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! It should be clearly recognized that these gross margin figures

* relate to the total business of stores grouped according to kind-of-busin-
ess groupings and not to specified commodities. For example, gross margin
for grocery stores for Canada as a whole in 1955 is shown in Table 1 as
16.8 per cent. This does not mean, of course, that the gross margin on
every article sold in grocery stores formed 16.8 per cent of the sales of
that commodity. For some commodities the gross margin ratio would be less
than this figure and for others it would be more. But in the aggregate,
including all commodities sold, gross margin formed 16.8 per cent of annual
sales in grocery stores in 1935.

While the gross margin percentages shown in Table 1 are thought
to be fairly typical of average operating results, certain factors should
be kept in mind in considering the figures shown for certain kinds of bus-
iness. For the Census of Merchandising Establishments, all stores are
assigned to a kind-of-business classification based partly on the major
commodities sold and partly according to popular designation. But not all
stores within one classification are homogeneous in the relative propor-
tions of various commodities which are sold. Different department stores
sell varying proportions of grocery and meat products. Some candy and con-
fectionery stores may provide meals while others may sell limited quanti-
ties of grocery products. The classification "Restaurants, cafeterias and
lunch rooms" includes establishments selling varying proportions of candy
and confectionery products in addition to the sale of meals. The gross
margin figures for automobile dealers may be affected by varying trade-in
values placed upon used cars and included in the value of purchases for
the year. Some establishments (especially in the coal and wood business)
may do a certain amount of business at wholesale prices so that the gross
margin figures may be slightly lower than would be the case if all sales
were on a retail basis.

Middle Range Figures

The figures shown in Table 1 are computed from the aggregate
sales and aggregate gross margins of the reporting firms. That is, these
are weighted averages in which the larger stores have more weight in deter-
mining the figures shown than have the smaller firms. Table 2 presents
gross margin averages in the determination of which all firms have the same
weight irrespective of their size. The number of stores included in the
sample is shown for each kind of business and gross margin ratios are shown
under three headings: "Lower Quartile", "Median", and "Upper Quartile".
These figures were derived in the following way: Gross margin as a percen-
tage of sales was first computed for each individual store. These percen-
tages were then arranged in an array from smallest to largest and three
percentages were picked out as follows: the figure one-quarter the total
distance from the lower end of the array (The Lower Quartile), the figure
half way through the array (The Median), and the figure three-quarters of
the way through the arrey (The Upper Quartile). The median figure divides
the array in half. The number of stores with a gross margin percentage of
sales less than this figure is the same as the number of stores with a
gross margin in excess of that figure. Obviously also, one-half the total
number of stores will have a gross margin percentage of sales lying between
the Lower and Upper Quartiles.

Table 2 shows that 1,389 grocery stores reported data for this
study. The median figure for gross margin is 16.4 per cent of sales as
compared with 16.8 per cent as obtained by the weighted method and shown
in Table 1. The lower and upper quartiles are 13.5 per cent and 19.5 per
cent respectively, indicating that one-quarter of the stores had a gross
margin percentage of sales below the former figure, one-quarter of the
total number of firms had a gross margin in excess of the latter figure,
while one-half the stores (the middle half) had a gross margin ratio lying
between 13.5 and 19.5 per cent of sales.

The lower and upper quartiles give a measure of the dispersion
of the ratios for individual firms about the average figure. Fifty per
cent of the grocery stores reporting had a gross margin percentage of sales
lying between 13.5 per cent and 19.5 per cent or within a range of 6 points.
Fifty per cent of the combination stores had a gross margin lying between
14.5 per cent and 20.9 per cent or within a range of 6.4 points. The cor-
responding range within which one-half the total number of units lie was
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CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS.

STATISTICS ON GROSS MARGINS IN RETAIL TRADE

For the second consecutive year, data have been secured in con-
nection with the Census of Meirchandising Establishments to show gross
profit or gross margin in retail trade. Tiis bulletin summarizes the re-
sults for independent retail stores and shows gross margins expressed as
percentages of net sales in 1935 _for stores in each of the several provin-
ces classified accoru:ng “& the usual kind-of -business classifications.
Corresponding figures {or retail chains have already been published in a
special report "Retail Chains in Canada, 1935".

