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Introduction 

This report on retail trade in urban and rural areas is one of a series of 
special reports on retail distribution based on the results of the Census of Merchan-
dising and Service Establishments, 1931. While in the provincial reports on retail 
trade data were given for each of the larger cities, for combined cities having a 
population of 10,000 to 30,000, for combined towns and villages having a population 
of 1,000 to 10,000, and for combined rural areas - i.e., places having a population 
of less than 1,000 - in this report the data have been brought together, and additional 
information included, and so arranged as to show a comparison of retail merchandising 
in the different size-of--locality groups. The information presented in this way-
should be of assistance to manufacturers and distributors in their analysis of market 
outlets in cities and towns. 

Thirty-seven per cent of the potential retail consumers in Canada live in 
cities and towns having a population of 10,000 and over, or in what might be regarded 
as the urban market area. In this area were 44 per cent of the retail establishments 
doing 67 per cent of the total retail business of Canada. Sixty-three per cent of 
the people of Canada live in the small city, town and rural market area - places with 
a population of less than 10,000 Fifty--six per cent of the retail establishments in 
Canada was in this area and their business was 33 per cent of the total retail bus-
mess of Canada. 

Method of Classification 

Population Area--In this report all retail merchandise establishments have 
been grouped according to the population of the locality in which they are situated. 
Five size-of-locality groups have been used, namely, cities having a population of 
over 100,000, cities of 30,000 to 100,000 population, cities of 10,000 to 30,000 
towns and villages of 1,000 to 10,000, and all places with a population of less than 
1,000. Included in this last group are all unincorporated places irrespective of 
size of population. 

Kinds of Business.--For the purposes of this. Census, the retail merchandise 
trade has been divided into nine broad groups: Food, General Merchandise, Automotive, 
Apparel, Building Materials, Furniture and Hoisehold, Restaurants, Other Retail 
Stores, and Secondhand Stores. Data are given for these nine groups and, in addition, 
for selected kinds of business. The kind-of-business classification is based on the 
popular designation given the establishment or the principal line of merchandise 
carried. Few stores restrict their sales to any. one. product, some stores - such as 
department stores and general stores - carrying a wide variety of goods, while, on 
the other hand, the same commodity is handled by more than one kind of store. The 
classification, therefore, is not identical with commodities handled. 

Geographic Divisions.--Data are given for the Dominion as a whole, and for 
each province with the exception of Prince Edward Island, Nova Scotia and New Bruns-
wick, which are grouped together in order to avoid disclosing individual operations. 
Figures for the Yukon and Northwest Territories are not shown separately but are in-
cluded in the totals for the Dominion. 
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Comparative Data on Retail Distribution :in Canada by Urban and Rural Areas 

Popi1tion.--0ut of the total popu:Lation of 10,376,786, the number of 
people living in cities with a population of over 100,000 is 2,328,175, or 22.4 
per cent, as shown in the table below; 6.7er cent live in cities having a 
population of 30,000 to 100,000; 8.2 per cent in the. smaller cities - those with 
a population of 10,000 to 30,000; 12.4 per aent in places of 1,000 to 10,000 
population; while 5,215,885, or 50..3 per ce:it, live In places having a popula-
tion of less than 1,000. 

Canada - Retail Distribi.ition by Size of Locality, 130 

Pooulation Stores Sales - 
Number 2 Number p Amount P.C. 

Canada: 
Places over 100 2000 2,328,175 22.4 32,99 26 1 1 172,852,400 43 
Places 30,000 - 130,000 • 696,680 6.7 9,707 8 334,112,100 12 
Places 10,000 - 30 3 000 846,520 8.2 11 7894 10 341,420,200 12 
Places 1,000 - 10 1 000 1 1 289,526 12.4 24,381 19 457,842 1 300 17 
Places under 1,000 5,215,885 50.3 46,642 37 449,342,900 16 

Canada, All Localities 10,376,786 100.0 125,003 100 2,755,569,900 100 

1,000,103 97 11,749 9 197,665 2 500 7 Maritime Provinces 
Quebec 	.. ..... 2,874,255 27.7 34,286 27 651,138,500 24 
Ontario 	... ........ , 3,431,683 33.1 43,045 34 1 1099,990,200 40 
Manitoba .. 700,139 6.7 6 1 859 6 189,243,900 7 
Saskatchewan ,.,,,,-,., 921 9785 8.9 10,841 9 189,181,100 7 
Alberta ....... 731,605 7,1 8,592 7 176,537,100 6 
British Columbia 694,263 6.7 9,501 8 248,597,500 9 
Yukon and Northwest 

Territories .., 13,953 •1 130 - 3,216,100 - 

Number of Stores.---In 1930 there were 125,003 retail stores in Canada, 
an average of one store to 83 people; 32,3'39, or 26 per cent of these stores 
were located In cities of over 100,000 population, where the average number of 
persons to each store was 72. Cities of 30,000 to 100,000 population contained 
per cent of the number of stores, and there was an average of 72 persons per 
store. The proportion of stores in cities with a population of 10,000 to 30,000 
was 10 per cent and the average number of p2rsons per store 71. In towns and 
villages having a population of 1,000 to 10,000 the percentage of stores was 19 
and the average number of persons per store 53. Places with a population of less 
than 1,000 had 46,642 stores, or 37 per cent of the total, and the number of per-
sons per store was 112, 

Retail Sales. --The total sales of the 125,003 retail stores operating 
in Canada amounted to p2 7755,569,900. Thile the average sales per store were 
p22,044, this amount is not representative of any one particular size-of-locality 
group, there being a wide variation between the larger cities and rural groups. 
Similarly, with the sales per capita the average for all places, irrespective of 
size, is shown as 61266, but, again, there is considerable variation between the 
urban and rural areas. As is to be expected, sales are highest In the large city 
group, i.e., cities having a population of over 100,000. The combined sales of 
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stores in these cities were 1,172,852,400,or 43 per cent of the total for Canada. 
The average sales per store of 36 0 200 were also highest, as were the sales per 
capita, which averaged t504. Sales of stores in cities of 30,000 to 100,000 were 
12 per cent of the total, the average sales per store $34,420, and the sales per 
capita $480. In the smeller cities of a population of 10,000 to 30,000, the stores 
did 12 per cent of the total business, the sales per atore averaging $28,754 and 
the sales per capita t4O3. •Stores in the towns and villages with a population of 
1,000 to 10,000 accounted for 17 per cent of the total, with an average per store 
of $18,779. Sales per capita in this group were $355. Sales by stores in places 
with a population of less than 1,000 formed 16 per cent of the total business of 
the country, and the average sales per store were C9,634. The sales per capita in 
these rural places were only $86. The reason for so low a per capita sales figure 
might be attributable to such causes as the residents in these rural areas produc-
ing a considerable amount of their food requirements, purchasing through the mail 
from large urban centres, or going to nearby trading centres to do their buying. 
Per capita sales figures for any particular population group niust not be assumed 
to represent the per capita purchases or consumption. of goods by residents in that 
group as sales figures include sales to both residents and non-residents of the 
locality. 

Trade in Rural and Urban Areas by Kind-of--Business Groups 

Table 1 shows the distribution of population, stores and sales by size 
of locality for Canada and the provinces. In the Maritime Provinces, Saskatchewan 
and Alberta there are no cities of 100,000 population or more, while in Manitoba 
there is no locality in the 30,000 to 100,000 population group. 

The proportion of the population in places 100,000 and over ranges from 
35.5 per cent in British Columbia to 26.6 per cent in Ontario. In both Quebec and 
British Columbia 40 per cent of the stores are in this size of locality, while the 
proportion is 36 per cent for Manitoba and 29 per cent for Ontario. On the other 
hand, the percentages for total sales are 69 per cent for Manitoba, 64 per cent for 
Quebec, 50 per cent for British Columbia, and 46 per cent for Ontario. The high 
proportion for Manitoba is influenced by the mail order business in winnipeg. 

The proportion of business handled by stores in places from 30,000 to 
100,000 ranges from 46 per cent in Alberta to 4 per cent in Quebec. For places 
from 10,000 to 30,000 the percentages are 20 per cent in the Maritime Provinces and 
4 per cent in British Columbia. The range for towns and villages from 1,000 to 
10 1000 is somewhat greater, the percentage being 33 per cent in the Maritime Provin-
ces and 7 per cent in Manitoba. 

For Canada as a whole, 50.3 per cent of the population resides in places 
of less than 1,000 population, but this proportion varies from 41.3 per cent in 
Ontario to 79.7 per cent in Saskatchewan.. The proportion of stores in this size of 
locality likewise ranges from 27 per cent in Ontario to 73 per cent in Saskatchewan. 
The latter province also has the largest proportion of sales in places under 1,000 
as the percentage is 44, while in Quebec  it is only 10 per cent. 

Food Group.---This is the most important group of retail stores with sales 
of t615,476,100. The number of food stores in places of over 100,000 population 
forms 32 per cent of all food stores in Canada, as is shown in Table 2, while 29 per 
cent of the stores is in places of less than 1,000 population. In Manitoba and 
British Columbia, 47 per cent of the stores is in places of 100,000 population and 
over. Food stores in the largest cities in Canada had 41 per cent of the sales for 
this group, while those in rural areas had only 13 per cent. 
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Table 3 gives the proportions for kind-of-business groups in relation to 
all stores in each size of locality.. Forty-four per cent of all stores in places 
of 100,000 and over in Canada are food stores and these have 21 per cent of the 
trade in this size of locality. In places under 1,000 food stores form 28 per cent 
of the total number, but 23 per cent of the stores in this size of loeaity are 
country general stores which do 41 per cent of the business. 

untry General Stores..--Sales of country general stores amounted to 
228,803,800. This kind of business in the CEnsus classifications is restricted to 

places of less than 10,000 population. Ten per cent of these stores is in places 
of 1,000 to 10,000 population and 90 per cent in places under 1,000. The 10 per 
cent, however, does 19 per cent of the business of country general stores as is 
shown in Table 2. 

Country general stores are important outlets for food products in rural 
districts but also handle other staple commodities. As has already been mentioned, 
these stores have 41 per cent of the trade in places of under 1 1 000 population. 
Table 3 shows that in Saskatchewan country gerLoral stores have 20 per cent of the 
total trade in that province compared with 8 per cent for the country as a whole. 

General Merchandise Gr--This group consists of department stores, thy 
goods stores, general merchandise stores and variety stores, for which the aggregate 
sales were t451,542,500. From Table 2 It will be seen that 33 per cent of the 
stores in this group is located in places of over 100 3,000 population and that 66 per 
cent of the sales of the general merchandise group is made by such stores. 

Sales of the general merchandise group constitute 16 per cent of the total 
trade in all localities, but 25 per cent of the business in places of over 100,000 
and 19 per cent in places from 30,000 to 100,000 as shown by Table 3. 

Automotive Groj--Total sales of the automotive group are 381059,300, 
of which 35 per cent is made in places of over 100,000, which contained 17 per cent 
of the automotive establishments. Places of 1,000 to 10,000 have 20 per cent of 
the est,h1Ishments and 21 per cent of the sales. 

The sales of the automotive group formed a larger proportion of the total 
trade in places of 1,000 to 10,000 than in any other lca1ity although the propor- 
t,ions of stores and sales are almost the same for places 10,000 to 30,000. For all 
localities the automotive group formed 11 per cent of the number of establish-
ments ard had 14 per cent of the sales. 

AJpare12--0f the total sales of $219 y 968,600 for the apparel group, 
48 per cent is accounted for by the 40 per cert of the stores located in places of 
over 100,000. Only 11 per cent of the apparel stores are found in places of less 
than 1,000 population and the sales of these Etores formed only 3 per cent of the 
total. 

The proportion of retail trade handled by apparel stores increases from 9 
per cent in places over 100,000 to 11 per cent, in places 30,000 to 100,000, and a 
like proportion in places 10,000 to 30,000. in the larger cities apparel stores 
are in more direct competition with department. stores. 

Building Mara1s Gro. While 29 per cent of the total sales of p162,-
237,100 for the building materials group is mode in places of over 100,000, the 
proportions are 23 per cent for pieces from 1,000 to 10,000 and 24 per cent for 



places under 1,000. These rural localities contain 45 per cent of the establishments, 
while the places from 1,000 to 10,000 have 23 per cent. 

The sales of the building materials group form an increasing proportion of 
the total retail trade in each size of locality from the largest to the smallest. For 
Canada as a whole, the sales of this group form 4 per cent of the total business in 
places of over 100,000 and advances to 9 per cent. in places of less than 1,000. This 
consistency, however, is affected to a considerable extent by the business done by 
lumber and building material dealers in the Prairie Provinces. In this territory the 
lumber products distributed are chiefly brought in from other provinces. Outside of 
the Prairie Provinces, a good deal of the lumber sales is made directly from lumber or 
planing mills and thus is not included in the Census figures. 

Furniture and House dGou.--Ha1f of the total sales of t101,665,900 made 
by stores in the furniture and household group is made by the 30 per cent of the stores 
located in places of over 100,000. Only 2 per cent of the sales and 13 per cent of the 
stores are attributed to places under 1,000. 

For Canada as a whole, the furniture and household group forms 3 per cent of 
the total number of stores and handles 4 per cent of the total retail trade. The pro-
portion of trade handled is highest in cities of 30,000 to 100 1000, where the percentage 
for the furniture and household group is 6 per cent. 

Restaurant Group.---Of the total sales of $75,977,100 for the restaurant group, 
56 per cent is made in the largest cities, while 34 per cent of the establishments is 
located in such centres. On the other hand, the 27 per cent of the establishments 
situated in rural places has only 9 per cent of the trade of eating places. 

The restaurant group has the highest proportion of the total retail trade in 
the largest cities, where its percentage is 4 per cent; this decreased to 1 per cent 
in rural localities. The trade handled by the restaurant group is affected by the 
competition offered by eating places in hotels and retail stores. 

Other Retail Stores.--This is a miscellaneous group with sales of p506,126,-
900, of which 46 per cent is made in cities of over 100,000, while 24 per cent of the 
establishments in this group is located in such centres. Among the more important 
kinds of business in this group are farmers' supply stores, coal and wood yards, drug 
stores, tobacco stores and Government liquor stores. 

The proportion of total retail trade handled by the other retail group is 
fairly consistent, ranging from 20 per cent In the largest cities to 14 per cent in 
rural localities. 

Secondhand Gr.--This is a relatively small group of stores with sales of 
411,812,600. Sixty-two per cent of the sales and 46 per cent of the stores are 
attributed to places of over 100,000. 

Selected Kinds of Business 

Tables 4 and 5 present the same analysis for solectod kinds of business as 
Is given in the preceding tables for the major groups. Vv'hile the kinds of business 
tend, on the whole, to follow the same pattern as has already been given for the groups 
of which they form a part, there are Interesting deviations from the group figures. 
Tables 4 and 5 also give separate particulars for feed and farmers' supply stores, 
drug stores, and coal and wood yards, which were included in the "Other Retail Stores 
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Group". 

Forty-three per cent of the sales of drug stores is made in cities of over 
100,000, while 32 per cent of the stores is located in such place. When a compar-
ison is made of drug stores and total retail trade, it is found that in all localit-
ies except the rural districts sales of drug stores form 3 per cent of the total 
retail trade. The proportion of the total number of retail establishments is also 
quite uniform, the only departures from the average of 3 per cent being the 4 per 
cent in places of 30 2 000 to 100,000 and 2 per cent in rural districts. While this 
relationship is not maintained in all provinces, there is considerable similarity in 
the provincial figures for drug stores. 

Stores_and Sales be of Business 

Table 9 makes a. comparison of the numer of stores and net sales in each 
locality by amount of sales for selected kinds Df business. 

Thirty-nine per cent of all country g3neral stores in Canada have a turn-
over of less than $10,000 per annum, but such stores account for only 10 per cent of 
the sales of country general stores. The proportion of small stores is highest for 
rural districts in the Maritime Provinces and in Quebec, where they form 52 per cent 
of the number of country general stores in such localities. In Saskatchewan, on the 
other hand, stores with sales of less than $10,000 formed only 26 per cent of the 
number of country general stores in places of 1s than 1,000. 

Twenty per cent of the sales of ments  clothing and furnishings stores is 
made by stores with an annual turnover of $100,000 or more, although such stores 
formed only 3 per cent of the number. The proportion is thirty per cent in places 
of over 100,000 populetion. Stores with sales of less than $10,000 constituted 29 
per cent of the number of stores in all localities but 65 per cent of the stores in 
places of less than 1,000. 

The following kinds of business are analyzed by turnover and size of 
locality in Table 9: 

Confectionery stores 
Grocery stores 
Combination stores 
Meat markets 
Country general stores 
Men's clothing and furnishings stores 
Family clothing stores 
Y.omen's ready-to-wear stores 
Shoe stores 
Automobile and used car dealers 
Filling stations 
Furniture stores 
Hardware stores 
Coal and wood yards 
Drug stores 

Persons Per Store and Sales Per Ca pita  

Table 7 enables a comparison to be made of sales per capita and number of 
persons per store in rural and urban areas. The average sales per capita are shown 
as $265.55 for Canada as a whole, but the average is $503.76 for the largest cities 



and only $8615 for the places under 1,000 It may be repeated, however, that sales 
of retail stores are not restricted to the residents of the locality in which the 
stores are situated. 

Sales per capita for stores in the food group are higher than those of any 
other group for Canada as a whole, but in several provinces the sales per capita of 
general merchandise stores are higher in the largest cities It should be borne in 
mind, however, that the per capita sales shown in Table 7 are sales by kind of busin-
ess and not by commodities. 

The number of persons per store for Canada is 83for all stores but 3,489 
for stores in the general merchandise group and 2,916 for drug stores. In places over 
100,000 the nuiiber of persons per store is 72 for all stores and 2,335 for the general 
merchandise group, 2,474 for the furniture and household group and 2,066 for drug 
stores. 

Wide variations in the per capita sales by provinces are revealed by Table 
7. The sales for drug stores in the Maritime Provinces are only $5.65, while they are 
10,26 per capita in Ontario. In all provinces, except Quebec, in which there are 

both citie.s of over 100,000 and cities from 30,000 to 100,000, the per capita sales of 
the furniture and household group are higher in the smaller cities than in the larger. 

Table 8 presents the sales per capita by provinces and size of locality, 
including the sales of manufscturing bakeries and dairies. This table also gives es-
timated figures for food sales per capita based on the commodity breakdown figures. 
In general, per capita food sales tend to be highest in those provinces with the lar-
gest urban population. 

