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PREFACE 

This report is one of a series presenting the final results of the Census of Merchandising 
and Service Establishments, 1931, which was taken in connection with the Seventh Decennial 
Census. It contains a summary and a detailed analysis of retail trade in the Province of 
Manitoba. The first census of this kind was taken in Canada in 1924, but was limited in 
scope. The Census of 1931 constitutes the first attempt to cover the entire fields of merchandising 
and services in aU possible detaU. This final report furnishes a detailed statistical picture of the 
field of distribution in Manitoba, which could not be secured before because of the meagre 
and partial information available. 

The Census of Merchandising and Service Estabhshments was taken by the Internal Trade 
Branch of the Dominion Bureau of Statistics, the reports being prepared under the direction of 
Mr. Herbert MarshaU, B.A., F.S.S., Chief of the Internal Trade Branch, by Mr. A. S. Whiteley, 
M.A., assisted by Mr. A. C. Steedman, B.A. 

DOMINION BUREAU OF STATISTICS, 
OTTAWA, May, 1935. 

R. H. COATS, 
Dominion Statistician. 
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Census of Merchandising and Service Establishments, 1931 

RETAIL TRADE IN THE PROVINCE OF MANITOBA, 1930 
Introduction.—This is one of a series of provincial reports presenting the results of the 

Census of Merchandising and Service Establishments, 1931, which was taken in connection with 
the Seventh Decennial Census. The information on which the reports of retail, trade are based 
was secured by a postal canvass of all retail merchandising and service establishments which 
operated in the year 1930. Census enumerators, in June, 1931, recorded the names and ad
dresses of aU retail establishments and also listed certain details regarding the nature of the 
business carried on, the size of the establishment, and the type of operation—whether indepen
dent or a unit in a chain organization. While the census enumeration formed the basis of the 
mailing lists which were used, the information furnished by the census enumerators was checked 
with various trade lists and du-ectories. Practically all the census schedules were returned through 
the mails by the operators of retail establishments, but, for almost fifty per cent of the returns, 
some correspondence had to be undertaken in order to secure the return of the schedule.or to 
correct errors or omissions in the reports. It was also necessary to employ field workers in certain 
localities to coUect returns which could not be secured by mail. As a result of these efforts, 
the canvass of merchandising and service establishments operating in the census year is thought 
to have been very complete. 

Scope of the Retail Census.—For the purposes of this Census, aU merchandising and ser
vice establishments which operated in a retaU manner were classified as retaU establishments. 
The term "services" is used more broadly than is customary and embraces amusement, recrea
tional, educational, repair, cartage, motor transport," and other retail service estabUshments 
operated for gain. If it were possible to segregate that part of the general retail trade which 
consists in the supplying of the personal and household wants of ultimate consumers much 
information of value would be secured. Unfortunately, however, the complex nature of retail 
business makes such an analysis impossible. It is necessary, therefore, to consider as retail 
establishments aU concerns which seU their goods or services at retail prices. Some establish
ments engage in both retail and wholesale business. If fifty per cent or more of the sales of such 
establishments were made on a retail basis, the stores were classified as retail stores, and, if the 
contrary was the case, as wholesale establishments. In addition, however, the wholesale sales 
of retailers and the retail sales made by wholesale establishments were tabulated separately and 
are shown in this report. Such sales do not form any large part of the total sales of either retail 
or wholesale establishments, but for certain kinds of business, particularly hardware and building 
materials, and for some stores in country districts, such operations are of considerable importance. 

The first part of this report deals with retail merchandise trade as distinct from the operations 
of retail service establishments. The classification of the returns for those establishments which 
operate both in the merchandising and service fields has been made on the basis of the major 
activity. This division is of some importance in the case of garages, for which there is a classi
fication in both the merchandise and service tables. Figures for those automotive estabUshments 
engaged chiefly in seUing merchandise appear in the former, and for those primarUy engaged in 
providing repair and other services, in the latter. Again, in so far as such supplementary opera
tions have been reported, information is given to show the extent of the service receipts secured 
by merchandising establishments and the merchandise sales made in service establishments. 
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The Census of Merchandising and Service Establishments does not include the professions— 
such as medicine, law, dentistry, etc.—or trade services— such as buUding trades, carpentry, 
masonry, plumbing, heating, or electrical contracting, etc.—or public utilities—such as electricity, 
gas, street railways, etc. (although the merchandise stores operated by public utility companies 
are included)—or financial institutions—such as bank, trust and insurance companies—or real 
estate and stock exchange agencies. 

Manufacturing bakeries and dairies have been included for many years in the Census of 
Industry, and thus statistics for such establishments have not been embodied in the tables that 
foUow. However, as the retail sales of manufacturing bakeries and dairies form a legitimate 
part of retail trade, they have been tabulated separately and are shown in footnotes to the 
tables. 

Supply houses and equipment dealers of various kinds have generally been classified as 
wholesale establishments, but the more specialized office appliance and equipment stores have 
been included in the retail field. 

METHOD OF CLASSIFICATION 

MERCHANDISING 

Kinds of business.—The retail merchandise trade has been divided, for the purposes of 
this Census, into nine broad groups—Food, general merchandise, apparel, automotive, furniture 
and household, building materials, restaurant, other retail stores, and secondhand stores. These 
groups, however, are based on detailed classificatipns, by kinds of business, consisting of nearly 
200 items. The kind-of-business classification to which each store is assigned is related generally 
to the popular designation given the estabUshmeht or to the principal lines of merchandise which 
are carried. The classification, however, is not identical with commodities handled. Few stores 
restrict their sales to any one product, and some stores—such as department and general stores— 
carry a wide variety of goods. 

While each Census schedule has been given an exact classification, it has been necessary, 
in certain cases, to combine the figures for two or more separate classifications in order to avoid 
revealing the operations of individual concerns. As the number of stores in particular kinds of 
business depends, to some extent, on the size of the locality, it is possible to give more detailed 
information for the province as a whole and for the larger cities than for smaller districts. 

Department stores have been classified as such if their sales were in excess of $100,000 per 
annum and if it was clear from the report furnished that the merchandising operations were de
partmentalized. If the schedules did not possess these two features, they were classified as 
general merchandise stores. 

Dry goods stores were so classified if this description was given on the Census schedule and 
if it appeared that the sales of dry goods formed a substantial part of the business. Women's 
ready-to-wear and other feminine apparel commonly constitute the most important merchandise 
lines in these stores. But as some dry goods stores are in the process of developing into depart
ment or general merchandise or family clothing stores, with the inclusion of men's clothing and 
house furnishings, the emphasis is being shifted, in these cases, from piece goods and ladies' 
wear to more general lines of merchandise. 

Variety stores, 5-and-lO, and to-a-doUar stores form a composite classification which has 
been employed because of the limited number of organizations operating in each of these fields. 
Besides the popular 5-and-lO chain stores, there have been included in this classification the chain 
systems which deal in higher priced merchandise and which occupy an intermediate position 
between the 5-and-lO and to-a-doUar stores on the one hand and the full-fledged department 
stores on the other. While such quasi-department stores carry some lines of clothing and apparel 
and house furnishings, they are to be distinguished from department stores by the limited nature 
of the merchandising services which are offered, the relative low price of goods handled, and the 
absence of higher grades of furniture and speciaUzed lines of clothing and apparel. 

The term "country general store" has been used to describe the general merchandise stores 
located in smaller towns and rural communities. In most cases, the designation given by the 
operator was accepted unless the report showed there was a division of the business by depart
ments, in which case the stores were classified as general merchandise stores. In most country 
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general stores, groceries form the leading line of merchandise carried, but sales of dry goods and 
lower price grades of clothing and apparel, hardware and building materials, and farm supplies 
constitute important sections of the trade of these stores. 

The classifications used in the clothing and apparel group are self-explanatory with, perhaps, 
the exception of custom tailors and made-to-measure clothing. Included in this classification 
are the retail outlets of those manufacturers of men's clothing who seU made-to-measure clothing 
directly to the public. 

In the food group, as has already been pointed out, the classifications for bakeries and milk 
dealers include only those establishments which do not furnish reports to the Census of Industry. 
Grocery stores and meat markets are the most important kinds of stores in the food group. It 
should be noted that among the commodities handled by "grocery stores without meat" are 
smoked and cured meats and poultry. The term "without meat", therefore, should be inter
preted "without fresh meat," as the sale of processed meat products constitutes a common 
feature of the operations of grocery stores. "Grocery stores with meats" and "meat markets 
with groceries" form a sub-group caUed combination stores. The stores are placed in one 
classification or the other, depending on whether the grocery or meat sales predominate. 

The restaurant field has offered peculiar difficulties in classification. The terminology 
employed by the operators of eating places is not carefully defined by the trade, and, as the 
service feature is one of the determining factors in the classification of establishments in this 
group, the confusion in the use of terms as given by operators has been difficult to overcome. 
An effort has been made to classify the returns on the basis of the service provided and/or the 
nature of the meals or refreshment offered. Only those establishments which provide their 
patrons with full table service are classified as restaurants. If there is counter service as well 
as table, the eating place is classified as a lunch room. When counter service alone is offered, 
or if the seating capacity is less than 10, the establishment is classified as a lunch counter. The 
term cafe is employed for those eating places which make considerable sales of confectionery or 
other products which are not consumed on the premises. 

The garage classification in the automotive group is used only for those establishments in 
which more than half the revenue is secured from merchandise sales. The business of these 
garages consists mainly in the sale of gasoline and oil, and automobile parts and accessories. 
Their operations, therefore, are closely aUied to those of filling stations. 

The remaining kind-of-business classifications are largely self-explanatory and indicate, as 
clearly as possible, the nature of the activities conducted in the retaU stores. 

SERVICES " 

Slightly more than 100 kind-of-business classifications are used in the service field. Rela
tively, service establishments are more specialized in their activities than merchandising stores— 
thus the kind-of-business classification is likely to be a more exact definition of the business carried 
on than is the case in the merchandise field. On the other hand, the enumeration of service 
establishments presents more difficulties than that of retail stores. While some kinds of business 
—such as theatres, laundries, pool halls, etc.—are fairly easy to distinguish, other establishments 
offering educational or business services are much more difficult to enumerate. In view of the 
indefinite character of some service establishments and the difficulty in distinguishing between 
intermediate and final service operations, a complete enumeration of retail services could not be 
expected in an initial survey. It is thought, however, that the information presented for such 
establishments as bowling, pool and billiard haUs, motion picture houses, cleaning, pressing and 
laundering, barber and beauty shops, automotive repair shops, shoe repair and blacksmith shops, 
as weU as for storage and transportation concerns, is quite comprehensive. The classification 
for "advertising agencies" in the Business Services group requires special note. The receipts 
figures shown for these agencies represent.the value of advertising business handled and not the 
income of the reporting establishments. 

Types of Operation.—In addition to being classified according to kind of business, each 
estabhshment has been classified as to type of operation. Broadly speaking, aU establishments 
have been classified either as independents or as units of some type of multiple organization, 
but, in order to analyze fuUy the various types of operation, it has been found necessary to use 
nineteen different classifications. 
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Definition of Chain.—A chain is defined as a group of stores of the same or similar kind of 
business, centraUy owned and operated, and stocked with merchandise placed through a central 
buying office. It is not necessary that a warehouse be owned and operated by the company 
itself in order that it be classified as a chain, but some form of central buying is a fundamental 
feature of chain store operation for without this feature the advantages to be gained from bulk 
purchasing would not be obtained.' The information received regarding the method foUowed 
in supplying the different stores of a given organization was usuaUy inadequate to indicate when 
it should be considered as a chain, so that it has been necessary to make an arbitrary division in 
this field. For this census all groups of four stores or more under the same ownership are classified 
as chains provided that they are engaged in similar lines of activity, irrespective of the method 
by which they are stocked. 

The principal types of operation shown in the census are:— 
Single store independents. 
Two-store and three-store multiples. 
Local chains. 
Provincial chains. 
Sectional chains. 
National chains. 

Local chains are located entirely, or almost so, within the same town or city. Provincial 
chains, as their name implies, have their units located within one province. The units of sectional 
chains are spread over two or three provinces, while national chains have stores in four provinces 
or more. While these definitions provide a working basis upon which to classify the different 
chains, in a number of border-line cases it was necessary to use some discretion in the way in 
which they were applied. For instance, a chain operating a large number of stores in one province 
was classified as a provincial chain even if one or two units were situated outside the main province, 
and a chain was considered a local organization although some of the branches were situated in 
adjoining centres. The number of these border-line cases was, however, relatively small so 
that the definitions may be taken as fairly accurate. 

Manufacturer-controlled chains are operated to distribute at retail the products of the 
manufacturing concern which owns and operates the stores. These chains are interested in pro
moting the sale of a predetermined article rather than in studying the customer preferences of 
the community and in supplying a stock of merchandise to suit these requirements. Chains 
of this type are found operating chiefly in the store and oflBce appUance field though they are also 
found with other lines of merchandise. Manufacturer-controUed chains have also been classified 
according to territory covered and it wiU be noted that most of these organizations are national 
n extent. 

Voluntary Chains.—Some thirty different organizations have been reported in which the 
members are grouped for buying and/or advertising purposes. An independent proprietor oper
ating one store and affiliated with one of these organizations has been classified as a single inde
pendent in a co-operative buying organization. Two-store and three-store independents, in which 
the operators are associated with these buying organizations, have hkewise been classified as 
two-store or three-store multiples in co-operative buying organizations. The number of cases in 
which the latter classification could be used, however, was relatively small, so that they appear 
only in the provincial and Dominion summaries. In the city reports these types have been 
classified simply as two-store or three-store multiples. 

Other Types of Operation.—Mail order houses: Only those establishments chiefly engaged 
in mail order business are classified under this heading. The mail order departments of retail 
establishments have not been classified separately and the business of such mail order depart
ments is included in the total sales of such stores. AU mail order sales reported, including sales of 
mail order departments, wiU be shown in an analysis of mail order business. Other types of opera
tion include: Industrial stores operated by industrial concerns for the benefit of their employees; 
direct seUing (house to house); leased departments in merchandising and in non-merchandising 
establishments; line elevators (sales of coal and feed at retail); and producer-retailers of milk. 
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DESCRIPTION OF TABLES 

Provincial Tables.—The first part of this report is devoted to an analysis of the retail 
merchandise trade and the second part to the activities of service establishments. The tables 
for both fields of retail trade are similar in form, but the presentation of statistics for retail mer
chandise trade is more detailed than that for service establishments. 

TABLE 1.—SUMMARY OP R E T A I L TRADE 

Table 1 gives a summary of retail trade for both merchandising and service establishments 
classified according to kind-of-business groups. . 

TABLE 2 .—RETAIL MERCHANDISING BY K I N D S OF BUSINESS 

Table 2 gives the salient features of retail merchandise trade by kinds of business. The 
number of stores, proprietors and firm members, employment and wage facts, net sales and stocks 
are shown for each group and also for the detailed kind-of-business classifications. 

TABLE 3 .—RETAIL MERCHANDISING—RENT AND OTHER OPERATING EXPENSES, BY K I N D S 

OP BUSINESS 

In Table 3 the operating expenses are shown by kind of business for those establishments 
which reported such information. The expenses are shown under the headings of salary and 
wage payments and all other operating expenses, including rent. In addition, rent paid by 
establishments in leased premises is shown separately in relation to the sales made in such 
establishments. 

TABLE 4 . — R E T A I L MERCHANDISING, B Y ' T Y P E S OP OPERATION 

Table 4 shows the retail merchandise trade by types of operation. The first part of this 
table gives the types of operation for all stores and the second part gives the types of operation 
for selected kinds of business. 

T A B L E 5 .—RETAIL MERCHANDISING—SALES BY SIZE OF BUSINESS 

Table 5 carries the analysis of retail merchandise trade one step further by classifying 
stores by kinds of business according to the amount of net sales. The number of stores and 
amount of sales are shown for eight size-of-business groups. This table shows the relatively 
large number of stores with very small volume of business and the large proportion of retail 
merchandise trade which is handled by the larger stores. 

TABLE 6 .—RETAIL MERCHANDISING—CREDIT BUSINESS BY K I N D S OP BUSINESS 

Table 6 shows the credit activities for all stores which reported that they sold for cash or 
offered credit, including instalment sales. Similar data are given for those kinds of business in 
which the extension of credit is an important part of the merchandising service. In view of the 
fact that it was necessary to omit figures for chain stores from this table and also due to the re
latively large number of stores which failed to mention the extent of their credit service, the 
information given in Table 6 must be taken only as. indicative of the amount of credit and cash 
business in retail merchandise stores. 

TABLE 7 .—RETAIL MERCHANDISING—CREDIT BUSINESS BY T Y P E S OF OPERATION 

Table 7 shows the amount of credit business by types of operation for aU stores which re
ported that they made credit sales. The amount of instalment sales made in such stores is shown 
separately. Chain stores reported only the total credit business of the organization as a whole 
and did not indicate the credit activities of each store. I t is, therefore, impossible to include in 
the provincial summaries the credit sales of sectional and national chains since these have units 
located in more than one province. The number of stores reported under the headings Local 
and Provincial Chains includes aU the stores of those organizations reporting credit business 
even if some units made no credit sales. 
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TABLE 8 .—RETAIL MERCHANDISING—WHOLESALE SALES BY RETAIL MERCHANDISE 

• ESTABLISHMENTS—RETAIL SALES BY WHOLESALE ESTABLISHMENTS 

In Table 8 the wholesale business of retaU merchandise stores and the retail business of 
wholesale establishments are presented in the same table to show the extent to which these two 
fields of trade overlap. The greater part of this overlapping in both the wholesale and retail 
fields tends to occur in similar kinds of business. 

TABLE 9 .—RETAIL MERCHANDISING—REPAIR AND SERVICE RECEIPTS 

Table 9 shows the extent end nature of service activities which are carried on in retail mer
chandise stores. A similar table in the section devoted to service establishments shows the value 
of merchandise sold in service establishments. 

TABLE 10.—RETAIL MERCHANDISING—FORMS OP ORGANIZATION 

The forms of organization under which the retail merchandise trade is conducted are shown 
in Table 10. Individual proprietorships constitute the most numerous form of organization in 
retail trade, but under the corporate form a greater amount of trade is conducted. Most corpora
tions in the retail field, however, are private corporations which were formed to give legal form 
to the private business of an individual or individuals. 

TABLE 11.—RETAIL MERCHANDISING—CAPITAL INVESTED 

In Table 11 the amount of capital invested in retail merchandise trade is shown by kind-of-
business groups. Retail merchants were asked to report the total amount of capital invested 
in their businesses at the end of 1930., The only capital item given separately was the value of 
merchandise on hand for sale. 

TABLES 12, 13.—RETAIL MERCHANDISING—COUNTY TABLES 

Table 12 gives summary figures for the retail merchandise trade in each county or census 
division and also for incorporated places of 1,000 population or over. In Table 13, the number 
of stores and net sales for the more important kinds of business are shown for the same divisions. 

TABLE 14.—RETAIL MERCHANDISING—SALES BY COMMODITIES 

Sales by commodities are shown in Table 14. The breakdown of commodity sales was 
requested from all stores which it was thought could furnish such information. In many kinds 
of business very few operators keep any record of their sales by commodities and consequently 
the commodity coverage, i.e., the proportion of total sales which can be broken down into com
modity sales is, for such kinds of business, relatively smaU. In preparing the analysis of com
modity sales, it was found that quite a large number of operators were able to give sales of com
modities by broad groups, but not in the detailed manner outlined in the census schedule. When 
this was the case, the sales by commodities were first prepared for the principal groups and the 
further analysis was based only on those reports giving the more detailed presentation. In most 
cases it was found that the total sales of those reporting a complete breakdown was relatively 
high, but whenever the more detaUed analysis is based upon a coverage of less than 50 per cent 
of the total sales of aU stores reporting a breakdown, whether complete or partial, the percentages 
are shown by indented items in the tables. However, if the number of returns and amount of 
sales of stores reporting commodity sales by broad groups for a certain kind of business were 
relatively small, these schedules were omitted altogether from the analysis of commodity sales. 

OTHER T A B L E S — R E T A I L MERCHANDISING 

Tables 15 to 17 show the retail trade in each city of 30,000 population or more in a manner 
similar to that for the province as a whole. Then, tables 18 to 23 give combined figures for the 
trade, firstly, in all cities and towns of 10,000 to 30,000 population, secondly, in incorporated 
places of 1,000 to 10,000 population and, lastly, in all places with less than 1,000 population 
including rural areas and unincorporated places irrespective of size of population. 
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TABLES—RETAIL SERVICES 

The tables for service establishments are drawn up in a similar manner to those for retail 
merchandise stores. The analysis of commodity sales or nature of service rendered has not been 
undertaken because of the relatively few returns which gave such information and the more 
specialized activities conducted in service establishments. The analysis of credit sales made in 
service establishments has also been omitted because it was found that the extension of credit 
was not an important feature of the operations of service establishments. 

EXPLANATION OF TERMS 

Proprietors.—According to the instructions accompanying the census schedules, only 
the proprietors and firm members actively engaged in the business were to be reported. 

Employment and wage facts.—^The tables show the number of full-time employees 
and part-time employees by sex and the amount of salaries and wages paid to each class. The 
definition of part-time employees was "persons who are employed only part of the day or for 
part of the week," while "persons employed part of a year but on full-time during the period of 
their employment are to. be considered full-time employees." 

Sales of merchandise.—The net sales shown in the tables are those reported by store oper
ators who were requested to secure the figures for net sales by deducting from gross sales the 
value of any returned goods, allowances, discounts, etc., which were made. In the case of auto-
mobUe dealers, however, it was found that no uniform method was followed in arriving at net 
sales. In the case of these establishments, gross sales are shown which include the value of new 
cars sold at listed prices plus the value of used cars sold, some of which may have been accepted 
as trade-ins on new cars. 

Stocks on hand.—The operators of retail establishments were requested to state the value 
of their inventories at the end of 1930 on the basis of the replacement cost of the goods. The 
relationship between the figures for stocks on hand and net sales does not indicate the rate of 
stock turn, firstly, because of the different value bases and, secondly because the inventory value 
at the end of 1930 may not have been representative of the average value of stocks carried through
out the year. . 

Operating expenses.—Although for practically every establishment in which there were 
hired employees, the amounts paid as salaries and wages during the year were reported, the 
returns were not so complete for other operating expenses. The tables devoted to operating 
expenses show such data only for those establishments which answered all questions on operating 
expenses. 

Proprietors and firm members of other than joint-stock companies were asked to report the 
fixed salaries, if any, which they received during the year. Unfortunately, it is difficult for such 
operators to distinguish between those amounts which should be considered as payment for 
managerial services and those which represent a return on capital invested or payment for risks 
taken. In spite of the inadequacies in the figures submitted, it was decided to include them in 
the tables wherever a fairly large sample was available. Many proprietors, of course, do 
not allocate to themselves any fixed payments but draw on the available cash in the store's 
funds for personal expenditures. Sample studies of operating expenses lead to the conclusion 
that the average salary which should be attributed to proprietors not reporting incomes is closer 
to the average salary of full-time employees in the same kind of business than it is to the average 
salary per proprietor based upon returns of those reporting such salaries for that kind of business. 

Operating expenses were reported under three headings in the census schedules: 
(1) Salaries, wages and commissions paid during the year. 
(2) Rent, if any, paid for business premises during the year. 
(3) All other expenses. This item included taxes, insurance, administration, oflSce and 

overhead expenses, including maintenance, delivery, stationery and supplies, light, heat and power, 
interest on money borrowed for current business operations, and other operating expenses. The 
cost of goods purchased for re-sale was to be excluded as weU as any items on capital account. 
In showing the operating expenses in the tables, the rental cost is included with "other expenses." 
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A separate section of the table is devoted to the rental cost for stores in leased premises. In 
view of the lack of uniformity in accounting practices and the meagre records kept by many 
retail establishments, complete accuracy in the data for operating expenses was not to be expected. 
Nevertheless, it is thought that the figures given for operating expenses are indicative of the 
costs of distribution in retail establishments. 

Operating expenses for service establishments arise out of different conditions to those pre
vailing in merchandising estabhshments. In the latter, the expenses form the major part of 
the cost of distributing goods, but, in the case of most services, what is being purchased is the 
use of labour and/or of facilities. Thus operating expenses for such establishments are more 
in the nature of the cost of providing the services than of distributing them. NaturaUy, oper
ating ratios in most service estabhshments arc considerably higher than in retail merchandise 
stores. 
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Introduction.—Le present rapport fait partie d'une serie donnant pour chaque province 
les resultats du Recensement des Etablissements de Commerce et de Service, 1931, pris en con
jonction avec le SeptiSme Recensement Decennal du Canada. L'information sur laqueUe sont 
bases les rapports du commerce de detail a ete obtenue par un releve postal de tons les etabUsse
ments de commerce et de service de detail en operation au cours de 1930. En juin 1931 les 
enumerateurs du recensement ont pris les noms et adresses de tous les etabUssements de detail 
et ont aussi releve certains details sur la nature des activites, la grandeur de I'etablissement, le 
type d'operation, c'est-S,-dire s'U s'agissait d'une organisation independante ou d'une unite 
formant partie d'une chalne. Bien que I'enumeration du recensement ait ete la base des listes 
d'adresses qui ont servi au questionnaire postal, les informations fournies par les enumerateurs 
du recensement ont ete comparees pour verification avec les differents repertoires de commerce et 
de service. Presque tous les exploitants d'etabUssements de detail ont fait leur rapport tel que 
demande par la poste mais dans prSs de 50 p.c. des rapports il y avait matiSre k correspondance 
afin d'obtenir des edaircissements, corriger des erreurs ou des omissions dans les reponses. II 
a mime ete necessaire d'employer des visiteurs dans certaines locaUtes pour recueiUir dee rapports 
qu'U etait impossible d'obtenir par courrier. Comme resultat de ces efforts, le releve des etablisse
ments de commerce et de service en operation, I'annee du recensement, pent fitre considere 
comme trSs complet. 

Portee du Recensement du Detail.—Pour les fins de ce Recensement, tous les etablisse
ments de commerce et de service faisant des affaires au detaU ont ete classes comme etablisse
ments de detail. Le terme "Service" est employe dans un sens plus large que d'ordinaire et 
embrasse les lieux d'amusement, de recreation, d'enseignement, de reparation, de voiturage et 
autres etabUssements de service de detail operes pour un gain. S'il etait possible de separer 
cette partie du commerce de detail en general qui consiste k fournir ce qui repond aux besoins 
menagers immediats des consommateurs ultimes, il en resulterait beaucoup d'informations 
precises. Malheureusement, la nature complexe du commerce de detail rend une telle analyse 
impossible. II est necessaire, toutefois, de considerer comme etabUssements de detail tous les 
magasins, boutiques et echoppes vendant leur marchandise ou leur service k des prix de detail. 
Quelques-uns de ces etablissements font k la fois le commerce de detaU et de gros. Si 50 p.c. 
ou plus des ventes de tels etabUssements sont faites sur une base de detail, ces magasins sont 
classes comme etabUssements de detail et si, au contraire, plus de 50 p.c. des recettes proviennent 
des operations de gros le magasin est classe dans les etablissements de gros. De plus, les ventes 
en gros par les detaiUants et les ventes au detail par les etabUssements de gros ont et6 compUees 
separement et paraissent dans ce rapport. De telles ventes ne forment par une forte proportion 
des ventes totales des etabUssements soit de gros, soit de detaU, mais dans certains.commerces,' 
particuUerement la ferronnerie et les materiaux de construction, et dans quelques magasins des 
districts ruraux, de teUes operations ont une importance considerable. 
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La premiere partie de ce rapport traite des etablissements de commerce au detail pris comme 
groupe distinct des etabUssements de service au detaU. La classification des rapports de ces 
etabUssements qui op^rent dans les deux domaines, c'est-S,-dire dans celui des marehandises et 
celui des services, est basee sur I'activite majeure de chacun d'eux. Cette division a une certaine 
importance dans le cas des garages, pour lesquels il y a une classification tant dans les tableaux 
du commerce que ceux du service. Les chiffres de ces etablissements de I'automobiUsme dont 
les principales operations sont la vente paraissent dans les etablissements de commerce, et ceux 
dont la plus grande activite consiste k fournir des reparations et autres services paraissent dans 
la deuxieme classification. De mSme, en autant que de teUes operations suppiementaires ont 
pu etre constatees, les informations montrent queUes ont pu gtre les recettes pour services dans 
les etablissements de commerce et les recettes pour ventes de marehandises dans les etabUsse
ments de service. 

Le recensement des etabUssements de commerce et de service ne comprend pas les pro
fessions teUes que la medecine, le droit, la dentisterie, etc.,—ou les services d'artisans—tels que 
les metiers du batiment, la charpenterie, la magonnerie, ni les utilites publiques—teUes que 
I'eiectricite, le gaz, les tramways urbains, etc. (bien que les magasins de marehandises operes 
par les compagnies d'utilite pubUque y soient compris)—ni les institutions financiSres—teUes 
que les banques, les compagnies de fiducie ou d'assurance, les agences d'immeubles et de courtage 
en valeurs mobili^res. 

Les boulangeries et les laiteries operant comme manufactures sont depuis plusieurs annees 
couvertes par le recensement de I'industrie et pour cette raison ces etablissements n'ont pas 
ete incorpores dans les tableaux qui suivent. Toutefois, comme les ventes de detail des boulan
geries et laiteries existant comme manufactures forment une partie legitime du commerce de 
detaU, ces ventes ont ete compUees separement et sont montrees dans les renvois aux tableaux. 

Les magasins de ravitaiUement et d'equipement de divers negociants ont ete generalement 
classifies comme etabUssements de gros mais les magasins plus specialises d'appareils de bureau 
et d'outiUage de magasin ont ete inclus dans le commerce de detaU. 

MfiTHODE DE CLASSIFICATION 

MABCHANDISES 

Genre de commerce.—Pour les fins de ce recensement le commerce de detaU en mar
ehandises a ete divise en neuf grands groupes:—denrees ahmentaires, marchandise en general, 
linge et vetements, automobile, meubles et articles menagers, materiaux de construction, restau
rants, autres magasins de detaU et magasins de seconde-main. Ces groupes, cependant, sont 
bases sur des classifications detaiUees par genre de commerce consistant en prSs de 200 item. 
La classification par genre de commerce k laqueUe chaque magasin est assigne est generalement 
ceUe de la designation populaire donnee k I'etablissement ou aux principales lignes de marehan
dises qui y sont vendues. La classification, toutefois, n'est pas identique aux marehandises 
vendues. Quelques magasins Umitent leurs ventes k un produit quelconque et quelques autres 
magasins, tels que les magasins k rayons et les magasins generaux, ont une grande variete de 
marehandises. Bien que chaque questionnaire du recensement ait regu une classification exacte 
U a ete necessaire dans certains cas de combiner les chiffres de deux ou plusieurs classifications 
s6parecs afin de ne pas reveler les operations d'etabUssements individuels. Comme nombre de 
magasins ont des genres particuliers de commerce, dependant jusqu'fi, un certain point de la 
grandeur de la localite, il est possible de donner des informations plus detaiUees pour la province 
dans son ensemble et pour les grandes viUes que pour les districts moins importants. 

• Les magasins k rayons ont ete classifies comme tels si leurs ventes depassent $100,000 par 
annee et s'U est clair par le rapport qu'Us ont fourni que leurs operations sont divisees en rayons. 
Si les reponses aux questionnaires ne font pas ressortir ces deux traits. Us sont classifies comme des 
magasins k marehandises generales. 

Les magasins de marehandises sSches sont classifies comme tels, si cette description est 
donnee dans le questionnaire et o'U est visible que les ventes de marehandises sfiches forment une 
partie substantieUe du commerce. La confection pour femmes et la lingerie pour femmes cons
tituent generalement la Ugne la plus importante de ces magasins. Mais comme certains magasins 
les marehandises sSches sont en evolution pour devenir gradueUement des magasins k rayons 
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ou des magasins de marehandises generales ou des maga^5ins de vltements pour toute la famiUe, 
avec I'inclusion de vetements pour hommes et lingerie et draperie de maison, I'importance dans 
ces cas a ete detournee des tissus en piece et de la confection pour femmes pour 6tre remplacee 
par des lignes plus generales de marehandises. 

Les bazars, les magasins de 5-lOjS et jusqu'^ $1 forment une classification composite qui a 
ete employee k cause du nombre limite d'organisations operant dans chacun de ces domaines. 
Outre les chaines de magasins populaires 5-10>S U y a dans cette classification des systSmes de 
chalnes qui vendent des marehandises k un prix un pen plus eieve et occupent une position in-
termediaire entre le magasin 5-10^ et le magasin jusqu'S, SI d'un c6te et le magasin k rayons de 
I'autre. Bien que ces magasins k rayons en miniature portant certaines Ugnes de linge et de 
vStements doivent Stre distingues des magasins k rayons par le caractSre limite des marehandises 
qu'ils offrent, le prix relativement bas de ceUes-ci et I'absence de meubles, lingerie et vStements 
de qualite plus elevee et plus variee. 

Le terme "magasin general de campagne" sert k decrire les magasins de marehandises gene
rales dans les petites viUes et les regions rurales. Dans la plupart des cas, la designation donnee 
par le marchand est seule acceptee, sauf quand le rapport montre que le commerce est divise 
par departements ou rayons et dans leur cas, le magasin est classifie avec ceux de marehandises 
generales. Dans la plupart des magasins de campagne, les epiceries sont la prinoipale Ugne de 
marehandises mais les ventes de marehandises sSches et de vStements de quaUte moyenne, de 
ferronnerie et de materiaux de construction et de fournitures de la ferme constituent des sections 
importantes du commerce de ces etabUssements. 

Les classifications employees dans le groupe du vetement et de la lingerie s'expliquent d'eUes-
mSmes peut-Stre, avec I'exception des taiUeurs sur mesure et le vetement fait sur mesure. Sont 
compris dans cette classification les detaiUants par I'intermediaire desquels les manufacturiers 
fabriquant des vetements sur mesure prennent contact direct avec le public. 

Dans le groupe de I'alimentation, comme on I'a d6}k remarque, les classifications des bou
langeries et laiteries n'absorbent que les etablissements qui ne fournissent pas de rapports au 
recensement de I'industrie. Les epiceries et les boucheries sont les deux genres de magasins 
les plus importants dans le groupe de I'aUmentation. II faut noter que parmi les marehandises 
vendues dans les epiceries "sans boucherie", U y a des viandes fumees et saiees et de la volaiUe. 
Par consequent, le terme "sans boucherie" doit etre interprete comme voulant dire "sans viandes 
fratches", et la viande preparee constitue un trait commun du commerce d'epicerie. "Les 
epiceries avec boucheries" et les "boucheries avec epiceries" forment un sous-groupe appele 
"magasins combines". Ces magasins sont places dans I'une ou I'autre classification, suivant 
celle donnant le plus fort volume de ventes. 

Le domaine du restaurant offre des difficultes particuUeres de classification. La termi-
nologie employee par les exploitants de saUes k manger n'est pas clairement definie dans le com
merce et le service est un des facteurs determinants dans la classification des etabUssements de ce 
groupe oil il a ete difficUe de dissiper la confusion dans I'emploi des termes tels que donnes par les 
exploitants. Des efforts ont ete faits pour classifier les rapports sur une base du service rendu 
ou la nature des repas ou des rafralchissements vendus. Seuls les etabUssements qui foumissent 
k leurs clients un convert complet sont classifies comme restaurants. S'U y a un service de 
comptoir ou s'il n'y a qu'une table, I'endroit est classifie comme saUe k manger. Quand le comp-
toir seul existe, ou si le nombre de sieiges est inferieur k 10, I'etablissement est classifie comme 
comptoir k manger. Le terme "cafe" designe les salles k manger oil I'on vend des quantites 
considerables de confiseries ou autres produits qui ne sont pas consommes sur place. 

La classification des garages dans le groupe de I'automobile absorbe seulement les etabUsse
ments dans lesquels plus de la moitie des revenus provient de la vente de marehandises. Le 
commerce de ces garages consiste principalement en vente de gazoline et d'huUe, de pieces de-
tachees et d'accessoires. En consequence, leurs operations sont intimement alUees k ceUes des 
postes d'essence. 

Les autres classifications par genres d'affaires s'expliquent en grande partie par elles-memes 
et indiquent aussi clairement que possible la nature des activites de ces etablissements de detail. 
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SERVICES 

Le nombre de classifications par genres d'affaires dans le domaine des services ne depasse 
gufere 100. Les etablissements de service sont relativement plus specialises dans leurs activites 
que les magasins de marehandises,—c'est-^-dire que la classification par genres d'affaires se pr^te 
k une plus grande exactitude que ceUe d'un. commerce oil on ne vend que des marehandises. 
D'un autre c6te, ^enumeration des etabUssements de service presente plus de difficultes que 
celle des magasins de detail. Alors que certains genres d'affaires, tels que les theatres, les buande-
ries, les saUes de pool, sont trSs faciles k distinguer, d'autres etabUssements offrant des services 
educationnels ou commerciaux sont beaucoup plus diflaciles k enumerer. Vu le caractSre indefini 
de certains etablissements de service et la difficulte de distinguer entre les operations interme-
diaires et finales du service, U est impossible de donner une nomenclature complete des details 
dans un reieve initial. Toutefois, on a cru que information portant sur des etabUssements 
tels que les saUes de quUles, de pool et de biUard, les cinemas, les etablissements de degraissage, 
de pressage et lavage, les salons de coiffure et de beaute, les boutiques de reparations pour auto-
mobUes, les boutiques de cordonniers ou de forgerons, de mSme que les etabUssements d'entre-
posage ou de voiturage, se comprennent assez facUement. La classification des "agences de 
pubUcite" dans les services commerciaux exige une note speciale. Les chiffres donnes par ces 
agences representent la valeur des annonces qu'elles ont plaoees et non le revenu des etabUsse
ments faisant rapport. 

Types d'operation.—En outre de la classification par genre d'affaires, chaque etabUsse-
ment a ete classifie selon son type d'operation. Largement parlanl, tous les etabUssements ont 
ete classifies soit comme independants ou unites d'un type d'organisation multiple, mais afin 
d'analyser plus profondement les divers types d'operation U a ete necessaire d'employer dix-neuf 
classifications differentes. 

Definition de chatne.—Une chalne est definie comme un groupe de magasins faisant le 
mSme genre d'affaires qui sont une propriete commune et operes sous une direction commune, 
ravitaiUes avec des marehandises que leur fournit un oflBce central d'achat. II n'est pas neces
saire que l'entrep6t soit la propriete de la compagnie eUe-mSme et que ceUe-ci I'exploite afin 
qu'U soit classifie comme une chalne, mais une forme d'achat centrale est un trait fondamental 
de I'operation du magasin en chalne parce que sans ce trait les avantages qui derivent de I'achat 
en masse disparattraient. L'information regue sur la methode suivie en ravitaiUant les differents 
magasins d'une organisation quelconque est generalement insuffisante pour indiquer s'ils doivent 
etre consideres comme anneau d'une chalne, de sorte qu'U a ete necessaire de faire une division 
arbitraire dans ce domaine. Pour le present recensement, tous les groupes de quatre magasins 
ou plus qui sont la propriete de la mtoe personne sont classifies comme chalnes, pourvu qu'ils 
fassent le mdme genre d'affaires, quelle que soit la methode par laqueUe ils sont ravitaiUes. 

Les principaux types d'operation paraissant dans le recensement, sont:— 

Magasins individuels independants. 

Multiples de deux et trois magasins. 

Chalnes locales. 

Chalnes provinciales. 

Chalnes sectionneUes. 

Chalnes nationales. 

Les chalnes locales sont entierement dans la mSme localite, c'est-i-dire dans la mSme cite 
ou vUle. Les chalnes provinciales, comme leur nom I'indique, ont toutes leurs unites dans une 
mime province. Les unites de chalnes sectionneUes sont eparses dans deux ou trois provinces 
tandis que les chatnes nationales ont des magasins dans quatre provinces ou plus. Bien que ces 
definitions servent de base au travail de classification des diverses chalnes, dans un nombre de 
cas dans les villes limitrophes, il a ete necessaire d'employer une certaine discretion dans I'appUca-
tion de cette classification. Par exemple, une chatne qui opere un grand nombre de magasins 
dans une province est classifiee comme provinciale, mSme si une ou deux unites se trouvent en 
dehors de la province principale, et une chatne est consideree comme une organisation locale bien 
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qu'une ou deux succursales se trouvent dans des centres avoisinants. Cependant, le nombre 
de ces cas Umitrophes est relativement faible de sorte que les definitions peuvent etre considerees 
comme assez exactes. 

Les chatnes contr6iees par les manufacturiers sont operees pour la distribution au detaU des 
produits de la manufacture qui possMe et exploite ces magasins. Ces chaines s'interessent 
surtout k pousser la vente d'un article predetermine plut6t que d'etudier les preferences du cUent 
de la locaUte et de fournir ensuite les marehandises repondant le mieux aux exigences locales. 
Des chalnes de ce type se rencontrent principalement dans le commerce des fournitures de ma
gasin et de bureau bien qu'on les rencontre aussi dans d'autres lignes 'de marehandises. Les 
chatnes contr616es par les manufacturiers ont aussi ete classifiees selon le territoire couvert et on 
remarquera que la plupart de ces organisations sont d'un caractSre national. 

C h a l n e s volontaires.—Quelque trente organisations differentes ont ete relevees dont les 
membres sont groupes pour fins d'achat ou de pubUcite. Un proprietaire independant operant 
un magasin et affilie k une de ces organisations est classifie comme unite independante dans une 
cooperative d'achat. Des independants de deux ou trois magasins, dans lesquels les exploitants 
sont associes avec ces organisations d'achat, ont ete egalement classifies comme multiples de deux 
ou trois cooperatives d'achat. Le nombre de cas dans lesquels cette classification est employee, 
tout de mime, est relativement faible, de sorte qu'on ne la rencontre que dans les resumes pro-
vinciaux et pour le Dominion. Dans les rapports des viUes ces types ont ete classifies simple-
ment comme multiples de deux ou trois unites. 

A u t r e s types d 'operat ion.—Comptoirs postaux: Seulement les etablissements dont le 
principal commerce est postal sont classifies sous cet en-tete. Les departements de commerce 
postal des etabassements de d6taU n'ont pas ete classifies separement et le commerce de tels 
departements postaux est inclus dans le chiffre total des ventes de ces magasins. Toutes les 
ventes dedarees, y compris ceUes des comptoirs postaux, parattront dans une analyse du com
merce postal. Les autres types d'operation comprennent les magasins industriels exploites par 
des etablissements industriels pour I'avantage de leurs employes; la vente directe de maison 
en maison; les comptoirs loues dans les etablissements de commerce et autres; eievateurs de Ugne 
(ventes de charbon et provende au detaU); et les laitiers qui produisent leur propre k i t . 

DESCRIPTION DES TABLEAUX 

T a b l e a u x provinciaux.—La premiere partie de ce rapport est consacree k I'analyse des 
etablissements de commerce de detail et la seconde aux activites des etablissements de service. 
Dans les deux cas les tableaux de detail ont la mSme forme, mais la presentation des statistiques 
des etablissements de commerce de detaU est plus elaboree que ceUe des etablissements de service. 

TABLEAU 1 . ^ R £ S U M £ DU COMMERCE DE DETAIL 

Le tableau 1 donne un resume du commerce de detaU tant en marehandises qu'en service 
classifie en groupements selon le genre d'affaires. 

TABLEAU 2.—ETABLISSEMENTS DE COMMERCE PAR GENRES D'AFFAIRES 

Le tableau 2 donne les traits saiUants du commerce de detaU par genres d'affaires. Le nom
bre de magasins, les proprietaires et membres de la firme, I'emploiement et les gages, les ventes 
nettes et les stocks y sont montres pour chaque groupe ainsi qu'une classification detaiUee des 
affaires. 

TABLEAU 3.—COMMERCE DE DETAIL—LOYER ET AUTRES FRAIS D'BXPLOITATION, PAR GENRES 

D'AFFAIRES 

Le tableau 3 montre les frais d'exploitation par genres d'affaires pour les etabUssements qui 
ont fait leur declaration sur ce sujet. Les depenses paraissent sous les en-tetes de salaires et 
gages et frais d'exploitation, y compris le loyer. De plus, le loyer paye par les etabUssements 
occupant un local loue est donne separement en relation avec les ventes de ces etablissements. 
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TABLEAU 4.—COMMERCE DE DETAIL, PAR TYPES D'OP;6BATION 

Le tableau 4 montre le commerce de detail par types d'operation. La premiere partie donne 
les types d'operation de tous les magasins et la seconde partie les types d'operation pour certains 
genres d'affaires. 

TABLEAU 5.—COMMERCE DE D:6TAIL—VENTES PAR L'IMPORTANCE DES AFFAIRES 

Le tableau 5 pousse I'analyse du commerce de detail un pas de plus en classifiant les magasins 
par genres d'affaires selon le montant net de ventes. Le nombre de magasins et le montant des 
ventes y paraissent pour huit groupes bases sur le chiffre d'affaires. Ce tableau montre le 
nombre relativement considerable de magasins faisant un tres petit volume d'affaires et la large 
proportion de commerce de detail fait par les plus grands magasins. 

TABLEAU 6.—COMMERCE DE DETAIL—COMMERCE k CREDIT PAR GENRES D'AFFAIRES 

Le tableau 6 montre les ventes k credit de tous les magasins qui ont repondu k la question 
"s'ils vendaient au comptant ou k credit", y compris les ventes k temperament. Des donnees 
semblables sont donnees pour les genres de commerce dans lesquels I'extension du credit est une 
partie importante de leur commerce. Comme il a ete necessaire d'omettre de ce tableau les chif
fres des magasins en chatne et comme un nombre relativement grand de magasins ont omis de 
repondre k cette question, l'information du tableau 6 pent fitre consideree comme donnant seule
ment une indication du volume des affaires k credit et au comptant dans les magasins de detail. 

TABLEAU 7.—COMMERCE DE DETAIL—AFFAIRES k CREDIT PAR TYPES D'OPERATION 

Le tableau 7 montre le montant d'affaires k credit de tous les magasins ayant declare qu'ils 
faisaient des affaires k credit. Le montant des ventes k temperament de ces magasins est montre 
separement. Les magasins en chalne n'ont declare que le volume global de leurs ventes k credit 
mais n'ont pas indique le montant des credits pour chaque magasin. II est done impossible 
d'inclure dans les resumes provinciaux les ventes k credit des chatnes sectionneUes et nationales 
parce qu'eUes ont des magasins dans plus d'une province. Le nombre de magasins montre 
sous les en-tetes "chatnes locales" ou "chatnes provinciales" comprend tous les magasins de ces 
organisations faisant des affaires k credit mSme si quelques unites ne font pas de credit. 

TABLEAU 8.—COMMERCE DE DETAIL—VENTE DE GROS PAR LES ETABLISSEMENTS DE DETAIL 

— V E N T E S DE DETAIL PAR LES MAGASINS DE GROS 

Le tableau 8 montre le commerce de gros par les etablissements de detail et le commerce 
de detail par les etablissements de gros afin de faire voir jusqu'ii quel point les deux commerces 
debordent I'un sur I'autre dans leurs domaines respectifs. La plus grande partie de ces deborde-
ments dans I'un ou I'autre domaine tend k se produire dans les genres semblables de commerce. 

TABLEAU 9.—COMMERCE DE DETAIL—RECETTES POUR R6PABATIONS ET SERVICES 

Le tableau 9 montre I'etendue et la nature des services dans les magasins de detail. Un 
tableau semblahle de cette section est consacre aux etablissements de service et montre la valeur 
des marehandises vendues dans ces etablissements. 

TABLEAU 10.—COMMERCE DE DETAIL—FORMES D'ORGANISATION 

Les formes d'organisation sous lesqueUes le commerce de detaU se poursuit font I'objet 
du tableau 10. Les proprietes individuelles sont les formes les plus nombreuses dans I'organisa-
tion du commerce de detail ma's la forme corporative fait un plus gros chiffre d'affaires. La 
plupart des corporations dans le domaine du detaU sont, toutefois, des corporations privees qui 
ont ete formees pour donner une forme legale aux affaires particuUeres d'un individu ou de quel
ques individus. 

TABLEAU 11.—COMMERCE DE DETAIL—CAPITAL ENGAG6 

Le tableau 11 montre le capital engage dans le commerce de detaU selon le genre d'affaires. 
Les marchands de detail ont ete pries de donner le montant total du capital immobilise dans leurs 
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affaires k la fin de 1930. Le seul item capital donne separement est la valeur des marehandises 
€n main pour revente. 

TABLEAUX 12, 13.—COMMERCE DE DETAIL—TABLEAUX DE coMTi; 

Le tableau 12 donne les chiffres preiiminaires du commerce de detail de chaque comte ou 
division de recensement de mSme que ceux de chaque localite incorporee de 1,000 Ames et plus. 
Dans le tableau 13 le nombre de magasins et le chiffre net des ventes des plus importants genres 
d'affaires sont montres pour les memes divisions. 

TABLEAU 14.—COMMERCE DE DETAIL—VENTES PAR MARCHANDISES 

Le tableau 14 montre les ventes par denrees. Cette repartition des ventes par denrees a 
ete demandee k tous les magasins qui etaient supposes pouvoir fournir cette information. Dans 
plusieurs genres de commerce, trSs peu nombreux sont les exploitants tenant compte de leurs 
ventes par genres de denrees et, en consequence, la couverture en denrees, c'est-fi,-dire la pro
portion des ventes totales qui pent etre attribuee k certains articles ou genres d'articles, est tr^s 
reduite. En preparant I'analyse des ventes par denrees il a ete constate qu'un grand nombre 
d'exploitants etaient en etat de donner les ventes par groupes de denrees mais non pas de la 
maniSre detaiUee demandee par le questionnaire. Dans ces circonstances les ventes ont d'abord 
ete preparees par groupes principaux et I'analyse qui suit est basee seulement sur ceux des rap
ports donnant un resultat plus eiabore. Dans la plupart des cas il a ete constate que le total 
des ventes de ceux qui fournissent une classification complete est relativement eieve mais partout 
oil I'analyse plus elaboree est basee sur une couverture de moins de 50 p.c. .des ventes totales de 
tous les magasins donnant cette division des ventes completes ou partieUes, les pourcentages 
sont montres dans les item identes des tableaux. Toutefois, si le nombre des rapports de ventes 
de magasins declarant leurs ventes par groupes vagues pour un certain genre d'affaires est relative
ment faible, les questionnaires sont omis et n'entrent pas dans I'analyse des ventes par denrees. 

AUTRES TABLEAUX—COMMERCE DE DETAIL 

Les tableaux 15 k 17 montrent le commerce de detail dans chaque cite de 30,000 Ames ou 
plus de la mSme maniere que pour I'ensemble de la province. Ensuite, les tableaux 18 k 23 
donnent les chiffres combines du commerce, premierement, dans toutes les cites de 10,000 k 
30,000 dmes, deuxiemement, dans les locaUtes incorporees de 1,000 k 10,000 dmes et en dernier 
lieu, dans toutes les locaUtes de moins de 1,000 ^mes, y compris les regions rurales non incor
porees, sans tenir compte de leur population. 

TABLEAUX—SERVICES DE DETAIL 

Les tableaux des etablissements de service sont dans le mime cadre que ceux des etablisse
ments de commerce. L'analyse des ventes de denrees ou de la nature des services rendus n'a pas 
ete entreprise vu le nombre relativement infime de rapports fournissant assez d'information et les 
activites plus specialisees de ces etablissements de tervice. L'analyse des operations k credit 
des etablissements de service est aussi omise parce qu'il a ete constate que I'extension du credit 
n'est pas un trait important des operations des etabUssements de service. 

EXPLICATION DES T E R M E S 

Proprietaires .—D'aprSs les instructions accompagnant les questionnaires du recensement, 
seulement les proprietaires et membres des firmes engages activement dans leur commerce ont 
ete inscrits. 

Pe r sonne l e t salaires.—Les tableaux montrent le nombre d'employes k temps entier et k 
temps partiel, par sexe, ainsi que les salaires et gages de chaque classe. Par employes k temps 
partiel on entend les personnes qui sont employees seulement une partie de la journee ou une partie 
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de la semaine, tandis qu'une personne employee une partie de I'annee, mais k temps entier pen
dant cette periode d'emploi, est consideree comme employee k temps entier. 

Vente de marchandises.—Les ventes nettes montrees dans les tableaux sont ceUes de-
elarees par les marchands qui ont ete pries d'etablir le chiffre net de leurs ventes en deduisant 
de leurs ventes brutes la valeur de toutes marchandises retournees, allouances, escomptes, etc. 
Dans le cas des marchands d'automobiles, toutefois, il a ete constate qu'il n'y avait aueune me
thode uniforme pour etablir le chiffre des ventes nettes. Dans le cas de ces etabUssements c'est 
le chiffre brut des ventes qui paratt, comprenant la valeur des voitures neuves ou usagees 
dont quelques-unes ont souvent ete acceptees en paiement partiel pour des voitures neuves. 

Stocl£s en mains.—Ijes marchands de detail ont ete pries de declarer la valeur de leurs ven
tes k la fin de 1930 sur une base de coAt de remplacement des marchandises. La relation entre 
la valeur des stocks en mains et les ventes nettes n'indique pas necessairement la rapidite de 
I'ecoulement, premierement parce que les valeurs ne sont pas sur la mSme base et, deuxieme-
ment, parce que la valeur d'inventaire k la fin de 1930 pent bien ne pas representer la valeur 
moyenne des stocks ecouies au cours de I'annee. 

Frais d'exploitation.—Bien que chaque etablissement ait presque partout quelques em
ployes engages, les montants payes comme salaires et gages au cours de I'annee se calculent facile-
ment mais il est impossible d'etablir d'une maniSre aussi complete plusieurs autres frais d'exploita
tion. Les tableaux des frais d'exploitation ne couvrent ces donnees que pour les etablissements 
qui ont repondu k toutes les questions sur ce sujet. Les proprietaires et membres de firmes autres 
que les compagnies k fond social ont ete pries de declarer les salaires fixes qu'ils recevaient au 
cours de I'annee. Malheureusement il est difficUe pour certains marchands de distinguer entre 
les montants qui peuvent Stre consideres comme le paiement de leurs services k titre de gerant 
et les argents qui representent un rendement sur le capital engage ou une compensation pour les 
risques encourus. Malgre ces manquements dans les chiffres soumis U a ete decide de les inclure 
dans les tableaux partout oil le nombre de declarations etait suffisant pour constituer un assez 
bon echantillon. Plusieurs proprietaires ne s'octroient pas de paiements fixes mais tirent sur 
la caisse de leur magasin pour leurs depenses personneUes. Des etudes des frais d'operation 
conduisent k la conclusion que le salaire moyen qui devrait etre attribue au proprietaire ne de
clarant pas le revenu qu'U s'octroie se rapproche de beaucoup du salaire moyen d'un employe 
k temps entier dans le mSme genre de commerce plut6t que du salaire moyen par proprietaire 
base sur les rapports de ceux qui ont declare tels salaires pour ce mSme genre d'affaires. 

Les frais d'exploitation ont ete releves sous trois en-tetes:— 

(1) Salaires, gages et commissions payes au cours de I'annee. 

(2) Loyer, s'il y a lieu, pour le local occupe par le commerce. 

(3) Toutes autres depenses. Cet item comprend les taxes, les assurances, I'administration, 
le bureau et frais generaux, y compris I'entretien, I'expedition, la papeterie et les fournitures, 
I'edairage, le chauffage et I'energie, I'interet sur les argents empruntes pour les operations cou-
rantes du commerce et autres frais d'exploitation. Le coflt des marchandises achetees pour 
revente n'y est pas compris et U en est de mSme pour tout ce qui est charge au compte du capital. 
Dans les tableaux des depenses d'exploitation le loyer est compris avec "Autres depenses". 
Une section separee du tableau est consacree au loyer des magasins occupant des locaux loues. 
Vu le manque d'uniformite dans la comptabiUte et le peu de comptabilite tenue par plusieurs 
etablissements de detail, il serait impossible de s'attendre k une exactitude complete des donnees 
sur les frais d'exploitation. Toutefois, les chiffres sont suffisants pour indiquer le co<it de la 
distribution dans les etablissements de detail. 

Les frais d'exploitation des etabUssements de service proviennent de conditions differant des 
etabUssements de commerce. Dans ces derniers, les depenses proviennent en plus grande partie 
du coftt de la distribution des marchandises, mais dans le cas de la plupart des services vendus, 
I'usage du travail ou de quelques faoilites, ainsi que les frais d'exploitation de tels etablissements,. 
sont plutet dans la nature de ce qu'il en coilte pour fournir les services au lieu de les distribuer. 

NatureUement, les taux relatifs des frais d'operation dans la plupart des etabUssements. 
de service sont considerablement plus eieves que dans les magasins de detail. 
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CENSUS OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1931 

STANDARD SUMMARY OF RETAIL FACTS 
PRINCIPAUX FAITS DU COMMERCE DE DfiTAIL 

MANITOBA 

Reta i l 
merchan

dising 
establ ish

ments 

Etabl isse
men t s de 

commerce 
de detai l 

Reta i l 
service 

establ ish
men t s 

Etabl isse
men t s de 
service 

de detai l 

Total populat ion 

R a t i o of retai l workers (full-time and par t - t ime 
employees and ac t ive proprietors) to to ta l 
population 

N u m b e r of retai l stores 
To ta l sales or receipts 

Population of places less than 1,000 
Sales or receipts in places of less t han 1,000 

Population of incorporated places 1,000-10,000... 
Sales or receipts in incorporated places 1,000-

10,000 

Population of incorporated places 10,000-
30,000 

Sales or receipts in incorporated places 10,000-
30,000 

Population of incorporated places 30,000 and 
over 

Sales or receipts in incorporated places 30,000 
and over 

Full- t ime employees (average number through
out t h e year)—Male 

Female 
Pa r t - t ime employees (average number through

out t he year)—Male 
Female 

Proprietors act ively engaged in retailing 

Total annual pay-roll, all stores 
Average annual salary per full-time employee . . 
Average annual sa lary per par t - t ime employee. 

Average rental cost (leased premises), per cent 
. of sales 
Proportion of sales in leased premises to total 

sales in t h e province 

Proportion of to ta l sales by— 
Single s tore independents 
Single stores in voluntary chains. 
Two- and three-store multiples 
Local chains 
Provincial , sectional and national chains 

Proportion of stores wi th sales of less than 
$10,000 annually, to to ta l number of s t o r e s . . . 

Proportion of to ta l sales of such stores to total 
sales, all stores 

Proportion of stores wi th sales of $10,000-
$49,999 annually 

Proportion of to ta l sales 

Proportion of stores with sales of $50,000-
$199,999 annually 

Proportion of to ta l sales 

Proportion of stores with sales of $200,000 and 
over annually 

Proportion of total sales 

700,139 

3-81 
6,859 

$189,243,900 

405,648 
$ 34,565,800 

42,319 

$ 13,813,700 

33,387 

$ 9,384,200 

218,785 

$131,480,200 

11,440 

1,280 
676 

6,910 

$ 19,597,800 
$ 1,064 
$ 334 

72-15 

76-76 
3-42 
6-30 
0-89 
9-92 

56-14 

7-87 

37-25 
29-14 

5-72 
17-35 

0-89 
45-64 

700,139 

1-06 
2,493 

$ 16,437,800 

405,648 
$ 1.577,000 

42,319 

$ 804,100 

33,387 

$ 684,700 

218,785 

$ 13,372,000 

2,979 
997 

697 
75 

2.652 

4,453,400 
1.065 

283 

9-39 

61-47 

69-53 

11-37 
2-65 

15-79 

90-35 

26-12 

7' 
22-77 

2-25 
32 15 

0-32 
18-96 

Populat ion totale . 

Proportion d 'employes du detai l ( temps entier 
e t temps partiel y compris les propriStairea-
actifs) k la population to ta le . 

N o m b r e de magasins de detai l 
Tota l des ventes ou recettes. 

Population des locaUtes de moins de 1,000 ftmes. 
Ventes ou recettes des localit^s de moins de-

1,000 kmea. 
Population des l oca l i t y incorporees de 1,000 k 

10.000 kmea. 
Ventes ou recettes des localit^s incorporees de-

1,000 A 10,000 flmes. 
Population des locaUtes incorporees de 10,000-

^ 30,000 ames . 
Ventes ou recettes des localites incorpor6es de-

10,000 k 30,000 kmea. 

Population des locaUtes incorporees de 30,000 
kmea e t plus. 

Ventes ou recettes des localites incorporees de 
30,000 ames et plus. 

Personnel k temps entier (nombre moyen pour-
I 'annee)—Hommes. 

F e m m e s . 
Personnel k temps partiel (nombre moyen pour 

I 'annee)—Hommes. 
F e m m e s . 

Proprietaires ac t ivement engages dans le commer
ce de detai l . 

Total annuel des salaires de tous les magasins. 
Salaire annuel moyen par employe k t emps entier. 
Salaire annuel moyen par employe k t emps 

partiel. 
Moyenne du loyer en pourcentage des ventes 

(magasins loues). 
Proportion des ventes dans les e tabl issements 

loues au to ta l de toutes les ventes dans l a 
province. 

