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CO-OPERATIVE MARKETING aND PURCHASING ASSOCIATIONS, 1930

INTRODUCTION

In order to determine the extent of co-operative trading in Canada, both in
the marketing of agricultural and other products and in the purchasing and distribu-
tion of mercnandise and supplies, all co-operative organizations engaged in buying or
selling were included in the 1930 Census of Merchandising and Service Establishments,
whether or not they maintained special premises for the conduct of such business and
no matter how'small the volume of their sales. This report does not cover the full
range of co-operative activities, which embrace the extending of credit, bargaining
as to price, community halls, grazing, cow-testing, stock-raising, etc., but is con-
fined to the trading done by those organizations whose function is wholly, or in part,
the marketing of products for their members or the purchasing and distribution of
merchandise and supplies.

TYPES OF CO-OPERATIVES

Marketing Associations

From the reports made by co-operative organizations, it was possible to dis-
tinguish four distinet types of co-operative marxeting associations: the local associa-
tion, the federation of local units, the large-scale centralized assoclation, and the
terminal market sales agency.

Local Associations

The local association is composed of growers or producers in one district or
locality, and may operate entirely independently of any central association or agency,
or it mgy have membership in, or be affiliated with, a central association or agency,
marketing part or all of its products through the central office. To determine the
value of products marketed co-operatively, in those cuses where a local association
marketed its products exclusively through a central marxeting association orj sales
agency, the sales made by the central only have been taken as the sales of the central
inelnde ell products shipped to it by its local associations; in this way, no dupli-
cation in marketing figures occurs and only actual sales are taken. Where, however, a
local association did not market its products entirely through a central agency, those
sales made through other channels have been included.

Federations of Local Units

The federated type of co-operative might be termed "an association of assoc-
iations". It is composed of local marketing associations wnhich have affiliated in the
formetion of a joint selling agency. Generally, the member units undertake the
assembling of products and delegute to the central organization the function of selling,
with its related services.

Large—Scale Centralized Associaticns

The large-scale centralized association differs only from the local assgocila-
tion in that, whereas the local association confines its activities to the area =2round
a single shipping point. the large-scale association operates over a large territory.
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It combines all the services of the local unit and tne federated type - assembling,
sorting, grading, packing, shipping and marketing, and, in some cases, conducting
selling campaigns with the object of increasing demand for the particular product
handled.

Terminal Market Sales Agencies

Terminal market sales agencies are generally located in central markets
and function much the same as commission mercnants.

In this report, federations of local units, large-scale centralized assoc-
iations and terminal market sales agencies have all been grouped under the classifi-
cation of "central assoclations".

PURCHASING ASSOCIATIONS

Marketing and Purchasing Associations

A number of local marketing assocliations, in addition to selling tne pro-
ducts of their members, purchased supplies, such as flour, feed, seeds, coal, binder
twine, fertilizer, insecticides, packing materials, etc., and with some of the cen-
tral associations the buying and selling of supplies was an important side-line
sctivity. Many local associations marketing through a central agency bought supplies
for their members where the central did not enter the purchasing field. A small
amount of purchasing of supplies was also done by co-operatively owned or controlled
creameries and cheese factories, and by associlations engaged in processing or manu-
facturing.

Purchasing Associations

In addition to the co-operative marketing associations which also engaged
in the purchase and sale of supplies, there were a number of sssociations which were
strictly purchasing only. These includcd central asscciations buying and re-selling,
either at wholesale or at retail, such suppiies as tertilizers, coal, gasoline, oil,
binder twine, general merchandise, etc., as well as local assoeciations. Many of the
local associations were affiliated wiln a nentral organization, either for the pur-
pose of disposing of their products or the purchasing of supplies. If they did not
actually do any selling of pioduciua uhemselves, but purchased supplies, they have been
placed in the purchasing givup. The independent associaiivus 1lncinde local organiza-
tions of farmers and producers whlch purchased supplies and merchsndise, either by
the pooling of their requirements, mamy of them utilizing existing orgunizations such
as agrienitural societies and tarmers’ institutes, or through the operation of retail
stores. In addition, there ar. students' associations and consumers' cc-operative
societies.

 GLASSIFICATION OF ASSOCIATIONS

sssocistions heve been clagsified in three ways: (1) according to function
performed, (2) according to type, and (3), according to commodity handled.

Function.— Assuciatiouns have been divided into groups according to the
function performed - marketing, purchasing, processing and manufacturing.
In the marketing group are the independent local associations, those local

and provincial units of a central marketing association or sales agency which did
noi. market exclusively through the central but sold partly through other channels,



and the centrul association or sales agency itself. Many of these associations also
handled supplies, but, if their chief function was that of marketing, they have been
placed in the marketing group

The purchasing group includes all local associations of farmers and- produc-
ers, whether affiliated with a central organization or independent, which handled
merchandise and- supplies; consumers’ co-operative societiesy and central purchasing
associations or agencies. Assoclations providing such services as weighing, threshing,
seed' cleaning, chicken hatching, etc., were so few thut they have been included witn
the purchasing associations.

The processing or manufacturing group includes all co-operative associations
engaged in the canning and preserving of meats, fish and fruits, in manufacturing such
products as brooms, bricks, and eigaers, and in operating saw-mills, flour and grist
mills, and bakeries.. Co-operatively owned or controlled creameries and cheese factor-
ies, while they have been brought under this group, are treated separately.

Type.- Associations have also been grouped according to type - the indepen-
uent local association having no connection with any central association or. agency,
the local association affiliated with a central marketing or purchasing association,
and the central marketing or purchasing association or agency.

Commodity .~ In addition to being classified according to function and type,
mavketing associations have also been grouped according to commodity handled, viz.:

Dairy products (This group includes only central sales agencies marketing
butter and cheese, and associations for distributing milk,
Co--operatively owned and controlled creameries and cheese
factories are dealt with separately.)

Fish and fish products
Fruits and vegetables
Grain

honey and maple products
Livestock

Mixed products (This group includes those local and central associations
which handled a number of unrelated' products, which could
not properly be allocated to any one particular commodity
group.)

Poultry and eggs
Tobacco
Wool and furs

Other (This group includes associations handling products not
included in the above named commodity groups, as seeds,
feed, wood, etc.)
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CO-OPERATIVE aSSQCIATIONS IN 1930

MARKETING AND PURCHASING ASSOCIATIONS
Number of Associations

In 1330, there were 1,256 co--operative associations directly enguged in the
selling of agricultural and other products and in the buying and selling of merchan-
dise and supplies. The number of assoriations engaged exclusively in marketing was 71,
27 of which were centrals and 44 locals; the number of marketing associations also
handling supplies was 143, 28 of which were centrals and 115 locals; and the number
of purchasing associations was 1,042, 11 of which were centrals and 1,031 locals;
central associations numbering 66, and local associations 1,190, Ontario and British
Columbia led in number of central associations, each with 14, all of wnich were market-
ing or marketing and pur~hasing. The localion of these associations is shbwn in Table
X

Table 1.
Number of Co-Operative Associations according to Type and Function,
by Provinces, 13830
T i S~ e Ly e N | f;;-'f" e Z':..“-—:-——jﬁ; "-Z' ‘:’ e :‘-; ,‘ e S
: Marketin an

Province(1) MarketlngA 4 quchaging_ Purchasing Total
oo .| Gentral[ Local] Central Local | Centrall| Local | Central] Local
Prince Edward Island i i 2 W 2 — 12 3 5
Newd Seotia 0. .W Nt 2 2 1 Pl . 65 3 88
New Brunswick ,... 2 - e 5 4 146 8 51
Quebeg smpessov <o 2 2 4 15 - 244 6 £61
Ontario 3D 000800 7 19 7 56 - 129 14 184
ManHSIehE e & o ddiiswo § e 2 % 6 4 64 8 72
Saskatchewan ..... 2 1 L 5 1 176 4 182
AlberBa 147 A fec.re it 8 d 9 4 44 6 61
British Columbia . 4 qp_‘_‘ EL P _~__JUi_‘_ =S M_}?l' o 14 176

TETEL . cac e wdlomn o] 44 28 ks 11 l,OSiKéy‘ 66 (1,190

Ragecestiii] & T lae N L SEThonl SRS A gl -

(1) In the case of a central association whose operations extended over more than one
province, such association has been allocated to the province in whicih the head
office was located.

(2) Includes a number of local affiliates cf central orgunizutions which, in addition
o purchasing supplies, also disposed of their products through the central assoc-~
iation, but, as they cid not aclually engage in the selling of their produects, they
have been placed in the purchasing group.

Ampunt of Business

The amount of business done by the 1,256 marketing and purchasing. associa-
tions amcunted to §231.819,273 for sales of products, and to $£6,714,112 for sales of
merchandise and supplies, as shown in Table 2. Sales of products by central associa—
tions amounted to §227,046,134, or 97.9 per cent of tbe total sales by all marketing
assoriations. Merchandise and supply sales include both wholesale and retail sales,
$4,272,369 representing wholesale sales and §2¢,441,743 retuil sales. With the local
associations, sales of merchandise and supplies are shown to be largest, most of their
marketing having been done through the centrel associations. In this table, the sales
of those associations whose function was marketing only, those both marketing and



Table 2.