Gross margin for all independent stores as a whole averaged 23.5
per cent of net sales in 1935 compared with 24.3 per cent in 19234. Gross
margin as a percentage of net sales was lower in 1935 than in 1934 for 23
of the separate kind-of-business groupings for which figures are shown in
the attached tables, higher in 1935 than in 1934 for 11l classifications
and remained unchanged for 3. The higher gross margin percentage of net
sales in 1944 as compared with 1935 may be attributed partly to the more
rapid rise in price levels in %the earlier year. (The Bureau's retail
price index advanced 3.5 points from 70.4 in 1933 to 73.9 in 1934 compared
with the much smaller advance cof .4 points between 1934 and 1935.) Also
contributing to the decline in gross margin for all independent store trade
as a whole was the apparent pronounced reduction in gross profit for motor
vehicle dealers from 19.6 per cent in 1934 to 16.7 per cent in 1935. The
figures for these estevlishments represent the total gross margin covering
all activities, including the sale of new and used cars, parts and acces-
sories and also repairs. The decrease may be at least partly attributed
to the disorganized state cf the used car market with smaller profits or
greater losses on such busianess.

Definition of Gross Margin

The term '"grcss margin' is used in this report to represent the
amount remaining after deducting the net cost of goods sold from net sales.
It is, therefore, the amount of money which a business firm secured fromn
the year's operations to cover the expenses of doing business and provide
a profit. In the case of firms operating at a loss, the gross margin may
be insufficient to cover operating expenses. The net cost of goods sold
was calculated for each firm from the net cost of goods purchased during
the year as reported on the census schedules and from the inventory values
at the beginning and close of the year. The net cost of goods purchased
includes the invoice value less all returns, allowances and discounts,
plus inward freight, duty. insurance in transit and all other expenses in-
cidental to the receipt of goods. Operating expenses of the stores are,
of course, excluded from the value of purchases. Table 1 shows gross
margin as a percentage of sales (based upon the aggregate sales figures
and aggregate cost of goods sold) for independent stores operating in a
number of selected kinds of business. Dominion averages are shown for
1934 and 1935 together with the amount of change between the two years.
Provincial figures are shown for 1935 only. Figures for some kinds of
business are omitted in certain provinces as the number of reporting firms
was too small to provide representative data.
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Table 1.--Gross Margin Percentages of Net Seles for Independent Stores in Selected Kinds o: Business, by Provinces, 1935

(Gross margins based upon aggregate sales and aggregate gross margine of the raporting firms)

=z = e = ST SRR T TR R TIE

===

! . Canada L .