Proportion de toutes les ventes par— 
Magasins individuels independants. 
Magasins individuels (chatnes volontaires) . 
Magasins multiples—deux ou t rois unites. 
Chatnes locales. 
Chatnes provinciales, sectionneUes et na t io

nales. 

Proportion de magasins dont les ventes sont de 
moins de $10,000 par annee au nombre to ta l d e 
magasins. 

Proportion du chiffre de ventes de ces magasins 
au to ta l de ventes de tous les magasins. 

Proportion de magasins dont le chiffre de ventes 
est de $10,000-$49.999 annuellement. 

Proportion du to ta l des ventes. 

Proportion de magasins dont le chiffre dp ventes 
est de $50.000-$199,999 annuellement. 

Proportion du total des ventes. 

Proportion de magasins dont le chiffre de ventes 
est de $200,000 et plus annuellement. 

Proportion du total des ventes. 
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Table 1—MANITOBA—Summary of RetaU Trade, 1930 
Tableau 1.—MANITOBA~R€sum€ du commerce de d€taU, 1930 

STATISTICS FOB RETAIL MERCHANDISING—STATISTIQUES DU COMMERCE DE DETAIL 

Group—Groupe 

N u m b e r 
of s tores 

N o m b r e 
de 

magasins 

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

11,440 

1.542 

556 

3,018 
1,609 

642 

811 

403 

653 
2,207 

99 

Female 

F e m m e s 

6,36(1 

448 

207 

3,721 
76 

414 

55 

91 

871 
470 

13 

Salaries 
and wages 

Salaires 
et gages 

N e t sales 

Ventes net tes 

(1930) 

P e r cent 
of to ta l 

Pour-
cent 
des 

ventes 
tota les 

T o t a l . 

Food group—Groupe de I 'alimentation 
Country general stores—Magasins g^nSraux de 

campagne 
General merchandise group—Groupe des mar

chandises g6n6rales 
Automot ive group—Groupe de Tautomobile 
Apparel group—Groupe du ve tement 
Building mater ia l s group—Groupe des materiaux 

de construction 
Furniture and household group—Groupe des meu

bles et art icles de manage 
Restaurants , cafeterias and eating places—Restau

ran ts , caf6t6rias e t salles k manger 
Othe r retail stores—Autres magasins de detai l 
Secondhand ^oup—Groupe de la marchandise de 

seconde mam 

6,859 

2,249 

852 

87 
768 
432 

417 

101 

338 
1,484 

141 

18,945,300 

1,541,700 

594,000 

7,938,700 
1,990,900 
1,095,000 

1,059,400 

660,900 

991,800 
2,965,800 

189,243,900 

27,410,900 

15,542,700 

64,344,000 
20,605,600 

9,597,200 

12,173,400 

3,740,800 
5,563,300 

29,004,200 

1,271,900 

100 00 

14-48 

8-21 

34-00 
10-89 
6-07 

6-43 

1-98 

2-93 
15-33 

S T A T I S T I C S F O B R E T A I L S E R V I C E S — S T A T I S T I Q U E S D E S S E R V I C E S D E D E T A I L 

Group—Groupe 

N u m b e r 
of es tab

lish
men t s 

N o m b r e 
d ' e ta 
bUsse
men t s 

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

F e m a l e 

F e m m e s 

Salaries 
and wages 

Salaires 
et gages 

Receipts 

Rece t tes 

(1930) 

P e r cent 
of to ta l 
receipts 

Pour-
cent 
des 

recet tes 
to ta les 

T o t a l 

Amusement and recreation group—Groupe de I'a-
musement et de la r6cr&ition • 

Business services group—Groupe des services com
merciaux 

Domes t i c services group—Groupe des services 
domest iques 

Educat ional services group—Groupe des ser-vices 
Educationnels 

Personal ser-vices group—Groupe des services per
sonnels 

Photography—Photographie 
Under taking and burial—Services fun6raires 
Repair and service shops—Boutiques de repara

tions e t de s e rv i ces . . . : 
Storage and transportat ion group—Groupe de I'en-

treposage et du t ransport 
Miscellaneous services—Divers 

2,493 

220 

26 

300 

14 

560 
64 
34 

881 

293 
111 

2,979 

544 

118 

670 

21 

233 
38 
36 

266 

1,065 

997 

146 

46 

636 

61 

125 
28 
6 

i 
4,235,100 

749,900 

236,200 

1,045,800 

82,900 

336,500 
60,000 
69,900 

253,500 

1,291,600 
118,800 

16,4.37,800 

4,002,900 

1,080,600 

2,754,900 

309,900 

1,340,900 
318,700 
422,200 

1,761,800 

3,961,700 
484,200 

100-00 

24-36 

6-57 

16-76 

1-88 

8-16 
1 9 4 
2-57 

10-72 

24-10 
2-95 



CENSUS OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1931 

Table 2.—MANITOBA—Retail Merchandise Trade, 1930, by Kinds of Business 
NUMBER OF STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

Number 
of stores 

Nombre de 
magasins 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

Total, All Stores—Total, tous magasins. 

24 

28 

31 

FOOD GEOUP—GROUPE DE L'ALIMENTATION 

Bakeries—caterers—Boulangeries—mattres d'h6tel;— 
Bakeries and bakery producta{0—Boulangeries et produits de la boulan-

gerie(') 
Caterers—Maltres d'h6tel ._ 

Candy and confectionery stores—Magasins de bonbons et confiseries— 
Candy stores—nut stores—Bonbons et nois 
Confectionery stores—Confiseries 

Dairy products dealers—Marchands de produits laitiers— 
Dairy products stores—Magasins de produits laitiers 
Eggs and poultry stores—Magasins d CEufs et volailles 
Milk dealers(^)—Laiteries(*) 

Delicatessen stores—Charcuteries 
Fruit and vegetable stores—Fruits et legumes '. _ 
Grocery stores (without meat)—Epiceries (sans rayon de viandes) 
Combination stores—Magasins combines— 

Grocery stores with meats—Epiceries (avec rayon de viandes) 
Meat markets with groceries—-Boucheries avec epiceries. 

Meat markets (including sea foods)—Boucheries (y compris poisson)— 
Meat markets—Boucheries 
Fish markets—Poissonneries 

Other food stores—Autres magasins de deiu-ees alimentaires— 
Coffee, tea, spices—Magasins de cafe, the et epices ._ 
Food stores with non-food departments—Magasins d'aliments avec rayons 

d'articles non alimentaires 

COUNTRY GENERAL STORES—MAGASINS G £ N £ R A U X DE CAM
PAGNE 

General stores (groceries with dry goods and apparel)—Magasins generaux (epi
ceries, nouveautes et v6tement) .--•-.-

General stores (groceries with other merchandise)—Magasins generaux (epiceries 
avec autres marchandises) 

General stores without groceries—Magasins gfineraux sans epiceries 

GENERAL MERCHANDISE GROUP—GROUPE DES 
DISES G £ N £ R A L E S 

MARCHAN-

Department stores(')—Magasins k rayons(') 
Variety, 6-and-lO, to-a-doUar stores—Bazars, magasins de 5 et 10 cents, jusqu'fL 

Sl.OO 
Dry goods stores—Magasins de marchandises seches 
General merchandise stores—Magasins de marchandises gen6rales— 

With food departments—Avec rayons de produits alimentaires 
Without food departments—Sans produits alimentaires 

AUTOMOTIVE GROUP—GROUPE DE L'AUTOMOBILE 

Motor vehicle dealers—Distributeurs de vehicules automobiles— 
Automobile dealers—Marchands d'automobiles 
Automobile dealers with farm implements—Distributeurs d'automobiles 

et d'instruments aratoires ;.' '...: 
Used car establishments—^Etablissements d'automobiles usages 

Accessories, tires and batteries—Accessoires (auto), pneus et batteries—; 
Accessories, tires and batteries—Accessoires (auto), pneus et batteries — 
_Tire shops—Boutiques de pneus 

Filling stations-^Stations d'essence— 
Filling stations—Stations d'essence 
Fining stations with tires and accessories—Stations d'essence avec pneus et 

accessoires 
Filling stations with other merchandise—Stations d'essence avec autre 

marchandise 
Garages 

6,859 

2,219 

7 
346 

168 
13 
48 

919 

313 
95 

273 
2 

862 

783 

87 

6 

9 
45 

21 
7 

758 

132 

27 
4 

9 

7 

no 
156 
22 

273 

6,414 

2,026 

( X ) 
35 

(X) 

(X) 

6 
302 

160 
13 
62 

782 

247 
104 

282 

20 

899 

830 

821 

166 

10 

111 

146 

21 
311 

496 

202 

( X ) 

1 
63 

102 

21 

(X) 

(X) 

58 

64 

2 
2 

13 

10 

(') In addition, bakeries reporting to the Census of Industry had retail sales of $3,304,209. 
(̂ ) In addition, dairies reporting to the Census of Industry had retail sales of $3,346,103. 
(3) Includes mail order houses. 



ETABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 

Tableau 2.—MANITOBA—Commerce de detail, 1930, par genres de commerce 
NOMBRE D E MAGASINS, PERSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS 

lUn (x) indique quo les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 

inclus dans les totaux] 

E m p l o y m e n t and wage facts— 

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

11,440 

1,642 

62 
(x) 

4 
147 

19 
2 

173 

17 
432 

336 
93 

256 
(X) 

(X) 

10 

656 

636 

17 
3 

3,018 

2,966 

13 

23 
16 

1,699 

923 

46 
2 

18 
3 

88 

211 

1 
293 

F e m a l e 

F o m m e s 

6,366 

448 

18 
(X) 

6 
208 

1 
3 
9 
6 

16 
118 

44 
8 

12 
(X) 

( X ) 

-

207 

193 

9 
6 

3,721 

3,686 

26 

4 
C 

76 

66 

1 

-

5 

3 

2 
8 

Salaries 
and wages 

Salaires 
et gages 

i 

18,945,300 

1,541,700 

60,200 
(X) 

9,000 
241,000 

20,000 
5,100 

71,000 
2,400 

23,800 
409,900 

420,-COO 
71,800 

210,000 
(x) 

( X ) 

5,800 

594,000 

674,000 

13,700 
6,300 

7,938,700 

7,842,100 

27,800 

31,700 
37,100 

1,990,900 

1,283,200 

66,700 
1,400 

20,400 
1,800 

93,000 

211,100 

300 
291,aoo 

jjmploiement e t remunera t ion 

P a r t - t i m e employees 

Personnel k t emps part iel 

Male 

H o m m e s 

1,280 

211 

6 
(X) 

18 

4 
6 

2 
84 

47 
8 

34 
(X) 

( X ) 

-

13S 

126 

8 
1 

34 

27 

5 

1 
1 

129 

38 

4 

4 

11 

25 

46 

F e m a l e 

F e m m e s 

676 

90 

1 
(X) 

1 
24 

61 

11 
1 

1 
(X) 

( X ) 

-

50 

47 

2 
1 

368 

365 

3 

-

4 

4 

-
-

-
-

Salaries 
and wages 

Salaires 
et gages 

S 

652,500 

69,490 

1,300 
(X) 

300 
9,900 

900 
1,100 

700 
28,900 

10,500 
2,600 

12,300 
(X) 

( X ) 

-

37,900 

32,900 

4,600 
500 

172,100 

170,100 

1,200 

300 
500 

62,900 

26,400 

1,600 

1,700 

2,200 

6,500 

15,100 

N e t sales 

Ventes net tes 

(1930) 

S 

189,243,900 

27,410,900 

322,800 
(X) 

63,300 
3,416,800 

146,200 
81,500 

646,000 
120,100 
393,400 

10,351,900 

7,168,700 
1,395,100 

3,304,900 
(X) 

(X) 

82,000 

16,542,700 

14,706,800 

632,200 
203,700 

64,344,000 

62,872,900 

504,200 

570,700 
396,200 

20,605,500 

12,605,600 

962,100 
29,400 

184,300 
77,300 

1,259,100 

2,534,600 

77,800 
2,683,500 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coutan t ) 

i 

28,253.700 

1,984,700 

13,400 
(x) 

3,600 
225,700 

7,200 
21,500 

600 
6,900 

14,200 
951,800 

544,800 
76,700 

92,400 
(X) 

( X ) 

25,700 

4,837,000 

4,621,000 

149,300 
66,700 

5,939,800 

5,484,500 

225,300 

133,900 
96,100 

2,269,000 

1,644,800 

136,700 
1,100 

20,400 
5,100 

99,500 

92,900 

6,200 
222,900 

20 

28 

29 

(') En plus, les boulangeries se rapportant au Recensement de I'industrie avaient des ventes au detail pour $3,304,209. 
(') En plus, les laiteries se rapportant au Recensement de I'industrie avaient des ventes au detail pour $3,345,103. 
(') Comptoirs postaux inclus. 

86601—3 



CENSUS OF M E R C H A N D I S I N G A N D SERVICE ESTABLISHMENTS, 1931 

TaWe 2.—MANITOBA—RetaU Merchandise Trade, 1930, by Kinds of Business—Con. 

NUMBER OF STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates t h a t figures a re wi thheld t o avoid disclosing individual operations, but these a re included 
in t he totals] 

K ind of business—Genre de commerce 

N u m b e r 
of s tores 

N o m b r e de 
magasins 

Propr ie tors 

Propridfaires 

Male 

H o m i n e s 

F e m a l e 

F e m m e s 

32 

37 

A U T O M O T I V K G R O U P - C o n — G R O U P E D E L ' A U T 0 3 I 0 B l I i E - F i n 

Motorcycles, bicycles and supplies—Motocyclettes, bicyclettes e t accessoires— 
Motorcycle dealers—Marchands de motocyclet tes , 
Bicycles, motorcycles and supplies—Bicyclettes, motocyclet tes e t accessoires 
Bicycle dealers—Boutiques de bicyclettes 

Other automot ive establ ishments—Autres magasins d 'automobiles— 
Aircraft and accessories—Distributeurs d'a6roplanes et accessoires 
Boa t s (motorboats , canoes, yachts)—Bateaux (bateaux automobiles , canots, 

yachts) 

A P P A R E L G R O U P — G R O U P E D U VfiTEHIENT 

Men's and boys ' clothing and furnishings stores—Vfitement e t lingerie (hommes 
e t g a r g o n s ) ^ 

Men ' s ' and boys ' clothing stores—Magasins de v6tements pour h o m m e s et 
gargons 

Men s furnishings stores—Magasins de lingerie (hommes) 
Men'3 and boys' clothing and furnishings stores—Magasins de vfitements e t 

lingerie (hommes et gargons) 
Men's and boys ' h a t stores—Magasins de chapeaux (hommes e t gardens) 

Fami ly clothing stores—V6tement pour touto la famille 
Women's apparel-and accessories stores—Vetement de femme e t accessoires— 

Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, corsets, lingerie—Bas, corsets et lingerie 
Kni t goods stores—Magasins de t r icots 
Millinery stores—Magasins de modes 

Other apparel stores—Autres magasins de vdtement et lingerie— 
Custom tailors and made-to-measure clothing—Tailleurs e t vfitement sur 

mesure 
Dressmakers and ladies' tailors—Couturi^res e t tailleurs pour femmes 
Furriers—fur shops—Fourreurs 

Shoe stores—Magasins de chaussures— 
Shoe stores (men's)—Magasins de chaussures pour h o m m e s 
Shoe stores (women's)—Magasins de chaussures pour femmes 
Shoe stores (men's, women's and children's)—Magasins de chaussures pour 

hommes , femmes e t enfants 

B U I L D I N G M A T E R I A L S G R O U P — G R O U P E D E S M A T E R I A U X D E 
C O N S T R U C T I O N 

H a r d w a r e stores—Quincailleries— 
Hardware stores—Quincailleries 
H a r d w a r e and farm implements—Ferronnerie e t instrum.ents ara to i res 

Lumber and building m.aterial dealers—Marchands de bois et de mater iaux de 
construction— 

Lumber and building materials—Cours de bois d'ceuvre e t mater iaux de 
construction 

Lumber and building raater ials , coal and wood—Bois d'ceuvre, niat6riaus de 
construction, charbon e t bois de chauffage 

Roofing mater ia l dealers—Materiaux de toi ture 
Other building materials—Autres mater iaux de construction 

Electrical shops (without radio)—Boutiques d'6lectricien (sans radios) 
Heat ing and plurnbing shops—Boutiques de plomberie e t chaufferie— 

Heat ing appliances and oil burners—Appareils de chauffage e t bru leurs k 
I'huile , . 

Hea t ing and plumbing fixtures—Boutiques de plomberie et chaufferie 
Pa in t and glass stores—Magasins de peintures et vi tres 

F U R N I T U R E A N D H O U S E H O L D G R O U P — G R O U P E D E S M E U B L E S 
E T A R T I C L E S D E M E N A G E 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles e t pompes funSbres 

Floor coverings, curtains, upholstery and interior decorations—Tapis, rideaux, 
rembourrage et decorations int^rieures 

Household appliance stores—Magasins d'appareils de manage— 
Household appliance stores—Magasins d'appareils de manage 
Household aopliance stores (gas or electric)—Magasins d 'appareils de manage 

(gaz ou 6lectricit6) 
Household appliance stores (owned by uti l i ty companies)—Magasins d appa

reils de manage (appartcnant k des compagnies d'utili t6 publique) 
Refrigeration dealers—Marchands d'appareils frigorifiques 

1 
3 

11 

2 

1 

432 

129 
6 

31 

35 

417 

IGS 
18 

45 

131 
3 
4 

(X) 

(x) 

Cx) 

Z2Q 

( X ) 
37 

( X ) 

137 

28 

32 

387 

187 
20 

87 

(X ) 

(X ) 

(X) 

(X) 

(X) 

(x) 

(X ) 

3 

16 
3 

67 

2 

13 

(X ) 

(X ) 



ETABLISSEMENTS D E C O M M E R C E E T D E SERVICE, 1931 

Tabieau 3.—MANITOBA—Commerce de detail, 1930, par genres de commerce—Suite 
N O M B R E D E M A G A S I N S , P E R S O N N E L , F E U I L L E D E P A I E , V E N T E S E T S T O C K S 

lUn (x) indique que les chiffres ne sont pas donnas ahn de ne pas d6voiler des operations individuelles, mais ceux-ci son t 
inclus dans les totaux] 

E m p l o y m e n t and wage f a c t s ^ E m p l o i e m e n t et remunerat ion 

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

Female 

F e m m e s 

Salaries 
and wages 

Salaires 
et gages 

P a r t - t i m e employees 

Personnel k t emps partiel 

Male 

H o m m e s 

F e m a l e 

F e m m e s 

Salaries 
and wages 

Salaires 
et gages 

N e t sales 

Ventes net tes 

(1930) 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I 'annee 
(prix cofitant) 

(X) 

(x) 

(X) 

542 

( X ) 

Cx) 

160 
1 

115 

4 
8 

65 

811 

250 
18 

364 
11 
29 

403 

(x) 

67 

46 

46 
(X) 

86601-3J 

(x) 

(X) 

(X) 

414 

( X ) 
75 

( X ) 

136 
6 

48 

66 

91 

(X ) 

(X ) 

(X) 
6,100 
3,700 

(X) 

(x) 

1,096,000 

23,700 
12,900 

87,800 
(x) 

167,500 

166,900 
10,300 

(X) 
35,700 

219,100 
7,600 

227,000 

10,500 
13,300 

104,300 

1,069,400 

326,600 
23,100 

77,000 

492,600 
11,400 
56,000 
10,300 

34,700 
28,900 

660,900 

89,300 
21,000 

(X) 

78,000 

103,600 

72,300 
(X) 

(X) 

(X) 

(X) 

81 

(X) 

(X) 

16 

35 

151 

(X) 

(X) 

(X) 

(X) 

(X) 

81 

(x) 

22 

(X) 

(X) 

(X) 

(X) 

(X) 

(x) 

600 

50,300 

600 
200 

(X) 

(x) 

6,500 

;,000 

5,600 

) 
7,700 

19,300 
500 

4,000 

300 

3,600 

74,700 

8,800 
1,000 

4,600 

37,900 

18,600 
300 

1,200 
2,300 

32,600 

1,700 
1,200 

(X) 

4,600 

16,600 
(X) 

(X) 
43,400 
62,400 

(X) 

(xl 

9,697,200 

204,500 
259,000 

1,186,000 
(x) 
1,794,600 

2,028,400 
66,300 

(X) 
350,700 

1,040,000 
31,100 

1,235.300 

70,600 
170,700 

1,097,500 

12,173,409 

3,698,800 
371,700 

1,076,600 

6,353,700 
75,700 

1,082,100 
80,900 

250,300 
183,700 

3,749,809 

464,800 
209,500 

(X) 

129,500 

364,100 

669,000 
(X) 

(X) 
11,600 
13,200 

(X) 

(x) 

2,833,900 

02,300 
122,100 

503,200 
(X) 
660,200 

322,900 
20,200 

Cx) 
49,200 

37,200 
41,400 

403,700 

3,029,609 

1,380,500 
113,000 

326,300 

1,017,600 
4,800 
77,100 
14,700 

34,300 
61,200 

902,100 

93,800 
89,000 

(X) 

40,000 

37,000 

168,000 
(X) • 

189,100 16 
3,100 17 

497,800 -



CENSUS OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1931 

Table 3.—MANITOBA—Retail Merchandise Trade, 1930, by Kinds of Business—Con. 

NUMBER OF STOKES, PEKSONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce . 

Number 
of stores 

Nombre de 
magasins 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

FUENITUBE AND HOUSEHOLD GBOUP-Con. — 6 B O U F E DES 
MEUBLES ET ARTICLES DE MfiNAGE-Fin 

Other home furnishings and appUancc stores—Autres magaains d'appareils et de 
fournitures de maison^ 

Antique shops—Antiquailles 
Awnings, iiags, banners, window shades and tents—Auvents, drapeaus, ban-

nitres, stores et tentes '. 
China, glassware, crockery, etc.—Vaisselle, verrerie, faience, etc 
Lamps and shades (specialty stores)—Lampes et abat-jour (sp6ciaht6s) 
Pictures and picture framing—Tableaux et cadres 
Stoves and ranges—Magasins de po61es et cuisiniSres 

Radio and music stores—Magasins de radio et de musique— 
Radio specialty stores—Magasins faisant une sp^cialitd des radios 
Radio and electrical shops (including refrigeration)—Magasins de radio et 

appareils 61ectriques (y comjiris refrigeration) 
Radio and music stores (including refrigeration)—Magasins de radio et de 

musique (y compris refrigeration} 

BESTAUEANTS, CAFETERIAS AND BATING PLACES(<)—RESTAU
RANTS, C A F E T C I B I A S ET SALLES A MANGER(<) 

38 

Restaurants, cafeterias and lunch rooms—Restaurants, cafeterias et salles k 
manger-

Cafes (including confectionery)—Cafes (y compris confiserie)'. 
Lunch rooms—Salles k gouter 
Restaurants (table service)—Restaurants (avec service de table) 

Other eating places—Autres places oil Ton mange— 
Cafes with groceries—Cafes avec epiceries 
Lunch counters and restaurants (10 seats and under)—Buffets et restaurants 

(10 sieges et moina) 
Refreshment booths and soft drink stands—Pavilions de rafralchissements 

et kiosques k liqueurs douces 
Sandwich shops—Comptoirs k sandwichs 

' Tea rooms and hght lunches—Thes et repas legers 

OTHER RETAIL STORES—AUTRES JIAGASINS DE DfiTAIL 

Farm implements—Instruments aratoires— 
Farm implement dealers—Marchands d'instruments aratoires 
Farm implement agents—^Agents de machines agricoles 

Farmers' supplies—Fournitures pour fermiers— 
Feed stores (fiour, feed, grain, fertilizer)—Magasins de provende (farine, 

grain, engrais, etc.) 
Farmers' supply stores—Magasins de fournitures pour fermiers 
Feed and coal stores—Magasins de provende et de charbon 
Grain elevators (coal and feed)—^Eievateurs k grain (charbon et provende)... 
Harness shops—Selleries 

Book stores—Librairies 
Coal and wood yards—ice dealers—Cours k charbon et bois—marchands de 

glace-
Coal and wood yards (including ice)—Cours k charbon et bois (comprenant 

glace) 
Ice dealers—Marchands de glace ; 

Drug stores—Pharmacies •... 
Florists—Fleuristes 
Gifts, novelties, toys, cameras—Bazars, nouveautes, jouets, cameras— 

Art and gift shops—Magasins de bibelots et objets d'art 
Novelty and souvenir shops—Boutiques de nouveautes et souvenirs 
Cameras and photographic stores—Magasins de cameras et fournitures de 

photographies 
Jewellery stores—Bijouteries 
Luggage and leather goods stores—Valiseries (marchandises en cuir)^ 

Luggage and leather goods stores—VaUseries (marchandises en cuir) 
Leather and leather &idings—Magasins de cuir et crepins 

Music stores (without radio)—Magasins de musique (sans radios) 
News dealers—Vendeurs de journaux et de papeterie— 

News dealers (tobacco and confectionery)—Magasins de journaux (tabac et 
confiserie) 

News dealers (stationery and novelties)—Magasins de journaux (papeterie et 
curiosites) 

114 
18 

113 

20 

39 

12 
4 

16 

1,484 

43 
316 

31 
27 
5 

115 
64 
18 

169 
4 

220 
28 

4 
2 

2 
69 

21 

1 

( X ) 

14 

7 

20 

372 

140 
19 

139 

21 

29 

1,292 

50 
335 

180 
4 

204 
23 

(X) 

(X) 

(X) 

62 

( X ) 

X) 
X) 
X) 

16 
2 

(X) 

(X) 

(X) 

(*) This total includes one classification in which the number of stores is less than three, and concerning which no in-
ormation can be disclosed. 



ETABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 

Tableau 2.—MANITOBA—Commerce de detail, 1930, par genres de commerce—Suite 
NOMBBE DE MAGASINS, PERSONNEL, FEUILLE DE PAIE, TENTES ET STOCKS 

lUn (x) indique que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facts— 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

( X ) 

18 
(X) 
(x) 
(X) 

14 

18 

109 

653 

263 
39 

262 

16 

15 

37 
8 

18 

2,297 

30 
26 

26 
58 
12 
64 
3 

90 

612 
6 

384 
80 

2 
(X) 

(X) 
143 

11 
(X) 

99 

19 

Female 

Femmes 

( X ) 

5 
(x) 
(x) 
(X) 

5 

4 

30 

871 

282 
69 

387 

15 

22 

21 
70 

470 

2 
2 

2 
18 
1 

38 

36 
1 

107 
41 

1 
(X) 

(X) 
80 

Cx) 

32 

16 

Salaries 
and wages 

Salaires 
et gages 

t 

(X) 

34,400 
(X) 
X) 

(X) 

23,200 

40,200 

176,200 

991,809 

382,700 
72,400 

400,800 

17,200 

18,600 

6,100 
22,600 
57,300 

2,905,890 

42,700 
19,300 

37,500 
63,500 
9,900 

64,600 
2,400 

191,700 

720,400 
6,300 

429,100 
125,100 

6,600 
(X) 

(X) 
301,800 

16,700 
(X) 

61,600 

28,600 

Smploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

(X) 

3 

(x) 
X) 

(x) 
6 

6 

4 

12 

2 

8 

1 

-
1 

465 

12 
13 

3 
3 

25 
4 

144 
6 

67 
18 

2 
(X) 

(X) 
7 

1 
Cx) 

2 

39 

Female 

Femmes • 

(X) 

1 

(X) 
(X) 
(X) 

1 

-
2 

43 

17 
2 
8 

4 

5 

7 

30 

-

-

2 

9 

1 
(X) 

Cx) 
9 

( X ) 

1 

1 

Salaries 
and wages 

Salaires 
et gages 

t 

Cx) 

1,300 

Cx) 
Cx) 
Cx) 

2,200 

2,000 

2,600 

9,100 

2,400 
400 

2,400 

1,300 

900 

200 

1,500 

149,909 

3,600 
2,300 

800 
800 

7,000 
800 

66,400 
500 

18,800 
6,200 

900 
(X) 

Cx) 
4,600 

300 
Cx) 

1,100 

12,700 

Net sales 

Ventes nettes 

(1930) 

t 

Cx) 

16,200 
73,600 

Cx) 
Cx) 
Cx) 

230,100 

272,600 

1,279,600 

6,563,300 

2,175,400 
350,400 

2,087,600 

167,700 

182,700 

57,600 
133,200 
304,000 

29,001,200 

668,300 
1,086,900 

760,400 
1,058,600 

249,700 
545,500 
139,500 
801,400 

7,181,300 
33,800 

4,294,000 
688,700 

50,500 
Cx) 

Cx) 
1,600,000 

62,000 
Cx) 

286,400 

264,300 

Stocks on 
hand. 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coutant) 

% 

(X) 

4,300 
24,700 

Cx) 
Cx) 
Cx) 

44,800 

32,900 

301,400 

155,309 

74,200 
6,800 

46,600 

9,800 

7,200 

300 
4,000 
6,300 

5,941,800 

149,200 
163,900 

39,900 
340,400 

4,500 
47,200 
67,500 

287,400 

709,600 
4,100 

1,181,500 
72,800 

12,500 
Cx) 

Cx) 
1,071,100 

14,500 
Cx) 

24,400 

80,900 

1 

2 
3 
4 
6 
6 

7 

8 

0 

10 

11 
12 
13 

14 

15 

16 
17 
18 

U 

20 
21 

22 
23 
24 
26 
26 
27 

28 
29 
30 
31 

32 
33 

34 
35 

36 
37 

38 

39 

(*) Ce total comprend une classification dans laqueUe le nombre de magasins est inferieur k trois, et sur lesquels aueune 
information no peut 6tre d6voil6e. 



10 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

Table ^.—MANITOBA—Retail Merchandise Trade, 1930, by Kinds of Business—Con. 

NUMBER OP STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

Number 
of stores 

Nombre de 
m.agasins 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

OTHEB KETAU. STORES-Con.-AUTBES MAGASINS DE DfiTAIL-Fin 

Office, school and store supplies and equipment dealers—Marchands d'outillage 
de bureau, d'6cole et de magasin— 

Office and school supplies—Fournitures de bureaux et d'^coles ._ 
Office, store and school furniture, equipment and supplies—Foxirnitures et 

outillage de bureau, 6cole et magasin 
OjQSce and store mechanical appliances—Appareils mficaniques de bureau et 

de magasin 
Typewriter dealers—Magasins de dactylographes 

Opticians and optometrists—Opticiens et optomfitristcs 
Sporting goods stores—Magasins d'articles sportifs 
Scientific and medical instruments—Instruments scientifiques et mfidicaux 
Tobacco stores and stands—Magasins et comptoirs de tabac— 

Tobacco stands (hotel lobbies, etc.)—Comptoirs de tabac (dans les h6tela. 
etc.) 

Tobacco stores with news-stands—Magasins de tabac avec rayon de journaux 
Tobacco stores—Magasins de tabac 
Tobacco stores with foods—Magasins de tabac, avec aliments 

Miscellaneous classifications—Classifications diverses— 
Government liquor stores—D6p6ts de spiritueux exploites par le gouverne-

ment 
Patent medicines, remedies, perfumes, etc.—Medicam.ents brevet6s, drogues, 

parfums, etc 
Miscellaneous kinds of business (n.o.s.)—^Etabhssements divers, non d6-

nomm6s v 

SECONDHAND GROUP-GBOUPE DE LA MARCHANDISE DE SE
CONDE MAIN 

Clothing and shoe stores—Vetement et chaussures 
Furniture stores—Magasins de meubles 
Other secondhand stores—Autres magasins d'articles 

10 

15 

104 

118 

141 

44 
33 
64 

(x) 

103 

65 

142 

( X ) 

12 

8 
2 
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Tableau 2.—MANITOBA—Commerce de detail, 1930, par genres de commerce—Fin 
NOMBRE DE MAGASINS, PERSONNEii, FEUILLE DE PAIE, VENTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pas donnas a6n de ne pas ddvoiler des opirations individuelles, mais ceui-ci sont 
inclus dans les totaux] 

Employment and wage facts— 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

36 

46 

67 
60 
14 
9 

Cx) 

14 
3 

26 
4 

73 

1 

183 

99 

22 
21 
66 

Female 

Femmes 

10 

18 

4 
8 
6 
2 

Cx) 

6 
2 
1 
3 

6 

-
21 

13 

1 
1 

11 

Salaries 
and wages 

Salaires 
et gages 

$ 

52,800 

103,000 

100,900 
101.700 
30,600 
23,000 

Cx) 

15,900 
4,200 

37,300 
6,800 

135,100 

500 

198,900 

107,100 

24,000 
21,400 
61,700 

5mploiement et r6mun6ration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

_ 
2 

Cx) 

3 
1 

2 

-
1 

100 

14 

4 

10 

Female 

Femmes 

_ 
1 

Cx) 

-

-
-
6 

1 

1 

Salaries 
and wages 

Salaires 
et gages 

i 

_ 
700 

Cx) 

1,200 
200 

400 

-
600 

20,000 

3,600 

900 

2,700 

Net sales 

Ventes nettes 

C1930) 

S 

274,400 

693,100 

435,400 
255,600 
182,600 
266,200 

Cx) 

232,600 
60,300 

411,200 
277,000 

3,927,600 

269,800 

1,677,100 

1,271,900 

222,100 
344,800 
705,000 

Stocks on 
hand, 

end of year 
Cat cost) 

Stocks en 
magasin k la 
fin de 1 ann6e 
(prix coutant) 

S 

82,800 

263,100 

118,400 
64,500 
28,100 
42,600 

Cx) 

16,900 
14,600 
27,900 
31,700 

230,200 

34,600 

669,300 

357,600 

71,200 
108,400 
178,000 

1 

2 

3 
4 
6 
6 
7 

8 
9 

10 
11 

12 

13 

14 

15 

16 
17 
18 
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Table 3.—MANITOBA—Retail Merchandise Trade, 1930, by Kinds of Business 
RENT AND OTHER OPERATING EXPENSES 

Kind of business—Genre de commerce 

A. Stores in Leased Premises 

A. Magasins dans un loc.il lou6 

Number 
of stores 

Nombre de 
magasins 

Rent 

Loyer 

Net sales 

Ventes 
nettes 

C1930) 

Total, AU Stores BeportlngCi)—Total, tous magasins faisant 
rapport(') 

FOOD GEOUP—GEOTJPE DE L'ALIMENTATION 

Bakeries and bakery products—Boulangeries et produits de la boulangerie 
Confectionery stores—Confiseries 
Dairy products dealers—Marchands de produits laitiers— 

Eggs and poultry stores—Magasins d'ceufs et volailles 
Milk dealers—Laiteries _. 

Delicatessen stores^—Charcuteries 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores Cwithout meat)—Epiceries Csans rayon de viandes) 
Combination stores—Magasins combines— 

Grocery stores with meats—Epiceries (avec rayon de viandes) 
Meat markets with groceries—Boucheries avec Epiceries 

Meat markets—Boucheries 
Food stores with non-food departments—Magasins d'aliments avec rayons 

d'articles non alimentaires 

COUNTET GENEEAL STOEES—SIAGASINS GfiNfiEAUX DE 
CAMPAGNE 

General stores (groceries with dry goods and apparel)—Magasins g6n6raux 
(Epiceries, nouveautes et vdtement) 

General stores Cgroceries with other merchandise)—Magasins g^nfiraux 
(Epiceries avec autres marchandises) 

General stores without groceries—Magasins g^n^raux sans Epiceries 

GENEEAL MEECHANDISE GEOUP—GEOUPE DES MAECHAN-
DISES GfiNfiEALES 

Department stores, and variety, 5-and-lO, to-a-dollar stores—Magasins 
rayons, bazars, magasins de 5 et 10 cents,jusqu'^ $1.00 

Dry goods stores—Magasins de marchandises s^ches 
General merchandise stores—Magasins de marchandises g^n^rales— 

With food departments—Avec rayons de produits alimentaires 
Without food departments—Sans produits alimentaires 

32 

33 

36 

AUTOMOTIVE GEOUP—GEOUPE DE L'AUTOMOBILE 

Motor vehicle dcilers—Distributeurs de vehicules automobiles— 
Automobile dealers—Marchands d'automobiles 
Automobile dealers with farm implements—Distributeurs d'automo

biles et d'instruments aratoires 
Accessories, tires and batteries—Accessoires (auto), pneus et batteries— 

Accessories, tires and batteries—Accessoires (auto), pneus et batteries.. 
Tire shops—Boutiques de pneus 

Filling stations—Stations d'essence— 
Filling stations—Stations d'essence 
Filling stations with tires and accessories—Stations d'essence avec 

pneus et accessoires 
Garages 
Bicycle dealers—Boutiques de bicyclettes 

APPAEEL GEOUP—GEOUPE DU VfiTEMENT 

Men's and boys' clothing and furnishings stores—Vetement et lingerie 
(hommes et gargons)— 

Men's and boys' clothing stores—Magasins do vfitements pour hommes 
et garcons 

Men's furnishings stores—Magasins do Ungerie (hommes) 
Men's and boys' clothing and furnishings stores—Magasins de vete

ments et lingerie (hommes et gargons) 
Family clothing stores—V6tement pour toute la famille 

3,304 

1,094 

26 
207 

3 
10 
10 
25 

467 

122 
51 

157 

241 

227 

54 

11 
31 

11 
1 

369 

46 

5 

7 

103 
116 

349 

S 

4,667,000 

669,700 

14,900 
181,700 

1,000 
2,600 
7,700 

17,600 
239,300 

92,600 
33,300 
69,800 

6,800 

114,900 

110,300 
3,300 
1,300 

1,278,300 

1,239,300 
26,600 

7,300 
6,200 

349,000 

118,100 

6,600 

4,100 
2,900 

34,600 

74,500 
100,800 

3,800 

631,100 

23,500 
15,700 

84,900 
78,000 

$ 
136,647,200 

16,802,000 

202,300 
2,661,300 

67,700 
42,100 

106,600 
295,400 

7,190,700 

3,050,200 
937,700 

2,167,900 

82,000 

4,866,600 

4,636,800 
158,400 
61,400 

63,189,500 

62,359,000 
423,700 

361,800 
65,£00 

9,327,800 

4,545,400 

284,800 

148,600 
73,300 

813,400 

1,811,500 
1,441,300 

54,300 

8,167,100 

204,600 
128,000 

921,200 
1,548,700 

(0 Included in group totals may be figures for classifications which cannot be shown separately without disclosing 
individual operations. 

(*) Not all establishments gave full particulars of operating expenses and even some stores reporting rent failed to give 
amount of other expenses. _ Thus the totals in this section do not agree with those in "rable 2, nor do they necessarily in
clude figures for all stores in leased premises. 

(') Reported salaries of proprietors should only be used as a' basis for computing the total compensation of proprietors 
in any kind of business when the number of reporting establishments is relatively large and the number of proprietors re
ceiving a stated^ salary forms a substantial proportion of the total number of proprietors. Similar precautions should be 
taken in computing total expenses for any kind of business. (See Introduction.) 
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Tableau 3.—MANITOBA—Commerce de detail, 1930, par genres de commerce 
L O Y E R ET AOTKES FKAIS GENERAUX 

N u m b e r 
of stores 
reporting 

Magasins 
faisant 
rapport 

4,322 

1,270 

19 
214 

4 
26 

6 
23 

510 

220 
65 

168 

8 

601 

659 

39 
3 

63 

14 
27 

17 
5 

492 

116 

23 

9 
7 

49 

111 
158 

9 

313 

8 
10 

37 
32 

Proprietors 
not on 

pay-roll 

Proprifitaires 
ne figurant 

pas dans 
la feuille 
de paie 

3,382 

1,060 

14 
188 

4 
24 

6 
22 

416 

153 
64 

152 

11 

550 

611 

38 
1 

44 

1 
23 

17 
3 

403 

78 

27 

2 
8 

41 

86 
146 

7 

223 

1 
9 

25 
23 

B . Operating Expenses Reported(2) 

B . Frais g6n6raux d6clar6s(-) 

Proprietors receiving 
a s ta ted salary(3) 

Propri6taires 
k salaire fixeC) 

N u m b e r 

N o m b r e 

919 

168 

3 
31 

1 
1 
3 

67 

18 
9 

26 

7 

131 

128 

1 
2 

8 

1 
5 

1 
1 

133 

56 

5 

7 
2 

12 

16 
33 

2 

83 

1 
1 

16 
11 

Salaries 

Salaires 

$ 
1,712,000 

224,900 

4,600 
37,700 

800 
600 

4,900 
85,200 

26,200 
14,300 
41,800 

5,200 

173,800 

167,800 

900 
6,100 

18,400 

2,900 
11,000 

1,500 
3,000 

238,300 

112,500 

7,900 

13,100 
2,100 

24,800 

23,400 
49,800 
2,400 

200,700 

2,000 
3,100 

34,800 
27,000 

Salaries and 
wages of 

employees 

Salaires 
et gages 

du personnel 

S 

18,217,700 

1,371,400 

29,200 
228,100 

6,000 
16,100 
2,400 

15,400 
394,200 

410,400 
62,600 

190,100 

5,800 

533,600 

617,000 

11,700 
4,000 

8,106,300 

8,012,200 
24,500 

32,000 
37,600 

1,917,900 

1,284,700 

56,000 

22,100 
1,800 

85,700 

186,800 
250,700 

4,200 

1,018,200 

23,700 
4.600 

87,600 
164,200 

All o ther 
expenses 

(including rent) 

Tous 
.autres frais 
(y compris 

loyer) 

S 

19,330,400 

1,856,700 

26,800 
372,300 

6,600 
19,900 
8,600 

26,800 
579,000 

461,600 
94,700 

237,200 

12,100 

767,100 

717,200 

27,100 
12,800 

7,774,700 

7,658,600 
43,500 

31,000 
41,600 

1,732,800 

1,078,200 

49,300 

14,900 
7,600 

95,400 

186,000 
272,800 

10,100 

1,331,600 

44,400 
14,300 

178,800 
255,300 

N e t sales 

Ventes nettes 

(1930) 

S 

170,063,600 

21,897,600 

157,000 
2,819,100 

78.600 
105,800 
87,300 

203,500 
8,127,300 

6,384,600 
1,082,200 
2,702,800 

72,000 

12,379,100 

11,820,700 

414,700 
143,700 

64,209,500 

62,872,900 
398,400 

548,700 
389,500 

18,791,900 

12,177,200 

914,800 

184,300 
77,300 

968,800 

2,108,300 
2,136,800 

69,400 

8,566,600 

200.600 
122,200 

1,093,600 
1,735,900 

1 

2 

3 
4 

5 
6 
7 
8 
9 

10 
11 
12 

13 

14 

15 

16 
17 

18 

19 
20 

21 
22 

23 

24 

25 

26 
27 

28 

29 
30 
31 

32 

33 
34 

35 
36 

(1) Dans les totaux de groupe se trouvent parfois des chiffres dont la classification ne peut 6tre montr^e afin de ne pas 
devoiler des operations individuelles. 

(2) Tous les etablissements n'ont pas fourni les dfitails eomplets des frais d'exploitation et m6me quelques magasins 
faisant rapport pour loyer ont omis la somme des depenses diverses, ce qui fait que les totaux de ce tableau ne correspondent 
pasavec ceux du tableau 2, et n'incluent paa necessairement les chiffres pour tous magasins pris k bail. 

{') Les salaires des proprietaires, tels que rapport6s, doivent ser\'ir seulement comme base au calcul de la compensa
tion totale des proprietaires dans un commerce quelconque quand le nombre d'etabUssements est relativement 61eve et que 
le nombre de proprietaires recevant un salaire specifie forme une proportion substantieUe du nombre total de proprietaires. 
II faut prendre des precautions semblables en calculant les depeases globales de tout genre de commerce. (Voir introduction.) 
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Table 3.—MANITOBA—Retail Merchandise Trade, 1930, by Kinds of Business—Con. 
RENT AND OTHER OPERATING EXPENSES . 

Kind of business—Genre de commerce 

A. Stores in Leased Premises 

A. Magasins dans un local lou6 

Number 
of stores 

Nombre de 
magasins 

Net sales 

Ventes 
nettes 

(1930) 

A P P A E E L G E O U P - C o n — G E O U P E D U Vf iTEMENT-Fin 

Women's apparel and accessories stores—V6tement de femme e t acces
soires— 

Women's ready-to-wear stores—Magasins de confection pour f emmes . . 
Hosiery, corsets, lingerie—Bas, corsets e t lingerie 
Millinery stores—Magasins de modes •.•••••. 

Other apparel stores—Autres magasins de v6tement et lingerie— 
Custom tailors and made-to-measure clothing—Tailleurs e t v6tement 

sur mesure 
Dressmakers and ladies ' tailors—Couturi^res et tailleurs pour femmes. 
Furriers—fur shops—Fourreurs 

Shoe stores—Magasins de chaussures— 
Shoe stores (men's)—Magasins de chaussures pour h o m m e s 
Shoe stores (men's , women's and children's)—Magasins de chaussures 

pour hommes , femmes e t enfants 

BUILDING MATEEIALS GEOUP—GEOUPE DES MATfiEIAUX 
DE CONSTEUCTION 

Hardware stores—Quincailleries— 
Hardware stores—Quincailleries 
Hardware and farm implements—Ferronnerie et instruments aratoires 

Lumber and building material dealers—Marchands de bois et de materiaux 
de construction— 

Lumber and building materials—Cours de bois d'ceuvre et materiaux 
de construction 

Lumber and building materials, coal and wood—Bois d'ceuvre, mate
riaux de construction, charbon et bois de chauffage 

Other building materials—Autres materiaux de construction 
Electrical shops (without radio)—Boutiques d'^lectricien (sahs radios) 
Heating and plumbing shops—Boutiques de plomberie et chaufferie— 

Heating appliances and oil burners—Appareils de chauffage et brGleurs 
tl I'huile 

Heating and plumbing fixtures—Boutiques de plomberie et chaufferie. 
Paint and glass stores—Magasins de peintures et vitres 

FUENITUEE AND HOUSEHOLD GEOUP—GEOUPE DES MEU
BLES ET AETICLES DE MANAGE 

25 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles et pompes fundbres 

Household appliance stores (gas or electric)—Magasins d'appareils de 
manage (gaz ou 6lectricit6) 

China, glassware, crockery, etc.—Vaisselle, verrerie, faience, etc 
Radio and music stores—Magasins de radio et de musique— 

Radio specialty stores—Magasins faisant une sp6cialit6 des radios.. 
Radio and electrical shops (including refrigeration)—Magasins de radio 

et appfireils 6lectriques (y compris refrigeration) 
Radio and music stores (including refrigeration)—Magasins de radio 

et de musique (y compris refrigeration) 

BESTAUEANTS, CAFETEEIAS AND EATING PLACES-
TAUEANTS, CAF&TfiElAS ET SALLES A MANGEE... 

EF^. 

Restaurants, cafeterias and lunch rooms—Restaurants, cafeterias et salles k 
manger— 

Cafes (including confectionery)—Cafes (y compris confiserie) 
Lunch rooms—Salles k goiiter 
Restaurants (table service)—Restfiurants (avec ser-vdce de table)... 

Other eating places—Autres places oil Ton mange— 
Ciites with groceries—Cafes avec epiceries 
Lunch counters and restaurants UO seats and under)—Buffets et restau

rants (10 sieges et moins) 
Refreshment booths and soft drink stands—Pavilions de rafralchisse

ments et kiosques k liqueurs douces 
Sandmch shops—Comptoirs k sandwichs 
Tea rooms and light lunches—Thes et repas legers 

102 
4 

27 

27 

153 

11 
13/ 

262 

169,700 
3,600 

37,200 

62,400 
4,100 

60,300 

11,600 

80,500 

102,000 

63,600 
1,300 

7,300 

8,500 
700 

3,400 

5,400 

10,400 

154,900 

7,600 
2,000 

7,000 
3,500 

16,200 

10,300 

69,300 

,200 

141,000 
18,000 

164,600 

7,400 

13,900 

800 
17,000 
10,600 

1,990,900 
66.300 
299,100 

779,200 
29,300 
889,900 

60,600 

1,032,200 

4,839,500 

1,590,900 
87,100 

618,200 

1,387,800 
710,600 
70,200 

151,600 

180,200 

2,892,000 

202,900 
89,900 

353,100 
73,600 

213,300 

174,600 

1,261,000 

4,666,000 

1,856.000 
268,000 

1,8.')3,000 

84,600 

165,300 

1,800 
133,200 
109,300 
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Tableau 3.—MANITOBA—Commerce de detail, 1930, par genres de commerce—Suite 
L O Y E R ET AUTRES FRAIS GENERAUX 

N u m b e r 
of stores 
reporting 

Magasins 
faisant 
rapport 

41 
4 

41 

74 
4 

28 

3 

28 

340 

136 
13 

35 

115 
3 
6 

23/ 
6 

81 

11 
14 

4 
4 

9 

4 

23 

213 

78 
11 
72 

13 

20 

6 
4 
8 

Proprietors 
not on 

pay-roll 

Proprietaires 
ne figurant 

pas dans 
la feuille 
de paie 

21 
6 

37 

62 
3 

20 

1 

14 

212 

108 
13 

24 

35 
1 
3 

18 

5 

41 

7 
11 

2 

7 

1 

9 

216 

82 
10 
82 

11 

16 

2 
2 
6 

B . Operating Expenses Reported(2) 

B . Fra i s gen6raux declares(2) 

Proprietors receiving 
a s t a t ed sa lary (3) 

Proprietaires 
k salaire fixe(') 

N u m b e r 

N o m b r e 

6 

6 

20 
1 
8 

-
13 

107 

51 
2 

3 

32 
3 
3 

11 

1 

30 

3 
6 

1 

6 

2 

10 

48 

25 
2 

13 

3 

3 

1 

Salaries 

Salaires 

S 

17,300 

7,600 

41,000 
900 

29,400 

-
37,600 

240,000 

93,200 
1,200 

11,600 

90,200 
15,400 
3,400 

19,700 

2,300 

86,600 

3,900 
14,700 

1,800 

10,500 

9,200 

40,500 

64,700 

37,800 
3,900 

13,100 

2,100 

4,300 

1,600 
1,900 

Salaries and 
wages of 

employees 

Salaires 
et gages 

du personnel 

i 

156,200 
3,800 

42,200 

201,600 
8,000 

189,200 

10,600 

106,800 

1,030,900 

304,400 
17,100 

80,100 

470,600 
73,600 
9,900 

35,900 

30,000 

670,700 

36,100 
21,300 

85,900 
34,400 

25,400 

41,700 

178,700 

830,400 

349,300 
30,900 

332,400 

13,200 

17,000 

200 
22,600 
51,600 

All o ther 
expenses 

(including rent) 

Tous 
autres frais 
(y compris 

loyer) 

$ 

270,200 
8,800 

51,300 

127,800 
7,100 

170,200 

18,100 

152,900 

1,121,000 

331,600 
16,500 

70,000 

440,600 
180,300 
12,500 

27,500 

37,900 

596,600 

30,800 
31,400 

40,900 
9,000 

50,000 

51,400 

291,600 

789,900 

326,800 
30,100 

329,700 

14,300 

20,000 

600 
36,600 
19,000 

N e t sales 

Ventes nettes 

(1930) , 

S 

1,866,300 
40,200 

305,600 

825,000 
29,300 

1,044,100 

70,600 

1,028,000 

10,820,600 

3,282,100 
277,300 

1,020,300 

4,660,600 
1,079,600 

71,400 

242,600 

144,000 

3,030,600 

213,600 
204,600 

272,300 
73,600 

229,600 

268,100 

1,276,100 

4,429,900 

1,908,200 
174,200 

1,658,200 

109,100 

129,200 

1,200 
133,200 
229,100 

1 
2 
3 

4 
5 
6 

7 

8 

9 

10 
11 

12 

13 
14 
15 

16 

17 

18 

19 
20 

21 
22 

23 

24 

26 

26 

27 
28 
29 

30 

31 

32 
33 
34 
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Table 3.—MANITOBA—Retail Merchandise Trade, 1930, by Hinds of Business—Con. 
RENT AND OTHER OPERATING EXPENSES 

28 

A. Stores in Leased Premises 

A. Mag.asins dans un local lone 

Kind of business—Genre de commerce 

OTHEE EETAIL STOEES—AUTEES MAGASINS DE DETAIL. 

Farm implements—Instruments aratoires— 
Farm implement dealers—Marchands d'instruments aratoires 
Farm implement agents—Agents de machines agricoles 

Farmers' supplies—Fournitures pour fermiers— 
Feed stores (flour, feed, grain, fertilizer)—Magasins de provende (farine, 

grain, engrais, etc.) _. 
Farmers' supply stores—Magasins de fournitures pour fermiers 
Feed and coal stores—Magasins de provende et de charbon 
Grain elevators (coal and feed)—^Eievateurs k grain (charbon et pro

vende) 
Harness shops—Selleries 

Book stores—Librairies 
Coal and wood yards—ice dealers—Cours k charbon et bois—marchand? 

de glace— 
Coal and wood yards (including ice)—Cours k charbon et bois (com

prenant glace) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies 
Florists—Fleuristes 
f ewellery stores—Bijouteries _. 
News dealers—Vendeurs de journaux et de papeterie— 

News dealers (tobacco and confectionery)—Magasins de journaux 
(tabac et confiserie) 

News dealers (stationery and novelties)—Magasins de journaux (pape
terie et curiosites) _. 

Office, school and store supplies and equipment dealers—Marchands d'ou
tillage de bureau, d'ecole et de magasm— 
Office and school suppUes^Fournitures de bureaux et d'ecoles—_ 
Office, store and school furniture, equipment and supplies—Fournitures 

et outillage de bureau, ecole et magasin 
Office and store mechanical appliances—Appareils mecaniques de bureau 

et de magasin 
Typewriter dealers—Magasins de dactylographes 

Opticians and optometrists—Opticiens et optom6tristes 
Sporting goods stores—Magasins d'articles sportifs 
Tobacco stores and stands—Magasins et coinptoirs de tabac— 

Tobacco stands (hotel lobbies, etc.)—Comptoirs de tabac (dans les 
hotels, etc.) _. 

