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PREFACE 

This report is one of a series presenting the final results of the Census of Merchandising 
and Service Establishments, 1931, which was taken in connection with the Seventh Decennial 
Census. I t contains a summary and a detailed analysis of wholesale trade in Canada. The 
first census of this kind was taken in Canada in 1924, but was limited in scope. The Census of 
1931 constitutes the first a t tempt to cover the entire fields of merchandising and services in all 
possible detail. This final report furnishes a detailed statistical picture of wholesale distribution 
in Canada, which could not be secured before because of the meagre and partial information 
available. 

The Census of Merchandising and Service Establishments was taken by the Internal Trade 
Branch of the Dominion Bureau of Statistics, the reports on wholesale trade being prepared 
under the direction of Mr. Herbert Marshall, B.A., F.S.S., Chief of the Internal Trade Branch, 
by Mr. A. S. Whiteley, M.A. 

R . H . COATS, 
Dominion Statistician. 

D o M r a i o N B u r e a u o f S t a t i s t i c s , 

O t t a w a , A u g u s t , 1936. 
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Census of Merchandising and Service Establishments, 1931 

WHOLESALE TRADE IN CANADA, 1930 

INTRODUCTION 
This report presents statistics of wholesale trade in Canada for the year 1930. The inform-

ation on which this report is based was secured in connection with the Census of Merchandising 
and Service Establishments, 1931. The wholesale field, for purposes of the Census, includes 
all establishments engaged in the purchase for resale, sale or distribution of goods on a wholesale 
basis. In this way it embraces all agencies which intervene in the sale of merchandise between 
the producer or manufacturer on the one hand and the retailer or wholesale buyer on the other. 
This division of the Census of Merchandising and Service Establishments thus relates to the 
operations of the inany types of middlemen and wholesale distributors which have been developed . 
to meet the changing methods of distribution. • 

lilETHOD OF TAKING THE CENSUS 

The canvass of wholesale establishments was made largely through the mails on the basis 
of lists which had been prepared by census enumerators who had visited in June, 1931, all wholesale ' 
places of business and had recorded certain details, including the name and address, nature of 
business, approximate amount of trade handled, and whether the establishment formed part of 
a larger organization. When the enumerators' lists were received in the Bureau they were 
checked with various trade lists and directories and then appropriate schedules were mailed. For 
wholesale establishments engaged in handling food products, a form known as Wholesale Sched-
ule No. 2 was sent, all other wholesale establishments received a general schedule. Practically 
all the census schedules were returned by mail but, for almost fifty per cent pf the reports, some 
correspondence had to be undertaken either to secure the return of the schedule or to correct 
errors or omissions in the reports. I t was also necessary to employ field workers in certain 
locaUties to secure reports which had not been forwarded by mail. • • 

SCOPE OF THE CENSUS 

As has already been mentioned, this Census embraced all wholesale.places of business.^ In,, 
addition to what are popularly known as wholesale houses or wholesale merchants, the Census . 
covers such wholesale establishments as chain store warehouses, bulk, tank stations, brokers,J. 
commission merchants, manufacturers' sales branches, Celling agents, assemblers .of agricultural,, 
products, etc. A full description of the types of wholesale establishments included in the Census • 
will be found later in this report. . 1 . - . , ' 

For some purposes it would have been useful to consider as wholesale establishments only • 
those firms engaged in selling to retailers. Unfortunately, it is impossible to classify trading 
establishments in such a simple manner. In the first place, even regular wholesale, merchants 
do not sell only to retailers and, secondly, it is necessary to include in the wholesale field the 
many specialized. types of establishments engaged in wholesale distribution.- I t was decided, 
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therefore, to consider as wholesale establishments all firms or oflSces engaged (a) in the purchase 
and sale of commodities at wholesale; (b) in the wholesale distribution of commodities; and 
(c) in the solicitation of, or arrangement for, orders for commodities at wholesale. The wholesale 
field thus includes all merchandising estabUshments with the exception of retail stores. 

On account of the wide variety of wholesale establishments included in the wholesale field 
and the many stages of distribution through which some commodities pass on their way from 
producer to retailer, no direct comparison can be made of the volume of wholesale and retail 
trade. A considerable amount of trade is carried on between the specialized types of wholesalers, 
especially agents, brokers, commission houses and assemblers of farm products. Such sales are 
often duplicated in the sales of other wholesale establishments, especially wholesale merchants, 
exporters and chain store warehouses. Again, a considerable amount of wholesale trade consists 
of sales of equipment or suppUes to industrial consumers. The value of sales of this character 
reported by wholesale firms was $374,979,700 in 1930 but not all establishments were able to 
particularize such transactions. In addition, there is the value of export sales made through 
wholesale estabUshments which would have no counterpart in retail trade. On the other hand, 
not all the merchandise sold through retail stores is handled by wholesale establishments. Some 
retail firms buy directly from producers or manufacturers in Canada or do their own importing. 
Such transactions would not be included in the business of Canadian wholesalers and would thus 
represent an addition to the amount of wholesale business reported. 

C E N S U S B A S E D O N E S T A B L I S H M E N T S 

A separate return was required for each wholesale establishment in Canada which was 
operated during the year 1930 even though the establishment was a branch or sales ofiice of a 
larger organization. The establishment reported might have been a regular wholesale house, a 
warehouse, an oflSce or, perhaps, only part of an ofiice in the cases where two or more concerns 
occupied the same premises. However, if a place of business was maintained for transacting 
wholesale business, it was considered as a wholesale establishment. 

The collection of statistics of wholesale trade on the basis of establishments enables data 
to be compiled by geographic location but it does not provide information on the destination 
of sales. For instance, a wholesale firm may have only one establishment located, say, in Toronto. 
But this concern, through its travellers or by mail, does business in all parts of Canada. How-
ever, as only one establishment is maintained the entire sales of this concern would be attributed 
to Toronto. 

The inclusion of all types of wholesale establishments in the Census has meant that reports 
were received from many wholesale concerns which did not carry stocks of goods or take any 
title to the merchandise for which they secured orders. In the case of such offices the orders would 
be sent to the manufacturer, producer or assembler, and the goods would be shipped directly to 
the purchaser. 

Some establishments carry on both a wholesale and retail business. If 51 per cent or more 
of the business was done on a wholesale basis, such concerns were classed as wholesale establish-
ments, but if 61 per cent or more of the sales was made at retail prices the store was included in the 
retail census. 

F U N C T I O N S O F W H O L E S A L E E S T A B L I S H M E N T S 

The functions performed by wholesale establishments differ greatly for different types of 
wholesalers. I t is not, therefore, possible to list any one set of functions for all types. In the 
normal three-party system of distribution—manufacturer or producer, wholesaler, retailer—the 
wholesale merchant formed an integral part of the system. With changes in the distributive 
system the work may be sub-divided among more specialized types of wholesalers or assumed 
by the manufacturer or retailer. Nevertheless, the basic functions of wholesale distribution must 
be carried on regardless of the agency which may be used. These functions may be grouped 
under the following heads: 

(a) Selling. 
(b) Assembling. 
(c) Transportation. 
(d) Warehousing. 
(e) Financing. 
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The most essential selling operation performed by the wholesaler is that of making and 
maintaining effective contact between buyers and sellers, in the case of the regular wholesale 
merchant between manufacturer and assembler on the one hand and the retailer on the other. 
The task is essentially that of securing information about prospective markets and customers 
and of telling customers about the kinds, the quantities, the qualities and the prices of goods 
which are being offered for sale. In the case of well-established products the amount of effort. 
expended on securing or providing information may be small, but one of the chief feature* 
of the operations of wholesale establishments is the introduction of new lines of merchandise on 
which considerable sales effort has to be expended. Wholesalers also co-operate with manu-
facturers in special sales drives and the expansion of markets. The maintenance of effective 
contact between buyer and seller generally requires that travellers for the wholesale establishmeiK. 
should regularly visit the retailers in their territory and that buyers should keep in close touch 
with the suppliers of merchandise. 

The second set of functions performed by the wholesaler comes under the head of assembling 
and involves, in some cases, the sorting, grading, packing and preparation of goods for sale. 
Although the increasing sales of pre-packaged and processed goods have resulted in the pro-
cesses just mentioned forming a part of the production of many articles, there are still many prod-
ucts which the wholesaler must assemble. Imported products, such as tea, are often sorted and 
re-packed by the wholesaler, while in many centres local produce is purchased in bulk and then 
sorted and graded before sale to the retailer. Even when such processes are not necessary the 
wholesaler must buy in fairly large quantities and sort out the items to fill the individual orders 
of retailers. To perform this function satisfactorily, the wholesaler must buy in advance of 
sales and maintain full stocks of lines likely to be in demand. 

The third class of services performed by the wholesaler is concerned with the transportation 
of the commodity from the producer to the retailer. The wholesaler must first arrange for the 
transporation of merchandise to his own warehouse and then for the delivery to his customers. 
Deliveries to local retailers are generally made by the wholesaler, while shipments to distant 
customers are made by transportation companies. 

The warehousing services performed by wholesalers are closely related to the assembling 
function ah-eady discussed. Warehouse space must be provided and protection afforded to 
merchandise between the time of purchase and sale. 

Lastly, the wholesaler must undertake a considerable part of the financing of finished goods 
and assume the risks of obsolescence of stock, wrong selections, overstocks and price changes. 
These risks may be grouped under the head of "holding costs". The actual extent of the credit 
furnished by wholesalers in 1930 was not ascertained but, according to the results of the Census 
of Trading Establishments, 1924, the value of the accounts due to wholesale merchants was, 
roughly, equal to the value of inventories carried. The wholesaler, of course, may hold stocks 
which are financed by a manufacturer or by loans from a bank. 

The extent to which the functions enumerated above are performed varies with the kind of 
business, the type of distributor, the trade served, and the sources of supply. A survey of the 
development of wholesale trade in Canada shows that the system of distribution is being con-
tinually modified and adapted to meet the changes in production and retail distribution. The 
development of the chain store has brought with it a new type of wholesale establishment, the 
chain store warehouse, and has necessitated new forms of wholesaling to enable independen< 
stores to meet the competition of the chain stores. The development of voluntary chains ser-
viced by wholesale merchants and the addition of cash-and-carry departments to regular wholesale 

. houses may be largely attributed to the rise of the chain store. 

The growing nnportance of large-scale retailers, and the tendency for manufacturers in many 
lines to establish closer contacts with the retail trade, have also affected greatly the structure of 
wholesale distributions. Manufacturers' sales branches are playing an increasingly important 
role in wholesale trade. There were 1,428 manufacturers' sales branches covered by the Census, 
and the business handled by such oflSces formed almost 17 per cent of the total value of wholesale 
sales. Many manufacturers' sales branches carry no stocks and serve merely as headquarters for 
district salesmen. Others, however, carry considerable stocks and service the retailers in their 
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territory, in this way performing practically all the functions of wholesale merchants. The neces-
sity of assembling supplies from many producers to meet the demands of wholesalers and large-' 
scale retailers has created a field of operation for brokers and commission merchants particularly; 
iii the food trades. Practically all types of wholesalers have been developed to meet some definite 
needin the field of distribution. They will continue to operate as long as they constitute the most • 
effective agency for performing the functions they have assumed. 

METHODS OF CLASSIFICATION ! 

Wholesale establishments, for the purposes of the Census, have been classified by type of 
establishment and kind of business. Establishments are classified by type according to the 
nature of the trading carried on or services performed, and according to kind of business on the 
basis of the principal line or lines of merchandise handled. 

Types of establishments. The wholesale field has been divided into two main divisions 
according to type of establishment. The first has been called "wholesalers proper" and the second 
"other wholesale establishments". "Wholesalers proper" designates those establishments which 
carry on a regular wholesale business. The most important types in this division are the whole-
sale merchants and importers. These generally perform the complete functions of wholesalers, 
such as extending credit, buying in bulk and selling in broken lots, providing warehousing and • 
delivery facHities, soliciting orders through salesmen, furnishing market information, etc. In-
cluded with wholesalers proper are a few types of estabhshments which perform only some of 
the functions of the wholesale merchants. These are the cash-and-carry wholesalers, drop' 
shippers, mail order wholesalers, and wagon distributors. But these limited-function whole-
salers play a very minor role in the wholesale trade of Canada. "Other wholesale establish-
ments" are sub-divided into eleven classes, based on the function performed or nature of trade 
served. The definitions of types of wholesale establishments are presented.in the next section. 

Owing to the fact that there is no standard nomenclature in the wholesale field, a term may. 
have different meanings in different lines of trade. But, as it was necessary to have uniform-
classifications for the census, the most common usage of the terms has been accepted and applied, 
in some cases arbitrarily, to similar types of establishments throughout the wholesale field. 

Definitions of Types of Wholesale Establishments 

L "Wholesalers Proper" are divided into three classes:— 

(a) Service wholesalers—These are the wholesale houses which perform the fuU functions, 
of jobbers or wholesalers as described in the previous section. In addition to wholesale mer-
chants or jobbers, this group includes importers engaged chiefly, in handling imported goods' 
and exporters engaged in foreign trade. Those houses which are engaged chiefly in handling' 
for export bulk commodities, such as grain and lumber, have been given a special classification, 
"exjjort merchants", and appear under-"other wholesale establishments."-

(b) Limited-function wholesalers perform some' of the functions of wholesale merchants but ' 
do not provide the full services of regular wholesalers. They also tend to operate with morei 
restricted lines of merchandise than do wholesale merchants in the same trade. The cash-and-
CMry wholesaler buys and sells merchandise on his own account and carries warehouse stocks,, 
but he extends no credit and does not make free deliveries; Drop shippers or desk jobbers-
usually have as a place of business only an office through which they buy and sell merchandise, 
and arrange for deliveries of goods to be made directly from the producer or other source tor 
the purchaser. Such establishments, therefore, undertake no physical handling of the goods 
they sell.. Mail order wholesalers perform practically all the functions of wholesale merchants 
and axe distinguished by the fact that they solicit business primarily by mail, often through the. 
use of catalogues. The operations of w;agon distributors consist tpairily in piirchasing small 
quantities of riierchandise from large wholesale houses and then selling the goods directly to_ 
retailers from delivery wagons or trucks. '. .' , , , 
. .• (fi). Supply and machinery distributors a.re considered as service wholesalers because they, 

perform most of the functions of wholesale, merchants, although their sales are made chiefly 
industrial consumers or other users of heavy equipment and machinery. 
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II! Bulk tank stations are the wholesale depots from which petroleum products, chiefly 
gasoline and oil, are distributed by tank wagon to retail service stations or other wholesale pur- ' 
chasers. The majority of the bulk tank stations are owned by companies engaged in refining> 
and part of the business of such bulk tank stations consists in supplyirig the company-owned 
service stations. In rural sections, a good deal of the trade of bulk tank stations is done with 
farmers and fishermen who purchase at wholesale prices. 

I I I . District sales oflSces are maintained by manufacturers to supervise sales territories 
and, particularly, to supervise the activities of the sales branches in their districts. Such district 
sales offices also handle orders and may perform some warehousing services. 

IV. General sales offices are maintained by manufacturers to supervise the activities both 
of the district sales offices and manufacturers' sales bra,nches. In addition, large orders are 
likely to be put through the general sales office, and export business is commonly handled by 
such offices. As part of the business reported by general sales offices may have originated in 
the sales branches or district sales offices, there is hkely to be a considerable amount of duphcation 
in the value of sales attributed to the head offices. 

V. Manufacturers' sales branches are the wholesale selling offices maintained by manu-: 
facturers. The emphasis is chiefly on the securing of orders for the products manufactured by • 
the parent company. While most sales branches do little more than soUcit orders, there are a 
few lines of trade, particularly the electrical appliance and machinery, in which sales branches; 
perform many of the functions of wholesale merchants, except that the products which they sell 
are restricted almost entirely to the goods supplied by the parent manufacturing company. 
Because the wholesale outlets of meat packers operate in the same manner as service wholesalers,' 
they have been considered as such and are not, therefore, included with manufacturers' sales 
branches. 

VI. Export merchants are wholesale establishments engaged in exporting bulk commodities 
such as grain and lumber. They take title to the goods they sell andj therefore, resemble' 
exporters, but they generally do not carry stocks, and they arrange for shipments to be made from 
the source of supply. In this respect, they resemble selling agents. 

VII. Agents and brokers are engaged primarily in arranging for the purchase or sale of 
commodities on account of others. Often they do not handle goods at all and their function is to 
find purchasers for the products of domestic or foreign producers or to find suppUes for domestic 
or foreign wholesalers. Agents and brokers may act for one client or for many and niay deal 
in one commodity or in' many lines. They do not take title to the goods for which they find 
buyers or sellers and generally the goods are delivered by the producer direct to the wholesale 
buyer. The income of agents and brokers is secured from fees or commissions which are levied '̂; 
on the basis of the value or quantity of the goods for which orders are secured. 

Auction companies are engaged in the wholesale distribution of commodities by auction sales.' 
They do not take title to^the goods they handle but collect a fee or, commission, for arranging 
the sales. • • • . 

Brokers act as the representatives of either buyers or sellers. They negotiate the ^erms-of 
the sale or purchase but do not take title to the goods^or usually handle the invoices. T h e y 
operate mainly in- the grocery, other food products and farmi products fields. The, income' of 
brokers is secured from fees or commissions based either On the quantity or value of merchandise: 
entering into the transactions. . Brokers are generally free to serve any cUcnt who may seek their 
services. • . • . , . , 

Commission, merchants difjer from,brokers,in, th,at they are engaged in selling goods which 
are consigned to them on a coinmissiori basis." (Generally commission merchants actually haMIe^ 
the merchandise and also the financial settlements that result from the sales. In addit ion' to ' 
handling consignment stocks, they may also deal in commodities on their own'account, in which 
case they are operating as wholesale merchants. • . ...;• 

•Export agents. Under this heading are shown" the various types of commission • houses' 
specializing in selling to foreign countries. They operate in a similar manner to their counter^' 
parts in domestic trade! •• ; ,'..;,••:'••; 
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Import agents. Under this heading are shown the various types of commission ^ u s e s 
which are engaged in arranging for the sales of products from foreign countries in Canada. They 
operate in a similar manner to their counterparts in domestic trade. 

Manufacturers' agents act as the sales representatives of manufacturing estabUshments with 
which they maintain continuous relations. Their activities are very similar to those of the regular 
salesmen of manufacturing establishments, but sometimes manufacturers' agents carry small 
stocks from which to meet occasional demands of wholesalers or retailers. Such agents generally 
represent two or more manufacturers whose products are ordinarily in non-competing though 
related lines. 

Purchasing agents and resident buyers are engaged, as the terms suggest, in purchasing 
merchandise on behalf of their clients with whom they generally have well-established relation-
ships. Such buyers are generally located in the larger wholesale centres where they may buy 
to the advantage of their principals, whose establishments are usually located at some distance 
from the principal markets. 

Selling agents are wholesale establishments performing the selUng functions for one or more 
manufacturing establishments. They differ from other agents in that they generally exercise 
more control over the marketing of the products and in that they often assume a considerable 
part of financial responsibility for the sales. Selling agents commonly handle the entire output 
of the firms they represent and have considerable freedom in determining the sales territory to 
be covered and the terms on which the products are marketed. 

VIII. Assemblers and country buyers of farm products operate at local producing 
points or in the cities of the producing regions, and are engaged in purchasing or selling agri-
cultural produce. In this group are included both private dealers and co-operative marketing 
associations of producers. 

Assemblers of farm products, city buyers and country buyers are all engaged in purchasing 
or assembling farm products, including livestock, for shipment to livestock or produce markets. 
Assemblers generally operate independently on their own account, while city and country buyers 
often act on a salary or commission basis for their principals who are large wholesale houses in 
market centres. 

Co-operative marketing associations are the local co-operative associations which sell on their 
own account. Those associations which sell through a co-operative sales agency have not been 
included. 

Co-operative sales agencies are the central selling oflBces maintained by co-operative market-
ing associations to arrange for the orderly marketing of agricultural products. These co-operative 
sales agencies sell on the larger commodity or livestock markets or handle export sales. 

Elevators (independent). This term is used for country elevators which make sales on 
their own account and are not merely performing storage functions. 

Elevators (line). This term is used to designate the sales offices of line elevator companies. 
The sales shown for this type of wholesale establishment do not represent the value of the ship-
ments of grain made from the line elevators but the transactions completed at the central offices, 
which include not only the sale of grain bought outright either through the line elevators or in 
other ways, but also grain sales handled on a commission basis. The other details reported 
for line elevators likewise cover the operations of sales offices only. 

Milk stations are collecting stations or depots located in milk producing regions and which 
re-sell to other milk distributors. 

Packers and shippers are firms engaged in the packing and shipping of fruits and vegetables 
in their natural state. 

IX. Chain store warehouses are the storage and distributing establishments for retail 
chain systems. The physical handling of goods is carried on much in the same manner as by 
wholesale merchants, but the financial features, other than the billing of goods, are absent. The 
chain store warehouses often have attached to them branch offices, from which accounting and 
general supervision of the retail chain stores within the district is carried on. 
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X. Fi lm exchanges occupy a unique position in the wholesale field. They are the agencies 
through which motion picture films are distributed to the exhibitors and through which the 
"rentals" for the films are collected. The "sales" reported by film exchanges consist almost 
entirely of the income received from the rental of fitois and represent only to a very small extent 
any outright sales of merchandise. 

XI . Distributing warehouses, other than chain store warehouses, are wholesale establish-
ments engaged principally in storing and distributing goods, with little emphasis on the other 
functions of wholesale merchants. Distributing warehouses are chiefly found in the alcoholic 
beverages trade. 

Kinds of Business.—^Wholesale trade has been divided into twenty-five broad groups 
according to kinds of business. Within these broad groups are more than eighty major classifi-
cations which are further divided into more than three hundred particular kinds of business. Each 
census schedule was carefully examined and classified according to kind of business on the basis 
of the major commodity or principal line of merchandise handled or dealt in. While in some 
cases the details given by kind of business are indicative of the sales value of the commodities 
handled, for other trades, where the term is more inclusive or where the establishments handle 
commodities other than those indicated by the classification, no direct relationship will exist. 
While every wholesale schedule has been given an exact kind-of-business classification, the 
publication of full particulars for each classification is dependent on the number of firms engaged 
in the kind of business. When it is impossible to present full details without revealing the oper-
ations of individual establishments, the detailed kind-of-business classifications are combined 
into broader groups and the information is given for these only. For the province as a whole, 
where the number of returns is relatively large, it is possible to give much more detailed infor-
mation than for the smaller localities or divisions where there are only a few estabhshmenta 
engaged in each line of trade. 

In the tables which appear in this publication the classifications are given in abbreviated 
form. The full list of classifications and definitions for wholesale establishments is given below. 

Classification of Wholesale Establishments by Kinds of Business 
(Based on the principal lines of merchandise handled) 

I. Amusement , Sporting and Photograpliic Goods: 
1. Amusement and sporting goods (except cameras and motion-picture equipment and 

supplies)— 
(a) Amusement and sporting goods (general line). 
(b) Bicycles and supplies. 
(c) Sporting goods (general Une). 
(d) Toys, novelties and fireworks. 
(e) Other amusement and sporting goods (special lines not provided for above). 

2. Cameras and motion-picture equipment and supplies— 
(a) Cameras and photographic supplies. 
(b) Moving-picture apparatus. 
(c) Moving-picture films. 
(d) Talking-picture apparatus. 

II. Automotive: 
3. Automobiles and other motor vehicles— 

(a) Automobiles and other motor vehicles (general line). 
(b) Automobiles (new and used). 
(c) Trucks and tractors. 

4. Automotive equipment— 
(a) Automotive accessories. 
(b) Automotive equipment (general line, such as parts and accessories; garage equip-

ment and supplies). 
(c) Automotive equipment (specialty lines). 
(d) Automotive equipment and radios (parts and accessories). 
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II. Automotive:—Concluded 

5. Automobile parts (new and used)— 
(a) Automobile parts (new). 
(b) Automobile parts (used). 

6. Tires and tubes. 

III. Chemicals, Drugs and Allied Products: 

7. Chemicals (industrial)— 
(a) Chemicals, industrial and refined (such as grain alcohol, wood alcohol, bulk cleaning 

powders, crude acids, coal-tar products and naval stores). 
(b) Dyestuffs. 
(c) Dyes, dry cleaning supplies, and allied products. 
(d) Explosives. 
(e) Insecticides. 

8. Drugs and drug sundries (general line). 

9. Drugs and drug sundries (specialty)— 
(a) Drugs. 
(b) Drug sundries. 
(c) Patent medicines.. 
(d) Rubber goods (druggists'). 
(e) Sanitary supplies, insecticides, etc., 

10. Alcoholic beverages— 
(a) Wines and spirits. 
(b) Other alcoholic beverages. 

11. Paints, varnishes, lacquers and ena,mels. 

12. Toilet articles and preparations— 
(a) Toilet articles. 
(b) Toilet preparations. 

IV. Coal and Coke: 

13. Coal and coke— 
(a) Coal (general line). 
(b) Coal, anthracite. 
(c) Coal, bituminous. 
(d) Coal and coke. 
(e) Fuel (including briquets, peat and charcoal). 

V. Dry Goods and Apparel: 

14. Clothing and furnishings (other than millinery and footwear)— 
(a) Clothing (general Une). 
(b) Clothing and furnishings. 
(c) Clothing, men's and boys'. 
(d) Clothing, women's and children's. 
(e) Clothing (secondhand). 
(f) Furnishings (general line). 
(g) Furnishings, men's and boys'. 
(h) Furnishings, women's and children's. 
(i) Furs and fur clothing, 
(j) Hats and caps. 

,(k) Hosiery.' 
(1) "Other clothing and furnishings (such as specialty houses for ties, shirts and sport 

wear). 

15. Dry goods (general line). 
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V. Dry Goods and Apparel :^ConcIuded -

16. Dry goods (specialty, not elsewhere specified)— 
(a) Knit goods. 
(b) Other dry goods (specialty, such as blankets and other specialty lines not provided 

for). 

17. Millinery and millinery supplies. 

18. Notions— 
(a) Buttons. 
(b) Gloves. 
(c) Laces and embroideries. 
(d) Notions (general line). 
(e) Tailors' trimmings and supplies. 

19. Piece goods— 
(a) Cotton goods. 
(b) Linens. 
(c) Piece goods (general line). 

• (d) Rayons. 
(e) Silks and velvets. 
(f) Woollens and worsteds. 

20. Shoes and other footwear. 

VI. Electrical: 

21. Electrical goods (including appliances)— 
(a) Electrical merchandise (general line). 
(b) Electrical appliances (such as washing maiihines, toasters, stoves, percolators, and 

irons and ironers). 
(c) Refrigerators (electric). 

22. Electrical equipment and supplies— 
(a) Batteries. 
(b) Electrical equipment and supplies (general line). 
(c) Motors and generators. 
(d) Other electrical equipment and supplies (including Wire and cables, etc.). 

23. Radios and radio equipment. 

VII. Farm Products (not elsewhere specified); 

24. Cotton (including cotton linters and cottonseed). 

25. Flowers and nursery stock— 
(a) Flowers and nursery stock (including florists', flowers). 
(b) Seeds, bulbs and nursery stocks. 

26. Grain— 
(a) Oats. 
(b) Ric.e; • 
(c) 'Wheat. 
(d) Grain (general line). 
(e) Other grain (such as rye, barley and corn). 

27. Hides, skins and furs— 
(a) Furs (dressed). 
(b) Furs (raw). 
^jifiidfeS^aad'sfcifiS 
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VII. Farm Products (not elsewhere specified) ^^oncluded 

28. Livestock— 
(a) Horses. 
(b) Cattle. 
(c) Hogs. 
(d) Livestock (general line). 

29. Tobacco (leaf). 

30. Wool and mohair. 

31. Other farm products— 
(a) Farm products (not elsewhere specified). 
(b) Feathers. 

VIII. Farm Supplies (except machinery and equipment): 

32. Farm supplies (except feed and fertilizer)— 
(a) Farm supplies (general line). 
(b) Seeds. 
(c) Straw. 

33. Feed— 
(a) Feed (mixed and other). 
(b) Feed and fertilizer. 
(c) Hay, grain and feed. 

34. Fertilizer and fertilizer materials. 

IX. Food Products (not elsewhere specified): 

35. Confectionery and soft drinks— 
(a) Confectionery and soft drinks (general line). 
(b) Confectionery. 
(c) Soft drinks. 

36. Dairy products— 
(a) Butter. 
(b) Butter and cheese. 
(c) Cheese. 
(d) Dairy products (general line). 
(e) Ice cream. 
(f) Milk and cream. 

37. Dairy and poultry products. 

38. Poultry and poultry products— 
(a) Eggs. 
(b) Poultry. 
(c) Poultry and poultry products (general line), 

39. Fish and sea foods (fresh and cured). 

40. Fruits and vegetables (fresh)— 
(a) Fruits. 
(b) Fruits and vegetables (general line). 
(c) Produce (including vegetables, fruits, dairy products, fish, poultry, eggs, etc., with 

fruits and vegetables predominating). 
(d) Vegetables. 

41. Meats and meat products— 
(a) Meats (cured). 
(b) Meats (fresh). 
(c) Meats and meat products (general line). 
(d) Meats and provisions (including poultry, eggs, dairy products, lard, etc.). 
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X. Forest Products (except lumber): 

42. Boxes, shocks and cooperage— 
(a) Boxes and box shocks. 
(b) Cooperage (such as barrels, casks and tubs). 

43. Logs, railroad ties, piles, etc.— 
(a) Firewood. 
(b) Logs, piles and posts. 
(c) Pulpwood. 
(d) Railroad ties. 

44. Other forest products (including woodenware, pulpwood, turning blocks, pine needles, 
etc.). 

XI. Furniture and House Furnishings: 

45. Furniture— 
(a) Furniture (general line). 
(b) Furniture (household). 
(c) Furniture (oflSce). 
(d) Other furniture (specialty lines). 

46. House furnishings— 
(a) Art goods. 
(b) Brooms and brushes. 
(c) China, glassware, crockery and pottery. 
(d) Curtains and draperies. 
(e) Floor coverings. 
(f) House furnishings (general line). 
(g) Household supplies. 
(h) Lamps and lamp shades. 
(i) Pictures and picture frames. 

47. Musical instruments and sheet music— 
(a) Musical instruments, accessories and parts. 
(b) Sheet music. 

XII. General Merchandise (establishments handling in substantial proportions three 
or more distinct and unrelated lines of merchandise). 

XIII. Groceries and Food Specialties: 

48. Groceries (general line). 

49. Food and grocery specialties— 
(a) Bakery products. 
(b) Biscuits and crackers. 
(c) Canned Jruits and vegetables. 
(d) Canned goods (general line). 
(e) Canned sea food, 
tf) Cereals. 
(g) Coffee, tea, spices and cocoa. 
(h) Extracts and spices. 
(i) Flour. 
Q) Flour and feed. 
(k) Fruits and vegetables (dried). 
0) Sugar. 
(m) Other food and grocery specialties (such as salad dressings, pickles, jama and 

jellies). 
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XIV. Hardware: 

50. Hardware (general line). 

51. Hardware (specialty)— 
(a) Builders' hardware. 
(b) Heavy hardware. 
(c) Shelf hardware. 
(d) Tools and cutlery. 
(e) Other hardware (specialty lines such as door hardware, ornamental fencing, sign 

plates and marine hardware'). 
(f) Hardware and radio. 

(i f(g).. Hardware, and plumbing.- • 
(h) Hardware and lines other than specified. 

XV. Iron and Stee l Scrap and Other Waste Mater ia ls : 

52. Iron and steel scrap. 

53. Junk and scrap. 

54. Other waste materials— 
(a) Bags, bagging, etc. 
(b) Bottles, etc. 
(c) Paper (waste). 
(d) Rags. 
(e) Secondhand goods (general line). 

XVI. Jewellery and Optical Goods: 

55. Jewellery— 
(a) Clocks and watches. 
(b) Diamonds and other precious stones. 
(c) Jewellery (general line). 
(d) Sil-frerware. 
(e) Other jewellery (such as semi-precioiis stories, inountings, 'ornaments and novelty 

jewellery). 

56. Optical goods. 

XVII.~ Leatfifer aiid Leather Goods (except gloves and shipes): 

57. Leather and leather goods (general line). 

58. Leather and leather belting— 
(a) Belting (leather). 
(b) Leather (general line). 
(c) Shoe findings. 

59. Luggage and leather goods— 
(a) Leather goods (not elsewhere specified). 
(b) Luggage. 

XVIII . L u m b e r a n d Bui ld ing Materia ls (other t h a n metal):' 

60.' Construction and building materials (other tha.ri. metal and wood.)—• 
(a) Asbestos products. 
(b) Brick and tile. 
(c) Building materials (general line). 
(d) Building stone. 
(e) Cement. 

(g) Granite and marble. 
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XVIII. Lumber and Building Materials (other than metal):—Concluded. 
60. Construction and building materials (other than metal and wood)—Concluded. 

(h) Lime, plaster, etc. 
(i) Paint, glass and wall paper. 
(j) Roofing materials (non-metallic), 
(k) Sand, gravel and crushed stone. 
(1) Other building materials (such as insulating and wall board materials, cork slabs 

and art stone). 
61. Lumber and mill work— 

(a) Lumber. 
(b) Lumber and mill work. 
(c) Mill work. 

XIX. Machinery, Equipment and Supplies (except electrical): 
62. Commercial equipment and supplies— 

(a) Butchers' equipment and supplies. 
(b) Filling station equipment and supplies. ' 
(c) Hotel and restaurant equipment and supplies, 
(d) Office equipment and supplies (other than furniture). 
(e)' Soda fountain equipment and supplies, 
(f) Store equipment and supplies (general line). 
(g) Other commercial equipment and supplies. 

63. Construction equipment and supplies— 
(a) Builders' supplies. . 
(b) Construction machinery (such as concrete mixers, sanding and polishing machines, 

excavating shovels and graders). 
(c) Construction machinery, equipment and supplies (general line). 
(d) Road machinery and equipment. 

64. Farm machinery and equipment—. 
(a) Dairy equipment. 
(b) Farm implements (such as harrows, cultivators and walking ploughs). 
(c) Farm machinery and equipment (such as harvesters, binders, hay hoists, stationary 

engines, pump jacks and pumps, gang ploughs, and com listers). 
65. Manufacturing, lumbering, mining and drilling machinery, equipment and supplies— 

(a) Bakers' equipment and supplies. 
(b) Bottles and bottling equipment. 
(c) Canning machinery. 
(d) Conveyer and hoisting machinery. 
(e) Drilling machinery. 
(f) Foundry equipment and supplies. 
(g) Jewellers' equipment and supplies. 
(h) Lumbering machinery, equipment and supplies. 
(i) Machine tools. 
(j) Mechanical goods (such as belting, packing, hose, gaskets and recoil pads). 
(k) Mill and mine supplies (general line). 
(1) Mining machinery, equipment and supplies. 
(m) Oil well machinery, equipment and supplies. 
(n) Power engines. 
(o) Power house equipment (such as boilers, condensers, injectors, filters and stokers). 
(p) Printers' and lithographers' supplies. 
(q) Pumps, pump parts and supplies. 
(r) Shoe machinery and supplies. 
(s) Textile machinery and equipment. 
(t) Welding equipment. 
(u) Other industrial machinery, equipment and supplies (including secondhand ma-

chinery). 
10588-2 
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XIX. Machinery, Equipment and Supplies (except electrical):—Concluded 

66. Professional equipment and supplies— 
(a) Artists' supplies. 
(b) Cliurch equipment and supplies. 
(c) Dentists' supplies and equipment. 
(d) Pharmacists' supplies. 
(e) School equipment and supplies. 
(f) Scientific and laboratory equipment and supplies. 
(g) Surgical, medical and hospital equipment and supplies. 

67. Service equipment and supplies— 
(a) Barber and beauty parlour equipment and supplies. 
(b) Dry cleaners' equipment and supplies. 
(c) Fire protection equipment. 
(d) Janitors' equipment and supplies. 
(e) Laundry equipment and supplies. 
(f) Plumbers' equipment and supplies. 
(g) Service equipment and supplies (general line). 
(h) Shoe repairers' equipment and supplies. 
(i) Undertakers' supplies, 
(j) Upholsterers' supplies. 
(k) Warehouse equipment and supplies. 
(1) Other service equipment (specialty lines). 

68. Transportation equipment and supplies— 
(a) Aircraft and aeronautical equipment. 
(b) Railroad equipment and supplies. 
(c) Marine equipment and supplies. 
(d) Other transportation equipment and supplies (such as tramways, aerial hoists, 

motor boats (commercial), and compressed air tubes). 

XX. Metals and Metal Work: 

69. Iron and steel (except scrap)— 
(a) Castings (metal). 
(b) Iron and steel (except scrap). 
(c) Iron and steel products (not elsewhere specified). 

70. Metals and metal work other than iron and steel— 
(a) Brass and brass products. 
(b) Copper. 
(c) Metals (general line). 
(d) Sheet metal products. 
(e) Tin. 
(f) Other metals and metal work (such as nickel, bronze, aluminium and alloying 

materials). 

XXI. Paper and Paper Products: 

71. Paper and paper products (general line). 

72. Paper and paper products (specialty, not elsewhere specified)— 
(a) Paper. 
(b) Wrapping paper and paper bags. 
(c) Other paper products (such as novelties., papier mache, paper napkins, mulch papers, 

calendars and art goods). 

73. Stationery and stationery supplies. 

74. Wall paper. 
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XXII . Petroleum and Petroleum Products: 

75. Petroleum and petroleum products— 
(a) Fuel oil. 
(b) Gasoline and oil. 
(c) Gasoline and naphthas. 
(d) Lubricating oils and greases. 
(e) Petroleum and petroleum products (general line). 
(f) Other petroleum and petroleum products (such as kerosene, cleaning liquids, road 

preparations, bitumastic paints, and asphalts). 

XXIII. Plumbing and Heating Equipment and Supplies: 

76. Plumbing equipment and supplies— 
(a) Pipes, valves and fittings. 
(b) Plumbing and mill supplies. 
(c) Plumbing and heating equipment and supplies (general line). 
(d) Refrigerat6rs (gas). 
(e) Other plumbing and heating equipment and supplies (including ventilating equip-

ment and supplies). 

77. Heating equipment and suppUes— 
(a) Furnaces. 
(b) Heating equipment (general line). 
(c) Oil burners. 
(d) Stoves and ranges. 

XXIV. Tobacco and Tobacco Products (except leaf): 

78. Tobacco products (general line, except leaf)— 
(a) Cigars. 
(b) Cigars, cigarettes and tobacco. 
(c) Tobacco. 
(d) Tobacco and confectionery. 

XXV. All Other: 

79. Books, periodicals and newspapers— 
(a) Books and periodicals. 
(b) Newspapers and magazines. 

80. Oils, greases, soaps and waxes— 
(a) Animal oils (including grease and tallow). 
(b) Essential oils. 
(c) Soaps. 
(d) Vegetable oils (cottonseed, linseed, etc.). 
(e) Waxes, polishes, etc. 

81. Rubber goods (general line, such as footwear, mechanical goods, druggists' sundries, 
tires, tubes and accessories). 

82. Textiles and textile materials (other than dry goods)— 
(a) Bags and bagging. 
(b) Cordage and twine. 
(c) Textiles and textile materials, other than dry goods (general line). 
(d) Yarn. 
(e) Other textiles (exclusive of dry goods, not elsewhere specified). 

10688—21 
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XXV. All Other:—Concluded 

83. Miscellaneous kinds of business— 
(a) Advertising goods (such as signs, calendars, booklets, cloth banners, celluloid and 

metal novelties). 
(b) Baskets. 
(c) Flour, feed and coal. 
(d) Ice. 
(e) Novelties. 
(f) Rubber (crude). 
(g) Smokers' supplies. • 
(h) Miscellaneous kinds of business (not elsewhere specified). 

EXPLANATION OF TERMS USED IN THIS REPORT 

Number of employees.—The number of employees shown is the number of full-time 
employees on the payrolls of the establishments reporting. Generally, the average number of 
employees for the year was reported, but, in certain cases, the number of employees on the 
payroll on the day the report was furnished was given. The term "employees" embraces all 
persons, other than proprietors or firm members, who were in receipt of salaries, wages or 
conunissions from the reporting establishments. I t includes salesmen, executives and all other 
hired help employed on a full-time basis. 

Salaries and wages.—Under this heading are shown the amounts paid to salaried employees 
and wage earners during the year. The income of proprietors and firm members is not reported 
here. 

Proprietors and firm members.—This terin was intended to cover all owners of unin-
corporated establishments who devoted all, or practically all, of their time to the conduct of the 
business reported. The census schedule called for the reporting of proprietors and firm members 
under two headings: (a) proprietors and firm members not receiving a stated salary or com-
mission; and (b) proprietors and firm members receiving a stated salary. In the latter case, the 
amount of salary and /or commission received during the year was also to be reported. Unfor- ' 
tunately, the latter item was often improperly construed and the.gross income for the business 
or some other erroneous amount was reported. Nevertheless, the information, where it appeared 
reasonably correct, has been tabulated and appears in the tables. I t is thought that, if the 
figures for proprietors' salaries are carefully analysed, they may prove valuable guides to the net 
incomes of members of this class. 

All other expenses.—Under this heading are included all expense items other than salaries 
and wages. On the census schedule there were separate headings for rent, expenses of salesmen 
and interest paid for money borrowed for operating charges. For this report, however, these 
items have been included with other expenses and so appear in the tables. 

Although the information furnished by each wholesale establishment for payroll and rent 
was generally complete, many firms were unable to furnish, as accurately, figures for other oper-
ating expenses. The lack of uniformity in the accounting practices of trading establishments 
also tends to make difficult the uniform interpretation of questions regarding expenses. In 
spite of the instructions given for the reporting of "all other expenses", it is hkely that con-
siderable divergence would be found in the nature of the items included under this heading by 
reporting establishments. Nevertheless, it is believed that for those kinds of business for 
which a relatively large sample is available the statistics for operating expenses indicate fairly 
accurately the costs of doing business in the wholesale field. 

Net sales are derived by deducting from gross sales the value of goods returned by, and 
allowances made to customers in the case of those establishments which actually handle the 
financial transactions. In other cases, the net sales represent the value of orders handled during 
the y ^ r . 
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Stocks on hand.—This item covers the cost or replacement value of merchandise on 
hand:; for sale December 31, 1930, or nearest inventory date. The relationship between the 
figures for stocks on hand and net sales does not indicate the rate of stock turn for two reasons. 
First, the sales and stocks are not valued in the same manner. The former represents the final 
selling prices received and the latter the cost of the goods. Second, to compute the rate of 
stock turn accurately it would be necessary to know the average value of stocks carried through-
out the year and not merely the value of merchandise on hand at the end of the business year 
which may not be representative of the entire period. 

Credi t sales cover all sales not made strictly for cash. All estabhshments did not report 
the extent of their credit sales or whether they sold entirely for cash. The percentages of credit 
sales to total sales shown in the tables are based on the replies of only those establishments 
which reported as to their credit business. 

Sales to industrial consumers.—These are sales made by wholesale establishments to 
industrial firms either as raw materials or supplies and equipment. Again, all firms did not 
report this information so that the value of sales shown may not represent the total amount 
of such transactions. 

Capital invested is the value of capital (cash, buildings, goods, etc.) invested in the whole-
sale trade. I t includes the value of owned property and stocks on hand as well as other capital 
invested. 

Sales by commodities.—In addition to supplying figures for the total net sales, each 
wholesale firm was asked to furnish a breakdo^ro of sales by major commodity lines and, if 
possible, by detailed items in each major class. While every firm was not able to give a detailed 
report of sales by commodities, in most trades a very large proportion of the sales was reported 
by major commodity lines. On this basis, it is possible to show the proportion of the total whole-
sale trade which is made up of sales of each major commodity group—such as groceries, hard-
ware, drugs, etc. I t is also possible to determine the extent to which commodities are handled 
by more than one trade as, for example, cigars, cigarettes and tobacco by the drug, grocery 
and tobacco trades, as well as others. 

D E S C R I P T I O N O F T A B L E S 

STANDARD SUMMARY OF WHOLESALE FACTS 

This table presents the salient features of wholesale trade in Canada and is comparable with 
the Standard Summary of Retail Facts shown in the various reports on retail trade for the Census 
of Merchandising and Service Establishments. 

PRTNCIPAL STATISTICS OP WHOLESALE TRADE, BY PROVINCES 

This table presents a summary of wholesale trade for the Dominion as a whole and for each 
of the nine provinces. The table is divided into two sections. The first presents data for the 
entire wholesale trade, while the second is restricted to wholesalers proper. 

PRINCIPAL STATISTICS OF WHOLESALE TRADE, BY CITIES 

Summary figures for wholesale trade as a whole in each city of 20,000 population or over are 
shown. The table shows the number of establishments, employment and wage facts, net sales, 
and value of stocks on hand at the end of the year. Number of establishments and value of sales 
for wholesalers proper are also given. 

T A B L E 1 .—SUMMARY OF WHOLESALE T R A D E 

Table lA presents the summary figures for the wholesale trade in each of the 25 major 
kind-of-business classifications for all types of establishments combined. I t shows the number 
of establishments, proprietors not receiving a fixed salary, proprietors receiving a stated s a toy 
and the amount received, male and female employees, salaries and wages, stocks, net sales, 
proportion of credit sales, sales to industrial consumers, and capital. Table IB gives similar 
information for wholesalers proper. 
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T A B L E 2 . — W H O L E S A L E T R A D E BY T Y P E S OF ESTABLISHMENTS 

This table gives the salient figures for wholesale trade by types. I t includes both whole-
salers proper and other wholesale establishments classified by types. 

T A B L E 3 . — W H O L E S A L E R S PROPER, BY K I N D S OF B U S I N E S S 

Table 3 is restricted to wholesalers proper alone and gives figures for the detailed kind-of-
business classifications. 

T A B L E 4 . — W H O L E S A L E R S PROPER, OPERATING E X P E N S E S , BY K I N D S OF B U S I N E S S 

This table gives the operating expense figures for all wholesalers proper reporting such in-
formation. Data are given for each major classification and sub-group and then for selected 
kinds of business. The expenses are shown under the headings of salaries and wages of employees 
and total expenses including these salaries and wages. 

T A B L E 5 . — W H O L E S A L E TRADE, BY K I N D S OP B U S I N E S S 

This table gives the principal statistics for all wholesale establishments, including whole-
salers proper, by kinds of business. 

T A B L E 6 . — T Y P E S OF ESTABLISHMENTS BY K I N D S OF B U S I N E S S 

Table 6 shows the number of establishments and net sales for types of wholesale establish-
ments classified by kind-of-business groups. 

TABLE 7 . — O P E R A T I N G E X P E N S E S , BY T Y P E S AND K I N D S OF B U S I N E S S 

This table gives the operating expenses for other wholesale establishments classified by 
types of establishments and kinds of business. 

T A B L E 8 . — F O R M S OF ORGANIZATION 

Table 8A presents the principal statistics for the wholesale trade classified according to 
the form of organization, whether individual proprietorships, partnerships, corporations or co-
operative associations. Table SB presents the same information for wholesalers proper. 

T A B L E 9 . — R E T A I L SALES BY WHOLESALE ESTABLISHMENTS AND WHOLESALE SALES BY RETAIL 

MERCHANDISE ESTABLISHMENTS 

In Table 9, the retail business of wholesale establishments and the wholesale business of 
retail merchandise stores are presented in the same table to show the extent to which these two 
fields of trade overlap. The greater part of this overlapping in both the retail and wholesale 
fields tends to occur in similar kinds of business. The second part of this table gives summary 
figures by provinces. 

T A B L E S 1 0 AND 1 1 . — M U L T I P L E ORGANIZATIONS 

Table 10 shows the number of marketing units and net sales for establishments under the 
same ownership for wholesalers proper, classified by kinds of business. Table 11 presents similar 
information for other wholesale establishments. I t is thus possible to determine the number of 
establishments operated as single businesses and the amount of sales handled by such independent 
establishments. Similarly, the same information can be secured for the estabUshments which 
are owned by companies operating 2 establishments, 3 to 6, 6 to 26, and over 25 units. As firms 
may operate units in more than one province or in more than one kind of business, or even in 
more than one field, the number of estabUshments shown under a particular heading may not 
agree with the number given in the heading. 
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T A B L E S 1 2 AND 1 3 . — S A L E S BY SIZE OP B U S I N E S S 

In Table 12, wholesalers proper have been grouped according to amount of net sales for 
major kind-of-business groups. In Table 13, other wholesale establishments have been classified 
in a similar manner. These tables make it possible to determine the amount of business in each 
trade which is handled by establishments with different sales volume. 

T A B L E S 1 4 AND 1 5 . — N U M B E R OP EMPLOYEES BY ECONOMIC DIVISIONS AND SIZE OP B U S I N E S S 

These tables show the distribution of employees by size of business for Canada as a whole 
and also for each economic division. Table 14 gives information for wholesalers proper only and 
Table 15 gives similar data for other wholesale estabhshments. 

T A B L E 1 6 . — C O N T I N U I T Y OF OWNERSHIP 

This table classifies wholesale establishments reporting date of ownership according to the 
period under the same ownership. This is not the same as the expectancy of business life as the 
number of estabhshments which may have commenced operations in any year is not known. 
This table is divided into two sections. The first presents data for the entire wholesale trade, 
while the second is restricted to wholesalers proper. 

T A B L E S 1 7 AND 1 8 — S A L E S BY COMMODITIES 

Figures for commodity sales are based on the replies of wholesale firms submitting an anal-
ysis of their sales by commodities. Each firm was asked to furnish a breakdown of its sales 
during the year by major commodity groups and, if possible, by detailed commodity lines. Not 
all establishments were able to furnish information for sales by commodities but in most trades 
a large proportion of the total sales was reported by major commodity groups. A considerable 
number of wholesale firms was also able to give detailed commodity sales. 

Table 17 shows the extent of the commodity coverage for the wholesale trade and whole-
salers proper by each of the major kind-of-business classifications. The commodity coverage 
is the extent to which total net sales have been reported by commodity lines. As every whole-
sale establishment did not report sales by commodities, the total sales analysed by commodities 
are generally less than the total net sales for the trade. For some kinds of business, however, 
the entire sales have been reported by commodities—in such cases the commodity coverage 
is 100 per cent. As commodity sales are shown in dollar values, it is suggested that in making 
use of the figures for any particular commodity the reader should note the extent of the com-
modity coverage for those trades through which the commodity is chiefly distributed. 

While commodity sales figures for wholesale estabhshments assist materially in determining 
the channels through which commodities move from producer to consumer and also the volume 
of sales of particular commodities, they do not necessarily give a complete picture of the first 
stages of distribution. In the first place, a considerable part of production moves directly from 
producer to retailer, consumer or industrial user without use being made of wholesale establish-
ments. Secondly, there is a considerable amount of direct importations not handled by whole-
•sale establishments. Thirdly, there will be a duplication in sales figures wherever wholesale 
firms sell to other wholesalers for re-sale. Such sales are commonly made by agents and brokers 
but manufacturers' sales branches, importers and other types of wholesalers also transact business 
with other wholesale estabhshments. Finally, export sales made by wholesale firms represent 
goods which are not distributed within Canada. All of these factors enter into the statistics 
of wholesale trade and make it extremely difficult to measure accurately the value of goods 
distributed within Canada. 

Table 18 shows the value of sales reported by commodities for each of the major commodity 
classifications. At the beginning of the table are shown the total net sales for all wholesale 
•establishments in Canada. Under this item is shown the value of sales not reported by com-
modities. These sales are subtracted from the total sales, leaving a remainder which is known as 
"reported commodity sales". The total reported commodity sales are then shown for wholesalers 
proper and other wholesalers. Following this, the commodities are. shown in alphabetical order. 

For each commodity are showp: (1) the total sales reported; (2) the sales reported by 
"wholesalers proper and by other wholesalers; (3) the sales reported by each trade; (4) the types 
of estabhshments in each trade group handhng the particular commodity. 
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ANALYSIS OF RESULTS 

Extent of Wholesale Trade 

There were 13,140 establishments classified as wholesale establishments for the Census of 
Merchandising and Service Establishments. The net sales of these concerns during the year 
1930 amounted to $3,325,210,300 and the value of capital invested in the wholesale trade, to 
$759,439,500, of which $297,221,100 was the value of stocks on hand at the end of the year. The 
nurnber of persons engaged in wholesale trade during 1930 was 96,737, of which 90,564 were 
classed as employees and 6,173 as proprietors or firm members. The male employees numbered 
75,364 and the female, 15,200. The total wage bill of employees amounted to $146,346,600 for 
the year. 

Wholesale Trade, by Types of Establishments 

The total sales of $3,325,210,300 shown for all wholesale establishments during the year 1930 
are made up of sales of $1,111,319,200 reported by wholesalers proper and $2,213,891,100 by 
other wholesalers. The total wholesale trade is thus divided 33-42 per cent for wholesalers 
proper and 66-58 per cent for other wholesalers. These figures, of course, include the various 
duplications which have been pointed out earlier in this report. 

Although wholesalers proper had only one-third of the business transacted they employed 
more than half the number of persons engaged in wholesale trade and paid out more than half 
the wage bill. This tends to show that, on the whole, wholesalers oroper were performing more 
services than other wholesale establishments. 

The most important type of wholesale distribution is the wholesale merchant both in number 
and amount of business handled. There were 4,031 wholesale merchants with sales of $887,-
878,600 or 26-70 per cent of the total wholesale trade. Next in importance from volume of 
business handled were the manufacturers' sales branches, which numbered 1,428 and handled 
orders to the value of $556,530,300 or 16-74 per cent of the total sales. District and general 
sales offices, which may be grouped with manufacturers' sales branches, numbered 118 and did 
a business of $198,379,400 or 5-96 per cent of the total. 

The second group in number of establishments was the bulk tank stations with 3,602 outlets 
and sales of $184,851,800 or 5-56 per cent of the total wholesale business. Chain store ware-
houses which numbered only 79 did a business of $161,912,300 or 4-87 per cent of the total. 

In the field of agricultural marketing, co-operative marketing associations and sales agencies 
are important. The sales of these two types amounted to $216,315,900 or 6-51 per cent of the 
total trade. Line elevators (sales offices) did a business of $125,716,900 or 3-78 per cent of the 
total through 38 offices. Other assemblers and country buyers of agricultural products numbered 
634 and had sales or purchases amounting to approximately 1 per cent of the total wholesale trade. 

The specialized dealers in foreign trade are represented by importers, exporters and export 
merchants operating on their own account and by import and export agents. The 809 importers 
are the most important group with sales of $164,461,800 or 4-95 per cent of the total wholesale 
trade. Sales of export merchants, amounting to $143,389,300 were 4-31 per cent of the total 
and those of exporters were $36,220,600 or 1-09 per cent. Export agents, as a group, had sales 
amounting to almost 2 per cent of the total wholesale trade and import agents had 3 per cent. 
The figures for import and export dealers do not represent the entire volume of foreign trade but 
merely represent the value of business handled by specialized dealers. 

In the group, agents and brokers, the 825 manufacturers' agents are the most important 
type with sales of $127,457,900 or 3-83 per cent of the total wholesale trade. Sales of com-
mission merchants amounted to $101,311,800 or 3-05 per cent of the total. Brokers, except 
those dealing in grain, handled orders to the value of $67,250,700 or 2-02 per cent of the total, 
and cash grain brokers, $62,860,500 or 1 -89 per cent. 

There were 85 supply and machinery distributors with sales of $15,521,900 or 0-47 per cent 
of the total sales. .Limited-function wholesalers were not important wholesale distributors. 
Drop shippers, numbering 42, had sales of $6,454,700. Fihn exchanges, numbering 63, handled 
business amounting to $9,808,500 and sales of $12,888,100 were reported for 137 distributing 
warehouses. 
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Wholesale Trade, by Kinds of Business 

The analysis of wholesale trade by kind of business has been made for all types of wholesale 
establishments and also for wholesalers proper. Taking wholesale trade as a whole, it is found-
that the most important group in volume of business is the farm products trade other than food 
and farm supplies. The sales of this group amounted to 3649,159,100 or 19-52 per cent of the 
total wholesale trade. The most important section was the sub-group grain, for which the sales 
exceeded $500,000,000. This business was reported largely by the dealers on the grain exchanges 
and includes a large amount of export sales. 

The second group in importance was the grocery and food specialties, with sales of S463,-
007,200 or 13-93 per cent of the total. If food products (n.e.s.) group is taken with the grocery 
group the sales of dealers in food products amount to S830,840,800 or practically one-quarter 
of the entire wholesale trade. 

The next major group was the dry goods and apparel trade with sales of §235,365,200 or 
7-08 per cent of the total. This was followed by petroleum and petroleum products with $220,-
375,500 or 6-63 per cent. The only other group with sales more than 5 per cent of the total was 
the chemicals, drugs and allied products group with $174,595,600 or 5 -25 per cent. 

Nine groups had sales between 166,000,000 and $166,000,000 or 2 to 5 per cent of the total 
trade. In order of importance, there were electrical, 4-31 per cent; machinery, equipment and 
supplies, 4-25 per cent; lumber and building materials, 3-63 per cent; tobacco and tobacco pro-
ducts, 3-32 per cent; automotive, 3-23 per cent; metals and metal work, 2-94 per cent; paper 
and paper products, 2 - 86 per cent; hardware, 2 • 36 per cent; and coal and coke, 2 - 04 per cent. 

The remainder of the wholesale trade, forming 7-59 per cent of the total, was divided between 
amusement, sporting and photographic goods, 0-53 per cent; farm supplies (except machinery 
and equipment), 0-57 per cent; forest products (except lumber), 0-72 per cent; furniture and 
house furnishings, 0-85 per cent; general merchandise, 0-92 per cent; iron and steel scrap and 
other waste materials, 0-31 per cent; jewellery and optical goods, 0-36 per cent; leather and 
leather goods, 0-50 per cent; plumbing and heating equipment and supplies, 0-93 per cent; and 
all other trades, 1-90 per cent. 

Where the analysis of sales by kinds of business is confined to wholesalers proper, it is found 
that the order of importance differs somewhat from that for the entire wholesale trade. The 
leading group among the wholesalers proper was the food products (n.e.s.) trade with sales of 
$254,163,300 or 22 -87 per cent of the total for wholesalers proper. The groceries and food 
specialties group is second with $221,216,000 or 19-91 per cent. Thus the dealers in groceries 
and food products accounted for more than 40 per cent of the trade of wholesalers proper. Sales 
of the dry goods and apparel trade amounted to $102,358,100 or 9-21 per cent, so that the business 
of the three groups mentioned formed more than half the trade of wholesalers proper. 

Geographical Distribution of Wholesale Trade. 

More than half of the wholesale trade in Canada is conducted by establishments located in 
Ontario and Quebec. The concentration is greater,for the business of wholesalers proper than 
for the total wholesale trade as the grain trade in Winnipeg, conducted by specialized types of 
wholesalers, tends to increase Manitoba's share of the total. The distribution of the total sales 
of all wholesale establishments was as follows: 30-49 per cent by establishments in Ontario, 
27-21 per cent by those in Quebec, 4-75 per cent by those in the Maritime Provinces, 29-94 
per cent by those in the Prairie Provinces, and 7 • 61 per cent by those in British Columbia. 

The sales of wholesalers proper were divided: 34-87 per cent in Ontario, 32-00 per cent in 
Quebec, 6-75 per cent in the Maritime Provinces, 17-61 per cent in the Prairie Provinces, and 
8-77 per cent in British Columbia. 

As the wholesale markets of the country are located in the large centres of population, the 
bulk of the wholesale trade is transacted by establishments located in the large cities. In fact, 
approximately two-thirds of the entire trade was carried on by firms located in the four cities of 
Montreal, Toronto, Winnipeg and Vancouver. The position held by each of these cities is shown 
in Table I. 
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TABLE r . -CANADA-WHOLESALE TRADE IN LEADING CITIES, 1930 
(Sales are shown in thousands of dollars) 

All establishments Wholesalers proper 

Number 
of 

estab-
lishments 

Net sales Number 
of 

estab-
lishments 

Net sales Number 
of 

estab-
lishments Amount Per cent 

of total 

Number 
of 

estab-
lishments Amount Per cent 

of total 

Total, Canada... 13,140 

S 
3,325,210 100 00 5,108 

S 
1,111,319 100-00 

Montreal 1,838 766,833 23-06 1,035 287,177 25-84 
Toronto 1,835 691,738 20-80 971 227,375 20-46 
Winnipeg 768 635,722 19-12 314 72,863 6-56 
Vancouver 761 211,112 6-35 341 78,382 7-05 

Wholesale Trade by Forms of Organization 

For purposes of the census wholesale establishments have been classified according to form 
of organization or nature of ownership. Almost 70 per cent, or 8,857, of the total of 13,140 
estabUshments are operated under the corporate form of organization while 3,355 are owned by 
individuals. Partnerships numbered 822 and co-operative associations, 10.6. These figures 
refer to the number of establishments and not to the number of firms operating the wholesale 
outlets. Owing to the fact that firms may operate in both the retail and wholesale fields or in the 
wholesale and manufacturing fields, it is difficult to determine the net number of firms. 

A careful but not exhaustive count of wholesale firms showed that there were approximately 
4,299 firms operating as wholesalers proper, of which 1,960 were incorporated. The number of 
firms operating as other wholesalers was placed at 2,959 of which 1,121 were incorporated. These 
totals were arrived at by counting each firm only once, irrespective of the number of branches 
operated. 

For the entire wholesale trade the sales of establishments under corporate ownership formed 
79-52 per cent of the total. For wholesalers proper the sales of corporations constituted 82-14 
per cent of the total and those of individual enterprises, 11-24 per cent. Co-operative associa-
tions had 7-17.per cent of the sales of all wholesale estabUshments but only 0-08 per cent of the 
sales of wholesalers proper. 

Multiple Organizations in Wholesale Trade 

While chain companies are generally thought of only in connection with retail trade, there 
are many organizations in the wholesale field which operate a number of branches. For purposes 
of analysis figures for wholesalers proper and other wholesale establishments are shown separately 
in the tables. The distribution of sales according to the number of units operated for these two 
broad divisions of wholesale trade is shown in Table II . 

TABLE II.—CANADA—DISTRIBUTION OF SALES ACCORDING TO NUMBER OF 
ESTABLISHMENTS OPERATED 

Wholesalers 
proper 

Other 
wholesale 

estab-
lishments 

Firms operating— 
59-3 
11-4 
12-7 
10-3 
6-3 • 

41-6 
11-0 
13-4 
25-4 

8-6 

2 units 
59-3 
11-4 
12-7 
10-3 
6-3 • 

41-6 
11-0 
13-4 
25-4 

8-6 
3-5 units 

59-3 
11-4 
12-7 
10-3 
6-3 • 

41-6 
11-0 
13-4 
25-4 

8-6 
6-25 units 

59-3 
11-4 
12-7 
10-3 
6-3 • 

41-6 
11-0 
13-4 
25-4 

8-6 Over 25 units 

59-3 
11-4 
12-7 
10-3 
6-3 • 

41-6 
11-0 
13-4 
25-4 

8-6 

Total 

59-3 
11-4 
12-7 
10-3 
6-3 • 

41-6 
11-0 
13-4 
25-4 

8-6 

Total 100-0 100-0 100-0 100-0 

I t will be seen from the foregoing table that the greatest differences between wholesalers 
proper and other wholesale establishments lie in the proportion of sales handled by single-unit 
establishments and organizations of 6 to 25 units. The wholesalers proper showed a much 
higher proportion of trade for the former and the other wholesale establishments for the latter. 
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With regard to this feature as with other aspects of wholesale trade, there are great differ-
ences between different kinds of business. For example, concerns operating more than 25 units 
are shown for wholesalers proper only for the food products (n.e.s.) trade, the groceries and food 
specialties and the tobacco trade. In the food products group the multiple organizations operate 
chiefly in the fruit and vegetable trade and in meats and meat products. Among other wholesalers 
multiple organizations with more than 25 units are found only in the petroleum trade. 

Size of Wholesale Establishments 

Considerable interest attaches to the relative size of wholesale establishments, classified 
according to net sales. While more than half the total number of both wholesalers proper and 
other wholesale establishments reported sales of less than S 100,000 in the year, the greater part 
of the wholesale business is handled by establishments doing more than $500,000 a year. 

The distribution of wholesale trade by size of establishment is shown in Table I I I . 

TABLE I I I . - C A N A D A - N U M B E R OF ESTABLISHMENTS A N D N E T SALES FOR WHOLESALERS PRO-
P E R A N D O T H E R WHOLESALE ESTABLISHMENTS, G R O U P E D ACCORDING TO N E T SAI.ES 

(Sales are shown in thousands ot dollars) 

Size of business 

Wholesalers proper Other wholesale 
establishments 

Size of business Number 
ot 

estab-
lishments 

Net sales Number 
ot 

estab-
lishments 

Net sales Size of business Number 
ot 

estab-
lishments Amount Per cent 

ot total 

Number 
ot 

estab-
lishments Amount Per cent 

ot total 

Establishments with sales ot— 
$ $ 

Under 525,000 1,149 13,997 1-3 3,059 37,004 1-7 
( 25,000—$ 49,999 767 27,765 2-5 1,442 51,662 2-3 
$ 50,000-S 99,999 887 63,227 5-7 1,248 87,510 3-9 
$100,000—$199,990 887 126,148 11-3 789 110,782 5-0 
$200,000—$299.999 408 99,200 8-9 396 95,547 4-3 
$300,000-5399,999 264 90,283 8-1 230 78,903 3-6 
$400,000—$499,999 184 82,078 7-4- 156 69,872 3-2 
$600,000—$999,999 378 257,698 23-2 323 231,339 10-4 
$1,000,000 and over 184 350,924 31-6 389 1,451,273 65-6 

Total 5,108 1,111,319 1000 8,032 2,213,891 100-0 

The extent to which very large estabUshments, those with sales of $1,000,000, and over, 
predominate in the wholesale field varies greatly in different trades. Among wholesalers proper, 
establishments with sales of $1,000,000 and over had 60-3 per cent of the sales for the coal and 
coke group, 44-2 per cent of the business for the groceries and food specialties group, 61-9 per 
cent in the hardware trade, and 41-9 per cent of the sales for the metals and metal work group. 

Credit Sales 

It was pointed out in the discussion of the functions of wholesalers that one of the important 
functions was the financing of distribution through the extension of credit to purchasers, who 
might be retailers, industrial firms or other wholesalers. In order that the extent to which 
credit sales were a factor in wholesaling might be determined, establishments were asked to state 
the amount of their credit sales—i.e., all sales not strictly for cash. While all establishments were 
not able to provide information on credit sales, a large proportion of the trade was covered by the 
returns submitted. The percentages of net sales made on credit are thus based only on the reports 
of the firms showing that they sold either for cash or allowed some credit. 

As credit sales were taken as all sales not cash in hand, the sales include transactions on 
credit for brief periods from one to thirty days as well as longer extensions of credit. According 
to the returns submitted, 83-57 per cent of the total wholesale trade was made on credit and 
85-37 per cent of the sales of wholesalers proper only. Variations are shown in the extent of 
credit sales in different trades but in only a few kinds of business is the proportion less than 60 
per cent. 
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Employment in Wholesale Trade 

The 96,737 persons engaged in wholesale establishments during the year 1930 formed 2-46 
per cent of the total gainfully employed population in Canada. With the exception of the 
Maritime Provinces the proportion in each economic division was fairly close to the Dominion 
average as is shown by Table IV. 
TABLE IV.—RATIO OF WHOLESALE WORKERS (EMPLOYEES AND ACTIVE PROPRIETORS) TO TOTAL 

GAINFULLY EMPLOYED POPULATION 

Economic division Per cent 

Canada 

Maritime Provinces 
Quebec 
Ontario 
Prairie Provinces... 
British Columbia... 

2-4a 
1-72 
2-76 
2-49 
2-38 
244 

The average number of employees engaged in wholesale trade during the year was 90,564, 
who received $146,346,600 as salaries and wages. The average payment per employee was, 
therefore, $1,616. Again, with the exception of the Maritime Provinces, where the average 
payment was $1,387, the figures for the economic divisions closely approximate the average for 
the Dominion, ranging from $1,603 in Quebec to $1,685 in British Columbia. 

The largest employers of labour in the wholesale field are the wholesale merchants, who 
employed 32,610 male employees and 6,574 females. This type of distributor thus had more 
than 40 per cent of the employees. Next in order of importance as employers were the manu-
facturers' sales branches with 12,446 males and 2,733 females. Bulk tank stations ranked third 
with 7,988 male employees and 256 females, followed by the importers with 6,305 males and'1,602 
females. These four types of distributors had 70,514 employees out of the total of 90,564 for all 
establishments. 

In analyzing employment by kiad of business it is found that for the wholesale trade the 
largest number of employees was in the groceries and food specialties trade, which had 9,030 male 
employees and 2,139 females. The food products (n.e.s.) group was second in importance with 
8,699 males and 1,344 females. Third in importance was the petroleum trade with 8,718 male 
employees and 664 females. 

The largest numbers of female workers were reported by the kinds of business listed below:— 
Number 

of female 
employees 

Groceries and food specialties 2,139 
Dry goods and apparel 1,399 
Food products (n.e.a.) 1,344 
Machinery, equipment and supplies (except electrical) 1,341 
Chemicals, drugs and allied products 1,236 
Electrical 1,016 

As such a large part of wholesale trade is conducted through incorporated companies, there 
is a corresponding concentration of employees in establishments under corporate ownership. 
Table V shows the distribution of employees in wholesale trade according to the form of organiza-
tion of the establishments in which they are employed. 

TABLE v.—CANADA—NUMBER OF EMPLOYEES BY FORMS OF ORGANIZATION 

Form of organization 

All establishments Wholesalers proper 

Form of organization Number 
of , 

employees 
Per cent 
of total 

Number 
of 

employees 
Per cent 
of total 

Totals ; ; 90,564 

6,877 
3,183 

79,404 
1,100 

lOO-OO 

7-59 
3-51 

87-68 
1-22 

48,851 

5,005 
2,652 

41,182 
12 

100-00 

10-25 
5-43 

84-30 
0-02 

Individual 

90,564 

6,877 
3,183 

79,404 
1,100 

lOO-OO 

7-59 
3-51 

87-68 
1-22 

48,851 

5,005 
2,652 

41,182 
12 

100-00 

10-25 
5-43 

84-30 
0-02 

Partnership 

90,564 

6,877 
3,183 

79,404 
1,100 

lOO-OO 

7-59 
3-51 

87-68 
1-22 

48,851 

5,005 
2,652 

41,182 
12 

100-00 

10-25 
5-43 

84-30 
0-02 

Corporation 

90,564 

6,877 
3,183 

79,404 
1,100 

lOO-OO 

7-59 
3-51 

87-68 
1-22 

48,851 

5,005 
2,652 

41,182 
12 

100-00 

10-25 
5-43 

84-30 
0-02 Co-operative association 

90,564 

6,877 
3,183 

79,404 
1,100 

lOO-OO 

7-59 
3-51 

87-68 
1-22 

48,851 

5,005 
2,652 

41,182 
12 

100-00 

10-25 
5-43 

84-30 
0-02 

90,564 

6,877 
3,183 

79,404 
1,100 

lOO-OO 

7-59 
3-51 

87-68 
1-22 

48,851 

5,005 
2,652 

41,182 
12 

100-00 

10-25 
5-43 

84-30 
0-02 
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Corporate enterprises employ almost 90 per cent of the hired workers in wholesale trade as 
a whole and approximately 84 per cent of the employees in wholesalers proper. 

Another interesting phase of employment in wholesale trade is the distribution of employees 
according to size of establishment. The information on this subject has been prepared separ-
ately for wholesalers proper and other wholesale establishments. 

The average number of employees per wholesaler proper was between 9 and 10 persons, but 
establishments with sales of $1,000,000 or' more per year averaged more than 67 persons while 
those with sales under $25,000 had about one. In the case of other wholesale establishments the 
average number of employees was about 5 but the large businesses had an average of 40 em-
ployees while the smallest had less than one per establishment. The distribution of employees 
by size of business is given in Tables VI and VII. 

• T A B L E VI .—CANADA—WHOLESALERS P R O P E R — D I S T R I B U T I O N O F E M P L O Y E E S B Y S I Z E O F 
B U S I N E S S 

Size of business 

Average 
number 

of employees 
per estab-
l ishment 

Per cent 
of total 

employees 

Per cent 
of total 

establish-
ments 

Less t h a n ! 25,000.. 
i 25,000—1 49,999.. 
S 50,000—$ 99,999.. 
SlOO,000—$199,999.. 
$200,000—$299,999.. 
$300,000-$399,999.. 
$400,000—$499,999.. 
$500,000-$999,999.. 
$1,000,000 and over,, 

Totals . , 

1-24 
2-69 
4-55 
7 0 6 

11-66 
15-36 
19-02 
27-24 
67-69 

2-92 
4-23 
8 - 2 6 

12-81 
9-74 
8-30 
7-16 

• 2 1 - 0 8 
25-50 

22-49 
15-02 
17-36 
17-36 
7-99 
5-17. 
3-60 
7-41 
3-60 

9-56 100-00 100-00 

T A B L E V I I . — C A N A D A — O T H E R WHOLESALE E S T A B L I S H M E N T S — D I S T R I B U T I O N OF, E M P L O Y E E S 
• • B Y S I Z E O F B U S I N E S S 

Size of business 

Average 
number 

of employees 
per estab-
l ishment 

Per cent 
of to ta l 

employees 

Pe r cent 
of to ta l 

. establish- . 
ments 

Less than $ 25,000 -..-. ' ' 0-89 6-54 38-09 
$ 25,000—$ 49,999 1-71 5-90 17-95 
$ 50,000—$ 99,999 2-89 8-65 15-54 
$100,000—$199,999 . 5-13 9-70 9-82 
$200,000—$299,999 8-24 7-82 4-93 
$300,000—$399,999 . 9-59 5-29 2-86 
$400,000—$499,999 : 11-03 4-12 1-94 
$500,000—$999,999 18-89 14-63 4-02 
$1,000,000 and over 40-05 37-35 4-85 40-05 

Totals 5-19 100-00 100-00 5-19 100-00 

Operating Expenses of Wholesalers Proper 

As the operating expenses of wholesale establishments are largely dependent upon the 
extent of the services offered, the figures for wholesalers proper and other wholesale establishments 
are analysed separately. Even among wholesalers proper there are wide variations in costs of 
doing business as the nature of the wholesale operations conducted differ so greatly. 

Operating expenses for wholesale establishments were reported under the following heads on 
the schedules returned for the census: (a) salaries and wages of employees, (b) expenses of 
salesmen (other than salaries, commissions or bonuses), (c) rent, if any, and (d) all other expenses 
(including taxes, insurance, light, heat, power, delivery, supplies, and all expenses not included, 
elsewhere). In the tables included in this report, however, the only expense item shown separately 
is the payroll of employees. Not all wholesale establishments possessed sufficiently detailed 
records to furnish complete information on operating expenses'. The tables, therefore, include 
data only for those firms which provided complete answers on their operating expenses. 
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The average operating expense ratio for all wholesalers proper reporting was 13-48 per cent 
of net sales. The salaries and wages of employees formed approximately half of the total oper-
ating expense. I t will be noted that no allowance is made in the operating expense figures for 
the services of proprietors actively engaged in their businesses. Although this factor is not as 
important as in the retail field, there are a number of wholesale trades in which proprietors form 
a considerable part of the working force. While active proprietors were asked to report the 
amount of their drawings if they received a stated salary, it was impossible to determine what 
part of the amounts reported should be taken as payment for services and what part as profits 
from the business. In lieu of a satisfactory basis of determining the compensation of proprietors 
this item has been left out of the analysis of operating costs. 

Among wholesalers proper average operating expenses appear to be lowest for the trades 
handling staple products. The ratio for tobacco and tobacco products was 7-79 per cent; for 
groceries and food specialties, 8 • 72 per cent; and for food products (n.e.s.), 8 • 93 per cent. Whole-
sale establishments which deal in products on a car-load basis, such as dealers in farm products 
(n.e.s.) or forest products (except lumber), also have low operating ratios. Operating expenses 
for the former were 10-10 per cent of sales and for the forest products trade, 8 - 28 per cent. Coal 
and coke dealers, who also deal in fairly large quantities, had an operating ratio of 10 -14 per cent. 

On the other hand, in those trades in which a wide variety of goods must be carried and sales 
are made for special items the operating expense ratios are considerably higher. The jewellery 
and optical goods trade had operating expenses equal to 30-13 per cent of net sales while the 
ratio for the amusement, sporting and photographic group was 26-32 per cent. Operating 
expenses for the furniture and house furnishings group were 25-51 per cent of net sales and for 
the machinery, equipment and supplies group, 24-79 per cent. I t is interesting to note that 
trades which are somewhat similar in methods of operation tend to have about the same oper-
ating costs. Thus the ratio for the hardware group is 18-63 per cent and for the plumbing and 
heating equipment and supplies, 19-29 per cent. 

The foregoing discussion has been confined to the operating expense ratios of the major 
trade groups but there are often quite wide differences between trades in the same group. The 
operating costs of drugs and drug sundries (general line) were 13-11 per cent of net sales but for 
drug and drug sundries (specialty) the ratio was 27-91 per cent. The ratio for groceries (general 
line) was 8-21 per cent and for food and grocery specialties, 12-57 per cent. 

The average operating expenses for the lumber and building materials group were 15-92 per 
cent of sales, but the ratio for construction and building materials was 20-62 per cent and 
for lumber and mill work, 12-15 per cent. 

Operating Expenses of Other Wholesale Establishments 

The variations in operating expense ratios are even greater among the specialized types of 
distributors than among wholesalers proper. This is to be expected because of the widely differ-
ing modes of operation and nature of services offered by the various types of distributors and 
even by the same type of distributor in different lines of trade. Some of the specialized types 
of distributors operate on a commission basis, calculated either on the value of sales or on quan-
tities. If such establishments are to be operated profitably the operating expense ratio must 
be less than rate of commission. 

Bulk tank stations, which sre found only in the petroleum field, had operating costs equal 
to 15-18 per cent of net sales. This figure may be compared with the ratio of 14 - 73 per cent for 
wholesalers proper in the gasoline and oil trade and with 17-92 per cent for wholesalers proper 
in the general line of petroleum products. 

Manufacturers' sales branches had an average operating expense ratio of 10-38 per cent of 
the value of business handled. The lowest ratio for this type of distributor was 2 - 95 per cent for 
the tobacco and tobacco products trade to 19-73 per cent for the furniture and house furnishings 
trade. 

Brokers had the low operating expense ratio of 1-83 per cent of value of orders handled. 
The highest operating costs for this type were shown for lumber and building materials brokers 
With 7-09 per cent. 
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Commission merchants had average operating expenses equal to 2-94 per cent of net sales, 
but this low ratio was due chiefly to the influence of figures for the farm products trade, prin-
cipally grain. If this trade were omitted the average for the remainder would be about 5 per cent. 

Agents show wide variations in operating expenses. The average for export agents was 
1-91 per cent, ranging from 0-13 per cent for the farm products (n.e.s.) trade to 13-81 per cent 
for food products (n.e.s.). Import agents had average operating costs equal to 6-79 per cent of 
sales but the range here was from 0-92 per cent for the farm products (n.e.s.) group to 26-37 per 
cent for the electrical trade. Manufacturers' agents, the most important type of distributor of 
this character, had an operating ratio of 5-96 per cent. The lowest was 2-86 per cent for the 
tobacco trade and the highest, 16-95 per cent for the food products (n.e.s.) trade. Selling agents 
had average operating costs of 5 - 73 per cent, the highest operating ratio for this type being shown 
for the food products (n.e.s.) trade with 16-24 per cent. 

Chain store warehouses had operating costs equal to 4-75 per cent of the value of mer-
chandise handled. The ratios were 4 • 66 per cent for the chemical and drug group, 9 - 23 per cent 
for dry goods and apparel, 10 -80 per cent for the general merchandise group, 3 -54 per cent for 
groceries and food specialties, and 5-08 per cent for tobacco and tobacco products. 

Film exchanges represent a unique type of wholesale distributor as the business of such 
establishments consists in providing motion picture theatres with a constant change of films and 
their revenue consists almost entirely of the rentals secured for films. The operating costs of 
film exchanges formed 25-38 per cent of their gross revenue. 

Capital Invested in Wholesale Trade 

The value of capital invested in wholesale trade at the end of 1930 was $759,439,500 for all 
types of establishments. The capital investment of wholesalers proper was $422,513,200 or 
38-0 per cent of the value of sales, while the capital invested in other wholesale establishments 
amounted to $336,926,300 or 15 • 2 per cent of the sales. Capital invested included inventory value 
of merchandise and supplies, cash and trading accounts, and the value of owned property. The 
value of merchandise on hand for re-sale was the only item of capital separately reported. Whole-
salers proper had stocks amounting to 8297,221,100 or 39-7 per cent of the total capital invested. 
The value of stocks in other wholesale establishments was $129,416,400 or 38-4 per cent of the 
capital investment. 

In connection with the partial census of trading establishments taken in 1924, details were 
secured for capital invested under the following heads: (a) Cash on hand and in the bank, (b) 
merchandise on hand, (c) accounts due, (d) furniture and fixtures, (e) delivery equipment, and (f) 
real estate. While all wholesale establishments did not report for the 1924 census, the results 
obtained at that time are of interest in so far as they indicate the proportion of capital under each 
of the six heads mentioned above. The percentages for all wholesale establishments reporting 
are shown in Table VIII. 

TABLE V I I I . - C A N A D A - P E R C E N T A G E D I S T R I B U T I O N OF CAPITAL I N WHOLESALE 
ESTABLISHMENTS, BY ITEMS, 1923 

Item Per cent 

Coeh on hand and in the bank. 
Merchandise on hand 
Accounts due 
Furniture and fixtures 
Delivery equipment 
Real estate 

Total capital 

3-8 
39-3 
36-8 
2-9 
1-3 

15-9 

100-0 

I t is interesting to note the close relationship which exists between the proportion of the total 
capital in 1924 represented by value of stocks and the figures for 1930. In 1924 the value of 
stocks formed 39-3 per cent of the total capital compared with 39-7 per cent for wholesalers 
proper in 1930 and 38-4 per cent for other wholesale establishments. Whether the other items 
of capital invested were also distributed in the same proportions in 1924 and 1930 it is impossible 
to say. 
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. For wholesale trade as a whole, the largest capital investment is shown for the petroleum 
and petroleum products group, for which the value of capital invested was $131,770,800, while 
sales were $220,375,600. The amount of capital invested in the machinery, equipment and 
supplies (except electrical) group was second in value with $88,563,000. The groceries and food 
specialties group was third in amount of capital with $87,064,400 and sales of $463,007,200. 
Fourth and fifth in amount of capital invested were the dry goods and apparel trade and the farm 
products (n.e.s.) trade with $62,366,500 and $52,436,800 respectively. 

Among wholesalers proper the groceries and food specialties trade ranked first in amount 
of capital with $65,667,800. Next came the dry goods and apparel trade with $55,213,500, 
followed by the machinery, equipment and supplies (except electrical) group with $51,090,800, 
the hardware trade with $42,666,300 and the food products (n.e.s.) trade with $35,925,900. 

Continuity of Oyraership 

Wholesale establishments, on the whole, display a greater longevity than retail establish-
ments. The actual rate of mortality among either retail or wholesale firms cannot be determined 
from the census records as the information available relates only to establishments which were in 
operation during 1930. The number of businesses which may have been started or which may 
have changed hands at any time prior to 1930 is not known. Nevertheless, it is significant that 
only 52-07 per cent of the retail stores for which information is available had been under the 
same ownership for more than five years compared with 64-34 per cent for wholesalers proper and 
64-38 per cent for other wholesale estabhshments. 

The proportions of wholesalers proper by period of ownership are approximately the same 
in the various economic divisions as for Canada as a whole with the exceptions of the Maritime 
Provinces and British Columbia. The former had a larger proportion of establishments which 
had been under the same ownership for more than five years, while in British Columbia the 
proportion was smaller. In the Maritime Provinces 73-48 per cent of the'wholesalers proper had 
been under the same ownership more than five years, biit in British'Columbia the proportion 
for this group was only 57-50 per cent. The Maritime Provinces also had the largest proportion 
of wholesalers proper more than 21 years under the same ownership. The percentage for the 
Maritime Provinces was 23-62 per cent compared with 12-30 per cent for Canada and 7-78 per 
cent in British Columbia, which had the smallest proportion of old firms. 

Sales by Commodities 

In addition to securing the total net sales of each wholesale establishment, an attempt was 
made to secure figures for the value of sales for each commodity or commodity line handled by 
reporting establishments. Provision was made on the census schedules for reporting sales for 
some 90 major commodity lines and more than 150 detailed commodity items. Not all firms 
maintain records of sales by commodity lines so tha t it was not possible to secure a complete 
breakdown of net sales by commodities. For this reason it has been necessary to introduce the 
term "commodity coverage". The percentages shown in the table under "commodity coverage" 
indicate the extent to which the net sales for each kind of business have been broken down by 
commodities. While some firms were able to furnish sales figures for the major commodity lines 
which they handled, they were not able to give details for subclassifications. I t has thus been 
necessary in the summary tables to give commodity figures only for the following major com-
modity classifications. 
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TABLE IX.—SALES BY COMMODITIES 
(Sales are shown in thousands of dollars) 

Commodity Wholesalers 
proper 

Other 
wholesalers 

Total Sales, Reported by Commodities 

Alcoholic beverages (beer, wines, spirits, etc.) 
Automobiles and trucks, new and used " 
Automotive equipment, parts and accessories (except tires and tubes) 
Bakery products (such as cakes, biscuits, crackers, etc.) 
Barbers' and beauty parlour equipment and supplies, not elsewhere specified 
Books, printed, magazines and newspapers 
Brick, tile, terra cotta and other clay products 
Building materials, not elsewhere classified (such as wallboard, roofing, etc.) 
Building metal work (such as fire escapes, elevator cages, grilles, ornamental metal work, etc.) 
Building stone, slate and concrete products 
Cameras and photographic supplies (including motion-picture equipment and supplies) 
Canned goods, food products (including canned fruits, vegetables, fish and sea foods, meats, etc.). 
Cement, lime and plaster _ 
Chemicals, industrial and heavy (including coal tar and all other synthetic organic chemicals). . . 
Chemicals, refined, and/or related products (such as explosives, spirits of turpentine, bulk dis-

infectants, insecticides, printers' inks, etc.) 
China, glassware and crockery 
Cigars, cigarottcs and tobacco (except leaf) 
Clothing and furnishings, men's and boys' (including men's and boys' suits, overcoats (except fur), 

work clothing, hats and caps, and all other men's and boys' furnishings, except shoes and foot-
wear) 

Clothing, women's and children's (including women's and misses' suits, coats and dresses; millin-
ery and millinery supplies; hosiery; children's and infants' wear; and all other women's and 
misses' wearing apparel, except footwear and furs) 

Coal (anthracite and bituminous) and coke 
Confectionery and soft drinks 
Dairy products and eggs ; ; , 
Drugs and drug sundries (including druggists' chemicals, pharmaceuticals, proprietary medi-

cines, druggists' rubber goods, and drug sundries not elsewhere classified) 
Dry goods, not elsewhere classified 
Electrical appliances, equipment and supplies (including batteries, motors, generators and control 

apparatus, household appliances, interior electric construction materials and fixtures, lighting 
and power supplies, and all other electrical appliances and supplies) 

Farm products, not elsewhere specified (such as raw cotton, raw sugar, bristles, horse hair, fea-
thers, etc.) 

Feeds, mixed and other 
Fertilizer and fertilizer materials 
Fish and sea foods, fresh and processed 
Food products, not elsewhere specified (such as candied peel, cherries, prepared cocoanut, fruit 

pectin, lioney, malt, maple products, etc.) 
Fruits and vegetables, fresh and dried 
Furniture, household 
Furniture and fixtures, office and school (including store and church) 
Furs, dressed, and fur clothing 
Furs, raw and unmanufactured 
Glass, sheet 
Grain (including wheat, oats, corn, barley, flax, rye, etc.) 
Groceries (including cereal preparations, flour, rice; coffee, tea, cocoa and chocolate; extracts and 

spices; nuts, all kinds; lard, lard substitutes and cooking fats; pickles, preserves, jellies, 
jams, sauces and vinegar; sugar; molasses and syrups; etc.) 

Hardware (including builders' hardware, shelf or light hardware, heavy hardware, tools and 
cutlery, etc.) 

Hay and straw 
Hides and skins • 
Horses , 
House furnishings (including carpets, rugs, linoleums and other floor coverings; art goods; 

pictures; brooms, brushes and mops; etc.) • 
Iron and steel and products, not elsewhere specified (including rolled iron and steel products; pig 

iron; scrap iron and steel, rough castings and forgings; iron and steel pipe and tubes; and wire, 
wire rope, screening and fencing) 

Jewellery, silverware, clocks, watches, precious metals and precious stones 
Junk, scrap and waste materials 
Leather, cut stock and shoe findings 
Livestock (except horses) 
Logs, poles, posts, he^vn ties, pulpwood and cordwood _ 
Luggage, saddlery and harness and all other leather goods, not elsewhere classified 
Lumber, rough, dressed and fijiished _ _ ^ 
Machinery, equipment and supplies, industrial (except electrical), (including construction ma-

chinery; mining, quarrying and pumping machinery; power plant machinery; textile mach-
inery; machine tools (power driven); belting, hose, packing and mechanical rubber goods; 
pipe fittings, valves and specialties; rope, cordage and twine; ^ d all other industrial and 
scientific machinery, equipnient and supplies, not elsewhere classified) 

Machinery, equipment and supplies, farm and garden 
Meats and meat products, fresh and cured 
Musical instruments, accessories and parts (except radios) 
Non-ferrous metals (aluminium, copper, lead, tin, zinc, metallic ores, ingots, bars, blocks, plates, 

pipe and tubing, shapes, sheets, bare wire and castings and other non-ferrous metals except 
precious metals, alloys and ferrous alloying materials) ^ 

Non-metallic minerals, crude, and their products, not elsewhere classified 
Notions and dry goods, smallwaros, etc 
Office and store machines and equipment 
Oils, animal and vegetable 
•Optical goods 

1 0 5 8 8 — 3 

W 9 6 1 , 3 4 4 W 2 , 0 8 5 , 6 8 6 

1 , 3 9 5 8 6 , 7 0 3 
5 , 3 0 0 5 4 , 2 5 2 

1 7 , 0 9 7 1 0 , 7 0 1 
2 , 8 9 4 1 1 , 0 6 8 

7 2 8 2 1 2 
8 , 0 1 0 1 , 1 8 4 
2 , 6 2 0 4 , 5 6 7 
6 , 0 1 5 6 , 5 8 7 

3 3 6 1 , 0 5 9 
8 2 6 1 , 0 7 9 
9 9 8 9 , 8 5 0 

2 2 , 4 7 3 2 3 , 7 8 9 
3 , 8 1 6 1 5 , 5 9 3 
5 , 8 8 9 1 2 , 1 8 3 

4 , 5 8 3 1 2 , 2 6 1 
6 , 4 8 2 2 , 8 0 9 

4 1 , 2 3 8 6 9 , 1 1 5 

1 3 , 6 6 1 1 1 , 5 8 9 

1 1 , 5 0 2 1 5 , 2 7 2 
4 9 , 9 0 9 1 9 , 9 6 5 
1 5 , 6 9 4 1 5 , 2 9 5 
6 1 , 1 9 6 5 3 , 3 1 9 

1 7 , 9 6 1 7 , 7 6 7 
3 , 4 3 9 3 , 4 1 6 

1 7 , 9 8 2 9 6 , 1 8 0 

2 5 8 6 , 7 9 6 
3 , 4 5 4 8 , 3 1 8 
1 , 0 8 1 3 , 2 4 1 ' 

1 4 , 0 4 8 3 , 1 5 2 

3 , 6 4 8 2 , 9 0 4 
8 6 , 1 2 1 5 0 , 3 0 3 

5 0 4 4 , 1 6 3 
1 , 0 5 6 1 , 0 1 1 

9 3 9 1 , 0 2 1 
7 , 6 6 9 7 , 2 1 4 
4 , 9 9 3 4 7 2 
9 , 3 1 8 5 1 4 , 3 3 5 

1 0 2 , 3 7 5 1 2 2 , 9 2 6 

2 8 , 3 1 9 8 , 1 8 7 
1 , 4 1 9 7 4 4 
3 , 8 1 7 2 , 6 0 4 

2 8 5 9 4 2 

1 0 , 5 8 5 9 , 6 1 8 

1 8 , 5 3 1 4 0 , 0 6 1 
1 0 , 1 1 9 4 , 7 1 5 

3 , 8 0 3 1 9 7 
4 , 4 5 1 7 , 4 1 0 

4 6 8 7 5 , 6 7 5 
7 , 5 6 7 2 , 9 0 6 
1 , 5 1 3 6 9 9 

2 4 , 5 6 6 2 6 , 5 1 0 

3 0 , 6 1 3 
8 , 2 1 5 

7 4 , 2 3 8 
9 0 0 

3 , 2 2 5 
1 , 4 5 5 
7 , 9 8 1 

6 5 6 
7 4 8 

2 , 7 0 4 

5 9 , 5 9 5 
1 9 , 8 1 9 
1 1 , 3 9 3 

1 , 3 7 8 

3 3 , 1 0 1 
3 , 8 7 4 
6 , 8 2 4 

7 9 7 
1 , 7 7 2 

1 4 2 
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TABLE IX—SALES BY COMMODITIES—Conclwiai 
(Sales are shown in thousands of dollars) 

Commodity Wholesalers Other 
proper wholesalers 

S S 
3 , 5 4 8 1 2 , 4 1 3 

1 2 , 8 9 0 6 2 , 7 7 4 
4 , 5 7 4 2 , 7 9 6 
8 , 7 6 3 2 0 2 . 6 8 3 

3 4 , 7 9 2 6 1 , 8 4 9 
1 , 0 6 6 1 , 7 6 S 

1 0 , 8 8 4 1 6 , 8 0 5 
1 1 , 8 9 1 1 7 , 2 3 8 

5 1 2 5 , 5 4 5 
1 0 7 1 , 5 2 9 

1 , 3 6 2 2 8 8 
2 , 0 0 6 1 3 0 
6 , 2 6 5 1 , 2 5 3 

3 4 1 1 1 , 3 2 0 
1 0 , 3 4 9 2 0 , 9 6 9 

1 6 6 4 1 
9 , 8 9 2 1 2 , 8 8 9 
4 , 2 1 7 3 , 5 6 9 
2 , 8 5 3 3 , 4 9 4 
3 , 7 8 0 7 1 5 
1 , 2 9 3 2 , 2 7 5 
3 , 5 6 8 1 7 , 6 8 0 i 

4 4 5 2 0 9 
1 , 1 6 8 l , 3 8 9 i 
1 , 6 9 2 3 3 0 : 
6 , 5 6 5 6 , 5 9 2 , 
3 , 1 6 1 1 5 , 8 2 2 . 
2 , 5 0 9 1 , 3 3 7 -

3 9 5 6 , 3 3 0 
4 , 8 3 2 1 , 4 4 8 
3 , 0 2 3 9 7 & 

Paints, varnishes, lacquers, enamels, etc : 
Paper, wrapping, book, wall, board, etc 
Paper products (including boxes, bags, cups, dishes, napkins, towels, patterns, etc.) 
Petroleum and petroleum products 
Piece goods, all kinds 
Planing mill products—woodwork 
Plumbmg and beating equipment and supplies 
Radio sets, parts and accessories 
Refrigerators, mechanical (household and commercial) 
Rubber goods, not elsewhere classified 
Sand, gravel and crushed stone 
Secondhand merchandise, all kinds 
Seeds (field and garden), bulbs and nursery stock (including cut flowers) 
Sheet metal work 
Shoes and other footwear (including rubber) 
Silk, raw 
Soaps (household and toilet) and toilet preparations 
Sporting goods (including arms and ammunition) 
Stationery and stationery supplies 
Surgical, dental and hospital equipment and supplies 
Textile products, not elsewhere classified (such as bagging, clippings, waste and wipers, etc.). 
Tires and tubes 
Tobacco, leaf 
Toilet articles 
Toys and games 
Tractors, new and used 
Wood products, not elsewhere classified 
Wool, raw 
Yarns, all kinds 
Miscellaneous commodities •••• 
Unspecified commodities, other than food (grocery and food specialties trade only) 

(0 The slight differences between the sums of the individual items and the totals are due to the figures being showa 
to the nearest thousand. 

The figures inserted after the dassifications in Table IX are the sales reported in these lines by 
wholesale establishments. The values given are not intended to represent the actual distribution, 
or consumption of these commodities in Canada. The reasons why figures for wholesale estabUsh-
ments cannot be used for this purpose have already been indicated, but they may be referred 
to here. From Table IX it will be seen that the largest commodity item is Grain, with reported 
commodity sales of 89,318,000 by wholesalers proper and $514,335,000 by other wholesalers. 

If the detailed commodity tables for the Dominion are examined, it will be found that, of 
the total reported sales of grain of S523,653,000, there were $514,624,000 reported by estab-
lishments in the Farm Products, n.e.s. trade. The most important types of wholesalers in this, 
trade from the viewpoint of value of sales were: 

Export merchants 
Brokers 
Co-operative sales agencies... 
Elevators (line) 

. . $ 1 0 2 , 7 5 6 , 0 0 0 
6 7 , 8 0 8 , 0 0 0 

. . 1 6 9 , 4 8 3 , 0 0 0 

. . 1 2 1 , 7 6 5 , 0 0 0 

Apart from export merchants, which are generally specialized agencies in the export fields 
the types listed above, as well as others enumerated in the commodity tables, share in a variety 
of intermediate transactions as well as making sales to final buyers in Canada or to foreign pur-
chasers. For example, brokers may effect sales for export merchants, line elevators, commission 
merchants or other establishments. For this reason, there is a great deal of duplication in the 
sales reported for this particular trade and the total figures do not indicate the actual value of 
the commodities which are finally distributed. 

While the value of commodity sales in some lines tends to exceed the actual value of goods, 
distributed, in other lines the values reported are considerably less than those of the goods put 
into use in the year. An example of this is furniture. From the preceding table it will be seen that 
the value of sales of household furniture reported was $504,000 for wholesalers proper and 
$4,163,000 for other wholesalers. These totals are considerably less than the value of household 
furniture distributed in Canada through all channels during the year 1930. The discrepancy in 
this case arises from the fact that the output of furniture factories in Canada is sold to a very 
large extent directly to retail stores and only a small part is distributed through wholesale channels. 
The figures in the commodity tables cover only that portion of the output which is sold by whole-
sale establishments. 
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PREFACE 

Le present rapport fait partie d'une s^rie finale pr(5sentant les r(5sultats sommaires du recen-
sement des 6tablissements de commerce et de service en 1931, pris en conjonction avec le sep-
tieme recensement d6cennal du Canada. II contient un relev(5 et una analyse ^labor^e du com-
merce de gros au Canada. Le premier recensement de ce genre, d'envergure plutot restreinte 
toutefois, a 6te fait au Canada en 1924; il est design^ sous le nom de "Recensement des E ta -
blissements de Commerce". Le recensement de 1931 constitue un effort pour couvrir tout le 
domaine de marchandage et du service dans tous les details possibles. Nous croyons que les 
donn^es de ce rapport definitif fournissent un portrait statistique dStaille des activit^s de la dis-
tribution en gros au Canada, sur lesquelles n'existaient ant6rieurement gufere d'informations 
fiables ou meme d'envergure suflisante. 

Le recensement des etablissements de commerce et de service a fait par la Branche du 
Commerce Int6rieur du Bureau Federal de la Statistique, les rapports du commerce de gros 
ayant 6t6 pr^par^s, sous la direction de M. Herbert Marshall, B.A., F.S.S., Chef, par M. A. S. 
Whiteley, M.A. 

R. H. COATS, 
Statistician du Dominion. 

BTJEEAU F 6 D 6 B A I . DE LA STATISTIQUE, 

OTTAWA, AO-&T, 1 9 3 6 . 
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COMMERCE DE GROS AU CANADA, 1930 

INTRODUCTION 
Ce rapport traite des statistiques du commerce de gros au Canada en 1930. Les donn^es 

sur lesquelles est basd ce rapport ont obtenues i roccasion du Recensement des Etablisse-
ments de Commerce et de Service, 1931. Pour les fins du recensement, le commerce de gros 
comprend tous les etablissements occup^s 1'achat pour revente et k la vente ou S, la distribution 
des marchandises sur une 6chelle de gros. II se trouve ainsi S, comprendre tous les rouages qui 
interviennent dans la vente des marchandises entre le producteur ou manufacturier, d'une part, 
et le d6taillant ou I'acheteur en gros, d'autre part. Cette division du Recensement des Eta-
blissements de Commerce et de Service s'applique ainsi aux operations des nombreuses cate-
gories d'interm^diaires et de distributeurs en gros qui ont surgi k la suite de la modification des 
methodes de distribution. 

MfiTHODE DE RECENSEMENT 

Les communications avec les etablissements de gros se sont faites surtout par la poste, S, I'aide 
de listes preparees par les enumerateurs de recensement, qui, en juin 1931 avaient visite tous 
les etablissements de gros et releve certains details tels que le nom et I'adresse, la nature du 
commerce, et le chiffre d'affaires approximatif, notant en outre si I'etablissement formait partie 
d'une organisation plus considerable. Une fois parvenues au Bureau de la Statistique, les listes 
des enumerateurs ont ete verifiees au moyen de divers repertoires ou guides commierciaux, aprSs 
quoi des formules appropriees ont ete expediees par la poste. Aux etablissements de gros faisant 
le commerce de produits alimentaires, on a envoye la formule "Gros, N° 2", et tous lesautres 
etablissements de gros ont regu une formule generale. Presque toutes les formules de recense-
ment ont ete renvoyees au Bureau par la poste, mais dans le cas de pr6s de cinquante pour cent 
des rapports une certaine somme de correspondance a ete necessaire, soit pour obtenir le renvoi 
de la formule, soit pour corriger des erreurs ou reparer des omissions dans les rapports. II a 
egalement fallu employer, dans certaines localites, un personnel ambulant pour I'obtention de 
rapports qui n'avaient pas ete transmis par la poste. 

PORTfiE DU RECENSEMENT 

Comme on I'a dej^ vu, ce recensement embrassait tous les etablissements de commerce de 
gros. Outre ceux qu'on appelle communement maisons de gros ou marchands en gros, le recense-
ment couvre des etablissements de gros tels que les entrep6ts des magasins en chaine, les depots 
d'huiles, les courtiers, les marchands k commission, les succursales de ventes des manufacturiers, 
les agents vendeurs, les assembleurs de produits agricoles, etc. On trouvera plus loin dans le 
present rapport une description complete des types d'etablissements de gros que comprend 
le recensement. 

xxxix 
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Pour certaines fins, il eflt 6t6 utile de ne oonsid6rer comme ^tablissements de gros que les 
maisons qui vendent aux d^taillants. Malheureusement, les 6tablissements de commerce ne se 
pr^tent pas 4 un classement aussi simple. En premier, lieu, m&ne les marchands en gros ordi-
naires ne vendent pas uniquement aux d(Staillants, et en.second lieu il.est ndcessaire.d'inclure 
dans le domaine du gros les nombreux types d'^tablissements qui s'occupent de la distri-
bution en gros. On a done d6oid6 de considerer comme 6tablissements de gros toutes les maisons 
ou bureaux occupes (a) S, I'achat et a la vente en gros de denr^es; (b) ^ la distribution en gros de 
denr^es, et (c) k la solicitation, comme interm^diaires ou autrement, de commandes en gros pour 
des denrees. De la sorte, le domaine du gros comprend tous les 6tablissements autres que les 
magasins d6taillants. 

Vu la grande variet6 d'etablissements que renferme le domaine du gros, et les nombreuses 
stapes de distribution que doivent franchir certaines denr6es k partir du producteur jusqu'au 
d^taillant, aucune comparaison directe portant sur le volume d'affaires ne peut 6tre 6tablie entre 
le commerce de gros et le commerce de detail. II se fait un chiffre considerable- d'affaires entre 
certains types de grossistes sp6cialis(5s, particulierement entre agents, courtiers, maisons a com-
mission et assembleurs de produits agi'icoles. De telles ventes font souvent double emploi avec 
celles d'autres 6tablissements de gros tels que marchands en gros, exportateurs et entrepots de 
magasins en chatne. De plus, un volume considerable de transactions en gros consiste en ventes 
d'outillage ou de fournitures a des consommateurs industrials. La valeur des ventes de cette 
nature declaree par les maisons de gros etait de $374,979,700 en 1930, et tous les .^tablissements 
n'ont pas (5t6 en mesure d'indiquer ces transactions en detail. Puis il y a la valeur des ventes 
d'exportation effectu^es par Finterm^diaire d'dtablissements de gros, qui n'auraient pas leur 
contrepartie dans le commerce de d6tail. D'autre part, les marchandises que vendent les maga-
sins de ddtail ne proviennent pas toutes des 6tablissements de gros. Certaines maisons d6tail-
lantes achetent directement des producteurs ou des fabricants au Canada ou effectuent leurs 
propres importations. De telles transactions ne peuvent figurer dans le volume d'affaires des 
grossistes canadiens, mais elles n'en constituent pas moins une addition au chiffre d(5clar6 des 
ventes en gros. 

R E C E N S E M E N T E M B R A S S A N T T O U T E S L E S U N I T E S D E S FITABLISSEMENTS 

Un rapport distinct 6tait requis de chaque ^tablissement de gros exploits au Canada en 1930, 
m t o e si l'i5tablissement etait une succursale ou un bureau de ventes d'une maison plus conside-
rable. L'dtablissement declare pouvait etre une maison de gros proprement dite, un entrepot, un 
bureau ou peut-etre, meme une partie seulement d'un'bureau, dans les cas de deux ou plusieurs 
maisons occupant le mdme local. Toutefois, si un sifige social etait maintenu pour la transaction 
des affaires en gros, on le considerait comme etablissement de gros. 

La reunion des statistiques du commerce de gros d'apres le nombre total d'unites des eta-
blissements permet de compiler les donnees selon la situation geographique, mais elle ne fournit 
aucune indication concernant la destination des ventes. Ainsi, il se peut qu'un etablissement 
de gros n'exploite qu'un seul etablissement situe, par exemple, k Toronto. Mais cette maison, 
par I'intermediaire de ses representants ou par la poste, vend dans toutes les parties du Canada.-
Cependant, comme il n 'y a qu'un seul etablissement exploite, toutes les ventes de cette maison 
sont attribuees a Toronto. 

Le fait que tous les types d'etablissement de gros etaient compris dans le recensement signifie 
que le Bureau a regu des rapports de plusieurs etablissements de gros qui ne gardaient pas de 
stock de marchandises ou n'assumaient pas la propriete des denrees pour lesquelles ils recevaient 
des commandes. Dans le cas de semblables bureaux, les commandes sont transmises au fabricant, 
au producteur ou & I'assembleur, et les marchandises sont expedites directement a I'acheteur. 

Quelques etablissements se livrent k la fois au commerce de gros et h la vente au detail. Si 
une proportion de 51 pour cent ou plus des affaires entre dans le domaine du gros, ces maisons 
sont classees comme etablissements de gros; mais si 51 pour cent ou plus des ventes se font aux 
prix du detail, alors le magasin en question est inclus dans le recensement du commerce de detail. 
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F O N C T I O N S D E S FITABLISSEMENTS D E G R O S 

Les fonctions accomplies par les 6tablissements de gros different beaucoup selon les divers 
types de grossistes. II n'est done pas possible de relever un ensemble de fonctions qui puisse 
s'appliquer h tous les types. Dans le syst^me normal de distribution d, trois participants 
fabricant ou producteur, grossiste et d6taillant—le marchand en gros figurait comme partie 
intdgrante. Par suite des changements survenus dans le systfime de distribution, le travail peut 
se rfipartir parmi des types de grossistes plus specialises ou, encore, 6tre entrepris par le fabricant 
ou le ddtaillant. N6anmoins, les fonctions essentielles de la distribution en gros doivent s'accom-
plir, quel que soit le rouage utilise. Ces fonctions peuvent se grouper sous les rubriques suivantes: 

(a) Vente. 
(b) Assemblement. 
(c) Transport. 
(d) Entreposage. 
(e) Financement. 

La plus importante des operations de vente accomplies par le grossiste consists fi, dtablir 
et a, maintenir un contact effectif entre acheteurs et vendeurs, dans le cas du grossiste r(5guiier 
entre le fabricant et I'assembleur, d'une part, et le ddtaillant d'autre part. La tilche se rdsume 
essentiellement h, obtenir des renseignements concernant les d<5bouch6s ainsi que les clients pos-
sibles, et de faire connattre aux clients les categories, les quant i ty , les qualites et les prix des 
denriSes offertes en vente. Dans le cas de produits de vente courante, la somme d'efforts consa-
cr(5s £l I'obtention ou k la distribution de renseignements pourra 6tre minime, mais un des princi-
paux aspects des operations des dtablissements de gros reside dans I'introduction de nouvelles 
marques de marchandises, tftche qui ndcessite des efforts considerables. Les grossistes cooperent 
en outre avec les fabricants dans I'organisation de campagnes speciales de vente et dans I'expan-
sion des marches. Afin qu'un contact effectif puisse etre maintenu entre acheteurs et Vendeurs, 
il est habituellement necessaire que les representants de I'etablissement de gros fassent des 
visites reguliferes aux detaillants de la region qui leur est confiee, et que les acheteurs se tiennent 
etroitement en contact avec les foumisseurs de denr6es. 

•La deuxieime serie de fonctions qu'accomplit le grossiste tombe sous la rubrique de I'assem-
blement et comporte, en certains cas, le triage, le classement, I'emballage et le preparation des 
denrees pour la vente. Bien que les ventes eroissantes de marchandises prealablem.ent mises 
en paquets et de denrees specialement preparees aient amene I'introduction des m6thodes susdi-
tes dans la production de plusieurs articles, il existe encore de nombreux produits que le grossiste 
doit assembler lui-mSme. Les produits importes, tels que le the, sent souvent tries et empaquetes 
par le grossiste, et dans plusieurs centres, on achSte en vrac les produits naturels locaux pour en 
faire le triage et le classement avant de les vendre au detaillant. Meme lorsque cette preparation 
n'est pas indispensable, le grossiste doit acheter en quantites passablement fortes et trier les 
articles afin de remplir les commandes particulieres des detaillants. Pour accoriiplir cette 
fonction de fafon satisfaisante, le grossiste doit acheter en anticipation des ventes et garder des 
stocks complets de certains genres de marchandises susceptibles d'etre en demande. 

La troisiSme categorie de services que rend le grossiste. se rapporte au transport de la den-
ree du producteur au detaillant. Le grossiste doit tout d'abord faire transporter les marchan-
dises £l son propre entrep6t, puis les faire livrer ^ ses clients. D'ordinaire, c'est le grossiste qui se 
charge des livraisons aux detaillants locaux, tandis que les expeditions i des clients eioignes sont 
confiees aux compagnies de transport. 

II y a un rapport etroit entre les services d'entreposage rendus par les grossistes et la fonction 
d'assemblement dejil mentionnee. II faut, en effet, reserver aux marchandises de I'espace dans 
I'entrepdt et assurer leur protection entre I'epoque de I'achat et celle de la vente. 

En dernier lieu, le grossiste doit assumer une part considerable du financement des produits 
finis, risquer de voir les stocks se demoder, et subir les consequences du choix injudicieux, de la 
surabondance des stocks et des fluctuations de prix. Ces risques peuvent se grouper sous la 
rubrique "frais de stockage". On n'a pu verifier dans quelle mesure les grossistes ont accorde 
du credit en 1930, mais d'aprSs les resultats du Recensement des Etablissements de Commerce, 
1924, la valeur des comptes dus aux marchands en gros etait alors i peu prSs egale & celle des 
marchandises en stock. Le grossiste peut, naturellement, garder des stocks finances par un 
manufacturier ou h I'aide de prSts consentis par une banque. 
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La mesure dans laquelle s'accomplissent les fonctions ci-dessus ^num^r^es varieselon le genre 
de commerce, le type de distributeur, la clientele desservie et les sources d'approvisionnement. 
Une ^tude de I'dvolution du commerce de gros au Canada d^montre que le syst&ne de distri-
bution subit des modifications et une adaptation continuelles, correspondant aux changements 
qui eurviennent dans la production et la distribution au detail. L'entrde en scfene des chatnes de 
magasins a amen6 la creation d'un nouveau type d'6tablissement de gros, qui est I'entrepdt de 
magasins en chatne, et a n6cessit6 I'adoption de nouvelles m^thodes de vente en gros, destinies 
d, permettre aux magasins ind^pendants de soutenir la concurrence des magasins en chalne. La 
formation de chatnes de d^taillants ind^pendants desservies par des marchands en gros et I'addi-
tion de comptoirs pour la vente " k emporter" dans certains 6tablissements de gros peuvent 6tre 
attributes en majeure partie k I'apparition des magasins en chalne. 

L'importance croissante des ddtaillants operant sur une vaste tchelle, et la tendance, de la 
part des manufacturiers de plusieurs genres de produits, S, rtaliser un contact plus intime avec 
le commerce de detail ont tgalement influt 4 un degrt considerable sur le systSme de distribution 
en gros. Les succursales de ventes des manufacturiers jouent un r61e sans cesse plus important 
dans le commerce de gros. Le recensement a permis de relever I'existence de 1,428 succursales 
de ventes de manufacturiers, et le volume d'affaires de ces bureaux formait pr6s de 17 pour cent 
de la valeur totale des ventes en gros. Plusieurs succursales de ventes de manufacturiers ne gar-
dent pas de stock; elles servent simplement de point de ralliement pour les reprtsentants rtgio-
naux." D'autres, par contre, maintiennent des stocks considerables et desservent les d6taillants 
de leur territoire, accomplissant ainsi presque toutes les fonctions des marchands en gros. La 
necessity d'assembler des denrtes provenant de plusieurs producteurs afin de r^pondre aux besoins 
des grossistes et des dttaillants operant sur une vaste 6chelle a cr t t un champ d'action pour les 
courtiers et les marchands & commission, particulifirement dans le commerce des produits ali-
mentaires. Presque tous les types de grossistes doivent leur existence S, la necessity de r6pondre S, 
quelque besoin particulier dans le domaine de la distribution. lis continueront d'exister aussi 
longtemps qu'ils constitueront le rouage le plus efficace pour I'accomplissement des fonctions qu'ils 
ont assumtes. 

MfeTHODE DE CLASSIFICATION 

Les etablissements de gros, pour les fins du Recensement, ont 6t6 classifies par type d'dta-
blissement et genre de commerce. Les etablissements sont classifies par type d'aprfis la nature 
du commerce ou des services, et d'aprSs le genre de commerce suivant la ligne ou les lignes prin-
cipales de marchandises. 

Types d'^tablissements.—Lie domaine du gros a ete divise en deux types principaux. 
Le premier est appeie "maisons de gros" et le second "autres etablissements de gros." Dans le 
premier sont compris les etablissements faisant le commerce regulier de gros. Les types les plus 
importants de cette division sont les marchands de gros et les importateurs. Ceux-ci remplissent 
generalement les fonctions de marchands de gros, telles que fournir du credit, acheter en masse 
et vendre en lots subdivises, fournir des facilites d'entreposage et de livraison, solliciter des 
commandes par intermediaires, donner des informations sur le marche, etc. Certains types 
d'etablissements sont inclus avec les maisons de gros quoiqu'ils ne remplissent que quelques-
unes des fonctions du marchand de gros. Ce sont les marchands de gros au comptant, la mar-
chandise etant emportee par le client, les expediteurs S, vue, les maisons de gros vendant par 
comptoirs postaux et les distributeurs ambulaots, mais ces marchands de gros k activites limitees 
ne jouent qu'un r61e peu important dans I'ensemble du commerce de gros au Canada. Les 
"autres etablissements de gros" sont subdivises en onze classes basees sur leurs activites et la 
nature de leur commerce. Les definitions des types d'etablissements de gros paraissent dans 
la section suivante. 

Vu qu'il n 'y a aucune nomenclature standardisee dans le domaine du gros le mfime terme 
peut avoir differentes accept ions dans differentes lignes de commerce mais comme il etait neces-
saire d'avoir des classifications uniformes pour le recensement on a accepte le langage ordinaire-
ment en usage et, dans certains cas, des definitions arbitraires ont ete attribuees S, des groupes 
semblables d'etablissements dans tout le domaine du gros. 
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Definitions des types d'6tablissements de gros 

I. Les maisons de gros sont divis^es en trois classes: 
(a) Marchands de gros de service.—Cette division se compose de commercants de gros 

remplissant toutes les fonctions de marchands de gros, telles que d&rites dans le paragraphe 
pr^c^dent. En outre, ce groupe comprend les importateurs engages dans la manutention des 
marchandises import€es et les exportateurs operant sur le march6 stranger. Les maisons qui 
e'occupent principalement de la manutention de marchandises en vrac comme le grain ou le 
bois forment une classification sp^ciale, "marchands exportateurs", et entrent dans "autres 
6tablissements de gros". 

(b) Les maisons de gros d fonclion limiUe remplissent seulenjent quelques-unes des fonc-
tions des marchands de gros proprement dits. Aussi, ils opferent g6n6ralement dans un champ 
plus limits que les marchands de gros rfiguliers dans le mSme commerce. Le marchand de 
gros " pour emporter" achate et vend les marchandises k son propre compte, porte des stocks 
mais il ne donne pas de credit et ne fait pas de livraison. Les exp^diteurs k vue ont g6n6rale-
ment comme place d'affaires un simple bureau d'oil ils achStent ou vendent et oil ils font les 
arrangements pour que les livraisons soient faites directement k I'acheteur par le producteur 
ou tout autre interm^diaire. De tels 6tablissements, par consequent, n'entreprennent aucune 
manutention des marchandises vendues. Le comptoir postal de gros fait k peu pr6s toutes les 
operations des marchands de gros r^guliers et il n'en est distingu6 que par le fait que ses com-
mandes sont sollicit6es g^neralement par la poste et trfis souvent au moyen de catalogues. Les 
operations des distributeurs ambulants consistent principalement dans I'achat de petites quan-
tites de marchandises chez de plus gros distributeurs qu'ils revendent directement aux detaillants 
par des voitures ou des camions, comme colporteurs. 

(c) Les distributeurs de foumitures et de machinerie sont consid^res comme des marchands 
de gros de service parce qu'ils remplissent la plupart des fonctions de ces marchands bien que 
leurs clients soient la plupart du temps des consommateurs industriels et autres 6tablissements 
employant de la machinerie et de I'outillage lourds. 

II. Les d6p6ts d'huiles sont les grandes citemes faisant la distribution des produits du 
petrole, principalement la gazoline et I'huile, par wagon-citerne aux stations de detail et autres 
acheteurs en gros. La majorite de ces depots sont la propriete des compagnies petrolifires et 
une partie du commerce de ces grands postes consiste dans le ravitaillement des stations de service 
propriety de la compagnie. Dans les sections rurales une bonne partie du commerce de ces gran-
des stations se fait directement avec les fermiers et les pSoheurs qui achetent au prix de gros. 

III. Les manufacturiers maintiennent des bureaux de rentes de district pour surveiller 
leurs interSts dans certains territoires et plus particuMrement activer les ventes de leurs succur-
sales dans ces districts. Ces bureaux regionaux prennent aussi des commandes et peuvent se 
charger souvent des services d'entreposage. 

IV. Les manufacturiers maintiennent des bureaux g^ngraux de ventes qui surveillent les 
activites de leurs bureaux de district et de leurs succursales de ventes. En outre, les fortes com-
mandes sont generalement remplies par les bureaux generaux de ventes et ces bureaux sont ceux 
qui s'occupent ordinairement du commerce d'exportation. Une partie du commerce declare 
par les bureaux generaux de ventes peut avoir son origine dans les succursales de ventes ou les 
bureaux de ventes de district et il peut y avoir un montant considerable de double emploi dans la 
valeur des ventes attribuees au siSge social. 

V. Les succursales de ventes de manufacturiers sont des bureaux de ventes en gros 
maintenus par les manufacturiers. Leur but initial est d'obtenir des commandes pour les produits 
fabriques par la compagnie mSre. Bien que les succursales de ventes se limitent gdneralement k 
soUiciter des commandes, il y a quelques commerces, particuliferement celui des appareils et de la 
machinerie eiectriques, oil les succursales de ventes remplissent plusieurs des fonctions du mar-
chand de gros, excepte que les produits offerts en vente se limitent presque entiferement aux 
marchandises fournies par les compagnies manufacturidres meres. Les debouches de gros des 
abattoirs et salaisons fonctionnent de la meme manifire que les marchands de gros de services 
et ils ont ete consideres comme tels. lis ne sont pas inclus pour cette raison avec les succursales 
de ventes des manufacturiers. 
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VI. Les marchands exportateurs sont des <Stablissements de gros faisant I'exportation des 
denr^es en vrac telles que le grain et le bois. lis prennent possession des marchandises qu'ils 
vendent et par consequent ressemblent S, des exportateurs mais gdn&alement ils ne portent pas 
de stocks et ils n^gocient les expeditions & faire de la source meme de production. lis sont ainsi 
comparables S, des agents vendeurs. 

VII. Les agents et courtiers s'occupent primairement k ndgocier I'achat ou la vente des 
denr^es pour le compte de tierces personnes. Souvent ils ne voient pas meme les marchandises 
et leur role est de trouver des acheteurs pour les producteurs domestiques ou dtrangers. Les 
agents ou courtiers peuvent agir pour un ou plusieurs clients, peuvent vendre ou acheter une 
seule denr^e ou plusieurs variet^s de denrees. lis ne prennent pas possession de la marchandise 
pour laquelle ils trouvent des acheteurs ou vendeurs et gfiniSralement les marchandises sont 
livr(5es directement il I'acheteur en gros par le producteur. Le revenu des courtiers provient 
d'honoraires ou commissions pr(51ev6s sur une proportion de la valeur ou de la quantity des mar-
chandises vendues. 

Les compagnies d'encanteurs font la distribution en gros des marchandises par vente fi, I'en-
chere. lis ne prennent pas possession des marchandises qu'ils vendent et pr(516vent un hono-
raire ou commission pour avoir ndgociS la vente. 

Les courtiers sont les repr(Ssentants soit des acheteurs, soit des vendeurs. lis n(5gocient 
les termes de la vente ou de I'achat mais ne prennent pas possession des marchandises ou ne 
sont pas facturfe pour elles. Ils operent principalement dans les domaines de I'lSpicerie, des 
produits alimentaires et des produits de la ferme. Le revenu des courtiers provient d'honoraires 
et commissions bas6s sur la valeur ou la quantity des marchandises couvertes par leurs transactions. 
Les courtiers sont gdneralement libres de servir tout client d6sirant se prfivaloir de leurs services. 

Les marchands & commission different des courtiers en ce qu'ils s'occupent de la vente deS' 
marchandises qui leur sont consignees sur une base de commission. Les marchands k com-
mission g6n6ralement manutentionnent les marchandises et n(5gocient les rfiglements financiers 
qui rdsultent de leurs ventes. En outre de manutentionner les stocks en consignation ils peuvent 
aussi vendre des marchandises pour leur propre compte, dans lesquels cas ils remplissent les 
fonctions de marchands de gros. 

Agents exportateurs. Sous cet en-t6te paraissent di£P6rents types de marchands com-
mission se sp<5cialisant dans les ventes sur les marches ext(5rieurs. lis operent de la mfime ma-
niere que les autres agents sur le march6 domestique. 

Agents importateurs. Sous cet en-tfite sont compris diffdrents types de maisons fi. com-
mission n6gociant les arrangements pour la vente au Canada de produits provenant des pays; 
strangers. lis operent de la mgme manifere que les autres agents dans le commerce domestique-

Les agents de manufacturiers sont les repr(5sentants des <5tablissements manufacturiers avec 
lesquels ils entretiennent des relations continues. Leurs act ivi ty sont tres semblables S. celles 
des vendeurs rdguliers des 6tablissements manufacturiers, mais quelquefois les agents de manu-
facturiers portent de petits stocks leur permettant de rencontrer les demandes occasionnelles 
des marchands de gros ou de detail. De tels agents repr(5sentent g6n6ralement deux ou plusieurs 
manufacturiers dont les produits ne sont pas en concurrence bien que dans des lignes plut6t 
apparenti5es. 

Les agents acheteurs et les acheteurs residants sont, comme le terme le suggere, engag6s dans 
I'achat de marchandises au nom de leurs clients avec lesquels ils ont g6n6ralement des relations 
bien 6tablies. De tels acheteurs sont g6neralement localis6s dans les plus grands centres de-
commerce de gros oil ils peuvent acheter avantageusement pour leur principaux clients dont 
les fitablissements sont g6n6ralement situ6s a quelque distance des principaux marchds. 

Les agents vendeurs sont des 6tablissements de gros s'occupant de vente d'un ou plusieurs-
produits d'dtablissements manufacturiers. lis different des autres agents en ce que gdndralement 
ils exercent plus de contrdle sur le marchandage des produits et qu'ils assument souvent une 
part consid&able du financement des ventes. Les agents vendeurs diposent g&dralement 
de la production entiere des maisons qu'ils repr&entent et ont une liberty considerable dans la 
delimitation du territoire qu'ils pourront couvrir et des conditions de vente des produits. 
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VIII. Les assembleurs et acheteurs de produits de la ferme opfirent k des points 
strat6giques ou dans les cit6s entour^es de regions agricoles et ils acMtent et vendent les pro-
duits agricoles. Dans ce groupe sont compris les nfigociants priv6s et les associations coopera-
tives de ventes. 

Les assembleurs de produits agricoles, les acheteurs de la ville el les acheteurs de la ferme sont 
tous engages dans I'achat et la vente de produits agricoles, y compris le b6tail pour expedition 
aux abattoirs ou aux marches de consommation. Les assembleurs op^rent g^neralement ind^-
pendamment et pour leur propre compte tandis que les acheteurs de la ville et de la campagne 
sont souvent fl, salaire ou & commission et ont pour principaux les dtablissements de gros des plus 
^ a n d s centres. 

Les coopMives de vendeurs sont des associations cooperatives locales vendant S, leur propre 
compte. Elles ne comprennent pas les associations vendant par rintermfidiaire d'une agence 
de ventes cooperatives. 

Les agences cooperatives de ventes sont des bureaux centralisateurs de ventes maintenus par 
des associations cooperatives pour assurer I'ecoulement bien ordonne des produits agricoles. 
Ces agences cooperatives vendent sur les plus grands marches de denrees ou de bestiaux et s'occu-
pent aussi d'exportation. 

EUvateurs (inddpendants). Ce terme d6signe les eievateurs regionaux faisant des ventes S, 
leur propre compte et non ceux qui se contentent de faire I'emmagasinage du grain. 

EUvateurs (de ligne). Ce terme sert k designer les bureaux de ventes des compagnies ayant 
•des lignes d'eievateurs. Les ventes attribuees S, ce type d'etablissements de gros ne representent 
pas la valeur des expeditions de grain partant des eievateurs de ligne mais bien les transactions 
compietees dans les bureaux centraux qui comprennent non seulement les ventes du grain achete 
des fermes, soit par I'entremise directe des eievateurs de ligne, soit les grains manutentionnes 
sur une base de commission. Les autres details sur les eievateurs de ligne couvrent seulement 
les operations des bureaux de ventes. 

Les dip6ts de lait sont des stations rassemblant les produits, ou des depots places dans les 
regions laitifires qui rassemblent les produits laitiers et les revendent fi, d'autres distributeurs de lait. 

Les emballeurs et les arrimeurs sont des firmes engagees dans I'emballage et I'expedition 
des fruits et legumes S, I'etat naturel. 

