
98-1931M-28 

c. 1 

CANADA I 

^^''>Misu):< m'ur\[i 

DOMINION BUREAU OF STATISTICS 
"k ; i 

SEVENTH CENSUa|©F^C^lSLAJG>A 1931 

j^:— 
' '• f—nrr. ( 

CENSUS OF MERCHANDISING AND SI IsiM DNTS 

RETAIL TRADE 

PRINCE EDWARD ISLAND 

Published by Authority of the Hon. R. B HANSON, K.C. , M.P . 
Minister of Trade and Commerce 

OTTAWA 
J. O PATENAUDE, I.S.O. 

PRINTER TO THE KING'S MOST EXCELLENT MAIESTV 
• 1035 

Price, 25 cents 





PREFACE 

This report is one of a series presenting the final results of the Census of Merchandising 
and Service Establishments, 1931, which was taken in connection with the Seventh Decennial 
Census. It contains a summary and a detailed analysis of retail trade in the Province of 
Prince Edward Island. The first census of this kind was taken in Canada in 1924, but was limited in 
scope. The Census of 1931 constitutes the first attempt to cover the entire fields of merchandising 
and services in aU possible detail. This final report furnishes a detailed statistical picture of the 
field of distribution in Prince Edward Island, which could not be secured before because of the 
meagre and partial information available. 

The Census of Merchandising and Service Establishments was taken by the Internal Trade 
Branch of the Dominion Bureau of Statistics, the reports being prepared under the direction of 
Mr. Herbert MarshaU, B.A., F.S.S., Chief of the Internal Trade Branch, by Mr. A. S. Whiteley, 
M.A., assisted by Mr. A. C. Steedman, B.A. 

R. H. COATS, 
Dominion Statistician. 

DOMINION BUREAU OP STATISTICS, 

OTTAWA, June, 1935 

85599-lJ 
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Census of Merchandising and Service Establishments, 1931 

RETAIL TRADE IN THE PROVINCE OF PRINCE EDWARD ISLAND, 
1930 

Introduction.—This is one of a series of provincial reports presenting the results of the 
Census of Merchandising and Service Establishments, 1931, which was taken in connection with 
the Seventh Decennial Census. The information on which the reports of retail trade are based 
was secured by a postal canvass of aU retail merchandising and service establishments which 
operated in the year 1930. Census enumerators, in June, 1931, recorded the names and ad­
dresses of aU retail establishments and also listed certain details regarding the nature of the 
business carried on, the size of the establishment, and the type of operation—whether indepen­
dent or a unit in a chain organization. While the census enumeration formed the basis of the 
mailing lists which were used, the information furnished by the census enumerators was checked 
with various trade lists and directories. Practically all the census schedules were returned through 
the mails by the operators of retail establishments, but, for almost fifty per cent of the returns, 
some correspondence had to be undertaken in order to secure the return of the schedule or to 
correct errors or omissions in the reports. It was also necessary to employ field workers in certain 
localities to coUect returns which could not be secured by mail. As a result of these efforts, 
the canvass of merchandising and service establishments operating in the census year is thought 
to have been very complete. 

Scope of the Retail Census.—For the purposes of this Census, aU merchandising and ser­
vice establishments which operated in a retail manner were classified as retail establishments. 
The term "services" is used more broadly than is customary and embraces amusement, recrea­
tional, educational, repair, cartage, motor transport, and other retail service estabUshments 
operated for gain. If it were possible to segregate that part of the general retail trade which 
consists in the supplying of the personal and household wants of ultimate consumers much 
information of value would be secured. Unfortunately, however, the complex nature of retail 
business makes such an analysis impossible. It is necessary, therefore, to consider as retail 
establishments all concerns which sell their goods or services at retail prices. Some estabUsh­
ments engage in both retail and wholesale business. If fifty per cent or more of the sales of such 
establishments were made on a retail basis, the stores were classified as retail stores, and, if the 
contrary was the case, as wholesale establishments. In addition, however, the wholesale sales 
of retailers and the retail sales made by wholesale establishments were tabulated separately and 
are shown in this report. Such sales do not form any large part of the total sales of either retail 
or wholesale establishments, but for certain kinds of business, particularly hardware and building 
materials, and for some stores in country districts, such operations are of considerable importance. 

The first part of this report deals with retail merchandise trade as distinct from the operations 
of retail service establishments. The classification of the returns for those establishments which 
operate both in the merchandising and service fields has been made on the basis of the major 
activity. This division is of some importance in the case of garages, for which there is a classi­
fication in both the merchandise and service tables. Figures for those automotive establishments 
engaged chiefly in selUng merchandise appear in the former, and for those primarily engaged in 
providing repair and other services, in the latter. Again, in so far as such supplementary opera­
tions have been reported, information is given to show the extent of the service receipts secured 
by merchandising establishments and the merchandise sales made in service establishments. 
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The Census of Merchandising and Service Establishments does not include the professions— 
such as medicine, law, dentistry, etc.—or trade services— such as building trades, carpentry, 
masonry, plumbing, heating, or electrical contracting, etc.—or public utilities—such as electricity, 
gas, street railways, etc. (although the merchandise stores operated by public utility companies 
are included)—or financial institutions—such as bank, trust and insurance companies—or real 
estate and stock exchange agencies. 

Manufacturing bakeries and dairies have been included for many years in the Census of 
Industry, and thus statistics for such establishments have not been embodied in the tables that 
foUow. However, as the retail sales of manufacturing bakeries and dairies form a legitimate 
part of retail trade, they have been tabulated separately and are shown in footnotes to the 
tables. 

Supply houses and equipment dealers of various kinds have generally been classified as 
wholesale establishments, but the more specialized office appliance and equipment stores have 
been included in the retail field. 

METHOD OF CLASSIFICATION 

MERCHANDISING 

Kinds of business.^-The retail merchandise trade has been divided, for the purposes of 
this Census, into nine broad groups—Food, general merchandise, apparel, automotive, furniture 
and household, building materials, restaurant, other retail stores, and secondhand stores. These 
groups, however, are based on detailed classificatiJDns, by kinds of business, consisting of nearly 
200 items. The kind-of-business classification to which each store is assigned is related generally 
to the popular designation given the establishment or to the principal lines of merchandise which 
are carried. The classification, however, is not identical with commodities handled. Few stores 
restrict their sales to any one product, and some stores—such as department and general stores— 
carry a wide variety of goods. 

While each Census schedule has been given an exact classification, it has been necessary, 
in certain cases, to combine the figures for two or more separate classifications in order to avoid 
revealing the operations of individual concerns. As the number of stores in particular kinds of 
business depends, to some extent, on the size of the localitj',' it is possible to give more detailed 
information for the province as a whole and for the larger cities than for smaller districts. 

Department stores have been classified as such if their sales were in excess of S100,000 per 
annum and if it was clear from the report furnished that the merchandising operations were de­
partmentalized. If the schedules did not possess these two features, they were classified as 
general merchandise stores. 

Dry goods stores were so classified if this description was given on the Census schedule and 
if it appeared that the sales of dry goods formed a substantial part of the business. Women's 
ready-to-wear and other feminine apparel commonly constitute the most important merchandise 
lines in these stores. But as some dry goods stores are in the process of developing into depart­
ment or general merchandise or family clothing stores, with the inclusion of men's clothing and 
house furnishings, the emphasis is being shifted, in these cases, from piece goods and ladies' 
wear to more general lines of merchandise. 

Variety stores, 5-and-lO, and to-a-doUar stores form a composite classification which has 
been employed because of the limited number of organizations operating in each of these fields. 
Besides the popular 5-and-lO chain stores, there have been included in this classification the chain 
systems which deal in higher priced merchandise and which occupy an intermediate position 
between the 5-and-lO and to-a-doUar stores on the one hand and the full-fledged department 
stores on the other. WTiile such quasi-department stores carry some lines of clothing and apparel 
and house furnishings, they are to be distinguished from department stores by the limited nature 
of the merchandising services which are offered, the relative low price of goods handled, and the 
absence of higher grades of furniture and specialized lines of clothing and apparel. 

The term "country general store" has been used to describe the general merchandise stores 
located in smaller towns and rural communities. In most cases, the designation given by the 
operator was accepted unless the report showed there was a division of the business by depart­
ments, in which case the stores were classified as general merchandise stores. In most country 
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general stores, groceries form the leading line of merchandise carried, but sales of dry goods and 
lower price grades of clothing and apparel, hardware and building materials, and farm supplies 
constitute important sections of the trade of these stores. 

The classifications used in the clothing and apparel group are self-explanatory with, perhaps, 
the exception of custom tailors and made-to-measure clothing. Included in this classification 
are the retail outlets of those manufacturers of men's clothing who seU made-to-measure clothing 
directly to the public. 

In the food group, as has already been pointed out, the classifications for bakeries and milk 
dealers include only those establishments which do not furnish reports to the Census of Industry. 
Grocery stores and meat markets are the most important kinds of stores in the food group. It 
should be noted that among the commodities handled by "grocery stores without meat" are 
smoked and cured meats and poultry. The term "without meat", therefore, should be inter­
preted "without fresh meat," as the sale of processed meat products constitutes a common 
feature of the operations of grocery stores. "Grocery stores with meats" and "meat markets 
with groceries" form a sub-group called combination stores. The stores are placed in one 
classification or the other, depending on whether the grocery or meat sales predominate. 

The restaurant field has offered peculiar difficulties in classification. The terminology 
employed by the operators of eating places is not carefully defined by the trade, and, as the 
service feature is one of the determining factors in the classification of establishments in this 
group, the confusion in the use of terms as given by operators has been difficult to overcome. 
An effort has been made to classify the returns on the basis of the service provided and/or the 
nature of the meals or refreshment offered. Only those establishments which provide their 
patrons with full table service are classified as restaurants. If there is counter service as well 
as table, the eating place is classified as a lunch room. When counter service alone is offered, 
or if the seating capacity is less than 10, the establishment is classified as a lunch counter. The 
term cafe is employed for those eating places which make considerable sales of confectionery or 
other products which are not consumed on the premises. 

The garage classification in the automotive group is used only for those establishments in 
which more than half the revenue is secured from merchandise sales. The business of these 
garages consists mainly in the sale of gasoline and oil, and automobile parts and accessories. 
Their operations, therefore, are closely allied to those of fiUing stations. 

The remaining kind-of-business classifications are largely self-explanatory and indicate, as 
clearly as possible, the nature of the activities conducted in the retail stores. 

SERVICES 

Slightly more than 100 kind-of-business classifications are used in the service field. Rela­
tively, service establishments are more specialized in their activities than merchandising stores— 
thus the kind-of-business classification is likely to be a more exact definition of the business carried 
on than is the case in the merchandise field. On the other hand, the enumeration of service 
establishments presents more difficulties than that of retail stores. While some'kinds of business 
—such as theatres, laundries, pool halls, etc.—are fairly easy to distinguish, other establishments 
offering educational or business services are much more difficult to enumerate. In view of the 
indefinite character of some service establishments and the difficulty in distinguishing between 
intermediate and final service operations, a complete enumeration of retail services could not be 
expected in an initial survey. It is thought, however, that the information presented for such 
establishments as bowling, pool and billiard halls, motion picture houses, cleaning, pressing and 
laundering, barber and beauty shops, automotive repair shops, shoe repair and blacksmith shops, 
as well as for storage and transportation concerns, is quite comprehensive. The classification 
for "advertising agencies" in the Business Services group requires special note. The receipts 
figures shown for these agencies represent the value of advertising business handled and not the 
income of the reporting establishments. 

Types of Operation.—In addition to being classified according to kind of business, each 
establishment has been classified as to type of operation. Broadly speaking, all establishments 
have been classified either as independents or as units of some type of multiple organization, 
but, in order to analyze fully the various types of operation, it has been found necessary to use 
nineteen different classifications. 
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Definition of Chain.—A chain is defined as a group of stores of the same or similar kind of 
business, centrally owned and operated, and stocked with merchandise placed through a central 
buying office. It is not necessary that a warehouse be owned and operated by the company 
itself in order that it be classified as a chain, but some form of central buying is a fundamental 
feature of chain store operation for without this feature the advantages to be gained from bulk 
purchasing would not be obtained. The information received regarding the method foUowed 
in supplying the different stores of a given organization was usually inadequate to indicate when 
it should be considered as a chain, so that it has been necessary to make an arbitrary division in 
this field. For this census all groups of four stores or more under the same ownership are classified 
as chains provided that they are engaged in similar lines of activity, irrespective of the method 
by which they are stocked. 

The principal types of operation shown in the census are:— 
Single store independents. 
Two-store and three-store multiples. 
Local chains. 
Provincial chains. 
Sectional chains. 
National chains. 

Local chains are located entirely, or almost so, within the same town, or city. Provincial 
chains, as their name implies, have their units located within one province. The units of sectional 
chains are spread over two or three provinces, while national chains have stores in four provinces 
or more. While these definitions provide a working basis upon which to classify the different 
chains, in a number of border-line cases it was necessary to use some discretion in the way in 
which they were applied. For instance, a chain op'erating a large number of stores in one province 
was classified as a provincial chain even if one or two units were situated outside the main province, 
and a chain was considered a local organization although some of the branches were situated in 
adjoining centres. The number of these border-line cases was, however, relatively smaU so 
that the definitions may be taken as fairly accurate. 

Manufacturer-controlled chains are operated to distribute at retail the products of the 
manufacturing concern which owns and operates the stores. These chains are interested in pro­
moting the sale of a predetermined article rather than in studying the customer preferences of 
the community and in supplying a stock of merchandise to suit these requirements. Chains 
of this type are found operating chiefly in the store and office appUance field though they are also 
found with other lines of merchandise. Manufacturer-controUed chains have also been classified 
according to territory covered and it will be noted that most of these organizations are national 
in extent. 

Voluntary Chains.—Some thirty different organizations have been reported in which the 
members are grouped for buying and/or advertising purposes. An independent proprietor oper­
ating one store and affiliated with one of these organizations has been classified as a single inde­
pendent in a co-operative buying organization. Two-store and three-store independents, in which 
the operators are associated with these buying organizations, have Ukewise been classified as 
two-store or three-store multiples in co-operative buying organizations. The number of cases in 
which the latter classification could be used, however, was relatively small, so that they appear 
only in the provincial and Dominion summaries. In the city reports these types have been 
classified simply as two-store or three-store multiples. 

Other Types of Operation.—Mail order houses: Only those establishments chiefly engaged 
in mail order business are classified under this heading. The mail order departments of retail 
establishments have not been classified separately and the business of such mail order depart­
ments is included in the total sales of such stores. All mail order sales reported, including sales of 
mail order departments, wiU be shown in an analysis of mail order business. Other types of opera­
tion include: Industrial stores operated by industrial concerns for the benefit of their employees; 
direct seUiug (house to house); leased departments in merchandising and in non-merchandising 
establishments; line elevators (sales of coal and feed at retail); and producer-retailers of milk. 
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DESCRIPTION OF TABLES 

Provincia l Tables .—The first par t of this report is devoted to an analysis of the retail 
merchandise trade and the second part to the activities of service estabUshments. The tables 
for both fields of retail trade are similar in form, but the presentation of statistics for retail mer­
chandise trade is more detailed than that for service establishments. 

T A B L E I.—SUMMARY OP R E T A I L TRADE 

Table 1 gives a summary of retail trade for both merchandising and service establishments 
classified according to kind-of-business groups. 

TABLE 2 .—RETAIL MERCHANDISING BY K I N D S OF BUSINESS 

Table 2 gives the salient features of retail merchandise trade by kinds of business. The 
number of stores, proprietors and firm members, employment and wage facts, net sales and stocks 
are shown for each group and also for the detailed kind-of-business classifications. 

TABLE 3 .—RETAIL MERCHANDISING—RENT AND OTHER OPERATING EXPENSES, BY K I N D S 

OF BUSINESS 

In Table 3 the operating expenses are shown by kind of business for those establishments 
which reported such information. The expenses are shown under the headings of salary and 
wage payments and all other operating expenses, including rent. In addition, rent paid by 
establishments in leased premises is shown separately in relation to the sales made in such 
establishments. 

TABLE 4 . — R E T A I L MERCHANDISING—SALES BY SIZE OF BUSINESS 

Table 4 carries the analysis of retail merchandise trade one step further by classifying 
stores by kinds of business according to the amount of net sales. The number of stores and 
amount of sales are shown for eight size-of-business groups. This table shows the relatively 
large number of stores with very small volume of business and the large proportion of retail 
merchandise trade which is handled by the larger stores. 

T A B L E 5 .—RETAIL MERCHANDISING, BY T Y P E S OF OPERATION 

Table 5 shows the retail merchandise trade by types of operation. The first part of this 
table gives the types of operation for all stores and the second part gives the types of operation 
for selected kinds of business. 

TABLE 6 .—RETAIL MERCHANDISING—CREDIT BUSINESS BY T Y P E S OF OPERATION 

Table 6 shows the amount of credit business by types of operation for all stores which re­
ported that they made credit sales. The amount of instalment sales made in such stores is shown 
separately. Chain stores reported only the total credit business of the organization as a whole 
and did not indicate the credit activities of each store. I t is, therefore, impossible to include in 
the provincial summaries the credit sales of sectional and national chains since these have units 
located in more than one province. The number of stores reported under the headings Local 
and Provincial Chains includes all the stores of those organizations reporting credit business 
even if some units made no credit sales. 

TABLE 7 .—RETAIL MEBCHANDISING—CREDIT BUSINESS BY K I N D S OP BUSINESS 

Table 7 shows the credit activities for aU stores which reported that they sold for cash or 
offered credit, including instalment sales. Similar data are given for those kinds of business in 
which the extension of credit is an important part of the merchandising service. In view of the 
fact that it was necessary to omit figures for chain stores from this table and also due to the re­
latively large number of stores which failed to mention the extent of their credit service, the 
information given in Table 7 must be taken only as indicative of the amount of credit and cash 
business in retail merchandise stores. 
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TABLE 8 .—RETAIL MERCHANDISING—REPAIR AND SERVICE RECEIPTS 

Table 8 shows the extent and nature of service activities which are carried on in retail mer­
chandise stores. A simUar table in the section devoted to service establishments shows the value 
of merchandise sold in service establishments. 

TABLE 9 . — R E T A I L MERCHANDISING—WHOLESALE SALES BY RETAIL MERCHANDISE 

ESTABLISHMENTS—RETAIL SALES BY WHOLESALE ESTABLISHMENTS 

In Table 9 the wholesale business of retail merchandise stores and the retail business of 
wholesale estabUshments are presented in the same table to show the extent to which these two 
fields of trade overlap. The greater part of this overlapping in both the wholesale and retail 
fields tends to occur in similar kinds of business. 

TABLE 10.—RETAIL MERCHANDISING—FORMS OF ORGANIZATION 

The forms of organization under which the retaU merchandise trade is conducted are shown 
in Table 10. Individual proprietorships constitute the most numerous form of organization in 
retail trade, but under the corporate form a greater amount of trade is conducted. Most corpora­
tions in the retail field, however, are private corporations which were formed to give legal form 
to the private business of an individual or individuals. 

TABLE 11.—RETAIL MERCHANDISING—CAPITAL INVESTED 

In Table 11 the amount of capital invested in retail merchandise trade is shown by kind-of-
business groups. Retail merchants were asked to report the total amount of capital invested 
in their businesses at the end of 1930. The only capital item given separately was the value of 
merchandise on hand for sale. 

TABLES 12, 1 3 . ^ R E T A I L MERCHANDISING—COUNTY TABLES 

Table 12 gives summary figures for the retail merchandise trade in each county or census 
division and also for incorporated places of 1,000 population or over. In Table 13, the number 
of stores and net sales for the more important kinds of business are shown for the same divisions. 

TABLE 14.—RETAIL MERCHANDISING—SALES BY COMMODITIES 

Sales by commodities are shown in Table 14. The breakdown of commodity sales was 
requested from all stores which it was thought could furnish such information. In many kinds 
of business very few operators keep any record of their sales by commodities and consequently 
the commodity coverage, i.e., the proportion of total sales which can be broken down into com­
modity sales is, for such kinds of business, relatively small. In preparing the analysis of com­
modity sales, it was found that quite a large number of operators were able to give sales of com­
modities by broad groups, but not in the detailed manner outlined in the census schedule. When 
this was the case, the sales by commodities were first prepared for the principal groups and the 
further analysis was based only on those reports giving the more detailed presentation. In most 
cases it was found that the total sales of those reporting a complete breakdown was relatively 
high, but whenever the more detailed analysis is based upon a coverage of less than 50 per cent 
of the total sales of all stores reporting a breakdown, whether complete or partial, the percentages 
are shown by indented items in the tables. However, if the number of returns and amount of 
sales of stores reporting commodity sales by broad groups for a certain kind of business were 
relatively small, these schedules were omitted altogether from the analysis of commodity sales. 

OTHER TABLES-*-RETAIL MERCHANDISING 

Tables 15 and 16 show the retail trade in each city of 10,000 population or more in a manner 
similar to that for the province as a whole. Then, tables 17 to 20 give combined figures for the 
trade, firstly, in incorporated places of 1,000 to 10,000 population and, secondly, in all places 
with less than 1,000 population including rural areas and unincorporated places irrespective 
of size of population. 



CENSUS OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1931 xiii 

T A B L E S — R E T A I L SERVICES 

The tables for service establishments are drawn up in a similar manner to those for retail 
merchandise stores. The analysis of commodity sales or nature of service rendered has not been 
undertaken because of the relatively few returns which gave such information and the more 
specialized activities conducted in service establishments. The analysis of credit sales made in 
service establishments has also been omitted because it was found that the extension of credit 
was not an important feature of the operations of service establishments. 

EXPLANATION O F T E R M S 

Proprietors.—According to the instructions accompanying the census schedules, only 
the proprietors and firm members actively engaged in the business were to be reported. 

E m p l o y m e n t a n d wage facts .—The tables show the number of full-time employees 
and part-time emjiloyees by sex and the amount of salaries and wages paid to each class. The 
definition of part-time employees was "persons who are employed only part of the day or for 
part of the week," while "persons employed part of a year but on full-time during the period of 
their employment are to be considered full-time employees." 

Sales of merchand i se .—The net sales shown in the tables are those reported by store oper­
ators who were requested to secure the figures for net sales by deducting from gross sales the 
value of any returned goods, allowances, discounts, etc., which were made. In the case of auto­
mobile dealers, however, it was found that no uniform method was followed in arriving a t net 
sales. In the case of these establishments, gross sales are shown which include the value of new 
cars sold at listed prices plus the value of used cars sold, some of which may have been accepted 
as trade-ins on new cars. 

S tocks on h a n d . — T h e operators of retaU establishments were requested to state the value 
of their inventories a t the end of 1930 on the basis of the replacement cost of the goods. The 
relationship between the figures for stocks on hand and net sales does not indicate the rate of 
stock turn, firstly, because of the different value bases and, secondly because the inventory value 
at the end of 1930 may not have been representative of the average value of stocks carried through­
out the year. 

O p e r a t i n g expenses.—Although for practically every establishment in which there were 
hired employees, the amounts paid as salaries and wages during the year were reported, the 
returns were not so complete for other operating expenses. The tables devoted to operating 
expenses show such data only for those estabUshments which answered all questions on operating 
expenses. 

Proprietors and firm members of other than joint-stock companies were asked to report the 
fixed salaries, if any, which they received during the year. Unfortunately, it is difficult for such 
operators to distinguish between those amounts which should be considered as payment for 
managerial services and those which represent a return on capital invested or payment for risks 
taken. In spite of the inadequacies in the figures submitted, it was decided to include them in 
the tables wherever a fairly large sample was available. Many proprietors, of course, do 
not allocate to themselves any fixed payments but draw on the available cash in the store's 
funds for personal expenditures. Sample studies of operating expenses lead to the conclusion 
that the average salary which should be attributed to proprietors not reporting incomes is closer 
to the average salary of full-time employees in the same kind of business than it is to the average 
salary per proprietor based upon returns of those reporting such salaries for that kind of business. 

Operating expenses were reported under three headings in the census schedules: 

(1) Salaries, wages and commissions paid during the year. 

(2) Rent, if any, paid for business premises during the year. 

(3) All other expenses. This item included taxes, insurance, administration, office and 
overhead expenses, including maintenance, delivery, stationery and suppUes, light, heat and power, 
interest on money borrowed for current business operations, and other operating expenses. The 
cost of goods purchased for re-sale was to be excluded as weU as any items on capital account, 
lu showing the operating expenses in the tables, the rental cost is included with "other expenses." 
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A separate section of the table is devoted to the rental cost for stores in leased premises. In 
view of the lack of uniformity in accounting practices and the meagre records kept by many 
retail establishments, complete accuracy in the data for operating expenses was not to be expected. 
Nevertheless, it is thought that the figures given for operating expenses are indicative of the 
costs of distribution in retail estabUshments. 

Operating expenses for sendee establishments arise out of different conditions to those pre­
vailing in merchandising establishments. In the latter, the expenses form the major part of 
the cost of distributing goods, but, in the case of most services, what is being purchased is the 
use of labour and/or of facilities. Thus operating expenses for such establishments are more 
in the nature of the cost of providing the services than of distributing them. Naturally, oper­
ating ratios in most service estabUshments are considerably higher than in retail merchandise 
stores. 
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Introduction.—Le presents rapport fait partie d'une serie donnant pour chaque province 
les resultats du Recensement des EtabUssements de Commerce et de Service, 1931, pris en con­
jonction avec le Septi6me Recensement Decennal du Canada. L'information sur laqueUe sont 
bases les rapports du commerce de detaU a ete obtenue par un releve postal de tons les etablisse­
ments de commerce et de service de detail en operation au cours de 1930. En juin 1931 les 
enumerateurs du recensement ont pris les noms et adresses de tons les 6tabhssements de detail 
et ont aussi releve certains details sur la nature des activites, la grandeur de I'etabUssement, le 
type d'operation, c'est-i-dire s'U s'agissait d'une organisation independante ou d'une unite 
iormant partie d'une chalne. Bien que I'enumeration du recensement ait ete la base des listes 
d'adresses qui ont servi au questionnaire postal, les informations fournies par les enumerateurs 
du recensement ont ete comparees pour verification avec les differents repertoires de commerce et 
de service. Presque tons les exploitants d'etablissements de detaU ont fait leur rapport tel que 
demande par la poste mais dans pres de 50 p.c. des rapports il y avait matiere k correspondance 
afin d'obtenir des 6claircissements, corriger des erreurs ou des omissions dans les reponses. II 
a mgme ete necessaire d'employer des visiteurs dans certaines localites pour recueiUir des rapports 
qu'il etait impossible d'obtenir par courrier. Comme resultat de ces efforts, le releve des etabUsse-
ments de commerce et de service en operation, I'annee du recensement, pent etre considire 
comme tr§s complet. 

Portde du Recensement du Detail.—Pour les fins de ce Recensement, tous les etablisse­
ments de commerce et de service faisant des affaires au detail ont ete classes comme etablisse­
ments de detail. Le terme "Service" est employe dans un sens plus large que d'ordinaire et 
embrasse les lieux d'amusement, de recreation, d'enseignement, de reparation, de voiturage et 
autres etablissements de service de detaU operes pour un gain. S'il etait possible de separer 
cette partie du commerce de detail en general qui consiste k fournir ce qui repond aux besoins 
menagers immediats des consommateurs ultimes, il en resulterait beaucoup d'informations 
precises. Malheureusement, la nature complexe du commerce de detail rend une teUe analyse 
impossible. 11 est necessaire, toutefois, de considerer comme etabUssements de detail tous les 
magasins, boutiques et echoppes vendant leur marchandise ou leur service k des prix de detail. 
Quelques-uns de ces etabUssements font k la fois le commerce de detail et de gros. Si 50 p.c. 
ou plus des ventes de tels etablissements sont faites sur une base de detaU, ces magasins sont 
classes comme etabUssements de detaU et si, au contraire, plus de 50 p.c. des recettes proviennent 
des operations de gros le magasin est classe dans les etablissements de gros. De plus, les ventes 
en gros par les detaUlants et les ventes au detail pax les etablissements de gros ont ete compUees 
separement et paraissent dans ce rapport. De telles ventes ne ferment par une forte proportion 
des ventes totales des etabUssements soit de gros, soit de detaU, mais dans certains commerces, 
particulierement la ferronnerie et les materiaux de construction, et dans quelques magasins des 
districts ruraux, de teUes operations ont une importance considerable. 
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La premiere partie de ce rapport traite des etablissements de commerce au detail pris comme 
groupe distinct des etabUssements de service au detail. La classification des rapports de ces 
etablissements qui opSrent dans les deux domaines, c'est-^-dire dans celui des marchandises et 
celui des services, est basee sur.l'activite majeure de chacun d'eux. Cette division a une certaine 
importance dans le cas des garages, pour lesquels il y a une classification tant dans les tableaux 
du commerce que ceux du service. Les chiffres de ces etablissements de I'automobilisme dont 
les principals operations sont la vente paraissent dans les etablissements de commerce, et ceux 
dont la plus grande activite consiste il fournir des reparations et autres services paraissent dans 
la deuxifime classification. De m^me, en autant que de telles operations supplementaires ont 
pu etre constatees, les informations montrent quelles ont pu etre les recettes pour services dans 
les etablissements de commerce et les recettes pour ventes de marchandises dans les etablisse­
ments de service. 

