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RETAIL TRADE IN UEBAN AND RURAL AREAS, 1330
Introduction

This report on retail trade in urban and rural areas 1s one of a series of
special reports on retail distribution based on the results of the Census of Merchan-
dising and Service Establishments, 1931. While in the provincial reports on retail
trade data were given for each of the larger cities, for combined cities having a
population of 10,000 to 30,000, for combined tovns and villages having a population
of 1,000 to 10,000, and for combined rural sreas - i.e., places having a population
of less than 1,000 - in this report the data have been brought together,and additional
information included, and so arranged as to show a comparison of retail merchandising
in the different size-of-locality groups. ' The information presented in this way
should be of assistance to manufacturers and distributors in their analysis of market
outlets in cities and towns.

Thirty—-seven per cent of the potential retail consumers in Canada live in
cities and towns having a population of 10,000 and over, or in what might be regarded
as the urban market area. In this area were 44 per cent of the retail establishments
doing 67 per cent of the total retail business of Canada. Sixty-three per cent of
the people of Canada live in the small city, town and rural market area - places with
a population of less than 10,000. Fifty--six per cent of the retail establishments in
Canada was in this area and their business was 33 per cent of the total retail bus-
iness of Canada.

Method of Classification

Population Area.---In this report all retail merchandise establishments have
been grouped according to the population of the locality in which they are situated.
Five size-of-locality groups have been used, namely, cities having a population of
over 100,000, cities of 30,000 to 100,000 population, cities of 10,000 to 30,000
towns and villages of 1,000 to 10,000, and all places with a population of less than
1,000. Included in this last group are all unincorporated places irrespective of
size of population.

Kinds of Business.—-For the purposes of this Census, the retail merchandise
trade has been divided into nine broasd groups: Food, General Merchandise, Automotive,
Apparel, Building Materials, Furniture and Household, Restaurants, Other Retail
Stores, and Secondhand Stores. Data are given for these nine groups and, in addition,
for selected kinds of business. The xind-of-business classification is based on the
popular designation given the establishment or the principal line of merchandise
carried. Few stores restrict their sales to any. one product, some stores - such as
department stores and general stores - carrying a wide variety of goods, while, on
the other hand, the same commodity is handled by more than one kind of store. The
classification, therefore, is not identical with commodities handled.

Geographic Divisions.—-Data are given for the Dominion as a whole, and for
each province with the exception of Prince Edward Island, Nova Scotia and New Bruns-
wick, which are grouped together in order to avoid disclosing individual operations.
Figures for the Yukon and Northwest Territories are not shown separately but are in-
cluded in the totals for the Dominion.
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Comparative Data on Retail Distribution :in Canada by Urban and Rural Areas

Population.--Out of the total population of 10,376,786, the number of
people living in cities with a population of over 100,000 is 2,328,175, or 22.4
per cent, as shown in the table below; = 6.7 der cent live in cities having a
population of 30,000 to 100,000; 8.2 per cent in the smaller cities - those with
a population of 10,000 to 30,000; 12.4 per czent in places of 1,000 to 10,000
population; while 5,215,885, or 50.3 per ceat, live in places having a popula-
tion of less than 1,000.

Canada —~ Retail Distribution by Size of Locality, 1330

Population Stores Sales

Number p.c. | Number|p.c. Amount ReiCle
¢
Canada:

Places over 100,000 ........ | 2,328,175| 22. 524599 26 |1,172,852,400 | | 43
Places 30,000 - 100,000 .... 696,680 5 9,797 8| 558,122,000 ' 12
Places 10,000 - 30,000 ..... 846,520 11,894 10| 341,420,200 12
Places 1,000 - 10,000 ...... 1,280 586l L2s 24,381 19| 457,842,300 | 17
BiScEe un@er 1 ;000 5. ... 0ol Sl SERI S5a 46,642 37 449,342,900 | 16
Canada, All Localities ... | 10,376,786(100. 125,003} 100(2,755,5632,300 | 100

Maritime Provinces ..... | 1,009,103 11,749 9| 197,665,500 | 7

ONOO NN [EOM o N
3 -] & o .
N O NN O [0S NN

Quebec sccecosccses snoes | 2,874,858l 27, 34,286| 27| 651,128,500 | 24
OntArio +eo.cocscosscoso | 3,431,683| 33.1| 43,045| 34/1,099,990,200| 40
MEHSEE . - ovo o 85 o Tata o o 700,139 6,859 6] 183,243,900 7
Saskatehewan .....c-05.. 921,785 10,841 YV 180NN (0 71
e Ba=. . o % .c0so LoAbe ) 731,605 £ 8,592 71 IRE, S, 100 6
Priksiish  Gdliambia” . . . . 5. 694,263 L 9,501 8| 248,597,500 9
Yukon and Northwest
LeRrITorTes osasvoesss 18,983 ol 130 - 3,216,100 | -

Number of Stores.-~-In 1930 there were 125,003 retail stores in Canada,
an average of one store to 83 people; 32,339, or 26 per cent of these stores
were located in cities of over 100,000 population, where the average number of
persons to each store was 72. Cities of 30,000 to 100,000 population contained 8
per cent of the number of stores, and there was an average of 72 persons per
store. The proportion of stores in cities with a population of 10,000 to 30,000
was 10 per cent and the average number of persons per store 71. In towns and
villages having a population of 1,000 to 10,000 the percentage of stores was 19
and the average number of persons per store 53. Places with a population of less
than 1,000 had 46,642 stores, or 37 per cent of the total, and the number of per-
sons per store was 112,

Retail Sales.--The total sales of the 125,003 retail stores operating
in Cenada amounted to $2,755,569,900. While the average sales per store were
$22,044, this amount is not representative of any one particular size-of-locality
group, there being a wide variation between the larger cities and rural groups.
Similarly, with the sales per capita the average for all places, irrespective of
size, is shown as £266, but, again, there is considerable variation between the
urban and rural areas. As is to be expected, sales are highest in the large city
group, i.e., cities having a population of over 100,000. The combined sales of



a'd =

stores in these cities were $1,172,852,400,0r 4% per cent of the total for Canada.
The average sales per store of $36,200 were also highest, as were the sales per
capita, which averaged $504. Sales of stores in cities of 30,000 to 100,000 were
12 per cent of the total, the average sales per store $34,420, and the sales per
capita $480. In the smaller cities of a population of 10,000 to 30,000, the stores
did 12 per cent of the total business, the sales per store averaging §28,754 and
the sales per capita £403. .Stores in the towns and villages with a population of
1,000 to 10,000 accounted for 17 per cent of the total, with an average per store
of $18,779. Sales per capita in this group were $355. Sales by stores in places
with a population of less than 1,000 formed 16 per cent of the total business of
the country, and the average sales per store were £9,634. The sales per capita in
these rural places were only £86. The reason for so low a per capita sales figure
might be attributable to such causes as the residents in these rural areas produc-
ing a considerable amount of their food requirements, purchasing through the mail
from large urban centres, or going to nearby trading centres to do their buying.
Per capita sales figures for any particular population group must not be assumed
to represent the per capita purchases or consumption of goods by residents in that
group as sales figures include sales to both residents and non-residents of the
locality.

Trade in Rural and Urban Areas by Kind-of-Business Groups

Table 1 shows the distribution of population, stores and sales by size
of locality for Canada and the provinces. In the Maritime Provinces, Saskatchewan
and Alberta there are no cities of 100,000 population or more, while in Manitoba
there is no locality in the 30,000 to 100,000 population group.

The proportion of the population in places 100,000 and over ranges from
35.5 per cent in British Columbia to 26.6 per cent in Ontario. In both Quebec and
British Columbia 40 per cent of the stores are in this size of locality, while the
proportion is 36 per cent for Manitoba and 29 per cent for Ontario. On the other
hand, the percentages for total sales are 69 per cent for Manitoba, 64 per cent for
Quebec, 50 per cent for British Columbia, and 46 per cent for Ontario. The high
proportion for Manitoba is influenced by the mail order business in Winnipeg.

The proportion of business handled by stores in places from 30,000 to
100,000 ranges from 468 per cent in Alberta to 4 per cent in Quebec. For places
from 10,000 to 30,000 the percentages are 20 per cent in the Maritime Provinces and
4 per cent in British Columbia. The range for towns and villages from 1,000 to
10,000 is somewhat greater, the percentage being 33 per cent in the Maritime Provin-
ces and 7 per cent in Manitoba.

For Canada as a whole, 50.3 per cent of the population resides in places
of less than 1,000 population, but this proportion varies from 41.3 per cent in
Ontario to 79.7 per cent in Saskatchewan. The proportion of stores in this size of
locality likewise ranges from 27 per cent in Ontario to 73 per cent in Saskatchewan.
The latter province also has the largest. proportion of sales in places under 1,000
as the percentage is 44, while in Quebec it is only 10 per cent.

Food Group.--This is the most important group of retail stores with sales
of $615,476,100. The number of food stores in places of over 100,000 population
forms 32 per cent of all food stores in Canada, as is shown in Table 2, while 29 per
cent of the stores is in places of legs than 1,000 population. In Manitocba and
British Columbia, 47 per cent of the stores is in places of 100,000 population and
over. Food stores in the largest cities in Canada had 41 per cent of the sales for
this group, while those in rural areas had only 13 per cent.
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Table 3 gives the proportions for kind-of-business groups in relation to
all stores in each size of locality. Forty-four per cent of all stores in places
of 100,000 and over in Canada are food stores and these have 21 per cent of the
trade in this size of locality. In places uncer 1,000 food stores form 28 per cent
of the total number, but 23 per cent of the stores in this size of locality are
country general stores which do 41 per cent of the business.

Country General Stores.--Sales of country general stores amounted to
$228,803,800. This kind of business in the Census classifications is restricted to
places of less than 10,000 population. Ten per cent of these stores is in places
of 1,000 to 10,000 population and 90 per cent in places under 1,000. The 10 per
cent, however, does 13 per cent of the business of country general stores as is
shown in Table 2.

Country general stores are important outlets for food products in rural
districts but zlso handle other staple commodities. As has already been mentioned,
these stores have 41 per cent of the trade in places of under 1,000 population.
Table & shows that in Saskatchewan country gereral stores have 20 REw-cenit. (©iff Mitlie
total trade in that province compared with 8 per cent for the country as a whole.

General Merchandise Group.--This group consists of department stores, dry
goods stores, general merchandise stores and variety stores, for which the aggregate
sales were £45],542,500. From Teble 2 it will be seen that 33 per cent of the
stores in this group is located in places of over 100,000 population and that 66 per
cent of the sales of the genersl merchandise group is made by such stores.

Sales of the general merchandise group constitute 16 per cent of the total
trade in all localities, but 25 per cent of the business in places of over 100,000
and 19 per cent in places from 20,000 to 100,000 as shown by Table 3.

Automotive Group.--Total sales of tre automotive group are £381,959,300,
of which 35 per cent is made in places of over 100,000, which contained 17 per cent
of the automotive establishments. Places of 1,000 to 10,000 have 20 per cent of
the establishments and 21 per cent of the sales.

The sales of the automotive group formed a larger proportion of the total
trade in places of 1,000 to 10,000 than in any other locality although the propor-
tions of stores and sales are almost the same for places 10,000 to 30,000, For all
localities the automotive group formed 11 per cent of the number of establish-~
ments and had 14 per cent of the sales.

Apparel Group.--Of the total sales ¢f $219,968,600 for the apparel group,
48 per cent is accounted for by the 40 per cert of the stores located in places of
over 100,000. Only 11 per cent of the apparel stores are found in places of less
then 1,000 populetion and the sales of these stores formed only 3 per cent of the
total.

The proportion of retail trade handled by apparel stores increases from 9
per cent in places over 100,000 to 11 per cent in places 30,000 to 100,000, and a
like proportion in pleces 10,000 to 30,000. In the larger cities apparel stores
are in more direct competition with department stores.

Building Mageriels Group.--While 29 per cent of the total sales of $162,-
R37,100 for the building materials group is mede in places of over 100,000, the
proportions are 23 per cent for plsces from 1,000 to 10,000 and 24 per cent for
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places under 1,000. These rural localities contain 45 per cent of the establishments,
while the places from 1,000 to 10,000 have 23 per cent.

The sales of the building materials group form an increasing proportion of
the total retail trade in each size of locality from the largest to the smallest. For
Canada as a whole, the sales of this group form 4 per cent of the total business in
places of over 100,000 and advances to 9 per cent in places of less than 1,000. This
consistency, however, is affected to a considerable extent by the business done by
lumber and building material dealers in the Prairie Provinces. In this territory the
lumber products distributed are chiefly brought in from other provinces. Outside of
the Prairie Provinces, a good deal of the lumber sales 1s made directly from lumber or
planing mills and thus is not included in the Census figures.

Furniture and Household Group.--Half of the total sales of $101,665,900 made
by stores in the furniture and household group is made by the 30 per cent of the stores
located in places of over 100,000. Only 2 per cent of the sales and 13 per cent of the
stores are atiributed to places under 1,000.

For Canada as & whole, the furniture and household group forms 3 per cent of
the total number of stores and handles 4 per cent of the total retail trade. The pro-
portion of trade handled is highest in cities of 30,000 to 100,000, where the percentage
for the furniture and household group is 6 per cent.

Restaurant Group.--Of the total sales of $75,977,100 for the restaurant group,
56 per cent is made in the largest cities, while 34 per cent of the establishments is
located in such centres. On the other hand, the 27 per cent of the establishments
situated in rural places has only 9 per cent of the trade of eating places.

The restaurant group has the highest proportion of the total retail trade in
the largest cities, where its percentage is 4 per cent; this decreased to 1 per cent
in rural localities. The trade handled by the restaurant group is affected by the
competition offered by eating places in hotels and retail stores.

Qther Retail Stores.--This is a mlscellaneous group with sales of $506,126,-
900, of which 46 per cent is made in cities of over 100,000, while 24 per cent of the
establishments in this group is located in such centres. Among the more important
kinds of business in this group are farmers' supply stores, coal and wood yards, drug
stores, tobacco stores and Government liquor stores.

The proportion of total retail trade handled by the other retail group is
fairly consistent, ranging from 20 per cent in the largest cities to 14 per cent in
rural localities.

Secondhand Group.--This is a relatively small group of stores with sales of
$11,812,600. Sixty-two per cent of the sales and 48 per cent of the stores are
attributed to places of over 100,000.

Selected Kinds of Business

Tables 4 and $ present the same analysis for selecied kinds of business as
is given in the preceding tables for the major groups. While the kinds of business
tend, on the whole, to follow the same pattern as has already been given for the groups
of which they form a part, there are interesting deviations from the group figures.
Tables 4 and 5 also give separate particulars for feed and farmers' supply stores,
drug stores, and coal and wood yards, which were included in the "Other Retail Stores
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Group".

Forty-three per cent of the sales of drug stores is made in cities of over
100,000, while 32 per cent of the stores is located in such places. When a compar-
ison is made of drug stores and total retail trade, it is found that in all localit-
ies except the rural districts sales of drug stores form 3 per cent of the total
retail trade. The proportion of the total number of retail establishments is also
quite uniform, the only departures from the average of 3 per cent being the 4 per
cent in places of 30,000 to 100,000 and 2 per cent in rural districts. PThile this
relationship is not maintained in all provinces, there is considerable similarity in
the provincial figures for drug stores.

Stores and Sales by Size of Business

Table O makes a comparison of the numder of stores and net sales in each
locality by amount of sales for selected kinds of business.

Thirty-nine per cent of all country gzneral stores in Canada have a turn-
over of less than $10,000 per annum, but such stores account for only 10 per cent of
the sales of country general stores. The proportion of small stores is highest for
rural districts in the Maritime Provinces and in Quebec, where they form 52 per cent
of the number of country general stores in such localities. In Saskatchewan, on the
other hand, stores with sales of less than £10,200 formed only 26 per cent of the

‘number of country general stores in places of lzss than 1,000.

Twenty per cent of the sales of men's clothing and furnishings stores is
made by stores with an annual turnover of $100,700 or more, although such stores
formed only 3 per cent of the number. The proportion is thirty per cent in places
of over 100,000 population. Stores with sales of less than 10,000 constituted 29
per cent of the number of stores in all localities but 65 per cent of the stores in
places of less than 1,000.

The following kinds of business are analyzed by turnover and size of
locality in Table 9:

Confectionery stores

Grocery stores

Combination storea

Meat markets

Country general stores

Men's clothing and furnishings stores
Family clothing stores

Yomen's ready-to-wear stores
Shoe stores

Automobile and used car dealers
Filling stations

Furniture stores

Hardware stores

Coal and wocd yards

Drug stores

Persons Per Store and Sa’.es Per Capita

Table 7 enables a comparison to be made of sales per capita and number of
persons per store in rural and urban areas. The average saeles per capita are shown
as $265.55 for Canada as a whole, but the average is §503.76 for the largest cities
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and only $£86.15 for the places under 1,000. It may be repeated, however, that sales
of retail stores are not restricted to the residents of the locality in which the
stores are situated.

Sales per capita for stores in the food group are higher than those of any
other group for Canada as a whole, but in several provinces the sales per capita of
general merchandise stores are higher in the largest cities. It should be borne in
mind, however, that the per capita sales shown in Table 7 are sales by kind of busin-
ess and not by commodities.

The number of persons per store for Canada is 83 for all stores but 3,489
for stores in the general merchandise group and 2,918 for drug stores. In places over
100,000 the number of persons per store is 72 for all stores and 2,335 for the general
merchandise group, 2,474 for the furniture and household group and 2,086 for drug
stores.

VWide variations in the per capita sales by provinces are revealed by Table
7. The sales for drug stores in the Maritime Provinces are only £5.65, while they are
#10.28 per capita in Ontario. In all provinces, except Quebec, in which there are
both cities of over 100,000 and cities from 30,000 to 100,000, the per capita sales of
the furniture and household group are higher in the smaller cities than in the larger.

Table 8 presents the sales per capita by provinces and size of locality,
including the sales of manufacturing bakeries and dairies. This table also gives es-
timated figures for food sales per capita based on the commodity breakdown figures.
In general, per capita food sales tend to be highest in those provinces with the lar-
gest urban population.

Types of Operation by Size of Locality

Tables 9 and 10 carry the analysis of retail merchandise trade one step
further by showing the proportions of stores and sales for each type of operation by
size of locality. Single stores form 85 per cent of the number and do 71 per cent of
the business in all localities, but they form 88 per cent of the number and have 82
per cent of the business in places under 1,000. Chain stores, on the other hand, form
only 4 per cent of the number and have 9 per cent of the sales in rural localities,
but in places from 30,000 to 100,000 they form 11 per cent of the stores and have 30
per cent of the trace.

In Teble 10 the distribution for each type of operation is shown for each
size of locality. Twenty-five per cent of the single stores is in places over 100,000
and 39 per cent in places under 1,000.” Forty—one per cent of the sales of independent
stores is made in the largest cities and only 19 per cent in rural localities. Chain
stores have 37 per cent of their number and 48 per cent of their sales in the largest
cities and 24 per cent of their number and 7 per cent of the sales ir rural localities.

Chain Stores by Size of Locality

In Table 11 the figures for chain stores alone are presented. While 48 per
cent of the sales of all chain stores is made in the largest cities, this proportion
ranges from 42 per cent for grocery chains to 67 per cent for drug chains.