Sales of Co-Operative hAssociations, Grouped According to Function, by Provinces, 1930

Marketing & Purchasing Total Business
Marketing Products Supplies Purchasing Products Supplies
¢ ¢ $ $ $ $

Prince Edward Island -

Cenlanaill . bl - /& o « o orafsiole bie 880,000 1,735,307 548,420 - 2,615,307 548,420

Lo e 550000 oot R G0 00 O 3,000 3l v B> 32,562 6,291 41,335
Nova Scotia -

(CETARENL =T . o, JJoNate o) o380 o o o o 245,274 1,168,056 547,143 - 1,413,330 547,143

Jo @ e R T 1y 20,316 246,796 «55,694 2,626,348 268,118 £,882,039
New Brunswick -

(G2 aelzul] T e S N S el 297,457 342,627 168,484 464,832 640,084 623,316

BECENL —s-o % srnte siareve agatn & o S as s = 14,739 34,539 1,467,686 14,739 1,502,225
Quebec -

EEISEREIL . s Sabere Thye)ere o arertelsr s 2,366,023 5,972,647 309,712 - 8,338,670 308,712

IEOCEN Svevexalolalor e = B & 55 00" 4la 7,226 328,364 113,714 L, 127925 355,590 1,241,639
Ontario -

EEnfERE. Lo S toltom By Shvd sra 479,330 17,333,870 1,718,303 - 17,813,200 1,718,303

BAEENG™ N, S s sl leiol oY P oromodons 632,327 1,411,757 1,336,631 4,326,943 2,044,084 5,663,574
Manitoba -

Central ..... e N A R ano | 166,717,120 18,616,567 1,892,146 345,039 184,333,687 2,257,185

BOCANE 5.5 8 cnBs o s Sasare e 7,000 70,099 100,382 906,980 77,099 1,007,262
Saskatchewan -

CoBRRalr—2% Ja cye 5leraa 38 4B 1,892,188 31,000 500 586,101 1,923,185 586,601

BRI TN ol o 5 530 8 3 S il 3,389 118,767 306,043 2,904,353 122,156 3,210,396
Alberta -

Central 92000000 0B0C0COG3OGOO 4’812,900 174,968 1,848 250’985 4’987,868 252,851

PRIEBNEES . JTole, o o ofapo A ou mouiiiey 489,232 880,368 251,740 1,307,740 1,363,600 | 1,559,480
British Columbia - ;

CERBRAUr K. o s 5 + o 3 e 693,870 4,286,933 83,788 - 4,980,803 83,788

INCISANN o7, 30 ¢4 nio 0 o o)l IS o o wrs 139,709 376,759 229,403 2,469,360 516,468 2,698,763
TOTAL cevvvecevoeecsescvecnensns | 178,706,358 53,112,915 T, B 165 18,816,849 231,819,273 26,714,112U‘J

Central eciecceceovcsscocss 177,384,159 49,661,975 5,260,344 1,646,955 227,046,134 6,907,299

IMOIEHE TS, | erersnentio) and) oxe. Smke e 1,322,199 3,450,940 2,636,919 17,169,894 4,773,139 | 19,806,813

(1) wWholesale sales, §4,272,369;

? L]

retail sales, §22,441,743.

-
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purchasing, and those purchasing only, is shown by provinces. The sales of a terminal
market sales agency, whose operations extended over more than one province, have been
credited to the province in which the head office of the agemcy was located. Manitoba
shows the largest volume of business done by central associations in the marketing of
products, the sales of which totalled $184,333,687. This is largely due to the fact
that the head offices of four large terminal market sales agencies, two of which mar-

keted grain, were located in that province: .

The amount of business done by associations in the different commodity

groups is shown in Table 3.
the same group as the central.

Affiliates of a central association have been placed in
In marketing, the grain group led in volume of sales,

which totalled §173,877,878, the mixed products group, with sales of $20,839,425,

occupying second place.

Table 3.

Sales by Co-Operative Associations, by Commodity Groups, Canada, 1950‘

Commodity Group
(Not synomymous with Number Value of Sales
commodities handled) r Products Supplies
$
Dain products ® 90 OO0 e 9P OB SS9 PO PNe SN lo 5,452’471 5,504
Hiish sand: £ish deroducts)| ifiie¥ias ssrok 6 209,618 28,453
Fruits and vegetables .cceceszseesase 139 9,476,854 2,812,662
RN +s o2 safis Soone® olsB § 4 SEPOEGs Ll 6 173.877,878 1,795,767
Honey and maple products seescecesso 2 1,450,5%95 62,971
LiveStOCk ® e asOBDE0P0SI eSO EBSBERD 55 14,6]4,836 976,116
“ixed products Do e s el e eOETIOOIOEITE 288 20,859’425 4’428,482
Poult!y a-rld eggs 5-._.0.00000000.0.00 18 6,559’245 292,699
Tobacco OODOOOOQ.'......00...'.....‘. 4 287’891 17’000
Nool and fUTB sevescsssccanssecssnces ek 1,731,762 94,774
Ot}ler D ® OGP OC T BSOS EJOSSEDIEIPLEIITES .. 19 537,269 282,576
MeI‘Chandise ®® Q"B e O PEOPOEEA LSS a -&?On . 1’641—» 15,929’516-
Totl 5 okt o omtesi sabeing salesiul  Sidzia 231,819,273 (1)26,714,112

(1) Wholesale sales, $4,272,569; retail sales, $22, 441,743,

A breakdown of caies hy the marketing and purchasing as-cciations, by pro-
ducts, shows grain sales to be the highest - $174,182,701, Br 75 per cent of the
total. Livestock sales, which totailed $26,563,901, were second.

Megpchandise and supriies were handled mostly by local associations. The
greatest volume of business ir merchundise by local associations was done in Ontario.
Co—operativs retail stores numvered 273, with sales amounting to $15,201,146, or
epproximately 66 per cent of the total retail sales. There were 29 doing a business
of $100,000 and over. General stores numbered 204. Ontario, with 70 retail stores
and sales of $4,740,z47, ied in both number of stores and amount of business.

In addition to the ah~ve sales, products such as livestock, poultry and
eggs to the value ot §161,220, and supplies to the value of $439,408, were handled by
asenciations engaged in processing and manufacturing, and co-operatively owned or
controlled creameries and cheese factories.
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ASSUCTATIUNS ENGAGED TN PROCESSTING AND MaNUFACTUERING

There wzre 34 assocliations enguged exclusively in operating bakeries, can-
ring faciories, Tflour and grist mills, ete.; their sales of finished products
totalled §1,85%,073. The canning group acrounted for practically 73 per cent of this
amouvnn, Lo 2°4ition, balicries were operated by € assocliations in the purchasing
5ToUp, aun A smell emcunt Uf canning and preserving done by 3 assoclations in the
macketing group, the sales of the finished products of these 3 associations amnpnting
to $202,84Z2.

CO-OPERATIVELY OWNED AND CONTHOLLED CREAMERIES AND GHEESE FACTORIES

Creameries and cheese farteries, either entirely owned and operated by co-
operative associations or controlled by the patrons, numbered 546, 301 being cream-
eries, 224 cheese factories, and 21 combined. Total sales of dairy products by these
creameries and cheese factories amounted to $22.85%,718 Of the 546 creameries and
cheese factories, 298, or slightly mere than half, were situated in Quebec.

Employees

Maeny co-operative associations had no paid employees, their officers giving
voluntarily what services were required. In some cases, such officers received a
small honorarium, and in others were paid a commission based on the value of products
or supplies handled. Some fruit associations employed part-time help in the fruit
season for picking, sorting and packing, and some livestork shipping clubs employed
help when shipping livestock. In no way could they be considered regular employees
and, therefore, they have not been included in this report. With central marketing
and purchasing associstions and co-operative retail stores, however, the situation is
different. With few exceptions, permanent emplcyees were retained. Employment
statistics of such associations have been included in the tables.

CO-OPERATIVE MARKETING

Co-operative marketing assocciations, as stated earlier in this report, com-
prise four distinct types - the local association, the federation of local units, the
large-scale centralized association, and the terminal market sales agency. In orvder
to avoid a duplication of figures, when products were marketed by a local association
through & central association the sales of the central association or agency only
have been taken. There were cases, however, where a local association did not market
its products exrlusively through the central; those sales, therefore, made through
other channels have been included.

The total value of products marketed co-operatively was §231,980,493. This
amount includes sales of products by rentral assocjations and agencies, local associa-
tions, associations belonging to the purchasing group, sales of unmanufactured pro--
ducis by asscvclations engaged in processing or manufacturing, and sales other than of
dairy products by co-operatively owned or controlled creameries and cheese factories.
Table 4 shows the amount of sales by provinces. In this table, sales by central
agencies- have been allocated to the different provinces according to point at which
they were made, These figures, therefore, must not be taken as representing the exact
volume of business for each province, as in & number of instances the products of an
associatlon were marketed through & central agency having its sales office in another
province, and, for this reason, some provinces have been credited with more co-opera-
tive activity than properly belongs to them, while the showing for others is not as
favouruble as the figures, were they available, would prove.



Table 4,
Value of Products Marketed Co-Operatively, by Provinces, 1930
_ $
Fringe' Kduard Islan® o JBWsdee svon'ss <,622,004
Nova ‘SBotdal s g ey we « ot ghi «on et s 1,702,858
New Brunswick DO D0 VHIPIVIVOOULeOA IO 654’823
Quebec OO0 JIO0OMOO0DOAGOGDDIIGNOILOOODOG0 O 10’998,581
OntariQ ssvvesesescasdacvascassscnce 19,984,420
Manitoba 2INVDINOOVBULIOOLOVOOVDGOOSO G 182’117,677
SESRERBNENEN - o000 5000 s0m00Be s s® s ol ©,045,341
Alberta WD e 0 v AN D20BANULOOIQO0II BN 6’557,468
British Collmbiar e JE s sih cassh s Jubme 5,497,271
TatEl JhgmslNes A1 83 3 ced 231,980,493

A breakdown by commodities of the total sales of products by all associa-
tions, including products other than dairy by creameries and cheese factories, and
unmanufactured products by ussociations engaged in processing and manufacturing, is
shown in Table 5. The dairy products group includes sales of butter, cheese, milk
and cream by marketing associations only. Sales of dairy products by co-operatively
owned or controlled creameries and cheese factories are dealt with separately in the
manufacturing section. As previously stated, however, sales of any other products
have been included. A number of associations handled two or more unrelated products,
and their sales could not be placed in any one specific group. These sales have been
grouped under the heading "Mixed Products". In the group "Other" are products not
included in any of the groups named - such as seeds, feed, wood and flowers. The
livestock group includes a small amount of slaughtered animals.

Sales of grain, which amounted to $174,182,701, accounted for 75 per cent

of the total sales for all groups, livestock sales, which totalled $27,096,397,
occupying second place.

Table 5.

Value, by Commodities, of Products Marketed Co-Operatively, Canada, 1930

§

Dairy pReBUGTR "0 ¢ o004 Wi 4P LW Bia 1 9,844,589
Eisshi andefish jpRodlGla: fa.: ool e ol sl 301,864
Fruits and vegetables cccuocscosccocoa 9,549,695
Grain, including wheat and coarse

SRENNE & . b e o - o D Wz A8 T,
fioney and maple products ..sucsvoesan 1,485,3%
BiveSEOEE of ¥ hamMons nn b i o das sas 27,096,397
MinSl Proluots eesaw.vcodd idms o dado 188,713
Poultry and.eggs :.uvocacevdlonssccss 6,809,811
LQRBREE L Yl oo s Y RER T o0 7 PR
Pool and fUrs ecveonsnsbaudaddesoos ' 1,715,968
DGRy 10 | sram-to ¥ o o A 5 25 0N 519,481

Tojtad mdlae. o ank bl b 231,980,493




Table 6.