Le recensement des etablissements de commerce et de service ne comprend pas les pro­
fessions teUes que la medecine, le droit, la dentisterie, etc.,—ou les services d'artisans—tels que 
les metiers du batiment, la charpenterie, la maQonnerie, ni les utiUtes inibliques—teUes que 
reiectricite, le gaz, les tramways urbains, etc. (bien que les magasins de marchandises operes 
par les compagnies d'utilite pubUque y soient compris)—ni les institutions financi6res—teUes 
que les banques, les compagnies de fiducie ou d'assurance, les agences d'immeubles et de courtage 
en valeurs mobilieres. 

Les boulangeries et les laiteries operant comme manufactures sont depuis plusieurs annees 
•ouvertes par le recensement de I'industrie et pour cette raison ces etablissements n'ont pas 
4te incorpores dans les tableaux qui suivent. Toutefois, comme les ventes de detail des boulan­
geries et laiteries existant comme manufactures ferment une partie legitime du commerce de 
detail, ces ventes ont ete compUees separement et sont montrees dans les renvois aux tableaux. 

Les magasins de ravitaiUement et d'equipement de divers negociants ont ete g6neralement 
classifies comme etablissements de gros mais les magasins plus specialises d'appareils de bureau 
et d'outiUage de magasin ont ete inclus dans le commerce de detail. 

MfiTHODE DE CLASSIFICATION 

MARCHANDISES 

Genre de commerce.—Pour les fins de ce recensement le commerce de detail en mar­
chandises a ete divise en neuf grands groupes:—denrees aUmentaires, marchandise en general, 
Unge et vStements, automobile, meubles et articles menagers, materiaux de construction, restau­
rants, autres magasins de detail et magasins de seconde-main. Ces groupes, cependant, sont 
bases sur des classifications detailiees par genre de commerce consistant en prfis de 200 item. 
La classification par genre de commerce k laqueUe chaque magasin est assigne est generalement 
ceUe de la designation populaire donnee k I'etabUssement ou aux principales lignes de marchan­
dises qui y sont vendues. La classification, toutefois, n'est pas identique aux marchandises 
vendues. Quelques magasins limitent leurs ventes k un produit quelconque et quelques autres 
magasins, tels que les magasins k rayons et les magasins generaux, ont une grande variete de 
marchandises. Bien que chaque questionnaire du recensement ait regu une classification exacte 
il a ete necessaire dans certains cas de combiner les chiffres de deux ou plusieurs classifications 
separees afin de ne pas reveler les operations d'etabUssements individuels. Comme nombre de 
magasins ont des genres particuliers de commerce, dependant jusqu'jl un certain point de la 
grandeur de la locahte, il est possible de donner des informations plus detaiUees pour la province 
dans son ensemble et pour les grandes viUes que pour les districts moins importants. 

Les magasins k rayons ont ete classifies comme tels si leurs ventes depassent 8100,000 par 
annee et s'il est clair par le rapport qu'ils ont fourni que leurs operations sont divisees en rayons. 
Si les reponses aux questionnaires ne font pas ressortir ces deux traits, ils sont classifies comme des 
magasins k marchandises generales. 

Les magasins de marchandises seches sont classifies comme tels, si cette description est 
donnee dans le questionnaire et s'il est visible que les ventes de marchandises sdches forment une 
partie substantieUe du commerce. La confection pour femmes et la lingerie pour femmes cons­
tituent generalement la ligne la plus importante de ces magasins. Mais comme certains magasins 
ies marchandises sfiches sont en evolution pour deveuir gradueUement des magasins h, rayons 
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ou des magasins de marchandises generates ou des magasins de vStements pour toute la famiUe, 
avec I'inclusion de vStements pour hommes et lingerie et draperie de maison, I'importance dans 
ces cas a ete detournee des tissus en piece et de la confection pour femmes pour Stre remplacee 
par des lignes plus generales de marchandises. 

Les bazars, les magasins de 5-lOf! et jusqu'^ $1 forment une classification composite qui a 
ete employee k cause du nombre limite d'organisations operant dans chacun de ces domaines. 
Outre les chatnes de magasins populaires 5-10(i il y a dans cette classification des systSmes de 
chatnes qui vendent des marchandises k un prix un pen plus eieve et occupent une position in-
termediaire entre le magasin 5-10 ji et le magasin jusqu'S, $1 d'un c6te et le magasin k rayons de 
I'autre. Bien que ces magasins k rayons en miniature portant certaines lignes de Unge et de 
vetements doivent fitre distingues des magasins k rayons par le caractSre limite des marchandises 
qu'ils offrent, le prix relativement bas de eeUes-ci et I'absence de meubles, Ungerie et vStements 
de qualite plus eiev6e et plus variee. 

Le terme "magasin general de campagne" sert k decrire les magasins de marchandises gene­
rales dans les petites viUes et les r6gions rurales. Dans la plupart des cas, la designation donnee 
par le marchand est seule acceptee, sauf quand le rapport montre que le commerce est divis6 
par departements ou rayons et dans leur cas, le magasin est classifie avec ceux de marchandises 
generales. Dans la plupart des magasins de campagne, les epiceries sont la prineipale ligne de 
marchandises mais les ventes de marchandises sSches et de vStements de quaUte moyenne, de 
ferronnerie et de materiaux de construction et de fournitures de la ferme constituent des sections 
importantes du commerce de ces etablissements, 

Les classifications employees dans le groupe du vStement et de la Ungerie s'expUquent d'elles-
mSmes peut-fitre, avec I'exception des tailleurs sur mesure et le vetement fait sur mesure. Sont 
compris dans cette classification les detaiUants par l'interm6diaire desquels les manufacturiers 
fabriquant des vetements sur mesure prennent contact direct avec le public. 

Dans le groupe de I'alimentation, comme on I'a deji remarque, les classifications des bou­
langeries et laiteries n'absorbent que les etablissements qui ne fournissent pas de rapports au 
recensement de I'industrie. Les epiceries et les boucheries sont les deux genres de magasins 
les plus importants dans le groupe de I'alimentation. II faut noter que parmi les marchandises 
vendues dans les epiceries "sans boucherie", il y a des viandes fumees et saiees et de la volaiUe. 
Par consequent, le terme "sans boucherie" doit etre interprete comme voulant dire "sans viandes 
fralches", et la viande prepare constitue un trait commun du commerce d'epicerie. "Les 
epiceries avec boucheries" et les "boucheries avec epiceries" forment un sous-groupe appeie 
"magasins combines". Ces magasins sont places dans I'une ou I'autre classification, suivant 
celle donnant le plus fort volume de ventes. 

Le domaine du restaurant offre des diflScultes particuUeres de classification. La termi-
nologie employee par les exploitants de saUes k manger n'est pas clairement definie dans le com­
merce et le service est un des facteurs determinants dans la classification des etabUssements de ce 
groupe oii il a ete difficile de dissiper la confusion dans I'empioi des termes tels que donnes par les 
exploitants. Des efforts ont ete faits pour classifier les rapports sur une base du service rendu 
ou la nature des repas ou des rafralchissements vendus. Seuls les etablissements qui fournissent 
k leurs clients un convert complet sont classifies comme restaurants. S'U y a un service de 
comptoir ou s'U n'y a qu'une table, I'endroit est classifie comme saUe k manger. Quand le comp-
toir seul existe, ou si le nombre de siSges est inferieur k 10, I'etabUssement est classifie comme 
comptoir k manger. Le terme "cafe" designe les saUes k manger oil I'on vend des quantites 
considerables de confiseries ou autres produits qui ne sont pas consommes sur place. 

La classification des garages dans le groupe de I'automobUe absorbe seulement les etablisse­
ments dans lesquels plus de la moitie des revenus provient de la vente de marchandises. Le 
commerce de ces garages consiste principalement en vente de gazoline et d'huile, de pieces d6-
tachees et d'accessoires. En consequence, leurs operations sont intimement alUees k celles des 
postes d'essence. 

Les autres classifications par genres d'affaires s'expUquent en grande partie par eUes-mSmes 
et indiquent aussi clairement que possible la nature des activites de ces etablissements de detail. 
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SERVICES 

Le nombre de classifications par genres d'affaires dans le domaine des services ne depasse 
guere 100. Les etablissements de service sont relativement plus specialises dans leurs activites 
que les magasins de marchandises,—c'est-i-dire que la classification par genres' d'affaires se prete 
k une plus grande exactitude que ceUe d'un commerce ou on ne vend que des marchandises. 
D'un autre cote, I'enumeration des etabUssements de service presente plus de difficultes que 
celle des magasins de detail. Alors que certains genres d'affaires, tels que les the&tres, les buande-
ries, les saUes de pool, sont tres faciles k distinguer, d'autres etabUssements offrant des services 
educationnels ou commerciaux sont beaucoup plus diflSciles a enumerer. Vu le caractdre indefini 
de certains etablissements de service et la difficulte de distinguer entre les operations interme-
diaires et finales du service, il est impossible de donner une nomenclature complete des details 
dans un reieve initial. Toutefois, on a cru que l'information portant sur des etabUssements. 
tels que les saUes de quilles, de pool et de bUlard, les cinemas, les etablissements de degraissage, 
de pressage et lavage, les salons de coiffure et de beaute, les boutiques de reparations pour auto­
mobiles, les boutiques de cordonniers ou de forgerons, de mgme que les etabUssements d'entre-
posage ou de voiturage, se comprennent assez facUement. La classification des "agences de 
pubUcite" dans les services commerciaux exige une note speciale. Les chiffres donnes par ces 
agences representent la valeur des annonces qu'elles ont plaeees et non le revenu des etablisse­
ments faisant rapport. 

Types d'operation.—En outre de la classification par genre d'affaires, chaque etabUsse-
ment a ete classifie selon son type d'operation. Largement parlant, tous les etabUssements ont 
ete classifies soit comme independants ou unites d'un type d'organisation multiple, mais afin 
d'analyser plus profondement les divers types d'operation il a ete necessaire d'employer dix-neuf 
classifications differentes. 

Definition de chalne.—Une chalne est definie comme un groupe.de magasins faisant le 
.mfime genre d'affaires qui sont une propriete commune et operes sous une direction commune, 
ravitaiUes avec des marchandises que leur fournit un office central d'achat. II n'est pas neces­
saire que I'entrepot soit la propriete de la compagnie eUe-meme et que celle-ci I'exploite afin 
qu'il soit classifie comme une chalne, mais une forme d'achat centrale est un trait fondamental 
de I'operatipn du magasin en chatne parce que sans ce trait les avantages qui derivent de I'achat 
en masse disparaltraient. L'information regue sur la methode suivie en ravitaUlant les differents 
magasins d'une organisation quelconque est generalement insuifisante pour indiquer s'ils doivent 
etre consideres comme anneau d'une chaine, de sorte qu'il a ete necessaire de faire une division 
arbitraire dans ce domaine. Pour le present recensement, tous les groupes do quatre magasins 
ou plus qui sont la propriete de la mSme personne sont classifies comme chalnes, pourvu qu'ils 
fassent le m^me genre d'affaires, quelle que soit la methode par laqueUe ils sont ravitaillds. 

Les principaux types d'operation paraissant dans le recensement, sont:— 

Magasins individuels independants. 

Multiples de deux et trois magasins. 

Chatnes locales. 

Chalnes provinciales. 

Chalnes sectionneUes. 

Chalnes nationaJes. 

Les chalnes locales sont entiefement dans la meme localite, c'est-jl-dire dans la mSme cite 
ou vUle. Les chalnes provinciales, comme leur nom I'indique, ont toutes leurs unites dans une 
mSme province. Les unites de chalnes sectionneUes sont eparses dans deux ou trois provinces 
tandis que les chatnes nationales ont des magasins dans quatre provinces ou plus. Bien que ces 
definitions servent de base au travail de classification des diverses chatnes, dans un nombre de 
cas dans les vUles Umitrophes, il a ete necessaire d'employer une certaine discretion dans I'appUca-
tion de' cette classification. Par exemple, une chalne qui opere un grand nombre de magasins 
dans une province est classifiee comme provinciale, mSme si une ou deux unites se trouvent en 
dehors de la province prineipale, et une chalne est consideree comme une organisation locale bien 
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qu'une ou deux succursales se trouvent dans des centres avoisinants. Cependant, le nombre 
de ces cas Umitrophes est relativement faible de sorte que les definitions pen vent etre considerees 
comme assez exactes. 

Les chalnes contrdiees par les manufacturiers sont operees pour la distribution au detail des 
produits de la manufacture qui possede et exploite ces magasins. Ces chatnes s'interessent 
surtout k pousser la vente d'un article predetermine plut6t que d'etudier les preferences du cUent 
de la localite et de fournir ensuite les marchandises repondant le mieux aux exigences locales. 
Des chatnes de ce type se rencontrent principalement dans le commerce des fournitures de ma­
gasin et de bureau bien qu'on les rencontre aussi dans d'autres lignes de marchandises. Les 
chalnes contr6iees par les manufacturiers ont aussi ete classifiees selon le territoire convert et on 
reraarquera que la plupart de ces organisations sont d'un caractfere national. 

C h a l n e s volontaires.—Quelque trente urga,nisations differentes ont ete relevees dont les 
membres sont groupes pour fins d'achat ou de publicite. Un proprietaire ind6pendant operant, 
un magasin et affilie k une de ces organisations est classifie comme unite independante dans une 
cooperative d'achat. Des independants de deux ou trois magasins, dans lesquels les exploitants 
sont associes avec ces organisations d'achat, ont ete egalement classifies comme multiples de deux 
ou trois cooperatives d'achat. Le nombre de cas dans lesquels cette classification est employee, 
tout de mfime, est relativement faible, de sorte qu'on ne la rencontre que dans les resumes pro-
vinciaux et pour le Dominion. Dans les rapports des vUles ces types ont ete classifies simple-
ment comme multiples de deux ou trois unites. 

Au t r e s types d 'operat ion.—Comptoirs postaux: Seulement les etablissements dont le 
principal commerce est postal sont classifies sous cet en-tete. Les departements de commerce 
postal des etablissements de detail n'ont pas ete classifies separement et le commerce de tels 
departements postaux est inclus dans le chiffre total des ventes de ces magasins. Toutes les 
ventes dedarees, y compris ceUes des comptoirs postaux, parattront dans une analyse du com­
merce postal. Les autres types d'operation comprennent les magasins industriels exploites par 
des etabUssements industriels pour I'avantage de leurs employes; la vente directe de maison 
en maison; les comptoirs loues dans les etablissements de commerce et autres; eMvateurs de ligne 
(ventes de charbon et provende au detail); et les laitiers qui produisent leur propre lait. 

DESCRIPTION DES TABLEAUX 

Tab leaux provinciaux.—La premiere partie de ce rapport est consacree k I'analyse des 
etablissements de commerce de detail et la seconde aux activites des etablissements de service. 
Dans les deux cas les tableaux de detail ont la mgme forme, mais la presentation des statistiques 
des etablissements de commerce de detail est plus eiaboree que celle des etablissements de service 

TABLEAU 1 .—R£SUM6 DU COMMERCE DE DETAIL 

Le tableau 1 donne un resume du commerce de detail tant en marchandises qu'en service 
classifie en groupements selon le genre ^d'affaires. 

TABLEAU 2.—ETABLISSEMENTS DE COMAIERCE PAR GENRES D'AFFAIRES 

Le tableau 2 donne les traits saUlants du commerce de detaO par genres d'affaires. • Le nom­
bre de magasins, les proprietaires et membres de la firme, I'emploiement et les gages, les ventes 
nettes et les stocks y sont montres pour chaque groupe ainsi qu'une classification detailiee des 
affaires. 

TABLEAU 3.—COMMERCE DE DETAIL—LOYER ET AUTRES FRAIS D'EXPLOITATION, PAR GENRES 

D'AFFAIRES 

Le tableau 3 montre les frais d'exploitation par genres d'affaires pour les etabUssements qui 
ont fait leur declaration sur ce sujet. Les depenses paraissent sous les en-tStes de salaires et 
gages et frais d'exploitation, y compris le loyer. De plus, le loyer paye par les etabUssements 
occupant un local loue est donne separement en relation avec les ventes de ces etablissements. 
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TABLEAU 4.—COMMERCE DE DI^TAIL—VENTES PAR L'IMPORTANCE DES AFFAIRES 

Le tableau 4 pousse I'analyse du commerce de detaU un pas de plus en classifiant les magasins 
par genres d'affaires selon le montant net de ventes. Le nombre de magasins et le montant des 
ventes y paraissent pour huit groupes bases sur le chiffre d'affaires. Ce tableau montre le 
nombre relativement considerable de magasins faisant un tres petit volume d'affaires et la large 
proportion de commerce de detail fait par les plus grands magasins. 

TABLEAU 5.—COMMERCE DE DETAIL, PAR TYPES D'OPERATION 

Le tableau 5 montre le commerce de detail par types d'operation. La premiere partie donne 
les types d'operation de tous les magasins et la seconde partie les types d'operation pour certains 
genres d'affaires. 

TABLEAU 6.—COMMERCE DE DETAIL—AFFAIRES k CREDIT PAR TYPES D'OPERATION 

Le tableau 6 montre le montant d'affaires k credit de tous les magaisins ayant declare qu'ils 
faisaient des affaires k credit. Le montant des ventes k temperament de ces magasins est montre 
separement. Les magasins en chatne n'ont declare que le volume global de leurs ventes k credit 
mais n'ont pas indique le montant des credits pour chaque magasin. II est done impossible 
d'inclure dans les resumes provinciaux les ventes k credit des chatnes sectionneUes et nationales 
parce qu'elles ont des magasins dans plus d'une province. Le nombre de magasins montr6 
sous les en-tetes "chatnes locales" ou "chatnes provinciales" comprend tous les magasins de ces 
organisations faisant des affaires k credit meme si quelques unites ne font pas de credit. 

TABLEAU 7.—COMMERCE DE DETAIL—COMMERCE k CR6DIT PAR GENRES D'AFFAIRES 

Le tableau 7 montre les ventes k credit de tous les magasins qui ont r6pondu k la question 
"s'ils vendaient au comptant ou k credit", y compris les ventes k temperament. Des donnees 
eemblables sont donnees pour les genres de commerce dans lesquels I'extension du credit est une 
partie importante de leur commerce. Comme il a ete necessaire d'omettre de ce tableau les chif­
fres des magasins en chatne et comme un nombre relativement grand de magasins ont omis de 
repondre k cette question, l'information du tableau 7 pent etre consideree comme donnant seule­
ment une indication du volume des affaires k credit et au comptant dans les magasins de detail. 

TABLEAU 8.—COMMERCE DE DETAIL—RECETTES POUR REPARATIONS ET SERVICES 

Le tableau 8 montre I'etendue et la nature des services dans les magasins de detail. Un 
tableau semblable de cette section est consacre aux etablissements de service et montre la valeur 
des marchandises vendues dans ces etablissements. 

TABLEAU 9.—COMMERCE DE DETAIL—VENTE DE GROS PAR LES ETABLISSEMENTS DE DETAIL 

— V E N T E S DE DETAIL PAR LES MAGASINS DE GROS 

Le tableau 9 montre le commerce de gros par les etablissements de detaU et le commerce 
de detail par les etabUssements de gros afin de faire voir jusqu'i, quel point les deux commerces 
debordent I'un sur I'autre dans leurs domaines respectifs. La plus grande partie de ces deborde-
ments dans I'un ou I'autre domaine tend k se produire dans les genres semblables de commerce. 

TABLEAU 10.—COMMERCE DE DETAIL—FORMES D'ORGANISATION 

Les formes d'organisation sous lesqueUes le commerce de detail se poursuit font I'objet 
du tableau 10. Les proprietes individuelles sont les formes les plus nombreuses dans I'organisa-
tion du commerce de detail ma's la forme corporative fait un plus gros chiffre d'affaires. La 
plupart des corporations dans le domaine du detaU sont, toutefois, des corporations priv6es qui 
ont ete formees pour donner une forme legale aux affaires particulicres d'un individu ou de quel­
ques individus. 

TABLEAU 11.—COMMERCE DE DETAIL—CAPITAL ENGAGE 

Le tableau 11 montre le capital engage dans le commerce de detail selon le genre d'affaires. 
Les marchands de detail ont ete pries de donner le montant total du capital immobilise dans leurs 
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de la semaine, tandis qu'une personne employee une partie de I'annee, mais k temps entier pen­
dant cette periode d'emploi, est consideree comme employee k temps entier. 

Vente de marchandises.—Les ventes nettes montrees dans les tableaux sont ceUes de­
darees par les mai'chands qui ont ete pries d'etablir le chiffre net de leurs ventes en deduisant 
de leurs ventes 'orutes la valeur de toutes marchandises retournees, aUouances, escomptes, etc. 
Dans le cas dc^j-marchands d'automobiles, toutefois, il a ete constate qu'il n'y avait aucune me­
thode uniforme- pour etablir le chiffre des ventes nettes. Dans le cas de ces etabUssements c'est 
le chiffre brut des ventes qui paratt, comprenant la valeur des voitures neuves ou usagees 
dont quolques-unes ont souvent ete acceptees en paiement partiel pour des voitures neuves. 

Stocks- en mains.—Les marchands de detaU ont ete pries de declarer la valeur de leurs ven­
tes a la fin «'ie 1930 sur une base de collt de remplacement des marchandises. La relation entre 
la valeur d/.es stocks en mains et les ventes nettes n'indique pas necessairement la rapidite de 
recoulemen.t, premififement parce que les valeurs ne sont pas sur la m6me base et, deuxiSme-
ment, parc.e que' la valeur d'inventaire k la fin de 1930 pent bien ne pas representer la valeur 
moyenne . des stocks ecouies au cours de I'annee. 

F' .-ais d'exploitation.—Bien que chaque etablissement ait presque partout quelques em­
ploye."' , engages, les montants payes comme salaires et gages au cours de I'annee se calculent facile-
°ient , mais il est impossible d'etablir d'une manidre aussi complete plusieurs autres frais d'exploita-
•-io?' 1. Les tableaux des frais d'exploitation ne couvrent ces donnees que pour les etablissements 
V''ji ont repondu k toutes les questions sur ce sujet. Les proprietaires et membres de. firmes autres 
''• .lue les compagnies k fond social ont ete pries de declarer les salaires fixes qu'ils recevaient au 

cours de I'annee. Malheureusement il est difficile pour certains marchands de distinguer entre 
les montants qui peuvent etre consideres comme le paiement de leurs services k titre de gerant 
et les argents qui representent un rendement sur le capital engage ou une compensation pour les 
risques encourus. Malgre ces manquements dans les chiffres soumis il a 6te decide de les inclure 
dans les tableaux partout oii le nombre de declarations etait suflSsant pour constituer un assez 
bon echantUlon. Plusieurs proprietaires ne s'octroient pas de paiements fixes mais tirent sur 
la caisse de leur magasin pour leurs depenses personnelles. Des etudes des frais d'operation 
conduisent k la conclusion que le salaire moyen qui devrait etre attribue au proprietaire ne de­
clarant pas le revenu qu'il s'octroie se rapproche de beaucoup du salaire moyen d'un employe 
k temps entier dans le mSme genre de commerce plut6t que du salaire moyen par proprietaire 
base sur les rapports de ceux qui ont declare tels salaires pour ce mgme genre d'affaires. 

Les frais d'exploitation ont ete releves sous trois en-tetes:— 

(1) Salaires, gages et commissions payes au cours de I'annee. 

(2) Loyer, s'il y a lieu, pour le local occupe par le commerce. 

(3) Toutes autres depenses. Cet item comprend les taxes, les assurances, I'administration, 
le bureau et frais generaux, y compris I'entretien, I'expedition, la papeterie et les fournitures, 
redairage, le chauffage et I'energie, I'interet sur les argents empruntes pour les operations cou-
rantes du commerce et autres frais d'exploitation. Le co6t des marchandises achetees pour 
revente n'y est pas compris et il en est de meme pour tout ce qui est„charge au compte du capital. 
Dans les tableaux des depenses d'exploitation le loyer est compris avec "Autres depenses". 
Une section separee du tableau est consacr6e au loyer des magasins occupant des locaux loues. 
Vu le manque d'uniformite dans la comptabiUte et le peu de comptabilite tenue par plusieurs 
etablissements de detail, il serait impossible de s'attendre k une exactitude complete des donnees 
sur les frais d'exploitation. Toutefois, les chiffres sont suffisants pour indiquer le colit de la 
distribution dans les etablissements de detail. 

Les frais d'exploitation des etabUssements de service proviennent de conditions differant des 
etablissements de commerce. Dans ces derniers, les depenses proviennent en plus grande partie 
du codt de la distribution des marchandises, mais dans le cas de la plupart des services vendus, 
I'usage du travaU ou de quelques facilites, ainsi que les frais d'exploitation de tels etabUssements, 
sont plut6t dans la nature de ce qu'U en coilte pour fournir les services au lieu de les distribuer. 

NatureUement, les taux relatifs des frais d'operation dans la plupart des etablissements 
de service sont considerablement plus eieves que dans les magasins de detail. 
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affaires k la fin de 1930. Le seul item capital donne separement est la valeur des marchandises 
en main pour revente. 

TABLEAUX 12, 13.—COMMERCE DE DETAIL—TABLEAUX DE COMTIJ 

Le tableau 12 donne les chiffres proUminaires du commerce de detaU de chaque comte ou 
division de recensement de mSme que ceux de chaque localite incorporee de 1,000' Ames et plus. 
Dans le tableau 13 le nombre de magasins et le chiffre net des ventes des plus imp-ortants genres 
d'affaires sont montres pour les memes divisions. • 

TABLEAU 14.—COMMERCE DE DETAIL—VENTES PAR MARCHANDISES •• 
•f 

Le tableau 14 montre les ventes par denrees. Cette repartition des ventes paSj denrees a 
ete demandee k tous les magasins qui etaient supposes pouvoir fournir cette informatio..'^- Dans 
plusieurs genres de commerce, trfis peu nombreux sont les exploitants tenant compte o,'® 'eurs 
ventes par genres de denrees et, en consequence, la couverture en denrees, c'est-il-dire l'^ P"""" 
portion des ventes totales qui peut etre attribuee a certains articles ou genres d'articles, est t^es 
reduite. En preparant I'analyse des ventes par denrees il a ete constate qu'un grand nori; ^bre 
d'exploitants etaient en etat de donner les ventes par groupes de denrees mais non pas de'" '^ 
maniere detailiee demandee par le questionnaire. Dans ces circonstances les ventes ont d'aboi '^ 
4t6 preparees par groupes principaux et I'analyse qui suit est basee seulement sur ceux des rafJ./" 
ports donnant un resultat plus eiabore. Dans la plupart des cas il a ete constate que le total • 
des ventes de ceux qui fournissent une classification complete est relativement eieve mais partout 
oil I'analyse plus eiaboree est basee sur une couverture de moins de 50 p.c. des ventes totales de 
tons les magasins donnant cette division des ventes completes ou partielles, les pourcentages 
:8ont montres dans les item identes des tableaux. Toutefois, si le nombre des rapports de ventes 
•de magasins declarant leurs ventes par groupes vagues pour un certain genre d'affaires est relative­
ment faible, les questionnaires sont omis et n'entrent pas dans I'analyse des ventes par denrees. 

AUTRES TABLEAUX—COMMERCE DE DETAIL 

Les tableaux 15 et 16 montrent le commerce de detail dans chaque cite de 10,000 Ames ou 
•plus de la meme maniSre que pour I'ensemble de la province. Ensuite, les tableaux 17 k 20 
•donnent les chiffres comliines du commerce, premierement, dans les localites incorporees de 
1,000 k 10,000 Ames et, deuxiemement, dans toutes les locaUtes de moins de 1,000 dmes, y 

-compris les regions rurales non incorporees, sans tenir compte de leur population. 

TABLEAUX—SERVICES DE DETAIL 

Les tableaux des etablissements de service sont dans le mSme cadre que ceux des etablisse­
ments de commerce. L'analyse des ventes de denrees ou de la nature des services rendus n'a pas 

•ete entreprise vu le nombre relativement infime de rapports fournissant assez d'information et les 
:activitos plus specialisces de ces etablissements de tervice. L'analyse des operations k credit 
•des etablissements de service est aussi omise parce qu'il a ete constate que I'extension du credit 
vn'est pas un trait important des operations des etablissements de service. 

