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PREFACE 

This report is one of a series presenting the final results of the Census of Merchandising 
and Service Estabhshments, 1931, which was taken in connection V7ith the Seventh Decennial 
Census. It contains a summary and a detailed analysis of retail trade in Canada. The first 
census of this kind was taken in Canada in 1924, but was hmited in scope. The Census of 1931 
constitutes the first attempt to cover the entire fields of merchandising and services in all possible 
detail. This final report furnishes a detailed statistical picture of the field of distribution in 
Canada, which could not be secured before because of the meagre and partial information 
available. 

The Census of Merchandising and Service Estabhshments was taken by the Internal Trade 
Branch of the Dominion Bureau of Statistics, the reports being prepared under the direction of 
Mr. Herbert Marshall, B.A., F.S.S., Chief of the Internal Trade Branch, by Mr. A. S. Whiteley, 
M.A., assisted by Mr. A. C. Steedman, B.A. 

R. H. COATS, 
Dominion Statistician. 

DOMINION BUREAU OF STATISTICS, 

OTTAWA, October, 1935. 
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RETAIL TRADE IN CANADA, 1930 

Introduction.—This is one of a series of summary reports presenting the results of the 
Census of Merchandising and Service Estabhshments, 1931, which was taken in connection with 
the Seventh Decennial Census. The information on which the reports of retail trade are based 
was secured by a postal canvass of all retail merchandising and service estabhshments which 
operated in the year 1930. Census enumerators, in June, 1931, recorded the names and addresses 
of all retail estabhshments and also hsted certain details regarding the nature of the business 
carried on, the size of the estabhshment, and the type of operation—whether independent or 
a unit in a chain organization. While the census enumeration formed the basis of the mailing 
hsts which were used, the information furnished by the census enumerators was checked with 
various trade hsts and directories. Practically all the census schedules were returned through 
the mails by the operators of retail estabhshments, but, for almost fifty per cent of the returns, 
some correspondence had to be undertaken in order to secure the return of the schedule or to 
correct errors or omissions in the reports. It was also necessary to employ field workers in 
certain locahties to collect returns which could not be secured by mail. As a result of these 
efforts, the canvass of merchandising and service establishments operating in the census year 
is thought to have been very complete. 

Scope of the Retail Census.—For the purposes of this Census, all merchandising and 
service estabhshments which operated in a retail manner were classified as retail estabhshments. 
The term "services" is used more broadly than is customary and embraces amusement, recrea­
tional, educational, repair, cartage, motor transport, and other retail service estabhshments 
operated for gain. If it were possible to segregate that part of the general retail trade which 
consists in the supplying of the personal and household wants of ultimate consumers much 
information of value would be secured. Unfortunately, however, the complex nature of retail 
business makes such an analysis impossible. It is necessary, therefore, to consider as retail 
estabhshments all concerns which sell their goods or services at retail prices. Some estabhsh­
ments engage in both retail and wholesale business. If fifty per cent or more of the sales of such 
estabhshments were made on a retail basis, the stores were classified as retail stores, and, if the 
contrary was the case, as wholesale estabhshments. In addition, however, the wholesale sales 
of retailers and the retail sales made by wholesale estabhshments were tabulated separately and 
are shown in this report. Such sales do not form any large part of the total sales of either retail 
or wholesale estabhshments, but for certain kinds of business, particularly hardware and building 
materials, and for some stores in country districts, such operations are of considerable importance. 

The first part of this report deals with retail merchandise trade as distinct from the operations 
of retail service estabhshments. The classification of the returns for those estabhshments which 
operate both in the merchandising and service fields has been made on the basis of the major 
activity. This division is of some importance in the case of garages, for which there is a classi­
fication in both the merchandise and service tables. Figures for those automotive estabhshments 
engaged chiefly in selling merchandise appear in the former, and for those primarily engaged in 
providing repair and other services, in the latter. Again, in so far as such supplementary opera­
tions have been reported, information is given to show the extent of the service receipts secured 
by merchandising estabhshments and the merchandise sales made in service estabhshments. 
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The Census of Merchandising and Service Estabhshments does not include the professions— 
such as medicine, law, dentistry, etc.—or trade services—such as building trades, carpentry, 
masonry, plumbing, heating, or electrical contracting, etc.—or pubho utihties—such as electricity, 
gas, street railways, etc. (although the merchandise stores operated by pubho utihty companies 
are included)—or financial institutions—such as bank, trust and insurance companies—or real 
estate and stock exchange agencies. 

Manufacturing bakeries and dairies have been included for many years in the Census of 
Industry, and thus statistics for such estabhshments have not been embodied in the tables that 
follow. However, as the retail sales of manufacturing bakeries and dairies form a legitimate 
part of retail trade, they have been tabulated separately and are shovm in footnotes to the 
tables. 

Supply houses and equipment dealers of various kinds have generally been classified as 
wholesale estabhshments, but the more speciahzed office apphance and equipment stores have 
been included in the retail field. 

METHOD OF CLASSIFICATION 

MERCHANDISING 

Kinds of business.—The retail merchandise trade has been divided, for the purposes of 
this Census, into nine broad groups—food, general merchandise, apparel, automotive, furniture 
and household, building mateiials, restaurant, other retail stores, and secondhand stores. These 
groups, however, are based on detailed classifications, by kinds of business, consisting of nearly 
200 items. The kind-of-business classification to which each store is assigned is related generally 
to the popular designation given the establishment or to the principal fines of merchandise which 
are carried. The classification, however, is not identical with commodities handled. Few stores 
restrict their sales to any one product, and some stores—such as department and general stores— 
carry a wide variety of goods. 

While each Census schedule has been given an exact classification, it has been necessary, 
in certain cases, to combine the figures for two or more separate classifications in order to avoid 
reveahng the operations of individual concerns. As the number of stores in particular kinds of 
business depends, to some extent, on the size of the locality, it is possible to give more detailed 
information for the province as a whole and for the larger cities than for smaller districts. 

Department stores have been classified as such if their sales were in excess of .§100,000 per 
annum and if it was clear from the report furnished that the merchandising operations were 
departmentalized. If the schedules did not possess these two features, they were classified as 
general merchandise stores. 

Dry goods stores were so classified if this description was given on the Census schedule and 
if it appeared that the sales of dry goods formed a substantial part of the business. Women's 
ready-to-wear and other feminine apparel commonly constitute the most important merchandise 
fines in these stores. But as some dry goods stores are in the process of developing into depart­
ment or general merchandise or family clothing stores, with the inclusion of men's clothing and 
house furnishings, the emphasis is being shifted, in these cases, from piece goods and ladies' 
wear to more general lines of merchandise. 

Variety stores, 5-and-lO, and to-a-doUar stores form a composite classification which has 
been employed because of the limited number of organisations operating in each of these fields. 
Besides the popular 5-and-lO chain stores, there have been included in this classification the chain 
systems which deal in higher priced merchandise and which occupy an intermediate position 
between the 5-and-l6 and to-a-doUar stores on the one hand and the full-fledged department 
stores on the other. While such quasi-department stores cany some hues of clothing and apparel 
and house furnishings, they are to be distinguished from department stores by the hmited nature 
of the merchandising services which arc offered, the relative low price of goods handled, and the 
absence of higher grades of furniture and specialized lines of clothing and apparel. 

The term "country general st<ire" has been used to describe the general meri'handise stores 
located in smaller towns and rural communities. In most cases, the designation given by the 
operator was accepted unless the report showed there -was a division of the business by depart­
ments, in which case the stores were classified as general merchandise stores. In most country 
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general stores, groceries form the leading hne of merchandise carried, but sales of dry goods and 
lower price grades of clothing and apparel, hardware and building materials, and farm supphes 
constitute important sections of the trade of these stores. 

The classifications used in the clothing and apparel group are self-explanatory with, perhaps, 
the exception of custom tailors and made-to-measure clothing. Included in this classification 
are the retail outlets of those manufacturers of men's clothing who sell made-to-measure clothing 
directly to the pubhc. 

In the food group, as has aheady been pointed out, the classifications for bakeries and milk 
dealers include only those establishments which do not furnish reports to the Census of Industry. 
Grocery stores and meat markets are the most important kinds of stores in the food group. I t 
should be noted that among the commodities handled by "grocery stores without meat" are 
smoked and cured meats and poultry. The term "without meat," therefore, should be inter­
preted "without fresh meat," as the sale of processed meat products constitutes a common 
feature of the operations of grocery stores. "Grocery stores with meats" and "meat markets 
with groceries" form a sub-group called combination stores. The stores are placed in one 
classification or the other, depending on whether the grocery or meat sales predominate. 

The restaurant field has offered pecuhar difficulties in classification. The terminology 
employed by the operators of eating places is not carefully defined by the trade, and, as the 
service feature is one of the determining factors in the classification of estabhshments in this 
group, the confusion in the use of terms as given by operators has been difficult to overcome. 
An effort has been made to classify the returns on the basis of the service provided and/or the 
nature of the meals or refreshment offered. Only those estabhshments which provide their 
patrons with full table service are classified as restaurants. If there is counter service as well 
as table, the eating place is classified as a lunch room. When counter service alone is offered, 
or if the seating capacity is less than 10, the estabhshment is classified as a lunch counter. The 
term cafe is employed for those eating places which make considerable sales of confectionery or 
other products which are not consumed on the premises. 

The garage classification in the automotive group is used only for those estabhshments in 
which more than half the revenue is secured from merchandise sales. The business of these 
garages consists mainly in the sale of gasohne and oil, and automobile parts and accessories. 
Their operations, therefore, are closely alhed to those of filhng stations. 

The remaining kind-of-business classifications are largely self-explanatory and indicate, as 
clearly as possible, the nature of the activities conducted in the retail stores. 

SERVICES 

Shghtly more than 100 kind-of-business classifications are used in the service field. Rela­
tively, service estabhshments are more speciahzed in their activities than merchandising stores— 
thus the kind-of-business classification is hkely to be a more exact defimtion of the business carried 
on than is the case in the merchandise field. On the other hand, the enumeration of service 
estabhshments presents more difficulties than that of retail stores. While some kinds of business 
—such as theatres, laundries, pool halls, etc.—are fairly easy to distinguish, other estabhshments 
offering educational or business services are much more difficult to enumerate. In view of the 
indefinite character of some service estabhshments and the difficulty in distinguishing between, 
intermediate and final service operations, a complete enumeration of retail services could not be 
expected in an initial survey. I t is thought, however, that the information presented for such 
estabhshments as bowhng, pool and billiard halls, motion picture houses, cleaning, pressing and 
laundering, barber and beauty shops, automotive repair shops, shoe repair and blacksmith shops, 
as well as for storage a rd transportation concerns, is quite comprehensive. The classification 
for "advertising agencies" in the Business Services group requires special note. The receipts 
figures shown for these agencies represent the value of advertising business handled and not the 
income of the reporting estabhshments. 

Types of Operat ion.—In addition to being classified according to kind of business, each 
estabhshment has been classified as to type of operation. Broadly speaking, all estabhshments 
have been classified either as independents or as units of some type of multiple organization, 
but, in order to analyze fully the various types of operation, it has been found necessary to use 
nineteen different classifications. 
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Definition of Chain.—A chain is defined as a group of stores of the same or similar kind of 
business, centrally owned and operated, and stocked with merchandise placed through a central 
buying office. I t is not necessary that a warehouse be owned and operated by the company 
itself in order that it be classified as a chain, but some form of central buying is a fundamental 
feature of chain store operation for without this feature the advantages to be gained from bulk 
purchasing would not be obtained. The information recei/ed regarding the method followed 
in supplying the different stores of a given organization was usually inadequate to indicate when 
it should be considered as a chain, so that it has been necessary to make an arbitrary division in 
this field. I or this census all groups of four stores or more under the same ownership are classified 
as chains provided that they are engaged in similar hues of activity, irrespective of the method 
by which they are stocked. 

The principal types of operation shown in the census are:— 
Single store independents. 
Two-store and three-store multiples. 
Local chains. 
Provincial chains. 
Sectional chains. 
National chains. 

Local chains are located entirely, or almost so, within the same town or city. Provincial 
chains, as their name imphes, have their units located within one province. The units of sectional 
chains are spread over two or three provinces, while national chains have stores in four provinces 
or more. While these definitions provide a working basis upon which to classify the different 
chains, in a number of border-hne cases it was necessary to use some discretion in the way in 
which they were apphed. For instance, a chain operating a large number of stores in one province 
was classified as a provincial chain even if one or two imits were situated outside the main province, 
and a chain was considered a local organization although some of the branches were situated in 
adjoining centres. The number of these border-hne cases was, however, relatively small so 
that the definitions may be taken as fairly accurate. 

Manufacturer-controlled chains are operated to distribute at retail the products of the 
manufacturing concern which owns and operates the stores. These chains are interested in 
promoting the sale of a predetermined article rather than in studying the customer preferences 
of the community and in supplying a stock of merchandise to suit these requirements. Chains 
of this type are found operating chiefly in the store and office apphance field though they are 
also found with other lines of merchandise. Manufacturer-controlled chains have also been 
classified according to territory covered and it will be noted that most of these organizations 
are national in extent. 

Voluntary Chains.—Some thirty different organizations have been reported in which the 
members are grouped for buying and /or advertising purposes. An independent proprietor oper­
ating one store and affihated with one of these organizations has been classified as a single inde­
pendent in a co-operative buying organization. Two-store and three-store independents, in 
which the operators are associated with these buying organizations, have hkewise been classified 
as two-store or three-store multiples in co-operative buying organizations. The number of 
cases in which the latter classification could be used, however, was relatively small, so that they 
appear only in the provincial and Dominion summaries. In the city reports these types hiive 
been classified simply as two-store or three-store multiples. 

Other Types of Operation.—M.ail order houses: Only those establishments chiefly engaged 
in mail order business are classified under this heading. The mail order departments of retail 
estabhshments have not been classified separately and the business of such mail order depart­
ments is included in the total sales of such stores. All mail order sales reported, including sales 
of mail order de)jartments, will be shown in an analysis of mail order business. Other types 
of operation include: Industrial stores operated by industrial concerns for the benefit of their 
employees; direct selling (house to house); leased departments in merchandising and in non-
merchandising estabhshments; line elevators (sales of coal and feed at retail); and producer-
retailers of milk. 
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DESCRIPTION OF TABLES 

The first part of this report is devoted to an analysis of retail merchandise trade and the 
second part to the activities of service estabhshments. The tables for both fields of retail 
trade are similar in form, but the presentation of statistics for retail merchandise trade is more 
detailed than that for service establishments. 

STANDARD SUMMARY OF RETAIL FACTS 

This table is a composite of the sahent features of retail trade in each province as given in 
the standard summary of retail facts which appeared in the provincial reports. The standard 
summary of retail merchandise trade precedes the tables for this field and a similar table is 
presented in the section on service estabhshments. The Standard Summary of Retail Facta 
permits a ready comparison of retail trade in each province. 

TABLE 1.—RETAIL MERCHANDISING BY KINDS OF BUSINESS 

Table 1 presents the principal statistics for retail merchandise trade by kinds of business. 
The number of stores, proprietors and firm members with and without fixed salaries, employ­
ment and wage facts, net sales and value of stocks on hand are shown for each group and also 
for the detailed kind-of-business classifications. In the second half of this table, similar inform­
ation is given for the major business groups in each province. 

TABLE 2 .—RETAIL MERCHANDISING—RENT AND OTHER OPERATING EXPENSES, BT K I N D S OP 

BUSINESS 

In Table 2 details of operating expenses are shown by kinds of business for those estabhsh­
ments which reported such information. The expenses are shown under the headings of "total 
wage cost," with sub-headings for value of proprietors' services and salaries and wages of 
employees, and "all other expenses, including rent." In addition, rent paid by estabhshments 
in leased premises is shown in relation to the sales made by such estabhshments. A comparison 
of rent and operating expenses for the major groups in each province is made in the second 
part of this table. 

TABLE 3 .—RETAIL MERCHANDISING—SEASONAL EMPLOYMENT 

Indexes of seasonal employment in retail merchandise trade are given in Table 3. The 
statistics are based on the reports of independent stores only, as figures for chain store com­
panies were affected by the opening and closing of branches during the year. 

TABLE 4 .—RETAIL MERCHANDISING—EMPLOYMENT BY SIZE OF BUSINESS 

Table 4 shows the distribution of full-time employees by size of business for Canada as a 
whole and also for each economic division. 

TABLE 5 .—RETAIL MERCHANDISING, BY TYPES OF OPERATION 

Retail merchandising estabhshments are classified by type of operation in Table 5, first 
for all kinds of business combined and then for selected trades. Summary figures for each 
province are given in the second part of this table. 

TABLE 6 .—RETAIL MERCHANDISING—SALES BY SIZE OF BUSINESS 

Table 6 carries the analysis of retail merchandise trade one step further by classifying 
stores in each kind of business according to the amount of net sales. The number of stores 
and amount of sales are shown for eleven size-of-business groups. The second part of the table 
presents a similar analysis for the major kind-of-business groups in each province. 

TABLE 7 .—RETAIL MERCHANDISING—CREDIT BUSINESS BY KINDS OF BUSINESS 

Table 7 shows the proportion of credit sales for all stores which reported that they sold 
for cash or extended credit, including instalment sales. In view of the fact that it was necessary 
to omit figures for chain stores from this table, and also due to the relatively large number of 



xii CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

stores which failed to mention the extent of their credit sales, the information given in Table 7 
must be taken only as indicative of the proportions of cash and credit business in retail mer­
chandise stores. 

TABLE 8.—RETAIL MERCHANDISING—CREDIT BUSINESS BY TYPES OP OPERATION 

Table 8 shows the amount of credit business for all stores which reported credit sales. The 
amount of instalment sales made in such stores is shown separately. Chain stores reported 
only the total credit business of the organization as a whole and did not indicate the credit 
business in each store. I t was, therefore, impossible to include in the provincial summaries 
the credit sales of sectional and national chains since these have units located in more than one 
province. In the second part of this table are given the figures for credit sales in each province, 
exclusive of the credit business of sectional and national chains, although such sales are included 
in the Dominion totals. 

TABLE 9 .—RETAIL MERCHANDISING—REPAIR AND SERVICE RECEIPTS 

Table 9 shows the extent and nature of service activities which are carried on in retail 
merchandise stores. A similar table in the section devoted to service establishments shows 
the value of merchandise sold in service estabhshments. 

TABLE 10.—RECEIPTS FROM THE SALE OF MEALS 

Table 10 gives the value of receipts from the sale of meals in retail stores, service establish­
ments and hotels. The information for hotels is taken from the Census report for such 
establishments. 

TABLE 11.—RETAIL MERCHANDISING—WHOLESALE SALES BY RETAIL MERCHANDISE 

ESTABLISHMENTS—RETAIL SALES BY WHOLESALE ESTABLISHMENTS 

In Table 11 the wholesale business of retail merchandise stores and the retail business of 
wholesale establishments are presented in the same table to show the extent to which these two 
fields of trade overlap. The greater part of this overlapping in both the wholesale and retail 
fields tends to occur in similar kinds of business. The second part of this table gives summary 
figures by provinces. 

TABLE 12.—RETAIL MERCHANDISING—FORMS OF ORGANIZATION 

The forms of organization under which the retail merchandise trade is conducted are sho\\Ti 
in Table 12. Individual proprietorships constitute the most numerous form of organization 
in retail trade, but under the corporate form a greater amount of trade is conducted. ^lost 
corporations in the retail field, however, are private corporations which were formed to give 
legal form to the private business of an individual or individuals. 

TABLE 13.—RETAIL MERCHANDISING—CAPITAL I>.-VTESTED 

In Table 13 the amount of capital invested in retail merchandise' trade is shown by kind-
of-business groups. Retail merchants were asked to report the total amount of capital invested 
in their businesses at the end of 1930. The only capital item given separately was the value 
of merchandise on hand for sale. 

TABLE 14.—RETAIL MERCHANDISING—AVERAGE CAPITAL INVESTMENT 

The average capital investment for independent stores in rented and owned premises is 

shown in Table 14 for selected kinds of business. As company figures alone were available for 

chain stores, it was not possible to include them in this table. 

TAKT.E 15.—RETAIL MERCHANDISING—CONTINUITY OF OWNERSHIP 

This t-al)le classifies stores reporting date of ownership according to the period under the 
same ownership. This is not the same as the expectancy of business life as the number of stores 
which may have C3mnicnced operations in any year is not knomi. 
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TABLES 16 AND 17.—RETAIL MERCHANDISING, CITIES OF 10,000 POPULATION AND OVER 

These tables give summary figures for the retail merchandise trade in cities, first, for all 
kinds of business combined and, second, for leading kinds of business. 

TABLES 18 TO 25.—RETAIL MERCHANDISING, BY SIZE OF LOCALITY 

Tables 18 to 25 give figures by kinds of business and types of operation for combined 
localities. The groups are, cities of more than 30,000 population; cities from 10,000 to 30,000 
population; towns and villages from 1,000 to 10,000 population; and all places under 1,000 
population, including unincorporated places, irrespective of size of population. 

TABLES 26, 27.—RETAIL MERCHANDISING—SALES BY COMMODITIES 

Table 26 gives the estimated value of commodities sold in retail merchandising establish­
ments. The totals in this table have been built up on the basis of the commodity breakdown 
figures prepared for each province. The second part of the table contains estimates of the 
division of sales of certain commodities between independent, chain and department stores. 

Table 27 gives representative figures for the commodity lines handled in differend kinds of 
business. I t is not the same as the provincial tables, as the figures in the Dominion table are 
averages of the provincial figures, whereas the latter were derived directly from the sales reported 
bj ' reporting establishments. To arrive at estimates of the sales of any commoditj' the provin­
cial tables should be used as the Dominion table is designed merely to show the "general" or 
"customary" practice in each line of trade. 

TABLES—RETAIL SERVICES 

The tables for service establishments are drawn up in a similar manner to those for retail 
merchandise stores. The analysis of commodity sales or nature of service rendered has not 
been undertaken because of the relatively few returns which gave such information and the more 
specialized activities conducted in service establishments. The analysis of credit sales made in 
service establishments has also been omitted because it was found that the extension of credit 
was not an important feature of the operations of service establishments. 

EXPLANATION OF TERMS 

Proprietors.—According to the instructions accompanying the census schedules, only the 
proprietors and firm members actively engaged in the business were to be reported. 

E m p l o y m e n t a n d wage facts.—The tables show the number of full-time employees 
and part-time employees by sex and the amount of salaries and wages paid to each class. The 
definition of part-time employees was "persons who are employed only part of the day or for 
part of the week," while "persons employed part of a year but on full-time during the period 
of their employment are to be considered full-time employees." 

Sales of merchandise .—The net sales shown in the tables are those reported by store 
operators who were requested to secure the figures for net sales by deducting from gross sales 
the value of any returned goods, allowances, discounts, etc., which were made. In the case 
of automobile dealers, however, it was found that no uniform method was followed in arriving 
at net sales. In the case of these establishments, gross sales are shown which include the value 
of new cars sold at listed prices plus the value of used cars sold, some of which may have been 
accepted as trade-ins on new cars. 

S tocks on hand .—The operators of retail establishments were requested to state the value 
of their inventories at the end of 1930 on the basis of the replacement cost of the goods. The 
relationship between the figures for stocks on hand and net sales does not indicate the rate of 
stock turn, firstly, because of the different value bases and, secondly, because the inventory value 
at the end of 1930 may not have been representative of the average value of stocks carried 
throughout the year. 
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Operating expenses.—Although for practically every establishment m which there were 
hired employees, the amounts paid as salaries and wages during the year were reported, the 
returns were not so complete for other operating expenses. The tables devoted to operating 
expenses show such data only for those establishments which answered all questions on operatmg 
expenses. 

Proprietors and firm members of other than joint-stock companies were asked to report the 
fixed salaries, if any, which they received durmg the year. Unfortunately, it is difficult for such 
operators to distmguish between those amounts which should be considered as payment for 
managerial services and those which represent a return on capital invested or payment for risks 
taken. In spite of the inadequacies in the figures submitted, it was decided to include them in 
the tables wherever a fairly large sample was available. Many proprietors, of course, do not 
allocate to themselves any fixed payments but draw on the available cash m the store's funds 
for personal expenditures. Sample studies of operating expenses lead to the conclusion that 
the average salary which should be attributed to proprietors not reporting incomes is closer 
to the average salary of fuU-tune employees in the same kind of business than it is to the average 
salary per proprietor based upon returns of those reporting such salaries for that kind of business. 

Operating expenses were reported under three headings in the census schedules: 

(1) Salaries, wages and commissions paid during the year. 
(2) Rent, if any, paid for business premises during the year. 
(3) All other expenses. This item included taxes, insurance, administration, office and 

overhead expenses, including maintenance, delivery, stationery and supphes, hght, heat and 
power, interest on money borrowed for current business operations, and other operating expenses. 
The cost of goods purchased for re-sale was to be excluded as well as any items on capital account. 
In showing the operating expenses in the tables, the rental cost is included with "other expenses." 
A separate section of the table is devoted to the rental cost for stores in leased premises. In 
view of the lack of uniformity in accounting practices and the meagre records kept by many 
retail establishments, complete accuracy in the data for operating expenses was not to be expected. 
Nevertheless, it is thought that the figures given for operating expenses are indicative of the 
costs of distribution in retail establishments. 

Operating expenses for service establishments arise out of different conditions to those 
prevailing in merchandising estabhshments. In the latter, the expenses form the major part 
of the cost of distributing goods, but, in the case of most services, what is being purchased 
is the use of labour and/or of facUities. Thus operating expenses for such establishments are 
more in the nature of the cost of providing the services than of distributing them. Naturally, 
operating ratios in most service establishments are considerably higher than in retail merchandise 
stores. 
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la du-ection de M. Herbert Marshall, B.A., F.S.S., Chef. M. A. S. Whiteley, M.A., avec 
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COMMERCE DE DETAIL AU CANADA, 1930 

In t roduc t ion .—Le present rapport fait partie d'une serie de rapports finals donnant 
les resultats du Recensement des Etablissements de Commerce et de Service, 1931, pris en con­
jonction avec le Septieme Recensement Decennal du Canada. L'information sur laquelle sont 
bases les rapports du commerce de detail a ete obtenue par nn releve postal de tons les etablisse­
ments de commerce et de service de detail en operation au cours de 1930. En juin 1931 les 
enumerateurs du recensement ont pris les noms et adresses de tons les etablissements de detail 
et ont aussi releve certains details sur la natm'e des activites, la grandeur de I'etablissement, le 
type d'operation, c'est-a-dire s'il s'agissait d'une organisation independante ou d'une unite 
formant partie d'une chatne. Bien que I'enumeration du recensement ait ete la base des listes 
d'adresses qui ont servi au questionnaire postal, les informations fournies par les enumerateurs 
du recensement ont ete comparees pour verification avec les differents repertoires de commerce et 
de service. Presque tons les exploitants d'etablissements de detail ont fait leur rapport tel que 
demande par la poste mais dans pres de 50 p.c. des rapports il y avait matifire k correspondance 
afin d'obtenir des edaircissements, corriger des erreurs ou des omissions dans les reponses. II 
a mSme ete necessaire d'employer des visiteurs dans certaines localites pour recueillir des rapports 
qu'il etait impossible d'obtenir par courrier. Comme resultat de ces efforts, le releve des etablisse­
ments de commerce et de service en operation, I'annee du recensement, pent etre considere 
comme tres complet. 

Por tee du R e c e n s e m e n t du Detail.—Pour les fins de ce Recensement, tons les etablisse­
ments de commerce et de service faisant des affaires au detail ont ete classes comme etablisse­
ments de detail. Le terme "Service" est employe dans un sens plus large que d'ordinaire et 
embrasse les lieux d'amusement, de recreation, d'enseignement, de reparation, de voiturage et 
autres etablissements de service de detail operes pour un gain. S'il etait possible de separer 
cette partie du commerce de detail en general qui consiste k fournir ce qui repond aux besoins 
menagers immediats des consommateurs ultimes, il en resulterait beaucoup d'informations 
precises. Malheureusement, la nature complexe du commerce de detail rend une telle analyse 
impossible. II est necessaire, toutefois, de considerer comme etablissements de detail tons les 
magasins, boutiques et echoppes vendant leur marchandise ou leur service k des prix de detail. 
Quelques-uns de ces etablissements font a la fois le commerce de detail et de gros. Si 50 p.c. 
ou plus des ventes de tels etabhssements sont faites sur une base de detail, ces magasins sont 
classes comme etablissements de detail et si, au contraire, plus de 50 p.c. des recettes proviennent 
des operations de gros le magasin est classe dans les etablissements de gros. De plus, les ventes 
en gros par les detaillants et les ventes au detail par les etablissements de gros ont ete compilees 
separement et paraissent dans ce rapport. De telles ventes ne forment pas une forte proportion 
des ventes totales des etablissements soit de gros, soit de detail, mais dans certains commerces, 
particulierement la ferronnerie et les materiaux de construction, et dans quelques magasins des 
districts ruraux, de telles operations ont une importance considerable. 

La premiere partie de ce rapport traite des etablissements de commerce au detail pris comme 
groupe distinct des etablissements de service au detail. La classification des rapports de ces 
etablissements qui operent dans les deux domaines, c'est-a-dire dans celui des marchandises et 
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celui des services, est basee sur I'activite majeure de ohacun d'eux. Cette division a une certaine 
importance dans le cas des garages, pour lesquels il y a une classification tant dans les tableaux 
du commerce que ceux du service. Les chiffres de ces etablissements de I'automobilisme dont 
les principales operations sont la vente paraissent dans les etablissements de commerce, et ceux 
dont la plus grande activite consiste II fournir des reparations et autres services paraissent dans 
la deuxieme classification. De m t o e , en autant que de telles operations suppiementaires ont 
pu etre constatees, les informations montrent quelles ont pu etre les recettes pour services dans 
les etablissements de commerce et les recettes pour ventes de marchandises dans les etablissements 
de service. 

Le recensement des etablissements de commerce et de service ne oomprend pas les pro­
fessions telles que la medecine, le droit, la dentisterie, etc.—ou les services d'artisans—^tels que 
les metiers du b^timent, la charpenterie, la ma^onnerie, ni les utilites publiques—telles que 
reiectricite, le gaz, les tramways urbains, etc. (bien que les magasins de marchandises operes 
par les compagnies d'utilite publique y soient compris)— ni les institutions finanoieres—telles 
que les banques, les compagnies de fiducie ou d'assurance, les agences d'immeubles et de courtage 
en valeurs mobilieres. 

Les boulangeries et les laiteries operant comme manufactures sont depuis plusieurs annees 
couvertes par le recensement de I'industrie et pour cette raison ces etablissements n'ont pas 
ete incorpores dans les tableaux qui suivent. Toutefois, comme les ventes de detail des boulan­
geries et laiteries existant comme manufactures forment une partie legitime du commerce de 
detail, ces ventes ont ete compilees separement et sont montrees dans les renvois aux tableaux. 

Les magasins de ravitaillement et d'equipement de divers negociants ont ete generalement 
classifies comme etablissements de gros mais les magasins plus specialises d'appareils de bureau 
et d'outillage de magasin ont ete inclus dans le commerce de detail. 

M E T H O D E D E CLASSIFICATION 

MABCHANDISBS 

Genre de commerce.—Pour les fins de ce recensement le commerce de detail en mar­
chandises a ete divise en neuf grands groupes:—denrees alimentaires, marchandise en general, 
lingerie et vetements, automobile, meubles et articles menagers, materiaux de construction, restau­
rants, autres magasins de detail et magasins de seconde-main. Ces groupes, cependant sont 
bases sur des classifications detailiees par genre de commerce consistant en pres de 200, items. 
La classification par genre de commerce k laquelle chaque magasin est assigne est generalement 
celle de la designation populaire donnee k I'etablissement ou aux principales lignes de marchan­
dises qui y sont vendues. La classification, toutefois, n'est pas identique aux marchandises 
vendues. Quelques magasins limitent leurs ventes k un produit quelconque et quelques autres 
magasins, tels que les magasins k rayons et les magasins generaux, ont une grande variete de 
marchandises. Bien que chaque questionnaire du recensement ait regu une classification exacte 
il a ete necessaire dans certains cas de combiner les chiffres de deux ou plusiem-s classifications 
separees afin de ne pas reveler les operations d'etablissements individuels. Comme nombre de 
magasins ont des genres particuliers de commerce, dependant jusqu'a un certain point de la 
grandeur de la localite, il est possible de donner des informations plus detailiees pour la province 
dans son ensemble et pour les grandes villes que pour les districts moins importants. 

Les magasins k rayons ont ete classifies comme tels si leurs ventes depassent $100,000 par 
annee et s'il est clair par le rapport qu'ils ont fourni que leurs operations sont divisees en rayons. 
Si les reponses aux questionnaires ne font pas ressortir ces deux traits, ils sont classifies comme 
des magasins k marchandises generales. 

Les magasins de marchandises seches sont classifies comme tels, si cette description est 
donnee dans le questionnaire et s'il est visible que les ventes de marchandises seches forment 
une partie substantieUe du commerce. La confection pour femmes et la lingerie pour femmes 
constituent generalement la ligne la plus importante de ces magasuis. Mais comme certams 
magasins les marchandises seches sont en evolution pour devenir gradueUement des magasms 
k rayons ou des magasins de marchandises generales ou des magasins de vetements pour toute 
la famine, avec I'inclusion de vetements pour hommes et lingerie et di'aperie de maison, I'impor-
tance dans ces cas a ete detournee des tissus en piSce et de la confection pour femmes pour 
etre remplacee par des lignes plus generales de marchandises. 
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Les bazars, les magasins de 5-lOc et jusqu'sl $1 forment une classification composite qui a 
ete employee a cause du nombre limite d'organisations operant dans chacun de ces domaines. 
Outre les chaines de magasins populaires 5-lOc il y a dans cette classification des systfemes de 
chatnes qui vendent des marchandises k un prix un peu plus eleve et occupent une position 
intermediaire entre le magasin 5-lOc et le magasin jusqu'^ $1 d'un c6te et le magasin k rayons de 
I'autre. Bien que ces magasins k rayons en miniature portant certaines lignes ds lingerie et de 
vetements doivent etre distingues des magasins k rayons par le caractSre limite des marchandises 
qu'ils offrent, le prix relativement bas de celles-ci et I'absence de meubles, lingerie et vStements 
de qualite plus eievee et plus variee. 

Le terme "magasin general de campagne" sert k decrire les magasins de marchandises 
generales dans les petites villes et les regions rurales. Dans la plupart des cas, la designation 
donnee par le marchand est seule acceptee, sauf quand le rapport montre que le commerce est 
divise par departements ou rayons et dans leur cas, le magasin est classifie avec ceux de 
marchandises generales. Dans la plupart des magasins de campagne, les epiceries sont la prin-
cipale ligne de marchandises mais les ventes de marchandises seches et de vetements de qualite 
moyenne, de ferronnerie et de materiaux de construction et de fournitures de la ferme constituent 
des sections importantes du commerce de ces etablissements. 

Les classifications employees dans le groupe du vetement et de la lingerie s'expliquent d'elles-
memes peut-Stre avec I'exception des tailleurs sur mesure et le vetement fait sur mesure. Sont 
compris dans cette classification les detaillants par I'intermediaire desquels les manufacturiers 
fabriquant des vStements sur mesure prennent contact direct avec le public. 

Dans le groupe de I'alimentation, comme on I'a deja remarque, les classifications des bou­
langeries et laiteries n'absorbent que les etablissements qui ne fournissent pas de rapports au 
recensement de I'industrie. Les epiceries et les bouoheries sont les deux genres de magasins 
les plus importants dans le groupe de I'alunentation. II faut noter que parmi les marchandises 
vendues dans les epiceries "sans boucherie," il y a des viandes fumees et saiees et de la volaille. 
Par consequent, le terme "sans boucherie" doit etre interprete comme voulant dire "sans viandes 
fratches," et la viande preparee constitue un trait oommun du commerce d'epicerie. "Les 
epiceries avec boucheries" et les "boucheries avec epiceries" forment un sous-groupe appeie 
"magasins combines." Ces magasins sont places dans I'une ou I'autre classification, suivant 
celle donnant le plus fort volume de ventes. 

Le domaine du restaurant offre des dffficultes particulieres de classification. La termi-
nologie employee par les exploitants de salles k manger n'est pas clairement definie dans le com­
merce et le service est un des facteurs determinants dans la classification des etablissements de 
ce groupe oil il a ete difficile de dissiper la confusion dans I'emploi des termes tels que donnes 
par les exploitants. Des efforts ont ete faits pour classifier les rapports sur une base du service 
rendu ou la nature des repas ou des rafratchissements vendus. Seuls les etablissements qui 
fournissent k leurs clients un convert complet sont classifies comme restaurants. S'il y a un 
service de comptoir ou s'il n 'y a qu'une table, I'endroit est classifie comme salle k manger. 
Quand le comptoir seul existe, ou si le nombre de sieges est inferieur k 10, I'etablissement est 
classifie comme comptoir k manger. Le terme "cafe" designe les salles k manger oil Ton vend 
des quantites considerables de confiseries ou autres produits qui ne sont pas consommes sur place. 

La classification des garages dans le groupe de I'automobile absorbe seulement les etablisse­
ments dans lesquels plus de la moitie des revenus provient de la vente de marchandises. Le 
commerce de ces garages consiste principalement en vente de gazoline et d'huile, de pieces 
detachees et d'accessoires. En consequence, leurs operations sont intimement alliees k celles 
des postes d'essence. 

Les autres classifications par genres d'affaires s'expliquent en grande partie par elles-m^mes 
et indiquent aussi clairement que possible la nature des activites de ces etablissements de detail. 

SERVICES 

Le nombre de classifications par genres d'affaires dans le domaine des services ne depasse 
guere 100. Les etablissements de service sont relativement plus specialises dans leurs activites 
que les magasins de marchandises,—c'est-fi,-dire que la classification par genres d'affaires se prete 
k une plus grande exactitude que celle d'un commerce oil on ne vend que des marchandises. 
D'un autre cote, I'enumeration des etablissements de service presente plus de diflficultes que 
celle des magasins de detail. Alors que certains gemes d'affaires, tels que les theatres, les 
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buanderies, les salles de pool, sont tr^s faciles a distinguer, d'autres etablissements offrant des 
services educationnels ou commerciaux sont beaucoup plus difficiles k enumerer. Vu le caractSre 
indefini de certains etablissements de service et la difficulte de distinguer entre les operations 
intermediaires et finales du service, il est impossible de donner une nomenclature complete des 
details dans un releve initial. Toutefois, on a cru que l'information portant sur des etablisse­
ments tels que les salles de quilles, de pool et de billard, les cinemas, les etablissements de 
degraissage, de pressage et lavage, les salons de coiffure et de beaute, les boutiques de reparations 
pour automobiles, les boutiques de cordonniers ou de forgerons, de meme que les etablissements 
d'entreposage ou de voiturage, se comprennent assez facilement. La classification des "agences 
de publicite" dans les services commerciaux exige une note spedale. Les chiffres donnes par 
ces agences representent la valeur des annonces qu'elles ont placces et non le revenu des etablisse­
ments faisant rapport. 

Types d 'opera t ion .—En outre de la classification par genre d'affaires, chaque etabhsse-
ment a ete classifie selon son type d'operation. Largement parlant, tons les etablissements ont 
ete classifies soit comme independants ou unites d'un type d'organisation multiple, mais afin 
d'analyser plus profondement les divers types d'operation il a ete necessaire d'employer dix-neuf 
classifications differentes. 

Definit ion de chaine.—Une chatne est definie comme un groupe de magasins faisant le 
meme genre d'affaires qui sont une propriete commune et operes sous une direction commune, 
ravitailies avec des marchandises que leur fournit un office central d'achat. II n'est pas neces­
saire que I'entrepot soit la propriete de la compagnie elle-meme et que celle-ci I'exploite afin 
qu'il soit classifie comme une chatne, mais une forme d'achat centrale est un trait fondamental 
de I'operation du magasin en chatne parce que sans ce trait les avantages qui derivent de I'aohat 
en masse disparattraient. L'information regue sur la methode suivie en ravitaillant les differents 
magasins d'une organisation quelconque est generalement insuifisante pour indiquer s'Us doivent 
etre consideres comme anneau d'une chatne, de sorte qu'il a ete necessaire de faire une division 
arbitraire dans ce domaine. Pour le present recensement, tons les groupes de quatre magasins 
ou plus qui sont la propriete de la meme personne sont classifies comme chatnes, pourvu qu'ils 
fassent le mSme genre d'affaires, quelle que soit la methode par laquelle ils sont ravitailies. 

Les principaux types d'operation paraissant dans le recensement, sont:— 

Magasins individuels independants. 
Multiples de deux et trois magasins. 
Chatnes locales. 
Chatnes provinciates. 
Chatnes sectionnelles. 
Chatnes nationales. 

Les chatnes locales sont entierement dans la mime localite, c'est-i-cUre dans la meme cite 
ou ville. Les chatnes provinciates, comme leur nom I'indique, ont toutes leurs unites dans une 
mSme province. Les unites de chatnes sectionnelles sont eparses dans deux ou trois provinces 
tandis que les chatnes nationales ont des magasins dans quatre provinces ou plus. Bien que ces 
definitions servent de base au travail de classification des diverses chatnes, dans un nombre de 
cas dans les villes limitrophes, il a ete necessaire d'emploj'er une certaine discretion dans I'applica-
tion de cette classification. Par exemple, une chatne qui opere un grand nombre de magasins 
dans une province est classifiee comme provinciate, meme si une ou deux unites se trouvent en 
dehors de la province principale, et une chatne est consideree comme une organisation locale bien 
qu'une ou deux succursales se trouvent dans des centres avoisinants. Cependant, le nombre 
de ces cas lunitrophes est relativement faible de sorte que les definitions peuvent etre considerces 
comme assez exactes. 

Les chatnes contr6iees par les manufacturiers sont operccs pour la distribution au detail des 
produits de la manufacture qui possSde et exploite ces magasins. Cos chatnes s'intcressent 
surtout k pousser la vente d'un article predetermine plut6t que d'ctudier les preferences du 
client de la localite et de fournir ensuite les marchandises repondant le mieux aux exigences 
locales. Des chatnes de ce type se rencontrent principalement dans le commerce des fournitures 
de magasin et de bureau bien qu'on les rencontre aussi dans d'autres lignes de marchandises. 
Les chatnes contr6iees par les manufacturiers ont aussi 6te classifiees selon le territoh-e convert 
et on remarquera que la plupart de ces organisations sont d'un caractSre national. 
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Chaines volontaires.—Quelque trente organisations differentes ont ete relevees dont les 
membres sont groupes pour fins d'achat ou de publicite. Un proprietaire independant operant 
un magasin et affilie k une de ces organisations est classifie comme unite independante dans une 
cooperative d'achat. Des independants de deux ou trois magasins, dans lesquels les exploitants 
sont associes avec ces organisations d'achat, ont ete egalement classifies comme multiples de deux 
ou trois cooperatives d'achat. Le nombre de cas dans lesquels cette classification est employee, 
tout de meme, est relativement faible, de sorte qu'on ne la rencontre que dans les resumes 
provinciaux et pour le Dominion. Dans les rapports des villes ces types ont ete classifies simple-
ment comme multiples de deux ou trois unites. 

Autres types d'operation.—Comptoirs postaux: seulement les etablissements dont le 
principal commerce est postal sont classifies sous cet en-tete. Les departements de commerce 
postal des etablissements de detail n'ont pas ete classifies separement et le commerce de tels 
departements postaux est inclus dans le chiffre total des ventes de ces magasins. Toutes les 
ventes dedarees, y compris celles des comptoirs postaux, paraltront dans une analyse du com­
merce postal. Les autres types d'operation comprennent les magasins industriels exploites par 
des etabhssements industriels pour I'avantage de leurs employes; la vente directe de maison 
en maison; les comptoirs loues dans les etablissements de commerce et autres; eievateurs de ligne 
(vente de charbon et provende au detail); et les laitiers qui produisent leur propre lait. 

DESCRIPTION DES TABLEAUX 

La premiere partie de ce rapport est consacree k I'analyse du commerce des etablissements 
de detail et la seconde aux activites des etablissements de service. Dans les deux cas les tableaux 
de detail ont le meme cadre, mais la presentation des statistiques des etablissements de com­
merce de detail est plus elaboree que celle des etablissements de service. 

PRINCIPAUX PAITS DU COMMERCE DE D^ITAIL 

Ce tableau est un composite des traits les plus saillants du commerce de detail de chaque 
province tels qu'ils sont portes au tableau type des faits du commerce de detail paraissant dans 
chaque rapport provincial. Ce resume type du commerce de detail precede les tableaux sur 
le meme sujet et un tableau semblable paratt dans la section des etablissements de service. 
Ce resume type des donnees du commerce de detail permet une comparaison rapide du com­
merce de detail entre chaque province. 

TABLEAU 1.—COMMERCE DE DETAIL PAK GENRES DE COMMERCE 

Ce tableau presente les principales statistiques pour le commerce de detail par genres de 
commerce. Le nombre de magasins, les proprietaires et membres de la firme avec ou sans salaire 
fixe, les donnees sur I'emploiement et les gages, les ventes nettes et la valeur des stocks en mains 
paraissent pour chaque groupe ainsi que pour chaque classification detailiee par genre de com­
merce. Dans la deuxieme moitie de ce tableau paratt une information similaire sur les groupes 
majeurs de commerce dans chaque province. 

TABLEAU 2.—COMMERCE DE DISTAIL—LOTER ET AUTRES FRAIS G^N^RAUX PAR GENRES 

DB COMMERCE 

Le tableau 2 montre en detail les frais d'exploitation par genres de commerce pour tous 
les etablissements qui ont fourni teUes informations. Les depenses paraissent sous les en-tetes 
"tous comptes des gages," avec des sous-en-tetes pour valeur des services des proprietaires et 
salaires et gages des employes et "tous autres frais y compris le loyer." En outre, le loyer 
paye par des etabhssements occupant des locaux loues est montre en relation avec les ventes de 
tels etablissements. Une comparaison du loyer et des frais d'exploitation des groupes majeurs 
de chaque province paratt dans la deuxieme partie de ce tableau. 

TABLEAU 3.—COMMERCE DB DETAIL—EMPLOIEMENT SAISONNIER 

Les indices de I'emploiement saisonnier dans les etablissements de detail paraissent au tableau 
3. Les statistiques sont basees sur les rapports des magasins independants seulement parce 
que les chiffres des chatnes de magasins sont affectes par les ouvertures et les fermetures de 
succursales au cours de I'annee. 
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TABLEAU 4.—COMMERCE DE DETAIL—EMPLOIEMENT PAR LE CHIFFRE D'AFFAIRES 

Le tableau 4 donne la distribution des employes k temps entier par importance du commerce 
pour Tensemble'du Canada et pour chaque zone economique. 

TABLEAU 5.—COMMERCE DE DETAIL PAR TYPES D'OPERATION 

Les etablissements de commerce de detail sont classifies par le type d'operation dans ce 
tableau, premierement, pour tous les genres de commerce combine et ensuite selectionne. Des 
resumes pour chaque province paraissent dans la deuxieme partie de ce tableau. 

TABLEAU 6.—COMMERCE DE D^JTAIL—VENTES PAR LB CHIFFRE D'AFFAIRES 

Le tableau 6 pousse I'analyse du commerce de detail un pas de plus en recoupant la classi­
fication des magasins par genres d'affaires par le montant net des ventes. Le nombre de magasins 
et le montant des ventes y paraissent pour onze groupes sur de chiffres d'affaires. La deuxieme 
partie du tableau donne une analyse semblable pour les groupes majeurs dans chaque province. 

TABLEAU 7.—COMMERCE DL DETAIL—VENTES A CREDIT PAR GENRES DE COMMERCE 

Le tableau 7 montre les ventes £l credit de tous les magasins qui ont rcpondu k la question 
"s'ils vendaient au oomptant ou k credit," y compris les ventes k temperament. Comme il a 
ete necessaire d'omettre de ce tableau les chiffres des magasins en chatne et comme un nombre 
relativement grand de magasins ont omis de repondre k cette question, ^information du tableau 
7 pent etre consideree comme seulement une indication du volume des affaires k credit et au 
comptant dans les magasins de detail. 

TABLEAU 8.—COM.VIERCB DE DETAIL—VENTES 1 CR:EDIT PAR TYPES D'OP£R.4.TIOX 

Le tableau 8 montre le montant d'affaires a credit de tous les magasins ayant declare 
qu'ils faisaient des affaires k credit. Le montant des ventes k temperament de ces magasins 
est montre separement. Les magasins en chaine n'ont declare que le volume global de leurs 
ventes k credit mais n'ont pas indique le montant des credits pour chaque magasin. II est 
done impossible d'inclure dans les resumes provinciaux les ventes k credit des chatnes section­
nelles et nationales parce qu'elles ont des magasins dans plus d'une province. Dans la deuxieme 
partie du tableau paraissent les ventes k credit de chaque province, moins celles des chatnes 
sectionnelles ou nationales, mais les chiffres de celles-ci sont compris dans les totaux pour le 
Dominion. 

TABLEAU 9.—COMMERCE DE DETAIL—RECETTES PROVENANT DE Riip.tRATioxs ET DB 

SERVICES 

Le tableau 9 montre I'etendue et la nature des services dans les magasins de detail. Un 
tableau analogue de la section consacree aux etablissements de service montre la valeur des 
marchandises vendues par ceux-ci. 

TABLEAU 10.—RECETTES PROVENANT DFS REPAS 

Le tableau 10 donne les recettes pour ventes de repas dans les magasins de detail, les 
etablissements de service et les hotels. L'information sur les hotels a ete puisee dans le rapport 
du recensement de ces etablissements. 

TABLEAU 11.—COMMERCE DE D:6TAIL—VENTES DB GROS PAR LBS ETABLISSE.MENTS DE D:6TAIL— 
VENTES DE DETAIL PAR LES ETABLISSEMENTS DB GROS 

Dans le tableau 11 les ventes en gros par les magasins de detail et les ventes au detail par 
les magasins de gros sont presentees dans le meme tableau afin de montrer jusqu'oil ces deux 
domaines debordent I'un sur I'autre. La plus grande partie de ces debordements de I'un et 
de I'autre se constate principalement dans des genres semblables de commerce. La deuxieme 
partie de ce tableau donne le resume par provinces. 
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TABLEAU 12.—COMMERCE DB DETAIL—CONSTITUTION DES ETABLISSEMENTS 

La constitution des etablissements sous laquelle le commerce de detail se poursuit font 
I'objet du tableau 12. Les proprietes individuelles sont les formes les plus nombreuses dans 
I'organisation du commerce de detail mais la forme corporative fait un plus gros chiffre d'affaires. 
La plupart des corporations dans le domaine du detail sont, toutefois, des corporations privees 
qui ont ete formees pour donner une forme legale aux affaires particulieres d'un individu ou de 
quelques individus. 

TABLEAU 13.—COMMERCE DB DETAIL—CAPITAL ENGAGE 

Le tableau 13 montre le capital engage dans le commerce de detail par groupes majeurs 
de commerce. Les marchands de detail ont ete pries de donner le montant total du capital 
immobilise dans leurs affaires k la fin de 1930. Le seul item capital donne separement est la 
valeur des marchandises en main pour etre vendues. 

TABLEAU 14.—COMMERCE DE DETAIL—MOYENNE DU CAPITAL ENGAGE 

Le capital moyen engage par des magasins independants occupant des locaux loues ou dont 
ils sont proprietaires paratt au tableau 14 pour quelques genres seiectionnes d'affaires. Comme 
les magasins en chaine ne fournissaient cette information que sur I'ensemble de I'organisation, 
il a ete impossible de les rentrer dans ce tableau. 

TABLEAU 15.—COMMERCE DE DETAIL—CONTINUITE DE PROPRIETE 

Ce tableau classifie les magasins ayant declare la date depuis laquelle ils sont la propriete 
du meme exploitant. II ne faut pas oonfondre cette information avec la duree probable d'une 
carriere commerciale parce qu'on n'y voit pas le nombre de magasins qui peuvent avoir commence 
leurs operations une annee quelconque. 

TABLEAUX 16 ET 17.—COJIMERCE DB DETAIL—CITES DE 10,000 AMES BT PLUS 

Ces tableaux donnent un resume du commerce de detail dans les cites, d'abord, pour tous 
les genres de commerce combines et, deuxiemement, pour les principaux genres de commerce. 

TABLEAUX 18 A 25.—COMMERCE DE DETAIL PAR IMPORTANCE DB LA LOCALITE 

Les tableaux 18 a 25 donnent les chiffres par genres de commerce et t5T3es d'operation par 
groupes de localites. Les groupes sont les cites de plus de 30,000 dmes; les cites de 10,000 k 
30,000 de population; les villes et villages de 1,000 k 10,000 ^mes; et tous les endroits de moins 
de 1,000 ames, y compris les places qui ne sont pas encore incorporees, sans tenir compte de leur 
population. 

TABLEAUX 26 ET 27.—COMMERCE DB DETAIL—VENTES PAR CATEGORIES DE MARCHANDISES 

Le tableau 26 donne la valeur estimative des articles vendus dans les etablissements de detail. 
Les totaux de ce tableau ont ete etablis sur la base des repartitions des chiffres par categories 
de marchandises prepares pour chaque province. La deuxieme partie du tableau contient les 
estimations de la division des ventes de certains articles entre les magasins independants, en 
chatne et k rayons. 

Le tableau 27 donne des chiffres representatifs de certaines lignes de denrees dans differents 
genres de commerce. Ce n'est pas la meme information que dans les tableaux provinciaux 
parce que les chiffres du tableau pour le Dominion sont des moyennes des chiffres provinciaux, 
tandis que dans ce dernier cas ils ont ete etablis directement sur les ventes dedarees par les 
etablissements faisant rapport. Pour arriver k une estimation des ventes d'un article quelconque 
il faut se servir des tableaux provinciaux parce que le tableau pour le Dominion n'a pour but 
que de montrer la "tendance generate" ou "habituelle" dans chaque genre de commerce. 

TABLEAUX—SERVICES DE DETAIL 

Les tableaux des etablissements de service sont dans le meme cadre que ceux des etablisse­
ments de commerce. L'analyse des ventes de denrees ou de la nature des services rendus n 'a 
pas ete entreprise vu le nombre relativement infime de rapports fournissant assez d'information 
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et les activites plus spedalisees de ces etablissements de service. L'analyse des operations a 
credit des etablissements de service est aussi omise parce qu'il a ete constate que I'extension 
du credit n'est pas un trait important des operations des etablissements de service. 

EXPLICATION DES TERMES 

Proprietaires .—D'apr^s les instructions accompagnant les questionnaires du recensement, 
seulement les proprietaires et membres des firmes engages activement dans leur commerce ont 
ete inscrits. 

Pe r sonne l e t salaires.—Les tableaux montrent le nombre d'employes k temps entier et k 
temps partiel, par sexe, ainsi que les salaires et gages de chaque classe. Par employes k temps 
partiel on entend les personnes qui sont employees seulement une partie de la journee ou une partie 
de la semaine, tandis qu'une personne employee une partie de I'annee, mais k temps entier pendant 
cette periode d'emploi, est consideree comme employee k temps entier. 

Ven te de marcl iandises .—Les ventes nettes montrees dans les tableaux sont celles deda­
rees par les marchands qui ont ete pries d'etablir le chiffre net de leurs ventes en deduisant de 
leurs ventes brutes la valeur de toutes marchandises retournees, allouances, escomptes, etc. 
Dans le cas des marchands d'automobiles, toutefois, il a ete constate qu'il n 'y avait aucune 
methode uniforme pour etablir le chiffre des ventes nettes. Dans le cas de ces etablissements 
c'est le chiffre brut des ventes qui paratt, comprenant la valeur des voitures neuves ou usagees 
dont quelques-unes ont souvent ete aooeptees en paiement partiel pour des voitures neuves. 

S tocks en mains.—Les marchands de detail ont ete pries de declarer la valeur de leurs 
ventes k la fin de 1930 sur une base de coUt de remplacement des marchandises. La relation 
entre la valeur des stocks en mains et les ventes nettes n'indique pas necessairement la rapidite 
de recoulement, premierement parce que les valeurs ne sont pas sur la meme base et, deuxieme­
ment, parce que la valeur d'inventaire k la fin de 1930 pent bien ne pas representer la valeur 
moyenne des stocks ecouies au cours de I'annee. 

Frais d'exploitation.—Bien que chaque etablissement ait presque partout quelques 
employes engages, les montants payes comme salaires et gages au cours de I'annee se calculent 
facilement mais il est impossible d'etablir d'une maniere aussi complete plusieurs autres frais 
d'exploitation. Les tableaux des frais d'exploitation ne couvrent ces donnees que pour les 
etablissements qui ont re.pondu k toutes les questions sur ce sujet. Les proprietaires et membres 
de firmes autres que les compagnies k fonds social ont ete pries de declarer les salaires fixes qu'ils 
recevaient au cours de I'annee. Malheureusement il est difficile pour certains marchands de 
distinguer entre les montants qui peuvent etre consideres comme le paiement de leurs services 
k titre de gerant et les argents qui representent un rendement sur le capital engage ou une com­
pensation pour les risques encourus. Malgre ces manquements dans les chiffres soumis il a ete 
decide de les inclure dans les tableaux partout oil le nombre de declarations etait sulBsant pour 
constituer un assez bon echantillon. Plusieurs proprietaires ne s'octroient pas de paiements 
fixes mais thent sur la caisse de leur magasin pour leurs depenses persoimelles. Des etudes des 
frais d'operation conduisent k la conclusion que le salaire moyen qui devrait etre attribue au 
proprietaire ne declarant pas le revenu qu'il s'octroie se rapproche de beaucoup du salaire moyen 
d'un employe a temps entier dans le meme genre de commerce plutot que du salaire moyen par 
proprietaire bas6 sur les rapports de ceux qui ont declare tels salaires pour ce mgine genre d'affaires. 

Les frais d'exploitation ont ete releves sous trois en-tetes :— 

(1) Salaires, gages et commissions payes au cours de I'annee. 

(2) Loyer, s'il y a lieu, pour le local occupe par le commerce. 

(3) Toutes autres depenses. Cet item comprend les taxes, les assurances, I'administration, 
le bureau et frais generaux, y comi)ris I'entretien, I'e.xpedition, la papeterie et les fournitures, 
redairage, le chauffage et I'cnergie, I'interet sur les argents empruntes pour les operations cou-
rantes du commerce et autres frais d'exploitation. Le codt des marchandises achetees pour 
revente n'y est pas compris et il en est de meme pour tout ce qui est charge au compte du capital. 
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Dans les tableaux des depenses d'exploitation le loyer est compris avec ".4.utres depenses." 
Une section separee du tableau est consacree au loyer des magasins occupant des locaux loues. 
Vu le manque d'uniformite dans la comptabilite et le peu de comptabilite tenue par plusieurs 
etablissements de detail, il serait impossible de s'attendre k une exactitude complete des donnees 
sur les frais d'exploitation. Toutefois, les chiffres sont suffisants pour indiquer le coilt de la 
distribution dans les etablissements de detail. 

Les frais d'exploitation des etablissements de service proviennent de conditions differant 
des etablissements de commerce. Dans ces derniers, les depenses proviennent en plus grande 
partie du codt de la distribution des marchandises, mais dans le cas de la plupart des services 
vendus, I'usage du travail ou de quelques facilites, ainsi que les frais d'exploitation de tels 
etablissements, sont plutot dans la nature de ce qu'il en collte pour fournir les services au lieu 
de les distribuer. 

Naturellement, les taux relatifs des frais d'operation dans la plupart des etablissements de 
service sont considerablement plus eieves que dans les magasins de detail. 
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C^ar/- 2 Graphique 2 
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Chart 3 Qraphique 
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Chart 5 Graphique 5 
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CANADA—Kctail Merchandise Trade, 1930 
STANDARD SUMMARY OF RETAIL FACTS 

Rat io of retail workers (full-time and par t - t ime em­
ployees and active proprietors) to to ta l gainfully 
employed, by sex— 

Male 
Female 

Total populat ion . 

3 Number of retai l s tores . 

4 Capital invested (including stocks on hand) . 

5 Tota l sales. 

per capita. 

Population of places less t han 1,000. 

Per cent of to ta l . 

Sales in places of less than 1,000. 

10 Per cent of to t a l . 

11 Population of incorporated places 1,000-10,000. 

12 Per cent of to t a l . 

13 Sales in incorporated places 1,000-10,000. 

14 Per cent of to ta l . 

IB Population of incorporated places 10,000-30,000. 

16 Per cent of to ta l . 

17 Sales in incorporated places 10,000-30,000. 

18 Per cent of to ta l . 

19 Population of incorporated places 30,000 and over. 

20 Per cent of to ta l . 

21 Sales in incorporated places 30,000 and over. 

22 Per cent of to ta l . 

23 

CANADA( ' ) 

Prince 
E d w a r d 
Island 

I l e d u 
Prince-

Edouard 

N o v a 
Scotia 

Nouvelle-
Ecosse 

FuU-time employees (average number throughout 
t h e year)—Male 

Female 

Pa r t - t ime employees (average number throughout 
t h e year)—Male 

Female 

Tota l annual payroll, all stores 

Average annual salary per full-time employee . . . 

Average annual salary per par t - t ime employee. . 

Proprietors actively engaged in retaihng 

Average rental cost (leased premises), per cent of 

Proportion of sales in leased premises to total sales. 

Proportion of total sales by— 
Single store independents 
Single stores in voluntary chains 
Two- and three-store multiples 
Local chains 
Provincial chains 
Sectional chains 
National chains 
Other types (including manufacturer-controlled 

chains) • -

10,376,580 

(!) 9-28 
(2)14-66 

125,003 

1,239,483,800 

2,755,669,900 

265-55 

5,215,885 

50-26 

449,342,900 

16-31 

1,289,526 

12-43 

457,842,300 

16-62 

846,520 

8-16 

341,420,200 

12-39 

3,024,855 

29-15 

1,506,964,500 

54-68 

166,001 
72,682 

23,626 
13,250 

267,855,600 

1,036 

285 

125,169 

3-68 

62-25 

66-12 
4 
7 
2-65 
7-53 
3-71 
6-29 

2-60 

6-22 
12-15 

851 

7,393,600 

13,773,700 

156-45 

70,856 

80-48 

4,834,500 

35-10 

4,822 

5-48 

3,115,700 

22-62 

12,361 

14-04 

5,823,500 

42-28 

732 
395 

125 
67 

920,600 

776 

254 

949 

1-94 

37-23 

72-84 

21-86 

1-03 
1-76 
2-10 

0-42 

New 
Brunswick 

Nouveau-
Brunswick 

512,846 

7-81 
14-64 

6,464 

48,152,400 

99,619,900 

194-06 

289,631 

66-47 

18,413,900 

18-50 

120,146 

23-43 

38,858,000 

39-04 

43,795 

8-54 

12,404,800 

12-47 

59,276 

11-56 

29,843,200 

29-99 

5,415 
2,811 

712 
488 

7,269,900 

862 

220 

6,601 

2-83 

43-74 

68-67 
2-31 
9-61 
1-67 
6-93 
3-01 
7-38 

1-42 

Quebec 

Quebec 

408,219 

7 
14-53 

4,434 

35,384,900 

84,371,900 

206-68 

281,438 

68-94 

17,646,300 

20-91 

68,678 

14-35 

24,639,100 

29-08 

20,689 

5-07 

20,751,400 

24-60 

47,514 

11-64 

21,435,100 

25-41 

4,516 
2,boS 

45 
325 

6,408,200 

235 

4,509 

2-26 

68-72 

71-61 
4-22 
7-72 
0-61 
9-87 
1-46 
2-69 

2-02 

2,874,255 

11-70 

34,286 

298,807,700 

661,138,600 

226-54 

1,190,856 

41-43 

64,876,200 

9-96 

390,728 

13-59 

80,540,800 

12-37 

247,306 

8-61 

66,224,100 

10-02 

1,045,366 

36-37 

440,497,400 

67-66 

45,086 
17,815 

5,34S 
2.462 

61,758,400 

960 

254 

34,091 

4-34 

69-28 

65-98 
6-76 
7-82 
4-13 
6-33 
2-97 
3-68 

2-33 

(') Includes Yukon and Nor thwes t Terr i tor ies . 
(3) Based on figures for provinces only. 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 

CANADA—Commerce do detail, 1930 
PRINCIPAUX FAITS DU COMMERCE DE D^ITAIL 

Ontario 

$ 
% 
i 

$ 

i 

i 

i 

i 

i 

i 

3,431,683 

10-36 
16-46 

43,046 

475,839,700 

1,099,990,200 

320-54 

1,416,018 

41-26 

122,447,700 

11-13 

480,613 

14-00 

188,144,200 

17-11 

426,370 

12-43 

195,044,600 

17-73 

1,108,782 

32-31 

594,353,700 

54-03 

64,127 
30,057 

10,149 
6,780 

106,538,900 

1,079 

290 

43,623 

3-40 

67-01 

65-90 
3-64 
8-02 
2-68 
8-36 
3-43 
6-74 

2-24 

Manitoba 

700,13!) 

8-48 
16-78 

6,859 

77,317,600 

189,243,900 

270-29 

405,648 

57-94 

34,565,800 

18-26 

42,319 

6-04 

13,813,700 

7-30 

33,387 

4-77 

9,384,200 

4-96 

218,785 

31-25 

131,480,200 

69-48 

11,440 
6,366 

1,280 
676 

19,597,800 

1,064 

334 

6,910 

3-42 

72-15 

76-76 
3-42 
6-30 
0-89 
2-76 
2-91 
4-26 

2-71 

Saskat­
chewan 

921,785 

7-29 
10-20 

10,841 

97,741,100 

189,181,100 

206-23 

734,664 

79-70 

82,848,600 

43-79 

69,322 

7-52 

38,174,300 

20-18 

21,299 

2-31 

9,688,400 

5-12 

96,500 

10-47 

58,469,800 

30-91 

10,158 
2,939 

2,111 
417 

14,916,300 

1,082 

296 

10,166 

3-60 

46-41 

60-42 
6-52 
9-02 
0-49 
9-94 
4-27 
7-53 

2-81 

Alber ta 

731,606 

7-48 
13-68 

8,592 

81,495,600 

176,537,100 

241-30 

503,723 

68-85 

57,611,700 

32-58 

41,135 

5-62 

25,064,900 

14-20 

23,789 

3-25 

13,014,800 

7-37 

162,958 

22-28 

80,946,700 

46-86 

9,638 
3,439 

1,354 
590 

15,563,100 

1,143 

317 

8,469 

3-93 

60-67 

62-24 
5-26 
7-69 
0-79 
6-66 
6-11 
9-39 

1-86 

Bri t ish 
Columbia 

Colombie 
Britan-
nique 

694,263 

9-56 
20-92 

9,601 

114,778,400 

248,597,500 

368-07 

309,100 

44-52 

42,982,100 

17-29 

81,964 

11-81 

45,591,600 

18-34 

17,624 

2-62 

10,084,400 

4-06 

285,675 

41-15 

149,939,400 

60-31 

14,675 
6,513 

1,822 
1,453 

24,621,300 

1,107 

323 

9,798 

4-22 

65-32 

63-85 
1-16 
7-48 
3-08 
9-47 
6-56 
3-49 

4-91 

Proportion d'employes du detai l (temps entier et 
temps partiel y compris les proprietaires actifs) 
ii toute la population active, par sexe— 

Population des localit6s de moins de 1,000 ^ m e s . . . 

Ventes ties locaht6s de moins de 1,000 ^mes 

Population des localites incorporees de 1,000 k 10,000 
^mes. 

Ventes des localit6s incorporees de 1,000 ^ 10,000 
^mes. 

Population des locaht^s incorporees de 10,000 d. 
30,000 ames. 

Ventes des localites incorporees de 10,000 k 30,000 
a,mes. 

Population des localites incorporees de 30,000 ^mes 
et plus. 

Ventes des localites incorporees de 30,000 Smes et 
plus. 

Personnel &, temps entier (nombre moyen pom-

Personnel ^ temps partiel (nombre moyen pour 

Total annuel des salaires de tous les magasins 

Salaire annuel moyen par employe k temps ent ier . . 

Salaire annuel moyen par employe ^ temps par t ie l , . 

Proprietaires act ivement engages dans le commerce 
de detail . 

Moyenne du loyer en pourcentage des ventes (ma­
gasins loues). 

Proportion des ventes dans les etablissements 
loues au total de toutes les ventes. 

Proportion de toutes les ventes par— 

Magasins individuels (chalnes volontaires) 
Magasins multiples—deux et trois unites 
Chatnes locales 
Chalnes provinciales 

Chalnes nationales 
Autres types (y compris les cbaines contrdlees 

par les manufacturiers). 

1 

9 

3 

4 

6 

6 

7 

8 

9 

in 

11 

12 

13 

14 

16 

16 

17 

IS 

19 

90 

21 

23 

S3 

24 

26 

26 

27 

28 

29 

30 

31 
32 
33 
34 
35 
36 
37 
38 

(1) Inclus Yukon et Territoires du Nord-Ouest. 
(2) Fond6 sur les chiffres relatifs aux provinces seulement. 
95442—IJ 



CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

CANADA—Ketail Merchandise Trade, 1930 
STANDARD SUMMARY OF RETAIL FACTS- -Con. 

CANADA(I) 

Prince 
E d w a r d 

Island 

I l e d u 
Prince-

Edouard 

Nova 
Scotia 

Nouvelle-
Ecosse 

New 
Brunswick 

Nouveau-
Brunswick 

Quebec 

Quebec 

Proportion of stores with sales of less than SIO.OOO 
annually to total number of stores 

Proportion of to ta l sales of such stores to total sales 
of all stores 

Proportion of stores wi th sales of 810,000-549,999 
annually 

Proportion of total sales 

Proportion of stores with sales of $60,000-5199,999 
annually 

Proportion of to ta l sales 

Proportion of stores wi th sales of §200,000 and over 
annually 

Proportion of to ta l sales 

Percentage of total sales by kind-of-business groups 

Food group 
Country general stores 
General merchandise group 
Automotive group 
Apparel group 
Building mater ials group 
Furni ture and household group 
Restaurants , cafeterias and eating places 
Fa rmer s ' supplies 
Coal and wood yards—ice dealers 
Drug stores 
Jewellery stores 
Tobacco stores and s tands 
Liquor stores and taverns 
All other stores 

56-59 

9-51 

35-90 
35-95 

6-66 
25 

0-95 
28-58 

22-33 
8-30 

16 
13-86 
7 
6 
3 
2-76 
1-66 
3-27 
2-79 
0-97 
1-11 
4-60 
4-40 

68-27 

12-12 

25-26 
31-87 

6-40 
30-25 

1-07 
25-76 

16-48 
23-62 
16-73 
14-24 
9-43 
3-12 
2-95 
1-03 
3-16 
3-51 
2-56 
0-71 
0-10 
0-92 
2-45 

27-63 
39-19 

5 1 9 
28-53 

0-70 
19-88 

100-00 

24-94 
14-58 
11-49 
16-33 
9-19 
4-53 
3-40 
1-48 
0-90 
3-73 
3-03 
0-95 
0-83 
2 01 
2 61 

28-88 
33-22 

6-01 
26-19 

0-88 
30-67 

100-00 

17-77 
14-60 
22-16 
13-86 
7-55 
3-98 
3-07 
1-42 
0-90 
3-00 
2-76 
0-60 
0-72 
5-69 
2-03 

61-34 

10-73 

32-14 
37-17 

5-66 
26-63 

0-86 
26-47 

110-00 

28-60 
7-74 

13-09 
11-02 
9-38 
4-67 
4-64 
2-64 
1-24 

1 08 
1-21 

4 0 5 

(>) Includes Yukon and Nor thwes t Terri tories. 



ETABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 

CANADA—Commerce de detail, 1930 
PRINCIPAUX FAITS DU COMMERCE DE DETAIL—Fin 

Ontario 

51-40 

8-40 

39-70 
34-78 

7-75 
27-32 

1-15 
29-50 

23-27 
4-37 

16-40 
15-22 
8-52 
5 
3-97 
2 
1-37 
4-32 
3-20 
1-03 
1-40 
4-67 
4-18 

Manitoba 

56-14 

7-87 

37-25 
29-14 

5-72 
17-35 

0 
45-64 

14-48 
8-21 

34-00 
10-89 
5-07 
6-43 
1-98 
2-93 
1-46 
3-81 
2-27 
0-86 
0-52 
2-08 
6-02 

Saskat­
chewan 

56-99 

11-97 

37-46 
46-15 

6-01 
24-02 

0-64 
17 

13-68 
19 
10-63 
14-30 
5-41 

11-95 
2-16 
2-93 
2-26 
2-01 
2-64 
0-58 
0-50 
4-88 
6-14 

Alber ta 

53-76 

9 

38-75 
41-03 

6-80 
27-32 

0-69 
21-67 

16-51 
16 29 
13-14 
17-63 
6-28 
8-82 
3-03 
3-40 
1-21 
0-58 
2-97 
0-77 
0-63 
2-65 
6 0 9 

British 
Columbia 

Colombie 
Br i tan-
nique 

54-05 

8-66 

36-63 
31-02 

7-! 
26-1 

1-33 
33 

19-69 
7-10 

18-46 
13-73 
7-00 
4-97 
3-30 
4 
4-56 
2-34 
2-63 
1-07 
1-17 
5-93 
4-08 

Proportion de magasins dont les ventes sont de 
moins de 810,000 par annee au nombre total 
de magasins 

Proportion du chiffre de ventes de ces magasins au 
total de ventes de tous les magasins 

Proportion de magasins dont le chiffre de ventes 
est de 810,000 il .?49,999 annuellement 

Proportion du total des ventes 

Proportion de magasins dont le chiffre de ventes est 
de 850,000 k 8199,999 annuellement 

Proportion du total des ventes 

Proportion de magasins dont le chiffre de ventes est 
de 8200,000 et plus annuellement 

Proportion du total des ventes 

Pourcentage des ventes totales par genres de com­
merce 

Groupe de I 'alimentation 
Magasins generaux de campagne 
Groupe des marchandises gen6rales 
Groupe de I 'automobile 
Groupe du vetement 
Groupe des materiaux de construction 
Groupe des meubles et articles de menage 
Restaurants , cafeterias et salles k manger 
Fournitures pour fermiers 
Cours k charbon et bois—marchands de glace 
Pharmacies 
Bijouteries 
Magasins et comptoirs de tabac 
Magasins de liqueurs et tavernes 
Tous autres magasins 

(1) Inclus Yukon et Territoires du Nord-Ouest. 



CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

Table lA.—CANADA—Retail Merchandise Trade, 1930, by Kinds of Business 
NUMBER OF STOKES, PEKSONNEL, PAT-ROLL, SALES AND STOCKS 

Kind of business—Genre de commerce 

Number 
of 

N o m b r e 
de 

magasins 

Proprietors—Proprietaires 

N o t on 
pay-roll 

Ne figurant pas dans 
la feuille de paie 

Male 

Hommes 

Female 

F e m m e s 

Receiving a s t a t ed salary 

A salaire fixe 

Male 

H o m m e s 

Female 

F e m m e s 

Salaries 

Salaires 

Total , All Stores—Total, t o u s magasins. . 

F O O D G R O U P — G K O U P E D E L'ALIMEN-
T A T I O N 

Bakeries—<jaterers—Boulangeries—maltresd'h6tel-
Bakeries and bakery products(i)—Boulangeries 

e t produits de la boulangerieO). - • • 
Caterers—Maltres d 'hdtel 

Candy and confectionery stores—Magasins de bon­
bons et confiseries— 

Candy stores—nut stores—Bonbons e t noix 
_ Confectionery stores—Confiseries 

D a i r y products dealers—Marchands de produits 
laitiers— 

Dai ry products stores—Magasins de produits 
lait iers 

Eggs and poultry stores—Magasins d'ceufs e t 
volailles 

Milk dealers(2)—Laiteriesp) 
Delicatessen stores—Charcuteries 
Frui t and vegetable stores—Fruits e t l egumes . . . 
Grocery stores (without meat)—Epiceries (sans 

rayon de viandes) 
Combinat ion stores—Magasins combines— 

Grocery s tores -with meats—Epiceries (avec 
rayon de -viandes) 

Mea t marke t s wi th groceries—Boucheries avec 
epiceries 

Meat m a r k e t s (including sea foods)—Boucheries (y 
comipris poisson)— 

Meat markets—Boucheries 
F i sh markets—Poissonneries 

Other food stores—^Autres magasins de denrees ali. 
mentaires— 

Coffee, tea , spices—Magasins de cafe, t he e t 
epices 

Food stores wi th non-food departments—Maga­
sins d ' ahments avec rayons d 'art icles non 
ahmenta i res 

Bot t led beverages—Eaux gazeuses 
Marke t stalls—Stalles de marche 

COUNTRY GENERAL STORES—MAGASINS 
GENERAUX DE CAMPAGNE 

General stores (groceries with d ry goods and ap­
parel)— Magasins generaux (epiceries, nou-
veautes et vetement) 

General stores (groceries wi th o ther merchandise)— 
Magasins generaux (epiceries avec autres 
marchandises) 

General s tores without groceries—Magasins g6neraux 
sans epiceries 

G E N E R A I . M E R C H A N D I S E G R O U P — 
G R O U P E D E S M A R C H A N D I S E S GfiNfi-
R A L E S 

Depar tment storesC)—Magasins k rayonB(3) 
D r y goods stores—Magasins de marchandises sfiches. 
General merchandise stores—Magasins de marchan­

dises generales— 
With food departments—Avec rayons de pro­

duits al imentaires 
Without food departments—Sans produits ali­

mentaires 
Varie ty , 5-and-IO, and to-a-dollar stores—Bazars, 

magasins de 6 e t 10 cents, jusqu'il $1.00 

135,003 

44,665 

1,213 

212 
,769 

179 

190 
3,114 

213 
1,515 

18,166 

3,125 

2,037 

6,017 
362 

148 
25 

242 

11,915 

1,136 

121 

148 
1,899 

336 

78 

613 

35,481 

862 
1 

64 
6,832 

124 

177 
3,077 

142 
1,430 

13,731 

2,081 

1,764 

4,399 
296 

186 
21 

220 

10,426 

9,276 

1,057 

93 

l .SiJ 

34 
1,086 

249 

46 

127 

10,538 

4,731 

166 
2 

27 
1,672 

19 

12 
86 
46 
78 

2,302 

141 

60 

3 
488 

19,126 

3,933 

118 
4 

15 
662 

32 

19 
107 
33 

182 

1,283 

461 

356 

610 
57 

1,494 

108 

36 

99 
308 

1,191 

24« 

14 

81 

S 

37,706,000 

6,251,700 

176,800 
7,200 

50,100 
745,100 

65,200 

30,600 
239,800 
62,200 

226,300 

1,982,300 

816,700 

613,200 

1,006,700 
80,900 

59,800 

65,100 
7.700 

16,000 

2,503,400 

2,279,300 

158,800 

65,300 

1.499,500 

496,400 
693,300 

193,800 

•17,600 

5 I 68,400 

(1) In addi t ion, bakeries reporting to the Census of Indust ry had retai l sales of 851,604,889. 
(̂ ) In addit ion, dairies reporting to the Census of Indust ry had retai l sales of 128,919,290. 
(3) Includes mail order houses. 



ETABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 

Tableau lA.—CANADA—Commerce de d£tai], 1930, par genres de commerce 

NoMBKE DE MAGASINS, PERSONNEL, FEUILLE DE PAIS, VENTES ET STOCKS 

Employment and wage facts— 

FuU-time employees 

Personnel k temps entier 

Male 

H o m m e s 

166,001 

36,930 

1,521 

69 
2,074 

199 

92 
4,268 

120 
897 

10,193 

6,474 

3,432 

6,712 
389 

262 

154 
12 
72 

8,355 

7,664 

672 

119 

21,070 

17,964 
988 

840 

203 

1,075 

Female 

F e m m e s 

72,683 

9,685 

696 
5 

457 
2,386 

86 

9 
166 
145 
284 

3,407 

1,132 

423 

368 
43 

64 

9 
1 
4 

3,018 

2,811 

158 

49 

30,810 

24,199 
2,020 

255 

118 

4,218 

Salaries 
and wages 

Salaires 
et gages 

$ 
247,370,500 

39,434,100 

1,782,000 
3,800 

372,200 
2,992,300 

262,600 

90,300 
4,641,400 

183,300 
828,200 

10,768,100 

7,776,000 

3,359,200 

5,423,500 
390,900 

387,900 

112,100 
16,900 
63,400 

9,337,600 

8,661,200 

556,800 

139,600 

54,519,100 

46,421,900 
2,478,800 

1,135,300 

335,400 

4,147,700 

Emploiement e t remuneration 

Par t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

33,526 

6,444 

105 
6 

21 
439 

18 

29 
134 
18 

247 

2,508 

1,398 

462 

892 
63 

21 

6 
6 

71 

1,303 

1,341 

160 

11 

1,033 

723 
147 

65 

11 

76 

Female 

F e m m e s 

13,330 

3,134 

116 
3 

33 
646 

17 

4 
11 
24 
56 

957 

230 

41 

40 
20 

8 

1 

27 

603 

531 

69 

6 

6,708 

2,934 
403 

14 

5 

3,352 

Salaries 
and wages 

Salaires 
et gages 

S 

10,485,100 

1,930,000 

54,300 
2,600 

21,400 
227,300 

11,000 

8,700 
27,100 
11,100 
65,300 

705,400 

388,100 

118,000 

250,700 
17,800 

7,400 

1,500 
1,600 

10,700 

474,600 

429,100 

42,200 

3,300 

1,936,600 

1,235,700 
104,200 

21,100 

5,100 

570,500 

N e t sales 

Ventes nettes 

(1930) 

$ 
3,755,569,900 

613,476,100 

11,027.600 
94,300 

3,618,600 
50,657,500 

5,280,600 

1,883,200 
30,010,100 
2,670,600 

16,293,400 

243,699,300 

112,859,400 

48,844,700 

78,292,200 
4,734,000 

2,627,900 

1,884,700 
123,500 

1,174,500 

338,803,800 

210,866,900 

16,607,300 

2,329,600 

431,543,500 

355,258,600 
31,705,600 

16,877,200 

3,488,900 

44,212,200 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin b. la 
fin de I'annee 
(prix coutant) 

S 

483,637,500 

44,861,600 

335,600 
3,200 

93,900 
4,985,800 

109,800 

126.200 
312,800 
114,800 
842,100 

26,004,000 

6,831,300 

2,786,200 

2,049,900 
181,200 

448,800 

572,200 
22,900 
40,900 

76,116,700 

70,544,500 

4,410,000 

1,162,200 

77,331,100 

61,451,500 
14,127,400 

4,210,700 

1,317,500 

6,244,000 

1 

2 

3 
4 

6 
6 

7 

3 
9 

10 
11 

12 

13 

14 

15 
16 

17 

18 
19 
20 

21 

22 

23 

24 

25 

26 
27 

28 

29 

30 

(1) En plus, les boulangeries se rapportant au Recensement de I'industrie avaient des ventes au detail pour 851,604,S 
(2) En plus, les laiteries se rapportant au Recensement de I'industrie avaient des ventes au detail pour §28,919,290. 
{') Comptoirs postaux inclus. 



CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

Table lA.—CANADA—Retail Merchandise Trade, 1930, by Kinds of Business 
N u M B E B OF S T O R E S , P E H S O N N E L , P A Y - R O L L , S A L E S A N D S T O C K S — C o n . 

- C o n . 

Kind of business—Genre de commerce 

A U T O M O T I V E G R O U P -
T O M O B I L E 

G R O U P E D E L'AU-

Motor vehicle dealers—Distributeurs de vehicules 
automobiles— 

Automobile dealers—Marchands d 'automobiles. 
Automobile dealers wi th farm implements— 

Dist r ibuteurs d 'automobiles e t d'instru-
ments aratoires 

Used car es tabl ishments—Etabhssements d'au­
tomobiles usages 

Accessories, t ires and batteries—Accessoires (auto) 
pneus et batteries— 

Accessories, t i res and batteries—Accessoires 
(auto), pneus e t bat ter ies 

Ti re shops—Boutiques de pneus 
Filling stat ions—Stations d'essence— 

Filling stat ions—Stations d'essence 
Filling s tat ions wi th t i res and accessories—Sta­

tions d'essence avec pneus e t accessoires. . . 
Filling stat ions with other merchandise—Stations 

d'essence avec autre marchandise 
Garages 
Motorcycles, bicycles, supplies—Motocyclettes, bicy 

clet tes e t accessoires— 
Motorcycle dealers—Marchands de motocyclet­

tes 
Bicycles, motorcycles and supplies—Bicyclettes 

motocyclet tes e t accessoires 
Bicycle dealers—Boutiques de bicyclettes 

Other automot ive es tabl ishments — Autres maga­
sins d'automobiles— 

Aircraft and accessories—Distributeurs d'aero 
planes et accessoires 

Boats (motorboats , canoes, yachts)—Bateaux 
(bateaux automobiles, canots, yachts) 

Boats (gas, oil, accessories and repairs)—Ba­
teaux (essence, huile, accessoires e t repara­
tions) 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

A P P A E E L G R O U P — G R O U P E D U VfiTE-
MENT 

20 

27 

Men's and boys' clothing and furnishings stores—Ve-
tement et lingerie (hommes et gargons)— 

Men's and boys ' clothing stores—Magasins de 
vetements pour hommes e t gardens,. ,_.. . . ._. 

Men's furnishings stores—Magasins de lingerie 
(hommes) 

Men's and boys' clothing and furnishings stores-
Magasins de vetements e t Ungerie (hommes 
e t gar^-ons) 

Men's and boys' h a t stores—Magasins de cha-
peaux (hommes et gargons) 

Fami ly clothing stores—Vetement pour toute la 
famille -^ 

Women's apparel and accessories stores—\'etement 
de fern me e t ;iccessoirey— 

Women's ready-to-wear stores—Magasins de con 
feetion pour femmes -, 

Hosiery, corsets, lingerie—Bas, corsets e t hngerie 
Kni t goods stores—Magasins de tr icots 
Costume accessories stores (including jewellery 

bags and gloves)—Magasins d'accessoires 
du costume (y compris bijouterie, sacoches 
e t glints) 

Millinery stores—Mag.-isins de modes 
Other apparel stores—Autres magasins de v6tement 

c t lingerie— , 
Custom tailors and inade-to-mcasure clothing-

Tuilleurs e t \-e(oTnfnt sur tncsure 
Dressmakers and ladies' tailors—CouturiSres et 

tiiilleurs pour femmes 
Furriers—fur shops—Fourreurs 
Infants' nnd children's specialty shops—Maga­

sins de specialites pour enfants 

13,194 

294 

92 

326 
206 

1,934 

2,295 

1,274 
4,140 

14 

36 
178 

4 

29 

. 22 

10,474 

194 

682 

1,409 

60 

1,149 

1,350 
353 
39 

10 
1,340 

1,724 

191 
339 

Proprietors—Proprietaires 

N o t on 
pay-roll 

Ne figurant pas dans 
la feuille de paie 

Male 

Hommes 

10,669 

277 

76 

260 
157 

1,391 

1,701 

1,186 
3,901 

27 
146 

6 

19 

22 

3,789 

96 

398 

954 

23 

718 

497 
110 

17 

1,488 

74 
210 

Female 

F e m m e s 

100 
27 

Receiving a s ta ted sa la ry 

A salaire fixe 

Male 

H o m m e s 

3,047 

4 

22 

46 

1 

92 

406 
160 

12 

4 
1,022 

108 
30 

3,713 

100 
69 

146 

414 

Female 

F e m m e s 

52 
773 

3,318 

49 

154 

632 

16 

273 
36 

6 

16 
119 

39 

384 

1 
113 

Salaries 

Salaires 

2,273,400 

126,900 

36,300 

172,000 
130,600 

215,100 

616,100 

56,200 
1,178,400 

13,300 

27,900 
46,800 

22.400 

5,868,500 

146,000 

288,600 

1,235.100 

44,600 

993,700 

952,300 
118,400 
13.500 

7,900 
168,900 

60,000 
382, 700 

15,900 



ETABLISSEMENTS D E COMMERCE E T D E SERVICE, 1931 

Tableau lA.—CANADA—Commerce de detail, 19S0, par genres de commerce—Suite 
N O M B R E D E M A G A S I N S , P E R S O N N E L , F E U I L L E D E P A I E , V E N T E S E T S T O C K S — S u i t e 

Employment and wage facts—Emploiement et r6m.un6ration 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

36,710 

14,379 

507 

160 

634 
287 

1,844 

,988 

289 
5,338 

35 

87 
87 

11 

28 

46 

10,431 

347 

443 

2,227 

94 

1,794 

810 
59 
10 

4 
84 

1,739 

81 
716 

11 

Female 

F e m m e s 

1,363 

907 

23 

7 

56 
19 

29 

66 

84 
148 

2 

3 
8 

2 

7 

2 

9,733 

38 

73 

551 

4 

2,090 

3,471 
384 
36 

11 
1,020 

697 

301 
693 

71 

Salaries 
and wages 

Salaires 
et gages 

34,733,400 

21,396,800 

627,200 

163,500 

833,600 
364,000 

1,985,000 

3,183,800 

237,400 
5,598,700 

55,100 

106,000 
86,900 

19,300 

40,400 

37,700 

31,374,900 

563,800 

684,900 

3,319,600 

148,700 

3,690,600 

4,049,700 
425,100 

31,000 

14,700 
766,500 

2,605,600 

331,400 
1,662,000 

65,600 

Par t - t ime employees 

Personnel fi, temps partiel 

Male 

Hommes 

3,575 

100 

24 

208 

513 

97 
782 

4 

1 

11 

3,339 

62 

170 

449 

48 

186 

Female 

F e m m e s 

114 

1,797 

661 
103 

3 
247 

57 
105 

Salaries 
and wages 

Salaires 
et gages 

1,041,300 

407,700 

33,300 

8,700 

22,800 
9,600 

82,500 

179,800 

27,500 
260,900 

2,600 
9,600 

1,900 

400 

3,700 

1,317,300 

24,100 

41,500 

152,800 

5,600 

94,300 

195,300 
28,200 
3,000 

75,600 

316,300 

14,500 
66,700 

5,400 

Ne t sales 

Ventes nettes 

(1930) 

$ 
381,969,300 

242,613,700 

8,965,700 

2,028,500 

6,280,600 
4,675,200 

22,820,400 

36,970,400 

6,658,500 
47,559,800 

991,800 
1,044,400 

137,400 

468,200 

304,600 

319,968,600 

6,075,000 

8,976,000 

40,735,600 

1,486,600 

42,144,100 

43,416,900 
6,317,900 

478,800 

149,200 
6,748,300 

14,837,300 

1,278,000 
11,694,500 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin h la 
fin de I'annee 
(prix coiitant) 

37,770,300 

26,419,600 

1,714,700 

219,100 

1,181,600 
488,100 

816,600 

1,765,900 

403,200 
3,953,400 

215,300 
277,000 

70,700 

70,100 

67,400 

73,863,300 

1,417,200 

3,683,300 

18,355,700 

396,000 

16,790,100 

9,026,300 
1,495,700 

163,600 

54,400 
1,015,100 

2,811,900 

222,200 
3,708,100 
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Table lA.—CANADA—Retail Merchandise Trade, 1930, by Kinds of Business—Con. 
NUMBER OF STORES, PERSONNEL, PAT-ROLL, SALES AND STOCKS—Con. 

Kind of business—Genre de commerce 

A P P A R E L G K O U P - C o n . — G K O U P E D U Vfi. 
T E M E N T - F i n 

Shoe stores—Magasins de chaussures— 
Shoe stores (men's)—Magasins de chaussures 

pour homines 
Shoe stores (women's)—Magasins de chaussures 

pour femmes 
Shoe stores (men's , women's and children's)— 

Magasins de chaussures pour hommes, 
femmes e t enfants 

B U I L D I N G M A T E R I A L S G R O U P — G R O U P E 
D E S M A T f l R I A U X D E C O N S T R U C T I O N 

Hardware stores—Quincailleries— 
Hardware stores—Quincailleries 
H a r d w a r e and farm inaplementa—Ferronnerie 

e t ins t ruments aratoires 
Lumber and building mater ia l dealers—Marchands 

de bois e t de materiaux de construction— 
Lumber and building materials—Cours de bois 

d'oeuvre e t materiaux de construction 
Lumber and building m.aterials, coal and wood— 

Bois d'oeuvre, materiaux de construction 
charbon e t bois de chauffage 

Roofing mater ia l dealers—Materiaux de toi ture. . 
O the r building materials—^Autres m.at6riaux de 

construction 
Electrical shops (without radio)—Boutiques d'61ec-

tricien (sans radios) 
Heat ing and plumbing shops—Boutiques de plom-

berie e t chaufferie— 
Heat ing appliances and oil burners—^Appareils 

de chauffage e t bruleurs k I'huile 
Heat ing and plumbing fixtures—Boutiques de 

plomberie e t chaufferie 
Pa in t and glass stores—Magasins de peintures e t 

vitres— 
Glass and mirror shops—Magasins de vi t res e t 

miroirs 
Pa in t and glass stores—Magasins de peintures e t 

v i t res 

F U R N I T U R E A N D H O U S E H O L D G R O U P 
G R O U P E D E S M E U B L E S E T A R T I C L E S 
D E M A N A G E 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles e t pompes 

fun^bres ,• • • . 
Floor coverings, curtains, upholstery and interior 

decorations—Tapis, rideaux, rembourrage et 
decorations int^rieures 

Household appliance stores—Magasins d'appareils 
de manage— 

Household appliance stores—Magasins d'appa­
reils de manage _ - • 

Household appliance stores (gas or electric) 
Magasins d'appareils de m6nage (gaz ou 
61ectricit6) _. _. • • 

Household appliance stores (owned by uti l i ty 
companies)—Magasins d'appareils de me­
nage (appartenant k des compagnies d 'uti l i te 
publiq ue) 

Refrigeration dealers—Marchands d'appareils 
frigorifiques 

Other hom.e furnishings and appliance stores—.Vutrt-s 
ma^iiains d'appareils e t de fournitures de 
maison— 

Antique shops—Antiquailles 
Awnings, Dags, banners, window shades and 

tents—Auvents , drapeaux, banni^res, stores 
e t tentes •, 

Brushes and brooms—Brosses e t balais 

Number 
of 

stores 

N o m b r e 
de 

magasins 

34 

32 

1,575 

6,035 

2,780 

221 

733 

Proprietors—Proprietaires 

N o t on 
pay-roll 

N e figurant pas dans 
la feuille de paie 

Male 

Hommes 

1,092 
48 

135 

236 

79 

423 

31 

257 

169 
43 

120 

194 

63 

375 

21 

174 

1,188 

764 

317 

119 

204 

248 

19 

20 

10 

943 

3,740 

2,046 

199 

347 

1,894 

485 

289 

Female 

F e m m e s 

1 

4 

56 

146 

134 

26 

15 

Receiving a s t a t ed sa lary 

A salaire fixe 

Male 

Hommes 

7 

16 

426 

1,864 

1,011 

79 

164 
12 

42 

116 

Female 

F e m m e s 

Salaries 

Salaires 

17,700 

37,400 

930,600 

4,033,700 

1,873,600 

117,500 

675,000 

3 

-
3 

-
2 

1 

4 

60 

20 

2 

549,300 
24,300 

146,800 

152,600 

100,000 

212,100 

14,400 

168,200 

3,167,30« 

754,200 

140,400 

97,900 

18,100 

93,100 

9,500 

4,800 

63,500 

7,400 
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Tableau lA.—CANADA—Commerce de detail, 1930, par genres de commerce—Suite 
NOMBEE DE MAGASINS, PEBSONNEL, PEtTILLE DE PAIE, VENTES ET STOCKS—'Suite 

Employment and wage facts— 

Full- t ime employees 

Personnel k temps entier 

Male 

Hommea 

26 

89 

1,898 

11,847 

4,467 

213 

2,333 

2,547 
48 

593 

323 

316 

462 

124 

421 

9,034 

2,481 

280 

149 

899 

1,226 

655 

80 

100 

23 
3 

Female 

F e m m e s 

4 

18 

461 

1,140 

583 

14 

134 

115 
6 

41 

60 

32 

68 

9 

88 

1,909 

457 

57 

70 

188 

171 

128 

7 

40 

6 
2 

Salaries 
and wages 

Salaires 
et gages 

$ 

48,500 

157,100 

2,920,200 

15,636,800 

5,636,100 

230,800 

2,983,600 

3,652,700 
65,600 

864,400 

471,300 

466,700 

559,900 

186,900 

628,900 

14,153,400 

4,014,300 

346,800 

268,800 

1,351,700 

1,720,300 

977,700 

92,400 

161,300 

25,000 
4,700 

Emploiement et remuneration 

Par t - t ime employees 

Personnel k temps partiel 

Male 

Hommea 

2 

12 

603 

1,603 

414 

60 

244 

469 
20 

163 

44 

43 

88 

13 

45 

829 

153 

74 

17 

5 

84 

145 

6 

19 

9 

Female 

Femmea 

1 

-

129 

77 

37 

1 

14 

12 

2 

5 

1 

2 

1 

2 

128 

21 

8 

8 

3 

1 

29 

-

5 

4 

Salaries 
and wages 

Salaires 
et gages 

i 

600 

4,600 

188,200 

612,460 

131,200 

16,000 

110,900 

202,600 
16,200 

34,300 

22,200 

19,100 

34,600 

6,600 

18,900 

372,600 

68,000 

21,100 

13,000 

2,100 

67,100 

74,500 

1,800 

6,600 

3,900 

Ne t sales 

Ventes nettes 

(1930) 

$ 

480,900 

1,534,800 

33,892,300 

162,237,100 

66,174,200 

4,717,500 

30,968,300 

36,232,400 
592,200 

9,004,000 

3,252,000 

2,432,300 

4,454,200 

688,100 

4,721,900 

101,663,900 

36,119,600 

4,896,900 

2,189,000 

2,797,200 

7,106,500 

6,996,000 

898,500 

1,219,300 

149,100 
44,900 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coiitant) 

3 

237,100 

479,400 

13,690,200 

30,633,000 

26,400,200 

1,750,900 

8,307,100 

9,661,800 
62,900 

882,100 

1,042,900 

280,600 

726,200 

131,700 

1,606,600 

26,438,200 

10,815,200 

1,916,700 

1,124,000 

691,900 

1,124,700 

1,729,400 

94,500 

1,090,700 

30,900 
7,900 

1 

2 

3 

4 

5 

6 

7 

8 
9 

10 

11 

12 

13 

14 

16 

16 

17 

18 

19 

20 

21 

22 

23 

24 

26 
26 
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Table lA.—CANADA—RetaU Merchandise Trade, 1930, by Kinds of Business—Con. 
NUMBER OF STOKES, PEKSONNEL, PAY-ROLL, SALES AND STOCKS—Con. 

Kind of business—Genre de commerce 

FUKIVITUKE A N D H O U S E H O L D G R O U P -
Con .—GROUPE D E S MEUBLES E T AR­
TICLES D E MENAGE-Fin 

OtliLT home furnishings and appliance store.s-Con.— 
Autres magasins d'appareils et do fournitures 
de maison-Fm— 

China, glassware, crockery, etc.—Vaisselle, 
verrerie, faience, e tc 

Interior decorations (specialty stores)—Decora­
tions interieures (sp6cialites) 

Lamps and shades (specialty stores)—Lampes 
e t abat-jour (specialites) 

Pictures and picture framing—Tableaux e t 
cadres ; -

Stoves and ranges—Magasins de ponies e t cuisi-
ni tres 

Radio and music stores—Magasins de radio e t de 
musique— 

Radio specialty .stores—Magasins faisant une spe­
ciality des radios _ 

Radio and electrical shops (including refrigera­
tion)—.Magasins de radio e t appareils elec-
t r iques (y compris refrigeration) ._ 

Rad io and music s tores (including refrigera­
tion)—Magasins de radio et de musique (y 
compris refrigeration) 

Number 
of 

stores 

N o m b r e 
de 

magasins 

R E S T A U R A N T S , CAFETERIAS A N D EAT­
I N G P L A C E S — R E S T A U R A N T S , CAFE­
T E R I A S ET SALLES A M A N G E R 

Restauran ts , cafeterias and lunch rooms—Restau­
ran t s , cafeterias e t salles k manger— 

Cafeterias only—Cafeterias seulement 
Cafes (including confectionery)—Cafes (y com­

pris con fiserie) 
Lunch rooms—S.alle8 k goiiter 
Res taurants ( table service)—Restaurants (avec 

ser-vice de table) 
Other eating places—Autres places oil Ton mange-

Cafes wi th groceries—Cafes avec epiceries . . . 
Lunch counters and restaurants (10 seats and 

under)—Buffets e t res taurants (10 sieges et 
moins) 

Refreshment booths and soft drink stands—Pa-
-villons de rafratchissements e t kiosques 
liqueurs douces -

Sandwich shops—Comptoirs k sandwichs 
Tea rooms and l ight lunches—Thes e t repas 

20 

O T H E R RETAIL S T O R E S — A U T R E S MAGA-
SIN.S D E DfiTAIL 

25 

F a r m implements—Instruments aratoires— 
F a r m implement dealers—?\Iarch:inds d'instru-

mea t s aratoires -, • • • 
F a r m implement agen ts—A gen ts de machines 

agricoles , 
Fa rmers ' supplies—Fournitures pour fermiers— 

Feed stores (flour, feed, gr.ain, fertilizer)—Mfiga-
sins de provende (farine, grain, cngrais, e tc) . 

Fa rmers ' supply stores—Magasins de fournitures 
pour fermiers 

Feed and coal stores—Mii.gasins de provende e t 
de charbon • 

Cniin clevaior.s (coal and food)—EMvateurs i\ 
gr;tin (charbon e t provende) 

Harness shnps—Scllfrics 
Book Htores—I.ibrillricH ^ - • 

Coal and wood y.-Lrds-ii^c ,lc;ilcrs -Cours k charbon 
et bois- rinrrli.-tnils de g l a c e -

Coal and wood v.-iril;. (including ice)—Cours il 
charbon e t l )o is (comprenant glace) 

Proprietors—Proprietaires 

N o t on 
pay-roll 

Ne figurant pas dans 
la feuille de paie 

Male 

Hommes 

128 

7 

16 

96 

109 

220 

341 

377 

5,609 

956 

492 

2,185 

97 

918 

433 
147 

319 

25,343 

475 

5,078 

802 

209 

169 

1,170 
601 
368 

2,071 

Female 

Femmes 

79 

2 

7 

63 

74 

188 

249 

211 

4,957 

1,066 
394 

2,116 

112 

329 
69 

18,439 

427 

6,061 

657 

139 

138 

36 
672 
196 

1,655 

7 

7 

14 

787 

231 

4 

169 

991 

Receiving a s t a t ed salary 

A salaire fixe 

Male 

Hommes 

26 

4 

2 

27 

29 

56 

126 

146 

14 

246 

Female 

F e m m e s 

16 
20 

17 

:,S74 

7S 

143 

145 

40 

43 

3 
39 

115 

Salaries 

Salaires 

52,900 

13,400 

4,400 

48,400 

46,900 

101,200 

276,000 

435,400 

1,112,800 

271,600 
117,500 

777,600 

25.400 

94,100 

3 

20 

98 

-
1 

1 

-
1 

22 

17 

10,200 
31,300 

45.300 

8,687,900 

131,100 

158,700 

253,000 

59,800 

81,100 

7,800 
43,100 
309,100 

1,397,800 
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Tableau lA.—CANADA—Commerce de detail, 1930, par genres de commerce—Suite 
NoMBKE DB M A G A S I N S , PEKSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS—Suite 

Employment and wage facts—Emploiement et remuneration 

Full- t ime employees 

Personnel k temps entier 

Male 

Hommes 

267 

7 

6 

209 

197 

287 

673 

1,502 

10,496 

553 

1,651 
1,527 

6,678 

89 

626 

136 
165 

171 

31,099 

343 

301 

1,112 

265 

307 

171 
121 
705 

5,784 

Female 

F e m m e s 

86 

15 

6 

27 

13 

48 

123 

465 

8,312 

626 

1,370 
863 

4,152 

42 

434 

68 
451 

437 

6,576 

28 

14 

103 

65 

24 

1 
5 

521 

467 

Salaries 
and wages 

Salaires 
et gages 

; 

417,000 

14,800 

8,200 

315,700 

262,500 

399,200 

885,200 

2,887,800 

13,734,700 

979,600 

2,207,200 
2,006,600 

7,036,900 

78,000 

571,400 

87,400 
424,900 

362,900 

43,317,300 

478,600 

235,800 

1,336,300 

339,200 

307,200 

178,200 
105,600 

1,373,400 

7,049,100 

Par t - t ime employees 

Personnel k temps partiel 

Male 

Hommes 

16 

-
-

20 

32 

41 

115 

94 

476 

1 

64 
39 

203 

4 

70 

56 
11 

28 

6,617 

133 

180 

153 

65 

89 

522 
27 
73 

1,732 

Female 

Femmes 

13 

-
-
3 

1 

3 

14 

15 

916 

80 

114 
77 

263 

10 

88 

58 
109 

117 

759 

2 

6 

14 

3 

1 

2 

64 

• 30 

Salaries 
and wages 

Salaires 
et gages 

$ 

7,200 

-
-

7,300 

13,100 

12,400 

43,900 

40,600 

370,600 

29,500 

36,600 
37,200 

103,100 

3,600 

26,000 

21,800 
77,900 

34,900 

2,462,300 

46,900 

43,900 

49,800 

17,100 

32,400 

138,500 
9,200 

46,400 

880,500 

N e t sales 

Ventes nettes 

(1930) 

$ 

2,166,800 

111,500 

64,200 

1,148,600 

1,874,600 

4,394,900 

9,132,900 

20,366,400 

75,977,100 

4,084,200 

13,726,800 
9,992,600 

36,288.500 

904,200 

4,749,400 

970,100 
2,886,900 

2,374,500 

506,126,900 

7,253,700 

14,317,300 

27,833,800 

6,530,300 

6,166,900 

3,276,700 
1,902,300 
8,837,500 

86,046,800 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin ^ la 
fin de I'annee 
(prix coutant) 

i 

960,000 

28,000 

16,700 

492,300 

488,100 

664,600 

1,499,200 

3,664,400 

1,954,900 

104,700 

605,600 
211,700 

666,200 

79,200 

124,800 

39,600 
44,200 

80,000 

91,033,000 

1,712,300 

1,671,000 

3,425,300 

1,472,400 

608,900 

527,600 
936,600 

3,401,000 

0,619,900 

1 

2 

3 

4 

6 

6 

7 

8 

9 

10 

11 
12 

13 

14 

16 

16 
17 

18 

19 

20 

21 

32 

23 

24 

25 
26 
27 

28 
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Table lA-—CANADA—BctaU Merchandise Trade, 1930, by Kinds of Business—Con. 
NUMBER OF STORES, PEKSONNEL, PAT-ROLL, SALES AND STOCKS—Con. 

31 

Kind of business—Genre de commerce 

O T H E R R E T A I L S T O R E S - C o n . — A U T R E S 
M A G A S I N S D E Df iTAIL-F in 

Coal and wood yards—ice dealers-Con.— Cours k 
charbon et bois—marchands de glace-Fin— 

Ice dealers—Marchands de glace 
Drug stores—Pharmacies 
Florists—Pleurisies 
Gifts, novelties, toys , cameras—Bazars, nouveautes, 

jouets, cameras— 
A r t and gift shops—Magasins de bibelots e t 

objets d ' a r t 
Toy shops—Magasins de jouets 
Novel ty and souvenir shops—Boutiques de nou-

veautes e t souvenirs 
Cameras and photographic stores—Magasins de 

cameras e t fournitures de photographies 
Jewellery stores—Bijouteries— 

Jewellery stores—Bijouteries 
Jewellery s tores (instalment credit)—Bijoute­

ries (credit—payements k t e m p e r a m e n t ) . . . . 
Luggage and leather goods stores—Vahseries (mar­

chandises en cuir)— 
Luggage and leather goods stores—Valiseries 

(marchandises en cuir) 
Leather and leather findings—Magasins de cuir 

e t crepins 
Music stores (without radio)—Magasins de musique 

(sans radios) 
News dealers—Vendeurs de journaux e t de papete­

rie— 
News dealers (tobacco and confectionery)—Ma­

gasins de journaux ( tabac e t confiserie) 
News dealers (stationery and novelties)—Maga­

sins de journaux (papeterie e t cur ios i tes ) . . . . 
Office, school and store supplies and equipment 

dealers—Marchands d'outillage de bureau, 
d'ecole e t de magasin— 

Office and school supplies—Fournitures de 
bureaux e t d'ecoles 

Office, store and school furniture, equipment and 
supplies—Fournitures e t outillage de bureau, 
ecole e t magasin 

Office and store mechanical appUances—A.ppa-
reils mecaniques de bureau e t de magasin. . , 

Typewri ter dealers—Magasins de dactylogra-
phes ; 

Opticians and optometrists—Opticiens e t optome-
tristes _. 

Sporting goods stores—Magasins d 'art icles sport i ts . . 
Scientific and medical instruments—Instruments 

scientifiques e t medicaux 
Tobacco stores and stands—Magasins e t comptoirs 

de tabac— 
Tobacco s tands (hotel lobbies, etc.)—Comptoirs 

de t abac (dans les hdtels , etc.) 
Tobacco stores wi th news-stands—Magasins de 

tabac avec rayon de journaux 
Tobacco stores—Magasins de tabac 
Tobacco stores wi th foods—Magasins de tabac, 

avec al iments _ ; ....--
Miscellaneous classifications—Classifications diver­

ses— 
Brewers ' warehouses—Entrep6ts de brasse r ie , . . 
Government liquor s tores-DepOtB de spiritueux 

exploites par le gouvernement 
Taverns—Tavernes 
Other wine or liquor stores—Autres d6p6t8 de 

vine ou liqueurs ;••,'" 
Monuments and tombstones—Pierres tombales 

e t monuments • - - • 
Pa t en t medicines, remedies, perfumes, etc.—Me­

dicaments brevetes , drogues, parfums, etc. . . 
Miscellaneous kinds of business (n.o.s.)—Etablis 

sements d ivers , non denommes 

Number 
of 

stores 

N o m b r e 
de 

magasins 

271 
3,559 

146 
9 

131 

49 

1,509 

23 

75 

14 

275 

296 

162 

77 

323 
122 

747 

668 
471 

634 

111 

651 
421 

22 

177 

1,446 

1,151 

Proprietors—Proprietaires 

N o t on 
pay-roll 

N e figurant pas dans 
la feuille de paie 

Male 

Hommes 

257 
2,173 

442 

66 
7 

90 

26 

1,228 

11 

39 

11 

67 

177 

201 

249 
90 

443 
246 

487 

34 

322 

9 

169 

1,404 

546 

Female 

Femmes 

2 
79 

140 

59 

31 

1 

3 

24 

135 

Recei-ving a s t a t ed salary 

A salaire fixe 

Male 

Hommes 

44 
1,024 

126 

20 
1 

10 

14 

319 

3 

27 

2 

16 

24 

44 

101 

93 
31 

84 

30 

123 

7 

66 

16 

168 

Female 

F e m m e s 

Salaries 

Salaires 

118,500 
2,321,200 

316,900 

47,900 
2,400 

24,500 

31,600 

799,600 

8,400 

61.000 

3,000 

32,200 

33,600 

101,700 

118,400 

142,700 

86,000 

52,700 

216.700 
99,300 

66,100 

153,300 

156,800 
60,800 

139.600 

103,000 

289,600 

18,900 

106,200 

30.000 

504,900 
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Tableau lA.—CANADA—Commerce de detail, 1930, par genres de commerce—Suite 
NOMBKE DE MAGASINS, PEKSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS—Suite 

Employment and wage facts— 

Full- t ime employees 

Personnel k temps entier 

Male 

Hommes 

1,076 
5,916 
1,048 

49 
6 

66 

128 

1,746 

123 

128 

10 

70 

366 

247 

239 

486 

830 

705 

247 
215 

152 

667 

270 
630 

264 

428 

2,268 
1,581 

43 

289 

66 

1,745 

Female 

F e m m e s 

31 
1,409 

440 

103 
4 

133 

61 

841 

48 

49 

2 

36 

121 

135 

60 

130 

131 

125 

94 
39 

59 

50 

126 
44 

114 

66 

211 
186 

4 

14 

40 

442 

Salaries 
and wages 

Salaires 
et gages 

; 

1,179,200 
7,301,800 
1,496,000 

134,200 
5,400 

138,200 

230,200 

3,190,700 

166,600 

203,900 

13,600 

139,300 

305,200 

297,800 

367,600 

1,009,200 

1,728,500 

1,290,200 

466,000 
340,100 

268,300 

562,400 

322,200 
863,800 

328,100 

555,600 

4,031,100 
1,894,400 

67,400 

354,600 

85,000 

3,588,500 

ilmploiement et remuneration 

Par t - t ime employees 

Personnel k temps partiel 

Male 

Hommes 

305 
895 
230 

12 
3 

10 

10 

204 

60 

21 

2 

2 

40 

128 

6 

23 

14 

6 

17 
27 

1 

131 

66 
18 

43 

42 

140 
167 

20 

43 

19 

949 

Female 

Femmes 

1 
181 
48 

22 
4 

33 

8 

80 

1 

34 

-
3 

14 

27 

5 

8 

6 

-
14 
3 

4 

11 

24 
1 

21 

3 

3 
13 

2 

3 

3 

57 

Salaries 
and wages 

Salaires 
et gages 

S 

75,400 
306,600 
81,700 

6,900 
1,700 

10,100 

5,800 

79,000 

59,000 

8,600 

800 

2,000 

9,800 

38,600 

3,400 

13,000 

8,300 

1,200 

9,200 
9,600 

1,800 

36,900 

19,400 
6,500 

13,600 

22,500 

39,500 
68,200 

2,200 

16,800 

5,000 

246,600 

Ne t sales 

Ventes nettes 

(1930) 

S 

4,144,900 
76,848,000 
9,264,700 

1,388,700 
98,800 

1,263,400 

1,717,800 

24,899,900 

1,762,700 

1,730,500 

153,900 

1,099,700 

3,329,500 

3,096,100 

2,225,900 

6,312,900 

7,494,600 

3,796,600 

3,180,200 
3,678,600 

1,736,900 

5,846,200 

7,207,900 
10,683,500 

6,966,200 

14,894,400 

100,821,100 
10,320,600 

719,000 

1,709,700 

3,846,000 

21,724,900 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coutant) 

S 

342,200 
23,366,400 

858,100 

583,900 
36,800 

606,200 

346,300 

14,999,300 

195,600 

656,900 

41,700 

675,800 

418,000 

900,300 

543,900 

1,329,700 

1,419,300 

1,076,800 

516,000 
950,800 

538,400 

665,400 

1,066,400 
1,394,900 

932,900 

966,200 

5,443,000 
267,100 

197,300 

607,300 

669,600 

8,366,600 

1 
2 
3 

4 
5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 
20 

21 

22 

23 
24 

25 

26 

27 
28 

29 

30 

31 

32 
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Table lA.—CANADA—Retail Merchandise Trade, 1930, by Kinds of Business—Con. 
NuMBEB OF STORES, PEKSONNEL, P A Y - R O L L , SALES AND STOCKS—Con. 

1 

2 

3 
4 
5 

Kind of business—Genre de commerce 

S E C O N D H A N D G R O U P — G E O U P E D E LA 
M A R C H A N D I S E D E S E C O N D E M A I N . . . 

Automobile pa r t s and accessories—Pieces detachees 

Clothing and shoe stores—Vetement e t chaussures. . 

Other secondhand stores—Autres magasins d 'ar­
ticles usages 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

1,606 

159 
273 
479 

695 

Proprietors—Proprietaires 

Not on 
pay-roll 

N e figurant pas dans 
la feuille de paie 

Male 

H o m m e s 

1,367 

131 
208 
412 

616 

Female 

F e m m e s 

119 

1 
43 
46 

29 

Receivmg a s t a t ed sa lary 

A salaire fixe 

Male 

H o m m e s 

222 

33 
25 
48 

116 

Female 

F e m m e s 

U 

1 
4 

6 

Salaries 

Salaires 

$ 
369,600 

61,300 
37,700 
73,000 

207,600 
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Tableau lA.—CANADA—Commerce de detail, 1930, par genres de commerce—Fin 
NoMBKE DE MAGASINS, PEBSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS—Fin 

Employment and wage facts— 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

1,029 

240 
88 

183 

518 

Female 

F e m m e s 

117 

16 
12 
20 

69 

Salaries 
and wages 

Salaires 
et gages 

S 

1,077,200 

261,700 
89,300 

200,400 

525,800 

Emploiement et remuneration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

229 

34 
12 
41 

142 

Female 

F e m m e s 

12 

2 
3 
1 

6 

Salaries 
and wages 

Salaires 
et gages 

1 

67,400 

9,800 
4,700 

13,500 

39,400 

Ne t sales 

Ventes nettes 

(1930) 

S 

11,812,600 

1,622,900 
1,213,800 
2,799,000 

6,276,900 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
noagasin k la 
fin de I'annee 
(prix coutant) 

$ 
3,583,500 

443,600 
384,100 
830,000 

1,925,900 

1 

2 
3 
4 

5 

95442- -i 
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Table IB.—CANADA, THE PROVINCES AND TERRITOBIES—Summary of BetaU Merchan­
dise Trade, 1930, by Ktnd-of-Business Groups 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations 

Group—Groupe 

C A N A D A , T O T A L 

Coxuitry general stores—Magasins g6n6raux de 

General merchandise group—Groupe des marchan-

Building mater ials group—Groupe des mater iaux 

Fumitxire and household group—Groupe des meu-

Res tauran ts , cafeterias and eating places—Restau-

Othe r retai l stores—Autres magasins de detai l 

Secondhand group—Groupe de la marchandise de 

Prince Edward Is land, Total—He d u Prince-

Country general stores—Magasins g6n6raux de 

General merchandise group—Groupe des mar-

Automot ive group—Groupe de I 'automobile. . . . 

Building materials group—Groupe des mat6-

Furniture and household group—Groupe des 

Restaurants , cafeterias and eating places—Res­
tauran t s , caf^t^rias e t salles k manger 

Other re ta i l s to res—Autres magasins de detail 

Secondhand group—Groupe de la marchandise 

Nova Scotia, Total—Nouvelle-Ecosse, total 

Country general stores—Magasins g6n6raux de 

General merchandise group—Groupe des mar-

Automot ive group—Groupe de I 'automobile. . . . 

Building mater ia ls group—Groupe des matS-

Furniture and household group—Groupe des 

Ees tauran ts , cafeterias and eating places—Res­
t au ran t s , oafSt^rias e t salles k manger 

Other retai l stores—Autres magasins de detail. 

Secondhand group—Groupe de la marchandise 

N u m b e r 
of stores 

N o m b r e 
de 

magasins 

U5,003 

44,666 

11,915 

2,974 

13,194 

10,474 

6,035 

3,188 

6,609 

25,343 

1,606 

851 

316 

168 

8 

76 

62 

11 

13 

19 

186 

3 

6,4(>4 

2,937 

862 

149 

611 

460 

162 

146 

221 

968 

48 

, but these are included in t h e to ta l s ! 

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

166,001 

36,930 

8,355 

21,070 

26,710 

10,431 

11,847 

9,034 

10,496 

31,099 

1,029 

732 

84 

130 

99 

114 
74 

43 

33 

26 

130 

5,415 

1,273 

670 

408 
1,031 

416 

326 

264 

162 

966 

20 

F e m a l e 

F e m m e s 

78,682 

9,685 

3,018 

30,810 

1,363 

9,722 

1,140 

1,909 

8,342 

6,676 

117 

395 

68 

70 

80 

16 

80 

6 

6 

29 

40 

1 

3,811 

656 

240 

828 
77 

429 

66 

71 

292 

261 

1 

Salaries 
and wages 

Salaires 
et gages 

t 
247,370,500 

39,464,100 

9,367,600 

54,619,100 

34,725,400 

21,374,900 

15,636,800 

14,163,400 

13,764,700 

43,317,300 

1,077,200 

874,400 

88,900 

132,100 

176,700 

110,400 

99,200 

33,700 

47,400 

28,400 

158,300 

300 

7,006,300 

1,288,100 

633,400 

1,015,600 
1,271,000 

722,800 

406,600 

340,700 

215,300 

1,096,600 

16,200 

N e t sales 

Ventes net tes 

(1930) 

$ 
2,765,669,900 

615,476,100 

228,803,800 

461,542,500 

381,959,300 

219,968,600 

162,237,100 

101,666,900 

76,977,100 

506,126,900 

11,812,600 

13,773,700 

2,132,100 

3,253.200 

2,304,900 

1,960,700 

1,298,600 

429,600 

406,200 

141,900 

1.840,800 

5,700 

99,519,900 

24,809.500 

14,513,500 

11,438,300 

16.254,400 

9,141,500 

4,613,000 

3,380,600 

1,474,500 

13,807,400 

187,200 

Per cent 
of t o t a l 

sales 

Pour-
cent 
des 

ventes 
to ta les 

100-oe 

22-33 

8-30 

16-39 
13-86 

7-98 

5-89 

3-69 

2-76 

18-37 

0-43 

100-00 

16-48 

23-62 

16-73 

14-24 

9-43 

3-12 

2-95 

1-03 
13-36 

0 0 4 

100-00 

24-94 

14-58 

11-49 

16-33 

9-19 

4 53 

3-40 

1-48 

13-87 

0-19 
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Tableau IB.—CANADA, LES PROVINCES ET LES TERRITOIRES—Rfisumfi du commerce de 
detail, 1930, par groupes servant le genre de commerce—Suite 

[Un (s) indique queles chiffres ne sont pas donnas afin de ne pas d^voiler des operations individuelles, mais ceu.K-ci sont inclus 
dans les totaux] 

Group—Groupe 

N e w B r u n s w i c k , Tota l—Nouveau-Brunswick, 

Country general stores—Magasins g6n6raux de 

General merchandise group—Groupe des mar-

Automot ive group—Groupe de I ' au tomobi le— 

Building mater ia ls group—Groupe des mat6-

Furniture and household group—Groupe des 

Res taurants , cafeterias and eating places—Res­
tauran t s , cat6t6rias e t salles k manger 

Other retail stores—Autres magasins de detai l . 

Secondhand group—Groupe de la marchandise 

Country general stores—Magasins g6n6raux de 

General merchandise group—Groupe des mar-

Automot ive group—Groupe de rau tomobi le . . . . 

Building mater ials group—Groupe des mat6-

Fumi ture and household group—Groupe des 

Res taurants , cafeterias and eating places—Res­
tauran ts , cafeterias e t salles k manger 

Other retail stores—Autres magasins de detai l . 

Secondhand group—Groupe de la marchandise 

Country general stores—Magasins generaux de 

General merchandise group—Groupe des mar-

Automot ive group—Groupe de rau tomobi le . . . . 

Building mater ials group—Groupe des ma te -

Furniture and household group—Groupe des 

Res taurants , cafeterias and eating places—Res­
tauran ts , cafeterias e t salles k manger 

Other re ta i l stores—Autres magasins de detail . 

Secondhand group—Groupe de la marchandise 

Number 
of stores 

N o m b r e 
de 

magasins 

4,434 

1,818 

706 

98 

451 

307 

116 

87 

174 

648 

30 

34,286 

16,398 

2,992 

1,287 

2,298 

3,103 

878 

812 

925 

6,361 

242 

46,046 

14,263 

2,662 

979 

5,481 

4,484 

2,030 

1,429 

2,306 

8,694 

717 

Full-time employees 

Personnel k temps entier 

Male 

H o m m e s 

4,516 

883 

473 

644 

798 

296 

238 

258 

130 

790 

6 

45,085 

13,165 

2,077 

4,232 

6,534 

3,219 

2,569 

2,566 

2,710 

8,780 

243 

64,127 

13,630 

1,598 

8,616 

11,379 

4,182 

4,419 

3,842 

3,903 

12,197 

461 

Female 

F e m m e s 

2,338 

333 

179 

904 

63 

352 

44 

52 

189 

221 

1 

17,815 

2,681 

694 

7,252 
211 

3,025 

191 

494 

1,690 

1,745 

32 

30,067 

4,387 

899 

12,628 
683 

4,029 

602 

833 

3,109 

2,830 

67 

Salaries 
and wages 

Salaires 
et gages 

$ 

6,224,300 

839,200 

533,400 

1,529,000 

979,200 

547,900 

287,000 

330,000 

169,400 

1,004,900 

4,300 

59,778,300 

13,075,600 

1,935,200 

9,643,400 

6,736,600 

6,397,600 

3,027,400 

4,006,600 

3,361,800 

11,358,400 

236,600 

101,636,800 

16,471,900 

1,796,500 

23,556,600 

15,214,600 

8,883,900 

5,991,000 

6,104,500 

5,117,400 

17,997,900 

502,500 

N e t sales 

Ventes nettes 

(1930) 

i 

84,371,900 

14,982,500 

12,236,200 

18,679,900 

11,697,800 

6,373,300 

3,359,000 

2,592,300 

1,204,300 

13,159,400 

87,200 

651,138,600 

186,233,900 

50,390,200 

85,228,800 

71,739,600 

61,105,900 

29,757,300 

30,181,600 

17,206,300 

116,797,900 

2,498,200 

1,099,990,200 

256,936,200 

48,066,000 

180,383,600 

167,410,500 

93,711,300 

61,398,100 

43,713,000 

28,633,600 

215,596,800 

5,141,100 

Per cent 
of total 

sales 

Pour-
cent 
des 

ventes 
totales 

100-00 

17-77 

14-50 

22-16 

13-86 

7-65 

3-98 

3-07 

1-42 

15-60 

0-10 

100-00 

23-60 

7-74 

13-09 

11-02 

9-38 

4-57 

4-64 

2-64 

17-94 

0-38 

100-00 

23-27 

4-37 

16-40 

15-22 

8-52 

5-68 

3-97 

2-60 

19-60 

0-47 

95442-21 
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Table IB.—CANADA, THE PROVINCES AND TERRITORIES—Summary of Retail Merchan­
dise Trade, 1930, by Klnd-of-Business Groups—Con. 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totals] 

Group—Groupe 

Manitoba, Total 

Country general stores—Magasins generaux de 

General merchandise group—Groupe des mar-

Automot ive group—Groupe de Tautomiobile 

Building mater ia ls group—Groupe des mate-

Furniture and household group—Groupe des 

Restaurants , cafeterias and eating places—Res­
tauran t s , cafeterias e t salles k manger 

Other retai l stores—Autres magasins de detail . 

Secondhand group—Groupe de la marchandise 

Country general stores—Magasins generaux de 

General merchandise group—Groupe des mar-

Automot ive group—Groupe de Tautomobile 

Building mater ia ls group—Groupe des ma te -

Furniture and household group—Groupe des 

Res taurants , cafeterias and eating places—Res­
tauran ts , cafeterias e t salles k manger 

Other retai l stores—Autres magasins de detail . 

Secondhand group—Groupe de la marchandise 

Alberta, Total 

Country general stores—Magasins generaux de 

General merchandise group—Groupe des mar-

Automot ive group—Groupe de I 'automobile. . . . 

Building mater ia ls group—Groupe des mate -

Furniture and household group—Groupe des 

Res taurants , cafeterias and eating places—Res­
taurants , cafeterias e t salles k manger 

Other retai l stores—Autres magasins de detail . 

Secondhand group—Groupe de la marchandise 

N u m b e r 
of stores 

N o m b r e 
de 

magasins 

6,859 

2,249 

862 

87 

758 

432 

417 

101 

338 

1,484 

141 

10,841 

2,046 

1,641 

71 

1,382 

373 

1,276 

142 

606 

3,333 

71 

8,592 

2,163 

1,200 

93 

1,115 

489 

762 

166 

483 

2,018 

123 

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

11,440 

1,642 

556 

3,018 
1,609 

542 

811 

403 

653 

2,207 

99 

10,158 

1,380 

1,275 

881 
1,781 

468 

1,491 

414 

742 

1,704 

22 

9,638 

1,891 

961 

1,046 
1,988 

461 

1,074 

475 

838 

1,353 

62 

Female 

F e m m e s 

6,366 

448 

207 

3,721 

76 

414 

65 

91 

871 

470 

13 

2,939 

215 

387 

1,127 
61 

346 

55 

62 

460 

234 

2 

3,439 

373 

287 

1,321 
69 

386 

58 

116 

652 

274 

4 

Salaries 
and "wages 

Salaires 
et gages 

S 

18,946,300 

1,541,700 

594,000 

7,938,700 

1,990,900 

1,095,000 

1,059,400 

660,900 

991,800 

2,965.800 

107,100 

14,170,600 

1,410,800 

1,632,300 

2,267,000 
2,269,100 

887,500 

2,086,600 

612,900 

772,900 

2,322,800 

18,700 

14,947,000 

1,562,700 

1,278,200 

2,753,900 

2,828,400 

1,016,600 

1,478,100 

837,000 

1,088,600 

2,046,300 

57,200 

N e t sales 

Ventes net tes 

(1930) 

$ 
189,243,900 

27,410,900 

15,642,700 

64,344,000 
20,605,600 

9,597,200 

12,173,400 

3,740,800 

5,663,300 

29.004,200 

1,271,900 

189,181,100 

26,877,700 

37,710,000 

20,102,400 

27,048,700 

10,231,900 

22,612,200 

4,087,300 

6,551,900 

36,607,600 

461,400 

176,537,100 

29,137,600 

28,756,900 

23,198,500 

31,120.100 

11,087,700 

15,574,000 

5,353,600 

6,996.400 

25,548,800 

763,500 

Per cent 
of to ta l 

sales 

Pour-
cent 
des 

ventes 
to ta les 

100-00 

14-48 

8-21 

34-00 

10-89 

5-07 

6-43 

1-98 

2-93 

15-33 

0-68 

100-00 

13-68 

19-93 

10-63 

14-30 

5-41 

11-95 

2-16 

2-93 

18-77 

0-24 

100 00 

16-51 

16-29 

13-14 

17-63 

6-28 

8-82 

3-40 

14-47 

0-43 
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Tableau IB.—CANADA, LES PROVINCES ET LES TERRITOIRES—R«sum« du commerce de 
d€tai], 1930, par groupes servant le genre de commerce— F̂in 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont inclus 
dans les totaux] 

Group—Groupe 

Number 
of stores 

N o m b r e 
de 

magasins 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

Female 

Fenames 

Salaries 
and wages 

Salaires 
et gages 

Ne t sales 

Ventes nettes 

(1930) 

Per cent 
of total 

Pour-
cent 
des 

ventes 
totales 

British Columbia, Total—Colombie B r l t a n n l 
que , total 

Food group—Groupe de I 'alimentation 

Country general stores—Magasins generaux de 
campagne 

General merchandise group—Groupe des mar­
chandises generales 

Automotive group—Groupe de I 'automobile. . . . 

Apparel group—Groupe du vetement 

Building mater ia ls group—Groupe des ma te 
riaux de construction 

Furniture and household group—Groupe des 
meubles e t art icles de menage 

Res taurants , cafeterias and eating places—Res­
taurants , cafeterias e t salles k manger. , . 

Other retai l stores—Autres magasins de detail. 

Secondhand group—Groupe de la marchandise 
de seconde main 

Y u k o n and N o r t h w e s t Territories, T o t a l 
Y u k o n et Terr, d u N . -O . , total 

Food group—Groupe de I 'alimentation 

Country general stores—Magasins generaux de 
campagne 

Apparel group—Groupe du vetement 

Building mater ials group—Groupe des mate­
riaux de construction 

Furniture and household group—Groupe des 
meubles e t art icles de menage , 

Restaurants , cafeterias and eating places—Res­
taurants , cafeterias e t salles k manger 

Other retail stores—.Autres magasins de detail. 

9,501 

3,476 

814 

202 
1,122 

772 

379 

301 

634 

1,570 

231 

130 

9 

18 

2 

6 

1 

14,675 

2,669 

2,127 

2,476 

773 

873 

1,337 

2,799 

216 

13 

6,613 

723 

107 

662 

64 

184 

1,157 

610 

6 

173 

33,466,100 

3,167,000 

864,100 

5,639,200 

3,335,200 

1,724,400 

1,259,000 

1,214,400 

1,992,900 

4,144,600 

134,300 

322,500 

18,200 

58,400 

1,000 

16,200 

221,700 

248,597,500 

48,692,000 

17,653,500 

45,862,100 

34,122,100 

17,409,400 

12,348,900 

8,207,100 

10,135,000 

52,761,000 

1,406,400 

3,216,100 

263,700 

681,600 

(x) 

71,600 

(x) 

80,900 

2,103,000 

100-00 
19-59 

7-10 

18-45 

13-73 

7-00 

4-97 

3-30 

4 0 8 

21-21 

0-57 

100-00 

8-20 

21-19 

(X) 

2-23 

(x) 

2-62 

65-39 
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Table 2A.—CANADA—Retail Merchandise Trade, 1930, by Kinds of Business 

RENT AND OTHER OPERATING EXPENSES 

Kind of business—Genre de commerce 

A. Stores in Leased Premises 

A. Magasins dans un local lone 

Number 
of 

stores 

N o m b r e 
de 

magasins 

Ren t 

Loyer 

N e t sales 

Ventes nettes 

(1930) 

Rental 
cost, 

per cent 
of 

Loyer en 
pourcen­
tage des 
ventes 

T o t a l , All S to re s R e p o r t i n g - T o t - i l , t o u s magas ins f a i san t 
r a p p o r t 

22 

F O O D G B O U P — G R O U P E D E L ' A L I M E N T A T I O N 

Bakeries—caterers—Boulangeries—maltres d'hStel— 
Bakeries and bakery products—Boulangeries e t produits de la 

boulangerie 
Caterers—Maltres d'hOtel 

Candy and confectionery stores—Magasins de bonbons e t confiseries-
Candy stores—nut stores—Bonbons e t noix 
Confectionery stores—Confiseries _ 

Da i ry products dealers—Marchands de produits laitiers— 
Dai ry products stores—Magasins de produits lai t iers 
E^gs and poultry stores—Magasins d'ceufs e t volailles 
Mdk dealers—Laiteries 

Delicatessen stores—Charcuteries 
Frui t and vegetable stores—Fruits e t legumes 
Grocery stores (without meat)—Epiceries (sans rayon de -viandes).. 
Combinat ion stores—Magasins combines— 

Grocery stores wi th meats—Epiceries (avec rayon de -viandes).. 
Meat ma rke t s wi th groceries—Boucheries avec epiceries. 

Meat marke t s (including sea foods)—Boucheries (y compris poisson)-
Meat markets—Boucheries 
F ish markets—Poissonneries _ 

Other food stores—Autres magasins de denrees alinoentaires— 
Coffee, tea , spices—Magasins de cafe, t he e t e p i c e s — 
Food stores wi th non-food departments—Magasins d 'a l iments avec 

rayons d 'art icles non ahmenta i res 
Bot t l ed beverages—Eaux gazeuses— 
Marke t stalls—Stalles de marche 

C O U N T K Y G E N E K A I , S T O K E S -
D E C A M P A G N E 

- M A G A S I N S G f i N f i K A U X 

General s tores (groceries wi th d ry goods and apparel)—Magasins gene­
raux (epiceries, nouvcautes e t ve tement ) . _. -

General stores (groceries wi th other merchandise)—Magasins gene­
raux (epiceries avec autres marchandises) ._ 

General stores without groceries—Magasins generaux sans epiceries . . . 

G E N E R A L M E R C H A N D I S E G R O U P 
C H A N D I S E S O E N f i R A L E S 

- G R O U P E D E S MAR. 

34 

Depar tmen t stores—Magasins k rayons...._ 
D r y goods stores—Magasins de marchandises seches 
General merchandise stores—Magasins de marchandises generales— 

With food departments—Avec rayons de produits ahmen ta i r e s . . . 
Without food departments—Sans produits alimentaires 

Varie ty , 5-and-lO, and to-a-doUar stores—Bazars, magasins de 6 e t 10 
cents, jusqu ' i $1.00 

A U T O M O T I V E G R O U P — G R O U P E D E L ' A U T O M O B I L E 

Motor vehicle dealers—Distributeurs de vehicules a u t o m o b i l e s -
Automobile dealers—Marchands d ' a u t o m o b i l e s . . . . . . . . . . . . . . . . . . . 
Automobile dealers wi th farm implements—Distr ibuteurs d auto­

mobiles et d ' instruments aratoires • - • - - -
Used car e s t ab l i shmen t s -E tab l i s semen t s d automobiles usages. . 

68,614 

20,967 

724 
4 

172 
4,804 

97 
100 
300 
176 
911 

1,613 
1,053 

2,641 
241 

105 
1 

156 

139 
30 

1,767 

71 
1,132 

127 
43 

5,209 

63,172,400 

13,442,000 

475,200 
7,000 

368,000 
2,731,900 

64,000 
45,400 

109,600 
152,900 
653,600 

4,541,300 

1,830,700 
725,600 

1,400,800 
149,600 

56,700 

81,000 
600 

48,200 

1,104,800 

1,016,200 

61,900 
27,700 

8,084,600 

6,120,400 
1.146,800 

123.100 
74,100 

1,620,200 

6,012,600 

2,712,200 

27,100 
37,100 

1,715,424,009 

392,875,000 

7,046,400 
91,200 

3,367,700 
35,691,400 

3,579,600 
1,302,800 
6,720,000 
2,083,100 

11,249,800 
168,991,100 

76,266,600 
28,723,700 

51,904,700 
3,873,700 

1,612,000 

1,600,000 
6,100 

865,100 

53,637,000 

50,116,100 

749.100 
771,800 

312,724,600 

246,241,100 
22,163,100 

7,720,200 
1,823,700 

34,776,500 

212,419,400 

143,613,100 

1,500,900 
1,364,300 

3-68 

3-42 

6-74 
7-68 

10-93 
7-68 

1-79 
3-48 
1-92 
7-34 
6-81 
2-86 

2-43 
2-63 

2-70 
3-86 

3-62 

5-06 
8-20 
6-57 

2-06 

2-25 
3-69 

3-59 

2-08 
5-17 

1-59 
4-06 

4-66 

2-8S 

1-81 
2-72 

(1) N o t all es tabhshments gave full particulars of operating expenses and even some stores reporting rent failed to give 
t h e amount of other expenses. Thus t h e totals in th i s section do not agree with those in Table 1, nor do t h e y necessarily 
include figures for all stores in leased promises. T h e operating expenses given in this tidile should only be considered 
representative tor those kinds of business where t he total sales of stores reporting expenses forms a fairly large proportion 
of t h e total sales of all stores in t he same classification. 

P) T h e total value of proprietors' services was computed in t h e following manner: first, t he amounts reported as salaries 
were taken tor those proprietors receiving a fixed salary; secondly, t he value of t h e services of those proprietors who did 
not report a fixed salary was computed a t t h e same ra te as t h e average salary of a full-time employee in t h e same kind of 
business and in t h e same province. 
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Tableau 3A.—CANADA—Commerce de detail, 1930, par genres de commerce 

LOYER ET AtTTRES FRAIS GENERAUX 

Number 
of stores 
reporting 

Magasins 
faisant 
rapport 

74,366 

23,636 

• 676 
4 

162 
3,918 

96 
100 

1,158 
132 
865 

9,314 

2,315 
1,365 

2,940 
218 

92 

100 
3 

97 

7,440 

6,770 

695 
75 

2,049 

142 
1,147 

242 
66 

462 

8,611 

1,965 

233 
66 

Es t ima ted 
value of 

proprietors' 
services(') 

Valeur 
es t imat ive des 

services des 
propri6taires(2) 

1 

84,564,800 

20,799,900 

522,500 
8,700 

71,000 
3,062,700 

118,600 
109,600 

1,364,300 
133,700 
758,200 

7,424,900 

2,151,900 
1,493,700 

2,988,500 
217,300 

126,300 

161,000 
3,900 

94,100 

7,701,600 

7,031,200 

663,000 
107,300 

2,446,900 

, 511,600 
1,320,400 

398,200 
73,800 

143,000 

U,144,100 

3,769,400 

363,400 
86,800 

B . Operating Expenses Reported(i) 

B . Frais generaux dedaresC) 

Salaries and 
wages of 

employees 

Salaires 
et gages du 
personnel 

S 

231,497,900 

34,623,700 

1,393,700 
5,600 

381,800 
2,689,600 

196,100 
76,300 

3,796,900 
158,700 
728,900 

9,652,700 

7,403,200 
2,660,400 

4,677,000 
376,100 

379,300 

93,700 
800 

64,900 

7,498,600 

7,029,300 

374,800 
94,500 

55,167,100 

46,934,400 
2,273,000 

1,011,700 
303,100 

4,644,900 

32,753,400 

20,679,200 

605,800 
142,100 

Tota l 
wage cost, 
including 

proprietors' 
salaries 

Tous comptes 
des gages, y 
compris les 
salaires des 

proprietaires 

S 

316,062,700 

65,423,600 

1,916,200 
14,300 

452,800 
5,652,300 

314,700 
184,900 

6,161,200 
292,400 

1,487,100 
17,077,600 

9,655,100 
4,154,100 

7,665,500 
692,400 

604,600 

244,700 
4,700 

149,000 

15,200,100 

14,060,600 

037,800 
201,800 

57,614,000 

47,446,900 
3,693,400 

1,409,900 
376,900 

4,787,900 

43,897,500 

24,448,600 

969,200 
228,900 

All other 
expenses 

(including 
rent) 

Tous autres 
frais (y com­

pris loyer) 

$ 

249,803,^00 

41,175,500 

1,203,100 
24,200 

791,700 
4,780,800 

203,300 
122,000 

3,789,700 
241,300 

1,300,800 
12,787,200 

7,123,100 
2,818,000 

4,930,500 
486,700 

295,100 

179,700 
1,300 

97,000 

9,320,900 

8,675,800 

496,000 
149,100 

52,168,800 

42,300,500 
3,063,100 

804,200 
365,700 

6,636,300 

31,124,800 

19,116,900 

660,900 
143,400 

Ne t sales 

Ventes nettes 

(1930) 

3 

2,356,368,500 

479,611,900 

7,675,500 
90,600 

3,352,600 
34,017,100 

3,992,500 
1,408,000 

22,431,900 
1,880,400 

12,268,700 
187,023,700 

99,087,600 
36,849,300 

60,944,500 
4,150,800 

2,276,100 

1,505,700 
11,100 

666,000 

165,784,200 

164,759,800 

9,400,000 
1,624,400 

436,253,400 

349,138,200 
26,294,200 

14,475,600 
3,079,200 

43,266,200 

339,974,300 

226,725,900 

8,067,700 
1,644,400 

Total operating 
expense, ; 
per cent 

of net -
sales 

Toutes depen­
ses d'exploita­

tion, pour-
cent des 

ventes net tes 

24-01 

20 14 

40-64 
42.49 

37-12 
30-67 

12-97 
21-80 
39-90 
28-38 
22-74 
15-97 

16-83 
18-92 

20-67 
26-00 

35-13 

28-19 
64-06 
37-50 

14-79 

14-69 

16-25 
21-60 

25-16 

25-71 
26-32 

16-30 
24-12 

24-09 

22-07 

19-21 

18-84 
24-11 

1 

2 

3 
4 

6 
6 

7 
8 
9 

10 
11 
12 

13 
14 

15 
16 

17 

13 
19 
20 

21 

22 

23 
24 

25 

26 
27 

28 
29 

30 

31 

32 

33 
34 

(1) Tous les Etablissements n'ont pas fourni les details complets des frais d'exploitation et mfimo quelques magasins 
faisant rapport pour loyer ont omis la somme des depenses diverses, ce qui fait que les totaux de ce tableau ne correspondent 
pas avec ceux du tableau 1, et n'incluent pas necessairement les cniffres pour tous magasins pris k bail. Les frais d'exploi­
tation paraissant dans ce tableau ne peuvent Etre considErEs comme representatifs que dans les genres de comra,erce o i lea 
ventes globalea des etablissements ayant dEclarE leurs depenses forment une assez large proportion des ventes globales de 
tous lea magasins entrant dans la mEme classification. 

(2) La valeur totale des services des proprietaires a ete calcuiee de la maniere suivante: d'abord, les montants declares 
comme salaires ont et6 pria sur ceux des proprietaires recevant un salaire fixe. Ensuite la valeur des services des proprietaires 
qui n'ont pas declare recevoir un salaire a ete calcuie© au m6me taux que les salaires moyens des employes k temps entier dans 
le mfime genre de commerce et dans la ro.6me province. 
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Table 2A.—CANADA—Retail Merchandise Trade, 1930, by Kinds of Business—Con. 

RENT AND OTHER OPERATING EXPENSES—Con. 

Kind of business—Genre de commerce 

A. Stores in Leased Premises 

A. Magasins dans un local lone 

Number 
of 

stores 

N o m b r e 
de 

magasins 

Ren t 

Loyer 

N e t sales 

Ventes net tes 

(1930) 

Renta l 
cost, 

per cent 
of 

Loyer en 
pourcen­
tage des 
ventes 

A U T O M O T I V E G R O U P - C o n . — G R O U P E D E L ' A U T O M O B I -
LE-Fini 

Accessories, t ires and batteries—Accessoires (auto), pneus e t batte­
ries— 

Accessories, t ires and batteries—Accessoires (auto), pneus e t bat­
teries 

Tire shops—Boutiques de pneus 
Filling s t a t i ons^S ta t i ons d'essence— 

Filling stat ions—Stations d'essence 
Filling s tat ions wi th t i res and accessories—Stations d'essence avec 

pneus e t accessoires 
Filling s tat ions wi th o ther merchandise—Stations d'essence avec 

au t re marchandise 
Garages . . 
Motorcycles, bicycles, supplies—Motocyclettes, bicyclet tes e t acces­

soires— 
Motorcycle dealers—Marchands de motocycle t tes 
Bicycles, motorcycles and supphes—Bicyclettes, motocycle t tes e t 

accessoires 
Bicycle dealers—Boutiques de bicyclet tes 

Other automot ive establishments—Autres magasins d'automobiles— 
Aircraft and accessories—Distributeurs d'aeroplanes e t acces­

soires 
Boats (motorboats , canoes, yachts)—Bateaux (bateaux automo­

biles, canots, yachts ) •.. 
Boats (gas, oil, accessories and repairs)—Bateaux (essence, huile, 

accessoires e t reparations) 

32 

A P P A R E L G R O U P — G R O U P E D U V E T E M E N T 

Men's and boys ' clothing and furnishings stores—Vetement e t lingerie 
(hommes e t garcons)— 

Men's and boys ' clothing stores—Magasins de vetements pour 
hommes e t garcons 

Men's furnishings stores—Magasins de lingerie (hommes) 
Men's and boys ' clothing and furnishings stores—Magasins de 

vetements e t lingerie (hommes e t garcons) 
Men's and boys' h a t stores—Magasins de chapeaux (hommes et 

garcons) 
Fami ly clothing stores—Vetement pour toute la famille 
Women's apparel and accessories stores—Vetement de femme e t acces­

soires— 
Women's ready-to-wear stores—Magasins de confection pour fem­

mes -.---•; 
Hosiery, corsets, lingerie-^Bas, corsets e t hngerie 
Kni t goods stores—Magasins de t r icots 
Costume accessories stores (including jewellery, bags and gloves) 

—Magasins d'accessoires du costume (y compris bijouterie, 
sacoches e t gants) 

Millinery stores—Magasins de modes ._ 
Other apparel s t o r e s - A u t r e s magasins de vetement e t Ungerie— 

Custom tailors and made-to-measure clothing—Tailleurs e t vete­
ment sur mesure -. • -

Dressmakers and ladies' tailors—Couturieres e t tailleurs pour 
femmes 

Furriers—fur shops—Fourreurs -, ; •.••,-.-; -
Infants' and children's specialty shops—Magasins de spSciahtes 

pour enfants 
Shoe s to res -Magas ins de chaussures— 

Shoe stores (men's)—Magasins de chaussures pour hommes 
Shoe stores (women's)—Magasins de chaussures pour femmes 
Shoestores (men's , women's and children's)—Magasins de chaussu­

res pour hommes , femmes e t enfants 

B U I U D I N G M A T E R I A L S G R O U P - G R O U P E D E S MATfi-
R I A U X D B C O N S T R U C T I O N 

Hardware stores—Quincailleries—; 
Hardware stores—Quincailleries ,- - • i-- - • • ' • 
Hardware and farm implements—Ferronnerie e t instruments ara­

toires 

231 
152 

664 

1,116 

268 
1,686 

27 
116 

4 

18 

5 

7,812 

164 
434 

52 
824 

1,130 
282 
28 

10 
914 

1,233 

144 
268 

25 
28 

1,143 

2,302 

1,330 

52 

181,500 
102,000 

407,600 

890,200 

99,700 
1,429,800 

34,500 
51,400 

4,500 

17,100 

4,800 

11,261,600 

447,000 
637,300 

185,700 
1,192,900 

2,311,000 
416,200 
36,100 

17,200 
728,700 

833,700 

93,800 
492,200 

62,700 

56,500 
106,300 

1.682,000 

1,°902,900 

1,234,500 

32,600 

4,458,400 
3,680,000 

9,630,300 

21,015,400 

2,239,400 
23,330,600 

901,400 
721,000 

137,400 

429,000 

150,000 

182,177,200 

5,194,400 
7,419,000 

34,236,000 

1,381,600 
29,628,000 

39,168,700 
4,897,400 

412,500 

149,200 
5,670,600 

12,141,600 

1,007,700 
9,433,700 

638,000 

460,600 
1,453,100 

28,986,200 

66,782,300 

33,272,600 

1,199,100 

For foot-notes, see page 22. 
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Tableau 2A.—CANADA—Commerce de detail, 1930, par genres de commerce—Suite 
LOYER ET AUTRES FRAIS GENERAUX—Suite 

Number 
of stores 
reporting 

Magasin^ 
faisant 
rapport 

242 
161 

919 

1,631 

633 
2,669 

11 

26 
116 

4 

19 

18 

7,538 

148 
433 

1,158 

47 
898 

1,062 
236 

25 

7 
752 

1,047 

107 
275 

60 

27 
30 

1,227 

4,766 

2,153 

175 

Es t ima ted 
value of 

proprietors' 
services P) 

Valeur 
es t imat ive des 

ser-vices des 
propri6taires(=) 

S 

369,300 
257,500 

648,300 

1,600,200 

355,800 
3,456,600 

18,600 

48,300 
121,400 

8,900 

32,600 

18,100 

10,734,900 

217,400 
671,600 

2,145,200 

69,700 
1,466,100 

1,494,000 
262,800 

22,300 

11,800 
697,600 

1,328,800 

138,900 
668,800 

66,600 

36,900 
63,400 

1,713,200 

6,712,200 

3,441,000 

264,900 

B . Operating Expenses Reported(i) 

B . Frais generaux declares(0 

Salaries and 
wages of 

employees 

Salaires 
et gages du 
personnel 

$ 

748,600 
339,100 

1,848,900 

2,963,200 

202,600 
4,915,500 

64,600 

88,700 
82,600 

21,200 

31,700 

39,800 

20,500,000 

644,600 
526,900 

3,211,500 

127,500 
3,442,800 

3,990,100 
386,100 
29,900 

16,200 
716,200 

2,676,000 

318,500 
1,600,400 

65,000 

49,000 
158,600 

2,741,900 

14,647,200 

4,998,900 

210,400 

Tota l 
wage cost, 
including 

proprietors' 
salaries 

Tous comptes 
des gages, y 
compris les 
salaires des 

proprietaires 

S 

1,107,800 
696,600 

2,497,200 

4,553,400 

558,400 
8,371.100 

73,100 

137,000 
204,000 

30,100 

64,200 

57,900 

31,234,900 

761,900 
1,098,400 

5,366,700 

187,200 
4,908,900 

6,484,100 
638,900 
52,200 

27,000 
1,313,800 

3,904,800 

457,400 
2,169,200 

121,600 

85,900 
211,900 

4,455,100 

21,359,400 

8,439,900 

466,300 

All other 
expenses 

(including 
rent) 

Tous autres 
frais (y com­

pris loyer) 

S 

720,600 
431,000 

2,094,100 

2,859,900 

437,300 
4,396,400 

40,600 

95,100 
123,200 

28,900 

57,200 

30,000 

27,242,700 

1,001,900 
1,137,100 

4,983,700 

318,200 
4,471,000 

5,561,400 
808,300 
74,900 

22,400 
1,087,700 

1,789,600 

186,500 
1,741,300 

125,600 

98,300 
196,900 

3,637,900 

14,296,100 

6,390,500 

293,400 

Ne t sales 

Ventes nettes 

(1930) 

S 

6,306,600 
4,326,200 

17,603,400 

30,550,600 

4,349,500 
38,694.400 

434,900 

847,900 
823,800 

137,400 

372,400 

289,200 

193,596,600 

5,624,800 
7,390,700 

36,418,100 

1,305,500 
37,293,800 

39,529,100 
4,676,100 

384,800 

127,200 
6,285,800 

12,398,700 

1,091,800 
10,778,200 

601,600 

463,200 
1,475,200 

28,851,900 

143,362,600 

57,414,600 

3,966,300 

Total operating 
expense, 
per cent 

of net 
sales 

Toutes depen­
ses d'exploita­

tion, pour-
cent des 

ventes nettes 

34-46 
23-75 

26-23 

24-27 

22-90 
33-00 

26-14 

27-37 
39-72 

42-94 

32-60 

30-39 

30-21 

31-93 
30-25 

28-39 

38-71 
25-15 

27-94 
30-96 
33-03 

38-84 
45-43 

45-93 

58-98 
36-28 

41-07 

39-77 
27-71 

28-06 

24-87 

24-09 

19-13 

1 
2 

3 

4 

5 
6 

7 

8 
9 

10 

11 

12 

13 

14 
16 

16 

17 
18 

19 
20 
21 

22 
23 

24 

26 
26 

27 

28 
29 

30 

31 

32 

33 

Pour renvois, voir page 23. 
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Table 3A.—CANADA—RetaU Merchandise Trade, 1930, by Kinds of Business—Con. 

RENT AND OTHER OPERATING EXPENSES—Con. 