Kind of Business 1934 | 1935 |Change | P.E.I.] N.S. | N.B. | que. | Ont. | Man. | Sask.| Alta.] B.C.
Candy and confectionery stores ......... SRIERE T 1IN A0S N | ) | eminy 27,71 36 S%1] .8 (R):] 285 ]' 3ha4d
Erulss Sl WREelElLE SEOPEE . < e vt rasvsmoinill - BNE 2.7 | «1.0 (x) (X) SRS E {X) (X) ol AR
O 7 T S S TR IR R N S L B 160 16.8 L) D560 Y75 1522 B3 16.7 ik, 16.2 1554h 15.6
QRGO SRR pis oo o rsanasmiels bheso: agosied a0 14591 - .1 G | 1740 % 1640 | 302 p-d8ed | -d8aT | Meed =203 4 6.2
ey e SRR R TRt M < 15 (516 ¢ folo) Gios age) € & [ofd 5] 5 ups Bvo'e age bloo 23.2 2449 -1:3 {(x) 285 § 20,0 21.9 21.2 22,2 25.5 265 2a.2
Goundiirs RN CEROE (5. . v v cemiaionesvsi-eetnnll 1 90IE | 156 - .0 B9.9.1 151 T 18301 15.9 oiiSsi] | 108 4 AR i TSN O slig0
DGR R 50 i 'c5 %% 5 a e oo slg TS T i s do oo Tedyel | 2009 ) ~ 2 (Xy | W2 A8 303 MY (Zr i (.34 S0 Y 270
Dy N EPeRB R, (o o leio S > ee b B sio spobir o v il ol (Sl -4 20KF ¢ + .2 tX) | 2899} 2622 radu? | B0 a0 (x) o 128.1
Gensral marShaulian sbores ., i ccobdes ionsheraal U@ | 2909 ~ o2 G0 1 264@ G Loy 200 ¢ B9uAN a8edENEE T Liol
piGitionr WVDREIRHOE REAMe s .l 1  oin b iciden S ot sngp sebobio b libd 15.6 Wers] ~d 52 7.3 186 18.3 16,4 060 06, 7 1850 Ty A 18.5
Motor vehicle dealers with farm impisments ...c..f 20.6 R L 3.3 £X) (Z) £ (x) (e 1% | Y7o, 214 {(X)
Adcesdonied, BITES and battarias ... oeccndsocl 22,5, 3322 | + .7 (x) (x) ol et VR 18 B SR (X) (XD 1 -850 (X)
Ol R ORI, AW T ohs Lolc sxdt BRI o o1 olbiars s 4o iu b o bib o6 LG 512 18.6 =4 2 (x) T840 kel Tt [ el one 1580 . 2052 183 19.8
Men's and beys' clothing stores ...c.eeeeosesecescf 35.0 | 29,61 5.4 (%) (x) ) || 29.6'%129.7 (x)1 (x) (X) (X)
MBS T USHLANERER- BEOTEE .. o siale sje 1.0 b o.vms onge o0t b ol BBl 208 | - .7 () (X) 0 1 2874 Esb (X) (x) (x) (X)
Men's clothing amd furniehings storos ......ossacf 28.1 | 28.2 AJt () | 2%edid) @82 | 28.5 | 28bal ROSO 126221 AR 305
NG TR S22 -2 o - cee.ane. 5o ® 0.8 i bua e d el | il (-0 | = o4 (X) (X) ) | 55.9 § 96 50.8 (x) (x) (x)
Hansisy SHoEMNE IBHOTOE o of: 0050y 46 &5 daase lof ks <o b omalh SOl NSl - .1 25.6'] M 39 28,5 | 25.5 | . Beyb i 1 2583 | 2SR 1 210
BEHRL (6. e iSO a5 LOFEE. vebiepe . dgod b s sl —AleS 1286 § + .1 (XY 2759 L6 | 28.1 |- Bl 61888285 | 30.9
IS LTI SO, | BINZETRO o sodbehrdooslsnatoiobed "RO.T'I 2% 4T + .7 (x) ) {(X) | 30.6| 28,5 6, (x) {28 (%)
ARECTSE E I e 5o B a b < - sa 0o 0 o0 o buc ook cedllh, RS § 94T | . (a) (x) (%) (X) | 50.4'| 49.3 (x) (x) (x) (x)
ST SN R GO % o Clinl o o eiidal s d R g b bk ¢ B TEAE 1 404 (a) (x) (¥) £ | 43.1'} W8 (x) (X} (X) | 34.3
L R s | el b oo 2 I oL o B b odeed s 26 at 7 + L0 (Xx) 24.3 258} 25.7 |- 298 2.0 § 2882 29.7 31.0
B o I I T N . o o601 & s Toya I & aonss o7 070 & Tnacpha.d 26.4 253 ol (%) 21.6 21.9 24,7 26,2 a5 14 25eT 2 9 264
Lumber and tuilding material dealers cceses-secea] 23.2 | 27.7| - .5 BX) | 25ePrdla2 | 28.7 | el 24 | 2660 I 4 ATvs
Lumber and building materials with ccal and wood.| 25.7 | 25.0 | -2.7 (x) (x) -1 27.5 { adull 4 -Aded 1 .2606 Gkt 25.7
BOnRAUEE SHEIG: -«vuie s v o 56 barr - TH0 TR dl0d o o« Lndli =R T 3856 (a) B 13300 NG | 32.8. [ GO (x) (X0 | "o | R3,2
Radis and muUSEe SEOIre8 .. ..uvsssns s csnebo.saslialr. 36:L | 38,6 ] -1.5 L | ARaE (X) | 34.0 34.0 (X) (B 4 .3840'1 ' 3644
Restaurants, cafeterias and lunch rooms .........| 43.6 | 42.5 98 | (X | 4L.97 35.7 1 43.9 | 445 J@m21 IR Wl 4.6
TR BN - ¢ s it « +.0i7pens ol Bl s v o o dow o Lo Je el B0 B 1 BB 4 & 45 00 | el 33.5 | se.7 ! ad T g O U a9
GBEL . B0 YOO Salla .« .. sk aiamabi bpion o oo onnbalic i 2| A0S | = 8 ) | RSl 2% | 16,3 || 2053 MG e =) 1 Bl
DO T =t s v Tt et s o s mapesshinssusssonsn firvacral BE | D | = 5 R .1 Sl 38.0 | 30.4] 267 WAl el 31} 2.9
JERSLlal STODNE - mrm i 5 s el s ool i < A 40,2 41.1 C ) (X) 39.8 36.1 39,5 42.3 387 2R 40.0 44,8
OTRice Gid SORNOL SRERLLAE i 8 5 vl oo cnhsnsncionll 39,0 | 38.81 - .2 (x) (x) Bt 40.9 | BELD (x) (%) (x) (X)
Office and store mechanical appliances ..........] 52.0 | 52.1 ] + .1 (X) (X) (x) (X) | 53.4 (X) (x) (x) (x)
UPReNEIRS HIRTAED s s oo 3 s v SR h e ¢ o el - LB | 6 | + .3 (x) (x) (x) (b3 (X) (x) (x) (x) (x)
Tobaces stofiae and' sholdl '« sisssien smion rniatndh. YT | 192 | ~ .5 (5 | 2B 28E6 |1 18.2 | 83 CER | 258 | A% | 2.1