IX. Les entrepdts de magasins en chaJne sont des etablissemehts d'entreposage et de 
distribution aux magasins de detail de ces chalnes. La manutention des marchandises s'y fait 
h peu prSs de la m t o e maniere que chez les marchands de gros, mais le financement n'y figure 
pas, si ce n'est le faoturage des marchandises. Les entrepots des magasins en chatne ont souvent 
comme annexes des bureaux ou succursales qui s'occupent de la surveillance et de la comptabilite 
gen6rales des magasins de detail de la chaine dans un district quelconque. 

X. Les ^changes de f i lms ocoupent une position unique dans le domaine du gros. Ce sont 
•des agences par lesquelles les films de cinema sont distribues aux theatres et qui en mgme temps 
en encaissent le loyer. Les "ventes" dedarees par ces dchanges de films consistent en plus 
grande partie en loyer seulement et representent une trSs faible proportion de ventes reelles de 
marchandise. 

XI . Les entrepots de distribution autres que ceux des magasins en chatne sont des 
etablissements de gros engages principalement dans I'entreposage et la distribution de mar-
chandises et n'exercent qu'occasionnellement les autres fonctions du marchand de gros. Les 
•entrep6ts de distribution existent principalement dans le commerce des breuvages alcooliques. 

Genres de commerce.—Le commerce de gros a 6t6 divise en vingt-cinq groupes principau' 
suivant lê  caractSre du commerce. Ces groupes principaux sont ensuite subdivises en quatre" 
vingts classifications qui, i, leur tour, sont reparties en plus de 300 genres particuliers de commerce. 
Chaque questionnaire du recensement a et6 examine soigneusement et classifie suivant le genre 
de commerce designe par I'article principal dans son chiffre d'affaires. Bien que dans certains cas 
les details donnes par genres de commerce puissent indiquer la valeur des ventes des articles 
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sp6cifi6s, dans d'autres maisons, quand le terme employ^ est plus large, ou lorsque des 6tablisse-
ments vendent des denr(5es autres que celles indiqu^es par la classification, il n'y a aucune relation 
directe. Bien que chaque questionnaire de gros ait regu sa classification exacte par genre de 
commerce, la publication de particularit^s pour chaque classification depend du nombre de com-
mergants engages dans ce genre de commerce. Quand il est impossible de donner des details 
complets sans r^v^ler les operations d'un 6tablissement individuel les classifications par genre 
de commerce sont combin6es dans un groupe plus large et I'information est donn^e pour celui-ci 
seulement. Pour I'ensemble de la province, oil le nombre de rapports est relativement <51ev6, 
il est possible de donner des informations plus d^tailMes que pour les plus petites localities ou 
divisions territoriales oil il y a quelques ^tablissements seulement dans une ligne de commerce 
sp^cifique. 

Dans les tableaux publids dans cette section, les classifications sont donndes sous ime forme 
abr6g6e. La liste complete des classifications et des definitions des etablissements de gros paralt 
ci-dessous. 

Classification des ^tablissements de gros selon le genre de commerce 
(C'est-S,-dire selon les principales marchandises qu'ils tiennent) 

I. Articles de rficr^ation, de sport et de photographle: 
1. Articles de recrdation et de sport (excepts les appareils photographiques, I'outillage et les 

fournitures de cinematographie)— 
(a) Articles de recrdation et de sport (ligne gdndrale). 
(b) Bicyclettes et fournitures. 
(c) Articles de sport (ligne gdndrale). 
(d) Jouets, nouveautds et pieces pyrotechniques. 
(e) Autres articles de rdcrdation et de sport (n'entrant pas dans les spdcialitds ci-dessus). 

2. Appareils photographiques, cindmatographiques et accessoires— 
(a) Appareils photographiques et fournitures de photographic. 
(b) Appareils de cindmatographie. 
(c) Films cindmatographiques. 
(d) Appareils de cindma parlant. 

II. Automobile: 
3. Automobiles et autres vdhicules automoteurs— 

(a) Automobiles et autres vdhicules automoteurs (ligne gdndrale). 
(b) Automobiles (neufs et usages). 
(c) Camions et traeteurs. 

4. Equipement automoteur— 
(a) Accessoires. 
(b) Equipement (ligne gdndrale, telle que pieces de rechange et accessoires). 
(c) Equipement (spdcialitds). 
(d) Equipement et radios (pieces de rechange et accessoires). 

5. Pieces de rechange (neuves et usagdes)— 
(a) Pieces de rechange (neuves). 
(b) Pieces de rechange (usagdes). 

6. Pneus et chambres S, air. 

III. Prodults chimiques, pharmaceutiques et connexes: 
7. Produits chimiques (industriels)— 

(a) Chimiques industriels et raffinds (tels qu'alcool de grain, alcool de bois, poudres fl. 
polir en vrac, acides bruts, produits k base de goudron et matdriel de marine). 

(b) Teintures. 
(c) Teintures, produits pour le ddgraissage et produits connexes. 
(d) Explosifs. 
(e) Insecticides. 
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III. Produits chimiques, pharmaceutiques et connexes:—Fin. 

8. Drogues et" fournitures pharmaceutiques (ligne g&6rale). 

9. Drogues et fournitures pharmaceutiques (sp6cialit&)— 
(a) Drogues. 
(b) Fournitures pharmaceutiques. 
(c) Medicaments brevetfe. 
(d) Articles en caoutchouc de pharmacie. 
(e) Articles pour I'hygifene, insecticides, etc. 

10. Breuvages alcooliques— 
(a) Vins et spiritueux. 
(b) Autres breuvages alcooliques. 

11. Peintures, vernis, laques et 6maux. 

12. Articles et preparations de toilette-
(a) Articles de toilette. 
(b) Preparations de toilette. 

IV. Charbon et coke: 

13. Charbon et coke— 
(a) Charbon (ligne generale). 
(b) Charbon anthracite. 
(c) Charbon bitumineux. 
(d) Charbon et coke. 
(e) Combustible (y compris briquettes, tourbe et charbon de bois). 

V. Vetement et lingerie: 

14. VStement et lingerie (d, Fexclusion des modes et des chaussures)— 
(a) Vetement (ligne g^nerale). 
(b) Vfitement et lingerie. 
(c) Vetement, hommes et gargonnets. 
(d) vetement, femmes et enfants. 
(e) Vetements usages. 
(f) Lingerie (ligne generale). 
(g) Lingerie, hommes et garponnets. 
(h) Lingerie, femmes et enfants. 
(i) Fourrures et vetements en fourrure. 
(j) Chapeaux et casquettes. 
(k) Bonneterie. 
(1) Autre vetement et lingerie (tels que specialites en cravates, chemises et vl tement 

de sport). 

15. Marchandises sSches (ligne generate). 

16. Marchandises sfeches (specialites, non specifiees ailleurs)— 
(a) Tricots. 
(b) Autres marchandises seches (specialites telles que couvertures et autres non spe-

cifiees ailleurs). 

17. Modes et accessoires. 

18. Nouveautes— 
(a) Boutons. 
(b) Gants. 
(c) Dentelles et broderies. 
(d) Nouveautes (ligne generate). 
(e) Garnitures et fournitures pour tailleurs. 
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V. V l t ement et lingerie:—Fin. 

19. Etoffes a, la pifice— 
(a) Cotonnades. 
(b) Toiles. 
(c) Etoffes k la pi§ce (ligne g^n^rale). 
(d) Rayon. 
(e) Soieries et velours. 
(f) Lainages et worsteds. 

20. Chaussures. 

VI. Appareils et outillage glectriques: 

21. Appareillage 61ectrique— 
(a) Materiel electrique (ligne g6n6rale). 
(b) Appareils dlectriques (laveuses, grille-pain, cuisinieres, percolateurs et fers 

repasser). 
(c) Glacifires (dleetriques). 

22. Outillage et fournitures filectriques— 
(a) Piles et accumulateurs. 
(b) Outillage et fournitures ^lectriques (ligne g6n6rale). 
(o) Moteurs et g^n&ateurs. 
(d) Autres outillage et fournitures ^lectriques (y oompris fil, c4ble, etc.). 

23. Radios et aooessoires de radio. 

VII. Produits de la ferme (non spgciflgs ailleurs): 

24. Coton (y compris dechets et graine de coton). 

25. Fleurs et produits des pfipin eres— 
(a) Fleurs et produits des p^pinieres (y compris fleurs des fleuristes). 
(b) Graines, bulbes et produits des p(5pini6res. 

26. Cdrdales— 
(a) Avoine. 
(b) Riz. 
(c) B16. 
(d) C6r(5ales (ligne g^n&ale). 
(e) Autres e6rdales (telles que le seigle, I'orge et le mais). 

27. Peaux et pelleteries— 
(a) Pelleteries (appret^es). 
(b) Pelleteries {k l'(5tat brut). 
(c) Peaux. 

28. Bdtail— 
(a) Chevaux. 
(b) Betes i eornes. 
(c) Pores. 

(d) BiStail sur pied (ligne g(5n6rale). 

29. Tabac en feuilles. 

30. Laine et mohair. 

31. Autres produits de la ferme— 
(a) Produits de la ferme (non sp^cifids ailleurs). 
(b) Plumes. 
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VIII. Articles pour la ferme I'exclusion des machines agricoles et outillage): 

32. Articles pour la ferme (&. I'exclusion de la provende et des engrais)— 
(a) Articles pour la ferme (ligne g6n6rale). 
(b) Graines de semence. 
(c) Faille. 

33. Provende— 
(a) Provende (mfilang(Se et autre). 
(b) Provende et engrais. 
(c) Foin, grain et provende. 

34. Engrais et mat6riaux b, engrais. 

IX. Denr^es alimentaires (non sp6cifi6es ailleurs): 

35. Confiserie et liqueurs douces— 
(a) Confiserie et liqueurs douces (ligne g^ndrale). 
(b) Confiserie. 
(c) Liqueurs douces. 

36. Produits laitiers— 
(a) Beurre. 
(b) Beurre et fromage. 
(e) Fromage. 
(d) Produits laitiers (ligne g^n^rale). 
(e) Crfime fi, la glace. 
(f) Lait et crfeme. 

37. Produits laitiers et oeufs. 

38. Volailles et ceufs— 
(a) (Eufs. 
(b) Volaille. 
(c) Volaille et ceufs (ligne g6n6rale). 

39. Poisson (frais, sal6, fum6, etc.). 

40. Fruits et Mgumes (frais)— 
(a) Fruits. 
(b) Fruits et Idgumes (ligne g^n&ale). 
(c) Produits de la ferme (y compris legumes, fruits, produits laitiers, poisson, volaille, 

oeufs, etc., les deux premiers predominant). 
(d) Legumes. 

41. Viandes et produits connexes— 
(a) Viandes (pr6par6es). 
(b) Viandes (fraiches). 
(c) Viandes et produits connexes (ligne gdn^rale). 
(d) Viandes et provisions (y compris volailles, ceufs, produits laitiers, saindoux, etc.). 

X. Produits forestiers (& I'exclusion du bois d'oeuvre): 

42. Caisses et pieces de tonnellerie— 
(a) Bottes et planchettes. 
(b) Tonnellerie (barils, tonneaux, cuves, etc.). 

43. Billots, traverses de chemin de fer, pilotis, etc.— 
(a) Bois de chauffage. 
(b) Billots, pieux et poteaux. 
(c) Bois de pulpe. 
(d) Traverses de chemin de fer. 

44. Autres produits forestiers (y compris ustensiles en bois, bois de pulpe, blocs de tournage, 
aiguilles de pin, etc.). 
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XI. Ameublement et accessoires: 

45. Ameublement— 
(a) Ameublement (ligne g6n6rale). 
(b) Ameublement de maison. 
(c) Meubles de bureau. 
(d) Autre ameublement (sp6cialit6s). 

46. Accessoires— 
(a) Objets d'art. 
(b) Balais et brosses. 
(c) Porcelaine, verrerie, faience et poterie. 
(d) Rideaux et draperies. 
(e) Tapis, etc. 
(f) Articles de manage (ligne g<5n(5rale). 
(g) Fournitures de manage. 
(h) Lampes et abat-jour. 
(i) Tableaux et cadres. 

47. Instruments de musique et musique en feuilles— 
(a) Instruments de musique, accessoires et pieces d^tacMes. 
(b) Musique en feuilles. 

XII. Marchandise gfinSrale (gtablissemeiits s'occupant de la vente, en proportions 
considerables, de trois lignes distinctes ou plus). 

XIII. Epiceries et sp^cialitSs alimentaires: 

48. Epiceries (ligne g^n<5rale). 

49. Sp6cialit6s, 6picerie et autres denrdes alimentaires— 
(a) Produits de la boulangerie. 
(b) Biscuits et biscottes. 
(c) Conserves de fruits et de Mgumes. 
(d) Conserves (ligne g(5n6rale). 
(e) Conserves de poisson. 
(f) C6r6ales. 
(g) Cafe, th(5, Apices et cacao. 
(h) Extraits et Apices. 
(i) Farine. 
(j) Farine et provende. 
(k) Fruits et Mgumes s6cli6s. 
(1) Sucre. 
(m) Autres sp6cialit6s en dpicerie et denr^es alimentaires (telles que mayonnaises, corni-

chons, marmelades et geMes). 

XIV. Ouincaillerie: 

50. Quincaillerie (ligne g^n&ale). 

51. Quincaillerie (sp(5cialit^s)— 
(a) Ferronnerie de construction. 
(b) Ferronnerie lourde. 
(c) Quincaillerie de rayons. 
(d) Outils et coutellerie. 
(e) Autre quincaillerie (sp6eialit6s telles que quincaillerie pour portes, grillages orne-

mentaux, plaques d'enseigne et quincaillerie pour navires). 
(f) Quincaillerie et radios. 
(g) Quincaillerie et plomberie. 
(h) Quincaillerie et autres lignes non sp6cifi6es. 
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XV. Mitraille de fer et d'acier et autres dfichets: 

62. D6chets de fer et d'acier. 

53. Ferraille et d^chets. 

54. Autres d^chets— 
(a) Sacs, entoilage, etc. 
(b) Bouteilles, etc. 
(c) Vieux papier. 
(d) Chiffons. 
(e) Articles de seconde-main (ligne gSn^rale). 

XVI. Bijouterie et articles d'optique: 

55. Bijouterie— 
(a) Horloges et montres. 
(b) Diamants et autres pierres pr6cieuses. 
(c) Bijouterie (ligne g6n6rale). 
(d) Argenterie. 
(e) Autres articles de bijouterie (tels que pierres demi-pr6cieuses, montures, omements 

et bijoux-nouveautds). 

56. Articles d'optique. 

XVII. Cuir et articles en cuir I'exclusion des gants et des chaussures): 

57. Cuir et articles en cuir (ligne g6n6rale). 

58. Cuir et courroies— 
(a) Courroies (cuir). 
(b) Cuir (ligne gfindrale). 
(c) Accessoires pour cordonnerie. 

59. MaUes, valises et autres articles en cuir— 
(a) Articles en cuir (non sp6cifi6s ailleurs). 
(b) MaUes, valises, etc. 

XVIII. Bois et matgriaux de construction (autres qu'en mgtal): 

60. Mat^riaux de construction (autres que le bois et m6tal)— 
(a) Articles en amiante. 
(b) Brique et tuile. 
(c) Mat(5riaux de construction (ligne g6n6rale). 
(d) Pierre. 
(e) Ciment. 
(f) Vitre. 
(g) Granit et marbre. 
(h) Chaux, pldtre, etc. 
(i) Peinture, vitre et papier-tenture. 
(j) Mat^riaux pour toitures (non-m6talIiques) 
(k) Sable, gravier et pierre concass6e. 
(1) Autres mat^riaux de construction (tels que cartons et autres mat^riaux d'isolation, 

carton-li&ge et pierre ornementale). 

61. Bois de construction et bois ouvr6— 
(a) Bois de construction. 
(b) Bois de construction et bois ouvr6. 
(c) Bois ouvr6. 
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XIX. Machines, gquipement et fournitures (sauf 61ectriques): 

62. Equipement commercial et fom-nitures— 
(a) Equipement et fournitures pour boucherie. 
(b) Outillage pour stations d'essence et fournitures. 
(c) Equipement et fournitures pour h6telleries et restaurants. 
(d) Equipement et fournitures de bureaux (ameublement non compris). 
(e) Equipement et fournitures pour fontaines & soda. 
(f) Equipement et fournitures pour magasins (ligne g^n^rale). 
(g) Autre Equipement commercial et fournitures. 

63. Outillage et fournitures de construction— 
(a) Fournitures pour entrepreneurs. 
(b) Machines pour la construction (telles que b^tonniferes, machines & polir, excava-

teurs et niveleuses). 
(c) Machinerie, Equipement et fournitures pour la construction (ligne g(5n6rale). 
(d) Machines routiferes et Equipement. 

64. Machines et Equipement agricoles— 
(a) Equipement pour laiteries. 
(b) Instruments aratoires (tels que herses, charrues, etc.) 
(c) Machines et Equipement agricoles (tels que moissonneuses, lieuses, chargeurs de 

foin, machines fixes, pompes et moto-pompes, charrues polysoc, semeuses, etc.) 

65. Machines, matEriel et accessoires pour manufactures, scieries, mines et forages— 
(a) Equipement de boulangeries et fournitures. 
(b) Bouteilles et Equipement d'embouteillage. 
(c) Outillage de conserverie. 
(d) Appareils transporteurs et de levage. 
(e) Appareils de forage. 
(f) Equipement et fournitures de fonderies. 
(g) Equipement et fournitures pour bijoutiers. 
(h) Machinerie, outillage et fournitures pour scieries. 
(i) Machines-outils. 
(j) Accessoires pour machines (tels que courroies, garnitures, boyaux, bademes et 

rabats A recul). 
(k) Fournitures pour mines et moulins (ligne gEnErale). 
(1) Machinerie, outillage et fournitures pour 1'exploitation minifire.. 
(m) Machines, outillage et fournitures pour I'extraction du pEtrole. 
(n) Moteurs. 
(o) Outillage d'usines gEnEratrices (tel que chaudi&res, condensateurs, tamis pour injec-

teurs et chargeurs mEcaniques). 
(p) Outillage d'imprimerie et lithographic, 
(q) Pompes, piSces dEtachEes et fournitures pour pompes. 
(r) Machines et fournitures pour fabriques de chaussures. 
(s) Machines textiles et accessoires. 
(t) Appareils pour souder. 
(u) Autres machines, Equipement et fournitures utilisEs dans I'industrie (y compris ma-

chinerie usagEe). 

66. Professions libErales, Equipement et fournitures— 
(a) Equipement et fournitures pour artistes. 
(ID) Equipement et fournitures pour Eglises. 
(c) Equipement et fournitures pour dentistes. 
(d) Fournitures pour pharmaciens. 
(e) Equipement et fournitures pour Ecoles. 
(f) OutOlage seientifique et de laboratoire. 
(g) Outillage et fournitures pour chirurgiens, mEdecins et h6pitaux. 
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XIX. Machines, gquipement et fouraitures (sauf 6Iectriques):—Fin. 

67. Services, outillage et fournitures— 
(a) Salons de coiffure et de beauts. 
(b) Nettoyeurs pour 6tablissements de d^graissage & sec et produits connexes. 
(c) Equipement de protection contre I'incendie. 
(d) Equipement et fournitures pour concierges. 
(e) Equipement et fournitures pour buanderies. 
(f) Equipement et fournitures pour plombiers. 
(g) Equipement et fournitures pour services (iigne g6n6rale). 
(h) Equipement et fournitures pour""cordohniers. 
(i) Fournitures pour entrepreneurs de pompes funSbres. 
(j) Fournitures pour tapissiers. 
(k) Equipement et fournitures pour entrep6ts. 
(1) Autres services, outillage et fournitures (spficialitds). 

68. Transports, outillage et fournitures— 
(a) Aeroplanes et outillage d'a6ronautique. 
(b) Outillage et fournitures pour chemins de fer. 
(c) Equipement et outillage pour navires. 
(d) Autre outillage et fournitures pour transports (tels que tramways, voies k cables, 

embarcations actionndes par moteur (commerce), tubes h air comprim6). 

XX. Mgtaux et ouvrages en m^tal: 

69. Fer et acier (k I'exclusion de la mitraille)— 
(a) Coulages (m6tal). 
(b) Fer et acier (S, I'exclusion de la mitraille). " 
(c) Ouvrages en fer et en acier (non spdcifids ailleurs). 

70. M6taux non-ferreux et ouvrages en m(5tal non-ferreux— 
(a) Laiton et ouvrages en laiton. 
(b) Cuivre. 
(c) Mdtaux (ligne g6n6rale). 
(d) Tolerie. 
(e) Etain. 
(f) Autres mdtaux et ouvrages (tels que nickel, bronze, aluminium et mat(§riaux S, allia-

ges). 

XXI. Papier et articles en papier: 

71. Papier et articles en papier (ligne g(Sn6rale). 

72. Papier et articles en papier (spdcialitds, non sp6cifi6es ailleurs)— 
(a) Papier. 
(b) Papier d'emballage et sacs en papier. 
(c) Autres articles en papier (tels que nouveautds, papier-mfichd, serviettes, papiera 

buvards, calendriers et ornements). 

73. Papeterie et accessoires. " 

74. Papier-tenture. 

XXII. Pgtrole et d6riv6s: 

75. Pdtrole et derives— 
(a) P6trole de chauffage. 
(b) Gazoline et huile. 
(c) Gazoline et naphte. 
(d) Graisses et huiles de graissage. 
(e) P(5trole et d(5riv6s (ligne g6n(5rale). 
(f) Autres d6riv6s du pdtrole (tels que kdrostoe, preparations pour le d^graissage, ma-

teriel pour la construction routi&e, peintures bitumineuses et asphaltes). 
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XXIII. Equipement et fot imitures de plomberie et chaufFage: 

76. Equipement et foumitures de plomberie— 
(a) Tuyaux, valves et accessoires. 
(b) Materiel de plomberie'et d'usine. 
(c) Equipement et fournitures .de plomberie et de chauffage (ligne gdn^rale). 
(d) GlaciSres (au gaz). 
(e) Autres Equipement et foumitures de plomberie et chauffage (y compris appareila de 

ventilation). 

77. Equipement et foumitures de chauffage— 
(a) Fournaises. 
(b) Equipement de chauffage (ligne g6n6rale). 
(c) Brdleurs d'huile. 
(d) PoSles et cuisinifirra. 

XXIV. Tabacs et produits du tabac (a I'exclusion du tabac en feuilles): 

78. Produits du tabac (ligne gln^rale, k I'exclusion du tabac en feuilles)— 
(a) Cigares. 
(b) Cigares, cigarettes et tabacs, 
(c) Tabacs. 
(d) Tabacs et confiserie. 

XXV. Tous autres: 

79. Livres, magazines et joiunaux— . 
(a) Livres et magazines. 
(b) Journaux et magazines. 

80. Huiles, graisses, savons et cires— 
(a) Huiles animales (y compris graisses et suifs), 
(b) Huiles essentielles. 
(c) Savons. 
(d) Huiles vEg^tales (graine de coton, de lin, etc.) 
(e) Cires et crimes de cirage, etc. 

81. Articles en caoutchouc (ligne g^n&ale, chaussures, articles m^caniques, articles de 
pharmacie, pneus, chambres fi, air et accessoires). 

82. Textiles (4 I'exclusion du vfitement et de la lingerie)— 
(a) Sacs et entoilage. 
(b) Cordes et ficelles. 
(c) Textiles, autres que vfitement, etc. (ligne g^n&ale). 
(d) FUds. 
(e) Autres textiles {k I'exclusion du vfitement, etc., non sp6cifi6s ailleurs). 

83. Divers genres de commerce— 
(a) Materiel de r6clame et propagande (tel que calendriers, enseignes et nouveautfe en 

celluloide et m6tal). 
(b) Paniers. 
(c) Farine, provende et charbon. 
(d) Glace. 
(e) Nouveautds. 
(f) Caoutchouc brut. 
(g) Articles de fumeur. 
(h) Divers genres de commerce (non sp6cifi& ailleurs). 
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EXPLICATION DES TERMES EMPLOYES DANS CE RAPPORT 

Nombre d'employ^s.—Le nombre d'employ^s montr6 ici est celui des employes k temps 
entier sur les listes de paie des ^tablissements faisant rapport. G6n6ralement, le nombre moyen 
d'employfis par ann^e est celui d6clar6 mais en certains cas c'est le nombre d'employds sur la 
liste de paie la jom-n^e qu'a 6t6 rempli le rapport. Le terme "employ^" couvre toutes personnes, 
autres que les propridtaires et membres de la firme, recevant des salaires, des gages ou com-
missions et comprend les vendeurs, les administrateurs et toutes autres personnes employees 
sur una base de temps entier. 

Salaires et gages.—Sous cet en-tSte paraissent les montants payds en salaires et gages 
au cours de I'ann^e; le revenu des propri^taires et membres de la firme ne paraissent pas iei. 

Proprlfitaires et membres de la firme.—Ce terme doit couvrir tous les propri^taires 
d'6tablissements non incorpor^s consaerant tout leur temps ou la plus grande partie de leur 
temps k I'administration de I'^tablissement faisant rapport. Le questionnaire du recensement 
demande I'indication des propridtaires et membres de la firme sous deux rubriques: (a) propri^-
taires et membres de la firme ne recevant pas un salaire sp6cifi6 ou une commission; et, (b) 
propri6taires et membres de la firme recevant un salaire sp6oifi6. Dans ce dernier cas le mon-
tant du" salaire (ou de la commission) regu durant I'annfie doit toe sp6cifi6. Malheureusement, 
ce dernier terme est souvent mal interpr6t(5 et on a donn6 comme r<5ponse le revenu brut de 
r^tablissement ou quelque autre montant erron^. Toutefois, partout oil I'information paraissait 
raisonnablement correcte elle a 6t(5 recueillie et paratt dans les tableaux. II y a raison de croire 
que si les chiffres des salaires des propri^taires sont analyses soigneusement, ils donneront une 
id6e assez exacte des revenus nets des membres de cette classe. 

Toutes autres d^penses.—Sous cet en-tfite sont Indus toutes ddpenses autres que les 
salaires et gages. Le questionnaire avait des en-t6tes distincts pour loyers, ddpenses des vendeurs 
et int6r§ts sur I'argent emprunt6 pour fins d'op^ration. Toutefois, dans le present rapport tous 
ces item fondus ensemble apparaissent sous cette forme dans les tableaux. 

Bien que I'information fournie par chaque 6tablissement de gros sur sa liste de paie et sur 
le loyer fdt g^n^ralement complete plusieurs firmes n'ont pu fournir des chiffres aussi exacts 
pour leurs autres dispenses. Le manque d'uniformit6 dans la comptabilit^ des ^tablissements 
de commerce tend aussi ii rendre difficile une interpretation uniforme des r^ponses sur les d^penses. 
Malgr(5 les instructions donn6es sur la mani^re de declarer toutes autres d^penses il y a des signes 
d'une divergence considdrable dans la nature des item inclus sous cet en-tSte par les (Stablisse-
ments faisant rapport. Toutefois, on croit que dans les genres d'affaires fournissant un 6clian-
tillon relativement considerable de statistiques sur les frais d'op6ration il y a indication assez 
juste des frais g6n6raux dans le commerce du domaine du gros. 

Les ventes nettes sont 6tablies en d^duisant des ventes brutes les marchandises retoumdes 
et les allocations faites aux clients dans le cas d'^tablissements s'occupant du financement des 
ventes. Dans les autres cas les ventes nettes repr^sentent les commandes remplies au cours 
de I'ann^e. 

Stocks en mains.—Cet item couvre le prix coMant ou la valeur de remplacement des 
marchandises en main pour vente le 31 d6cembre 1930 ou S, la date du dernier inventaire. La 
relation entre la valeur des stocks en main et des ventes nettes n'indique pas la rapidity de I'^cou-
lement pour deux raisons; premiferement, les ventes et les stocks ne sont pas 6valu€s de la m&ne 
manifere; les ventes repr^sentent le prix final regu pour les ventes et les stocks repr&entent le 
cotlt des marchandises; deuxidmement, pour calculer le taux d'^coulement il serait ndeessaire 
de connattre la valeur moyenne des stocks port^s au cours de I'annde et non seulement la valeur 
des stocks en mains S, la fin de I'ann^e financifire et qui peut ne pas reprdsenter une moyeime 
de toute la p(5riode. 

Les ventes S credit couvrent toutes les ventes qui ne sont pas faites sur une base de comp-
tant. Plusieurs ^tablissements n'ont pas fait de distinction entre leurs ventes S, credit et leurs 
ventes au comptant. Les pourcentages de ventes k credit comparativement aux ventes totales 
montrdes dans les tableaux sont bas6s uniquement sur les r^ponses des 6tablissements qui ont 
rdpondu clairement k cette question. 
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Ventes aux consommateurs industriels.—Ces ventes sont celles faites par les (5tablisse-
ments de gros aux firmes industrielles sous forme de matieres premieres, fournitures et outillage. 
LJ, aussi les r^ponses n'ont pas 6t6 donnSes clairement par tous les 6tablissements de sorte que 
la valeur des ventes qui y parait peut bien ne pas repr&enter la valeur totale de toutes ces tran-
sactions. 

Le capital engage est la valeur du capital (argent, bS,timents, marchandises, etc.), immo-
bilise dans le commerce de gros. II comprend la valeur de la propriety, des stocks en main 
ainsi que tout autre capital immobilise. 

Ventes par marchandises.—En outre de fournir des chiffres sur les ventes nettes, chaque 
fetablissement de gros a 6t6 prifie de fournir une liste de ses ventes par prineipales lignes de marchan-
dises et si possible par itemd(5tailies dans chaque classe majeure. Bien que plusieurs 6tablissements 
n'aient pu fournir un rapport detaill6 des ventes par articles, plusieurs commerces ont pii donner 
une trfe grande proportion de leurs ventes par classes majeures. Sur cette base on peut mon-
trer les proportions des ventes totales du commerce de gros entrant dans chaque groupe majeur 
d'articles ou de marchandises—tels que "dpiceries, ferronneries, drogues, etc." II est aussi 
possible de determiner jusqu'fi, quel point certaines classes de marchandises sont manutention-
n6es par plus d'un genre de commerce, comme par exemple les cigares, cigarettes et tabac, qui 
entrent dans le commerce des drogues, des epiceries, des tabacs, etc. 

D E S C R I P T I O N D E S T A B L E A U X 

PRINCIPAUX PAITS DU COMMERCE DE GROS 

Ce tableau prdsente les traits saiUants du commerce de gros au Canada et il est comparable 
& celui des principaux faits du commerce de ddtail paraissant dans les divers tableaux du commerce 
de detail du Recensement des Etablissements de Commerce et de Service. 

STATISTIQUES PRINCIPALES DU COMMERCE DE GBOS, P ^ PROVINCES 

Ce tableau donne un sommaire du commerce de gros du Dominion dans son ensemble et de 
chaque province en particulier. Ce tableau est divisd en deux sections. La premiere prdsente 
des donnees sur I'ensemble du commerce de gros, tandis que la deuxieme se limite aux maisons de 
gros. 

STATISTIQUES PRINCIPALES DU COMMERCE DE GROS, PAR CITIIS 

Ce tableau donne un rdsume des chiffres du commerce de gros dans son ensemble dans chaque-
cite de 2 0 , 0 0 0 Ames et plus. II montre le nombre d'etabhssements, I'emploiement et les salaires, 
les ventes nettes, la valeur des stocks en mains ^ la fin de Tannde. II donne aussi le nombre d'e-
tablissements et la valeur des ventes des maisons de gros. 

T A B L E A U 1.—RJFISUMFI D U COMMERCE DE GROS 

Le tableau lA prdsente un resume du commerce de gros dans chacune des 25 classifications^ 
majeures par genre de commerce pour tous les types d'etablissements combines. II montre le 
nombre des etablissements, des proprietaires ne recevant pas un salaire fixe et des propridtaires 
recevant un salaire spdcifie et le montant regu, les employes des deux sexes, les salaires et gages, 
les stocks, les ventes nettes, les ventes a credit, les ventes aux consommateurs industriels et le-
capital. Le tableau IB donne la meme information pour les maisons de gros. 

T A B L E A U 2 .—COMMERCE DE GROS PAR TYPES D'ETABLISSEMENTS 

Ce tableau donne les traits saillants du commerce de gros par types. II comprend les mai-
sons de gros et autres etablissements de gros classifies par types. 
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T A B L E A U 3 . — M A I S O N S DE GSOS, PAR GENRES DE COMMERCE. 

Le tableau 3 se limite aux maisons de gros seulement et donne les chiffres pour les classifi-
cations d6tailMes par genres de commerce. 

TABLEAU 4 . — M A I S O N S DE ORGS, FRAIS G^N^RAUX PAR GENRES DE COMMERCE 

Ce tableau donne les frais d'op6ration de toutes les maisons de gros ayant fourni cette infor-
mation. Les donndes couvrant chaque classification majeure et sous-groupes et ensuite chaque 
genre s61eotionn6 de commerce. Les d6penses paraissent sous les en-tfites: salaires et gages des 
employes et les ddpenses totales incluent les salaires et gages. 

T A B L E A U 5 .—COMMERCE DE GROS PAR GENRES DE COMMERCE 

Ce tableau donne les principales statistiques de tous les dtablissements de gros y compris 
les maisons de gros par genres de commerce. 

T A B L E A U 6 . — T Y P E S D'^TABLISSEMENTS PAR GENRES DE COMMERCE. 

Le tableau 6 montre le nombre d'dtablissements et leurs ventes nettes par types classifies 
par genres de commerce. 

T A B L E A U 7 . — F R A I S G£N6RAUX, PAR TYPES D'^TABLISSEMENTS ET PAR GENRES DE COMMERCE 

Ce tableau donne les frais d'op6ration des autres dtablissements de gros classifies par type 
d'dtablissement et genres de commerce. 

T A B L E A U 8 . — C O N S T I T U T I O N DES £TABLISSEMENTS 

Le tableau 8A pr6sente les principales statistiques du commerce de gros classifiiSes selon 
I'organisation; propri(5taires individuels, soci6t6s, corporations ou associations cooperatives. 
Le tableau SB prdsente les mSmes informations pour maisons de gros. 

TABLEAU 9 . — V E N T E S DE DETAIL PAR FITABLISSBMENTS DE GROS ET VENTES DE GROS 
PAR FITABLISSEMENTS DE DETAIL 

Le tableau 9 prdsente le commerce de detail par 6tablissements de gros et le commerce de 
gros par etablissements de detail pour montrer jusqu'a quel point ces deux commerces debordent 
I'un sur I'autre. La plus grande partie de ce debordeijient se rencontre dans des genres sem-
blables de commerce. Des resumes pour chaque province paraissent dans la deuxieme partie de 
ce tableau. 

T A B L E A U X 1 0 ET 11 .—ORGANISATIONS MULTIPLES 

Le tableau 10 montre le nombre d'etablissements et les ventes nettes par etablissement 
dependant d'un meme proprietaire, pour les maisons de gros, classifiees par genres de com-
merce. Le tableau 11 presente des informations semblables sur les autres etablissements en 
gros. II est ainsi possible de determiner le nombre d'etablissements en operation comme com-
merce individuel et le montant des ventes par les etablissements independants. De m6me, une 
information similaire peut etre obtenue sur les compagnies operant 2, 3 fi, 5, 6 ^ 25 etablissements, 
et plus. Comme des firmes peuvent operer des unites dans plus d'une province ou plus d'un 
genre de commerce ou m^me dans plus d'un domaine, le nombre d'etablissements paraissant 
sous un en-tete particulier peut ne pas concorder avec le nombre donne dans l'en-t6te. 

T A B L E A U X 1 2 ET 1 3 . — V E N T E S PAR GRANDEUR DU COMMERCE 

Dans le tableau 12 les maisons de gros ont ete groupees selon leur montant de ventes nettes 
par groupes majeurs et genres de commerce. Dans le tableau 13 les autres etablissements de 
gros sont classifies de la meme maniere. Ces tableaux permettent de mesurer I'activite de chaque 
commerce par les etablissements faisant un different volume d'affaires. 
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TABLEAUX 1 4 ET 1 5 . — N O M B R E D'EMPLORFIS PAR REGIONS ^CONOMIQUBS ET CHIFFBE 

D'AFFAIRES 

Ces tableaux montrent la distribution des employes par le volume d'affaires de tout le Canada 
dans son ensemble et de chaque region 6conomique. Le tableau 14 donne ces informations sur 
les maisons de gros seulement et le tableau 16 pr&ente les m&nes donn^es sur les autres 6tablisse-
ments de gros. 

TABLEAU 16.—CONTINUITY DE PROPRIFITFI 

Ce tableau classifie les ^tablissements de gros qui ont d6clar(5 la p(5riode ^coulee depuis qu'ils 
sont exploitis par leurs proprietaires aotuels. II ne faut pas confondre cette information avee la 
perspective de duriSe d'un 6tablissement parce qu'il est impossible de connattre le nombre d'4ta-
blissements qui peuvent avoir commence leurs operations en une ann^e donn(5e. Ce tableau est 
divis6 en deux sections. La premiere pr^sente des donn^es sur I'ensemble du commerce de gros, 
tandis que la deuxieme se limite aux maisons de gros. 

TABLEAUX 1 7 ET 1 8 . — V B N T E S PAR CATEGORIES DE MARCHANDISES 

Les chiffres sur les ventes de marchandises ou articles specifies sont bas6s sur les r^ponses 
des etablissements de gros ayant fourni une analyse de leurs ventes en enum6rant les articles 
vendus. II a 6t6 demand^ 4 chaque firme de fournir une repartition de ses ventes, au cours de 
Tann^e, par principaux groupes de denr^es, et si possible, par lignes detaill^es. II n'a pas 6t6 
possible S, tous les 6tablissements de fournir de telles informations, mais dans la plupart des 
commerces, une grande proportion des ventes ont 6t6 d^clar^es sous des en-t6tes sp<5cifi6s. Un 
nombre considerable d'etablissements de gros out pu donner un etat detailK de leurs ventes 
par articles specifics. 

Le tableau 17 montre I'etendue de la couverture en marchandises pour le commerce de 
gros et les maisons de gros classifiees par leur principal genre de commerce. La couverture 
en marchandises est la proportion du total net des ventes r^partie entre un certain nombre de 
lignes specifiees. Comme chaque etablissement de gros n'a pas declare toutes ses ventes par 
lignes specifiees, les ventes totales analys^es par denrees sont g^neralement moins considerables 
que le total des ventes de tout le commerce. Toutefois, dans certains genres de commerce les 
ventes ont ete dficlarees en entier par articles—et dans tels cas, la couverture est de 100 p.c. 
Comme les ventes par denr^es paraissent en dollars, il est suggere qu'en se servant de ces chiffres 
pour tout article specifie, le lecteur tienne bien compte de ce qu'est la couverture d'une denrSe 
dans les commerces oil cette denree specifiee est en plus grande partie distribuee. 

Bien que les chiffres sur les ventes des etablissements de gros puissent aider materiellement 
A determiner les chenaux par lesquels s'ecoulent les denrees depuis le producteur jusqu'au con-
sommateur, ainsi que le volume des ventes de denree specifiee, ils ne domient pas necessaire-
ment un portrait complet des premieres etapes de la distribution. En premier lieu, une partie 
considerable de la production s'ecoule directement du producteur au detaillant, au consomma-
teur ou ^ I'industriel, sans passer par les etablissements de gros. Deuxifemement, il y a une 
quantite considerable d'importations direetes ne passant pas par les etablissements de gros. 
TroisiSmement, il a double emploi des chiffres de ventes partout oil un etablissement de gros 
vend ^ un autre etablissement de gros pour revente. De telles ventes sont generalement faites 
par des agents et des courtiers, mais des agences de ventes de manufacturiers, des importateurs 
et autres types de marchands de gros transigent aussi des affaires avec d'autres etablissements 
de gros. Finalement, les ventes pour exportation par les etablissements de gros representent 
des marchandises qui ne sont pas distribuees fi, I'interieur du Canada. Ces facteurs entrent 
dans les statistiques du commerce de gros et rendent extrgmement difficile de mesurer avec pre-
cision la valeur des marchandises distribuees k I'interieur du Canada. 

Le tableau 18 montre la valeur des ventes dedarees par articles pour chaque classification 
majeure d'article. Les ventes globales nettes de tous les etablissements de gros paraissent au 
commencement du tableau. Sous cet en-tete paratt la valeur des ventes qui ne sont pas deda-
rees par articles ou denrees. Ces ventes sont soustraites des ventes totales laissant un residu 
designe comme "ventes de marchandises dedarees". Le total de celles-ci est ensuite montre 
pour les maisons de gros et autres etablissements de gros. Les denrees et articles sont ensuite 
i n d i q t i e s i 
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Pour chaque denrfie on y voit: (1) les ventes totales d^clardes; (2) les ventes d6clar(5es par 
les maisons de gros et autres 6tablissements de gros; (3) les ventes d(5clar(5es par chaque 
•commerce; (4) les types d'6tablissement pour chaque groups de commerce vendant les mar-
chandises mentionn^es. 

ANALYSE DES RfiSULTATS 
Etendue du commerce de gros 

Le Recensement des Etablissements de Commerce et de Service a relev61'existence de 13,140 
•6tablissements de gros. Les ventes nettes de ces maisons pendant I'annfie 1930 se sont chiffr^es 
A 83,325,210,300 et la valeur des capitaux immobilisfe dans le commerce de gros s'^levait i $759,-
439,500, dont $297,221,100 repr&entait la valeur des stocks en mains la fin de I'anniSe. Le 
nombre de personnes employdes dans le commerce de gros en 1930 6tait de 96,737, dont 90,564 
•classdes comme employes, et 6,173 comme propri6taires ou membres des firmes. On comptait 
75,364 employes de sexe masculin et 15,200 de sexe Kminin. La somme globale de la remune-
ration pay^e aux employes durant I'annde s'est eievde k $146,346,600. 

Commerce de gros, par types d'^tablissements 
Le chiffre global des ventes, soit $3,325,210,300, indiqu6 pour tous les dtablissements de gros 

pour I'annde 1930 se decompose en $1,111,319,200 de ventes d^clardes par les maisons de gros, 
et $2,213,891,100 de ventes ddclardes par les autres dtablissements de gros. Ainsi, 33 • 42 pour cent 
du commerce de gros va aux maisons de gros, et 66 • 58 pour cent aux autres dtablissements de gros. 
Naturellement, ces chiffres comprennent les divers doubles emplois ddj^ signalds dans le prdsent 
rapport. 

Bien que les maisons de gros ne se soient attribud que le tiers du chiffre d'affaires global, eUes 
ont employd plus de la moitid du personnel occupd au commerce de gros, et payd plus de la moitid 
des dmoluments qu'ont touchds les employds. Ce fait tend fi, ddmontrer que, dans I'ensemble, les 
maisons de gros rendent plus de services que les autres dtablissements de gros. 

Le type le plus important de distributeur en gros est le marchand de gros, tant au point de 
vue du nombre d'dtablissements qu'il celui du chiffre d'affaires. D'aprds le recensement, il existait 
4,031 marchands de gros; leurs ventes se chiffraient $887,878,600, soit 26-70 pour cent de tout 
le commerce de gros. Venaient ensuite, au point de vue du volume d'affaires, les succursales de 
ventes de manufacturiers, qui dtaient au nombre de 1,428 et avaient exdcutd des commandes 
pour une valeur de $556,530,300, soit 16-74 pour cent des ventes globales. Les bureaux de 
ventes de district et les bureaux gdndraux de ventes, que Ton peut grouper avec les succursales de 
ventes de manufacturiers, dtaient au nombre de 118 et leur chiffre d'affaires atteignait $198,-
379,400, soit 5-96 pour cent du total. 

Le deuxidme groupe, au point de vue du nombre d'dtablissements, dtait celui des ddp6ts 
d'huiles, dont il existait 3,602, au chiffre d'affaires global de $184,851,800, soit 5-56 pour cent 
de tout le commerce de gros. Les entrepots de magasins en chatne, au nombre de 79 seulement, 
avaient un chiffre d'affaires de $161,912,300, soit 4-87 pour cent du total. 

Dans le domaine du marchd des produits agricoles, les coopdratives de vendeurs et les agences 
de ventes jouent un r61e important. Les ventes de ces deux types d'dtablissements se sont 
chiffrdes $216,315,900, soit 6-51 pour cent du commerce total. Les dldvateurs de ligne (bu-
reaux des ventes) ont rdalisd un chiffre d'affaires de $125,716,900, ou 3-78 pour cent du total, par 
I'intermddiaLre de leurs 38 bureaux. Les autres assembleurs et acheteurs de produits de la ferme 
dtaient au nombre de 634, et leurs ventes ou achats ont reprdsentd environ 1 pour cent de tout le 
commerce de gros. 

Les ndgociants spdcialisds dans le commerce avec I'dtranger sont les ioiportateurs, les expor-
tateurs et les marchands d'exportation agissant pour leur propre compte, ainsi que les agents 
d'importation et d'exportation. Les 809 importateurs forment le groupe le plus important, avec 
un chiffre de ventes de $164,461,800 ou 4-95 pour cent de tout le commerce de gros. Les ventes 
des marchands d'exportation, atteignant $143,389,300, ont reprdsentd 4-31 pour cent du total et 
celles des exportateurs se sont dlevdes h, $36,220,600, soit 1-09 pour cent. Les agents d'exporta-
tion, considdrds comme groupe distinct, ont effectud des ventes reprdsentant pr^s de 2 pour cent 
de tout le commerce de gros; pour les agents d'importation, la proportion a dtd de 3 pour cent. 
Les chiffres relatifs aux ndgociants importateurs et exportateurs ne reprdsentent pas le volume 
entier du commerce avec I'dtranger; ils indiquent simplement la valeur des affaires transigdes 
par des ndgociants spdcialisds. 
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Dans le groupe des agents et des courtiers, les 825 agents de manufaoturiers forment le plus 
important type d'6tablissement, avec un chiffre de ventes de $127,457,900, soit 3-83 pour cent 
de tout le commerce de gros. Les ventes des marchands ^ commission ont atteint $101,311,800, 
ou 3-05 pour cent du total. Les courtiers, sauf ceux qui s'occupent des grains, ont ex6cut6 des 
commandes d'une valeur de $67,250,700, ou 2-02 pour cent du total; dans le cas des courtiers 
faisant la vente de grains au comptant le montant des commandes a de $62,860,500, c'est-£l-
dire 1-89 pour cent. 

II y avait 85 distributeurs de machineries, aux ventes de $15,521,900, ou 0-47 pour cent de 
toutes les ventes. Les grossistes & fonctions lLmit(5es ne figuraient pas parmi les importants 
distributeurs en gros. Les exp^diteurs S. vue, au nombre de 42, avaient un chiffre de ventes de 
$6,454,700. Les ^changes de films, au nombre de 63, ont n6goci6 des affaires pour $9,808,500, 
et les 137 entrepots de distribution ont d6clar6 des ventes de $12,888,100. 

Commerce de gros, par genres de commerce 

L'analyse du commerce de gros par genres de commerce a 6t6 eflfectu6e pour tous les types 
d'6tablissements de gros, de meme que pour les maisons de gros. Si Ton jette un coup d'oeil 
g6n6ral sur le commerce de gros, on constate que le groupe le plus important, quant au volume 
d'affaires, est le commerce des produits agricoles autres que les produits alimentaires et les four-
nitures pour cultivateurs. Les ventes de ce groupe ont atteint $649,159,100, soit 19 -52 pour cent 
de tout le commerce de gros. La section la plus importante 6tait le sous-groupe des grains, qui 
avait un chiffre de ventes ddpassant $500,000,000. Ce genre d'affaires a 6t(S ddclard surtout par 
les n6gociants des bourses de grains et il comprend un volume considerable de ventes d'expor-
tation. 

Le groupe de I'^picerie et sp6cialit6s alimentaires se classait deuxitoe en importance, avec 
des ventes de $463,007,200 ou 13 -93 poirr cent du total. Si Ton joint le groupe des denrdes ali-
mentaires (n.s.a.) au groupe de l'6picerie, les ventes des n6gociants en produits alimentaires se 
trouvent & repriSsenter $830,840,800, soit pr6s du quart de tout le commerce de gros. 

Le groupe principal venant ensuite 6tait celui des v^tements et de la lingerie, avec des 
ventes de $235,365,200, soit 7 - 08 pour cent du total. II ^tait suivi du groupe "p6trole et d6riv6s" 
avec $220,375,500, ou 6 - 63 pour cent. Le seul autre groupe accusant des ventes ddpassant 5 pour 
cent du total 6tait celui des produits chimiques, pharmaceutiques et connexes, avec $174,595,600, 
ou 5-25 pour cent. 

Neuf groupes accusaient des ventes variant entre $66,000,000 et $166,000,000, c'est-a,-dire 
de 2 A 5 pour cent du commerce total. Par ordre d'importance, c'dtaient les suivants: appareils 
et outillage 61ectriques, 4-31 pour cent; machines, 6quipement et fournitures (sauf (Slectri-
ques), 4-25 pour cent; bois et matiSriaux de construction, 3-63 pour cent; tabacs et produits du 
tabac; 3-32 pour cent; automobiles, 3-23 pour cent; miStaux et ouvrages en m6tal, 2-94 pour 
cent; papier et articles en papier, 2-86 pour cent; quincaillerie, 2-36 pour cent, et charbon et 
coke, 2-04 pour cent. 

Le reste du commerce de gros, formant 7 • 59 pour cent du total, se r(5partissait comme suit: 
articles de r6cr(Sation, de sport et de photographie, 0-53 pour cent; articles pour la ferme (h I'ex-
clusion'des machines agricoles et outillage), 0-57 pour cent; produits forestiers I'exclusion du 
bois d'cEuvre), 0-72 pour cent; ameublement et accessoires, 0-85 pour cent; marchandise g6n(5-
rale, 0-92 pour cent; mitraille de fer et d'acier et autres ddchets, 0-31 pour cent; bijouterie et 
articles d'optique, 0-36 pour cent; cuir et articles en cuir, 0-50 pour cent; 6quipement et four-
nitures de plomberie et chauffage, 0-93 pour cent; tous autres genres de commerce, 1-90 pour cent. 

Lorsque l'analyse des ventes par genres de commerce se restreint aux maisons de gros, on 
constate que I'ordre d'importance differe quelque peu de celui que pr&ente le commerce de gros 
tout entier. Le groupe principal parmi les maisons de gros 6tait celui des denrdes alimentaires 
(n.s.a.), avec des ventes de $254,163,300, ou 22-87 pour cent du total pour les maisons de gros. 
Le groupe "6pioeries et sp(5cialit6s alimentaires" vient ensuite avec $221,216,000, ou 19-91 pour 
cent. De la sorte, les ndgociants en dpiceries et en denr^es alimentaires se sont attribud plus de 
40 pour cent du chiffre d'affaires des maisons de gros. Les ventes du groupe du vfitement et 
lingerie ont atteint $102,358,100, ou 9-21 pour cent, de sorte que le chiffre d'affaires des trois 
groupes susdits a repr6sent(S plus de la moitid du commerce des maisons de gros. 
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Repartition ggographique du commerce de gros. 

Plus de la nioiti6 du commerce de gros au Canada est effectude par des 6tablissemeiits situ6s 
•dans rOntario et le Qu6bec. La centralisation est plus forte dans le cas du commerce des maisons 
de gros que dans celui de tout le commerce de gros, 6tant donn6 que le. commerce des grains, ^ 
Winnipeg, dirig(5 par des grossistes specialises, tend S, augmenter la part revenant au Manitoba 
dans le total. La repartition des ventes globales de tous les 6tablissements de gros (Stait comme 
suit: 30-49 pour cent aux dtablissements de I'Ontario; 27-21 pour cent S, ceux du Qudbec; 4-75 
pour cent ^ ceux des Provinces Maritimes, 29-94 pour cent ^ ceux des Provinces des Prairies et 
7-61 pour cent i ceux de la Colombie Britannique. 

Les ventes des maisons de gros se rdpartissaient comme suit: 34-87 pour cent & I'Ontario; 
32-00 pour cent au Qu6beo; 6-76 pour cent aux Provinces Maritimes; 17-61 pour cent aux 
Provinces des Prairies, et 8 - 77 pour cent ^ la Colombie Britannique. 

Comme les d(5bouch(5s du commerce de gros sont situds dans les centres populeux du pays, 
la majeure partie du commerce de gros est faite par des etablissements situds dans les grandes 
villes. En fait, fi, peu prSs les deux tiers de tout le commerce va ^ des maisons 6tablies dans les 
quatre villes de Montreal, Toronto, Winnipeg, et Vancouver. Le tableau I indique la position 
relative de ces villes. 

TABLEAU I - C A N A D A - C O M M E R C E D E GROS DANS LES P R I N C I P A L E S VILLES, 1930 
(Les ventes sont indiqu6es en milliers de dollars) 

Tous etablissements Maisons de gros 

Nombo-e 
d'etablis-
sements 

Ventes nettes 
Nombre 

d'etablis-
sements 

Ventes nettes 
Nombo-e 

d'etablis-
sements Montant 

Pour-cent 
du total 

Nombre 
d'etablis-
sements Montant 

Pour-cent 
du total 

Total , Canada 13,140 3,325,210 100-00 6,108 1,111,319 100-00 
1,838 766,833 23-06 1,035 287,177 25-84 

Toronto 1,835 691,738 20-80 971 227,376 20-46 
Winnipeg 768 636,722 19-12 314 72,863 6-56 
Vancouver 761 211,112 6-35 341 78,382 7-05 

Commerce de gros par const i tut ion des 6tablissements 

Pour les fins du recensement les (Stablissements de gros ont dtd classes selon leur constitution 
ou leur mode d'organisation financi^re. Prfes de 70 pour cent des dtablissemencs, soit 8,857 sur 
un total de 13,140, sont exploitds par des soci6t6s, et 3,355 appartiennent El des particuliers. Les 
50ci6t6s sont au nombre de 822, et Ton compte 106 associations cooperatives. Ces chiffres por-
tent sur le nombre d'6tablissements et non pas sur le nombre de maisons exploitant les bureaux 
de ventes en gros. Du fait que certaines firmes peuvent se livrer k la fois au commerce de detail 
et au commerce de gros, il est difficile de determiner le nombre net de maisons. 

Un releve soigneux bien qu'incomplet du nombre d'etablissements de gros a ddmontre qu'il 
existait quelque 4,299 firmes operant comme maisons de gros dont 1,960 Mgalement constituees. 
Le nombre de firmes operant comme autres dtablissements de gros 6tait de 2,959 dont 1,121 Mgale-
ment constituees. On a obtenu ces totaux en ne comptant chaque firme qu'une fois, sans egard 
au nombre de succursales qu'elle maintenait. 

Pour tout le commerce de gros, les ventes d'etablissements constitues en societes par actions 
formaient 79 -52 pour cent du chiffre global. Pour les maisons de gros, les ventes des corpora-
tions constituaient 82-14 pour cent du total, et ceUes des entreprises particuli^res, 11-24 pom-
rent. Les associations cooperatives avaient effectue 7 -17 pour cent des ventes de tous les eta-
blissements de gros, mais 0-08 pour cent seulement des ventes attribuees aux maisons de gros. 

Organisations mult iples dans le commerce de gros 

Bien qu'on se figure generalement que les compagnies de magasins en chaJne ne s'occupent 
que du commerce de detail, il n 'en existe pas moins, dans le domaine du gros, plusieurs organisa-
tions exploitant un certain nombre de succursales. Pour les fins de la presente analyse, les 
chiffres qui se rapportent aux maisons de gros et aux autres etablissements de gros sont indiques 
separement dans les tableaux. La repartition des ventes selon le nombre d'unites exploitees est 
indiquee dans le tableau I I pour ces deux grandes divisions du commerce de gros. 
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TABLEAU 11.—CANADA—REPARTITION D E S V E N T E S SELON LE NOMBRE D' f iTABLISSEMENTS 
EXPLOITf iS 

- Maisons 
de gros 

Autres 
fitablisse-
ments de 

gros 

Firmes exploitant— 
1 units 59-3 

11-4 
12-7 
10-3 
6-3 

41-6 
110 
13-4 
25-4 
8-6 

2 unites 
59-3 
11-4 
12-7 
10-3 
6-3 

41-6 
110 
13-4 
25-4 
8-6 

3-5 unites 

59-3 
11-4 
12-7 
10-3 
6-3 

41-6 
110 
13-4 
25-4 
8-6 

6-25 unites 

59-3 
11-4 
12-7 
10-3 
6-3 

41-6 
110 
13-4 
25-4 
8-6 Plus de 25 unitfa 

59-3 
11-4 
12-7 
10-3 
6-3 

41-6 
110 
13-4 
25-4 
8-6 

Total : 

59-3 
11-4 
12-7 
10-3 
6-3 

41-6 
110 
13-4 
25-4 
8-6 

Total : 100-0 100-0 100-0 100-0 

Le tableau ci-dessus permet de constater que les plus fortes variations entre les maisons d& 
gros et les autres 6tablissements de gros se rapportent k la proportion des ventes faites par les 
6tablissements i une seule unitd et par les organisations comprenant de 6 fi, 25 unitds. Dans le 
premier cas, les maisons de gros avaient une proportion beaucoup plus forte des ventes, tandis que 
dans le second cas, la part la plus considerable revenait aux autres 6tablissements de gros. 

Au sujet de cette caract&istique, comme en ce qui concerne les autres aspects du commerce 
de gros, on remarque des differences considdrables entre divers genres de commerce. Ainsi les 
firmes exploitant plus de 25 unites dans la classe des maisons de gros n'appartieiment qu'aux 
gfoupes "Denrdes alimentaires (n.s.a.)", "Epic'eries et sp(5cialit(5s alimentaires" et "Tabacs". 
Dans le groupe "Denr6es alimentaires" les organisations multiples se rencontrent surtout dans le 
commerce des fruits et 16gumes, et dans celui des viandes et produits connexes. Parmi les autrea 
§tablissements de gros, les organisations multiples exploitant plus de 25 unites iiese rencontrent 
que dans le commerce du pdtrole. 

Chiffres d'affaires des 6tablissements de gros. 

L'importance relative des 6tablissements de gros classes selon les ventes nettes offre un 
int^r^t considerable. Bien que plus de la moiti(5 du nombre total de maisons de gros et d'autres 
6tablissements de gros aient d6clar6 des ventes de moins de S100,000 pour I'ann^e, la majeure 
partie du commerce de gros est faite par des 6tablissements au chiffre d'affaires d6passant $500,000 
par an. 

La repartition du commerce de gros selon le chiffre des ventes est donn6e dans le tableau III . 

TABLEAU III .—CANADA—NOMBRE D' f iTABLISSEMENTS E T V E N T E S N E T T E S P O U R LES MAISONS 
D E GROS E T LES A U T R E S fiTABLISSEMENTS D E GROS, GROUPf iS SELON LE C H I F F R E D'AF-
FAIRES. 

(Les ventes sont indiquSes en milHers de dollars) 

Autres ^tablissements 
Maisons de gros de gros 

Chiffre d'affaires Nombre Ventes nettes Nombre Ventes nettes 
d'Stablis- •P n d'Stablis- •a _ 
sements Montant r.c. 

du total sements Montant X .̂C. 
du total 

Etablissemeats ayant un chiffre de ventes de— 

8 8 

Moins de 125,000 1,149 13,997 1-3 3,059 37,004 1-7 
$ 25.000—$ 49,999 767 27,765 2-5 1,442 51,662 2-3 
S 50,000-8 99,999 887 63,227 5-7 1,248 87,510 3-9 
$100,000-8199,999 887 126,148 11-3 789 110,782 5-0 
8200,000-8299,999 408 99,200 8-9 396 95,547 4-3 
8300,000—8399,999 264 90,283 8-1 230 78,903 3-6 
8400,000-8499,999 184 82,078 7-4 156 69,872 3-2 
8500,000—$999,999 378 257,698 23-2 323 231,339 10-4 
81,000,000 et plus 184 350,924 31-6 389 1,451,273 65-6 

Total 5,108 1,111,319 100-0 8,032 2,213,891 100-0 
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Le degr6 de prddominance des t r ^ grands 6tablissements de gros, c'est-^-dire ceux qui ont 
un chiffre de ventes de $1,000,000 et plus, varie beaucoup dans les diff^rents genres de commerce. 
Parmi les maisons de gros, les ^tablissements aux ventes de $1,000,000 et plus s'attribuaient 60-3 
pour cent des ventes dans le groupe "charbon et coke", 44-2 pour cent dans le groupe "6picerie 
et sp^cialitds alimentaires", 51-9 pour cent dans le groupe "quincaillerie", et 41-9 pour cent dans 
le groupe "m(5taux et ouvrages en m6tal". 

Ventes k credit 

On a d ĵA, vu au sujet des fonctions des grossistes qu'un de leurs attributs les plus importants 
est le financement de la distribution par I'octroi de credit aux acbeteurs, qui peuvent 6tre des 
d(5taillants, des firmes industrielles, ou d'autres grossistes. Afin de determiner dans quelle mesure 
les ventes A credit ont 6t6 un facteur du commerce de gros on a demand^ aux ^tablissements d'in-
diquer le montant de leurs ventes k credit, c'est-i-dire de toutes les ventes non r(5gl6es au comp-
tant. Bien que tous les 6tablissements n'aient pu fournir des donn6es sur leurs ventes i, credit, 
les rapports obtenus couvraient une partie considerable du commerce de gros. Les proportions 
de ventes nettes faites k credit se trouvent, de la sorte, basees uniquement sur les rapports des 
firmes indiquant qu'elles ont vendu au comptant ou qu'elles ont accord^ un certain credit. 

Comme les ventes k credit comprennent toutes les ventes non r6gl(5es au comptant, il s'y trouve 
des transactions comportant credit pour de braves pdriodes d'un fi, trente jours, de m t o e que pour 
des d(51ais plus considerables. D'aprte les rapports regus, 83-57 pour cent de tout le commerce 
de gros s'est fait k crddit, et les maisons de gros ont effectu^ sur cette base 85 • 37 pour cent de 
leurs ventes. Le chiffre des ventes k crddit varie selon les genres de commerce, mais ce n'est que 
dans un petit nombre de ces derniers que la proportion est inf&ieure & 60 pour cent. 

Emploiement dans le commerce de gros 

Les 96,737 personnes au service des etablissements de gros durant Tannfie 1930 formaient 
2-46 pour cent de tous les travailleurs remuner^s du Canada. A I'exception des Provinces 
Maritimes, la proportion observee dans chaque region economique se rapprochait passablement 
de la moyenne pour tout le Dominion, comme en fait foi le tableau IV. 

TABLEAU I V . - P O U E - C E N T D U P E R S O N N E L DU COMMERCE D E GROS (EMPLOYES E T P R O P R l f i -
TAIRES ACTIFS) PAR R A P P O R T A LA POPULATION TOTALE OCCUPfiE k U N TRAVAIL RfiMU-
N f i R f i 

Region ^conomique Pour-cent 

Canada., 

Provinces Maritimes... 
Quebec 
Ontario 
Provinces des Prairies.. 
Colombie Britannique.. 

2-46 

1-72 
2-76 
2-49 
2-38 
2-44 

Le nombre moyen des employes occupes au commerce de gros pendant Tann^e etait de 90,564, 
et la somme qu'ils ont touchee en salaires et gages s'eievait ^ $146,346,600. La remuneration 
moyenne par employe etait done de $1,616. De plus, & I'exception des Provinces Maritimes, ofl 
la remuneration moyenne a ete de $1,387, les chiffres des diverses regions economiques s'eloignent 
trfis peu de la moyenne pour le Dominion, puisqu'ils vont de $1,603 pour le Quebec k $1,685 pour 
la Colombie Britannique. 

Les plus forts employeurs dans le commerce de gros sont les marchands de gros, qui avaient 
k leur service 32,610 employes du sexe masculin et 6,574 du sexe feminin. Ce type de distribu-
teur avait done plus de 40 pour cent des employes. Venaient ensuite, par ordre d'importance 
comme employeurs, les succursales de ventes de manufacturiers, avec 12,446 hommes et 2,733 
femmes. Les dep6ts d'huiles etaient au troisiSme rang, avec 7,988 hommes et 256 femmes, suivis 
des importateurs avec 6,305 hommes et 1,602 femmes. Ces quatre types de distributeurs avaient 
& leur emploi 70,514 personnes sur un personnel global de 90,564 employes pour tous les etablisse-
ments. . . . 
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Dans I'analyse de remploiement par genre d'affaires on constate que pour le commerce de 
gros le plus grand nombre d'employ^s se trouvait dans le commerce d'^picerie et sp6cialit6s ali-
mentaires, qui comptait 9,030 hommes et 2,139 femmes. Le groupe des denr^es alimentaires 
(n.s.a.) venait ensuite avec 8,699 hommes et 1,344 femmes, le troisifeme rang 6tant occup6 par le 
groupe du p^trole avec 8,718 hommes et 664 femmes. 

C'est dans les genres de commerce dnum^r^s ci-dessous que Ton trouve le plus grand nombre 
d'employfis de sexe fgminin: 

Nombre d'employda 
de sexe f6mimn 

Epieeries et sp^cialit^s alimentaires 2,139 
V^tement et lingerie 1,399 
Denr6es alimentaires (n.s.a.) 1,344 
Machines, 6quipement et fournitures (sauf ^lectriques) 1,341 
Produits chimiques, pharmaceutiques et connexes 1,236 
Appareils et outillage 61ectriques 1,016 

De mSme qu'une forte partie du commerce de gros est fait par des maisons constitutes en 
soci6t6s par actions, on constate tgalement une concentration correspondante des employes dans 
les ttablissements constitu6s de cette fagon. Le tableau V montre la repartition des employes 
du commerce de gros selon le mode de constitution des ttablissements qu'ils servent. 

TABLEAU v.—CANADA—NOMBRE D'EMPLOYfiS, SELON LE MODE D E CONSTITUTION D E S fiTA-
BLISSEMENTS 

Genre d'organisation 

Tous 6tablissementa Maisons de gros 

Genre d'organisation Nombre 
d'em-
ploy^s 

Pour^3ent 
du total 

Nombre 
d'em-
ploy6s 

Pour-cent 
du total 

Totaux 90,564 

6,877 
3,183 

79,404 
1,100 

100 00 

7-69 
3-51 

87-68 
1-22 

48,851 

5,005 
2,652 

41,182 
12 

100 00 

10-25 
5-43 

84-30 
0-02 

Propri6taires particuliers 

90,564 

6,877 
3,183 

79,404 
1,100 

100 00 

7-69 
3-51 

87-68 
1-22 

48,851 

5,005 
2,652 

41,182 
12 

100 00 

10-25 
5-43 

84-30 
0-02 

Soci^tfe 

90,564 

6,877 
3,183 

79,404 
1,100 

100 00 

7-69 
3-51 

87-68 
1-22 

48,851 

5,005 
2,652 

41,182 
12 

100 00 

10-25 
5-43 

84-30 
0-02 

Corporations 

90,564 

6,877 
3,183 

79,404 
1,100 

100 00 

7-69 
3-51 

87-68 
1-22 

48,851 

5,005 
2,652 

41,182 
12 

100 00 

10-25 
5-43 

84-30 
0-02 ABSOciations cooperatives , 

90,564 

6,877 
3,183 

79,404 
1,100 

100 00 

7-69 
3-51 

87-68 
1-22 

48,851 

5,005 
2,652 

41,182 
12 

100 00 

10-25 
5-43 

84-30 
0-02 

90,564 

6,877 
3,183 

79,404 
1,100 

100 00 

7-69 
3-51 

87-68 
1-22 

48,851 

5,005 
2,652 

41,182 
12 

100 00 

10-25 
5-43 

84-30 
0-02 

Les 6tablissements constitu^s en compagnies emploient pres de 90 pour cent des travailleurs 
rtmun^r^s de tout le commerce de gros et environ 84 pour cent des employes des maisons de gros. 

Un autre aspect int&essant de I'emploiement dans le commerce de gros, c'est la repartition 
des erriployes selon I'importance de I'etablissement. Les donntes de ce genre ont 6t(5 prdpardes 
s6parement pour les maisons de gros et pour les autres dtablissements de gros. 

Le nombre moyen d'employds par maison de gros se place entre 9 et 10 personnes, mais les 
etablissements aux ventes de $1,000,000 ou plus par an avaient en moyenne plus de 67 personnes, 
alors que ceux dont les ventes 6taient inftrieures A $25,000 avaient une personne en moyenne. 
Dans le cas des autres 6tablissements de gros, le nombre moyen d'employ6s 6tait de 5 environ, 
mais les 6tablissements les plus importants comptaient en moyenne 40 employes alors que les 
moins considerables en avaient moins d'un par ttablLssement. Les tableaux VI et VII donnent 
la repartition des employes selon I'importance des etablissements. 

TABLEAU VI.—CANADA—MAISONS D E GROS—REPARTITION D E S EMPLOYES PAR LE C H I F F R E 
D 'AFFAIRES 

Chiffre de ventes annuelles 

Nombre 
moyen 

d'employ^s 
par 6ta-

blissement 

Pour-cent , 
du nombre 

total 
d'employ6s 

Pour-cent 
du nombre 

total 
d'^tablis-
sements 

Moins de $25,000 1-24 2-92 22-49 
i 25,000—$ 49,999 2-69 4-23 15 02 
$ 50.000—$ 99,999 4-55 8-26 17-36 
$100,000—$199,999 7-06 12-81 17-36 
$200,000—$299,999 11-66 9-74 7-99 
$300,000—$399,999 15-36 8-30 5-17 
$400,000—$499,999 . . . 19-02 7-16 3-60 
$500,000—$999,999 27-24 21-08 7-41 
$1,000,000 fit. nliis 67-69 25-50 3-60 67-69 25-50 3-60 

Tntaii* 9-56 100-00 100-00 9-56 100-00 100-00 
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TABLKA.U VII.—CANADA—AUTRES fiXABLISSEMENTS D E GROS—RfiPAETITION D E S EMPLOYES 
PAR LE C H I F F R E D 'AFFAIRES 

Nombre Pour-cent • 
moyen Pour-cent du nombre 

ChifFre de ventes annuelles d'employfis du nombre total 
par 6ta- total d'6tablia- . 

blissenaent d'employ^s semen ts 

Moins de S 25,000 0-89 6-54 38-09 
t 25,000—$ 49,999 1-71 6-90 17-95 
S 60,000—$ 99,999 2-89 8-65 15-64 
$100,000—5199,999 513 9-70 . 9-82 
$200,000—$299,999 8-24 7-82 4-93 
$300,000—$399,999 9-59 5-29 2-86 
$400,000—$499,999 11-03 4-12 1-94 
$600,000—$999.999 18-89 14-63 4-02 
$1,000,000 et plus 40-05 37-35 4-85 

Totaux 5-19 100-00 100-00 

Frais g€n6raux des maisons de gros 

Comme les frais d'exploitation des 6tablissements de gros dependent surtout de I'impor-
tance des services qu'ils offrent, les chifires pour les maisons de gros et pour les autrea 6tablisse-
ments de gros ont fait I'objet d'une analyse distincte. Meme parmi les maisons de gros on note 
des fluctuations considerables dans le cotlt d'exploitation, 6tant donnd que les diverses opera-
tions du commerce de gros diff&ent beaucoup entre eUes. 

Les frais d'exploitation des 6tablissements de gros ont declares sous les rubriques sui-
vantes des formules envoy6es k rocoasion du recensement: (a) salaires et gages des employes, 
i(b) d6penses des vendeurs (autres que les salaires, commissions ou boni), (c) loyer, s'il y a lieu, 
et (d) toutes autres d^penses (y compris les taxes, les assurances, I'eclairage, le chauffage, la 
force motrice, la livraison, les fournitures, et toutes les ddpenses non comprises ailleurs). Toute-
fois, dans les tableaux qui accompagnent le present rapport, les salaires et gages des employes 
forment la seule catiSgorie de dfipense qui soit indiqu6e s6par(5ment. Les (5tablissements de gros 
ne poss6daient pas tous suffisamment de donndes d^taill^es pour etre en mesvu-e d'indiquer de 
fagon complete leurs frais d'exploitation. Par consequent, les tableaux ne renferment des don-
n^es que pour les firmes qui ont fourni des details complets quant 4 leurs frais d'exploitation. 

Les frais d'exploitation de toutes les maisons de gros representaient en moyenne 13-48 pour 
cent des rentes nettes. Les salaires et gages des employes formaient environ la moitie du total 
des frais d'exploitation. On notera que les chiffres des frais d'exploitation ne tiennent pas compte 
des services rendus par les proprietaires activement occupes ^ leur commerce. Bien que ce 
facteur ne soit pas aussi important que dans le domaine du detail, il n'en existe pas moins plusieurs 
genres de commerce de gros oil les proprietaires forment une partie considerable du personnel. 
Bien que les proprietaires actifs aient ete invites fi, declarer le montant de leur remuneration 
s'ils touchaient un salaire fixe, on n'a pu determiner quelle part respective des sommes declarees 
il faudrait considerer comme remuneration pour services rendus et comme profits produits par 
I'entreprise. En I'absence d'une base permettant de determiner de fagon satisfaisante la remu-
neration des proprietaires, ce detail a ete omis de I'analyse des frais d'exploitation. 

Parmi les maisons de gros ce sont celles qui font le commerce de denrees de vente courante 
qui semblent accuser les frais moyens d'exploitation les moins eieves. Pour le commerce des 
tabacs, le coefficient etait 7-79 pour cent; pour le groupe "Epiceries et spdcialites alimentaires", 
8-72 pour cent; et pour le groupe "Denrees alimentaires (n.s.a.)", 8-93 pour cent. Les etablisse-
ments de gros qui font le commerce de produits sur la base d'un chargement de wagon ou plus par 
commande, tels les negociants en produits de la ferme (n.s.a.), ou en produits forestiers I'ex-
clusion du bois d'ceuvre) ont aussi des frais d'exploitation relativement peu eieves. Dans le cas 
des premiers, le coefficient etait de 10 • 10 pour cent des ventes et pour le commerce des produits 
forestiers, de 8-28 pour cent. Les negociants en charbon et coke, dont les affaires se font par 
quantites passablement fortes, avaient un coefficient d'exploitation de 10 • 14 pour cent. . 

1 0 5 8 8 - 6 
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Par contre, dans les genres de commerce oil il faut garder en stock une grande vari6t6 d'articles 
et oil les ventes portent sur certains produits particuHers, les frais d'exploitation sont proportion-
nellement beaucoup plus 61ev6s. Le commerce de bijouterie et d'articles d'optique accusait des 
frais d'exploitation ^galant 30-13 pour cent des ventes nettes, alors que le coefficient pour le 
commerce des articles de rficr^ation, de sport et de photographie 6tait de 26 -32 pour cent. Les 
frais d'exploitation pour le groupe "Ameublement et accessoires" s'dlevaient A, 25-51 pour cent 
des ventes nettes, et pour le groupe "Machines, 6quipement et fournitures", 24-79 pour cent. 
II est int^ressant de noter que les genres de commerce aux mdthodes d'exploitation peu prfis 
semblables accusent, d'habitude, k, peu pres les m&nes frais d'exploitation. Ainsi, le coefficient 
pour le commerce de quincaillerie est de 18-63 pour cent, et pour le groupe "Equipement et 
fournitures de plomberie.et chauffage", de 19-29 pour cent. 

Les remarques qui precedent ne s'appliquent qu'aux frais relatifs d'exploitation par prin-
cipal groupe commercial, mais il existe bien souvent des differences marquees entre certains 
commerces appartenant au meme groupe. Les frais d'exploitation dans le commerce des drogues 
et fournitures pharmaceutiques (ligne g6n(5rale) repr^sentaient 13-11 pour cent des ventes nettes, 
mais daiis le cas des d r o n e s et fournitures pharmaceutiques (sp^cialites), le coefficient 6tait de 
27-91 pour cent. Dans I'^picerie (ligne g6n(5rale), il 6tait de 8-21 pour cent et dans les spdcia-
Ht&, 6picerie et autre denr^es alimentaires, de 12-57 pour cent. 

Les frais d'exploitation moyens pour le groupe "Bois et matdriaux de construction" se 
chiffraient a 15-92 pour cent des ventes, mais pour les materiaux de construction, ils reprdsen-
taient 20 -62 pour cent, et pour le bois de construction et le bois ouvr6, 12 -15 pour cent. 

Frais d'exploitation des autres etabiissements de gros 

Les coefficients d'exploitation accusent des variations encore plus prononodes parmi les types 
sp(5oialis6s de distributeurs que parmi les maisons de gros. II n'y a pas heu de s'en dtonner, ^tant 
donnd que les modes d'exploitation et la nature des services offerts varient dnormdnient parmi 
les divers types de distributeurs et meme entre des distributeurs de meme type oocup6s des 
genres de commerce difE6rents. Quelques-uns des types sp6cialis6s de distributeurs agissent Jl 
commission, cette derniere dtant calculde soit sur la valeur des ventes soit sur la quantity de 
marchandises. Pour que de tels etabiissements puissent 6tre exploitds de fagon profitable, il 
faut que le coefficient d'exploitation soit infdrieur au taux de la commission. 

Les depots d'huiles, qu'on ne rencontre que dans le commerce des produits p^troliers, accu-
saient des frais d'exploitation repr&entant 15 -18 pour cent des ventes nettes. Ce chififre est ^ 
comparer avec celui de 14-73 pour cent pour les maisons de gros dans le commerce de la gazoline 
et des huiles, et avec celui de 17-92 pour cent pour les maisons de gros faisant le commerce des 
produits p6troliers en gdndral. 

Les succursales de ventes de manufacturiers accusaient un coefficient moyen d'exploitation 
4gal d. 10-38 pour cent du ohiffre d'affaires. Le plus faible coefficient pour ce type de distribu-
teur (Stait de 2-95 pour cent dans le commerce des tabacs et produits du tabac et la plus forte, 
de 19 • 73 dans le commerce d'ameublement et accessoires. 

Les courtiers avaient le faible coefficient d'exploitation de 1-83 poiu* cent de la valeur des 
commandes exdcutees. Ce sont les courtiers en bois et matdriaux de construction, qui, avec un 
coefficient de 7-09 pour cent, ont accuse les frais d'exploitation les plus dlevds pour ce type de 
distributeur. 

Les frais d'exploitation des marchands S, commission ont reprdsente en moyenne 2-94 pour 
cent des ventes nettes. Mais ce faible coefficient 6tait dH principalement & I'influence des chiffres 
du commerce des produits de la ferme, particulierement celui des grains. Si Ton ne tenait pas 
compte de.ce genre de commerce, le coefficient moj'en pour les autres marchands i commission 
serait d'environ 5 pour cent. 

Les frais d'exploitation des agents accusent des variations considerables. Le coefficient 
pour les agents d'exportation etait de 1-91 pour cent en moyenne; il variait entre 0 -13 pour cent 
dans le commerce des produits de la ferme (n.s.a.) et 13-81 pour cent dans celui des dem-ees ali-
mentaires (n.s.a.). Les agents d'importation accusaient un coefficient d'exploitation reprdse-
tant 6-79 pour cent des ventes mais dans leur cas I'ecart allait de 0-92 pour cent pour les pro-
duits de la ferme (n.s.a.) 26 - 37 pour cent pour les appareils et I'outillage electrique. Les agents 
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de manufacturiers, qui constituent le type le plus important de distributeur de ce genre, avaient 
un coefficient de 5-96 pour cent. Le plus bas 6tait de 2-86 pour cent pour le commerce des 
tabacs et le plus 61ev(5, de 16-95 pour cent, pour le commerce des denr^es alimentaires (n.s.a.). 
-Les frais d'exploitation des agents vendeurs atteignaient un coefficient moyen de 6-73, le coeffi-
cient le plus 61ev6 pour ce type de distributeur 6tant 16 • 24 pour cent pour le commerce des den-
r6es alimentaires (n.s.a.). 

Les frais d'exploitation des entrep6ts de magasins en chaine repr^sentaient 4-75 pour cent 
de la valeur des marchandises livr^es. Les coefficients 6taient de 4-66 pour cent pour le groupe 
"Produits chimiques, pharmaceutiques et connexes"; 9-23 pour cent pour le v^tement et la 
lingerie; 10-80 pour cent pour le groupe de marchandise g<5n6rale; 3-54: pour cent pour I'^pice-
rie et sptfcialit^s alimentaires, et 5-08 pour cent pour les tabacs et produits du tabac. 

Les dchanges de films de cinema repr&entent un type exceptionnel de distributeur en gros, 
vu que le n(5goce de ces 6tablissements consiste ^ assurer aux 6tablissements de cinema un approvi-
sionnement constant de nouveaux films en location, et leurs recettes consistent presque ent ice-
ment en loyers de films. Les frais d'exploitation des ^changes de films repr^sentent 25 • 38 pour 
cent de leurs recettes brutes. 

Capitaux engages dans le commerce de gros 

La valeur des capitaux engages dans le commerce de gros S, la fin de 1930 se chiffrait 3, $759,-
439,500 pour tous les types d'etablissements. Les capitaux des maisons de gros s'61evaient S, 
8422,513,200, soit 38-0 pour cent de la valeur des ventes, et les capitaux des autres dtablissements 
de gros se chiffraient b. $336,926,300, soit 15-2 pour cent des ventes. Les capitaux engages 
comprenaient la valeur d'inventaire des marchandises et fournitures, I'argent en espfice et les effets 
commerciaux, ainsi que la valeur des biens detenus en toute propri(5t6. La valeur des marchan-
dises en mains pour revente 6tait le seul d6tail du capital d6clar(5 s6par6ment. Les maisons de 
gros ddtenaient des stocks d'une valeur de $297,221,100, soit 39-7 pour cent des capitaux engages. 
La valeur des stocks des autres 6tablissements de gros 6tait de $129,416,400, soit 38-4 pour cent 
des capitaux immobilises. 

A I'occasion du recensement partiel des 6tablissements de commerce effectu6 en 1924, on 
s'dtait procure au sujet des capitaux engages des dorm6es tombant sous les rubriques suivantes: 
(a) argent en caisse et dans les banques, (b) marchandises en mains, (c) comptes dus, (d) mobi-
liers et agencements, (e) outillage de livraison, et (f) effets immobiliers. Bien que tous les 6ta-
blissements de gros n'aient pas soumis de rapport pour le recensement de 1924, les r(5sultats 
obtenus i cette 6poque sont encore int(5ressants en tant qu'ils indiquent la proportion des capitaux 
relev(5e sous chacune des rubriques susdites. Les pourcentages pour tous les €tablissements de 
gros recens(5s sont montrds dans le tableau VIII. 

TABLEAU V I I I . - C A N A D A - L A D I S T R I B U T I O N P R O P O R T I O N N E L L E DU CAPITAL D E S fiTABLISSE-
MENTS D E GROS, 1923 

I t em Pour-cent 

Argent en caisse et dans les banques. 
Marchandises en mains 
Comptos dus 
Mobiiiers et agencements 
Outillage de livraison 
Effets immobiliers 

Capital, total 

39-3 
36-8 
2-9 
1-3 

15-9 

1000 

II est int&essant de noter la relation 6troite qui existe entre les chiffres de 1924 et ceux de 
1930 en ce qui concerne la proportion du capital global que repr&entait la valeur des stocks. En 
1924, les marchandises en stock formaient 39-3 pour cent du capital global, comparativement k 
39 • 7 pour cent pour les maisons de gros et 38 • 4 pour cent pour les autres 6tablissements de gros, en 
1930. II est impossible de savoir si les autres details des capitaux engages 6taient r^partis dans 
les mdmes proportions en 1924 et en 1930. 

10688-5i 
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Pour le commerce de gros tout entier, les plus fortes immobilisations de capitaux sont indi-
qu6es pour le groupe du p(5trole et d6riv6s dans lequel $131,770,800 (Staient engages et dont les 
•ventes se chiffraient k $220,375,500. Lea capitaux placds dans le groupe "Machines, ^quipement 
et foumitures (sauf 61ectriques)" venaient au second rang, avec S88,563,000. Le groupe "Epi-
ceries et sp(5oiaIit(5s alimentaires" se classait troisieme avec un capital de $87,064,400, ses ventes 
atteignant $463,007,200. Venaient ensuite, en quatrifime et cinquiSme places, au point de vue 
des capitaux engages, les groupes "Vfitement et lingerie" et "Produits de la ferme (n.s.a.)", avec 
$62,366,500 et $52,436,800 respectivement. 

Parmi les maisons de gros, le commerce d'(5piceries de spcSoialitds alimentaires prenait le pre-
mier rang avec des capitaux de $65,667,800. Venaient ensuite le groupe "Vetement et lingerie" 
avec $55,213,500, le groupe "Machines, 6quipement et outillage (sauf 61ectriques)" avec $51,-
090,800, le commerce de quincaillerie, avec $42,666,300, et celui des denr^es alimentaires (n.s.a.), 

,avec $35,925,900. 

Continuity de proprifite 

Les 6tablissements de gros, pris dans leur ensemble, manifestent une plus grande long6vit6 
que les ^tablissements de detail. Le taux de mortality soit parmi les ddtaillants, soit parmi les 
grossistes, ne peut toe d6termin(5 au moyen des donn6es du recensement, vu que ces derniferes ne 
s'appliquent qu'aux dtablissements qui etaient en exploitation en 1930. Le nombre d'dtablisse-
ments qui peuvent avoir fait leur d^but ou change de propridtaires H une 6poque quelcbnque avant 
1930 est inconnu. N(5anmoins, il est significatif que 52 07 pour cent seulement des magasins 
de detail sur lesquels on possede des donnfies avaient 6t(5 exploitds par les memes propridtaires 
pendant plus de cinq ans, comparativement 64 • 34 pour cent pour les maisons de gros et 64 • 38 
pour cent pour les autres 6tablissements de gros. 

Les proportions de maisons de gros, par p6riode d'existence continue, sont k peu pr6s les 
m§mes dans les diverses regions <5conomiques que pour le Canada tout entier, sauf les Provinces 
Maritimes et la Colombie Britannique. Celles-1& avaient une plus forte proportion d'6tabUs-
sement exploit^s par les m t o e s propri(5taires pendant plus de cinq ans, tandis que dans la Colom-
bie Britannique la proportion 6tait plus faible. Dans les Provinces Maritimes, 73 • 48 pour cent 
des maisons de gros avaient exploit^es par les mfimes propri6taires pendant plus de cinq ans, 
tandis qu'en Colombie Britannique le pour cent de ce groupe n'6tait que de 57-50 . Les Pro-
vinces Maritimes avaient en outre la plus forte proportion de maisons de gros exploitdes pendant 
plus de 21 ans par les mgmes proprifitaiies. Le pour cent pour les Provinces Maritimes 6tait de 
23 • 62, comparativement A, 12-30 pour le Canada et 7 • 78 pour la Colombie Britannique, qui avait 
la plus faible proportion de firmes dtablies depuis longtemps. 

Ventes par categories de marcliandises 

Outre les ventes globales nettes de chaque iStablissement de gros, on s'est efforcd d'obtenir 
les chiffres de la valeur des ventes pour chaque categoric de marchandises vendue par les 6tablisse-
ments recens(5s. On avait m^nag^ sur les formules de recensement un espace permettant de 
declarer les ventes de 90 categories principales de denrdes et de plus de 150 denr6es partiouliSres." 
Toutes les firmes ne'reinvent pas leurs ventes par categories de denr6es, de sorte qu'il a (5t6 unpos-
sible d'obtenir le detail complet des ventes nettes par denr^es. Pour cette raison il a fallu cr^er 
le terme "couverture^eid; marchahdises". Les proportions indiqudes d ^ le tableau sous la 
rubrique "couverture en marchandises" indiquent jusqu'fi, quel point on a decompose par denr(5es 
les ventes nettes pour chaque genre de commerce. . Bien que certaines firmes aient en mesure 
de foiu-nir leurs chiffres de vente pour leurs principales categories de marchandises, elles n'ont pu 
dormer de details permettant d'effectuer un sous-classement. II a done fallu, dans les tableaux 
de recapitulation, donner les chiffres des ventes par denrees pour les seules categories princi-
pales de marchandises indiquees ci-aprSs. 
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TABLEAU I X . - V E N T E S PAR CAT^IGORIES D E MARCHANDISES ' 

(Les rentes sont indiqu^es en milliers de dollars) 

Ixix 

Marchandises Maisons 
de gros 

Autres 
itablisse-

ments 
de gros 

Ventes totales, dSclarfies par marchandises 

Breuvages alcooliques (bifire, vins, spiritueux, etc.) 
Automobiles et camions, neufs et usages. 
Materiel automoteur, pieces de rechange et accessoires (excepts pneus et chambres k air) 
Produits de la boulangerie (tels que gfiteaux, biscuits, biscottes, etc.) 
Equipement et fournitures pour salons de coiffure et de beauts, non sp6cifi€s ailleurs.... 
Livres imprimis, magazines et journaux.. : : 
Brique, tuile, terre cuite et autrea produits de I'argile;.. .• 
Mat^riaux de construction, non claMifi^s ailleurs (tels que planche murale, toiture, etc.) 
Ouvrages en m^tal dans la construction (tels que escaliers de sauvetage, cages d'ascenseur, grilles, 

ouvrages dScoratifs de m^tal, e tc . ) . . . . 
Pierre & batir, ardoisc et produits en b6ton 
Appareils et fournitures photographiques (cc „ _ 
Conserves alimentaires (y compris conserves de fruits, legumes, poissons, viandes, etc.) 
Ciment, chauxet plfttre. 
Produits chimiques, industriels et lourds (y compris go.udron et tous les autres produits synth6-

tiques chimiques o^aniques). ; 
Produits chimiques, raffin^s, et/ou d^rivfe {tels queexplosifs, t^r^benthine, poudres k polir, disin-

fectant en vrac, insecticides, encres d'imprimerie, etc.) 
Porcelaine, v'errerieet f a i e n c e ; . . . . . . . . . . . . . . . . . . . . . . . . . ; i •. . 
Cigares, cigarettes et tabacs (excepts tabac en feuilles). 
Vfitement et!lingerie, hommes et garcons (comprenant habits pour hommes et gar^ons, paletots 

(excepts paletots en fourrure), vfitements de travail, chapeaux et casquettes, et toute autre 
lingerie pour hommes et garcons, excepts les chaussures) 

Vfitement, femmes et enfants (comprenant costumes, manteaux et robes pour'femmes et filles, 
modes et'fournitures pour modistes: -bonneterie: linge pour enfants et bibfis; et tout autre linge 
pour femmes et filles, excepts chaussures et fourrures) . . .-. . . . .•.. . . . . . . . . . . . . . . . . . . . . . . . 

Charbon (anthraciteet bitumineux) et coke.. . . 
Confiserie et liqueurs douces . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
Produits laitiers et ceufs . . . . . . . . .•. .•. . . . .•.•. .•. .•. . . . . .•. . . .•. .•. . . . . . . .•. .•.•.•.•. . . . . . . . 
Drogues et fournitures pharmaceutiques. (comprenant produits chimiques, produits pharmaceuti; rs, midecines brevetfies, articles en caoutchouc et lee articles divers, non claesififis ailleurs). 

ndises sSches, non classiflSes ail leurs. . . . .• . . . . . .•.. . . . . . . , . . . . . , . . . . . . . ^. 
Appareils, €quipement et foiirnitures ilectriques, (comprenant batteries, moteurs,- ginirateurs. et 

contrfileurs, appareils ; 61ectriques matiriaux et garnitures il^ctriques de construction inti-
rieure, fournitures d'6clairage et de force motrice'et tous autres appareils et fournitures 61ec-

• triques).;.. ' . . . . ' .•. . . . .-.. ..-..•.. ...•.•... .•.-.•..•..•.....•. .-. .•.-. . . . . . . . . - . ' . ; 
Produits de la ferme, non spficififis ailleurs .(tels_quecoton.brut^ 
Provende, milang^e et autre •. •. ^ 
Engrais et matiriaux h engrais... 
Poisson et autres produits de la mer, frais et priparis 
Denrdes alimentaires, non spicifi^es ailleurs (tels que 6corce de citron, cerises, noix de coco pri-

-parie, pectine de fruit, miel, malt, produits de I'irable, etc.) 
Fruits'et legumes, frais et sichis .'. '..."...' ; '..'!..'.... 
Ameublement de maison. . ; r.-. 
Meubles et garnitures de bureau et d'icole' (comprenant ceux de magasin et d'iglise) 
Pelleteries, appr6t6es, et v6tement'de f o u r r u r e . . . . . . . . . ' . ; ' . . . . v . .'.."..• ; .-i 
Pelleteries, brutes et non ouvries.. — , • • — 
Verres k v i t r e s—' •....'. : . ' . ' . . . . . . . ' . . ' . . . . ' " . 
Ciriales (comprenant bl6; avoine, mais,. orge, lin, seigle, etc.). : . . . 
Epiceries (comprenant les'c6r4ales pr6par6es, farine, riz; cafi, th6,'cacao et chocolat; extraits et 
. fipices; lioix, toutes sortes; saindoux, succidanis du saindoiix et graisses; cdmichons; conser-

ves, gelies, marmelades, sauces et vinaigre; Sucre, mfilasseetsirops; etc.). 
Quincaillerie (comprenant ferronnerie de construction, quincaillerie'de ray6ns,fereohneriel6urde, 

outils et coutellerie, etc.) ; ..r . . . . . . ; . . . . 
Foin et paille . : . . . ^ . . . . •.' \ . 1 .". . \ — 
Peaux •. ; .'.,. .•.. .• • ' .;•.. .•.;. . .•.. . .•.. .•; 
Chevaux , '. . . . . . ' 
Articles de manage (comprenant tapis, carpettes, linoleums et toutes autres garnitures de planchers 

objets d'art; tableaux; balais et brosses, etc.). , . . . 
Fer et acier et leurs produits, non spficifi^s'ailleurs (y compris produits de fer et'acier laininis; fdnte 

en gueuse; ferraille de fer et d'acier, coulages et forges brutes; tuyaux et tubes de fer et d'acier* 
fil de fer, cable m^tallique, toile mitallique et cl6ture) .•..:..•..••:... 

Bijouterie, argenterie, horloge8, montres, m6taux prficieux et pierres pricieuses 
Rebuts, dichets et objets au rancart ; . . . . . . : : 
Cuir, dicoupages decuir et accessoires decordonnerie. . .. 
B6tail ( i I'exclusion des chevaux) 
Billots, poteaux, pieux, traveraes, bois de pulpe et bois de corde ^ 
Valiserie, harnacherie et sellerie et tous autres articles en cuir, non classifies ailleure.-
Bois d'cEuvre, brut, rabot i et fini.- .• -. 
Machinerie, iquipement et fournitures, industriels'(sauf ilectriques) (comprenant machinerie'de 

' construction; machinerie de mine., carri^re et pompage; ^machinerie de force motrice; machi-
nerie textile; machines-outils ( i moteur); courroies, boyaux, garnitures e t articles mScani-
ques en caoutchouc; accouplementa,- valves et sp6cialit6s: cable,' cordage et ficelle; et toute 
autre machinerie, 6quipement et fournitures industrielles et scientifiques, non classifies ail-
leurs) ' . ; . . ! •..'... • ' . . ; ' 

Machinerie, iquipement et fournitures pour fermes et jardins -. 
'Viandes et produits connexes, frais et prepares '...' . ' . . . 
Instruments de musique, accessoires et pieces ditachdes (excepts les r a d i o s ) . . . . ; . . 
M6taux non-ferreux (aluminium, cuivre, plomb, itain, zinc, minirales mfitalliques, lingots, barres 

blocks, plaques, tuyaux et tubes, formes, feiiilles, lil nu, coulages et autres m^taux lion-fer-
reux, excepti les m€taux pr^cieux, les alliages et les substances d'mliages de fer 

(>) 9 6 1 , 3 4 4 (1 ) 2 , 0 8 5 , 6 8 9 

1 , 3 9 5 
5 , 3 0 0 

1 7 , 0 9 7 
2 , 8 9 4 

7 2 8 
8 , 0 1 6 
2 , 6 2 0 
5 , 0 1 5 

8 6 , 7 0 3 
5 4 , 2 5 2 
1 0 , 7 0 1 
1 1 , 0 6 8 

2 1 2 
1 , 1 8 4 
4 ; 5 6 7 

' 6 , 5 8 7 ; . 

3 3 6 
8 2 6 
9 9 8 

2 2 , 4 7 3 
3 , 8 1 5 

• 1 , 0 5 9 
1 , 0 7 9 -
9 , 8 5 0 

2 3 , 7 8 9 
1 5 , 5 9 3 

5 , 8 8 9 12,18at 

4 , 5 8 3 
' 6 , 4 8 2 
4 1 , 2 3 8 

1 2 , 2 6 1 
' 2 , 8 0 t f 
6 9 , 1 1 5 

1 3 , 6 6 1 1 1 , 5 8 9 ^ 

• 1 1 , 5 0 2 
4 9 , 9 0 9 . 
1 5 , 6 9 4 
6 1 , 1 9 6 

1 5 , 2 7 2 
1 9 , 9 6 5 
1 5 , 2 9 5 
5 3 , 3 1 9 , ' 

1 7 , 9 6 1 
3 , 4 3 9 

7 , 7 6 7 
3 , 4 1 5 

1 7 , 9 8 2 

2 5 8 
3 , 4 5 4 
1 , 0 8 1 

1 4 , 0 4 8 

3 , 6 4 8 -
88,121' 

, • 5 0 4 
1 , 0 5 6 

• 9 3 9 
• 7 , 6 6 9 

' ' 4 , 9 9 3 
' . . 9 , 3 1 8 

. 1 0 2 , 3 7 5 

2 8 . 3 1 9 
•• ' 1 , 4 1 9 
. . - , 3 , 8 1 7 

• ' ^ 2 8 5 

1 0 , 5 8 5 

1 8 , 5 3 1 
1 0 , 1 1 9 

3 , 8 0 3 
4 , 4 5 1 

4 6 8 
7 , 5 6 7 
1 , 5 1 3 

1 2 4 , 5 6 6 

3 0 , 6 1 3 
- ' 8 , 2 1 5 

7 4 , 2 3 8 
9 0 0 

3 , 2 2 5 

9 6 , 1 8 0 
..6,.79_6 
8 , 3 1 8 
3 , 2 4 1 
3 , 1 5 ? 

- 2 , 9 0 4 
- 5 0 , 3 0 3 

4 , 1 6 3 . 
1,011 

• .1,021: 
. 7 , 2 1 4 

- 4 7 2 : 
5 1 4 , 3 3 5 

1 2 2 , 9 2 6 -

. 8 , 1 8 7 
7 4 4 

2 , 6 0 4 
9 4 2 

-' 9 , 6 1 8 ' 

4 0 , 0 6 1 
4 , 7 1 5 

1 9 7 
7 , 4 1 0 

7 5 , 6 7 5 
2 , 9 0 6 

' ; 6 9 9 
, 2 6 , 5 1 0 

5 9 , 5 9 5 
1 9 , 8 1 9 
1 1 , 3 9 3 

M , 3 7 8 : 

3 3 ( 1 0 1 , 
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TABLEAU I X . - V E N T E S PAR CATf iGORIES D E M A R C H A N D I S E S - F i n 

(Les ventes sont indiqudes en milliers de dollars) 

Marchandises Maisona 
de gros 

Autres 
^tablisse-

ments 
do gros 

Min^raux non-mStalliques, bruts, et leurs produits, non c to i f iSa ailleura 
NouveautSs et bibelots 
Machines et outillage de bureau et de magasin 
Huiles, animales et v^g^tales 
Articles d'optique 
Peintures, vernis, laques, ^rnaux, etc 
Papier, d'emballage, A livres, de tenture, carton, etc 
Articles en papier (y compris boltes, sacs, coupes, plats, serviettes, napperons, patrons, etc.) 
P too lee td^ r iv^s 
Etoffes 4 la piSce, toutes sortes 
Produits des ateliers de tourbage du bois. . . : 
Equipement et fourniture de plomberie et de chauffage 
Jeux de radio, pieces et accessoires • 
Glaci^res m6caniques (pour le manage et le commerce) 
Articles en caoutchouc, non classifife ailleurs 
Sable, gravier et pierre concass^e 
Marchandises de seconde-main, toutes sortes 
Qraines de semence (grande culture et jardin), bulbes et produits des p^pinidres (comprenant les 

fleurs couples) 
Tdlerie 
Chaussures de tout genre (comprenant chaussures en caoutchouc) 
Soie gr^ge 
Savons Qjour le manage et la toilette) et preparations de toilette 
Articles de sport (comprenant armes et munitions) 
Papeterie et foumitures de papeterie 
Equipement et foumitures pour chirurgien, dentiste et hdpital 
Produits textiles, non classifies ailleurs (tels que sacs, rognures, d6chets et torchons, etc.) 
Pneus et chambres i air 
Tabac, en feuilles 
Articles de toilette 
Jouetaet jeux 
Tracteurs, neufs et usages 
Produita du boia, non claaaifies ailleurs 
Laine brute 
Files, toutea sortea 
Groupes divers de marchandises 
Marchandises non specifiees, autres que denr^es alimentaires (commerce des 6piceries et speciali-

t y alimentaires seulement) 

.1,455 
7,981 

656 
748 

2,704 
3,548 

12.890 
4,574 
8,763 

34,792 
1,068 

10,884 
11.891 

512 
107 

1,362 
2,006 

6,265 
341 

10,349 
16 

9,892 
4,217 
2,853 
3,780 
1,293 
3,568 

445 
1,168 
1,692 
6,565 
3,161 
2,509 

395 
4,832 

3,023 

3,874 
6,824 

797 
1,772 

142 
12,413 
62,774 
2,798 

202,683 
61,849 

1,768 
16,805 
17,238 
5,545 
1,529 

288 
130 

1,253 
11,320 
20,969 

641 
12,889 
3,569 
3,494 

715 
2,275 

17,880 
209 

1,339 
330 

6,592 
15,822 
1,337 
6,330 
1,448 

978 

(0 Les faibles differences entre les sommes des divers i tem et les totaux sont dues 4 ce que les chiffres sont donnes & un 
mille prSs seulement. 

Les chiffres paraissant aprfes les classifications dans le tableau IX sont ceux des ventes que les 
dtablissements de gros ont mentionn^es pour ces lignes. Les valeurs donn^es ne repr^sentent 
pas n^cessairement la distribution ou consommation rfelle de ces denr^es au Canada. Les raisons 
pour lesquelles les chiffres des 6tablissements de gros ne peuvent servir a, cette fin ont d6j&. 
donn^es, mais il est peut-etre bon d'y revenir. Le tableau IX indique que la denr^e dont le chiffre 
est le plus 61ev6 est le grain, pour lequel les maisons de gros d^clarent des ventes de $9,318,000 et 
les autres ^tablissements de gros, des ventes de $514,335,000. 

L'examen des tableaux d^taill^s des denr^es pour le Dominion, montre que du total des 
ventes de grain d^clar^es, soit $523,653,000, pas moins de $514,624,000 sont a'u credit d'6tablisse-
ments faisant le commerce de produits de la ferme (n.s.a.) Les types les plus importants de mar-
chands de gros dans ce commerce, au point de vue de la valeur des ventes, sont les suivants: 

Marchanda exportateurs 
Courtiers 
Agences cooperatives de ventes. 
Eievateurs de ligne 

.$ 102,756,000 
67,808,000 

. 159,483,000 

. 121,765,000 

Sauf en ce qui concerne les marchands exportateurs, qui sont g^n^ralement des agences 
sp5cialis<5es dans la sphere de I'exportation, les types mentionn& plus haut, comme aussi d'autres 
6num6r^s dans les tableaux des denr^es, prennent part 3, toute ime s6rie de transactions inter-
m^diaires tout en s'occupant de vendre aux acheteurs ultimes au Canada ou aux acheteurs stran-
gers. Par exemple, des courtiers peuvent effectuer des ventes pour les marchands exportateurs, 
les SMvateurs de ligne, les marchands ^ commission ou d'autres Stablissements. Pour cette 
raison, il existe une somme considerable de chevauchement dans les ventes dSclarSes dans ce 
commerce partioulier et le total des chiffres n'indique pas la valeur rSelle des denrSes finaleinent 
distributes. ' 
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Bien que la valeur des ventes dans certaines lignes tende d^passer la valeur r^elle dea mar-
chandises distributes, dans d'autres lignes les valeurs ddclartes sont considtrablement inftrieures 
S. celles des marchandises mises en usage durant I'annte. On trouve un exemple de cette tendance 
dans le eas des meubles. Dans le tableau prtctdent, on verra que la valeur des ventes de meubles 
s'est <Slev6e a. $504,000 pour les maisons de gros et k $4,163,000 pour les autres ttabiissements de 
gros. Ces totaux sont considtrablement au-dessous de la valeur des meubles distributs au 
Canada par toutes les agences durant I'annte 1930. La difference dans ce cas est due au fait que 
les produits des fabriques de meubles au Canada sont vendus en grande partie direotement aux 
magasins de detail et une faible proportion seulement passe par les 6tablissements de gros. Lea 
chiffres des tableaux de denrtes ne mentionnent que cette partie de la production vendue par I'en-
tremise des ttablissements de gros. 
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CANADA AND THE PKOVINCES—Standard Summary of Wholesale Facts, 1930 

CANADA ET LES PROVINCES—Princlpaux falts d u commerce de gros, 1980 

CANADA 

Maritime 
Provinces 

Provinces 
Mari times 

Quebec 

Quebec 
Ontario 

Prairie 
Provinces 

Provinces 
des 

Prairies 

British 
Columbia 

Colombie 
Britan-
nique 

(') 10,370,786 1,009,103 2,874,255 3,431,683 2,353,529 694,263 

2-46 1-72 2-76 2-49 2-38 2'-44 

13,140 869 2,932 3,938 
241,336,100 

4,272 1,129 
$ 759,439,500 44,219,000 192,723,200 

3,938 
241,336,100 218,925,100 62,236,100 

$3,325,210,300 157,989,400 904,795,500 1,013,767,400 995,757,900 252,900,100 

$1,111,319,200 75,110,400 355,618,100 387,550,300 195,598,400 97,442,000 

75^364 4,686 21,951 25,134 17,690 5,903 
15,200 974 4,220 6,021 2,869 1,116 

$ 146,346,600 7,847,700 41,958,100 51,094,700 33,622,100 11,824,000 

$ 1,616 1,387 1,603 1,640 1,635 1,685 

69-3 68-6 68-0 . 61-6 35-7 58-0 

11-4 8-2 14-7 111 9-5 7-1 

12-7 11-8 101 8-3 22-1 21-4 

10-3 8-4 4 . 4 10-6 230 7-0 

6-3 3-0 2-8 8-4 9-7 6-5 

41-6 30-7 320 31-5 67-4 40-7 

110 0-3 20-1 13-2 3-7 13-9 

13-4 13-8 20-4 15-4 7-1 11-O 

25-4 40-2 21-8 30-5 23-1 21-9 

8-6 15-0 5-7 9-4 8-7 11-6 

1-3 1-5 1 1 1-5 1-0 1-3 
2-5 2-2 2-5 2-9 1-6 2-8 
5-7 7-6 5-0 6-2 5-2 5-9 

11-3 15-3 10-3 12-4 9-9 10-7 
8-9 11-7 7-8 9-6 7-9 9-9 
8 1 15-4 6-4 9-4 7 0 5-9 
7-4 13-8 6-2 7-2 7-1 8-3 

23-2 \ 20-0 • 24-3 30-7 I 
31-6 f 32-5 40-7 26-6 29-6 / 55-2 

T o t a l P o p u l a t i o n — P o p u l a t i o n t o t a U . . 

Hatio of wholesale workers (employees 
and active proprietors) to t o t ^ gain-
fully employed—ftoportion d'emplo-
yfes de pros (employfis et proprifitaires 
aetifs) dans le total des employes re-
munferfes 

Number of establishments—Nombre 
d'^tablissements 

Capital invested—Capital engM«. 
Total sales, wholesale trade—Total des 

ventes, commerce de gros 
Total sales, wholesalers proper—Total 

des ventes, maisons de gros 
Number ot employees—Nombre d'em-

ployds— 
Male—Hommea 
Female—Femmes 

Salaries and wages of employees—Salai-
res et gages des employfes 

Average annual salary per employee— 
Smaire annuel moyen par employ6 

Proportion of total sales of wholesalers 
—Proportion de toutes les 

maisons de gros par— 
establishments — Unit& Single-unit 

simples 
Two-unit establishments—^Magasins 

multiples—deux unitfe 
Three to five unit establishments— 

Magasins multiples—trois & cinq uni-
tfa 

Six to twenty-five unit establishments 
—Magasins multiples—six & vingt-
cinq unites 

Over twenty-five unit establishments— 
Magasins multiples—plus de vingt-
oinq unitfe 

Proportion of total sales of other whole-
salers by—Proportion de toutes les 
ventra d'autres . ^tablissements de 
gros par— 

simples 
Pwo-unit establishmentE 

multiples—deux unites. 

Magasins multiples—trois fk cinq uni-
t& 

cinq unites 
) ver twenty-five unit establishments 

Magasins multiples—plus de vin( 
cinq unit^ 

proper by—Proportion de toutes les 
ventea de maisons de gros par— 

Establishments having sales of 
than $25,000 annually—Etabli 
ments dont les ventes sont de m 
de 125,000 annuellement 

$ 25,000-$ 49,999 
$ 60,000—$ 99,999 
$100,000—$199,999 
$200,000—$299,999 
$300,000—$399,999 
$400,000—$499,999 
$500,000—$999,999 
Over $1,000,000—Plus de $1,000,000.... 

( ' ) Includes Yukon and Northwest Territories." 
(1) Indus Yukon et Territoires du Nord-Ouest. 
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CANABA AND THE PROVINCES^Staii i lard Summary of Wholesale Facts, 1930-Con. 

CANADA ET LES PBOVINCE^Pr lncIpaux h i t s dii commerce de gros, 1930^Fin 

• — • ' C.\'NADA 

Maritime 
Provinces 

Provinces 
Mari times 

Quebec 

• Quebec ; 

Ontario 

Prairie 
Provinces 

Provinces 
- d e s 

Prairies 

British 
Columbia 

Colombia 
Britan-
nique 

Proportion of total-sales of other whole-
sale establishments by—Proportion 
de toutes Im verites des autres 6tar 
blisscments de gros "par— 

Establishments having sales of less 
than $25,000 annudly—Etablisse-
ments dont les ventes sont de moins 
de $25,000 annuellement 

Proportion of total-sales of other whole-
sale establishments by—Proportion 
de toutes Im verites des autres 6tar 
blisscments de gros "par— 

Establishments having sales of less 
than $25,000 annudly—Etablisse-
ments dont les ventes sont de moins 
de $25,000 annuellement i-7 

i 
1-7 0-8 . 0-7 3 1 1-5 

$ 25,000—$ 49,999 ' 2-3 4-6 1-8 2-3 2-5 2-8 
7-5 3 1 

6 0 
4-8 2-9 6-8 

$100,000—$199,999 5-0 7-3 
3 1 
6 0 6-6 3-1 7-3 

$200,000—$299,999 4-3 9-5 4 0 5-2 2-5 ••8-1 
$300,000—$399,999,. • 3-6 • 5-7 •4-2 4-4 1-8 5-7 
$400,000—$499,999 3-2 7-5 3-3 4-1 2-1 2-2 
$600,000-$999,999 .-. 
Over $l,000,000-PIus de $1,000,000.,, 

10-4 
65-6 } • 56-2 

• 11-0 
66-8 

' ' t ' 

120 
69-9 

8-3 
• 73-7 } 65-6 

CANADA AND THE PROVINCES—Prlnelpal Statlstlcs for Wholesale Trade, 1930, 

CANADA ET LES PROVINCES—Statlstlques principales du commerce de gros, 1930 

Capital 
i ! Num- Num- 1 Net Sales . Stocks on , invested , 

ber ot ber ot 1 — hand', end (including -
I estab- em- Salaries Ventes nettes of year stocks' on 
i lish- ployees a n d w ^ e s :(1930) .(at.cost) hand). 

.Province 
, . Jropu-

lation 
ments 

Nom--' Salaires Per cent Stocks en Capital. 
engag6 . . (1931) Npm- bre et gages, „ Amount of total mains H la 
Capital. 
engag6 . . (1931) 

bre d'em- ~ i" • . . — . fin de (incliis 
d'fita- ployfis Montant Pour- I'annfee stocks en 

' . • ,blisse- ! cent du (pri* "'mains) 
•ments i"' - total coiitant) 

"'mains) 

1 J 
' •• • P $ $ $ 

Prince Edward Island—He • • ' 

du Prince-Edouard 88,038 61 : 313 354,600 13,533,300 6-41 1,108,700 • 1,994,500 
Kova Scotia—Nouvelle-', 

2,6i2 3,503;8d0 - Ecosse •.•. - 512,846 ••• 420 2,6i2 3,503;8d0 71,616,200 2-15 7,298,900 ' 22,802,000 
New Brunswick—Nouveau-

Brunswick 408,219 388 2,825 3,98^300 "2,839.900 2-19 8,194,200 19,422,500 
Quebec-QuSbeo , 2,874,255 2,932 26,171 41,958,100 904,795,500 27-21 82,285,800 192,723,200 
Ontario 3,431,683 3,938 31,155 51,094,700 1,013,767,400 30-49 94,487,200 241,336,100 
Manitoba 700,139 1,307 • 9,362 15,490,600 669,076.000 20-12 28,561,500 90,450.700 
Saskatchewan 921,785 1,659 5,441 8.393,300 137,112,000 . .4-12 24 .•209,300 59.668,800 
•Alberta ; • 731,605 1,306 5,756 9,738,200 189,569,900 .5-70 23,560,400 68.805,600 
British Columbia—Colom-

5,756 189,569,900 

62,236,100 . bie Britannique 694,263 - 1,129 7,019 11,824,000 252,900,100 7:61 27,515,100 62,236,100 

CANADA '.. (1)10,376,786 13,140 90,564 146,346,600 S,325,«10,300 100-00 297,221,100 759,439,500 

CANADA AND THE PROVINCES—Principal Statistics for Wholesalers Proper, 1930 

CANADA ET LES PROVINCES—Stetistlques principales des maisons de gros, 1930 

Prince Edward Island—He i i 
du Prince-Edouard 88,038 28 ' 209 219,000 5,455,000 0-49 615,600 1,132,300 

Nova Scotia — Nouvelle-
Ecosse 512,846 217 1,700 2,279,100 39,498,500 3-55 5,307,000 14,629,800 

New Brunswick-Nouveau-
1,700 39,498,500 14,629,800 

Brunswick 408,219 165 1,604 2,148,900 30,156,900 '2-71 4,388,900 9,423,800 
Quebec—Quebec • 2,874,255 .1,479 15,253 22,963,-300 355,618,100 32-00 49,923,500 121,368,800 
Ontario 3,431,683 2,004 17,189 27,101,600 387,550,300 . 34-87 55,674,600 145,948,600 
Manitoba 700,139 349 4,132 6,303.400 79,393,100 7-15 15,546,000 36,579,300 
Saskatchewan _ 921,785 . 178 2,265 3,430.800 52,114,100 4-69 . 9,905,100 25,795,900 
Alberta 731,605 248 2,411 4,068,000 64,091,200 . . . 5-77 . 11,249,500 33,025,700 
British Columbia—Colom-

731,605 2,411 4,068,000 64,091,200 . 11,249,500 33,025,700 

• bie Britannique 694,263 440 4,088 6,413,300 97,442,000 . ' 8-77 15,194,500 34.609,000 

CANADA 010.376,786 5.108 48.851 74.927,400 1,111,319,2N 160-00 167,801,700 t lZ ,B13,m 

(^Includes Yukon and Northwest Territories, 
minclus Yukon et Territoires du Nord-Ouest. 
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Principal Statistics of Wliolesale Trade in Cities of 20,000 Population and Over, 193S 

: - Statistiques principales du commerce de gros par clt€s de 20,000 de population et plus, 1930 

Wholesalers proper 
All establishments—Tous dtablissements 

Maisons de gros 

Number Stocks on Number 
of es- Number hand, end of es-

Cities—Cit^s tablish- of em- Salaries Net of year tablish- Net 
Popu- ments ployees and wages sales (at cost) ments sales 
lation — — — . — — — — 

U931) Noinbre N ombre Salaires Ventes Stocks en Nombre Ventes U931) 
d'feta- d'em- et gages nettes mains & la d'6ta- nettes 
blisse- ploy6s (1930) fin de blisse- (1930) 
ments 

(1930) 
I'annSe , ments 

(prii 
ooiltant) 

J % ( S 

818,577 1,838 21,400 35,649V800 766,832,800 68,043,000 1,035 287,176,800 

Toronto 631,207 1,835 19,891 33,743,000 691,738,400 60,106,000 971 227,375,400 

24G,593 761 5,712 9,757,200 .211,111,800 23,059,900 341 78,382,100 

Winnipeg 218,785 768 8,379 . 14,215,600 635,722,200 25,522,100 314 72,802,800 

Hamilton 155,547 191 1,778 2,904,800 47,755,800 5,578,800 119 21,314,200 

130,594 249 2,416 3,167,800 75,180,800 6,981,000 144 33,497,800 

Ottawa 126,872 199 1,660 2,447,600 41,592,300 6,587,600 114 26,254,000 

Calgary 83,761 261 2,818 4,916,100 92,127,900 11,715,600 114 30,499,000 

Edmonton 79,197 200 1,832 3,115,700 63,940,100 8,193,500 82 24,701,200 

London 71,148 147 1,269 2,145,000 32,059,000 3,565,000 83 15,503,400 

Windsor, Ont 63,108 92 725 1,155,400 19,141,800 1,818,700 56 9,819,700 

Verdun 60,745 6 .15 22,400 592,700 28,900 6 592,700 

Halitai 59,275 163 1,462 2,181,600 42,676,900 3,998,200 84 20,439,600 

Regina 53,209 148 1,991 3,260,700 46,877,500 9,713,200 60 17,637,300 

Saint John 47,514 181 . 1.964 .. 2,889,500 49,538,200 4,974,800 83 17,995,700 

Saskatoon 43,291 115 1,426 2,283,500 39,312,400 6,323,200 51 17,316,000 

Victoria 39,082 65 487 725,700 13,704,000 1,839,400 36 8,114,300 

Throe River—Trois-
R i Vidros 35,450 30 165 215,300 5,083,500 866,700 16 2,700,700 

Kitchener 30,793 51 245 395,500 7,391,400 624,500 32 3,428,400 

Brantford 30,107 36 . . . 300 417,200 . 7,184,400 879,200 22 3,583,100 

HuU 29,433 11 53 75,200 1,138,500 86,200 6 310,300 

Sherbrooke 28,933 41 355 540,500 9,452,200 1,145,100 20 7,146,600 

Outremont 28,641 9 167 " 292,000 4,572,300 814,700 5 1,127,500 

For t William 26,277 41 433 650,400 15,627,100 2,760,100 27 '7,897,900 

St. Catharines 24,753 ' 25 • • 110 158,700 2,641,200 237,500 12 1,378,300 

Westmount 24,235 7 173 302,400 2,059,200 420,100 5 1,208,000 

Kingston 23,439 39 280 407,400 7,351,100 1,400,700 29 4,582,100 

Oshawa 23,439 19 286 1,639,500 "16,689,600 226,800 8 1,021,800 

Sydney .' 23,089 31 165 247,500 6,857,000 600,900 20 5,310,200 

Sault Ste. Marie 23,082 20 139 195,300 4,997,100 501,600 14 3,433,000 

Peterborough 22,327 25 136 188,100 3,874,100 291,200 13 2,031,400 

Moose Jaw 21,299 37 320 497,700 9,980,700 1,048,400 19 5,969,900 

Guelph 21,075 21 138 196,300 3,430,600 ' 501,300 16 2,580,800 

Glace Bay 20,706 6 18 18,000 478,700 73,200 i 386,800 

Moneton 20,689 36 287 342,000 6,195,800 911,300 16 3,254,200 



6 C E N S U S OF ]V[ERCHANDISING A N D S E R V I C E E S T A B L I S H M E N T S , 1931 

Table lA.—CANADA—Summary of Wholesale Trade, 1930, b y Principal Classifications 

Kind ot Business—Genre de commerce 

Number 
ot estab-

lish-
ments 

Nombre 
d'Stablisso-

ments 

Proprietors 
not on 
payroll 

Propri§taires 
ne figurant 

pas dans 
la teuille 
de paie 

Proprietors 
receiving a 

stated salary 

Proprifitaires 
salaire 
fixe 

Number 

Nombre 

Salaries 

Salaires 

T o t a l . 

Amusement, sporting and photographic goods—Articles de r^crfe-
tion, de sport et de photographie 

Automotive—Automobile 

Chemicals, drugs and allied products—Produits chimiques, phar-
maceutiques et connexes • 

Coal and coke—Charbon et coke 

Dry goods and apparel—V^tement et lingerie. 

Electrical—Appareils et outillage 61ectriques.. 

Farm products (not elsewhere specified)—Produits de la ferme (non 
splci&6s ailleurs) 

Farm supplies (except machinery and equipment)—^Articles pour la 
hi ferme I'exclusion des machines agricoles et outillage). 

Food products (not elsewhere specified)—Denrges alimentaires (non 
sp6cifi6e3 ailleurs). 

Forest products (except lumber)—^Produits forestiers ( i I'exclusion 
du bois d'ceuvre) 

Furniture and house iurnishings—Ameublement et aecesaoirea 

General merchandise—Marchandise g^n^ale 

Groceries and food specialties—Epiceries et sp^cialitfe alimentaires. 

Hardware—Quincaillerie 

Iron and steel scrap and other waste materials—Mitraille de fer et 
d'acier et autres d^chets 

Jewellery and optical goods—Bijouterie et articles d'optique. 

Leather and leather goods (except gloves and shoes)—Cuir et arti-
;cli • ' . . . cles en cuir (a I'exclusion des gants et des chaussures). 

Lumber and building materials (other than metal)—Bois et mat6-
riaux de construction (autres qu'en m6tal) 

Machinery, equipment and supplies (except electrical)—Machines, 
6quipement et fournitures (sauf filectriques) 

Metals and metal work—M6taux et ouvrages en m6tal 

Paper and paper products—Papier et articles en papier 

Petroleum and petroleum products—Pfetrole et d6riv6s 

Plumbing and heating equipment and supplies—Equipement et four-
nitures de plomberie et chauffage 

Tobacco and tobacco products (except leaf)—Tabacs et produits du 
tabac (a I'exclusion du tabac en feuilles) 

All other—Tous autres 

13,140 

145 

267 

520 

121 

1,209 

361 

810 

145 

1,484 

85 

220 

102 

966 

240 

165 

175 

105 

388 

798 

161 

208 

3,738 

151 

298 

288 

3,438 

24 

55 

117 

19 

473 

48 

578 

104 

726 

52 

57 

29 

251 

80 

126 

54 

37 

102 

145 

17 

37 

59 

15 

155 

78 

2,735 

18 

86 

104 

34 

439 

69 

173 

32 

473 

30 

65 

39 

253 

84 

80 

58 

42 

118 

169 

17 

42 

45 

41 

120 

104 

8,572,400 

53,200 

273,300 

362,300 

101,200 

1,512,900 

252,500 

555,600 

73,800 

1,089,200 

83,700 

227,400 

133,300 

874,900 

264,200 

203,800 

204,800 

179,700 

391,300 

605,700 

54,000 

145,700 

152,900 

170,200 

308,600 

298,200 

(>)The percentages in this column are based on the replies of those firms reporting whether they sold tor cash or extended 
credit. 

O T h e figures in this column are based on the replies of those firms reporting such sales. These may not represent the 
total sales to industrial consumers as some firms kept no records of such transactions. 



. , f i T A B L I S S E M E N T S D E C O M M E R C E E T D E SERVICE, 1931 

Tableau lA.—CANADA—B^sum^ d u commerce de gros, 1930, par principales classifications 

Number of 
employeea 

Nombre 
d'employfe 

Salaries and 
wages of 

employees 

Salaires et 
gages du 
personnel 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de I'ann^e 
(prix coutant) 

Net sales 

Ventes nettes 

(1930) 

Per cent 
of net 

sales on 
credit (') 

Pour-cent 
des ventes 

nettes 
a credit (') 

Sales to 
industrial 

consumers (') 

Ventes aux 
consom-
mateurs 

industriels (') 

Capital 
invested 

(includingstocko 
on hand) 

C a ^ t a l 
engage 

(inclus stocks 
en mains) 

Male 

Hom-
mea 

Fe-
male 

Fem-
mes 

Salaries and 
wages of 

employees 

Salaires et 
gages du 
personnel 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de I'ann^e 
(prix coutant) 

Amount 

Montant 

Per cent 
of total 

Pour-cent 
du total 

Per cent 
of net 

sales on 
credit (') 

Pour-cent 
des ventes 

nettes 
a credit (') 

Sales to 
industrial 

consumers (') 

Ventes aux 
consom-
mateurs 

industriels (') 

Capital 
invested 

(includingstocko 
on hand) 

C a ^ t a l 
engage 

(inclus stocks 
en mains) 

S t $ • S $ 

;5,3C1 15,200 146,346,600 297,221,100 3,325,210,300 100 00 83-57 374,979,700 759,139,500 1 

903 606 1,992,100 2,190,800 17,688,400 0-53 86-58 345,700 4,501,200 2 

2,952 622 6,814,100 8,218,800 107,429,700 3-23 72-08 1,458,400 16,187,200 3 

4,709 1,236 9,193,800 • 17,930,900 174,696,600 5-26 93-04 23,702,000 31,156,200 4 

1,649 159 2,783,000 8,661,600 67,865,600 2-04 96-42 19,164,500 21,387,400 5 

6,430 1,399 12,584,300 30,409,400 235,366,200 7-08 92-31 60,383,200 62,366,600 6 

4,498 1,016 8,766,700 13,126,200 143,146,200 4-31 88-89 48,268,300 27,049,300 7 

3,016 447 6,098,100 9,984,000 649,169,100 19-52 54-20 10,680,400 52,436,800 8 

656 136 870,700 2,073,800 18,991,900 0-67 63-66 360,400 4,659,400 9 

8,699 1,344 14,030,900 12,209,600 367,833,600 11-06 77-69 1,624,000 43,479,200 10 

227 36 503,600 1,996,100 23,776,800 0-72 92-65 15,897,400 4,149,700 11 

1,454 337 2,997,600 6,403,500 28,199,600 0-85 92-39 1,125,200 11,211,100 12 

1,119 172 1,860,600 4,662,300 30,723,700 . 0-92 87-43 1,464,100 7,493,900 13 

9,030 2,139 16,900,800 42,966,400 463,007,200 13-93 85-12 17,309,800 87,064,400 14 

4,002 869 7,323,100 19,504,600 78,609,400 2-36 91-21 6,976,700 44,020,600 16 

687 268 865,400 1,461,100 10,386,300 0-31 91-84 4,024,800 4,104,100 16 

926 265 1,830,000 4,093,600 11,996,200 0-36 94-44 584,400 8,834,500 17 

641 131 1,147,600 3,602,300 16,767,600 0-50 94-06 3,719,900 7,712,000 18 

3,067 480 6,346,400 11,779,800 120,703,600 3-63 86-63 14,975,600 34,311,200 19 

6,322 1,341 13,824,300 40,370,900 141,368,100 4-25 72-16 41,220,300 88,563,000 20 

880 246 2,580,700 10,561,300 97,618,300 2-94 98-76 48,956,700 14,984,900 21 

1,620 456 3,649,300 6,161,900 96,236,900 2-86 95-74 34,461,000 13,160,500 22 

8,718 664 14,290,100 24,822,200 220,375,600 6-63 66-41 14,286,900 131,770,800 23 

1,443 261 2,965,700 6,642,400 31,032,600 0-93 97-98 2,362,400 12,020,600 24 

1,300 240 2,412,900 3,769,800 110,306,600 3-32 72-64 14,200 12,311,100 26 

1,716 643 3,746,200 6,867,900 63,038,800 1-90 93-19 2,623,400 14,504,000 26 

(1) Les pourcentages de cette colonne sont bafl^s sur les r^ponses des maisons qui ont sp6cifi6 si elles vendaient au comp> 
tant ou h credit. 