Table 1.--CANADA AND THE PROVINCES ~ Proportion of Population, Stores and Sales, bv Size of Locality

= —_— ————— —:F_
% Maritime 4
Size of Locality canapa(1) Breoitaas Quebec Ontario
Pop.|Stores[Sales] Pop. [Stores| Sales| Pop.|Stores|Sales| Pop. |Stores|Sales_
PlaCeS OVGI‘ 100’000 0606080 0EE OO NN0GE0 22-4 26 45 ol = [ 53.0 40 64 26¢6 29 46
Places 20,000 - 100,000 ..vecvivevnenenn Bis7 8 312l (0715 | BT 26 3.4 3 4 5% 7 8
Plages 10,000 - 30,000 .v..civiess..vs | 8.2] 10 12 i A6 9 20 5.9 e, o L1 W1 22001 1| 55 18
PFlaces 2000 ~ LQyTBO v ii. . .ovnvonis g doe kB4l .10 157 e LBl 129 3% | 13.8| 17 R NI TRIO Y| | B> 17
PloesE amder 1,000 ... ..:..0. .m0 08003 Igvie@eiy 47 21 | 41.4] 31 1@ 1" A ' ZHE o T
E . British
Size of Locality Manitoba uaskaffy?nan Alberta ot R

Pop.|Stores [Sales | Pop. [Stores| Sales Pop. Stbies Sales | Pop. |[Stores{Sales

Places over~100,000 ..o, scend®ivioa., | 31.3] 36 69 - - - - - - 35.5| 40 50
Places 30,000 - 100,000 ...tevvvevannes - - - 10.5] 10 3k RA.8] 26 46 5.7 8 11
Blaceg @ Q0Q - 30,000 . covuorpondiaia. 4.8 5 5 R.3 3 5 5.2 4 7 2.5 3 4
Plagces 1,000 ~ 10,000, 00000 00s0seese Sk 11 7 7.5 14 20 5.6| 14 M1 il.831 38 18
Places WERR-A, 000 .. .oovin.sitven. ohsy | BB 4B L2 .Y 7% 44 | 68.9| &7 35 | 44.5| 29 it

(1) Includes Yukon and Northwest Territories.
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bie 2.-~-CANADA AND THE PROVINCES - Proportion of Stores

r
o =

Per Cent of Stores and Sales in Each Size of

(1) Includes Yukon and Northwest Territories.

Country General
Popu- | All Stores | Food Group General Merchandise
Size of Locality Destillon ™ B gt » Stores __Groun
N Stores|Sales!Stores|Sales|Stores|Sales|Stores| Sales
T S U 100.0 100 | 100 300 1200 | kGg ) 280 100 | 100
21 Places over 100,000 ...... 22.4 26 43 32 41 - - 33 66
3 Places 30,000 - 100,000 .. BT 8 1% 9 12 - - 9 14
4 Places 10,000 - 30,000 ... g.% 10 14 10 15 - - 17 e
5 Places 1,000 - 10,000 .... YeLe 43 1% 19 13 10 18 28 7
6 Places under 1,000 ....... 0% 27 16 29 13 90 31 13 B
7 Maritime Provinces ......... | 100.0 100 1001 ~100 il o8 100 | 100 100 | 100
8 Places over 100,000 ...... - - - - - - - - -
8 Places 30,000 - 100,000 .. 1078 15 26 17 28 - - 16 23
10 Plzces 10,000 - 30,000 ... & 3 20 ik 15 - - 15 49
it | (Diigices: 1 000" = 1@ ,000, 5 c.00 1ay'2 29 33 28 33 10 21 54 20
ge) Places under 1,000 ....... 635.6 47 el 44 18 30 78 15 2
REPQUEDRC oavo« oo ope opeinnine oinne ooyl 1000 1 _.200 |, 100 100 | 100 100 | 100 100 | 100
14 Places over 100,000 ...... 35,0 40 64 44 63 - - 46 B3
15 Places 30,000 - 100,000 .. 3.4 3 4 4 5 - 3 @
16 Places 10,000 - 30,000 ... 8.6 & 10 g LS - - 16 8
17 Places 1,000 - 10,000 .... 13.6 il s 17 13 18 31 2R 5
18 Pleces under 1,000 ....... 41.4 31 e 26 8 82 69 13 2
BERORTATEO o.vcccososmecnsecrse | 100.0 00 1 100 100 | 100 100 | 100 100 | 100 .
al Pleces over 1005000, ..... 26.6 29 46 33 38 - - 28 75
? Places 30,000 - 100,000 .. 8LT 7 8 i 9 - - 7 5
22 Places 10,000 - 30,000 ... 12.4 15 18 16 Q1 - -~ _2 13
23 Places 1,000 - 10,000 .... 14.0 22 17 21 21 9 19 32 6
24" Places under 1,000 ....... 41.3 A 1Rl e 1 2 81 1i )
PaManitobe ...t iganesenesada.s | _100.0 F 100 [ 100 100 | 100 100 | 100 100 | 100
26 Plsces over 100,000 ...... 31.3 36 69 47 56 - - 70 ar
27 Places 30,000 - 100,000 .. - - - - - - - - B
28 Places 10,000 - 30,000 ... 4.8 5 5 i 9 - - 52 s
29 Places 1,000 - 10,000 .... 6.0 11 7 10 14 6 10 8 | (a)
80 . Places under 1;080 .....q. 5703 48 19 36 21 94 30 10 L
31 Saskatchewan ....... cesoesas 100.0 300 | 160 100 | 100 100 | 100 100 | 100
32 Places over 100,000 ...... - - - - - - - - -
33 Places 30,000 - 100,000 .. 10.5 10 31 18 32 - - 37 80
34 Places 10,000 - 30,000 ... ] 3 5 6 8 - - ¥V 7
35 Places 1,000 - 10,000 .... 7.5 14 2 18 26 8 13 49 13
36 Places under 1,000 ....... 79.7 73 44 58 34 94 A7 7 | (a)
57 e I R A SRS i (01010, gi00 L 1100 1. 200 | 100 [ J00, | 100 100 | 100
38 Places over 100,000 ...... - - - - - - - - -
39  Pluces 30,000 - 100,000 .. 22.3 R5 46 41 49 - - 61 87
40 Places 10,000 - 30,000 ... 3.8 4 ( 5 9 - - 20 10
41 Places 1,000 - 10,000 .... 5.6 14 14 14 17 6 16 10 3
42 Places under 1,000 .csvoss 68.9 57 25 40 25 94 84 9 | (a)
esRritish folwmbia, cococeevess |- 200.0 100 | 100 100 | 100_|[ 100 | 100 100 | 100
44 Pleces over 100,000 ...... 35.5 40 50 47 45 - - 37 66
45 Places 30,000 - 100,000 .. 5.7 9 11 10 10 - - 8 14
46 Places 10,000 - 30,000 ... aab 3 4 3 6 -~ - 5 a
47  Places 1,000 - 10,000 .... i 2 19 B 17 2 8 16 aw 10
43 Places under 1,000 ....... 44.5 o g 23 17 82 84 22 8




=" 1l +=

and Sales for Kind-of-Business Groups by Size of Locality

Locality to Totals for Each Business Group

Building Furniture |Restaurants,
Automotive Apparel Materials | and House- |[Cafaterias &|Other Retail| Secondhand

Grou Grou Group hold Group_|Eating Places tores Group _
Stores|Sales| Stores|Sales [Stores| Sales |Stores|Saleg |[Stores|Sales |Stores|Sales|Stores|Sales|
100 | 100 100 |.100 100 | 100 100-1 ¥o¢ |' 109 1 108 100 - 100 100 | 4.60. |1}
1" 35 40 48 18 20 30 50 34 56 24 46 48 Ge {18
7 13 by | 17 6 10 1R 18 10 14 7 13 17 17 |

- 9 15 13 16 8 14 16 16 10 9 D 12 14 11 e
20 1 25 16 23 23 29 14 19 12 20 17 13 R
47 16 11 3 45 24 13 & 27 9 40 12 8 4 | &

. 100 | 100 100 | 100 100 [ 100 100 | 100 100 | 100 100 | 100 100 | 100 | 7
= & ! 5 = Iy u L e F < - = = 8

9 27 27 35 18 23 24 40 22 41 16 38 53 54 |48

9 17 15 28 S 11 16 2L 12 18 8 15 10 1 [

30 43 46 40 54 49 45 < 39 34 32 36 52 35 =3
5 33 12 g 19 4 15 Z 27 7 44 & S 2 |
100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 100 1-100 |18
29 59 56 72 46 62 44 ¥ 62 88 38 - 78 9R |14
2 3 4 6 3 3 4 H 4 2 2 3 2 P
9 14 by ] 11 14 15 3 10 LS 3 10 10 [,. & |16

20 15 19 10 28 i 25 9 15 3 16 10 4 1 1.
40 9 10 k 18 4 e 3 9 P 38 5 6 1 |48
100 | 100 100 | 100 100 | 100 100 | 100 LD |/ 10 100 | 100 100 | 100 j1¢
17 39 40 46 23 28 27 47 35 53 30 48 50 58 | 2C

6 ) 8 12 6 6 8 14 8 9 6 8 11 135 | eh
13 20 18 23 14 23 22 i i/ 1S 15 L1 20 16 |reEE
s 20 25 16 30 <8 9 14 i1 1l 25 18 Ri7 it |12
42 12 ) 3 27 15 13 3 21 6 24 8 3 6 |24
100 | 100 100 | 100 | 100 | 130 100 100 { 100 | 100 | 1064 430 100 | 100 [~%
29 [ 60 64 7 20 [ 50 56| 84| 66| 77 30 | &6 < HEYRNET

5 6 1 10 3 6 10 ¥ 4 4 5 9 9 6 |3

11 10 16 10 15 15 18 (i R 8 13 8 6 1 (&9
55 24 13 3 62 30 16 & 28 11 5& 17 14 2 | &b
100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 120 [ 100 100 | 100 | 31
> 3 B 3 3 v = g ~ = = ™ B - |38
g 27 32 60 4 18 32 65 18 41 8 32 41 56 (&%

3 5 7 11 i 4 g pe] 3 L 2 A 15 20 | 34

14 28 35 24 10 18 32 4 19 27 11 22 24 22 | &6
75 42 20 8 85 61 26 i3 60 25 9 39 10 2 | &
100 | 100 100 | 100 100 ] 100 100 | 100 | iiﬁLT 100 100 4 100 100 | 100 | 37
- - - - - - - - - ~ - - - 38
22 48 43 65 13 25 47 822 &7 55 18 50 67 83 | a4

2 4 g 10 13 e 8 o] 9 5 10 ] 6 g 8 | 4%
15 16 21 14 1.8 16 24 8 14 15 14 14 1 6 | 4a
59 29 21 8 72 51 19 il 54 2 64 27 14 3|42
E 100 | 100 | 100 | 100 100 |} 100 100 | 100 100 | 100 100} 100 100 | 100 ) 43
34 46 49 593 38 42 a7 6l 43 64 43 51 56 687 | 44
7 11 9 14 8 10 14 13 7 8 10 11 14 16| 45
4 5 4 4 2 8 3 4 1 2 3 8 3 4| 46
19 23 “8 13 29 25 28 13 19 18 23 18 18 10 | 47
36 15 14 B k3 15 8 5 <5 8 21 14 9 3| 48
SEL. o :

(a) Less than one per cent.



Table 3.-—CANADA AND THE PROVINCES - Proportion of Stores and Sales for Population Divisions,by Kind-of-Business Groups

Percentage Distribution in Each Size of Locality, by Kind-of-Business Groups

All 30,000 - 10,000 - 1,000 -

Kind-of-Business Group Localitieg |97eT 100,000 | " 56 oo9 30,000 10,000 | Under 1,000

Stores|Sales|Stores|Sales [Stores|Sales|Stores|Sales|Stores[Sales [Stores|Sales

CANADA - Total, All Stores(l) ...... 100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 100 | 100
RooAE onoulpias S teraomor , sk il . 0L, o 36 22 44 i 41 2 41 26 35 26 28 18
Country general stores ..e.ceeceos 10 8 - - - - - - 5 10 23 41
General merchandise group ........ 2 16 3 25 3 3Lz 4 15 3 7 i, 2
Automotive group cceceecerececanes Tk 14 7 12 2 15 10 16 11 17 13 13
AppaGEINITRONIES o5 o.cisioloisjsie’s s 0.0 = 0 <ule 8 8 13 & 1] i} 12 0! 11 8 3 1
Building materials group .o...c... 5 6 3 4 4 5 4 7 6 8 6 9
Furniture and household group .... 3 4 3 4 4 6 4 5 4 3 1 1

Restaurants, cafeterias and eating
PUEIGES! fes o Sagsio re 705 0 5+ o0, TR 4 3 6 4 8 3 5 2 4 2 3 I
Otherspeiaid-shRres s fe'cw. siws -« oa 20 18 18 20 18 19 18 18 20 18 28 14
SecondlERE Brotll) s ~o vee e 00T i on i 1 2 2y 3 d 2 | (a) 1| (a) (a) | (a)
Maritime Provinces - Total,All Stores 100 | 100 - - 100 | 100 100 | 100 100 | 100 100 100
Eood Fienpl & i o o St s on s THamp IS 43 2il - - 49 23 53 17 41 25 41 49
Country general stores «.ecceceecs 15 15 - - - - - - S 2] 28 58
General merchandise group .c...... 2 17 - - 2 18 3 41 4 10 10 2
Automotive group ccoseccccocoscnce 9 15 - - 5 16 9 = 9 19 10 10
Apparel group ..c....0v0. B rstre T I - - 13 gL, 1. 9 2508 10 2 d
Building materials group ..ceccoos & | 4 - - 3 4 2 4 & 6 il i
Furniture and household group .... 2 3 - - 4 5 8 4 5 3 1 1
Restaurants, cafeterias and eating

LTS - SR S = 4 il - - 5 2 5 i 5 2 2 | (a)
Otlier retadtlNSHOres' . svo oo s oo 15 15 - - i 2, 13 1001 16 16 14 8
Secondhand group cc.oeeceecooueses 1 .4 G - - 2 I (5) B kda) 1 4 | (20 (a) | (a)

(1) Includes Yukon and Northwest Territories. (a) Less than one per cent.



Tahle 3.--CANADA AND THE PROVINCES - Proporiion of 3tores and Sales for Population Livisicns,by {ind-of Husiness Groups

(Cont'd.) -

Percentage Distribution in Each Size of Locality, by f£ind-of-Business Groups

P —

#

———

All 30,000 - 10,000 - 1,000 -
Kind-of -Business Group | Localities |Over 100,000/ 455 g6 30,000 10,000 Under 1,000
Stores|Sales|Stores| Sales|Stores|Sales|Stores [Sales|Stores [Sales|Stores|Sales
Quebec - Total, ALl Stores .ceceeoss 100 | 100 100 [ 100 100 | 100 @6 U200 100 | 100 100 | 100
FOGE- S G ¢2eams.« vhe-s o o 500 0o omsse 45 29 49 28 56 38 48 32 43 30 38 22
Country general stores .ceceeece.. 9 8 - - - - - - 9 19 23 54
General merchandise group .eec.... 4 13 4 574 4 S 7 [l 5 6 2 2
Automotive group eoeceeveen.n el & i L 5 10 5 10 7 16 8 13 9 2}
Appanel. TRONP.. g sreions s5e ors B BEIE el <l 9 i3 il 12 16 14 3U0) 10 7 3 e
Building materials group ....... cic 2 4 3 4 2 4 3 6 3 6 L 2
Furniture and household group .... 2 S 3 S 3 6 4 6 3 4 i 1l
Restaurants, cafeterias and eating
O YL W e SR S 3 & 4 4 2 & < 1 2 il -y (a)
Uther retail StOresS .ccesescecess. 18 18 18 20 14 15 16 18 5 4 14 el )
Secondhand group «.......... . pA B i 1 & (d) b fa) (a) | (a) &y I (a)
Ontario - Total, All Stores ........ 100 | 100 100 | 100 160 il 100 100 | 100 100 | 100 100 | 100
HEOUEOHROND . 558 oiahe (5fs0 sfasiorens + 0 6.0 o o o 33 R3 38 19 36 26 35 27 31 28 21 24
Country general Stores .eececees.. 6 4 - - - - - - & S 20 32
General merchandise group ¢....... 2 16 2 7 3 10 3 11 3 6 1 2
AVBOROLIVE SEPOUR sewsccrmrcossie e Ji3 15 8 13 g4 16 14t 17 15 18 20 16
ADpPael SOREIB " Hfarsieisl ousiofars @ & o515 oo a'a L) 9 14 g 1L 12 g 11 12 8 3 2
Building materials group «c....... 5 6 4 3 4 4 5 7/ 6 9 S 8
Furniture and household group .... 3 4 3 4 S /4 S S 4 3 & 3t
Restaurants, cafeterias and eating
RHACEIS: .xoats iR s oo o & ons o A S ! 5 3 7/ 3 6 4 6 2 5 2 4 i
Other retail stores ....cccceece.e 20 20 i) 21 19 21 20 18 28 21 18 14
Secondhand group eeeeveecvenceeeas 2| (a) 3 i B P 2 1 1| (a) (a) | (a)

(a) Less than one per cent.



Table 3.——-CANADA AND THE PROVINCES - Proportion of Stores and Sales for Population Divisions,by Kind-of-Business Groups
(Comt'ds) "=

Percentage Distribution in Each Size of Locality, by Kind-of-Business Groups

All 30,000 - 10,000 - 1,000 -~
Kind-of-Business Localities [Over 100,000] 440,000 30,000 10,000 Under 1,000
Stores| Sales| Stores|Sales|Stores| Sales! Stores|Sales| Stores| Sales|Stores |Sales
Manitoba - Total, All Stores ceceess 100 MO0 1oaNE 100 - - 100 | 100 100 | 100 10044 1108
HEGEAR oRBREN S iols oia o 3 oksisio Helusohokete] = [oho > - 33 15 42 g - - 42 25 3l 28 25 17
Country general stores ........ e 13 8 - - - - - - i e 24 40
General merchandise group ceseese. L 34 B 47 z - 3 3 1 2 (a) i}
Automotive group ... ....... & C oo C 140 138 9 9 - - ik 14 11 15 13 14
APEARCHTICIOUDINES e o isfele. o1 = 5 ojoyofe shs.cls 8 5 315 8 - - 8 10 9 7 2 1
Building materials group secescess 6 6 3 5 - - 4 6 8 14 8 Blal
Furniture and household group .... ! % 2 2 - = 3 3 2 P (a) | (a)
Restaurants, cafeterias and eating
RICIGE SIS RSN Ry, ) o o (Nt faiploieiold s 5 3 8 & - - 4 & 5 3 B 2
Other retall Stores .secoscecvessns 22 15 18 15 - - 21 28 25 1174 24 14
Secondhand Eroup eeseoerccreses S 2 1 4 L - ke 3 i 14 {aj L]l gia)
Saskatchewan -~ Total, All Stores ... 100 | 100 - - 100 | 100 100 | 100 100 [ 100 100 | 100
FOQE BEEHE - o0« b cipibiam i hie shondoads 19 14 - - 25 14 39 21 25 18 15 10
Country general stores ccocceceeces 15 20 - - - - - - 7 13 13 40
General merchandise group co..o.e.. 1 iy - - 2 27 g 15 2 7 (a) | (a)
Automotive group scoseecececscecsnvsos 13 14 - - 18 13 10 14 13 18 13 14
ADRArR]l EPOMD | + oo o pomgarris ve s sFon o 3 5 = - 11 al 9 12 9 6 Jr-— L FE
Building materilals groupi - s.as soe oo o 12 1 - - 5 . 4 5 8 J=t 14 57
Furniture and household group .... 5" 2 = - 4 4 4 5 3 2 (a) | (a)
Restaurants, cafeterias and eating
places cvceo SO R RS o o X R AT | A 5 ) - - 8 4 S 4 6 4 4 2
Other retail stores .e.ceeceeceses 31 e - - 24 20 23 23 25 21 33 aLg
Secondhand groUP seceseeseeocsancs (a) | (a) - i a3 |k 4 L i 2! (a) (a) | (a)

(a) Less than one per cent.