Kind of business—Genre de commerce 

A. Stores in Leased Premises 

A. Magasins dans un local loue 

Number 
of 

stores 

Nombre 
de 

magasins 

Rent 

Loyer 

Net sales 

Ventes nettes 

(1930) 

Rental 
cost, 

per cent 
of 

sales 

Loyer en 
pourcen­
tage des 
ventes 

BUILDING MATERIALS GROUP-Con—GROUPE DES MA­
TERIAUX DE CONSTRUCTION-Fin 

Lumber and building material dealers—Marchands de bois et de 
materiaux de construction— 

Lumber and building materials—Cours de bois d'ceu-vre et mate­
riaux de construction 

Lumber and building materials, coal and wood—Bois d'oeuvre 
materiaux de construction, charbon et bois de chauffage 

Roofing material dealers—Materiaux de toiture 
Other building materials—Autres materiaux de construction 

Electrical shops (without radio)—Boutiques d'electricien (sans radios) 
Heating and plumbing shops—Boutiques de plomberie et chaufferie— 

Heating appliances and oil burners—Appareils de chauffage et 
briileurs k I'huile 

Heating and plumbing fixtures—Boutiques de plomberie et chauf­
ferie 

Paint and glass stores—Magasins de peintures et vitres— 
Glass and mirror shops—Magasins de vitres et miroirs 
Paint and glass stores—Magasins de peintures et vitres 

FURNITURE AND HOUSEHOLD G R O U P - G R O U P E DES 
MEUBLES ET ARTICLES DE MANAGE 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles et pompes fundbres 

Floor coverings, curtains, upholstery and interior decorations—Tapis, 
rideaux, rembourrage et decorations interieures 

Household appliance stores—Magasins d'appareils de menage— 
Household appliance stores—Magasins d'appareils de menage...... 
Household apphance stores (gas or electric)—Magasins d'appareils 

de menage (gaz ou electricite) _ 
Household appliance stores (owned by utihty companies)—Maga­

sins d'appareils de menage (appartenant k des compagnies 
d'utihte publique) 

Refrigeration dealers—Marchands d'appareils frigorifiques 
Other home furnishings and appliance^ stores—Autres magasins d'ap­

pareils et de foiirnitures de maison— 
Antique shops—Antiquailles 
Awnings, flags, banners, window shades and tents—Auvents, dra­

peaux, bannieres, stores et tentes. 
Brushes and brooms—Brosses et balais _. 
China, glassware, crockery, etc.—Vaisselle, verrerie, faience, etc. 
Interior decorations (specialty stores)—Decorations interieures 

(speciahtes) , 
Lamps and shades (specialty stores)—Lampes et abat-jour (spe­

ciahtes) 
Pictures and picture framing—Tableaux et cadres 
Stoves and ranges—Magasins de poeles et cuisinieres 

Radio and music stores—Magasins de radio et de musique— 
Radio specialty stores—Magasins faisant une specialite des radios 
Radio and electrical shops (including refrigeration!—Magasins de 

radio et appareils eieotriques (y compris refrigeration) 
Radio and music stores (including refrigeration)—Magasins de 

radio et de musique (y compris refrige::ation) 

RESTAURANTS, CAFETERIAS AND EATKVG PLACES-
RESTAURANTS, CAF&rfiRUiS ET SALLES 1 MANGER 

Restaurants, cafeterias and lunch rooms—Restaurants, cafeterias et 
salles k manger— 

Cafeterias only—Cafeterias seulement • 
Cafes (including confectionery)—Cafes (y compris confiserie) 
Lunch rooms—Salles k goOter - • • 
Restaurants (table service)—Restaurants (avec service de table). 

Other eating places—Autres places oil Ton mange— 
Cafes with groceries—Cafes avec epiceries.. - - - - - - j - - :• -i; -•••,-• -. 
Lunch counters and restaurants (10 seats and under)—Buffets et 

restaurants (10 sieges et moins) • •- -
Refreshment booths and soft drink stands—Pa-vlUons de rafrat­

chissements et kiosques k Hqueurs douces 
Sandwich shops—Comptoirs k sandwichs 
Tea rooms and hght lunches—Thes et repas legers 

110 
20 
60 

169 

64 

206 

25 
147 

2,032 

439 
128 

58 

102 

174 

123 
15 

69 

8 
6 

85 

7 

12 
76 
64 

154 

251 

272 

3,906 

57 
622 
395 

1,655 

46 

142 
133 
198 

115,600 

68,200 
6,900 

34,700 
114,100 

46,100 

73,400 

14,300 
172,600 

2,975,600 

975,800 
81,700 

91,300 

125,100 

199,000 

169,700 
18,400 

71,500 

3,100 
4,900 

99,000 

7,400 

5,800 
69,300 
62,700 

162,100 

222,100 

606,700 

6,121,500 

290,700 
791,800 
694,800 

2,394,400 

32,100 

386,400 

52,400 
304,800 
174,100 

9,082,700 

7,086,600 
342,000 

6,088,000 
2,617,700 

2,261,000 

2,286,500 

241,300 
3,414,900 

71,S10,400 

22,724,000 
2,238,500 

1,688,500 

2,707,700 

6,366,600 

4,131,000 
754,900 

696,700 

44,400 
42,400 

1,825,800 

111,500 

35.300 
926,300 

1,244,300 

4,042,700 

8,002,100 

13,937,700 

63,197,800 

4,036,600 
10,541,400 
8,644,300 

30,967,200 

461,200 

3,893,300 

408,700 
2,767,800 
1,692,400 

For foot-notes, see page 22. 
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Tableau 2A.—CANADA—Commerce de detail, 1930, par genres de commerce—Suite 
LOYER ET AUTRES FRAIS GENERAUX—Suite 

B . Operating Expenses Reported(i) 

B . Fra i s generaux declares(0 

Number 
of stores 
reporting 

Magasins 
faisant 
rapport 

Es t ima ted 
value of 

proprietors' 
• s(!) 

Valeur 
es t imat ive des 

services des 
propri6taires(^) 

Salaries and 
wages of 

employees 

Salaires 
et gages du 
personnel 

Tota l 
wage cost, 
including 

proprietors' 
salaries 

Tous comptes 
des gages, y 
compris les 
salaires des 

proprietaires 

All other 
expenses 

(including 
rent) 

Tous autres 
frais (y com­

pris loyer) 

Ne t sales 

Ventes nettes 

(1930) 

Total operating 
expense, 
per cent 

of net 

Toutes depen­
ses d'exploita­

tion, pour-
cent des 

ventes nettes 

1,033 
22 
80 

160 

61 

290 

18 
178 

2,301 

679 
246 

71 

160 

168 
14 

66 

148 

267 

306 

3,184 

62 
628 

• 295 
1,310 

66 

435 

139 
118 
152 

900,200 

640,700 
43,100 

233,300 
296,900 

136,000 

466,100 

22,000 
279,000 

3,593,600 

1,162,400 
361,000 

137,100 

39,000 

124,200 

10,900 
9,200 

4,600 
3,800 

120,600 

11,000 

9,200 
99,800 
79,200 

231,100 

436,000 

642,800 

3,269,400 

60,200 
767,600 
279,400 

1,592,100 

57,200 

273,600 

66,500 
69,800 
123,000 

2,869,700 

3,591,200 
61,800 
742,700 
441,600 

440,700 

534,000 

167,000 
589,200 

13,186,900 

3,838,300 
324,700 

263,100 

902,300 

1,653,600 

877,200 
89,500 

165,400 

8,100 
4,700 

398,600 

11,900 

4,500 
306,000 
250,500 

380,800 

870,600 

2,837,100 

U,923,500 

951,600 
1,942,800 
1,777,700 
6,870,000 

62,400 

439,700 

82,300 
479,300 
317,700 

3,769,900 

4,231,900 
104,900 
976,000 
738,600 

575,700 

1,000,100 

189,000 
868,200 

16,780,500 

6,000,700 
685,700 

400,200 

941,300 

1,777,800 

888,100 
98,700 

277,300 

12,600 
8,500 

619,100 

22,900 

13,700 
405,800 
329,700 

611,900 

1,306,600 

3,479,900 

15,192,900 

1,011,800 
2,700,400 
2,067,100 
7,462,100 

119,600 

713,300 

148,800 
639,100 
440.700 

2,771,000 

3,062,100 
42,300 
797,700 
361,700 

364,600 

366,300 

166,400 
680,100 

15,231,400 

5,340,400 
640,600 

306,300 

297,400 

1,252,400 

860,600 
138,700 

313,900 

5,900 
7,400 

240,300 

8,500 

11,200 
170,800 
270,400 

641,100 

1,093,700 

3,731,900 

11,919,500 

843,800 
2,004,300 
1,677,800 
6,639,200 

85,800 

692,500 

115,200 
614,100 
346,800 

28,264,200 

31,748,600 
433,300 

8,062,900 
2,771,500 

2,207,300 

3,786,100 

698,700 
4,110,100 

91,659,000 

33,052,300 
4,191,900 

1,998,200 

2,001,700 

6,352,200 

5,650,400 
850,900 

1,147,400 

49,000 
37,600 

1,835,600 

49,500 
996,600 

1,609,100 

4,081,300 

8,338,300 

19,462,600 

61,273,500 

3,818,700 
11,266,800 
8,479,900 
29,013,400 

637,000 

3,086,600 

568,000 
2,655,200 
1,747,900 

23-14 

22-97 
33-97 
22-00 
39-70 

42-60 

36-09 

69-36 
37-67 

34-92 

31-29 
29-26 

35-36 

61-88 

47-70 

31-51 
27-90 

61-53 

37-76 
42-29 
41-37 

50-30 
67-92 
37-29 

30-70 

28-79 

37-06 

44-25 

48-59 
41-76 
44-04 
46-16 

32-24 

42-31 

46-48 
43-43 
45-05 

Pour renvois, voir page 23. 
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Table 3A.—CANADA—RetaU Merchandise Trade, 1930, by Kinds of Business—Con. 

RENT AND OTHER OPERATING EXPENSES—Con. 

23 

Kind of business—Genre de commerce 

OTHI^IR R E T A I L S T O R E S — A U T E E S M A G A S I N S D E D E ­
T A I L 

i de glace., 

F a r m imiplements—Instruments aratoires— 
F a r m implement dealers—Marchands d ' instruments aratoires. 
F a r m implement agents—Agents de machines agricoles 

Fa rmer s ' supplies—Fournitures pour fermiers— 
Feed stores (flour, feed, grain, fertilizer)—Magasins de provende 

(farine, grain, engrais, etc.) 
Fa rmer s ' supply stores—Magasins dc fournitures pour fermiers 
Feed and coal stores—Magasins de provende et de charbon 
Grain elevators (coal and feed)—Eievateurs k grain (charbon et 

provende) 
Harness shops—Selleries 

Book stores—Librairies 
Coal and wood yards—ice dealers—Cours k charbon et bois-

chands de glace— 
Coal and wood yards (including ice)—Cours k charbon et bois 

(comprenant glace" 
Ice dealers—Marchand 

Drug stores—Pharmacies. 
Florists—Fleuristes 
Gifts, novelties, toys , cameras—Bazars, nouveaut^a, jouets, c a m e r a s -

A r t and gift shops—Magasins de bibelots e t objets d ' a r t 
Toy shops—Magasins de jouets 
Novel ty and souvenir shops—Boutiques de nouveaut6s et souve­

nirs 
Cameras and photographic stores—Magasins de cameras et four­

nitures de photographies 
Jewellery stores—Bijouteries— 

Jewellery stores—Bijouteries 
Jewellery stores (instalment credit)—Bijouteries (credit—paye­

ments k temperament) 
Luggage and leather goods stores—VaUseries (marchandises en cuir)— 

Luggage and leather goods stores—VaUseries (marchandises en 
cuir) 

Leather and leather findings—Magasins de cuir e t crepins 
Music stores (without radio)—Magasins de musique (sans radios) 
News dealers—Vendeurs de journaux et de papeterie— 

News dealers (tobacco and confectionery)—Magasins de journaux 
(tabac et confiserie) 

News dealers (stationery and novelties)—Magasins de journaux 
(papeterie et curiosites) 

Office, school and store supphes and equipment dealers—Marchands 
d'outillage de bureau, d'ecole e t de magasin— 

Office and school supplies—Fournitures de bureaux et d'ecoles 
Office, store and school furniture, equipment and supphes—Fourni­

tures et outillage de bureau, ecole et magasin., 
Office and store mechanical appliances—Appareils mecaniques de 

bureau et de magasin 
Typewri ter dealers—Magasins de dactylographes. . 

Opticians and optometrists—Opticiens et optom6tristes 
Sporting goods stores—Magasins d 'art icles sportifs 
Scientific and medical instruments—Instruments scientifiques et 

medicaux 
Tobacco stores and stands—Magasins et comptoirs de tabac— 

Tobacco stands (hotel lobbies, etc.)—Comptoirs de tabac (dans 
les h6te]s, etc.) 

Tobacco stores wi th news-stands—Magasins de tabac avec rayon 
de journaux 

Tobacco stores—Magasins de tabac 
Tobacco stores with foods—Magasins de tabac, avec aliments 

Miscellaneous classifications (combined)—Cliissifications diverses 
(combin6es) 

A. Stores in Leased Premises 

A. Magasins dans un local lou6 

Number 
of 

stores 

N o m b r e 
de 

magasins 

S E C O N D H A N D G E O U P -
D E S E C O N D E M A I N . 

G E O I J P E D E LA M A E C H A N D I S E 

154 

246 
44 
41 

49 
249 
295 

771 
50 

2,515 
399 

121 

7 

90 

35 

1,073 

20 

200 

199 

56 

73 

138 
71 

281 
83 

454 
376 
435 

1,667 

1,058 

Ren t 

Loyer 

13,613,200 

62,200 
95,900 

140,400 
24,900 
17,900 

600 
67,000 

474,400 

560,900 
26.700 

3,266.100 
554,900 

131,600 

N e t sales 

Ventes net tes 

(1930) 

11,800 

103,600 

66,100 

1,490,100 

44,800 

158,800 
7,000 
72,200 

222,700 

163,600 

95,600 

198,900 

164,600 
111,900 
303,100 
130,300 

35,000 

318,600 

400,900 
845,600 
361,800 

1,892,900 

362,100,500 

3,632,300 
2,699,000 

10,024,900 
1,393,600 

923,400 

133,100 
872.000 

7,872,800 

41,849,800 
943,100 

61,598,800 
6,606,700 

1,189,600 
96,600 

1,070,400 

1,406,100 

21,535,600 

1,721,700 

1,542,300 
146,500 
909,000 

2,662,100 

2,550,200 

2.019,900 

6,231,600 

7,121,800 
3,747,700 
2,949,500 
3.234,100 

1,142,500 

3,805,600 

6,043.300 
9,880.600 
6,067,500 

128,578,000 

7,999,800 

Renta l 
cost, 

per cent 
of 

Loyer en 
pourcen­
tage des 
ventes 

1-76 
3-66 

1-40 
1-79 
1-94 

0-46 
7-68 
6-03 

1-34 
2-83 
6-30 
8-40 

11-06 
12-22 

9-67 

4-63 

6-92 

2 60 

10-30 
4-81 
7-94 

8-37 

4-73 

2-31 
2-99 

10-28 
4 0 3 

3-06 

6-63 
8-56 
6-94 

8-18 

For foot-notes, see page 22. 
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Tableau 2A.—CANADA—Commerce de detail, 1930, par genres de commerce—Fin 

LOYEH ET AUTBES FKAIS GBNEKAUX—Fin 

Number 
of stores 
reporting 

Magasins 
faisant 
rapport 

14,075 

292 
784 

471 
109 
129 

431 
316 
296 

1,361 
166 

2,879 
472 

100 
7 

82 

38 

1,088 

21 

60 
6 

56 

174 

177 

66 

79 

113 
68 

247 
96 

32 

491 

393 
336 
374 

2,297 

878 

E s t i m a t e d 
value of 

proprietors' 
services(^) 

Valeur 
es t imat ive des 

services des 
proprietaires (2) 

S 

17,107,500 

416,500 
679,900 

662,800 
137,900 
178,900 

12,400 
280,200 
483,300 

2,368,200 
210,300 

3,751,000 
663,300 

106,000 
6,000 

73,400 

50,200 

1,824,000 

20,000 

87,100 
5,300 

87,300 

105,800 

183,400 

143,100 

168,300 

113,100 
84,000 

468,100 
183,600 

89,200 

534,900 

396,800 
219,700 
374,600 

2,059,300 

1,054,800 

B . Operating Expenses Reported(i) 

B . Frais g6n6raux d^clar^sCO 

Salaries and 
wages of 

employees 

Salaires 
et gages du 
personnel 

5 

40,252,900 

461,200 
203,300 

1,148,600 
209,700 
292,900 

145,000 
92,900 

1,087,600 

6,903,100 
730,200 

6,701,200 
1,364,400 

132,800 
7,100 

140,100 

232,500 

3,023,900 

222,800 

180,900 
7,800 

126,200 

284,800 

296,800 

362,100 

983,300 

1,374,300 
1,271,300 

434,500 
337,100 

266,700 

493,500 

279,500 
824,300 
306,900 

9,324,600 

944,600 

Tota l 
wage cost, 
including 

proprietors' 
salaries 

Tous comptes 
des gages, y 
compris les 
salaires des 

proprietaires 

-S 

67,360,400 

877,700 
883,200 

1,711,400 
347,600 
471,800 

167,400 
373,100 

1,570,900 

9,271,300 
940,500 

10,452,800 
2,027,700 

238,800 
13,100 

213,600 

282,700 

4,847,900 

242,800 

268,000 
13,100 

213,600 

390,600 

480,200 

505,200 

1,141,600 

1,487,400 
1,355,300 

892,600 
520,700 

355,900 

1,028,400 

675,300 
1,044,000 

680,600 

11,383,900 

1,999,400 

All other 
expenses 

(including 
rent) 

Tous autres 
frais (y com­

pris loyerj 

S 

45,795,600 

611,500 
451,100 

1,610,600 
300,900 
262,800 

107,500 
199,600 

1,120,900 

7,448,900 
692,100 

7,428,500 
2,002,000 

249,500 
18,700 

290,000 

187,500 

4,143,100 

488,600 

276,800 
19,000 

171,000 

371,500 

323,500 

282,600 

1,050,200 

745,800 
756,100 
728,600 
536,600 

229,200 

685,600 

651,800 
1,357,500 

543,100 

9,653,900 

1,527,900 

N e t sales 

Ventes nettes 

(1930) 

•S 

435,688,400 

6,121,700 
6,502,100 

22,316,400 
3,685,000 
6,211,000 

1,496,900 
1,277,800 
7,607,600 

72,907,400 
2,346,400 

66,460,700 
7,760,600 

1,191,300 
96,600 

1,101,900 

1,678,300 

22,060,800 

1,761,000 

1,432,900 
110,300 
914,500 

2,685,000 

2,420,200 

2,108,200 

5,914,700 

6,156,800 
3,672,300 
2,852,100 
3,565,700 

1,695,800 

4,668,700 

5,692,400 
9,666,900 
5,445,000 

146,234,600 

9,164,600 

Tota l operating 
expense, 
per cent 

of net 
sales 

Toutes depen­
ses d'exploita­

tion, pour-
cent des 

ventes nettes 

23-68 

24-33 
20-52 

14-44 
17-60 
14-10 

17-70 
44-82 
35-85 

22-93 
69-58 
26-91 
51-99 

40-99 
32-92 

45-69 

28-02 

40-76 

41-77 

.37-96 
29-10 
42-04 

28-38 

33-21 

37-37 

37-06 

43-31 
57-50 
56-84 
29-74 

34-50 

36-71 

21-56 
24-85 
22-47 

14-39 

38-49 

1 

2 
3 

4 
6 
6 

7 
8 
9 

10 
U 
12 
13 

14 
16 

16 

17 

18 

19 

20 
21 
22 

23 

24 

26 

26 

27 
28 
29 
30 

31 

32 

33 
34 
36 

36 

37 

Pour renvois, voir page 23. 
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Table 3B.—CANADA, THE PROVINCES AND TERRITORIES—Rent and Other Operating 
Expenses, 1930, by Klnd-of-Business Groups 

Province and Group 

Province et groupe 

A. Stores in Leased Premises 

A. Magasins dans un local loue 

Number 
of 

stores 

Nombre 
de 

magasins 

Net sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of 

total 

Pour-cent 
des 

ventes 
totales 

Average 
rental cost 

(leased 
premises), 
per cent 
of sales 

Moyenne du 
loyer en 

pourcentage 
des ventes 
(magasins 

loues) 

1 CANADA, TOTAL 

2 Food group—Groupe de I'alimentation 
Country general stores—Magasins generaux de campagne. 

4 General merchandise group—Groupe des marchandises 
generales 

5 Automotive group—Groupe de I'automobile 
Apparel group—Groupe du vetement 

7 Building materials group—Groupe des materiaux de cons­
truction 

Furniture and household group—Groupe des meubles et 
articles de menage 

Restaurants, cafeterias and eating places—Restaurants, ca­
feterias et aallea & manger 

10 Other retail stores—Autres magasins de detail 
11 Secondhand group—Groupe de la marchandise de seconde 

main 

Prince Edward Island, Total—lie du Prince-Edouard, total.. 

13 Food group—Groupe de I'alimentation 
14 Country general stores—Magasins generaux de campagne... 
15 General merchandise group—Groupe des marchandises 

generales 
16 Automotive group—Groupe de rautomobile 
17 Apparel group—Groupe du vetement 
18 Building materials group—Groupe des materiaux de cons­

truction 
19 Furniture and household group—Groupe des meubles et 

articles de menage 
20 Restaurants, cafeterias and eating places—Restaurants, 

cafeterias et salles k manger 
21 Other retail stores—Autres magasins de detail 
22 Secondhand group—Groupe de la marchandise de seconde 

main 

No?a Scotia, Total—Nou?elIe-Ecosse, total 

24 Food group—Groupe de Talimentation 
25 Country general stores—Magasins generaux de campagne.... 
26 General merchandise group—Groupe des marchandises 

generales 
27 Automotive group—Groupe de I'automobile 
28 Apparel group—Groupe du vetement 
29 Building materials group—Groupe des materiaux de cons­

truction 
Furniture and household group—Groupe des meubles et 

articles de menage 
Restaurants, cafeterias and eating places—Restaurants, 

cafeterias et salles k manger 
32 Other retail stores—Autres magasins de detail 
33 Secondhand group—Groupe de la marchandise de seconde 

main 

68,614 

20,967 
2,308 

1,767 
6,209 
7,812 

2,302 

2,032 

3,906 
11,263 

1,068 

1,716,424,000 

392,876,000 
63,637,000 

312,724,600 
212,419,400 
182,177,200 

66,782,300 

71,510,400 

63,197,800 
352,100,600 

7,999,800 

217 

837 
93 

70 
138 
314 

65 

85 

137 
339 

29 

6,U7,600 

926,700 
367.000 

281,800 
1,318,200 

752,900 

126,600 

373,900 

96,000 
890,900 

43,630,100 

11,928,100 
1,718,200 

3,872,000 
6,286,800 
6,463,800 

1,943,300 

2,162,400 

1,122,300 
8,906,600 

126,700 

62-26 

63-83 
23-44 

69-26 
55-61 
82-82 

4116 

70-34 

83-18 
69-57 

37-23 

43-46 
10-97 

12-23 
67-23 
57-98 

29-45 

92-06 

67-65 
48-40 

6316 

43-74 

48-08 
11-84 

33-86 
32-53 
70-71 

43-06 

63-96 

76-11 
64-51 

67-68 

3-42 
2-06 

2-59 
2-83 
6-18 

2-85 

4-16 

8-10 
3-58 

1-94 

2-05 
0-90 

1-24 
1-25 
2-23 

1-90 

2-35 

8-13 
2-40 

2-83 

2-60 
1-63 

2-85 
1-54 
4-13 

2-02 

3-24 

7-47 
2-60 

7-97 

(J) Not all estabhshments gave full particulars of operating expenses and even some stores reporting rent failed to give 
the amount of other expenses. Thus the totals in this section do not agree \vith those in Table 1. nor do they necessarily 
include figures for all stores in leased premises. The operating expenses given in this table should only be considered 
representative for those kinds of business where the total sales of stores reporting expenses forms a fairly large proportion 
of the total sales of all stores in the same classification. 

(8) The total value of proprietors' services was computed in the following manner: first, the amounts reported as salaries 
were taken for those proprietors receiving a fixed salary; secondly, the value of the services of those proprietors who did not 
report a fixed salary was computed at the same rate as the average salary of a full-time employee in the same kind of busi­
ness and in the same province. 

file:///vith
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Tableau 2B.—CANADA, LES PROVINCES ET LES TERRITOIRES—Loyer et autres frais gen«-
raux, 1930, par groupes servant le genre de commerce 

Number of 
stores 

reporting 

Magasins 
faisant 
rapport 

?4,36« 

23,535 
7,440 

2,049 
8,611 
7,638 

4,765 

2,301 

3,184 
14,076 

878 

366 

114 
92 

7 
42 
27 

9 

8 

7 
59 

1 

2,869 

1,026 
440 

96 
291 
326 

101 

89 

91 
392 

17 

Es t ima ted value 
of proprietors ' 

servi ces(2) 

Valeur es t imat ive 
des services 

des proprietaires (2) 

Amount 

Montant 

$ 
84,664,800 

20,799,900 
7,701,600 

2,446,900 
11,144,100 
10,734,900 

6,712,200 

3,593,600 

3,269,400 
17,107,600 

1,054,800 

428,700 

72,100 
85,800 

63,500 
61,100 
62,900 

19,000 

14,000 

4,100 
75,300 

900 

2,884,400 

796,600 
439,200 

105,900 
344,600 
412,900 

172,200 

134,100 

64,600 
411,000 

13,400 

Per cent 
of sales 

Pour-cent 
des ventes 

3-69 

4-34 
4-65 

5-61 
3-28 
6-64 

4-68 

3-92 

5-34 
3-93 

11-51 

3-99 

5-24 
4 1 6 

2-32 
3-05 
6-09 

4-46 

3-77 

6-59 
5-30 

25-00 

3-67 

4-80 
4-43 

0-97 
2-37 
5-14 

4-38 

6-19 

6-18 
3-76 

15-91 

B . Operating Expenses Reported(i) 

B . Frais generaux declare8(i) 

To ta l wage cost, 
including proprietors' 

salaries 

Tons comptes des gages, 
y compris les salaires 

des proprietaires 

Amount 

Montant 

S 

316,062,700 

55,423,600 
15,200,100 

57,614,000 
43,897,600 
31,234,900 

21,359,400 

16,780,500 

16,192,900 
67,360,400 

1,999,400 

1,195,900 

148,600 
174,700 

241,200 
149,100 
137,700 

63,200 

59,400 

11,900 
218,900 

1,200 

8,988,600 

1,769,500 
932,300 

1,126,300 
1,526,600 
1,073,400 

544,200 

438,300 

212,600 
1,342,800 

22,600 

Per cent 
of sales 

Pour-cent 
des ventes 

13-41 

11-55 
9-17 

13-21 
12-91 
16-14 

14-90 

18-31 

24-80 
13-17 

21-82 

11-14 

10-81 
8-48 

10-47 
8-89 

13-26 

12-46 

15-99 

19 13 
15-42 

33-33 

11-44 

10-67 
9-41 

10-32 
10-49 
13-36 

13-84 

16-97 

20-16 
12-29 

26-84 

All other expenses 
(including rent) 

Tous autres frais 
(y compris loyer) 

Amount 

Montant 

$ 
249,803,200 

41,176,600 
9,320,900 

52,168,800 
31,124,800 
27,242,700 

14,296,100 

15,231,400 

11,919,500 
46,795,600 

1,627,900 

623,800 

89.000 
72,300 

141,700 
56,200 
83,600 

23,000 

54,600 

7,700 
94,800 

900 

6,730,600 

1,170,300 
496,200 

1,461,300 
882,400 
866,200 

356,800 

284,300 

181,100 
1,030,500 

11,500 

Per cent 
of sales 

Pour-cent 
des ventes 

10-60 

8 59 
5-62 

11-95 
9-16 

14-07 

9-97 

16-61 

19-45 
10-51 

16-67 

6-81 

6-48 
3-61 

6-14 
3-35 
8-06 

6-38 

14-69 

12-38 
6-68 

25-00 

8-57 

7 0 6 
5-01 

13-29 
6-07 

10-77 

9-08 

11-01 

17-16 
9-44 

13-66 

N e t Bales 

Ventes 
nettes 

(1930) 

$ 
2,366,368,600 

479,611,900 
166,784,200 

436,253,400 
339,974,300 
193,596,600 

143,362,600 

91,659,000 

61,273,600 
435,688,400 

9,164,600 

10,738,600 

1,374,100 
2,060,500 

2,304,600 
1,676,700 
1,038,500 

427,300 

371,600 

62,200 
1,419,600 

3,600 

78,571,400 

16,678,800 
9,909,100 

10,919,700 
14,660,600 
8,036,600 

3,930,600 

2,582,700 

1,064,900 
10,924,200 

84,200 

Total 
operating 
expense, 
per cent 

of net sales 

Toutes 
depenses 
d'exploi­
tation, 

pour-cent 
des ventes 

nettes 

24-01 

20-14 
14-79 

25-16 
22-07 
30-21 

24-87 

34-92 

44-25 
23-68 

38-49 

16-95 

17-29 
11-99 

16-61 
12-24 
21-31 

17-83 

30-68 

31-61 
22-10 

68-33 

20-01 

17-73 
14-42 

23-61 
16-56 
24-13 

22-92 

27-98 

37-32 
21-73 

40-60 

1 

2 
3 

4 
6 
6 

7 

8 

9 
10 

11 

12 

13 
14 

15 
16 
17 

18 

19 

20 
21 

22 

23 

24 
25 

26 
27 
28 

29 

30 

31 
32 

33 

(1) Tous les etablissements n'ont pas fourni les details complets des frais d'exploitation et m^me quelques magasins 
faisant rapport pour loyer ont omis la somme des depenses diverses, ce qui fait que les totaux de ce tableau ne correspondent 
pas avec ceux du tableau 1, et n'incluent pas necessairement les chiffres pour tous magasins pris k bail. Les frais d'exploita­
tion paraissant dans ce tableau ne peuvent 6tre consid6r6s comme representatifs que dans les genres de conainerce oil lea 
ventes globales des 6tablisaements ayant d6clar6 leurs depenses forment une assez large proportion rles ventes globales de 
tous les magasins entrant dans la m6me classification. 

(2) La valeur totale des services des proprietaires a 6t6 calcuiee de la mani&re suivante: d'abord, les montants declares 
comme salaires ont 6t6 pris sur ceux des proprietaires recevant un salaire fixe. Ensuite la valeur des services des proprie­
taires qui n'ont pas declare recevoir un salaire a ete calcuiee au mgme taux que les salaires moyens des employes k tempa 
entier dans le meme genre de commerce et dans la meme province. 
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Table 3B.—CANADA, THE PROVINCES AND TERRITOBIES—Rent and Other Operating 
Expenses, 1930, by Kind-of-Business Groups—Con. 

Province and Group 

Province et groupe 

A. Stores in Leased Premises 

A. Magasins dans un local loue 

Number 
of 

stores 

N o m b r e 
de 

Ne t sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of 

to ta l 
sales 

Pour-cent 
des 

ventes 
tota les 

Average 
rental cost 

(lea.sed 
premises), 

per cent 
of sales 

Moyenne du 
loyer en 

pourcentage 
des ventes 
(magasins 

loues) 

New B r u n s w i c k , T o t a l — N o u v c a u - B r u n s w i c l i , t o t a l . . 

Food group—Groupe de I 'alimentation 
Country general stores—Magasins generaux de campagne. 
General merchandise group—Groupe des marchandises 

generales 
Automot ive group—Groupe de I 'automobile 
Apparel group—Groupe du vetement 
Building mater ials group—Groupe des materiaux de cons. 

truction 
Furni ture and household group—Groupe des meubles et 

articles de menage 
Restaurants , cafeterias and eating places—Restaurants 

cafeterias et salles k manger 
Other retai l stores—Autrea magasins de detail 
Secondhand grouj)—Groupe de la marchandise de seconde 

main 

Q u e b e c , T o t a l — Q u e b e c , t o t a l . 

Food group—Groupe de I 'aUmentation 
Country general stores—Magasins generaux de campagne. 
(jleneral merchandise group—Groupe des marchandises 

generales 
Automot ive group—Groupe de I 'automobile 
Apparel group—Groupe du vetement 
Building mater ia ls group—Groupe des materiaux de cons 

truction 
Furni ture and household group—Groupe des meubles et 

articles de menage 
Restaurants , cafeterias and eating places—Restaurants, 

cafeterias et salles k manger 
Other retail stores—Autres magasins de detail 
Secondhand group—Groupe de la marchandise de seconde 

main 

O n t a r i o , T o t a l . . 

Food group—Groupe de I 'alimentation 
Country general stores—Magasins generaux de campagne. 
General merchandise group—Groupe des marchandises 

generales 
Automot ive group—Groupe de I 'automobile 
Apparel group—Groupe du vetement 
Building mater ials group—Groupe des materiaux de cons­

truction 
Furniture and household group—Groupe des meubles et 

articles de menage 
Restaurants , cafeterias and eating places—Restaurants, 

cafeterias et salles k manger 
Other retail stores—Autres magasins de detail 
Secondhand group—Groupe de la marchandise de seconde 

main -

M a n i t o b a , T o t a l . 

Food group—Groupe de I 'alimentation 
Country general stores—Magasins generaux de campagne. 
General merchandise group—Groupe des marchandises 

generales - • • 
Automotive group—Groupe de I 'automobile 
Apparel group—Groupe du vetement 
Building mater ials group—Groupe des materiaux de cons­

truction ,• i • • " 1 
Furni ture and household group—Groupe des meubles et 

articles de m6nage • • - • 
Restaurants , cafeterias and eating places—Restaurants, 

cafeterias et salles k manger j " j ' . ' ' •.; 
Other retail stores—Autres magasins de detail 
Secondhand group—Groupe de la marchandise de seconde 

1,616 

563 

44 
138 
230 

64 

49 

115 
309 

20 

15,157 

6,923 
296 

707 
850 

2,173 

391 

467 

693 
2,486 

172 

22,735 

7,161 
585 

646 
2,260 
3,429 

981 

919 

1,655 

4, 

420 

3,304 
1.094 

241 

64 
359 
349 

153 

75 

262 
620 

49,539,700 

8,189,600 
1,731,100 

14,660,400 
5,832,000 
4,971,600 

1,460,800 

1,736,800 

950,000 
9,964,000 

64,400 

386,024,100 

116,837,200 
5,986,000 

32,793,300 
45,558,300 
51,164,600 

14,517,600 

18,973,900 

15,332,700 
83,190,900 

1,669,700 

737,134,800 

167,287,700 
12,781,500 

147,552.000 
96,590,400 
77,891,600 

27,341,700 

30,741,000 

23,761,000 
160,170,800 

3,017,100 

136,547,200 

16,802,000 
4,856,600 

63,189,500 
9 , 3 2 7 , ' " 
8,157,100 

4,839,600 

2,892,000 

4,556,000 
20,927,300 

999,400 

68-72 

64-66 
14-15 

78-48 
49-86 
78-01 

43-49 

78-88 
75-64 

62-39 

69-28 

62-74 
11-88 

38-48 
63-51 
83-73 

48-79 

62-87 

89-12 
71-23 

66-84 

67-01 

66-36 
26-59 

81-80 
57-70 
83-11 

44-53 

70-32 

82-98 
69-66 

68-69 

72 15 

61-30 
31-25 

98-21 
45-27 
84-99 

39-76 

77-31 

82-04 
72-15 

78-58 

For foot-notes, .see ijase 30. 
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Talileau 2B.—CANADA, LES PROVINCES ET LES TERRITOIRES—Loyer et autres frais g6n«-
raux, 1930, par groupes servant le genre de commerce—Suite 

Number of 
stores 

reporting 

Magasins 
faisant 
rapport 

2,253 

725 
372 

79 
267 
230 

78 

64 

85 
336 

17 

17,410 

6,975 
1,577 

741 
1,384 
2,047 

567 

554 

529 
2,889 

147 

28,604 

8,884 
1,815 

787 
3,766 
3,399 

1,662 

1,060 

1,317 
5,638 

387 

4,322 

1,270 
601 

63 
492 
313 

340 

81 

213 
864 

86 

Es t ima ted value 
of proprietors' 

services(2) 

Valeur es t imat ive 
des services 

des proprietaires (2) 

Amount 

Montant 

S 

2,283,100 

632,300 
366,500 

105,000 
284,400 
309,000 

122,400 

92,300 

60,9C0 
405,700 

14,600 

18,940,600 

6,881,600 
1,311,200 

850,300 
1.859,200 
2,800,000 

1,050,200 

770,700 

526,000 
3,698,400 

193,000 

34,289,800 

8,168,600 
1,746,900 

949,300 
4,612,700 
4,832,100 

2,929,000 

1,741,100 

1,294,200 
7,539,200 

486,700 

4,750,300 

1,068,200 
596,800 

70,700 
666,300 
438,600 

482,900 

130,600 

204,100 
999,700 

92,400 

Per cent 
of sales 

Pour-cent 
des ventes 

3-20 

4-99 
4-31 

0-57 
2-72 
6-46 

4-65 

4-05 

6-35 
3-44 

21-44 

3-61 

4-40 
4-19 

1-08 
2-94 
5-47 

4-16 

2-83 

3-62 
3-76 

9-55 

3-54 

3-84 
4-77 

0-64 
3 0 6 
5-74 

5-35 

4-42 

5-67 
4-02 

12-07 

3-79 

4-88 
4-82 

0-11 
3-55 
6-13 

4-46 

4-31 

4-61 
4-02 

8-87 

B . Operating Expenses Reported( ' ' 

B . Frais generaux declares(i) 

Tota l wage cost, 
including proprietors' 

salaries 

Tous comptes des gages, 
y compris les salaires 

des proprietaires 

Amount 

Montant 

S 

7,976,300 

1,206,900 
774,100 

1,651,000 
1,219,500 

815,200 

360,400 

402,900 

169,300 
1,358,300 

18,700 

72,473,000 

16.688,500 
2,702,200 

10,219,000 
8,011,100 
8,743,200 

3,737,100 

4,603,400 

3,496,700 
13,885,600 

386,300 

131,606,500 

23,384,400 
3,289,600 

25,195,500 
19,192,400 
13,617,400 

8,542,200 

7,231,700 

6,874,200 
24,337,100 

942,000 

22,968,000 

2,439,600 
1.130,400 

8,177,000 
2.584,200 
1,456,800 

1,513,800 

701,300 

1,034,500 
3,736,100 

194,300 

Per cent 
of sales 

Pour-cent 
des ventes 

11-18 

11-32 
9-10 

8-91 
11-66 
14-40 

13-70 

17-68 

21-11 
11-53 

27-46 

13 80 

12-49 
8-64 

13-00 
12-67 
17-09 

14-80 

16-87 

24-09 
14-12 

19-07 

13 57 

11-02 
8-99 

14-23 
12-73 
16-16 

15-61 

18-34 

25-29 
12-98 

23-36 

13-50 

11 14 
9-13 

12-73 
13-75 
17-03 

13-99 

23-14 

23-36 
15-01 

18-65 

All other expenses 
(including rent) 

Tous autres frais 
(y compris loyer) 

Amount 

Montant 

S 

6,663,400 

763.100 
410,500 

2,252,600 
841,200 
644,100 

235,500 

318,800 

135,200 
951,100 

10,300 

69,373,200 

12,315,900 
1,760,000 

9,796,000 
6,194,800 
7,075,400 

2,698,000 

4,689,100 

3,060,000 
11,555,700 

327,300 

100,430,600 

17,720,100 
1,870,300 

19.711,800 
13,706,200 
11,920,700 

5,445,100 

6,403,800 

4,769,900 
18,186,600 

696,100 

19,330,400 

1,856,700 
757,100 

7,774,700 
1,732,800 
1,331,500 

1,121,000 

696,600 

789,900 
3,214,700 

155,400 

Per cent 
of sales 

Pour-cent 
des ventes 

9-19 

7-15 
4-83 

12-16 
8-04 

11-38 

8-95 

13-98 

16-87 
8-07 

15-12 

11-30 

9-22 
5-63 

12-47 
9-81 

13-84 

10-69 

16-81 

21-08 
11-76 

16-19 

10-35 

8-35 
6-11 

11-12 
9-10 

14-15 

9-95 

16-24 

20-54 
9-69 

17-26 

11-37 

8-48 
6-12 

12-11 
9-22 

15-66 

10-36 

19-69 

17-82 
12-91 

14-92 

Ne t sales 

Ventes 
nettes 

(1930) 

1 

71,378,400 

10,665,500 
8,506,700 

18,522,600 
10,461,100 
5,660,800 

2,631,200 

2,279,300 

801,800 
11,782,300 

68,100 

526,185,400 

133,592,600 
31,270,000 

78,597,900 
63,200,000 
51,149,500 

26,244,900 

27,293,100 

14,616,400 
98,300,300 

2.020,800 

969,881,700 

212,253,600 
36,586,500 

177,128,400 
150,698,000 
84,248,700 

64,724,400 

39,436,600 

23,226,200 
187,646.600 

4,032,700 

170,053,500 

21,897,600 
12,379,100 

64,209,500 
18,791,900 
8,666,600 

10,820,600 

3,030,600 

4,429,900 
24,897,200 

1,041,600 

To ta l 
operating 
expense, 
per cent 

of net sales 

Toutes 
depenses 
d'exploi­
tat ion, 

pour-cent 
des ventes 

nettes 

20-37 

18-47 
13-93 

21-07 
19-70 
25-78 

22-65 

31-66 

37-98 
19-60 

42-58 

36-10 

21-71 
14-27 

25-47 
22-48 
30-93 

25-49 

33-68 

45-17 
26-88 

35-26 

33 92 

19-37 
14-10 

25-35 
21-83 
30-31 

26-56 

34-58 

45-83 
22-67 

40-62 

24-87 

19-62 
15-25 

24-84 
22-97 
32-59 

24-35 

42-83 

41-18 
27-92 

33-67 

1 

2 
3 

4 
6 
6 

7 

8 

9 
10 

11 

12 

13 
14 

15 
16 
17 

18 

19 

20 
21 

22 

23 

24 
25 

26 
27 
28 

29 

30 

31 
32 

33 

34 

35 
36 

37 
38 
39 

40 

41 

42 
43 

44 

Pour renvois, voir page 31. 
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Table 3B.—CANADA, THE PROVINCES AND TERRITORIES—Rent and Other Operating 
Expenses, 1930, by Klnd-of-Business Groups—Con. 

34 

Province and Group 

Province et groupe 

Sasliatchewan, Total 

Food group—Groupe de I'alimentation 
Country general stores—Magasins generaux de campagne... 
General merchandise group—Groupe dea marchandises 

generales 
Automotive group—Groupe de I'automobile 
Apparel group—Groupe du vetement 
Building materials group—Groupe des materiaux de cons­

truction 
Furniture and household group—Groupe des meubles et 

articles de menage 
Restaurants, cafeterias and eating places—Restaurants, 

cafeterias et salles k manger 
Other retail stores—Autres magasins de detail 
Secondhand group—Groupe de la marchandise de seconde 

main 

Alberta, Total 

Food group—Groupe de I'ahmentation 
Country general stores—Magasins generaux de campagne 
General merchandise group—Groupe dea marchandises 

generales 
Automotive group—Groupe de I'automobile 
Apparel group—Groupe du vetement 
Building materials group—Groupe des materiaux de cons­

truction 
Furniture and household group—Groupe dea meubles et 

articles de menage 
Restaurants, cafeterias and eating places—Restaurants, 

cafeterias et salles k manger 
Other retail stores—Autres magasins de detail 
Secondhand group—Groupe de la marchandise de seconde 

main 

British Columbia,Total—Colombie Britannique, total. . . 

Food group—Groupe de I'alimentation 
Country general stores—Magasins generaux de campagne. 
General merchandise group—Groupe des marchandises 

generales 
Automotive group—Groupe de I'automobile 
Apparel group—Groupe du vetement 
Building materials group—Groupe des materiaux de cons­

truction 
Furniture and household group—Groupe des meubles et 

articles de mienage 
Restaurants, cafeterias and eating places—Restaurants, 

cafeterias et salles k manger 
Other retail stores—Autres magasins de detail 
Secondhand group—Groupe de la marchandise de seconde 

main 

Yukon ana Northwest Territories, Total—Yulcon ct Terri­
toires du Nord-Ouest, total 

Food group—Groupe de I'alimentation 
Country general stores—Magasins generaux de campagne — 
Building materials group—Groupe des mat6riaux de cons­

truction • 
Furniture and household group—Groupe dea meubles et 

articles de menage 
Restaurants, cafeterias and eating places—Restaurants, 

cafeterias et salles k manger 
Other retail stores—Autres magasins de detail 

For foot-notes, see page 30. 

A. Stores in Leased Premises 

A. Magasins dans un local loue 

Number 
of 

stores 

Nombre 
de 

magasins 

3,639 

860 
470 

44 
401 
263 

214 

81 

268 
998 

60 

3,739 

1,160 
332 

62 
432 
377 

207 

105 

695 

91 

6,086 

2,321 
191 

137 
603 
646 

221 

240 

483 
1,066 

178 

Net sales (1930) 

Ventes nettes (1930) 

87,793,900 

14,767,100 
11,424,300 

11,245,700 
10,026,900 
7,100,700 

5,136,100 

2,865,200 

3,797,300 
21,090,800 

359,800 

107,112,500 

18,838,700 
9,764,600 

20,158,800 
17,117,800 
9,609,500 

4,902,800 

4,353,300 

4,670,600 
17,149,400 

647,000 

162,385,700 

37,229.100 
4,980,700 

18,971,100 
21,361,200 
16,065,500 

6,614,000 

7,419,400 

8,831,000 
39,791,600 

1,222,100 

338,500 

78,800 
37,000 

80,900 
28,300 

Per cent 
of 

total 
sales 

Pour-cent 
des 

ventes 
totales 

46-41 

67-03 
30-30 

65-94 
37-07 
69-40 

22-71 

68-40 
59-40 

79-71 

CO-67 

64-65 
33-96 

86-90 
56-01 
86-67 

31-48 

81-32 

77 
67-12 

71-64 

65-33 

76-46 
28-21 

41-37 
62-60 
92-28 

52-76 

90-40 

87-13 
78-42 

86-90 

71-05 

29-88 
5-43 

100-00 

100-00 
1-35 

Average 
rental cost 

(leased 
premises), 
per cent 
of sales 

Moyenne du 
loyer en 

pourcentage 
des ventes 
(magasins 

loues) 
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Tableau 2B.—CANADA, LES PROVINCES ET LES TERRITOIRES—Loyer et autres frais g«n«-
raux, 1930, par groupes servant le genre de commerce—Fin 

N u m b e r of 
stores 

reporting 

Magasins 
faisant 
rapport 

6,777 

1,222 
1,187 

68 
878 
260 

1,134 

114 

300 
1,588 

36 

6,533 

1,277 
848 

75 
731 
369 

662 

116 

267 
1,130 

69 

6,126 

2,037 
498 

143 
761 
567 

299 

225 

382 
1,095 

119 

106 

6 
10 

3 

1 

3 
84 

E s t i m a t e d value 
of proprietors' 

services(-) 

Valeur es t imat ive 
des services 

des proprietaires (2) 

Amount 

Montant 

S 

7,003,700 

1,141,000 
1,416,300 

101,200 
1,195,600 

428,500 

829,200 

147,200 

369,100 
1,341,100 

34,500 

6,373,400 

1,226,100 
1,090,900 

67,900 
1,031,100 

626,300 

583,300 

181,600 

310,500 
1,181,600 

74,100 

7,659,900 

1,921,300 
630,100 

143,100 
1,099,200 

934,600 

619,600 

381,000 

451,100 
1,434,700 

146,200 

50,900 

2,100 
17,800 

4,400 

1,000 

4,800 
20,800 

Per cent 
of sales 

Pour-cent 
des ventes 

4 39 

6-38 
4-85 

0-55 
5-12 
4-60 

3-98 

3-79 

8-40 
4-66 

10-22 

4-14 

6-31 
4-75 

0-31 
3-69 
6-29 

4-08 

3-54 

6-99 
6-42 

14-38 

3-54 

4-97 
6-13 

0-32 
3-75 
6-97 

6-01 

4-98 

6-45 
2-98 

13-69 

1-65 

0-82 
2-89 

6-78 

28-67 

6-93 
1-02 

B . Operating Expenses Repor ted(0 

B . Frais generaux declares(0 

To ta l wage cost, 
including proprietors' 

salaries 

Tous comptes des gages, 
y compris les salaires 

des proprietaires 

Amount 

Montant 

S 

30,311,000 

2,430,700 
2,680,500 

2,175,400 
3,369,200 
1,282,900 

2,950,400 

765,700 

1,029,800 
3,686,800 

60,600 

30,330,600 

2,650,000 
2,154,600 

2,785,700 
3,760,400 
1,490,400 

2,028,100 

1,009,100 

1,176,600 
3,155,300 

120,300 

39,816,900 

4,684,700 
1,285,600 

6,042,900 
4,095,100 
2,617,900 

1,617,600 

1,677,700 

2,166,300 
6,464,700 

264,400 

407,100 

20,700 
76,100 

12,400 

1,000 

21,000 
275,900 

Per cent 
of sales 

Pour-cent 
des ventes 

12-73 

11-46 
9-18 

11-92 
14-42 
13-76 

14-16 

19-45 

23-45 
12-46 

14-99 

13-40 

11-47 
9-38 

12-94 
13-43 
14-99 

14-17 

19-67 

26-60 
14-48 

23-34 

13-79 

12-12 
10-47 

13-49 
13-97 
16-73 

15-60 

20-63 

26-19 
11-34 

24-93 

13-32 

8-08 
12-34 

18-84 

28-67 

26-96 
13-42 

All other expenses 
(including rent) 

Tous autres frais 
(y compris loyer) 

Amount 

Montant 

3 

16,767,900 

1,836,600 
1,822,100 

2,859,700 
2,247,400 
1,353,400 

2,066,400 

762,600 

853,100 
2,933,300 

43,300 

16,088,300 

1,963,800 
1,337,400 

3,066,700 
2,612,900 
1,467,900 

1,341,200 

881,500 

684,800 
2,649,800 

83,200 

33,397,500 

3,448,500 
714,700 

5,126,300 
2,850,900 
2,499,900 

1,013,700 

1,339,500 

1,431,600 
4,673,500 

199,900 

619,600 

21,500 
80,300 

5,400 

600 

6,200 
505,600 

Per cent 
of sales 

Pour-cent 
des ventes 

10-51 

8-65 
6-24 

15-67 
9-62 

14-62 

9-87 

19-62 

19-43 
10-20 

12-83 

10-59 

8-45 
5-82 

14-20 
9-36 

14-77 

9-37 

17-19 

16-42 
12-17 

16-14 

10-77 

8-91 
6-81 

11-44 
9-73 

15-99 

9-78 

17-52 

17-31 
9-69 

18-85 

30-12 

8-39 
13-01 

8-21 

17-14 

7-66 
24-68 

Ne t sales 

Ventes 
nettes 

(1930) 

159,666,300 

21,214,800 
29,191,700 

18,260,600 
23,365,800 

9,323,700 

20,839,100 

3,886,100 

4,390,600 
28,766,400 

337,500 

161,663,300 

23,109,200 
22,981,100 

21,623,800 
27,918,200 
9,940,900 

14,310,800 

5,128,900 

4,440,400 
21,784,600 

515,500 

316,360,000 

38,669,700 
12,283,600 

44,796,300 
29,312,000 
15,642,300 

10,367,900 

7,646,600 

8,270,200 
48,210,800 

1,060,600 

3,079,900 

256,200 
616,900 

65,800 

3,500 

80,900 
2,066,600 

Tota l 
operating 
expense, 
per cent 

of net sales 

Toutes 
depenses 
d'exploi­
tat ion, 

pour-cent 
des ventes 

nettes 

23-24 

20-11 
16-42 

27-59 
24-04 
28-28 

24-03 

39-07 

42-88 
22-66 

27-82 

23-99 

19-92 
15-20 

27-14 
22-79 
29-76 

23-64 

36-86 

41-92 
26-66 

39-48 

34-56 

21-03 
16-28 

24-93 
23-70 
32-72 

25-38 

38-15 

43-60 
21-03 

43-78 

33-34 

16-47 
26-35 

27-05 

46-71 

33-62 
38-00 

1 

2 
3 

4 
5 
6 

7 

8 

9 
10 

11 

12 

13 
14 

16 
16 
17 

18 

19 

20 
21 

22 

23 

24 
25 

26 
27 
28 

29 

30 

31 
32 

33 

34 

36 
36 

37 

38 

39 
40 

Pour renvois, voir page 31. 
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Table 3.—CANADA—Seasonal Employment in Selected Kinds of Business, 
1930 

Kind of Business—Genre de commerce 

Number 
of 

stores 

N o m b r e 
de 

magasins 

N u m b e r of Employees 

N o m b r e d 'employes 

Ful l -Time 

Temps entier 

Male 

H o m m e s 

Female 

F e m m e s 

P a r t - T i m e 

Temps partiel 

Male 

H o m m e s 

Female 

F e m m e s 

Confectionery stores—Confiseries 
F ru i t and vegetable stores—Fruits et legumes 
Grocery stores (without meat)—Epiceries (sans rayon de viandes) 
Grocery stores with meats—Epiceries (avec rayon de v iandes ) . . . 
Meat marke t s with groceries—Boucheries avec epiceries 
Meat markets—Boucheries 

General stores (groceries with d ry goods and apparel)—Magasins 
generaux (epiceries, nouvcautes et vetement) 

General stores (groceries with o ther merchandise)—Magasins 
generaux (epiceries avec autres marchandises) 

Depar tment stores—Magasins k rayons 
D r y goods stores—Magasins de marchandises seches 
General merchandise stores with food departments—Magasins de 

marchandises generales avec rayons de produits alimentaires. 

Automobile dealers—Marchands d 'automobiles 
Accessories, t ires and batteries—Accessoires (auto), 

bat ter ies 
Filling stations—Stations d'essence 
Garages 

pneus et 

Men's and boys ' clothing and furnishings stores—Magasins de 
vetements et lingerie (hommes et garfons) 

Fami ly clothing stores—Vetement pour toute la famille 
Women's ready-to-wear stores—Magasins de confection pour 

femmes 
Millinery stores—Magasins de modes . 
Custom tailors and made-to-measure clothing—Tailleurs et vete­

ment sur mesure 
Furriers—fur shops—Fourreurs 
Shoe stores (men's, women's and children's)—Magasins de chaus­

sures pour hommes , femmes et enfants 

Hardware stores—Quincailleries 
Lumber and building materials—Cours de bois d'cEuvre et mate­

riaux de construction 
Electrical shops (without radio)—Boutiques d'electricien (sans 

radios) 

Furniture stores—Magasins de meubles 
Radio and music stores (including refrigeration)—Magasins de 

radio et de musique (y compris refrigeration) 

Restaurants (table service)—Restaurants (avec service de tab le) . 

Feed stores (flour, feed, grain, fertilizer)—Magasins de provende 
(farine, grain, engrais, etc.) 

Book stores—Librairies 
Coal and wood yards (including ice)—Cours k charbon et laois 

(comprenant glace) 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Sporting goods stores—Magasins d'articles sportifs 

8,769 
1,616 

18,166 
3,126 
2,037 
5,017 

10,658 

1,136 

147 
1,899 

336 

2,350 

326 
5,503 
4,140 

1,409 
1,149 

1,360 
1,340 

1,724 
339 

1,575 

2,780 

733 

236 

784 

377 

2,185 

802 
358 

2,071 
3,669 

689 
1,609 

122 

2,074 
897 

10,193 
6,474 
3,432 
6,712 

7,664 

672 

17,964 
988 

840 

14,379 

634 
5,121 
6,338 

2,227 
1,794 

810 
84 

1,739 
716 

1,898 

4,467 

2,333 

323 

2,481 

1,502 

5,678 

1,112 
705 

5,784 
6,916 
1,048 
1,746 

216 

2,386 
284 

3,407 
1,132 

423 
368 

2,811 

158 

24,199 
2,020 

255 

907 

56 
179 
148 

351 
2,090 

3,471 
1,020 

697 
693 

461 

683 

134 

60 

457 

466 

4,162 

103 
621 

467 
1,409 

440 
841 

439 
247 

2,608 
1,398 

462 

1,341 

160 

723 
147 

65 

706 

65 
818 
782 

449 
186 

67 
29 

611 
65 

603 

414 

244 

44 

163 

94 

203 

153 
73 

1,732 
895 
230 
204 
27 

646 
66 

957 
230 
41 
40 

631 

2,934 
403 

14 

26 

6 
64 
14 

79 
267 

561 
247 

206 
105 

129 

37 

14 

6 

21 

15 

263 

14 
64 

30 
181 
48 
80 
3 

NOTE: Figures for seasonal employment are based only on the reports of independent stores which furnished such information. 
Figures for chain stores have not boun included as only totals for chain companies were :i\ ailable and the opening and 
closing of branches during the year made i t impossible to determine t he seasonal fluctuations in employment . In com­
puting the yearly averages for both full-time and par t - t ime employees, t he figures for December 15th were omit ted as 
it was thought t h a t yearly averages based on the figures for t he first four dates would be more accurate. 
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Tableau 3.—CANADA—Emploiement saisonnier dans certains genres seiectionnes de commerce, 
1930 

Jan. 15 

99 
97 
99 
98 
100 
99 

99 

98 

103 
101 

100 

91 

97 
89 
92 

101 
101 

96 
82 

98 
91 

99 

99 

95 

98 

101 

106 

99 

99 
102 

116 
99 
97 
104 
99 

Percentages at Specified Dates of Average Number of Employees for the Year 

Pourcentages k des dates specifiees de la moyenne de I'annee 

Full-Time Employees 

Personnel k temps entier 

(100 represents average for the year) 

(100 represents la moyenne de I'annee) 

.4pril 16 

99 
98 
99 
100 
100 
99 

99 

99 

101 
101 

100 

104 

101 
97 
101 

100 
100 

103 
116 

104 
90 

101 

100 

101 

96 

102 

99 

99 

100 
100 

94 
99 
104 
98 
99 

July 15 

103 
103 
100 
101 
100 
101 

102 

104 

97 
100 

102 

107 

102 
111 
106 

100 
98 

98 
94 

98 
99 

101 

101 

104 

105 

99 

97 

103 

101 
99 

87 
101 
102 
98 
102 

Oct. 16 

100 
101 
100 
100 
100 
100 

100 

99 

99 
99 

99 

98 

100 
104 
101 

100 
101 

103 
109 

100 
120 

98 

100 

100 

102 

98 

100 

99 

100 
99 

104 
100 
97 
100 
100 

Dec. 15 

99 
99 
99 
99 
101 
101 

100 

99 

120 
102 

99 

89 

97 
99 
95 

102 
102 

100 
93 

97 
116 

99 

100 

94 

103 

99 

102 

98 

101 
106 

110 
100 
97 
113 
112 

Part-Time Employees 

Personnel k temps partiel 

(100 represents average for the year) 

(100 represente la moyenne de I'annee) 

Jan. 15 

86 
81 
92 
94 
91 
94 

84 

97 

93 
85 

70 

59 

43 
56 
75 

83 
66 

85 
29 

95 
87 

82 

71 

79 

73 

76 

112 

84 

99 
86 

128 
95 
67 
98 
141 

Avril 16 

93 
92 
98 
97 
98 
98 

90 

81 

101 
99 

98 

110 

86 
91 
96 

102 
114 

111 
169 

105 
71 

111 

96 

96 

95 

141 

89 

87 

138 
91 

87 
99 
212 
91 
97 

Juil. 15 

128 
121 
112 
109 
109 
106 

117 

110 

95 
108 

140 

127 

119 
144 
127 

104 
107 

100 
81 

96 
69 

105 

122 

116 

116 

79 

86 

128 

72 
110 

70 
108 
70 
95 
76 

Oct. 15 

92 
108 
100 
100 
103 
102 

109 

113 

111 
109 

93 

104 

151 
110 
101 

112 
114 

103 
120 

104 
174 

102 

111 

109 

116 

105 

112 

100 

90 
113 

115 
99 
61 
116 
86 

Dec. 16 

96 
99 
102 
101 
108 
97 

110 

94 

165 
203 

102 

70 

130 
63 
74 

178 
181 

112 
59 

103 
167 

132 

114 

86 

124 

107 

135 

86 

81 
260 

105 
109 
248 
365 
238 

1 
2 
3 
4 
5 
6 

7 

8 

9 
10 

11 

12 

13 
14 
15 

18 
17 

18 
19 

20 
21 

22 

23 

24 

25 

26 

27 

28 

29 
30 

31 
32 
33 
34 
35 

NOTA: Les chiffres de I 'emploiement saisonnier sont bases sur les rapports des magasins independants qui ont repondu i la 
question. Les chiffres des chatnes de magasins ne paraissent pas parce que ces organisations n'ont pu fournir que les 
totaux et I 'ouverture aussi bien que la fermeture de nombreuses succursales au cours de I'annee ne permet pas de mesurer 
les fluctuations saisonnieres de I 'emploiement. Dans le calcul des moyennes annuelles d'employes k temps entier ou a 
temps partiel, les chiffres du 16 decembre ont ete omis avec la presomption que les chiffres des quatre autres dates 
donneraient un por t ra i t plus exact. 
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Tab!c 4.—CANADA—Number of Fuli-Tlme Employees by Economic Divisions and Size of Business. 
(All kinds of business combined) 

Tableau 4.—CANADA—Employes i temps entier, par regions economiques et chiffre d'affaires 
, (Tous les commerces combines) 

Economic division and annual sales 

Region economique et chiffre de ventes 
annuelles 

C A N A D A , T O T A L ( i ) 
Less than S6,000—Moins de S6,000 
S 6.000-S 9,999 
S 10,000-S 19,999 
S 20,000-$ 29,999 
8 30,000-? 49,999 
S 50,000-? 99,999 
$lO0.O0O-S199,999 
?2CO,000-S299.999 
S300,000-S499.999 
S500,000-5999,999 
81,000.000 or over—$1,000,000 ou plus. 

Mar i t ime Provinces , T o t a l -
Proylnccs IHarl t lmes, t o t a l . 

Less t han ?5,000—Moins de .;6,000 
S 5,000-S 9,999 
8 10,000-S 19,999 
t 20,000-S 29,999 
S 30,000-? 49,999 
t 50,000-? 99,999 
$100,000-S199,999 
$200,000-S299,999 
?3O0,00O-?499,999 
5500,000-5999,999 
81,000,000 or over—!1,000,000 ou p lus . . . 

Q u e b e c , T o t a l — Q u e b e c , to ta l 
Less than 55.000-Moins de S5,000 
$ 5,000-S 9,999 
8 10,000-8 19,999 
8 20,000-? 29,999 
S 30,000-S 49,999 
8 50,000-S 99,999 
8100,000-5199,999 
8200,000-5299,999 
8300,000-5499,999 
8500,000-5999,999 
81,000,000 or over—51,000,000 ou p lus . . . 

O n t a r i o , To ta l 
Less than .56,000—Moins de 55,000 
$ 5,000-S 9,999 
8 10,000-S 19,999 
8 20,000-S 29,999 
S 30,000-8 49,999 
S 50,000-S 90,999 
8100,000-8199,999 
8200,000-8299,999 
f300,000-S489,999 
8500,000-8999,999 
$1,000,000 or over—51,000,000 ou p lus . . . 

P ra i r i e Provinces , Total—Pro­
vinces (les P ra i r i e s , t o t a l . . . . 

Less than 85,000—Moins de 55,000 
* 5,000-S 9,999 
8 10,000-8 19,999 
8 20,000-S 29,999 
8 30,000-5 49,999 
8 50,000-5 99,999 
?!00,000-S199,999 
$200,000-5299,999 
8300,000-8499,999 
$500,000-5999,999 
$1,000,000 or over—51,000,000 ou p lus . . . . 

B r i t i s h C o l u m b i a . Total—Co­
lombie I t r l t a n n l n u e . to ta l . . . 

Less than 85,000—Moins de 86,000 
$ 5,000-S 9,999 
S 10,000-5 19.999 
8 20,000-5 29,999 
$ 30,000-5 49,999 
8 .50,000-5 99,999 
8100,000-5)99,999 
8200,000-5299,999 
8300,000-5499,999 
5600,000-5999,999 
51.000,000 or over-51,000.000 ou plus. 

Number 
of 

stores 

N o m b r e 
de 

magasins 

133,839 
47.632 
22,548 
23,438 
11,683 
9,431 
6,979 
2,146 

546 
388 
164 

11,726 
6,929 
1,782 
1,733 

824 
718 
480 
167 
53 
26 

8 
6 

34,054 
16.105 
5,786 
6.637 
2,936 
2,371 
1,430 

496 
127 
108 
38 
21 

43,440 
13.599 
8,217 
8,943 
4,308 
3,697 
2,358 

927 
224 
167 
69 
31 

36,177 
9,737 
4,847 
5,296 
2,602 
2,002 
1,161 

352 
83 
64 
25 
18 

9,334 
3,138 
1,901 
1,797 

896 
724 
644 
201 
57 
33 
24 
10 

N e t sales 

Ventes nettes 

(1930) 

8 3,681i30'i900(!) 
96,365,000 

159,461,000 
328,605,000 
278,675,000 
356,729,000 
407,306,000 
288,712,000 
130.651,000 
144,308,000 
109,514.000 
382,018.000 

197,042,000 
9,989.000 

12.314,000 
24,074.000 
19,802.000 
27,293,000 
32,417,000 
22,069,000 
12,762,000 
9,959.000 
4,986.000 

21,378,000 
638,1(!7,000 
28,121.000 
40,302,000 
78,237,000 
70.059.000 
88,919,000 
97,073.000 
66,515,000 
29,936,000 
39,580,000 
24,977,000 
74.448,000 

1,0.50,513,090 
29,717.000 
58,507,000 

125.,523,000 
103,616.000 
136.231.000 
161,775.000 
125,262.000 
53,822,000 
61.943,000 
46,396.000 

147,731,000 

650,340,000 
20,089,000 
34,638,000 
74.793,000 
62.793,000 
76,716,000 
78,263,000 
47,263,000 
20,117,000 
20.432,000 
17,397,000 
98,742,000 

343,417,000 
7,390,000 

13.609,000 
25,628,000 
21,833,000 
27,864,000 
37.3.62,000 
27,220,000 
13,768,000 
12,390,000 
16,769,000 
39,716.000 

(') Includes Yukon and Nor thwest Terri tories. 
(2) Tn some instances only t he net sales for a group of stores were reportnl instead of t he volume of business for each 

unit. T h e figures for such establ ishments have not been included in this table . 
(!) Tnelus Yukon et Terri toires du Nord-Ouest. 
(•) Dans certains cas, les declarations relat ives S. un groupe de magasins ne comprennent que les ventes nettes au lieu 

do chiffre d'affaires de chaque unite. Les donn6os sur ces etablissements ne sont pas comprises dans ce tableau. 
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Table SA.—CANADA—Retail Merchandise Trade, 1930, by Types of Operation 
Tableau 5A.—CANADA—Commerce de detail, 1930, par types d'op&atlon 

Type of operation—Type d'operation 

Total , All Stores—Total, t o u s magas ins 

Single store independents—Magasins indi-viduels inde-

Single stores (in voluntary chains)—Magasins indi-viduels 

Two-store multiples (in voluntary chains)—Multiples de 

Three-store multiples—Multiples de trois magasins 

Three-store multiples (in voluntary chains)—Multiples de 

Local chains (4 stores and over)—Chalnes locales (4 ma-

Manufacturer-controlled chains (pro-vincial)—Chalnes con-

Manufacturer-controlled chains (sectional)—Chatnes con-

Manufacturer-controUed chains (national)—Chalnes con-

Direct selling (house to house)—Colportage (de porte en 

Industrial stores (owned b y manufacturers)—Magasins 

Leased concessions (hotels)—Concessions louees (hfitels). 

Line elevators (coal and feed)—Eievateurs k grain (char-

Mail order houses (apart from stores)—Comptoirs postaux 

Producer-retailers of milk—Producteur-detail lants de 

Other types of operation—Autres types d'operation 

Variety, 5-and-lO, and to-a-dollar stores—Bazars, maga­
sins de 6 et 10 cents, jusqu'^ 51.00 

Single store independents—Magasins individuels inde-

Single stores (in voluntary chains)—Magasins indi-vi-

Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magas ins . . . 
Local chains (4 stores and over)—Chalnes locales (4 

Country general stores—Magasins generaux de campagne. 
Single store independents—Magasins individuels inde-

Single stores (in voluntary chains)—Magasins indivi-

Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magas ins . . . 

Industr ial stores (owned b y manufacturers!—Magasins 
industriels (appartenant aux manufacturiers) 

O the r types of operation—Autres types d 'op6rat ion. . . 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

135,003 

101,117 

4,753 

3,391 

186 

1,231 

49 

1,340 

2,893 

1,624 

2,230 

32 

40 

375 

2,041 

176 

131 

18 

1,148 

35 

2,192 

1 

513 

146 

9 
231 

9/ 

17 
56 
211 

233/ 

11,916 

9,647 

1,596 
407 
124 
911 
26/ 

119 
5 

Full- t ime 
employees 

Personnel k 
temps entier 

Number 

N o m b r e 

338,683 

159,843 

7,208 

13,495 

428 

6,427 

131 

6,589 

10,918 

11,203 

14,382 

173 

208 

4,788 

626 

622 

316 

67 

152 

284 

934 

5,293 

228 

14 

94 

205 
434 

4,318 

11,373 

7,638 

2,086 
660 
293 

469 

246 
1 

Salaries 
and wages 

Salaires 
et gages 

8 

347,370,600 

158,478,000 

6,905,100 

15,507,600 

380,900 

7,372,900 

127,000 

7,234,500 

13,970,300 

12,634,400 

16,394,300 

224,800 

301,400 

7,363,000 

429,900 

813,600 

253,600 

67,600 

159,600 

324,600 

427,700 

4,147,700 

152,500 

11,100 

64,000 

132,300 
271,900 

3,615,900 

9,357,600 

6,012,900 

1,696.600 
603,000 
301,600 

471,200 

271,300 
1,100 

N e t sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

S 

3,765,669,900 

1,822,087,100 

119,030,400 

147,613,200 

6,592,700 

64,736,300 

1,924,500 

70,151,000 

207,462,800 

102,310,700 

146,717,500 

3,426,400 

1,776,600 

32,233,100 

7,102,600 

10,462,800 

1.901,100 

671,600 

2,982,100 

3,007,500 

5,371,800 

8,200 

44,212,200 

2,042,900 

184,000 

603,800 

1,336,600 
2,486,900 

37,558,000 

228,803,800 

160,687,900 

42,012,200 
11,332,300 
4,610,500 

5,678,600 

4,544,400 
38,000 

Per cent 
of total 

sales 

Pour-
cent 
des 

ventes 
totales 

100 00 

66-12 

4-32 

5-36 

0-20 

2-35 

0-07 

2-55 

7-63 

3-71 

5-29 

0-12 

0-06 

1-17 

0-26 

0-38 

0-07 

0-02 

0-11 

0-11 

0-20 

100-00 

4-62 

0-42 

1-37 

3-02 
6-62 

100-00 

70-23 

18-36 
4-95 
2-01 

1-99 
0-02 
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TaWe 5A.—CANADA—Retail Merchandise Trade, 1930, by Types of Operation—Con. 

Type of operation—Type d'operation 

Number 
of 

stores 

N o m b r e 
de 

magasins 

Ful l - t ime 
employees 

Personnel k 
temps entier 

Number 

N o m b r e 

Salaries 
and wages 

Ne t sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of to ta l 

Pour-
cent 
des 

ventes 
totales 

Men's clothing and furnishings stores and custom tailor8(i) 
—Magasins de vfitements et lingerie (hom.mes) et 
tailleurs sur mesure(i) 

Single store independents—Magasins individuels inde­
pendants 

Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins , . 
Local chains (4 stores and over)—Chalnes locales (4 

magasins et plus^ 
Provincial chains—Chaines provinciales 
Sectional chains—Chalnes sectionnelles. 
National chains—Chatnes nationales 
Othe r types of operation—Autres types d'operation 

Women's apparel and accessories stores(2)—Vetement de 
femme et accessoires(2) 

Single store independents—Magasins individuels inde­
pendants 

Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins. . . . 
Local chains (4 stores and over)—Chalnes locales (4 

magasins et plus) 
Provincial chains—Chalnes provinciales 
Sectional chains—Chatnes sectionnelles 
National chains—Chaines nationales 
Othe r types of operation^—Autres types d 'operat ion. , 

Shoe stores—Magasins de chaussures 
Single store independents—Magasins individuels ind6 

pendants 
Single stores (in voluntary chains)—Magasins indi­

viduels (chalnes volontaires) 
Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magas ins . . . 
Local chains (4 stores and over)—Chaines locales (4 

magasins et pins') • 
Provincial chains—Chatnes provinciales 
Sectional chains—Chatnes sectionnelles 
National chains—Chalnes nationales 
Other types of operation—Autres types d 'opera t ion. . . 

Household appliance stores—Magasins d'appareils de ma­
nage 

Single store independents—Magasins individuels inde­
pendants 

Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magas ins . . . 
Local chains (4 stores and over)—Chalnes locales (4 

magasins et plus) 
Provincial chains—Chatnes provinciales 
Manufacturer-controlled chains—Chalnes contr6iees 

par les manufacturiers 
Other types of operation—Autres types d'operation 

Grocery stores (without meat)—Epiceries (sans rayon de 
viandes) 

Single s tore independents—Magasins individuels inde­
pendants ,- • •.- •.• 

Single stores (in Voluntary chains)—Magasins indivi­
duels (chaines volontaires) 

Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins . . 
Local chains (4 stores and over)—Chaines locales (4 

magasins et plus) 
Provincial chains—Chatnes provinciales. 
Sectional chains—Chalnes sectionnelles 
National chains—Chatnes nationales 
Other types of operation—Autres types d 'operat ion, . . 

3,909 

3,494 
179 
48 

27 
57 
28^ 
661 
10 

1,376 
152 
63 

30 
47 
151 
56J 
13 

1.641 

1,180 

590 

257 
28 
181 

13 j 
113 

159 
2 

18,166 

2,079 
195 
60 

247 
459 
1981 
496J 

11 

5,915 

4,662 
442 
152 

70 
230 

340 

29 

4,784 

2,963 
662 
600 

92 
171 

480 

26 

2,496 

1,273 

183 
200 
261 

250 

278 

61 

3,354 

511 
186 

176 

361 

2,111 

13,600 

6,757 

2,550 
368 
157 

834 
1,310 

1,617 

7 

7,063,800 

5,172,600 
623,200 
218,700 

116,700 
353,800 

543,900 

36,000 

4,520,500 

2,765,000 
587,600 
410,100 

86.800 
175,500 

454,600 

40,900 

3,125,800 

1,468,600 

219,800 
292,400 
306,300 

363,600 

387,500 

97,700 

4,142,100 

611,100 
261,100 

167,700 

459,600 

2,631,000 
11,600 

10,768,100 

4,514,900 

1,829,000 
291.000 
140,800 

709,000 
1,467,800 

1,808,000 

7,600 

70,623,900 

62,807,900 
6,8.56,200 
1,486,700 

1,224,700 
3,134,800 

5.729,900 

383,700 

49,362,800 

32,544.500 
6.429.900 
3.382,800 

1,147.400 
1,658,100 

5.014,700 

185.600 

35.908,000 

19,134,200 

2,826,400 
3.113,200 
2.669,100 

4,232,900 

3,341,700 

590,500 

17,798,200 

4,878,000 
1,914,300 

1,560,300 

2,684,600 

6.714.700 
46,400 

243,699.300 

126,303,400 

41,295,700 
•1,4,58,000 
1,981,500 

10,093,300 
30,721,300 

28,724.500 

121,600 

100-00 

74-77 
8-29 
2-11 

66 
11 
6 

2 
3 

10 

0 

100 

53 

7 
8 
7 

11 

100 

51 

16 
1 
0 

4 
12 

11 

0 

77 

(1) Exclusive of h a t stores. 
(2) Exclusive of millinery stores. 
(I) Exclusive of cafes with groceries and refreshment boo ths . 
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Type of operation—Type d'operation 

Number 
of 

stores 

N o m b r e 
de 

magasins 

Full- t ime 
employees 

Personnel k 
temps entier 

Number 

N o m b r e 

Salaries 
and wages 

Salaires 
et gages 

Ne t sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of to ta l 

Pour-
cent 

ventes 
totales 

Combination stores (groceries and meats)—Magasins 
combines (Epiceries et viandes) 

Single store independents—Magasins individuels inde­
pendants 

Single stores (in voluntary chains)—Magasins indivi­
duels (chaines volontaires) .' 

T-wo-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins ,, 
Local chains (4 stores and over)—Chaines locales (4 

magasins et plus) 
Pro-vincial chains—Chatnes provinciales 
Sectional chains—Chalnes sectionnelles 
National chains—(jhalnes nationales 
Other types of operation—Autres types d 'opera t ion. . . 

Restaurants , cafeterias and eating places(^)—Restaurants, 
cafeterias et salles k manger(3) 

Single store independents—Magasins individuels inde­
pendante 

Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins , . 
Local chains (4 stores and over)—Chalnes locales (4 

magasins et plus) 
Pro-vincial chains—Chalnes pro-vinciales 
Sectional chains—Chaines sectionnelles 
National chains—Chatnes nationales 
Leased concessions—Concessions louees 
Other types of operation—.\utres types d 'operat ion. . . 

Filling stations—Stations d'essence 
Single store independents—Magasins individuels inde­

pendants 
Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magas ins . . , 
Local chains (4 stores and over)—Chatnes locales (4 

magasins et plus^l 
Provincial chains—Chatnes provinciales 
Sectional chains—Chatnes sectionnelles 
National chains—Chatnes nationales 
Other types of operation—Autres types d 'operat ion. . . 

Drug stores—Pharmacies 
Single store independents—Magasins indi-viduels inde­

pendants 
Single stores (in voluntary chains)—Magasins indi-vi­

duels (chatnes volontaires) 
Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magas ins . . . 
Local chains (4 stores and over)—Chatnes locales (4 

magasins et plus) 
Provincial chains—Chatnes provinciales 
Sectional chains—Chatnes sectionnelles 
National chains—Chatnes nationales 
Leased concessions and departments—Concessions et 

rayonsloues 

Office and store mechanical appliances and type-(vriters— 
Appareils mecaniques de bureau, de magasin et 
dactylographes ... 

Single store independents—Magasins individuels inde­
pendants 

Two-store multiples—Multiples de deux m a g a s i n s . . . . 
Three-store multiples—Multiples de trois magasins . . 
Manufacturer-controlled chains—Chatnes contrdiees 

par les manufacturiers 
Other types of operation—Autres types d 'operat ion. . . 

3,489 

789 
145 
44 

93 
3261 
208/ 

2 

5,079 

4,650 
112 

25 
28 

138 
39 
2 

5,603 

4,574 
129 
67 

340 
1 

3,659 

2,817 

20 
319 
104 

173 
731 
o! 