0) Les ohiffres de cotte colonne sont bas^s sur les r§ponses des maisons qui ont d6clar6 ce genre de van tea. II se peut 
qu'ils ne r©pr63entent pas les ventes totales aux consommateurs indiistriels, vu que certaines maisons n'ont pas not6 ces 
transactions. 



•8 CENSUS. OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1931 

Table IB.—CANADA—Summary of Wholesalers Proper, 1930, by Principal Classifications 

Kind of Business—Genre de commerce 

Number 
of estab-

lish-
ments 

Nombre 
d'etablisse-

ments 

Proprietors 
not on 
payroll 

Proprietaires 
ne figurant 

pas dans 
la feuille 
de paie 

Proprietors 
receiving a 

stated salary 

Propri6taires 
k salaire 

fixe 
Kind of Business—Genre de commerce 

Number 
of estab-

lish-
ments 

Nombre 
d'etablisse-

ments 

Proprietors 
not on 
payroll 

Proprietaires 
ne figurant 

pas dans 
la feuille 
de paie 

Number 

Nombre 

Salaries 

Salaires 

1 Total 5,108 S,008 1,894 

S 

5,669,300 

2 Amusement, sporting and photographic goods—Articles de recrea-
30,400 tion, de sport et de photographic 49 11 10 30,400 

3 158 43 72 233,600 

4 Chemicals, drugs and allied products—Produits chimigues, phar-
149 28 35 110,800 maceutiques et connexes 149 28 35 110,800 

5 Coal and coke—Charbon et coke 79 9 23 71,200 

6 Dry goods and apparel—Vfitement et lingerie 556 241 237 813,200 

7 Electrical—Appareils et outillago flectriques 133 30 53 181,600 

8 Farm products (not elsewhere specified)—Produits de la ferme (non 
219,800 205 133 79 219,800 

•9 Farm supplies (except machinery and equipment)—Articles pour la 
45,300 ferme (i I'exclusion des machines agricoles et outillage) 79 53 19 45,300 

10 Food products (not elsewhere specified)—Denr^es alimentaires (non 
826,200 Sp6cifi6e3 ailleurs) 1,000 524 370 826,200 

11 Forest products (except lumber) -Produi ts forestiers (6, I'exclusion 
63,900 du bois d'oeuvre) • 63 39 25 63,900 

12 Furniture and house furnishings—Ameublement et accessoires 104 34 49 164,700 

.13 General merchandise—Marchandise ggn^rale 59 14 32 107,200 

14 Groceries and food specialties—Epiceries etspfecialitfe alimentaires. 561 169 186 604,800 

15 153' 46 63 204,700 

16 Iron and steel scrap and other waste materials—Mitraille de fer et 
203,800 d'acier et autres dSchets 151 121 80 203,800 

17 Jewellery and optical goods—Bijouterie et articles d'optique 154 42 49 160,100 

18 Leather and leather goods (except gloves and shoes)—Cuir et articles 
58 25 31 137,200 en cuir (il I'exclusion des gants et des chaussures) 58 25 31 137,200 

19 Lumber and building materials (other than metal)—^Bois et mat6-
297,200 riaux de construction (autres qu'en m6tal) 250 77 82 297,200 

20 Machinery, equipment and supplies (except electrical)—Machines, 
83 361,600 fequipement et fournitures (sauf Hectriques) 386 83 99 361,600 

21 Metals and metal work—M6taux et onvrages en m^tal 50 6 9 31,100 

22 Paper and paper products-Papier et articles en papier 124 23 27 92,900 

23 104 50 37 110,100 

24 Plumbing and heating equipment and supplies—Equipement et four-
97,200 nitures de plomberie et chauffage 62 9 30 97,200 

26 Tobacco and tobacco products (except leaf)—Tabacs et produits du 
tabac (^ I'exclusion du tabac en feuilles) 264 153 115 • 283,700 

26 157 45 82 217,000 

(1) The percentages in this column are based on the replies of those firms reporting whether they sold for cash or ex-
tended credit. 

(!) The figures in this column are based on the replies of those firms reporting such sales. These may not represent 
the total sales to industrial consumers as some firms kept no records of such transactions. 
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Tableau IB.—CANADA—EfisumC des maisons de gros, 1930, par prlncipales classifications 

Number ol 
employees 

Nombre 
d'employSs 

Salaries and 
wages of 

employees 

Salaires et 
gages du 
personnel 

Stocks on 
hand,end 

of year 
(at cost). 

Stocks en 
mains k la 

fin de I'ann^e 
(prix coutant) 

Net sales 

Ventes nettes 

(1930) 

Per cent 
of net 

sales on 
credit (') 

Pour-cent 
des ventes 

nettes 
a credit (>) 

Sales to 
industrial 

consumers W 

Ventes aux 
consom-
mateurs 

industriels (®) 

Capital 
invested 

(including 
stocks 

on hand) 

Capital 
engag6 

(inclus stocks 
en mains) 

Male 

Hom-
mes 

Fe-
male 

Fem-
mes 

Salaries and 
wages of 

employees 

Salaires et 
gages du 
personnel 

Stocks on 
hand,end 

of year 
(at cost). 

Stocks en 
mains k la 

fin de I'ann^e 
(prix coutant) 

Amount 

Montant 

Per cent 
of total 

Pour-cent 
du total 

Per cent 
of net 

sales on 
credit (') 

Pour-cent 
des ventes 

nettes 
a credit (>) 

Sales to 
industrial 

consumers W 

Ventes aux 
consom-
mateurs 

industriels (®) 

Capital 
invested 

(including 
stocks 

on hand) 

Capital 
engag6 

(inclus stocks 
en mains) 

S i t S < 

40,411 8,137 71,927,400 167,804,700 1,U1,319,200 100 00 85-37 101,054,100 122,513,200 1 

. 281 94 544,500 1,075,500 4,277,700 - 0-39 - 79-43 - 133,600 2,146,000. 2 

1,515 279 2,857,100 5,281,200 27,214,400 2-45 70-16 621,900 11,612,200 3 

•1,388 668 2,942,800 7,063,400 36,147,300 3-16 96-16 5,459,900 17,170,800 4 

1,382 139 2,276,800 7,050,800 50,252,100 4-52 94-87 9,276,800 19,233,800 5 

3,946 987 8,619,000 25,637,900 102,368,100 9-21 91-41 9:470,100 55,213,500 6 

1,109 290 2,296,900 3,178,800 22,981,600 2-07 82-50 3,816,700 . 7,332,300 7 

626 114 1,076,600 3,411,000 26,656,100 2-40 77-11 5,976,600 8,379,300 S 

422 123 680,400 1,870,700 13,278,900 1-19 68-78 28,000 4,122,600 9 

,6,940 722 10,549,300 9,105,500 254,163,300 22-87 74-92 94,400 35,926,900 10 

165 20 270,600 1,050,000 7,572,700 0-68 78-44 3,873,000 2,819,700 11 

840 272 1,712,000 4,276,600 13,632,600 1-23 89-35 163,000 9,910,200 

629 110 1,122,200 2,687,900 13,478,100 1-21 89-69 637,200. 5,250,200 13 

.5,900 1,270 10,341,600 . 26,290,100 221,216,000 19-01 89-66 405,600 65,667,800 14 

3,676 787 6,625,500 18,432,000 65;942,600 6-93 90-37 6,345,800 42,666,300 15 

569 247 831,100 1,461 400 10,118,100 0-91 91-55 3,968,000 4,077,800 16 

905 255 1,777,700 3,863,800 10,867,500 0-98 94-13 683,000 8,423,600 17 

396 80 650,900 1,841,800 7,377,400 0-66' 91-74 1.049,200 4,518,900 13 

2,290 271 4,162,600 10,488,400 51,872,100 4-67: : 90-93 , 9,724,400 29,541,900 10 

3,228 782' 6,998,000 18,321,000 '59,320,700 5-34 78-42' 12,055,400 61,090,800, 20 

401 76 1,099,400 2,260,900 14', 059,100 ' 1-27^ 92-62 • 22,990;i00 4,334,200. 21 

1,113 334 2,372,100 4,526,100 22,461,600 2-02 ; 90-09. ,, 3,444,200 8,150,600 22 

336 43 586,000 620,300 8,382,300 0-75 66-42 . 708,900 2,756,000 23 

679 102 1,314,300 2,193,600 11,725,000 .. 1-06 96\41, ' 876,300. 6,080,800 24 

877 180 1,514,400 3,047,900 40,656,200 3-66 71-88 10,500 8,269,800 26 

, 801 292 1,705,600 2,999,200 16,317,700 1-46 83-59 341,600 7,920,200 28 

(') Leo pouroentagea de oette oolonne sont basfe sur les r^ponses des maisonB qui ont sp4cifi6 si elles vendaient aii oomp-
tant ou & credit. 

(') Les ohiffres de oette colonne sont bas6s sur lea rfiponses des maisons qui ont d6olar6 ce genre de ventes. II se peat 
qu'ils ne repr&entent pas les ventes totales aux oonsommateurs industriels, vu que oertaines maisons n'ont pas notfi ce» 
transaetions. • 

10688-6 



10 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHIHENTS, 1931 

Table 2.—CANADA—Wholesale Trade, 1930, by Types of Establishments 
An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totals] 

Tableau 2.—CANADA—Commerce de gros, 1930, par types d'€tabUssements 
[Un (x) indique que les ohifEres ne sont pas donnfe afin de ne pas dSvoiler des operations individuelles, mais ceui-ci sont 

inclus dans les totauxl 

Number Net sa les 
Number of employees Stocks on 

of es- Number Ventes nettes hand, end 
tablish- of pro- Nombre Salaries of year 

Type of Establishment ments prietors d'employfe and wages (1930) (at cost) 

Type d'StabliBsement Nombre Nombre Salaires Per cent Stocks 
d'6ta- de pro- Fe- et gages Amount of total en mains 
blisse- prife- Male male — — ^ la fin do 
ments taires — — . Montant Pour- rann6e 

Hom- Fem- cent du (prix 
mes mes total coutant) 

S S S 

T o t a l 1 3 , 1 4 0 6 , 1 7 3 75,3G4 1 5 , 2 0 0 1 4 6 , 3 4 6 , 6 0 0 3 , 3 2 5 , 2 1 0 , 3 0 0 100 00 2 9 7 , 2 2 1 , 1 0 0 

W h o l e s a l e r s P r o p e r , t o t a l — M a l s o n s d e 
g r o s , t o t a l 5,108 3 , 9 0 2 1 0 , 1 1 1 8 , 4 3 7 7 1 , 9 2 7 , 1 0 0 1 , 1 1 1 , 3 1 9 , 2 0 0 3 3 1 2 1 6 7 , 8 0 1 , 7 0 0 

Wholesale merchants—Marchands de 
4,031 - 3,297 32,610 6,574 

85 
68,405,000 887,878,600 26-70 125,922,700 

Exporters—Exportateurs 110 92 710 
6,574 

85 1,167,100 36,220,600 1-09 3,295,200 
Importers—Marchands importateurs.. 809 426 6,306 1,602 13,554,000 164,461,800 4-95 34,385,200 

-Cash-and-carry wholesalers—Comp-
6,306 1,602 

toirs au comptant 4 5 2 _ 1,300 130,400 ( ' ) 10,000 
Drop shippers—Expfediteurs 4 vue. . . . 42 29 75 30 203,100 6,454,700 0-19 5,600 
Mail order wholesalers—Comptoirs 

203,100 

postaux 4 4 • 6 4 11,800 73,900 ( ' ) 16,500 
Wagon distributors—Distributeurs 

( ' ) 
• ambulants 23 24 25 • 2 29,700 577,300 0-02 26,700 

Supply and machinery distributors— 
Distributeurs de machineries 85 26 681 140 1,565,400 15,621,900 0-47 4,142,800 

O t h e r W h o l e s a l e E s t a b l i s h m e n t s , t o -
t a l — A u t r e s e t a b l l s s e m e n t s d e 
g r o s , t o t a l 8 , 0 3 2 2 , 2 7 1 3 1 , 9 5 0 6 , 7 6 3 7 1 , 4 1 9 , 2 0 0 2 , 2 1 3 , 8 9 1 , 1 0 0 6 6 - 5 8 1 2 9 , 4 1 6 , 1 0 0 

-Bulk tank stations—D6p6ts d'huiles. 3,602 13 7,988 256 12,743,600 184,851,800 5-56 24,242,900 
District sales office—^Bureaux de ven-

7,988 

tea de district 37 3 1,228 131 3,044,400 70,266,300 2-11 8,530,100 
General sales offices—Bureaux g6n6-

1,228 3,044,400 70,266,300 8,530,100 

raux de ventes...' 81 1 2,223 685 6,605,100 128,113,100 3-86 14,435,400 
Manufacturers' sales branches—Suc-

2,223 

cursales de ventes de manufacturiers. 1,428 17 12,446 2,733 26,800,000 566,630,300 16-74 54,503,300 
Export merchants—Marchands expor-

12,446 2,733 

tateurs 29 3 524 114 1,346,900 143,389,300 4-31 4,789,700 
Agents, and brokers—^Agents et cour-

Auction companies—^Encanteurs 10 6 72 7 170,700 5,225,700 0-16 38,400 
Brokers (except grain)—Courtiers 

170,700 

(grains, non inclus).'. 145 111 230 100 645,900 67,250,700 . 2-02 389,000 
Brokers (cash grain)—Courtiers 

(grains au comptant) 23 24 . 15 _ 27,000 62,860,500 1-89 -

Cominission merchants—Marchands 
27,000 

k commission. . 220 214 642 101 1,312,800 101,311,800 3-06 692,300 
Export agents—^Agents exportateurs-

Export, brokers—Courtiers en ex-
portation 23 20 38 . 18 • 96,100 21,177,200 0-64 99,000 

Export commission houses—Ex-
pOrtateurs h commission - . . 11 5 31 • 11 87,300 6,032,300 0-18 9,200 

Export manufacturers' agents— 
Agents exportateurs de manu-

• (X). facturiers 3 ( x ) (X) (X) (X) W • (X). ( x ) -
Export selling agents—Agents de 

( x ) (X) (X) (X) 

(X) (X) • vente, exportateurs 6 ( x ) (X) .(X) (X) , (X) (X) (X) • 
Import agents-Agents iinportateurs-

(X) .(X) 

Iinport .commiission merchants— 
Importateurs ^ ' c o m m i s s i o n . . 63 34 141 ^ 57 472,800 28,311,700 0-85 299,100 

Import manufacturers' ^ents— 
Agents importateurs de m ^ u -
facturiers •379 . 303 974 319 2,321,800 64,209,300 1-93 3,195,700 

Import selling agents—Agents de 
. 303 974 319 2,321,800 64,209,300 

0-21 

3,195,700 

• . 26 10 163 46 442,200 7,004,000 0-21 429,800 
Manufacturers' agents—Agents, de 

manufacturiers 825 704 1,681 489 3,690,900 127 ,'457,900 3-83 2,606,9QO:. 
Purchasing agents—Agents ache-

1,681 3,690,900 

(X) ( x ) 

2,606,9QO:. 

teurs 9 (X) ( x ) (X) ( x ) (X) ( x ) ( x ) 
Resident buyers—^Acheteurs r€si-

(X) ( x ) (X) 

(X) (X) (X) dants 2 ( x ) ( x ) ( x ) ( x ) (X) (X) (X) 
Selling agents—Agents vendeurs 64 30 374 139 1,113,700 41,604,000 1-25 367,900 

(') Less than 0-01 per cent—(') Moins de 0-01 pour-cent. 
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Table 2.—CANADA—Wholesale Trade, 1930, by Types of Establlshments-Con. 
[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totals 

Tableau 2.—CANADA—Commerce de gros, 1930, par types d'£tabllssements-Fin 
[Un (x) indique que les chiffres ne sont pas donnas afin de ne pas d6voiler des operations individuelles, mais ceux-ci sont 

inclus dans les totaux) 

Type of Establishment 

Type d'^tablissement 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Number 
of pro-

prietors 

Nombre 
de pro-

pri6-
taires 

Number 
of employees 

Nombre 
d'employ6s 

Male 

Hom-
mes 

Fe-
male 

Fem-
mes 

Salaries 
and wages 

Salaires 
et gages 

Net sales 

Ventes nettes 

(1930) 

Amount 

Montant 

Per cent 
of total 

Pour-
cent du 

total 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks 
en mains -

i la fin de 
I'ann^e 

(prix 
coutant) 

Assemblers and country buyers—D6-
pdts et acheteurs de produits de la 
ferm&— 

Assemblers of farm products—Ache-
teurs de produits de la ferme 

City buyers of farm products—Ache-
teurs de produits de la ferme (en 
ville) 

Country buyers of farm products— 
Acheteurs i la campagne 

Co-operative marketing associations 
—Cooperatives de vendeurs 

Co-operative sales agencies—Agen-
ces cooperatives de ventes 

Elevators (independent)—E16va-
teurs ind6pendant8 

Elevators (line)—Ligne d'6ievateur 
Milk stations—D6p6ts de lait 
Packers and shippers—Emballeurs 

et arrimeurs 
Chain store warehouses—Entrepots de 

magasins en chafne 
Film exchanges—Echanges de films.. 
Warehouses (distributing)—Entrep6ts. 
Others— Autres 

482 

68 

27 

34 
38 
1 

79 
63 

137 
11 

106 

605 

(X) 

165 

225 

195 

252 

428 

94 
1,000 
(X) 

70 

2,801 
495 
419 

20 

10 

26 

14 

63 

116 

3 
119 

(X) 

17 

847 
369 
40 
2 

121,700 

306,000 

168,400 

337,000 

978,200 

102,200 
2,109,000 

(x) 

141,700 

4,726,800 
1,196,900 

710,200 
41,200 

3,704,200 

10,378,600 

11,617,300 

10,871,600 

205,444,300 

3,013,700 
126,716,900 

(x) 

2,582,400 

161,912,300 
9,808,600 

12,888,100 
803,600 

0-11 

0-31 

0-35 

0-33 

6-18 

0 0 9 
3-78 

(x) 

0-1 

4-87 
0-29 
0 
0 0 2 

71,200 

691,000 

251,800 

172,600 

985,100 

271,600 
669,700 
(X) 

113,600 

10,764,600 
217,100 
651,200 

11,800 

10588-6J 



12 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHIHENTS, 1931 

. Table 3.—CANADA—Wholesalers Proper, 1930, by Kinds of Business 
. [An (x) indicate that figures are withheld to avoid disclosing individual operations, but these are included 

in the totals] 

•Kind of Business—Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'^ta-
blisse-
menta 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri^-
tairea 

Number of 
employees 

Nombre 
d'employ^s 

Male 

Hom-
mes 

Fe-
male 

Fem-
mes 

Salaries 
and wages 

Salaires 
et gages 

Net 

Ventes 
nettes 

(1930) 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de 
I'ann^e 

(prix 
coutant) 

T O T A L 

' A m u s e m e n t , S p o r t i n g a n d P h o t o g r a p h i c 
( x o o d s — A r t i c l e s d e r e c r e a t i o n , d e 
s p o r t e t d e p h o t o g r a p h l e 

Amusement and sporting goods—Articles 
de r6cr6ation et de sport 
Amusement and sporting goods (general 

line)—Articles de rScrSation et de 
sport (ligne gtoSrale) 

Bicycles and supplies—Bicyclettes et 
foumitures 

Sporting goods (general line)—Articles 
de sport (ligne gto6rale) 

, Toys, novelties and fireworks—Jouets, 
nouveautfe et pieces pyrotechniques.. 

Other amusement and sporting goods— 
Autres articles de r6cr6ation et de 
sport 

Cameras and motion-picture equipment 
andsupplies—Appareilsphotographiques 
cintoatographiques et accessoires 

A u t o m o t i v e — A u t o m o b i l e 
Automobiles and other motor vehicles-

Automobiles et autres v6hicules auto-
moteurs 

Automobiles and other motor vehicles 
(general line)—Automobiles et autres 
vShicules automoteurs (ligne gfenfoale) 

• • Automobiles (new and-used)—Automo-
biles (neufs et usag6s) 

Trucks and tractors—Camions et trac-
teurs 

Automotive equipment—Equipement au-
tomoteur 

Accessories—Accessoires 
Equipment (general line)—Equipement 

(ligne gfaSrale) 
Equipment (specialty lines)—Equipe-

ment (8p6cialit6s) 
Equipment and radio—Equipement et 

radios 
Automobile parts (new and used)—Pieces 
• de rechange (neuves et uaagte) 
Tires and tubes—Pneua et chambres Jl air 

C h e m i c a l s , D r u g s a n d A l l i e d P r o d u c t s — 
P r o d u i t s c h l m l q u e s , p h a r m a c e u t l -
Q u e s e t c o n n e i e s 

Chemicals (industrial)—Produits chimi 
quea findustriels) 

Industrial and refined—Industriels et 
raffinfe 

Dyestuff a—Teintures 
Dyes, dry cleaning supplies and allied 

products—Teintures, produits pour Ic 
dfegraissage et produits connexes 

Drugs and drug sundries (general line)— 
Drogues et fournitures pharmaceuti-
ques (ligne g6n6rale) 

Drugs and drug sundries (specialty)—Dro-
gues et fournitures pharmaceutiquea 
(sp6cialit6s) 

Drugs—Drogues 
Drug sundries—^Fournitures pharmaceu-

tiques 
Patent medicines-Medicaments breve-

tfa 
Rubber goods (druggists')—Articles er 

caoutchouc de pharmacie 
Sanitary supplies, insecticides, etc.— 

Articles pour I'hygiSne, insecticides 
etc 

5,108 

49 

28 

1 

5 

8 

11 

3 

21 

158 

6 

3 

99 
12 

62 

1 

34 

35 
12 

119 

44 

35 
7 

2 

37 

3,902 10,111 8,137 71,927,100 1,111,319,200 167,801,700 

(x) 

(x) 

4 

115 

(X) 

48 

(x) 

12 

(X) 

(x) 

W 

(X) 

281 

154 

(X) 

15 

73 

47 

(X) 

127 

1,515 

245 

133 

83 

29 

1,019 
(X) 

411 

(x) 

548 

182 

1,388 

193 

128 
(X) 

(x) 

847 

191 

46 

37 

90 

(X) 
(X). 

91 

61 

(X) 

4 

30 

19 

(X) 

33 

279 

36 

18 

13 

5 

206 
(X) 

72 

(x) 

122 

28 

568 

51 

30 
(X) 

(x) 

114 
45 

18 

44 

(X) 

(X) 

511,500 

298,400 

(X) 

24,800 

128,200 

94,400 

(X) 

246,100 

2,857,100 

4,277,700 

2,464,800 

(X) 

230,500 

904,100 

970,400 

(X) 

1,812,900 

27,211,400 

480,800 6,224,700 

248,000 

174,600 

58,200 

1,992,800 
(x) 

726,400 

(x) 

1,182,500 

280,200 
103,300 

2,942,800 

516,600 

287,200 
(X) 

(x) 

1,542,400 

517,100 
172,000 

91,200 

215,900 

(X) 

(X) 

3,134,900 

2,369,600 

720,200 

16,768;600 
(x) 

5,158,500 

(x) 

11,002,300 

2,184,000 
2,037,100 

35,147,300 

7,291,400 

5,530,000 
(x) 

(X) 

19,642,800 

4,364,200 
777,900 

631,300 

2,638,100 

(X) 

(X) 

1,075,500 

667,900 

(X) 

72,200 

275,500 

229,900 

(x) 

407,600 

5,281,200 

1,281,900 

713,200 

266,500 

302,200 

2,978,700 
(X) 

1,152,000 

(x) 

1,662,800 

791,600 
229,000 

7,053,400 

1,011,000 

497,000 

(X) 

(x) 

4,275,600 
884,700 
193,400 
86,600 

574,400 

(X) 

• (X) 
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Tableau 3.—CANADA—Malsons de gros, 1930, par genres de commerce-Suite 
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[Un (x) indique que les chiffres ne Bont pas donnas afin de ne pas d^voiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Number 
of es-

tablish-
ments 

Number 
of 

pro-
prietors 

Number of 
employees 

Nombre 
d'employes 

Salaries 
and wages 

Net 
sales 

Stocks om 
hand, endJ 

of year 
(at cost) 

Stocks en. 
mains i la 

fin de 
I'annge 

(prix 
coatant) 

Nombre 
d'^ta-
blisse-
ments. 

Nombre 
de pro-

pri6-
taires 

Male 

Hom-
mes 

Fe-
male 

Fem-
mes 

Salaires 
et gages 

Ventes 
nettes 

(1930) 

Stocks om 
hand, endJ 

of year 
(at cost) 

Stocks en. 
mains i la 

fin de 
I'annge 

(prix 
coatant) 

$ % S 

3 21 . 4 47,800 1,356,300 285,100 

15 6 59 . 8 124,800 1,095,600 214,500 

12 
6 

6 
4 

77 
14 

48 
12 

194,100 
55,500 

- 1,397,000 
658,200 

382,600 
129,000 

7 2 63 36 138,600 738,800 253,600 

J9 32 1 , 3 8 2 139 2 , 2 7 6 , 8 0 0 5 0 , 2 5 2 , 1 0 0 7 , 0 5 0 , 8 0 0 

33 
5 

19 
• 14 

19 
1 
7 
4 

617 
• 192 

257 
. 253 

49 
21 
27 
38 

766,800 
261 800 
464,400 
624,400 

12,020,900 
9,967,600 

10,524,100 
16,674,600 

2,978,500' 
965,700' 

1,766,200' 
l,141,10(k 

8 1 163 - 4 159,400 1,064,900 199,30(r 

S56 « 8 3 , 9 4 6 987 8 , 6 1 9 , 0 0 0 1 0 2 , 3 5 8 , 1 0 0 2 5 , 6 3 7 , 9 0 0 

: 104 98 427 120 892,300 11,897,400 2,772,200 

8 9 4 4 10,700 47i,8Q0 58,000 

"28 28 160 37 289,500 . 4,426,100 1,211,900 

' i l l 10 25 4 ' 39,300 772,700 175,WO 

14 12 22 . 14 ' 35,400 ' 578,600 . • 89,200 

i ; 5 „ 5 - 5,200 61,000 30,500 

• 10 - 10 ;64 8 . 156,100 1,919,900 • 252,600 

I 10 6 52 31 137,900 1,434,100 ^9,800 

' 3 3 • 8 2 12,500 137,100 21,100 

3 
7 
1 

3 
8 

:(x) 

5 
76 

(x) 

2 
15 

(x) 

6,200 
154,100 
(x) 

61,000 
1,571,200 

(X) 

. 21,200 
515,500 
(X) 

S (x) (x) (x) • (x) (X) (X) 

89 ,82 1,922 359 4,137,300 .41,64^200 • 11,987,900 

37 
29 

34 
27 

143 
119 

36 
31 

305,600 
228,600 

4,425,400 
3,570,500 

982,600 
736,600-

8 7 24 . 5 .^T.PPO, 854,900 • 246,000! 

29 
85 

' 2 
6 

22 
83 

1 102 
268 

(X) 
43 

78 
119 

(x) 
10 

289,000 
580;700 
(x) 
118,300 

2,770,100 
5,480,400 

(x) 
1,514,500 

• •676,800' 
11700,600 

(x) . 
. 554,800 

12 12 36 17 67,700 794,900 • -231,400 

154 49 156 • 82 336,800 2,680,500 .778,600 

. . 11 ' -(x) ^ (X) (X) (X) (x) • (X)' 

Kind of Business—Genre de commerce 

C h e m i c a l s , Dru^^s a n d A l l i e d P r o d u c t s — 
Con —Prodults c t a i m l q i i e s , p b a r m a -
c e u t l q u e s at c o n n e x e s - F i n . 

- Alcoholic beverages—Breuvages alcooli-
ques 

Paints, varnishes, lacquers and enamels— 
Peintures, vernis, laques et 6maux 

Toilet articles and preparations—Articles 
et preparations de toilette 

^ Toilet articles—Articles de toilette.. 
Toilet preparations—Preparations, de 

toilette 

C o a l a n d C o k e - C h a r b o n e t c o k e 

Coal (general line)—Charbon (ligne 
rale) ; 

Coal, anthracite—Charbon, anthracite.... 
Coal, bituminous—Charbon, bitumineux. 
Coal and coke—Charbon et coke... 
Fuel (including briquets, peat and char-

coal)—Combustible • (y compris bri-
quettes, tourbe et ch^bon de bois).. 

D r y C ^ o d s a n d A p p a r e l — y @ t e m e n t e t 
l i n g e r i e 

Clothing and furnishings (other than mil-
linery and footwear)—V6tement et lin^ 
gerie {'exclusion des modes et des 
chaussures) 

ClotWn^ (general line)—Vfitement (ligne 

cfething and furnishings—VStement et 
lingerie • 

Clothing, men's and boys'—VStement, 
hommes et garconnets 

Clothing, women's and children's—V6te-
ment, femmes et enfants. 

Clothing (second hand)' — V6tements 
(usagfes) 

Furnishings (general line)—Lingerie (li-
gne g6n6rale) 

Furnishings, men's and boys'—Lingerie, 
hommes et gargonnets 

Furnishings, women's and' children'i 
Lingerie, femmes et enfants 

Furs and fur clothing—Fourrur^ et v^te-
ments en fourrure 

Hats and caps—Chapeaux et casquettes. 
Hosiery—Bonneterie". 
Other clothing and furnishings—Autre 

vfitement et lingerie 
Dry goods (gener^ line)—Marchandises 

s^cties (ligne gen6rale) 
Dry goods (specialty, h.e.s.)—Marohandi 

ses sdches (spficialites, n.s.a.).. 
Knit goods—Tricots. ; 
Other dry goods—Autres marchandises 

sfiches 
Millinery ^ d millinery suppliM—Modes et 

accessoires 
Notions—Nouveautes 

Buttons—Boutons ; 
Gloves—Gants. 
Laces and embroideries—Dentelles et 
, broderies 
Notions (general line)—Nouveautte (li-

gne g&ierale)... . . . : . . . 
Tailors' trimmings and supplies—Garni-

., ; tures et fournitures pour tailleurs. ; . . . 
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Table 3.—CANADA—Wholesalers Proper, 1930, by Kinds of Business—Con. 
lAn (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 

in the totals] 

Kind of Business—Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'^ta-
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri6-
taires 

Number of 
employees 

Nombre 
d'employis 

Male 

Hom-

Fe-
male 

Fem-

Salaries 
and wages 

Salaires 
et gages 

Net 

Ventes 
nettes 

(1930) 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
mains i la 

fin de 
I'annfie 

(prix 
cofltant) 

D r y G o o d s a n d A p p a r e l - C o n . — V S t e m e n 
e t U n g e r l e - F i n . 

Piece goods—Etoffes la piSce 
Cotton goods—Cotonnades 
Linens—Toiles 
Piece goods (general line)—Etoffes h la 

piice (ligne gtoirale) 
Rayons—Rayon 
Silks and velvets—Soieries et velours... 
Woollens and worsteds—Lainages et 

worsteds 
Shoes and other footwear—Chaussures... 

E l e c t r i c a l — A p p a r e l l s e t o u t U l a g e g l e c t r l -
q u e s 

Electrical goods (including appliances)— 
Appareillage filectrique 

Electrical merchandise (general line)— 
MatSriel felectrique (ligne g6n6rale)... 

Electrical appliances—Appareils 61ectri-
ques 

Refrigerators (electric)—Glacitees (filec-
triques) 

Electrical equipment and supplies—Outil-
lage et fouruitures felectriques.. 

Batteries—Piles et accumulateurs 
Electrical equipment and supplies (gene-

ral line)—Outillage et fourniti „ t fournitures 61ec-
triques (ligne g6n6rale) 

Motors and generators—Moteurs et g6n6-
rateurs 

Other electrical equipment and supplies 
—Autres outillage et fournitures felec-
triques 

Radios and radio equipment—Radios et 
accessoires de radio 

F a r m P r o d u c t s ( n o t e l s e w h e r e s p e c l i l e d ) 
— P r o d u l t s d e l a f e r m e ( n o n s p ^ c l f l S s 
a l l l e u r s ) 

Flowers and nursery stock—Fleurs et pro-. 
duits des pfepiniferes.-

Flowers and nursery stock—Fleurs et 
produits des pfepinitoes 

Seeds, bulbs and nursery stock—Graines, 
bulbes et produits des p^pini^r^... 

Grain—C6r6ales 
Hides, skins and furs—Peaux et pelleteries. 

Furs (dressed)—Pelleteries (apprfitto). 
Furs (raw)—Pelleteries ( i I'fetat brut) . . 
Hides and skins—Peaux 

Li vestock—Bfetail 
Horses—Chevaux 
Cattle—B6tes h, comes 
Livestock (general line)—BStail sur pied 

(ligne gfefirale) 
Tobacco (leaf)—Tabac en feuilles 
Wool and mohair—Laine et mohair 
Other farm products—^Autres produits de 

la ferme 

F a r m S u p p l i e s ( e x c e p t m a c h i n e r y a n d 
e q u i p m e n t ) — A r t i c l e s p o u r l a f e r m e 

I ' e i c l u s l o n d e s m a c h i n e s a g r l c o l e s 
e t o u t U l a g e ) 

Farm supplies (except feed and fertilizer)— 
Articles pour la ferme (Jl I'exclusion de la 
provende et des engrais) 

Feed—Provende 
Feed—Provende 
Feed and fertilizer—Provende et engrais 
Hay, grain and feed—Foin, grain et pro-

vende 
Fertilizer and fertilizer materials—^Engrais 

et matfiriaux & engrais 

156 
8 
5 

65 
2 

20 

66 
56 

133 

38 

20 

14 

4 

59 
4 

45 

205 

22 

16 

6 
13 

123 
7 

81 
35 
27 
13 
3 

11 
8 

102 
(X) 

(X) 

(X) 

(X) 

22 

212 

19 

13 

15 
121 

5 
81 
35 
34 
17 
4 

(X). 

(X) 

72 

(X) 
(x) 

723 
(X) 

14 

277 
(x) 

159 

235 
361 

1 , 1 0 9 

323 

206 

19 

474 
(x) 

343 

105 

(X) 

312 

626 

163 

97 

53 
332 

16 
172 
144 

18 
11 

Hi 
(X) 

422 

171 
181 

(X) 
(X) 

173 

70 

188 
( x ) 

4 

74 
(x) 

56 

42 
87 

290 

72 

52 

16 

4 

148 
(X) 

111 

30 

(X) 

70 

114 

38 

8 

30 
5 

57 
4 

40 
13 

(x) 

(x) 

123 

105 
14 

(X) 
(X) 

12 

, 4 

1,709,300 
(x) 
23,800 

719,600 (X) 
330,200 

533,300 
704,800 

2 , 2 9 6 , 9 0 0 

612,100 

387,200 

179,900 

45,000 

969,400 
(X) 

694,200 

214,600 

(X) 

715,400 

1 , 0 7 6 , 6 0 0 

278,000 

122,700 

155,300 
79,800 

681,200 
28,900 

360,800 
191,600 
19,600 
11,300 
4,800 

26,363,400 
(X) 

320,400 

10,415,100 

6,1M,700 

7,726,400 
9,783,200 

2 2 , 9 8 1 , 6 0 0 

6,313,600 

4,366,800 

1,650,000 

297,800 

9,744,600 
(X) 

7,846,000 

I,193,000 

(X) 

6,923,600 

2 6 , 6 5 6 , 1 0 0 

2,396,000 

930,200 

1,464,800 
6,092,400 

16,635,500 
275,400 

II ,060 ,600 
4,299,600 

785,100 
261,400 
102,500 

5,760,400 
(X) 
113,000 

2,067,900 
(x) 
598,800 

2,623,100 
1,857,400 

3 , 1 7 8 , 8 0 0 

918,100 

696,100 

280,600 

42,400 

1,482,200 
(X) 

1,246,000 

172,600 

(X) 

778,500 

3 , 4 1 1 , 0 0 0 

322.900 

114,000 

208,900 
119,600 

2,648,900 
101,800 

1,857,300 
589,800 
34,900 
18,900 
7,000 

3,400 
(x) 
89,100 

421,200 
(X) 

2,263,100 

9,000 
(X) 
340,600 

(x) (X) (X) 

6 8 0 , 1 0 0 1 3 , 2 7 8 , 9 0 0 1 , 8 7 0 , 7 0 0 

383,100 
218,700 
(X) 
(X) 

4,508,300 
8,193,800 

1,084,100 
670,300 

S 
200,100 7,924,000 697,000 

78,600 676,800 116,300 



fiXABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 
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(Un (x) indique que lea chiffres ne sont pas domfe afin de ne paa dfevoiler des operations individuellea, mais ceui-oi sont 
inclus dans les totauz] 

Kind ot Business—Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d' i ta-
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri6-
taires 

Number of 
employees 

• Nombre 
d'employis 

Salaries 
and wages 

Salaires 
et gages 

Net 
sales 

Ventes 
nettes 

(1930) 

Number 
of es-

tablish-
ments 

Nombre 
d' i ta-
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri6-
taires 

Male 

Hom-
mes 

Fe-
male 

Fem-
mes 

Salaries 
and wages 

Salaires 
et gages 

Net 
sales 

Ventes 
nettes 

(1930) 

i t 

1,000 894 6,940 m 10,549,300 254,163,300 

110 118 215 81 342,000 5,214,000 

3 4 7 5 12,800 214,100 
92 96 . 183 • 75 305,400 4,818,200 

• 16 18 25 1 23,800 181,700 
22 17 360 20 522,000 23,878,800 
11 6 165 12 221,100 20.319,400 
4 • 3 12 1 27,200 1,933,400 

2 (X) (x) w (X) (x) 
2 (X) X) w • (X) (x) 
3 1 70 5 119,000 740,400 

57 51 1,003 90 1,499,700 21,070,100 

36 37 138 20 . 197,600 3,822,100 
13 13 13 9 27,300 877,400 
8 7 29 - 37,200 782,100 

15 17 96 11 133,100 2,162,600 
114 97 559 54 792,500 13,079,900 

404 372 2,617 300 - 4,356,700 96,370,600 
69 77 258 45 489,300 12,529,400 

209 213 1,311 .144 2,061,700 48,891,900 
92 40 913 99 1,643,800 30,993,100 
34 42 135 12 161,900 3,956,200 

257 202 2,048 157 2,838,800 90,727,800 
3 2 28 2 29,800 346,700 

130 146 167 8 209,200 7,116,900 

28 29 213 16 275,600 6,160,200 

• 96 25 1,640 131 2,324,200 77,104,000 

6 3 64 165 20 2 7 0 , 6 0 0 7 , 5 7 2 , 7 0 0 

1 (X) (X) (X) (X) (X) 

59 61 158 19 260,300 7,437,400 
7 7 9 - 10,800 164,500 

16 (X) (X) (X) (x) (X) 
32 37 69 11 114,200 4,479,900 

4 (X) (x) (X) (x) (X) 

3 (x) (x) (X) (X) (x) 

104 83 840 m 1 , 7 1 2 , 0 0 0 1 3 , 6 3 2 , 6 0 0 

14 10 58 31 143,800 972,100 

2 (X) (x) (X) (X) (X) 

7 4 41 11 74,100 547,300 
2 (X) (X) (X) (X) (X) 

3 4 4 2 6,100 69,100 

Stoclcs on 
hand, end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de 
rann€e 

(prix 
cofltant) 

F o o d P r o d u c t s ( n o t e l s e w h e r e s p c c l f l e d ) — 
— D e n r £ e s a l l m e n t a l r e s ( n o n s p e c l O e e s 
a l l l c u r s ) 

Confectionery and soft drinks—Confiserie 
et liqueurs douces 

Confectionery and soft drinks (general 
line)—Confiserie et liqueurs douces 
(ligne gdnSrale) 

Confectionery—Confiserie. 
Soft drinks—Liqueurs douces 

Dairy products—Produits laitiers 
Butter and cheese—Beurre et fromage.. 
Cheese—Fromage 
Dairy products (general line)—Produits 

laitiers (ligne gfeferale) 
Ice cream—Crime & la glace 
Milk and cream—Lait et crime 

Dairy and poultry products—Produits lai 
tiers etcBufs 

Poultry and poultry products—Volaille et 
CEufs • 

Eggs—ffiufs 
Poultry—Volaille 
Poultry and poultry products (general 

line)—Volaille et OBufs (ligne gfenirale). 
Fish and sea foods—Poisson 
Fruits and vegetables (fresh)—Fruits et 

Ifigumes (frais) 
Fruits 
Fruits and vegetables (general line)— 

Fruits et 16gumes (ligne gfenirale) 
Produce—Produits de la ferme 
Vegetables—Legumes . 

Meats and meat products—Viandes et pro-
duits connexes 

Meats (cured)—Viandes (pr6par6es) — 
Meats (fresh)—Viandes (fralches) 
Meats and meat products (general line) 

—Viandes et produits connexes (ligne 

Meats and provisions—Viandes et provi-
sions 

F o r e s t P r o d u c t s ( e x c e p t l u m b e r ) — P r o -
d u i t s f o r e s t l e r s ( i P e i c l u s l o n d u b o l s 
d ' o e u v r e ) 

Boxes, shooks and cooperage—Caisses et 
pidces de tonnellerie 

Logs, raih-oad ties, piles, etc.—Billots, 
traverses de chemin de fer, pilotis, etc 

Firewood—Bois de chauftage 
Logs, piles and posts—Billots, pieux et 

poteaux 
Pulpwood—Bois de pulpe 
Railroad ties—Traverses do chemin do 

fer 
Other forest products—Autres produits 

forestiers 

F u r n i t u r e a n d H o u s e F u r n i s h i n g s — 
A m e u b l e m e n t e t a c c e s s o l r e s 

Furniture—Ameublement 
Furniture (general line)—Ameublement 

(ligne ginirale) 
Furniture (household)—^Ameublement 

de maison 
Furniture (ofKce)—Meubles de bureau.. 
Other furniture (specialty lines)—Autre 

ameublement (sp£cialit4s).. 

9,105,s00 

452,900 

18,200 
413,600 
21,100 

834,600 
543.400 
62,300 

(x) 
(x) 

5,000 

1,825,800 

234,200 
27,200 
99,300 

107,700 
1,247,800 

2,438,900 
206,300 

1,018,400 
1,120,300 

93,900 

2,271,400 
4,300 

114,400 

175,600' 

1,977,100 

1,050,000 

(X) 

1,040,900 
4,100 

( x ) 
674,100 

(X) 

(X) 

4,276,500 

279,700 

(X) 

189,300 
(X) 

28,300 
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Table 3.—CANADA—Wholesalers Proper, 1930, by Kinds of Business-Con. 
[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 

in the totals] 

Kind of Business—Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'ita-
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

priS-
taires 

Number of 
employees 

Nombre 
d'employ6s 

Male 

Hom-

Fe-
male 

Fem-

Salaries 
and wages 

Salaires 

Net 

Ventes 
nettes 

(1930) 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
mains k la 

fin de 
I'annfie 

(prix 
coutant) 

F u r n i t u r e a n d H o u s e F u r n l s h l n g s - C o n . 
— A m e u b l e m e n t e t a c c e s s o l r e s - F i n 

House furnishing—Accessoires 
Art goods—Objets d 'art 
Brooms and brushes—Balais et brosses. 
China, glassware, crockery and pottery 

—Porcelaine, verrerie, faience et po-
terie 

Curtains and draperies—Eideaux et dra-
peries 

Floor coverings—Tapis, etc 
House furnishings (general line) —Arti-

cles de manage (ligne g^nfirale) 
Household supplies—Fournitures de infe-

nage 
Lamps and lamp shades—LampeS' et 

abat-jour ; ,. 
Pictures and picture frames—Tableaux 

et cadres ' 
Musical instruments and . sheet niusic— 

Instruments de musique et musique en 
- . feuilles •• : 

" Musical' instruments, accessories and 
parts—Instruments de musique,. ac-
cessoires et piJces dfetachfees 

Sheet music—Musique en feuilles...; 

G e n e r a l M e r c h a n d i s e — M a r c h a n d l s e g § -
n £ r a l e 

G r o c e r i e s a n d F o o d S p e c i a l t i e s — E p i c e r i e s 
c t s p f c l a l l t e s a l l m e n t a i r e s . 

Groceries (general line)—Epiceries (ligne 
g^n6rale) 

Food and grocery specialties—Sp6cialit€8, 
6picerie et autres denr^es alimentaires; 

• Bakery products—Produits de la boulan-
'gerie 

Biscuits and crackers-Biscuits et bis-
. cottes .-

' Canned goods (general line)—Conserves 
• ' (ligne g6n6rale). 
' • Canned sea food—Conserves de poisson. 

Cereals—C«r«ales 
Coffee, tea, spices and cocoa—Caf6, th6, 

Apices et cacao 
Extracts and spices—Extraits et 6pices.. 
.Flour—Farine 
Flour and feed—Farine et provende 
Fruits and vegetables (dried)—Fruits et 

legumes (sfechSs) 
Sugar—Sucre 
Other food and grocery specialties—AU' 

tres sp6cialit6s en 6picerie et denr6e8 
alimentaires 

H a r d w a r e — Q u i n c a l l l e r i e 
Hardware (general line)—Quincaillerie 

(ligne g6n6rale) 
Hardware (specialty)—Quincaillerie (sp6-

• cialitfe) ; 
Builders' hardware—Ferronnerie de 

construction 
Heavy hardware—Ferronnerie lourde.. 
Shelf hardware—Quincaillerie de rayons 
Tools and cutlery—Outils et coutellerie. 
Other hardware—Autre quincaillerie... 
Hardware and radio—Quincaillerie" et 

radios 
Hardware and plumbing-^Quincaillerie 

et plomberie 
• • Hardware and lines other than specified 

—Quincaillerie et autres lignes non sp6-
cififes 

59 

S61 

360 

201 

13 

92 

153 

91 

62 

2 
1 
6 
8 
6 

18 

15 

58 
(x ) 

2 9 

(X) 

(x) 

(x) 

15 

46 

355 

233 

122 

14 

(X) 

(X) 

37 
( x ) 

(x) 
(X) 

26 

109 

• 6 2 

'i7 

(x) 
(x) 

21 

736 
(X) 

35 

515 

(x) 
107 

21 

(X) 

9 

(X) 

46 

639 

5,900 

5,078 

22 

(X) 
16 
15 

(X) 

172 
(X) 

11 
113 

•(x) 
(x) 

• 461 

3 , 6 7 6 

2,069 

1,607 

(X) 

76 
36 
34 

699 

; 466 

243 

217 

156 

(X) 
25 

13 

(X) 

10 

(x) 

24 

110 

1 , 2 7 0 

1,026 

244 

6 

(X) 

1 
1 

(X) 

56 

18 

(x) 
(X) 

155 

787 

512 

275 

10 

117 

76 

49 

1,457,600 
(x) • 
37,100 

1,031,100 

(x) 

256,200 

40,500 

(x) 

30,400 

(x) 

110,600 

72,'900 
37,700 

1,122,200 

1 0 , 3 4 1 , 6 0 0 

8,733,400 

1,608,200 

27,600 

(x) 
38,400 
32,500 
(x) 

384,900 
(x) 
15,500 

160,000 

(x) 
(x) 

931,700 

6 , 6 2 5 , 5 0 0 

3,789,400 

2,836,100 

141,100 
110,200 
57,500 

1,368,800 

683,000 

11,971,500 
(X) 
146,100 

7,409,600 

(x) 
3,080,000 

596,600 

(X) 

318,700 

(X) 

689,000 

533,900 
155,100 

1 3 , 4 7 8 , 1 0 0 

221,216,000 

195,256,400 

25,959,600 

182,300 

(X) 

1,080,500 
753,600 
(X) 

7,295,900 
(x) 

922,900 
4,825,800 

(x) 
( x ) 

10,396,000 

6 5 , 9 4 2 , 6 0 0 

37,393,000 

28,549,600 

(X) 
(X) 

1,140;900 
• 808,500 

524,700 

15,449,200 

6,411,000 

3,697,900 
(x) 

41,300 

1,557,400 

(X) 

1,685,200 

66,100 

(X) 

45,200 
(X) 

298,900 

263,700 
35,200 

2 , 5 8 7 , 9 0 0 

2 6 , 2 9 0 , 1 6 0 

23.907,200 

2,382,900 

6,100 

( X ) 

133,200 
30,600 

(X) 

706,500 
(x) • 

10,900 
261,000 

S i : . 

1,198,500 

1 8 , 4 3 2 , 0 0 0 

10,331,500 

8,100,500 

(x) 
(x) 
317,800 
164,900 
50,700 

3,693,000 

2,530,800 

370,100 3,699,600 1,179,700 



. , fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 

. Tableau 3.—CANADA—Malsons de gros, 1930, par genres de commerce-Suite 
[Un (x) indiqiie que les chiffres no sont pas.donnfes afin de ne pas d6voiler des operations individuellea, mais ceux-ci sont 

inclus dans'Ies totaux] 

Kind of Business—Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'eta-
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri6-
taires 

Number of 
employees 

Nombre 
d'employ^s 

Male 

Hom-
mes 

Fe-
male 

Fem-
mes 

Salaries 
and wages 

Salaires 
et gages 

Net 

Ventes 
nettes 

(1930) 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
mains h la 

fin de 
I'ann^e 

(prix 
coutant) 

I r o n a n d S t e e l S c r a p a n d O t h e r W a s t e 
M a t e r i a l s — M I t r a i U e d e f e r e t d ' a c i e r e t 
a u t r e s d S c h e t s ; . . . 

Iron and steel scrap—D6chets de fer et d'a-

Junk and scrap—Ferraille et d^chets 
Other waste materials—Autres dfichets... 

Bags, bagging, etc.—Sacs, entoilage, etc. 
Bottles, etc.—Bouteilles, etc 
Paper (waste)—Vieux papier 
Rags—Chiffons . . . . . . . . . ; . . 
Secondhand goods (general line)—Arti-

cles de seconde-main (ligne gSntrale).. 

J e w e l l e r y a n d O p t i c a l G o o d s — B I | o u t e r l e 
e t a r t i c l e s d ' o p t l q i i e . . . . . 

Jewellery—Bijouterie 
Clocks and watches—Horloges et mon-

tres 
, Diamonds and other precious stones— 

Diamants et autres pierres prScieuses. 
Jewellery (general line)—Bijouterie (h-

gne gfinfrale) ; 
' Silverware—Argenterie.'. 
Other jewellery—Autres articles de bi-

jouterie ; 
Optical goods—Articles d'optique 

L e a t h e r a n d L e a t h e r G o o d s ( e x c e p t g l o v e s 
a n d s h o e s ) — C o i r e t a r t i c l e s e n c n i r 
( f t r e i c l u s t o n d e s g a n t s e t d e s o h a u s -
s u r e s ) 

Leather and leather goods (general line)— 
Cuir et articles en cuir (ligne g6n6rale).. 

Leather and leather belting—Cuir et cour-
roies 

Belting (leather)—Courroies (cuir) 
Leather (general line)—Cuir (ligne g4n6-

rale) : 
Shoe findings—Accessoires pour cordon-

nerie ; 
Luggage and leather goods—Malles, vali-

ses et autres articles en cuir 

L u m b e r a n d B u i l d i n g M a t e r i a l s ( o t h e r 
t h a n m e t a l ) — B o l s e t m a t S r I a u x d e 
c o n s t r u c t i o n ( a u t r e s q u ' e n m e t a l ) . . . . 

Construction and building materials (other 
than metal and wood)—Mat^riaux de 
construction (autres que le bois et m6-
tal) 

Asbestos products—Articles en amiante. 
Brick and tile—Brique et tuile 
Building materials (general line)—Ma-
. t6riaux de construction (ligne g6n6rale) 
Building stone—Pierre 
Cera ent—Ciment 
CJlass—Vitre . 
Granite and marble—Granit et marbre.. 
Lime, plaster, etc.—Chaux,.pl&tre, etc.. 
Paint, glass and wallpaper—Peinture, vi-

tre et papier-tenture : 
Roofing materials (non-metallic)—Ma-

,t6riaux pour toitures (non-mStalliques) 
Sand, gravel and crushed stone-^Sable, 

gravier et pierre concass6e 
Other building materials—Autres mat6-

riaux de construction 
Lumber and mill work—Bois de construc-

tion et bois ouvr6 , 
Lumber—Bois de construction... . . . . 

, Lumber and mill work-r^Bois de .'cons-
truction et bois oiivrS 

Mill work—^Bois ouvr6.. .• 

151 

22 
75 
64 
11 
18 
7 

12 

154 
101 

25 

11 

45 
1 

19 
53 

58 

15 

40 
2 

24 

14 

, 3 

250 

119 
6 

10 

131 
102 

201 

27 
100 
74 
15 
28 
11 
15 

20 

(X) 

3 
(X) 

(X) 

(x) 

159 

29 
(X) 

(X) 

(X) 

569 

102 
241 
226 

12 
53 

101 
50 

10 

905 
397 

113 

(X) 

227 
(X) 

50 
508 

396 

262 

130 
(X) 

77 

(x) 

2 , 2 9 0 

1,377 
27 

105 

538 
(X) 

18 
453 

% 

; 29 

: 59 

, w 
68 

. 913 
675 

190 
48 

247 

8 
63 

176 
6 

17 
80 
73 

255 
164 

25 

(X) 

96 
(X) 

36 
91 

63 

17 
W 

(X) 

271 

147, 
7 

43 
(x)^ 

50 
(X) . 

(X) 

21 

124 

8 3 1 , 1 0 0 

133,500 
287,000 
410,600 

14,900. 
62,400 

215,500 
103,100 

14,700 

1,777,700 
1,040,500 

292,700 

(X) 

526^000 
(X) 

192,100 
737,200 

6 5 0 , 9 0 0 

454,300 

189,200 
(X) 

124,300 

(x) 
7,400 

4 , 1 6 2 , 6 0 0 

2,448,500 
54,600 

193,700 

. 956,100 
(X) 
23,100 

, 687,000, 
(x) 
20,000 

50,200 

175,700 

(X) 

180,100' 

1,714,100, 
1,337,900 

305,500 
. . . 70,700, 

10,118,100 

3,159,800 
3,240,900 
3,717,400 

275,400 
889,700 

1,534,500 
928,700 

89,100 

10,857,500 
8,077,900 

2,126,100 

(X) 

3,932,000 
(X) • 

1,161,600 
2,779,600 

7 , 3 7 7 , 4 0 0 

3,447,700 

3,80*0,700 

(X) 

2,995,200 

(X) • 

129,000 

51,872,100 

21,926,800 
557,500 
978,200 

11,433,200 
(X) 

, 107,400 
4,356,000 

(x) 
240,000 

329,600 

1,719,800 

(x) 
1,309,500. 

29,945,300 
24,307,900 

•5,197,800 
...439,600 

% 

1 , 4 5 1 , 4 0 0 

427,600 
617,200 
406,600 
29,200 
97,800 

104,700 
151,300 

23,600 

3,853,800 
3,125,000 

836,000 

(x) 
1,550,200 

; (X) 

261,000 
•728,800 

1,841,800 

1,319,100 

490,800 
,(x) 
301,300 

(x) 
31,900 

10,488,400 

3,549,000 
104,300 

. 277,600 

1,331,300 
(X) 

9,700 
1,176,800 

(X) 
9,600 

. 100,200 

197,900 
(X) 

189,700 

, 6,939,400 
5,339,200 

1,440,700 
-159,500 
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Table 3.—CANADA—Wholesalers Proper, 1930, by Kinds of Business—Con. 
[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 

in the totals] 

Kind of Business—Genre de commerce 

Number 
ot es-

tablish-
ments 

Number 
ot 

pro-
prietors 

Number of 
employees 

Nombre 
d'employ6s 

Salaries 
and wages 

Net 
sales 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de 
I'ann^e 

(prix 
coutant) 

Nombre 
d'6ta-
blisse-
ments 

Nombre 
de pro-

pri6-
taires 

Male 

Hom-
mes 

Fe-
male 

Fem-
mes 

Salaires 
et gages 

Ventes 
nettes 

(1930) 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de 
I'ann^e 

(prix 
coutant) 

s - S t 

386 182 3,228 782 6,998,000 59,320,700 18,321,000 

37 
14 

26 
13 

210 
146 

27 
17 

441,600 
305,300 

3,366,100 
2,556,500 

683,700 
510,900 

6 5 21 3 44,200 ' 286,600 60,600 

7 
2 

5 
W 

15 
(X) 

2 
(X) 

33,200 
(x) 

216,400 
(X) 

46,800 
(X) 

2 W (x) (X) (X) (X) (X) 

6 - 23 2 50,000 212,000 52,600 

19 9 146 38 378,800 5,032,700 595,700 

1 W (x) (X) (X) (X) (X) 

6 1 36 11 'il4,000 1,206,600 131,000 

10 5 87 22 203,000 3,120,200 324,800 

2 w (x) (X) (X) (X) (X) 

33 6 808 .162 1,727,700 14,305,000 7,022,000 

5 5 36 6 43,400 747,700 166,800 

3 

25 1 772 156 1,684,300 13,557,300 6,855,200 

155 
2 

77 
(x) 

1,180 
(X) 

271 
(X) 

2,611,300 
(X) 

22,870,500 
(x) 

6,541,400 
(X) 

14 12 93 27 190,300 1,880,300 526,200 

1 (X) (X) (x) (X) (X) (X) 

1 
3 

14 
2 
9 

w 
12 

(x) 
29 
67 

90 

13 
(X) 

15 

(X) 
56,700 

103,900 
(X) 
190,100 

(X) 
370,400 
519,500 
(X) 

1,531,500 

(X) 
76,600 

253,700 
(X) 
666,700 

14 6 64 11 92,700 579,800 271,200 

32 
3 
a 

5 
3 
1 

372 
14 
22 

114 
3 
3 

987,500 
16,900 
58,900 

9,269,400 
210,600 

1,717,000 

1,865,400 
17,400 

1,099,500 

13 4 44 16 135,900 1,207,700 103,900 

13 8 129 30 295,200 1,620,100 804,400 

1 (x) (x) (x) (X) (X) (X) 

2 (X) (X) {xl (x) (X) (X) 

S 1 14 1- 22,700 118,300 50,400 

1 (x) (x) (X) . (X) . (xl (X) 

M a c h i n e r y , E q u i p m e n t a n d S u p p l i e s 
( e x c e p t e l e c t r i c a ! ) — M a c h i n e s , e q u l p e -
m e n t e t f o u r n l t u r e s ( s a u f e i e c t r i q u e s ) 

Commercial equipment and supplies— 
Equipement commercial et foumitures 

Butchers'—Boucheries 
Hotel and restaurant—H6telleries et 

restaurants 
Office (except office furniture)—Bureaux 

(ameublement non compris) 
fioda fountain—Fontaines^ soda .. 
•Store (general line)—Magasins (ligne 

g6n6raTe) 
Other commercial equipment and sup-

plies—Autre fequiperaent commercial 
et foumitures 

Construction equipment and supplies— 
Outillage et fournitures de construction 

Builders' supplies—Fournitures pour en-
trepreneurs 

•Construction machinery—Machines pour 
la construction 

Construction machinery, equipment and 
supplies (general line)—Machinerie, 
Equipement et fournitures pour la cons-
truction (ligne g6n6rale) 

Koad machinery and equipment—Ma-
chines routiferes et Equipement 

Tarm machinery and equipment—Ma-
chines et Equipement agricoles 

Dairy equipment—Equipement pour lai-
teries 

Farm implements—Instruments aratoi 
res 

Farm machinery and equipment—Ma-
chines et Equipement agricoles 

Manufacturing, lumbering, mining and 
drilling machinery, equipment and 
supplies—Machines, matEriel et acces-
Boires pour manufactures, scieries, 
mines et forages 

Bakers'—Boulangeries 
Bottles and bottling equipment—Bou-

teilles et Equipement d'embouteillage. 
Canning machinery—Outillage de con-

eerverie 
Conveyor and hoisting machinery— 

Appareils transporteurs et de levage.. 
Foundry—Fonderies 
Jewellers'—Bijoutiers 
Lumbering—Scieries 
Machine tools—Machines-outils 
Mechanical goods—^Accessoires pour ma-

chines 
3Iill and mine supplies (general line)— 

Fournitures pour mines et moulins 
(ligne gEnErale) 

Mining—Industrie miniEre 
Oil well—Extraction du pEtrole 
Power house—Outillage d'usines gEnE-

ratrices • 
Printers' and lithographers'—Outillage 

d'imprimerie et lithographie 
.Pumps, pump parts and supplies—Pom-

pes, pieces dEtachEes et foumitures 
pour pompes 

Shoe machinery and supplies—Machines 
et fournitures pour fabriquea de chaus-
sures 

Textile machinery and equipment—Ma-
chines textiles et accessoires 

Welding equipment—Appareils pour sou-
der 



. , fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 

Tableau 3.—CANADA—Malsons de gros, 1930, par genres de commerce-Suite 
JUn (x) indique quo les ohiffrea ne sont pas donnSs afin de na pas dfevoilor des opfa-ations individuelles, maio ceux-ci sont 

inclus dans lea totaux] 

Kind of Business—Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'^ta-
blisse-
ments-

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri6-
taires 

Number of 
employees 

Nombre 
d'employfe , 

Fe-
Male male 

Hom-
mes 

Fem-
mes 

Salaries 
and wages 

Salaires 
et gages 

Net 
sales 

Ventes 
nettes 

(1930) 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de 
I'ann^e 

(prix 
coutant) 

M a c h i n e r y , E q u i p m e n t a n d S u p p l i e s 
( e x c e p t e l e e t r l c a l j - C o n — M a c h i n e s , 
e q u l p e m e n t e t f o u r n l t u r e s ( s a u f 
£ I e c t r l q u e s ) - F i n . 

Manufacturing, lumbering, mining and 
drilling machinery, equipment and 
supplies-Con.—Machines, mat6riel_ et 
accessoires pour manufactures, Bcieries, 
mines et forces-Fin. 

Other industrial machinery, equipment 
and supplies—Autros machines, 6qui-
pement et fourniturea utiliafea dans I'in-
dustrie 

Professional equipment and supplies—Pro-
fessioiislibfir^es, 6quipemcnt et four-
nitures 

Artists'—Artistes 
Church—Eglises 
Dentists'—Dentistes ; . . . 
Pharmacists'—Pharmaciens ; . . . 
School—Ecoles 
Scientifio and laboratory—Scientifique 

et do laboratoire 
Surgical, medical and hospital—Chirur-

{ îens, m6decins et hfipitaux _— 
Service equipment and supplies—Services, 

outillage et foumitures 
Barber and beauty parlour—Salons de 

coiflure et de beautfi 
Fire protection equipment—Equipement 

do protection contre I'incendie 
Janitors'—Concierges 
Laundry—Buanderiea 
Plumbers'—Plomberies _ 
Service equipment and auppliea (general 

line)—Equipement et fourniturea pour 
services (ligne g6n6rale) ' 

Shoe repairers'—Cordonniers 
Undertakera'-Entrepreneurs de pompes 

funfebres i . . . 
Upholsterers'—Tapissiers 
Other service equipment (specialty lines) 

Autres services, outillage et fournitu 
res (spdcialitfe) — 

Transportation equipment and supplies— 
Transports, outillage et foumitures... 

Railroad—Chemins de fer 
Marine—Navires 
Other transportation equipment Md 

supplies—Autre outillage ct foumitu-
res pour transports 

M e t a l s a n d M e t a l ( V o r k — M ^ t a u i e t o u -
Trages e n m 6 t a l 

Iron and ateel_{except acrap)—Fer et acier 
( i I'exclusion de la mitraille). •• 

Iron and steel (except scrap)-^Fer et 
acier ( i I'exclusion de la mitraille) — 

Iron and steel products (n.e.s.)—Ouvra-
ges en fer et en acier (n.s.a.). 

Metals and metal work other than iron and 
steel—Mfetaux non-ferreux et ouvragea 
en mfital non-ferreux 

Copper—Cuivre — 
MotAls (general line)—M6taux (ligne g6-

nfiralo) 
Sheet metal products—T61erie 
Tin—Etain 
Other metals and metal work—Autres 

m^taux et ouvrages en mStal 

22 

(X) 

(x) 

(xl 

(X) 

(x) 

(X) 

(x) 

174 

847 
10 

212 

164 

152 

255 

84 

30 
53 
54 

(X) 

(x) 

(X) 

82 
45 
25 

401 

311 

234 

77 

90 
(X) 

(x) 
58 

(x) 

27 

29 

193 
4 
5 

67 

70 

47 

64 

31 

11 
11 
3 

(X) 

^ ^ ^ 

(X) 

(X) 

27 
18 
5 

76 

58 

42 

16 

18 
(x) 

(X) 

312,500 

1,169,700 
•25,700 
16,900 

432,300 

337,900 

346,900 

442,800 

126,400 

76,600 
94,700 
92,500 
(X) 

(X) 
17,800 

(X) 
15,200 

(X) 

236,100 
146,800 
50,500 

38,800 

1 , 0 9 9 , 4 0 0 

862,800 

668,400 

194.400 

236,600 
(X) 

(X) • 
142.200 
(X) 

77.300 

2,493.900 

7,810.200 
116.700 
155.900 

2,987,400 

2,430,600 

2,119,600 

3,343,400 

1,023,000 

632,200 
457,500 
698,900 
(X) 

(x) 
206,500 

(x) 140,600 

(X) 

2,592,800 
1,827.200 

516,600 

249,000 

1 4 . 0 5 9 , 1 0 0 

9,988,400 

8,173,200 

1,815,200 

4,070,700 
(X) 

(x) 
2,360,700 

(X) 

1,162,400 

845,600 

2,426,000 
44,700 
65,000 

890,800 

791,100 

634,400 

689,400 

263,300 

103,700 
44,600 

126,800 
(x) 

(x) 
42,300 

(X) 
45,700 

(X) 

362,800 
135.800 
114,900 

112,100 

2 , 2 6 0 , 9 0 0 

2,010,200 

1,405,600 

604,600 

250,700 
(X) 

(x) 
115,000 

(X) 

116,000 



20 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHIHENTS, 1931 

Table 3—CANADA—Wholesalers Proper, 1930, by Kinds of Business-Con. 
[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 

in the totals] 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri6-
taires 

Number of 
employees 

Nombre 
d'employfis 

Salaries 
and wages 

Salaires 
et gages 

Net 
sales 

Ventes 
nettes 

(1930) 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de 
I'annSe 

(prix 
cofitant) 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri6-
taires 

Male 

Hom-
mes 

. Fe-
male 

Fem-
mes 

Salaries 
and wages 

Salaires 
et gages 

Net 
sales 

Ventes 
nettes 

(1930) 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de 
I'annSe 

(prix 
cofitant) 

J S S 

m 50 1,U3 334 2,372,100 22,461,600 4,525,100 

44 14 606 136 1,073,100 9,818,900 2,162,000 

68 25 387 109 882,700 9 ,566,600 1,649,800 
21 5 228 69 609,300 6,071,600 1,128,200 

21 16 109 23 164,200 2,153,800. 238,100 

16 4 62 17 109,200 1,341,200 183,600 

19 11 202 86 376,800 2 ,677,000 777,000 
3 ~ 18 3 39,600 399,100 36,300 

104 87 336 43 586,000 8,382,300 520,300 

SO 61 165 20 272,600 5 ,273 ,600 219,000 

1 . W (X) (X) (X) (X) (x) 

34 24 113 19 209,100 1,668,800 216,600 

17 11 46 3 81,000 1 ,275,400 71,400 

2 w (X) (x) (X) (X) (X) 

62 39 679 - 102 1,314,300 11,725,000 2,193,600 

62 29 557 90 1 ,107,800 10,661,600 -. 2 ,039,700 

2 (x) (x) (X) (X) • (X) (X) 

6 2 44 6 92,000 1,068,800 •234,200 

42 27 464 77 924,600. 8 ,990,700 1,740,600 

2 (X) (x) (X) ,(x) (X) • (X) 

10 10 122 12 206,600 1 ,063,500 163,900 

264 268 877 180 1,614,400 40,656,200 3,047,900 

4 6 19 3 46,400 1,656,400 70,400 

• 66 48 127 18 239,100 6 ,764,300 406,400 
3 4 4 1 5 ,200 162,200 23,800 

202 210 727 158 1,223,700 33,174,300 2,648,300 

157 127 801 292 1,706,600 16,317,700 2,999,200 

60 81 350 161 . 771,400 7 ,582,900 966,400 

. . . 30 19 226 . .133. .. 578,500 4 ,572,600 915,200 

30 32 126 28 192,900 3 ,010 ,300 61,200 

Kind of Business—Genre de commerce 

P a p e r a n d P a p e r P r o d u c t s — P a p i e r e t 
a r t i c l e s e n p a p i e r 

Paper and paper products (general line)' 
rapier et articles en papier (ligne g6n§-
rale) 

Paper and paper products (specialty, n . e . s . ) 
—Papier et articles en papier (spScia-
lit6s, n.s.a.) 

Paper—Papier 
Wrapping paper and paper bags—Papier 

d'emballage et sacs en papier 
Other paper products—Autres articles en 

papier .' 
Stationery and stationery supplies—Pape-

terie et accessoires 
Wall paper—Papier-tenture. 

P e t r o l e u m a n d P e t r o l e u m P r o d u c t s — 
P e t r o l e e t d e r i v e s 

Gasoline and oil—Gazoline et huile... 
Gasoline and naphthas—Gazoline et 

naphte 
Lubricating oils and greases—Graisses et 

huiles de graissage 
Petroleum and petroleum products (gene-

ral line)—P6trole et d6riv6s (ligne g6n6-
rale) 

Other petroleum and petroleum products— 
Autres d^rivfe du p6trole 

P l u m b i n g a n d H e a t i n g E q u i p m e n t a n d 
S u p p l i e s — E q u i p e m e n t e t f o u r n i t u -
r e s d e p l o m b e r i e e t c b a u f f a g e 

Plumbing equipment and supplies—Equi-
pement et fournitures de plomberie... 

Pipes, valves and fittings—Tuyaux, val-
ves et accessoires 

Plumbing and mill supplies—Materiel 
de plomberie et d'usine 

Plumbing and heating equipment and 
supplies (general line)—Equipement et 
fournitures de plomberie et de chauffa-
ge (ligne g6n6rale) 

Other plumbing and heating equipment 
and supplies—Autres 6quipement et 
fournitures de plomberie et chauffa^e. 

Heating equipment and supplies—Equipe-
ment et fournitures de chauffage.. 

T o b a c c o a n d T o b a c c o P r o d u c t s ( e x c e p t 
l e a f ) — T a b a c s e t p r o d u i t s d u t a b a c 
(^ i ' e x c i u s i o n d u t a b a c e n f e u i l i e s ) . . . 

Cigars—Cigar es 
Cigars, cigarettes and tobacco—Cigares, 

cigarettes et tabacs 
Tobacco—Tabacs. 
Tobacco and confectionery—Tabacs et 

confiserie 

A l l O t h e r - ^ T o u s a u t r e s 

Books, periodicals' and newspapers—Li-
vres, magazines et journaux 

Books and periodicals—Livres et maga-
zines ; . ; — 

Newspapers and magazines^oumaux 
et magazines 



. , fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 

Tableau 3.—CANADA—Malsons de gros, 1930, par genres de commerce-Fin 
[Un (x) indique que lea chiffres ne sont pas donnfe afin de ne pas dSvoiler des operations individuelles, mais ceux-ci sont 

inclus dans les totaux] 

Kind of Business—Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri6-
taires 

Number of 
employees 

Nombre 
d'employes 

Male 

Hom-
mes 

Fe-
male 

Fem-
mes 

Salaries 
and wages 

Salaires 
jet gages 

Net 
sales 

Ventes 
nettes 

(1930) 

Stocks on 
hand, end 

of year 
(at cost) 

Stoclcsen 
mains & la 

fin de 
I'ann^e 

(prix 
coutant) 

A l l O t h e r - C o n — T o u s a u t r e s - F i n . 

Oils, greases, soaps and waxes—Huiles, 
• graisses, savons et cires.-

Rubber goods (general line)—Articles en 
caoutchouc (ligne g6n6rale) 

Textiles and textile materials (other than 
dry goods)—Textiles ( i I'exclusion du 
vfitement et de la lingerie) 
Bags and bagging—Sacs et entoilage — 
Cordage and twine—Cordes et ficelles.. 
Textiles and textile materials, other 

than dry goods (general line)—Texti-
les, autres que v6tement, etc. (ligne 
g6n6rale) 

Yarn—Fil68 
Other textiles (exclusive of dry goods, 

n.e.s.)—Autres textiles (^ I'exclusion 
du v6tement, etc., n.s.a.) 

Miscellaneous kinds of business—Divers 
genres de commerce 

Advertising goods—Materiel de r6clame 
etpropagande 

Baskets—Paniers 
Flour, feed and coal—Farine, provende 

et charbon 
Ice—Glace 
Novelties—Nouveaut^s 
Smokers' supplies—Articles de fumeur.. 
Miscellaneous kinds of business (n.e.s.)— 

Divers genres de commerqe (n.s.a.).. 

(X) 

(x) 

(X) 

(x) 

39 

29 

99 
(X) 

12 

65 
(X) 

21 

284 

24 
(X) 

H o 
98 
27 

65 
(X) 

(X) 

18 

53 

5 
(x) 
(x) 

14 
26 

100,600 

44 ,800 

261 ,500 
(x) 
22,000 

171,400 
(X) 

54 ,100 

5 2 7 , 3 0 0 

28,600 
(X) 

(x) 
113,200 

68 ,200 
253 ,000 

5 8 , 1 0 0 

1 , 2 3 1 , 0 0 0 

728 ,100 

2 , 7 9 4 , 5 0 0 
(X) 

. 342 ,900 

1 , 7 2 8 , 9 0 0 
(X) 

4 6 7 , 9 0 0 

3 , 9 8 1 , 2 0 0 

166,800 
(x) 
(X) 

275 ,000 
675 ,000 

1 , 9 6 0 , 5 0 0 

776 ,800 

< 

152,600 

158 ,800 

751 ,300 
(x) 

4 0 , 0 0 0 

534 ,400 
(X) 

113 ,300 

970 ,100 

43 ,400 
(X) 

( x ) 
3 4 , 8 0 0 

2 0 3 , 5 0 0 
5 2 4 , 5 0 0 

150,300 



22 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHIWIENTS, 1931 

Table 4.—CANADA—Wholesalers Proper, Operating Expenses, 1930, by Kinds of Business {') 
[An (x1 indicates that figures are withheld to avoid disclosing individual operationSt but these are included 

in the totals] 

Kind of Business 

Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Number 
of pro^ 

prie-
tors 

Nombre 
de pro-

pri6-
taires 

Salaries 
and wages 

of 
employees 

Salaires 
et gages 

des 
employes 

Total expenses 
(including salaries 

and wages) (') 

D6penses totales 
(salaires et gages 

indus) (') 

Amount 

Montant 

Per cent 
of net 
sales 

Pour-
cent des 
ventes 
nettes 

Net 
sales 

Ventes 
nettes 

(1930) 

Total, All Establishments Reporting—Total, 
tous etablissements falsant rapport . . . . . 

Amusement, Sporting and Photographic Goods— 
Articles de recreation, de sport et de photo-
graphie 

Amusement and sporting goods—Articles de rfecrfo-
tion et de sport 

Cameras and motion-picture equipment and sup-
plies—Ap'pareils photographiques, cin6matogra-
phiques et accessoires 

Automotive—Automobile. 

• Automobiles and other motor vehicles—Automo-
biles et autres v^hicules automoteurs 

Automotive equipment-^-Equipement automoteur-. 
Automobiles parts (new and used)—Pieces de re-

change (neuves et usag^es) . 
Tires and tiibes—Pneus et chambres i air 

Chemicals, Drugs and Allied Products—Prodults 
chimlques, pharmaceutiques et connexes.. 

Chemicals (industrial)—Produits chimiques (in-
dustriels) 

Drugs and drug sundries (gener^ line)—Drogues et 
fournitures phi i pharmaceutiques (ligne gfefirale) 

Drugs and drug sundries (specialty)—Drogues et 
fournitures pharmaceutiques (sp^cialitfis).. 

Alcoholic beverages—Breuvages alcooliques 
Paints, varnishes, lacquers and enamels—Peintu-

res, vemis, laques et 6maux 
Toilet articles and preparations—Articles et prepa-

rations de toilette 

Coal and Coite—Charbon et coke 

Coal (general line)—Charbon (ligne g€n6rale) 
Coal, anthracite-^harbon, anthracite 
Coal, bituminous—Charbon, bitumineus 
Coal and coke—Charbon et coke 
Fuel (including briquets, peat and charcoal)—Com-

bustible (y compris briquettes, tourbe et charbon 
de bois) 

Dry Goods and Apparel—TStement et Ihigerie... 

Clothing and furnishings (other than millinery and 
footwear)—V6tement et lingerie (41'exclusion des 
modes et des chaussures) 

Dry goods (general line)—Marchandises sSches (li-
gne g6n6rale) 

Dry goods (specialty, n.e.s.)—Marchandises s^ches 
(sp6cialit^, n.s.a.) 

4,531 

15 

25 

20 

150 

139 

37 

487 

3,339 72,326,500 143,979,100 13-48 1,068,254,9 

( X ) 

W 

19 

15 

4 

109 

6 
67 

31 
5 

424 

85 

72 

30 

532,200 

287,700 

244,500 

2,823,800 

480, 
1,984,600 

274,000 
84,400 

2,913,8 

513,100 

1,542,400 

512,100 

( X ) 

( X ) 
194,100 

2,246,300 

766,800 
261,800 
433,900 
624,400 

159,400 

8,306,600 

851,200 

4,062,300 

230,900 

1,097,600 

589,900 

507,700 

5,811,200 

1,413,900 
3,721,800 

518,400 
157,100 

5,646,000 

1,023,700 

2,575,700 

1,197,900 
(x) 

( X ) 

457,800 

5,050,700 

1,806,700 
635,200 

1,047,600 
1,335,300 

225,900 

16,579,400 

1,825,000 

7,567,700 

527,600 

26-32 

24-86 

28-25 

21-72 

22-71 
22-46 

24-33 
8-65 

16-24 

14-15 

1311 

27-91 

( X ) 

( X ) 

32-77 

10-14 

15-19 
6-37 

10-28 
8-01 

21 -21 

17-o; 

16-28 

18-64 

16-9; 

4,179,000 

2,373,100 

1,796;900 

26,749,000 

6,224,700 
16,577,700 

2,130,500 
1,816,100 

34,763,200 

7,233,000 

19,642,800 

4,292,100 
(X) 

(x) 

1,397,000 

49,793,700 

11,896,000 
9,967,600 

10,190,600 
16,674,600 

1,064,900 

97,370,200 

11,211,200 

40,592,900 

3,119,000 

(1) All establishments did not report full particulars of operating expenses. This table includes only those establish-
ments which gave total operating expenses. The operating expenses shown in this table should be considered representative 
only when the sales of establishments reporting total expenses form" a high proportion of the total sales of all establishments 
in the same classification. 

(') Tous les 6tablissements n'ont pas fourni des details complets de leurs dSpenses courantes. Ce tableau ne comprend 
que les etablissements qui les ont fournis au complet. L«s dSpeaaea courantes de ce tableau doivent 6tre ooasidfereea oomme 
representatives seulement lorsque les ventes des etablissements declarant leurs depenses totales forment une haute proportion 
des ventes totales de tous les etablissements dans la mSme classification. 

(2) Not including proprietors' salaries. 
(2) Salaires des proprietaires non-inclus. 
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Tableau 4.—CANADA—Malsons de gros, frals gfineraux, 19S0, par genres de commerce(')-Suite 
[Un (x^ indique que les chififres ne sont pas donnas afin de ne pas dSvoiler des operations individuellea, mais ceux-ci sont 

inclus dans les totauz] 

Kind of Business 

Genre do commerce 

Number 
of es-

tablish-
ments 

Nombre 
d ' i ta-
blisse-
ments 

Number 
of pro-
prie-
tors 

Nombre 
de pro-

pri6-
taires 

Salaries 
and wages 

of 
employees 

Salaires 
e t i 

employes 

Total expenses 
(including salaries 

and wag^) (') 

D^penses totales 
(salaires et gages 

inclus) (®) 

Amount 

Montant 

Per cent 
of net 

Pour-
cent des 
ventes 
nettes 

Net 
sales 

Ventes 
nettes 

(1930) 

Dry Goods and Apparel-Con.—VEtemcnt ct linge-
rie-Fin. 

Millinery and millinery supplies—Modes et acceS' 
soires 

Notions—Nouveaut6s 
Piece goods—EtoiTes fl la pifece 
Shoes and other footwear—Chaussures 

Electrical—Apparells et outlllage Slectriques... 
Electrical goods (including appliances)—Appareil-

lage 61ectrique 
Electrical equipment and supplies—Outillage et 

fournitures filectriques 
Radios and radio equipment—Radios et accessoires 

de radio 

Farm Products (not elsewhere spcciBed)—Pro-
dults de la ferme (non sp£ciilSs allieurs)... 

Flowers and nursery stock—^Fleurs et produits des 
p6pini6re3 

Grain—C6r6ale3 
Hides, skins and furs—Peaux et pelleteries 
Livestock—B6tail 
Tobacco (leaf)—Tabac en feuilles 
Wool and mohair—Laine et mohair 
Other farm products—Autres produits de la fer-

Farm Supplies (eicept machinery and equip-
ments-Articles pour la ferme (& i'eiciusion 
des machines agrlcoles et outUiage) 

Farm supplies (except feed and fertilizer)—Articles 
pour la ferme (b, Texclusion de la provende et des 
engrais) 

Feed—Provende :. 
Fertilizer and fertilizer materials—Engrais et ma-

tferiaux Ji engrais 

Food Products (not elsewhere specifled)—Den-
r(es alimentalres (non spiciflSes allieurs) 

Confectionery and soft drinks—Confiserie et li-
queurs douces 

Dairy products—Produits laitiers 
Dairy and poultry products—Produits laitiers et 

ceufs 
Poultry and poultry products—Volaille et ceufs 
Fish and sea foods—Poisson 
Fruits and vegetables (fresh)—Fruits et legumes 

(frais) 
Meats and meat products—Viandes et produits 

connexes 

Forest Products (except lumber)—Produits fores-
tiers ( i i'eiciusion du bois d'ceu?re) 

Furniture and House Furnishings—Ameubie-
ment et accessoires 

Furniture—Ameublement 
House furnishings—AecesMires 
Musical instruments and sheet music—^Instruments 

de musique et musique en feuilles 

29 
74 

140 
60 

125 

167 

19 
12 

102 
19 
5 
7 

64 

842 

87 
22 

51 
29 
96 

353 

204 

40 

97 
13 
74 

'10 

22 
73 
88 
54 

76 

13 

47 

16 

176 

17 
14 

102 
26 
5 

60 

718 

90 
17 

44 
31 
80 

316 

140 

289,000 
541,500 

1,673,100 
658,600 

2,209,400 

580,200 

933,000 

696,200 

987,900 

260,800 
74,700 

531,900 
13,800 
12,500 
89,100 

5,100 

654,100 

383,100 
192,400 

78,600 

10,035,000 

318,600 
522,000 

1,430,100 
142,200 
694,800 

4,181,700 

2,745,600 

191,200 

1,684,300 
137,700 

1,436,500 

110,100 

604,800 
1,119,000 
3,496,200 
1,439,100 

3,866,400 

1,047,000 

1,630,600 

1,188,800 

2,530,200 

574,000 
154,200 

1,504,000 
51,100 
40,400 

197,700 

8,800 

1,440,100 

850,000 
467,200 

122,900 

21,800,100 

• 637,600 
1,293,500 

2,599,100 
357,500 

1,818,200 

8,891,100 

6,203,100 

529,000 

3,427,800 
250,000 

2,938,400 

239,400 

21-83 
21-73 
13-66 
16-10 

17-57 

17-45 

17-35 

18-01 

1 0 - 1 0 

25-26 
3-14 

10-34 
8-00 

10-38 
8-74 

21-00 

U-45 

19-00 
6 - 2 0 

21-47 

8-93 

13-64 
5-42 

13-34 
10-42 
15-83 

9-60 

7-00 

8 - 2 8 

25-51 
27-28 
24-83 

34-86 

2,770,100 
5,148,700 

25,591,500 
8,936,800 

21,999,700 

6,000,400 

9,398,300 

6,601,000 

25,055,100 

2,272,400 
4,905,300 

14,545,300 
638,400 
389,200 

2,262,600 

41,900. 

12,581,700 

4,473,100 
7,536,200 

572,400 

244,239,400 

4,675,200 
23,878,800 

19,486,400 
3,432,100 

11,485,000 

92,641,700 

88,640,200 

. 6,389,800 

13,437,900 
916,500 

11,834,700 

686;700 

Pour renvois, voir page 22. 
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Table 4.—CANADA—Wholesalers Proper, Operating Expenses, 1930, by Kinds of Buslness(i)-Con. 
[An (x) indicates t h a t figures are withheld to avoid disclosing individual operations, but these are included 

in the totals] 

Kind of Business 

Genre de commerce 

Number 
of es-

tabl ish ' 
ments 

Nombre 
d'feta-
blisse-
ments 

Number 
of pro-

prie-
tors 

Nombre 
depro-

p n 6 -
taires 

Salaries 
and wages 

of 
employees 

Salaires 
e t ( 

employes 

Tota l eipenses 
(including salaries 

and wages) (') 

D^penses totales 
(salaires e t gages 
, inclus) («) 

Amount 

Montant 

Per cent 
of net 
sales 

Pour-
cent des 
ventes 
nettes 

Ne t 
sales 

Ventes 
nettes 

(1930) 

General Merchandise—Marchandlse gtoerale. 

Groceries and Food Specialties—Eptcerles et spe-
clalltfo allmentalrcs 

Groceries (general line)—Epiceries (ligne g6n6rale). 
Food and grocery specialties—Spfecialitfe, 6picerie 

et autrea denrfies alimentaires 

Hardware—QulncalHerle 
Hardware (general line)—Quincaillerie (ligne g6n6-

rale) 
Hardware (specialty)—Quincaillerie (spdcialitfe).. 

Iron and Steel Scrap and Otlier Waste Materials— 
Mitrailie de fer et d'acier et autres dechets . . 

Iron and steel scrap—DSchets de fer et d ' ac ie r . . . 
Junk and scrap—Ferraille et d6chets 
Other waste materials—Autres d6chets 

Jewellery and Optical Goods—Bijouterie et arti-
cles d'optique 

Jewellery—Bijouterie 
Optical goods—Articles d 'optique. 

Leat i ierand Leatlier Goods (eicept gloves and 
shoes)—Cuir et articles en cuir (4 i 'eiclusion 
des gants et des chaussures) 

et . Leather and leather goods (general line)—Cuir 
articles en cuir (ligne g6n6rale) 

Leather and leather belting—Cuir et courroies. 
Luggage and leather goods—Malles, valises et au-

tres articles en cuir 

Lumber and BulMIng Materials (other than 
metal)—Bols et matir iaui de construct ion 
(autres qu'en mStal) 

Construction and building materials (other than 
metal and wood)—Mat^riaux de construction 
(autres que le bois et m6tal) . 

Lumber and mill work—Bois de construction et bois 
ouvr6 

Machinery, Equ ipment and Supplies (eicept 
electrical)-Machines, equipement e t fourni-
tures (sauf electrlques).-

Commercial equipment and supplies—Equipement 
commercial et foumitures 

' Construction equipment and supplies-Outillage e t 
. fournitures de construction 

• F a r m m a c h i n e r y and • equipment—Machines et 
Equipement a^icoles ; 

Manufacturing, lumbering, mining and drilling ma-
. chinery, equipment and supplies—Machines,' ma-

- t^riel e t accessoirea pour manufactures, scieries, 
mines e t foragea ' 

Professional equipment and supplies—Professions 
• libfaales, Equipement e t fournitures'. 

. Service equipment and supplies—Services, outillage 
e t fournitures. 

Transportation equipment and supplies—Trans-
ports, outillage e t foumitures 

SZ 

52Z 

341 

181 

144 

84 
60 

125 
21 
69 

-45 

146 
94 
52 

49 

ZU 

106 

108 

358 

33 

19 

' 30 

i 143 

:57 

54 

313 

213 

100 

98 

53 
45 

170 
26 
79 
65 

,82 
75 

1,077,900 

' 10,172,100 

8,606,700 

1,565,400 

6,538,300 

3,706,300 
2,832,000 

764,100 
132,600 
283,200 
348,300 

1,768,900 
1,033,500 

735,400 

47 

127 

170 

25 

628,200 

436,300 
184,500 

7,400 

2,016,600 

18,894,200 

15,725,600 

3,168,600 

12,U3,100 

6,551,500 
5,561,600 

1,592,100 
366,900 
618,600 
606,600 

3,225,800 
2,107,000 
1,118,800 

1,241,400 

778,400 
442,000 

21,000 

3,632,900 

2,162,200 

1,470,700 

6,748,200 

388,700 

• 378,800 

1,698, 

2,519,000 

. 1,096,300 

• • 432 ,-500 

• 234,300 

7,268,000 

4,192, 

3,075,200 

13,811,100 

718,500 

770,700 

4,204,900 

4,727,400 

2,121,800 

• -841,500 

426,300 

15-63 

8-72 
8-21 

12-57 

18-63 

17-95 
19-51 

17 64 
11-65 
20-61 
21-10 

30-13 
26-56 
40-32 

18-06 

25-21 
12-08 

16-28 

15-92 

2 0 - 6 2 

12-15 

24-79 

28-56 

15-31 

30-64 

21-55 

31-65 

26-11 

16-52 

12,904,800 

216,735,100 
191,501,200 

25,233,900 

65,001,900 

36,494,000 
28,507,900 

9,026,900 
3,149,800 
3,002,000 
2,875,100 

10,706,600 
7,931,800 
2,774,800 

6,875,200 

3,087,400 
3,658,800 

129,000 

45,655,600 

20,338,200 

25,317,400 

55,713,400 

2,515,900 

6,032,700 

13,724,200 

21,933,000 

6,703,700 

- 3,223,300 

2,580,600 

For foot-notes, see page 22. 
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Tableau 4.—CANADA—Malsons de gros, frals g£n£raiu, 1930, par genres de commerce (')-Suite 
[Un (x) indiquo que les chiffros no sont pas donnfe afin de ne pas dfevoiler des operations individuelles, mais coui-oi sont 

inclus dans les totaux] 

Kind of Business 

Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'§ta-
blisse-
ments 

Number 
of pro-

prie-
tors 

Nombre 
de pro-

pri6-
taires 

Salaries 
and wages 

of 
employees 

Salaires 
e t i 

employfis 

Total expenses 
(including salaries 

and wages) (') 

D^penses totales 
(salaires et gages 

inclus) (') 

Amount 

Montant 

Per cent 
of net 

Pour-
cent des 
ventes 
nettes 

Net 
sales 

Ventes 
nettes 

(1930) 

Metals and Metal Work—MStaiu et ounages en 
niSUl 

Iron and steel (except scrap)—Fer et acier ( i I'ex-
clusioa de la mitraille) 

Motals and metal work other than iron and steel— 
M6taux non-ferreux et ouvrages en m6tal non-fer-
reux 

Paper and Paper Products—Papier et articles en 
papier 

Paper and paper products (general line)—Papier et 
articles en papier (ligne g^n^rale) 

Paper and paper products (specialty, n.e.s.)—Papier 
et articles en papier (8p6cialites, n.s.a,) 

Stationery and stationery supplies—Papeterie et 
accessoires 

Wall paper—Papier-tenture 

Petroleum and Petroleum Products—PStrole et 
dJrlvfs 

Gasoline and oil—Gazoline et huile 
Gasoline and naphthas—Gazoline et naphte. . . . . 
Lubricating oils and greases—Graisses et huiles de 

graissage _ 
Petroleum and petroleum products (general line)— 

P6trole et d6riv6s (ligne g6n6rale) 
Other petroleum and petroleum products—Autres 

d6riv6s du p6trole 

Plumbing and Heating Equipment and Supplies 
—Equlpement et I'ournltures de plomberie et 
chauffage 

Plumbing equipment and supplies—Equipement et 
fournitures de plomberie 

Heating equipment and supplies—Equipement et 
fournitures de chau£fage 

Tobacco and Tobacco Products (except l ea f ) -Ta-
bacs et prodults d u tabac (& i'excluslon d u ta-
bac en I'euiUes) 

Cigars-Cigares 
Cigars, cigarettes and tobacco—Cigares, cigarettes 

e t tabacs 
Tobacco—Tabacs 
Tobacco and confectionery—Tabacs et confiserie.. 

AH Other—Tous autres 

Books, periodicals and newspapers—Livres, maga-
zines et joumaux 

Oils, greases, soaps and waxes—Huiles, graisses, Sa-
vons et cirea 

Rubber goods (general line)—Articles en caout-
chouc (ligne g6n6rale) 

Textiles and textile materials (other than dry 
goods)—Textiles ( i I'exclusion du vfitement et de 
la lingerie) 

Miscellaneous kinds of business—Divers genres de 
commerce 

Pour renvois, voir page 22. • 

10588-7 

U 

36 

13 

m 

41 

67 

19 
3 

9 2 

44 
1 

30 

15 

2 

61 

5 2 

225 

2 

47 
2 

174 

142 

56 

14 

(x) 

( X ) 

36 

( X ) 

(x) 

223 

) 
39 

) 

179 

107 

46 

1,096,200 

859,600 

236,600 

2,339,800 

1,043,400 

880,100 

376,800 
39,500 

551,000 

257,800 
( X ) 

190,200 

79,700 

( X ) 

1,307,600 

1,107,800 

199,800 

1,462,400 

( X ) 

238,100 
(X) 

1,178,800 

1,651,300 

749,900 

100,600 

37,000 

240,200 

623,600 

1,893,800 

1,431,500 

462,300 

4,268,100 

1,950,400 

1,583,900 

648,800 
85,000 

1,471,100 

675,000 
( x ) 

522,300 

225,300 

( X ) 

2,252,500 

1,922,000 

330,500 

2,980,800 

( X ) 

460,600 

2,412^700 

3,172,000 

1,390,200 

217,100 

67,700 

438,300 

1,058,700 

13-56 

14-47 

11-36 

19-29 

20-47 

16-65 

24-24 
21-30 

19-41 

14-73 
( X ) 

35-35 

17-92 

( X ) 

19 29 

18-03 

32-45 

7-79 

( X ) 

8-52 
( X ) 

7 - e 

20-49 

19-05 

17-64 

11-47 

17-42 

27-55 

13,961,000 

9.890,300 

4,070,700 

22,120,700 

9,529,000 

9,515,600 

2,677,000 
303,100 

7,580,800 

4,581,000 

( X ) 

1,477,600 

1,257,600 
( X ) 

11,680,000 

1 0 , 6 6 1 , 6 0 0 

1,018,600 

38,264,200 

(x) 
6,403,900 

( X ) 
31,489,200 

15,479,000 

7,299,000 

1,231,000 

590,300 

2,516,900 

3,842,800 
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Table 4.—CANADA—Wholesalers Proper, Operating Expenses, 1930, by Kinds of Business (')-Con. 
S E L E C T E D K I N D S O F B U S I N E S S 

[An (x) indicates t h a t figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of Business 

Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d '6ta-
blisse-
ments 

Number 
of pro-
prie-
tors 

Nombre 
de pro-

pri6-
taires 

Salaries 
and wages 

of 
employees 

Salaires 
e t j 

employes 

Total eipenses 
(including salaries 

and wages) {') 

Dfepenses totales 
(salaires et gages 

inclus) (') 

Amount 

Montant 

Per cent 
of net 

Pour-
cent des 
ventes 
nettes 

Ne t 
sales 

Ventes 
nettes 

(1930) 

Amusement , Sporting and Photographic G o o d s -
Articles de recreation, de sport et de photo-
graphle— 

Sporting goods (general line)—Articles de sport 
(ligne g6n6rale) 

Toys, novelties and fireworks—Jouets, nouveautis 
e t pi&ces pyrotechniques 

AutomotKe—Automobi le -
Equipment (general line)—Equipement (ligne g6-

n^rale) 
Equipment and radio—Equipement et r ad ios . . . 

Chemicals, Drugs and Allied Products—Prodults 
chlmlques, pharmaceutlques et conneies— 

Industrial and refined—Industrials e t rafiin6s 
Drug sundries—Fournitures pharmaceutiques 
Pa ten t medicines—Medicaments brevet6s 
Toilet articles—Articles de toilette 
Toilet preparations—Preparations de toilette 

Dry Goods and Apparel—V£tement et l i n g e r i e -

Clothing and furnishings—Vetement e t lingerie 
Clothing, men's and boys'—Vfitement, hommes et 

garconnets 
Clothing, women's and children's—Vfitement, 

femmes e t enfants 
Furnishings (general line)—Lingerie (ligne gSn^-

rale) 
Furnishings, men's and boys'—Lingerie, hommes 

e t garconnets 
H a t s and caps—Chapeaux et casquettes 
Kni t goods—Tricots 
Gloves—Gants 
Notions (general line)—Nouveaut^s (ligne genferale) 
Piece goods (general line)—Etoffes i la pidce (ligne 

genSrale) 
Silks and velvets—Soieries e t velours 
Woollens and worsteds—Lainages e t worsteds. . 

Electrical—Apparells et outlUage e l ec tr lques -

Electrical merchandise (general line)—Materiel 
eiectrique (ligne g6n6ralo) 

Electrical appliances—Appareils ^lectriques 
Electrical equipment and supplies (general line)— 

Outillage e t fournitures filectriques (Ugne genS-
rale) 

Motors and generators—Moteurs e t gfinerateurs 

Farm Products (not elsewhere specified)—Pro-
d u l t s de la ferme (non specifies a l l i e u r s ) -

Flowers and nursery stock—Fleurs e t produits des 
pepiniires 

Seeds, bulbs and nursery stock—Graines, bulbes et 
produits des p6pini&res 

Furs (raw)—Pelleteries ( i r e t a t brut) 
Hides and skins—PeauJi 

For foot-notes, see page 22. 

30 

42 42 

31 

128,200 

85,100 

718,200 
1,182,500 

283,700 
91,200 

210,900 
65,500 

138,600 

271,300 

23,800 

30,400 

156,100 

137,900 
154,100 
153,900 
118,300 
328,300 

714,400 
305,400 
527,900 

355,300 
179,000 

657,800 
214,600 

105,500 

155,300 
350,500 
155,800 

285,000 

162,400 

1,434,000 
2,110,300 

595,000 
135.200 
623,200 
149,100 
308,700 

569,200 

80,700 

105,100 

288,500 

278,200 
355,600 
359,700 
234,500 
712,700 

1,433,700 
605,100 

1,176,900 

612,100 
373,400 

1,220,100 
310,400 

207,900 

366,100 
1,053,100 

369,500 

32-42 

17-68 

28-87 
19-18 

10-87 
21-42 
24-29 
22-65 
41-78 

13-71 

12-00 

19-65 

15-21 

19-56 
24-40 
15-89 
15-48 
27-49 

14-05 
12-36 
15-65 

15-10 
22-63 

16-27 
26-02 

25-74 

24-99 
9-94 
9-83 

879,100 

918,700 

4,967,600 
11,002,300 

5,471,600 
631,300 

2,566,000 
658.200 
738,800 

4,150,700 

672,700 

534,800 

1,896,400 

1,422,100 
1,457,100 
2,264,100 
1,514,500 
2,592,800 

10,205,000 
4,896,000 
7,521,900 

4,052,600 
1,650,000 

7,499,800 
1,193,000 

807,600 

1,464,800 
10,589,500 
3,759,300 
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Tableau 4.—CANADA—Malsons de gpos, frals g«ii«raui, 1930, par genres de commerceO-Suite 
L I G N E S S f i L E C T I O N N ^ E S D E C O M M E R C E - S u i t e 

lUn (x) indique que les chiffres no sont pas d o n n ^ afin de ne paa dfevoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Kind of Businees 

Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d '6ta-
blisse-
ments 

Number 
of pro-

prie-
tors 

Nombre 
de pro-

pri6-
taires 

Salaries 
and wages 

of 
employees 

Salaires 
e t ! 

employes 

Total expenses 
(including salaries 

and wages) ( ') 

D6penses totales 
(salaires et gages 

inolua) m 

Amount 

Montant 

Per cent 
of net 
sales 

Pour-
cent des 
ventea 
nettes 

Ne t 
sales 

Ventes 
nettea 

(1930) 

Farm Suppl ies (except machinery and equip-
ment)—Articles pour la ferme (& reic lus lon 
des machines agrlcoles et outlUage)— 

H a y , grain and feed—Foin, grain e t provende. . , 

Food Products (not elsewhere speclfled)—Den-
r^cs alimentalrcs (non spedflSes alUeurs)— 

Confectionery—Confiserie 
But ter and cheese—Beurre e t fromage 
Cheese—Fromage 
Milk and cream—Lait e t crdme 
Eggs—CEufs 
Poultry—Volaille 
Poul t ry and poultry products (general line)—Vo-

laille ot oeufs (ligne g6n6ralo) 
Fruits 
Fruits and vegetables (general line)—Fruits e t legu-

mes (ligne gtn^rale) 
Produce—Produits de la ferme 
Vegetables—L6gumes 
Meats (fresh)—Viandes (fralches).. 
Meats and mea t products (general hne)—Viandes et 

produits connoxes (hgnc g6n6rale) 
Meats and provisions—Viandes et provisions.. . 

Forest Products (except lumber)—Produits fores-
tiers (& re i c lus lon d u bols d'oeuvre)— 

Logs, piles and posts—Billots, picux et poteaux.. 
Pulpwood—Bois de pulpe 
Raih-oad ties—Traverses de chemin do fer 

Furniture and House Furnishings—Ameuble-
mcnt et accessolres— 

Furniture (household)—Ameublement de maison. . 
China, glassware, crockery and pottery—Porce-

loine, vorrcrie, faience et poterie 
Floor coverings—Tapis, etc 
House furnishings (general line)—Articles de ma-

nage (ligne g6n6rale) 
Musical instruments, accessories and parts—Instru 

ments do muaique, acccssoires et pieces d6tach6es 
Sheet music—Muaique en feuilles 

Groceries and Food Specialties—Epicerles et sp£-
clallt^s alimentalres— 

Canned goods (general line)—Conserves (ligne g&i6-
rale) 

Canned sea food—Conserves de poisson 
Coffee, tea, spices and cocoa—Caf6, th6, 6pices et 

cacao 
Flour—Farine 
Flour and feed—Farine et provende 
Other food and grocery apecialtiea—Autrea apiciar 

l i tfe en 6picerie et denrfees alimentaires 

Hardware—Qulncaillerie— 
Shelf hardware—Quincaillerie de rayons 
Hardware and radio—Quincaillerie e t rad ios . . . . 
Hardware and plumbing—Quincaillerie e t plom-

berie 
Hardware and lines other than spec i f i ed-^u in-

caillerie et aiitrea lignes non a p 6 c i n ^ 

Pour renvoia, voir page 22. 

1058&-7i 

31 

12 
54 

182 
86 
31 
84 

25 
92 

33 

75 
6 
3 
1 

11 
5 

15 
61 

184 
35 

21 

175,300 

288,000 
221,100 
27,200 

119,000 
27,300 
37,200 

77,700 
485,100 

1,969,700 
1,568,200 

158.700 
195,000 

222,900 
2,297,900 

59,700 
80,300 
35,100 

74,100 

1,013,100 
256,200 

40,500 

72,900 
37,200 

38,400 
32,500 

384,900 
14,800 

151,600 

905,700 

141,100 
1,368,800 

683,000 

366,000 

421,200 

547,500 
770,000 

54,100 
228,000 

76,100 
88,900 

192,500 
942,700 

4,271,400 
3,316,100 

360,900 
617,800 

438,400 
5,191,600 

119,500 
237,100 

67,400 

140,300 

1,958,300 
605,100 

78,800 

160,800 
78,600 

61,700 
49,600 

827,400 
29,500 

266,100 

1,857,400 

231,200 
2,964,100 

1,072,300 

777,000 

5-77 

12-49 
3-79 
2-80 

31-79 
9-27 

11-45 

10-49 
7-62 

9-09 
11-26 
9-39 
7-92 

8-92 
6-76 

12-63 
6-31 
4-76 

25-63 

26-88 
19-65 

13-21 

30-12 
51-44 

5 
6-58 

11-41 
3-37 
5-75 

18-53 

2 0 - 2 6 
19-19 

16-73 

21-24 

7,303,800 

4,382,400 
20,319,400 

1,933,400 
740,400 
821,000 
776,100 

1,835,000 
12,364,700 

46,989,200 
29,443,400 

3,844,400 
6,541,800 

4,913,700 
76,838,000 

945,800 
3,756,600 
1,415,600 

547,300 

7,285,100 
3,080,000 

596,600 

533,900 
152,800 

1,089,500 
753,600 

7,250,700 
875,900 

4,628,700 

10,021,700 

1,140,900 
15,449,200 

6,411,000 

3,657,900 
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Table 4.—CANADA—Wholesalers Proper, Operating Expenses, 19S0, by Kinds of Buslness(')-Con. 
S E L E C T E D K I N D S O F B U S I N E S S - C o n . 

[An (x) indicates t h a t figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of Business 

Genre de commerce 

Iron and Steel Scrap and Otlicr Waste Materials— 
Slitrallle de fer et d'acler et autres dScbets— 

Bottles, etc.—Bouteilles, e tc 
Paper (waato)—Vieux papier 
Rags—Chiflons 

JeweUery and Optical Goods—Bijouterie et artt 
cles d'optlque— 

Clocks and watches—Horloges et montres 
Diamonds and other precious stones—Diamante e t 

autres pierres pr6cieuses 
Jewellery (general line)—Bijouterie (ligne g6n6rale) 

Leather and I<eather Goods (except gloves and 
shoes)—Culr et articles en cuir ( i rexclusion 
des gants et des chaussures)— 

Leather (general line)—Cuir (ligne g6n6rale) 

Lumber and Bui ld ing Materials (other t h a n 
metal)—Bois et mattrtaui de construct ion 
(autres qu'en metal)— 

Asbestos products—Articles en amiante 
Brick and tile—^Brique e t tuile 
Building materials (general line)—Matferiam de 

construction (ligne g6n6rale) 
Glass—Vitre 
Lumber—Bois de construction 
Lumber and mill work—Bois de construction et 

bois ouvr6 

Machinery, E q u i p m e n t and Suppl ies (except 
electrical)—Machines, Squlpement et fourni -
tures (sauf a e c t r i q u e s ) -

Butchers'—Boucheries 
Construction machinery—Machines pour la cons-

truction 
Construction machinery, equipment and supplies 

(general line)—Machinerie, fequipement et four-
nitures pour la construction (ligne g6n6rale) 

Bott les and bottling equipment—Bouteilles e t 6qui-
pement d'embouteillage 

Jewellers'—Bijoutiers 
Machine tools—Machines-outils 
Mill and mine supplies (general line)—Fournitures 

pour mines e t moulins (ligne g6n^ale) 
Oil well—Extraction du p6trole 
Pr inters ' and lithographers'—Outillage d'impri-

merie e t lithographie. 
Dentists '—Dentistes 
Scientific and laboratory—Scientifique e t de labo-

ratoire 
Surgical, medical and hospital—Chirurgiens, m6de-

cins et h6pitaux 
Barber and beauty parlour—Salons de coiffure e t 

de beaut6 
Fi re protection equipment—Equipement de protec-
. tion contre I'incendie 

Laundry—^Buanderies 
Railroad—Chemins de fer 
Marine—Navires 

For foot-notes, see page 22. 

Number 
of es-

tablish-
ments 

Nombre 
d '^ta-
blisse-
ments 

20 

29 

Number 
of pro-
prie-
tors 

Nombre 
de pro-

prifi-
taires 

20 

Salaries 
and wages 

of 
employees 

Salaires 
et gages 

des 
employes 

55,300 
162,800 
103,100 

239,200 

26,600 
622,500 

120,400 

63,100 
193,700 

829,600 
569,200 

1,094,500 

305,500 

274,100 

114,000 

203,000 

190,300 
103,900 
190,100 

971.600 
68,900 

295,200 
393,200 

250,600 

331,000 

123,300 

69,400 
92,500 

146,800 
48,700 

Tota l expenses 
(including salaries 

and wages) P) 

D^penses totales 
(salaires e t gages 

inclus) (2) 

Amount 

Montmt 

101,800 
284,600 
173,400 

661,100 

70,000 
1,054,900 

302,200 

108,000 
312,000 

1,887,700 
1,002,100 
2,299,700 

637,800 

450,800 

216,000 

418,900 

361,900 
198,900 
328,000 

1,658,400 
130,500 

682,500 
643,600 

610,900 

640,200 

257,800 

140,100 
170,000 
254,300 

89,600 

Per cent 
of net 
sales 

Pour-
cent des 
ventes 
nettes 

13-40 
32-68 
18-83 

32-40 

8-44 
27-21 

10-60 

20-71 
31-90 

17-33 
28-00 
11 

12-27 

23-82 

17-90 

13-43 

19-25 
38-29 
21-42 

18-37 
7 

35-96 
28-70 

37-96 

33-62 

26-04 

26-01 
24-32 
13-92 
17-76 

Not 
sales 

Ventes 
nettes 

(1930) 

769,600 
873,500 
920,700 

2,040,500 

829,700 
3,877,100 

2,879,200 

521,600 
978,200 

10,892,400 
3,678,700 

19,680,000 

5,197,800 

1,892,400 

1,206,600 

3,120,200 

1,880,300 
519,500 

1,531,500 

9,028,600 
1,717,000 

1,620,100 
2,242,700 

1,609,400 

1,904,400 

689,900 

660,200 
698,900 

1,827,200 
604,400 
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Tableau 4.—CANADA—Malsons de gros, frals gfinfiraui, 1930, par genres de commerce O-Fin 
L I G N E S S f i L E C T I O N N f i E S D E COMMERCE—Fin. 

Un (x) indique que les chiffres ne sont pas donnas afin de ne pas dfivoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Kind of Business 

Genre de commerco 

Number 
of es-

tablish-
ments 

Nombre 
d '^ta-
blisae-
ments 

Number 
of pro-
prie-
tors 

Nombre 
de pro-

pri6-
taires 

Salaries 
and wages 

of 
employees 

Salaires 
e t i 

employes 

Total expenses 
(including salaries 

and wages) (2) 

DSpenses totales 
(salaires e t gages 

inclus) (2) 

Amount 

Montant 

Per cent 
of net 
sales 

Pour-
cent des 
ventes 
nettea 

Ne t 
sales 

Ventes 
nettes 

(1930) 

Metals and Metal Work—MStaiu et ouvrages en 
m6tal— 

Iron and steel (except scrap)—Per e t acier ( i Tex-
elusion de la mitraille) 

Iron and steel products (n.e.s.)—Ouvrages en fer et 
en acier (n.s.a.) 

Sheet metal products—T61erie 
Other metals and metal work—Autres mfitaux et 

ouvrages en m^tal 

Paper and Paper Products—Papier et articles en 
p a p i e r -

Paper—Papier 
Wrapping paper and paper bags—Papier d 'embal-

lage e t sacs en papier 
Other paper p roduc t s -Aut res articles en papier — 

Plumbing and Heating Equ ipment and S u p -glles—Rqulpement et fourni tures de plom-
erle et chauBfage— 

Plumbing and mill supplies-Materiel de plomberie 
e t d'usine 

Plumbing and heating equipment and supplies 
(gener^ line)—Equipement e t fournitures de 
plomberie et de ohauffage (ligne g6n6rale) — 

All Other—Tous autres— 

Books and periodicals—Livres et magazines 
Newspapers and magazines—Journaux et magazines 
Waxes, polishes, etc.—Cires et c r imes de cirage, etc. 
Textiles and textile materials, other than dry goods 

(general line)—Textiles, autres que vStement, 
e tc . (ligne gfinSrale) 

Novelties—Nou veaut6s 
Smokers ' supplies—Articles de fumeur 

20 663,400 

191,200 
142,200 

77,300 

609,300 

161,600 
109,200 

92,000 

924,600 

562,400 
187,500 
56,400 

169,200 
66,400 

251,100 

1,022,800 

408,700 
305,200 

128,800 

1,081,900 

" 297,600 
204,400 

182,200 

1,579,000 

1,043,700 
346,500 
138,100 

300,700 
149,500 
473,900 

12-51 

23-8 
12-9 

11-08 

17-82 

14-15 
15-24 

17-05 

17-56 

23-67 
11-99 
17-33 

17-62 
23-92 
24-87 

8,173,200 

1,717,100 
2,360,700 

1,162,400 

6,071,600 

2,102,800 
1,341,200 

1,068,800 

8,990,700 

4,408,700 
2,890,300 

796,800 

1,706,200 
625,000 

1,905,500 

Pour renvois, voir page 22. 
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Table S.—CANADA—Wholesale Trade, 1930, by Kinds of Business 
[An (x) indicates t h a t figures are withheld to avoid disclosing individual operations, but these are included 

in the totals] 

Kind of Business—Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d '^ta-
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

prifi-
taires 

Number of 
employees 

Nombre 
d'employfis 

Male 

Hom-

Fe-
male 

Fem-
mes 

Salaries 
and wages 

Salaires 
et gages 

Ne t 

Ventes 
nettes 

(1930) 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
mains ^ la 

fin de 
rann6e 

(prix 
coutant) 

TOTAL. 

Amusement , Sporting and Photographic 
Goods—Articles de recreation, de 
sport et de photographie 

Amusement and sporting goods—Articles 
de r to&i t ion e t de sport 

Amusement and sporting goods (general 
Une)—Articles de rfecrfeatibn e t de 
sport (ligne gfenfoale) 

Bicycles and supplies—Bicyclettes e t 
fournitures 

Sporting goods (general linej—Articles 
de sport (li?ne gfairale) 

Toys , novelties and f i reworks-Jouets , 
nouveautfes et pi6ce8 pyrotechniques.. 

Other amusement and sporting goods— 
Autres articles do r6cr6ation et de sport 

Cameras and motion-picture equipment 
and supplies—Appareils photographi-
ques, cin6matographiques e t acces-
soirea 

Cameras and photographic suppUes—Ap-
pareils photographiques e t fournitures 
de photographie 

Moving-picture apparatus—Appareils de 
cin6matographie 

Moving-picture films—Films cin6mato-
graphiques 

Talking-picture apparatus—Appareils de 
cin6ma parlant.. 

Automothe—Automobile 
Automobiles and other motor veh i c l e s -

Automobiles et autres v6hicules auto-
moteurs ' 

Automobiles and other motor vehicles 
(general Hne)—Automobiles e t autres 
v6hiculc8 automoteurs (ligne g6n6rale) 

Automobiles (new and used)—Automo-
biles (neufs et usages) 

Trucks and tractors—Camions e t t rac 
teurs 

Automotive equipment—Equipement au-
tomoteur 

Accessories—Accessoires 
Equipment (general line)—Equipement 

(ligne g6n6rale) 
Equipment (specialty lines)—Equipe-

ment (sp6cialit6s) 
Equipment and radio—Equipement et 

radios 
Automobile parts (new and used)—Pi&ces 

de rechange (neuves et usag^es) 
Tires and tubes—Pneus et chambres & air. 

Chemicals, Drugs and Allied P r o d u c t s -
Prodults chlmlques, pharmaceutl-
ques et connexes 

Chemicals ( indust r ia l ) -Produi ts chimi-
ques (industrielles) 

Industrial and refined—Industriels e t 
raffinfis 

Dyestuffs—Teintures 
Dyes, dry cleaning supplies and allied 

products—Teintures, produits pour le 
d6graissage et produits connexes... 

Explosives—Explosifs 
Insecticides 

Drugs and drug sundries (general line)— 
drogues et fournitures pharmaceutiques 
(ligne g6n6rale) 

13,140 

145 

60 

13 

63 

I 

267 

34 

20 

123 
19 

64 

12 

38 

45 
66 

520 

100 

6,173 75,364 15,200 146,346,600 1 , 3 2 5 , 2 1 0 , 3 0 0 297,221,100 

42 

( x ) 

( X ) 

( X ) 

( X ) 

141 

37 

221 

32 

27 

903 

281 

( X ) 

53 

134 

58 

( X ) 

622 

(x) 

64 

495 

( X ) 

2,952 

1,117 

937 

83 

97 

1,095 
46 

419 

60 

570 

223 
517 

4,709 

401 

256 
66 

1,133 

505 

103 

( X ) 

16 

56 

20 

( X ) 

402 

( X ) 

( X ) 

522 

149 

125 

13 

11 

228 
17 

78 

4 

129 

35 
no 

1,236 

125 

453 

1,992,100 

549,100 

( X ) 

95,700 

229,500 

115,300 

(x) 

1,443,000 

( X ) 

127,600 

1,196,900 

( X ) 

6,814,100 

3,064,300 

2,701,500 

174,600 

188,200 

2,139,000 
66,300 

748,400 

90,000 

1,234,300 

336,700 
1,274,100 

9,193,800 

1,058,500 

621,800 
241.100 

47,600 
121,800 

2 6 , 2 0 0 

17,688,400 

6,064,300 

( X ) 

1,213,600 

2,301,000 

1,237,400 

( X ) 

11,624,100 

( X ) 

1,026,900 

9,808,500 

( X ) 

107,429,700 

65,100,200 

60,952,000 

2,369,600 

1,778,600 

21,957,000 
655,100 

5,853,200 

1,156,600 

14,292,100 

2,798,200 
17,574,300 

174,595,600 

25,662,500 

14,849,300 
1,950,000 

664,700 
7,983,300 

215,200 

2,190,800 

1,565,100 

( X ) 

317,900 

576,400 

250,700 

( X ) 

625,700 

( X ) 

194,200 

217,100 

(x) 

8,218,800 

2,462.800 

1,603,500 

266,500 

592,800 

3,175,200 
167,400 

1,252,000 

92,700 

1.663,100 

866,600 
1,714,200 

17,939,900 

1,798,700 

975.500 
488,100 

80,500 
246,900 

7,700 

2,297,700 30,944,700 5,283,700 
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Tableau 5.—CANADA—Commerce de gros, 19S0, par genres de commerce—Suite 

31 

[Uh (x) indique que les chiffres ne sont pas donnas afin de ne pas d^voiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Number 
of es-

tablish-
ments 

Nombre 
d'dta-
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri6-
tairea 

Number of 
employees 

Nombre 
d'employfis 

Salaries 
and wages 

Salaires 
et gages 

Net 
sales 

Ventes 
nettes 

(1930) 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de 
I'ann^e 

(prix 
covitant) 

Number 
of es-

tablish-
ments 

Nombre 
d'dta-
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri6-
tairea 

Male 

Hom-
mes 

Fe-
male 

Fem-
mes 

Salaries 
and wages 

Salaires 
et gages 

Net 
sales 

Ventes 
nettes 

(1930) 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de 
I'ann^e 

(prix 
covitant) 

t S S 

73 33 349 181 853,000 8,045,500 1,264,100 
23 9 83 54 249,300 1,299,100 255,400 

12 g 68 34 172,300 1,841,600 130,800 

22 12 134 71 316,800 4,262,400 714,800 

3 2 4 3 6,800 82,600 64,200 

13 1 60 19 108,800 559,900 108,900 

161 100 1,718 219 2,714,800 88,054,000 5,000,800 
30 4 1,318 196 2,060,100 71,305,400 4,656,300 

131 96 400 . 23 654,700 16,748,600 344,500 

87 13 916 179 1,809,900 15,336,300 3,985,000 

31 16 192 79 459,900 6,652,600 598,600 
10 4 28 15 89,900 984,900 191,700 

21 12 164 64 370,000 5,667,700 406,900 

121 53 1,619 159 2,783,000 67,865,500 8,601,600 

48 21 648 67 878,700 14,613,000 2,979,200 
10 6 197 24 279,900 10,612,700 965,700 
39 18 482 34 824,400 24,637,200 3,375.100 
16 7 259 40 , 640,600 17,137,700 1,142,300 

8 1 163 4 159,400 1,064,900 199,300 

1,809 91? 5,430 1,399 12,584,300 235,305,200 30,409,100 

280 222 710 186 1,637,500 34,247,500 3,656,300 

11 12 6 4 13,700 652,900 58,000 

43 46 172 44 307,000 5,989,400 1,226,000 

33 26 53 6 96,500 2,183,800 239,500 

51 46 49 31 109,000 3,567,700 150,500 

4 5 5 - 5,200 61,000 30; 500 

26 14 123 27 388,400 8,124,300 325,400 

48 25 100 40 277,100 5,794,000 442,300 

14 15 14 6 24,100 1,019,300 36,100 

9 7 7 2 10,300 507,600 58,600 
18 18 97 16 198,100 2,726,800 702,200 
8 4 36 4 97,500 2,366,100 230,300 

15 4 49 6 110,600 1,254,600 156,900 

142 121 2,012 386 4,350,300 51,338,000 12,105,500 

95 68 327 60 931,800 21,402,400 1,928,300 
• 77 61 291 63 832,500 19,569,700 1,650,300 

18 17 36 7 99,300 1,832,700 269,000 

92 69 182 101 465,900 6,790,800 688,200 

Kind of Business—Genre de commerce 

Chemicals, Drugs and Allied Products-
Con.—Prod ults chimlques, p bar ma-
ceutlques et connexes-Fin 

Drugs and drug sundries (specialty)— 
Drogues et fournitures pharmaceuti-
ques (ep6cialit6s) 

Drugs—Drogues 
Drug sundries—Fournitures pharmacea 

tiques 
Patent medicines—M6dicamcnts bre-

vetds 
Rubber goods (druggists')—Articles en 

caoutchouc de pharmacie 
Sanitary supplies, insecticides, etc.—Ar« 

ticlps pour i'hygidne, insecticides, etc. 
Alcoholic beverages-Breuvages alcooli-

quos 
Wines and spirits—Vins et spiritueux — 
Other alcoholic beverages—Autres breu-

vages alcooliques 
Paints, varnishes, lacquers and enamels— 

Peintures, vernis, laques et 4maux 
Toilet articles and preparations—Articles 

et preparations de toilette 
Toilet articles—Articles de toilette 
Toilet preparations—Preparations de toi 

lette 

Coal and Coke—Charbon et coke 
Coal (general line)—Charbon (ligne g6n6-

rale) 
Coal, anthracite—Charbon, anthracite. . . 
Coal, bituminous—Charbon, bitumineux. 
Coal and coke—Charbon et coke 
Fuel including briquets, peat and char-

coal)—Combustible (y compris briquet-
tes, tourbe et charbon de bois). . . 

Dry Goods and Apparel—VStement et 
lingerie 

Clothing and furnishings (other than mil-
linery and footwear)—V6tement et 
lingerie ( i I'exclusion des modes et des 
chaussurcs) 

Clothing (general line)—Vfitement (ligne 
g6n6rale) 

Clothing and furnishings—V6tement et 
lingerie 

Clothing, men's and boys'—Vfitement, 
hommes et gargonnets 

Clothing, women's and children's—V6-
temont, femmes et enfants 

Clothing (secondhand) — Vfitements 
(usage^) .' 

Furnishings (general line)—Lingerie (li-
gne g6n6rale) 

Furnishings, men's and boys'—Lingerie, 
hommes et garconnets 

Furnishings, women's and children's— 
Lingerie, femmes et enfants 

Furs and fur clothing—Fourrures et v6te-
mentsenfourrure 

Hats and,caps—Chapeaux et casquettes. 
Hosiery—Bonneterie 
Other clothing and furnishings—Autre 

vfetement et lingerie 
Dry goods (general line)—Marchandises 

s6ches (ligne gfin^rale) 
Dry goods (specialty, n.e.s.)—Marchandi 

ses s6che8 (specialites, n.s.a.) 
Knit goods—Tricots 
Other dry goods—Autres marchandises 

s^hes 
Millinery and millinery supplies—Modes et 

accessoires 
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Table 5.—CANADA—Wholesale Trade, 1930, by Kinds of Business-Con. 
[An (x) indicates t l iat figures are withheld to avoid disclosing individual operations, but these are included 

in the totals] 

Kind of Business—Genre de commerce 

Number 
ot es-

tablish-
ments 

Nombre 
d ' « a -
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri6-
tairea 

Number of 
employees 

Nombre 
d'employSs 

Male 

Hom-

Fe-
, male 

Fem-
mes 

Salaries 
and wages. 

Salaires 
e t gages 

Ne t 

Ventns 
nettes 

(1930) 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
mains Si. la 

fin de 
I'ann^e 

(prix 
coutant) 

D r y Goods and Apparel-Con.—V6temcnt 
et llngerle-Fin. 

Notions—Nou veaut^s 
Buttons—Boutons 
Gloves—Gants 
Laces and embroideries—Dentelles e t 

broderies 
Notions (general line)—NouveautSs (U-

^ e g6n6rale) 
Tailors' tr immings and supplies—Garni-

tures e t fournitures pour tailleurs.. 
Piece goods—Etofles 4 la piJce 

Cotton goods—Cotonnades 
Linens—Toiles 
Piece goods (general line)—Etofifes 4 la 

pi&ce (ligne g6n6rale) 
Rayons—Rayon 
Silks and velvets—Soieries e t velours . . . 
Woollens and worsteds — Lainages et 

worsteds 
Shoes and other footwear—Chaussures.. . 

Electrical—Apparells et outillage Clectrl-
ques 

Electrical goods (including appliances)— 
Appareillage 61ectrique 

Electrical merchandise (general line)— 
Materiel Slectrique (ligne gfen^rale).. 

Electrical appliances—Appareils 61ectri-
ques _ 

Refrigerators (electric)—Glaci&res {61ec-
triques) • ; . 