Tobacco stores with news-stands—Magasins de tabac avec rayon de 
journaux 

Tobacco stores—Magasins de tabac _ 
Tobacco stores with foods—Magasins de tabac, avec aliments 

Miscellaneous classifications (combined)—Classifications diverses (com
binees) 

SECONDHAND GEOUP-
SECONDE MAIN 

-GEOUPE DE LA MAECHANDISE DE 

Number 
of stores 

Nombre de 
magasins 

620 

82 
2 

151 
22 
46 

10 

97 

Rent 

Loyer 

S 

917,900 

6,300 
10,300 

10,000 
6,600 
1,000 

3,700 
43,300 

163,600 
400 

196,800 
54,300 

107,500 

28,700 

13,700 

9,800 

31,700 

13,000 
10,600 
18,100 
7,600 

16,300 

6,400 
66,100 
16,400 

62,100 

69,000 

Net sales 

Ventes 
nettes 

(1930) 

20,927,300 

199,600 
320,900 

468,900 
477,100 
57,600 

44,600 
793,900 

4,873,800 
26,400 

3,374,600 
685,700 

1,487,600 

260,300 

229,300 

274,400 

443,300 

433,300 
256,600 
179,600 
266,200 

191,300 

56,800 
398,500 
246,800 

4,486,700 

999,400 
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Tableau 3.—MANITOBA—Comn'.rce de detail, 1930, par genres de commerce—Fin 
L O Y E R ET AUTRES PRAIS G:ENERAUX 

N u m b e r 
of stores 
reporting 

Magasins 
faisant 
rapport 

864 

30 
70 

18 
14 
4 

71 
31 
12 

100 
3 

181 
23-
52 

8 

12 

8 

9 

8 
6 

13 
3 

17 

6 
10 
14 

131 

85 

Proprietors 
not on 

pay-roll 

Proprietaires 
ne figurant 

pas dans 
la feuille 
de paie 

549 

27 
68 

19 
8 
3 

5 
30 

8 

71 
3 

120 
15 
38 

4 

9 

3 

6 

5 
9 

16 

3 
2 

16 

56 

84 

B . Operating Expenses Repor ted (2) 

B . Frais g6neraux declares (=') 

Proprietors receiving 
a s t a t ed salary(3) 

Proprietaires 
iV salaire fixe(3) 

N u m b e r 

N o m b r e 

210 

12 
8 

3 
4 

4 
3 

52 

52 
10 
19 

-
3 

10 

2 

1 
4 
1 

2 

1 

14 

11 

Salaries 

Salaires 

S 
462,500 

17,100 
6,400 

6,000 
6,000 

4,700 
7,700 

102,900 

105,000 
25,100 
62,900 

-
6,200 

32,500 

8,800 

3,000 
10,800 

1,600 

4,200 

2,000 

22 ,'800 

12,100 

Salaries and 
wages of 

employees 

Salaires 
et gages 

du personnel 

S 
2,736,400 

12,700 
17,800 

35,000 
43,900 

8,900 

63,600 
3,100 

92,900 

722,600 
6,800 

401,600 
111,700 
301,300 

51,200 

41,000 

48,800 

102,300 

85,200 
99,000 
30,600 
23,000 

11,100 

2,600 
32,000 

7,200 

324.600 

101,900 

All o ther 
expenses 

. (including rent) 

Tous 
autres frais 
(y compris 

loyer) 

S 

3,214,700 

31,600 
44,300 

30,400 
79,200 
21,500 

30,900. 
13,900 
55,500 

811,500 
5,200 

477,000 
172,700 
419,400 

60,100 

55,800 

28,100 

151.500 

50,200 
48,600 
38,800 
49,400 

20,400 

8,400 
81,400 
28,800 

333,400 

155,400 

N e t sales 

Ventes nettes 

(1930) 

i 

24,897,200 

496,600 
666,400 

645,300 
680,400 
238,800 

471,400 
101,700 
420,500 

6,244,800 
33,300 

3,798,800 
686,100 

1,668,600 

273,100 

261,600 

258,400 

669,900 

294,900 
240,600 
174,900 
262,100 

145,700 

41,100 
375,000 
248,100 

6,332,700 

1,041,600 

1 

2 
3 

4 
6 
6 

7 
8 
9 

10 
11 
12 
13 
14 

16 

16 

17 

18 

19 
20 
21 
22 

23 

24 
25 
26 

27 

28 
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Table 4.—MANITOBA—Retail Merchandise Trade, 1930, by Types of Operation 
[An (x) indicates t h a t figures a re wi thheld t o avoid disclosing individual operations, but these are included 

in t he totals] 

T y p e of operation—Type d 'operation 

N u m b e r 
of 

s tores 

N o m b r e 
de 

magasins 

Ful l - t ime 
employees 

Personnel k 
t emps entier 

N u m 
ber 

N o m 
bre 

Salaries 
and wages 

Salaires 
' e t gages 

N e t sales (1930) 

Ventes net tes (1930) 

Amount 

Montant 

P e r cent 
of to ta l 

sales 

Pour-
cent 
des 

ventes 
to ta les 

Total , All Stores—Total , t ous magasins 

Single store independents—Magasins individuels_ independants — 
Single stores (in voluntary chains)—Magasins individuels (chalnes 

volontaires) 
Two-Store multiples—Multiples de deux magasins 
•Two-store multiples (in voluntary chains)—Multiples de deux maga

sins (chalnes volontaires) 
Three-s tore multiples—Multiples de trois magasins 
Three-s tore multiples (in voluntary chains)—Multiples de trois maga

sins (chaines volontaires) _ 
Local chains (4 s tores and over)—Chaines locales (4 magasins e t plus) 
Provincial chains—Chalnes provinciales 
Sectional chains—Chalnes sectionneUes 
Nat ional chains—Chaines nationales 
Manufacturer-controlled chains—Chaines contrdlees par les manu

facturiers 
Di rec t selling (house to house)—Colportage (do porte en porte) 
Line elevators (coal and feed)—Eievateurs k grain (charbon ct pro

vende) 
Industr ia l stores (owned by manufacturers)—Magasins industriels 

(appartcnant aux manufacturiers) 
Leased concessions (hotels)—Concessions louees (h6tels) 
Producer-retai lers of milk—Producteur-detai l lants de la i t 
Other types of operation—Autres types d 'operation 

Varie ty , 5-and-lO, to-a-dollar stores—Bazars, magasins de 5 e t 10 
cents, jusqu'ii. Sl.OO 
Nat iona l chains—Chaines nationales 

Country general stores—Magasins generaux de campagne 
Single s tore independents—Magasins individuels independants 
Single stores (in voluntary chains)—Magasins individuels 

(chalnes volontaires) 
Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins 
Provincial chains—Chalnes pro-vinciales 
Othe r types of operation—Autres types d'operation 

Men's clothing and furnishings stores and custom tai lors (i)—Maga
sins de vetements et lingerie (hommes) e t tailleurs sur 
mesure (0 

Single s tore independents—Magasins individuels independants . . 
Two-store multiples—Multiples de deux magasins 

. Sectional chains—Chalnes sectionneUes 
National chains—Chaines nationales 
Other types of operation—Autres types d 'operation 

Women's apparel and accessories stores (.")—Vdtement de femme et 
accessoires (2) 

Single store independents—Magasins individuels independants 
Two-store multiples—Multiples de deux magasins 
'I 'hree-store multiples—Multiples de trois magasins 
Local chains (4 stores and over)—Chaines locales (4 magasins et 

plus) 
Sectional chains—Chalnes sectionneUes 
Nat ional chains—Chatnes nationales 
Othe r types of operation—Autres types d'operation 

Shoe stores—Magasins de chaussures - .* 
Single s tore independents—M.agasins individuels independants . . 
Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins-. 
Sectional chains—Chaines sectionneUes 
Manufacturer-controlled chains—Chaines contr6lees par les 

manufacturiers 

6,869 

5,474 

295 
182 

72 

49 
65 

129 
160 

31 
122 

116 

4 
8 

140 
2 

17,806 

13,731 

355 
727 

18 

421 

177 
191 
556 
916 

390 
11 

20 
14 

146 
64 

852 
655 

132 
43 
12 

199 
184 

7 

4/ 
1 

18,945,300 

14,386,300 

260,700 
867,700 

13,300 

489,200 

172,100 
267,800 
666,600 
952,600 

646,200 
9,300 

68,900 

26,600 
9,300 

56,500 
52,300 

(X) 
(X) 

763 
499 

146 
57 
33 
26 
4 

304 
278 

9 
16 

1 

163 
64 

37 

68 

4 

94 
39 
44 

(X) 

W 

189,243,900 

146,254,700 

6,486,100 
8,489,300 

240,200 

3,186,300 

1,678,200 
5,217,700 
5,496,800 
8,049,300 

2,704,400 
358,-400 

654,000 

324,300 
80,600 

459,900 
557,800 

(X) 
(X) 

694,000 
372,600 

109,600 
44,200 
39,700 
23,800 
4,100 

343,500 
300,500 

11,200 
30,000 

1,800 

177,200 
54,800 

43,500 

72,400 

6,600 

128,100 
42,800 
67,200 

(X) 
(x) 

15,542,700 
10,403,100 

3,226,100 
1,030,100 
511,300 
302,100 
70,000 

688,600 
221,600 
162,000 
294,700 

10,200 

2,096,700 
872,000 

414,000 

784,600 

26,100 

1,338,800 
650,000 
560,900 

(x) 

(X) 

(x) 

(X) 

100 00 

76-76 

3-42 
4-49 

0-13 

1-68 

0-89 
2-76 
2-91 
4-25 

1-43 
0-19 

0-35 

0-17 
0-06 
0-24 
0-28 

100-00 
100-00 

100-00 
66-93 

20-76 
6-63 
3-29 
1-94 
0-46 

100-00 
82-63 
6-03 
10-96 

0-38 

100-00 
41-59 

19-76 

37-42 

1-24 

100-00 
48-55 
41-90 

(X) 

(X) 

(1) Exclusive of h a t stores. 
(2) Exclusive of millinery stores. 
(') Ex?lusive of cafes with groceries, and refreshment boo ths . 
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Tableau 4.—JIANITOBA—Commerce de detail, 1930, par types d'operation—Fin -
[Un (x) indique quo les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 

inclus dans les totaux] 

Type of operation—Type d 'operat ion 

N u m b e r 
of 

s tores 

N o m b r e 
de 

mag.asins 

Ful l - t ime 
employees 

Personnel k 
t emps entier 

Num
ber 

N o m 
b r e 

Salaries 
and wages 

Salaires 
et gages 

N e t sales (1930) 

Ventes net tes (1930) 

Amount 

Montant 

Per cent 
of to ta l 

sales 

Pour-
cent 
des 

ventes 
to ta les 

Household appliance stores—Magasins d'appareils de menage 
Single s tore independents—Magasins individuels independants . . 
'I 'wo-storc multiples—Multiples de deux magasins 
Manufacturer-controUed chains—Chaines controlees par les 

manufacturiers 

Grocery stores (without meat)—Epiceries (sans rayon de -viandes) 
Single s tore independents—Magasins individuels independants . . 
Single stores (in voluntary chains)—Magasins individuels 

(chalnes volontaires) 
Two-store multiples—Multiples de deux magasins 
Local chains (4 stores and over)—Chalnes locales (4 magasins et 

plus^ 
Provincial chains—Chalnes provinciales 
Sectional chains—Chatnes sectionneUes 
National chains—Chatnes nationales 
Other types of operation—Autres types d'operation 

Combinat ion stores (groceries and meats)—Magasins combines 
(epiceries et viandes) 

Single store independents—Magasins individuels independents. 
Single stores (in voluntary chains)—Magasins individuels 

(chaiues volontaires) " 
Two-store multiples—Multiples de deux magasins 
Sectional chains—Chatties sectionneUes 
Nat ional chains—Chaines nationales 

Res taurants , cafeterias .and eating places (3)—Restaurants, cafete
rias e t salles k manger (s) 

Single s tore independents—Magasins individuels independants . . . 
Two-store multiples—Multiples de deux magasins 
Three-s tore multiples—Multiples de trois magasins 
Sectional chains—Chatnes sectionneUes 
National chains—Chaines nationales 
Other typos of operation—Autres types d 'operation 

Filling stat ions—Stations d'essence 
Single s tore independents—;Magasins individuels independants. . 
Two-store multiples—Multiples de deux magasins 
Throe-store multiples—Multiples de trois magasins 
Sectional chains—Chatnes sectionneUes 
Nat ional chains—Chatnes nationales * 

Drug s tores—Pharmacies 
Single store independents—Magasins individuels independants . . . 
Two-store multiples—Multiples de deux magasins 
Three-s tore multiples—Multiples de trois magasins 
Local chains (4 stores and over)—Chatnes locales (4 magasins et 

plus) 
Nat ional chains—Chatnes nationales 
Other types of operation—Autres types d'operation 

Office and store mechanical appliances and typewriters—Appareils 
mecaniques de bureau, de magasin, e t dactylographes 

Single s tore independents—Magasins individuels independaiits. . 
Three-Store multiples—Multiples de trois magasins 
National chains—Chatnes nationales 
Manufacturer-controlled chains—Chatnes contr6lees par les 

manufacturiers 

Lumber and building mater ia l dealers (including those selling coal 
and wood)—Marchands de bois et de materiaux de construc
tion (comprenant ceux vendant du bois et du charbon) 

Single store independents—Magasins individuels independants . . . 
Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins 

. Local chains (4 stores and over)—Chatnes locales (4 magasins e t 
plus) 

Provincial chains—Chaines pro-vinciales 
Sectional chains—Chatnes sectionneUes 

176 
81 
31 
61 

4) 
27 
65 

196 
(X) 
(X) 

124 

550 
304 

86 

53 

106 

1 

481 
152 

89 
27 

213 

1,456 
1,216 

120 

116 

6 

310 
237 

17 

66 

491 
273 
120 

57 

(X ) 
(x) 

119 
(x) 
(X ) 
(X ) 

96 

453 
243 

261,600 
(X) 
(X) 

179,100 

409,900 
185,800 

52,900 

61,900 

108,300 

1,000 

492,400 
114,200 

64,700 
23,700 

289,800 

968,500 
813,600 
69,400 

91,900 

3,600 

304,400 
217,700 
17,300 

69,400 

429,100 
220,300 
102,000 

(X ) 
(X ) 

202,600 
(X ) 
( X ) 
(X ) 

172,500 

569,500 
260,300 

122,100 

49,500 
137,600 

1,100,800 
(x) 
(X) 

482,600 

10.351,900 
6,441,300 

1,636,800 

930,000 

1,338,800 

. 6,000 

8,663,800 
3,436,600 

1,240,500 
370,100 

3,616,600 

5,328,000 
4,636,600 

305,200 

364,900 

21,300 

3,871,600 
3,267,600 

160,300 

4,294,000 
2,798,100 

741,000 

420,900 

(x) 
(X ) 

691,000 
(X) 
(X) 
(X) 

544,900 

6,430,200 
3,426,200 

1,385,200 

490,600 
1,128,300 

100-00 
(X) 
(X) 

43-84 

100-00 
62-22 

15-80 

12-94 

0-06 

100-00 
40-13 

14-49 
4-32 

41-06 

100-00 
87-02 

5-73 

6-85 

0-40 

100-00 
84-40 
4-14 

100-00 
66-16 
17-25 

1-80 

(X ) 
(X ) 

100-00 
(X) 
(X ) 

( X ) 

78-80 

100-00 
63-28 

21-64 

7-63 
17-55 

(') Magasins de chapeaux non compris. 
(2) Magasins de modes non compris. 
(') Cafes avec epiceries e t pavilions de rafralchissements non compris . 
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Table 5.—MANITOBA—KetaU Merchandise Trade, 1930, by Size of Business 

STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BY KINDS OF BUSINESS 

(An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

(Sales are shown in thousands of dollars) 

Kind of business—Genre de commerce 

TOTALS W 

Number 
of 

stores 
Net 

Less than {5,000 

Moins de $6,000 

Nombre 
de 

magasins 
Ventes 
nettes 

30 

34 

Total, All Stores(i)—Total, tous magasins(i). 

Per cent of total stores and sales—Pourcentage du nombre des magasins 
et des ventes 

6,800 

100-00 

FOOD GEOUP—GEOUPE DE L'ALIMENTATION 

Bakeries and bakery products—Boulangeries et produits de la boulangerie.. 
Candy and confectionery stores—Magasins de bonbons et confiseries— 

Candy stores—nut stores—Bonbons et noix 
Confectionery stores—Confiseries 

Dairy products dealers—Marchands de produits laitiers— 
Dairy products stores—Magasins de produits laitiers..'. 
E^gs and poultry stores—Magasins d ceufs et volailles 
Milk dealers—Laiteries— 

Delicatessen stores—Charcuteries 
Fruit and vegetable stores—Fruits et I6gumes _. 
Grocery stores (without meat)—Epiceries (sans rayon de viandes) 
Combination stores—Magasins combines— 

Grocery stores with meats—Epiceries (avec rayon de viandes) 
Meat markets with groceries—Boucheries avec epiceries 

Meat markets—Boucheries 
Food stores with non-food departments—Magasins d'aliments avec rayons 

d'articles non alimentaires 

COUNTRY GENERAL STORES—MAGASINS G E N E R A U X DE 
CAUIPAGNE. 

General stores (groceries with dry goods and apparel)—Magasins g6neraux 
(epiceries, nouveautes et vetement) 

General stores (groceries with other merchandise)—Magasins generaux 
(epiceries avec autres marchandises) 

General stores without groceries—Magasins generaux sans epiceries.. 

GENEEAL MEECHANDISE GEOUP—GEOUPE DES 
CHANDISES GfiNfiEALES 

MAE-

AUTOMOTIVE GEOUP—GEOUPE DE L'AUTOMOBILE 

Motor vehicle dealers—Distributeurs de vehicules automobiles— 
Automobile dealers—Marchands d'automobiles 
Automobile dealers with farm implements—Distributeurs d'automobiles 

et d'instruments aratoires 
Used car establishments—EtabUssements d'automobiles usages 

Accessories, tires and batteries—accessoires (auto), pneus et batteries—; 
Accessories, tires and batteries—Accessoires (auto), pneus et batteries 
Tire shops—Boutiques de pneus 

FilUng stations—Stations d'essence— 
Filling stations—Stations d'essence 
Filling stations with tires and accessories—Stations d'essence avec 

pneus et accessoires 
FiUing stations with other merchandise—Stations d'essence avec autre 

marchandise 
Garages ,.. 
Motorcycles, bicycles, supplies—Motocyclettes, bicyclettes et accessoires— 

Bicycles, motorcycles and supplies—Bicyclettes, motocyclettes et 
accessoires 

Bicycle dealers—Boutiques de bicyclettes 

APPAEEL GEOUP—GEOUPE DU VllTEMENT 

Men's and boys' clothing and furnishings stores—Vetement'et lingerie (hom
mes et garcons)— 

Men's and boys' clothing stores—Magasins de v6tements pour hommes 
et gargons _ 

Men's furnishings stores—Magasins de lingerie (hommes) 
Men's and boys' clothing and furnishings stores—Magasins de vetements 

et lingerie (hommes et gargons) 
Men's and boys' hat stores—Magasins de chapeaux (hommes et gargons). 

Family clothing stores—Vetement pour toute la famiUe 

3,221 

40 

7 
336 

6 
168 
13 
48 

919 

296 
95 

273 

851 

782 

87 

742 

7 

110 

140 

22 
273 

186,327 

100-00 

25,729 

323 

63 
2,838 

146 
70 

646 
120 
393 

10,352 

6,077 
1,396 
3,305 

15,531 

14,695 

632 
204 

64,344 

20,269 

12,606 

962 
29 

184 
77 

1,269 

2,198 

78 
2,684 

9,597 

206 
259 

1,186 
82 

1,795 

2,493 

36-67 

926 

4 
152 

3 
2 

137 
4 

28 
363 

71 
25 

114 

164 

141 

23 

22 

250 

3 

49 

26 

16 
136 

1 
7 

164 

6,322 

2-86 

2,073 

33 

6 
341 

294 
13 
70 

773 

174 
66 

272 

362 

313 

50 

41 

537 

5 
10 

92 

62 

27 
303 

1 
15 

332 

(0 Included in group totals may be figures for classifications which cannot be shown separately without disclosing 
indi-vidual operations. 

(') In some instances only the net sales for a group of stores were reported instead of the volume of business for each 
unit. The figures for such establishments have not been included in this table. 
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Tableau 5.—MANITOBA—Commerce de detail, 1930, par le chiffre d'affaires 
MAGASINS GROUPES SELON LE.MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individueUes, mais ceux-ci sont 
inclus dans les totaux] 

(Les ventes sont indiqutes en milliers de dollars) 

$6,000-
$9,999 

N u m 
ber of 
s tores 

1,324 

19-47 

499 

14 

1 
79 

2 

26 
4 

1] 
226 

64 
21 
62 

-

157 

142 

15 

18 

126 

7 

3 
1 

1 
3 

20 

31 

4 
53 

3 

63 

1 
4 

7 

4 

Ne t 
sales 

9,333 

5-01 

3,497 

101 

6 
668 

15 

183 
26 
77 

1,630 

461 
167 
373 

-

1,137 

1,032 

106 

122 

884 

57 

18 
8 

6 
17 

135 

220 

28 
373 

23 

448 

8 
27 

50 

30 

$10,000-
$19,999 

N o m 
bre de 
maga

sins 

1,394 

20-50 

461 

8 

72 

1 
3 
6 
4 
5 

193 

73 
24 
67 

6 

234 

214 

19 
1 

18 

149 

30 

6 
2 

3 

21 

36 

2 
47 

1 

73 

3 
6 

12 

9 

Ventes 
net tes 

19,806 

10-63 

6,316 

106 

993 

11 
22 
69 
57 
75 

2,775 

1,012 
329 
789 

66 

3,396 

3,131 

248 
17 

261 

2,098 

441 

81 
21 

46 

319 

484 

23 
643 

19 

996 

40 
63 

167 

127 

$20,000-
$29,999 

N u m 
ber of 
s tores 

641 

9-43 

151 

2 

2 
26 

1 
2 

66 

18 
15 
19 

-

146 

141 

5 

7 

78 

17 

- 3 

3 

10 

27 

15 

1 
1 

69 

1 
4 

8 

12 

N e t 
sales 

15,469 

8-30 

3,607 

47 

62 
613 

24 
42 

1,589 

410 
363 
466 

-

3,641 

3,418 

123 

158 

1,897 

413 

81 

81 

243 

646 

366 

24 
24 

1,474 

30 
98 

194 

291 

$30,000-
$49,999 

N o m 
bre de 
maga

sins 

498 

7-32 

109 

1 

4 

1 
1 

1 
44 

27 
7 

23 

-

108 

106 

3 

2 

70 

20 

7 

1 

8 

17 

17 

_ 
34 

2 

7 

3 

Ventes 
net tes 

19,032 

10-21 

4,206 

36 

141 

37 
45 

48 
1,643 

1,101 
286 
869 

-

4,100 

3,994 

106 

86 

2,641 

778 

261 

• 46 

303 

613 

638 

-

1,307 

73 

274 

120 

$50,000-
$99,999 

N u m 
ber of 
s tores 

298 

4-38 

81 

-

3 

1 

1 
25 

40 
3 
8 

-

38 

36 

3 

6 

40 

25 

4 

I 

2 

3 

4 

-

31 

1 
1 

6 
1 
1 

N e t 
sales 

20,326 

10-91 

6,418 

-

183 

76 

82 
1,640 

2,707 
195 
636 

-

2,660 

2,373 

187 

419 

2,725 

1,764 

247 

61 

167 

183 

260 

-

2,094 

60 
63 

372 
61 
94 

$100,000-
$199,999 

N o m 
bre de 
maga

sins 

91 

1-34 

6 

-

-

3 

2 

-

4 

4 

-

6 

15 

12 

2 

_ 
-
-

1 

_ 
14 

-

1 

5 

Ventes 
net tes 

12,006 

6-44 

613 

-

-

403 

211 

-

436 

435 

-

770 

2,074 

1,719 

255 

-

-
-

101 

-

1,830 

-

121 

(X) 

$200,000 
or o v e r -
ou plus 

N u m 
ber of 
s tores 

61 

0-89 

-
-

-

-

-

-

-
-

8 

14 

14 

-

_ 
-
-

-

3 

-

1 

N e t 
sales 

86,034 

45-64 

-

-

-

: 

-

.-

-
-

62,498 

7,413 

7,413 

-

_ 
-
-
-

_ 
1,117 

-

( X ) 

1 

2 

3 

4 

5 
6 

7 
8 
9 

10 
11 
12 

13 
14 
16 

16 

17 

18 

19 
20 

21 

22 

23 

24 
25 

26 
27 

28 

29 

30 
31 

32 
33 

34 

35 
36 

37 
38 
39 

(I) Dans les totaux de groupe se trouvent parfois des chiffres dont la classification ne peut fitre montrfie afin de ne pas 
devoiler des op6rations individuelles. 

('J Dans certains cas, les declarations relatives k un groupe de magasins ne comprennent que les ventes nettes au lieu 
du chiffre d'affaires de chaque unit6. Les donnees sur ces Etablissements ne sont pas comprises dans ce tableau. 

85601—4 
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Table 5.—MANITOBA—KetaU Merchandise Trade, 1930, by Size of Business—Con, 

STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BY KINDS OF BUSINESS 

[An (x) indicates t h a t figures a re wi thheld t o avoid disclosing individual operations, but these are included 
in t he totals] 

( S a l e s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

K ind of business—Genre de commerce 

T0TALS(2) 

N u m b e r 
of 

s tores 

N e t 
sales 

Less than $5,000 

Moins de $5,000 

N o m b r e 
de 

magasins 

Ventes 
ne t tes 

A P P A B E L G R O U P - C o n . — G R O U P E D U V£TE»IENT-Fin 

Women's apparel and accessories stores—Vfitement de femme e t accessoires-
Women's ready-to-wear stores—Magasins de confection pour f emmes . . 
Hosiery, corsets, lingerie—Bas, corsets e t lingerie 
Kn i t goods stores—Magasins de tr icots 
Millinery stores—Magasins de modes 

Other apparel stores—Autres magasins de v6tement e t lingerie— 
Custom tai lors and made-to-measure clothing—Tailleurs e t vfitement 

sur mesure 
Dressmakers and ladies ' tailors—Couturi^res et tailleurs pour femmes 
Furriers—fur shops—Fourreurs 

Shoe stores—Magasins de chaussures— 
Shoe stores (men's)—Magasins de chaussures pour h o m m e s 
Shoe stores (women's)—Magasins de chaussures pour femmes 
Shoe stores (men's , women's and ch i ld ren ' s ) -Magas ins de chaussures 

pour hom,mes, femmes et enfants 

B U I L D I N G MATERIALS G R O U P — G R O U P E D E S M A T E R I A U X 
D E C O N S T R U C T I O N 

H a r d w a r e stores—Quincailleries— 
H a r d w a r e stores—Quincailleries ^ 
H a r d w a r e and farm implements—Ferronnerie e t instruments aratoires 

Lumber and building mater ia l dealers—Marchands de bois et de materiaux 
de construction— 

Lumber and building materials—Cours de bois d'ceuvre e t materiaux de 
construction 

Lumber and building mater ia ls , coal and wood—Bois d'ceuvre, m a t e 
riaux de construction, charbon et bois de chauffage 

Roofing mater ia l dealers—Materiaux de toi ture 
Othe r building materials—Autres materiaux de construction. 

Electr ical shops (without radio)—Boutiques d'^lectricien (sans r a d i o s ) . . 
Heat ing and plumbing shops—Boutiques de plomberie et chaufferie 
Pa in t and glass stores—Magasins de peintures et vi tres 

F U R N I T U R E A N D H O U S E H O L D G R O U P — G R O U P E D E S 3IEU 
B L E S E T A R T I C L E S D E HffiNAGE 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles et pompes funSbres 

Household appliance stores—Magasins d'appareils de manage— 
Household appliance stores—Magasins d'appareils de manage 
Household appliance stores (gas or elecJtric)—Magasins d'appareils de 

manage (gaz ou Electricity) ....._ 
Household appliance stores (owned b y uti l i ty companies)—Magasins 

d'appareils de manage (appartenant k des compagnies d 'uti l i te 
publique) 

Othe r home furnishings and appliance stores—Autres magasins d'appareils 
e t de fournitures de maison— 

Awnings, Hags, banners, \vindow shades and tents—Auvents, drapeaux, 
_ banni^res, stores e t tentes 

China, glassware, crockery, etc.—Vaisselle, verrerie, faience, e tc 
Rad io and music stores—Magasins de radio et de musique— 

Rad io specialty stores—Magasins faisant une sp<?cialit6 des radios 
Radio and electrical shops (including refrigeration)—Magasins de radio 

c t appareils Electriques (y compris refrigeration) 
Radio and music stores (including refrigeration)—Magasins de rad io et 

de musique (y compris refrigeration) 

R E S T A U R A N T S , C A F E T E R I A S A N D E A T I N G P L A C E S — B E S T A U -
R A J f r S . CAFfiTf iRIAS E T SALLES A M A N G E R 

Restaurants , cafeterias and lunch rooms—Restaurants , cafeterias e t salles 
k manger— 

Cafes (including confectionery)—Caf^s (y compris confiserie) 
Lunch rooms—Salles k gouter 
Res taurants ( table service)—Restaurants (avec service de table) 

Other eating places—Autres places oil Ton m a n g e -
Cafes with groceries—Cafes avec epiceries 
Lunch counters and restaurants (10 seats and under)—Buffets et restau

ran t s (10 sieges et moins) _ _— 
Refreshment booths and soft dr ink stands—Pavilions de rafratchisse-

ments et kiosques k l iqueurs douces 
Sandwich shops—Comptoirs k sandwichs 
Tea rooms and light lunches—Thes e t repas legers 

129 
6 

31 

35 

413 

168 
18 

3 
4 

10 

6 

22 

333 

114 
18 

113 

20 

39 

7 
4 

16 

2,028 
66 

2 
361 

1,040 
31 

1,235 

71 
171 

1,098 

11,684 

3,699 
372 

1,077 

127 
3 
4 
8 
28 
12 

4,864 
76 

1,082 
81 
260 
184 

3,396 

465 
210 

130 

364 

16 
74 

230 

273 

934 

6,601 

2,175 
360 

2,088 

168 

183 

133 
304 

64 

2 

2 

2 

2 

5 

120 

18 
3 

172 
6 

16 

18 

171 

29 

26 

7 
29 

49 

6 

6 

5 

6 

11 

268 

20 

62 

file:///vindow
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Table 5.—MANITOBA—Betail Merchandise Trade, 1930, by Size of Business—Con. 

STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BY KINDS OF BUSINESS 

[An (x) indicates t ha t figures a re wi thheld t o avoid disclosing individual operations, but these are included 
in t he totals] 

( S a l e s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

K ind of business—Genre de commerce 

TOTALS (2) 

N u m b e r 
of 

s tores 

N e t 
sales 

Less than J5,000 

Moins de $5,000 

N o m b r e 
de 

magasins 
Ventes 
nettea 

29 

O T H E R R E T A I L S T O R E S — A U T R E S M A G A S I N S D E D E T A I L 

F a r m implements—Instruments aratoires— 
F a r m implement dealers—Marchands d ' instruments aratoires 
F a r m implement agents—Agents de machines agricoles 

Fa rmers ' supplies—Fournitures pour fermiers— 
Feed stores (flour, feed, grain, fer t iUzer)-Magasins de provende (farine, 

grain, engrais, etc.) ^ 
Fa rmer s ' supply stores—Magasins de fournitures pour fermiers 
Feed and coal stores—Magasins de provende et de charbon 
Grain elevators (coal and feed)—Eievateurs k grain (charbon c t pro

vende) 
Harness shops—Selleries 

Book stores—Librairies , 
Coal and wood yards—ice dealers—Cours k charbon e t bois—marchands de 

glace— 
Coal and wood yards (including ice)—Cours k charbon e t bois (compre

nant glace) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies 
Florists—Fleuristes 
Art and gift shops—Magasins de bibelots e t objets d ' a r t 
Jewellery stores—Bijouteries 
News dealers—Vendeurs de journaux et de papeterie— 

News de^ilers (tobacco and confectionery)—Magasins de journaux ( tabac 
e t confiserie) 

News dealers (stationery and novelties)—Magasins de journaux (papete
rie et curiosites) 

Office, school and store supplies and equipment dealers—Marchands d'outil
lage de bureau, d'ecole et de magasin— 

Office and school supplies—Fournitures de bureaux e t d'ecoles 
OflUce, s tore and school furniture, equipment and supplies—Fournitures 

e t outillage de bureau, ecole et magasin. 
OfRce and s toroinechanical appliances—Appareils mecaniques de bureau 

et de magasin 
Typewri ter dealers—Magasins de dactylographes 

Opticians and optometrists—Opticiens et optometr is tes 
Sporting goods stores—Magasins d 'art icles sportifs : 
Tobacco stores and stands—Magasins et comptoirs de tabac— 

Tobacco s tands (hotel lobbies, etc.)—Comptoirs de t a b a c (dans les 
h6tel8, etc.) ; 

Tobacco stores with ne\ra-stands—Magasins de t a b a c avec rayons de 
journaux 

Tobacco stores—Magasins de t abac ._ 
Tobacco stores with foods-;-Magasins de t abac , avec ali inents 

Miscellaneous classifications (combined)—Classifications diverses (com
binees) 

S E C O N D H A N D G R O U P — G R O U P E D E LA M A R C H A N D I S E D E 
S E C O N D E MAIN 

1,481 

43 
316 

31 
27 
5 

115 
64 
18 

159 
4 

220 
28 
4 
59 

234 

29,004 

1,086 

760 
1,059 
250 

546 
140 
801 

7,181 
34 

4,294 
689 
51 

1.600 

254 

10 

10 

12 
7 
15 
4 

30 

8 
15 
20 

274 

693 

435 
256 
183 
266 

233 

60 
411 
277 

6,774 

1,272 

684 

16 
261 

88 

1,306 

42 
346 

26 
4 

58 
78 
4 

119 
3 
71 
11 
1 
70 

2 
4 
18 
4 

40 

14 
9 
19 

351 
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Tableau 5.—MANITOBA—Commerce de d«taa, 1930, par le chiffre d'affaires—Suite 
MAGASINS GBOUP:ES SELON I E MONTANT DES VENTES ANNUELLES, PAB GENRES DE COMMERCE 

lUn (x) indique que les chiffres ne sont pas donnfes afin de ne pas devoiler des operations individuelles, mais ceui-ci sont 
inclus dans les totaux] 

(Les ventes sont indiqufees en milliers de dollars) 

$5,000-
$9,999 

Num
ber of 
stores 

Net 
sales 

113 
15 
30 

36 

732 

328 
29 

168 
8 
5 

14 
70 
18 

139 

$10,000-
$19,999 

Nom
bre de 
maga
sins 

10 
9 

14 

9 

20 

610 

198 
23 

189 

32 

37 

Ventes 
nettes 

$20,000-
$29,999 

Num
ber of 
stores 

8 
2 

6 

12 
1 
9 

6 

126 

62 
6 

10 

39 

3 
3 
4 

20 

4 
2 

2 

1 

2 

3 

4 

64 

23 
5 
20 

6 

6 

6 

120 
28 

76 

148 
11 
118 

97 

1,843 

911 
(X) 

130 

677 

39 
46 

(X) 

300 

(X) 
33 

34 

11 

(X) 

60 

66 

892 

329 
69 

269 

91 

(x) 

(X) 

50 

Net 

272 
26 

80 

239 

66 

26 

153 

1,203 

409 
67 

70 

660 

$30,000-
$49,999 

Nom
bre de 
maga
sins 

185 

85601—4^ 

47 

834 

341 

377 

25 

(x) 

23 
(X) 

Ventes 
nettes 

13 

359 

36 

101 

(X) 

44 
78 

(X) 

1,445 

583 
134 

40 

691 
68 

30 

653 

130 
42 

$60,000-
$99,999 

39 

163 

804 

237 
125 
333 

Num
ber of 
stores 

22 

Net 

673 

140 

128 

93 

512 

1,679 

(X) 

tx) 

73 

962 

(xf 

620 

50 

170 

60 

122 

139 

79 

874 

442 
128 
216 

$100,000-
$199,999 

Nom
bre de 
maga
sins 

Ventes 

$200,000 
or over-
ou plus 

(x) 

119 

523 

(X) 

922 

(X) • 

(X) 

571 

399 

120 

139 

(X ) 

( X ) " 

Num
ber of 
stores 

Net 
sales 

1 (x) 

(x ) 

( X ) 

3,789 

(x)_ 

(X) 

1,418 

1,077 

1,160 

(X) 

( X ) 

408 

426 

(x)_ 

(X) 
34 
35 

36 

37 

38 
39 
40 
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Tableau S.—MANITOBA—Commerce de detail, 1930, par le chiffre d'affaires—Fin 
MAGASINS GRODP^S SELON LE MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

ITJn (x) indique que les chiffres ne sont pas donn6s afin do ne pas d6voiler des op6rations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

(Les ventes sont indiqufies en milliers de dollars) 

$6,000-
$9,999 

Num
ber of 
stores 

262 

10 
27 

4 

68 
6 
6 

22 
1 

46 
6 

11 

1 

3 

3 

1 

1 
4 

8 

I 
6 

27 

22 

Net 
sales 

1,713 

69 
176 

33 

322 
40 
48 

166 
7 

329 
46 

85 

10 

25 

17 

6 

9 
26 

63 

6 
46 

193 

160 

$10,000-
$19,999 

Nom
bre de 
maga
sins 

241 

6 
21 

9 
7 
2 

2 
5 

27 

77 
5 
1 

16 

4 

2 

1 

- 1 

2 
2 
3 

4 

3 
2 
3 

32 

18 

Ventes 
nettes 

3,487 

81 
307 

118 
113 
26 

22 
77 

410 

1,148 
71 
18 

210 

52 

28 

10 

12 

22 
25 
50 

55 

47 
24 
44 

460 

229 

$20,000-
$29,999 

Num
ber of 
stores 

99 

3 
4 

1 
7 

2 

10 
1 

39 
1 

3 

1 

1 

2 

3 

4 

2 
1 

1 

2 
1 

10 

6 

Net 
sales 

2,429 

69 
94 

22 
163 

56 

237 
24 

956 
28 

71 

29 

29 

62 

( X ) 

98 

46 
(x) 

23 

49 
28 

260 

141 

$30,000-
$49,999 

Nom
bre de 
maga
sins 

99 

6 
2 

3 
9 

-

14 

30 
9 
1 
1 

1 

-

3 

-
2 
2 
1 

-

5 
2 

6 

4 

Ventes 
nettes 

3,747 

220 
67 

111 
335 

-

539 

1,111 
347 
32 

(X) 

37 

-

115 

-
96 

(X) 
44 

-

200 
78 

222 

146 

$50,000-
$99,999 

Num
ber of 
stores 

57 

3 
1 

2 
2 
2 

; 

15 

4 
3 

3 

2 

2 

1 

2 

3 

1 

1 

2 
1 

7 

2 

Net 
sales 

3,877 

188 
96 

(X) 
(x) 
115 

-

1,043 

223 
187 

208 

168 

159 

81 

( X ) 

217 

(X) 

62 

124 
62 

506 

160 

$100,000-
$199,999 

Nom
bre de 
maga^ 
sins 

29 

-

1 

1 

1 

14 

3 

1 

-
-

-
2 

1 

1 

-

-

2 

-

Ventes 
nettes 

4,069 

-

109 

165 

(X) 

2,018 

468 

(x) 

-
-

-
(X) 

( X ) " 

( X ) " 

-
-

289 

-

$200,000 
or over-
ou plus 

Num
ber of 
stores 

20 

-

1 
1 

2 

6 

2 

-
-

_ 
1 

-

-
-

7 

1 

Net 
sales 

8,377 

-

(X) 
(x) 

(x)" 

2,052 

(X) 

_ 
-

_ 
( X ) 

-

-

-

3,605 

261 

1 

2 
3 

4 
5 
6 

7 
8 
9 

10 
11 
12 
13 
14 
16 

16 

17 

18 

10 

20 
21 
22 
23 

24 

25 
26 
27 

28 

29 
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Table 6.—MANITOBA—RetaU Merchandise Trade, 1930, Credit Business 
NUMBER OF STORES AND AMOUNT OF SALES CLASSIFIED ACCORDING TO DEGREE OF CREDIT' FOR SELECTED 

K I N D S OF B U S I N E S S 

(Sales are shown in tliousandg of dollars) 

Kind of business—Genre de commerce 

Total stores 
reporting 

Magasins 
faisant rapport 

Num
ber of 
stores 

Net 
sales 

All cash 

Pas de credit 

Nom
bre de 
maga

sins 

Ventes 
nettes 

1-10 per cent 

Num
ber of 
stores 

Net 
sales 

Total, All Stores Reporting(»)—Total, tous magasins faisant 
rapport(0— 

Number of stores—Nombre de magasins _... 
Per cent of total stores—Pourcentage du nombre de magasins 
Amount of net sales—Montant des ventes nettes 
Per cent of total sales—Pourcentage des ventes totales 

3.543 
100-00 

FOOD GROUP—GEOUPE DE L'ALIMENTATION— 
Bakeries and bakery products—Boulangeries et produits de la 

boulangerie _ 
Confectionery stores—Confiseries 
Eggs and poultry stores—Magasins d'ceufs et volailles 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without meat)—Epiceries (sans rayon de 

viandes) _• 
Grocery stores with meats—Epiceries (avec rayon de viandes) 
Meat markets with groceries—Boucheries avec Epiceries 
Meat markets—Boucheries 

COUNTRY GENERAL STORES—aiAGASINS GfiN^RAUX 
DE CAMPAGNE— 

General stores (groceries with dry goods and apparel)—Magasins 
g6n6raux (Epiceries, nouveautes ct vfitement)..; 

General stores (groceries with other merchandise)—Magasins 
g6n6raux (Epiceries avec autres marchandises) 

General stores without groceries—Magasins g6n6raux sans 
Epiceries " 

25 

26 

GENERAL MERCHANDISE GEOUP—GROUPE DES 
MARCHANDISES GfiN^RALES— 

Dry goods stores—Magasins de marchandises s^ches. 
General merchandise stores—Magasins de marchandises g6n6-

rales— 
With food departments—Avec rayons de produits ahmen

taires _ _ _ 
Without food departments—Sans produits alimentaires 

AUTOMOTIVE GROUP—GROUPE DE L'AUTOMOBILE— 
Automobile dealers—Marchands d'automobiles..... . . . 
Automobile dealers with farm implements—Distributeurs 

d'automobiles et d'instruments aratoires 
Accessories, tires and batteries—Accessoires (auto), pneus et 

batteries 
Filling stations—Stations d'essence 
FilHng stations with tires and accessories—Stations d'essence 

avec pneus et accessoires 
Filling stations with other merchandise—Stations d'essence 

avec autre marchandise 
Garages 

APPAREL GROUP—GROUPE DU VUTEMENT— 
Men's and boys' clothing stores—Magasins de vfitements pour 

hommes et gargons 
Men's furnishings stores—Magasins de lingerie (hommes)... 
Men's and boys clothings and furnishings stores—Magasins de 

vfitements et lingerie (hommes et gardens) 
Family clothing stores—VCtement pour toute la famille..... 
Women's ready-to-wear stores—Magasins de confection pour 

femmes 
Millinery stores—Magasins de modes .••-.••• 
Custom tailors and made-to-measure clothing—Tailleurs et 

vfitement sur mesure 
Furriers—fur shops—Fourreurs 
Shoe stores (men's, women's and children's)—Magasins de 

chaussures pour hommes, femmes et enfants 

70.133 
100-00 

975 
27-55 

12.572 
17-94 

463 
13-08 

17 
210 

4 
19 

503 
160 
65 

142 

525 

45 

139 

253 

5,445 
2,421 
1,089 
1,946 

10,288 

431 

142 

369 

11 
5 

86 

17 

6 
46 

66 

10 
131 

3 
14 

30 
26 

27 
33 

69 
20 

467 
391 

8,726 

671 

155 
611 

1,008 

56 
1,180 

55 
229 

870 
906 

898 
240 

515 
824 

157 

142 
14 
10 
20 

52 
1,398 

161 

1,133 
290 
129 
273 

960 

53 

77 

231 

110 

93 

IS 
171 

376 
522 

641 
141 

105 
12 

644 

7,450 
10-62 

25 
312 

632 
261 
269 
262 

1,469 

28 

101 

259 

672 

142 

200 

11 
293 

36 

130 
80 

97 
16 

153 

(*) All stores did not report the amount of credit business or whether all sales were for cash. 
those estabUshments which reported they sell entirely for cash or that they make credit sales. 

This table includes only 
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Tableau 6.—MANITOBA—Commerce de detail, 1930, Ventes k crtdlt 

NOMBRE DE MAGASINS ET MONTANTS DE VENTES CLASSIFIES SELON LE DEGRi DE CREDIT POUR GENRES siiLEO 
TIONNES DE COMMERCE 

(Les ventes sont indiqu^es en milliers de dollars) 

11 -20 
pour-cent 

Nom
bre de 
maga
sins 

401 
11-33 

1 
13 

1 
2 

57 
8 
2 

18 

83 

6 

1 

1 

1 

12 

6 

4 

11 

1 
29 

2 

3 

2 
5 

3 
2 

• 2 

Ven
tes 

net tes 

6,758 
8-21 

1 
95 

2 
65 

401 
94 
42 

400 

1,490 

50 

66 

2 

6 

510 

239 

42 

103 

12 
170 

21 

186 
38 

56 
74 

IS 
11 

8 

2 1 - 3 0 
per cent 

Num
ber of 
stores 

316 
8-93 

3 
1 
I 

27 
10 
5 

18 

72 

4 

1 

1 

18 

2 

1 
6 

9 

2 
20 

2 

I 

1 
1 

3 
3 

1 

N e t 
sales 

6.166 
7-37 

15 
45 
4 

207 
107 
67 

172 

1,167 

61 

1 

7 
10 

642 

32 

18 
62 

197 

3 
160 

12 

14 

2" 
1 

26 
66 

2 

Proport ion of Cred i t Business-

31 
pour 

N o m 
bre de 
maga

sins 

331 
9-36 

1 
2 

1 

44 
14 
9 

20 

80 

7 

2 

3 

15 

-
1 

• 2 

8 

13 

-

4 
1 

1 

5 
4 

1 

40 
cent 

Ven
tes 

net tes 

5,738 
8-18 

36 
28 

10 

358 
115 
192 
148 

1,697 

48 

17 

52 

840 

-
30 
19 

167 

76 

-

116 
1 

3 

27 
41 

17 

4 1 - 6 0 
per cent 

N u m 
ber of 
s tores 

302 
8-63 

1 
3 
2 
1 

64 
14 
4 

20 

67 

9 

-

2 

11 

2 

1 
3 

7 

9 

-

-

-

3 

1 

N e t 
sales 

6.921 
8-44 

5 
22 
22 
20 

867 
171 
23 

276 

1,504 

77 

-

120 

1,089 

52 

27 
43 

152 

114 

-

-
-

22 

6 

—Proportion de ventes k c redi t 

5 1 - 6 0 
pour-cent 

N o m 
bre de 
maga
sins 

210 
5-93 

1 
2 

34 
21 
10 
9 

30 

2 

1 

2 

8 

2 

2 

-

7 

' 1 

2 

-
3 
1 

-

Ven
tes 

net tes 

5,871 
S-37 

4 
15 

366 
319 
209 
154 

732 

38 

9 

21 

1,489 

75 

34 

-

162 

63 

20 

-

8 
43 

-

6 1 - 7 0 
per cent 

N u m 
ber of 
s tores 

183 
5-17 

-

26 
20 

7 
8 

36 

4 

-

1 

5 

3 

-

1 

-

1 
1 

1 

1 

2 

1 

N e t 
sales 

5,515 
7-86 

-

413 
451 
136 
139 

736 

47 

-

60 

1,721 

182 

-
24 

-

8 
4 

63 

17 

153 

3 

7 1 - 8 0 
pour-cent 

Nom
bre de 
maga

sins 

163 
4-61 

-

29 
25 
6 
7 

16 

1 

-

1 

2 

2 

-
1 

3 

-

-
2 

2 
3 

-

Ven
tes 

net tes 

6,620 
8-01 

-

840 
372 

20 
112 

263 

2 

-

248 

118 

71 

-
63 

34 

-

-

41 

39 
103 

-

Over 
80 per cent 

80 pour-cent 

N u m 
ber of 
stores 

199 
5-52 

1 

17 
17 

4 

16 

1 

1 

-

-

-

3 

1 
1 

5 
4 

-

N e t 
sales 

10,622 
16-00 

16 

228 
243 

10 

272 

38 

8 

-

1,646 

20 

46 
93 

9 

10 

-

232 

23 
6 

178 
396 

-

1 
2 
3 
4 

6 
6 
7 
8 

9 
10 
11 
12 

13 

14 

16 

16 

17 
18 

19 

20 

21 
22 

23 

24 
25 

26 
27 

28 
29 

30 
31 

32 
33 

34 

(̂ ) Comme la declaration des ventes k credit ou au comptant n'a pas 6t6 faite par tous les magasins, le tableau ci-dessufl 
ne couvre que les 6tabHssementa ayant fait telles declarations. 
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Table 6.—MANITOBA—Retail Merchandise Trade, 1930, Credit Business—Con. 

NUMBER OF STORES AND AMOUNT OP SALES CLASSIFIED ACCORDING TO DEGREE OF CREDIT FOR SELECTED 
K I N D S O F B U S I N E S S 

( S a l e s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

K ind of business—Genre de commerce 

To ta l s tores 
reporting 

Magasins 
faisant rapport 

N u m 
ber of 
s tores 

N e t 
sales 

All cash 

P a s de credi t 

N o m 
bre de 
maga

sins 

Ventes 
net tes 

1-10 per cent 

N u m 
ber of 
s tores 

N e t 
sales 

B U I L D I N G MATERIALS G R O U P — G R O U P E D E S MATfi 
R I A U X D E C O N S T R U C T I O N — 

H a r d w a r e stores—Quincailleries 
H a r d w a r e and farm implements—Ferronnerie e t instruments 

aratoires ; - • •; 
Lumber and building materials—Cours de bois d'ceuvre et 

mat6r iaus de construction ..^ 
Lumber and building mater ia ls , coal and wood—Bois d'ceuvre, 

materiaux de construction, charbon e t bois de chaufTage... 
O the r building materials—Autres materiaux de construct ion. . . 
Electr ical shops (without radio)—Boutiques d'6loctricien 

(sans radios) ; ' ; 
Heat ing and plumbing fixtures—Boutiques de plomberie e t 

chaufferie 
Pa in t and glass stores—Magasins de peintures et -vitres 

F U R N I T U R E A N D H O U S E H O L D G R O U P — G R O U P E 
D E S MEUBLES ET A R T I C L E S D E MANAGE— 

Furni ture stores—Magasins de meubles 
Furniture and undertaker—Meubles et pompes fun^bres. 
Household appliance stores (owned by uti l i ty companies)— 

Magasins d'appareils de manage (appartenant k des compa
gnies d'utili t6 publique) 

Rad io specialty stores—Magasins faisant une sp6cialit6 des 
radios 

Rad io and electrical shops (including refrigeration)—Magasins 
de radio et appareils <^Iectriques (y compris refrigeration), . 

Rad io and music stores (including refrigeration)—Magasins- de 
radio e t de musique (y compris refrigeration) 

O T H E R R E T A I L S T O R E S — A U T R E S M A G A S I N S D E 
Df iTAIL— 

F a r m implement dealers—Marchands d ' instruments aratoires 
F a r m implement agents—Agents de machines agricoles 
Feed stores (flour, feed, grain, fertilizer)—Magasins de proven

de (farine, grain, engrais .e tc . ) 
Feed and coal stores—Magasins de provende e t de charbon. 
Harness shops—Selleries 
Book stores—Librairies 
Coal and wood yards (including ice)—Cours k charbon e t bois 

(comprenant glace) 
Drug s tores—Pharmacies 
Florists—Fleuristes 
Office and school supplies—Fournitures de bureaux et d'ecoles 
Opticians and optometrists—Opticiens e t optom6tristes 

117 

16 

23 

34 
3 

5 

19 

33 
121 

16 
3 

43 
12 

91 
157 

16 

3,008 

324 

2,374 
1,079 

199 
146 

210 
169 

569 

206 

271 

414 

469 
637 

611 
129 
127 
441 

4,476 
2,734 

492 
227 

132 

375 
1,119 

32 

29 

40 

5 
13 

13 
4 

70 
644 
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Tableau 6.—MANITOBA—Commerce de d«taii, 1930, Ventes k credit—Fin 

NOMBRE DE MAGASINS ET MONTANTS DE VENTES CLASSIFIES SELON LE DEGRE DE CREDIT FOUR GENRES S^LEO-
TIONNES DE COMMERCE 

(Les ventes sont indiqufees en milliers de dollars) 

11-20 
pour-cent 

Nom
bre de 
maga

sins 

16 

2 

-
2 

1 

2 

-

-
-
-

3 
12 

2 

7 
6 

14 
24 

3 

Ven
tes 

net tes 

170 

42 

-
19 

2 

36 

-

-
-
-

11 
81 

12 

32 
90 

234 
357 

91 

2 1 - 3 0 
per cent 

Num
ber of 
s tores 

17 

-
1 

1 

1 

2 
1 

4 
3 

-
-
1 

6 
10 

1 

6 
1 

11 
16 

2 

N e t 
sales 

237 

-
7 

8 

10 

6 
94 

36 
44 

-
-
6 

103 
29 

1 

17 
224 

390 
381 

46 

Proper 

31 
pour 

Nom
bre de 
maga

sins 

22 

-
1 

2 

-

2 
1 

1 

1 

-

2 
13 

1 
6 

8 
7 
1 

2 

ion of Cred i t B 

-40 
-cent 

Ven
tes 

net tes 

331 

-
6 

13 

-

21 
5 

69 

120 

-

51 
94 

14 
20 

108 
80 
40 

10 

iisiness 

4 1 - 5 0 
per cent 

Num
ber of 
s tores 

20 

2 

2 

2 

-

2 

1 

-
- 1 

3 
16 

1 

3 

7 
6 

N e t 
sales 

434 

96 

10 

27 

-

22 

7 

-
9 

23 
80 

16 

6 

118 
148 

—Proportion de ventes k c redi t 

51 
pour 

Nom
bre de 
maga

sins 

17 

6 

3 

1 

1 

1 

-
-
1 

4 
13 

3 

9 

6 

-60 
-cent 

Ven
tes 

net tes 

1,229 

94 

41 

18 

17 

20 

-
-

139 

84 
70 

5 

156 

183 

6 1 - 7 0 
per cent 

N u m 
ber of 
stores 

5 

4 

3 

5 

1 
1 

1 
2 

-
-
1 

7 
7 

1 

6 

• 2 
1 
1 

N e t 
sales 

239 

81 

26 

62 

5 
9 

15 
9 

-
-

46 

. 110 
. 26 

63 

224 

72 
36 

7 

7 1 - 8 0 
pour-cent 

Nom
bre de 
maga

sins 

2 

1 

5 

5 
1 

3 
1 

1 

-
1 

1 

2 
11 

2 
2 
1 

16 

2 
1 

Ven
tes 

net tes 

31 

3 

71 

116 
3 

16 
16 

60 

-
9 

35 

36 
37 

13 
115 

7 

2,423 

70 
10 

Over 
80 per cent 

80 pour-cent 

N u m 
ber of 
s tores 

3 

-
7 

15 
2 

3 

9 
1 

4 
1 

4 

4 

2 

4 

6 
16 

1 

1 

9 
1 

6 

N e t 
sales 

181 

-
736 

2,099 
1,077 

61 

136 
6 

108 
28 

669 

109 

139 

169 

36 
65 

332 

102 

378 
5 

181 

1 

2 

3 

4 
5 

6 

7 
8 

9 
10 

11 

12 

13 

14 

15 
16 

17 
18 
10 
20 

21 
22 
23 
24 
25 
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Table 7.—MANITOBA—Credit Business, by Types of Operation 
Tableau 7.—MANITOBA—Ventes a cr£dit, par types d'op&ation 

Type of operation—Type d'operation 

Single store independents—Magasins indivi-

Single stores (in voluntary chains)—Magasins 

Two-store multiples—Multiples de deux ma-

Three-store multiples—Multiples de trois ma-

Local chains (4 stores and over) (0—Chalnes 

Provincial chains^)—Chatnes provinciales(i^. 
Other types of operation—Autres types d'o-

Number 
of stores 
reporting 

credit 
sales 

Nombre de 
magasins 
declarant 
des ventes 

k credit 

2,258 

164 

109 

26 

12 
28 

11 

Total net 
sales of 

such stores 

Chiffre net 
des ventes 
effectu6es 

par ces 
magasins 

$45,390,700 

4,224,800 

6,263,300 

986,000 

722,800 
844,600 

696,600 

Net credit 
sales of 

such stores 

Chiffre net 
des ventes 

k credit 
effectuees 

par ces 
magasins 

$22,327,600 

1,598,600 

3,592,100 

352,800 

501,900 
291,700 

449.500 

Ratio of credit 
sales to total 
sales in stores 

reporting 
credit sales 

Rapport des 
ventes k credit 
aux ventes glo
bales efTectu6es 
par les magasins 

declarant des 
ventes k cr6dit 

49-2 

37-8 

57-4 

35-8 

69-4 
34-5 

64-5 

Instalment sales 
of stores report
ing instalments 
(included also in 

credit sales) 

Ventes k teanp6-
rament effectuees 
par les magasins 

en declarant 
(comprises egale

ment avec les 
ventes k credit) 

$ 3,577,200 

1,222,600 

97,800 

10,000 

10,000 

(1) See note in "Description of Tables"—"Credit Business by Types of Operation". 
(1) Voir renvoi k "Description des tableaux"—"Ventes k credit, par types d'operation" 

Table 8.—MANITOBA—Wliolesale Sales by Retail Merchandise Establishments and Retail Sales 
by Wholesale Establishments, 1930 

Tableau 8.—MANITOBA—Ventes de gros effectuees par les etablissements de detail et ventes de 
detail effectuees par les etablissements de gros, 1930 

Retail Merchandise Establishments 

Etablissements de ventes au detail 

Kind of business—Genre de commerce 

Total 

Grocery stores (without meat)—Epiceries 

Country general stores—Magasins generaux de 

Automobile dealers—Distributeurs d'auto-

Refrigeration dealers—Marchands d'appareils 

Farm implements—Instruments aratoires . . , 

Coal and wood yards—Cours k charbon et 

Tobacco stores and stands—Magasins ct 

Sales to 
other 

retailers 

Ventes k 
d'autres 

detaiUants 

$1,077,200 

3,500 

53,100 

513,300 

6.700 

7,600 
30,000 

•236,600 

13.300 

213,100 

Sales to 
ultimate 

consumers 

Ventes 
aux con

sommateurs 

$1,839,500 

6,000 

22,400 

63.800 
42,100 

5,000 

27,900 
7,900 

86.400 

852.600 

13,900 

87,300 
481,300 
132,900 

Wholesale Establishments 

Etablissements de gros 

Kind of business—Genre de commerce 

Total. 

Groceries and food specialties—^Epiceries et spS-

General merchandise—Marchandise ^enerale. 
Automobiles and other motor vehicles—Auto-

Automotive equipment and automobile parts 
(new and used)—Equipement automoteur et 
pieces de rechange (neuves et usagees). 

Farm implements—Instruments aratoires. 
Farm machinery and equipment—Machines et 

equipement agricoles. 
Grain—Cereales. 

Tobacco and tobacco products—Tabacs et pro-

AlcohoHc beverages—Breuvages alcooliques. 
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Tabic 9.—MANITOBA—Repair and Service Receipts Reported by Mercliandising Establishments, 
1930 

Tableau 9.—MANITOBA—Recettes provenant de reparations ct de services telles que d^clar^es par 
les etablissements, 1930 

Subsidiary Receipts 
and 

ICind of Business Reporting (0 

Receipts 

Recettes 

Recettes subsidiaires 
et 

Genre de commerce fournissant des declarations (') 

Total repair and service receipts reported 

Billiards, pool and bowling— 
Tobacco stands 
All other retail stores 

Cleaning, pressing and repairing— 
Custom tailors and made-to-measure clothing 
All other retail stores 

Fur cleaning, repairing and storage— 
Furriers—fur shops 
All other retail stores 

Barber shops— 
Tobacco stores and stands 
All other retail stores 

Photography (printing and developing)— 
Drug stores 
All other retail stores 

Undertaking— 
Furniture and undertaker 
All other retail stores. 

General automobile repair services— 
Automobile dealers 
Garages 
All other retail stores 

Tire service and repairs— 
Tire shops 
Filling stations 
All other retail stores 

Washing and polishing— 
Filling stations 
AU other retail stores 

Other automotive repairs and services— 
Accessories, tires and batteries 
Filling stations 
All other retail stores 

Boot and shoo repairs— 
Shoe stores 
All other retail stores 

Radio and electrical repairs— 
Radio specialty stores 
Radio and electrical shops (including refrigeration). 

All other retail stores 
Watch and jewellery repairs— 

Jewellery stores 
All other retail stores. 

Service on business machines and household appliances 
Household appliance stores 
Office, school and store supplies and equipment 

dealers 
All other retail stores 

2,9G2,300 

7,200 
8.900 

40.600 
5.800 

120.400 
70.600 

16,400 
10,100 

7.200 
14.500 

18.000 
17.300 

1,117,600 
597,100 
45,800 

15.300 
32.000 
9.400 

50,100 
2,000 

25,300 
5.800 

300 

13,100 
1,800 

6,900 
4.000 

5,000 

144,000 
200 

9,300 

91.500 
1,500 

Not otherwise specified., 

Total des recettes d€clarees en paiement de repara
tions et services. 

Billards, pool et qiiillcs— 
Comptoirs de tabac. 
Tous autres magasins de detail. 

Nettoyage, pressage et reparage— 
Tailleurs et v6tement sur mesure. 
Tous autres magasins de detail. 

Nettoyage, reparage et entreposage de fourrures— 
Fourreurs. 
Tous autres magasins de detail. 

Boutiques de barbier— 
Magasins et,comptoirs de tabac. 
Tous autres magasins de detail. 

Photographie (impression et developpement)— 
Pharmacies. 
Tous autres magasins de detail. 

Services funeraires— 
Meubles et pompes funebres. 
Tous autres magasins de detail. 

Reparation generate d'auto. 
Marchands d'automobiles. 
Garages. 
Tous autres magasins de detail. 

Service et reparation de pneus— 
Boutiques de pneus. 
Stations d'essence._ 
Tous autres magasins de detail. 

Lavage et polissage— 
Stations d'essence. 
Tous autres magasins de detail. 

Autres services et reparations d'auto— 
Accessoires (auto), pneus et batteries. 
Stations d'essence. 
Tous autres magasins de detail. 

Reparation de chaussures— 
Magasins de chaussures. 
Tous autres magasins de detail. 

Reparation de radio et appareils eiectriq ues— 
Magasins faisant une specialite des radios. 
Magasins de radio et appareils eiectriques (y compris 

refrigeration). 
Tous autres magasins de detail. 

Reparation de montres et bijoux— 
Bijouteries. 
Tous autres magasins de detail. 

Service de machines de bureau et appareils de menage— 
Magasins d'appareils de menage. 
Marchands d'outillage de bureau, d'ecole et de 

magasin. 
Tous autres magasins de detail. 

Services divers. 

(1) The first heading in each group shows the nature of 
the services rendered; the indented headings indicate 
the kind of business establishments in which these 
services are performed. 

(̂ ) Le premier en-tete de chaque groupe montre la nature 
du service; les en-tetes en retrait indique I'espece 
d'etablissement dans lequel sont rendus ces services. 
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Table 10.—MANITOBA—Betail Mercliandlse Trade, 1930, by Forms of Organization 
Tableau 10.—MANITOBA—Commerce de d€tail, 1930, par constitution des etablissements 

Number 
of stores 

Norabre 
de ma
gasins 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

Salaries 
Female and wages 

Femmes Salaires 
et gages 

Total 
sales 

Total 
des 

ventes 

Total 

Individual proprietorships—Particuliers. 

Partnerships—Soci^t^s en nom coUectif.. 

Corporations—Compagnies incorporees.. 

Co-operative associations—Cooperatives 

Other forms—Autres 

6,839 

5,243 

654 

928 

28 

6 

11,440 

3,405 

904 

7,082 

6,366 

1,112 

358 

4,889 

3 

4 

18,945,300 

3,425,700 

1,044,300 

14,419,800 

45,900 

9,600 

189,243,900 

65,699,300 

14,875,400 

117,925,700 

698,300 

45,200 

Table 11.—MANITOBA—Capital Invested in Retail Merchandise Trade, 1930 
Tableau 11.—MANITOBA—Capital engage dans le commerce de detail, 1930 

Group—Groupe 

Number 
of 

stores 

Nombre 
de ma
gasins 

Total 
sales 

Total des 
ventes 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 

fin de 
I'annee 

(prix coutant) 

Capital 
invested 
(including 

stocks 
on hand)-

Capital 
engage 
(inclus 

stocks en 
magasin) 

Total 

Food group—Groupe de ralimentation 

Country general stores—Magasins generaux de campagne 

General merchandise group—Groupe des marchandises generales.. 

Automotive group—Groupe de Tautoniobile 

Apparel group—Groupe du vStement 

Building materials group—Groupe des materiaux de construction. 

Furniture and household group—Groupe des meubles et articles de 
menage 

Restaurants, cafeterias and eating places—Restaurants, cafeterias et 
salles k manger 

Other retail stores—Autres magasins de detail 

Secondhand group—Groupe de la marchandise do seconde main... 

6,859 

2,249 

852 

87 

758 

432 

417 

101 

338 

1,484 

141 

189,243,900 

27,410,900 

15,542,700 

64,344,000 

20,605,500 

9,597,200 

12,173,400 

3,740,800 

5,553,300 

29,004,200 

1,271,900 

28,253,700 

1,984,700 

4,837,000 

5,939,800 

2,269,000 

2,833,900 

3,029,500 

902,100 

165,300 

5,944,800 

357,600 

77,317,500 

8,728,600 

9,455,900 

18,988,000 

7,561,800 

4,568,600 

8,954,700 

2,405,400 

1,694,400 

14,370,500 

689,700 
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Table 12.—MANITOBA—Summary of Retail Merchandise Trade, 1930, by Divisions and Incor
porated Places of 1,000 Population or over 

Tableau 12.—MANITOBA—Resume du commerce de detail, 1930, par divisions et endroits incor
pores de 1,000 ames ou plus 

Divisions and incorporated places 
of 1,000 population or over 

Divisions ct endroits incorpores, 
de 1,000 kmea ou plus 

Popula
tion 

(1931) 

Number 
of 

stores 

Nombre 
de 

magasins 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

Net 
sales 

Ventes 
nettes 

(1930) 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'anneo 
(prix 

CO fi tant) 

TOTAL, JIANITOBA. 
Division No. 1 

700,139 6,859 6,366 18,945,300 189,243,900 

Division No. 2 
Morden 
Winkler 
Remainder of division. 
Autres 

Division No. 3 
Idllarney 
Remainder of division. 
Autres 

Division No. 4 
Division No. 5 
Beausejour 
Transcona 
Remainder of division 
Autres 

Division No. 6 
Winnipeg 
St. Boniface 

PLACES UNDER 10,000 
ENDROITS DE MOINS DE 10,000 

Brooklands 
• Carman..; 

Portage la Prairie 
Tuxedo 
Remainder of division 
Autres 

Total, places under 10,000 
Total, endroits de moins de 10,000. 