An (X) indicates that the number of reporting firms was too small

to provide representative groses margin data.

(a) No change.
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Table 2,--Middls Range Gross Margin Ratios, by Kinds

of Business and Provinces, 1935

v Eand of Business Canada h.So N.B. |[Jue. |[Ont, |Man, SaskJhlta.B.C.
(Number stores reporting| 1,389| 45| 40| 358 547( 67| 85| 92| 147

(honesr QRabElle ...se-vef 13.5013.1132.3119:FF3.G188. AMA3+2]13.4113:0

Grocery Stores (MEAian oeoeeoncecsnsnss] 16.4[17.3{15.6/16.8/16.5[16.5/15.8{15.8|16.0
(Upper Quartile ....ce.of 19.5/20.0{19.5|20.5{19.6{19.0{17.8]18.0(18.9

(Number stores reportingf 1,202 101 55| 420} 508] 55| 301 29] 31

e (Lower Quartile vencsr o 1435 120 @ l4’.0 15-1 1495 ll-9 1203 12.0 1500
Sombination Stores (pogian ,......e.eee0e0ef 17.6117.0/15.7(18.5|17.5]16.5{15.5{15.8(17.3
(Upper Quartile .eo......f 20.9]/20.5/18.3[21.5[20,7/19.7{20.7{19,0]20.4

(Number stores reporting 664} 13| 12| 110{ 295| 31| 238 7/ IR T

(Lower Quartile ceeseceee 18.9/16.0{13.6|19.1|18.6]20.3{20.3{20.0119.0

Meai Markeis (MOAEAN ovrevevavessercel 22.6120,9(21.9({21.8}21.7]24.0[26.3]25.1]23.8
(Upper Quartile oee.veoof 26.9/26.2/29.0/25.8{25.7125.9/30.2(30.7(27.4

(Number stores reportingj 2,416| 135 114| 352| 529| 180| 516| 373| 198

Country General {Lower Quartile ...s..o.§ 11.8/11.0{11.8{12.0;11,3{10.8{12.2]12,3[12.6
Stores (Median seveceossesseeee] 15.4(14.8|24,7/|15.8/15.5(14.0{15.4]|15.6]|15.6
(Uppel‘ Quartile sessrnes l9ol 1807 1806 20.7 1904 l7o7 1807 18'8 1809

(Number stores reporting 905! 46! 30| 121} 405| 46| 79| 94| 8o

Motor Vehicle (Lower Quartile s....eoof 13.7/14.5/11.1|13.1{13.2(15,0|14.6(15.0}{15.0
Dealers UG + oo vetsessbosmnsll e L7:4115.2127.0/36.0117.8]18.0[17.5]19.2
(Upper Quartile ee......fy 21.5(22.3/21.0({21.3|20.0(22.0{23.0}21.0]25.0

; \ (Number stores reporting et IR S TR R RS | - To)' | e T ()| ) <) B 7
Men's and Boys (Lower Quartile ..cececsl 23.2122.4/24.3/21.0/23.6(21.6/23.0/24.0[23.1
Clothing and (Madiah visebtiodbbesbsa) 29.0127.9125.4{26.0(27.6125.9125.5(27,0128.9
Furnishings (Upper Quartile s.......| 30.8(31.2{31,0/32,0(31.2(32.4]28.8/29.3(32.0
(Number stores reporting 345§ 22 16| 61)-162} /a4 33| K 21f .35