Electrical equipment and supplies—Outil-
lage e t fournitures 6Iectriques 

Batteries—Piles e t accumulateurs. . . . 
Electrical equipment and supplies (ge-

neral line)—Outillage e t fournitures 
61ectriques (ligne g6n6rale) 

Motors and generators—Moteurs e t g6n6-
rateurs 

Other electrical equipment and supplies 
—^Autres outillage e t fournitures 61ec-
triques 

Radios and radio equipment—Radios e t 
accessoires de radio 

Farm Products (not elsewhere specified) 
—Prodults de la ferme (non spSclfiSs 
allleurs) 

Cotton—Coton . 
Flowers and nursery stock—Fleurs e t pro-

duits des p^pini^res 
Flowers and nursery stock—Fleurs et 

produits des p&iniJres 
Seeds, bulbs and nursery stock—Grai-

nes, bulbes et produits des pfipiniSres.. 
Grain—C6r6ales 

Oats—Avoine 
Rice—Riz 
W h e a t - B l « 
Grain ^(^eneral line)—C6r6ales (ligne g6-

Other grain (such as rye and barley)— 
Autres c^ r^ les (tels que le seigle e t 
I'orge) 

Hides, skins and furs—Peaux et pelleteries 
Furs (dressed)—Pelleteries (apprfitfes). 
Furs (raw)—Pelleteries (& l '6 ta t b ru t ) . . 
Hides and skins—Peaux 

Livestock—B6tail 
Horses—Chevaux 
Cattle—B6tes & comes 
H o g s - P o r e s 
Livestock (general line)—B6tail sur 

pied (ligne g^n^rale) 
Tobacco (leaf)—Tabac en feuilles 

119 
2 

13 
348 

136 
13 
43 

119 
133 

361 

108 

36 

59 

13 

195 
22 

143 

13 

17 

58 

810 

2 

26 

20 

6 
168 

1 
2 

47 

114 

4 
211 

13 
124 
74 

360 
76 

239 
20 

( X ) 
102 

7 

15 

( X ) 

(x) 

(xl 
(x) 

257 
24 
10 

101 
8 

18 

96 
83 

U7 

28 

17 

10 

1 

64 
3 

56 

2 

3 

25 

751 

22 

16 

6 
106 

35 

2 
202 

9 
119 
74 

379 
80 
37 

253 
19 

426 
(x) 

48 

40 

301 
(x) 
1,074 

152 
19 

339 
52 

4,498 

1,413 

230 

975 

2,545 
100 

2,265 

124 

56 

540 

3,016 
( X ) 

171 

105 

1.910 
( X ) 
(k1 

161 

1,743 

5 
456 
29 

242 
185 

302 
37 

158 
(x) 

12 

115 

( X ) 
347 
45 

102 
38 
81 

75 
161 

1 ,016 

193 

63 

'98 

32 

679 
32 

593 

35 

19 

144 

4 « 
( X ) 

30 
271 

14 

254 

916,000 
(x) 
129,500 

75,300 

639,500 

(x) 
2,828,400 

513,000 
34,100 

900,600 
179,000 
531,400 

670,300 
1,454,400 

8,755,700 

2,201,800 

454,100 

1,336,900 

410,800 

5,278,400 
292,200 

4,584,700 

265,900 

135,600 

1,275,500 

6,098,100 
( X ) 

285,500 

130,200 

155,300 
4,104,400 

( X ) 
X ) 

314,500 

3,778,100 

11,000 
860,400 

61,600 
546,700 
252,100 
648,300 
69,900 
13,800 
10,100 

554,500 
37,100 

11,673,900 
(x) 

1,717,100 

905,800 

8,447,800 

( X ) 
88,263,200 
27,172,300 

673,300 

20,714,300 
6,865,800 

12.881,000 

19,956,500 
22,648,500 

143,146,200 

17,160,000 

5,688,400 

8,388,400 

3,083,200 

108,163,200 
3,902,500 

94,721.700 

, 1,890,600 

7,648,400 

17,823,000 

649,159,100 

. ( X ) ' 

2,526,900 

1,062,100 

1,464,800 
526,540,300 

( X ) 
X ) 

99,767,000 

426,342,600 

326,900 
27,177,800 

1.014,700 
18,560,100 
7.603.000 

79,293,700 
1,274.600 
2,275,900 

800,600 

74,942.600 
615.900 

2,098,600 
( X ) 
574,600 

248,900 

1,130,200 

(x) 
7,020,200 

353,200 
117,400 

2,671,900 
158,900 

1,083,300 

2,635,500 
2,912,300 

13,126,200 

2,546,500 

655,600 

1,227,700 

663,200 

8,395,700 
412,300 

7,193,700 

181,700 

608,000 

2,184,000 

9,981,000 
( X ) 

326,000 

117,100 

208,900 
5,987,700 

( X ) 
(x) 

235,700 

5,729,300 

17,700 
2,812,700 

150,300 
1,935,500 

726,900 
402,000 
112,500 
15,600 
9,600 

264,400 
70.000 
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Tableau 5.—CANADA—Commerce de gros, 1930, par genres de commerce-Suite 
[Un (x) indique quo les chiffres ne sont pas donnfs afin de ne pas dfevoiler des opfaations individuelles, mais ceux-ci sont 

inclus dans les totaux] 

Kind o( Business—Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'«ta-
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri6-
taires 

Number of 
employees 

Nombre 
d'employfis 

Male 

Hom-
mes 

Fe-
male 

Fem-
mes 

Salaries 
and wages 

Salairea 
et gages 

Net 

Ventes 
nettes 

(1930) 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de 
I'ann^o 

(prix 
coiitant) 

Farm Products (not elsewhere specified) 
-Con.—Prndults de la ferme (non 
sp£clflCs allleurs)-Fin. 

Wool and mohair—Laine et mohair 
Other farm products—Autres produits de 

la forme 
Farm products (n.o.s.)—Produits de la 

ferme (n.s.a.) 
Feathers-Plumes 

Farm Supplies (except machinery and 
equipment)-Articles pour la ferme 
(i rexcluslon des machines agrlcoles 
et outlllage) 

Farm supplies (except feed and fertilizer 1— 
Articles pour la ferme I'exclusion do la 
provendo et des engrais) 

Feed—Provende 
Feed—Provende 
Feed and fertilizer—Provende et engrais 
Hay, grain and feed—Foin, grain et pro-

venae 
Fertilizer and fertilizer materials—Engrais 

et mat^riaux k engrais 

Food Products (not elsewhere specified) 
—DenrCes allmentalres (non sp£clfl£es 
allleurs> 

Confectionery and soft drinks—Confiserie 
et liqueurs douces _ 

Confectionery and soft drinks (general 
lino)—Confisoiie et liqueurs douces 
(ligne g6n6rale) 

Confectionery—Confiserie.. 
Soft drinks—Liqueurs douces 

Dairy products—Produits laitiers 
Butter—Beurre 
Butter and cheese—Beurre et fromage.. 
Cheese—Fromage . 
Dairy products (general line)—Produits 

laitiers (ligne g6n6rale) 
Ice cream—Crfime A la glace 
Milk and cream—Lait et crfeme 

Dairy and poultry products—Produits lai-
tiers et ceufs 

Poultry and poultry products—Volaille et 
ceufs 

Eggs—OSufs 
Poultry—Volaille 
Poultry and poultry products (general 

line)—Volaille et ceufs (ligne g^n6rale). 
Fish and sea foods—Poisson 
Fruits and vegetables (fresh)—Fruits et 

16gumos (frais) 
Fruits 
Fruits and vegetables (general line)— 

Fruits et ISgumes (ligne gSnfaale).. 
Produce—Produits de la ferme 
Vegetables—L6gumes 

Meats and meat products—Viandes et pro-
duits connexes 

Meats (cured)—Viandes (prfiparfees).. 
Meats (fresh)—Viandea (fratches) 
Meats and meat products (general line)— 

Viandes et produits connexes (ligne 
g6n6rale) 

Meats and provisions—Viandea et provi-

Forest Products (eicept lumber)—Pro-
duits forestlers (& reicluslon d u bols 
d'oeuvre) 

Boxes, ahooks and cooperage—Caissea et 
• pidces de tonnellerie 

145 

1,484 

3 
162 
33 
62 

6 
16 
10 

8 
6 

19 

97 

120 
36 
26 

S8 
133 

678 
113 

281 
104 
80 

290 
•6 

166 

34 

103 

85 

(x) 

(X) 

13C 

(x) 

83 

13 

1,199 

147 

119 
24 
26 

83 

110 
34 
25 

61 
111 

478 
87 

260 
48 
83 

244 
2 

173 

8? 

(x) 

(X) 

556 

216 
220 

(x) 
(X) 

207 

120 

8,699 

627 
64 

648 
10 

172 
29 

147 
23 

167 

1,226 

305 
76 
49 

180 
604 

3,213 
332 

1,668 
947 
276 

2,106 
28 

187 

236 

1,664 

(X) 

(X) 

135 

109 
19 

16 

7 

1,344 

438 

6 
418 

15 
72 
2 

12 
11 

10 
1 

36 

136 

54 
23 

31 
68 

423 
63 

220 
108 
32 

163 
2 

21 

132 

109,100 

(X) 

35,300 
(X) 

870,700 

436,700 
277,800 

(X) 
U) 
250,500 

166,200 

14,039,900 

1,674,200 

12,800 
1,481,800 

79,600 
977,100 
22,500 

235,800 
72,800 

208,400 
29,000 

408,600 

1,922,600 

447,100 
82,900 
59,600 

304,600 
867,200 

5,317,700 
646,200 

2,634,700 
1,703,700 

334,100 

2,936,000 
29,800 

232,700 

328,100 

2,344,400 

503,500 

2,800 

3,459,200 

(x) 

7,523,600 
(X) 

18,991,900 

5,488,100 
10,997,700 

(x) 
(X) 

10,639,900 

2,506,100 

367,833,609 

19,074,400 

214,100 
17,967,400 

902,900 
41,938,700 
2,163,600 

21,775,000 
5,722,900 

3,953,600 
285,300 

8,048,300 

40,661,100 

12,256,900 
2,269,600 
1,190,600 

8,805,800 
14,417,400 

146,034,100 
2 1 , 6 0 8 , 1 0 0 

77,420,700 
36,809.000 
10,196,300 

93,452,000 
346,700 

7,966,300 

7,141,400 

78,007,600 

23,775,800 

283,100; 

369,600 

(X) 

9,700' 
(x) 

2,073,800' 

1,117,200' 
712,600-

(X) 
(x) 

632,200' 

244,100-

12,209,609 

.1,272,900' 

18,200-
1,153,100 • 

101,600-
1,420,200 

5,600-
549,900 
167,600 

57,600-
2,600' 

636,900 

2 , 6 8 1 , 2 0 0 ' 

326,800 
81,400' 

102,500 

142,900' 
1.247,800' 

2,971,400-
280,700-

1,134,200 
1,395,000 

161,500 

2,289,300 
4,300-

115,700 

185,400 

1,983,900 

1,996,100' 

400 
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Table 5.—CANADA—Wholesale Trade, 1930, by Kinds of Business-Con. 
lAn (x) indicates tha t figures are withheld to avoid disclosing individual operations, but these are included 

in the totals] 

Kind of Business—Genre de commerce 

Forest Products (except lumber)-Con.— 
Prodalts forestiers ( i rexcluslon du 
bols d 'eeum ) -F in . 

Logs, railroad ties, piles, etc.—Billots, tra-
verses de chemin de ter, pilotis, e t c — 

Firewood—Bois de chauffage 
Logs, piles and posts—Billots, pieux et 

poteaux 
Pulpwood—Bois de pulpe 
Railroad ties—Traverses de chemin de 

fer 
Other forest products—Autres produits fo-

restiers 
Furniture and House Furnishings— 

Ameublement et accessoires 
Furniture—Ameublement 

Furniture (general line)—Ameublement 
(ligne gtaferale) 

Furniture (household)—Ameublement 
de maison 

Furniture (office)—Meubles de bureau. 
Other furniture (specialty lines)—Autre 

ameublement (8p6cialit6s) 
House furnishings—Accessoires 

Art goods—Objets d 'ar t 
Brooms and brushes—Balais et brosses 
China, glassware, crockery and pottery 

—Porcelaine, verrerie, faience et poto-
rie 

Curtains and draperies—Rideaux et dra-
peries 

Floor coverings—Tapis, etc 
House furnishings (general line)—Arti-

cles de manage (ligne g6n6rale) 
Household supplies—Fournitures de ma-

nage 
Lamps and lamp shades—Lampes et 

abat-jour 
Pictures and picture frames—Tableaux 

et cadres 
Musical instruments and sheet music— 

Instruments de musique et musique 
en feuilles 

Musical instruments, accessories and 
parts—Instruments de musique, acces-
soires et pifeces dfitachfies 

Sheet music—Musique en feuilles 

Oeneral Mercbandlse—Marcbandise gi-
nSrale 

Crocerles and Food Specialties—Epiceries 
et spScIalites allmentalres 

Groceries (general line)—Epiceries (ligne 
g6n6rale) 

Food and grocery specialties—Sp6cialit6s, 
6picerie et autres denr^es alimentaires. 

Bakery products—Produits de la bou-
langerie 

Biscuits and crackers—^Biscuits et bis-
cottes 

Canned fruits and vegetables—Con-
serves de fruits et de legumes 

Canned goods (general line)—Conserves 
(ligne gfofeale) 

Canned sea food—Conserves de poisson. 
Cereals—Cfa-dales 
Coffee, tea, spices and cocoa—Caf6, th6, 

Apices et cacao 
Extracts and spices—Extraits et gpices. 
Flour—Farine 
Flour and feed—Farine et provende 
Fruits and vegetables (dried)—Fruits et 

16gumes (sgch^s) 
Sugar-Sucre 

Number 
of es-

tablish-
ments 

Nombre 
d'^ta-
blisse-
ments 

220 

59 

23 
2 

26 
149 

1 
41 

10 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri6-
taires 

102 

966 

603 

463 

14 

42 

2 

28 
14 
2 

74 
7 

26 
87 

4 
14 

122 
28 

( X ) 

( X ) 

( X ) 

( X ) 

( X ) 

504 

316 

188 

14 

( X ) 

( X ) 

50 

Number of 
employees 

Nombre 
d'employ^s 

Male 

Hom-
mes 

206 
9 

82 
90 

25 

18 

1,454 
221 

(x) 

65 
(x) 

141 
1,184 
(x) 

357 

535 

90 
132 

( X ) 

(x) 

49 

1,119 

9,030 

6,223 

2,807 

25 

412 

( X ) 

241 
84 

( X ) 

354 
28 

290 
667 

Fe-
male 

Fem-
mes 

337 
61 

( X ) 

( X ) 

26 
252 

( X ) 

165 

( X ) 

( X ) 

172 

Salaries 
and wages 

Salaires 
et gages 

1,488 

651 

6 

56 

( X ) 

( X ) 

134 
4 

53 
71 

20 

450,400 
10,800 

135,500 
269,000 

35,100 

50,300 

2,997,500 
517,800 

( X ) 

127,100 
(x) 

323,200 
2,366,700 

(x) 
571,700 

1,086,200 

239,200 
335,400 

59,100 

(x) 

31,600 

( X ) 

113,000 

72,900 
40.100 

1,850,500 

2,139 16,900,800 

11,137,100 

5,763,700 

32,900 

897,500 

( X ) 

553,700 
251,500 

( x ) 

812,100 
77,700 

598,100 
1,104,600 

26,100 
82,500 

Net 
sales 

Ventes 
nettes 

(1930) 

20,704,300 
164,500 

3,015,800 
15,782,900 

1,741,100 

2,788,400 

28,199,500 
7,097,000 

( X ) 

2,099,500 
( X ) 

4,295,600 
20,384,400 

(x) 
1,476,500 

8,372,300 

2,782,300 
6,057,700 

1,146,800 

( X ) 

336,700 

(x) 

718,100 

533,900 
184,200 

30,723,700 

463,007,200 

321,309,000 

141,698,200 

198,700 

8,538,200 

( X ) 

12,252,300 
10,125,100 

(x) 

16,055,400 
450,500 

18,000,900 
39,176,900 

859,900 
. 18,016,700 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de 
I'annfie 

(prix 
coiitant) 

1,666,700 
4,100 

222,100 
1,217,300 

223,200 

329,000 

5,403,500 
597,600 

( X ) 

281,400 
( X ) 

244,400 
4,507,000 

(x) 
146,100 

1,595,200 

821,700 
1,704,500 

81,100 

(x) 
46,000 

( X ) 

298,900 

263,700 
•35,200 

4,552,300 

42,966,400 

28,393,400 

14,573,000 

6,300 

335,200 

( X ) 

717,300 
3,899,600 

(x) 

1,457,500 
65,100 

1,922,400 
2,024,400 

22,000 
1,987,600 
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Tableau 5.—CANADA—CommeTce de gros, 1930, par genres de commerce-Suite 
[Un (x) indique que lea chifFres ne sont pas donnas afin de ne pas dSvoiler des operations individuelles, mais ceux-ci sont 

incluB dans lea totaux] 

Kind of Business—Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'«ta-
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

priS-
taires 

Number of 
employees 

Nombre 
d'employ6s 

Male 

Hom-

Fe-
male 

Fem-

Salaries 
and wages 

Salaires 
et gages 

Net 
sales 

Ventes 
nettes 

(1930) 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
mains il la 

fin de 
I'annSe 

(prix 
coutant) 

Orocerles and Food Speclaltlcs-Con.—Kpl-
cerles et spCclalites allmentalres-Fin. 
Other food and grocery specialties—Au-

tres 8p6cialit6s en 6piceries et denrfies 
alimentaires 

Hardware—Qutncalllerle 
Hardware (general line)—Quincaillerie 

(lime gSnfeale) 
Hardware (specialty)—Quincaillerie (spe-

ciality) 
Builders' hardware—Ferronnerie de 

construction 
Heavy hardware—Ferronnerie lourde... 
Shelf hardware—Quincaillerie de rayons 
Tools and cutlery-^uti ls et coutellerie. 
Other hardware —Autre quincaillerie... 
Hardware and radio—Quincaillerie et 

radios 
Hardware and plumbing—Quincaillerie 

et plomberie 
Hardware and lines other than specified 

—Quincaillerie et autres lignes non 

Iron and Steel Scrap and Other Waste 
Materials—Mltrallle de fer et d'acler et 
autres dfchets 

Iron and steel scrap—Dfechets de fer et 
d'acier 

Junk and scrap—Ferraille et d6chets.., 
•Other waste materials—Autres d6chets... 

Bags, bagging, etc.—Saca et entoilage, 
etc 

Bottles, etc.—Bouteilles, etc 
Paper (waste)—Vieux papier 
Rags—Chiffons 

" Secondhand goods (general line)—Arti-
cles de seconde-main (ligne g6n6rale).. 

'Jewellerjr and Optical Goods-Bijouterie 
et articles 

Jewellery—Bijouterie 
Clocks and watches—Horloges et mon-

tres 
Diamonds and other precious stones— 

Diamants et autres pierres pr^cieuses. 
Jewellery (general line)—Bijouterie (li-

gne g6n6rale) 
Silverware—Argenterie 
Other jewellery—Autres articles de bi-

jouterie 
Optical goods—Articles d'optique 

Leather and Leather Goods (except gloves 
and shoes)—Cuir et articles en cuir 
(ft Teicluslon des gants et des chaus-
sures) 

Leather and leather goods (general line)— 
Cuir et articles en cuir (ligne gfeirale).. 

Leather and leather belting—Cuir et cour-
roies 

Belting (leather)—Courroies (cuir) 
Leather (general line)—Cuir (ligne g6nfe-

rale) 
Shoe findings—Accessoirea pour c 

donnerie 
Luggage and leather gooda—Mallea, vali-

sea et autres articles en cuir 
Leather goods (n.e.s.)—Articles en cuir 

(n.s.a.) 
Luggage—Malles, valises, etc 

149 

210 

134 

106 

9 
3 

10 
20 
20 

18 

7 

155 

23 
77 

; 65 

11 
18 

175 
121 

30 

13 

49 

105 

22 

71 
8 

45 

18 

12 

5 

164 

23 

206 

28 
104 
74 

15 
28 
11 
15 

112 
105 

25 

12 

43 
7 

79 

658 

4,002 

2,305 

1,697 

64 
7 

77 
87 
54 

467 

252 

587 

102 
241 
244 

119 
50 

926 
413 

115 

6 

230 

53 
613 

641 

320 

305 
59 

180 

240 

869 

668 

301 

11 
5 

10 
20 
9 

117 

76 

53 

258 

63 
186 

6 
17 
90 
73 

265 
174 

27 

7 

97 

131 

74 

37 

1,294,300 

7,323,100 

4,261,200 

3,061,900 

110,600 
20,800 

143,800 
228,900 
108,600 

1,368,800 

683,900 

396,500 

855,400 

134,700 
287,000 
433,700 

14,900 
62,400 

238,600 
103,100 

14,700 

1,830,000 
1,085,300 

299,800 

32,900 
527,900 
26,900 

197,800 
744,700 

1,147,500 

648,200 

569,600 
112,300 

370,300 

87,000 

29,700 

10,700 
19,000 

16,270,200 

78,609,400 

46,782,300 

31,827,100 

872,100 
646,200 

1,280,700 
1,660,800 
1,554,800 

15,449,200 

6,477,200 

3,986,100 

10,385,300 

3,225,500 
3,322,700 
3,837,100 

275,400 
889,700 

1,654,200 
928,700 

89,100 

11,996,200 
9,190,200 

2,223,800 

1,147,100 
4,072,900 

635,900 

1 , 2 1 0 , 6 0 0 
2 , 8 0 6 , 0 0 0 

16,757,600 

4,692,600 

11 ,621 ,600 
423,200 

10,017,300 

1,181,100 

543,500 

208 ,000 
335,500 

1,998,000 

19,504,600 

1 1 , 1 0 2 , 1 0 0 

8,402,600 

163,300 
3,700 

319,600 
393,300 
104,000 

3,693,000 

2,531,500 

1,194,200 

1,461,100 

432,400 
617,200 
411,600 

29,200 
97,800 

109,600 
151,300 . 

23,600 

4,093,500 
3,361,400 

839,600 

636,700 
1,562,200 

56,100 

267,800 
732,100 

3,602,300 

1,691,600 

1,826,000 
207,800 

1,397,100 

220,100 

85,700 

31,900 
63,800 
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Table 5.—CANADA—Wholesale Trade, 1930, by Kinds of Business-Con. 
[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 

in the totals] 

Number 
of es-

tablish-
ments 

Number 
of 

pro-
prietors 

Number of 
employees 

Nombre 
d'employ^s 

Salaries 
and wages 

Net 
sales 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
mains fl la 

finde 
I'ann^e 

(prix 
coutant) 

Nombre 
d'^ta-
blisse-
ments 

Nombre 
do pro-
• pri6-
taires 

Male 

Hom-
mes 

Fe-
male 

Fem-
mes 

Salaires 
et gages 

Ventes 
nettes 

(1930) 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
mains fl la 

finde 
I'ann^e 

(prix 
coutant) 

S $ % 

388 220 3,067 480 6,346,400 120,703,600 11,779,800 

197 
7 

22 

92 
( X ) 

15 

1,970 
( X ) 

167 

280 
( x ) 

25 

4,083,700 
( X ) 
403,000 

56,906,100 
( X ) 

5,172,300 

4,291,800' 
( X ) 
433,300' 

59 
2 
8 

31 
6 
6 

37 

3 
7 
3 
1 

812 
( x ) 

63 
497 

18 
12 

89 
( X ) 

12 
67 

1 

1,665,800 
( x ) 
190,700 
776,400 
45,300 
27,400 

19,375,100 
( X ) 

13,686,400 
5,163,000 
1,103,400 

371,100 

1,599,900-
(x) 

9,700' 
1,272,400' 

136,800' 
11,600 

7 3 29 5 50,200 329,600 100,200' 

13 4 105 24 301,800 2,769,300 325,800' 

8 6 63 2 86,500 479,200 15,100-

28 9 170 56 461,000 7,563,700 249,900' 

191 
140 

128 
97 

1,097 
796 

200 
141 

2,262,700 
1,705,800 

63,797,500 
50,090,500 

7,488,000 
5,427,100 

42 
9 

27 
4 

244 
57 

54 
5 

469,000 
87,900 

13,019,600 
687,400 

1,893,500 
167,400 

J98 314 6,322 1,341 13,824,300 141,368,100 40,370,900' 

94 
18 
7 

46 
15 

463 
181 
19 

64 
21 
5 

1,048,800 
371,200 
65,700 

7,758,300 
2,809,700 

708,300 

1,440,600' 
601,100 
205,100' 

6 5 21 3 44,200 286,600 60,600' 

40 
2 

18 
( x ) 

104 
( X ) 

18 
( x ) 

287,400 
( x ) 

1,964,900 
( X ) 

303,600 
( X ) 

7 3 84 7 163,600 1,119,000 160,300 

14 ( x ) ( X ) ( x ) ( X ) ( X ) ( X ) 

38 18 237 57 561,900 6,734,900 782,500 

2 ( X ) ( X ) ( X ) ( X ) ( X ) ( X ) 

11 3 59 18 165,200 1,798,000 190,800 

19 12 133 32 277,900 3,571,800 365,100 

6 ( x ) ( X ) ( x ) ( x > ( X ) ( X ) 

99 10 2,577 446 5,201,000 46,706,300 24,958,700 

10 2 120 36 241,300 2,347,600 152,200 

4 4 5 1 4,800 93,300 17,600 

85 4 2,452 409 4,954,900 44,265,400 24,788,900 

335 
6 

139 
4 

1,786 
22 

418 
6 

4,238,800 
63,700 

47,455,700 
1,135,100 

8,536,800 
70,500 

20 14 107 30 236,500 3,733,400 890,900 

Kind of Business—Genre de commerce 

Lumber and Building Materials (other 
than metal)—Bols et mat€riaux de 
eonstruction (autres qu'en m^tal) 

Construction and building materials (other 
than metal and wood)—Mat^riaux de 
construction (autres que le bois et m6-
tal) 

Asbestos products—Articles en amiante. 
Brick ana tile—Brique et tuile 
Building materials (general line)—Ma-

tferiaux de construction (ligne g§n§rale) 
Building stone—Pierre 
Cement—Ciment 
Glass—Vitre 
Granite and marble—Granit et marbre 
Lime, plaster, etc.—Chaux, pl&tre, etc.. 
Paint, glass and wall paper—Peinture, vi-

tre et papicr-tenture 
Roofing materials (non-metallic)—Ma-

t6riaux pour toitures (non-mStalliques) 
Sand, ^ave l and crushed stone—Sable, 

gravier et pierre concassfee 
Other building materials—Autres mat6-

riaux do construction. 
Lumber and mill work—Bois de construc-

tion et bois ouvr6 
Lumber-—Bois de construction 
Lumber and mill work—Bois de cons-

truction et bois ouvr6 
Mill work—Bois ouvr6 

Machinery, Equipment and Supplies 
(except electricai)—Machines, ^quipe-
mentet fournltures (saufglectrlques) 

Commercial equipment and supplies— 
Equipement commercial et fournitures 

Butchers'—Boucheries 
Filling station—Postes d'essence. 
Hotel and restaurant—Hdtelleries et 

restaurants 
Office (except office furniture)—Bureaux 

(ameublement non compris) — 
Soda fountain—Fontaines k soda.. 
Store^ (general line)—Magasins (ligne 

o f h er commercial equipment and sup-! 
plies—Autre 6quipement commercial 
et fourniturss 

Construction equipment and supplies— 
Outillage et fournitures de construction.. 
Builders' supplies—Fournitures pour en-

trepreneurs 
Construction machinery—Machines pour 

la construction 
• Construction machinery, equipment and 

supplies (general Ime)—Machinerie, 
6quipement et fournitures pour la cons-
truction (ligne g6n6rale) 

Road machinery and equipment—Ma-
chines routi^res et Equipement 

Farm machinery and equipment—Machi-
nes et 6quipement agricoles 

Dairy equipment—Equipement pour lai-
• teries 
Farm implements—Instruments ara-

toires 
Farm machinery and equipment—Ma-

chines et Equipement agricoles 
Manufacturing, lumbering, mining and 

drilling machinery, equipment and sup-
plies—Machines, materiel et acces-
soires pour manufactures, scieries, 
mines et forages. 

Bakers'—Boulangeries 
Bottles and bottling equipment—Bou-

teilles et Equipement d'embouteiUage, 
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tableau 5.—CANADA—Commerce de gros, 1930, par genres de commerce-Suite 
[Un (x) indique que les chiffres ne sont pas d o n n ^ afin de ne pas d6voiler des op^at ions individuelles, mais ceuz-ci sont 

inclus dans les totaux] 

:Kind of Business—Genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri6-
taires 

Number of 
employees 

Nombre 
d'employ 68 

Male 

Kom-
mea 

Fe-
male 

Fem-
mes 

Salaries 
and wages 

Sal aires 
et gages 

Ne t 
sales 

Ventes 
nettes 

(1930) 

Stocks on 
hand ,end 

of year 
(at cost) 

Stocks en 
mains ^ la 

f i nde 
I'annfie 

(prix 
coutant) 

Jtlacblnery, Kquipment and Supplies 
(e icept electrical)-Con. — Macnines, 
i q u l p c m e n t et fournltures (sauf 
eiectrlques)-Suite. 

Maniilacturing, lumbering, mining and 
drilling machinery, equipment and 
8_pplies-Con.—Machines, matfiriel et 
occessoires pour manufactures, scieries, 
mines et forages-Fin. 

Canning^ machinery—Outillage de con-
serverie 

•Convenor and hoisting machinery—Ap-
pareila transporteurs e t de levage 

Drilling machmery—Appareils de forage 
^Foundry—Fonderies 
•Jewellers'—Bijoutiers 
Lum bering—Scieries 
•Machine tools—Machines-outils 
.ftlechanical goods—Accessoires pour ma-

chines 
31111 and mine supplies (general line)— 

Fournitures pour mines et moulins 
(ligne g6n6rale) 

.Mining—Industrie minifere 
•Oil well—Extraction du pStrole 
-Power engines—Moteurs 
J 'ower house—Outillage d'usines g6n6-

ratriccs 
^Printers' and lithographers'—Outillage 

d'imprimerie e t lithographic 
P u m p s , pump parts and supplies—Pom^ 

pes, pieces dfetachfies e t fournitures 
pour pompes 

iShoe machinery and supplies—Machines 
e t fournitures pour fabriques de chaus-
sures 

Textile machinery and equipment—Ma-
chines textiles et accessoires 

Welding equipment — Appareils pour 
souder 

'Other industrial machinery, equipment 
and supplies—Autres machines, fequi-
ipement e t fournitures u t i l i se dans I'in-
dustrie 

Professional equipment and supplies— 
Professions lib6rales, 6quipement e t 
fournitures 

Artists '—Artistes 
Church—Eglises. 
Dentists '—Dentistes 
Pharmacists '—Pharmaciens ' 
•School—Ecoles 
•Scientific and laboratory—Scientif ique 

et de laboratoire 
•Surgical, medical and hospital—Chirur-

giens, m6decins e t hdpitaux 
Service equipment and supplies—Services, 

outillage et fournitures 
Barber and beauty parlour—Salons de 

coiffure et de beautfe 
D r y cleaners'—Nettoyeurs 
Fire protection equipment—Equipement 

de protection contre I'incendie 
Janitors'—Concierges 
J^undry—Buanderies 

• Plumbers '—Plombiers 
Service equipment and supplies (general 

line)—Equipement e t fournitures pour 
services (ligne gtoSrale) 

Shoe repairers'—Cordonniers 
Undertakers'—Entrepreneurs de pompes 

lun&bres 
Upholsterers ' -Tapiss iers 
Warehouse—Entrepots 
Other service equipment (specialty lines) 

—Autres services, outillage e t fourni-
tures (lignes sp6ciales) 

105 

21 
2 

24 
15 
10 
3 

( X ) 

( X ) 

( X ) 

( X ) 

( X ) 

( X ) 

( X ) 

( X ) 

( X ) 
29 
75 
15 

125 

475 
81 
22 

132 

188 

75 

(x) 

253 

583 
10 

(x) 
205 

(X). 
48 

121 

181 

496 

84 
( X ) 

154 
57 

50 

1 
( 

( X ) ' 

(x) 

( X ) 

137 
18 
3 
1 

35 

37 

(x) 

49 

207 
6 

( X ) , 

( X ) 

5 
1 
1 

( X ) 

( X ) 

( X ) 

17,900 

140,300 
( X ) 

66,700 
123,200 
42,900 

289,200 

150,500 

1,256,300 
176,200 
58,900 
26,100 

393,300 

465,900 

77,800 

152,700 

(x) 

507,100 

1,283,200 
26,600 

( X ) 
411,100 

( X ) 
106,600 

251,200 

443,800 

893,200 

126,400 
( X ) 

289,300 
98,700 

183,200 
4,100 

( X ) 
78,200 

28,400 
61,000 

( X ) 

( X ) 

245,300 

1,9S1,'600 
( X ) 
370,400 
692.800 
398,000 

3,091,700 

971,300 

14,357,900 
3,067,500 
1,717,000 

475,500 

6,146,400 

2,757,300 

410,900 

1,013,000 

( X ) 

4,939,200 

8,875,500 
139,700 

(x> 
2,584,500 

(x) 

993,100 

1,631,500 

2,789,800 

11,050,600 

1,023,000 ( X ) 

3,906,900 
483,600 

1,822,100 
69,400 

( X ) 
1,398,400 

357,700 
1,712,300 

( X ) 

( X ) 

23,900 

146,900 
( X ) 

76,600 
264,100 
143,600 
789,400 

285,300 

2,329,900 
210,600 

1,099,600 
26,400 

147,600 

637,900 

69,400 

190,600 

( X ) 

1,117,400 

2,501,200 
46,100 

( X ) 
811,200 

( X ) 

236,000 

564,300 

699,600 

1,730,000 

263,300 ( X ) 

598,000 
66,300 

193,200 
16,800 

(x) 
327,100 

137,600 
85,300 

( X ) 

( X ) 
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Table 6.—CANADA—Wholesale Trade, 1930, by Kinds of Business-Con. 
[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 

in the totals! 

Number 
of es-

tablish-
ments 

Number 
of 

pro-
prietors 

Number of 
employees 

Nombre 
d'employ^s 

Salaries 
and wages 

Net 
sales 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de 
I'annfie 

(prii 
cofltant) 

Nombre 
d'Sta-
blisse-
ments 

Nombre 
de pro-

pri6-
taires 

Male 

Hom-
mes 

Fe-
male 

Fem-
mea 

Salaires 
et gages 

Ventes 
nettes 

(1930) 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
mains & la 

fin de 
I'annfie 

(prii 
cofltant) 

I S i 

fil 20 180 52 597,400 12,786,800 421,100' 

3 
33 
11 

3 
4 

13 

6 
132 
30 

1 
41 
6 

23; 100 
473,800 
61,700 

301,600 
11,680,700 

565,500 

6,900 
187,000 
115,100' 

4 - 12 4 38,800 249,000 112,100' 

161 34 880 245 2,680,700 97,618,300 10,651,300 

126 
4 

25 668 
10 

179 1,947,000 
14,800 

58,663,300 
521,800 

3,269,100 
3,300' 

63 13 364 101 1,163,700 43,643,500 1,951,300 

69 12 294 78 768,600 14,488,000 1,304,600' 

35 9 212 66 633,700 38,965,000 7,292,200-

1 
1 

(X) 
(X) S i g ' 

(X) 
(X) 

(X) 
(X) 

(X) 
( x ) 

7 
15 
2 

6 
(X) 

40 
89 

(X) 

8 
15 

( x ) 

119,000 
247,600 

(X) 

22,874,400 
4,287,600 

(X) 

6,714,600 
396,700' 

(X) 

g - 79 39 262,700 11,106,200 164,100 

208 79 1,520 466 3 ,649,300 95,236,900 6 ,151 ,000 

72 20 669 181 1,633,100 35,796,200 2,962,70» 

8S 
31 

'41 
8 

487 
285 

145 
91 

1,314,000 
918,200 

63,614,900 
46,972,900 

1,875,400 
1,382,600 

29 23 130 25 212,900 , 4,083,700 269,100 

28 10 72 29 182,900 2,468,300 223,700 

44 
4 

18 343 
21 

126 
4 

646,400 
55,800 

5,441,000 
484,800 

1,270,900' 
42,900 

3,738 104 8,718 664 14,290,100 220,376,600 24 ,822 ,200 

1 
3,662 

(X) 
66 ^209 

(X) 
639 

(X) 
13,359,300 

(X) 
209,036,800 

(X) 
24,031,000 

2 (X) (X) (X) ( x ) ( x ) (X) 

64 26 207 20 368,300 2,488,600 301,800 

17 11 46 3 81,000 1,275,400 71,400 

2 ( x ) ( X ) (X) ( X ) ( X ) (X) 

ISl S6 1,443 261 2 ,965,700 31,032,600 5 ,642 ,40a 

114 40 1,217 229 2,639,600 27,830,700 4,971,600 

6 2 47 6 98.000 1,169,300 8 0 , 9 0 

Kind of Business 

Genre de commerce 

Machinery, Equipment and Supplies 
fexcept electrical)—Con.—Maclilnes, 
Iquipement et fournltures (sauf 
€lectriques)-Fin 

Transportation equipment and supplies-
Transports, outillage et fournitures... 

Aircraft and aeronautical equipment— 
Aeroplanes et outillage d'a6ronautique 

Railroad—Chemins de fer 
Marine—Navires 
Other transportation equipment and 

supplies—Autres outillage et fournitu-
res pour transports 

Metals and Metal Work—Mgtaux et ou-
vrages en metal 

Iron and steel (except scrap)—Fer et acier 
^ I'exclusion de la mitraille) 
Castings (metal)—Coulagcs (mfetal) 
Iron and steel (except scrap)—Fer et 

acier I'exclusion de la mitraille) 
Iron and steel products (n.e.s.)—Ouvra-

ges en fer et cn acier (n.s.a.) 
Metals and metal work other than iron and 

steel—M6taux non-ferreux et ouvrages 
en m6tal non-ferreux 

Brass and brass products—Laiton et ou-
vrages en laiton 

Copper—Cui vre 
Metals (general line)—M6taux (ligne g6-

n6rale) 
Sheet metal products—T61erie 
Tin—Etain 
Other metals and metal work—Autres 

m^taux et ouvrages en m^ta l . . . . 

Paper and Paper Products—Papier et 
articles en papier 

Paper and paper products (general line)— 
Papier et articles en papier (ligne g4n§* 
rale) 

Paper and paper products (specialty, n.e.s.) 
—Papier et articles en papier (specia-
l i t y , n.s.a.) 

Paper—Papier 
Wrapping paper and paper b^s—Papier 

d'emballage et sacs en papier 
Other paper products—Autres articles en 

papier 
Stationery and stationery supplies—Pape-

terie et accessoires 
Wall paper—Papier-tenture 

Petroleum and Petroleum Products—P£-
trole et derives 

Fuel oil—P6trole de chaufTage 
• Gasoline and oil—Gazoline et huile. . . 

Gasoline and naphthas—Gazoline et 
naphte 

Lubricating oils and greases—Graisses et 
huiles de graissage 

Petroleum and petroleum products (gene-
ral line)—Petrole et d6riv6s (ligne g6a6-
rale) 

Other petroleum and petroleum products— 
Autres derives du p6trole 

Plumbing and Heating Equipment and 
Supplies—Equipement et fournl-
tures de plomberle et cbauffage 

Plumbing equipment and supplies—Equi-
pement et fournitures de plomberie.. . 

Pipes, valves and fittings—Tuyaux, val-
ves et accessoires 
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Tableau 5.—CANADA—Commerce de gros, 1930, par genres de commerce-Fin 
[Un (x) indique que lea cbiffres ne sont pas donn6s afin de ne paB d6voiler des op^rationB individuelles, mais ceux-ci sont 

inclus dana lea totaux] 

Kind of Bueinesa—Genre de commerce 

Number 
of ea-

tablish-
ments 

Nombre 
d '«a -
blisae-
ments ' 

Number 
of 

pro-
prietors 

Nombre 
de pro-

pri^-
taires 

Number of 
employees 

Nombre 
d'employ^s 

Male 

Hom-
mes 

Fe-
male 

Fem-
mos 

Salaries 
and wages 

Salaires 
et gages 

Net 
sales 

Ventea 
nettea 

(1930) 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
mains h la 

fin de 
I'ann^e 

(prix 
coatant) 

Plumbing anid Heating Equipment and 
Supplies-Con.—Equipement et four-
nltures de plomberle et cliauffage-Fin 

Plumbing equipment and supplies-Con. 
Equipement et fourniturea de plom-
berie-Fin. 

Plumbing and mill supplies—Materiel de 
plomberie et d'uaine 

Plumbing and heating equipment and 
auppliea (general line)—Equipement 
et fourni tures do plom bene et de chauf-
fage (ligne ginferale) 

Refrigeratora (gaa)—Glacidres (au gaz), 
Other plumbing and heating equipment 

and supplies — Autres Equipement et 
fourni tures de plomberie et chauffage.. 

Heating equipment and supplies—Equipe-
ment et fournitures do chauffage 

Tobacco and Tobacco Products (except 
iear)—Tabacs et prodults du tabac 
(i I'eicluslon du tabac en feuUles)... 

Cigars—Cigares 
Cigars, cigarettes and tobacco—Cigarea, 

cigarettes et tabacs 
Tobacco—Tabacs 
Tobacco and confectionery—Tabacs et 

con&serie 

All Other—Tous autres 
Books, periodicals and newspapers—Li-

vres, magazines ot journaux 
Books and periodicals—Livres et maga-

zines 
Newspapers and magazines^ournaux et 

magazines 
Oils, greases, soaps and waxes—Huiles, 

graissea, aavons et aires 
Animal oils—Huilea animalea 
Eaaential oils—Huiles essentielles 
Soaps—Savona 
Vegetable oils—Huiles v6g6tales 
Waxes, polishes, etc.—Cires et crimes de 

cirage, etc 
Rubber goods (general line)—Articlea en 

caoutchouc (ligne g6n6rale) 
Textiles and textile materials (other than 

dry gooda)—Textiles I'exclusion du 
vfitement et de la lingerie) 

Bags and bagging—Sacs et entoilage 
Cordage and twine—Cordes et ficelles.. 
Textiles and textile materials, other 

than dry goods (general line)—Texti-
les, autres que vdtement, etc. (ligne 
g6n6rale) 

Yarn—Filfe 
Other textiles (exclusive of dry goods, 

n.e.s.)—Autres textiles ( i I'exclusion 
du v6tement, etc., n.s.a.) 

Miacellaneoua kinda of buaineas—Divers 
genres de commerce 

Advertising goods—Mattoiel de reclame 
etpropagande 

Baaketa—Pahiera '. 
Flour, food and coal-Farino, provendo 

et charbon 
Ice—Glace 
Novelties—Nouveautfa 
Rubber (crude)—Caoutchouc & I'fitat 

brut 
Smokers' supplies—Articles de fumeur.. 
Miscellaneous kinda of buaineas (n.e.a.)— 

Divers genres de commerce (n.s.a.)... 

3 

205 

40 

32 

3 

16 

275 
6 

62 
4 

213 

182 

61 

20 

41 

2 

1 

( X ) 

( X ) 

W 

153 

973 

44 

226 

1,300 
• 19 

545 
4 

732 

1,716 

414 

254 

160 

119 

14 67 

38 

620 

246 
8 

71 

96 

71 

317 

30 

(X) 

(x) 
29 

( X ) 

179 

10 

32 

240 
3 

78 
1 

158 

543 

197 

148 

49 

20 

5 

174 

91 

110 

45 

( X ) 

(x) 

I 

( X ) . 

333,200 

2,030,500 

77,900 

426,100 

3,816,600 

22,230,200 

624,600 

3,201,900 

2,412,900 
46,400 

1,129,300 
5,200 

1,232,000 33,565,700 

110,306,600 
1,555,400 

76,023,300 
162,200 

3,746,200 

924,100 

654,000 

270,100 

288,800 

38,500 
167,400 

82,900 

1,273,900 

676,200 
10,700 

220,300 

260,000 

185,200 

583,200 

40,700 
( X ) 

(x) 
113,200 
71,700 

(x) 
279,900 

67,100 

63,038,800 

8,738,000 

5,005,800 

3,732,200 

10,790,200 

399,300 
8,140,000 

2,250,900 

20,884,200 

16,862,400 
390,400 

7,098,700 

3,575,100 

5,798,200 

5,764,000 

433,000 
( X ) 

(x) 
275,000 
754,100 

( X ) 

2,131,800 

1,159,200 

949,000 

3,827,700 

113,900 

570,900 

3,759,S0» 
70,400 

1,109,000 
23,800 

2,566,600 

5,857,900 

1,004,900 

949,900 

55,000 

256,300 

71,100 
103,900 

81,300 

2,597,900 

925,600 
17,800 
80,800 

610,300 

216,700 

1,073,200 

48,700 
( X ) • 

(x) 
34,800 

204,900 

( X ) 
611,600 

159,600 
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Table 6.—CANADA—Number of Establishments and Net Sales, 1930, by Types and Kinds of 
Business—Continued on page 41 

[An (x) indicates tha t figures are withheld to avoid disclosing individual operations, but these are included 
in the totals) 

(Sales are shown in thousands of dollars) 

Kind ol Business 

Genre de commerce 

TOTAL 

Number 
of es-

tablish-
ments 

Nombre 
d'aa-
blisso-
ments 

Net 

Ventes 
nettes 

(1930) 

Wholesalers 
proper (') 

Malsons 
de grosC) 

Number 
of es-

tablish-
ments 

Nombre 
d'^ta-
blisse-
ments 

Net 

Ventes 
nettes 

(1930) 

District 
and general 

sales 
offices 

Bureaux 
de ventes 

g6n6raai, et 
de district 

Number 
of es-

tablish-
ments 

Nombre 
d'^ta-
blisse-
ments 

Net 
sales 

Ventes 
nettes 

(1930) 

Total. 

Amusement, sporting and photographic goods—^Arti-
cles de r^crfation, de sport et de photographie.. 

Automotive—Automobile 
Chemicals, drugs and allied products—Produits chimi-

ques, pharmaccutiques et coimexes 
Coal and coke—Charbon et coke 
Dry goods and apparel—Vfitemcnt et lingerie 

Electrical—Appareils et outillage filectriques 
Farm products (not elsewhere specified)—Produits de 

la ferme (non 8p6cifi6s ailleurs) 
Farm supplies (except machinery and equipment)— 

Articles pour la ferme (^ I'exclusion des machines 
agricoles et outillage) 

Food products (not elsewhere specified)—Denrfies ali-
mentaires (non Bp6cifi6es ailleurs) 

Forest products (except lumber)—Produits forestiers 
(4 I'exclusion du bois d'ceuvre) 

Furniture and house furnishings-Ameublement et ac-
cessoires 

General merchandise—Marchandise g6n6rale 
Groceries and food specialties—Epiceries et sptcialitfa 

alimentaires 
Hardware—Quincaillerie 
Iron and steel scrap and other waste materials—Mi-

traille do fer et d'acier et autres d6chets 

Jewellery and optical goods—^Bijouterie et articles d'op-
tique 

Leather and leather goods (except doves and shoes)— 
Cuir et articles en cuir (4 rexcTusion des gants et 
des chaussures) 

Lumber and building materials (other, than metal)— 
Bois et matferiaux de construction (autres qu'en 
m6tal) 

Machinery, equipment and supplies (except electrical) 
—Machines, fequipement et fournitures (sauf 61ec-
triques) 

Metals and metal work—M6taux et ouvrages en m ^ a l . 

Paper and paper products—Papier et articles en papier. 
Petroleum and petroleum products—PWrole et d§riv6s 
Plumbing and heating equipment and supplies—Equi-

pement et fournitures de plomberie et chaufTage .. 
Tobacco and tobacco products (except leaf)—Tabacs et 

produits du tabac (î  Texclusion du tabac en feuilles) 
All other—Tous autres 

13 ,140 

149 
267 

520 
121 

1,209 

361 

810 

145 

1,484 

85 

220 
102 

240 

155 

175 

105 

798 
161 

208 
3,738 

151 

288 

3 ,325 ,210 

17,688 
107,430 

174,596 
67,866 

235,365 

143,146 

649,159 

18,992 

367,834 

23,776 

28,200 
30,724 

463,007 
78,609 

10,385 

11,996 

16,758 

120,704 

141,368 
97,618 

95,237 
220,376 

31,033 

110,307 
63,039 

4 ,998 

49 
158 

147 
79 

556 

132 

195 

71 

947 

51 

104 
59 

552 
153 

160 

154 

58 

240 

383 
50 

124 
104 

62 

264 
156 

1 ,075 ,099 

4,278 
27,214 

34,173 
50,252 

102,358 

22,925 

25,136 

12,877 

233,176 

4,621 

13,633 
13,478 

216,964 
65,943 

10,061 

10,858 

7,377 

47,693 

58,505 
14,059 

22,462 
8,382 

11,725 

40,656 
16,293 

118 198,379 

1 (X) 
11 31 ,764 

14 4 , 9 7 6 
5 11,501 
5 (X) 

14 21 ,720 

5 6 ,817 

5 6 ,239 

1 (x) 

2 (X) 

8 24 ,415 
1 ( X ) 

3 1 ,884 

8 4 , 4 0 9 

16 8 ,512 
6 ( X ) 

2 
1 (xS 

3 1 ,506 

2 ( X ) 
5 11 ,607 

(1) Except exporters. 
[') Including assemblers of farm products, elevators (independent), elevators (line), milk stations, packers and shi ppers. 
(») Including 110 exporters with sales of $36,221,000; 3,602 bulk tank stations with sales of $184,852,000; 63 film exchanges 

with sales of $9,808,000; 137 warehouses (distributing) with sales of $12,888,000; and 11 other establishments with sales of 
(804,000. 
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Tableau 6.—CANADA—Nombre d'Ctabllssements et ventes nettes, 1930, par types et genres de 
commerce—Suite page 42 

[Un (x) indique que les ohiffrea no sont pas donnfe afin de ne pas ddvoiler des operations individuelles, mais oeui-oi sont 
inolus dans les totaux) 

(Les ventes sont indiqufees en milliers de dollars) 

• Manufacturers' 
sales 

branches 

Sucoursales 
de ventes de 

manufacturiers 

Export 
merchants 

Marchands 
exportateurs 

Agents and brokers—Agents et courtiers 

• Manufacturers' 
sales 

branches 

Sucoursales 
de ventes de 

manufacturiers 

Export 
merchants 

Marchands 
exportateurs 

Brokers 
(including 

auction 
companies) 

Courtiers 
(comprenant 

encanteurs) 

Commission 
merchants 

Marchands & 
commission 

Export 
agents 

Agents 
exportateurs 

Import 
agents 

Agents 
importateurs 

Number 
ot es-

tablish-
ments 

Nombre 
d'«ta-
blisse-
ments 

Net 
sales 

Ventes 
nettes 

(1930) 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Net 
sales 

Ventes 
nettes 

(1930) 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisso-
ments 

Net 
sales 

Ventes 
nettes 

(1930) 

Number 
ot es-

tablish-
ments 

Nombre 
d'Ma-
blisse-
ments 

Net 
sales 

Ventes 
nettes 

(1930) 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Net 
sales 

Ventes 
nettes 

(1930) 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Net 
sales 

Ventes 
nettes 

(1930) 

$ $ $ % $ $ 

1,428 556,530 29 143,389 178 135,337 220 101,312 42 58,838 458 99,525 1 

15 2,466 1 (X) _ _ 6 (x) 2 
66 43,191 - - - - 3 (x) - - 4 510 3 

127 30,754 _ _ 1 (X) 3 (x) _ - 45 6,090 4 _ _ 16 2,379 2 (x) 6 955 6 
164 45,083 - - 1 (x) 18 1,939 - 132 20,821 6 

150 90,505 - - - - 1 (X) - - 16 3,239 7 

1 (x) 15 106,059 41 75,353 75 70,877 7 19,812 7 8,312 8 

5 (X) - - - - 5 1,057 1 (X) 3 1,211 9 

78 18,602 1 (X) 50 29,552 34 6,732 8 (X) 14 6,655 10 

2 (x) 1 (X) 6 1,341 3 375 1 (x) - - 11 

74 8,093 1 (X) 
238 

2 (X) _ 15 1,377 12 
1 (X) 3 

(X) 
238 1 U) 2 (x) 6 1,352 13 

183 72,172 _ 63 25,921 20 11,151 7 2,894 22 6,495 U 
31 5,107 - - 1 (x) 1 (X) - - 13 438 15 

- - - - 1 (X) - - - 1 (X) 16 

3 135 - 1 (X) - - - - 9 486 17 

21 3,935 - - - - 5 513 - - 3 462 18 

48 29,832 9 16,270 8 844 13 1,780 10 10,031 11 • 1,448 19 

204 48,677 1 (x) 3 402 2 (x) 68" 11,289 20 
54 27,318 - - - 4 704 - 34 20,265 21 

47 20,835 2 (x) _ _ 3 56 1 (x) 4 283 22 
22 26,685 • - - - - - - 2 ( X ) 23 

59 15,751 - • - - - - - - - 11 ( X ) 24 

15 43,496 _ _ _ 2 ( X ) _ _ . 25 
59 19,965 ~ - 7 2,125 1 ( X ) 27 6,764 28 

(') Excepts les eiportateufs". 
(') Comprenant aoheteurs de produits de la ferme, a^vateurs md6pendants, ligne d'416vateurs, d6p6ts de lait, emballeurs 

e t arrimeurs. 
(>) Comprenant 110 eiportateurs aveo ventes de $36,221,000; 3,602 d£pdts d'huiles avec ventes do $184,852,000; 63 £chan-

ges do films avec ventes de 29,808,000; 137 entrepots avec ventes de $12,888,000; et 11 autres etablissements avec ventes de 
$804,000. 

10588-8 
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/ 

Table 6.—CANADA—Number of Establishments and Net Sales, 1930, by Types and Kinds of 
Business—Concluded on page 43 I 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totalsl 

{Sales are shown in thousands of dollars) 

Kind of Business 

Genre de commerce 

Agents and brokers—Con. 

Agents et courtiers—Fin 

Manufacturers' 
agents 

Agents de 
manufacturiers 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Net 
sales 

Ventes 
nettes 

(1930) 

Purchasing agents 
ana 

resident buyers 

Agents acheteurs 
et 

acheteurs r&idants 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Net 
sales 

Ventes 
nettes 

(1930) 

Selling agents 

Agents vendeurs 

Number 
of es-

tabUsh-
ments 

Nombre 
d'6ta-
blisse-
ments 

Net 
sales 

Ventes 
nettes 

(1930) 

Total.. 

Amusement, sporting and photographic goods—Arti-
cles de r6cr6ation, de sport et de photographic 

Automotive—Automobile 
Chemicals, drugs and allied products—Produits chi-

miques, pharmaceutiques et connexes 
Coal and coke—Charbon et coke 
Dry goods and apparel—VStement et lingerie 

Electrical—Appareils et outillage flectriques 
Farm products (not elsewhere specified)—Produits de 

la ferme (non sp^cifi^s ailleurs) 
Farm supplies (except machinery and equipment)— 

Articles pour la ferme I'exclusion des machines 
agricoles et outillage) 

Food products (not elsewhere specified)—DenrSes ali-
mentaires (non spfecifi^es ailleurs) 

Forest products (except lumber)—Produits forestiers 
(4 I'exclusion du bois d'ccuvre) 

12 

19 

20 

Furniture and house furnishings—Ameublement et ac-
cessoires 

General merchandise—Marchandise ^6n6rale 
Groceries and food specialties—Epiceries et sp^cialit^s 

alimentaires 
Hardware—Quincaillerie 
Iron and steel scrap and other waste materials—Mi-

traille de fer e t d'acier e t autres d6chets 

Jewellery and optical goods—Bijouterie e t articles 
d'optique 

Leather and leather goods (except gloves and shoes)— 
Cuir e t articles en cuir (d I'exclusion des gants et des 
chaussures) 

Lumber and building materials (other than metal)— 
Bois e t mat^riaux de construction (autres qu'en 
m^tal) 

Machinery, equipment and supplies (except electrical) 
—Machines, ^quipement et fournitures (sauf 61ec-
triques) 

Metals and metal work—M^taux et ouvrages en m6tal. 

Paper and paper products—Papier et articles en t I'aper and paper products—I'apier et articles en rapier. 
Petroleum and petroleum products—P6trole et d6riv& 
Plumbing and heating equipment and supplies—Equi-

pement e t fournitures de plomberie et chaufFage... 
Tobacco and tobacco products (except leaf)—Tabacs et 

produits du tabac (k I'exclusion du tabac en feuilles) 
All other—Tous autres 

825 

11 
23 

43 
1 

306 

43 

3 

15 

108 
9 

22 
1 

14 

9 
24 

127,458 

540 
4,625 

3,860 
( X ) 

43,539 

4,383 

418 

916 

273 

2,286 
1,678 

29,095 
6,122 

(x) 

2,587 

3,338 

10,227 
1,602 

2,692 
( X ) 

1,287 

4,978 
3,613 

11 

S 

7,695 

( X ) 

6,534 

(x) 

( X ) " 

( X ) 

(x) 

( X ) 

64 

S 

41,604 

( X ) 

9,427 
2,488 
4,884 

( X ) 

267 

(x) 
( X ) 

(x> 
( x > 

( X ) 

2,186 
( X ) 

( X ) 

2,219 

For footnotes, see page 40. 
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Tableau 6.—CANADA—Nombre d'£tablissements et ventes ncttes, 1930, par types et genres de 
commerce—Fin 

[XJn (x) indique que les chiiTres ne sont paa donn6s afin de ne pas dfivoiler des operations individuelles, mais ceux-ci sont" 
incluB dans les totaux] 

(Les ventes sont indiqu^es en milliers de dollars) 

Assemblers and buyers of farm products 

D6p6ts et acheteurs de produits de la ferme 

Chain store 
warehouses 

Entrepots do 
magasins 
en chalne 

All otherC) 

Tous autre8(") 

Buyers of farm 
products (including 
city and country) 

Acheteurs de 
produits de la 

ferme (y compris 
ville et campagne) 

Co-operative 
marketing and 
selling agencies 

C3oop€ratives de 
vendeurs et 

agences de ventes 

o ther assemblers 
and buyers of 

farm productB(5) 

Autres d^p^ts et 
acheteurs de 

produits de la 
ferme (') 

Chain store 
warehouses 

Entrepots do 
magasins 
en chalne 

All otherC) 

Tous autre8(") 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Net 
sales 

Ventoa 
nettes 

(1930) 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Net 
sales 

Ventes 
nettes 

(19301 

Number 
of es-

tablish-
ments 

Nombre 
d'«ta-
blisse-
ments 

Net 
sales 

Ventes 
nettes 

(1930) 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Net 
sales 

Ventes • 
nettes 

(1930) 

Number 
of es-

tablish-
ments 

Nombre 
d'dta-
blisse-
ments 

Net 
sales 

Ventes 
nettes 

(1930) 

S $ % S S 

S70 21,896 95 216,316 102 135,347 79 161,912 3,923 244,573 1 

_ _ 63 9,809 2 
- - - - - - - - 1 (X) • 3 

- - - - - 24 72,411 106 12,210 4 

- - - - - - 8 4,339 9 401 
0 
6 

- - - - - - 4 (X) 7 

350 9,808 28 189,300 67 128,870 - - 11 (X) 8 

41 1,012 4 997 7 544 - - 8 402 9 

171 10,866 60 24,376 , 28 5,934 7 2,069 56 21,459 10 

5 39 - - - - - - 12 2,952 11 

1 (x) 12 
1 ( X ) ' - - - - 12 10,522 -

(x) 
13 

2 ( X ) 2 ( X ) _ _ 24 67,894 15 4,426 14 
-

( X ) 
-

( X ) 
- - - - 1 (x) 15 

- - - - - - , - - 2 (x) 19 

- - - - - - - - - - 17 

- - - - - - - - - - 18 

- - - - - - 13 4,342 19 

5 968 20 
- - - - - - - - 2 (X) 21 

_ _ 1 (x) 22 
- - - - - - - - 3,608 184,965 23 

- - - - - - - - 2 (X) 24 

_ _ _ 4 4,677 2 (X) 25 
- - 1 ( X ) -

-

1 U) 26 

Pour renvois, voir page 41. 

IOSSj—8» 



44 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHIWIENTS, 1931 

Table 7.—CANADA—Other Wholesale Establishments, Operating Expenses, 1930, by Types and 
Kinds of Business (>) 

Type of Establishment and Kind of Business 

Type d'fetablissement et genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Number 
of pro-
prietors 

Nombre 
de 

proprife-
taires 

Salaries 
and wages 

of 
employees 

Salaires 
et gages 

employes 

Total expenses 
(including salaries 

and wages) (') 

D6penses totales 
(salaires et gages 

inclus) 

Amount 

Montant 

Per cent 
of net 
sales 

Pour-cent 
des ventes 

nettes 

Net 
sales 

Ventes 
nettes 

(1930) 

Total, AllEstabllshments Beporting—Total, 
tous etabllssements faisant rapport. . . 

Bulk Tank Stations—Depots d'bulles 

Petroleum and petroleum products—Ptoole et 
d6riv6s 

District and General Sales Offices—Bureaux 
de ventes genSraui, et de district 

Automotive—Automobile 
Chemicals, drugs and allied products—Produits 

chimiques, pharmaceutiques et connexes 
Coal and coke—^harbon et coke 
Dry goods and apparel—Vfitement et lingerie 
Electrical—Appareils et outillage aectriques 
r o o d products (not elsewhere specified)-Den-

rges alimentaires (non s p ^ c i f i ^ ailleurs) 
•Groceries and food specialties—Epiceriea et sp6-

cialitfe alimentaires 
Xumber and building materials (other than me-

tal)—Bois et mat&riaux do construction (autres 
qu'en m6tal) 

Machinery, equipment and supplies (except elec-
trical)—Machines, fequipement et fournitures 
(sauf 61ectriques) 

Metals and metal work—M6taux et ouvrages en 
m6tal 

All otherp)—Toufl autresp) 

Manufacturers' Sales Branches—Succursales 
de ventes de manufacturlers 

Amusement, sporting and photographic goods— 
Articles de rfecrfeation, de sport et de photogra-
phie 

Automotive—Automobile 
Chemicals, drugs and allied products—Produits 

chimiq^ues, pharmaceutiques et connexes 
Dry goods and apparel—Vfitement et l inger ie— 
Electrical—Appareils et outillage felectriques — 
F a r m supplies (except machinery and equipment) 

—^Articles pour la ferme ( i rexclusion des ma-
chines agricoles et outillage) 

Eood producte (not elsewhere specified)—Den-
alimentaires (non sp6cifi6es ailleurs) 

-Furniture and house furnishings—Ameublement 
et accessoires ; 

Groceries and food specialties—Epiceries et sp6-
cia l i t^ alimentaires 

Hardware—Quincaillerie 
Jewellery and optical goods—Commerce de bi-

jouterie et articles d'optique 
Leather and leather goods (except gloves and 
' shoes)—Cuir et articles en cuir I'exclusion d ^ 

gants et des chaussures) 
Lumber and building materials (other than mfr 

tal)—Bois et mat6riaux de construction (autres 
qu'en mfetal) 

Machinery, equipment and supplies (except elec-
trical)—Machines, 6quipement et fournitures 
(sauf 61ectriques) 

6,992 

3 ,MS 

3,405 

104 
II 

14 
6 
4 

14 

4 

8 

12 

1,327 

14 
65 

123 
147 
147 

4 

73 

68 

154 
28 

3 

21 

43 

186 

1,603 68,039,800 147,353,100 

15 

12,116,800 

12,416,800 

7,985,500 

1,813,500 

422,000 
293,700 
108,400 

1,795,700 

159,200 

887,000 

366,100 

703,700 

142,400 
1,293,800 

.26,123,200 

166,000 
1,948,500 

2 ,156,800 
1,772,400 
3 ,713,100 

23,600 

1,065,700 

881,300 

2 ,934,900 
381,300 

17,700 

219,900 

1,126,000 

4,470,500 

27,335,100 

27,335,100 

16,894,600 
2,177,200 

858,300 
1,502,000 

201,900 
3 ,517,500 

643,500 

2 ,469,900 

949,800 

1,408,400 
317,500 

: 2 ,848,600 

:56,760,600 

339,300 
4 ,229,600 

4 ,595,400 
3 ,668,700 
6,885,400 

63,800 

3 ,307,100 

1,511,500 

8,462,100 
833,000 

25,600 

449,600 

2 ,334,100 

8 ,938,600 

7-28 2 ,024,447,000 

15 18 

16-18 

10-60 
6-85 

17-25 
13-06 

6 - 0 2 
16 -20 

13-26 

10-12 

21-54 

21-01 

13-32 
6-57 

10-38 

13-81 
9-85 

15-08 
8 - 2 6 
7 

11-96 

18-67 

19-73 

12-22 
16-86 

18-95 

11-43 

8-30 

18-67 

180,115,500 

180,115,500 

159,447,300 

31 ,763,900 

4 ,976,200 
11,501,300 
3 ,351 ,600 

21,719,500 

4 ,853 ,800 

24,414,500 

4 ,408 ,500 

6 ,704,600 
2 ,383,200 

43,370,200 

546,774,800 

' 2 ,456,300 
: 42,946,700 

30,481,200 
44 ,433,900 
89 ,605,300 

533,500 

17,714,700 

7 ,659,400 

69,241,000 
4 ,939,900 

135,100 

3 ,934 ,500 

28,105,400 

47 ,885,500 

(I) All establishments did not report full particulars of operating expenses. This table includes only those establish-
ments which gave total operating expenses. The operating expenses snown in this table should be considered representative 
only when the sales of establishments reporting total expenses from a high proportion of the total sales of all establishments 
in the same classification. 

(») Not including proprietors' salaries. 
(') Includes kinds of business other than specified. 
C) Includes types of establishments other than specified. 
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Tableau 7.—CANADA—Autres ftabllssemeiits de gros, frals g£neraux, 1930, par types et genres de 
commerce (>)—Suite 

Type ol Establ ishment and Kind of Business 

Type d'fitablissement et genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'Sta-
blisse-
ments 

Number 
of pro-
prietors 

Nombre 
de 

proprife-
taires 

Salaries 
and wages 

of 
employees 

Salaires 
et ^ages 

employes 

Tota l expenses 
(including salaries 

and wages) (») 

D6penses totales 
(salaires et gages 

inclus) (') 

Amount 

Montant 

Per cent 
ol net 
sales 

Pour-cent 
des ventes 

nettes 

Ne t 
sales 

Ventes 
nettes 

(1930) 

Manufacturers' Sales Branches -Con , -Succur -
sales de ventes de manufacturiers-Fin. 

Metals and meta l work—M6taux et ouvrages en 
m6tal 

Paper and paper products—Papier et articles en 
papier 

Petroleum and petroleum products—P6trole et 
d6riv6s 

Plumbing and heating equipment and supplies— 
Equipement e t fournitures de plomberie et 
chau^age 

Tobacco and tobacco products (except leaf)—Ta-
bacs et produits du tabac I'excluaion du tabac 
en feuilles) 

All other(3)—Tous autres(s) 

E i p o r t Merchants—Marchands e iportateurs . . . . 
F a r m products (not elsewhere specified)—Pro-

duits de la ferme (non sp6cifi6s ailleurs) 
All other (')—Tous autres (') 

Brokers (Including suc t ion companies)— 
Courtiers (comprenant les encanteurs) . 

F a r m products (not elsewhere specified)—Pro-
duits de.la ferme (non spSoifi§s ailleurs) 

Food products (not elsewhere specified)—Den-
r6c8 alimentaircs (non spfecififees ailleurs) 

Forest products (except lumber)—Produits fores-
tiers (ft I'excluaion du bois d'ceuvre) 

Groceries and food specialties—Epiceries e t sp6-
cialitds alimentaires 

Lumber and building materials (other than me-
tal)—Bois et matfiriaux de construction (autres 
qu'en ni6tal) 

All other (=)-Tous autres (=) 

Commission Merchants—Itlarchands a commis-
sion 

Coal and coke—Charbon et coke 
D r y goods and apparel—V6tement et lingerie... 
F a r m products (not elsewhere specified)—Pro-

duits de la ferme (non 8p6cifi6s ailleurs) 
F a r m supplies (except machinery and equipment) 

—Articles pour la ferm a (4 I'exclusion des ma-
. chines agricoles et outillage) 

Food products (not elsewhere specified)—Den-
r6os alimentaires (non sp6cifi6es ailleurs) 

Groceries and food specialties—Epiceries et sp6-
cialit6s alimentaires 

Leather and leather goods (except gloves and 
shoes)—Cuir et articles en cuir (h I'exclusion des 
gants et des chaussures) 

Lumber and building materials (other than me-
tal)—^Bois e t m a t ^ i a u x de construction (autres 
qu'en m6tal) 

Machinery, equipment and supplies (except elec-
trical)—Machines, fiquipement et fournitures 
(sauf 61ectriques) 

Metals and meta l work—M6taux e t ouvrages en 
m6tal 

All other (>)—TOUB autres (') 

24 

143 

31 

41 

5 

S3 

158 
14 

64 

102 

26 

26 

4 

35 

148 
5 
8 

53 

3 

36 

14 

4 

10 

3 

12 

568,100 

629,100 

869,100 

1,347,400 

488,800 
1,343,000 

1,240,500 

837,300 
403,200 

790,600 

216,000 

211,700 

18,900 

299,800 

8,400 
35,800 

1,111,200 
62,700 
65,100 

435,200 

9,600 

220,100 

. 124,900 

3,100 

37,300 

15,800 

21,300 
116,100 

1,021,300 

1,307,500 

1,336,700 

2,768,400 

1,285,100 
3,397,800 

3,150,700 

2,315,400 
835,300 

1,544,700 

413,800 

464,600 

42,800 

481,500 

32,600 
109,400 

2,218,400 
116,700 
110,700 

. 805,000 

19,500 

591,800 

, -273,600 

9,200 

79,900 

33,500 

, 36,300 
202,200 

3-74 

6-29 

5 0 1 

17-70 

2-95 
14-91 

2-31 

2-24 
2-52 

1-83 

1-33 

1-67 

4 1 1 

2-22 

7-09 
4-81 

2-94 
6-02 
7-85 

1-64 

1-89 

8-94 

2-53 

2-16 

4 ^ 7 

'8-34 

6-'26 
6-10 

27,286,400 

20,800,300 

26,684,800 

15,639,300 

43,496,300 
22,795,300 

136,644,700 

•l03,513,'600 
33,131,100 

84,259,400 

31,030,500 

27,813,700 

1,040,500 

21,640,500 

460,000 
2,274,200 

77,372,400 
1,939,500 
1,409,800 

49,082,800 

1,033,900 

6,616,100 

10,819,700 

425,900 

1,639,400 

401,600 

690,700 
3,313,000 

(') Tous les i tablissements n'ont pas foumi des details complets de leurs dfipenses courantes. Ce tableau na comprend 
que les 6tablis8ements qui les ont foumis an complet. Les d6penses courantes de ce tableau doivent 6tre conaid6r6es comma 
reprfisentati ves seulement lorsque les ventes des fetablissements declarant leurs dfepenses totales torment une haute proportion 
des ventes totales de tous les fitablissements dans la mfime classification. 

(«) Salaires des propriStaires non inclus. 
' ' (•) Comprend genres de commerce autres que 'sp^if i^s . ' ™ 

(') Comprend types d'fetablissements autres que spioifide. - ^ 
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Table 7.—CANADA—Other Wholesale Establishments, Operating Expenses, 1930, by Types and 
Kinds of Business (0-Con. 

Type of Establ ishment and Kind of Business 

Type d'6tablissement et genre de commerce 

Number 
of es-

tablish-
ments 

Number 
of pro-
prietors 

Salaries 
and wages 

of 
employees 

Total expenses 
(including salaries 

and wages) (') 

Ddpenses totales 
(salaires et gages 

inclus) (') 
Net 

sales 

Nombre 
d'fita-
blisse-
ments 

Nombre 
de 

proprifi-
taires 

Salaires 
et ^ages 

employes 
Amount 

Montant 

Per cent 
of net 

sales 

Pour-cent 
des ventes 

nettes 

Ventes 
nettes 

(1930) 

32 15 

S 

486,800 

S 

1,003,700 1 91 

S 

52,512,300 

3 3 3,600 18,200 0-13 14,468,600 

7 4 29,600 59,800 13-81 433,000 

6 - 40,300 74,900 2-72 2,752,600 

8 
8 

4 
4 

167,800 
245,500 

330,600 
520,200 

3-42 
2-06 

9,661,100 
25,197,000 

387 291 3,136,800 6,500,400 6-79 95,767.809 

4 5 11,400 31,800 11-81 269,200 

38 
6 

100 
14 

26 
3 

101 
4 

372,500 
40,900 

413,800 
393,000 

752,200 
66,600 

1,001,500 
834,000 

14-11 
6-98 
6-22 

26-37 

5,331,000 
954,600 

19,174,300 
3,162,100 

7 5 42,500 76,400 0-92 8,311,700 

3 2 31,400 74,300 6-14 1,210.600 

13 5 61,600 125,600 1-89 6,645,300 

13 
6 

16 
3 

49,100 
99,700 

133,500 
338,100 

10-30 
25-01 

1,295,500 
1,351,700 

19 
12 

19 
12 

134,800 
19,300 

235,500 
43,000 

3-78 
10-46 

6,237,800 
411,000 

9 11 18,100 44,600 9-18 486,000 

11 7 48,900 111,400 7-69 1,447,700 

62 37 662,800 1,026,200 9-29 11,045,000 

31 8 459,600 927,000 4-62 20,059,900 

4 
35 

3 
24 

32,300 
345,100 

43,800 
634,900 

15-48 
7-85 

283,000 
8,091,400 

67S 569 3,456,100 6,807,500 5-96 114,296,000 

7 
20 

6 
18 

38,400 
129,800 

66,300 
260,700 

13-38 
11-15 

495,600 
2,338,500 

1 
33 

248 
35 

24 
217 

23 

219,100 
770,000 
294,700 

386,100 
1,465,100 

591,400 

10-83 
3-75 

15-94 

3,563,500 
39,050,900 
3,710,400 

3 3 18,000 . . . . 4^000 10-06 417,700 

13 20 39,200 106,900 16-95 630,800 

13 
13 
11 

67,200 
45,700 

130,200 
78,600 

6-48 
5-13 

2,009,500 
1,532,500 

58 • ,•39 429,100 848,100 3-13 27,066,800 

Export Agents—Agents ezportateurs 

F a r m products (not elsewhere specified)—Pro-
dults de la ferme (non spfecifi^s ailleurs) 

Food products (not elsewhere specified)—Den-
r6es alimentaires (non sp^cifi6es ailleurs) 

Groceries and food specialties—Epiceries e t sp6-
c i a l i t ^ alimentaires 

- Lumber and building materials (other than me-
tal)—Bois et mat6riaux de construction (autres 
qu'en m6tal) 

All other (s)—Tous autres (3) 

-Import Agents—Agents importateurs 

Amusement, sporting and photographic g o o d s -
Articles de r6cr6ation, de sport et de photogra-

Chemicals, drugs and allied products—Produits 
chimiques, pharmaceutiquea et connexea 

Coal and coke—Charbon et coke 
D r y g o o ^ and apparel—Vfitement et lingerie.. . . 
Electrical—Appareils et outillage 61ectriaues 
F a r m products (not elsewhere specified)—Pro-

duits de la ferme (non specifies ailleurs) 
F a r m supplies (except machinery and equipment) 

—Articles pour la ferme ( i rexclusion des ma-
chines agricoles e t outillage) 

Food products (not elsewhere specified) —Den-
r6es alimentaires (non sp6cifi6es ailleurs) 

Furniture and house furnishings—Ameublement 
e t accessoires 

General merchandise—Marchandise g6n6rale 
Groceries and food specialties—Epiceries et spfe-

cialitfe alimentaires 
Hardware—Quincailler te 
Jewellery and optical goods—Bijouterie et articles 

d 'optique 
Lumber and building materials (other than me-

tal)—Bois et mat6riaux de construction (autres 
qu'en m6tal) 

Machinery, equipment and supplies (except elec-

(sauf ^lectriques) 
Metals and metal work—M6taux et ouvrages en 

mfetal 
Paper and paper products—Papier e t articles en 

papier 
All other (»)—Tous autres ( ' ) . 

rlers., 

phie 
Autoniotive—Automobile. 

chimiques, pharmaceutiques et connexes.. 
D r y goods and apparel—V^tement e t lingerie. 
Electrical—Appareils e t outillage ^lectriques — 

duits de la ferme (non sp^ifi&s ai l leurs) . . . 
rood products (not elsewhere specified)— 
' r6es alimentaires:(non s p 6 c i f i ^ ailleiirs). 

"et.accessoiree 
General merchandise—Marchandise g6n6rale 

c i a l i t ^ alimentaires.. 
For foot-notes, see page 44. 
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Tableau 7.—CANADA—Autres etablissements de gros, frals g£neraux, 1930, par types et genres de 
commerce (')-Suite 

Type ot Establ ishment and Kind of Business 

Type d'4tablissement e t genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
bliBse-

• ments 

Number 
of pro-
prietors 

Nombre 
de 

proprife-
taires 

Salaries 
and wages 

of 
employees 

Salaires 
e t ^ages 

employes 

Total expenses 
(including salaries 

and wages) (>) 

Dfipenses totales 
(salaires et gages 

inclus) (') 

Amount 

Montant 

Per cent 
ot net 
sales 

Pour-cent 
des ventes 

nettes 

Net 

Ventes 
nettes 

(1930) 

Manufacturers' Agents -Con—Agents de m a n u -
facturiers-Fin 

Hardware—Quincaillerie 
Jewellery and optical goods—Bijouterie et 

articles d 'optique 
Leather and leather goods (except gloves and 

shoos)—Cuir ot articles en cuir (fi Texclusion 
des gants e t des chaussures) 

Lumber and building materials (other than me-
tal)—Bois et mat6riaux de construction (autres 
qu'en m6tal) ; 

Machinery, equipment and supplies (except elec-
trical)—Machines, 6quipement e t fournitures 
(saut Slectriques) 

Metals and metal work—M6taux et ouvrages en 
mfital 

Paper and paper products—Papier e t articles en 
papier 

Plumbing and heating equipment and supplies— 
Equipement e t fournitures de plomberie et 
chaufTage 

Tobacco and tobacco products (except leaf)— 
Tabacs e t produits du tabac I'exclusion du 
tabac en feuilles) 

All other (=)—Tous autres (') 

Purchas ing Agents and Resident B u y e r s -
Agents acbeteurs et acheteurs rCsldants. . . 

F a r m products (not elsewhere specified)—Pro-
duits de la ferme (noo sp^i f i6s ailleurs) 

AU other (>)—Tous autres (>) 

Sell ing Agents—Agents yendeurs. 

Chemicals, drugs and allied products—Produits 
chimiques, pharmaceutiques e t connexes 

Coal and coke—Charbon et coke 
D r y goods and apparel—-V^tement et lingerie 
Food products (not alsewhere specified)—Den-

r6os alimentairos (non Bp6cifi6es ailleurs) 
Lumber and building materials (other than me-

tal)—Bois et mat6riaux de construction (autres 
qu'en mfetal) 

Machinery, equipment and supplies (except elec-
trical)—Machiaea, fiquipement e t fournitures 
(sauf ^lectriques) 

All other (')—Tous autres (') 

Buyers of Farm Products ( including city and 
country)—Acbeteurs de produits de la 

' ferme (y corapris.vllle et c a m p a g n e ) . . . . . . 

F a r m products (not elsewhere specified)—Pro-
duits de la ferme (non 6p^cifi6s ailleurs) 

F a r m supplies (except machinery and equipment) 
- A r t i c l e s pour la ferme (4 I'exclusion des ma-
chines affl-icoles et outillage) 

Food products (not elsewhere specified)—Den^ 
Ties alimentaires (non sp^cifi^es ailleurs) 

Forest products (except lumber)—Produits fores-
tiers (4 rexcjusion du bois d'oeuvre) 

All other (»)—Tous autres (>) 

16 

262 

136 

292 

153 

30 

104 

3 
2 

126,400 

10,200 

63,600 

210,200 

652,000 

25,400 

105,200 

69,200 

64,400 
98,300 

103,500 

53,100 
50,400 

1,104,900 

352,300 
96,200 

170,200 

15,800 

3,900 

70,900 
395,600 

372,600 

109,800 

29,100 

233,200 

500 

227,000 

24,500 

107,200 

311,900 

1,450,000 

44,700 

180,000 

144,400 

135,800 
206,600 

188,600 

99,200 
89,400 

2,320,800 

819,400 
180,200 
256,800 

31,300 

24,800 

113,100 
895,200 

1,017,400 

371,900 

68,800 

572,400 

2,300 
2,000 

5-20 

13-36 

5-02 

9-53 

14-83 

3-42 

6-98 

1180 

2-45 

1-52 
7-70 

5-73 

7-26 
5-28 

16-24 

4-93 

9-21 
4-11 

6-56 

6-76 

9-18 

6-22 

9-83 
5-71 

4,366,800 

183,400 

2,136,300 

3,272,400 

9,779,000 

1,306,300 

2,580,200 

1,223,300 

4,755,100 
3,878,000 

7,695,400 

6,533,700 
1,161,700 

40,504,700 

9,427,300 
2,483,500 
4,864,400 

192,700 

503,100 

1,228,300 
21,805,400 

15,517,700 

5,501,100 

749,500 

9,208,700 

23,400 
35,000 

Pour renvois, yoir page 45. 
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Table 7.—CANADA—Other Wholesale Establishments, Operating Expenses, 1930, by Types and 
Kinds of Business(i)-Con. 

Tableau 7.—CANADA—Autres £tabllssements de gros, frals gen€raux, 1930, par types et genres de 
commerce (')-Fin 

Type ot Establ ishment and Kind of Business 

Type d'^tablissement et genre de commerce 

Number 
of es-

tablish-
ments 

Nombre 
d'feta-
blisse-
ments 

Number 
of pro-
prietors 

Nombre 
de 

proprife-
taires 

Salaries 
and wages 

of 
employees 

Salaires 
et gages 

des 

Total expenses 
(inchiding salaries 

and wages) (2) 

Dfipenses totales 
(salaires e t gages 

inclus) (') 

Amount 

Montaht 

Per cent 
of net 

Pour-ceiit 
des ventes 

nettes 

Net 
sales 

Ventes 
nettes 

(1930) 

Co-qperatlTe Marketing and Selling Agencies— 
c5ooperati?es de vendeurs et agences de ven-
tes 

F a r m products (not elsewhere specified)—Pro-
duits de la ferme (non 8p6cifi6s ailleurs) 

Food products (not elsewhere specified)—Den-
r6es alimentaires (non spficif i te ai l leurs) . . . 

All other (»)—Tous autres (=) 

Ottier Assemblers and CountryBuyers—Autres 
acbeteurs de produits de la ferme 

F a r m products (not elsewhere specified)—Pro-
duits de la ferme (non sp6cif i^ ailleurs) 

F a r m supplies (except machinery and equipment) 
—Articles pour la ferme ( i I'sxclusion des ma-
chines agricoles et outillage) 

Food products (not elsewhere specified)—Den-
r6es alimentaires (non spficif i te ai l leurs) . . . 

Cbain Store Warehouses—Entrepots de maga-
s ins en ciiaine 

Chemicals, drugs and allied products—Produits 
chimiques, pharmaceutiques e t connexes 

D r y goods and apparel—V6tement et lingerie 
General merchandise—Marchandise g6n6rale 
Groceries and food specialties—Epiceries et s p ^ 

cialit^s alimentaires 
Tobacco and tobacco products (except leaf)— 

Tabacs e t produits du tabac ( i I'exclusion du 
tabac en feuilles) 

Film Eichanges—Eclianges de Alms 

Amusement, sporting and photographic g o o d s -
Articles de r6cr6ation, de sport et de pnotogra-
phie: 

Others (')—Autres (') 

Chemicals, drugs and allied products—Produits 
chimiques, pharmaceutiques et connexes 

D r y goods and apparel—VStement e t l i nge r i e— 
Electrical—Appareils et outillage 61ectriques 
Groceries and food specialties—Epiceries et sp6-

cialit^s alimentaires 
Petroleum and petroleum products—Pfetrole et 

d6riv6s 
All other (')—Tous autres (') 

For foot-notes, see page 44. 
Pour renvois, voir page 45. 

23 
8 

12 

22 

4 

62 

62 

129 

93 
6 
3 

4 

73 

67 

1 , 1 6 3 , 7 0 0 

529 ,900 

571 ,100 
62 ,700 

2 , 3 8 1 , 5 0 0 

2 , 1 1 0 , 0 0 0 

13,700 

257 ,800 

4 , 2 5 2 , 6 0 0 

2 , 0 6 6 , 4 0 0 
203 ,500 
467 ,100 

1 ,402 ,900 

112,700 

1 , 1 0 4 , 7 0 0 

1 , 1 9 4 , 7 0 0 

718,800 

540 ,000 
21,100 
19,800 

8,800 

16,100 
113,000 

6 , 0 1 3 , 7 0 0 

4 , 6 7 9 , 9 0 0 

1 ,071 ,900 
261 ,900 

4 , 0 8 4 , 2 0 0 

3 , 2 7 8 , 2 0 0 

46 ,100 

759 ,900 

7 , 4 2 9 , 1 0 0 

3 , 3 6 0 , 9 0 0 
• 400 ,400 
1 ,136 ,300 

2 , 2 9 3 , 7 0 0 

237,800 

2 , 4 8 6 , 8 0 0 

2 , 4 8 6 , 8 0 0 

1 , 5 3 6 , 8 0 0 

1 , 1 9 4 , 6 0 0 
29 ,800 
31 ,400 

17 ,900 

30 ,500 
232 ,600 

2-90 

2-56 

4 
15-88 

3-22 

2-71 

10-14 

13-94 

4 - 7 5 

4 -66 
9 - 2 3 

10 -80 

3 - 5 4 

5 - 0 8 

25-38 

25-38 

11 97 

. 1 1 - 0 8 
11-14 
24-36 

14-11 

26-87 
16-37 

2 0 7 , 6 2 5 , 4 0 0 

183 ,082 ,300 

2 2 , 8 9 3 , 6 0 0 
1 , 6 4 9 , 5 0 0 

126 ,872 ,500 

120 ,967 ,000 

454 ,600 

5 , 4 5 0 , 9 0 0 

1 5 6 , 4 0 5 , 8 0 0 

7 2 , 1 2 1 , 1 0 0 
4 , 3 3 9 , 3 0 0 

1 0 , 5 2 2 , 3 0 0 

6 4 , 7 4 6 , 2 0 0 

4 , 6 7 6 , 9 0 0 

9 , 7 9 9 , 3 0 0 

9 , 7 9 9 , 3 0 0 

1 2 , 8 3 6 , 0 0 0 

1 0 , 7 7 8 , 1 0 0 
267,600-
128 ,900 

126 ,900 

113,500' 
l , 4 2 1 , 0 0 a 
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Table 8A.—CANADA—Wholesale Trade, 1930, by Forms of Organization 
Tableau 8A.—CANADA—Commerce de gros, 1930, par constitution des €tabllssements 

Form of Organization 

Genre d'organisation 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

Number of 
employees 

(proprietors 
not included) 

Nombre 
d'employfe 

(propri6taires 
non inclus) 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 

Net sales 

Ventes nettea 

(1930) 

Amount 

Montant 

Per cent 
of total 

Pour-cent 
du total 

Total 

Individual—Individuel 

Partnership—Soci6t6 

(Corporation 

CJo-operative association—Association ooopferative. 

13,UO 

3,355 

822 

8,857 

106 

75,364 

5,565: 

2,611 

66,361 

827 

15,200 

1,312 

572 

13,043 

273 

146,316,600 

8,332,400 

4,201,400 

132,052,600 

1,760,200 

3,325,210,300 

316,586,600 

126,050,200 

2,644,263,600 

238,309,900 

100 00 

9-62 

3-79 

79-52 

7-17 

Table 8B.—CANADA—Wholesalers Proper, 1930, by Forms of Organization 
Tableau 8B.—CANADA—Malsons de gros, 1930, par constitution des £tabllssements 

(Included above—Inclus au-dessus) 

Form of Organization 

Genre d'organisation 

Number 
of es-

tablish-
ments 

Nombre 
d'fita-
blisse-
ments 

Number of 
employees 

(proprietors 
Dot included) 

Nombre 
d'employfes 

(proprifetaires 
non inclus) 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

Net sales 

Ventea nettes 

(1930) 

Amount 

Montant 

Per cent 
of total 

Pour-cent 
du total 

Total 

Individual—Individuel ; 

Partnership—Soci6t6 

Corporation ; 

(Co-operative association—Association cooperative. 

5,108 

1,1 

573 

2,722 

5 

40,414 

4,127 

2,201 

34,077 

8,437 

878 

451 

7,105 

74,927,400 

5,864,300 

3,544,100 

65,501,900 

17,100 

1,111,319,200 

124,896,800 

72,652,900 

912,826,900 

942,600 

100 0» 

11-24 

6-54 

82-U 

0-08 
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Table 9A.—CANADA—Betall Sales by Wholesale Establishments and Wholesale Sales by Betatl 
Merchandise Establishments, 1930 

Tableau 9A.—CANADA—Yentes de detail effectu£es par les £tablissements de gros et ventes de gros 
effectu£es par les €tablissements de detail, 1930 

Wholesale Establ ishments 

JBtablissements de gros 

'Kind of Business—Genre de commerce 

Sales to 
ul t imate 

consumers 

Ventes 
aux con-

sommateurs 

Sales to 
other 

retailers 

Ventes i 
d 'autres 

d^taillants 

Retail Merchandise Establ ishments 

Etablissements de ventes au detail 

Kind of Business—Genre de commerce 

Total . 

Amusement and sporting goods—Articles de r6-
crgation et de sport 

Automobiles and other motor vehicles—Auto-
mobiles et autres vfihicules automoteurs . . . 

Automotive equipment, parts, tires and t u b e s -
Materiel automoteur, pidces de rechange et 
pneus 

Alcoholic beverages^Breuvages alcooliques 

Drugs and drug sundries—Drogues et fournitures 
pharmaceutiques 

J 'aints, varnishes, glass and wall paper—Peintu-
res, vernis, v i t re et papier-tenture 

(Coal and c o k e - ^ h a r b o n et coke 

D r y goods and appar,el^V6tement et lingerie.. 

jE^lectrical goods and equipment—Appareils et 
accessoires ^ectr iques 

Radios and radio equipment—Radios et acces 
soires de radio 

•Refrigerators (electric)—Glaciferes (felectriques). 

£eeds, bulbs and nursery stock—Graines, bulbes 
e t produits des p6pini6rM 

.Grain—C6r6ales 

H a y j grain and feed—Foin, grain et p rovende . . . 

P a i x y and poultry products—Produits laitiers et 
ceufs 

J"ish and ssa foods—Poisson 

"Fruits and vegetables—Fruits et 16gumes 

^ e a t s and provisions—Vi.andes ©t provisions — 

firocories and food speciaJties-'Epiceries et sp6-
cialit6s ajimentaires 

Hardware-^QuinoaiHerie.. 

Jewellery—Bijouterie 

X,umber and building materials—Bois et mat6-
riaux de construction 

^ a r m machinery and e<}uipment—Machines et 
fiquipement agricoles 

Petroleum and petroleum products--'P6trole et 
dferivfes 

Tobacco and confectionary—Tabacs#t confiserie 

3 o o k s aqd periodicajs—Livres e t magazines 

N o t otherwise speci f ied^Diversr 

23,632,700 

120,100 

747,900 

466,800 

519,300 

228,900 

97,200 

1,594,300 

391,100 

884,300 

85,200 

518,500 

27,800 

2,025,400 

880,700 

648,900 

146,800 

1,386,300 

1,092,600 

1,251,600 

4,631,800 

39,100 

1,247,000 

99,300 

262,100 

789,000 

84,200 

3,366,500 

23,628,100 

115,000 

8,922,300 

270,000 

145,200 

19,100 

469,600 

178,200 

3,001,400 

331,400 

40,800 
49,900 

269,200 

77,800 

634,900 

270,700 

2,007,500 

65,000 

240,400 

288,600 

208,200 

463,100 
74,400 

528,800 

41,800 

1,088,500 

209,800 

188,900 

411,500 

98,400 

2,917,700 

Total . 

Sporting goods stores—Magasins d 'art icles 
sportifs. 

Automobile dea le rs -Dis t r ibu teurs d 'automo-
biles. 

Accessories, tires and batteries—Accessoires 
(auto), pneus et batteries. 

Brewers' warehouses—Entrepdts de brasserie. 

Other wine or liquor stores—^Autres d6p6ts de 
vins ou liqueurs. 

Drug stores—Pharmacies. 

Paint and glass stores—Magasins de peintures 
et vitres. 

Coal and wood yards—Cours & charbon et bois. 

Apparel group—Croupe du v6tement. 

Household appliance stores—Magasins d'appa-
reils de mfinage. 

Electrical shops (without radio)—Boutiques 
d'61ectricien (sans radios). 

Radio and electrical shops (including refrigera-
tion)—Magasins de radio e t appareils 61ec-
tr iques (y compris r6firig6ration). 

Seeds, bulbs and nursery stock—Graines. bul-
bes et plants de p6pini6res. 

Feed stores—Magasins de provende. 

Feed and coal stores—Magasins de provende et 
de charbon. 

Dairy products dealers—Marchands de pro-
duits laitiers. 

Fish markets—Poissonneries. 

Frui t and vegetable stores—Fruits e t 16gumes. 

Meat markets with groceries—Boucheries avec 
6pioeries. 

Meat markets—Boucheries. 

Grocery stores (without meat)—Epiceries 
(sans rayon de viandes). 

Grocery stores with meats—Epiceries (avec 
rayon de viandes). 

Hardware stores—Quincailleries. 

Jewellery stores—Bijouteries. 

Lumber and building material dealers—Mar-
chands de bois et de mat^riaux de construc* 
tion. 

Fa rm implements—Instruments aratoires. 

Filling stations^-Stations d'essence. 

Tobacco stores and stands—Magasins et comp-
toirs de t abac . 

Book stores—Librairies. 

No t otherwise specified—Divers. 
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Table 9B.—CANADA—Retail Sales by Wholesale Establishments and Wholesale Sales by Retail 
Merchandise Establishments, 1930, Summary by Provinces and Territories 

Tableau 9B.—CANADA—Ventes de d€tall effectu£es par les £tabUssements de gros et ventes de gros 
eiTectu£es par les £tabllssements de detail, 1930, par provinces et terrltolres 

Province 

Retail sales 
by wholesale 

establishinents 

Ventes de 
detail e£fectuies 

paries 
6tablissement8 

de gros 

Wholesale sales 
by retail 

merchandise 
establishmenta 

Ventes de gros 
effectufies par 
les 6tablisse-

ments de detail 

CANADA, Total 

Prince Edward Island—He du Prince-Edouard 

Nova Scotia—Nouvelle-Ecosse 

New Brunswick—Nouvean-Brunswick 

Quebec—Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta — 

British Columbia—Colombie Britannique 

Yukon and Northwest Territories—Yukon et Territoires du Nord-Ouest, 

!3,632,700 23,628,100 

739,800 86,900 

1,033,300 1,589,500 

1,047,300 479,200 

7,656,000 7,541,800 

7,281,200 8,659,500 

1,829,500 1,077,200 

165,800 923,600 

1,471.300 1,338,600 

2.408,500 1,931,800 
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Table 10.—CANADA—Wholesalers Proper, 1930, by Number of Marketing Units and by Kinds of 
Business (') 

lAn (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

-- (Sales are shown in thousands of dollars) 

Kind of Business—Genre de commerce 

TOTAL 

Number 
of es-

tablish-
ments 

Nombre 
d'^ta--
bliase-
ments 

Net sales 

Ventes nettes 

(1930) 

Single-unit 
establishments 

Un i t^ simples 

Number 
of es-

tablish-
ments 

Nombre 
d'Sta-
blisse-
ments 

Net sales 

Ventes nettes 

(1930) 

Total 

Amusement, sporting and photographic goods—Articles de r6-
criation, de sport et de photographie 

Automotive—Automobile 
Chemicals, drugs and aUied products—Produits chimiques, 

pharmaceutiques et connexes 
Coal and coke—Charbon et coke 
Dry goods and apparel—Vfitement et lingerie 

Electrical—Appareils et outillage ilectriques 
Farm products (not elsewhere specified)—Produits de la ferme 

(non spfecififes ailleurs). 
Farm supplies (except machinery and equipment)—Articles 

pour la ferme ( i I'exclusion des machines agricoles et ou-
tillage) 

Food products (not elsewhere specified)—-Denrfies alimentaires 
(non sp^cifi^ea ailleurs) 

Forest products (except lumber)—Produits forestiers (a I'exclu-
sion du bois d'ceuvre) 

Furniture and house furnishings—Ameublement et accessoires. 
General merchandise—Marchandise g6n§rale 
Groceries and food specialties—Epiceries et sp^cialitfe ahmen-

taires 
Hardware—Quincaillerie 
Iron and steel scrap and other waste materials—Mitraille de fer 

et d'acier et autres dfichets 

Jewellery and optical goods—Bijouterie et articles d'optique... 
Leather and leather goods (except gloves and shoes)—Cuir et 

articles en cuir (ii Texclusion des gants et des chaussures)... 
Lumber and building materials (other than metal)—Bois et 

mat6riaux de construction (autres qu'en mfetal) 
Machinery, equipment and supplies (except electrical)—Ma-

chines, 6quipement et fournitures (sauf 61ectriques) 
Metals and metal work—M6taux et ouvrages en mital 

Paper and paper products—Papier et articles en papier 
Petroleum and petroleum products—P^trole et d6riv4s 
Plumbing and heating equipment and supplies—Equipement et 

fournitures de plomberie et chauffage 
Tobacco and tobacco products (except leaf)—Tabacs et produits 

du tabac (h I'exclusion du tabac en feuilles) 
All other—Tous autres 

5,108 

49 
158 

149 
79 

556 

133 

205 

79 

1,000 

63 

104 
59 

561 
153 

151 

154 

58 

250 

124 
104 

264 
157 

i ,m,3 i9 

4,278 
27,214 

35,147 
50,252 

102,358 

22,982 

26,656 

13,279 

254,163 

7,573 

13,633 
13,478 

221 ,216 
65,943 

10,118 

10,858 

7,377 

51,872 

59,321 
14,059 

22,462 
8,382 

11,725 

40.656 
16,318 

p.c. 

1000 

1000 
100-0 

100-0 
100-0 
100-0 

1 0 0 - 0 

1 0 0 - 0 

100-0 

100-0 

100-0 

100-0 
100-0 

100-0 
100-0 

100-0 

100-0 

100-0 

100-0 

100-0 
100-0 

100-0 
100-0 

100-0 

100-0 
100-0 

35 
129 

108 
54 

470 

107 

200 

789 

63 

79 
49 

355 
112 

151 

103 

49 

204 

226 
32 

67 
91 

43 

244 
133 

658, 

3,548 
17,311 

23.483 
28.069 
74,675 

17,643 

24,446 

10,858 

126,635 

7.573 

6,567 
9.836 

113,323 
34,857 

10,118 

8,028 

5,336 

39.823 

21,684 
5,233 

8.925 
7,: 

7,307 

33,388 
12,571 

p.c. 

59-a 

82-9 
63-6. 

6 6 - 8 
55-9 
73-0 

76-8 

91-7 

81-8 

49-8 

100-0 

48-1 
73-0. 

61-2 
52-9 

100-0. 

73-8. 

72-3 

79-» 

36-6 
37-2^ 

39-7 
88-1 

62-3-

8 2 - a 
77-(V 

(') As a firm may operate units in more than one kind of business, the number of establishments shown for a given groups 
in any one kind of business may be less than the number of units indicated by the heading. 
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Tableau 10—CANADA—Maisons de gros, 1930, par nombre d'etabllssements et par genres de 
' cominerce(i) 

[Un (x) indique que les chiffres ne sont pas donnSs afin de ne pas dfvoiler des opferations individuelles, mais ceux-ci Bont 
inclus dans les totaux] 

(Les ventes sont indiquSes en milliers de dollars) 

2 units 3-5 units 6-25 units Over 25 units 

2 unites 3-5 unites 6-25 unites Au-dessus de 26 unites 

Number 
of es-

tablish-
ments Net sales 

Number 
of ea-

tablish-
ments Net sales 

Number 
of es-

tablish-
ments Net sales 

Number 
of es-

tablish-
ments Net sales 

Nombre 
d'4ta-
blisse-
ments 

Ventes nettes 

(1930) 

Nombre 
d'Sta-
blisse-
ments 

Ventes nettes 

(1930) 

Nombre 
d'^ta-
blisse-
ments 

Ventes nettes 

(1930) 

Nombre 
d'^ta-
blisse-
ments 

Ventes nettes 

(1930) 

T p.c. t p.c. % p.c. $ p.c. 

363 127,298 11-4 337 140,820 12-7 306 U4,488 10-3 140 70,092 6-3 1 

6 
17 

303 
4,814 

7-1 
17-7 

8 
12 

426 
5,090 

10-0 
18-7 _ _ - - -

-
2 
3 

16 
9 

41 

3,737 
18,495 
18,759 

10-6 
36-8 
18-3 

6 

28 

1,330 

5,773 

3-8 

s ' e 

19 
16 
17 

6,698 
3,689 
3,152 

18-8 
7-3 
3-1 _ _ 

4 
5 
6 

23 4,463 19-4 3 876 3-8 - - - - - - 7 

6 2,211 8-3 - - - - - - - - - 8 

2 (x) (X) 8 (X) (X) - - - - - - 9 

36 15,165 6 0 39 . 23,721 9-3 81 47,323 18-6 65 41,320 16-3 10 

11 

3 
4 

773 
1,357 

5-7 
10-1 

7 
6 

4,058 
2,285 

29-8 
16-9 

15 2,235 16-4 - -
-

12 
13 

31 
IS 

(x) 
9,965 

(X) 
16-1 

44 
26 

31,871 
21,121 

14-4 
32-0 

47 33,797 16-3 84 (x) (X) 14 
16 

16 

12 727 6-7 4 104 1-0 35 1,999 18-4 - - - 17 

1 (X) (X) 8 (X) (X) - - - - - 18 

18 6,327 10-3 10 3,351 6-4 18 3,371 6-5 - - - IS 

S6 
9 

8,332 
5,709 

14-0 
40-6 

62 
9 

19,187 
3,117 

32-3 
22-2 

42 10,118 17-1 
-

-
-

20 
21 

27 
2 

7,180 
(X) 

320 
(X) 

30 
3 

6,357 
(x) 

28-3 
(X) 8 660 7-9 

- -
-

22 
23 

12 1,609 13-7 7 2,810 24-0 • - - - - - - 24 

10 
8 

(x) 
1,530 

9 
8 

4,343 
669 

10-6 
4 1 .. 8 1,547 . .9-6 

1 (X) (X) 26 
26 

(') Selon qu'uno firme dirige des unites dans divers genres de commerce, le nombre des fetablissements donn6 pour un 
9'oupe 8p6cifi6, quelque soit le genre de commerce, peut €tre moins que le nombre d'unit68 indiqu6 par ren-t6te. 
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Table 11.—CANADA—Otber Wbolesale Establishments, 1930, by Number of Marketing Units and 
by Kinds of Business (>) 

(An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals) • 

(Sales are shown in thousands of dollars) 

Kind ol Business—Genre de commerce 

TOTAI 

Number 
of es-

tablish-
ments 

Nombre 
d'6ta-
blisse-
ments 

• Net sales 

Ventes nettes 

(1930) 

Single-unit 
establishments 

Unites simples 

Number 
of es-

tablish-
ments 

Nombre 
d'Sta-
blisse-
ments 

Net sales 

Ventes nettes 

(1930) 

Total 

Amusement, sporting and photographic goods—Articles de 
r§cr6ation, de sport et de photographic 

Automotive—Automobile 
Chemicals, drugs and allied products—Produits chimiques, 

pharmaceutiques et connexes 
Coal and coke—Charbon et coke _— 
Dry goods and apparel—V^tement et lingerie 

Electrical—Appareils et outillage 61ectriques 
Farm products (not elsewhere specified)—Produits de la ferme 
• (non sp6cifi^ ailleurs) _ 

Farm supplies (except machinery and equipment)—Articles 
pour la ferme (4 rexclusion des machines agricoles et 
tillage) 

Food products (not elsewhere specified)—Denr6es alimentaires 
(non 8p§cifi66s ailleurs) _ 

Forest products (except lumber)—Produits forestiers ( i Texclu-
sion du-bois d'cEuvre) 

Furniture and house furnishings—Amcublement et accessoires. 
General merchandise—Marchandise g6n6rale..... _ 
Groceries and food specialties—Epiceries et sp6cialit6s alimen-

taires 
Hardware—Quincaillerie 
Iron and steel scrap and other waste materials—Mitraille de fer 

et d'acier et autres d^chets. 

Jewellery and optical goods—Bijouterie et articles d'optique... 
Leather and leather goods (except gloves and shoes)—Cuir et 

articles en cuir ( i I'exclusion des gants et des chaussures)... 
Lumber and building materials (other than metal)—Bois et 

mat6riaux de construction (autres qu'en m6tal) 
Machinery, equipment and supplies (except electrical)—Ma-

chines, 6quipement et fournitures (sauf filectriques) 
Metals and metal work—M6taux et ouvrages en m6tal 

Paper and paper products—Papier et articles en papier 
Petroleum and petroleum proaucts—P6trole et dfiriy^s 
Plumbing and heating equipment and supplies—Equipement et 

fournitures de plomferie et chauffage 
Tobacco and tobacco products (except 1 ^ — T a b a c s et produits 

du tabac {ii Texclusion du tabac en feuilles) 
AH other—Tous autres 

1,032 

109 

371 
42 

653 

605 

484 

22 

116 
43 

405 
87 

4 

21 

47 

138 

412 
111 

84 
1,634 

34 
131 

2,213,891 

13,411 
.80,215 

139,448 
17,613 

133,007 

120,165 

622,503 

5,713 

113,670 

16,203 

14,567 
17,246 

241,791 
12,667 

267 

1,139 

9,380 

68,832 

82,047 
83,559 

72,775 
211,993 

19,308 

69,650 
46,721 

P.O. 

100 0 

1000 
100-0 

100-0 
100-0 
100-0 

100-0 

100-0 

100-0 

100-0 

100-0 

100-0 
100-0 

100-0 
100-0 

100-0 

100-0 

100-0 

100-0 

100-0 
100-0 

100-0 
100-0 

100-0 

100 -0 
100-0 

2,539 

21 
30 

179 
25 

410 

43 

564 

59 

365 

21 

48 
29 

163 
56 

4 

18 

27 

92 

167 
47 

45 
26 

24 

6 '70 

t 

921,155 

971 
(X) 

38,997 
3,116 

55,972 

3,668 

508,494 

5,204 

58,407 

(X) 

4,846 
7,762 

84,915 
6,402 

267 

1,004 

4,253 

28,638 

15,874 
12,414 

43,070 
1,891 

2,485 

2,455 
17,780 

p.c. 

41-6 

7-2 
(X) 

2 8 - 0 
17-7 
42-1 

3-1 

81-7 

91-1 

51-4 

(X) 

33-3 
45-0 

35-1 
50-5 

100-0 

88-2 

45-3 

41-6 

19-4 
14-9 

59-2 
0-9 

12-9 

3-5 
38-0 

(I) As a firm may operate units in more than one kind of business, the number of establishments shown for a given group 
in any one kind of business may be-less than the number of units indicated by the heading. 
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Tableau 11—CANADA—Autres etablissements de gros, 1930, par nombre d'£tablissements et par 
genres de commerceC) 

[Un (x) indique que les chiffres ne sont pas donnfes afin de ne pas dfivoiler des operations individuelles, mais ceux-ci sont' 
inclus dans les totaux] 

(Les ventes sont indiqufees en milliers de dollars) 

2 units 3-5 units 6-25 units Over 25 units 

2 unites 3-5 unites 6-25 unites Au-dessus de 25 unites 

Number 
of es-

tablish-
ments • Net sales 

Number 
of es-

tablish-
ments Net sales 

Number 
of es-

tablish-
ments Net sales 

Number 
of es-

tablish-
ments Net sales 

Nombre 
d'6ta-
blisse-
ments 

Ventes nettes 

(1930) 

Nombre 
d'«ta-
blisse-
ments 

Ventes nettes 

(1930) 

Nombre 
d'eta-
blisae-
ments 

Ventes nettes 

(1930) 

Nombre 
d'eta-
blisse-
ments 

Ventes nettes 

(1930) 

% p.c. S p.c. S p.c. % p.c. 

396 2u,m 110 769 295,325 13-4 931 562,502 25 4 3,397 190,547 8-6 1 

4 
2 

171 
(X) 

1-3 
(X) • 

23 
16 

3,742 
2,298 

27-9 
2-9 

48 
61 

8,526 
72,185 

63-6 
90-0 

- - 2 
3 

37 

95 

33,354 

34,996 

23-9 

26-3 

87 
9 

70 

26,394 
12,881 
33,181 

18-9 
.73-1 
24-9 

68 
8 

. 78 

40,703 
1,617 
8,859 

29-2 
9-2 
6-7 

- - - 4 
5 
6 

26 3,872 3-2 64 18,116 •15-1 95 94,509 78-6 - - - 7 

9 17,066 2-8 15 17,640 2-8 17 79,303 12-7 - - - 8 

4 170 3-0 3 339 5-9 - - - - - - 9 

16 7,763 6-8 74 28,805 25-3 29 18,696 165 - - - 10 

1 (X) (x) - - - - - - - - - 11 

8 
6 

1,623 
1,357 

10-4 
7-9 

25 
3 

1,836 
1,252 

12-6 
7-2 

35 
6 

6,362 
6,875 

43-7 
39-9 _ _ _ 13 

13 

29 
11 

47,084 
883 

19-5 
7-0 

64 
9 

22,490 
859 

9-3 
6-8 

140 
11 

87,302 
4,523 

36-1 
35-7 - - -

14 
15 

16 

2 (X) (X) - - - 1 (x) - - - 17 

7 2,424 25-9 13 2,703 28-8 - - - - - - 18 

14 15,441 22-4 32 24,753 360 - - - - - 19 

63 
31 

7,987 
51,520 

9-7 
61-7 

113 
27 

24,060 
17,926 

29-3 
21-4 

64 
6 

34,126 
1,700 

41-6 
2-0 

- - - 20 
21 

11 
4 

7,061 
393 

9-7 
0-2 

10 
41 

17,585 
6,093 

24-2 
2-8 

18 
166 

5,059 
13,069 

6-9 
6-2 3,397 190,547 89-9 

22 
23 

10 1,212 6-3 30 6,973 36-1 25 8,639 44-7 - - - 24 

( X ) ' ( X ) ' 
13 
28 

9,385 
16,014 

13-5 
34-3 

15 
31 

57,811 
(X) 

830 
(X) 

- - - 25 
26 

- (1) Selon qu'une firme dirige dee unites dans divers genres de commerce, le nombre des 6tablissements donn6 pour un 
groupe 8p6cifi6, quelque soit le genre de commerce, peut 6tre moins que le nombre d'unitfis indiqu6 par I'en-tfite. 
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Table 12.—CANADA—Wholesalers Proper, 1930, Classlfled According to Net Sales, by Kinds of 
Business 

(An (x) indicates t h a t figures are withheld to avoid disclosing individual operations, but these are included 
in t h e totals] 

(Sales are shown in thousands of dollars) 

Kind of Business—Genre de commerce 

TOTAL 

I a 

II 
0 % 

I I 
1 i 

z Z; 

Ne t 
sales 

Ventes 
nettea 

(1930) 

Under 525,000 

Moins de $25,000 

I I 
a i 

Net 
sales 

Ventes 
nettes 

(1930) 

$2S,000-M9,999 

I S 

I •e g 

f 1-2 

o % 
s s 
a a a o 

Z Z 

Ne t 

Ventes 
nettes 

(1930) 

| l | 
o ^ 
I I 
' I z z 

Total 

Amusement, sporting and photographic goo^—Articles 
- de r6cr6ation, de sport e t de photographie 

Automotive—Automobile 
Chemicals, drugs and allied products—Produits chimi-

ques, pharmaceutiques et connexes 
Goal and coke—Charbon et coke 
D r y goods and apparel—Vfitement e t lingerie. 

Electrical—Appareils e t outillage filectriques.. 
Farm products (not elsewhere specified)—Produits de la 

• ferme (non sp^ciii^s ailleursl 
Farm supplies (except machinery and equipment)—Ar-

ticles pour la ferme (4 rexclusion des machines agri^ 
coles e t outillage) 

Food products (not elsewhere specified)—Denrfies ali. 
mentaires (non sp^cifi^s ailleurs) 

Forest products (except lumber)—Produits forestiers 
(& I'exclusion du bois d'ceuvre) 

Furniture and house furnishings—Ameublement et acces-
soires. . ; 

General merchandise—Marchandise gfinferale 
Groceries and food specialties—Epiceries e t spicialitte 

alimentaires 
Hardware—Quincaillerie 
Iron and steel scrap and other waste maferials—Mitraille 

de fer e t d'acier e t autres d^chets. 

Jewellery and optical goods—Bijouterie e t articles d'op-
t ique 

Leather and leather goods (except gloves and shoes)— 
Cuir e t articles en cuir (d I'exclusion des gants et des 
chaussures) 

Lumber and building materials (other than metal)— 
Bois e t mat6riaux de construction (autres qu'en 
m6tal) 

Machinery, equipment and supplies (except electrical)-^ 
Machines, 6quipement e t foumitures (sauf 61ectri-
ques) 

Metals and metal work—M6taux et ouvrages en m 6 t a l . . . 

Paper and paper products—Papier e t articles en papier. . 
Petroleum and petroleum products—Pfitrole e t d6riv6s. 
T,, J nt and Supplif-

iberie et chau 
^ - (except leaf)' 

produits du tabac ( i I'exclusion du tabac en fcuilles) 
All other—Tous autres 

5,108 

49 
158 

149 
79 

656 

133 

205 

79 

1,000 

63 

104 
59 

561 
153 

151 

154 

58 

250 

386 
50 

124 
104 

264 
157 

1,111,31!) 

4,278 
27,214 

35,147 
50,252 

102,358 

22,982 

26,656 

13,279 

254,163 

7,573 

13,633 
13,478 

221,216 
65,943 

10,118 

10,858 

7,377 

51,872 

59,321 
14,059 

22,462 
8,382 

11,725 

40,656 
16,318 

p.c. 

100 0 

100-0 
100-0 

100-0 
100-0 
100-0 

100-0 

100-0 

100-0 

100-0 

100-0 

100-0 
100-0 

100-0 
100-0 

100-0 

100-0 

100-0 

100-0 

100-0 
100-0 

100-0 
100-0 

100-0 

100-0 
100-0 

1,149 

39 
6 

115 

15 

75 

17 

279 

22 

26 

75 

59 

13,997 

203 
(X) 

446 
77 

1,423 

205 

(X) 

(x) 

3,214 

(X) 

(x) 
85 

946 
291 

597 

846 

181 

405 

1 , 2 1 1 

(X)-
387 

(X) 

442 
455 

p.c. 

1-3 

4-8 
(X) 

1-3 
0 - 1 
1-4 

0-9 

(X) 

(X) 

1-3 

(X) 

(X) 
0 - 6 

0-4 
0-4 

5-9 

7-8 

2-5 

0 - 8 

2 - 0 
0 - ( 

(X) 

4-< 

(x) 

1 - 1 2 - 8 

767 

10 
23 

14 
3 

103 

18 

25 

20 

131 

10 

19 
7 

67 
15 

23 

37 

10 

39 

187,765 

391 
790 

539 
90 

3,632 

741 

931 

690 

4,770 

372 

656 
232 

2,413 
548 

862 

1,349 

321 

1,431 

2,153 
250 

571 

325 

1,667 
1,083 

p.c. 

2-5 

9-1 
2-9 

1-5 
0-2 
3-5 

3-2 

3-5 

5-2 

1-9 

4-9 

4-8 
1-7 

1-1 
0 - 8 

8-5 

12-4 

4-4 

2 - 8 

3-6 
1-8 

2-5 
11-6 

2 - 8 

4-1 

887 

10 
35 

11 
115 

27 

34 

13 

138 

11 

24 
15 

65 
18 

24 

27 

12 

47 

84 
14 

20 
24 

11 

61 
45 
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Tableau 12.—CANADA—Maisons de gros, 1930, classiflfies en rapport avec les ventes ncttes, par genres 
de commerce 

[Un (x) indique que les chiffros ne sont pas donnas afin de ne paa d^voiler des op6rations individuellos, mais ccux-ci sent 
inclus dans les totaux) 

(Les ventes sont indiquees en milliers de dollars) 

000-$99,009 

Net 
sales 

Ventes 
ncttes 

(1930) 

S a 
I 8 

3 3 | l | 
•5 

I I 
1 1 

Z 55 

3100,000-8199,999 

Net 
sales 

Ventes 
nettes 

(1930) 

8200,000-8299,999 

3 S Net 
sales 

Ventes 
nettes 

(1930) 

I S 
I g 

M 
i : 
Sr 

£ M 

y z z 

8300,000-8399,999 

Net 
sales 

Ventes. 
nettes 

(1930) 
a o 

Z Z 

8400,000-8499,999; 

Not 
sates 

Ventes 
nettes 

(1930) 

I ^ 

3 S 
J? -Q 
l i s 
o V 
I I 
S S a o 

Z Z 

8500,000-8999,999 

Net 
sales 

Ventes 
nettes 

(1930) 

I 5 

s s 
•o =b 

I I a s 
a o 

Z Z 

81,000,000 and over 

81,000,000 ct plus 

Net 
sales 

Ventes 
nettes 

(1930) 

63,227 

651 
2,624 

1,621 
744 

8,255 

• 1,851 

2,299 

939 

9,717 

691 

1,737 
1,060 

4,002 
1,336 

1,591 

1,928 

048 

3,394 

5,894 
1,053 

1,514 
1.720 

845 

3.719 
3,090 

5-7 

15-2 
9-7 

4-6 
1-5 
8 1 

8 1 

8 - 6 

7-1 

3-8 

9 1 

12-7 
7-9 

1 - 8 
2 0 

15-7 

17-8 

12 

6-6 

9-9 
7-5 

0-8 
20-6 

7-2 

9 1 
19-0 

887 126,148 

958 
3,818 

3.136 
1,812 

13,962 

5,520 

52 

1,663 

20 ,601 

1,264 

2,701 
2,132 

13,935 
2,675 

3,011 

2,319 

1,171 

7,433 

9,533 
1,047 

4,556 
2,190 

2,693 

10,357 
3.263 

11 3 

22-4 
140 

8-9 
3-6 

13-6 

24-0 

16-6 

12-5 

8 1 

16-7 

19-8 
IS'8 
6-3 
4 1 

29-8 

21-3 

15-9 

14-3 

1 6 1 
7-4 

20-3 
26-1 

23 0 

25-5 
2 0 0 

408 

4 
14 

13 
8 

41 

14 

15 

7 

69 

1 

32 

99,200 

953 
3.185 

3,080 
1.991 

3.372 

3.652 

1.770 

17,229 

(x) 

1.360 
(x) 

12.437 
3,818 

1,046 

1.670 

1,265 

7,731 

10.319 
765 

1,665 
1,432 

2 , 2 1 0 

6,241 
1,478 

22-3 
11-7 

8 - 8 
4 0 
9-7 

14-7 

13-7 

13-3 

6-8 

(x) 

100 
(x) 

5-( 
5-8 

10-3 

15-4 

17-1 

14-9 

17-4 
5-5 

7-4 
171 

15-3 
9 1 

264 90,283 

(x) 
3,138 

4.331 
2.031 
8,856 

2.693 

2,461 

1,311 

17,260 

1,344 

970 
1,022 

16,521 
5,825 

(X) 

1.334 

(X) 

4.901 

2.819 
(X) 

2,630 
(X) 

1,633 

3.697 
2,421 

8-1 

(X) 
11-5 

12-3 
4 0 
8-7 

11-7 

9-2 

6 - 8 

17-8 

7 1 
7-6 

7-5 
8-8 

(x) 

12-3 

(X) 

9-4 

4-8 
(X) 

11-7 
(X) 

13-9 

9-1 14-8 

184 

1 
4 

7 
4 

10 

4 

3 

82,078 

(X) 
1,747 

3.16.3 
1.806 
4.283 

1.764 

1,302 

(x) 

26,587 

1.340 

1,376 

14,808 
3,557 

vx) 

(X) 

4,434 

1.832 
(X) 

3,165 
(X) 

(x) 
3,465 
2,621 

7-4 

(x) 
6-4 

9 0 
3-6 
4-2 

7-7 

4-9 

(x) 

10-4 

17-7 

10-1 

3 1 
(x) 

14-1 
(xl 

(x) 

8-6 
16-1 

378 257,698 

8,559 

11 ,112 
11.403 
20.935 

2.985 

8,365 

1, 
55.265 

2.160 

2,456 
6,395 

58,469 
13,681 

(x) 

(X) 

1.927 

12 ,202 

16.744 
3.400 

6.950 
(x) 
2.006 

6.534 
1,900 

23-2 184 350,924 

31-6 
22-7 
20-4 

12-9 

31-4 

13-6 

21-7 

28-5 

180 
47-4 

26-4 
20-8 

(x) 

(x) 

20-1 

23-5 

28-2 
24-2 

30-9 
(x) 

16-1 
11-6 

(X) 

7,719 
30.299 

-31,115 

3.851 

• (X) 

(x) ; 

99,522 

(x) 
(x) 

97,685 
34,212 

(x) 

9,942 

8.817 
5,888 

(X) 

(x) 

4,535 

31 C 

(X) 

22-0 
60-3 
30-4 

16:8 

(X) 

(x) 

39-2 

(X) 
(x) 
44-2 
51-9 

(X) 

19-2 

14-9 
41-9 

(X) 

(X 

11-2 

10588-9 
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Table 13.—CANADA—Other Wholesale Establishments, 1930, Classified According to Net Sales, by 
Kinds of Business 

[An (x) indicates t h a t figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

(Sales are shown in thousands of dollars) 

Kind of Business—Genre'de commcrce 

TOTAL 
Under $25,000 

Moins de $25,000 
$25,000-$49,999 $50, 

S « 

J1 
rt XI 
HI 
o =b 

Ne t 
sales 

Vontes 
ncttes 

I f 
1 1 

1 1 
O % 

Net 
sales 

Ventes 
nettes 

1 1 
1 1 
^ 1 
3 S 
BT XI 
M 1 " 

O TL 

Not 
Bales 

Ventes 
nettes 

s A A -5 

1 
. 2 S 

1 1 
O =0 I J 

e s 
3 O z z 

(1930) I I 
1 1 

Z Z 

(1930) S £ 
s s 
3 O z z 

(1930) I I 
1 i 

Z Z 

S P.O. $ P.O. $ P.O. 

8,032 2,213,891 1000 3,059 37,004 1 7 1,142 51,662 2-3 1,248 

96 
109 

13,411 
80,215 

100 0 
100-0 

18 
21 

224 
296 

1-7 
0-4 

17 
7 

634 
246 

4-7 
0-3 

20 
8 

371 
42 

653 

139,448 
17,613 

133,007 

1000 
100-0 
100-0 

75 
8 

97 

950 
88 

1,510 

0-7 
0-5 
1-1 

60 
2 

127 

2,111 
(X) 

4,649 

1-5 
(X) 
3-5 

74 
7 

149 

228 120,165 100-0 27 422 0-3 34 1,171 1-0 46 

605 622,503 100-0 270 2,300 0-4 74 2,738 0-4 68 

66 5,713 100-0 27 (X) (x) 16 563 9-9 11 

484 113,670 100-0 159 1,917 1-7 62 2,130 1-9 68 

22 16,203 100-0 7 66 0-4 4 152 0-9 1 

116 
43 

14,567 
17,246 

100-0 
100-0 

19 
7 

(x) 
(X) 

(x) 
(X) 

30 
6 

1,137 
213 

7-8 
1-3 

31 
4 

405 
87 

241,791 
12,667 

100-0 
100-0 

42 
13 

520 
161 

0-2 
1-3 

39 
15 

1,389 
533 

0-6 
4-2 

56 
26 

4 267 100-0 - - - 1 (X) (X) 2 

21 1,139 100-0 5 (X) (x) 8 259 22-7 6 

47 9,380 100-0 5 (X) (X) 12 430 4-6 S 

138 68,832 100-0 12 156 0-2 20 783 1-1 21 

412 
111 

82,047 
83,559 

100-0 
100-0 

89 
11 

1,170 
(x) 

1-4 
(X) 

80 
13 

2,951 
455 

3-6 
0-5 

79 
19 

84 
3,634 

72,775 
211,993 

100-0 
100-0 

10 
2,095 

(X) 
25,546 

(x) 
12-1 

14 
780 

520 
27,747 

0-7 
13-1 

18 
482 

89 19,308 100-0 12 168 0-9 11 370 1-9 18 

34 
131 

69,650 
46,721 

100-0 
100-0 

2 
28 

(XL 
388 

(X) 
0-8 

1 
9 

(x) 
364 0-8 

3 
25 

Total 

Amusement, sporting and photographic goods—Articles 
de r6cr6ation, de sport e t de photographic 

Automotive—Automobile 
Chemicals, drugs and allied products—Produits chimi-

ques, pharmacoutiques e t connexes 
Coal and coke—Charbon et coke 
D r y goods and apparel—Vdtement e t lingerie 

Electrical—Appareils e t outillage €lectriques 
Fa rm products (not elsewhere specified)—Produits de la 

ferme (non sp6cifi68 ailleurs) 
Fa rm supplies (except machinery and equipment)—Ar-

ticles pour la ferme (d, I'exclusion des machines ogri-
coles e t outillage) 

Food products (not elsewhere specified)—Denr^es ali-
mentaires (non 8p6cifi6es ailleurs) 

Forest products (except lumber)—Produits forestiers (ft, 
TexcUision du bois d'ceuvre) 

Furniture and house furnishings—Ameublement e t ac-
cessoires 

General merchandise—Marchandise g^n^rale 
Groceries and food specialties—Epiceries e t sp6cialit6s 

ali mentaires 
Hardware—Quincaillerie 
Iron and steel scrap and other waste materials—Mitrail-

le de fer e t d'acior e t autres ddchets 

Jewellery and optical goods—Bijouterie e t articles d'op-
t ique 

Leather and leather goods (except gloves and shoes)— 
Cuir e t articles en cuir Texclusion des gants e t des 
chaussures) 

Lumber and building materials (other than metal)— 
Bois e t mat^riaux de construction (autres qu'en 
m6tal) 

Machinery, equipment and supplies (except electrical)— 
Machines, 6quipement e t fournitures (sauf 61ectri-
ques) • 

Metals and metal work—M6taux et ouvrages en m^ta l . . 

Paper and paper products—Papier e t articles en papier. . 
Petroleum and petroleum products—P6trole e t dferivfs.. 
Plumbing and heating equipment and supplies—Equipe-

ment e t fournitures de plomberie et chauffage 
Tobacco and tobacco products (except leaf)—Tabacs et 

produits du tabac (& I'cxclusion du tabac en feuillea). 
All other—Tous autres 
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Tableau 13.—CANADA—Autres Stabllssements de gros, 1930, classifies en rapport arec les ventes 
nettes, par genres de commerce 

|Un (x) indique que les chiffres ne sont pas donnfe afin de ne pas dfivoiler dea operations individuelles, mais ceui-ci sont 
inclus dans les totaux] 

(Les ventes sont indiqu6es en milliers de dollars) 

ooa-i9g,(i9o $100,OQO-$109,999 $200,000-$299,999 $300,000-$399,999 $400,000-$499,999 $500,000-S999,999 
$1,000,000 and over 

Jl,000,000etplus 

Net 
sales 

Ventes 
nettes 

(1930) 

I -s 
a ® ja i 
I I 
III 
•3 % 

1 i 

Net 
sales 

Ventes 
nettes 

(1930) 

® 1 
:S 1 

1 1 1 
•3 
I I 
1 i 
z z 

Net 
sales 

Ventes 
nettes 

(1930) 

1 JS 

iJ 
a 3 
| l | 
•S =0 5 £ J5 .o 6 a 3 O 
z z 

Net 
sales 

Ventes 
nettes 

(1930) 

l i 
1 1 

a % 

I I 
a 6 3 O 

Net 
sales 

Ventes 
nettes 

(1930) 

g G 
S E^ 

I I 
a 
III 
•s 
I I , 
i 1 
z z 

Net 
sales 

Ventes 
nettes 

(1930) 

I I 
i 

3 3 
(S -Q 

f l | 

•3 ^ 
I I 
a a 3 O 
z z 

Net 
sales 

Ventes 
nettes 

(1930) 

t p.c. i p.c. $ p.e. i p.c. « i p.c. $ p.c. $ p.c. 