Table 3.—CANADA AND THE PROVINCES - Proportion of Stores and Sales for Population Divisions,by Kind-of-Business Groups

(Cont'd.) -

Percentage Distribution in Each Size of Locality, by Kind-of-Business Groups

30,000 -

All 10,000 - 1,000 -
Kind-of-Business Group Localities [Over 100,0001 350,000 30,000 10,000 Under 1,000
el - B 1 L Stores| Sales|Stores| Sales |Stores| Sales|Stores| Sales| Stores| Sales|Storesf Sales
Albertg-— Totalsy Adll SLOPES weeposos 100 | 100 - - 100 | 100 100 | 100 100 | 100 100 | 100
BERANTRBIID ' . o ciore 6 si0 0 s.bue agse WS 25 17 - - 40 18 38 19 26 20 18 13
Country general sStores ccescocesos 14 16 - - - - - - 6 18 23 42
General merchandise group ..c.c... p 4 12 - . 3 25 5 ¥ ¥ 2 (a) | (a)
ACEHEEIVE SRR |5 5uiimn.b ofo e o s o 13 18 - - SN[ 17 13 28 14 20 15 15
AR OEIREE BTN ls 2 ans S4sets. tve Sio o STole o0 » £ 6 - - JL 1 9 3LE L ) 6 2 2
Building materials group :ceocssvo. 2) ) - - 4 5 4 ) 2 10 e 14
Furniture and household group .... 2 8 . - 3 5 5 4 B 2 1| (a)
Restaurants, cafeterias and eating
C - el R R el ) e R =R 6 3 - - 6 4 7 5 6 4 5 2
Other retail stores ..c.c.uceeccss 23 15 - - 18 16 18 13 25 17 26 ie
Secondhand ETOUP ceceocecoscecccnn di 1. Imd - 4 4 I 3| (a) LG8 (a) | (a)
British Columbia - Total, All) Stores 100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 100 | 1090
PO SGRORP. 5o v dhe o esoe A E——  J 20 42 18 41 ;7 41 28 32 24 30 19
Connitey 'general stores ™ ...l veos 8 7 - - - - - - S 6 27 35
General merchandise group .....c.. 2 18 2 25 2 24 3 8 3 10 a 8
AuLomBtdve FrouD i sveawsoessoisas 1e 14 10 13 1d 15 15 16 ig i 15 2
Apparel group ....... s B 5 W 8 7 10 8 9 9 L. T Ll 7 3 2
Building materials group ........ 3 4 5 4 4 4 4 3 10 6 /] 3 4
Furniture and household group .... 3 3 4 4 5 5 3 3 4 3 3l s
Restaurants, cafeterias and eating

o7 77 [ —— B OCRR T AT e a—— 7 4 8 5 5 3 3 Q 7 4 ) 2
OtiialF Wetail StOTEd . .ca.vocevirein 1R 21 1 22 19 22 19 24 20 %2 12 17
Secondhand group .:s.vscecosesosos g 1 3 i 4 3 2 1 21 (a) Tl ta)

(a) Less then one per cent.
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Table 4.--CANADA AND THE PROVINCES —~ Proportion of Stores
Per Cent of Stores and Sales in Each Size of Locality

I

-——— —_

Automobile | Filling Men's &Boys'

Popu- [ Grocery and|and Used-Car|Stations and|Clothing and

Size of Locality lation [ Meat Stores| Dealers. _ Garages Furnishings

Stores| Sales|Stores Sales|Stores|Sales|Stores|Sales

1 CANADA(1) ....... B v o0 L ED ) 100 | 100 100 | 100 100 | 100 | 100 | 100
2 Places over 100,000 ...... sl 29 38 1 35 16 54 38 47
3 Places 30,000 - 100,000 .. 6.7 Hi T Iy Y [VIS 11 | 16
4 Places 10,000 - 30,000 ... 8.2 10 15 12 16 i 12 14 g
5 Places 1,000 - 10,000 .... | 12.4 18| 21 34| 23 i 4 i o5 | 17
B Places under 1,000 ....... 50,3 34 14 36 12 54 1. 28 12 3
¥ Maritime Provinces .ececeeee 100.0 100 | 100 100 | 100 100 | 100 100 | 100
By Rlaces.over 10045000, . .5.5% . - - - -

16 26 13 29 6 7 23 35

9 Places 30,000 - 100,000 .. | 10.8
10 Places 10,000 — 30,000 ... 7.4 Aglh A8 ad [ (g HIE" 17 | 19
11 Places 1,000 - 10,000 .... | 18.2 24 | 40 51| 46 o8 | 37 a5 | 43
12 Places under 1,000 ....... | 63.6 50 | 19 22 3 63 | 20 15 3
13 QUEDEC uerueannns eesssesss | 200.0 | 200 | 200 | 100 200 | 100 ]| 200 | 100 [ 100
14 Places over 100,000 ...... | 33.0 TR 25| 60 26 [ 541 6| #F
15 Places 30,000 — 100,000 .. 3.4 2 5 4 4 2 3 4 5
16 Places 10,000 - 30,800 ... 8.6 9 | 13 18| 18 EITE 10 | 10
17 Places 1,000 - 10,000 .... | 13.6 16 | 14 30| 15 19 | 15 17 7
18 Places under 1,000 ....... | 41.4 30 8 25| 5 26 | 16 8 1
19 OntATi0 +evveeennsenenaeeees | 200,0 | 100 | 300 | 100 200 | 100 | 100 | 100 | 100
20 Places over 100,000 ...... | 26.6 50 | 35 14| 40 16 | 33 35 | a4
21 Places 30,000 — 100,000 .. 5.7 8| 10 5 9 5 O =
22 Places 10,000 - 30,000 ... | 12.4 16 | 22 18| =22 10 | 16 21 | 25
23  Places 1,000 - 10,000 .... | 14.0 20 | 21 a2 | 22 18 | 13 26 | 18
24 Places under 1,000 ....... 41.3 26 12 21 7 51 24 10 3
25 Manitoba ........oeseesees.. | 200.0 | 100 | 200 | 100{ 100 | 100 | 100 | 100 | 100
26 Places over 100,000 ...... | 3.3 48 | 55 17 [+ 61 30 | 56 64 | 71
27  Places 30,000 - 100,000 .. | i s 1 - 3 p " =
28 Places 10,000 - 30,000 ... 4.8 6 8 5 8 5 7 6 9
29  Places 1,000 - 10,000 .... 8.0 8 | 15 22 | 12 8| 8 17 | 13
30 Places under 1,000 ....... | 57.9 38 | 22 56| 21 57 | 29 13 7
31 Saskatchewan ......o........ | 100.0 | 100 | 100 | 100] 100 | 100 | 100 | 100 | 100

32 Places over 100,000 ......

20 32 8 26 10 2 28 51

33  Places 30,000 - 100,000 .. ¥0.5

34 Places 10,000 - 20,000 ... 2.8 5 8 2 5 2 4 8 ]
35 Places 1,000 - 10,000 .... 05 14 | 27 21| = 10 { * 15 34 | 30
36 Places under 1,000 ..... oF TSI 61 33 i 33 78 54 30 10
X Alberts .oeceeeen sssossssees | 100.0 100 | 100 100 | 100 100 | 100 100 | 100
33 Places over 100,000 ...... - - - - - - - - -
39 Places 30,000 - 100,000 .., 2R.35 40 47 1172 45 25 46 49 64
40 Places 10,000 - 30,000 ... 3.8 5 9 5 10 3 5 10 13
41  Places 1,600 - 10,600 518 o 5.6 2k 18 25 13 10 10 20 12
42 Places under 1,000 ....... 68.9 44 <6 58 26 62 39 a1 L1
43 British Columbia .....e.s... | 100.0 100 | 100 100 | 100 100 | 100 100 | 100
44 Places over 100,000 ...... 35.5 43 41 20 41 35 51 48 62
45 Places 30,000 - 100,000 .. 5.7 7 8 7 16 8 10 9 8
46  Places 10,000 - 30,000 ... o ] 3 6 4 5 4 5 5 1
47  Places 1,000 - 10,000 .... 11.8 17 25 40 30 14 11 29 al
48 Places under 1,000 ..... aie 44.5 30 20 27 12 41 23 9 4

(1) Includes Yukon and Northwest Territories.
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and Sales for Selected Kinds of Business, by Size of Locality

to Totals for Selected Kinds of Business

Feed & Far-
Shoe Stores Hardware Furniture Radio and |mers' Supply | Drug Stores| Coal and
Stores Stores. Music_ Stores Stores. Wood Yards
Stores| Sales|Stores|Sales|Stores|Sales| Stores| Sales|Stores Sales |Stores|Sales|Stores|Sales
100 | 100 100 | 100 LGOI 106 100 | 100 100 | 100 100 ]. 300 100 1 100 | 1
38 51 20 25 A 41 34 56 L 23 58 43 29 51 2
11 g 9 7 &) 18 13 20 5 10 10 13 10 1 3
13| 16 7| 14 | i b 7 | N 11 | 13 e I i
26 14 24 29 37 20 26 9 25 7 23 20 24 14 5
12 s 44 27 ale) 4 10 il 50 |..78 24 1N 23 6 5]
-.100 [ 100 | 100 | 100 | 100 | 100 [ 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 ./
-3 - - — = = — = = - s E E = 8
S 46 14 Jige 23 35 24 52 ) 16 26 32 33 63 | 9
g8 7 8 27 el 2l L7 18 8 14 14 S pol £§ ||| 1@
49 36 58 54 55 38 45 28 31 38 44 44 & e7 || 1
8 . 20 8 oES 4 14 & 54 32 16 g 1% S |12
100 { 100 100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 100 | 100|113
58 76 48 58 % .| By 53 85 25 35 56 e 48 72 (14
4 6 3 5 4 4 4 S 1 S 4 4 5 5 (18
11 4 10 14 JET JiC il 5 6 10 12 13 14 L
15 6 f1 B3, 34 13 | 20 4 21 30 2l 10 20 okl B 7
2 b 18 4 13 & 12 1 47 20 7 At 13 3 |18
100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 100 [ 100 [19
35 46 23 9 67 37 52 53 10 10 37 47 22 50 |20
7 13 4 4 8 15 10 16 3 4 7 3 9 9 ] 2
1§ all i 20 e 2l 24 e B 15 16 18 2B, 1% v
a8 18 30 37 36 28 alt 8 27 34 25 ) 28 16 hes
el b 32 20 2 5 7 1 51 37 15 7 22 6 |24
100 | 100 pclo i (M iee] 100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 |25
66 85 14 34 1l 59 60 87 25 48 46 61 45 78 |26
- - " - 4 - B - ) - » - . .
10 501 3 i 10 15 15 7 1)l 10 4 6 3L 10 |28
10 2 15 g7 28 20 3L 4 16 8 14 13 12 3 k23
14 2 68 42 31 6 15 2 48 34 36 20 32 9 |30
106 | 100 100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 [31
- - - - - - = - - - - - - - 32
40 68 + ) Iz 52 47 69 8 38 14 239 28 Sl 138
i be i 2 2 7 12 14 6 5 (2 4 9 20 |34
23 17 Jnilt 21 45 34 24 16 15 8 18 30 20 14 |35
30 %) 84 68 36 7 17 1 A 49 66 37 45 9 || 56
100 | 100 100 | 100 100 | 100 100 | 100 100 N0 100 | 100 100 | 100 |37
- - - - p - T s - o - i = - |38
55 70 it 2l 31 79 49 88 37 65 25 40 28 58 |.3%
12 15 s 8 10 10 13 8 4 4 5 B - - 40
16 10 14 S 35 9 14 5 ity 9 16 P 20 19 4
iy 5 w2 54 24 (& 20 1 38 23 54 52 52 28 p
L@ LFLO0 100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 100" | 100 | 4%
43 58 34 29 44 47 50 68 20 38 42 47 45 57 | 4.
b 14 6 5 8 22 8 11 8 11 3 12 10 18 |«
6 8 3 3 & 5 5 5 5 g 3 4 3 5
4 16 31 40 35 24 29 14 31 21 20 Al 25 PG
186 4 26 R3 Tl 4 8 2 38 il 26 16 19 7l




Table 5.-—-CANADA AND THE PROVINCES - Proportion of Stores and Sales for Population Divisions

by Selected Kinds of Business

Car

Per Cent of All Stores in Each Size of Locality

A1l 30,000 - 10,000 - 1,000 -
Kind of Business Localities |Over 100,0001 309 000 30,000 10,000 Under 1,000
Stores|{Sales|Stores|Sales|Stores|Sales|Stores|Sales|Stores|Sales |Stores|Sales
CANADA —- i
Grocery and meat stores ......... Pl 18 25 16 A a7 |- o5 22 21 22 21 115
Automobile and used car dealers . 2 9 il i 2 11 | 3 12 4 13 2 7
Filling stations and garages .... 8 4 5 6 4 g 4 6 4 11 7
Men's and boys' clothing and |
furnishings StOTeS voeeeveenens 3 3 5 3 5 Y 'S5 4 4 3 il 1
Shoe stores ..... s e o e e s i 1 2 2 2 2 2 2 2 ¥ " @a) (a)
R ARREINSHABEE '« o o 2he +.6 oxs-sio Sxeiv e o 2 3 2 i 2 il 2 g 2% 4 3 4
B DA EVEUOTO8 « . veccoreorwoncss 1 | | 4 i 2 T 7 2 T (a)
Radio and music stores ..... itz v b Lt -k 2 1 2 i 1 i = (a)
Feed and farmers' supply stores . 1 ils (a) 11 ik al 1l ill il 2 11 6]
Drug stores ........ gL, NaYadi. 3 3 3 3 4 & 3 3 3 3 & 2
Coal and wood yards ceccocosasess 2 3 2 4 2 4 2 4 2 3 -
Maritime Provinces —
Grocery and meat stores c..ccoecess 31 18 - - 34 18 32 14 25 2 33 17
Automobile and used car dealers . 2 i - - e 13 5 9 3 15 il 5
Filling stations and garages .... % 4 - - 3 2 5 3 5 4 9 5
Men's and boys' clothing and
furnishings stores ..ececeeccsse 3 3 - - 3 4 g 3 4 4 1 (a)
SROE SRBAS B 4 ad o 46« o 5 4 & 51051 008 1 1 > - 3 2 1 1 2 LY al (a)
Hardware stores .c..... ol » = s ot 1 2 4 ¥ 1 1 1 3 2 3 | (a) &
Furniture stores ....cecececese.. | (a) P 5 = i 2 Pl 2 o 2L (a)
Radio and music stores ....e..oe. i § i - = i 2 1 i i ir i =) (a)
Feed and farmers' supply stores . 1 1 = - (a) o Cat) i 1 1 . 2
Dige SEORES" ...t R LT oy SoR e 2 3 - - < 4 4 2 4 4 il 1
Coal and wood yards «eeecsceccoss i 3 — - 2 7 ) 3 b 2 1 i) 1

(a) Less than one per cent.



Table 5.-—CANADA AND THE PROVINCES ~ Proportion of Stores and Sales for Population Divisions

by Selected Kinds of Business (Cont'd.) -

Per Cent of All Stores in Each Size of Locality

A1l 30,000 ~ 10,000 -~ 1,000 -
Kind of Business Localities |Over 100,000f 309 ggo 30,000 10,000 | Under 1,000
Stores |Sales|Stores]Sales|Stores|Sales|Stores|Sales |Stores|Sales| Stores]Sales
Quebec —
Grocery and meat stores ....c.... 27 2l 28 20 32 30 27 26 25 25 e 18
Automobile and used car dealers . i. 7 i i 1 7 2 sl 2 9 1. 4
Filling stations and garages ..... 5 4 3 3 3 3 4 4 6 4 8 6
Men's and boys® clothing and
PUrnd s NeSb SEOPES | oo v covwe s 3 s 5 L 4 4 3 3 3 2 ¥ (a)
Shoe stores c..eo... 1 2 2 8 2 3 2 2 % 1 i, (a)
Hardware stores ..... B 3 ST Mt 1l 2 2 2 2 3 2 & 2 3 il il
RS RO e S s $ s oo 505 6nia s il 2 il 2 1 2 2 2 21 (a) (a)
Radio and music stores ..eeoececao 1 1 il 2 i 2 i i i (a) | (a) (a)
Feed and farmers' supply stores . i 1 1 1| (a) 2 3 1 - - 3 1 2
Drug stores ........ o Ty S 2 2 3 3 3 3 3 3 2 2l 13 (a)
Coal and wood yards s.ccavevcoses 2 & 2 8 2 4 3 5 2 < . 4
Ontario —--
Grocery and meat stores ...... o0 21 i3 23 14 26 C21 25 23 20 28 20 20
Automobile and used car dealers . 2 10 1 e & sl 3 12 4 i3 o 6
Filling stations and garages .... 9 5 5 3 8 5 6 4 8 5 L b 10
Men's and boys' clothing and
IR slngs stores ..ocvcoeeeos 4 3 5 3 5 4 5 4 4 3 I i
SHEE SHBEEE. o eoivios s as oo ocossdssns 2 1 2 1 2 2 2 2 . 2 L (a)
Hardwame: Shones" v s o sodiasd ooy s B k) = Il 2 ] 2 3 4 a 3 5
PUFrnEtuge S8OTES .. oeecosscoeis ss L 2 i 15 j: 3 1 & 2 2 e 31
Radio and music stores ...co..c.. i 1 i % ] 2 1 8 1 17 (s (a)
Feed and farmers' supply stores . 1 1k Gad (a) g 1 1 1 2 3 2 4
BRUTFIS GRS o+ 6 cvsonele slais s 5 b ok 3 3 4 &) 3 3 4 3 4 3 2 2
Coal and wood yards ..o.ccccsoese 2 4 bl 4 3 5 2 4 2 4 a 2

(a) Less than one per cent.



Table $.--CANADA AND THE PROVINCES - Proportion of Stores and Sales for Populastion Divisions
by Selected Kinds of Business (Cont'd.) -

Per Cent of All Stores in Each Size of Locality

e e e e ———
All 30,000 - vf‘l0,000 - 1,000 -
e of Haliness Localjties |OVver 100,000 = 4545 nog 30,000 Jo,00p ~ 7| Under 1,000
Stores|Sales|Stores| Sales|Stores|Sales] Stores{Sales|Stores ISales|Stores|Sales
Manitoba —--
Grocery and meat. stores .csvooo.s 23 12 31 2 - - 27 20 s R3 s 14
Automobile and used car dealers . 2 7 10 6 - - 2 9 5 114 3 8
Filling stations and garages .... 8 3 7 3 - - 8 S 8 4 10 6
Men’s and boys' clothing and
furnishings stores ..ov.cce0000 3 i 5 1, - - 3 3 5 3 i hi
SHEE.BEOFES ...ccovvsessihasomens h ¢ | i d = 8 1 2 1 (&8 al (=) (a)
HardWaneMSEores . - c o se.c e s pioeoae o 3 2 it s - ~ 2 3 4 5 4 5
Busniture. shores -«:vitosz..500.. | (a) fa¥ | =) (a) - E 1 1 1 3l a) (a)
Radio and music stores ....... 5. 1 ! 1 1 - - 1 1 2 U UGN (a)
Feed and farmersi supply stores . 1 I i 2l - - 2 2 il i i e
IR geanibone M iie i o L i T, ool ., 3 ) 4 2 - - &) 3 4 4 2 2
Coal and wood yards ...ceeecoso.0 2 4 %) 4 - - 5 7 3 2 2 e
Saskatchewan —-—
Grocery and meat stores ...ceccc. 13 b1 - - 25 glr 2al 18 13 15 38); 8
Automobile and used car dealers . 4 10 - - - 8 P4 9 ] 15 4 9
Filling stations and garages .. .. 9 4 - - 8 4 6 3 8 3 2 5
Men's and boys® clothing and
furnishings stores -..ccc.oveoe 2 2 = - 5 3 5 3 4 2 i (a)
SN BHAIEE . -jial @uems 335 PRS0 .. | () (2) - - 2 1 i A 1 (a) | (a) (a)
Hardware stores c.ccecvccocuvevvoocn 5 S - - e Tk 2 2 4 S 6 7
Furniture stores .cvscececceccocs | (a) 1 - - 1 14 (o) 1 i 1| (a) (a)
Radio and music stores .......... | (a) 1 - - 2 2 £ 2 | 1| (a) (a)
Feed and farmers’ supply stores . % 1 e ] | 1 1 & 1 (a) ;| 1
DR shOres - .sv.ucsoeie 0o e wms 3 3 - - 5 2 3 2 5 4 3 2
Coal and wood yards ccoc.cescecos 1 2 - - 3 4 4 8 P 1 (! (a)

(a) Less than one per cent.