Women's Ready-to- (Lower Quartile ........|] 27:2{25.2{19.0[21.6{23.0}26.9|21.5/22.6|27.6
Wear (Molian ..oenedsciosnstol 20.9129.2]23.6|27.1126.9]30.4}28,7129.9[30:0
(Upper Quartile ..s.ssoo] 32.1{32.1/26.0(|31.7/31.4(34.8{31.0]34.7{36.8

(Number stores reporting 301] 18 ol - 69¢ 3% r'adl 2@ 4 26

(Lower Quartile ee......] 23.7/22.8/22.2(20.8{23.6}29.2{26.6/27.0(28.6

Shoe Stores (MOdiBA oeavoosoonnsoane] 28.4[24.8]26.1]27.028.5/30.6]|27.6/30.0/31.5
(Upper Quartile .....sss] 3250]27.6/28.1/33.0031.6]/32.0030.1132.313%:1

(Number stores reporting 708 - 19k 19] 139008380 30 - SR i he

(Lower Quartile see.coeof] 21.3[/18.0/19.8{21.0{21.5{20.2/21.0|20.1{23.0

Hardware Stores (MOALAN wevevovsosennens] 25.7]25.0/22.0/26.0]26.2]24.8}24.8)23.6]27.8
(Upper Quartile .se.eeeef 30.0[{27.5(25.0/30.7]30.8{28,7]28.3|26.9{32.0

(Number stores reporting 6RO 231" 208 MlaE 3¢y 454 29 51 43

(Lower Quartile secssesss 16,8/ 16.5[20.0115.5{16.6{19.3[21.4| (X)|20.6

Qosl and Wood Yards (ygqign .....e..eee.ses.] 20.6/19.1{27.2(19.3119.9|22.4]24.6] (X)|26.0
(Upper Quartile ......s.f 24.6|24.0/33.4{23.7/23.0{25.7]26.6] (X)|32.5

(Number stores reporting 885 391 37| 138] 407| 55| 62} 76| 62

(Lower Quartile ,...coesf 25.7/24.7/24,0]26.9(25.6(25.5(25.5[26.6}26.0

o Stdves (Median voeesroonsneenas] 29.7/28.7[29.3]31.1129.0/29.5]29.9/30.6(31.2
(Upper Quartile ........]| 33.7/32.9|34.0(35.7|32.7}/32.5{34.5|35.9|36.0

(Number stores reporting 199 15 8{ 43| 68 4 % 13 .2k

Lowpr Qéartile ......,.|] 27.8028.0/34.0(26.4187.6] Q| (XM (X} iRdeT

Furaiture Stores guedian ipedmmeesossshl I io.of34. 3300021 00k (B GO
(Upper Quartile ..o.seeef 36.2{36.2{37.7|37.8{36.0f (X)| (X)| (X)|34.8

The number of firms reporting for Prince Edward Island was too small to permit this
anaslysis.

An (X) indicetes that the number of stores reporting was too small to permit this analysis.
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7.5 points for country general stores, 7.7 points for motor vehicle deal-
ers, 8 points for drug stores and 8.9 points for furniture stores.

Distribution of Stores According to Gross Margin Percentage of Sales

The lower and upper quertile figures presented in Table 2 give
some indication of the degree of concentration of gross margin percentages
of net sales about a central value. The actual distributions of stores
according to gross margin ratios in 1935 are shown in Table 3 for a number
of selected kinds of business. These figures are interesting, not only
in showing the degree of concentration about a central value but also in
that they show the numbers of stores operating on either exceptionall; low
or high margins. The lack of homogeneity in the proportions of different
types of merchandise carried by different stcores classified under the same
grouping has already been mentioned. In eddition, it should be recognized
that many of the stores reporting excepiionally low gross margins may have
operated at a loss. Complete informaiion c¢n c¢perating expenses for 1935
is not available. It is impossible to say, thersfore, whether the amount
of gross margin reported was always sufficient to pay the operating expen-
ses of the store and to provide scme additional profit on the year's bus-
iness.

Gross Margin Ratios fcr Grosery Stores (lossified according to Size
of Locality end Amoun’ of annual Sales

For this analysis, those grocery siores repcrting gross margin
gasa for 1995 were classified, first, acecrding t6 size of locallty and,
then, according to amount of annuzl ssles. The gross margin percentage of
net sales was computed¢ for each size of lccaliity and for each size-of -bus-
iness grouping and the results are prescnted in Teble :., The Dominion and
provincial averages shown in this *%able dc¢ not always check exactly with
those presented in Table 1. Tn some instances, a combined sross margin
figure covering two stores in th2 same province was reported by a firm.
Such reports were included in the calculations shown in Table 1 but were
omitted from the analysis by size of business and size of locality shown
in Table 4.