87,510 3-9 789 110,78a 5 0 396 95,547 I S 230 78,903 3-6 156 69,872 3-2 323 231,339 10 4 389 1,451,273 (!6'6 1 

1,361 
638 

10-2 
0-7 

20 
16 

3,077 
2,396 

22-9 
3-0 

10 
19 

2,358 
4,466 

17-6 
5-5 

3 
6 

1,036 
2,087 

7-7 
2-6 

4 
4 

1,782 
1,810 

13-3 
2-2 

4 
8 

2,939 
5,434 

21-9 
6-8 20 62,953 78-5 

2 
3 

6,089 
669 

10,607 

3 6 
3-2 
8-0 

70 
8 

131 

10,102 
1,369 

17,020 

7-2 
7-8 

12-8 

19 
6 

49 

4,626 
1,372 

11,758 

3-3 
7-8 
8-8 

7 
3 

32 

2,362 
1,041 

10,842 

1-7 
5-9 
8-2 

17 
2 

22 

7,469 
( X ) 

9,944 

5-4 18 
2 

23 

13,116 
( X ) 

16,622 

9-4 
( X ) 

12-4 

31 
4 

23 

93,725 
10,834 
60,164 

67-2 
61-6 
37-7 

4 
5 
a 

3,196 2-7 28 6,078 4-2 16 3,926 3-3 22 7,422 6-2 10 4,444 3-7 21 16,933 13-2 24 78,672 66-4 7 

6,159 0-8 39 5,398 0-9 19 4,572 0-7 12 4,265 0-7 13 5,969 1 0 30 22,079 3-5 80 570,025 91-6 8 

751 131 6 840 14-7 3 726 12-7 1 ( X ) (x) - - - 3 2,148 37-6 - - - 9 

5,076 4-6 56 7,904 6-9 38 9,340 8-2 27 9,174 8 1 17 7,676 6-7 31 20,980 18-5 26 49,477 43-5 10 

(x) ( X ) 2 (x) ( X ) - - - 3 947 5-9 ' ( X ) ( X ) 1 ( X ) ( X ) 3 13,364 82-6 11 

2,236 
290 

15-3 
1-7 

22 
8 

2,863 
1,156 

19-7 
6-7 

4 
4 

1,031 
1,056 

7 1 
6-1 

3 1,082 7-4 3 
2 

1,407 
( X ) 

9-7 
( X ) 

1 
7 

( X ) 
5,002 

(x) 
29-0 

3 
5 

3,756 
8,484 

25-8 
49-2 

12 
13 

4,087 
1,860 

1-7 
14-6 

52 
14 

7,274 
1,922 

3 0 
15-2 

56 
9 

13,207 
2,277 

5-5 
180 

30 
5 

10,333 
1,721 

4-3 
13-6 

18 
1 

7,793 
( X ) 

3-2 (x) 57 
2 

40,288 
( X ) 

16-7 
( X ) 

• 66 
2 

156,901 (x) 64-8 
( X ) 

14 
15 

( X ) ( X ) 1 (x) ( X ) 16 

427 37-6 1 ( X ) ( X ) 1 ( X ) ( X ) 17 

406 4-3 9 1,382 14-7 6 1,305 13-9 4 1,433 15-3 - - - 4 2,745 29-3 1 (x) (x) 18 

1,619 2-2 24 3,398 4-9 13 3,244 4-7 12 4,044 5-9 6 2,592 3-8 15 9,954 14-5 15 43,142 62-7 19 

6,769 
1,364 

7 0 
1-6 

61 
23 

8,320 
3,193 

10-1 
3-8 

30 
8 

7,304 
1,857 

8-9 
2-2 

16 
6 

6,082 
2,053 

6-2 
2 5 

6 
1 

2,759 
( X ) 

3-4 (x) 38 
14 

28,439 
9,480 

34-7 
11-4 

14 
16 

20,265 
64,603 

24-7 
77-3 

20 
21 

1,383 
32,304 

1-9 
15-2 

11 
153 

. 1,438 
20,808 

2-0 
9-8 

8 
43 

1,824 
10,610 

2-6 
5 0 

4 
21 

1,360 
7,346 

1-9 
3-5 14 6,9M 

10 
16 

7,028 
12,023 

9-6 
5-7 

8 
30 

68,632 
69,653 

80-6 
32-8 

22 
23 

1,270 6-6 16 2,396 12-4 16 ( X ) ( X ) 2 ( X ) (x) 6 2,273 11-8 8 6,897 30-6 2 (x) ( X ) 24 

228 
1,839 

0-3 
3-0 

1 
18 

( X ) 
2,673 

( X ) 
6-7 

4 
17 

1,032 
4,034 

1-5 
8-6 

3 
9 

1,084 
3,104 

1-6 
6-7 

3 
6 

1,275 
3,088 

1-8 
6-6 

4 
6 

2,789 
4,207 

4 0 
9 0 

13 
13 

63,034 
27,023 

90-5 
67-9 

26 
26 

10588-Si 
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Table U.—CANADA—Wholesalers Proper, 1930, Number of Employees by Economic Divisions and 
Size of Business 

Tableau 14.—CANADA—Malsons de gros, 1930, nombre d'employ£s par regions ficonomlques et 
chiffre d'affaires 

Economic division and size of business 

Region ficonomique et chiffre d'affaires 

Number 
of 

estab-
lish-

ments 

Nombre 
d'6ta-
blisse-
ments 

Net 
sales 

Ventes 
nettes 

(1930) 

Total 
employees 

Tous les 
employ6s 

Number 
of 

employees 
per 

estab-
lishment 

Nombre 
d'em-
ploy&3 

par 
dtablis-
sement 

Per cent 
Per cent Per cent of total 
of total of total estab-

employees sales lishments 

Pour-cent Pour-cent Pour-cent 
de de do tous 

tous les toutes les les 6ta-
employ6s ventes blisse-

ments 

100 00 100-00 100-00 

2-92 1-26 22-49 
4-23 2-60 16-02 
8-26 6-69 17-36 

12-81 11-35 17-36 
9-74 8-93 .7-99 
8-30 8-12 6-17 
7^16 7-39 3-60 

21-08 23-19 7-41 
25-60 31-57 3-60 

100 00 100-00 100-00 

2-99 1-50 21-46 
3-36 2-20 10-49 
7-60 7-61 19-02 

16-00 16-27 18-54 
10-71 11-69 9-02 
14-66 16-40 8-29 
12-72 13-80 6-61 
31-96 32-63 7-57 

100-00 100-00 100 08 

2-51 1-09 21-30 
4-60 2-53 17-11 
7-46 4-99 17-24 

11-83 10-29 17-71 
8-61 7-86 7-78 
7-11 6-40 4-46 
6-88 6-16 3-31 

62-10 60-68 11-09 

100-00 100-00 100-00 

3-86 1-49 25-55 
4-85 2-88 16-22 
9-33 6-17 16-42 

14-45 12-46 16-77 
11-02 9-64 7-68 
9-35 9-43 5-34 
6-94 7-20 3-14 

40-21 60-74 9-98 

100-00 100-00 100 oo 

1-95 0-99 18-32 
2-92 "1-66 11-87' 
7-71 5-18 18-45 

10-48 9-93 17-81 
9-07 7-92 8-26 
6-19 6-96 6-16 
6-99 7-06 4-00-

64-69 60-31 16-13' 

100 00 100-00 100-00 

2-55 1-29 20-91 
4-16 2-82 16-82 
8-54 5-88 18-64 

11-91 10-68 17-05 
9-12 9-88 9-09 
7-44 5-94 3-86 
8-46 8-33 4-09 

47-82 55-18 9-54 

CANADA, Total 

Less than $25,000—Moins do 525,000 
t 25,000—$ 49,999 
t 60,000—$ 99,999 
$100,000—$199,999 
$200,000-$299,999 
$300,000-8399,999 
$400,000-$499,999 
$500,000-$999,999 
$1,000,000 and over—$1,000,000 et plus.... 

Maritime Provinces, Total—Provlii' 
ces Marltlmes, total 

Less than $25,000—Moins de $25,000 
$ 25,000-$ 49,999 
$ 50,000—$ 99,999 
$100,000—^199,999 
$200,000—$299,999 
$300,000—1399,999 
$400,000—$499,999 
$500,000 and over—$500,000 et plus. 

Quebec, Total—Quebec, total 

Less than $25,000—Moins de 825,000 
$ 25,000-$ 49,999 
$ 50,000-$ 99,999 
$100,000-$199,999 
$200,000—$299,999 
$300,000—$399,999 
$400,000—$499,999 
$500,000 and over—$500,000 et plus 

Ontario, Total 

Less than $25,000—Moins de $25,000 
$ 25,000—$ 49.999 
$ 60,000—$ 99,999 
tm.ooo—sm.m 
$200,000-$299,999 
$300,000-$399,999 
$400,000—$499,999 
$500,000 and over—$500,000 et plus 

Prairies Provinces, Total—Provinces 
des Prairies, total 

Less than $25,000—Moins do $25,000.... 
$ 26,000-$ 49,999 
$ 60,000-$ 99,999 
$100,000-$199,999 
$200,000-$299,999 
$300,000—$399,999 
$400,000—$499,999 
$600,000 and over-$600,000 et plus 

British Columbia, Total—Colomble 
Brltannlque, total 

Less than $25,000—Moins de $25,000.,.. 
$ 26,000—$ 49,999 
$ 60,000-$ 99,999 
$100,000—$199,999 
$200,000-$299,999 
$300,000-$399.999 
$400,000-$499.999 
$600,000 and over—$600,000 et plus 

5,108 

1,149 
767 
887 
887 
408 
264 
184 
378 
184 

410 

1,479 

315 
253 
265 
262 
116 
66 
49 

164 

2,004 

512 
305 
329 
336 
152 
107 
63 

200 

176 

142 
92 

143 
138 
64 
40 
31 

125 

440 

92 
74 
82 
75 
40 
17 
18 
42 

1,111,319,200 

13,997,200 
27,766,200 
63,227,300 

126,148,100 
99,199,700 
90,282,500 
82,078,100 

267,697,600 
360,923,600 

75,110,400 

1,132,500 
1,652,200 
5,717,100 

11,475,600 
8,777,600 

11,566,400 
10,357,600 
24,432,600 

355,618,100 

3,888,200 
8,990,300 

17,748,100 
36,693,100 
27,932,800 
22,764,200 
21,898,800 

215,802,600 

387,559,300 

5,772,800 
11,154,700 
23,901,400 
48,242,000 
37,369,700 
36,561,000 
27,897,700 

196,651,000 

195,698,400 

1,944.800 
3,221,500 

10,131.600 
19,432,000 
15,493,700 
13,606,100 
13,810,100 

117,958,600 

97,442,000 

1,268,900 
2,746,500 
5,729,100 

10,406.500 
9,626,000 
6,785,800 
8,113,900 

63,776,300 

48,861 

1,426 
2.065 
4,036 
6,260 
4,756 
4.066 
3,499 

10,298 
12,465 

3,513 

105 
118 
267 
562 
376 
615 
447 

1,123 

16,253 

3S3 
687 

1,137 
1,804 
1,314 
1,086 

897 
7,946 

17,189 

662 
833 

1,604 
2,484 
1,894 
1,607 
1,193 
6,912 

8,898 

172 
257 
679 
923 
799 
646 
616 

4,817 

4,088 

104 
no 
349 
487 
373 
304 
346 

1.965 

9-56 

1-24 
2-69 
4-55 
7-06 

11-66 
15-36 
19-02 
27-24 
67-69 

8-67 

1-19 
2-74 
3-42 
7-39 

10-16 
16-16 
19-43 
36-23 

10 31 

1-22 
2-72 
4-46 
6-89 

11-43 
16-44 
18-31 
48-46 

8-58 

1-29 
2-73 
4-88 
7-39 

12-46 
15-02 
18-94 
34-66 

11 37 

1-21 
2-79 
4-76 
6-69 

12-48 
13-63 
19-87 
38-54 

9 29 

1-13 
2-30 
4-26 
6-49 
9-33 

17-88 
19-22 
46-66 



FI-TABLISSEMENTS DE COMLTERCE ET DE SERVICE, 1931 61 

Table 15—CANADA—Other Wholesale Establishments, 1930, Number of Employees by Economic 
Divisions and Size of Business 

Tableau 15.—CANADA—Autres £tabllssements de gros, 1930, nombre d'employ^s par regions 
£conomlques et chlffre d'aCTalres 

Number 
Number of 

of employees Per cent 
estab- per Per cent Per cent of total 
lish- Net Total estab- of total of total estab-

Economic division and size of business ments sales employees lishment employees sales lishments 

Region ficonomique et chiffre d'affaires Nombre Ventes Tous les Nombre Pour-cent Pour-cent Pour-cent Region ficonomique et chiffre d'affaires 
d'6ta- nottes employes d'em- do do de tous 
blisse-

employes 
ploy^s tons les toutes les les 6ta-

ments (1930) par employes ventes blisse-
C'tablis- ments 
sement 

CANADA, Total 8,032 
$ 

2,213,891,100 41,713 5 19 100-00 100-00 100 00 

Less than S25,00C—Moins de 825,000 3,059 37,004,200 2,726 0-89 6-54 1-67 38-0» 
S 25,000-5 49,999 1,442 51,662,400 2,462 1-71 5-90 2-33 17-95-
t 50,000-$ 99,999 1.24S 87,509,900 3,607 2-89 8-65 3-95 15-54 
$100,000-$199,999 789 110,781,800 4,048 5-13 9-70 5-01 9-82 
$200,000—5299,999 396 95,546,600 3,263 8-24 7-82 4-32 4-93 
5300,000-$399.999 230 78,902,700 2,206 9-59 5-29 3-56 2-86 
5400,000—5499,999 156 69,871,700 1,720 11-03 4-12 3-16 1-94 
8500,000-5999.999 323 231,339,100 6,101 18-89 14-63 10-45 4-02 
51,000,000 and over-81,000,000 et plus.. 389 1.451,272,700 15,580 40 05 37-35 65-55 4-85 

Maritime Provinces, Total—Provin-
ces Marltlmes, total 4S9 82,879,000 2,147 4-68 100 00 100-00 100 00 

Less than $25,000—Moins do $25,000 122 1,442,500 97 0-80 4-52 1-74 26-5$ 
5 25.000—8 49.999 108 3.846.400 205 1-90 9-55 4-64 23-53 
$ 50.000-5 99.999 88 6.232,300 215 2-44 10-01 7-62 19-17 
5100,000-8199.999 42 6,022,500 219 5-21 10-20 7-27 9-15 
5200,000-8299.999 33 7,844,500 280 8-48 13-04 9-46 7-19 
5300,000-5399,999 14 4.733,400 157 11-21 7-31 5-71 3-05 
$400,000-5499,999 14 6,231,100 165 11-79 7-69 7-52 3-05 
$500,000 and over—5500,000 ot plus 38 46,526,300 809 21-29 37-68 56-14 8-28 

Quebec, Total—Quebec, total 1,453 549,177,400 10,918 7 51 100 00 190-00 100-00 

than $25,000—Moins de 525,000 368 • 4,183.800 255 0-69 2-33 0-76 25-33 
S 25 000—5 49 999 • - - - 9 693 000 530 2-02 4-85 1-76 18-03 
$ 50,000-5 99,999 241 16!880^200 788 3-27 7-22 3-07 16-59 
$100,000—5199,999 197 27,726.300 925 4-70 8-47 5-05 13-56 
5200,000-$299,999 91 22,129,100 790 8-68 7-24 4-03 6-26 
5300,000-5399.999 67 23.150,700 452 6-75 4-14 4-22 4-61 
$400.000-$499.999 40 17,934,600 430 10-75 3-94 3-27 2-75 
5500,000 and over—5500,000 et plus 187 427,479,700 6,748 36-09 61-81 77-84 12-87 

Ontario, Total 1,931 626,217,100 13,966 7 22 100 90 100-00 100-00 

I^ss than 525,000—Moins do 525,000 339 4.311.200 424 1-25 304 0-69 17-53 
5 25,000-5 49,999 384 14.183,700 692 1-80 ' 4-96 2-26 19-86 
$ 50,000-$ 99.999 421 30,335.300 1,319 3-13 9.-44 4-84 21-77 
5100,000-5199.999 294 41,187,300 1,479 5-03 10-59 6-58 15-20 
5200,000—5299.999 134 32.760.600 1,070 7-99 7-66 5-23 6-93 
8300,000-5399,999 79 27.556,600 915 11-58 6-55 4-40 4-08 
5400,000-8499,999 57 25,531,400 559 9-81 4-00 4-08 2-95 
5500,000 and over—$500,000 et plus 220 450,351,000 7,508 33-22 53-76 71-92 11-68 

Prairie Provinces, Total—Provinces 
des Prairies; total 3,497 800,159,500 1^,751 3 36 100-09 100-00 109-00 

Less than 525,000—Moins de 525,000 2,038 24,717,800 1,780 0-87 15-15 3-09 58-28 
$ 25.000-J 49. m 565 19,612,100 860 1-52 7-32 2-45 16-16 
5 50,000- 5 99,999 346 23,429,800 834 2-41 7-10 2-93 9-88 
$100,000-$199.999 174 24.427,000 1,049 6-03 8-93 3-05 4-98 
$200,000- 5299,999 86 20,267,500 755 8-78 6-42 2-53 2-46 
$300,000- 5399,999 43 14,652,000 438 10-19 3-73 1-83 1-23 
5400,000-5499,999 37 16,677.500 501 13-54 4-26 2-09 1-06 
5500,000 and over—$500,000 et plus 208 656,375,800 5,534 20-61 47-09 82-03 5-95 

British Columbia, Total-Colomble 
Britannlque, total 689 155,458,100 2,931 4 25 100-00 100-00 100-00 

Less than $25,000—Moins de $25,000 192 2,348,900 170 0-89 5-80 1-51 27-87 
5 25,000—5 49,999 123 4,327,200 175 1-42 5-97 2-78 17-85 
5 50,000- 5 99,999 152 10,632.300 451 2-97 15-39 6-84 22-06 
$100,000-8199,999 82 11,418.700 376 4-59 12-83 7-35 11-90 
5200,000-5299,999 62 12.544,900 368 7-08 12-56 8-07 7-55 
5300,000-5399,999 27 8,810,000 244 9-04 8-32 5-67 3-92 
$400,000-$499,999 8 3,497.100 65 8-13 2-22 2-25 1-16 
5500,000 and over—5500,000 et plus 53 101.879.000 1,082 20-42 36-91 65-53 7-69 
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Table 16A.—CANADA—Continuity of Ownership of Wlioiesale Establislunents in Existence in 
1930, by Economic Divisions 

(Sales a re shown in t housands of dol lars ) 

CANADA 
Maritime Provinces 

Provinces Maritimes 
Quebec—Quebec 

Years under same 
ownership 

, Ann6es sous le m6me 
prppriStaire 

Establish-' 
ments 

Etabllsse-
ments 

Net 
sales (') 

Ventes 
nettes (') 

Establish-
ments 

Etablisse-
ments 

Net 
sales 

Ventes 
nettes 

Establish-
menta 

Etablisse-
ments 

Not 
sales 

Ventes 
nettes 

Years under same 
ownership 

, Ann6es sous le m6me 
prppriStaire 

Num-
ber 

Per 
cent Amount 

Per 
cent 

Num-
ber 

Per 
cent Amount 

Per 
cent 

Num-
ber 

Per 
cent Amount 

Per 
cent 

Nom-
bro 

Pour-
cent 

Mon-
tant 

Pour-
cent 

Nom-
bre 

Pour-
cent 

Mon-
tant 

Pour-
cent 

Nom-
bre 

Pour-
cent 

Mon-
tant 

Pour-
cent 

Total, All Establishments 
.. —Total, tous Stablisse-

ments 13,140 

$ 

3,3?5,210 869 

S 

157,989 2,932 

$ 

904,796 

Establishments not re-
porting date of own-
ership — Etabllsse-
ments ne declaran t 
pas la diir£e de pro-
priftS 2,583 5(5,044 169 32,385 706 159,502 

Establishments report-
ing date of ownership, 
total—Etabllssements 
declarant la duree de 
propri^t^, total 10,557 

923 

100 00 2,760,160 100-00 JOO 100-00 125,604 100-00 2,226 100-00 745,294 100-00 

1 year—1 iaji 

10,557 

923 8-74 82,529 2-99 44 6-29 3,508 2-79 191 8-58 20,459 2-76 
2 years—2 ans . . . . 951 9-01 176,383 6-39 52 7-43 5 ,259 4-19 170 7-64 35 ,320 4-74 

'3 YOQ.R8"~~3 ANS . - 739 7-00 171,476 6-21 51 7-29 5,258 4-19 148 6-65 60,579 8-13 
4 years—4 ans 589 5-58 110,846 4-02 33 4-71 3 ,166 2-52 134 6-02 29,912 4-01 
5 years—5 ans 559 5-29 108,924 3-95 24 3-43 3 ,961 3-15 143 6-42 39,247 5-27 
6-11 years— 6-11 ans 

12-21 years—12-21 ans 
More than 21 years—Plus 

de 21 ans 

1,750 
1,386 

813 

16-58 
13 13 

7-70 

619,542 
412,397 

311,011 

22-44 
14-94 

11-27 

103 
116 

102 

14-71 
16-57 

14-57 

18,851 
22,350 

22,757 

15-01 
17-79 

18-12 

508 
383 

240 

22-82 
17-21 

10-78 

142,584 
137,524 

98,089 

19-13 
18-45 

13-16 
All other(i) — Tous au-

tres (') 2,847 26-97 767,058 27-79 175 25-00 40,494 32-24 309 13-88 181,580 24-30 2,847 26-97 767,058 

(') More than 5 years but exact date not reported. 
(«) Any slight differences in cross or vertical addition of sales result from the necessity of adjusting the figures for 

each economic division to the nearest thousand. 
NOTE.—This table does not show the expectation of business lite of wholesale establishments but OTly the period 

tor which establishments reporting date of possession had been under the same ownership. No information is available 
for establishments which may have commenced business and ceased operating prior to 1930. 
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Tableau 16A.—CANADA—Contlnultfi de proprI«t« des gtablissements de commerce de gros en 
existence en 1930, par regions £conomiques 

(Les ven t e s sont indiqu^es en mi l l ie rs d e dol lars) 

Ontario 
Prairie Provinces 

Provinces des Prairies 

British Columbia 

Colombie Britannique 

Years under same 
ownership 

Annies sous le m6me 
propri6taire 

Establish-
ments 

Etablisse-
menta 

Net 
sales 

Ventes 
nettoa 

Establish-
ments 

Etablisse-
ments 

Net 
sales 

Ventes 
nettes 

Establish-
ments 

Etablisse-
'ments 

Net 
sales 

Ventes 
nettes 

Years under same 
ownership 

Annies sous le m6me 
propri6taire 

Num-
ber 

Per 
cent Amount 

Per 
cent 

Num-
ber 

Per 
cent Amount 

Per 
cent 

Num-
ber 

Per 
cent Amount 

Per 
cent 

Nom-
bre 

Pour-
cent 

Mon-
tant 

Pour-
cent 

Nom-
bro 

Pour-
cent 

Mon-
tant 

Pour-
cent 

Nom-
bro 

Pour-
cent 

Mon-
tant 

Pour-
cent 

Total, All Establishments 
—Total, tous etablls-
semcnts 3,938 

t 

1,013,767 

139,941 

4,272 

$ 

995,758 1,129 

i 

252,906 

Establishments not re-
porting date of own-
ership — Etabllsse-
ments ne declarant 
pas la durSe de pro-
p r i a s 671 

t 

1,013,767 

139,941 

781 175,431 256 57,785 

Establishments reporting 
date of ownership, to-
tal — Etabllssemcnts 
declarant la dur£e de 
propriety, total 3,267 

338 

100 00 873,826 100-60 3,491 100-60 820,327 160-00 873 160-00 195,115 160-00 3,267 

338 10-35 37,559 4-30 • 271 7-76 12,809 1-56 79 9-05 8,194 4-20 
2 voars—2 ans . . . . 259 7-93 52,312 5-99 371 10-63 64,973 7-92 09 11-34 18,519 9-49 
3 years—3 ans 201 6-15 32,425 3-71 264 7-56 53,171 6-48 75 8-59 20,042 10-27 
4 years—4 ans 184 5-63 57,528 6-58 186 5-33 14,072 1-72 52 5-96 6,168 3-16 
5 years—5 ans . . . . 150 4-59 33,094 3-79 192 5-50 20,157 2-46 50 5-73 12,465 6-39 
6-11 years—6-11 ans 

12-21 years—12-21 ana.... 
More than 21 years—Plus 

do 21 ans . . . . 

649 
533 

310 

19-87 
16-31 

9-49 

152,833 
128,488 

91,306 

17-49 
14-70 

10-45 

322 
237 

112 

9-22 
6-79 

3-21 

281,630 
85,033 

82.334 

34-33 
10-36 

10-04 

168 
117 

49 

19-24 
13-40 

5-61 

23,644 
39,003 

16,525 

12-12 
19-99 

8-47 
All other (•)—Tous au-

tres (') 643 19-68 288,280 32-99 1,536 44-00 206,148 25-13 184 21-08 50,555 25-91 288,280 

(1) PluB de 6 ans mais pas do date exacte. 
(') Toute diffirence dans les additions transversales ou verticales des ventes est due k la ndcessitfi d'ajuster les 

chifFrea do chaque r6gion 6conomiquo ^ un millier pr6s. 

mais _ 
propri6taire. 
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Table 16B—CANADA—Continuity of Ownership of Wholesalers Proper In Existence In 1930, by 
Economic Divisions 

(Sales a re shown in thousands of dol lars) 

Maritime Provinces 
CANADA Quebec—Qu6bec 

Provinces Maritimes 

Establish- Net Establish- Net Establish- Net 
Years under same ments sales W ment-s sales ments sales 

ownership — — 
W 

— — — — 

Etabllsse- Ventes Etablisse- Ventes Etablisse- Ventes 
Annies sous le m6me ments nettes (!) ments nettes ments nettes 

propnetaire propnetaire 
Num- Per Per Num- Per Per Num- Per Per 

ber cent Amount cent ber cent .-Vmount cent ber cent Amount cent 

Nom- Pour- Mon- Pour- Nom- Pour- Mon- Pour- Nom- Pour- Mon- Pour-
bre cent tant cent bre cent tant cent brc cent tant cent 

Total, All Establishments 
S S S 

—Total, tous etablls-
sements 5 ,108 - 1,111,319 - 410 - 75,110 - 1,479 - 355,618 -

Establishments not re-
porting date of own-
ership — Etabllsse-
ihents ne declarant 
pas la dur£e de pro-
prleti 857 - 148,097 - 67 - 11,118 - 314 - 56,704 -

Establishments reporting 
date of ownership, to-
tal — Etabllssements 
dSelarant la durSe de 
propriSte, total 4 ,251 too 00 963,222 100-00 343 100-00 63,992 100-00 1 ,165 100-00 293,914 100-00 

1 year—1 an 401 9-43 38,694 4-02 29 8-45 1.878 2-94 109 9-36 11,374 3-80 
2 years—2 ana 341 8-02 61,490 6-39 25 7-29 3.621 5-66 85 7-30 15,105 5-05 
3 years-3 ans 280 0-73 41,251 4-28 16 4-66 2.652 4-14 88 7-55 14,129 4-73 
4 years-4 ans 220 5-32 30,775 3-19 9 2-62 492 0-77 64 5-49 13.644 4-56 
5 years—5 ana 262 610 48.668 5-05 12 3-50 2.913 4-55 79 6-78 21.627 7-24 
fi-ll years—6-11 ans 1.050 24-84 , 196,857 20-44 68 19-83 13.168 20-58 313 26-87 62,807 21-01 

12-21 years—12-21 ans 808 20-42 215.360 22-36 77 22-45 13.831 21-61 239 20-51 80.098 26-80 
More than 21 years—Plus 

de 21 ans 523 12-30 181.589 18-85 81 23-62 17.181 26-85 146 12-53 51,671 17-29 
All other ( ' ) -Tous au-

tres (>) 288 6-78 148.529 15-42 26 7-58 8,256 12-90 42 3-61 28,459 9-52 

(1) More than 5 years but exact date not reported. 
(2) Any slight differences in cross or vertical addition of sales result from the necessity of adjusting the figures for each 

economic division to the nearest thousand. 
NOTE.—This table does not show the expectation of business life of wholesale establishments but only the period 

for which establishments reporting date of possession had been under the same ownership. No information is avail-
able for establishments which may have commenced business and ceased operating prior to 1930. 
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Tableau 16B.—CANADA—Continuity de propriety des maisons dc gros en existence en 1930, par 
regions ^ n o m i Q u e s 

(Lcs ven tes sont indiqu^es en mil l iers d c dol lars) 

Prairio Provincca British Columbia 
Ontario 

Provinces des Prairies Colombie Britanniquc 

Establish- Net Establish- Not Establish- Net 
Years under same menta sales ments sales ments sales 

ownership — — — .— — — 

— Etablissc- Ventos Etablissc- Ventes Etablisse- Ventos 
Anndes sous le m6me ments nottes ments nettcs ments nottes 

proprietairc proprietairc 
Num- Per Per Num- Per Per Num- Per Per 

ber cent Amount cent ber cent .'Vniount cent ber cent Amount cent 

Nom- Pour- Mon- Pour- Nom- Pour- Mon- Pour- Nom- Pour- Mon- Pour-
bre cent tant cent bre cent tant cont bro cent tant eent 

Total, All Establishments 
S S S 

—Total, tous etablls-
sements 2,004 - 387,950 - 775 - 193,599 - 440 - 97,4l:> -

Establishments not re-
porting date of own-
ership — Etabllsse-
ments ne declarant 
pas la dur£e de pro-
priety 280 - S3,723 - 116 - 32,471 - 80 - 14,078 -

Establishments reporting 
date of ownership, to-
tal — Elabllssements 
declarant la durSe de 
propriety, total 1,724 100 00 353,827 too 00 es9 100-00 163,125 100-00 36D 100-00 83,361 100-00 

1 year—1 an 187 • 10-85 19.760 5-58 43 6-53 2.612 1-60 33 9-17 3,060 3-68 
2 years—2 ans 140 812 16,734 4-73 51 7-74 14,785 9-06 40 11-11 11,254 13-50 
3 years—3 ans 112 6-50 13,483 3-81 37 5-61 4.720 2-89 33 9-17 6,268 7-52 
4 yoars—4 ana 87 5-05 8.305 2-36 40 6-07 6,310 3-87 26 7-22 1,964 2-36 
6 years-5 ans 89 5-10 11.803 3-34 61 9-26 9,664 5-93 21 5-83 2.661 3-19 
6-11 years—6-11 ans 420 24-36 75.402 21-31 103 24-73 30.147 18-48 92 25-56 15.332 18-39 

12-21 yoars—12-21 ans 353 20-47 68.534 19-37 134 20-33 37.993 23-29 65 18-05 14.905 17-88 
More than 21 years—Plus 

do 21 ans 207 12-01 67,399 19-05 61 9-26 31.511 19-32 28 7-78 13,827 16-59 
All other (')—Tous au-

tres (•) 129 7-48 72,347 20-45 69 10-47 25,383 15-56 22 6-11 14,084 10-89 

(') Plus de 5 ans mais pas do date exacto. 
(2) Toute difference dans les additions traosversalcs ou vorticales des. ventes est due k la n6cessit6 d'ajustcr lea 

chiffres de chaquo region 6conomique h un millier prds. 
NOTA.—I-e present tableau no montro pas quelle doit 6tre la dur6e anticip6e de propri^t6 des ^tablissenients do 

gros mais seulement la pferiode pendant laquello les fetablissements capablcs d'en faire la declaration ont 6t6 sous lo mOmo 
propri6taire. H n'y a aucune information sur les fetablissemonts ayant d6but6 en affaires et cess6 d'exister avant 1930. 
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Table 17—CANADA—Sales Reported by Commodities and Commodity Coverage for Wholesale 
Trade and Wholesalers Proper 

(Sales are shown in thousands of dol lars) 

All Wholesale Establishments Wholesalers Proper 

Tous les ^tablissements de gros Maisons de gros, 

Sales Per cent Sales Per cent 
reported of reported of 

by com- by com-
Kind of Business—Genre de commerce Net com- modity Net com- modity 

sales modities (0 coverage sales modities(i) coverage 

Ventes Ventes Pour-cent Ventes Ventes Pour-cent 
nettes d§clar6es de la nettes d6clar4es de la 

par couverture par couverture 
(1930) marchan- en mar- (1930) marchan- en mar-(1930) 

dises(i) chandises dises (I) chandises 

S S % S 

TOTAL 3,325,210 3,047,030 91 63 1,111,319 961,344 86-50 

Amusement, Sporting and Photographic 
Goods—Articles de r£cr£atlon, de sport et 
de photographle 17,688 16,399 92 71 4,278 3,295 74-92 

Amusement and sporting goods—Articles de -

r6cr6ation et de sport 6,064 5,254 86-64 2,465 1,875 76-06 
Camera ' and motion-picture equipment and 

supplies—Appareils photographiques, cin6-
matographiques et accessoires 11,624 11,145 95-88 1,813 1,331 73-41 

Automotive—Automobile 107,430 105,300 98-02 27,214 25,245 92 76 

Automobiles and other motor vehicles—Auto-
mobiles et autres v6hicules automoteurs — 65,100 65,045 99-92 • 6,225 6,170 99-12 

Automotive equipment and automobile parts 
65,045 

(new and used)—Materiel dutomoteur et pi6-
ces de rechange (neuves et usag6cs) 24,755 22.699 91-69 18,953 17,038 89-90 

• Tires and tubes—Pneus et chambres i air 17,574 17,555 99-89 2,037 2,037 100-00 

Chemicals, Drugs and Allied Products—Pro-
duits chimlqucs, pharmaceutiques et 
eonnexes 174,596 163,018 93-37 35,147 30,388 86-46 

Chemicals (industrial)—Produits chimiques 
(industriels) 25,663 24,144 94-08 • 7,291 6,957 95-42 

Drugs and drug sundries—Drogues et fournitu-
25,663 24,144 

res pharmaceutiques 38,990 29,989 76-91 24,007 20,201 84-15 
Alcoholic beverages—Breuvagca alcooliques.. 88,054 88,036 99-98 1,356 1,356 100-00 
Paints, varnishes, lacquers and enamels—Pein-

tures, vernis, laques et femaui 15,336 14,545 94-84 1,096 726 66-24 
Toilet articles and preparations—Articles et 

preparations do toilette 6,553 6,304 96-20 1,397 1,149 82-25 

Coal and Coke—Charbon et coke 67,866 67,417 99 34 50,252 49,810 99-12 

Dry Goods and Apparel—TStement et lingerie 235,365 196,697 83-57 102,358 84,874 82-92 

Clothing and furnishings (other than millinery 
and footwear)—Vfitement et lingerie ( i I'ex-
clusion des modes et des chaussurcs) 34,248 24,059 70-25 11,897 7,002 58-86 

Dry goods—Marchandises s&ches 72,741 48,621 66-84 46,074 35,663 77-40 
Millinery and milhnery supplies—Modes et ac-

cessoires 5,791 5,750 
9,869 

99-29 2,770 2,770 100-00 
11,674 

5,750 
9,869 84-54 5,480 3,937 71-84 

Piece goods—Etoffes k la pi&!e 88,263 85,985 97-42 26,353 25,920 98-36 
Shoes and other footwear—Chaussures 22,649 22,414 98-96 9,783 9,582 97-95 

Electrical—Apparells et outlUage Slectrlques.. 143,146 141,536 98-88 22,982 22,122 96-26 

Farm Products (not elsewhere specified)-
Produits de la ferme (non spSciflis all-

88-27 leurs) 649,159 635,575 97 91 26,656 23,529 88-27 

Cotton—Coton 1,994 1,994 100-00 _ _ -

Flowers and nursery stock—Fleurs et produits 
2,363 des p^pini^res 2,527 2,495 98-73 2,395 2,363 98-66 

Grain—C6r6ales 526,540 521,662 99-07 5,092 5,092 100-00 
Hides, skins and furs—Peaux et pelleteries 27,178 23,148 85-17 15,636 12,645 80-87 
Livestock—B6tail 79,294 78,403 98-88 785 680 86-62 
Other farm products—Autres produits de la 

78,403 785 

11,626 7,872 67-71 2,748 2,748 100-00 

For foot-notes, see page 68. 
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Tableau 17.—CANADA—Ventes d«clar6es par marchandises et couverture en marchandises dans le 
commerce de gros et dans les maisons de gros—Suite 

(Lea ventea aont indiqufees en mil l iers d e dol lars) 

Kin.d ol Business—Genre de commerce 

All Wholesale Establishments 

Tous les fitablissements de gros 

Wholesalers Proper 

Maisons do gros 

Net 
sales 

Sales 
reported 

by 
com-

moditiesC) 

Per cent 
of 

com-
modity 

coverage 
Net 

sales 

Sales 
reported 

by 
com-

modities (') 

Per cent 
of 

com-
modity 

coverage 

Ventes 
nettes 

(1930) 

Ventes 
d^clar^es 

par 
marchan-
dises(') 

Pour-cent 
de la 

couverture 
en mar-

chandises 

Ventes 
nettes 

(1930) 

Ventes 
d6clar6e3 

par 
marchan-
dises(') 

Pour-cent 
de la 

couverture 
en mar-

chandises 

< S i S 

18,992 16,129 81-93 13,279 11,602 87-37 

5,488 
10,998 

4,477 
9,145 

81-58 
83-15 

4,508 
8,194 

3,736 
7,288 

82-87 
88-94 

2,506 2,507 100-00 577 577 100-00 

367,834 346,539 94 21 254,163 240,024 94 44 

19,074 18,479 96-88 5,214 4,906 94-09 

94,856 
14,417 

89,100 
14,223 

93-93 
98-65 

48,771 
13,080 

46,698 
12,927 

95-75 
98-83 

146,034 134,271 91-95 96,371 87,106 90-39 

93,452 90,466 96-80 90,728 88,387 97-42 

23,776 23,199 97-57 7,573 7,371 97-33 

28,200 26,931 95 51 13,633 12,439 91-24 

27,481 26,234 95-46 12,944 11,768 90-91 

718 700 97-49 689 671 97-39 

30,724 18,107 58-93 13,478 10,959 81-31 

463,007 365,641 78-97 221,216 167,865 75-88 

78,609 61,019 77 62 65,943 50,771 76-99 

10,383 6,896 66 40 10,118 6,695 66 17 

U,996 11,878 99-02 10,858 10,738 98-89 

9,190 
2,806 

. 9,072 
?,806 

98-72 
100-00 

8,078 
2,780 

7,958 
2,780 

98-51 
100-00 

16,758 15,483 92-39 7,377 6,660 90-28 

120,704 108,886 90 21 51,872 46,793 90-21 

56,906 53,833 94-60 21,927 21,052 96-01 

63,798 65,053 86-29 29,945 . 25 741 85-96 

Farm Supplies (except machinery and equip-
ment)—Articles pour la ferme (& I'esclu-
slon des machines agrlcolcs et outlUage).. 

Farm supplies (except feed and fertilizer)—Ar-
ticles pour la ferme ( i I'exclusion de la pro-
vende et des engrais) 

Feed—Provende 
Fertilizer and fertilizer materials—Engrais et 

.mat^riaux & engrais 

Food Products (not elsewhere specified)-
DenrSes allmentalres (aon spSclflSes all-
leurs) 

Confectionery and soft drinks—Confiserie et 
liqueurs douces 

' Dairy and poultry products—Produits laitiers 
etoeufs 

Fish and sea foods—Poisson 
Fruits and vegetables (fresh)—Fruits et legu-

mes (frais) 
Meats and meat products—Viandes et produits 

connexes 

Forest Products (except lumber)—Produits 
forestiers I'cicluslon du bols d'oeuTre) 

Furniture and House Furnishings-Ameu-
blement et accessolres 

Furniture and house furnishings—Ameublement 
et accessoires 

Musical instruments and sheet music—Instru-
ments de musique et musique en feuilles.. 

General Merchandise—Marchandlse generate. 

Groceries arid Food Specialties—Epicerles et 
sp^lallt£s allmentalres 

Hardware—Quincalllerle 

Iron and Steel Scrap and Other Waste Ma-
terials—MItraille de fer et d'acler et autres 
dfchets 

Jewellery and Optical Goods—Bijouterie et 
articles d'optlque 

Jewellery—Bijouterie 
Optical goods—Articles d'optique 

Leather and Leather Goods (except gloves and 
shoes)—Cuir et articles en cuir (4 I'eiclu-
slon des gants et des chaussures) 

Lumber and Building Materials (other than 
metal)—Bols et mat£riaui de construction 
(autres qu'en metal) 

Construction and building materials (other than 
metal and wood)—Matferiaux de construction 
(autres que le bois et m6tal) 

Lumber and mill work—Bois de construction 
et bois ouvrfi 

Pour renvois, voir page 69. 
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Table 17.—CANADA—Sales Reported by Commodities and Commodity Coverage for Wholesale 
Trade and Wholesalers Proper-Con. 

(Sales are shown in thousands of dollars) 
Tableau 17—CANADA—Ventes d£clar£es parmarchandisesetcouvertureenmarchandlsesdansle 

commerce de gros et dans les maisons de gros-Fin 
(Les ventes sont indiqu§es en milliers do dollars) 

Kind of Business—Genre de commerce 

Machinery, Equipment and Supplies (except 
electrical)—Machines, ^qulpement et four-
niturcs (sauf 6Iectrlques) 

Commercial equipment and supplies—Equipe-
ment commercial et fournitures 

Construction equipment and supplies—Outil 
lage et fournitures de construction 

Farm machinery and equipment—Machines et 
6quipement agricoles 

Manufacturing, lumbering, mining and drilling 
machinery, equipment, and supplies—Ma-
chines, mat6riel et accessoirea pour manufac-
tures, scieries, mines et forages 

Professional equipment and supplies—Profes-
sions lib^rales, 6quipemont et fournitures 

Service equipment and supplies—Services, ou-
tillage et fournitures 

Transportation equipment and supplies—Trans-
ports, outillage et fournitures 

Metals and Metal Work—M^taux et ouvrages en 
mStal 

Paper and Paper Products—Papier at articles 
en papier 

Petroleum and Petroleum Products—Petrole 
et derives 

Plumblnjf and Heating Equipment and Sup-
plies—Equlpement et fournitures de 
piomberle et chauffage 

Tobacco and Tobacco Products (except leaf)— 
Tabacs et produits du tabac (Ik Tcxcluslon 
du tabac en feullles) 

Tobacco products (general line, except leaf)— 
Produits du tabac (ligne g6n6rale, i I'exclu-
sion du tabac en feuilles) 

Tobacco and confectionery—Tabacs et confi-
serie 

All Other—Tous autres 

Books, periodicals and newspapers—Livrcs, 
magazines et journaux 

Oils, greases, soaps and waxes—Huiles, graisses 
savons et circs 

Rubber goods (general line)—Articles en caout-
chouc (ligne g6n6rale). i 

Textiles and textile materials (other than dry 
goods)—Textiles (d. I'exclusion du v6tement 
et de la lingerie) 

Miscellaneous kinds of business—Divers genres 
de commerce j 

All Wholesale Establishmente 

Tous les ^tablissements de gros 

Wholesalers Proper 

Maisons de gros 

Net 
sales 

Sales 
reported 

by 
com-

moditiesC), 

Per cent 
of 

com-
modity 

coverage 
Net 
sales 

Sales 
reported 

by 
com-

modities (') 

Per cent 
of 

com-
modity 

coverage 

Ventes 
nettes 

(1930) 

Ventes 
dSclarte 

par 
marchan-
dises (') 

Pour-cent 
de la 

couverture 
en mar-

chandises 

Ventes 
nettes 

(1930) 

Ventes 
dSclar^es 

par 
marchan-
dises(i) 

Pour-cent 
de la 

couverturo 
en mar-

chandises 

S $ t S 

141,368 133,740 94 60 59,321 53,990 91 01 

7,768 4,801 61-88 3,366 965 28-67 

6,735 6,574 97-61 5,033 5,033 100-00 

46,706 46,539 99-64 14,305 14,084 98-46 

47,456 45,688 96-27 22,871 22,031 96-33 

8,876 8,189 92-26 7,810 7,251 92-84 

11,051 10,504 95-05 3,343 3,046 91-12 

12,787 11,445 89-50 2,593 1,581 60-97 

97,618 88,816 90-98 14,099 13,670 97-23 

95,237 88,382 92-80 22,462 17,464 77-75 

220,376 219,639 99-67 8,382 7,941 94-74 

31,033 29,796 96-01 11,725 10,899 92 96 

110,307 101,139 91 69 40,656 32,141 79-06 

76,741 75,769 98-73 7,482 7,159 95-68 

33,566 25,370 75-58 33,174 24,982 75-31 

63,039 58,867 93 38 16,318 14,151 86-72 

8,738 8,541 97-75 7,583 7,386 97-40 

10,790 9,588 88-86 1,231 999 81-15 

20,884 : 20.689 99-07 728 533 73-21 

16,862 : 15,792 93-65 2,795 2,184 78-14 

5,764 4,256 73-84 3,981 3,049 76-59 

(0 Not all establishments were kble to furnish information regarding sales by commodities. This table shows, for 
each of the major kind-of-business classifications, ,the amount and percentage of the total net sales that have been broken 
down by conimodities. The breakdown of sales'by commodities was in some cases reported on the basis of gross sales 
rather than net sales. For this reason the commodity sales may in some instances exceed the total net sales by the amount 
of returned goods and allowances. 

(») Les ^tablissements n'ont pas tous 6t6 capables de fournir des informations sur les ventes recoup6es en marchandises. 
Ce tableau montre pour chaque classification majeure par genre de commerce le montant et le pour-cent do toutes les ventes 
nettes qui ont recoup6es en marchandises. Le recoupement des ventes en marchandises est dans queloues cas bas6 sur 
le chifi're brut au lieu du chiffre net des ventes. Pour cette raison les ventes de marchandises peuvent dans certains cas 
d^passer le total des ventes nettes par la valeur des marchandises retournSes ou des allocations. 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
(Sales are shown in thousands of dollars) 

Tableau 18.—CANADA—Ventes de marchandises, par genres de commerce et types d'€tabllsse-
mcnts 

(Les ventes sont indiqu6es en milliers de dollars) 

Commodity, by Kind of Business 
and Typo of Establishment 

Sales 
reported 0) 

Ventes 
d6clar6es (i) 

Marchandises, par genre de commerce 
et type d'^tablissement 

Total 'Net Sales. 

Sales not reported by commodities. 
Reported commodity sales 

Wholesalers proper. 
Other wholesalers.. 

3,325,210 

278.180 
3 .047 ,030 

961,344 
2 ,085.686 

Alcoholic Beverages.. 

Wholesalers proper. 
Other wholesalers.. 

Automobiles and Trucks, New and Used. 

Wholesalers proper., 
Other wholesalers.. 

Automotive trade 
Wholesale merchants 
Importers 
District sales offices 
Manufacturers' sales branches 
Commission merchants 
Selling agents 

Electrical trade 
Wholesale merchants 

Farm products (not elsewhere specified) trade.. . . 

Wholesale merchants 
Country buyers of farm products 

Groceries and food specialties trade 
Wholesale merchants 

Machinery, equipment and supplies (except eleC' 
trical) trade 

Importers 
Manufacturers' sales branches 
Import manufacturers' agents ^.. 

Petroleum and petroleum products trade 
Wholesale merchants 

All other trades 
Wholesale merchants 

Automotive Equipment, Parts and Accessories 
(except tires and tubes) 

Wholesalers proper 
Other wholesalers 

Amusement, sporting and photographic goods 
trade 

Import manufacturers' agents 
Automotive trade 

Wholesale merchants 
Importers 
District sales offices 
Manufacturers' sales branches 
Commission merchants 
Import manufacturers' agents 
Import selling agents 

.Manufacturers' agents 

88,097(2) 

1.395 
86,703 

59,552 

5.300 
54,252 

57 ,779 

5.152 

52.595 

10 
22 

4 
4 
3 

2 
1 

59 
59 

1,698 
74 

1,559 
65 
6 
6 
4 
4 

27,757 

17,097 
10,701 

35 
35 

21.079 
11.522 

981 

6,870 
16 

454 
6 

1,225 

Por each commodity the sales reported 
by trades and by types of establishmentJ 
in each trade. A full explanation of the 1 

orted are shown 
hments operating 
)f the terms used 

is given in the introduction to this report. 

(') Slight differences may be found in some cases 
between the figures given for total sales of a com-
modity and the sum of the sales figures by trades or 
types of establishments due to the figures being 
shown to the nearest thousand, 

(x) Less than $1,000. 

Ventes nettes globales. 

Ventes non rccoupfies en marchandises. 
Ventes de marchandises d6clar6cs. 

Maisons de gros. 
Autrcs dtablissements de gros. 

Breuvages alcooliques. 

Maisons de gros. 
Autrcs 6tablissement3 de gros. 

Automobiles et camions, neufs ct usages. 

Maisons de gros. 
Autres fetablissements de gros. 

Commerce de I'automobile. 
fMarchands de gros. 
IMarchands importateurs. 
Bureaux de ventes de district. 
Succursales de ventes de manufacturiers. 
ilarchands b. commission. 

Agents vendeurs. 
Commerce des appareils et outillage 61ectriques. 

Marchands de gros. 
Commerce des produits de la ferme (non spficififes 

ailleurs). 
Marchands de gros. 
Acheteurs i la campagne. 

Commerce des 6piceries et spfecialit^a alimentaires.. 
Marchands de gros. 

Commerce des machines, 6quipsment et fournitu-
res (sauf 61ectriques). 

Marchands importateurs. 
Succursales de ventes de manufacturiers. 
Agents importateurs de manufacturiers. 

Commerce de p6trole et d6riv68. 
Marchands de gros. 

Tous autres commerces. 
Marchands de gros. 

Materiel automoteur, pieces de rechange et acces-
soires (cieepte pneus et chanibros k air). 

Maisons de gros. 
Autres fitablissementa dc gros. 

Commerce des articles de r6cr6ation, de sport et de 
photographic. 

Agents importateurs de manufacturiers. 
Commerce do Tautomobile. 

Marchands de gros. 
Marchands importateurs. 
(Bureaux de ventes de district. 
iSuccursales de ventes de jiianufacturiers, 
Marchands A commission. 
Agents importateurs de manufacturiers. 
Agents de vente, importateurs. 
Agents de manufacturiers. 

(') Dans chaque marchandise, les ventes d6clar6es sont 
divis6es par genre de commerce et typo d'6tablisse-
ment dans chaque commerce. Line explication com-
plete des termes paratt dans I'introduction do ce rap-
port. 

(2) Dans certains cas il y a de 16g6res diffdrences entre 
le chifTre des ventes globales d'un article et la somme 
des ventes par commerce ou type d'6tablissement, 
parce que les chiffres ne sont donn&s qu'lk un millier 
pr6s. 

(x)Moin8 de $1,000. 
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Table 18—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
-Con. 

(Sales are shown in thousands of dollars) 

Commodity, by Kind of Business 
and Type of Establisliment 

Automotive Equipment, Parts and Accessories 
(eicept tires and tubes)—Con. 
Dry goods and apparel trade 

Wholesale merchants 
Electrical trade. 

Wholesale merchants 
Importers 
Import manufacturers' agents 
Selling agents 

Farm products (not elsewhere specified) trade... . 

Co-operative marketing associations 
Furniture and house furnishings trade 

Wholesale merchants 
General merchandise trade 

Wholesale merchants 
Manufacturers' agents 
Chain store warehouses 

Groceries and food specialties trade 
Wholesale merchants 

Hardware trade 
Wholesale merchants 
Importers 
Manufacturers' agents 

Leather and leather goods (except gloves and 
shoes) trade 

Wholesale merchants 
General sales offices 
Manufacturers' sales branches 

Lumber and building materials (other than metal) 
trade 

Wholesale merchants 
Machinery, equipment and supphes (except elec-: 

trical) trade 
Wholesale merchants '. 
Supply and machinery distributors 
Manufacturers' sales branches 
Import manufacturers' agents 
Manufacturers' agents 

Metals and metal work trade 
Importers 
Import manufacturers' agents 
Import selling agents 

Petroleum and petroleum products trade 
Wholesale merchants 
Bulk tank stations 

All other trades 
Manufacturers' sales branches 
Import manufacturers' agents 
Manufacturers' agents 

Bakery Products 

Wholesalers proper 

Other wholesalers 

Food products (not elsewhere specified) trade 

Wholesale merchants 
Importers 
Manufacturers' sales branches 
Brokers (except grain) 
Manufacturers' agents 
Chain store warehouses 
Warehouses (distributing) 

General merchandise trade 
Wholesale merchants 

Groceries and food specialties trade 
Wholesale merchants 
Importers 
Drop shippers 
Wagon distributors 
General sales offices 1 
Manufacturers' sales branches / 
Commission merchants 
Brokers (except grain) 
Manufacturers' agents 
Chain store warehouses 

For foot-notes, see page 68. 

Sales 
reported (') 

Ventes 
d^clarSes (') 

3 
3 

841 
691 
120 

19 
12 
2 

2 
34 
34 
78 

7 
60 
11 
1 
1 

2 ,360 
2 ,300 

1 
59 

2 .659 
1,020 

21 
1.512 

102 
5 

359 
350 

4 
4 

27 
22 

5 
219 
181 

17 
21 

13,961 
2 ,894 

11,068 

2 ,247 

450 
41 

1 ,545 
30 
63 

100 
18 
14 
14 

11,437 
2,082 

32 
7 

12 

7,346 
3 
2 

248 
1 ,705 

Marchandises, par genre de commerce 
et type d'6tablissement 

Materiel automoteur, pKces de rechange et acces-
solres (eicepte pneus et chambres ik air)—Fin 
Commerce de v6tement et lingerie. 

Marchands de gros. 
Commerce des appareils et outillage tlectriques. 

Marchands de gros. 
Marchands importateurs. 
Agents importateurs de manufacturiers. 
Agents vendeurs. 

Commerce des produits de la ferriie (non sp6cifi6s' 
ailleurs). 

Cooperatives de vendeurs. 
Commerce d'ameublement et accessoires. 

Marchands de gros. 
Commerce de marchandise g6n6rale. 

Marchands de gros. 
Agents de manufacturiers. 
Entrep6ts de magasins en chalne. 

Commerce des dpiceries et sptcialitds alimentaires. 
Marchands de ^ o s . 

Commerce de qumcaillerie. 
Marchands de gros. 
Marchands importateurs. 
Agents de manufacturiers. 

Commerce de cuir et articles en cuir (& I'exclusion 
des gants et des chaussures). 

Marchands de gros. 
Bureaux g^n^raux de ventes. 
Succursales de ventes de manufacturiers. 

Commerce de bois et matfiriaux de construction 
(autres qu'en m6tal). 

Marchands de gros. 
Commerce des machines, 6quipement et fourniturea 

(sauf eiectriques). 
Marchands de gros. 
Distributeurs de machineries. 
Succursales de ventes de manufacturiers. 
Agents importateurs de manufacturiers. 
Agents de manufacturiers. 

Compaerce des m6taux et ouvrages en mfital. 
Marchands importateurs. 
Agents importateurs de manufacturiers. 
Agents de vente, importateurs. 

Commerce de pfitrole et d6riv^. 
Marchands de gros. 
D6p6ts d'huiles. 

Tous autres commerces. 
Succursales de ventes de manufacturiers. 
Agents importateurs de manufacturiers. 
Agents de manufacturiers. 

Produits de la boulangerle. 

Maisons de ^ o s . 
Autres ^tablissements de gros. 

Commerce des denrdes alimentaires (non sp6cifi6es 
ailleurs). 

Marchands de gros. 
Marchands importateurs. 
Succursales de ventes de manufacturiers. 
Courtiers (grains non inclus). 
Agents de manufacturiers. 
Entrep6ts de magasins en chalne. 
Entrep6ts. 

Commerce de marchandise ginferale. 
Marchands de gros. 

Commerce des ^picerles et spdcialitte alimentaires. 
Marchands de gros. 
Marchands importateurs. 
Expfediteurs 4 vue. 
Distributeurs ambulants. 
/Bureaux g^n^raux de ventes. 
\Succursales de ventes de manufacturiers. 

, Marchands 4 commission. 
Courtiers (grains non inclus). 
Agents de manufacturiers. 
Entrepdts de magasins en chaine. 
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Tableau 18.—CANADA—Ventes de marchandises, par genres de commerce et types d'^tabllsse-
ments-Suite 

(Les ventes sont indiqu6es en milliers de dollars) 

Commodity, by Kind of Business 
and Type of Establishment 

Sales 
reported 0) 

Ventes 
d6clar6cs (») 

Marchandises, par genre de commerce 
et type d'6tab]isseinent 

Bakery Products—Con. 
Tobacco and tobacco products (except leaf) trade. 

Wholesale merchants 
Manufacturers' agents 

Barbers' and Beauty Parlour Equipment and 
Supplies, not elsewhere specified 

Wholesalers proper 
Other wholesalers 

Chcmicals, drugs and allied products trade 

Importers 
Manufacturers' agents 

General merchandise trade 
Wholesale merchants 

. Groceries and food specialties trade 
Wholesale merchants 

Hardware trade 
Imiwrters 

Machinery, equipment and supplies (except elec 
trical) trade • 

Wholesale merchants 
Importers 
General sales offices 
Manufacturers' sales branches 

Books, Printed, Magazines and Newspapers 
Wholesalers proper 
Other wholesalers 

Automotive trade 
Wholesale merchants 

General merchandise trade 
Wholesale merchants 
Chain store warehouses 

Machinery, equipment and supplies (except elec-
trical) trade 

Wholesale merchants 
Import manufacturers' agents 

Paper and paper products trade 
Wholesale merchants 
Manufacturers' sales branches 

Tobacco and tobacco products (except leaf) 
trade 

Wholesale merchants 
All other trades 

Wholesale merchants 
Importers 
Commission merchants 
Import commission merchants 
Import manufacturers' agents 
Import selling agents 
Manufacturers' agents 
Selling agents 

Brick, Tile, Terra Cotta and Other Clay Products 

Wholesalers proper 
Other wholesalers 

Chemicals, drugs and allied products trade 

Import manufacturers' agents 
Furniture and house furnishings trade 

Wholesale merchants 
General merchandise trade 

Wholesale merchants 
Export merchants 

Groceries and food specialties trade 
Wholesale merchants 

Hardware trade 
Wholesale merchante 
Import manufacturers' agents 
Manufacturers' agents 

Pour renvois, voir page 69. 

2G4 

255 

941 

728 
212 

40 

38 
2 

10 
10 
11 
11 
1 
1 

879 
642 
26 

179 
32 

9,201 
8,016 
1.184 

139 
139 

7 
5 
2 

275 
255 
20 

336 
281 

55 

31 
31 

8 , 4 1 1 
5 , 7 9 5 
1 ,510 

35 
59 

262 
134 

77 
540 

7,187 

2,620 
4 , 5 6 7 

12 
12 
35 
21 
14 
2 
2 

169 
146 

2 
21 

Prodults de la bou'angerle—Fin 
Commerce dos tabacs et produits du tabac ( i I'ex-

clueion du tabac en feuilles). 
Marchands de gros. 
Agents do manufacturiers. 

Equlpement et fournltures pour salons de coiffure 
et de beauts, non specifies alUeurs. 

Maisons de gros. 
Autres ^tabJissements ds gros. 

Commerce des produits chimiques, pharmaceuti-
ques et connexes. 

Marchands importateurs. 
Agents de manufacturiers. 

Commerce do marchandise g6n6rale. 
Marchands de gros. 

Commerce des 6piceries et sp^cialit^s alimentaires. 
Marchands de groa.' 

Commerce de quincaillerie. 
Marchands importateurs. 

Commerce des machines, 6quipement et fouinitures 
(sauf 61ectriques). 

Marchands de gros. 
Marchands importateurs. 
Bureaux g6n6raux do ventes. 
Succursales do ventes de manufacturiers. 

Llvres imprimis, magazines et Journaux. 
Maisons de CTOS. 
Autres ^tablissements de gros. 

Commerce do 1'automobile. 
Marchands de gros. 

Commerce do marchandise g6n6rale. 
Marchands do gros. 
Entrepots de magasins en chalne. 

Commerce des machines, 6quipement et foumitures 
(sauf dlectriqucs). 

Marchands de gros. 
Agents importateurs de manufacturiers. 

Commerce de papier et articles en papier. 
Marchands de gros. 
Succursales de ventes de manufacturiers. 

Commerce des tabacs et produits du tabac I'ex-
elusion du tabac en feuilles). 

Marchands de gros. 
Tous autres commerces. 

Marchands de gros. 
Marchands importateurs. 
Marchands h commission. 
Importateurs & commission. 
Agents importateurs de manufacturiers. 
Agents de vente, importateurs. 
Agents do manufacturiers. 
Agents vendeurs. 

Brique, tulle, terre culte et autres produits de Tar-
glle. 

Maisons de CTOS. 
Autres ^tabUssements de gros. -

Commerce des produits chimiques, pharmaceuti-
ques et connexes. 

Agents importateurs de manufacturiers. 
Commerce d'ameublement et accessoires. 

Marchands de gros. 
Commerce de marchandise g6n4rale. 

Marchands de gros. 
Marchands exportateurs. 

Commerce des dpiceries et spScialit^s alimentaires. 
Marchands de ^ s . 

Commerce de qumcaillerie. 
Marchands de gros. 
Agents importateurs de manufacturiers. 
Agents de manufacturiers. 
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Table 18—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
-Con. 

(Sales are shown in thousands of dollars) 

Commodity, by Kind of Business 
and Type of Establishment 

Sales 
reported 0) 

Ventes 
d6clar6es (0 

Marchandises, par genre de commerce 
et type d'6tablissement 

Brick, TCe, Terra Cotta and Other Clay Products 
—Con. 

Lumber and building materials (other than metal) 
trade 

Wholesale merchants 
Importers 
Supply and machinery distributors 
Manufacturers' sales branches 
Commission merchants 
Import manufacturers' agents 
Manufacturers' agents 

Machinery, equipment and supplies (except elec-
trical) trade 

Supply and machinery distributors 
Metals and metal work trade 

Wholesale merchants 
Supply and machinery distributors 
Import manufacturers' apents 

Plumbing and heating equipment and supphes 
trade 

Wholesale merchants 
Manufacturers' agents 

Building Materials, not elsewhere classified 

Wholesalers proper 
Other wholesalers 

Chemicals, drugs and allied products trade 

Wholesale merchants 
General sales offices 
Manufacturers' sales branches 
Manufacturers' agents '. 

Farm products (not elsewhere specified) trade... 
Co-operative marketing associations 

Food products (not elsewhere specified) t rade. . . 

Brokers (except ^rain) 
General merchandise trade 

Wholesale merchants 
Import manufacturers' agents 

Groceries and food specialties trade 
Wholesale merchants 

Hardware trade 
Wholesale merchants 
Import manufacturers' agents 

I^umber and building materials (other than metal) 
trade 

Wholesale merchants 
Importers 
Supply and machinery distributors 
District sales offices \ 
General sales offices j 
Manufacturers' sales branches 
Commission merchants 
Import manufacturers' agents 
Manufacturers' agents 

Machinery, equipment and supplies (except elec-
trical ) trade 

Wholesale merchants 
Supply and machinery distributors 
Cieneral sales offices 
Manufacturers' sales branches 

Metjils and metal work trade 
Wholesale merchants ! . . . 
Cieneral sales offices 

Paper and paper products trade 
liixport selling agents 
Manufacturers' agents 

Plumbing and heating equipment and supplies 
trade 

Wholesale merchants 
Manufacturers' agents 

All other trades 
Commission merchants 

6.769 
1,834 

452 
25 

3 ,315 
5 

382 
757 

35 
35 

125 
78 
10 
37 

36 
6 

30 

11,602 

5.015 
6;587 

321 

38 
10 

266 
8 

26 

26 
10 

10 
95 
78 
18 
45 
45 

999 
996 

4 

9.033 
2.417 

950 
10 

1,015 

4 .244 
1 

79 
317 

228 
191 

15 
12 
10 

405 
264 
141 
205 
130 
75 

16 
13 
4 

220 
220 

Brique, tujle, terre culte et autres produtts deTar-
gl:e—Fin 

Commerce de bois et mat6riaux do construction 
(autres qu'en m6tal). 

Marchands do gros. 
Marchands importateurs. 
Distributeurs de machineries.. 
Succursales de ventes de manufacturiers. 
Marchands b. commission. 
Agents importateurs de manufacturicrs. 
Agents de manufacturiers. 

Commerce des machines, 6quipement et fournitures 
(sauf 61ectriques). 

Distributeurs de machineries. 
Commerce des m6taux et ouvrages en m6tal. 

Marchands de gros. 
Distributeurs de machineries. 
Agents importateurs do manufacturiers. 

Commerce d'6quipement et fournitures de plom-
berie et chauffage. 

Marchands de gros. 
Agents de manufacturiers. 

Mat€riaux de construction, non classifies allleurs. 

Mai sons de gros. 
Autres 6tablissements de gros. 

Commerce des produits chimiques, pharmaceuti-
ques et connexes. 

Marchands de gros. 
Bureaux g6n6raux de ventes. 
Succursales de ventes de manufacturiers. 
Agents de manufacturiers. 

Commerce des produits de la ferme (non 8p6cifi68 
ailleurs). 

Cooperatives de vendeurs. . 
Commerce des denr6es alimentaires (non sp^cifi^es 

ailleurs). 
Courtiers (grains non inclus). 

Commerce de marchandise g6n6rale. 
Marchands de gros. 
Agents importateurs de manufacturiers. 

Commerce des 6pic3ries et sp^cialitfes alimentaires. 
Marchands de ^ros. 

Commerce de quincaillorie. 
Marchands de gros. 
Agents importateurs de manufacturiers. 

Commerce do bois et matferiaux do construction 
(autres qu'en m6tal). 

Marchands de gros. 
Marchands importateurs. 
Distributeurs de machineries. 
[Bureaux de ventes de district. 
\Bureaux g6n6raux de ventes. 
Succursales de ventes de manufacturiers. 
Marchands k commission. 
Agents importateurs de manufacturiers. 
Agents de manufacturiers. 

Commerce des machines, 6quipement et fournitures 
(sauf 61ectriques). 

Marchands de gros. 
Distributeurs de machineries. 
Bureaux g6n6raux de ventes. 
Succursales de ventes de manufacturiers. 

Commerce des m6taux et ouvrages en m6tal. 
Marchands de gros. 
Bureaux g6n6raux de ventes. 

Commerce de papier et articles en papier. 
Agents de vente, exportateurs. 
Agents de manufacturiers. 

Commerce d'6quipement et fournitures do plom-
berie et chauiTage. 

Marchands do gros. 
Agents de manufacturiers. 

Tous autres commerces. 
, Marchands d. commission. 

For foot-notes, see page 68. 
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Tableati 18.—CANADA—Ventes de marchahdlses, par genres de commerce et types d'£tabllsse-
• ' m e n t s - S u i t e 

(Les ventes sont indiqufees en milliers de dollars) 

Commodity, by Kind of Business 
• • and Typo of Establishment 

Sales 
reported(i) 

Ventes 
d6c!ar<;e3 0) 

Marchandises, par genre de commerce 
et type d'^tablissement 

Building Metal Work 

Wholesalers proper. 
Other wholesalers.. 

Groceries and food specialties trade 
Wholesale merchants 

Hardware trade. 
Wholesale merchants 

I.umber and building materials (other than metal) 
trade 

Wholesale merchants 
Importers 
Supply and machinery distributors 
Manufacturers' sales branches.. 
Commission merchants 
Manufacturers' agents : 

Machinery, equipment and supplies (except elec-
trical) trade 

Manufacturers' sales branches 
Metala and metal work trade .. 

Wholesale merchants 
Manufacturers' sales branches 
Import manufacturers' agents 

Building Stone, Slate and C o n m t e Products. 

Wholesalers proper.. 
Other wholesalers.. 

General merchandise trade 
Wholesale merchants 

Hardware trade 
Wholesale merchants 

Lumber and building materials (other than metal) 
trade 

Wholesale merchants 
•Importers 
Drop shippers 
Manufacturers' sales branches 
Import manufacturers' agents 
Manufacturers' agents -

Machinery, equipment and supplies (except elec-
trical) trade 

Wholesale merchants 
Metals and metal work trade 

Wholesale merchants 

Cameras and Photographic Supplies.. 

Wholesalers proper 
Other wholesalers 

Amusement, sporting and photographic goods 
trade 

Wholesale merchants 
Importers 
Film exchanges 

Chemicals, drugs and allied products trade 

Wholesale merchants 
Manufacturers' agents 
Chain store warehouses 

General merchandise trade 
Wholesale merchants • 

Hardware trade 
Importers 

Machinery, equipment and supplies (except elec-
trical) trade 

Importers 

Canned Goods, Food Products. 

Wholesalers proper., 
Other wholesalers.. 

Pour renvois, voir page 69 
10588-10 

S 
1 ,399 

336 
1,059 

2 
2 

193 
193 

151 
101 

5 
1 

23 
10 
11 

49 
49 

1,001 
• 35 

812 
154 

1 , 9 0 5 

826 
1,079 

4 
4 

28 
28 

1,580 
367 
102 
31 

660 
144 
276 

11 
11 

282 
282 

10 ,848 

9,850 

10.671 
466 
398 

9,81)8 
146 

104 
5 

37 
12 
12 
2 
2 

17 
17 

4 6 , 2 6 2 

22,473 
23,789 

OuTragcs en metal dans la construction, 

Maisons de gros. 
Autres fitablissements de gros. 

Commerce des ^piccries et sp6cialit6s ahmentaires. 
Marchands de gros. 

Commerce de quincaillerie. 
Marchands de gros. 

Commerce de bois et mat6riaux de construction 
(autres qu'en m6tal). 

Marchands de gros. 
Marchands importateurs. 
Diatributeurs de machineries. 
Succursales de ventes de manufacturiers. 
Marchands £i commission. 
Agents de manufacturiers. 

Commerce des machines, 6quipement et fournitures 
(sauf felectriques). 

Succursales de ventes de manufacturiers. 
Commerce des m^taux et ouvrages en mfetal. 

Marchands de gros. 
Succursalcs de ventes de manufacturiers. 
Agents importateurs de manufacturiers. 

Pierre & batir, ardoise et prodults en bHon. 

Maisons de gros. 
Autres fitablissements de gros. 

Commerce de marchandise g6n6rale. 
Marchands do gros. 

Commerce do quincaillerie. 
Marchands de gros. 

Commerce de bois et mat^riaux de construction 
(autres qu'on mfetal). 

Marchands de gros. 
Marchands importateurs. 
Exp6diteurs k vue. 
Succursales de ventes de manufacturiers. 
Agents importateurs de manufacturiers. 
Agents de manufacturiers. 

Commerce des machines, fequipement et fournitures 
(sauf 61octriques). 

Marchands de gros. 
Commerce des mdtaux et ouvrages en mfital. 

Marchands de gros. 

.4pparctls et fournitures pbptographlques. 

Maisons de Maisons de gros. 
Autres Stablissemcnts de gros. 

Commerce des articles de r6cr6ation, de sport et 
de photographie. 

Marchands de gros. 
Marchands importateurs. 
Echanges de films. 

Commerce des produits chimiques, pharmaceuti-
ques et coimexes. 

Marchands de gros. 
Agents de manufacturiers. 
Entrepots de magasins en chalne. 

Commerce de marchandise gfenfirale. 
Marchands de gros. 

Commerce de quincaillerie. 
Marchands importateurs. 

Commerce des machines, fequipement et fournitures 
(sauf ^lectriques). 

Marchands importateurs. 

Conserves aiimentaires. 

Maisons de gros. 
Autres fetablissements de gros. 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
-Con. 

(Sales are shown in thousands of dollars) 

Commodity, by Kind of Business 
and Type of Establishment 

Sales 
reported 0) 

Ventes 
d6clar6es 0) 

Marchandises, par genre do commerce 
et type d'^tablissement 

Canned Goods, Food Products—Con. 

Dry goods and apparel trade 
Importers 

Farm products (not elsewhere specified) trade... . 

Exporters 
Farm supplies (except machinery and equipment) 

trade 
Wholesale merchants 

Food products (not elsewhere specified) t r a d e — 

Wholesale merchants 
Exporters 
Importers 
Brokers (except grain) 
Commission merchants 
Import manufacturers' agents 

General merchandise trade 
Wholesale merchants 
Importers 
Manufacturers' agents 

Groceries and food specialties trade 
Wholesale merchants 
Exporters 
Importers 
Drop shippers 
General sales offices \ 
Manufacturers' sales branches / 
Brokers (except grain) 
Commission merchants 
Export brokers 
Import commission merchants 
Import manufacturers' agents 
Manufacturers' agents 
Selling agents ^ 
Chain store warehouses 

Lumber and building materials (other than metal) 
trade 

Wholesale merchants 
Machinery, equipment and supplies (except elec-

trical) trade 
Manufacturers' agents 

Metals and metal work trade 
Importers 

Tobacco and tobacco products (except leaf) trade 
Wholosalo merchants 
Manufacturers' agents 

Cement, Lime and Plaster 

Wholesalers proper 
Other wholesalers 

Coal and coke trade 
Importers 

Dry goods and apparel trade 
Manufacturers' agents 

Electrical trade 
Wholesale merchants 

Farm products (not elsewhere specified) t rade— 

Co-operative marketing associations 
Elevators (independent) 
Elevators (line) 

Farm supplies (except machinery and equipment) 
trade 

Wholesale merchants 
Exporters 

Forest products (except lumber) trade 

Wholesale merchants 
Exporters 

General merchandise trade 
Wholesale merchants 
Export merchants 

For foot-notes, see page 68. 

13 
13 

726 

365 
317 

27 
6 

10 
1 

36 
23 
8 
5 

44 ,775 
18,013 
2,362 

769 
158 

9 .028 
1,327 

675 
2,163 

86 
201 

3,022 
17 

7,054 

280 
280 

17 
17 
85 
85 

320 

43 
277 

19,408 

3 ,815 
15,593 

1 
1 
3 
3 
7 
7 

20 

3 
15 
1 

10 
6 
4 

18 

1 
17 

114 
59 
55 

Conserves alimentaires—Fin 

Commerce de v^tement et lingerie. 
Marchands importateurs. 

Commerce des produits de la ferme (non sp^cifi^s 
ailleurs). 

Exportateurs. 
Commerce des articles pour la ferme (&. I'exclusion 

des machines agricoles et outillage). 
Marchands de gros. 

Commerce des aenr6es alimentaires (non sp^ci- • 
fi^es ailleurs). 

Marchands de gros. 
Exportateurs. 
Marchands importateurs. 
Courtiers (grams non inclus). 
Marchands h commission. 
Agents importateurs de manufacturiers. 

Commerce ae marchandise g6n6rale. 
Marchands de gros. 
Marchands importateurs. 
Agents de manufacturiers. 

Commerce des ^piceries et sp6cialit6s alimentaires. 
Marchands de gros. 
Exportateurs. 
Marchands importateurs. 
Exp^diteurs k vue. 
/Bureaux g6n6raux de ventes. 
^uccursales de ventea de manufacturiers. 
Courtiers (grains non inclus). 
Marchands & commission. 
Courtiers en exportation. 
Importateurs b, commission. 
Agents importateurs de manufacturiers. 
Agents de manufacturiers. 
Agents vendeurs. 
Entrep6ts de magasins en chalne. 

Commerce de bois et mat6riaux de construction 
(autres qu'en m6tal). 

Marchands de gros. 
Commerce des machines, 6quipoment et fournitures 

(sauf 61ectriques). 
Agents de manufacturiers. 

Commerce des m6taux et ouvrages en m6tal. 
Marchands importateurs. 

Commerce des tabacs et produits du tabac I'ex-
clusion du tabac en feuilles). 

Marchands de gros. 
Agents de manufacturiers. 

Ciment, ehaux et pl&tre. 

Maisons de ^ o s . 
Autres ^tablissements de gros. 

Commerce de charbon et coke. 
Marchands importateurs. 

Commerce de v^tement et lingerie. 
Agents de manufacturiers. 

Commerce des appareils et outillage felectriques. 
Marchands de gros. 

Commerce des produits de la ferme (non spfecififis 
ailleurs). 

Cooperatives de vendeurs. 
E16vateurs ind6pendants. 
Ligne d'616vateur. 

Commerce des articles pour la ferme TexclusioD 
des machines agricoles et outillage). 

Marchands de gros. 
Exportateurs. 

Commerce des produits forestiers (k I'exclusion du 
bois d'oeuvre). 

Marchands de gros. 
Exportateurs. 

• Commerce de marchandise g6n6rale. • ' 
Marchands de gros. 
Marchands exportateurs. 
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Tableau 18.—CANADA—Ventes de marchandlses, par genres de commerce et types d'£tabUsse-
ments-Suite 

(Les ventes sont indiqu^es en milliers de dollars) 

Commodity, by Kind ot Business 
and Type of Establishment 

Sales 
reported 0) 

Ventes 
d^clarto (1) 

Marchandises, par genre de commerce 
et type d'6tablisaement 

Cement, IJme and Plaster—Con. 

Groceries and food specialties trade 
Wholesale merchants 

Hardware trade 
Wholesale merchants 

Lumber and building materials (other than metal) 
trade 

Wholesale merchants 
Importers _ 
Supply and machinery distributors 
General sales offices 
Manufacturers' sales branches 
Manufacturers' agents 
Selling agents 

Machinery, equipment and supplies {except elec-
trical trade). 

Wholesale merchants 
Supply and machinery distributors •... 

Metals and metal work trade 
Wholesale merchants 
Import manufacturers' agents 

Chemicals, Industrial and Heavy 

Wholeealers proper 
Other wholesalers 

Automotive trade 
Wholesale merchants 

Chemicals, drugs and allied products trade... 

Wholesale merchants 
Importers 
Drop shippers 
General sales offices 
Manufacturers' sales branches 
Brokers (eieept ^a in) 
Import commission merchants 
Import manufacturers' agents 
Import selling agents 
Manufacturers' agents 
Selling agents 

Farm supplies (except machinery and equipment; 
trade 

Manufacturers' sales branches 
Food products (not elsewhere specified) t rade . . . 

Wholesale merchants 
Forest products (except lumber) trade .'. 

Manufacturers* sales branches 
General merchandise trade 

Wholesale merchants 
Export merchants 
Import manufacturers' agents 

Groceries and food specialties trade 
Wholesale merchants 
Drop shipper^ 
Manufacturers' sales branches 
Brokers (except ?rain) 

• Import commission merchants. 
Manufacturers' agents 
Chain store warehouses 

Hardware trade 
Wholesale merchants 
Importers 
Manufacturers' agents 

Iron and steel scrap and other waste materials 
trade 

Wholesale merchants 
Lumber and building materials (other than metal) 

' trade 
Wholesale merchants 
Importers 
District sales offices 
Manufacturers' sales branches 
Manufacturers'agents .-.•. '.. .'. •.. 

Pour renvois, voir page 69. 
10588-10J 

77 
77 

219 
219 

13,903 
3,386 

3 
25 

324 
14,867 

182 
17 

1 8 , 0 7 2 

5,889 
12,183 

23 
23 

11,907 

1,883 
2,430 

29 
1 , 2 0 0 
3,482 

33 
100 
968 
299 

1,482 

8 
8 

39 

39 
2,630 

2,630 
72 
4 

68 
1 

858 
386 
65 
49 

140 
11 

205 
1 

18 
17 
1 
1 

10 
10 

1,412 
452 

1 
779 
177 

2 

Clment, chau i et piatre—Fin 

Commerce des ^piceries et spieialitfe alimentairea. 
Marehanda de p-os. 

Commerce de quincaillerie. 
Marchands do gros. 

Commerce de bois et matfiriaux de construction 
(autres qu'en mfetal.) 

Marchands de gros. 
Marchands importateurs. 
Distributeurs de machineries. 
Bureaux g^nSraux de ventes. 
Succursales de ventes de manufacturiers. 
Agents de manufacturiers. 
Agents vendeurs. 

Commerce des machines, 6quipement et fourmtures 
(sauf 6lectriques). 

Marchands de gros. 
Distributeurs dfe machineries. 

' Commerce des mfetaux et ouvrages eil mStal. 
Marchands de gros. 
Agents importateurs de manufacturiers. 

Prodults cblmlques, Indastrlejs et lourds. 

Maisons de ^ s . 
Autres fetablissements de gros. 

Commerce de Tautomobile. 
Marchands de gros. 

Commerce des produits chimiqucs.'pharmaceuti-
ques et connexes. 

Marchands de gros. 
Marchands importateurs. 
Expfiditeurs i vue. 
Bureaux g6n6raux de ventes. 
Succursales de ventes de manufacturiers. 

•Courtiers (grains non inclus). 
Importateurs i commission. 
Agents importateurs de manufacturiers. 
Agents de vente, importateurs. 
f Agents de manufacturiers. 
\Agents vendeurs. 

Commerce des articles pour la ferme (A I'exclusion 
des machines agricolefl et outillage). 

Succursales de ventes de manufacturiers. 
Commerce des denr^es alimentaires (non sp^fi6e9 

ailleurs). 
Marchands de gros. 

Commerce des produits forestiers (4 I'exclusion du 
bois d'oeuvre). 

Succursales de ventes de manufacturiers. 
Commerce de marchandiso g6n6rale. 

Marchands de gros. 
Marchands exportateurs. 
Agents importateurs de manufacturiers. 

Commerce des fipiceries et ep6cialit6s alimentaires. 
Marchands da gros. 
Exp^diteurs 4 vue. 
Succursales de ventes de manufacturiers. 
Courtiers (grains non inclus). 
Importateurs ^ commission. 
Agents de manufacturiers. 
Entrep6ts de magasins en ehalne. 

Commerce de quincaillerie. 
Marchands de gros. 
Marchands importateurs. 
Agents de manufacturiers. 

Commerce de mitraille de fer et d'acier et autrea 
d^chcts. 

Marchands de gros. 
Commerce de bois et mat'6riaux de construction 

(autres qu'en m^tal). 
Marchands de gros. 
Marchands importateurs. 
Bureaux de ventes de district. 
Succursales de ventes de manufacturiers. 
Agents de manufactiiriers. 
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Table IS.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
-Con. 

(Sales are shown in thousands of dollars) 

Commodity, by Kind of Business 
and Type of Establishment 

reported (>) 

Ventes 
d6clar6es (0 

Marchandises, par genre de commerce 
et type d'6tablissement 

vChemicals, Industrial and Heavy—Con. 

^lachinery, equipment and supplies (except elec-
trical) trade 

"Wholesale merchants 
Umportera 
Manufacturers' sales branches 
"Manufacturers' agents 

Metals and metal work trade 
Importers 
District sales offices 
Manufacturers' sales branches 
Import manufacturers' agents 

Tobacco and tobacco products (except leaf) trade. 

Wholesale merchants 
Cash-and-carry wholesalers 

All other trades 
Wholesale merchants 
Importers ' . . 
Manufacturers' sales branches 
Export manufacturers' agents 
Manufacturers' agents 

Chemicals, Refined and/or Belated Products 

Wholesalers proper 
Other wholesalers 

Automotive trade 
Wholesale merchants 

Chemicals, drugs and allied products trade 

Wholesale merchants 
Importers 
District sales offices 
General salos offices 
Manufacturers' sales branches 
Import commission merchants 
Import manufacturers' agents 
Manufacturers' agents 

Coal and coke trade 
Wholesale merchants 
Manufacturers' agents 

Dry goods and apparel trade 
Wholesale merchants 

Electrical trade 
Wholesale merchante 

Farm products (not elsewhere specified) trade.. .. 

Wholesale merchants 
Exporters 
City buyers of farm products 

Farm supplies (except machinery and equipment) 
trade ^ 

Wholesale merchants 
Manufacturers'sales branches 

Food products (not elsewhere specified) trade 

Wholesale merchants 
. Commission merchants 

Ci ty buyers of farm products 
Country buyers of farm products 
Co-operative marketing a^ociations. 
Co-operative sales agencies 
Packers and shippers 

General merchandise trade 
Wholesale merchants 
Import manufacturers' agents 
Import selling agents : 
Manufacturers' agents 
Chain store warehouses 

Groceries and food specialties trade 
Wholesale merchants 
Importers 
Drop shippers 
Manufacturers' sales branches 
Brokers (except grain) 

For foot-notes, see page 68. 

157 
73 
38 
28 
19 

714 
261 
47 

367 
38 
81 

73 
8 

144 
85 
10 
1 

33 
15 

1 6 , 8 4 4 

4,583 
12.261 

18 
18 

12.027 

1,591 
121 

1,590 
7,688 

1 
47 

106 
9 
5 
4 
4 
4 

39 
39 

1 
58 
29 

13 
12 
1 

178 

2 
24 
4 
9 
5 

131 
3 

753 
28 
3 

673 
39 
10 

1,958 
1,532 

8 
3 

30 
24 

Prodults chlmlijues, industrlels ct lourds—Fin 

Commerce des machines, 6quipcment ct fournitures 
(sauf 6lectriques). 

Marchands degros. 
Marchands importateurs. 
Succursales de ventes de manufacturiers. 
Agents de manufacturiers. 

Commerce des m6taux et ouvrages en m6tal. 
Marchands importateurs. 
Bureaux de ventes de district. 
Succursales de ventes de manufacturiers. 
Agents importateurs de manufacturiers. 

Commerce des tabacs et produits du tabac (h I'ex-
clusion du tabac en feuilles). 

Marchands do gros. 
Comptoirs au comptant. 

Tous autres commerces. 
Marchands de gros. 
Marchands importateurs. 
Succursales de ventes de manufacturiers. 
Agents exportateurs de manufacturiers. 
Agents de manufacturiers. 

Prodults chlmlques, rafSn^s et/ou d^rU^s. 

Maisons de gros. ; , , 
Autres 6tabTissementfl do gros. 

Commerce de I'automobile. 
Marchands de gros. 

Commerce des produits chimiques, pharmaceuti-
ques et connexes. 

Marchands de gros. 
Marchands importateurs. 
Bureaux de ventes de district. 
Bureaux g6n6raux do ventes. 
Succursales de ventes de manufacturiers. 
Importateurs h commission. 
Agents importateurs de manufacturiers. 
Agents de manufacturiers. 

Commerce de charbon et coke. 
Marchands de gros. 
Agents de manufacturiers. 

Commerce de vGtement et lingerie. 
Marchands de gros. 

Commerce des appareils ct outillage 6lectriqucs. 
Marchands de gros. 

Commerce des produits de la ferme (non spfecififes 
ailleurs). 

Marchands do gros. 
Exportateurs. 
Achetours de produits de la forme (en ville). 

Commerce des articles pour !a ferme ( i I'excluflion 
des machines agricoles et outillage). 

Marchands de gros. 
Succursales de ventes do manufacturiers. 

Commerce des denr6es alimentaires (non spfecififees 
ailleurs). 

Marchands de gros. 
Marchands h commission. 
Acheteurs de produits de la ferme (en ville). 
Acheteurs k la campagne. 
Cooperatives de vendeurs. 
Agences cooperatives de ventes. 
Emballeurs et arrimeurs. 

Commerce de marchandise g6n6rale. 
Marchands de gros. 
Agents importateurs de manufacturiers. 
Agents de vente, importateurs. 
Agents de manufacturiers. 
Entrep6ts de magasins en chalne. 

Commerce des ^piceries et spficialitfis alimentaires. 
Marchands de gros. 
Marchands importateurs. 
Exp6diteurs h vue. 
Succursales do ventes de manufacturiers. 
Courtiers (grains non inclua). 



FITABLISSEIWTENTS DE COMMERCE ET DE SERVICE, 1931 77 

Tableau 18.—CANADA—Ventes de marchandlses, par genres de commerce et types d'fitabllsse-
ments-Suite 

(Lcs ventes sont indiqu^es en milliers de dollars) 

Commodilyi by Kind of Business 
and Type of Establishment 

Sales 
reported 0) 

Ventes 
d6clar6es (0 

Marchandiscs, par genre de commerce 
et type d'fitablissement 

Chcmlcals, Refined and/or Belated Products-Con. 

Groceries and food specialties trade—Con. 

Commission merchants 
Export brokers 
Import manufacturers' agents 
Manufacturers' agents 
Chain store warehouses 

Hardware trade 
Wholesale merchants 
Manufacturers' agents 

Lumber and building materials (other than metal) 
trade 

Wholesale merchants 
General sales offices 
Manufacturers' agents 

Machinery, equipment and supplies (except elec-
trical) trade 

Wholesale merchants 
Importers 
Supply and machinery distributors 
General sales offices 
Manufacturers' sales branches 
Manufacturers' agents 

Metals and metal work trade 
, District sales offices 

Import manufacturers' agents '.. 
Manufacturers' agents 

Paper and paper products trade 
Wholesale merchants 
Importers 
Manufacturers' agents 

• Petroleum and petroleum products trade 
Wholesale merchants 
Bulk tank stations 
Manufacturers' agents 

Tobacco and tobacco products (except leaf) trade. 

Wholesale merchants 
All other trades 

Wholesale merchants 
General sales offices 
Manufacturers' sales branches 
Export manufacturers' agents 
Manufacturers' agents 

China, Glassware and Crockery 

Wholesalers proper 
Other wholesalers 

Amusement, sporting and photographic goods 
trade 

Importers 
Chemicals, drugs and allied products trade 

Wholesale merchants 
Importers 

Dry goods and apparel trade 
Wholesale merchants 
Importers 
Chain store warehouses 

Farm products (not elsewhere specified) t rade— 

Wholesale merchants 
Furniture and house furnishings trade 

Wholesale merchants 
Importers 
Manufacturers' sales branches 
Import manufacturers' agents 
Manufacturers' agents 

General merchandise trade 
Wholesale merchants 
Importers 
Manufacturers' agents 
Chain store warehouses 

Pour renvois, voir page 69. 

95 
5 
5 

17 
240 

237 
21 

2 
60 

648 
29 
43 
26 
6 

11 
67 
36 
14 

7 
54 

9 
41 

4 

515 
46 

260 
139 

62 
7 

9,m 

6 ,482 
2 ,809 

5 
5 

58 

54 
4 

54 
31 
16 

7 
5 

5 
5 , 7 9 4 
1 ,016 
3 , 8 6 0 

45 
588 
286 

1 ,135 
898 

7 
13 

216 

Prodults chlml iues, raffln^s et/ou derives—Fin 

Commerce des 6piceries et sp^ialitda alimentaires 
—Fin 
Marchands fi. commission. 
Courtiers en exportation. 
Agents importateurs de manufacturiers. 
j^gents de manufacturiers. 
Entrep6ts de magasins en chalne. 

Commerce de qiHncaillerie. 
Marchands de gros. 
Agents de manufacturiers. 

Commerce de bois et mat6riaux de construction 
(autres qu'en m6tal). 

Marchands de gros. 
Bureaux g6n6raux de ventes. 
Agents de manufacturiers. 

Commerce des machines, 6quipement et fournitures 
(sauf ^lectriques). 

Marchands de gros. 
Marchands importateurs. 
Distributeurs de machineries. 
Bureaux g6n6raux de ventes. 
Succursales de ventes de manufacturiers. 
Agents de manufacturiers. 

Commerce des mdtaux et ouvrages en m^tal. 
Bureaux de ventes de district. 
Agents importateurs de manufacturiers. 
Agents de manufacturiers. 

Commerce de papier et articles en papier. 
Marchands de gros. 
Marchands importateurs. 
Agents de manufacturiers. 

Commerce de p6trole et dSrivfis. 
Marchands do gros. 
D6p6t8 d'huiles. 
Agents de manufacturiers. 

Commerce des tabacs et produits du tabac (il I'ex-
elusion du tabac en feuilles). 

Marchands de gros. 
Tous autres commerces. 

Marchands de gros. 
Bureaux g6n6raux do ventes. 
Succursales de ventes de manufacturiers. 
Agents exportateurs de manufacturiers. 
Agents do manufacturiers. 

Porcelalne, verrerle et faience. 

Maisons de gros. 
Autres ^tablissements de gros. 

Commerce des articles do rdcr^ation, de siKjrt et 
de photo^aphic. 

Marchands importateurs. 
Commerce des produits chimiques, pharmaceuti-

ques et connexes. 
Marchands de gros. 
Marchands importateurs. 

Commerce de vfitement et lingerie. 
Marchands de gros. 
Marchands importateurs. 
Entrep6ts de magasins en chalne. 

Commerce des produits de la ferme (non Bp6cifi€s 
ailleurs). 

Marchands de gros. 
Commerce d'ameublement et accessoires. 

Marchands de gros. 
Marchands importateurs. 
Succursales de ventes de manufacturiers. 
Agents importateurs de manufacturiers. 
Agents de manufacturiers. 

Commerce de marchandise gfen^rale. 
Marchands de gros. 
Marchands importateurs. 
i^gents de manufacturiers. 
Entrep6t8 de magasins en chatoe. 
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Table 18.^CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
-Con. 

(Sales are shown in thousands of dollars) 

Commodity, by Kind of Business 
and Type o! Establishment 

reported (1) 

Ventes 
dSclar^es (') 

Marchandisos, par genre de commerce 
ct type d'itablissement 

China, Glassware and Crockery—Con. 

Groceries and food specialties trade 
Wholesale merchanta 
Brokers (except grain) 

Hardware trade 
Wholesale merchants 
Importers; 
Manufacturers' sales branches 

Lumber and building materials (other than metal) 
trade 

Wholesale merchants 
Machinery, equipment and supplies (except elec-

trical) trade 
Wholesale merchants 
Manufacturers' sales branches .' 
Manufacturers' agents 

•Metals and metal work trade • 
Wholesale merchants : 

Plumbing and heating equipment and supphes 
trade 

Wholesale merchants 
All other trades 

Importers 
Manufacturers' agents 

Cigars, Cigarettes and Tobacco (eiccpt leaf) . . . . 

Wholesalers proper. 
• Other wholesalers 

Chemicals, drugs and allied products trade.. .. 

Wholesale merchants 
Chain store warehouses 
Warehouses (distributing) 

Dry goods and apparel trade 
Manufacturers' agents 

Farm supplies (except machinery and equipment) 
trade 

Wholesale merchants 
Food products (not elsewhere specified) t rade. . . 

Wholesale merchants 
General merchandise trade 

Wholesale merchants 
Importers 
Manufacturers' agents.' 

Groceries and food specialties trade 
VVhoIesale merchants 
Importers 
Commission merchants •. 

' Manufacturers' agents 
Chain store warehouses 

Machinery, equipment and supplies (except elec-
trical) trade 

Wholesale merchants 
Paper and paper products trade 

Wholesale merchants' 
Tobacco and tobacco products (except leaf) trade. 

Wholesale merchants 
, . Importers.. .^.. . ' 

Cash-and-carry wholesalers 
Wagon distributors 
General sales offices \ 
Manufacturers' sales branches / 
Commission merchants 
Manufacturers' agents 
Chain store warehouses . ' . . . . . . . , . , . . 
Others.'.'. ; . . . 

All other trades 
Wholesale merchants ' . . . 
Importers ' . . . 

For foot-notes.^^.page 69. •, . . : 

101 
31 
70 
64 
69 

2 
3 

1 
1 

2,062 
489 

1,570 
4 
1 
1 

2 
2 
8 
1 
7 

110,353 

41,238 
69,115 

447 

254 
190 

3 
45 
45 

3 
3 

3 ,313 

3 ,313 
133 
90 

7 
36 

13,361 
12,488 

39 
457 

30 
347 

6 
23 
23 

92,953 

24,846 
14 
30 
60 

59,803 
,, M 

8,100 
.103 

.67 

' 6 1 

Porcelalne, vcrrerle et faience—Fin 

Commerce des 6piceries et sp6cialit6s alimentair^. 
Marchands de gros. 
Courtiers (grains non inclus). 

Commerce de quincaillerie. 
Marchands de gros. 
Marchands importateurs. 
Succursales de ventes do manufacturiera. 

Commerco de bois ct matfiriaux do construction 
(autres qu'en m6tal). 

Marchands do gros. 
Commerce dcs machines, 6quipement et fournitures 

(sauf fclectriques). 
Marchands de gros. 
Succursales de ventes de manufacturiers. 
Agents de manufacturiers. 

Commerce des mfitaux et ouvrages en m6tal. 
Marchands de gros. 

Commerce d'fiquipement et fournitures de plom-
berie et chauffage. 

Marchands de gros. 
Tons autres commerces. 

Marchands importateurs. 
Agents de manufacturiers. 

CIgares, cigarcttes ct tabacs (ejceptC tahac en feull-
les). 

Maisons de gros. 
Autres ^tablissements de gros. 

Commerce des produits chimiques, pharmaceuti-
ques et connexes. 

Marchands de gros. _ 
Entrop6ts de magasins en chalne. 
Entrep6ts. 

Commerce de v6tement et lingerie. 
Agents de manufacturiers. 

Commerce des articles pour la forme (4 I'exclusion 
des machines agricoles et outillage). 

Marchands de gros. 
Commerce des denrSes alimentaires (non sp6cifi4es 

ailleurs). 
Marchands de gros. 

Commerce de marchandise E6n6rale. 
Marchands de gros. 
Marchands importateurs. 
Agents de manufacturiers. 

Commerce des 6piceries et sp6ciaHt6s alimentaires; 
Marchands de gros. 
Marchands importateurs. 
Marchands ^ commission. 
Agents de manufacturiers. 
Entrep6ts de magasins en chatne. 

Commerce des machines, fequipoment et fournitures 
(sauf 61ectriqucs). 

Marchands de gros. 
Commerce de papier et articles en papier. 

Marchands de gros. 
Commerce des tabacs et produits du tabac (il.l'ex-

clusion du tabac en fcuilles). ; 
Marchands de gros. 
Marchands importateurs. 
Comptoirs au comptant. 
Distributeurs ambulants. 
/Bureaux gfen^raux de ventes. ,• | 
\ Succursales de ventes de manufacturiers. 
Marchands k commission. 

iAgents de manufacturiers. 
Entrep6ts de magaains en chatne. '.' " ' 
LUtres. :,'.•. 

Tous autres comirierces. 
Marchands de gros. 
Marchands importateurs. 
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Tableau 18.—CANADA—Ventes de marchandises, par genres de commerce et types d'6tablisse-
ments-Suite 

(Les ventes sont indiqufees en miHiers de dollars) 

Commodity, by Kind of Business 
and Type of Establishment 

Sales 
reported (') 

Ventes 
d^clar^es (') 

Marchandises, par genre de commerce 
et type d'^tablissement ^ 

Clothing and Furnishings, Men's and Boys'.. . 

Wholesalers proper •• 
Other wholesalers 

Amusement, sporting and photographic goods 
trade 

Wholesale merchants 
• Automotive trade 

Wholesale merchants •... 
Chemicals, drugs and allied prodiicts trade 

General sales offices 
Manufacturers' sales branches...'. — 

Dry goods and apparel trade.'. 
Wholesale merchants 
Importers 
Cash-and-carry wholesalers 

, General sales offices •....' 1 
Manufacturers' sales branches / 
Commission merchants 
Import commission merchants — . . . . 
Import manufacturers' agents ." 
Manufacturers' agents 
Selling agents 
Chain store warehouses 
Warehouses (distributing) 

Farm products (not elsewhere specified) trade... . 

Wholesale merchants 
Co-operative marketing associations 

Forest products (except lumber) trade 

Manufacturers' agents..... : 
Furniture and house furnishings trade 

Wholesale merchants 
Importers 

General merchandise trade 
Wholesale merchants 
Manufacturers' ageiits 
Chain store warehouses 

Jewellery and optical goods trade 
Wholesale merchants 

Leather and leather goods (except gloves and 
shoes) trade ' 

Wholesale merchants 
Manufacturers' sales branches 

Machinery, equipment and supplies (except elec-
trical) trade 

Wholesale merchants 
Tobacco and tobacco products (except loaf) trade. 

Wholesale merchants 
All other trades 

Importers 
. Manufacturers' sales branches 

Clothing, Women's and Children's 

Wholesalers proper. ' 
Other wholesalers — 

Amusement, sporting and photographic goods 
trade 

Importers • -
Chemicals, drugs and allied products trade... . 

Importers — 
Dry goods and apparel trade 

Wholesale merchants 
. Importers.; 

Cash-and-carry wholesaler's— ^. 
General sales offices • • • I 
Manufacturers' sales branches.'.'.."...' / 

Pour renvois, voir page 69. 

! 

85,250 

13,661 
11,589 

7 
2 
2 

31 

25 
6 

24.454 
11.455 
1,887 

. I 
3,207 

372 
' 308 

596 
6,535 

70 
14 
9 

13 

11 
2 
5 

5 
19 
8 

11 
210 

11 
9 

191 
2 
2 

415 
261 
154 

2 
. 2 

1 

26 ,774 

11,502 
15,272 

1 
: 1 

17 

' 17 
26,044 

8 ,818 
2,643 

1 
4,690 

VStement et lingerie, hommes ef gartons. 

Maisons de gros. 
Autres fitablissemcnts de gros. 

Commerce des articles de rficr&ition, do sport et 
de photographic. 

Marchands de gros. 
Commerce de I'automobile. 

Marchands de gros. 
Commerce des produits chimique's, pharmaceutic 

ques et connexes. 
Bureaux ginSraux do ventes. • 
Succursales de ventes de manufacturiers. 

Commerce do vdtement et lingerie.-
Miirchands de gros. 
Marchands importateurs. 
Comptoirs au comptant. , 
fBureaux g6n6raux de ventes. 
ISuccursales do ventcs do manufacturiers.- . 
Marchands il commission. 
Importateurs ^ commission. t 
Agents importateurs de manufacturiers. , • • 
Agents de manufacturiers. 
Agents vendeurs. 
Entrep6ts do magasins en chalne. , - -
Entrepbts. 

Commerce des produits de la ferme (non spfecifiSs-
ailleurs). 
Marchands de gros. 
Coop6ratives de vendeurs. 

Commerce des produits forestiers (4_rexclusi6'n du 
bois d'oeuvre). 

. Agents de manufacturiers. 
Commerce d'ameublemeht et accessoires. 

Marchands de gros. . 
Marchands importateurs. i 

Commerce de marchandise gSn^rale. 
Marchands de gros. 
Agents de manufacturiers. , f ( 
Entrep6ts do magasins en ehalne. _ j 

Commerce de bijouterie et articles d'optique.. 
M a r c h a n d s d e CTOS. - • ' ] 

Commerce de cuir et articles en cuir ( i I'exclusion 
des gants et des chaussures). .. / 

Marchands do gros. - . l-.'-'. ... . / 
Succursales de ventes de manufa'cturicrs.. . _ 

Commerce des machines, fiquipement'etfournitures 
(sauf 61ectriques). ' r 

Marchands de gros. 
Commerce des tabaes et produits du tabac (4 I'ex-

clusion du tabac en feuilles). 
Marchands de gros. - . 

Tous autres commerces. 
Marchands importateurs. - . 
Succursales de ventes de manufacturiers. 

vetement, femmes et enfants. 

Maisons de gros. ' 
Autres 6tablissements de cros. 

Commerce des articles de.rficr^ation, de sport et 
de photographic. 

Marchands importateurs. . • . 
Commerce des produits chimiques, pharmaceutl-

ques et connexes. 
Marchands importateurs. . _ 

Commerce do v6tement et lingerie. ; 
Marchands do gros. 
Marchands importateurs. 
Comptoirs au comptant. 
/Bureaux g6n6raui de ventes. 
ISuccursa'.es'de ventes do manufacturiers. . . . . 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
-Con. 

(Sales are shown in thousands of dollars) 

Commodity, by Kind of Business 
and Type of Establishment 

Sales 
repoTted(i) 

Ventes 
ci6clar6es (») 

Marchandises, par genre de commerce 
et type d'6tablissement 

Clothiag, Women*s and Cbildren*s—Con. 

Dry goods and apparel trade—Con. 
Commission merchants 
Import commission merchants 
Import manufacturers' agents 
Manufacturers' agents 
Selling agents 
Chain store warehouses 

Forest products (except lumber) trade 

Manufacturers' agents.. 
Furniture and house furnishings trade 

Wholesale merchants 
Importers 
Manufacturers' agents 

General merchandise trade 
Wholesale merchants 
Importers 
Chain store warehouses 

Leather and leather goods (except gloves and 
shoes) trade 

Manufacturers' agents 
All other trades 

Manufacturers' sales branches 

Coal and Coke.. 

Wholesalers proper. 
Other wholesalers.. 

Coal and coke trade 
Wholesale merchants 
Importers 
Drop shippers 
District sales offlccs 
General sales offices 
Export brokers 
Import manufacturers' agents 
Import selling agents 
Manufacturers' agents 
Commission merchants 
Selling agents 

Farm products (not elsewhere specified) trade... 

Wholesale merchants 
Assemblers of farm products 
Co-operative marketing associations 
Co-operative sales agencies 
Elevators (independent) 
Elevators (line) 

Farm supplies (except machinery and equipment) 
trade 

Wholesale merchants 
Exporters 
Country buyers of farm products 

Food products (not elsewhere specified) t rade . . . . 

Exporters 
Country buyers of farm products 
Co-operative marketing associations 

Forest products (except lumber) trade 

Wholesale merchants 
General merchandise trade : , . 

Wholesale merchants 
Drop shippers 
Export merchants 

Groceries and food specialties trade 
Wholesale merchants 
Manufacturers' sales branches 

Hardware trade 
Wholesale merchants 

Iron and steel scrap and other waste materials 
t r a d e . 

Wholesale merchants 

751 
5S4 
376 

i,022 
93 

117 
10 

10 
28 

653 
1 
1 

651 

15 
15 
5 
5 

69,874 
49.909 
19,965 

66.108 
16,207 
31,394 

935 

12,735 

2.355 
2 .482 

768 

33 
75 
36 

170 
53 

401 

43 
16 
9 

19 
43 

41 
1 
1 

341 
253 

50 
38 

133 
108 
26 

102 
102 

V^tenient, femmes et enfants—Fin 

Commerce de vfiteraent et lingerie— 
Marchands h commission. 
Importateurs {i commission. 
Agents importateurs de manufacturiers. 
Agents de manufacturiers. 
Agents vendeurs. 
Entrepdts de magasins en chafne. 

Commerce des produits forestiers (t\ I'exclusion du 
bois d'oeuvre). 

Agents de manufacturiers. 
Commerce d'ameublement et accessoires. 

Marchands de gros. 
Marchands importateurs. 
Agents de manufacturiers. 

Commerce de marchandise g6n6raIo. 
Marchands de gros. 
Marchands importateurs. 
Entrepots de magasins en chatne. 

Commerce da cuir et articles en cuir ( i I'exclusion 
des gants et des chaussures). 

Agents de manufacturiers. 
Tous autres commerces. 

Succursales de ventes de manufacturiers. 

Charbon et coke. 

Maisons de gros. 
Autres 6tablissement8 de gros. 

Commerce de charbon et coke. 
Marchands de gros. 
Jlarchands importateurs. 
Exp6diteurs h vue. 
Bureaux de ventes de district. 
Bureaux g6n6raux de ventes. 
Courtiers en exportation. 
Agents importateurs de manufacturiers. 
Agents de vente, importateurs. 
Agents de manufacturiers. 
riarchands ^ commission. 

Agents vendeurs. 
Commerce des produits de la ferme (non sp6cifi6s 

ailleurs). 
Marchands de gros. 
Acheteurs de produits de la ferme. 
Coop6rativca de vendeurs. 
Agences cooperatives de ventes. 
ElSvateurs ind6pendants. 
Ligne d'616vateur. 

Commerce des articles pour la ferme (A I'exclusioa 
des machines agricoles et outillage). 

Marchands de gros. 
Exportateurs. 
Acheteurs k la campagpe. 

Commerce des denrSes alimentaires (non sp6cifi6es-
ailleurs). 

Exportateurs. 
Acheteurs k la campagne. 
Cooperatives de vendeurs. 

Commerce des produits forestiers (^ I'exclusion du. 
bois d'oeuvre). 

Marchands de gros. 
Commerce de marchandise g6n6rale. 

Marchands de gros. 
Exp^diteurs k vue. 
Marchands exportateurs. 

Commerce des 6piceries et 8p6cialit6s alimentaires.. 
Marchands de gros. 
Succursales de ventes do manufacturiers. 

Commerce de quincaillerie. 
Marchands de ^ o s . 

Commerce de mitraille de fer et d'acier et autres^ 
d^chets. 

Marchands de gros. 

For foot-notes, see page 68. 
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Tableau 18.—CANADA—Yentes de marchatidises, par genres de commerce et types d*4tablisse-
ments-Suite 

(Lcs ven tes sont indiqu^es eh mil l iers do dol lars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

Coal and Coke—Con. 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
C o m m i s s i o n m e r c h a n t s 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
M e t a l s a n d m e t a l w o r k t r a d e 

M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

A l l o t h e r t r a d e s 
C o m m i s s i o n m e r c h a n t s 

Confectionery and Soft Drinks 

W h o l e s a l e r s p r o p e r 

O t h e r w h o l e s a l e r s 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t s t r a d e 

W h o l e s a l e m e r c h a n t s 

M a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

D r y g o o d s a n d a p p a r e l t r a d e 
W h o l e s a l e m e r c h a n t s 

F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a i l o r d e r w h o l e s a l e r s 
W a g o n d i s t r i b u t o r s 
G e n e r a l s a l e s o f f i c e s \ 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s / 
B r o k e r s ( e x c e p t g r a i n ) 
C o m m i s s i o n m e r c h a n t s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s a g e n t s 
S e l l i n g a g e n t s 
C i t y b u y e r s o f f a r m p r o d u c t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C h a i n s t o r e w a r e h o u s e s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s ; . 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
B r o k e r s f e x c e p t g r a i n ) 
C o m m i s s i o n m e r c h a n t s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 

P a p e r a n d p a p e r p r o d u c t s t r a d e 
W h o l e s a l e m e r c h a n t s 

T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
C a s h - a n d - c a r r y w h o l e s a l e r s 
W a g o n d i s t r i b u t o r s 
C o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

A l l o t h e r t r a d e s 
I m p o r t e r s 

Pour renvois, voir page 69. 

S a l e s 
r e p o r t e d ( ' ) 

V e n t s s 
d 6 c l a r 6 e s (>) 

7 4 4 
7 1 9 

2 5 

2 7 
2 7 

1 . 5 4 4 
1 , 5 3 2 

12 
5 
5 

3 0 , 9 8 9 

1 5 , 6 9 4 
1 5 . 2 9 5 

210 

81 
4 8 
2 3 
5 7 

1 
1 8 . 4 7 1 

6 . 2 9 9 
2 3 8 

7 

2 5 9 

9 , 1 3 2 

211 
5 0 
1 4 
6 

6 5 2 
1 5 

1 0 4 
1 4 

1 . 4 5 0 
18 

4 0 2 
86 
5 

7 2 
2 3 9 

6,811 
3 . 2 6 8 

3 9 9 
9 7 

1.216 
7 1 
8 
5 

9 5 
168 

1 , 4 8 3 
12 
12 

3 
3 

5 , 0 4 3 

4 , 9 2 4 
2 

60 
1 3 
12 
3 2 
3 7 
3 7 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m e n t 

Cbarbon et coke- Fin 

C o m m e r c e d e b o i s e t m a t 6 r i a u x d e c o n s t r u c t i o n 
( a u t r e s q u ' e n m 6 t a l ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s h c o m m i s s i o n . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f o u r n i t u r e s 
( s a u f d l e c t r i q u o s ) . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s m ^ t a u x e t o u v r a g e s e n m 4 t a l . 

S u c c u r a a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m n n u f a c t u r i c r s . 

T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s d. c o m m i s s i o n . 

Conflserle et liqueurs douces. 

M a i s o n s d e ^ o s . 
A u t r e s 6 t a b l i s s e m o n t s d e g r o s . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t c o n n e x e s . 

M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p 5 t s d e m a g a s i n s e n c h a l n e . 
E n t r e p 6 t s . 

C o m m e r c e d e v 6 t e m e n t e t l i n g e r i e . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e s d e n r 6 e s a l i m c n t a i r e s ( n o n 8 p 6 c i f i 6 o s 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
C o m p t o i r s p o s t a u x . 
D i s t r i b u t e u r s a m b u l a n t s . 

JB u r e a u x g f e n f e r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
' o u r t i e r s ( g r a i n s n o n i n c l u s ) . 

M a r c h a n d s h c o m m i s s i o n , 
I m p o r t a t e u r s d c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
A g e n t s v e n d e u r s . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e ( e n v i l l e ) . 
A c h e t e u r s t l a c a m p a g n e . 
E n t r e p 6 t s d e m a g a s i n s e n c h a l n e . 
E n t r e p 6 t s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n 6 r a l e . 
M a r c h a n d s d e g r o a . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p 6 t s d e m a g a s i n s e n c h a l n e . 

C o m m e r c e d e s 6 p i c e r i e s e t 8 p 6 c i a l i t 6 s a l i m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
M a r c h a n < i 8 i m p o r t a t e u r s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r a a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
M a r c h a n d s h. c o m m i s s i o n . 
I m p o r t a t e u r s ^ c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p o t s d e m a g a s i n s e n c h a t n e . 

C o m m e r c e d e q u i n c a i l l e r i e . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e p a p i e r e t a r t i c l e s e n p a p i e r . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e s t a b a c s e t p r o d u i t s d u t A b a c ' ( & I ' o x -
c l u s i o n d u t a b a c e n f e u i l l c s ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
C o m p t o i r s a u c o m p t a n t . 
D i s t r i b u t e u r s a m b u l a n t s . 
M a r c h a n d s k c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i e r s . 

T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s i m p o r t a t e u r s . 
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Table 18.---CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
- C o n . . 

(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p o o f E s t a b l i s h m e n t 

. S a l e s 
r e p o r t e d C ) 

V e n t e s 
d 6 c l a r 6 e s ( 0 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
c t t y p e d ' 6 t a b l i s s e m e n t 

Dairy Products and Eggs 

W h o l e s a l e r s p r o p e r 
O t h e r w h o l e s a l e r s 

D r y g o o d s a n d a p p a r e l t r a d e •. 
I m p o r t e r s 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s • 
R e s i d e n t b u y e r s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

C o - o p e r a t i v e s a l e s a g e n c i e s 
F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

. . W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
I m p o r t e r s 
G e n e r a l s a l e s o f f i c e s I 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s / 
B r o k e r s ( e x c e p t g r a i n ) 
C o m m i s s i o n m e r c h a n t s 
E x p o r t c o m m i s s i o n h o u s e s 
•Import manufacturers' agents 
M a n u f a c t u r e r s ' a g e n t s ! 
S e l l i n g a g e n t s 
A s s e m b l e r s o f f a r m p r o d u c t s 
C i t y b u y e r s o f f a r m p r o d u c t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s . . . . 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 
M i l k s t a t i o n s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e . . . 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
B r o k e r s ( e x c e p t g r a i n ) 
C o m m i s s i o n m e r c h a n t s 
E x p o r t b r o k e r s . 
I m p o r t c o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s 

P a p e r a n d p a p e r p r o d u c t s , t r a d e 
W a r e h o u s e s ( d i s t r i b u t i n g ) . . 

. . T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e . 

W h o l e s a l e m e r c h a n t s — 
M a n u f a c t u r e r s ' a g e n t s 

Drugs and Drug Sundries 
W h o l e s a l e r s p r o p e r 
O t h e r w h o l e s a l e r s . ; . . . . 

A u t o m o t i v e t r a d e 
W h o l e s a l e m e r c h a n t s , 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t s t r a d e . . 

W h o l e s a l e m e r c h a n t s ^ . . 
I m p o r t e r s 
D i s t r i c t s a l e s o f f i c e s . 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s . 
C o m m i s s i o n m e r c h a n t s . . . . . 
I m p o r t c o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
S e l l i n g a g e n t s I " 
C h a i n s t o r e w a r e h o u s e s 
W a r e h o u s e s ( d i s t r i b u t i n g ) . . . . 

% 
114,515 

6 1 , 1 9 6 
6 3 , 3 1 9 

1 3 
1 3 

2 , 4 7 1 

1 , 9 0 0 
3 
9 

5 5 0 
2 

2 
9 2 , 0 2 0 

3 9 , 6 0 8 
1 4 , 1 4 9 

4 

1 2 , 8 4 5 

9 , 9 1 0 

• 4 8 4 

1 5 
3 5 

1 1 7 
3 9 0 

1 , 1 5 9 
1 , 0 3 4 
3 , 6 1 9 
8 , 6 5 1 

3 9 
3 1 
8 

1 9 , 8 1 7 
7 , 2 3 4 

1 1 5 
1 7 1 
2 0 5 

7 3 
8 

3 6 3 
1 1 , 6 4 8 

16 
16 

1 3 8 

3 3 
1 0 5 

2 5 , 7 2 7 

1 7 , 9 6 1 
7 , 7 6 7 

1 6 3 
21 

1 3 5 
7 

2 4 , 2 7 1 

1 5 , 7 8 1 
1 , 1 3 0 

1 5 6 

1 8 , 4 8 2 

601 
5 9 8 

1 , 0 4 8 
5 2 5 

2 , 4 1 5 
1 6 9 

Produits laltlers et ceiifs. 

M a i s o n s d e g r o s . 
A u t r e s ^ t a b l i s s e m e n t s d e g r o s . • 

C o m m e r c e d e v S t e m e n t c t l i n g e r i e . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p 4 c i f i 6 s 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
A c h e t e u r s r ^ s i d a n t s . 
A c h e t e u r s & l a c a m p a g n e . 
C o o p f i r a t i v e s d e v e n d e u r s . 
A g e n e e s c o o p e r a t i v e s d e v e n t e s . 

C o m m e r c e d e s a r t i c l e s p o u r l a f e r m e ( d I ' e x c l u s i o n 
d e s m a c h i n e s a ^ i c o l e s e t o u t i l l a g e ) . 

A g e n e e s c o o p 6 r a t i v e a d e v e n t e s . 
C o m m e r c e d e s d e n r ^ s a l i m e n t a i r e s ( n o n s p 6 c i f i 6 s 8 

a i l l e u r s ) . 
M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
( B u r e a u x g 6 n 6 r a u x d o v e n t e s . 
^ u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i c r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
( M a r c h a n d s H c o m m i s s i o n . 
\ E x p o r t a t e u r a ii, e o r i i m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i c r s . 
A g e n t s d e m a n u f a c t u r i c r s . 
A g e n t s v e n d e u r s . 

A c h e t e u r s d o p r o d u i t s d e l a f e r m e . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e ( e n v i l l e ) . 
A c h e t e u r s h l a c a m p a g n e . 
C o o p e r a t i v e s d e v e n d e u r s . 
( A g e n e e s c o o p e r a t i v e s d e v e n t e s . 
\ D e p 5 t s d e l a i t . 

C o m m e r c e d e m a r c h a n d i s e g e n f e r a l e . 
M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i c r s . 

C o m m e r c e d e s e p i c e r i e s e t s p S c i a l i t f e a l i m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
M a r c h a n d s 4 c o m m i s s i o n . 
C o u r t i e r s e n e x p o r t a t i 9 n . 
I m p o r t a t e u r s i i c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i c r s . 
E n t r c p f i t s d e m a g a s i n s e n c h a l n e . 

C o m m e r c e d e p a p i e r c t a r t i c l e s o n p a p i e r . 
E n t r e p o t s . 

C o m m e r c e d e s t a b a e s c t p r o d u i t s d u tabac ( a 1 o x -
e l u s i o n d u tabac e n f c u i i l e s ) . 

M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i c r s . 

Drogues et fournitures pharmaceutlques. 
M a i s o n s d e g r o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e T a u t o r r i b b i f e . 
M a r c h a n d s d e g r o s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i c r s . 
E n t r e p f l t s . 

C o m m e r c e d e s " p r o d u i t s c h i m i q u e s , p h a r m a c e u t l -
q u e s e t c o n n c x e s . 

M a r c h a n d s d o g r o s . 
M a r c h a n d s i m p o r t a t e u r s . . • • 
l i u r e a u x d e v e n t e s ' d e d i s t r i c t . 

B u r e a u x g e n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i c r s . 
M a r c h a n d s t i c o m m i s s i o n . 
I m p o i - t a t e u r s A c o m m i s s i o n . 

Agents i n i p o r t a ^ u r s d e m a n u f a c t u r i c r s . 
A g e n t s d e r n a n u f a c t u r i c r s . 
A g e n t s v e r i d e u i - s . 
E n t r e p 6 t 8 d e m a g a s i n s e n c h a l n e . 
E n t r e p 5 t s . 

For foot-notes, see page 69. 
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Tableau 18 .—CANADA—Ventes de marchandises , par genres de commerce e t t y p e s d'f itabllsse-
m e n t s - S u i t e 

(Les ventes sont indiqu6es en milliers de dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s . 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( 0 

V e n t e s 
d 6 c l a r 6 e s > ( 0 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m e n t 

Drugs and Drug Sundries—Con. 

D r y g o o d s a n d a p p a r e l t r a d e 
W h o l e s a l e m e r c h a n t s 
C o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

F u r n i t u r e a n d h o u s e f u r n i s h i n g s t r a d e . 
I m p o r t e r s . " 

G e n e r a l m e r c h a n d i s e t r a d e . ' . 
W h o l e s a l e m e r c h a n t s 
I m p o r t s e l l i n g a g e n t s • 
M a n u f a c t u r e r s ' a g e n t s . 
C h a i n s t o r e w a r e h o u s e s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
I m p o r t c o m m i s s i o n m e r c h a n t s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

W h o l e s a l e m e r c h a n t s . 
M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -

t r i c a l ) t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
I m p o r t c o m m i s s i o n m e r c h a n t s 

M e t a l s a n d m e t a l w o r k t r a d e 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

P a p e r a n d p a p e r p r o d u c t s t r a d e 
W h o l e s a l e m e r c h a n t s 

. T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e , 

W h o l e s a l e m e r c h a n t s 
A l l o t h e r t r a d e s . 

I m p o r t e r s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s . , 
M a n u f a c t u r e r s ' a g e n t s 

Dry Goods, not elsewhere classified. 

W h o l e s a l e r s p r o p e r 
O t h e r w h o l e s a l e r s 

D r y g o o d s a n d a p p a r e l t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
C o m m i s s i o n m e r c h a n t s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
I m p o r t " m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s 
O t h e r s 

F u r n i t u r e a n d h o u s e f u r n i s h i n g s t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e , m e r c h ^ t s ^ ' . 
I m p o r t e r s — V . . ! 
C h a i n s t o r e w a r e h o u s e s . 

L e a t h e r a n d l e a t h e r g o o d s ( e x c e p t g l o v e s a n d 
s h o e s ) t r a d e . . . " 

W h o l e s a l e m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s . . . 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e C ' 
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s ^ • 
A l l o t h e r t r a d e s 

W h o l e s a l e m e r c h a n t s ' . . . ' . . . 
I m p o r t e r s . . •. 1 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s . 1 
M a n u f a c t u r e r s ' a g e n t s j 

Pour renvois, voir page 69. 

16 
5 
5 
6 
3 
3 

2 7 8 
1 5 7 

3 
6 4 
5 4 

4 8 2 
4 3 2 

3 1 
20 
6 
4 
2 

2 
2 

1 9 7 
18 

1 7 8 
1 

101 
• 101 

1 7 4 

1 7 4 
28 
1 7 

3 
2 
7 

6 , 8 5 5 

3 , 4 3 9 
3 . 4 1 6 

5 , 2 5 9 
1 , 7 4 1 
1 , 3 9 2 

3 6 3 
3 9 4 

5 4 
2 6 

2 2 3 
1 , 0 5 8 

1 

\ 8 
9 2 
3 5 
5 7 

1 7 0 
10 
3 4 

126 

16 
1 3 

3 

4 7 
4 7 

1 , 2 7 1 
' 2 8 

8 4 
4 7 

1 , 1 1 3 

Drogues et fournitures pharmaceutlques-Fin 

C o m m e r c e d e v 6 t e m e n t e t l i n g e r i e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s & c o m m i s s i o n . , • 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

. C o m m e r c e d ' a m e u b l e m e n t e t a c c e s s o i r e s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n 6 r a l e . 
M a r c h a n d s d e g r o s . 
A g e n t s d e v e h t e , i m p o r t a t e u r s . 
jA g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p d t s d e m a g a s i n s e n c h a t n e . 

• C o m m e r c e d e s 6 p i c e r i e s e t s p 6 c i a l i t 6 s a l i m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
I m p o r t a t e u r s i c o m m i s s i o n . 

. C o m m e r c e d e q u i n c a i l l e r i e . 
M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 

• C o m m e r c e d e b o i s e t m a t 6 r i a u x d e c o n s t r u c t i o n 
( a u t r e s q u ' e n m 6 t a l ) . 
M a r c h a n d s ' d e g r o s . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f o u r n i t u r e s 
( s a u f 6 l e c t r i q u e s ) . 

M a r c h a n d s d c g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
I m p o r t a t e u r s h c o m m i s s i o n . 

C o m m e r c e d e s m 6 t a u x e t o u v r a g e s e n m 6 t a l . . 

A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
C o m m e r c e d e p a p i e r e t a r t i c l e s e n p a p i e r . 

M a r c h a n d s a o g r o s . 
C o m m e r c e d e s t a b a c s e t p r o d u i t s d u t a b a c ( i I ' e x -

c l u s i o n d u t a b a c e n f e u i l l e s ) . 
M a r c h a n d s d e g r o s . 

T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s i m p o r t a t e u r s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 

' A g e n t s d e m a n u f a c t u r i e r s . 

iMarchandises sdcbes, non classlflees allleurs. 

M a i s o n s d e g r o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e v 6 t e m e n t e t l i n g e r i e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
M a r c h a n d s i c o m m i s s i o n . 

= I m p o r t a t e u r s c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p 6 t s d e m a g a s i n s e n c h a t n e . 
A u t r e s . 

• C o m m e r c e d ' a m e u b l e m e n t e t a c c e s s o i r e s . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n 6 r a l e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
E n t r e p 6 t 8 d e m a g a s i n s e n c h a l n e . • 

C o m m e r c e d e c u i r e t a r t i c l e s e n c u i r (fii I ' e x c l u s i o n 
d e s g a n t s e t d e s c h a u s s u r e s ) . . • • 

" M a r c h a n d s d e g r o s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p c m e n t e t f o u r n i t u r e s 
( s a u f 6 1 e c t r i q u e s ) . 

M a r c h a n d s d e g r o s . 
T o i l s a u t r e s c o m m e r c e s . ' 

M a j c h a n d a d e g r o s . ' - • 
M a r c h a n d s i m p o r t a t e u r s . 
S u c c u r s a l e s d e v e n t e s d o m a n u f a c t u r i e r s . 
f A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . ^ • , 
\ A g e h t s d e m i a r i i i f a c t i i r i e r a i • / 
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Table 18—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
-Con . 

(Sales a re shown in thousands of dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e 3 
r e p o r t e d ( • ) 

V e n t e s 
d 6 c l a r 6 e s (») 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c c 
e t t y p e d ' ^ t a b l i s s e m e n t 

Electrical Appliances, ik|ulpment and Supplies... 

W h o l e s a l e r s p r o p e r 
O t h e r w h o l e s a l e r s 

A m u s e m e n t , s p o r t i n g a n d p h o t o g r a p h i c g o o d s 
t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' a g e n t s . . 

A u t o m o t i v e t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t s t r a d e 

G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s ^ . 

D r y g o o d s a n d a p p a r e l t r a d e 
C h a i n s t o r e w a r e h o u s e s 

E l e c t r i c a l t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a i l o r d e r w h o l e s a l e r s 
D i s t r i c t s a l e s o f f i c e s \ 
G e n e r a l s a l e s o f f i c e s / 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
C o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

F u r n i t u r e a n d h o u s e f u r n i s h i n g s t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

L e a t h e r a n d l e a t h e r g o o d s ( e x c e p t g l o v e s a n d 
s h o e s ) t r a d e 

W h o l e s a l e m e r c h a n t s 
L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 

t r a d e 
W h o l e s a l e m e r c h a n t s 
C o m m i s s i o n m e r c h a n t s 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s . . . ^̂  
E x p o r t s e l l i n g a g e n t s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

M e t a l s a n d m e t a l w o r k t r a d e 
I m p o r t e r s 

• P a p e r a n d p a p e r p r o d u c t s t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

P l u m b i n g a n d h e a t i n g e q u i p m e n t a n d s u p p l i e s 
t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
D i s t r i c t s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s - b r a n c h e s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

A l l o t h e r t r a d e s 
M a n u f a c t u r e r s ' a g e n t s 

For foot-notes, see page 69. 