Division No. 7 
Brandon 
Remainder of division 
Autres 

Division No. 8 
Souris 
Virden 
Remainder of division 
Autres 

Division No. 9 
Selkirk 
Stonewall 
Remainder of division. 
Autres 

Division No. 10 
Neepawa 
Remainder of division. 
Autres 

Division No. 11 
Minnedosa 
Remainder of division. 
Autres 

Division No. 12., 

Division No. 13 
Dauphin 
Remainder of division. 
Autres 

Division No. 14. 

Division No. 15. 

Division No. 16 
The Pas 
Remainder of division. 
Autres 

22,817 

38,810 
1,416 
1,005 

36,389 

26,753 
1,003 

25,750 

18,253 

46,228 
1,139 
6.747 

39,342 

283,828 
218,785 
16,305 

2,462 
1,418 
6,697 
1,173 

37,088 

48,738 

36,912 
17,082 
19,830 

19,846 
1,661 
1,590 
16,595 

45,414 
4,486 
1,031 

39,897 

17,916 
1,910 
16,006 

28,100 
1,680 

26,420 

24,344 

24,263 
3,971 
20,292 

25,978 

10,008 

30,069 
4,030 
26,639 

143 

319 
37 
24 
258 

276 
33 
243 

256 

28 
54 
201 

3,036 
2,486 
121 

16 
49 
107 

257 

429 

456 
229 
227 

245 
42 
44 
159 

407 
71 
25 
311 

227 
52 
176 

320 
39 
281 

163 

193 
69 
124 

174 

122 

239 
66 
173 

197 
32 
20 
146 

157 
32 
125 

188 

166 
13 
52 
101 

8,607 
8,164 
146 

6 
46 
149 

97 

298 

598 
495 
103 

179 
44 
64 
71 

360 
83 
19 

258 

182 
41 
141 

90 

126 
102 
24 

87 

63 

302 
87 
215 

40 
1 
5 
34 

32 
6 
26 

29 

45 
4 
18 
23 

5,624 
6,513 

28 

1 
10 
65 

17 

83 

226 
209 
17 

47 
6 
13 
28 

39,800 

193,600 
26,800 
17,100 
149,700 

148,400 
28,600 
119,800 

196,700 

167,700 
13,500 
67,900 
86,300 

15,852,000 
15,379,600 

148,100 

3,200 
50,300 

183,400 

87,400 

324,300 

827,400 
722,700 
104 ,'700 

200,900 
46,900 
71,100 
83,900 

293,400 
75,400 
20,300 
197,700 

96,800 
64,000 
42,800 

187,100 
37,800 
149,300 

87,400 

144,400 
124,900 
19,500 

98,800 

348,300 
109,500 
238,800 

1,173,500 

3,952,700 
654,700 
340,400 

3,057,600 

3,400,100 
583,200 

2,816,900 

3,124,300 

3,320,700 
338,700 
980,200 

2,001,800 

139,058,700 
131,480,200 
2,061,600 

154,100 
763,700 

2,366,900 

2,242,200 

5,516,900 

9,522,600 
7,322,600 
2,200,000 

3,509,200 
583,400 
979,300 

1,946,500 

4,864,800 
1,110,500 
392,000 

3,362,300 

2,090,400 
803,600 

1,286,800 

3,776,000 
617.400 

3,158,600 

1,849,900 

2,626,400 
1,732,000 
894,400 

1,864,000 

1,167,400 

3,943,200 
1,523,600 
2,419,fi00 

i 
28,233,700 

263,200 

940,300 
106,400 
80,600 
764,300 

884,200 
81,700 
802,600 

851,500 

493,500 
63,100 
96,500 
333,900 

16,777,000 
16,542,700 

194,700 

14,300 
180,700 
407,900 

376,700 

1,039,600 

1,942,400 
1,379,400 
603,000 

833,900 
120,900 
211,600 
501,400 

623,000 
169,300 
61,200 
392,500 

567,460 
199,100 
308,300 

1,029,200 
169,600 
859,700 

419,300 

620.400 
340,800 
279,600 

535,800 

305,700 

1,166,900 
355,100 
811,800 
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T a b l e 13 .—MANITOBA—RetaU M e r c h a n d i s e T r a d e , 1930, b y K i n d s of B u s i n e s s 

N U M B E R OF STORES AND SALE8 BY D I V I S I O N S AND INCORPORATED PLACES OP 1,000 POPULATION OR O V E R 

(An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

(Sales are shown in thousands of dollars) 

Divisions and incorporated places 
of 1,000 population or over 

Divisions et endroits incorpor(^s, 
de 1,000 kmos ou plus 

TOTAL, MANITOBA 

/Stores—Magasins. 
ISales—Ventes 

Division No. 1 /Stores.. 
\Sales..., 

Division No. 2 /Magasins 
I Ventes. 

Morden /Stores.. 
tSales... 

Winkler • /Magasins 
\ Ventes... 

Remainder of division /Stores... 
Autres \Sales. . . . 

Division No. S /Magasins 
IVentes 

Killarney /Stores., 
ISales... 

Reniainder of division /Magasins 
Autres (.Ventes.. 

Division No. 4 /Stores.. 
\ Sales... 

Division No, 5 /Magasins 
\ Ventes.. 

Beausejour /Stores... 
ISales 

Transcona /Magasins 
tVentes... 

Remainder of division /Stores... 
Autres \SaIes.... 

Division No. 6 /Magasins 
1 Ventes.. 

Winnipeg /Stores... 
ISales.... 

St. Boniface /Magasins 
\ Ventes, 

PLACES TINDER 10,000 
ENDROITS DE MOINS DE 10,000 

Brooklands /Stores 
t Sales. 

Carman /Magasins 
IVentes. 

Portage la Prairie /Stores. 
jSales.. 

Tuxedo /Magasins 
IVentes 

Remainder of division /Stores. 
Autres \Sales.. 

Total, places under 10,000— 
Total, endroits de moins/Magasins 

de 10,000 IVentes 

>iO 
TSX 
P P 
P o 

oeq 

353 919 
10353 

7 
5 

8 
61 
1 

Cx) 

44 

5 
63 

5 
7 

189 
2,385 

154 
2,131 

14 
167 

(X ) 

43 

12 
(X) 

21 
86 

408 
8,564 

34 
96 

25 
156 

1 
( X ) 

1 
( X ) 

23 
(x) 

22 
283 

3 
86 
19 

197 

15 
127 

52 
446 

2 
(X) 

5 
159 
46 

(X) 

6,138 
418 

5,190 
. 22 
269 

( X ) 

362 

(x) 

48 
679 

XX 

2: 
3,310 

5 
143 

29 
416 

1 
(X) 

11 
225 

17 
(X) 

314 
6,564 

263 
6,676 

14 
273 

11 
112 

2 
(X) 

7 
157 

17 
(X) 

37 
616 

S D. 

S o 

o o 

' 12 

( x / ! 
62 

19 
107 

1 
(X ) 

18 
(X) 

12 
112 

56 
2 

(X) 

(x) 

103 
1,549 

84 
1,330 

6 
77 

(x) 

(x) 

13 
143 

j a 

Cx)' 

( X ) 

66 
4 

(X) 

161 
1,125 

134 
1,006 

12 
44 

(x) 
5 

12 
7 

47 

(x) 

ta o 
o o 

tn g 
•:s a a u 

s"= 

+3 ta 
a S, s » 

852 
15543 

64 
656 

70 
1,489 

2 
(X) 

7 
18) 
01 

(X ) 

52 
1,150 

1 
(X ) 

51 
Cx) 

43 
933 

75 
1,075 

7 
86 

2 
Cx) 

66 
Cx) 

60 
990 

4 
159 

2 
Cx) 

54 
(X) 

60 
990 

-o 

.a 
•a 
a 
a 

X 
s" 
3 a 
to o 
cn'a 

•a tn 
o-S 
» § 

45 
504 

35 
Cx) 

35 
Cx) 

1 
Cx) 

O w 
to-3 
® s 

p p 
•sa 

( X ) 

Cx) 

Cx) 

25 
Cx) 

22 
Cx)^ 

Cx)' 

Cx) 

Cx) 

Oi 

S'S 
aS 

a a o.^ 

>a sa 

Cx) 

Cx) 

Cx) 

S <n 

163 
13,587 

Cx) 

16 
616 

2 
Cx) 

Cx) 

10 
279 

3 
66 

7 
214 

17 
392 

162 
2 

Cx) 

Cx) 

38 
8,762 

28 
8,282 

1 
Cx) 

1 
Cx) 

6 
320 

Cx) 

Cx) 

tn ta 

= 1 
[14 a> 

288 
3,872 

10 
142 

105 
3 

30 
6 

74 

12 
92 

Cx)̂  

Cx)' 

141 
2,686 

115 
2,488 

2 
Cx) 

1 
Cx) 

4 
32 
3 

30 

16 
112 

24 
Cx) 

273 
2,684 

20 

10 
77 

1 
Cx) 

Cx) 

20 
132 

1 
Cx) 

19 
Cx) 

16 
93 

14 
64 

2 
Cx) 

12 
Cx) 

81 
1,429 

55 
1,188 

9 
126 

17 
106 

a =3 
a bti 

o< 

34 
463 

Cx) 
2 

Cx)-

398 
25 

Cx) 
1 

Cx) 

file:///Sales
file:///Sales
file:///SaIes
file:///Sales
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Tableau 13.—MANITOBA—Commerce de d£tail, 1930, par genres de commerce 
.NOMBKE DE MAGASINS ET VENTES PAR DIVISIONS ET ENDKOITS INCORPORES DE 1,000 AMES OU PLUS 

[Un Cx) indique que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

(Les ventes sont indiqu^es en milliers de dollars) 

1 
o 

^. 

in
's 

an
d 

bo
ys

' c
lo

th
in

g 
st

or
es

 
te

m
en

t 
et

 l
in

ge
ri

e 
(h

om
m

es
 e

t 
ga

 

S> 

72 
1,710 

-
2 

( X ) 

2 
( X ) 

-
-
_ 
-
-
-
-
-

6 
92 

1 
( X ) 

-
1 

( X ) 

-
-
46 

1,201 
41 

1,101 
1 

(x) 

1 
(x) 

3 
82 

_ 
-

4 
Cx) 

m
il

y 
cl

ot
hi

ng
 s

to
re

s 
te

m
en

t p
ou

r 
to

ut
e 

la
 f

am
il

le
 

C3«U 

a>> 

38 
1,795 

-
1 

( X ) 

-

1 
( X ) 

1 
( X ) 

1 
( X ) 

-
_ 
-

1 
( X ) 

-
-
-

i 
(x) 

20 
1,282 

14 
1,143 

1 
Cx) 

2 
Cx) 

3 
70 

_ 
-
5 

Cx) 

•m
en

's 
ap

pa
re

l a
nd

 a
cc

es
so

ri
es

 
te

m
en

t 
de

 f
em

m
e 

et
 a

cc
es

so
ir

es
 

&> 

115 
2,447 

-
1 

Cx) 
1 

( X ) 

-
-

2 
(x) 

1 
( X ) 

1 
( X ) 

4 
20 

_ 
-
-
-
-
-
-
-
79 

2,078 
74 

2,066 
1 

( X ) 

1 
(x) 

2 
( X ) 

1 
( X ) 

4 
( X ) 

he
r 

ap
pa

re
l 

st
or

es
 

tr
es
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Table 13.—MANITOBA—Retail Merchandise Trade, 1930, by Kinds of Business—Con. 
NtTMBER OF STORES AND SALES BY DIVISIONS AND INCORPORATED PLACES OF 1,000 POPULATION OR O V E R 

[An Cx) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 
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Tableau 13.—MANITOBA—Commerce de d£tall, 1930, par genres de commerce—Fin 
NOMBRE DE MAGASINS ET VENTES PAR DIVISIONS ET ENDKOITS INCOBPORES DE 1,000 AMES on PLUS 

[Un (x) indique que les chiffres ne sont pas donnds afin de ne pas devoiler des op6rations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

(Les ventes sont indiqu6es en milliers de dollars) 
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Table 14.—MANITOBA—Sales by Commodities 

Commodity 

CRead note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

FOOD GROUP 

Confectionery stores-
Stores, 346: Sales, $3,416,800. 

(Commodity coverage, 19.9%) 
Bakery products, fresh 
Bottled beverages 
Candy, confectionery and nuts 
Cigars, cigarettes and tobacco 
Receipts from sale of meals 
Soda fountain sales and ice cream 

Fruit and vegetable stores-
Stores, 48: Sales, $393,400. 

(Commodity coverage, 33.0%) 
Cigars, cigarettes and tobacco 
Food and kindred products— 

Bottled beverages 
Candy, confectionery and nuts 
Fruits and vegetables, fresh 
Milk and cream, fluid 
Soda fountain sales and ice cream 

Miscellaneous merchandise 

Grocery stores (without meat)— 
Stores, 919: Sales, $10,351,300. 

(Commodity coverage, 7.0%) 
Cigars, cigarettes and tobacco 
Food and kindred products-

Bakery products, fresh 
Bottled beverages 
Candy, confectionery and nuts 
Delicatessen, ready-to-serve foods 
Fish and other sea foods, fresh 
Fruits and vegetables, fresh 
Butter and cheese 
Eggs 
Lard 
Flour 
Sugar 
Salmon, canned 
Other groceries (including canned goods, except 

salmon) 
Meats, including poultry 
Milk and cream, fluid... 
Soda fountain sales and ice cream 

Grain and feed 
Household supplies— 

Soap 
Other household supplies 

Miscellaneous merchandise. 
Stationery, books and magazines. 

Grocery stores with meats -
Stores, 313: Sales, $7,168,700. 

(Commodity coverage, 6-8%) 
Cigars, cigarettes and tobacco 
Food and kindred products-

Bakery products, fresh 

32.0 
0-1 

21.4 
7.7 

38.3 
0.5 

1.4 

0-5 
8-2 

83.1 
0-5 
1-4 

4.9 

3-5 

2-0 
0-6 
2-3 
0-4 
0-3 

17-5 
10-4 
3-3 
1-8 
3-7 
7-0 
M 

35-5 
2-3 
1-0 
0-7 

0-8 

1-6 
1-4 
2-6 
0-2 

3-8 

4-2 

GROUPE DE L'ALIMENTATION 

Confiseries— 
Magasins, 346: Ventes, $3,416,800. 

(Couvrant 19-9% des marchandises) 
Produits de la boulangerie, frais. 
Liqueurs en bouteilles. 
Bonbons, confiserie et noix. 
Cigares, cigarettes et tabac. 
Recettes provenant des repas. 
Ventes au comptoir des rafralchissements et crdme 

k ta glace. 

Fruits et Ifigumes— 
Magasins, 48: Ventes, $393,400. 

(Couvrant 33.0% des marchandises) 
Cigares, cigarettes et tabac. 
Aliments et produits d ivers-

Liqueurs en bouteilles. 
Bonbons, confiserie et noix. 
Fruits et legumes, frais. 
Lait et crdme, fluide. 
Ventes au comptoir des rafralchissements et cr^me 
k la glace. 

Marchandises diverses. 

Epiceries (sans rayon de viandes)— 
Magasins, 919: Ventes, $10,351,900. 

(Couvrant 7-0% des marchandises) 
Cigares, cigarettes et tabac. 
Aliments et produits divers— 

Produits de la boulangerie, frais. 
Liqueurs en bouteilles. 
Bonbons, confiserie et noix. 
Charcuterie. 
Poissons et autres produits de la mer, frais. 
Fruits et 16gumes, frais. 
Beurre et fromage. 
(Eufs. 
Saindoux. 
Farine. 
Sucre. 
Saumon en boltes. 
Autres Epiceries (y compris les aliments en boltes, 

autres que le saumon). 
Viandes, y compris les volailles. 
Lait et crdme, fiuide. 
Ventes au comptoir des rafralchissements et 

cr^me k la glace. 
Grain et provende. 
Fournitures de manage— 

Savon. 
Autres fournitures de manage. 

Marchandises diverses. 
Papeterie, livres et magazines. 

Epiceries avec rayon de viandes-
Magasins, 313: Ventes, $7,168,700. 

(Couvrant 6-8% des marchandises) 
Cigares, cigarettes et tabac. 
Aliments et produits divers— 

Produits do la boulangerie, frais. 

NOTE:—Sales by commodities were not reported by all stores in each kind of business classification. The commodity 
coverage indicates the extent to which the sales reported in a given kind of business classification can be broken down 
by commodities, and shows the degree to which the total sales of the stores included in the commodity breakdown are 
representative of the sales of all stores in the same kind of business classification. The percentage column shows the 
proportion which the sales of each commodity forms of the total sales of all stores in the same kind of business classifi
cation which reported their sales by commodities. Not all stores of any given classification sell every commodity 
listed thereunder. 

Some kinds of business for which the coverage is very low are included to show the data available and also how 
little information is obtainable. Such percentages should be used with caution. Commodities reported in the .form 
of indented items are a further brealidown of the principal classification under which they are indented. This form 
of presentation indicates that a greater proportion of sales was reported under the principal classification (without fur
ther detail) than was reported in detail. While the detailed breakdown in such cases is thought to be representative 
of the total sales, the value.of the commodities involved in the further breakdown aggregate less than 50 per cent of 
the total sales of the principal classification. (See "Description of Tables" in Introduction to this report.) 
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Tableau 14.—MANITOBA—Ventes par categories de marchandises—Suite 

39 

Commodity 

(Read note carefully for explanation of terms.) 

FOOD GROUP-Con. 

Grocery stores with meats—Con. 
Food and kindred products—Con. 

Bottled beverages 
Candy, confectionery and nuts 
Delicatessen, ready-to-serve foods 
Fish and other sea foods, fresh 
Fruits and vegetables, fresh 
Butter and cheese 
Eggs 
Lard 
Flour 
Sugar 
Salmon, canned 
Other groceries (including canned goods, except 

salmon) 
Meats, including poultry 
Milk and cream, fluid 
Soda fountain sales and ice cream 

Hardware 
Hay, grain and feed 
Household supplies 
Miscellaneous merchandise 
Stationery, books and magazines 

Meat markets with groceries-
Stores, 05: Sales, $1,395,100. 

(Commodity coverage 21-4%) 
Bakery products, fresh 
Bottled beverages. 
Candy, confectionery and nuts 
Cigars, cigarettes and tobacco. 
Delicatessen, ready-to-serve foods 
Fish and other sea foods, fresh 
Fruits and vegetables, fresh 
Groceries— 

Butter and cheese 

Flour 
Sugar 
Salmon, canned 
Other groceries (including canned goods, except 

salmon) 
Household supplies 
Meats, includmg poultry 
Milk and cream, fluid 
Miscellaneous mechandise 

Meat Markets-
Stores, 273: Sales, $3,304,900. 

(Commodity coverage, 9-5%) 
Fish and other sea foods, fresh 
Fruits and vegetables, fresh 
Groceries— 

Butter and cheese 
Eggs 
Lard 

Meats, including poultry 
Milk and cream, fluid 

Per cent 
of sales 

Pour-cent 
des ventes 

0-8 
0-8 
0-6 
0-6 

11-8 
7-8 
2-2 
0-7 
1-4 
2-7 
O'S 

28-4 
21 1 
1-5 
0-3 

1-4 
0 1 
2-4 
6-4 
0-2 

0-5 
0-3 
0-5 
0-3 
1-8 
2 0 
3-6 

2 0 
1-3 
0-6 
1-3 
0-8 
0-3 

15-2 
0-7 

68-1 
0-2 
0-5 

2-5 
0-8 

1-4 
1 1 
0-8 

92-9 
0-5 

Marchandises 

(NTotez bien I'eiplication des termes.) 

GBOUPE DE L'ALIMENTATION-Fin 

Epiceries avec raĵ on de viandes—Fin 
Aliments ot produits divers—I?in 

Liqueurs en bouteilles. 
Bonbons, confiserie et noix. 
Charcuterie. 
Poissons et autres produits de la mer, frais. 
Fruits et legumes, frais. 
Beurre et fromage. 
(Eufs. 
Saindoux. 
Farine. 
Sucre. 
Saumon en boltes. 
Autres Epiceries (y compris les aliments en boltes, 

autres que le saumon). 
Viandes, y compris les volailles. 
Lait et crdme, fluide. 
Ventes au comptoir des rafralchissements e t 

crSme k la glace. 
Ferronnerie. 
Foin, grain et provende. 
Fournitures de manage. 
Marchandises diverses. 
Papeterie, livres et magazines. 

Boucheries avec Splcerles— 
Magasins, 95: Ventes, $1,395,100. 

(Couvrant 21-4% des marchandises) 
Produits de la boulangerie, frais. 
Liqueurs en bouteilles. 
Bonbons, confiserie et noix. 
Cigares, cigarettes et tabac. 
Charcuterie. 
Poissons et autre produits de la mer, frais. 
Fruits et Mgumes, frais. 
Epiceries— 

Beurre et fromage. 
CEufs. 
Saindoux. 
Farine. 
Sucre. 
Saumon en boltes. 
Autres Epiceries (y compris les aliments en bottes, 

autres que le saumon). 
Fournitures de manage. 
Viandes, y compris les volailles. 
Lait et cr^me, fluide. 
Marchandises diverses. 

Boucheries— 
Magasins, 273: Ventes, $3,304,900. 

(Couvrant 9-5% des marchandises) 
Poissons et autres produits de la mer, frais. 
Fruits et legumes, frais. 
Epiceries— 

Beurre et fromage. 
CEufs. 
Saindoux. 

Viandes, y compris les volailles. 
Lait et crdme, fluide. 

NOT*:-Plusieurs magasins dans chaque classification de commerce n'ont pas rdparti le chiffre de leurs ventes entre diffe
rentes marchandises. La couverture des marchandises indique jusqu'a quel point les ventes d6clarto dans uno classi
fication quelconque de commerce peuvent fitre r^parties entre des marchandises sp6cifi6es et elle montre quelle propor
tion du total des vcntra des magasins inclus dans la classification des marchandises est reprteentfej dans les ventes globales 
de tous les magasins dans la m6me classification de commerce. La colonne des pourcentages montre la proportion aue 
forme chaque marchandise dans le total de tous les magasins dans la m«me classification de commerce et qui ont fait 
la repartition de leurs ventes par marchandises spfeciflte. Toutes les marchandises paraissant dans la nomenclature 
ne sont pas necessairement vendues dans chacun des ma{;asins d'une classification quelconque. 

Quelques genres de commerce dont la couverture est tr6s Stroite sont inclus ioi dans le but de montrer les donnees 
relevSes etde faire voir |e peu d information qu il est possible d'obtenir. Ces pourcentages doivent 6tre vus avec r&erve 
Los marchandises paraissant en retrait sont une plus ample classification de la classification principale sous laouelle 
e lea paraissent. Cette modalitfi de presentation indique qu'une plus grande proportion des ventes a itt dielaiie sous la 
classification principale (sans autre detail) que dans la sous-classification. Bien que la classification detaillfe dans de 
tels CM soit supposSe representer le chiffre global des ventes, la valeur des marchandises enumerfes dans la classification 
p us d6taill6e n atteint pas 50 pour-cent de toutes les ventes de la classification principale. (Voir " Description des tn, 
bleaux dans 1 introduction du pr&ent rapport.) ,- ^ t,i^ 
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Table 14.—MANITOBA—Sales by Commodities—Con. 

Commodity 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien rexplication des termes.) 

COUNTRY GENEEAL STORES 

Country general stores (groceries witli dry goods 
and apparel)— 

Stores, 783: Sales, $14,706,800. 
(Commodity coverage, 22 • 9%) 

Apparel and accessories, women's, misses' and 
children's— 

Children's wear 
Millinery 
Hosiery 
Coats, suits and dresses 
Underwear, negligees, corsets, etc 
Other apparel (except furs) 

Building materials— 
Cement •_ 
Lumber, rough, dressed and finished 
Wood shingles and shakes..'. , 

Cigars, cigarettes and tobacco 
Clothing and furnishings, men's and boys'— 

Custom tailoring 
Suits 
Overcoats • 
Hats and caps 
Underwear, hosiery and shirts 
Other furnishings 
Work clothing 
Other clothing 

Drugs and drug sundries 
Dry goods and notions-

Cotton piece goods 
Linen goods.. 
Wool and wool-mixed goods 
Rayons and celanese 
Silk and velvet piece goods 
Notions (ribbons, laces, etc.) 
Other dry goods ., 

Farm and garden' equipment and supplies-

Farm machinery and farm wagons 
Wire fencing, gates and posts ,... 
Other farm and garden equipment and supplies 

Food and kindred products-
Bakery products, fresh 
Bottled beverages ,•.••• 
Candy, confectionery and nuts.. 
Fruits and vegetables, fresh 
Butter and cheese _• 
E g g s : • • • • • • . 
Lard 
Flour , 
Sugar 
Salmon, canned 
Other groceries (including canned goods, except 

salmon) 
Meats, including poultry 
Milk and cream, fluid.. 
Soda fountain sales and ice cream 

Fuel-
Coal •• 
Fuel oil 
Wood, coke and o ther fuels 

Furniture • • 
Furs and fur goods 
Gasoline 
Hardware—. 

Builders' and shelf hardware 
Carpenters' and mechanics' tools — 
Other hardware 

Hay, grain and feed— 
Hay, straw and alfalfa 
Grain and feed 

Home furnishings-
Draperies, uptiolstery, curtains, etc.. 
Floor coverings 
Bedding, mattresses, springs, e t c — 
China, glassware, crockery, etc 
Kitchen utensils 
Other home furnishings 

Household supplies-
Soap 
Other household supplies 

Infants' wear 

0-4 
0-1 
M 
0-7 
0-7 
0-3 

0-1 
0-6 
0-1 
3-3 

0-4 
.0-5 
0-4 
0-5 
1-6 
0-5 
2-4 
0-6 
1-2 

1-9 
O-.l 
1-2 
0-7 
fl-.'i 
1-2 
1-7 

fl-3 
(1-2 
0-3 

M 
O-l 
1-3 
4-S 
4-0 
3H 
1-8 
7-1 
« • ! ) 

1-0 

2 M 
M 
0-2 
0 1 

0-5 
( l -T 

n-6 
l ) - 1 
i)•'^ 
1-3 

1-2 
0-1 
2-2 

0-2 
1-6 

0-1 
0-2 
(1 -1 

n-6 
0-1 
0-5 

0-6 
0-5 
0-3 

MAGASINS GfiNfiRAUX DE CAMPAGNE 

Magasins generaux de campagne (epiceries, nou
veautes et vetement)— 

Magasins, 783: Ventes, $14,706,800. 
(Couvrant 22-9% des marchandises) 

Vfitements et accessoires pour femmes, fiUettes et 
enfants— 

Vetements pour enfants. 
Chapeaux. 
Bas. 
Manteaux, eomplets et robes. 
Sous-vetements, n6glig6s, corsets, etc. 
Autre vetement (excepts les fourrures). 

Materiaux de construction-
Ciment. 
Bois de sciage, grossier, rabot^ et fini. 
Bardeaux de bois et merrains. 

Cigares, cigarettes et tabac. 
Vetement et confection pour hommes et garjons— 

Vetements faits sur commande. 
Complets. 
Pardessus. 
Chapeaux et casquettes. 
Sous-vetements, bas et chemises. 
Autre confection. 
Vetements de travail. 
Autre vetement. 

Drogues et produits pharmaceutiques. 
Lingerie et articles de fantaisie— 

Cotonnades, k la verge. 
Toilos. 
Lainages et semi-lainages. 
Rayon et c^lan^se. 
Soies et velours, k la verge. 
Articles de fantaisie (rubans, dentelles, etc.) 
Autres marchandises s^ches. 

Instruments aratoires, outdlages et fournitures 
pour jardins— 

Machinerie et voitures de ferme. 
CI6ture en fil de fer, barrieres et poteaux. 
Autres outillages et fournitures de ferme. 

Aliments ct produits divers— 
Produits de la boulangerie, frais. 
Liqueurs en bouteilles. 
Bonbons, confiserie et noix. 
Fruits ot legumes, frais. 
Beurre et fromage. 
(Euls. 
Saindoux. 
Farine. 
Sucre. 
Saumon en boltes. 
Autres 6piceries (y compris les aliments en bottes, 

autres que le saumon), 
Viandes, y compris les volailles. 
Lait et cr^me, fluide. 
Ventes au comptoir des rafralchissements et 

crdme k la glace. 
Combustibles— 

Charbon. 
Huile, combustible. 
Bois, coke et autres combustibles. 

Meubles. 
Fourrures et articles en fourrure. 
Gazoline. _ 

• Ferronnerie— 
Ferronnerie, g6n6rale et de construction. 

Outils de menuisiers et de machinistes. 
Autre ferronnerie. 

Foin, grain et provende-
Foin, paille et luzerne. 
Grain et provende. 

Fournitures de maison— 
Draperies, rembourrage, rideaux, etc. 
Tapis et pr61arts. 
Lits, matelas, sommiers, etc. 
Vaisselle, verrerie, faience, etc. 
Ustensiles de cuisine. 
Autres fournitures do maison. 

.Fournitures de manage— 
Savon. 
Autres fournitures de manage. 

Vetements et lingerie pour enfants. 
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Commodity 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Poitr-cent, 
des ventes 

Marehandises 

(Notez bien I'explication des termes.) 

COUNTRY GENERAL STORES—Con. 

Country general stores (groceries with dry goods 
and apparel)—Con. 

Jewellery, silverware, clocksand watches 
Leather goods -
Miscellaneous merchandise 
Oils and greases _ 
Paints, varnishes, glass and painters' supplies— 

Paints, varnishes, lacquers, etc 
Glass 
Painters' supplies. 

Seeds, bulbs, plants, etc 
Service 
Shoes and other footwear— 

Footwear wholly or chiefly of leather-
Men's or boys' 
Women's or misses' 
Children's 

Felt footwear 
Rubber foot\year 

Smokers' supplies 
Stntionery, books and magazines 
Stoves, ranges and heaters (other than electric or 

gas) 
Tires, tubes and tire nccessories 
'Toilet articles and preparations 
Toys and games 
Wall pnper 

GENERAL MERCHANDISE GROUP 

General merchandise stores with food depart' 
ments— 

Stores, 21: Sales. 5170,700, 
(Commodity coverage, 57-2%) 

Apparel and accessories, women's, misses' and 
children's— 

Millinery 
Hosiery 
Coats, suits and dresses 
Underwear, negligees, corsets, etc 
Other apparel (except furs) 

Apnlianoes and supplies, electrical— 
Household appliances, motor driven (except 

refrif^erators) 
Household heating appliances, portable 
Incandescent lamps 
Ranges and water heaters 
Other appliances and supplies 

Building materials 
Cameras and photographic supplies 
Cigars, cigarettes, tobacco and smokers' supplies... 
Clothing and furnishings, men's and boys'— 

Custom tailoring 
Suits 
Overcoats 
Hnta and caps 
Underwear, hosiery and shirts 
Other furnishings.'. 
Work clothing 
Other clothing 

Drugs and drug sundries 
Dry goods and notions— 

Cotton piece goods 
Wool and wool-mixed goods 
Rayons and celanese '. 
Silk and velvet piece goods 
Notions (ribbons, laces, etc.) 
Other dry goods 

Farm and garden equipment and supplies -. 

]''lowers, wreaths, etc 
Food and kinrlrcd products-

Bakery products, fresh 
Bottled be vera ges 
Candy, confectionery and nuts 
Delicatessen, ready-to-sorve foods 
Fish and other sea foods, fresh 
Fruits and vegetables, fresh. .• 
Butter and cheese 
Lard 
"P'Res 
Flour 

0-1 
0-2 
0-4 
0-3 

0-4 
0-1 
0-1 
0-2 
0-1 

2-4 
1 1 
0-4 
0-4 
1-8 
0-2 
0-4 

0-1 
0-1 
0-2 
O-I 
0 1 

0-2 
0-5 
0-5 
0-8 
1-2 

MAGASINS GfiNfiRAUX DE CAMPAGNE 
—Fin 

Magasins generaux de campagne (epiceries, nou
veautes et v§tement)—Fin 

Bijouterie, argenterie, horloges et montres. 
Articles en cuir. 
Marchandises diverses. 
Huiles et graisses. 
Peintures, vernis, vitre et fournitures de peintres— 

Peintures, vernis, laques.etc. 
Vitre. 
Fournitures de peintres. 

Graines, bulbes, plants, etc. 
Service. 
Chaussures de tout genre— 

Chaussures, tout ou principalement en cuir— ' 
Pour homines ou gar(;ons.. 
Pour femmes ou fillettes. 
Pour enfants. 

Chaussures en feutrc. 
Chaussures en caoutchouc. 

Fournitures de fumeurs. 
Papeterie, livres et magazines. 
Po61es, cuisini^res et chaufferettes (autres qu'61ec-

triques ou k gaz). 
Pnous et accessoires pour pneus.-
Articles et pr<^parations de toilette. 
Jouets et jeux. 
Pa pier-ten ture. 

GROUPE DES MARCHANDISES G^N^-
RALES 

Magasins de marchandises generales avec rayon 
de produits alimentaires— 

Magasins, 21: Ventes, 5570,700. 
(Couvrant 57-2% des marchandises) •' 

Vetements et accessoires pour femmes, fillettes et 
enfants— 

Chapeaux. '" 
Bas. 
Manteaux, complets et robes. 
Sous-vetements, n6glig6s, corsets, etc. . 
Autre vetement (except^ les fourrures). 

Appareils et fournitures, 6!ectriquos— 
Appareils fonctionnant par moteurs (excepts les 

glaci^res). 
Appareils de chaufTage, portatifs.. 
Lampes k incandescence. 
Ponies et chauffe-eau. 
Autres appareils et fournitures. 

Materiaux de construction. 
Appareils photographiques et fournitures. • 
Cigares, cigarettes, tabac ct fournitures de fumeurs. 
Vf'tement et confection pour hommes et gargons— 

Vetements faits siir commande. 
Complets. 
Pardessus. 
Chapeaux et casquettes. 
Sous-v6temcnts, bas et chemises. 
Autre confection. 
Vetements de travail. 
Autre v6teinent. 

Drogues et produits pharmaceutiques. 
Lingerie ct articles de fantaisie— 

Cotonnades, k la verge. 
T>ainages et semi-lainages. 
Rayon et c^ l̂an^se. 
Soies et velours, h la verge. 
Articles de fantaisie (rubans, dentelles, etc.). 
Autres marchandises s^ches. ' ' 

Instruments aratoires, outillagos et fourni tyres 
pour jardins. 

Fleurs, couronnes, etc. 
Aliments et produits divers— 

J^roduits de !a boulangerie, frais. 
Tiiqueurs en bouteilles. ' ' • 
Bonbons, confiserie et noix. 
Charcuterie. ' ' 
Poissons et autres produits de la mer, frais. 
Fruits et legumes, frais.. 
Beurre et fromage. 
Saindoux. ' " 
(Eufs. 
Farine. 
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Commodity 

(Head note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

GENERAL MERCHANDISE GROUP-Con. 

General merchandise stores with food depart' 
ments—Con. 

Food and kindred products-Con. 
. Sugar 

Salmon, canned 
Other groceries (including canned goods, except 

salmon) _. 
Meats, including poultry 

Fuel 
Furniture. 
Gasoline.. 
Glass. 
Grain and feed 
Hardware— 

Builders' and shelf hardware 
Carpenters' and mechanics' tools. 
Other hardware 

Home furnishings— 
Floor coverings 
China, glassware, crockery, e tc . . . 
Kitchen utensils 
Other home furnishings 

Household supplies 
Ice. 
Infants' wear 
Jewellery, silverware, clocks and watches.. 
Musical mstruments and accessories 
Oils and greases 
Paints, varnishes, etc 
Painters' supplies 
Radios 
Radio parts and accessories 
Seeds, bulbs, plants, etc., 
Shoes and other footwear— 

Footwear wholly or chiefly of leather 
Rubber footwear 

Sporting goods, including gymnasium equipment... 
Stationery, books and magazines 
Stoves, ranges and heaters (other than electric or 

gas) 
Tires, tubes et tire accessories.. 
Toilet articles and preparations 
Toys and games 

Creneral merchandise stores without food depart
m e n t s -

Stores, 7: Sales, $396,200. 
(Commodity coverage, 29-1%) 

Appliances and supplies, electrical— 
Household appliances, motor-driven (except 

refrigerators) 
Household heating appliances, portable 
Lighting equipment 
Incandescent lamps 
Construction materials 
Ranges and water heaters 

Building materials 
Clothing and furnishings, men's and boys'— 

Suits 
Overcoats 
Hats and caps 
Underwear, hosiery and shirts 
Other furnishings 
Work clothing 
Other clothing 

Dry goods and notions— 
Wool and wool-mixed goods 
Notions (ribbons, laces, etc.) 

Farm and garden equipment and supplies 

Furniture-
Bedroom 
Living room, library and hall 
Dining room 
Kitchen 

Furs and fur goods 
Hardware— 

Builders' and shelf hardware 
Carpenters' and mechanics' tools 
Other hardware 

3-4 
0-3 

0-3 
0-8 
0-1 
4-8 
0-9 
0-5 
0-6 

0 1 
0-6 
0-3 

13-0 
0-3 
2-6 
4 0 

0 1 
0-2 
1-6 

0-9 
1 0 
2 0 
0-8 
0-3 

4-3 
0-9 
1-0 

GROUPE DES MARCHANDISES G £ N 1 ^ -
RALES—Suite 

Magasins de marchandises g^n^rales avec rayon 
de produits alimentaires—Fin 

Aliments et produits divers—Fin 
Sucre. 

, Saumon en boltes. 
Autres 6piceries (y compris les aliments en boltes, 

autres que le saumon). 
Viandes, y compris les volailles. 

Combustibles. 
Meubles. 
Gazoline. 
Vitre. 
Grain et provende. 
Ferronnerie— 

Ferronnerie, g^n^rale et de construction. 
Outils de menuisiers et de machinistes. 
Autre ferronnerie. 

Fournitures de maison— 
Tapis et pr^larts. 
Vaisselle, verrerie, faience, etc. 
Ustensiles de cuisine. 
Autres fournitures de maison. 

Fournitures de manage. 
Glace. 
V6tements et lingerie pour enfants. 
Bijouterie, argenterie, horloges et montres. 
Instruments de musique et accessoires. 
Huiles et graisses. 
Peintures, vernis, etc. 
Fournitures de peintres. 
Radios. 
Pieces et accessoires de radio. 
Graines, bulbes, plaiits, etc. 
Chaussures de tout genre— 

Chaussures, tout ou principalement en cuir. 
Chaussures en caoutchouc. 

Articles sportifs et outillage de gymnase. 
Papeterie, livres et magazines. 
Po6les, cuisini^res et chaufferettes (autres qu'6Iec-

triques ou ^ gaz). 
Pneus et accessoires pour pneus. 
Articles et pr6parations de toilette. 
Jouets et jeux. 

Magasins de marchandises generales sans pro
duits alimentaires— 

Magasins, 7: Ventes, $300,200. 
(Couvrant 29 1% des marchandises) 

Appareils et fournitures, eiectriques— 
Appareils fonctionnant par moteurs (except^ les 

glaci^res). 
Appareils de chauffage, portatifs. 
Outillage d'6clairage. 
Lampes k incandescence. 
Materiel utilise dans la canalisation intfirieure. 
Pofiles et chauffe-eau. 

Materiaux de construction. 
Vfitement et confection pour hommes et gar^ons— 

Complets. 
Pardessus. 
Chapeaux et casquettes. 
Sous-v6tements, bas et chemises. 
Autre confection. 
V6tements de travail. 
Autre v6tement. 

Lingerie et articles de fantaisie— 
I^ainages et semi-lainages. 
Articles de fantaisie (rubans, dentelles, etc.). 

Instruments aratoires, outillages et fournitures pour 
jardins. 

Meubles^ 
Chambre k coucher. 
Salon, bibliothdque et vestibule. 
Salle k manger. 
Cuisine. 

Fourrures et articles en fourrure. 
Ferronnerie— 

Ferronnerie, g6n6rale et de construction. 
Outils de menuisiers et de machinistes. 
Autre ferronnerie. 
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C o m m o d i t y 

(Read note carefully for explanation of te rms. ) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des te rmes . ) 

G E N E R A L M E R C H A N D I S E G R O U P - C o n . 

General merchandise stores w i t h o u t food depart 
ments—Con. 

- H o m e furn i sh ings-
Floor coverings 
Bedding, mat t resses , springs, e tc 
China, glassware, crockery, e tc 
Kitchen utensils 
O the r home furnishings 

Hosiery, women's , misses' and children's 
Jewellery, si lverware, clocks and watches 
Tjeather goods 
Luggage ; 
Miscellaneous merchandise 
Pa in ts , varnishes, glass and painters ' supplies— 

Paints , varnishes, lacquers , etc 
Glass 
Pain ters ' .supplies 

Shoes and o ther f o o t w e a r -
Footwear wholly or chiefly of leather 
Fe l t footwear 
R u b b e r footwear 

Sporting goods, including gymnasium equipment . . . . 
Stoves, ranges and hea ters (other t han electric or 

Toys and games. 
Wall paper 

A U T O M O T I V E G R O U P 

Automobi le d e a l e r s -
Stores , 132: Sales, $12,605,800. 

(Commodi ty coverage, 83-2%) 
Automobiles , t rucks, buses, t rac tors and acces

sories— 
Passenger automobiles , new 
Passenger automobiles , used 
Commercia l cars and t rucks , new 
Commercia l cars and t rucks , used 

Trac tors , farm and o ther . . 
Buses., 
Special-purpose vehicles 
P a r t s and accessories (except t i res, tubes and 

bat ter ies) 
Tires and tubes 
Passenger automobiles , new, sold to o ther dealers, 

Commercia l cars and trucks, new, sold to other 
dealers ; 

P a r t s and accessories (except t i res, tubes and 
bat ter ies) sold to o ther dealers . 

Bat te r ies , storage 
Gasoline 
Miscellaneous merchandise 
Oils and greases _ 
Radios and radio equipment 
Service 

Automobi l e dealers w i t h farm I m p l e m e n t s -

Stores , 27: Sales, $952,100. 
(Commodi ty coverage, 44-0%) 

Automobiles, t rucks , buses, t rac tors and 
sories— 

Passenger automobiles, new 
Passenger automobiles , used 
Commercia l cars and t rucks , new 
Commercia l cars and t rucks , used 

Trac to rs , farm and o the r 
P a r t s and accessories (except t i res, tubes and 

bat ter ies) 
Tires and tubes 
Passenger automobiles , new, sold to o ther dealers. 

Bat ter ies , s torage 
F a r m machinery 
Gasoline 
Miscellaneous merchandise . . . . 
Oils and greases ^ 
Rad ios and radio equipment . 
Service 

M 
3 0 
2-6 
0-9 
1-5 
0-2 
0-4 

10-4 
0-5 
2-8 

6-9 
1 0 
0-3 

7-8 
0-5 
2-1 
0-6 

14-8 
0-3 
0-3 

37-8 
18-8 
7-3 
1-5 

0-9 
0-2 
0-1 

-9-7 
2 0 
2-8 

0-4 

0-2 
0-6 
5-2 
0-6 
1-7 
0-3 

33-6 
15-3 
2-4 
0-7 

9-0 

3-4 
2-0 
0 1 

0-4 
5-1 

10-4 
8-3 
1-5 
0-5 
7-3 

G R O U P E D E S M A R C H A N D I S E S Gi^:N£-
RALES—Fin 

Magasins de marchandises g€ngrales s a n s p r o 
d u i t s alimentaires—Fin 

Fournitures de maison— 
Tapis et pr^larts . 
Li ts , mate las , sommiers , etc . 
Vaisselle, verrerie, faience, e tc . 
Ustensiles de cuisine. 
Autres fournitures de maison, 

B as pour femmes, fillettes e t enfants. 
Bijouterie, argenterie, horloges et montres . 
Articles en cujr. 
Malles, valises, e tc . 
Marchandises diverses. 
Peintures, vernis, vi tre e t fournitures de peintres— 

Peintures, vernis, laques, etc . 
Vi t re . . 
Fournitures de peintres. 

Chaussures de tout genre— 
Chaussures, tout ou principalement en cuir. 
Chaussures en feutre. 
Chaussures en caoutchouc. 

Articles sportifs e t outillage de gymnase. 
Po61es, cuisinidres et chaufferettes (autres qu'61ec-

t r iques ou k gaz) . 
Jouets e t jeux. 
Papier-tenture. 

G R O U P E D E L ' A U T O M O B I L E 

Marchands d'automobiles— 
Magasins, 132: Ventes , $12,605,800. . 

(Couvrant 83-2% des marchandises) 
Automobiles, camions, autobus, t rac teurs e t acces

soires— 
Automobiles , neufs. 
Automobiles , usages. 
Automobiles et camions pour le commerce , neufs. 
Automobiles e t camions pour le commerce, usa-

g'^s. 
Tracteurs de ferme et autres . 
Autobus. 
Voitures automobiles sp6ciales. 
Pieces et accessoires (excepts les pneus e t ba t t e 

ries V 
Pneus. 
Automobiles , neufs, vendus k d 'aut res dis t r ibu

teurs. 
Automobiles et camions pour le commerce, neufs, 

vendus k d 'autres dis t r ibuteurs . 
Pieces et accessoires (excepts les pneus e t ba t t e 

ries) vendus k d 'autres dis t r ibuteurs . 
Bat ter ies , accumulateurs. 
Gazoline. 
Marchandises diverses. 
Huiles et graisses. 
Radios et accessoires. 
Service. 

Dis tr ibuteurs d'automobi les e t d ' i n s t r u m e n t s 
aratoires— 

Magasins, 27: Ventes , $952,100. 
(Couvrant 44-0% des marchandises) 

Automobiles, cumiona, autobus, t rac teurs et acces
soires— 

Automobiles, neufs. 
Automobiles , usages. 
Automobiles e t camions pour le commerce , neufs. 
Automobiles e t camions pour le commerce , usa

ges. 
Tracteurs de ferme et autres . 
Pieces et accessoires (excepts les pneus e t ba t t e 

ries). 
Pneus. 
Automobiles , neufs, vendus k d 'autres distribu

teurs . 
Bat te r ies , accumulateurs. 
Machinerie de ferme. 
Gazoline. 
Marchandises diverses. 
Huiles e t graisses. 
Radios e t accessoires. 
Service. 
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C o m m o d i t y 

(Read note carefully for explanation of te rms. ) 

P e r cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des te rmes . ) 

A U T O M O T I V E G R O U P - C o n . 

Fil l ing s t a t i o n s -
Stores , 110: Sales, $1,259,100. 

(Commodi ty coverage 21 • 1%) 
Gasoline 
Miscellaneous merchandise 
Oils and greases : 
Service 

Fil l ing s ta t ions w i t h t ires and a c c e s s o r i e s -
Stores , 156: Sales, $2,5S4,600. 

(Commodi ty coverage, 44-9%) 
Automobile parts and accessories (except tires, 

tubes and bat ter ies) . 
Bat ter ies , storage 
Gasoline ". 
Miscellaneous merchandise 
Oils and greases 
Radios and radio equipment 
Service 
Tires and tubes 

G a r a g e s -
Stores , 273: Sales, $2,683,500. 

( C o m m o d i t y coverage, 34-7%) 
Automobile par ts and accessories (except tires, 

tubes and bat ter ies) 
Bat ter ies , s torage 
F a r m machinery 
Gasoline .' 
Miscellaneous merchandise 
Oils and greases 
Radios and radio equipment 
Service ; 
Tires and tubes 

A P P A R E L G R O U P 

Men's and boys ' c lo th ing s t o r e s -
Stores , 9: Sales, 8204,500. 

(Commodi ty coverage, 54-2%) 
H a t s and caps 
Overcoats 
Suits 

Men's and boys ' c lo th ing and f u r n i s h i n g s t o r e s -

Stores , 44: Sales, $1,185,000. 
(Commodi ty coverage, 44-9%) 

Custom tailoring 
Furs and fur goods 
H a t s and caps 
Overcoats 
Shoes and o ther footwear 
Suits _. ; . . 
Underwear , hosiery and sh i r t s 
Other furnishings 
Work clothing 
Othe r clothing 

Fami ly c lo th ing s t o r e s -
Stores , 38: Sales , $1,704,600. 

( C o m m o d i t y coverage, 48-0%) 
Apparel and accessories, women's , misses ' and 

c h i l d r e n ' s -
Chi ldren 's wear 
Millinery 
Hosiery 
Coats , suits and dresses 
Underwear, negligees, corsets, etc 
Other apparel (except furs) 

Clothing and furnishings, men's and boys '— 
Suits , 
Overcoats 
H a t s and caps 
Underwear, hosiery and sh i r t s 
O the r furnishings 
Work clothing 
Othe r clothing 

D r y goods and notions 
Furs and fur goods ' , 

80-1 
3-0 

14-4 
2-5 

4-6 
1-7 

74-9 
0-3 
8-5 
0-1 
6-0 
3-9 

15-0 
2-8 
0-6 

36-2 
0-2 
6-3 
0-1 

31-5 
7-3 

0-4 
16-3 
83-3 

4-5 
0-1 
4-5 

13-7 
2-0 

36-3 
1 5 0 
17-4 
6-0 
0-5 

1-5 
0-8 
7-7 

26-5 
4-3 
2-5 

6-5 
6-0 
1-6 
9-6 
3-8 
1-6 
4-1 
1-3 
0-5 

G R O U P E D E L'AUTOMOBILE—Fin 

Stat ions d'essence— 
Magasins, 110: Ventes , $1,259,100. 

(Couvrant 21 • 1% des marchandises) 
Gazoline. 
Marchandises diverses. 
Huiles et graisses. 
Service. 

Stat ions d'essence avec p n e u s et accessoires— 
Magasins, 156: Ventes , $2,534,600. 

(Couvrant 44-9% des marchandises) 
Pieces et accessoires d 'automobiles (excepts les 

pneus et ba t ter ies) . 
Bat te r ies , accumulateurs. 
Gazoline. 
Marchandises diverses. 
Huiles e t graisses. 
Radios e t accessoires. 
Service. 
Pneus. 

Garages— 
Magasins, 273: Ventes , $2,683,500. 

(Couvrant 34-7% des marchandises) 
Pieces e t accessoires d 'automobi les (excepts les 

pneus e t ba t ter ies) . 
Bat ter ies , accumulateurs. 
Machinerie de ferme. 
Gazoline. 
Marchandises diverses. 
Huiles et graisses. 
Radios ct accessoires. 
Service. 
Pneus. 

G R O U P E D U VfiTEMENT 

Magasins de vetements pour hommes et garcons— 
Magasins, 9: Ventes , $204,500. 

(Couvrant 54-2% des marchandises) 
Chapeaux e t casquet tes . 
Pardessus. 
Complets . 

Magasins de vetements et lingerie pour h o m m e s e t 
g a r f o n s -

Alagaslns, 44: Ventes , $1,185,000. 
(Couvrant 44-9% des marchandises) 

Vetements faits sur commande . 
Fourrures et articles en fourrure. 
Chapeaux e t casquet tes . 
Pardessus. ' 
Chaussures de tout genre. 
Complets . 
Sous-v6temonta, bas et chemises. 
Autre confection, 
v e t e m e n t s de t ravai l . 
Autre vetement . 

Vetement pour t o u t e la famille— 
Magasins, 38: Ventes , $1,794,600. 

(Couvrant 48-0% des marchandises) 
v e t e m e n t s et accessoires pour femmes, fillettes e t 

enfants— 
v e t e m e n t s pour enfants. 
Chapeaux. 
Bas . 
Manteaux, complets et robes. 
Sous-vetements, n6glig6s, corsets, etc . 
Autre ve tement (except6 les fourrures). " 

v e t e m e n t et confection pour h o m m e s et gargons— 
Complets . 
Pardessus. 
Chapeaux e t casquet tes . 
Sous-v6tements, bas e t chemises. 
Autre confection. 
v e t e m e n t s de t rava i l . 
Autre ve tement . 

Lingerie et art icles de fantaisie. 
Fourrures et art icles en fourrure. 
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C o m m o d i t y 

(Read note carefully for explanation of t e rms . ) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes. ) 

A P P A R E L G R O U P - C o n . 

Family c lothing stores—Con. 
Infants' wear , 
Miscellaneous merchandise 
Shoes and o ther footwear— 

Footwear , wholly or chiefly of leather-
Men's or boys'_ 
Women's or misses' 
Chi ldren 's 

Fe l t footwear 
R u b b e r footwear 

Women's ready-to-wear s tores—' 
Stores , 50: Sales , $2,028,400. 

( C o m m o d i t y coverage, 43-1%) 
Apparel and accessories, women's, misses ' 

children's— 
Children 's wear 
Millinery 
Hosiery 
Coats , suits and dresses 
Underwear, negligees, corsets, e tc 
Other apparel (except furs) 

D r y goods and notions 
Furs and fur goods 
Infants' wear 
Service 

and 

Custom tailors and made- to-measure c l o t h i n g -
Stores , 129: Sales , $1,040,000. 

(Commodi ty coverage, 46-1%) 
Custom tailoring 
Service 

F u r r i e r s - f u r s h o p s -
Stores , 31: Sales, $1,235,300. 

(Commodi ty coverage, 67-4%) 
Furs and fur goods 
Service 

S h o e stores , men ' s , women' s and chi ldren's 

Stores , 35: Sales , $1,097,500. 
( C o m m o d i t y coverage, 51-2%) 

Hosiery 
Miscellaneous merchandise 
Service (repair) 
Shoes and o ther footwear— 

Footwear , wholly or chiefly of leather— 
Men's or boys ' 
Women's or misses' 
Chi ldren 's 

Fe l t footwear 
Rubber footwear 

B U I L D I N G MATERIALS G R O U P 

Hardware s t o r e s -
Stores , 168: Sales, $3,698,800. 

(Commodi ty coverage, 45-1%) 
Appliances and supplies, electrical— 

Household appliances, motor-driven (except 
refrigerators) 

Household heating appliances, portable 
Lighting equipment 
Incandescent lamps 
Construction mater ia ls 
Commercia l and industrial appliances 
Riinges and water heaters 
Othe r appliances and supplies 

Automobile par ts and accessories (except t ires, 
tubes and bat ter ies) 

Bicycles and accessories 
Building mater ia ls 
Cigars, cigarettes, tobacco and smokers ' supplies. . -
China, glassware, crockery, etc 
Clocks and watches 
F a r m and garden equipment and supplies— 

Wire fencing, gates and posts 
O the r farm and garden equipment and supplies.. 

0-4 
0-2 

5-7 
10-5 
2-4 
0-4 
2-1 

0-1 
2-9 
5-3 

80-8 
5-6 
2-4 
1-6 
M 
0-1 
0-1 

97-3 
2-7 

88-5 
11-5 

2-3 
1-5 
1-9 

40-5 
47-1 

0-8 
0-4 
5-5 

0-8 
0-7 
1-5 
2-3 
0-7 
0-3 
0-7 
0-3 

0-8 
0-7 
2-1 
0-7 
1-0 
0-4 

0.3 
1.3 

G R O U P E D U V f i T E M E N T - F i n 

VStement pour toute la famille—Fin 
ve t emen t s et lingerie pour enfants. 
Marchandises diverses. 
Chaussures de tout genre— 

Chaussures, tout ou principalement en cuir— 
Pour h o m m e s ou gargons. 
Pour femmes ou fillettes. 
Pour enfants. 

Chaussures en feutre. 
Chaussures en caoutchouc. 

Magasins de confect ion pour femmes— 
Magasins, 50: Ventes , $2,028,400. 

(Couvrant 43 -1% des marchandises) 
ve t emen t s et accessoires pour femmes, fillettes et 

enfants— 
A'^etements pour enfants. 
Chapeaux. 
Bas . 
Manteaux, complets e t robes. 
Sous-vetements, neglig6s, corsets, e tc . 
Autre ve tement (excepte les fourrures). 

Lingerie et articles de fantaisie. 
Fourrures e t art icles en fourrure. 
v e t e m e n t s et lingerie pour enfants. 
Service. 

Tail leurs et vetement s u r mesure— 
Magasins, 129: Ventes , $1,040,000. 

(.Couvrant 46 -1% des marchandises) 
v e t e m e n t s faits sur commande . 
Service. 

Fourreurs— 
Magasins, 31: Ventes , $1,235,300. 

(Couvrant 67-4% des marchandises) 
Fourrures et art icles en fourrure. 
Service. 

Magasins de chaussures pour hommes , femmes et 
enfants— 

Magasins, 35: Ventes , $1,097,500. 
(Couvrant 51 -2% des marchandises) 

Bas . 
Marchandises diverses. 
Service (reparation). 
Chaussures de tout genre— 

Chaussures, tou t ou principalement en cuir— 
Pour h o m m e s ou gargons. 
Pour fommes ou fillettes. 
Pour enfants. 

Chaussures en feutre. 
Chaussures en caoutchouc. 

G R O U P E D E S M A T f i R I A U X 
D E C O N S T R U C T I O N 

Q u i n c a i l l e r i e s -
Magasins, 168: Ventes , $3,698,800. 

(Couvrant 45 -1% des marchandises) • 
Appareils e t fournitures, eiectriques— 

Appareils fonctionnant par moteurs (excepte les 
glaci^res). 

Appareils de chauffage, portatifs. 
Outillage d 'eda i rage . 
Lampes k incandescence. 
Materiel utilise dans la canalisation interieure. 
Appareils pour le commerce et I ' industrie. 
Poeies et chaufi'c-eau. 
Autres appareils e t fournitures. 

Pieces et accessoires d 'automobiles (excepte les 
pneus et bat ter ies) . 

Bicyclet tes et accessoires. 
Materiaux de construction. 
Cigares, cigarettes, t abac e t fournitures de fumeurs. 
Vaisselle, verrerie, faience, etc . 
Horloges et montres . 
Ins t ruments aratoires , outillages e t fournitures 

pour jardins— . 
Cloture en fil de fer, barridres et poteaux. 
Autres outillages et fournitures de ferme. 
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Table 14.—MANITOBA—Sales by Commodities—Con. 

Commodity 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

BUILDING MATERIALS GROUP-Con. 

Hardware stores—Con. 
Fuel (coal) 
Furniture-

Living room, library and hall 
Dining room 
Kitchen 
Other household furniture 

Gas appliances and supplies 
Gasoline 
Hardware— 

Builders' and shelf hardware 
Carpenters' and mechanics' tools 
Other hardware — 

Heating and plumbing equipment and supplies.". 

Kitchen utensils....: 
Leather goods 
Luggage ; 
Miscellaneous merchandise 
Oils and greases 
Paints, varnishes, glass and painters' supplies— 

Paints, varnishes, lacquers, etc 
Glass 
Painters' supplies. 

Radios and radio equipment-
Radios _ 
Radio parts and accessories 

Refrigerators (electric and gas) 
Service 
Silverware, plated 
Soap, cleaning compounds and other household 

supplies 
Sporting goods, including gymnasium equipment.. 
Stationery, books and magazines 
Stoves, ranges and heaters (other than electric or 

Tires, tubes and tire accessories.. 
Toys and games 
Wall paper 

Lumber and'bullding materials-
Stores, 45: Sales, $1,076,500. 

(Commodity coverage, 67-8%) 
Building materials— 

Cement 
Lime, plaster, etc 
T-umber, rough, dressed and finished 
Planing mill product.s, woodwork 
Wood shingles and shakes 
Roofing raaterials (except wood shingles and 

shakes) 
Building paper, wood base insulating boards, 

etc 
Wall boards (except wood base-boards) 
Other building materials 

Hardware— 
Builders' and shelf hardware 
Carpenters' and mechanics' tools 
Other hardware 

Miscellaneous merchandise 

Lumber and building materials (coal and wood)— 

Stores, 131: Sales, $5,353,700. 
(Commodity coverage, 79-5%) 

Building materials— 
Brick, tile, terra cotta, etc 
Building stone 
Crushed stone 
Cement 
IJme, plaster, etc 
Lumber, rough, dressed and finished 
Planing mill products, woodwork 
Wood shingles and shakes 
Roofing materials (except wood shingles and 

shakes) 
Iron and other metal building materials 
Building paper, wood base insulating boards, etc 

Wall boards (except wood base-boards) 
Other building materials 

Farm and garden equipment and supplies '.. 

0-4 
0-7 
0-4 
0-5 
0-1 
1-3 

11-9 
7-2 

21-5 
5-5 

4-7 
0-5 
0-5 
2-0 
0-5 

1 0 
1-1 

0-7 
0-5 
0-2 
0-1 
0-7 

0-5 
5-1 
O-I 

5-0 
0-2 
0-8 
0-9 

0-6 
0-2 

74-2 
8-4 
6-2 

1-7 

3-1 
2-9 
0-1 

0-9 
0-1 
1-5 
0 1 

3-1 
0-5 
0-7 
8-8 
5-2 

25-0 
3-0 
1-6 

0-5 
3-1 
1-0 

1-6 
4-7 
0-2 

GROUPE DES MATfiRIAUX 
DE CONSTRUCTION-Suite 

Quincailleries-Fin 
Combustibles (oharbon). 
Meubles— 

Salon, bibliotheque et vestibule. 
Salle k manger. 
Cuisine. 
Autres meubles de menage. 