37) 

10 

137 
5 

11,461 

5,224 

1,859 
462 
174 

387 
507 

2,846 

2 

18,603 

12,820 
1,366 

461 

867 
507 

1,403 
863 
201 

15 

5,300 

2,702 
330 
177 

141 
460 
504 

7,325 

4,513 

48 
958 
373 

791 

620 

1,791 

330 

80 

1,371 
10 

11,136,200 

4,353,900 

1,677,400 
438.400 
171,300 

400.300 
600,100 

3,690,700 

3,100 

13,689,300 

8,801,300 
1,121,800 

342,800 

917,000 
521,300 

1,183,800 
541,900 
146,400 
13,000 

6,406,200 

2.389,600 
353,900 
199.200 

140,100 
524.600 
629,000 

1,169,800 

7,301,800 

4,057,500 

39.000 
935,300 
408,800 

897,300 

939,600 

3,018,700 

406,000 

177,900 

2,415,500 
19,300 

161,704,100 

73,681,100 

26,647,200 
6,366,600 
2,355,900 

4,123,900 
6,579,900 

43,003,900 

45,600 

74.102,800 

53,021,100 
6,001,100 
1,662,500 

3,670,500 
2,2.34,600 
4,790,500 
3,015,500 

653,800 
63,200 

68,449,300 

44,039,200 
3,637.500 
2,294,100 

1,762,800 
3,446,500 
3,470,400 
7,793,400 

8.400 

76,848,900 

51,113,700 

488,800 
7,859,600 
2,887,300 

6,834,400 

7,439,200 

11,291,100 

2,406,000 

666,300 

8,244,900 
73,900 

100 

46 

16 
3 
1 

2 
4 

26 

0 

2 
6 
6 

11 
0 

100 

0.29 

100-00 

21-31 

6-02 

73-02 
0-65 

(1) Magasins de chapeaux non compris. 
(2) Magasins de modes non compris. 
p) Cafes avec epiceries et pa-villons de rafratchissements non compris. 

file:///utres


42 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

Table SB.—CANADA, THE PROVINCES AND TEBKrrOftlES—KetaU Merchandise Trade, 
1930, by Types of Operation 

Type of operation—Type d'op6ration 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

125,003 

101,117 

4,753 

4,857 

1,340 

2,893 

1,624 

2,230 

6,189 

851 

792 
24 

6 
3 
3 

24 

6,464 

5,594 

91 
230 
47 
95 
31 
42 

334 

4,431 

3,687 

155 
157 

16 
88 
16 
35 

281 

34,286 

28,497 

1,642 
1,096 

479 
366 
327 
438 

1.442 

N e t sales (1930) 

Ventes net tes (1930) 

Amount 

Montant 

S 

2,765,669,900 

1,822,087,100 

119,030,400 

219,866,700 

70,161,000 

207.462,800 

102,310,700 

145,717,500 

68,943,700 

13,773,700 

10,032,400 
3,010,100 

140,800 
243,100 
289,400 

57,900 

99,619,900 

68,343,600 

2,299,500 
9,560.700 
1,668,200 
5,904,600 
2,995,900 
7,347,400 
1,410,100 

84,371,900 

60,419,200 

3,663,000 
6,607,200 

430,700 
8,323,600 
1,228,800 
2,186,800 
1,713,600 

661,138.600 

420,625,200 

44,050,100 
50,988,000 
26,881,300 
41,225,600 
19,349,900 
23,944,600 
15,093,800 

P e r cent 
of to ta l 

sales 

Pour-cent 
des ventes 

totales 

100-00 

66-12 

4-32 

7-98 

2-55 

7-63 

3-71 

5.29 

2-60 

100-00 

72-84 
21-86 

1 0 3 
1-76 
2-10 
0-42 

100-00 

68-67 

2-31 
9-61 
1-67 
5-93 
3-01 
7-38 
1-42 

100 00 

71-61 

4-22 
7-72 
0-51 
9-87 
1-46 
2-69 
2-03 

100-00 

66-98 

6-76 
7-82 
4-13 
6-33 
2-97 
3-68 
2-33 

C A N A D A . T O T A L 

Single s tore independents—Magasins individuels independants 

Single stores (in voluntary chains)—Magasins iniiividuels (chalnes volontaires). 

Two- and three-store multiples—Multiples de deux et trois magasins 

Local chains (4 stores and over)—Chalnes locales (4 miagasins et plus) 

Provincial chains—Chalnes provinciales 

Sectional chains—Chalnes sectionnelles 

Nat ional chains—Chalnea nationales , 

O the r types of operation(i)-—Autres types d'oplrationC^) 

P r i n c e E d w a r d l s l a n d . T o t a l — I l e d u P r i n c e - E d o u a r d , t o t a l 

Single s tore independents—Magasins individuels ind6pendants 
Two- and three-store multiples—Multiples de deux et trois magasins 
Provincial chains—Chalnes provinciales , 
Sectional chains—Chalnes sectionnelles , 
National chains—Chalnes nationales 
Other tjT>es of operation(i)—Autres types d'opSrationCO , 

Nova Scot ia , Total—Nouvel le-Ecosse , t o t a l 

Single store independents—Magasins individuels independants , 
Single stores (in voluntary chains)—Magasins individuels (chalnes volon' 

taires) , 
Two- and three-store ra,ultiples—Multiples de deux et trois magasins 
Local chains (4 stores and over)—Chalnes locales (4 magasins et p l u s ) . . . . 
Provincial chains—Chalnes pro\nnciales , 
Sectional chains—Chatnes sectionnelles 
National chains—Chatnes nationales 
Other types of operation(i)—Autres tjT)e5 d'op6ration(0 

N e w B r u n s w i c k , T o t a l — N o u v e a u - B r u n s w i c k , t o t a l 

Single s tore independents—Magasins individuels independants 
Single stores (in voluntary chains)—Magasins individuels (chatnes volon 

taires) 
Two- and three-store multiples—Multiples de deux et trois magasins 
Local chains (4 stores and over)—Chatnes locales (4 magasins et plus) 
Provincial chains—Chalnes provinciales 
Sectional chains—Chalnes sectionnelles 
National chains—Chalnes nationales 
Other types of operation(0—Autres types d'jop6ration(0 

Q u e b e c , T o t a l — Q u e b e c , t o t a l 

Single s tore independents—Magasins individuels independants 
Single stores (in voluntary chains)—Magasins individuels (chatnes volon­

taires) _ 
Two- and throe-store multiples—Multiples de deux et trois magasins 
Local chains (4 stores and over)—Chalnes locales (4 magasins et plus) 
Provincial chains—Chatnes provinciales 
Sectional chains—Chatnes sectionnelles 
Nat ional chains—Chatnes nationales 
Othe r types of operation (0—Autres types d'op6ration(i) 

(1) Includes manufacturer-controlled chains. 
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Tableau 5B.—CANADA, LES PROVINCES ET LES TERBITOIBES—Commerce de d^taU, 1930, 
par types d'operation—Fin 

Type of operation—Type d'operation 

O n t a r i o , T o t a l . 

Single store independents—Magasins individuels independants 
Single stores (in voluntary chains)—Magasins individuels (chaines volon­

taires) 
Two- and three-store multiples—Multiples de deux et trois magasins 
Local chains (4 stores and over)—Chalnes locales (4 magasins et plus) 
Provincial chains—Chaines provinciales 
Sectional chains—Chalnes sectionnelles 
National chains—Chalnes nationales 
Other types of operation(i)—Autres types d'op6ration(i) 

M a n i t o b a , T o t a l . 

Number 
of 

stores 

N o m b r e 
de 

magasins 

Single s tore independents—Magasins indi-viduels ind6pendants 
Single stores (in voluntary chains)—Magasins individuels (chalnes volon­

taires) 
Two- and three-store multiples—Multiples de deux et trois magasins 
Local chains (4 stores and over)—Chalnes locales (4 magasins et plus) 
Provincial chains—Chalnes provinciales 
Sectional chains—Chalnes sectionnelles 
National chains—Chalnes nationales 
Other types of operation(i)—Autres types d'op6ration(i) 

S a s k a t c h e w a n , T o t a l . . 

Single s tore independents—Magasins individuels independants 
Single stores (in voluntary chains)—Magasins indi-viduels (chalnes volon­

taires) 
Two- and three-store multiples—Multiples de deux et trois magasins 
Local chains (4 stores and over)—Chaines locales (4 magasins et plus) 
Provincial chains—Chalnes provinciales 
Sectional chains—Chalnes sectionnelles 
National chains—Chatnes nationales 
Other types of operation(i)—Autres types d'operation(i) 

A l b e r t a , T o t a l . 

Single store independents—Magasins individuels independants 
Single stores (in voluntary chains)—Magasins individuels (chatnes volon­

taires) 
Two- and three-store multiples—Multiples de deux et trois magasins 
Local chains (4 stores and over)—Chatnes locales (4 magasins et plus) 
Pro-vincial chains—Chalnes provinciales 
Sectional chains—Chalnes sectionnelles 
National chains—Chatnes nationales 
Other types of operation(0—Autres types d 'operation(0 

B r l t i s b C o l u m b i a , Tota l—Colombie B r i t a n n i q u e , t o t a l . 

Single store independents—Magasins individuels independants 
Single stores (in voluntary chains)—Magasins individuels (chatnes volon­

taires) 
Two- and th ree- s tore multiples—Multiples de deux et trois magasins 
Local chains (4 stores and over)—Chatnes locales (4 magasins et plus) 
Provincial chains—Chatnes provinciales 
Sectional chains—Chatnes sectionnelles 
National chains—Chatnes nationales 
Other types of operation(i)—Autres types d 'operation(0 

T u l t o n a n d N o r t b w e s t T e r r i t o r i e s , T o t a l -
O u e s t , t o t a l 

• Y u k o n c t Te r r i to i r e s d u Nord-

Single store independents—Magasins individuels independants 
Two- and three-store multiples—Multiples de deux et trois magasins. 
Provincial chains—Chatnes provinciales 
Sectional chains—Chatnes sectionnelles 
National chains—Chatnes nationales 

43,015 

34,938 

1,689 
1,841 

463 
1,081 

467 
1,112 
1,464 

6,859 

6,474 

295 
264 
49 
66 

129 
160 
423 

10,811 

7,629 

444 
456 
24 
677 
362 
137 

1,112 

310 
348 
36 
320 
186 
118 
675 

9,501 

7,843 

127 
437 
227 
174 
120 
129 
444 

130 

Ne t sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

$ 
1,099,990,200 

724,892,200 

40,028,200 
88,147,900 
29,512,600 
91,829,100 
37,747,700 
63,141,500 
24,891,000 

189,243,900 

146,254,700 

P e r cent 
of total 

sales 

Pour-cent 
des ventes 

totales 

100.00 

65-90 

3-64 
8-02 
2-68 
8-35 
3-43 
5-74 
2-24 

100-00 

76-76 

6,485,100 
11,915,800 

1,678,200 
5,217,700 
5,498,800 
8,049,300 
6,146,300 

189,181,100 

114,311,000 

10,440,600 
17,074,600 

922,600 
18,803,300 
8,069,700 

14,237,700 
5,321,700 

176,537,100 

109,881,000 

9,279,000 
13,551,400 
1,400,900 

11,749,800 
10,787,400 
16.672,700 
3,314,900 

248,597,500 

158,720,700 

2,885,000 
18,810.100 
7,666.500 

23,536,700 
18,303,600 
8,681,500 

12,194,400 

3,216,100 

607.100 
520,900 

,100 

3-42 
6-30 
0-89 
2-76 
2-91 
4-26 
2-71 

100-00 

60-42 

6--52 
9-02 
0-49 
9-94 
4-27 
7-53 
2-81 

62-24 

5-26 
7-69 
0-79 
6-66 
6-11 
9-39 
1-86 

100-00 

63-85 

1-16 
7-48 
3-08 
9-47 
6-66 
3-49 
4-91 

100-00 

18-88 
16-20 

64-92 

(1) Comprenant les chatnes contrdiees par les manufacturiers. 
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Table 6A.—CANADA—Betail Merchandise Trade, 1930, by Size of Business 
STOHES GEOUPED ACCORDING TO AMOUNT or ANNUAL SALES, BY KINDS OF BUSINESS 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are 

included in t he totals] 
( S a l e s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

Kind of business—Genre de commerce 

T o t a l , All S to res—Tota l , t o u s ma­
gas ins 

Per cent of total stores and sales—Pour­
centage du nombre des magasins et 

des ventes 

F O O D G R O U P — G B O X J P E D E L ' A L I ­
M E N T A T I O N 

TOTALSW 

Number 
of 

stores 

Bakeries—caterers—Boulangeries—maltres 
d'h6tel— 

Bakeries and bakery products—Boulan­
geries et produits de la boulangerie. . 

Caterers—Maltres d' hotel 
Candy and confectionery stores—Magasins 

de bonbons et confiseries— 
Candy stores—nut stores—Bonbons et 

noix 
Confectionery stores—Confiseries 

Dai ry products dealers—Marchands de pro­
duits laitiers— 

Da i ry products stores—Magasins de pro­
duits laitiers _ 

Eggs and poultry stores—Magasins d'ceufs 
et volailles 

Milk dealers—Laiteries 
Delicatessen stores—Charcuteries 
Fru i t and vegetable stores—Fruits e t legu­

mes -_ • • 
Grocery stores (without meat)—Epiceries 

(sans rayon de viandes) 
Combination stores—Magasins c o m b i n e s -

Grocery stores wi th meats—Epiceries 
(avec rayon de viandes) 

Meat marke t s with groceries—Bouche­
ries avec epiceries 

Meat marke t s (including sea foods)—Bou­
cheries (y compris poisson)— 

Meat markets—Boucheries 
Fish markets—Poissonneries 

Othe r food stores—Autres magasins de den­
rees alimentaires— 

Coffee, tea, spices—Magasins de cafe, 
t h e et epices 

Food stores wi th non-food departments— 
Magasins d 'a l iments avec rayons 
d'articles non alimentaires 

Bott led beverages—Eaux gazeuses.. 
Market stalls—Stalles de marche — 

23 

26 

26 

C O U N T R Y G E N E R A L S T O R E S — M A ­
G A S I N S G f i N f i R A U X D E CAM­
P A G N E 

General stores (groceries with dry goods and 
apparel)—Magasins generaux (epice 
ries, nouvcautes et vetement) 

General stores (groceries wi th other iner-
chandise)—Magasins generaux (epice­
ries avec autres marchandises) 

General stores wi thout groceries-Magasins 
generaux sans 6piceries 

G E N E R A L M E R C H A N D I S E G R O U P 
G R O U P E D E S M A R C H A N D I S E S 
G f i N f i R A L E S 

Depar tment stores—Magasins k rayons 
D r y goods stores—Magasins de marchan­

dises sfeches 

123,839 

100-00 

43,952 

N e t 
sales (2) 

2,681,204 

100-00 

147 
8,744 

190 
3,114 

213 

1,516 

17, 

2,939 

2,025 

4,967 
358 

148 
26 

242 

11,896 

1,136 

121 

148 

1,8 

Less than-55,000 

Moins de 85,000 

Nom­
bre 
de 

maga­
sins 

47,532 

38-38 

582,556 

10,273 
95 

1,528 
49,747 

1,873 
30,011 
2,571 

16,294 

232,233 

97,215 

48,199 

76,835 
4,699 

2,529 

1,: 
123 

1,175 

228,017 

16,607 

2,330 

450,660 

355,258 

31,461 

19,616 

484 
3 

70 
6,398 

95 
2,419 

55 

611 

7,643 

414 

265 

1.619 
171 

68 
18 

181 

2,322 

347 

19 

Ventes 
net tes 

95,395 

739 

39,184 

105 
10,473 

162 
4,469 

169 

1,391 

14,901 

1,036 

692 

1,513 
366 

153 
30 

318 

6,591 

4,712 

846 

34 

1,674 

S6,000-
-S9,999 

Num­
ber of 
stores 

22,548 

19 
1,935 

358 
60 

377 

3,469 

380 

301 

159,461 

58,946 

810,000-
$19,999 

Nom­
bre 
de 

maga­
sins 

18-93 

2,040 

274 

23 

135 
13,460 

256 

242 
2,434 

432 

2,637 

24,041 

2,769 

2,191 

6,996 
609 

186 
34 

225 

16,622 

1,923 

162 

7,613 

246 
1 

33 
1,062 

30 
149 
64 

624 

592 

1.138 
46 

26 

19 

3,338 

2,932 

270 

36 

Ventes 
net tes 

328,605 

105,373 

3,228 
20 

475 
14,203 

392 

383 
2,056 

915 

4,255 

44,678 

8,807 

S.320 

16,080 
645 

388 

356 

284 

45,722 

41,504 

3,686 

533 

(I) In some instances only t h e net sales for a group of stores were reported 
unit. T h e figures for such establ ishments have not been included m th is table 

(') Any slight differences in cross or vertical addition of sales result from 
each province to t h e nearest thousand. 

1,462 357 2,603 347 4,837 

instead of t he volume of business for each 

t h e necessity of adjusting t h e figures for 
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Tableau 6A.—CANADA—Commerce de detail, 1930, par le chiffre d'affaires 
MAGASIJJS GROUPES SELON LE MONTANT DES VENTES ANNUELLES, PAB GENRES DE COMMERCE 

[Un (.x) indique que les chiffres ne sont pas donnfis afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totauxl 

S20,000-
$29,999 

Num­
ber of 
stores 

11,583 

9-35 

3,481 

66 

13 
216 

14 

11 
58 
22 

111 

1,578 

396 

376 

576 
21 

12 

8 
1 
3 

1,794 

1,666 

107 

21 

293 

-
191 

Ne t 
sales 

278,575 

10-39 

83,198 

1,555 

335 
6,066 

318 

246 
1,382 

538 

2,699 

37,895 

9,645 

9,019 

13,626 
488 

304 

191 
22 
71 

42,929 

39,894 

2,604 

531 

7,103 

-
4,612 

S30,000-
549,999 

Nom­
bre 
de 

maga­
sins 

9,431 

7-62 

2,809 

43 
2 

12 
100 

14 

9 
60 
10 

73 

1,250 

478 

308 

417 
23 

3 

12 
1 
4 

1,386 

1,276 

95 

15 

260 

-
127 

Ventes 
nettes 

366,729 

13-30 

106,762 

1,600 
68 

467 
3,674 

652 

358 
1,949 

388 

2.688 

46,638 

18,873 

11,677 

15,654 
856 

123 

412 
38 

153 

61,841 

47,730 

3,552 

659 

9,689 

-
4,828 

( L e s v e n t e s s o n t indiqufees en 

S50.00O-
.599,999 

Num­
ber of 
stores 

6,979 

4-83 

1,536 

6 

29 

21 

6 
60 
2 

31 

642 

505 

150 

173 
6 

9 

4 

2 

687 

642 

39 

6 

286 

3 

84 

Ne t 
sales 

407,305 

16-19 

103,750 

(X) 

1,907 

1,982 

369 
3,345 

129 

2,180 

35,321 

35,022 

10,057 

11,643 
(X) 

637 

265 

126 

45,481 

42,498 

2,581 

402 

20,138 

276 

5,653 

S100,000-
8199,999 

Nom­
bre 
de 

maga­
sins 

2,145 

1-73 

359 

-

4 

3 

1 
12 

4 

129 

125 

23 

49 
3 

3 

3 

114 

110 

3 

1 

181 

23 

36 

Ventes 
nettes 

288,712 

10-77 

46,787 

-

(X) 

(X) 

115 
1,749 

548 

17,700 

15,539 

2,883 

6,250 
(x) 

453 

334 

14,494 

14,069 

315 

110 

24,263 

3,251 

4,661 

m i l l i e r s d e d o l l a r s ) 

8200,000-
8299,999 

Num­
ber of 
stores 

645 

0-44 

68 

-

-

2 

8 

-
34 

9 

4 

9 
1 

1 

-

11 

10 

1 

-

78 

35 

11 

Ne t 
sales 

130,661 

4-87 

16,179 

-

-

412 

1,995 

-
8,075 

2,142 

864 

2,103 
298 

288 

-

3,593 

2,392 

201 

-

18,895 

8,401 

2,682 

8300,000-
8499,999 

Nom­
bre 
de 

maga­
sins 

388 

0-31 

31 

1 

1 

1 

4 

-
10 

8 

6 

3 

-

-

3 

3 

-
-

61 

28 

1 

Ventes 
nettes 

144,308 

5-38 

11,061 

(X) 

(X) 

(X) 

1,421 

-
3,184 

2,2S9 

1,949 

1,072 

-

-

1,137 

1,137 

-
-

29,989 

10,878 

326 

8500,000-
8999,999 

Num­
ber of 
stores 

164 

0-13 

6 

-

-

1 

1 

-
-

2 

1 

1 

-

-

3 

3 

-
-

22 

16 

-

Net 
sales 

109,,514 

4-08 

3,685 

-

-

(X) 

587 

-
-

1,411 

559 

(x) 

-

-

1,610 

1,610 

-
-

15,243 

11,134 

-

81,000,000 
or over— 

ou plus 

Nom­
bre 
de 

maga­
sins 

86 

0-07 

5 

-

-

_ 

5 

-
-

-
-

-

-

-

-

-

-
-

44 

43 

-

Ventes 
nettes 

382,018 

14-25 

8.638 

-

-

_ 

8,638 

-
-

-
-

-

-

-

-

-

-
-

332,821 

321,321 

-

1 

2 

3 

4 
5 

8 
7 

8 

9 
10 
11 

12 

13 

14 

15 

16 
17 

18 

19 
20 
21 

22 

23 

24 

25 

26 

27 

28 

(1) Dans certains cas, les declarations relatives k un groupe de magasins ne comprennent que les ventes nettes au lieu 
du chiffre d'affaires de chaque unit6. Les donnees sur ces etablissements ne sont pas comprises dans ce tableau. 

(2) Toute difference dans les additions transversales ou verticales des ventes est due k la necessity d'ajuster les chiffres 
de chaque province k un millier pria. 
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Tabic 6A.—CANADA—Retail Merchandise Trade, 1930, by Size of Business—Con. 
STORES GROUPED ACCORDING TO AMOUNT or ANNUAL SALES, BY KINDS OP BUSINESS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

(Sales are shown in thousands of dollars) 

1 

2 

3 

4 

6 

6 

7 

8 

10 
11 

12 

U 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

Kind of business—Genre de commerce 

G E N E R A L M E R C H A N D I S E G R O U P 
- C o n . — G R O U P E D E S M A R C H A N ­
D I S E S G £ : N E R A L E S - F i n 

General merchandise stores—Magasins de 
marchandises generales— 

With food departments—Avec rayons 

Without food departments—Sans pro-

Varie ty , 5-and-lO, and to-a-dollar stores— 
Bazars , magasins de 5 et 10 cents, jus-
qu'^Sl.OO 

A U T O M O T I V E G R O U P - G R O U P E DE 
L* A U T O M O B I L E 

Motor vehicle dealers—Distr ibuteurs de 
v6hicules automobiles— 

Automobile dealers—Marchands d'au-

Automobile dealers wi th farm imple­
ments—Distr ibuteurs d 'automobiles 

Used car establ ishments—E t ab lisse-

Accessories, t i res and batteries—Accessoires 
(auto), pneus et batteries— 

Accessories, t i res and batteries—^Acces-

Filling stations—Stations d'essence— 
Filling stations—Stations d'essence 
Filling stations wi th t i res and acces­

sories—Stations d'essence avec pneus 

Filhng stations wi th o ther m e r c h a n d i s e -
Stations d'essence avec autre mar -

Motorcycles, bicycles, supplies—Motocy­
clettes, bicyclettes et accessoires— 

Motorcycle dealers—Marchands de moto-

Bicycles, motorcycles and suppUes—Bi­
cyclettes, motocyclet tes et acces-

Bicycle dealers—Boutiques de bicy-

Othe r automot ive establishments—Autres 
magasins d'automobiles— 

Aircraft and accessories—Distributeurs 

Boats (motor boats , canoes, yachts)— 
Bateaux (bateaux automobiles, ca-

Boats (gas, oil, accessories and repairs)— 
Bateaux (essence, huile, accessoires 

A P P A B E L G E O t J P — G R O U P E DtJ Vt-
T E M E N T 

Men's and boys ' clothing and furnishings 
stores—Vfitement et lingerie (hom­
mes et garcons)— 

Men's and boys ' clothing stores—Maga­
sins de vfitements pour hommes et 

Men's furnishings stores—Magasins de 

Men's and boys ' clothing and furnishings 
stores—Magasins de vetements et 

Men's and boys ' h a t stores—Magasins de 
chapeaux (hommes et garcons) 

T0TAL8(1) 

Number 
of 

stores 

332 

78 

510 

13,082 

2,344 

294 

92 

326 
206 

1,886 

2,241 

1,274 
4,136 

14 

36 

178 

4 

29 

22 

10,404 

189 

678 

1,409 

66 

Ne t 
sales (') 

16,466 

3,489 

43,976 

377,633 

240,646 

8,965 

2,029 

6,282 
4,676 

21,597 

35,869 

6,661 
47,629 

449 

991 

1,044 

138 

469 

305 

216,876 

6,918 

8,828 

40,736 

1,246 

Less t han 85,000 

Moins de $5,000 

Nom­
bre 
de 

maga­
sins 

42 

8 

36 

4,529 

76 

34 

19 

94 
62 

937 

539 

849 
1,787 

2 

9 

101 

12 

8 

3,218 

26 

111 

109 

11 

Ventes 
net tes 

110 

13 

91 

9,806 

219 

100 

41 

238 
163 

1,611 

1,336 

1,621 
4,182 

6 

24 

232 

18 

19 

«,930 

63 

314 

305 

16 

85,000-
$9,999 

Num­
ber of 
stores 

32 

5 

57 

2,386 

160 

46 

16 

73 
37 

274 

511 

267 
942 

2 

6 

51 

3 

9 

1,819 

26 

162 

206 

7 

N e t 
sales 

225 

32 

414 

16,994 

1,197 

325 

112 

500 
270 

1,934 

3,652 

1,767 
6,766 

13 

37 

366 

19 

63 

12,966 

194 

1,120 

1,518 

61 

$10,0011-
519,999 

Nom­
bre 
de 

maga­
sins 

63 

16 

62 

2,327 

316 

64 

16 

79 
43 

321 

682 

120 
762 

7 

18 

1 

5 

1 

3,176 

42 

181 

393 

14 

Ventes 
net tes 

900 

224 

710 

33,861 

4,674 

904 

216 

1,116 
596 

4,624 

8,239 

1,629 
10,379 

37 

111 

245 

12 

68 

20 

30,667 

619 

2,499 

6,634 

190 

For foot-notes, see page 44. 
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Tableau 6A.—CANADA—Commerce de detail, 1930, par le chiffre d'affaires—Suite 
MAGASINS QKODPES SELON LB MONTANT DES VENTES ANNUELLES, PAB GENEES DB COMMEECE 

[Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

$20,000-
$29,999 

Num­
ber of 
stores 

64 

9 

39 

1,224 

284 

45 

19 

24 
27 

167 

310 

28 
301 

2 

6 

6 

2 

3 

-

1,129 

32 

70 

285 

7 

Ne t 
sales 

1,303 

234 

956 

29,777 

6,931 

1,143 

452 

580 
682 

4,034 

7,574 

683 
7,254 

46 

148 

142 

(X) 

( X ) 

-

27,347 

774 

1,706 

6,844 

183 

$30,000-
$49,999 

Nom­
bre 
de 

maga­
sins 

48 

18 

67 

1,087 

397 

47 

15 

28 
17 

125 

197 

12 
232 

2 

6 

2 

-

6 

2 

1,109 

28 

44 

229 

13 

Ventes 
net tes 

1,816 

754 

2,292 

41,609 

16,631 

1,812 

575 

1.103 
684 

4,632 

7,399 

433 
8,784 

77 

243 

73 

-

196 

67 

41,963 

1,079 

1,699 

8,610 

616 

( L e s v e n t e s s o n t i n d i q 

$60,000-
$99,999 

Num­
ber of 
stores 

50 

16 

133 

800 

466 

47 

6 

19 
11 

52 

91 

8 
92 

4 

1 

1 

1 

2 

679 

25 

14 

139 

3 

N e t 
sales 

3,499 

1,086 

9,726 

66,066 

32,868 

3,036 

393 

1,292 
734 

3,384 

6,104 

526 
6,091 

271 

62 

(X) 

(X) 

135 

45,717 

1,668 

886 

9,108 

182 

$100,000-
$199,999 

Nom­
bre 
de 

maga­
sins 

30 

6 

88 

413 

341 

9 

2 

6 
7 

10 

9 

27 

2 

210 

8 

6 

36 

1 

Ventes 
nettes 

4,010 

656 

11,684 

56,780 

47,496 

1,150 

243 

766 
945 

1,380 

1,136 

3,298 

370 

38,037 

1,066 

708 

4,724 

112 

iiees en m i l l i e r s d e d o l l a r s ) 

$200,000-
$299,999 

Num-
3er of 
stores 

8 

2 

22 

117 

108 

2 

-

3 

-

2 

2 

-

33 

1 

-

5 

-

N e t 
sales 

1,857 

492 

5,465 

28,433 

26,336 

495 

-

691 

-

433 

468 

-

7,491 

214 

-

1,108 

-

8300,000-
8499,999 

Nom­
bre 
de 

maga­
sins 

3 

-

22 

136 

123 

-
-

2 

-

-

1 

-

33 

1 

-

8 

-

Ventes 
nettes 

1,155 

-

8,631 

46,666 

45,741 

-
-

605 

-

-

320 

-

8,348 

343 

-

2,886 

-

8600,000-
$999,999 

Num-
Der of 
stores 

2 

-

4 

66 

55 

-
-

-

-

-

-

-

8 

_ 

-

-
-

N e t 
sales 

1,695 

-

2,613 

36,307 

36,305 

-
-

-

-

-

-

-

(.K) 

_ 

-

-
-

$1,000,000 
or over— 

ou plus 

Nom­
bre 
de 

maga­
sins 

-

1 

18 

18 

-
-

-

-

-

-

-

1 

_ 

-

-
-

Ventes 
net tes 

-

1,500 

33,362 

23,362 

-
-

_ 

-

-

-

-

(X) 

. 

-

-
-

1 

2 

3 

4 

5 

6 

7 

8 
9 

10 

11 

12 
13 

14 

16 

18 

17 

18 

19 

20 

21 

22 

23 

24 

Pour renvois, voir page 45. 
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Table 6A.—CANADA—Retail Merchandise Trade, 19S0, by Size of Business—Con. 
STOEES GEOUPED ACCOEDING TO AMOUNT OF ANNUAL SALES, BT KINDS OF BUSINESS 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are 
included in t he totals] 

( S a l e s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

Kind of business—Genre de commerce 

A P P A R E L G R O U P - C o n . -
V f i T E M E N T - F i n 

G R O U P E D U 

pour Fami ly clothing stores—Vetement 
toute la famille 

Women's apparel and accessories stores—V6-
tennent de femme et accessoires— 

Women's ready-to-wear stores—Maga 
sins de confection pour femmes 

Hosiery, corsets, lingerie—Bas, corsets 
et lingerie 

Ivnit goods stores—Magasins de t r i co t s . . 
Cos tume accessories s tores (including 

jewellery, bags and gloves)—Maga­
sins d'accessoires du costume (y 
conapris bijouterie, sacoches et gants) 

Millinery stores—Magasins de m o d e s . . 
Other apparel stores—Autres magasins de 

v6tement et lingerie— 
Custom tailors and made-to-measure 

clothing—Tailleurs et vfitement sur 
mesure 

Dressmakers and ladies' tailors—Cou-
turiferes et tailleurs pour femmes 

Furriers—fur shops—Fourreurs 
Infants' and children's specialty shops— 

Magasins de sp6cialit6s pour enfants.. 
Shoe stores—Magasins de chaussures— 

Shoe stores (irien's)—Magasins de chaus­
sures pour hommes 

Shoe stores (women's)—Magasins de 
chaussures pour femmes 

13 Shoe stores (men's, women's and chil­
dren's)—Magasins de chaussures pour 
hommes , femmes et enfants 

TOTAISC) 

Number 
of 

stores 

B U I L D I N G M A T E R I A L S G R O U P -
G R O U P E D l i S M A T f i R I A U X D E 
C O N S T R U C T I O N 

Hardware stores—Quincailleries— 
Hardware stores—Quincailleries 
Hardware and farm implements—Fer. 

ronnerie et instruments a ra to i res . . . 
Lumber and building mater ia l dealers— 

Marchands de bois et de materiaux 
de construction— 

Lumber and building materials—Cours 
de bois d'oeuvre et materiaux de 
construction 

Lumber and building mater ials , coal and 
wood—Bois d'oeuvre, materiaux de 
construction, charbon et bois de 
chauffage 

Roofing material dealers—Matfaiaux de 
toiture 

Other building materials—Autres mat6-
riaux de construction 

Electrical shops (without radio)—Boutiques 
d'electricien (sans radios) 

Heat ing and plumbing shops—Boutiques de 
plomberie ct chaufferie— 

Heat ing appliances and oil burners—Ap­
pareils de chauffage et bruleurs k 
I'huile .• 

Heat ing and plumbing fixtures—Bouti­
ques de plomberie et chaufferie. . 

Paint and glass stores—Magasins de peintures 
et vitres— 

Glass and mirror shops—Magasins de 
vitres et miroirs • • 

Pa in t and glass stores—Magasins de 
peintures et vitres 

1,337 

360 
39 

10 
1,333 

1,724 

191 
339 

34 

32 

1,557 

6,023 

2,774 

219 

Ne t 
sales (») 

48 

135 

236 

79 

423 

31 

257 

Less t han $6,000 

Moins de $5,000 

Nom­
bre 
de 

maga­
sins 

40,560 

5,080 
479 

149 
6,602 

14,836 

1,278 
11,695 

481 

1,536 

33,313 

161,393 

65,828 

4,708 

34,743 

693 

9,004 

3,263 

2,433 

4,463 

4,721 

113 

214 

130 
13 

Ventes 
net tes 

127 
62 

368 

19 

82 

30 

57 

114 

22 

186 

304 

264 
21 

86,000-
89,999 

N u m ­
ber of 
stores 

232 
128 

108 

3,616 

922 

60 

267 

49 

111 

221 

63 

427 

20 

173 

3 
258 

340 

27 

1,169 

534 

30 

N e t 

1,703 

471 
34 

217 
365 

810,000-

Nom-
bre 
de 

maga­
sins 

2,017 

3,944 

218 

986 

2.029 

29 

86 

215 

67 

704 

87 

278 

320 

3 
135 

206 

Ventes 
nettes 

1,658 

858 

77 

37S 

5 

17 

44 

4,540 

978 
167 

38 
1,827 

2,768 

216 
1,066 

149 

28 

82 

5,736 

33,544 

12.266 

1,144 

6,327 

62 

245 

602 

273 

1,050 

681 

For foot-notes, see page 44. 
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Tableau 6A.—CANADA—Commerce de detail, 1930, par le chiffre d'affaires—Suite 
IVIAGASINS GEOUPiis SELON LB MONTANT DES VENTES ANNUELLES, PAE GENEES DE COMMEECE 

[Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas d6voiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

820,000-
829,999 

Num­
ber of 
stores 

171 

168 

33 
3 

2 
31 

61 

7 
46 

5 

4 

6 

208 

778 

440 

44 

71 

127 

-
8 

13 

11 

37 

1 

26 

N e t 
sales 

4,180 

4,041 

811 
81 

46 
714 

1,239 

177 
1,088 

113 

99 

144 

5,012 

18,689 

10,550 

1,009 

1,704 

3,006 

-
191 

303 

286 

901 

21 

621 

830,000-
849,999 

Sfom-
bre 
de 

maga­
sins 

189 

221 

32 
4 

1 
17 

49 

6 
46 

1 

6 

14 

210 

591 

316 

35 

78 

82 

5 

16 

17 

7 

19 

2 

14 

Ventes 
net tes 

7,083 

8,481 

1,146 
124 

44 
601 

1,853 

(x) 
1,744 

31 

176 

(x) 

8,094 

33,381 

12,063 

1,257 

2,950 

3,027 

192 

609 

630 

(X) 

707 

(X) 

601 

( L e s v e n t e s s o n t i n d i q u ^ e s e n 

860,000-
199,999 

Num-
3er of 
stores 

141 

148 

18 
1 

4 

26 

3 
42 

2 

2 

4 

107 

426 

177 

13 

92 

83 

4 

4 

15 

6 

5 

-
26 

N e t 
sales 

9,531 

10,046 

1,174 
52 

239 

1,751 

(X) 
2,918 

127 

108 

(X) 

7,608 

38,984 

11,704 

882 

6,431 

6,854 

263 

233 

1,006 

406 

366 

-
1,851 

8100,000-
8199,999 

Nom­
bre 
de 

maga­
sins 

39 

55 

2 

14 

23 

1 

26 

186 

63 

1 

53 

51 

7 

2 

3 

2 

-
4 

Ventes 
nettes 

5,344 

7,576 

236 

1,830 

2,716 

109 

3,619 

36,163 

8,781 

149 

7,438 

7,091 

1,081 

275 

418 

314 

-
616 

m i l l i e r s d e d o l l a r s ) 

8200,000-
$299,999 

Num­
ber of 
stores 

9 

9 

-

2 

4 

-

2 

40 

13 

-

13 

9 

4 

-

1 

-

Net 
sales 

2,161 

2,109 

-

(X) 

(X) 

-

465 

9,307 

3,009 

-

2,943 

2,025 

964 

-

265 

-

-
-

8300,000-
8499,999 

Nom­
bre 
de 

maga­
sins 

9 

3 

-

1 

-

1 

-

30 

3 

-

13 

9 

3 

-

1 

-

1 

-

Ventes 
nettes 

3,201 

1,038 

-

(X) 

-

(X) 

-

11,311 

(X) 

-

4,799 

3,390 

1,154 

-

(X) 

-

(X) 

-

5500,000-
8999,999 

Num-
jer of 
stores 

3 

4 

-

-

1 

-

-

12 

2 

" 

1 

6 

4 

-

-
-

-
-

Net 
sales 

(X) 

2,829 

= 

_ 

(x) 

-

-

(x) 

(x) 

(X) 

2,728 

(x) 

-

-
-

-
-

51,000,000 
or over— 

ou plus 

Som­
bre 
de 

maga­
sins 

1 

-
-

-

-

-

-

3 

-

1 

-

1 

-

-
-

-
-

Ventes 
net tes 

(X) 

-

= 

-

-

-

-; 

(X) 

-

(X) 

-

(X) 

-

-
-

-
-

1 

2 

3 
4 

5 
6 

7 

8 
9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

Pour renvois, voir page 45. 
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50 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

Table 6A.—CANADA—Retail Merchandise Trade, 1930, by Size of Business—Con. 
STOEES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BY KINDS or BUSINESS 

(An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are 
included in t he totals] 

( S a l e s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

Kind of business—Genre de commerce 

TOTALS(') 

Number 
of 

stores 

N e t 
sales (2) 

Less t han $5,000 

Moins de $6,000 

Nom­
bre 
de 

maga­
sins 

Ventes 
net tes 

$6,000-

Num-
ber of 
stores 

810,000-
$19,999 

Nom­
bre 
de 

maga­
sins 

Ventes 
nettes 

F U R N I T U E E A N D H O U S E H O L D 
G B O U P - G R O U P E D E S M E U B L b S 
ET A R T I C L E S D E MANAGE 

Furni ture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles . . 
Furni ture and undertaker—Meubles et 

pompes fun6bres 
Floor coverings, curtains, upholstery and inter' 

ior decorations—Tapis, rideaux, rem­
bourrage et decorations inter ieures . . . 

Household appliance stores—Magasins d'ap, 
pareils de mfenage— 

Household apphance stores—Magasins 
d'appareils de m6nage 

Household appliance stores (gas or elec­
tric)—Magasins d'appareils de m6-
nage (gaz ou 61ectricit6) 

Household apphance stores (owned by 
util i ty companies)—Magasins d 'ap­
pareils de m6nage (appartenant k des 
compagnies d'utilitfe publique) 

Refrigeration dealers—Marchands d'ap­
pareils frigorifiques 

Other home furnishings and appliance stores— 
Autres magasins d'appareils et de 
fournitures de maison— 

Antique shops—Antiquailles 
Awnings, flags, banners, window shades 

and tents—Auvents, drapeaux, ban-
nitres, stores et tentes 

Brushes and brooms—Brosses et bala is . . 
China, glassware, crockery, etc.—Vais­

selle, verrerie, faience, etc 
Interior decorations (specialty stores)— 

Decorations interieures (specialites). 
Lamps and shades (specialty s t o r e s ) -

Lampes et abat-jour (special i tes) . . . 
Pictures and picture framing—Tableaux 

et cadres 
Stoves and ranges—Magasins de pofiles 

et cuisinieres 
Radio and music stores—Magasins de radio 

et de musique— 
Rad io specialty stores—Magasins faisant 

une sp6cialite des radios 
Rad io and electrical shops (including 

refrigeration)—Magasins de radio et 
appareils electriquea (y compris 
refrigeration) 

Rad io and music stores (including refri­
geration)—Magasins de radio et de 
musique (y compris refrigeration) 

R E S T A U R A N T S , CAFETERIAS A N D 
E A T I N G P L A C E S — R E S T A U 
R A N T S , CAFlTTfiEIAS ET SALLES 
A M A N G E R 

Restaurants , cafeterias and lunch rooms— 
Restaurants , cafeterias et salles k 
manger— 

Cafeterias only—Cafeterias seulement 
Cafes (including confectionery)—Cafes 

(y compris confiserie) 
Lunch rooms—Salles k goflter 
Restaurants ( table service)—Restau­

rants (avec service de table) 
Other eating places—Autres places ok Ton 

mange— 
Cafes with groceries—Cafes avec epice­

ries 
Lunch counters and restaurants (10 seats 

and under)—Buffets et restaurants 
(10 sieges et moins) 

775 

317 

119 

204 

244 

19 

128 

7 

16 

96 

109 

220 

335 

376 

5,634 

47 

966 
473 

2.185 

97 

914 

98,166 

34,222 

4,: 

2,189 

2,797 

7,107 

6,539 

1,220 

149 

45 

2,167 

111 

64 

1,149 

1,876 

4,396 

8,336 

20,021 

70,914 

3,235 

13,727 
7,266 

36,288 

906 

4,704 

799 

134 

7 
6 

47 

1 

12 

44 

38 

92 

83 

67 

2,633 

346 
162 

789 

39 

683 

1,781 

289 

186 

173 

14 

17 
9 

106 

4 

25 

104 

81 

174 

203 

138 

6,394 

10 

867 
399 

1,926 

86 

1,249 

110 

78 

25 

1,214 

262 
118 

480 

26 

212 

3,703 

786 

560 

66 

178 

290 

116 

63 
23 

214 

9 

13 

178 

136 

411 

402 

8,53« 

1,763 
860 

3,422 

170 

1,416 

637 

161 

91 

933 

161 
106 

450 

22 

91 

9,018 

2,137 

1,278 

343 

558 

743 

19 

303 

13 

276 

47 

168 

268 

605 

1,129 

879 

12,761 

111 

2,257 
1,445 

6,240 

296 

1,226 

For foot-notes, see page 44. 
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Tableau 6A.—CANADA—Commerce de detail, 1930, par le chiffre d'affaires—Suite 
MAGASINS GROUPES SELON LB MONTANT DES V E N I E S ANNUELLES, PAE GENEES DE COMMEECE 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

(Les ventes sont indiqu^ea en milliers de dollars) 

$20,000-
$29,999 

Num­
ber of 
stores 

364 

108 

43 

12 

24 

23 

21 

4 

3 

1 

9 

-
1 

6 

16 

19 

34 

41 

362 

3 

87 
38 

169 

9 

19 

N e t 
sales 

8,893 

2,666 

1,057 

300 

683 

561 

510 

98 

69 

23 

215 

-
26 

132 

364 

470 

801 

1,025 

8,466 

68 

2,061 
912 

4,108 

234 

433 

$30,000-
$49,999 

Nom­
bre 
de 

maga­
sins 

366 

83 

28 

11 

28 

39 

32 

4 

4 

1 

12 

-

4 

8 

13 

42 

47 

366 

8 

61 
26 

134 

-

7 

Ventes 
net tes 

13,807 

3,269 

1,043 

418 

1,086 

1,534 

1,273 

167 

146 

48 

478 

-

166 

303 

622 

1,662 

1,812 

9,744 

324 

2,371 
971 

5,058 

-

262 

$60,000-
$99,999 

Num­
ber of 
stores 

381 

103 

11 

11 

9 

26 

10 

3 

3 

9 

1 

-
6 

16 

20 

64 

184 

7 

36 
13 

119 

2 

2 

Ne t 
sales 

19,646 

7,301 

776 

704 

568 

1,806 

692 

219 

158 

551 

52 

-
363 

988 

1,479 

3,904 

12,656 

486 

2,539 
929 

8,140 

121 

118 

$100,000-
$199,999 

Nom­
bre 
de 

maga­
sins 

141 

58 

3 

1 

10 

7 

3 

1 

1 

3 

3 

3 

15 

33 

64 

12 

11 
6 

34 

Ventes 
nettes 

18,361 

7,388 

401 

104 

1,360 

841 

384 

156 

116 

412 

369 

393 

1,900 

4,539 

8,641 

1,603 

1,466 
690 

4,833 

$200,000-
$299,999 

Num­
ber of 
stores 

43 

16 

-

-

4 

2 

-

1 

1 

-
-

1 

I 

16 

15 

3 

2 
3 

7 

Ne t 
sales 

10,166 

3,871 

-

-

1,021 

621 

-

210 

202 

-
-

208 

(X) 

(X) 

3,461 

716 

408 
734 

1,604 

$300,000-
$499,999 

Nom­
bre 
de 

maga­
sins 

15 

9 

-

-

-

4 

-

-

-

-
-

2 

-

-

4 

-

1 

3 

Ventes 
nettes 

6,440 

3,119 

-

-

-

1,498 

-

-

-

-
-

822 

-

-

1,377 

-

317 

960 

$600,000-
$999,999 

Num­
ber of 
stores 

6 

1 

-

-

-

-
-

-

-

-
-

-

1 

4 

-

-
-

-

N e t 
sales 

3,463 

(X) 

-

-

-

-
-

-

-

-
-

-

( X ) 

2,344 

-

-

-
-

81,000,000 
or over— 
ou plus 

Nom­
bre 
de 

maga­
sins 

3 

2 

-

-

-

-
-

-

-

-
-

-

-

1 

-

-
-

-

Ventes 
net tes 

4,013 

(X) 

-

-

-

-
-

-

-

-
-

-

-

(X) 

-

-

-
-

1 

2 

3 

4 

6 

9 

7 

8 

9 

10 
11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 
23 

34 

26 

26 

Pour renvois, voir page 45. 
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52 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

Table 6A.—CANADA—Retail Merchandise Trade, 1930, by Size of Business—Con. 
STORES GEOUPED ACCOEDING TO AMOUNT of ANNUAL SALES, ET KINDS or BUSINESS 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are 

included in t he totals] 
( S a l e s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

K ind of business—Genre de commerce 

R E S T A U R A N T S , CAFETERIAS A N D 
E A T I N G PLACES-Con.—RESTAU­
R A N T S , C A F £ : T £ R I A S E T S A L L E S 
A M A N G E R - F i n 

Other eating places-Con.—Autres places ok 
Ton mange-Fin 

Refreshment booths and soft ' drink 
stands—Pavilions de rafraichisse-
ments et kiosques k l iqueurs douces.. 

Sandwich shops—Comptoirs k sand­
wichs. ; ........'. I 

Tea rooms and l ight lunches—Thes et 
repas legers i . . . 

O T H E R R E T A I L S T O R E S — A U T R E S 
M A G A S I N S D E D E T A I L 

TOTALSC) 

N u m b e r 
of 

stores 

F a r m implements—Instruments aratoires-
F a r m implement dealers—Marchands 

d ' instruments aratoires 
F a r m implement agents—Agents de ma­

chines agricoles, 
Fa rmer s ' supplies—Fournitures pour fer­

m i e r s ^ 
Feed stores (flour, fesed, grain, fertilizer,— 

Magasins de prOvende'(farine, grain, 
engrais, e tc . ) . . . ' . 

F a r m e r s ' supply stores—Magasins de 
fournitures pour fermiers 

Feed and coal stores—Magasins de pro­
vende et de charbon 

Grain elevators (coal and-feed)—Eieva­
teurs ^ grain (charbon et provende) . . 

Harness shops—Selleries.., ^ .. 
Book stpres—liibrairies; ' . . . 
Coal and wood yards—^ice dedlers—Cours k 

charbo^ et bois—marchands de 
glace—' 

Coal and \vood ya rds (including ice) 
Cours -k charbon et bois (compre­
nant glace) 

Ice dealers—Marchands de glace 
Drug stores—Pharmacies 
Florists-^Fleucistes 
Gifts, novelties, toys, cameras—Bazars, nou-

Veautes, jouets, cameras— 
A r t and gift shops—Magasins de bibelots 

et objets d ' a r t . ' 
Toy shops—Magasins de j o u e t s — . . . . . . 
Novel ty and souvenir shops—Boutiques 

de nouvcautes et souvenirs 
Cameras and photographic stores—Ma­

gasins .do cameras et fournitures de 
p h o t o g r a p h i e s — -, 

Jewellery stores—Bijouteries—' 
Jewellery stores—Bijouteries , 
Jewellery stores (instalment credit)—Bi­

jouteries (credit-payements k tem­
perament) , 

Luggage and leather goods stores—Valiseries 
(marchandises en cuir),— 

Luggage and leather goods stores—VaU 
series (marchandises en cuir ) . : 

Leather and leather findings—Magasins 
de cuir et crfepins '. 

Music stores (without radio)—Magasins de 
musique (sans radios). ' 

News dealers-rVendeurs de journeaux et de 
papeterie— 

News dealers (tobacco and confec-
tionery)—Magasins de journaux (ta­
bac et confiserie) 

News dealers (stationery and novel 
tics)—Magasins de journaux (papete­
rie et curiosites) ' . . , 

For foot-notes, see page 44. 

428 

116 

319 

475 

5,078 

802 

209 

169 

1,170 
601 
358 

2,071 
271 

3,604 
680 

146 
9 

131 

49 

1,509 

75 

14 

84 

275 

N e t 

1,506 

2,376 

484,188 

7,254 

14,317 

27,835 

6,531 

6,167 

3,277 
1,904 

86,046 
4,146 

74,754 
8,760 

1,390 
99 

1,263 

1,717 

24,902 

1,763 

1,731 

155 

1,101 

3,330 

3,095 

Less than $6,000 

Moins de $5,000 

N o m ­
bre 
de 

maga­
sins 

27 

184 

11,660 

201 

4,317 

227 

51 

975 
484 

74 

502 
170 
340 
277 

16 

572 

Ventes 
nettes 

466 

69 

331 

30,493 

407 

4,788 

482 

93 

75 

1,079 
330 
897 
632 

147 
3 

161 

39 

1,467 

97 

243 

$5,000-

N u m -
ber of 
stores 

24 

40 

60 

3,933 

395 

110 

21 

23 

174 
90 
76 

43 
675 
160 

27 

396 

4 

Net 

167 

300 

406 

37,954 

625 

2,704 

764 

144 

169 

1,145 
599 
581 

2,149 
299 

4,309 
1,059 

191 
16 

183 

69 

2.798 

130 

22 

101 

613 

538 

$10,000-
$19,999 

N o m ­
bre 
de 

maga^ 
sins 

12 

23 

50 

4,204 

129 

41 

27 

12 
23 
83 

29 
1,229 

131 

316 

Ventes 
net tes 

170 

322 

696 

69,641 

1,203 

3,366 

1,807 

609 

373 

159 
287 

1,180 

5,162 
451 

17,957 
1,827 

608 
10 

328 

138 

4,407 

285 

40 

183 

1,000 

904 

file:///vood
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Tableau 6A.—CANADA—Commerce de detail, 1930, par le chiffre d'affaires—Suite 
MAGASINS GEOUPES SELON LE MONTANT DES VENTES ANNUELLES, PAE GENRES DE COMMEECE 

[Un (x) indique que les chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

$20,000-
$29,999 

Num­
ber of 
stores 

1 

13 

13 

2,111 

37 

71 

98 

28 

28 

3 
4 

49 

186 
9 

747 
65 

10 
3 

1 

4 

100 

2 

14 

2 

5 

16 

19 

N e t 
sales 

21 

316 

306 

51,039 

892 

1,649 

2,350 

682 

680 

77 
95 

1,207 

4,466 
192 

18,157 
1,361 

237 
69 

26 

109 

2,409 

61 

343 

47 

130 

391 

468 

$30,000-
$49,999 

N o m ­
bre 
de 

maga­
sins 

2 

10 

8 

1,547 

31 

36 

111 

36 

28 

3 

32 

259 
6 

423 
37 

7 

7 

4 

64 

3 

13 

1 

7 

8 

8 

Ventes 
nettes 

94 

378 

283 

58,669 

1,131 

1,385 

4,290 

1,362 

1,063 

104 

1,222 

9,862 
233 

16,739 
1,455 

253 

256 

168 

2,404 

no 

501 

38 

243 

295 

279 

( L e s v e n t e s s o n t i n d i q u ^ e s en 

$60,000-
$99,999 

N u m ­
ber of 
stores 

2 

3 

1,080 

18 

6 

68 

24 

26 

2 

31 

274 
9 

144 
22 

1 

3 

4 

37 

6 

5 

3 

6 

6 

Ne t 
sales 

121 

203 

74,439 

1,316 

429 

4,676 

1,643 

1,699 

139 

2,176 

19,130 
610 

9,689 
1,460 

53 

180 

274 

2,494 

366 

361 

209 

367 

454 

$100,000-
$199,999 

N o m ­
bre 
de 

maga­
sins 

1 

476 

7 

40 

4 

11 

1 

8 

123 
2 

40 
8 

1 

1 

11 

6 

1 

1 

I 

2 

Ventes 
nettes 

148 

64,889 

846 

6,189 

573 

1,343 

165 

1,015 

17,261 
266 

6,171 
969 

134 

159 

1,436 

743 

112 

139 

186 

214 

m i l l i e r s d e d o l l a r s ) 

$200,000-
$299,999 

N u m ­
ber of 
stores 

-

140 

2 

. 8 

2 

1 

4 

24 

3 

-

2 

6 

2 

-

-

1 

-

Net 
sales 

-

33,733 

601 

1,860 

424 

274 

942 

6,841 

774 

-

(X) 

1,470 

468 

-

-

257 

-

$300,000-
$499,999 

N o m ­
bre 
de 

maga­
sins 

-

101 

1 

7 

3 

1 

) 

20 
2 
1 

-

1 

I 

-

-

-

-

— 

Ventes 
nettes 

-

37,849 

336 

2,567 

1,113 

490 

315 

7,380 
(X) 
(X) 

-

(X) 

(x) 

-

-

-

-

-

$600,000-
$999,999 

N u m ­
ber of 
stores 

-

52 

-

2 

-
-

-

11 

1 

-

-
4 

-

-

-

-

-

Net 
sales 

-

36,102 

-

1,140 

-
-

-

8,171 

(X) 

-

-
(X) 

-

-

-

-

-

$1,000,000 
or over— 

ou plus 

N o m ­
bre 
de 

maga­
sins 

-

13 

-

2 

-
-

-

3 
1 
I 

-

-
2 

-

-

-

-

-

Ventes 
nettes 

-

19,496 

-

2,825 

-
-

-

5,555 
(X) 
(x) 

-

-
(x) 

-

-

-

-

-

1 

2 

3 

4 

6 

6 

7 

8 

9 

10 
11 
12 

13 
14 
16 
16 

17 
18 

19 

20 

21 

22 

23 

24 

26 

26 

27 

Pour renvois, voir page 45. 
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Table 6A.—CANADA—Betail Merchandise Trade, 1930, by Size of Business—Con. 
STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BY KINDS OP BUSINESS 

[An (x) indicates t h a t figures are wi thheld to avoid diaclosing individual operations, but these are 
included in t he totals] 

( S a l e s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

Kind of business—Genre de commerce 

TOTALSC) 

Number 
of 

s tores 

N e t 
sales (2) 

Less t han $5,000 

Moins de $5,000 

Nom­
bre 
de 

maga­
sins 

Ventes 
nettes 

$5,000-
$9,999 

N u m ­
ber of 
stores 

$10,000-
$10,999 

N o m ­
bre 
de 

maga­
sins 

Ventes 
nettes 

O T H E R R E T A I L STORES-Con .—AU­
T R E S M A G A S I N S D E D E T A I L - F i n 

Office, school and store supplies and equip­
men t dealers—Marchands d'outil­
lage de bureau, d'ecole et de maga­
sin— 

Office and school supplies—Fournitures 
de bureaux et d'ecoles 

Office, store and school furniture, equip­
ment and supplies—Fournitures et 
outillage de bureau, 6cole et magasin. 

Office and store mechanical appliances— 
Appareils mecaniques de bureau et 
de magasin 

Typewri ter dealers—Magasins de dacty-
lographes 

Opticians and optometrists—Opticiens et 
optometris tes 

Sporting goods stores—Magasins d 'art icles 
sportifs 

Scientific and medical instruments—Instru­
ments scientifiques et m e d i c a u x . . . . 

Tobacco stores and stands—Magasins et 
comptoirs de tabac— 

Tobacco s tands (hotel lobbies, etc.)— 
Comptoirs de tabac (dans les h6tels, 
etc.) 

Tobacco stores wi th news-stands—Maga­
sins de t abac avec rayon de journaux. 

Tobacco stores—Magasins de t abac 
Tobacco stores wi th foods—Magasins de 

t abac , avec aliments 
Miscellaneous classifications (combined)— 

Classifications diverses (combinees) 

S E C O N D H A N D G R O U P — G R O U P E 
D E LA M A R C H A N D I S E D E S E ­
C O N D E M A I N 

For foot-notea, see page 44, 

67 

89 

162 

77 

323 

122 

42 

747 

668 
467 

630 

3,934 

1,606 

6,314 

7,493 

3,798 

3,181 

3,680 

1,736 

6,846 

7,207 
9,762 

6,876 

136,709 

U,813 

132 

27 

11 

92 
104 

236 

1,933 

1,010 

24 

383 

57 

26 

264 
209 

662 

4,245 

1,887 

179 
62 

181 

412 

107 

93 

671 

136 

1,339 
438 

1,303 

2,927 

1,969 

12 

15 

37 

13 

56 

27 

4 

119 

202 
81 

136 

537 

185 

180 

222 

528 

200 

716 

392 

49 

2,744 
1,209 

1,866 

7,769 

3,46» 
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Tableau 6A.—CANADA—Commerce de detail, 1930, par le chiffre d'affaires—Fin 

MAGASINS GEOUPES SELON LE MONTANT DES VENTES ANNUELLES, PAK GENEES DE COMMEECE 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 

inclus dans les totaux] 

(Les ventes sont indiqufes en milliers de dollars) 

$20,000-
$29,999 

Num­
ber of 
stores 

7 

14 

28 

12 

26 

12 

1 

34 

66 
92 

38 

292 

57 

Ne t 
sales 

179 

336 

683 

285 

598 

281 

24 

823 

1,698 
2,226 

914 

7,009 

1,346 

$30,000-
$49,999 

Nom­
b r e 
de 

maga­
sins 

8 

12 

22 

14 

9 

16 

6 

13 

21 
78 

27 

200 

40 

Ventes 
nettes 

308 

480 

878 

564 

364 

698 

196 

468 

732 
2,887 

990 

7,712 

1,484 

$60,000-
$99,999 

Num­
ber of 
stores 

10 

16 

34 

10 

5 

16 

4 

9 

7 
36 

9 

232 

31 

N e t 
sales 

723 

1,100 

2,288 

678 

329 

1,039 

242 

680 

430 
2,313 

679 

16,634 

1,629 

$100,000-
$199,999 

Nom­
bre 
de 

maga­
sins 

4 

13 

7 

6 

1 

4 

2 

1 
4 

2 

164 

3 

Ventes 
nettes 

502 

1,680 

886 

(X) 

121 

(X) 

(X) 

102 
484 

(x) 

23,350 

298 

8200,000-
$299,999 

Num­
ber of 
stores 

1 

4 

4 

-
-

1 

1 

-
74 

3 

Ne t 
sales 

203 

(X) 

1,057 

-
-

( X ) 

(X) 

-
17,832 

514 

$300,000-
$499,999 

Nom­
bre 
de 

maga­
sins 

2 

3 

1 

-
1 

-

1 

65 

1 

Ventes 
nettes 

(x) 

1,060 

(X) 

-
(X) 

-

(x) 

20,798 

330 

$500,000-
$999,999 

Num­
ber of 
stores 

1 

-
1 

-
-

1 

-
31 

-

Net 
sales 

(X) 

-
(X) 

-
-

(X) 

-
21,433 

-

$1,000,000 

ou plus 

Nom­
bre 
de 

maga­
sins 

-

-
-
-
-
-

-
4 

-

Ventes 
net tes 

-

-
-
-
-
-

-
6,008 

-

1 

2 

3 

4 

5 

6 

7 

8 

9 
10 

11 

12 

13 

Pour renvois, voir page 45. 
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Table 6B.—CANADA, THE PBOVINCES AND TEEEITOBIES—BetaU Itlerchandise Trade, 
1930, by Size of Business 

STOEES GEOUPED ACCOEDING TO AMOUNT OP ANNUAL SALES, BT KIND-OP-BUSINESS 
G E O D P S 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are 
included in t he totals] 

( S a l e s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

Group—Groupe 

TotalsC) 

Number 
of 

stores 

Ne t 

Less than $5,000 

Moins de $5,000 

N o m ­
bre 
de 

maga­
sins 

Ventes 
nettes 

$5,000-
$9,999 

N u m ­
ber 
of 

stores 

Net 
sales 

$10,000-
$19,999 

N o m ­
bre 
de 

maga­
sins 

Ventes 
nettes 

CANADA, TOTAL. 

Food group—Groupe de I 'a l imentat ion. . 
Country general stores—Magasins g6ne-

raux de campagne 
General merchandise group—Groupe des 

marchandises generales 
Automot ive group—Groupe de I 'automo­

bile 
Apparel group—Groupe du vetement 
Building materials group—Groupe des 

materiaux de construction 
Furni ture and household group—Groupe 

des meubles et articles de menage . . . 
Restaurants , cafeterias and eating places 

—Restaurants , cafeterias et salles k 
manger 

Other retai l s to re s^Aut re s magasins de 
detail 

Secondhand group—Groupe de la mar ­
chandise de seconde main 

P r i n c e E d w a r d I s l a n d , Total—He d u 
P r i n c e - E d o u a r d , t o t a l 

Food group—Groupe de I 'a l imentat ion. . . 
Country general stores—Magasins gene­

raux de campagne 
General merchandise group—Groupe des 

marchandises generales 
Automotive group—Groupe de I 'automo­

bile 
Apparel group—Groupe du vetement 
Building materials group—Groupe des 

naateriaux de construction 
Furni ture and household group—Groupe 

des meubles et articles de menage . . 
Restaurants , cafeterias and eating places 

—Restaurants , cafeterias et salles k 
manger 

Other retail stores—Autres magasins de 
detai l 

Secondhand group—Groupe de la mar­
chandise de seconde main 

Nova Scot ia , Total—Nouvelle-Ecosse, t o t a l 

Food group—Groupe de I 'al imentation. . . 
Country general stores—Magasins gene­

raux de campagne 
General merchandise group—Groupe des 

marchandises generales 
Automot ive group—Groupe de I 'automo­

bile 
Apparel group—Groupe du vetement 
Building materials group—Groupe des 

materiaux de construction 
Furni ture and household group—Groupe 

des meubles et articles de m6nage 
Restaurants , cafeterias and eating places 

—Restaurants , cafeterias et salles k 
manger 

Other retail stores—Autres magasins de 
detail 

Secondhand group—Groupe de la mar ­
chandise de seconde main 

133,839 

43,962 

11,895 

2,960 

13,082 
10,404 

6,023 

3,167 

6,634 

25,216 

1,606 

3,681,204 

582,666 

228,017 

450,650 

377,633 
216,876 

161,392 

98,166 

70,914 

484,188 

11,812 

851 

316 

168 

8 

76 
52 

11 

13 

19 

185 

3 

6,443 

2,920 

862 

149 

507 
460 

162 

146 

47,533 

19,616 

2,322 

824 

4,529 
3,218 

1,132 

799 

2,522 

11,560 

1,010 

95,356 

39,184 

5,691 

1,674 

9,806 
6,930 

2,616 

1,781 

5,394 

20,492 

1,887 

32,548 

8,428 

2,337 

451 

2,386 
1,819 

1,169 

523 

1,214 

3,933 

288 

159,461 

58,946 

16,622 

3,171 

16,994 
12,956 

8,630 

3,703 

8,626 

27,954 

1,969 

33,438 

7,613 

3,238 

477 

2,327 
2,176 

1,658 

637 

923 

4,204 

185 

328,605 

105,373 

45,722 

6,669 

32,851 
30,557 

23,544 

9,018 

12,761 

59,641 

2.469 

13,774 

2,132 

3,253 

2,305 

1,961 
1,299 

430 

406 

142 

1,841 

6 

98,946 

24,268 

14,514 

11,438 

16,222 
9,142 

4,613 

3,381 

1,475 

13,807 

187 

446 

203 

32 

2 

34 
26 

4 

13 

123 

3 

3,396 

1,876 

261 

38 

199 
121 

46 

40 

146 

636 

37 

769 

366 

94 

1 

66 
34 

36 

142 

6 

5,448 

2,978 

681 

84 

377 
272 

136 

58 

37 

1 

10 
7 

3 

18 

»87 

416 

178 

26 

80 
87 

20 

28 

32 

117 

3 

911 

398 

240 

5 

17 

119 

6,814 

2,861 

1,202 

175 

581 
605 

l: 

199 

246 

798 

22 

120 

32 

46 

1 

22 

939 

306 

193 

19 

85 
90 

40 

33 

32 

135 

1,679 

406 

626 

185 

18 

334 

13,069 

4,140 

2,706 

255 

1,188 
1,260 

649 

478 

433 

1,981 

(1) Tn some instances only t he net sales for a group of stores were reported instead of t he volume of 
unit. 'The figures for such establ ishments have not been included in th is table . 

(!) Any slight differences in cross or vertical addi t ion of sales result from the necessity of adjusting the 
province to the nearest thousand. 

business for each 

figures for each 
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Tableau SB.—CANADA, LES PBOVINCES ET LES TEBEITOIBES—Commerce de detail, 
1930, par le chiffre d'affahes 

MAGASINS GEOUPES SELON LE MONTANT DES TENTES ANNUELLES, ET GEOUPES SEEVANT LE GENEB DE 
COMMEECE 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans I es totaux] 

(Les ventes sont indiqu^ea en milliers de dollars) 

$20,000-
$29,999 

Num­
ber 
of 

stores 

11,583 

3,481 

1,794 

293 

1,224 
1,129 

778 

364 

352 

2,111 

67 

64 

11 

21 

-
6 
4 

3 

3 

-
6 

447 

120 

98 

18 

36 
63 

16 

17 

3 

74 

2 

Ne t 
sales 

378,575 

83,198 

42,929 

7,103 

29,777 
27,247 

18,689 

8,892 

8,456 

51,039 

1,345 

1,242 

259 

467 

-
135 
98 

79 

72 

-
133 

10,771 

2,874 

2,286 

467 

871 
1,630 

390 

425 

73 

1,822 

44 

$30,000-
$49,999 

N o m ­
bre 
de 

maga­
sins 

9,431 

2,809 

1,386 

260 

1,087 
1,109 

691 

356 

266 

1,647 

40 

41 

7 

14 

-
3 
4 

2 

1 

2 

8 

394 

113 

74 

11 

39 
69 

15 

11 

6 

66 

Ven­
tes 

nettes 

356,739 

105,762 

51,841 

9,689 

41,609 
41,963 

22,281 

13,807 

9,744 

68,659 

1,484 

1,469 

237 

489 

-
96 

156 

74 

39 

72 

307 

14,938 

4,252 

2,728 

389 

1,554 
2,678 

683 

423 

226 

2,107 

$60,000-
$99,999 

N u m ­
ber 
ot 

stores 

5,979 

1,636 

687 

286 

800 
679 

425 

281 

184 

1,080 

21 

30 

4 

14 

-
4 
2 

1 

-

6 

349 

73 

48 

18 

31 
22 

15 

9 

2 

31 

Ne t 
sales 

107,305 

103,750 

45,481 

20,138 

65,065 
45,717 

28,984 

19,546 

12,666 

74,439 

1,629 

1,919 

291 

870 

-
241 
109 

67 

-

362 

16,863 

4,900 

3,172 

1,236 

2,136 
1,492 

962 

706 

125 

2,135 

$100,000-
$199,999 

Nom­
bre 
de 

maga­
sins 

2,145 

359 

114 

181 

413 
210 

186 

141 

64 

476 

2 

16 

1 

4 

3 

6 
1 

-
-

2 

86 

16 

7 

9 

18 
7 

7 

7 

1 

14 

Ven­
tes 

nettes 

388,712 

46,787 

14,494 

24,262 

56,780 
28,037 

26,163 

18,361 

8,641 

64,889 

298 

2,348 

176 

468 

(x) 

722 
(X) 

-
-

264 

11,371 

2,045 

900 

1,148 

2,545 
921 

942 

867 

114 

1,890 

$200,000-
$299,999 

N u m ­
ber 
of 

stores 

645 

68 

11 

78 

117 
32 

40 

42 

15 

140 

2 

6 

-
-
-

2 
1 

1 

1 

1 

24 

1 

2 

3 

9 

4 

1 

-
4 

N e t 
sales 

130,651 

16,179 

2.693 

18,895 

28,423 
7,491 

9,207 

10,155 

3,461 

33,733 

514 

1,386 

-
-
-

447 
260 

213 

266 

200 

5,673 

218 

(X) 

704 

(X) 

882 

206 

-
921 

$300,000-
$499,999 

)^om-
bre 
de 

maga­
sins 

388 

31 

3 

54 

126 
23 

30 

16 

4 

101 

1 

3 

-
-

1 

1 

-
-

-

n 
-
-

2 

8 
1 

-
-

-
1 

Ven­
tes 

nettes 

144,308 

11,081 

1,137 

20,989 

46,666 
8,248 

11,311 

6,440 

1,277 

37,849 

330 

(x) 

-
-

(x) 

( x ) ' 

-
-

-

4,631 

-
-

705 

3,144 
384 

-
-

-
399 

$600,000-
$999,999 

I'Tum-
ber 
of 

stores 

164 

6 

3 

22 

55 
8 

12 

6 

-
62 

-

-
-
-
-
-

-
-

-

6 

-
1 

3 

2 

-
-

-
-

Net 
sales 

109,514 

3,686 

1,610 

16,243 

36,307 
(X) 

(x) 

3,452 

-
36,102 

-

-
-
-
-

-
-
-

-

3,950 

-
(X) 

1,927 

(x) 

-
-

-
-

$1,000,000 
or over— 

ou plus 

>Jom-
bre 
de 

maga­
sins 

86 

6 

-
44 

18 
1 

2 

3 

-
13 

-

1 

-
-

1 

-

-
-

-

3 

-
-

2 

-

-
-

-
1 

Ven­
tes 

nettes 

383,018 

8,638 

-
322,821 

23,362 
(x) 

(x) 

4,012 

-
19,496 

-

(X) 

-
-

(X) 

-

-
-

-

6,428 

-
-

4,360 

-
-
-

-
1,068 

1 

2 

3 

4 

5 
6 

7 

8 

9 

10 

11 

12 

13 

14 

16 

16 
17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 
28 

29 

30 

31 

32 

33 

(1) Dans certain cas, les declarations relatives k un groupe de magasins ne comprennent que les ventes nettes au lieu du 
chiffre d'affaires de chaque unit6. Les donn6es sur ces etablissements ne sont pas comprises dans ce tableau. 

(2) Toute difference dans les additions transversales ou verticales des ventes est due k la n^cessite d'ajuster les chiffres 
de chaque province k un millier pr^s. 
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Table 6B.—CANADA, T H E P E O V I N C E S A N D TERRITORIES—RetaU Merchandise Trade , 
1930, b y Size of Business—Con. 

STOKES GHOTJPED ACCORDING TO AMOUNT OF ANNUAL SALES, B T K I N D - O F - B U S I N E S S 
G R O U P S 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

(Sales are shown in thousands of dollars) 

1 

2 
3 

4 

5 

6 
7 

8 

9 

10 

11 

I ' 

13 
14 

16 

16 

17 
IB 

19 

20 

21 

22 

24 
25 

26 

27 

28 
29 

30 

31 

32 

33 

Group—Groupe 

N e w B r u n s w i c k , Tota l—Nouveau-Bruns-

Food group—Groupe de I 'a l imentat ion. . . 
Country general stores—Magasins g6n6-

General merchandise group—Groupe des 

Automot ive group—Groupe de I 'automo­
bile 

Apparel group—Groupe du vetement . ., 
Building mater ials group—Groupe des 

Furni ture and household group—Groupe 
des meubles et articles de m6nage. . . 

Res taurants , cafeterias and eating places 
—Restaurants , caf6t6rias et salles k 

Other retail stores—Autres magasins de 
detail 

Secondhand group—Groupe de la mar-

Food group—Groupe de I 'al imentation. . . 
Country general stores—Magasins g6n6-

General merchandise group—Groupe des 

Automotive group—Groupe de I 'automo­
bile 

Apparel group—Groupe du vetement 
Building mater ials group—Groupe des 

Furni ture and household group—Groupe 
des meubles et articles de manage . . . 

Restaurants , cafeterias and eating places 
—Restaurants , caf6t6rias et salles k 

Other retail stores—Autres magasins de 

Secondhand group—Groupe^ de la mar-

Food group—Groupe de I 'al imentation. . . 
Country general stores—Magasins g6n6-

General merchandise group—Groupe des 

Automot ive group—Groupe de I 'automo-

Apparel group—Groupe du v6tement 
Building materials group-;-Groupe dee 

Furni ture and household group—Groupe 
des meubles et articles de m6nage. . . 

Restaurants , cafeterias and eating places 
— Restaurants , caf6t6ria8 et salles k 

Other retail stores—Autres magasins de 

Secondhand group—Groupe_ de la mar-

Totals (>) 

Number 
ot 

stores 

4,432 

1,816 

706 

98 

461 
307 

115 

87 

174 

643 

30 

34,054 

15,332 

2,973 

1,277 

2,254 
3,062 

876 

810 

906 

6,323 

242 

42,440 

13,836 

2,662 

979 

6,435 
4,455 

2,027 

1,412 

2,269 

8,648 

717 

Ne t 
8ales(!) 