In a general way, gross margin as & percentage of sales is
greater in the larger-sized localiities than in the smaller places. It de-
creases also as the size of business incrcases. Table 4 shows that for
all sizes of business combined the ratio was 16.1 ner cent for stores in
places of less than 10,000 population; it was 16.4 per cent for stores in
places of from 10,000 to 30,000 population, and 16.6 per cent for places
of 30,000 population or mcre.

Gross margin formed 16.¢ per cent of sales for stores with an-
nual sales below $20,000, 16.3 per cent for stores with sales between
$20,000 and $30,000, and 16.2 per cent for stores with annual salss in
excess of $30,000. Figures by eccnomic divisions, by size of locality and
by amount of annual sales are given in Pable 4 =lthough, in some instances,
the figures are withhsld due 50 the lack of a sufficliently complete sample.

An examination of gross margins for stores belonsing to voluatary
chains as distinguished from those not thus affiliated revealed no consis-
tent difference between the two types. A comparison for stores classified
according to turnover rate also revealed no definite tendency. Nor did a
comparison for grocery stores clessified according to turnover rate reveal
any definite tendency.
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Table 3.--Distribution of Stores in Selected Kinds of Business According to Gross Margin Percentage of Net Sales, Canada, 1935

G Margin P + f Net Sal Grocery Stores Combination Stores JCountry General Stores]iiotor Vehicle Dealers
e SEhaeh er;en o A | Per |Cumulative Per |Cumulativef Per |Cumulativ Per |Cumulative
35 No., | cent| per cent | No. | cent| per cent | No. | cent| per cent |No.| cent{ per cent
Total Number Reporting ...ceoceeecesess f 1,3891100.0 - 1,202 (100.0 = 2,4161100.0 ~ 051100,0 -
Gross Margin Percentage --
ISR TR e sl 5.0+ 040000 5w main 19 1.4 1.4 8 i ol 13§ - 30 3.0 gl Lgk 1k
6 = 7.9 S 0e s 000t ctsss s st anEOD 24 1.7 3-1 15 102 1.9 78 3.2 6.2 19 2.1 3.2
8 b 9-9 LI B R I B B B U B BN B B B A N N Y} 50 3-7 6.8 34 208 4‘7 219 9-1 1503 48 503 805
O "SERNT Ll tr. '« ovs o148 secscencras 11 g 14.9 88y A7 11.4 2671 11.1 26.4 607 @i 15.1
B S IR iamhions. o oo wiove i il oy e i) 188 13.5 28.4 1288k A0 2055 SRS TRl 395 a2 a8:3 26.4
N R | A e o ofakis (= "ubafai g tnvate 257 18.5 46.9 184| 15.3 36.98 366| 15.2 54.17 1541 17.0 43.4
B s B e 0 e o e 238 | 6.7 63.6 199| 16.6 53.4 353 | 14.6 9.3 129 14.3 54 T
IR N TS T Sy 219 15.8 P91 4 JEEl 15,7 69.1 265| 11.0 80.3 380 | 1.0 68.8
G0 = VB | Ldy oo ibe o'e o wrowidamy ofp o wve 114| 8.2 87.6 1564 13.0 88.2 192 {9 88.2 76| 8.4 17.2
22 = 23.9 ©8 2 e 2030080 0OsLLELIEESD 66 4-8 92-4 83 6.9 59(-.0 95 3.9 92-1 57 6-3 83-5
24 - 25.9 R I R N R S A R ) 41 209 950% 53 4-4 93.4 73 3-0 95.1 46 5-1 6806