Table 5.--CANADA AND THE PROVINCES - Proportion of Stores and Sales for Population Divisions

by Selected Kinds of Business (Cont’d.) -

Per Cent of All Stores in Each Size of Locality

. All 30,000 - 10,000 - 1,000 -
Kind of Business Localities |Over 100,000 305 gog 30,000 10,000 | Under 1,000
- | Stores| Sales| Stores|3Sales|Stores|Sales|Stores] Sales|Stores|Sales|Stores|Sales
Alberta -~
Grocery and meat stores ...ceee.. 15 13 - - 24 14 16 16 s 16 12 11
Automobile and used car dealers . 4 13 - - 2 18 4 18 7 =7 4 10
Filling stations and garages .... 9 5 - - 8 5 6 3 T 3 9 5
Men's and boys' clothing and
furnishings sStores c.ceceeccons 3 2 - - S 3 6 4 4 2 ! i
SHOEUBROPEE L. . . . & cclooveeeseleese-n i 3 = - 2 2 2 2 ] 1] (a) (a)
HarHWERER SBOBES o/ s s/eis vos c aeses s 4 4 - - 4 a & 4 4 S5 5 7
Furniture stores .....vocecceuass 1 1 = -~ i 2 a 2 2 1| (a) (a)
Radio and music stores ..veeevees 1 1" = - | 2 2 i 1 (a) | (a) (a)
Feed and farmers' supply stores . 1 1 3 ¢ 1 1 L (a) 1 (a) | (a) (a)
DAl SHEIAES A s a1, a8 0:01s] Slale ohis 42 e e 3 3 ~ - 3 3 4 3 4 5 3 3
Coal and wood yards ..ceccecessoen 1 1 = - i T = -~ - 1 o (2)
British Columbia ——
Grocery and meat stores cecesccoo 20 15 il 12 18 i 3L 24 18 20 alL 1Y/
Automobile and used car dealers . 2 9 i i 2 < 3 10 4 14 2 6
Filling stations and garages .... 9 4 i 5 {7 4 11 5 6 3 12 6
Men's and boys' clothing and
furnishings stores ....secccso. 4 3 4 3 4 g 6 3 5 3 i 1
TS T S O 1 1 i} 1 2 2 3 2 2 1 (a)
Herd@arel SEHEaFes: . o o« 8e e bvisie o o i 2 2 1 1 1 2 i 3 4 2 e
Furniture stores ...... '\ '] 1 | - 2 1 1 2 1.4 Ead (a)
Radio and music stores ......c... b % L o - 1 2 1 2 4 [ (a) (a)
Feed and farmers' supply stores . % S b 3 1 4 2 10 2 S i 6
DRSNS QUEST Geollbe i liesoms) o6 vie & sisls o 3 5 3 3 5 3 3 2 3 3 3 &
Coal and wood yards seeeeceosssnn 2 2 2 3 & 4 2 2 2 -2 i 1

(a) Less than one per cent.
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Iable 6,--CANADA AND THE PROVINCES - Proportion of Stores and Sales by Size of Locality

and Annual Turnover for Selected Kinds of Business

A. Confectionery Stores.
s = - - S e = B —— S
= - Annual Tyrnover: - .
Under $10,000 | $20,000 -| £30,000 -] $50,000 -| 100,000
Size of Locality £10,000 £19,999 £29,999 £49,999 £99,999 | and Over
- Stores| Sales| Stores| Sales| Stores|Sales| Stores| Sales |Stores |Sales [Stores|Sales
CTETTRT NS B R Al oV 48 12 29 3 10 1 7 | (a) Al 2
Places over 30,000 .| 81 48 14 28 3 -Ih - 1 P 1 5| (a) 3
Places 10,000-30,000| 78 40 16 £2 4 i3 2 9 | (a) 6 o -
Places 1,000-10,000.| 79 42 16 34 3 12 2 9 | (a) 3 - -
Places under 1,000 .| 94 69 6 2% | (a) 31 (a) § - - 0 -
Maritime Provinces .. | 88 47 8 27 & 15 1 6 | (a) 5 - -
Places over 30,000 .| 74 29 2 19 8 1Ce) 4 |7 2 18 - -
Piaces 10,000-30,000 | 85 51 Bl 33 4 16 - - L - - -
Places 1,000-10,000. | 84 45 13 37 3 15 | (a) 3 - - - -
Piaces under 1,000 .| 99 84 e L b6 5 - - - - - -
Quebec cveicesnsscass | 88 57 9 ar 2 3 i 5 4 e 2 [Say 1
Places over 30,000 .| 85 54 12 27 2 9 1 6 | (a) 2 | (a) 2
Places 10,000-30,000 | 87 53 9 2% é 16 b 4 | (a) 4 - -
Places 1,000-10,000. | 89 60 10 3% ) B | -6a) 2 - - - -
Places under 1,000 .| 98 86 2 e - - (a) 2 - - - -
BEREe . visiesbeeooa| T8 42 16 30 3 11 2 9 | (a) 4 | (a) 4
Places over 30,000 . | 76 40 18 28 4 12 1 6 1 5 | (a) 9
Places 10,000-30,000 | 71 3R 21 35 4 10 3 1S i 8 - B
Places 1,000-10,000. | 74 41 19 34 5 14 2 11 - ¥ - 3
Places under 1,000 . | 93 68 6 23 3 4| (a) 5 - T - =
Manitoba ..c..oevcees | 69 32 21 35 8 22 1 5 ] 6 - -
Places over 30,000 .| 56 25 30 39 10 21 2 7 2 8 - -
Places 10,000-30,000 | 50 18 32 36 14 3 = . 4 15 - -
Places 1,000-10,000. | 53 20 29 37 15 8 5 10 - - = -
Places under 1,000 . 30 87 8 22 2 11 - - - - - -
Saskatchewan ....c... | 79 40 15 27 3 8 2 10 1 15 - -
Places over 30,000 .| 61 22 20 T * 12 5 12 ¥ 37 - -
Places 10,000-30,000 | 86 62 14 38 - - - - - - - -
Places 1,000-10,000. | 54 14 23 21 8 11 8 20 T 34 - -
Places under 1,000 .| 85 56 13 33 1 6 i 5 - - - -
Alberta oe - o T i 41 17 30 3 9 2 11 | 6 | (a) 2
Places over 30,000 .| 72 35 20 Sl 4 9 2 8 1 10 i’ %
Places 10,000-30,000| 63 o8 26 37 4 10 7 30 - = i &
Places 1,000-10,000. 54 R1 28 30 2 19 i7 22 2 8 - -
Places under 1,000 .| 89 63 11 29 ! 3 (a) 3 T = - -
British Columbia ....| 84 55 13 28 2 i 1 10 3 3 o =
Places over 30,000 .| B85 59 12 23 2 8 1 10 - - - -
P.aces 10,000-30,000| 76 50 24 50 - -~ - - - - - -
Places 1,000-10,000.| 68 34 25 42 5 14 2 10 e - - =
Places under 1,000 ., 92 66 (e 7 24 - - il e - - - -
S - = =X T ST e e -

{1) Includes Yukon and Northwest Territories.

(a) Less than one per cent.
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Table 6.--CANADA AND THE PROVINCES - Proportion of Stores and Sales by Size of Locality
and Annuel Turnover for Selected Kinds_of Business (Cont'd.) -

B. Grocery Stores.

Annual Turnovers=
p Under $10,000 - | ¢20,000 - | $30,000 - | £60,000 - | £100,000
Size of Locality £10,000 £19,999 $20,999 $49,899 _$99,909 and Qver
Stores| Sales| Stores|Sales| Stores|Sales [Stores|Sales| Stores|Sales|Stores|Sales
NOR(T) .. cchc.o...q]| 62 17 18 19 9 16 ¥ 20 3 15 2 Y.
Places over 30,000 ..| 50 14 24 20 12 18 9 20 3 18 2 15
.. Places 10,000-30,000.| S50 10 20 14 1 14 11 21 8 21 2 20
Places 1,000-10,000 .| 53 12 19 16 10 15 b | 26 8 23 1 8
Places under 1,000 ..| 82 38 11 t 26 4 16 2 11 1 6 | (a) 3
“Maritime Provinces ...| 81 29 10 19 R 18 3| 12 1 15 | ;b |
Places over 30,000 .. 69 21 N7 22 5 1R 5 186 & 14 & 16
Places 10,000-30,000.| 74 24 ¥ 15 8 17 3 10 2 12 1 22
Places 1,000-10,000 .| 64 16 16 16 7 13 7 19 5 25 1 1
Places under 1,000 .. | 92 60 6 22 | 10 i 6 | (a) 2 5 A
Quebec ....... vs.| | B4 18 17 20 9 19 | 23 3 35 A fa) 5
Places over 30 000 ..| 46 12 23 20 15 22 11 25 4 16 1 5
Places 10, 00030 ,000. | 53 12 20 17 9 14 11 25 6 22 i 10
Places 1,000-10,000 3al - 08 22 18 24 7 16 8 27 2 i3 = -
Places under 1,000 ..| 91 59 7 23 2 50 1) ifad 2 | (a) 3*T Tan §
GRS C.l...500...0] 54 13 22 18 | 15 8 19 3 13 2 22
Places over 30, 000 ..| 50 12 25 18 1z 14 7 14 3 8 3 34
Places 10, ooonso 000. | 44 7 22 14 12 14 11 T 19 4 28
Places 1,000~10,ooo .1 a3 9 21 15 12 16 15 30 ¢ 22 8
Places under 1,000 .. | 73 31 18 30 5 16 9 14 i 7 | (a) a
Mimitioba ... ........ .. | 64 22 gl 27 ¥ 15 5 16 3 16 | (a) 4
Places over 30, Ooo ..o 58 21 24 29 9 17 7 20 2 10 | (a) 3
Places 10,000-30,000. | 50 13 20 15 12 186 10 25 8 3 r =
Places 1,000-10,000 o4l A 6 16 9 1. 10 4 5 20 52 4 13
Places under 1,000 .. | 75 36 19 anr 4 14 2 i1 4 )Gay 2 - -
Sagkatchewan ......c.. Sl b’ 20 18 i3 5] 1 29 4 15 i T
Places over 20,000 .. | 31 8 28 18 18 20 17 29 4 13 2 12
Places 10,000-30,000. | 38 7 3 5 5 - 41 59 5 13 3 18
Places 1,000-10,000 . | 34 6 16 9 13 12 24 35 12 32 i 6
Places under 1,000 .. | 66 25 18 26 10 24. 5 18 1 ¥ E N
Alberta ........ .. | 48 0T 23 19 18 18 10 | ‘22 6 22 il 7
Places over 30, 000 .. | a2 11 26 20 11 15 14 26 [ 19 2 9
* Places 10,000-30,000. | 22 3 2 b1 25 20 | 14 T 37 z i
Places 1,000~10,ooo il 3 28 14 21 18 19 26 15 32 g &
35 Places under: 1,000 .. 66 22 13 R4 10 25 ) 12 S, 74 - -
British Columbia ..... | 61 19 18 18 9 15 7 18 4 21 1 9
Places over 30,000 .. | 60 24 23 25 9 17 6 bl 2 12 | (a) 3
Places 10,000-30,000. | 32 7 22 11 9 9 3 L | 22 62 L =
Places 1,000-10,000 .| 45 8 18 11 3 8 13 21 13 37 3 15
Places under 1,000 .. T 26 12 L% S J 21 S 16 s 9 il p Dl
= Sl i

(1) Includes Yukon and Northwest Territories. (a) Less than one per cent.
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Table 6.—--CANADA AND THE PROVINCES -~ Proportion of Stores and Sales by Size of Locality

and Annual Turnover for Selected Kinds of Business (Cont'd.) -

C. Combination Stores (Groceries and Meats).
Annual Turnover:-
Under $10,000 - | #20,000 - | #30,000 - | 50,900 - | $100,000
Size of Locality £10,000 £19,999 £29,999 $49,399 £99 {999 and Oyer
Stores|Sales| Stores Sales [Stores|Sales [Stores|Sales| Stores|Sales |StoresjSales
CANADA(1) ...... Shakoal 28 4 24 ez 16 13 16 21 13 31 4 19
Places over 30,000 . 19 3 5 il 1l 18 13 ) 25 15 32 4 18
Places 10,000-30,000 22 3 L3 8 015 10 18 18 s 27 7 34
Places 1,000-10,000. 25 4 28 10 16 b2 18 g3 i, g 3 14
Places under 1,000 .| 50 | 14 | 27 24 18 I'38 6 |~18 5 23 | (a) gL
Maritime Provinces .. 32 6 24 14 e 16 16 il il 30 ilk 7/
Places over 30,000 . i 3 30 L5 17 %5 AL 28 14 3l 1 8
Places 10,000-30,000]| 22 4 25 12 17 gl ] 24 17 42 1 ]
Places 1,000-10,000. 28 ‘5 20 10 i 17 20 30 s 28 2 10
Places under 1,000 . 60 ”1 P 2 8 186 4 14 5 22 - -
Quebec ~.c... 76 O 25 3 24 1 18 14 18 22 14 30 3 20
Places over 30,000 . 10 1 29 8 20 1L%) €2 28 19 32 6 24
Places 10,000-30,000 186 % 23 10 pa 14 2l 28 S 51 4 20
Places 1,000-10,000. 29 7 29 18 16 16 186 25 2 7 1 il
2laces under 1,000 . 68 3 e 35 9 26 1 7 - - - -
OERHIERI G o0 e 5o 00 oo sloe 26 4 25 1z 16 12 16 20 13 30 4 22
Places over 30,000 . 2 4 28 14 19 16 18 28 i 28 2 L&
Places 10,000-30,000 a8 3 23 8 iy 8 18 17 14 5 9 39
Places 1,000-10,000. 19 6, 20 8 15 10 20 20 2l 41 5 13
Places under 1,000 . 41 10 29 21 14 16 8 L7/ 7 7 i 9
Manitoba c¢ccea- b 2 loa i 46 il 5 18 3 10 9 138 11 39 1 3
Places over 30,000 .| 47 12 25 19 9 11 9 20 i3 36 | (a) 2
Places 10,000-30,000 43 8 14 7 10 7 9 1% 19 45 5 18
Places 1,000-10,000. 43 S 21 s, 5 4 ik 2ils 19 58 - -
Places under 1,000 .| 48 14 29 25 10 14 S5 13 8 34 - -
Saskatchewen ...... B3 32 6 20 9 14 15k 155 16 186 34 5 24
Places over 30,000 . 10 e 24 9 el 15 17 7 2k 36 7 21
Places 10,000-30,000 36 £ 14 6 2L 15 7 8 14 25 fré 41
Places 1,000-10,000. 74 di 16 4., 6 3 16 10 42 43 I 34
Places under 1,000 .| 55 23 22 20 BILT: 19 11 5 i 6 - -
IEEERRE. & e e o 00000 06 o Sl 6 29 16 13 L2 JNjs 16 13 52 3 18
Places over 30,000 . 21 4 32 14 13 10 155 16 16 38 5 20
Places 10,000--30,000 33 a L ) i, 6 - - - - 33 89
Places 1,000-10,000. 28 5 11 5 8 5 23 26 35 61 - -
Places under 1,000 . 43 14 34 o) 14 24 S 13 4 16 - -
British Columbia .... 20 g 28 8 12 8 18 19 22 S 5 25
Places over 30,000 . 14 i, 23 8 10 % 2 22 2 43 ) 19
Places 10,000-30,000 20 ik 20 1 - - - - 20 g 40 88
Places 1,000-10,000. <9 5 2] 4 13 14 19 R4 19 38 ) 15
Places under 1,000 . L—?B 7 &l 18 13 117 1% 2L i 40 - .

(1) Tncludes Yukon and Northwest Territories.

(a) Less than one per cent.
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Table 6.--CANADA AND THE PROVINCES - Prooortion c¢f Stores and Sales by Size of Locality

and Annual Turnover for Selected Kincs of Business (Cont'd.) -

D. Meat Markets.
B e ot b ’- __Arnual Tyrnover:-

Under $10,000 - | $20,000 - | £€30,000 - [ $50,000 - | $100,000

Size of Locality £10,000 $19.999 | #2909 999 £49,999 £99,999 and Qver
Stores)Sales) Stores|Sales| Stores|Sales [Stores|Sales| Stores|Sales |Stores [Sales

CANADA(1) covevoccuao| 52 14 23 21 12 13 8 20 4 15 rt 12
Places over 30,000 .| 28 7 32 19 1K 17 13 20 7 18 3 19
Places 10,000-30,000| 32 8 26 16 12 20 14 24 8 27 i §

~ Places 1,000-10,000. | 39 10 26 20 16 20 14 28 4 23 1 9
Places under 1,000 .| 79 | 39 14 29 5 16 2 10 | (a) S 3
 Maritime Provinces ..| 79 30 | 12 20 4 11 4 17 1 10 | (a) 12
Places over 30,000 .| 38 9 20 14 21 23 | 15 25 3 8 8 21

Places 10,000-30,000| 48 13 24 16 9 13 h a2 %8 5 26 . =
Places 1,000-10,000.| 62 21 28 32 3 6 4 14 1 10 2 17

' Places under 1,000 .| 97 88 a 12 - - = - - — L -
Quebec ....oovvouucee | 62 18 21 23 9 16 S 15 2 13 1 15

. Places over 30,000 .| 26 B W ezl w1 48 1 221 ' 5 | 16 o . R

Places 10,000-30,000| 43 16 26 24 21 33 9 22 1 5 - 2
Places 1,000-10,000. | 67 30 20 26 7 16 4 14 2 10 | (a) 4

Places under 1,000 .| 30 59 8 26 2 10 | (a) i1 L 4 - -~
Abario .....:. . bopu 'l @7 9 27 19 16 18 12 23 6 18 2 18
Places over 30,000 .| 23 5 28 15 19 16 18 22 9 22 3 20
Places 10,000-30,000 | 26 5 26 16 19 17 15 22 12 34 2 7
Places 1,000-10,000. | 28 7 31 22 20 24 17 k' 3 9 1 6

' Places under 1,000 .| 68 31 22 32 8 18 2 8 | (a) 3 )(a) 8

P eadtobe i ivoocoe... | 61 20 21 24 7 14 8 26 B 16 2 o

Places over 30,000 .| 56 | 14 if 18 | 10 15 9 21 8 48 4 =

Places 10,000-30,000| 15 1 29 27 23 27 23 | 45 - % - |

| Places 1,000-10,000. | 25 3 28 18 13 14 A 55 3 10 d 4

Places under 1,000 . | 76 44 20 40 3 10 b 6 - - - -

[ Saskatchewan ........| 69 28 20 28 5 13 4 16 ¢ 33 | ad 2
Places over 30,000 28 8 36 23 | 13 14 11 20| .1 26 2 9

' Places 10,000-30,000| 36 9 36 27 14 19 = = 14 45 - ~

Places 1,000-10,000. | 27 7 29 22 18 21 20 34 6 16 i 5

i Places under 1,000 .| 83 5| W 3 2 % 1 5 A ~ - .
. Alberta ..........s..| 50 16 25 24 15 24 8 21 1 7 1 A
Places over 20,000 .| =26 8 40 29 2C 25 10 18 Z 11 0! 9

¢ Places 10,000-30,000| 21 2 ) 3 22 19 43 56 ¥ 20 - 4
Places 1,000-10,000,| =4 7 33 21 P 26 12 21 % 4 4 21

| Places under 1,000 .| 68 31 18 26 ¢ 23 4 18 1 2 b 4
 British Columbia ....| 31 8 29 18 1€ 20 13 22 6 17 2 1!

Places over 30,000 .| 31 9 36 24 17 19 10 18 a4 11 2 1
Places 10,000-30,000| 43 14 14 9 |+ g2 21 7 e 7 15 4 al
 Places 1,000-10,000.| 13 2 20 8 £ 17 23 27 15 30 4 1€
Places under 1,000 .| 42 1% | 25 21 IELJ 28 11 25 2 8 b &

i = I 050 T ] S, LT L :

»
|

(1) Includes Yukon and Northwest Territories.

