300 20.2

il 5,952,100 1,195,300 20.4
20 10,622,200 2,060,700 19.4
28 12,944,500 2,653,100 0.5
il 14,864,200 2,947,100 —20s1

7 9,623,100 2,005,100 20.8




Tatle ©-—-Setzil! Yardware Trade——Bumber of Stores,

Poraonnel, Sales and Stocks,

Canada, 1330.

Hardware and
TOTAL Hardwsre Stores| Farm Imnlements
Number of STOTeS sesescscossssnaas a 3,001 2,780 ol
PROPPICLORE" Mol Ol YRy RIS 3 o oo s0]s 2,346 2,143 203
Proprietors receiving salary .c.ee. 1,148 1,037 79
Proprietors SalAaries .ecsescesceccs 5 $ 1,991,000 ¢ 1,873,500 $ 117,500
full-Time Employees—
WIEILEL 6 o8 0 ok 0,0 0 0 0E 0.6 6 6 BEIGH0SS 4,680 4,467 213
J Erall@8s o Poldd dofic.o ka0 o b h O o Bl Ty e B ANSERIN | L obBBAA—. o - ——
~ Balaries and W8EES ..ececescces $ 5,786,900 $ 5,536,100 $ 230,800
Part-Time Employees—
IMENTel . Shorarare o Yaretatabe F B SHEETE ST 474 414 80
Female .cc.eveoscrresscccscssnco 38 3 il
Salaries and Wages cececevcceceso ¢ 147,200 ¢ 1d1200 $§ 16,000
Net Sales asveeeecvece 20k, L s o B . $70,891,700 $35,174,200 $4,717,500
Sife i o R AR R PR 33 aiete) eiere ofs exskere $28,151,100 $26,400,200 $1,750,900 !
N
Table 10--Summary of Retail Hardware Stores and Sales, by Provinces, Canada, 1930. \
TOTAL HARDWARE STORES PAFDNGIRE Sl
s 4 = Tl __ FARM IMPLEMENTS
Provincs Number SALES Barben Ik SALES Viailbon SALES
of % of o R ol aF Z of
Stares Amount | Total | Stores Amount. 1 Total| Stores Amount | Total
$ $ $
CANADA: Total(l)..... 3,001 _[70,891,7004 100.0 | 2,780 166,174,200, 100.0] 221 | 4,717,500|100.0
Prince Edward lcland "% .. ...... 4 29, 200 gl 4 85,5001, 04l - - -
Nowa SSEOMBIAL olefe s s¥eiels cuilon o o eFaleioynls 83 | 2,443,500 3.4 83 2,443,500 3.7 - - -
New Brunswick ......... g e S 47 5 SERLARE] . 128 45 1,542,6001 2.3 2 10,500 0.2
DUEDER (9 e ietiiars he kN AR o ‘o xar s reapetis e 500 {14.159,900] 20.0 494 |14,030,200| 21.2 6 T8, Geais-. 2.7
OnPaimlie’ . e smme T sl - S N1 I l8aEs |2, T52,3900 39,1 (1,408 5" |87 ,48600) 4110 27 567,200 12.0
BN 5 L Blo koo R0 0 om0 S s 186 [ 4,070,500] 5.7 168 3,598,800| 5.5 18 GG |79
Sdiska LeeWaN o a15 save.s/dxeiers o biiit 526 | 8,829,000 12.5 427 8,948,000f 10,5 99 1,881,000] 39.9
AT Eeizal Bl R f VIt ope 3% X £ Pk 3 e Lo h 332 | 7,501,900[ 10.% 273 6,160,000 9.3 59 1, 341,300| 28.5
Bri il ShiCon Mgt e L et Il e . Lol s 184 | 4,425,400] 8.3 174 4,009,900 8.1 10 415,500 8.8