B SR | L i aden-sih s s & M4 Sinhe o soa . SRS 96, 3541 12419 96.3 430 - 158 96.9 gl | B 91.8
CI 00 T oot o nan s b ngd RS, acnilbis 13 «9 97. 1 8 o 1 97.0 W Led 98.4 2l 2 94.0
30 - 3109 ® e RS OLOLBLIRNRPOPOENOELNODS 17 102 98.9 16 103 9803 15 06 9900 13 1|4 95!4 s
1 B e T e T e a1 Gl 0.0 A 25T - BEeS0 253 - 1e04 10040 48 | 4,8 110050 EF
1
Men's & Boydfﬁjth- Women's Ready-to- Coal and Wood
lieat lMarkets ing & Furnishings wear Shoe Stores Hardware Stores Iands . Drug Stores
Gross Margin Percentag Cumula- Cumula- Cunula- Cunmula- Cumula- Cumula- Cunula-
of Net Sales, 1935 Rer | rbivie Per | tive Per | tive Per | tive RBer: | ibivie Per | tive Per | tive
No.| cent [percent)No. | cent [percent]No. | cent [percent]No. | cent |percent]No. | cent |percentINo.| centipercentiNo. | cent]percent
Total Number Reporting{ 664[100.0 ~ 1450 1100.0 - $3451(100.0 = . L300 000 - 1746]100.0 = 6211100.0 - 18651100.0 =
Gross Margin Percentage --
iSoN thg 18 . vmial | 2Bt - 362 3 il Dl 45 B 5 g .9 W | [ B, 0 s B0 72T iy M|l e 6.8 6 ol o7
% = L8 (ol o ahand &l 3.8 7.2 B84 1.8 3 lhlh  E0 2.9 2 o 2RO ilaiy) 159 4,6 | 30| 4.8 11.6 6 o7 1.4
L4 = 15800, o sreravalsfy 324 484 1250 Tl b 4.8 ' =eR0 459405 a8t | 3T e 38, 4.0 Gl 554 U5 B gt - 20 2.4
 mete P 491 7.4 19.4 T8 | x5 Bk 2.3 1.2 gl 2. Bl 32 431 1398 Rl 1120 SRt B det- ok 4,0
W 1839 2elmee By M2l -SLUNE A% 9| ARIFE M4 4.1] 1130 H| 4.6] IO P #] 5.5 14 89| 14,31 6l ¥ 2l 2.4 6.4
o = AT .. . esew DA X5.1 46.5 SRl fl»d 13.0 g 8.1} 29«8 16 g.3 18.3 91 10.6] 29.0 89 14.2 60.3 I 30 2.4 9.8
28 = BT ocue e a1 sl S 86| 9.0| 2GE 33 9.6] 29,088 0 <283 21 20.91 32 181 124 1R+ 4l 58 2] 16.0
84~ 2hgl rovarnase s 22053 o] 631 14.0| WRIGY 361 10,41 39.4 P BT 8,61 389 | 921 12.3( 53.2 471 7.6| 80.5 | 92| 10.4| 26.4
26 - 27.9 ..oioee ] 66] 9.9] 80.2 F 61] 13.6| 56048 38! 12.0| 50.4 ] 38| 12.61 43.51 89] 11.9] 64i1 0k 351 5.6|  86.d EI06] 12,0{ -38.4
28" = 8D tucimen § 49 7.4] 87.6 ] 66 14.5 gl.l 484 13.9] 64.3F 48| 14,6 62i1 | 94| 11.3}F 75.4 291 i| e Bas 8] 52,2
3 AN | e/l T BT TR W A O TR 381 10.1| 974.20 S0 23.3]1 5.2 ) 60] 8.01 83.49 25 2,40 A6 21| U6 ©5.8
32 = 39 coaemanill B i S B 36) 8.0] SN 204 9.3] STPF ARl %30 I 551 7.41 90,8328 LA SRS 96T MDY 76.6
58~ B8S0 ikeanr ] 0] SRl OEE'H ] 5.37 S 28] 5.8 05,5 I 60% SRa7 | 201 2.701 984G o 1.4 YRR gE| T.91 04.5
36 = WS 1§ snesui g 54 98d. B a4 2.31 SEReTE E1i 3.2] RIF Sl AT Peed-l8] 2.4] 999 5 L1 95T e 6.87 91.3
W= MW i uiesd 4 Jo8 9.0 6 .34 GRg b 12| 3.5 96.2 S AT eI A3l 1.7]1 S M LA CAEEeE T 4.2 95.5
40 and ovVer ..,.. 11 1.0 200D 81 B8 200.00 134 3:8! 200,05 10| 58 0680 ] 28] 2.4] 2000 | 20§ 3.2 LOGSE § 804 4.5] 100,0
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Table 3.--Dlstribution of Stores in Selected Kinds of Business According to