Appareils et fournitures pour le gaz. 
Gazoline. • 
Ferronnerie— 

Ferronnerie, g^nfirale et de construction. 
Outils de menuisiers et de machinistes. 
Autre ferronnerie. 

Outillages et fournitures de chauffage et de plom
berie. 

Ustensiles de cuisine. 
Articles en cuir. 
Malles, valises, etc. 
Marchandises diverses. 
Huiles et graisses. 
Peintures, vernis, vitre et fournitures de peintres— 

Peintures, vernis, laques, etc. 
Vitre. 
Fournitures de peintres. 

Radios et accessoires— 
Radios. 
Pieces et accessoires de radios. 

Glacieres {k I'eiectricite et au gaz). 
Service. 
Argenterie. 
Savon, ingredients pour le nettoyage et autres 

fournitures de mfinage. 
Articles sportifs et outillage de gymnase. 
Papeterie, livres et magazines. 
Poeies, cuisinieres et chaufferettes (autres qu'eiec-

triques ou k gaz). 
Pneus et accessoires pour pneus. 
Jouets et jeux. 
Papier-tenture. 

Bois d'ceuvre, materlaui de construction-
Magasins, 45: Ventes, $1,076,500. 

(Couvrant 67-8% des marchandises) 
Materiaux de construction—-

Ciment. 
Chaux, plfl,tre. etc. 
Bois de sciage, grossier, rabote et fini. 
Produits des moulins k raboter, travail de bois. 
Bardeaux de bois et merrains. 
Materiaux de toiture (excepte les bardeaux de 

bois et les merrains). 
Papier de construction, plinthes en bois isolantes, 

etc. 
Planches k lambris (excepte les plinthes en bois). 
Autres materiaux de construction. 

Ferronnerie— 
Ferronnerie, gen6rale et de construction. 
Outils de menuisiers et de machinistes. 
Autre ferronnerie. 

Marchandises diverses. 

Bois d'ceuvre, materlaiu de construction (char
bon et bois de chauffage)-

Magasins, 131: Ventes, $5,353,700. 
(Couvrant 79-5% des marchandises) 

Materiaux de construction— 
Briques, tuiles, terracotta, etc. 
Pierre de construction. 
Pierre coiicassee. 
Ciment. 
Chaux, pl^tre, etc. 
Bois de sciage, grossier, rabote et fini. _ 
Produits des moulins k raboter, travail de bois. 
Bardeaux de bois et merrains. 
Materiaux de toiture (excepte les bardeaux de 

bois et les merrains). 
Fer et autres metaux de construction. 
Papier de construction, plinthes en bois isolantes, 

etc. 
Planches k larabria (excepte les plinthes en bois). 
Autres materiaux de construction. 

Instruments aratoires, outillages et fournitures 
pour jardins. 
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Commodity 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

BUILDING MATERIALS GROUP—Con. 

Lumber and building materials (coal and wood) 
—Con. 

F u e l -
Coal 
Wood, coke and other fuels 

Gasoline , 
Hardware 
Paints, varnishes, glass and painters' supplies 
Sand and gravel 

Other building materials-
Stores, 4: Sales, $1,082,100. 

(Commodity coverage, 34-1%) 
Building materials— 

Brick, tile, terra cotta, etc 
Building paper, wood base insulating boards 

etc 
Cement 
Crushed stone 
Lime, plaster, etc 
Wall boards (except wood base-boards) 
Other building materials .* 

FURNITURE AND HOUSEHOLD GROUP 

Furniture s t o r e s -
Stores, 17: Sales, $464,800. 

(Commodity coverage, 14-4%) 
Furniture— 

Bedroom 
Living room, library and hall 
Dining room 
Kitchen ^ 
Other household furniture 

Home furnishings— 
Draperies, upholstery, curtains, etc 
Floor coverings 
Bedding, mattresses, springs, etc 
Other home furnishings 

Miscellaneous merchandise 
Radios and radio equipment 
Wall paper 

Furniture and undertaker-
Stores, 15: Sales, $209,500. 

(Commodity coverage, 46-0%) 
Caskets and undertakers' supplies 

Flowers and wreaths 
Furniture 
Home furnishings— 

Draperies, upholstery, curtains, etc 
Floor coverings 
Bedding, mattresses, springs, etc 
Other home furnishings 

Musical instruments and accessories 
Radios and radio equipment 

Household appliance stores (owned by utility 
companies) (i)— 

Household appliance stores (gas or electric)— 
Stores, 9: Sales, $933,100. 

(Commodity coverage, 61-0%) 
Appliances and supplies, electrical— 

Household appliances, motor-driven (except 
refrigerators). 

Household heating appliances, portable 
Lighting equipment 
Incandescent lamps 
Construction materials 
Ranges and water heaters " 
Other appliances and supplies 

Gas appliances and supplies— 
Stoves and ranges , 
Water heaters 

Refrigerators (electric and gas) 
Service 

(1) The percentages given under this heading should be 
applied to the combined total sales of both the 
classifications "Household appliance stores (own
ed by utility companies)" and "Household appli
ance stores (gas or electric)" as. given in Table 2. 

32-2 
5-7 
0-5 
0-5 
0-2 
1-9 

27-7 

0-2 
21-8 
0-6 

13-8 
2-1 

33-8 

13-4 
17-9 
13-4 
4-5 
3-7 

0-7 
2-2 

20-9 
17-9 
0-2 
4 5 
0-7 

43-7 

0-6 
39-7 

8-8 
1-2 
1-8 
1-9 
1-8 
0-5 

23.0 
3-7 
1-0 
4-4 
g-8 

51-7 
0-3 

2-7 
0-1 
2-6 
0-8 

GROUPE DES MATfiRIAUX DE 
CONSTRUCTION—Fin 

Bois d'ceuvre, materiaux de construction (char
bon et bois de chaufTage)—Fin 

Combustibles— 
Charbon. 
Bois, coke et autres combustibles. 

. Gazoline. 
Ferronnerie. 
Peintures, vernis, vitre et fournitures de peintres. 
Sable et gravois. 

Autres materiaux de construction— 
Magasins, 4: Ventes, $1,082,100. 

(Couvrant 34-1^ des marchandises) 
Materiaux de construction— 

Briques, tuiles, terracotta, etc. 
Papier de construction, plinthes en bois isolantes, 

etc. 
Ciment. , 
Pierre concassee. 
Chaux, pl&tre, etc. 
Planches k lambris (excepte les plinthes en bois). 
Autres materiaux de construction. 

GROUPE DES MEUBLES ET ARTICLES 
DE MfiNAGE 

Magasins de meubles— 
Magasins, 17: Ventes, $464,800. 

(Couvrant 14-4% des marchandises) 
Meubles— 

Chambre k coucher. 
Salon, bibliotheque et vestibule. 
Salle k manger. 
Cuisine. 
Autres meubles de menage. 

Fournitures de maison— 
Draperies, rembourrage, rideaux, etc. 
Tapis et preiarts. 
Lite, matelas, sommiers, etc. 
Autres fournitures de maison. 

Marchandises diverses. 
Radios et accessoires. 
Papier-tenture. 

Meubles et pompes funfebres— 
Magasins, 15: Ventes, $209,500. 

(Couvrant 46-0% des marchandises) 
Cercueils et fournitures d'entrepreneurs de pompes 

funSbres. 
Fleurs et couronnes. " 
Meubles. 
Fournitures de maison— 

Draperies, rembourrage, rideaux, etc. 
Tapis et preiarts. 
Lits, matelas, sommiers, etc. 
Autres fournitures de maison. 

Instruments de musique et accessoires. 
Radios et accessoires. 

Appareils de menage (appartenant k des com
pagnies d'utilite pubUque) (i)— 

Appareils de menage (k reiecirlclte ou au gaz)— 
Magasins, 9: Ventes, $933,100. 

(Couvrant 61-0% des marchandises) 
Appareils et fournitures, eiectriques— 

Appareils fonctionnant par moteurs (excepte lea 
glacieres). 

Appareils de chauffage, portatifs. 
Outillage d'edairage. 
Lampes k incandescence. 
Materiel utilise dans la canalisation interieure. 
Po6les et chauffe-eau. 
Autres appareils et fournitures. 

Appareils et fournitures pour le gaz— 
Poeies et cuisinieres. 
Chauffe-eau. 

Glacieres (k I'eiectricite et au gaz). 
Service. 

(*) Les pourcentages donn6s sous cet en-tete s'appli-
quent au total combine des ventes des deux 
classifications "Appareils de menage (apparte
nant k des compagnies d'utilite publique)" et 
"Appareils de menage (A I'eiectricite ou au gaz)" 
apparaissant au tableau 2. 
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Table 14.—MANITOBA—Sales by Commodities-Con. 

C o m m o d i t y 

(Read note carefully for explanation of te rms. ) 

F U R N I T U R E A N D H O U S E H O L D G R O U P 
—Con. 

Radio specialty s t o r e s -
Stores , 10: Sales , $230,100. 

( C o m m o d i t y coverage, 62-2%) 

Rad ios and radio equipment— 

Radio a n d electrical s h o p s (Including refrigera 
t i on )— 

Stores , 6: Sales , $272,600. 
( C o m m o d i t y coverage, 95-1%) 

Appliances and supplies, e l ec t r i ca l^ 
Household apphances, motor-driven (except 

Automobile par ts and accessories (including t ires 

Rad ios and radio equipment— 

Radio a n d m u s i c stores (Including refrigera
t ion)— 

Stores , 24: Sales , $1,279,600. 
( C o m m o d i t y coverage, 83-0%) 

Musical instruments and accessories— 

Other musical instruments and accessories 
Rad ios and radio equipment— 

R E S T A U R A N T S , C A F E T E R I A S A N D 
E A T I N G P L A C E S 

Tea rooms a n d l ight lunches— 
Stores , 16: Sales , $304,000. 

( C o m m o d i t y coverage, 48-5%) 

O T H E R R E T A I L S T O R E S 

Farm Implement d e a l e r s -
Stores , 43: Sales , $668,300. 

( C o m m o d i t y coverage, 34-8%) 

Automobiles, t rucks, buses, t r ac to rs and acces
sories— 

• P a r t s and accessories (except t i res, tubes and 

P e r cent 
of sales 

Pour-cent 
des ventes 

6-4 
0-1 

87-4 
4-8 
1-3 

0-9 
0-4 
7-1 
3-4 
1 0 
0-7 
6-8 
4-7 

9-3 
0-2 

63-3 
0-4 
0-3 
1-5 

15-3 
6-5 
3-8 
2-2 
3-3 

67-0 
1-0 
0-9 

1-4 
5-6 
7-3 

85-7 

0-2 

19-0 

0-5 
0-8 
0-2 

Marchandises 

(Notez bien Texplication des termes. ) 

G R O U P E D E S M E U B L E S E T A R T I C L E S 
D E M f i N A G E - F i n 

Magasins fa isant u n e special ite des radios— 
Magasins, 10: Ventes , $230,100. 

(Couvrant 62-2% des marchandises) 

Ferronnerie. 

Radios et accessoires— 

Magasins de radio et appareils e iectr iques 
(y compris refrigeration)— 

Magasins, 6: Ventes , $272,600. 
(Couvrant 95-1% des marchandises) 

Appareils c t fournitures, eiectriques— 
Appareils fonctionnant par moteurs ^excepte l e s 

* Outillage d ' eda i rage . 
Lampes k incandescence. 
Materiel utilise dans la canalisation interieure. 

Autres appareils e t fournitures. 
Pieces et accessoires d 'automobi les (y compris les 

Rad ios e t accessoires— 

Pieces et accessoires de rad io . 

Magasins de radio et de m u s i q u e (y compris 
refrigeration)— 

Magasins, 24: Ventes , $1,279,600. 
(Couvrant 83-0% des marchandises) 

Ins t ruments de musique et accessoires— 
Pianos, orgues et accessoires. 

Inst ruments k cordes e t de fanfare. 

Autres instruments de musique et accessoires. 
Rad ios et accessoires— 

R E S T A U R A N T S , CAFf iTf iRIAS E T 
SALLES A M A N G E R 

T h e s et repas legers— 
Magasins, 16: Ventes , 5304,000. 

(Couvrant 48-5% des marchandises) 

A U T R E S M A G A S I N S D E DfTTAIL 

Marchands d ' i n s t r u m e n t s a r a t o i r e s -
3Iagas ins ,43: Ventes , $668,300. 

(Couvrant 34-8% des marchandises) 

Appareils e t fournitures, eiectriques. 
Automobiles , camions, autobus, t racteurs e t 

accessoires— 

Pieces et accessoires (excepte les pneus e t ba t to -

Bat te r ies , accuniulateurs. 
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C o m m o d i t y 

(Read note carefully for explanation of te rms. ) 

P e r cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des te rmes . ) 

O T H E R R E T A I L STORES—Con._ 

Farm Implement dealers—Con. 
F a r m and garden equipment and supplies— 

F a r m wagons 
F a r m machinery 
Othe r farm and garden equipment and supplies. . . 

Gasoline 
Miscellaneous merchandise 
Oils and greases 
Rad ios and radio equipment— 

Radios _ 
Rad io par ts and accessories 

Repair parts for farm luachinery 
Secondhand merchandise 
Service ." 
Stoves, ranges and hea ters (other than electric or 

gas) ; 

Feed stores (flour, feed, grain, ferti l izer)-
Stores , 31: Sales, $760,400. 

( C o m m o d i t y coverage, 10-6%) 
Grain and feed 
H a y , s t raw and alfalfa 
Service 

Farmers' s u p p l y s t o r e s -
Stores , 27: Sales , $1,058,600. 

(Commodi ty coverage, 46-0%) 
Appliances and supplies, electrical 
Automobile par ts and accessories (except tires, 

tubes and bat ter ies) 
Bat te r ies , storage 
Building materials— 

Cement 
L ime , plaster, etc...^ 
Lumber , rough, dressed and finished 
Wood shingles and shakes . 
Iron and o the r metal building mater ia ls 
Building paper, wood base insulating boards 

etc 
Wall boards (except wood base-boards) 

Coal oil 
Commercia l cars and t rucks , new 
Commercia l cars and t rucks , used 

F a r m and garden equipment and s u p p l i e s -

F a r m machinery and farm wagons 
Wire fencing, gates and posts 
Other farm and garden equipment and supplies., 

Flour F u e l -
Coal 
Wood, coke and o ther fuels. 

Gasoline 
Glass . 
Grain and feed .• 
Ha rdware— 

Builders ' and shelf ha rdware 
Othe r ha rdware 

Jewellery, si lverware, clocks and watches 
I l i tchen utensils 
Lea the r goods 
Miscellaneous merchandise 
Oils and greases 
Pa in ts , varnishes, e tc 
Rad ios and radio equipment 
Service 
Sporting goods, including gymnas ium equipment . . . . 
Stoves, ranges and hea ters (other t han electric or 

Tires , tubes and t ires accessories., 
Trac tors , farm and o ther 

Feed and coal s t o r e s -
Stores , 5 : Sales , $249,700. 

( C o m m o d i t y coverage, 89-9%) 
Flour 

. F u e l -
Coal 
Wood, coke and o ther fuels 

Grain and feed 
H a y , s t raw and alfalfa 
Miscellaneous merchandise 
Wire fencing, gates and posts 

0-3 
56-1 
8-8 
3-4 
1-0 
2-0 

1-2 
0-3 
4-0 
1-1 
0-9 

0-2 

33-1 
56-7 
10-2 

0-6 
0-2 

0-4 
0-1 
1-6 
0-1 
0-2 

0-1 
0-1 
6-9 
0-2 
0-2 

5-7 
0-2 

17-3 
0-5 

10-5 
- 0-4 
38-3 

0-1 
1-2 

0-6 
1-2 
0 1 
0-1 
0-3 
2-8 

.5-4 
0-2 
0-5 
0-9 
0-2 

0-2 
1-0 
1-5 

2-2 

15-1 
4-7 

75-9 
3-7 
0 1 
0-3 

A U T R E S M A G A S I N S D E DETAIL—Sui te 

Marchands d ' i n s t r u m e n t s aratoires—Fin 
Ins t ruments aratoires , outillages e t fournitures 

pour jardins— 
Voitures de ferme. 
Machinerie de ferme. 
Autres outillages ot fournitures de ferme. 

Gazoline. 
Marchandises diverses. 
Huiles e t graisses. 
Rad ios et accessoires— 

Radios . 
Pieces et accessoires de rad io . 

Pieces de reparage pour machines agricoles. 
Marchandises usagees ou d'occasion. 
Service. 
Poeies, cuisinieres e t chaufferettes (autres qu'eiec-

t r iques ouk gaz) . 

Magasins de provcnde(farine, grain, engrais, etc.)— 
Magasins, 31: Ventes , $760,400. 

(Couvrant 10-6% des marchandises) 
Grain et provende. 
Foin, paille e t luzerne. 
Service. 

Magasins de fourn i tures pour fermiers— 
Magasins, 27: Ventes , $1,058,600. 

(Couvrant 46-0% des marchandises) 
Appareils e t fournitures, eiectr iques. 

.. Pieces e t accessoires d 'automobi les (excepte les 
pneus e t ba t te r ies ) . 

Bat te r ies , accumulateurs. 
Materiaux de construction— 

Ciment . ' 
Chaux, piatre, e tc . 
Bois de sciage, grossier, r abo te e t fini. 
Bardeaux de bois e t merra ins . 
F e r et autres metaux de construction. 
Papier de construction, plinthes en bois isolantes, 

e tc . 
Planches k l ambr i s (excepte les plinthes en bois) . 

Huile de charbon. 
Automobiles e t carnions pour le commerce , neufs. 
Automobiles e t camions pour le commerce , usages. 
Ins t ruments aratoires , outillages e t fournitures 

pour jardins— 
Machinerie et voitures de ferme. 
Cldture en fil de fer, barr ieres et poteaux. 
Autres outillages e t fournitures de ferme. 

Far ine . 
Com bustibles— 

Charbon . 
Bois, coke e t autres combust ibles . 

Gazoline. "> " 
Vit re . 
Grain et provende. 
Ferronnerie— , 

Ferronnerie, generale et de construction. 
Autre ferronnerie. 

Bijouterie, argenterie, horloges e t montres . 
Ustensiles de cuisine. 
Articles en cuir. 
Marchandises diverses. 
Huiles e t graisses. 
Peintures, vernis, etc . 
Radios e t accessoires. 

'• Service. 
Articles sportifs e t outillage de gymnase . 

' Po61es, cuisinieres e t chaufferettes (autres qu'eiec-
t r iques ou ^ gaz). 

: Pneus e t accessoires pour pneus. 
i Trac teurs de ferme et autres . 

Magasins de provende e t de charbon— 
Magasins, 5 : V e n t e s , $249,700. 

(Couvrant 89-9% des marchandises) 
. Far ine . 

Co mbust i bles— 
Charbon . 
Bois, coke et autres combust ibles . 

Grain e t provende. 
Foin, paille et luzerne. 
Marchandises diverses. 
C16ture en fil de fer, barrieres e t poteaux. 
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Table 14.—MANITOBA—Sales by Commodities—Con. 

C o m m o d i t y 

(Read note carefully for explanation of te rms. ) 

P e r cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des te rmes . ) 

O T H E R R E T A I L STORES—Con . 

Coal and wood yards (Including Ice)— 
Stores , 159: Sales , $7,181,300. 

( C o m m o d i t y coverage, 44-5%) 
Building mater ia ls 
P'uel— 

Coal 
Fuel oil 
Wood, coke and o ther fuels , 

Gasoline, oils and greases 
Ice 
Miscellajieous merchandise 
Refrigerators (electric and gas) 
Service 

D r u g s t o r e s -
Stores , 220: Sales , $4,294,000. 

( C o m m o d i t y coverage, 45-9%) 
Bot t led beverages 
C a m e r a s and photographic supplies 
Candy , confectionery and nuts ._ - • 
Cigars , cigarettes, tobacco and smokers ' supplies 
Drugs and drug sundries— 

Prescriptions 
Drugs, patent medicines and compounds 
Rubber sundries 
Drug sundries 

Professional and scientific instruments and equip
ment • 

Radios and musical instruments 
Ser vice (photo finishing) 
Soda fountain sales, ice cream and lunches 

Stat ionery, books and magazines 
Surgical, dental and hospital supplies 
Toilet articles and p r e p a r a t i o n s -

Toilet preparations and cosmetics 
Toilet articles 

F l o r i s t s -
Stores , 28: Sales , $688,700. 

( C o m m o d i t y coverage, 53-8%) 
Flowers and wrea ths 
Seeds, bulbs, plants, e tc 

Jewellery S t o r e s -
Stores , 59: Sales , $1,600,000. 

(Commodi ty coverage, 58-4%) 
Antiques, a r t goods, s t a tua ry and g i f t s — 
China, glassware, crockery, e tc 
Jewellery, s i lverware, clocks and watches-

Clocks 
Watches 
Diamond jewellery 
Rings (other t han d iamond) 
Gold and gold-filled jewellery 
P la ted si lverware 
Sterling si lverware 
Othe r jewellery ; : . . 

Lea ther goods 
Miscellaneous merchandise 
Optical goods 
Service 
Stat ionery, books and magazines 
'Toilet articles 

Office and school s u p p l i e s -
Stores , 10: Sales , $274,400. 

(Commodi ty coverage, 52-8%) 
Office and store equipment 
Office and store furniture 
Service 
Stat ionery, books and magazines— 

Writing paper, envelopes, pat terns , t ab le t s and 
index cards 

Blank books and loose-leaf books 
Fountain pens and pencils. 
Other s tat ionery and stat ioners ' supplies 

66-8 
0-6 
7-9 
0-2 

13-7 
2-7 
3-5 
0-8 

3-2 
1-7 
5-4 

15-5 

12-6 
32-4 

1-6 
2-0 

0-3 
0-2 
0-4 
6-5 

1-2 

8-4 
1-7 

90-6 
9-5 

3 0 
6-4 

2-2 
7-9 

17-2 
4-0 
6-7 

12-6 
4-9 
6-0 
6-3 
4-9 
1-3 
9-5 
4-0 
3 1 

1-4 
0-3 
3-5 

13-8 

D7-2 

A U T R E S M A G A S I N S D E DETAIL—Sui te 

Cours k charbon et bois ( comprenant glace)— 
Magasins, 159: Ventes , $7,181,300. 

(Couvrant 44-5% des marchandises) 
Materiaux de construction. 
Combust ibles— 

Charbon . 
Huile, combust ible . 
Bois, coke e t autres combust ib les . 

Gazoline, huiles et graisses. 
Glace. 
Marchandises diverses. 
Glacieres (k I 'eiectricite et au gaz). 
Service. 

Pharmacies— 
Magasins, 220: Ventes , $4,294,000. 

(Couvrant 45-9% des marchandises) 
Liqueurs en bo'.iteilles. 
Appareils photographiques e t fournitures. 
Bonbons, confiserie e t noix. 
Cigares, cigarettes, t abac e t fournitures de fumeurs. 
Drogues e t produita pharmaceut iques— 

Prescriptions. 
Drogues, medicaments brevetes et composes. 
Articles en caoutchouc. 
Produi ts pharmaceut iques . 

Ins t ruments e t outillages professionnels et scienti
fiques. 

Rad ios et instruments de musique. 
Service (finissage de pellicules). 
Ventes au comptoir des rafralchissements, c reme 

k la glace e t repas. 
Papeter ie , l ivres e t magazines. 
Fournitures pour chirurgiens, dentistes e t hdpitaux. 
Articles e t preparations de toi let te— 

Preparat ions de toi let te e t cosmet iques . 
Articles de to i le t te . 

Fleuristes— 
Magasins, 28: Ventes , $688,700. 

(Couvrant 53-8% des marchandises) 
Fleurs e t couronnes. 
Graines, bulbes, plants, e tc . 

Bijouteries— 
Magasins, 59: Ventes , $1,600,000. 

(Couvrant 58-4% des marchandises) 
Objets ant iques , objets d ' a r t , s ta tue t tes e t cadeaux. 
Vaisselle, verrerie, faience, e tc . 
Bijouterie, argenterie, horloges e t montres— 

Horloges. 
. Montres.-

D iaman t s . 
Bagues (autres que d i aman t ) . 
Objets en or ou plaques or. 
Argenterie. 
Articles en argent sterling. 
Autres art icles de bijouterie. 

Articles en cuir. 
Marchandises diverses. 
Appareils d 'opt ique. 
Service. 
Papeter ie , l ivres e t magazines. 
Articles de toi let te . 

Fourn i tures de b u r e a u et d'ecole— 
Magasins, 10: Ventes , $274,400. 

(Couvrant 52-8% des marchandises) 
Outillage de bureau et de magasin. 
Ameublement de bureau et de magasin. 
Service. 
Papeter ie , l ivres e t magazines— 

Papier k ecrire, enveloppes, patrons, t ab le t t es k 
ecrire e t cartes-index. 

Registres et livres k feulllets amovibles . , 
P lumes reservoir e t crayons. 
Autre papeterie et fournitures de l ibrair ies. 
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. Commodity 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

OTHER RETAIL STORES—Con. 

Office, store and school furniture, equipment 
and supplies-

Stores, 10: Sales, $693,100. 
(Commodity coverage, 9-5%) 

Office and store equipment 
Office and store furniture 

Office and store mechanical appliance.s— 
Stores, 12: Sales, $435,400. 

(Commodity coverage, 80-1%) 
Adding and calculating machines and accessories. 
Other office and store equipment and mechanical 

devices 
Scales 
Service ; 
'Typewriters and accessories 

Typewriter dealers-
Stores, 7: Sales, $255,600. 

(Commodity coverage, 50-6%) 
Office and store equipment 
Office and store supplies 
Service (repair and rental) 
•Typewriters and accessories 

Tobacco stores with news-stands-
Stores, 8: Sales, $60,300. 

(Commodity coverage, 27-5%) 
Cigars, cigarettes and tobacco 
Radios and phonographs 
Service 
Smokers' supplies 
Stationery, books and magazines— 

Magazines and newspapers 
Writing paper, envelopes, patterns, tablets and 

index cards 
Other stationery and stationers' supplies 

Tobacco stores-
Stores, 15: Sales, $411,200. 

(Commodity coverage, 92-8%) 
Cigars, cigarettes and tobacco 
Smokers' supplies 

Tobacco stores with foods-
Stores, 20: Sales, $277,000. 

(Commodity coverage, 43-9%) 
Candy, confectionery and bottled beverages....., 
Cigars, cigarettes, tobacco and smokers' supplies 
Soda fountain sales and ice cream 

33-1 

21-6 

58-5 
5-6 
9-7 
4-6 

8-4 
15-2 
32-4 
44-0 

47-6 
16-3 
2-4 

10-8 

21-1 

0-6 
''1-2 

<)l-5 
8-5 

24-3 
75-3 
0-4 

AUTRES MAGASINS DE DfiTAIL—Fin 

Fournitures et outillage de bureau, ecole et 
magasin— 

Magasins, 10: Ventes, $693,100. 
(Couvrant 9-5% des marchandises) 

Outillage de bureau et de magasin. 
Ameublement de bureau et de magasin. 

Appareils mecaniques de bureau et de magasin— 
Magasins, 12: Ventes, $435,400. 

(Couvrant 80-1% des marchandises) 
Machines k calculer et accessoires. 
Autre outillage de bureau et de magasin et dispo-

sitifs mecaniques. 
Balances. 
Service. 
Dactylographes et accessoires. 

Magasins de dactylographes— 
Magasins, 7: Ventes, $255,600. 

(Couvrant 50-6% des marchandises) 
Outillage de bureau et de magasin. 
Fournitures de bureau et de magasin. 
Service (reparations et loyer). 
Dactylographes et accessoires. 

Magasins de tabac avec rayon de Journaux— 
Magasins, 8: Ventes, $60,300. 

(Couvrant 27-5% des marchandises) 
Cigares, cigarettes et tabac. 
Radios et phonographes. 
Service. 
Fournitures de fumeurs. 
Papeterie, livres et magazines— 

Magazines et journaux. 
Papier k ecrire, enveloppes, patrons, tablettes k 

ecrire et cartes-index. 
Autre papeterie et fournitures de librairies. 

Magasins de tabac— 
Magasins, 15: Ventes, $411,200. 

(Couvrant 92-8% des marchandises) 
Cigares, cigarettes et tabac. 
Fournitures de fumeurs. 

Magasins de tabac avec ailments— 
Magasins, 20: Ventes, $277,000. 

(Couvrant 43-9% des marchandises) 
Bonbons, confiserie et liqueurs en bouteilles. 
Cigares, cigarettes, tabac et fournitures de fumeurs. 
Ventes au comptoir des_ rafralchissements et creme 

k la glace. 
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Table 15.—WINMPEG-Retail Merchandise Trade, 1930, by Kinds of Business 
NUMBER OF STORES, PERSONNEL, PAY-BOLL, SALES AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
; in the totals]'. 

Kind of business—Genre de commerce 

Number 
of stores 

Nombre de 
magasins 

Proprietors 

Proprietaires 

Male 

Homines 

Female 

Femmes 

Total, All Stores(i)—Total, tous magaslns(i) 

FOOD GEOUP—GROUPE DE L'ALIMENTATION. 

Bakeries—caterers^)—Boulangeries—mattres d'h6tel(2) ' . . . . 
Candy and confectionery stores—Magasins de bonbons et confiseries. 
Dairy products dealers—Marchands de produits laitiers 

Eggs and poultry stores—Magasins d'ceufs et volailles 
Milk dealers(3)—Laiterie3(3) ' 

Delicatessen stores—Charcuteries • .— 
Fruit and vegetable stores—Fruits et legumes : . . . 
Grocery stores (without meat)—Epiceries (sansrayon de viandes)... 
Combination stores—Magasins combines— 

Grocery stores with meats—Epiceries (avec rayon de viandes).. 
Meat markets with groceries—Boucheries avec Epiceries 

Meat markets—Boucheries 
Other food stores—Autres magasins de denrees alimentaires 

GENERAL MERCHANDISE GROUP—GROUPE DES MARCHAN
DISES GfiNfiRALES 

Department stores (*)—Magasins k rayons (*) / 
Dry goods stores—Magasins de marchandises sdches. 
General merchandise stores—Magasins de marchandises g^n^rales— 

With food departments—Avec rayons de produits alimentaires 
Without food departments—Sans produits alimentaires 

Variety, 5-and-lO, to-a-dollar stores—Bazars, magasins de 5 et 10 cents, jusqu'^ 
$1.00 

AUTOMOTIVE GROUP—GROUPE DE L'AUTOMOBILE 

Motor vehicle dealers—Distributeurs de vehicules automobiles..;. 
Accessories, tires and batteries—Accessoires (auto), pneus et batteries-^ 

Accessories, tires and batteries—Accessoires (auto), pneus et batteries.... 
Tire shops—Boutiques de pneus 

FilHng stations—Stations d'essence— 
Filling stations—Stations d'essence ' 
Filling stations with tires and accessories—Stations d'essence avec pneus et 

accessoires 
Garages , _ 
Motorcycles, bicycles, supplies—Motocyclettes, bicyclettes et accessoires.... 

APPAREL GROUP—GROUPE DU VfiTEMENT 
Men's and boys' clothing and furnishings stores—V6tement et lingerie (hommes 

et garcons)— 
Men's and boys' clothing stores—Magasins de vfitements pour hommes et 

garcons 
Men s furnishings stores—Magasins de lingerie (hommes) 
Men's and boys' clothing and furnishings stores—Magasins de vfitements et 

lingerie (hommes et gargons) 
Men's and boys' hat stores—Magasins de chapeaux (hommes et garcons).. 

Family clothing stores—V6tement pour toute la famille _ 
Women's apparel and accessories stores—Vetement de femme et accessoires— 

Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, corsets, lingerie—Bas, corsets et lingerie 
Knit goods stores—Magasins de tricots 
Millinery stores—Magasins de modes 

Other apparel stores—Autres magasins de vetement et lingerie— 
Custom tailors and made-to-measure clothing—Tailleurs et vetement sur 

mesure 
Dressmakers and ladies' tailors—Couturidres et tailleurs pour femmes... 
Furriers—fur shops—Fourreurs 

Shoe stores—Magasins de chaussures '. 

BUILDING MATERIALS GROUP—GROUPE DES MATfiRIAUX DE 
CONSTRUCTION 

Hardware stores—(Quincailleries _.... 
Lumber and building material dealers—Marchands de bois et de materiaux de 

construction— 
Lumber and building materials—Cours de bois d'ceuvre et materiaux de 

construction 

2,486 

1,053 

18 
154 

4 
60 
13 
39 

418 

200 
63 
84 
10 

2 
3.3 

13 
7 

223 

28 

7 

82 
55 
10 

275 

26 

2,217 

902 

17 
131 

4 
51 
13 
42 

322 

198 

33 

202 

( X ) 

( X ) 

104 

11 

247 

103 

3 
20 

1 
1 
3 

64 

17 
1 

(X ) 

1 

1 

64 

(x) 

10 
3 

33 

(') Included in group totals may be figures for classifications which cannot be shown separately without disclosing 
individual operations. 

(») In addition, bakeries reporting to the Census of Industry had retail sales of $2,418,115. 
(3) In addition, dairies reporting to the Census of Industry had retail sales of $2,628,754. 
(*"> Includes mail order houses. 
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Tableau 15.—WINNIPEG—Commerce de detail, 1930, par genres de commerce 
NoMBBE DE M A G A S I N S , PERSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

E m p l o y m e n t and wage facts—Emploiement et remunerat ion 

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

8,164 

810 

41 
84 

81 
1 

13 
207 

195 
78 

100 
10 

2,960 

2,960 

1,069 

F e m a l e 

F e m m e s 

16 

152 
170 
14 

(X ) 
47 

(X ) 

13S 
1 

107 
65 

403 

106 

39 

5,513 

24S 

12 
137 

1 
1 
6 

13 
43 

10 
7 
7 

3,633 

Salaries 
and wages 

Salaires 
et gages 

( X ) 
65 

( X ) 

115 
3 

46 

15,379,600 

903,600 

37,700 
171,600 

1,600 
33,600 
2,400 

20,600 
207,000 

263,400 
63,400 
96,800 
5,800 

7,791,800 

7,791,800 

1,446,000 

964,500 

18,400 
1,800 

76,200 

165,400 
197,300 

19,100 

921,900 

23,700 
3,900 

64,600 
(X) 

125,300 

142,800 
8,100 

W 
33,500 

191,900 
7,500 

203,300 
111,900 

531,100 

149,000 

43,200 

P a r t - t i m e employees 

Personnel k t emps part iel 

Male 

H o m m e s 

( X ) 

( X ) 

605 

104 

F e m a l e 

F e m m e s 

499 

51 

30 

343 

343 

Salaries 
and wages 

Salaires 
et gages 

(x) 

(X) 

$ 
440,700 

39,600 

1,800 
6,300 

900 

600 
17,000 

6,400 
1,400 
6,200 

167,900 

167,900 

27,300 

15,100 

1,200 

1,000 

3,600 
6,900 

500 

42,100 

600 

4,100 

N e t sales 

Ventes net tes 

(1930) 

( X ) 

( X ) 

200 

5,200 

) 
7,200 

18,100 
600 

2,500 
3,700 

37,400 

1,500 

1,800 I 

131,480,200 

15,332,300 

179,200 
2,131,000 

68,300 
226,600 
120,100 
317,900 

5,100,200 

4,561,800 
1,113,900 
1,329,700 

93,600 

62,554,500 

62,554,600 

12,351,400 

8,281,800 

160,100 
73,300 

751,800 

1,735,700 
1,188,300 

137,100 

7,393,100 

204,500 
107,400 

727,400 
(x) 
1,142,600 

1,731,700 
50,300 

(X) 
,282,300 

856,600 
30,600 

1,056,000 
1,141,200 

6,077,500 

1,387,100 

636,600 

Stocks on 
hand , 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coii tant) 

$ 
15,542,700 

1,028,000 

2,700 
113,600 

18,800 

6,900 
11,400 

417,800 

368,400 
46,200 
26,300 
26,000 

5,550,100 

5,550,100 15 

1,290,100 

1,084,100 

17,300 
4,900 

68,000 

47,500 
41,100 
24,700 

1,950,000 

62,300 
38,200 

285,200 
(X) 

288,000 

232,400 
14,400 

(X) 
34,200 

163,700 
3,000 

429,200 
387,900 

967,900 

336,400 

175,200 40 

(') Dans les totaux de groupe se t rouvent parfois des chiffres dont la classification ne peut e t re montree afin de ne pas 
devoiler des operations individuelles. , 

ffi § " ' " 1 " ' ' 'i^^ boulangeries se rapportant au Recensement de I ' industr ie avaient des ventes au detai l pour $2,418,115 
(») E n plus, les laiteries se rappor tant au Recensement de I ' industr ie avaient des ventes au detai l pour $2,628 764 
(*) Comptoirs postaux melus. -

85601—6 
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Table 15.—WINNIPEG—Retail Merchandise Trade, 1930, by Kinds of Business—Con. 
NUMBER OF STORES, PEESONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

Number 
of stores 

Nombre de 
magasins 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

BUILDING MATERIALS GEOUP-Con.-GROUPE DES MATfiRIAUX 
DE CONSTRUCTION-Fin 

Lumber and building material dealers-Con.—Marchands de bois et de materiaux 
de construction-Fin 

Lumber and building materials, coal and wood—Bois d'ceuvre, mat6riaux de 
construction, charbon et bois de chauffage 

Roofing material dealers—Materiaux de toiture 
Other building materials—Autres materiaux de construction....... 

Electrical shops (without radio)—^Boutiques d'61ectricien (sans radios) 
Heating and plumbing shops—Boutiques de plomberie et chaufferie— 
Paint and glass stores—Magasins de peintures et vitres 

FURNITURE AND HOUSEHOLD GROUP-
ET ARTICLES DE AlfiNAGE 

GROUPE DES MEUBLES 

37 

Furniture stores—Magasins de meubles 
Household appliance stores—Magasins d'appareils de manage — 
Other home furnishings and appliance stores—Autres magasins d'appareils et de 

fournitures de maison ' 
Radio and music stores—Magasins de radio et de musique— 

Radio specialty stores—Magasins faisant une 8p6cialit6 des radios 
Radio and electrical shops (including refrigeration)—Magasins de radio et 

appareils 61ectriques (y compris refrigeration) 
Radio and music stores (including refrigeration)—Magasins de radio et de 

musique (y compris refrigeration) 

KESTAUHANTS, CAFETERLVS AND EATING PLACES—RESTAU
RANTS, CAFfiTfiRIAS ET SALLES A MANGER 

Restaurants, cafeterias and lunch rooms—Restaurants, cafeterias et salles k 
manger— 

Cafes (including confectionery)—Caies (y compris confiserie) 
Lunch rooms—Salles k gouter 
Restaurants (table service)—Restaurants (avec service de table) 

Other eating places—Autres places ou Ton mange— 
Cafes with groceries—(I-afes avec epiceries 
Lunch counters and restaurants-(10 seats and under)—Buffets et restaurants 

(10 sieges et moins) 
Sandwich shops—Comptoirs k sandwichs 
Tea rooms and light lunches—Thfis et repas legers 

OTHER RETAIL STORES—AUTRES MAGASINS DE DETAIL.. 

Farm implements—Instruments aratoires. 
Farmers' supplies—Fournitures pour fermiers 
Book stores—Librairies 
Coal and wood yards (including ice)—Cours k charbon et bois (comprenant glace) 
Drug stores—Pharmacies 
Florists—Fleuristes ^ 
Gifts, novelties, toys, cameras—Bazars, nouveautes, jouets, cameras 
Jewellery stores—Bijouteries 
Luggage and leather goods stores—Valiseries (marchandises en cuir) 
Music stores (without radio)—Magasins de m,usique (sans radios) 
News dealers—Vendeurs de journaux et de papeterie— 

News dealers (tobacco and confectionery)—Magasins de journaux (tabac et 
confiserie) , 

News dealers (stationery and novelties)—Magasins de journaux (papeterie et 
curiosites) _ 

Office, school and store suppHes and equipment dealers—Marchands d'outillage 
de bureau, d'ecole et de magasin— 

Office and school supplies^Fournitures de bureaux et d'ecoles— 
Office, store and school furniture, equipment and supplies—Fournitures ct ou

tillage de bureau, ecole et magasin 
Office and store mechanical appliances—^Appareils mecaniques do bureau et 

de magasin 
Typewriter dealers—Magasins de dactylographes 

Opticians and optometrists—Opticiens et optometristes 
Sporting goods stores—Magasins d'articles sportifs 
Scientific and medical instruments—Instruments scientifiques et medicaux 
Tobacco stores and stands—Magasins et comptoirs de t abac^ 

Tobacco stands (hotel lobbies, etc.)—Comptoirs de tabac (dans les hdtels, 
etc.) ; 

Tobacco stores with news-stands—Magasins de tabac avec rayon de journaux. 
Tobacco stores—Magasins de tabac : -
Tobacco stores with foods—Magasins de tabac, avec aliments 

Miscellaneous classifications (combined)—Classifications diverses (combinees).. 

SECONDHAND GROUP—GROUPE DE LA MARCHANDISE DE SE
CONDE MAIN 

57 

10 
11 

12 

5 

5 

14 

190 

54 
13 
81 

7 

22 

444 

4 
18 
12 
72 
101 
20 
6 
25 
2 
1 

100 

49 

(X) 
(X) 

20 
1 
5 

399 

2 
18 
11 
89 
84 
17 
4 
29 

(X) 

102 

(X) 
(X) 

2 
7 

1 

5 

2 

28 

(X) 



ETABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 55 

Tableau 15.—WINNIPEG—Commerce de detail, 1930, par genres de commerce—Fin 
NOMBBE DE MAGASINS, PERSONNEL, FEtJILLE DE PAIE, VENTES ET STOCKS 

lUn (x) indique que les chiffres ne sont pas donnds afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
^ inclus dans les totaux] 

E m p l o y m e n t and wage f a c t s -

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

167 
11 
29 

7 
22 
22 

340 

45 
140 

32 

9 

17 

97 

466 

202 
27 

190 

9 

9 
7 

16 

1,585 

18 
47 
87 

479 
263 

63 
20 

118 
(x) 
(X) 

98 

17 

36 

33 

56 
50 
13 
9 

(X) 

8 
1 

25 
4 

121 

92 

F e m a l e 

F e m m e s 

8 
1 

1 
2 
3 

78 

4 
31 

10 

3 

4 

26 

750 

227 
45 

356 

13 

12 
20 
64 

3C8 

2 
18 
32 
24 
87 
28 

6 
71 

• (x) 
(X) 

31 

13 

10 

6 

4 
8 
6 
2 

(X) 

6 
1 
1 
2 

12 

13 

Salaries 
and wages 

Salaires 
et gages 

i 

213,200 
11,400 
56,000 

9,600 
20,800 
28,900 

580,200 

81,700 
235,100 

49,400 

13,800 

38,900 

161,300 

812,000 

310,000 
48,600 

341,800 

12,600 

12,100 
21,600 
52,100 

2,289,700 

37,200 
• 66,700 

184,200 
• 587,400 

307,500 
98,700 
31,900 

266,400 
(x) 
(x) 

60,too 

25,900 

52,800 

76,500 

100,300 
101,700 
28,900 
23,000 

(X) , 

9,700 
1,800 

36,300 
6,600 

171,600 

100,300 

Emplo iement et r6mun6rat ion 

P a r t - t i m e employees 

Personnel k t emps part iel 

Male 

H o m m e s 

26 

19 
2 
3 

52 

6 
27 

5 

4 

6 

4 

7 

2 

4 

1 

_ 
223 

100 
47 
12 
2 
4 

(X) 
Cx) 

2 

36 

-
2 

(x̂  

1 

2 
16 

12 

F e m a l e 

F e m m e s 

-

3 

-

1 

1 

-
1 

20 

7 
I 
6 

2 

1 

3 

20 

1 
3 

1 
8 

(X) 
(X) 

1 

1 

-
-

(x l 

5 

1 

Salaries 
and wages 

Salaires 
et gages 

i 

14,500 

18,300 
300 

1,000 

29,400 

1,700 
20,200 

1,900 

2,000 

2,000 

1,600 

5,000 

1,300 
100 

1,900 

700 

200 

800 

88,700 

49,800 
12,300 
3,900 

900 
3,900 

(X) 
(X) 

1,100 

12,400 

-
600 

( X ) 

200 

400 
3,200 

3,300 1 

N e t sales 

Ventes net tes 

(1930) 

S 

2,626,000 
75,700 

1,079,400 
59,400 

137,900 
177,400 

3,142,100 

395,300 
1,028,100 

176,600 

138,900 

263,800 

1,140,400 

4,265,900 

1,662,400 
229,500 

1,723,600 

94,000 

123,000 
109,800 
233,900 

19,210,600 

173,700 
996,700 
721,500 

5,574,700 
2,609,900 

661,000 
233,500 

1,341,300 
(X) 
(x) 

260,100 

205,400 

274,400 

460,500 

433,300 
255,600 
158,700 
266,200 

(X) 

148,200 
25,400 

398,200 
154,200 

3,728,600 

1,152,800 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annfie 
(prix coutan t ) 

i 

282,200 
4,800 

77.100 
12,100 
21,800 
68,300 

695,800 

68,200 
230,100 

84,400 

21,400 

32,000 

269,700 

89,100 

41,000 
5,600 

29,500 

. 2,400 

3,000 
2,600 
3,700 

3 667,300 

84,800 
245,500 
245,COO 
562,600 
638,400 
54,600 
57,400 

857,000 
(X) 
(X) 

19,900 

50,100 

82,800 

148,600 

• 118,000 
64,500 
21,100 
42,600 

(X) 

7,800 
3,800 

26,400 
13,800 

282.100 

314,400 

.. 

1 
2 
3 
4 
5 
6 

7 

8 
9 

10 

11 

12 

13 

14 

15 
16 
17 

18 

19 
20 
21 

22 

23 
24 
25 
26 
27 
28 
29 
30 
31 
32 

33 

34-

35 

30 

37 
38 
39 
40 
41 

42 
43 
44 
45 
4S 

47 

85601-61 
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Table 16.—WINNIPEG—RetaU Merchandise Trade, 1930, by Kinds of Business 

RENT AND OTHER OPERATING EXPENSES 

23 

24 

27 

Kind of business—Genre de commerce 

Total , AU Stores Reporting(i )—Total , t o u s magasins fa isant 
rapport(') 

F O O D G R O U P — G E O U P E D E L ' A L I M E N T A T I O N 

Bakeries—caterers—Boulangeries—mattres d 'h6te l — 
Candy and confectionery stores—Magasins de bonbons e t confiseries. 
Da i ry products dealers—Marchands de produits lai t iers 
Delicatessen stores—Charcuteries 
Fru i t and vegetable stores—Fruits e t legumes 
Grocery stores (without m e a t ) ^ E p i c e r i e s (sans rayon de v iandes ) . . . 
Combinat ion stores—Magasins combines— 

Grocery stores with meats—Epiceries (avec rayon de v iandes ) . . 
Meat m a r k e t s with groceries—Boucheries avec Epiceries 

Meat markets—Boucheries 
Other food stores—Autres magasins de denrees al imentaires 

G E N E R A L M E R C H A N D I S E G R O U P — G R O U P E D E S M A R C H A N 
D I S E S G f i N E R A L E S 

Depar tmen t stores—Magasins a rayons 
D r y goods stores—Magasins de marchandises sdches 
General merchandise stores—Magasins de marchandises g ^ n ^ r a l e s -

With food departments—Avec rayons de produits al imentaires 
Without food departments—Sans produits al imentaires 

Varie ty , 5-and-lO, to-a-dollar stores—Bazars, magasins de 5 et 10 cents, 
jusqu 'a 51.00 

A. Stores in Leased Premises 

A. Magasins dans un local lou6 

N u m b e r 
of s to res 

N o m b r e de 
magasins 

A U T O M O T I V E G R O U P — G R O U P E D E L ' A U T O M O B I L E 

Motor vehicle dealers—Distr ibuteurs de v6hicules automobiles 
Accessories, t i res and batteries—Accessoires (auto), pneus e t b a t t e r i e s -

Accessories, t i res and batteries—Accessoires (auto), pneus e t bat ter ies 
T i r e shops—Boutiques de pneus 

Filling stations—Stations d'essence— 
Filling stations—Stations d'essence 
Filling s tat ions wi th t i res and accessories—Stations d'essence avec 

pneus e t accessoires 
Garages _. _• ,• • • 
Motorcycles, bicycles, supplies—Motocyclettes, bicyclet tes e t accessoires 

A P P A R E L G R O U P — G R O U P E D U VETEMENT. 

Men's and boys ' clothing and furnishings stores—V6tement e t lingerie 
( hommes et garcons)— 

Men's and boys ' clothing stores—Magasins de ve tements pour hommes 
e t garcons _- _. 

Men's furnishings stores—Magasins de lingerie (hommes) 
Men's and boys ' clothing and furnishings stores—Magasins de vete

ments e t lingerie (hommes e t gargons) 
F a m i l y clothing stores—V6tement pour toute la famiile 
Women's apparel and accessories stores—V6tement de femme e t acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery , corsets, lingerie—Bas, corsets e t lingerie 
Millinery stores—Magisins de modes ._ . . . ' . 

O the r apparel stores—.Autre.=* magasins de ve tement e t lingerie— 
Custom tai lors and mado-to-measure clothing—Tailleurs e t ve tement 

sur mesure 
Dressmakers and ladies ' tailors—Couturi^res e t tailleurs pour femmes, 
Furriers—fur shops—Fourreurs 

34tShoe stores—Magasins de chaussures 

1,797 

646 

15 
115 

2 
10 
19 

279 

93 
37 
67 

35 

178 

18 

Rent 

Loyer 

t 
3,924,200 

475,000 

11,100 
136,700 

700 
7,700 

15,500 
161,900 

73,600 
28,100 
32,900 
6,800 

1,237,100 

1,2,H7,100 

263,600 

88,200 

Net sales 

Ventes 
nettes 

(1930) 

t 
113,260,000 

10,596,000 

146,000 
1,8.38,200 

48,600 
106,600 
228,800 

4,048,400 

2,322,800 
772,000 

1,003,800 
82,000 

61,650,900 

61,650,900 

6,355,300 

2,980,000 

3,800 
2,900 

29,500 

68,500 
75,300 
4,300 

569,900 

23,600 
14,600 

72,700 
64,200 

147,600 
2,900 

32,500 

55,200 
4,100 

49,200 
95,400 

130,500 
73,300 

665,800 

1,450,300 
921,400 
110,700 

6,869, COO 

204,500 
107,400 

668,300 
1,142,600 

,731,700 
60,300 

241,300 

695,900 
29,300 

873,500 
,061,300 

' (1) Included in group to ta ls m a y be figures for classifications which cannot be 8ho«-n separately wi thout disclosing 

m Not^al l 'es tabl ishments gave full particulars ot operating expenses and even spme stores reporting rent failed to give 
amount of o ther expenses. Thus t he to ta ls in th i s section do not agree wi th those in Tab le 16, nor do t h e y necessarily in
clude fiaures for all s tores in leased premises. . ,, , 1 , i- ( • + 

{>) Repor ted salaries of proprietors should only be used as a basis.for computing t h e to ta l compensation of propne tors 
in any kind o! business when t he nuipber of reporting es tabl ishments is relat ively large and t he number of proprietors re
ceiving a s t a t ed salary forms a substantial proportion of t he to ta l number of proprietors. Similar precautions should be taken 
iicomputiiig to ta l expenses for any kind of business. (See Introduct ion.) 
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Tableau 16.—WINNIPEG—Commerce de detail, 1930, par genres de commerce 
LOYEB ET AUTRES FBAIS GEN^BAUX 

57 

B . Operating Expenses Repor ted (!) 

B . F ra i s gfin^raux d6clar4s(2) 

N u m b e r 
of s tores 

report ing 

Magasins 
f.iisant 
rapport 

1,701 

629 

10 
106 

4 
6 

19 
236 

139 
48 
52 

Propr ie tors 
not on 

pay-roll 

Propr ie ta i res 
ne figurant 

paa dans 
la feuille 
de paie 

17G 

24 

213 

30 
3 

30 

54 
4 

25 
23 

Propr ie tors receiving 
a s t a t ed salary(3) 

Propr ie ta i res 
k salaire fixe(3) 

N u m b e r 

N o m b r e 

1,222 

488 

9 
83 
4 
6 

18 

100 
46 
42 
12 

27 

27 

104 

4 

143 

433 

78 

Salaries 

Salaires 

962,900 

120,200 

2,400 
26,700 

600 
4,900 

43,100 

11,600 
14,300 
12,400 
5,200 

9,800 

,800 

118,100 

46,600 

11,600 
2,100 

17,400 

18,400 
19,000 
4,100 

168,600 

2,000 
3,100 

16,300 
18,100 

17,300 

6,200 

37,400 
900 

29,400 
28,900 

Salaries and 
wages of 

employees 

Salaires 
et gages. 

du personnel 

14,966,200 

819,000 

22,300 
162,200 

3,900 
2,400 

15,400 
203,400 

258,500 
57,600 
87,500 
6,800 

7,965,600 

7,955,600 

1,399,200 

969,200 

19,600 
1,800 

75,400 

146,900 
168,600 

15,400 

867,400 

23,700 
1,900 

64,600 
125,500 

133.700 
1,600 

39,600 

181,700 
8,000 

166,600 
112,200 

All o the r 
expenses 

(including rent) 

Tous 
autres frais 
(y compris 

loyer) 

15,212,300 

1,065,100 

18.800 
260.600 

5,900 
8.,600 

23.800 
288.600 

293,000 
74,000 
79.000 
12,900 

7,581,300 

7,681,300 

1,167,100 

744,000 

12,400 
7,600 

81,100 

135,300 
157,800 
16,500 

1,120,100 

44,400 
7,400 

125,200 
203,900 

237,400 
5,800 

45,100 

109,600 
7,100 

164,400 
166,200 

N e t sales 

Ventes net tes 

(1930) 

123,219,000 

12,446,700 

92,700 
1,827,500 

72,700 
87,300 

180,400 
4,044,700 

4,030,900 
936,400 

1,090,,500 
83,600 

62,432,500 

62,432,500 

11,751,200 

8,129,500 

160,100 
73,300 

690,300 

1,496,200 
1,067,400 

111,100 

6,648,400 

200,600 
42,100 

677,300 26 
1,141,400 27 

23 

1,591,600 
24,200 

250,600 

710,600 
29,300 

868,000 
1,052,100 

d4vi^r°de"s o S r a S f n d ^ f d u ^ l l e l * ™ " ^ ' " ' '"'''°'' •""' " ' ' "^ '^^ <^°"' ' " " ' ^ f i " ^ " " - « Peut Ure montree afin de ne pas 
(') Tous les etablissements n 'ont pas fourni les details complets des frai>i d 'emlmtat in , , of R . £ » , O „ .«i 

totfifsprtiysyrcfSr̂ ^̂ ^̂ ^̂ ^ 
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Table 16.—WINNIPEG—Retail Merchandise Trade, 1930, by Kinds of Business—Con. 
RENT AND OTHER OPERATING EXPENSES 

8 

16 

A. Stores in Leased Premises 

A. Magasins dans un local loue 

Kind of business—Genre de commerce 

BUILDING MATERIALS GEOUP—GEOUPE DES MATfiEIAUX 
DE CONSTBUCTION 

Hardware stores—Quincailleries ; 
Lumber and building material dealers—Marchands de bois et de matenaux 

de construction— 
Lumber and building materials—Cours de bois d'ceuvre et materiaux 

de construction • • 
L u m b e r a n d building mater ia l s , coal and wood—Bois d ceuvre, mate

riaux de construction, charbon e t bois de chauffage 
Electrical shops (without radio)—Boutiques d'eiectricien (sans radios) 
Heating and plumbing shops—Boutiques de plomberie et chaufferie 
Paint and glass stores—Magasins de peintures et vitres 

FUENITUEE AND HOl'SEHOLD GEOUP—GEOUPE DES MEU
BLES ET AETICLES DE MENAGE 

Furniture stores—Magasins de meubles 
Household appliance stores—Magasins d'appareils de menage— 
Other home furnishings and appliance stores—Autres magasins d appareils 

et de fournitures de maison _ 
Radio and music stores—Magasins de radio et de musique— 

Radio specialty stores—Magasins faisant une specialite des radios.. 
Radio and electrical shops (including refrigeration)-Magasins de radio 

et appareils eiectriques (y compris refrigeration) .; • 
Radio and music stores (including refrigeration)—Magasins de radio 

et de musique (y compris refrigeration) 

Number 
of stores 

Nombre de 
magasins 

BESTAUEANTS, CAFETEEIAS AND EATING PLACES—BES
TAUEANTS, CAFfiTfiBIAS ET SALLES A MANGEE 

Restaurants, cafeterias and lunch rooms—Restaurants, cafeterias et salles 
k manger— . a • \ 

Cafes (including confectionery)-Cafes (y compris conhserie) 
Lunch rooms—Salles 4 gouter .• • • j • l ' ; •,•; 
Restaurants (table service)—Restaurants (avec service de table) 

Other eating places—Autres places oil Ton mange-
Cafes with groceries—Cafes avec epiceries. •:•••••••••-•-••••:••••.••• 
Lunch counters and restaurants (10 seats and under)—Buffets et restau 

rants (10 sidges et moins) ; 
Sandwich shops—Comptoirs k sandwichs 
Tea rooms and Ught lunches—Thes et repas legers 

OTHEE EETAIL STOBE9-AUTEES MAGASINS DE DfiTAIL. 

Farmers' supplies—Fournitures pour fermiers 
Book stores—Librairies •• • ^. . , » 
Coal and wood yards (including ice)—Cours k charbon et bois (comprenant 

glace) •.; 
Drugstores—Pharmacies 
Florists—Fleuristes ; ;•• .••• ; •," 
Gifts, novelties, toys, cameras—Bazars, nouveautes, jouets, cameras 
Jewellery stores—Bijouteries 
News dealers—Vendeurs de journaux et de papeterie— . . 

News dealers ' (tobacco and confectionery)-Magasins de journaux 
(tabac et confiserie) .••••.•••. •, 

News de-alers (stationery and novelties)—Magasins de journaux (pape
terie et curiosites) -. • • vi • • v •' v ' s. ' i.,' 

Office, school and store supplies and equipment dealers—Marchands d outil
lage de bureau, d'ecole et de magasin— 

33 Office and school supplies—Fournitures do bureaux e t d ecoles 
34 Office, s tore and school furniture, equipment and supphes—iourni tures 

e t outillage de bureau, ecole e t magasin .••..- •-
35 . Office and s tore mechanical apphances -Appare i l s mecaniques de 

bureau e t de magasin •.. 
36 Typewr i t e r dealers—Magasins de dac ty lographes 
37 Opticians and optometrists—Opticiens et optometristes 
38 Sporting goods stores—Magasins d'articles sportifs...... 