(1)

fEEIGHEE Yikon and Northwe'_s.-’t—,-_"f‘;r:ritories~




Table 11-—Retail Hardware Trade-—Number of Stores and Sales, by Provinges

F— = —— = N = S RNl A ARy~ P 1 S p— A — B e e = o r—— L ‘—’-":P-'."_' — e
TOTAL Cities 30,000 or Over Places 10,000 - 20,000
Number Number Number i
Province of TOTAL SALES of SALES of SALES
e 5 ¥ A=Y Stores Am;unt N L Stores Amgunt % Stores Amgur;_t_“ et
CANADA, Total(}). ...... 3,001 170,891,700]100,0 1 742 | 21,188,600(100,0 208 9,829,900 [100.0
Prince Edward Island ..eceeeesoeses 4 85,7 o5 ' (x) - 3 81,900 ( 0.8
Mpit, SCORER. i oo s thob e avins®on 8% | 2,443,500| 3.4 10 203,100 1.0 6 326,%00| 6.5
New Brunswick .ceecceessccescesos 47 | 1,55%,100| 2.2 8 237,200 1.1 2 289,700 4.0
B Sl O Al o wcns Lo lone o b} 500 |14,159,900| 20.0 258 | 8,955,200 42.3 51 | 1,945,300| 19.8
PRI s <ot v s ms s 1,135 |27,752,200| 39.1 209 | 5,552,100{ 30.9 122 | 5,556,000 56.5
MamatEalBal s s B e M e oieie o viorsisiokoeiofens 186 4,070, 500 8.7 26 11384 e Bolo 3] 271,900 2.8
S SR REWAT = oioloretsioss siaze-se-sune o9 0 058 526 85,829,000 12,5 19 785,000 G T 6 215,500 2 2
LT T e JR-SN= —m} zz2 | 7,501,900 10.6 29 | 1,583,700 7.5 7 580,900| 5.9
British COlumbi@ oeeecsosocesveos 184 | 4,475,400 6.3 73 | 1,475,100 7.0 5 151,400{ 1.5
(1) Includes Yukon and Northwest Territories :
(x) Indicates that figures are withheld to avoid disclosing individual operations. 2
—————————— === = '
| Places 1,000 - 10,000 [ ___Places Under 1,000
Number Numbar
Province of SALES of SALES
= b i Stores Augunt % Stores Amgunp %
CANADA, Total E%Z,..ouq\ | ___713 120,305,300 ]100.0 1,338 19;2SZLQQQT;QQ19
Prince Edward Island ....oseesecveos .- (x) (x) ! (x) (x)
MR S AR AT AT s 's L eisnie o nniolilp p ciiln 5% "[L/608,500 7.3 L1l 97,600 | 0.5
NE T RERRSWILGK. %o R0k o5 e noraose sio=p ore) ssrmgis 20 681,000 | 3.3 16 245,200 1.%
D B S b DRT Be s o s sahs s wary o 103 * P&, 7,800 13,1 88 536,800 2.8
L L e e T T o = et oSt S S A 339 @ LT 200F 4951 365 57527, 00DNNE8L T
NaEHBRa - v sorsms-ameyes o cerenirs s 28 699,200 3.4 126 1,712,300 8.9
SaskiaibeheWan «u e e e csee oo s biolas s 89 1|l 1585955001 9.0 442 5,969,000 31.0
LT R R i i 48 | 1,260,000| s.1 228 | 4,077,300 21.1
British COLumbia ...eeseeoneoocessns 58 | 1,737,000 8.5 48 | 1,0%1,900| 5.3

(1) Includes Yukon and Northwest Territories
(x) Indicates that figures are withheld to avoid disclosing individual operations.



Tatls 12—-Ratai! Hardware Trade--Wugber of Stores and Value of 8Salas fox Slovss
Classified Acenriing to Size of Business, Cﬁnuda K,
TH1EL HAKDIARL 8TORES HERDWARY AND

oot i | ay __ FARM IMOoLEMEMNTS

STORES SALES STORES _ ]~ SALES . STOEES | CALE.
- N .k % Amount | % No.f % | Adount | % No.| % Amount, %

¢ 4 $
TOTAL, All Stores 2,2281100.0 170,536,000 100.0 | 2,774 100.0 | 65,828,0001100.0 | 219]1100.0 |4,708,000{100.0