(a) Less than one per cent.
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and Annual Turnover for Selected Kinds of Business (Cont'd.) -

E. Counlry General Stores.
- =1 . _honual Turnover:-—-
Under | $10,000 - | 20,000 - | ¢30,000 — | £50,000 - | £100,000
Size of Locality 210,000 £19.999 £29,989 £49.999 | _£99.998 and Over
= Pales | Sales| Stores|Sales |Stores|Sales |Stores|Cales | Stores{Sales| Stores|Cales
TR AT A T R, 29 10 27 20 15 19 e 23 6 20 L, 8
Places over 30,000 . - - - - - - - - - - - -
Places 10,000-30,000 | - - - - - - - - - - - &
Places 1,000-10,000. | 23 5 20 8 ) 4 11 18 20 16 31 6 &1
Places under 1,000 . [ 41 T 28 23 28 | 40 11 24 5 17 1 1das -
Maritime Provinces .. 50 2 3 19 i 14 2 s 6 24 L L%
Places over 30,000 . - - - - - - - - - - - -
Pleces 10,000-30,000 | - - - - - - - - - - - -
Places 1,000-10,000. | 29 3 17 7 15 16 18 18 15 =l 8 35
Places under 1,000 . | 52 14 24 21 10 16 8 o 5 24 1 6
Ehehes’ ..., dds.. seses | 48 1L 24 R0 13 18 10 21 4 17 i 11
Places over 30,000 . | - - - - - - - - - - - -
Places 10,000-30,000 | - - - - - - - - - - - -
Places 1,000-10,000. 30 5 23 1L 15 iz 17 B 11 27 4 R3
Places under 1,000 . | 52 16 25 24 18 L 8 21 3 13 | (a) 5
Ontario seecseceeass. | 38 11 31 24 15 20 10 21 5 18 i 6
Places over 30,000 . - - - - - - - - - - - -
Places 10,000-30,000 | - - - - - - - - - - - -
Places 1,000-10,000. | 12 e 25 10 £l 14 i1 20 18 35 5 19
Places under 1,000 . | 40 15 &R 28 15 2l 9 21 4 15 Imial ?
B e shoeun | B8 1 120 | 28 | 22 | 17 85453 16 | (a)
Places over 30,000 . | - - - - - - - - - - - -
Places 10,000-30,000 | - - - - - - - - - - - -
Places 1,000-10,000. | 26 4 il 5 2l g 25 35 15 35 R 6
Siaee B~unilel-1,000 . | 38| 10| 20 | 24 | 17 | 24 | 12 | 28 4 | 14| (a) 2
Saskatchewan «e.....ee 25 8 29 18 28 R3 1L <8 6 18 1 i
Places over 30,000 . | - - - - - - - - - - - -
Pluces 10,000-30,000 | - - - - - - - - - - - -
Places 1,000-10,000. | 10 2 14 4 19 10 25 20 21 30 1011 34
Places under 1,000 . | 26 7 30 20 ak P 16 28 6 17 | (a) 2
Alberta ceccesececea. | 28 6 28 47 | <4 1% 16 26 9 25 a 2
Places over 30,000 .| - - - - - - - - - - - -
Places 10,000-30,000 | - - - - - - - - - - - -
Plzces 1,000-10,000. - - 9 2 i e 20 2 45 486 1LE 38
Places under 1,000 .| 29 7 30 20 ¥7 20 16 28 7 i ] 4.
British Columbia .... | 36 8 28 18 14 16 13 ad 7 28 - 13
Places over 30,000 .| - - - - - - - - - - - -
Places 10,000-30,000| - - - - - - - - - - - -
Places 1,000-10,000. 25 3 15 S p4) Is 12 1l 15 25 8 41
Places under 1,000 .| 37 ] a0 21 14 17 13 24 6 2 1 L

(1) Includes Yukon and Northwest Territories.

(a) Less than one per cent.
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Table 6.--~CANADA AND THE PROVINCES - Proportion of Stores and Sales by Size of Locality

and Annugl Turnover for Selected Kirds of Business (Cont'd.) -

F. Automobile and Usec Car Dealers.

=TT —_—
Annual Turnover:-
| Under $10,000 - | $20,000 - | $30,000 - | $50,000 -~ | 100,000
| Size of Locality £10,000 $19,399 £20,939 £49,999 £92,999 and Over
| Stores|Sales |Stores| Sales | Stores|Sales|Stores|Sales|Stores|Sales [Stores |Sales
B 2. .. 00000 | 13 1 14 2 1 3 17 7 13 A5 24 T8
Places over 30,000 . S~ al 3| (a) ' g L 9 1 14 4 62 94
Places 10,000-30,000 4 L {a) 7 1 7 2 13 4 22 13 47 80
® Places 1,000-10,000.| 10 i 13 2 13 3 20 12 24 27 20 S8
Places under 1,000 .| 22 4 24 11 17 14 19 24 15 53 z p
% Maritime Provinces .. ¥ 1 14 2 18 3 .- 6 28 i | 22 71
Places over 30,000 . 3| () BN T g JSfal 9 ¥ 20 8 62 91
Places 10,000-30,000 3 | (a) 18 3 9 2 3 5 2% ¥ 38 79
Places 1,000-10,000. 7 1 8 1 14 4 18 9 24 20 29 65
Places under 1,000 .| 14 2 Gt L7 2 8 20 20 21 40 4 JES
BHEhEE ooeooevessnsos 2 il 12 i 9 2 20 6 74 11 510 73
Places over 30,000 . 5 | 4l $ 1) 7 1 11 2 15 4 59 93
Places 10,000-30,000 S5 () B § (o) 9 2 24 9 22 16 39 73
Places 1,000-10,000. | 11 s 18 4 1 4 22 14 22 27 17 50
Places under 1,000 .| 27 4 RS 12 12 11 24 33 8 18 5 22
BRI .l0ectossones | 20 | (a) b1 2 £ 3 16 6 19 32 30 77
Places over 30,000 . 5 | (a) § | GaY 6 1 3 1 11 2 66 95
Places 10,000-30,000 4 | (a) 7 | (a) 5 1 12 4 21 12 51 8%
Places 1,000-10,000. | 11 1 14 4 16 6 18 12 2% 28 13 43
Pleces under 1,000 .| 18 ) 25 11 & 12 20 24 16 34 4 16
HSRitoba ... voe0voe | 13 1 23 4 2 B 17 8 18 15 b | 69
Places over 30,000 . 2 Hiela) 41 18 - # yd | ] 18 4 680 94
Places 10,000-30,000 | - - - 2 = - 12 5 33 26 38 67
Places 1,000-10,000. | 11 1 25 8 8 4 28 |- 48 20 v 11 G|
Places under 1,000 .| 18 3 29 14 4] 15 15 18 i5 32 4 13
Saskatchewan .c...cco-. 23 &, 21 7 13 9 15 185 14 s T 47
Places over 30,000 . 4 | (a) i I8 3 1 8 1 Lg 4 67 91
Places 10,000-30,000 | - L] i = 14 3 - b 29 18 57 79
Places 1,000-10,000. | 11 1 w 3 3 3 13 12 26 28 24 53
Places under 1,000 . 28 7 26 186 13 20 15 24 10 28 1 2
lherta &.s.sh..s000. | 15 1 14 3 git7 6 18 i 21 21 15 58
Places over 30,000 .| - - 2 | (a) 15 ¥ - | 3 4 63 24
Places 10,000-3G,000 | - £ ! ¥ 19 3 - - 85 12 56 85
Places 1,000-10,000. | 10 ii I 3 13 53 2e 17 30 39 13 35
Places under 1,000 .| 22 4 19 9 18 15 21 26 19 42 i 4
British Columbia ....| 10 | (a) 6 | 10 2 19 - g 25 17 30 78
Places over 30,000 .| 11 | (a) s | (a) 5 it i} 2 19 y 49 90
Places 10,000-30,000| 25 | (a) - 2 4 - 12 4 25 16 38 80
Places 1,000--10,000. 5 | (a) 4 o 9 B 26 1% 23 26 27 57
Places under 1,000 .| 13 2 u 8 19 10 13 15 27 35 b | 35

(1) Includes Yukon and Northwest Territories.

(a

\

!

Less than one peEr cent.
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Table 6.--CANADA AND THE PROVINCES - Proportion of Stores and Sales by Size of Locality

and Annual Turnover for Selected Kinds of Business (Cont'd.) -

G. Filling Statioms.

Annual Turnover:-
Under $10,000 - | $20,000 - | $30,000 - | $50,000 - | £100,000
Size of Locality £10,000 $£19,999 £29,999 _$£49,099 £99,999 | and Qver
Stores| Sales | Stores|Sales| Stores|Sales| Stores|Sales |Stores|Sales | Stores|Sales
CANADA(1) ....... Bows | 62 18 19 23 10 19 6 19 3 16 | (a) s
Places over 30,000 . 24 6 30 18 21 21 16 24 8 24 ik i
Places 10,000-30,000 34 9 30 R2 1 21 13 25 5 18 1 5
Places 1,000-10,000. 60 25 25 58 10 23 4 14 L 5 - -
Places under 1,000 .| 87 52 10 26 3 1 1 8 | (a) 2 | (a) .
Maritime Provinces .. 75 24 L7 18 6 18 5 24 2 16 - = B
Places over 30,000 . 8 2 24 10 12 3 32 39 24 41 - -
Places 10,000-30,000 3l 9 26 18 iy 20 20 &5 6 18 - -
Places 1,000-10,000, 52 17 26 27 14 24 7 2l & 11 ~ -
Places under 1,000 .| 94 66 4 16 g 14 | (a) 4 ., = - LS
BEBEE . ivieasrevae | 64 17 16 18 10 19 7 23 3 18 | (a) L
Places over 30,000 . 238 5 7 16 Re 2l 18 il 9 24 1 7
Places 10,000-30,000 | 46 13 16 i3 23 32 10 23 5 19 - -
Places 1,000-10,000. | 70 58 a2 39 4 14 4 14 - - - -
Places under 1,000 .| 93 63 5 18 1 6 1 9 | (a) 4 - -
@EBERHIC oios cjare sieioialain e 81 18 20 23 9 18 6 18 5 16 1 7
Places over 30,000 . a% 5 28 15 20 19 by 24 10 25 R 12
Places 10,000--30,000 | 34 9 34 R4 14 L7 Jl 22 6 20 il 8
Places 1,000-10,000. St 24 28 37 10 23 4 50l il 5 - -
Places under 1,000 . | 87 54 hi 1) 28 2 . il 6 | (a) L - -
ManiEeba | .. gigre s oo 8. b 54 16 22 25 3 25 9 26 2 10 - -
Places over 30,000 . 20 6 Bils 20 25 24 20 34 4 &5 - -
Places 10,000-30,000 | 25 10 38 26 25 38 6 10 6 2 - -
Places 1,000-10,000. 63 30 22 Sl 15 39 - - - - - -
Places under 1,000 . | 81 40 13 29 3 L2 3 13 - - - -
Saskatchewan ........ 67 23 1 25 8 1:9 8 2l 2 14 - -
Places over 30,000 . 26 6 29 18 16 1L/t 18 27 11 32 - -
Places 10,000-30,000 | 23 3 R3 16 3l 35 23 46 - - - -
Places 1,000-10,000. S 20 L) 2l 15 29 = 30 - - - -
Places under 1,000 . 80 40 14 2] 5 15 1 2 il i - -
Berta < ocoeren &oe [1VER 19 22 26 L4y 22 4 15 3 18| “(al 8
Places over 30,000 . 30 8 33 23 24 31 i 14 6 2R - -
Places 10,000-30,000 | 12 2 38 2 1le 155) 25 41 6 16 - - .
Places 1,000-10,000. | 71 33 18 23 5 13 1 13 3 16 = -
-Places under 1,000 . | 82 42 14 30 2 9 2 10 - = (a) 4
L
British Columbia .... | 58 19 24 29 1l o5 5 16 2 il -
Places over 30,000 . 29 9 37 28 20 25 9 18 5 20 - -
Places 10,000-30,000 36 12 7 25 24 36 %5 2 - - - -
Places 1,000-10,000. 70 34 18 &l 9 25 3 10 - - = -
Places under 1,000 i 86 53 ik e 2 9 18 9 - ~ = =

(1) Includes Yukon and Northwest Territories.

(a) Less than one per cent.
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Table 6,--GANADA AND THE PROVINCES - Proportion of Stores and Sales by Size of Locallty

and Annual Turnover for Selected Kirds of Business (Cont'd.) -

H. Men's Clothing and Furnishings Stores.

Arnual Turnover:-
Under 10,000 - | $20,000 - | £30,000 - | $50,000 - | $100,000
Size of Locality ¢10,000 $19,999 $20,9939 $49,999 £99,999 and Over
Ptares|Sales |Stores[Sales| Stores|Sales| Stores|Sales]|Stores|Sales |Stores|Sales
CANADA(L) ..vevevenvnn 29 6 28 16 18 17 14 20 8 2 3 20
Places over 30,000 . 24 4 R 12 18 14 15 17 b5 R3 5 30
Places 10,000-30,000 | 20 4 25 12 21 18 20 i 12 29 by 10
@ Places 1,000-10,000. 31 10 35 28 19 26 i.2 2k 5 Tiijs - -
P"laces under 1,000 . | &5 29 22 23 9 20 4 4 | (al) 3 | (a) 6
» Maritime Provinces .. e 7 26 16 18 118 21 34 7 1} il 6
Places over 30,000 . 16 2 28 14 22 117 /e 7 16 Sl 4 19
Places 10,000-30,000 9 2 38 20 21 1) 2l 29 s ] 30 - -
Places 1,000-10,000. 33 9 19 13 i 20 28 L ] 6 < -
Places under 1,000 . 87 41 33 59 - - - - - - - -
QUEDER, sg o0+ abolonaa Sl oe 25 6 &1l 16 20 18 23 19 7 157 4 24
Places over 30, OOO A 193 4 30 14 22 iz 16 20 8 15 5 30
Places 10,000- 30 QOO | 23 5 21, il 23 21 17 26 16 36 - -
Places 1,000~10,000. 38 16 44 44 13 21 3 8 8 11 - -
Places under 1,000 . 87 69 L 31 - - - - - - - -
(OFZ1T0020 o1 o Y SO 3 31 7 28 16 i, 16 153 19 8 22 3 20
Places over 50 000 . 293 5 <6 12 15 12 [ 14 12 26 6 Sl
Places 10,000- 50 000 | 19 & 27 13 21 18 20 26 11 H44 2 13
Places l,OOO-l0,000. a2 Jig 37 Sl 20 28 9 20 2 9 - -
Places under 1,000 . | 78 34 8 10 6 15 y/ R4 - - 1 17
Manitoba .....c. A o 26 29 16 19 20 13 25| iy 30 1 7
Places over 30, OOO . 26 5 2% L2 20 20 15 22 % 29 3 12
Places 10,000- 50 Q00 | 25 & - - - - 50 556 25 42 - =
Places l,OOO~l0,000. 19 8 56 4z 13 16 6 I 8 R2 = -
Places under 1,000 . 46 1L 18 14 27 40 - - 9 25 - -
Sagkatchewan ........ 26 6 21 12 21 21 21 29 3 20 2 12
Places over 30,000 . 1 2 18 6 20 1535 26 26 18 28 8 25
Places 10,000-30,000 | 14 4 - - 29 24 43 A7 14 25 - =
Places 1,000-10,000. 20 5 20 11! &il 3g R3 36 6 15 - £3
Places under 1,000 . 56 6 53 24 7 18 4 12 - - - =
AUERYB 13 5 iverotbs T8 6rs 0 o 31 9 26 15 18 g 14 21 9 25 2 13
Places over 30,000 . S 6 L 7 19 14 18 20 14 31 5 e =
» Places 10,000--30,000 8 P hl7/ 7 3% L) il 22 25 46 - -
Places 1,000-10,000. il 156 46 e 12 18 b R4 - = - =
- Maces under 1,000 . 4?2 20 39 40 3 R3 6 A7 - - - =
British Columbia .... 30 6 52 16 % &L, 10 12 10 2l S 34
Places over 30,000 . 26 5 &l 12 7 4 16 1 13 21 10 4.
Places 10,000-30,000 | 78 17 . = - - - - ! 1L L 5
Places 1,000-10,000. 28 7 38 28 20 26 6 12 8 2/ — -
Places under 1,000 . 47 23 32 35 21 42 - - - - = 3

(1) Includes Yukon and Northwest Territories. (a) Less than one per cent.



Table 6.--CANADA AND THE PROVINCES - Proportion of Stores and Sales by Size of Locality
and Annual Turnover for Selected Kinds of Business (Cont'd.) -

I. Family Clething Stores.

—— - —

e

o —— e - R s s X BesLS e
Annual Turnover:—
Under $10,000 - | $20,000 - | $30,000 - | 250,000 - | $100,000
Size of Locality £10,000 £19,9299 £29,992 £49,993 £99,999 and Qver
Stores|Sales | Stores|Sales| Stores|Sales| Stores|Sales| Stores|Sales!| Stores|Sales
(ORISR )L LY Lk, oL, 28 5 28 ¥, 15 10 172 18 13 R4 5 24
Places over 30,000 . 25 3 25 8 14 W 13 10 L4 21 ) Sl
Places 10,000-30,000 | 14 2 29 9 16 8 1e, 16 12 9 10 4¢
Places 1,000-10,000. | 17 3 o8 | 4 15 3 2l ar 15 o9 2 19
Places under 1,000 .| 44 14 30 29 16 26 8 &l P 4 i G
aritime Provinces .. 15 2 26 ©) 3 7/ 25 22 15 24 6 36
Places over 30,000 . 23 3 2 8 4 2 19 20 23 36 4 3
Places 10,000-30,000 | 12 i 27 5 5 6 19 Nz 4 5 23 L
Piaces 1,000-10,000. | 11 i 24 10 14 < 30 31 20 34 1 15
Places under 1,000 . 25 4 33 25 25 38 17 33 - - - -
BREVCC R o' 5 Al « o 5iaae | (119 3 29 L5 16 iz 18 21 U 30 3 21
Places over 30,000 . 16 & 28 9 N7 al(n) 14 pit 18 28 i 39
Places 10,000-30,000 6 ! 33 14 7 13 22 24 19 38 B 10
Places 1,000-10,000. 20 5 30 a7 15 s 28 32 13 31 - -
Places under 1,000 . | 69 30 19 31 8 e 4 17 - - - -
QBRI OF . oalsaimereis s s ioka s 26 5 30 12 14 118 15 19 JLl R4 4 29
Places over 30,000 . 32 4 2 12 13 10 L2 14 10 R3 6 il
Places 10,000-30,000 | 21 3 il 10 1) 9 14 14 9 14 10 50
Places 1,000-10,000. 21 5 31 16 12 i 19 25 15 34 2 9
Places under 1,000 . 35 11 26 3 19 27 8 21 2 10 - -
MEBLTODE, viov oo v o aioisisie 18 2 24 7 52 16 8 7 & 5 15 63
Places over 30,000 . 29 2 14 2 21 7 - - - - 36 89
Places 13,000-30,000 - - - - 50 24 25 17 - - 25 59
Places 1,000-10,000. | - - 35 17 47 40 13 21 7 22 - -
Places under 1,000 . 60 26 40 74 - - - - - - - -
Saskatchewan ........ 18 1l 26 4 kL 2 18 6 JHL i 18 80
Places over 30,000 . 25 g - - 13 1 - - JE 3 50 96
Places 10,000-30,000 | - - - - - - - - - - 100 | 100
Places 1,000-10,000. | 13 2 55 13 5 8 22 20 13 23 4 34
Places under 1,000 . | 40 10 40 42 - - 20 48 - - - -
ETaR . .|, sk oo a e ol TS 3 25 11 R0 15 16 16 14 32 5] 3
Places over 30,000 . 41 4 8 2 L 8 - - 13 35 T 51
Places 10,000-30,000 | - - - - - - 60 38 40 62 - =18
Places 1,000-10,000. | - - 50 L7 28 16 1H ¥ 17 Sl 5 L4
Places under 1,000 . | 31 L 3L 27 25 37 13 25 - - - -
ST UishEColumbia & 56 31 4 17 7 16 it 18 16 10 2 1C 41
laces over 30,000 . 22 1! 7 gL 14 5 L 14 (4 9 29 70
Places 10,000-30,000 | - - - - - - - - - - - -
Piaces 1,000-10,000. | 13 2 13 6 20 15 27 24 27 53 - -
Piaces under 1,000 . 50 16 27 21 14 21 4 Jiis - - S 31

(1) Includes Yukon and Northwest Territories.