Number of Co-Operativs Marketing Associations and Total Business, by Commodity Groups and Provinces, 1330

Fish and Fruits and Honey and
Dairy Products|Fish Prod Vegetables Grain Maple Products Livestock Mixed Products
Num- Num- Num- Num- Num- Num- Num-
ber Saleg |ber Sales |ber Sales |ber Sales ber Sales |ber Sales |ber Sales
§ ¢ $ $ ¢ $ ¢
F2F 8 U P - - - 3 (1,281,192 - - - - il 3,000 - -
NS5kl "alen |2 - - - 20 (1,662,683 - - - - 3 1,159 3 16,600
N B.~, .2 = - i 7,425| & 33,170 - - - - Ol 357,145 - -
Juebec .. 212,366,028 1 945 2 6,857 it 15,039 11,007,216/~ - 12 | 4,913,755
Ontario . 3 543,923 - - 26 1,660,707 | - - i 443,179 S 208,696| 21 |15,860,044
Manitocba.| - - - - i 13,610 3 {(173,862,839| - - e 6,230,310 1 30,911
Saskat-
chewan . 1 31,000 - - - - L = — = 5 1,941,124 2 6,000
Alberta . 3L 174,968 e T R - - - - - 8 5,369,793| 1 960
Blei Cie: ] o500 3 336,557 1[171,275| 22 |4,848,835| - - - - 1 25,609 e 11,175
Total | 10 | 3,452,471 6 | 209,618| 79 (9,476,854 4 |175%,877,878| 2 |1,450,395|26 |[14,614,836] 42 |20,839,429

Poultry and Total Sales
Lggs Tobacco %Wool and Furs Other of Products
Num- Num- Num Nunm- Num- Total Sales
ber Sales |ber | Sales |ber Sales |ber | Sales |ber Sales of Supplies
$ $ $ ¢ ¢ $
B UL BN, 1 487,408 - - 1 880,000| - - 6 2,621,598 687,193
N (5% 23150 || — - — - - - - - 26 1,680,442 802,837
] el Ty b it PR BONY S - - - i)t 5,482 9 654,823 193,023
Quebec .. | - - 2 RASSBHBIE A 104,627 - - 23 8,694,260 423,426
Ontario . 6 251,167 0 (4 2l S 729,644/ 5 [163,005| 69 19,8567,284| 5,064,934
Manitoba. 3 (4,252,426 - - - - 4 | 20,690| 14 |184,410,786|1,932,528
Saskat-
chewan . | — - - - - - ! 69,576 .9 2,043,700 306,543
Alberta . 2 19,z84| - - 2 15,966] 2 |R46,524| 19 6,357,468 253,588
I e . 2 57,3688 1 1,154 i 1,515 6 | .45,992| 39 5,497,271 335 1971

Total | 15 |5,339,243| 4 |287,801 7 |1,731,752] 19 |537,269|214 |231,817,632|7,897,263(1)
(1) Wholesale sales, $2,747,099; retail sales, $5,150,164.
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SALES BY ALL TYPES OF MARKETING ASSOCIATIONS

As shown in Table 6, there were 214 marketing associations operating in
1930. Sales of products by these associations amounted to $231,817,632. Ontario
had the greatest number of associations, but Manitoba shows the largest volume of
sales. This is partly accounted for by reason of the fact, as already explained,
that four terminal market sales agencies were located in Manitoba. The value of
supplies sold by marketing associations amounted to §7,897,263, of which wholesale
sales were $2,747,099 and retail sales $5,150,164. In Table 6, co-operative mar-
keting associations have been classified according to commodity handled.

SALES BY CENTRAL MARKETING ASSOCIATIONS AND SALES AGENCIES

The number of central co-operative marketing associations and sales
agencies in Canada in 1930 was 65. Their sales of products totalled $227,046,134,
or 97.9 per cent of the total sales, and of supplies $5,260,344. Of these 55
central associations, 27 were marketing only, the amount of their sales being
$177,384,159, and 28 also handled supplies, their sales of products amounting to
$49,661,975.

In Table 7, central co-operative marxeting associations apd sales
agencies have been arranged under their respective commodity groups. Sales of
supplies have not been included, these being dealt with elsewhere in this report.

All but three of the central associations and agencies confined their
marseting activities to one line of products. Practically all agrienltural pro-
ducts were handled by these three associations, as well as fish and some canned
goods. The fruit and vegetable grour claimed the greatest number of central as-
sociations, 15 out of a total of &%; +the dai.y products group was second, with
10 associations; and the poultry and egg group, witn 9 associations, third. The
grain group had tne largest voluie of sales. $173,548,237, and the mixea products
group was second, with sales amownting to $13,379,288.



Table 7.

Central Co-Operative Marketing Asgsociations and Sales Agencies, and ¥alue of Products Sold,

by Commodity Groups and Provinces, 1930

Fish and Fruits and Honey and
Dairy Products | Fish Products Vegetables Grain Jldaple Products BiveStolic = . -
(Number Sales | Number| Sales |Number Sales | Number; Sales | Numbe Sales | Number Sales
¢ $ ¢ ¢ ¢ ¢
| 0 SR FERES ~ - - ~ L[ e 2l T T - - - - - -
NIENS = | ek - - - — 2 | 1,403,;056 - - - - - -
e Be Siee oz - - - - 1 25,366 - - - - i 337,145
Quebec ..., £ |2,366,023 - - - - - - 1,007,216 - -
Ontario ,.. s 543,923 - - 3 762,045 - - 1| 443,179 - -
Manitoba .. - - -~ - gl 13,610 2 117%,848,237 - - ol 6,207,465
Saskat—
chewan ... 1 31,000 - - - - - - -~ - 1] 1,826,609
Alberta ... 15 174,968 - - - - - - - - ¥ | 4,8188800
B e ShelETe 3 336,557 T | TRL 275 7 4,407,798 - - - - - ~ 1
Total 10 | 3,452,471 17 [l i [ 25 1T 8608260 P4 173,848,25ﬁ 2 11,450,335 4 |13,184,119
e _.‘r ———— s e o e I s e —— === = ettt SR At At AL 2 gy =
Poultry and
Mixed Products ‘mﬁ_u_gggg Tobacco Wocl and Furs AralOher & o gl o
P |, Ti11cY- Sales Number| Sales Number| Sales | Number| Sales Number | Sales |Number] Sales
$ ¢ ¢ $ ¢ §
RiESwE. iy ok - - b1 487,406 - -~ 1t 880,000 - ~ 3 2,615,307
NPSREY. | g 1 10,274 - ~ - - - - - - 3 1,413,330
ks, BN e - - I 271,601 - - - - il 5,482 4 640,084
Quebec .. 2 | 4,863,030 - - - - 1 102,401 - - 6 8,538,670
Ontaric '« 1 115,105,984 5 28,425 - - it 729,644 -- - 14 17,813,200
Manitoba - - 1 (4,251,175 - - 1 55200 6 |184,333,687
Sagkat-
chewan ... - - - - - - - - i 65,576 3 1,923,185
Alberta ... - - = = - - - - - - 2 4,987,868
By By W% - - 56,153 1,154 - - Tl 7,866 14 4,980,803
Total 4 119,979,288 5,294,766 1,154 3 11,712,045 92,124 &5 [kR7,046,134

|
b~
™



= 1IF =

Table 8 gives employment figures of central marketing associations by
provinces. The difference in the number of associations shown in this table and
that in other tubles in this report is accounted for by the fuct that 5 ussocia-
tions did not have any puid employees. Central associations in Munitoba had the
greatest number of employees and paid most in salaries and wages.

tive Marketing Associations - Number of Employees

ey P ot Bt N

d Sularies_and Wages Paid, 1930

Number of
Number of Employees Salaries and
ot g B S\ B - SRR, i Bl i __Laggs_a‘ﬁ Paid _

Prince Edward Island .... 3 62 11 58,749
MoV ISCOLTE o8 5o, dor gl fa s 3 93 38 41,366
New'Baman Swilck] o . Jeiit s vis) e ) 36 8 24,202
GUEDEE shewset ssonvoesvas 6 134 38 290,278
Ontario .c.eesscnccssvesse 13 244 47 326,001
Manitoba c.eccaevocssnces 6 838 | 133 1,562,166
Saskatchewan .eoeseescdons 3 69 7 67,158
DA il A o o Tecs A AT o 2 14 3 30,296
British Columbia .cecooee £l 42 14 170,816
Total .vceeccsocnnss 50 1678 'y’ 97 2,561,022

CO-OPERATIVE MARKETING OF DAIRKY PRODUCTS

Tables 9 and 10 include associations whose function was the marketing
only of dairy products. Co-operatively owned or controlled creameries and cheese
factories are not included in these tables, being dealt with separately in the
manufacturing group.

There were 10 associations handling dairy products exclusively, one of
which marketed butter, one cheese, and 8 distributed milk and cream. The combined
sales of these 10 associations amounted to §3,452,471, of which butter sales were
$c06,482, cheese sales §2,110,729, and milk and cream sales §1,045,¢60. The figure
of $3,45%,471 does not represent the total value of sales of dairy products by mar-
keting associations, as dairy products were handled by central associations market-
ing mixed products. Sales of dairy products by all co-operative marketing associa-~
tions were $9,844,589. The sales of dairy products by co-operatively owned or con-
trolled creumeries and cheese factories totalled §X<,853,718, a large percentage
having been made through central marketing associations and sales agencies.

Table 9 shows tne number of assoclations marketing dairy products exclus-
ively, by provinces.
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Tuble 9.

Associations Marketing Dairy Products, by Provinces, 1930

E——— — NS T e ]

Total ' Milk and

Number | Butter | Cheese Cream
Q'llebec DORRNNSEISEDELEERTROISESILIADPTEES 2 = l 1
Ontario e ensesnssassrensrerO e 5 = = 5
SaSkatChBWﬁIl ee o008 00000 OCSTSLEONEC 1 - - 1
Albert& 680 PRt o O erresriars e 1 - - 1
British COlumbia ®sse0enesIee 5 1 ki 2
TOtal ec0crstescsssan 10 l 1 8

The association marketing cheese had its sales office located in the prov-
ince of Quebec, but handled the product of Ontario factories; similarly, the assoc-
iation marketing butter, with sales office located in British Columbia, handled the
product of Alberta creameries.