EXPLICATION DES T E R M E S 

Proprietaires .—D'aprSs les instructions accompagnant les questionnaires du recensement, 
-seulement les proprietaires et membres des firmes engages activement dans leur commerce ont 
ete inscrits. 

Pe r sonne l e t salaires.—Les tableaux montrent le nombre d'employes k temps entier et k 
temps partiel, par sexe, ainsi que les salaires et gages de chaque classe. Par employes k temps 

ipartiel on entend les personues qui sont employees seulement une partie de la journee ou une partie 
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STANDARD SUMMARY OF RETAIL FACTS 

PRINCIPAUX FAITS DU COMMERCE DE DfiTAIL 

PRINCE EDWARD ISLAND—ILE DU PRINCE-EDOUARD 

Total population. 

Ratio ot retail workers (full-time and part-time 
employees and active proprietors) to total 
population 

Number of retail stores 
Total sales or receipts 

Population of places less than 1,000 
Sales or receipts in places of less than 1,000.. 

Population of incorporated places 1,000-10,000. 
Sales or receipts in incorporated places 1,000-

10,000 

Population of incorporated places 10,000-30,000 
Sales or receipts in incorporated places 10,000-

30,000 

Full-time employees (average number through' 
out the year)—Male 

Female 
Part-time employees (average number through­

out the year)—Male 
Female ._ 

Proprietors actively engaged in retailing— 

Total annual pay-roll, all stores. 
Average annual salary per full-time employee. 
Average annual salary per part-time employee. 

Average rental cost (leased premises), per cent 
of sales 

Retail'-^ 
merchan­

dising 
establish­

ments 

Etablisse­
ments de 

commerce 
de detail 

8S,038 

2-56 
• 851 

$13,773,700 

70,855 
t 4,834,500 

S 3 

$ 5 

4,822 

115,700 

12,361 

823,600 

Retail 
service 

establish­
ments 

Etablisse­
ments de 
service 

de detail 

Proportion of sales in leased premises to total 
sales in the province 

Proportion of total sales by— 
Single store independents 
Single stores in voluntary chains 
Two- and three-store multiples 
Local chains 
Provincial, sectional and national chains., 

Proportion of stores with sales of less than 
S10,000 annually, to total number of stores 

Proportion of total sales of such stores to total 
sales all stores 

Proportion of stores \Vith sales of $10,000-
$49,999 annually 

Proportion of total sales 

Proportion of stores with sales ot $50,000-
$199,999 annually 

Proportion of total sales 

Proportion of stores with sales of $200,000 and 
over annually 

Proportion of total sales 

732 
395 

125 
57 

949 

920,600 
776 
254 

37-23 

72-84 

21-85 

4 

68^27 

12̂ 12 

25^26 
3L87 

6^40 
30-25 

1-07 
25-76 

0-58 
335 

$658,100 

70,855 
$116,400 

4,822 

$116,900 

12,361 

$424,800 

94 
62 

12 

350 

107,000 
713 
242 

Population totalc 

Proportion d'employes du detail (temps entier 
et temps partiel y compris les. propridtaires-
actifs) k la population totale. 

Nombre de magasins de detail. 
Total des ventes ou recettes. 

Population des localites de moins de 1,000 kmes. 
Ventes ou recettes des localiti5s de moins de l,<XXt 

kmea. 
Population des localites incorportes de 1,000 a 

10,000 &mes. 
Ventes ou recettes des localites incorporees de 

1,000 4 10,000 ames. 
Population des localit6s incorporees do 10,000 a 

30,000 ames. 
Ventes ou recettes des locaUtSs incorporees de 

10,000 k 30,000 ames. 

Personnel a temps entier (nombre moyen pour 
I'annee)—Hommes. 

Femmes. 
Personnel a temps partiel (nombre moyen pour 

I'annee)—Hommes. 
Femmes. 

Proprietaires activement engages dans le com­
merce de detail. 

Total annuel des salaires de tous les magasms. 
Salaire annuel moyen par employe a temps entier. 
Salaire annuel moyen par employe a temps par­

tiel. 
Moyenne du loyer en pourcentage des ventes 

11 • 08 (magasins loues). 

Proportion des ventes dans les etablissements 
60-59 loues au total de toutes les ventes dans la 

province— 
Proportion de toutes les ventes par— 

Magasins individuels independants. 
Magasins individuels (chalnes volontaires). 
Magasins multiples—deux ou trois unites. 
Chalnes locales. 
Chalnes provinciales, sectionneUes et natio­
nales. 

Proportion de magasins dont les ventes sont do 
97-60 moins de $10,000 par anneo au nombre total do 

magasins. 
Proportion du chiffre de ventes de ces magasins 

66^29 au total de ventes do tous les magasins. 

Proportion de magasins dont le chiffrede ventes 
1 - 80 est de $10,000-$49,999 annuellement. 

20-98 Proportion du total des ventes. 

Proportion de magasins dont le chiffre de ventes 
0-60 est de $50,000-$199,999 annuellement. 

22-73 Proportion du total des ventes. 

Proportion de magasins dont le chiffre de ventes 
est de $200,000 et plus annuellement. 

Proportion du total des ventes. 

(X) 

(X) 

An (x) indicates that figures are withheld to avoid disclosing individual operations. 
Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles. 
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Table l . -PRINCE EDWARD ISLAND-Summary of RetaU Trade, 19S0 
Tableau I . - l L E DU PRINCE-fiDOUARD-R«sumfi du commerce de detail, 1930 

STATISTICS FOR RETAIL MERCHANDISING—STATISTIQDES DU COMMERCE DE DETAIL 

Group—Groupe 

Total 

Food group—Groupe de I'alimentation 
Country general stores—Magasins generaux de 

camp.agne . . , , . , 
General merchandise group-^Groupe des mar­

chandises generales ' 
Automotive group—Groupe de I'automobiie....... 
Apparel group—Groupe du vfitement 
Building materials group—Groupe des materiaux de 

construction 
Furniture and household group—Groupe des meu­

bles et articles de menage 
Restaurants, cafeterias and eating places—Restau-

rants, cafeterias et salles a manger 
Other retail stores—Autres magasins de detail....'. 
Secondhand group—Groupe de la marchandise de 

seconde main 

Number 
of stores 

Nombre 
de 

magasins 

851 

316 

168 

19 
186 

Full-time employees 

Personnel ^temps entier 

Male 

Hommes 

J32 

84 

130 

114 
74 

25 
130 

Female 

Femmes 

395 

68 

70 

80 
16 
80 

5 

6 

29 
40 

Salaries 
and wages 

Salaires 
et gages 

$ 
874,400 

88,900 

132,100 

176,700 
110,400 
99,200 

33,700 

47,400 

28,400 
168,300 

Net sales 

Ventes nettes 

(1930) 

13,773,700 

2,132,100 

3,253,200 

2,304,900 
1,960,700 
1,298,600 

429,600 

406,200 

141,900 
1,840,800 

5,700 

Percent 
of total 

sales 

Pour-
cent 
des 

ventes 
totales 

100-00 

16-48 

23^62 

16-73 
14^24 
943 

312 

2-95 

1-03 
13-36 

0-04 

STATISTICS FOR RETAIL SERVICES—STATISTIQUES DES SERVICES DE D ÎTAIL 

Group—Groupe 

Total (1). 

Amusement and recreation group—Groupe de I'a-
museniont et de la recreation 

Domestic services group—Groupe des services 
domestiques 

Personal services group—Groupe des services per­
sonnels 

Photography—Photographic. . . . . . . . . . . . . . . . . . . . . . 
Undertaking and burial—Services funeraires 
Repair and service shops-Boutiques de reparations 

et de services 
Storage and transportation group—Groupe de 

I'entreposage et du transport 
Miscellaneous services—Divers 

Number 
of estab­

lish­
ments 

Nombre 
d'eta­
blisse­
ments 

335 

15 

20 

65 
5 

14 

160 

47 

Full-time employees 

Personnel k tenaps entier 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

$ 
104,100 

39,200 

24,000 

14,900 
1,600 
1,800 

16,400 

2,700 
'3,600 

Receipts 

Recettes 

(1930) 

$ 
658,100 

236,200 

77,900 

77,600 
11,700 
28,400 

166,300 

46,800 
17,200 

Per cent 
of total 
receipts 

Pour-
cent 
des 

recettes 
totales 

100-00 

36-89 

11 8̂4 

11 79 
1-78 
432 

6-96 
2-61 

w h i c ' h ^ ' o ' ^ r n f ^ r ' S n l r n r S S d . ' ^ " " ' ' ' " "' ' ' '=' ' **"" ""•" ' " ' ' " ' establishments is less than three, and concerning 

lesqiels^^au^ut' 1^^.1:1,''^^^TT.Zm."'"'' " " " • ' ' ' " " ° " ' ' ^ ' ' d'etabUssements est inferieur a trois, et sur 
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Table 2.—PRINCE EDWARD ISLAND—Retail Merchandise Trade, 1930, by Kinds of Business 
NUMBER OF STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these areincluded 
in the totals] 

Kind of business—Genre de commerce 

Total, All Stores—Total, tous magasins. 

FOOD GROUP—GROUPE DE L'ALIMEXTATION 

Bakeries and bakery produits(')—Boulangeries et produits de la boulangerie('). 
Confectionery stores—Confiseries 
Milk dealers(')—Laiteries(') -••;••,• 
Grocery stores (without meat)—Epiceries (sans rayon de viandes) 
Combination stores—Magasins combines— 

Grocery stores with meats—Epiceries (avec rayon de viandes) 
Meat markets with groceries—Boucheries avec epiceries. 

Meat markets (including sea foods)—Boucheries (y compris poisson)— 
Meat markets—Boucheries 
Fish markets—Poissonneries 

Market stalls—Stalles de marche 

12 COUNTRY GENERAL STORES-MAGASINS GfiNfiRAUX DE CAM 
PAGNE 

20 

26 

28 

General stores (groceries with dry goods and apparel)—Magasins generaux (epice­
ries, nouveautes et vStement) •--.-•-•.•• 

General stores (groceries with other merchandise)—Magasins generaux (epiceries 
avec autres marchandises) 

Number 
of stores 

Nombre de 
magasins 

GENERAL MERCHANDISE GROUP-GROUPE DES MARCHANDISES 
GfNfiRALES 

Department stores—Magasins a rayons. 
Dry goods stores—Magasins de marchandises seches ,"••".". 
General merchandise stores with food departments—Magasms de marchandises 

generales avec rayons de produits aUmentaires ; • • - • ; : 
Variety, 5-and-lO, to-a-dollar stores—Bazars, magasins de 5 et 10 cents, jusqu k 

$1.00 

AUTOMOTIVE GROUP—GROUPE DE L'AUTOMOBILE 

Motor vehicle dealers—Distributeurs de v6hicules automobiles— 
Automobile dealers—Marchands d'automobiles ^ • • - -
Automobile dealers with farm implements—Distributeurs d automobiles et 

d'instruments aratoires -. 
Accessories, tires and batteries—Accessoires (auto), pneus et batteries—; 

-•Vccessorios, tires and batteries—Accessoires (auto), pneus et batteries... 
Tire shops—Boutiques de pneus 

Filling stations—Stations d'essence— 
Filling stations—Stations d'essence 
Filling stations with tires and accessories—Stations d'essence avec pneus et 
Filling stationV with other merchandise—Stations d'essence avec autre mar­

chandise 
Garages 

APPAREL GROUP-GROUPE DU VfiTEMENT. 

Men's and boys' clothing and furnishings stores—Vetement et lingerie (hommes 
et gargons)— 

Men's furnishings stores—Magasins de lingerie (hommes). . . . . . . --- - -
Men's and boys' clothing and furnishings stores—Magasins de vgtements et 

lingerie (hommes et gargons) 
Family clothing stores—Vetement pour toute la famille . ^ . . . . 
Women's apparel and accessories stores—Vetement de femme et accessoires 

Women's ready-to-wear—Magasins de confection pour femmes 
Hosiery, corsets, lingerie—Bas, corsets et Ungerie 
Millinery stores—Magasins de modes 

Custom tailors and made-to-measure clothing—Tailleurs et vfitement sur mesure 
Shoe stores (men's, women's and children's)—Magasins de chaussures pour 

hommes, femmes et enfanta 

Proprietors 

Proprietaires 

Male 

Hommes 

316 

204 

168 

146 

22 

(X ) 

872 

290 

(x) 

186 

169 

24 

(X) 
(x) 

( X ) 

Female 

Femmes 

(X ) 

(x) 

40 

2 
6 

27 

13 

13 

(X) 
(X) 

(X) 

n 

(') In addition, bakeries and dairies reporting to the Census of Industry had retail sales of $182,820. 



ETABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 

Tableau 2.—iLE DU PRIIVCE-fiDOUARD—Commerce de dfitaU, 1930, par genres de commerce 
NOMBRE DE MAGASINS, PERSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS 

lUn (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individueUes, mais ceux-ci sont 

inclus dans les totaux] 

E m p l o y m e n t and wage f a c t s -

Ful l - t ime employees 

Personnel a temps entier 

Male 

H o m m e s 

732 

84 

1 
4 

(X) 
45 

5 
3 

26 

(X) 

130 

127 

3 

99 

(X) 
(X) 

(x) 

4 

114 

54 

19 

2 

4 

3 

4 
28 

71 

13 

34 

1 

11 

10 

Female 

F e m m e s 

395 

es 

17 
(X) 

43 

6 

3 

(x) 

70 

68 

2 

80 

(X) 
(X) 

( X ) 

25 

16 

7 

6 

1 

1 

-

1 

80 

2 

55 

2 

12 

0 

Salaries 
and wages 

Salaires 
et gages 

$ 
874,100 

88,900 

700 
10,400 

(X) 
49,400 

5,000 
1,000 

22,400 

(X) 

132,100 

129,600 

2,500 

175,700 

(x) 
(X) 

(x) 

19,500 

110,400 

59;700 

20,600 

1,300 

3,800 

2,200 

3,100 
19,800 

99,200 

22,900 

41,600 

1,400 

15,300 

18,000 

Emploiement e t remuneration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

• 125 

6 

1 
= (X) 

1 

1 
2 

1 

(X) 

45 

40 

5 

11 

(X) -
(X) 

(X) 

-

19 

9 

-
-

1 

1 

8 

2 

-
1 

-

: 
1 

Female 

F e m m e s 

57 

8 

3 
(X) 

4 

1 

( X ) 

11 

13 

1 

23 

.(X) 

(x) 
( X ) 

23 

1 

-
-
-

-
1 

-

8 

1 

4 

1 

1 
1 

-

Salaries 
and wages 

Salaires 
et gages 

$ 
46,201) 

2,300 

700 
(X) 

800 

200 
400 

200 

(X) 

11,700 

10,900 

800 

12,000 

(X) 
(X) 

( X ) 

2,200 

1,300 

2,500 

-
-

100 

300 

1,400 

3,500 

100 

2,600 

300 

200 
100 

200 

N e t sales 

Ventes nettes 

(1930) 

$ 
13,773,700 

2,132,100 

7,200 
141,700 

(X) 
1,415,900 

146,500 
85,200 

-319,600 
8,800 

" (X) 

3,253,200 

3,061,900 

191,300 

2,304,900 

(X) 
(X) 

(X) 

281,800 

1,960,700 

1,216,600 

392,300 

11,500 

68,600 

61,000 

35,800 
175,000 

1,298,600 

184,100 

797,500 

49,500 

9,100 
64,200 

194,200 1 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin a la 
fin de I'annee 
(prix coiitant) 

$ 
3,359,400 

251,700 

16,700 
(X) 

201,400 

14,100 
6,100 

12,800 
600 

(x) .'';-

1,062,300 

1,000,900 

61,400 

678,200 

(X) 
(X) 

( X ) 

39,300 

263,000 

104,200 

139,200 

1,000 

2,100 

1,300 

3,300 
11,900 

188,000 

62,400 

269,300 

9,800 

1,300 
13,500 

131,700 

1 

2 

3 
4 
5 
0 

7 
8 

9 
10 
U 

12 

13 

14 

15 

16 
17 

18 

19 

20 

21 

22 

23 

24 

25 

26 
27 

23 

29 

30 

31 

32 
33 

34 

(') En plus, les boulangeries et laiteriesaerapportantau Recensement de I'industrie avaient des ventes au*detail pour 
#182,820. 

85599—3 



CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

Table 2.—PRINCE EDWARD ISLAND—Retail Merchandise Trade, 1930, by Kinds of Business-Con. 

NUMBER OP STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

Number 
of stores 

Nombre de 
magasins 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

BUILDING MATERIALS GROUP-GROUPE DES MATERIAUX DE 
CONSTRUCTION 

Hardware stores—Quincailleries _ 
Lumber and building materials—Cours de bois d'oeuvre et materiaux de con­

struction ; 
Electrical shops (without radio)—Boutiques d'^lectricien (sans radios) 
Heating and plumbing fixtures—Boutiques de plomberie et chaufferie , . . . 

FURNITURE AND HOUSEHOLD GROUP-GROUPE DES MEUBLES 
ET ARTICLES DE MANAGE 

Furniture stores-r-Magasins de meubles 
Floor coverings,; curtains, upholstery and interior decorations—Tapis, rideaux, 

rembourrage et decorations int^rieures 
Household appliance stores—Magasins d'appareils de manage ' — 
Other home furnishings and appliance stores—Autres magasins d'appareils et de 

fourniture^ de maison-^-. 
Antique shops—Antiquailles. ; -. 
China, glassware, crockery, etc.—VaisseJle, verrerie, faience, etc 

Radio and music stores—Magasins de radio et de musique— 
Radio and electrical shops (including refrigeration)—Magasins de radio et 

appareils 61ectrique3 (y compris refrigeration) 
Radio and music stores (including refrigeration)—Magasins de radio et de 
, musique (y compris r6frig6ration) 

RESTAURANTS, CAFETERIAS AND EATING PLACES—RESTAU­
RANTS, CAFfiTfiRIAS ET SALLES A MANGER 

Restaurants, cafeterias and lunch rooms—Restaurants, cafeterias et salles k 
. manger-^ . _ , 

Cafes (including confectionery)—Cafes (y compris confiserie) 
Lunch rooms-Salles k gouter 
Restaurants (table service)—Restaurants (avec service de table) 

Other eating places—Autres places oia I'oii mange-
Cafes with groceries—Cafes avec epiceries....; 
Lunch counters and restaurants (10 seats and under)—Buffets et restaurants 

(10 sidges et moins) '. .' 
Tea rooms and light lunches—Thes et repas legers 

OTHER RETAIL STORES—AUTRES MAGASINS DE D ^ A I L 

Farm implements—Instruments aratoires—• , 
Farm implement dealers—Marchands d'instruments aratoires 
Farm implement agents—Agents de machines agricoles 

Farmers' supplies—Fournitures pour fermiers— 
Feed stores'(flour,'feed, grain, fertilizer)—Magasins de provende (farine, 

grain, engrais, etc.) .' 
• Farmers' supply-stores—Magasins de fournitures.pour fermiers 
"Harness shops—Selleries 

Coal and wood [ yards—ice dealers—Cours k charbon et bois—marchands de 
glace— 

Coal and wood yards (including ice)—Cours k charbon et bois (comprenant 
glace)..; 

Ice dealers—^Marchands de glace ;. 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
News dealers—Vendeurs de journaux et de papeterie— 

News dealers (tobacco and confectionery)—Magasins de journaux (tabac et 
confiserie) , 

News dealers (stationery and novelties)—Magasins de journaux (papeterie et 
curiosites) '. • :• - -. .- • 

Office, store and school furniture, equipment and supplies—Fournitures et outil 
lage de bureau, ecole et magasin...' '. 

Opticians and optometrists—Opticiens et optometristes 
Sporting goods stores—Magasins d'articles sportjfs 
Tobacco stores and stands—Magasins et comptoirs de tabac .̂  
Miscellaneous classifications (combined)—Classifications diverses (combinees).. 

SECONDHAND GROUP-GROUPE DE LA MARCHANDISE DE SE­
CONDE MAIN....-

185 

(X) 
(X) 

(X) 

(X) 

(X) 

( X ) 

(X ) 

ISO 

( X ) 

(X) 

(X) 

(X) 
(x) 

(X) 

(x) 

(X) 

(X) 

(X) 

( X ) 

(X) 

(x) 
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Tableau 2.—iLE DU PRINCE-fiDGUARD—Commerce de dfitaU, 1930, par genres de commerce-Fin 

N O M B R E D E M A G A S I N S , P E R S O N N E L , F E U I L L E D E P A I E , V E N T E S E T S T O C K S 

ITJn (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, ma i s ceux-ci sont 
inclus dans les totaux] 

Employmen t and wage facts—Emploiement et remuneration 

Ful l - t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

( X ) 
( X ) 

33 

(X ) 

( X ) 

(x) 

( X ) 

( X ) 

130 

( X ) 

(X ) 

(X ) 

Female 

F e m m e s 

( X ) 
( X ) 

( X ) 

(x) 

( X ) 

Salaries 
and wages 

Salaires 
et gages 

29 

( X ) 

( X ) 

( X ) 

(X ) 

( X ) 

33,700 

6,400 

12,700 
(x) 
( X ) 

( X ) 

( X ) 
8 

( X ) 

1,500 

,700 

Par t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

28,400 

(x) 
6,900 

15,400 

(X) 

1,200 
2,900 

158,300 

9,200 

18,300 
4,500 

500 

32,900 
(X) 

30,800 
6,500 

13,300 

5,800 

(x )^ 

( X ) ' 
3,100 

1,200 
30,700 

300 

(x) 
(X ) 

( X ) 

( X ) 

( X ) 

Female 

F e m m e s 

( X ) 

(X ) 

35 

( X ) 

(X ) 

(X ) 

(x) 
( X ) 

(x) 

(x) 

( X ) 

Salaries 
and wages 

Salaires 
et gages 

( X ) 

( X ) 

(x) 

(x) 

( X ) 

1,000 

300 

Ne t sales 

Ventea nettes 

(1930) 

(X ) 
( X ) 

1,400 

( X ) 

( X ) 

( X ) 

300 

400 

700 

100 

( X ) 

( X ) 

100 

9,900 

700 

700 
600 
100 

( X ) 

4,900 

400 

( X ) 

( X ) 
200 

t 
429,000 

85,300 

244,400 
( X ) 
( X ) 

406,200 

( X ) 

( X ) 

41,100 

( X ) 
7,000 

83,800 

141,900 

56,100 
( X ) 

31,200 

(X) 

7,000 
12,200 

1,840,800 

138,000 

307,100 
116,200 
11,000 

477,700 
(X) 

352,600 
20,100 
97,600 

68,600 

( X ) 
29,200 

( X ) 
13,700 

174,600 

5,700 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de rann6e 
(prix coutant) 

99,100 

47,200 

37,400 
( X ) 
(X ) 

113,400 

( X ) 

( X ) 

11,000 

( X ) 

24,800 

6,100 

( X ) 

2,900 
) 

1,600 

( X ) 

200 
100 

396,300 

28,400 

48,200 
12,300 
4,800 

29,600 
(X) 

166,500 
2,500 

66,500 

13,800 

(x)_ 

( X ) ' 
7,300 

3,200 
20,500 

1,300 

20 

30 

36 

85699-3} 



8 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

Table 3.—PRINCE EDWARD ISLAND—RetaU Merchandise Trade, 1930, by Kinds of Business 
RENT AND OTHER OPERATING EXPENSES 

Kind of business—Genre de commerce 

Total, All Stores EeportlngC)—Total, tous magasins faisant 
rapport(') 

FOOD GKOUP-GBOUPE DE L'ALIltlENTATION. 

Confectionery stores—Confiseries 
Grocery stores (without meat)—Epiceries vsans rayon de viandes). 
Grocery stores with meats—Epiceries (avec rayon de viandes) 
Meat markets—Boucheries 

7 COUNTKY GENERAL STOBES-MAGASINS GfiNfiRAUX DE 
CAMPAGNE 

GENERAL MERCHANDISE GROUP-GROUPE DES MAR­
CHANDISES GfiNfiRALES 

A. Stores in Leased Premises 

A. Magasins dans un local lou6 

Number 
of stores 

Nombre de 
magasins 

Variety, 5-and-lO, to-a-dollar stores—Bazars, magasins de 5 et 10 cents, 
jusqu'i $1.00 

AUTOMOTIVE GROUP-GROUPE DE L'AUTOMOBILE 

Motor vehicle dealers—Distributeurs de vihicules automobiles-
Automobile dealers—Marchands d'automobiles '. •; 
Automobile dealers with farm implements—Distributeurs d automo­

biles et d'instruments aratoires 
Filling stations—Stations d'essence— 

Filling stations—Stations d'essence 
Filling stations with other merchandise—Stations d essence avec autre 

marchandise 
Garages 

APPAREL GROUP-GROUPE DU VfiTEMENT 

Men's and boys' clothing and furnishings stores—V6tement et lingerie 
(hommes et gargons)— . . ,. 

Men's furnishings stores—Magasins de hngerie (hommes).. • • • • • 
Men's and boys' clothing and furnishings stores—Magasins do vete­

ments et lingerie (hommes et gaicons) ; 
Family clothing stores—Vetement pour toute la famille 
Custom tailors and made-to-measure clothing—Tailleurs et vfitement sur 

mesure 
Shoe stores (men's, women's and children s)—Magasins de chaussures pour 

hommes, femmes et enfants 

BUILDING MATERIALS GROUP-GROUPE DES MATfiRIAUX 
DE CONSTRUCTION 

Hardware stores—Quincailleries 

FURNITURE AND HOUSEHOLD GROUP-GROUPE DES MEU­
BLES ET ARTICLES DE MfiNAGE 

Radio and music stores—Magasins de radio et de musiquo— . 
Radio and electrical shops (including refrigeration)—Magasins de radio 

et appareils ^lectriques (y compris r6frigSration) •.•••,•. 
Radio and music stores (including refrigeration)—Magasins de radio et 

de musique (y compris refrigeration) 

217 

65 

Rent 

Loyer 

"I 

31 

99,500 

19,000 

2,000 
10,700 

500 
4,800 

3,200 

3,590 

3,500 

16,500 

10,900 

1,400 

600 
1,800 

16,800 

Net sales 

Ventes 
nettes 

(1930) 

8,800 

2,800 

5,127,500 

926,700 

72,100 
663,800 
20,200 

258,300 

357,000 

281,800 

281,800 

1,318,200 

1,140,600 

45,600 

26,700 
56,300 

752,900 

3,900 

5,900 

2,600 

3,600 

2,400 

1,100 

179,700 

306,600 

50,200 

194,200 

126,500 

28,600 

373,900 

83,800 

(1) Included in totals may be figures for classifications which cannot be shown separately without disclosing individual 

°P®''S>'jJ^j all establishments gave full particulars of operating expenses and even some stores reporting rent tailed to give 
amount of other expenses. Thus the totals in this section do not agree with those in 1 able 2, nor do they necessarily include 
figures for all stores in leased premises. • . . . ,. ,̂ ^ ^ , .• t ,.:.̂ f»..a 

m Reported salaries of proprietors should only be used as a basis for computing the total compensation of proprietors 
in any kind of business when the number of reporting establishments is relatively large and the number of proprietors re­
ceiving a stated salary forms a substantial proportion of the total number of proprietors. Similar precautions should be 
taken in computing total expenses for any kind of business. (See Introduction.) 
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Tableau 3.—iLE DU PRINCE-fiDOUABD—Commerce de detail, 1930, par genres de commerce 
L O Y E R ET AUTRES FRAIS GENERAXJX 

N u m b e r 
of s tores 
reporting 

Magasins 
faisant 
rapport 

366 

114 

14 
69 

8 
17 

92 

7 

3 

42 

'3 
3 

4 
16 

27 

5 

8 

4 

9 

3 

8 

2J 

Proprie tors 
not on 

pay-roll 

Proprietaires 
ne figurant 

pas dans 
la feuille 
de paie 

340 

117 

14 
70 
8 

18 

96 

3 

1 

34 

• 10 

4 

2 
16 

25 

9 

4 

8 

4 

12 

4 

5 

2 

B Operating Expenses Reported(2) 

B . Fra i s g6n6raux d6clar6s(2) 

Proprie tors receiving 
a s t a t ed 8alary(3) 

Proprietaires 
k salaire fixe(3) 

N u m b e r 

N o m b r e 

93 

2 

• 2 

17 

15 

.-

10 

5 

-
2 
2 

17 

2 

10 

-
2 

6 

1 

5 

4 

Salaries 

Salaires 

S 

183,600 

2,100 

2,100 

20,900 

50,900 

22,800 

14,700 

~ 
3,400 
3,400 

31,600 

2,800 

21,200 

-
3,100 

9,200 

1,300 

7,800 

4,300 

Salaries and 
wages of 

' employees 

Salaires 
e t gages 

du personnel 

S 

767,200 

76,500 

10.400 
40,200 

4,800 
20,500 

88,900 

187,700 

21,700 

98,000 

69,600 

3,900 

3,100 
18,300 

84,800 

23,000 

32,200 

11,600 

16,600 

34,200 

6,200 

46,400 

10,400 

All o ther 
expenses 

(including rent) 

Tous 
autres frais 
(y compris 

loyer) 

S 

623,800 

89,000 

9,100 
63,000 

6,200 
18,600 

72,300 

'141,700 

29,000 

56,290 

37,700 

3,100 

1,700 
10,000 

83,600 

13,700 

61,300 

4,900 

11,700 

23,000 

9,200 

64,609 

14,200 

N e t sales 

Ventes net tes 

(1930) 

$ 

10,738,600 

1,374,100 

98,200 
862,100 
127.600 
242,800 

2,060,500 

2,304,600 

281,800 

1,676,700 

1,413,000 

50,000 

34,600 
130,300 

1,038,500 

182,900 

622,500 

42,600 

148,400 

427,300 

84,300 

371,600 

83,800 23 

(') Dans les totaux se trouvent parfois des chiffres dont la classification ne peut 6trc montree afin de ne pas devoiler 
des operations individuelles. 