J. Women's Ready-to-Wear Stores.
_— = — e
Annual Turnover:-
Under ¢10,000 - | ¢20,C00 - | $30,000 - | $50,000 - $100,000
Size of Locality £10,000 $19,999 $20,999 £49,999 £99,999 and Over
Storeq Sales| Storeq Sales|Stores| Sales|Stores|{Sales| Stores|{Sales| Stores|Sales
GIRADR(Y) ..-.... s 5% 5 21 9 U3 10 17 20 auj 24 5 32
Places over 30,000 .| 28 4 18 7 14 8 18 7/ 14 24 8 40
Places 10,000-30,000 | 17 3 24 oL 13 10 29 85 14 29 3 13
Places 1,000-10,000. | 44 15 32 28 11 16 8 20 4 17 il 5
Places under 1,000 . 85 55 1k 21 2 L 9 il 7 ill 10 - -
®Maritime Provinces .. | 33 B = % 29| 28l & o | 28 1 6
Places over 30,000 . i < 23 11 20 17 30 42 10 26 - -
Places 10,000-30,000 | 18 2 37 13 9 6 18 19 9 24 G 36
Places 1,000-10,000. | 40 1 20 11 10 10 20 38 10 3% - -
Places under 1,000 . | 100 { 100 - - - - - - - - - -
RIS 3o s v saons ) 5 22 10 15 9 16 19 12 26 6 Silk
Places over 30,000 . | 17 2 24 8 186 10 20 20 15 26 8 34
Places 10,000-30,000 | 44 12 20 11 i i 13 19 13 36 3 15
Places 1,000-10,000. | 79 48 18 40 - - 3 13 - - - -
Places under 1,000 .| 91 75 9 a5 - - - - - - - -
(OEMIERTIO) | © Snars o 5aa oso 5o 33 6 23 11 12 10 18 23 10 21 4 29
Places over 30,000 . 3 6 19 8 18 9 15 17 10 20 6 40
Places 10,000-30,000 | 11 2 25 Jut 13 10 34 39 18 28 2 10
Places 1,000-10,000. | 41 14 3 3l 9 13 8 21 4 15 1 6
Places under 1,000 .| 7% 27 13 18 4 10 4 19 4 26 - -
MBREFEODIE. Lt 'oie » s 0is e | 22 3 186 6 22 13 18 18 186 28 6 k2!
Places over 30,000 . L) 2 14 5 20 10 57 13 23 3% 9 iy
Places 10,000-30,000 | - - 25 14 25 20 50 66 - - - -
Places 1,000-10,000. | - - 33 18 50 55 L7 27 - - - -
Places under 1,000 . | 100 | 100 - - - - - - - - - -
Saskatchewan ........ 2] B 26 i) 18 14 19 24 L4l 24 5 28
Places over 30,000 . 4 (a) 8 2 27 14 38 28 15 24 ALk 22
Places 10,000-30,000 | - - 33 20 % 30 34 50 - = - -
Places 1,000--10,000. | 21 5 53 47 5] 8 5 8 1 %2 - -
Places under 1,000 .| 78 33 11 20 Jal 411 - - - = - =
AT Een I SR 36 4 14 4 8 3 1'3 1 19 29 13 49
Places over 30,000 .| 11 | (a) - - - B 21 10 39 30 29 60
™ Places 10,000--30,000 1'% & - - 1e S 25 2l o8 46 U 26
Places 1,000-130,000, 33 16 44 41 17 2T 8 16 = - — ¢
« Places under 1,000 .| 89 e LI 28 - - - - - - -
British Columbia ....| 46 7 16 2 = 9 /4 3 L& 21 48
Places over 30,000 . 38 4 11 3 & S 11 9 13 24 14 55
Places 10,000.--30,000 33 g - - 67 88 - - - - - -
Places 1,000-10,000. 49 18 24 21 R0 29 2 i/ 2 3 3 17
Places under 1,000 . 85 65 1153 35 - = s - & = - -
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Table 6.-—~CANADA AND THE PROVINCES - Proportion of Stores and Sales by Size of Locality

and Annual Turnover for Selected Kinds of Business (Cont'd.) —

(1) Includes Yukon and Northwest Territories.

(a) Less than one per cent.
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Table 6.-—-CANADA AND THE PROVINCES - Proportion of Stores and Sales by Size of Locality

and Annual Turnover for Selected Kinds of Business (Cont'd.) -

K. Shoe Stores.
W‘T—_‘ —_— —— —
Annual Turnover:-
Under $10,000 ~ | $20,000 - | $30,000 - | $50,000 ~ | $100,000
Size of Locality | 810,000 $19,999 $29,999 $49,999 $99,999 and Over
|[Stored Sales| Stores| Sales| Stores|Sales|Stores|Sales |Storeg|Sales| Stores|Sales
CRNARE(Y) Jc.:...0... | 39 8 2k 17 13 15 14 25 i 22 2 13
Places over 30,000 . 24 4 26 il 16 iLE 19 25 il ol 4 19
Places 10,000~30,000 16 3 23 12 23 20 26 37 il 28 bl 2
Places 1,000-10,000. 50 22 34 | 39 2| 5| 16 | (a) § " .
Places under 1,000 .| 92 | 72 8 28 = 3 d - " - " -l
Maritime Provinces .. 31 8 2 19 18 21 18 33 5, 15 il 4,
Places over 30,000 .| 16 4| 19 10 27 21 22 | 28 13 | 29 Z g A
Places 10,000-30,000| 15 2 8 2 | LI 54 | 67 8 M|l e
Places 1,000~-10,000. 35 13 39 36 16 25 10 26 - - - -
Places under 1,000 .| 89 74 Bl 26 - - - - - - - -
BER o :cvouvoscdscos | | BT 7 24 15 14 15 b 28 9 30 1 8
Places over 30,000 .| 21 4 26 12 17 13 <1l 7 13 34 @ 10
Places 10,000-30,000 | 18 5 29 18 31 32 14 22 8 23 o -
Places 1,000--10,000. 67 38 30 49 - - 3 13 - - - -
Places under 1,000 ., 98 90 2 10 - - - - - - - -
Ontario (..coencvoeos | 41 10 7 20 12 14 18 25 6 18 < 15
Places over 30,000 . 28 5 29 15 12 10 18 24 3 2l 4 25
Places 10,000-30,000 | 15 3 23 i 22 19 27 36 3é 7 1 3
Places 1,000-10,000. 151 25 33 40 12 23 3 10 Jl 2 - -
Places under 1,000 . 92 78 8 22 - - - -~ - - - -
MERIEEDA) - s covseccss 29 4 s 7 1@ 13 15 18 22 45 2 13
Places over 30,000 . i ik iles 5] 26 16 22 20 26 42 4 15
Places 10,000--30,000 25 6 25 12 - - - - 50 82 - -
Places 1,000-10,000. | 75 | 46 25 T S - i 4 ¥ 3 4
Places under 1,000 .| 100 100 - - - - - - - - -
Saskatchewan ..ccsoee 44 6 i ) 18 22 23 58 5 16 2 12
Places over 30,000 . 6 i 18 8 35 &5 &3 25 12 e 6 18
Places 10,000-30,000| - - - - - - 100 | 100 ~ - - -
Places 1,000-10,000.| 50 | 11| - - 20| 28| 30| 1| - - .
Places under 1,000 .| 100 | 100 - - - - - ~
ABerta sccccvnocioso | 44 9 20 14 10 12 20 40 4 13 2 12
Places over 30,000 . 24 6 16 ) 13 g 29 44 5 ik 3 17
Places 10,000-30,000 13 S 25 1=k 25 23 5 61 - - - -
Places 1,000-10,000. 55 14 36 36 - - ~ - ) 80 - -
Places under 1,000 .| 83 86, % 45 | - - - - & » - = 4ol
British Columbia ....| 34 6 28 16 16 18 12 19 g 18 % ik
Places over 30,000 . 28 4 21 9 2 15 LS 17 9 20 6 35 M
Places 10,000-30,000 25 4 12 5 12 10 25 29 25 58 - -
Places 1,000-10,000.| 28 10 45 38 17 26 10 26 - - -
Places under 1,000 .| 68 39 38 61 - - - ~ - - -

R

(1) Includes Yukon and Northwest Territories.

(a) Less than one per cent.
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Table 6,--CANADA AND THE PROVINCES .. Proportion of Stores and Sales by Size of Locality

and Annual Turnover for Selectell Kinds of Business (Cont'd.) —

L. Hardware Stores.
| Anmual Turnover:-
Under $10,000 - $20,000 - $30,000 - | $50,000 - | $100,000
Size of Locality ”Jg;ogzygyw__gf%%}ggg_u_ f2¢r . 999 $49,999 -298.939 | and Over
“phiitas S Storeq Sales| Stored Sales| StoresiSales| Stores|Sales| Stores|Sales|Stores|Sales
RN ) 5.s:oc:.v0. | 32 7 gLl v 26| "Wl 22 P e 6| 18 -]
Places over 30,000 . 53 i 29 1Ll -5 12 i1 15 8 18 4 53
¥laces 10,000-30,000 16 & 16 5 19 10 18 15 18 28 13 42
® Places 1,000-10,000. 18 3 27 14 21 il 20 7 Jik 24 & 15
Places under 1,000 . 40 | 16 & T s 14 23 /4 17 2 i (a) &
® Yaritime Provinces .. 29 4 29 14 jjics <) 12 16 15 25 6 &g
Places over 30,000 . | 17 4 44 26 11 10 1 27 sl &5 - -
Places 10,000 30,000 18 (a) ) il 9 2 9 4 3 5 46 88
Places 1,000-10,000. & 4 24 12 1115 3 14 20 16 35 4 16
Places under 1,000 . 48 15 41 51 ) 6 4 12 4 16 - -
BUEREEH 5 oi 5 dro o o/l v dk 36 5 24 i3 14 12 & 1174 8 18 5 35
Places over 30,000 .26 4 3ill 1z 15 11 12 14 10 18 6 40
Places 10,000-30,000 16 & 25 10 &3 14 14 155 10 16 12 45
Places 1,000-10,000. | 32 5 19 11 18 67 19 27 9 Re 2 18
Places under 1,000 . | 81 3F 10 2l 2 9 il 38 - = -
Q=i v o0 5,81 50 aiwrs 29 7 31 18 18 17 12 19 7 19 & 20
Places over 30,000 . 39 10 &l 21 16 19 8 14 & 10 3 26
Places 10,000-30,000 174 & 14 o 19 10 20 37 20 352 10 33
Places 1,000-10,000. 14 3 30 15 ) 18 <0 26 10 &3 3 S
Places under 1,000 38 14 39 36 14 2R 6 J 55 a v 1 6
Manitoba . .cc.nercceo 38 10 36 24 il 12 10 18 4 iLils 1 28
Places over 30,000 . | 50 5 15 5 8 3 1l 9 i 0! 14 4 64
Places 10,000-30,000 | - . 1174 4 17/ 8 33 3l 32 S - -
Places 1,000-10,000. | 21 8| B8 | 8|l 22 15 25 | 28 4 8 drl _am
Places under 1,000 ., | 40 18 42 45 11 19 6 15 i 3 . -
Saskatchewan ........ 3 I i Gl i) 19 9 20 4 15| “6s) B
Places over 30,000 . | 21 4 16 6 : - 2% 28 26 44 5 18
Places 10,000-30,000 | 33 5 12 2] 17 AL ' - 53 7% e
Places 1,000-10,000. | 12 2 27 '3 a7 ) 29 35 3 28 & 9
Places under 1,000 . | 41 1 b 39 40 & 23 6 16 i. 4 - -
ASNRETGE ¢ 5 8.5 o 0005 50 26 7 35 23 20 2l i3 20 5 13 e 16
Places over 30,000 . 35 6 8 & 16 9 19 18 14 22 8 42
" Places 10,000-30,000 15 il - - 14 5 14 5] 14 sl 43 75
Places 1,000-10,000. | 13 a 29 7 7 26 21 52 10 23 - :
Places under 1,000 , 8 10 42 35 19 26 9 18 a % (a) 4
® pritish Columbia .. .. 30 i eV i2a 15 21 21 14 22 g £5 & 10
Places over 30,000 . 28 9 ) 20 14 16 10 18 8 29 il s
Places 10,000-30,000 ~ - 20 13 20 14 60 U] - -
Places 1,000-10,000, 24 5 22 11 ped! L e 22 12 26 3 1¢
Pleces under 1,000 31 8 21 L 15 3l 36 15l 20 6 21 :
S P T et TS ASEE A CR L] PR (EW (e

(1) Includes Yukon end Northwest Territeries.

(a) Less than one per cent.




Table €,-=CANADA AND THE PROVILCES -

Propontion of Stores and Sales by Size of Locality
and Annual Turnover for Selected Kinds of Businegs (Cont'd.) -

M. rniture Stores.
Anmual Turnovers-
| Under $10,000 - | $20,000 - | $30,000 - | $50,000 - | $100,000
Size of Loeality | $10,000 $19.999 $29.999 $49.999 $99,999 | and Over
s _Etoms Sales|Stores|Sales |Stores|Sales|Stores|Sales |Stores|Saleg|Stores|Sales
CIERA Y ) Ldbenecnnns 36 5 28 9 14 3 10 i J1(0) 21 8 45
Pilaces over 30,000 . RS R 16 3 13 S 10 5 18 19 20 66
Places 10,000-30,000 | 16 2 18 6 it 6 2R 19 22 35 10 32 o
Places 1,000-10,000, { 30 8 e 2R 20 Q5 Ji Call 5 14 2 9
Places under 1,000 . |79 47 16 30 4 13 3 4 | (a) 6 - -
daritime Provinces .. | 26 | 3| 20| e | 14| 9| 12| 11| 16| 25| 12 | 26®
Places over 30,000 , 12 i ik 3 6 2 23 L5 25 24 24 %]
FPlaces 10,000-30,000 15 1 - - - - 14 4 14 1111 57 84
Places 1,000-10,000, | 21 4 29 14 2l 20 10 13 17 38 2 11
Piaces under 1,000 ., 80 43 10 20 10 31 - - - - - -
BREREC wv%oo«his amesas |~ 3L 3 2l 7 L5 9 10 8 2 20 1 56
Fizces over 30,000 . 18] i 13 2 16 5 i) 5 20 17 27 70
Laces 10,000-30,000 | 20 a 25 10 6 4 25 26 18 39 6 19
Places 1,000-10,000. | 39 110 30 26 AL 31 5 i3 3 15 il [
Flaces under 1,000 .| 74 33 13 26 13 41 - - - - - -
Untario ceevecesessss | 36 5 25 HLI 13 10 i & 3 20 6 41
Places over 30,000 . 24 & 23 5 14 5 6 4 18 cal 15 63
Places 10,000-30,000 | 1§ e 157 5 15 9 23 20 21 | &4 9 30
#laces 1,000-10,000. | 28 4 33 23 19 23 14 26 3 8 3 13
Places under 1,000 .| 77 45 19 35 2 6 i 4 i 10 - -
RENITGOBAY oiassit  oislelslo o s 50 il 19 L3 13 14 2 25 7 3 30
Flaces over 30,000.. 30 S 20 6 10 [ 30 33 - - 10 51
Places 10,000-30,000 ( 34 10 - - - - 33 41 33 49 - -
Pleces 1,000-10,000. | 22 3 45 45 33 5% - - - - -
Places under 1,000 .| 100 | 100 - - - = - - - - - -
faskatchewan c...o0..e 50 9 i L 1L ik 10 iL%, 14 41 2 vl
Fiaces over 30,000 .| 14 1 - - 14 5 14 6 43 47 15 4]
_Places 10,000-20,000| - - ~ - - - - - 100 | 100 - -
#laces 1,000-10,000. | 32 8 all 14 21 24 16 2% L] 7 - -
Flzces under 1,000 .| 93 87 i 13 - - - - - - - -
MEberte ...ioc0000.0c | 43 4 19 6 10 5 4 8 8 12 16 70
tf'laces over 30,000 .| 19 L L B IS 1 - - 12 4 6 5 S0 89
Fiaces 10,000-30,000 | - - - - 40 p - - - 60 81 - -
Places 1,000-10,000. | 44 24 39 44 i157 32 - - - - - -
Flaces under 1,000 .| 92 i 8 29 - - - - = - - 1R
British Columbia .... | 37 7 2all 10 15 e 9 1l ug 26 8 32
P"laces over 30,000 .| 44 6 9 4 5 8 5 5 18 31 s 46
ilaces 10,000-30,000 | - - 50 R2 - - - - 50 78 - -
“laces 1,000-10,000. | 23 6 33 R3 23 el 14 34 4 10 -
Fiaces under 1,000 .| 656 a9 33 35 - ~ 1) 36 - - - -

1) Tncludes Yukon and Northwest Territories.

(a) Less than one per cent.



Table 6.--CANADA AND THE PROVINGES - Proportior, of Storeg and Saleg b

35 -

and Annual Turnover for Selected Kinds of Business {Cont'd,) -
N. Coeal and Wocd Yards.

ize of Localit

Annual Turnover:- |
Under $10,000 - | $20,000 - | $30,000 - | $50,000 - | $100,000
Size of Locality | $10,000 ~$10,999 | $29.999 $99,999 and Qver
Ptores|Sales| Stores|Sales|Stores|Sales Stores|Sales|Stores Sales
BREDACY) .o oe e csonna | 39 4| 18 6 9 § 13 22 8 51
Places over 30,000 . 28 & 1e 3 8 3 147 1.7 17 67
Places 10,000-30,000 | 31 3 11 3 10 8 25 41 8 34
Places 1,000-10,000. | 35 6 ] 0s 13 13 10 28 3 13
Places under 1,000 . | 68 23 19 24 5 14l 3 20 il 9
Maritime Provinces .. | 38 3 11 3 9 4 12 8 17 21 13 61
Places over 30,000 , | 40 2 5 - 10 3 15 - 10 S 20 78
Places 10,000-30,000 | 15 L 15 2 - - 8 3 31 R7 31 6"
Places 1,000-10,000. | 25 P 14 4 13 8 16 15 25 43 7 245
Places under 1,000 . | 74 P4 13 13 4 6 - - 4 16 5 43
BRERRE --oon ol s uma o | 49 6 18 9 10 i 10 | ] 7 15 6 51
Places over 30,000 . | 34 4 22 7 M 6 13 10 10 15 9 58
Places 10,000-30,000 | 61 9 12 7 5 5 9 13 8 23 5 43
Places 1,000-10,000. | 55 17 23 23 9 16 10 30 31 14 - -
Placesg under 1,000 . | 85 52 /i 3t 8 18 1 6 - - 1 5%
BRI . coccocesasae | RD 2 16 1 10 5 18 13 20 25 2l b1
Places over 30,000 . | 10 | (a) 8 1 7 2 20 7 27 18 28 Ve
Places 10,000-30,000 | 20 2 8 3 13 6 17 3 34 49 8 R0
Places 1,000-10,000. | 20 3 22 10 15 12 27 33 13 28 & 14
Places under 1,000 . | 54 17 26 24 v 11 T 16 6 25 | (a)
MRRRteba .n::0coccace | 4B 4 17 6 8 3 3 ) 9 15 13 B
Places over 30,000 . | 35 2 15 - 4 i 8 4 14 13 24 L 4
Places 10,000-30,000 | 23 2 18 8 18 10 18 17 6 10 AL N
Places 1,000-10,000. | 58 20 16 14 186 28 5 18 5 20 -~
Placesg under 1,000 . | 65 7 19 4 2 4 8 5 6 30 -
Saskatchewan ........ 53 8 13 10 5 5 8 13 e 31 4 33
Places over 30,000 . | 21 2 BL 5 8 4 11 7 26 53 13 49
Places 10,000~30,000 | - - 15 3 8 4 31 21 38 45 8 27
Places 1,000-10,000, | 43 14 30 a3 7 10 13 28 v 26 -
Places under 1,000 . 86 57 12 &5 2 8 - - - - -
BERETTR oos0800e85009 | TR 24 2ill 28 5 Ll - bl 8 il 5]
Places over 30,000 . | 52 9 35 23 4 5 - - 4 10 5 [
Places 10,000-30,000 | - - - - - - - - - - -
Places 1,000-10,000. | 63 34 25 40 i1 26 - - - - -
Places under 1,000 . | 86 55 iz 3R el L - - - - -
British Columbia .... | 44 5 23 10 8 | 8 6 7 11 28 8 45
Places over 30,000 . 39 3 20 6 6 3 8 8 13 R3 14 57
Places 10,000-30,000 | 40 8 20 6 - - - - 40 86 - -
Places 1,000-10,000. | 48 10 24 49 14 18 4 4 10 32 a I
Places under 1,00C . | 586 17 32 37 6 18 3 9 3 Q1 ~ -

(1) Includes Yukon and Northwest Territories.