Gross Margin Percentage of Net Sales, Caneda, 1935 (Continued) --

. Furniture Stores Department Stores
Gross Margin Percentage of Net Sales, Per |Cumulativel Per Wihulative
1935 No.| cent| per cent || No.| cent] per cent
Toitial -Number ‘Beporting ... tews o es oo e [LLGIIC0I0 - 91 |.100.0 £
Gross Margin Percentage --
R s Al 0.4 a0Tds o0 s spmale 8l -85 S 9 518G, TG
Bl T T GO CF S S 21 WHLEAS 4.0 3 .3 13.2
PR 1 A S A A . SOt U 8f 3.9 (0] 6 6.6 19,8
SO IS o stk ere & i o s (0 50 5 Shols 412,09 %0 3 3.3 23.1
8. - 2Bl TR Ao susToisi S ere 5 Ee w2 0188 18 90 18.0 N2 1842 36.3
26"27.9 eesperctrs et erras Ve eR 22 ll.O 29.0 12 13-2 49.5
BT .. oy v s vt e okl SRR O 4450 20| 21.9 71.4
30 - 3109 L A I A A R I A A I R A N ] 23 11-5 55-5 9 9.9 81-3
32 - 33.9 eses09ss00000c0ObeasOOat e 19 9-5 65.0 7 7.7 89-0
CRE T TV e B 74.0 6 6.6 95.6
RS SIER . i coromar'ond bk sls & Sns o s 3na 0 o 20| 10.0 84.0 il Lol 96.7
TR T S T o S Y | | N 7415 88.5 1 e 1S 97.8
SO G Be C) le DIRREIRGT NE =S SER 22} - 15 2000 2 &l 100.0

Table 4.--Gross idargin Percentage of Net Sales for Grocery Stores Classified by

Economic_ Divisions, by Size of Locality and by Amount of Annual Sales

e = o
—_— e T s LT T T

Kconomic Division
and
S8ize of Locality

Places with population of
Less than 10,000 ....
10,000 - 30,000 .....
30,000 and over .....

es 1300600
o6 ev o0 e o

ssasg ey

Maritime Provinces, Total
Places with population of
Less than 10,000 ....
BRORG00L - 30,000 ..., .
30,000 and over .....

caétessne
-

LB I Y
se0esas e

Qi ek Totiall: o i s onm s
Places with population of
Less than 10,000 ....
10,000 - 30,000 .....
30,000 and over +....

Gnfialios Totasd & .wp s ssop
Places with population of
Less than 10,000 ....
£8,000'= 30,000 .....
30,000 and over .....

e 8089 e

CRC R R N N )
arse vy

se0te00
-

6400900
asPesoso

o 4D B0 0

Prairie Provinces, Total .
Places with population of
Less than 10,000 ....
10,000 = 30,000 LR
30,000 and over .....

seecesos

Phev e
s90 e oy

British Columbia, Total ..
Places with population of
IEaEe GhHEE M0, 000 , o6 ot sses
BRNAEE. =~ 000 .. ...ouiniebol
BOMOBOL BNALIOVIBE i\ osie s ¢ s o liaie

ess ¢

19 . .
Btores Huiving Arnval Seles of =-
Tetal, Less $50,000
all stores| than {$20,000 -] $30,000 - and
|__reporting|$20,000| 29,999 | $49,999 | over
O N
16.4 16,9 16.3 16.2 16,2
16.1 16.17 16,2 15.8 15.9
16.4 17.9 16.1 15.5 16.6
16.6 16.8 Y643 16.9 16.3
16 2 178 14 14,9 17.6
16.1 18.3 1@ 15.7 16.6
17.0 (X) (x) (X) (x)
15.8 ¢ (x) (X) (x)
16,8 17.9 16.4 16.4 16.9
16.3 16.5 1 (x (X)
16.4 (x) (x) (x) (X)
3.0 17.6 16.2 16.9 ¥
16.4 16.6 16,5 16.6 15.9
16.2 16.4 16,2 15.9 16,4
16.6 17.6 168 16.5 15,6
16.6 16.3 16 Wb 1549
15.9 15,8 15.6 15.7 W0
15.9 16.4 15.1 14.8 (x)
16.1 16.0 15.1 (X) (x)
15.9 15.5 16,1 16,3 15.8
15.9 1 & 16.8 15.9 14.5
15.8 16,8 17.9 15.5 1487
el 18.2 9.8 - 13.0
16.5 .7 15.8 16,9 14.5

An (X) indicates that the number of stores reporting was too small to permit this
analysis.
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