(3) Tous les etablissements n'ont pas fourni les details complets des frais d'exploitation et mdme quelques magasins 
faisant rapport pour loyer ont omis la somme des depenses diverses, ce qui fait que les totaux de ce tableau ne corres­
pondent pas avec ceux du tableau 2, et n'incluent pas necessairement les chiffres pour tous magasins pris k bail. 

(') Les salaires des proprietaires, tels que rapportes, doivent servir seulement comme base au calcul de la compensa­
tion totale des proprietaires dans un commerce quelconque quand le nombre d'etablissements est relativement eieve et que 
le nombre de proprietaires recevant un salaire specifie forme une proportion substantieUe du no^tibre total de proprietaires. 
II faut prendre des precautions semblables en calculant les depenses globales de tout genre de commerce. {Voir introduc 
tion.) 
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Taljle 3.—PRINCE EDWARD ISLAND—RetaU Mercliandise Trade, 1930, by Kinds of Business-Con. 

RENT AND OTHER OPERATING EXPENSES 

Kind of business—Genre de commerce 

A. Stores in Leased Premises 

A. Magasins dans un local lou6 

Number 
of stores 

Nombre de 
magasins 

Rent 

Loyer 

Net sales 

Ventes 
nettes 

(1930) 

RESTAURANTS, CAFETERIAS AND EATING PLACES—RES­
TAURANTS, CAFfiTfiRIAS ET SALLES A MANGER 

Cafes (including confectionery)—Cafes (y compris confiserie) 

OTHER RETAIL STORES—AUTRES MAGASINS DE DETAIL.. 

Feed stores (flour, feed, grain, fertilizer)^Magasins de provende (farine, 
grain, engrais, etc.) 

Cktal and wood yards (including ice)—Cours k charbon et bois (comprenant 
glace) \ 

Drug stores—Pharmacies.^ 
Jewellery stores—Bijouteries 
News dealers—Vendeurs de journaux et de papeterie— 

News dealers (tobacco and confectionery)—Magasins de journaux 
(tabac et confiserie) 

News dealers (stationery and novelties)—Magasins de journaux (pape­
terie et curiosites) 

Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous classifications (combined)—Classifications diverses (com­

binees) : 

7,800 

3,100 

21,100 

2,100 

400 
6.400 
2,600 

3,500 

600 

1,300 

96,000 

56,100 

890,900 

165,100 
85,000 

266,900 
66,200 

67,300 

12,900 

129,900 
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Tabieaii 3.—iLEDU PRINCE-fiDOUARD—Commerce de detail, 1930, par genres de commerce-Fin 

LOYER ET AUTRES FRAIS GENERAUX 

N u m b e r 
of stores 
reporting 

Magasins 
faisant 
rapport 

7 

3 

59 

4 

6 
18 
6 

3 

8 

Proprie tors 
not on 

pay-roll 

Proprietaires 
ne figurant 
pas dans 
la feuille 
de paie 

7 

3 

40 

2 

6 
10 
4 

1 

3 

4 

B . Operating Expenses Reported(2) 

B . Fra i s genSraux declares (̂ ) 

Proprie tors receiving 
a s t a t ed sa la ry( ' ) 

Proprietaires 
k salaire fixe(3) 

N u m b e r 

N o m b r e 

-
-

21 

1 

1 
12 
3 

2 

-
-

Salaries 

Salaires 

S 

-
-

38,300 

4,000 

6.000 
17,600 
6,600 

2,800 

-
-

Salaries and 
wages of 

employees 

Salaires 
e t gages 

du personnel 

$ 

7,800 

1,200 

143,600 

11,600 

36,100 
29,700 
11,700 

6,800 

1,200 

30,700 

All o the r 
expenses 

(including rent) 

Tous 
autres frais 
(y compris 

loyer) 

S 

7,700 

2,600 

91,800 

10,900 

17,400 
31,800 

7,700 

4,000 

1,100 

7,900 

N e t sales 

Ventes net tes 

(1030) 

$ 

62,200 

16,200 

1,419,600 

231,900 

396,700 
341,600 

84,800 

52,900 

13,700 

136,600 

1 

2 

3 

4 

5 
6 
7 

8 

9 

10 
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Table 4.—PRINCE EDWARD ISLAND—Retail Merchandise Trade, 1930, by Size of Business 
STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BY KINDS OP BUSINESS 

(An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

(Sales are shown in thousands of dollars) 

Kind of business—Genre de commerce 

Total, All Stores(i)—Total, tous niaga.sins(i). 

Per cent of total stores and sales—Pourcentage du nombre des magasins 
et des ventes •...; 

FOOD GROUP-GROUPE DE L'ALIMENTATION 

Bakeries and bakery products—Boulangeries et produits de la boulangerie. 
Confectionery stores—Confiseries 
Grocery stores (without meat)—Epiceries (sans rayon de viandes) 
Combination stores—Magasins combines— ' 

Grocery stores'with meats—Epiceries (avec rayon de viandes) 
; Meat markets with groceries—Boucheries avec epiceries 
Meat markets (including sea foods)—Boucheries (y compris poisson)^ 

Meat markets—Boucheries 
Fish markets^Poissonneries 

TOTALS(!) 

Number 
of 

stores 

COUNTRY GENERAL STORES-MAGASINS GfiNfiRAUX 
CAMPAGNE.' 

DE 

General stores (groceries with dry goods and apparel)—Magasins generaux 
(epiceries, nouveautes et vetement) •.• 

General stores (groceries with other merchandise)—Magasins generaux 
(epiceries avec autres marchandises) 

GENERAL MERCHANDISE GROUP-GROUPE DES MARCHAN 
DISES GfiNiRALES 

AUTOMOTIVE GROUP-GROUPE DE L'AUTOMOBILE 

Motor vehicle dealers—Distributeurs de vehicules automobiles 
Accessories, tires and batteries—Accessoires (auto), pneus et batteries... 
Filling stations—Stations d'essence— 

Filling stations—Stations d'essence 
Filling stations with tires and accessories—Stations d'essence avec pneus 

et accessoires 
Filling stations with other merchandise—Stations d'essence avec autre 

marchandise 
Garages 

APPAREL GROUP-GROUPE DU VliTEMENT 

Men's and boys' clothing and furnishings stores—Vetement et lingerie (hom^ 
mes et gar^ons)— 

Men|s furnishings 8tores-;-Magasins de Hngerie (hommes) 
Men's and boys' clothing and furnishings stores—Magasins de vete^ 

ments et lingerie (hommes et garcons) 
Family clothing stores—Vetement pour toute la famille 
Women's apparel and accessories stores—Vetement de femme et accessoires— 

Woinen's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, corsets, lingerie—Bas, corsets et lingerie 
Millinery stores—Magasins de modes 

Custom tailors and made-to-measure clothing—Tailleurs et vetement sur 
mesure 

Shoo stores (men's, women's and children's)—Magasins de chaussures pour 
hommes, femmes et enfants 

BUILDING MATERIALS GROUP-GROUPE DES MATfiRIAUX 
DE CONSTRUCTION 

FURNITURE AND HOUSEHOLD GROUP-GROUPE DES MEU­
BLES ET ARTICLES DE MANAGE 

851 

10000 

316 

7 
33 

204 

13 
7 

. 42 
0 

168 

146 

22 

76 

Net 
sales 

13,774 

100-00 

2,132 

7 
142 

.1,416 

' 147 
85 

, 320 

;3,253 

3,062 

191 

2,306 

1,961 

1,609 
12 

69 

61 

36 
175 

1,299 

Less than $5,000 

Moins de $5,000 

Nombre 
de 

magasins 

6 

5 

24 

6 

11 

13 

184 

798 

50 

9 

64 

194 

430 

406 

446 

52-41 

203 

7 
23 

131 

6 
1 

Ventes 
nettes 

759 

6-51 

365 

7 
34 

244 

12 
1 

60 

64 

29 

4 

6 

4 

4 
48 

34 

3 

25 

8 

10 

(') Included in group totals may be figures for classifications which cannot be shown separately without disclosing 
individual operations. 

. (̂ ) Tn some instances only the net sales for a group of stores were reported instead of the volume of business for each 
unit. The figures for such establishments have not been included in this table. 
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Tableau 4.—iLE DU PRINCE-fiD GUARD—Commerce de d«taii, 1930, par ie cliiffre d'affaires 
MAGASINS GROUPES SELON LE MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

lUn (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

$5,000-
$9,999 

N u m ­
ber of 
s tores 

135 

15-86 

58 

6 
37 

4 
1 

10 

37 

31 

6 

1 

10 

1 
1 

3 

2 

2 
1 

7 

1 

-

2 

3 

-

-

1 

N e t 
Bales 

911 

,6-61 

398 

43 
250 

. 27 
' 6 

66 

240 

203 

' 37 

6 

69 

8 
8 

19 

13 

14 
8 

66 

10 

-

16 
0 

24 

-

-

8 

(I 

$10,000-
$19,999 

N o m ­
bre de 
maga­

sins 

129 

14-10 

32 

3 
20 

2 
: 4 

3 

16 

40 

6 

12 

4 

1 

1 

1 
6 

6 

1 

3 

-

1 

1 

-

1 

Ventes 
net tes 

1,679 

12-19 

406 

38 
254 

22 
55 

37 

626 

646 

80 

-

185 

64 

15 

11 

18 
77 

98 

17 

47 

-

16 

18 

-

11 

c s v e n t e s s o n t i n d i q u 6 e s en rr 

$20,000-
$29,999 

N u m ­
ber of 
s tores 

54 

6-34 

11 

1 
7 

1 

1 

21 

19 

2 

-

6 

4 

-
-

2 

4 

3 

-

; 

-
1 

3 

3 

N e t 
sales 

1,242 

9 0 2 

269 

26 
163 

20 
24 

26 

467 

422 

45 

-

136 

94 

-
-

42 

98 

72 

-

-

-
26 

79 

72 

$30,000-
$49,999 

N o m ­
bre de 
maga­

sins 

41 

4-82 

7 

6 

• -

1 

14 

14 

-

-

3 

1 

1 

1 

-

4 

1 

-

1 

-
2 

2 

1 

Ventes 
net tes 

1,469 

10-66 

237 

189 

-
48 

489 

489 

-

-

96 

33 

30 

33 

-

165 

30 

-

34 

-
91 

( X ) 

W 

i l l i e r s d e d o l l a r s ) 

$50,000-
$99,999 

N u m ­
ber of 
s tores 

30 

3-52 

4 

2 

1 

1 

14 

14 

-

-

4 

4 . 

-
-
-

2 

1 

-

-

-
1 

1 

-

N e t 
sales 

1,919 

13-93 

( X ) 

(X) 

65 

93 

870 

870 

-

-

241 

241 

-
-

-

109 

50 

-

_ 

-
59 

( X ) 

-

$100,000-
$199,999 

N o m ­
bre de 
maga­

sins 

16 

1-88 

1 

1 

-

-

4 

4 

-

3 

5 

5 

-
-
-

1 

-
1 

_ 

-
-

-

-

Ventes 
net tes 

2,218 

16-32 

( X ) 

(x) 

-

• -

468 

468 

-

453 

722 

722 

-
-

-

( X ) 

-
( X ) 

_ 

-
-

-

-

$200,000 
or o v e r -
ou plus 

N u m ­
ber of 
s tores 

9 

1-07 

-

_ 

-

= 

-

-

2 

2 

2 

-
-
-

2 

-
2 

_ 
-
-

1 

1 

N e t 
sales 

3,548 

25-76 

-

-

-

-

-

-
-

1,846 

447 

447 

-
-
_ 

(x) 

-
(x) 

_ 
-
-

(x) 

( X ) 

1 

2 

3 

4 
6 
6 

7 
8 

9 
10 

11 

12 

13 

14 

15 

16 
17 

18 

19 

20 
21 

22 

23 

24 

25 
26 

27 

28 

29 

30 

(') Dans les totaux de groupe se trouvent parfois des chiffres dont la classification ne peut 6tre montree afin de ne pas 
devoiler des operations individuelles. 

P) Dans certains cas, les declarations relatives k un groupe de magasins ne comprennent que les ventes nettes au lieu 
du chiffre d'affaires de chaque unite. I.es donnees sur ces etablissements ne sont pas comprises dans ce tableau. 
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Table L—PRINCE EDWARD ISLAND—Retail Merchandise Trade, 1930, by Size of Business-Con. 
STORES GROUPED ACCORDING TO AMOUNT OP ANNUAL SALES, BY KINDS OF BUSINESS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

(Sales are shown in thousands of dollars) 

Kind of business—Genre de commerce 

TOTALS(!) 

Number 
of 

stores 
Net 

Less than $5,000 

Moins de $6,000 

Nombre 
de 

magasins 
Ventes 
nettes 

RESTAURANTS, CAFETERIAS AND EATING PLACES—RES­
TAURANTS, CAFfiTfiRIAS ET SALLES A MANGER 

OTHER RETAIL STORES—AUTRES MAGASINS DE DETAIL... 

Farm implements—Instruments aratoires. 
Farmers' supplies—Fournitures pour fermiers— 

Feed stores (flour, feed, gram, fertihzer)—Magasins de provende (farine 
grain, engrais, etc) _ 

Farmers' supply stores—Magasins de fournitures pour fermiers..'. 
Harness shops—Selleries 

Coal and wood yards—ice dealers—Cours k charbon et bois—marchands de 
glace— 

Coal and wood yards (including ice)—Cours k charbon et bois (compre­
nant glace) 

Ice dealers—Marchands de glace 
Drug stores—Pharmacies 
Florists—Fleuristes. 
Jewellery stores—Bijouteries 
News dealers—Vendeurs de journaux et de papeterie 
Opticians and optometrists—Opticiens et optometristes 
Tobacco stores and stands—Magasins et comptoirs de tabac. 
Miscellaneous classifications (combined)—Classifications diverses (com­

binees) 

SECONDHAND GROUP-GROUPE DE LA MARCHANDISE DE 
SECONDE MAIN 

185 

93 

142 

1,841 

138 

307 
116 
11 

478 
6 

363 
20 
98 
69 
29 
14 

176 

13 

123 

90 

2 

6 

35 

142 

73 

6 

4 

1 
3 
2 
1 
4 
1 

36 
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Tableau 4.—iLE DU PRINCE-fiDOUARD—Commerce de d£taii, 1930, par ic chiffre d'affaires-Fin 

MAGASINS GROUPES SELON LE MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

(Les ventes sont indiqufies en mill iers d e dollars) 

$5,000-
$9,999 

N u m ­
ber of 
s tores 

3 

18 

1 

1 

4 
1 
6 

1 
2 

2 

N e t 
sales 

17 

119 

7 

6 

29 
7 

32 

6 
13 

13 

$10,000-
$19,999 

N o m ­
bre de 
maga­

sins 

1 

22 

2 

1 

9 
1 
2 
3 
1 

3 

Ventes 
net tes 

18 

334 

(X) 

(X) 

130 
10 
34 
45 
20 

50 

$20,000-
$29,999 

N u m ­
ber of 
s tores 

6 

1 

3 

1 

N e t 
sales 

133 

20 

69 

22 

$30,000-
$49,999 

N o m ­
bre de 
maga­

sins 

2 

' • 8 

1 

1 
3 

2 

1 

Ventes 
net tes 

72 

307 

. (X) 

* (X) 
116 

74 

30 

$50,000-
$99,999 

N u m ­
ber of 
s tores 

5 

1 

2 

1 

1 

N e t 
sales 

352 

(X) 

(X) 

50 

76 

$100,000-
$199,999 

N o m ­
b r e de 
maga­

sins 

2 

1 

1 

Ventes 
net tes 

(X) 

(X) 

(X) 

$200,000 
or o v e r -
ou plus 

Num- ' 
b e r o f 
s tores 

1 

1 

N e t 
sales 

(X) 

(x) 

1 

2 

3 

4 
6 
6 

7 
3 
9 

10 
11 
12 
13 
14 

15 

16 
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Table 5.—PRINCE EDWARD ISLAND—Retail Merchandise Trade, 1930, by Types of Operation 
[An (x) indicates t h a t figures a re wi thhe ld to avoid disclosing individual operat ions, but these a r e included 

in t h e totals] 

Tableau 5.—ILE D U P R I N C E - f i D O U A R D — C o m m e r c e de detail , 1930, par t y p e s d'operation 
[Un (x) indique que les chiffres ne sont Pas donnes afin de ne pas devoiler des operations individuelles, ma i s ceux-ci sont 

inclus dans les totaux] 

Type of operation—Type d'operation 

N u m b e r 
of 

s tores 

N o m b r e 
de 

magasins 

Full- t ime 
employees 

Personnel k 
temps entier 

Num­
ber 

Nom­
bre 

Salaries 
and wages 

Salaires 
et gages 

N e t sales (1930) 

Ventes net tes (1930) 

Amount 

Montant 

P e r ceni 
of to ta l 

sales 

Pour-
cent 
des 

ventes 
tota les 

Total , All Stores—Total, t o u s magasins 

Single store independents—Magasins individuels independante . . . 

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magasins 

Provincial chains—Chalnes provinciales 

Sectional chains—Chalnes sectionneUes 

Nat ional chains—Chalnes nationales 

Di rec t selling (house to house)—Colportage (de porte en porte) . . 

O the r types of operation—Autres t ypes d'operation 

Var ie ty , 5-and-lO, to-a-dollar stores—^Bazars, magasins de 6 e t 10 
cents, jusqu'^ $1.00. 

, Single s tore independents—Magasins individuels independants. . 
National chains—Chalnes nationales .' 

Country general stores—Magasins generaux de campagne 
Single store independents—Magasins individuels independants . . . 
Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins 

Men's clothing and furnishings stores and custom tailors—Magasins 
de vetements e t lingerie (hommes) e t tailleurs sur m e s u r e . . 

Single s tore independents—Magasins individuels independants . . . 

Women's apparel and accessories s tores( ' )—Vetement de femme et 
accessoires(') 

Single store independents—Magasins individuels independants . . . 

Shoe stores—Ma gasins de chaussures 
Single s tore independents—Magasins individuels independants . . . 

Household appliance stores—Magasins d'appareils de menage 
Single store independents—Magasins individuels independants . . . 
Three-store multiples—Multiples de t rois magasins 
Manufacturer-controlled chains—Chalnes contrdlees par les 

manufacturiers 

Grocery stores (without meat)—Epiceries (sans rayon de v iandes ) . . 
Single store independents—Magasins individuels independants . . . 
Two-store multiples—Multiples de deux magasins 
Sectional ch'iins—Chalnes sectionneUes 

Combinat ion stores (groceries and meats)—Magasins combines 
(epiceries et viandes) 

Single s tore independents—Magasins individuels independants . . . 

Res taurants , cafeterias and eating places^)—Restaurants , cafeterias 
et salles k manger(2) 

Single s tore independents—Magasins individuels independants . . 

Filling stations—Stations d'essence 
Single store independents—Magasins individuels independants . . . 

Drug s tores—Pharmacies 
Single s tore independents—Magasins individuels independants . . . 
Sectional chains—Chalnes sectionneUes 

861 

792 

14 

10 

5 

3 

3 

21 

3 

1 
2 

168 
160 

31 
6J 

204 
200 

2 
2 

1,127 

821 

156 

67 

24 

21 

31 

• 29 
(x) 
(X) 

200 
152 
48 

(x) 
(x) 

(X ) 

(x) 
( X ) 
( X ) 

54 
64 

12 
12 

38 
(x) 
(X ) 

$ 
874,400 

560,900 

184,600 

50,000 

33,100 

17,400 

22,400 

6,000 

13,773,700 

10,032,400 

2,283,800 

726,300 

140,800 

243,100 

289,400 

43,100 

14,800 

19,500 
(X) 
(x) 

132,100 
99,300 
32,800 

38,200 
38,200 

1,400 
1,400 

18,000 
18,000 

8,500 
(x) 
(x) 

(x) 

49,400 
(x) 
( X ) 
(X ) 

6,000 
0,000 

28,400 
28,400 

9,100 
9,100 

30,800 
( x j 
(x) 

281,800 
•(x) 
(x) 

3,253,200 
2,821,800 

431,400 

248,300 
248,300 

49,600 
49,500 

194.200 
194,200 

41,100 
(xj 
(X) 

(x) 

1,415,900 
(X) 
(X) 
(X) 

231,700 
231,700 

140.800 
140,800 

166,400 
166,400 

352,600 
(xj 
(x) 

100-00 

72-84 

16-68 

5-27 

1-03 

1-76 

2-10 

0-31 

0-11 

100-00 
(X ) 
(X ) 

100-00 
86-74 
13-26 

100-00 
100-00 

100-00 
100-00 

100-00 
100-00 

100-00 
(X ) 
(X ) 

tx) 

100-00 
( X ) 
( X ) 
(X) 

100-00 
100-00 

100-00 
100-00 

100-00 
100-00 

100-00 
(x) 
(X ) 

(') Exclusive of millinery stores. 
(2) Exclusive of cafes with groceries. 

(0 Magasins de modes non compris. 
{^) CsiUa avec epiceries non compris. 
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Table 6.—PRINCE EDWARD ISLAND—Credit Business, by Types of Operation 
Tableau 6.—iLE DU PRINCE-EDOUARD—Ventes k credit, par types d'operation 

T y p e of operation—Type d 'operation 

Single store independents—Magasins indivi-

Two-store multiples—Multiples de deux ma-

Threc-store multiples—Multiples de trois ma-

Direct selling (house to house)—Colportage 

N u m b e r 
of s tores 
reporting 

credi t 
sales 

N o m b r e de 
magasins 
declarant 
des ventes 

k c redi t 

300 

8 

5 

To ta l net 
sales of 

such s tores 

Chiffre net 
des ventes 
effectu6es 

par ces 
magasins 

55,981.500 

2,184,200 

523,300 

16,300 

N e t credi t 
sales of 

such s tores 

Chiffre net 
des ventes 

k credit 
effectu6es 

par ces 
magasins 

$2,360,200 

1,362,100 

368,800 

8,600 

R a t i o of c redi t 
sales to to ta l 
sales in s tores 

reporting 
credi t sales 

Rappor t des 
ventes £lcr6d it 
aux ventes glo­
bales effectu6es 
par les magasins 

declarant des 
ventes k crddi t 

39-46 

62-36 

70-47 

52-76 

Ins ta lment sales 
of s tores report­
ing instalments 
(included also in 

c red i t sales) 

Ventes k t emp6-
r amen t effectu6es 
par les magasins 

en declarant 
(comprises Egale­

men t avec Tea 
ventes k c redi t ) 

5156,500 

77,600 
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Table 7.—PRINCE EDWARD ISLAND—RetaU Merchandise Trade, 1930, Credit Business 
NUMBER OF STORES AND AMOUNT OF SALES CLASSIFIED ACCORDING TO DEGREE OF CREDIT FOR SELECTED 

KINDS OF BUSINESS 

(Sales are shown in thousands of dollars) 

Kind of business—Genre de commerce 

Total stores 
reporting 

Magasins 
faisant rapport 

Num­
ber of 
stores 

Net 
sales 

All cash 

Pas de credit 

Nom­
bre de 
maga­
sins 

Ventes 
nettes 

1-10 per cent 

Num­
ber of 
stores 

Net 
sales 

Total, All Stores Reportlng(')—Total, tous magasins faisant 
rapport(i)— 

Number of stores—Nombre de magasins 
Per cent of total stores—Pourcentage du nombre de magasins 
Amount of net sales—Montant des ventes nettes 
Per cent of total sales—Pourcentage des ventes totales 

FOOD GROUP—GEOUPE DE L'ALIMENTATION— 
•"Confectionery stores—Confiseries.•.•-."..'...:.".:. .•.•:::.;..".:; 
Grocery stores (without meat)—Epiceries (sans rayon de 

viandes) 
Grocery stores with meats—Epiceries (avec rayon de viandes) 
Meat markets—Boucheries 

COUNTRY GENERAL STOBES-MAGASINS GtJit-
RAUX DE CAMPAGNE— 

General stores (groceries with dry goods and apparel)—Maga­
sins generaux (epiceries, nouveautes et vetement) 

General stores (groceries with other merchandise)—Magasins 
generaux (epiceries avec autres marchandises) 

AUTOMOTIVE GROUP-GROUPE DE L'AUTOMOBILE-
Automobile dealers—Marchands d'automobiles 
Filling stations with tires and accessories—Stations d'essence 

avec pneus et accessoires 

APPAREL GROUP-GROUPE DU VliTEMENT— 
Custom tailors and made-to-measure clothing—Tailleurs et 

vetement sur mesure 
Shoe stores (men's, women's and children's)—Magasins de 

chaussures pour hommes, femmes et enfants 

OTHER RETAIL STORES—AUTRES MAGASINS BE 
DETAIL— 

Coal and wood yards (including ice)—Cours k charbon et bois 
(comprenant glace) 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 

406 
100-00 

0,751 
100-00 

1,045 
10-72 

55 
13-55 

-20 

102 
8 

16 

945 
125 
227 

2,368 

138 

917 

52 
109 

15 

122 

270 
221 
91 

- 7 0 

374 
6 
5 

708 
7-26 

- 26 

167 
12 
13 

257 

17 

04 
47 

(0 All stores did not report the amount of credit business or whether all sales were for cash, 
those establishments which reported they sell entirely for cash or that they make credit sales. 

This table includes only 
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Tableau 7.—iLE DU PRINCE-EDOUARD—Commerce de detail, 1930, Ventes a credit 

NOMBRE DE MAGASINS ET MONTANTS DE VENTES CLASSIFIES SELON LE DEORE DE CREDIT POUR GENRES SELEC-
TIONNES DE COMMERCE 

( L e s v e n t e s s o n t i n d i q u 6 e s en m i l l i e r s d e d o l l a r s ^ 

Proportion of Credi t Business—Proportion de ventes k credi t 

1 1 - 2 0 
pour-cent 

Nom­
bre de 
maga­

sins 

49 
12-07 

4 

10 
1 
3 

8 

2 

2 

5 

1 

5 
2 

Ven­
tes 

nettes 

724 
7-43 

16 

47 
20 
15 

167 

15 

177 

22 

1 

112 
14 

2 1 - 3 0 
per cent 

Num­
ber 'of 
stores 

47 
11-58 

17 

14 

3 

1 
3 

2 

1 

N e t 
sales 

601 
6 1 6 

104 

263 

41 

33 
23 

2 

69 

3 1 - 4 0 
pour-cent 

Nom­
bre de 
maga­

sins 

46 
11-33 

1. 