SIZe of_Loca1it 

Tables 9 and 10 carry the analysis of retail merchandise trade one step 
further by showing the proportions of stores and sales for each type of operation by 
size of locality. Single stores form 85 per cent of the number and do 71 per cent of 
the business in all localities, but they form 88 per cent of the number and have 82 
per cent of the business in places under 1,000. Chain stores, on the other hand, form 
only 4 per cent of the number and have 9 per cent of the sales in rural localities, 
but in places from 30,000 to 100,000 they form 11 per cent of the stores and have 30 
per cent of the trade 

In Table 10 the distribution for each type of operation is shown for each 
size of locality. Twenty-five per cent of the single stores is in places over 100,000 
and 39 per cent in places under 1,000. Forty-one per cent of the sales of independent 
stores is made in the largest cities and only 19 per cent in rural localities. Chain 
stores have 37 per cent of their number and 48 per cent of their sales in the largest 
cities and 24 per cent of their number and 7 per cent of the sales in rural localities. 

Chain Stores by Size of Loca12- 

In Table 11 the figures for chain stores alone are presented. While 48 per 
cent of the sales of all chain stores is made in the largest cities, this proportion 
ranges from 42 per cent for grocery chains to 67 per cent for drug chains. 



Table 1.---CANADA AND THE PROVINCES - Proportion of Population, Stores and Sales, by Size of Locality 

Size of Locality CANADA() 
Maritime 

ovinces  ebec Ontario 
Pop. Stores Sales Pop. Stores Sales Pop. Stores Sales Pop. 1Stores Sales 

Places over 100,000 ... 	...... 22.4 26 43 - - - 33.0 40 64 26.6 29 46 
Places 30,000 - 100,000 ................ 
Places 10,000 - 30,000 	................ 8.2 
Places 1,000 - 10,000 	......... 
Places under 1,000 	..................... 

6.7 

12.4 
50.3 

8 
10 
19 
37 

12 
12 
17 
16 

10.6 
7.6 

18.2 
63.6 

15 
9 

29 
47 

26 
20 
33 
21 

3.4 
8.6 

13.6 
41.4 

3 
9 

17 
31 

4 
10 
12 
10 

5.7 
12.4 
14.0 
41.3 

7 
15 
22 
27 

8 
18 
17 
11 

Size of Locality  Manitoba Saskatchewan  Alberta 
ti rrusri 

  Columbia 
Pop. Stores Sales Pop. Stores Sales Pop. 	stores Sales Pop. Stores Sales 

Places over 100,000 ........... 
Places 30,000 - 100,000 	...............- 

31.3 36 
- 

69 
- 

- 

10.5 
- 

10 
- 

31 
- 

22.3 
- 

25 
- 

46 
35.5 
5.7 

40 
9 

50 
11 

Places 10,000.- 30,000 	................ ..8 5 5 2.3 3 5 3.2 4 7 2.5 3 4 
Places 1,000 - 10,000 	.................6.0 11 7 7.5 14 20 5.6 14 14 11.8 19 18 
Places under 1,000 	..................... 57.9 48 19 79.7 73 44 68.9 57 33 44.5 29 17 

(1) Includes Yukon and Northwest Territories. 

EE 
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Table 2.--OANADA AND THE PROVINCESProportion of Stores 

Per Cent of Stores and Sales in Each Size of 

Country General 

Popu- All Stores Food Group General Merchandise 

Size of Locality lation -- Stores Group 
Stores Sales S tores Sal es Stores Sales Stores Sales 

1 CANADA(l) 100.0 ,._00 _100 100 100 100100 100 100 
43 33 66 2 	Places over 100 1 000 22,4 26 32 41 - - 

3 	Places 30,000 - 100,000 6.7 8 12 9 1.2 - - 9 14 
4 	Picces 10,000 - 30 1 000 3.2 10 12 11 15 - - 17 11 
S 	Places 1 1 000 - 10,000 12.4 1.9 17 1.9 19 10 19 28 7 
6 	Pisces under 1,000 50.3 37 - 16 - 29 13 90 81 13 2 

100,0 100 100 100 100 100 100 100 100 7 J'.aritime Provinces 	......... 
- - - - 3 	Places over 100,000 - -. - - - 

9 	Places 30,000 - 100,000 10.6 15 26 17 28 - - 16 29 
10 	Places 10 2000 - 30 0 000 7.6 9 20 11 15 - - 15 49 
11 	Places 1,000 - 10,000 18.2 29 33 28 33 10 21 54 20 
12 	?laces under 1,000 63.6 47 21 44 18 90 79 15 2 

100.0 100 100 100 100 100 100 100 100 
33.0 64 44 63 - - 46 83 

13 Quebec 	,.,...,..,....., ...... 
14 	Places over 100,000 40 
15 	Places 30,000 - 100,000 3.4 3 4 4 5 - 3 2 
16 	Places 10,000 - 30,000 8.6 9 10 9 11 - - 16 8 
17 	Places 1 1t 000 - 10,000 .... 13.6 17 12 17 13 18 31 22 5 

41.4 31 10 26 8 82 69 13 2 
100.0 100 100 100 100 100 100 100 100 

29 46 20 	Places over 100,000 ...... 26.6 33 38 - -. 28 75 
P1 	Places 30,000 -. 100,000 5.7 7 8 7 9 - 7 5 
22 	Places 10,000 - 30,000 ... 12.4 15 18 16 21 - - 22 12 
23 	Places 1,000 - 10,000 14.0 22 17 21 21 9 19 32 6 
24 	Places under 1,000 ....... 41.3 27 11 23 11 91 81 11 2 

25 Manitoba......... ........ 100.0 100 100 100 100 100 100 100 100 

31.3 36 69 47 56 - - 70 97 

19 Ontario 	..................... 

26 	Places over 100,000 ...... 
27 	Places 30,000 	100,000  
28 	Places 10,000 - 30 1 000 ... 4.8 5 5 7 9 - - 12 2 
29 	Places 1,000 - 10,000 .., 6,0 11 7 10 14 6 10 3 (a) 
30 	Places under 1,000 ........ 57.9 48 19 36 21 94 90 10 1 

100.0 100 lOQ_ 100 100 100 100 100 100 

32 	Places over 100,000  
31 Saskatchewan 	................ 

18 	Places under 1,000 ........ 

33 	Places 30,000 - 100,000 10.5 10 31 18 32 - 37 80 
34 	Places 10,000 - 30,000 2.3 3 5 6 8 - - 7 7 
35 	Places 1,000 - 10,000 ., 7.5 14 20 18 26 6 13 49 13 

79.7 73 44 58 34 94 87 7 (a) 
37 Alberta 	..................... 100.0 100 100 100 100 100 100 100 100 

- - - - - - - - 38 	Places over 100,000 ...... 
39 	Places 30,000 - 100,000 .. 22.3 25 46 41 49 - - 61 87 
40 	Places 10,000 - 30,000 3.2 4 7 5 9 - - 20 10 
41 	Places 1 1000 - 10,000 5.6 14 14 14 17 6 16 10 3 

36 	Places under 1,000 ........ 

42 	Places under 1,000 ....... 68.9 57 33 40 25 94 84 9 (a) 

43 British Colunbia .,......... 100,0 100 100 100 100 100 100 100 100 

35.5 40 50 47 - 44 	Places over 100,000 45 - 37 66 

15 	Places 30,000 - 100,000 .. 5.7 9 11 10 10 - - 9 14 

46 	Places 10,000 	30,000 ... 2.5 3 4 3 6 - 5 2 

47 	Places 1,OUO -10,000 .... 11.8 19 13 17 26 8 16 27 10 

18 	Places under 1000 	...,.,., 44.5 29 17 23 17 92 84 22 8 

(1) Includes Yukon and Northwest Territories. 
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and Sales for Kind-of-Business Groups y SizeofL2ll 

Locality to Totals for Each Business Group 

Building Furniture Restaurants, 
Automotive Apparel Materials and House- Cafeterias & Other Retail Secondhand 

Group Grouo Group hpld Grouç EatIng  laces tores Group - 
Stores Sales Stores Sales Stores Sales StoresISalee Stores Sales Store! Sales Stores Sales 

100 100 100 100 100 100 100 1OC 100 100 100 100 100 100 
17 35 40 - 48 18 29 30 50 34 56 24 46 48 82 
7 13 11 17 6 10 12 1E 10 14 7 13 17 17 3 
9 15 13 16 8 14 16 1€ 10 9 9 12 14 11 4 

20 21 25 16 23 23 29 14 19 12 20 17 13 6 5 
47 16 11 1 	3 45 24 1 	13 2 27_ 9 40 12 8 4 - - 6 

100 100 100 100_ 100 100 100 100 100 100 100 100 100 100 - 7 
- 8 

9 27 27 35 18 23 24 40 22 41 16 38 53 54 
9 17 15 22 9 21 16 24. 12 18 8 15 10 11 10 

30 43 46 40 54 49 45 32 39 34 32 36 32 33 1. 
52 13 12 3 19 7 15 4 27 7 44 11 5 2 12 
100 100 100 100 100_ 100 100 loco 100 100 100 1 	100 100 100 115 
29 59 56 72 46 62 44 72 62 88 38 72 78 92 14 
2 3 4 6 3 3 4 5 4 2 2 3 2 115 
9 14 11 11 11 14 15 12 10 5 8 10 10 • 	5 if, 

20 15 19 10 22 17 25 9 15 3 16 10 4 1 1 
40 9 10 1 18 4 12 2 9 2 36 5 6 118 

100 100 100 100 130 100 100 100 100 100 100 100 100 
50 

100 
58 

1c4 
20 17 39 40 46 -. 23 28 27 4T 35 50 30 48 

6 9 8 12 6 6 9 l 8 9 6 9 11 13 21 
13 20 18 23 14 23 22 22 17 15 15 17 20 16 22 
22 20 25 16 30 28 29 14 13 11 25 18 12 7 2 
42 12 9 3 27 15 13 3 21 6 24 8 7 6 24 

100 100 100 100 100 100 100 100 100 100 100 100 1 	100 100 
29 60 64 77 20 50 56 84 56 77 30 66 71 91 2u 
- - - - - - - - - - - - - - 
5 6 7 10 3 5 10 7 4 4 5 9 9 62 

11 10 16 10 iF 15 18 If 12 8 13 8 6 1 2.-1 
55 24 13 3 62 30 16 2 28 11 52 17 14 2 30 

100 100 100 100 100 100 100 10() 100 100 100 100 100 100 31 
- .- - - - - - - - - - - - - 
9 27 32 60 4 18 32 65 18 41 8 32 41 56 3. 
2 5 7 11 1 2 9 15 3 7 2 7 15 2034 

14 26 35 24 10 19 33 2 19 27 II 22 34 22 3 
75 42 26 5 86 61 26 60 25 79 30 10 2 3 

100 100 100 
- 

100 100 100 100 100 
- 

100 
- 

100 100 100 100 100 3 
38 - - - - - - - - 

22 46 48 65 13 25 47 82 27 55 19 50 67 83 3 
4 9 10 13 2 8 12 5 10 5 6 9 

1 i3 16 21 14 13 16 24 6 14 35 14 17 11 0 
89 29 21 8 72 51 17 1 54 20 64 27 13 3 42 

100 100 100 100 lOU 100 100 100 100 
4- 8 

100 100 100 100 100 4 
44 34 46 49 59 38 42 47 61 64 43 51 56 67 

7 II 9 14 8 10 14 113 7 8 10 11 14 16 45 
4 5 4 4 2 8 3 1 1 2 3 5 3 446 

19 23 26 19 29 25 28 13 19 18 23 19 18 10 47 
36 i5 12 5 23 15 8 3 25 8 21 14 9 3 48 

(a) Less than one per cent0 
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Table 3.. —CANADA MID T HE PROVINCES - Proportion of Stores and Sales for Population Divisionsby Kind-of--Busi.ness. Groups 

Percentage Distribution in. Each Size of Locality, by Kind-of--Business Groups 

Kind-of-Business Group 
All 

Localities Over 100,000 
30,000 - 
100.000 

109000 - 
30,000 

1,000 - 
10,000 Under 1 1000 

Stores Sales Stores Sales stores Sales Stores Sales Stores Sales Stores Sales 

CANADA - Total, All Stores(l) 	..... 100 100 100 _100 1 	100 100 - 100 100 100 100 100 100 

36 
10 
2 

11 

22 
8 

16 
14 

44 
- 

5 
7 

21 
- 

25 
12 

41 
- 

5 
9 

21 
- 

19 
15 

41 
- 

4 
10 

26 
- 

15 
16 

35 
5 
3 

11 

26 
10 
7 

17 

28 
23 
1 

13 

18 
41 
2 

13 

Country general stores ........ 
General merchandise group • ..... 

Food group .. 	.................. 

Automotive group 	........ 
Apparel group 
Building materials group 	....... 
Furniture and household group 
Restaurants, cafeterias and eating 

8 
5 
3 

8 
6 
4 

13 
3 
3 

9 
4 
4 

12 
4 
4 

11 
5 
6 

12 
4 
4 

11 
7 
5 

11 
6 
4 

8 
8 
3 

3 
6 
1 

1 
9 
1 

places 	................. 
Other retail 	stores 	.............. 

4 
20 

3 
18 

6 
19 

4 
20 

6 
18 

3 
19 

5 
18 

2 
18 

4 
20 

2 
19 

3 
22 

1 
14 

1 1 2 1 - 	 3 1 2 (a) 1 (a) (a) - (a) 

arit1me Provinces-Total,A11 Stores 100 100 - - 100 100 100 _100 100 100 100 100 

43 
15 
2 

21 
15 
17 

- 

- 

- 

- 

- 

- 

49 
- 

2 

23 
- 

18 

53 
- 

3 

17 
- 

41 

41 
5 
4 

25 
9 

10 

41 
28 
1 

19 
58 
2 

Food group 	................... 

General merchandise group 

Secondhand group 	............ 

Country general stores 	............. 

Automotive group 
Apparel group 	...........,....•,• 
Building materials group . . 
Furniture and household group 
Restaurants, cafeterias and eating 

9 
7 
2 
2 

15 
9 
4 
3 

- 

- 

- 

- 

- 

- 

- 

- 

5 
13 
3 
4 

16 
11 
4 
5 

9 
11 
2 
3 

13 
9 
4 
4 

9 
11 
5 
3 

19 
10 
6 
3 

10 
2 
1 
1 

10 
1 
1 
1 

4 1 - - 5 2 5 1 5 2 2 (a) places 	... ................... 
Other retail stores 
Secondhand group .............., 

15 
1 

15 
(a) 

- 

- 

- 

- 

17 
2 

21 
(a) 

13 
1 

11 
(a) 

16 
1 

16 
(a) 

14 
(a) 

8 
(a) 

(i) Includes Yukon and Northwest Territories. 	(a) Less than one per cent. 
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TabLe 3--CANADA AND THE PROVINCES - Proportion of Stores and 3a1e for PouIation ivisLons 	Kind-of-uiness Groups 

(Cont'd.) - 

Percentage Distribution in Each Size of Localiir, by Kind-of-Business Groups 

Kind-of--Business Group 
All 

Loca1ities Over 100,000 
30,000 - 
100 000 

10,000 - 
30,000 

1,000 - 
 Under 1,000 

Stores Sales Stores'Sale5 Stores Sales Stores Sales Stores ISales Stores Sales 

100 100 100 100 100 100 100 100 100 100 100 100 

45 
9 
4 
7 
9 
2 
2 

29 
8 

13 
11 
9 
4 
5 

49 
- 

4 
5 

13 
3 
3 

28 
- 

17 
10 
11 
4 
5 

56 
- 

4 
5 

12 
2 
3 

38 
- 

9 
10 
16 
4 
6 

48 
- 

7 
7 

11 
3 
4 

32 
- 

11 
16 
10 
6 
6 

43 
9 
5 
8 

10 
3 
3 

30 
19 
6 

13 
7 
6 
4 

38 
23 
2 
9 
3 
1 
1 

22 
54 
2 
9 
1 
2 
1 

Quebec - Total, All Stores ... ....... 

Food group 	........................ 
Country general stores •, ...........
General merchandise group 
Automotive group • 	............. 
Apparel 	group 	..................... 
Building materials group 	......... 
Furniture and household group 
Restaurants, cafeterias and eating 

places 	................ 3 3 4 4 3 2 3 1 2 1 1 (a) 
Other retail stores 	.......... 15 

1 
15 
(a) 

15 
1 

Zu 
1 

14 
1 

lb 
(a) 

16 
1 

15 
(a) 

1'! 
(a) 

14 
(a) 

22 
(a) 

9 
(a) Secondhand group ..................

)ntario - Total, All Stores ........ 100 100 100 100 100 100 100 100 _100 100 100 100 

6 
2 

. 3 

23 
4 

16 

38 
- 

2 

19 
- 

27 

36 
- 

3 

26 
- 

10 

35 
- 

3 

27 
- 

11 

31 
3 
3 

28 
5 
6 

27 
20 
1 

24 
32 
2 

Food 	group 	........................33 
Country general stores ........... 
General merchandise group 
Automotive group 	................ 
Apparel group 	................... 
Building materials group ...... 

.. 
11 
5 

15 
9 
6 

8 
14 
4 

13 
9 
3 

11 
13 
4 

16 
12 
4 

11 
13 
5 

17 
11 
7 

13 
12 
6 

18 
8 
9 

20 
3 
5 

16 
2 
8 

Furniture and household group 3 4 3 4 5 7 5 5 4 3 2 1 
Restaurants, cafeterias and eating 

places 	.......................... 5 
0 

3 
20 

7 
21 

3 
21 

6 
19 

3 
21 

6 
20 

2 
19 

5 
22 

2 
21 

4 
18 

1 
14 Other retail stores ...............

Secondhand group .................. 2 (a) 3 1 3 1 2 1 1 (a) (a) (a) 

(a) Less than one per cent. 



Table 3.—CANADA AND THE PROVINCES - Proportion of Stores and Sales for Population Divisions Kind-of--Business Groups 

(Cont'd.) - 

Percentage Distribution in Each Size of Locality, by Kind-of--Business Groups 

All 30,000 - 10,000 - 1,000 - 
Kind-of-Business Localities Over 100,000 100.000 30100  Under 1,000 

Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales 

Manitoba - Total, All Stores ........ 100 100 100 100 - - 100 100 100 100 100 	1 100 - 

33 15 42 12 - - 42 25 31 28 25 17 
13 8 - - - - - - 7 12 24 40 

Food group ........................

General merchandise group 1 34 3 47 - - 3 13 1 2 (a) 1 
Automotive group ............... 11 11 9 9 - - 12 14 11 15 13 14 

6 5 11 6 - - 8 10 9 7 2 1 

Country general stores ............ 