114463 
1 7 , 9 8 2 
9 6 . 1 8 0 

4 0 
1 5 
22 

3 
6 4 6 
6 2 5 
21 

5 5 5 

1 4 8 
4 0 7 

1 0 7 , 8 3 8 
1 0 . 5 6 5 

3 . 3 5 6 
• 4 9 

1 5 , 3 0 2 

7 5 , 0 5 2 
9 

216 
3 , 1 6 0 
• 1 2 9 

7 1 
11 
2 7 
3 2 

7 5 3 
5 5 3 

8 9 
2 5 

9 

7 8 
4 
4 

1 , 3 5 1 
1 , 1 6 4 

1 8 7 

1 
1 

5 
4 
1 

2 , 3 4 7 
5 2 7 

6 4 
5 8 0 
2 0 9 

2 7 
8 

2 6 9 
3 6 7 
2 9 6 

21 
1 9 
2 

4 3 3 
1 3 

2 0 5 
4 3 

1 5 9 
1 3 
1 
1 

Appareils, 6quipcment et fournitures ^lectriques. 

M a i s o n s d e g r o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e s a r t i c l e s d e r 6 c r 6 a t i o n , d o s p o r t e t 
d o p h o t o g r a p h i c . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s d o m a n u f a c t u r i e r s . 

C o m m e r c e d e I ' a u t o m o b i l e . 
M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c o u t i -
q u e s e t c o n n e x e s . 

B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 

C k i m m e r c e d e v ^ t c m e n t e t l i n g e r i e . 

E n t r e p 6 t s d e m a g a s i n s e n c h a t n e . 
C o m m e r c e d e s a p p a r e i l s e t o u t i l l a g e ^ l e c t r i q a c s . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
C o m p t o i r s p o s t a u x . 
f B u r e a u x d e v e n t e s d e d i s t r i c t . 
I ^ B u r c a u x g 6 n 6 r a u x d o v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
M a r c h a n d s c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d o m a n u f a c t u r i e r s . 
E n t r c p 6 t s . 

C o m m e r c e d ' a m e u b l e m e n t e t a c c e s s o i r e s . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n § r a l e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p o t s d e m a g a s i n s e n c h a t n e . 

C o m m e r c e d e s 6 p i c e r i e s e t s p 6 c i a l i t 6 s a l i m e n t a i r e s . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d o q u i n c a i l l e r i e . 
M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e c u i r e t a r t i c l e s e n c u i r { t I ' e x c l u s i o n 
d e s g a n t s e t d e s c h a u s s u r e s ) . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e b w i s e t m a t 6 r i a u x d e c o n s t r u c t i o n 

( a u t r e s q u ' e n m 6 t a l ) . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s ii, c o m m i s s i o n . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f o u r n i t u r e s 
( s a u f ^ l e c t r i q u e s ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e v e n t e , e x p o r t a t e u r s . 
I m p o r t a t e u r s k c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s ( ^ m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m 6 t a u x e t o u v r a g e s e n m 6 t a l . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e p a p i e r e t a r t i c l e s e n p a p i e r . 
M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d ' 6 q u i p e m e n t e t f o u r n i t u r e s d e p l o m -
b e r i e e t c h a u f f a g e . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
B u r e a u x d e v e n t e s d o d i s t r i c t . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
E n t r e p 6 t s . 

T o u s a u t r e s c o m m e r c e s . 
A g e n t s d e m a n u f a c t u r i e r s . 
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Tableau 18.—CANADA—Ventes de marchandises, par genres dc commerce et types d'^^bllsse-
ments-Suite 

(Les ventes sont indiqu6es cn millicrs de dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

• S a l e s 
r e p o r t e d ^ ) 

V e n t e s 
d 6 c l a r 6 e s ( 0 

M a r c h a n d i s e s , p a r g e n r e d e c o m m c r c e 
e t t y p e d ' d t a b l i s s e m e n t 

Farm Products* not elsewhere specified . 

W h o l e s a l e r s p r o p e r . 

O t h e r w h o l e s a l e r s 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t a t r a d e 

I m p o r t e r s F a r i i i p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
B r o k e r s ( e x c e p t ^ a i n ) 
I m p o r t c o m m i s s i o n m e r c h a n t s 
C i t y b u y e r s o f f a r m p r o d u c t s 

F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) " t r a d e — 

W h o l e s a l e m e r c h a n t s 
I m p o r t s e l l i n g a g e n t d 
S e l l i n g a g e n t s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s ; 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
A l l o t h e r t r a d e s 

I m p o r t c o m m i s s i o n m e r c h a n t s 

Feeds, Mixed and Other.......' 

W h o l e s a l e r s p r o p e r 

O t h e r w h o l e s a l e r s 

C h e m i c a i s , d r u g s a n d a l l i e d p r o d u c t s t r a d e 

I m p o r t e r s F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
D i s t r i c t s a l e s o f f i c e s 
A u c t i o n c o m p a n i e s 
B r o k e r s ( e x c e p t g r a i n ) 
B r o k e r s ( c a s h g r a i n ) ! 
C o m m i s s i o n m e r c h a n t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s ' 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 

- ( D o - o p e r a t i v e s a l e s a g e n c i e s 
E l e v a t o r s ( i n d e p e n d e n t ) 
E l e v a t o r s ( l i n e ) 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
C o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 

F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s V . . . 
C o m m i s s i o n m e r c h a n t s 
C i t y b u y e r s o f f a r m p r o d u c t s 
C o o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p ; r a t i v e s a l . ' s a g e n c i e s 

F o r e s t p r o d u c t s ( e x c e p t l u m b e r ) t r a d e 

W h o l e s a l e m e r c h a n t s 
G e n e r a l m e r c h a n d i s e t r a d e 

W h o l e s a l e m e r c h a n t s 

% 
7,055 

258 
6,796 

6 
5,750 

78 
1,994 
3,520 

76 
45 

3 
26 
15 
1 
1 

303 
2 

210 
87 
4 

87 
87 

864 
864 

11,772 
3,454 
8,318 

20 

20 
1,991 

• 457 
4 

169 
19 
51 
6 

48 
2 

57 
413 

2 
764 

1,474 
1,185 

147 
84 
48 
9 
1 

400 

119 
7 
1 
2 

272 
7 

Produits de la ferme, non sp€cifl§s aUleurs. 

M a i s o n s d e g r o s . 
A u t r e e 6 t a b l i 8 8 c m e n t 8 d e g r o s . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t c o n n e x e s . 

M a r c h a n d s i m p o r t a t e u r s . 
C o m m e r c e d e s p r o d u i t s d o l a f e r m e ( n o n 8 p 6 c i f i 6 8 

a i l l e u r s ) . 
M a r c h a n d s d c g r o s . 
E x p o r t a t e u r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
I m p o r t a t e u r s ^ c o m m i s s i o n . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e ( e n v i l l e ) . 

C o m m e r c e d e s d e n r 6 c s a l i m e n t a i r e s ( n o n 8 p 6 c i f i 6 o 8 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
A g e n t s d e v e n t e , i m p o r t a t e u r s . 
A g e n t s v e n d e u r s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n 6 r a ! e . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s 6 p i c e r i c s e t s p f i c i a l i t ^ s a l i m e n t a i r e s . 

M a r c h a n d s d o g r o s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
I m p o r t a t e u r s h c o i n m i s s i o n . 
A g e n t s d c m a n u f a c £ u r i e r s . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f o u r n i t u r e s 
. -. ( s a u f 6 1 e c t r i q u e s ) . • ^ 
M a r c h a n d s d e g r o s . 

T o u s a u t r e s c o m m e r c e s . 
I m p o r t a t e u r s h c o m m i s s i o n . 

Provende, melangec ct autre. 

M a i s o n s d c g r o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , . p h a r m a c e u t i -
q u e s e t c o n n e x e s . 

M a r c h a n d s i m p o r t a t e u r s . 
C o m m e r c e d e s p r o d u i t s d o l a f e r m e ( n o n 8 p § c i f i 6 s 

a i l l e u r s ) . 
M a r c h a n d s d e g r o s . 
E x p o r t : i t o u r s . 
B u r e a u x d e v e n t e s d e d i s t r i c t . 
E n c a n t e u r s . 
C o u r t i e r s ( g r a i n s n o n i n c b i s ) . 
C o u r t i e r s ( g r a i n s , a u c o m p t a n t ) . 
M a r c h a n d s i c o m m i s s i o n . 
A c h e t e u r s & l a c a m p a g n e . 
C o o p e r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
E i ^ v a t o u r s i n d f i p e n d a n t s . 
L i g n e d ' 6 1 6 v a t e u r . 

C o m m e r c e d e s a r t i c l e s p o u r l a f o r m e ( k T e x c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g e ) . 

M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s & c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
C o o p e r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 

C o m m e r c e d e s d e n r f e e s a l i m e n t a i r e s ( n o n s p e c m e c s 
a i l l e u r s ) . 

M a r c h a n d s d c g r o s . 
M a r c h a n d s & c o m m i s s i o n . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m o ( e n v i l l e ) . 
C o o p e r a t i v e s d e v e n d e u r s . 
A g e n c f s c o o p e r a t i v e s d e T c n t e s . 

C o m m e r c e d e s p r o d u i t s f o r e s t i e r s (ik I ' e x c l u s i o n d u 
b o i s d ' o i u v r o ) . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e m a r c h a n d i s e g ^ n ^ r a l e . 

M a r c h a n d s d e g r o s . 

Pour renvois, voir page 69. 
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Table 18.—CANADA—Commodity Sales, b y K i n d s of Bus iness and T y p e s of Es tab l i shments 
-Con. 

(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d o t B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d 0 ) 

V e n t e s 
d i c l a r 6 e s ( ' ) 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' ^ t a b l i s s e m e n t 

Feeds, Mlied and Other—Con. 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
B r o k e r s ( e x c e i ) t ^ a i n ) 
I m p o r t c o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s . _ 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

A l l o t h e r t r a d e s 
C o m m i s s i o n m e r c h a n t s 

Fertilizer and FcrtUlzer Materials 

W h o l e s a l e r s p r o p e r 

O t h e r w h o l e s a l e r s 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t s t r a d e 

W h o l e s a l e m e r c h a n t s 

M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s 

• ^ F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e 

W h o l e s a l e m e r c h a n t s 
C o K > p e r a t i v o m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 
E l e v a t o r s ( i n d e p e n d e n t ) 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
I m p o r t e r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
C i t y b u y e r s o f f a r m p r o d u c t s 

F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
C o m m i s s i o n m e r c h a n t s 
A s s e m b l e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 
P a c k e r s a n d s h i p p e r s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
G e n e r a l s a l e s o f f i c e s 
E x p o r t b r o k e r s 
I m p o r t c o m m i s s i o n m e r c h a n t s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' f ^ e n t s 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

• W h o l e s a l e m e r c h a n t s 
M e t a l s a n d m e t a l w o r k t r a d e 

I m p o r t e r s 
T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e 

M a n u f a c t u r e r s ' a g e n t s 

Fish and Sea Foods, Fresh and Processed 

W h o l e s a l e r s p r o p e r v. r ..'.;.•... 
O t h e r w h o l e s a l e r s . 

For foot-notes, see page 69. 

7 , 8 3 7 
1 , 4 8 5 
1 , 9 3 2 
4 , 2 3 5 

166 
5 

12 
3 

2 9 

28 
1 

12 
12 

1 , 0 8 1 
3 , 2 4 1 

1 9 0 

1 7 1 
5 

1 4 
1 8 7 

2 
1 7 4 

2 

2 , 4 6 9 
3 6 6 

26 
1 5 5 
7 2 3 

1 , 1 6 3 
3 6 

9 1 7 

1 1 3 
5 8 
1 7 

120 
1 3 

5 8 5 
11 
1 
1 

5 1 5 
1 4 

1 3 3 
2 4 6 
110 
11 

S 
4 
1 

1 
1 

3 1 
3 1 

17,200 

1 4 , 0 4 8 
3 , 1 5 2 

Frovende, mfiangSe et autre—Fin 

C o m m e r c e d e s S p i c e r i e s e t 8 p 6 c i a l i t 6 s a l i m e n t a i r e s , 
M a r c h a n d s d e g r o s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 

• C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
I m p o r t a t e u r s ^ c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p f i t s . 

C o m m e r c e d e s t a b a c s e t p r o d u i t s d u t a b a c ( i I ' e x -
c l u s i o n d u t a b a c e n f e u i l l e s ) . 

M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 

T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s c o m m i s s i o n . 

Engrais et matiriaui i engrais. 

M a i s o n s d e g r o s . 
A u t r e s fitablissements d e g r o s . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c c u t i -
q u e s e t c o n n e x e s . 

M a r c h a n d s d e g r o s . 
S u c c u r s a l e s d o v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m c r c o d e e p r o d u i t s d e l a f e r m e ( n o n s p 6 c m e s 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
C o o p f i r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
E l ^ v a t e u r s i n d 6 p e n d a n t s . 

C o m m e r c e d e s a r t i c l e s p o u r l a f e r m e (ik I ' e J c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g e ) . 

M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e ( e n v i l l e ) . 

C o m m e r c e d e s d e n r f e e s a l i m e n t a i r e s ( n o n s p e c i f i e e s 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s i c o m m i s s i o n . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e . 
C o o p 6 r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
E m b a l l e u r s e t a r r i m e u r s . 

C o m m e r c e d e m a r c h a n d i s e g f e n ^ r a l e . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s i p i c e r i e s e t s p S c i a l i t e s a l i m e n t a i r e s . 

M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
C o u r t i e r s e n e x p o r t a t i o n . 
I m p o r t a t e u r s & c o m m i s s i o n . 

C o m m e r c e d o q u i n c a i l l e r i e . 
M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e b o i s e t m a t S r i a u x d e c o n s t r u c t i o n 
( a u t r e s q u ' e n . m f e t a l ) . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s m f e t a u x e t o u v r a g e s e n m e t a l . 

M a r c h a n d s i m p o r t a t e u r s . 
C o m m e r c e d e s t a b a c s e t p r o d u i t s d u - t a b a c i ( a 1 e x -

c l u s i o n d u t a b a c e n f e u i l l e s ) . 
A g e n t s d e m a n u f a c t u r i e r s . 

Polsson et autres produits de ia mer, frais et pr€-
par^s. 

M a i s o n s d e g r o s . 
A u t r e s fetablissements d e g r o s . 
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Tableau 18.—CAXADA—Ventes de marchandises, par genres de commerce et types d'^tabllsse-
ments-Suite 

(Les ventes sont indiqu^es en milliers de dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( 1 ) 

V e n t e s 
d 6 c l a r 6 e s ( i ) 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s 8 e r a e n t 

Fish and Sea Foods, Fresh and Processed— 
C o n . 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t s t r a d e . . 

I m p o r t e r s 
F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . . . . 

W h o l e s a l e m e r c h a n t s . ' . • . 
E x p o r t e r s 
R e s i d e n t b u y e r s 

F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e : . . . 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s • • • 
I m p o r t e r s 
D r o p s h i p p e r s 
W a g o n d i s t r i b u t o r s 
D i s t r i c t s a l e s o f f i c e s 
E x p o r t m e r c h a n t s . - ) 
B r o k e r s ( e x c e p t g r a i n ) / 
C o m m i s s i o n m e r c h a n t s 

- E x p o r t b r o k e r s 
E x p o r t c o m m i s s i o n h o u s e s ; . . 
S e l l i n g a g e n t s 
C o u n t r y D u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 
E x p o r t e r s • • 
I m p o r t e r s 
G e n e r a l s a l e s o f f i c e s 
B r o k e r s ( e x c e p t g r a i n ) 
C o m m i s s i o n m e r c h a n t s 
E x p o r t b r o k e r s . 
I m p o r t c o m m i s s i o n m e r c h a n t s ! 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 1 . • . 
C h a i n s t o r e w a r e h o u s e s 

T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e 

W h o l e s a l e m e r c h a n t s . 

Food Products, not elsewhere specified. 

W h o l e s a l e r s p r o p e r . 
O t h e r w h o l e s a l e r s . . 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t s t r a d e . . 

I m p o r t e r s 
F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
C o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s * a g e n t s . 
C o - o p e r a t i v e s a l e s a g e n c i e s 
C h a i n s t o r e w a r e h o u s e s 

G e n e r a l m e r c h a n d i s e t r a d e 
I m p o r t e r s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
I m p o r t e r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
B r o k e r s ( e x c e p t g r a i n ) 
E x p o r t b r o k e r s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s . , 
C o - o p e r a t i v e s a l e s a g e n c i e s . 
C h a i n S t o r e w a r e h o u s e s 

102 

102 
78 

10 
59 

14 ,dH 

8,283 
4,653 

179 
15 
46 

370 
553 
223 
126 
24 

119 
37 

171 
85 
48 

48 
2,454 

396 
293 

10 
724 

15 
49 

194 
5 
2 
6 

762 
4 

6,552 

3,648 
2,904 

228 

228 
852 

429 
4 
2 
5 

35 
377 

3 
3 

5,455 
2,319 

1 
661 
509 

. 145 
20 
17 

187 
1,007 

443 
147 

Poisson et auires produtts de la mer, frals et pre-
p a r e s — F i n 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t c o n n e x e s . 

M a r c h a n d s i m p o r t a t e u r s . 
C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p ^ c i f i t e 

a i l l e u r s ) . 
M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
A c h e t e u r s r 6 s i d a n t s . 

C o m m e r c e d e s d e n r d e s a l i m e n t a i r e s ( n o n s p 6 c i f i 6 e s 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
E x p e d i t e u r s ^ v u e . 
D i s t r i b u t e u r s a m b u l a n t s . 
B u r e a u x d e v e n t e s d e d i s t r i c t . 
/ M a r c h a n d s e x p o r t a t e u r s . 

C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
; M a r c h a n d s k c o m m i s s i o n . 
C o u r t i e r s e n e x p o r t a t i o n . 
E x p o r t a t e u r s & c o m m i s s i o n . 
A g e n t s v e n d e u r s . 
A c h e t e u r s A l a c a m p a g n e . 
C o o p 6 r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 

C o m m e r c e d e raarchandise g e n ^ r a l e . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e s 6 p i c e r i e s e t 8 p 6 c i a l i t 6 8 a l i m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
B u r e a u x g ^ n f e r a u x d e v e n t e s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
M a r c h a n d s & c o m m i s s i o n . ' 
C o u r t i e r s e n e x p o r t a t i o n . 
I m p o r t a t e u r s ^ c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p o t s d e m a g a s i n s e n c h a t n e . 

C o m m e r c e d e s t a b a c s e f p r o d u i t s d u t a b a c ( 5 , 1 ' e x -
c l u s i o n d u t a b a c e n f e u i l l e s ) . 

M a r c h a n d s d e g r o s . 

Denrees alimentaires, non spgcifiees aliieurs. 

M a i s o n s d e g r o s . 
A u t r e s fetabliesements d e g r o s . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t c o n n e x e s . 

M a r c h a n d s i m p o r t a t e u r s . 
C o m m e r c e d e s d e n r 6 e s a l i r i i e n t a i r e s ( n o n s p f e c i f i e e s 

a i l l e u r s ) . 
M a r c h a n d s d e g r o s . 
S u c c u r s a l e s d o v e n t e s d e m a n u f a c t u r i e r s . . 
M a r c h a n d s £ c o m m i s s i o n . 
A g e n t s d e m a n u f t ^ t u r i e r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
E n t r e p 6 t s d e m a g a s i n s e n c h a i n e . 

C o m m e r c e d e m a r c h a n d i s e g e n 6 r a l e . 
M a r c h a n d s i m p o r t a t e u r s . • ' . _ 

C o m m e r c e d e s e p i c e r i e s e t s p e c i a i i t e s ' a l i r r i e n t a i r e s . 
M a r c h a n d s d e g r o s 
E x p o r t a t e u r s . • - -
M a r c h a n d s i m p o r t a t e u r s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . . . . . ,, 
C o u r t i e r s e n e x p o r t a t i o n . 
I m p o r t a t e u r s h c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i e r s . 
C o o p e r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
E n t r e p d t s - d e m a g a s i n s e n c h a i n e . 

Pour renvois, voir page 69. 
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Table 18—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
-Con. 

(Sales arc shown in thousands of dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( ' ) 

V e n t e s 
d f e c l a r f e e s ( i ) 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s 3 c m e n t 

Food Products, not elsewhere specified—Con. 

T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e . 

W h o l e s a l e m e r c h a n t s 

M a n u f a c t u r e r s ' a g e n t s 
A l l o t h e r t r a d e s 

I m p o r t e r s 

Fruits and Vfgetables, Fresh p d Dried 

W h o l e s a l e r s p r o p e r 

O t h e r w h o l e s a l e r s 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 

D i s t r i c t s a l e s o f f i c e s 
C o m m i s s i o n m e r c h a n t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s ; . : 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 

F a r i r i s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
C o - o p s r a t i v e m a r k e t i n g a s s o c i a t i o n s . . . ' . 

. F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e 

W h o l e s a l e m e r c h a n t s 
Exporters 
I m p o r t e r s 
C a s h - a n d - c a r r y w h o l e s a l e r s 
W a g o n d i s t r i b u t o r s 
l i r o k e r s ( e x c e p t g r a i n ) 
C o m m i s s i o n m e r c h a n t s 
E x p o r t b r o k e r s 
I m p o r t c o m m i s s i o n m e r c h a n t s ' . 
E x p o r t c o m m i s s i o n h o u s e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
/ s s e m b i e r s o f f a r m p r o d u c t s : 
C i t y b u y e r s o f f a r m p r o d u c t s 
C o u n t r y b a y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 
P a c k e r s a n d s h i p p e r s . " •. 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t s e l l i n g a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

G r o c e r i e s a n d f o o d s p e c i a H i e s t r a d e 
W h o l e s a l e m e r c h a n t s 
E x p o r t e r s / 
I m p o r t e r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
B r o k e r s ( e x c e p t g r a i n ) 
C o m m i s s i o n m e r c h a n t s : . 
I m p o r t c o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t a r e r s ' a g e n t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s x 
C h a i n s t o r e w t ^ e h o u s e s ! 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

M a c h i n - j r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e ' ; 

W h o l e s a l e m e r c h a n t s 
T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e 

W h o l e s a l e n \ o r c h a n t a 
M a n u f a c t u r e r s ' a g e n t s 

Furniture, Household 

W h o l e s a l e r s p r o p e r 
O t h e r w h o l e s a l e r s 

A m u s e m e n t , s p o r t i n g a n d p h o t o g r a p h i c g o o d s 
t r a d e 

W h o l e s a l e m e r c h a n t s 

For foot-notes, see page 69. 

136,434 

86,121 
50,303 

85 

15 
15 
13 
34 

42 
2S 
15 

124,004 

57.023 
1,347 

20,866 
20 
53 

15,347 
4,769 

70 
6,557 

207 
5 

2.178 
3,392 

624 
'2,559 
6.179 
2,550 

260 
35 
13 
5 

17 
12,230 

6,616 
56 
61 

162 
1,014 

709 
306 

10 
374 

2 
2.918 

1 

4 
4 

23 

18 
5 

4,667 

504 
4,163 

Denrles alimentalres, non sp^cIA^es allleurs—Fin 

C o m m e r c e d e s t a b a c s e t p r o d u i t s d u t a b a c ( ^ t . l ' e x -
c l u s i o n d u t a b a c e n f e u i l l e s ) . 

M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 

T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s i m p o r t a t e u r s . 

Fruits ct legumes, frais et seches. 

M a i s o n s d e g r o s . 
A u t r e s d t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p f i c i f i ^ s 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
B u r e a u x d e v e n t e s d e d i s t r i c t . 
M a r c h a n d s i c o m m i s s i o n . 
A c h e t e u r s h l a c a m p a g n e . 
C o o p e r a t i v e s d e v e n d e u r s . 

C o m m e r c e d e s a r t i c l e s p o u r l a f e r m e ( t i I ' e x c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g e ) . 

M a r c h a n d s d e g r o s . 
C o o p e r a t i v e s d e v e n d e u r s . • 

C o m m e r c e d e s d e n r e e s a l i m e n t a i r e s ( n o n s p ^ c i f i d e s 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
E x p o r t a t o u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
C o m p t o i r s a u c o m p t a n t . 
D i s t r i b u t e u r s a m b u l a n t s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
M a r c h a n d s h c o m m i s s i o n . 
C o u r t i e r s o n e x p o r t a t i o n . 
I m p o r t a t e u r s i c o m m i s s i o n . 

• E x p o r t u t e a r s t \ ( 5 o n j m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e ( e n v i l l e ) . 
A . c h e t c u r s ^ l a c a m p a g n e . 
C o o p e r a t i v e s d e v e n d e u r s . 
. A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
E m b a l l e u r s e t a r r i m e u r s . 
E n t r e p o t s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n e r a l e . 
M a r c h a n d s d e g r o s . 
A g e n t s d e v e n t e , i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s e p i c c r i e s e t s p 6 c i a l i t e s a l i m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
E x p o r t a t o u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
M a r c h a n d s h c o m m i s s i o n . 
I m p o r t a t e u r s i c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
A c h e t e u r s ^ l a c a m p a g n e . 
E n t r e p 6 t s d e m a g a s i n s e n c h a t n e . 
E n t r e p 6 t a . 

C o m m e r c e d e s m a c h i n e s , e q u i p e m e n t e t f o u r n i t u r e s 
( s a u f e i e c t r i q u e s ) . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s t a b a c s e t p r o d u i t s d u t a b a c { h 1 e x -

c l u s i o n d u t a b a c e n f e u i l l e s ) . 
M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 

Ameubleinent de malson. 

M a i s o n s d e g r o s . 
A u t r e s d t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e s a r t i c l e s d e r e c r e a t i o n , d o s p o r t e t 
d e p h o t o g r a p h i c . 

M a r c h a n d s d e g r o s . 
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Tableau 18.—CANADA—Ventes de marchandises, par genres de commerce et types d'ftabllsse-
ments-Suite 

(Lea ventes sont indiqu^es en milliers de dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d 0 ) 

V e n t e s 
d S c l a r ^ e s ( ' ) 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' ^ t a b l i s s e m e n t 

Furniture, Household—Con. 
D r y g o o d s a n d a p p a r e l t r a d e 

W h o l e s a l e m e r c h a n t s 
E l e c t r i c a l t r a d e 

W h o l e s a l e m e r c h a n t s 
F u r n i t u r e a n d h o u s e f u r n i s h i n g s t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s •• 
I m p o r t c o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s . 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
I m p o r t c o m m i s s i o n m e r c h a n t s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 
D i s t r i c t s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

Furniture and Fixtures, OflBce and School. 

W h o l e s a l e r s p r o p e r . , 
O t h e r w h o l e s a l e r s . . 

F u r n i t u r e a n d h o u s e f u r n i s h i n g s t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
M a n u f a c t u r e r s ' a g e n t s 

H a r d w a r e t r a d e 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l s a l e s o f f i c e s , 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

P a p e r a n d p a p e r p r o d u c t s t r a d e 
W h o l e s a l e m e r c h a n t s 

Furs, Dressed, and Fur Clothing. 

W h o l e s a l e r s p r o p e r . , 
O t h e r w h o l e s a l e r s . . 

D r y g o o d s a n d a p p a r e l t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . . . . 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 

100 
100 

1 
1 

4 , 2 9 8 
3 0 7 

11 

2 , 7 5 0 
8 5 

1 , 1 2 5 
20 
2 5 

1 3 
12 
1 
1 

1 9 8 
3 7 
9 3 
6 7 

1 7 
2 

1 5 

2 4 
1 4 
10 

2,067 
1 , 0 5 6 
1 , 0 1 1 

4 4 5 

3 1 6 
28 

101 
1 
1 

21 
1 3 

161 
81 
80 

1 , 3 6 3 
4 2 2 

5 3 
7 4 7 

8 3 
3 6 
2 3 
7 6 
7 6 

1,959 
9 3 9 

1 , 0 2 1 

7 2 9 
2 5 9 

2 5 
7 2 
10 

3 6 4 
1 , 2 1 7 

2 7 0 
3 8 5 

Ameublement de malson—Fin 
C o m m e r c e d e v t e m e n t e t l i n g e r i e . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s a p p a r e i l s e t o u t i l l a g e 6 1 e c t r i q u e s . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d ' a m e u b l e m e n t e t a c c e s s o i r e s . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

B u r e a u x g ^ n f e r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 

: m p o r t a t e u r s 4 c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p o t s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n 6 r a l e . 
M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s ^ p i c e r i e s e t s p 6 c i a l i t 6 s a l i m e n t a i r e a . 
I m p o r t a t e u r s 4 c o m m i s s i o n . 

C o m m e r c e d e q u i n c a i l l e r i e . 
M a r c h a n d s d e g r o s . 
B u r e a u x d e v e n t e s d e d i s t r i c t . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e b o i s e t m a t S r i a u x d e c o n s t r u c t i o n 
( a u t r e s q u ' e n m S t a l ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e s m a c h i n e s , fiquipement e t f o u r n i t u r e s 
( s a u f 6 1 e c t r i q u e s ) . 

M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 

Meubles et garnitures de bureau et d'ecole. 

M a i s o n s d e g r o s . 
A u t r e s S t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d ' a m e u b l e m e n t e t a c c e s s o i r e s . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r e . 

C o m m e r c e d e s 6 p i c e r i e s e t s p 6 c i a l i t 6 s a l i m e n t a i r e s . 

A g e n t s d e m a n u f a c t u r i e r s . 
C o m m e r c e d e q u i n c a i l l e r i e . 

S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . • 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e b o i s e t m a t f e r i a u x d e c o n s t r u c t i o n 
( a u t r e s q u ' e n m 6 t a l ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f o u r n i t u r e s 
( s a u f 6 1 e c t r i q u e s ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e p a p i e r e t a r t i c l e s e n p a p i e r . 
M a r c h a n d s d e g r o s . 

Pelleterles, apprSt^s, et vetement de fourrure. 

M a i s o n s d e g r o s . M a i s o n s d e g r o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e v ^ t e m e n t e t l i n g e r i e . 
M a r c h a n d s d e g r o a . 
M a r c h a n d s i m p o r t a t e u r s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p S c i f i e s 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

P o u r r e n v o i s , v o i r p a g e C 

1 0 5 8 8 — 1 1 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
-Con. 

(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e a s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( i ) 

V e n t e s 
d 6 c l a r 6 e s ( » ) 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' f e t a b l i s s e m e n t 

Furs, Dressed, and Fur Clothing—Con. 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e 
— C o n . 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s 
O t h e r s 

F u r n i t u r e a n d h o u s e f u r n i s h i n g s t r a d e 
M a n u f a c t u r e r s ' a g e n t s 

Furs, Raw and Unmanufactured 

W h o l e s a l e r s p r o p e r 
O t h e r w h o l e s a l e r s 

D r y g o o d s a n d a p p a r e l t r a d e 
I m p o r t e r s 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
I m p o r t e r s 
A u c t i o n c o m p a n i e s . ; \ 
B r o k e r s ( e x c e p t g r a i n ) / 
C o m m i s s i o n m e r c h a n t s 
E x p o r t b r o k e r s 
P u r c h a s i n g a g e n t s 
C i t y b u y e r s o f f a r m p r o d u c t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
O t h e r s 

F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e 

W h o l e s a l e m e r c h a n t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 

Glass, Sheet : 

W h o l e s a l e r s p r o p e r 
O t h e r w h o l e s a l e r s 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t s t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' a g e n t s 

F u r n i t u r e a n d h o u s e f u r n i s h i n g s t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t s e l l i n g a g e n t s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

M e t a l s a n d m e t a l w o r k t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

P l u m b i n g a n d h e a t i n g e q u i p m e n t a n d s u p p l i e s 
t r a d e 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

For foot-notes, see page 69. 

8 5 
4 1 8 
60 
1 3 
1 3 

1 4 , 8 8 3 

7 , 6 6 9 
7 , 2 1 4 

1 4 . 8 3 4 

6 , 9 6 8 
8 3 8 
8 4 0 

4 , 6 0 5 
5 7 8 

68 
2 2 9 
3 6 9 
2 4 5 
9 8 2 
111 

2 9 

2 
28 
1 5 
1 5 

5 , 4 6 5 

4 , 9 9 3 
4 7 2 

3 1 

18 
10 
2 

4 0 
9 

3 2 
3 1 1 
3 1 1 

6 
6 

2 3 0 
2 3 0 

4 , 8 2 6 
7 5 6 

3 , 6 1 6 
3 6 0 

8 7 

Pelletertes, appr^t^es, et ¥§tement de fourrure—Fin 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p ^ c i f i S s 
• a i l l e u r s ) — F i n 

S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
A u t r e s . 

C o m m e r c e d ' a m e u b l e m e n t e t a c c e s s o i r e s . 
A g e n t s d e m a n u f a c t u r i e r s . 

Pelieteries, brutes et non ouvr^es. 

M a i s o n s d e g r o s . 
A u t r e s fetablissements d e g r o s . 

C o m m e r c e d e v ^ t e m e n t e t l i n g e r i e . 
•• M a r c h a n d s i m p o r t a t e u r s . 
C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n 8 p 6 c i f i 6 8 

a i l l e u r s ) . • 
M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 

E n c a n t e u r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 

; l a r c h a n d s i c o m m i s s i o n . 
C o u r t i e r s e n e x p o r t a t i o n . 
A g e n t s a c h e t e u r s . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e ( e n v i l l e ) . 
A c h e t e u r s ^ l a c a m p a g n e . 
C o o p e r a t i v e s d e v e n d e u r s . 
A u t r e s . 

C o m m e r c e d e s d e n r ^ e s a l i m e n t a i r e s ( n o n 6 p 6 c i f i 6 e 8 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
A c h e t e u r s t , l a c a m p a g n e . 

C o m m e r c e d e m a r c h a n d i s e g 6 n 6 r a l e . 
M a r c h a n d s d e g r o s . 

Verre h vitres. 

M a i s o n s d e ^ r o s . 
A u t r e s 6 t a b l i s s e m e n t s d o g r o s . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t c o n n e x e s . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d ' a m e u b l e m e n t e t a c c e s s o i r e s . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n § r a l e . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s 6 p i c c r i e s e t 8 p 6 c i a l i t 6 s a l i m e n t a i r e s . 

M a r c h a n d s d e ^ o s . 
C o m m e r c e d e q u i n c a i l l e r i e . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e b o i s e t m a t ^ r i a u x d e c o n s t r u c t i o n 

• ( a u t r e s q u ' e n m 6 t a l ) . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

• S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e v e n t e , i m p o r t a t e u r s . 

• E n t r e p o t s . 
C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f o u r n i t u r e s 

( s a u f 6 i e c t r i q u e s ) . 
• • M a r c h a n d s d e g r o s . 

A g e n t s d e m a n u f a c t u r i e r s . 
C o m m e r c e d e s m d t a u x e t o u v r a g e s e n m 6 t a l . 

M a r c h a n d s d e g r o s . 
A g e n t s i m w r t a t e u r s d o m a n u f a c t u r i e r s . 

• C o m m e r c e d ' 6 q u i p e m e n t e t f o u r n i t u r e s d e p l o m -
b e r i e e t c h a u f f a g e . 

M a r c h a n d s d e g r o s . 
• A g e n t s d e m a n u f a c t u r i e r s . 
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Tableau 18.—CANADA—Ventes de marchandises, par genres de commerce et types d'£tabUsse-
ments-Suite 

(Les ventes sont indiqufees en milliers de dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s a 
a n d T y p e o f E s t a b l i s h m e n t 

Grain 
W h o l e s a l e r s p r o p e r 

O t h e r w h o l e s a l e r s 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t s t r a d e 

W h o l e s a l e m e r c h a n t s F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
D i s t r i c t s a l e s o f f i c e s 
E x p o r t m e r c h a n t s 
C o m m i s s i o n m e r c h a n t s 
B r o k e r s 
E x p o r t b r o k e r s 
E x p o r t c o m m i s s i o n h o u s e s \ 
R e s i d e n t b u y e r s / 
A s s e m b l e r s o f f a r m p r o d u c t s 
C i t y b u y e r s o f f a r m p r o d u c t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 
E l e v a t o r s ( i n d e p e n d e n t ) 
E l e v a t o r s ( l i n e ) 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e . 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
I m p o r t e r s 
C o m m i s s i o n m e r c h a n t s — ; 
E x p o r t b r o k e r s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 
E l e v a t o r s ( i n d e p e n d e n t ) 

F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . . . . . 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
C o m m i s s i o n m e r c h a n t s 
A s s e m b l e r s o f f a r m p r o d u c t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s . 

F o r e s t p r o d u c t s ( e x c e p t l u m b e r ) t r a d e 

W h o l e s a l e m e r c h a n t s 
G e n e r a l m e r c h a n d i s e t r a d e 

W h o l e s a l e m e r c h a n t s 
G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
B r o k e r s ( e x c e p t g r a i n ) 
C o m m i s s i o n m e r c h a n t s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s — 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
E x p o r t m e r c h a n t s 

T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e 

W h o l e s a l e m e r c h a n t s 

Groceries 
W h o l e s a l e r s p r o p e r 

O t h e r w h o l e s a l e r s 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t s t r a d e . . . 

W h o l e s a l e m e r c h a n t s D i s t r i c t s a l e s o f f i c e s 
G e n e r a l s a l e s o f f i c e s 

P o u r r e n v o i s , v o i r p a g e 6 9 . 

1 0 5 8 8 — 1 1 1 

S a l e s 
r e p o r t e d ( ' ) 

V e n t e s 
d ^ c l a r d e s ( 0 

523,653 

9,318 
614,335 

4 
514,624 

3,880 
25 

6,639 
102,756 
27,045 
67,808 
13,666 

8,222 
428 
81 

350 
201 

159,483 
2,275 

121,765 

4,507 
3,869 

11 
4 

352 
114 
79 
50 

5 
23 

270 

46 
152 
51 
12 

9 
12 

12 
34 
34 

4,152 
1,275 
2,602 

92 
24 

148 
1 
2 

225,391 

102,375 
122,926 

592 

181 
91 
64 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' f e t a b l i s s e m e n t 

Cereales. 
M a i s o n s d e g r o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d c s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t c o n n e x e s . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n 8 p 6 c i f i 6 s 

a i l l c u r s ) . 
M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 

B u r e a u x d e v e n t e s d e d i s t r i c t . 
M a r c h a n d s e x p o r t a t e u r s . 
M a r c h a n d s A c o m m i s s i o n . 
C o u r t i e r s . 

C o u r t i e r s e n e x p o r t a t i o n . _ 
f E x p o r t a t e u r s 4 c o m m i s s i o n . 
\ A c h e t e u r s r 6 s i d a n t 8 . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e . 
A c h c t e u r s d e p r o d u i t s d e l a f e r m e ( e n v i l l e ) . 
A c h e t e u r s i l a c a m p a g n e . 
C o o p S r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p 6 r a t i v e s d e v e n t e s . 
E l 6 v a t e u r s i n d 6 p e n d a n t s . 
L i g n e d ' 6 l 6 v a t e u r . 

C o m m e r c e d e s a r t i c l e s p o u r l a f e r m e ( t I ' e x c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g e ) . 

M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
M a r c h a n d s A c o m m i s s i o n . 
C o u r t i e r s e n e x p o r t a t i o n . 
A c h e t e u r s i , l a c a m p a g n e . 
C o o p 6 r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e f l . 
E l 6 v a t e u r s i n d ^ p e n d a n t s . 

C o m m e r c e d e s d e n r S e s a l i m e n t a i r e s ( n o n s p f e c i f i f e s 
a i l l c u r s ) . 

M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s & c o m m i s s i o n . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e . 
A c h e t e u r s k l a c a m p a g n e . 

C o m m e r c e d e s p r o d u i t s f o r e s t i e r s ( i I ' e x c l u s i o n d u 
b o i s d ' o e u v r e ) . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e m a r c h a n d i s e g 6 n 6 r a l e . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s 6 p i c e r i e s et s p & i a l i t f e a l i m e n t a i r e s . 

M a r c h a n d s d e g r o s . 

S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
M a r c h a n d s i l c o m m i s s i o n . 
I m p o r t a t e u r s ^ c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i e r s . 
A c h e t e u r s i l l a c a m p a g n e . 
E n t r e p 6 t s . 

C o m m e r c e d e b o i s e t m a t 6 r i a u x d o c o n s t r u c t i o n 
( a u t r e s q u ' e n m f i t a l ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s e x p o r t a t e u r s . 

C o m m e r c e d e s t a b a c s e t p r o d u i t s d u t a b a c ( A I ' e x -
c l u s i o n d u t a b a c e n f e u i l l e s ) . 

M a r c h a n d s d e g r o s . 

Epicerles. 
M a i s o n s d e g r o s . 
A u t r e s ^ t a b l i s s e m e n t s d e g r o s . 

• C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t c o n n e x e s . 

M a r c h a n d s d e g r o s . 
B u r e a u x d e v e n t e s d e d i s t r i c t . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
-Con. 

(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

Groceries—Con. 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t s t r a d e — C o n . 

M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

C o a l a n d c o k e t r a d e 
I m p o r t e r s 

D r y g o o d s a n d a p p a r e l t r a d e 
C o m m i s s i o n m e r c h a n t s 
C h a i n s t o r e w a r e h o u s e s 

E l e c t r i c a l t r a d e 
M a n u f a c t u r e r s ' a g e n t s ^ 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . . . . 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
B r o k e r s ( c a s h g r a i n ) 
C o m m i s s i o n m e r c h a n t s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
R e s i d e n t b u y e r s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 
E l e v a t o r s ( i n d e p e n d e n t ) 
E l e v a t o r s ( l i n e ) 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
C o - o p e r a t i v e s a l e s a g e n c i e s 

F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
I m p o r t e r s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
B r o k e r s ( e x c e p t g r a i n ) 
C o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
C i t y b u y e r s o f f a r m p r o d f u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s . 
C o - o p e r a t i v e s a l e s a g e n c i e s 

F o r e s t p r o d u c t s ( e x c e p t l u m b e r ) t r a d e . . 

W h o l e s a l e m e r c h a n t s 
G e n e r a l m e r c h a n d i s e t r a d e 

W h o l e s a l e m e r c h a n t s 
E x p o r t m e r c h a n t s 
I m p o r t s e l l i n g a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 

• E x p o r t e r s 
I m p o r t e r s 
D r o p s h i p p e r s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
B r o k e r s ( e x c e p t g r a i n ) 
C o m m i s s i o n m e r c h a n t s 
E x p o r t b r o k e r s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C h a i n s t o r e w a r e h o u s e s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s . 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

S a l e s 
r e p o r t e d (> ) 

V e n t e s 
d 6 c l a r ^ s e s 

180 
73 
2 
1 

71 
71 

1,663 

502 
39 

103 
87 

227 
131 
26 

383 
1 

165 

695 
675 

1 
20 

8,696 

7,942 
61 

177 
61 

193 
82 
37 
17 
17 
16 
94 
19 

19 
1,004 

278 
118 
561 

32 
15 

208,434 
79.272 

1,202 
10,569 

200 
14,388 
51,825 

5,173 
7,552 

120 
3,340 

96 
6,331 

39 
28,211 

116 
15 
5 

10 

104 
65 
21 
18 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' ^ t a b l i s s e m e n t 

Epicerles—Sui te 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u -
t i q u e s e t c o n n e x e s — F i n 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p 6 t 8 . 

C o m m e r c e d e c h a r b o n e t c o k e . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e v f i t e m e n t e t l i n g e r i e . 
M a r c h a n d s b. c o m m i s s i o n . 
E n t r e p 6 t s d e m a g a s i n s e n c h a l n e . 

C o m m e r c e d e s a p p a r e i l s e t o u t i l l a g e 6 1 e c t r i q u e s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p S c i f i ^ s 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
C o u r t i e r s ( g r a m s , a u c o m p t a n t ) . 
M a r c h a n d s ^ c o m m i s s i o n . 
I m p o r t a t e u r s k c o m m i s s i o n . 
A c h e t e u r s r ^ i d a n t s . 
C o o p e r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
E 1 6 v a t e u r s i n d 6 p e n d a n t s . 
L i g n e d ' ^ l f e v a t e u r . 

C o m m e r c e d e s a r t i c l e s p o u r l a f e r m e ( i l I ' e x c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g e ) . 

M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 

A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
C o m m e r c e d e s d e n r 6 e s a l i m e n t a i r e s ( n o n s p d c i f i e e s 

a i l l e u r s ) . 
M a r c h a n d s d e g r o s . . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
B u r e a u x g f e n ^ r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
M a r c h a n d s ^ c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e ( e n v i l l e ) . 
C o o p e r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 

C o m m e r c e d e s p r o d u i t s f o r e s t i e r s I ' e x c l u s i o n d u 
b o i s d ' o e u v r e . ) 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e m a r c h a n d i s e g e n e r a l e . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s e x p o r t a t e u r s . 
A g e n t s d e v e n t e , i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p 6 t s d e m a g a s i n s e n c h a t n e . 

C o m m e r c e d e s e p i c e r i e s e t s p e c i a l i t e s a l i m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
E x p e d i t e u r s k v u e . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
M a r c h a n d s h c o m m i s s i o n . 
C o u r t i e r s e n e x p o r t a t i o n . 
I m p o r t a t e u r s h c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
A c h e t e u r s k l a c a m p a g n e . 
E n t r e p d t s d e m a g a s i n s e n c h a l n e . 
E n t r e p 6 t s . 

C o m m e r c e d e q u i n c a i l l e r i e . 
M a r c h a n d s d e g r o s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f o u r n i t u r e s 
( s a u f e i e c t r i q u e s ) . 
M a r c h a n d s d e g r o s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

F o r foot-notes , see page 69. 
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Tableau 18.—CANADA—Ventes dc marchandises, par genres de commerce et types d'^tabllsse-
. ments-Suite 

(Les vcntes sont indiqu§es en milliers de dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d 

V e n t e s 
d 6 c l a r 6 e s ( ' ) 

Groceries—Con. 
M e t a l s a n d m e t a l w o r k t r a d e 

I m p o r t e r s • 
P a p e r a n d p a p e r p r o d u c t s t r a d e 

W h o l e s a l e m e r c h a n t s . 
T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e . 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

A l l o t h e r t r a d e s • 
W h o l e s a l e m e r c h a n t s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
C o m m i s s i o n m e r c h a n t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 

Hardware 
W h o l e s a l e r s p r o p e r -
O t h e r w h o l e s a l e r s • 

A m u s e m e n t , s p o r t i n g a n d p h o t o g r a p h i c g o o d s 
t r a d e 

W h o l e s a l e m e r c h a n t s 
A u t o m o t i v e t r a d e 

V V h o l e s a l o m e r c h a n t s 
I m p o r t e r s 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t s t r a d e . . . . . . 

W h o l e s a l e m e r c h a n t s 
G e n e r a l s a l e s o f f i c e s . . 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s i • . 

C o a l a n d c o k s t r a d e • • 
I m p o r t e r s 
M a n u f a c t u r e r s ' a g e n t s 

D r y g o o d s a n d a p p a r e l t r a d e i . . 
W h o l e s a l e m e r c h a n t s 
D r o p s h i p p e r s ; . . 
I m p o r t m a n u f a c t u r e r s ' a g e n t s ; . . 
C h a i n s t o r e w a r e h o u s e s 

E l e c t r i c a l t r a d e 
W h o l e s a l e m e r c h a n t s 1 . . 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s : . . 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e ' . . . 

C i t y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

W h o l e s a l e m e r c h a n t s -
F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . . . 

W h o l e s a l e m e r c h a n t s . 
E x p o r t e r s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 

F u r n i t u r e a n d h o u s e f u r n i s h i n g s t r a d e 
I m p o r t e r s • 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s . 

G e n e r a l m e r c h a n d i s e t r a d e • 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
B r o k e r s ( e x c e p t g r a i n ) 
I m p o r t c o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s J . . 

Pour renvois, voir page 69. 

296 
296 

2 
2 

740 

51 
2,952 

129 
1,690 

902 
191 
40 

36,506 
28.319 
8,187 

7 
7 

144 
132 
12 

124 
18 
54 
35 
17 
39 
33 
6 

20 
10 
1 
4 
5 

56 
4 

43 

2 
2 

43 
2 

36 
5 

263 
196 
54 
13 

1,263 
919 
38 
2 
18 

287 
617 
554 

2 
1 
7 

54 
31,974 
24,441 

676 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' ^ t a b l i s s e m e n t 

Epiceries~Fin 
C o m m e r c e d e s m 6 t a u x e t o u v r a g e s e n m 6 t a l . 

M a r c h a n d s i m p o r t a t e u r s . 
C o m m e r c e d e p a p i e r e t a r t i c l e s e n p a p i e r . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s t a b a c s e t p r o d u i t s d u t a b a c ( ^ I ' e x -

c l u s i o n d u t a b a c e n f e u i l l e s ) . 
M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 

T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s d e g r o s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
M a r c h a n d s k c o m m i s s i o n . 
C o o p e r a t i v e s d e v e n d e u r s . 

Quincaillerie. 
M a i s o n s d e g r o s . 
A u t r e s 6 t a b l i s s e m e n t g d e g r o s . 

C o m m e r c e d e s a r t i c l e s d e r ^ c r ^ a t i o n , d e s p o r t e t 
d e p h o t o g r a p h i c . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e I ' a u t o m o b i l e . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t c o n n e x e s . 

M a r c h a n d s d e g r o s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e c h a r b o n e t c o k e . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e v 6 t e m e n t e t l i n g e r i e . 
M a r c h a n d s d e g r o s . 
E x p 6 d i t e u r s ^ v u e . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
E n t r e p 6 t s d e m a g a s i n s e n c h a i n e . 

C o m m e r c e d e s a p p a r e i l s c t o u t i l l a g e 6 l e c t r i q u e s . 
M a r c h a n d s d e g r o s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p 6 c i f i 6 s 
a i l l e u r s ) . 

A c h e t e u r s d e p r o d u i t s d e l a f e r m e ( e n v i l l e ) . 
C o o p e r a t i v e s d e v e n d e u r s . 

C o m m e r c e d e s a r t i c l e s p o u r l a f e r m e (&, I ' e x c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g e ) . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s d e n r 6 e s a l i m e n t a i r e s ( n o n s p 6 c i f i e e s 

a i l l e u r s . ) 
M a r c h a n d s d e g r o s . 
E x p o r t a t e a r s . 
C o o p e r a t i v e s d e v e n d e u r s . 

C o m m e r c e d ' a m e u b l e m e n t e t a c c c s s o i r e s . 
M a r c h a n d s i m p o r t a t e u r s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e m a r c h a n d i s e g e n 6 r a l e 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p o t s d e m a g a s i n s e n c h a i n e . 

C o m m e r c e d e s e p i c e r i e s e t s p 6 c i a l i t 6 s a l i m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
C o u r t i e r s ( g r a i n n o n i n c l u s ) . 
I m p o r t a t e u r s k c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e q u i n c a i l l e r i e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
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(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

Hardware—Con. 
H a r d w a r e t r a d e — C o n . 

D i s t r i c t s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
S e l l i n g a g e n t s 

J e w e l l e r y a n d o p t i c a l g o o d s t r a d e 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

L e a t h e r a n d l e a t h e r g o o d s ( e x c e p t g l o v e s a n d 
s h o e s ) t r a d e 

W h o l e s a l e m e r c h a n t s 
L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 

t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
C o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l c s ^ e m e r c h a n t s 
I m p o r t e r s 
S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

M e t a l s a n d m e t a l w o r k t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
I m p o r t s e l l i n g a g e n t s 

P a p e r a n d p a p e r p r o d u c t s t r a d e 
V V h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

P l u m b i n g a n d h e a t i n g e q u i p m e n t a n d s u p p l i e s 
t r a d e 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e . 

W h o l e s a l e m e r c h a n t s 
A l l o t h e r t r a d e s 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' a g e n t s 

Hay and Straw 
W h o l e s a l e r s p r o p e r . . 
O t h e r w h o l e s a l e r s . . 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . . . 

W h o l e s a l e m e r c h a n t s 
A u c t i o n c o m p a n i e s 
C o m m i s s i o n m e r c h a n t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
E l e v a t o r s ( i n d e p e n d e n t ) 
E l e v a t o r s ( l i n e ) 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
I m p o r t e r s 
D r o p s h i p p e r s 
C o m m i s s i o n m e r c h a n t s 
E ^ o r t b r o k e r s 
C i t y b u y e r s o f f a r m p r o d u c t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 

S a l e s 
r e p o r t e d 0 ) 

V e n t e s 
d 6 c l a r 6 e s 0 ) 

3 . 7 3 2 
3 3 1 

2 , 7 7 6 
1 9 
1 3 
10 

4 

7 
7 

2 0 4 
2 0 1 

1 
1 
2 

6 5 8 
121 
21 

1 5 2 
3 8 
6 4 
2 

3 3 
2 2 7 
1 3 2 
12 
1 5 
10 
22 
7 4 
10 

5 
5 

6 5 2 
5 1 5 

7 8 
4 0 
1 9 

3 

266 
5 6 

1 1 9 
9 1 

2,163 
1 , 4 1 9 

7 4 4 

121 

2 5 
1 9 
26 

9 
3 

10 
3 1 

1 , 7 6 3 
8 9 3 
1 5 1 

1 7 8 
9 

4 8 
7 1 

2 0 7 
4 5 

1 2 5 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m e n t 

QuincaiUerlc—Fin 
C o m m e r c e d o q u i n c a i l l e r i e — F i n 

( B u r e a u x d o v e n t e s d e d i s t r i c t . 
\ S u c c u r 8 a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d o m a n u f a c t u r i e r s . 
A g e n t s v e n d e u r s . 

C o m m e r c e d e b i j o u t e r i e e t a r t i c l e s d ' o p t i q u e . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e c u i r e t a r t i c l e s e n c u i r ( ^ r e x c l u s i o n , 
d e s g a n t s e t d e s c h a u s s u r e s ) . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e b o i s e t m a t 6 r i a u x d e c o n s t r u c t i o n 

( a u t r e s q u ' e n m 6 t a l ) . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
M a r c h a n d s b. c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i e r s . . 

C o m m e r c e d e s m a c h i n e s , ^ q u i p e m e n t e t f o u r n i t u r e s 
( s a u f 6 1 e c t r i q u e s ) . 

M a r c h a n d s d o g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
I m p o r t a t e u r s i c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d o m a n u f a c t u r i e r s . 

C o m m e r c e d e s m d t a u x e t o u v r a g e s e n m 6 t a l . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e v e n t e , i m p o r t a t e u r s . 

C o m m e r c e d o p a p i e r e t a r t i c l e s o n p a p i e r . 
M a r c h a n d s ( l e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d ' 6 q u i p c m e n t e t f o u r n i t u r e s d o p l o m -
b e r i e e t c h a u f f a g c . 

M a r c h a n d s d e g r o s . 
S u c c u r s a l c s d o v e n t e s d o m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s t a b a c s e t p r o d u i t s d u t a b a c ( i i I ' e x -
c l u s i o n d u t a b a c e n f e u i l l e s ) . 
M a r c h a n d s d e g r o s . 

T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

Foin et paille. 
M a i s o n s d e g r o s . 
A u t r e s 6 t a b l i s s c m e n t s d o g r o s . 

C o m m e r c e d e s p r o d u i t s d e l a f o r m e ( n o n 8 p 6 c i f i 6 s 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
E n c a n t e u r ^ 
M a r c h a n d s h c o m m i s s i o n . 
A c h e t e u r s l a c a m p a g n e . 
C o o p e r a t i v e s d e v e n d e u r s . 
E l ^ v a t e u r s i n d 6 p e n d a n t s . 
L i g n e d ' 6 1 6 v a t e u r . 

C o m m e r c e d e s a r t i c l e s p o u r l a f o r m e ( i l I ' e x c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g o ) . 

M a r c h a n d s d o g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
E x p f e d i t c u r s ^ v u c . 
M a r c h a n d s c o m m i s s i o n . 
C o u r t i e r s e n e x p o r t a t i o n . 

, A c h e t e u r s d o p r o d u i t s d e l a f e r m e ( e n v i l l o ) . 
A c h e t e u r s & l a c a m p a g n e . 
C o o p l r a t i v o s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 

ri 

For foot-notes, see page 69. 
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Tableau 18.—CANADA—Ventes de marchandises, par genres de commerce et types d'^tabllsse-
ments-Suite 

(Les ventes sont indiqu6es en milliers de dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( 0 

V e n t e s 
d 6 c l a r 6 e s ( » ) 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m e n t 

Hay and Straw-Con. 
F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
C o m m i s s i o n m e r c h a n t s 
A s s e m b l e r s o f f a r m p r o d u c t s 
C i t y b u y e r s o f f a r m p r o d u c t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e C ' 
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e . 

W h o l e s a l e m e r c h a n t s . 

Hides and Skins. 
W h o l e s a l e r s p r o p e r . , 
O t h e r w h o l e s a l e r s . . 

A m u s e m e n t , s p o r t i n g a n d p h o t o g r a p h i c g o o d s 
t r a d e 

M a n u f a c t u r e r s ' a g e n t s 
D r y g o o d s a n d a p p a r e l t r a d e 

I m p o r t e r s 
F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . . . 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
B r o k e r s ( e x c e p t g r a i n ) 
E x p o r t b r o k e r s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
C i t y b u y e r s o f f a r m p r o d u c t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 

F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 

F u r n i t u r e a n d h o u s e f u r n i s h i n g s t r a d e 
I m p o r t e r s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 

J e w e l l e r y a n d o p t i c a l g o o d s t r a d e 
M a n u f a c t u r e r s ' a g e n t s 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s 
P a p e r a n d p a p e r p r o d u c t s t r a d e 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

A l l o t h e r t r a d e s 
I m p o r t e r s 

Horses. 
W h o l e s a l e r s p r o p e r . , 
O t h e r w h o l e s a l e r s . . 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
O t h e r w h o l e s a l e r s 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 

1 8 5 

22 
2 7 
2 

3 7 
5 0 
4 3 

3 

3 6 
3 6 
5 2 
4 5 

1 
1 

6 , 4 2 0 

3 , 8 1 7 
2 , 6 0 4 

2 7 
2 7 

3 
3 

6 , 2 9 1 

3 . 3 9 0 
3 4 7 

1 , 7 5 1 
3 7 5 
3 6 3 

6 5 
21 

3 
8 

10 
1 
1 
1 
1 
1 
1 

1 
1 
6 
1 
5 

7 0 
7 0 

iym 
2 8 5 
9 4 2 

1 , 2 1 4 

2 7 9 
9 3 5 

1 3 
6 
7 

Foln et paille—Fin 
C o m m e r c e d e s d e n r 6 e s a l i m e n t a i r e s ( n o n s p ^ c i f i ^ e a 

a i l l e u r s ) . 
M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s i c o m r n i s s i o n . 
A c h e t e u r s d e p r o d u i t s d o l a f e r m e . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e ( e n v i l l e ) . 
A c h e t e u r s h l a c a m p a g n e . 
C o o p e r a t i v e s d o v e n d e u r s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n 6 r a l o . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e s 6 p i c e r i e s e t s p 6 c i a l i t 6 s a l i m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p 6 t s . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f o u r n i t u r e s 
( s a u f 6 1 e c t r i q u e s ) . 

M a r c h a n d s d o g r o s . 
C o m m e r c e d e s t a b a c s e t p r o d u i t s d u t a b a c ( i T e x -

e l u s i o n d u t a b a c e n f c u i l l e s ) . 
, M a r c h a n d s d e g r o s . 

Peaux. 
M a i s o n s d e g r o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g r o s . 

. C o m m e r c e d e s a r t i c l e s d o r 6 c r 6 a t i o n , d e s p o r t e t d e 
p h o t o g r a p h i e . 

A g e n t s d e m a n u f a c t u r i e r s . 
. C o m m e r c e d e v f i t e m e n t e t l i n g e r i e . 

M a r c h a n d s i m p o r t a t e u r s . 
C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p f e c i f i f e s 

a i l l e u r s ) . 
M a r c h a n d s d e g r o s . 

. E x p o r t a t e u r s . 
/ C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
\ C o u r t i e r s e n e x p o r t a t i o n . 
I m p o r t a t e u r s h c o m m i s s i o n . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e ( e n v i l l e ) . 
A c h e t e u r s h l a c a m p a g n e . 

C o m m e r c e d e s d e n r f e e s a l i m e n t a i r e s ( n o n s p 6 c i f i 6 e a 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 
A c h e t e u r s h I n c a m p a g n e . 

C o m m e r c e d ' a m e u b l e m e n t e t a c c e s s o i r e s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e q u i n c a i l l c r i e . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d o b i j o u t e r i e e t a r t i c l e s d ' o p t i q u e . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f o u r n i t u i e 3 
( s a u f 6 l e c t r i q u e s ) . 

D i s t r i b u t e u r s d e m a c h i n e r i e s . 
C o m m e r c e d e p a p i e r e t a r t i c l e s e n p a p i e r . 

M a r c h a n d s d e g r o s . 
A g e n t s d o m a n u f a c t u r i e r s . 

T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s i m p o r t a t e u r s . 

Chcvaux. 
M a i s o n s d e g r o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g r o s . 

C o m m e r c o d e s p r o d u i t s d o l a f e r m e ( n o n s p 6 c i f i 6 s 
a i l l e u r s ) . 

. . M a r c h a n d s d c g r o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e s a r t i c l e s p o u r l a f e r m e (^l I ' c x c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g e ) . 

M a r c h a n d s d e g r o s . 
A c h e t e u r s h l a c a m p a g n e . 

Pour renvois, voir page 69. 



96 . CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

Table 18—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
-Con. 

(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d (1 ) 

V e n t e s 
d ^ c l a r ^ e s 0 ) 

House Furnishings 
W h o l e s a l e r s p r o p e r : 
O t h e r w h o l e s a l e r s 

A m u s e m e n t , s p o r t i n g a n d p h o t o g r a p h i c g o o d s 
t r a d e : 

I m p o r t e r s 
D r y g o o d s a n d a p p a r e l t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s 

E l e c t r i c a l t r a d e 
W h o l c i a l e m e r c h a n t s 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . . . . 

C o u n t r y b u y e r s o f f a r m p r o d u c t s 
F o r e s t p r o d u c t s ( e x c e p t l u m b e r ) t r a d e 

W h o l e s a l e m e r c h a n t s 
F u r n i t u r e a n d h o u s e f u r n i s h i n g s t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l s a l e s o f f i c e s \ 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s / 
C o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s . 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s . . 

I r o n a n d s t e e l s c r a p a n d o t h e r w a s t e m a t e r i a l s 
t r a d e 

W h o l e s a l e m e r c h a n t s 
J e w e l l e r y a n d o p t i c a l g o o d s t r a d e 

M a n u f a c t u r e r s ' a g e n t s 
L e a t h e r a n d l e a t h e r g o o d s ( e x c e p t g l o v e s a n d 

s h o e s ) t r a d e 
W h o l e s a l e m e r c h a n t s 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

W h o l e s a l e m e r c h a n t s : 
I m p o r t e r s 
M a n u f a c t u r e r s ' a g e n t s 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( c x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

P a p e r a n d p a p e r p r o d u c t s t r a d e 
W h o l e s a l e m e r c h a n t s 

T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e . 

W h o l e s a l e m e r c h a n t s 
A l l o t h e r t r a d e s 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
C o m m i s s i o n m e r c h a n t s 

For foot-notes, see page 69. 

20,203 
10,585 
9,618 

1 
1 

5,055 
4 ,793 

184 
59 

7 
13 

340 
340 

10 

10 
13,057 
2,759 
1,334 

7,515 
18 

596 
836 
449 
142 

12 
2 
6 

287 
22 
21 
1 

962 
897 

12 
43 
10 

3 
3 
5 
5 

2 
2 

31 
5 
1 

24 

139 
34 

1 
1 
1 

1 
117 
23 

3 
30 
18 
44 

M a r c h a n d i s e a , p a r g e n r e d e c o m m e r c o 
e t t y p e d ' ^ t a b l i s s e m e n t 

Articles de menage. 
M a i s o n s d o g r o s . 
A u t r e s 6 t a b H s s e m e n t s d e g r o s . 

C o m m e r c e d e s a r t i c l e s d e r 6 c r 6 a t i o n , d o s p o r t e t 
d e p h o t o g r a p h i c . 

M a r c h a n d s i m p o r t a t e u r s . 
C o m m e r c e d e v 6 t e m e n t e t l i n g e r i e . 

M a r c h a n d s d o g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d o m a n u f a c t u r i e r s . 
A g e n t s d c m a n u f a c t u r i e r s . 
E n t r e p 6 t s d e m a g a s i n s e n c h a l n e . 

C o m m e r c o d e s a p p a r c i l s e t o u t i l l a g c 6 1 e c t r i q u e s . 
M a r c h a n d s d e g r o s . 

C o m m e r c o d e s p r o d u i t s d e l a f e r m e ( n o n s p ^ c i f i ^ s 
a i l l e u r s ) . 

A c h e t c u r s d l a c a m p a g n e . 
C o m m e r c e d e s p r o d u i t s f o r e s t i e r s ( ^ T e x c l u s i o n d u 

b o i s d ' c e u v r e ) . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d ' a m e u b l e m e n t e t a c c c s s o i r e s . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
( B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
\ S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
M a r c h a n d s h c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n 6 r a l e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d c m a n u f a c t u r i e r s . 
E n t r e p o t s d e m a g a s i n s e n c h a t n e . 

C o m m e r c e d e s ^ p i c e r i e s e t 8 p 6 c i a l i t 6 s a l i m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e q u i n c a i l l e r i e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

S u c c u r s a l e s d e v e n t e s d c m a n u f a c t u r i e r s . 
A g e n t s d c m a n u f a c t u r i e r s . 

C o m m e r c o d e m i t r a i l l e d c f e r e t d ' a c i e r e t a u t r e s 
d 6 c h c t s . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d o b i j o u t e r i e e t a r t i c l e s d ' o p t i q u o . 

A g e n t s d o m a n u f a c t u r i e r s . 
. C o m m e r c e d c c u i r e t a r t i c l e s e n c u i r I ' e x c l u s i o n 

d e s g a n t s e t d e s c h a u s s u r e s ) . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e b o i s e t m a t ^ r i a u x d e c o n s t r u c t i o n 
( a u t r e s q u ' e n m 6 t a l ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e w s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f o u r n i t u r e a 
( s a u f ^ l e c t r i q u e s ) . 

M a r c h a n d s d e g r o s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 
I m p o r t a t e u r s i i c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e p a p i e r e t a r t i c l e s e n p a p i e r . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e s t a b a c s e t p r o d u i t s d u t a b a c ( i 1 e x -
c l u s i o n d u t a b a c e n f e u i l l e s ) . 

M a r c h a n d s d e g r o s . 
T o u s a u t r e s c o m m e r c e s . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
M a r c h a n d s ^ c o m m i s s i o n . . 

r 
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Tableau 18.—CANADA—Ventes de marchandises, par genres de commerce et types d'€tablisse-
ments-Suite 

(Les ventes sont indiqu^es en millicrs de dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( 0 

V e n t e s 
d 6 c l a r 6 e s 0 ) 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' ^ t a b l i s s e m e n t 

Iron and Steel and Products, not elsewhere 
specified 

W h o l e s a l e r s p r o p e r 
O t h e r w h o l e s a l e r s 

A u t o m o t i v e t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t s t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s ^ 

C o a l a n d c o k e t r a d e 
I m p o r t e r s 
C o m m i s s i o n m e r c h a n t s 

E l e c t r i c a l t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . . . 

W h o l e s a l e m e r c h a n t s ^ 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 
E l e v a t o r s ( l i n e ) 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

E x p o r t e r s , 
F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . 

C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e s a l e s a g e n c i e s 

F o r e s t p r o d u c t s ( e x c e p t l u m b e r ) t r a d e 

M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
G e n e r a l m e r c h a n d i s e t r a d e 

W h o l e s a l e m e r c h a n t s 
E x p o r t m e r c h a n t s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 
B r o k e r s ( e x c e p t ^ r a i n ) 
I m p o r t c o m m i s s i o n m e r c h a n t s 
C o m m i s s i o n m e r c h a n t s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 
D i s t r i c t s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s 

I r o n a n d s t e e l s c r a p a n d o t h e r w a s t e m a t e r i a l s 
t r a d e 

W h o l e s a l e m e r c h a n t s 
S e l l i n g a g e n t s 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s , . . 
M a n u f a c t u r e r s ' a g e n t s 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s . 
S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s ; 
E x p o r t s e l l i n g a g e n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

M e t a l s a n d m e t a l w o r k t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s . . 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
C o m m i s s i o n m e r c h a n t s i 
I m p o r t m a n u f a c t u r e r s ' a g e n t s ; 
i m p o r t s e l l i n g a g e n t s 
M a n u f a c t u r e r s ' a g e n t s ! 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

(X) 

$ 

58,591 

18,531 
40,061 

30 
47 

2 
2 

20 

1 
19 
17 

17 
248 
162 

86 
51 
13 
1 
1 

36 
6,026 
5 ,426 

193 
267 
141 

1,256 
1,231 

25 

880 
5 
7 

7 6 

2,437 
286 

1,092 
37 

595 
3 

16 
407 

44,077 
2,841 
5,101 

76 
1,651 

15,521 
606 

17,256 
786 

53 
186 

Fer at acler et leurs produits, non specifics all-
leurs. 

M a i s o n s d e g r o s . 
A u t r s s 6 t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e I ' a u t o m o b i l e . 
M a r c h a n d s d e g r o s . ; 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t c o n n e x e s . 

M a r c h a n d s d e g r o s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e c h a r b o n e t c o k e . 
M a r c h a n d s i m p o r t a t e u r s . 
M a r c h a n d s ^ c o m m i s s i o n . 

C o m m e r c e d e s a p p a r e i l s e t o u t i l l a g e 6 1 e c t n q u e s . 
M a r c h a n d s d e g r o s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p 6 c i f i 6 s 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
C o o p e r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
L i g n e d ' 6 1 6 v a t e u r . 

C o m m e r c e d e s a r t i c l e s p o u r l a f e r m e (jI. I ' e x c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g e ) . 

E x p o r t a t e u r s . 
C o m m e r c e d e s d e n r ^ e s a l i m e n t a i r e s ( n o n s p e c m e e s 

a i l l e u r s ) . 
A c h e t e u r s b, l a c a m p a g n e . 

A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
• C o m m e r c e d e s p r o d u i t s f o r e s t i e r s ( k T e x c l u s i o n d u 

b o i s d ' c e u v r e ) . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n e r a l e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s e x p o r t a t e u r s . 

C o m m e r c e d e s e p i c e r i e s e t s p e c i a l i t e s a l i m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
I m p o r t a t e u r s h. c o m m i s s i o n . 
M a r c h a n d s k c o m m i s s i o n . 

C o m m e r c e d e q u i n c a i l l e r i e . 
M a r c h a n d s d e g r o s . 
B u r e a u x d e v e n t e s d e d i s t r i c t . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e m i t r a i l l e d e f e r e t d ' a c i e r e t a u t r e s 
d 6 c h e t s . 

M a r c h a n d s d e g r o a . ' 
A g e n t s v e n d e u r s . 

C o m m e r c e d e b o i s e t m a t ^ r i a u x d e c o n s t r u c t i o n 
( a u t r e s q u ' e n m 6 t a l ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 
A g e n t s d o m a n u f a c t u r i e r s . 

C o m m e r c e d e s m a c h i n e s , ^ q u i p e m e n t e t f o u r n i t u r e s 
( s a u f e i e c t r i q u e s ) . 

M a r c h a n d s d e g r o s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e v e n t e , e x p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m ^ t a u x e t o u v r a g e s e n m ^ t a l . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 
B u r e a u x g ^ n f e r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
M a r c h a n d s c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e v e n t e , i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p o t s . 

Pour renvois, voir page 69. 
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Table 18.—CANADA—Commodity Sales, b y Kinds of Bus iness and Types of Establ i shments 
-Con. 

(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( J ) 

V e n t e s 
d 6 c l a r 6 e s ( 0 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' ^ t a b l i s s e m e n t 

Iron and Steel and Products, not elsewhere 
spec i f i ed—Con . 

P a p e r a n d p a p e r p r o d u c t s t r a d e 
M a n u f a c t u r e r s ' a g e n t s 

P l u m b i n g a n d h e a t i n g e q u i p m e n t a n d s u p p l i e s 
t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s 

A l l o t h e r t r a d e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

Jewellery (including precious metals) 

W h o l e s a l e r s , p r o p e r 
O t h e r w h o l e s a l e r s 

A m u s e m e n t , s p o r t i n g a n d p h o t o g r a p h i c g o o d s 
t r a d e , 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 

D r y g o o d s a n d a p p a r e l t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' a g e n t s 

E l e c t r i c a l t r a d e 
W h o l e s a l e m e r c h a n t s . 

F u r n i t u r e a n d h o u s e f u r n i s h i n g s t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
C h a i n s t o r e w a r e h o u s e s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e . . . : 
W h o l e s a l e m e r c h a n t s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

J e w e l l e r y a n d o p t i c a l g o o d s t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
B r o k e r s ( e x c e p t g r a i n ) 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s . 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' a g e n t s 

M e t a l s a n d m e t a l w o r k t r a d e 
W h o l e s a l e m e r c h a n t s 
D i s t r i c t s a l e s o f f i c e s 
I m p o r t m a n u f a c t u r e r s ' , a g e n t s 

P a p e r a n d p a p e r p r o d u c t s t r a d e 
W h o l e s a l e m e r c h a n t s 

T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e 

W h o l e s a l e m e r c h a n t s 
A l l o t h e r t r a d e s 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s ; 
M a n u f a c t u r e r s ' a g e n t s 

Junk, Scrap and Waste Materials 

W h o l e s a l e r s p r o p e r 
O t h e r w h o l e s a l e r s 

D r y g o o d s a n d a p p a r e l t r a d e 
W h o l e s a l e m e r c h a n t s 
C h a i n s t o r e w a r e h o u s e s 

For foot-notes, see page 69. 

3,165 
1,301 

2 
62 

1,767 
34 
20 
20 

14,835 

10,119 
4,715 

2 
1 

155 
22 

128 
4 
1 
1 

801 
14 

787 
493 
210 
106 
177 

1 
1 

343 
315 

25 
2 

8,852 
3,967 
3,794 

109 
239 
475 
269 

659 
608 

46 
5 

3,506 
72 

3,435 
3 
3 
1 

1 
17 
4 

13 
1 

4,000 

3,803 
197 

12 
9 
3 

Fer et acier et ieurs produits, non specifies allleurs 
— F i n 

. C o m m e r c e d e p a p i e r e t a r t i c l e s e n p a p i e r . 
A g e n t s d e m a n u f a c t u r i e r s . 

. . C o m m e r c e d ' f e q u i p e m e n t e t f o u r n i t u r e s d e p l o m -
b e r i e e t c h a u f T a g e . 

. , . M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 
S u c c u r s a l c s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

T o u s a u t r e s c o m m e r c e s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

Bijouterie (comprenant metaux precieui). 

M a i s o n s d e g r o s . 
A u t r e s 6 t a b h s s e m e n t s d e g r o s . 

C o m m e r c e d e s a r t i c l e s d e r 6 c r 6 a t i o n , d e s p o r t e t 
d e p h o t o g r a p h i c . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e v ^ t e m e n t e t l i n g e r i e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s a p p a r e i l s e t o u t i l l a g e ^ l e c t r i q u e s . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d ' a m e u b l e m e n t e t a c c e s s o i r e s . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n 6 r a l e . 
M a r c h a n d s d e g r o s . 

. . M a r c h a n d s i m p o r t a t e u r s . 
. E n t r e p 6 t a d e m a g a s i n s e n c h a i n e . 

. C o m m e r c e d e s 6 p i c o r i e s e t 8 p 6 c i a l i t 6 s a l i m e n t a i r e s . 
. . M a r c h a n d s d e g r o s . 

. C o m m e r c e d e q u i n c a i l l e r i e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e b i j o u t e r i e e t a r t i c l e s d ' o p t i q u e . 
- M a r c h a n d s d e g r o s . 

M a r c h a n d s i m p o r t a t e u r s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

. C o m m e r c e d e s m a c h i n e s , 6 q u i p e m o n t e t f o u r n i t u r e s 
( s a u f felectriques). 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m 6 t a u x e t o u v r a g e s e n m 6 t a l . 
M a r c h a n d s d e g r o s . 
( B u r e a u x d e v e n t e s d e d i s t r i c t . 
\ A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e p a p i e r e t a r t i c l e s e n p a p i e r . 
M a r c h a n d s d e g r o s . 

. C o m m e r c e d e s t a b a c s e t p r o d u i t s d u t a b a c (il, I ' e x -
c l u s i o n d u t a b a c e n f e u i l l e s ) . 

M a r c h a n d s d e g r o s . 
T o u s a u t r e s c o m m e r c e s . 

M a r c h a n d s d o g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

Rebuts, dechets et objets au rancart. 

M a i s o n s d e g r o s . 
A u t r e s 6 t a b l i s 8 e m e n t 8 d e g r o s . 

C o m m e r c e d e v d t o m e n t e t l i n g e r i e . 
. M a r c h a n d s d e g r o s . 

E n t r e p o t s d e m a g a s i n s e n c h a l n e . 
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Tableau 18.—CANADA—Ventes de marchandises, par genres de commerce et types d*€tabllsse-
ments-Suite 

(Les ventes sont indiqu6es en milliers de dollars) 

C o m m o d i t y , b y K i n d o f B u s i n c s a 
a n d T y p o o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d C ) 

V e n t e s 
d 6 c l a r 6 c 3 (») 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m e n t 

Junk, Scrap and Waste Materials—Con. 
E l e c t r i c a l t r a d e 

M a n u f a c t u r e r s ' s a l e s b r a n c h e s . 
F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s , 
I r o n a n d s t e e l s c r a p a n d o t h e r w a s t e m a t e r i a l s 

t r a d e 
W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

M a n u f a c t u r e r s ' a g e n t s 
M e t a l s a n d m e t a J w o r k t r a d e 

W h o l e s a l e m e r c h a n t s 
P a p e r a n d p a p e r p r o d u c t s t r a d e 

W h o i o s a l o m e r c h a n t s 
P e t r o l e u m a n d p e t r o l e u m p r o d u c t s t r a d e 

W h o l e s a l e m e r c h a n t s 

Leather, Cut Stock and Shoe Findings., 

W h o l e s a l e r s p r o p e r . , 
O t h e r w h o l e s a l e r s . . 

A u t o m o t i v e t r a d e 
W h o l e s a l e m e r c h a n t s 

D r y g o o d s a n d a p p a r e l t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
C o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
R e s i d e n t b u y e r s 

F u r n i t u r e a n d h o u s e f u r n i s h i n g s t r a d e 
I m p o r t e r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 

L e a t h e r a n d l e a t h e r g o o d s ( e x c e p t g l o v e s a n d 
s h o e s ) t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l s a l e s o f T i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
C o m m i s s i o n m e r c h a n t s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

A l l o t h e r t r a d e s 
W h o l e s a l e m e r c h a n t s 

Livestock (cxcept horses). 

W h o l e s a l e r s p r o p e r . 
O t h e r w h o l e s a l e r s . . 

3 , 9 4 5 
3 . 6 1 2 

5 7 
100 
120 

5 7 

5 
5 
6 
6 

10 
10 
2 
2 

11,861 

4 , 4 5 1 
7 . 4 1 0 

7 
7 

4 8 
3 0 

4 
7 
3 
4 

7 1 

60 
11 
1 3 
12 
2 
3 
3 

10 
10 

1 1 , 0 1 4 
4 . 1 2 6 

1 9 

5 0 8 
1 7 7 
2 2 7 

1 , 9 7 4 

6 8 5 
1 7 0 
212 
1 7 3 

1 5 
1 1 5 

76,143 
4 6 8 

7 5 . 6 7 5 

Rebuts, dccbets et objets au rancart—Fin 
C o m m e r c e d e s a p p a r e i l s e t o u t i l l a g e ^ l e c t r i q u e s . 

S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
C o m m e r c e d e s p r o d u i t s d e l a f o r m e ( n o n s p 6 c i f i 6 s 

a i l l e u r s ) . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e s d e n r 6 e s a l i m e n t a i r e s ( n o n s p 6 c i f i 6 e 8 
a i l l e u r s ) . 

M a r c h a n d s d e ^ o s . 
C o m m e r c e d e m i t r a i l l e d e f e r e t d ' a c i e r e t a u t r e s 

d 6 c h e t s . 
M a r c h a n d s d o g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
E n t r e p 6 t s . 

C o m m e r c e d e b o i s e t m a t 6 r i a u x d e c o n s t r u c t i o n 
( a u t r e s q u ' e n m d t a l ) . 

A g e n t s d e m a n u f a c t u r i e r s . 
C o m m e r c e d e s m 6 t a u x e t o u v r a g e s e n m 6 t a l . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e p a p i e r e t a r t i c l e s e n p a p i e r . 

M a r c h a n d s d o g r o s . 
C o m m e r c e d e p 6 t r o l e e t d 6 r i v § 8 . 

M a r c h a n d s d e g r o s . 

Cuir, d^coupages de culr et accessoires de cordon-
nerle. 

M a i s o n s d e g r o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e I ' a u t o m o b i l e . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e v S t e m e n t e t l i n g e r i e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

• M a r c h a n d s ^ c o m m i s s i o n . 

A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p 6 c i f i 6 s 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
A c h e t e u r s r 6 s i d a n t 8 . 

C o m m e r c e d ' a m e u b i e m e n t e t a c c e s s o i r e s . 
M a r c h a n d s i m p o r t a t e u r s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n 6 r a l e . 
M a r c h a n d s d o g r o s . 

C o m m e r c e d e q u i n c a i l l e r i e . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e c u i r e t a r t i c l e s e n c u i r ( i I ' e x c l u s i o n 
d e s g a n t s e t d e s c h a u s s u r e s ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
( B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
\ S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
M a r c h a n d s 5. c o m m i s s i o n . 
I m p o r t a t e u r s i c o m n f i i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f o u r n i t u r e s 
( s a u f 6 1 e c t r i q u e s ) . 

M a r c h a n d s d e g r o s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s d e g r o s . 

Detail {h i*exciusion des chcvaux). 

M a i s o n s d o g r o s . 
A u t r e s 6 t a b l i 8 s e m e n t s d e g r o s . 

Pour renvois, voir page 69. 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
-Con. 

(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( 1 ) 

V e n t e s 
d 6 c l a r 6 e 8 

M a r c h a n d i s c s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' ^ t a b l i s s e m e n t 

Livestock (except liorses)—Con. 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
A u c t i o n c o m p a n i e s 
C o m m i s s i o n m e r c h a n t s 
E x p o r t c o m m i s s i o n h o u s e s 
R e s i d e n t b u y e r s 
C i t y b u y e r s o f f a r m p r o d u c t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s s a l e s a g e n c i e s 
E l e v a t o r s ( i n d e p e n d e n t ) — 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

C o u n t r y b u y e r s o f f a r m p r o d u c t s . . 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 

F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
C o m m i s s i o n m e r c h a n t s 
A s s e m b l e r s o f f a r m p r o d u c t s 
C i t y b u y e r s o f f a r m p r o d u c t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s s a l e s a g e n c i e s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
V V h o l e s a l e m e r c h a n t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 

Logs, Poles, Posts, Ties, etc.. 
W h o l e s a l e r s p r o p e r . , 
O t h e r w h o l e s a l e r s . . 

A m u s e m e n t , s p o r t i n g a n d p h o t o g r a p h i c g o o d s 
t r a d e 

M a n u f a c t u r e r s ' a g e n t s 
C o a l a n d c o k e t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 

E l e c t r i c a l t r a d e 
M a n u f a c t u r e r s ' a g e n t s 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . . . 

W h o l e s a l e m e r c h a n t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e 

C o m m i s s i o n m e r c h a n t s 
F o r e s t p r o d u c t s ( e x c e p t l u m b e r ) t r a d e 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
D r o p s h i p p e r s 
E x p o r t m e r c h a n t s 
B r o k e r s ( e x c e p t g r a i n ) 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
D r o p s h i p p e r s 
G e n e r a l s a l e s o f f i c e s 
E x p o r t m e r c h a n t s 
B r o k e r s ( e x c e p t g r a i n ) 
C o m m i s s i o n m e r c h a n t s 
S e l l i n g a g e n t s 

7 4 , 7 5 6 

3 9 7 
2 8 4 

4 2 , 6 9 3 
2 

3 1 4 
7 2 0 

5 , 2 2 4 
4 0 4 

2 4 , 6 2 6 
9 2 

5 1 9 
18 

5 0 1 
8 4 3 

6 3 
5 2 
1 

2 9 
7 1 
16 

612 
4 
4 

1 9 
2 

1 7 

2 
2 

1 0 , 4 7 3 

7 , 5 6 7 
2 , 9 0 6 

1 1 5 
112 

3 
7 
7 

5 
4 

4 
4 

6 4 

6 4 
8 , 6 2 5 

4 , 0 3 3 
2 , 8 3 4 

1 , 6 5 0 
3 9 
66 
66 

3 
3 

1 , 0 6 5 
3 5 1 

12 
5 0 

4 7 1 
5 

1 6 3 
1 3 

Betail (^ I'excluslon des chevaux)—Fin 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p ^ c i f i S a 
a i l l e u r s ) . 

M a r c h a n d s d o g r o s . 
E n c a n t e u r s . 
M a r c h a n d s b, c o m m i s s i o n . 
E x p o r t a t e u r s k c o m m i s s i o n . 
A c h e t e u r s r d s i d a n t s . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e ( e n v i l l e ) . 
A c h e t e u r s i \ l a c a m p a g n e . 
C o o p e r a t i v e s d o v e n d e u r s . 
A g e n c c s c o o p e r a t i v e s d e v e n t e s . 
E l S v a t e u r s i n d 6 p e n d a n t s . 

C o m m e r c e d e s a r t i c l e s p o u r l a f e r m e ( i r e x c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g e ) . 

A c h e t e u r s i l a c a m p a g n e . 
C o o p e r a t i v e s d e v e n d e u r s . 

C o m m e r c e d e s d e n r 6 e s a l i m e n t a i r e s ( n o n s p f e c i f i e e s 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s t l c o m m i s s i o n . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e ( e n v i l l e ) . 
A c h e t e u r s t . l a c a m p a g n e . 
C o o p e r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n e r a l e . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e s e p i c e r i o s e t s p e c i a l i t f e s a l i m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
A c h e t e u r s t l l a c a m p a g n e . 

C o m m e r c e d e b o i s e t m a t e r i a u x d e c o n s t r u c t i o n 
( a u t r e s q u ' e n m S t a l ) . 

M a r c h a n d s d e g r o s . 

Billots, poteaux, pleux, traverses, etc. 
M a i s o n s d e g r o s . 
A u t r e s e t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e s a r t i c l e s d o r 6 c r e a t i o n , d e s p o r t e t 
d e p h o t o g r a p h i c . 

A g e n t s d o m a n u f a c t u r i e r s . 
C o m m e r c e d e c h a r b o n e t c o k e . 

M a r c h a n d s d o g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e s a p p a r e i l s e t o u t i l l a g e e i e c t r i q u e s . 

A g e n t s d e m a n u f a c t u r i e r s . 
C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p e c i f i e s 

a i l l e u r s ) . 
M a r c h a n d s d e g r o s . 
C o o p e r a t i v e s d e v e n d e u r s . 

C o m m e r c e d e s a r t i c l e s p o u r l a f e r m e ( jI I ' e x c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g e ) . 

M l r o h a n d s d e g r o s . 
C o m m e r c e d e s d c n r e e s a l i m e n t a i r e s ( n o n s p e c i f i C e s 

a i l l e u r s ) . 
M a r c h a n d s ^ c o m m i s s i o n . 

C o m m e r c e d e s p r o d u i t s f o r e s t i e r s (3i r e x c l u s i o n d u 
b o i s d ' c e u v r e ) . 

M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
E x p e d i t e u r s & v u e . 

iM a r c h a n d s e x p o r t a t e u r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
L - c h e t e u r s 4 l a c a m p a g n e . 

C o m m e r c e d e m a r c h a n d i s e g e n e r a l e . 

M a r c h a n d s d e ^ r o s . 
C o m m e r c e d e s e p i c e r i e s e t s p e c i a l i t e s a l i m e n t a i r e s . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e b o i s e t m a t e r i a u x d e c o n s t r u c t i o n 

( a u t r e s q u ' e n m 6 t a l ) . 
M a r c h a n d s d e g r o s . 
E x p e d i t e u r s & v u e . 
B u r e a u x g 6 n e r a u x d e v e n t e s . 
M a r c h a n d s e x p o r t a t e u r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
M a r c h a n d s h c o m m i s s i o n . 
A g e n t s v e n d e u r a . 

For foot-notes, see page 69. 
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Tableau 18—CANADA—Ventes de marchandises, par genres de commerce e t types d'fitablisse-
'roents-Suite 

(Les ventes sont indiqu§es en milliers de dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p o o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( 0 

V e n t e s 
d ^ c l a r ^ e s ( 0 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m e n t 

Logs, Poles, Posts, Ties, etc.—Con. 
M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t 

t r i c a l ) t r a d e 
W h o l e s a l e m e r c h a n t s 
S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s 

P a p e r a n d p a p e r p r o d u c t s t r a d e 
E x p o r t s e l l i n g a g e n t s 

e l e c -

Luggage, Saddlery and Harness and All Other 
Leather Goods, not elsewhere classified — 

W h o l e s a l e r s p r o p e r 
O t h e r w h o l e s a l e r s 

A m u s e m e n t , s p o r t i n g a n d p h o t o g r a p h i c g o o d s 
t r a d e 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

A u t o m o t i v e t r a d e 
W h o l e s a l e m e r c h a n t s 

D r y g o o d s a n d a p p a r e l t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . . . 

A u c t i o n c o m p a n i e s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 

F u r n i t u r e a n d h o u s e f u r n i s h i n g s t r a d e 
I m p o r t e r s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

J e w e l l e r y a n d o p t i c a l g o o d s t r a d e 
W h o l e s a l e m e r c h a n t s 

L e a t h e r a n d l e a t h e r g o o d s ( e x c e p t g l o v e s a n d 
s h o e s ) t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
P a p e r a n d p a p e r p r o d u c t s t r a d e 

W h o l e s a l e m e r c h a n t s _ 
P l u m b i n g a n d h e a t i n g e q u i p m e n t a n d s u p p l i e s 

t r a d e 
W h o l e s a l e m e r c h a n t s 

A l l o t h e r t r a d e s 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

Lumber, Bough, Dressed and Finished. 

W h o l e s a l e r s p r o p e r . . 
O t h e r w h o l e s a l e r s . . 

C o a l a n d c o k e t r a d e 
W h o l e s a l e m e r c h a n t s 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . . . . 

E x p o r t e r s _ 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s . . . . . 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

E x p o r t e r s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e s a l e s a g e n c i e s 

77 
32 
45 

440 
440 

1,513 
699 

29 
19 
10 

. 2 2 
22 
70 
48 
4 
2 
8 
7 

39 
38 

1 
1 
1 

70 
25 
27 
18 
29 
25 
1 
3 
3 
3 

1,942 
1,320 

39 
462 

4 
117 

2 
2 
1 
1 

1 
1 
5 
3 
2 

51,076 

24,566 
26,510 

2 
2 

24 

2 
22 

Billots, poteaux, pieui, traverses, etc.—Fin 
C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f o u r n i t u r e s 

( s a u f ^ l e c t r i q u e s ) . 
M a r c h a n d s d e g r o s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 

C o m m e r c e d e p a p i e r e t a r t i c l e s e n p a p i e r . 
A g e n t s d o v e n t e , e x p o r t a t e u r s . 

Vallserle, harnacherle et sellerle et tous autres arti-
cles en culr, non classifies allleurs. 

M a i s o n s d e ^ o s . 
A u t r e s d t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e s a r t i c l e s d e r 6 c r 6 a t i o n , d e s p o r t e t 
d e p h o t o g r a p h i e . 

M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e 1 ' a u t o m o b i l e . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e v 6 t e m e n t e t l i n g e r i e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p 6 t s d e m a g a s i n s e n c h a l n e . 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p 6 c i f i 6 s 
ailleuEs). 

E n c a n t e u r s . 
C o o p e r a t i v e s d e v e n d e u r s . 

C o m m e r c e d ' a m e u b l e m e n t e t a c c e s s o i r e s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e m a r c h a n d i s e g 6 n 6 r a l e . 
M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . -
E n t r e p o t s d e m a g a s i n s e n c h a i n e . 

C o m m e r c e d e q u i n c a i l l o r i e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e b i j o u t e r i e e t a r t i c l e s d ' o p t i q u e . 
M a r c h a n d s d e ^ o s . 

C o m m e r c e d e c u i r e t a r t i c l e s e n c u i r (d . I ' e x c l u s i o n 
d e s g a n t s e t d e s c h a u s s u r e s ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m a c h i n e s , fequipement e t f o u r n i t u r e s 
( e a u f felectriques). 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e p a p i e r e t a r t i c l e s e n p a p i e r . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d ' ^ q u i p e m e n t e t f o u r n i t u r e s d e p l o m -

b e r i e e t c h a u f f a g e . 
M a r c h a n d s d e g r o s . 

T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s d e g r o s . 
A g e n t s d e m a n u f a c t u r i e r s . 

Bols d'oeuvre, brut, rabotS et finl. 

M a i s o n s d e g r o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e c h a r b o n e t c o k e . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p f e c i f i ^ s 
a i l l e u r s ) . 

E x p o r t a t e u r s . 
C o o p e r a t i v e s d e v e n d e u r s . " 

C o m m e r c e d e s a r t i c l e s p o u r l a f e r m e ( ^ T e x c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g e ) . 

E x p o r t a t e u r s . 
A c h e t e u r s & l a c a m p a g n e . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 

Pour renvois, voir page 69. 
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Table 18—CANADA—Commodity Sales, by K i n d s of Bus iness and Types of Establ i shments 
-Con. 

(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

Lumber, Bough, Dressed and Finished—Con. 

F o r e s t p r o d u c t s ( e x c e p t l u m b e r ) t r a d e 

W h o l e s a l e m e r c h a n t s 
B r o k e r s ( e x c e p t g r a i n ) 

F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
G e n e r a l m e r c h a n d i s e t r a d e 

. W h o l e s a l e m e r c h a n t s 
G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 

E x p o r t b r o k e r s 
H a r d w a r e t r a d e 

W h o l e s a l e m e r c h a n t s 
I r o n a n d : , t o t ' ! s c r r . p a n d o t h e r w a s t e m a t e - r i a l s 

t r a d e 
W h o l e s a l e m e r c h a n t s 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
I m p o r t e r s 
D r o p s h i p p e r s 
G e n e r a l s a l e s o f f i c e s \ 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s / 
E x p o r t m e r c h a n t s 
B r o k e r s ( e x c e p t g r a i n ) 
C o m m i s s i o n m e r c h a n t s 
E x p o r t b r o k e r s 
E x p o r t c o m m i s s i o n h o u s e s " 
E x p o r t s e l l i n g a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
P u r c h a s i n g a g e n t s 
S e l l i n g a g e n t s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s 

Machinery, Equipment and Supplies, Industrial 
(except electrical) 

W h o l e s a l e r s p r o p e r 
O t h e r w h o l e s a l e r s 

A m u s e m e n t , s p o r t i n g a n d p h o t o g r a p h i c g o o d s 
t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s 

A u t o m o t i v e t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t s t r a d e . . . . 

W h o l e s a l e m e r c h a n t s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

D r y g o o d s a n d a p p a r e l t r a d e 
W h o l e s a l e m e r c h a n t s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

E l e c t r i c a l t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s 

S a l e s 
r e p o r t e d ( ' ) 

V e n t e s 
d 6 c l a r 6 e s ( i ) 

129 

110 
19 

4 

4 
65 
65 
16 
16 

242 
242 

50,508 
16,785 
3,637 

253 
3.403 

1,380 
13,048 

552 
1,358 

9 , 3 9 0 

20 
171 
469 

42 

40 
40 

90,108 

30,513 
59,595 

476 
•144 
168 
103 
43 
18 

2,285 
31 

3 
492 

1,754 
5 

119 

7 9 
4 

10 
1 

25 
355 

32 
29 
86 

4 
205 
445 

7 
123 
286 

17 
12 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m e n t 

Bois d'ceuvre, brut, rabot^ et fini—Fin 

C o m m e r c e d e s p r o d u i t s f o r e s t i e r s ( f l I ' e x c l u s i o n d u 
b o i s d ' o e u v r e ) . 

M a r c h a n d s d e g r o s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 

C o m m e r c e d e s d e n r ^ e s a l i m e n t a i r e s ( n o n 8 p 6 c i f i 6 o & 
a i l l e u r s ) . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e m a r c h a n d i s e g 6 n 6 r a l e . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s d p i c e r i e s e t s p 6 c i a l i t 6 s a l i m e n t a i r e s . 

C o u r t i e r s e n e x p o r t a t i o n . 
C o m m e r c e d e q u i n c a i l l e r i e . 

M a r c h a n d s d e g r o s . 
C o m - n ' ^ r " ' ^ ' l o m i t r a i l l e d e f e r e t d ' a c i e r e t a u t r e s 

( l e c n e t s . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e b o i s e t m a t ^ r i a u x d e c o n s t r u c t i o n 
( a u t r e s q u ' e n m 6 t a l ) . 

M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
E x p 6 d i t e u r s t , v u e . 

B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r e a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 

! r i a r c h a n d s e x p o r t a t e u r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
M a r c h a n d s i c o m m i s s i o n . 

C o u r t i e r s e n e x p o r t a t i o n . 
E x p o r t a t e u r s c o m m i s s i o n . 
A g e n t s d e v e n t e , e x p o r t a t e u r s . 

> L g e n t s d e m a n u f a c t u r i e r s . 
A g e n t s a c h e t e u r s . 
A g e n t s v e n d e u r s . 
E n t r e p o t s . • 

C o m m e r c e d e s m a c h i n e s , ^ q u i p e m e n t e t f o u r n i t u r e s 
( s a u f 6 1 e c t r i q u e s ) . 

D i s t r i b u t e u r s d e m a c h i n e r i e s . 

Macbinerie, ^quipement et fournitures, industrlels 
(sauf eiectriques). 

M a i s o n s d e g r o s . 
A u t r e s fetablissements d e g r o s . 

C o m m e r c e d e s a r t i c l e s d e r 6 c r 6 a t i o n , d o s p o r t o t 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e I ' a u t o m o b i l e . 
M a r c h a n d s d o g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t c o n n e x e s . 

M a r c h a n d s d e g r o s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e v f i t e m e n t e t l i n g e r i e . 
M a r c h a n d s d e g r o s . 
B u r e a u x g § n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s a p p a r e i l s e t o u t i l l a g e felectriques. 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

r 

For foot-notes, see page 69. 
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Tableau 18.—CANADA—Ventes de marchandises, par genres de commerce et types d'^tablisse-
ments-Suite 

(Les ventes sont indiqu^es en milliers de dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r o p o r t e d C ) 

V e n t e s 
d 6 c l a r 6 e s ( » ) 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' f e t a b l i s s e m e n t 

Machinery, Equipment and Supplies, Industrial 
(eicept electrical } - C o n . 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . . . 

I m p o r t m a n u f a c t u r e r s ' a g e n t s . 
C o - o p e r a t i v e m a r k e t i n g M s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 
E l e v a t o r s ( i n d e p e n d e n t ) 
E l e v a t o r s ( l i n e ) 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

C o - o p e r a t i v e m a r k e t i n g ^ s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 

F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e 

W h o l e s a l e m e r c h a n t s 
C o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s . 
C o - o p e r a t i v e s a l e s a g e n c i e s 

F o r e s t p r o d u c t s ( e x c e p t l u m b e r ) t r a d e , 

W h o l e s a l e m e r c h a n t s 
G e n e r a l m e r c h a n d i s e t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
D r o p s h i p p e r s 
M a n u f a c t u r e r s ' a g e n t s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e . . . 
W h o l e s a l e m e r c h a n t s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
D i s t r i c t s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

I r o n a n d s t e e l s c r a p a n d o t h e r w a s t e m a t e r i a l s 
t r a d e 

W h o l e s a l e m e r c h a n t s 
J e w e l l e r y a n d o p t i c a l g o o d s t r a d e . . . 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' a g e n t s 

L e a t h e r a n d l e a t h e r g o o d s ( e x c e p t g l o v e s a n d 
s h o e s ) t r a d e 

W h o l e s a l e m e r c h a n t s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s — 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s . 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
I m p o r t e r s 
S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s , 
D i s t r i c t s a l e s o f f i c e s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
C o m m i s s i o n m e r c h a n t s 
E x p o r t m a n u f a c t u r e r s ' a g e n t s 
E x p o r t s e l l i n g a g e n t s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
S e l l i n g a g e n t s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

M e t a l s a n d m e t a l w o r k t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
C o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
I m p o r t s e l l i n g a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

1.294 

4 
25 

294 
4 

967 

38 
37 

1 
67 

24 
8 
3 

32 
4 

4 
652 
435 

1 
100 
116 
44 
44 

I .833 
1,444 

1 
64 

193 
12 

121 

5 
5 

206 
20 

185 
1 

763 
50 

522 
191 

307 
33 

5 
257 

12 

63.565 
9 ,723 

22 
3,492 

II ,208 
15 

3,183 
18,281 

855 

9,210 

7,426 
152 

1,633 
9 

1,081 
267 
235 

10 
17 
5 

Machlnerie, gqutpement et Tournitures, Industrlels 
(sauf electrlques)-Suito 
C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p S c i f i f i s 

a i l l e u r s ) . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

• C o o p e r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
E 1 6 v a t e u r s i n d 6 p e n d a n t s . 
L i g n e d ' 6 1 6 v a t e u r . 

C o m m e r c e d e s a r t i c l e s p o u r l a f e r m e (ill I ' e x c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g e ) . 

C o o p e r a t i v e s d e v e n d e u r s . 
• A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
C o m m e r c e d e s d e n r e c s a l i m e n t a i r e s ( n o n 8 p 6 c i f i 6 e a 

a i l l e u r s ) . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i e r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 

C o m m e r c e d e s p r o d u i t s f o r e s t i e r s ( ^ I ' e x c l u s i o n d u 
b o i s d ' c D u v r e ) . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e m a r c h a n d i s e g e n e r a l e . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
E x p f e d i t o u r s i v u e . 
A g e n t s d o m a n u f a c t u r i e r s . 

C o m m e r c e d e s e p i c e r i e s e t s p 6 c i a l i t e s a l i m e n t a i r e s . . 
M a r c h a n d s d e ^ o a . 

C o m m e r c e d e q u i n c a i l l e r i e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
B u r e a u x d e v e n t e s d o d i s t r i c t . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d o m a n u f a c t u r i e r s 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e m i t r a i l l e d e f e r e t d ' a c i e r e t a u t r e a 
d e c h e t s . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e b i j o u t e r i e e t a r t i c l e s d ' o p t i q u e . 

M a r c h a n d s d o g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d o c u i r e t a r t i c l e s e n c u i r ( i l I ' e x c l u s i o n 
d e s g a n t s e t d e s c h a u s s u r e s ) . 

M a r c h a n d s d e g r o s . 
B u r e a u x g e n f i r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e b o i s e t m a t e r i a u x d e c o n s t r u c t i o n 
( a u t r e s q u ' e n m 6 t a l ) . 

M a r c h a n d s d e g r o s . 
D i s t r i b u t o u r s d e m a c h i n e r i e s . 
S u c c u r s a l e s d o v e n t e s d o m a n u f a c t u r i e r s . 
A g e n t s d c m a n u f a c t u r i e r s . 

C o m m e r c e d e s m a c h i n e s , e q u i p e m e n t e t f o u r n i t u r e s 
( s a u f e i e c t r i q u e s ) . 

M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
D i s t r i b u t o u r s d e m a c h i n e r i e s . 
B u r e a u x d e v e n t e s d o d i s t r i c t . 
B u r e a u x g 6 n e r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 

M a r c h a n d s t . c o m m i s s i o n . 
A g e n t s e x p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d o v e n t e , e x p o r t a t e u r s . 
I m p o r t a t e u r s k c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
A g e n t s v e n d e u r s . 

E n t r e p 6 t s . 

C o m m o r c o d e s m e t a u x e t o u v r a g e s e n metal. 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

• B u r e a u x g e n e r a u x d e v e n t s s . 
S u c c u r s a l e s d e v e n t e s d o m a n u f a c t u r i e r s . 
M a r c h a n d s i c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d o m a n u f a c t u r i e r s . 

• • A g e n t s d o v e n t e , i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

Pour renvois, voir page 69. 
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Table 18.—CANADA—Commodity Sales, by K i n d s of B u s i n e s s and Types of Kstabl ishments 
-Con. 

(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( ' ) 

V e n t e s 
d 6 c l a r 6 e s ( » ) 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m e n t 

Machinery, Kquipment and Supplies, Industrial 
(except electrical ) - C o n . 

P a p e r a n d p a p e r p r o d u c t s t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s 

P e t r o l e u m a n d p e t r o l e u m p r o d u c t s t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 

P l u m b i n g a n d h e a t i n g e q u i p m e n t a n d s u p p l i e s 
t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s 
G e n e r a l s a l e s o f f i c e s \ 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s / 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

A l l o t h e r t r a d e s 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
C o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
I m p o r t s e l l i n g a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
S e l l i n g a g e n t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 

Machinery, Equipment and Supplies, Farm and 
Garden 

W h o l e s a l e r s p r o p e r . 
O t h e r w h o l e s a l e r s . . 

A u t o m o t i v e t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 

C h e m i c a l s , d r u g s a n d a l l i e d p r o d u c t s t r a d e . , 

M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
E l e c t r i c a l t r a d e 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 
E l e v a t o r s ( i n d e p e n d e n t ) 
E l e v a t o r s ( l i n e ) 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
B r o k e r s ( e x c e p t g r a i n ) 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 
C o - o p e r a t i v e s a l e s a g e n c i e s 
P a c k e r s a n d s h i p p e r s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
B r o k e r s ( e x c e p t g r a i n ) 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s _ 

I r o n a n d s t e e l s c r a p a n d o t h e r w a s t e m a t e r i a l s 
t r a d e 

W h o l e s a l e m e r c h a n t s , 

2 9 5 
2 2 7 

1 3 
5 5 

2 2 7 
1 7 

210 

2 , 5 1 8 
5 7 4 

1 
2 4 6 

1 , 3 1 0 
1 

3 8 7 
1 2 , 9 7 7 

6 7 6 
2 9 9 

7 , 1 6 4 

9 9 6 

3 , 7 4 1 
100 

2 8 , 0 3 4 

8 , 2 1 5 
1 9 , 8 1 9 

- 2 6 2 
26 

2 3 6 
4 

4 
3 3 2 

22 
3 0 9 
2 0 5 

3 
7 

1 5 2 
4 

3 9 

4 2 
4 2 

1 2 4 

2 
1 3 
1 

1 0 4 
2 
3 
7 
7 

10 
2 
8 

268 
216 

1 4 
12 
2 7 

2 
2 

Machineries ^qulpement et fouriiltures, industrlels 
(sauf electrlques)-Fin 
C o m m e r c e d e p a p i e r e t a r t i c l e s e n p a p i e r . 

M a r c h a n d s d e g r o s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e p 6 t r o l e e t d 6 r i v 6 s . 
M a r c h a n d s d e g r o s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 

C o m m e r c e d ' 6 q u i p e m e n t e t f o u r n i t u r e s d e p l o m -
b e r i e e t c h a u f f a g e . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . ' 
/ B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
I S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
Agents i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

T o u s a u t r e s c o m m e r c c s . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

B u r e a u x g 6 n 6 r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
M a r c h a n d s h c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e v e n t e , i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
A g e n t s v e n d e u r s . 

C o o p e r a t i v e s d o v e n d e u r s . 

Machinerle, equlpement et fournitures pour fer-
mes et jardlns. 

M a i s o n s d e g r o s . 
A u t r e s fetablissements d e g r o s . 

C o m m e r c e d e I ' a u t o m o b i l e . 
M a r c h a n d s d e g r o s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t c o n n e x e s . 

S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
C o m m e r c e d e s a p p a r e i l s e t o u t i l l a g e felectriques. 

M a r c h a n d s d e g r o s . 

S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p S c i f i f i s 

a i l l e u r s ) . 
M a r c h a n d s d e g r o s . 
C o o p e r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
E l 6 v a t e u r s i n d 6 p e n d a n t s . 
L i g n e d ' 6 1 6 v a t e u r . 

C o m m e r c e d e s a r t i c l e s p o u r l a f e r m e ( i I ' e x c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g e ) . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s d e n r f e e s a l i m e n t a i r e s ( n o n s p e c i f i e e s 

a i l l e u r s ) . 
M a r c h a n d s d e g r o s . 
C o u r t i e r s ( g r a i n s n o n I n d u s ) . 
A c h e t e u r s h l a c a m p a g n e . 
C o o p e r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
E m b a l l e u r s e t a r r i m e u r s . 

C o m m e r c e d e m a r c h a n d i s e g e n 6 r a l e . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s 6 p i c e r i e s e t 8 p 6 c i a l i t e s a l i m e n t a i r e s . 

C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
C o o p e r a t i v e s d e v e n d e u r s . 

C o m m e r c e d e q u i n c a i l l e r i e . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e m i t r a i l l e d e f e r e t d ' a c i e r e t a u t r e s 
dechets. 

M a r c h a n d s d e g r o s . 

For foot-notes, see page 69. 



FITABLISSEMENTS D E C O M M E R C E E T .DE S E R V I C E , 1931 105 

Tableau 18—CANADA—Ventes de marchandlses, par genres de commerce et types d'fitabUsse-
ments -Sui te 

(Lea ventes sont indiqufiea en milliera de dollars) 

C o m m o d i t y , b y K i n d o f B u s i n e s s 
a n d T y p e o f E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( ' ) 

V e n t e s 
d 6 c l a r 6 e s { ' ) 

M a r c h a n d i s e s , p a r g e n r e d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m e n t 

Machinery, Equipment and Supplies, Farm and 
G a r d e n - C o n . 

L u m b e r a n d b u i l d i n g m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s 
D i s t r i c t s a l e s o f f i c e s 
G e n e r a l s a l e s o f f i c e s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

M e t a l s a n d m e t a l w o r k t r a d e 
I m p o r t e r s 

Meats and Meat Products, Fresh and Cured.. 

W h o l e s a l e r s p r o p e r . . 
O t h e r w h o l e s a l e r s . . 

F a r m p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e . . . . 

R e s i d e n t b u y e r s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e s a l e s a g e n c i e s 

F a r m s u p p l i e s ( e x c e p t m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

C o - o p e r a t i v e s a l e s a g e n c i e s 
F o o d p r o d u c t s ( n o t e l s e w h e r e s p e c i f i e d ) t r a d e — 

W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
B r o k e r s ( e x c e p t g r a i n ) 
C o m m i s s i o n m e r c h a n t s 
C i t y b u y e r s o f f a r m p r o d u c t s 
C o u n t r y b u y e r s o f f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s s o c i a t i o n s . . 
C o - o p e r a t i v e s a l e s a g e n c i e s 
C h a i n s t o r e w a r e h o u s e s 

F o r e s t p r o d u c t s ( e x c e p t l u m b e r ) t r a d e . . 

W h o l e s a l e m e r c h a n t s 
G e n e r a l m e r c h a n d i s e t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 

G r o c e r i e s a n d f o o d s p e c i a l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s ' 
I m p o r t e r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
B r o k e r s ( e x c e p t g r a i n ) 
M a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w M e h o u s e s 

M a c h i n e r y , e q u i p m e n t a n d s u p p l i e s ( e x c e p t e l e c -
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s - -
T o b a c c o a n d t o b a c c o p r o d u c t s ( e x c e p t l e a f ) t r a d e . 

W h o l e s a l e m e r c h a n t s . 

Musical Instruments, Accessories and Parts (ex-
cept radios) 

W h o l e s a l e r s p r o p e r . , 
O t h e r w h o l e s a l e r s . . 

A m u s e m e n t , s p o r t i n g a n d p h o t o g r a p h i c g o o d s 
t r a d e 

W h o l e s a l e m e r c h a n t s 
D r y g o o d s a n d a p p a r e l t r a d e 

W h o l e s a l e m e r c h a n t s 

2 
1 
1 

2 6 , 7 4 5 
3 S 9 

7 , 4 5 8 
3 2 
16 

2 , 5 3 0 
1 6 , 2 9 5 

4 6 
10 
3 1 
3 1 

85,630 

7 4 , 2 3 8 
1 1 , 3 9 3 

180 

2 3 
1 3 

1 4 4 

2 
2 

7 7 , 1 8 2 

7 2 , 6 2 3 
20 

612 
868 
9 8 8 
7 9 3 
4 9 3 

9 4 
6 4 9 
1 4 3 

4 

4 
1 5 6 
1 0 5 

5 1 
8,101 
1 , 1 3 4 

2 9 4 
7 
2 
2 

6,661 

5 
5 
1 

1 

2 , « 7 8 

9 0 0 
1 , 3 7 8 

Machlnerle, £quipement et fournltures pour fermes 
e t J a r d l n s - F i n 

C o m m e r c e d e b o i s e t m a t f i r i a u x d e c o n s t r u c t i o n 
( a u t r e s q u ' e n m 6 t a l ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f o u r n l t u r e s 
( s a u f felectriques). 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 
B u r e a u x d e v e n t e s d e d i s t r i c t . 
B u r e a u x g f e n l r a u x d e v e n t e s . 
S u c c u r s a l e s d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m 6 t a u x e t o u v r a g e s e n m 6 t a l . 
M a r c h a n d s i m p o r t a t e u r s . 

Vlandes et prodults de la vlande, frals et prepares. 

M a i s o n s d e ^ o s . 
A u t r e s fetablissements d e g r o s . 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e ( n o n s p 6 c i f i 6 s 
a i l l e u r s ) . 

A c h e t e u r s r f i s i d a n t s . 
A c h e t e u r s i l a c a m p a g n e . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 

C o m m e r c e d e s a r t i c l e s p o u r l a f e r m e ( 4 I ' e x c l u s i o n 
d e s m a c h i n e s a g r i c o l e s e t o u t i l l a g o ) . 

A g e n c e s c o o p 6 r a t i v e s d e v e n t e s . 
C o m m e r c e d e s d e n r ^ e s a l i m e n t a i r e s ( n o n s p S c i f i f e s 

a i l l e u r s ) 
M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 

S u c c u r s a l e s d o v e n t e s d e m a n u f a c t u r i e r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
M a r c h a n d s A c o m m i s s i o n . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e ( e n v i l l e ) . 
A c h e t e u r s i l a c a m p a g n e . 
C o o p e r a t i v e s d e v e n d e u r s . 
A g e n c e s c o o p e r a t i v e s d e v e n t e s . 
E n t r e p 6 t s d e m a g a s i n s e n c h a l n e . 

C o m m e r c e d e s p r o d u i t s f o r e s t i e r s ( i I ' e x c l u s i o n d u 
b o i s d ' c e u v r e . ) 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e m a r c h a n d i s e g e n S r a l e . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e s fepiceries e t s p 6 c i a f i t 6 s a U m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
S u c c u r s a l e s d e v e n t e s d o m a n u f a c t u r i e r s . 
C o u r t i e r s ( g r a i n s n o n i n c l u s ) . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p 6 t s d e m a g a s i n s e n c h a l n e . 

C o m m e r c e d e s m a c h i n e s , d q u i p e m e n t e t f o u r n l t u r e s 
( s a u f e i e c t r i q u e s ) . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s t a b a c s e t p r o d u i t s d u t a b a c ( i 1 e x -

c l u s i o n d i i t a b a c e n f e u i l l e s . ) 
M a r c h a n d s d e g r o s . 

Instruments de muslque, accessolres et places d{ta-
chfes (excepts les radios). 

M a i s o n s d e ; 
A u t r e s ( 5 d e g r o s . 

C o m m e r c e d e s a r t i c l e s d e r e c r e a t i o n , d e s p o r t e t 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e v f i t e m e n t e t l i n g e r i e . 

M a r c h a n d s d e g r o s . 

P o u r r e n v o i s , v o i r p a g e 6 9 . 

1 0 5 8 8 — 1 2 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
- C o n . 

(Sales a re shown in thousands of dol lars) 

C o m m o d i t y , b y K i n d of Business 
a n d T y p e of E s t a b l i s h m e n t 

r e p o r t e d ^ ) 

V e n t e s 
d ^ c l a r f e s ( ' ) 

Marchand i se s , pa r genre d e c o m m e r c e 
e t t y p e d ' f i t ab l i s semen t 

Musical Instruments, Accessories and Parts (er 
cept radios)—Con. 

Elec t r i ca l t r a d e 
Genera l sales offices 
Manufac ture rs ' sales b ranches 

Fu rn i tu r e and house furnishings t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 
Commiss ion m e r c h a n t s 

General me rchand i s e t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 
I m p o r t manufac tu re r s ' agen ts 
C h a i n s to re warehouses 

H a r d w a r e t r a d e 
Wholesale m e r c h a n t s 

Jewel lery and optical goods t r a d e 
I m p o r t e r s 

All o t h e r t r a d e s 
Wholesale m e r c h a n t s 
I m p o r t e r s 

Non-Ferrous Metals 

Wholesalers proper 
O t h e r wholesalers 

A u t o m o t i v e t r a d e 
Wholesale m e r c h a n t s 

C h e m i c a l s , d rugs and al l ied p roduc t s t r a d e 

Wholesale m e r c h a n t s 
Elec t r ica l t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s 
Manufac turers ' sales b ranches 
Manufac turers ' agents 

General merchand i se t r a d e 
Wholesale m e r c h a n t s 
E x p o r t m e r c h a n t s 

Grocer ies and food special t ies t r a d e 
Wholesale m e r c h a n t s 

H a r d w a r e t r a d e . 
Wholesale m e r c h a n t s 
Manufac ture rs ' agents 

I ron and s teel scrap a n d o t h e r w a s t e m a t e r i a l s 
t r a d e 

Wholesale m e r c h a n t s 
L i m i b e r a n d building m a t e r i a l s (o the r t h a n m e t a l ) 

t r a d e 
Wholesale m e r c h a n t s 
E x p o r t m e r c h a n t s 
I m p o r t manufac tu re r s ' agents 

Mach ine ry , equ ipmen t a n d supphes (except elec-
t r i ca l ) t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s 
Supply and m a c h i n e r y d i s t r i b u t o r s 
Manufac ture rs ' sales b ranches 
Manufac tu re r s ' agents 

Me ta l s and m e t a l w o r k t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 
D i s t r i c t sales offices 1 
General sales offices / 
I m p o r t manufac tu re r s ' a g e n t s 
I m p o r t selling agents 
Selling agen ts 

P l u m b i n g and hea t ing equ ipmen t and supplies t r a d e 

Wholesale m e r c h a n t s 
Manufac turers ' sales b ranches 
Manufac ture rs ' agen ts 

All o t h e r t r a d e s 
Wholesale m e r c h a n t s 

For foot-notes, see page 69. 

1,324 
420 
903 
871 
469 
373 

29 
49 
22 
2 
2 

23 
6 
5 

18 
18 
5 
4 
1 

36,326 
3,225 

33,101 

44 

44 
3,503 

110 
7 

3,379 
7 

66 
22 
45 
2 
2 

296 
283 
12 

14 
14 

128 
62 

5 
61 

188 
53 
5 

14 
82 
35 

31,826 
1,439 

917 
18,600 

272 
1,110 
9,489 

246 

239 
1 
6 

10 
10 

Instruments de musique, accessolres et pISces de-
tachSes (eiceptS les radios)—Fin 

C o m m e r c e des apparei ls e t out i l lage felectriquea. 
Bureaux gfenferaux d e ven te s . 
Succursales d e ven tes d e manufac tu r i e r s . 

C o m m e r c e d ' a m e u b l e m e n t e t accessoires . 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
M a r c h a n d s t̂  commiss ion . 

C o m m e r c e d e m a r c h a n d i s e g6n6rale. 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Agents i m p o r t a t e u r s d e manufac tu r i e r s . 
E n t r e p d t s d e magas ins en chalne . 

C o m m e r c e d e quincaiUerie. 
M a r c h a n d s d e gros . 

C o m m e r c e d e b i jouter ie e t a r t ic les d ' o p t i q u e . 
M a r c h a n d s i m p o r t a t e u r s . 

T o u s a u t r e s commerces . 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 

SUtaui non-ferreui. 

Maisons d e ^ o s . 
A u t r e s 6 tab l i ssementa d e gros . 

C o m m e r c e do I ' au tomob i l e . 
M a r c h a n d s d e gros . 

C o m m e r c e des p rodu i t s c h i m i q u e s , p h a r m a c e u t i -
ques e t connexes. 

M a r c h a n d s d e gros . 
C o m m e r c e des apparei ls e t out i l lage g lec t r iques . 

M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Succursales d e ven tes d e manufac tu r i e r s . 
Agents d e manufac tu r ie r s . 

C o m m e r c e d e m a r c h a n d i s e gtaferale. 
M a r c h a n d s d e gros . 
M a r c h a n d s expor ta teurs . 

C o m m e r c e des fepiceries e t sp6cialit6s a l i m e n t ^ e s . 
M a r c h a n d s do ^ o s . 

C o m m e r c e d e quincaiUerie. 
M a r c h a n d s do gros . 
Agen t s d e manufacturieiB. 

C o m m e r c e d e mi t r a i l l e d e fer e t d ' a c i e r e t a u t r e s 
df ichets . 

M a r c h a n d s d e gros . 
C o m m e r c e d e bois e t ma t6 r i aux d e const ruct ion 

(autres qu 'en mSta l ) . 
M a r c h a n d s de gros. 
M a r c h a n d s exporta teurs . 
Agents i m p o r t a t e u r s d e manufac tu r ie r s . 

C o m m e r c e des mach ines , ^qu ipemen t e t foumi tu res 
(sauf Mect r iques) . 

M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
D i s t r i b u t e u r s d e machiner ies . 
Succursales d e ven tes d e manufac tu r i e r s . 
Agen t s d e manufac tur ie rs . 

C o m m e r c e des mfetaux e t ouvrages en mfetal. 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 

Bureaux d e ventes d e d i s t r i c t . 
Bureaux g6n4raux d e ven tes . 

./Agents i m p o r t a t e u r s d e manufac tu r ie r s . 
Agents d e vente , impor t a t eu r s . 
Agents vendeurs . 

C o m m e r c e d ' 6 q u i p e m e n t e t fourni tures d e plora-
ber ie e t chaufFage. 

M a r c h a n d s d e gros . 
Succursales d e ventes d e manufac tu r i e r s . 
Agents d e manufac tur ie rs . 

T o u s au t r e s commerces . 
M a r c h a n d s d e gros . . . _„ 
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Tableau 18.—CANADA—Ventes de marchandises, par genres de commerce et types d'€tabUgse-
ments-Suite 

(Les ventea sont indiqu^es en milliers de dollars) 

C o m m o d i t y , b y K i n d ot B u s i n e s s 
a n d T y p e ot E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( ' ) 

V e n t e s 
d6clar6es ( ' ) 

M a r c h a n d i s e s , p a r genre d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m e n t 

Non-Metallic Minerals, Crude, and Their Pro-
ducts, not elsewhere classlfled 

Wholesa l e r s p roper 
O t h e r w h o l e s a l e r s 

C h e m i c a l s , d r u g s a n d a l l ied p r o d u c t s t r a d e . . 

Who lesa l e m e r c h a n t s 
C o a l a n d c o k e t r a d e 

Wholesa le m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

E l e c t r i c a l t r a d e • 
Wholesa l e m e r c h a n t s 

F a r m p r o d u c t s {not e l s e w h e r e spec i f i ed) t r a d e . . . . 

Who lesa l e m e r c h a n t s 
E x p o r t e r s 

Gene ra l m e r c h a n d i s e t r a d e 
Wholesa le m e r c h a n t s 

Groce r i e s a n d food spec ia l t ies t r a d e 
Wholesa le m e r c h a n t s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 

L e a t h e r a n d l e a t h e r goods (except g loves a n d 
shoes ) t r a d e 

M a n u f a c t u r e r s ' sa les b r a n c h e s 
L u m b e r a n d bu i ld ing m a t e r i a l s ( o t h e r t h a n m e t a l ) 

t r a d e 
Wholesa l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l sa les off ices 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s 

M a c h i n e r y , e q u i p m e n t a n d suppl ies (except elec-
t r i c a l ) t r a d e 

I m p o r t e r s 
Supply a n d m a c h i n e r y d i s t r i b u t o r s 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s 

M e t a l s a n d m e t a l w o r k t r a d e 
ImMrters 

P l u m b i n g a n d h e a t i n g e q u i p m e n t a n d supplies 
t r a d e 

M a n u f a c t u r e r s ' sa les b r a n c h e s 
Al l o t h e r t r a d e s 

I m p o r t e r s 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 

Notions and Dry Goods, Smallwares, etc.. 

W h o l e s a l e r s p rope r . 
O t h e r w h o l e s a l e r s . . 

A m u s e m e n t , spo r t i ng a n d p h o t o g r a p h i c goods 
t r a d e 

Wholesa l e m e r c h a n t s 
I m p o r t e r s 

C h e m i c a l s , d r u g s a n d a l l i ed p r o d u c t s t r a d e 

I m p o r t e r s 
D r y goods a n d appare l t r a d e 

Wholesa l e m e r c h a n t s 
I m p o r t e r s 
D r o p sh ippe r s 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
C o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
I m p o r t sel l ing a g e n t s 
M a n u f a c t u r e r s ' - a g e n t s 
C h a i n s t o r e w a r e h o u s e s 
O t h e r s 

F a r m p r o d u c t s (no t e l s e w h e r e spec i f i ed ) t r a d e 

C o m m i s s i o n m e r c h a n t s 
I m p o r t c o m m i s s i o n m e r c h a n t s . , 

S 

S,3«9 

1,455 
3,874 

14 

14 

4 ,490 
1,095 

60 
3,334 

742 
282 

1 
271 
188 
18 
18 

1 
1 
7 
1 

14,805 

7,981 
6,824 

34 
30 

3 
69 

69 
12,816 
4,659 
2 ,070 

8 
1,819 

121 
3,253 

934 
11 
40 
17 

7 
10 

MlnSraui non-m£talllques, bruts, et leurs pro-
dults, non classioes aUIeurs. 

MEiisons de ^os. 
A u t r e s 6 t a b l i s s e m e n t s d e g ros . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t connexes. 

M a r e h a n d s d e g ros . 
C o m m e r c e d e c h a r b o n e t c o k e . 

M a r e h a n d s d e g ros . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s appare i l s e t ou t i l l age a e c t r i q u e s . 
M a r e h a n d s d e g ros . 

. C o m m e r c e des p r o d u i t s d e l a f e r m e (non s p 6 c i f i ^ 
a i l leurs ) . 

M a r e h a n d s d e g ros . 
E x p o r t a t e u r s . 

C o m m e r c e d e m a r c h a n d i s e g^n^ra le . 
M a r e h a n d s d e g ros . 

C o m m e r c e d e s 6piceries e t s p ^ c i a l i t ^ a l i m e n t a i r e s . 
M a r e h a n d s d e g ros . 
I m p o r t a t e u r s i c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d o qu inca i l l e r ie . 
M a r e h a n d s d e g ros . 

C o m m e r c e d e cuir e t a r t i c l e s en cuir I 'excliision 
d e s g a n t s e t d e s chaussu res ) . 

Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
C o m m e r c e d e bo i s e t m a t ^ r i a u x d e cons t ruc t ion 

( a u t r e s q u ' e n m 6 t a l ) . 
M a r e h a n d s d e g ros . 
M a r e h a n d s i m p o r t a t e u r s . 

Bureaux gfenfeaux d e v e n t e s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f o u m i t u r e s 
(sauf S l ec t r i ques ) . 

M a r e h a n d s i m p o r t a t e u r s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m S t a u x e t o u v r a g e s en m f i t a l . 
M a r e h a n d s i m p o r t a t e u r s . 

C o m m e r c e d ' 6 q u i p e m e n t e t f o u m i t u r e s d e p l o m -
be r i e e t e h a u f f a g e . 

Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
T o u s a u t r e s c o m m e r c e s . 

M a r e h a n d s i m p o r t a t e u r s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 

Nouveautes et bibelots. 

Maisons d e g ros . 
A u t r e s fitablissements d e g r o s . 