84,322 

14,932 

12,236 

18,680 

11,698 
6,373 

3,359 

2,692 

1,204 

13,169 

87 

638,167 

183,902 

49,614 

84,748 

68,642 
68,685 

29,629 

29,613 

16,513 

116,623 

2,498 

1,050,513 

232,681 

48,066 

180,384 

166,694 
92,139 

61,281 

41,227 

36,163 

196,947 

5,141 

Less than $5,000 

Moins de $5,000 

N o m ­
bre 
de 

maga­
sins 

2,187 

1,147 

216 

25 

221 
95 

31 

16 

98 

314 

24 

15,106 

7,666 

770 

487 

877 
1,049 

253 

190 

383 

3,325 

116 

13,699 

4,793 

406 

165 

1,712 
1,268 

372 

354 

1,061 

3,016 

472 

Ventes 
nettes 

3,782 

1,792 

466 

47 

437 
220 

66 

33 

198 

499 

34 

28,121 

14,641 

1,839 

897 

1,865 
2,013 

476 

381 

873 

4,891 

246 

29,717 

10,669 

1,067 

398 

3,736 
2,917 

827 

848 

2,221 

6,278 

857 

$6,000-
$9,999 

N u m ­
ber 
of 

stores 

660 

244 

146 

20 

52 
44 

19 

13 

35 

83 

4 

6,786 

2,766 

662 

203 

396 
499 

122 

121 

191 

781 

67 

8,217 

2,761 

595 

142 

1,079 
839 

346 

234 

518 

1,577 

126 

N e t 
sales 

4,689 

1,707 

1,004 

156 

372 
296 

137 

95 

233 

663 

27 

40,302 

19,017 

4,647 

1,405 

2,797 
3,603 

867 

837 

1,366 

6,581 

393 

68,507 

19,437 

4,312 

1,018 

7,716 
6,031 

2,527 

1,659 

3,624 

11,330 

855 

$10,000-
$19,999 

N o m ­
bre 
de 

maga­
sins 

674 

203 

168 

20 

49 
66 

23 

25 

29 

99 

2 

6,637 

2,337 

726 

212 

321 
623 

171 

144 

148 

912 

43 

8,943 

2,913 

838 

168 

1,036 
1,008 

511 

310 

406 

1,699 

64 

Ventes 
net tes 

1,336 

2,735 

2,234 

277 

648 
923 

328 

357 

390 

1,417 

26 

78,237 

32,111 

9,878 

2,968 

4,474 
8,630 

2,406 

2,017 

2,077 

13,098 

578 

125,533 

40,498 

11,732 

2,176 

14,767 
14,238 

7,288 

4,402 

5,582 

24,009 

831 

For foot-notes, see page 56. 
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Tableau 6B.—CANADA, LES PROVINCES ET LES TERRITOIRES—Commerce dc d«tail, 1930, 
par le chifh'e d'affaires—Suite 

MAGASINS GROUPES SELON LE MONTANT DES TENTES ANNUELLES, ET GEOUPES SERVANT LE GENRE DE 
COMMERCE 

[Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

$20,000-
$29,999 

Num­
ber 
of 

stores 

323 

106 

66 

6 

33 
26 

14 

9 

6 

58 

2,936 

1,111 

380 

105 

187 
317 

97 

115 

63 

553 

8 

4,308 

1,371 

403 

123 

616 
483 

278 

144 

126 

840 

24 

N e t 
sales 

7,789 

2,465 

1,601 

147 

828 
589 

344 

218 

154 

1,444 

70,069 

26,423 

8,965 

2,473 

4,539 
7,632 

2,292 

2,804 

1,501 

13,261 

180 

103,616 

32,706 

9,594 

3,045 

12,532 
11,607 

6,683 

3,668 

3,031 

20,290 

672 

$30,000-
$49,999 

N o m ­
bre 
de 

maga­
sins 

283 

71 

63 

4 

33 
46 

12 

11 

5 

38 

2,371 

894 

282 

94 

205 
305 

90 

92 

56 

344 

10 

3,697 

1,121 

269 

110 

436 
481 

227 

172 

83 

679 

19 

Ven­
tes 

nettes 

10,886 

2,738 

2,383 

150 

1,317 
1,762 

454 

464 

179 

1,439 

88,919 

33,190 

10,528 

3,619 

7,802 
11,679 

3,388 

3,476 

2,065 

12,889 

384 

136,231 

42,432 

9,986 

4,312 

16,545 
18,133 

8,631 

6,631 

3,126 

26,734 

701 

(Les v e n t e s s o n t indiqufees en 

$50,000-
$99,999 

S'um-
ber 
of 

stores 

201 

36 

49 

4 

35 
27 

10 

9 

1 

30 

1,430 

455 

129 

99 

140 
199 

75 

78 

38 

210 

7 

2,368 

619 

133 

119 

320 
276 

182 

124 

57 

519 

9 

N e t 
sales 

13,635 

2,439 

3,262 

286 

2,485 
1,767 

738 

611 

50 

2,007 

97,073 

30,437 

8,645 

6,926 

9,763 
13,458 

4,955 

6,519 

2,580 

14,249 

540 

161,775 

42,585 

8,736 

8,627 

22,066 
18,579 

12,419 

8,413 

3,975 

35,853 

626 

$100,000-
$199,999 

N o m ­
bre 
de 

maga­
sins 

65 

9 

7 

10 

20 
2 

3 

2 

12 

496 

83 

29 

44 

70 
51 

42 

52 

20 

103 

1 

927 

191 

16 

85 

185 
88 

80 

50 

20 

211 

1 

Ven­
tes 

nettes 

8,460 

1,057 

846 

1,289 

2,815 
276 

397 

243 

1,627 

66,616 

10,663 

3,663 

6,160 

9,547 
6,391 

6,174 

6,964 

2,894 

13,982 

178 

126,252 

26,264 

2,074 

11,361 

26,208 
12,075 

11,239 

6,279 

2,661 

28,973 

120 

m i l l i e r s d e d o l l a r s ) 

$200,000-
$299,999 

N u m ­
ber 
of 

stores 

23 

-
-

6 

4 
1 

2 

1 

9 

127 

14 

3 

19 

16 
12 

12 

9 

6 

37 

-

224 

44 

1 

24 

68 
10 

13 

13 

7 

53 

1 

Ne t 
sales 

5,703 

-
-

1,537 

1,062 
200 

487 

263 

2,164 

29,936 

3,366 

681 

4,330 

3,661 
2,729 

2,762 

2,302 

1,213 

8,905 

-

53,822 

10,583 

215 

6,052 

14,016 
2,469 

2,940 

3,074 

1,612 

12,613 

250 

$300,000-
$499,999 

N o m ­
bre 
de 

maga­
sins 

12 

-

4 

108 

10 

1 

6 

28 
6 

9 

4 

3 

41 

-

167 

21 

1 

28 

56 
7 

12 

7 

1 

33 

1 

Ven­
tes 

nettes 

(x) 

-
460 

(X) 

1,208 
351 

407 

309 

1,600 

39,580 

3,697 

336 

2,176 

9,992 
2,111 

3,660 

1,333 

954 

16,332 

-

61,943 

7,364 

361 

10,901 

20,917 
2,558 

4,249 

2,782 

323 

12,169 

330 

$600,000-
$999,999 

d u m ­
ber 
of 

stores 

2 

-
-
-

1 

-
-

1 

38 

3 

1 

1 

10 
1 

3 

4 

-
16 

-

69 

2 

-
11 

28 
5 

6 

2 

-
16 

-

Net 
sales 

1,030 

-
-
-

627 

-
-

507 

24,977 

1,831 

542 

882 

7,296 
640 

(X) 

(X) 

-
9,869 

-

46,396 

1,146 

-
7,658 

17,791 
3,532 

Cx) 

(x) 

-
11,900 

-

$1,000,000 
or over— 

ou plus 

S^om-
bre 
de 

maga­
sins 

2 

-
-

2 

-

-
-

" 

21 

5 

-
7 

6 

1 

1 

-
2 

-

31 

-
-
14 

9 

1 

2 

-
6 

-

Ven­
tes 

nettes 

(X) 

-
-

(x) 

-

-
-

74,448 

8,638 

-
52,912 

6,906 

(X) 

(X) 

-
3,477 

-

147,731 

-
-

125,036 

11,304 

(x) 

Cx) 

-
7,800 

-

1 

2 

3 

4 

6 
6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 
17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 
28 

29 

30 

31 

32 

33 

Pour renvois, voir page 57. 
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Table 6B.-CANADA, THE PROVINCES AND TEBBITOBIES-RetaU Merchandise Trade, 
1930, by Size of Business—Con. 

STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BY KIND-OF-BUSINESS 
G R O U P . 5 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, bu t these are 
included in t he totals] 

( S a l e s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

Group—Groupe 

Manitoba, Total . 

Food group—Groupe de I 'al imentation. . . 
Country general stores—Magasins g6n6-

raux de campagne 
General merchandise group—Groupe des 

marchandises gfenfirales 
Automot ive group—Groupe de I'automO' 

bile 
Apparel group—Groupe du vetement 
Building materials group—Groupe des 

inat6riaux de construction 
Furni ture and household group—Groupe 

des meubles et articles de manage . . . 
Restaurants , cafeterias and eating places 

—Restaurants , cafStSrias et salles k 
manger 

Othe r retail stores—Autres magasins de 
detail 

Secondhand group—Groupe de ia mar^ 
chandise de seconde main 

Saskatchewan, Total . 

30 

Food group—Groupe de I 'ahmentat ion. . . 
Country general stores—Magasins gene­

raux de campagne 
General merchandise group—Groupe des 

marchandises generales 
Automotive group—Groupe de I 'automo­

bile 
Apparel group—Giroupe du vetement 
Building materials group—Groupe des 

naateriaux de construction 
Furni ture and household group—Groupe 

des meubles et articles de m6nage. . , 
Restaurants , cafeterias and eating places 

—Restaurants , cafeterias et salles k 
manger 

Other retail stores—Autres magasins de 
detail ^ 

Secondhand group—(troupe de la mar­
chandise de seconde main 

Alberta, Total. 

Food group—Groupe de I 'al imentation. . . 
Country general stores—Magasins gene­

raux de campagne 
General merchandise group—Groupe des 

marchandises generales 
Automot ive group—Groupe de I 'automo­

bile 
Apparel group—Groupe du vStement. . 
Building materials group—^Groups des 

materiaux de construction 
Furni ture and household group—Groupe 

des meubles et articles de menage . . . 
Restaurants , cafeterias and eating places 

—Restaurants , caf6t6rias et salles k 
manger 

Other retail stores—Autres magasins de 
detail 

Secondhand group—Groupe de la mar 
chandise de seconde main 

TotalsC) 

Number 
of 

stores 

2,221 

861 

87 

742 
432 

413 

99 

333 

1,481 

141 

10,833 

2,040 

1,641 

71 

1,380 
373 

1,276 

142 

506 

3,333 

71 

8,544 

2,115 

1,200 

93 

1,116 
489 

760 

156 

479 

2,014 

123 

N e t 
sales p) 

Less than $6,000 

Moins de $5,000 

180,327 

25,729 

15,631 

64,344 

20,269 
9,597 

11,684 

3,395 

6,501 

29,004 

1,272 

188,713 

25,463 

37,710 

20,102 

27,005 
10,232 

22,612 

4,087 

6,552 

36,608 

461 

175,200 

28,084 

28,757 

23,199 

31,120 
11,088 

15,463 

5,354 

5,951 

25,422 

764 

N o m ­
bre 
de 

maga­
sins 

2,493 

926 

164 

22 

260 
154 

$6,000-

Ventes 
nettes 

4,190 

891 

170 

11 

642 
132 

164 

51 

238 

1,950 

41 

3,064 

825 

165 

14 

371 
131 

119 

45 

213 

1,093 

78l 

5,322 

2,073 

362 

41 

537 
332 

171 

49 

268 

1,306 

183 

1,188 
256 

468 

100 

516 

3,382 

62 

6,464 

1,826 

839 
284 

322 

93 

437 

2,076 

16ol 

ber 
of 

stores 

N e t 

1,324 

499 

157 

18 

126 
63 

96 

19 

72 

252 

22 

1,983 

417 

253 
38 

352 

21 

110 

536 

16 

1,540 

436 

169 

6 

187 
99 

168 

26 

122 

316 

21 
For foot-notes, see page 56. 

9,333 

3,497 

1.137 

122 

884 
448 

732 

139 

510 

1,713 

150 

14,289 

2,930 

1,791 

15 

1,789 
269 

2,639 

150 

769 

3,831 

107 

11,016 

3,095 

1,218 

46 

1,320 
734 

1,208 

190 

862 

2,208 

146 

$10,000-
$19,999 

N o m ­
bre 
de 

maga­
sins 

1,394 

451 

234 

18 

149 
73 

126 

20 

64 

241 

18 

2,171 

351 

470 

15 

239 
65 

467 

17 

80 

458 

1,731 

436 

342 

17 

197 
94 

62 

287 

17 

Ventes 
nettes 

19,806 

6,316 

3,396 

251 

2,098 
996 

1,843 

300 

892 

3,487 

229 

30,627 

4,957 

6,904 

215 

3,331 
948 

6,557 

226 

1,088 

6,265 

136 

24,360 

6,086 

4,886 

268 

2,759 
1,308 

3,542 

384 

878 

4,018 

341 
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Tableau 6B.—CANADA, LES PROVINCES ET LES TERRITOIRES—Commerce de detail, 1930, 
par le chiffre d'affaires-Con. 

MAGASINS GROUPES SELON LE MONTANT DES VENTES ANNUELLES, ET GROUPES SERVANT LE GENRE DB 
COMMERCE 

[Un (x) indique que les chiffres ne sont pas donnds afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

(Les ventes sont indiqu6es en milliers de dollars) 

$20,000-
$29,999 

Num­
ber 
of 

stores 

641 

151 

146 

7 

78 
60 

60 

8 

36 

99 

6 

1,070 

163 

368 

7 

123 
47 

148 

16 

34 

181 

3 

891 

187 

203 

13 

127 
64 

108 

12 

36 

147 

4 

Ne t 
sales 

16,469 

3,607 

3,541 

158 

1,897 
1,474 

1,203 

185 

834 

2,429 

141 

25,815 

3,690 

' 8,684 

181 

, 2,994 
1 1,166 

' 3,473 

400 

811 

4,337 

79 

21,509 

4,566 

4,913 

309 

3,090 
1,289 

2,564 

285 

881 

3,628 

85 

$30,000-
$49,999 

N o m ­
bre 
de 

maga­
sins 

498 

109 

108 

2 

70 
34 

39 

13 

20 

99 

4 

817 

143 

279 

5 

106 
64 

79 

• 14 

23 

112 

2 

687 

139 

194 

10 

96 
52 

72 

15 

23 

84 

2 

Ven­
tes 

nettes 

19,032 

4,205 

4,100 

85 

2,641 
1,307 

1,446 

663 

804 

3,747 

146 

30,658 

5,408 

10,346 

198 

4,060 
1,997 

2,925 

551 

900 

4,206 

68 

26,026 

5,174 

7,358 

360 

3,713 
1,951 

2,675 

581 

841 

3,297 

75 

850,000-
$99,999 

?^um-
ber 
of 

stores 

298 

81 

38 

6 

40 
31 

22 

9 

12 

57 

2 

414 

71 

108 

10 

70 
24 

43 

14 

21 

53 

449 

75 

108 

12 

84 
42 

36 

15 

15 

61 

1 

N e t 
sales 

20,325 

6,418 

2,660 

419 

2,725 
2,094 

1,579 

620 

874 

3,877 

160 

27,719 

4,610 

6,932 

692 

4,640 
1,592 

2,940 

1,161 

1,468 

3,694 

30,219 

4,950 

7,339 

786 

5,707 
2,879 

2,398 

1,006 

1,016 

4,082 

57 

$100,000-
$199,999 

>Jom-
bre 
de 

maga­
sins 

91 

5 

4 

6 

15 
14 

8 

3 

7 

29 

-

139 

12 

16 

7 

33 
8 

20 

6 

27 

132 

15 

18 

6 

34 
14 

13 

8 

8 

16 

Ven­
tes 

nettes 

12,008 

613 

435 

770 

2,074 
1,830 

922 

399 

893 

4,069 

-

17,605 

1,589 

2,075 

970 

4,441 
1,092 

2,880 

799 

3,760 

17,652 

1,960 

2,427 

663 

4,744 
1,932 

1,913 

1,012 

1,047 

1,954 

$200,000-
$299,999 

Clum­
ber 
of 

stores 

2« 

-
-

4 

3 
1 

2 

4 

2 

9 

1 

37 

2 

2 

5 

5 
1 

2 

3 

7 

30 

2 

1 

3 

7 
3 

2 

6 

-
6 

Ne t 
sales 

0,313 

-
-

950 

768 
239 

506 

847 

426 

2,313 

264 

6,485 

440 

506 

1,276 

1,188 
221 

418 

711 

1,725 

7,319 

429 

228 

797 

1,693 
710 

485 

1,462 

-
1,613 

$300,000-
$499,999 

N o m ­
bre 
de 

maga­
sins 

17 

-
-

1 

6 
1 

3 

1 

-
6 

-

31 

-
-

3 

8 
3 

1 

-

6 

16 

-
-

6 

7 

1 

1 

-
2 

Ven­
tes 

nettes 

6,391 

-
-

409 

2,344 
370 

1,167 

303 

-
1,798 

-

7,726 

-
-

(X) 

2,834 
(X) 

313 

-

2,301 

6,315 

-
-

2,178 

2,769 

357 

340 

-
671 

$500,000-
$999,999 

N u m ­
ber 
of 

stores 

15 

-
-

1 

4 
1 

3 

-

-
6 

-

4 

-
-
-

1 

-
-

3 

6 

-
-

2 

3 

-
-

-
1 

N e t 
sales 

10,319 

-
-

(X) 

(X) 
507 

2,117 

-

-
4,266 

-

3,548 

-
-
-

641 

-
-

2,007 

4,530 

-
-

1,520 

2,080 

-
-

-
930 

$1,000,000 
or over— 

ou plus 

N o m ­
bre 
de 

maga­
sins 

3 

-
-

2 

1 

-
-

-
-
-

7 

-
-

6 

1 

-
-

-

8 

-
-
5 

2 

-
-

-
1 

Ven­
tes 

nettes 

62,011 

-
-

(X) 

(X) 

-
-

-
-
-

16,940 

-
-

(X) 

( x ) " 

-
-

-

19,791 

-
-

16,341 

2,407 

-
-

-
1,144 

1 

2 

3 

4 

5 
6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 
17 

18 

19 

20 

21 

22 

23 

4 

26 

26 

27 
28 

29 

30 

31 

32 

33 

Pour renvois, voir page 57. 
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Table 6B.—CANADA, THE PROVINCES AND TERRITORIES—RetaU Merchandise Trade, 
1930, by Size of Business—Con. 

STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BY KIND-OF-BUSINESS 
G R O U P S 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

(Sales are shown in thousands of dollars) 

Group—Groupe 

TotalsC) 

Number 
of 

stores 

Less than $6,000 

Moins de $8,000 

Nom­
bre 
de 

maga­
sins 

Ventes 
nettes 

$8,000-
$9,999 

Num­
ber 
ot 

stores 

Net 

$10,000-
$19,999 

Nom­
bre 
de 

maga­
sins 

Ventes 
nettes 

British Columbia, Total—Colombie Bri­
tannique, total 

Food group—Groupe de I'alimentation... 
Country general stores—Magasins gen6-

raux de campagne 
General merchandise group—Groupe des 

marchandises generales 
Automotive group—Groupe de I'automo­

bile 
Apparel group—Groupe du vetement 
Building materials group—Groupe des 

materiaux de construction 
Furniture and household group—Groupe 

des meubles et articles de menage... 
Restaurants, cafeterias and eating places 

—Restaurants, cafeterias et salles k 
manger 

Other retail stores—Autres magasins de 
detail 

Secondhand group—Groupe de la mar­
chandise de seconde main 

Yukon and Northwest Territories, Total-
Yukon et Terr, du N.-O., total.... 

Food group—Groupe de I'alimentation.., 
Country general stores—Magasins gene­

raux de campagne 
Apparel group—Groupe du vetement 
Building materials group—Groupe des 

materiaux de construction 
Furniture and household group—Groupe 

des meubles et articles de m6nage... 
Restaurants, cafeterias and eating places 

—Restaurants, cafeterias et salles k 
manger 

Other retail stores—Autres magasins de 
detail 

For foot-notea, see page 56. 

9,324 

3,347 

814 

198 

1,122 
772 

379 

301 

1,536 

231 

242,417 

46,211 

17,664 

45,450 

34,122 
17,409 

12,349 

8,207 

9,342 

51,267 

1,406 

2,823 

264 

682 
12 

72 

4 

81 

1,710 

3,138 

1,297 

134 

60 

323 
261 

79 

74 

261 

508 

151 

34 

5 

4 
1 

1 

1 

7,390 

3,102 

322 

136 

763 
600 

199 

186 

588 

1,208 

287 

1,901 

832 

160 

33 

204 
143 

64 

60 

130 

246 

39 

13,609 

6,004 

1,142 

229 

1,466 
1,016 

393 

426 

912 

1,763 

259 

1,797 

584 

227 

18 

239 
160 

101 

324 

26 

25,528 

8,124 

3,298 

269 

3,401 

2,147 

1,032 

843 

1,403 

4,663 

369 

62 
10 

379 
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Tableau 6B.—CANADA, LBS PROVINCES ET LES TERRITOIRES—Commerce de d«taU, 1930, 
par le chiffre d'affaires—Fin 

MAGASINS GROUPES SELON LE MONTANT DES VENTES ANNUELLES, BT GROUPES SERVANT LE GENRE DE 
COMMERIE 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

$20,000-
$29,999 

Num­
ber 
of 

stores 

895 

271 

118 

14 

118 
76 

63 

40 

48 

137 

10 

18 

-
1 

1 

-
16 

Ne t 
sales 

21,833 

6,608 

2,869 

333 

2,891 
1,862 

1,533 

946 

1,171 

3,387 

244 

465 

-
29 

28 

-
403 

$30,000-
$49,999 

N o m ­
bre 
de 

maga­
sins 

724 

209 

103 

14 

99 
64 

54 

27 

37 

114 

3 

10 

3 

-

1 

2 

13 

Ven­
tes 

net tes 

27,864 

8,016 

3,923 

576 

3,881 
2,391 

2,074 

1,090 

1,458 

4,344 

111 

704 

110 

-

32 

73 

489 

( L e s v e n t e s s o n t 

$60,000-
$99,999 

N u m ­
ber 
of 

stores 

544 

122 

59 

18 

76 
66 

41 

23 

38 

109 

2 

6 

-
1 

6 

Ne t 
sales 

37,352 

8,120 

3,910 

1,266 

5,302 
3,757 

2,936 

1,521 

2,568 

7,826 

147 

419 

-
65 

365 

i n d i q u 6 e s en m i l l i e r s d e d o l l a r s ) 

$100,000-
$199,999 

N o m ­
bre 
de 

maga­
sins 

201 

26 

11 

11 

33 
26 

13 

13 

8 

61 

3 

1 

2 

Ven­
tes 

nettes 

27,220 

3,376 

1,363 

1,448 

4,684 
3,346 

1,696 

1,798 

1,032 

8,480 

389 

146 

243 

$200,000-
$299,999 

N u m ­
ber 
of 

stores 

57 

5 

1 

14 

13 
3 

2 

4 

1 

14 

1 

-
1 

N e t 
sales 

13,768 

Cx) 

(X) 

3,260 

3,270 
663 

515 

1,024 

210 

3,389 

256 

-
255 

$300,000-
$499,999 

N o m ­
bre 
de 

maga­
sins 

33 

-
-

7 

10 
3 

3 

1 

-
9 

_ 
-
-

Ven­
tes 

net tes 

12,390 

-
-

2,762 

3,458 
(X) 

(X) 

373 

-
3,579 

_ 
-
-

$500,000-
$909,999 

N u m ­
ber 
of 

stores 

24 

-

-
10 

_ 
-
-

Net 
sales 

15,759 

(X) 

(X) 

2,823 

3,669 
(X) 

(X) 

-

-
6,633 

_ 
-
-

$1,000,000 
or over— 

ou plus 

N o m ­
bre 
de 

maga­
sins 

10 

-
-

6 

1 

-
-

-
4 

-
-
-

Ven­
tes 

net tes 

39,715 

-
-

32,369 

1,339 

-
-

-
6,007 

-
-
-

1 

2 

3 

4 

6 
6 

7 

8 

9 

10 

11 

12 

13 

14 
16 

16 

17 

18 

19 

Pour renvois, voir page 57. 
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Table 7.—CANADA—Retail Merchandise Trade, 1930, Credit Business 
NUMBER or STORES AND AMOUNT OF SALES CLASSIFIED ACCORDING TO DEGREE OF CREDIT FOR 

SELECTED KINDS OF BUSINESS 

(Sales are shown in thousands of dollars) 

Kind of business—Genre de commerce 

Tota l stores 
reporting 

faisant rapport 

Num­
ber of 
stores 

All cash 

P a s de credit 

Nom­
bre de 
maga­

sins 

Ventes 
net tes 

1-10 per cent 

Num­
ber of 
stores 

Net 

Total , All Stores Eeporting(i )—Total , t o u s magasins faisant 
rapport(')— 

Number of s tores—Nombre de magasins 
Per cent of t o t a l stores—Pourcentage du nqmbre de naagasins 
Anaount of net sales—Montant des ventes net tes 
Per cent of to ta l sales—Pourcentage des ventes tota les 

F O O D G R O U P — G K O U P E D E L'ALIMENTATION— 
Bakeries and bakery products—Boulangeries e t produi ts de la 

boulangerie 
Confectionery stores—Confiseries 
Da i ry products stores—Magasins de produits laitiers 
Eggs and poultry stores—Magasins d'ceufs e t volailles 
Milk dealers—Laiteries 
Fru i t and vegetable s tores—Fruits e t legumes 
Grocery stores (without meat)—Epiceries (sans rayon de 

viandes) 
Grocery stores wi th meats—^Epiceries (avec rayon de viandes) 
Meat marke t s wi th groceries—Boucheries avec epiceries 
Meat markets—Boucheries 
Fish markets—Poissonneries 
Coffee, tea , spices—Magasins de caf6, the e t epices 

C O U N T R Y G E N E R A L STORES—IHAGASINS GfiNfi. 
B A U X D E CAMPAGNE— 

General stores (groceries wi th d ry goods and apparel)—Maga­
sins generaux (epiceries, nouvcautes e t ve tement) 

General s tores (groceries wi th o ther merchandise)—Magasins 
generaux (epiceries avec autres marchandises) 

General stores wi thout groceries—Magasins generaux sans 
epiceries 

D E S G E N E R A L M E R C H A N D I S E G B O U P — G R O U P E 
M A R C H A N D I S E S G f i N f i R A L E S -

D r y goods stores—Magasins de marchandises seches . . . 
General merchandise stores wi th food departments—Magasins 

de marchandises generales avec rayons de produi ts alimen­
taires .!. 

General mierehandise stores without food departments—Maga­
sins de marchandises generales sans produits ahmen ta i r e s . . 

A U T O M O T I V E G R O U P - G R O U P E D E L'AUTOMOBILE— 
Automobile dealers—Marchands d 'automobiles 
Accessories, t ires and batteries—Accessoires (auto), pneus et 

b i t t e r i e s 
Tire shops—Boutiques de pneus 
Filling stations—Stations d'essence 
Filling stat ions with tires and accessories—Stations d'essence 

avec pneus et accessoires 
Filling stat ions wi th o the r merchandise—Stations d'essence 

avec au t re marchandise 
Oarages 

A P P A R E L G B O U P - G R O U P E D U VETEMENT— 
Men's and boys ' clothing stores—.M;ig;isins de viMenients pour 

hommes e t gargons 
Men's furnishings stores—M.-ig.-iHins de lingerie (homines ) . . 
Men's and boys ' clothing .ind furnishings stores—Magasins de 

ve tements et-lingerie (hommes et gart^ons) 
Fami ly clothing stores—^•etement pour toute la f ami l l e . . . . 
Women's ready-to-wear stores—Mugnsins de confection pour 

femmes 
Hosiery, corsets, lingerie—Bay, corsets e t lingerie 
Millinery stores—Magasins de modes 

66,717 
100-00 

1,367,546 
100-00 

22,325 
33-46 

274,980 
20-11 

9,128 
13-68 

168,437 
11-59 

589 
5,091 

92 
94 

411 
833 

10,239 
1,683 
1,252 
2,626 

210 

6,973 

753 

80 

1,146 

226 

48 

187 
108 
634 

603 
1,976 

86 
370 

829 
201 
738 

6, 
31,670 

1 , ' ' 
1,231 

16,392 
10,404 

120,888 
42,428 
30,656 
46,238 
3,449 
1,647 

144,328 

11,034 

1,726 

20,102 

11,418 

2,320 

3,145 
1,716 
6,688 

3,315 
22,213 

2,090 
6,488 

28,094 
31,060 

28,008 
2,738 
4,013 

327 
3,920 

67 
41 

120 
545 

2,722 
193 
186 
537 
124 
27 

696 

77 

26 

592 

29 

19 

15 

26 
27 

315 

190 

331 
281 

365 
316 

432 
156 
447 

2,966 
23,701 

922 
183 

4,484 
5,513 

22,740 
6,450 
4,878 

10,354 
794 
237 

84 
624 

11 
16 
76 

116 

1,340 
203 
177 
401 

16 
16 

895 

106 

7 

8,363 

722 

783 

266 
226 

1,668 

1,258 
2,185 

1, 
3,710 

9,222 
11,448 

13,309 
2,121 
2, 

237 

128 
395 

13 
58 

221 
140 

120 
23 

10; 

861 
6,171 

194 
253 

3,172 
1,394 

16,289 
5,073 
4,660 
7,797 

226 
224 

16,943 

1,386 

141 

1,580 

321 

6,268 

281 
177 

1.131 

3,516 

1,070 
4.660 

200 
704 

6,711 
4,794 

2,512 
459 
630 

This table includes only (') All slores did not report t he amount ot creilit business or whether all sales were tor ca.sh. 
those I'.itablishments which reporle.l they ."ell entirely tor cash or t h a t thej- make credit .-^ules. 

C) Any slight differences in cross addit ion ot sales result from the necessity ot adjusting t he figures for each province 
h e nearest thousand. 
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Tableau 7.—CANADA—Commerce de d€taU, 1930, Ventes h credit 
N O M B R E D E M A G A S I N S E T M O N T A N T S D E V E N T E S C L A S S I F I E E S S E L O N L E D E G R E D E C R E D I T P O U R G E N R E S 

S E L E C T I O N N E S D E C O M M E R C E 

( L e s v e n t e s s o n t i n d i q u ^ e s en m i l l i e r s d e d o l l a r s ) 

Proportion of Credi t Business—Proportion de ventes il iredit 

1 1 - 2 0 
pour-cent 

21-
per 

- 3 0 
cent 

3 1 -
pour-

40 
-cent 

41 
per 

- 6 0 
cent 

5 1 -
pour-

60 
-cent 

6 1 - 7 0 
per cent 

7 1 -
pour 

80 
-cent 

Over 
80 per cent 

Au-dessus de 
80 pour-cent 

Nom­
bre de 
maga­

sins 

i,560 
9-83 

52 
209 

6 
4 

43 

964 
137 
117 
314 

14 
10 

120 

7 

66 
407 

117 
97 

76 

Ven­
tes 

net tes 

Num­
ber of 
stores 

104,355 
7-63 

5,047 
7-57 

525 
1,231 

40 
56 

2,754 
1,132 

9,378 
2,895 
2,236 
4,072 

201 
261 

17.128 

1.166 

155 

2.409 

1.103 

29 

10,895 

406 
92 

678 

2.432 

634 
3,407 

2,791 
3,745 

3,420 
59 

280 

122 
244 

15 
7 

833 

72 

6 

28 

4 

186 

23 
8 

47 

141 

31 
326 

N o m ­
bre de 
maga­

sins 

110,490 
8-08 

5,228 
7-84 

193 
439 
175 
82 
316 
422 

7,970 
2,144 
2,610 
3,272 
276 
72 

16,164 

932 

92 

1.033 

186 

14,640 

234 
143 
446 

149 
3,002 

47 
289 

3,484 
1,! 

1,456 
15 
90 

31 
85 
3 
6 
25 
38 

921 
128 
118 
278 
13 
6 

960 

96 

13 

209 

13 
10 
37 

247 

Ven­
tes 

nettes 

Num­
ber of 
stores 

6,569 
8-35 

286 
406 

87 
177 

3,917 

10,138 
3,168 
2,841 
4,345 

494 
131 

20,356 

1,229 

701 

9) 

17,388 

166 
102 
473 

176 
3,077 

182 
57 

2,958 
2,922 

35 
75 

1 
10 
47 
19 

1,174 
200 
182 
350 

10 
5 

990 

106 

10 

24 

5 

216 

30 
8 

32 

10 
163 

Ne t 
Nom­
bre de 
maga­

sins 

3,571 
5-35 

401 
364 

3 
122 
616 
629 

13,589 
4,796 
3.909 
5,019 

171 
34 

21,327 

1,716 

220 

836 

269 

361 
131 

74 
2,518 

130 

2,028 
1,629 

2,422 
26 

14 
28 

1 
2 

13 
7 

709 
145 
118 
193 

4 
5 

596 

60 

210 

17 
10 
23 

Ven­
tes 

nettes 

Num­
ber ot 
stores 

3,406 
5-11 

167 
135 
73 
51 
388 
179 

12,146 
3,688 
3,297 
4,096 
274 

14,413 

1,472 

586 

1,320 

404 
296 
546 

16 
1,377 

766 
698 

1,026 

54 

701 
176 
97 

167 
7 
6 

176 

Ne t 
sales 

Nom­
bre de 
maga­

sins 

103,802 
7-59 

100 
127 
161 
49 

168 
220 

11,963 
5,299 
2,674 
3.257 

325 

13,110 

835 

75 

1,237 

242 

158 
449 
56 

437 

31 
1,333 

608 
1,122 

2,725 
4 0 8 

15 
1 
1 

21 
4 

556 
190 
86 
92 

4 

319 

43 

tes 
net tes 

Num­
ber of 
stores 

93,073 
6-80 

125 
65 
7 
27 
177 
90 

9,867 
6,037 
2,224 
2.072 

656 

8,070 

586 

162 

3,168 
4-73 

321 
123 
50 
60 

4 
6 

216 

24 

582 
83 

139 

270 

I 

138 
12 

49 
818 

446 
2 

63 

Net 

153,644 
11-24 

43 
238 
236 
604 
262 

6.814 
3,883 
1,343 

960 
32 

428 

6.453 

746 

185 

1,007 

268 

23-801 

290 
21 

190 

11 
3P0 

77 
33 

480 
2,121 

1,530 
16 
86 

t") C o m m e la declaration des ventes k credit ou au comptant n 'a pas ete faite par tous les magasins, le tableau ci-dessus 
ne couvre que les etablissements ayant fait telles declarations. 

(2) 'Toute difference dans les addit ions transversales des ventes est due k la necessite d'ajuster les chiffres de chaque 
province k un millier pr^s. 

95442—5 
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Table 7.—CANADA—RetaU Merchandise Trade, 1930, Credit Business—Con. 
NUMBER OF STORES ANB AMOUNT OF SALES CLASSIFIED ACCORDING TO DEGREE OF CREDIT 

S E L E C T E D K I N D S OF B U S I N E S S 

( S a l e s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

Kind of business—Genre de commerce 

Total stores 
reporting 

faisant rapport 

Num­
ber of 
stores (') 

AU cash 

Pas de credi t 

Nom­
bre de 
maga­

sins 

Ventes 
net tes 

1-10 per cent 

Num­
ber of 
stores 

APPAKBX, G E O U P - C o n . — G R O U P E D U VfiTEMENT-Fin— 
Custom tailors and made-to-measure clothing—Tailleurs et 

ve tement sur mesure 
Furriers—fur shops—Fourreurs 
Shoe stores—Magasins de chaussures 

B U I L D I N G MATEEIALS G R O U P - G R O U P E D E S MATE­
R I A U X D E C O N S T R U C T I O N — 

H a r d w a r e stores—Quincailleries 
Lumber and building materials—Cours de bois d'oeuvre e t naa­

teriaux de construction 
Lumber and building mater ia ls , coal and wood—Bois d'oeu-vre, 

niateriaux de construction, charbon et bois de chauffage.. . 
Other building materials—Autres materiaux de construct ion. . . 
Electr ical shops (without radio)—Boutiques d'electricien 

(sans radios) 
Heat ing appliances and oil burners—Appareils de chauffage et 

brijleurs k I'huile 
Heat ing and plumbing fixtures—Boutiques de plomberie et 

chaufferie 
Pa in t and glass stores—Magasins de peintures e t vi tres 

F U R N I T U R E A N D H O U S E H O L D G R O U P - G R O U P E 
D E S MEUBLES ET A R T I C L E S D E MANAGE— 

Furniture stores—Magasins de meubles 
Furniture and undertaker—Meuhles et pompes tunebres 
Household appliance stores (gas or electric)—Magasins d'appa­

reils de menage (gaz ou electricite) 
Household appliance stores (owned by ut i l i ty companies)— 

Magasins d'appareils de menage (appartenant k des com­
pagnies d 'ut i l i te publique) 

Radio specialty stores—Magasins faisant une specialite des 
radios 

Radio and electrical shops (including refrigeration)—Magasins 
de radio e t appareils eieotriques (y compris refrigeration), , 

Radio and music stores (including; refrigeration)- ~" 
radio et de musique (y compris refrigeration) 

O T H E R R E T A I L S T O R E S — A U T R E S M A G A S I N S D E 
DETAIL— 

F a r m implement dealers—Marchands d ' instruments aratoires . 
F a r m implement agents—Agents de machines agricoles 
Feed stores (tiour, feed, grain, fertilizer)—Magasins de provende 

(farine, grain, engrais, etc.) 
Fa rmers ' supply stores—Magasins de fournitures pour fermiers. 
Feed and coal stores—Magasins de provende et de c h a r b o n . . . . 
Book stores—Librairies 
Coal and wood yards (including ice)—Cours k charbon et bois 

(comprenan t glace) 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Music stores (without radio)—Magasins de musique (sans 

radios) 
Office and school supplies—Fournitures de bureaux et d 'ecoles. . 
Office, store and school furniture, equipment and supplies— 

Fournitures et outillage de bureau, ecole et magasin 
Opticians and optometrists—Opticiens et optometr is tes 
Sporting goods stores—Magasins d 'art icles sportits 

970 
226 

2,032 

363 

178 
83 

146 

60 

246 
158 

502 
216 

82 

88 

131 

213 

244 

322 
2,030 

104 
266 

1,205 
2,591 

399 

44 
44 

45 
224 

71 

8,024 
7,449 

20,060 

49,356 

20,587 

13, 
6,930 

2,168 

1,: 

3,080 

21,104 
3,241 

1,806 

2,947 

2,410 

6,407 

11,532 

5,007 
7,716 

13,381 
2,127 
3,445 
6,650 

54,443 
60,551 
6,116 
14,414 

492 

3,116 
2,394 
1,953 

369 
45 

466 

203 

17 

11 
331 

168 
1,081 

91 
384 

14 

2,247 
1, 

11,987 

2,617 

161 

163 
108 

142 
178 

438 
105 

206 

75 

415 

21 
365 

1,269 
32 

140 
1,159 

2,797 
21,551 

487 
3,7S2 

79 
115 

384 
1,040 

301 

136 
22 

225 

202 

101 
913 
60 

289 

1,198 
816 

3,741 

3,014 

337 

196 
10 

22 

46 

60 
84 

144 
64 

17 

85 

115 

117 
434 

1,450 
t)7 

158 
860 

2,143 
16,822 

816 
2,907 

For foot-note, see page 64. 
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Tableau 7.—CANADA—Commerce de detail , 1930, Ventes i credit—Fin 

NOMBRE DE MAGASINS ET MONTANTS DE VENTES CLASSIFIEES SELON LE DEGKE DE CREDIT POUR GENRES 
SELECTIONNES DE COMMERCE 

(Les ventes sont indiqu^es en milliers de dollars) 

Proportion ot Credi t Business—Proportion de ventes k credit 

1 1 - 2 0 
pour-cent 

Nom­
bre de 
maga­

sins 

126 
28 

101 

217 

13 

5 
5 

9 

-
15 
10 

29 
15 

9 

3 

14 

14 

8 

23 
137 

48 
8 
7 

24 

134 
270 

30 
138 

5 
1 

2 
47 

7 

Ven­
tes 

nettes 

806 
600 

1,589 

3,667 

796 

53 
809 

89 

-
170 
83 

383 
167 

36 

13 

71 

162 

102 

161 
689 

927 
54 

161 
400 

2,567 
5,160 

424 
1,723 

34 
20 

31 
518 
116 

21 
per 

N u m ­
ber of 
stores 

72 
25 
76 

234 

12 

8 
6 

14 

1 

23 
16 

40 
26 

4 

2 

6 

14 

7 

28 
164 

40 
11 
16 
23 

88 
162 
28 
67 

5 

2 
18 
13 

- 3 0 
cent 

N e t . 
sales 

503 
608 

1,476 

3,696 

398 

116 
45 

121 

2 

194 
579 

736 
379 

28 

12 

37 

390 

246 

223 
555 

610 
364 
260 
877 

3,036 
4,003 

371 
1,019 

25 

60 
174 
360 

31 
pour 

N o m ­
bre de 
maga­

sins 

62 
28 
41 

332 

15 

6 
4 

8 

6 

18 
9 

25 
26 

3 

4 

11 

17 

12 

31 
193 

46 
7 

11 
9 

105 
86 
44 
44 

2 
2 

2 
11 
9 

- 4 0 
-cent 

Ven­
tes 

nettes 

332 
640 
581 

6,068 

444 

111 
29 

120 

93 

111 
45 

324 
244 

9 

78 

165 

495 

256 

364 
741 

820 
102 
273 
371 

6,410 
2,020 

603 
1,303 

13 
62 

64 
131 
393 

41 
per 

Num­
ber of 
stores 

62 
21 
29 

323 

24 

7 
3 

13 

4 

16 
13 

62 
38 

3 

4 

15 

22 

18 

41 
233 

64 
IS 
11 
10 

113 
41 
41 
28 

4 

2 
3 
8 

- 6 0 
cent 

Ne t 
sales 

449 
787 
267 

7,839 

250 

268 
11 

151 

34 

115 
238 

1,288 
433 

89 

15 

266 

330 

194 

409 
842 

1,416 
207 
186 
522 

3,328 
1,430 

593 
771 

50 

132 
12 

309 

51 
pour 

Nom­
bre de 
maga­

sins 

35 
14 
10 

226 

24 

7 
6 

10 

4 

3 
20 

48 
16 

3 

10 

8 

22 

13 

40 
176 

38 
17 
9 
9 

114 
15 
41 
21 

3 
0 

3 
2 

- 6 0 
-cent 

Ven­
tes 

nettes 

265 
604 
244 

7,684 

431 

169 
11 

126 

30 

34 
618 

1,278 
239 

78 

119 

108 

399 

346 

501 
748 

1,637 
354 
474 
576 

4,537 
275 
886 

2,206 

60 
49 

25 
42 

61 
per 

Num­
ber ot 
stores 

28 
12 
6 

157 

28 

18 
7 

9 

1 

20 
22 

74 
36 

12 

8 

6 

19 

37 

58 
208 

33 
14 
9 
3 

100 
7 

36 
11 

5 

1 
4 
3 

- 7 0 
cent 

Net 
sales 

237 
664 

17 

6,312 

497 

731 
81 

62 

1 

159 
784 

3,384 
681 

236 

30 

50 

455 

1,312 

1,296 
1,059 

1,416 
446 
345 
506 

4,704 
92 

809 
204 

327 

6 
33 

110 

7 1 - 8 0 
pour-cent 

Nom­
bre de 
maga­

sins 

22 
9 
8 

96 

38 

31 
5 

18 

6 

24 
18 

79 
21 

14 

15 

14 

36 

31 

36 
219 

36 
7 

16 
3 

119 
7 

24 
7 

4 

1 

• 1 

Ven­
tes 

nettes 

282 
497 

63 

6,000 

1,627 

1,409 
207 

273 

160 

198 
301 

6,412 
508 

346 

715 

298 

1,442 

1,887 

753 
1,111 

1,765 
173 

1,184 
130 

10,636 
86 

739 
413 

79 

148 

169 

0 ver 
80 per cent 

Au-dessus de 
80 pour-cent 

Num­
ber ot 
stores 

69 
22 
7 

43 

176 

86 
36 

38 

20 

100 
16 

92 
25 

27 

38 

30 

61 

92 

42 
297 

28 
9 
9 

24 

163 
10 
16 
7 

6 
21 

29 

4 

Ne t 
sales 

1,712 
1,269 

98 

2,665 

15.751 

10,644 
5.621 

1,129 

910 

1,899 
462 

6,717 
534 

926 

1,895 

1,196 

2,570 

6,664 

1,173 
1,178 

2,075 
328 
265 

1,251 

14,287 
117 
391 

89 

192 
1,136 

2,283 

65 

1 
2 
3 

4 

6 

6 
7 

8 

« 
10 
U 

12 
13 

14 

16 

16 

17 

18 

19 
20 

21 
22 
23 
24 

25 
26 
27 
28 

29 
30 

31 
32 
33 

Pour renvoi, voir page 65. 

95442—5J 
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Table 8A.—CANADA—Credit Business, by Types of Operation 

Tableau 8A.—CANADA—Ventes i credit, par types d'op&ation 

Type of operation—Typo d'operation 

Single store independents—Magasins indi-

Single stores (in voluntary chains)—Ma­
gasins individuels (chaines volontaires) 

Two-store mult iples^Mult iples de deux 

Three-store multiples—Multiples de trois 

Local chains (4 stores and over)—Chaines 

Provincial chains—Chaines provinciales.. 

Sectional chains—Chaines sectionnelles... 

National chains—Chaines nationales 

Manufacturer-controlled chaios—Chaines 
contr616es par lea manufacturiers 

Direct selling (house to house)—Colpor-

Industr ial stores (owned b y manufac­
turers)—Magasins industriels (appar­
tenant aux manufacturiers) 

Leased concessions and departments— 

Mail order houses (apart from stores)— 
Comptoirs postaux (s6par6s des maga-

Producer-retailers of milk—Producteur-

N u m b e r 
of stores 
reporting 

credi t 
sales 

N o m b r e de 
magasins 
declarant 
dee ventes 
k credit 

38,913 

2,868 

1,696 

533 

357 

828 

1.206 

431 

372 

204 

53 

18 

11 

95 

1 

To ta l net 
sales of 

such stores 

Chiffre net 
des ventes 
effectufees 

par ces 
magasins 

S 

872,883,700 

77,726,600 

92,880,600 

38,801,300 

23,023,200 

37,024,600 

67,146,600 

20,584,400 

33.1248,700 

1,374,500 

6,491,700 

631,300 

1,224,700 

385,600 

165,000 

Ne t credi t 
sales of 

such stores 

Chiffre net 
des ventes 

k credi t 
effectu6es 

par ces 
znagasins 

S 

395,074,500 

31.586,900 

48,292,300 

20,520,000 

12,334.600 

22,640,300 

19,487,000 

9,733,200 

26,196,000 

745.600 

3,752,300 

346,800 

457,100 

135,200 

15,000 

Ra t io of credi t 
Bales to to ta l 
sales in stores 

reporting 
credit sales 

Rappor t des 
ventes k credi t 
aux ventes glo­
bales effectuees 
par lea magasins 

declarant des 
ventes k c redi t 

45 3 

40.6 

52 0 

52.9 

53.6 

61.2 

29.0 

47.2 

78.8 

54.2 

57.8 

54.9 

37.3 

35.1 

9.1 

Insta lment sales 
of stores report­
ing instalments 

(included also in 
credi t sales) (i) 

Ventes k tempera­
ment effectuees 
par les magasins 

en declarant 
(comprises egale­

ment avec les 
ventes k cr6dit) (i) 

S 

70,515,300 

146.900 

17,588,400 

8,584,200 

5,154,800 

6.036,600 

4.187,000 

5,114,900 

'J, 780,600 

4,000 

10.000 

30,900 

80,000 

(0 In addition, instalment sales of S19,776,000 were reported by firms which furnished no other credit information. 
Q) En plus, des ventes i temperament de 519,776,000 ont ete dedarees par les etablissements qui n'ont pas fourni d'autres 

informations sur leurs ventes k credit. 
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Table 8B.—CANADA, THE PBOVINCES AND TERRITORIES—RetaU Merchandise Trade, 
1930, Credit Business 

Tableau 8B.—CANADA, LES PROVINCES ET LES TERRITOIRES—Commerce de detail, 
1930, Ventes ik credit 

Province 

Canada, Total(i) 

Prince E d w a r d Island—He du Prince-

New Brunswick—Nouveau-Brunswick 

British Columbia—Colombie Britannique 

Yukon and Nor thwes t Territories—Yu­
kon et Terr i toires du Nord-Ouest 

N u m b e r 
of stores 
reporting 

credit 
sales 

N o m b r e de 
magasins 
declarant 
des ventes 

k credi t 

47,586 

320 

2,297 

1,586 

11,778 

15,859 

2,608 

4,331 

3,537 

3,256 

29 

To ta l net 
sales of 

such stores 

Chiffre net 
des ventes 
effectuees 

par ces 
magasins 

1,373,593,200 

8,705,300 

49.159.600 

34,743.300 

281.669,400 

434,368.400 

59,128.800 

85.230.500 

80,532,300 

121,242.200 

919.600 

Ne t credit 
sales of 

such stores 

Chiffre net 
des ventes 

k credi t 
effectuees 

par ces 
magasins 

S 

591,306,700 

4.099,700 

23,961,500 

17,278.000 

133.327,900 

199.930,200 

29,114.200 

34.381.100 

34.836,400 

61,142,200 

679,600 

Rat io of credit 
sales to total 
sales in stores 

reporting 
credit sales 

Rapport des 
ventes k credi t 
aux ventes glo­
bales effectuees 
par les magasins 

declarant des 
ventes k credit 

40 43 

47 09 

48.74 

49 73 

47 33 

46 03 

49.24 

40.34 

43.26 

50 43 

73.90 

Instalment sales 
of stores report­
ing instalments 

(included also in 
credit sales) (2) 

Ventes k tempera­
ment effectuees 
par les magasins 

en declarant 
(comprises egale­

ment avec les 
ventes k credit) (2) 

S 

137,333,600 

234 100 

4,091.600 

2,973,500 

23,761.400 

49,779,700 

4 917,600 

5.949,900 

6,183,600 

10,436,900 

(1) Chain store companies reported credit and instalrrent sales for the company as a whole but not for each individual 
unit. Since sectional and national chains have stores in more than one province, i t has not been possible to include thei r 
credit business in t h e provincial figures. T h e credit and instalment sales of sectional and national chains are included, how­
ever, in t h e Dom.inion totals . 

(2) In addition, instalm^ent sales of S19,776,000 were reported b y firms which furnished no other credit inform^ation. 

(0 Les compagnies de chatne de magasins ont donne leurs ventes k credit e t leurs ventes k temperament pour toute la 
chaine en bloc et non po\ir chaque magasin individuellement. Comme les chalnes sectionnelles et nationales ont des magasins 
dans plus d'une province, il n 'a pas ete possible d'inclure leurs ventes k credit dans les chiffres provinciaux. Toutefois, les 
ventes k cr6dit e t k t emperament des chaines sectionnelles et nationales sont comprises dans les totaux pour le Dominion. 

(2) En plus, des ventes & temperament de S19,776,000ont6te dedarees par les etablissements qui n'ont pas fourni d 'autres 
informations sur leurs ventes k credit . 



70 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

Table 9.—CANADA—Repair and Service Receipts Reported by Merchandising Establishments, 
1930 

Tableau 9.—CANADA—Recettes provenant dc reparations et de services telles que declares par les 
etablissements, 1930 

Subsidiary Receipts 
and 

Kind of Business Reporting (i) 

Receipts 

Recettes 

Recettes subsidiaires 
et 

Genre de commerce fournissant des declarations (i) 

Total repair and service receipts reported 

Billiards, pool and bowling— 
Tobacco stores and stands 
All other retail stores 

Cleaning, pressing and repairing— 
Custom tailors and made-to-measure clothing... 
Other apparel and clothing stores 
All other retail stores 

Fur cleaning, repairing and storage— 
Furriers—fur shops 
All other retail stores 

Barber shops— 
Tobacco stores and stands 
Confectionery stores 
All other retail stores 

Beauty parlours and hairdressing— 
Department stores 
All other retail stores 

Photography (printing and developing)— 
Drug stores 
All other retail stores 

Undertaking— 
Furniture and undertaker 
AU other retail stores 

General automobile repair services— 
Automobile dealers 
Garages 
Filling stations 
All other retail stores 

Tire service and repairs— 
Tire shops 
Filling stations , 
AU other retail stores 

Washing and polishing— 
Filling stations 
All other retail stores 

Other automotive repairs and services— 
Accessories, tires and batteries 
Filling stations 
All other retail stores 

Boot and shoe repairs— 
Shoe stores 
All other retail stores 

Radio and electrical repairs— 
Household appHance stores 
Radio specialty stores 
Radio and electrical shops (including refrigeration) 

Radio and m.usic stores (including refrigeration).. 

All other retail stores 
Watch and jewellery repairs— 

Jewellery stores 
All other retail stores 

Service on business machines— 
Household appliance stores 
Office and store mechanical appliances 
Typewriter dealers 
All other retail stores 

Not otherwise specified 

46,835,300 

489,000 
150,900 

442,900 
81.500 
34.000 

810,400 
219,500 

611.500 
141,200 
111,800 

700,800 
81.800 

256.000 
251.900 

466.600 
73,000 

18.930.000 
10.536,800 

181,300 
787,700 

401,800 
504,100 
131,100 

673,400 
18,100 

270.400 
123.000 
44,900 

439.500 
105.000 

108.100 
136.300 
179.800 

117.800 

110.600 

2.557.900 
195.600 

250.100 
292,600 
758.700 
123.300 

Total des recettes dedarees en paiement de repara­
tions et services. 

Billards, pool et quilles— 
Magaains et comptoirs de tabac. 
Tous autres magasins de detail. 

Nettoyage, pressage et r^parage— 
Tailleurs et vetement sur mesure. 
Autres magasins de vetement et lingerie. 
Tous autres magasins de detail. 

Nettoyage, r^parage et entreposage de fourrures— 
Fourreurs. 
Tous autres magasins de detail. 

Boutiques de barbier— 
Magasins et comptoirs de tabac. 
Confiseries. 
Tous autres magasins de detail. 

Salons de beaute et coiffure— 
Magasins k rayons. 
Tous autres magasins de detail. 

Photographie (impression et developpement)— 
Pharmacies. 
Tous autres magasins de detail. 

Services funeraires— 
I\Ieubles et pompes fun^bres. 
Tous autres magasins de detail. 

Reparation generate d'auto— 
Marchands d'automobiles. 
Garages. 
Stations d'essence. 
Tous autres magasins de detail. 

Service et reparation de pneus— 
Boutiques de pneus. 
Stations d'essence. 
Tous autres magasins de detail. 

Lavage et polissage— 
Stations d'essence. 
Tous autres magasins de detail. 

Autres services et reparations d'auto— 
Accessoires (auto), pneus et batteries. 
Stations d'essence. 
Tous autres magasins de detail. 

Reparation de chaussures— 
Magasins de chaussures. 
Tous autres magasins de detail. 

Reparation de radio et appareils eiectriques— 
Magasins d'appareils de menage. 
Magasins faisant une specialite des radios. 
Magasins de radio et appareils eiectriques (y compris 

refrigeration). 
Magasins de radio et de musique (y compris refrige­

ration). 
Tous autres m^agasins de detail. 

Reparation de montres et bijoux— 
Bijouteries. 
Tous autres magasins de detail. 

Service de machines de bureau— 
Magasins d'appareils de menage. 
Appareils mecaniques de bureau et de magasin. 
Mactisins dc dactylographes, 
Tous autres magasins de detail. 

924,600 Service divers. 

<i)The first heading in eanh î rnup shows the nature of 
theservicearendered; the indi_̂ n!(>rl headin'JiH irulii^ato 
the kind of business establishments in which tliose 
.'services are performed. 

(OLe premier en-teto do chaque groupe montre la nature 
du service; les en-tetes en retrait indique I'esp^ce 
d'etiiblissement dans lequel sont rendus ces services. 
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Table 10.—CANADA—Reported Receipts from the Sale of Meals, 1930 
Tableau 10.—CANADA—Recettes d^clar^cs provenant des repas, 1930 

Kind of Business—Genre de commerce 

Tota l Receipts 
from Sale of 

Meals 

Rece t tes 
tota les pro­
venant de la 

vente des 
repas 

P e r cent 

Pour-cent 

Restaurants ( table service)—Restaurants (avec service de tab le) . . 

Cafes (including confectionery)—Caf6s (y compris confiserie) 

Luncli rooms—Salles i gouter 

Depar tment stores—Magasins k rayons 

Lunch counters and restam-ants (10 seats and under)—BulTets et restaurants (10 sieges et 
moins) 

Cafeterias only—Caf6t6rias seulement 

Confectionery stores—Confiseries 

Sandwich shops—Comptoirs k sandwichs 

Tea rooms and l ight lunches—Th^s et repas lagers 

Variety, 5-and-lO, to-a-dollar stores—Bazars, magasins de 5 et 10 cents, jusqu'S. SI.00. 

Drug stores—Pharmacies 

Cafes with groceries—Caf^s avec 6piceries 

Candy stores—nut stores—Bonbons et noix 

Grocery stores (without meat)—Epiceries (sans rayon de viandes) 

Delicatessen stores—Charcuteries 

Tobacco stores wi th foods—Magasins de tabac avec al iments 

Refreshment booths and soft dr ink stands—Pavilions de rafraichissements et kiosques k 
Ii queurs douces 

Filling stat ions wi th o ther merchandise—Stations d'essence avec autre marchandise 

Country general stores (groceries wi th d ry goods and apparel)—Magasins g6n6raux de cam 
pagne (Epiceries, nouveaut6s et vetement) 

Tobacco s tands (hotel lobbies, etc.)—Comptoirs de tabac (dans les h6tels , etc.) 

Grocery stores wi th meats—Epiceries (avec rayon de viandes) 

Frui t and vegetable stores—Fruits et legumes 

News dealers (tobacco and confectionery)—Magasins de journaux (tabac et confiserie) 

Baker ies and bake ry products—Boulangeries et produits de la boulangerie 

News dealers (stationery and novelties)—Magasins de journaux (papeterie et curiositfe) 

Meat marke t s with groceries—Boucheries avec Epiceries 

F ish markets—Poissonneries 

Ant ique shops—Antiquailles 

All o ther stores—Tous autres magasins 

Tota l , Re ta i l Merchandise Establ ishments—Total , etablissements de commerce de detail . . 

Hotels—Hdtels 

Service es tabl ishments—Etabl issements de service 

Grand Tota l—Totaui 

34,393,000 

10,893,200 

9,008,200 

5,133,500 

4,249,400 

3,646,900 

2,669,100 

2,574,300 

2,188,600 

1,687,500 

1,363,400 

621,700 

309,400 

217,100 

180,700 

118,300 

117,400 

87,000 

76,500 

74,900 

47,700 

38,300 

38,000 

37,300 

17,500 

14,500 

13,000 

8,900 

293,300 

80,018,600 

28,124,200 

472,600 

(1)108,615,400 

31-66 

10-03 

8-29 

4-73 

3-92 

3-36 

2-46 

2-37 

2 0 1 

1-55 

1-26 

0-48 

0-28 

0-20 

0 1 7 

O i l 

0-11 

0-08 

0-07 

0 0 7 

0-04 

0-03 

0-03 

0 0 3 

0-02 

0 0 2 

0-01 

0-01 

0-28 

73-68 

25-89 

0-43 

100-00 

(•)In addit ion, receipts from the sale of meals in rai lway dining cars amounted to 53,585,887. 

(i)En plus, recet tes provenant des repas des wagons salles k manger au montant de $3,585,887 
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Table llA.—CANADA—Wholesale Sales by RetaU Merchandise Establishments and Retail Sales 
by Wholesale Establishments, 1930 

Tableau llA.—CANADA—Ventes de gros effectuees par les etablissements de detail et ventes de 
detail effectuees par les etablissements de gros, 1930 

Retail Merchandise Establishments 

Etablissements de ventes au detail 

Ivind of business—^Genre de commerce 

Total 

Grocery stores (without meat)—Epiceries (sans 
rayon de viandes) 

Grocery stores with meats—^Epiceries (avec 
rayon do viandes) 

Meat raiarkets with groceries—Boucheries avec 
6piceries 

Meat markets—Boucheries 
Fish markets—Poissonneries 
Dairy products dealers—Marchands de pro­

duits laitiers 
Fruit and vegetable stores—Fruits et 16gumes.. 
Tobacco stores and stands—Magasins et comp­

toirs de tabac 

Automobile dealers—Distributeurs d'auto­
mobiles 

Accessories, tires and batteries—Accessoires 
(auto), pneus et batteries 

Filling stations—Stations d'essence 

Apparel group—Groupe du vfitement 

Hardware stores—Quincailleries 
Lumber and building material dealers—Mar­

chands de bois et de materiaux de construc­
tion 

Paint and glass stores^Magasins de peintures 
et vitres 

Household appliance stores—Magasins d'appa­
reils de manage 

Electrical shops (without radios)—Boutiques 
d'electricien (sans radios) 

Radio and electrical shops (including refrigera­
tion)—Magasins de radio et appareils eiectri­
ques (y compris refrigeration) 

Farm implements—Instruments aratoires 

Feed stores—Magasins de provende 
Feed and coal stores—Magasins de provende et 

de charbon 
Book stores—Librairies 
Coal and wood yards—Cours k charbon et bois. 
Drug stores—Pharmacies 

Jewellery stores—Bijouteries 
Sporting goods stores—Magasins d'articles 

sportifs 
Brewers' warehouses—^Entrep6ts de brasserie.. 
Other wine or liquor stores—Autres d^pAta de 

vins ou liqueurs 
Seeds, bulbs and nursery stock—Graines, bulbes 

et plants do pepini^rcs 

Not otherwise specified—Divers 

Sales to 
other 

retailers 

Ventes k 
d'autres 

detaillants 

Sales to 
ultimate 

consumers 

Ventes 
aux con­

sommateurs 

533,628,100 

463,100 

74,400 

288,600 

208,200 

65,000 

2,007,500 

240,400 

411.500 

8,922.300 

115,000 

145,200 

19,100 

77,800 

2,917,700 

^33,633,700 

1,251,600 

1,092,600 

648.900 

1,386,300 

270,000 

188,900 

331,400 

528.800 

1,088,500 

178,200 

40,800 

49,900 

-
269,200 

209,800 

634,900 

270,700 

98,400 

3,001,400 

469,600 

466,800 

262,100 

391,100 

4,631,800 

1,247,000 

97,200 

884.300 

-
85.200 

518,500 

99.300 

2,025,400 

880,700 

84,200 

1,594,300 

228,900 

120.100 

519,300 

27.800 

3.366,500 

Wholesale Estabhshments 

Etablissements de gros 

Kind of business—Genre de commerce 

Total. 

Groceries and food specialties—Epiceries et spe­
cialites alimentaires. 

Meats and provisions—Viandes et provisions. 

Fish and sea foods—Poisson, huitres, etc. 
Dairy and poultry products—Produits laitiers 

et ceufs. 
Fruits and vegetables—Fruita et legumes. 
Tobacco and confectionery—Tabacs et con­

fiserie. 

Automobiles and other motor vehicles—Auto­
mobiles et autres vfehicules automoteurs. 

Automotive equipment, parts, tires and tubes— 
Pieces et accessoires d'automobiles et pneus. 

Petroleum and petroleum, products—Petrole et 
derives. 

Dry goods and apparel—Vetement et Hngerie. 

Hardware—Quincaillerie. 

Lumiber and building m.aterials—Bois et mate­
riaux de construction. 

Paints, varnishes, glass and wallpaper—Peintures, 
vernis, vitre et papier k tapisserie. 

Electrical goods and equipment—Appareils et 
accessoires eiectriques. 

Radios and radio equipment—Instruments et 
accessoires de radio. 

Refrigerators (electric)—Glaci&res (eiectriques) 

Farm machinery and equipment—Machines et 
equipement agricoles. 

Grain—C6reales. 
and feed—Foin, grain et pro-Hay, grain 

vende. 
Books and periodicals—Li^Tes et magazines. 
Coal and coke—Charbon et coke. 
Drugs and drug sundries—Drogues et fournitures 

pharmaceutiques. 
Jewellery^Bijouterio. 

Sporting goods—Articles de sport. 
Alcoholic be^•o^a}!;es—Breuvaces alcooliques. 

Seeds, bulbs and nursery stock—Graines, bulbes 
et produits des pepinii^res. 

Not otherwise specified—Divers. 
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Table IIB.—CANADA, THE PBOVINCES AND TERRITORIES—Wholesale Sales by Retail 
Merchandise Establishments and Retail Sales by Wholesale Establishments, 1930 

Tableau HE.—CANADA, LES PBOVINCES ET LES TERRITOIRES—Ventes de gros effectu«es 
par les etablissements dc detail et ventes de detail effectuees par les etablissements de gros, 1930 

Province. 

Wholesale 
sales by retail 
merchandise 

establish­
ments 

Ventes de gros 
effectuees par 
les etablisse­

ments 
de detail 

Retail sales 
by wholesale 

establish­
ments 

Ventes de 
detail effec­
tuees parles 

etablisse­
ments degros 

Canada, Total 

Prince Edward Island—lie du Prince-Edouard 
Nova Scotia—Nouvelle-Ecosse 
New Brunswick—Nouveau-Brunswick 
Quebec—Quebec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
British Columbia—Colombie Britannique 
Yukon and Northwest Territories—Yukon et Territoires du Nord-Ouest 

.533 

1 

7 
8 
1 

1 
1 

S 
628,100 

86,900 
589,500 
479,200 
541,800 
659,500 
077,200 
923,600 
338,600 
931,800 

.523,632,700 

739.800 
033.300 
047,300 
656,000 
281,200 
829,500 
165,800 
471,300 
408,500 

Table 12.—CANADA—Betail Merchandise Trade, 1930, by Forms of Organization 

Tableau 13.—CANADA—Commerce de detail, 1930, par constitution des etablissements 

Individual proprietorships-Part icul iers 
Partnerships—Societes en nom coUectif 
Corporations—Compagnies incorporees 
Co-operative associations-Cooperatives 

Number 
of stores 

N o m b r e 
de ma­
gasins 

123,003 

99,197 
10,358 
15,047 

282 
119 

Full- t ime employees 

Personnel k temps entier 

Male 

Hommes 

166,001 

68,650 
15,751 
80,485 

776 
339 

Female 

F e m m e s 

72,682 

22,235 
4,652 

45,394 
172 
229 

Salaries 
and wages 

Salaires 
et gages 

5247,370,500 

76,238,800 
19.188.100 

150,282.500 
1,143.800 

517,300 

Total 
sales 

Total 
des 

ventes 

52,755,569,900 

1,142,203,100 
271,220.400 

1,324.247,500 
15,647,900 
2,251,000 

Per cent 
of total 

sales 

Pour-cent 
des ventes 

totales 

100 00 

41-45 
9-84 

48 06 
0-57 
0-08 

Table 13.—CANADA—Capital Invested in Betail Merchandise Trade, 1930 

Tableau 13.—CANADA—Capital engage dans le commerce de detail, 1930 

Group—Groupe 

Country general stores—Magasins generaux de campagne. 
General merchandise group—Groupe des marchandises 

Building mater ia ls group—Groupe des materiaux de cons-

Furni ture and household group—Groupe des meubles et 

Restaurants , cafeterias and eating places—Restaurants, 

Secondhand group—Groupe de la marchandise de seconde 
main 

Number 
of 

stores 

— N o m b r e 
de ma­
gasms 

125,003 

44.665 
11,915 

2,974 
13.194 
10.474 

6.035 

3,188 

5,609 
25,343 

1,606 

Tota l 
sales 

— Tota l des 
ventes 

S 
2,755,569,900 

615,476,100 
228,803,800 

451,542,500 
381,959,300 
219,968,600 

162,237,100 

101,665,900 

75,977,100 
506,126,900 

11,812,600 

Stocks on 
hand, end 

of year 
(at cost) 

— Stocks en 
magasin k la 

fin de 
I'annee 

(prix coutant) 

5 
183,627,500 

44,861,600 
76,116,700 

77,351,100 
37,770.300 
73,865,200 

50,653,000 

26,438,200 

1,954,900 
91,033,000 

3,583,500 

Capital 
invested 

(including 
stocks 

on hand) 

— Capital 
engage 
(inclus 

stocks en 
magasin) 

$ 
1,239,483,800 

185,479,400 
145,487,100 

216,255,400 
133,375,200 
109,222,200 

107,711,400 

71,203,300 

28,015,400 
236,431,100 

6,303,300 
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Table 14.—CANADA—Betail Merchandise Trade, Average Capital Investment and Average Sales 
per Store In Selected Kinds of Business (Independent Stores Onlyi), 1930 

Kind of Business—Genre de commerce 

Stores in Rented Prenaises 

Mag.asins dans un local loue 

Stores in Owned Premises 

Magasins dans un local qu ' i l possdde 

Number of 
stores 

reporting 

sins 
faisant 
rapport 

Average 
sales 

per store 

Moyenne 
des ventes 

par magasin 

Average 
capital 

per store 

Moyenne 
du capital 

par magasin 

N u m b e r of 
stores 

reporting 

miagasins 
faisant 
rapport 

Average 
sales 

per store 

Moyenne 
des ventes 

par magasin 

Average 
capital 

per store 

Moyenne 
du capital 

par magasin 

Food Group—Groupe dc ral lmentat lon— 
Bakeries and bakery products—Boulange­

ries et produits de la boulangerie 
Confectionery stores—Confiseries 
Milk dealers—Laiteries 
Frui t and vegetable s tores—Fruits e t le­

gumes 
Grocery stores (without meat)—Epiceries 

(sans rayon de viandes) 
Grocery stores with meats—Epiceries 

(avec rayon de viandes) 
Meat marke t s wi th groceries—Boucheries 

avec epiceries 
Meat marltets—Boucheries 
Fish markets—Poissonneries 

C o u n t r y General Stores—Magasins gene­
raux de campagne— 

General stores (groceries with dry goods 
and apparel)—Magasins generaux (epice 
ries, nouveautes e t ve tement) 

General Merchandise Group—Groupe des 
marchandises generales— 

D r y goods stores—Magasins de marchan­
dises seches 

Automotive Group—Groupe de Pautomo-
bilc— 

Automobile dealers—Marchands d'automo­
biles 

Accessories, t i res and batteries—Acces­
soires (auto), pneus et ba t te r ies 

Tire shops—Boutiques de pneus 
Filling stations—Stations d ' e s s e n c e . . . . . . . . 
Filling s tat ions wnth tires and accessor ies-

Stations d'essence avec pneus e t acces­
soires _.. -. 

Filling s tat ions -with o ther m e r c h a n d i s e -
Stations d'essence avec autre marchan-
dise 

Garages 

Apparel Group—Groupe d u vetement— 
Men's furnishings stores—Magasins de lin­

gerie (hommes) 
Men's and boys ' clcthing and furnishings 

stores—Magasins de vetements et lingerie 
(hommes e t garcons) 

Fami ly clothing stores—Vetement pour 
toute la famille 

Women's ready-to-wear stores—Magasins 
de confection pour femmes 

Millinery stores—Magasins de modes , . . 
Custom tailors and made-to-measure 

clothing—Tailleurs e t ve tement sur me­
sure 

Furriers—fur shops—Fourreurs _.. . 
Shoe stores (men's, women's and child­

ren's)—IVIagasins de chaussures pour hom­
mes, femmes e t enfants 

454 
3,500 

111 

606 

4,887 

776 

807 
1,778 

163 

781 

185 
116 
252 

735 

153 
1,171 

310 

770 

674 

775 
625 

794 
210 

9,204 
8,004 

19,906 

12,552 

15,320 

29,159 

24,168 
19,105 
16,131 

23,387 

136,976 

17,864 
20,603 
17,228 

17,810 

9,139 
14,836 

16,107 

31,931 

34,275 

34,009 
6,300 

8,465 
28,557 

2,153 
2,047 

2,043 

2,718 

4,918 

4,152 
2,958 
3,219 

10,083 

9,020 

5.542 
2.702 

2,445 

1,469 

7,173 

15,466 

17,068 

10,128 
1,702 

3,393 
13,708 

306 
1,952 
337 

275 

6,203 

1,057 

751 
1,583 

54 

902 

64 
43 
530 

681 
2,001 

100 

249 

218 

128 
175 

305 

9,389 
4,751 
29,863 

11,755 

8,884 

21,317 

21,494 
11,779 
9,226 

18,305 

13,419 

72.097 

23.727 
18.447 
7.144 

11,397 

4.707 
9.434 

9.774 

19.550 

35.363 

18,255 
3,318 

5,466 
43,300 

10,035 

6,425 
4,158 

14,001 

7,135 

4,837 

8,176 

7,615 
4,986 
4,169 

12,799 

10,612 

29,883 

9,767 
11,888 
3,774 

6,194 

2,802 
6,813 

18,947 

•27.264 

13,900 
3,527 

6,074 
45,595 

(1) The averages in this table arc based upon the figures for independent stores reporting capital investment , as chain 
s tore coaipanies reported only t he to ta l capital investment and not t he capital in each unit. 
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Tableau 14.—CANADA—Commerce de detail, moyenne du capital engage et ia moyenne des ventes 
par magasin dans certains genres seictionne^i de commerce (des magasins independants 

scu'.cmcnti), 1930—Fin 

Kind of Business—Genre de commerce 

Bui lding Materials G r o u p - G r o u p e des 
materiaux de construct ion— 

Hardware stores—Ouincaillerips 
Lumber and building m.aterials—Cours de 

bois et de materiaux de construct ion. . . . 
Lumber and building mater ia ls , coal and 

wood—Bois d'oeu-vre, materi.aux de cons­
truction, charbon e t bois de chauffage. . . 

Electrical shops (without radio)—Bouti­
ques d'electricien fsans radios) 

Heating and plumbing fixtures—Boutiques 
de plomberie e t chaufferie 

Paint and glass stores—Magasins de pein-

Furni ture and Household Group—Grou­
pe des meubles et articles de m e n a g e -

Furniture stores—Magasins de meubles. . . . 
Furniture and undertaker—Meubles e t 

Radio speci-iUy stores—Mag.asins faisant 

Radio and eler^trical shops (including re­
frigeration)—Magasins de radio e t appa­
reils ele-'.triques (y compris refrigeration) 

Radio and music stores (including refrigera­
tion)—Magasins de radio e t de musique 

Restaurants , Cafeterias and Eating Places 
—Restaurants , cafeterias et salles a 
manger— 

Cafes (including confectionery)—Cafes (y 

Lunch rooms—Salles k gouter 
Res taurants (table per\-ice)—Restaurants 

(avec ser\-icp de t.ahle) 
Lunch counters and restaurants (10 seats 

and under)—Buffets e t res taurants (10 

O t h e r Retail S t o r e s - A u t r e s magasins de 
d e t a i l -

Feed stores (flour, feed, grain, fertilizer)— 
Magasins de provende (farine, grain, en-

Coal and wood yards (including ice)— 
Cours k charbon e t bois (comprenant 

News dealers (stat ionery and novelties)— 
Magasins de journaux (papeterie e t curio­
sites) 

Sporting goods stores—Magasins d 'art icles 

Tobacco stores wi th news-stands—Maga­
sins de t abac avec rayon de journaux . . . . 

Stores in Rented Premises 

Magasins dans un local loue 

N u m b e r of 
stores 

reporting 

Magasins 
faisant 
rapport 

1,007 

85 

43 

117 

165 

95 

277 

101 

132 

194 

168 

519 
268 

1.250 

484 

153 
222 

512 
1,753 

289 
822 

136 

69 

366 

Average 
sales 

per store 

^Toyenne 
des ventes 

par magasin 

s 

24,664 

88,462 

74,100 

20,992 

12,860 

23,237 

42,432 

18,069 

19.528 

25,963 

44,444 

16,769 
13,706 

17,744 

5,985 

28,208 
22,657 

48,623 
21,088 
16,313 
16,183 

13,477 

28,516 

13,012 

Average 
capital 

per store 

Moyenne 
du capital 

par magasin 

S 

13,830 

50,093 

25.709 

9.891 

4,056 

11,842 

22,328 

13,885 

5,142 

9,170 

33,773 

4,911 
3,548 

4,808 

1,271 

6,251 
11,461 

17,293 
9,243 
6,818 

11,560 

5,026 

11,959 

2,772 

Stores in Owned Premises 

Magasins dans un local qu'i l possfede 

Number of 
stores 

reporting 

Magasins 
f.aisant 
rapport 

1,141 

291 

162 

64 

176 

77 

210 

177 

38 

66 

61 

261 
51 

271 

85 

313 
47 

1,022 
807 
197 
323 

43 

16 

68 

Average 
sales 

per store 

Moyenne 
des ventes 

par magasin 

$ 

20,872 

45,389 

69,194 

12,309 

12,977 

16,352 

33,898 

14,094 

6,600 

16,174 

23,161 

9,789 
10,702 

10,935 

2,875 

28,985 
18,211 

42,015 
13,424 
9,061 
8,788 

8,430 

19,100 

11,881 

Average 
capital 

per store 

Moyenne 
du capital 

par magasin 

$ 

19,021 

31,088 

42,719 

11,635 

8.821 

14.042 

32,589 

17,860 

2,776 

10,909 

26,949 

7,689 
8,382 

10,199 

2,949 

12,772 
17,032 

17,454 
12,197 
11,379 
13,643 

9,888 

16,294 

9,360 

(•) Les moyennes de ce tableau sont basees sur les chiffres des magasins independants qui ont declare leur capital, parce 
-que le capital des chalnes de magasins n'a ete donne que pour I'ensemble des chaines et non pour chaque unite. 
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Table 15.—CANADA—Continuity of Ownership of Betail Stores in Existence in 1930, by Provinces 
Tableau 15.—CANADA—Continuite de propriete des magastais dc detail en existence en 1930, 

par provinces 

Years Under Same Ownership 

Annees sous le m6me proprietaire 

T o t a l , All S to re s—Tota l , t o u s 
magas in s 

Stores not reporting d a t e of 
ownership—Magasins ne decla­
ran t pas la duree de propriete . 

S to res r e p o r t i n g d a t e of o w n e r ­
s h i p , to ta l—Magas ins dec la ­
r a n t la d u r e e de p r o p r i e t e , 
t o t a l 

1 year —1 an 
2 years—2 ans 
3 years—3 ans 
4 years—4 ans 
5 years—5 ans 
6-11 years—6-11 ans 
12-21 years—12-21 ans 
More than 21 years—Plus de 21 

ans 
All e the r (')—Tous au t res ( ! ) . . . . 

C A X A D A ( i ) 

Num­
ber 

Nom­
bre 

123,003 

28,676 

96,327 

023 
116 
982 
021 
026 
766 
583 

,293 
,517 

Per 
cent 

Pour-
cent 

100-00 

13-52 
11-54 
9-32 
7-29 
6-26 

24-67 
16-18 

8-61 
2-61 

Prince E d w a r d 
Island 

I l e d u 
Prince-Edouard 

Num- Per 
ber cent 

Nom­
bre 

59 
76 
54 
37 
35 

159 
120 

106 
3 

Pour-
cent 

100 00 

9-11 
11-57 
8-33 
5-71 
5-40 

24-54 
18-52 

16-36 
0-46 

Nova Scotia 

Nouvelle-Ecosse 

Num­
ber 

Nom­
bre 

6,464 

1,491 

4,973 

594 
511 
396 
293 
290 

1,204 
947 

695 
43 

Per 
cent 

Pour-
cent 

100 00 

11-96 
10-28 
7-96 
5-89 
5-83 

24-21 
19-04 

13-98 
0-86 

New Brunswick 

Nouveau-
Brunswick 

Num­
ber 

Nom­
bre 

3,3.35 

372 
362 
224 
223 
217 
829 
637 

447 
24 

Per 
cent 

Po»r-
cent 

100-00 

11-15 
10-85 
6-72 
6-69 
6-51 

24-86 
1910 

13-40 
0-72 

Quebec 

Quebec 

N u m ­
ber 

Nom­
bre 

M,286 

23,062 

3.285 
2.674 
2,141 
1,786 
1,468 
5,661 
3,562 

2,185 
300 

Per 
cent 

Pour-
cent 

100-00 

14-24 
11-60 
9-28 
7-74 
6-37 

24-55 
15-45 

9-47 
1-30 

Ontario 

Years Under Same Ownership 

Annees sous le meme proprietaire 

T o t a l , All S to res—Tota l , t o u s 
magas in s 

Num­
ber 

Nom­
bre 

Stores not reporting da te of 
ownership—Magasins ne decla­
ran t pas la duree de propriete 

S to re s r e p o r t i n g d a t e of o w n e r ­
s h i p , to ta l—Magasin decla­
r a n t la d u r e e de p r o p r i e t e , 
t o t a l 

1 year—1 an 
2 years—2 ans 
3 years—3 ans 
4 years—4 ans 
5 years—5 ans 
6-11 years—6-11 ans 
12-21 years—12-21 ans 
More than 21 years—Plus de 21 

ans 
-All othor(!)—Tous a u t r e s O 

35,972 

3,459 
1,046 

Per 
cent 

Pour-
cent 

13-12 
10-73 
9-39 
7-53 
5-98 

24-92 
15-81 

9-61 
2-91 

Manitoba 

Num- Per 
ber cent 

Nom­
bre 

6,859 

701 
683 
496 
344 
315 

1,386 
942 

413 
124 

Pour-
cent 

100 00 

12-97 
12-64 
9-18 
6-37 
5-83 

25-65 
17-43 

7-64 
2-29 

Saskatchewan 

Num­
ber 

Nom­
bre 

10,841 

;.478 

8,363 

1,074 
1.073 

845 
576 
580 

1,952 
1,426 

316 
521 

Per 
cent 

Pour-
cent 

100-00 

12-84 
12-83 
10-10 
6 89 
6 94 

23-34 
17-05 

3-78 
6-23 

.Alberta 

Num­
ber 

Nom­
bre 

8,592 

1,787 

6,805 

978 
946 
728 
493 
452 

1,608 
1.153 

259 
188 

Per 
cent 

Pour-
cent 

100 00 

14-37 
13-90 
10-70 
7-25 
6-64 

23-63 
16-94 

3-81 
2-76 

Bri t i sh 
Columbia 

Colombie 
Britannique 

Num­
ber 

Nom­
bre 

1,842 

7,659 

1,235 
932 
711 
559 
517 

1,985 
1,092 

406 

Per 
cent 

Pour-
cent 

100-09 

16-13 
12-17 
9.28 
7-30 
6-75 

25-92 
14-25 

5-30 
2-90 

(1) Includes Yukon and Nor thwes t Terri tories—(0 Inclus Yukon et Terri toires du Nord-Ouest. 
(2) More than 5 years but oxai-t da te not reported.—(2) Plus de 5 nns mais pas de da t e exacte. 