6 6 3 5 - - 4 6 8 14 8 11 
Furniture and household group 1 2 2 2 - - 3 3 2 2 (a) (a) 

Apparel group 	.................... 

Restaurants, cafeterias and eating 
places 	.......... ........ 5 3 8 3 - - 4 2 5 3 3 2 

Other retail stores 	.............. 22 15 18 15 - - 21 26 25 17 24 14 
2 1 4 1 - - 3 1 1 (a) 1 (a) 

Building materials group .......... 

Saskatchewan - Total, All Stores ... 100 100 - - 100 100 100 100 100 100 100 100 

19 14 - - 33 14 39 21 25 18 15 10 
Country general stores 15 20 - - - - - - 7 13 19 40 
General merchandise group 1 11 - - 2 27 2 15 2 7 (a) (a) 
Automotive group ......... 13 14 - - 11 13 10 14 13 18 13 14 

Secondhand group 	................. 

Appareigroup 	*0*••S .......... *0•• 3 5 - - 11 11 9 12 9 6 1 (a) 

Food group .........* .............. 

12 12 - - 5 7 4 5 8 11 14 17 
Furniture and household group 1 2 - - 4 4 4 5 3 2 (a) (a) 
Restaurants, cafeterias and eating 

Building materials group ..........

places 	.......... 5 3 - - 8 4 5 4 6 4 4 2 
Other retail stores 	.............. 19 - - 24 20 23 23 25 21 33 17 
Secondhand group .................. (a) (a) - - 2 (a) 4 1 2 (a) (a) (a) 

(a) Less than one per cent. 



Table 30—CANADA MD THE PROVINCES - Proportion of Stores and Sales for Population Divisions Kind-of--Business Groups 

(Cont'd.) - 

Percentage Distribution in Each Size of Locality, by Kind-of-Business Groups 

Kind-of-Business Group 
All 

Localities Over 100,000 
30,000 - 
100.000 

10,000 - 

30,000 
1,000 - 
10,000 Under 1,000 

Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales 

100 100 - - 100 100 100 100 100 100_ 100 100 

. 25 17 - - 40 18 32 19 26 20 18 13 
14 16 - - - - - - 6 19 23 42 

General merchandise group 1 13 - - 3 17  25 5 1 2 (a) (a) 
Automotive group ., 13 18 - - 11 17 13 22 14 20 13 15 

Alberta - Total, All Stores ......... 

Food 	group 	....................... 

Apparel 	group 	.....................6 6 - - 11 9 13 U 9 6 2 2 

Country general stores ............ 

Building materials group 9 9 - - 4 5 4 9 9 10 11 14 
Furniture and household group ., 2 3 - - 3 5 5 4 3 2 1 (a) 
Restaurants, cafeterias and eating 

places 	........................ 6 3 - - 6 4 7 5 6 4 5 2 
Other retail stores 23 15 - - 18 16 18 13 25 17 26 12 
Secondhand group 1 (a) - - 4 1 3 (a) 1 (a) (a) (a) 

British Columbia - Total, All Stores 100 100 100 100 100 100 100 100 100 100 100 100 

37 20 42 18 41 17 41 28 32 24 30 19 
Country,  general stores 8 7 - - - - - - 3 6 27 35 
General merchandise group 2 18 2 25 2 24 3 9 3 10 2 8 
Automotive group 12 14 10 13 11 15 15 16 12 17 15 12 

Food 	group 	......................... . 

8 7 10 8 9 9 11 7 11 7 3 2 
Building materials group 4 5 4 4 4 4 3 10 6 7 3 4 
Furniture and household group 3 3 4 4 5 5 3 3 4 3 1 1 
Restaurants, cafeterias and eating 

Apparel group ...................... 

places 	........................ 7 4 8 5 5 3 3 2 7 4 6 2 
7 21 17 22 19 22 19 24 20 22 12 17 Other retail stores ...............

Secondhand group .................. 2 1 3 1 4 1 2 1 2 (a) 1 (a) 

(a) Less than one per cent. 
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Table 4--CANADA AND THE PROVINCES - Pr9portion of 

Per Cent of Stores and Sales in Each Size of Locality 

Automobile Filling Men's&Boys' 
Popu- Grocery and and Used-Car Stations and Clothing and 

Size of Locality lation _Meattores Dealers Garages 
Stores Sales 

Furnishinps 
Stores Sales Stores Sales Stores Sales 

1 	CANADA(1) 	............ 100.0 100 100 100 100 _ 100 100 100 100 
2 	Places over 100,000 
3 	Places 30 0000 - 100,000 
4 	Places 10 000 - 30 000 
5 	Places i,600 - 10.666 
6 	Places under 1,000 

22.4 
6.7 
8.2 

12.4 
50,3 

29 
9 

10 
18 
34 

38 
12 
15 
21 
14 

11 
7 

12 
34 
36 

35 
14 
16 
23 
12 

16 
7 
7 

16 
1 	54 

34 
12 
12 
16 
26 

38 
11 
14 
25 
12 

47 
16 
17 
17 
3 

lOOO - 	100 100 100 100 100 100 100 100 - - - - - - - - 8 	Places over 100,000 - 

	

9 	Places 30,000 - 100,000 

	

10 	Places 10,000 - 30,000 
10.6 
7.6 

16 
10 

26 
15 

13 
14 

29 
16 

6 
7 

17 
16 

23 
17 

35 
19 

11 	Places 1,000 - 10,000 18.2 24 40 51 46 2 37 45 43 
63.6 50 19 22 9 63 30 15 3 12 	Places under 1,000 ........ 

13 Quebec 	...................... 100.0 100 100 100 100 100 100 lOP 100 
14 	Places over 100,000 33.0 41 60 25 60 26 54 61 77 
15 	Places 30,000 - 100 000 
16 	Places 10,000 - 30,600 

3,4 
8.6 

4 
9 

5 
13 

4 
18 

4 
16 

2 
7 

3 
12 

4 
10 

5 
10 

17 	Places 1,000 - 10,000 .... 13.6 16 14 30 15 19 15 17 7 
41.4 30 8 23 5 46 16 8 1 

19 Ontario 	........ 00.0 100 100 100 100 100 100 100 100 
18 	Places under 1,000 ........ 

20 	Places over 100,000 
21 	Places 30,000 - 100,000 

44 
12 

26.6 
5.7 

30 
8 

35 
10 

14 
5 

40 
9 

16 
5 

33 
9 

35 
8 

22 	Places 10,000 - 30,000 ... 12.4 16 22 18 22 10 16 21 25 
23 	Places 1,000 - 10,000 .... 14.0 20 21 42 22 18 19 26 16 
24 	Places under 1,000 ....... 41.3 26 12 21 7 51 24 10 3 

7 Maritime Provinces .......... 

25 Manitoba 	.................... 100.0 100 100 100 100 100 lOC) 100 100 
31.3 48 

27 	Places 30,000 - 100 2 000  
55 17 è 	61 30 56 64 71 26 	P1ace 	over 100,000 

28 	Places 10 2 000 - 30,000 ... 
29 	Places 1,000 - 10,000 

4.8 
6.0 

6 
8 

8 
15 

5 
22 

6 
12 

5 
8 

7 
8 

6 
17 

9 
13 

30 	Places under 1,000 ...... 57.9 38 22 56 21 57 29 13 7 
31 Saskatchewan 	......,......., 100.0 100 100 100 100 100 100 100 100 - - - - - - - 32 	Places over 100,000 ...... - 
33 	Places 30,000 - 100 9 000 .. 10.5 20 32 6 26 10 27 28 51 
34 	Places 10,000 - 30,000 
35 	Places 1 2 000 - 10,000 2.3 

7.5 
5 
14 

8 
27 

2 
21 

5 
31 

2 
10 

4 
15 

8 
34 

9 
30 

79.7 61 33 71 38 78 54 30 10 
37 	Alberta 	.................. 
38 	Places over 100,000 ,.,... 

100.0 100 100 100 100 100 100 100 100 - - - - - - - 
39 	Places 30,000 - 100 0000 •. 22.3 40 47 12 45 25 46 49 64 

36 	Places under 1,000 ........ 

0 	Places 10 000 - 30 000 
II 	Places 1,600 - io,óoo 3.2 

5.6 
5 

11 
9 

18 
5 

25 
10 
19 

3 
10 

5 
10 

10 
20 

13 
12 

68.9 44 26 58 26 62 39 21 11 12 	Places under 1,000 ........ 
13 British Columbia 	........... 100.0 100 100 100 100 100 100 100 100 
14 	Places over 100,000 35.5 43 41 22 41 35 51 48 62 
15 	Places 30,000 - 100,000 .. 5.7 7 8 7 12 6 10 9 8 
16 	Places 10,000 - 30,000 ... 2.5 3 6 4 5 4 5 5 5 
17 	Places 1,000 - 10000 .... 11.8 17 25 40 30 14 11 29 21 
18 	Places under 1,000 	....... 44.5 30 20 27 12 41 23 9 - 	4 

(1) Includes Yukon and Northwest Territories. 
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and Sales for Selected Kinds of Businesy Size of Locality 

to Totals for Selected Kinds of Business 

Feed & Far- 
Shoe Stores Hardware Furniture Radio 	and mers' Supp1t Drug Stores Coal and 

Stores  - ?kusic Sjores Stor Wood Yards 
Stores Sales Stores Sales Stores Sales 

____ 
Stores Sales Stores Sales Stores Sales Stor 	Sa1e 

_109 	100 100 100_ 100 100 100 	100 100 100 100 100 100 100 1 
38 51 20 23 21 41 34 56 13 23 32 43 29 51 2 11 17 5 7 9 18 13 20 5 10 10 13 10 15 3 13 16 7 14 14 17 17 14 7 11 11 13 14 14 4 26 14 24 29 37 20 26 9 25 27 23 20 24 14 5 12 2 44 27 19 4 10 1 50 29 24 11 23 6 1 	6 

TOO 100 100 100 100 100 100 100 100 100 100 - 100 100 100 7 -- 
32 46 

- 

14 
- 

11 
- 

23 
- 

35 
- 

24 
- 

52 
- 

9 
- 

16 
- 

26 32 
- 

33 
- 
53 

8 
9 11 17 8 27 9 27 17 18 6 14 14 15 11 15 10 49 36 58 54 55 36 45 28 31 38 44 44 37 27 11 8 1 20 8 13 2 14 2 54 32 16 9 19 512 

100 100 100 100 100 100 100 100 100 1 100 100 100 100 100 , 113 
58 76 48 58 32 67 53 85 25 35 56 72 48 72 14 4 6 3 5 4 4 4 S 1 5 4 4 5 515 11 11 10 14 17 14 11 5 6 10 12 13 14 11 16 15 6 21 19 34 13 20 4 21 30 21 10 20 9 17 12 1 18 4 13 2 12 1 47 20 7 1 13 318 

100 - 100 100 1 	100 100 100 100 100 100 1 100 100 100 1 	100 100 119 
35 46 23 19 17 37 32 53 10 10 37 47 22 50 20 7 13 4 4 8 15 10 16 3 4 7 9 9 11 21 15 21 11 20 17 21 24 22 9 15 16 18 19 17 22 32 18 30 37 36 22 27 8 27 34 25 19 28 16 23 11 2 32 20 22 5 7 1 51 37 15 7 22 624 

100 _ 09 1 	100 1001 _00_ 100 100 1 	100 100 1 100 100 100 100 100 25 
66 85 14 34 31 59 60 87 25 48 46 61 45 78 26 - 
10 

- 
11 

- 
3 

- 

7 
- 

10 
- 

15 
- 

13 
- 

7 
- 

11 
- 

10 
- 

4 
-- 

6 
- 

11 
- 
10 

27 
28 10 2 15 17 28 20 12 4 16 8 14 13 12 329 14 2 68 42 31 6 15 2 48 34 36 20 32 930 

100 100 - 100 100 100 100 1 100 100 100 100 100 100 - 100 131 

40 
- 
68 

- 
4 

- 

9 
-. 
17 

- 

52 
- 

47 
- 

69 
- 

8 
- 

38 
- 

14 
- 

2 
- 
26 57 

32 
33 7 12 1 2 2 7 12 14 6 5 2 4 9 20 34 23 17 11 21 45 34 24 16 15 8 18 30 20 14 35 30 3 84 68 36 7 17 1 71 49 66 37 45 9 36 

_. 10 L 100 100 100 100 100 1 100 100 100 100 100 100 100 100 37 - - 
55 70 

- 
12 21 

- 

31 
- 

79 
- 

49 
- 

88 37 
- 

65 
- 

25 
- 

40 

- 

28 
- 
59 

38 
39 12 15 2 8 10 10 13 6 4 4 5 6 - - 40 16 10 14 17 35 9 18 5 21 9 16 22 20 19 4" 17 5 72 54 24 2 20 1 38 22 54 52 52 22 42 00 100 100 100 - 100 100 100 100 - 100 100 100 100 100 1.0() 'Y 43 58 34 29 44 47 50 68 20 38 42 47 45 57 4 11 14 6 5 8 22 8 11 6 11 9 12 10 18 6 8 3 3 2 3 5 5 5 9 3 4 3 3 24 16 31 40 35 24 29 14 31 21 20 21 23 15 16 4 26 23 11 4 8 2 38 21 26 16 19 7 i 



Table 5.--CANADA AND THE PROVINCES - Proportion of Stores and Sales for Population Divisions 

by Selected Kinds of Business 

Per Cent of All Stores in Each Size of Locality 

Kind of Business 
All 

Localities Over 100,000 
30 2 000 - 
100 000 

10,000 - 
30,000 

11000 -
00  tinder 1,000 

Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales 

CMJADA -- 
23 18 25 16 27 17 	25 22 21 22 21 15 Grocery and meat stores .......... 

Automobile and used car dealers 2 9 1 7 2 11 	3 12 4 13 2 7 
Filling stations and garages 8 4 5 3 6 4 	6 4 6 4 ii 7 
Men's and boys' clothing and 

furnishings stores 	............ 3 3 5 3 5 3 	5 4 4 3 1 1 
1 1 2 2 2 2 	2 2 2 1 (a) (a) 
2 3 2 1 2 1 	2 3 3 4 3 4 

Furniturestores 	............... 1 1 1 1 1 2 	1 2 2 2 (a) (a) 
1 1 1 2 1 2 	1 1 1 1 (a) (a) 

Feed and farmers' supply stores 1 1 (a) 1 1 1 	1 1 1 2 1 3 
Drugstores 	...................... 3 3 3 3 4 3 	3 3 3 3 2 2 

Hardware stores 	.................. 

2 3 2 4 2 4 	2 4 2 3 l _1_ Coal and woodyards .............. 

Maritime Provinces - 
Grocery and meat stores ....... 31 18 - - 34 18 32 14 25 21 33 17 
Automobile and used car dealers 2 11 - - 2 13 3 9 3 15 1 5 

Shoe stores 	...................... 

Filling stations and garages 7 4 - - 3 2 5 3 5 4 9 5 

Radio and music stores ........... 

Men's and boys' clothing and 
3 3 - - 5 4 5 3 4 4 1 (a) 
1 1 - - 3 2 1 1 2 1 (a) (a) 
1 2 - - 1 1 1 3 2 3 (a) 1 

Furniture stores 	.............. (a) 2 - - 1 2 1 2 1 2 (a) (a) 

furnishings stores 	............ 

1 1 - - 1 2 1 1 1 1 (a) (a) 

Shoe stores 	....................... 
Hardware stores .................. 

Feed and farmers' supply stores 1 1 - - (a) 1 (a) 1 1 1 1 2 
Radio and music stores ........... 

Drugstores 	................... 2 3 - - 4 4 4 2 4 4 1 1 
Coal and wood yards .............. 1 3 - - 2 7 1 3 1 3 (a) 1 

(a) Less than one per cent. 

H 
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Table 5--CANADA AND THE PROVINCES - Proportion of Stores and Salec for Population Divisions 

by Selected Kinds of Business (Cont'd0) - 

Per Cent of All Stores in Each Size of Locality 

Kind of Business 
All 

Localities Over 100,000 
30,000 - 
100.000 

10,000 - 
30,000 

1,000 - 
10,000 Under 1,000 

Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales 

Quebec - 
Grocery and meat stores 27 21 28 20 32 30 27 26 25 25 27 18 
Automobile and used car dealers 1 7 1 7 1 7 2 11 2 9 1 4 
Filling stations and garages 5 4 3 3 3 3 4 4 6 4 8 6 
Men's and boy& clothing and 

3 3 5 3 4 4 3 3 3 2 1 (a) 
Shoe 	stores 	..........,......., 1 2 2 2 2 3 2 2 1 1 1 (a) 

1 2 2 2 2 3 2 3 2 3 1 1 

furnishings stores 	............. . 

1 2 1 2 1 2 2 3 2 2 (a) (a) 
Hardware 	stores 	.................. 

Radio and music stores 1 1 1 2 1 2 1 1 1 (a) (a) (a) 
Furniture 	stores 	....., ........... 

Feed and farmers' supply stores 1 1 1 1 (a) 2 1 1 1 3 1 2 
Drug 	stores 	.................. 2 2 3 3 3 3 3 3 2 2 (a) (a) 
Goal and wood yards 	.......... 2 3 2 3 2 4 3 3 0 

 2 1 1 

Ontario -- 
Grocery and meat stores 21 19 23 14 26 21 23 23 20 23 20 20 
Automobile and used car dealers 2 10 1 9 2 U 3 12 4 13 2 6 
Filling stations and garages 9 5 5 3 8 5 6 4 8 5 17 10 
Men's and boys' clothing and 

furnishings stores 4 3 5 3 5 4 5 4 4 3 1 1 
2 1 2 1 2 2 2 2 3 2 1 (a) Shoe 	stores 	...................... . 

Hardware stores 	.............. 3 3 2 1 2 1 2 3 4 5 3 5 
Furniture stores 	... ........ 1 2 1 1 1 3 1 2 2 2 1 1 

1 1 1 2 1 2 1 2 1 1 (a) (a) 
Feed and farmers' supply- stores 1 1 (a) (a) 1 1 1 1 2 3 2 4 
Radio and music stores ........... 