11 
1 
1 

12 

2 

3 

4 

2 

Ven­
tes 

nettes 

1.504 
15-44 

, 2 

43 
5 
4 

348 

12 

314 

27 

4 

4-

4 1 - 5 0 
per cent 

N u m ­
ber of 
stores 

47 
11-68 

10 
1 
6 

15 

1 

1 
1 

1 

N e t 
sales 

767 
7-87 

111 
3 

162 

381 

10 

8 
2 

18 

5 1 - 6 0 
pour-cent 

N o m ­
bre de 
maga­
sins 

19 
4-68 

2 

2 

8 

2 

Ven­
tes 

nettes 

711 
7-28 

13 

27 

360 

27 

6 1 - 7 0 
per cent 

Num­
ber of 
stores 

27 
6-65 

6 
2 

9 

2 

3 

- • 1 -

N e t 
sales 

2,520 
25-85 

62 
73 

494 

27 

140 

- - 79 

7 1 - 8 0 
pour-cent 

Nom­
bre de 
maga­

sins 

16 
3-94 

3 
1 

2 

-- - 1 -

Ven-
tes 

nettes 

639 
5-52 

37 
7 

21 

110 

Over 
80 per cent 

Au-dessus de 
80 pour-cent 

Num­
ber of 
stores 

14 
3-45 

1 

1 

2 

- 1-

N e t 
sales 

631 
6-47 

1 

6 

267 

---77-

1 
2 
3 
4 

5 

6 
7 
8 

9 

10 

11 

12 
13 

14 

15 

16 
17 
18 

(1) Comme la declaration des ventes k credit ou an comptant n'a pas 6t6 faite par tous les magasins, le tableau ci-dessus 
ne couvre que Ies Etablissements ayant fait telles declarations. 
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Table 8.—PRINCE EDWARD ISLAND—Repair and Service Receipts Reported by Merchandising 
Establisliments, 1930 

Tableau 8.—iLE DU PRINCE-fiDOUARD—Recettes provenant de reparations et de services 
telles que d^ciar^es par ies etablissements, 1930 

Subsidiary Receipts 
and 

Kind of Business Reporting {') 

Cleaning, pressing and repairing— 
Custom tailors and made-to-measure clothing... 

General automobile repair services— 

Radio and electrical repairs— 

Watch and jewellery repairs— 

' ' ) The first heading in each group shows the nature of 
the services rendered; the indented headings indicate 
the kind of business establishments in which these 
services are performed. 

Receipts 

Recettes 

S 

189,300 

3,100 

91,700 
40,000 

6,200 
4,600 

12,900 

30,700 

Recettes subsidiaires 
et 

Genre de commerce fournissant des declarations (') 

Total des recettes declarees en paiement de repara­
tions et services. 

Nettoyage, pressage et reparage— 
I'ailleurs et v6tement sur mesure. 

Reparation generale d'auto— 

Reparation de radio et appareils eiectriques— 
Magasins de radio et de musique. 

Reparation de montres et bijoux— 
Bijouteries. 

(') Le premier en-tfite de chaque groupe montre la nature 
du service; les en-tetes en retrait indique I'espece 
d'etablissement dans lequel sont rendus ces services. 

Table 9.—PRINCE EDWARD ISLAND—Wlioiesaie Sales by Retail Merchandise EstabUshments 
and Retail Saies by Wholesale Establishments. 1930 

Tableau 9.—iLE DU PRINCE-fiDOUARD—Ventes de gros eflectuees par les etablissements de 
detail et ventes de detail effectuees par ies etablissements de gros, 1930 

Retail Merchar;dise Establishments 

Etablissements de ventes au detail 

Kind of business—Genre de commerce 

Total 

Dairy products dealers—Marchands de pro-

Family clothing stores—Vetement pour toute 

Automobile dealers—Distributeurs d'automo-

Farmers' supplies—Fournitures pour fermiers.. 

Sales to 
other 

retailers 

Ventes k 
d'autres 

detail! ants 

S86,900 

25,000 

14,200 

35,500 

12,200 

Sales to 
ultimate 

consumers 

Ventes 
aux con­

sommateurs 

¥739,800 

11,200 

182.600 
637,300 

8,700 

Wholesale Establishments 

Etablissements de gros 

Kind of business—Geure de commerce 

Total, 

Meats and provisions—Viandes et provisions. 
Dairy and poultry products—Produits laitiers et 

Dry goods and apparel—Vfitement et lingerie. 
Automobiles and other motor vehicles—Auto-

Farm supplies—Articles pour la ferme. 
Not otherwise specified—Divers. 

Table 10.—PRINCE EDWARD ISLAND—Retail Merchandise Trade, 1930, by Forms of Organi­
zation 

Tableau 10.—ILE DU PRINCE-fiDOUARD—Commerce de detail, 1930, par constitution des eta­
blissements 

Number 
of stores 

Nombre 
de ma­
gasins 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

Total 
sales 

Total 
des 

ventes 

Total 

Individual proprietorships—Particuliers 

Partnerships—Soci4t4s en nom collectif. 

Corporations—Compagnies incorporees.. 

831 

720 

68 

57 

732 

278 

129 

325 

39S 

169 

34 

192 

$874,400 

286,300 

130,400 

457,700 

$13,773,700 ' 

5,706,400 

2,427,100 

5,640,200 
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Table 11.—PRINCE EDWARD ISLAND—Capital Invested in Retail Merchandise Trade, 1930 
Tableau 11.—ILE DU PRINCE-fiDOUARD—Capital engage dans le commerce de detaU, 1930 

Group—Groupe 

N u m b e r 
of 

stores 

N o m b r e 
de ma­
gasins 

T o t a l 

Tota l des 
ventes 

Stocks on 
h a n d , e n d 

of year 
(at cost) 

Stocks en 
magasin k la 

fin de 
I'annee 

(prix coutant) 

Capital 
invested 

(including 
s tocks f 

on hand)i 

Capital , 

(inclus : 
s tocks en' 
magasin)' 

Total 

Food group—Groupe de I 'alimentation 

County general stores—Magasins g6n6raux de campagne 

General merchandise group—Groupe des marchandises g^n^rales.. 

Automot ive group—Groupe de I 'automobiie 

Apparel group—Groupe du vfitement 

Building mater ials group—Groupe des materiaux de construction.. 

Furni ture and household group—Groupe des meubles et articles de 
manage 

Restaurants , cafeterias and eating places—Rcstaurarits, caf€t6rias 
e t salles 'k manger 

Othe r retail stores—Aiitres magasins de detail 

Secondhand group—Groupe de la marchandise de seconde main . 

851 

316 

168 

8 

76 

52 

11 

19 

185 

3 

13,773,700 

2,132,100 

3,253,200 

2,304,900 

1,960,700 

1,298,600 

429,600 

406,200 

141,900 

1,840,800 

5,700 
I 

3,359,400 

251,700 

1,062,300 

678,200 

263,000 

488,000 

99,100 

113,400 

6,100 

396,300 

1,300 

7,393,000 

748,600 

2,014,900 

1,376,iOO 

750,300 

860,iOO 

373,200 

224,700 
I 

65,900 

076,700 

3, i00 

Table 12.—PRINCE EDWARD ISLAND—Summary of Retaii Merchandise Trade, 1930, by Coun­
ties and Incorporated Places of 1,000 Population or Over 

Tableau 13.—iLE DU PRINCE-fiDOUARD—Resunie du commerce de detail^ 1930, par comt€sjet 
endroits incorpores de 1,000 ames ou plus 

Counties and incorporated places 
of 1,000 population or over 

Con\t6s e t endroits incorpores, 
de 1,000 kmea ou plus 

Popula­
tion 

(1931) 

N u m b e r 
of 

s tores 

N o m b r e 
de 

magasins 

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

F e m a l e 

F e m m e s 

Salaries 
and wages 

Salaires 
e t gages 

N e t 
sales 

Ventes 
net tes 

(1930) 

Stocks 
on hand, 

end of year 
(a t cost) 

Stocks en 
magasin 
k la fin 

de I'annee 
(prix 

coutan t ) 

T O T A L , P K I N C E E D W A R D I S L A N D 
—TOTAL, I L E D U P E I N C E -
fiOOUARD 

Kings 
Souris 
Remainder of county \ 
Autres / 

Prince 
Summerside 
Remainder of county 1 
Autres J 

Q u e e n s 
Char lo t t e town .-
Remainder of county 1 
Autres / 

88,038 

19,147 
1,063 

18,084 

31,500 
3,759 

27,741 

37,391 
12,361 
25,030 

179 
17 

162 

272 
61 

211 

400 
221 
179 

732 393 874,400 13,773,700 3,359,400 

250 
142 
108 

413 
384 
29 

118 
78 
40 

246 
225 

21 

64,300 
14,500 
60,000 

313,800 
214,900 
98,900 

490,100 
471,500 
24,600 

1,726,000 
270,200 

1,455,800 

3,118,000 
2,845,500 
2,272,500 

6,929,700 
5,823,500 
1,106,200 

473,800 
116,300 
357,500 

1,,163,300 
726,900 
638,400 

1,320,300 
1,214,900 
305,400 

85599-
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Tabic 13.—PRINCE EDWARD ISLAND—Retail Merchandise Trade, 1930, by Kinds of Business 
NuniBER OF STORES AND SALES BY COUNTIES AND INCORPORATED PLACES OF 1,000 POPULATION OR O V E R 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

(Sales are shown in thousands of dollars) 
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Tableau 13.—iLE D U P R I N C E - E D O U A R D — C o m m e r c e de d«tall, 1930, par genres dc commerce 

NOMBRE DE JIAGASINS ET VENTES PAR COMTES ET ENDROITS INCORPORES DE 1,000 AMES OTJ PLUS 

lUn (x) indique que les chiffres ne sont pas donn6s afin de ne pa^ devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

(Les ventes sont indiqufies en mill iers de dollars) 
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Tabic 14.—PRINCE EDWARD ISLAND—Sales by Commodities 

C o m m o d i t y 

(Read note carefully for explanation of te rms. ) 

P e r cent 
of sales 

Pour-cent 
des ventes 

Marchandises . 

(Notez bien I'explication des termes. ) 

F O O D G R O U P 

trfocery stores (without meat)— 
Stores, 2D4: Sales , $1,415,900. 

(Commodi ty coverage, 17-2%) 
Cigars , cigarettes and tobacco 
Food and kindred products— 

Bakery products, fresh 
Bot t led beverages 
Candy , confectionery and nuts 
Delicatessen, ready-to-serve foods 
Frui ts and vegetables, fresh 
But te r and cheese 
Kggs 
Lard 
Flour 
Sugar 
Salmon, canned 
Othe r groceries (including canned goods, except 

salmon) 
Meats, including poultry 

Grain and feed 
Hardware 
Household s u p p l i e s -

Soap 
Other household supplies 

Miscellaneous merchandise. 
Stat ionery, books and magazines 

G R O U P E D E L'ALIMENTATION 

Epiceries (sans rayon de viandes}— 
Magasins, 2U: Ventes , $1,415,900. 

(Couvrant 17-2% des marchandises) 
3-8 Cigares, cigarettes e t t abac . 

Aliments et produits divers— 
5-0 Produi ts de la boulangerie, frais. 
2-8 Liqueurs en bouteilles. 
5-7 Bonbons, confiserie e t noix. 
4-8 Charcuter ie . 
i-5 Frui ts e t legumes, frais. 

Beurre et fromage. 
0-5 CEufs. 
5-4 Saindoux. 
7-6 Far ine. 
7-3 Sucre. 
0-9 Saumon en boites. 

Autres Epiceries (y compris les al iments en boites, 
16-2 autres q ue ie saumon) . 
1-4 Viandes, y compris les volailles. 
3-8 Grain et provende. 
1-2 Ferronnerie. 

Fournitures de manage— 
2-8 Savon. 
3-3 Autres fournitures de menage. 

Marchandises diverses. 
Papeterie , livres et magazines. 

Epiceries avec rayon de viandes— 
Alagaslns, 13: Ventes , $146,500. 

(Couvrant 44-4% des marchandises) 
Cigares, cigarettes e t t abac . 
Aliments et produits divers— 

Produi ts de la boulangerie, frais. 
1 iqueurs en bouteilles. 
Bonbons, confiserie et noix. 
Charcuter ie . 
Poissons et autres produits de la mer , frais. 
Frui ts e t 16gumes, frais. 
Beurre et fromage. 
(Eufs. 
Saindoux. 
Farine. 
Sucre. 
Saumon en boites. 
Autres 6piceries (y compris Ies al iments en boites, 

autres que le saumon). 
Viandes, y compris les volailles. 
La i t e t crfime, fluide. 

Fournitures de manage. 
Marchandises diverses. 
Papeterie , livres e t magazines . 

M A G A S I N S G f i N f i R A U X D E C A M P A G N E 

Magasins fjcneraux de campagne (epiceries, n o u ­
veautes et vetement)— 

Magasins, 146: Ventes , 33,061,900. 
(Couvrant 37-9% des marchandises) 

Vetements e t accessoires pour femmes, fillettes e t 
enfants— 

0-1 Vetements pour enfants. 
0-3 Bas . 
0-1 Manteaux, complets et robes. 
0-2 Sous-v6tements, n^gligfis, corsets, e tc . 
0-3 Autre vfitement (excepts les fourrures). 

Pieces et accessoires d 'automobiles (except^ les 
pneus et bat ter ies) . 

NOTE-—Sales b y commodi t ies were not repor ted b y all s to res in each kind of business classification. T h e c o m m o d i t y 
coverage indicates t he extent t o which t h e sales repor ted in a given kind of business classification can be broken down 
b y commodi t ies , and shows t h e degree t o which the to ta l sales of t h e s tores included in t h e c o m m o d i t y breakdown a re 
representat ive of t h e sales of all s tores in t h e s ame kind of business classification. T h e percentage column shows t h e 
proport ion which t h e sales of each c o m m o d i t y forms of t he to ta l sales of all s tores in t h e s ame kind of business classifi­
cation which reported the i r sales b y commodi t ies . N o t all s tores of any given classification sell eve ry c o m m o d i t y 

Some kinds of business for which t h e coverage is v e r y low a re included to show t h e d a t a avai lable and also how-
li t t le information is obta inable . Such percentages should be used wi th caution. Commodi t i e s repor ted "i t h e form 
of indented i tems are a further breakdown of t h e principal classification under which t h e y are indented. T h i s form 
of presentation indicates t h a t a grea ter proportion of sales was reported under t h e principal classification (without fur­
t h e r detail) than was reported in de ta i l While t h e detai led breakdown in such cases is though t t o be representat ive 
of t he total sales, t he value of t he commodi t ies involved in t he further breakdown aggregate less than 50 per cent ot 
t h e to ta l sales of t h e principal classification. (See '* Description of Tab les " in Introduct ion to th is repor t . ) 

Grocery stores w i t h m e a t s -
Stores , 13: Sales, $146,5C0. 

(Commodi ty coverage, 44-4%) 
Cigars , cigarettes and tobacco 
F o o d and kindred p r o d u c t s -

Bakery products, fresh 
Bo t t l ed beverages 
C a n d y , confectionery and nuts 
Delicatessen, ready-to-serve foods 
F ish and o ther sea foods, fresh 
Frui ts and vegetables, fresh 
But te r and cheese 
Fggs 
Lard 
Flour 
Sugar 
Salmon, canned 
Other groceries (including canned goods, except 

salmon) 
Meats, including poultry 
Milk and cream, fluid 

Household supplies 
Miscellaneous merchandise . 
Stat ionery, boolcs and magazines 

C O U N T R Y G E N E R A L S T O R E S 

C o u n t r y general stores (groceries w i t h dry goods 
and apparel)— 

Stores , 146: Sales, 33,061,900. 
(Commodi ty coverage, 37-9%) 

Appare! and accessories, women's , misses' and 
children's— 

Children 's wear 
Hosiery 
Coats , suits and dresses 
Underwear, negligees, corsets, etc 
Other apparel (except furs) 

Automobile par ts and accessories (except tires, 
tubes and bat ter ies) 

1-2 
ll-i) 

(!•!) 
0-3 
OS 
7-7 
fi-2 
2-3 
1-8 
« • » 

10-8 
0-5 

31-9 
18-4 

1-5 
3-1 
O'l 
0-2 
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Tableau 14.—iLE DU PRINCE-EDOUARD—Ventes par categories de marchandises—Suite 

C o m m o d i t y 

(Read note carefully for explanation of t e rms . ) 

P e r cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des te rmes . ) 

COUNTRY GENERAL STORES—Con. 

C o u n t r y general stores (groceries w i t h dry goods 
and apparel)—Con. 

Building materials— 
Cement 
Lime, plaster, e tc 
Lumber , rough, dressed and finished 
Planing mill products, woodwork 
Wood shingles and shakes 
Roofing mater ia ls (except wood shingles and 

shakes) 
Iron and o ther metal building mater ials 
Building paper, wood base insulating boards , e t c . . 

Cameras and photographic supplies 
Caskets and under takers ' supplies 

Cigars, cigarettes and tobacco 
Clothing and furnishings, men's and boys '-

Suits . , 
Overcoats 
H a t s and caps 
Underwear, hosiery and shi r ts 
Other furnishings 
Work clothing 
Other clothing 

Drugs and drug sundries 
D r y goods and notions— 

Cotton piece goods 1-6 
Linen goods 0-5 
Wool and wool-mixed goods 1 • I 
Rayons and celanese 0-5 
Notions (ri bbons, laces, etc.) 1-5 
Othe r d ry goods 1-7 

F a r m and garden equipment and supplies— 

F a r m machinery and farm wagons 
Wire fencing, gates and posts .-
O the r farm and garden equipment and supplies.. 

Fert i l izers 
Food and kindred products— 

Bakery products, fresh 
Bot t led beverages 
Candy , confectionery and nuts *:. 
Delicatessen and ready-to-serve foods 
Fish and o ther sea foods, fresh 
Frui ts and vegetables, fresh.. . . ' 
Bu t te r and cheese 
I^gga 
Lard 
Flour 
Sugar 
Salmon, canned 
Other groceries (including canned goods, except 

salmon) 
Meats , including poultry 
Milk and cream, fluid 
Soda fountain sales and ice cream 

F u e l -
Coal 
Fuel oil 

Furni ture 
Gasoline 
Hardware— 

Builders ' and shelf ha rdware 
Carpenters ' and mechanics ' tools., 
O the r hardware 

0-8 
0-2 
0-4 
0-1 
0-9 

0-3 
0-1 
0-1 

0-1 
0-5 

3-8 

0-3 
0-2 
0-3 
0-7 
0-1 
0-9 
0-2 
1-3 

0-7 
0-7 
0-2 
2-9 

0-7 
0-7 
1-6 
0-2 
0-2 
3-6 
1-1 
M 
M 

10-0 
4-1 
0-2 

16-8 
1-3 
0-2 
0-2 

3-8 
0-4 
0-3 
3-7 

3-5 
0-2 
4-8 

M A G A S I N S G E N f i R A U X D E CAMPAGNE-Sui te 

Magasins generaux de campagne (epiceries, n o u ­
veautes et v S t e m e n t ) - S u i t e 

Materiaux de construction— 
Ciment . 
Chaux, platre, etc . 
Bois de sciage, grossier, rabot6 et fini. 
Produi ts des moulins k r abo te r , t ravai l de bois. 
Bardeaux de bois et merrains. 
Materiaux de toi ture (excepts les bardeaux de 

bois et les merra ins) . 
Fer et autres in^taux de construction. 
Papier de construction, plinthes en bois isolantes, 

etc . 
Appareils photographiques et fournitures. 
Cercueils e t fournitures d'entrepreneurs de pompes 

fundbres. 
Cigares, cigarettes et t abac . 
Vetement et confection pour hommes et gar^ons— 

Complets . 
Pardessus. 
Chapeaux et casquet tes . 
Sous-v^tements, bas et chemises. 
Autre confection. 
Vetements de t rava i l . 
Autre v6tement . 

Drogues et produits pharmaceut iques . 
Lingerie et articles de fantaisie— 

Cotonnades, k la verge. 
Toiles. 
Lainages e t semi-lainages. 
Rayon e t c^Iandse. 
Articles de fantaisie (rubans, dentelles, e te . ) ; 
Autres marchandises seches. 

Inst ruments aratoires , outillages e t fournitures pour 
jardins— 

Machinerie et voitures de ferme. 
C16ture en fil de fer, barri^res et poteaux. 
Autres outillages et fournitures de ferme. 

Engrais chimiques . 
Aliments et produits divers— 

Produi ts de la boulangerie, frais. 
Liqueurs en bouteilles. 
Bonbons,, confiserie et noix. 
Charcuter ie . 
Poissons et autres produits de la mer , frais. 
Frui ts e t J6gumes, frais. 
Beurre e t fromage. 
(Eufs. 
Saindoux. 
Far ine. 
Sucre. 
Saumon en boites. 
Autres Epiceries (y compris les a l iments en boites, 

autres que le saumon). 
Viandes, y compris les volailles. 
Lai t e t creme, fluide. 
Ventes au comptoir des rafralchissements et 

cr^me k la glace. 
Combustibles— 

Charbon . 
Huile, combust ible . 

Meubles. 
Gazoline. 
Ferronnerie— 

Ferronnerie, g6n6rale e t de construction. 
Outiis de menuisiers e t de machinis tes . 
Autre ferronnerie. 

NOTA:—Plusieurs magasins dans chaque classification de commerce n'ont pas r^part i le chiffre de leurs ventes entre diffe­
rentes marchandises . La couverture des marchandises indique jusqu'S. quel point les ventes d6clar6es dans une classi­
fication quelconque de commerce peuvent dtre r6parties entre des marchandises sp6cifi6es et elle mon t re quelle propor­
tion du to ta l des ventes des magasins inclus dans la classification des marchandises est representee dans les ventes globales 
de tous les magasins dans la m6me classification de commerce . La colonnedes pourcentages mon t re la proport ion que 
forme chaque marchandise dans le to ta l de tous les magasins dans la m6me classification de commerce et qui ont fait 
la repart i t ion de leurs ventes par marchandises specifiees. Toutes les marchandises paraissant dans la nomenclature 
ne sont pas necessairement vendues dans chacun des magasins d'une classification quelconque. 

Quelques genres de commerce dont la couverture est trfes e t ro i te sont inclus ici dans le but de mont re r les donnees 
relevees et de faire voir le peu d'information qu'i l est possible d 'obteni r . Ces pourcentages doivent e t re vus avec rese rve . 
Les marchandises paraissant en re t ra i t sont une plus ample classification de la classification prineipale sous laquelle 
elles p'iraissent. C e t t e modal i te de presentat ion indique qu'une plus grande proport ion des ventes a 616 d6claree sous la 
classification prineipale (sans autre detai l ) que dans la sous-classification. Bien que la classification detai l iee dans de 
tels cas soit supposee representer le chiffre global des ventes , la valeur des marchandisesenumer^es dans la classification 
plus detai l iee n 'a t te in t pas 50 pour-cent de toutes les ventes de la classification prineipale. (Voir '* Descr ipt ion d e s 
tableaux" dans l ' introduction du present rappor t . ) 



26 CENSUS OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1931 

Table 14.—PRINCE EDWARD ISLAND—Sales by Commodities—Con. 

Comm.odity 

(Read note carefully for explanation of t e rms . ) 

P e r cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des te rmes . ) 

COUNTRY GENERAL STORES—Con. 

C o u n t r y general stores (groceries w i t h dry goods 
and apparel)—Con. 

H a y , grain and feed 
H o m e furnishings— 

Draperies, upholstery, curtains, e tc 
Floor coverings 
Bedding, mat t resses , springs, etc 
China, glassware, crockery, etc 
Ki tchen utensils 
Other home furnishings 

Household supplies— 

Other household supplies 
Infants' wear 
Lea ther goods 
Miscellaneous merchandise 

• Oils and greases 
Paints , varnishes, glass and painters ' supplies— 

Paints , varnishes, lacquers, etc 
Glass 
Painters ' supplies 

Seeds, bulbs, plants, etc 
Shoes and other footwear— 

Footwear wholly or chiefly of leather— 
Men's or boys ' 
Women's or misses' 
Chi ldren 's 

Fe l t footwear 
Rubber footwear 

Smokers ' supplies 
Stat ionery, books and magazines 
Stoves, ranges and heaters (other than electric or gas) 

Tire , tubes and t ire accessories.. 
Toilet articles and preparat ions. 
Wall paper 

C o u n t r y general stores (groceries w i t h o ther 
merchandise)— 

Stores , 33: Sales, $191,300. 
(Commodi ty coverage, 14-0%) 

Building mater ia ls 
Food and kindred products— 

Candy , confectionery and nuts 
Frui ts and vegetables, fresh 
Lard 
Flour ^ • . . . 
Sugar ' 
Salmon, canned 
Other groceries (including canned goods, except 

salmon) 
Meats , including poultry 

Fuel 
Gasoline 
H a r d w a r e 
H a y , grain and feed 
Household supplies 
Oils and greases 
Paints , varnishes, glass and painters ' supplies 
R u b b e r footwear 
Stoves, ranges and heaters (other than electric or 

Wall paper 
Wire fencing, gates and posts. 

G E N E R A L M E R C H A N D I S E G R O U P 

Variety, 5-and-lO, to-a-dollar s t o r e s -
Stores, 3 : Sales, $281,800. 

(Commodi ty coverage, 96-2%) 
Antiques, a r t goods, s t a tua ry and gifts 
Apparel and accessories, women's , misses ' and 

children's— 
Millinery 
Hosiery 
Coats , suits and dresses 
Underwear , negligees, corsets, etc 
Other apparel (except furs) 

Appliances and supplies, electrical 
Clothing and furnishings, men's and boys ' 

. D r y goods and notions 

3-1 

0-1 
0-2 
0-2 
0-3 
0-4 
0-4 

0-8 
0-6 
0-1 
0-2 
1-3 
0-5 

3-2 
0-3 
O-I 
1-2 

1 0 
0-7 
0-4 
0 1 
1-6 
0-2 
0-4 
0-2 

0-4 
0-1 
0-3 

0-7 

0-7 
4-5 
3-0 

11-9 
9-0 
0-4 

3 4 0 
0-4 
0-4 
9-7 

14-2 
1-9 
1-7 
0-7 
M 
1-5 

3-4 
0-4 
0-4 

1-9 

2-4 
10-7 
3-0 
2-2 
1-7 
3-1 

II-O 

M A G A S I N S G E N f i R A U X D E CAMPAGNE-Fin 

Magasin generaux de campagne (epiceries, n o u ­
veautes et ve tement )— I in 

Foin, grain et provende. 
Fournitures de maison— 

Draperies, rembourrage, rideaux, e tc . 
Tapis et preiar ts . 
Li t s , mate las , sommiers , e tc . 
Vaisselle, verrerie, faience, e tc . 
Ustensiles de cuisine. 
Autres fournitures de maison. 

Fournitures de menage— 
Savon. 
Autres fournitures de menage, 

ve t emen t s et lingerie pour enfants. 
Articles en cuir. 
Marchandises diverses. 
Huiles et graisses. 
Peintures, vernis, v i t re et fournitures de peintres— 

Peintures, vernis, laques, e tc . 
Vitre. 
Fournitures de peintres. 

Graines, bulbes, plants, etc . 
Chaussures de tout g e n r e -

Chaussures, tout ou principalement en cuir— 
Pour hommes ou gargons. 
Pour femmes ou fillettes. 
Pour enfants. 

Chaussures en feutre. 
Chaussures en caoutchouc. 

Fournitures de fumeurs. 
Papeterie , livres et magazines. 
Poeies, cuisinieres et chaufferettes (autres qu'eiec-

t r iques ou k gaz). 
Pneus et accessoires pour pneus. 
Articles et preparations de toi let te . 
Papier-tentur e. 

Magasins generaux de campagne (epiceries avec 
autres marchandises)— 

Magasins, 22: Ventes , $191,300. 
(Couvrant 14-0% des marchandises) 

'Materiaux de construction. 
Aliments et produits divers— 

Bonbons, confiserie et noix. 
Fru i t s e t legumes, frais. 
Saindoux. 
Far ine. 
Sucre. 
Saumon en boites. 
Autres epiceries (y compris les al iments en boites, 

autres que le saumon). 
Viandes, y compris les volailles. 

Combust ibles . 
Gazoline. 
Ferronnerie. 
Foin, grain et provende. 
Fourniture de menage. 
Huiles e t graisses. 
Peintures, vernis, v i t re et fournitures de peintres. 
Chaussures en caoutchouc. 
Poeies, cuisinieres et chaufferettes (autres qu'eiec-

t r iques ou k gaz). 
Papier-tentur e. 
C16ture en fil de fer, barridres et poteaux. 

G R O U P E D E S M A R C H A N D I S E S - G E N E ­
R A L E S 

Bazars, magasins dc 5 et 10 cents , jusqu'& $1.00— 
Magasins, 3 : Ventes , $381,800. 

(Couvrant 96-2% des marchandises) 
Objets ant iques, objets d ' a r t , s ta tue t tes et cadeaux. 
v e t e m e n t s e t accessoires pour femmes, fillettes e t 

enfants— 
Chapeaux. 
Bas . 
Manteaux, complets et robes. 
Sous-vetements, negliges, corsets, etc . 
Autre ve tement (excepte les fourrures). 