NOTE:—This table does not show the expectation of business life of retail stores but only t he period for which stores 
reporting da t e of possession had hcon under the same ownership. No information is available for stores which m a y have 
commenced business and ceased operating prior to 1930. 

NOTA:—Le present tnbli^jui ne montre pas quelle doit fitre la duree anticipee de propriete des magasins de detai l mais 
seulement la periode pendant laquelle les magasins capables d'en faire la declaration ont ete sous le m e m e proprietaire. II 
n ' y a aucune information sur k-s magasins a>-ant debute en affaires ot cesse d'exister avan t 1930. 



ETABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 77 

Table 16.—CANADA—Retail Merchandise Trade in Cities of 10,000 Population or Over, 1930 
Tableau 16.—CANADA—Commerce de detail dans les cit£s de 10,000 ames ou plus, 1930 

Cities of 10,000 population or over 

Cites de 10,000 ames ou plus 

Belleville, Ont 

Charlot te town, P . E . I 

For t William, Ont 

Glace Bay, N . S 

Halifax, N . S 

Hull , Que 

Le thbr idge , Alta 
Levis , Que 

Medicine H a t , Alta 

Montreal, Que 

Welland, Ont 

Popula­
tion 

(1931) 

13,790 
17,082 
30,107 
83,761 
12,361 
14,569 
11,877 
11,126 
14,251 
79,197 
26,27? 
14,006 
20,706 
10,587 
21,075 
59,275 

156,547 
29,433 
10,766 
23,439 
30,793 
18,630 
13,489 
11,724 
71,148 
10,300 
20,689 

818,577 
21,299 
17,524 
19,046 
15,628 
23,439 

126,872 
28,641 
12,839 
22,327 
19,818 

130,594 
53,209 
16,305 
24,753 
13,448 
11,256 
47,614 
15,430 
10,715 
18,191 
43,291 
23,082 
15,345 
28,933 
10,320 
17,742 
18,518 
23,089 
10,701 
14,200 

631,207 
35,450 
11,411 

246,593 
60,745 
39,082 
10,105 
10,709 
24,235 
63,108 

218,785 
11,395 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

246 
229 
451 

1,136 
221 
276 
136 
208 
140 

1,064 
333 
225 
232 
144 
309 
900 

2,117 
443 
174 
376 
399 
274 
211 
151 

1,074 
152 
302 

11,959 
308 
288 
343 
206 
278 

1,626 
129 
249 
383 
247 

1,742 
569 
121 
437 
204 
190 
822 
286 

87 
262 
546 
357 
187 
428 
184 
270 
236 
340 
126 
169 
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Table 17.—CANADA—Retail Merchandise Trade, 1930, by Kinds of Business 
NUMBER or STORES AND SALES IN CITIES OF 10,000 POPULATION OE OVER 

(An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 

included in the totals] 
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Tableau 17.—CANADA—Commerce de detail, 1930, par genres de commerce 

NOMBKE DE MAGASINS ET VENTES DANS LES CITES DE 10,000 AMES OU PLUS 

[Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] A 

(Les ventes sont indiquees en milliers de dollars) 
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Table 17.—CANADA—Retail Merchandise Trade, 1930, b y K i n d s of Bus iness—Con. 

N U M B E R OF STORES AND SALES I N CITIES OF 10,000 POPULATION OK O V E R ^ C O I I . 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

(Sales are sho'wn in thousands of dollars) 
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Tableau 17.—CANADA—Commerce de d£tai], 1930, par genres d e commerce—Suite 

NOMBRE DE MAGASINS ET VENTES DANS LES C3TES DE 10,000 AMES on PLUS—Suite 

[Un (x) indique que les chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

(Les ventes sont indiqutes en milliers de dollars) 

•s .s 

s> 

14 
263 

13 
329 

12 
357 

34 
1,427 

1 
Cx) 

7 
267 

6 
337 

16 
664 
42 

(X) 
17 

Cx) 
1 

Cx) 
16 

537 

18 
329 

10 
301 

1 
Cx) 

14 
427 

18 
622 

12 
331 

6 
126 

12 
Cx) 

3 
102 

8 
187 
21 

560 
14 

295 
1 

Cx) 
7 

173 
227 

6,131 
12 

349 

5 
217 

2 
Cx) 

4 
111 

10 
Cx) 

4 
118 

2 
Cx) 

24 
Cx) 

5 
1,733 

1 
(X) 

2 
Cx) 

2 
Cx) 

6 
105 

13 
766 

2 
Cx) 

2 
Cx) 

S g 

3 
632 

( 
Cx) 

13 
(X) 

4 
275 

( 
Cx) 

6 
92 

6 
468 

8 
411 

4 
207 

7 
424 
95 

2,641 

&s 

3^ 
o<: 

197 

Cx)' 
12 

256 
66 

Cx)̂  

26 
9 

221 
15 

Cx) 

Cx)' 
6' 

Cx) 
20 

Cx) 

Cx) 
23 

663 
9 

100 

Cx)' 
29 

436 
11 

Cx) 

10 
198 

17 
654 

12 
247 

8 
118 
20 

422 
9 

76 
11 

358 
11 

Cx) 

191 
6 

19 
8 

307 
601 

),865 
11 

237 

5 * 

4 
63 
6 

Cx) 
I 

19 
44 

Cx) 

4 
24 
7 

Cx) 
I 

(X)' 
50 

Cx) 
12 

332 

(X)' 

125 
8 

78 

Cx)' 
21 

Cx) 
4 

35 
1 

Cx) 
6 

84 
10 

Cx) 
11 

Cx) 
4 

24 
12 

247 
1 

Cx) 
4 

78 
12 

258 
8 

51 
3 
7 
7 

65 
344 

6,095 

Wo 

4 
109 

7 
173 
36 

Cx), 

Cx)' 

209 
8 

222 
5 

86 
37 

801 
7 

Cx) 

6 
304 

6 
168 

4 
78 
14 

465 

122 
10 

292 
4 

Cx) 
1 

Cx) 
5 

131 

Cx)' 

171 
2 

Cx)̂  

Cx)' 

Cx) 

190 
4,997 

6 
250 

191 
3 

Cx) 

229 
18 

1,053 
3 

49 
4 

370 
8 

343 

Cx) 
2 

(X) 

250 
2 

Cx) 

318 
6 

192 
4 

Cx) 

Cx) 

336 

Cx) 

161 
11 

535 
5 

105 
6 

114 
4 

Cx) 
1 

Cx) 
5 

106 
2 

Cx) 
4 

364 
1 

Cx) 
5 

542 
208 

3,347 
6 

571 

ag 

?s 

4 
224 

5 
Cx) 

5 
571 

4 
Cx) 

1 
Cx) 

1 
Cx) 

6 
436 

9 
504 

12 
1,454 

Cx) 

Cx) 

Cx) 

Cx) 

(X) 

3 
135 

II 
1,567 

3 
697 

1 
Cx) 

4 
(X) 

1 
Cx) 

3 
817 

1 
Cx) 

1 
Cx) 

2 
Cx) 

32 
4,583 

1 
Cx) 

to CO 

J. 3 n 

Cx) 
4 

147 
6 

38 
36 

Cx) 

[Cx) 

[(X) 

125 
2 

Cx) 
15 

377 
7 

Cx) 

12 
280 

Cx) 

Cx) 
18 

394 
3 

29 

Cx) 

6 
283 

1 
Cx) 

4 
121 

9 
539 

5 
122 

7 
220 

2 
Cx) 

1,256 
4 

Cx) 

w o 

"09 

as 

Cx) 

( X ) 

103 
2 

Cx) 

Cx) 

95 
2,439 

4 
61 

Cx) 

Cx) 
4 

165 
4 

253 
7 

Cx) 

160 

Cx) 
6 

ICx) 
4 

245 
7 

338 
4 

77 
5 

118 
3 

370 
3 

Cx) 
4 

Cx) 
2 

Cx) 
57 

4,802 
5 

328 

7 
113 

4 

41 
11 

818 

Cx) 
4 

76 

382 
7 

Cx) 

Cx) 

Cx) 
3 

142 
3 

97 
3 

87 
2 

Cx) 
1 

Cx) 
3 

130 
4 

Cx) 
8 

253 
2 

Cx) 
4 

(X) 

Cx) 

Cx) 

Cx) 

Cx) 

Cx) 
3 

Cx) 
34 

2,419 
4 

Cx) 

12 
354 

1 
Cx) 

32 

14 
313 

4 
32 

Cx) 

Cx) 

10 
132 

Cx) 

(X) 
4 

68 
2 

Cx) 

4 
87 

1 
Cx) 

3 
20 

Cx) 
8 

Cx) 

Cx) 

217 
2 

Cx) 
6 

Cx) 
12 

1,348 

Cx) 
I 

284 
4 

92 
19 

Cx) 
7 

Cx) 

183 

W O 
CJ h 

236 
13 

622 
5 

116 
1 

Cx) 
3 

206 
2 

Cx) 
4 

136 
2 

Cx) 
4 

179 

Cx) 

4,846 
4 

Cx) 

37 
520 

18 
204 

17 
127 
73 

1,627 

10 
106 

14 
163 
34 

404 
52 

861 
39 

1,046 
2 

Cx) 
21 

242 
3 

34 
7 

Cx) 
3; 

466 
13 

190 
4 

17 
11 

163 
51 

1,226 
24 

271 
4 

32 
14 

Cx) 
5 

11 
10 
89 
24 

276 
16 

133 
7 

34 
6 

56 
630 

13397 
14 

196 

fe5 

Cx) 

Cx)̂  

664 

34 
6 

29 
3 
4 

Cx)' 
4 

13 

366 

Cx)' 

Cx) 

26 
1 

Cx) 
2 

Cx) 
4 
3 

Cx) 

O I. 

-.J o 

>i ^ 

"3.2 
Q,P. 

l a 
.2 I 
1-3 

I I 

a's ^ 2 
s § s § 
feh o o 

Cx) 
9 

223 

4 
181 

6 
228 

3 
Cx) 

15 
306 

3 
56 

2 
Cx) 

5 
275 

3 
205 

2 
Cx) 

( 
152 

6 
109 

Cx) 

778 

Cx) 

Cx)' 

Cx)' 
1 

Cx) 

Cx) 
1 

Cx) 
1 

Cx) 
2 

Cx) 
42 

841 
4 

331 

7 
365 

6 
190 

6 
440 
38 

3.517 
3 

646 
5 

392 
13 

Cx) 
6 

280 
39 

1,250 
23 

1,405 
6 

317 
12 

406 
7 

267 
6 

185 
29 

1,463 
12 

403 
3 

56 
2 

(x) 
16 

725 
4 

267 
4 

76 
i 

Cx) 
6 

68 
8 

425 
6 

250 
2 

Cx) 
2 

Cx) 
4 

72 
112 

17569 
17 

616 

Oo.. 

16 
486 

i 
Cx) 

f 
284 
66 

1,677 
8 

293 
9 

193 
16 

321 
11 

236 
44 

1,613 
30 

775 
4 

74 
17 

433 
3 

Cx) 
3 

102 
36 

Cx) 
10 

210 
4 

79 
10 

222 
22 

671 
13 

311 
5 

99 
11 

Cx) 
4 

113 
8 

208 
10 

369 
12 

218 
2 

Cx) 
7 

292 
398 

12690 
9 

219 

1^ t-

h S 

58 
4 

Cx) 
11 

133 
44 

736 
10 

153 
5 

Cx) 
16 

Cx) 

102 
63 

1,063 
8 

210 
3 
9 

18 
325 

1 
Cx) 

( 
48 
23 

368 

1 
Cx), 

Cx)' 
16 

253 
10 

101 
6 

54 
8 

Cx) 

7 
87 

4 
18 
3 

24 
2 

Cx) 
3 

60 
660 

7,085 
11 
91 

42 
1,424 

26 
767 
36 

766 
157 

5,980 
9 

134 
26 

209 
36 

899 
24 

762 
234 

,393 
84 

3,302 
11 

266 
64 

1,141 
20 

347 
12 

(X) 
71 

2,004 
30 

681 
7 

427 
30 

891 
72 

,663 
33 

1,016 
21 

315 
39 

1,069 
14 

181 
33 

751 
31 

1,129 
21 

394 
10 
18 
13 

764 
1,070 
40798 

33 
762 

28 

30 

95442—6 



82 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

Table 17.—CANADA—RetaU Merchandise Trade, 1930, by Kinds of Business—Con. 
NuMBEB or STORES AND SALES IN CITIES OF 10,000 POPULATION OB OVEB—Con. 

|An Cx) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 
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Tableau 17.—CANADA—Commerce de detail, 1930, par genres de commerce—Fin 
NOMBBE DE MAGASINS ET VENTES DANS LES ClTts DE 10,000 AMES OU PLUS—Fin 

[Un Cx) indique que les chiffres ne sont pas donnas afin de ne pas d6voilor des op6rations individuelles, mais ceux-ci sont 
inclus dans les totaux] 
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101 

2.610 
5 

136 

ba
cc

o 
st

or
es

 a
nd

 s
ta

nd
s 

ga
si

ns
 e

t 
co

m
pt

oi
rs

 d
e 

ta
ba

c 

o « 

3 
Cx) 

110 
1,693 

11 
85 
17 

403 
2 

Cx) 
3 

35 
7 

210 
16 

301 
42 

726 
7 

87 
ot

he
r 

st
or

es
 

us
 a

ut
re

s 
m

ag
as

in
s 

a o 

12 
957 
474 

16471 
27 

206 
115 

2,754 
8 

689 
22 

536 
7 

130 
108 

4,696 
307 

10283 
24 

471 

1 

2 

3 

4 

5 

S 

7 

8 

9 

10 

96442—6} 
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Table 18.—CANADA—ALL CITIES OF MORE THAN 30,000 POPULATION COMBINED— 
Retail Merchandise Trade, 1930, by Kinds of Business 

NUMBER OF STOBES, PERSONNEL, PAT-ROLL, SALES AND STOCKS 

[An (x) indicatea that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals) 

Kind of business—Genre de commerce 

Num.ber 
of Btorra 

Nombre de 
magasins 

Proprietors 

Proprietaires 

Male 

Hommes 

Fenaale 

Femmes 

Total, All Stores—Total, tous magasins. 

FOOD GEOIJP—GEOUPE DE L'ALIMENTATION 

Bakeries—caterers—Boulangeries—m.altres d'hdtel— 
Bakeries and bakery products—Boulangeries et produits de la boulangerie 
Caterers—Mattres d'h6tel 

Candy and confectionery stores—Magasins de bonbons et confiseries— 
Candy stores—nut stores—Bonbons et noix 
Confectionery stores—Confiseries 

Dairy products dealers—Marchands de produits laitiers— 
Dairy products stores—Magasins de produits laitiers 
Eggs and poultry stores—Magasins d'cEufs et volailles 
Milk dealers—Laiteries 

Delicatessen stores—Charcuteries 
Fruit and vegetable stores—Fruits et l&gumes 
Grocery stores (without meat)—Epiceries (sans rayon de viandes) 
Combination stores—Magasins combin68— 

Grocery stores with meats—Epiceries (avec rayon de viandes) 
Meat markets with groceries—Boucheries avec 6piceries 

Meat markets (including sea foods)—Boucheries (y compris poisson)— 
Meat markets—Boucheries 
Fish markets—Poissonneries 

Other food stores—Autres magasins de denr6^ ahmentaires— 
Coffee, tea, spices—Magasins de caf6, th6 et 6pices 
Food stores with non-food departments—Magasins d'aliments avec rayons 

d'articles non ahmentaires 
Bottled beverages—Eaux gaaeuses 
Market stalls—^Stalles de march6 

21 GENERAL MERCHANDISE GRODP-
SES GENERALES 

GROUPE DES MARCHANDL 

42 

Department stores—Magasins k rayons 
Dry goods stores—Magasins de m.archandises s&ches 
General m.erchandise stores—Magasins de marchandises g6n6rales— 

With food departments—Avec rayons de produits alimentaires 
Without food departments—Sans produits alimentaires 

Variety, 5-and-lO, and to-a-dollar stores—Bazars, magasins de 5 et 10 cents, 
jusqu'^ SI.00 

AUTOMOTIVE GROUP-GROUPE DE L'AUTOMOBILE 

Motor vehicle dealers—Distributeurs de vehicules automobiles— 
Automobile dealers—Marchands d'automobiles 
Automobile dealers with farm implements—Distributeurs d'automobiles et 

d'instruments aratoires 
Used car establishments—Etablissements d'automobiles usag6s 

Accessories, tires and batteries—Accessoires (auto), pneus et batteries— 
Accessories, tires and batteries—Accessoires (auto), pneus et batteries 
Tire shops—Boutiques de pneus 

Filling stations—Stations d'essence— 
Filling stations—Stations d'essence 
Filling stations with tires and accessories—Stations d'essence avec pneus et 

accessoires 
Filling stations with other merchandise—Stations d'essence avec autre mar­

chandise 
Garages 
Motorcycles, bicycles, supplies—Motocyclettes, bicyclettes et accessoires— 

Motorcycle dealers—Marchands de motocyclettes 
Bicycles, motorcycles and supplies—Bicyclettes, motocyclettes et acces­

soires 
Bicycle dealers—Boutiques de bicyclettes 
Other automotive establishments—Autres magasins d'automobiles— 

Aircraft and accessories—Distributeurs d'adropianea et accessoires 
Boats (motorboats, canoes, yachts)—Bateaux (bateaux automobiles, canots, 

yachts) • • • 
Boats (gas, oil, accessories and repairs)—Bateaux (essence, huile, accessoires 

et r6parations)., -

42,106 

18,231 

36,106 

15,261 

508 
6 

164 
4,089 

116 
129 
656 
203 

1,007 
6,940 

1,308 
921 

1,558 
207 

94 

94 
10 

223 

1,251 

59 
808 

136 
39 

209 

3,107 

428 

1 
62 

170 
120 

546 

864 

31 
760 

13 

23 
96 

2 

14 

7 

320 
6 

52 
3,271 

95 
132 
668 
169 

1,085 
5,417 

942 
947 

1,469 
193 

89 

184 
10 

213 

841 

65 
663 

141 
33 

39 

2,667 

313 

(X) 
55 

176 
120 

269 

692 

28 
856 

12 

26 
94 

(x) 

16 

5 

5,U5 

2,310 

100 

1 
18 

906 

16 
13 
23 
47 
62 

961 

52 
32 

37 
11 

7 

4 

20 

J85 

7 
256 
11 
3 

(X ) 

2 
13 

(X ) 
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Tableau 18.—CANADA—TOUTES TILLIES AVEC UNE POPULATION DE PLUS DE 30,000 
COMBINEES-Commerce de detail, 1930, par genres de commerce 

NOMEEE DE MAGASINS, PERSONNEL, FETHLLE DE PAIE, VENTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pas donnas afin de ne paa devoiler dea operations individuelles, mais ceux-ci sont 
incluB dans les totaux] 

Employment and wage facts—Emploiement et remuneration 

Full- t ime employees 

Personnel k t emps entier 

Male 

Hommes 

99,045 

30,065 

735 

48 
1.139 

116 
73 

2,685 
117 
671 

6,606 

3,482 
1,967 

2,909 
310 

191 

137 
8 

72 

17,647 

16,232 
433 

199 
73 

710 

14,261 

7,687 

(X) 
93 

480 
226 

1,257 

1,826 

32 
2,434 

36 

75 
68 

(x) 

22 

16 

Female 

Femmea 

51,354 

5,315 

453 
6 

406 
1,413 

70 
4 

105 
138 
187 

1,598 

433 
227 

184 
38 

41 

3 
1 
4 

25,917 

22,193 
862 

36 
52 

2,774 

668 

464 

'''' 3 

41 
13 

15 

46 

5 
66 

2 

3 
4 

(X) 

4 

1 

Salaries 
and wages 

Salaires 
et gages 

i 

165,020,800 

23,151,900 

1,019,000 
3,800 

331,000 
1,853,100 

167,200 
71,900 

3,368,000 
177,200 
629,300 

6,694,900 

4,163,900 
1,968,000 

2,930,000 
331,500 

274,200 

102,600 
12,900 
63,400 

46,742,400 

42,446,300 
1,098,600 

205,600 
157,100 

2,835,900 

20,117,000 

12,317,900 

(X) 
97,600 

660,400 
288,600 

1,394,200 

2,086,400 

38,300 
2,943,100 

66,100 

93,200 
68,800 

(x) 

32,200 

25,600 

Par t - t ime employees 

Personnel k t^mps partiel 

Male 

Hommes 

10,930 

3,694 

38 
6 

21 
212 

10 
21 
22 
17 

176 
1,443 

811 
270 

411 
41 

19 

4 
2 

71 

771 

649 
41 

34 
7 

40 

836 

172 

(X) 
18 

40 
19 

93 

244. 

3 
221 

1 

4 
15 

(X) 

1 

3 

Female 

Femmes 

8,515 

1,077 

78 
3 

32 
246 

16 
2 

22 
41 

455 

106 
13 

14 
13 

8 

1 

27 

5,118 

2,799 
149 

2 
4 

2,164 

16 

5 

(x) 

1 
1 

-
3 

4 

-

1 

(X) 

1 

-

Salaries 
and wages 

Salaires 
et gages 

$ 
6,191,000 

1,078,600 

28,200 
2,600 

21,300 
119,000 

6,000 
7,000 
4,800 

10,300 
44,000 

382,100 

217,700 
67,900 

135,600 
12,100 

7,000 

1,100 
1,200 

10,700 

1,644,200 

1,183,400 
43,900 

7,000 
4,100 

406,800 

U6,800 

147,200 

(X) 
5,100 

13,200 
6,400 

40,600 

, 106 ,600 

1,500 
86,800 

400 

2,100 
6,800 

(x) 

400 

1,200 

Ne t sales 

Ventes nettes 

(1930) 

$ 
1,606,964,500 

323,839,200 

6,545,900 
94,200 

3.164,500 
28,452,300 

4,372,700 
1,536,700 

18,998,400 
2,487,200 

11,417,700 
120,309,800 

,65,208,300 
25,902,400 

37,905,800 
3,891,200 

1,736,100. 

1,603,400 
78,400 

1,134,200 

362,148,500 

313,715,600 
14,036,500 

3,964,500 
1,463,500 

28,968,400 

186,667,900 

122,517,800 

(X) 
1,188,400 

4,504,900 
3,723,800 

12,928,700 

20,660.700 

585,500 
17,864,500 

448,200 

868,500 
678,900 

(X) 

356,000 

208,000 

Stocks on 
hand, 

end of year 
(at coat) 

Stocks en 
magasin k la 
fin de Tannfee 
(prix coutant) 

S 

216,032,500 

19,614,400 

122,200 
3,200 

79,600 
2,461,600 

81,500 
104,900 
258,900 
110,100 
677,200 

9,794,600 

2,840,800 
1,206,500 

845,600 
160,200 

296,000 

614,600 
19,600 
38,500 

64,143,900 

43,657,400 
5,704,600 

787,700 
493,900 

3,500,300 

17,100,800 

12,887,700 

(X) 
113,800 

878,900 
387,600 

366,900 

724,900, 

16,500 
1,069,900 

107,100 

184,500 
186,300 

(X) 

66,600 

, 41,700 

1 

2 

3 
4 

5 
6 

7 
g 
9 

10 
11 
12 

IS 
1* 

15 
16 

17 

18 
19 
20 

21 

22 
2S 

24 
25 

26 

27 

28 

29 
30 

31 
32 

33 

34 

35 
36 

37. 

38 
39 

4!> 

41., 

42 
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Table 18.—CANADA—ALL CITIES OF MORE THAN 30,000 POPULATION COMBINED— 
Retail Merchandise Trade, 1930, by Kinds of Business—Con. 

NUMBER OF STORES, PERSONNEL, PAT-ROLL, SALES AND STOCKS—Con. 

[An (x) indicates t h a t figures are withheld to avoid disclosing individual operations, bu t these are 
included in t h e totals] 

28 

30 

Kind of business—Genre de commerce 

A P P A B E L G B O U P — G B O U P E D U VfiTEMENT 

Men's and boys ' clothing and furnishings stores—Vfitement et lingerie (hommes 
et garQons)— 

Men's and boys ' clothing stores—Magasins de vfitements pour hommes et 
garcons 

Men's furnishings stores—Magasins de lingerie (hommes) 
Men's and boys ' clothing and furnishings stores—Magasins de vStement et 

lingerie (hommes et gardens) 
Men's and boys ' h a t stores—Magasins de chapeaux (hommes et gargons). . 

Fami ly clothing stores—Vetement pour toute la famille 
Women's apparel and accessories stores—Vfitement de femme et accessoires— 

Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, corsets, lingerie—Bas, corsets et lingerie 
Kni t goods stores—Magasins de tr icots 
Costume accessories stores (including jewellery, bags and gloves)—Magasins 

d'accessoires du costume (y compris bijouterie, sacoches et g a n t s ) . . . . 
Millinery stores—Magasins do modes 

Other apparel stores—Autres magasins de ve tement et lingerie— 
Custom tailors and made-to-measure clothing—Tailleurs e t ve tement sur 

mesure 
Dressmakers and ladies' tailors—Couturieres et tailleurs pour femmes 
Furriers—fur shops—Fourreurs 
Infants' and children's specialty shops—Magasins de specialites pour enfants. 

Shoe stores—Magasins de chaussures— 
Shoe stores (men's)—Magasins de chaussures pour hommes 
Shoe stores (women's)—Magasins de chaussures pour femmes 
Shoe stores (men's , women's and children's)—Magasins de chaussures pour 

hommef", femmes et enfants 

B U I L D I N G 3IATEBIALS G R O U P - G R O U P E D E S M A T E R I A U X D E 
C O N S T R U C T I O N 

Hardware stores—Quincailleries— 
Hardware stores—Quincailleries 
H a r d w a r e and farm implements—Ferronnerie e t instruments aratoires 

Lumber and building mater ia l dealers—Marchands de bois e t de materiaux de 
construction— 

Lumber and building materials—Cours de bois d'oeuvre et miateriaux de 
construction 

Lumber and building mater ia ls , coal and wood—Bois d'ceuvre, materiaux 
de construction, charbon et bois de chauffage 

Roofing material dealers—Materiaux de toi ture 
Other building m^aterials—Autres materiaux de construction 

Electrical shops (without radio)—Boutiques d'electricien (sans radios) 
Heat ing and plumbing shops—Boutiques de plomberie et chaufferie— 

Heat ing appliances and oil burners—Appareils de chauffage et brdleurs il 
I'huile : 

Heat ing and plumbing fixtures—Boutiques de plomberie et chaufferie 
Pa in t and glass stores—Magasins de peintures e t vitres— 

Glass and mirror shops—Magasins de vi tres e t miroirs 
Pa in t and glass stores—Magasins de peintures e t vitres 

F U R N I T U R E A N D H O U S E H O L D G B O U P - G R O U P E D E S MEUBLES 
ET A R T I C L E S D E M E N A G E 

Furniture stores—Magasins de meubles— 
Furni ture stores—Magasins do meubles 
Furni ture and undertaker—Meubles e t pompes funftbres 

Floor coverings, curtains, upholstery and interior decorations—Tapis, rideaux, 
rembourrage et decorations interieures 

Household appliance stores—Magasins d'appareils de m6nage— 
Household appliance stores—Magasins d'appareils de menage 
Household appliance stores (gaa or electric)—Magasins d'appareils de m6nage 

(gaz ou eiectrioite) •; 
Household appliance stores (owned by uti l i ty companies)—Magasms d appa­

reils de m6nago (appartenant k des compagnies d 'ut i l i te publique) 
Refrigeration dealers—Marchands d'appareils frigorifiques 

N u m b e r 
of stores 

N o m b r e de 
m.agasins 

5,301 

150 
372 

505 
55 

370 

797 
256 

22 

601 

868 
1.54 
273 
65 

17 
26 

876 
81 
267 
16 

11 
21 

762 

1,469 

738 
4 

58 
16 
48 

117 

59 
131 

27 
142 

1,322 

Proprietors 

Proprietaires 

Male 

Hommes 

3,920 

106 
347 

481 
35 

332 

477 
106 

16 

132 

610 

1,611 

86 
22 
61 

121 

73 
154 

23 
141 

1,197 

326\ 
21 

69 

46 

97 

37 
13 

363 

63 

12 

38 

7 

Female 

F e m m e s 
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Tableau 18.—CANADA—TOXTTES VILLES AVEC UNE POPULATION DE PLUS DE 30,000 
COMBINEES—Commerce de d£tail, 1930, par genres de commerce—Suite 

NoMBHE DE MAGASINS, PEBSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS—Suite 

[Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage f a c t s -

Full- t ime employees 

Personnel k temps entier 

Male 

Hommes 

7,149 

309 
355 

1.230 
92 

944 

628 
57 

6 

4 
56 

1,368 
76 

627 
10 

23 
82 

1,283 

4,889 

1,722 
13 

882 

702 
34 

361 
250 

298 
173 

124 
330 

« , 3 » 

1,746 

138 

486 

900 

371 
60 

Female 

F e m m e s 

6,735 

31 
66 

201 
4 

940 

2,686 
330 

18 

10 
831 

424 
286 
578 

59 

4 
16 

263 

467 

193 

48 

29 
3 

33 
40 

31 
22 

7 
61 

1,342 

334 

68 

117 

110 

74 
6 

Salaries 
and wages 

Salaires 
et gages 

i 

16,738,600 

511,600 
496,100 

2,046.700 
146,900 

2,004,000 

3,241,300 
385,700 

22,100 

14,400 
649,300 

2,127,900 
321,200 

1,463,200 
57,600 

46,400 
146,800 

2,057,400 

6,823,590 

2,183,600 
18,800 

1,228,100 

1,019,900 
39,800 

600,200 
384,300 

447,000 
210,500 

185,800 
505,600 

10,457,SO0 

2,984,200 

257,900 

803,200 

1,318,800 

675,100 
67,100 

Emploiement et remuneration 

Par t - t ime employees 

Personnel a temps partiel 

Male 

Hommes 

1,521 

69 
144 

203 
48 
86 

42 
8 
2 

15 

373 
6 

52 
2 

2 
11 

468 

.511 

102 

72 

64 
19 

130 
26 

41 
30 

13 
17 

390 

80 

13 

1 

56 

31 
5 

Female 

Femmes 

1,200 

3 
18 

23 

85 

421 
92 
4 

3 
187 

119 
65 
88 
14 

1 

87 

19 

11 

1 

2 
3 

1 

1 

65 

15 

7 

1 

-
7 

Salaries 
and wages 

Salaires 
ot gages 

S 

879,700 

21.200 
34.900 

67.400 
5.600 

36.700 

154,600 
26.500 
2.700 

800 
57,400 

248,700 
13,600 
56,900 

4,800 

500 
4,200 

145.200 

201,800 

33,100 

38,800 

30,900 
16,100 
21,300 
13,500 

18,600 
17,500 

6,300 
8.700 

22.;, 900 

47,300 

11,200 

400 

49,200 

23,300 
1,800 

Ne t sales 

Ventes nettes 

(1930) 

% 
141,603,400 

5,531.500 
6,825,000 

20,528,600 
1,464,700 

18,179,600 

32,138,300 
4,617,800 

314,700 

137,200 
4,886,100 

11,059,400 
1,196,600 
9,831,600 

592,000 

437,400 
1,374,300 

22,488,000 

62,794,000 

20,957,200 
231,400 

13,584,000 

10,226,700 
338,400 

6,774,500 
2,366,000 

2,258,900 
1,474,300 

660,800 
3,922,800 

69,122,000 

24,389,700 

3,068,600 

1,623,200 

4,906,600 

4,017,200 
642,000 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magaain k la 
fin de I'annee 
(prix coiitant) 

i 

40,491,000 

1,212,600 
2,505,900 

8,684,800 
388,200 

5,991,400 

5,760,300 
1,195,700 

105,200 

49,700 
606,000 

1,952,100 
208,400 

3,014,100 
266,000 

214,300 
410,200 

7,937,100 

15,587,100 

7,459,500 
47,600 

3,152,600 

1,760,300 
30,100 

618,400 
829,800 

237,800 
156,300 

128,000 
1,166,800 

16,638,000 

6,666,700| 

1,069,200 

383,800 

685,500 

907,300 
82,800 

1 

2 
3 

4 
5 
6 

7 
8 
9 

10 
11 

12 
13 
14 
16 

16 
17 

18 

19 

20 
21 

22 

23 
24 
25 
26 

27 
28 

29 
30 

31 

32 
33 

34 

35 

36 

37 
38 
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Table 18.—CANADA—ALL CITIES OF MORE THAN 36,000 POPULATION COMBINED— 
Retail Merchandise Trade, 1930, by Kinds of Business—Con. 

NUMBER OF STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS—Con. 

[An (x) indicatea t h a t figures are wi thheld to avoid disclosing individual operations, bu t these are 
included in t he totals] 

Kind of business—Genre de commerce 

Num.ber 
of stores 

N o m b r e de 
magasins 

Proprietors 

Proprietaires 

Male 

Hom.mes 

Femiale 

Femm.eB 

32 

F U R N i r U R E A N D H O U S E H O L D G R O U P - C o n . — G R O U P E D E S MEU­
B L E S E T A R T I C L E S D E M ^ N A G E - F i n 

Othe r home furniBhinga and appliance stores—Autres magasins d'appareils e t de 
fournitures de maison— 

Antique shops—Antiquailles 
Awnings,, flags, banners, window shades and tents—Auvents, drapeaux, ban 

niferes, stores et tentes 
Brushes and brooms—Brosses et balais 
China , glassware, crockerj ' , etc.—Vaisselle, verrerie, faience, etc 
Interior decorations (specialty stores)—Decorations interieures (specialites) 
Lamps and shades (specialty stores)—Lampes et abat-joar (specialites) 
Pictures and picture framing—Tableaux et cadres 
Stoves and ranges-^Magasins de poeles et cuismiferes 

Radio and music stores—Magasins de radio et de musique— 
Radio specialty stores—Magasms faisant une specialite des radios 
Rad io and electrical shops (including refrigeration)—Magasins de radio et 

appareils eiectriques (y compris refrigeration) 
Rad io and music stores (including refrigeration)—Magasins de radio et de 

musique (y compris refrigeration) 

R E S T A U R A N T S , C A F E T E R I A S A N D F A T I N G P L A C E S — R E S T A U ­
R A N T S , C A F E T f e B I A S E T S A L L E S A M A N G E R 

(Restaurants, cafeterias and lunch rooms—Restaurants , cafeterias et ealles k 
1̂ ' 'manger— , . 
Cafeter ias only—Cafeterias seulement 
Cafes (including confectionery)—Cafes (y compris confiserie) 
Lunch rooms—Salles k go uter 
Restaurants (table service)—Restaurants (avec service de table) 

Other eating places—Autres places ou Ton mange— 
Cafes with groceries—Cafes avec epiceries 
Lunch counters and restaurants (10 seats and under)—Buffets e t res taurants 

'.' • - (10 sieges et moins) i-
Refreshment booths and soft dr ink stands—Pavilions de rafraichissements et 

kiosques k liqueurs douces 
Sandwich shops—Comptoirs k sandwichs 
Tea rooms and light lunches—Thes et repas legers 

O T H E R R E T A I L S T O R E S — A U T R E S M A G A S I N S D E D E T A I L 

F a r m implements—Instruments aratoires— 
F a r m implement dealers—Marchands d ' instruments aratoires 
F a r m implement agents—Agents de machines agricoles 

F a r m e r s ' supplies—Fournitures pour fermiers— 
Feed stores (flour, feed, grain, fertilizer)—Magasins de provende (farine, 

grain, engrais, etc.) 
F a r m e r s ' supply stores—Magasins de fournitures pour fermiers 
Feed and coal stores—Magasins de provende et de charbon 
Grain elevators (coal and feed)—E16vateurs k grain (charbon et p rovende ) . . . 
Harness shops—Selleries 

Book stores—Librairies 
Coal and wood yards—ice dealers—Cours &. charbon et bois—marchands deglaci^-

Coal and wood y a r d s (including ice)—Cours k charbon et bois (comprenant 
glace) 

Ice dealers—Marchands de glace 
Drug stores—Pharmacies 
Florists—Fleuristes 
Gifts, novelties, toys, cameras—Bazars, nouveautes, jouets, cam6ras— 

A r t and gift shops—Magasins de bibelots et objets d ' a r t 
T o y shops—Magasins de jouets 
Novel ty and souvenir shops—Boutiques de nouveautes et souvenirs 
Cameras and photographic stores—Magasins de cam6ras e t fournitures de 

photographies 
Jewellery stores—Bijouteries— 

Jewellery stores—Bijouteries 
Jewellery stores (instalment c red i t ) -Bi jou te r ies (credit—payements k tem­

perament) 
Luggage and leather goods stores—Valiseries (marchandises en cuir)— 

Luggage and leather goods stores-^Valiseries (marchandises en cuir) 
Leather and leather findings—Magasins de cuir e t cr6pins 

Music stores (without radio)—Magasins de musique (sans radios) 

62 

16 
8 
62 
7 
14 
75 
45 

110 

130 

203 

63 

17 
6 
49 
6 
8 
68 
38 

131 

144 

204 

2,447 

55 
233 
296 

1,086 

17 

60 
109 
117 

7,932 

36 
295 
299 

6,913 

30 
46 

146 
14 
57 
3 
56 
188 

814 
68 

1,474 
403 

97 
7 
66 

35 

662 

21 

62 
11 
63 

23 
51 

167 
8 
69 
1 
65 
165 

906 
68 

1,182 
310 

60 
7 
46 

28 

679 

12 

43 
11 
66 
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Tableau 18.—CANADA—TOUTES VILLES AVEC UNE POPULATION DE PLUS DE 30,000 
COMBINEES—Commerce de detail, 1930, par genres de commerce—Suite 

N O M B R E D E M A G A S I N S , P E R S O N N E L , F E U I L L E D E P A I E , T E N T E S E T S T O C K S — S u i t e 

[Un ix) indique que les chiffres ne sont pas donnas afin de ne pas d6voi!er des op6rations individuelles, mais ceux-ci eont 
inclus dans les totaux] 

Employment and wage facts—Emploiement et remuneration 

Full- t ime employees 

Personnel k temps entier 

Male 

Hommes 

21 
3 

229 
7 
4 

206 
139 

426 

1.246 

7,.598 

1.332 
4,164 

40 

369 

46 
139 
115 

20,274 

150 
17 

454 
66 

118 
6 

44 
578 

3,797 
753 

3,807 
677 

42 
5 

31 

126 

1,243 

119 

106 
9 

64 

Female 

F e m m e s 

34 

6 
2 

58 
16 
6 

26 
10 

41 

74 

361 

600 
891 
673 

3,207 

31 

238 

33 
396 
312 

Salaries 
and wages 

Salaires 
e t gages 

161,800 

23,900 
4,700 

373,100 
14.800 
6,700 

312,200 
197,800 

358,400 

690,400 

2,418,100 

10,782,100 

959,000 
1,367,900 
1,762,600 
5,565,600 

46,600 

388,800 

47,000 
393,100 
261,700 

30,300,700 

Par t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

276,000 
23,300 

47 
37 
11 

1 
352 

284 
23 

770 
321 

81 
4 
76 

58 

650 

46 

43 
2 

33 

597,600 
93,400 
125,000 
6,100 
46,900 

1,162,300 

4,841,700 
913,700 

4,746,000 
1,063,000 

116,200 
5,400 
88,700 

228,200 

2,478,000 

169,900 

178,400 
12,700 
129,600 

1 
• 14 
34 
127 

2,924 

35 

987 
112 
532 
129 

11 
3 

105 

60 

17 
2 
1 

Female 

F e m m e s 

41 
60 

145 

4 

60 

Salaries 
and wages 

Salaires 
et gages 

6,800 

3,900 

2,500 

5,200 
9,400 

7,800 

28,800 

29,300 

29,500 
13,600 
33,600 
69,000 

1,400 

17,800 

8,300 
73,000 
13,600 

1,437,300 

N e t sales 

Ventes nettes 

(1930) 

20,000 
2,000 

10,000 
400 

15,100 

1,500 
37,600 

643,200 
42,800 

186,800 
50,500 

6,200 
1,700 
7,300 

5,400 

42,900 

59,000 

7,100 
800 

1,000 

1,116,300 

141,800 
40,200 

1,593,400 
111,500 
38,300 

1,077.800 
1,298,800 

3,762,900 

6,038,700 

16,276,000 

53,289,500 

3,970,200 
6,847,500 
8,436,000 

26,239,300 

369,200 

3,094,400 

368,200 
2,609,300 
1,356,400 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix cofltant) 

»8,I51,70U 

2,129,300 
630,800 

10,400,600 
1,246,400 
1,908,900 
101,800 
301.200 

6,198.000 

66,318,800 
3,069,200 
43,179,200 
6,895,100 

1,070,800 
96,600 
722,600 

1,679,600 

17,205,300 

1,716,900 

1,361,300 
143,000 
963,400 

1,027,900 

27,300 
7,800 

635,200 
28,000 
10.300 

457.100 
368,100 

638,000 

912,300 

2,840,700 

983,100 

102,800 
186,000 
158,100 
385,200 

11,400 

67,500 

10,700 
35,300 
36,100 

48,786,500 

726,400 
40,000 

1,238,600 
466,000 
109,000 
6.600 

124.500 
2.262,000 

3,741,400 
193,600 

10,382,600 
527,100 

463,600 
33,700 
361,200 

333,000 

9,760,000 

179,900 

551,600 
38,700 
616,600 
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Table 18.—CANADA—ALL CITIES OF MOKE THAN 30,000 POPULATION COMBINED-
Betall Merchandise Trade, 1930, by Kinds of Business—Con. 

NUMBER OF STORES, PERSONNEL, PAT-ROLL, SALES AND STOCKS—Con. 

(An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

Kind of business—Genre do commerce 

Number 
of stores 

Nombre de 
magasins 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

15 

OTHEB RETAIL STOEES-Con.-AUTEES MAGASINS DE DfiTAXL-Fin 

News dealers—Vendeurs de journaux et de papeterie— 
News dealers (tobacco and confectionery)—Magasins de journaux (tabac et 

confiserie) 
News dealers (stationery and novelties)—Magasins de journaux (papeterie et 

curiosites) 
Office, school and store supplies and equipment dealers—Marchands d'outillage 

de bureau, d'ecole et de magasin— 
Office and school supplies—Fournitures de bureaux et d'ecoles 
Office, store and school furniture, equipment and supplies—Fournitures et 

outillage de bureau, ecole et magasin 
Office and store mechanical appliances—Appareils mecaniques de bureau et 

de magasin 
Typewriter dealers—Magasins de dactylographes 

Opticians and optometrists—Opticiens et optometristes 
Sporting goods stores—Magasins d'articles sportifs 
Scientific and medical instruments—Instruments scientifiques et medicaux 
Tobacco stores and stands—Magasins et comptoirs de tabac— 

Tobacco stands (hotel lobbies, etc.)—Comptoirs de tabac (dans les hdtels, 
etc.) 

Tobacco stores with news-stands—Magasins de tabac avec rayon de journaux. 
Tobacco stores—^Magaains de tal3ac 
Tobacco stores with foods—Magasins de tabac, avec aliments 

Miscellaneous classifications (combined)—Classifications diverses (combin6es).. 

SECONDHAND GEOUP—GROUPE DE LA MAECHANDISE DE SE­
CONDE MAIN 

169 

132 

53 

81 

149 
66 
198 

190 
467 
348 
393 

122 

106 

46 
40 
200 
94 
45 

187 
432 
178 
336 

1.180 

1,038 

27 

30 

7 
47 
13 
43 
123 
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Tableau 18.—CANADA—TOUTES VILLES AVEC UNE POPULATION DE PLUS DB 30,000 
COMBINfiES—Commerce de d£tai], 1930, par genres de commerce—Fin 

NoMBKE DB M A G A S I N S , PERSONNEL, FEUILLE DB PAIE, VENTES ET STOCKS—Fin 

[Un (x) indique quo les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facts—Emploiement et remuneration 

Full- t ime employees 

Personnel k temps entier 

Male 

Hommes 

27'' 

174 

228 

465 

804 
686 
217 
180 
152 

226 
198 
527 
181 

3,752 

841 

Female 

F e m m e s 

76 

60 

48 

114 

130 
124 
70 
34 
59 

32 
90 
29 
72 

734 

W 

Salaries 
and wages 

Salaires 
et gages 

S 

233,100 

212,100 

346,200 

973,900 

1,683,400 
1,262,600 

412,100 
308,100 
268,300 

252,700 
237,300 
745,400 
226,600 

5,859,100 

»0?,400 

Par t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

15 

90 

6 

23 

14 
6 

13 
19 
I 

38 
39 
12 
23 

604 

140 

Female 

F e m m e s 

12 

14 

-
7 

6 

10 
1 
4 

4 
19 
1 

13 
72 

7 

Salaries 
and wages 

Salaires 
et gages 

S 

6,500 

30,900 

2,100 

12,900 

8,300 
1,200 
7,600 
7,100 
1,800 

9,800 
15,600 
3,200 
7,700 

182,300 

44,000 

N e t sales 

Ventes net tes 

(1930) 

S 

2,400,700 

1,682,000 

2,018,800 

5,974,400 

7,256,700 
3,666,800 
2,533,500 
3,239,600 
1,731,100 

2,075,800 
5,620,700 
8,975,100 
4,765,900 

88,981,800 

9,318,300 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix cofltant) 

S 

274,700 

329,300 

471,800 

1,192,800 

1,401,200 
1,060,900 

372,300 
821,900 
536,100 

210,000 
836,700 

1,121,200 
609,600 

7,523,300 

2,787,700 

1 

2 

3 

4 

5 
6 
7 
8 
9 

10 
11 
12 
13 
14 

15 
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Table 19.—CANADA—ALL CITIES OF MORE THAN 30,000 POPULATION COMBINED— 
Betail Merchandise Trade, 1930, by Types of Operation 

Type of operation—Type d'operation 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

Ful l - t ime 
employees 

Personnel k 
t emps entier 

N u m b e r 

N o m b r e 

Salaries 
and wages 

Salaires 
e t gages 

N e t sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of to ta l 

sales 

Pour-
cent 
des 

ventes 
totales 

T o t a l , All S tores—Tota l , t o u s magas in s . 

Single store independents—Magasins individuels indepen. 
dants 

Single stores ( in voluntary chains)—Magasins individuels 
(chalnes volontaires) 

Two-store multiples—Multiples de deux magasins 

Two-store multiples (in voluntary clains)—Multiples de 
deux magasins (chalnes volontaires) 

Three-store multiples—Multiples de trois magasins 

Three-store multiples (in voluntary chains)—Multiples de 
trois magasins (chalnes volontaires) 

Local chains (4 stores and over)—Chalnes locales (4 ma­
gasins et plus) 

Provincial chains—Chaines provinciales. 

Sectional chains—Chalnes sectionnelles.. 

National chains—Chatnes nationales 

Manufacturer-controlled chains (provincial)—Chaines con­
trdiees par les nianufacturiers (provinciales) 

Manufacturer-controlled chains (sectional)—Chaines con-
trolees par les manufacturiers (sectionnelles) 

Manufacturer-controlled chains (national)—Chalnes con­
trdiees par les manufacturiers (nationales) 

Direct selling (house to house)—Colportage (de porte en 
porte) 

Leased concessions (hotels)—Concessions louees (hdtels). 

Leased depar tments—Rayons loues 

Mail order houses (apart from stores)—Comptoirs postaux 
(separes des magasins) 

Producer-retailers of milk—Producteur-detaillants de lait. 

Other types of operation—Autres types d'operation 

Var ie ty , 5-and-lO, and to-a-dollar stores—Bazars, maga­
sins de 5 et 10 cents, j u squ ' i $1.00 

Single store independents—Magasins individuels inde­
pendants 

Two-storo multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

Loc.^I chains (4 stores and over)—Chaines locales (4 
Euagasins et plus) 

Provincial chains—Chalnes provinciales. 

Sectional chains—Chaines sectionnelles.. 

National chains—Chalnes nationales 

42,106 

32,970 

1,646 

1,608 

71 

691 

15 

1.144 

738 

726 

1,205 

17 

36 

283 

584 

76 

14 

22 

259 

3 

36 

10\ 

6. 

16 

18 

11 

113 

150,399 

99,561 

2,996 

8,800 

219 

4,692 

50 

5,741 

4,745 

7,894 

10,376 

120 

197 

3,978 

274 

246 

63 

234 

222 

2 

3,484 

191 

211 

2,932 

165,020,800 

106,395,000 

2,472,400 

10,491,100 

193,000 

5,514,400 

50,600 

6,453,100 

6,464,800 

8,816,100 

11,403,700 

149,600 

291,200 

6,414,200 

232,100 

211,800 

64,800 

275,600 

124,900 

2,400 

2,835,900 

79,200 

38,700 

124,300 

108,600 

2,485,100 

1,S06.961,,500 

952,288,500 

42,515,900 

89,067,500 

2,361,000 

43,668,200 

662,400 

61,235,200 

102,765,300 

67,053,900 

103,584,000 

2,012,800 

1,718,400 

29,349,400 

2,734,000 

1,479,300 

638,900 

2.679,300 

1,237,700 

32,800 

28,968,400 

686,300 

346,300 

1,243,100 

1,021,900 

26,670,800 

100 Oft 

63-20 

2-82 

5-91 

0 1 5 

2-90 

0-04 

4-06-

6-82 

4-45 

6-87 

0 1 3 

0-12 

1-95 

0-18 

0-10 

0 04 

0 1 7 

0-OS 

100-00 

2-37 

1-20 

4-29 

3-53 

88-61 

(1) Exclusive of h a t s tores. 
(^) Exclusive of millinery stores. 
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Tableau 19.—CANADA—TOUTES VILLES AVEC UNE POPULATION DE PLUS DE 30,000 
COMBINEES—Commerce de detail, 1930, par types d'operation—Suite 

Type of operation—Type d'op6ration 

Men's clothing and furnishings stores and custom tailorB(-
—Magasins de vfitements et lingerie (hommes) et 
tailleurs sur inesure(i) 

Single store independents—Magasins individuels inde­
pendants 

Two-store multiples—Multiples de deux miagasins... 

Three-store njultipies—Multiples de trois magasins. 

Local I chains (4 stores and over)—Chalnes locales (4 
Wagasins e t plus) 

Provincial chains—Chalnes provinciales 

Sectional chains—Chalnes sectionnelles 

Nat ional chains—Chaines nationales 

Otherj types of operation—Autres types d 'opera t ion. . . 

Women's apparel and accessories stores(2)—VStem^ent de 
femme e t accessoirest^) 

Single s tore independents—Magasins individuels inde­
pendants 

Two-store multiples—Multiples de deux magasins 

Three-store muIt iples^Mult iples de trois m.agasLn8... 

Local 'chains (4 s tores and over)—Chalnes locales (4 
miagasins et plus) 

Provincial chains—Chaines provinciales 

Sectional chains—Chaines sectionnelles 

Natiobal chains—Chalnes nationales 

Other; types of operation—Autres types d 'operat ion. . . 

Shoe stores—Magasins de chaussures 

Single store independents—Magasins individuels inde­
pendants 

Singly stores (in voluntary chains)—Magasins indivi­
duels (chalnes volontaires) 

Two-dtore multiples—Multiples de deux magasins. . 

Three-store multiples—Multiples de trois magasins 

Local) chains (4 stores and over)—Chalnes locales (4 

miagasinS) e t plus) 

Provihcial chains—Chalnes provinciales 

Sectiqnal chains—Chalnes sectionnelles 

Nat ional chains—Chalnes nationales. [ 

Other types of operatipn—Autres types d 'operat ion. . . 

Household appliance stores—Magasins d'appareils d e m 6 
nage , 

Single store independents—Magasins individuels inde-
pendants ; : : • • 

T w o 4 t o r e multiples—lilultiples de deux magasins. . 

Threei-store multiples—Multiples de trois magasins 

Local chains (4 stores and over)—Chaines locales (4 
cqagasins et plus) . ; 

Provincial chains—Chaines provinciales ,.. 

Manufacturer-controlled chains—Chalnes contrdiees 
par les manufacturiers '• •. 

O the r types of operation—Autres types d'operation. 

(1) Magasins de chapeaux non compris. 
(2) Magasins de modes non compris. 

Number 
of 

stores 

N o m b r e 
de 

magasins 

1,896 

1,603 

116 

38 

27 

27 

261 

49j 

9 

1,083 

814 

104 

43 

30 

25 

131 

43/ 

11 

805 

506 

29 

70 

65 

80 

231 

4 

20 

9 

193 

70 

13 

1 
13] 
8 

84 

1 

Full- t ime 
employees 

Personnel k 
temps entier 

Number 

N o m b r e 

3,973 

2,991 

336 

126 

70 

123 

298 

29 

3,739 

2,174 

436 

452 

92 

104 

455 

26 

1,670 

775 

81 

162 

231 

235 

126 

60 

2,124 

292 

156 

126 

182 

1,361 

8 

Salaries 
and wages 

Salaires 
et gages 

S 

6,182,300 

3,672,300 

498,900 

190,100 

116,700 

190,000 

479,300 

,35,000 

3,663,600 

2,116,300 

496,000 

370,200 

86,800 

122,000 

433,300 

40,900 

2,250,600 

973,500 

112,300 

240,900 

201,500 

344,200 

192,000 

96,200 

2,764,200 

366,300 

229,300 

136,600 

238,500 

1,782,300 

11,200 

Ne t sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

I 

43,946,100 

29,976,300 

4,243,000 

1,207,600 

1,224,700 

1,828,900 

6,086,900 

378,700 

37,208,000 

22,673,800 

4,337,800 

2,993,100 

1,147,400 

1,226,100 

4,756,700 

173,100 

24,299,700 

11,618,900 

1,434,200 

2,684,400 

2,466,000 

3,997,900 

1,616,600 

681,700 

11,189,000 

2,858,900 

1,683,300 

1,218,800 

1,083,500 

4,402,900 

41,600 

Per cent 
of t o t a l 

sales 

Pour-
cent 
des 

ventes 
totales 

100-00 

68-21 

9-65 

2-75 

2-79 

4-16 

11-58 

0-86 

100-00 

60-67 

11-66 

8-04 

3-08 

3-30 

12-78 

0-47 

100-00 

47-40 

5-90 

11-05 

10-15 

16-46 

6-65 

2-40 

100-00 

26-65 

14-16 

10-89 

9-68 

39-36 

0-37 
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Table 19—CANADA—ALL CITIES OP MORE THAN 30,000 POPULATION COMBINED— 
RetaU Merchandise Trade, 1930, by Types of Operation—Con. 

T y p e of operation—Type d'operation 

Grocery stores (without meat)—Epiceries (sans rayon de 

Single store independents—Magasins individuels ind6-

Single stores (in voluntary chains)—Magasins indivi-

Two-store multiples—Multiples de deux magasins . . . . 

Three-store multiples—Multiples de trois magas ins . . . 

Local chains (4 stores and over)—Chalnes locales (4 

Other types of operation—Autres types d 'opera t ion. . . 

Combination stores (groceries and meats)—Magasins com-

Single store independents—Magasins individuels ind6-

Singlo stores (in voluntary chains)—Magasins indivi-

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

Local chains (4 stores and over)—Chaines locales (4 

Restaurants , cafeterias and eating places (3)—Restaurants, 

Single store independents—Magasins individuels ind6-

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

Local chains (4 stores and over)—Chalnes locales (4 

Leased concessions (hotels)—Concessions lou6es (h6-
tels) 

Other types of operation—Autres types d 'opera t ion. . . 

Single store independents—Magasins individuels ind6-

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

Local chains (4 stores and over)—Chatnes locales (4 

N u m b e r 
of 

s tores 

N o m b r e 
de 

magasins 

6.940 

4,897 

1,111 

94 

28 

209 

181 

125\ 

293/ 

2 

2,229 

1,347 

401 

68 

15 

32 

41 

218"! 

107/ 

2,370 

2,103 

76 

26 

48 

14 

34 

60 

18 

2 

1,431 

832 

60 

46 

63 

78 

126 

236 

Ful l - t ime 
employees 

Personnel k 
t emps entier 

N u m b e r 

N o m b r e 

7,103 

3,129 

1,674 

187 

96 

676 

588 

851 

2 

6,109 

2,476 

1,077 
234 

61 

228 

213 

1,820 

13,729 

8,701 

1,268 

418 

842 

374 

1,416 

618 

166 

37 

3,180 

1,280 

218 

140 

120 

263 

415 

744 

Salaries 
and wages 

Salaires 
et gages 

S 

5,694,900 

2,082,200 

1.114,900 

132,100 

82,200 

584,200 

668,100 

1,029,500 

1,700 

6,121,900 

2,144.600 

997,800 

219,600 

66,800 

243,900 

189,300 

2,259,900 

10,688,600 

6,261,100 

1,067,700 

307,800 

888,200 

454,700 

1,188,600 

369,100 

122,700 

28,800 

3,518,900 

1,285,000 

250,400 

163,400 

111,200 

316,300 

508,000 

884.600 

Ne t sales (1930) 

Ventes net tes (1930) 

Amount 

Montant 

i 

120.309,800 

63.919,900 

23,349,700 

2,082,100 

1,130,700 

8.253,300 

16,021,700 

15,527,700 

24,700 

81,110,700 

32,082,900 

14,883,700 
2,570,400 

678,500 

2,310,200 

1,965.400 

26,629,600 

52,552,100 

33,435,600 

4,619,500 

1,405.300 

3.544,600 

1.983,100 

4,828,100 

2,143,700 

476,800 

115,400 

34,174,900 

17.586.000 

2.213,300 

1,946,500 

1,426,900 

1.S53.900 

2.833.900 

6.316.400 

Per cent 
of t o t a l 

sales 

Pour-
cent 
des 

ventes 
tota les 

100-00 

44-81 

19-41 

1-73 

0-94 

6-86 

13-32 

12-91 

0-02 

10000 

39-65 

18-36 

3-17 

0-84 

2-85 

2-41 

32-83 

100-00 

63-62 

8-79 

2-67 

6-75 

3-77 

9-19 

4 0 8 

0-91 

0-22 

10000 

51-46 

6-48 

5-70 

4-17 

5 4 2 

8-29 

18-48 

(̂ ) Exclusive of cafes with groceries and refreshment booths. 
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Tableau 19.—CANADA—TOUTES VILLES AVEC UNE POPULATION DE PLUS DB 30,000 
C0MBIN£ES—Commerce de detail, 1930, par types d'opfoation—Fin 

T y p e of operation—Type d'op6ration 

Drug stores—Pharmacies . 

Single store independents-
pendants 

•Magasins individuels ind6-

Magasins indivi-Single stores (in voluntary chains) 
duels (chatnes volontaires) 

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

Local chains (4 stores and over)—Chalnes locales (4 
noagasins et plus) 

Provincial chains—Chaines provinciales 

Sectional chains—Chalnes sectionnelles 

National chains—Chalnes nationales 

Leased concessions and departments—Concessions et 
rayons lou6s 

Office and store mechanical appliances and typewriters-
Appareils mecaniques de bureau, de magasin et 
dactylographes 

Single store independents—Magasins individuels inde­
pendants 

Two-^tore multiples—Multiples de deux magasins. . 

Three-store multiples—Multiples de trois magasins 

Manufacturer-controlled chains—Chatnes contrdiees 
par les manufacturiers 

Other types of operation—Autres types d'operation 

Nuniber 
of 

stores 

N o m b r e 
de 

magasins 

1,474 

16 

183 

163 

69] 

2 

30] 

215 

79 

6' 

121 

4 

Ful l - t ime 
employees 

Personnel k 
t emps entier 

N u m b e r 

N o m b r e 

4,577 

2,363 

39 

647 

267 

725 

628 

1,744 

318 

80 

1,337 

Salaries 
and wages 

Salaires 
et gages 

4,746,000 

2,168,800 

30,300 

601,600 

286,800 

827,100 

820,200 

21,200 

2,945,900 

396,900 

177,900 

2,362,400 

18,700 

N e t sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

43,179,200 

23,157,600 

403,900 

4,872,100 

1,967,900 

6,137,800 

6,460,200 

179,800 

10,913,500 

2,303,000 

666,300 

7,972,400 

71,800 

Per cent 
of to ta l 

sales 

Pour-
cent 
des 

ventes 
tota les 

100-00 

53-63 

0-94 

11-28 

4-66 

14-21 

14-96 

0-42 

100 00 

21-10 

5-19 

73-05 

0-66 

(3) Cafes avec epiceries et pavilions de rafraichissements non compris. 
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Table 20.—CANADA—ALL CITIES OF 10,000 TO 30,000 POPULATION COMBINED—Retail 
Merchandise Trade, 1930, by Kinds of Business 

NUMBER OF STORES, PERSONNEL, PAT-ROLL, SALES AND STOCKS 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are 
included in t he totals] 

Kind of business—Genre de commerce 

N u m b e r 
of stores 

N o m b r e de 
magasins 

Proprietors 

Proprietaires 

Male 

Homm.e8 

Female 

Femmes 

Total , All Stores—Total, t ous magasins. 

F O O D G K O U P — G R O U P E D E L ' A L O I E N T A T I O N 

Bakeries and bakery products—Boulangeries et produits de la boulangerie 
Candy and confectionery stores—Magasins de bonbons et confiseries— 

Candy stores—nut stores—Bonbons et noix 
Confectionery stores—Confiseries 

Dai ry products dealers—Marchands de produits laitiers— 
Da i ry products stores—Magasins de produits laitiers 
Eggs and poultry stores—Magasins d'ceufs et volailles 
Milk dealers—Laiteries 

Delicatessen stores—Charcuteries 
Fru i t and vegetable stores—Fruits e t legumes 
Grocery stores (without meat)—Epiceries (sans rayon de viandes) 
Combinat ion stores—Magasins combines— 

Grocery stores wi th meats—Epiceries (avec rayon de viandes) 
Meat marke t s wi th groceries—Boucheries avec 6piceries 

Meat m.arkets (including sea foods)—Boucheries (y compris poisson)— 
Meat markets—Boucheries 
Fish markets—Poissonneries 

Other food stores—Autres magasins de denrees alimentaires— 
Coffee, tea , spices—Magasins de caf6, th6 et 6pices 
Food stores with non-food departments—Magasins d ' ahments avec rayons 

d 'art icles non alimentaires 
Bot t led beverages—Eaux gazeuses 
Market stalls—Stalles de marchfe 

20 G E N E R A L M l t R C H A N D I S E G R O U P - G R O U P E D E S 3IARCHANDI-
Si^S GfiNfiRALJbS, 

21 
22 

29 

40 

Depar tment stores—Magasins k rayons 
D r y goods stores—Magasins de marchandises seches 
General merchandise stores—Magasins de marchandises g6nerales— 

With food departments—Avec rayons de produits alimentaires 
Without food departments—Sans produits alim.entaires 

Variety, 5-and-lO, and to-a-dollar stores—Bazars, magasins de 5 et 10 cents, 
jusqu'ilSl.OO 

A U T O M O T I V E G R O U P - G R O U P E D E L'AUTOMOBILE 

Motor vehicle dealers—Distr ibuteurs de vehicules automobiles— 
Automobile dealers—Marchands d 'automobiles 
Automobile dealers wi th farm implements—Distr ibuteurs d 'automobiles et 

d ' instruments aratoires 
Used car establ ishments—Etablissements d 'automobiles usages 

Accessories, tires and batteries—Accessoires (auto), pneus et batteries— 
Accessories, t ires and batteries—Accessoires (auto), pneus et bat ter ies 
Ti re shops^Bou t iques de pneus 

Filling stations—Stations d'essence— 
Filling stations—Stations d'essence 
Filling stations wi th t i res and accessories—Stations d'essence avec pneus et 

accessoires 
Filling stations wi th other merchandise—Stations d'essence avec autre 

.archandiso 
Garages. , 
Motorcyclfs, bicycles, supplies—Motocyclettes, bicyclettes et accessoires 

Bicycles, motorcycles and suppUes—BicyclettL's, motocj 'clottes et accessoires 
Bicycle dealers—Boutiques ae bicyclettes 

Other automot ive estublishments—Autres magasins d ' a u t o m o b i l e s -
Aircraft and accessories—Distributeurs d'a6roplani>3 et nccessoires 
Boats (motorboats , canoes, yachts)—Bateaux (bateaux automobiles, canots, 

y a c b t s l _ •.• • • 
Boats (gas, oil, accessories and repairs)—Bateaux (essence, huile, accessoires 

et reparations) 

11,874 

50Z 

37 
233 

105 
21 

106 

1,168 

305 

183 

266 

36 
205 

10,996 

4,811 

134 

20 
878 

11 
8 

636 
6 

167 
1,769 

666 
265 

372 
39 

20 

19 
6 
7 

4,239 

101 

8 
734 

9 
8 

552 
5 

180 
1.420 

479 
268 

363 
47 

18 

34 
8 
6 

368 

31 
202 

112 
16 

1,149 

340 

5 

131 

210 

Cx) 

(X ) 

(X) 

1,13« 

484 

23 

1 
175 

14 
1 

214 

21 
10 

72 

1 
54 

12 
3 

2 

24 

15 

1 

1 

1 

(X) 

(X) 

(X ) 



ETABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 97 

Tableau 30.—CANADA—TOUTES CITES D'UNE POPULATION DE 10,000 A 30,000 COMBI­
NEES—Commerce de detail, 1930, par genres de commerce 

NOMBRE DE MAGASINS, PEESONNEL, FEUILLE DE PAIE, VENTES ET STOCKS 

(Un (x) indique que les chiffres ne sont pas donn^a afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facta—Emploiement et remuneration 

FuU-time employees 

Personnel k temps entier 

Male 

Hommes 

20,284 

5,033 

193 

11 
247 

16 
5 

480 
2 

105 
1,466 

1,266 
536 

646 
31 

30 

7 
4 

1,892 

1,068 
259 

277 
62 

236 

3,691 

2,169 

44 
26 

113 
40 

252 

474 

18 
639 

7 
13 

(X) 

(X) 

(x) 

Female 

F e m m e s 

8,656 

1,674 

116 

42 
366 

7 
1 

13 
6 

61 
694 

328 
77 

65 
4 

6 

-

3,060 

1,416 
676 

89 
38 

942 

238 

158 

4 
i 

12 
5 

3 

9 

6 
22 

2 

(x) 

(X) 

(X) 

Salaries 
and wages 

Salaires 
et gages 

S 

29,119,600 

5,860,400 

226,000 

35.000 
414,600 

19,000 
8,000 

427,400 
5,308 

114,400 
1,722,400 

1,634,700 
566.800 

628,600 
24,700 

35,300 

4,300 
4,000 

4,608,200 

2,546,600 
713,900 

360,300 
84,200 

903,200 

4,973,500 

3,239,600 

67,900 
32,800 

131,900 
46,700 

282,600 

606,700 

16,800 
629,900 

6,300 
12,600 

(X) 

(X) 

(X) 

Par t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

2,388 

779 

4 

33 

1 
1 

34 
1 

22 
318 

229 
50 

73 
11 

1 

1 

83 

19 
43 

5 
1 

15 

25J 

85 

1 

14 
5 

40 

57 

5 
37 

2 
9 

(x) 

(x) 

(X) 

Female 

F e m m e s 

1,745 

273 

14 

68 

3 

2 
117 

59 
3 

6 
1 

-

-

1,029 

69 
111 

2 
1 

856 

17 

2 

-
3 

-
4 

4 
2 

2 

(x) 

(X) 

(X) 

Salaries 
and wages 

Salaires 
et gages 

S 

1,015,700 

242,100 

6,800 

22,100 

200 
100 

6,000 
200 

6,600 
96,700 

69,500 
12,800 

20,000 
2,600 

300 

200 

164,000 

13,400 
28,000 

1,700 
500 

120,400 

112,800 

63,800 

900 

6.700 
1,900 

18,300 

17,700 

1,000 
8.800 

200 
3,200 

(x) 

(X) 

(X) 

N e t sales 

Ventes nettes 

(1930) 

$ 

341,420,200 

89,646,400 

1,416,500 

294.600 
6,966,900 

183,400 
139,900 

3,292,500 
56,800 

2,366,400 
34.408,300 

24,154,600 
7,866,900 

8,647,700 
392,300 

313,700 

109,100 
31,800 
16,100 

50,175,000 

26,921,200 
7,123,100 

6,187,000 
1,058.300 

9,885,400 

55,784,100 

38,782,800 

698,300 
462,200 

1,206,300 
637,600 

3,636,900 

6,729,600 

371,000 
4,066,200 

72,100 
214,100 

(X) 

(X) 

(X) 

s tocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coutant) 

S 

57,169,600 

5,734,100 

30,200 

9,900 
526,600 

9,900 
10,800 
32,200 

1,800 
140,300 

2,927,900 

1,364,500 
392,300 

208,900 
10,500 

41,900 

23,300 
1,300 
1,800 

9,965,600 

3,997,700 
2,866,600 

1,236,000 
371,100 

1,494,300 

6,020,100 

3,795,600 

140,100 
45,100 

190,800 
67,400 

117,800 

275,400 

14,200 
281,900 

16,000 
60,700 

(X) 

(X) 

(x) 

1 

2 

3 

4 
5 

6 
7 
8 
9 

10 
U 

12 
13 

14 
15 

16 

17 
18 
19 

20 

21 
22 

23 
24 

25 

26 

27 

28 
29 

30 
31 

32 

33 

34 
35 

36 
37 

38 

39 

40 

95442—7 
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Table 20.—CANADA—ALL CITIES OF 10,000 TO 30,000 POPULATION COMBINED—Eetail 
Merchandise Trade, 1930, by Kinds of Business—Con. 

NUMBER OF STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS—Con. 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are 
included in t he totals] 

Kind of business—Genre de commerce 

Number 
of stores 

Nombre de 
magasins 

Proprietors 

Proprietaires 

Male 

H o m m e s 

Female 

Femmes 

APPAftEL G B O U P - G R O U P E D U VfiXEMENT 

Men's and boys ' clothing and furnishings stores—VStement e t lingerie (hommes et 
gar?ons)— 

Men's and boys ' clothing stores—Magasins de vfitements pour homimes et 
gargons 

Men's furnishings stores—Magasins de Hngerie (hommes) 
Men's and boys ' clothing and furnishings stores—Magasins de vetements et 

hngerie (hommes et gargons) 
Men's and boys ' h a t stores—Magasins de chapeaux (hommes et garpons) 

Fami ly clothing stores—Vfitement pour toute la famille 
Wom.en's apparel and accessories stores—Vetement de femme et accessoires— 

Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, corsets, lingerie—Bas, corsets e t hngerie 
Kni t goods stores—Magasins de tr icots 
Millinery stores—Magasins de modes 

Other apparel stores—Autres magasins de vetement e t lingerie— 
Custom tailors and made-to-m.easure clothing—Tailleurs e t ve tement sur me­

sure 
12 Dressmakers and ladies ' tailors—Couturieres et tailleurs pour femmes 
13 Furriers—fur shops—Fourreurs 
14 Infants' and children's specialty shops—Magasins de sp6ciaUt6s pour enfants. . 

Shoe stores—Magasins de chaussures— 
15 Shoe stores (women's)—Magasins de chaussures pour fem.mes 
16 Shoe stores (men's , women's and children's)—Magasins de chaussures pour 

homm.es, femmes et enfants 

B U I L D I N G BLiTEBIALS G R O U P -
C O N S T R U C T I O N 

G R O U P E D E S M A T f i R I A U X D E 

20 

H a r d w a r e stores—Quincailleries— 
Hardware stores—Quincailleries 
H a r d w a r e and farm implements—Ferronnerie e t instrum^ents a r a to i r e s . . . 

Lumber and building mater ia l dealers—Marchands de bois et de materiaux de 
construction— 

Lumber and building materials—Cours de bois d'ceuvre et mat6r iaus de 
construction 

Lumber and building mater ials , coal and wood—Bois d'oeuvre, materiaux de 
construction, charbon e t bois de chauffage 

Roofing mater ia l dealers—Materiaux de toiture 
Othe r building materials—Autres mat6riaux de construction 

Electrical shops (without radio)—Boutiques d'electricien (sans radios) 
Heating and plumLbing shops—Boutiques de plomberie et chaufferie— 

Heat ing appliances and oil burners—Appareils de chauffage et briileurs k 
I'huile 

Heating and plumbing fixtures—Boutiques de plomberie et chaufferie 
Pa in t and glass stores—Magasins de peintures e t vitres— 

Glass and mirror shops—^Magasins de vi tres e t miroirs 
Pa in t and glass stores—Magasins de peintures e t vi tres 

F U R N I T U R E A N D H O U S E H O L D G R O U P - G R O U P E D E S MEUBLES 
iuT ARTICLi iS Di, MENAGl i 

Furnituri; stores—Mng;i.sin,s de meubles— 
Furni ture s t o r e s - Magnsins de meubles 
Furni ture and undertukiii'—Meubles et pompes funfebres. 

Floor coverings, curtains, upholstery and interior decorations—Tapis, rideaux, 
rembourrage et d6corations interieures 

Household appUance stores—Magasins d'appareils dv m a n a g e -
Houachold appliance s to res -Magas ins d'app;iri'ils cle in6nage 
Household appliance stores (gas or electric)—iMaga.sins d'appareils dc 

m6nagu (gaz ou 6h^ctricit6) 
Household appliance stores (owned by iilUity companies)-Magasins d'appa­

reils de iiieti;ij;e (appartenant k des compagnies d 'uti l i te publique) 
Refrigeration dealers—Marcliands d'appareils frigorifiques 

Other home furnishings and appliance stores—Autres magasins d'appareils ot dc 
fournitures de maison— 

Antique shops—Antiquailles 
Awnings, flags, banners, window shades and tents—Auvents, dr;ipoaux, 

banni(>res, stores et tentes 

1 , ^5 

14 
52 

293 
2 

191 

200 
35 

4 
142 

209 
11 
45 
12 

204 
4 

132 
23 

6 

30 

60 

41 
4 

1,183 

(x) 
204 

(X ) 

123 
19 

199 
2 

42 
3 

178 

258 
3 

131 

34 

6 

5 

34 

1 
2 

(X) 

(X) 

(X ) (X ) 

http://homm.es
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Tableau 20.—CANADA—TOUTES CITES D'UNE POPULATION DE 10,000 A 30,000 COMBI­
NEES—Commerce dc detail, 1930, par genres dc commerce—Suite 

NoMBBE DB MAGASINS, PERSONNEL, FEUILLE DB PAIE, VENTES ET STOCKS—Suite 

[Un (x) indique que les chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facts—Emploiement et remunerat ion 

Full- t ime employees 

Personnel k temps entier 

Male 

Hommes 

1,571 

17 
26 

494 
(x) 

324 

110 

(x) 

Female 

FemLnies 

187 
3 

78 
1 

4 

313 

704 
6 

354 
5 

81 
28 

14 
121 

1,498 

354 
73 

5 

227 

294 

116 
20 

(X) 
95442—7i 

1,563 

( X ) 

101 

(x) 

466 
39 

131 
5 

103 

2 

103 

266 

137 
1 

Salaries 
and wages 

Salaires 
et gages 

( X ) 

3,040,700 

21.400 
27,600 

713,600 
(X) 

704.800 

516.400 
28,500 

(X) 
76,100 

260,000 
4.000 

184.100 
6.700 

8.500 

486.300 

2,491,300 

954,400 
7,900 

622,000 

Par t - t ime employees 

Personnel k temps partiel 

28 
2 
6 
10 

1 
23 

2 
19 

S21 

83 
11 

0 

43 

49 

14 

492,600 
7,100 

121,300 
33,700 

17,700 
161,400 

1,100 
72,100 

2,233,900 

668,400 
103,800 

4,600 

347,100 

359,600 

176,700 
26,100 

Male 

H o m m e s 

,000 

( X ) 

( X ) 

( X ) 

165 

32 

148 

22 
2 

1 

23 

21 

Female 

Femmes 

( X ) 

246 

( X ) 

( X ) 

( X ) 

Salaries 
and wages 

Salaires 
et gages 

200 
2,900 

52,400 
(x) 

19,600 
1,600 

( X ) 

28,100 

7,700 
300 

400 

23,400 

63,800 

10,600 

19,200 

15,200 

5,600 
2,300 

500 
6,500 

200 
3,700 

64,900 

8,300 
800 

6,500 

12,600 

Ne t sales 

Ventes nettes 

(1930) 

500 

( X ) 

35,907,700 

184,800 
675,000 

9,427,500 
(x) 

8,650,000 

6,553,100 
462,400 

(X ) 
826,800 

1,760,700 
13,500 

1,637,800 
76,000 

128,600 

6,553,200 

23,334,900 

9,720,000 
109,900 

5,233,600 

4,680,700 
91,900 

1,423,200 
361,000 

136,100 
1,098,800 

27,300 
453,400 

16,371,800 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix cofitant) 

6,122,800 
921,100 

58,000 

662,500 

1,804,400 

1,182,300 
236,900 

48,400 

(X) 

13,441,400 

88,400 
336,100 

4,129,600 
(X) 

3,438,500 

1,640,800 
152,600 

(X) 
127,300 

333,700 
600 

580,300 
31,000 

64,000 

2,602,900 

6,777,400 

3,736,400 
42,000 

1,437,900 

938,900 
7,600 

126,200 
79,300 

31,600 
178,700 

3,700 
196,100 

4,298,300 

2,080,600 
324,700 

17,200 

157,600 

336,600 

262,400 
10,500 

16,600 

(x) 

27 
28 

29 

30 
31 

32 

33 

34 

35 
38 

37 

38 
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Table 30.—CANADA—ALL CITIES OF 10,000 TO 30,000 POPULATION COMBINED—Retail 
Merchandise Trade, 19S0, by Kinds of Business—Con. 