Drug stores 	................".., 3 3 3 3 3 4 4 3 2 2 
Coal and wood yards .... 2 4 1 4 3 5 2 4 2 4 2 2 

(a) Less than one per cent. 
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Table 5.--C.AIADA AND THE PROVINCES - Proportion of Stores and Sales fcr Population Divisions 

by Selected Kinds of Business. (Cont'dj - 

Per Cent of All Stores in Each Size of Locality,  

Kind of Business 
All 

Local ties Over 100,000 
30,000 - 
100.000 

10 2 000 - 
30.000 

1 1 000 
jp000 Under 1,000 

Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales 

Manitoba -- 
Grocery and meat stores ......... 23 12 31 9 - - 27 20 17 23 19 14 
Automobile and used car dealers 2 7 1 6 - - 2 9 5 11 3 8 
Filling stations and garages .r 8 3 7 3 - - 8 5 6 4 10 6 
Mends and boys' clothing and 

3 1 5 1 - - 3 5 5 3 1 1 furnishings stores 	.............. 
1 1 1 1 - - 1 2 1 (a) ( a ) (a) 
3 2 1 1 - - 2 3 4 5 4 5 

Furniture stores (a) (a) (a) (a) - - 1 1 1 1 (a) (a) 
Radio and music stores 1 1 1 1 - - 1 1 1 1 (a) (a) 

Shoe 	stores 	....................... 

Feed and farmers 	supply stores 1 1 1 1 - - 2 2 1 1 1 2 
3 2 4 2 - - 3 3 4 4 2 2 

Hardware 	stores 	.,, 	................ 

Coal and wood yards 	.............. 2 4 3 4 - - 5 7 3 2 2 2 

Saskatchewan 
Grocery and meat stores .....,.., 13 11 - - 25 12 21 18 13 15 1-1 8 
Automobile and used car dealers 4 10 - - 2 8 2 9 6 15 4 9 
Filling stations and garages 9 4 - - 8 4 6 3 6 3 9 5 

Drug stores a 	 .................. 

Mens and boys' clothing and 
furnishings stores 2 2 - - 5 3 5 3 4 2 1 (a) 

Shoe stores 	............ (a) (a) - - 2 1 1 1 1 (a) (a) (a) 
Hardwarestores ...... 	.00,, 5 5 - — 2 1 2 2 4 5 6 7 
Furniture stores (a) 1 - - 1 1 (a) 1 1 1 (a) (a) 
Radio and music stores (a) 1 - - 2 2 2 2 1 1 (a) (a) 
Feed and farmers' supply stores 1 1 - - 1 1 1 1 1 (a) 1 1 

3 3 - - 5 2 5 2 5 4 3 2 Drug stores ......................
Coal and woodyards 1 2 - - 3 4 4 8 2 1 1 (a) 

(a) Less than one per cent. 



Table 5.. ---CANADk AND THE PROVINCES Proportion of Stores and Sales for Population Divisions 

by Selected Kinds of Business (Cont'd.) 

Per Cent of All Stores in Each Size of Locality 

All 30,000 - 10 1 000 - 1,000 - - 

Kind of Business Loca1ties Over 100,000 ioo 000 30 ,000 i0000 Under 1,000 
- Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales 

Alberta -- 
Grocery and meat stores 15 13 - - 24 14 16 16 13 16 12 11 
Automobile and used car dealers 4 13 - - 2 12 4 18 7 17 4 10 
Filling stations and garages 9 5 - - 8 5 6 3 7 3 9 5 
Men's and boys' clothing and 
furnishingsstores 	............ 3 2 - - 5 3 6 4 4 2 1 1 

1 1 - - 2 2 2 2 1 1 (a) (a) 
4 4 - - 2 2 2 4 4 5 5 7 

Shoe 	stores 	...................... . 

1 1 - - 1 2 1 2 2 1 (a) (a) 
1 1 - - 1 2 2 1 1 (a) (a) (a) 

Furniture 	stores 	................. . 

Radio and music stores 	.......... 

Feed and farmers' supply stores 1 1 - - 1 1 1 (a) 1 (a) (a) (a) 
Drug 	stores 	...................... 3 3 - - 3 3 4 3 

1 1 Coal and wood yards .......... .. 

British Columbia - 
Grocery and meat stores 20 15 21 12 16 11 19 24 18 20 21 17 
Automobile and used car dealers 2 9 1 7 2 9 3 10 4 14 2 6 
Filling stations and garages .... 9 4 7 5 7 4 11 5 6 3 12 6 
Men's and boys' clothing and 

furnishings stores 4 3 4 3 4 2 6 3 5 3 1 1 
Shoestores 	...... .... 1 1 1 1 2 2 3 2 2 1 1 (a) 

2 2 2 1 1 1 2 1 3 4 2 2 
1 1 1 1 1 2 1 1 2 1 (a) (a) 

Hardware stores ................. 

Radio and music stores 1 1 1 2 1 1 2 1 2 1 (a) (a) 
Furniturestores ................. 

Feed and farmers' supply stores 1 5 1 3 1 4 2 10 2 5 1 6 
3 3 3 3 3 3 3 2 3 3 3 2 Drugstores.0.0.. 	........... 

Coal and wood yards .. 	.......... 2 2 2 3 2 4 2 2 2 2 1 1 

(a) Less than one per cent. 

H 



----- 	- 7 --- 	 - ---- 

ritish Columbia .... 84 55 13 28 
Places over 30,000 . 85 59 12 23 
Piaces 10,000-30,000 76 50 24. 50 
Places 1,000-10,000. 68 34 25 42 
Places under 1,000 92 66 7 24 

(1) Includes Yukon and Northwest Territories. 

2 
	

7 
	

10 	- 	- 
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10 	- 	- 

5 
	

14 
	

2 
	

13 	- 	- 
1 
	

10 	- 	- 

(a Less than one per cent. 
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Table 	AND THE PR0VINCES-Prqjrtion of Stores and Sales by Size of Locality 
and Annual Turnover for Selected Kinds of Bu8iness 

 Confectionery Stores.  

Annual_T Lrnover:_-
Under 	10,000 - 	20,000 _ 	30 1 000 - 	5O,000 - 	tiO0,000 

Size of Locality 	flO.000 	%619.999 	t2Q,999 	4 4 J 9 	qk,99,990 	and Over 
Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales 

84 48 12 29 3 10 1 7 (a) 4 (a) 2 CANADA(1) 	............ 
Places over 30 1 000 . 81 46 14 28 3 11 1 7 1 5 (a) 3 
Places 10,000-30,000 78 40 16 32 4 13 2 9 (a) 6 - - 

Places 1,000-10,000. 79 42 16 34 3 12 2 9 (a)  
Places under 1,000 . - 94 69 6 23 () 3 (a)  

88 47 8 27 3 15 1 6 (a)  Maritime Provinces .. 
Places over 30,000 . 74 29 12 19 8 19 4 17 2 16 - - 

Places 10,000-30,000 85 51 11 33 4 16 - - - - - - 

Places 1,000-10,000. 84 45 13 37 3 15 (a) 3 - - - - 

Paces under 1 2000 . 99 84 1 11 (a) 5 - - - - - - 

88 57 9 27 2 8 1 5 (a) 2 (a) 
Places over 30,000 . 85 54 12 27 2 9 1 6 (a) 2 (a) 2 

Quebec 	................ 

Places 10,000-30,000 37 53 9 23 3 16 1 4 (a) 4 - - 

Places 1,000-10,000. 89 60 10 33 1 5 (a) 2 - - - - 

Places under 1 2 000 . 98 86 2 12 - - (a) 2 - - - - 

79 42 16 30 3 11 2 9 (a) 4 (a) 4 
Places over 30,000 . 76 40 18 28 4 12 1 6 1 5 (a) 9 
Places 10 3,000-30,000 71 32 21 35 4 10 3 15 1 8 - - 

Places 1,000-10,000. 74 41 19 34 5 14 2 11 - - - - 

Places under 1,000 . 93 68 6 23 1 4 (a) 5 - - - - 

69 32 21 35 8 22 1 5 1 6 - - 

Ontario 	............... 

Places over 30,000 . 56 25 30 39 10 21 2 7 2 8 - - 

Places 10,000-30,000 50 18 32 36 14 31 - - 4 15 - - 

Places 1,000-10,000. 53 20 29 37 15 33 3 10 - - - - 

Manitoba 	.............. 

Places under 1,000 . 90 67 8 22 2 11 - - - - - - 

79 40 15 27 3 8 2 10 1 15 - - 

Places over 30,000 61 22 20 17 7 12 5 12 7 37 - - 

Saskatchewan 	.. ........ 

Places 10,000-30,000 86 62 14 38 - - - - - - - 

Places 1,000-10 2 000. 54 14 23 21 8 11 8 20 7 34 - - 

Places under 1,000 . 85 56 13 33 1 6 1 5 - - - - 

Alberta ..... 77 41 17 30 3 9 2 11 1 6 (a) 3 
Places over 30,000 . 72 35 20 31 4 9 2 8 1 10 1 7 
Places 10,000-30,000 63 23 26 37 4 10 7 30 - - - - 

Places 1,000-10 1 000, 54 21 28 30 9 19 7 22 2 8 - - 

Places under 1.000 89 68 11 29 - - (r - - - - 
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Table 6.--CANADA AND ThE PROVINCES- Proportion of Stores and.Sales by Size of Locality  

and  Annual Turnover for Selected Kinds of Business (Cont'd.) - 

- 	

B. 	Orocery Stores. 	- - 

Annual Thrnover;  
Under $10,000 - $20 1 000 - $30,000 - $60,000 - $100,000 

Size of Localir $10 1000 -- $19 999 129 999 _J49 99 _499 999 and 	ver 
Stores Sales Stores Sales Sthrej Sales Stores Sales Stoma Sales Stores Sa1e 

CANADA(l) 	........ 62 17 18 19 9 16 7 20 3 15 1 13 
Places over 30,000 50 hI 24 20 12 18 9 20 3 13 2 15 
Places 10,000-30,000, 50 10 20 14 11 14 11 21 6 21 2 20 
Places 1,000-10,000 . 53 12 19 16 10 15 11 26 6 23 1 8 
Places under 1,000 .. 82 38 11 26 4 _16 2 11 1 .._.L (a) 3. 

81 29 10 19 4 12 5 14 1 15 1 11 Maritime Provinces .... 
Places over 30,000 69 21 17 22 5 12 5 16 2 14 2 15 
Places 10,000-30,000. 74 24 12 15 8 17 3 10 2 12 1 22 
Places 1,000-10,000 64 16 16 16 7 13 7 19 5 25 1 11 
Places under 1,000 92 60 6 22 1 10 1 6 (a) 2 - - 

Quebec 	..... 64 1.8 17 20 9 19 7 23 3 15 (a) 5 
Places over 30,000 46 12 23 20 15 22 11 25 4 16 1 5 
Places 10,000-30,000. 53 12 20 17 9 14 11 25 6 22 1 10 
Places 1,000-10,000 . 65 22 18 24 7 16 8 27 2 11 - - 

Places under 1,000 91 59 7 23 2 10 (a) 2 (a) 3 (a) 3 

Ontario 	......... 54 13 22 1.8 11 15 8 19 3 13 2 22 
Places over 30.,000 .. 50 12 25 18 12 14 7 14 3 8 3 34 
Places 10,000-30,000., 44 7 22 14 13 14 11 18 6 19 4 28 
Places 1,000-10,000 43 9 21 15 13 16 15 30 7 22 1 8 
Places under 1,000 73 31 18 30 5 16 3 14 1 7 (a) 2 

Manitoba . 64 22 21 27 15 5 16 3 16 (a) 4 
Places over 30,000 .. 58 21 24 29 9 17 7 20 2 10 (a) 3 
Places 10,000-30,000. 50 13 20 15 12 16 10 25 8 31 - - 

Places 1,000-10,000 . 45 6 16 9 11 10 4 5 20 52 4 19 
Places under 1,000 .. 75 36 19 37 4 14 2 11 (a) 2 - - 

Saskatchewan 	..... 51 13 20 18 12 18 12 29 4 15 1 7 
Places over 30,000 31 8 28 18 18 20 17 29 4 13 2 12 
Places 10,000-30,000. 38 7 3 5 5 5 41 59 5 13 3 11 
Places 1,000-10,000 . 34 6 16 9 13 12 24 35 12 32 1 6 
Places under 1 1 000 	.. 66 25 18 26 10 24. 5 18 1 7 - - 

Alberta 	. 	. 	 .,.., ....... 48 12 23 19 1 18 10 22 6 22 1 7 
Places over 30,000 .. 42 11 26 20 11 15 11 26 5 19 2 9 

' Places 10,000-30,000., 22 3 22 11 25 20 14 19 14 37 3 10 
Places 1 9000-10,000 16 3 28 14 21 18 19 26 15 32 1 7 
Places under. 1,000 ... 66 22 18 24 10 25 3 12 3 17 - - 

British Columbia 61 19 18 18 9 15 7 18 4 21 1 9 
Places over 30,000 . 	60 24 23 25 9 17 6 17 2 12 (a) 5 
Places 10,000-30,000. 39 7 22 11 9 9 8 11 22 62 - - 

Places 1,000-10.000 . 45 8 18 11 8 8 13 21 13 37 3 15 
Places under 1,000 . 72 26 12 17 9 21 

(a) 

5 16 1 9 1 11 

(1) Includes Yukon and Northwest Territories Less than one per cent. 
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Table 6----CANADA AND THE PROVINCES - Proportion of Stores and Sales by Size of Locaty 

and Annual Thrnover for Selected Kinds of Business (Cont'd) 

C. Combination Stores (Groceries and Meats). 

Under lO,OOO - *'20,000 - 3'u,OOO- 00- lOO,O0O 
Size of Locality lO 000 $19,999 $29 999 $49 399  

AnnualTurnover:- 

 

29 
Stores Sales Store Sales Stores Sales Stores Sales F_' Sales Stores Sal CANADA(l) 	........... 27 4 24 12 16 13 16 21  31 4 1 

Places over 30,000 . 19 3 25 11 18 13 19 23 5 32 4 1 
Places 10,000-30,000 22 3 23 8 15 10 18 18 15 27 7 3 
Places l,OOO-lO,OOO 25 4 22 10 15 12 18 23 17 37 3 1 
Places under 1,000 . 50 14 27 	1 24 12 	1 18 -  6 16 5 23 (a) 

Maritime Provinces 32 6 24 14 16 16 16 27 11 30 1 
Places over 30,000 . 17 3 30 15 17 15 21 28 14 31 1 
Places 10 1 000-30 9 000 22 4 25 12 17 14 18 24 17 42 1 
Places 1,000-10,000. 28 5 20 10 19 17 20 30 11 28 2 1 
Places under 1,000 . 60 21 23 27 8 16 4 14 5 22 - - 

23 3 24 11 18 14 18 22 14 30 3 2 Quebec 	. 	............. 
Places over 30,000 . 10 1 23 8 20 13 22 22 19 32 6 2 
Places 10,000-30,000 16 2 23 10 21 14 21 23 15 31 4 2 
Places 1,000-10,000. 29 7 29 18 16 16 16 25 9 27 1 
Places under 1,000 . 68 32 22 35 9 26 1 7 - -. - - 

Ontario 	............ 26 4 25 12 16 12 16 20 13 30 4 2 
Places over 30,000 . 22 4 28 14 19 16 18 25 11 28 2 1 
Places 10,000-30,000 23 3 23 8 13 8 18 17 14 25 9 3 
Places 1,000-10,000, 19 3 20 8 15 10 20 20 21 41 5 1 
Places under 1,000 . 41 10 29 21 14 16 8 17 7 27 1 

I1anitoba 	............ 46 11 25 18 8 10 9 19 11 39 1 
Places over 30,000 47 12 25 19 9 11 9 20 10 36 (a) 
Places 10,000-30,000 43 8 14 7 10 7 9 15 19 45 5 1 
Places 1,000-10,000. 43 9 21 13 5 4 1 21 19 53 - - 

Places under 1,000 . 48 14 29 25 10 14 5 13 8 34 - - 

Saskatchewan 	,....... 32 6 20 9 14 11 13 16 16 34 5 2 
Places over 30,000 10 2 24 9 21 15 17 17 21 36 7 2 
Places 10.000-30,000 36 5 14 6 22 15 7 8 14 25 7 4 
Places 1,000-10,000. 7 1 16 4., 6 3 16 10 42 48 13 3 
Places under 1,000 55 23 22 20 11 19 11 32 1 6 - - 

31 . 6 29 16 13 12 11 16 13 32 3 1 
Places over 30,000 . 21 4 32 14 13 10 13 16 16 35 5 2 
Alberta................