Appareils e t fournitures, eiectriques. 
v e t e m e n t e t confection pour h o m m e s et gar^ons. 
Lingerie et articles de fantaisie. 
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Tableau 14.—iLE DU PRINCE-fiDOUARD—Ventes par categories de marchandises—Suite 

Commodity 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

GENERAL MERCHANDISE GROUP—Con. 

Variety, 5-and-lO, to-a-dollar stores—Con. 
Food and kindred products— 

Bakery products, fresh. 
Candy, confectionery and nuts 
Other food products 
Soda fountain sales and ice cream 

Hardware 
Home furnishings-

China, glassware, crockery, etc 
Kitchen utensils _ 
Other home furnishings 

Infants' wear 
Jewellery (mainly costume) 
Leather goods _ 
Musical instruments and accessories 
Receipts from sale of meals 
Seeds, bulbs, plants, etc 
Stationery, books and magazines 
Toilet articles and preparations 
Toys and games 

AUTOMOTIVE GROUP 

Automobile dealers-
Stores, 18: Sales, $1,216,500. 

(Commodity coverage, 72-0%) 
Automobiles, trucks, buses, tractors and acces­

sories-
Passenger automobiles, new 
Passenger automobiles, used 
Commercial cars and trucks, new 
Commercial cars and trucks, used 

Tractors, farm and other 
Parts and accessories (except tires, tubes and 

batteries) 
Tires and tubes 
Passenger automobiles, new, sold to other dealers, 

Gasoline _. 
Miscellaneous merchandise... 
Oils and greases 
Radios and radio equipment., 
Service 

Garages-
Stores, 29: Sales, $175,000, 

(Commodity coverage, 18-9%) 
Automobile parts and accessories (except tires, tubes 

and batteries) 
Batteries, storage 
Gasoline 
Oils and greases 
Service 
Tires and tubes 

APPAREL GROUP 

Family clothing stores-
Stores, 6: Sales, $797,500. 

(Commodity coverage, 91-5%) 
Apparel and accessories, women's, misses' and 

children's— 
Children's wear 0-7 
Millinery 3-8 
Hosiery 9-1 
Coats, suits and dresses 22-4 
Underwear, negligees, corsets, etc 7-3 

Clothing and furnishings, men's and boys'— 
Suits 9-0 
Overcoats 6-9 
Hats and caps 1*8 
Underwear, hosiery and shirts 14-5 

Dry goods and notions— 
Cotton piece goods 
Linen goods 
Wool and wool-mixed goods 
Rayons and celanese 
Silk and velvet piece goods 
Notions (ribbons, laces, etc.) 

0-4 
6-4 
0-7 
0-3 

7-3 

4-6 
2-4 
2-4 
3-7 
0-6 
0-8 
2-2 
M 
5-9 
7-0 
3-8 

63-7 
12-5 
4-8 
0-7 

O-I 

5-9 
1-4 
4-1 

0-5 
0-2 
0-2 
0-4 
5-5 

20-9 
2-1 

58-2 
5-5 
7-3 
6-0 

GROUPE DES MARCHANDISES GfiNfi-
RALES—Fin 

Bazars, magasins de 5 et 10 cents,Jusqu'& $1.00-Fin 
Aliments et produits divers— 

Produits de la boulangerie, frais. 
Bonbons, confiserie et noix. 
Autres produits aUmentaires. 
Ventes au comptoir des rafralchissements et 

cr^me k la glace. 
Ferronnerie. 
Fournitures de maison— 

Vaisselle, verrerie, faience, ete. 
Ustensiles de cuisine. 
Autres fournitures de maison. 

vetements et lingerie pour enfants. 
Bijouterie (nouveautes). 
Articles en cuir. 
Instruments de musique et accessoires. 
Recettes provenant des repas. 
Graines, bulbes, plants, etc. 
Papeterie, livres et magazines. 
Articles et preparations de toilette. 
Jouets et jeux. 

GROUPE DE L'AUTOMOBILE 

Marchands d'automobiles— 
Magasins, 18: Ventes, $1,316,500. 

(Couvrant 72-0% des marchandises) 
Automobiles, camions, autobus, tracteurs et acces­

soires— 
Automobiles, neufs. 
Automobiles, usages. 
Automobiles et camions pour le commerce, neufs. 
Automobiles et camions pour le commerce, 

43-3 

32-2 

3 0 
1-2 
0-8 
2-4 
2-4 
2-8 

Tracteurs de ferme et autres. 
Pieces et accessoires (excepte les pneus et batte­

ries). 
Pneus. 
Automobiles, neufs, vendus k d'autres distri­

buteurs. 
Gazoline. 
Marchandises diverses. 
Huiles et graisses. 
Radios et accessoires. 
Service. 

Garages— 
Magasins, 39: Ventes, $175,000. 

(Couvrant 18-9% des marchandises) 
Pieces et accessoires d'automobiles (excepte les 

pneus et batteries). 
Batteries, accumulateurs. 
Gazoline. 
Huiles et graisses. 
Service. 
Pneus. 

GROUPE DU VfiTEMENT 

Vetement pour toute la famille— 
Magasins, 6: Ventes, $797,500. 

(Couvrant 91-5% des marchandises) 
vetements et accessoires pour femmes, fillettes et 

enfants— 
vetements pour enfants. 
Chapeaux. 
Bas. 
Manteaux, complets et robes. 
Sous-vetements, negliges, corsets, etc. 

vetement et confection pour hommes et garcona— 
Complets. 
Pardessus. 
Chapeaux et casquettes. 
Sous-vetements, bas et chemises. 

Lingerie et articles de fantaisie— 
Cotonnades, k la verge. 

Toiles. 
Lainages et semi-lainages. 
Rayon et c61anese. 
Soies et velours"; k la verge. 
Articles de fantaisie (rubans, dentelles, etc.). 
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Table 14.—PRINCE EDWARD ISLAND—Sales by Commodities—Con. 

C o m m o d i t y 

(Read note carefully for explanation of t e rms . ) 

P e r cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des te rmes . ) 

A P P A R E L G R O U P — C o n . 

Family c lothing stores—Con. 
Furs and fur goods 
H o m e furnishings— 

Draperies, upholstery, curtains, e tc 1-8 
Floor coverings 1 • I 
Bedding, mattresses , springs, etc 0-3 
Other home furnishings 3-9 

Miscellaneous merchandise 

O T H E R R E T A I L S T O R E S 

Coal and wood yards (Including Ice)— 
Stores , 7: Sales, $477,700. 

(Commodi ty coverage, 41-9%) 
Fuel— 

Coal 
Wood, coke and o the r fuels 

D r u g s t o r e s -
Stores , 30: Sales, $353,600. 

(Commodi ty coverage, 33-4%) 
Bot t led beverages 
Cameras and photographic supplies 
Candy , confectionery and nuts . . •. 
Cigars , cigarettes, tobacco and smokers ' supplies. 
Drugs and drug sundries— 

Prescriptions 
Drugs, patent medicines and compounds 
Rubber sundries 
Drug sundries • • • 

Service (photo-finishing) 
Soda fountain sales, ice cream, lunches 

Stat ionery, books and magazines 
Surgical, dental and hospital supplies.. 
Toilet articles and preparations— 

Toilet preparations and cosmet ics . . . 
Toilet articles 

2-5 
7-1 

2-3 

87-0 
13-0 

0-4 
6-6 
6-0 

13-6 

21-0 
28-0 
1-3 
1-0 
3-1 
1-8 

1-2 
1-0 

13-2 
1-8 

G R O U P E D U V f i T E M E N T — l i 

Vetement pour t o u t e la famille—Fin 
Fourrures e t articles en fourrure. 
Fournitures de maison— 

Draperies, rembourrage, rideaux, etc . 
Tapis et pr61arts. 
Lite, mate las , sommiers , etc . 
Autres fournitures de maison, 

Marchandises diverses. 

A U T R E S M A G A S I N S D E D&TAIL 

Cours k charbon et bois (comprenant glace)— 
Magasins, 7: Ventes , $477,700. 

(Couvrant 41-9% des marchandises) 
Combustibles— 

Charbon. 
Bois, coke e t autres combust ibles . 

Pharmacies— 
Magasins, 30: Ventes , $353,600. 

(Couvrant 33-4% des marchandises) 
Liqueurs en bouteilles. 
Appareils photographiques e t fournitures. 
Bonbons, confiserie et noix. 
Cigares, cigarettes, t abac et fournitures do fumeurs. 
Drogues e t produits pharmaceut iques— 

Prescriptions. 
Drogues, medicaments brevetes et composes. 
Articles en caoutchouc. 
Produi ts pharmaceut iques . 

Service (finissage de pellicules). 
Ventes au comptoir des rafralchissements, crfime k 

la glace, repas. 
Papeterie , livres et magazines. 
Fournitures pour chirurgiens, dentistes et h6pitaux. 
Articles et preparations de t o i l e t t e -

Preparat ions de toilet te e t cosmetiques. 
Articles de toi let te . 
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Table 15.—CHARLOTTETOWN—Retail Merchandise Trade, 1930, by Types of Operation 
lAn (x) indicates t h a t figures a re wi thhe ld to avoid disclosing individual operations, bu t these a re included 

in t h e totals] 

Tableau 15.—CHARLOTTETOWN—Commerce de detail, 1930, par types d'op«ration 
(Un (x) indique que les chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, ma i s ceux-ci sont 

inclus dans les totaux] 

Type of operation—Type d'op6ration 

N u m b e r 
of 

s tores 

N o m b r e 
de 

magasins 

Full- t ime 
employees 

Personnel k 
temps entier 

Num­
ber 

N o m ­
bre 

Salaries 
and wages 

Salaires 
et gages 

N e t sales (1930) 

Ventes net tes (1930) 

Amount 

Montant 

P e r cent 
ot to ta l 

sales 

Pour-
cent 
des 

ventes 
tota les 

Total , Ail Stores—Total, t o u s magasins . 

Single store independents—Magasins individuels independants . , 

• Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magasins 

Provincial chains—Chatnes provinciales 

Sectional chains—Chatnes sectionneUes 

National chains—Chatnes nationales 

Other typos of operation—Autres types d'operation 

Var ie ty , 5-and-lO, to-a-dollar stores—Bazars, magasins de 5 e t 10 
cents, j u s q u ' i $1.00 

National chains—Chatnes nationales 

Men's clothing and furnishings stores and custom tailors—Magasins 
do vfitements ot lingerie (hommes) e t tailleurs sur mesure 

Single s tore independents—Magasins individuels independants 

Women's apparel and accessories s tores( ' )—Vetement de femmo e t 
accessoires(') 

Single s tore independents—Magasins individuels independants 

Shoe stores—Magasins de chaussures 
Single s tore independents—Magasins individuels independants . . . 

Household appliance stores—Mapasins d'appareils de m e n a g e . . . . 
Three-store multiples—Multiples de trois magasins 
Manufacturer-controlled chains—Chatnes contr6iee8 par les 

manufacturiers 

Grocery stores (without meat)—^Epiceries (sans rayon de v iandes) . . 
Single s tore independents—Magasins individuels independants. 
Two-store multiples—Multiples de deux magasins 
Sectional chains—Chalnes sectionneUes 

Combinat ion stores (groceries and meats)—Magasins combines 
(epiceries e t viandes) 

Single s tore independents—Magasins individuels independants . . . 

Res tauran ts , cafeterias and eating places—Restaurants, cafeterias e t 
salles k manger •. 

Single store independents—Magasins individuels independants. . 

Filling stat ions—Stations d'essence. 
Single s tore independents—Magasins individuels independants. . 

Drug s tores—Pharmacies 
Single s tore independents—Magasins individuels independants. . 
Sectional chains—Chatnes sectionneUes 

221 

201 

5 

3, 

2 

3 

5 

494 

44 

(x) 
( X ) 

(X ) 
( X ) 

19 
19 

(X ) 
(x) 

(X ) 

(x) 
( X ) 
(X ) 

(X ) 
(X ) 

S 

171,500 

352,700 

63,400 

37,000 

22,400 

6,000 

5,823,500 

4,572,600 

- 641,300 

301,600 

289,400 

18,600 

( X ) 
(X ) 

30,500 
30,500 

( X ) 
(x) 

18,000 
18,000 

(X ) 
(X ) 

( X ) 

36,100 
(X) 
(X) 
(X) 

4,300 
4,300 

25,500 
25,500 

7,600 
7,600 

23,800 
(X ) 
(X ) 

(X ) 
(x) 

185,800 
185,800 

(x) 
(X ) 

194,200 
194,200 

( X ) 
(X ) 

(x) 

774,100 
(X) 
(X) 
(X ) 

136,600 
136,600 

115,800 
115,800 

99,200 
99,200 

232,300 
(X ) 
(X ) 

100 00 

78-62 

1101 

5-18 

4-97 

0-32 

100-00 
10000 

100-00 
100-00 

100-00 
100-00 

100-00 
100-00 

100-00 
(X ) 

(X ) 

10000 
(X, 
(X) 
(X) 

10000 
100-00 

100-00 
100-00 

100-00 
100-00 

100-00 
(X ) 
(x) 

0) Exclusive of millinery stores. 
(') Magasins de modes non compris. 
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Table 16.—CHARLOTTETOWN—Retail Merchandise Trade, 1930, by Kinds of Business 
NUMBER OF STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates t h a t figures a re wi thheld to avoid disclosing individual operations, but these a re included 
in t h e totals] 

Kind of business—Genre de commerce 

N u m b e r 
of stores 

N o m b r e de 
magasins 

Proprietors 

Proprietaires 

Male 

H o m m e s 

Female 

F e m m e s 

Total , All Stores—Total , t ous magasins 

F O O D G R O € P ( i ) — G E O U P E D E L'ALIMENTATION( i ) 

Bakeries and bake ry products('^)—Boulangeries et produits de la boulangerie(2). 
Confectionery stores—Confiseries 
Grocery stores (without meat)—Epiceries (sans rayon de viandes) 
Combinat ion stores—Magasins combines— 

Grocery stores with meats—Epiceries (avec rayon de viandes) 
Meat marke t s with groceries—Boucheries avec 6piceries 

Meat marke t s (including sea foods)—Boucheries (y compris poisson) 

G E N E R A L M E R C H A N D I S E G R O U P - G R O U P E D E S M A R C H A N ­
D I S E S G f i N E R A L E S 

D r y goods stores—Magasins de marchandises sdches 

Varie ty , 5-and-lO, to-a-dollar stores—Bazars, magasins deS et 10 cents, jusqu'il $1.00 

A U T O M O T I V E G R O U P - G R O U P E D E L ' A U T O M O B I L E 

Motor vehicle dealers—Distr ibuteurs de v6hicules automobiles 
Ti re shops—Boutiques de pneus 
Filling stations—Stations d'essence 
Garages 
A P P A R E L G R O U P - G R O U P E D U Vf iTEMENT 

Men's and boys ' clothing and furnishings stores—Magasins de ve tements et linge­
rie (hommes et garfons) 

Fami ly clothing stores—Vetement pour toute la famille 
Women's apparel and accessories stores—Vetement de femme et accessoires 
Custom tai lors and made-to-measure clothing—Tailleurs et v6tement sur mesure . 
Shoe stores—Magasins de chaussures 

B U I L D I N G M A T E R I A L S G R O U P - G R O U P E D E S M A T E R I A U X D E 
C O N S T R U C T I O N 

29 

H a r d w a r e stores—Quincailleries 
Lumber and building mater ia l dealers—Marchands de bois et de matfiriaux de 

construction 
Electr ical shops (without radio)—Boutiques d'6!ectricien (sans radios) 
Heat ing and plumbing fixtures—Boutiques de piomberie et chaufferie 

F U R N I T U R E A N D H O U S E H O L D G R O U P - G R O U P E D E S M E U B L E S 
E T A R T I C L E S D E M E N A G E 

R E S T A U R A N T S , C A F E T E R I A S A N D E A T I N G P L A C E S - R E S T A U ­
R A N T S , CAFf iTf iRIAS E T SALLES A M A N G E R 

Restaurants , cafeterias and lunch rooms—Restaurants , caf6t6rias et salles k 
m a n g e r -

Cafes (including confectionery)—Caf^s (y compris confiserie) 
Lunch rooms—Salles k gouter 
Res taurants ( table service)—Restaurants (avec service de table) 

Tea rooms and l i^ht lunches—Th6s et repas 16gers 

O T H E R R E T A I L S T O R E S — A U T R E S M A G A S I N S D E D E T A I L 

F a r m implements—Instruments aratoires 
Feed stores (flour, feed, grain, fertilizer)—Magasins de provende (farine, grain, 

engrais, etc.) 
Coal and wood ya rds - ice dealers—Cours k charbon et bois - marchands de glace 
Drug s tores—Pharmacies .' 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
News dealers—Vendeurs de journaux e t de papeterie 
Office, s tore and school furniture, equipment and supplies—Fournitures e t outil-

lage de bureau, 6cole et magasin 
Opticians and optometrists—Opticiens et optometr is tes 
Sporting goods stores—Magasins d 'ar t ic les sportifs 
Tobacco stores and stands—Magasins et comptoirs de t a b a c 
Miscellaneous classifications (combined)—Classifications diverses (combinees) . . 

47 S E C O N D H A N D G R O U P - G R O U P E D E LA M A R C H A N D I S E D E S E ­
C O N D E MAIN 

231 219 

(x) 
(X) 

20 

(X) 

(X) 

14 

(X) 
(X) 
(X) 

(X) 
(X) 

(xj 

43 

(x) 

(X) 
(X) 
(x) 
(X) 

25 

16 

(X) 
(X) 

(X) 

(X) 

(x) 
(X) 
(X) 

(X) 
(X) 

(X) 

(X ) 

(x) 
(X) 
(X) 
(X) 

(}) Th i s to ta l includes one classification in which the number of stores is less t han three and concerning which no in­
formation can be disclosed. 

(2) N o t including bakeries reporting to t he Census of Indus t ry . 
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Tableau 16.—CHARLOTTETOWN—Commerce de detail, 1930, par genres de commerce 
N O M B R E D E M A G A S I N S , P E R S O N N E L , F E U I L L E D E P A I E , V E N T E S E T S T O C K S 

[Un (x) indique que l03 chiffres no sont pas donnas afin de ne pas devoiler des opSrations individuelles, ma i s ceux-ci sont 
inclus dans les totaux] 

Employmen t and wage facts—Emploiement et r6ihun6ration 

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

384 

57 

1 
3 

29 

(X) 
(X) 

(X) 

(X) 

63 

43 

8 

(x) 
(x) 

(X) 

(x) 

(X ) 
( X ) 
( X ) 

20 

Female 

F e m m e s 

225 

51 

13 
31 

4 

3 

23 

11 

(X ) 
(X ) 
( X ) 

(x) 
(X) 

11 
(X) 

101 

8 

12 
21 
18 

(X) 
13 
5 

(X) 
(X) 
(X) 
(X) 

(X) 
(x) 

(X) 

(X) 

(X) 
(X) 
(x) 
(x) 

V 

29 

1 

5 
2 
7 

3 
2 

Salaries 
and wages 

Salaires 
et gages 

S 
471,500 

66,800 

700 
7,900 

36,100 

3,300 
1,000 

17,800 

19,000 

(x) 
(X ) 

64,600 

40,900 
( X ) 

(X ) 
7,600 

89,800 

18,500 
40,400 

900 
12,000 
18,000 

32,700 

6,400 

(X ) 
(X ) 
( X ) 

45,100 

25,500 

(X ) 
(X) 

15,400 
(x) 

127,700 

8,700 

15.200 
32,300 
23,800 

(X ) 
10,800 
4,300 

(X ) 
(X ) 
(X ) 
(x) 

20,900 

300 

Par t - t ime employees 

Personnel k t emps partiel 

Male 

H o m m e s 

(x) 
(X ) 

( X ) 

(X ) 

(x) 
(XJ 
(x) 

(X ) 
(X ) 

(X ) 

F e m a l e 

F e m m e s 

(x) 

(X ) 
(X ) 
(X ) 
(X ) 

23 

(X ) 
(X ) 

( X ) 

( X ) 

(x) 
(x) 
( X ) 

( X ) 
(X ) 

(X ) 

(x) 

( X ) 
(x) 
(x) 
(X ) 

Salaries 
and wages 

Salaires 
e t gages 

16,000 

400 

(X ) 
(X ) 

( X ) 

( X ) 

2,200 

) 
) 

1,300 

300 

200 

3,000 

2,600 
200 

700 

(x) 
( X ) 
(x) 

N e t sales 

Ventes nettes 

(1930) 

5,823,500 

1,210,900 

6,100 
73,900 

774,100 

83,600 
53,000 

218,200 

278,100 

(x) 
( X ) 

915,000 

799,400 
(X ) 

99,200 
(X ) 

1,188,600 

144,800 
768.600 
40,000 
41,000 

194,200 

393,900 

81,900 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coutant) 

( X ) 
(X ) 
( X ) 

389,600 

115,800 

(X) 
(X) 

(X) 

7,700 

600 

7,200 

(X) 

(x) 
(X) 
(x) 
(X) 

(X) 
(x) 

31,200 
(X) 

1,297,600 

72,800 

233,300 
477,400 
232,300 

(X) 
68,200 
45,000 

(X) 
(X) 
(x) 
(X) 

84,600 

4,000 

1,214,900 

96,200 

6,600 
71,900 

6,200 
3,900 
8,600 

40,500 

(X ) 
( X ) 

162,800 

158,700 
( X ) 

2,500 
( X ) 

447,100 

42,400 
269,200 

4,600 
9,300 

131,700 

95,600 

46,200 

(x) 
(x) 
( X ) 

5,000 

28 

29 

(X) 
(X) 

1,500 
(X) 

263,200 

26,400 

34,600 
20,600 
90,200 

(X) 
48,900 
8,900 

(X) 
(X) 
(X) 
(X) 

9,800 

30 
31 
32 
33 

34 

35 

36 
37 
38 
39 
40 
41 

42 
43 
44 
46 
46 

800 47 

(') Ce to ta l comprend une classification dans laquelle le nombre de magasins est inferieur k t rois , e t sur lesquels aucune 
information ne peut 6tre d6voil6e. 

(2) Non compris les boulangeries faisant rapport au Recensement de I ' industr ie . 
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Tabic 17.—PBINCE EDWABD ISLAND—COMBINED TOWNS AND VILLAGES(')—Retail 
Merchandise Trade, 1930, by Kinds of Business 

NUMBER OF STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

Number 
of stores 

Nombre de 
magasins 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

20 

Total, All Stores—Total, tous magasins 

FOOD GROUP—GBOUPE DE L'ALIMENTATION 

Confectionery stores—Confiseries 
Grocery stores (without meat)—Epiceries (sans rayon de viandes) 
Grocery stores with meats—Epiceries (avec rayon de viandes) ; . . . 
Meat markets—Boucheries 

COUNTEY GENERAL STOBES-MAGASINS GfiNfiEAUX DE CAM­
PAGNE 

GENERAL MERCHANDISE GROUP-GROUPE DES MARCHAN­
DISES GfiNfiRALES 

Department stores—Magasins k rayons ,. • • 
General merchandise stores with food departments—Magasins de marchandises 

g6n6rales avec rayons de produits aUmentaires 
Variety, 5-and-lO, to-a-dollar stores—Bazars, magasins de 5 et 10 cents, jusqu'il 

51.00 ••... 

AUTOMOTIVE GROUP(2)—GEOUPE DE L'AUTOMOBILE(2) 

Motor vehicle dealers—Distributeurs de vehicules automobiles 
Garages 

APPAREL GEOUP(')—GEOUPE DU Vl!TE»IENT(!) 

Men's and boys clothing and furnishings stores—Magasins de v6tements et linge­
rie (hommes et gardens) 

Custom tailors and made-to-mesure clothing—Tailleurs et vfitement sur mesure.. 

BUILDING MATEEULS GEO UP—GROUPE DES MATERIAUX DE 
CONSTRUCTION 

Hardware stores—Quincailleries 
Electrical shops (wi thout radio)—Boutiques d'61ectricien (sans radios) 

FURNITURE AND HOUSEHOLD GROUP-GROUPE DES MEUBLES 
ET AETICLES DE MANAGE 

BESTAURANTS, CAFBTEBIAS AND EATING PLACES—EESTAU-
BANTS, CAFfiTfiRIAS ET SALLES A MANGER 

OTHEE RETAIL STORES—AUTEES MAGASINS DE D^^TAIL 

Farm implements—Instruments aratoires 
Drug stores—Pharmacies -
Florists—Fleuristes 
Jewellery stores—Bijouteries 
News dealers (stationery and novelties)—Magasins de journaux (papeterie et 

curiosi t^s) 
Opticians and optometrists—Opticiens et optometristes— 
Miscellaneous classifications (combined)—Classifications diverses (combinees).. 

SECONDHAND GEOUP—GEOUPE DE LA MABCHANDISE DE SE­
CONDE MAIN 

78 

(X ) 

(x) 

(X ) 

( X ) 

(x) 
(X ) 

( X ) 

16 

(X ) 
( X ) 

(X ) 
(X ) 

( X ) 

(X ) 

(X ) 

(X ) 

( X ) 

(X ) 
(X ) 

( X ) 

(X ) 
( X ) 

(x) 
( X ) 

( X ) 

(>) All incorporated places of 1,000 to 10,000 population combined. 
(2) This total includes one classification in which the number of stores is less than three, and concerning which no 

information can be disclosed. 
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Tableau 17.—iLE DU PBINCE-fiDOUAED—VILLES ET VILLAGES COMBIN£S(0-Com-
merce de detail, 1930, par genres de commerce 

NOMBRE DE MAGASINS, PERSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS 

lUn (x) indique que Ies chiffres ne sont pas donnfis afin de ne pas dfivoiler des op6rations individuelles, mais ceux-ci sont 

inclus dans les totaux] 

Employmen t and wage facts— 

Ful l - t ime employees 

Personnel k temps entier 

JIale 

H o m m e s 

162 

12 

1 

8 
3 

6 

95 

(X) 

(x) 

(X) 

2J 

19 
7 

5 

3 
2 

(X) 

(x) 
(X) 

(x) 

5 

11 

5 
(X) 
(x) 

(X) 
(x) 

3 

(X) 

Female 

F e m m e s 

85 

10 

4 

0 

6 

57 

(X) 

(X) 

(X) 

3 

3 

4 

1 
2 

(X) 

(X) 
(x) 

( X ) 

1 

4 

1 
(X) 
(X) 

(X) 
(X) 

(X) 

Salaries 
and wages 

Salaires 
et gages 

S 

229,400 

13,000 

2,500 

7,700 
2,800 

5,909 

156,709 

(x) 

(X) 

(X) 

29,609 

22,900 
6,900 

7,700 

4,400 
2,800 

(X) 

(x) 
(x) 

(X) 

2,909 

12,909 

4,100 
(X) 
(X) 

(X) 
(X) 

4,200 

( X ) 

Emploiement e t remuneration 

Pa r t - t ime employees 

Personnel ^ temps partiel 

Male 

H o m m e s 

22 

1 

1 

-

-

11 

( X ) 

(x) 

(X) 

7 

7 

-

-

(X) 

(x) 
(x) 

(X) 

-

2 

2 
(X) 
(x) 

(X) 
(X) 

( X ) 

Female 

F e m m e s 

3 

1 

I 

-

-

-
(x) 

(X) 

(X) 

-
-

1 

1 

(x) 

(X) 
(X) 

(x) 

-

1 

(X) 
(X) 

(x) 
(X) 

(X) 

Salaries 
and wages 

Salaires 
et gages 

S 

13,000 

300 

300 

~ 

-

9,800 

(X) 

(x) 

( X ) 

1,990 

1,900 

100 

100 

( X ) 

(X) 
(X) 

( X ) 

-

690 

400 
(X) 
(x) 

(x) 
(X) 

(X) 

N e t sales 

Ventes nettes 

(1930) 

S 

3,115,790 

216,309 

37,700 

148,300 
30,300 

74,600 

2,026,899 

(X) 

(X) 

( X ) 

577,409 

607,300 
41,000 

57,300 

38,100 
10,700 

( X ) 

(x) 
(X) 

(X) 

21,299 

132,890 

2,000 
67,200 

(X) 
(X) 

(X) 
(X) 

19,800 

( X ) 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coiitant) 

S 
843,209 

23,100 

4,800 

17,700 
600 

33,200 

637,700 

Cx) 

(X) 

( X ) 

76,100 

69,600 
4,000 

24,700 

19,000 
1,900 

(X) 

(X) 
(X) 

(X) 

400 

45,700 

27,000 
(X) 
(X) 

(X) 
(X) 

2,400 

( X ) 

1 

2 

3 

4 
5 

6 

7 

8 

9 

10 

11 

12 
13 

14 

15 
16 

17 

18 
19 

20 

21 

22 

23 
24 
26 
26 

27 
28 
29 

30 

(1) Toutes les municipality incorporees de 1,000 k 10,000 de population combinees. . 
(I) Ce total comprend une classification dans laquelle le nombre de magasins est mferieur k trois, et sur lesquels aucune 

information ne peut etre devoilee. 
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Table 18.—PBINCE EDWABD ISLAND—COMBINED TOWNS AND VILLAGES(')—Retail 
Merchandise Trade, 1980, by Types of Operation 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Tableau 18.—iLE DU PBINCE-fiDOUABD-VILLES ET VILLAGES COMBINES(')—Com­
merce de d£taii, 1930, par types d'operation 

lUn (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Type of operation—Type d'operation 

Number 
of 

stores 

Nombre 
de 

magasins 

78 

70 

:i 
1 

1 

2 

1 

4 
4 

6 
6 

16 
14 

6 
6 

2 
2 

4 
4 

Fi 
em 

ll-time 
ployees 

Personnel k 
temps entier 

Num­
ber 

Nom­
bre 

24J 

115 

124 

' (X) 

(X) 

(x) 

(X) 
(X) 

12 
12 

8 
8 

(X) 
(X) 

14 
(X) 
( X ) 

(X) 
(X) 

6 
6 

(X) 
(X) 

6 
6 

Salaries 
and wages 

Salaires 
et gages 

S 

229,490 

77,400 

144,100 

(X) 

(x) 

(X) 

(X) 
(X) 

5,900 
5,900 

7,200 
7,200 

(X) 
(x) 

7,700 
(X) 
(X) 

(x) 
(X) 

2,900 
2,900 

(X) 
(X) 

4,100 
4,100 

Net sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

S 

3,113,790 

1,193,800 

1,870,100 

( X ) 

(X) 

(X) 

(X) 
(X) 

74,600 
74,600 

48,800 
48,800 

(x) 
(X) 

143,500 
Cx) 
( X ) 

(X) 
(X) 

21,200 
21,200 

(X) 
(x) 

57,200 
57,200 

Percent 
of total 
sales 

Pour-
cent 
des 

ventes 
totales 

100'90 

38-32 

60-02 

(X) 

(X) 

(X) 

100-00 
10000 

100-00 
100-00 

100-00 
100-00 

100-00 
100 00 

100-00 
( X ) 
( X ) 

100 00 
100-00 

100-00 
100-00 

100-00 
100-00 

100-00 
100-00 

Total, AU Stores—Total, tous magasins 

Single store independents—Magasins individuels ind6pendants 

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magasins 

Provincial chains—Chalnes provinciales 

Sectional chains—Chalnes sectionneUes 

Other types of operation—Autres types d'operation 

Variety, 5-and-lO, to-a-dollar stores—Bazars, magasins de 5 et 10 
cents, jusqu'il $1.00 

Single store independents—Magasins individuels independants.. 