In Table 10, a breakdown of the total sales of these 10 associations is

shown.
Table 10.
Sales of associations Marketing Dairy Products, Canada, 1930
Dairy Products il Sales to Members of
Total Butter Cheese Milk and Cream Supplies and Feed
3 T | § $ §
3,452,471 296,482 X 110,729 1,045,260 3,504

The sales of the 8 milk marketing associations, which, as shown above,
amounted to $1,045,260, were reported as made through the following channels:
whclesalers, & per cent; retailers, 8 per cent; industrial consumers, 38 per cent;
and householders, 52 per cent.

CO-OPERATIVE MARKETING OF FISH AND FISH PRODUCTS

Associations marketing fish and fish products exclusively mumbered only 6.
Their total sales of fish and a small quantity of cod liver oil amounted to §209,618,
Sales to members of fishermen's supplies, gasoline and oil were §$28,453. Table 11
shows the location of these 6 assoeiations, and their sales, by provinces.
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Table 11.

=

ssociations Marketing Fish and Fish Products, and Sales,
by Provinces, 1930

— r— o ey v—— e

“T Satl % Sales
| Number [ Fish and Fish | Fishermen's Supplies,
O s oA NI = _ Products _Gasoline and 0il
$ §
New Brunswick seeeoss il 7,425 10,461
Quebec 9 DOOSOSAR Q0B 1 945 1,974
Albert& 930 e 9 0eO0dWD 3 29,973 4’018
British Columbia .... 1 171,275 12,000
Tokal Wb ... 6 209,618 28,453

As regards channels of sale, the € associations reported selling to whole-
sale houses, one of which sold also to industrial consumers and retail merchants.

The figure of $209,618 does not represent the total value of sales of fish
and fish products as some local associations marketed their products through a central
association. The total sales by all co-operative associations amounted to $301,864.
To this figure should be added sales of canned fish by associations engaged in pro-
cessing and manufacturing -- namely, $855,051 - bringing the total sales of fish; fresh
and canned, and fish products to $1,156,915.

CO-OPERATIVE MARKETING OF FRUITS AND VEGETABLES

A number of fruit and vegetable associations i:.dertock only the assembling,
grading, packing, warehousing and shipping of their products, emplcying the selling
services of a central co-operative sales agency in the marketing of iho products. In
this report, such packing and shipping associations navc not been included, the sales
having been reported by the central agcncies. FWhere, hewever, an asscciation did not
market exclusively through the central agency, put sold a part of its product through
other channels, such assoclation has been included sand those sales mede through chan-
nels other than the central agency takesn. 4 number of asscciaticnc handled merchan-
dise and supplies, purchasing eithsr tiirough a centrsl agency or from ocutside sources,
and, in order to ascertain tbe total value of sales of merchandise and sugslies, all
packing and shipping assovciations nandliug the Same nave veen inciuded anda are shown
separately.

In Teble 12, assneintions nave been classified under twc sr»-~uns: (1) central
marketing asseciations and szles sgencies, local associations using the sclling ser-
vices of a central agenoy but which did not market exclusively through the central,
selling partly threugi other cuannels, lccal associations marketing through a central
ageney and which handled supplies for their members - the number of associations in
euch’ case, with the value of their sales, being shown separately; (2) local indepen-
dent asscciations hoving no connection with any central agency, attending to the mar-
keting of their products themselves.

Sales by the £ruic and wvegoiable narketing associations totalled $9,476,854
for the two groups, Britich Najombia uceonnting for slightly more than half of this
amount with saies or $4,848,635. No sales of fruit and vegetables were reported for
Saskatcuewan and Alberta. Central associations numberved 15, their sales totalling
$7,860,260. 18 associations marketing through the central agencies sold products
through other channels to the value of £706,354, of which fruit and vegetable sales
ware $€8L 0%, TIndorendent local gssociations numbered 45, with total sales of
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show that practically 83 per cent of the fruits and veget-

ables marketed co-—opecratively wss sold through central marketing associations and

salegs agencies.

are
050-:0

clagsea s wholesale - were §595,500,

supplies, fertilizer and feed.

Sales of merchandise znd supplies for both groups totalled $&,763,-
Of this amount, sales by central agencies to local associations - which may be
The principal commodities sold were growers'

Associations Marketing Fruits and Vegetables, and Amount of Sales,

by Types of Association and Provinces, 1930

Number Keporting
" Central ass'ns | |
and affiliated
Type of Association local ass'ns

| Logals Sales of
Mar-| Pur-| Indepen- Merchan-
ket-| chas dent local | Marketing|dise and

Centrals | ing | ing | ass'ns, Sales |Supplies

§
Prince Edward Island

Central assoelatlong s¢ccseersaas . - - - 1,247,901 537,253
Affiliated locals, marketing .. - L] - - 427 6,800
Affiliated locals, purchasing . - - 2 - - QMO

Independent local associations .. - - - il <,864 RIS 75

TaValgnl: W Be %..5 i = & 1 1,¢51,19¢| 956,237
Nova_Scotia )

Central asBeeiabioRs .....c.csew. @ - - - 1,403,056| 547,143
Affiliated locals, marketing .. - 8| - - 148,068 1R2,100
Affiliated locals, purchasing . - - 3% - - 599,869

Independent local associations .. - - - 10 111,568 59,875

AL NN 1S . Mops . SEept & 8 33 10 1,66¢,683(1,328,987
New Brunswick
Central associations seescecccsece 1 - - - 25,856 -
Independent local associations .. - 1= - 4 7,514 24,078
RcnizEE SN, VRICLE 8. S B - - 4 33,170 24,078
Quebec
Independent local associations .. - - = & 6,857 12,349
Total, Quebec sevcsse - = =1 > i 6,387 12,349
Ontario

Central associations .siscevewsass 3 - - - 762,045 36,300
Affilijated locals, marketing .. - 8 | - - 488,316 53,484
Affiliated locals, purchasing . - - 2 - - 6,270

Independent local associations .. - - - 186 410,346| 136,345

Tohal 4@nbario .bee. 3 6 dall o dB. 1,660,707] 232,387
Manitoba
Central associations coeecescscss 2t = = - 13,610 =)
Total, Manitoba ..... il = s | - 13,610 -
British Columbia

Central associations cseeovoscoce 7 - - - 4,407,732 170,834
Affiliated locals, marketing .. - B & - 69,552 71,873
Affiliated locals, purchasing . - - ] - - 418,410

Independent local associations .. = = ) B | ST Z3L]L | 2B

Tl . WS 35 ok 5 5.5 i S| g A&, | 4,880,050 BEE St
Total for Dominion .. 15 18 J S5 45 | 9,476,854]|2,7163,652
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Table 13 gives a breakdown of the total sales of the fruit and vegetable
associations, showing sules of fruit to have been §6,653,034 and sales of vegetables
§2,550,971. Some associations were unable to furnish a breakdown and their sales,
which amounted to £245,580, appear under the heading "Fruits and Vegetables, no Break-
down". Sales of products other than fruits and vegetables were $21,269.

Sales of Fruits and Vegetables, by Provinces, 1930

g In 5 ____ Marxeting Sales Sales of
Fruits and Merchan-
. Vegetables,| Other dise and
a4 ‘i e Tetdl . - Fruits | Vegetables|NoBresidown |Products | Supplies
$ ¢ ¢ ¢ ¢ ¥
Prince Edward
LAWAE os..bo 5280, 108 - 1,250,765 - 427 565,997
Nova Scotia ... |1,66¢,683 |1,603,167 59,516 - - 1,328,987
New Brunswick . 33,170 25,8886 7,314 - - <4,078
Quebect .escvose 6,867 - 6,857 - - 12,349
Ontario ...esee0 |1,660,707 | 1,064,487 568,334 37,896 - 232,337
Manitoba .see.. 13,610 - 13,610 - - -
British Columbia |4,848,635 |3,975,584 644,525| 07,684 | 0,842 603,844
Total ... 9,476,854(1) 6,659,0340) | 2,550,071| 245,580 | 21,260 |z,763,652%)

(1) Includes sales of preserved fruits to the amount of £88,144.
(£) Wholesale sales, $595,500; retail sales, $£%,168,15%.

The channels through which the associations sold their products were re-
ported as follows:

. Number of Associutions
Channels of Distribution 78(1) Selling exclusively
N SRR [ LC-nl | f ol W T T e L S as__indicated
VtholeS&leI‘S T EEE R A RN R 31 58
Eetuilers. 4« sded. ale s ops b ERTT E  & 24 6
Industrial CONSUMErS w:uivowssamm s 6 2
ihoueehal AeSH 5 555 o D mEE Ls wn b <0 ohg & {7 -

(1) The totul number of associations reporting channels of distribution was 77.
This total is less than the sum of the figures appearing in the two columns
below as mogt associations used more than one channel of distribution.

Sales of fruits and vegetables by asscciations warketing misea prodicis
totalled §94,110, 69 per cent of which were made through a ceutral association.
This figure, added to the sales of fruits and vegetables by truit and vegeteblie mur-
keting associations, gives a total of §9,540,685 for sales of fruits and vegetablies
by all co-operative marketing associutions. In zddition. sale= of cunned fruits and
vegetubles by co-operative canning associztions cmounted to §5%,€53.
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CO-OPERATIVE MARKETING OF GRAIN

Four associations appear in the grain marketing group, their combined sales
totalling €173,877,878, or 75 per cent of the total sales by all co-operative market-
ing associations. Of this amount, wheat sales were §16%,835,187, and coarse grain
sales §11,042,691. Practically 100 per cent of the sales were made through the cen-
tral selling agency of the wheat pools of Manitoba, Alberta, Saskatchewan and Ontario,
and through a co-operative line elevator association operating in the three prairie
provinces, both of which handled wheat and coarse grains, the remainder being made
through a local farmers' elevator company in Manitoba and an association of flax
growers in Quebec. Sales offices of these organizations, with the exception of the
one in Quebec, were located in Maniteba, the line elevator associution maintaining, in
eddition, an office in Alberta.

Supplies were handled by all associations with the exception of the central
selling agency of the wheat pools, but two of the wheat popls, in Manitoba and
Alberta, handled coal. Sales of merchandise totalled $1,795,767, 64 per cent of
which was farmers' supplies - mainly binder twine - coal and flour making up the
balance.

Table 14.

Grain Marketing Associations and Total Sales, Canada, 1930

Number of Grain Sales Sales of

Ass'ns. Total Wheat Uoarse grains Supplies
¢ $ ¢ $

4 173,877,878 162,835,187 11,042,691 1,795,767

In addition to the sales of grain by grain marketing associations, grain
to the value of $304,823 was sold by other marketing associations, bringing the
total sales up to §174,182,701.