Places 10,000- 30,000 33 2 17 3 17 6 - - - - 33 8 
Places 1,000-1O000. 23 3 11 5 8 5 23 26 35 61 - - 

Places under 1,000 . 43 14 34 33 14 24 5 13 4 16 - - 

British Columbia 	... 20 3 23 8 12 8 18 19 22 37 5 2 
Places over 30,000 14 1 23 8 10 7 21 22 27 43 5 1 
Places 10,000-30,000 20 1 20 1 - - - - 20 10 40 8 
Places 1,000-10,000. 29 5 3 4 19 14 19 24 19 38 5 1 
Places under 1,000 28 7 31 18 13 14 13 21 15 40 - - 

(i) Includes Yukon and Northwest Territories. (a) Less than one per cent. 
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Table 6--CANADA ANI THE PROVINCES -•_Prtion cf Stores and Sales by Size of Locali 
c1 Annual Turnover for Selected Kinds of Business (Cont' ci.) - 

D:, Meat Mark€ts 

Arnual_T' mover:-  
Under 	10,O0O 	20,000 -• $30,000 - 	50,000 - $100,000 

Size of Locality ti0,oOO l9 1! 1 	999 _L22 999 nOi. 
Stores Sales Stores Sales Stored Sales Stores Sales Stores Sales Stores Sale 

CANADA(1) 52 14 23 21 12 13 8 20 4 15 1 12 
Places over 30,000 . 28 7 32 19 17 17 13 20 7 18 3 19 
Places 10,000-.30,000 32 8 26 16 10  20 14 24 8 27 1 5 " 	
Places 1,000-10,000, 39 10 26 20 16 20 14 28 4 13 1 9 
Places under 1,000 79 39 14 29 5  2 10 (a) 5 (a) 

79 30 12 20 4 11 4 17 1 10 (a) 12 'Maritime Provinces 
Places over 30,000 . 38 9 20 14 21 23 15 25 3 8 3 21 
Places 10,000-30,000 48 13 24 16 9 13 14 32 5 26 - - 
Places 1,000-10,000, 62 21 28 32 3 6 4 14 1 10 2 17 
Places under 1,000 97 88 3 12 - - - - - - - - 

Quebec 62 18 21 23 9 16 5 15 2 13 1 15 
Places over 30,000 26 6 37 21 17 16 12 18 5 16 3 23 
Places 10,000-30,000 43 16 26 24 21 33 9 22 1 5 - - 
Places 1,000-10 1 000 67 30 20 26 7 16 4 14 2 10 (a) 4 
Places under 1,000 90 59 8 26 2 10 (a) 1 (a) 4 - - 

Ontario 37 9 27 19 16 18 12 23 6 18 2 13 
Places over 30,000 23 5 28 15 19 16 18 22 9 22 3 20 
Places 10,000-30,000 26 5 26 15 19 17 15 22 12 34 2 7 
Places 1,000-10 2 000. 28 7 31 22 20 24 17 32 3 9 1 6 
Places under 1,000 68 31 22 32 8 18 2 8 (a) 3 (a) 8 

Manitoba 	. C... 61 20 21 24 7 14 8 26 3 16 - - 
Places over 30,000 56 14 17 15 10 15 9 21 8 35 - - 
Places 10,000-30,000 15 1 39 27 23 27 23 45 - - - - 
Places 1,000-10,000. 26 3 28 18 13 14 31 55 3 10 - - 
Places under 1,000 76 44 20 40 3 10 1 6 -. - - - 

Saskatchewan 69 28 20 28 5 13 4 16 2. 13 (a) 2 
Places over 30,000 28 8 36 23 13 14 11 20 10 26 2 9 
Places 10,000-30 1000 36 9 36 27 14 19 - - 14 45 - - 
Places 1,000-10 1 000, 27 7 29 22 18 21 20 34 6 16 - - 
Places under 1,000 . 83 53 14 35 2 7 1 5 - - - - 

Alberta 	.... 	.. 50 16 25 24 U 24 8 21 1 7 1 8 
Places over 30,000 26 8 40 23 2C 25 10 18 3 11 1 9 
Places 10,000-30 1 000 21 2 7 3 22 19 43 56 7 20 - - 
Places 1,000-10,000,, 24 7 33 21 2E 26 12 21 4 4 21 
Places under 1,000 68 31 18 26 23 4 18 1 2 - - 

British Co1unbia 31 8 29 18 l 20 13 22 6 17 2 1! 
Places over 30,000 31 9 36 24 17 19 10 18 4 11 2 1 
Places 10,000-30 3,000 43 14 14 9 22 21 7 13 7 15 7 
Places 1,000-10,000. 13 2 20 8 25 17 23 27 15 30 4 1E 
Places under 1,000 42 13 25 21 1 28 11 25 2 8 1 

(1) Includes Yukon and Northwest Territories (a) Less than one per cent. 



Thble 6.--CANADA AND THE PROVINCES - Pi9portion of Stores and Sales by Size of Locality 

and Annual Turnover for Selected Kinds of Businest'd.) 

E. Country General Stores. 

Annual Turnover: - 
0,000 - 	30 3 000 - 
299 	t49 999 
es Sales Stores Cale 

0,0öb 

Les Sale4 Stores Sales 

39 	10 	27 	20 

23 	3 	20 	8 

50 12 23 19 11 

29 3 17 7 15 
52 14 24 21 10 

48 13 24 20 13 

30 5 23 11 15 
52 16 25 24 12 

38 11 31 24 15 

12 2 25 10 21 
40 13 32 28 15 

38 10 28 22 17 

26 4 11 5 21 
38 10 29 24 17 

25 6 29 18 22 

10 2 14 4 19 
26 7 30 20 22 

28 6 28 17 17 

- - 9 2 7 
29 7 30 20 17 

36 8 28 19 14 

25 3 15 5 25 
37 9 29 21 14 

50,0O0 _T1X)0,000 
9,99) 	and Over 

toreslSales SthreslSales 

21 11 24 5 17 

14 9 19 6 24 1 

10 18 18 15 27 6 
16 8 19 5 24 1 

18 10 21 4 17 1 

12 17 22 11 27 4 
21 8 21 3 13 (a) 

20 10 21 5 18 1 

14 19 20 18 35 5 
21 9 21 4 15 (a) 

23 13 26 4 16 (a) 

17 25 33 15 35 2 
24 12 26 4 14 (a) 

23 17 28 6 18 1 

10 25 20 21 30 11 
25 16 28 6 17 (a) 

17 16 26 9 25 2 

2 20 12 45 46 19 
20 16 28 7 21 1 

16 13 22 7 22 2 

15 1 12 1 11 1 15 1 25 	8 
17 	13 	24 	6 	22 	1 

Size of Locality 

CANADA(1) ........... 
Places over 30,000 
Places 10,000-30,000 
Places 1,000-10,000. 
Places under 1,000 

Maritime Provinces 
Places over 30,000 
Places 10,000-30,000 
Places 1,000-10,000. 
Places under 1,000 

Quebec ......... 
Places over 30,000 
Places 10,000-30,000 
Places 1,000-10,000. 
Places under 1,000 

Ontario ............. 
Places over 30,000 
Places 10,000-30,000 
Places 1 0 000-10,000. 
Places under 1,000 

Manitoba ........... 
Places over 30,000 
Places 10,000-30,000 
Places 1000-10,000. 
Places under 1,000 

Saskatchewan ........ 
Places over 30 1000 
Places 10,000-30,000 
Places 1 0 000-10,000. 
Places under 1,000 

Alberta ............. 
Places over 30,000 
Places 10,000-30,000 
Places 1,000-10,000. 
Places under 1,000 

British Columbia 
Places over 30,000 
P aces 10 7 000-30,000 
Places 1,000-10,000. 
Places under 1,000 

15 19 12 23 6 20 1 

17 11 18 20 16 31 6 

(1) Includes Yukon and Northwest Territories. 	(a) Less than one per cent. 
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22 17 30 
21 26 19 

1.9 7 2.9 
11 2 19 
12 4 25 
26 13 23 
19 15 27 
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4 

12 
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42 

17 
7 

16 
26 
35 

100,000 
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ies SaLe 

	

24 	72 

	

62 	94 

	

47 	80 

	

20 	52 
._) 

	

'7 	_) 
A- 

20 	71 
6 	91 
38 	79 
29 	65 
4 	19 

30 
59 
39 
1? 
5 

30 
66 
51 
18 
4 

17 
60 
38 
11 
4 

11 
67 
57 
24 
1 

15 
63 
56 
13 
1 

30 
49 
38 
27 
11 

79 
93 
73 
50 
22 

77 
95 
83 
49 
16 

E9 
94 
67 
32 
18 

£1': 
9'l 
79 
53 
S 

58 
94 
85 
35 
4 

73 
90 
80 
57 
35 

- 27 - 

Table 6.—CANADA AND THE PROVINCES - Proportion of Stores and Sales by Size of Loca1it 

and Annual Thrnovor for Selected Kinds of Business (Cont'd.) - 

F. Automobile and Used Car Dealers. 

Annual Tvrriover: - 
Under 
1O,00O 

$10 10 000 - 
19999 

$20,000 - T 
29,999 

30 9000 - 
j$49999_ 

$53,000 - 
$999 

resi Sales Sthre Sales Stores! Sales I Stores! Sales 
_ 
StorEs ISale 

CANADA(1) 	............ 
Places over 30,000 . 
Places 10,000-30,000 ' 	Places 1,000-10,000. 
l'laces under 1,000 . ' Maritime Provinces .. 13 

5 
4 

10 
22 

1 
(a) 
(a) 

1 
4 

14 
3 
7 

13 
24 

2 
(a) 

1 
3 

11 

7 1 14 2 
Places over 30,000 . 3 (a) 7 (a) 
Places 10,000-30,000 3 (a) 18 3 
Places 1,000-10,000. 7 1 8 1 
Places under 1,000 14 2 29 11 

Quebec 	.............. 12 1 12 1 
Places over 30,000 . 5 (a) 3 (a) 
Places 10 3,000-30,000 3 () 3 (a) 
Places 1,000-10,000. 11 1 18 4 
Places under 1,000 . 27 4 23 12 

Ontc.rio 	............. 10 (a) 13 2 
Places over 30,000 . 5 (a) 3 (a) 
Places 10,000-30,000 4 (a) 7 (a) 
Places 1,000-10,000. 11 1 14 4 
Places under 1,000 . 18 3 25 11 

Manitoba 	......... 13 1 23 4 
Places over 30,000 . 7 (a) 4 (a) 
Places 10,000-30,000 - - 12 2 
Places 1,000-10,000. 11 1 25 8 
Places under 1,000 18 3 29 14 

Saskatchewan 	.....,.. 23 3 21 7 
Places over 30,000 . 4 (a) - - 
Places 10,000-30,000 - - - - 
Places 1,000-10,000. 11 1 11 3 
Places under 1,000 . 29 7 26 16 

15 1 14 3 
Places over 30,000 - - 2 (a) 
Places 10,000-30,000 - - - - 
Places 1 9 000-10,000, 10 1 12 3 

Alberta 	.............. 

Places under 1,000 . 22 4 19 9 

British Columbia a... 10 (a) 6 1 
Places over 30,000 11 (a) 5 (a) 
Places 10,000-30,000 25 (a) - - 
Places 1,000--10,000. 5 (a) 4 1 
Places under 1,000 . 13 2 11 3 

Size of Locality 

(1) Includec Yukon and Northwect Territorie 	(a) Leu than one 	cent. 
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Table 6.--CANADA AND THE PROVINCES - Proportion of Stores and S1es 11ySize of Locality 

and Annual Turnover for Selected Kinds of Business (Cont'dj - 

G. 	Filling Stations. 

Annual T'irnover:-  
Under 10 9 000 - 20 0 000 - 30,O00 - 50,000 - e10O,000 

Size of Locality 910.000 919.999 $29,999 S49.999 t99 099 and ( ver 
Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales Stoxes Sales 

OANADA(1) 	............ 62 18 19 23 10 19 6 19 3 16 (a) 5 
Places over 30,000 . 24 6 30 18 21 21 16 24 8 24 1 7 
Places 10,000-30,000 34 9 30 22 17 21 13 25 5 18 1 5 
Places 1,000-10,000. 60 25 25 33 10 23 4 14 1 5 - - 

Places under 1,000 . 87 52 lO 1 	26 2_  1 	11 1 8 (a) 2 (a) 

Maritime Provinces .. 75 24 12 18 6 18 5 24 2 16 - - 

Places over 30,000 . 8 2 24 10 12 8 32 39 24 41 - - 

Places 10,000-30,000 31 9 26 18 17 20 20 35 6 18 - -- 
Places 1,000-10,000. 52 17 25 27 14 24 7 21 2 11 - - 

Places under 1,000 . 94 66 4 16 2 14 (a) 4 - - - - 

64 17 16 18 10 19 7 23 3 18 (a) 5 
Places over 30,000 . 23 5 27 16 22 21 18 27 9 24 1 7 
Places 10,000-30,000 46 13 16 13 23 32 10 23 5 19 - - 

Places 1,000-10,000. 70 33 22 39 4 14 4 14 - - - - 

Places under 1,000 . 93 63 5 18 1 6 1 9 (a) 4 - - 

61 18 20 23 9 18 6 18 3 16 1 7 
Places over 30,000 . 23 5 28 15 20 19 17 24 10 25 2 12 
Places 10,00030,000 34 9 34 24 14 17 11 22 6 20 1 8 
Places 1,000-10,000. 57 24 28 37 10 23 4 11 1 5 - - 

Places under 1,000 . 87 54 10 28 2 11 1 6 (a) 1 - - 

Manitoba..,...,,,.. 54 16 22 23 13 25 9 26 2 10 - - 

Ontario 	............... 

Places over 30,000 . 20 6 31 20 25 27 20 34 4 13 - - 

Places 10,000-30,000 25 10 38 26 25 33 6 10 6 21 - - 

Quebec 	................ 

Places 1,000-10,000. 63 30 22 31 15 39 - - - - - - 

Places under 1,000 . 81 40 13 29 3 12 3 19 - - - - 

67 23 17 23 8 19 6 21 2 14 - - Saskatchewan 	. . . ....... 
Places over 30,000 . 26 6 29 18 16 17 18 27 11 32 - - 

Places 10,000-30,000 23 3 23 16 31 35 23 46 - - - - 

Places 1,000-10,000. 57 20 19 21 15 29 9 30 - - - - 

Places under 1,000 80 40 14 29 4 15 1 9 1 7 - - 

60 19 22 26 11 22 4 15 3 15 (a) 3 
Places over 30,000 . 30 8 33 25 24 31 7 14 6 22 - - 

Places 10,000-30,000 12 2 38 22 19 19 25 41 6 16 - 

Places 1,000-10,000, 71 37 18 23 5 11 3 13 3 16 - -• 

Alberta 	., ............. 

Places under 1,000 . 82 42 14 30 2 9 2 10 - - (a) 

British Columbia 	... 58 19 24 29 11 23 5 16 2 13 - 

Places over 30,000 . 29 9 37 28 20 25 9 18 5 20 - - 

Places 10,000-30,000 36 12 27 25 24 36 13 27 - - - - 

Places 1,000-10,000. 70 34 18 31 9 25 3 13 - - - - 

Places under 1,000 . 86 53 11 29 2 9 1 9 - - - - 

(1) Includes Yukon and Northwest Territories 	(a) Less than one per cent. 
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Table 6- -QANADA AND THE PROVINCES - Proportion of Stores and Sales by Size of Locality 

and Annual Turnover for Selected Kir.ds of Business (Cont'd.) - 

H. Men's Clothing and Furnishings Stores. 

Under $10,000 - 20 1 000 - $30,000 - $50,000 - $100,000 
Size of Locality 10,000 $19 	99 J_29 999 849.999 $99 999 and Over 

3t'es Sales Stores Sales Sthre3 Sales Stores Sales Stores Sales Stores Sales 
CANADA(1) 	. 	... 29 6 28 16 18 17 14 20 8 21 3 20 
Places over 30,000 . 24 4 27 12 18 14 15 17 11 23 5 30 
Places 10,000-30,000 20 4 25 12 21 18 20 27 12 29 2 10 
['laces 1,000-10,000. 31 10 35 28 19 26 12 25 3 11 - - 

places under 1,000 . 65 29 22 28 9 20 1 	4 14 (a) 3 (a) 6 

27 7 26 16 18 18 21 34 7 19 1 6 Iaritirne Provinces ,. 
Places over 30,000 16 2 28 14 22 17 14 17 16 31 4 19 
Places 10,000-30,000 9 2 38 20 21 19 21 29 11 30 - - 

Places 1,000-10,000, 33 9 19 13 17 20 29 52 2 6 - - 

Places under 1,000 67 41 33 50 - - - - - - - - 

Quebec . 25 6 31 16 20 18 13 19 7 17 4 24 
Places over 30,000 . 19 4 30 14 22 17 16 20 8 15 5 30 
Places 10 9 000-30 0 000 23 5 21 12 23 21 17 26 16 36 - - 

Places 1,000-10,0O0. 38 16 44 44 13 21 3 8 2 11 - - 

Places under 1,000 87 69 13 31 - - - - - - - - 

Jntario 	• 31 7 28 16 17 16 13 19 8 22 3 20 
Places over 30,000 29 5 26 12 15 12 12 14 12 26 6 31 
Places 10 9 000-30,000 19 3 27 13 21 18 20 26 11 27 2 13 
Places 1,000-10,000. 32 12 37 31 20 28 9 20 2 9 - - 

Places under 1,000 78 34 8 10 6 15 7 24 - - 1 17 

ariitoba 27 26 29 16 19 20 13 21 11 30 1 7 
Places over 30.000 26 5 23 12 20 20 15 22 13 29 3 12 
Places 10,000-30,000 25 3 - - - - 50 55 25 42 - - 

Places 1,000-10,000. 19 8 56 43 13 16 6 11 6 22 - - 

Places under 1,000 . 46 11 18 14 27 40 - - 9 35 - - 

askatchewan 	.. ... 26 6 21 12 21 21 21 29 9 20 2 12 
Places over 30,003 . 12 2 18 6 20 13 26 26 18 28 6 25 
Places 13,000-30,000 14 4 - - 29 24 43 47 14 25 - - 

Places 1,000 :L0,000. 20 3 20 14 31 32 23 36 6 15 - - 

Places under 1,000 56 26 33 34 7 18 4 12 - - - - 

lberta 31 9 26 15 19 17 14 21 9 25 2 13 
Places over 30,000 31 6 13 7 19 14 18 20 14 31 5 22 
Places 10,00030,000 8 2 17 7 33 23 17 22 25 46 - - 

Places 1,000-10,000, 31 16 46 42 12 18 11 24 - - - - 

ilaces under 1,000 42 20 39 40 13 23 6 17 - - - - 

ritish Columbia 	. 30 6 32 16 13 11 10 12 10 21 5 34 Places over 30,000 23 3 31 12 7 4 16 14 13 21 10 4 
Places 10,000-30,000 78 17 -• -  - - - - 

- 11 31 11 s. Places 1,000-10,000. 28 7 38 28 20 26 6 12 8 27 - - 

Places under 1,000 47 23 32 35 21 42 - - - - - - 

(1) Includes Yukon and Northwest Territories, 	(a) Less than one per cent 



Size of Locality l0 000 - 19 990 29 999 - 999 99 999 
Stores Sales StoresTSa1es Stores Sales Stores Sales Stores Sale 

22 3 28 11 15 10 17 18 13 24 
Places over 30,000 25 3 25 8 14 7 13 10 14 21 
CANADA(I) 	............ 