Tobacco stores and stands—Magasins et comptoirs de tabac-
39 Tobacco stands (hotel lobbies, etc.)—Comptoirs de tabac (dans les 

44 

Tobacco stores with' news-i'tands-^Magasins de tabac avec rayon de 
journaux ., ; 

Tobacco stores—Magasins de tabac •.— • 
Tobacco stores with foods—Magasins de tabac, avec ahments 

Miscellaneous classifications (combined)—Classifications diverses (com 
binees) 

SECONDHAND GEOUP-GEOUPE DE LA MAECHANDISE DE 
SECONDE MAIN 

168 

48 
12 
74 

4 

19 
3 
7 

346 

13 
11 

52 
83 
18 
6 

23 

Rent 

Loyer 

Net sales 

Ventes 
nettes 

(1930) 

S 
64,600 

24,600 

7,300 

6,300 
2,400 
3,700 
9,600 

134,700 

6,000 
34,600 

13,000 

7,000 

10,300 

63,800 

332,000 

118,900 
16,300 
152,900 

5,300 

9,700 
16,300 
8,400 

793,100 

14,500 
39,000 

157,900 
151,100 
46,200 
8,200 
06,800 

28,600 

12,200 

9,800 

30,800 

13,000 
10,500 
17,000 
7,600 

14,000 

3,300 
54,600 
14,100 

49,300 

64,200 

3,141,000 

445,100 

618,200 

1,020,000 
60,700 
82,700 
174,400 

2,484,!>00 

157,200 
714,300 

175,600 

138,900 

174,600 

1,123,900 

3,881,900 

1,568,900 
216,700 

1,650,200 

47,900 

114,800 
109,800 
86,100 

17,317,600 

888,700 
720,900 

4,453,300 
2,331,700 
538,200 
233.300 

1,324,200 

247,300 

203,900 

274,400 

437,300 

433,300 
265,600 
168,700 
266,200 

142,200 

21,900 
385,500 
164,200 

3,515,500 

952,300 
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. Tableau 16.—WINNIPEG—Commerce de detail, 1930, par genres de commerce—Fin 
L O Y E R ET AUTRES FRAIS GENERAUX 

B. Operating Expenses Reported(2) 

B. Frais generaux declares(2) 

Number 
of stores 
reporting 

Magasins 
faisant 
rapport 

20 

44 

7 
9 

6 

6 

3 

14 

129 

• 11 
3 
6 

333 

13 
7 

63 
85 
18 
6 

23 

Proprietors 
not on 

pay-roll 

Proprietaires 
ne figurant 

f ias dans 
a feuille 
de paie 

17 

131 

11 
1 
3 

190 

11 
5 

30 
42 
12 
3 

15 

Proprietors receiving 
a stated salary(3) 

Proprietaires 
k salaire fixe(') 

Number 

Nombre 

40 

23 

10 

3 

3 

1 

129 

2 
2 

43 
31 
7 
2 

12 

Salaries 

Salaires 

111,800 

17,200 

9,000 

49,300 
2,100 

13,500 
2,300 

63,200 

2,700 
1,800 

6,000 

8,400 

9,200 

35,100 

61,500 

33,400 

9,800 

2,100 

4,300 

1,900 

318,000 

5,100 
6,700 

89,200 
62,800 
19,800 
2,500 

47,700 

6,400 

32,500' 

3.000 
10,800 
.1,600 

1,200 

15,400 

11,700 

Salaries and 
wages of 

employees 

Salaires 
et gages 

du personnel 

508,600 

140,100 

46,000 

181,200 
9,900 

21,800 
28,000 

496,100 

34,100 
196,800 

47,100, 

15,800 

40,400 

162,900 

703,700 

289,600 
20,900 

286,700 

11,300 

10,900 
21,600 
49,500 

2,119,300 

63,300 
85,900 

698,700 
294,000 
99,300 
32,800 
267,600 

61,200 

38,300 

48,800 

76,700 

86,200 
99,000 
28,900 
23,000 

200 
32,000 
7,000 

157,300 

97,300 

All other 
expenses 

(including rent) 

Tous 
autres frais 
(y compris 

loyer) 

577,800 

123,100 

43,400 

163,800 
10,400 
16,400 
37,100 

593,500 

26,000 
105,700 

23,900 

29,700 

51,000 

267,200 

653,400 

260,900 
19,300 

292,000 

8,600 

14,100 
30,000 
14,700 

2,418,500 

97,400 
45,700 

685,500 
307,900 
152,200 
31,700 
385,500 

49,600 

51,100 

28,100 

119,600 

60,200 
48,500 
34,000 
49,400 

10,400 

1,700 
81,400 
20,200 

123,100 

145,500 

Net sales 

Ventes nettes 

(1930) 

5,436,100 

1,282,400 

635,600 

2,064,700 
69,400 
135,000 
139,200 

2,492,600 

180,600 
633,600 

139,900 

138,900 

269,300 

1,140,400 

3,582,300 15 

1,488,000 
122,800 

1,399.700 

76,000 

89,700 
109,800 
208,800 

17,432,100 

936,300 
350,400 

6,128,400 
2,352,800 
629,600 
2.13,300 

1,335,700 

260,100 

203,900 

268,400 

437,300 

294,900 
240,600 
164,200 
262,100 

85,200 

6,200 
•375,000 
134,600 

3,642,000 

997,200 

31 

32 

33 

34 

36 
36 
37 
38 

39 

40 
41 
42 

43 

44 
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Table 17.—WINNIPEG—Betail Merchandise Trade, 1930, by Types of Operation 
[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 

in the totals! 

Type of operation—Type d'operation 

Total, All Stores—Total, tous magasins 

Single store independents—Magasins individuels independants— 

Single stores (in voluntary chains)—Magasins individuels (chalnes 
volontaires) 

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magasins 

Local chains (4 stores and over)—Chatnes locales (4 magasins et plus) 

Provincial chains—Chatnes provinciales 

Sectional chains—Chalnes sectionneUes 

- National chains—Chatnes nationales 

Manufacturer-controlled chains—Chatnes contr5lees par les manu
facturiers : 

Direct selling (house to house)—Colportage (de porte en porte). 

Leased concessions (hotels)—Concessions louees (h6tels) 

Producer-retailers of milk—Producteur-detaillants de lait 

Other types of operation—Autres types d'operation 

Men's clothing and furnishings stores and custom tailors (i)—Maga
sins de vetements et lingerie (hommes) et tailleurs sur 
mesure (̂ ) ;••.••, •. - - -

Single store independents—Magasins individuels independants 
Two-store multiples—Multiples de deux magasins 
Sectional chains—Chatnes sectionneUes 
National chains—Chalnes nationales. 
Leased concessions (hotels)—Concessions louees (h6tels) 

Number 
of 

stores 

Nombre 
de 

magasins 

Women's apparel and accessories stores (2)—Vfitement de femme et 
accessoires {") ,- -, - -

Single store independents—Magasins individuels independants... 
T wo-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins 
Local chains (4 stores and over)—Chatnes locales (4 magasins et 

plus) ; 
Sectional chains—Chatnes sectionneUes 
National chains—Chatnes nationales ._ 
Other types of operation—Autres types d'operation 

Shoe stores—Maga,8ins de chaussures _ ; 
.Single store independents—Magasins individuels independants. 
Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins 
Sectional chains—Chalnes sectionneUes 
Manufacturer-controlled chains—Chatnes contr6iees par les 

manufacturiers 
Household appliance stores—Magasins d'appareils de menage 

Single store independents—Magasins individuels independants... 
Two-store multiples—Multiples de deux magasins 
Manufacturer-controlled chains—Chalnes contrdlees par les 

manufacturiers 

2,486 

1,990 

69 

80 

32 

37 

9 

64 

84 

29 

46 

7 

48 

1 

Full-time 
employees 

Personnel k 
temps entier 

Num
ber 

Nom
bre 

13,677 

10,973 

109 

626 

301 

117 

72 

396 

681 

Salaries 
and wages 

Salaires 
et gages 

15,379,600 

12,170,600 

91,400 

657,100 

352,200 

147,700 

111,200 

466,800 

697,000 

623,600 

8,000 

6,700 

32,000 

26,300 

Net sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of total 

sales 

Pour-
cent 
des 

ventes 
totales 

131,480,200 

104,980,100 

1,637,300 

5,893,500 

1,859,100 

1,458,600 

3,289,100 

3,570,800 

5,462,900 

2,660,600 

164,300 

65,300 

217,400 

331,200 

126 
117 
2 

.̂1 1 

40 
26. 

il 
3I 
11 
51 
1 

27 
13 

5) 5) 
2 

1 

11 
2 
2 

7 

238 
221 

(X) 
14 

(X) 

136 
47 

28 

66 

4 

79 
31 
37 

(X) 

(x) 

171 
(X) 
(X) 

102 

284,000 
264,100 
(X) 
26,100 

(xj 

150,900 
39,400 

34,600 

70,400 

0,500 

111,900 
34,900 
53,900 

(X) 

(X) 

235,100 
(X) 
(X) 

156,600 

1,806,900 
1,666,300 
(X) 

264,200 

(x) 

1,784,000 
674,300 

318,300 

765,300 

26,100 

1,141,200 
524,900 
488,400 

(X) 

IX) 

1,028,100 
(X) 

(x) 

438,800 

100-00 

79-85 

117 

4-48 

141 

M l 

2-50 

2-72 

4-15 

2.02 

012 

005 

017 

025 

10000 
82.66 

(X) 

13.94 

(X) 

10000 
37-80 

17-84 

42-90 

l-4» 

100-00 
46-00 
42-80 

(X) 

(X) 

100-00 
(X) 
(X) 

42-68 

') Exclusive of hat stores. 
(«) Exclusive of millinery stores. 
[') Exclusive of cafes with groceries and refreshment booths. 
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Tableau 17.—WINNIPEG—Commerce de detail, 1930, par types d'operation-Fin 
[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 

inclus dans les totaux] 

Type of operation—Type d'operation 

Number 
of 

stores 

Nombre 
de 

magasins 

FuU-timc 
employees 

Personnel k 
temps entier 

Num
ber 

Nom
bre 

Salaries 
and wages 

Salaires 
et gages 

Net sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of total 
sales 

Pour-
cent 
des 

ventes 
totales 

Grocery stores (without meat)—Epiceries (sans rayon de viandes).. 
Single store independents—Magasins^individuels independ.-ints.. 
Singles stores (in voluntary chains)—Magasins individuels 

(chatnes volontaii es) 
Two-store multiples—Multiples de deux m.igasins 
Local chains (4 stores and over)—Chatnes locales (4 magasins et 

plus) 
Provincial chains—Chatnes provinciales 
National chains—Chatnes nationales 

Combination stores (groceries and meats)—Magasins combines 
(epiceries et viandes) 

Single store independents—Magasins individuels independants. 
Single stores (in voluntary chains)—Magasins indi-viduels 

(chatnes volontaires)... 
Two-store multiples—Multiples de deux magasins 
Sectional ehains—Chatnes sectionneUes 
National chains—Chalnes nationales 

Restaurants, cafeterias and eating places {^)—Restaurants, cafete
rias, et salles k manger (") 

Single store independents—Magasins individuels independants... 
Two-store multiples—Multiples de deux magasins 
'I'hree-store multiples—Multiples de trois magasins...' 
Sectional chains—Chatnes sectionneUes 
National chains—Chalnes nationales 

Filling stations—Stations d'essence _ 
Single store independents—Magasins individuels independants.. 
Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins 
Sectional chains—Chatnes sectionneUes 
National chains—Chatnes nationales 

Drug stores—Pharmacies 
Single store independents—Magasins indi-viduels independants 
"Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins 
Local chains (4 stores and over)—Chalnes locales (4 m&gasins et 

plus) 
National chains—Chatnes nationales 
Other types of operation—Autres types d'operation 

Office and store mechanical appliances and typewriters—Appareils 
mecaniques de bureau, do magasins et dactylographes 

Single store independents—Magasins individuels independants. 
Three-store multiples—Multiples de trois magasins 
Manufacturer-controlled chains—Chatnes contr6lees par li 

manufacturiers 

250 
110 

299 
108 

54 
16 

121 

98 

106 

230 
161 
15 

350 
160 

(X ) 
(x) 

118 
( X ) 
(x) 

207,000 
66,900 

23,400 

46,400 

72,300 

326,800 
86,900 

45,000 
17,800 

177,100 

799,400 
666,500 
45,100 

87,800 

241,600 
159,600 
14,800 

67,200 

307,500 
135,300 

128,700 

( X ) 
( X ) 

202,000 
( X ) 
( X ) 

172,500 

6,190,200 
2,998,200 

649,300 

729,400 

813,300 

5,675,700 
2,492,900 

746,800 
219.000 

2,218,000 

4,169,700 
3,617,700 

205,700 

346,300 

2,487,500 
1,908,500 

141,000 

438,000 

2.609,900 
1,424,200 

851,700 

( X ) 

688,000 
(X) 

(x) 

544,900 

10000 
67-77 

12-51 

14-06 

15-67 

100-00 
43-92 

13-14 
3-86 

39-08 

100-00 
86-76 
4-93 

1-31 

100-00 
76-72 
6-67 

17-61 

100-00 
54-57 

32-63 

( X ) 
( X ) 

100-00 
( X ) 
( X ) 

79-10 

^ ) Magasins de chapeaux non compris. 
'') Magasins de modes non compris. 
,') Cafes avec epiceries et pavilions de rafralchissements non compris. 
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Table 18.—MANITOBA—COMBINED CITIES(i)—B«taU Merchandise Trade, 1930, by Kinds of 
Business 

NUMBER OF STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

28 

Kind of business—Genre de commerce 

Total, All Stores-Total, tous magasins. 

FOOD GEOUP-GEOUPE DE L'ALIMENTATION 

Bakeries and bakery products—Boulangeries et produits de la boulangerie 
Candy and confectionery stores—Magasins de bonbons et confiseries 
Milk dealers—Laiteries 
IVuit and vegetable stores—Fruits et legumes • 
Grocery stores (without meat)—Epiceries (sans rayon de -viandes) 
Combination stores—Magasins combines— 

Grocery stores with meats—Epiceries (avec rayon de_viandes) 
Meat markets with ^oceries—Boucheries avec epiceries 

Meat markets—Boucheries 

GENEEAL MEECHANDISE GEOUP-GEOUPE DES MABCHAN
DISES GfiNfiBALES 

Department stores—Magasins k rayons. 
Dry goods stores—Magasins de marchandises seches _ 
General merchandise stores with food departments—Magasins de marchandises 

generates avec rayons de produits alimentaires ' j • 
Variety, 5-and-lO, to-a-dollar stores—Bazars, magasins de 6 et 10 cents, jusqu k 

$1.00 

AUTOMOTIVE GEOUP-GEOUPE DE L'AUTOMOBILE 

Automobile dealers—Marchands d'automobiles 
Accessories, tires and batteries—Accessoires (auto), pneus et batteries 
Filling stations—Stations d'essence— 

Filling stations—Stations d'essence 
Filling stations with tires and accessories—Stations d'essence avec pneus 

et accessoires 
FiUing stations with other merchandise—Stations d'essence avec autre 

marchandise 
Garages 
Motorcycles, bicycles, suppUes—Motocyclettes, bicyclettes et accessoires. 

APPAEEL GEOUP-GEOUPE DU VfiTEMENT 

Men's and boys' clothing and furnishings stores—Magasins de vfitements et 
lingerie (hommes et garcons) 

Family clothing stores—Vetement pour toute la famiUe 
Women's apparel and accessories stores—Vetement de femme et accessoires... 
Other apparel stores—^Autres magasins de vetement et lingerie— 

Custom tailors and made-to-measure clothing—TaiUeurs et v6tement sur 
mesure 

Furriers—fur shops—Fourreurs.. 
Shoe stores—Magasins de chaussures., 

BUILDING MATEEIALS GEOUP-GEOUPE DES MATfiEIAUX DE 
CONSTEUCTION 

Hardware stores—Quincailleries . • - ' - . 
Lumber and building material dealers—Marchands de bois et de materiaux do 

construction '-,'.": 
Electrical shops (without radio)—Boutiques d electricien (sans radios) 
Heating and plumbing fixtures—Boutiques de plomberie et chaufferie 
Paint and glass stores—Magasins de peintures et vitres 

Number 
of stores 

Nombre de 
magasins 

360 

118 

1 
30 
21 
2 

60 

14 
7 

13 

14 

Proprietors 

Proprietaires 

Male 

Hommes 

( X ) 

( X ) 

128 

22 
23 

61 

10 
6 

13 

(X ) 

( X ) 

( X ) 

( X ) 

24 

20 

X) 
(X) 
(X) 

Female 

Femmes 

( X ) 

( X ) 

( X ) 

(x) 

( X ) 

(x) 

27 

16 

(X) 
(x) 
(X) 

(1) AU cities of 10,000 to 30,000 population combined. 
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Tableau 18.—MANITOBA—CIT£S C0MBIN£ES(>)—Commerce de d£taU, 1930, par genres de 
commerce 

NOMBRE DE MAGASINS, PERSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pat 

Employment and wage facts— 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

640 

152 

(X) 
17 
16 

(X) 
68 
36 
2 

22 

34 

(X) 
3 

1 

( X ) 

124 

82 
(X) . 

4 

21-

(X) 
13 

• • 1 

. 45 

5 
3 
3 

16 
8 

11 

69 

19 

33 
(X) 
X) 
X) 

Female 

Femmes 

237 

45 

(X) 
28 

(X) 
8 

7 

1 

68 

(X) 
12 

-
( X ) 

5 

5 
(X) 

-
1 

( X ) 

37 

2 
2 

15 

3 
13 
2 

6 

4 

2 
(x) 
(X) 
(X) 

Salaries 
and wages 

Salaires 
et gages 

S 

870,800 

141,200 

(X) 
27,800 
7,900 

(X) 
46,900 

40,200 
2,300 

14,400 

103,000 

(X) 
10,800 

400 

(X) -

166,800 

120,200 
(X) . 

3,900 

17,200 

(X) 
12,400 

900 

86,690 

7,700 
6,400 

17,300 

17,100 
23,700 
14,400 

81,300 

30,400 

43,900 
(XJ 
(X) 
X) 

donnes afin de ne pas devoiler des operations individuelles 
inclus dans les totaux] 

j]mploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

76 

17 

(X) 
1 

(X) 
10 

3 
1 
2 

_ 
( X ) 

-
( X ) 

9 

3 
-• (X) 

1 

2 

(X) 
2 

11 

6 
2 

1 
2 

8 

3 

1 
(X) 
(X) 
(X) 

Female 

Femmes 

40 

4 

(X) 
1 

(X) 
3 

-

20 

(X) 
1 

-
(x) 

-

( X ) 

-
-

( X ) 

11 

6 
2 
2 

1 

_ 
-

(x) 
(X) 
(X) 

Salaries 
and wages 

Salaires 
et gages * 

S 

31,600 

4,700 

(X) 
300 

(X) 
2,700 

600 
600 
600 

4,000 

(X) 
100 

-
( X ) 

3,400 

1,300 
(X) 

200 

700 

(X) 
700 

3,500 

1,000 
1,000 

200 

500 
800 

4,000 

900 

800 
(x) 
(X) 
(X) 

Net sales 

Ventes nettes 

(1930) 

S 

9,384,200 

2,343,100 

( X ) • 
398,600 
73,400 

(X) 
1,016,200 

611,900 
66,300 

260,600 

1,183,100 

(X) 
139,400 

44,700 

( X ) 

1,335,200 

865,100 
(X) 

46,800 

246,300 

- (X) 
142,600 
14,000 

922,500 

153,000 
198,700 

> 181,900 

91,000 
149,300 
148,600 

692,700 

271,900 

283,300 
(X) • 
(X) 
(X) 

, mais ceux-ci sont 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coutant) 

t 

1,574,100 

138,200 

(X) 
24,500 

(X) 
63,200 

34,100 
3.400 

12,300 

240,000 

(X) 
29.000 

9,400 

( X ) 

134,100 

112,300 
(X) 

3,100 

6,600 

(X) 
7,200 
2,600 

337,300 

63,100 
80,600 
43,600 

20,300 
62,600 
67,100 

182,100 

126,300 

49,500 
(X) 
(X) 
(X) 

1 

2 

3 
4 
5 
6 
7 

8 
U 

10 

11 

12 
13 

14 

16 

16 

17 
18 

19 

20 

21 
22 
23 

24 

26 
26 
27 

28 
29 
30 

31 

32 

33 
34 
35 
36 

(') Toutes cites d'une population de 10,000 k 30,000 combinees. 
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Table 18.—MANITOBA—COMBINED CITIES (i)—RetaU Merchandise Trade, 1930, by Kinds of 
Business—Con. 

NUMBER OF STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing Individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

Number 
of stores 

Nombre de 
magasins 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

FURNITURE AND HOUSEHOLD GBOUP-GEOUPE DES MEU
BLES ET ARTICLES DE MfiNAGE 

Furniture stores—Magasins de meubles , 
Household appliance stores—Magasins d'appareils de manage 
Radio and music stores—Magasins de radio et de musique— 

Radio specialty stores—Magasins faisant une sp6cialit6 des radios. 
Radio and music stores (including refrigeration)—Magasins de radio et de 

musique (y compris refrigeration) 

RESTAURANTS, CAFETERIAS AND EATING PLACES—RESTAU
RANTS, CAFfiTfiRIAS ET SALLES A MANGER 

Restaurants, cafeterias and lunch rooms—Restaurants, cafeterias et salles k 
manger 

Other eating places—Autres places ou Ton mange., 

OTHEB RBTTAIL STORES—AUTRES MAGASINS DE DfiTAIL. 

24 

Farm implements—Instruments aratoires 
Farmers' suppUes—Fournitures pour fermiers 
Book stores—Librairies ._ 
Coal and wood yards—ice dealers—Cours k charbon et bois—marchands de glace 
Drug stores—Pharmacies 
Florists—Fleuristes 
Gifts, novelties, toys, cameras—Bazars, nouveautes, jouets, cameras 
Jewellery stores—Bijouteries ; _• 
Luggage and leather goods stores—Valiseries (marchandises en cuir) 
News dealers (tobacco and confectionery)—Magasins de journaux (tabac et 

confiserie) , 
Office, school and store supplies and equipment dealers—Marchands d'outillage 

de bureau, d'ecole et de magasin 
Opticians and optometrists—Opticiens et optometristes 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous classifications (combined)—Classifications diverses (combinees).. 

SECONDHAND GROUP-
CONDE MAIN 

-GROUPE DE LA MARCHANDISE DE SE-

12 

12 

(X) 

(X) 

13 

(x) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 

(X) 
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Tableau 18.—MANITOBA—CITfiS COMBINfiESC)—Commerce de d£taU, 1930, par genres de 
commerce—Fin 

NOMBRE DB-MAOASINS, PERSONNEL, FETTILLE DE PAIE, VENTES ET STOCKS 

lUn (x) indique que les chiffres ne sont paa donnas afin de ne pas d6voiler des op6rations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

E m p l o y m e n t and wage facts— 

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

29 

11 
(X) 

(X). 

• 8 

28 

. 24 
4 

163 

3 
15 

(X) 
69 
22 
12 

(X) 
8 

(X) 

(X) 

14 
(X) 

2 
13 

6 

Female 

F e m m e s 

7 

1 
(X) 

( X ) 

3 

17 

14 
3 

52 

2 
(X) 

8 
6 
8 

(X) 
3 

(X) 

( X ) 

12 
(X) 

1 
5 

-

Salaries 
and wages 

Salaires 
et gages 

t 

39,500 

13,500 
(X) 

( X ) 

11,900 

34,100 

29,700 
4,400 

221,709 

4,300 
13,800 

(X) 
73,200 
26,600 
17,400 

(X) 
19,000 

(X) 

(X) 

27,100 
(X) 

2,400 
28,200 

6,600 

Emploiement et r6mun6ration 

P a r t - t i m e employees 

Personnel k t emps partiel 

Male 

H o m i n e s 

3 

(X) 

(X) 

-

-

-

26 

6 
3 

(X) 
10 
1 
6 

(X) 
1 

• (X) 

(X) 

(x) 

2 

F e m a l e 

F e m m e s 

1 

( X ) 

( X ) 

1 

3 

2 
1 

1 

(X) 

(X) 

(X) 

( X ) 

1 
(X) 

-

Salaries 
and wages 

Salaires 
et gages 

$ 

2,000 

( X ) 

(x) 

900 

709 

400 
300 

9,009 

1,400 
800 

(X) 
3,600 

600 
2,000 

(xj 
200 

(X) 

(X) 

100 
(X) 

309 

N e t sales 

Ventes net tes 

(1930) 

S 

265,390 

102,400 
(X) 

( X ) 

107,800 

203,290 

144,400 
58,800 

2,465,690 

93,000 
211,000 

(X) 
724,600 
264.400 

81,500 
(X) 

66,400 
(X) 

(X) 

234,700 
(x) 

71,900 
636,300 

73,690 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coii tant) 

$ 

87,509 

38,100 
(x) 

( X ) 

32,100 

3,509 

1,400 
2,100 

428,099 

3,900 
8,400 

(X) 
60,200 
82,800 
4,700 

(X) 
58,600 

(X) -

(X) 

114,900 
(X) 

16,600 
50,300 

23,499 

1 

2 

a 
4 

5 

6 

7 
8 

9 

10 
11 
12 
13 
14 
15 
16 
17 
18 

19 

20 
21 
22 
23 

24 
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Table 19.—MANITOBA —COMBINED CITIES (')—RetaU Merchandise Trade, 1930, by Types of 
Operation 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Type of operation—Type d'operation 

Number 
of 

stores 

Nombre 
de 

magasins 

Full-time 
employees 

Personnel k 
temps entier 

Num
ber 

Nom
bre 

Salaries 
and wages 

Salaires 
et gages 

Net sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of total 
sales 

Pour-
cent 
des 

ventes 
totales 

Total, All Stores—Total, tous magasins 

Single store independents—Magasins individuels independants 

Single stores .(in voluntary chains)—Magasins individuels (chatnes 
volontaires) 

Two-store multiples—Multiples de deux magasins 

Two-store multiples (in voluntary chains)—Multiples de deux maga
sins (chalnes volontaires) 

Three-store multiples—Multiples de trois magasins 

Local chains (4 stores and over)—Chalnes locales (4 magasins et 
plus) 

Provincial chains—Chalnes provinciales 

Sectional chains—Chalnes sectionneUes 

National chains—Chalnes nationales 

Direct selling (house to house)—Colportage (de porte en porte). 

Producer-retailers of milk—l*roducteur-d6taillants de lait 

Other types of operation—Autres types d'operation 

Variety, 6-and-lO, to-a-dollar stores—Bazars, magasins de 6 et 10 
cents, jusqu'^ $1.00 

National chains—Chalnes nationales 

Men's clothing and furnishings, stores and custom tailor.s—Mag.asins 
de vetements et lingerie (hommes) et tailleurs sur mesure. 

Single store independents—Magasins individuels independants.. 
Two-store multiples—Multiples de deux magasins 
National chains—Chaines nationales. ..-.,;.;...••..- .-... 

Women's apparel .and accessories storesO—Vetement de femme et 
accessoires(2) 

Single store independents—Magasins individuels independants. 
Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins 
National chains—Chalnes nationales 

Shoe stores—Magasins do chaussures 
Single store independents—Magasins individuels independants.. 
Two-store multiples—Multiples de deux magasins 

Household appliance stores—Magasins d'appareils de menage 
Two-store multiples—Multiples de deux magasins 
Manufacturer-controlled chains—Chalnes contr6iees par les 

manufacturiers 

Grocery stores (without meat)—Epiceries (sans rayon de viandes). 
Single store independents—Magasins individuels independants.. 
Single stores (in voluntary chains)—Magasins mdividuels 

(chalnes volontaires) .-. 
Local chains (4 stores and over)—Chatnes locales (4 magasins et 

plus) 
National chains—Chatnes nationales 

359 

271 

11 

11 

1 

41 

877 

614 

14 

61 

28 

(X ) 
(x) 

25 
(X) 
(X) 
(X) 

X ) 
(X ) 
(X ) 
(X ) 

( X ) 
( X ) 

( X ) 
(X ) 

(X ) 

66 
54 

( X ) 
( X ) 

$ 
879,890 

594,500 

10.300 

70,600 

26,200 

124,100 

4,800 

40,400 

S 

9,384,209 

6,314,200 

234,200 

511,000 

234,600 

1,662,600 

12,100 

61,500 

354,000 

(X ) 
(X ) 

24,800 
(X ) 
(X ) 
(X ) 

15,800 
( X ) 
(x) 
( X ) 
(X ) 

14,400 
(X ) 
( X ) 

( X ) 
( X ) 

(x) 

46,900 
37,200 

(X ) 
(x) 

(X ) 
(x) 

244,000 
(X ) 
(X ) 
( X ) 

156.800 
(xf 
( X ) 
( X ) 
(X ) 

148,600 
(X ) 
( X ) 

( X ) 
( X ) 

(x) 

1,016,200 
807,500 

156,700 

( X ) 
(x) 

109.90 

67.28 

2.50 

5-45 

2-50 

17-71 

0-13 

0-66 

3-77 

100 00 
100-00 

100-00 
(X ) 
( X ) 
( X ) • 

10000 
( X ) 
(x) 
(x) 
( X ) 

10000 
( X ) 
(X ) 

100-00 

( X ) 

( X ) 

100-00 
79-46 

( X ) 
( X ) 

(') All cities of 10,000 to 30,000 population combined. 
{') Exclusive of millinery stores. 
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Tableau 19.—MANITOBA—CITES COMBIN£ES(I)—Commerce de detail, 1930, par types 
d*op€ration—Fin 

lUn (x) indique que les chiffres ne sont pas donnfia afin de ne pas devoiler des op6rations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Type of operation—Type d'operation 

Number 
of 

stores 

Nombre 
de 

magasins 

Full-time 
employees 

Personnel k 
temps entier 

Num
ber 

Nom
bre 

Salaries 
and wages 

Salaires 
et gages 

Net sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of total 

Pour-
cent' 
des 

ventes ' 
totales 

Combination stores (groceries and meats)—Magasins combines 
(6piceries et viandes) 

Single store independents—Magasins individuels independants. 
Single stores (in voluntary chains)—Magasins individuels 

(chatnes volontaires) 
Two-store multiples (in voluntary chains)—Multiples de deux 

magasins (chalnes volontaires) 
Sectional chains—Chaines sectionneUes 
National chains—Chatnes nationales 

Restaurants, cafeterias and eating places—Restaurants, cafeterias 
et salles^ manger 

Single store independents—Magasins individuels independants... 
National chains—Chatnes nationales 

Filling stations—Stations d'essence 
Single store independents—Magasins individuels independants... 
Three-store multiples—Multiples de trois magasins 
National chains—Chalnes nationales 

Drug stores—Pharmacies 
Single store independents—Magasins individuels independants... 

Office and store mechanical appliances and typewriters—Appareils 
mecaniques de bureau, de magasin, et dactylographes. 

National chains—Chalnes nationales 

Lumber and building material dealers (including those selling coal 
and wood)—Marchands de bois et de materiaux de construC' 
tion (comprenant ceux vendant du bois et du charbon) 

Single store independents—Magasins individuels independants.., 

(X 
(x) 
X) 

45 
(X) 

(x) 

28 
(X) 
(X) 
(X) 

28 
28 

(X) 
(X) 

42,600 
12,200 

3,700 

X) 
(X) 
(X) 

34,100 
(X) 
(X) 

21,300 
(X) 
(X) 
(x) 

26,600 
26,600 

(X) 
(X) 

43.900 
43,900 

577,200 
210,600 

60.600 

(X) 
(X) 
X) 

203,200 
(X) 
(X) 

299,300 
(X) 
X) 

(X) 

264,400 
264,400 

(X) 
(X) 

283,300 
283,300 

100-00 
36-49 

10-50 

lOO-OO 
(X) 

(xJ 

100-00 
(X) 
(X) 
(x) 
100-00 
100-00 

100-00 
100-00 

100-00 
100-00 

(') Toutes cites d'une population de 10,000 k 30,000 combinees-
(') Magasins de modes non compris. 
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Table 20.—MANITOBA—COMBINED TOWNS AND VILLAGES (0—RetaU Merchandise Trade, 
1930, by Kinds of Business 

NUMBER OF STORES, PERSONNEL, PAY-KOLL, SALES AND STOCKS 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are included 
in t h e totals] 

K ind of business—Genre de commerce 

N u m b e r 
of s tores 

N o m b r e de 
magasins 

Propr ie tors 

Propr ie ta i res 

Male 

H o m m e s 

F e m a l e 

F e m m e s 

Total , All Stores(3)—Total, t o u s magasins(3). 

F O O D G E O U P — G B O U P E D E L ' A L I M E N T A T I O N 

Bakeries and bake ry products—Boulangeries et produits de la boulangerie. 
Candy and confectionery stores—Magasins de bonbons et confiseries 
Da i ry products dealers—Marchands de produits lai t iers. 
Grocery stores (without meat)—^Epiceries (sans rayon de viandes) 
Combinat ion stores—Magasins combines— 

Grocery stores with meats—iipiceries (avec rayon de viandes) 
Meat marke t s with groceries—Boucheries avec epiceries. 

Meat marke t s ^including sea foods)—Boucheries (y compris poisson) 

C O U N T R Y G E N E R A L S T O R E S — M A G A S I N S G E N E R A U X D E CAM
P A G N E 

General stores (groceries wi th d r y goods and apparel)—Magasins generaux (epice
ries, nouveautes et ve tement) •.•••; 

General stores without groceries—Magasins generaux sans epiceries 

G E N E R A L M E R C H A N D I S E G R O U P — G R O U P E D E S MARCHAN
D I S E S G E N E R A L E S 

Depar tmen t stores—Magasins k rayons 
D r y goods stores—Magasins de marchandises s^ches 
General merchandise stores with food departments—Magasins de marchandises 

generales avec rayons de produits al imentaires 
Variety, 5-and-lO, to-a-dollar stores—Bazars, magasins de 5 et 10 cents, j u s q u ' i 

$1.00 

A U T O M O T I V E G R O U P — G R O U P E D E L ' A U T O M O B I L E . 

22 

Motor vehicle dealers—Distr ibuteurs de vehicules automobiles 
Filling stations—Stations d'essence— 

Filling stations—Stations d'essence 
Filling stations wi th t i res and accessories—Stations d'essence avec pneus et 

accessoires 
Garages 

A P P A R E L G R O U P — G R O U P E D U VfiTEMENT 

Men's and boj 's ' clothing and furnishings stores—Vetement et lingerie (hommes 
e t gardens)— 

Men's furnishings stores—Magasins de lingeiie (hommes) 
Men's and boys ' clothing and furnishings stores—Magasins de ve tements et 

lingerie (hommes et garcons) 
Fami ly clothing stores—Vfitement pour toute la famille 
Women's apparel and accessories stores—Vetement de femme et accessoires— 

Women's ready-to-wear stores—Magasins de confection pour femmes 
Millinery stores—Magasins de modes 

Other apparel stores—Autres magasins de vfitement et lingerie 
Shoe stores—Magasins de chaussures 

B U I L D I N G MATERIALS G R O U P — G R O U P E D E S M A T f i R I A U X D E 
C O N S T B U C T I O N 

H a r d w a r e stores—Quincailleries.. . ' . 
Lumber and building mater ia l dealers—Marchands de bois e t do materiaux de 

construction— 
Lumber and building materials—Cours de bois d'ceuvre et materiaux de 

construction 
Lumber and building mater ia ls , coal and wood—Bois d'ceuvre, mater iaux de 

construction, charbon e t bois de chaufTage 
Heat ing and plumbing fixtures—Boutiques de plomberie et chaufTerie 

230 

6 
35 
57 
55 

37 
5 

33 

53 

755 

223 

5 
34 
55 
50 

29 
6 

42 

66 

(X) 

(X) 

'(X) 

45 

19 

(X) 

(X) 

(X) 

11 
15 

n 
8 

20 
4 

61 

28 

11 
15 

2 
-20 

• 5 

59 

31 

-
-

3 
8 

-
~ 

1 

1 

(1) All incorporated places of 1,000 to 10,000 population combined. 
(^) Included in group to ta ls m a y be figures for classifications which cannot bo shown separately wi thout disclosing 

individual operations. 
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Tableau 20.—MANITOBA—VILLES ET VILLAGES COMBINfiSW—Commerce de dfitail, 1930, 
par genres de commerce 

NoMBBE DE MAGASINS, PERSONNEL, PEUILLE DE PAIE, VENTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pas donnSs afin de ne pas devoiler des operations individueUes, mais ceux-ci sont 
inclus dans les totaux] 

E m p l o y m e n t and wage facts—Emploiement et remunerat ion 

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

838 

21C 

3 
23 
43 
66 

57 
1 

52 

F e m a l e 

F e m m e s 

(X) 

(X) 

(X) 

128 

45 

130 

54 

% 

229 

Si 

I 
22 

2 
25 

10 

3 

IS 

Salaries 
and wages 

Salaires 
et gagea 

(X) 

(X) 

(X) 

29 

s 
929,700 

240,200 

3,100 
24,800 
24,500 
76,400 

64,500 
400 

43,700 

79,600 

73,300 
6,300 

17,300 

1,900 
(X) 

1 

(X) 

(X) 

129,000 

89,300 

2,400 

11,600 
16,700 

66,300 

7,100 

7,800 
32,900 

10,500 
700 

6,100 
1,200 

171,400 

66,100 

3,100 

96,100 
6,100 

P a r t - t i m e employees 

Personnel k t emps partiel 

Male 

H o m m e s 

125 

19 

(X) 

(X) 

(X) 

Female 

F e m m e s 

25 
2 

(X) 

(x) 

(X) 

Salaries 
and wages 

Salaires 
et gages 

O 

43,000 

5,700 

400 
1,400 

700 
200 

1,300 

1,700 

3,609 

3,100 
600 

200 

(X) 

(x) 

(X) 

6,990 

3,900 

900 
1,100 

3,300 

400 
1,200 

300 
1,400 

15,009 

1,100 

13,400 
200 

N e t sales 

Ventes net tes 

(1030) 

13,813,709 

3,890,600 

32,500 
363,700 
232,600 

1,438,600 

976,600 
66,600 

739,000 

1,624,700 

1,421,000 
203,700 

268,600 

(X) 
32,900 

(X) 

(X) 

2,067,409 

1,662,600 

60,000 

214,600 
236,800 

975,000 

110,900 

176,000 
417,600 

130,500 
17,700 
91,700 
30,600 

1,869,690 

699,200 

45,800 

1,058.300 
61,600 

Stocks on 
hand , 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de rann6e 
(prix cofitant) 

2,717,700 

234,690 

2,200 
23,300 

3,800 
113,600 

66,800 
2,400 

21,500 

491,900 

425,200 
66,700 

66,590 

(X) 

19,600 

^x) 

(X) 

206,490 

168,000 

4,200 

12,800 
20,100 

408,900 

57.300 

94,800 
166,000 

51,600 
4,600 

14,700 
19,000 

588,500 

343,800 

15,800 

221,200 
7,100 

0 ) Toutes les municipalitfe incorporees de 1,000 k 10,000 de population combinees. 

d e v i u e r d°^s o p I r S s i n d f y T d T l f e l ' ' " " ™ ' ' ' ' " ^ ^ ° ' ' ^^^ ''^^"'" '*""* ' * classification ne peut, fitre montree afin de ne pas 

85601—7 
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Table 20.—MANITOBA—COMBINED TOWNS AND VILLAGES (•)—RetaU Merchandise Trade, 
1930, by Kinds of Business—Con. 

NiTMBEE OF STORES, P E R S O N N E L , P A Y - R O L L , SALES AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

FURNITURE AND HOUSEHOLD GROUP—GROUPE DES MEUBLES 
ET ARTICLES DE MENAGE 

Furniture stores—Magasins de meubles ; • • • : ; 
Floor coverings, curtains, upholstery and interior decorations—Tapis, rideaux, 

rembourrage et decorations interieures. 
Household appliance stores—Magasins d'appareils de menage 
China, glassware, crockery, etc.—Vaisselle, verrerie, faience, etc 
Badio and music stores—Magasins de radio et de musique 

RESTAURANTS, CAFETERLIS AND EATING PLACES-RESTAU
RANTS, CAFfiTfiRlAS ET SALLES A MANGER 

Restaurants, cafeterias and lunch rooms—Restaurants, cafeterias et salles k 
manger 

Other eating places—Autres places oil Ton mange., 

OTHER RETAIL STORES—AUTRES MAGASINS DE DfiTAIL 

Farm implements—Instruments aratoires— 
Farm implement dealers—Marchands d'instruments aratoires 
Farm implement agents—Agents de machines agricoles 

Farmers' supplies—Fournitures pour fermiers— 
Feed stores (flour, feed, grain, fertilizer)—Magasins de provende (farine, 

grain, engrais, etc.) 
Farmers' supply stores—Magasins de fournitures pour fermiers 
Grain elevators (coal and feed)—Eievateurs k grain (charbon et provende)... 
Harness shops—Selleries 

Book stores—Librairies r; ^" "j "j' 
Goal and wood yards—ice dealers—Cours k charbon et bois—marchands de 

glace— 
Coal and wood yards ^(including ice)—Cours k charbon et bois (comprenant 

glace) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies.^ 
Jewellery stores—Bijouteries _. 
News dealers—Vendeurs de journaux et de papeterie 
Opticians and optometrists-—Opticiens et optometristes 
Tobacco stores and stands-^Magasins et comptoirs de tabac . . . . . . . . . . . . 
Miscellaneous classifications (combined)—ClassificatioiiB diverses (combinees).. 

Number 
of stores 

Nombre de 
magasins 

SECONDHAND GROUP-
CONDE MAIN 

-GROUPE DE LA MARCHANDISE DE SE-

18 

49 

189 

Proprietors 

Proprietaires 

Male 

Hommes 

10 

(X) 
(X) 
X) 

62 

170 

32 

Female 

Femmes 

(X) 
(X) 
X) 
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Tableau 20.—MANITOBA—VILLES ET VILLAGES COMBINfiSO-Commerce de detail, 1930, 
par genres de commerce—Fin 

NoMBBE DE MAGASINS, PEBSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS 

ITJn (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

29 

11 

(X) 
(X) 
(X) 

6 

58 

58 

129 

1 
6 

2 
7 
9 
1 
1 

21 
3 

46 
16 
2 

2 
13 

-

Female 

Femmes 

S 

1 

(X) 
X) 

(x) 
2 

48 

45 
3 

21 

1 

1 

3 

1 

4 
5 
2 

4 

-

Salaries 
and wages 

Salaires 
et gages 

t 

35,700 

13,600 

• ( X ) 
. (X) 

U) 
6,800 

66,009 

64,900 
1,100 

133,200 

600 
3,600 

600 
7,400 
8,700 
-500 

2,800 

16,600 
2,000 

44,700 
14,300 
2,300 

2,200 
26,100 

-

Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

3 

3 

(X) 
(x) 
(X) 

1 

1 

37 

1 
6 

2 
3 
2 

5 
6 
6 
2 
2 

1 
3 

-

Female 

Femmes 

1 

1 

(X) 
(X) 
( X ) • , 

5 

1 
4 

3 

-

-

2 
1 

" 

Salaries 
and wages 

Salaires 
et gages 

{ 

1,290 

1,200 

(X) 
(x) 
(x) 

1,090 

300 
700 

7,100 

300 
800 

700 
400 
200 

700 
600 

1,700 
500 
200 

500 
600 

-

Net sales 

Ventes nettes 

(1930) 

S 

261,500 

138,700 

(X) 
M 
(X) 

, 74,200 

451,200 

410,300 
31,900 

2,388,100 

139,400 
233,800 

44,600 
122,000 
62,000 
47,600 
45,700 

256.200 
9,900 

575,100 
130,100 
49,700 
11,000 

101,600 
561,200 

17,000 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coiitant) 

$ 

88,990 

52,600 

(X) • 
(X) 
(x) 

19,200 

25,809 

23,900 
1,900 

601.390 

10,600. 
23,900 

7,000 
.20,200 

7,200 
21,100 

'" 26,900 

'38,000 
400 

212,500 
111,900 
26,200 
5,100 

12,900 
75,800 

7,800 

1 

2 

3 
4 
6 
S 

7 

8 
9 

10 

11 
12 

13 
14 
IS 
16 
17 

18 
19 
20 
21 
22 
23 
24 
25 

28 

85601-7i 
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Table 21.—MANITOBA—COMBINED TOWNS AND VILLAGES C)—Betail Merchandise Trade, 
1930, by Types of Operation 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Type of operation—Type d'operation 

Number 
of 

stores 

Nombre 
de 

magasins 

Total, All Stores-Total , tous magasins 

Single store independents—Magasins individuels independents— 

Single stores (in voluntary chains)—Magasins individuels (chalnes 
volontairfes) 

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magasins 

Local chains (4 stores and over)—Chatnes locales (4 magasins et plus) 

JProvincial.chains—Chalnes provinciales 

Sectional chains—Chalnes sectionneUes 

iNational chains—Chalnes nationales 

.Direct seUing (house to house)—Colportage (de porte en porte).. 

Line elevators (coal and feed)—Eievateurs k grain (charbon et pro
vende) 

Producer-retaUers of milk—Produoteur-detaiUants de lait.. 

Other types of operation—Autres types d'operation 

Variety, 6-a3id-10, to-a-dollar stores—Bazars, magasins de 5 et 10 
cents, jus_qu'& $1.00 

National chains—Chalnes nationales 

Country general stores—Magasins generaux de campagne 
Single store independents—Magasins individuels independants... 
Single stores (in voluntary chains)-Magasins individuels (chal

nes volontaires) T-. 
Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins 
Provincial chains^l^hatnes provinciales 

Men's clothing and furnishings stores and custom tailors—Magasins 
de vetements et lingerie (hommes) et tailleurs sul mesure 

Single store independents—Magasins individuels independants. 
Two-store multiples—Multiples de deux magasins 

Women's apparel and accessories store3(*)—Vetement de femme et 
accessoires(*) .••.•,•-•,••.•••;••••,•••••• 

Single store independents—Magasins indi-viduels independants.. 
Three-store multiples—Multiples de trois magasins 

Shoe stores—Magasins de chaussures _.._ ; . . 
Single store independents—Magasins individuels independants.. 

Household appUance stores—Magasins d'appareils di menage 
Two-store multiples—Multiples de deux magasins 
Manufacturer-controUed chains—Chatnes contr6iees par les 

manufacturiers 

Grocery stores (without meat)—Epiceries (sans rayon de -viandes). 
Single store independents—Magasins indi-viduels independants... 
Single stores (in voluntary chains)—Magasins indi-viduels (chal

nes volontaires) — . . •" 
Two-store multiples—Multiples de deux magasins 
Sectional chains—Chalnes sectionneUes 

756 

679 

16 

21 

8 

14 

21 

12 

20 

13 

50 

1 

Full-time 
employees 

Personnel k 
temps entier 

Num
ber 

Nom
bre 

Salaries 
and wages 

Salaires 
et gages 

1,067 

722 

46 

53 

29 

36 

76 

63 

(X) 
(x) 

100 
74 

(x) 
(X) 
X) 

23 
(X) 
(X) 

(X) 
(X) 

1 
1 

(X) 

(x^ 

90 
44 

X) 
(x) 

Net sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of total 
sales 

Pour-
cent 
des 

ventes 
totales 

% 
929,700 

563,900 

31,600 

62,900 

36,600 

60,600 

94,400 

67,600 

8,700 

11,900 

12,600 

(X) 
(X) 

79,600 
67,400 

12,600 
(x; 
vx) 
(X) 

21,000 
(X) 
(X) 

10,500 
(X) 
(X) 

1,200 
1,200 

15,300 
(X) 

(X). 

76,400 
33,300 

6.400 
(X) 
(X) 

13,813,700 

9,372,200 

640,100 

786,600 

306,600 

835,100 

961.400 

664,600 

61,400 

62,000 

108,900 

26,800 

(X) 
(x) 

1,624,700 
1,244,800 

190 00 

67-85 

4-63 

6-69 

2-22 

6-04 

6-96 

4-81 

0-44 

0-38 

0-79 

0-19 

100-00 
100-00 

100-00 
76-61 

236,800 14-58 
(X) (X) 
(X) (X) 
(X) (x) 

347,600 
(X) 
(X) 

130,500 
(X) 
(X) 

30,600 
30,600 

40,800 
(X) 

(X) 

1,438,600 
767,000 

167,200 
(X) 
X) 

100-00 
(X) 
(x) 

100-00 
(X) 
(X) 

100-00 
100-00 

100-00 

(X) 

(X) 
100-00 
62-68 

1003 
(X) 
(X) 

(i)AU incorporated places of 1,000 to 10,000 population combined. 
(2) Exclusive of millinery stores. 
(') Exclusive of cafes with groceries and refreshment booths. 
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Tableau 21.—MANITOBA—VILLES ET VILLAGES COMBINES (9—Commerce de d«taU, 1930, 
par types d'operation-Fin 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individueUes, mais ceux-ci sont 
inclus dans les totaux] 

Type of operation—Type d'operation 

Combination stores (groceries and meats)—Magasins combines 
(epiceries et viandes) 

Single store independents—Magasins indi-viduels independants... 
Single stores (in voluntary chains)—Magasins individuels (chat-

nes volontaires) 
National chains—Chatnes nationales 

Restaurants, cafeterias and eating places(^)—Kestaurants, cafeterias 
ot salles_& manger(3) 

Single store independents—Magasins individuels independante.. 

FilUng stations—Stations d'essence 
Single store independents—Magasins indi-viduels independants.. 

Drug stores—Pharmacies 
Single store independents—Magasins individuels independants.. 
Two-storo multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins 
Local chains (4 stores and over)—Chatnes locales (4 magasins 

et plus) 

Lujnber and building materials (including those selling coal and 
wood)—Maichands de bois et de materiaux de construction 
(comprenant ceux vendant du bois et du charbon) 

Single store independents—;Magasins individuels independants... 
Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins 
Provincial chains—Chatnes provinciales 
Sectional chains—Chatnes sectionneUes 

Number 
of 

stores 

Nombre 
de 

magasins 

Full-time 
employees 

Personnel k 
temps entier 

Num
ber 

Nom
bre 

106 
106 

(X) 
(X) 
(x) 

6 
34 

Salaries 
and wages 

Salaires 
et gages 

64,900 
2,500 

10,400 
62,000 

65,800 
66,800 

14,000 
14,000 

44,700 
26,100 

18,600 

99,200 
(x) 
(X) 
(X) 
10,700 
63,100 

Net sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

1,032,100 
261,100 

170,200 
000,800 

448,900 
448,900 

264,600 
264,600 

675,100 
410,100 

165,000 

,104,100 
(X) 
(x) 
(X) 
163,700 
464,400 

Per cent 
of total 
sales 

Pour-
cent 
des 

ventes 
totales 

100-00 
25-30 

16-40 
58-21 

100-00 
100-00 

100-00 
10000 

100-00 
71-31 

28-69 

100-00 
(X) 
(X) 
(X) 
14-83 
42-05 

(') Toutes les municipahtes incorporees de 1,000 k 10,000 de population combinees. 
f̂ ) Magasins de modes non compris. 
(') Cafes avec epiceries et pavilions de rafralchissements non compris. 
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Table 22.—MANITOBA—COMBINED RURAL AREAS (>)—Betail Merchandise Trade, 1930, by 
Kinds of Business 

NUMBER OP STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind ot business—Genre de commerce 

Total, All Stores(»)—Total, tous magaslns(»). 

FOOD GROUP-GBOUPE DE L'ALIMENTATION. 

10 

Bakeries and bakery products—Boulangeries et produits de la boulangerie. 
Candy and confectionery stores—Magasins de bonbons et confiseries 
Dairy products dealers—Maichands de produits laitiers 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without meat)—Epiceries (sans rayon de -viandes) 
Combination stoies—Magasins combines— , . . , 

Grocei y stores with meats—Epiceries (avec rayon de viandes) 
Meat markets with groceries—Boucheries avec epiceries 

Meat markets (including sea foods)—Boucheries (y compris poisson) 

Number 
of stores 

Nombre de 
magasins 

COUNTET GENEEAL STOEES-MAGASINS GfiNfiEAUX DE CAM
PAGNE.. 

General stores (groceries with dry goods and apparel)—Magasins generaux (epice-
- ries, nouveautes et vetement) -.••••;•: ;:-.••••.•• 

General stores (groceries with other merchandise)—Magasins generaux (epiceries 
avec autres marchandises).....' 

GENEEAL MERCHANDISE GROUP—GROUPE DES MARCIIAN-
DISES GfiNfiRALES 

Dry goods stores—Magasins de marchandises seches •/••",•. 
General merchandise stores with food departments—Magasins de marchandises 

generates avec rayons de produits aUmentaires 

25 

AUTOMOTIVE GROUP-GROUPE DE L'AUTOMOBILE 

Motor vehicle dealers—Distributeurs de vehicules automobiles— 
Automobile dealers—Marchands d'automobiles ^ • • - -
Automobile dealers with farm implements—Distributeurs d automobiles et 

d'instruments aratoires 
FilUng stations—Stations d'essence— 

Filling stations—Stations d'essence 
Fillings stations with tires and accessories—Stations d essence avec pneua 

et accessoires • ;• • 
FilUng stations with other merchandise—Stations d essence avec autre 

marchandise 
Garages 

APPAREL GROUP-GROUPE DU VfiTEMENT 

Men's and boys' clothing and furnishings stores—Vfitement et Ungerie (hommes 
et garcons)— 

Men's furnishings stores—Magasins de hngerie (hommes). 
Men's and boys' clothing and furnishings stores—Magasins de vetements et 

Ungerie (hommes et garcons) _-
Family clothing stores—VStement pour toute la famiUe : 
Women's apparel and accessories stores—Vetement de femme et accessoires— 

Women's ready-to-wear stores—Magasins de confection pour femmes 
MilUnery stores—Magasins de modes . . . . . . . : . 

Other apparel stores—Autres magasins de vfitement et lingerie 
Shoe stores—Magasins de chaussures ' 

3,267 

818 

16 
134 
60 
5 

386 

62 
20 

146 

799 

734 

66 

Proprietors 

Proprietaires 

Male 

Hommes 

415 

67 

24 

65 

44 

21 
192 

59 

Female 

Femmes 

3,120 

773 

12 
120 
47 
6 

359 

66 
23 

150 

833 

771 

62 

4 

2 

486 

03 

32 

67 

49 

20 
224 

41 

4 

8 

177 

64 

23 
1 

34 

2 
1 
1 

56 

54 

• 2 

19 

3 
14 
1 

(') Incorporated places of less than 1,000 population and aU unincorporated looaUties irrespective of size. 
(>) Included in group totals may be figures for classifications which cannot be shown separately witnout disclosing 

individual operations. 
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Tableau 22.—MANITOBA—REGIONS RURALES COMBINfiESC)-Commerce de dfitaU, 1930, 
par genres de commerce 

NOMBRE DE MAGASINS, FEBSONNEL, FEUILLE DE FAIE, VENTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individueUes, mais ceux-ci sont 
inclus dans les totaux) 

Employment and wage facts— 

Full-time employees 

Personnel k temps entier 

Mole 

Hommes 

1,798 

334 

7 
27 
64 
2 

102 

48 
12 
82 

491 

474 

17 

16 

2 

14 

288 

120 

41 

10 

23 

89 

12 

2 

8 
1 

1 

Female 

Femmes 

387 

94 

6 
27 
9 
1 

42 

8 
1 
1 

172 

163 

9 

5 

2 

3 

8 

6 

1 

-
-
1 
1 

9 

-

1 

•7 
1 

Salaries 
and wages 

Salaires 
et gages 

t 
1,765,209 

256,700 

8,200 
25,800 
28,700 

600 
79,600 

52,500 
6,700 

55,700 

614,400 

600,700 

13,700 

26,600 

3,000 

23,600 

268,100 

117,600 

48,800 

10,600 

16,900 

100 
65,200 

17,290 

1,900 

7,800 
2,900 

4,000 
600 

Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

474 

68 

1 
8 
2 
1 

31 

10 
2 

13 

125 

117 

8 

-
. 

-

57 

16 

4 

6 

6 

26 

3 

1 

-
1 

1 

Female 

Femmes 

96 

28 

8 

18 

2 

43 

41 

2 

-
-
-

-

• 
-
-
-

-

3 

-

2 

1 

Salaries 
and wages 

Salaires 
et gages 

S 

137,200 

19,400 

100 
3,200 

400 
100 

9,000 

2,200 
500 

3,900 

34,300 

29,800 

4,600 

-
-
-

16,390 

5,100 

1,500 

1,000 

1,300 

7,400 

1,490 

200 

600 

400 

200 

Net sales 

Ventes nettes 

(1930) 

% 
34,565,800 

6,844,900 

103,400 
686.900 
171,900 
16,800 

2,706,900 

1,118,400 
160,400 
980,200 

13,918,000 

13,286,800 

632,200 

337,800 

48,200 

289,600 

4,851,500 

2,023,300 

864,600 

410,600 

338,100 

71,600 
1,116,800 

396,609 

40,700 

128,600 
35,700 

26,400 
24,600 
32,200 
18,400 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix codtant) 

t 

8,419,200 

583,900 

8.200 
68,000 
6,600 
1,400 

357,200 

85,600 
24,700 
32,300 

4,345,100 

4,195,800 

149,300 

84,209 

18,600 

66,700 

639,409 

298,600 

119,600 

24,200 

27,000 

6,000 
154,600 

138,690 

26,600 

60,100 
25,600 

7,400 
4,100 
6,500 
8,300 

1 

2 

3 
4 
5 
6 
7 

8 
9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 
23 

24 

25 

20 
27 

28 
29 
30 
31 

(0 .Toutes les municipalit^s incorpor6eB de moins do 1,000 kmea et toutea localites non incorporfies sans 6gard k la 
population. 

(5) Dans les totaux de CToupe se trouvent parfois des chiffres dont la classification ne peut fitre montree afin de ne pas 
dSvoiler des opfirations individuelles. 
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Table 32.—MANITOBA—COMBINED RURAL AREAS (i)—RetaU Merchandise Trade, 1930, by 
Kinds of Business—Con. 

NUMBER OP STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

Number 
of stores 

Nombre de 
magasins 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

8 

33 

BUILDING MATERIALS GROUP-GROUPE DES MATERIAUX DE 
CONSTRUCTION 

Hardware stores—Quincailleries _ ^ ' 
Lumber and building material dealers—Marchands de bois et de materiaux de 

construction— 
Lumber and building materials—Cours de bois d'ceuvre et matdriaux de 

construction _. 
Lumber and building materials, coal and wood—Bois d'ceuvre, materiaux 

de construction, charbon et bois de chauffage ._ 
Electrical shops (without radio)—Boutiques d'eiectricien (sans radios) 
Heating and plumbing fixtures—Boutiques de plomberie et chaufferie 
Paint and glass stores—Magasins de peintures et vitres 

FURNITURE AND HOUSEHOLD GROUP-GROUPE DES MEU
BLES ET ARTICLES DE MANAGE 

Furniture stores—Magasins de meubles ^ 
Radio and music stores—Magasins de radio et de musique 

RESTAURANTS, CAFETERIAS AND EATING PLACES—RESTAU
RANTS, CAF^f iRLlS ET SALLES A MANGER 

Restaurants, cafeterias and lunch rooms—Restaurants, cafeterias et salles k 
manger-

Cafes (including confectionery)—Cafes (y compris confiserie) 
Lunch rooms—Salles k gouter 
Restaurants (table service)—Restaurants (avec service de table) 

Other eating places—Autres places ou Ton mange— 
Cafes with groceries—Cafes avec epiceries 
Lunch counters and restaurants (10 seats and under)—Buffets et restaurants 

(10sieges et moins) ,-...• 
Refreshment booths and soft drink stands—Pavilions de rafralchissements 

et kiosques k liq ueurs douces 
Tea rooms and light lunches—Thes et repas legers 

OTHER RETAIL STORES-AUTRES MAGASINS DE DETAIL 

Farm implements—Instruments aratoires— 
Farm implement dealers—Marchands d'instruments aratoires 
Farm implement agents—Agente de machines agricoles 

Farmers' supplies—Fournitures pour fermiers— 
Feed stores (flour, feed, grain, fertilizer)—Magasins de provende (farine, 

grain, engrais, etc.) , 
Farmers' supply stores—Magasins de fournitures pour fermiers 
Grain elevators (coal and teed)—Eievateurs k grain (charbon et provende)... 
Harness shops—Selleries ._...• 

Coal and wood yards (including ice)—Cours & charbon et bois (comprenant glace). 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries ; 
News dealers (stationery and novelties)—Magasins de journaux (papeterie et 

curiosites) _ 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous classifications (combined)—Classifications diverses (combinees) 

SECONDHAND GROUP-GROUPE DE LA IVIARCHANDISE DE SE
CONDE MAIN 

259 

126 

96 

201 

137 

(X) 

(X) 

90 

(X) 

(X) 

13 

33 
3 
22 

12 

12 

10 
4 

776 

32 
280 

11 
19 
102 
41 
51 
79 
3 
16 

3 
20 
119 

34 
6 
26 

14 

5 

4 
2 

654 

38 
301 

10 
12 
7 
46 
56 
76 
3 
15 

4 
19 
68 

5 

-1 
9 

4 

1 
2 

10 

1 

" 

1 

-
-
-1 
2 
1 
-
, 
2 
2 

20 18 
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Tableau 22.—MANITOBA—REGIONS lltJRAI,ES COMBINEES (>)—Commerce de detail, 1930, 
par genres de commerce—Fin 

NOMBBE DE MAGASINS, PERSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pas donnfis afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

En ip loyment and wage facts— 

Ful l - t ime employees 

Personnel k temps entier • 

Male 

H o m m e s 

219 

89 

26 

102 
(X) 

2 
(X) 

5 

2 
3 

102 

17 
5 

31 

7 

5 

37 

330 

10 
19 

4 
21 
55 

2 
45 
64 
3 
2 

6 
110 

1 

F e m a l e 

F e m m e s 

13 

8 

-
6 

(X) 

(X) 

1 

1 

66 

17 
8 

18 

1 

9 

3 

29 

1 

3 
10 
6 
1 

1 
1 
6 

-

Salaries 
and wages 

Salaires 
et gages 

S 

276,600 

104,100 

22,800 

147,200 
(X) 

1,600 
(X) 

5,690 

1,500 
4,000 

79,700 

20,800 
14,600 
26,600 

4,400 

6,900 

6,100 
1,400 

321,290 

6,900 
9,600 

3,300 
20,100 
55,900 

1,900 
47,600 
50.300 

7,900 
3,100 

300 
6,200 

108,600 

209 

Emploiement et r6mun6ration 

P a r t - t i m e employees 

Personnel k t emps partiel 

Male 

H o m m e s 

48 

24 

. 6 

18 

(X) 

(X) 

-

-

4 

3 

-
-
1 

169 

6 
8 

1 
22 

2 
29 
14 

1 

1 
2 

83 

-

F e m a l e 

F e m m e s 

1 

1' 

-

(X) 

-
~ 

IS 

8 

2 

2 

3 

-

6 

-

1 
4 

1 

-

Salaries 
and wages 

Salaires 
et gages 

S 

18,300 

6,300 
O 

2,800 

9,200 
(x) 

(X) 

-

-

2,400 

900 

300 

600 

400 

200 

45,100 

1,900 
1,600 

100 
6,600 

600 
12,300 
4,200 

300 

100 
700 

16,800 

-

N e t sales 

Ventes net tes 

(1930) 

$ 

3,633,600 

1,712,300 

290,000 

1,592,200 
(X) 
23,600 

(X) 

71,900 

37,900 
34,000 

633,000 

173,600 
70,700 

197,200 

71,900 

46,500 

54,900 
19,300 

4,940,009 

359,200 
755,100 

194,700 
604,600 
493,600 

88,100 
649,700 
844,600 

38,000 
63,200 

12,200 
81,600 

848,300 

28,509 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I 'annee 
(prix coii tant) 

S 

1,291,000 

687,000 

111,200 

488,800 
(X) 

2,400 
(X) 

29,909 

23,900 
6,000 

36,900 

11,600 
200 

13,400 

6,800 

3,600' 

200 
1,300 

1,258,209 

61,200 
128,800 

10,800 
93,400 
40,000 
46,900 
62,400 

327,800 
10,800 
43,600 

5.900 
9,500 

425,900 

12,009 

1 

2 

3 

4 
6 
6 
7 

8 

9 
10 

11 

12 
13 
14 

16 

16 

17 
18 

19 

20 
21 

22 
23 
24 
25 
26 
27 
28 
29 

30 
31 
32 

33 
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Table 23.—MANITOBA—COMBINED RURAL AREAS (i)—Retail Merchandise Trade, 1930, by 
Types of Operation 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals} 

Type of operation—Type d'operation 

Number 
ot 

stores 

Nombre 
de 

magasins 

Full-time 
employees 

Personnel k 
temps entier 

Num
ber 

Nom
bre 

Salaries 
and wages 

Salaires 
et gages 

Net sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of total 

Pour-
cent 
des 

ventes 
totales 

Total, All Stores—Total, tous magasins. 