C o m m e r c e d e s a r t i c l e s d e r S c r f a t i o n , d e s p o r t e t 
d e p h o t o g r a p h i e . 

M a r e h a n d s d e g ros . 
M a r e h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t connexes. 

M a r e h a n d s i m p o r t a t e u r s . 
C o m m e r c e d e v f i t e m e n t e t l inger ie . 

M a r e h a n d s d o g ros . 
M a r e h a n d s i m p o r t a t e u r s . 
Expfed i teurs & v u e . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
M a r e h a n d s ll c o m m i s s i o n . 

iAgen t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
Agen t s d o v e n t e , i m p o r t a t e u r s . 
Lgents d e m a n u f a c t u r i e r s . 

E n t r e p o t s do m a g a s i n s en c h a l n e . 
A u t r e s . 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e (non s p 6 c i f i ^ 
a i l l eurs ) . 

M a r e h a n d s & c o m m i s s i o n . 
I m p o r t a t e u r s k c o m m i s s i o n . 

P o u r renvois , v o i r page 6 
10588—124 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
- C o n . 

(Sales a r e shown in t housands of dol lars ) 

C o m m o d i t y , b y K i n d of Business 
a n d T y p e of E s t a b l i s h m e n t 

Sa les 
r e p o r t e d Ĉ ) 

V e n t e s 
df ic lar tes (i) 

Marchand i se s , pa r genre d e c o m m e r c e 
e t t y p e d ' f i t ab l i a semen t 

Notions and Dry Goods, Smallwares, ctc.—Con. 

F o r e s t p roduc t s (except l u m b e r ) t r a d e 

Manufac tu re r s ' agents 
Fu rn i tu r e and house furnishings t r a d e 

I m p o r t e r s 
Genera l me rchand i s e t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s 
Manufac ture rs ' agents 
C h a i n s to re warehouses 

Grocer ies and food special t ies t r a d e 
Wholesale m e r c h a n t s 

Jewel lery a n d optical goods t r a d e 
I m p o r t e r s 

L e a t h e r and l e a t h e r goods (except gloves and 
shoes) t r a d e 

Wholesale m e r c h a n t s 
Machinery , e q u i p m e n t a n d supplies (except elec-

t r i ca l ) t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 
Manufac ture rs ' sales b ranches 
I m p o r t manufac tu re r s ' agen ts 

P a p e r and paper p roduc t s t r a d e 
Wholesale m e r c h a n t s 

T o b a c c o and tobacco p roduc t s (except leaf) t r a d e . 

Wholesale m e r c h a n t s 
All o t h e r t r a d e s ' 

Wholesale m e r c h a n t s 
I m p o r t e r s 
I m p o r t manu fac tu r e r s ' agen ts 

Office and Store Machines and Equipment 

Wholesalers proper 
O t h e r wholesalers 

Genera l m e r c h a n d i s e t r a d e I 
Wholesale m e r c h a n t s 

Grocer ies and food special t ies t r a d e 
Manufac ture rs ' sales b ranches 

Mach ine ry , e q u i p m e n t and supplies (except elec-
t r ica l ) t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s 
D i s t r i c t sales offices 
Genera l sales offices 
Manufac tu re r s ' sales b ranches 
C o m m i s s i o n m e r c h a n t s 

. I m p o r t manufac tu re r s ' agents 
Manufac ture rs ' agents 
Selling agen ts 

Me ta l s a n d m e t a l w o r k t r a d e 
I m p o r t e r s 

Oils, Animal and Vegetable 

Wholesalers proper 

O t h e r wholesalers 

C h e m i c a l s , d rugs and al l ied p roduc t s t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s . 
Genera l sales offices 
Manufac ture rs ' sales b r anches 
I m p o r t commiss ion m e r c h a n t s 
I m p o r t manufac tu re r s ' agen ts 
Manufac turers ' agen ts 

D r y goods a n d apparel t r a d e 
I m p o r t e r s 

F a r m produc t s (not e l sewhere specif ied) t r a d e . . . . 
Wholesale m e r c h a n t s 
Expor te r s 

For foot-notes, see page 69. 

23 

1 
1 

1,523 
705 
278 
194 
340 

40 
40 
90 
90 

2 
2 

78 
59 
1 

14 
4 

63 

48 

1,453 
656 
797 

1 
1 

15 
15 

1,428 
518 
128 

9 
141 
341 

5 
32 

247 
7 

2,520 

748 
1,772 

1,002 

13 
69 
72 

818 
20 

7 
5 
5 
5 

18 

17 
1 

Nomcautes et bibelots—Fin 

C o m m e r c e des p rodu i t s fores t iers (a I 'exclusion du 
bois d 'ceuvre) . 

Agents de manufac tur ie rs . 
C o m m e r c e d ' a m e u b l e m e n t e t accessoires . 

M a r c h a n d s i m p o r t a t e u r s . 
C o m m e r c e d e m a r c h a n d i s e g4n6rale. 

M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Agents d e manufac tu r i e r s . 
E n t r e p o t s d e magas ins en chalne . 

C o m m e r c e des Spiceries e t sp6cialit6s a l imenta i rea . 
M a r c h a n d s de gros . 

C o m m e r c e do b i jouter ie e t a r t ic les d ' o p t i q u o . 
M a r c h a n d s i m p o r t a t e u r s . , 

C o m m e r c e d e cuir e t a r t ic les en cuir {h I 'exclusion 
des gan t s e t des chaussures) . 

M a r c h a n d s d e gros . 
C o m m e r c e des mach ines , fiquipement e t fourni tures 

(sauf 61ectriques). 
M a r c h a n d s d e gros. 
M a r c h a n d s impor t a t eu r s . 
Succursales do ven tes d e manufac tu r i e r s . 
Agents i m p o r t a t e u r s d e manufac tu r i e r s . 

C o m m e r c e de papier e t a r t i c les en papier . 
M a r c h a n d s d e gros. 

C o m m e r c e des t a b a c s e t p rodu i t s du t a b a c (A I'ex-
clusion du t a b a c en feuil les). 

M a r c h a n d s d e gros . 
T o u s au t r e s commerces . 

M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Agen t s i m p o r t a t e u r s d e manufac tu r ie r s . 

Machines et outlUage de bureau et de magasln. 

d e gros . 
Maisons d e 
A u t r e s 

C o m m e r c e d e m a r c h a n d i s e g6n6rale. 
M a r c h a n d s d e gros . 

C o m m e r c e des fepiceries e t Bp6cialit6B a l imen ta i r e s . 
Succursales d e ven tes d e manufac tu r ie r s . 

C o m m e r c e des mach ines , 6qu ipemen t e t fourni tures 
(sauf a e c t r i q u e s ) . 

M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Bureaux d e vontes do d i s t r i c t . 
Bureaux gfinfiraux d e ventes . 
Succursales d e ven te s d e manufac tu r i e r s . 
M a r c h a n d s a commiss ion . 
Agen t s impor t a t eu r s d e manufac tu r i e r s . 
Agen t s de manufac tur ie rs . 
Agen t s vendeurs . 

C o m m e r c e des mfi taux e t ouvrages en m 6 t a l . 
M a r c h a n d s i m p o r t a t e u r s . 

Hulles, animales et vSgetales. 

Maisons d e gros . 
A u t r e s ^ t a b h s s e m e n t s d e gros . 

C o m m e r c e des p rodu i t s c h i m i q u e s , pha rmaoeu t i -
ques e t connexes. 

M a r c h a n d s do gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Bureaux g6n6raux d e ven tes . 
Succursales d e ven te s de manufac tu r ie r s . 
I m p o r t a t e u r s h. commiss ion . 
Agen t s i m p o r t a t e u r s d e manufac tu r ie r s . 
Agen t s d e manufac tur ie rs . 

C o m m e r c e d e v 6 t e m e n t e t lingerie. 
M a r c h a n d s impor t a t eu r s . 

C o m m e r c e des p rodu i t s d e la f e r m e (non sp^cifi&s 
ai l leurs) . 

M a r c h a n d s d e gros . 
. Expor t a t eu r s . 
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Tableau 18 .—CANADA—Ventes de marchandl ses , par genres de commerce e t t y p e s d'£tabl lsse-
m e n t s - S u i t e 

(Les ventes sont ind iqufes en mill iers de dollars) 

C o m m o d i t y , b y K i n d of B u s i n e s s 
a n d T y p e of E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( ' ) 

V e n t e s 
ddolarfees (>; 

M a r c h a n d i s e s , p a r gen re d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m e n t 

Oils, Animal and Vegetable—Con. 

F a r m supplies (except m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

E r o o r t e r s 
F o o d p r o d u c t s (no t e l s e w h e r e spec i f i ed ) t r a d e 

Wholesa l e m e r c h a n t s 
B r o k e r s (except g ra in ) 

Gene ra l m e r c h a n d i s e t r a d e 
Wholesa l e m e r c h a n t s 
E x p o r t m e r c h a n t s 

G r o c e r i e s a n d f o o d spec ia l t i es t r a d e 
Wholesa le m e r c h a n t s 
E x p o r t e r s 
G e n e r a l sa les off ices 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
B r o k e r s (except g ra in ) 
C o m m i s s i o n m e r c h a n t s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

H a r d w a r e t r a d e 
Wholesa le m e r c h a n t s 

L u m b e r a n d bu i ld ing m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

Wholesa l e m e r c h a n t s 
D i s t r i c t sa les off ices 
M a n u f a c t u r e r s ' a g e n t s 

M a c h i n e r y , e q u i p m e n t a n d suppl ies (except e lec-
t r i c a l ) t r a d e 

Wholesa l e m e r c h a n t s 
M e t a l s a n d m e t a l w o r k t r a d e 

I m p o r t m a n u f a c t u r e r s ' a g e n t s 
P e t r o l e u m a n d p e t r o l e u m p r o d u c t s t r a d e 

Wholesa l e m e r c h a n t s .' 
Al l o t h e r t r a d e s 

Wholesa l e m e r c h a n t s 
I m p o r t e r s 
E x p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

Optical Goods. 

Faints, Varnishes, Lacquers, Enamels, etc.. 

Wholesa l e r s p roper . , 
O t h e r w h o l e s a l e r s . . 

A u t o m o t i v e t r a d e 
Wholesa l e m e r c h a n t s 

C h e m i c a l s , d r u g s a n d a l l i ed p r o d u c t s t r a d e . , 

Who lesa l e m e r c h a n t s 
Gene ra l sa les off ices 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
Sel l ing a g e n t s . . . . . . 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

C o a l a n d coke t r a d e 
I m p o r t e r s 

E l e c t r i c a l t r a d e 
Wholesa le m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s ' 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
I m p o r t sel l ing a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s 

Groce r i e s a n d food spec ia l t i es t r a d e . . 
Who lesa l e m e r c h a n t s 

H a r d w a r e t r a d e 
Wholesa le m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' a g e n t s 

92 

66 
26 
57 
27 
30 

764 
64 

188 

441 

25 
3 

37 
37 

24 
3 

20 
1 

19 
19 
13 
13 
1 
1 

480 
150 
82 

199 
60 

2 ,845 

15,960 

3 ,548 
12,413 

85 
85 

12,569 

685 
1,485 

10,114 
44 
45 

183 
13 

. 1 
1 
1 
1 
1 

179 
125 

4 
32 

5 
8 
5 

29 
29 

2 ,095 
2,086 

5 
4 

Holies, animates et vCgStales—Fin 

C o m m e r c e d e s a r t i c l e s pour l a f e r m e ( i I 'exclusion 
d e s m a c h i n e s agr ico les e t ou t i l l age ) . 

E x p o r t a t e u r s . 
C o m m e r c e d e s denrfies a l i m e n t a i r e s (non spScififies 

a i l l eurs ) . 
M a r c h a n d s d e g ros . 
C o u r t i e r s (gra ins non inc lus) . 

C o m m e r c e d o m a r c h a n d i s e g^nSra le . 
M a r c h a n d s d e g ros . 
M a r c h a n d s expor t a t eu r s . 

C o m m e r c e d e s ip ice r i e s e t spfecialitfes a h m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
E x p o r t a t e u r s . 

B u r e a u x gfoSraux d e v e n t e s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
C o u r t i e r s (gra ins non inc lus) . 

; J a r c h a n d s K c o m m i s s i o n . 
I m p o r t a t o u r s & c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e quinca i l le r ie . 
M a r c h a n d s d e g ros . 

C o m m e r c e d e bo i s e t m a t ^ r i a u x d e cons t ruc t ion 
( a u t r e s q u ' e n mf i t a l ) . 

M a r e h a n d s d e g ros . 
B u r e a u x d e v e n t e s d e d i s t r i c t . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m a c h i n e s , fequipement e t f o u m i t u r e s 
(sauf 61ec t r iques ) . 

M a r c h a n d s d e g ros . 
C o m m e r c e d e s m 6 t a u x e t o u v r a g e s en m 6 t a l . 

A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
C o m m e r c e d e pfetrole e t d f a i v ^ s . 

M a r c h a n d s d o g r o s . 
T o u s a u t r e s c o m m e r c e s . 

M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s e x p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

Articles d'optlquc. 

Pelntures, vernls, laques, Smaiu, etc. 

Maisons d e g ros . 
A u t r e s S t a b l i s s e m e n t s d e g ros . 

C o m m e r c e d e I ' a u t o m o b i l e . 
M a r c h a n d s d e g ros . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t connexes. 

M a r c h a n d s d e g ros . 
Bureaux g inSraux d e v e n t e s . 
Succursa les d e v e n t e s d o m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
A g e n t s v e n d e u r s . 
E n t r e p 6 t s . 

C o m m e r c e d e c h a r b o n e t coke . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e s appare i l s e t ou t i l l age 61ect r iquea . 
M a r c h a n d s d e gros . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e m a r c h a n d i s e g & 6 r a l e . 
M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e v e n t e s , i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p 6 t s d e m a g a s i n s en c h a t n e . 

C o m m e r c e d e s fepiceries e t sp6c i a l i t& a l i m e n t a i r e s . 
M a r c h a n d s d e ^ o s . 

C o m m e r c e d e qu inca i l l e r ie . 
M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

Pour renvois, voir page 69. 



' 110 C E N S U S O F M E R C H A N D I S I N G A N D S E R V I C E E S T A B L I S H M E N T S , 1931 

Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
- C o n . 

(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d ot Business 
a n d T y p e of E s t a b l i s h m e n t 

Sales 
r e p o r t e d ( 0 

V e n t e s 
d S c l a r t o ( ' ) 

Marchand i se s , pa r genre d e c o m m e r c e 
e t t y p e d ' fe tab l i s sement 

Paints, Tarnishes, Lacquers, Enamels, etc.-Con. 

L u m b e r a n d building m a t e r i a l s (o ther t h a n m e t a l ) 
t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s 
D i s t r i c t sales offices 
Commiss ion m e r c h a n t s 
Manufac turers ' agents 
Warehouses (d i s t r ibu t ing) 

Mach ine ry , e q u i p m e n t a n d supplies (except elec-
t r ica l ) t r a d e 

Wholesale m e r c h a n t s 
Manufac turers ' sales b ranches 
I m p o r t commiesion m e r c h a n t s 
Manufac turers ' agents 

Meta l s and m e t a l work t r a d e 
Wholesale m e r c h a n t s 
Supply and m a c h i n e r y d i s t r i b u t o r s 
I m p o r t manufac tu re r s ' agents _ 

P l u m b i n g a n d hea t ing equ ipmen t and supplies 
t r a d e 

Wholesale m e r c h a n t s 
Manufac turers ' agents 

T o b a c c o and tobacco p roduc t s (except leaf) t r a d e . 

Wholesale m e r c h a n t s 
All o t h e r t r a d e s 

Manufac turers ' sales b ranches . 

paper, Wrapping, Book, Wall, Board, etc. 

Wholesalers proper . 
O t h e r w h o l e ^ e r s . . 

C h e m i c a l s , d rugs and al l ied p roduc t s t r a d e . . . . 

Wholesale m e r c h a n t s 
D r y goods a n d apparel t r a d e 

Wholesale m e r c h a n t s 
E lec t r ica l t r a d e 

Wholesale m e r c h a n t s , 
F o o d p roduc t s (not e lsewhere specif ied) t r a d e — 

Wholesale m e r c h a n t s 
F o r e s t p roduc t s (except l u m b e r ) t r a d e 

Manufac turers ' sales b ranches 
Fu rn i tu r e a n d house furnishings t r a d e 

I m p o r t e r s 
Genera l me rchand i s e t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s 

Grocer ies and food specialt ies t r a d e 
Wholesale m e r c h a n t s 
Manufac ture rs ' agents 

H a r d w a r e t r a d e 
Wholesale m e r c h a n t s 
I m p o r t manufac tu re r s ' agen ts 

I ron a n d steel sc rap a n d o t h e r w a s t e m a t e r i a l s 
t r a d e 

Wholesale m e r c h a n t s 
L e a t h e r and l e a t h e r goods (except g loves and 

shoes) t r a d e 
W h o l e s ^ e m e r c h a n t s 

L u m b e r a n d bui lding m a t e r i a l s (o the r t h a n m e t a l ) 
t r a d e 

Wholesale m e r c h a n t s 
Manufac turers ' agen ts 

Mach ine ry , equ ipmen t a n d supplies (except elec-
t r ica l ) t r a d e 

Wholesale m e r c h a n t s 
I m p o r t manufac tu re r s ' agen ts 

Meta l s a n d m e t a l w o r k t r a d e 
I m p o r t e r s 

584 
368 

54 
95 
6 

10 
50 

321 
90 

162 
19 
50 
77 
1 
3 

73 

13 
10 
2 
1 

1 

75,664 

12,890 
62,774 

2 
19 
19 
26 
26 
37 

37 
7 

7 
7 
7 

608 
416 
192 
235 
230 

5 
135 
134 

1 

179 
173 

120 
111 

Pelntures, vernls, laques, Smaui, etc.-Fin. 

C o m m e r c e d e bois e t m a t & i a u x d e cons t ruc t ion 
(autres qu ' en mfetal). 

M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Bureaux d e ven tes de d i s t r i c t . 
M a r c h a n d s il commiss ion . 
Agents d e manufac tu r i e r s . 
En t r ep6 t8 . 

C o m m e r c e des mach ines , 6qu ipemen t e t f oumi tu r e s 
(sauf felectriques). 

M a r c h a n d s d e gros . 
Succursales d e ven tes _de manufac tu r i e r s . 
I m p o r t a t e u r s commiss ion . 
Agen t s d e manufac tu r ie r s . 

C o m m e r c e des mStaux e t ouvrages en mf i ta l . 
M a r c h a n d s d e gros. 
D i s t r ibu teu ra d o mach iner ies . 
Agents i m p o r t a t e u r s d e manufac tu r i e r s . 

C o m m e r c e d ' 6 q u i p e m e n t e t fourni tures d e p l o m -
ber ie e t chauf fage . 

M a r c h a n d s do gros . 
Agents d e manufac tu r ie r s . 

C o m m e r c e des t a b a c s o t p rodu i t s du t a b a e ( i I ' e i -
clusion du t a b a c en feuilles). 

M a r c h a n d s d e gros . 
T o u s au t r e s c o m m e r c e s . 

Succursales do ventes do manufac tu r i e r s . 

Papier, d'emballage, & lirres, de tenture, carton, etc. 

Maisons d e gros . 
Au t r e s fetablissements d e gros . 

C o m m e r c e des p rodu i t s c h i m i q u e s , p h a r m a c e u t i -
ques e t connexes. 

M a r c h a n d s d e gros . 
C o m m e r c e d e v ^ t e m e n t e t l ingerie. 

M a r c h a n d s d e gros . 
C o m m e r c e des apparei ls e t out i l lage Slec t r iques . 

M a r c h a n d s d e gros . 
C o m m e r c e des denrfees a l imen ta i r c s (non spfioifiSes 

ai l leurs) . 
M a r c h a n d s d e gros . 

C o m m e r c e des produi t s forest iers (& I'exclusion du 
bois d 'ceuvre) . 

Succursales de ven tes d e manufac tu r ie r s . 
C o m m e r c e d ' a m e u b l e m e n t e t accessoires. 

M a r c h a n d s i m p o r t a t e u r s . 
C o m m e r c e de m a r c h a n d i s e g6n6rale. 

M a r c h a n d s d e gros. 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e des 6piceries e t s p ^ c i a l i t ^ a l i m e n t a i r c s . 
M a r c h a n d s d e gros . 
Agen t s de manufac tu r ie r s . 

C o m m e r c e d e quincai l ler ie . 
M a r c h a n d s d e gros . 
Agents i m p o r t a t e u r s d e manufac tu r i e r s . 

C o m m e r c e d e mi t r a i l l e d e fer e t d ' ac ie r e t a u t r e s 
. d ^ c h e t s . 
M a r c h a n d s d e §ro3. 

C o m m e r c e d e cmr e t a r t i c les en cuir (A I'exclusion 
des gan t s e t des chaussures) . 

M a r c h a n d s d e gros . 
C o m m e r c e d e • bois" e t ma t6 r i aux d e construct ion 

(au t res qu ' en mf i ta l ) . 
M a r c h a n d s d e gros . 
Agen t s de manufac tu r ie r s . 

C o m m e r c e des mach ines , 6 q u i p e m e n t e t lourni tures 
(sauf felectriques). 

M a r c h a n d s d e gros. 
Agents i m p o r t a t e u r s d e manufac tu r ie r s . 

C o m m e r c e des mfetaux e t ouvrages en m 6 t a l . 
M a r c h a n d s i m p o r t a t e u r s . 

For foot-notes, see page 69. 
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Tableau 18.—CANADA—Ventes de marchandlses, par genres de commerce et types d'Stabllsse-
, ments-Suite 

(Les ventes sont indiqufees en mill iers de dollars) 

C o m m o d i t y , b y K i n d of Business 
a n d T y p e o( E s t a b l i s h m e n t 

Sa les 
r epo r t ed ( i ) 

V e n t e s 
d6clar6es W 

Marchand i se s , pa r genre d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m e n t 

Paper, Wrapping, Book, Wall, Board, etc.—Con. 

P a p e r and paper p roduc t s t r a d e . 
Wholesale m e r c h a n t s 
I m p o r t e r s 
General sales offices 
Manufac turers ' sales b ranches 
E j p o r t m e r c h a n t s 
Commiss ion m e r c h a n t s 
E x p o r t selling agents 
Manufac turers ' agents 
Selling agents 
Warehouses (d i s t r ibu t ing) 

P l u m b i n g and hea t ing e q u i p m e n t and supplies 
t r a d e 

Wholesale m e r c h a n t s 
T o b a c c o and tobacco p roduc t s (except leaf) t r a d e . 

Wholesale m e r c h a n t s . . 
Al l o t h e r t r a d e s 

I m p o r t e r s 
Manufac turers ' agents . 

Paper Products. 
Wholesalers proper . , 
O t h e r who lesa le r s . . 

A m u s e m e n t , spor t ing and photograph ic goods 
t r a d e 

Wholesale m e r c h a n t s 
C h e m i c a l s , d rugs and al l ied p roduc t s t r a d e 

,ts. 
D i s t r i c t sales offices 
I m p o r t manufac tu re r s ' 

D r y goods a n d apparel ti 
Wholesale m e r c h a n t s 
O t h e r s 

T o o d p roduc t s (not e lsewhere specif ied) t r a d e 

Wholesale m e r c h a n t s 
Manufac turers ' sales b ranches 
Broke r s (except grain) 
Co-opera t ive sales agencies 

"Furniture a n d house furnishings t r a d e 
I m p o r t e r s 

Genera l me rchand i s e t r a d e 
Wholesale m e r c h a n t s 
C h a i n s to re warehouses 

Grocer ies a n d food specialt ies t r a d e 
Wholesale m e r c h a n t s 
B r o k e r s (except grain) 
I m p o r t manufac tu re r s ' agents 
Manufac ture rs ' agents 

H a r d w a r e t r a d e 
Wholesale m e r c h a n t s 
I m p o r t manufacturers* agents 

Lumf )e r and building ma te r i a l s (o the r t h a n m e t a U 
t r a d e 

Wholesale m e r c h a n t s 
Manufac turers ' sales b ranches 
Manufac ture rs ' agen ts 

Mach ine ry , e q u i p m e n t a n d supplies (except elec-
t r ica l ) t r a d e 

Wholesale m e r c h a n t s 
Supply and m a c h i n e r y d i s t r i b u t o r s 

Manufac ture rs ' sales b ranches 
M e t a l s and m e t a l work t r a d e 

Manufac ture rs ' agents 
P a p e r and paper p roduc t s t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s 
Manufac ture rs ' sales b r a n c h e s . . . 
Manufac ture rs ' agents 

T o b a c c o and tobacco p roduc t s (except leaf) t r a d e . 

Wholesale m e r c h a n t s . 
All o t h e r t r a d e s . 

I m p o r t e r s 

74,209 
11,075 

390 
17,368 

34,474 

10,881 
21 

15 
15 
27 

27 
8 
6 
2 

7,370 

4,574 
2,796 

63 
63 
39 

30 
9 

32 
28 

4 
205 

103 
1 

52 
48 
8 
8 

205 
197 

8 
464 
332 

4 
2 

126 
4 
2 
2 

10 
1 

396 
117 
108 
172 
30 
30 

5,618 
3,176 

42 
1,635 

664 

358 
358 

Papier, d'emballage, i ilrres, de tenture, carton, 
etc.—Fin 

C o m m e r c e d e papier e t a r t ic les en papier . 
M a r c h a n d s d e gros. 
M a r c h a n d s i m p o r t a t e u r s . 
'Bureaux g6n6raux d e ven tes . 
Succursales d e ven tes do manufac tu r i e r s . 
M a r c h a n d s expor ta teurs . 
M a r c h a n d s k commiss ion . 
Agents d e vente , expor ta teurs . 
Agents d e manufac tu r ie r s . 
Agents vendeurs . 

E n t r e p d t s . 
C o m m e r c e d ' 6 q u i p e m e n t e t fourni tures d e p lom 

ber ie e t chauf fage . 
M a r c h a n d s do gros . 

C o m m e r c e des t abaco e t p rodu i t s d u t a b a c (& I'ex 
elusion du t a b a c en feuilles). 

M a r c h a n d s d e gros . 
Tous au t r e s commerces . 

M a r c h a n d s i m p o r t a t e u r s . 
Agents de manufac tu r i e r s . 

Articles en papier. 
Maisons d e ^ o s . 
Au t r e s ^ t ab l i s s emen t s d e gros . 

C o m m e r c e des a r t i c les d e r6cr6at ion, d e spo r t e t 
d e pho tograph ie . 

M a r c h a n d s d e gros. 
C o m m e r c e des p rodu i t s ch imiques , p h a r m a c e u t i -

ques e t connexes. 
Bureaux do ven tes d e d i s t r i c t . 
Agen t s i m p o r t a t e u r s d e manufac tu r i e r s . 

C o m m e r c e d e v d t e m e n t e t l ingerie. 
M a r c h a n d s d e gros . 
Au t r e s . 

C o m m e r c e des denr^es a l imen ta i r e s (non s p ^ i f i S e s 
ai l leurs) . 

M a r c h a n d s d e gros . 
Succursales d e ven tes d e manufac tu r i e r s . 
Cour t i e r s (grains non inclus). 
Agences coopferatives de ven tes . 

C o m m e r c e d ' a m e u b l e m e n t e t accessoiros. 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e m a r c h a n d i s e g^nSrale. 
M a r c h a n d s d e gros . 
E n t r e p d t s d e magas ins en chatne . 

C o m m e r c e des fipiceries e t sp6cialit6s a l imen ta i r e s . 
M a r c h a n d s d e gros. 
Cour t i e r s (grains non inclus). 
Agen t s i m p o r t a t e u r s de manufac tu r i e r s . 
Agents d e manufac tu r ie r s . 

C o m m e r c e d e quincai l ler ie . 
M a r c h a n d s de gros . 
Agents i m p o r t a t e u r s d e manufac tu r i e r s . 

C o m i n e r c e d e bois e t matSr iaux d e const ruct ion 
(autres qu ' en mf i ta l ) . 

M a r c h a n d s d e gros . 
Succursales d e ven te s d e manufac tu r i e r s . 
Agents d e manufac tu r ie r s . 

C o m m e r c e des mach ines , fequipement e t fourni tures 
(sauf 61ectriques). 

M a r c h a n d s d e gros . 
D i s t r i b u t e u r s d e mach iner ies . 
Succursales d e ven tes d e manufac tu r i e r s . 

C o i n m e r c e des m^taux e t ouvrages en m 6 t a l . 
Agents d e manufac tu r ie r s . 

C o m m e r c e d e papier e t a r t ic les en papier . 
M a r c h a n d s d e gros. 
M a r c h a n d s i m p o r t a t e u r s . 
Succursales d e ven tes de manufac tu r i e r s . 
Agents d e manufac tu r ie r s . 

C o m i n e r c e des t a b a c s e t p rodui t s d u t a b a c (ii I'ex-
clusion du t a b a c en feuilles). 

M a r c h a n d s d e gros . 
T o u s a u t r M commerces . 

Marcha i ids i m p o r t a t e u r s . . . 

Pour renvois, voir page 69. 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
- C o n . 

(Sales a re shown in thousands of dollars) 

C o m m o d i t y , b y K i n d of B u s i n e s s 
a n d T y p e of E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( i ) 

V e n t e s 
d6c la r6es ( ' ) 

M a r c h a n d i s e s , p a r gen re d e c o m m e r c e 
e t t y p e d ' S t a b l i s s e m e n t 

Petroleum and Petroleum Products 

W h o l e s a l e r s p roper 
O t h e r who le sa l e r s 

A u t o m o t i v e t r a d e 
Wholesa l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

C h e m i c a l s , d rugs a n d a l l i ed p r o d u c t s t r a d e 

Wholesa l e m e r c h a n t s 
C o a l a n d c o k e t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 

E l e c t r i c a l t r a d e 
Wholesa l e m e r c h a n t s 
I m p o r t e r s 

F a r m p r o d u c t s {not e l s ewhere spec i f i ed ) t r a d e 

C o - o p e r a t i v e m a r k e t i n g assoc ia t ions 
E l e v a t o r s ( independen t ) 

F o o d p r o d u c t s ( n o t e l s e w h e r e spec i f i ed ) t r a d e 

Wholesa l e m e r c h a n t s 
E x p o r t e r s 
C o - o p e r a t i v e m a r k e t i n g assoc ia t ions 

F o r e s t p r o d u c t s (except l u m b e r ) t r a d e 

Wholesa l e m e r c h a n t s 
Gene ra l m e r c h a n d i s e t r a d e 

Wholesa le m e r c h a n t s 
D r o p sh ippers 

Groce r i e s a n d food spec ia l t ies t r a d e 
Wholesa le m e r c h a n t s 

H a r d w a r e t r a d e 
Wholesa l e m e r c h a n t s 

L e a t h e r a n d l e a t h e r g o o d s (except g loves a n d 
s h o e s ) t r a d e 

Wholesa l e m e r c h a n t s 
L u m b e r a n d bui ld ing m a t e r i a l s ( o t h e r t h a n m e t a l ) 

t r a d e 
Wholesa l e m e r c h a n t s 
I m p o r t e r s 
C o m m i s s i o n m e r c h a n t s 

M a c h i n e r y , e q u i p m e n t a n d suppl ies (oxcept elec-
t r i c a l ) t r a d e 

Wholesa l e m e r c h a n t s 
Supp ly a n d m a c h i n e r y d i s t r i b u t o r s 
M a n u f a c t u r e r s ' a g e n t s 

P e t r o l e u m a n d p e t r o l e u m p r o d u c t s t r a d e 
Wholesa l e m e r c h a n t s 
I m p o r t e r s 
Wagon d i s t r i b u t o r s 
B u l k t a n k s t a t i o n s 
Gene ra l sa les off ices 1 
M a n u f a c t u r e r s ' sa les b r a n c h e s / 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
Warehouses ( d i s t r i b u t i n g ) r 

T o b a c c o a n d t o b a c c o p r o d u c t s (except l ea f ) t r a d e . 

Wholesa l e m e r c h a n t s 
Al l o t h e r t r a d e s 

Wholesa le m e r c h a n t s 
I m p o r t e r s 
C o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

Piece Goods, AH Kinds 

Wholesa l e r s p rope r 
O t h e r who le sa l e r s 

A m u s e m e n t , s p o r t i n g a n d p h o t o g r a p h i c g o o d s 
t r a d e 

M a n u f a c t u r e r s ' a g e n t s 

For foot-notes, see page 69. 

211,«6 

8,763 
202,683 

226 
224 

2 

63 
2 

61 
62 
41 
11 
35 

30 
5 

19 

15 
1 
3 
4 

4 
355 
254 
100 

18 
18 

227 
227 

10 
10 

4 
1 
1 
3 

40 
28 
1 

12 
210,304 

6,373 
1,283 

58 
184,510 

17,897 
52 
19 

114 
4 

4 
79 
40 

1 

30 

96,640 
34,792 
61,849 

petrole et d6rU6s. 

Maisons d e ^ o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e I ' a u t o m o b i l e . 
M a r c h a n d s d e g ros . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t connoxes. 

M a r c h a n d s d e g ros . 
C o m m e r c e d e c h a r b o n e t c o k e . 

M a r c h a n d s d o g ros . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e des appare i l s e t ou t i l l age 41ec t r iques . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e (non sp6ci f i6s 
a i l leurs . ) 

C o o p e r a t i v e s d e v e n d e u r s . 
E l feva teurs i n d i p e n d a n t s . 

C o m m e r c e d e s denr^es a l i m e n t a i r e s (non spficififees 
a i l l eurs ) . 

M a r c h a n d s d e g ros . 
E x p o r t a t e u r s . 
C o o p e r a t i v e s d e vendeur s . 

C o m m e r c e des p r o d u i t s fo res t i e r s ( i I 'eiiclusion d u 
bo i s d ' c euv re ) . 

M a r c h a n d s d e g ros . 
C o m m e r c e d e m a r c h a n d i s e g6n6rale . 

M a r c h a n d s d e g ros . 
Expfedi teurs & vue . 

C o m m e r c e d e s ^picer ies e t 8p6cialit68 a l i m e n t a i r e s . 
M a r c h a n d s d e ^ o s . 

C o m m e r c e d e qu inca i l l e r ie . 
M a r c h a n d s d e ^ o s . 

C o m m e r c e d e cuir e t a r t i c l e s en cuir {h I 'exclusion 
d e s g a n t s e t d e s c h a u s s u r e s ) . 

M a r c h a n d s d e gros . 
C o m m e r c e d e bois e t m a t 6 r i a u x d e cons t ruc t ion 

( au t r e s q u ' e n m 6 t a l ) . 
M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
M a r c h a n d s fi c o m m i s s i o n . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t fou rn i tu res 
(sauf ^ l e c t r i q u e s ) . 

M a r c h a n d s d e g ros . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e p6 t ro le e t d6 r iv6s . 
M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
D i s t r i b u t e u r s a m b u l a n t s . 
D M t s d ' h u i l e s . 

SBureaux g6n€raux d e v e n t e s . 
Succursa lM d e v e n t e s d e m a n u f a c t u r i e r s . 
Lgents i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p 5 t s . 

C o m m e r c e des t a b a c s e t p r o d u i t s du t a b a c (il 1 ex-
clusion d u t a b a c en feui l les) . 

M a r c h a n d s d o gros . 
T o n s a u t r e s c o m m e r c e s . 

M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
M a r c h a n d s & c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i e r s . 

Etoffes i la piece, toutes sortes. 

Maisons d e ^ o s . 
A u t r e s fetablissements d e g ros . 

C o m m e r c e d e s a r t i c l e s d e r fecr te t ion , d e s p o r t e t 
d e p h o t o g r a p h i c . 

A g e n t s d e m a n u f a c t u r i e r s . 
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Tableau 18.—CANADA—Ventes de marchandises, par genres de commerce et types d'«tabllsse-
ments-Suite 

(Les ventes sont indiqufies en mill iers de dollars) 

C o m m o d i t y , b y K i n d of Business 
a n d T y p e of E s t a b l i s h m e n t 

Sa les 
r e p o r t e d (1) 

V e n t e s 
dfeclarfees ( ' ) 

Marchand i se s , pa r genre d e c o m m e r c e 
e t t y p e d ' ^ t a b l i s s e m e n t 

Piece Goods, All Kinds-Con. 

A u t o m o t i v e t r a d e 
Wholesale m e r c h a n t s 

C h e m i c a l s , d rugs a n d al l ied p roduc t s t r a d e 

Wholesale m e r c h a n t s 
D r y goods a n d apparel t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s 
D r o p shippers 
Genera l sales offices \ 
Manufac turers ' sales b ranches / 
B roke r s (except grain) 
Commiss ion m e r c h a n t s 
I m p o r t manufac tu re r s ' agents 
Manufac turers ' agents 
Selling agents 
Cha in s to re warehouses i . . 
Otfiers 

Elec t r ica l t r a d e . ' . . 
Wholesale m e r c h a n t s 

F a r m produc t s (not e lsewhere specif ied) t r a d e . . . . 

Co-opera t ive sales agencies 
F o r e s t p roducts (except l u m b e r ) t r a d e 

Manufac turers ' agen ts 
Furn i tu re and house furnishings t r a d e 

Wholesale m e r c h a n t s ••... 
I m p o r t e r s • 
I m p o r t manufac tu re r s ' agents 

General me rchand i s e t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 
E x p o r t m e r c h a n t s 
Manufac turers ' agents 
Cha in s to re warehouses 

Grocer ies and food specialt ies t r a d e 
I m p o r t commiss ion m e r c h a n t s 

I ron and steel scrap a n d o t h e r was t e m a t e r i a l s 
t r a d e 

Wholesale m e r c h a n t s 
L e a t h e r and l ea the r goods (except gloves and 

shoes) t r a d e 
Wholesale m e r c h a n t s ; 
I m p o r t manufac tu re r s ' agents 
Manufac turers ' agents 

Machinery , equ ipmen t and supplies (except elec-
t r ica l ) t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s ; 
I m p o r t manufac tu re r s ' agents 
Manufac turers ' agents , 

Me ta l s and m e t a l w o r k t r a d e 
I m p o r t manufac tu re r s ' agents 

T o b a c c o and tobacco products (except leaf) t r a d e . 

Manufac turers ' agents 
All o t h e r t r a d e s 

Wholesale m e r c h a n t s ' . . . 
I m p o r t e r s 
Manufac ture rs ' sales b ranches 
I m p o r t manufac tu re r s ' agen ts 
Manufac turers ' agen ts 

Planing Mill Products—Woodwork. 

Wholesalers proper . . 
O t h e r who lesa le r s . . 

General m e r c h a n d i s e t r a d e . , 
Wholesale m e r c h a n t s 

H a r d w a r e t r a d e 
Selling agents 

5 
94,970 
24,581 

8,838 
337 

32,287 
1,274 

219 
12,877 
13,687 

500 
36 

284 
67 
67 
19 

19 
2 

2 
109 

64 
33 
12 

428 
213 

73-
37 
12 
93 

4 
4 

7 
7 

145 
23 
69 
63 

464 
110 

90 

264 
5 
6 

46 

46 
356 
197 

94 
50 

1 
15 

2,834 

1,066 
1,768 

5 
5 

25 
25 

EtofTes a la plice, toutes sortcs-Fin 

C o m m e r c e d e I ' a u t o m o b i l e . 
M a r c h a n d s d e gros . 

C o m m e r c e des p rodu i t s ch imiquea , p h a r m a c e u t i -
ques e t connexes. 

M a r c h a n d s d e gros . 
C o m m e r c e d e v f i t ement e t l ingerie. 

M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Exp6di teurs & vue 
fBureaux g^n^raux d e ven tes . 
^ u c c u r s a l e s d e ven tes d e manufac tu r i e r s . 
Cour t i e r s (grains non inclus). 
M a r c h a n d s A commiss ion . 
Agen t s i m p o r t a t e u r s do manufac tu r i e r s . 
Agen t s d e manufac tu r i e r s . 
Agents vendeurs . 
E n t r e p 6 t s de magas ins en cha lne . 
Au t r e s . 

C o m m e r c e des apparei ls e t out i l lage felectriques. 
M a r c h a n d s d e gros . 

C o m m e r c e des p rodu i t s d e la f e r m e (non speci f ies 
ai l leurs) . 

Agences coopera t ives d e ven te s . 
C o m m e r c e des produi t s forost iers ( i I'exclusion du 

bois d 'oeuvre) . 
Agents de manufac tu r i e r s . 

C o m m e r c e d ' a m e u b l e m e n t e t accessoires . 
M a r c h a n d s d e gros. 
M a r c h a n d s i m p o r t a t e u r s . 
Agents i m p o r t a t e u r s d e manufac tu r i e r s . 

C o m m e r c e d e m a r c h a n d i s e g6n6rale. 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
M a r c h a n d s expor ta teurs . 
Agen t s d e manufac tu r ie r s . 
E n t r e p 6 t s d e m ^ a s i n s en chalne . 

C o m m e r c e des 6piceries e t sp6ciali t6s a l imen ta i r e s . 
I m p o r t a t e u r s i commiss ion . 

C o m m e r c e d e mi t ra i l lo d e fer e t d ' ac ie r e t au t r ea 
dfechets. 

M a r c h a n d s do gros . 
C o m m e r c e d e cuir e t a r t ic les en cuir (4 I'exclusion 

des gan t s e t des chaussures) . 
M a r c h a n d s do gros . 
Agen t s i m p o r t a t e u r s d e manufac tu r i e r s . 
Agents d e manufac tu r ie r s . 

C o m m e r c e des mach ines , i q u i p e m e n t e t fourni tures 
(sauf 61ectr iques) . 

M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
/ A g e n t s i m p o r t a t e u r s d e manufac tu r ie r s . 
(Agents d e manufac tu r ie r s . 

C o m m e r c e des mfetaux e t ouvrages en m e t a l . 
Agents i m p o r t a t e u r s d e manufac tur ie rs . 

C o m m e r c e des t a b a c s e t p rodui t s du t a b a c ( i 1 ex-
clusion du t a b a c en feuilles). 

Agents d e manufac tu r ie r s . 
Tous au t r e s commerces . 

M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Succursales d e ven te s d e manufac tu r i e r s . 
Agen t s i m p o r t a t e u r s d e manufac tu r ie r s . 
Agen t s d e manufac tu r ie r s . 

Produits des ateliers de tournage du bols. 

Maisons d e ^ o s . 
Au t r e s i t a b l i s s e m e n t s d e gros . 

C o m m e r c e d e m a r c h a n d i s e g6n6rale. 
M a r c h a n d s d e ^ o s . 

C o m m e r c e d e quincail lerie. 
Agen t s vendeurs . 

Pour renvois, voir page 69. 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
- C o n . 

(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d o ! B u s i n e s s 
a n d T y p e ot E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d (1) 

V e n t e s 
d f c l a r t e ( ' ) 

M a r c h a n d i a e a , p a r gen re d e c o m m e r c e 
e t t y p e d ' ^ t a b l i s s e m e n t 

Planing Mill Products—Woodwork—Con. 

L u m b e r a n d bu i ld ing m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

Wholesa l e m e r c h a n t s 
I m p o r t e r s 
Gene ra l sa les off ices 
B r o k e r s (except g ra in ) 
C o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 
Sel l ing a g e n t s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

M a c h i n e r y , e q u i p m e n t a n d suppl ies (except elec-
t r i c a l ) t r a d e 

Wholesa l e m e r c h a n t s 
M e t a l s a n d m e t a l w o r k t r a d e 

Wholesa l e m e r c h a n t s 

Plumbing and Heating Equipment and Supplies. 

Wholesa le r s p r o p e r . 
O t h e r w h o l e s a l e r s . . 

A u t o m o t i v e t r a d e 
Wholesa l e m e r c h a n t s 

C o a l a n d coke t r a d e 
I m p o r t e r s 

E l e c t r i c a l t r a d e 
Wholesa l e m e r c h a n t s 
M a n u f a c t u r e r s ' ^ e n t s 

G e n e r a l m e r c h a n d i s e t r a d e 
Wholesa l e m e r c h a n t s , 

Groce r i e s a n d food spec ia l t i es t r a d e 
Wholesa le m e r c h a n t s 

H a r d w a r e t r a d e 
Wholesa l e m e r c h a n t s 
I m p o r t e r s 
D i s t r i c t sa les off ices 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
I m p o r t manufac tu re r s* a g e n t s 
M a n u f a c t u r e r s ' a g e n t s ' 

L e a t h e r a n d l e a t h e r g o o d s (except g loves a n d 
s h o e s ) t r a d e 

Wholesa l e m e r c h a n t s 
L u m b e r a n d bu i ld ing m a t e r i a l s ( o t h e r t h a n m e t a l ) 

t r a d e 
W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

M a c h i n e r y , e q u i p m e n t a n d suppl ies (except elec-
t r i c a l ) t r a d e 

Wholesa l e m e r c h a n t s 
I m p o r t e r s 
Supp ly a n d m a c h i n e r y d i s t r i b u t o r s 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s 

P e t r o l e u m a n d p e t r o l e u m p r o d u c t s t r a d e 
Wholesa l e m e r c h a n t s 

P l u m b i n g a n d h e a t i n g e q u i p m e n t a n d supplies 
t r a d e 

Wholesa l e m e r c h a n t s 
I m p o r t e r s 
C a s h - a n d - c a r r y w h o l e s a l e r s 
D i s t r i c t sa les off ices 
Gene ra l sa les off ices 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

Radio Sets, Parts and Accessories.. 

Wholesa l e r s p rope r . . 
O t h e r w h o l e s a l e r s . . 

2,804 
1,059 

1 

1,663 

18 
62 

1 
1 
1 
1 

27,689 

10,884 
16,805 

155 
116 
39 
30 
30 
13 
13 

4,105 
2,707 

4 
245 

1,117 
27 

7 

3 
3 

224 
46 
6 

166 
6 

397 
85 
14 
17 
35 

246 
142 
142 

22,610 
7,466 

218 

13,750 

287 
796 

84 

29,129 

11,891 
17,238 

Prodults des ateliers de tournage du bols—Fin 

C o m m e r c e d e bo i s e t m a t ^ r i a u x d e cons t ruc t i on 
( a u t r e s q u ' e n mfe ta l ) . 

M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 

Bureaux g6n6raux d e v e n t e s . 
C o u r t i e r s (grains non inc lus) . 
M a r c h a n d s & c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i e r a . 

Agen t s v e n d e u r s . 
E n t r e p 6 t s . 

C o m m e r c e d e s m a c h i n e s , ^ q u i p e m e n t e t f ou rn i tu re s 
(sauf ^ l e c t r i q u e s ) . 

M a r c h a n d s d e g ros . 
C o m m e r c e d e s ra6taux e t ouvr&ges en m ^ t a l . 

M a r c h a n d s d e g r o s . 

Equlpement et fournitures de plomberle et de 
cbsuffage. 

M a i s o n s d e g ros . 
A u t r e s £ t a b l i s s e m e n t a d e g ros . 

C o m m e r c e d e I ' a u t o m o b i l e . 
M a r c h a n d s d e g ros . 

C o m m e r c e d e c h a r b o n e t coke . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e s appa re j l s e t ou t i l l age filectriques. 
M a r c h a n d s d e g r o s . ' 

• A g e n t s d e m a n u f a c t u r i e r a . 
C o m m e r c e d e m a r c h a n d i s e g6n6ra le . 

M a r c h a n d s d e groa . 
C o m m e r c e d e s 6piceries e t sp6cial i t6s a l i m e n t a i r e s . 

M a r c h a n d s d e p o s . 
C o m m e r c e d e quinea i l le r ie . 

M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
B u r e a u x d e v e n t e s d e d i s t r i c t . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
Agen t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e euir e t a r t i c l e s en cuir ( t r exc lus ion 
d e s g a n t s o t d e s chauaaures ) . 

M a r c h a n d s d e g ros . 
C o m m e r c e d e bo i s e t m a t 6 r i a u x d e cons t ruc t i on 

( au t r e s q u ' e n m 6 t a l ) . 
M a r c h a n d s d e g ros . 
M a r c h a n d a i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e des m a c h i n e s , 6 q u i p e m e n t e t fou rn i tu res 
(sauf a e c t r i q u e s ) . 

M a r c h a n d s d e groa . 
M a r c h a n d s i m p o r t a t e u r a . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 

• A g e n t s d o m a n u f a c t u r i e r s . 
C o m m e r c e d e pS t ro le e t d 6 r i v & . 

M a r c h a n d s d e g ros . 
C o m m e r c e d ' 6 q u i p e m e n t e t fou rn i tu res d e p l o m -

b e r i e e t c h a u f f a g e . 
M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
C o m p t o i r s au c o m p t a n t . . 

B u r e a u x d e v e n t e s d e d i s t r i c t . 
Bureaux g6n6raux d e v e n t e s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 

i i g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r c p 6 t 8 . 

Jeui de radio, plSces et accessolres. 

Maisons d e g r o s . 
A u t r e s fetablissements d e g r o s . 

For foot-notes, see page 69. 
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T a b l e a u 1 8 . — C A N A D A — V e n t e s d e m a r c h a n d i s e s , par genres d e commerce e t t y p e s d '£ tab l l s s e -
m e n t s - S u i t e 

(Les ven tes sont indiqu^es en mi l l ie rs de dol lars) 

C o m m o d i t y , b y K i n d of B u s i n e s s 
a n d T y p o of E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( ' ) 

V e n t e s 
d6c la r6es ( ' ) 

M a r c h a n d i s e s , p a r gen re d e c o m m e r c e 
e t t y p e d ' ^ t a b l i s s e m e n t 

Badlo Sets, Parts and Accessories-Con. 

A m u s e m e n t , s p o r t i n g a n d p h o t o g r a p h i c goods 
t r a d e 

A u t o m o t i v e t r a d e 
Wholesa l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

E l e c t r i c a l t r a d e 
Wholesa l e m e r c h a n t s 
I m p o r t e r s . ' . 
D i s t r i c t sa les off ices \ 
Gene ra l sa les off ices / 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
Sell ing a g e n t s 

F u r n i t u r e a n d house furn ish ings t r a d e 
Wholesa l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' sa les b r a n c h e s 

Gene ra l m e r c h a n d i s e t r a d e 
M a n u f a c t u r e r s ' a g e n t s 

H a r d w a r e t r a d e 
Wholesa l e m e r c h a n t s 

L u m b e r a n d bu i ld ing m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e '. 

Who lesa l e m e r c h a n t s 
M a c h i n e r y , e q u i p m e n t a n d supplies ( e i c e p t e lec-

t r i ca l ) t r a d e 
Wholesa le m e r c h a n t s . 
M a n u f a c t u r e r s ' a g e n t s 

M e t a l s a n d m e t a l w o r k t r a d e 
Wholesa le m e r c h a n t s 

Befrlgerators, Mechanical (household and com-
mercial) 

Wholesa le r s p rope r . 
O t h e r w h o l e s a l e r s . . 

A u t o m o t i v e t r a d e 
Wholesa l e m e r c h a n t s 

C o a l a n d coke t r a d e 
Wholesa l e m e r c h a n t s 

E l e c t r i c a l t r a d e 
W h o l e s a l e m e r c h a n t s 
Supp ly a n d m a c h i n e r y d i s t r i b u t o r s 
D i s t r i c t sa les off ices 
G e n e r a l sa les off ices -. 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

Gene ra l m e r c h a n d i s e t r a d e 
Wholesa l e m e r c h a n t s ' . . . 

H a r d w a r e t r a d e 
Wholesa le m e r c h a n t s 

L u m b e r a n d bu i ld ing m a t e r i a l s ( o t h e r t h a n m e t a l ) 

Wholesa l e m e r c h a n t s 
M a c h i n e r y , e q u i p m e n t a n d suppl ies (except e lec-

t r i c a l ) t r a d e 
W h o l e s ^ e m e r c h a n t s 

P l u m b i n g a n d h e a t i n g e q u i p m e n t a n d suppUes 
t r a d e 

I m p o r t m a n u f a c t u r e r s ' a g e n t s 

Bubber Goods, not elsewhere classified. 

Wholesa le r s p r o p e r . . 
O t h e r w h o l e s a l e r s . . 

A m u s e m e n t , spor t ing a n d p h o t o g r a p h i c goods 
t r a d e 

C o m m i s s i o n m e r c h a n t s 
A u t o m o t i v e t r a d e 

M a n u f a c t u r e r s ' sa les b r a n c h e s 

37 
5 ,501 
2,942 
2,649 

20,466 
6 ,466 

454 

4 ,881 
8 ,915 

169 
414 
167 
228 

13 
176 
39 
2 
2 

2,109 
2,109 

1 
1 

691 
2 
1 
1 

6,057 

512 
5 ,545 

21 
21 
47 
47 

5 ,870 
327 

75 
142 
688 

1,863 

2 , 7 7 6 
20 
20 

1,636 

107 
1,529 

1 
1 

328 
328 

J e m de radio, pieces et accessolres-Fin 

C o m m e r c e des a r t i c l e s d e r t e f a t i o n , d e s p o r t e t d f 
p h o t o g r a p h i c . 

C o m m e r c e d e 1 ' a u t o m o b i l e . 
M a r c h a n d s d e g ros . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s appare i l s e t o u t i l l a g e a e c t r i q u e s . 
M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
(Bureaux d e v e n t e s d e d i s t r i c t . 
( B u r e a u x gSndraux d e v e n t e s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
Agen t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
A g e n t s v e n d e u r s . 

C o m m e r c e d ' a m e u b l e m e n t e t accesso i res . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e m a r c h a n d i s e g6n§rale . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e qu inca i l l e r i e . 
M a r c h a n d s d e g ros . 

C o m m e r c e d e bo i s e t matfer iaux d e c o n s t r u c t i o n 
( a u t r e s q u ' e n m 6 t a l ) . 

M a r c h a n d s d e gros . 
C o m r h e r c e d e s m a c h i n e s , fequipement e t fourn i tu res 

(sauf 61eotr ique8). 
M a r c h a n d s d e gros . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m 6 t a u x e t o u v r a g e s en m ^ t a l . 
M a r c h ^ d s d e g ros . 

GlacKres mScanlques (pour le menage et le com-
merce). 

Maisons d e ^ o s . 
A u t r e s 6 t a b U s s e m e n t s d e g r o s . 

C o m m e r c e d e I ' a i i t omob i l e . 
M a r c h a n d s d e g ros . 

C o m m e r c e d e c h a r b o n e t c o k e . 
• M a r c h a n d s d e g ros . 

C o m m e r c e d e s appare i l s e t ou t i l l age felectriques. 
M a r c h a n d s d e g ros . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 
B u r e a u x d e v e n t e s d e d i s t r i c t . 
B u r e a u x rfniraux d o v e n t e s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
( A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
\ A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e m a r c h a n d i s e gfenfirale. 
M a r c h a n d s d e gro8._ 

C o m m e r c e d o qu inca i l l e r i e . 
M a r c h a n d s d e g ros . 

C o m m e r c e d e bo i s e t m a t ^ r i a u x d e cons t ruc t ion 
( a u t r e s q u ' e n m 6 t a l ) . ' 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e s m a c h i n e s , 6 q u i p o m e n t e t f ou rn i tu re s 

(sauf 61octr iques) . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d ' f equ ipemen t e t fou rn i tu res d o p l o m -
be r i e e t c h a u f f a g e . 

A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

Articles en caoutchouc, non classifies allleurs. 

Maisons d e 
A u t r e s l ements d e g ros . 

C o m m e r c e d e s a r t i c l e s d o rfiorfeation, d e s p o r t e t d e 
p h o t o g r a p h i c . 

M a r c h a n d s 4 c o m m i s s i o n . 
C o m m e r c e d e I ' a u t o m o b i l e . 

Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 

Pour renvois, voir page 69. 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
- C o n , 

(Sales a re shown in t h o u s a n d s of dol lars) 

C o m m o d i t y , b y K i n d of Business 
a n d T y p e of E s t a b l i s h m e n t 

Bubber Goods, not elsewhere classified—Con. 

C h e m i c a l s , drugs a n d all ied p roduc t s t r a d e 

Manufac ture rs ' sales b ranches 
Grocer ies and food special t ies t r a d e 

E x p o r t b roker s 
Manufac tu re r s ' agen ts - -

L e a t h e r and l ea the r goods (except g loves a n d 
shoes) t r a d e 

Wholesale m e r c h a n t s 
M a c h i n e r y , e q u i p m e n t a n d supplies (except elec-

t r i ca l ) t r a d e 
Genera l sales offices 
Manufac tu re r s ' sales b ranches 
I m p o r t m a n u f a c t u r e r s ' agen ts 
Manufac tu re r s ' agen ts 

All o t h e r t r a d e s 
Wholesa le m e r c h a n t s 
Genera l sa les offices 
Manufac tu re r s ' sales b ranches 

Sand, Gravel and Crusbed Stone 

Wholesalers proper 

O t h e r wholesa lers 

C h e m i c a l s , d rugs a n d a l l ied p r o d u c t s t r a d e 

I m p o r t e r s 
Coa l a n d coke t r a d e 

Wholesale m e r c h a n t s 
Manufac tu re r s ' agen t s 

Gene ra l m e r c h a n d i s e t r a d e 
Wholesale m e r c h a n t s 

H a r d w a r e t r a d e 
Wholesale m e r c h a n t s 

L u m b e r a n d bui lding m a t e r i a l s (o the r t h a n m e t a l ) 
t r a d e . . ' . 

Wholesale m e r c h a n t s 
Manufac tu re r s ' sales b ranches 
C o m m i s s i o n m e r c h a n t s 
Manufac tu re r s ' agents 

Seeondband Merchandise, All Kinds 

Wholesa lers proper 
O t h e r wholesa lers 

D r y goods a n d appare l t r a d e 
Wholesa le m e r c h a n t s 

F a r m p r o d u c t s (not e l sewhere speci f ied) t r a d e . . . . 

Expo r t e r s 
F o r e s t p r o d u c t s (except l u m b e r ) t r a d e 

Wholesa le m e r c h a n t s 
F u r n i t u r e a n d house furnishings t r a d e 

Wholesa le m e r c h a n t s 
Auct ion companies 

Grocer ies a n d food special t ies t r a d e 
I m p o r t commiss ion m e r c h a n t s 

I ron a n d s tee l scrap a n d o t h e r w a a t e m a t e r i a l s 
t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s 

M a c h i n e r y , e q u i p m e n t a n d supplies (except elec-
t r i ca l ) t r a d e 

Wholesa le m e r c h a n t s 
Supply a n d m a c h i n e r y d i s t r i b u t o r s 
Manufac tu re r s ' agen ts 

Me ta l s and m e t a l w o r k t r a d e 
Manufac tu re r s ' agen ts 

Al l o t h e r t r a d e s 
Wholesa le m e r c h a n t s 

For foot-notes, see page 69. 

Sales 
r e p o r t e d ^ ) 

V e n t e s 
dfeclarfes (>) 

35 
35 

23 
13 
3 
3 
4 

1,221 
72 

377 
773 

1,650 

1,362 
288 

3 
2 
1 
1 
1 
1 
1 

1,637 
1,349 

221 
65 
2 

2,136 

2,006 
130 

44 
44 
2 

2 
10 

10 
104 

10 
10 

1,426 
1,409 

17 

467 
184 
269 

14 
8 

66 

Marchand i se s , pa r genre d e c o m m e r c e 
e t t y p e d ' ^ t a b l i s s e m e n t 

Articles en caoutcbouc, non classlflfs allleurs—Fin 

C o m m e r c e des p rodu i t s ch imiques , p h a r m a c e u t i -
ques e t connexes. 

Succursales d e ven tes d e manufac tu r ie r s . 
C o m m e r c e des ipicer ies e t sp6ciali t6s a l imenta i res . 

Cour t i e r s en expor ta t ion. 
Agen t s d e manufac tu r ie r s . 

C o m m e r c e d e cuir e t a r t ic les en cuir {h rexclusion 
des gan t s e t des chaussures) . 

M a r c h a n d s d e gros . 
C o m m e r c e des mach ines , d q u i p e m e n t e t fourni tures 

(sauf 61ectr iques) . 
Bureaux gin&iaax de ven tes . 
Succursales d e ven tes d e manufac tu r i e r s . 
Agen t s i m p o r t a t e u r s d e manufac tu r i e r s . 
Agen t s de manufac tu r i e r s . 

T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s d e gros . 
Bureaux g6n6raux d e ven te s . 
Succursales d e ven tes de manufac tu r i e r s . 

Sable, grarleret pierre coucassee.. 

Maisons d e g ros . 
A u t r e s fitablissements de gros . 

C o m m e r c e des p rodu i t s c h i m i q u e s , p h a r m a c e u t i -
ques e t connexes. 

M a r c h a n d s i m p o r t a t e u r s . 
C o m m e r c e d e c h a r b o n e t coke . 

M a r c h a n d s d e gros . 
Agen t s d e manufac tu r i e r s . 

C o m m e r c e d e m a r c h a n d i s e g6n6rale. 
M a r c h a n d s d e gros . 

C o m m e r c e d e quincai l ler ie . 
M a r c h a n d s d e gros . 

C o m m e r c e d e bois e t m a t ^ r i a u x d e cons t ruc t ion 
(au t res qu ' en mf i t a l ) . 

M a r c h a n d s d e gros . 
Succursales d e ven te s d e manufac tu r i e r s . 
M a r c h a n d s & commiss ion . 
Agen t s d e manufac tu r i e r s . 

Marchandises de seconde-maln, toutes sortes. 

Maisons d e ^ o s . 
A u t r e s 6 t ab l i s semen t s d e gros . 

C o m m e r c e de v f i t emen t e t l ingerie. 
M a r c h a n d s d e gros . 

C o m m e r c e des p r o d u i t s d e l a f e r m e (non sp^cifi^s 
a i l leurs) . 

E x p o r t a t e u r s . 
C o m m e r c e des p rodu i t s foreat iers (h I 'exclusion du 

bois d ' ceuvre) . 
M a r c h a n d s de gros . 

C o m m e r c e d ' a m e u b l e m e n t e t accessoires . 
M a r c h a n d s d e g ros . 
E n c a n t e u r s . 

C o m m e r c e des 6piceries e t sp6cial i t€s a l i m e n t a i r e s . 
I m p o r t a t e u r s ^ commiss ion . 

C o m m e r c e d e m i t r a i l l e d e fer e t d ' a c i e r e t a u t r e s 
d ^ c h e t s . c 

M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e des mach ines , 6qu ipemen t e t fourni tures 
(sauf 61ectr iques) . 

M a r c h a n d s d e gros . 
D i s t r i b u t e u r s d e mach iner ies . 
Agen t s d e manufac tu r i e r s . 

C o m m e r c e des mStaux e t ouvrages en mf i t a l . 
Agen t s d e manufac tu r i e r s . • 

T o u s au t r e s c o m m e r c e s . 
M a r c h a n d s d e gros . 
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Tableau 18 .—CANADA—Ventes de marchand i se s , par genres de commerce e t t y p e s d'Stabl lsse-
m e n t s - S u i t e 

(Les ventes sont indiqufees en mill iers de dollars) 

C o m m o d i t y , b y K i n d of B u s i n e s s 
a n d T y p e of E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( ' ) 

V e n t e s 
dfec la r fes {') 

M a r c h a n d i s e s , p a r gen re d e c o m m e r c e 
e t t y p e d ' d t a b l i s s e m e n t 

Seeds (Held and garden), Bulbs and Nursery 
Stock 

Wholesa l e r s p r o p e r . 
O t h e r w h o l e s a l e r s . . 

F a r m p r o d u c t s (no t e l s e w h e r e spec i f i ed ) t r a d e . . . . 

W h o l e s a l e m e r c h a n t s 
C o m m i s s i o n m e r c h a n t s 
R e s i d e n t b u y e r s 
A s s e m b l e r s of f a r m p r o d u c t s 
C o u n t r y b u y e r s of f a r m p r o d u c t s 
C o - o p e r a t i v o m a r k e t i n g a s soc ia t ions 
C o - o p e r a t i v e sa les agencies 
E l e v a t o r s ( i n d e p e n d e n t ) 
E l e v a t o r s ( l ine) 

F a r m suppl ies (except m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

Wholesa l e m e r c h a n t s 
I m p o r t e r s 
D r o p sh ippe r s 
C i t y b u y e r s of f a r m p r o d u c t s 
C o u n t r y b u y e r s of f a r m p r o d u c t s 
C o - o p e r a t i v e m a r k e t i n g a s soc i a t i ons 
C o - o p e r a t i v e sa les agencies 
E l e v a t o r s (l ine) 

F o o d p r o d u c t s (no t e l s e w h e r e spec i f i ed ) t r a d e — 

W h o l e s a l e m e r c h a n t s . . . : 
C o m m i s s i o n m e r c h a n t s ; 
C o - o p e r a t i v o m a r k e t i n g a s soc ia t ions 
C o - o p e r a t i v e sa les agencies 
P a c k e r s a n d sh ippe r s 

G e n e r a l m e r c h a n d i s e t r a d e 
W h o l e s a l e m e r c h a n t s 
C h a i n s t o r e w a r e h o u s e s 

Groce r i e s a n d food spec ia l t i e s t r a d e 
Wholesa l e m e r c h a n t s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

H a r d w a r e t r a d e 
W h o l e s a l e m e r c h a n t s 

Sheet Metal Work... 

Wholesa l e r s p r o p e r . . 
O t h e r w h o l e s a l e r s . . 

F o o d p r o d u c t s (no t e l s e w h e r e spec i f i ed ) t r a d e — 

B r o k e r s (except g ra in ) 
E x p o r t c o m m i s s i o n houses 

G e n e r a l m e r c h a n d i s e t r a d e 
Wholesa l e m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s . . . 

G r o c e r i e s a n d food spec ia l t i e s t r a d e 
Wholesa l e m e r c h a n t s 
C o - o p e r a t i v e sa les agenc ies 

H a r d w a r e t r a d e 
Wholesa le m e r c h a n t s 
D i s t r i c t sa les off ices 
M a n u f a c t u r e r s ' sa les b r a n c h e s 

I r o n a n d s t e e l s c r a p a n d o t h e r w a s t e m a t e r i a l s 
t r a d e 

Wholesa l e m e r c h a n t s 
L u m b e r a n d bu i ld ing m a t e r i a l s ( o t h e r t h a n m e t a l ) 

t r a d e 
Wholesa l e m e r c h a n t s 
I m p o r t e r s 
Supp ly a n d m a c h i n e r y d i s t r i b u t o r s 

M a c h m e r y , e q u i p m e n t a n d suppl ies (except e lec-
t r i c a l ) t r a d e 

Wholesa l e m e r c h a n t s 
Supp ly a n d m a c h i n e r y d i s t r i b u t o r s 
M a n u f a c t u r e r s ' sa les b r a n c h e s 

7,S19 

6,265 
1,253 

2,881 

2,442 
103 

6 
1 

81 
21 

128 
94 

5 

4 ,375 
3,687 

22 
15 

114 
341 
107 

31 
58 

135 

4 
26 
2 

101 
2 

24 
1 

23 
78 
51 
18 
10 
26 
26 

11,661 

341 
11,320 

33 
4 

29 
41 

4 
37 

284 
35 
36 

213 

10 
10 

60 
54 
1 
5 

181 
4 

25 
152 

Gralnes de semence (grande culture et Jardin), bul-
bes et prodults des peplnlires. 

M a i s o n s d e g r o s . 
A u t r e s fitablissements d e g r o s . 

C o m m e r c e d e s p r o d u i t s d e l a f e r m e (non spJc i f iSs 
a i l l eu r s ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s ^ c o m m i s s i o n . 
A c h e t e u r s r ^ s i d a n t s . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e . 
A c h e t e u r s & l a c a m p a g n e . 
C o o p e r a t i v e s d e v e n d e u r s . 
Agences c o o p e r a t i v e s d e v e n t e s . 
E 1 6 v a t e u r s ind^pendan tB . 
L igne d ' e i 6 v a t e u r . 

C o m m e r c e d e s a r t i c l e s pour l a f e r m e ( i I 'exclusion 
d e s m a c h i n e s ag r i co les e t o u t i l l a g e ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
E x p l d i t e u r s 4 v u e . 
A c h e t e u r s d e p r o d u i t s d e l a f e r m e (en v i l l o ) . 
A c h e t e u r s A la c a m p a g n e . 
C o o p e r a t i v e s d e v e n d e u r s . 
Agences c o o p e r a t i v e s d e v e n t e s . 
L igne d ' e i e v a t e u r . 

C o m m e r c e d e s d e n r e e s a l i m e n t a i r e s (non s p e d f i e e s 
a i l l eu r s ) . 

M a r c h a n d s d e g r o s . 
M a r c h a n d s 4 c o m m i s s i o n . 
C o o p e r a t i v e s d e v e n d e u r s . 
Agences c o o p e r a t i v e s d e v e n t e s . 
E m b a l l e u r s e t a r r i m e u r s . 

C o m m e r c e d e m a r c h a n d i s e gene ra l c . 
M a r c h a n d s d e g r o s . 
E n t r e p d t s d e m a g a s i n s en c h a t n e . 

C o m m e r c e d e s ep icar ies e t sp6c ia l i t e s a l i m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e qu inca i l l e r i e . 
M a r c h a n d s d e g r o s . 

Tolerle. 

Maisons d e g r o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g ros . 

C o m m e r c e d e s denrdes a l i m e n t a i r e s (non specif i^ea 
a i l l eu r s ) . 

C o u r t i e r s (g ra ins non inc lus ) . 
E x p o r t a t e u r s il c o m m i s s i o n . 

C o m m e r c e d e m a r c h a n d i s e gene ra l e . 
M a r c h a n d s d e g ros . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s epicer ies e t spScia l i tes a l i m e n t a i r e s . 
M a r c h a n d s d e g r o s . 
Agences c o o p e r a t i v e s d e v e n t e s . 

C o m m e r c e d e qu inca i l l e r i e . 
M a r c h a n d s d e g r o s . 
B u r e a u x d e v e n t e s d e d i s t r i c t . 
Succursa les d o v e n t e s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e m i t r a i l l e d e fe r e t d ' a c i e r e t a u t r e s 
d e c h e t s . 

M a r c h a n d s d e g r o s . 
C o m m e r c e d e bo i s e t m a t e r i a u x d e c o n s t r u c t i o n 

( a u t r e s q u ' e n m 6 t a l ) . 
M a r c h a n d s d e g r o s . 
M a r c h a n d s i m p o r t a t e u r s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . . 

C o m m e r c e d e s m a c h i n e s , e q u i p e m e n t e t f ou rn i tu re s 
(sauf e i c c t r i q u c s ) . 

M a r c h a n d s d e » o s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 

Pour renvois, voir page 69. 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
- C o n . 

(Sale3 a re shown in thousands of dol lars) 

C o m m o d i t y , b y K i n d of Buainess 
a n d T y p e of E s t a b l i s h m e n t 

Sales 
r epor t ed 0 ) 

Ventea 
dSdar^es (') 

Marchand i ses , par genre d e c o m m e r c e 
e t t y p e d ' 6 t a b l i a s e m e n t 

Sheet Metal Work-Con. 

M e t a l s a n d m e t a l w o r k t r a d e 
Wholesa le m e r c h a n t s 
Manufac tu re r s ' sa les b ranches I 
C o m m i s s i o n m e r c h a n t s / 
Manufac tu re r s ' agen ts 

P e t r o l e u m a n d pe t ro l eum p roduc t s t r a d e 
Manufac tu re r s ' sales b r anches 

Shoes and Other Footwear (Including rubber). . . . 

Wholesalers proper . , 
O t h e r who le sa l e r s . . 

A m u s e m e n t , spor t ing a n d p h o t o g r a p h i c goods 
t r a d e 

Wholesale m e r c h a n t s 
Manufac tu re r s ' agen t s 

A u t o m o t i v e t r a d e 
Manufac tu re r s ' sales b ranches 

D r y goods a n d appare l t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 
D r o p shippers 
Genera l sales offices 
Manufac turers ' sales b ranches 
C o m m i s s i o n m e r c h a n t s 
I m p o r t commiss ion m e r c h a n t s 
I m p o r t manufac tu re r s ' agen ts 
Manufac tu re r s ' agen ts 
C h a i n s to re warehouses 
Warehouses (d i s t r ibu t ing) . 

F a r m p roduc t s (no t e l sewhere speci f ied) t r a d e 

Co-opera t ive m a r k e t i n g associat ions 
F a r m supplies (except m a c h i n e r y a n d e q u i p m e n t ) 

t r a d e 
Wholesale m e r c h a n t s 

Genera l me rchand i s e t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 
Manufac tu re r s ' agen ts 
C h a i n s t o r e warehouses 

H a r d w a r e t r a d e 
Wholesale m e r c h a n t s 
I m p o r t manufac tu re r s ' agen t s 

L e a t h e r a n d l e a t h e r goods (except g loves a n d 
shoes) t r a d e 

Wholesale m e r c h a n t s 
Manufac tu re r s ' sa les b r a n c h e s 

All o t h e r t r a d e s 
Wholesale m e r c h a n t s 
I m p o r t e r s 
Genera l sales offices 
Manufac tu re r s ' sales b r anches 

Silk, Kaw. 

Wholesa lers p rope r . 
O t h e r who le sa l e r s . . 

Dr : try goods a n d appare l t r a d e . 
Wholesa le m e r c h a n t s 
Manufac tu re r s ' agen t s 

Genera l m e r c h a n d i s e t r a d e 
Manufac tu re r s ' a g e n t s . . . . 

Mach ine ry , e q u i p m e n t a n d supplies (except elec-
t r ica l ) t r a d e 

I m p o r t e r s 
Al l o t h e r t r a d e s 

I m p o r t m a n u f a c t u r e r s ' agen t s 

2,195 
201 

1,944 
50 

8,846 
8,846 

31,318 

10,349 
20,969 

5 
4 
1 

941 
941 

21,717 
9,496 

6 
50 

560 
4,952 

302 
2 

. 131 
2,312 
3,893 

22 
2 

142 
12 

123 
4 
3 

42 
24 
IS 

708 
485 
223 

7,756 
142 

1 

7,614 

657 

16 
641 

414 
15 

399 
144 
144 

1 
1 

Tolerle-Fin 

C o m m e r c e des m6taux e t ouv rages en m S t a l . 
M a r c h a n d s d e gros . 

Succursales d e ven te s d e manufac tu r i e r s . 
M a r c h a n d s ^ c o m m i s s i o n . 

Agen t s d e manufac tu r i e r s . 
C o m m e r c e d e p&trole e t dferivfes. 

Succursales d e ven tes d e manufac tu r i e r s . 

Chaussures de tout genre (eoniprenant chaussures 
en caoutchoujc). 

Maisons d e gros . 
A u t r e s ^ t a b l i s s e m e n t s d e g ros . 

C o m m e r c e d e s a r t i c l e s d e r^cr^a t ion , d e s p o r t o t d o 
pho tograph ic . 

• M a r c h a n d s d e g ros . 
Agents d e manufac tu r i e r s . 

C o m m e r c e d e l ' a u t o m o b i l e . 
Succursales d e ven tes d e manufac tu r i e r s . 

C o m m e r c e d e v 6 t e m e n t e t l ingerie. 
M a r c h a n d s de gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Exp6di teurs ^ vue. 
Bureaux g6n6raux de ven tes . 
Succursales d e ven te s d e manufac tu r i e r s . 
M a r c h a n d s h commiss ion . 
I m p o r t a t e u r s ^ commiss ion . 
Agen t s i m p o r t a t e u r s d e manufac tu r i e r s . 
Agen t s d e manufac tu r i e r s . 
E n t r e p 6 t s d e magas ins en cha lne . 
E n t r e p d t s . 

C o m m e r c e d e s p rodu i t s d e la f e r m e (non spficif i fe 
a i l leurs) . 

Coope ra t i ve s d e vendeurs . 
C o m m e r c e dea a r t i c l e s pour la f e r m e (k Texclusioa 

d e s machinea agricoles e t ou t i l l age) . 
M a r c h a n d s d e gros . 

C o m m e r c e d e m a r c h a n d i a e g6n6ralo. 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
^ c n t s d o manufac tu r i e r s . 
E n t r e p d t s d e magas ins en cha lne . 

C o m m e r c e d e quincai l ler ie . 
M a r c h a n d s d e gros . 
Agen t s i m p o r t a t e u r s d e manufac tu r i e r s . 

C o m m e r c e d e cuir e t a r t i c les en cuir ( t I 'exclusioo 
d e s gan t s e t des chaussures ) . 

M a r c h a n d s d e gros . 
Succursales do ven tes d e manufac tu r i e r s . 

T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
(Bureaux g t a^ raux d e v e n t e s . 
ISuccursa les d e ven tes d e manufac tu r i e r s . 

Sole grege. 

Maisons d e CTOs. 
A u t r e s S tab l i s sements do groa. 

C o m m e r c e d e v f i t emen t e t l ingerie . 
M a r c h a n d s d e groa. 
Agenta d e manufac tu r i e r s . 

C o m m e r c e d e m a r c h a n d i s e g6n6rale. 
Agen t s d e manufac tu r i e r s . 

C o m m e r c e d e s m a c h i n e s , fequipement e t fourni turo 
(sauf filectriques). 

M a r c h a n d s i m p o r t a t e u r s . 
T o u s a u t r e s c o m m e r c e s . 

Agen t s i m p o r t a t e u r s d e manufac tu r i e r s . 

For foot-notes, see page 69. 
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Tableau 18.—CANADA—Ventes de marchandises, par genres de commerce ct types d'6tablisse-
ments-Suite 

(Les ventes sont 'indiqufies en mill iers de dollars) 

C o m m o d i t y , b y K i n d ot Business 
a n d T y p e of E s t a b l i s h m e n t 

Sa les 
r e p o r t e d ( ' ) 

V e n t e s 
dfeclarfea ( ' ) 

Marchand i se s , pa r genre do c o m m e r c e 
e t t y p e d ' ^ t ab l i f i sement 

Soaps and Toilet Preparations. 

Wholesalers proper . 
O t h e r w h o l e ^ e r s . . 

A u t o m o t i v e t r a d e 
Wholesale m e r c h a n t s 

C h e m i c a l s , d rugs a n d a l l ied p r o d u c t s t r a d e . , 

Wholesa le m e r c h a n t s 
I m p o r t e r s 
D i s t r i c t sales offices 
Genera l sales offices 
Manufac tu re r s ' sales b r anches 
I m p o r t manu fac tu r e r s ' agen ts 
I m p o r t selling agen ts 
Manufac tu re r s ' agen ts 
Selling agents 
C h a i n s t o r e warehouses 
Warehouses (d i s t r i bu t ing ) . 

D r y goods and appare l t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s ; 

F a r m supplies (except m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

Wholesale m e r c h a n t s 
F o o d p roduc t s (not e l s ewhere speci f ied) t r a d e — 

Wholesa le m e r c h a n t s 
C o m m i s s i o n m e r c h a n t s 
I m p o r t commiss ion m e r c h a n t s 
Manufac tu re r s ' agen ts 

Genera l m e r c h a n d i s e t r a d e : 
Wholesale m e r c h a n t e 
I m p o r t e r s 
I m p o r t selling agen ts 
Manufac ture rs ' agen t s 
Cha in s t o r e warehouses . 

Grocer ies and food specia l t ies t r a d e 
Wholesa le m e r c h a n t s 
I m p o r t e r s 
B r o k e r s (except gra in) 
C o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' agen ts 
Manufac ture rs ' agen ts 
C h a i n s to re warehouses 

H a r d w a r e t r a d e 
Wholesa le m e r c h a n t s 

I r o n a n d s teel sc rap a n d o t h e r w a s t e m a t e r i a l s 
t r a d e 

Wholesa le m e r c h a n t s 
L e a t h e r a n d l e a t h e r goods (except g loves a n d 

shoes ) t r a d e 
I m p o r t e r s ^ 

Mach ine ry , e q u i p m e n t a n d supplies (except elec-
t r i ca l ) t r a d e 

Wholesale m e r c h a n t s . 
I m p o r t e r s 
Genera l sales offices 
Manufac tu re r s ' sales b ranches 
Manufac tu re r s ' agen t s 

Me ta l s a n d m e t a l w o r k t r a d e 
I m p o r t manufac tu re r s ' agents 

P a p e r and paper p roduc t s t r a d e 
Wholesale m e r c h a n t s 
Manufac tu re r s ' agen ts 

P e t r o l e u m and pe t ro leum p roduc t s t r a d e 
Wholesale m e r c h a n t s 

T o b a c c o a n d t o b a c c o p roduc t s (except leaf) t r a d e . 

Wholesale m e r c h a n t s 
All o t h e r t r a d e s 

Wholesale m e r c h a n t s 
I m p o r t e r s 
Genera l sales offices 
Manufac tu re r s ' sales b ranches . . 
Manufac tu re r s ' agents 

S 

22,781 

9,892 
12,889 

1 
1 

7,404 

1,351 
633 
62 

2,031 
398 

92 
1,004 

558 
1,370 

6 
69 
29 
30 

2 
2 

57 
7 
1 

22 
263 

95 
8 
4 

46 
109 

9,335 
7,127 

9 
11 
40 
10 
12 

. 2,126 
45 
46 

328 
1 

21 
11 
7 
1 
1 
3 
3 
1 
7 
7 

62 

62 
6,161 

211 
1 

2,963 
1,976 

1 

Savons et preparations de toilette. 

Maisons d e gros . 
A u t r e s fitablissements d e gros . 

C o m m e r c e d e r a u t o i n o b i l e . 
M a r c h a n d s d e gros . 

C o m m e r c e d e s p rodu i t s c h i m i q u e s , p h a r m a c e u t i -
ques e t connexes. 

M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Bureaux d e ven te s d e d i s t r i c t . 

SBaux g6n6raux d e ven te s . 
lursales d e v e n t e s d e manufac tu r i e r s . 
t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

Agen t s d e ven te , i m p o r t a t e u r s . 
Agen t s d e manufac tu r i e r s . 
Agen t s vendeura . 
Ii^ntrcp6ts d e magafiins en cha tne . 
E n t r e p 6 t s . 

C o m m e r c e d e v f t t e m e n t e t l ingerie . 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e s a r t i c l e s pour la f e r m e rexe lus ion 
d e s m a c h i n e s agr icoles e t ou t i l l age) . 

M a r c h a n d s d e g ros . 
C o m m e r c e des denr^es a l i m e n t a i r e s (non sp6cifi6e8 

a i l leurs ) . 
M a r c h a n d s de gros . 
M a r c h a n d s & commiss ion . 
I m p o r t a t e u r s A commiss ion . 
Agen t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e m a r c h a n d i s e gfinfirale. 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Agen t s d e ven t e , i m p o r t a t e u r s . 
Agen t s d e manufac tu r i e r s . 
E n t r e p d t s d e magas in s en cha tne . 

C o m m e r c e des fepiceries e t sp6cialit68 a l i m e n t a i r e s . 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Cour t i e r s (grains non inclus). 
M a r c h a n d s k commiss ion . 
Agen t s i m p o r t a t e u r s d e manufac tu r i e r s . 
Agen t s d e manufac tu r i e r s . 
E n t r e p 6 t s d e magas ins en cha tne . 

C o m m e r c e d e quincai l ler ie . 
M a r c h a n d s d e gros . 

C o m m e r c e d e m i t r a i l l e d e fer e t d ' a c i e r e t a u t r e s 
df iche ts . 

M a r c h a n d s do (fros. 
C o m m e r c e d e cuir e t a r t i c les en cuir (4 I 'exclusion 

des gan t s e t des chaussures ) . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e des mach ines , fequipement e t fourni tures 
(sauf Mect r iques) . 

M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Bureaux g6n6raux d e ven te s . 
Succursales d e ven tes d e manufac tu r i e r s . 
Agen t s d e manufac tu r i e r s . 

C o m m e r c e des m4taux e t ouvrages en m 6 t a l . 
Agen t s i m p o r t a t e u r s d o manufac tu r i e r s . 

C o m m e r c e d e papier e t a r t i c les en papier . 
M a r c h a n d s d e gros . 
Agen t s d e manufac tu r i e r s . 

C o m m e r c e d e p6trole e t d f e i v f e . 
M a r c h a n d s d e gros . 

C o m m e r c e d e s t a b a c s c t p rodu i t s d u t a b a c (& 1 'ex-
clusion du t a b a c en feuil les). 

M a r c h a n d s d e gros . 
Tous a u t r e s commerces-. 

M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
Bureaux gfinSraux d e ven tes . 
Succursales d e ven tes d e manufac tu r i e r s . 
Agen t s d e manufac tu r i e r s . 

Pour renvois, voir page 69. 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
- C o n . 

(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d of B u s i n e s s 
a n d T y p e of E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( 0 

V e n t e s 
d6clar6es (}) 

M a r c h a n d i s e s , p a r gen re d e c o m m e r c e 
e t t y p e d ' ^ t a b l i s s e m e n t 

Sporting Goods. 

W h o l e s a l e r s p r o p e r . 
O t h e r w h o l e s a l e r s . . 

A m u s e m e n t , s p o r t i n g a n d p h o t o g r a p h i c goods 
t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l sa les off ices 
M a n u f a c t u r e r s ' s a l e s b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

A u t o m o t i v e t r a d e 
W h o l e s a l e m e r c h a n t s 
G e n e r a l sa les off ices 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s 

C h e m i c a l s , d r u g s a n d a l l i ed p r o d u c t s t r a d e — 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' sa les b r a n c h e s . . 
I m p o r t m a n u f a c t u r e r s ' a g e n t s . . 

D r y g o o d s a n d appare l t r a d e 
Wholesa l e m e r c h a n t s 
I m p o r t e r s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

E l e c t r i c a l t r a d e 
Wholesa l e m e r c h a n t s 

F a r m p r o d u c t s (no t e l s e w h e r e spec i f i ed) t r a d e . 

W h o l e s a l e m e r c h a n t s 
F o o d p r o d u c t s ( n o t e l s e w h e r e spec i f i ed ) t r a d e 

W h o l e s a l e m e r c h a n t s 
G e n e r a l m e r c h a n d i s e t r a d e 

Wholesa le m e r c h a n t s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

G r o c e r i e s a n d food spec ia l t i e s t r a d e 
W h o l e s a l e m e r c h a n t s 

H a r d w a r e t r a d e 
Wholesa l e m e r c h a n t s 
I m p o r t manufac tu re r s* a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

L e a t h e r a n d l e a t h e r g o o d s (except g loves a n d 
s h o e s ) t r a d e 

M a n u f a c t u r e r s ' a g e n t s 
L u m b e r a n d bu i ld ing m a t e r i a l s ( o t h e r t h a n m e t a l ) 

t r a d e 
Wholesa l e m e r c h a n t s 

M a c h i n e r y , e q u i p m e n t a n d suppl ies (except e lec-
t r i ca l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
S u p p l y a n d m a c h i n e r y d i s t r i b u t o r s 

P a p e r a n d pape r p r o d u c t s t r a d e . . . . . . 
W h o l e s a l e m e r c h a n t s 

Al l o t h e r t r a d e s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

Stationery and Stationery Supplies. 

Wholesa l e r s p r o p e r . 
O t h e r w h o l e s a l e r s . . 

A m u s e m e n t , s p o r t i n g a n d p h o t o g r a p h i c g o o d s 
t r a d e 

W h o l e s a l e m e r c h a n t s 
I m p o r t e r s 

C h e m i c a l s , d r u g s a n d a l l i ed p r o d u c t s t r a d e — 

W h o l e s a l e m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s . . 
C h a i n s t o r e w a r e h o u s e s 

7,787 Articles de sport. 

4,217 M a i s o n s d e g r o s . 
3 ,569 A u t r e s 6 t a b l i s s e m e n t s d e g ros . 

C o m m e r c e d e s a r t i c l e s do r6c r6a t ion , d e s p o r t e t d e 
4,424 p h o t o g r a p h i c . 
1,197 M a r c h a n d s d e gros . 

137 M a r c h a n d s i m p o r t a t e u r s . 
/ B u r e a u x g6n6raux d e v e n t e s . 

2 ,594 \Succur8aleB d e v e n t e s d o m a n u f a c t u r i e r s . 
234 • A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
262 A g e n t s d e m a n u f a c t u r i e r s . 
256 C o m m e r c e d e I ' a u t o m o b i l e . 

48 M a r c h a n d s d e g r o s . 
66 B u r e a u x g6n6raux d e v e n t e s . 

140 Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
2 A g e n t s d e m a n u f a c t u r i e r s . 

g8 C o m m e r c e des p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -
q u e s e t connexcs. 

6 M a r c h a n d s d e g r o s . 
90 Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 

2 A g e n t s i m p o r t a t e u r s d o m a n u f a c t u r i e r s . 
59 C o m m e r c e d e v fe t emen t e t l inger ie . 
14 M a r c h a n d s d o g r o s . 
30 M a r c h a n d s i m p o r t a t e u r s . 

4 I m p o r t a t e u r s i c o m m i s s i o n . 
11 A g e n t s d e m a n u f a c t u r i e r s . 

2 C o m m e r c e d e s appare i l s e t ou t i l l age ^ l e c t r i q u e s . 
2 M a r c h a n d s d e g r o s . 

63 C o m m e r c e d e s p r o d u i t s d o l a f e r m e (non sp6cif i6a 
a i l l eu r s ) . 

63 M a r c h a n d s d e g r o s . 
22 C o m m e r c e d e s d c n r ^ e s a l i m e n t a i r e s (non spScififees 

a i l l eu r s ) . 
22 M a r c h a n d s d e g r o s . 

169 C o m m e r c e d o m a r c h a n d i s c gfenferale. 
152 M a r c h a n d s d e g r o s . 

2 M a r c h a n d s i m p o r t a t e u r s . 
2 A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

13 A g e n t s d e m a n u f a c t u r i e r s . 
6 C o m m e r c e d e s ^picer ies e t sp6c ia l i t6s a l i m e n t a i r e s . 
6 M a r c h a n d s d o g r o s . 

2 ,430 C o m m e r c e d e qu inca i l l e r io . 
2 ,402 M a r c h a n d s d e g r o s . 

3 A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s , 
26 A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e cuir e t a r t i c l e s en cu i r (& I 'exclusion 
43 d e s g a n t s e t d e s c h a u s s u r e s ) . 
43 A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e bois e t m a t 6 r i a u x d e c o n s t r u c t i o n 
7 ( a u t r e s q u 'en m 6 t a l ) . 
7 M a r c h a n d s d o g r o s . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t fou rn i tu rea 
22 (sauf 61ec t r iques ) . 

9 M a r c h a n d s dcCTOs. 
13 D i s t r i b u t e u r s d e m a c h i n e r i e s . 
2 C o m m e r c e d e p a p i e r e t a r t i c l e s en p a p i e r . 
2 M a r c h a n d s a e g r o s . 

187 T o u s a u t r e s c o m m e r c e s . 
107 M a r c h a n d s i m p o r t a t e u r s . 
79 A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

6,347 Papeterle et fournltures de papeterle. 

2,853 M a i s o n s d e g r o s . 
3 ,494 A u t r e s 6 t a b l i s s e m e n t 8 d e g r o s . 

C o m m e r c e d e s a r t i c l e s d e r6c r6a t ion , d o s p o r t e t d e 
43 p h o t o g r a p h i c . 
41 M a r c h a n d s d c g r o s . 

1 M a r c h a n d s i m p o r t a t e u r s . 
134 C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r m a c e u t i -

q u e s e t connexes. 
60 M a r c h a n d s d o g r o s . 

9 A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
65 E n t r e p d t s d e m a g a s i n s en c h a l n e . 

For foot-notes, see page 69. 
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Tableau 18.—CANADA—Ventes de marchandises, par genres de commerce e t types d'^tabllsse-
ments -Sui te 

(Les ventes sont indiqu6es en milliers de dollars) 

C o m m o d i t y , b y K i n d of Bus iness 
a n d T y p e of E s t a b l i s h m e n t 

Sa les 
r e p o r t e d ( 0 

Ven tes 
d6clar6es ( 0 

M a r c h a n d i s e s , p a r genre d e c o m m c r c o 
e t t y p e d ' 6 t a b l i s s e m e n t 

Stationery and Stationery Supplies-Con. 
D r y goods a n d a p p a r e l t r a d e 

Wholesa l e m e r c h a n t s 
I m p o r t e r s 
C h a i n s t o r e w a r e h o u s e s 

F o o d p r o d u c t s (no t e l s e w h e r e spec i f i ed ) t r a d e . , 

W h o l e s a l e m e r c h a n t s 
F u r n i t u r e a n d house fu rn i sh ings t r a d e — 

Wholesa le m e r c h a n t s 
I m p o r t e r s 

G e n e r a l m e r c h a n d i s e t r a d e 
Wholesa le m e r c h a n t s 
I m p o r t e r s 
Manufac tu r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s 

Groce r i e s a n d food spec ia l t i es t r a d e 
Wholesa le m e r c h a n t s 

H a r d w a r e t r a d e 
Wholesa l e m e r c h a n t s 
M a n u f a c t u r e r s ' sa les b r a n c h e s 

L e a t h e r a n d l e a t h e r g o o d s (except g l o v e s a n d 
s h o e s ) t r a d e 

M a n u f a c t u r e r s ' a g e n t s ; 
M a c h i n e r y , e q u i p m s n t a n d suppl ies (except elec-

t r i c a l ) t r a d e 
Wholesa le m e r c h a n t s 
D i s t r i c t sa les off ices 
Gene ra l sa les off ices 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

P a p e r a n d pape r p r o d u c t s t r a d e 
Wholesa l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l sa les offices 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

T o b a c c o a n d t o b a c c o p r o d u c t s (except leaf) t r a d e 

Wholesa le m e r c h a n t s 
Al l o t h e r t r a d e s 

Wholesa l e m e r c h a n t s 
I m p o r t e r s 
G e n e r a l sa les off ices 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
I m p o r t sel l ing a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

Surf{lcal, Dental and Hospital Equipment and 
Supplies 

Wholesa le r s p roper 
O t h e r wholesa le r s 

A u t o m o t i v e t r a d e 
Wholesa l e m e r c h a n t s 

C h e m i c a l s , d r u g s a n d a l l i ed p r o d u c t s t r a d e . 

Wholesa l e m e r c h a n t s 
I m p o r t c o m m i s s i o n m e r c h a n t s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
C h a i n s t o r e w a r e h o u s e s 

D r y goods a n d a p p a r e l t r a d e 
Wholesa l e m e r c h a n t s 

M a c h i n e r y , e q u i p m e n t a n d suppl ies (except e lec-
t r i c a l ) t r a d e 

Wholesa le m e r c h a n t s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
I m p o r t sell ing a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

M e t a l s a n d m e t a l w o r k t r a d e 
Wholesa le m e r c h a n t s 

P a p e r a n d paper p r o d u c t s t r a d e 
Wholesa le m e r c h a n t s 

All o t h e r t r a d e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

123 
76 
40 

7 
2 

4 
4 

917 
591 

16 
35 

274 
76 
76 

5 
2 
3 

15 
15 

1,007 
118 
90 

513 
276 

9 
1 

3,585 
1,571 

22 
93 

1,575 
111 
214 

367 
123 
41 
97 
58 
49 
1 

4 ,495 

3,780 
715 

3 
3 

267 

231 
2 
5 

29 
114 
114 

4,011 
2,960 

438 
498 

43 
72 
22 
22 
13 
13 

Papetcrie et fournltures de papeterie-Fin 
C o m m e r c e do v G t e m e n t e t l inger ie . 

M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
E n t r e p 6 t s d e m a g a s i n s en c h a l n e . 

C o m m e r c e d e s denrfees a l i m e n t a i r e s (non spficifi^es 
a i l l eu r s ) . 

M a r c h a n d s d e g ros . 
C o m m e r c e d ' a m e u b l e m e n t e t accesso i res . 

M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e m a r c h a n d i s e g6n6ra le . 
M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p 6 t 8 d e m ^ a s i n s en cha!ne . 

C o m m e r c e d e s 6piceries e t sp6c ia l i t6s a l i m e n t a i r e s . 
M a r c h a n d s d e g ros . 

C o m m e r c e d e qu inca i l l e r i e . 
M a r c h a n d s d e g r o s . 
Succursa les d e v e n t e s d o m a n u f a c t u r i e r s . 

C o m m e r c e d e cuir e t a r t i c l e s en cuir (d I 'exclusion 
d e s g a n t s e t d e s c h a u s s u r e s ) . 

A g e n t s d e m a n u f a c t u r i e r s . 
C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t fourni tureg 

(sauf 61ect r ique8) . 
M a r c h a n d s d e g r o s . 
B u r e a u x d o v e n t e s d e d i s t r i c t . 
Bureaux g6n6raux d e v e n t e s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d a pap ie r e t a r t i c l e s en pap i e r . 
M a r c h a n d s a s g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
B u r e a u x g6n6raux d e v e n t e s . 
Succursa les d e v e n t e s d o m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d o m a n u f a c t u r i e r s . 

C o m m e r c e d e s t a b a c s e t p r o d u i t s du t a b a c (^ I 'ex-
clusion du t a b a c en feui l les) . 

M a r c h a n d s d e g r o s . 
T o u s a u t r e s c o m m e r c e s . 

M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
B u r e a u x g6n6raux d e v e n t e s . 
Succursa les d o v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e v e n t e , i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

Equipement et fournltures pour chlrurglen, den-
tlste et bdpltal. 

Maisons d e ^ o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g r o s . 

C o m m e r c e d e T a u t o m o b i l e . 
M a r c h a n d s d e g ros . 

C o m m e r c e d e s p r o d u i t s c h i m i q u e s , p h a r r a a c e u t i -
q u e s e t connexes . 

M a r c h a n d s d e g ros . 
I m p o r t a t e u r s k c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
E n t r e p o t s d e m a g a s i n s en c h a l n e . 

C o m m e r c e d e v f i t e m e n t e t l inger ie . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e s m a c h i n e s , 6 q u i p e m e n t e t f ou rn i tu re s 
(sauf 61ec t r iques ) . 

M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e v e n t e , i m p o r t a t e u r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s m 6 t a u x e t o u v r a g e s en m 6 t a l . 
M a r c h a n d s d e g ros . 

C o m m e r c e d o pap ie r e t a r t i c l e s en p a p i e r . 
M a r c h a n d s d e g r o s . 

T o u s a u t r e s c o m m e r c e s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

P o u r r e n v o i s , vo i r page 69, 
10588—13 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
-Con . 

(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d of Bus ines s 
a n d T y p e of E s t a b l i s h m e n t 

S a l e s 
r e p o r t e d ( ' ) 

V e n t e s 
d6c la r6es (M 

M a r c h a n d i s e s , p a r genre d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m c n t 

Textile Products, not elsewhere classified. 

Wholesa l e r s p r o p e r . 
O t h e r w h o l e s a l e r s . . 

D r y goods a n d appare l t r a d e 
Wholesa l e m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
C o m m i s s i o n m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

F a r m p r o d u c t s (not e l s e w h e r e spec i f i ed) t r a d e . . . . 

C o - o p e r a t i v e sa les agencies 
F a r m suppl ies (except m a c h i n e r y a n d e q u i p m e n t ) 

t r a d e 
W h o l e s a l e m e r c h a n t s 

F o o d p r o d u c t s (not e l s e w h e r e spec i f i ed) t r a d e . . . 

W h o l e s a l e m e r c h a n t s 
C o m m i s s i o n m e r c h a n t s 
C o - o p e r a t i v e m a r k e t i n g a s soc ia t ions 
C o - o p e r a t i v e s a l e s agencies 
P a c k e r s a n d s h i p p e r s 

F o r e s t p r o d u c t s (except l u m b e r ) t r a d e 

M a n u f a c t u r e r s ' a g e n t s 
F u r n i t u r e a n d house fu rn i sh ings t r a d e 

I m p o r t e r s 
G e n e r a l m e r c h a n d i s e t r a d e 

Wholesa l e m e r c h a n t s 
I m p o r t e r s 

G r o c e r i e s a n d food spec ia l t ies t r a d e 
E x p o r t b r o k e r s 

H a r d w a r e t r a d e 
Wholesa l e m e r c h a n t s 

I r o n a n d s t ee l s c r a p a n d o t h e r w a s t e m a t e r i a l s 
t r a d e 

Wholesa l e m e r c h a n t s 
I . e a t h e r a n d l e a t h e r goods (except g loves a n d 

s h o e s ) t r a d e 
Wholesa le m e r c h a n t s 

M a c h i n e r y , e q u i p m e n t a n d suppl ies (except elec 
t r i c a l ) t r a d e 

Wholesa le m e r c h a n t s 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

M e t a l s a n d m e t a l w o r k t r a d e 
C o m m i s s i o n m e r c h a n t s 

P a p e r a n d pape r p r o d u c t s t r a d e 

Al l o t h e r t r a d e s . 
Wholesa le m e r c h a n t s 
I m p o r t e r s 
M a n u f a c t u r e r s ' sa les b r a n c h e s . 
M a n u f a c t u r e r s ' a g e n t s 

Tires and Tubes. 
Wholesa l e r s p r o p e r . 
O t h e r w h o l e s a l e r s . . 

A u t o m o t i v e t r a d e 
. Who lesa l e m e r c h a n t s 

G e n e r a l sa les offices 
M a n u f a c t u r e r s ' sa les b r a n c h e s . . 
M a n u f a c t u r e r s ' a g e n t s 
W a r e h o u s e s ( d i s t r i b u t i n g ) 

D r y goods a n d appare l t r a d e 
Wholesa l e m e r c h a n t s 
M a n u f a c t u r e r s ' sa les b r a n c h e s . 
C o m m i s s i o n m e r c h a n t s 

E l e c t r i c a l t r a d e 
Wholesa le m e r c h a n t s 

Gene ra l m e r c h a n d i s e t r a d e 
Wholcsa io m e r c h a n t s . : 

3 ,568 

1,293 
2 ,275 

421 
4 
1 

316 
36 
64 
10 

10 

3 
3 

229 

54 
3 

41 
125 

158 
158 

17 
17 

391 
4 

215 
147 
25 
55 
55 
54 
54 

2,087 
295 
349 

1,426 
18 

21,248 

3 ,568 
17,680 

14,157 
2,800 
1,139 
9,518 

673 
27 

169 
28 

131 
10 
5 
5 

26 
26 

Produits textiles, non classifies allleurs. 

Maisons de gjos. 
A u t r e s 6 t a b l i s s e m e n t s d o g r o s . 

C o m m e r c e d e v 6 t e m e n t e t l inger ie . 
M a r c h a n d s d o g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
M a r c h a n d s i c o m m i s s i o n . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s p r o d u i t s d e l a f o r m e (non 8p6cifi6s 
a l l l eu r s ) . 

Agences c o o p e r a t i v e s d e v e n t e s . 
C o m m e r c e d e s a r t i c l e s pour la f e r m e ( i I 'exclusion 

d e s m a c h i n e s ag r i co les e t o u t i l l a g e ) . 
M a r c h a n d s d e g r o s . 

C o m m e r c e d e s denr6es a l i m e n t a i r e s (non 8p6cifi6e8 
a l l l eurs 1. 

M a r c h a n d s d e g ros . 
M a r c h a n d s ^ c o m m i s s i o n . 
C o o p e r a t i v e s d e y e n d e u r s . 
Agences c o o p e r a t i v e s d e v e n t e s . 
E m b a l l e u r s e t a r r i m e u r s . 

C o m m e r c e d e s p r o d u i t s f o r e s t i e r s ( i I 'exclusion d u 
bo i s d ' oeuv re ) . 

A g e n t s d e m a n u f a c t u r i e r s . 
C o m m e r c e d ' a m e u b l e m e n t e t accesso i res . 

M a r c h a n d s i m p o r t a t e u r s . 
C o m m e r c e d o m a r c h a n d i s e gfenferale. 

M a r c h a n d s d o g ros . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e des 6piceries e t sp6cial i t6s a l i m e n t a i r e s . 
C o u r t i e r s en e x p o r t a t i o n . 

C o m m e r c e d e qu inca i l l e r ie . 
M a r c h a n d s d e g ros . 

C o m m e r c e do m i t r a i l l e d e for e t d ' a c i c r e t a u t r e s 
• d ^ c h e t s . 
M a r c h a n d s d o gros . 

C o m m e r c e d e cuir e t a r t i c l e s en cuir (i\ r exc lu s ion 
des g a n t s e t d e s chaussu res ) . 

M a r c h a n d s d o gros . 
C o m m e r c e des m a c h i n e s , 6 q u i p e m e n t e t f ou rn i tu re s 

(sauf d l e c t r i q u e s ) . 
M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e des m 6 t a u x o t ouvragos en m 6 t a l . 
M a r c h a n d s i c o m m i s s i o n . 

C o m m e r c e d e papier e t a r t i c l e s en pap ie r . 
M a r c h a n d B d e g ros . 

T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

Pneus et chambres 5 air. 

M a i s o n s d e g ros . 
A u t r e s e t a b l i s s o m e n t s d e gros . 

C o m m e r c e d e I ' a u t o m o b i l e . 
M a r c h a n d s d o g ros . 
B u r e a u x g6n6raux d e v e n t e s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
E n t r e p 6 t s . 

C o m m e r c e d o v ^ t o m e n t e t l ingerie . 
M a r c h a n d s d o g ros . 
Succursa les do v e n t e s d e m a n u f a c t u r i c r s . 
M a r c h a n d s ii c o m m i s s i o n . 

C o m m e r c e d e s appare i l s e t ou t i l l age 6 lec t r iquo3 . 
M a r c h a n d s d e gros . 

C o m m e r c e d e m a r c h a n d i s e g6n§rale . 
M a r c h a n d s d e g r o s . 

For foot-notes, see page 69. 
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Tableau 18.—CANADA—Ventes de marchandises, par gcnres.de commerce et types d'^tablisse-
meiits-Suite 

(Les ventes sont indiqu6es en milliera de dollars) 

C o m m o d i t y , b y K i n d of Business 
a n d T y p e of E s t a b l i s h m e n t 

Sales 
r epor t ed C) 

Ventes 
d6clar6e3 0) 

Marchand i ses , par genre de c o m m e r c e 
e t t y p e d ' ^ t a b l i s s e m e n t 

Tires and Tubes-Con. 
H a r d w a r e t r a d e 

Wholesale m e r c h a n t s 
L e a t h e r and l ea the r goods (except gJoves and 

shoes) t r a d e 
Wholesale m e r c h a n t s 

L u m b e r and building m a t e r i a l s (o ther t h a n m e t a l ) 
t r a d e 

Wholesale m e r c h a n t s 
Mach ine ry , e q u i p m e n t and supplies (except elec-

t r i ca l ) t r a d e 
Wholesale m e r c h a n t s 
Manufac ture rs ' agents 

P e t r o l e u m and pe t ro leum p roduc t s t r a d e 
VVholesale m e r c h a n t s 

All o t h e r t r a d e s 
Wholesale m e r c h a n t s 
General sales offices 
Manufac ture rs ' sales b ranches 

Tobacco, Leaf 

Wholesalers proper 

O t h e r wholesalers 

F a r m produc t s (not e l sewhere specif ied) t r a d e . . . 

Wholesale m e r c h a n t s 
C o m m i s s i o n m e r c h a n t s 
C o u n t r y buyers of f a r m produc t s 
Co-opera t ive m a r k e t i n g associat ions 

Grocer ies and food special t ies t r a d e 
Wholesale m e r c h a n t s 

T o b a c c o a n d t o b a c c o p roduc t s (except leaf) t r a d e 
Wholesale m e r c h a n t s 
General sales offices 

Toilet Articles 
Wholesalers proper 
O t h e r wholesa lers 

A m u s e m e n t , spor t ing and pho tog raph i c goods 
t r a d e 

Wholesale m e r c h a n t s 
C h e m i c a l s , drugs and al l ied p roduc t s t r a d e — 

Wholesale m e r c h a n t s 
I m p o r t e r s ; 
General sales offices 
Manufac ture rs ' sales b ranches 
I m p o r t manufac tu re r s ' agen ts 
Manufac ture rs ' agents 
Selling agents 

D r y goods and apparel t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 
C h a i n s to re warehouses . 

Furn i tu re and house furnishings t r a d e 
I m p o r t e r s 
Manufac ture rs ' sales b ranches 

Genera l merchand i se t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 
Cha in s to re warehouses 

Grocer ies and food specialt ies t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 

H a r d w a r e t r a d e . . 
Wholesale m e r c h a n t s 
I m p o r t e r s 
Manufac turers ' sales b ranches 

Jewel lery and optical goods t r a d e . 
Wholesale m e r c h a n t s 
I m p o r t e r s ; 

Pour renvois, voir page 69. 

396 
396 

221 
221 

1 
1 

6 
2 
4 
1 

6,266 

6,178 

m 
445 
209 

616 

437 
20 

133 
26 

3 
3 

35 

5 
30 

2,556 

1,168 
1,389 

1,780 

583 
173 

954 
64 
2 
5 

60 
36 
17 

• 8 
234 

2 
231 
318 
219 

6 
93 

8 
3 
5 

67 
4 

30 
33 

. 31 
6 

25 

Pneus et chambres h air-Fin 
C o m m e r c e de quincai l ler ie . 

M a r c h a n d s d e gros . 
C o m m e r c e de cuir e t ar t ic les en cuir ( i I 'exclusion 

des gants e t des chaussures) . 
M a r c h a n d s de gros. 

C o m m e r c e d e bois e t ma t^ r i aux do const ruct ion 
(au t res qu ' en m6 ta l ) . 

M a r c h a n d s de gros . 
C o m m e r c e des mach ines , 6qu ipemen t e t fourni tures 

(sauf 6 lec t r iqucs) . 
M a r c h a n d s d e gros. 
Agents d e manufac tu r ie r s . 

C o m m e r c e de p6trole e t d 6 r i v ^ . 
M a r c h a n d s a e gros . 

Tous au t r e s commerces . 
M a r c h a n d s d e gros . 
/Bureaux g6n^raux do vcnto.s. 
ISuccursales d e ventes d e manufac tu r ie r s . 

Tabac, en feuilles. 

Maisons d e gros. 
Au t r e s 6 tab l i s sement3 de gros. 

C o m m e r c e des p rodu i t s d e la f e r m e (non sp^cifi^s 
ai l leurs) . 

M a r c h a n d s d e gros. 
M a r c h a n d s i commiss ion . 

• Ache tours ^ la campagne . 
Coop6ra t ives do vendeurs . 

C o m m e r c e des ^piceries e t sp6ciali t6s a l imen ta i r e s . 
M a r c h a n d s d e gro«i. 

C o m m e r c e des t a b a c s e t p rodui t s du t a b a c (Jl Tex-
elusion du t a b a c en feuilles). 

M a r c h a n d s do gros . 
Bureaux g6n6raux de ventes . 

Articles de toiictte. 
Maisons de ^ o s . 
Au t r e s ^ t a b h s s e m e n t s de gros . 

C o m m e r c e des ar t ic les de r6cr6at ion, d e spor t e t de 
pho tog raph ic . 

M a r c h a n d s d e gros . 
C o m m e r c e des p rodu i t s c h i m i q u c s , p h a r m a c e u t i -

ques e t connexes. 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
/Bureaux g6n6raux d e ventes . 
\Succursa les do ventes de manufac tu r ie r s . 
Agen t s i m p o r t a t e u r s d e manufac tu r i e r s . 
Agen t s d e manufac tu r ie r s . 
Agen t s vendeurs . 

C o m m e r c e d e v&tement e t l ingerie. 
M a r c h a n d s d e gros. 
-Marchands i m p o r t a t e u r s . 
K n t r e p 6 t s d e magas ins en chaine. 

C o m m e r c e d ' a m e u b l e m e n t e t accesaoires. 
M a r c h a n d s i m p o r t a t e u r s . 
Suceursales d e ven tes d e manufac tu r i e r s . 

C o m m e r c e d e m a r c h a n d i s e g6n6rale. 
M a r c h a n d s do gros. 
M a r c h a n d s i m p o r t a t e u r s . 
E n t r e p o t s d e magas ins en chaine. 

C o m m e r c e des 6picories e t spScialit^s a l imen ta i r e s . 
M a r c h a n d s de gros . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e quincai l ler ie . 
• M a r c h a n d s d e gros. 

• • M a r c h a n d s i m p o r t a t e u r s . 
Succursalcs d e ventes d e manufac tur ie rs . 

C o m m e r c e de .b i jou te r ie . e t a r t ic les d ' op t iquo . 
M a r c h a n d s d e gros . ^ , .. .• 
M a r c h a n d s i m p o r t i t e u r s . • • ' 
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odlty Sales, by Kinds of Business an 
-Con . 

(Sales are shown in thousands of dollars) 

Tabic 18.—CANADA—Commodity Saies, by Kinds of Business and Types of Establlsliments 
-Con . 

C o m m o d i t y , b y K i n d of Business 
a n d T y p e of E s t a b l i s h m e n t 

Sales 
r epor t ed 0 ) 

Ventes 
d^clar^es 

Marchand i ses , par genre d e c o m m e r c e 
a t t y p e d ' 6 t a b l i 8 s c m e n t 

Tolkt Articles—Con. 

L e a t h e r a n d l ea the r goods (except gloves and 
shoos) t r a d e 

I m p o r t e r s 
L u m b e r and bui lding m a t e r i a l s ( o t h e r t h a n m e t a l ) 

t r a d e 
Wholesa ls m e r c h a n t s 

Mach ine ry , e q u i p m e n t and supplies (except elec-
t r ica l ) t r a d e 

Wholesa le m e r c h a n t s 
P a p e r and paper p roduc t s t r a d e 

Wholesale m e r c h a n t s 
T o b a c c o a n d tobacco p roduc t s (except leaf) t r a d e 

Wholesale m e r c h a n t s . 
All o t h e r t r a d e s 

Wholesale m e r c h a n t s . 
I m p o r t e r s 

Toys and Games.... 
Wholesalers proper . 
O t h e r wholesa le r s . . 

A m u s e m e n t , spor t ing and pho tograph ic goods 
t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s 
C o m m i s s i o n m e r c h a n t s 
Manufac ture rs ' agents 

ChcmicaJs , d rugs and al l ied p roduc t s t r a d e — 

Wholesale m e r c h a n t s 
I m p o r t e r s 

D r y goods and apparel t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 
I m p o r t commiss ion m e r c h a n t s 
Manufac ture rs ' agents 
Cha in s to re warehouses 

Fu rn i tu r e and house furnishings t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 

Genera l m e r c h a n d i s e t r a d e 
Wholesale m e r c h a n t s ; 
I m p o r t e r s 
I m p o r t manufac tu re r s ' agents 
Manufac ture rs ' agents 
C h a i n s to re warehouses 

Grocer ias and food specialt ies t r a d e 
Wholesale m e r c h a n t s 

H a r d w a r e t r a d e 
Wholesale m e r c h a n t s 
I m p o r t manufac tu re r s ' agen ts 
Manufac ture rs ' agen ts 

L u m b e r and building m a t e r i a l s (o ther t h a n m e t a l ) 
t r a d e 

Wholesale m e r c h a n t s 
P a p e r a n d paper p roduc t s t r a d e 

Wholesale m e r c h a n t s 
Manufac tu re r s ' agen ts 

P l u m b i n g and hea t ing e q u i p m e n t a n d supplies 
t r a d e 

Wholesa le m e r c h a n t s 
T o b a c c o a n d tobacco p roduc t s (except leaf) t r a d e 

Wholesale m e r c h a n t s 
AH o t h e r t r a d e s 

Wholesale m e r c h a n t s 
I m p o r t e r s 
Genera l sales offices 
Manufac ture rs ' sales b ranches . 
Manufac ture rs ' agents 

Tractors, New and Used. 
Wholesalers proper . , 
O t h e r who le sa l e r s . . 

2,021 
1,692 

330 

305 
105 
180 

10 
4 
7 

197 
73 

115 
1 
1 
7 

299 
1 

298 
886 
637 
18 
3 
4 

224 
2 
2 

18 
14 
3 
1 

1 
1 

163 
157 

7 

2 
2 
3 

3 
139 
21 
53 
37 
22 

13,157 

6,565 
0.692 

Articles dc toUettc-Fin 

C o m m e r c e de cuir e t a r t ic les en cuir (ti I 'exclusion 
dcs gants e t des chaussures) . 

M a r c h a n d s i m p o r t a t e u r s . 
C o m m e r c e d e bois e t m a t l r i a u x de construct ion 

(au t res qu ' en m6 ta l ) . 
M a r c h a n d s d e gros. 

C o m m e r c e des mach ines , dqu ipemen t e t fourni tures 
(sauf 61ectriques). 

M a r c h a n d s de gros. 
C o m m e r c e d e papier e t a r t ic les on papier . 

M a r c h a n d s d e gros. 
C o m m e r c e des t a b a c s e t p rodu i t s du t a b a c (k Tex-

clusion du t a b a c en feuilles). 
M a r c h a n d s do gros . 

T o u s au t r e s commerces . 
M a r c h a n d s de gros. 
M a r c h a n d s i m p o r t a t e u r s . 

Jouets ct Jeiu. 
Maisons do gros. 
Au t r e s d tab l i s sements do gros . 

C o m m e r c e des ar t ic les d e r^cr^at ion, de spo r t e t do 
pho tograph ic . 

M a r c h a n d s d e gros . 
M a r c h a n d s impor t a t eu r s . 
M a r c h a n d s commiss ion . 
Agen t s de manufac tu r ie r s . 

C o m m e r c e des produi t s ch imiqucs , p h a r m a c e u t i -
ques e t connexes. 

M a r c h a n d s de gros . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e d e v ^ t e m e n t e t l ingerie. 
M a r c h a n d s de gros . 
M a r c h a n d s i m p o r t a t e u r s . 
I m p o r t a t e u r s h commiss ion . 
.Agents d e manufac tu r ie r s . 
E n t r e p o t s d e magas ins en chaine. 

C o m m e r c e d ' a m e u b l c m e n t e t accessoires. 
M a r c h a n d s d e gros. 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e do m a r c h a n d i s e g6n6rale. 
M a r c h a n d s d e gros. 
M a r c h a n d s i m p o r t a t e u r s . 
Agen t s i m p o r t a t e u r s d e manufac tu r ie r s . 
Agents d e manufac tu r ie r s . 
E n t r e p 6 t s d e magas ins en chaine. 

C o m m e r c e des 6piceries c t sp6cialit6s a l imenta i res . 
M a r c h a n d s d e gros. 

C o m m e r c e de quincai l ler ic . 
M a r c h a n d s d e gros . 
Agen t s i m p o r t a t e u r s do manufac tu r i e r s . 
Agen t s d e manufac tur ie rs . 

C o m m e r c e d e bois c t ma t^ r i aux do construct ion 
(autres qu ' en m 6 t a l ) . 

M a r c h a n d s d e gros. 
C o m m e r c e d c papier c t a r t i c les en papier . 

M a r c h a n d s do gros . 
Agents de manufac tur ie rs . 

C o m m e r c e d ' ^ q u i p e m e n t e t fourni tures de p lom-
ber ic e t chauf fagc . 

M a r c h a n d s d c gros . 
C o m m e r c e des t a b a c s e t p rodu i t s du t a b a c (^ I 'ex-

clusion du t a b a c en feuilles). 
M a r c h a n d s d e gros . 

T o u s au t r e s commerccs . 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Bureaux g^n^raux d e ven tes . 
Succursalcs d e ven tes do manufac tu r ie r s . 
Agen t s de manufac tu r i e r s . 

Tracteurs, neufs et usages. 
Maisons d e ^ o s . 

, Au t r e s ^ tab l i s semente d e gros . 

For foot-notes, see page 69. 
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T a b l e a u 1 8 . — C A N A D A — V e n t e s de m a r c h a n d l s e s , par genres d e commerce e t t y p e s d '^tabl l s se -
m e n t s - S u i t e 

(Les ventes sont indiqu6es en mil l iers d e dol lars) 

C o m m o d i t y , b y K i n d of Business 
a n d T y p e of E s t a b l i s h m e n t 

Sa les 
r e p o r t e d ( 0 

V e n t e s 
d6clar6es ( 0 

Marchand i se s , par genre de c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m e n t 

Tractors, New and Used—Con. 

A u t o m o t i v e t r a d e 
Wholesale m e r c h a n t s 
Manufac turers ' sales b ranches 

F o o d p roduc t s (not e lsewhere specif ied) t r a d e — 

C o u n t r y buyers of f a r m produc t s 
H a r d w a r e t r a d e 

Wholesale m e r c h a n t s 
Mach ine ry , e q u i p m e n t and supplies (except elec 

t r ica l ) t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 
Supply and m a c h i n e r y d i s t r i b u t o r s 
D i s t r i c t sales offices 
General sales offices 
Manufac turers ' sales b ranches 
I m p o r t manufac tu re r s ' agents 

Me ta l s and me ta l work t r a d e 
Manufac turers ' sales b ranches • 
Commiss ion m e r c h a n t s '.. 

Yiood Products, not elsewhere classified. 

Wholesalers proper . 
O t h e r who lesa le r s . . 

A m u s e m e n t , spor t ing a n d pho tog raph ic goods 
t r a d e 

I m p o r t e r s 
Commiss ion m e r c h a n t s 

A u t o m o t i v e t r a d e 
Wholesale m e r c h a n t s 

Coal a n d coke t r a d e 
Wholesale m e r c h a n t s 

D r y goods and apparel t r a d e 
Wholesale m e r c h a n t s 
Manufac ture rs ' agents 

F a r m produc t s (not e lsewhere specif ied) t r a d e . . 

Wholesale m e r c h a n t s 
Co-opera t ive m a r k e t i n g associat ions . 

F a r m supplies (except m a c h i n e r y a n d e q u i p m e n t ) 
t r a d e 

F o o t f p r o d u c t a (not e lsewhere s p e c i f i ^ ) t r a d e 

Wholesale m e r c h a n t s 
Expor te r s • 
Co-opera t ive m a r k e t i n g associat ions. 
Co-opera t ive sales agencies 
P a c k e r s and shippers 

F o r e s t p roduc t s (except l u m b e r ) t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s 
D r o p shippers 
General sales offices 
Manufac turers ' sales b ranches 
E x p o r t selling agents 
Manufac tu re r s ' a g e n t s — 

Furn i tu re and house furnishings t r a d e . . 
Wholesale m e r c h a n t s 
I m p o r t e r s 
I m p o r t manufac tu re r s ' agents 

General me rchand i s e t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 
Manufac ture rs ' agen ts 
Cha in s to re warehouses 

Groceries and food specialt ies t r a d e . . . 
Wholesale m e r c h a n t s 
Manufac turers ' sales b ranches 
Manufac turers ' agents . 
Co-opera t ive sales agencies 

1,035 
349 

1 
193 
193 

11,892 
128 

5,437 
458 

6 
482 

5,292 
90 
36 
IG 
20 

18,982 

3,161 
15,822 

11 
1 

10 
12 
12 

919 
919 
241 

1 
240 

1 

1 
1 

3 
3 

299 

21 
49 
58 

159 
12 

11,652 

85 
24 

119 

11,195 

229 
21 
17 
3 
1 

266 
101 
36 

109 
20 
95 
50 
35 
2 

Tracteurs, neufs et usages—Fin 

C o m m e r c e d e 1 'au tomobi le . 
M a r c h a n d s de gros . 
Succursales d e ventes do manufoc tur ie r s . 

C o m m e r c e des denr6cs a l imen ta i r e s (non sp6cifi6es 
ai l leurs) . 

Ache teurs k la campagne . 
C o m m e r c e de quincai l ler ie . 

M a r c h a n d s do gros . 
C o m m e r c e des mach ines , ^qu ipemen t e t fourni turea 

(sauf 61ectriques). 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
D i s t r i b u t e u r s d e machiner ies . 
Bureaux de ven tes d e d i s t r i c t . 
Bureaux g6n6raux do ventes . 
Succursales de ven tes do manufac tu r i e r s . 
Agents i m p o r t a t e u r s d e manufac tu r ie r s . 

C o m m e r c e des m6taux e t ouvragos cn m6 ta l . 
Succursalcs d e ventes d e manufac tu r i e r s . 
M a r c h a n d s ^ commiss ion . 

Prodults du bois, non classifies ailleurs. 

Maisons do gros . 
Au t r e s 6 tab l i s sements d e gros . 

C o m m e r c e des ar t ic les de r6cr§ation, d e spor t e t d e 
pho tog raph i c . 

M a r c h a n d s impor t a t eu r s . 
M a r c h a n d s ^ commiss ion . 

C o m m e r c e d e I ' au tomobi l e . 
M a r c h a n d s de gros . 

C o m m e r c e d e c h a r b o n e t coke. 
M a r c h a n d s d e gros. 

C o m m e r c e d e v 6 t e m e n t e t l ingerie. 
M a r c h a n d s d e gros. 
Agents d e manufac tu r ie r s . 

C o m m e r c e des p rodu i t s de la f e r m e (non spSci&es 
ai l leurs) . 

M a r c h a n d s d e gros . 
Coopera t ives d e vendeurs . 

C o m m e r c e des ar t ic les pour la f e r m e I'exclusion 
des mach ines agricoles e t outillage'i . 

Expor t a t eu r s . 
C o m m e r c e des denr6es a l imen ta i r e s (non 8p6cifi6c8 

ai l leurs) . 
M a r c h a n d s d e gros. 
Expo r t a t eu r s . 
Coop6ra t ives d e vendeurs . 
Agenees coopera t ives d e ventes . 
E m b a l l e u r s e t a r r i m e u r s . 

C o m m e r c e des produi t s forest iers ( i Texclusion du 
bois d 'ceuvre) . 

M a r c h a n d s de gros . 
M a r c h a n d s impor t a t eu r s . 
Exp6di teurs k vue. 

Bureaux g6n§raux d e ventes . 
Succursales d e ventes d e manufac tu r ie r s . 
Agents de vente , expor ta teurs . 

Agents d e manufac tu r ie r s . 
C o m m e r c e d ' a m e u b l e m e n t e t accessoires. 

M a r c h a n d s de gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Agents i m p o r t a t e u r s d e manufac tu r i e r s . 

C o m m e r c e d e m a r c h a n d i s e g6n6rale. 
M a r c h a n d s d e gros. 
M a r c h a n d s i m p o r t a t e u r s . 
Agents de manufac tur ie rs . 
E n t r e p d t s d e magas ins en chatne . 

C o m m e r c e des 6picerie3 e t sp6ciali t6s a l imen ta i r e s . 
M a r c h a n d s d e gros. 
Succursales d e ventes de manufac tu r ie r s . 
Agents d e manufac tur ie rs . 
Agenccs coopera t ives d e ventes . 

Pour renvois, voir page 69. 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Establishments 
- C o n . 

(Sales a re shown in thousands of dol lars) 

C o m m o d i t y , b y K i n d of Bus iness 
a n d T y p e of E s t a b l i s h m e n t 

Sa les 
r e p o r t e d 0 ) 

Ven t e s 
d^clar^ea (») 

M a r c h a n d i s e s , p a r genre d e c o m m e r c e 
e t t y p e d ' 6 t a b l i s s e m e n t 

Wood Products, not elsewhere classified-Con. 

H a r d w a r e t r a d e 
Wholesa le m e r c h a n t s 
M a n u f a c t u r e r s ' a g e n t s 

I ron a n d s tee l sc rap a n d o t h e r w a s t e m a t e r i a l s 
t r a d e 

Wholesa le m e r c h a n t s 
L u m b e r a n d bui ld ing m a t e r i a l s ( o t h e r t h a n m e t a l ) 

t r a d e 
Wholesa le m e r c h a n t s 
E x p o r t e r s 
I m p o r t e r s 
D r o p sh ippers 
B r o k e r s (except gra in) 
C o m m i s s i o n m e r c h a n t s 
E x p o r t b r o k e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
P u r c h a s i n g a g e n t s 
Sell ing a g e n t s . 

M a c h i n e r y , e q u i p m e n t a n d supplies (except elec-
t r i c a l ) t r a d e 

W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

P f m e r a n d paper p r o d u c t s t r a d e ; 
General sales offices 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
E x p o r t sel l ing a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 
Sel l ing a g e n t s 

P l u m b i n g a n d h e a t i n g e q u i p m e n t a n d supplies 
t r a d e 

M a n u f a c t u r e r s ' sa les b r a n c h e s 
T o b a c c o a n d t o b a c c o p r o d u c t s (except l ea f ) t r a d e . 