Places l0,000.-30,000 14 2 29 9 16 8 19 16 12 19 
Places 1,000-10,000. 17 3 30 14 15 13 21 27 15 33 
Places under 1,000 . 44 14 1 	30 29 16 26 1 	8 21 1 4 

15 2 26 9 13 7 25 22 15 24 Maritime Provinces .. 
Places over 30,000 . 23 3 27 8 4 2 19 20 23 36 
Places 10,000-30,000 12 1 27 5 15 6 19 12 4 5 
Places 1,000-10,000. 11 1 24 10 14 9 30 31 20 34 
Places under 1,000 . 25 4 33 25 25 38 17 33 - - 

Quebec 	.............. 19 3 29 13 16 12 18 21 15 30 
Places over 30,000 . 16 2 28 9 17 10 14 12 18 28 
Places 10 9 000-30 9 000 6 1 33 14 17 13 22 24 19 38 
Places 1,000-10,000. 20 5 30 17 15 15 22 32 13 31 
Places under 1,000 . 69 30 19 31 8 22 4 17 - - 

26 5 30 12 14 11 15 19 11 24 Ontario 	. .............. 
Places over 30,000 . 32 4 27 12 13 10 12 14 10 23 
PlaCe3 10,000-30,000 21 3 31 10 15 9 14 14 9 14 
Places 1,000-10,000. 21 5 31 16 12 11 19 25 15 34 
Places under 1,000 . 35 11 36 31 19 27 8 21 2 10 

Manitoba 	............ 18 2 24 7 32 16 8 7 3 5 
Places over 30,000 . 29 2 14 2 21 7 - - - - 

Places 10,000-30,000 - - - - 50 24 25 17 - - 

Places 1,000-10,000. - - 33 17 47 40 13 21 7 22 
Places under 1,000 . 60 26 40 74 - - - - - - 

18 1 26 4 11 2 16 6 11 7 Saskatchewan 	......... 
Places over 30,000 25 1 - - 13 1 - - 12 3 
Places 10,000-30,000 - - - - - - - - - -. 
Places 1,000-10,000. 13 2 3.5 13 13 8 22 20 13 23 
Places under 1,000 . 40 10 40 42 - - 20 48 - - 

Alberta 	............. 19 3 25 11 20 15 16 16 14 32 
Places over 30 0 000 . 41 4 8 2 17 8 - - 17 35 
Places 10 10 000-30,000 - - - - - - 60 38 40 62 
Places 1,000-10,000. - - 39 17 22 16 17 17 17 31 
Places under 1,000 31 11 31 27 25 37 13 25 - - 

1:itish Columbia .... 31 4 17 7 16 11 16 16 10 21 
Places over 30,000 . 22 1 7 1 14 5 21 14 7 9 
Places 10,000-30,000 - - - - - - - - - - 

Places 1,000-10,000. 13 2 13 6 20 15 27 24 27 53 
Places under 1,000 . 50 16 27 21 14 21 4 11 - - 

S 

5 
9 

10 
2 
1 

6 
4 

23 
1 

3 
7 
3 

4 
6 

10 
2 

	

i f 	63 

	

36 
	

89 

	

25 
	

59 

	

18 
	

80 

	

50 
	

95 
100 100 

	

4 
	

34 

	

6 	23 

	

17 	51 

	

5 	19 

1 

	

29 	70 

	

5 	31 

Table 6.--CMiADA AND THE PROVINCES - PJ!ortion of Stores and 5a1esy Size of Locality 

and Annual Turnover forSelected Kinds of Business (Conttd.) - 

I. Family Clothing Stores. 

Annual Turnover:-  
Under 	10,000 - 	20,000 - $30,000 - e509000 - I ioo,000 

(1) Includes Yukon and Northwest Territories. 



13 
14 
13 
11 

13 
20 
9 

10 

13 
16 
7 

12 
13 
13 
9 
4 

22 
20 
25 
50 

18 
27 
33 
5 

11 

6 

12 
17 

67  

.1.  

S 

20 

10 
8 

10 
16 
9 

12 
17 
6 

10 

9 
10 
7 

10 
9 

10 
13 
10 

13 
10 
20 
55 

14 
14 
30 
3 

41 

3 

5 
27 

9 
5 

88 
29 

Sale 

5 
4 
3 

15 

8 
4 
2 

11 
100 

5 
2 

12 
48 
75 

6 
6 
2 

14 
27 

3 
2 

100 

3 
(a) 

5 
39 

4 
(a) 

2 
16 
72 

7 
4 

12 
18 
65 

21 
18 
24 
32 

22 
23 
37 
20 

22 
24 
20 
18 
9 

23 
19 
25 
37 
13 

16 
14 
25 
33 

26 
8 

33 
53 
11 

14 

44 
11 

16 
11 

24 
15 

Sale 

9 
7 

11 
27 
21 

11 
11 
13 
11 

10 
B 

11 
40 
25 

11 
8 

11 
31 
18 

6 
5 

14 
18 

12 
2 

20 
47 
20 

4 

41 
28 

7 
3 

21 
35 

100,000 
Over 

res Sales 

5 	32 
8 	40 
3 	12 
1 	5 

1 	6 

9 	36 

6 	31 
8 	34 
3 	15 

1; 
2 

1 

sm 

11 
14 
14 
4 

9 
10 
9 

10 

12 
15 
13 

10 
10 
15 
4 
4 

16 
23 

11 
15 

11 

19 
39 

11 
i3 

24 
24 
29 
17 

28 
26 
24 
33 

26 
26 
36 

21 
20 
28 
15 
26 

28 
33 

24 
24 

32 

29 
30 
46 

21 
24 
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Table 6.--CANADA AND THE PROVINCES - Proportion of Stores and Sales by Size of Locality 

and  Annus.J Turnover for Selected Kinds of Business (Cont'd.) - 

J. Women's Ready-to-ear Stores. 

,cIOO - 
L999 

Under J e10,000 - 
Size of Locality 	 ell  

StorE 

CANADA(1) .............33 
Places over 30,000 . 28 
Places 10,000-30,000 17 

	

Places 1,000-10,000. 	44 

	

Placez under 1,000 . 	85 

	

Maritime Provinces .. 	33 

	

Places over 30,000 . 	17 
Places 10,000-30,000 18 

	

Places 1,000-10,000. 	40 
Places under 1,000 . 100 

	

Quebec .............. 	31 

	

Places over 30,000 . 	17 
Places 10,000-30,000 44 

	

PLices 1,000-10,000. 	79 
Places under 1,000 . 91 

Ontario ...............33 
Places over 30,000 . 37 
Places 13 9000-30,000 11 

	

Places 1,000-10,000. 	41 

	

Places under 1,000 . 	75 

Manitoba ..............22 
Places over 30,000 . 17 
Places 10,000-30,000 - 
Places 1,000-10,000. - 
Places under 1,000 . 100 

Saskatchewan ..........21 
Places over 30,000 . 4 
Places 10,000-30,000 -. 

	

Places 1,000--10,000. 	21 

	

Places under 1,000 . 	78 

Alberta . ..............36 
Places over 50,000 . 11 
Places 10,000-30,000 13 

	

Places 1,000-10,000. 	33 

	

, Places under 1,000 . 	89 

	

British Columbia .... 	46 

	

Places over 30,000 -. 	38 

	

Places 10,000-30,000 	33 

	

Places 1,000-10,000. 	49 

	

Places under 1,000 . 	85  

Lover:- 
30,000 - 
Z49.999 
ore: Sales 

	

17 	20 

	

18 	17 

	

29 	35 

	

8 	20 
1  

	

22 	35 

	

30 	42 

	

18 	19 

	

20 	55 

	

16 	19 

	

20 	20 

	

13 	19 

	

.3 	12 

	

18 	23 

	

15 	17 

	

34 	39 

	

8 	21 

	

4 	19 

	

18 	18 

	

17 	13 

	

50 	66 

	

17 	27 

	

19 	24 

	

35 	28 

	

34 	50 

	

5 	3 

	

12 	11 

	

21 	10 

	

25 	21 

	

6 	16 

	

7 	8 

	

11 	9 

2 1 	 7 

(1) Includes Yukon and Northwest Territories. 	(a) Less than one per cent. 



- 32 - 

Table 6.--CANADA AND THE PROVINCES Proportion of Stores and Sales by Size of Locality 
and Annual Turiovr for Se1eted Kinds of Business (cont'd) 

K. Shoe Stores 

Annual Thznover:- 
Under $10,000 - $20,000 - $30,000 - $50,000- $10 

Size of Locality 810,000 $19 999 $29 999 849.999 99,991999 _ and 
Stores Sales Stores Sales Store! Sales Store! Sales Stores Sales Sthr 

CANADA(l) 	........... 39 8 25 17 13 15 14 25 7 22 2 
Places over 30,000 24 4 26 12 16 13 19 25 11 27 4 
Places 10,000-30,000 16 3 23 12 23 20 26 37 11 26 1 
Places 1,000-10,000. 50 22 34 39 11 21 5 16 (a) F. - 
Places under 1,000 . 92 72 1 	8 _3 - - - - 

31 8 27 19 18 21 18 33 5 15 1 Maritime Provinces 
Places over 30,000 16 4 19 10 27 21 22 27 13 29 3 
Places 10,000-30,000 15 2 8 4 15 13 54 67 8 14 - 
Places 1,000-10,000. 35 13 39 36 16 25 10 26 - 
Places under 1,000 89 74 11 26 - - - - - - - 
Quebec 37 7 24 15 14 15 15 25 9 30 1 
Places over 30,000 21 4 26 12 17 13 21 27 13 34 2 
Places 10,000-30,000 18 5 29 18 31 32 14 22 8 23 
Places 1,000--10,000. 67 38 30 49 -- -. 3 13 - - - 
Places under 1,000 98 90 2 10 - - - - - - - 

Ontario 41 10 27 20 12 14 12 23 6 18 2 
Places over 30,000 . 28 5 29 15 12 10 18 24 9 21 4 
Places 10,000-30,000 15 3 23 12 22 19 27 36 12 27 1 
Places 1,000-10,000. .51 25 33 40 12 23 3 10 1 2 - 
Places Uider 1,000 . 92 78 8 22 - - - 

Manitoba 	...,.....,, 29 4 15 7 17 13 15 16 22 45 2 
Places over 30,000 . 7 1 15 6 26 16 22 20 26 42 4 
Places 10,000.30,000 25 6 25 12 - - - - 50 82 - 
Places 1,000-10,000. 75 46 25 54  
Places under 1,000 0 100 100 - - - - - - - - 
Saskatchewan .,...... 44 6 7 5 19 22 23 39 5 16 2 
Places over 30,000 6 1 18 8 35 25 23 25 12 23 6 
Places 10,000-30,000 - - - - - 100 100 -. - 
Places 1,000-10,000. 50 11 - - 20 28 30 61 - - 
Places under 1,000 100 100 - - - - - 
Uberta 	...... ,...... 44 9 20 14 10 12 20 40 4 13 2 
Places over 30000 34 6 16 9 13 12 29 44 5 12 3 
Places 10,00030,000 13 5 25 11 25 23 37 61 - - 
Places 1,000 10,000. 55 14 36 36 - - - - 9 50 - 
Places under 1,000 83 55 17 45 - - - - - - - 

British Columbia .... 34 6 28 16 16 16 12 19 7 18 3 
Places over 30,000 . 28 4 21 9 21 15 15 17 9 20 6 
Places 10,000-30,000 25 4 13 5 12 10 25 29 25 52 - 
Places 1,000-10,000 28 10 45 38 17 26 10 26 -. - -. 
Places under 1,000 68 39 32 61 - - 

Northwest Territories, (a) Less than one per cent0 (i) Includes Yukon and 

,000 



msm 
Table. 6---CANADA AND THE PROVINCES . Proportion of Stores and Sales by Size of Locali ty  

and 	 MoKer 	Se1ecteU Kinds ofisinesJCont' d.) 

L Hardware Stores.. 

Under J $10,000 
SIze of Locality 

cANADA(j.) 

t 0  
$thre 

QO 

Sales Store 
L999  
Salez 

32 7 31 19 
Places over 30,000 . 33 7 29 15 
iaces 10,000.-30,000 16 2 16 5 
Laces 1,000 •10,000 18 3 27 14 

Places under 1,000 40 15 37 36 

4aritime Provinces 	, 29 4 29 14 
Places over 30,000 17 4 44 26 
Places 10,000 30,000 18 (a) 9 1 
Places 1,000-10,000.., 27 4 24 12 
Places under 1,000 48 15 41 51 

Quebec 	. 	 .....,.. 36 5 24 13 
Places over 30,000 .26 4 31 13 
Places 10,000 30,000 16 2 25 10 
Places 1,000-10,000. 32 5 19 11 
Places under 1,000 81 32 10 21 

Ontario .. 29 7 31 18 
Places over 30,000 39 10 31 21 
Places 10,00030,000 17 3 14 5 
Places 1,000 10,000. 14 3 30 15 
Places under 1,000 38 14 39 36 

Manitoba .. 38 10 36 24 
Places over 30,000 . 50 5 15 5 
Places 10,000. 30,000 - 17 4 
Places 1,000 lO,O00 21 6 32 20 
Places under 1,000 40 iS 42 45 

Saskatchewan 37 12 37 31 
Places over 30,000 21 4 16 6 
Places 10,00030,000 33 5 17 9 
Places 1,000 10,000.-. 12 2 27 13 
Places under 1,000 41 17 39 40 

Alberta .. 26 7 35 23 
Places over 30,000 35 6 8 3 
Places 10,000 30,000 15 1 
PJaces 1,000-.10,000 13 2 29 17 
Places under 1,000 28 10 42 35 

- :-itish Columbia 	... 30 7 24 15 
Places over 30,000 38 9 29 20 
Places 10,000-30,000 - -. 20 13 
Places 1,000 10,000, 21 5 22 11 
Places under 1,000 31 8 21 15 

16 16 12 19 6 18 3 21 
15 12 11 15 8 18 4 53 
19 10 18 15 19 26 13 42 
21 17 20 27 11 24 3 15 
14 - 23 7 17 2 7 (a) 2 

12 9 12 16 12 25 6 32 
11 10 17 27 11 33 - - 

9 2 9 4 9 5 46 88 
15 13 14 20 16 35 4 16 
3 6 4 12 4 16 - 

14 12 13 17 8 18 5 35 
15 11 12 14 10 18 6 40 
23 14 14 13 10 16 12 45 
18 17 19 27 9 22 3 18 
2 9 7 38 -. 

18 17 12 19 7 19 3 20 
16 19 8 14 71 10 3 26 
19 10 20 17 20 32 10 33 
23 18 20 26 10 23 3 15 
14 22 6 15 2 7 1 6 

11 12 10 18 4 11 1 25 
8 3 12 9 11 14 4 64 

17 8 33 31 37 57 --- - 

14 13 25 36 4 8 4 17 
11 19 6 15 1 3 --- - 

13 19 9 20 4 15 (a) 3 
32 28 26 44 5 18 

17 13 . - 33 73 
17 13 29 35 13 28 2 9 
13 23 6 16 1 4 

20 21 12 20 5 13 2 16 
16 9 19 18 14 22 8 42 
14 5 14 8 14 11 43 75 
27 26 21 32 10 23 -- 
19 26 9 18 2 7 (a) 4 

21 21 14 22 9 25 2 10 
14 16 10 18 8 29 1 
20 14 60 73 .. - 

21 17 19 22 12 26 5 li 
31 36 11 20 6 21 -, 

Annual Turnover - 

0,000 T] $30,000. 

Sal 

,000 - I $100 1 000 

Sal 

(1) Includes Yukon and Northwest Territories 	(a) Less than one per cent 



Table 6- CAl ADA kND_ThE PRO V1NLE;3 	ciof ores, and Sales by Size of Localit 

and Annual Turnover for Selected Kinds of Buines LCont'dj - 

M. 	Furniture Stores. 

Annual Turnover:-  
- Under 	- 	$10 1 000 - 	$20,000 	$30,000 - 	$50,000 - 	$100,000 

0.ize of Locality 	910.000 	$19 999 	$29 999 	$49 999 	999 	and Over 
9tores Sales Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales 

36 5 22 9 14 9 10 11 10 21 8 45 
;iaces over 30,000 23 2 16 3 13 5 10 5 18 19 20 66 
Places 10,000-30,000 16 2 16 6 12 6 22 19 22 35 10 32 
Places 1,000-10,000. 30 8 32 22 20 25 11 21 5 14 2 10 

Jaces under 1,000 . 79 47 16 _30 4 13 1 4 (a)  - 

26 3 20 6 14 9 12 11 16 25 12 46* -itime Provinces .. 
Places over 30,000 . 12 1 12 3 6 2 23 15 23 24 24 55 
Places 10,000-30,000 15 1 - - - - 14 4 14 11 57 84 
Places 1,000-10,000, 21 4 29 14 21 20 10 13 17 38 2 11 
Places under 1,000 . 80 49 10 20 10 31 - - - - - 

Quebec 	.,........,,, 31 3 21 7 15 9 10 8 12 20 11 53 
Places over 30,000 13 1 13 2 16 5 11 5 20 17 27 70 
Olaces l0,000--30,000 20 2 25 10 6 4 25 26 18 39 6 19 

;iNADA(l) 	............ 