N u M B E E OF S T O R E S , P E R S O N N E L , P A Y - R O L L , S A L E S A N D S T O C K S — C o n , 

[An (x) indicatea t h a t figures are wi thheld to avoid disclosing individual operations, but these are 
included in t he totals] 

Kind of business—Genre de commerce 

F U f t N I T U R E A N D H O U S E H O L D G E O U P - C o n . — G B O U P E DES MEU­
B L E S E l ' A R ' l l C L E S D E IVlfiNAGE-Fin 

Other home furnishings and appliance stores-Co«.—Autres magasins d'appareils 
et de fournitures de maison-i^io— 

China, glassware, crockery, etc.—Vaisselle, verrerie, faience, etc 
Lamps and shades (specialty stores)—Lampes et abat-jour (sp^cial t^s) . . . . 
Pictures and picture framing—Tableaux et cadres 
Stoves and ranges—Magasins de po61es et cuisini6res 

Radio and music stores—Magasins de radio et de musique— 
Radio specialty stores—Magasins faisant iine sp6cialit6 des radios 
Rad io and electrical shops (including refrigeration)—Magasins de radio et 

appareils eiectriques (y compris refrigeration) 
Rad io and music stores (including refrigeration)—Magasins de radio et de 

musique (y compris r6frig6ration) 

R E S T A U R A N T S , C A F E T E R I A S A N D E A T I N G PLACES—RESTAU-
B A N T S . C A F E T E R I A S E T SALLES A M A N G E R 

Restaurants , cafeterias and lunch rooms—Restaurants , cafeterias et salles k 
manger— 

Cafeterias only—Cafeterias seulement 
Cafes (including confectionery)—Cafes (y compris confiserie) 
Lunch rooms—Salles k go uter 
Restaurants ( table service)—Restaurants (avec service de table) 

Other eating places—Autres places oil Ton mange— 
Cafes with groceries—Cafes avec epiceries 
Lunch counters and restaurants (10 seats and under)—Buffets et restaurants 

(10 sieges et moins) 
Refreshment booths and soft dr ink stands—Pavilions de rafratchissements 

et kiosques k l iqueurs douces 
Sandwich shops—Comptoirs k sandwichs 
Tea rooms and light lunches—Thes et repas legers 

O T H E R R E T A I L S T O E E S — A U T R E S M A G A S I N S D E D E T A I L 

F a r m implem.ents—Instruments aratoires— 
F a r m implements dealers—Marchands d ' instruments aratoires 
F a r m implement agents—Agents de machines agricoles 

Fa rmer s ' supphes—Fournitures pour fermiers— 
Feed stores (flour, feed, grain, fertilizer)—Magasins de provende (farine, 

grain, engrais, etc.) 
Fa rmer s ' supply stores—Magasins de fournitures pour fermiers 
Feed and coal stores—Magasins de provende et de charbon 
Grain elevators (coal and feed)—Eievateurs k grain (charbon et provende). . . 
Harness shops—Selleries 

Book stores—Librairies 
Coal and wood yards—ice dealers—Cours k charbon et bois—marchands de glace-

Coal and wood ya rds (including ice)—Cours k charbon et bois (comprenant 
glace) 

Ice dealers—Marchands de glace 
Drugs tores—Pharmacies 
Florists—Fleuristes 
Gifts, novelties, toys , cam.eras—Bazars, nouveautes, jouets, cameras— 

A r t and gift shops—Magasins de bibelots et objets d ' a r t 
Novel ty and souvenir shops—Boutiques de nouveautes et souvenirs 
Cameras and photographic stores—Magasins de cam6ras et fournitures de 

photographies 
Jewellery storew—Jiijouteries— 

Jewellery stores—Bijouteries 
Jewellery stores (instalment credit)—-Bijouteries (cr6dit—payements k 

temperament) 
Luggage and leather goods stores—Vali.si'iies (marchandises en cuir)— 

Luggage and leather goods stores—\ iiliseries (marchandises en cuir) 
Lea ther and leather findings—Magasins de cuir e t crepins 

Music stores (without radio)—Magasiua dv, musique (sans radios) 
News dealers—Vendeurs de journatix et di- papeterie— 

News dealers (tobacco and confectionery)—Magafiins de journaux (tabac et 
confiserie) , 

News dealers (stationery and novelties)—Magasins de journaux (papeterie et 
curiosites) 

N u m b e r 
of stores 

N o m b r e de 
magasins 

26 
1 

14 
23 

25 

57 

73 

592 

4 
58 
56 

311 

3,176 

283 
40 

388 
107 

10 
17 

2 

207 

1 

14 
2 

12 

33 

33 

Proprietors 

Proprietaires 

Male 

H o m m e s 

19 
(X) 

15 
20 

25 

75 

60 

i55 

7 
86 
58 

462 

6 

85 

18 
13 
20 

2,077 

27 
93 

7" 
6 

11 
(X) 

31 
55 

326 
44 

362 
94 

4 
10 

(X) 

220 

(X) 

14 
(X) 

11 

24 

30 

Female 

Femmes 

(x) 

(X) 

(X) 

(x) 

(x) 

2 

1 

-
-

1 

6 

66 

5 
4 

26 

-
11 

2 
3 

15 

147 

1 

2 

-2 

-14 

13 

-13 
19 

7 
7 

14 

-
2 

2 

4 
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Tableau 20.—CANADA—TOUTES CITflS D'UNE POPULATION DE 10,000 A 30,000 COMBI­
NEES—Commerce de detail, 1930, par genres de commerce—Suite 

N O M B R E D E M A G A S I N S , P E R S O N N E L , F E U I L L E D E P A I E , V E N T E S E T S T O C K S — S u i t e 

[Un (x) indique que les chiffres ne sont pas donnfis afin de ne pas devoiler des operations individuelles, m.ais ceux-ci sont 
inclus dans les totaux] 

Employmen t and wage facts—Eniploiem.ent et remuneration 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

Female 

Femmea 

Salaries 
and wages 

Salaires 
et ga^es 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

Female 

F e m m e s 

Salaries 
and w ^ e s 

Salaires 
et gages 

Ne t sales 

Ventes nettes 

(1930) 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magaain k la 
fin de I'annee 
(prix coutant) 

Cx) 

30 

28 

133 

178 

910 

130 
72 

587 

3,694 

162 
10 

(x) 

796 
105 
786 
180 

(x) 

(X ) 

( X ) 

(X ) 

(x) 

716 

23 
107 
58 

413 

2 

32 

2 
31 
48 

5 
170 
72 

3 
29 

(X) 

(X ) 

(X ) 

31,100 
(X) 

3,000 
46,800 

33,000 

170,300 

353,800 

1,090,600 

18.500 
182.300 
83.100 

664,600 

5,300 

48,000 

700 
20,800 
67,300 

4,758,200 

72.600 
22,300 

162.400 
17.400 
50,000 

(x) 
12.600 
123,200 

1,001.600 
93.600 
973.400 
228,200 

3.400 
28.000 

(X) 

382,000 

(X) 

20,700 
(X) 

35,000 

28.800 

(x) 

(x) 

545 

15 

183 
21 

(X) 

(X) 

(X) 

Cx) 

Cx) 

Cx) 

Cx) 

Cx) 

Cx) 
2,000 
2,600 

2,800 

7,700 

8,300 

18,600 

2.400 
1,000 
9,600 

200 

1.100 

1.900 
1,600 

181,200 

5.700 
3,100 

3.400 
2.100 
1,000 

Cx) 
200 

4,600 

68,500 
6.600 
22.400 
13,500 

200 
2,300 

Cx) 

Cx) 

Cx) 
900 

1,000 

1.300 

271,300 
Cx) 

51,600 
384,600 

365,300 

1,507.700 

2.721,700 

102,700 
1,087.300 
509,300 

4,200,000 

54,500 

435,400 

29.100 
163.600 
445.000 

61,923,000 

635,600 
514,100 

3,550.300 
277.600 
706,000 

Cx) 
165.100 

1,386.400 

12.173.000 
353,600 

10.104,200 
1,268.400 

69.000 
243.000 

Cx) 

3.172,100 

Cx) 

304,100 
Cx) 
109,200 

356,600 

205.900 

156,100 
Cx) 

30.000 
71,700 

71,500 

269,500 

484,600 

169,800 

1.200 
39.000 
14.800 
81.400 

3,200 

10.800 

900 
3,800 
14,700 

11,352,500 

155.700 
82.500 

506.400 
60,700 
48,900 

Cx) 
83,100 
567,500 

1,031.000 
29,200 

3,402,000 
141.100 

31.400 
80.600 

Cx) 

2,065.900 

Cx) 

81.200 
Cx) 

38,700 

40.700 

142..300 

30 
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Table 20.—CANADA—ALL CITIES OF 10,000 TO 30,000 POPULATION COMBINED—Retail 
Merchandise Trade, 1930, by Kinds of Business—Con. 

NuMBEB OF STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS—Con. 

[An Cx) indicates that figures are withheld to avoid disclosing individual operationis, but these are 
included in the totals] 

1 
2 

3 

4 
5 
6 
7 

8 

9 

in 11 
12 

13 

Kind of business—Genre de commerfe 

O T H E R R E T A I L S T O R E S - C o n . — A U T R E S M A G A S I N S D E » £ T A I L - F i n 

Office, school and store supplies and equipment dealers—Marchands d'outillage 
de bureau, d'ecole et de magasin— 

Office, store and school furniture, equipment and supplies—Fournitures et 

Office and store mechanical appliances—Appareils mecaniques de bureau et 

Scientific and medical instruments—Instrunnents scientifiques et medicaux 
Tobacco stores and stands—Magasins et comptoirs de tabac— 

Tobacco stands (hotel lobbies, etc.)—Comptoirs de tabac (dans les h6tels, 

Tobacco stores with news-stands—Magasins de tabac avec rayon de journaux, 

Miscellaneous classifications (combined)—Classifications diverses (combinees) . . 

S E C O N D H A N D G R O U P - G R O U P E D E LA M A R C H A N D I S E D E S E ­
C O N D E M A I N 

N u m b e r 
of stores 

N o m b r e de 
magasins 

7 

7 

11 
8 

58 
17 
1 

92 
59 
51 
63 

362 

220 

Proprieto/s 

Proprietaires 

Male 

H o m m e s 

4 

6 

2 
2 

54 
17 

Cx) 

101 
65 
33 
67 

280 

218 

Female 

Femmes 

3 

_ 2 

Cx) 

2 
1 

4 
33 

16 
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Tableau 20.—CANADA—TOUTES CITfiS D'UNE POPULATION DE 10,000 1 30,000 COMBI­
NEES—Commerce de detail, 1930, par genres de commerce—Fin 

NOMBRE DE MAGASINS, PERSONNEL, rEtnLLE DE PAIE, VENTES ET STOCKS—Fin 

[Un Cx) indique que les chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facts—Emploiement et remuneration 

Full- t ime employees 

Personnel k temps entier 

Male 

Hommes 

9 

17 

24 
17 
22 
19 

Cx) 

123 
56 
61 
38 

676 

100 

Female 

F e m m e s 

11 

16 

1 
1 

19 
4 

Cx) 

3 
20 

7 
32 
90 

13 

Salaries 
and wages 

Salaires 
et gages 

19,500 

33,900 

42.800 
26,200 
41,600 
21,000 

Cx) 

118.400 
66,900 
76.100 
60,900 

978,800 

93,800 

Par t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

1 

3 
3 

Cx) 

24 
11 

1 
11 
78 

38 

Female 

F e m m e s 

4 

1 

2 

Cx) 

2 

6 
3 

2 

Salaries 
and wages 

Salaires 
et gages 

S 

1,200 

100 

1,100 
200 

Cx) 

5.600 
2.300 

800 
4,000 

16,400 

11,600 

N e t sales 

Ventes nettes 

C1930) 

$ 

162,300 

330,300 

230,700 
98,100 

384,600 
306,700 

Cx) 

970,700 
1,141.700 

950,500 
973,200 

20,492,500 

1,260,400 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coutant) 

59,600 

135,200 

16,100 
20.300 
89.000 
83,100 

Cx) 

119,900 
164,000 
127,900 
132,200 

1,803,300 

410,300 

1 

2 

3 
4 
S 
6 
7 

8 
9 

10 
11 
12 

13 
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Table 21.—CANADA—ALL CITIES OF 10,000 TO 30,000 POPULATION COMBINED—RetaU 
Merchandise Trade, 1930, by Types of Operation 

[An Cx) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

Type of operation—Type d'operation 

Total, All Stores—Total, tous magasins 

Single store independents—Magasins individuels indepen-

Single stores Cin voluntary chains)—Magasins individuels 

Two-store multiples Cin voluntary chains)—Multiples de 

Three-store multiples—Multiples de trois magasins 

Local chains C4 stores and over)—Chalnes locales C4 maga^ 

Manufacturer-controlled chains Cprovincial)—Chalnes con-

Manufacturer-controlled chains Csectional)—Chalnes con-

Manufacturer-controlled chains (national)—Chalnes con-

Direct selling (house to house)—Colportage (de porte en 

Industrial stores (owned by manufacturers)—Magasins in-

Leased concessions and departments—Concessions et 

Mail order houses (apart from stores)—Comptoirs postaux 

Producer-retailers of milk—Producteur-detaillants de lait. 

Variety, 6-and-lO, and to-a-dollar stores—Bazars, maga-

Single store independents—Magasins individuels inde-

Local chains (4 stores and over)—Chalnea locales (4 

Number 
of 

stores 

Nombre 
de 

magasins 

11,874 

9,263 

366 

453 

16 

117 

114 

355 

155 

343 

2 

5 

68, 

177 

13 

17 

3 

405 

2 

106 

8 

2 
8 

sol 

Full-time 
employees 

Personnel k 
temps entier 

Number 

Nombre 

28,940 

19,240 

778 

1,599 

48 

433 

605 

1,931 

1,413 

2,072 

609 

40 

66 

19 

25 

156 

6 

1,178 

Cx) 

Cx) 
91 

1,044 

Salaries 
and wages 

Salaires 
et gages 

i 

29,149,600 

18,852,200 

711,500 

1,820,300 

44,800 

431,900 

488,600 

2.257,700 

1,481,300 

2,083,800 

757,700 

23,300 

88,100 

14,000 

26,100 

62,800 

5,500 

903,200 

Cx) 

Cx) 
61,800 

817,100 

Net sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

$ 
341,420,200 

226,003,600 

11,290,300 

18,180,000 

684,400 

4,140,500 

6,009,600 

34,948.800 

14,083,600 

21,831,600 

2.655,300 

508,300 

700,000 

160,900 

229,000 

876,900 

117,400 

9,885,400 

Cx) 

Cx) 
627,700 

0,040,500 

Per cent 
of total 
sales 

Pour-
cent 
des 

ventes 
totales 

100'00 

65-90 

3-31 

5-32 

0-20 

1-21 

1-76 

10-24 

412 

6-39 

0-78 

0-15 

0-21 

0-05 

0-07 

0-26 

0-03 

100 00 

Cx) 

Cx) 
5-34 

91-45 

0) Exclusive of hat stores 
(2) Exclusive of millinery stores. 
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Tableau 21.—CANADA—TOUTES CITES D'UNE POPULATION DE 10,000 1 30,000 COMBI-
NflES—Commerce de detail, 1930, par types d'operation-Suite 

[Un Cx) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Type of operation—Type d'operation 

Men's clothing and furnishings stores and custom tailors(M 
—Magasins de vfitements et lingerie (hommes) et 

Single store independents—Magasins individuels ind6-

Two-store multiples—Multiples de deux magas i j^ 

Three-store multiples—Multiples de trois magas ins . . . 

Sectional and national chains—Chaines sectionnelles et 

Women's apparel and accessories storesC^)—V^tenaent de 

Single store independents—Magasins individuels ind6-

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

Other types of operation—Autres types d 'opera t ion. . . 

Single store independents—Magasins individuels ind^-

Single stores (in voluntary chains)—Magasins indivi-

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins , . . 

Local chains (4 stores and over)—Chaines locales (4 

Other types of operation—Autres types d 'opera t ion. . . 

Household apphance stores—Magasins d'appareils de m^-

Single store independents—Magasins individuels ind^-

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

Manufacturer-controlled chains—Chatnes contrdiees 

o t h e r types of operation—Autres types d 'opera t ion. . . 

Number 
of 

stores 

N o m b r e 
de 

magasins 

568 

496 

27 

5 

21 

19 

239 

186 

23) 

6/ 

11) 
12/ 

1 

205 

140 

14 

9 

:i 
13) 

19/ 

1 

135 

51 

6 

7 

17 

53 

1 1 

Full-t ime 
employees 

Personnel k 
temps entier 

Number 

N o m b r e 

953 

751 

54 

14 

92 

42 

618 

466 

95 

57 

422 

224 

50 

29 

25 

93 

1 

762 

120 

11 

42 

60 

528 

1 

Salaries 
and wages 

Salaires 
et gages 

S 

1,022,600 

739,100 

64,000 

14.600 

140,300 

64,600 

546,800 

416,800 

82,300 

47,700 

493,800 

246,700 

57,700 

44,200 

23,600 

120,100 

1,500 

908,500 

150,700 

12,200 

24,700 

87,200 

633,300 

400 

Ne t sales (1930) 

Ventes nettes CI930) 

Amount 

j\Iontant 

$ 

12,038,000 

9,349,400 

844.900 

114,200 

1,086,500 

643,000 

7,063,200 

5,666,500 

911,700 

473,000 

12,000 

5,681,700 

3,275.800 

657,900 

336,600 

332,700 

1,069,900 

8,800 

3,886,100 

1,044.500 

148,700 

274,100 

594,900 

1,819,100 

4,800 

Per cent 
of total 

sales 

Pour-
cent 
des 

ventes 
totales 

100-00 

77-67 

7-02 

0-95 

9-02 

5-34 

100 00 

80-22 

12-91 

6-70 

0-17 

100 00 

57-66 

11-58 

5-92 

5-86 

18-83 

0-15 

100-00 

26-88 

3-83 

7-05 

15-31 

46-81 

0-12 

(') Magasins de chapeaux non compris. 
(2) Magasins de modes non compris. 
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Table 21.—CANADA—ALL CITIES OF 10,000 TO 30,000 POPULATION COMBINED—Retail 
Merchandise Trade, 1930, by Types of Operation—Con. 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

T y p e of operation—Type d'operation 

Grocery stores (without meat)—Epiceries (sans rayon de 

Single store independents^—Magasins individuels inde-

Single stores (in voluntary chains)—^Magasins indivi-

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins , . . 

Local chains (4 stores and over)—Chaines locales (4 

Combination stores (groceries and meats)—Magasins com-

Single store independents—Magasins individuels inde-

Single stores (in voluntary chains)—Magasins indivi-

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

Local chains (4 ^stores and over)—Chalnes locales (4 

Restaurants , cafeterias and eating places(3)—Restaurants, 

Single store independents—Magasins individuels inde-

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

Other types of operation—Autres types d 'operat ion. . , 

Single store independents—Magasins individuels inde­
pendents 

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

Local chains (4 stores and over)—Chatnes locales {4 

National chains—Chalnes nationales 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

1,769 

1,321 

211 

411 
6i 

22 

79 

28 \ 

6 1 / 

820 

548 

122 

24 

9 

17 

25 

48) 

27/ 

568 

538 

7\ 

1/ 

•1 
12] 

4 

485 

331 

19 

7 

8 

31 

26 

63 

Ful l - t ime 
emiployees 

Personnel k 
t emps entier 

N u m b e r 

N o m b r e 

2,060 

1,012 

335 

96 

122 

249 

246 

2,196 

1,016 

321 

80 

53 

91 

182 

453 

1,612 

],426 

26 

155 

5 

761 

416 

41 

12 

18 

70 

54 

150 

Salaries 
and wages 

Salaires 
et gages 

S 

1,722,400 

728,800 

265,100 

84,700 

93,400 

281,000 

269,400 

2,191,500 

878,400 

323,100 

78.400 

47,300 

98,700 

208,100 

557,500 

1,084,600 

980,700 

17,800 

82,700 

3,400 

805,100 

396,500 

41,300 

11,500 

26,900 

78,300 

72,800 

178,800 

N e t sales (1930) 

Ventes net tes (1930) 

Amount 

Montant 

$ 
34,408,300 

16.280,000 

6,034,500 

1,339.800 

1,330,000 

6,020,800 

4,403,200 

32,021,500 

14,340,900 

4,720,400 

1.017.200 

703,500 

1,116,900 

3,290,100 

6.832.500 

6,933,300 

6,469,600 

100,000 

341,800 

21,900 

9,637,500 

6,567,200 

646,000 

107,700 

304,900 

649,100 

424,200 

938,400 

Per cent 
of to ta l 

sales 

Pour-
cent 
des 

ventes 
tota les 

100-00 

47-31 

14-63 

3-89 

3-87 

17-50 

12-80 

100-00 

44-78 

14-74 

3-18 

2-20 

3-49 

10-27 

100-00 

93-31 

1-44 

4-93 

0-32 

100-00 

68-14 

6-70 

M 2 

3-16 

6-74 

4-40 

9-74 

(3) Exclusive of cafes with groceries and refreshment booths. 
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Tableau 31.—CANADA—TOUTES CITfiS D'UNE POPULATION DE 10,000 A 30,000 COMBI­
NEES—Commerce de detail, 1930, par types d'operation—Fin 

[Un (x) indique que les chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

T y p e of operation—Type d'operation 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

Full- t ime 
employees 

Personnel k 
t emps entier 

Num.ber 

N o m b r e 

Salaries 
and wages 

Salaires 
et gages 

Ne t sales (1930) 

Ventes net tes (1930) 

Am.Qunt 

Montant 

For cent 
of t o t a l 

Pour-
cent 
des 

ventes 
tota les 

Drug s tores—Pharmacies . . 

Single store independents—Magasins individuels inde­
pendants 

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins- . . 

Local chains (4 stores and over)—Chaines locales (4 
magasins e t plus) 

Provincial chains—Chalnes provinciales 

Sectional chains—Chalnes sectionnelles 

National chains—Chaines nationales 

Other types of operation—Autres types d 'operat ion. . . 

Office and store mechanical appliances and typewriters— 
Appareils mecaniques de bureau, de magasins et 
dactylographes 

Single store independents—Magasins individuels inde­
pendants 

National chains—Chaines nationales 

Manufacturer-controlled chains—Chaines contr6iees 
par les manufacturiers 

298 634 

141 

973,400 

604,700 

157,900 

78,100 

51,900 

i,000 

69,000 

(X ) 

(X) 

(X) 

(X) 

60,800 

10,104,200 

7,034,800 

1,180.600 

575,300 

555,600 

663,300 

94,600 

328,800 

(X ) 

(x) 

lOO-Of 

69-62 

11-6? 

5-65 

5-50 

6-56 

0-94 

100-00 

(x) 
(X ) 

(3) Cafes avec epiceries et pavilions de rafraichissements non compris. 
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Table 23.—CANADA—COMBINED TOWNS AND VILLAGES(•)—RetaU Merchandise Trade, 1930, 
by Kinds of Business 

NUMBER OF STOBES, PERSONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates t h a t fisurea are wi thheld to avoid disclosing individual operations, but these are 
included in t he 

Kind of business—Genre de commerce 

N u m b e r 
of stores 

N o m b r e de 
magasins 

Proprietors 

Proprietaires 

Male 

H o m m e s 

Female 

F e m m e s 

Total, All Stores—Total, t ous magasins. 

F O O D G B O U P — G B O U P E D E L'ALIMENTATION 

Bakeries—caterers—Boulangeries—maitres d'h6tel— 
Baker ies and bakery products—Boulangeries et produits de la boulangerie. 
Caterers—Maitres d 'hdte l 

Candy and confectionery stores—Magasins de bonbons et confiseries— 
Candy stores—nut stores—Bonbons et noix 
Confectionery stores—Confiseries 

Dairy products dealers—Marchands de produits laitiers— 
Dai ry products stores—Magasins de produits laitiers 
Es:es and poultry stores—Magasins d'ceufs et volailles 
Milk dealers—Laiteries 

Frui t and vegetable stores—Fruits et legumes 
Grocery stores (without meat)—Epiceries (sans rayon de viandes) 
Combination stores—Magasins combines— 

Grocery stores with meats—Epiceries (avec rayon de viandes) 
Meat marke t s with groceries—Boucheries avec Epiceries 

Meat marke t s (including sea foods)—Boucheries (y compris poisson)— 
Meat markets—Boucheries 
Fish markets—Poissonneries 

Other food stores—Autres magasins de denrees alimentaires— 
CofTee, tea , spices—Magasins de caf6, th6 et Apices 
Food stores with non-food departments—Magasins d 'a l iments avec rayons 

d 'art icles non alimentaires 
18 Bot t led beve r^es—Eaux gazeuses 
19 Market stalls—Stalles de march6 

C O U N T B T G E N E B A L S T O B E S — M A G A S I N S G E N E B A U X D E CAM­
P A G N E 

General stores (groceries with d ry goods and apparel)—Magasins g6n6raux (Epi­
ceries, nouveautes et v6tement) 

General stores (groceries with other merchandise)—Magasins g^nSraux (Epiceries 
avec autres marchandises) 

Genera ls tores without groceries—Magasins g6n6raux sans Epiceries 

G E N E R A L M E R C H A N D I S E G R O U P - G R O U P E D E S M A R C H A N ­
D I S E S Gf iNf iRALES 

Depar tment stores—Magasins k rayons 
D r y goods stores—Magasins de niarchandises sEches 
General merchandise stores—Magasins de marchandises gEnErales— 

With food departments—Avec rayons de produits alimentaires 
Without food departments—Sans produits a l imentaires 

Variety, 5-and-lO, and to-a-dollar stores—Bazars, magasins de 6 et 10 cents, 
jusqu'^ $1.00 

A U T O M O T I V E G B O U P — G B O U P E D E L'AUTOMOBILE 

Motor vehicle dealers—Distributeurs de vEhioules automobiles— 
Automobile dealers—Marchands d 'automobiles 
Automobile dealers with farm implements—Distr ibuteurs d 'automobiles et 

d ' instruments aratoires 
Used car establ ishments—Etablissements d 'automobiles usagEa 

Accessories, t ires and batteries—Accessoires (auto), pneus et ba t ter ies-^ 
Accessories, t ires and batteries—Accessoires (auto), pneus e t bat ter ies 
Tire shops—Boutiques de pneus 

Fillini^ stations—Stations d'essence— 
Filling stations—Stations d'essence 
Filling stations with t i res and accessories—Stations d'essence avec pneus et 

acco.H.soires 
Filling stations with other merchandise—Stations d'essence avec autre mar­

chandise 
Garages 

2 i , a8 i 

206 
1 

1,434 

21 
16 

1,491 
193 

3,095 

643 
400 

921 
61 

7 

24 

131 
48 

846 

41 
648 

2,663 

279 

421 

164 
719 

23,166 

205 
( X ) 

1,244 

20 
18 

1,514 
199 

2,620 

546 
430 

(X ) 

1,340 

153 
57 

29 
429 

2,839 

980 

242 

424 

156 
812 

2,132 

762 

( X ) 
21 

5 
255 

41 
7 

377 

25 
11 

16 
1 

(X ) 

US 

120 

23 

50 

16 

1 

(') All incorporated places of 1,000 to 10,000 population combined. 
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Tableau 22.—CANADA—VILLES ET VILLAGES COMBINES(I )—Commerce de d^taU, 1930, 
par genres de commerce 

NOMBRE DE M.\G.\SINS, PERSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pas donnas afin de ne pas devoiler dea operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facts-^ 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

23,868 

6,999 

312 
(x) 

389 

42 
4 

857 
80 

2,080 

1,262 
598 

1,295 
34 

40 

6 
(X) 

2,068 

1,810 

202 
56 

1,178 

516 
256 

222 
58 

126 

5,158 

3,292 

102 
18 

34 
21 

163 

401 

103 
1,012 

Female 

F e m m e s 

7,978 

1,726 

78 
(x) 

7 
416 

5 

23 
28 

759 

257 
63 

72 
1 

17 

(X) 

811 

763 

40 
38 

1,631 

524 
515 

85 
21 

489 

300 

233 

7 

1 
1 

4 

8 

8 
36 

Salaries 
and wages 

Salaires 
et gages 

S 

31,666,600 

7,125,300 

313,900 
(x) 

3.700 
492.500 

52,100 
3.000 

580,200 
61.500 

2.263,600 

1,481,200 
553,100 

1,218,100 
22,100 

77,100 

3,200 
(X) 

2,581,900 

2.296,400 

210,900 
77,600 

2,529,800 

1,118,000 
602,100 

335,000 
73,800 

400,900 

6,179,200 

4,378,500 

145,900 
20,000 

34,500 
18,800 

151,200 

370,100 

82,500 
964,300 

^Emploiement e t remuneration 

Par t - t ime employees 

Personnel k temps partiel 

Male 

Hommes 

4,240 

1,125 

23 
(X) 

104 

2 
3 

36 
33 

428 

251 
62 

176 
5 

-
1 

(X) 

226 

204 

16 
6 

145 

46 
51 

24 
3 

21 

597 

264 

10 
3 

8 
4 

29 

106 

21 
146 

Female 

F e m m e s 

1,691 

408 

5 
(X) 

141 

1 

4 
10 

188 

41 
4 

13 
1 

-

(X) 

109 

101 

5 
3 

531 

71 
124 

10 

326 

27 

11 

-

1 

2 

3 

2 
7 

Salaries 
and wages 

Salaires 
et gages 

.s 
1,555,300 

316,500 

6,700 
(x) 

53.200 

900 
600 

7,800 
10,300 

131,900 

72,100 
16,100 

44,600 
2,000 

-
200 

(x) 

78,300 

71,600 

4,500 
2,200 

115,500 

33,200 
26,000 

12,100 
600 

43,700 

210,800 

133,600 

4,600 
1,200 

2,300 
1,300 

9,700 

31,200 

5,200 
50,900 

Ne t sales 

Ventes nettes 

(1930) 

§ 

157,842,300 

120,376,200 

1,923.900 
(X) 

16,500 
9,063,800 

464,900 
110,300 

5,652.600 
1,786.100 

51,105,700 

23,327,400 
8,988,100 

17,084,300 
295,500 

401,200 

143,000 
(X) 

6,900 

14,157,300 

39,377,000 

3,916,200 
1,164,100 

30,281,200 

10,902,100 
8,756,400 

4,704,700 
691,800 

5,229,200 

79,418,200 

67,778,000 

1,813,900 
238,500 

429,100 
286,200 

2,236,400 

5,423,400 

1,559,400 
9,435,400 

Stocks on 
hand, 

end of year 
(at cost) 

Stoclts en 
magasin k la 
fin de l'ann6e 
(prix coiitant) 

S 

91,963,600 

10,008,200 

77,200 
(X) 

2,100 
1,018,800 

12,300 
4,200 

10,700 
90,500 

5,867,300 

1,642,100 
662,600 

484.400 
6,000 

102,400 

26,500 
(X) 

11,622,900 

13,003,000 

1,041,700 
578,200 

10,177,800 

3,011,600 
4,497.700 

1,440,700 
312,800 

1,216,000 

8,187,800 

6,671,200 

319,600 
36,400 

90,400 
27,000 

116,300 

352,000 

84,900 
843,200 

1 

2 

3 
4 

5 
6 

7 
8 
9 

10 
11 

12 
13 

14 
15 

16 

17 
18 
19 

20 

21 

22 
23 

24 

25 
26 

27 
28 

29 

30 

31 

32 
33 

34 
35 

36 

37 

38 
39 

(1) Toutes les municipalit^s incorpor6es de 1,000 k 10,000 de population combinees. 
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Table 22.—CANADA—COMBINED TOWNS AND VILLAGES(i)—Retail Merchandise Trade, 1930, 
by Kinds of Business—Con. 

NUMBER OE STORES, PERSONNEL, PAT-ROLL, SALES AND STOCKS—Con. 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, bu t these are 
included in t he totals] 

K ind of business—Genre de commerce 

N u m b e r 
of stores 

N o m b r e de 
magasins 

Proprietors 

Proprietaires 

Male 

H o m m e s 

Female 

F e m m e s 

A U T O M O B I L E G B O U P - C o n . — G E O U P E D E L ' A U T O M O B I L E - F i n 

Motorcycles, bicycles, supplies—Motocyclettes, bicyclettes e t accessoi res^ 
Motorcycle dealers—Marchands de motocyclet tes 
Bicycles, motorcycles and supplies—Bicyclettes, motocyclet tes e t accessoires. 
Bicycle dealers—Boutiques de bicyclettes 

Other automotive establishments—Autres magasins d 'automobiles— 
Boats (motorboats , canoes, yachts)—Bateaux (bateaux automobiles, canots, 

yachts) 
Boats (gas, oil, accessories and repairs)—Bateaux (essence, huile, accessoires 

et reparations) 

A P P A E E L G E O U P — G E O U P E D U V E T E M E N T 

Men's and boys ' clothing and furnishings stores—Vetement e t lingerie (hommes 
e t gargons)— 

Men's and boys ' clothing stores—Magasins de v6tements pour h o m m e s et 
garcons 

Men's furnishings stores—Magasins de lingerie (hommes) 
Men's and boys ' clothing and furnishings stores—Magasins de vfitements et 

lingerie (hommes et garcons) 
Men's and boys' h a t stores—Magasins de chapeaux (hommes et garcons). . 

Fami ly clothing stores—Vetement pour toute la famille 
Women's apparel and accessories stores—Vetement de femme et accessoires— 

Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, corsets, lingerie—Bas, corsets e t lingerie 
Kni t goods stores—Magasins de tricots 
Costume accessories stores (including jewellery, bags and gloves)—Magasins 

d'accessoires du costume (y compris bijouterie, sacoches et g a n t s ) . . . 
Millinery stores—Magasins de modes 

Other apparel stores—Autres magasins de vetement e t lingerie— 
Custom tailors and made-to-measure clothing—Tailleurs e t ve tement sur 

mesure 
Dressmakers and ladies ' tailors—Couturieres e t tailleurs pour femmes 
Furriers—fur shops—Fourreurs 
Infants' and children's specialty shops—Magasins de specialites pour enfants 

Shoe stores—Magasins de chaussures— 
Shoe stores (men's)—Magasins de chaussures pour homines 
Shoe stores (women's)—Magasins de chaussures pour femmes 
Shoe stores (men's, women's and children's)—Magasins de chaussures pour 

hommes , fenames et enfants 

B U I L D I N G M A T E E I A L S G E O U P 
C O N S T E U C T I O N 

- G R O U P E D E S M A T E R I A U X D E 

Hardware stores—Quincailleries— 
Hardware stores—Quincailleries 
Hardware and farm implements—Fcnonnerie e t instruments a ra to i re s . . . . 

Lumber and building mater ia l dealers—Marchands de bois e t de mater iaux de 
construction— 

Lumber and building materials—Cours de bois d'ceuvre et materiaux de 
construct! on 

Lumber and building mater ia ls , coal and wood—Bois d'ceuvre, mLatcriaux 
de con,struction, charbon et bois de chauffage 

Roofing mater ia l dealers—Materiaux de toiture 
Other building materials—Autres materiaux de construction 

Electrical shops (without radio)—BouLiques d'electricien (sans radios) 
Heat ing and plumbing shops—Boutiques de plomberie et chaufferie— 

Heat ing appliances and oil burners—Appareils de chauffage et bruleurs 
I'huile 

Heat ing and plumbing fixtures—Boutiques de plomberie e t chaufferie 
Paint and glass stores—Magasins de peintures e t vitres 

F U R N I T U R E A N D H O U S E H O L D G E O U P — G R O U P E D E S M E U B L E S 
E T A R T I C L E S Dl i M A N A G E 

Furniture stores—Ma^aains do meubles— 
Furniture stores—.Magasins de meubles 
Furniture luid undertaker—.Meubles e t pompes funebres _. 

Floor coverings, curtains, upholstery and interior decorations—Tapis, rideaux, 
rembourrage et decorations interieures 

2,584 

476 
1 

453 

268 
38 
4 

1 
353 

395 
20 
18 
13 

11 
2 

1,358 

163 

152 

165 
65 

240 
165 

(X ) 

6 

(X) 

2,113 

(X ) 

141 
13 

1 

(X ) 
61 

401 
5 

16 
4 

(X ) 

1,465 

807 
31 

165 

11 
188 
59 

211 
1S7 

(X ) 

(x) 

596 

( X ) 

2 

15 

46 

132 
27 

(X ) 
318 

15 
1 

11 

( X ) 

31 

21 

7 
10 

For foot-note, see page 108. 
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Tableau 22.—CANADA—VILLES ET VILLAGES COMBINES^) — Commerce de d«taU, 1930, 
par genres de commerce—Suite 

NOMBKE DE MAGASINS, PEKSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS—Suite 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facts—Emploiement et remuneration 

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

(X) 
6 
6 

1 

(X) 

1,189 

16 
47 

438 
Cx) 

459 

69 
2 

(X) 
15 

154 
2 
0 

3 
(X) 

272 

2,517 

1,294 
37 

451 

447 
2 

64 
36 

3 
160 
33 

1,066 

348 
163 

2 

Female 

F e m m e s 

(x) 

2 

-
(x) 

1,278 

1 
11 

44 
(X) 

619 

294 
14 
3 

(x) 
59 

116 
10 
12 
3 

(X) 

90 

301 

201 
5 

36 

28 
1 
1 

10 

11 
8 

221 

38 
40 

-

Salaries 
and wages 

Salaires 
et gages 

S 

(x) 
7,600 
6,100 

300 

(x) 

2,302,200 

15.400 
47,300 

492,500 
(X) 

872,000 

272,800 
10.100 
2,300 

(X) 
37,000 

179,500 
6,200 

13.400 
1.300 

2,100 
(X) 

348,200 

3,261,600 

1,614,600 
44,500 

622,600 

648.800 
1.100 

68,000 
46,700 

1,600 
167,500 
50,300 

1,312,900 

423,300 
M9,500 

2,900 

Par t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

(x) 
1 
5 

-
(X) 

313 

1 
9 

105 
(X) 

61 

14 
3 

Cx) 
8 

58 
3 
4 

Cx) 

47 

367 

118 
7 

65 

119 

9 
11 

26 
12 

207 

43 
35 

1 

Female 

F e m m e s 

Cx) 
1 

-
Cx) 

294 

3 

25 
Cx) 

110 

55 
3 

Cx) 
23 

47 
2 
4 
1 

Cx) 

21 

28 

13 

6 

5 

2 

1 
1 

33 

3 
3 

-

Salaries 
and wages 

Salaires 
et gages 

$ 

Cx) 
300 
500 

-
Cx) 

113,500 

2.500 
1,900 

28,700 
Cx) 

34,200 

17,000 
1,200 

Cx) 
6,200 

32,400 
800 

2,100 
300 

Cx) 

16,200 

152,200 

42.600 
600 

27,000 

57,800 

4,700 
5,500 

7,800 
6,200 

68,200 

10,600 
10,400 

500 

N e t sales 

Ventes nettes 

C1930) 

S 

Cx) 
61,200 

131.600 

14,000 

Cx) 

36,218,800 

2,50.900 
1,025,600 

9,234,000 
(X) 

13,408,500 

4,204,600 
199,300 
33,000 

Cx) 
826,900 

1,543,300 
64,600 

286.700 
47,900 

32,300 
Cx) 

5,052,800 

37,973,900 

19,936.100 
669,200 

7,045,400 

7,430,200 
59.400 

488,800 
417,700 

24,900 
1,578,500 

323,700 

13,677,400 

5,027,900 
3,058,700 

34,200 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coutant) 

i 

Cx) 
15,800 
23.900 

4,400 

Cx) 

16,733,500 

76,900 
556,800 

4,672,700 
Cx) 

6,327.100 

1,498,300 
123,200 

7,600 

Cx) 
208,800 

391,600 
12,500 
97,700 
30,700 

19,200 
Cx) 

2,693,300 

12,122,600 

8,036,700 
238,500 

1,858,800 

1,633,900 
4.500 

84.900 
100,600 

6,800 
323,200 
135,700 

1,511,060 

1,839,800 
1,160,400 

18,900 

1 
2 
3 

4 

5 

6 

7 
8 

9 
10 
11 

12 
13 
14 

16 
16 

17 
18 
19 
20 

21 
22 

23 

24 

25 
26 

27 

28 
29 
30 
31 

32 
33 
34 

36 

36 
37 

38 

Pour renvoi, voir page 109. 
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Table33.—CANADA—COMBINED TOWNS AND VILLAGES (1)—RetaU Merchandise Trade, 1930, 
by Kinds of Business—Con. 

NUMBER OF STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS—Con. 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these a re 
included in t he totals] 

Kind of business—Genre de commerce 

N u m b e r 
of stores 

N o m b r e de 
magasins 

Proprietors 

Proprietaires 

Male 

H o m m e s 

Female 

Femmea 

F U E N I T U R E A N D H O U S E H O L D G R O U P - C o n . — G R O U P E D E S MEU­
BLES ET A R T I C L E S D*! MfiNAGE-Fin 

Household appliance stores—Magasins d'appareils de m e n a g e -
Household appliance stores—Magasins d'appareils de manage 
Household appliance stores (gas or electric)—Magasins d'appareils de m6nage 

(gaz ou 6lectricit6) 
Household appliance stores (owned by uti l i ty companies)—Magaains d'appa­

reils de manage (appartenant k des compagnies d'utilit6 publique) 
Refrigeration dea le r s^Marchands d'appareils frigorifiques 

Other home furnishings and appliance stores—Autres magaains d'appareils e t de 
fournitures de maison— 

Antique shops—Antiquailles 
Brushes and brooms—Brosses e t balais 
China, glassware, crockery, etc.—Vaisselle, verrerie, faience, e tc 
Pictures and picture framing—Tableaux et cadres 
Stoves and ranges—Magasins de ponies e t cuisinieres 

Radio and music stores—Magasins de radio et de musique— 
Radio specialty stores—Magasins faisant une sp6cialit6 des radios 
Radio and electrical shops (including refrigeration)—Magaains de radio et 

appareils eiectriques (y compris refrigeration) 
Radio and music stores (including refrigeration)—Magasins de radio e t de 

musique (y compris re rigeration) 

R E S T A U R A N T S , C A F E T E R I A S A N D E A T I N G PLACES—RESTAU-
R A N T S , CAPfiTf iRIAS E T SALLES A M A N G E R 

Restaurants , cafeterias and lunch room.s—Restaurants, cafeterias e t salles k 
manger— 

Cafeterias only—Cafeterias seulement 
Cafes (including confectionery)—Cafes (y compris confiserie) 
Lunch rooms—Salles k gouter 
Restaurants (table service)—Restaurants (avec service de table) 

Other eating p^aces—Autres places oil I'on mange— 
Cafes with groceries—Cafes avec epiceries 
Lunch counters and restaurants (10 seats and under)—Buffets e t restaurants 

(10 sidges et moins) 
Refreshment booths and soft drink stands—Pavilions de rafraichissements et 

kiosques k l iqueurs douces 
Sandwich shops—Comptoirs k sandwichs 
T e a rooms and light lunches—Thes et repas legers 

O T H E R R E T A I L S T O R E S - A U T R E S M A G A S I N S D E DETAIL 

F a r m implements—Instruments aratoires— 
F a r m implement dealers—Marchands d ' instruments aratoires 
F a r m implement agents—Agents de machines agricoles 

Fa rmers ' supplies—Fournitures pour fermiers— 
Feed stores (flour, feed, grain, fertilizer)—Magasins de provende (farine, 

grain, engrais, etc.) 
Fa rmers ' supply stores—Magasins de fournitures pour fermiers 
Feed and coal stores—Magasins de provende et de charbon 
Grain elevators (coal and f e e d ) - E i e v a t e u r s k grain (charbon e t provende) . . . 
Harness shops—Selleries 

Book storen—Librairies 
Coal and wood yards—ice dealers—Cours k charbon et bois—marchands de 

glaco— 
Coal and wood ya rds (including ice)—Cours k charbon et boia (comprenant 

glace) 
Ice dealers—Marchands de glace 

Drug s tores—Pharmacies 
Florists—Fleuristes • 
Gil'td, novelties, toys, cameras—Bazars, nouveautes, jouets, cameras— 

Art and gift shops—Magasins de bibelots e t objets d ' a r t 
Toy shops—Magasins dc jouets ; 
Novel ty and souvenir shops—Boutiques de nouveaut6s e t souvenirs 
Cameras and photographic stores—Magasins de cameras e t fournitures de 

photographies 

120 
1 

116 

1,070 

3 
271 

74 
460 

4,964 

130 
690 

200 
41 
50 
73 

167 
94 

498 
111 
832 
127 

23 
2 

23 

(x) 

(x) 

(x) 
22 

25 

51 

118 

72 

1,197 

2 
382 

66 
562 

22 

90 

40 
6 

4,697 

145 
709 

196 
31 
54 

1 
168 
81 

554 
120 
841 
116 

(X ) 

(x) 

(X) 

(X) 

(x) 

For foot-note, see page 108. 
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Tableau 33.—CANADA—VILLES ET VILLAGES COMBIN£S( I )—Commerce de detail, 1930, 
par genres de commerce—Suite 

N O M B R E D E M A G A S I N S , P E K S O N N E L , F E U I L L E B E P A I E , V E N T E S E T S T O C K S — S u i t e 

[Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totauxl 

Employment and wage facts—Emploiement et r6mun6ration 

Full- t ime employees 

Personnel k t emps entier 

Male 

Hommes 

Female 

F e m m e s 

Salaries 
and wages 

Salaires 
et gagea 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

Female 

F e m m e s 

Salaries 
and wages 

Salaires 
et gages 

N e t sales 

Ventes nettes 

(1930) 

Stocks on 
band, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coiitant) 

(X ) 

w 
(X ) 

189 

31 

133 

102 

71 

uno 

i 
438 
52 

S30 

11 

S9 

iM» 

252 
60 
91 
24 
45 
47 

869 
130 

138 

( X ) 

W 

(X ) 

(X ) 

2 
270 

67 

74 
1 

292 

( X ) 

200,900 

40,700 

181,700 
(x) 

(X ) 
8 

(X) 
8,500 

) 
16,200 

7,400 

114,100 

107,000 

1,205,100 

2,000 
475,100 

63,400 
556,700 

7,800 

70,200 

3,300 
5.500 

22,100 

5,126,700 

63,900 
61,500 

316,800 
74,000 
96,100 
28,200 
35,600 
91,100 

898,100 
107,000 

1,150,500 
143,300 

10,600 
(X) 

7,200 

1,400 

(X) 

(X) 

(X) 

1,164 

312 
122 
148 
60 

(X) 

(X) 

(X) 

(X) 

(x) 

132 

128 

1,700 

1,100 

31,900 
(x) 

(X) 
2 

(X) 
2,000 

900 

1,400 

5,200 

2,400 

43,700 

10,400 
2,000 
15,200 

1.400 
1.600 
9,500 

360,500 

10,100 
12,700 

13,300 
5,900 
10,100 
11.400 
4,500 
4,200 

106.800 
20,800 
47,400 
16,300 

(X) 
500 

486,300 

367,500 

1,463,000 
(X) 

21,000 
(X) 
144,500 

(X) 

141,100 

206,600 

1,432,500 

1,263,900 

9,268,700 

11,300 
3,539,800 
495,900 

4,050,900 

124,400 

653,100 

78,100 
91.300 
323,900 

85,371,700 

2,140,400 
3,010,600 

6,983,800 
1,411,500 
2,294.200 

324,000 
613,000 

1,177,600 

12,386,600 
449,800 

15,120,800 
796,300 

167,700 
(X) 

146,800 

20,500 

146,900 

98,900 

464,800 
(X) 

16,700 
(X) 

113,200 
(X) 

41,600 

39,400 

279,700 

316,900 

388,500 

700 
174,600 

18,200 
126,600 

14,100 

24,300 

6,100 
4,300 

20,600 

17,012,800 

353,700 
281,800 

763,700 
287,000 
298,200 

49,400 
308,100 
652,300 

1,279,200 
99,000 

5,943.500 
136,400 

72,900 
(X) 

80,400 

8,000 

Pour renvoi, voir page 109. 
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Table 33.—CANADA—COMBINED TOWNS AND VILLAGES(i)—RetailMerchandise Trade, 1930, 
by Kinds of Business—Con. 

NTJMBEE OP STOBES, PERSONNEL, PAY-ROLL, SALES AND STOCKS—Con. 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

1 
2 

S 
4 

6 

6 

7 
8 

9 
10 
11 

12 

13 
14 
15 
16 

17 

Kind of business—Genre de commerce 

O T H E R B E T A I L S T O R E S - C o n . — A U T R E S M A G A S I N S D B Df iTAIL-F in 

Jewellery stores—Bijouteries— 

Jewellery stores (instalment credit)—Bijouteries ^cr6dit—payements k t em-

News dealers—Vendeurs de journaux et de papeterie— 
News dealers (tobacco and confectionery)—Magasins de journaux ( tabac et 

News dealers (stationery and novelties)—Magaains de journaux (papeterie e t 

Office, school and store supplies and equipment dealers—Marchands d'outillage 
de bureau, d'ecole e t de magasin— 

Office and store mechanical appliances—Appareils mecaniques de bureau et 

Tobacco stores and stands—Magasins e t comptoirs de tabac— 
Tobacco stands (hotel lobbies, etc.)—Comptoirs de t abac (dans les h6tels . 

Tobacco stores wi th news-stands—Magasins de tabac avec rayon de journaux. 

Miscellaneous classifications (combined)—Classifications diverses (combinees). 

S E C O N D H A N D G R O U P - G R O U P E D E L A M A R C H A N D I S E D E S E ­
C O N D E M A I N 

N u m b e r 
of stores 

N o m b r e de 
magasins 

544 

1 
8 
9 

48 

94 

5 

2 
3 

62 
15 

221 
23 
41 

109 
711 

211 

Proprietors 

Proprietaires 

Male 

H o m m e s 

543 

(X) 
8 
6 

40 

81 

4 

(X) 
3 

65 
17 

234 
23 
41 

105 
478 

204 

Female 

Femmes 

26 

(x) 

3 

6 

18 

1 

(x) 

_ _ 

7 
1 
4 
9 

44 

15 

For foot-note, see page 108, 
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Tableau 33.—CANADA—VILLES ET VILLAGES COMBINES (i) — Commerce dc d«taU, 1930, 
par genres de commerce—Fin 

NOMBRE DE MAGASINS, PERSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS—Fin 

[Un (x) indique que les chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facts— 

Full-t ime employees 

Personnel k temps entier 

Male 

Hommes 

234 

(X) 
4 
2 

28 

44 

2 

(X) 
2 
8 
9 

167 
11 
37 
37 

912 

44 

Female 

F e m m e s 

90 

(X) 
2 
2 

23 

46 

1 

(x) 

5 
1 

9 
8 
8 
8 

114 

3 

Salaries 
and wages 

Salaires 
et gages 

S 

304,800 

(X) 
4,800 
3,500 

26,600 

54,600 

1,900 

(X) 
1.500 

12,300 
7,300 

150,600 
11,500 
37.300 
32,600 

1,398,100 

35,900 

llmploiement et remuneration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

49 

(X) 

8 

31 

-
(x) 

1 
2 

60 
6 
4 
8 

124 

30 

Female 

F e m m e s 

26 

(X) 

1 

9 

1 

(X) 

2 
2 

3 
2 

1 
5 

1 

Salaries 
and wages 

Salaires 
et gages 

$ 

19,000 

(X) 

1,600 

6,100 

100 

(X) 

600 
900 

16.100 
1.200 
1,000 
1,400 

48,800 

6,100 

Net sales 

Ventes nettes 

(1930) 

$ 

3,863,600 

(X) 
62,600 
27,100 

442,200 

928,600 

61,600 

(X) 
41,600 

254,400 
100,800 

1,975.000 
282,600 
678,200 
981,400 

28,631,300 

765,900 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coutant) 

S 

2,675,700 

(x> 
23,100 
20,600 

82.300 

380,300 

11,200 

(X) 
6.600 

60.600 
38,100 

237,600 
46.500 

130,800 
164,400 

2,632,800 

268,500 

1 

2 
3 
4 

6 

6 

7 

8 
9 

10 
11 

12 
13 
14 
15 
16 

17 

Pour renvoi, voir page 109. 
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Table 23.—CANADA—COMBINED TOWNS AND VILLAGESP)—BetaU Merchandise Trade, 1930, 
by Types of Operation 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, bu t these are 
included in t h e totals] 

Type of operation—Type d'operation 

T o t a l , All S to res—Tota l , t o u s magas ins 

Single s tore independents—Magasins individuels ind^pen-

Single stores (in voluntary chains)—Magasins individuels 

Two-store multiples (in voluntary chains)—Multiples de 

Three-store multiples—Multiples de t rois magasins 

Three-store multiples (in voluntary chains)—Multiples de 

Local chains (4 stores and over)—Chalnes locales (4 naaga-

Manufacturer-controlled chains (provincial)—Chaines con-

Manufacturer-controlled chains (national)—Chalnes con-

Direct seUing (house to house)—Colportage (de porte en 

Industr ial stores (owned by manufacturers)—Magasins 

Leased concessions and departments—Concessions et 

Line elevators (coal and feed)—E16vateurs k grain (char-

Mail order houses (apart from stores)—Comptoirs postaux 

Producer-retai lers of milk—Producteurs-d^taillants dc 

Variety, 5-and-lO, and to-a-dollar stores—Bazars, maga-

Single store independents—Magasins individuels ind^-

Single stores (in voluntary chains)—Magasins indivi-

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

34,381 

19,860 

700 

571 

21 

199 

7 

37 

716 

199 

304 

'1 
24] 

447 

16 

15 

71 

6 

1,180 

184 

89 

9 

13\ 

3 / 
29 

2\ 
39 j 

Full- t ime 
employees 

Personnel k 
temps entier 

Number 

N o m b r e 

33,846 

23,688 

1,431 

1,914 

51 

791 

21 

191 

2,670 

1,097 

1,116 

260 

184 

90 

21 

21 

24 

387 

616 

96 

14 

43 

132 

330 

Salaries 
and wages 

Salaires 
et gages 

S 

31,666,600 

21,158,200 

1.202,200 

2,030,200 

46,500 

834,100 

18,600 

165,200 

3,159,300 

1,268,100 

1,034,300 

254,800 

157,700 

123,800 

12,000 

24,700 

22,200 

154,700 

400,900 

65,300 

11,100 

25,300 

101,500 

207,800 

N e t sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

S 

457,842,300 

320,376,500 

22.148,600 

23,608,800 

734,200 

9,471,400 

435.600 

1,611,500 

45.916,200 

12.633,200 

13,756.800 

1.287,900 

1,676,800 

1,374,000 

135,400 

295,200 

155,300 

2.325,000 

6,229.200 

1,084.400 

184,000 

257,500 

937,300 

2,766,000 

Per cent 
of to ta l 

sales 

Pour-
cent 
des 

ventes 
totales 

100 00 

69-97 

4-84 

5 1 6 

0 1 6 

2-07 

0-10 

0-35 

10-03 

2-74 

3 0 0 

0-28 

0-37 

0-30 

0-03 

0-06 

0-03 

0-51 

100-00 

20-74 

3-62 

4-93 

17-92 

52-89 

(i)All incorporated places of 1,000 to 10,000 population combined. 
(-)ExcluBive of h a t stores. 
(3)Exclusivo of millinery stores. 
('jExcIusive of cafes with groceries and refreshment booths . 
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Tableau 23.—CANADA—VILLES ET VILLAGES COMBIN£S(>)—Commerce de detail, 1938, 
par types d'op&ation—Suite 

[Un (x) indique que les chiffres no sont pas donniSs afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Type of operation—Type d'operation 

Number 
of 

stores 

N o m b r e 
de 

magasins 

Full- t ime 
employees 

Personnel k 
temps entier 

Number 

N o m b r e 

Salaries 
and wages 

Salaires 
et gages 

Ne t sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of to ta l 

Pour-
cent 

ventes 
totales 

Country general stores—Magasins generaux de campagne 

Single store independents—^Ligasins individuels inde­
pendants 

Single stores (in voluntary chains)—Magasins indi­
viduels (chalnes volontaires) 

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

Pro-\'incial chains—Chaines provinciales 

Sectional chains—Chalnes sectionnelles 

Industrial stores (owmed b y manufacturers)—Magasins 
industriels (appartenant aux manufacturiers) . . . 

Men's clothing and furnishings stores and custom tailors (2) 
—Magasins de vetements et lingerie (hommes) et 
tailleurs sur mesure (2) 

Single store independents—Magasins individuels inde­
pendants 

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

Provincial chains—Chalnes pro\anciaIes 

Other types of operation—Autres types d 'opera t ion. . . 

Women's apparel and accessories stores(2)—Vetement de 
femme et accessoires (̂ ) 

Single store independents—Magasins individuels inde­
pendants 

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . 

Provincial chains—Chalnes pro-vinciales 

Sectional chains—Chatnes sectionnelles 

National chains—Chalnes nationales 

Shoe stores—Magasins de chaussures 

Single store independents—Magasins individuels inde­
pendants 

Single stores (in voluntary cha ins) -Magas ins indi 
viduels (cbaines volontaires) 

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . 

Local chains (4 stores and over)—Chalnes locales (4 
magasins et plus) 

Provincial chains—Chatnes pro-vinciales 

Sectional chains—Chalnes sectionnelles 

Nat ional chains—Chatnes nationales 

1,234 

973 

194 

31 

12 

181 
IJ 

950 

30\ 

3. 
5 

1 

311 

268 

16 

14 

10 

2 \ 

1/ 

426 

347 

38 

71 

2.909 

2,002 

588 

95 

52 

827 

762 

65 

291 

33 

25 

30 

369 

250 

49 

2,684.900 

1,735,800 

528,400 

94,500 

43,900 

163,800 

18,600 

734,700 

654,900 

63,600 

285,500 

214,600 

26,800 

17,200 

23,300 

3,600 

352,100 

221,100 

47,100 

14,000 

69,900 

(i)Toutes les municipalites incorporees de 1,000 k 10,000 de population combinees. 
(2)Magasins de chapeaux non compris. 
(3) Magasins de modes non compris. 
(«)Cafes avec epiceries et pavilions de rafratchissements non compris. 

44.457,300 

31,111,400 

8.939,600 

1,499,600 

818,100 

1,875,600 

12,053,800 

11,118,400 

801,900 

128,500 

5,000 

4,442.900 

3.758,600 

271,800 

196,700 

178.300 

37,500 

5,117,100 

3.682,700 

671.000 

154,500 

8,900 

100-00 

69-98 

20-11 

3-37 

1-84 

4-22 

0-48 

100-00 

92-24 

6-65 

1-07 

0-04 

100-00 

84-60 

6-12 

4-43 

4-01 

0-84 

100 00 

71-97 

13-11 

3-02 

11-90 
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Table 33.—CANADA—COMBINED TOWNS AND ^^LLAGES(0—Retail Merchandise Trade, 1930, 
by Types of Operation^C^on. 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are 
included in t he total?) 

T y p e of operation—Type d'operation 

Household appliance stores—Magasins d'appareils de 
manage 

Single store independents—Magasins individuels inde­
pendants 

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois m.agasins.. . 

Provincial chains—Chalnes provinciales 

Manufacturer-controlled chains—Chatnes contr616es 
par les manufacturiers 

Grocery stores (without mea t )^Ep ice r i e s (sans rayon de 
viandes) 

Single s tore independents—Magasins individuels inde­
pendants 

Single stores (in voluntary chains)—Magasins indi­
viduels (chalnes volontaires) 

Two-store multiples—Multiples de deux magasins. . 

Three-store multiples—Multiples de trois magaains 

Local chains (4 stores and over)—Chaines locales (4 

magasins et plus) 

Provincial chains—Chalnes provinciales 

Sectional chains—Chatnes sectionnelles 

National chains—Chalnes nationales 

Othe r types of operation—Autres types d 'operat ion. . , 

Combinat ion stores (groceries and meats)—Magasins com^ 
bines (epiceries et viandes) 

Single s tore independents—Magasins individuels inde^ 

Single stores (in voluntary chains)—Magasins indivi 
duels (chatnes volontaires) 

Two-store multiples—Multiples de deux magasins. . 

Three-store multiples—Multiples de trois magasins 

Local chains (4 stores and over)—Chalnes locales (4 
magasins et plus) 

Provincial chains—Chalnes provinciales 

Sectional chains—Chalnes sectionnelles 

National chains—Chatnes nationales , 

O the r types of operation—Autres types d'operation 

Restaurants , cafeterias and eating places (*)—Restaurants, 
cafeterias et salles k manger (-i) 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

Single s tore independents—Magasins individuels inde­
pendants 

Two-store multiples—Multiples de deux magasins, . 

Three-store multiples—Multiples de trois magasins 

Provincial chains—Chalnes provinciales 

National chains—Chalnes nationales 

Other types of operation—Autres types d'operation 

For foot-notes, see page 116, 

108 

7 

7 

3,095 

2,478 

303 

28 

''] 
4J 

107 

40l 

117/ 

1 

1,043 

731 

129 

30 

10 

1.0 

953 

13 

7 

2) 

31 / 
2 

Ful l - t ime 
employees 

Personnel k 
t emps entier 

N u m b e r 

N o m b r e 

82 

16 

9 

93 

222 

2,839 

1,597 

381 

298 

463 

2,180 

1,127 

307 

109 

476 

1,896 

1,682 

62 

16 

134 

12 

Salaries 
and wages 

Salaires 
et gages 

S 

423,500 

73,900 

16,300 

6,400 

111,500 

215,400 

2,263,600 

1,139,600 

284,100 

68,900 

307.600 

443.300 

2.034,300 

915,000 

249,300 

95,700 

45,700 

100,900 

627.700 

1.194,000 

1,068,600 

34,000 

16.800 

69,400 

6,300 

N e t sales (1930) 

Ventes net tes (1930) 

Amount 

Montant 

2,336,600 

817,900 

157,600 

67,400 

799,900 

492,700 

51,105,700 

29,649,200 

6,823,600 

766.200 

5,595.900 

7,735,900 

32,315,600 

16,692,600 

4.416,400 

1,210,600 

800,900 

1,308,000 

7,886.000 

2,000 

Per cent 
of to ta l 

Pour-
cent 
des 

ventes 
totales 

100-00 

35-02 

6-76 

2-89 

34-25 

21-09 

100-00 

58-01 

13-36 

1-50 

10-95 

15-14 

100-00 

51-66 

13-67 

3-76 

2-48 

4-05 

24-40 

100-00 

327,600 

200,300 

140,000 

345,600 

62,700 

91-85 

2-21 

1-55 

3-81 

0-58 
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Tableau 33.—CANADA—VILLES ET VILLAGES COMBINfiSO—Commerce de detail, 1930, 
par types d'op&ation—Fin 

(Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Type of o p e r a t i o n ^ T y p e d'operation 

Single store independents—Magasins individuels ind6-

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . 

Local chains (4 stores and over)—Chalnes locales (4 

Single s tore independents—Magasins individuels 

Two-store multiples—Multiples de deux magasins 

Three-store mult iple—Multiples de trois magas ins . . . 

Local chains (4 stores and over)—Chalnes locales (4 

Other types of operation—Autres types d 'opera t ion . . . 

Office and store mechanical apphances and typewriters— 
Appareils mecaniques de bureau, de magasin et 

Single store independents-Magaains individuels ind^-

Manufacturer-controlled chains—Chalnes contr616es 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasms 

864 

767 

30 

1̂ 
j 

28 

9 

30 

832 

762 

51 

'1 
4I 
31 

8 

2) 
1 

5 

3 

2 

Ful l - t ime 
employees 

Personnel k 
t emps entier 

N u m b e r 

N o m b r e 

687 

459 

44 

19 

78 

20 

67 

1,238 

1,071 

108 

26 

30 

3 

4 

(X) 

(x) 

Salaries 
and wages 

Salaires 
et gages 

$ 
603,800 

363,700 

36,800 

17,300 

78,200 

27,500 

80,300 

1,150,500 

968,100 

114,700 

31,500 

34,300 

1,900 

3,800 

(x) 

(x) 

Ne t sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

S 

9,219,200 

7,604,600 

460,200 

183,400 

580,200 

109,600 

381,200 

16,120,800 

13,414,300 

1,198,700 

261,100 

237,600 

19,100 

48,800 

(x) 

(X) 

Per cent 
of to ta l 

sales 

Pour-
cent 
des 

ventes 
tota les 

100-00 

81-40 

4-99 

1-99 

6-29 

1-19 

4-14 

100-00 

88-71 

7-93 

i-6e 

1-57 

0-13 

100-00 

(X) 

(X) 

Pour renvois, voir page 117. 
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TaWe 24.—CANADA—COMBINED RURAL AREAS(i)—RetaU Merchandise Trade, 193D, by 
Kinds of Business 

NUMBER OF STORES, PEESONNEL, PAY-ROLL, SALES AND STOCKS 

[An (x) indicates t h a t figures are wi thhe ld to avoid disclosing individual operations, but these are 
included in t h e totals] 

Kind of business—Genre de commerce 

N u m b e r 
of stores 

Nonabre de 
magasins 

Proprietors 

Proprietaires 

Male 

Hommea 

Female 

Femmes 

T o t a l , All S tores—Tota l , t o u s m a g a s i n s . 

30 

33 

F O O D G R O U P - G R O U P E D E L 'ALIIVIENTATION 

Bakeries and bake ry products—Boulangeries et produits d e l a boulangerie 
Candy and confectionery stores—Magasins de bonbons e t confiseries— 

Candy stores—nut stores—Bonbons e t noix 
Confectionery stores—Confiseries 

Dai ry products dealers—Marchands de produits laitiers— 
Da i ry products stores—Magasins de produits 1 aitiers 
Eggs and poultry stores—Magasins d'ceufs et volailles 
Milk dealers—Laiteries 

Delicatessen stores—Charcuteries 
Frui t and vegetable stores—Fruits e t legumes 
Grocery stores (without meat)—Epiceries (sans rayon de viandes) 
Combination stores—Magasins combines— 

Grocery stores wi th meats—Epiceries (avec rayon de viandes) 
Meat marke t s with groceries—Boucheries avec epiceries 

Meat marke t s (including sea foods)—Boucheries (y compris poisson)— 
Meat markats—Boucheries 
Fish markets—Poissonneries 

Othe r food stores—Autres magasins de denrees alinaentaires— 
Coffee, tea , spices—Magasins de cafe, t h e e t epices 
Food stores with non-food departments—Magasins d 'a l iments avec rayons 

d 'art icles non al imentaires 
Bot t led beverages—Eaux gazeuses 
Marke t stalls—Stalles de marche 

C O U N T R Y G E N E R A L S T O R E S — M A G A S I N S G f l N f i R A U X D E CAM­
P A G N E 

General stores (groceries with d ry goods and apparel)—Magasins generaux (epice­
r ies , nouveautes et vetement) 

General stores (groceries wi th o ther merchandise)—Magasins g6neraux (epiceries 
avec autres marchandises) 

General stores without groceries—Magasins g6neraux sans epiceries 

G E N E R A I . M E R C H A N D I S E G R O U P -
D I S E S G f i N f i R A E E S 

G R O U P E D E S M A R C H A N -

Departm.ent stores—Magasins k rayons 
Dry goods stores—Magasins de marchandises seches 
General merchandise stores—Magasins de marchandises gen6rales— 

With food departments—Avec rayons de produits alimentaires 
Without food departments—Sans produits alimentaires 

Variety, 5-and-lO, and to-a-dollar stores—Bazars, magasins de 5 et 10 cents, jus-
qu '^ SI.OO 

A U T O M O T I V i : G R O U P - G R O U P E D E L ' A U T O M O B I L E 

Motor vehicle doiilors—Distributeurs de vehicules automobiles— 
Automobile dealers—Marchands d 'automobiles 
Automobile di^alcrs wi th farm implements—Distr ibuteurs d'automiobiles ot 

d'in.sLruments aratoires 
Used car establishments—Etablisscmonts d 'automobiles usages 

Accessories, tires and batteries—Aci'o.-it;nires (auto), pneus et batteries— 
Accessories, t i res and bal terios—Accessoires (auto), pneus et batterii 
T i re shops—Bouti<|ues do pneus 

Filling stations—Stations d'essence— 
Filling stalions—.Slalion.s d'essence 
Filling stations witli t ires and accessories—Stations d'essence avec pneus et 

:Hu.'.eMMoir(̂ H 
Fillinu; stMlioiis with other merchandise—Stations d'o.-^sonce avec autre mar­

chandise 
Garages 
Bicycle dealers—Boutiques de bicyclet tes 

46,C42 

10,681 

9,603 

1,005 
73 

11 
310 

6,256 

249 
11 

754 

1.043 
2,466 

11 

43,1S2 

L3,095 

365 

19 
2,368 

31 
37 

433 
4 

148 
6,362 

609 
461 

2,166 
55 

11 

11 
6 

12,040 

344 

11 
2,135 

32 
38 

450 
1 

148 
5,667 

575 
465 

2,193 
54 

12 

11 
S 

10,724 

9,640 

1,012 

246 

8 
200 

34 

6,737 

884 

39 
14 

895 

780 

1,017 
2,750 

11 

(0 Incorporated places of less than 1,000 population and all unincorporatod localities irrespective of size. 
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Tableau 34.—CANADA—REGIONS BUKALES COMBINEESO)—Commerce de d^taU, 1930, par 
genres de commerce 

NoMBBE DE MAGASINS, PEKSONNEL, FETTILLE DE PAIE, VENTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facts—Emploiement et remuneration 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

Female 

F e m m e s 

Salaries 
and wages 

Salaires 
et ga^es 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

Female 

F e m m e s 

Salaries 
and wages 

Salaires 
et gages 

N e t sales 

Ventes nettes 

(1930) 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coutant) 

3,833 

281 

10 
299 

26 
10 

336 
1 

41 
1,142 

475 
331 

862 
14 

1 

4 

6,287 

6.854 

370 

353 

158 
40 

142 
10 

3,600 

357 
13 

172 

287 

136 
1.353 

1 

1,694 

970 

50 

2 
202 

4 
4 

26 
1 
8 

456 

114 
56 

2,177 

2.048 

118 
11 

21,533,500 

3,316,.500 

223.100 

2,500 
232,100 

24,300 
7.400 

265,800 
800 

23,000 
1,087,200 

506,200 
281,300 

646.900 
12,600 

1,300 

2,000 

6,773,700 

i. 364.800 

345,900 
62,000 

638,700 

312.000 
64,200 

234.500 
20.300 

3,455,700 

1.460,900 

415.3(10 
13,100 

6,800 

157,000 

220,600 

100,800 
1,061,400 

600 

5,959 

946 

40 

6 
4 

42 

17 
319 

232 
6 

1 

1,137 

134 
5 

2 

3 

46 

106 

376 

19 

2 
4 
2 
3 

197 

24 
21 

7 
6 

496 

430 

42 [ 
1 

1,723,100 

263,800 

13,600 

100 
33,000 

3,900 
1,000 
8,600 

600 
4,400 

95,700 

28,800 
21,200 

60,500 
1,100 

100 

300 

396,300 

37,700 
1,100 

13,900 

5,700 
6,300 

270,900 

73,100 

28.700 
1,500 

13,900 

26,400 

19,800 
104,400 

s 
449,342,900 

81,614,300 

2,141,300 

43,100 
7,184,500 

269,600 
96,300 

2,066,600 
26,600 

723,200 
37,875,500 

10,169,100 
6,087,300 

14,664.400 
155,000 

29,200 
7,400 

18,300 

184,348,500 

171,489,900 

11,691,100 
1,165,500 

8,934,800 

3,719,700 
1,789,600 

3,021,000 
275,300 

60,089,100 

23,535,100 

141,300 
27,700 

4,118,400 

5,156,700 

4,142,600 
16,193,700 

19,900 

115,471,900 

9,604,900 

106,000 

2,300 
978,900 

6,100 
6,300 

11,000 
2,900 

34,100 
6,414,300 

983,900 
524,800 

511,000 
4,500 

7,800 
900 
600 

61,493,800 

57,541.500 

3.368,300 
584,000 

3,773,800 

784.800 
1.068,600 

746,300 
139,700 

34,400 

7,161,600 

3,165,100 

1,231,000 
24,800 

20 

21 

22 
23 

24 

25 
26 

37 
28 

29 

30 

31 

32 
33 

21,500 
6,200 

215,600 

413,600 

287,600 
1,758,400 

6,100 

(1) Toutes 1 
lation. 

;ipalit6s incorporees de moins de 1,000 ^mes et toutes localites non incorporees sans egard k la popu-
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Table 24.—CANADA—COMBINED RURAL AREAS (i)—BetaU Merchandise Trade, 1930, by 
Kinds of Business—Con. 

NUMBER OF STORES, PERSONNEL, PAT-ROLL, SALES AND STOCKS 
[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are 

included in the totals] 

Kind of business—Genre de commerce 

N u m b e r 
of stores 

N o m b r e de 
magasins 

Proprietors 

Proprietaires 

Male 

Hom.me8 

Female 

F e m m e s 

A U T O M O B I L E G R O U P - C o n . ^ G B O U P E D E L'AUTOMOBILE-Fin 

Other automot ive establishments—Autres magasins d 'automobiles— 
Aircraft and accessories—Distributeurs d'aeroplanes et accessoires 
Boats (motorboats , canoes, yachts)—Bateaux (bateaux automobiles, canotS; 

yachts) 
Boats (gas, oil, accessories and repairs)—Bateaux (essence, huile, accessoires et 

reparations) 

APPAEEL GROUP—GBOUPE DU V U T E M E N T 

Men's and boys ' clothing and furnishings stores—Vetement e t lingerie (hommes 
e t gargons)— 

Men's and boys ' clothing stores—Magasins de v6tements pour homm.es et 
garcons 

Men's furnishings stores—Magasins de lingerie (hommes) 
Men's and boys ' clothing and furnishings stores—Magasins de vfitements et 

lingerie (hommes et gargons) 
Men's and boys ' h a t stores—Magaains de chapeaux (hommes e t garpons)., 

F a m i l y clothing stores—Vetement pour toute la famille 
Women's apparel and accessories stores—V6tement de femme et accessoires— 

Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, corsets, lingerie—Bas, corsets e t l inger ie 
Kni t goods stores—Magasins de tricots 
Costum.e accessories stores (including jewellery, bags and gloves)—Magasins 

d'accessoires du costume (y compris bijouterie, sacoches et gants) 
Millinery stores—Magasins de modes 

Other apparel stores—Autres magasins de vfitement et lingerie— 
Custom tailors and made-to-measure clothing—Tailleurs et vetement sur me-

sure 
Dressmakers and ladies ' tailors—Couturieres et tailleurs pour femmes 
Furriers—fur shops—Fourreurs 
Infants' and children's specialty shops—Magasins de specialites pour enfants.. 

Shoe stores—Magasins de chaussures— 
Shoe stores (men's)—Magasins de chaussures pour h o m m e s 
Shoe stores (men's, women's and children's)—Magasins de chaussures pour 

hommes , femmes et enfants 

B U I L D I N G MATERIALS G B O U P - G R O U P E D E S M A T E R I A U X D E 
C O N S T R U C T I O N 

Hardware stores—Quincailleries— 
Hardware stores—Quincailleries 
Hardware and farm implements^Fer ronner ie et instruments aratoires 

Lumber and building mate r ia l dealers—Marchands de bois et de materiaux de 
construction— 

Lumber and building materials—Cours de boia d'oeuvre et materiaux de cons­
truction 

Lumber and building mater ia ls , coal and wood—Bois d'oeuvre, materiaux de 
construction, charbon e t bois de chauffage 

Roofing mater ia l dealers—Materiaux de toi ture 
Other building materials—Autres materiaux de construction 

Electrical shops (without radio)—Boutiques d'electricien (sans radios) 
Heat ing and plumbing shops—Boutiques de plomberie et chaufferie— 

Heat ing appliances and oil burners—Appareils de chauffage et briileurs k 
I'huile 

Heat ing and plumbing fixtures—Boutiques de plomberie et chauffer ie . . . . 
Paint and glass stores—Magasins de peintures e t vi tres 

F U R N I T U R E A N D H O U S E H O L D G R O U P -
E T A R T I C L E S D E M A N A G E 

G R O U P E D E S M E U B L E S 

Furniture stores—Magapina de meubles— 
Furniture stores—Magasins de meubles 
Furniture and undarta)cer—Meubles ©t pompes funebres _ 

Floor coverings, curtains, upholstery and interior decorations—Tapis, rideaux, 
rembourrage et decorations interieures 

For foot-noto, see page 120. 