CO-OPERATIVE MARKETING OF HONEY AND MAPLE PHODUCTS

Only 1 association marketing honey reported, it being located in Ontario,
with sales of $443,179, and 1 association marketing maple products, located in Quebec,
with sales of §1,007,216, the sales of both totalling §1,450,335. To this amount
should be added the sales made through the central associations marketing mixed pro-
ducts, which amounted to $35,000 for both honey and maple products (& breakdown was
not furnished), bringing the total to $1,485,395. Both associations sold their pro-
ducts to wholesale houses, industrial consumers and retall merchants. Supplies were
handled by the two associations, the combined sales of which were £52,971.

The manufacturing group includes sales of maple products. These, added to
the above figure of $1,485,395, make a total of §$1,555,395.
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CO-OPERATIVE MARKETING OF LIVESTOCK

Sales by co-operative livestock marketing assogistiona and sales agencies

amounted to §14,614,836, of which $14,587,871 were livestock Bales.

Of thia latter

amount, sales by the central sales agency and its varioug provineiasl branches were

$13,184,119.

Part of these sales were made by the Sagkatchewan and Alberta branches

on their provincial markets and by the Muritime section on the St. John market,
part sales being made by both the Saskatchewan and Alberte branches and the Maritime
seetion, and the entire sales of the Manitoba branch through the central sales
agency on' the markets of St. Boniface, Manitoba, and Point St. Charles, Quebec.

Of the local shipping associations selling their livestock through the
central sales agencies, only 6 did any selling for themselves through other channels,
such sales. amounting ‘to only $867,56%, of which livestock sales were $842,895.

There were 13 local associations which did not market through the central
agencies but functioned as marketing agencies by doing their own selling, and 3 prov-
incial associations of cattle and swine breeders which conducted auction sales at
The combined sales of these 16 associations totalled $663,1565,

their annual fairs.

of which $560,8587 were livestock sales.

This brings the total sales by livestock

marketing associations to §14,614,836, of which livestock sales were $14,587,871.

Supplies, mainly feed, to the value of $976,116, of which §157,933 were
wholesale sales, were handled by the Maritime section of the central sales agency,
by local shipping associations marketing through the various branches of the central
agency, and by independent local associations.

Table 15 shows the combined sales of the central livestock sales agencies,
their affiliated local shipping associations, and the iudependent livestock market-

ing associetions, by provinces.

Table. 15.
Central Livestock Sales agencigs and Marketing Associations,
ard Amount of Sales, by Provinscs, 123C
T - —
Number
Central | ilnde-- B LWL, )
agencies & i AP | pen-— dewicting Salcu Sales of
marketing | iated|dent I'Other | Morchandise
ol i ass'ns. rlomﬂs;;ouﬂs Total Livestock |products, & Sumlies
| | 3 < %
Pl NS, and I '

NB: secvccnonzacsss 1 s 1k 341,304 340,404 900 | 20k ,422
Quebec 0OenDee0OOCROSODES 1(1) o - 2’297,667 2,297,667 s 1-5,217
Ontario ® V08000808 vuyuDO & — 5 208,696 208,066 630 44’35b
Manitoba scoscs0e0see i - 1 3,932,643 3,932,643 - 13,994
saBkatche“‘B.n OS5 e 000 SO l b 4 l,ga’124 1,959’456 1,668 587,024
Alberta ccececscsccsse 1 3 4 5,869,793} $,846,026| 23,767 | 313,124
British Columbia cens| =~ - il 23,609 23,609 - -

Bl . 5 TRl o 5 6 l6 |14,614,836|14,587,871| 26,965 976,116“3

(1) Branch sales office of central sales agency.

{9V UnAtanale aloa
SR o et = e e

#157 ,085;

retail sales, §818,183,
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To the figure of §14,587,871 should be added sales of livestock by associa-
tions marketing mixed and other products, associations engaged in processing and manu-
facturing, and co-operatively owned or controlled creameries and cheese factories,
which amounted to §$11,989,684, making a total of §26,577,565 for sales of livestock.
In addition, there were sales of slaughtered animals amounting to §518,842.

CO-OPERATIVE MAKKETING OF MIXED PRODUCTS

Several marketing associations handled & number of unrelated products and
could not properly be placed in any specific commodity group; they have, therefore,
been grouped under the heading of "Mixed Products". This group includes 4 central
sales agencies, with their affiliated local associations, and 15 independent local
associations, their total sales of products amounting to §£0,333,425. The combined
marketing sales of the central agencies totalled $19,975,¢88. Sales were made by &3
of their affiliated local associations through other channels and amounted to $421,398.
Sales of the 15 independent local associations totulled §$438,739,

Supplies were handled by 3 of the central associations, their combined sales
amounting to $1,834,766. The value of supplies sold by their local affiliates wes
$1,919,657, while the sales of the independent local associations totalled £674,069.

Tuble 16 shows the number of associations in each province and amount of
gsales of both products and supplies. Central agencies, affiliated local associations
selling partly through channels other than the central agency, and independent local
associations are shown separutely. The affiliated local asscciations handling supplies
but marketing exclusively througn the central agency have also been included in order
to arrive at the total value of supplies sold by associations marketing mixed products.

Table 186.

Associations Marketing Mixed Products, and ismount of Sales, by Provinces, 1930

e e R B . . e T T ———
N R e e S L T T TR TR e

Number of Associations _ |
Local
Affiliates |
Mar- | Pur- Inde--
Cen- ket-| chas~ pea= |4 J _Total Sales _ _ _
| trals! ing | ing | dent | Products _ __Supplies
$
Nova Scotia seoeesccccsss g - - 2 16,600 65,411
Quebe i hhngaly sia e datels srersond & 4 9 | 194 i 4,913,735 15168, 716
ORI 0N i foto T o] Fetile (e ToTa Y- I¥e¥ny3 1 14 58 6 15,860,044 3,076,590
Manitob8 seecessasnvccces - - - i 30,911 71,749
Saskatchewan o.eeecvecs:e - - - e 6,000 30,494
Alberta (.vssccscescassie - - - 1] 960 20,452
British Columbig ..eesvve - - - & 11,175 38,070
o P TSR it ) 4 3 | 246 | 15 | 20,839,425 | 4,42s3,482(%)

(1) Wholesale sales, $1,834,766; retail sales, $2,593,716.
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Following 18 a breaxdown of sales by commodities:

Table 17.

Sales, by Commodities, of Associations Marketing Mixed Products, Canada, 1930

. — e R 2 Ty | AT e =3 e — ——— - -

TR et | W R Value of Sales
$

Nairy Products Tl drtes i oe et VR L ok R UERL L5 6,391,383
i sy amdeofiitsh) ipreductst M. | o Wodlooashibion o o 9., 190
Fruits and vegetubles c::.000005305300080000 89,063
GTaing Les o ang aaem 78800t 8 S0EME T 2005 55 6 o 5.0 ¢ 515 232,731
Honeysand maplesprodlCTsms ks : « ae ol ssmas o0 626 35,000
Livestock and slaughtered animals - ,:ecs0000 12,473,295
Poulitry and €gg8 .secssse00toncesacsaassasss 1,300,013
Miscellaneous cooscucoccsosasnscscssncccsacss 37,495
No breakdoWn|.soecseesevsvcsoscssssvessoscon 188,655

Total ccccevscecccesvesnsonscneanan 20,839,425

CO-OPERATIVE MAKKETING OF POULTEY AND EGGS

Co-operative poultry and egg marketing associations and sules agencies
numbered 15, their total sales amounting to $5,539,243, Included in these 15 assoc-
iations is the centrul sales agency of the Manitoba Co-operative Poultry Marketing
Association, the Saskatchewan and Alberta Poultry Pools, and the B. C. Egg and
Poultry Co-Operative Association, with sales office in Manitoba; also an Egg and
Poultry Exchange which operated in the provinces of Nova Scotia and New Brunswick,
and a central sales agency in Prince Edward Island.

Supplies to the value of §R42,316 were handled by 8 of the associations.
In addition, 3 poultry associations ~1 in New Brunswick and 2 in British Columbia -
which did not market, handled supplies for their members, their combined sales
amounting to $50,383.

Table 18 shows the number of associations and amount of sales by provinces.

Table 18,
Associations Marketing Poultry and Eggs, and Amount of Sales, by Provinces; 1930
S TN | ___Marketing Sales
Breeding
Number stock and Sales
of ! hatching of
= L Ass'ns.| Total Poultry | Eggs eggs Supplies
¢ é § $ . 0§
Prince Edward Island. il 487,406 | 42,69 444,714 - INCSHET
New BI‘UIISWiCk Qo209 00V o l 271’601 85’620 187’981 - -
CERERTSEO (5o o o sihy 2 Bickalals 6 29l ,1:6¢ 42,093 209,074 - canilieil
MEEFAEEBE - o oo mo Syo s s o ofb < 4,252,426 | 727,749 | 5,524,677 - 170,345
Albert& 20300U0CdwI2PRT 2 19’284 9’585 9,701 1 16,800
British Columbia ....| 2 | 57,353 | - 1,200] 56,159 21,843
Slotal" S s navow 15 .5’559a§i; 905,753‘ 4,377,547 56,159 242,316
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Table 19 shows the number of associations marketing both poultry and eggs,
and their total sales, the number marketing poultry only, eggs only, and breeding
stock and hatching eggs. One of the 2 poultry marketing associations handled only
turkeys and a small amount of geese.

Table 19.

Number of Associations Marketing both Poultry and Eggs, Poultry Only,
and Fggs Oply, and Amount of Sales, Canada, 1230

Number of | Total Marketing
Ass'ns., Sales
¢
Pouiltry antFeEasils & o ae ot e s 2.5 » 4 ors.o 6 5,07,788
PRBIEEY - oo o cthns s cndltdlanlesroorsnes e 25,37
DNREE L i (SR o o B S (S o o0 0 0o 6 49,969
Breeding stock and hatching eggs ..... al 56,159
Total sevecesccsscncescnnces 15 5,339,843

The channels through which the associations sold their products were re-
ported as follows:

Number of Associations

Channels of Distribution Selling exclusively
15(1) as  indicated

“holesalers ® & % & 0 9 ¢ e B 2t S S ST e e s e eD e R 6 3

Ret&ilers ® 08 8 8 BSOS EFSHE TS S 0L 0N eOe e 4 3

Indusitinda]l’ COnSUMETS sie cheis o 21 esrovs a s s oo Il -

Abattloirs ® 6 DO 0 ® S P $O S0 ENDEEOEeNeSesORS 2 B

Poultzymen 5 0808 e O S ER TP NB0LOSNONES - l

il) The total number of associations reporting channels of distribution was 13. This
total is less than the sum of the figures appearing in the two columns below as
most associations used more than one channel of distribution.