Places 1,000-10,000. 39 10 30 26 21 31 5 11 4 15 1 7 

laces under 1,000 . 74 33 13 26 13 41 - - - - - - 

j:jtarjo 	•..,, ........ 36 5 25 11 13 10 11 13 9 20 6 41 
Places over 30,000 . 24 2 23 5 14 5 6 4 18 21 15 63 
Places 1O,000-.30,000 15 2 17 5 15 9 23 20 21 34 9 30 
Places 1,000-10,000. 28 7 33 23 19 23 14 26 3 8 3 13 
Places under 1,000 . 77 45 19 35 2 6 1 4 1 10 - - 

anitoba 	.........,., 50 11 19 13 13 14 12 25 3 7 3 30 
Places over 30000.o 30 5 20 6 10 5 30 33 - - 10 51 
Places 10,000-30,000 34 10 -- - - 33 41 33 49 - - 

Places 1,000-10 2 000, 22 3 45 45 33 52 - - - - - 

1laces under 1,000 100 100 - - - - - - - - - - 

50 9 12 5 12 11 10 13 14 41 2 21 

races over 30,000 14 1 - - 14 5 14 6 43 47 15 41 

skatchewan 	.......... 

laces 10,000-30,000 - - - -. - - - - 100 100 - - 

l000-10,000, aces 1, 32 8 21 14 21 24 16 27 10 27  - - 

Places under 1,000 93 87 7 13 - - - - - - - 

43 4 19 6 10 5 4 3 8 12 16 70 
P. aces over 30,000 19 1 :13 1 - - 12 4 6 5 50 89 
:aces 10,000-30,000 -. - - -- 40 19 - - 60 81 - - 

laces 1,000-10,000, 44 24 39 44 17 32 - - - 

aces under 1,000 . 92 71 8 29 - - - - - - - 

q 
tih Columbia 37 7 21 10 15 12 9 13 12 26 6 32 

Paces over 30,000 . 44 6 9 4 13 8 5 5 18 31 11 46 

aces 10 0 000-30,000 - 50 22 - - - 50 78 - - 

>Iaces 1,000--10 1 000 23 6 33 23 23 27 17 34 4 10 •- - 

aces under 1,000 56 29 33 35 - -- 11 36 - -- - - 

1 Tncludc's Yukon and Northwest Territories. 	(a) Less than one per cent. 
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Table 6--.CANADA AND T HE 	- rrrtior.of Stores and Saleg by Size of Locality 
and Annual Tur.iover Cor Selected KInds of Business (Cont'dj- 

 
- 

N. Coal and Wood Yards. 

Annual Turnover:- 
Under 	$10,000 - I t20,000 -. 	$30,000 - $50,000 - 1 $100,000 

Size of Locality 

CANADA(1) 
Places over 30,000 
Places 10,000-30,000 
Places 1,000-10,000, 
Places under 1,000 

Maritime Provinces 

39 
28 
31 
35 
68 

4 
2 
3 
6 

23 

18 
16 
11 
22 
19 

6 
3 
3 

13 
24 

38 3 11 3 
Places over 30,000 40 2 5 1 
Places 10,000.-30,000 15 1 15 2 
Places 1,000 10,000. 25 2 14 4 
Places under 1,000 74 22 13 13 

Quebec 49 6 18 9 
Places over 30,000 - 34 4 22 7 
Places 10,000-30,000 61 9 12 7 
Places 1,000-10,000 55 17 23 23 
Places under 1,000 85 32 7 11 

Ontario 25 2 16 4 
Places over 30,000 10 (a) 8 1 
Places 10,000-30,000 20 2 8 3 
Places 1 1 000-10,000. 20 3 22 10 
Places under 1,000 54 17 26 24 

Man.itoba 46 4 17 6 
Places over 30,000 35 2 15 3 
Places 10,000-30,000 23 2 18 6 
Places 1,000-10 1 000,, 58 20 16 14 
Places under 1,000 . 65 17 19 24 

Saskatchewan 	,. 53 8 18 10 
Places over 30,000 21 2 21 5 
Places 10,000-30,000 - 15 3 
Places 1,000-10000. 43 14 30 23 
Places under 1,000 86 57 12 35 

Alberta 72 24 21 28 
Places over 30,000 52 9 35 23 

• 	Places 10 2 000-30,000 -• -  - - 

Places 1,00010000 63 34 25 40 
Places under 1,000 86 55 12 32 

British Columbia 44 5 23 10 
Places over 30,000 . 39 3 20 6 
Places 10,000 30,000 40 8 20 6 
Places 1,000 1O,000 48 10 24 19 
Places under 1,000 56 17 32 37 

res oa-Lesi owres oa.Les tores oa.Les tores aLE3 

9 5 12 12 13 22 9 51 
8 3 14 8 17 17 17 67 

10 6 15 13 25 41 8 34 
13 13 18 27 10 28 2 13 

9 4 12 8 17 21 13 61 
10 3 15 7 10 9 20 78 
-- 

- 8 3 31 27 31 6' 
13 8 16 15 25 43 7 2 

4 6 - - 4 16 5 43 

10 7 10 12 7 15 6 51 
12 6 13 10 10 15 9 58 

5 5 9 13 8 23 5 43 
9 16 10 30 3 14 - -. 
6 18 1 6 - - 1 33 

10 5 18 13 20 25 11 b 
7 2 20 7 27 18 28 2 

13 6 17 13 34 49 8 2 
15 12 27 33 13 28 3 1: 

7 11 7 16 6 25 (a) 

6 3 9 7 9 15 13 . 

4 1 8 4 14 13 24 7? 
18 10 18 17 6 10 17 
16 28 5 18 5 20 - 

2 4 8 25 6 30 - 

5 5 8 13 12 31 4 33 
8 4 11 7 26 33 13 49 
8 4 31 21 38 45 8 2 
7 10 13 28 7 25 - 

2 8 - - - - - 

5 11 - 1 6 1 
4 5 - - 4 10 5 

12 1 26 	- 	- 	- 	- 
213  

8 	I 	6 6 7 11 26 8 48 
6 	3 8 8 13 23 14 57 

- 
- 40 86 - -• 

14 	18 2 4 10 32 2 17 
6 	16 3 9 3 21 - - 

(1) Includes Yukon and Northwest Territories, 	(a) Less than one per cent 



Under 	,000 	J 420 0 000 -. 
Size of Locality 

CANADA(1) ........... 	26 
Places over 30,000 	11 
Places 10,000-30,000 	9 
Placeø 1,000-10,000. 	23 
Places under 1,000 0 62 

7 35 24 22 24 
3 36 18 27 22 
2 34 20 26 25 
7 40 32 25 34 

30 
23 
29 
31 
56 

2]. 
19 
17 
34 
17 

23 
16 
18 
39 
41 

27 
20 
20 
34 
44 

30 
19 
23 
17 
48 

15 
21 
26 
32 

29 
29 
36 
19 
42 

24 
19 
25 
31 
9 

22 
25 
30 
16 

24 
30 
26 
21 
8 

18 
24 
20 
33 
4 

13 
27 
25 
41 
1 

23 
39 
31 
43 
9 

18 
16 
11 
24 
15 

29 
18 
27 
38 
21 

23 
21 
30 
36 

24 
24 
24 
29 
18 

22 
23 
20 
42 
8 

23 
23 
21 
47 
4 

30 
31 
31 
43 
20 

19 
16 
8 

23 
25 

36 

Table 6--CAADA 4ND THE PROVINCES ProDQrtion of Stores and Sales by Size of L2calitv  
and A.nual Tur ver for Selected Kii1s of Business (Cont4- 

00 Drug Stores 

To,00 T*1oo6 

	

12 	21 	4 	13 	1 	11 

	

16 	21 	7 	17 	3 	19 

	

24 	36 	6 	15 	1 	2 

	

10 	20 	2 	6 	(a) 

	

2 	7 	(a) 	2 	- 

Maritime Provinces 20 6 41 
Places over 30,000 20 6 38 
Places 10,000-30,000 10 3 42 
Places 1,000-10,000. 14 4 42 
Places under 1,000 48 23 43 

Quebec 	..........,.. 27 5 31 
Places over 30,000 11 3 37 
Places 10,000-30,000 14 4 29 
Places 1,000-10,000. 56 20 26 
Places under 1,000 96 83 4 

Ontario 	....... , 19 5 37 
Places over 30,000 9 2 33 
Places 10 5 000-30,000 9 3 32 
Places 1,000•-•10,000. 19 7 48 
Places under 1,000 0 55 '30 33 

Manitoba 30 9 35 
Places over 30,000 17 4 32 
Paces 10,000-30,000 - - 40 
Places 1,000-10,000. 17 5 40 
Places under 1,000 57 33. 35 

Saskatchewan • 	. 50 20 30 
Places over 30,000 10 2 36 
Places 10,000-30,000 - 37 
Places 1,000-10,000, 16 5 26 
Places under 1,000 . 70 48 29 

Aiberta 37 12 29 
Places over 30,000 9 2 29 
Places 10,000.30,O00 38 
Places 1,00010,000 40 
Places under 1,000 63 36 25 

British Columbia 22 6 43 
Places over 30,000 17 5 48 
Places 10 2 000-30,000 67 
Places 1,000-10,000. 16 4 31 
Places under 1,000 38 15 42 

11 20 3 10 1 
15 23 5 13 3 i 
18 29 5 12 
11 19 2 8 

13 22 5 13 2 lb 
18 23 6 14 3 20 
18 26 8 18 1 5 
1 6 1 4 

14 22 5 15 1 11 
16 19 9 20 3 19 
27 39 6 15 (a) 1 
10 20 2 5 
4 11 - - 

14 26 2 5 1 11 
21 30 3 6 3 17 
40 60 -• - - 
10 19 
3 8 1 7 - 

6 18 1 3 (a) 6 
19 26 4 9 4 2.i. 
38 56 - 
16 27 1 4 - - 

7 15 3 12 1 7 
10 13 10 25 3 14 
23 33 8 15 
15 21 2 i 
2 8 1 4 

10 18 6 18 1 IC 
9 14 7 18 3 l 

11 20 11 36 - 
20 30 9 24 
4 4 10 } 8 

(1) Includes Yukon and Northwest Territories 	(a) Less than one per cent0 
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Table 7 ---CANADA AND THE PR0IINCES Number of Persons Per Store and Saies Per Capita 

for Kind-of--Bugiesg Groups by Size of Locality 

All 
Localities_- 0u,e' 100,000 

30,000 - 
100 000 

10,000 
30.0oo__- 

1,000 - 
 Under 1,000 

Kind-'of--Business Group (2) Sales Sales Sales Sales Sales Sales 
Number Per Number Per Number Per Number Per Number Per Number Per 

Qpita  Capita - ça Capita  Capita  
$ $ $ $ $ 

CANADA 	Total, All Stores(l) 83 265.55 72 50376 72 479 58 71 403,.32 53 355.05 112 86..15 
Food group 232 59.31 164 108.27 173 10302 176 10590 151 9335 398 15.65 
Country general stores 871 22.05 - - .-. - . 1,045 3448 488 35.34 
General merchandise group .. 3,489 43.51 2,335 128.31 2,743 91.02 1 1% 686 59.27 1,524 23.48 13,909 171 
Automotive group .... .. 786 36.81 1,066 58..05 756 73.95 725 65.90 484 61.59 834 11.52 

991 
i . 719 

21.20 558 45.05 615 52.71 598 42.42 499 28.11 4,443 1.19 
Building materials group ..... 15.63 2,136 2028 1,838 22.35 1,824 27.57 950 29.45 1,901 7.31 
Furniture andhousehold group 3,255 9.80 2,474 21.67 1,829 26.82 1609 19.34 1,397 10.61 12,508 .48 

Apparel 	group......................... 

Restaurants, cafeterias and 
1,850 7.32 1,235 18.38 1,240 1506 1,430 8.29 1,205 7.19 3,477 1.23 eating 	places 	. .. 	 ........... 

Drug 	stores 	........., 	... 2,916 7.41 2,066 14,22 2,008 1446 2,182 11,94 1,550 11.73 6,030 1.62 
All 	other 	stores 	.. ............,, 444 42.51 482 89.54 407 80.17 422 C2.70 237 55.07 

47 
±0.09 

a.ritime Provinces - Total, 
All Stores 	.. ,,, .... 86 195,88 - . 62 48018 70 507.25 53 362.38 117 63.71 

199 4155 - 127 107.80 133 85.76 128 89,29 289 11.82 
Country general stores 581 29..73 - . - - - - 1,067 33.74 410 37.09 
General mer.handise group 3,957 32.13 - . 2 9 670 85.81 2,022 207.53 1,330 35.85 16,460 1.14 

Food 	group 	....................... 

Automotive group 972 29.64 - 1,200 75,27 826 64.47 585 70.32 1,184 &25 
1,232 16..66 - 488 54.69 630 47,91 483 37.21 6 1 550 .72 

Building materials group .., 3 9 504 8.23 -. 2,094 18.25 2,846 22.40 1,177 22.22 11,887 .86 

Apparel 	group 	.................. 

Furniture andhousehold group 4,102 6,32 - 1810 23.64 2,022 20.00 1,654 11.27 16,893 .139 
Restaurants, cafeterias and 

eating 	places 	...-....... 	... , 2,437 2.80 - . 1,187 10.90 1,537 6,51 1 > 126 5 18 5,703 .32 
Drug stores ... 3,578 5.65 -- - 1,443 l711 1 2 921 11.30 1,480 13,69 14,589 .76 
All other stores 	........ .. 631 23,18 - --- 409 86.71 692 43.41 390 43.61 848 4.34 

(1) Includes Yukon and Northwest Territories.. 	(2) Number of persons per store. 

14 



Table 7,--CANADA AND THE PROVINCES - Number of Persons Per Store and Sales Per Capita 

or Kind-of-Busixess Gups by Size of Locality (Cont'd.) - 

Kind-of-Business Group 

All 
t1ocaiities Over 100,000 30,000 - 10,000 - 

 30,000 
1,000 - 
10,000 Under 1 1 000 - 

(i) Sales Sales Sales Sales Sales Sales 
Number Per Number Per Number Per Number Per Number Per Jumber Per 

Capita Capita - Capital - Cepita  pita _ Cita 
$ $ $ $ 

Quebec - Total, All Stores 84 226.54 69 44000 92 237.58 81 263.74 65 206,13 114 54.48 
Food group 	•.. ..... 187 64.79 140 124,51 164 90.27 169 83.91 150 62.25 301 12.00 
Country general stores . 961 17.53 - - - - - - 746 39.41 483 29.38 
General merchandise group 2.233 29.65 1614 7440 2,467 21.59 1,206 27.71 1357 11,25 7,131 1.08 
Automotive group 	.,... 1,251 24.96 1,445 44.77 1,850 24.33 1,145 41.83 837 26.89 1,314 5.08 
Apparel group 926 21.26 546 46.58 740 37.20 725 26.97 681 15.19 3,710 .59 
Building materials group 3,274 10.35 2,373 19.41 4,182 10.60 2 0 498 1644 2 1 024 13.12 7 9 306 .94 
Furniture and household group 3,540 10.50 2 9 666 23.02 3 1 006 14.86 2,027 14.79 1,897 7.02 12,405 .42 
Restaurant.s, cafeterias and 

eating p1a.e 	....,.. 3,107 5,99 1,648 15.89 2,915 3.57 2,631 3.32 2 1 873 1,59 15,847 .28 
• 	Drug stores 	.., 4,368 5,17 2,572 11.20 3,436 7.00 3 9 171 7.96 2,873 3.72 25,337 .10 
All other stores •...,,... 484 36034 425 80.23 795 28.16 563 40.81 446 25,67 526 4.59 

Ontario - Total,, All Stores •, 80 320.54 74 548.25 69 478.88 67 457.45 50 391055 120 86,47 
Food group 	....., 241 74.58 192 105.66 191 124.45 188 123.83 160 110.37 439 20.68 
Country general stores 	•. 1289 14.01 - - - - - 1,930 18.58 587 27.64 
General merchandise group 	. 3,) 505 52.56 3,347 148.05 2,673 47.80 1,983 50054 1,525 23.87 15,748 1.96 
Automotive group 	....,.,.. 626 48,78 987 70.79 610 79.78 610 78.25 390 70.92 614 13.93 
Apparel group 	......... 765 27.31 512 47.04 545 58,92 523 50.13 427 32.12 3,531 1,72 
Building materials group .,, 1,690 17.89 1,969 19,17 1 1 574 18.34 1,480 33.46 789 35,36 2 1 598 6,39 
Furniture and household group 2 9 401 12,74 2,367 22.41 1,513 32.78 1 2 354 22.46 1,144 12,53 7,911 .88 
Restaurants, cafeterias and 
eating places 	..,.-..,.,... 1 9 488 8.34 1,120 18.57 1,128 13.57 1,099 10.08 1,085 6.36 2 1 914 1.17 

Drug stores 2,344 10,26 1,676 18.36 1,991 16.52 1,854 14,57 1 1 295 13.72 6,436 1.70 
All other stores 	.,,.,..,..,, 432 54.06 377 98,22 368 86.72 358 74.13 255 67.71 739 10.40 

(1) Number of persons per store, 

CA 
0:, 

4 	6 
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Table 	CANADA AND THE PROVINCES - Number of Persons Per Store and SalesPer Capi.a 

for Kind-of-Business Groups by Size of Locality (Cont'd.) - 

Kind-.of 3usiness Group 

All 
Localities Over 100,000 

30,000 - 
- 	100 000 

10,000 - 
30,000 - 

1,000 - 
10.000 Under 1,000 

TT5 Sales Sales Sales Sales Sales Sales 
Number Per Number Per Number Per Number Per Number Per Number Per 

Capita  Capita Qita ______ Capita Capita 
$ $ 

Manitoba - Total, All Stores 102 270,29 88 600,96 - - 95 281,07 56 326.42 124 85.21 
Food group 311 39115 208 70.08 - - 226 70.18 184 91.94 496 14.41 
Country general stores ..... 822 22,20 - - - - - 798 38.39 508 34.31 
General merchandise group ... 8047 91.90 3,586 285.92 - - 3,339 35.44 6,046 6.35 45,072 .83 
Automotive group 924 29.43 981 56.45 - - 835 40,00 529 48.85 977 11.36 
Apparel group 	•. ...... 1.621 13.71 796 33.79 - - 1,151 27.63 613 23.04 6,875 .76 
Building materials group 1.679 17.39 2,636 27.78 - - 2,385 17.75 694 44.18 1,566 8,96 
Furniture andhousehold group 6932 5.34 3,838 14.36 - .- 3,339 7.95 2,351 6.18 25,353 .18 
Restaurants, cafeterias and 

eating places 	.... 	... 2.071 793 1,152 19.50 - •- 2,782 6.09 1,058 10.66 4,226 1.56 
Drug stores 	•,.... 3,182 6.13 2,166 11.93 - - 3,339 7.92 1,411 13,59 5,135 2.08 
All other stores 	... 498 7..11 44 RI 15 434 68.13 252 4.24 566 10,17 

Saskatchewan - Total, All Stores 85 20523 - 87 605,90 69 454.88 46 550,68 93 112,77 
Food group 451 28.07 - - 266 85.39 176 94.75 184 98.64 619 11.95 
Country general stores 562 40.91 - - - - - - 680 69.42 477 44.79 
General merchandise group . 12,982 21.81 - 3,712 166.85 4,260 67.25 1,981 36.81 14 .02 
Automotive group 667 29.34 - - 766 76.56 666 62.26 361 100.92 712 15,43 
Apparel group ....... 	 . 2 5 471 11.10 - - 811 64.05 761 52.88 537 34.92 7,574 .69 
Building materials group 722 24.53 - 1,856 41,11 1 7775 22.03 550 62,70 676 18.82 
Furniture andhousehold group 6,491 4.43 - - 2,098 26.59 1,775 24.97 1,475 12.51 19,856 .17 
Restaurants, cafeterias and 

eating places 1,822 6.02 - - 1,072 23.52 1 1 420 19,35 715 21.23 2,417 1.90 
Drug 	stores 	........ 	 . 2,465 5.41 - - 1,856 14.98 2,662 9.53 1,005 21.33 2 2 999 2.53 
All other stores 	•.. 304 33.60 - - 400 106,86 284 101.85 206 92.21 309 16.47 

(1) Number of persons per store. 