Country general stores—Magasins generaux de campagne 
Single store independents—Magasins individuels independants.. 

Men's clothing and furnishings stores and custom tailors—Magasins 
de vfitements et lingerie (hommes) et tailleurs sur mesure.. 

Single store independents—Magasins individuels independants.. 

Women's apparel and accessories stores—Vetement de femme et 
accessoires 

Single store independents—Magasins individuels independants.. 

Grocery stores (without meat)—Epiceries (sans rayon de viandes).. 
Single store independents—Magasins individuels independants.. 
Sectional chains—Chatnes sectionneUes 

Combination stores (groceries and meats)—Magasins combines (epi­
ceries et viandes) 

Single store independents—Magasins individuels independants.. 

Restaurants, cafeterias and eating places—Restaurants, cafeterias et 
salles k manger 

Single store independents—Magasins individuels independants.. 

FiUing stations—Stations d'essence 
Single store independents—Magasins individuels independants.. 

Drug stores—Pharmacies 
Single store independents—Magasins individuels independants.. 

(•) All incorporated places of 1,000 to 10,000 population combined. 
(') Toutes les municipalites incorporees de 1,000 k 10,000 de population combinees. 
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Table 19.—PBINCE EDWABD ISLAND—COMBINED BUBAL ABEAS(')—Betall Merchandise 
Trade, 1930, by Types of Operation , 

lAn (x) indicates t h a t figures a re wi thhe ld t o avoid disclosing individual operations, but these a re included 
in t he totals] 

Tableau 19.-1LE DU PBINCE-EDOUABD—BEGIONS B U B A L E S C O M B I N E E S C ; - C o m m e r c e 
de detail, 1930, par types d'operation 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne paa devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Type of operation—Type d'operation 

N u m b e r 
of 

s tores 

N o m b r e 
de 

magasins 

Full- t ime 
employees 

Personnel k 
temps entier 

Num­
ber 

N o m ­
bre 

Salaries 
and wages 

Salaires 
et gages 

N e t safes (1930) 

Ventes nettes (1930) 

Amount 

Montant 

P e r cent 
of to ta l 

sales 

Pour-
cent 
des 

ventes 
totales 

Total , All Stores—Total , t o u s magasins 

Single s tore independents—Magasins individuels independants 

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de t rois magasins 

Provincial chains—Chalnes provinciales 

Othe r types of operation—Autres types d 'operation 

Count ry general stores—Magasins generaux de campagne 
Single s tore independents—^Magasins individuels independants . . . 
Two-store multiples—Multiples de deux magasins 
Three-s tore multiples—Multiples de trois magasins 

Men's clothing and furnishings s tores and custom tailors—Magasins 
de ve tement s e t lingerie (hommes) e t tailleurs sur mesure . . 

Single s tore independents—Magasins individuels independants . . . 

Women's apparel and accessories 8tores(2)—Vetement de fenime e t 
accessoiresC*) 

Single s tore independents—Magasins individuels independants . . . 

Household appliance stores—Magasins d'appareils de menage . . 
Single s tore independents—Magasins individuels independants . . . 

Grocery stores (without meat)—Epiceries (sans rayon de v iandes) . . 
Single s tore independents—Magasins individuels independants . . . 

Combinat ion stores (groceries and meats)—Magasins combines 
(epiceries e t -viandes) 

Single s tore independents—Magasins individuels independants . . . 

Res taurants , cafeterias and eating places(3)—Restaurants, cafeterias 
e t salles k manger(3) •. 

Single s tore independents—Magasins individuels independants . . . 

Filling stat ions—Stations d'essence 
Single s tore independents—Magasins individuels independants . . . 

Drug s tores—Pharmacies 
Single s tore independents—Magasins individuels independants . . . 

5S2 

621 

6 

6. 

2 

17 

271 

212 

55 

(X ) 

(x) 

173,500 

130,800 

37,100 

(x) 

(X ) 

4,834,509 

4,266,000 

498,700 

(X ) 

(X ) 

164 
156 

3) 
6J 

129 
129 

188 
140 
48 

( X ) 
(X ) 

( X ) 
(X ) 

14 
14 

126,200 
93,400 
32,800 

600 
600 

(X ) 
(X ) 

(x) 
(X ) 

6,600 
6,600 

1,700 
1,700 

700 
700 

2,900 
2,900 

3,178,600 
2,747,200 

431,400 

13,700 
13,700 

( X ) 
( X ) 

( X ) 
( X ) 

498,300 
498,300 

90,300 
90,300 

3,800 
3,800 

37,100 
37,100 

63,100 
63,100 

109-09 

88-24 

10-32 

(X ) 

(i) 

10000 
86-43 
13-57 

100-00 
100-00 

100-00 
100-00 

100 00 
100-00 

100 00 
100-00 

100-00 
100-00 

100-00 
100-00 

100-00 
100-00 

100-00 
100-00 

(') Incorporated places of less than 1,000 population and all unincorporated localities irrespective of size. 
(2) Exclusive of millinery s tores . 
(̂ ) Exclusive of cafes wi th groceries. 

C) Toutes les municipalites incorporees de moins de 1,000 ^mes e t toutes localites non incorporees sans egard k la popu­
lation. 

(=̂ ) Magasins de modes non compris . 
(') Cafes avec epiceries non compris. 
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Table 30.-PBINCE EDWABD ISLAND—COMBINED BUBAL ABEAS(')—Betall Merchandise 
Trade, 1930, by Kinds of Business 

NUMBER OF STOBES, PERSONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates t h a t figures a re wi thhe ld to avoid disclosing individual operations, bu t these a re included 
in t he totals) 

Kind of business—Genre de commerce 

N u m b e r 
of stores 

N o m b r e de 
magasins 

Proprie tors 

Proprietaires 

Male 

H o m m e s 

Female 

F e m m e s 

Total , All Stores(2)—Total, t o u s magasins(!) . 

F O O D G B O I T — G E O U P E D E L'Al , IMENTATION. 

Bakeries and bake ry products—Boulangeries e t produits de la boulangerie. 
Confectionery stores—Confiseries 
Milk dealers—Laiteries 
Grocery stores (without meat)—Epiceries (sans rayon de -viandes) 
Combinat ion stores—Magasins combines— 

Grocery stores wi th meats—Epiceries (avec rayon de -viandes) 
Mea t m a r k e t s wi th groceries—Boucheries avec epiceries 

Mea t m a r k e t s (including sea foods)—Boucheries (y compris poisson)— 
Meat markets—Boucheries 
Fish markets—Poissonneries 

Marke t stalls—Stalles de marche 

C O U N T R Y G E N E R A L S T O B E S - M A G A S I N S G ^ N f i E A U X D E CAM­
P A G N E 

General s tores (groceries wi th d r y goods and apparel)—Magasins generaux (epi­
ceries, nouveautes e t ve tement) 

General s tores (groceries wi th o the r merchandise)—Magasins generaux (epiceries 
avec autres marchandises) 

A U T O M O T I V E G E O U P — G E O U P E D E L ' A U T O M O B I L E 

Motor vehicle dealers—Distr ibuteurs de vehicules automobiles 
Filling stat ions—Stat ions d'essence— 

Filling stat ions—Stat ions d'essence 
Filling s ta t ions w i t h t i res and accessories—Stations d'essence avec pneus e t 

accessoires 
Filling s ta t ions wi th o ther merchandise—Stat ions d'essence avec au t re 

marchandise 
Garages 

A P P A B E L G E O U P — G E O U P E D U Vf iTEMENT 

Men's furnishings stores—Magasins de lingerie (hommes) 
Fami ly clothing stores—Vetement pour tou te la famille 
Women's apparel and accessories s tores—Vetement de femme e t accessoires 
Custom tailors and made-to-measure clothing—Tailleurs e t ve tement sur mesure. 

P U B N I T U E E A N D H O U S E H O L D G E O U P -
E T A E T I C L E S D E MfiNAGE 

G E O U P E D E S M E U B L E S 

B E S T A U B A N T S , C A F E T B E I A S A N D B A T I N G P L A C E S — B E S T A U -
B A N T S , CAFf iTf iBIAS E T SALLES A M A N G E E 

O T H E E B E T AIL S T O B E S - A U T E E S M A G A S I N S D E D E T A I L 

F a r m implement agents—Agents de machines agricoles 
Fa rmer s ' supplies—Fournitures pour fermiers— 

Feed stores (flour, feed, grain, fertilizer)—Magasins de provende (farine, 
grain, engrais, etc.) 

Fa rmer s ' supply stores—Magasins de fournitures pour fermiers 
Harness shops—Selleries 

Coal and wood yards (including ice)—Cours k charbon e t bois (comprenant glace). 
Drug s tores—Pharmacies 
Jewellery stores—Bijouteries 
News dealers (s tat ionery and novelties)—Magasins de journaux (papeterie e t 

curiosites) 
Tobacco stores wi th foods—Magasins de t abac , avec a l iments 
Miscellaneous classifications (combined)—Classifications diverses (combinees) . . 

552 

199 

2 
15 

1 
129 

7 
4 

26 
4 
2 

164 

142 

22 

45 

5 

122 

84 

558 

181 

(X ) 

(X ) 

( i ) 

188 

164 

24 

44 

4 

18 

(x) 
(X ) 

121 

84 

( X ) 

(X ) 

(x) 
(X ) 

( X ) 

(X ) 

( X ) 

43 

29 

16 

1 

12 

12 

(x) 
(X ) 

(X ) 

(X ) 

(X ) 
( X ) 

(̂ ) Incorporated places of less than 1,000 population and all unincorporated localities irrespective of size. 
(2) Included in to ta l s m a y be figures for classifications which cannot be shown separately wi thout disclosing individual 

operations. 
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Tableau 20.—ILE DU PBINCE-fiDOUABD—BfiGIONS BUBALES COMBINEES (')—Commerce 
de detail, 1930, par genres de commerce 

NOMBKE DE MAGASINS, PERSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS 

lUn (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facts—Emploiement et remuneration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

Net sales 

Ventes nettes 

(1930) 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin i la 
fin de I'annee 
(prix coutaiit) 

(X ) 

( X ) 

( X ) 

2 

6 

124 

121 

3 

24 

11 

1 

1 

11 

( X ) 
(X ) 

(X ) 

<x) 

(X ) 

U) 

85 

(X ) 

(X ) 

( X ) 

(x) 
(x) 

(X ) 

(X ) 

( X ) 
(X ) 

S 

173,509 

(X ) 

(x) 

9,190 

) 
) 

5,600 

1,700 

1,800 

(x) 

126,209 

123,700 

2,600 

16,209 

10,400 

400 

300 

6,100 

1,709 

(x) 
(x) 

500 

1,609 

17,709 

500 

3,100 
4,600 

500 
(X ) 

2 
( X ) 

(x) 
(x) 

2,900 

5,600 

(X ) 

(X ) 

( X ) 

( X ) 
( X ) 

( X ) 

(X ) 

( X ) 
( X ) 

"23 

( X ) 

(x) 

( X ) 

( X ) 
( X ) 

(X ) 

( X ) 

( X ) 
(X ) 

17,200 

1,690 

(X ) 

(x) 

(x) 

200 

800 

200 
400 

11,790 

10,900 

800 

1,109 

300 

200 

600 

(x) 
(X ) 

300 
100 

709 

1,609 

200 

( X ) 

( X ) 

( X ) 
( X ) 

700 
600 
100 

4,834,509 

794,909 

(X ) 
30,100 

(X) 
498,300 

58,100 
32,200 

75,800 
4,100 

(X) 

3,178,600 

2,987,300 

191,300 

438,390 

302,100 

18,600 
9,400 

9,100 

96,800 

52,700 

(X) 
(X) 

10,100 
12,500 

14,399 

4,999 

410,409 

63,200 

73,800 
116,200 
11,000 

( X ) 
63,100 

(X) 

(X) 
(X) 

70,100 

t 
1,301,.300 

132,409 

(X) 
6,300 

(x) 
112,100 

8,600 
2,200 

4,100 
100 

(x) 

1,929,100 

967,700 

61,400 

24,100 

16,200 

400 
600 

600 

6,800 

16,200 

(X ) 
( X ) 

2,800 
2,300 

9,409 

709 

87,400 

2,000 

13,600 
12,300 
4,800 

(x) 
39,300 

(X ) 

( X ) 
(x) 

8,300 

(') Toutes Ies municipalites incorporees de moins de 1,000 4mes et toutes localites non incorporees sans egard k la popu­
lation. 

(') Dans les totaux se trouvent parfois des chiffres dont la classification ne peut 6tre montree afin de ne pas devoiler dea 
operations individuelles. 

85599-6 
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Table 21.—PBINCE EDWABD ISLAND—Betail Services, 1930, by Kinds of Business 
NUMBER OF ESITABLISHMENTS, PERSONNEL, PAY-ROLL, RECEIPTS AND STOCKS 

[.\n (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

Number 
of 

establish­
ments 

Nombre 
d'etablisse-

ir.ents 

Proprietors 

Proprietaires 

JIale 

Hommes 

Female 

Femmes 

Total, All Establlsliments(')—Total, tous ctablissemcntsC). 

AMUSEMENT AND EECBEATION GEOUP-GEOUPE DE L'AMUSE-
MENT ET DE LA EECBEATION 

Bowling and pool halls—Salles de quilles et de billard— 
Billiards and pool halls—Salles de billard et pool 
Bowling alleys—Jeux de quilles 

Motion picture houses—Cinemas seulement 
Other recreation places—Autres lieux de recreation— 

Dancing academies and dance halls—Academies de danse et salles de danse. 
Skating rinks—Patinoires 
Lending libraries—Bibliotheques circulantes 

DOMESTIC SEEVICES GEOUP-GEOUPE DES SEEVICES DOMES­
TIQUES 

Cleaning, pressing and repairing—Nettoyage, pressage et reparage. 
Laundries—Buanderies 

PEESONAL SEEVICES GEOUP—GEOUPE DES SEEVICES PEE-
SONNELS 

Barber shops—Boutiques de barbier _ 
Beauty parlours and hairdressers—Salons de beaute et coiffure.. 

PHOTOGBAPHY—PHOTOGBAPHIE. 

UNDEETAKING AND BUBIAL-SEBVICES FUNEBAIEES 

BEPAIB AND SERVICE SHOPS—BOUTIQUES DE BfiPAEATIONS 
ET DE SEEVICES 

27 

Automobile repair and service shops—Etablissements de reparation ct de service 
d'automobile— 

Service garages—Garages de service 
Tire shops—Boutiques de pneus 
Top and body shops—Boutiques de couverture et carrosserie 

Blacksmith and carriage repairs—Forgeron et reparation de voitures— 
Blacksmith shops—Forgerons 
Carriage repairs—Reparation de voitures 

Boot and shoe repairs—Reparation de chaussures 
Other repair and service shops—.-Vutres ateliers de reparation et de service— 

Harness repairs—Reparation de harnais 
Locksmiths—Serruriers. 
Upholstery and furniture repairs—Rembourrage et reparation de meubles. 
Watch and jewellery repairs—Reparation de montres et bijoux 

STOEAGE AND TBANSPOETATION GEOUP—GEOUPE DE L'EN-
TEEPOSAGE ET DU TEANSPORT 

Cartage and storage—Transport et entreposage— 
General transfer (including baggage and delivery)—Voiturage general (y 

compris bagage et livraison leg^re) 
Trucking and cartage (local)—Camionnage et voiturage (local) 

Taxi and auto livery service—Li-vraison par automobile et service de taxi 

MISCELLANEOUS SERVICES—DIVERS. 

335 

29 

14 

169 

10 
1 
1 

101 
4 

31 

5 
1 
1 
5 

336 

13 

(X) 
(X) 
(X) 

(X) 
(X) 

60 

5 

13 

164 

10 

105 
4 

31 

(x) 
(X) 

51 

(x) 
(X) 
(x) 

(X) 
(X) 

(X) 
(x) 

(') Included in totals may be figures for classifications which cannot be shown separately without disclosing indivi 
-ations. pperations. 

ddual" 



ETABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 39 

Tableau 31.—ILE DU PBINCE-EDOUAED—Services de detail, 19S0, par genres de commerce 
NOMBRE D'ETABLISSEMENTS, PERSONNEL, FEUILLE DE PAIE, RECETTES ET STOCKS 

lUn (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

E m p l o y m e n t and wage facts— 

Ful l - t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

94 

31 

g 

13 

(X) 
(X) 
( X ) 

8 

4 
4 

17 

15 
1 

2 

2 

24 

4 
(X) 
(X) 

7 
1 
5 

1 
(X) 
(X) 

1 

4 

-
3 

6 

Female 

F e m m e s 

52 

23 

-, 
21 

( X ) 
( X ) 
(X) 

21 

3 
18 

7 

1 
0 

-

-

1 

(x) 
(X) 

-

(X) 
(X) 

-

-
-

-

Salaries 
and wages 

Salaires 
et gages 

$ 

104,109 

39,209 

4,400 

27,400 

(X) 
(X) 
(X) 

21,090 

14,100 
9,000 

14,909 

10,400 
4,200 

1,599 

1,809 

16,400 

1,000 
(X) 
(X) 

4,600 
100 

4,800 

600 
(X) 
(X) 

300 

2,709 

-
2,300 

3,699 

Emploiement ct remuneration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

12 

3 

-
3 

(X) 
( X ) 
(X) 

-
• 

2 

2 

1 

1 

4 

(X) 
(x) 

2 

1 

(x) 
(X) 

1 

-

-
-

1 

Female 

F e m m e s 

-

-

-
-

(X) 
(X) 
(X) 

-
-

-

-

-

-

-

(X) 
(X) 

-

(x) 
(x) 

-

-

-

Salaries 
and wages 

Salaires 
ot gages 

S 

2,909 

809 

-
800 

(X) 
(x) 
(X) 

-
~ 

509 

600 

499 

209 

709 

(x) 
(X) 

300 

200 

(X) 
(X) 

200 

-

-
-

309 

Receipts 

Recet tes 

(1930) 

S 

658,109 

236,299 

11,000 

188,300 

(X) 
(X) 
(X) 

77,999 

41,900 
36,000 

77,699 

62,100 
14,800 

11,709 

28,409 

156,309 

13,000 
( X ) -
(X) 

79,500 
4, too 

33,<00 

2,500 
(x) 
(X) 

7,200 

45,809 

30,200 

13,800 

17,290 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coutant) 

S 

26,999 

909 

-
400 

( X ) 
(X) 
(X) 

1,109 

1,100 

1,709 

1,400 
100 

499 

6,999 

19,599 

100 
(x) 

. (X) 

1,200 

800 

200 
( X ) 
(X) 

2,300 

-

-
-

5,499 

1 

2 

3 

4 

5 
6 
7 

8 

9 
10 

11 

12 
13 

14 

IS 

16 

27 
18 
19 

20 
21 
22 

23 
24 
26 
26 

27 

28 

29 

30 

(!) Dans Ies totaux se trouvent parfois des chiffres dont la classification ne peut fitre montree afin de ne pas devoiler 
des operations individuelles. 
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Table 33.-PBINCE EDWABD ISLAND—Betail Services, 1930, by Kinds of Business 
RENT AND OTHER OPERATING EXPENSES 

Kind of business—Genre de commerce 

A. Establishments in Leased Premises 

A. Etablissements dans un local loue 

Number of 
establish­

ments 

Nombre 
d'etablisse­

ments 

Rent 

Loyer 

Receipts 

Recettes 

(1930) 

Total, All Establishments Repartlng(i)—Total, tous etablisse­
ments faisant rapport(') U8 

AMUSEMENT AND RECREATION G R O U P - G R O U P E DE 
L'AMUSEMENT ET DE LA R £ C R £ A T I 0 N 

Bowling and pool halls—Salles de quilles et de billard 
Motion picture houses—Cinemas seulement 

DOMESTIC SERVICES GROUP-GROUPE DES SERVICES 
DOMESTIQUES 

Cleaning, pressing and repairing—Nettoyage, pressage et reparage. 

PERSONAL SERVICES GROUP-GROUPE DES SERVICES 
PERSONNELS 

Barber shops—Boutiques de barbier 

UNDERTAKING AND BURIAL-SERVICES FUNfiRAIRES.. 

10 REPAIR AND SERVICE SHOPS—BOUTIQUES DE REPARA­
TIONS ET DE SERVICES 

Blaclcsmith shops—Forgerons 
Boot and shoe repairs—Reparation de chaussures 
Watch and jewellery repairs—Reparation de montres et bijoux. 

STORAGE AND TRANSPORTATION GROUP-GROUPE DE 
L'ENTREPOSAGE ET DU TRANSPORT 

Cartage and storage—Transport et entreposage 

MISCELLANEOUS SERVICES—DIVERS 

S 

36,909 

17,490 

1,200 
15,300 

3,209 

1,900 

7,190 

6,000 

199 

5,409 

1,000 
1,200 

600 

1,909 

900 

890 

332,999 

146,390 

9,700 
131,800 

23,409 

16,400 

65,009 

63,600 

799 

61,809 

19,100 
13,000 
3,800 

15,799 

3,300 

3,909 

(̂ ) Included in totals may be figures for classifications which cannot be shown separately without disclosing individual 
operations. • 

(') Not all establishments gave full particulars of operating expenses and even some establishments reporting rent failed 
to give amount of other expenses. Thus the totals in this section do not agree with those in Table 21, nor do they necessarily 
include figures for all establishments in leased premises. 

(') Reported salaries of proprietors should only be used as a basis for computing the total compensation ot proprietors 
in any kind ot business when the number of reporting estabUshments is relatively large and the number of proprietors re­
ceiving a stated salary forms a substantial proportion of the total number of proprietors. Similar precautions should be 
taken in computing total expenses for any kind of business. (See Introduction.) 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 41 

Tableau 23.-iLE DU PBINCE-fiDOUABD—Services de detail, 1930, par genres de commerce 
L O Y E R ET AUTRES FRAIS GENERAUX 

Number of 
establish­

ments 
reporting 

Etablisse­
ments 
faisant 
rapport 

75 

Proprietors 
not on 

pay-roll 

Proprie­
taires ne 
figurant 
pas dans 
la feuille 
de paie 

79 

12 

B. Operating Expenses Reported(2) 

B. Frais generaux declares (2) 

Proprietors receiving 
a stated salary (') 

Proprietaires 
k salaire fixeO 

Number 

Nombre 

Salaries 

Salaires 

2,490 

990 

900 

Salaries 
and wages 

of employees 

Salaires 
et gages 

du personnel 

1,590 

82,109 

34,490 

4,000 
28,200 

23,599 

13,600 

6,799 

3,700 

809 

9,790 

4,000 

600 

2,709 

All other 
expenses 

(including rent) 

Tous 
autres frais 

(y compris loyer) 

149,209 

•87,899 

2,400 
83,300 

26,690 

11,700 

7,809 

6,100 

1,209 

11,699 

5,900 
600 

2,600 

7,299 

3,900 

5,209 

Receipts 

Recettes 

(1930) 

403,190 

293,509 

9,700 
188,000 

60,699 

32,600 

28,209 

19,900 

12,299 

53,709 

32,200 
3,400 
6,300 

22,799 

8,700 

15,290 

2 

3 
4 

5 

6 

7 

8 

9 

10 

11 
12 
13 

14 

15 

16 

(') Dans les totaux se trouvent parfois des chiffres dont la classification ne peut etre montree afin de ne pas devoiler 
•des operations individuelles. 

(") Tous les etabUssements n'ont pas fourni les details complets des frais d'exploitation et meme quelques etablissements 
faisant rapport pour loyer ont omis la somme des depenses diverses, ce qui fait que les totaux de ce tableau ne correspondent 
pas avec ceux du tableau 21, et n'incluent pas necessairement les chiffres pour tous etablissements pris il bail. 

(") Les salaires des proprietaires, tels que rapportes, doivent servir seulement comme base au calcul de la compensation 
totale des proprietaires dans un commerce quelconque quand le nombre d'etabUssements est relativement eieve et que le 
•nombre de proprietaires recevant un salaire specifie forme une proportion substantieUe du nombre total de proprietaires. 
j l taut prendre des precautions semblables en calculant les depenses globales de tout genre de commerce. (Voir introduction.) 

£6599—6 
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Table 23.—PBINCE EDWABD ISLAND—BetaU Services, 1930, by Size of Business 
ESTABLISHMENTS GROUPED ACCORDING TO AMOUNT OF ANNUAL RECEIPTS, BY KINDS OF BUSINESS 

(Receipts are shown in thousands of dollars) 

Kind of business—Genre de commerce 

1 Total, All EstabllshmentsC)-Total, tous 6tabnsscmcnts(i) 
2 Per cent of total establishments and receipts—Pourcentage du nombre 

d'etablissements et des recettes 

20 

AMUSEMENT AND RECREATION GROUP-GROUPE DE L'A-
MUSEMENT ET DE LA R £ C R £ A T I 0 N 

DOMESTIC SERVICES GROUP-GROUPE DES SERVICES DO­
MESTIQUES 

PERSONAL SERVICES GROUP-GROUPE DES SERVICES PER­
SONNELS 

Barber shops—Boutiques de barbier 

Beauty parlours and hairdressers—Salons de beaute et coiffure 

PHOTOGRAPHY—PHOTOGRAPHIE 

UNDERTAKING AND BURIAL-SERVICES F U N £ R A I R E S . 
REPAIR AND SERVICE SHOPS—BOUTIQUES DE REPARA­

TIONS ET DE SERVICES 

Service garages—Garages de service 
Blacksmith and carriage repairs—Forgeron et reparation de voitures— 

Blacksmith shops—Forgerons 
Carriage repairs—Reparation de voitures 

Boot and shoe repairs—Reparation de chaussures 
Other repair and service shops—Autres ateUers de reparation et de service— 

Harness repairs—Reparation de harnais 
Watch and jewellery repairs—Reparation de montres et bijoux 

STORAGE AND TRANSPORTATION GROUP-GROUPE DE 
L'ENTREPOSAGE ET DU TRANSPORT 

Cartage and storage—Transport et entreposage 
Taxi and auto livery service—Livraison par automobile et service de taxi. 