To the figure of §5,339,443 should be added sales of poultry and eggs by
associations marketing mixed and other products and by co-operatively owned or con-
trolled creameries and cheese factories, which amounted to §1,470,568, making a
total of §6,803,811, of which egg sales were §5,490,520, and poultry sales §1,144,-
692, breeding stock and hatching eggs 56,153, no breakdown as to sales of poultry
and eggs having been furnished for the balance of $118,440,

CO-OPERATIVE MARKETING OF TOBACCO

Only 4 associations reported marketing tobacco, their total sales amount-
ing to §287,891. Two of these associations were located in Quebec, 1 in Ontario,
and 1 in British Columbia. The 2 associations Iin Quebec accounted for 97 per cent
of the total sales. Supplies - fertilizer - were handled by only one association,
in Quebec, and amounted to §17,000. The channels of sale were reported by one as-
sociation as industrial consumers and retail merchants, by one as industrial ccn-
sumers only, by one as wholesale houses, and by the fourth as househnlders.
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Table 20.

Associations Marketing Tobacco, and amount of Sales, by Provinces, 1930

Number Sales
Reporting Tobacco Supplies
§ $
ENEhEE | S iotalaie 75 3 ors X 2 279,818 17,000
ONtario seeeescoscavsns 1 6,919 -
British Columbid scaees L 1,154 -

Todabyd 041114, 4 287,891 17,000

In addition to the above sales of tobacco, one association engaged in
the manufacture of cigars reported sales to the value of £5,1%41.

CO-OPERATIVE MARKETING OF WOOL AND FURS

Sales by wool and fur marketing associations amounted to §1,731,752, of
which $1,712,045 were wool and fur sales and the balance, §19,707, livestock sales.

Wool, the sales of which amounted to $729,644, was marketed by only one
association - a central organization with head office in Ontario and branches for
collecting and grading, or affiliated associations, in every province. The live-
stock sales, $19,707, were made by the affiliated associations through outside
channels but the wool was marketed exclusively through the central sales agency.
The affiliated associations reporting sales numbered 8, ¥ of which were located in
Quebec, 1 in Saskatchewan, 3 in Alberta, and 1 in British (Columbia. Of the 8 as-
sociations, 4 were marketing and 4 purchasing.

Fur marketing associations numbered 2, one opersting in Prince Edwaid
Island and the other in Quebec. Their combired cales of furs amounted to $98%,401.

Supplies were handled by *hc central wool Sales &gency, by 4 of ius affil-
iated associations and also by one of the fur morketing associations, the sales of
all totulling §94,774.

Table £1.

Associations Marketing Wool sna ™irs, and Amount of Saies, Canmnu, 1320

iy ___ __Marketiyg Sales Salzs of
~ B =l Total ool | Furg |Livestock | Supplies
¥ $ $ $ $
Central wool cales agency .... 729,644 (729,644 - - 73,810
8 affiliuted associations of
central wool sales agency ... 19,707 - - 19,707 14,113
2 fur marketing assaciavious . 48z,40.1 » 2 988,400 - 6,851
Total .....cecessuss | 1,751,752|729,644]982,401| 19,707 94,774

Both fur marketing associations sold to wholesale houses, one selling
through auction houses in additionm.
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Sales of wocl an?d furs by all co-operative associations totalled §1,713,956.

CO-OPERATIVE MARKETING OF OTHER PRODUCTS

tnineteen associations handled products which do not fall within the specific
commdity gr-oups and ihey have, therefore, been grouped under the heading of "Other".
The prcducts hanalea Ly associations in this group were seeds, feed, wood (pulpwood
and fuei), and tlowers. Their marketing sales totalled $537,269. Seed sules were
practically ovne~half of the total sales, with feed ranking second. ¥

Supplies were handled by 12 of the associaticns, the total sales of wiich
amounted to $28%2,376.

Table 22 shows the number of associations marketing the different products
included in this group, and the amount of their sales.

Table 22.

Associations Marketing Other Products, and Amount of Sales, Canada, 1930

.'ﬂ'— S e gt — e e e e it
Number of Sales
S v ST Ass'ns. Markgting, Supplies
§ $
Seeds ® 0 8 80 € "IN P T O OO ITO R eEBED ll 1.96’296 151’572
Feed 8 60 9T OB O EBRBIRNIIT e ER e 2 21,158 17’425
Seeds arld feed * 5 9809 @ NOVeUNINDeE 5 266,668 50,704
“Tood O.’.'O..OO'.....'QQQG’ddl‘zl@ 2 45,501 61,721
Flowers 06 %O EIPB SESBBUELE IS OO l 7,866 954
TRIR b d s - Lo b & Folbbet. 19 537,269\ 1) 282,376

(1) Included in this total are sales of products other than those specified amounting
to $22,401.

Ontario, &;

feed, §164,416;

The location

Manitoba, 4;

Saskatchewan, 1;

Alberta, 2;

of the 19 associations was as follows: New Brunswick, 1;

and British Columbia, 6.

Following is a breakdown of the totel sales, by products: seeds, $300,837;

wood, $41,749;

flowers, $7,866;

and other, §22,401.

A small quantity of seed, feed and wood was sold by other marketing associa-
tions, the value of which was §4,613.

The channels through which the associations sold their products were report-
ed as follows:

Number of Associations
Channels of Distribution Selling exclusively
];9&.1_)___,_” . B8, dmdigcbed
WHEICE ISR o 'v/c Jikate ot Ht 3 010 5 ev0 s 6 9
Rt ORatli s oo o etallei o o7 8 14 5 S o1 S 4
Industrial consSumMers .e.ov.ebssés o 3 -
HouselhiolldElrs 51015k s/l i ol s exe 1L e

(1) The total number of associations reporting channels of distribution was 19.

This
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total is less than the sum of the figures appearing in the two columns below
as several associations used more than one channel of distribution.

CO-OPERATIVE BUYTING BY FARMERS' AND CONSUMERS!' ORGANIZATIONS

Uo--operative buying, while an important phase of co-operative activity,
did not nearly attaln the volume of business as did co--operative marketing. The
co-operative buying and selling of mercnandise and supplies was not confined to
agricultural organizations alone, several fishermen's associations having purchased
their supplies co--operatively, while a number of consumers' societies bought and
sold various commodities. Purchasing of farm supplies was done through a number of
local organizations of farmers formed for the purpose of pooling their orders.
Many farmers utilized existing orgunizations such as Farmers' Institutes and agri-
cultural Societies, while retail stores were operated by some farmers' assoclations.
A number of marketing associations also endeavoured to look after the. needs of their
members in this direction, by buying for them such commodities as flour, feed, fer-
tilizer, etc., and with many of the central marketing associations and sales agencies
the purchasing and selling of supplies - such as flour, coal, fertilizer, insecti-
cides, packing materials, binder twine, etc, - has become a side-line, no less than
28 of the 55 central marketing associations and sales agencies, as well as two pro-
vineial pools, reporting having engaged in co-operative buying and distiibution.
There were, in addition, 9 central purchasing agencies, whose only function was the
buying of supplies for distribution or resale, 5 of which sold at wholesale.
Consumers' co--operative societies included retail stores handling general merchan-
dise, flour and feed, groceries and meat (some operating a dairy or bakery in con-
junction), also gasoline filling stations. In addition, there were students' as-
sociations dealing in supplies.

Reports showing amount of sales of merchandise and supplies were received
from central associations, from local associations which purchased entirely or
par+’> through the centrals, and from local independent associations. In order to
av'id . duplication of sales figures, when a central association reported selling
tc . ai associaticns, the sales of such central are shown separately from those of
the locals and treated as wholesale; thus, sales are divided into two groups - (1),
those made by central associations to local associations, and those of associations
selling at wholesale; and, (2), those of all local associations and central agsocia-
tions selling at retail direct to the individuual. Sales of the first group, which
included 12 associations, amounted to $4,272,369. Of these 12 associations, 7 were
marketing and & purchasing. 541 local associations reported buying in part or wholly
through these centrals, witn sales amounting to $4,33%3,772. (This amount is included
in the sales of the second group,) Sales of the second group, which comprised 136
marketing associations and 1,037 purchasing associations, totalled $22,441,743.

A number of co-operative associations enguged in procesgsing =r manufactur
ing, and co-operatively owned or controlled creameries and cheese factories, pur-
chased for distribution to their members or patrons a small aiwzint of feed and
supplies. Such sales amounted to $433,408, which, added to the salss of Ui secund
group, bring the total up tn $R2,881,151.

SALES OF MERCHANDISE BY CENTRaL AND LOCAL: ORGANIZATIONS

The number of organizations, both marketing and purchasing, which handled
merchandise and supplies is shown in Table 23, with amount of sales, associations
having been classified according to function performed -~ those marketing and pur-
chasing and those purchasing only. The sales of central associations which sold to
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local associations and of wholesale associations are shown separately from those of
the affiliated lecal associations, independent local &ssociations and centrsl assoc-
.ations selling at retail direct to the individual member. In order to ascertain
the full extent of co-operative buying and selling in Canada in 1930, sales of mer-
chandise and supplies by assoeiations engauged in processing and manufacturing, and
by creameries  and' cheese factories, have been added.

Table 23.

Number of Associations, by Function, Purchaging Merchandise, o
and Total Amount of Sales, Canada, 1930

All Associations Sell-
Wholesale Associations ing at hetail Direct
and Central Associa- to the Individual
tions Selling to Locals mber
Number Sales Number Sales
§ ¢
Marketing and purchasing associa-
LiONISI o0 e delesia uie ilhhilinet o Riole seus f 2,747,099 136 5,150,164
Purchasing &ssociations esosecsss 5 1,580,270 | 1,037 17280 153
Total eeveacssoocnssonvenes 12 4yeTey60 | 1,173 22,441,743

Sales by associations engaged in processing and
manufacturing, and by co-operatively owned or
controlled creameries and cheese factories .. 439,408

Total ... 22,881,151

With the purchasing associations are included five associations which
were organized for the purpose of providing such services as seed cleaning, thresh-
ing, weighing, blacksmithing and chicken hatching. Ao the total receipts from these
services were so small, they have been included with tne sales of commodities and
supplics.

The value of commodities and supplies sold by marketing and purchasing as-
socistions is shown by provinces in Table 4. As in the previous table, the sales
of wholesale associations and of those central associations which sold to local as-
sociations are shown separately.