CA 
to 



Table ?.-CANADA AND THE PROVINCES Number of Persons Per Store and Sales Per Capita 

for Kind-of-Business Groups by Size of Locality (Contd.) - 

Kind-of-Business Group 

All 
Localities Over 100,000 30 2 000 - 

i00000 
10,000 - 
30.000_ 

1,000 - 
10.000  Under 1,000 

(1) Sales Sales 1 Sales Sales Sales - Sales 
Number Per Number Per Number Per Number Per Number Per Number Per 

Capita Capita Capita - Capita  Capita Capita 
$ $ 

Alberta- Total, All Stores 85 241.30 - 74 496,73 66 547,09 35 609.33 103 114.17 
Food group 	.,.. ........ 340 39.83 - - 186 88,36 207 101.93 135 122.66 587 14.43 
Country general stores . 610 39.31 - - - - - 596 113.76 445 47.80 
General merchandise group 7 9 867 31,71 2,858 124.09 1,252 95.82 4,571 14.46 62,965 .20 
Automotive group ......... 656 42,54 - - 654 87.24 517 120.74 249 124.77 769 17,67 
Apparel group 	.............. 1,496 15,16 - - 693 44.27 485 60,26 396 36.88 4 1 987 1.83 
Building materials group 960 21,29 - - 1,663 23.63 1 1 487 50.47 403 60.42 923 15,96 
Furniture and household group 4,689 7.32 - 2 9 232 27.05 1,252 19.30 1 1 083 10.02 19,374 .15 
Restaurants, cafeterias and 

eating places 	.. 	 .... 1,515 6,20 - 1,235 20,15 991 2510 596 21.67 1,952 2,43 
Drug stores 	.. 	.... 2,532 7.17 - 2,263 12.94 1,830 14,26 875 27.61 3 1 208 3.29 
All other stores 	.... ...... 395 28,80 - - 408 69.00 384 59,22 162 77.08 443 10,41 

British Columbi_a •- Total, All 
Stores 	.. ... . 73 358.07 64 498,11 48 69363 61 575.46 44 556.24 114 139.06 
Food group 	.,...... 200 70.13 152 89.30 117 119,07 150 164.15 141 132,43 379 26.81 
Country general stores 853 25.43 - - - - - 1,261 34.38 413 47099 
General merchandise group . 3,437 66.06 3 1 288 122.89 2 2 057 166.84 1,752 53.05 1,518 53.92 7,025 11.93 
Automotive group ... 	..... 619 49.15 651 63.36 45410152 417 90.61 383 94.30 771 1686 
Apparel group ... 899 25,08 661 41.75 550 61.69 565 40.04 406 38.27 3,254 2.79 
Building materials group 1,832 17,79 1,724 21.13 1.261 30.87 2,191 58.02 738 37.54 3,594 5.94 
Furniture andhousehold group 2,307 11,82 1,737 20.18 931 34.75 1,752 19,77 988 15.94 12,879 .71 
Restaurants, cafeterias and 

eating places 	.. .... 1,095 1460 814 2627 883 20.15 1,947 10.65 672 22.26 1,981 2.78 
Drug $tore5 	...... 2,591 9.41 2.202 12.54 1,699 20.40 1,947 14.21 1,490 1671 4,480 3,30 
All other stores 	.... 453 68.62 357 100.69 244 13835 337 124:96 232 11048 1,116 19.92 

(1) Number of persons per store. 

H. 
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Table S --CANADA AND THE PROV1NCES - Total Merehandise Sales (Including Sales of Manufacturirg Bakeries 

and Dairies) and Estimated Food Sale3 Per Capita 

Canada P,E.I, N. 	S. N. B. Que. Ont, Man. Sask. Alta. B. 	C. 

CANADA, Total 
$ 273.32 158.53 196.40 209.57 231.81 332.66 279.79 209.09 247.49 367.56 

Food 	sales 	................. $ 	81.3 49.9 65.]. 55,9 77,6 95.6 70.0 56.4 73,9 108,7 
Per cent food sales of total .29.8_ 31.5 33.2 26.7 33.5 28.7 25.0 27.0 29.9 29J - 

Total saleg 	.., 	............. 

Places 30,000 andOver Population - (x) (x) (x) 
Total sales $ 516,09 - 518.50 464.41 429,47 561,78 623.97 625.90 518,08 543.00 

$ 136.1 - 129,6 115.1 130,9 142.4 125.4 137.5 143.4 139.2 Food 	sales 	....... ............ 
Per cent food sales of total % 	26.4 - 25,0 24.8 30.5 25,4 20.1 22,0 27.7 25,6 

Places 10,000 to 30,000 Population - (x) 
Total sales 	......... $ 415.98 483.18 285,25 L,0ll.24 269.97 473,74 309.00 471.36 563.01 584.56 

121.4 'f.,2 114,0 90.9 141.7 105.4 131,7 138,7 168.6 Fo 	aie 	, ................. 
Per cent food sales of total 29,2 23.5 27.8 11.3 33,7 29.9 34.1 27.9 24.6 28.8 

Places 1,000 to 10,000 Population - 
Total 	sales 	..............., $ 362.49 652.16 325,07 423.68 211,76 400.85 332,51 564.60 616.89 567.08 
Food sales 	..,,,,.,,..,..,., $ 118,6 146,4 108.5 118.3 83,6 128,3 115,7 152,4 189.8 179,4 
Per cent food sales of total $ 	32.7 22,5 33,4 27.9 39.5 32.0 34,8 27.0 30.8 31.6 

Places Under 1,000 Population -- 
Total 	sales 	,,,,,,,,,,..,,,., $ 	87,33 68.30 63.68 63.05 56.96 87.57 86,26 113,19 114.88 140.21 
Food sales 	.....,,,, $ 	33.8 32.4 31.9 28.3 26.0 34.1 32.6 34.7 $89 60.3 
Per cent food sales of total % 	38,7 4704 50.1 44,9 45,7 38.9 37.8 30.7 33,9 43,0 

(x) Includes mail. order sales. 



Table 9-.CAN&A AO THE PIOVIW5 - Proportion of Stoes.and Salgs by Typej of 0ara.tion and Size of Locality 

Per Cent of All Stores in Each Size of Locality 

Type of Operation 
All 

- Localities - 
Over 100,000 30,000 - 

100.000 
10,000 - 
30000 

1,000 - 
10 Under 1,000 

Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales Stores Sale -- 

CANADA, Total(l) 100 100 100 100 100 100 1 -  100 100 100 100 100 - 100 

85 71 83 68 80 60 81 69 84 75 88 82 Single stores 
Two-store multiples 3 6 4 6 4 7 4 6 3 5 2 4 
Three-store multiples 1 2 2 3 2 2 1 1 1 2 1 2 
Chains(2) 7 20 9 23 11 30 9 23 5 17 4 9 
Other types 4 1 2 - (a) 13 -  1  1 1 	7 1 5 - 3 

Maritime Provinces,Total - 100 100 - -. 100 - 100 100 100 100 - 100 100 _JQQ 
88 73 - - 84 64 82 79 82 69 94 85 Single stores 

Two-store multiples 2 7 - - 5 8 4 4 3 9 1 4 
Three-store multiples 1 3 - - 2 4 2 3 1 4 (a) 2 
Chains(2) 4 16 - - 7 24 5 14 5 17 1 6 
Other types 	. 5 1 - - 2 (a) 7 (a) 9 1 4 3 

Quebec, Totai 100 100 100 1 	100 100 100 100 1 	100 100 100 100 100 

88 73 84 69 79 64 84 74 88 83 95 89 Single stores 
Two-store multiples 2 6 4 7 4 5 2 4 2 3 1 3 
Three-store multiples 1 2 1 3 1 4 (a) 1 (a) 1 (a) 1 
Chains(2) 5 18 8 21 11 26 7 20 3 11 1 4 
Other types 4 1 3 (a) 5 1 7 1 7 2 3 3 

Ontario, Total 	....... 100 100 100 - 100 1 	100 100 100 100 1 	100 - 100 100_ 100 - 

85 69 81 65 77 62 80 67 86 76 93 88 Single stores 
Two-store multiples 3 5 4 6 5 6 5 6 3 5 2 4 
Three-store multiples 1 3 2 4 2 3 1 1 1 2 () 1 
Chains(2) 8 22 12 25 14 28 10 25 5 16 2 6 
Other types 3 1 1 (a) 2 1 4 1 5 1 3 1 

(1) Includes Yukon and Northwest Territories.. (2) Includes manufacturer-controlled chains. (a) Less than one per cent0 

£ & 
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Table_9-CANADA ANDTHE PROVINCES Pro.portion of Stores and Sales by Irpes of Operation and Size of Locality 

(Cont'd) - 

Per Cent of All Stores in Each Size of Locality 

Type of Operation 
All 

Over 100,000 30,000 - 10 1 000 - 
 3000 

1 1 000 - 
io.000 Under 1,000 

Stores Sales Stores ISales Stores Sales Stores Sales Stores Sales Stores 	Sales 

Manitoba, Total 100 100 100 100  100 100 1 	100 100 100 _Q 

84 80 83 81 - - 81 70 79 72 87 83 Single stores 	,. 
Two-store multiples 3 5 3 5 - - 3 6 3 6 2 4 
Three-store multiples 1 2 1 1 - 1 1 1 2 1 3 
Chains(l) 	.. 6 12 9 13 - - 7 19 6 18 5 7 
Other types 6 1 4 (a) - 8 4 11 2 5 3 

Saskatôhewan, Total 100 - 100 - -- 100 1 	100 _100 100 1 	100 - 100 100 - 100 

75 66 - - 76 54 78 59 73 67 74 75 Single stores 	. 

Two-store multiples . 3 7 - - 6 9 3 6 3 5 3 5 
Three-store multiples 1 2 - - 2 2 1 2 2 4 1 2 
Chains(1) 	.. 11 23 - - 14 34 11 33 10 23 11 15 
flt.hertypes. ........ TO 7 - - 2 1 7 (a) 12 1 11 3 

Alberta, Total 00 100 -  100 100 100 100 100 _100 100 100 

67 - .- 82 56 77 63 77 74 81 82 Single stores 	., 81 
Two-store multiples . 3 6 - 4 6 8 10 3 6 3 4 
Three-store multiples 2 2 - - 1 2 (a) (a) 1 2 1 2 
Chains(1) 	......... 	., 8 24 - - 9 36 8 26 9 17 7 10 
Other types ... 7 1 - - 4 (a) 7 1 10 1 8 2 

British Columbia, Total, 100 100 100 100 	1 100 100 100 100 100 _100 100 lOO 

84 62 80 68 77 65 85 69 85 66 Single stores 84 65 
Two-store multiples 3 5 3 4 4 5 5 4 3 6 4 5 
Three-store multiples 2 2 2 3 2 1 3 3 1 2 1 3 
Chains(1) 7 25 9 30 6 25 9 27 6 21 5 14 
Other types 4 3 2 1 8 1 6 1 5 2 5 12 

(1) Includes manufacturer-controlled chains0 	(a) Less than one per cent0 



Table lO.---CANADA AND THE PROVINCES - 	pprtion of Stores and Sales by PoouVLation Divisions 

for Each Type of Operation 

Per Cent of All Stores of Each Type 

Size of Locality Single Stores Two-Store 
u1tinies 

Three-Store 
iit 	ies Chains(2) Other Types 

Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales 

CANADA, Total(i) 100 100 100 100 100 100 100 100 100 100 

25 41 35 45 42 54 37 48 11 21 Places over 100,000 
Places 30,000-100,000 7 10 12 15 13 12 12 18 6 7 
Places 10 9 00030,000 9 12 13 12 9 6 12 14 11 8 
Places 1,000 10,000 20 18 17 16 16 15 15 13 30 19 
Places under 1 9 000 OOO 39 19 23  20 13 24 7 42 45 

 100 100 - 100 100 _lOO_ 100 100 100 100 - Maritiie Provinces 	Total 

- - - - - - - - - Places over 100000 
Places 30,000-100000 14 23 27 32 27 30 30 39 5 7 
Places 10 9 000--30000 9 21 14 11 15 15 14 18 14 7 
Places 1,000-10,000 28 32 34 45 36 43 41 35 49 32 
Places under 1,000 49 24 25 12 22 12 15 8 32 54 

Quebec, Total 100 100 100 100 100 100 100 100 100 100 - 

38 61 65 78 74 81 63 74 25 34 Pisces over 100,000 OOVO 

Places 30,000-100,000 3 3 5 3 5 6 7 5 3 2 
Places 10,000-30,000 9 10 9 8 6 4 12 11 15 7 
Places 1,000-10..,000 17 14 11 7 9 6 11 8 33 20 
Places under 1,000 33 12 10 4 6 3 7 2 24 37 

Ontario, Total 100 - 100 100 100 100 100 100 100 100 100 

27 42 37 47 50 67 44 53 II 33 Places over 100,000 
Places 30 2 000-400,000 6 8 9 10 13 10 12 11 5 5 
Places 10,000-30,000 14 17 21 20 14 7 20 21 18 16 
Places 1,000-10,000 23 19 19 15 16 11 16 12 39 26 
Places under 1,000 30 14 14 8 7 5 8 3 2? 20 

(1) Includes Yukon and Northwest Territories, 	(2) Includes manufac turer- controlled chains 

A 



ThbIe 10-CANADA AND THE PROVINCES 	ortaonofStorand Sales b' ?ojulation Divisio ns  
for Each Type of Operation (Contd.) - 

Per Cent of All Stores of Each Type 

Size of Locality Single Stores Two-Store 
iip1es 

Three-Store 
Chains(l) 

- 

Other Types 

Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales 

Manitoba, Total 100 100 100 100 100 - 100 100 100 100 100 

36 70 42 67 43 58 49 71 26 32 Places over 100,000 
Places 30,000-100,000 - - - - - - - - - 

Places 10,000-30,000 5 4 6 6 5 4 6 8 7 17 
Places 1,000-10,000 10 7 11 9 U 9 11 11 21 9 
Places under 1,000 49 19 41 18 41 29 34 10 46 42 

Saskatchewan, Total 100 100 100 100 100 100 100 100 100 100 

- - - - ._ - - - - Places over 100,000 
Places 30.000100 ç 000 10 25 21 44 16 24 12 45 2 24 
Places 10,000.--30,000 	...., 3 5 3 5 2 3 3 7 2 1 
Places 1,000-10,000 14 20 14 16 23 33 12 20 17 13 
Places under 1,000 73 50 62 35 59 40 73 28 79 62 

Alberta, Total 100 100 100 - 100 100 100 100 _jQ 100 100 

- - - - - - -- - - Places over 100,000 0 

Places 30,000-100,000 26 38 30 49 30 40 30 68 13 25 
Places 10000-30,000 4 7 11 12 2 1 4 8 4 5 
Places 1 9 000-10000 13 15 14 15 12 16 15 - 10 19 19 
Places under L000 57 40 45 24 56 43 51 

1 

14 64 51 
British Columbia, Total 100 100 100 100 100 100 100 100 100 	1 _100 

40 47 39 45 50 58 52 59 17 11 Places over 100,000 
Places 30,000-100,000 8 11 10 11 11 5 7 11 17 4 
Places 10,000-30,000 3 4 5 4 5 4 4 4 4 1 
Places 1,00010,? 000 	00 	000 	0 20 20 16 21 13 16 16 16 26 11 
Places under 1,000 29 18 30 19 21 17 21 10 36 73 

(1) Includes manufacturer-controlled chains 

Cn 



Table fl--CANADA AND THE PROVINCES - Proporn of Stores and Sales for All Chains 

and for Five Selected Kind-of-Business Chains 2  by Size of Loca1it 

Size of Locality 
All Chain 

Stores 
Variety 
Chains 

Grocerr 
Chains 

Combination 
Chains 

Shoe Chains Drug Chains 

Stores Sales Stores Sales Stores Sales Stores Sales Stores Sales Stored Sales 

CANADA, Total(l) 100 100 100 100 100 100 100 100 100 100 100 100 

37 48 35 46 43 42 47 48 55 63 63 67 Places over 100,000 
Places 30,000-100 ) 000 ........, 12 18 13 22 15 15 11 9 11 12 22 21 

12 14 30 23 14 17 17 21 17 16 9 9 
Places 1,000-10,000 15 13 22 9 19 19 20 18 15 8 4 2 
Places under 1,000 24 7 (a) (a) 9 7 5 4 2 1 2 1 

100 100 100 100 100 100 100 100 100 100 100 100 Maritime Provinces, Total 

- - - - - - - - - - Places over 100,000 
Places 30,000-100,000 30 39 29 50 43 38 - - 60 67 73 77 
Places 10,000-30,000 .... 14 18 29 26 4 12 37 41 20 18 5 4 
Places 1,000-10,000 . 41 35 42 24 48 49 53 57 20 15 18 17 
Places under 1,000 15 8 - - 5 3 10 2 - 4 2 

Quebec, Total 100 100 100 100 100 100 100 100 100 100 100_ 100 
63 74 59 70 63 61 63 68 89 87 92 92 

Places 10,000-30,000 .......... 

Places over 100,000 	. 
Places 30,000-100,000 7 5 9 10 12 13 8 7 7 9 4 2 
Places 10,000-30,000 12 11 25 17 15 17 13 13 4 4 4 6 
Places 1,000-10,000 11 8 7 3 10 9 15 12 - - - - 

Places under 1 2 000 	... 7 2 - - (a) (a) 1 (a) - - - - 

Ontario, Total 100 100 100 1 100 100 100 1 100 100 100 100 JQQ 100 
44 53 26 44 44 46 46 47 37 44 63 71 Places over 100,000 

Places 30 9 000-100,000 12 11 9 16 11 11 7 6 9 13 18 15 
Places 10,000-30,000 20 21 37 31 18 21 22 27 29 31 16 14 
Places 1,000-10,000 16 12 27 9 21 18 21 17 24 12 1 (a) 
Places under 1,000 8 3 1 (a) 6 4 4 3 1 (a) 2 (a) 

(1) Includes Yukon and Northwest Territories. 	(a) Less than one per cent. 

4 , 



Q0_ 100 100 1 	100 100 1 	100 

71 67 79 79 69 62 

8 22 18 3 3 7 
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Table 110—CANADA AND THE PROVINCES — Proportion of Stores and Sales for All Chains 
and for Five Selected !ind-of--BUsine88 Chain5, by Size of Locality (Contdj- - 

--------------—---- 
All Chain I Variety 

	

Grocery 	Combination
'Shoe chains I  Drug Chains 

	

Chains 	Chains 	I 
oresl Sales Stores! Sa1estStorestSa1eslTSa1e 

Size of Locality S 
Stor 

Manitoba, Tbtal 100 

49 Places over 100,000 
Places 30,000-100,000 — 

Places 10,000.30 300 6 
Places 1,000--10.000 11 
Places under 1000 	. 34 

Saskatchewan, Total 100 
Places over 100000 
Places 30000-100,000 r. 12 
Places 10,000--30,000 3 
Places 100010:000 12 
Places under 1,000 73 

Alberta, Total 100 

— Places over 100000 
Places 30,000-100000 30 
Places 10,000-30000 	- 0 4 
Places 1,000-10000 15 
Places under 1,000 	o• 51 

British Columbia, Total 100 

53 Places over 100 9000 	. — 

Places 30,000-100,000 6 
Places 10.000-0,000 4 
Places 1,000-10,000 	. 16 
Places under 1,000 	I 21 
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