Leas than $ 5,000 sl e 972 OO 4l 28 Liii %58 ;15.2% 9224000 1.40] 19|, 8287 50,000{, «1.06
$ 5,000 -& 9,999 584 | 18.84| 4,182,000f = 5.90| = 534| 19.25 ‘3,944,000 5.99| 30| 12i70] 218,000 4.8%2
¢ 10,070 --§-19;999— 9Z5121-84 lt;400%¥X*~i9:00 8881 780-9912;258,,0007 1882 77 $5.18[1,1244,000] =3.30
¢ 20,000 - § 29,999 4341 16.17{ 11,553,200} 15.29| ; 440 115.88] 10,550,000| 15.0%| 44| 20.09]|1 00“ 200| 21.4%2
$ 30,000 - § 49,999 361} 11.73}13, 3104000 -18.87 218|111 39)-12,052,0000 | 18 2L |- ~35}+ 15598 °'” ,000] 25.89
$§ 50,000 - ¢ 99,992 180 |- 6'525]12, 586 J090) _17.84 177} | €.38] 11,704 JOOO| 17.78| 1a] 5194 BP »I00]| 18,7%
$ 109,500 - $199,999 34| 2.14| 8,920,000] 12.66 &) R +27~8 ;78140001 13, 34 1} 0.45 149,300 RS

$ 200,000 -.$2992,939 13 0,42} 3,009,000 e S 13 0.47] 2,099,000 a4.57 - - — =

$ 300,000 - $429,202 31-0.10 (x}) (x) 2l 8.11 (x} (x) Py - - L.

$ 500,000 - $922,920 2F PLo% (x) () of oA (x) (x} - - - -
$1,000,009, —~and pdoyen . f e lles i} ST = {1 & . 'l - e LB BTk
(x) Indicates that figures are withheld to avoid @isclosing individual operations. I
Table 13--Retail Hardware Trade——MNumber of Stores and Value of Sales for Stores 4

Classified Accoréing to Proportion of Cash and Credit Business, Canada, 13%0.

(Haréware and Hardware and Farm Implements)

Proportion cash ____jﬂlﬂﬁfi__-_uni__--___EMLES,ﬂ_.,._
inBnd-Cxolit Puginess . | - o _ -4 Liloeber el @ LoF . Smougt (1P L IR
& :

TOTAL STORES REPORTING ..... s el 2,032 1.0 | 49,355,000 |100.0°

Al IMecash™eliore s cuns et shemsL vin 202 F=33 253 17%,1300 Sl
il = i@ 09“ cpnt CIFRCHHS aels « ofare o o o¥8) o013 203 9.94 3,014,000 &, 151
bk gD " R 10.68] 2,557,000 | 7.22
2L & At S B8 M W AT 074 .52 2,698,000 | 7.49
=" ATy n 2L B e Tall B =] s & % I5sa 5y D5 8LODE 12.29
4 - 50 ¢ n " L <2 e GeS 15.89 7,829,000 o 538
5 IR 0 T i _ (ISR SeAErT A0 225 11.07 7,584,000 N5 36
61 -70 " v m e T .. 157 7.723|  8,%12,000 | 12.78
Wil = 80 Y W S e ! s, 5. N 96 4,72 3,000,000 K2, G
OQver 80 " n w Fol WYy et L ) 4% 2.12] 2,385,000 | 5.40

(1) Difference between this total and sum of individual Tigures due to adjustmenrt to nearest thousand of dollars.