(a) Less than one per cent.




i -

Table €.,---C ND_ THE PROVINCES -- Pro ion of Stores and Saleg by Size of Locality
and Annual Turnover for Selected Kinds of Business (Contfd.) -
0. Drug Stores.

Annual Turnover:- :
Under $10,000 - | $20,000 - | $30,000 - | $50,000 - | $100,000
Size of Locality 00 | $19.999 : 999 $49.999 $39.999 | and Over
] res| Sales| Stores|Sales Stores' Sales |Stores|Sales| Stores|Sales| Stores|Sales
GENERALT) o eocceecsss 26 7/ 35 24 22 24 18 an 4 13 ¥ e
Places over 30,000 . 1104 & 36 18 27 ee 16 el 4 17 3 19
Places 10,000--30,000 9 & 34 20 26 25 24 36 6 15 i 2
Places 1,000-10,000. | 23 7 o | @) 32| 9l 9 2 6 | (a) 1,
Places under 1,000 . | 62 34 30 | 42 6.1 18 2 7 (e Bl = N
Maritime Provinces .. | 20 6 41 30 24 29 1¥ 20 3 10 1 5 4
Places over 30,000 . 20 6 38 R3 1o 18 15 23 5 13 5 17
Places 10,000-30,000 | 10 3 42 29 25 27 18 29 5 g - -
Places 1,000-10,000. 14 4 42 3l . 38 1L T 2 8 -
Places under 1,000 . 48 23 43 56 9 21 - - -- s
PREHEC olecicusod0dsnn &7 5 e 21 26 R3 13 22 5 13 2 16
Places over 30,000 . Dl 3 37 19 25 2 18 R3 6 14 3 20
Places 10,000-30,000 | 14 4 29 17 | - 30 30 18 26 8 18 1 5
Places 1,000-10,000, 56 20 26 34 16 36 L 6 il 4 -
Places under 1,000 . 96 83 4 17 - - ~ - ~ - - -
BIEEDRI0 % ovovnooeein 19 5 37 R3 R4 R4 14 B 5 15 1 i
Places over 30,000 , 9 2 33 16 30 R4 16 19 9 <0 3 18
Places 10,000-30,000 9 3 32 18 26 24 27 » 8 15 | (ol 1
Places 1,000.-10,000. | 19 ¥l &l %] 21 200 @1l 2 2 i .
Places under 1,000 . | 55 [ “30 &3 41 8 18 4 el : =
MBnitoba .:cco.800n-0] 30 9 35 27 18 2% 14 26 2 5 i 13
Places over 30,000 . 1074 4 Bie 20 24 28 2 30 3 6 3 17
Places 10,000-30,000 | - # o g0 | 20| 20 20| ST - : - £
Places 1,000-10,000. AL/ 8 40 34 555 42 10 1) - - -
Places under 1,000 . 57 B5e | 855 44 4 8 3 8 iL /4 - -
Saskatchewan «....... | 50 20 30 30 15 23 8 18 B 2% Rl 8
Places over 30,000 . 10 2 36 19 27 25 19 26 4 B 4 &N
Places 10,000-30,000 [ - - 37 R3 25 P4 38 56 - . - -
Places 1,000-10,000, | 16 Ry E 2 %Y el N 1 A =
Places under 1,000 . 70 48 29 48 i 4 - - - 5 .
BEMIETED G156 o o0 5316 s 00 3l ik R9 24 o) 30 7 15 3 i il 7
Places over 30,000 . 9 Cx 29 15 39 31 10 13 10 5 3 14
Places 10,000--30,000 | - - 28 A 31 3L S 33 B8 15 -~
Places 1,000-10,000. - - 40 R6 43 43 15 Rl - g s
Places under 1,000 .| 63 36 k5 32 9 20 2 8 1 4 -
Britigh Columbia .... | RR2 6 43 29 18 19 10 18 8 18 1 10
Places over 30,000 . | 17 5 48 k9 16 16 9 14 7 18 3 13
Places 10,000-30,000 |- —~ - 67 36 kil 8 513 20 ilsils 36 -
Places 1,000-10,000. 16 4 il 19 R4 23 20 30 9 R4
Places under 1,000 ., 38 15 42 42J L5 28 4 10 3 8 =

(1) Includes Yukon and Northwest Territories. (a) Less than one per cent.



Table 7 .,---CANADA AND THE PROVINCES - Humber of Persons Per Store and Saies Per Capita

for Kind-of-Business Groups by Size of Locality

v

R

—r

S —

All 30,000 - 10,000 - 1,000 -
Localities |OVer 100,000 | “155 509 30,000 10,000 Under 1,000
Kind-of-Business Group (2) |sales Sales Sales Sales Sales Sales
Number | Per |[Number| Per [Number| Per |Number| Per |Number| Per |Number| Per
Capita Capita Capita Capita Capita Capita
$ $ $ $ $ 3
CANADA - Total, All Stores(l) 83|265.56 72 1503.76 721479.58 71140332 9B [355:05 aln B IS P s
Food group . ..... ” - 232| 59.31 1641108.27 173(103.02 1761105.90 8l 9585 598, 8IS 165
Country general stores Fo 87l 22405 - - - - - - 1,045| 34.48 488 | 35.34
General merchandise group .. | 3,489| 43.51) 2,335/128.31| 2,743| 91.02| 1,686| 59.27| 1,524 | 23.48(13,909| 1.71
Automotive group .......... 786 36.81] 1,066| 58.05 WSEl 78,95 7251 65.90 484 | 61.59 Bsa I, 52
Apparel group ... .. o 991| 21.20| 558| 45.05| 615 52.71 598 42.42| 499 28.11} 4,443| 1.19
Building materials group swo | 1,719| 15.63| 2,136| 20.28f 1,838| 22.35| 1,824| 27.57| 950| 29.45] 1,901 7.31
Furniture and household group | 3,255| 9.80| 2,474| 21.67| 1,829 26.82| 1,609| 19.34| 1,397 | 10.61|12, 508 .48
Restaurants, cafeterias and
eatImE-D] AdB8. | playens gt wis s 1,850 7.32] 1,235| 18.38( 1,240 15.06| 1,430| 8.29 1,205 | 7.19] 3,477 123
Drug stores .....ccou..c.ov. | 2,916| 7.41| 2,066| 14.22| 2,008| 14.4€| 2,182 11.94| 1,550 | 11.73| 6,030| 1.62
A1l cther stores .........c. 444 | 42.5] 4021 83 54 S i 422 CR.TU e | =2 Dt 947 | 10.09
Maritime Provinces - Total,
IAIRINSIEOREGT #:. 510 5 0.0 o /oin0 (i0.0:00.3 861195.88 - - 62(480.18 70507 .25 53 1362..38 181781 S8 3 ek
Food group ...... ek 199| 41.55 - - 127(107.80 133| 83.76 1281 89.29 2894 14482
Country general stores Ao Sl 278 - = - - - ~- 1,067 | 33:74 410 37.09
General merchandise group .. | 3,957| 22.1% - 2,670| 85.81| 2,022|207.53| 1,330 | 35.85(16,460| 1.14
Automotive group ......05000, 972| 29.64 - - 1,20Q] - 75:R7 826 64.47 585 70.32| 1,184| 6.25
APRAREL BTOUD « 4 vsas-nnve e | 1,288 1866 - -~ 488 54.69 630{ 47.91 483 | 37.21| 6,550 .
Building materials group woss || bS04 ) I8m25 - - 2,094 18.25| 2,846| 22.40| 1,177 | 22.22|11,887 .86
Furniture and household group | 4,102| 6.32 - - 1,810| 23.64| 2,022 20.00| 1,654 | 11.27 |16,893 » 39
Restaurants, cafeterias and
eating places si.es.vsnsuns 2,437 230 - 1,387 110,90 | 13582 GwslY TR Sel8| 5,788 LR
Drug stores. s.sssoumagwroas| DebfB| 5.66 - - 1,443 17.11} 1,921} 11.30] 1,480 13.69 [14,589 .76
All other stores c.vvouuuons 631{ 23,18 - - 408 86.71 B9 43541 390 | 43.61 3481 4.34
(1) Includes Yukon and Northwest Territories. (2) Number of persons per store.

— Lg L



Table 7.—-CANADA AND THE PROVINCES — Number of Persons Per Store and Sales Per Capita
for Kind-of-Business Groups by Size of Locality (Cont'd.) -

————— W
All 30,000 - 10,000 - 1,000 -

St - (Oer 100,000 || Chosiasn 30,000 13000 i et 415 000

Kind-of-Business Group (1) |Sales Sales Sales Sales Sales Sales

Number | Per |Number | Per |Number | Per |Number| Per |Number| Per [Number | Per
Capita Capita Capita Capita Capita Capita

$ 8 $ 3 3 s
Quebec - Total, All Stores ... 84|2268.54 69 |440.00 0@ |R37 .58 81]263.74 65(206.13 114| 54.48
G E RO Gos e 5 oro 1o o700 81w 187| 64.79 140 |124.51 1684 | 90.27 169 | 889 150 62.256 S0 i 1:2.08
Country general stores ..... 9611 17.53 - - - - - - 746| 39.41 483 29.38
General merchandise group .. ?,R33| 29.65( 1,614| 74.40( 2,467 | 21.59| 1,206| 27.71| 1,357| 11.25} 7,131( 1.08
Automotive group ....os.es.s. | 1,251] 24.96| 1,445]| 44.77] 1,850| 24.33| 1,145| 41.83 887 (V1209800 My B4 |- 5,08
IAERAREI IBROUD. —ceoloiaismin « o & & by 26N 81 986 546 46.58 740 | 37.20 75| 26.9% €88 1518 108, G «98
Building materials group son | 3,274 10.35| 2,373 19.41( 4,182| 10.60] 2,498| 16.44| 2,024| 13.12 | 7,306 .94
Furaiture and household group | 3,540| 10.50| 2,666 | 23.02| 3,006 | 14.86| 2,027| 14.79| 1,897| 7.02 [12,405 -42

Restaurants, cafeterias and
eating plases c.s.sc00se00 | 5,107 5.99| 1,648| 15.89| 2,915| 3.57| 2,631| 3.32| 2,873 1.59 [15,847 . &8
Drug stores .....occecosvoss | 4,368| 5.17( 2,572 11.20| 3,436] 7.00| 3,171| 7.96| 2,873| 3.72 [25,337 .10
All other stores ....oso500 484| 36.34 425 80.23 795| R8.16 563| 40.81 446 25.67 526( 4.53
Ontaris - Total. All Stores .. 80320, 54 74 |548.25 89 |478.88 67 (457 .45 501391.55 120 | 86.47
Food group «.... amd 41| 74.58 192 [105.66 191 {124.45 188 [125.88 160]110.37 4391 20.68
Country general stores S el B 2 o)L [T - - - - - - 1,930 18458 587 ) 27.64
General merchandise group .. | 3,505| 52.56| 3,347 (148.05| 2,673 | 47.80| 1,983| 50.54| 1,525| 23.87 [13,748| 1.96
Automotive group .....os0s00 626 48,78 987 |- 70.79 610 79.78 8301 7825 390 70092 6i4 | 13.93
BapErel Erolp' ..oocvoussvomn 765| 27.31 512 | 47.04 545] 58,92 523| 50.,13] 427 SanlieninEaEEl | 1.72
Building materials group ... | 1,690 17.89| 1,969| 19.17 | 1,574 | 18.34| 1,480| 33.46 789| 35:36 | 2,598 | 6.39
Furniture and household group | 2,401] 12.74| 2,367 | 22.41| 1,513 32.78| 1,354| 22.46| 1,144| 12.53| 7,911 .88
Restaurants, cafeterias and

eating places ....o-s0u0.5 | 1,488| 8.34| 1,120 18.57| 1,128| 13.57| 1,099| 10.08| 1,085 6.36| 2,914| 1.17
Drug stores cccvevovoncsesas | 2,344 10.26| 1,676) 18.36( 1,991| 16.52| 1,854| 14.57| 1,295| 13.72| 6,436 1.70
All other stores cccuooecooo 432| 54.06 377| 2822 368 86.72 e8| 74.13 255| GRS UL 739| 10.40

(1) Number of persons per store.

. 89’ E



Table

v

7.--CANADA AND THE PROVINCES - Number of Persons Per Store and Sales Per Capiia

for Kind-of-Business Groups by Size of Locality (Cont'd.) -

P e — o

ALl 30,000 - | 10,000 - 1,000 -

Logalities OV 100,000 | 55 009 30,000 10,000 | Under 1,000

Kind-of-RBusiness Group \iTTSales Sales Sales Sales Sales Sales

Number | Per |Mumber| Per [Number| Per |Number| Per [Number | Per [Number | Per
=y Capita Capita Capita Capita Capita Capita

$ 3 $ &
Manitoba - Total, All Stores . 102 (270.29 88 1600.96 - ~ 951284 . Q7 56 [326.42 124 | 85.21
BoQn ICRRBIB~ s 5 o= o 3111 39.15 208| 70.08 - - 2261 B8 184] 21.94 496 | 14.41
Country general stores 822| 22,20 - - - - - - 798| 38.39 508 | 34,31
General merchandise group .. | 8,047 91.90| 3,586[285.92 - - 3,339 35,44 |1 6,046 6.35(45,072 #3124
Automotive group . . 924 29.43 QBN 156,45 - - 835} 40.00 529 | 48.85 SN 36
AppaseiltSomomn N Sls o scs o o cmd 16811 L370 796| 33.79 - - IEME S W27 6131 23.04] 6,875 A7 E
Building materials groao s 1,679 ] "1 138 |« 236861 2778 - - 2438060 17 .ifs 6341 44,181 1,566 8.96
Furniture and household group | 6,932| 5.34| 3,838| 14.36 - - 5,989 T.95| 243510 6.18 (25,3558 8L

Restaurants, cafeterias and
eating places ... .... 2,071 7.93| 1,152] 19.50 - - | g,782| 6.09|1,088| 10.66| 4,226 1.56
DR SOt 5 15 4 o moy e, 48 9 4 m 8,22 e  Blaten 12 de 13 595 - - 3,339 729211 ;28N 363 | SIS 1 2808
All other stores ... , 4885 -3, N 494! /31 15 - — UL s e et et SO o it
Saskatchewan - Total, A1l Stores 85]205.,23 - - 871605.90 691454.88 46 [550.68 @il 77
HooAWREIiE, 5, ofs 2l0]5 ot L ixse 451 | R28.07 - - 266| 85.38 176 | 94.75 184 | 98.64 GUENL 4.1 . 95
Country general stoves . 562) 40.91 - - - - - - 680 | 63.42 4771 44.79
General merchandise groug 12,988 | 21.81 ~ 3,712[{166.85| 4,260| 67.25 1,981 | 36.81 ‘ e
Automotive group .. .. 667 | 29.34 - - 766| 76,56 666 | 62.26 361 |100.92 712| 15.43
Apparel group ...... vae ol | (24TEL 310 - - 811| 64.05 761 | 52488 837 | 34.92 | 7,574 £9
Building materials group b TaR| 84:53 - - 1,866 41.1%) 1,775} 22.08 550| 62.70 676 | 18.82
Furniture and household group | 6,491 4.43 - - 2,098| 26.59| 1,775| 24.97 | 1,475 1R.51 19,856 gLy
Restaurants, cafeterias and

eating places ........ 18881 6402 - - 1, Q9Qr 25,52 1,480 19.35 715] R1.23| 2,417 .90
Diug SHAREE 4 ewi . eeiy 2,465| 5.41 = - | 1,856| 14.98] 2,662] 9.551,005{ 21.33| 2,999 2.53
All other stores ...... 304 33.60 - - 400(106.86 2841101.85 206 | 92.21 309 | 16.47

(1) Number of persons per store.
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Table 7.--CANADA AND THE PROVINCES .- Number of Persons Per Store and Sales Per Capita
for Kind-of-Business Groups by Size of Locality (Cont'd.) —

— T " =======T=:=========================
- over 100,000 | 295900 - e - 1,000 = 1 yader 1,000
Localities - 100,000 30,000 10,000 3
Kind-of-Business Group (1) [Sales Sales lIsales Sales Sales - |Sales
Number| Per |Number| Per |Number| Per [Number| Per |Number| Per |Number| Per
me Capita Capita Capita Capita Capita Capita
$ $ 8 $ $
Alberta - Total, All Stores . 85]241.30 - - 741496.73 66]547 .09 351609, 33 103]114.17
HGREANETOUD . o8 o o o vow & s sioe o 340| 39.83 - - 186| 88.36 207(101.93 135(122.66 587 14.43
Country general stores .... 610} 39.31 2 - - - - - 5961113.76 445( 47.80
General merchandise group . | 7,867] 31.71 - - 2,858|124.09| 1,252] 95.82| 4,571 14.46 |62,965 p5210)
Automotive group .ccceoeoc- 656| 42.54 - - 654 | 87.24 517]120.74 249124.77 7eel 17eh
Appamel group «.usaessesaos [ 1496l 35,16 - - 692 | 44.27 485 60.26 296| 36.88 | 4,987 1.83
Building materials group .. 960| R1.29 - - 1,663 23.63| 1,487 50.47 403} 60,42 923| 15.96
Furniture and household group| 4,689 7.32 - - Soisariival. 00 Earaeield .30 | 1,083 | 10.02 |18, 374 .15
Restaurants, cafeterias and
eI PIBCOE! | . g « - o6 o 5wni]|  150H5 T 820 - - 15RE5)|| 20,15 SRIRNS25.1.0 B96. MR BT D520 = -2 43
IERERRRGTER ko w.o o o5 c00onaces | BJ0084 7.17 ~ -~ | 2,265 12.94| 1,880} 14.26 875 R7.60 35208 3.29
A1l other stores ..-:ov-ucew 395| 28,80 = - 4081 69.00 384] 59.22 162) 7708 4431 10.41
British Columbia - Total, All
=T R = S 751|358 . 07 64 1498.11 481693.63 61[575.46 44 |556.24 1141139.06
BFSASEBRENDR 5k siaslom o bicie b o 1 200 70.13 152] 89.30 117 |119.07 150|164.15 141 |132,43 3791 26,81
Country general stores .... 853 | 25.43 - - - - - - 1,261 34.38 413| 47.99
General merchandise group . 3,437 | 66.06]| 3,288 [122.89] 2,057 |166.84| 1,752| 53.05| 1,518 | 53.92 | 7,025| 11.93
Automotive group ........ . . 619] 49.15 6511 63.36 454 1101.52 417| 90.61 83| 94,30 771 16.86
Apparel group .....c:ao.0 - 899 | 25.08 661} 41.75 550| 61.69 565| 40.04 406 | 38.2% | 8,254] -2.79
Building materials group | Lg 8EEY|S N TN L TRA ) Bl IS ALBelN S0L8T] 2,190 S8:0R 738 | 37.54] 5,594| 5.94
Furniture and household group | 2,307 | 11.82| 1,737 | 20.18 931 |.,34.75| 1,762 19.77 988 | 15.94 [12,879 il
Restaurants, cafeterias and
EEALEE PRERRS | 7. v iueesk | 1008 1HIB060 814 | 26.27 8888 #0: 15y 1,947 10.865 672 22.26 | 1,981 | 2.78
DiMie "SEOres ssscoocdsoooanyt| 250001 Bu4l) 2,202 12.541 168 R 0401 1,9471 14.21 | 1,490 | IEEANGS480 | 3.30
A1l other stores ..... By . 453| 68.62 357 |100.69 244 1138.35 337]124.96 232(110.48 | 1,116 19.92

{1) Mumber of persons per store.