The scles territory of four central marketing associations covered three or .
more provinces. Sales of these associations have been allocated to the provinces,
according to point of sale.

As before, to the amount of §82,441,743 should be added the sales of
supplies by associations engaged in processing and menufacturing, and by creameries
and cheese factories, making a total of $22,881,151. Ontario led in both groups in
volume of sales.
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Table 24.

Associations Purchasing Merchandise and Supplies, and Amount of Sales,

by Provinces, 1930

All Local Associa-

tions and Central
Wholesale Associations | Associations Sell-

and Central Associa- ing Direct to the

tions selling to Locals | Individuasl Member

Number Sales Number Sales
& ¢

Prlnce Bewerd I1aland (... seopomemis s - - 16 589,755
Nowg SCobll cossosscsamonacsscccsibes 3 547,143 86 | 2,882,039
New Brunswick ccccecsessscosccscesnce 2 600,518 165 | 1,585,026
QUEDEC sicecesvescrosvosssscssnssennss 2 296,320 e6l | 1,806 081
GIBATIO soesssocsnnsdrnstoassecesdees Y 1,639,446 171 | 5,842,431
Manitoba seeeecsssogresesccsscsonsnss 2 492,449 72 | 1,845,582
Saskatchewan «.evesececceccrneaceacnes ;4 686,101 182 | 3,313,866
SRR «voowtnd i sl duit s - o 55 g TS % 163,038 56 | 2,462,829
British Columbia ssecesssssccesasessss d 48, 357 174 | 2,734,194
TORREL 4.4 o% ¢ sbeievio SElnr e 42 4,272,369 1,173 |22,441,743

Table 25 shows the value of sales by commudities and provinces, sales
having been allocated to the provinces according to point of =ale. Tha sales of
supplies by associations engaged in proeessing and marufacturing, and by creameries
and cheese factories, have been inciuded.

The general group ineludes general stores and sales where it was not poss-
ible to obtain & breakdown by commodities. In a few cases, an assnciatiu. failed to
specify the kind of goods hanaied and such sales are also included. 1n the group
designated "Other" are suczh commodities as are not includea in th- >ther specified
groups, as boots and shoess, dry goods, herdware, stumping powder, egricultural im-
alements, ele., aLdo Fegtanrapts.

Servicea ammprised seed tcleanimg., tareshing, chopping, weighing, trans-
portation, chicken hatching, repair work, and a blacksmitn shop, and were rendered
by 13 assuciations, & of which were concerned only with the provision of these ser-
vices, the other 8 being marketing and purchasing associations.

In volume of sales by wholesale associations and central associations
selling to loval asscciations, sules of the flour, feed, seeds and groceries group
were greatest, with suppiies second, these two groups asccounting for approximately
59 per cent of the total wholesale sales.



Table &5.

Sales of Merchandise, by Commodities and Provinces, 1330

Flour, Feed. Coal
Seeds and Gasoline and Ser-
- General |Groceries | Supplies|Fertilizer| and 0il| Wood Other vices| Total
¢ ¢ $ § ¢ ¢ ¢ ¢ ¢
hholesale associations and
central associations
selling to local assoc-
iations:
Prince Edward Island ..... - - - - - - - - -
NevaliSeotilem Biao siola s ol 0.0 oo -~ £79,212| 131,746 136,185 - - - - 547,143
. New Brunswick ..s.e¢..00000 - 157,473 89,679 375,363 - - - - 600,515
EUEIEIE B oronesonbro-ororait oy tbinay o3 ore 1,000 179,640 32,367 63,000 - —~ 19,413 - 295,320
ORBETAE, L . ool o S Sy ko - 766,085 290,336 174,389 - 162,958] 145,640 - 1,539,446
A OGO atis o oz Toisao 0.0 e 83,387 - 258,965 - 100,085| 50,032 - - 49%,442
Saskatchewan ...cs00e5000. - 14,693 145,052 - 139,589|156,569 70,198 - 586,101
ABETHES % ol s8rororsl ML sVad Bro1d ove - 40,000{ 100,000 - 25,038 - - - 165,038
British Columbia ccecosveo - - 48,357 - - - - - 48,557!
14700 T 84,387 1,436,98§J1,076,562 746,937 3Rk, 89| 569,557 235, ¢51 - 4,27%, 56903

— ——l et

—_—a T i L o s e e e ——— ____—-I,—..__ﬂ._.-._ e Tl st o . e = e
Leccal associations and

central associations
selling direct to the
individual member:

Prince Edward Island ..... 8,550 18,668| 156,112 | 405,164| - 1,890 1,214| 280 589,848
Nova SQ0ti& wrvoevessrcuoes. | 2,145,524 436,658| 120,182| 162,455 9,083 1,683 15,362 - 2,899,947
New Brunswick .,..o..ce-.- 833,816 231,853 45,297 | 410,935| - - 3,2¢5| 3,602| 1,528,726
ESCRAE W16 1 . bl ki Boirs 551,008| 521,499| 68,836| 118,40% 5,294 517| 35,713 2,166 1,303,435
ON%ETI0 5. nisnoscoaneann | 1,833,560| 2,663,361 436,855 79,675| 47,786|137,573| 679,572 6,209| 5,834,580
Manitob& ... .4 .ccossnseos 177,949 125,634| 674,472 - 565,691 |£66,456|  35,380| - 1,845,582
Saskatchewan . ............| 2,141,848 99,897| 174,658 = 543,904 |203,152| 48,410| 1.987| 3,313,856
BBBeT U Jood Trvoadssoo.s | ApkdBodtn| | 260705)  6af do4 8,090| 83,080|264,701| 125,080 1,244| 2,453,360
British Columbi& -soo..... | 1,484,502| 1,192,909| 201,523 36,38L| 11,659] ,675| 1s52,368| - 5,061,817

Total~ w.wovoses | 10,518,375 5 452, 19c <,954,569 1,213,100 1,266{496J978 647(1,076, 324 15 458 22,881,161

e o A . o e d --_._._ T s RN = A = - - B s )
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Seven of the central purchasing associations had paid employees. These
paid employees numbered 21, 18 of which were male and 3 female, and the total amount
paid in salaried and wages was §R9,976. A

RETAIL STORES OPERATED BY FARMEKS' ASSOCIATIONS AND CONSUMEKS' SOCIETIES

Tvio hundred and seventy-three retail stores were operated by 64 associa-
tious, the total sales of which amounted to $15,201,146 - approximately 66 per cent
of' the totul retail sales. Ontario, with 70 stores and sales of §4,740,247, led in
Beth number of stores und amount of sales. General stores numbered 204, with sales
of £11,441,385. Table 26 shows the number of associations operating retuil stores,
the number and kind of stores, and amount of business done. In the group "Other"
are 3 stores selling coal and wood, and 1 selling builders' supplies.

Table 6.

e ——————

Co-Operative Retail Stores, by Kinds of Business, 1330

e S e S Cot Boos Tl St AR T oy = e o e .,_‘.;‘:’.‘";:'4".'. Z_TIL:’._':'.". o B e g - —— T o B 8 a G S ot Pt
Number of Number of Stores, by Kind
Associa- ___of Business
tions Fili-
Operating|Number Flour| kes- | ing
Letail of |Total Retail |Gern-|Gro-| and | taur-| sta-
) P~ | __Stores [Stores| . Sales _ lerallcery|feed |ants [tions|Other
¢ .
P.E.I., N.S. and
N g s+ o g oo . 29 38 £;50z.008- | 22 | 1= " L e
GHMERRE" 31 ol ot Yats o 8 8 307,780 ) 2 1 - - -
015 12| - W I Y 63 70 4,740,247 | 44 | 15 6 5 - -
Manitoba, Sasxat-
chewan and slberta. ok lrg 120 4,888,730 | 9% 4 i - e 4
British Columbia ... 37 42 2 s 2 WSS HINER 4 | 10 - - -
Tobls » o sk 254 273 15,201,146 |204 | 26 | 18 5 16 4

Two of the restaurants operated co-operative rooming houses in conjunction
with their business.

Two~store multiples were operated by 6 associations, three-stove multiples
by I wsssogistions, a four-store multiple by 1 association, and a five-store multiple
by 1 association.

Tn addition to the total retail sales of §1£,20:,146, wholesule saizo of
products by 31 of the associations amounted to §$1,028,095. Products vere also mar-
keted by some associations through central marketing assovciations aud sales ugencies.



Table 27.

25

Number of Employees of Co-Operative hetail Stores, and Amount

Paid in Salaries and Wages, 13830

Number of Number of

Retail Employees Salaries and

Stores M F Rages Paid

NovauSeotnd o o« ofits- o sie i IS0 |[» 151 177,643
New Brunswick c.vesveos 15 36 | 14 47,084
QReboQMst S . rdemda] ) 8 <0 3 18,572
(07117 ) 7 T R P 70 229 | 104 326,797
MaGsEEORAS 5icleis sie o1 « 510 5781w %8 59 3 56,427
Saskatchewan ..cecevsss 62 AEOF ' 16 193,002
ANDE I RYrs siele siafers & o o7 20 B8. ||, [1'& 134,243
Britishr Columbia sveee. 4e a8 | q1 176,849
ROIEN ok s oo o 1ol R72 837 | 225 1,130,582

The 273 retail stores are grouped in Table X8 according to amount of annual

sales.

29 stores reported sales of §100,000 and over, 181, or 66 per cent, falling

in the §20,000 to $99,999 groups, the remaining 63 having reported sales of less than

$20,000.

Table 28.

Co-Operative Retail Stores by Size of Business, 1930

$100,000 $50,000|$30,000|$20,000($10,000 [¢5,000| Less
$200,000 to to to to to to than | Total
and Over| $199,999 $99,999|$49,999 (829,993 $19,999 |$9,999 $5,000
R.E.1.;H.B.

B.nd NsBu e e 5 2 11 10 5 b 2 . 55
Quebec see s e by -y l 4 2 1 = - 8
Ontaric deeee. 4 8 1] 12 <) 12 3 3 70
Man., Sask., '

and - AlkRe e, & 5 20 34 <4 4 7/ 4 120
British

Columbia +... A 4 6 15 9 4 3 42

Total s 10 19 57 78 43 41 IS 7 T
B . s T e Rl e S A5
BEEF RINGS

Ten beef rings reported - 4 in Ontario, 2 in Manitoba, and 4 in Saskatchewan.
Two hundred cattle were slaughtered and the value of beef exchanged is estimated at

$10,995.