MISCELLANEOUS SERVICES—DIVERS 

TOTALS (=) 

Number 
of es­

tablish­
ments 

335 

100-00 

15 

20 

56 
7 

5 

14 

169 

10 

101 
4 

31 
6 
5 

47 

41 
5 

Receipts 

658 

100-00 

236 

78 

156 

13 

46 

17 

Less than $5,000 

Moins de $6,000 

Nombre 
d'etablis­
sements 

315 

94-02 

11 

17 

64 

56 
6 

4 

12 

15S 

10 

46 

Recettes 

295 

44-77 

21 

72 

62 
9 

7 

17 

115 

13 

64 
6 

17 

3 
7 

35 

30 

(') Included in totals may be figures tor classifications which cannot be shown separately without disclosing individua 
operations. 

(2) In some instances only the receipts for a group of establishments were reported instead of the volume of business tor 
each unit. The figures for such estabUshments have not been included in this table. 

Table 24 .—PBINCE E D W A R D ISLAND—Reta l l Services, 1930, by T y p e s of Operation 
[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 

in the totals] 
Tableau 24.—iLE DU PBINCE-fiDOUABD—Services de d«taU, 1930, par types d'operation 

lUn (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans Ies totaux] 

Type of operation—Type d'operation 

Number 
of es­

tablish­
ments 

Nombre 
d'eta­
blisse­
ments 

335 

333 
2 

5 
3 
2 

Full-time 
employees 

— Personnel 
k temps entier 

Num­
ber 
— Nom­
bre 

146 

( X ) 
(X) 

34 
(x) 
(X) 

Salaries 
and wages 

— Salaires 
et gages 

i 

194,199 

( X ) 
(X) 

27,400 
(x) 
(X) 

Receipts (1930) 
— Recettes (1930) 

Amount 
— Montant 

t 
658,109 

(x) 
( X ) 

188,300 
( X ) 
(X) , . 

Per cent 
ottotal 
receipts 

— Pour-
cent des 
recettes 
totales 

190 09 

(X) 

(x) 
100-00 
(x) 
( X ) 

Total, All Establishments—Total, tous etablisse­
ments 

Single independents—Unites simples 
Sectional chains—Chalnes sectionneUes. 

Theatres—Theatres 
Single independents—Unites simples 
Sectional chains—Chalnes sectionnelles., 
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Tableau 3S.—iLE DU PBINCE-fiDOUABD—Services dc detail, 1930, par le chiffre d'affaires 

ETABLISSEMENTS GROUPES SELON LE MONTANT DES BECETTES ANNUELLES, PAR GENRES DE COMMERCE 

(Les recettes sont indiquees en mill iers de dollars) 

$5,000-
$9,999 

Num­
ber ot 
es tab­
lish­

ments 

12 

3-68 

I 

.. . 1 

1 

1 

2 

4 

. - 2 

1 

2 

Re-
ceipts 

76 

11-52 

5 

5 

5 

5 

11 

29 

- 15 

5 

13 

$10,000-
$19,999 

Nom­
bre 

d 'eta­
blisse­
ments 

2 

0-60 

1 

1 

1 

1 

Re­
cettes 

22 

3-40 

12 

12 

11 

11 

$20,000-
$29,999 

Num­
ber of 
estab­
lish­

ments 

2 

0-60 

2 

Re­
ceipts 

52 

7-84 

52 

$30,000-
$49,999 

Nom­
bre 

d 'e ta­
blisse­
ments 

2 

0-60 

2 

Re­
cettes 

64 

9-74 

64 

$50,000-
599,999 

Num­
ber of 
es tab­
lish­

ments 

2 

0-60 

2 

Re­
ceipts 

150 

22-73 

159 

$100,000-
$199,999 

N o m ­
bre 

d 'eta­
blisse­
ments 

Re­
cettes 

$200,000 or over 

$200,000 ou plus 

Num­
ber of 
es tab­
lish­

ments 

Re­
ceipts 

-

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 
13 
14 

15 
16 

17 

18 
19 

20 

(') Dans les totaux se trouvent parfois des chiffres dont la classification ne peut etre montree afin de ne pas devoiler des 
operations individuelles. 
..S'^ ^.^^ certains cas, les declarations relatives il un groupe d'etablissements ne comprennent que les recettes au lieu du 

chiffre d affaires de chaque unite. Les donnees sur ces etablissements ne sont pas comprises dans ce tableau. 

Table 25.—PBINCE EDWABD ISLAND—Sale of Meals and Merchandise Beported by Service 
Establishments, 1930 

Tableau 25.—iLE DU PBINCE-fiDOUABD—Ventes de repas et de marchandise telles que d«-
clar£es par Ies etablissements de service, 1930 

Subsidiary Sales 
and Kind of Business Report ing (i) 

Total sales of meals and merchandise repor ted . . 

Receipts from sale of meals— 
Amusement and recreation group 

Automot ive accessories, t i res and b a t t e r i e s -
Automobile repair and service shops 

N o t otherwise specified. 

{>) T h e first heading in each group indicates t he com­
mod i ty sold. T h e indented headings show t he 
k m d of business es tab l i shments in which t h e 
c o m m o d i t y is sold. 

Sales 

Ventes 

34,000 

13,100 

2,800 

18,100 

Ventes subsidiaires et genres de commerce 
fournissant des declarations (^) 

Tota l des recettes declarees e n paiement de 
repas servis et de marchandise . 

Rece t t es provenant des repas^— 
Groupe de I 'amusement e t de la r6cr6ation. 

Accessoires (auto), pneus e t bat ter ies— 
Etabl issements de reparation e t de service d'au­
tomobi le . 

Aut res . 

(0 Le premier en-tdte de chaque groupe mont re la 
nature de la marchandise vendue. Les en-t6tes 
en r e t r a i t mont ren t I'esp^ce d 'e tabl issement ou 
ces marchandises sont vendues. 

85599—OJ 
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Table 26.—PBINCE EDWABD ISLAND—Betall Services, 1930, by Forms of Organization 

Tableau 26.—iLE DU PBINCE-fiDOUABD—Services de detail, 1930, par constitution des eta­
blissements 

Total 

Number 
of es-

tablisU-
ments 

Nombre 
d'eta­
blisse­
ments 

335 

314 

16 

5 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

94 

64 

13 

17 

Female 

Femmes 

52 

15 

18 

'19 

Salaries 
and wages 

Salaires 
et gages 

S 

104,100 

50.800 

15,700 

37,600 

Total 
receipts 

Total 
des 

recettes 

658,100 

425,300 

70,200 

162,600 

Table 27.—PBINCE EDWABD ISLAND—Capital Invested in Betail Service Trade, 1930 

Tableau 27.—iLE DU PEINCE-fiDOUABD-Capital engage dans le service de detail, 198l» 

Group-^Groupe 

Number of 
establish­

ments 

Nombre 
d'etablisse­

ments 

Total 
Receipts 

Total 
,des 

recettes 

Capital 
invested 

Capital 
engage 

Total(i). 

Amusement and recreation group—Groupe de I'amusement et de la recreation 

Domestic services group—Groupe des services domestiques 

Personal services group—Groupe des services personnels 

Photography—Photographie 

Undertaking and burial—Services funeraires 

Repair and service shops—Boutiques de reparations et de services 

Storage and transportation group—Groupe de I'entreposage et du transport.. 

Miscellaneous services—Divers 

335 

15 

20 

65 

5 

14 

160 

47 

S 

058,100 

236,200 

77,000 

77,600 

11,700 

28,400 

156,300 

45,800 

17,200 

S 

607,500 

260,100 

47,100 

34,300 

6,200 

41,900 

137,100 

53,200 

17,600 

(1) This total includes one business group in-which the number ot establishments is less than three, and concerning 
.which.no information can be disclosed. 

(1) Ce total comprend un groupe commercial dans lequel le nombre d'etablissements est inferieur k trois, et sur 
lesquels aucune information ne peut etre devoilee. 

http://which.no


fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 45 

Tabic 28 —PllINCE EDWARD ISLAND-Summary of Betall Services, 1930, by Counties and 
Incorporated Places of 1,000 Population or Over 

Tableau 28 —iLE DU PRINCE-fiDOUARD—B«sum€ des Services de detail, 1930, par comtes et 
endroits incorpores de 1,000 ames ou plus 

Counties and Incorporated Places 
of 1,000 Population or over 

Comtes et endroits incorpores, 
de 1,000 flmes ou plus 

T O T A L , P B I N C E E D W A R D I S L A N D 
—TOTAL, t L E D U P B I N C E -
f D O U A B D 

Kings 
Souris 
Remainder of county. 
Autres 

Prince 
Summers ide 
Remainder of county. 
Autres 

Queens 
Char lo t te town 
-Remainder of county. 
Autres 

Popula­
tion 

(1931) 

88,038 

19,147 
1,063 

18,084 

31,500 
3.759 

27,741 

37,391 
12,361 

25,030 

N u m b e r 
of es­

tabl ish­
ments 

N o m b r e 
d 'e ta­
blisse­
ments 

110 
28 

176 
121 

65 

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

94 

Female 

F e m m e s 

Salaries 
and wages 

Salaires 
et gages 

52 104,100 

1,290 
800 

11,290 
12,900 

1,300 

88,700 
88,700 

Receipts 

Recet tes 

(1930) 

658,100 

34,800 
9,800 

25,000 
161,400 
107,100 

54,300 

461,900 
424,800 

37.100 I 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks 
en mains 
il la fin 

de I'annee 
(prix 

coutant ) 

26,000 

1,700 
1,000 

11,900 
7,100 

4,800 
12,400 
11,500 

900 

Table 29.—PRINCE EDWARD ISLAND—BetaU Services, 1930, by Kinds of Business 
NUMBER OF ESTABLISHMENTS AND RECEIPTS BY COUNTIES AND INCORPORATED PLACES OF 1,000 POPULATION 

OR OVER 
Tableau 29.—iLE DU PRINCE-fiDOUARD—Services de detail, 1930, par genres de commerce 
NOMBRE D'ETABLISSEMENTS ET RECETTES PAR COMTES ET ENDROITS INCORPORES DE 1,000 AMES OU PLUS 

Counties and Incorporated Places 
of 1,000 Population or over 

Comtea et endroi ts incorpor6s. 
d e l ,000 Ames ou plus 

T O T A L , P R I N C E E D W A R D I S ­
L A N D - T O T A L , i L E D U P R I N ­
C E - f i D O U A R D — 
/Establ i shments—Etabl i ssements 

^Receipts 
Souris | E t a b 

• 1 Recet tes 
Remainder ot county / E s t 

(Recettes 

1 Receipts 
Remainder of county f E t a b . . . . 

Queens / E s t 
1 Receipts 

i R e c e t t e s 

li
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il
la

rd
 

oo
l 

ha
 

e
se

t c
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o

w
li

n
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d
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il
 

5 
11 
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--
-
-

3 
(x) 

1 
(x) 

2 
(X) 

2 
fx) 

2 
(xl 

-
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T
h
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es
—

T
h
 

5 
188 

1 
(X) 

-1 
(X) 

2 
(X) 

1 
(X) 

1 
(X) 
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-
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ei
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16 
42 

2 
(X) 

1 
( X ) 

1 
(X) 

7 
(x) 

3 
4 
4 

(X) 

7 
35 

7 
36 

-
-
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(x) 
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8 
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6 

17 
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(X) 

2 

An (x) indicates t h a t figures are wi thhe ld to avoid disclosing individual operations, but these are included 
in t h e to ta ls 

Un (x) indique que les chiffres ne sont paa donnes afin de ne pas devoiler des operations individuelles, mais ceui-ci 
inclus dans les totaux 

sont 
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Table 30.—CHARLOTTETOWN—Retail Services, 1930, by Kinds of Business 
NUMBER OF ESTABLISHMENTS, PERSONNEL, PAY-ROLL, RECEIPTS AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

Total, All Establishments—Total, tous etablissements. 

AMUSEMENT AND RECREATION GROUP-GROUPE DE L'AMUSE-
MENT ET DE LA R£CRfiATION 

Bowling and pool halls—Salles de quilles et de billard. 
Motion picture houses—Cinemas seulement 
Other recreation places—Autres lieux de recreation 

BUSINESS SERVICES GROUP-GROUPE DES SERVICES COM­
MERCIAUX 

DOMESTIC SERVICES GROUP-GROUPE DES SERVICES DOMES­
TIQUES 

Cleaning, pressing and repairing—Nettoyage, pressage et reparage. 
Laundries—Buanderies 

PERSONAL SERVICES GROUP(i)—GROUPE DES SERVICES PER­
SONNELS (') 

Barber shops—Boutiques de barbier 
Beauty parlours and hairdressers—Salons de beaute et coiffure. 

PHOTOGRAPHY—PHOTOGRAPHIE.. 

UNDERTAKING AND BURIAL-SERVICES FUNERAIRES. 

REPAIR AND SERVICE SHOPS—BOUTIQUES DE REPARATIONS ET 
DE SERVICES 

Automobile repair and service shops—Etablissements de reparation et de service 
d'auton.obile 

Blacksmith and carriage repairs—Forgeron et reparation de voitures 
Boot and shoe repairs—Reparation de chaussures 
Other repair and service shops—Autres ateliers de reparation et de service... 

STORAGE AND TRANSPORTATION GROUP-GROUPE DE L'EN­
TREPOSAGE ET DU TRANSPORT 

Trucking and c-irtage (local)—Camionnage et voiturage (local) 
Taxi and auto livery service—Livraison par automobile et service de taxi. 

23 MISCELLANEOUS SERVICES—DIVERS. 

Number 
of 

establish­
ments 

Nombre 
d'etablisse­

ments 

Proprietors 

Proprietaires 

121 

23 

Male 

Hommes 

118 

(x) 
(X) 

( X ) 

20 

(X) 

(x) 

Female 

Femmes 

(X) 
(X) 

(x) 

(X) 

(X) 

(') This total includes one classification in which the number of establishments is less than three, and concerning which 
no information can be disclosed. 
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Tableau 30.—CHARLOTTETOWN—Services de detail, 1930, par genres de commerce 
NOMBEE D ' E T A B L I S S E M E N T S , PERSONNEL, FEUILLE DE PAIE, RECETTES ET STOCKS 

[Un (x) indique que Ies chiffres ne sont pas donnes afin de lie pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employmen t and wage facts— 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

51 

25 

(X) 
(X) 

9 

( X ) 

8 

4 
4 

12 

10 
1 

( X ) 

(X) 

18 

4 
5 
4 
5 

3 

3 

1 

F e m a l e 

F e m m e s 

47 

18 

(X) 
(X) 

2 

( X ) 

21 

3 
18 

7 

1 
6 

(x) 

(X) 

1 

1 

-
-

-

Salaries 
and wages 

Salaires 
et gages 

t 

88,700 

32,700 

(X) 
(X) 

7,400 

(x) 

21,000 

14.100 
9,900 

11,600 

7,100 
4,200 

(X) 

(x) 

14,200 

1,600 
3.500 
4.300 
4,800 

2,300 

2,300 

600 

Smploiement et remuneration 

P a r t - t i m e employees 

Personnel k temps partiel 

Male 

H o m m e s 

7 

3 

(x) 
(X) 

(X) 

-. 
-

1 

1 

(X) 

(x) 

1 

1 

-
-

1 

Female 

F e m m e s 

-

-
(X) 
(X) 

( X ) 

-
~ 

-

-

( X ) 

(X) 

-

-

-

-

-

Salaries 
and wages 

Salaires 
et gages 

% 

1,800 

800 

(X) 
(X) 

(X) 

-
~ 

300 

300 

(x) 

(X) 

200 

200 

-
-

300 

Receipts 

Recet tes 

(1930) 

$ 

424,890 

170,700 

(X) 
(X) 

35,200 

(X) 

70,500 

34.500 
36,000 

38,300 

28,100 
9,600 

(X) 

(X) 

73,900 

14,800 
23,000 
22,400 
13,300 

39,600 

26,000 
13,600 

9,100 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
.(prix coutant) 

S 

11,500 

500 

(X) 
(X) 

500 

( X ) 

900 

900 

600 

400 

(X) 

(X) 

7,100 

1,000 

600 
5,500 

-
-

-

' 

2 

3 
4 
5 

6 

7 

8 
9 

10 

11 
12 

13 

14 

15 

16 
17 
18 
19 

20 

21 
22 

23 

i}) Ce to ta l comprend une classification dans laquelle le nombre d 'e tabl issements est inferieur k t rois, e t sur lesquel 
aucune information ne peut 6 t re d<^voil^e. 
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Table 31.—CHARLOTTETOWN—Retail Services, 1930, by Types of Operation 
[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 

in the totals] 
Tableau 31.—CHARLOTTETOWN—Services de detail, 1930, par types d'operation 

[Un (x) indique que les chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Type of operation—Type d'operation 

Total, All Establishments—Total, tous etablissements.. 

"Theatres—Theatres 

Number 
of es­

tablish­
ments 

Nombre 
d'eta­
blisse­
ments 

119 

2 

2 

2 

Full-time 
employees 

Personnel 
k temps entier 

Num­
ber 

Nom­
bre 

118 

(X) 

(X) 

(X) 

(X) 

Salaries 
and wages 

Salaires 
et gages 

S 

88,700 

(X) 

(X) 

(X) 

(X) 

Receipts (1930) 

Recettes (1930) 

Amount 

Montant 

424,800 

(x) 

(X) 

(x) 

(X) 

Per cent 
of total 
receipts 

Pour-
cent des 
recettes 
totales 

100 00 

(x) 

(x) 

100-00 

100-00 
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Table 32.—PKINCE EDWARD ISLAND-COMBINED TOWNS AND VILLAGESC)—Retail 
Services, 1930, by Types of Operation 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Tableau 33.—iLE DU PRINCE-fiDOUARD—VILLES ET VILLAGES COMBINfiSC)—Services 
de detail, 1930, par types d'operation 

lUn (x) indique que les chiffres ne sont pas donn6s afin de ne paa dfivoiler des optotions individuelles, mais ceux-ci sont 
inclus dans les totaux) 

* Type of operation—Type d'operaLion 

Total, All Establishments—Total, tous etablisse-

Number 
of 

establish­
ments 

Nombre 
d'eta­
blisse­
ments 

40 

40 

1 

1 

Full-time 
employees 

Personnel k 
temps entier 

Num­
ber 

Nom­
bre 

23 

23 

(X) 

(x) 

Salaries 
and wages 

Salaires 
et gages 

S 

13,700 

13,700 

(X) 

(X) 

Receipts (1930) 

Recettes (1930) 

Amount 

Montant 

S 

11(1,900 

116,900 

(X) 

(X) 

Per cent 
ot total 
receipts 

Pour-
cent 
des 

recettes 
totales 

100-00 

100-00 

100-00 

100-00 

(') All incorporated places ot 1,000 to 10,000 population combined. 
(') Toutes les municipalites incorporees de 1,000 k 10,000 de population combinees. 
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Table 33.-PRINCE EDWABD ISLAND-COMBINED TOWNS AND VILLAGES (')-Bctail 
Services, 1930, by Kinds of Business 

NUMBER OF ESTABLISHMENTS, PERSONNEL, PAY-ROLL, RECEIPTS AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind ot business—Genre de commerce 

Total, All Establishments—Total, tous etablissements.. 

Number 
of 

estabhsh-
ments 

Nombre 
d'etablisse­

ments 

AMUSEMENT AND EECBEATION GROUP—GEOUPE DE L'AMUSE-
MENT ET DE LA BfiCEfiATION 

Billiards and pooj halls—Salles de billard et pool 
Motion picture houses—Cin6mas seulement 

DOMESTIC SEEVICES GEOUP-GEOUPE DES SEEVICES DOMES­
TIQUES 

PEESONAL SEEVICES GEOUP-GEOUPE DES SEEVICES PER­
SONNELS 

Barber shops—Boutiques de barbier '. 
Beauty parlours and hairdressers—Salons de beaute et coiffure 
Shoe shine (including hat cleaning)—Cireurs de chaussures (y compris tels eta­

blissements avec service de nettoyage de chapeaux) 

PHOTOGEAPHY—PHOTOGEAPHIE 

UNDEETAKING AND BUEIAL-SEEVICES F U N £ E A I B E S . 

EEPAIE AND SEEVICE SHOPS—BOUTIQUES DE BEPABATIONS 
ET DE SEEVICES 

Automobile repair and service shops—Etablissements de reparation et de service 
d'automobile 

Blacksmith shops—Forgerons 
Boot and shoe repairs—Reparation de chaussures 
Other repair and service shops—Autres ateliers de reparation et de service...'. 

STOEAGE AND TBANSPOETATION GEOUP-GEOUPE DE L'EN-
TEEPOSAGE ET DU TEANSPOBT 

MISCELLANEOUS SEEVICES—DIVEES 

10 

Proprietors 

Proprietaires 

Male 

Hommes 

10 

Female 

Femmes 

2 

1 
1 

4 

13 

10 
2 

1 

2 

2 

14 

2 
5 
6 
2 

1 

2 

( X ) 

(X) 
(X) 

4 

12 

10 
(X) 

( X ) 

( X ) 

(X) 

14 

(x) 
5 
5 

(X) 

( X ) 

( X ) 

(X) 

(X) 

(x) 

-

1 

(X) 

(X) 

(X) 

( X ) 

-

(X) 

(X) 

( X ) 

( X ) 

(') All incorporated places ot 1,000 to 10,000 population combined. 



ETABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 51 

Tableau 33.—iLE DU PBINCE-fiDOUABD—VILLES ET VILLAGES COMBINfiS(i)—Services 
de detail, 1930, par genres de commerce 

NOMBRE D'ETABLISSEMENTS, PERSONNEL, FEUILLE DE PAIE, RECETTES ET STOCKS 

lUn (x) indique que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage tacts— 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

( X ) 

(X) 
(X) 

(x) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

( X ) 

IS 

-

5 

5 

3 

1 
1 

Female 

Femmes 

5 

( X ) 

(X) 
(X) 

-

_ 

(X) 

(X 

( X ) 

( X ) 

-

( X ) • 

(x) 

( X ) 

(X) 

Salaries 
and wages 

Salaires 
et gages 

S 

13,700 

( X ) 

(X) 
(X) 

-

3,300 

3,300 
(x) 

• ( X ) 

( X ) 

( X ) 

1,300 

(X) 
600 
500 

(X) 

(X) 

(X) 

Emploiement et remuneration 

Part-tirne employees 

Personnel k temps partiel 

Male 

Hommes 

2 

(X) 

(X) 
(X) 

-

1 

1 
(X) 

(X) 

(X) 

(X) 

-

(X) 

(X) 

(X) 

(x) 

Female 

Femmes 

-

( X ) 

(X) 
(X) 

-

-

( X ) 

( X ) 

( X ) 

(x) 

-

(X) 

(X) 

( X ) 

( X ) 

Salaries 
and wages 

Salaires 
et gages 

t 

COO 

(X) 

(X) 
(X) 

-

200 

200 
(X) 

( X ) 

( X ) 

( X ) 

-

(x) 

(X) 

(X) 

(X) 

Receipts 

Recettes 

(1930) 

S 

116,900 

( X ) 

(X) 
(X) 

4,700 

22,300 

17,400 
(X) 

( X ) 

( X ) 

( X ) 

13,600 

(X) 
6,000 
3,200 

(X) 

( X ) 

( X ) 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coutant) 

S 

8,100 

(x) 

(X) 
(X) 

200 

1,000 

900 
(X) 

( X ) 

( X ) 

( X ) 

100 

(X) 

100 
(X) 

( X ) 

( X ) 

1 

2 

3 
4 

5 

6 

7 
8 

9 

10 

11 

12 

13 
14 
15 
10 

17 

18 

(•) Toutes les municipalites incorpor6es de 1,000 k 10,000 de population combinees. 
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Table 34.—PBINCE EDWABD ISLAND—COMBINED BUBAL ABEAS(')—Betall Services, 1930, 
by Kinds of Business 

N U M B E R OF ESTABLISHMENTS, P E R S O N N E L , P A Y - R O L L , RECEIPTS AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

Number 
of 

establish­
ments 

Nombre 
d'etablisse­

ments 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

' Total, All Establishments(2)—Total, tous £tabllssemeiits(')'... 

AMUSEMENT AND EECBEATION GEOUP-GEOUPE DE L'AMUSE-
MENT ET DE LA B £ C E £ A T I 0 N 

Billiards and pool halls—Salles de billard et pool.. .-
Motion picture houses—Cinemas seulement 
Other recreation places—Autres lieux de recreation. 

DOMESTIC SEEVICES GEOUP-GEOUPE DES SEEVICES DOMES­
TIQUES 

PEESONAL SEEVICES GEOUP-GEOUPE DES SEEVICES PEE-
SONNELS 

Barber shops—Boutiques de barbier 

UNDEETAKING AND BUEIAL-SEEVICES FUNfiBAIBES 

EEPAIE AND SEEVICE SHOPS—BOUTIQUES DE E £ P A E A T I 0 N S 
ET DE SEEVICES 

Service garages-^Garages de service 
Blacksmith and carriage repairs—'Forgeron et reparation de voitures 
Boot and shoe repairs—Reparation de chaussures 
Other repair and service shops—Autres ateliers de reparation et de service., 

STOEAGE AND TBANSPOETATION GEOUP-GEOUPE DE L'EN-
TBEPOSAGE ET DU TEANSPOBT 

174 

29 

28 

10 

120 

3 
93 
18 
6 

178 

(X) 
(X) 
(X) 

122 

3 
95 
18 
6 

(X) 
(X) 
(X) 

(1) Incorporated places of less tKan 1,000 population and all unincorporated localities irrespective of size. 
(2) Included in totals maybe figures for classifications which cannot be shown separately without disclosing individual 

operations. 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 53 

Tableau 34.—iLE DU PBINCE-fiDOUABD—BfiGIONS BUBALES COMBINfiES(')—Services 
de detail, 1930, par genres de commerce 

NOMBRE D'ETABLISSEMENTS, PERSONNEL, FEUILLE DE PAIE, RECETTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans Ies totaux] 

Employment and wage tacts—Emploiement et remuneration 

Full-time employees 

Personnel, tl temps entier 

Male 

Hommes 

(X ) 
(X ) 
(X ) 

Female 

Femmes 

(x) 
(X ) 
( X ) 

Salaries 
and wages 

Salaires 
et gages 

1,700 

400 

(x) 
(X ) 
( X ) 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

( X ) 
(X ) 
( X ) 

900 

600 

300 

Female 

Femmes 

(X ) 
(x) 
(X ) 

Salaries 
and wages 

Salaires 
et gages 

soo 

(X ) 
(X ) 
(X ) 

Receipts 

Recettes 

(1930) 

500 

300 
200 

5 

116,400 

8,000 

( X ) 
(x) 
(x) 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coutant) 

2,700 

17,000 

.16,600 

13,000 

69,200 

1,400 
55,100 
7,800 
4,900 

6,000 

6,400 

(x) 
( X ) 
( X ) 

100 

100 

3,000 

3,300 

1,200 
100 

2,000 

(') Toutes les municipalites incorporees de moins de 1,000 kmes et toutes localites non incorporees sans egard i la 
population. c J J, -, 

{') Dans les totaux se trouvent partois des chiffres dont la classification ne peut etre montree afin de ne pas devoiler 
des operations individuelles. 
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Table 35.—PBINCE EDWABD ISLAND—COMBINED BUBAL ABEAS(i)—Betail Services, 1930, 
by Types of Operation 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Tableau 35.—iLE DU PBINCE-fiDOUABD—BfiGIONS BUBALES COMBINfiES(i)—Services 
de detail, 1930, par types d'operation 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Type of operation—Type d'operation 

Total, All Establishments—Total, tous gtablisse-

Theatres—Theatres 

Number 
of 

establish­
ments 

Nombre 
d'eta­
blisse­
ments 

174 

174 

2 

2 

Full-time 
employees 

Personnel k 
temps entier 

Num­
ber 

Nom­
bre 

5 

5 

(X) 

(X) 

Salaries 
and wages 

Salaires 
et gages 

1,700 

1.700 

(X) 

Cx) 

Receipts (1930) 

Recettes (1930) 

Amount 

Montant 

$ 

116,400 

116,400 

(x) 

Cx) 

Per cent 
of total 
receipts 

Pour-
cent 
des 

recettes 
totales 

100-00 

100*00 

100-00 

(1) Incorporated places of less than 1,000 population and all unincorporated localities irrespective of size. 
(') Toutes les municipalites incorpor6es de moins de 1,000 flmes et toutes localites non incorporees sans egard k la popu­

lation. 
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