Table ii--Retajl Hardware Trade-—Sunnary of Operating Expensesg for Hardware

Stores and for Huriware Stores with rfarm Implements, Saaads, 1270,

Hardware Stores

TOTAL Hardware Stores with
Ttem bre oo S = oy - Farm Imolements
14 of % of %4 of
o - Saeiinit -l SEas Amgunt, Sales Amount |Sales
Estimated Value Proprietor Services .| 3 3,695,900f 6.02| 5 5,441,000] 5.99| ¢ 254,900 6.4i
Salaries and Wages of Employees .....| ¢ 5,209,500' 8.481 & 4,998,900| 8.7l ¢ 210,400 5.30
Total Wage Cost ..cevecececenncnanae. | § 8,905,200014.50| ¢ 8,479,900 12.70 [ & 485,300 Y L
All Other EXpenses aeeceseceecseecaas | & 5,683,900 9.25) ¢ 5,390,500( 9.39( & 292,400 7.40
Total Operating Expenses ....ceceve. . | ¢14,589,100| 2%.76 ¢1%,8%30,400| 24.09 s | ESIAQ ] SR
T s e e - S0 coie oo UBE B, 9Q01 = %57,414,600 . %5,965,500 "
Number of 8tores Reporting Expenses . 2,328] - AL - DL o (R
Stores in Leased Premises——
Wit 53 S S e o8 50 0 A e - 4 B o B o S C 1,382 - 1350 = 521 -
Henin ok ce.nns. A av LR coobRgEC IR .| ¢ 1,267,100f 5.68| $ 1,234,500{ 3.71| & 32,50@] 2L 72
Sales in Leased Premises ceeeaeeaa. | 534,471,720 - $23,272,500 - $1,199,100{ -
¢ oh 4



ardgare Trgle—-Dnexating Exdenges and Hept of Stores Slasgifiad

According to Size of Business, Canada, 1930.

Average STORE JPERATING EXPENSES _
thinber Sales Per Per Other Per
Amount of Annual Sales of Sales per TOTAL $ 100 | Viage Cost | $ 100 | Operating| $ 100
Stores Store Sales Sales | Exnenses | Sales
i $ 2 & $
ALL STORES, TOTAL | EnEr e [Tl ETEINEI00) 25,7366 115 J20RNE00] v B4 20 4|k ANc0BIBM0NIT V5L DT | NSE8IEMaD0 9.2
Total under $10,000 596 By gl 6,056 1,4%a,B00)" 39,7 9480900 RER0 )BT N [ s P
Total over $10,000 | 1!7??j_;7LZ§{LiQO 28,35 17248585900 24.0 8,569,300 | 15.0 5,189,200 9.0
%10,000 - $ 19,999 ... | 765 [1I,010,500 | ~ 14,393 | 3,084,300 27.8 | 2,005,800 [ 18.2| 1,058,700 9.8
$ 20,000 - $ 29,999 ... 406 | 9,744,800 24,009 2,467,500 | 25.3 | 1,56%,200 | 16.1 900,200] 9.2
$ 30 goo - & Q SIAORE ST 306 11,649,300 FEORR 2 WHS0a 238 L, ¥R L0 I ORs S 8.8
$ 50,000 - § 99 998 ... 170 | 11,237,800 53,135 2R b0l || 128:8y| X, 5605880- 1 1. %) 1L 00IE060 8.9
£100,000 - §199,999 o S8 {51 5 s 510,05 158, 500 1,805,500 Rl 1o, 314 5200 156 SIS0 8LR
$200,000 - $299,999 ... T2alll 2, RdE NGO R7Al,158 579,208 [ ‘2052 247,800 | 12.5 232, 300 8.4
$500,000 — 499,999 ... 2 725,400 w2, 708 124,000 18.5 {4l 210.0; 910874 55,400 8 ¢
Uficlassil el 08 o . .. 12 | 2,450,500 204,217 474,900 _19.4 252,200 |_10.3 222,700 Sulver
(1} Includes chain units for which figures were renorted for the group rather than for each store. .

(1) Includes chain units for whiech figures were re)orted for the groun rather than for each store.

STORES IN LEASED PEEMISES

Amount of fnnual Sales No. of Rent per

Stores Sales Rent | £100 Szles

$ $

ALL STORES, TOTAL . L, 880 24 20 S0 | 1 aN7. 160 | - 2.69
Total under $10,000 z44 | 2,100,100 158,400 7.54
Total over 413,30 1,025 | 22,211,400 | 1,108,700 3.44
$ 10,000 - § 19,999 ... 487 | 5,724,200 z07,000 4.57
$ ?o 000 - § 29 999 ... 252 | 6,044,700 225,500 3.7%
$ 20,000 - & 43,999 ... 182 | 3,988,500 260,800 3.73
¢ 50,000 - $ 99,999 e 95 | 6,167,500 182,100 2.95
$100,000 - $199,999 ... 3% | 4,828,000 93,400 1.99
$200,000 - $299,999 ... 3 725,400 14,500 2.00
$300,000 - $499,993 ... X 258,100 2,500 0.568
Unclassified (11,9..... . - 358,900 | 19,900 5.58




Table 16--Retail Hardware Trade--Trend in Sales by Provinces,
Canada, 1920 and 1923 - 19Z6.