The average price paid per head for slaughtering was §5.00.
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PURCHASES BY CANADIAN OFFICES OF BRITISH CO-OPERATIVE WHOLESALE SOCIETIES

Co-Operative Wholesale Societies in Great Britain with purchasing offices
or buying agencles in Canada reported purchases of commodities in Canada for export
to the value of §6,306,061. Grain purchases amounted to §3,913,924, butter and
cheese to §1,949,450, livestock £313,498, und miscellaneous $128,179. Male employees
numbered 19 and female 3.

CO-OPERATIVE ORGANIZATIONS ENGAGED IN PROCESSING AND MANUFACTURING
MISCELLANEOUS

a number of co-vperative associations operated canning factories, bakeries,
flour and grist mills, etc. Table 29 includes all co-operative associations engaged
in processing or manufacturing which have not been listed elsewhere. Six associa-
tions in the purchasing group operuted bakeries, but, as this was only a small part
of their business, their main function being that of buying and selling commodities
and supplies, they have been included in the purchasing group. The amount of sales
of bakery products manufactured by these six associations is shown in a footnote to
the Table. A small amount of canning and preserving was done by taree associations,
but, as the value of the same was so small a percentage of taneir total sales, they
have been classified according to their main business. The amount of sales of canned
products by these associations is also shown in a footnote to the Table.

Table 29.
Co~Operutive Organizations Engaged in Processing and Manufacturing,
by Commodity Groups, Canada., 1930

. @)
Canning,  |Flour and
Preserving| Grist @)
RS- ire . Bakeries)| und Packin Mills Other’ Total
anber L B L L B B B B B B Y O AN ) 5 13 13 5 34
Sales: |
PI"OdIlCtS, tOt&l LR R R A I ) 3 41,17U $ 1,549,840 $ 2989559 s 175,689 e 1,864,996
Manufactured .se.scoeess | 41,178 ¢ 1,349,384|% 286,922 (¢ 175,589(% 1,853,073
Othel‘ S e PO NERNOEPEE BN EEEO DD = é 456 $ 11,467 - $ 11’925
Merchandise and supplies . |§ R&,841 ¢ 43,566|§ 99,749 - ¢ 102,156
Eanployees:
Male G 38 800 ¢ IO OUNOOUY LU lE 251 50 92 586
Ponaloiainl . e it ol e al 219 2 1 222
Salaries and wages .-~acoses |$ 10,313 $ 148,265|§ 21,722 F 35,154 |8 215,47

(1) Bekeries.~ The 2 bakeries reporiing were located in the province of Quebec. 1In
order to arrive at the total amount of sales of co-operative bakeries, to
the figure of $41,178 should be added the sales of 6 bakeries operated by
agsociations in luc purchasing group - viz., $110,199, making a total of
#151,377. Tuhese C bekeries were located, 1 in the Maritime Provinces, 3 in
Ontario, ard 2 in Sasket~hewan,

(2) Canning, Preserving and Packing.- Of the 13 associations reporting 2 were lo-
cated in the Maritime Provinces, 6 in Quebec, 1 in Cntario, and 4 in British
Columbia. The products canned were fruits, vegetables, meat and fish. To
tie figure of €1,349,384 should be added sales of canned meat, dehydrated
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fruit and jam by 3 associations in the marketing group - viz., $92,644, mak-
ing a total of $1,442,028. One cunning association in Quebec also operated a
cheese factory, the particulars of which are included in tne figures for
creameries and cheese factories.

(3) Flour and Grist Mills.- The 13 flour and grist mills were located as follows:
Maritimes, 1; Quebec, 1; Ontario, 8; Manitoba, 1; Saskatchewan, 1; and
Alberta, 1.

(4) Other.- Of the 5 organizations reporting, 1 was engaged in manufacturing box
shooks, 1 in manufacturing brooms and brusies, 1 cigars, while 1 operated a
brickyard and another saw-mills. & were located in the Maritimes, 1 in
Ontario, and 2 in British Columbia,

Sales by bakeries and canning factories operated by associations in the mar-
keting and purchasing groups were $x02,843, which, added to the figure of §1,853,073
given in Table 23, give a %total of $2,055,016 for sales of manufuctured products.
Sales of products included uncer the heading "Other" comprised hogs and fresh fish.

The channels through which the associations marketed their finished products
were reported as follows:
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(1) The total number of associations rveporting channels of distribution was 3¢. This
total is less thun the sum of the figures appearing in the two columns below as a
number of associations used more than one channel of distribution.

CO-OPERATIVELY OWNED OR CONTROLLED CREAMERIES AND CHEESE FaCTOKIES

In determining whether a creamery or cheese factory could be regarded as
coming within the co-operative group, not only have establishments completely owned
and operated by co-operative associations been ineluded, but also those which, while
the building and equipment, building only or equipment only, as the case might be,
were owned by an individual (generally the butter or cheese maker), were under the en-
tire control of the patrons, the finished product being marketed co-operatively. With
most creameries and cheese factories operated under the latter plan, the sale of the
finished product was deleguted to the butter or cheese maker, who, after deducting a
percentage to cover the expense of operation and a service charge, distributed the
proceeds to the patrons on the basis of patronage. Central sales agencies marketing
butter and cheese are included in the marketing group as they were not enguged in
manufacturing. Creameries and cheese factories, disposing of their products tnrough
central marketing associations, however, are included.

In the few cases where a creamery or cheese factory failed to report direct-
ly, the information was obtained from the Dairy Statistics Branch of the Dominion
Bureau of Statistics.
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Employment statistics are not given as in the case of a great number of
creameries and cheese factories, particularly in the province of Quebec, it was not poss-
ible from the information received to arrive at the exact amount which would represent
salaries and wages only, the figure reported under the item of salaries and wages often
ineluding a charge to cover cost of operation, payment being made at a rate per pound of
product manufactured.

As will be seen from Table 30, 546 creameries and cheese factories were con-
sidered as coming within the co-operative group, being eitner owned and operated by a
co-operative association or under the control of the patrons. Creameries numbered 301,
cheese factories Zk4, and combined butter and cheese factories 21. Sales of dairy pro-
ducts and a small quantity of other products totalled §23,076,247, sales of dairy pro-
ducts alone amounting to $22,853,718. Dairymen's supplies, flour and feed, etc., were
handled by several creameries and cheese factories, tne sules of which amounted to
%3387,252. Quebec had the greatest number of both creameries and cheese factories, a
total of 298, but ranked fourth in volume of sales of dairy products - approximately
16 per cent of the total. Ontario, with 124 factories, had the largest sales - approx-
imately 24 per cent of the total. Two-branch factories were operated by 3 associations,
and tnree-branch' factories by 2 associations.

In addition to the 546 creameries and cheese factories included in Table 30,
there were 2 cream stations in Quebec, with combined sales of $560,354.

Table 30.

Co-Operatively Owned or Controlled Creameries and Cheese Factories,

and amount of Sales, by Provinces, 1330

%8 Number Reporting Total Sales
Cheese Supplies
Cream- fac- | Com- Dairy to
- o4 . 3 Total | eries | tories| bined products atrons
$ ¢
Prince Edward Island ..ssecteossse 24 13 8 3 414,684 93
Nova Seobda: « vowvevmim o ys gob i a i 7 7 - - 56,870 17,908
New Brunswick .ceecinemsovosivssae | £R2 11 il - 712,707 3,700
RBED Q& ' rsies wta's e 5 BT b e « p U2 || (D 182~ OIS 11 [* 3,746,307 23,563
OnPERA @ W eiswe olovsjolerel alfhre wwoid ol v ts, BV, IR <0 99 5 5,542,604 6,400
Mapsisholhicida oo 5okl aorert siomrers C) 8 i - 09@) s 37 -
Saskatchewan ..c.cvsceveeccessnnse | - 36 36 - - 4,552,569 -
Albert8 ........ oo e e h bt B ARG 11 . 1 1,831,417 531
BiristifsnGalnmb 5k 5 G S hTe o Me vt (6T 14 15 - iy 4,657,718 286,057
1% 7 N e At -7~ DR I S T 21 23,075,247%] 337,252

(1) This number does not agree with that reported by the Dairy Statistics Branch, owing
to a difference in the method of classification.

(£) Includes sales of miscellaneous products and receipts from 2 cold storage plants,

amounting to §221,529.

In Table 31, a breakdown showing tne amount of sales of each commodity is given.

Butter sales, which were $15,3495957, greatly exceeded those of all other commodities in

this group, being approximately

8 per cent.

Four hundred and forty-two of the 546 establishments reported the channels
through which they marketed their products, and the percentage sold through each of the

various channels.
or 75
timated;
as approximate.,

er cent of the total sales. In m
therefore, the percentages whic

The total sales of the 442 establishments reporting were §17,201, 329,

cases, the amounts furnished were only es-

have been computed can onl{
Of the total sales of §17,201,329 by these 44% establishments
timated percentage sold to wholesale houses was 52 per cent, to retail merchan

be regarded .

the es-
ts 14 per



Table 31.

Sales of Dairy Products by Co-Operatively Owned or Controlled Creameries and Cheese Factories, 193C
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Number
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- L. ing Total Butger

§ ¢
Prince Edward

ISl&nd Unswa3e D 24 414, 684 542’120
Nova Scotia ,.... % 504,454 424,129
New Brunswick ... 22 a2 Z 0T 561,136
Quebet’ §a. .o o8sb 298 | 5,739,653 | 2,934,462
Ontario ......»... | 124 [ 5,426,935 | 3,231,527
Manitoba ...:00s. g9 | 1,085,813 985,034
Saskatchewan ... 56 | 4,480,337 | 2,337,339
ARBEREE | .o gy &3 12 11,831,417 | 1,416,421
British Columbia. 14 | 4,667,718 | 1,117,789
e e Y R N = e
Ol Kowiones 546 ?2,855,718 13,349,957
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22,4158

6,654
115,669
4,558
79,232

-

¢e1,885

i Sales of Dairy Products g
Fluid Concen-
milk, trated No
cream and Ice milk breakxdown
|_Cheese | buttermilk] cream | products furnished
$ ¢ ¢ é $
69,532 3,032 = = -
= 33,679 34,405 - 12,241
65,323 4,979 81,269 - -
682,984 53,332 2,486 - 66,389
1,357,824 287,5839| 43,5186 2,443 4,086
6,949 57,516| 36,314 -
- 1,630,587 382,441 16,876 113,354
7,666 399,023 8,317 = -
96,215 £,510,138| 13.69811,119,880 =
2,786,481 | 4,779,765|60%,44€(1,138,999| 196,070

Sale3s of|

531
85 087

337,252

(1) Includes receipts from 2 cold storage plants.
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