Gene ra l sa les off ices 
Al l o t h e r t r a d e s 

Wholesa le m e r c h a n t s 

Wool, Raw 

Wholesa l e r s proper 

• O t h e r wholesa le r s 

F a r m p r o d u c t s (no t e l s e w h e r e specified'* t r a d e 

Wholesa l e m e r c h a n t s 
E x p o r t e r s 
I m p o r t e r s 
D i s t r i c t sa les off ices 
I m p o r t c o m m i a s i o n m e r c h a n t s 
I m p o r t n i a n u f a c t u r e r s ' a g e n t s 
C i t y b u y e r s of f a r m p r o a u e t s 
C o u n t r y b u y e r s of f a r m p r o d u c t s 
C o - o p e r a t i v e sales agencies 
E l e v a t o r s ( i ndependen t ) 
E l e v a t o r s (l ine) 

F a r m suppl ies (except m a c h i n e r y a n d equipment '* 
t r a d e 

Wholesa l e m e r c h a n t s 
C i t y b u y e r s of f a r m p r o d u c t s 
E l e v a t o r s ( independen t ) 

F o o d p r o d u c t s (not e l s e w h e r e spec i f i ed) t r a d e 
C i t y b u y e r s of f a r m p r o d u c t s 
C o u n t r y b u y e r s of f a r m p r o d u c t s 

Al l o t h e r t r a d e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

Yarns, AH Kinds 

Wholesa l e r s proper 
O t h e r who le sa l e r s 

For foot-notes, see page 69. 

261 
219 

42 

23 
23 

1,622 
710 
32 

229 
200 

330 

40 
50 
20 
13 

493 
264 
206 

19 
5 

2,977 

2,695 
214 

13 
56 

3,846 

2,509 
1,337 

3 ,678 

445 
26 

2,037 
3 

227 
202 
26 
14 

695 
2 
1 

( x ) 
( x ) 
( x ) 

1 

2 
3 

162 
162 

6,734 

395 
6,330 

Produits du bols, non classifies alllcurs-Fin 

C o m m e r c e d e quinca i l le r ie . 
M a r c h a n d s d e gros . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e m i t r a i l l e d e fer e t d ' a c i e r e t a u t r e s 
d 6 c h e t s . 

M a r c h a n d s d e gros . 
C o m m e r c e d e bois e t m a t 6 r i a u x d e cons t ruc t ion 

( a u t r e s q u ' e n mfeta l ) . 
M a r c h a n d s d e gros . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
E x p ^ d i t e u r s h vue . 

C o u r t i e r s (grains non inclus) . 
M a r c h a n d s h c o m m i s s i o n . 
C o u r t i e r s en expor t a t i on . 

A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
Agen t s a c h e t e u r s . 
A g e n t s v e n d e u r s . 

C o m m e r c e des m a c h i n e s , 6 q u i p e m e n t e t fourn i tu res 
(sauf € \ ec t r i ques ) . 

M a r c h a n d s d e gros . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d o papier e t a r t i c l e s en pap ie r . 
Bureaux gdndraux do v e n t e s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 

A g e n t s d e ven te , expo r t a t eu r s . 
A g e n t s d e m a n u f a c t u r i e r s . 
A g e n t s v e n d e u r s . 

C o m m e r c e d ' 6 q u i p e m e n t e t f o u r n i t u r e s d e p l o m -
ber ie e t c h a u f f a g e . 

Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
C o m m e r c e des t a b a c s e t p r o d u i t s du t a b a c (d. I 'ex-

clusion d u t i b a c en fcui l les) . 
Bureaux g4n6raux d e v e n t e s . 
T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s d e gros . 

Lainc brute. 

Maisons d e g ros . Maisons d e g ros . 
A u t r e s e t a b l i s s e m e n t s d e gros . 

C o m m e r c e des p r o d u i t s d e l a f e r m e (non spfecififes 
a i l l eurs ) . 

M a r c h a n d s d e g ros . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
Bureaux d e v e n t e s d e d i s t r i c t . 
I m p o r t a t e u r s A c o m m i s s i o n . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A c h e t e u r s d e p r o d u i t s d e la f e r m e (cn v i l le ) ' 
A c h e t e u r s & l a c a m p a g n e . 
-Agences coop6ra t ives d e v e n t e s . 
E 1 6 v a t e u r s i nd6pendan t s . 
L igne d ' ^16va teu r . 

C o m m e r c e d e s a r t i c l e s pour l a f e r m e (iX I 'exclusion 
des m a c h i n e s agr icoles e t ou t i l l agc) . 

M a r c h a n d s d o gros . 
A c h e t e u r s d e p r o d u i t s d e la f e r m e (on v i l le ) . 
E U v a t e u r s i n d 6 p e n d a n t s . 

C o m m e r c e des denr6es a l i m e n t a i r e s (non sp6cifi6es 
a i l l eu r s ) . 

A c h e t e u r s do p r o d u i t s d o la f e r m e (en v i l le ) . 
A c h e t e u r s A la c a m p a g n e . 

T o u s a u t r e s c o m m e r c e s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

Files, toutes sorics. 

Maisons d e g ros . 
, A u t r e s ^ t a b i i s s e m e n t s d e g 
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T a b l e a u 1 8 — C A N A D A — V e n t e s de m a r c h a n d l s e s , par genres d e commerce e t t y p e s d'f i tabl isse-
m e n t s - S u i t e 

(Les ven tes sont indiqu^es en mil l iers d e dol lars) 

C o m m o d i t y , b y K i n d of Business 
and T y p e of E s t a b l i s h m e n t 

Sales 
r e p o r t e d ^ ) 

Ventes 
d6clar6es ( 0 

Marchand i ses , par genre d e c o m m e r c e 
e t t ype d ' ^ t a b l i s s e m e n t 

Yarns, All Kinds—Con. 

D r y goods and apparel t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 
Manufac ture rs ' sales b ranches 
I m p o r t manufac tu re r s ' agen ts 
Manufac tu re r s ' agen is 

F a r m produc t s (not e lsewhere specif ied) t r a d e . 

I m p o r t manufac tu re r s ' agen ts 
Genera l m e r c h a n d i s e t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s 
Manufac ture rs ' agen ts 

All o t h e r t r a d e s 
I m p o r t manufac tu re r s ' agen ts 
Manufac tu re r s ' agents 
Selling agents 

Miscellaneous Commodities 
Wholesalers proper 
O t h e r wholesa lers 

A m u s e m e n t , spor t ing and pho tog raph ic goods 
t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s 
C o m m i s s i o n m e r c h a n t s 
Manufac ture rs ' agents 
F i l m exchanges 

A u t o m o t i v e t r a d e 
Manufac ture rs ' sales b ranches 

C h e m i c a l s , drugs and al l ied p roduc t s t r a d e 

Wholesale m e r c h a n t s 
I m p o r t e r s 
General sales offices 
Manufac ture rs ' sales b ranches 
I m p o r t manufac tu re r s ' agents 

D r y goods and apparel t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 
I m p o r t manufac tu re r s ' agen ts 
Manufac tu re r s ' agents 

E lec t r i ca l t r a d e 
Wholesale m e r c h a n t s 
I m p o r t e r s 

F a r m products (not e lsewhere specif ied) t r a d e . 

E l e v a t o r s (line) 
F a r m supplies (except m a c h i n e r y and e q u i p m e n t ) 

t r a d e . . . . 
Co-opera t ive m a r k e t i n g associat ions 

F o o d products (not e lsewhere specif ied) t r a d e 

' ' W h o l e s a l e ' m c r c h a n t s r r . ' . 
I m p o r t e r s 
Manufac turers ' sales b r a n c h e s . . . 
Commiss ion m e r c h a n t s 
Manufac ture rs ' agents 
Co-opera t ive sales agencies 

F o r e s t p roduc t s (except l u m b e r ) t r a d e 

Wholesale m e r c h a n t s 
Fu rn i tu r e and house furnishings t r a d e 

I m p o r t e r s 
General me rchand i s e t r a d e 

Wholesale m e r c h a n t s 
Importers 
D r o p shippers 
E x p o r t m e r c h a n t s 
I m p o r t manufac tu re r s ' agents 
Manufac ture rs ' agen ts 
Cha in s to re warehouses 

Grocer ies and food specialt ies t r a d e . . 
Wholesale m e r c h a n t s 
Manufac turers ' agen ts 

2,565 
364 

12 
1,332 

64 
792 

35 

35 
264 

14 
5 

245 
3,861 
3,279 

582 

6,280 

4.832 
1,448 

157 
109 
22 
1 

24 
1 

30 
30 

105 

6 
16 
21 
58 
3 

200 
106 

1 
2 

92 
78 
31 
47 
50 

50 

32 
32 
69 

15 
2 

5 
33 
2 

2 
47 
47 

666 
180 
146 
83 

185 
I 

20 
50 

116 
100 

16 

Fllfis, toutes sortes—Fin 

C o m m e r c e do v 6 t e m e n t e t lingerie. 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Succursales d e ven tes d e manufac tu r ie r s . 
Agents i m p o r t a t e u r s d e manufac tu r ie r s . 
Agents d e manufac tur ie rs . 

C o m m e r c e des p rodu i t s d e la f e r m e (non sp^cifi^s 
ai l leurs) . 

Agents i m p o r t a t e u r s d e manufac tu r ie r s . 
C o m m e r c e d e m a r c h a n d i s e g6n6rale. 

M a r c h a n d s d e gros. 
M a r c h a n d s i m p o r t a t e u r s . 
Agents d e manufac tu r ie r s . 

T o u s au t r e s c o m m e r c e s . . 
Agents i m p o r t a t e u r s d e manufac tu r i c r s . 
/Agents d e manufac tu r i e r s . 

A gents vendeurs . 

Groupes divers de marchandises. 
Maisons d e gros . 
Aut res ^ t ab l i s s emen t s d e gros. 

C o m m e r c e des ar t ic les d e f6cr6at ion, d e spor t e t d e 
p h o t o g r a p h i e . . 

M a r c h a n d s d e gros . 
M a r c h a n d s impor t a t eu r s . 
M a r c h a n d s ft- commiss ion . 
Agents d e manufac tu r ic r s . 
E c h a n g e s d e f i lms . 

C o m m e r c e d e I ' au tomob i l e . 
• Succursales d e ven tes d e manufac tu r i e r s . 
C o m m e r c e des p rodu i t s ch imiques , p h a r m a c e u t i -

ques e t connexes. 
M a r c h a n d s d e gros . 
M a r c h a n d s impor t a t eu r s . 
Bureaux•g6n6raux d e ventes . 
Succursales d e ventes d e manufac tu r i e r s . 
Agents i m p o r t a t e u r s d e manufac tu r ie r s . 

C o m m e r c e do v ^ t e m e n t e t lingerie. 
• M a r c h a n d s de gros . 

M a r c h a n d s i m p o r t a t e u r s . 
Agen t s i m p o r t a t e u r s d e manufac tur ic rs . 
Agen t s de manufac tu r ie r s . 

C o m m e r c e des apparei ls e t out i l lage 61ectriques. 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 

C o m m e r c e des produi t s d e la fe rmo (non sp6cinea 
• ai l leurs) . 

Ligne d '616vatour. 
C o m m e r c e des a r t i c les pour la f e r m e (A Texclusion 

des mach ines agricoles e t out i l lage) . 
• Coopera t ives d e vendeurs . 

• C o m m e r c e des denr6es a l imen ta i r c s (non sp6cifi6e3 
_ . . , ai l jeurs). . _ , . . . 

" l i iarchands d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
Succursales d e ventes d e manufac tu r ie r s . 
M a r c h a n d s h commiss ion . 
Agents do manufac tur ie rs . 
Agences coopera t ives d e ventea. 

C o m m e r c e des produi t s forest iers (A I'cxclusion du 
bois d 'oeuvre) . 

M a r c h a n d s d e gros. 
C o m m e r c e d ' a m e u b l e m e n t e t accessoires. 

M a r c h a n d s impor t a t eu r s . 
C o m m e r c e d e m a r c h a n d i s e g6n6ralo. 

M a r c h a n d s d e gros. 
M a r c h a n d s i m p o r t a t e u r s . 
Exp6di teurs ft. vue. 
M a r c h a n d s expor ta teurs . 
Agen t s i m p o r t a t e u r s de manufac tu r ie r s . 
Agen t s d e manufac tu r ie r s . 
E n t r e p d t s de magas ins en chalne . 

C o m m e r c e des 6piceries e t Bp6cialit68 a l imenta i res . 
M a r c h a n d s d e gros . 
Agen t s d e manufac tu r ie r s . 

Pour renvois, voir page 69. 
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Table 18.—CANADA—Commodity Sales, by Kinds of Business and Types of Estabiisliments 
-Con . 

(Sales are shown in thousands of dollars) 

C o m m o d i t y , b y K i n d of Bus iness 
a n d T y p e of E s t a b l i s h m e n t 

Sa les 
repor tc 'd ( ' ) 

Ven t e s 
d i c l a r i e s ( ') 

M a r c h a n d i s e s , p a r genre d e c o m m e r c e 
e t t y p e d ' ^ t a b l i s s e m e n t 

Ulscellaneous Commodltles-Con. 

H a r d w a r e t r a d e ; 
Wholesa l e m e r c h a n t s 
J m p o r t e r s 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

I r o n a n d s tee l s c r a p a n d o t h e r w a s t e m a t e r i a l s 
t r a d e 

Wholesa l e m e r c h a n t s : 
J e w e l l e r y a n d op t ica l goods t r a d e 

Wholesa le m c r c h a n t e 
I m p o r t e r s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 

L u m b e r a n d bui ld ing m a t e r i a l s ( o t h e r t h a n m e t a l ) 
t r a d e 

Wholesa l e m e r c h a n t s 
M a c h i n e r y , e q u i p m e n t a n d supplies (except elec-

t r i c a l ) t r a d e 
Wholesa l e m e r c h a n t s 
E x p o r t e r s 
I m p o r t e r s 
Supp ly a n d m a c h i n e r y d i s t r i b u t o r s 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

P a p e r a n d paper p r o d u c t s t r a d e 
W h o l e s a l e m e r c h a n t s 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
M a n u f a c t u r e r s ' a g e n t s 

T o b a c c o a n d t o b a c c o p r o d u c t s (except l ea f ) t r a d e . 

Wholesa l e m e r c h a n t s 
C a s h - a n d - c a r r y who le sa l e r s 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
C h a i n s t o r e w a r e h o u s e s 

Al l o t h e r t r a d e s 
W h o l e s a l e m e r c h a n t s 
E x p o r t e r s 
I m p o r t e r s 
M a n u f a c t u r e r s ' sa les b r a n c h e s 
I m p o r t m a n u f a c t u r e r s ' a g e n t s 
M a n u f a c t u r e r s ' a g e n t s 

Unspecified Commodities, Other Than Food 
(groceries and food specialties trade only)... 

Wholesa le r s proper ' 
O t h e r wholesa le r s 

Groce r i e s a n d food spec ia l t ies t r a d e 
Wholesa l e m e r c h a n t s 
I m p o r t e r s 
C h a i n s t o r e w a r e h o u s e s 

412 
393 

1 
14 
5 

4 
2S 
11 
15 
2 

10 
10 

261 
33 
15 
23 
94 
9 

67 
30 

201 
184 

13 
3 

595 
2 
7 

366 
2,844 
1,615 

25 
900 
79 
24 

201 

4 ,001 

3,023 
978 

4,001 
3,006 

18 
978 

Groupes divers de marchandises—Fin 

C o m m e r c e d e quinca i l le r ie . 
M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
Succursa les d e ven tes d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

C o m m e r c e do mi t r a i l l e - d e fer e t d ' a c i e r e t au t rea 
d ^ c h e t s . 

M a r c h a n d s d e g ros . _ 
C o m m e r c e d e b i j o u t e r i e e t a r t i c l e s d ' o p t i q u e . 

M a r c h a n d s d e g ros . 
M a r c h a n d s i m p o r t a t e u r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e bois e t matfer iaux d e cons t ruc t i on 
( a u t r e s q u ' e n m 6 t a l ) . 

M a r c h a n d s d e gros . 
C o m m e r c e d e s m a c h i n e s , ^ q u i p e m e n t e t fourn i tu res 

(sauf 61ect r iques) , 
M a r c h a n d s d e gros . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
D i s t r i b u t e u r s d e m a c h i n e r i e s . . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d o m a n u f a c t u r i e r s . 

C o m m e r c e d e pap ie r e t a r t i c l e s en pap ie r . 
M a r c h a n d s d e g ros . 
Succursa les d o ven tes d e m a n u f a c t u r i e r s . 
Agen t s d e m a n u f a c t u r i e r s . 

C o m m e r c e d e s t a b a c s e t p r o d u i t s d u t a b a c (H I 'ex-
clusion du t a b a c on feui l les) . 

M a r c h a n d s d o g ros . 
C o m p t o i r s au c o m p t a n t . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
E n t r e p 6 t 3 d o m a g a s i n s en cha lne . 

T o u s a u t r e s c o m m e r c e s . 
M a r c h a n d s d e g ros . 
E x p o r t a t e u r s . 
M a r c h a n d s i m p o r t a t e u r s . 
Succursa les d e v e n t e s d e m a n u f a c t u r i e r s . 
A g e n t s i m p o r t a t e u r s d e m a n u f a c t u r i e r s . 
A g e n t s d e m a n u f a c t u r i e r s . 

Marchandises non speclflees. autres que denrSes 
allmentalres (commerce des fplcerles et sp^cla-
lltes allmentalres seulement). 

Maisons d e ^ o s . 
A u t r e s 6 t a b l i s s e m e n t s d e g ros . 

C o m m e r c e d e s 6piceries e t sp&cialitSs a l i m e n t a i r e a . 
M a r c h a n d s d e gros . 
M a r c h a n d s i m p o r t a t e u r s . 
E n t r e p o t s d e m a g a s i n s en cha lne . 

F o r foo t -no tes , see page £ 
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TYPES OF CENSUS SCHEDULES 

Because of the necessity of economizing in space not all the schedules employed in the canvass 
of wholesale establishments are reprinted in this report. The form on which enumerators of 
population and agriculture entered the names, addresses and certain other elementary facts 
regarding each wholesale establishment found operating in their respective enumeration areas 
will be found in Appendix I I of Volume I of the Repor t of the Census of Canada, 1931. 

In the collection of information by mail from wholesale establishments three schedules 
were used to secure the general particulars required. These schedules were adapted, as far as 
possible, to the scale and nature of the business carried on. The following is a list of the three 
schedules used: 

Wholesale Schedu le No. 1—For all wholesale establishments except those dealing in food 
products. 

Wholesale Schedule No . 2—For wholesale dealers in food products. 
Wholesale Schedule No. 3—For those wholesale firms which found it impossible to fill in the 

more detailed forms. 

Wholesale Schedule No. 1 is printed in full in this report. Schedule No. 2 was similar to 
Schedule No. 1 except for the section on sales by commodity classes. This section only is printed 
here. Schedule No. 3 (not printed here) was similar to Schedules 1 and 2 except tha t the break-
down of sales by commodity classes was omitted. 

TYPES DE FORMULES DE RECENSEMENT 

Vu la necessitd d'dconomiser I'espace, toutes les formules employees dans le recensement 
des 6tablissements de gros ne sont pas reproduites dans ce rapport . On trouvera 4 I'appendice 
II du Volume I du Rappor t du Recensement du Canada, 1931, la formule sur laquelle les dnumd-
rateurs de la population e t de I'agriculture ont inscrit les noms, les adresses et certains autres 
fai ts 616mentaires concernant chaque (Stablissement de gros qu'ils ont trouvd dans leurs districts 
respectifs d'6num6ration. 

Pour obtenir par la poste les renseignements des dtablissements de gros, on a employd trois 
questionnaires requdrant les details g6ni5raux ddsires. Ces questionnaires ont (5t6 adaptcs, 
au t an t que possible, k I'iSchelle et a la nature du commerce poursuivi. Voici la liste des trois 
questionnaires employes: 

Quest ionna ire du c o m m e r c e de gros N° 1—Pour tous les (5tablissements de gros, sauf ceux 
qui font le commerce de denrees alimentaires. 

Quest ionnaire du c o m m e r c e de gros N° 2—Pour les commerfants de gros en produits ali-
mentaires. 

Ques t ionna ire du c o m m e r c e de gros N° 3—Pour les maisons de gros qui se sont trouv6es 
dans rimpossibilitd de remplir les formules plus d6taill6es. 

Le questionnaire N° 1 de gros est reproduit dans ce rapport . Le N° 2 6tait Semblable au 
N° 1, sauf pour la section des yentes reparties par denrdes. Seule cette section est reproduite ici. 
Le N° 3 (non reproduit ici) est semblable aux N " ' 1 et 2, sauf que la repartit ion des ventes par 
categories de denr6es est omise. 
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D O M I N I O N B U R E A U O F S T A T I S T I C S , C A N A D A 

CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

W H O L E S A L E S C H E D U L E No. 1 ( G E N E R A L ) 

Tlio Census of Merchandising and Service Es tab l i shmen t s is taken in conformity wi th the requirements of tlie Stat is t ics 
Act , 8-9 George V, Chapte r 43. 

All answers to t he enquiries on th is schedule will be t rea ted as absolutely confidential. N o publication will be m a d e 
b y the Dominion Bureau of Stat is t ics which will disclose t h e name or operations of individual es tabl ishments in any par-
ticular. T h e examination and tabulation of returns will be m a d e b y officers and clerks sworn to secrecy. Information 
supplied will not be used as a basis of any sys tem of taxation, or disclosed to any municipal or provincial au thor i ty or t o 
any o ther depar tment of t he Dominion Government . I t will be used only in the preparation of s ta t is t ics . 

All answers should relate to t he calendar year 1930, or t o t he business year mos t nearly conforming to t he calendar year . 
Reports should, if possible, cover t he full year 's operation even if ownership haa changed. 
Es tab l i shments which own and operate branch stores (such as chain organizations) mus t prepare separate reports for 

each store. 
I . D E S C R I P T I O N O F E S T A B L I S H M E N T : 

(a) N a m e of Es tab l i shment 
(b) N a m e of Owner 
(c) Location of Establ ishment—Province County Municipality 

(In Prai r ie Provinces) Give Township Range Meridian 
Ci ty , Town, Village or Par i sh 
Street Address 
Address of Head Office 

(d) I s es tabl ishment located within corporate l imits of c i ty , village, or incorporated place? (Yes or No) 
(e) Pos t office address of head office or owner 
( / ) N u m b e r of sales (not manufacturing) es tabl i shments owned or operated by t h i s organization in Canada 
(g) Charac ter of organization 

(Sta te whether operated by individuals, incorporated company or co-operative association) 
(h) G ive approximate da t e of original e s t ab l i shmen t of th is business if kno^^^l 
(i) Give approximate da t e when th is business came under present ownership 

H . T Y P E O F W H O L E S A L E D I S T R I B U T O R ; (Indicate b y checking the principal function or functions performed)— 
Auction Company Drop Shipper (Desk Jobber) I m p o r t Selling Agent 
Broker Eleva tor (Line) Jobbe r : . . 
Bulk Tank Station E leva to r (Independent) Manufacturers ' Agent 
Cash-and-Carry Wholesaler Expor t Broker Manufacturers ' Sales Branch 
Chain Store Warehouse Expor t Commission House Purchasing Agent 
C i ty Buyer of F a r m Produc ts Expor t Manufacturers ' Agent Selling Agent 
Commission Merchant Export Merchant Supply House and Equ ipment Dealer 
Co-operative Buying Association Export Selling Agent Wagon Dis t r ibu tor 
Co-operative Marketing Association. General Sales Office Warehouse 
Co-operative Sales Agency Impor ter Wholesale Merchant . 
Country Buyer on Salary or Com- I m p o r t Commission Merchant Wholesaler and Reta i le r 

mission Basis I m p o r t Manufacturers ' Agent Other (specify); 
(If more than one type of wholesale dis t r ibut ion is represented, list t h e m below in order of their importance. If 

possible show amount of business done by each me thod . If exact figures cannot be given es t ima te approximate 
percentage for each.) 

$ 
I I I . D E S C R I P T I O N O F B U S I N E S S : 

(a) Kind of business •. 
(Such as drugs and drug sundries, d r y goods, hardware, electrical goods, fish and sea foods, furniture, automot ive 

equipment, etc.) 
(b) N a m e principal lines of merchandise sold in order of the i r importance based on selling value:— 

(c) Sales te r r i tory or radius covered regularly. 
ty, 50 miles 

(3). 
Sale 
(Such as c i ty , par t of c i ty , county. 50 miles around ci ty , province-wide, Canada and U.S.A., world-wide, etc.) 

IV. P R O P R I E T O R S A N D F I R M M E M B E R S : (No t applicable to incorporated companies)— 
(a) Proprietors and firm members who do not receive a s ta ted sa lary or commission:— 

(1) Tota l number Males Females 
(Repor t only those devoting all or practically all of thei r t ime to t he business.) 
Th-opriotors and firm members receiving a s ta ted salary or commission:— . . . . . , . . . 
(1) Tota l number ' Males .'. .Females 
(2) Total salaries and commissions received during t h e year % 

V. N U M B E R O F P A I D E M P L O Y E E S A N D S A L A R I E S , W A G E S , C O M M I S S I O N S A N D B O N U S E S (do not include 
persons reported under Inqui ry IV nor travelling expenses of salesmen):— 

Salaries, wages, commis-
N u m b e r sions, and bonuses, for 

period covered b y th is 
report 

('fl j Salesmen, all types ' $ 
(b) Executive (not including proprietors and f i rm members ) $ 
(c) All other employees $ 
(d) Total employees (Males ; Females ) $ 
(e) Repor t to ta l number of employees as of the 15th, or nearest pay-roll da te , for each of the following months:— 

January April Ju ly • October December Present T i m e 
Male Female 

( / ) N u m b e r of par t t ime employees (included above):— 
January April Ju ly October December Present T i m e 

Male F e m a l e 

(g) Salaries and wages paid (included above) to par t t ime employees for t he year 1930, or period covered by th is 
report $ 

NoTfl:—Employees who work only par t of t he normal working day and those who work only par t of the normal working 
week should be considered par t t ime employees. .. . - . .. . . . . . 
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(2) 

VI . SALES OF M E R C H A N D I S E A N D P R O D U C T S (receipts f rom repair and service operations should be reported 
under No. V I I I , and should not be included in this section): 

(a) Gross sales $ 
(b) Returned goods and allowances } 

(c) Total net sales (difference (a) and (b)) S 
(d) Give the total amount, if any, of credit sales included above (all sales not cash in hand). S 
(e) U any of this merchandise was manufactured in this establishment, give selling value, 

f.o.b. plant, which should also be included in VI (a), (b), and (c), above 8 
( f ) Sales made to consumers (not retailers) a t retail (to be also included above) $ 
(g) Sales made to industrial consumers, such as manufacturers, mines, oil well companies, 

railroads, and public utilities (to be also included above) $ 
(h) Sales to dealers (to be also included above) S 

VI I . SALES B Y C O M M O D I T Y CLASSES: 
To answer this part of the schedule first fill in for each group the total amount of your sales ot commodities; second, 

en te r theva lueofyoursa lesof each classotgoods handled by you. A careful est imate ot values will be acceptable whore 
exact records are not available. 

F A R M P R O D U C T S 

C O M M O D I T I E S Value ot Sales C O M M O D I T I E S Value oi Sales 

1. L IVE STOCK, T O T A L (sum of (a) 
to (e)) s 

(b) Garden Seeds, Flower Seeds and 
Bulbs J 

(o J Cat t le No 
(b) Calves " 
(c) Hogs " 

% 
% 
% 7. TOBACCO, L E A F , TOTAL (sum ot 

(a)to(Jj) $ 
J (a) Flue cured L b $ 
s (b) Burley " ; 

2. H O R S E S " } 
(c) D a r k air cured " . . : 
(rf; Fire cured " 

8 
8 

3. G R A I N , TOTAL (sum of Ci; t o r * ; ) . . 
(•<•; Wheat Bush 

Oats " 
(c i Corn " 

! 
S 
s { 

(e) Cigar tobaccos " 
( f ) Other leaf tobacco " 

8. C O T T O N , RAW, TOTAL (sum ot (a) 
and (6; ) 

i .... 
t 

8 
( i ; Barley " ; (a ) Raw Cotton (except lintors) 8 
(e) F l a i " . . S (Running bales) 8 
( f ) Rice " S (b) Linters " 8 
( p J R y e " 

CAMll other grain " 

4. HAY, STRAW, A N D A L F A L F A . . . . 

5. F E E D S ( M I X E D A N D O T H E R ) . . . 

6. F I E L D , G A R D E N , A N D F L O W E R S E E D S , T O T A L (sum ot (n) and 
(b)) 

(a) Field Seeds 

$ 
5 

% 

% 

S 
s 

9. WOOL RAW ( W H E T H E R I N 
G R E A S E , S C O U R E D O R C A R -
B O N I Z E D ) 

10. ALL O T H E R F A R M P R O D U C T S 
N O T L I S T E D E L S E W H E R E (spe-
c i t y ) : -

8 

8 

( p J R y e " 

CAMll other grain " 

4. HAY, STRAW, A N D A L F A L F A . . . . 

5. F E E D S ( M I X E D A N D O T H E R ) . . . 

6. F I E L D , G A R D E N , A N D F L O W E R S E E D S , T O T A L (sum ot (n) and 
(b)) 

(a) Field Seeds 

$ 
5 

% 

% 

S 
s T O T A L F O R G R O U P 8 

T E X T I L E S A N D W E A R I N G A P P A R E L 

C O M M O D I T I E S Value ot Sales C O M M O D I T I E S Value ot Sales 

11. S I L K , RAW 

12. Y A R N , TOTAL (sum o t f a j to(d)). 
(a) Cotton yarns (combed, carded, or 

mercerized) 
(b) Silk (spun or thrown) 

$ • . 

$ 

$ 
t 

U . N O T I O N S A N D DRY' G O O D S , 
SMALL WARES, R I B B O N S , LA-
CES, T H R E A D , E T C 

15. ALL D R Y G O O D S N O T S P E C I -
F I E D ABOVE, E X C E P T C A R -
•pt"T>Q A "MT̂  TJTinQ 

8 

• 
(c) Rayon, celanese and other artificial 

silk yarns (all kinds) 
(d) Woollen and worsted yarns 

13. P I E C E GOODS, T O T A L (sum of 
(aito(s) ) 

S 
i 

t 

(Report carpets and rugs under 72 (a), 
and not here) 

16. M E N ' S A N D BOYS ' C L O T H I N G 
A N D F U R N I S H I N G S . TOTAL 
(sum of fa) t o fp) \ 8 

fn 1 m c 

(Report carpets and rugs under 72 (a), 
and not here) 

16. M E N ' S A N D BOYS ' C L O T H I N G 
A N D F U R N I S H I N G S . TOTAL 
(sum of fa) t o fp) \ 

8 
(b) Linens $ 

(b) Men's or boys ' ovcrcoats (except 
fur /Fififi 8 

(c) Rayons, celanese and other artificial 
ailks 

f1 Qitlro anri irnlirafn 
J 
• 

(c) Work clothing 
Men's or boys ' ha t s and caps, and 

8 

8 
(e) Woollens and worsteds s 

(e) Men's and boys ' underwear, hosiery 
and shir ts 8 

( / ; Jute fabr ics . . . s ( f ) All other men's or boys' furnishings. 
(g) All other men's or boys' clothing 

(except shoes). (See No. 19) 

8 . . . . 
(g) All other piece goods and yard fa-

brics % 

( f ) All other men's or boys' furnishings. 
(g) All other men's or boys' clothing 

(except shoes). (See No. 19) 8 
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(3) 
T E X T I L E S A N D W E A R I N G A P P A R E L — C o n i i n w i 

C O M M O D I T I E S ' - Value of Sales C O J I M O D I T I E S Value of Sales 

17. W O M E N ' S A N D C H I L D R E N ' S 
C L O T H I N G , T O T A L (sum of (a) 

s 

(2) Women's or misses ' 

(3) Chi ldren 's 

8 

( 
(a) Women's or misses suits and coats 

s Fel t Footwear S 
(b) Women's or misses' dresses $ 

s (c) Rubbe r footwear s 
(d) Millinery or mill inery supplies 
f'fi) Chi ldren 's or infants ' wear 
( / ) Women's or misses' underwear, 

negligees, corsets, etc 
(g) All o the r women's or misses ' wear-

ing apparel (except shoes and f u r s ) . . . 

18. D R E S S ™ F U R S A N D F U R 
C L O T H I N G 
(Repor t raw furs under 21, and not 

here.) 

19. BOOTS, S H O E S A N D O T H E R 
F O O T W E A R , T O T A L (sum of (a). 
(b)awi(c)) 

(a} Footwear , wholly or chiefly of lea-
ther 

(1) Men's or boys ' 

J 
s 

J 

8 

s 

8 

8 ... 
8 

20. T E X T I L E P R O D U C T S N O T L I S -
T E D E L S E W H E R E (specify): 
(Repor t rope, cordage, and twine, un-

der 62 (h), and not here.) 

% 

(d) Millinery or mill inery supplies 
f'fi) Chi ldren 's or infants ' wear 
( / ) Women's or misses' underwear, 

negligees, corsets, etc 
(g) All o the r women's or misses ' wear-

ing apparel (except shoes and f u r s ) . . . 

18. D R E S S ™ F U R S A N D F U R 
C L O T H I N G 
(Repor t raw furs under 21, and not 

here.) 

19. BOOTS, S H O E S A N D O T H E R 
F O O T W E A R , T O T A L (sum of (a). 
(b)awi(c)) 

(a} Footwear , wholly or chiefly of lea-
ther 

(1) Men's or boys ' 

J 
s 

J 

8 

s 

8 

8 ... 
8 

* 

% 

(d) Millinery or mill inery supplies 
f'fi) Chi ldren 's or infants ' wear 
( / ) Women's or misses' underwear, 

negligees, corsets, etc 
(g) All o the r women's or misses ' wear-

ing apparel (except shoes and f u r s ) . . . 

18. D R E S S ™ F U R S A N D F U R 
C L O T H I N G 
(Repor t raw furs under 21, and not 

here.) 

19. BOOTS, S H O E S A N D O T H E R 
F O O T W E A R , T O T A L (sum of (a). 
(b)awi(c)) 

(a} Footwear , wholly or chiefly of lea-
ther 

(1) Men's or boys ' 

J 
s 

J 

8 

s 

8 

8 ... 
8 

t 

(d) Millinery or mill inery supplies 
f'fi) Chi ldren 's or infants ' wear 
( / ) Women's or misses' underwear, 

negligees, corsets, etc 
(g) All o the r women's or misses ' wear-

ing apparel (except shoes and f u r s ) . . . 

18. D R E S S ™ F U R S A N D F U R 
C L O T H I N G 
(Repor t raw furs under 21, and not 

here.) 

19. BOOTS, S H O E S A N D O T H E R 
F O O T W E A R , T O T A L (sum of (a). 
(b)awi(c)) 

(a} Footwear , wholly or chiefly of lea-
ther 

(1) Men's or boys ' 

J 
s 

J 

8 

s 

8 

8 ... 
8 

% 

(d) Millinery or mill inery supplies 
f'fi) Chi ldren 's or infants ' wear 
( / ) Women's or misses' underwear, 

negligees, corsets, etc 
(g) All o the r women's or misses ' wear-

ing apparel (except shoes and f u r s ) . . . 

18. D R E S S ™ F U R S A N D F U R 
C L O T H I N G 
(Repor t raw furs under 21, and not 

here.) 

19. BOOTS, S H O E S A N D O T H E R 
F O O T W E A R , T O T A L (sum of (a). 
(b)awi(c)) 

(a} Footwear , wholly or chiefly of lea-
ther 

(1) Men's or boys ' 

J 
s 

J 

8 

s 

8 

8 ... 
8 

% 

(d) Millinery or mill inery supplies 
f'fi) Chi ldren 's or infants ' wear 
( / ) Women's or misses' underwear, 

negligees, corsets, etc 
(g) All o the r women's or misses ' wear-

ing apparel (except shoes and f u r s ) . . . 

18. D R E S S ™ F U R S A N D F U R 
C L O T H I N G 
(Repor t raw furs under 21, and not 

here.) 

19. BOOTS, S H O E S A N D O T H E R 
F O O T W E A R , T O T A L (sum of (a). 
(b)awi(c)) 

(a} Footwear , wholly or chiefly of lea-
ther 

(1) Men's or boys ' 

J 
s 

J 

8 

s 

8 

8 ... 
8 T O T A L F O R G R O U P 8 

h l D E S , S K I N S , A N D L E A T H E R 

21. F U R S , RAW A N D U N M A N U -
F A C T U R E D 

22. H I D E S A N D S K I N S 

23. L E A T H E R 

Co; Cut Stock 

(b) Shoo Findings 

8 

8 

8 

8 

8 

24. L U G G A G E , S A D D L E R Y A N D 
H A R N E S S A N D A L L O T H E R 
P R O D U C T S M A D E O F LEA-
T H E R E X C E P T B O O T S , S H O E S , 
C L O T H I N G A N D L E A T H E R 
B E L T I N G 
(Repor t boo t s and shoes under 19, and 

not here; clothing under 16 and 17, 
and not here; and leather belt ing 
under 02 ( f ) , and not here.) 

T O T A L F O R G R O U P 

8 

$ 
WOOD, P A P E R , A N D T H E I R P R O D U C T S 

25. L O G S , P O L E S , ' P O S T S , H E W N 
T I E S , P U L P W O O D , A N D C O R D -
WOOD 

26. L U M B E R ( R O U G H D R E S S E D 
A N D F I N I S H E D . . . . ( M f t . b .m . ) 

27. P L A N I N G M I L L P R O D U C T S -
W O O D W O R K 

28. F U R N I T U R E , W O O D E N A N D 
M E T A L , T O T A L (sum of (a) and /L 1 \ 

8 

8 

8 

f 

30. P A P E R , T O T A L (sum of (a) to(c)). 
(Repor t s ta t ionery under 82, and not 

here.) 
(n ) Paper board 
fb) Book paper, uncoated 
( c j All other paper 

31. P A P E R G O O D S , S U C H AS 
P . \ P E R B O X E S , C U P S . D I S H E S , 
N A P K I N S , T O W E L S , P A T -
T E R N S , E T C 

8 

S 
8 
8 

• ? 

(Repor t secondhand furniture under 
80. and not here; report mechanical 
refrigerators under 79, and not here). 

(a ] Household furniture 
(bj Officc and store furniture and fix-

tures 
29. WOOD P R O D U C T S N O T L I S T E D 

E L S E W H E R E (specify): 

• 

$ 
8 

8 

(Repor t s ta t ionery under 82, and not 
here.) 

32. P R I N T E D B O O K S A N D MAGA-
Z I N E S 
(Repor t b lank books under 82, and 

not here.) 

T O T A L F O R G R O U P 

8 

J 
N O N - M E T A L L I C M I N E R A L S A N D T H E I R P R O D U C T S 

33. COAL A N D C O K E , T O T A L (sum 
o f rono rcn 

fa J Anthraci te coal 
S 

37. C E M E N T , L I M E A N D P L A S T E R 
38. S A N D , G R A V E L , A N D C R U S H -

E D S T O N E 

8 

8 
(b) Bituminous coal 

(No. of shor t tons) 
(c) Coke (No. of sho r t tons) 

34. P E T R O L E U M A N D I T S P R O D -
U C T S , T O T A L (sum o f ( o ) t o ( r i ) ). 

8 
8 

8 

39. G L A S S 
40. C H I N A , G L A S S W A R E , A N D 

C R O C K E R Y , T O T A L (sum of (aJ 
toM) 

{aj China 
(6.) Glassware 

8 

8 
8 
t (a) Gasoline and naphthas 

fb) Fuel oils, gas oils, and furnace oils.-. 

(d)AU o the r petroleum products (in-
cluding crude oil and kerosene) 

35. B R I C K , T I L E , A N D T E R R A 
C O T T A 

30. B U I L D I N G S T O N E , S L A T E , 
A N D C O N C R E T E P R O D U C T S . . 

8 
8 
8 

8 

8 

8 

(c) Crockery 
41. C R U D E N O N - M E T A L L I C M I N -

E R A L S A N D T H E I R P R O D -
U C T S N O T L I S T E D E L S E -
W H E R E 
(Repor t agricultural l imestone and 

ground phosphate rock under 43, 
not here.) 

T O T A L F O R G R O U P 

8 

8 

8 
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(4) 
C H E M I C A L S . D R U G S , A N D R E L A T E D P R O D U C T S 

C O A I M O D I T I E S Value of Sales C O M M O D I T I E S Value of Sales 

42. P A I N T S . V A R N I S H E S A N D 
L A C Q U E R S 

43. F E R T I L I Z E R A N D F E R T I L I Z -
E R M A T E R I A L S 

$ 46. D R U G S A N D D R U G S U N -
D R I E S , T O T A L (sum of (a) to (d) ) 

(a) Drugs, chemicals, and pharma-
ceuticals . . . 

3 42. P A I N T S . V A R N I S H E S A N D 
L A C Q U E R S 

43. F E R T I L I Z E R A N D F E R T I L I Z -
E R M A T E R I A L S $ 

46. D R U G S A N D D R U G S U N -
D R I E S , T O T A L (sum of (a) to (d) ) 

(a) Drugs, chemicals, and pharma-
ceuticals . . . S 

42. P A I N T S . V A R N I S H E S A N D 
L A C Q U E R S 

43. F E R T I L I Z E R A N D F E R T I L I Z -
E R M A T E R I A L S $ (b) Propr ie tary medicines s 

44. S O . \ P A N D T O I L E T P R E P A R -
A T I O N S , T O T A L (sum ot (a) and 
(b)) J 

(c) Druggists ' rubber goods s. 
44. S O . \ P A N D T O I L E T P R E P A R -

A T I O N S , T O T A L (sum ot (a) and 
(b)) J 

id) Drug sundries not elsewhere l isted. . 
(Repor t soap and toilet preparations 

under 44, and not here; and toilet 
art icles under 84, and not here.) 

47. OILS, A N I M A L A N D V E G E -
T A B L E 

$ • 

t 

44. S O . \ P A N D T O I L E T P R E P A R -
A T I O N S , T O T A L (sum ot (a) and 
(b)) 

S 

id) Drug sundries not elsewhere l isted. . 
(Repor t soap and toilet preparations 

under 44, and not here; and toilet 
art icles under 84, and not here.) 

47. OILS, A N I M A L A N D V E G E -
T A B L E 

$ • 

t (b) Toilet preparations and cosmetics 
(such aa perfumes, powders, rouge, t 

id) Drug sundries not elsewhere l isted. . 
(Repor t soap and toilet preparations 

under 44, and not here; and toilet 
art icles under 84, and not here.) 

47. OILS, A N I M A L A N D V E G E -
T A B L E 

$ • 

t (b) Toilet preparations and cosmetics 
(such aa perfumes, powders, rouge, t (Repor t petroleum and i ts products 

under 34, and not here.) 

48. O T H E R C H E M I C A L S O R R E L . \ -
T E D P R O D U C T S N O T L I S T E D 
E L S E W H E R E (specify): 

T O T A L F O R G R O U P . . . . $ 

(Report toi let art icles under'84, and 
not here.) 

45. I N D U S T R I A L A N D H E A V Y 
C H E M I C . ^ L S ( I N C L U D I N G 
COAL T A R A N D O T H E R S Y N -
T H E T I C O R G A N I C C H E M -
ICALS) t 

(Repor t petroleum and i ts products 
under 34, and not here.) 

48. O T H E R C H E M I C A L S O R R E L . \ -
T E D P R O D U C T S N O T L I S T E D 
E L S E W H E R E (specify): 

T O T A L F O R G R O U P . . . . $ 

(Report toi let art icles under'84, and 
not here.) 

45. I N D U S T R I A L A N D H E A V Y 
C H E M I C . ^ L S ( I N C L U D I N G 
COAL T A R A N D O T H E R S Y N -
T H E T I C O R G A N I C C H E M -
ICALS) t 

M E T A L S A N D M E T A L W O R K 

49. M E T A L L I C O R E S {specify k ind ) . . 

50. I R O N A N D S T E E L , T O T A L (sum 

$ 53. T I N B L O C K ; 49. M E T A L L I C O R E S {specify k ind ) . . 

50. I R O N A N D S T E E L , T O T A L (sum $ 
(Repor t tin plate under bO (g), and not 

here.) 
54. Z I N C B A R S , P L A T E S , S H A P E S 

A N D S H E E T S } ( 'fljPigiro.n S 

(Repor t tin plate under bO (g), and not 
here.) 

54. Z I N C B A R S , P L A T E S , S H A P E S 
A N D S H E E T S } 

(b) Scrap iron and steel 
(c) Rough castings and forgings (except 

cast iron pipe) 
(d J Structural iron and steel and rein-

forcing bars . 

s 

s 

55. A L U M I N U M I N G O T S , B A R S , 
S H A P E S , S H E E T S , W I R E 
T U B I i S A N D C A S T I N G S 

56. O T H E R N O N - F E R R O U S M E T -
ALS ( E X C E P T P R E C I O U S M E T -
ALS) B A R S , S H E E T S , S H A P E S , 
W I R E A N D C A S T I N G S , N O N -
F E R R O U S A L L O Y S A N D F E R -
R O U S A L L O Y I N G M A T E R I A L S . 

57. S H E E T M E T A L W O R K 

J 

t 
t 

{ej Iron and steel pipe and tubes, cast, 
wrought and r ive ted } 

55. A L U M I N U M I N G O T S , B A R S , 
S H A P E S , S H E E T S , W I R E 
T U B I i S A N D C A S T I N G S 

56. O T H E R N O N - F E R R O U S M E T -
ALS ( E X C E P T P R E C I O U S M E T -
ALS) B A R S , S H E E T S , S H A P E S , 
W I R E A N D C A S T I N G S , N O N -
F E R R O U S A L L O Y S A N D F E R -
R O U S A L L O Y I N G M A T E R I A L S . 

57. S H E E T M E T A L W O R K 

J 

t 
t 

f/J Wire, wire rope, screening and fenc-
ing s 

55. A L U M I N U M I N G O T S , B A R S , 
S H A P E S , S H E E T S , W I R E 
T U B I i S A N D C A S T I N G S 

56. O T H E R N O N - F E R R O U S M E T -
ALS ( E X C E P T P R E C I O U S M E T -
ALS) B A R S , S H E E T S , S H A P E S , 
W I R E A N D C A S T I N G S , N O N -
F E R R O U S A L L O Y S A N D F E R -
R O U S A L L O Y I N G M A T E R I A L S . 

57. S H E E T M E T A L W O R K 

J 

t 
t 

fffJAU o ther rolled iron and steel, in-
eluding bars, rods , rails, sheets (black 
tinned, or galvanized), and shapes, 
not listed above $ 

55. A L U M I N U M I N G O T S , B A R S , 
S H A P E S , S H E E T S , W I R E 
T U B I i S A N D C A S T I N G S 

56. O T H E R N O N - F E R R O U S M E T -
ALS ( E X C E P T P R E C I O U S M E T -
ALS) B A R S , S H E E T S , S H A P E S , 
W I R E A N D C A S T I N G S , N O N -
F E R R O U S A L L O Y S A N D F E R -
R O U S A L L O Y I N G M A T E R I A L S . 

57. S H E E T M E T A L W O R K 

J 

t 
t 

fffJAU o ther rolled iron and steel, in-
eluding bars, rods , rails, sheets (black 
tinned, or galvanized), and shapes, 
not listed above $ 58. B U I L D I N G M E T A L W O R K 

( S U C H AS F I R E E S C A P E S , 
E L E V A T O R C A G E S , G R I L L E S , 
O R N A M E N T A L M E T A L W O R K , 
E t c . ) • S 

51. C O P P E R I N G O T S , B A R S , 
S H A P E S , S H E E T S , B A R E W I R E , 
P I P E , T U B E S , C A S T I N G S , A N D 

58. B U I L D I N G M E T A L W O R K 
( S U C H AS F I R E E S C A P E S , 
E L E V A T O R C A G E S , G R I L L E S , 
O R N A M E N T A L M E T A L W O R K , 
E t c . ) • S (JlHJiiK l\.ULLil<iJ OUi'i'-iliK 

52. L E A D ( M E T A L L I C ) , P I G , B A R , 
S H E E T , A N D P I P E 

5 

$ 

(Repor t structural iron and steel 
shapes under 50 (d), and not here.) 

T O T A L F O R G R O U P t 

M A C H I N E R Y , H A R D W A R E , E Q U I P M E N T , A N D S U P P L I E S 

S9. A U T O M O B I L E S , T R U C K S A N D 
T R A C T O R S , T O T A L (sum of (a) 
and (b} ) s 

(b) Power plant machinery and equip-
ment (except electrical mach ine ry ) . . 

(c) Construction machinery 
i t 

(o.) Automobiles, trucks, e t c . . N o 
(6.) Trac tors " 

$ 
$ 

(d) Textile machinery t (o.) Automobiles, trucks, e t c . . N o 
(6.) Trac tors " 

$ 
$ (o) Mining, quarrying, well drilling and 

pumping machinery not l isted else- s 60. A U T O M O T I V E E Q U I P M E N T , 
P A R T S A N D A C C E S S O R I E S . . . . f n ) A iitnmr>hil<» 

{ 

(o) Mining, quarrying, well drilling and 
pumping machinery not l isted else- s 60. A U T O M O T I V E E Q U I P M E N T , 

P A R T S A N D A C C E S S O R I E S . . . . f n ) A iitnmr>hil<» 
{ C/.) Bolting, hose, packing, and me-

chanical rubber goods t 
60. A U T O M O T I V E E Q U I P M E N T , 

P A R T S A N D A C C E S S O R I E S . . . . f n ) A iitnmr>hil<» $ 
C/.) Bolting, hose, packing, and me-

chanical rubber goods t 
(b) Automot ive equipment and sup-

plies . . . . s 
(g) Pipe fittings, valves and specialties. 
(h) Rope, cordage and tw ine . . 
(Repor t wire rope and fencing under 50 

( f ) , and not here.) 
(i) Industr ia l machinery and equipment 

not l isted elsewhere . . . . 

3 
% 

(c) Automot ive parts $ 
(g) Pipe fittings, valves and specialties. 
(h) Rope, cordage and tw ine . . 
(Repor t wire rope and fencing under 50 

( f ) , and not here.) 
(i) Industr ia l machinery and equipment 

not l isted elsewhere . . . . $ 
(d) Tires and tubes $ 

(g) Pipe fittings, valves and specialties. 
(h) Rope, cordage and tw ine . . 
(Repor t wire rope and fencing under 50 

( f ) , and not here.) 
(i) Industr ia l machinery and equipment 

not l isted elsewhere . . . . $ 61. F A R M A N D G A R D E N M A C H I N -
E R Y , E Q U I P M E N T A N D S U P -
P L I E S . T O T A L (sum of ra^and (b)) 

(a) F a r m machinery (cxccpt t rac tors ) . 
(Repor t t rac tors under 59 (b), and 

not here.) 
(6 J All o ther f a r m and garden equip-

ment and supplies 
(Repor t wire and fencing under 50 ( f ) , 

and not here.) 

62. I N D U S T R I A L M A C H I N E R Y , 
E Q U I P M E N T A N D S U P P L I E S , 
TOTAL ffiiim of fa) to /"i) ) 

$ J.... 

(g) Pipe fittings, valves and specialties. 
(h) Rope, cordage and tw ine . . 
(Repor t wire rope and fencing under 50 

( f ) , and not here.) 
(i) Industr ia l machinery and equipment 

not l isted elsewhere . . . . $ 61. F A R M A N D G A R D E N M A C H I N -
E R Y , E Q U I P M E N T A N D S U P -
P L I E S . T O T A L (sum of ra^and (b)) 

(a) F a r m machinery (cxccpt t rac tors ) . 
(Repor t t rac tors under 59 (b), and 

not here.) 
(6 J All o ther f a r m and garden equip-

ment and supplies 
(Repor t wire and fencing under 50 ( f ) , 

and not here.) 

62. I N D U S T R I A L M A C H I N E R Y , 
E Q U I P M E N T A N D S U P P L I E S , 
TOTAL ffiiim of fa) to /"i) ) 

$ J.... 
63. E L E C T R I C A L G O O D S , T O T A L 

(sum oi (a) to (e) ) 
(Repor t electrical refrigerators under 

79, and bare copper wire under 51, 
and not here.) 

(a) Bat ter ies 

! 

s 

61. F A R M A N D G A R D E N M A C H I N -
E R Y , E Q U I P M E N T A N D S U P -
P L I E S . T O T A L (sum of ra^and (b)) 

(a) F a r m machinery (cxccpt t rac tors ) . 
(Repor t t rac tors under 59 (b), and 

not here.) 
(6 J All o ther f a r m and garden equip-

ment and supplies 
(Repor t wire and fencing under 50 ( f ) , 

and not here.) 

62. I N D U S T R I A L M A C H I N E R Y , 
E Q U I P M E N T A N D S U P P L I E S , 
TOTAL ffiiim of fa) to /"i) ) 

J 

t 

; 

63. E L E C T R I C A L G O O D S , T O T A L 
(sum oi (a) to (e) ) 
(Repor t electrical refrigerators under 

79, and bare copper wire under 51, 
and not here.) 

(a) Bat ter ies 

! 

s 

61. F A R M A N D G A R D E N M A C H I N -
E R Y , E Q U I P M E N T A N D S U P -
P L I E S . T O T A L (sum of ra^and (b)) 

(a) F a r m machinery (cxccpt t rac tors ) . 
(Repor t t rac tors under 59 (b), and 

not here.) 
(6 J All o ther f a r m and garden equip-

ment and supplies 
(Repor t wire and fencing under 50 ( f ) , 

and not here.) 

62. I N D U S T R I A L M A C H I N E R Y , 
E Q U I P M E N T A N D S U P P L I E S , 
TOTAL ffiiim of fa) to /"i) ) 

J 

t 

; 

(b) Elec t r ic household appliances, in-
cluding washing machines, ironers, 
vacuum cleaners, e tc s 

61. F A R M A N D G A R D E N M A C H I N -
E R Y , E Q U I P M E N T A N D S U P -
P L I E S . T O T A L (sum of ra^and (b)) 

(a) F a r m machinery (cxccpt t rac tors ) . 
(Repor t t rac tors under 59 (b), and 

not here.) 
(6 J All o ther f a r m and garden equip-

ment and supplies 
(Repor t wire and fencing under 50 ( f ) , 

and not here.) 

62. I N D U S T R I A L M A C H I N E R Y , 
E Q U I P M E N T A N D S U P P L I E S , 
TOTAL ffiiim of fa) to /"i) ) 

J 

t 

; (c) Elec t r ic motors , generators, and 
control apparatus . . . s 

(Repor t electrical machinery and 
equipment under 63 (c), and not 
here.) 

(a) Machine tools (power driven) $ 

(d) Interior electric construction ma-
terials, including electric f ix tu res . . . . 

(e^AU other electrical appliances and 
supplies 

$. . : . . . 
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(5) 
M A C H I N E R Y , H A R D W A R E , E Q U I P I I E N T A N D SUPPLIES-Con i inuc i i 

C O M M O D I T I E S Value of Sales C O M M O D I T I E S Value ol Sales 

64. P L U M B I N G A N D H E A T I N G 
E Q U I P M E N T A N D S U P P L I E S , 
T O T A L (sum of Co J and C6; ) 

S 

65. H A R D W A R E , T O T A L (sum of (a) 
to (e)) S 

64. P L U M B I N G A N D H E A T I N G 
E Q U I P M E N T A N D S U P P L I E S , 
T O T A L (sum of Co J and C6; ) 

S 
(Repor t iron and steel sheets and 

shapes, pipe and wire and fencing 
under 50, and not here; report pipe 
fittings and valves under 62 (g), 
and not here.) 

Ca J Bu i lde r s ' ha rdware $ 

(Repor t pipe and fi t t ings under 50 (ej 
and 62 (g), respectively, and not 
here.) 

Co J P lumbing fixtures, equipment and 
supplies (including sani tary w a r e ) . . . 

(b) Stoves, ranges, furnaces, heat ing 
apparatus and parts 

S 
(Repor t iron and steel sheets and 

shapes, pipe and wire and fencing 
under 50, and not here; report pipe 
fittings and valves under 62 (g), 
and not here.) 

Ca J Bu i lde r s ' ha rdware $ 

(Repor t pipe and fi t t ings under 50 (ej 
and 62 (g), respectively, and not 
here.) 

Co J P lumbing fixtures, equipment and 
supplies (including sani tary w a r e ) . . . 

(b) Stoves, ranges, furnaces, heat ing 
apparatus and parts 

I 

S 

(Repor t iron and steel sheets and 
shapes, pipe and wire and fencing 
under 50, and not here; report pipe 
fittings and valves under 62 (g), 
and not here.) 

Ca J Bu i lde r s ' ha rdware $ 

(Repor t pipe and fi t t ings under 50 (ej 
and 62 (g), respectively, and not 
here.) 

Co J P lumbing fixtures, equipment and 
supplies (including sani tary w a r e ) . . . 

(b) Stoves, ranges, furnaces, heat ing 
apparatus and parts 

I 

S 

(b) Shelf or l ight ha rdware S 

(Repor t pipe and fi t t ings under 50 (ej 
and 62 (g), respectively, and not 
here.) 

Co J P lumbing fixtures, equipment and 
supplies (including sani tary w a r e ) . . . 

(b) Stoves, ranges, furnaces, heat ing 
apparatus and parts 

I 

S 

(c) Tools and cutlery ; 

(Repor t pipe and fi t t ings under 50 (ej 
and 62 (g), respectively, and not 
here.) 

Co J P lumbing fixtures, equipment and 
supplies (including sani tary w a r e ) . . . 

(b) Stoves, ranges, furnaces, heat ing 
apparatus and parts 

I 

S 

(Repor t machine tools under 62 (a), 
and not here.) 

(d) H e a v y hardware $ 

(Repor t pipe and fi t t ings under 50 (ej 
and 62 (g), respectively, and not 
here.) 

Co J P lumbing fixtures, equipment and 
supplies (including sani tary w a r e ) . . . 

(b) Stoves, ranges, furnaces, heat ing 
apparatus and parts 

I 

S 
(e) All o ther hardware, not listed else-

where s 
(Repor t electric stoves, etc., under 63 

CeJ, and not here.) T O T A L F O R G R O U P % 

C O M M O D I T I E S N O T G R O U P E D E L S E W H E R E 

66. B A R B E R S ' E Q U I P M E N T A N D 
S U P P L I E S N O T L I S T E D E L S E -
W H E R E 

67. B U I L D I N G M A T E R I A L S N O T 
L I S T E D E L S E W H E R E ( S U C H 
AS WALL B O A R D , R O O F I N G , 
E tc . ) 
(See i tems 20, 27, 30 (a), 35, 36, 37, 38, 

39, 60 (d), 57, 58, 63, 64, 65 (a), etc. , 
for major classes of building ma-
terials.) 

68. C A M E R A S A N D P H O T O G R A -
P H I C S U P P L I E S 

69. C I G A R S , C I G A R E T T E S , A N D 
T O B A C C O 
(Repor t leaf tobacco under 7, and not 

here.) 

70. C O N F E C T I O N E R Y A N D S O F T 
D R I N K S , T O T A L (sum of (a) and 

(a) (^andy 
(b) All o ther confectionery and soft 

drinks, including chewing gum 

71. F L O U R 

F U R N I T U R E (See No . 28). 

7 l H O U S E F U R N I S H I N G S , T O T A L , 
(sum of (a) to (c) ) 
(Repor t china, glassware, and crock-

ery under 40; gas and electric re-
frigerators under 79; furniture un 
der 28; stoves, ranges, etc., under 
64 (b) ). 

(a) Carpets and rugs 
('6j Linoleums, felt base and ail o ther 

floor coverings 
CcJ House furnishings, not l isted else-

where 

73. J E W E L L E R Y , S I L V E R W A R E , 
C L O C K S , W A T C H E S , P R E -
C I O U S S T O N E S , A N D P R E -
C I O U S M E T A L S , T O T A L (sum of 
(a)to(e)) 

(a) Jewellery 
(b) Silverware and plated ware 
f c ; Clocks 
Cd; Watches : . . 
(e) Precious stones and precious metals . 

74. J U N K A N D S C R A P 
(Repor t scrap iron and steel under 50 

(b), and not here.) 

75. M U S I C A L I N S T R U M E N T S , 
A C C E S S O R I E S , A N D P A R T S , 
T O T A L (sum of f o ; and Tf"; ) • • . . 

(a ) Pianos and accessories 

S. 

S. 

s. 
i. 
s. 
s. 

(b) All o the r musical instruments (ex-
cept radios and parts) , sheet music, 
and accessories 
(Repor t radios and parts and talking 

machines combined wi th radios 
under 78, and not here.) 

76. O F F I C E A N D S T O R E M A C H -
I N E S A N D E Q U I P M E N T , N O T 
L I S T E D E L S E W H E R E 
(Such as typewriters , cash registers. 

computing and manifolding ma-
chines, scales, etc.) (Repor t meta l 
furniture under 28, and not here.) 

77. O P T I C A L G O O D S . 
78. R A D I O S E T S , P A R T S , A N D AC-

C E S S O R I E S , I N C L U D I N G RA-
D I O S E T S C O M B I N E D W I T H 
T A L K I N G M A C H I N E S 

79. R E F R I G E R A T O R S , GAS A N D 
E L E C T R I C ( H O U S E H O L D A N D 
C O M M E R C I A L ) 

80. R U B B E R , C R U D E 
81. S P O R T I N G G O O D S , I N C L U D -

I N G A R M S A N D A M M U N I T I O N 
(Repor t sports clothing under 16 and 

17, and not here.) ' 
82. S T A T I O N E R Y A N D S T A T I O N -

E R Y S U P P L I E S , N O T L I S T E D 
E L S E W H E R E 

83. S U R G I C A L , D E N T A L , A N D 
H O S P I T A L E Q U I P M E N T A N D 
S U P P L I E S 

84. T O I L E T A R T I C L E S (Such as 
brushes, combs, dresser sets, a t o m -
izers, manicure implements, etc.) 
(Repor t soap and toi let preparations 

under 44.) 
85. T O Y S A N D G A M E S 

86. S E C O N D - H A N D M E R C H A N D -
I S E ( S P E C I F Y K I N D ) , T O T A L 
(sum of Co; to Cc> ) ." 

(") 
(b) 
(0) 

87. M I S C E L L A N E O U S G R O U P S O F 
C O M M O D I T I E S , T O T A L (sum of 
(a) to (c)): 
(Specify principal i t ems and give 

amount of sales of each.) 
(a ) 
(b ) 
(c ) 

T O T A L F O R G R O U P 

88. T O T A L S A L E S , A L L C O M -
M O D I T I E S 

S. 
i. 

$. 
s. 

t. 

i. 
s. 

J . 

s. 

t 

i. 

• $. 

s . 
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(6) 

V I I I . R E C E I P T S F R O M S E R V I C E D E P A R T M E N T S : 
(Specify k ind) . 

(Include to ta l receipts f rom repair work in garages, shop services, e tc . ) 

I X . E X P E N S E S O F S A L E S M E N , paid during the year , not including salaries, wages, com-
missions, and bonuses $. 

X . R E N T , if any, paid for premises during t h e year . 
(a) If premises are wholly rented 
(b) If premises occupied are pa r t ly owned and par t ly ren ted . 

X I . A L L O T H E R E X P E N S E S , paid during t h e y e a r , not including wages, salaries, commis-
sions, bonuses, expenses of salesmen, rent , or t h e cost of goods purchased for resale $. 

(a) If you have included in t h e above expenses, in teres t on money borrowed b y you, s t a t e 
amount of interest here S. 

X I I . S T O C K S O N H A N D F O R SALE:— 
(a) Value of merchandise a t coat or replacement value on hand , December 31,1930, or nearest 

inventory d a t e S. 
(b) Value of merchandise a t cost or replacement value on hand, December 31,1929, or nearest 

inventory d a t e S. 

X I I I . R E M A R K S : 

X I V . C A P I T A L E M P L O Y E D : A. (Give t h e to t a l value of capital (cash, buildings, goods, e tc . ) actual ly employed 
(invested) in your business) ' 

B . Is th is f i rm a joint s tock company? 

T O B E A N S W E R E D B Y F I R M S O T H E R T H A N J O I N T S T O C K C O M P A N I E S 

(i.e., P r i v a t e F i rms , Par tnership , e tc . ) 
X V . C A P I T A L O W N E R S H I P : -

1. Is t h e capital employed in your firm all owned in Canada ?. 
2. If not, s t a t e percentage owned as follows:— 

Owned in Canada 0 wned in Grea t Bri ta in Owned in United S ta tes Owned Elsewhere 

T O B E A N S W E R E D B Y A L L F I R M S 

X V I . B R A N C H P L A N T S : — 
1. Are you a branch organization or subsidiary under t h e control of a firm located in another country? S ta t e particulars 

2. Are you affi l iated in any way wi th a firmlociited in another country? If so, s t a t e nature of relationship. 
3. S ta t e if you have branches or subsidiaries outside Canada and t h e location of same 

C E R T I F I C A T E 

Th i s is t o cer t i fy t h a t t he information contained in th is schedule is correct and complete t o t he bes t of m y knowledge 

and belief, and covers t he period f rom 19 t o 19 

(Sisjnature and oj^cial title of person furnishing the information) 
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CENSUS OF MERCHANDISING AND SERVICE ESTABLISHItlENTS, IMl 

WHOLESALE S C H E D U L E No. 2 (FOODS)—Page 2 

V I I . SALES B Y C O M M O D I T Y C L A S S E S : -
To answer this part of the schedule first fill in I t e m No. 11 wi th t h e to ta l amount of your sales of commodities; second, 

enter the value of your sales of each class of goods handled by you. A careful es t imate of values will be acceptable where 
exact records are not available. 

C O M M O D I T Y CLASSES Value of sales C O M M O D I T Y CLASSES Value of sales 

1. B A K E R Y P R O D U C T S , T O T A L 
(sum of (a) and (b)) 

(a ) Biscuits and crackers 
(b) Other bakery products 

2. C A N N E D GOODS, T O T A L (sum of 
(a)to(f)) ; 
(Report canned milk in i tem 4 (b) ) 

(a) Canned fruits 
(b j Canned vegetables 
(c) Canned salmon 
(d j Canned fish and sea foods (other 

than salmon) 
(c j Canned meate 
( f ) Other canned goods (not listed else-

where) 

3. C O N F E C T I O N E R Y A N D SOFT 
D R I N K S , T O T A L (sum of (a) to 

(a) ^ a n d y 
(b) Chewing gum 
(c) Ice cream and frozen ices 
(d) Bott led beverages 
(e) Other confectionery 

4. D A I R Y P R O D U C T S A N D E G G S 
T O T A L (sum of (a ; to ) 

(a) Milk and cream, tluid 
(6>Milk, evaporated, condensed and 

pow'dered 
Cc; Butter (lbs ) 
f d ; Cheese (lbs ) 
( e j E g g s (cases ) 
( / ) Other (not including pou l t ry ) . , . . 

(See I t em 8 (c) ) 

5. F I S H A N D SEA F O O D S (fresh and 
processed), Tota l (sum of (a), (b), 

• and (c)) 
(Report canned sea foods in I t em 2 (c) 

and (d).) 
(a) Fresh and frozen fish 
(b) Cured and processed fish 
(c) Other sea foods (except canned) 

6. F R U I T S A N D V E G E T A B L E S , 
T O T A L (sum oi(a)to(d)) 
(Report canned fruits and vegetables 

in I t ems 2 ra ; and 2 (b) ) 
Ca; Fruits , fresh 
(b) Vegetables, fresh 
(c) Fruits, dried 
(d) Vegetables, dried 

5 
S 
$ 

$ 
$ 

$ 

$ 
$ 
I 
! 
i 

t . 
$ 

$ 
$ » 
I 
$ 

S. 

t. 

t. 
s. 
i. 

7. G R O C E R I E S (include general line 
foods, and food products, except items 
specified elsewhere by number) . To-
tal (sum of ( o ; t o ( * ; ) 

(a) Cereal preparations 
(b) Coffee f Green and roasted 1 

\Ground and ujiground / 
(c^ Extracts and spices 
(•(J; Flour 
(e j Nuts (all kinds) 
C/ jLard , lard substi tutes and cooking 

fats 
(g) Pickles, preserves, jellies, jams, and 

sauces 
(h) Rice 
( i ) Sugar 
( j ) Teas 
(k) Other groceries 

8. M E A T S A N D MEAT P R O D U C T S , 
TOTAL, (sum ot (a) to (d)) 
(Report canned moats in I t em 2 (e)). 

(a) Meats, fresh 
(b) Meats, cured or smoked 
(c) Poul t ry and game - -
fd^ Other meat products, including 

sausage (except canned m e a t s ) . . . 

9. O T H E R F O O D P R O D U C T S (spe-
cify), To taKsu ino f (a) to (e)) 

(") 
(b) 
(o) 
(d ) 
(e) 

10. P R O D U C T S O T H E R T H A N 
F O O D S (specify), Tota l (sum ot (a) 
to(g)) • 

(a) Cigars, cigarettes and tobacco 
(b) Soaps (1) Household 

(2) Toilet 
(c) Washing powders and cleaners 
(d} Household supplies, such as wooden-

ware, galvanized goods, fruit jars, etc 
(e) 
< f ) 

(S) 

U . T O T A L SALES, ALL COMMOD-
I T I E S 

t 

$ 
5 
8 
% 

S 

I 
t 
s 
! 
I 

S 
J 

5 

S 
S 
i 
$ 
% 

». 
s . . 
s. 
%. 

s . 
s. 
i . 
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B U R E A U F ^ I D ^ R A L D E L A S T A T I S T I Q U E , C A N A D A 

BECENSEMENT DES fTABLISSGAIEBTTS DE COMMERCE ET DE SERVICE, 1931 

Q U E S T I O N N A I R E D U C O M M E R C E D E G R O S N " 1 ( G ^ N ^ l R A L ) 

L e r ecensemen t des ^ t a b l i s s e m e n t s d e c o m m e r c e e t d e se rv ice e s t f a i t c o n f o r m 6 m e n t aux disposi t ions d e la Loi d o la 
S t a t i s t i q u e , 8-9 George V, c h a p i t r e 43. 

T o u t e s les r^ponses aux ques t ions pos6es sur la pr6sente fo rmule se ron t consid^r^es c o m m e a b s o l u m e n t confident ie l les . 
Aucune publ ica t ion ne se ra f a i t e par le Bureau F6d6ra l d e la S t a t i s t i q u e d e n a t u r e i fa i re conna l t re le n o m e t le genre d e com-
m e r c e d ' u n 6 t ab l i s semen t ou I ' a u t r e en par t icul ier . L ' e x a m e n e t la m i se en t ab leaux des r a p p o r t s se ron t f a i t s par des c o m m i s 
a s s e r m e n t ^ s e t t enus au sec re t . Les rense ignements fournis ne s e rv i ron t en aucune facon & la fixation d e taxes e t ne se ron t 
c o m m u n i q u e s i aucune a u t o r i t ^ provincia le ou munic ipale ou i aucun a u t r e min i s t ^ re ou d 6 p a r t e m e n t d u G o u v c r n e m e n t 
f6d6ral ; ils ne s e rv i ron t qu'A la prepara t ion d e s t a t i s t i q u e s . 

T o u t e s les r6ponses do iven t so r a p p o r t e r k i 'ann6e civi le 1930, ou b. TannSe c o m m e r c i a l e la plus conformo ti r a n n 6 e c iv i le . 
Si la chose e s t possible, les r a p p o r t s d e v r o n t couvr i r les opera t ions ent idres d e I 'annec, m 6 m e si I ' e t ab l i s semen t a change d e 
propr ie ta i re . 

Les e t a b l i s s e m e n t s qui possSdent e t exploi tent des succursales ( te l les les chatnes d e magas ins) son t t enus do preparer 
d e s r appor t s d i s t i nc t s pour c h a q u e succursale . 

I . D E S C R I P T I O N D E S ] 5 T A B L I S S E M E N T S : — 
(a ) N o m d e I ' e t ab l i s semen t 
( b ) N o m du propr ie ta i re 
('c ) E m p l a c e m e n t — P r o vi nee C o m te M uni ci pal i t6 

( D a n s les P rov inces des Pra i r i es ) donnez le T o w n s h i p R a n g Meridien 
Cite , Ville, Vil lage ou Paro i sse 
R u e e t N u m e r o 
A d r e s s c d u ai^ge social 

( d ) L ' e t a b l i s s e m e n t est-il s i tu6 dans les l i m i t e s d e la c i te , du v i l lage ou d e I ' endro i t incorpore? (Oui ou non) 
( e ) Adres se pos ta le d e I ' a d m i n i s t r a t i o n cen t ra le ou du propr ie ta i re 
(f ) N o m b r e d ' e t a b l i s s e m e n t s non manufac tu r i e r s don t c e t t e o rganisa t ion e s t p ropr ie ta i re au C a n a d a '. 
(g) Gen re d 'o rgan i sa t ion 

( D i r e si elle es t exploi tee par des par t icul iers , par une compagnie incorporee ou par une associa t ion coopera t ive . ) 
(k) Donner la d a t e app rox ima t ive , si connue, du p remie r 6 t ab l i s s emen t d e ce c o m m e r c e 
(i) Donne r la d a t e a p p r o x i m a t i v e A l aque l l e ce c o m m e r c e e s t passe aux ma ins du present p ropr ie ta i re 

I I . T Y P E D E C O M M E R C E D E G R O S ; ( I n d i q u e r la ou les principales fonotions ci-dessous)— 
E n c a n t e u r Commiss ionna i re Agent d e ven te s i m p o r t a t e u r 
Cour t i e r Ligne d ' e i eva tou r Brocan teu r 
E n t r e p 6 t d e pe t ro le , e t c E16vateur independan t Agen t d e manufac tu r i e r s 
V e n t c au c o m p t a n t sans l ivraison Cour t i e r i m p o r t a t e u r Succursale d e ven te s d e manufac tu r i e r . 
E n t r e p o t d e cha ine d e magas ins Maison d ' expor t a t ion {\ commiss ion Agent ache t eu r 
A c h e t e u r d e p rodu i t s do la fo rme Agent d e manufac tu r i e r s e x p o r t a t e u r s . . Agen t vendeur . '. 
M a r c h a n d k commiss ion M a r c h a n d expor ta teur G a r n i t u r e e t out i l lage 
C o o p e r a t i v e d ' a c h e t e u r s Agen t d e ven te s expor ta t eu r D i s t r i b u t i o n par v6hicule ; 
C o o p e r a t i v e d e v e n d e j r s Bureau gen6rai do ven te s E n t r e p 6 t 
Agence d e ven te s d ' u n e c o o p e r a t i v e . . . . I m p o r t a t e u r M a r c h a n d de gros 
A c h e t e u r en campagne A sa la i re ou i\ M a r c h a n d i m p o r t a t e u r ^ c o m m i s s i o n . . M a r c h a n d d e de ta i l e t gros 

commiss ion Agen t d e manufac tu r i e r s i m p o r t a t e u r . . A u t r e s (specifier) 
( D a n s le cas d e plus d ' u n t y p e d e d i s t r ibu t ion en gros , les inscrire ci-dessous pa r o r d r e d ' i m p o r t a n c e . Si poss ible 

donner le m o n t a n t t o t a l d e c h a q u e t y p e . E n I 'absence d e c h i f f r e s exacts , p r endre une e s t ima t ion . ) 
% $ 
% 

I I I . D E S C R I P T I O N D U C O M M E R C E : 
(a) Gen re d e c o m m e r c e 

(Tel q u e drogues e t d ive rs , nouveautes , quincai l ler ies , fourn i tu res 61ectriqucs, poissons, meub le s , a u t o m o b i l e s , e tc . ) 
(b) N o m m e r les principales lignes d e m a r c h a n d i s e s vendues par o r d r e d ' i m p o r t a n c e , scion leur valour d e vcnte :— 

(1 ) (4) 
(2 ) (5) 
(3) (6) . 

' Ter • • " (c) T e r r i t o i r e d e ven te s couver t regu l ie rement 
(Tel q u e vil le, pa r t i e d e la vi l le , c o m t 6 , 5 0 mil les a u t o u r d e la vi l le , t o u t e la province, le C a n a d a e t les E t a t s - U n i s , ou 

I 'un ivers en t ie r , e tc . ) 

I V . P R O P R I ^ I T A I R E S E T M E M B R E S D E L A F I R M E : 
(a) P rop r i e t a i r e s e t m e m b r e s d e la firme ne r ecevan t ni sa la i re fixe ni commiss ion . ( N e pas inclure les ac t ionna i res d e s 

compagnies incorporees)— 
1. N o m b r e H o m m e s F e m m e s 

(N ' i n sc r i r e q u e ceux qu i consacrent t o u t , ou p r a t i q u e m e n t t o u t leur t e m p s au c o m m e r c e . ) 
(b) P rop r i e t a i r e s e t m e m b r e s d e la firme r ecevan t un sa la i re fixe ou une commiss ion— 

1. N o m b r e H o m m e s F e m m e s 
2. T o t a l des sa la i res e t des commiss ions recus pendan t I 'annee, ou la per iodo fa i san t le su je t du present r a p p o r t S 

V. NOXMBRE D ' E M P L O Y F I S A S A L A I R E S . G A G E S , C O M M I S S I O N S E T B O N I S (ne d o i t pas c o m p r e n d r e les per-
sonnes para i s san t sous I ' i t e m I V , ni les f ra i s d o v o y a g e des vendeurs) :— 

Sala i res , gages, commiss ions e t 
N o m b r e bonis , pour la p6riodo cou-

v e r t e pa r ce r appor t 
ffl^ Vendeurs , t ous genres % 
(b) A d m i n i s t r a t i o n (exclusion t a i t e d e s propr ie ta i res e t des m e m b r e s 

d e la compagnie) S 
( c ) T o u s a u t r e s employes $ 
Cdj T o t a l d ' e m p l o y e s ( H o m m e s ; F e m m e s ) $ 
( e ) Donne r le n o m b r e d ' employes le 15 du mo i s ou le jour d e paye lep lus r approche du 15, pour chacun des mo i s sui vants:— 

J a n v i e r A v r i l Ju i l l e t O c t o b r e D e c e m b r e A c t u e l l e m e n t 
H o m m e s F e m m e s 

( f ) N o m b r e t o t a l d ' e m p l o y 6 s ^ t e m p s pa r t i e l (compris ci-dessus):— 
J a n v i e r A v r i l Ju i l l e t O c t o b r e D 6 c e m b r e A c t u e l l e m e n t 

H o m m e s F e m m e s 

(g) Sa la i res e t gages (compris dans les ch i f f r e s ci-dessus) payes ^ d e s e m p l o y e s h t e m p s par t i e l en 1930 ou pendan t la 
p6riode c o u v e r t e par ce r a p p o r t $ 

NOTA :—Les employes no t r a va i l l an t q u ' u n e pa r t i e d e la journeo n o r m a l e e t d e la s e m a i n e nor m a l e , d o i v e n t 6 t r e consideres 
i c o m m e employes ^ t e m p s pa r t i e l . 
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(2) 
VI . V E N T E S D E M A R C H A N D I S E S E T P R O D U I T S (lea recettea pour rdparatiotis e t services doivent 6 t re d6c!ar6e® 

80U8 lo numSro V I I I e t ne do ivea t pas 6tre en t r ies dans ee t t e section): 
(a ) Ventesbrutes 
( b j Marchandiaes retourn^cs e t deductions 

Cc; T o t a l net des ventes (diffSrence entre (a)et (b)) 
(d) Donner si poaaible le ohiffre des ventea & credi t , oompria dans lo to t a l ci-dessua ( toutes 

los ventes non au comptant) 
(e) Si une part ie quelconque de la marchandise a 6t6 fabr iqu6e dans I '^tabUssement, don-

noasa v a l e u r d o ven te t .o .b . h I 'dtablissement, qui do i t aussi 6 t re inoluae dans VI (a) , 
(h)et (c), ci-do3sus ; 

Ventea d i rec tesau consommateur (non aux dfitaillants) en d6tail (doivent 6 t re aussi 
comprises ci-dessus) 

(g) Ventes faites aux consommnteurs induatriels, tels que les manufacturiers, les mines, les 
compagnies pfitroJidres, les chemins do fer c t les utilitfis publiques (comprises dans le 
to ta l oi-dessus) , 

(h) Ventes aux commergants (aussi comprises dans le to ta l ci-dessus) 

V H . V E N T E S P A R C L A S S E S D E M A R C H A N D I S E S : 
E n r6pondant i ce t t e par t ie du questionnaire, commencer par inscrire le to ta l des ventes de chaque groupo; deuxifeme-

men t , entrer la valeur do chaque classe de marchandises vendues au coura del 'annfie. E n I 'abaence de chif f res exacts, donner 
une est imat ion aoigneuse. 

P R O D U I T S D E LA F E R M E 

M A R C H A N D I S E S Valeur des ventes S I A R C H A N D I S E S Valeur des ventes 

1. B E S T I A U X , T O T A L (do (a) ^ s q u ' 4 
(e))..-. 

(a ) Bovins N o m b 
(ft^Veaux " 
(c ; Pores " 
(d) Moutons ct agncaux " 
(e) Autres animaux " 

2. C H E V A U X " 

3. G R A I N , T O T A L (de (ajU (h) ).., 
fa J1316 Boiss 
fb^Avoinc " 
( 'c)Mais " 
<d) Orge " 
(e ) Graine de lin " 
(fjnh " 
/•)7;Seigle 
(AJ Tous autres grains.. ** 

4. F O I N , P A I L L E E T L U Z E R N E . 

6. M O U L f i E , S O N , etc. (m61ang6 et au-
t r emcn t ) 

6. G R A I N E S D E S E M E N C E P O U R 
G R A N D E C U L T U R E , J A R D I N 
E T F L E U R S , T O T A L (de fa) et 
(b)) 

(a ) Semences pour grandes c u l t u r e s . , 
(b) Grainea de semence, pour jardin 

fleurs et bulbes 

7. T A B A C E N F E U I L L E , T O T A L (de 
(ajhd)) 

(a) S6oh6 ii I 'air c h a u d . . . L b 
( '6 ;Bur ley " 
(c.) Noi rs f ichf i^ l ' a i r " 
("i; S«ch6 au feu " 
( e J A c i g a r e s " 
f / j Aut re t a b a c en feuille. " 

8. C O T O N B R U T , T O T A L (de (a ) et 

(a) C^oton b ru t (excepts les d6br i s ) . . 
(en balles) 

(b ) D6br igdcco ton (en balles) 

9. L A I N E B R U T E (en jute, lav6o ou 
carbonis^e) 

10. T O U S A U T R E S P R O D U I T S D E 
LA F E R M E N O N M E N T I O N N ^ S 
A I L L E U R S (sp6oifier);— 

T O T A L P O U R C E Q R O U P E . . 

TEXTILES ET vfiTEMENTS 

M A R C H A N D I S E S Valeur des ventes M A R C H A N D I S E S Valeur des ventes 

11. S O I E , Q R f t G E 
12. FIT,-fiS, T O T A L (do (a)ii(d))... 

(а) F i l a d o c o t o n (peign6, card6, ou mer-
oerisi) 

(б) Sole (fil6e ou tirde) 
(c) Rayon, c61an6se ct autres fil6s de 

soie artificielle (toutes aortes) 
(d) Fil6s dc laine et worsted 

13. fiTOFFES E N P i f t C E , T o t a l (de 
( o M (a)) 

(a) Coton en pi^ce 
C i r r o i l e 
(c) Rayon, c61an6ao et autres soies art i-

ficiclles 
frfy Soies et velours 
(e) Laines et worsteds 

., W J u t e . . . : 
(d,! Toutes autres fitoffcs on piSce ou 

vendues il la verge 

14. N O U V E A U T f i S , R U B A N S , D E N -
T E L L E S , F I L , e tc 

15. T O U T E A U T R E VARHSTIS D E 
M A R C H A N D I S E S N O N C 0 5 I -
P R I S E S C I - D E S S U S , E X C E P T ^ 
L E S T A P I S E T C A R P E T T E S . . . . 
(Entrer les tapis et carpet tes sous 72 

( a j e t non pas ici). 

16. V l i I T E M E N T S E T L I N G E R I E 
D ' H O M M E S E T G A R C O N S , to ta l 
(do(a),\(g)) 

(a) H a b i t s pour h o m m e s ct gargona.. 
(b) Pardessus pour h o m m e s et gargons 

(excepts paletots en fourrure). (Voir 
n° 18) 

(c) Vfitements dc t rava i l 
( ( iJChapeaux et caaquet tes d ' h o m m e s 

ct garcons e t matdriaux ii chapeau et 
casquct to 

(c) Sous-v6tements, baa et chemises 
pour h o m m e s et gar(;ons 

( f ) Tou te au t re lingerie pour h o m m e s et 
gardens 

(g) Tou t au t re v6tement pour h o m m e s 
etgarQons (exceptschaussures). (Voir 
n° 19) 
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(3) 
TEXTILES ET V^ITEMENTS-RN 

MARCHANDISES Valeur des ventes M A R C H A N D I S E S Valeur des ventes 

17. V f i T E M E N T S P O U R F E M M E S 
E T E N F A N T S , total ( d e ( a ) l L ( g ) ) 

(a) Manteaux e t costumea pour femmes 
et fiUes (excepts manteaux de four-
rure). (Foir n" ISl 

(b) Robes pour femmos et filleg 
(c) Bas pour femmes et filles 
(d) Foumitures pour modiste et coutu-

rifire 
(e) Lingo pour enfants et b6b6s 
( f ) SoU3-v6tements, n6glig^g, corsets, 

etc. , pour femmes ou filles 
("ff^Tout autre linge pour femmes et 

filles (excepts chaussures et fourrures) 

IS. F O U R R U R E S R f i P A R f i E S E T 
V E T E M E N T S E N F O U R R U R E . 

(Entrer les fourrures brutes sous I'item 
21 et non pas ici.) 

(a ̂  Chaussures totalement ou en plus 
grande partie en cuir 
Tl) Pour hommes et gargons 
(2) Pour femmes et filles 
(3) Pour enfants 

(b) Chaussures en feutre 
("c) Chaussures en caoutchouc 

20. P R O D U I T S T E X T I L E S N O N 
M E N T I O N N f i S A I L L E U R S (spe-
cifier): 
(Les c&blej*. les cordages e t les ficelles 

doivent «tre entr^s 4 I ' i tem 62 (h) ). 

19. BOTTINES, SOULIERS ET AU. 
T R E S CHAUSSURES , to ta l (de 
(a), fb) et fc)) T O T A L P O U R C E G R O U P E . 

CUIRS E T P E A U X 

21. F O U R R U R E S B R U T E S E T N O N -
O U V R f i E S $ 

24. V A L I S E R I E , S E L L E R I E , H A R -
N A C H E R I E E T A U T R E S P R O -
D U I T S D U C U I R E X C E P T ^ 
L E S C H A U S S U R E S , L E VlilTE-
M E N T E T L E S C O U R R O I E S E N 
C U I R 

22. P E A U X t 

24. V A L I S E R I E , S E L L E R I E , H A R -
N A C H E R I E E T A U T R E S P R O -
D U I T S D U C U I R E X C E P T ^ 
L E S C H A U S S U R E S , L E VlilTE-
M E N T E T L E S C O U R R O I E S E N 
C U I R 

23. C U I R t 

24. V A L I S E R I E , S E L L E R I E , H A R -
N A C H E R I E E T A U T R E S P R O -
D U I T S D U C U I R E X C E P T ^ 
L E S C H A U S S U R E S , L E VlilTE-
M E N T E T L E S C O U R R O I E S E N 
C U I R 

23. C U I R t 
(Les chaussures doivent fitre entries 

sous I ' i tem 19 et non ici; les vfite-
ments , sous I ' i tem 16 et 17 et les 
courroies en cuir sous I ' i tem 62 ({) ) 

T O T A L P O U R C E G R O U P E 

(a) Cuir taill6 

(Les chaussures doivent fitre entries 
sous I ' i tem 19 et non ici; les vfite-
ments , sous I ' i tem 16 et 17 et les 
courroies en cuir sous I ' i tem 62 ({) ) 

T O T A L P O U R C E G R O U P E (h) Articles de cordonnerie » 

(Les chaussures doivent fitre entries 
sous I ' i tem 19 et non ici; les vfite-
ments , sous I ' i tem 16 et 17 et les 
courroies en cuir sous I ' i tem 62 ({) ) 

T O T A L P O U R C E G R O U P E 

BOIS, P A P I E R E T L E U R S P R O D U I T S 

25. B I L L O T S , P O T E A U X , P I E U X , 
T R A V E R S E S . BOIS D E P U L P E 
E T BOIS D E C O R D E ( 

^n P A P T F R totnl fdp fa)k f r ) ) t 25. B I L L O T S , P O T E A U X , P I E U X , 
T R A V E R S E S . BOIS D E P U L P E 
E T BOIS D E C O R D E ( 

(Entrer papeterie sous 82 et non pas 
ici). 

//» 1 nnnipr . . . S 26. BOIS (d'ceuvre, plan«, et fini) 
(M.p.m.p.) 

27. P R O D U I T S D E S A T E L I E R S D E 
T O U R N A G E . . . 

{ 

(Entrer papeterie sous 82 et non pas 
ici). 

//» 1 nnnipr . . . S 26. BOIS (d'ceuvre, plan«, et fini) 
(M.p.m.p.) 

27. P R O D U I T S D E S A T E L I E R S D E 
T O U R N A G E . . . 

{ (b) Paoier & livres non couch6' s 
26. BOIS (d'ceuvre, plan«, et fini) 

(M.p.m.p.) 
27. P R O D U I T S D E S A T E L I E R S D E 

T O U R N A G E . . . J 
(c) Tout autre papier $ 

26. BOIS (d'ceuvre, plan«, et fini) 
(M.p.m.p.) 

27. P R O D U I T S D E S A T E L I E R S D E 
T O U R N A G E . . . J 

31. M A R C H A N D I S E S E N P A P I E R 
T E L Q U E B O l T E S E N P A P I E R , 
C O U P E S , P L A T S , S E R V I E T T E S , 
P A T R O N S , ETC 

28. M E U B L E S E N BOIS E T MfiTAL, 
to ta l (de (•o;et (W ) 
(Entrer les meubles de seconde main 

sous 86 e t non pas ici; entrer lea gla-
ci^res, A gaz et 61cctrique sous 79 et 
non pas ici.). 

(a) Meuble de manage 

S 
31. M A R C H A N D I S E S E N P A P I E R 

T E L Q U E B O l T E S E N P A P I E R , 
C O U P E S , P L A T S , S E R V I E T T E S , 
P A T R O N S , ETC 

28. M E U B L E S E N BOIS E T MfiTAL, 
to ta l (de (•o;et (W ) 
(Entrer les meubles de seconde main 

sous 86 e t non pas ici; entrer lea gla-
ci^res, A gaz et 61cctrique sous 79 et 
non pas ici.). 

(a) Meuble de manage t 

31. M A R C H A N D I S E S E N P A P I E R 
T E L Q U E B O l T E S E N P A P I E R , 
C O U P E S , P L A T S , S E R V I E T T E S , 
P A T R O N S , ETC 

28. M E U B L E S E N BOIS E T MfiTAL, 
to ta l (de (•o;et (W ) 
(Entrer les meubles de seconde main 

sous 86 e t non pas ici; entrer lea gla-
ci^res, A gaz et 61cctrique sous 79 et 
non pas ici.). 

(a) Meuble de manage t 
(Entrer les papeteries sous I ' i tem 82 

et non pas ici.) 

32. L I V R E S I M P R I M f i S E T MAGA-
Z I N E S 

(Entrer les livres blancs sous I ' i tem 
82 et non pas ici.) 

T O T A L P O U R C E G R O U P E 

t 
(b) Meubles et garnitures de bureau et 

de magasin 
29. P R O D U I T S D U BOIS N O N M E N -

T I O N N f i S A I L L E U R S (specifier): 

% 

(Entrer les papeteries sous I ' i tem 82 
et non pas ici.) 

32. L I V R E S I M P R I M f i S E T MAGA-
Z I N E S 

(Entrer les livres blancs sous I ' i tem 
82 et non pas ici.) 

T O T A L P O U R C E G R O U P E 

t 
(b) Meubles et garnitures de bureau et 

de magasin 
29. P R O D U I T S D U BOIS N O N M E N -

T I O N N f i S A I L L E U R S (specifier): 

J 

(Entrer les papeteries sous I ' i tem 82 
et non pas ici.) 

32. L I V R E S I M P R I M f i S E T MAGA-
Z I N E S 

(Entrer les livres blancs sous I ' i tem 
82 et non pas ici.) 

T O T A L P O U R C E G R O U P E % 

M f i T A L L O I D E S E T L E U R S P R O D U I T S 

33. C H A R B O N E T C O K E , total (de (a) 
ii(c)) 

(a) Anthraci te (tonnes de 2,400 lbs) 
(b) Bitumineux (tonnes de 2,000 lbs ) . . . 
(c) Coke (tonnes de 2,000 lbs) 

34. P f i T R O L E E T SES P R O D U I T S , 
total (de(a)^(d) ) 

(a) Gazoline et naphte 
(b) Huiles combustibles, huiles il gaz et 

huiles pour foumaises 
(c) Huiles lubrifiantes et graisse 
(d) Tous autres produits du p6trol6 (y 

compris le pStrole brut et la kSrosSae) 

S. B R I Q U E , T U I L E E T T E R R E 
C U I T E 

36. P I E R R E A C O N S T R U C T I O N , 
A R D O I S E E T P R O D U I T S D U 
B f i T O N 

37. C I M E N T , C H A U X E T P L A T R E 

38. SABLE, G R A V I E R E T P I E R R E 
C O N C A S S f i E 

39. V E R R E 

40. P O R C E L A I N E , V E R R E R I E E T 
P O T E R I E , total (de (a) &(c)).. 

(a) Porcelaine 
(b) Verrerie 
(c)Poten e 

41. M f i T A L L O I D E S B R U T S E T 
L E U R S P R O D U I T S N O N M E N -
T I O N N f i S A I L L E U R S 
(Declarer la pierre i chaux d'agricul-

ture et le phosphate de roche sous 
I ' i tem 43 et non pas ici.) 

T O T A L P O U R C E G R O U P E . . . . 

S. 
i . 
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W) 
P R O D U I T S C H I M I Q U E S , D R O G U E S E T D f i R I V f i S 

M A R C H A N D I S E S Valeur des ven te s M A R C H A N D I S E S Valeur d e s v e n t e s 

42. P E I N T U R E S , V E R N I S E T L A -
Q U E S 

43. E N G R A I S E T M A T l f i R E S F E R -
T I U S A N T E S 

44. S A V O N E T P R E P A R A T I O N S D E 
T O I L E T T E , T o t a l ( s o m m o f o j e t ( b j ) 

( a j Savon , d e t o i l e t t e e t a u t r e 
{bj Pr f iparo t ions d e t o i l e t t e e t cosm^t i -

t i q u e s ( tels q u e p a r f u m s , poudres , 
rouge, 6pi la to i res , c r i m e s , etc .) 
(En t r e r les a r t i c l e s d e t o i l e t t e sous 84 

e t non ici . ) 

45. P R O D U I T S C H I M I Q U E S I N -
D U S T R I E L S E T L O U R D S (y 
c o m p r i s goudron d e houi l l e e t au t r e s 
p r o d u i t s s y n t M t i q u e s , c h i m i q u e s 
o rgan iques ) 

46. D R O G U E S E T D I V E R S E S D R O -
G U E S , T o t a l (de CoM Tii;) 

(a J Drogues , p r o d u i t s c h i m i q u e s 
p h a r m a c e u t i q u e s 

f b ) MSdecines b r e v e t ^ e s 
(r ) Ar t i c les en c . loutchoac d e p h a r m a c i c 
Cd; Drogues d i v e r s e s non 4num6r4es 

a i l leurs 
( E n t r e r s avon et p repa ra t ions d e toi-

l e t t e sous 44, e t non ici; e t a r t i c l e s 
d e t o i l e t t e sous 84 et non ici .) 

47. H U I L E S A N I M A L E S E T V f i G f i -
T A L K S 
(En t r e r p6 t ro le e t ses p rodu i t s sous 34 

e t non ici . ) 

48. A U T R E S P R O D U I T S C H I M I -
Q U E S O U D f i R I V f i S N O N E N U 
M f i R f i S A I L L E U R S (specif ier) : 

S. 

T O T A L P O U R C E G R O U P E . . . S. 

». 

s. 

s. 

t. 

M f i T A U X E T O U V R A G E S E N M f i T A L 

49. M I N E R A I S M f i T A L L I Q U E S (spe-
cif ier I 'espSce) 

50. F E R E T A C I E R . T o t a l ( d e f o M f s J ) 
( a ) F e r en gueuse 
(b) F e r r a i l l e d e fer c t d ' a c i e r 
(c) Fon tos e t forges b r u t e s (excepts 

t uyaux en fer forg6) 
(d ) F e r e t acicr d e cons t ruc t ion c t ba r r e s 

d ' a r m a t u r e s 
("e.) T u y a u x et t u b e s d o fer e t d ' ac i e r , 

fonte , forg6e et r iv6e 
( /J F i l d e fer , co rdage , to i le m ^ t a l l i q u e 

e t c lo ture 
( f f j T o u t a u t r e fer e t ac ier l amin^s , y 

compr i s ba r res , t iges , ra i l s , to les 
(noiros, 6 t am6es ou galvanisfies) , e t 
f o r m e s , non 6num6r6es ci-dessus 

61. L I N G O T S D E C U I V R E , B A R R E S 
F O R M E S , F E U I L L E S , F I L N U , 
T U Y A U X , T U B E S , F O N T E S E T 
A U T R E C U I V R E L A M I N E . . . 

52. P L O M B { m S t a l l i q u e ) , E N G U E U S E , 
E N B A R R E S , F E U I L L E S E T 
T U Y A U 

53.. B L O C S D ' f i T A I N 
(En t r e r p l aques d ' i t a i n sous 50 (g) e t 

non ici) . 

54. B A R R E S , P L A Q U E S , F O R M E S 
E T F E U I L L E S D E Z I N C 

55. L I N G O T S D ' A L U M I N I U M , B A R -
R E S , F O R M E S , F E U I L L E S , T U -
B E S E T F O N T E S 

56. A U T R E S M f i T A U X N O N - F E R -
R E U X (excepts mStaux prdcieux) 
B A R R E S , F E U I L L E S , F O R M E S , 
F I L E T F O N T E S . A L L I A G E S 
N O N - F E R R E U X E T S U B S T A N 
D E S D ' A L L L 4 . G E 

57. T 6 L E R I E 

58. T 6 L E R I E D E C O N S T R U C T I O N 
( tels les escal iers d e s a u v e t a g e , les 
cages d ' ascenseurs , gri l les, td ler ie or-
nemen ta l e , e tc . ) 
(En t r e r les f o r m e s d e cons t ruc t ion en 

fer e t ac ier sous 50 (d ) e t non ici .) 

T O T A L P O U R C E G R O U P E . . . 

M A C H I N E R I E , Q U I N C A I L L E R I E , O U T I L L A G E E T F O U R N I T U R E S 

59. A U T O M O B I L E S , C A M I O N S E T 
T R A C T E U R S , T o t a l (de (aJet (b) ) 

( a ) C a m i o n s , a u t o m o b i l e s , e t c . n o m b . . 
f i j ; T r a c t e u r s " 

60. M A T E R I E L D ' A U T O M O B I L E , 
P i f i C E S D E R E C H A N G E E T 
A C C E S S O I R E S 

Caj Accessoi res d ' a u t p m o b i l e 
(b) Ma te r i e l e t fourni tures d ' a u t o . . . 
(c ) P i eces d e r echange 
(d) B a n d a g e s e t t u b e s 

61. M A C H I N E R I E , O U T I L L A G E E T 
F O U R N I T U R E S D E F E R M E E T 
D E J A R D I N , T o t a l ( s o m m e d e (aj 
et(b))..... 

fa.) Machiner ie d e f e r m e excepts t rac -
t eu r s ) 
(En t re r les t r a c t e u r s sous 59 (b) e t 

non ici .) 
(b) T o u s a u t r e s out i l lages e t fourni tures 

d e f e r m e e t d e ja rd in 
(En t re r fil d e fer e t d o c l6 ture sous 50 

(/J e t non ici.) 

62. M A C H I N E R I E , O U T I L L A G E E T 
F O U R N I T U R E S I N D U S T R I E L S , 
T o t a l ( s o m m e d e ( a j i ( i j ) 
(Ent re r la mach ine r i e e t I 'outi l lage 

d lec t r ique sous 63 (c) e t non ici .) 
fn ) Macliines-outi ls (li mo teu r ) 

(b) Machiner ie e t ou t i t l age d e force mo-
t r i ce (excepts mach ine r i e 61ectr ique) . 

(c) Machiner ie d e cons t ruc t ion 
(d) Mach iner ie tex t i le 
(e) Machiner ie des mines , d e s carrifi-

res , il forer les pui ts , e t pompes , no;( 
6num6r6e a i l leurs 

( f ) Courro ies , boyaux , garn i tures e t a r -
t ic les m^can iques en c a o u t c h o u c . . . . 

(ff ) Accouplements , v a l v e s e t sp6ciali-
t6s 

f j ; c a b l e , c o r d a g e e t f icelle 
(En t r e r c a b l e e t clf i ture d e fer sous 50 

m et non ici .) 
{i) Mach iner ie e t ou t i l l age i ndus tne l 

non 6num6r6 a i l leurs 

63. A P P A R E I L S I S L E C T R I Q U E S , 
T o t a l (de C a M ( e j ) 

(En t r e r glaciSres d lec t r iques sous 79 
e t le fil d e cu iv re nu sous 51 e t non 
ici .) 

(a ) B a t t e r i e s , a c c u m u l a t e u r s 
(b) Appare i l s felectriques d e m t o a g e , y 

c o m p r i s laveuses , repasseuses , ba l a -
yeuses , e t c — 

CcJMoteurs i l e c t r i q u e s , g6n6ra teurs e t 
cont rd leurs 

(d) Mat6r ie l d e cons t ruc t ion intfir ieure, 
c o m p r e n a n t ga rn i tu re s 6 1 e c t r i q u e s . . . 

(e) T o u s a u t r e s appa re i l s e t fourni tures 
^ l ec t r i ques 

S. 
t. 
i. 

t. 

t. 

s. 
5. 

8. 

S. 

S. 

$. 

t. 
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(5) 
M A C H I N E R I E , Q U I N C A I L L E R I E , O U T I L L A G E E T F O U R N I T U R E S — F i n 

M A R C H A N D I S E S Valour dos ventes J U R C H A N D I S E S Valeur des ventes 

64. A P P A R E I L S D E T D Y A U T A G E 
E T D E C H A U F F A G E E T F O U R -
N I T U R E S , Tota l (do (aj'et (b) ).. 
(Entrer tuyauterie et accouplements 

sous 50 fe^ et 62 (g) rcspectivement 
et non ici.) 

f f l j Articles, outillage et fournitures de 
plomberie Cy compris articles sani-

S 

65. Q U I N C A I L L E R I E , Tota l do (a) ii 

(Entrer feuilles et formes en for et 
acier, tuyaux et fil do for ot cI6ture 
sous 50, et non ici; entrer accouple-
ments et valves sous (62) (g) et 
non ici.) 

(a) Ferronnerie do constructeurs 
(b} Quincaillorio 

$ 

8 
S 

64. A P P A R E I L S D E T D Y A U T A G E 
E T D E C H A U F F A G E E T F O U R -
N I T U R E S , Tota l (do (aj'et (b) ).. 
(Entrer tuyauterie et accouplements 

sous 50 fe^ et 62 (g) rcspectivement 
et non ici.) 

f f l j Articles, outillage et fournitures de 
plomberie Cy compris articles sani-

S 

65. Q U I N C A I L L E R I E , Tota l do (a) ii 

(Entrer feuilles et formes en for et 
acier, tuyaux et fil do for ot cI6ture 
sous 50, et non ici; entrer accouple-
ments et valves sous (62) (g) et 
non ici.) 

(a) Ferronnerie do constructeurs 
(b} Quincaillorio 

$ 

8 
S 

64. A P P A R E I L S D E T D Y A U T A G E 
E T D E C H A U F F A G E E T F O U R -
N I T U R E S , Tota l (do (aj'et (b) ).. 
(Entrer tuyauterie et accouplements 

sous 50 fe^ et 62 (g) rcspectivement 
et non ici.) 

f f l j Articles, outillage et fournitures de 
plomberie Cy compris articles sani-

S 
(c) Outils et coutollorio { 

64. A P P A R E I L S D E T D Y A U T A G E 
E T D E C H A U F F A G E E T F O U R -
N I T U R E S , Tota l (do (aj'et (b) ).. 
(Entrer tuyauterie et accouplements 

sous 50 fe^ et 62 (g) rcspectivement 
et non ici.) 

f f l j Articles, outillage et fournitures de 
plomberie Cy compris articles sani-

S 
(Entrer machine-outils sous 62 (a) et 

non ici.) 
(d) Grosse ferronnerie { 

("frj Pofiles, cuisini^res, foumaises, appa-
reils et accessoires de chauffage 
(Entrer pofiles 4 lectriques, etc., sous 63 
(e), at non ici.) 

i 

(Entrer machine-outils sous 62 (a) et 
non ici.) 

(d) Grosse ferronnerie { 
("frj Pofiles, cuisini^res, foumaises, appa-

reils et accessoires de chauffage 
(Entrer pofiles 4 lectriques, etc., sous 63 
(e), at non ici.) 

i 
(e) Toutes autres forronneries, non 6nu-

m6r6es ailleurs 

T O T A L P O U R C E G R O U P E . . . 

t 

$ 

M A R C H A N D I S E S N O N G R O U P I E S A I L L E U R S 

66. A P P A R E I L S E T F O U R N I T U R E S , 
non 6num6r6s ailleurs 

67. M A T f i R I A U X D E C O N S T R U C -
T I O N N O N fiNUMfiRfiS AIL-
L E U R S (tel le carton-planohe et 4 

$ 
76. M A C H I N E S E T O U T I L L A G E , 

D E B U R E A U E T D E MAGASIN 
N O N fiNUMftRfiS A I L L E U R S . . . . 
(Tols que dactylographes, caisses en-

rogistrouses, ar i thmographes, ba-
lances, etc.) (Entrer meubles m6-
talliques sous 28, non ici.) 

77. A R T I C L E S D ' O P T I Q U E $ 

66. A P P A R E I L S E T F O U R N I T U R E S , 
non 6num6r6s ailleurs 

67. M A T f i R I A U X D E C O N S T R U C -
T I O N N O N fiNUMfiRfiS AIL-
L E U R S (tel le carton-planohe et 4 

t 

76. M A C H I N E S E T O U T I L L A G E , 
D E B U R E A U E T D E MAGASIN 
N O N fiNUMftRfiS A I L L E U R S . . . . 
(Tols que dactylographes, caisses en-

rogistrouses, ar i thmographes, ba-
lances, etc.) (Entrer meubles m6-
talliques sous 28, non ici.) 

77. A R T I C L E S D ' O P T I Q U E $ 
(Voir i tem 26, 27, 30 (a). 35, 37, 39, 50 

(d), 57, 58, 63, 64, 65 (a), etc., pour 
les classcs majeures de matdriaux 
de construction). 

68. C A M E R A S E T F O U R N I T U R E S 
P H O T O G R A P H I Q U E S 

69. C I G A R E S , C I G A R E T T E S E T 
TABAC 

$ 

76. M A C H I N E S E T O U T I L L A G E , 
D E B U R E A U E T D E MAGASIN 
N O N fiNUMftRfiS A I L L E U R S . . . . 
(Tols que dactylographes, caisses en-

rogistrouses, ar i thmographes, ba-
lances, etc.) (Entrer meubles m6-
talliques sous 28, non ici.) 

77. A R T I C L E S D ' O P T I Q U E $ 
(Voir i tem 26, 27, 30 (a). 35, 37, 39, 50 

(d), 57, 58, 63, 64, 65 (a), etc., pour 
les classcs majeures de matdriaux 
de construction). 

68. C A M E R A S E T F O U R N I T U R E S 
P H O T O G R A P H I Q U E S 

69. C I G A R E S , C I G A R E T T E S E T 
TABAC 

$ 

78. R A D I O S , P i f eCES, ACCESSOI-
R E S , C O M P R E N A N T J E U X D E 
R A D I O C O M B I N E S A V E C MA-
PHTMFC; PART A MTF.S « 

(Voir i tem 26, 27, 30 (a). 35, 37, 39, 50 
(d), 57, 58, 63, 64, 65 (a), etc., pour 
les classcs majeures de matdriaux 
de construction). 

68. C A M E R A S E T F O U R N I T U R E S 
P H O T O G R A P H I Q U E S 

69. C I G A R E S , C I G A R E T T E S E T 
TABAC J . . 79. GLACTfiRES, A GAZ E T fiLEC-

T R I Q U E S (pour le commerce et le 
m6nagc) s 

(Entrer t abac en feuilles sous 7 et non 
ici.) 

70. C O N F I S E R I E E T L I Q U E U R S 
D O U C E S , Tota l (do (o; et (6; ) . . . 

(a) Bonbons 
(b) Toutes autres confiseries et liqueurs 

douces, y compris gomme 

S 

79. GLACTfiRES, A GAZ E T fiLEC-
T R I Q U E S (pour le commerce et le 
m6nagc) s 

(Entrer t abac en feuilles sous 7 et non 
ici.) 

70. C O N F I S E R I E E T L I Q U E U R S 
D O U C E S , Tota l (do (o; et (6; ) . . . 

(a) Bonbons 
(b) Toutes autres confiseries et liqueurs 

douces, y compris gomme 

S 80. C A O U T C H O U C , B R U T { 

(Entrer t abac en feuilles sous 7 et non 
ici.) 

70. C O N F I S E R I E E T L I Q U E U R S 
D O U C E S , Tota l (do (o; et (6; ) . . . 

(a) Bonbons 
(b) Toutes autres confiseries et liqueurs 

douces, y compris gomme 

S 

81. A R T I C L E S D E S P O R T , COM-
P R E N A N T A R M E S E T M U N I -
T i n Mcj « 

(Entrer t abac en feuilles sous 7 et non 
ici.) 

70. C O N F I S E R I E E T L I Q U E U R S 
D O U C E S , Tota l (do (o; et (6; ) . . . 

(a) Bonbons 
(b) Toutes autres confiseries et liqueurs 

douces, y compris gomme 

$ 

$ 
81. A R T I C L E S D E S P O R T , COM-

P R E N A N T A R M E S E T M U N I -
T i n Mcj « 

71. F A R I N E } (Entrer vfetement do sport sous 16 et 
17 et non ici.) 

82. P A P E T E R I E E T F O U R N I T U R E S 
D E P A P E T E R I E , N O N ^ N U M f i -
R f i E S A I L L E U R S 

83. O U T I L L A G E , F O U R N I T U R E S 
P O U R C H I R U R G I E N , D E N -
T I S T E H 6 P I T A L 

i 

M E U B L E S (Foir N° 28.). 

72. A R T I C L E S D E M A N A G E , Total 
de(a)l>.(c) 

(Entrer faience, verrerio et potene 
sous 40; glaoi^res ^lectriques et & 
gaz sous 79; meubles sous 28; po6-
les, toutessortes, etc., sous 64 (b)). 

(a) Tapis e tcarpet tos 

$ 

(Entrer vfetement do sport sous 16 et 
17 et non ici.) 

82. P A P E T E R I E E T F O U R N I T U R E S 
D E P A P E T E R I E , N O N ^ N U M f i -
R f i E S A I L L E U R S 

83. O U T I L L A G E , F O U R N I T U R E S 
P O U R C H I R U R G I E N , D E N -
T I S T E H 6 P I T A L 

i 

M E U B L E S (Foir N° 28.). 

72. A R T I C L E S D E M A N A G E , Total 
de(a)l>.(c) 

(Entrer faience, verrerio et potene 
sous 40; glaoi^res ^lectriques et & 
gaz sous 79; meubles sous 28; po6-
les, toutessortes, etc., sous 64 (b)). 

(a) Tapis e tcarpet tos s 

(Entrer vfetement do sport sous 16 et 
17 et non ici.) 

82. P A P E T E R I E E T F O U R N I T U R E S 
D E P A P E T E R I E , N O N ^ N U M f i -
R f i E S A I L L E U R S 

83. O U T I L L A G E , F O U R N I T U R E S 
P O U R C H I R U R G I E N , D E N -
T I S T E H 6 P I T A L % 

M E U B L E S (Foir N° 28.). 

72. A R T I C L E S D E M A N A G E , Total 
de(a)l>.(c) 

(Entrer faience, verrerio et potene 
sous 40; glaoi^res ^lectriques et & 
gaz sous 79; meubles sous 28; po6-
les, toutessortes, etc., sous 64 (b)). 

(a) Tapis e tcarpet tos s 

84. A R T I C L E S D E T O I L E T T E (tels 
que brosscs, peignes, services de toi-
let te, vaporisateurs, accessoires de f 

(b) Linoleums i\ base do feutrc ot toutes 
autres garnitures de plancher s 84. A R T I C L E S D E T O I L E T T E (tels 

que brosscs, peignes, services de toi-
let te, vaporisateurs, accessoires de f 

(c) Articles de manage, non 6num6r6s 
ailleurs ^ ! 

84. A R T I C L E S D E T O I L E T T E (tels 
que brosscs, peignes, services de toi-
let te, vaporisateurs, accessoires de f 

73. B I J O U X , A R G E N T E R I E , H O R -
LOGES, M O N T R E S , P I E R R E S 
P R i S C I E U S E S E T M f i T A U X 
P R f i C I E U X , Total de(a)h(e) s 

manicure, etc.) 
(Entrer savon et pr6parations do toi-

lette sous 44.) 

85 J O U E T S E T J E U X 

73. B I J O U X , A R G E N T E R I E , H O R -
LOGES, M O N T R E S , P I E R R E S 
P R i S C I E U S E S E T M f i T A U X 
P R f i C I E U X , Total de(a)h(e) s 

86. M A R C H A N D I S E S D E SECON-
DE-MAIN (Specifier respdee, total 
Ho ) ft. fr A 

(fl) Bijoux $ 86. M A R C H A N D I S E S D E SECON-
DE-MAIN (Specifier respdee, total 
Ho ) ft. fr A 

(b) Argenterie et plaques s. 
86. M A R C H A N D I S E S D E SECON-

DE-MAIN (Specifier respdee, total 
Ho ) ft. fr A (c) Horloges $ 

86. M A R C H A N D I S E S D E SECON-
DE-MAIN (Specifier respdee, total 
Ho ) ft. fr A 

(d) Montres $ fn ) 
(e^Pierres prficieusos et mStaux pr6-

cieujt 8 
(b) ; (e^Pierres prficieusos et mStaux pr6-

cieujt 8 ^r ) s 

74. V I E I L L E R I E S E T R E B U T S $ 
87. G R O U P E S D I V E R S D E MAR-

C H A N D I S E S , Total , (de ((i)!t(c)) 
(Specifier los i tem principaux et don-

ner le montant des ventes pour cha-
cun.) 

(") 

$ 

S , , ,. 

(Entrer rebuts do for et d 'acier sous 
50 (b) et non ici.) 

75. I N S T R U M E N T S D E MUSIQUE, 
A C C E S S O I R E S E T P i f i C E S D E 
R E C H A N G E , Tota l (de (a) ot (b) ) 

(a) Pianos et accessoires 
(b) Tqus autres instruments de musique 

(excepts radios et pieces de), musique 
en feuilles et accessoires 
(Entrer radios et pieces de, machines 

parlantes combin^os avec radios 
sous 78 et non ici.) 

t 

87. G R O U P E S D I V E R S D E MAR-
C H A N D I S E S , Total , (de ((i)!t(c)) 
(Specifier los i tem principaux et don-

ner le montant des ventes pour cha-
cun.) 

(") 

$ 

S , , ,. 

(Entrer rebuts do for et d 'acier sous 
50 (b) et non ici.) 

75. I N S T R U M E N T S D E MUSIQUE, 
A C C E S S O I R E S E T P i f i C E S D E 
R E C H A N G E , Tota l (de (a) ot (b) ) 

(a) Pianos et accessoires 
(b) Tqus autres instruments de musique 

(excepts radios et pieces de), musique 
en feuilles et accessoires 
(Entrer radios et pieces de, machines 

parlantes combin^os avec radios 
sous 78 et non ici.) 

$ 

> 

(b) 
(c) 

$ 
s 

(Entrer rebuts do for et d 'acier sous 
50 (b) et non ici.) 

75. I N S T R U M E N T S D E MUSIQUE, 
A C C E S S O I R E S E T P i f i C E S D E 
R E C H A N G E , Tota l (de (a) ot (b) ) 

(a) Pianos et accessoires 
(b) Tqus autres instruments de musique 

(excepts radios et pieces de), musique 
en feuilles et accessoires 
(Entrer radios et pieces de, machines 

parlantes combin^os avec radios 
sous 78 et non ici.) 

$ 

> T O T A L P O U R C E G R O U P E ; 

(Entrer rebuts do for et d 'acier sous 
50 (b) et non ici.) 

75. I N S T R U M E N T S D E MUSIQUE, 
A C C E S S O I R E S E T P i f i C E S D E 
R E C H A N G E , Tota l (de (a) ot (b) ) 

(a) Pianos et accessoires 
(b) Tqus autres instruments de musique 

(excepts radios et pieces de), musique 
en feuilles et accessoires 
(Entrer radios et pieces de, machines 

parlantes combin^os avec radios 
sous 78 et non ici.) 

$ 

> 
88. T O T A L D E S V E N T E S , TOU-

TRSArAPf lTTANnTSES i 

(Entrer rebuts do for et d 'acier sous 
50 (b) et non ici.) 

75. I N S T R U M E N T S D E MUSIQUE, 
A C C E S S O I R E S E T P i f i C E S D E 
R E C H A N G E , Tota l (de (a) ot (b) ) 

(a) Pianos et accessoires 
(b) Tqus autres instruments de musique 

(excepts radios et pieces de), musique 
en feuilles et accessoires 
(Entrer radios et pieces de, machines 

parlantes combin^os avec radios 
sous 78 et non ici.) 

$ 

> 
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(6) 
VII I . R E C E T T E S D E S D I i l P A R T E M E N T S D E S E R V I C E S : 

(Specifier I'csp^ce) $ 
(Comprend les rece t tes totalea du t rava i l de reparation dans les garages, les atel iers de service, etc.) 

I X . D I S P E N S E S D E S V E N D E U R S , payees duran t I'annde, non compris les salaires, gages, 
commissions e t bonis 

X . L O Y E R , s ' i l y en a, pay6 durant I'ann^e. 
(a ) Si lo local est ontidrement lou6 S. 

Si le local eat part iel lement po8s6d6 e t par t ie l lement lou6 

X I . T O U T E S A U T R E S D I S P E N S E S , pay6es durant l'ann6e, non compris gages, salaires, 
commissions, bonis, ddpenses des vendeurs, loyer, ou le cout des marchandises achetdes 
pour revcndre $. 

fa^ Si vous avez inclus dans les d6penses ci-dessus I'int^rfit de l 'argent emprunt^ par vous, 
donner lo montan t de Tintdrfit ici $. 

X I I . M A R C H A N D I S E S E N M A I N S P O U R LA V E N T E : — 
(a) Valour des marchandises au prix coutan t ou valour de remplacement en mains, au 31 

d6cembre 1930 ou ii la d a t e de I ' inventairele plus rapproch6 S.. 
(b) Valour des marchandises au prix coutant ou valeur de remplacement en mains, au 31 

d^cembre 1929 ou i la d a t e de Tin ventaire le plus rapproch6 $. 

X I I I . R E M A R Q U E S : 

X I V . C A P I T A L UTILIS]5 : A. (Donner la valeur to ta le du capital (argent, ba t iments , marchandises , e tc . , ) utilise (plac6) 
dans v o t r e commerce) 

B . C e t t e i i rme est-elle une compagnie h capital-actions? 

A R f i P O N D R E P A R D E S F I R M E S A U T R E S Q U E D E S C O M P A G N I E S A C A P I T A L - A C T I O N S 

(Fi rmes pr iv ies , soci6t6s, etc.) 

X V . P R O V E N A N C E D U C A P I T A L : — 
1. Le capital employ^ dans vo t re commerce est-il en to ta l i ty de provenance canadienne? 
2. Si non, indiquer le pourcentage provenant:— 

Du Canada D e la Grande-Bretagne Des E ta t s -Unis D'ai l leurs 

A R ^ l P O N D R E P A R T O U T G E N R E D E F I R M E S 

X V I . S U C C U R S A L E : -
1. Vo t re commerce est-il une succursale ou subsidiaire sous le contr61e d 'une compagnie dont Tadminis t ra t ion centrale 

est dans un au t re pays? 
Donner les detai ls 

2. l^tes vous affilid en aucune fa^on & une firme dont Tad ministrat ion est dans un a u t r e pays? Si oui, indiquer la rela-tion 
3. Ind iquer si vous avez des succursales ou subsidiaires en dehors du Canada , e t si oui, indiquez-en I 'emplacement 

C E R T I F I C A T 

Je certifie, par les pr^sentes, que les renseignements contenus dans ce questionnaire sont , h m a connaissance e t croyance, 
complets e t exacts e t s 'appliquent & la p4riode s '^ tendant du 19 au 19 . . . 

(Signature et titre officiel de la personnefournisaant les renseignements) 
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RECENSEMENT DES fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 

Q U E S T I O N N A I R E D U C O M M E R C E D E G R O S N ° 2 ( D E N R f i E S A U M E N T A I R E S ) - P a g e 2 

V I I . V E N T E S P A R C L A S S E S D E M A R C H A N D I S E S : 

E n r ^ p o n d a n t h, c e t t e p a r t i e d u q u e s t i o n n a i r e , c o m m e n c e r p a r r e m p l i r d a n s I ' i t e m N ° 11 le t o t a l d e s v e n t e s ; d o u s i f t m e -
m e n t , e n t r e r l a v a l e u r d e c h a q u e classe d e m a r c h a n d i s e s v e n d u e s au eours d e I ' ann^e . E n I ' ab sence d e chiCfres e i a c t s , d o n n e r 
line e s t i m a t i o n soigneuse . 

M A R C H A N D I S E S V a l e u r d e s v e n t e s M A R C H A N D I S E S V a l e u r d e s v e n t e s 

1. P R O D U I T S D E B O U L A N G E R I E 
( t o t a l d e r o j e t (•!>;) 

( a ) B i s c u i t s e t c r aque l i n s 
(b j A u t r e s p r o d u i t s d e b o u l a n g e r i e — 

2. C O N S E R V E R I E S , t o t a l d e ( a ) l i ( / ) . 
( E n t r e r l e l a i t en b o l t e {i r i t e m 4 (6 J) 

( a ) F r u i t s en conse rves 
(b } L e g u m e s en conse rves 
(c) S a u m o n en conse rves 
( d ) Po i s son en conse rves , e t c . ( a u t r e 

q u e s a u m o n ) 
(e) V i a n d e en conse rves 
(•/) A u t r e s conse rves (non ^ n u m ^ r ^ e s 

a i l l eurs ) 

1 . C O N F I S E R I E S E T L I Q U E U R S 
D O U C E S , t o t a l d e (a) & (e) 

Ca; B o n b o n s 
( b ) G o m m e s 
(c) C r i m e k l a g lace e t g laces 
( d ) Boissons en b o u t e i l l e 
(e j A u t r e conf i se r ie 

4. P R O D U I T S L A I T I E R S E T G E U F S , 
^ t o t a l (de(a)k(f)) 
(a) L a i t e t c r i m e , f lu ide 
(b) L a i t , 6vapor^ , condena^ e t en p o u d r e 
( " c j B e u r r e ( l iv . ) 
C i i ^F romage ( l iv . ) 
( e )CEufe ( caisses) 
( " / ) A u t r e s (non c o m p r i s v o l a i l l e s ) . . 
(Voir i t e m 8 (c) ) 

6. P O I S S O N E T S U B S T A N C E S MA-
R I N E S , f ra i s e t prSparS, t o t a l ( de ( a ) , 
(b)et(c)) 
( E n t r e r les s u b s t a n c e s m a r i n e s en con-

s e r v e s 4 I ' i t e m 2 (c)et (d).) 
(a) Po i s son f ra i s e t congelS 
(b) M a r i n i e t a p p r i t f i 
("cj A u t r e s poissons (excep t s en conser-

v e s ) 

i. F R U I T S E T L f i G U M E S , t o t a l d e 
(a)t(d)...: 
( E n t r e r l e s f r u i t s e t l e g u m e s en con-

s e r v e s a u i i t e m 2 f o ; e t 2 (b)) 
(a) F r u i t s , f r a i s 
(b) L i g u m e s , f r a i s 
fc.) F r u i t s , 4vapo rds 
(d) L 6 g u m e s , ^ v a p o r i s 

S. 

S. 

s. 
s. 
s. 

7. fiPICERIES ( c o m p r e n d d e n r ^ e s en 
g6n6ral e t p r o d u i t s a l i m e n t a i r e s , ex-
c e p t s ceux s p i c i f i i s a i l l eu r s p a r nu-
m ^ r o s ) , t o t a l d e ( a ) i i . ( k ) 

( a ) C^r6a le s p r i p a r ^ e s 
(b) Ca!6 I v e r t e t t o r r ^ f i i 

\ m o u l u e t n o n m o u l u 
Cc; E x t r a i t s e t i p i c e s 
(d^ F a r i n e 
Ce) N o i x ( t o u t e s s o r t e s ) 
( / ) Sa indoux , succ^dan^s d u sa indoux e t 

g ra i s ses 
f p j M a r i n a d e s , c o n f i t u r e s , g i l i e s , m a r -

m e l a d e s , sauces 
a J R i z 
(ij S u c r e 
(jJThi 
f i j A u t r e s i p i c e r i e s 

8. V I A N D E S E T P R O D U I T S D E L A 
V I A N D E , t o t a l d e (a) h (d) 
( E n t r e r les v i a n d e s en conserves i 

I ' i t e m 2 ( e ) ) 
f o ) V i a n d e s , f r a l c h e s 
(b) V i a n d e s , mar inf ies o u f u m f i e s . . . 
(c) Vo la i l l e e t g i b i e r 
(d) A u t r e s p r o d u i t s d e la v i a n d e , y c o m -

pr i s saucisse (excepts viand© en 
b o l t e ) 

. A U T R E S P R O D U I T S A L I M E N -
T A I R E S (speci f ier ) , t o t a l d e ( a ) 4 
h) 

(") 
(b) 
( c ) 

10. P R O D U I T S , A U T R E S Q U ' A L I -
M E N T A I R E S (spec i f ie r ) , t o t a l d e 
Mi^(g) 

( a ) C i g a r e s , c i g a r e t t e s e t t a b a c 
(b) S a v o n s (1) d e m i n a g e 

(2) d e t o i l e t t e 
( c ) P o u d r e s s a p o n a c i e s e t d e n e t t o y a g e . 
( d ) F o u m i t u r e s d e n e t t o y a g e p o u r boise-

r ies , a r t i c l e s ga lvan i ses , bocaux & 
f r u i t s , e t c 

(e ) 
(f ) 
(a) 

11. T O T A L D E S V E N T E S , T O U T E S 
M A R C H A N D I S E S 

i. 
S 
$. 
t. 

%. 

%. 
J. 
i. 
s. 

J 
J 
5 

$ 

S. 
$ s 
J 
% 
$ 

s. 
I s 
t s 

$ s 
! 
i 
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