Table 8

,—-CANADA AND THE PROVINCES - Total Merchandise Sales {Including Sales of Manufacturing Bakeries

and Dairies) and Estimated Food Sales Per Capita

Canada | P.E.I. | N. S.| N. B.{| Que. Ont. Man. Sask. Al <Bir -G
CANADA, Total ---
Total sales c.oceevvocercsso|$ 273.32] 158.53 | 196.40 | 209.57 | 231.81( 332.66 | 279.79 208,09 | 247.49| 367.56
Hepdr Saled .o ..ot anandensol'® BLJ3 49.9 65.1 55.9 776 95.6 70.0 56.4 7899 " 1087
Per cent food sales of totall%d 29.8 Silt 55 SR 26,7 Srer 8.7 £5.0 RT8) £29.9 w29 6
Places 30,000 and Over Population }— (x) (x) (x)
Tolal -BALES: . s cumsings o o vees o] B 51600 - 518,50 | 464.41 | 429,47 | 561.78 | 623.97 | 625.90 | 518.08 | 543.00
0T T T Y R £ o T 0 - MG 11651 F2R0.0 | 1224 | a35.4 11378 | a2 1508
Per cent food sales of total|% 26.4 - 25,0 24.8 51085 25.4 20.1 2.0 e i 25.6
1
Places 10,000 to 30,000 Populationj— (x) i
Total 88leS <. vcovcoeeenesa|$ 415,98 | 483.18 | 285.25 1,011.24 | 269,97 | 473.74 | 309.00 | 471.36 | 563.01 | 584.56 .
Mo o o TR R e I -y o S i s 1 B Vo [ GO 90.9 | 141.7 | 105.4 |131.7 | 138.7 | 168.6
Per cent food sales of totall% 29.2 23.5 27.8 LS 5% 7 29.9 54,1 TR 4.6 R8.8
Places 1,000 to 10,000 Population }-
Total 581€8 cccececscoscsces|$ 362.49 ] 652,16 |325.07 | 423.68 | 211.76 | 400.85 | 332.51 564,60 | 616.83 | 567.08
Food sales ..o.ecovesenescsd ® 118.6 | 2146.4 |208.5 | 118.3 85.6 | 128.% | 115.7 |452.4 | 189.8 | 179.4
Per cent food sales of total|$ 32.7 2295 33.4 7.9 39.5 5.0 34,8 0 30.8 31.6
Places Under 1,000 Population —-
Total sales coc.avvesessosso|d 87.335| 68.30 | 63.68]| 63.05] 56.96| 87.57| 86.26 |113.19 114.88 | 140.21
Food sales ... T | W &\ Pl 31.9 28.% 26.0 34.1 3856 34.7 28.9 60.3
Per cent food sales of total|l% 38.7 47 .4 50.1 44,9 a5.7 38.9 T8 S0 33.9 43.0

(x) Includes mail order sales.



Table 9.——~CANADA AND THE PROVINCES - Proportion of Stores and Sales by Types of Oparétion and Sige of Locality
Per Cent of All Stores'in Each Size of Locality

-
All 3048007 10,000 - 1,000%
Type of Operation Sdaatibs .y §OTY 00,000 100,000 30,000 10,000 W 1., 000
Stores | Salesg | Stores | Sales | Stores | Sales| Stores| Sales | Stores| Sales |Stores | Sales
CANADA, Total(l) ccco... | 100 100 100 100 100 100 100 100 100 100 100 100
Single stores cc.... 85 Tl 83 68 80 60 81 69 84 75 88 82
Two—store multiples . 5 6 4 6 4 7 4 6 3 5 2 4
Three-store multiples il 2 2 3 & 2 ije il ik & ili &
B ) ... iay 7 an ! 9 a3 11 30 9 23 5 Ay 4 9
Utiler Gypes o« co.oowo 4 b8 Le (g) 3 J‘ﬂ"-ii 1 74 i Y g 3
Maritime Provinces,Total | 100 100 L = 100 100 100 100 100 100 100 100
Single StOres cccse.. 88 73 . - 84 64 82 79 82 69 94 85
Two-store multiples . 2 7 - - 8 8 4 4 3 2l 1 4
Three-store multiples 1 3 - - 2 4 2 3 1 4 (a) 2
Gliaias(2) «.csv00s00 4 16 - = ' 24 & 4 5 i - 8
Obher Wypes cocecvoo 5 1 - Y 2 (a) 7 (a) 9 1 4 3
Gichee, Totdl ........0. | 100 100 100 100 100 100 100 100 00 100 100 100
Single stores ....... 88 73 84 69 79 64 84 74 88 83 95 89
Two--store multiples . 2 6 4 7 4 5 2 4 B 3 Ji 3
Three-store multiples 3 2 q 3 i 4 (a) i (a) i (a) i
Bhalae (R} Soohoeosahe g 18 8 2. ij 26 2 20 3 11 i 4
Other types -cocococoo 4 1 3 (a) 5 1 7 1 b s 3 3
Dsllario, TOUEL 5o o oo |- 100 100 100 100 100 100 100 100 100 100 100 100
Single stores .co-.oo 85 69 81 65 77 82 80 67 86 76 93 88
Two-store multiples . & 5 4 6 5 6 5 6 % 5 2 4
Three-store multiples 1 5 2 4 2 3 1 ! 1 2 | (a) 1
ClEiaa(R) ..ocovo0000s 8 22 12 25 14 28 10 25 5 16 2 6
Other tyPES c00060300s S 1 1l (a) 2 1 4 1 5 it 5 1

(1) Includes Yukon and Northwest Territories. (2) Includes mamifacturer-controlled chains. (a)

— 3? i

Less than one per cent.
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Table 9.--CANADA AND THE PROVINCES ~ Proportion of Stores and Sales by Types of Operation and Size of locality

(Cont'd.) -

Per Cent of All Stores in Each Size of Locality

—
e —

rep— .
A1l 30,000 - 10,000 - 1,000 -

Type of Gperation T bliai g  fEves 300,008 100, 000 30,000 10,000 i, 5000
~___‘_____,.___4_,_“,_“Store§1 Sales | Stores| Sales | Stores | Sales | Stores | Sales | Stores | Sales | Stores | Sales
Manitoba, Total .esssasc 100 100 100 100 - - 100 100 100 100 100 100
Single stores c...... 84 80 83 g - - 81 70 7S Vi 87 83
Two-store multlples ] 3 5 3 5 - - 4 6 3 6 8 4
Three-store multiples al 2 1 il - - il, 1 il 2 i 3
Chaing(l) coow:eums: 6 12 9 13 - - (i 19 6 18 5 7
Other types .... 8 1 4 (a) - 4 8 4 & 2 2 5 3
Saskateéhewan, Total .. 100 100 - ~- 100 100 100 100 100 100 100 100
SinoENSEORES LIRS - v = S 86 - - 76 54 78 512) 73 67 74 5
Two-store multiples . 3 7 - - 6 9 2 6 3 5 3 5
Three-store multiples gL 2 - - 2 2 i 2 2 4 1 i
Chaimell) ....L.wosal 14 33 - - 14 24 13 535 10 23 11 1%
Other tynes ......... 10 ] - - 2 3 7 (a) 12 1 11 3
Algertial, Tekal . igsecam-. 100 100 - - 100 100 100 100 100 100 100 100
Single stores couueso 81 67 - - 82 56 i 63 ey 74 81 82
Two~-store multiples . 3 6 - - 4 6 8 10 % 6 3 3
Three-store multiples 1 2 » o il 2 (a) (a) i} 2 it 2
GRS L) " 51 vavna e 8 24 - - 9 26 8 26 2 N 7 10
Other types 8000600V u 7 l — et 4 4 (&) 7 1 lo 1 8 2
British Columbia, Total. | 100 _| 100 100 100 100 100 100 100 100 100 100 100
Single stores ......: 84 65 84 62 80 68 77 85 85 69 85 66
Two-store miltiples 3 5 3 4 4 5 5 4 3 6 4 5
Three-store multiplies (- 2 2 3 . i 3 3 1 3 g 3
SREAEEL] oo mare wde -4 25 9 30 6 25 9 27 8 21 § 14
Oither  BYpes o oo specas 4 3 2 i 8 1 8 il 5 2 5 2

(1) Includes manufacturer-controlled chains.

(a) Less than

one per cent.

-—-g? —



Table 10..--CANADA AND THE PROVINCES - Proportion of Stores and Sales by Population Divisions

for Each Type of Operation

Per Cent of All Stores of Each Type

. Two—Store Three-Store 5

gige ol hacslsty Single Stores Multioles Maltiples Chains(2) Other Types
Stores] Sales | Stores | Sales | Stores | Sales | Stores | Sales | Stores| Sales

ERREL, Potal{l) cabpmhaeses sunsmssno o o el 100 100 100 100 100 100 100 100 100
Pleces over 100,000 «:c.:c20savuon 25 41 513 45 42 54 5174 48 L3l 2l
Places 30,000-100,000 ....cvcosesse 7 10 12 15 5] 2 2y 18 6 i
Places 10,000-30,000 ..ccocacososs 9 w2 13 12 9 8 il 14 11 8
Blizees| 15000=10B000. . i bl ao snds & 20 18 17 16 16 L C 5] 315 30 19
Riliscesiunder ANE@G - i 5.0 5ot stosdtatons's 39 19 23 12 20 i3 24 Vi 42 45
Maritime Provinces, Total .covcovosavos 100 100 100 100 100 100 100 100 100 100

PlaCSS OVeI' 100'7000 0BG OLIGOVDOVD O == - == - — e P il = -
Rlwieesnd0,000-1380,000 . oo oo e 14 23 27 32 27 30 30 39 5 7
Ritaie s SHESOGA=30NT00. . 10 o oo emororos 9 21 14 11 155 5 14 18 14 7
RireeesTls000=105000 ... ddosepnsll s 28 32 24 45 36 43 41 35 49 52
Baceshnder: WACEE ¢ o o400 dhieiaoisserss 49 24 205 A2 22 T2 A5 8 22 54
QNEREE s BGHEL. . cltfrs 618 Tloralelors 4 oxo/dsifaroraro o & 100 100 100 100 100 100 100 100 100 100
Places over 100,000 o..c0ccos0acce 38 61 65 78 74 81 63 74 28 34
Bildeles 50,000=1005000), fwn st » 3 3 5 &) 5 6 i 5 ) 2
PlaceS 109000"‘503000 QAUOTHDDVUYE&EO0DIV 9 i 10 9 8 6 4 12 ll 15 7
Riltices » 15000-~1050680" smrm. + s M e oo 37 14 A, 7 9 6 11 8 35 20
Pliacesiunder LiAGEOI oo 0o sl iotorols 35 hE? 10 4 6 3 . 2 24 37

UhfE IO ATIOHAN EAN, Gl e AN 1o o s 0.0 Bro it m o iole 100 100 100 100 100 100 100 100 100 100
Rllisiee SUpEeT BIOTN O OOy s b otars 2 42 i 47 50 67 44 5% L 33
Pllaices wo0R000Nl00R000 oo .o - b : 20 6 8 9 10 15 10 12 AL 5 5
Pilslge g OS000=308000 - 5., sost ¢ d 14 74 2l 20 14 7% 20 21 18 16
Rillelces i ORERIR@00 ;- 5 o.ciowo o.0 4.0.¢ ol 23 19 19 115) 16 [l 16 2 39 26
Blllaiee s RUCeE MO0 Tr . 88 o8 h o 30 14 14 8 1 5 8 3 27 20

(1) Includes Yukon and Northwest Territories. (2) Includes manufacturer-controlled chains.
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fable 10, ~CANADA AND THE PROVINCES - Froportion of Stores and Saleg by Population Divisions
for Each Type of Operation (Cont'd.) -

Per Cent of All Stores of Each Type

= 3
. Two-Store Three-Store )
Size of Locality Singlesiiteeen | Rl Multiples Chains(1) paner Tyies
Stores | Sales | Stores| Sales | Stores| Sales | Stores | Sales | Stores | Sales
Manitoba, Total ..s.sscs:cvsonnnossns 100 100 100 100 100 100 100 | 100 100 100
Pléces over 1005000 .. c vovcoo s sin 36 70 42 67 43 58 49 718 26 32
Places SOQOOO“I.O0,000 OCe O eUOC Ny = . “ o = - b o - =
Places 10,000-30,000 .ecc:vocusn 5 4 6 6 5] 4 6 8 Ti 11l
Places 1,000-10,000 ceococecocono 10 7 . 9 i) 9 i 11 2l 9
Places under 1,000 ccccecceoeono 49 19 4] 18 41 29 34 10 46 42
Saskatchewan, Total ....cececececoocnc 100 100 100 100 100 100 100 100 [010) 100
Pilidiees’ over' ‘1005000 « .o . shiim In § - - - - - - - - - -
Plgees 50y000=-100,000- ;6.0 cn , vy 10 25 el 44 16 24 iE2 45 P 24
Places 10,000--30,000 .ecccccene. %) 5 &) 53 % 8 3 7/ 2 J
Places 1,000-10,000 .cccvoooocsn 14 20 14 16 e8 58 g 20 17 1154
BARTeEs Tandery WSEB0r « 4k B 3 & 4 o ke 73 50 62 35 59 40 78 28 79 62
AnSeratinii SRARIN o B BB o oifrole-c 3o gt 100 100 100 100 100 100 100 100 100 em,

Places over 100,000 .:20000005x« - - - - - - - - - -
Places 30,000-100,000 ...ec000«- 26 38 30 49 30 40 0] 68 1% 25
Places 10,000-30,000 ccoeceo .. 4 7 101 2 & A 4 8 4 5
Rilisices- 1L, 000-D5A00- . v ety o i 5 14 15 12 16 1 {5 +10 19 19
Pliaces vnder 1.000 . isvess o 57 40 45 4 56 43 51 = 64 (1
BriStiichV ol umbin; Total) wwlews.di dui g 100 100 100 100 100 100 100 100 100 100
Places over 100,000 .ccccevcooos 40 47 33 45 50 &8 5V 59 317 8
Places 30,000-100,000 ...cvneosss 8 1l 10 ol 13 B 7 35, 1.7 4
PlaCeS 10,000“‘50,000 C O 08V B0 5 4 5 4 5 4 4 4 4 l
Places l, 000"109000 DQVO0OOOO9G P20 I N0 20 20 16 21 15 16 16 16 26 ll
Places under 1,000 ccovocoooosqo 29 18 30 12 21 8L 7 21 10 36 73

(1) Includes mamfacturer-controlled chains.
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Table 11.-—CANADA AND THE PROVINCES — Proportion of Stores and Sales for All Chains

and for Five Selected Kind-of-Business Chains, by Size of Locality

“

All Chain | ‘' Variety Grocery Combination . hai
Size of Locality Stores Chains Chains Chainsg ShoS" SRSt e Dhains
Stores| Sales| Stores|Sales|Stores| Sales| Stores|Sales|Stores|Sales[Stores|Sales
CRNARS, Total(l) ..eiecdceccecdsossno | 2080 100 | 100 100 | 100 160 | 68 100" % 108 100 | 100 100
Piilaces’ ovier MO0LT00 L., . .:0ds0, 37 48 35 46 43 42 47 48 55 63 63 67
Places 30,000-100,000 ..cccoe. 12 18 13 az 15 15 i3 9 11 12 22 21
Places 10,000-30,000 ......4.: 14 14 30 23 14 17 17 21 17 16 9 9
Places 1,000-10,000 ce¢ccocacos 15 815 22 ) 58] 19 20 18 15 8 4 2
Places under 1,000 ......c.00. 24 A {a) [~nfg 2 A 4 2 i 2 1
Maritime Provinces, Total .cccacou. 100 100 | 100 100 | 100 100 | 100 100 100 100 | 100 100
BliacesYover 1085000 o.ooovooup - - - - - - - - - - - -
Places 30,000-100,000 ........ 30 39 29 50 43 36 - - 60 67 75| T
Places 10;000-30,000 ..cocc... 14 18 29 26 4 12 Si 41 20 18 5 4
Places 1,000-10,000 cooeeoc.n- 41 35 42 24 43 49 53 57 20 TS 18 lrd
PlEGSs-untler 15000 5. .o .. sans L5 8 - - {5 3 10 & - - 4 2
BEEREE; Total 5.0 5608000004 100 100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 100
Places over 100,000 . ... 63 74 59 20 63 61 63 68 89 87 92 92
Places 30,000-100,000 ........ 4 5 9 10 12 13 8 i g 9 4 Q
Places 10,000-30,000 ....s... L 10§ 25 7 15 17 13 13 4 4 4 6
Places 1,000-10,000 covocvuscss 11 8 7 3 10 9 15 2 - - - -
Places under 1,000 ...... ' 7 2 = e (a) (a) 1 (a) ' = - >
SEREr0. " Toball cavosns oo snmenns 100 100 | 100 100 100 100 | 100 100 100 100 | 100 100
Rlbces ‘oven, 100000 < .aus 5 sxe 44 &3 26 44 44 46 46 47 S, 44 63 ik
Places 30,000-100,000 ........ i 11 9 16 il 11 7 6 9 13 18 15
Places 10;000-30,000 o....... 20 21 37 an 18 il 22 27 £9 31 16 14
Places 1,000-10,000 .ovron.c. - 16 e 27 9 21 18 al j Hrd 24 12 1 (a)
Places under 1,000 cocovooc... 8 3 3 (a) 6 4 4 3 % (a) 2 (a)

(1) Includes Yukon and Northwest Territories.

(a) Less than one per cent.



Table 11.—CANADA AND THE PROVINCES - Proportion of Stores and Sales for All Chains

and for Five Selected Kind-of-Businegs Chains, by Size of Locality (Cont'd.) -

Saskatchewan, Total

Alberta, Total ...

L — e = == = s——
' All Chain Variety Grocery Combination ) )
Size of Locality Stores Chains Chains Gheine  |°hos Glains |Drmg Chalns
e - —— ) Stores|Sales [Stores| Sales|Stores| Sales| Stores| Sales| Stores|Sales| Stores| Sales
MEni tobey TORAL iad-iviboqs v viniass DRI 100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 100
Places over 100,000 ... 49 i/ 67 79 78 €9 62 63 | 100 100 gl 35
Places 30,000-100,000 - - - - - - - - - - - -
Places 10,000--30.000 .. 6 8 22 18 3 2 7 8 - - - -
Places 1,000-10,000 ., 11 11 H 3 uk 23 18 b4 - - 9 3
Places under 1,000 ... 34 10 - - i S 13 L - - - -
100 100 | 100 100 | 100 100 | 100 100 | 100 JLOTD | [ L0)0) 100
Pldecs [Guen 1004000 4. piawa. - - ~ - - - - - - - - - -
Places 30,000-100,000 . iR 45 42 66 23 26 2 3l 1om 100 7. 83
Places 10,000-30,000 .. 3 | 8 11 10 m 3 8 - - - -
Places 1,000-10.000 ... e 20 50 25 R3 32 47 Cel - - & L7
Places under 1,000 .... 73 28 - - 44 41 8 4 - - - -
100 100 100 100 100 180 3. 160 100 100 100 { 100 100
Places over 100,000 . = - = - = - L = = - = e
Piaces 30,000-100,00G . 30 68 50 75 54 o4 68 63 67 46 63 83
Places 10,000-30,000 4 8 50 RS $ 4 6 16 - - - -
Places 1,000-10,000 15 10 - - 25 25 <0 . 33 54 16 8
Places under 1,000 it 14 - - 18 17 6 4 - - 21 9
British Columbia, Total 100 100 | 100 100 | 100 100 | 100 100 | 100 100 | 100 100
Places over 100,000 .... 58 59 43 60 62 56 69 64 53 67 2 81
Places 30,000-100,000 . 6 1= 14 18 7 8 - - 8 3 5 14
Places 10,000-30,000 4 4 14 1), 3 %) 10 14 8 4 R 4
Places 1,000-10,000 ... - 16 16 29 14; 13 b7 7 10 21 18 & i
Rlaces-under ISR00 oo sdi-wisls 21 10 - - 15 16 14 12 16 8 - -

e Lv -~
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