Single store independents—Magasins individuels independante 

Single stores (in voluntary chains)—Magasins individuels (chalnes 
volontaires) 

Two-store multiples—Multiples de deux magasins 

Two-store multiples (in voluntary chains)—Multiples de deux maga
sins (chalnea volontaires) 

Three-store multiples—Multiples de trois magasins 

Three-store multiples (in voluntary chains)—Multiples de trois 
magasins (chahies volontaires) 

Local chains (4 stores and over)—Ghatnes locales (4 magasins et plus) 

Provincial chains—Chalnes provinciales 

Sectional chains—Chaines sectionneUes 

National chains—Chaines nationales 

Direct selling (house to house)—Colportage (de porte en porte).. 

Line-elevators (coal and feed)—E16vateurs k grain (charbon et pro
vende) 

Industrial stores (owned by manufacturers)—Magasins industriels 
(appartenant aux manufacturiers) 

Producer-retailers of milk—Producteur-detaillants de lait.. 

Other types of operation—Autres types d'operation 

Country general stores—Magasins generaux de campagne 
Single store independents—Magasins individuels independants... 
Single stores (in voluntary chains)—Magasins individuels (chal

nes volontaires) 
Two-store multiples—Multiples de deux magasins 
Two-store multiples (in voluntary chains)—Multiples de deux 

magasins (chalnes volontaires) 
Three-store multiples—Multiples de trois magasins 
Three-store multiples (in voluntary chains)—Multiples de trois 

magasins (chalnes volontaires) 
Provincial chains—Chalnes provinciales 
Other types of operation—Autres types d'operation 

Men's clothing and furnishings stores and custom tailors—Magasins 
de vetements et lingerie (hommes) et tailleurs sur mesure.. 

Single store independents—Magasins individuels independants... 
Two-store multiples—Multiples de deux magasins 

Women's apparel and accessories stores(*)—Vetement de femme et 
accessoires (2) 

Single store independents—Magasins individuels independants., 

Shoe stores—Magasins de chaussures 
Single store independents—Magasins individuels independants., 

3,267 

2,634 

199 

70 

7 

28] 

2j 
6 

39 

62 

51 

49 

102 

4 

23 

1 

2,186 

1,422 

187 

89 

799 
611 

126 
35 

1,765,200 

1,067,300 

127,400 

78,200 

12,300 

92,200 

7,400 

79,400 

107,600 

108,300 

1,300 

65,900 

26,500 

7,800 

3,600 

663 
425 

129 
39 

18 
(x) 
(X) 

34,566,890 

24,688,200 

4,073,600 

1,309,700 

229,700 

934,000 

71,600 

662,700 

876,200 

798,400 

120,600 

493,500 

324,300 

72,100 

21,300 

514,400 
316,200 

97,100 
30,100 

12,300 

37,900 

17,700 
4,100 

13,700 
(X) 
(X) 

600 
600 

13,918,000 
9,158,300 

2,989.300 
776,400 

229,700 

472,300 

223.000 
70,000 

•201,000 
(X) 
(X) 

26,400 
26,400 

18,400 
18,400 

100 00 

71-13 

11-79 

3-79 

0-66 

2-70 

0-21 

1-89 

2-63 

2-31 

0-35 

1-43 

0-94 

0-21 

006 

100-00 
65-81 

21-48 
5-57 

1-65 

3-39 

1-60 
0-60 

100-00 
(x) 
X) 

100-00 
100-00 

100-00 
10000 

') Incorporated places of less than 1,000 population and all unincorporated localities irrespective of size. 
') Exclusive of millinery stores. 
""̂  Exclusive of cafes with groceries and refreshment booths. 
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Tableau 23.—MANITOBA—REGIONS RUBALES COMBINfiESC)—Commerce de detail, 1930, 
par types d'operation-Fin 

[TJn (x) indique que les chiiTres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Type of operation—Type d'operation 

Number 
of 

stores 

Nombre 
de 

magasins 

Full-time 
employees 

Personnel k 
temps entier 

Num
ber 

Nom
bre 

Salaries 
and wages 

Salaires 
et gages 

Net sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of total 
sales 

Pour-
cent 
des 

ventes 
totales 

Grocery stores (without meat)—Epiceries (sans rayon de viandes).. 
Single store independents—Magasins individuels independants... 
Single stores (in voluntary chains)—Magasins individuels (chat

nes volontaires) 
Two-store multiples—Multiples do deux magasins 
Local chains (4 stores and over)—Chalnes locales (4 magasins 

et plus) ._ 
National chains—Chatnea nationales 
Other types of operation—Autres types d'operation 

Combination stores (groceries and meats)—Magasins combines 
(epiceries et viandes) 

Single store independents—Magasins individuels independants... 
Single stores (in voluntary chains)—Magasins individuels (chal

nes volontaires)...:... 
Two-store multiples—Multiples de deux magasins 
Sectional chains—Chatnes sectionneUes 
National chains—Chatnes nationales 

Restaurants, cafeterias and eating places(')—Restaurants, cafeterias 
et salles k manger(>) 

Single store independents—Magasins individuels independants. 
'Two-store multiples—Multiples de deux_ magasins 
Three-store multiples—Multiples de trois magasins 
National chains—Chalnes nationales 
Other types of operation—^Autres types d'operation 

Filling stations—Stations d'essence—;.._........;. 
Single store independents—Magasins individuels independants. 
Two-store multiples—Multiples de deux magasins 

Drug stores—Pharmacies .---.-- -.- -. .-
Single store independents—Magasins individuels independants, 
Two-store multiples—Multiples de deux magasins 
Three-Store multiples—Multiples de trois magasins 

Lumber and building materials (including those selling coal and 
wood)—Marchands de bois et de materiaux de construction 
(comprenant ceux vendant du bois et du charbon) 

Single store independents—Magasins individuels independants, 
Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins 
Provincial chains—Chalnes provinciales 
Sectional chains—Chatnes sectionneUes 

324 

74 
67 
2 
2 
2 
1 

130 
129 

1 

79 
73 
2' 

124 
53 
1 
3 

22 
45 

144 

34 

(X) 
(x) 

(X) 
(X) 
(X) 

113 
78 

(x) 
X) 

(X) 
(X) 

34 
(X) 
(x) 

64 
62 
12 

133 
(x) 
(X) 
(x) 

27 
57 

79,600 
49,400 

17,500 

6,600 

(X) 
(X) 

68,200 
12,600 

5,600 
(X) 
(X) 
(X) 

69,200 
47,800 
(x) 
(x) 
(X) 
(x) 

27,500 
(X) 
(X) 

60,300 
32,300 
18,000 

170,000 
(X) 
(x) 
(X) 
38,800 
84,600 

2,706,900 
1,877,700 

672,600 

74,300 

(x) 
(X) 

1,278,800 
472,000 

263,000 
(X) 
(X) 
(X) 

606,200 
371,800 

• (X) 
(x) 
(X) 
(X) 

820,200 
(X) 
(X) 

844,600 
699,400 
146,200 

1,882,200 
(X) 
(X) 
(x) 
326,800 
663,900 

100-00 
(X) 
X) 

(x) 
17-36 
36-27 

(') Toutes les municipahtes incorporees de moins de 1,000 ftmes et toutes localites non incorporees sans egard k la popu
lation. 

(•) Magasins de modes non compris. 
(>) Cafes avec epiceries et pavilions de rafralchissements non compris. 
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Table 24.—MANITOBA—Retail Services, 1930, by Kinds of Business 
NUMBER OF ESTABUSHMENTS, PEBSONNEL, PAY-ROLL, RECEIPTS AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

Number 
. of 

establish
ments 

Nombre 
d'Etablisse

ments 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

Total, All Establishments(i)—Total, tous €tabllssements(i). 

AIHUSE3IENT AND RECREATION GROUP
MENT ET DE LA R £ C R £ A T I 0 N 

GROUPE DE L'AMUSE-

Bowling and pool halls—Salles de quilles et de billard— 
Billiards and pool halls—Salles de billa,rd et pool 
Bowling alleys—Jeux de quilles 

Theatres—Theatres— 
Motion picture houses—Cinemas seulement 
Opera houses and legitimate theatres (other than vaudeville)—Th6&tres, 

operas ou legitimes (autres que vaudevilles) 
Other amusement places—Autres places d'amusement— 

Amusement parks—Pares d'amusements 
Concessions—Concessions -. 

Other recreation places—Autres lieux de r^cr^ation— 
Dancing academies and dance halls, roof gardens—Academies de danse et 

salles de danse, roof gardens 
Athletic clubs, grounds, halls, etc.—Clubs athlfitiques, terrains, salles, etc. . . 
Boats and canoes for hire—Bateaux et canots k louer 
Camp grounds conducting—Terrain de campement 
Golf course operating—^Exploitation d'un terrain de golf 
Skating rinks, ice—Patinoires sur glace 

BUSINESS SERVICES GROUP-
CIAUX 

GROUPE DES SERVICES COMMER-

Advertising services—Services de publicit6— 
Addressing, multigraphing, typing—Service d'adressage, de multigrapho et 

do dactyiographe 
Advertising agencies—Agences do publicity 
Outdoor display and bill-board advertising—Affichage en plein air 
Handbills, showcards, novelty advertising—Annonce par feuilles volantes, 

placards et nouveautes 

DOMESTIC SERVICES GROUP-GROUPE DES SERVICES DOMES
TIQUES 

Cleaning and dyeing—Nettoyage et teinturerie— 
Cleaning, pressing and repairing—Nettoyage, pressage et reparage 
Cleaners and dyers—Nettoyeurs et teinturiers 
Cleaning carpets—Nettoyage de tapis 
General cleaning—Nettoyage g6n6ral 

Laundries—Buanderies 
Other domestic services—Autres services domestiques— 

Coat and towel supply—Compagnies fournissant vestes et serviettes 
Fumigation and vermin extermination—Fumigation et extermination de la 

vermine 
Fur cleaning, repairing and storage—Nettoyage, reparage et entreposage de 

fourrures 
Hat blocking and cleaning—Blocage et nettoyage de chapeaux 
Window cleaners—Nettoyage de fen^tres 
Theatrical costumes and chairs rented—Costumes de th6§,tre et louage de 

chaises 

EDUCATIONAL SERVICES GROUP-GROUPE DES SERVICES fiDU-
CATIONNELS 

Trade schools—^Ecoles de metiers. 
Other schools—Autres Ecoles 

PERSONAL SERVICES GROUP-GROUPE DES SERVICES PER
SONNELS 

Barber shops—Boutiques de barbier 
Beauty parlours and hairdressers—Salons de beaut6 et coiffure 
Shoe shine (including hat cleaning)—Cireurs de chaussures (y compris tels Eta

blissements avec service de nettoyage de chapeaux) 
Turkish and other baths—Bains turcs et autres 

2,493 

230 

26 

300 

112 
21 
1 
1 

147 

2 

1 

II 
1 
2 

14 

560 

445 
93 

2,523 

205 

104 
17 

53 

(x) 

(x) 

(X) 
(x) 

112 
17 

197 

(X) 

(X) 

(X) 
(X) 

(X) 

508 

456 
26 

(X) 

(X) 

(X) 
(x) 

(X) 

(X) 

(X) 
(x) 

(X) 

(̂ ) Included in group totals may be figures for classifications which cannot be shown separately without disclosing 
individual operations. 
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Tableau 24.—MANITOBA—Services de detail, 1930, par genres de commerce 
NoMBKE D'ETABLISSEMENTS, PERSONNEL, FEUILLE DE PAIE, BECETTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas d6voiler des opfirations individuelles, mais ceux-ci sont 

inclus dans les totaux] 

Employmen t and wage facts— 

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

2,979 

544 

68 
120 

287 

16 
(X) 

11 
(X) 

2 
28 
10 

118 

3 
29 
58 

20 

570 

66 
144 

(X) 
(x) 

309 

( X ) 

( X ) 

7 
(X) 
(X) 

( X ) 

21 

21 

233 

196 
22 

11 
4 

F e m a l e 

F e m m e s 

997 

145 

2 
9 

121 

2 
(x) 

3 
(x) 

1 
7 

46 

6 
33 

1 

3 

535 

44 
128 

(X) 
(X) 

348 

( X ) 

( X ) 

5 
(X) 
(X) 

( X ) 

61 

61 

125 

29 
92 

2 
2 

Salaries 
and wages 

Salaires 
et gages 

$ 
4,235,100 

719,900 

61,300 
105,800 

526,500 

4,300 
(X) 

12,200 
(X) 

800 
20,700 
13,400 

236,200 

6,200 
97,200 
93,700 

24,300 

1,045,800 

94,300 
279,600 

(X) 
(x) 

593,000 

(x) 

(X) 

10,300 
(X) 
(x) 

( X ) 

82,900 

82,900 

336,500 

220,400 
98,600 

10,600 
7,000 

Emploiement et remunerat ion 

P a r t - t i m e employees 

Personnel k t emps partiel 

Male 

H o m m e s 

697 

391 

9 
36 

62 

107 
(x) 

5 
(X) 

1 
5 
2 

19 

14 

1 

9 

4 

58 

10 
2 

(X) 
(X) 

3 

( X ) 

( X ) 

3 
(X) 
(X) 

(X) 

-
-

30 

24 
1 

3 
2 

F e m a l e 

F e m m e s 

75 

41 

-

28 

8 
(x) 

1 

(x) 

2 

2 

4 

3 

1 

5 

1 
(X) 
(X) 

3 

( X ) 

( X ) 

(X) 
(X) 

(x) 

-
-

11 

3 
7 

1 

Salaries 
and wages 

Salaires 
et gages 

S 
218,300 

132,200 

2,200 
13,900 

44,200 

28,200 
(X) 

1,300 
(X) 

100 
600 
400 

5,900 

5,300 

400 
900 

2,200 

1,800 

12,700 

2,100 
1,700 

(X) 
(X) 

1,600 

( X ) 

( X ) 

600 
(x) 
(X) 

( X ) 

- • 

-

9,600 

6,400 
1,600 

500 
1,100 

Receipts 

Rece t tes 

(1930) 

S 
16,437,800 

4,002,900 

361,600 
345,800 

2,747,000 

134,900 
(X) 

32,800 
(X) 

2,800 
10,700 
50,700 
75,900 

1,080,600 

24,900 
634,500 
295,200 

83,500 

2,754,900 

395,800 
683,600-

(X) 
(X) 
1,524,000 

( X ) 

( X ) 

09,600 
(x) 
(x) 

( X ) 

309,900 

309,900 

1,340,990 

984,700 
275,500 

51,200 
29,500 

Stocks on 
hand, 

end of yejir 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coutant) 

$ 
338,800 

18,200 

10,000 
4,500 

-

2,100 
(X) 

(X) 

200 
500 
900 

10,300 

1,400 

8,900 

10,600 

2,800 
2,100 

(X) 
(x) 

2,000 

( X ) 

( X ) 

3,100 
(X) 
(X) 

(x ) 

-
-

13,700 

11,100 
1,700 

900 

1 

2 

3 
4 

5 

6 
7 

8 
9 

10 
11 
12 
13 

14 

15 
16 
17 

18 

19 

20 
21 
22 
23 
24 

25 

26 

27 
28 
29 

30 

31 

32 

33 

34 
35 

36 
37 

(1) Dans les totaux de groupe se trouvent parfois des chifTres dont la classitication ne peut 6tre montr6e afin de ne pas 
devoiler des operations indi\'iduelles. 
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Table 24.—lUANITOBA—Retail Services, 1930, by Kinds of Business—Con. 
NUMBER OF ESTABLISHMENTS, PERSONNEL, PAY-ROLL, RECEIPTS AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

Number 
of 

establish
ments 

Nombre 
d'6tablisse-

ments 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

PHOTOGBAPHT—PHOTOGEAPHIE. 

Photographers—Photographes _. 
Printing, developing and enlarging photographs—Impression, developpement et 

agrandissement de photographies 

UNDERTAKING AND BURIAL—SERVICES FUNlJBAlRES. 

Funeral directors—Entrepreneurs de pompes funfibres 
Undertaking and furniture—Pompes funebres et meubles 

REPAIR AND SERVICE SHOPS—BOUTIQUES DE REPARATIONS 
ET DE SERVICES 

35 

Automobile repair and service shops—^Etablissements de reparation et de service 
d'automobile— 

Service garages—Garages de service ^ 
Ignition, batteries and electrical—Allumage, batteries, service d'eiectricite.. 
Paint shops—Boutiques de peinture 
Tire shops—Boutiques de pneus 
Repair shops (n.o.s.)—Ateliers de reparations (n.a.e.) 
Storage garage or parldng space—Garage d'entreposage ou pare de stationne-

ment _ 
Top and body shops—Boutiques de couverture et carrosserie 

Bicycle and motorcycle repairs—Reparation de bicyclettes et motocyclettes.... 
Blacksmith and carriage repairs—Forgeron et reparation de voitures— 

Blacksmith shops—Forgerons 
Carriage repairs—Reparation de voitures 

Boot and shoe repairs—Reparation de chaussures ._ 
Other repair and service shops—Autres ateliers de reparation et de service— 

Harness repairs—Reparation de harnais 
Locksmiths—Serruriers ._ 
Radio and electrical repairs and service—Reparation et service de radio et 

appareils eiectriques ._ 
Upholstery and furniture repairs—Rembourrage et reparation de meubles 
Watch and jewellery repairs^Reparation de montres et bijoux 
Miscellaneous repairs—Reparations diverses 

STORAGE AND TRANSPORTATION GROUP-GROUPE DE L'EN 
TREPOSAGE ET DU TRANSPORT 

Cartage and storage—Transi)ort et entreposage— 
General transfer (including baggage and light delivery)—Voiturage general 

(y compris bagage et livraison legSre) 
Trucking and cartage (local)—Camionnage et voiturage (local) 
Messenger and light delivery—Messager et livraison leg^re 
Warehousing, storage and trucking—Entreposage et camionnage 
Storage, ice and cold—^Entreposage frigorifique. _ 

Taxi and auto livery service—Livraison par automobile et service de taxi 
Motor transportation—Transport par auto— 

Stage lines (inter-city)—Lignes d'autobus interurbaines. 
Motor freight hauling (inter-city)—Camionnage interurbain _ 
Milk and cream and other farm products trucking—Camionnage du lait, de 

la cr^me et d'autres produits de la ferine ; 

MISCELLANEOUS SERVICES—DIVERS. 

54 

48 

6 

34 

30 
4 

881 

334 
3 

324 

27 
10 

8 
18 
50 
2 

293 

56 

50 

6 

35 

31 
4 

919 

(X) 

(X) 

347 
3 

322 

28 
11 

(X ) 

328 

104 

(X) 

(x) 

(x) 
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Tabieau 21.—MANITOBA—Services de detail, 1930, par genres de commerce—Fin 
NOMBKB D'ETABUSSEMENTS, PERSONNEL, FEUILLE DE PAIE, RECETTES ET STOCKS 

[TJn (x) indique que les chiflfres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

E m p l o y m e n t and wage f a c t s -

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

38 

35 

3 

36 

36 

266 

34 
1 

12 
17 

(X) 

(X) 
45 

1 

44 

• 46 

3 

31 
14 
13 

(X) 

1,065 

42 
201 
27 

375 
61 

• 138 

10 
82 

12 

88 

F e m a l e 

F o m m e s 

28 

23 

5 

5 

5 

9 

( X ) 

(x) 
3 

2 

-

3 

(x) 

31 

4 
2 

14 
4 
1 

1 

-

12 

Salaries 
and w.ages 

Salaires 
et gages 

S 

60,000 

49,400 

10,600 

59,900 

59,900 

253,500 

35,400 
800 

13,600 
9,500 

(X) 

(X) 
57,500 

300 

39,700 

35,100 

3,200 

28,000 
14,300 
9,900 

( x ) . 

1,291,600 

41,800 
194,700 
21,300 

418,400 
74,300 

157,400 

9,600 
88,200 

6,200 

118,800 

[jmploiement et remunerat ion 

Pa r t - t ime employees 

Personnel k t emps partiel 

Male 

H o m m e s 

10 

7 

3 

11 

11 

56 

10 

5 

(X) 

(X) 
3 

21 

7 

-

9 
1 

(x) 

101 

5 
57 

5 

17 

4 
12 

1 

26 

Female 

F e m m e s 

7 

5 

2 

. 1 

1 

-

(x) 

(X) 

_ 

-

(X) 

-

-

-
-

6 

Salaries 
and wages 

Salaires 
et gages 

i 

3,800 

2,900 

900 

3,900 

3,900 

15,300 

4,100 

900 

(X) 

(X) 
1,500 

6,500 

1,800 

-

1,200 
300 

(x) 

27,100 

1,000 
10,000 

1,100 

11,800 

800 
2,400 

300 

8,100 

Receipts 

Recet tes 

(1930) 

S 

318,700 

284,500 

34,200 

422,200 

404,600 
17,600 

1,761,800 

213,600 
8,500 

40,300 
49,500 

(X) 

(X) 
187,900 
12,100 

506,500 
2,200 

395,700 

27,400 
35,100 

67,600 
63,400 

131,600 
(x) 

3,961,700 

117,100 
614,600 
41,400 

897,100 
271,800 
494,000 

102,400 
333,300 

82,000 

484,200 

Stocks on 
hand , 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I 'annee 
(prix coutiuit) 

S 

35,200 

33,700 

1,500 

34,200 

23,700 
10,500 

166,900 

3,800 
400 
300 

1,400 
(x) 

(X) 
11,300 
2,100 

37,200 
700 

17,100 

4,000 
8,900 

14,700 
4,900 

57,500 
. (X) . 

18,600 

2,000 

1,100 

11,800 

3,700 

-

31,100 

1 

2 

3 

4 

5 
6 

7 

8 
9 

10 
11 
12 

13 
14 
15 

16 
17 
18 

19 
20 

21 
22 
23 
24 

25 

26 
27 
28 
29 
30 
31 

32 
33 

34 

35 
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Table 25.—MANITOBA—Retail Services, 1930, by Kinds of Business 

RENT AND OTHER OPERATING EXPENSES 

A. Establishments in Leased Premises 

A. Etablissements dans un local loue 

Kind of business—Genre de commerce 

Total All Establishments Reporting(')—Total, tous etablis
sements faisant rapport(') 

AMUSEMENT AND RECREATION GROUP-GROUPE DE L'A. 
MUSEMENT ET DE LA RECREATION... .• 

Bowhng and pool halls—Salles de quilles et de billard— 
Billiards and pool halls—Salles de biUard et pool 
Bowling alleys—Jeux de quilles 

Theatres—Theatres— 
Motion picture houses—Cinemas seulement 
Opera houses and legitimate theatres (other than vaudeville)—Thea

tres, operas ou legitimes (autres que vaudevilles) 
Amusement parks—Pares d'amusements 
Other recreation places—Autres Ueux de recreation-

Dancing academies and dance halls, roof gardens—Academies de danse 
et salles de danse, roof gardens 

Camp grounds conducting—Terrain de campement 
Golf course operating—Exploitation d'un terrain de golf 

Number ot 
establish

ments 

Nombre 
d'etablisse-

ments 

BUSINESS SERVICES GROUP-GROUPE DES SERVICES COM
MERCIAUX 

Advertising services—Services de publicite—• 
Addressing, multigraphing, typing—Service d'adressage, de multi-

graphe et de dactyiographe ._ 
Advertising agencies—Agences de publicite ;•••.•• 
Outdoor display and bill-board advertising—Affichage en plem air _ 
Handbills, showcards, novelty advertising—Annonce par feuilles 

volantes, placards et nouveautes 

DOMESTIC SERVICES GROUP-
MESTIQUES 

Cleaning and dyeing—Nettoyage et teinturerie— 
Gleaning, pressing and repairing—Nettoyage, pressage et reparage... 
Cleaners and dyers—Nettoyeurs et teinturiers 

Laundries—Buanderies 
Fur cleaning, repairing and storage—Nettoyage, reparage et entreposage de 

fourrures 

27 

-GROUPE DES SERVICES DO-

EDUCATIONAL SERVICES GROUP-GROUPE DES SERVICES 
fiDUCATIONNELS 

Trade schools—Ecoles de metiers. 
Other schools—Autres ecoles 

PERSONAL SERVICES GROUP-GROUPE DES SERVICES 
PERSONNELS 

Barber shops—Boutiques de barbier _ 
Beauty parlours and hairdressers—Salons de beaute et coiffure 
Shoe shine (including hat cleaning)—Cireurs de chaussures (y compris tels 

etablissements avec service de nettoyage de chapeaux) 
Turkish and other baths—Bains turcs et autres , 

PHOTOGRAPHY—PHOTOGRAPHIE 

Photographers—Photographes • .• j ; •' i " 
Printing, developing and enlarging photographs—Impression, developpe

ment ot agrandissement de photographies I 

1,399 

106 

54 
8 

27 

4 

25 

5 
8 
5 

6 

224 

85 
5 

117 

498 

320 
72 

38 

Rent 

Loyer 

918,600 

367,500 

78,100 
38,600 

214,900 

14,800 

3,000 
800 

4,300 

19,000 

2,100 
8,700 
4,500 

2,800 

73,909 

22,900 
5,000 

35,400 

4,100 

23,800 

23,800 

169,400 

124,000 
29,200 

13,200 
3,000 

36,500 

32,600 

3,900 

Receipts 

Recettes 

(1930) 

10,103,690 

2,891,400 

282.100 
245,700 

1,958,200 

120,000 

20,000 

2,200 
21,600 

1,079,100 

24,900 
634,500 
293,700 

83,500 

706,600 

179,500 
100,100 
178,100 

64,700 

206,209 

206,200 

1,061,100 

790,700 
206,600 

48,300 
16,600 

298,400 

267,100 

31,300 . 

(1) Included in group totals may be figures for classifications which cannot be shown separately without disclosing 

(!) Not all establishments gave full particulars of operating expenses and even some establishments reporting rent failed 
to give amount of other expenses. Thus the totals in this section do not agree with those in Table 24, nor do they necessarily 
include figures for all establishments in leased premises. • , i i , i- t • * 

m Reported salaries of proprietors should only be used as a basis for computing the total compensation ol proprietors 
in any kind of business when the number of reporting estabUshments is relatively large and the number of proprietors re
ceiving a stated salary forms a substantial proportion of the total number of proprietors. Similar precautions should be 
taken in computing total expenses for any kind of business. (See Introduction.) 
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Tableau 25.—MANITOBA—Services de detail, 1930, par genres de commerce 
L O Y E R ET AUTRES FBAIS GENERAUX 

B. Operating Expenses Reported^ 

B. Frais generaux declares(2) 

Number of 
establish

ments 
. reporting 

Etablisse
ments 
faisant 
rapport 

Proprietors 
not on 

pay-roll 

Proprie
taires ne 
figurant 
pas dans 
la feuille 
de paie 

Proprietors receiving 
a stated salary(3) 

Proprietaires 
k salaire fixe(^) 

Number 

Nombre 

Salaries 

Salaires 

Salaries 
and wages 

of employees 

Salaires 
et gages 

du personnel 

All other 
expenses 

(including rent) 

Tous 
autres frais 

(y compris loyer) 

Receipts 

Recettes 

(1930) 

1,187 

134 

52' 

23 

186 

47 
18 

104 

285 

227 
42 

30 

1,U5 

101 

2 

2 

3 

200 

45 
8 

130 

9 

2 

2 

285 

230 
39 

15 
1 

30 

26 

177 

18 

368,600 

55,190 

14,600 
18,000 

14,500 

8,000 

21,300 

1,200 
8,100 
7,200 

4,800 

84,000 

11,200 
24,700 
39,500 

24,700 

14,700 
4,400 

1,000 
4,600 

11,200 

11,200 

3,696,000 

791,609 

49,300 
112,700 

619,600 

21,300 

13,500 
1,000 
14,700 

210,209 

5,300 
98,100 
95,900 

26,100 

999,390 

86,100 
237,200 
590,400 

10,300 

09,909 

69,900 

274,100 

178,100 
77,700 

10,200 
8,100 

52,409 

40,900 

11,500 

5,306,300 

2,128,700 

104,200 
113,600 

1,674,700 

42,600 

14,600 
1,900 
14,800 

301,300 

5,000 
106,500 
154,700 

11,600 

986,090 

112,400 
147,700 
645,900 

13,800 

81,200 

81,200 

283,100 

176,200 
71,000 

20,000 
15,900 

73,400 

63,800 

9,600 

12,654,690 

3,512,290 

249,900 
328,300 

2,445,100 

98,100 

32,800 
8,500 

34,700 

1,072,509 

18,300 
634,500 
293,700 

83,500 

2,524,100 

268,800 
499,700 

1,483,000 

10 

63,700 19 

173,990 

173,000 

934,300 

657,600 
202,400 

44,800 
29,500 

227,300 

194,200 

22 

28 

33,100 29 

(') Dans les totaux de groupe se trouvent parfois des chiffres dont la classification ne peut etre montree afin de ne pas 
devoiler des operations individuelles. 

. n Tous les etabUssements n'ont pas fourni les details complets des frais d'exploitation et mSme quelques etabUssements 
laisant rapport pour loyer ont orais la somme des depenses diverses, ce qui fait que les totaux de ce tableau ne correspondent 
pas avec ceux du tableau 24, et n incluent pas necessairement les chiffres pour tous etabUssements pris k bail. 
* * 1 J ^̂ '̂ "̂ f̂  <?°̂  proprietaires, tels que rapportes, doivent servir seulement comme base au calcul de la compensation 
totale des proprietaires dans un commerce quelconque quand le nombre d'etabUssements est relativement eieve et que 
le nombre de proprietaires recevant un salaire specifie forme une proportion substantieUe du nombre total de proprietaires. 
11 laut prendre des precautions semblables en calculant les depenses globales de tout genre de commerce. (Voir introduction.) 

85601—8 
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Table 25.—MANITOBA—RetaU Services, 1930, by Kinds of Business—Con. 
R E N T AND O T H E R OPERA'nNG E X P E N S E S 

A. Establishments in Leased Premises 

A. Etablissements dans un local loue 

Kind of business—Genre do commerce 

UNDERTAKING AND BURIAL—SERVICES FUNfiRAIRES. 

Funeral directors—Entrepreneurs de pompes funebres 
Undertaking and furniture—Pompes funebres et meubles 

Number of 
establish

ments 

Nombre 
d'etabUsse

ments 

4 REPAIR AND SERVICE SHOPS 
TIONS ET DE SERVICES 

-BOUTIQUES DE RfiPARA-

Automobile repair and service shops—Etablissements de reparation et de 
service d'automobile— 

Service garages—Garages de service 
Paint shops—Boutiques de peinture 
Tire shops—Boutiques de pneus : 
Top and body shops-Boutiques de couverture et carrosserie 

Bicycle and motorcycle repairs—Reparation de bicyclettes et motocy
clettes 

Blacksmith shops—Forgerons 
Boot and shoe repairs—Reparation de chaussures ; — 
Other repair and service shops—Autres ateliers de reparation et de service— 

Harness repairs—Reparation de harnais 
Locksmiths—Serruriers •' • • , 
Radio and electrical repairs and service—Reparation et service de 

radio et appareils eiectriques— 
Upholstery and furniture repairs—Rembourrage et reparation de 

meubles • •.: 
Watch and jewellery repairs—Reparation de montres et bijoux 

STORAGE AND TRANSPORTATION GROUP-GROUPE DE 
L'ENTREPOSAGE ET DU TRANSPORT 

Cartage and storage—Transport et entreposage— 
General transfer (including baggage and Ught dehvery)—Voiturage 

general (y compris bagage et U\Taison legSre) 
Trucldng and cartage (local)—Camionnage et voiturage (local) 
Messenger and light delivery—Messager et livraison legSre 
Warehousing, storage and trucking—Entreposage et camionnage 
Storage, ice and cold—Entreposage frigorifique. •. •. -. 

Taxi and auto livery service—Livraison par automobile et service de taxi 
Motor transportation—Transport par auto— 

Stage lines (inter-city)—i.ignes d'autobus interurbaines. 
Motor freight hauling (inter-city)—Camionnage interurbain. 
Milk and cream and other farm products trucking—Camionnage du 

lait, de la creme et d'autres produits de la ferme 

MISCELLANEOUS SERVICES-DIVERS. 

10 

8 
2 

452 

39 
4 
6 
7 

2 
79 

230 

Rent 

Loyer 

9,690 

9,300 
300 

121,090 

13,600 
3,000 
6,100 
4,300 

400 
14,600 
47,300 

2,200 
3,200 

2,200 

4,500 
16,500 

109,700 

1,700 
8,100 
1,700 

62,800 
7,700 

20,900 

2,000 
3,500 

1,000 

18,209 

Receipts 

Recettes 

(1930) 

164,900 

153,400 
11,500 

1,040,700 

145,000 
31,300 
49,500 
94,800 

4,300 
138,600 
316,500 

18,700 
15,400 

30,700 

50,400 
117,700 

2,438,700 

43,400 
297,800 
41,400 
390,900 
32,600 
443,400 

47,300 
121,600 

12,300 

216,600 
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Tabieau 25.—MANITOBA—Services de d£tail, 1930, par genres de commerce—Fin 
LOYEE ET AUTRES FBAIS GENERAUX 

Number of 
establish

ments 
reporting 

Etablisse
ments 
faisant 
rapport 

23 

20 
3 

307 

21 
4 
4 
9 

3 
116 
95 

9 
5 

4 

8 
25 

138 

13 
35 
3 
8 
3 

16 

10 
32 

17 

62 

Proprietors 
not on 

pay-roll 

Proprie
taires ne 
Ugurant 
pas dans 
la feuille 
de paie 

18 

15 
3 

301 

23 
6 
3 
7 

3 
121 
89 

9 
5 

2 

7 
23 

120 

13 
31 
3 
1 

13 

12 
31 

16 

51 

E . Operating Expenses Reported(2) 

B. Frais generaux declares^) 

Proprietors receiving 
a stated salary (3) 

Proprietaires 
k salaire fixe(') 

Number 

Nombre 

5 

5 

28 

1 

4 
10 

3 
4 

-
1 

1 
4 

37 

1 
10 

' 8 
5 
8 

2 
2 

1 

7 

Salaries 

Salaires 

i 

16,400 

16,400 

52,690 

2,300 

6,000 
24,800 

2,700 
5,700 

-

1,900 

1,500 
7,700 

92,900 

1,800 
21,300 

31,000 
9,300 

23,500 

2,800 
2,700 

500 

10,400 

Salaries 
and wages 

of employees 

Salaires 
et gages 

du personnel 

i 

61,700 

61,700 

207,400 

23,700 
8,000 
8,800 

57,100 

29,800 
22,600 

3,200 

26,200 

14,600 
8,800 

898,400 

36,900 
190,700 

5,200 
384,400 
49,100 

151,200 

10,100 
62,700 

4,700 

101,060 

All other 
expenses 

(including rent) 

Tous 
autres frais 

(y compris loyer) 

i 

102,200 

100,600 
1,600 

251,200 

33,900 
5,700 

14,300 
24,700 

1,000 
52,000 
68,400 

2,500 
7,600 

12,000 

9,600 
24,700 

1,0U,600 

34,100 
207,200 

1,600 
349,300 
88,000 

154,100 

63,700 
91,700 

19,100 

87,600 

Receipts 

Recettes 

(1930) 

S 

388,709 

379,700 
9,000 

1,080,909 

117,500 
28,800 
41,800 

180,200 

6,200 
267,800 
178,700 

11,600 
29,800 

57,SM 

48,400 
106,100 

2,391,600 

87,000 
544,600 
10,800 

821,000 
183,500 
414,300 

87,000 
198.400 

35,500 

350,000 

1 

2 
•3 

4 

5 
S 
7 
8 

9 
10 
11 

12 
13 

14 

15 
16 

17 

18 
19 
20 
21 
22 
23 

24 
25 

26 

27 

85001-8} 
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Table 26.—MANITOBA—Betail Services, 1930, by Size of Business 
ESTABLISHMENTS GROUPED ACCORDING TO AMOUNT OP ANNUAL RECEIPTS, BY KINDS OF BUSINESS 

[An (x) indicates that figures are witheld to avoid disclosing individual operations, but these are included 
in the totals] 

(Receipts are shown in thousands of dollars) 

Kind ol business—Genre de commerce 

T0TALS(2) 

Number 
of es

tablish
ments 

Receipts 

Less than $5,000 

Moins de $5,000 

Nombre 
d'etabUs
sements 

Recettes 

Total, All EstabllshmentsO—Total, tous £tabllssemeiits(>). 
Per cent of total establishments and receipts—Pourcentage du 

nombre d'etabUssements et des recettes 

AMUSEMENT AND RECREATION GROUP-GROUPE DE L'A-
MUSEMENT ET DE LA R £ C R £ A T I 0 N 

20 

22 

23 

37 

BowUng and pool halls—Salles de quilles et de billard— 
Billiards and pool halls—Salles de biUard et pool 
Bowling alleys—Jeux de quiUes 

Theatres—Theatres— 
Motion picture houses—Cin6mas seulement _ 
Opera houses and legitimate theatres (other than vaudeville)—The^res, 

op6ras ou legitimes (autres que vaudeviUes) 
Amusement parks—-Pares d'amusements 
Other recreation places—Autres lieux de recreation— 

Dancing academies and dance halls, roof gardens—Academies de danse 
et salles de danse, roof gardens 

Boats and canoes for hire—Bateaux et canots k louer 
Camp grounds conducting—Terrain de campement 
Golf course operating—Exploitation d'un terrain de golf 
Skating rinks, ice—Patinoires, sur glace 

BUSINESS SERVICES GROUP-
MERCIAUX 

-GROUPE DES SERVICES COM-

DOMESTIC SERVICES GROUP-GROUPE DES SERVICES DO
MESTIQUES 

EDUCATIONAL, SERVICES GROUP-GROUPE DES SERVICES 
EDUCATIONNELS 

PERSONAL SERVICES GROUP-GROUPE DES SERVICES PER
SONNELS 

Barber shops—Boutiques de barbier _. 
Beauty parlours and hairdressers—Salons de beaute et coiffure 
Shoe shine (including hat cleaning)—Cireurs de chaussures (y compris tels 

etablissements avec service de nettoyage do chapeaux) 
Turkish and other baths—Bains turcs et autres 

PHOTOGRAPHY—PHOTOGRAPHIE. 

UNDERTAKING AND BURIAL-SERVICES FUNflRAlRES 

REPAIR AND SERVICE SHOPS—BOUTIQUES DE REPARA
TIONS ET DE SERVICES 

Automobile repair and service shops—Etablissements de reparation et de 
service d'automobile— 

Service garages—Garages de service ".._ 
Ignition, batteries and electrical—AUumage, batteries, service d'eiec

tricite -
Paint shops—Boutiques de peinture 
Tire shops—Boutiques de pneus 
Top and body shops—Boutiques de couverture et carrosserie 

Bicycle and motorcycle repairs—Reparation de bicyclettes et motocyclettes 
Blacksmith and carriage repairs—Forgeron et reparation de voitures— 

Blacksmith shops—Forgerons _. 
Carriage repairs—Reparation de voitures 

Boot and shoe repairs—Reparation de chaussures 
Other repair and service shops—Autres ateliers de reparation et de service— 

Harness repairs—Reparation de harnais 
Locksmiths—Serruriers ._ ;-
Radio and electrical repairs and service—Reparation et service de radio 

et appareils eiectriques _ 
Upholstery and fuinituie repairs—Rembourrage et reparation de meu

bles , 
Watch and jeweUery repairs—Reparation de montres et bijoux 

2,486 

100 00 

229 

26 

293 

14 

569 

445 
93 

19 
3 

54 

34 

881 

71 

3 

334 
3 

324 

16,217 

100-00 

2,076 

83-51 

4,003 

362 
346 

2,747 

135 

1,081 

2,534 

310 

1,341 

985 
276 

51 
30 

319 

1,762 

40 
50 

188 
12 

507 
2 

396 

27 
35 

68 

63 
132 

119 

26 

251 

502 

409 
76 

35 

21 

820 

58 

2 
3 
3 
2 
6 

324 
3 

316 

27 

3,032 

18-70 

185 

95 
4 

69 

8 

23 

365 

831 

695 
103 

30 
6 

75 

45 

997 

70 

3 
10 
9 
5 

12 

416 
2 

318 

27 
17 

25 
07 

(1) Included in group totals may be figures for classifications which cannot be shown separately without disclosing 
individual operations. 

(') In some instances only the receipts for a group of estabUshments were reported instead of the volume of business 
for each unit. The figures for such establishments have not been included in this table. 
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Tabieau 26.—MANITOBA—Services de dfitaii, 1930, par le cliiffre d'aJTaires 
ETABLISSEMENTS GROUPES SELON LE MONTANT DES RECETTES ANNUELLES, PAR GENRES DE COMMERCE 

[Un (X) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

(Les recettes sont indiqufes en nnilliers de dollars) 

15,000-
59,999 

Num
ber of 
estab
lish

ments 

170 

6-84 

39 

2 

11 

2 

43 

29 
10 

3 
1 

13 

2 

33 

Re
ceipts 

$10,000-
$19,999 

Nom
bre 

d'eta
bUsse
ments 

1,203 

7-42 

212 

112 

17 

77 

16 

295 

194 
70 

95 

16 

224 

36 

6 
15 
5 

(X) 

38 

36 

14 
(X) 

106 

4-26 

Re
cettes 

26 

1,487 

9-17 

$20,000-
$29,999 

Num
ber of 
estab
lish

ments 

131 
64 

124 

11 

11 

15 

37 

122 

11 

164 

75 
74 

16 

61 

85 

390 

35 

1-41 

Re
ceipts 

851 

5-25 

23 

20 

49 

123 

79 

$30,000-
$49,999 

Nom
bre 

d'eta
bUsse
ments 

35 

1-41 

Re
cettes 

$50,000-
$99,999 

1,354 

8-35 

45 

23 

455 

(X) 

(X) 

145 

211 

30 

Num
ber of 
estab
lish

ments 

36 

1-45 

91 

108 

72 

36 

Re
ceipts 

$100,000-
$199,999 

Nom
bre 

d'eta
bUsse
ments 

2,469 

15-23 

734 

(X )" 

(X) 

83 

76 

287 

280 

61 

50 

140 

no 

( X ) 

20 

0-80 

( X ) 

Re
cettes 

2,744 

16-92 

629 

629 

300 

1,018 

193 

$200,000 or over 

$200,000 ou plus 

Num
ber of 
esLab-
lish-

ments 

Re
ceipts 

3,076 

18-96 

1,084 

(x) 

223 

340 

35 

vo i le" l?opera t ion^ indf^Ses . ' ^ "''"""'"* ' " " ' ° ' ' ' ' ° ' "^'^'^ ^ ° " * ' " <=''»^ifi'=a«°" "« P^"' «fe montree afin de ne pas de 
H„ ohi(TST„?ffi'°''"^'^l' les.declarations relatives k un groupe d'etabUssements ne comprennent que les recettes au lieu 
du chiffre d affaires de chaque unite. Les donnees sur ces etablissements ne sont pas comprises dans ce tableau. 
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Table 26.—MANITOBA—Retail Services, 1930, by Size of Business—Con. 
ESTABLISHMENTS GROUPED ACCORDING TO AMOUNT OF ANNUAL RECEIPTS, BY KINDS OF BUSINESS 

[An (x) indicates that figures are witheld to avoid disclosing individual operations, but these are included 
^ ^ in the totals] 

(Receipts are shown in thousands of dollars) 

Kind of business—Genre de commerce 

STORAGE AND TRANSPORTATION GROUP-GROUPE DE 
L'ENTREPOSAGE ET DU TRANSPORT 

Cartage and storage—Transport et entreposage— 
General transfer (including baggage and light dehvery)—Voiturage 

general (y compris bagage et Uvraison legere) ;,•'•;; 
Trucking and cartage (local)-Camionnage et voiturage (local) 
Messenger and light deUvery—Messager et livraison legSre 
Warehousing, storage and trucking—Entreposage et camionnage 
Storage—ice and cold—Entreposage frigorifique. 

Taxi and auto livery service—Livraison par, automobile et service de taxi 
Motor transportation—Transport par auto— . . 

Stage lines (inter-city)—Lignes d'autobus interurbaines. 
Motor freight hauUng (inter-city)—Camionnage:interiirbain -. - . . . 
MUk and cream and other farm products trucking—Camionnage du lait, 

de la crSme et d'autres produits de' la ferme, 

MISCELLANEOUS SERVICES-DIVERS 

T0TALS(2) 

Number 
of es

tablish
ments 

293 

29 
79 
5 
9 
4 

37 

16 
67 

45 

Ul 

Receipts 

3,962 

117 
615 
41 
897 
272 
494 

102 
333 

Less than $5,000 

Moins de $5,000 

Nombre 
d'etabUs
sements 

484 

222 

Recettes 

394 

40 
100 
11 

36 

21 
110 

76 

108 

Table 27.—MANITOBA—BetaU Services, 1930, by Types of Operation 
Tabieau 3J.—MA1VITOBA—Services de detail, 1930, par types d'op&ation 

Type of operation—Type d'operation 

Total, All Establishments—Total, tous etablisse
ments 

Single independents—Unites simples • 

Two-unit multiples—Doubles-unites 

Three-unit multiples—Triples-unites 

Local chains (4 establishments and over)—Chalnes locales (4 eta
bUssements et plus) 

Number 
of es

tablish
ments 

Nombre 
d'eta
bUsse
ments 

Provincial chains—Chalnes provinciales 

Sectional chains-Chalnes sectionneUes 

National chains—Chatnes nationales 

Leased concessions and departments—Concessions et rayons loues. 

Other types of operation—Autres types d'operation 

Theatres—Theatres -
Single independents—Unites simples 
•Two-unit multiples—Doubles-unites 
Three-unit multiples—Triples-unites: . . . . . . . . . . . . . . 
Local chains (4 estabUshments and over)—Chalnes locales (4 

etabUssements et plus) .- -
Provincial chains—Chalnes provinciales 
National chains—Chalnes nationales 

2,493 

2,391 

28 

8 

10 

4 

5 

24 

20 

3 

Full-time 
employees 

Personnel 
k temps entier 

Num
ber 

Nom
bre 

3,976 

3,097 

247 

71 

145 

21 

87 

273 

20 

15 

ioF 
146 

111 

151 

Salaries 
and wages 

Salaires 
et gages 

$ 
4,235,109 

3,016,100 

408,300 

93,500 

134,500 

25,500 

78,200 

441,900 

18,900 

18,200 

526,500 
. 140,900 

136,600 

249,000 

Receipts (1930) 

Recettes (1930) 

Montant Pour-
cent des 
recettes 
totales 

16,437,800 

11,428,800 

1,622,800 

347,600 

434,900 

177,100 

219,500 

2,197,900 

57,000 

52,200 

645,200 

1,363,500 

23-49 

49-63 
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Tableau 26.—MANITOBA—Services de d«tail, 1930, par le cliiffre d'affaires—Fin 
ETABLISSEMENTS GROUPES SELON LE MONTANT DES RECETTES ANNUELLES, PAR GENRES DE COMMERCE 

lUn (x) indique que les chiffres ne sont pas donnei afin de ne paa devoiler des operations individuelles, mais ceux-ci sont 
inclus dans los totaux] 

$5,000-
$9,999 

N u m 
ber of 
es tab
Ush

ments 

26 

2 
2 
1 
1 

-9 

4 
5 

1 

8 

Re
ceipts 

198 

14 
16 
5 
8 

-71 

32 
35 

7 

53 

$10,000-
$19,999 

N o m 
bre 

d 'eta
bUsse
ments 

17 

2 
3 

-
-2 
3 

2 
5 

-
C 

Re
cettes 

254 

24 
47 

-
-33 

50 

25 
76 

-
84 

( L o s r e c e t t e s s o n t i n d i q u f i e s e r 

$20,000-
$29,999 

Num
ber of 
es tab-
lish-

incnts 

5 

2 
1 

-
--
1 
1 

-
1 

Re
ceipts 

123 

49 
26 

-
--

25 
23 

-
27 

$30,000-
$49,999 

N o m - ' 
bre 

d 'eta
bUsse
ments 

7 

1 
1 

-1 

-2 

_ 
2 

-
-

Re
cettes 

276 

39 
34 

-45 

-67 

_ 
91 

-
-

m i l l i e r s d e d o l l a r s ) 

$50,000-
$99,999 

Num
ber of 
es tab
Ush

ments 

8 

1 

-4 
1 
2 

_ 
-
-
3 

Re
ceipts 

595 

87 

_ 278 
88 

141 

_ 
-
-

212 

$100,000-
$199,999 

Nom-

d 'e ta-
blisse-
ments 

5 

2 

1 
1 
1 

-
-
-

Re
cettes 

G94 

280 

134 
161 
128 

-
-
-

$200,000 

5200,000 

lish-
ments 

3 

_ 
_ 
2 

_ -

-
-
-

ou plus 

Re-

1,430 

_ 
_ 

432 

-

-
-
-

1 

0 
3 
4 
5 
6 
7 

9 

10 

11 

Table 28.—MANITOBA—Sale of Meals and Merchandise Reported by Service Estabiisliments, 1930 
Tabieau 28.—MANITOBA—Ventes de repas et de marchandise telles que d£clar£es par ies etablisse

ments de service, 1930 

Subsidiary Sales 
and Kind of Business Report ing (i)-

T o t a l sales of meals a n d m e i c h a n d l s e r e p o r t e d . . . 

Receipts from sale of meals— 

Confectionery— 

Automot ive accessories, t i res , ba t ter ies , gas and oil— 
Automobile repair and service shops 

Cigars , cigaret tes , tobacco— 

(0 T h e first heading in each group indicates t h e com
m o d i t y sold. T h e indented headings show t h e 
kind of business es tabl ishments in which the 
c o m m o d i t y is sold. 

Sales 

Ventes 

$ 
299,300 

11,500 

goo 

19,800 
4,600 

3.900. 

59,400 

14,500 
47,100 

137.600 

Ventes subsidiaires et genres de commerce 
fournissant des declarations (}) 

T o t a l des r ece t t e s d€clar€es e n p a i e m e n t de r e p a s 
servls e t d e m a r c h a n d i s e . 

Recet tes provenant des repas— 
Groupe de I 'amusement e t de la r6cr6ation. 
Autres etabl issements de service. 

Confiserie— 
Groupe de I 'amusement e t de la recreation. 
Autres etablissem.ents de service. 

Accessoires (auto), pneus, ba t ter ies , essence et huile— 
Etabl i ssements de reparation e t de service 

d 'automobi le . 
Autres etablissements de service. 

Cigares, cigarettes, t abac— 
Boutiques de barbier . 
Autres etabl issements de service. 

Autres. 

( 0 Le premier en-tete de chaque groupe mont re la 
nature de la marchandise ventTue. Les en-tetes 
en re t ra i t montrent I'espdce d 'e tabl issement oO ces 
marchandises sont vendues. 
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Table 29.—MANITOBA—Betail Services, 1930, by Forms of Organization 
Tableau 29.—MANITOBA—Services de detail, 1930, par constitution des «tabiisscments 

Total 

Individual proprietorships—Particuliers 

Partnerships—Societes en nom coUectif. 

Corporations—Compagnies incorporees.. 

Other forms—Autres 

Number 
of es

tablish
ments 

Nombre 
d'eta-

. blisse-
ments 

2,493 

2,154 

184 

152 

3 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

2,979 

960 

180 

1,834 

5 

Female 

Femmes 

997 

229 

25 

743 

Salaries 
and wages 

Salaires 
et gages 

4,235,100 

978,100 

224,300 

3,029,700 

3,000 

Total 
receipts 

Total 
des 

recettes 

16,437,800 

. 5,243,200 

1,175,800 

10,010,500 

8,300 

Tabic 30.—MANITOBA—Capital Invested in Betai l Service Trade, 1930 
Tableau 30.—MANITOBA—Capital engag£ d a n s le service de detail , 1930 

Group—Groupe 

Total 

Amusement and recreation group—Groupe de I'amusement et de la recreation 

Business services group—Groupe des services commerciaux 

Domestic services group—Groupe des services domestiques 

Educational services group—Groupe des services educationnels 

Personal services group—Groupe des services personnels 

Photography—Photographie 

Undertaking and burial—Services f uneraires 

Repair and service shops—Boutiques de reparations et de services 

Storage and transportation group—Groupe de I'entreposage et du transport.. 

MisceUaneous services—Divers 

Number of 
establish

ments 

Nombre 
d'etabUsse

ments 

2,493 

220 

26 

300 

14 

560 

54 

34 

881 

293 

111 

Total 
Receipts 

Total 
des 

recettes 

16,437,800 

4,002,900 

1,080,600 

2,754,900 

309,900 

1,340,900 

318,700 

422,200 

1,761,800 

3,961,700 

484,200 

Capital 
i nvested 

Capital 
engage 

13,646,100 

3,968,200 

463,300 

2,142,000 

263,900 

830,500 

203,700 

467,200 

1,290,000 

3,562,200 

405,400 
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Table 31.—MANITOBA—Summary of Retail Services, 1930, by Divisions and Incorporated Places of 
1,000 Population or Over 

Tableau 31.—MANITOBA—Bfeum€ des Services de detail, 1930, par divisions et endroits incorpores 
de 1,000 ames ou plus 

Divis ions and Incorporated Places 
of 1,000 Population or over 

Divisions e t endroits incorpores, 
de 1,000 9,mes ou plus 

T O T A L , M A N I T O B A 

Divis ion N o . 1 

Divis ion No . 2 

Divis ion N o . 3 

Division N o . 4 

Division N o . 5 

Divis ion N o . 6 

PLACES U N D E R 10,000 
E N D R O I T S DE MOINS DB 10,000 

Tota l , endroi ts de moins de 10,000./ 

Divis ion N o . 7 

Divis ion N o . 8 

Selkirk 

Division N o . 10 

Divis ion N o . 11 

Divis ion N o . 12 

Divis ion N o . 13 

Autres '. / 

Divis ion N o . 14 

Division N o . 15 

Division N o . 16 

Popula-
. t ion 

(1931) 

700,139 

22,817 

38,810 
1,416 
1,005 

36,389 

26,753 
1,003 

25,760 

18,253 

46,228 
1,139 
6,747 

39,342 

283,828 
218,785 

16,305 

2,462 
1,418 
6,597 
1,173 

37,088 

48,738 

36,912 
17,082 
19,830 

19,846 
1,661 
1,590 

16,595 

45,414 
4,486 
1,031 

39,897 

17,916 
1,910 

16,006 

28,100 
1,680 

26,420 

24,344 

24,263 
3,971 

20,292 

25,978 

10,008 

30,669 
4,030 

26,639 

N u m b e r 
of es-

tablisU-
ments 

N o m b r e 
d 'e ta 
bUsse
ments 

2,493 

23 

123 
21 
11 
91 

98 
12 
86 

77 

70 
8 

22 
40 

1,281 
1,091 

41 

5 
21 
41 

82 

149 

145 
83 
62 

83 
19 
12 
52 

128 
26 
14 
88 

67 
18 
49 

130 
12 

118 

43 

72 
34 
38 

62 

43 

48 
24 
24 

Ful l - t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

2,979 

4 

15 
4 
2 
9 

9 
3 
6 

14 

22 
1 
4 

17 

2,691 
2,529 

34 

1 
5 

20 

12 

38 

106 
102 

4 

9 
2 
3 
4 

34 
5 
2 

27 

5 
4 
1 

13 
3 

10 

8 

39 
28 

2 

2 

17 

90 
80 
10 

Female 

F e m m e s 

997 

1 
1 

5 

2 
3 

916 
897 

13 

5 

1 

6 

38 
38 

1 

1 

19 
2 

17 

1 
1 

7 
7 

5 

4 
4 

Salaries 
and wages 

Salaires 
et gages 

S 
4,235,109 

3,590 

10,700 
4,300 

300 
6,100 

4,300 
2,400 
1,900 

12,100 

21,100 
400 

4,700 
16,000 

3,882,400 
3,804,000 

43,000 

500 
3,300 

22,600 

8,400 

34,800 

129,600 
127,100 

2,500 

8,100 
900 

4,100 
3,100 

39,600 
6,200 
1,200 

33,200 

2,890 
2,400 

400 

9,000 
1,900 
7,100 

5,009 

24,809 
23,100 

1,700 

890 

15,300 

66,000 
61,000 
15,000 

Receipts 

Rece t tes 

(1930) 

: 
16,437,890 

34,000 

178,100 
54,900 
11,500 

111,700 

138,909 
27,500 

111,400 

149,290 

166,400 
7.900 

38.900 
119,600 

13,813,690 
13,372,000 

182,700 

5.300 
30.900 

110,200 

112,500 

258,900 

581,300 
602,000 

79,300 

125,300 
27,800 
31,300 
66,200 

382,100 
52,700 
28,300 

301,100 

83,690 
46,700 
36,900 

175,500 
18,600 

156,900 

38,700 

178,900 
140,500 
38,400 

61,100 

86,609 

214,500 
171,100 
73,400 

Stocks 
on hand, 

end of year 
(a t cost) 

Stocks 
en mains 
k la fin 

de I'annee 
(prix 

coutant ) 

S 
338,800 

400 

7,400 
1,600 

600 
6,300 

10,290 
1,100 
9,100 

16,200 

3,500 
900 

1,100 
1,500 

227,600 
214,200 

7,700 

500 
2,000 

3,200 

5,700 

21,300 
11,800 
9,500 

4,709 
1,500 

• 900 
2,300 

8,900 
1,900 
2,300 
4,700 

6,800 
4,900 
1,900 

11,200 
1,000 

10,200 

2,700 

6,700 
5,100 
1,600 

3,109 

1,409 

6,700 
5,300 
1,400 
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Table 32.—MANITOBA—Ketail Services, 1930, by Kinds of Business 
NUMBER OF ESTABLISHMENTS AND RECEIPTS BY DIVISIONS AND INCOBPOBATED PLACES OP 1,000 

POPULATION OR O V E R 

|An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

(Receipts are shown in thousands of dollars) 

Divisions and Incorporated Places 
of 1,000 Population or over 

Divisions e t endroits incorpores. 
de 1,000 ttmes ou 

T O T A L , M A N I T O B A -

plus 

E s t a b l i s h n i c n t s — E t a b l i s s e m e n t s . . 

Divis ion N o . 2 

Remainder of division. 

Divis ion IVo. 3 

Remainder of division. 

Remainder of division 

Divl.sion N o . 6 

\ B e c e i p t s 

. . . / E t a b . . . . 
1 Rece t t e s 

. . . ( E s t 
\ Receipts 

. . . f E t a b . . . . 
1 Recet tes 

. . . . / E s t 

. . . / E t a b . . . 
1 Rece t t e s 

. . . ( E s t 
1 Receipts 

. . . . / E t a b . . . . 