— LS = = ciosoos - - T e
b o S A _L E——S_ - INDEXES % of
Province ABitual Il o LS bl dm. A _t,_e_g__‘ A e SRR e ] e - Chanpe,
e 4l __.l_gé(.l, . T P P - L i 1235 - EL _1_%353,__ +.19201193211924 1192511926 | 1936/5
$ ¢ ¢ ‘

CANADA, TOTAL .. | 70,891,700 142,722,000147,917,000 {50,402,000 | §3,972,000] 100.0160.8 |67.6170.5|76.1 | 7.8
Prince Edward Island . 85,300 38,000 29,000 38,000 46,000 100.,0|44.5)|45.7)44.5|5%.9 Bl
Nova "SEOMEal 2o cessss ?2,44%,500| 1,428,000| 1,702,000 1,785,000 1,958,000| 100.0|58.4|69.7|72.1|80.1 9.6
New Brunswick ..ceo0ec0 g Gt 1010, 985,000] 1,098,000 | 1,147,000 | 1,310,000 100,0(81.5(70.7|735.9|84.2 vy
QuebeC cceeoecceceees. | 14,159,900 8,128,000| 8,575,000 | 8,842,000 8,45k SOOI 100l NS . 4161, 2 162,566 .7 6.7
Ontario c.cecseceessve. | 27,752,300 17,428,000[19,850,000 |20,384,000 | 22,752,000| 100.0(32.8(71.6|74.5|82.0 1@
Menl ke S8 te o e eiateols o 4,070,500 | 2,520,000| 2,942,000 2,952,000 3,247,000] 1L0Q0|61.9|72.3]|72.5]72.8 O
Saskatchewan cceocecos 8,829,000 4,821,000 5,247,000 | 5,79%,000| 5,120,000| 100.0]54.6 |59.4|65.6(|69.3 5.8
Aldberta e sssavetese 3 7,501,900 4,42%1,000| 5,062,000| 5,072,000 | 5,1%8,000| 100.0|59.1|87.5|67.5|88.5 o
British Columbia c.o.. 4,425,400 | 2,899,000 3,206,000} 3,639,000 3,851,000| 100.0|35.5|72.4|82.2|87.2 Gl

I

e — B —t - — —— —g

L}

Table 17--Retail Hardvware Trade--Accounts Jutstarding on Merchants' Books
at End of 1933, by Provinces, Canada.

| 4CCOUNTS QUTSTANDING __

Province Per Cent
Total Sales Amount of

1926 —o-f._Sales

¢ $

GANMAs TORADET. 2% o % R, Jo P 538 9924000 1145534800 21.4
Prilfige: [ Eawar@ Eelland o8 il oot o . ol 45,000 30,100 85,4
liovwa BEoELa .. 458 ol comshned o e et 1,958,000 275,500 1t
NeviBRURNSERCR ot .« omfisie aeiie Mol dc BraTeee Jo3 S0 G06 790,400 2948
BEeBEE™. . - SNttt o0 6 0 O OO B P K 9,451,000 jly® S5, 12104 17.8
UREAPT@ (ore shetofs sxsio's siofois i slololE)  [s-s od, oo 1 DEToTS 22 , /152,008 4,282,800 18.8
MENNSEGIES.. o ot o.onnisysrss oHorororsarelaibrerals o Bie sHbhanokied 3,247,000 630,800 19.4
SR tEREWEN 5 o v 5. o ht s domah e SRRl o 5,120,000 1,09%, 500 2856
AT o S oilots Gxeip § s Il o Ta Nt s pBiciols ssiliioniid 5,138,000 1, 272 890 24.8

RriSisn Colvmisio 2. ilae.e it oimoszlordabns L. 2,851,000 876,200 R0
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