. . . / E s t 
t R e c e i p t s 

. . . / E t a b . . . . 
1 R e c e t t e s 

. . . / E s t 
(Receipts 

. . . / E t a b . . . . 
iReee t t e s 

. . . . / E s t 

. . . / E t a b . . . . 
1 R e c e t t e s 

. . . / E s t 
[Receipts 

. . . / E t a b . . . . 
\ Recet tes 

PL. \CE3 UNDER 10,000 
E N D R O I T S DE MOINS 

Remainder of division 

DE 10,000 

. . . / E s t 
(Receipts 

. . . / E t a b . . . . 
(Rece t tes 

. . . / E s t 
(Receipts 
/ E t a b . . . . 
\ R e c e t t e s 

. . . . / E s t 

Tota l , places under 10,000— 
Tota l , endroi ts de 

de 10,000 
moins 

/ E t a b . . . . 
1 Recet tes 

•a 

li
s e 
b

il
la

 
oo

l 
h
a 

e
s
e
t 

d 
B

o
w

li
n

g 
an

d
 p

 
S

al
le

s 
d
e

 q
u

il
l 

110 

707 

-
1 

(x1 
1 

(x) 

-
-

6 
0 

-0 
0 

7 
16 

5 
7 

-
-1 

(x) 
4 

(x) 

46 
,'i2n 

44 
(xl 

-

_ 
--
-1 

(X) 

1 
(x) 

2 
(X) 

m 
£ 

T
h
e
a
tr

e
s-

T
h
 

74 

2747 

-
3 
7 
1 

M 

2 
(X) 

4 
8 
1 

(X) 
3 

(X) 

4 
13 

2 
(X) 

-1 
(x) 

1 
(X) 

38 
2326 

30 
2254 

I 
(X) 

_ 
-1 

(X) 
2 

( X ) 

4 
14 

7 
(X) 

er
ie

 
ly

ei
n

g
 

te
in

tu
i 

C
le

an
in

g
 a

n
d
 

N
et

to
y
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e 

e
t 

135 

979 

-
1 

(X) 
1 

(X) 

-
-
1 

fT) 

-1 
(X) 

3 
2 

3 
4 
1 

(X) 
'2 

(X) 

-
104 
932 
98 

893 
2 

( X ) 

-
-1 

(X) 
1 

(X) 

2 
( X ) 

4 
(X) 

ie
s 

la
n
d
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m 

1 
c a a 
a 

147 

1524 

-
2 

(X) 
1 

(X) 

1 
(X) 

3 
2 

-
-3 

2 

3 
2 

3 
5 

-
-2 

(X) 
1 

(X) 

101 
1376 

92 
1353 

6 
19 

-
-1 

( X ) 
2 

(X) 

-
-

S 
4 

u 

D
ar

bi
e 

B
ar

b
er

 s
h
o
p
s 

B
o

u
ti

q
u

es
 d

e
 

445 

985 

2 
(X) 

16 
27 

0 
( X ) 

1 
(x) 

13 
23 

20 
33 

1 
( X ) 

19 
(X) 

11 
19 

17 
22 

2 
(X) 

6 
8 
9 

( X ) 

241 
667 
209 
612 

U 
21 

2 
(X) 

4 
6 
5 

13 

12 
(X) 

23 
36 

es
se

rs
 

h
ai

rd
r 

co
if

fu
re

 

S o 

is 

B
ea

u
ty
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ar

lo
u 

S
al

on
s 

d
e
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e
a
 

93 

270 

-
-
--
'-
~ 
-
-

2 
(X) 

1 
( X ) 

1 
(X) 

3 
1 

3 
1 

-
-2 

(X) 

(X) 

.53 
218 

47 
205 

2 
( X ) 

-
--
-4 

(XJ 

-
-

4 
(xJ 

h
es

 
) t

o
g
ra

p
 

X 
a 
1 

P
h

o
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p
h
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48 

285 

-
2 

(X) 
1 

(X) 
1 

(xl 

-
1 

(X) 
1 

(X) 

-
1 

(X) 

1 
(X) 

-
-
-
-1 

(X) 

28 
218 

26 
213 

1 
(x) 

-
--
-1 

(X) 

-
-

1 
(XJ 

• 

ri
al

 
m

d
B

i 
ai

re
s 

U
n

d
er

ta
k

in
g

 ^
 

S
er

v
ic

es
 f

un
^r

 

3 t 

433 

-
-
--
-
: 
-
~ 

3 
(X) 

-. 2 
(xJ 

2 
(X) 

2 
<x) 

1 
( X ) 

1 
(X) 

-
-
11 

338 
S 

(X) 
1 

( X ) 

-
--
--
-

1 
(X) 

1 
(X) 

w tn 
tnS 
S'X 
X o 
" a 

A
u

to
m

o
ti

v
e 

r 
R

ep
ar

at
io

n
 d

' 

105 

.520 

2 
(X) 

5 
7 

-
-1 

(x) 
4 

( X ) 

7 
9 
3 
4 
4 
5 

4 
5 

2 
<x) 

-
-
-
-2 

( X ) 

59 
469 
52 

447 

-
" 

1 
(x) 

2 
( X ) 

1 
(X) 

3 
6 

V 
13 

h
o
p
s 

v
o

it
u

re
s 

rr
ia

g
e 

s 
io

n 
d
e 

8 a 
5-9 

B
la

ck
sm

it
h

s 
F

o
rg

er
o
n
s 

e
t 
i 

337 

509 

7 
7 

31 
27 
3 
5 

(X) 
20 

( X ) 

25 
40 
2 

(X) 
23 

(Xj 

23 
58 

9 
9 
3 
3 
1 

( X ) 
5 

( X ) 

54 
129 

26 
94 

1 
( X ) 

-
-2 

( X ) 
4 

12 

21 
18 

27 
(X) 

r 
sh

o
p
s 

su
re

s 

'3 3 §•.1 

B
o
o
t 

an
d

 s
ho

e 
R

ep
ar

at
io

n
 d

e 

324 

396 

3 
3 

14 
19 
3 
2 
2 

(x) 
9 

(XJ 

6 
5 
1 

(X) 
5 
6 

3 
6 

9 
6 
1 

(XJ 
3 
2 
6 

(XJ 

195 
278 
169 
247 

10 
15 

2 
(xJ 

-
-6 

9 

8 
(xJ 

lb 
IV 

sa
ge

 
to

ra
g
e 

n
tr

ep
c 

C
ar

ta
g
e 

an
d
 s

 
T

ra
n

sp
o

rt
 e

t 
e 

127 

1,952 

~ 
2 

ix j 
1 

( X j 

-
1 

(XJ 

2 
(x) 

-
-2 

(XJ 

6 
9 

-
-
-
-
-
-
— 
~ 
72 

1,778 
60 

1,V4V 
1 

(xJ 

-
-4 
5 
4 
6 

3 
(xJ 

11 
(X) 

37 

494 

~ 
-
--
-
-
-

-
--
~ -
. 
~ 
-
-
-
-
-
-
-
" 
27 

468 
22 

44b 
2 

(X j 

-
~ -
-1 

(xJ 

2 
(XJ 

3 
t x ) 

rt
a
ti

o
 

au
to

 
M

o
to

r 
tr

an
sp

c 
T

ra
n
sp

o
rt
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ar

 

128 

518 

8 
22 

32 
65 

3 
22 
3 
4 

26 
39 

7 
12 

1 
(X) 

6 
(xJ 

" 
7 

19 

-
-1 

(X j 
0 

(XJ 

41 
269 

15 
207 

1 
(X j 

-
~ 

3 

18 
(X j 

25 
(XJ 

ic
es

 
ir

vi
cC

E
 

A
ll
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th

er
 s

er
v 

T
o
u
s 

au
tr

es
 s

 

349 

4126 

1 
(xJ 

14 
24 

4 

(XJ 
9 

(X) 

12 

1 
(X) 

(x) 

7 

7 
10 

~ 
~ 

(x) 

(x) 

211 
3839 

192 
3813 

-
" 

(x) 

6 

(x) 

_ 
18 

(!) Including bicycle and motorcycle repairs. (') Y compris reparation de bicyclettes et motocyclettes. 
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Tableau 33.—MANITOBA—Services de detail , 1930, par genres de e o m n i e r e e - F i n 

NOMBRE D'ETABLISSEMENTS ET RECETTES PAR DIVISIONS ET ENDROITS INCORPORES DE 1,000 AMES OU PLUS 

[Un (x) indique que les chiffres ne sont pas donnes afin do ne pas d6voiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

(Les recettes sont indiqu^es en milliers de dollars) 

Divisions and Incorporated Places 
ol 1,000 Population or over 

Divisions et endroits incorpores, 
do 1,000 ^mes ou plus 

Division No. 7 /Est. . . 
iReccipts 

Brandon /Etab 
IRecettes 

Remainder of division /Est 
Autres (Receipts 

Division No. 8 /Etab. . . . 
1 Recettes 

Souris /Est 
1 Receipts 

Virden / E t a b . . . . 
) Recettes 

Remainder ol division /Eat 
Autres (Receipts 

Division No. 9 /Etab. . . . 
\ Recettes 

Selkirk /Est 
IReccipts 

Stonewall /Etab — 
IReccttes 

Remainder of division /Es t . . . . . . 
Autres (Receipts 

Division No. 10 /Etab. . . . 
(Recettes 

Neepawa /Est . . .— 
1 Receipts 

Remainder of division J Etab 
Autres (Recettes 

Division No. 11 /Est.. . 
iRecelpts 

Minnedosa /E t ab . . . . 
iRecettes 

Remainder of division—/Est 
Autres \Roceipts 

Division No. 12 /Etab. . . . 
(Recettes 

Division No. 13 /Est. . . 
iRcceipts 

Dauphin / E t a b . . . . 
1 Recettes 

Remainder of division /Est 
Autres (Receipts 

Division No. 14 /Etab.. . . 
(Recettes 

Division No. 15 /Est.. . 
(Receipts 

Division No. 16 /Etab.. 
(Recettes 

The Pas (Est 
"Receipts 

Remainder ot division (Etab 
Autres (Recettes 

O o 

S'a 

St am 

(X ) 
1 

( X ) 
7 

11 

3 
1 

3 
13 
1 

(x) 
1 

(X ) 
1 

(X ) 

81 
1 

(X ) 

(X ) 

3 
14 

1 
(X ) 

2 
(XJ 

4 
22 

1 
(X ) 

3 
(x) 

2 
(X) 

1 
(X ) 

1 
(X ) 

J 
(X ) 

1 
(X ) 

3 
47 
2 

(X) 
1 

(X ) 

O Z 

5 
19 
4 

(X) 
1 

(X) 

1 
Cx) 

1 
(X ) 

(X ) 

( 
13 

(X) ' 
i 

(X ) 

30 
59 
15 
33 
15 
26 

13 
25 
2 

(x) 
3 

( X ) 

23 
35 
4 
8 
1 

(X ) 
18 

(X ) 

11 
12 
4 
6 
7 
7 

21 
26 

2 
Cx) 

19 
Cx) 

Cx) 

9 
17 
5 

12 
4 
5 

ja o 

°-3 

10 
34 
7 

33 
3 
1 

3 
2 
1 

( X ) 

(X ) 

5 
10 
1 

Cx) 
2 

Cx)_ 

Cx)' 

2 
Cx) 

2 
Cx) 

1 
2 

( X ) 

Cx) 

Cx)' 

4 
• 4 

4 
4 

( X ) 

Cx) 

7 
1 

Cx), 

(X ) ' 

•3 t So Om 

25 
1 

Cx) 
2 

( X ) 

1 
Cx)__ 

I 
( X ) 

2 
Cx) 

1 
Cx)_ 

1 
Cx) 

2 
(x)_ 

2 
( X ) 

(X ) 

( X ) 

Cx) 

( X ) 

tnS 
OX 

a tn t^ 
5 O M 

-UK 

0,-0 

i§ 

^ o 

Cx) 

23 
49 
4 

19 
19 
30 

25 
41 
2 

( X ) 

Cx) 

22 
28 
3 
4 
3 
9 

10 
15 

29 
24 
4 

12 
16 
12 

40 

( X ) 

( X ) 

39 

(x) 

( X ) 

3 
1 

Cx)' 

Cx) 

18 
17 

( X ) 
13 

(X ) 

9s 

<U O 
bD a 

SS 

Cx) 

( X ) 

4 
10 

Cx), 

Cx)' 

12 
14 

( X ) 
1 

Cx) 
1 

Cx) 

4 
8 

2 
Cx), 

Cx)' 

( X ) 

:x) 

Cx) 

St 
t a o u a a ., a 

.o u 
t> o 
<1> ta 
ta o 
O 3 
•ga 
o g 

=2 O 

( X ) 

( X ) 

Cx) 

9 
25 

13 

Cx), 

Cx)' 

7 
17 

Cx) 

4 
29 

3 
Cx) 

( X ) 

(X ) 
1 

Cx) 

23 
148 

7 
9 
3 
5 

13 
134 

4 
2 

10 

13 
21 
3 
4 

10 
17 

11 
7 

Cx) 

Cx) 
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Table 33.—WINNIPEG—Retail Services, 1930, by Kinds of Business 

NUMBER OF ESTABLISHMENTS, PER.SONNEL, PAY-ROLL, RECEIPTS AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

24 

Kind of business—Genre de commerce 

Total, All Establishments—Total, tous etablissements. 

AMUSEMENT AND RECREATION GROUP-GROUPE DE L'AMUSE-
MENT ET DB LA RfiCRfiATION 

Bowling and pool halls—Salles de quilles et de billard— 
Billiards and pool halls—Salles de billard et pool 
Bowling alleys—Jeux de quilles 

Theatres—Theatres 
Other amusement places—Autres places d'amusement 
Other recreation place.s—Autres lieux de recreation 

BUSINESS SERVICES GROUP(")-
MERClAUX(i) 

GROUPE DES SERVICES COM-

Advertising services—Services de publicite— . 
Addressing, multigraphing, typing—Service d'adressage, de multigrapho et 

de dactyiographe 
Advertising agoncie.s—Agences de publicite 
Outdoor display and bill-board advertising—AfHchage en plein air 
Handbills, showcards, novelty advertising—Annonce par feuilles volantes, 

placards et nouveautes 

DOJIESTIC SERVICES GROUP-
TIQUES 

GROUPE DES SERVICES DOMES-

Cleaning and dyeing—Nettoyage et teinturerie 
Laundries—Buanderies 
Other domestic services—Autres services domestiques. 

EDUCATIONAL SERVICES GROUP-GROUPE DES SERVICES EDU
CATIONNELS 

Trade schools—Fcoles de metiers.. 
Other schools—Autres ecoles 

PERSONAL SERVICES 
SONNELS 

GROUP-GROUPE DES SERVICES PER-

Barber shops— Boutiques de b.arbier 
Beauty parlours and hairdressers—Salons de beaute et coiffure 
Shoe shine (including hat cleaning)—Cireurs de chaussures (y compris tels eta

blissements avec service do nettoyage de chapeaux) 
Turkish and other baths—Bains turcs et autres \ .... 

PHOTOGRAPHY—PHOTOGRAPHIE. 

Photographers—Photographes 
Printing, developing and enlarging photographs-

agrandissement de photographies 
-Impression, developpement et 

27 UNDERTAKING AND BURIAL—SERVICES FUNERAIRES. 

Number 
of 

establish
ments 

Nombre 
d'etablisse-

monts 

1,091 

36 

4 
8 
5 

5 

296 

98 
92 
16 

12 

91 
3J 

274 

209 
47 

Proprietors 

Proprietaires 

Male 

Hommes 

1,113 

76 

15 

3 
3 
6 

4 

251 

93 
139 
19 

2 

2 

257 

218 
17 

Female 

Femmes 

76 

36 

4 
32 

. Ĉ) This total includes one classification in which the number of establishments is less than three, and concerning which 
no information can be disclosed. 
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Tableau 33.—WINNIPEG—Services de detail, 1930, par genres de commerce 
NoMBKE D'ETABLISSEMENTS, PERSONNEL, FEUILLE DE PAIE, KECETTES ET STOCKS 

[Un (x) indique quo les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 

inclus dans Ies totaux] 

E m p l o y m e n t and wage f a c t s -

Ful l - t ime employees 

Personnel k t emps entier 

Male 

Honames 

2,529 

422 

65 
99 

223 
18 
27 

l i e 

3 
29 
67 

19 

529 

201 
275 

44 

21 

21 

187 

160 
12 

11 
4 

31 

28 

3 

28 

F e m a l e 

F e m m e s 

897 

115 

1 
7 

99 
2 
6 

46 

6 
33 

1 

3 

591 

170 
316 

15 

58 

58 

97 

21 
72 

2 
2 

25 

20 

5 

5 

Salaries 
and wages 

Salaires 
et gages 

) 

3,804,090 

626,000 

51,700 
87,100 

447,100 
9,200 

30,900 

233,200 

6.200 
97.200 
92,000 

23,000 

975,909 

371,300 
636,600 

68,000 

79,109 

79,100 

273,090 

181,900 
73,500 

10,600 
7,000 

53,700 

43,100 

10,600 

54,600 

Emploiement e t remunerat ion 

P a r t - t i m e employees 

Personnel k temps partiel 

Male 

H o m m e s 

501 

292 

3 
20 
42 
50 

177 

12 

9 

3 

53 

15 

38 

-
-

20 

15 

3 
2 

6 

4 

2 

7 

F e m a l e 

F e m m e s 

62 

30 

22 
5 
3 

4 

3 

1 

5 

2 
3 

_ 

-

.10 

3 
6 

1 

6 

4 

2 

1 

Salaries 
and wages 

Salaires 
et gages 

$ 

163,590 

101,200 

500 
9,400 

39,700 
9,200 

42,400 

4,090 

900 
2,200 

900 

12,009 

5,200 
1,200 
5,600 

_ 

-

7,500 

4,500 
1,400 

600 
1,100 

2,700 

1,900 

800 

3,200 

Receipts 

Recet tes 

(1930) 

S 

13,372,000 

3,177,800 

247,400 
266,300 

2,253,800 
65,500 

344,800 

1,068,009 

22,800 
634,500 
293,700 

74,500 

2,494,300 

892,800 
1,352,700 

248,800 

301,700 

301,700 

895,000 

611,600 
204,800 

49,200 
29,500 

242,500 

213,300 

29,200 

329,000 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coutant) 

t 

211,200 

7,900 

5,600 
1,400 

900 

9,800 

1,400 

8,400 

8,200 

3,200 
1,600 
3,400 

_ 

-

4,200 

2,500 
800 

900 

27,790 

26,400 

1,300 

12,390 

1 

2 

3 
4 

.5 
6 
7 

8 

9 
10 
11 

12 

13 

14 
15 
16 

17 

18 

19 

20 
21 

22 
23 

24 

25 

26 

27 

(0 Ce total comprend une classification dans laquelle le nombre d*6tablissements est inferieur k trois, et sur lesquclg 
aueune information ne peut 6tre d6voil6e. 



98 CENSUS OF M E R C H A N D I S I N G AND SERVICE ESTABLISHMENTS. 1931 

Table 33.—WINNIPEG—Retail Services, 1930, by Kinds of Business—Con. 

NUMBER OF ESTABLISHMENTS, PERSONNEL, PAY-ROLL, RECEIPTS AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

REPAIR AND SERVICE SHOPS—BOUTIQUES DE REPARATIONS 
ET DE SERVICES 

Automobile repair and service shops—Etablissements de reparation et do service 
d'automobile-

Service garages—Garages do service 
Ignition, batteries and electrical—Allumage, batteries, service d'61ectricit6 
Paint shops—Boutiques de peinture 
Tire shops—Boutiques de pneus 
Repair shops (n.o.s.)—Ateliers de reparations (n.a.6.) 
Storage garage or parking space—Garage d'entreposage ou pare de stationne-

nient •, 
Top and body shops—Boutiques do couverture ot carrosserie 

Bicycle and motorcycle repairs—Reparation de bicyclettes et motocyclettes. 
Blacksmith shops—Forgerons 
Boot and shoe repairs—Reparations de chaussures 
Other repair and service shops—Autres ateliers de reparation et de service-

Harness repairs—Reparation de harnais 
Locksmiths—Serruriers 
Radio and electrical repairs and service—Reparation et service de radio et 

appareils eiectriques 
Upholstery and furniture repairs—Rembourrage et reparation de meubles. 
Watch and jewellery repairs—Reparation de montres et bijoux 
Miscellaneous repairs—Reparations diverses 

STORAGE AND TRANSPORTATION GROUP-GROUPE DE L'EN
TREPOSAGE ET DU TRANSPORT 

Cartage and storage—Transport et entreposage— 
General transfer (including baggage and light delivery)—Voiturage general 

(y compris bagage et livraison legSre) 
Trucking and cartage (local)—Camionnage et voiturage (local) 
Messenger and light delivery—Messager et livraison leg^re 
Warehousing, storage and trucking—Entreposage et camionnage 
Warehousing and storage only—^Entreposage seulement 
Storage, ice and cold—Entreposage frigorifique 

Taxi and auto livery service—Livraison par automobile et service de taxi 
Motor transportation—Transport par auto— 

Stage lines (inter-city)—Lignes d'autobus interurbaines. 
Motor freight hauling (inter-city)—Camionnage interurbain 
Milk and cream and other farm products trucking—Camionnage du lait, de 

la cr^me et d'autres produits de la ferme 
Miscellaneous transportation—Transports divers 

30 MISCELLANEOUS SERVICES—DIVERS. 

Number 
of 

establish
ments 

Nombre 
d'etabUsse

ments 

310 

20 
3 
5 
6 
1 

1 
11 
6 

26 
169 

2 
10 

'7 
13 

98 

Proprietors 

Proprietaires 

Male 

Hommes 

329 

(X) 

(X) 
18 
6 

27 
166 

(X ) 

( X ) 

(X ) 

( X ) 

(x) 
(X) 

30 

Female 

Femmes 

(X) 

(X) 

( X ) 

(X ) 

(X ) 

( X ) 

(X) 
(x) 
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Tableau 33.—WINNIPEG—Services de detail, 1930, par genres de commeree-Fin 
NOMBHE D ' E T A B L I S S E M E N T S , PERSONNEL, FEUILLE DE PAIE, RECETTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pas donnas afin de ne pas ddvoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

E m p l o y m e n t and wage facts— 

Ful l - t ime employees 

Personnel il temps entier 

Male 

H o m m e s 

214 

26 
1 

12 
17 

(X) 

(X) 
45 

1 
13 
35 

(X) 
3 

31 
14 
11 

(X) 

929 

30 
173 
27 

319 
(X) 

61 
127 

(X) 
63 

(X) 
(X) 

70 

F e m a l e 

F e m m e s 

9 

(X) 

(X) 

3 

2 ( X ) 

3 

(x) 

29 

3 
2 

14 
(X) 

4 

(X) 
1 

(x) 
(x) 

12 

Salaries 
and wages 

Salaires 
et gages 

$ 

215,499 

28,800 
800 

13,000 
9,500 

(X) 

(X) 
57,500 

300 
10,200 
27,990 

(X) 
3,200 

28,000 
14,300 
9,100 

(X) 

1,184,809 

30,000 
173,800 
21,300 

383,300 
(X) 

74,300 
146,000 

(X) 
72,900 

(X) 
(X) 

108,300 

Emploiement et r6mun6ration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

35 

8 

3 

(x) 

(X) 
3 

5 
6 

(X) 

9 
1 

(X) 

69 

3 
50 

5 
(X) 

10 

(X) 
1 

(X) 
(X) 

7 

F e m a l e 

F e m m e s 

-

( X ) 

(X) 

(X) 

(x) 

-

(x) 

(X) 

(X) 
(x) 

G 

Salaries 
and wages 

Salaires 
ct gages 

t 

9,090 

3,600 

500 

(X) 

(X) 
1,500 

900 
1,600 

(X) 

1,200 
300 

(X) 

19,990 

900 
8,800 

1,100 
(X) 

8,900 

(X) 
200 

(X) 
(X) 

3,400 

Receipts 

Rece t tes 

(1930) 

S 

1,078,000 

146,600 
8,500 

34,700 
49,500 

(X) 

(X) 
187,900 

11,500 
94,300 

246,700 

(X) 
35,100 

67,100 
58,900 

113,800 
(X) 

3,397,900 

81,400 
524,500 

39,000 
821,000 

Cx) 
271,800 
444,900 

(X) 
179,200 

(X) 
(X) 

387,200 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annfie 
(prix coOtant) 

i 

194,700 

1,500 
400 
200 

1,400 
(X) 

(X) 
11,300 

1,900 
3,100 
6,600 

(X) 
8,900 

14,700 
4,000 

49,100 
(X) 

11,509 

400 

1,100 
(X) 

10,000 

( X ) 

. (X) 
(X) 

27,900 

1 

2 
3 
4 
6 
6 

7 
8 
9 

10 
11 

12 
13 

14 
15 
16 
17 

18 

19 
20 
21 
22 
23 
24 
25 

26 
27 

28 
29 

30 
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Table 34.—WINNIPEG—RetaU Services, 1930, by Kinds of Business , 
RENT AND OTHER OPERATING EXPENSES 

Kind ol business—Genre de commerce 

A. Establishments in Leased Premises 

A. Etablissements dans un local lou6 

Number 
of establish

ments 

Nombre 
d'etabUsse

ments 

Receipts 

Recettes 

(1930) 

Total, All Establishments Reporting(i)—Total, tous etablisse
ments faisant rapi)ort(') 

AMUSEMENT AND BECBEATION GROUP—GROUPE DE L'A-
MUSEMENT ET DE LA RECBIIATION 

Bowling and pool halls—Salles de quilles et de billard— 
Billiards and pool halls—Salles de billard et pool 
Bowling alleys—.loux de quilles 

Theatres—Thatres 
Other amusement places—Autres places d'amusement 
Other recreation places—Autres lieux" de r^cr^ation 

BUSINESS SERVICES GEOUP—GROUPE DES SERVICES COM
MERCIAUX 

Advertising services—Services de publicit6— 
Addressing, multigraphing, typing—Service d'adressage, de multi' 

graphe et de dactyiographe 
Advertising agencies—Agences de publicitfi •.•••; 
Outdoor display and bill-board advertising—Affichage en plein air 
Handbills, showcards, novelty advertising—Annonce par feuilles 

volantes, placards et nouveaut6s ; 

DOMESTIC SERVICES GROUP-GROUPE DES SERVICES 
DOMESTIQUES 

Cleaning and dyeing—Nettoyage et teinturerie 
Laundries—Buanderies ._ _. 
Other domestic services—Autres services domestiques. 

EDUCATIONAL SERVICES GROUP 
EDUCATIONNELS 

-GROUPE DES S E R V I C E S 

P E R S O N A I V S E R V I C E S GROUP-GROUPE DES SERVICES 
PERSONNELS 

23 

Barber shops—Boutiques de barbier 
Beauty parlours and hairdressers—Salons de beauts et coifTure 
Shoe shine (including hat cleaning)—Cireurs de chaussures (y compris tels 

Etablissements avec service de nettoyage de chapeaux) 
Turkish and other baths—Bains turcs et autres 

PHOTOGRAPHY—PHOTOGEAPHIE. 

Photographers—Photographes 
Printing, developing and enlarging photographs—Impression, developpe

ment et agrandissement de photographies 

UNDERTAKING AND BUEIAL—SEE VICES FUNfiRAIRES. 

846 

69 

4 
8 
5 

5 

158 

67 
77 
14 

10 

231 

179 

801,009 

329 990 

67,700 
33,100 
200,100 
13,000 
16,000 

18,300 

1,800 
8,700 
4,500 

2,400 

61,290 

23,700 
27,800 
9,700 

21,090 

126,000 

88,400 
21,600 

13,000 
3,000 

29,400 

25,900 

3,500 

8,409 

8,840,390 

2,552,909 

218,200 
210,000 

1,820,300 
52,000 
251,500 

1,068,009 

22,800 
834,500 
293,700 

74,500 

698,990 

228,300 
1,35,800 
243,900 

198,000 

759,800 

554,100 
142,800 

47,300 
15,600 

235,600 

208,500 

27,100 

133,200 

(1) Included in group totals may be figures for classifications which cannot be shown separately without disclosing 
individual operations. ^ * -i j 

(!) Not all establishments gave full particulars ol operating expenses and even some estabhshments reportmg rent failed 
to give amount ot other expenses. Thus the totals in this section do not agree with those in Table 33, nor do they necessarily 
include figures for all establishments in leased premises. 

(') Reported salaries of proprietors should only be used as a basis lor computing the total compensation of proprietors 
in any kind of business when the number of reporting estabhshments is relatively large and the number of proprietors re
ceiving a stated salary forms a substantial proportion of the total number of proprietors. Similar precautions should bo 
taken in computing total expenses for any kind of business. (See Introduction.) 
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Tableau 34.—WINNIPEG—Services de d£tail, 1930, par genres de commerce. 
LOYER ET AUTRES FRAIS GENERAUX 

N u m b e r of 
establish

men t s 
reporting 

Etabl isse
ments 
faisant 
rapport 

637 

67 

25 
8 

26 
3 
6 

21 

3 
8 
4 

5 

144 

54 
76 
14 

7 

161 

121 
25 

12 
3 

18 

15 

3 

9 

Proprietors 
not on 

pay-roll 

Proprietaires 
ne figurant 

pas dans 
la feuille 
de paie 

562 

43 

22 
2 

14 
1 
4 

7 

2 

2 

3 

155 

42 
99 
14 

-

159 

121 
23 

14 
1 

18 

15 

3 

3 

B . Operating Expenses Reported(*) 

B . Fra i s g6n6raux d6clar6s(^) 

Proprietors receiving 
a s t a t ed salary (') 

Proprietaires 
k salaire fixe(') 

N u m b e r 

N o m b r e 

146 

13 

5 
6 
2 

7 

1 
3 
2 

1 

37 

11 
21 

5 

-

16 

9 
3 

1 
3 

5 

5 

-

4 

Salaries 

Salaires 

$ 

329,100 

26,300 

8,100 
10,800 
7,400 

18,100 

1,200 
, 8,100 

7,200 

1,600 

78,500 

33,400 
36,500 

8,600 

-

22,700 

13,700 
3,400 

1,000 
4,600 

11,200 

11,200 

-

15,800 

Salaries and 
wages of 

employees 

Salaires 
e t gages 

du personnel 

S 

3,339,690 

662,100 

40,300 
• 96,500 
449,000 

7,200 
69,100 

236,309 

5,300 
98,100 
94,200 

23,900 

938,400 

329,700 
535,700 

73,000 

66,100 

222,100 

148,300 
55,500 

10,200 
8,100 

49,700 

38,300 

11,400 

57,800 

All o the r 
expenses 

(including rent) 

Tous 
autres frais 
(y compris 

loyer) 

S 

4,691,509 

1,831,100 

81,200 
93,400 

1,469,500 
13,200 

.173,800 

299,900 

5,000 
106,500 
153,800 

11,100 

917,800 

252,000 
590,500 

75,300 

77,500 

206,400 

114,600 
56,200 

19,700 
15,900 

62,700 

54,400 

8,300 

89,100 

l leceipts 

Rece t tes 

(1930) 

S 

10,732,290 

2,828,809 

172,500 
266,300 

2,029,900 
27,900 

332,200 

1,062,090 

18,300 
: 634,600 

292,200 

74,500 

2,332,300 

755,500 
1,331,400 

245,400 

164,800 

664,600 

438,200 
152,800 

44,100 
29,500 

199,600 

161,700 

28,900 

329,009 

1 

2 

3 
4 
5 
6 
7 

8 

9 
10 
11 

12 
J 

13 

14 
15 
16 

17 

18 

19 
20 

21 
22 

23 

24 

25 

26 

(}) Dans les totaux de CTOupe se trouvent parfois des chiffres dont la classification ne peut 6tre montrfie afin de ne pas 
dfivoiler des operations individuelles. 

{') Tous les etablissements n'ont pas fourni les details complets des frais d'exploitation et mfime quelques etablissements 
faisant rapport pour loyer ont omis la somme des depenses diverses, ce qui fait que les totaux de ce tableau ne correspondent 
pas avec ceux du tableau 33, et n'incluent pas necessairement les chiffres pour tous etablissements pris k bail. 

(3) Les salaires des proprietaires, tels que rapportes, doivent servir seulement comme base au calcul de la compensation 
totale des proprietaires dans un commerce quelconque quand le nombre d'etabUssements est relativenient eieve et que le 
nombre de proprietaires recevant un salaire spdcifil forme une proportion substantieUe du nombre total de proprietaires. 
II faut prendre des precautions semblables en calculant les depenses globales de tout genre de commerce. (Voir introduction.) 

85601—9 
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Table 34.—WINNIPEG—RetaU Services, 1930, by Kinds of Business—Con. 
RENT AND OTHER OPERATING EXPENSES 

Kind of business—Genre de commerce 

A. Establishments in Leased Premises 

A. Etablissements dans un local lou6 

Number of 
establish

ments 

Nombre 
d'6tabliss6-

ments 

Rent 

Loyer 

Receipts 

Recettes 

(1930) 

20 

ttEPAlR AND SERVICE SHOPS-ROUTIQUES DE R £ P A R A 
TIONS ET DE SERVICES..... 

Automobile repair and service shops—^Etablissements de reparation et de 
i service d'automobile— 
' Service garages—Garages de service ". 

Paint shops—Boutiques de peinture 
i Tire shops—Boutiques de pneus 

Top and body shops—Boutiques de couverture et carrosserie 
Bicycle and motorcycle repairs—Reparation de bicyclettes et motocy

clettes .' 
IBlacksmith shops—Forgerons 
Boot and shoe repairs^R4paration de chaussures 
Other repair and service shops—Autres ateliers de reparation et de service— 

Locksmiths—Serruriers 
Radio and electrical repairs and' service—Reparation et service de 

radio et appareils eiectriques. 
' Upholstery and furniture repairs—Rembourrage et reparation de 

meubles...' ; 
; Watch and jewellery repairs—Reparation de montres et bijoux 

STORAGE AND TRANSPORTATION GROUP-GROUPE DE 
L'ENTREPOSAGE ET DU TRANSPORT 

Cartage and storage—Transport et entreposage— 
' General transfer (including baggage and light delivery)—Voiturage 
' general (y compris bagage et livraison leg^re) 

Trucking and cartage (local)—Camionnage et voiturage (local) 
•' Warehousing, storage and trucking—^Entreposage et camionnage 

Storage—ice and cold—^Entreposage frigorifique 
Taxi and auto livery service—Livraison par automobile et service de taxi 
Motor freight hauling (inter-city)—Camionnage interurbiiin 

MISCELLANEOUS SERVICES—DIVERS 

248 

16 
4 
6 
7 

2 
16 

141 

27 

99,390 

8,500 
3,000 
6,100 
4,300 

400 
4,600 
35,600 

3,200 

2,200 

4,200 
14,600 

100,800 

1,100 
5,800 
52,800 
7,700 
17,700 
3,200 

15,700 

S 

788,600 

103,700 
31,300 
49,500 
94,800 

4,300 
58,200 
216,800 

15,400 

48,100 
105,800 

2,296,800 

21,700 
264,700 
390,900 
32,600 
412,000 
103,300 

200,300 
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Tableau 34.—WINNIPEG—Services de d«tail, 1930, par genres de commerce—Fin 
L O Y E R ET AUTRES FRAIS G ^ N ^ R A U X 

103 

B. Operating Expenses Reported(2) 

B. Frais generaux declares^ 

Number of 
establish

ments 
reporting 

Etablisse
ments 
faisant 
rapport 

129 

Proprietors 
not on 

pay-roll 

Proprietaires 
ne figurant 
pas dans 
la feuille 
de paie 

119 

Proprietors receiving 
a stated salary(3) 

Proprietaires 
k salaire fixe (3) 

Number 

Nombre 

Salaries 

Salaires 

34 

47,500 

2,300 

6,000 
24,800 

1,500 
1,800 

1,900 

1,500 
7,700 

89,600 

1,800 
21,300 
31,000 
9,300 

23,500 
2,700 

19,409 

Salaries and 
wages of 

employees 

Salaires 
et gages 

du personnel 

178,700 

17,700 
7.600 
8,800 
57,100 

13,400 
17,300 

3,200 

26,200 

14,600 
8,200 

838,700 

28,300 
170,900 
384,400 
49,100 
142,800 
51,100 

89,700 

All other 
expenses 

(including rent) 

Tous 
autres frais 
(y compris 

loyer) 

179,009 

26,700 
5,600 

14,300 
24,700 

1,000 
9,000 

42,000 

7,600 

12,000 

9.300 
22,000 

865,500 

24,600 
185,300 
349,300 
88,000 

144,700 
51,100 

72,500 

Receipts 

Recettes 

(1930) 

762,290 

88,600 
23,200 
41,800 

180,200 

6,200 
62,700 

111,600 

29,800 

67,800 

46,800 
97,300 

2,110,000 

66,700 
486,100 
821,000 

• 183,500 
390,000 
119,400 

287,900 20 

85601-95 
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Table 35.—WINNIPEG—Retail Services, 1930, by Types of Operation 
Tableau 35.—WINNIPEG—Services de d£tail, 1930, par types d'opCratlon 

Type of operation—Type d'operation 

Total, All EslablLshmcnts—Total, tous etablissements. 

Single independents—Unites simples '. ; — 

Two-unit multiples—Doubles-unites 

Three-unit multiples—Triples-unites ;. 

Local chains (4 estabhshments and over)—Chalnes locales'- (4 eta
blissements et plus) ' 

Number 
of es

tablish
ments 

Nombre 
d'eta
bUsse
ments 

Provincial chains—Chalnes pro\-inciales.. 

Sectional chains—Chatnes sectionneUes.. 

National chains—Chatnes nationales 

Manufacturer-controlled chains—Chatnes contrdiees par les nianu-
• faeturiers .' ; 

Leased concessions (ho.tels)—Concessions louees (hdtels). 

Theatres—Theatres...' 
Single independents—Unites simples..' 
Two-unit multiples—Doubles-unites ,. . . . 

' Three-unit multiples—Triples-unites -.... 
Local chains (4 establishments and over)—Chatnes locales (4 

etablissements, et plus) '. ; 
Provincial chains—Chalnes provinciales 
-National chains—Chalnes nationales.; '. ' 

1,091 

1,007 

18 

8 

10 

2 

23 

3 

16 

Full-time 
employees 

Personnel 
k temps entier 

Num
ber 

Nom
bre 

3,426 

2,572 

234 

71 

145 

97 

Salaries 
and wages 

Salaires 
et gages 

322 
75 

107 

3,804,000 

2,617,400 

391,700 

93,500 

134,500 

89,600 

440,200 

18,200 

18,900 

Receipts (1930) 

Recettes (1930) 

Amount 

Montant 

Per cent 
of total 
receipts 

Pour-
cent des 
recettes 
totales 

447,100 
80,800 

131,400 

234,900 

S 

13,372, 

8,536, 

1,460, 

347, 

434, 

296, 

2,196, 

52, 

47, 

2,253,800 
382,400 

607,900 

1,263,600 

100 00 

63-84 

10-92 

2-60 

3-25 

2-22 

lG-43 

0-39 

0-35 

10000 
16-97 

26-97 

56-06 
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Table 36.—MANITOBA—COMBINED CITIES (0—Retail Services, 1930, by Types of Operation 
[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 

in the totals] 

Tableau 36.—MANITOBA—CITES COMBINfiES(>)—Services de detail, 1930, par types d'operation 
("Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 

inclus dans les totaux] 

Type of operation—Type d'opdration 

Number 
of es

tablish
ments 

Nombre 
d'eta
bUsse
ments 

Full-time 
employees 

Personnel 
k temps entier 

Num
ber 

Nom
bre 

Salaries 
and wages 

Salaires 
et gages 

Receipts (1930) 

Recettes (1930) 

Amount 

Montant 

Per cent 
ot tbtal 
receipts 

Pour-
eent des 
recettes 
totales 

Total, All Establlshments-^Total, tous etablissements 

Single independents—Unites simples 

Two-unit multiples—Doubles-unites. 1 

Provincial chains—Chatnes provinciales 

Leased concessions (hotels)—Concessions louees (h6tels) 

Theatres—Theatres '. 

. Single independents^Unites simples 

Provincial chains—Chaines provinciales 

124 

120 

1 

1 

2 

187 

181 

(X) 

(X) 

(X) 

S 

170,709 

164,300 

(x) 

(X) 

(X) 

t 
684,709 

641,800 

(X) 

(X) 

(X) 

100 00 

93-74 

(X) 

(X) 

(X) 

(x) 

(X) 

34,000 

(X) 

(X) 

126,000 

(X) 

(X) . 

10000 

(X) 

(X) 

(') All cities of 10,000 to 30,000 population combined. (') Toutes cites d'une population de 10,000 k 30,000 combinees; 
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Table 37.—MANITOBA—COMBINED CITIES (>)—RetaU Services, 1930, by Kinds 
of Business 

NUMBER OF ESTABLISHMENTS, PERSONNEL, PAY-ROLL, RECEIPTS AND STOCKS 

[An (x) indicates that figures are withheld.to avoid disclosing individual operations, but these are included 
in the totals] 

Kind of business—Genre de commerce 

Number 
of 

establish
ments 

Nombre 
d'etabUsse

ments 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

Total, All Establishments—Total, tous etablissements. 

AMUSEMENT AND RECREATION GROUP-GROUPE DE L'AMUSE-
MENT ET DE LA R £ C R £ A T I 0 N 

Bowling and pool halls—Salles de quilles et de billard. 
Motion picture houses—Cinemas seulement 
Other recreation places—Autres lieux de recreation 

BUSINESS SERVICES GROUP-GROUPE DES SERVICES COM
MERCIAUX 

DOJIESTIC SERVICES GROUP(!)—GROUPE DES SERVICES DO-
MESTIQUES(2) 

Cleaning and dyeing—Nettoyage et teinturerie. 
Laundries—Buanderies 

PERSONAL SERVICES GBOUP(')—GBOUPE DES SERVICES PER-
SONNELSC) 

Barber shops—Boutiques de barbier 
Beauty parlours and hairdressers—Salons de beaute et coiffure. 

PHOTOGRAPHY—PHOTOGRAPHIE 

UNDERTAKING AND BURIAL-SERVICES fUNfiRAlRES. 

REPAIR AND SERVICE SHOPS—BOUTIQUES DE REPARATIONS 
ET DE SERVICES 

.-Automobile repair and service shops—^Etablissements de reparation et de service 
d'automobile 

Blacksmith shops—Forgerons 
Boot and shoe repairs—Reparation de chaussures 
Other repair and service shops—Autres atehers de reparation et de service.... 

STORAGE AND TRANSPORTATION GROUP-GROUPE DE L'EN
TREPOSAGE ET DU TRANSPORT 

Cartage and storage—Transport et entreposage 
Taxi and auto hvery service—Livraison par automobile et service de taxi. 
Motor transportation—Transport par auto 

MISCELLANEOUS SERVICES—DIVERS. 

124 128 

(x) 

30 

( X ) 

41 

10 

(x) 

(X ) 

(') All ci,ties of 10,000 to 30,000 population combined. 
_ (2) This total includes one classification in which the number of establishments is less than three, and concerning which 

) information can be disclosed. 
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Tableau 37.—MANITOBA—CITfiS COMBINfiES(i)—Services de d«taU, 1930, par genres de 
commerce 

NOMBRE D'ETABLISSEMENTS, PERSONNEL, FEUILLE DB PAIE, RECETTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facts— 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

136 

32 

5 
26 
1 

(X) 

32 

12 
20 

1 ' 

8 
9 

5 

(X) 

13 

4 
3 
5 
1 

33 

19 
7 
7 

1 

Female 

Femmes 

51 

7 

6 
1 

(X) 

26 

26 

15 

i 
14 

1 

(X) 

-

-

2 

i 
1 

1 

Salaries 
and wages 

Salaires 
et gages 

i • 

170,700 

36,760 

2,300 
34,000 

400 

(x) 

52,200 

9,700 
42,500 

30,100 

9,600 
20,500 

4,990 

(X) 

12,660 

4,500 
3,700 
3,800 

600 

29,500 

17,600 
6,100 
5,S0O 

1,500 

Smploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

42 

16 

14 

2 

(X) 

3 

3 

5 

5 

-

(X) 

6 

3 
3 

5 

4 
1 

5 

Female 

Femmes 

-

-

-

(X) 

-

-

-
-

-

( X ) 

-

-

-

-

-

Salaries 
and wages 

Salaires 
et gages 

i 

13,760 

4,500 

4,200 

300 

( X ) 

400 

400 

1,100 

1,100 

-

(X) 

2,300 

800 
1,500 

2,900 

2,700 
200 

1,200 

Receipts 

Recettes 

(1930) 

S 

684,700 

' 171,.300 

42,000 
126,000 

3,300 

( X ) 

161,400 

49,000-
109,900 

96,300 

53,300 
42,300 

29,000 

(X) 

93,706 

21,300 
20,200 
46,900 
5,300 

87,200 

38,900 
23,100 
25,200 

8,700 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de rann6e 
(prix coOtant), 

S 

19,500 

406 

400 

(x) 

1,200 

1,200 

700 

700 

2,900 

( X ) 

11,590, 

600 
1,100 
3,300 
6,500 

-

-

-

1 

2 

3 
4 
5 

6, 

7 

8' 
9 

10 

11 
12 

13 

14 

15 

16 
17 
18 
19 

20 

21 
22 
23 

24 

(1) Toutes cit6s d'une population de 10,000 k 30,000 combinees. 
f') Ce total comprend une classification dans laqueUe le nombre d*6tablissements est inferieur k trois, et sur lesquels 

aueune inrormation ne peut Hre d6voil6e. 
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Table 38.—MANITOBA—COMBINED TOWNS AND VILLAGES (i)—Retail Services, 1930, by 
Kinds of Business 

NUMBER OF ESTABLISHMENTS, PERSONNEL, PAY-ROLL, RECEIPTS AND STOCKS 

Kind of business—Genre do commerce 

Number. 
of 

establish
ments 

Nombre 
d'6tablisse-

ments 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

Total, AU Establishments(2)—Total, tous etabllsseinents(2). 

AMUSEMENT AND RECREATION GROUP-GROUPE DE L'AMUSE-
MENT ET DE LA RfiCRfiATION 

Bowling and p(X)l halls—dalles de quilles et de billard. 
Motion picture houses—Cinemas seulement ' 

DOMESTIC SERVICES GROUP-GROUPE DES SERVICES DOMES
TIQUES 

Cleaning and dyeing—Nettoyage et teinturerie., 
Laundries—Buanderies ! 

PERSONAL SERVICES GROUP-GROUPE DES SERVICES PER 
SONNELS 

•20 

Barber shops—Boutiques de barbier 
Beauty parlours'and hairdressers—Salons de beaut6 et coiffure., 

j • 
PHOTOGRAPHY—PHOTOGRAPHIE., 

! ! ! • • 

UNDERTAKING AND BURIAL-SERVICES FUNfiRAIRES ..' 

RFJ*AIR AND SERVICE SHOPS—BOUTIQUES DE REPARATIONS 
ET DE SERVICES ' • ' 

Service garages—Garages de service • 
Blacksmith shops—Forgerons.. .• 
Boot and shoe repairs—Reparation de chaussures 
Other repair and service shops—Autres ateliers de reparation et de service-

Harness repairs—Reparation de harnais " 
Upholstery;and furniture repairs—Rembourrage et reparation de meubles. 
Watch and jewellery repairs—Reparation de montres et bijoux ; . . . 

STORAGE AND TRANSPORTATION GROUP-GROUPE DE L'EN
TREPOSAGE ET DU TRANSPORT 

Cartage and storage—Transport et entreposage— 
General trdnsfer (including baggage and light delivery)—Voiturage general 

(y compris bagage et livraison leg^re)...; .i 
Trucking and cartage (local^—Camionnage et voiturage (local) : . . 

Taxi and auto livery service—Livraison par automobile et service de taxi . . . . . 
Motor transportation—Transport par auto— 

Stage lines (inter-city)—Lignes d'autobus interurbaines..."..-
Motor freight hauling (inter-city)—Camionnage interurbain 
Milk and cream and other farm products trucking—Camionnage du lait, do 

la creme et d'autres produits de la feme 

300 

30 

MISCELLANEOUS SER VICES—DIVERS. 

398 

21 

38 

53 

21 

19 

19 

..'- •(•) All incorporated places of 1,000 to 10,000 population combined. _ , , . . . ' . 
(2) Included in totals may be figures for classifications which cannot be shown separately without disclosing individual 

operations. 
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Tableau 38.—MANITOBA—VILLES ET VILLAGES COMBINfiSC)—Services de dfitaU, 1930, 
par genres de commerce 

NOMBRE D'ETABLISSKMBNTS, PEBSONNEL, FEUILLE DE PAIE, RECETTES ET STOCKS 

Employmen t and wage facts— 

Ful l - t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

167 

i 
.37 

17 
19 

11 

• 4 
7 

I 

f 
1 

14 

14 

2 

\ 4 

~ 21 

3 
13 
4 

1 

73 

2 
2 
4 

4 
3 

2 

4 

Fema le 

F e m m e s 

23 

11 

2 
8 

' 6 

2 
4 

4 

2 
2 

2 

I -

• • • -

-

-

-

-

-

-

-

.Salaries 
and wages 

Salaires '• 
et gages 

i 

128,300, 

i 
, 31,700| 

9,300 
21,500 

9,000 

3,800, 
5,200 

' 15,400 

14,800 
600 

1,490 

1,900 

13,100 

1,500 
9,500 
1,900 

200 

52,700 

2.100 
1.500 
5.300 

4,100 
3,400 

1,200 

1,400 

Emploiement e t remunerat ion 

Pa r t - t ime employees 

Personnel k t emps partiel 

Male j 

H o m m e s 
i 

; 
44 

1 
12 

6 
6 

1 

- i l 

1 

' 1 

3 

3 

8 

7 

-

10 

2 
3 

3 
2 

-

6 

F e m a l e 

F e m m e s 

5 

3 

3 

-
-

1 

1 

1 

-

-

-

-

-

-

-

Salaries 
and wages 

Salaires 
et gages 

i 

11,300 

3,400 

1,500 
1,900 

100 

100 

200 

200 

1,000 

500 

' 1,800 

100 
1,700 

-

2,200 

400 
200 

600 
1,000 

-

2,100 

Receipts 

Kecet tes 

(1930) 

i 

804,100 

199,300 

42.700 
165.000 

49,390 

23.400 
25.100 

102,290 

85.500 
15,700 

36,400 

24,100 

142,'609 

15,800 
77,500 
36,100 

3.900 
1.200 
8,100 

221,600 

5.200 
14,100 
23,400 

56,700 
40,200 

8,900 

24,100 

Stocks on 
hand, 

end of ye.ar 
(at cost) 

Stocks en 
mains k la 

fin de r ann6e 
(prix coutant ) 

i 

30,600 

2,500 

2,500 

800 

800 

1,700 

1,600 
100 

4,100 

• 2,800 

- "" " 12,499 

300 
7,800 
2,500 

500 
200 

1,100 

6,300 

1,000 
1,800 

3,500 

-

-

1 

2 

3 
•4 

5 

6 
7 

8 

9 
10 

11 

12 

13 

14 
15 
16 

17 
18 
19 

20 

21 
22 
23 

24 
25 

20 

27 

(}) Toutes les municipahtes incorporees de 1,000 k 10,000 de population combinees. 
(2) Dans les totaux se trouvent parfois des chiffres dont la classification ne peut 6tre montree afin de ne pas devoiler 

des operations individuelles. 
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Table 39.—MANITOBA—COMBINED TOWNS AND VILLAGES (•)—Retail Services, 1930, by 
Types of Operation 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Tableau 39.—MANITOBA—VILLES ET VILLAGES COMBINES (O-Servlces de d«tall, 1930, 
par types d'opfiratlon 

[Un (x) indique que Ies chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceux-ci son* 
inclus dans les totaux] 

Type of operation—Type d'op6ration 

Total, All Establishments—Total, tous Stabllssements. 

Single independents—Unites simples 

Two-unit multiples—Doubles-unites 

National chains—Chatnes nationales 

Leased concessions (hotels)—Concessions louees (h6tels). 

Leased departments—Rayons loues 

Theatres—Theatres 

Single independents—Unites simples. 

Two-unit multiples—Doubles-unites.. 

Number 
of es-

tablish-

Nombre 
d'eta-

300. 

294 

2. 

1 

2 

1 

14 

12 

2 

Full-time 
employees 

— Personnel 
k temps entier 

Num
ber 
— Nom
bre 

199 

187 

( X ) 

(X) 

(X) 

(X) 

27 

(X) 

(X) 

Salaries 
and wages 

— Salaires 
et gages 

( 
428,390 

122,600 

( X ) 

( X ) 

(X) 

( X ) 

21,500 

(X) 

(X) 

Receipts (1930) 
— Recettes (1930) 

Amount 
— Montant 

t 
804,109 

768,400 

( X ) 

(x) 

( X ) 

(X) 

156,000 

(X). 

(X) 

Per cent 
of total 
receipts 

— Pour-
cent des 
recettes 
totales 

100 00 

95-56 

( X ) 

(X) 

( X ) 

W 

100 00 

( X ) 

(X) 

(1) Allincorporated places of 1,000 to 10,000 population combined. 
(') Toutes les munieipalites incorporees de 1.000 4 10,000 de population combmees. 
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Table 40.-MANITOBA-COMBINED RUBAL AREAS(i)-Retall Services, 1930, by Types of 
Operation 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals] 

Tableau 40.-MANITOBA-REGIONS RUBALES COMBINfiESO-Servlces de detail, 1930, par 
types d'operation 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne paa devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Type of operation—Type d'operation 

Total, All Establishments—Total, tous etablisse
ments 

Single independents—Unites simples 

Two-unit multiples—Doubles-unites 

Provincial chains—Chaines provinciales 

Other types of operation—Autres types d'operation 

Theatres—Theatres. 

Single independents—Unites simples 

Two-unit multiples—Doubles-unites 

Provincial chains—Chalnes provinciales . . 

Number 
of es

tablish
ments 

Nombre 
d'eta
bUsse
ments 

978 

969 

7 

1 

1 

27 

24 

2 

1 

Full-time 
employees 

Personnel 
k temps entier 

Num
ber 

Nom
bre 

173 

157 

10 

(X) 

(X) 

27 

(X) 

(X) 

(X) 

Salaries 
and wages 

Salaires 
et gages 

S 

132,100 

111.800 

11.500 

(X) 

(x) 

23.900 

(X) 

(X) 

(X) 

Receipts (1930) 

Recettes (1930) 

Amount 

Montant 

S 

1,577,000 

1.481.600 

31,400 

(X) 

(X) 

212,200 

(X) 

(X) 

(X) 

Per cent 
of total 
receipts 

Pour-
cent des 
recettes 
totales 

100 00 

03-95 

1-99 

(X) 

100-00 

( X ) 

(i) Incorporated places of less than 1,000 population and all unincorporated localities irrespective of size 
(') ioutes les municipahtes incorporees de moins de 1,000 ftmes et toutes localites non incorporees sans egard k la popu-
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Tabic «.—MANITOBA—COMBINED RURAL ABE AS (')—Retail Services, 1930, by Kinds of 
Business 

NUMBER OF ESTABLISHMENTS, PERSONNEL, PAY-ROLL, RECEIPTS AND STOCKS 

[An (x) indicates t h a t figures are w i thhe ld to avoid disclosing individual operations, bu t these are included 
in t he totals] 

Kind of business— Genre de commerce 

Total , All Establ ishments(2)—Total , t o u s e t a b l i s s e m e n t s ^ . 

A M U S E M E N T A N D B E C R E A T I O N G R O U P — G R O U P E D E L'AMUSE 
M E N T E T D E LA R f i C B f i A T I O N ' 

Bowling and pooi'halls—Salles de quilles et de bil lard 
Motion picture houses—Cinemas seulement •: • • • • • 
Other amusement and recreation places—Autres places d ' amusement e t de re

creation 

D O M E S T I C S E R V I C E S G R O U P - G R O U P E D E S S E R V I C E S D O M E S 
T I Q U E S . 

N u m b e r 
of 

establish
men t s 

N o m b r e 
d'etabUsse

ments 

Cleaning, pressing and repairing—Nettoyage, pressage et reparage 
Laundr ies^Buander ios 

P E R S O N A L S E R V I C E S G R O U P - G R O U P E D E S S E R V I C E S PER
S O N N E L S . , '. .' 

Barber shops—Boutiques de barbier . . . ! , 
Beau ty parlours and hairdressers—Salons de beaute c t coiffure. 

P H O T O G R A P H Y — P H O T O G R A P H I E . , 

U N D E R T A K I N G A N D B U R I A I P ^ S E R V I C E S F U N f i R A l R E S : 

R E P A I R A N D S E R V I C E S H O P S — B O U T I Q U E S D E R E P A R A T I O N S 
ET D E S E R V I C E S 

Service garages—Garages de service • 
Bicycle and motorcycle repairs—Reparation de bicyclettes e t motocyc le t tes . . 
B lacksmi th and carriage repairs—Forgeron et reparation de voitures— 

B U c k s m i t h shops—Forgerons 
Carr iage repairs—Reparation de voitures 

Boot and shoe repairs—Reparation de chaussures 
Other repair and service shops—Autres ateliers de reparation et de service— 

Harness repairs—Reparation de harnais •, • 
Rad io and electrical repairs and service—Reparation e t service de radio et 

appareils eiectriques _ • • 
Upholstery and furniture repairs—Rembourrage ct reparation de meubles — 
Watch and jewellery repairs—Reparation de montres et bijoux 

S T O R A G E A N D T R A N S P O R T A T I O N G R O U P - G R O U P E D E L'EN
T R E P O S A G E E T D U T R A N S P O R T 

Cartage and storage—Transport e t entreposage— 
General transfer (including baggage and light deUvery)—Voiturage general 

(y compris bagage e t livraison legdre) 
Trucking and car tage (local)—Camionnage et voiturage (local) 

Taxi and auto l ivery service—Livraison par automobile e t service de t a x i . — 
Motor t ransportat ion—Transport par auto— 

Stage lines (inter-city)—Lignes d 'autobus interurbaines. 
Motor freight hauling (inter-city)—Camionnage interurbain 
Milk and cream and o ther farm products trucking—Camionnage du lait , de la 

c reme et d 'aut res produits de la ferme 

M I S C E L L A N E O U S S E R V I C E S — D I V E R S . 

978 

94 

103 
17 

Propr ie tors 

Propr ie ta i res 

Male 

H o m m e s 

435 

38 
1 

267 
3 

93 

139 

984 

99 

10 

42 

168 

165 
2 

F e m a l e 

F e m m e s 

(x) 

446 

41 

274 
3 

93 

(x) 
(x) 

152 

59 

25 

2 

2 

16 

1 
15 

(X ) 

[x] 

(>) Incorporated places of less than 1,000 population and all unincorporated localities irrespective of size. . . . . . . 
(') Included in totals m a y be figures for classifications which cannot be shown separately without disclosing individual 

operations-
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Tableau 41.—MANITOBA—REGIONS RURALES C O M B I N E E S C ) - S e r v i c e s de detail, 1930, 
par genres de commerce 

NOMBEE D'ETABUSSEMENTS, PEESONNEL, FEUILLE DE PAIE, BECETTES ET STOCKS 

(Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facts—Emploiement et remuneration 

Full-time employees 

Personnel A temps entier 

Male 

Hommes 

147 

53 

( X ) 

(X ) 
(X ) 

12 

10 

IS 

Female 

Femmes 

26 

Salaries 
and wages 

Salaires 
et gages 

( X ) 

(X ) 
(x) 

$ 
132,109 

16,700 
23,900 

14,900 

8,700 

8,700 

18,000 

14,100 
3,900 

1,500 

12,490 

600 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

( X ) 

10,300 

1,500 

( X ) 
(x) 

24,600 

2,400 
9,100 

8,100 

5,000 

7,600 

110 

( X ) 

( X ) 
( X ) 

17 

Female 

Femmes 

(x) 

(X ) 
(X ) 

Salaries 
and w.iges 

Salaires 
et gages 

29,800 

23,100 

500 
2,600 

20,000 

200 

200 

800 

800 

100 

290 

1,600 

( X ) 

1,400 

200 

( X ) 
(x) 

2,490 

100 
800 

1,200 

300 

1,400 

Receipts 

Recettes 

(1930) 

1,577,000 

454,500 

109,000 
212,200 

133,300 

49,900 

13,600 
36,300 

247,400 

234,400 
12,700 

10,800 

43,100 

446,900 

35,500 
(X) 

314,500 
2,200 

66,000 

19,000 

(X ) 
(X ) 

7,000 

252,000 

16,400 

53,000 
2,600 
9,800 

100,300 

69,300 

64,200 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks cn 
mains i\ la 

fin de I'annee 
(prix coiitant) 

74,590 

7,490 

4,600 

2,800 

400 

7,100 

7,000 
100 

500 

16,800 

38,300 

1,500 
( X ) 

25,200 
700 

5,700 

3,500 

(x) 
( X ) 

800 

600 

200 

3,290 31 

lation^ Toutes les munieipalites incorporees do moins de 1,000 kmea et toutes locaUtes non incorporees sans egard k la popu-

W, Dans les totaux se trouvent parfois des chiffres dont la classification ne peut etre montree afin de ne pas devoiler des 
operations individuelles-
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