1 

7 

10 

1,174 

135 
2 

135 

85 
24 

1 
244 

252 
6 
3 
3 

199 

2,744 

1,146 
192 

382 

848 
21 
40 
30 

417 

Cx) 

(x) 

(x) 

(x) 

58 

142 
) 

125 

29 
7 
2 

37 

253 
2 
4 

5 

187 

1,958 

1,219 
241 

204 

114 
21 
40 
32 

362 

64 
134 

(X) 

(X) 

(X ) 

Cx) 

http://homm.es
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Tableau 21.—CANADA—RflGIONS RURALES COMBIN£ES(I)—Commerce de detail, 1930, par 
genres de commerce—Suite 

N O M B R E D E M A G A S I N S , P E R S O N N E L , F E U I L L E D E P A I E , V E N T E S E T S T O C K S 

|Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totauxl 

Employment and wage facts—Emploiement et remuneration 

Full- t ime employees 

Personnel k tem.ps entier 

Male 

Hommes 

(X) 

(x) 

28 

(x) 

Female 

F e m m e s 

( X ) 

30 

2,546 

747 
158 

473 

1,044 
7 

87 

(x) 

Cx) 

156 

( X ) 

Salaries 
and wages 

Salaires 
et gages 

( X ) 

107 

52 
8 

13 

30 

2 

(x) 

(X) 

10,400 

293,400 

(X) 

(X) 

5,400 
13,900 

(x) 
109,800 

19,200 
800 

4,700 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

( X ) 

38,100 

1,300 

3,057,400 

783,500 
169,600 

510,900 

1,491,400 
7,600 
74,900 
7,600 

400 
20,500 
1,000 

150,400 

38,400 
33,500 

(X) 

Female 

F e m m e s 

Cx) 

567 

162 
53 

254 
1 

11 

Cx) 

Cx) 

Cx) 

Cx) 

10 

Salaries 
and wages 

Salaires 
et gages 

Cx) 

Cx) 

200 
1,800 

4,300 
) 

5,600 

4,100 

300 

500 

Ne t sales 

Ventes nettes 

C1930) 

Cx) 

Cx) 

2,500 

37,400 

Cx) 

Cx) 

79,800 

6,208,700 

7,100 
100 

101,600 

44,900 
15,400 

25,900 

98,700 
100 

2,700 
900 

2,700 
300 

1,800 
9,900 

Stocks on 
hand, 

end of year 
Cat cost; 

Stocks en 
magasin k la 
fin de I'annee 
Cprix coutant) 

107,800 
449,800 

1,545,500 
Cx) 
1,906,000 

520,900 
38,400 
83,400 

Cx) 
208,500 

483,900 
3,300 

38,400 
6,500 

11,200 

798,300 

38,134,300 

15,560,900 
3,707,000 

5,105,300 

12,895,800 
102,500 
317,600 
107,300 

13,400 
302,600 
22,000 

2,494,700 

586,100 
910,200 

38,200 

Cx) 

Cx) 

3,199,300 

40,300 
284.600 

868.600 
Cx) 
1,033,100 

226,900 
24,300 
32,600 

Cx) 13 
73,000 14 

134,600 
800 

16,000 
2,200 

456,900 

15,865,900 

7,167,600 
1,422,900 

1,857,800 

5,228,700 
20,700 
52,600 
33,200 

1,400 
1,000 
1,000 

960,900 

229,900 
428,800 

28,700 

Pour renvoi, voir page 121. 
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Table 34,—CANADA—COMBINED RURAL AREAS C )̂—RetaU Merchandise Trade, 19S0, by 
Kinds of Business—Con, 

NUMBER OP STORES, PERSONNEL, PAT-ROLL, SALES AND STOCKS 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, bu t these are 
included in t h e totals] 

Kind of business—Genre de comimerce 

F U R N I T U R E A N D H O U S E H O L D G R O U P - C o n . - G R O U P E P E S M E U 
B L E S E T A R T I C L E S D E M]ENAGE~Fin 

Household appliance stores—Magasins d'appareils de m e n a g e -
Household appliance stores—Magasins d'appareils de menage 
Household appliance stores (gas or electric)—Magasins d'appareils de m.enage 

(gaz ou electricite) 
Household appliance stores (owned by util i ty companies)—Magasins d 'appa­

reils de menase (appartenant k des compagnies d 'uti l i te p u b l i q u e ) . . . . 
Refrigeration dealers—Marchands d'appareils frigorifiques 

Other home furnishinga and appliance stores—Autres magaains d 'apparei ls e t de 
fournitures de maison— 

Antique shops—Antiquailles 
China, glassware, crockery, etc.—Vaisselle, verrerie, faience, e tc 
Pictures and picture framing—Tableaux et cadres 
Stoves and ranges—Magasins de poSles et cuisinieres 

Radio and music stores—Magasins de radio et de musique— 
Radio specialty stores—Magasins faisant une specialite des radios 
Radio and electrical shops (including refrigeration)—Magasins de radio et 

appareils eiectriques (y compris refrigeration) 
Radio and music stores (including refrigeration)—Magasins de radio et de 

musique (y compris refrigeration) 

R E S T A U R A N T S , C A F E T E R I A S A N D E A T I N G P L A C E S — R E S T A U ­
R A N T S , CAFf iTJSRlAS E T S A L L E S A. flIANGER 

Restaurants , cafeterias and lunch rooms—Restaurants, cafeterias et salles k 
manger— 

Cafes (including confectionery)—Cafes (y compris confiserie) 
Lunch rooms—Salles k gouter 
Restaurants (table service)—Restaurants (avec service de table) 

Other eating places—Autres places ok Ton mange— 
Cafes with groceries—Cafes avec epiceries 
Lunch counters and restaurants (10 seats and under)—Buffets et restaurants 

(10 sieges et moins) 
Refreshment booths and soft drink stands—Pavilions de rafraichissements et 

kiosques k 1 iqueurs douces 
Sandwich shops—Comptoirs k sandwichs 
T e a rooms and light lunches—Thes et repas legers 

N u m b e r 
of stores 

Nom^bre de 
magasins 

O T H E R R E T A I L S T O R E S — A U T R E S M A G A S I N S D E D E T A I L 

F a r m implements—Instruments aratoires— 
F a r m implement de;ders—Marchands d ' instruments aratoires 
F a r m implement agents—Agents de machines agricoles 

Fa rmers ' supplies—Fournitures pour fermiers— 
Feed stores (flour, feed, grain, fer t i l izer)-Magasins de provende (farine, 

grain, engrais, etc.) 
Fa rmer s ' supply stores—Magasins de fournitures pour fermiers 
Feed and coal stores—Magasins de provende et de charbon 
Grain elevators (coal and feed)—Eievateurs k grain (charbon et provende) . . . 
Harness shops—Selleries 

Book stores—Librairiea 
Coal and wood yards—ice dealers—Cours k charbon et bois—marchands de g l a c e -

Coal and wood yards (including i c e ) - C o u r s ii. charbon et bois (comprenant 
glace) 

Ice dealers—Marchands de glace 
Drug Hioros—Pharmacies 
Florists- -Fleuris tes 
Gifts, novelties, toys , cameras—Bazars, nouveautes, jouets, cameras— 

Art and gift shops—Magasins de bibelots et objets d ' a r t 
Novel ty find souvenir shops—Boutiques de nouveautes et souvenirs 
Cameras and photographic stores—Magasins de cameras et fournitures de 

photographies 
Jewellery stores—Bijouteries _. 
Luggage and leather goods stores—Valiseries (marchandises en cuir)— 

Lugi?;a^e and leather goods stores—Valiseries (marchandises en cuir) 
Leather and leather findings—Magasins de cuir ot crepins 

1,500 

394 
66 

328 

64 

229 

303 
6 

110 

10,271 

5 
206 

Proprietors 

Proprietaires 

Male 

H o m m e s 

Cx) 

Cx) 

1,479 

549 
59 

345 

90 

50 

8,646 

286 
4,252 

385 
148 
52 

1,092 
349 
14 

476 
62 
865 
52 

310 
4,351 

Of 1 

134 
57 
36 
357 
10 

600 
69 
812 
48 

5 
199 

U) 
(x) 

Female 

Femnaes 

( X ) 

(x) 

35 
10 

73 
1 

71 

115 

10 
1 

36 

(x) 
(X-) 

For foot-note, see page 120. 
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Tableau 24.—CANADA—REGIONS RURALES COMBINi(:ES(i)—Commerce de detail, 1930, par 
genres de commerce—Suite 

N O M B R E D E M A G A S I N S , P E R S O N N E L , T E U I L L E D E P A I E , V E N T E S E T S T O C K S 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceus-ci sont 
inclus dans les totaux] 

Employment and wage fac t s^Emplo iement et remunerat ion 

Full- t ime employees 

Personnel k temps entier 

Male 

Hom.me8 

Female 

F e m m e s 

Salaries 
and wages 

Salaires 
et gages 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

Female 

Femm.e3 

Salaries 
and wages 

Salaires 
et gages 

N e t sales 

Ventes nettes 

(1930) 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix cotitant) 

( X ) 

( X ) 

868 

230 
71 

397 

30 

48 

80 
4 

3,903 

197 

244 
129 
35 

137 
19 

322 
87 

377 
63 

2 
14 

1 
23 

(x) 
(X) 

(x) 

( X ) 

313 

102 
75 

20 
2 

177 

(X) 
(x) 

500 

1,200 

( X ) 

3,500 
4,300 

(X) 
1,700 

400 

10,400 

8,900 

676,900 

191,900 
97,400 

251,100 

18,400 

64,400 

36,400 
5,600 

11,800 

3,131,700 

67,100 
138,700 

269,600 
154,400 
36,100 
138,600 
10,400 
6,800 

307,700 
64,900 
431,900 
61,600 

5,000 
14,300 

100 
25,900 

(X) 
(X) 

(X) 

(x) 

118 

48 
118 

34 
26 
490 
10 

260 
50 
147 
7 

(X) 
(x) 

(x) 

(x) 

157 

(x) 
(X) 

(X) 

(X) 

300 

6,700 

300 
800 

200 

400 

2,200 

600 

48,600 

10,300 
600 

9,300 

1,000 

4,400 

11,300 
1,600 
10,200 

11,100 
26,100 

23,100 
8,700 
6,200 

127,100 
3,000 

62,000 
5,200 
61,000 
1,400 

4,700 

(X) 
(X) 

26,200 

28,000 

333,500 
(X) 

34,600 
146,600 

Cx) 
60,100 

70,100 

164,000 

114,800 

2,262,200 
652,300 

1,798,300 

356,100 

666,500 

494,700 
32,700 
249,200 

60,680,500 

2,848,400 
10,261,800 

6,899,100 
3,694,800 
1,257,800 
2,806,900 
823,000 
75,500 

5,168,400 
272,300 

8,444.700 
304,900 

81,200 
161,000 

6,400 
668,900 

(X) 
(X) 

4,700 

4,800 

94,900 
(x) 

30,600 
45,600 

(x) 

16,800 

15,700 

37,700 

22,200 

413,500 

206,900 
20,600 
72,000 

60,600 

32,200 

22,900 
800 

8,600 

13,881,300 

476,600 
1,266,700 

916,600 
679,700 
162,800 
466,200 
420,800 
29,200 

668,300 
20,600 

,638,300 
54,600 

16,100 
84,000 

3,700 
497,700 

(X) 
(X) 

Pour renvoi, voir page 121. 
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Table 24.~CANADA—COMBINED RURAL AREAS(0—Retail Merchandise Trade, 1930, by 
Kinds of Business—Con. 

NUMBER OF STORES, PERSONNEL, PAY-ROLL, SALES AND STOCKS 

(An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are 
included in t he totals! 

Kind of business—Genre de commerce 

N u m b e r 
of stores 

N o m b r e de 
magasins 

Proprietors 

Proprietaires 

Male 

H o m m e s 

Female 

Femmes 

O T H E R R E T A I L S T O R E S - C o n . — A U T R E S M A G A S I N S D E Df iTAIL-Fin 

News dealers—Vendeurs de journaux et de papeterie— 
News dealers (tobacco and confectionery)—Magasins de journaux (tabac et 

confiserie) 
News dealers (stationery and novelties)—Magasins de journaux (papeterie et 

curiosites) 
Office, school and store supplies and equipment dealers—Marchands d'outillage de 

bureau, d'ecole et de magasin— 
Office and school supplies—Fournitures de bureaux e t d'ecoles 
Office, store and school furniture, equipment and supplies—Fournitures et 

outillage de bureau, ecole et magasin 
Opticians and optometrists—Opticiens et optometris tes 
Sporting goods stores—Magasins d 'art icles sportifs 
Tobacco stores and stands—Magasins et comptoirs de tabac— 

Tobacco stands (hotel lobbies, etc.)—Comptoirs de tabac (dans les hdtels , 
etc.) 

Tobacco stores with news-stands—Magasins de tabac avec rayon de journaux. 
Tobacco stores—Magasins de tabac 
Tobacco stores with foods—Magasins de tabac , avec al iments 

Miscellaneous classifications (combined)—Classifications diverses (com.binees)... 

S E C O N D H A N D G R O U P - G R O U P E D E LA M A R C H A N D I S E D E S E ­
C O N D E M A I N 

For foot-note, see page 120. 

244 
19 
31 
69 

1,533 

139 

(x) 

(X) 

253 
16 
25 
63 

1 

10 

( X ) 

(X ) 
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Tableau 21.-CANADA—REGIONS RURALES COMBINfiES(i)-Commerce de dfitaU, 1030, par 

genres de commerce—Fin 

NOMBKE DE MAGASINS, PEBSONNEL, FEUILLE DE PAIE, VENTES ET STOCKS 

lUn (x) indique que les chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Enip loyment and wage f a c t s -

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

16 

-

(X) 

(x) 

7 

61 
5 
6 
8 

1,081 

41 

Female 

F e m m e s 

7 

6 

Cx) 

(X) 

6 
8 

2 
26 

5 

Salaries 
and wages 

Salaires 
et gages 

$ 

10,600 

2,300 

(X) 

(X) 

3,700 

40,800 
6,600 
5,000 
8,000 

1,330,500 

40,100 

Emploiement et r6mun6ration 

Pa r t - t ime employees 

Personnel k temps partiel 

Ha le 

H o m m e s 

1 

2 

(x) 

(X) 

3 

19 

1 
1 

674 

31 

Female 

Femmes 

2 

(X) 

(X) 

4 
1 

1 
4 

3 

Salaries 
and wages 

Salaires 
et gages 

s 

400 

1.200 

Cx) 

Cx) 

1.400 

6,400 
300 
500 
600 

143,300 

9,700 

Net sales 

Ventes nettes 

(1930) 

S 

130,000 

88,600 

(x) 

Cx) 
7,700 

31,500 

824,700 
162,900 
79,700 

244,700 
15,930,100 

438,000 

Stocks on 
hand, 

end of year 
(at cost) 

Stoclcs en 
magasin k la 
fin de I'annde 
(prix coutant) 

S 

20,300 

48,400 

Cx) 

Cx) 
4,100 
7,700 

98,000 
19,200 
16,000 
36,700 

4,336,700 

117,000 

1 

2 

3 

4 
5 
6 

7 
8 
9 

10 
11 

12 

Pour renvoi, voir page 121. 
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Table 25.—CANADA—COMBINED RURAL AREAS (i)—RetaU Merchandise Trade, 1930, by Types 
of Operation 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

Type of operation—Type d'operation 

Number 
of 

stores 

Nombre 
de 

Full-time 
employees 

Personnel k 
temps entier 

Number 

Nombre 

Salaries 
and wages 

Salaires 
et gages 

Net aales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of total 

Pour-
cent 
des 

ventes 
totales 

Total, AU Stores—Total, tous magasins.. 

Single Btore independents—Magasins individuels indepen­
dants 

Single stores (in voluntary chains)—Magasins individuels 
(chalnes volontaires) 

Two-store multiples—Multiples de deux magasins 

Two-store multiples (in voluntary chains)—Multiples de 
deux magasins (chalnes volontaires) 

Three-store multiples—Multiples de trois magasins.... 

Three-store multiples (in voluntary chains)—Multiples de 
trois magasins (chalnes volontaires) 

Local chains (4 stores and over)—Chalnes locales (4 ma­
gasins et plus) 

Provincial chains—Chalnes provinciales. 

Sectional chains—Chaines sectionnelles.. 

National chains—Chalnes nationales 

Manufacturer-controlled chains—Chalnes contr616es par 
les manufacturiers 

Direct selling (house to house)—Colportage (de porte en 
porte) 

Industrial stores (owned by manufacturers)—Magasins 
industriels (appartenant aux manufacturiers) 

Leased concessions and departm.ent6—Concessions et 
rayons lou6s 

Line elevators (coal and feed)—Eievateurs k grain (char­
bon et provende) 

Mail order houses (apart from stores)—Comptoirs postaux 
(s6par6s des m^agasins) 

Producer-retailers of milk—Producteur-d6taillant8 de 
lait 

Other types of operation—Autres types d'operation. 

Variety, 5-and-lO, and to-a-dollar stores—Bazars, magasins 
de 5 et 10 cents, jusqu'^ SI.OO 

Single store independents—Magasins individuels inde­
pendants 

46,642 

39,024 

2,042 

759 

78 

224 

27 

45 

1,084 

544 

378 

5 

833 

145 

27 

1,074 

4 

348 

1 

:25,498 

17,354 

2,003 

1,182 

no 

511 

60 

152 

1,672 

799 

819 

15 

27 

465 

35 

124 

1 

169 

16 

National chains—Chatnes nationales., 
Cx) 

(x) 

21,533,500 

13,072,600 

1,519,000 

1,166,000 

96,600 

692,500 

67,800 

127,600 

2,088,600 

1,068,900 

872,600 

21,700 

16,800 

600,500 

18,600 

128,100 

600 

85,300 

7,700 

449,343,900 

324,418,500 

43,076,600 

16,756,900 

1,823,100 

7,466,200 

826,600 

1,294,700 

23,832,500 

8,640,000 

6,545,100 

412,200 

2,183,500 

8,364,000 

158,200 

2.561,500 

43,900 

932,200 

8,200 

129,200 

100 00 

72-20 

9-59 

3-73 

0-41 

1-66 

0-18 

0-29 

5-30 

1-92 

1-46 

0.09 

0-49 

1-86 

0-04 

0-57 

0-01 

0-20 

Cx) 
Cx) 

Cx) 
(X) 

10000 

Cx) 

Cx) 

(0Incorporated places of less than 1,000 population and all unincorporated localities irrespective of size. 
(^)Exclusive of hat stores. 
(3)Kxclusivc of millinery stores. 
(*)Exclusive of cafes with groceries and refreshment booths. 
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Tableau 25.—CANADA—REGIONS KURALES COMBINEESC)—Commerce de detail, 1930, par 
types d'opfoatioQ—Suite 

[Un (x) indiquo que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ceux-ci scat 
inclus dans les totaux] 

Type of operation—Type d'operation 

Country general stores—Magasins generaux de campagne. . 

Single store independents—Magasins individuels inde-

Single stores (in voluntary chains)—Magasins indivi-

Two-store multiples—Multiples de deux magaains 

Three-store multiples—Multiples de trois magas ins . . . 

Local chains (4 stores and over)—Chalnes locales (4 

Industrial stores (owned b y manufacturers)—Magasins 
industriels (appartenant aux manufacturiers) 

Other types of operation—Autres types d 'opera t ion. . . 

Men's clothing and furnishings stores and custom tailors 
(2)—Magasins de vetements et lingerie (hommes) 

Single store independents^Magasins individuels inde-

Two-atore multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

O the r types of operation—Autres types d 'opera t ion. . . 

Women's apparel and accessories stores {^)—Vetement de 

Single s tore independents—Magasins individuels inde-

Two-store multiples—Multiples de deux magasins 

Other types of operation—Autres types d 'operat ion. . . 

Single s tore independents—Magasins individuels ind^-

Single stores Cin voluntary chains)—Magasins indivi-

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

Local chains C4 stores and over)—Chalnes locales C4 

Number 
of 

stores 

N o m b r e 
de 

magasins 

10,681 

8,574 

1,402 

376 

1121 

1) 
73 \ 

26/ 

114 

4 

457 

444 

61 
• 2i 

4 

1 

119 

108 

9 

1 

1 

206 

188 

8 

31 
2 

1 

3 

Full- t ime 
employees 

Personnel k 
temps entier 

Number 

N o m b r e 

8,464 

5,636 

1,498 

556 

242 

303 

230 

162 

148 

9 

5 

44 

32 

Cx) 
Cx) 
Cx) 

35 

24 

3 

6 

3 

Salaries 
and wages 

Salaires 
et gages 

6,772,700 

4,277,100 

1,168,100 

608,500 

258,800 

307,400 

252,800 

124,200 

106,200 

10,800 

7,200 

24,700 

18,300 

Cx) 
Cx) 
Cx) 

29,300 

17,200 

2,700 

3,900 

6,500 

Ne t sales C1930) 

Ventes nettes C1930) 

Amount 

Montant 

184,346,500 

129,576,600 

33,072,600 

9,832,700 

3,816,000 

3,702,900 

4,331,400 

15,400 

2,587,000 

2,349,800 

131,300 

90,900 

15,000 

648,700 

545,600 

Cx) 
Cx) 
Cx) 

809,500 

656,800 

63,300 

43,100 

46,300 

Per cent 
of to ta l 

sales 

Pour-
cent 
des 

ventes 
totales 

100-00 

70-29 

17-94 

5-33 

2 0 7 

2-36 

0-01 

100-00 

90-83 

6-08 

3-61 

0-68 

100-00 

84-11 

Cx) 
Cx) 
Cx) 

100-00 

81-14 

7-82 

6-32 

6-72 

(OToutes lea municipaUtes incorporees de moins de 1,000 kmea et toutes localites non incorporees sans egard k la popula­
tion. 

(2) Magasins de chapeaux non compris. 
(3) Magasins de modes non compris. 
(*)Caf6B avec Epiceries et pavilions de rafraichissements non compris. 

95442—9 
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Table 25.—CANADA—COMBINED RURAL AREAS(i)—RetaU Merchandise Trade, 1930, by Types 
of Operation—Con. 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but thebe are 
included in the totals] 

Type of operation—Type d'operation 

Household appliance stores—Magasins d'appareils de 
manage 

Single store independents—Magasins individuels ind6 
pendants 

Two-store multiples—Multiples de deux magasins 
Provincial chains—Chalnes provinciales 

Grocery stores Cwithout meat)—JGpiceries Csans rayon de 
viandes) 

Single store independents—Magasins individuels inde­
pendants 

Single stores Cin voluntary chains)—Magasins indivi­
duels Cchaines volontaires) 

Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins... 
Local chains C4 stores and over)—Chalnes locales C4 

magasins et plus) 
Provincial chains—Chalnes provinciales 
Sectional chains—Chalnes sectionnelles 
National chains—Chalnes nationales 
Industrial stores Cowned by manufacturers)—Magafiins 

industriels Cappartenant aux manufacturiers) 
Other types of operation—Autres types d'op6ration... 

Combination stores Cgroceries and meats)—Magasins com­
bines C^piceries et viandes) 

Single store independents—Magasins individuels inde­
pendants 

Single stores Cin voluntary chains)—Magasins indi-vi­
duels Cchaines volontaires) 

Two-stores multiples—Multiples de deux magasins.... 
Three-store multiples—Multiples de trois magasins... 
Local chains C4 stores and over)—Chaines locales C4 

magasins et plus) 
Pro-vincial chains—Chalnes pro-vinciales 
Sectional chains—Chalnes sectionnelles 
National chains—Chatnes nationales 
Other types of operation—Autres types d'op6ration... 

Restaurants, cafeterias and eating places C*)—Restaurants, 
cafeterias et salles k mangerC*) 

Single store independents—Magasins individuels inde­
pendants 

Two-store multiples—Multiples de deux magasins 
Three-store multiples—Multiples de trois magasins . . . 
Local chains C4 stores and over)—Chalnes locales (i 

magasins et plus) 

f'or foot-notes, see page 128. 

Number 
of 

stores 

Nombre 
de 

magasins 

6,362 

5,725 

454 
32 

12 
92 
5\ 

25i 

7 
1 

1,070 

137 
23 
10 

10 
15J 

1 

1,133 

1,066 

16] 

3 

Ful l - t ime 
employees 

Personnelk 
t emps entier 

Number 

N o m b r e 

Cx) 
Cx) 

260 

39 

16 

27 

176 

57 

976 

605 

154 

62 

35 

28 

100 

1,266 

977 

72 

Salaries 
and wages 

Salaires 
et gages 

45,900 

20,200 

Cx) 

Cx) 

1,087,200 

564,300 

164,900 

34,600 

16,600 

25,200 

211,100 

66,800 

5,900 

787,500 

415,900 

107,200 

44,700 

38,100 

31,100 

147,400 

3,100 

622,100 

464,000 

49,300 

N e t sales C1930) 

Ventes nettes C1930) 

Amount 

Montant 

387,600 

156,700 

Cx) 
Cx) 

37,875,500 

26,464,300 

6,087,900 

541,400 

174,900 

379,900 

3,082,900 

1,057,700 

88,600 

8,000 

16,256,400 

10,464,700 

2,626,700 

568,400 

527,500 

342,300 

1,683,200 

43,600 

5,651,200 

4,684,000 

324,400 

Per cent 
of total 

Pour-
cent 

ventes 
totales 

100-00 

40-43 

Cx) 
Cx) 

100-00 

69-85 

1608 

1-43 

0-46 

1-00 

8-14 

2-79 

0-23 
0-02 

10000 

64-37 

16-16 

3-60 

3-24 

2 1 1 

10-35 

0-27 

100-00 

84-38 

5-84 
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Tableau 25.—CANADA—REGIONS RUKALES COMBINEES (O—Commerce de dfitaU, 1930, par 
types d'operation—Fin 

[Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totauxl 

Type of operation—Type d'operation 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

Full- t ime 

Personnel k 
temps entier 

N u m b e r 

N o m b r e 

Salaries 
and wages 

Salaires 
et gages 

Ne t sales (1930) 

Ventes nettes (1930) 

Amount 

Montant 

Per cent 
of total 

sales 

Pour-
cent 
des 

ventes 
totales 

Restaurants, cafeterias and eating places-Con.—Restau­
rants , caf6t6rias et salles k manger-Fin 

Provincial chains—Chalnes provinciales 

National chains—Chalnes nationales 

Leased concessions—Concessions loupes 

Other types of operation—Autres types d'operation 

Filhng stations—Stations d'essence 

Single store independents—Magasins individuels inde­
pendants 

Two-store multiples—Multiples de deux magasins. . 

Three-store multiples—Multiples de trois m,agasins 

Local chains (4 stores and over)—Chalnes locales (4 
magasins et plus) 

Provincial chains—Chaines provinciales 

Sectional chains—Chalnes sectionnelles 

National chains—Chalnes nationales 

Other types of operation—Autres types d 'operat ion. . . 

Drug stores—Pharmacies 

Single store independents—Magasins individuels inde­
pendants 

Two-store multiples—Multiples de deux magasins 

Three-store multiples—Multiples de trois magas ins . . . 

Local chains (4 stores and over)—Chalnes locales (4 
magasins et plus) 

Provincial chains—Chatnes provinciales 

Other types of operation—Autres types d'operation 

4 \ 

38j 

15 

1 

2,723 

2,653 

20] 

6 

799 

46 

11 

3 
4 
2 

28 

12 

672 

646 

49 

16 

26 

1 

654 

455 

62 

28 

7 

2 

82,600 

15,000 

11,200 

478,400 

344,100 

35,400 

51,800 

20,700 

26,100 

300 

431,900 

326,900 

61,100 

30,700 

12,300 

1,900 

398,300 

102,400 

42,100 

13,417,700 

12,372,800 

406,500 

362,300 

102,700 

157,400 

16,000 

8,444,700 

7,507,100 

608,200 

234,000 

78,100 

17,300 

7-18 

1-84 

0-76 

100-00 

92-21 

3-03 

2-70 

0-77 

M 7 

0-12 

100-00 

88-89 

7-20 

0-93 

0-21 

Pour renvois, voir page 129. 

96442—9} 
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Table 26A.—CANADA—Estimated Sales of Commodities in Betail Merchandising Establishments, 
1930 

(Sales are shown in thousands of dollars) 

C o m m o d i t y 

Es t ima ted 

Estimation 
des ventes 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

Total sales of retail merchandise stores . . 

Less receipts from services in merchandising 
es tabl ishments 46,825 

Sales of commiodities in retail merchandising 
establ ishments( i ) 

Antiques, a r t goods, s ta tuary and gifts 

Apparel and accessories, women's, misses ' and 
children's 

Custom tailoring 
Chi ldren 's wear 
Millinery 
Hosiery 
Coats , suits and dresses. 
Underwear, negligees, corsets, etc 
Other apparel (except furs) 

2,708,746 

6,845 

170,166 
2,965 
8,362 
16,805 
28,029 
73,478 
26,958 
13,569 

100-00 

0-22 

6-28 
0-U 
0-31 
0-62 
1-03 
2-71 
1-00 
0-50 

Appliances and supplies, electrical 

Automobiles, trucks, buses, t ractors and acces­
sories 

Passenger automobiles, new 
Passenger automobiles, used 
Commercial cars and trucks, new 
Commercia l cars and trucks, used 

Tractors , farm and other . , 

Special-purpose vehicles 
P a r t s and accessories (except t i res, tubes and 

bat ter ies) 
Tires , tubes and t ire accessories 

Bat ter ies , storage 

Beverages, alcohoUc(2) 

Bicycles and accessories 

Building m.aterials 

Cameras and photographic supplies.. 

Caskets and undertakers ' suppl ies . . . 

Clothing and furnishings, men's and boys ' . 
Cus tom tailoring 
Suits 
Overcoats 
H a t s and caps 
Underwear , hosiery and shir ts 
O the r furnishings 
Work clothing 
Other clothing 

Drugs and drug sundries. , 

231,099 
99,224 
49,824 
17,314 
4.422 

5,627 
1.300 

35,339 
17.541 

3.734 

140.494 

2,560 

75,207 

3,835 

1,246 

142.959 
18,746 
28,397 
14,583 
8,105 
34,115 
17,700 
11.587 
9,726 

51.180 

1-84 
0-64 
0-16 

0-21 
0 0 5 
0-02 

1-30 
0-65 

5-19 

0-09 

0-14 

0-05 

5-28 
0-69 
1-05 
0-54 
0-30 
1-26 
0-65 
0-43 
0-36 

1-89 

Ventes totales des e tabl i ssements de com­
merce de detail. 

Moins les recet tes des services dans les etablis­
sements de conimerce. 

Ventes de marchandises dans les etablissements 
de commerce de deta i l . (0 

Objets ant iques, objets d 'a r t , s ta tue t tes et ca-
deaux. 

Vetements et accessoires pour femmes, fillettes 
et enfants. 

ve tement s faits sur commande . 
ve tement s pour enfants. 
Chapeaux. 
Bas . 
Manteaux, complets et robes. 
Sous-v6tements, negliges, corsets, e tc . 
Autre vetement (excepte les fourrures). 

Appareils e t fournitures, eiectriques. 

Automobiles, camions, autobus, t racteurs et ac­
cessoires. 

Automobiles, neufs. 
Automobiles, usages. 
Automobiles et camions pourle commerce.neufs. 
Automobiles e t camions pour le commerce, 

usages. 
Tracteurs de ferme et autres . 
Autobus. 
Voitures automobiles speciales. 
Pieces et accessoires (excepte les pneus et bat­

teries) . 
Pneus et accessoires pour pneus. 

Bat ter ies , accumulateurs. 

Breuvages alcooliques. (2) 

Bicyclet tes et accessoires. 

Materiaux de construction. 

Appareils photographiques et fournitures. 

Cercueils e t fournitures d'entrepreneurs de pom­
pes funebres. 

ve tement et confection pour h o m m e s et garfons. 
ve t emen t s faits sur commande . 
Complets . 
Pardessus. 
Chapeaux et casquet tes . 
Sous-vetements, bas et chemises. 
Autre confection. 
\ ' e tements de t rava i l . 
Autre ve tement . 

Drogues et produits pharmaceut iques . 

(1) T h e commodi ty sales given in this table have been computed from t h e provincial commodi ty breakdown figures 
wherever available for each kind of business. T h e y must , therefore, be accepted as es t imates as t he breakdown 
figures were baaed on a varying proportion of coverage for each kind of business and also in each province. For 

example, practically t he entire sales of depar tment stores were reported b v com.modities, but only a small number of 
confectioneiry stores was able t o furnish any information on sales by commo(iities. While every care has been taken 
t o m a k e the es t imates as accurate as possible, a margin of error mus t be allowed in those cases where t h e coverage has 
been inadequate . 

(2) In addition, hotels reported sales of alcoholic beverages to t he value of $23,942,000. 
(8) In addition, manufacturing bakeries h a d reta i l sales of $51,605,000. 
(*) In addition, retail sales of but ter and cheese by manufacturing dairies amounted to $2,819,000. 
(') In addit ion, manufacturing dairies reported retail sales of milk and cream to the value of $25,980,000. 
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Tableau 26A.—CANADA—Estimation des ventes de marchandises dans les etablissements de 
commerce de detail, 1930—Suite 

( L e s v e n t e s s o n t i n d i q u e e s e n m i l l i e r s d e d o l l a r s ) 

C o m m o d i t y 

Es t imated 
sales 

Es t imat ion 
des ventes 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

Dry goods and notions 
Piece g o o d s ^ 

Cotton goods 
Linen goods 
Wool and wool-mixed goods., 
Rayons and celanese 
Silk and velvet 

Notions (ribbor^, laces, e tc . ) . . . 
Other d ry goods 

Farm and garden equipment and supplies.. 

Food and kindred products 
Bakery products , fresh {^) 
Bott led beverages 
Candy, confectionery and nuts 
Delicatessen, ready-to-serve foods. 
F i sh and o ther sea foods, fresh 
Fruits and vegetables, fresh 
But ter and cheese(^) 

Lard 
Flour 
Sugar 
Canned salmon 
Other groceries (including canned goods, ex­

cept salmon) 
Meats, including poultry 
Milk and cream, fluid (s) 
Soda fountain sales and ice cream 

Fuel. 

Furniture 
Bedroom 
Living room, l ibrary and hall . 
Dining room 
Kitchen 
Other household furniture 
Office and store furniture 

Furs and fur goods 

Gas appliances and supplies.. 

Gasoline, lubricating oils and greases., 
Gasoline 
Lubricating oils and greases 

Hardware 

H a y , grain and feed 

Heating and plumbing equipnaent and supplies. 

Home furnishings 
Draperies, upholstery, curtains, etc 
Floor coverings 
Bedding, mat t resses , springs, etc 
China, glassware, crockery, etc 
Kitchen utensils 
Refrigerators (electric and gas) 
Other home furnishings 

Household supplies (includes soap). 

Ice 

74,977 2-77 

14,921 
6,589 
6,923 
7,473 
9,669 
17,670 
11,732 

22,372 

747,103 
28,960 
7,717 

47,641 
4,426 
10,383 
67,133 
56,426 
22,666 
14,682 
31,108 
39,123 
9,632 

193,262 
166,021 
31,413 
27,522 

100,713 

61,155 
11,474 
16,171 
8,868 
4,647 
4,712 
5,293 

18,446 

3,904 

110,904 
94,727 
16,177 

60,489 

35,132 

6,349 

70,876 
11,663 
14,517 
7,266 
11,872 
6,355 
3,725 

15,497 

17,476 

6,606 

0-66 
0-24 
0-26 
0-28 
0-36 
0-66 
0-43 

0-83 

27-58 
107 
0-28 
1-78 
0-16 
0-38 
2-48 
2-08 
0-84 
0-64 
1-15 
1-44 
0-35 

7-13 
5-72 
1-16 
1-02 

3-72 

1-89 
0-42 
0-60 
0-33 
0-17 
0-17 
0-20 

0-68 

0-14 

4-09 
3-50 
0-59 

2-23 

1-30 

0-23 

2-62 
0-43 
0-63 
0-27 
0-44 
0-23 
0-14 
0-58 

0-65 

0-24 

Lingerie et articles de fantaisie. 
Etoffes, etc. , k la verge— 

Cotonnades. 
Toiles. 
Lainageset semi-lainages. 
Rayon et ceian^se. 
Soies et velours. 

Articles de fantaisie (rubans, dentelles, e tc . ) . 
Autres marchandises seches. 

Instruments aratoires, outillages et fournitures 
pour jardins. 

Aliments et produits divers. 
Produits de la boulangerie, frais. Ĉ ) 
Liqueurs en bouteilles. 
Bonbons, confiserie et noix. 
Charcuterie. 
Poiasons et autres produits de la mer, frais. 
Prui ts et I6gumes, frais. 
Beurre et fromage-l-*) 
CEufs. 
Saindoux. 
Farine. 
Sucre. 
Saumon en boites. 
Autres epiceries (y compris les al iments en 

boites, autres que le saumon). 
Viandes, y compris les volailles. 
Lai t e t creme, fluide.(6) 
Ventes au comptoir des rafratchissements e t 

crdme k la glace. 
Corabustibles. 

Meubles. 
C h a m b r e k coucher. 
Salon, bibliotheque et vestibule. 
Salle k manger. 
Cuisine. 
Autres meubles de menage. 
Meubles de bureau e t de magasin. 

Fourrures et articles en foxurure. 

Appareils et fournitures pour le gaz. 

Gazoline, lubrifiants et graisses. 
Gazoline. 
Lubrifiants et graisses. 

Ferronnerie. 

Foin, grain et provende. 

Outillages et fournitures de chauffage et de 
plomberie. 

Fournitures de maison. 
Draperies, rembourrage, rideaux, e tc . 
Tapis et preiarts. 
Lits , matelas , sommiers, etc . 
Vaisselle, verrerie, faience, etc . 
Ustensiles de cuisine. 
Glacieres {k reiectricite et au gaz). 
Autres fournitures de maison. 

Fournitures de menage (y compris le savon). 

(1) Les ventes de marchandises paraissant dans ce tableau ont ete calcuiees par la repartition provineiale des ventes 
de chaque article partout oil il y avai t des informations suffisantes sur chaque genre de commerce. P a r consequent, eiies 
doivent 6tre considerees comme des estimations de la repartition entre differents articles basee sur une proportion 
variable de couverture pour chaque genre de commerce de m6me que pour chaque province. Ainai, les ventes a e s 
magasins k rayons sont dedarees presque en entier par des articles ou groupes d articles, mais seulement un peti t nomore 
de confiseries peuvent fournir des informations sur la division par genre d ' a r t i cles. Bien que rien n ai t ete 6pargn6 pour 
rendre ces est imations aussi exactes que possible, il faut toujours prevoir une marge d erreur dans les cas ou la couverture 
n'est pas suffisante. 

(=) E n plus, les h6tels ont declare d e s ventes de breuvages alcooliques d'une valeur de $23,942,000. 
(3) E n plus, les boulangeries-manufactures ont declare des ventes de detail de $51,605,000. 
(*) En plus, les ventes de detai l des fabriques de beurre et de fromage se chiffrent k $2,819,003. 
(5) E n plu3, les laiteries industrielles ont declare des ventes de detail de lait e t de crSme d'une valeur de $25,980, OO'̂  
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Table 26A.—CANADA—Estimated Sales of Commodities in Betail Merchandising Establishments, 
1930—Con. 

(Sales are shown in thousands of dollars) 

Commodity 

Estimated 

Estimation 
des ventes 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

Infants' wear 

Jewellery, silverware, clocks and watches 

Leather goods 

Luggage 

Monuments and tombstones 

Motorcycles and accessories i 

Musical instruments and accessories 

Office and store equipment 

Optical goods 

Paints, varnishes, glass and painters' supplies.. 

Professional and scientific instruments; surgical, 
dental and hospital supplies 

Radios and radio equipment 

Shoes and other footwear 
Footwear, wholly or chiefly of leather— 

Men's or boys' 
Women's or misses' 
Children's 

Felt footwear 
Rubber footwear 

Sporting goods, including gymnasium equip­
ment 

Stationery, books, magazines and newspapers.. 

Stoves, ranges and heaters (other than electric 
or gas) 

Toilet articles and preparations 
Toilet preparations and cosmetics 
Toilet articles 

Toys and games 

Wall paper 

All other miscellaneous merchandise (including 
secondhand goods) (8) 

Receipts from sale of meals C) 

8,346 

26.418 

5,413 

2,823 

1,710 

1,241 

10.795 

8,583 

3,757 

18,502 

3,462 

35,202 

81,391 

26,411 
36,188 
7,093 
1,545 

10,154 

7,138 

33.509 

18,608 
14,697 
3,911 

7,302 

3,884 

163,063 

80,018 

0-31 

0-98 

0-20 

0-10 

0-06 

0-04 

0-40 

0-32 

0-14 

0-68 

0-13 

1-30 

300 

0-97 
1-33 
0-26 
0-06 
0-38 

0-26 

1-24 

0-24 

0-69 
0-54 
0-15 

0-27 

0-14 

6-01 

2-95 

vetements et lingerie pour enfants. 

Bijouterie, argenterie, horloges et montres. 

Articles en cuir. 

Malles, valises, etc. 

Monuments et pierres tombes. 

Motocyclettes et accessoires. 

Instruments de musique et accessoires. 

Outillage de bureau et de magasin. 

Appareils d'optique. 

Peintures, vemis, vitres et fournitures de peintres 

Instruments et outillages profess ion nels et scien­
tifiques; fournitures pour chirurgiens, dentistes 
et hdpitaux. 

Radios et accessoires. 

Chaussures de tout genre. 
Chaussures. tout ou principalement en cuir— 

Pour hommes ou garcons. 
Pour femmes ou fillettes. 
Pour enfants. 

Chaussures en feutre. 
Chaussures en caoutchouc. 

Articles sportifs et outillage de gymnase. 

Papeterie, livres. magazines et journaux. 

Poeies, cuisinieres et chaufferettes (autrea qu'e-
lectriques ou k gaz). 

Articles et preparations de toilette. 
Preparations de toilette et cosmetiques. 
Articles de toilette. 

Jouets et jeux. 

Papier-tenture. 

Tous autres marchajidises diverses (y compris 
marchandises usagees ou d'occasionj.C'') 

Recettes provenant des repas.(') 

(0) Includes aales of cigars, cigarettes and tobacco. 
(J) In addition, receipts from meala in hotels amounted to 

$28,124,000. 

(8) Comprend les ventes de cigares, cigarettes et tabac. 
(J) En plus, les recettes pour repas aux h6tels se chiffrent k 

$28,124,000. 
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Table 26B.—CANADA—Estimated Sales of Specified Groups of Commodities by Department 
Stores, Chain Stores and Independent Stores, 1930(0 

Tableau 26B.—CANADA—Estimation des ventes de certains groupes de marchandises sp^ciflfos 
par les magasins & rayons, les chatnes de magasins, et les magasins independants, 1930(0 

C o m m o d i t y group 

Es t ima ted 
aales (in 

thousands 
of dollars) 

Es t imat ion 
des ventes 
(en milliers 
de dollars) 

Percentage of Sales 

Pourcentage des ventes 

Depar t ­
ment 
stores 

Maga­
sins k 

rayons 

Chain 
stores 

Chatnes 

In-
depen-

dents(2) 

Inde­
pen­

dants (2) 

Groupe des marchandises 

Food and kindred products(3) 

Apparel and accessoriea, women's, 
misses' and children's (including 
fxirs, fur goods and infants' wear) 

Clothing and furnishings, men 's and 
boys ' 

Shoes and o ther footwear 

Receipts from sale of meals(*). 

Dry goods and notions 

Home furnishings (bedding, china, 
glassware, floor coverings, etc.) 

Hardware and stoves 

Drugs and drug sundriea 

Furniture 

Radios and radio equipment . 

Stationery, books, magazines and 
newspapers 

Appliances and supplies, e lectr ical . . 

Jewellery, si lverware, clocks and 
watches 

Toilet articles and preparations. 

747.103 

196,958 

142,959 

81,391 

80,019 

74.977 

70,875 

66,912 

51,180 

51,155 

35,202 

33,509 

26.431 

26.4|18 

18,608 

5-50 

41-52 

27-50 

32-47 

6-95 

43-79 

54-69 

10-71 

7-84 

37-97 

15-07 

16-24 

13-41 

21-06 

23-77 

(1) T h e commodi ty sales have been built up on the basis of 
values given by stores reporting sales by commodit ies . 

(2) Sales for independent stores may include a small pro­
portion of sales m a d e by chain stores in those kinds of 
business in which chain stores are relatively unim­
portant. 

(3) T h e es t imated aales of food do not include sale of food 
products by manufacturing bakeries and dairies. 

(*) Not including sale of meals in hotels. 

20-24 

9-62 

10-10 

11-75 

19-38 

10-87 

11-93 

10-40 

15-67 

14-23 

19-92 

19-77 

31-68 

22-35 

25-63 

74-26 

48-86 

62-40 

55-78 

73-67 

45-34 

33-38 

78-89 

76-49 

47-80 

65-01 

63-99 

54-91 

56-59 

50-60 

Aliments et produits divers(3). 

ve tements et accessoires pour femmes, 
fillettes et enfants (y compris fourru­
res, e t vetements pour enfants). 

ve tement et confection pour h o m m e s 
et gar(;ons. 

Chaussures de tout genre. 

Recettes provenant des repas(*). 

Lingerie et articles de fantaisie. 

Fournitures de maison (lits, vaisselle, 
verrerie, tapis et preiarts. e tc .) . 

Ferronnerie et poeies. 

Drogues et produits pharmaceutiques. 

Meubles. . 

Radios et accessoires. 

Papeterie. livres, magazines et jour­
naux. 

Appareils e t fournitures. eiectriques. 

Bijouterie, argenterie, horloges et 
montres. 

Articles et preparations de toi let te . 

(1) Les ventes de denrfies sont etablies aur la base des valeurs 
donnees par les magasins declarant leurs ventes par 
denrees. 

(2) Les ventes des magaains independants peuvent contenir 
une faible proportion des ventes des magasins en chaines 
dans les genres de commerce oii les chalnes de magar 
sins sont relat ivement peu importantes. 

(3) Les ventes est imatives de denrees alimentaires ne com­
prennent pas les ventes dea boulangeries et lai teries. 

{*) Ne comprend paa lea ventes de repas dans les h6telB. 
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Table 27.—CANADA—Bepresentative Commodity Breakdown Figures, by Kinds of Business 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

F O O D G R O U P 

Baker ies a n d B a k e r y p roduc t s—(5) 
Consistently reported— 

B a k e r y products, fresh 
Candy , confectionery and nuts 

Variously reported— 
Bot t led beverages 0.5-9 4 
But te r and cheese 0.2 
Cigars , cigarettes, tobacco and smokers ' 

supplies 0.2 
F r u i t s and vegetables, fresh 0.1-4.0 
Groceries, general 0.2-2.2 
Meats, including poultry 2.0 
Receipts from sale of meals 1.0 
Soda fountain sales and ice cream 0.8 

Confec t ione ry stores—(5) 
Consistently reported— 

Bakery products, fresh 
Bot t led beverages 
Candy , confectionery and nuts 
Cigars, cigarettes, tobacco and smokers ' supplies 

Fru i t s and vegetables, fresh 
Soda fountain aales and ice cream 

Variously reported— 
Groceries, general 0 - 1 - 0 - 7 
Milk and cream, fluid 0-5- 1-1 
Miscellaneous merchandise 0 - 1 - 1-0 
Receipts from sale of meala 2 ' l -38-3 
Stationery 0-4 

Da i ry p r o d u c t s dealers—(2) 
Consistently reported— 

Butter and cheese 
Egga 
Lard 
Other groceries (including canned goods, except 

salmon) 
Meats, including poultry 
Milk and cream, fluid 
Soda fountain sales and ice cream 

Variously reported— 
Frui ts and vegetables, fresh 0-5 

EgHs a n d p o u l t r y stores—(2) 
Consistently reported— 

Eggs 
Meats, including poultry 

Variously reported— 
But ter and cheese 5-6 

Milk dealers—(2) 
Consistently reported— 

Butter and cheese 
Eggs 
Ice cream 
Milk and cream, fluid 
Miscellaneous merchandise 

92.3 

28.3 
0.9 

26.1 
4.1 

5 5 
21-7 

48-8 
20-1 

2-2 

15-3 
5-9 
5-4 
2-0 

35-1 
62-1 

9-1 
1-5 

82-0 
0-6 

G t t O U P E D E L ' A L I M E N T A T I O N 

Boulanger ies e t p r o d u i t s de la boulangerie—(5) 
Rapportes par toutes les provinces— 

Produi ts de la boulangerie, frais. 
Bonbons, confiserie et noix. 

Rapportes par quelques provinces— 
Liqueurs en bouteilles. 
Beurre et fromage. 
Cigares, cigarettes, t abac et fournitures de 

fumeurs. 
Frui ts e t legumes, frais. 
Epiceries, generales. 
Viandes, y compris les volailles. 
Recet tes provenant des repas. 
Ventes au comptoir des rafralchissem.ent3 et 

crSme k la glace, 

Conf i se r i e s - (5 ) 
Rapportes par toutes les provinces— 

Produits de la boulangerie, frais. 
Liqueurs en bouteilles. 

' Bonbons, confiserie et noix. 
Cigares, cigarettes, t abac et fournitures de fu­

meurs. 
Frui ts et legumes, frais. 
Ventes au comptoir des rafraichissements et 

er&me k la glace. 
Raoportes par q u ^ q u e s provinces— 

Epiceries, generales. 
Lai t e t crfeme. fluide. 
Marchandises diverses. 
Recettes provenant des repas. 
Papeterie. 

Magasins de p r o d u i t s laitiers—(2) 
Rapportes par toutes les provinces— 

Beurre et fromage. 
CEufs. 
Saindoux. 
Autres epiceries (y conipris les aliments en boites, 

autres que le saumon). 
Viandes. y compris les volailles. 
Lai t et cr^me, fluide. 
Ventes au comptoir dra rafratchissements e 

cr^me k la glace. 
Rapportes par quelques provinces— 

Frui ts e t legumes, frais. 

Magasins d*oeufs et TolalUes—(2) 
Rapportes par toutes les provinces— 

CEufs. 
Viandes, y compris les volailles. 

Rapportes par quelques provinces— 
Beurre et fromage. 

Laiteries—(2) 
Rapportes par toutes les provinces— 

Beurre et fromage. 
(Eufs. 
Cr^me Ji la glace. 
Lai t e t creme, fluide. 
Marchandises diverses. 

N O T E ; — T h e statist ics in th is table are not presented as a means of computing the dollar value of sales b y commodities in 
Canada. "Their purpose is to show, in a general way, t he commodit ies handled in each kind of business and the relative 
proportion which t h e sales of each commodi ty form of t h e total in each t r ade . Because t h e nature ot commodities and 
the i r relat ive importance va ry considerably in different sections of t h e country, t h e provincial reports should be used in 
arriving a t t h e dollar value of t h e aales of any commodi ty . 

T h e breakdown of commodi ty sales could not be prepared for every kind of business in each province as sufficient 
information was not obtainable. T h e representative figures given in th i s table arc, therefore, necessarily derived only 
from t h e da t a for those provinces for which commodi ty breakdowns wore prepared. T o show how extensive a basis 
has been used in computing t h e Dominion averages, t h e number of provinces for which commodi ty breakdown figures 
were available is shown in brackets after t h e name of each kind of business. Thus , for grocery stores, t h e percentages 
are based on t h e breakdown figures for 9 provinces, while for delicatessen stores figures for only 1 province were used. 

T h e commodi ty i tems in th is table are shown under two headings—"consistently reported ' ' and "variously reported." 
Those commodities which were reported in at least 7 of t h e 9 provinces were considered as "consistently repor ted ." 
In those cases where a commodi ty breakdown was not available for all provinces, i tems were considered as "consistently 
repor ted" if t hey appeared in t he commodi ty breakdowns in a t least 2-3 of t he number of provinces for which figures 
were available. T h e percentages appearing for "consistently repor ted" i tems arc the ar i thmet ic averages of t h e pro­
vincial figures. Those commodities which were reported in only one or a few provinces are listed as "var iously r e ­
por ted ." If only one percentage is shown for an item it indicates t h a t this commodi ty was reported for t h a t kind of 
business in only one province. If two percentages are shown, thesis indicate t h a t t he commodi ty wa." reported in several 
provinces for t h a t kind of busin3ss ana t he figures represent t h e lowest and highest proportions found. 
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Tableau 27.—CANADA—B€partition des ventes par articles representatifs et genres de 
commerce—Suite 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

F O O D G R O U P - C o n . 

Delicatessen stores—(1) 
Consistently reported— 

Bakery products, fresh 
DeHcatessen, ready-to-serve foods 
Eggs 
Lard 
Salmon, canned 
Other groceries (including canned goods, except 

salmon) 
Meats, including poultry 

Fruit and vegetable stores—(3) 
Consistently reported— 

Cigars, cigarettes and tobacco 
Food and kindred products— 

Bott led beverages 
Candy, confectionery and nuts 
Frui ts and vegetables, fresh 
Eggs 
Lard 
Flour 
Sugar 
Salmon, canned 
Other groceries (including canned goods, except 

salmon) 
Milk and cream, fluid 
Meats, including poultry 
Soda fountain sales and ice cream 

Variously reported— 
Flowers and wreaths 4-9 
Bakery products, fresh 0-1 
Fish and o ther sea foods, fresh 0-4 
But te r and cheese 1-7 
Miscellaneous merchandise 3-0 

Grocery stores ( w i t h o u t meat)—(9) 
Conaiatently reported— 

Cigara, cigaret tes and tobacco 
Food and kindred products— 

Bakery products, fresh 
Bot t led beverages 
Candy , confectionery and nuts 
Delicatessen, ready-to-serve foods 
Frui ts and vegetables, fresh 
But te r and cheese 
Eggs 
L a r d 
Flour 
Sugar 
Salmon, canned 

19-6 
25-0 

2-3 
2-3 
0-9 

6-5 
43-4 

1-8 

0-6 
4-5 

83-3 
0-1 
0-3 
0-1 
0-2 
0-2 

4-8 
0-3 
2-2 
0-8 

3-0 

3-1 
0-9 
3-3 
1-1 

12-3 
9-1 
2-7 
3-0 
4-5 
7-0 
1 0 

G R O U P E D E L'ALIMENTATION—Suite 

Charcuteries—(1) 
Rapportes par toutes les p rov inces^ 

Produits de la boulangerie, frais. 
Charcuterie. 
(Eufs. 
Saindoux. 
Saumon en boites. 
Autres epiceries (y compris les aliments en boites, 

autres que le saumon). 
Viandes, y compris les volailles. 

Frui t s et legumes—(3) 
Rapportes par toutes les provinces— 

Cigares, cigarettes et t abac . 
Aliments et produits divers— 

Liqueurs en bouteilles. 
Bonbons, confiserie et noix. 
Frui ts et legumes, frais. 
CEufs. 
Saindoux. 
Far ine. 
Sucre. 
Saumon en bottes. 
Autres epiceries (y compris les aliments en 

boites, autres que le saumon). 
Lai t et creme, fluide. 
Viandes, y compris les volailles. 
Ventes au comptoir des rafraichissements e t 

cr^me k la glace. 
Rapportes par quelques provinces— 

Fleurs et couronnes. 
Produits de la boulangerie, frais. 
Poissons et autres produits de la mer . frais. 
Beurre et fromage. 
Marchandises diverses. 

Epiceries (sans rayon de viandes)—(9) 
Rapportes par toutes les provinces— 

Cigares, cigarettes e t t abac . 
Aliments et produits divers— 

Produits de la boulangerie, frais. 
Liqueurs en bouteilles. 
Bonbons, confiserie e t noix. 
Charcuterie . 
Frui ts et legumes, frais. 
Beurre et fromage. 
(Eufs. 
Saindoux. 
Farine. 
Sucre. -
Saumon en boites. 

NOTA:—Les stat is t iques de ce tableau ne presentent pas une maniere de calculer la valeur en dollars des ventes de denrees 
au Canada. Leur but est de montrer d'une manifere generale les denrees vendues dans chaque genre de commerce et la 
proportion relat ive contribuee par chaque denree dans le total des affaires de chaque genre de commerce. Vu que la 
nature des denrees et leur importance relat ive varient considerablement dans les differentes sections du pays, les rap­
ports provinciaux devraient servir de base pour etablir la valeur en dollars des ventes de tout article specifie. 

II aerait impossible d '6 tabhr la repartition des ventes dans certaines denrees pour chaque genre de commerce et 
dans chaque province parce que les informations repues ne sont pas suffiaantes. Les chiffrea representatifs donnes dans ce 
tableau sont done etablis aeulement sur les donn6es des provinces dans lesquelles ces donnees ont 6te preparees. 

Pour indiquer jusqu'oil a ete pousse ce calcul pour etablir des moyennes pour tout le Dominion le nombre de provinces 
pour lesquelles la repartit ion des denrees a ete obtenue parait entre parentheses apr^a le nom de chaque genre de com­
merce. Ainsi, pour les epiceries les pourcentages sont bases sur les repartitions de neuf provinces, tandis que pour Ira 
charcuteries les calculs portent sur une seule province. 

Les articles paraiaaant dans ce tableau sont montres sous deux en-tetes—"rapportes par toutes les provinces"—et— 
"rapportes par quelques provinces." Les denrees dedarees dana de 7 ^ 9 provinces sont consid6rees comme "rapportes 
par toutes les provinces." Dans les cas oil la repartition des denrees n'est pas connue pour toutes les provinces, les i tems 
sont consideres comme "rapportes par toutes les provinces" s'ils paraissent dans les repartitions d'au moins lea deux t iers 
du nombre des provinces pour lesquelles ces chiffres sont connus. Les pourcentages paraissant sous "rapportes par toutes 
les provinces" sont les moyennes ar i thmet iques dea chiffres provinciaux. Les denrees dedarees dans seulement une ou 
quelques provinces sont decrites comme "rapportes par quelques provinces." Si un seul pourcentage parait pour un i tem 
quleconque il indique que cette denree a ete dedaree spedfiquement pour ce genre de commerce dans une seule province. 
Si deux pourcentages paraissent ils indiquent que les denrees ont ete dedarees dans plusieurs provinces pour ce genre de 
commerce et ces chiffres repr6sentent la plus basse et la plus haute proportion. 
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Table 27.—CANADA—Bepresentative Commodity Breakdown Figures, by Kinds of Business-Con. 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

F O O D GROUP—Con . 

Groceries stores ( w i t h o u t meat)—(9)—Con. 
Consistently reported—Con. 

Food and kindred products—Con. 
Other groceries (including canned goods, except 

salmon) 
Meats, including poultry 
Milk and cream, fluid 

Household supplies— 
Soap 
Other household supplies 

Miscellaneous merchandise 
Stationery, books and magazines 

Variously reported— 
Beer and porter 16-3 
Fish and other seafoods, fresh 0-3- 0-9 
Soda fountain sales and ice cream ' 0 - 1 - 0-7 

Grain and feed 0-4- 4-5 
Hardware 0 - 1 - 1-2 

Grocery stores w i t h meats—(9) 
Consistently reported— 

Cigara. cigarettes and tobacco 
Food and kindred products— 

Bakery products, fresh 
Bot t led beverages 
Candy, confectionery and nuts 
Delicatessen, ready-to-aerve foods 
Fish and o ther sea foods, fresh 
Frui ts and vegetables, fresh 
But te r and cheese 
Eggs 
Lard 
Flour 
Suffai 
Salmon, canned 
Other groceries (including canned goods, except 

salmon) 
Meats, including poultry 
Milk and cream, fluid 

Household supplies 
Miscellaneous merchandise 

Variously reported— 
Beer and porter 7-2 
Soda fountain sales and ice cream 0 • 1- 0 • 5 

Hardware 0 - 1 - 2-0 
H a y , grain and feed 0 - 1 - 1-0 
Stationery, books and magazines 0 - 1 - 0-2 
Receipts from sale of meals 0-9 

Meat markets w i th groceries—(7) 
Conaiatently reported— 

Bakery products, fresh 
Bot t led beverages 
Candy, confectionery and nuts 
Cigars, cigarettes and tobacco 
Delicatessen, ready-to-serve foods 
Fish and other sea foods, fresh 
Frui ts and vegetables, fresh 
Groceries— 

But te r and cheese 
Eggs 
Lard 
Flour 
Sugar 
Salmon, canned 
Other groceries (including canned goods, except 

salmon) 
Household supplies 
Meats, including poultry 
Milk and cream, fluid 

Variously reported— 
Beer and porter 2-8 
Miscellaneous merchandise 0-5- 3-3 
Stationery, books and magazines 0-1 
Hardware 0-4 

35-9 
2-0 
0-7 

1-9 
1-6 

2-8 

2-2 
0-6 
1-7 
0-7 
1-0 
8-2 
7-2 
2-3 
1-4 
4-6 
5-6 
0-7 

32-7 
21-1 

1-0 
2-1 
2-3 

0-8 
0-4 
0-4 
0-5 
0-7 
2-7 
4-4 

4-1 
2-1 
1-6 
1-5 
1-7 
0-4 

12-4 
0-7 

64-5 
0-4 

G B O U P E D E L'ALIMENTATION—Sui te 

Epiceries (sans rayon de viandes)—(9)—Fin 
Rapportes par toutes lea crovinces—Fin 

Aliments et produits divers—Fin 
Autres epiceries (y compria les aliments en 

boites, autres que le saumon). 
Viandea. y compris les volailles. 
Lai t e t creme. fluide. 

Fournitures de menage— 
Savon. 
Autres fournitures de menage. 

Marchandises diverses. 
Papeterie , livres et magazines. 

Rapportes par quelques provinces— 
Biere et porter. 
Poissons e t autres produits de la mer , frais. 
Ventes au comptoir des rafraichissements et 

crem.e k la glace. 
Grain et provende. 
Ferronnerie. 

Epiceries avec rayon de viandes—(9) 
Rapportes par toutes les provinces— 

Cigares, cigarettes et t abac . 
Aliments et produits divers— 

Produita de la boulangerie. frais . 
Liqueurs en bouteilles. 
Bonbons, confiserie et noix. 
Charcuterie . 
Poissona et autres produits de la mer , frais. 
Frui ts e t legumes, frais. 
Beurre et fromage. 
(Eufs. 
Saindoux. 
Farine. 
Sucre. 
Saumon en boites . 
Autres epiceries (y compris les aliments en 

boites, autres que le saumon). 
Viandes, y compris lea volailles. 
Lai t e t creme, fluide. 

Fournitures de menage. 
Marchandises diverses. 

Rapportes par quelques provinces— 
Biere et porter. 
Ventes au comptoir des rafratchissements et 

creme k la glace. 
Ferronnerie. 
Foin, grain et provende. 
Papeter ie . livres e t magazines. 
Recet tes provenant des repas. 

Boucheries avec Epicer ies - (7) 
Rapportes par toutes les provinces— 

Produita de la boulangerie, frais. 
Liqueurs en bouteilles. 
Bonbons, confiserie et noix. 
Cigares, cigarettes et t abac . 
Charcuterie. 
Poissons e t autres produita de la mer, frais. 
Frui ts e t legumes, frais. 
Epiceries— 

Beurre et fromage. 
ffiufs. 
Saindoux. 
Farine. 
Sucre. 
Saumon en bottea, 
Autres 6piceries (y compris les aliments 

bottos, autrea que le saumon). 
Fournitures de menage. 
Viandea, y compris les volailles. 
Lai t e t cnSme, fluide. 

Rapportes par quelquea provinces— 
Biere et porter. 
Marchandises diverses. 
Papeterie , livres et magazines. 
Ferronnerie. 



ETABLISSEMENTS DE COMMERCE E T D E SERVICE, 1931 139 

Tableau 37.—CANADA—Bfipartition des ventes par articles representatifs et genres de 
commerce—Suite 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

F O O D GROUP—Con . 

Meat markets—(8) 
Consistently reported— 

Fish and o ther sea foods, fresh 
Meats, including poultry 

Variously reported— 
Bakery products, fresh 0 -1 -0 -6 
Beer and porter . 0-6 
Delicatessen, ready-to-serve foods 0-2- 1-4 
Frui ts and vegetables, freah 0-8- 4-8 
Groceries— 

But te r and cheese 0 - 5 - 5 - 1 
Eggs 0-3- 2-1 
Lard 0-7- 1-7 
Salmon, canned 0-1 
Other groceries (including canned 

goods, except salmon) 0 -3 - 2-0 
Milk and cream, fluid 0 - 1 - 0-5 
Miacellaneoua merchandise 0 - 1 - 0-4 

Fish markets—(2) 
Consistently reported— 

Fish and o ther sea foods, fresh 
Meats, including poultry 

Variously reported— 
Delicateasen. ready-to-aerve foods 0.3 
Frui ts and vegetables, fresh 8-6 
Groceries, general 1-9 
Milk and cream, fluid 0-7 

Coffee, tea a n d spices—(2) 
Conaiatently reported— 

Coffee 
Miscellaneous merchandiae 
Tea 

Varioualy reported— 
Candy, confectionery and nuta 0-4 
Spices 0-6 

C O U N T B Y G E N E B A L S T O B E S 

C o u n t r y general s to res (groceries w i t h d r y goods 
a n d apparel)—(9) 

Consistently reported— 
Apparel and accessories, women's, misses' and 

children's— 
Children's wear 
Hosiery 
Coats, suits and dreasea 
Underwear, negligees, corsets, etc 
Other apparel (except furs) 

Building mater ia ls 
Cigara. cigarettes and tobacco 
Smokers ' supplies _ -̂ . • • 
Clothing and furnishings, men's and boys'— 

Custom, tailoring 
Suits .' 
Overcoats 
Ha ta and caps 
Underwear, hosiery and ahirts 
Other furnishings 
Work clothing 
Other clothing 

Drugs and drug aundriea 
D r y goods and notions— 

Cotton piece goods 
Linen goods 
Wool and wool-mixed goods 
Rayons and celanese 
Silk and velvet piece goods 
Notions (ribbons, laces, etc.) 
Other d ry goods • • 

F a r m and garden equipment and supplies 

3-4 
89-3 

84-0 
10-2 

17-6 
10-9 
70-9 

Food and kindred products— 
B a k e r y products, fresh 
Bot t led beverages 
Candy, confectionery and nuta. 
Fruita and vegetables, f resh . . . . 
Bu t te r and cheese 

1-2 
0-3 
1-4 
3-1 
3-0 

G B O U P E D E L ' A L I M E N T A T I O N — F i n 

Boucheries—(8) 
Rapportes par toutes les provinces— 

Poisaona et autres produits de la mer . frais. 
Viandes, y compris les volailles. 

Rapportes par quelquea provinces— 
Produits de la boulangerie, frais. 
Biere et porter. 
Charcuterie. 
Frui ts et legumes, frais. 
Epiceries— 

Beurre et fromage. 
(Eufs. 
Saindoux. 
Saumon en boites. 
Autres epiceries (y compris les aliments 

bottes, autres que le saumon). 
Lai t et crem.e, fluide. 
Marchandises diveraes. 

Poissonneries—(2) 
Rapportes par toutes lea provinces— 

Poisaons et autrea produits de la mer, frais. 
Viandes, y compris les volailles. 

Rapportes par quelques provinces— 
Charcuterie. 
Fruits et legumes, fraia. 
Epiceries, generales. 
Lai t et creme, fluide. 

Magasins de cafe, t h e et €plces—(2) 
Rapportes par toutes les provinces— 

Cafe. 
Marchandises diverses. 
T h e . 

Rapportes par quelques provinces— 
Bonbons, confiserie et noix. 
Epices. 

M A G A S I N S G E N f i B A U X D E C A M P A G N E 

Magasins generaux de c a m p a g n e (epiceries, n o u ­
veautes e t v e t e m e n t ) - ( 9 ) 

Rapportes par toutes les provinces— 
vetements et acceasoires pour femmes, fillettes 

et enfants— 
ve tements pour enfants. 
Bas . 
Manteaux, complets et robes. 
Sous-vetements. n6glige3. corsets, etc . 
Autre vetement (excepte les fourrures). 

Materiaux de construction. 
Cigares, cigarettes et t abac . 
Fournitures de fumeurs. 
ve tement et confection pour hommes et garcons— 

ve tement s faits sur commande. 
Complets . 
Pardessua. 
Chapeaux et casquet tes . 
Sous-vetements, baa et chemiaea. 
Autre confection. 
ve tement s de t ravai l . 
Autre vetement . 

Drogues et produits pharmaceutiques. 
Lingerie et articles de fantaisie— 

Cotonnades, k la verge. 
Toiles. 
Lainages et aemi-lainages. 
Rayon et celanese. 
Soies et velours, k la verge. 
Articles de fantaisie (rubans, dentellea. e tc . ) . 
Autrea marchandises seches. 

Instruments aratoires, outillages et fournitures 
pour jardins. 

Aliments et produits divers— 
Produi ts de la boulangerie, fraia. 
Liqueura en bouteillea. 
Bonbons, confiserie et noix. 
Frui ts e t legumes, frais. 
Beurre et fromage. 
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Table 27,—CANADA—Bepresentative Commodity Breakdown Figures, by Kinds of Business-Con. 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes. ) 

COUNTBT GENEBAL STOBES—Con. 

C o u n t r y general stores (groceries w i t h dry goods 
and apparel ) - (9)—Con. 

Consistently reported—Con. 
Food and kindred products—Con. 

Eggs • 
Lard 
Flour 
Sugar 
Salmon, canned 
Other groceries (including canned goods, except 

salmon) 
Meats, including poultry 
Milk and cream, fluid 

Fuel 
Furniture 
Gasoline 
Hardware— 

Builders ' and shelf hardware 
Carpenters ' and mechanics tools 
Other hardware 

H a y , grain and feed 
H o m e furnishings— 

Draperies, upholstery, curtains, e tc 
Floor coverings 
Bedding, mat t resses , springs, e tc 
China, glassware, crockery, e tc 
Ki tchen utensils 
Other home furnishings 

Household s u p p l i e s -
Soap 
Other household supplies 

Infants' wear 
Lea the r goods 
Miscellaneous merchandise 
Oils and greases 
Paints , varnishes, glass and painters ' supplies-

Paints , varnishes, lacquers, e tc 
Glass 
Paintera' supplies 

Seeds, bulbs, plants, etc 
Shoes and o the r footwear— 

Footwear wholly or chiefly of l e a t h e r -
Men's or boys ' 
Women's or misses' 
Children's 

Fe l t footwear 
Rubber footwear 

Stationery, books and magazines 
Stoves, ranges and heaters (other than electric 

or gas) 
Ti res , tubes and t ire accessories 
Toilet articles and preparations 

Variously reported— 
Antiques, ar t goods, s ta tuary and gifts 

Apparel and accessories, women's, misses ' and 
children's— 

Custom tailoring 0-1 
Millinery 0-1-0-7 

Appliances and supplies, electrical 0-1-0-4 
Automobiles, t rucks, buses, t rac tors 

and accessories— 
Passenger automobiles, new 0-1-0-3 
Passenger automobiles, used 0-1-0-5 
Tractors , farm and o ther 0-1 
P a r t s and accessories (except t i res, 

tubes and batteries) 0-1-0-2 
Bat ter ies , storage 0-1 
Cameras and photographic supplies 0-1-0-2 
Caskets and undertakers ' supplies 0-1-0-5 

Ferti l izers 0-1-2-9 
Fishing tackle and supplies 0-9 
Food and kindred products— 

Beer and porter 0-1 
Delicatessen, ready-to-serve foods 0-1-0-2 
F ish and o ther sea foods, fresh 0-1-0-6 
Soda fountain sales and i c e c r e a m . , . . 0-1-0-4 

Furs and fur gooda 0-1-0-3 

1-7 
1-0 
0-4 
0-2 
1-4 
0-4 

0-1 
0-1 
0-1 

M A G A S I N S G f i N f i B A U X D E C A M P A G N E 
—Suite 

Magasins generaux de campagne (epiceries, n o u ­
veautes et vetement)-( .9)-;-Suite 

Rapportes par toutes les provinces—Fin 
Aliments et produits divers—i^in 

(Eufs, 
Saindoux. 
Far ine. 
Sucre. 
Saumon en boites . 
Autres epiceries (y compria les aliments en 

boites, autres que le saumon). 
Viandes, y compris lea volailles. 
Lai t e t creme. fluide. 

Combust ibles . 
Meubles. 
Gazoline. 
Ferronnerie— 

Ferronnerie, generale et de construction. 
Outila de menuisiers et de machinistes. 
Autre ferronnerie. 

Foin, grain et provende. 
Fournitures de maison— 

Draper ies , rembourrage, rideaux. e tc . 
Tapis et preiar ts . 
Li ts , mate las , sommiers , e tc . 
Vaisselle. verrerie, faience, e tc . 
Ustensiles de cuisine. 
Autres fournitures de maison. 

Fournitures de menage— 
Savon. 
Autres fournitures de menage, 

ve tement s et lingerie pour enfants. 
Articles en cuir. 
Marchandises diverses. 
Huiles et graisses. 
Peintures, vemis , v i t re et fournitures de peintres— 

Peintures, vemis , laques, e tc . 
Vitre. 
Fournitures de peintres. 

Graines, bulbes, plants, e tc . 
Chauasurea de tout genre— 

Chaussures, tout ou principalement en cuir— 
Pour hommes ou garcons. 
Pour femmes ou fillettes. 
Pour enfants. 

Chaussures en feutre. 
Chaussures en caoutchouc. 

Papeter ie , l ivres et magazines. 
Poeies, cuisinieres et chaufferettes (autres qu'eieo-

t r iques ou k gaz). 
Pneus et accessoires pour pneus. 
Articles et preparations de to i le t te . 

Rapportes par quelques provinces— 
Objets antiques, objets d 'a r t , s ta tuet tes et 

cadeaux. 
ve tement s e t accessoires pour femmea, fillettes 

et enfants— 
ve tement s faits sur commande. 
Chapeaux. 

Appareils e t fournitures, eiectriques. 
Automobiles, camions, autobus, tracteurs et 

accessoires— 
Automobiles, neufa. 
Automobiles, usages. 
Tracteurs de ferme et autres. 
Pieces e t accessoires (excepte les pneus et 

ba t ter ies) . 
Bat ter ies , accumulateurs. 
Appareils photographiques e t fournitures. 
Cercueils e t fournitures d'entrepreneurs de 

pompes funebres. 
Engrais ohimiques. 
Outillage ot fournitures de pecheurs. 
Aliments et produits divers— 

Rit're et porter. 
Charcuterie. 
Poissons et autres produits de la mer . frais, 
A'ontes au comptoir des rafraichissements e t 

creme k la glace. 
Fourrures et articles en fourrure. 
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Tableau 27,—CANADA—Bfipartition des ventes par articles representatifs et genres de 
commerce—Suite 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

COUNTBY GENEBAL STOBES—Con. 

C o u n t r y genera l s to res (groceries w i t h d r y goods 
a n d apparel)—(9)—Con. 

Variously reported—Con. 
Gas appliances and supplies 0-1 
Heat ing and plumbing equipment and 

supplies 0-1 
Jewellery, s i lverware, clocks and 

watches 0-1-0-2 
Luggage 0-1-0-2 
Office and store equipment 0-1 
Radios and radio equipment 0-1-0-2 
Service 0-1 
Toys and games 0-1 
Wall paper 0-1-0-3 

C o u n t r y genera l s t o r e s (groceries w i t h o t h e r 
m e r c h a n d i s e ) - ( 9 ) 

Consistently reported— 
Building mater ia ls 
Cigars, cigarettes, tobacco and smokers ' sup­

plies 
Drugs and drug sundries 
Food and kindred products— 

Bakery products, fresh 
Bot t led beverages 
Candy, confectionery and nuts 
Frui ts and vegetables, fresh 
But te r and cheese 

Lard 
Flour 
Sugar 
Salmon, canned 
Other groceries (including canned goods, except 

salmon) 
Fuel 
Gaaoline 
H a r d w a r e 
H a y , grain and feed 
Houaehold suppliea 
Paints , varnishes, glass and painters ' supplies. . 
Shoes and o ther footwear 

Varioualy reported— 
Antiques, a r t gooda, s t a tua ry and gifts. 0-1-0-3 

Apparel and accessoriea, women'a, 
misses ' and children's 

Appliances and supplies, electrical 
Automobile par ts and acceasories (except 

t i res, tubes and bat ter ies) 
Bat ter ies , storage 
Cameras and photographic supplies 
Clothing and furnishings, men 's and 

boya' 
D r y goods and notions 
F a r m and garden equipment and sup­

plies— 
F a r m machinery and farm wagons. . . 
Wire fencing, gates and posts 
O the r farm and garden equipment 

and supplies 
Fert i l izers 
Food and kindred p r o d u c t s -

Delicatessen, ready-to-aerve f o o d s — 
F i sh and o the r sea foods, fresh 
Milk and cream, fluid 
Meats , including poultry 
Soda fountain sales and ice c r e a m . . . . 

Heat ing and plumbing equipment and 
supplies 

H o m e furnishings • 
Jewellery, s i lverware , clocks and 

watches 
Lea the r goods 
Luggage 
Miscellaneous merchandise 
Musical instruments and accessor ies . . . . 
Oils and greases ' 
Radios and radio equipment 
Seeds, bulbs, plants, etc 

0-2 
0-4-1-1 

0-1 
0-1-0-4 

0-1 

0-1-1-7 
0-1-1-8 

0-2- 1-2 
0 - 1 - 1 0 

0 -1 - 1-0 
0-6- 2-0 

0 -1 - 0-9 
0 - 1 - 0-8 
0 - 1 - 1-1 
0-4-13-0 
0-2- 0-8 

0 .1- 0-5 
0 - 1 - 0-3 
0-2- 0-4 
0 - 1 - 6-2 

0-1 
0-5- 0-8 
0-3- 2-2 
0-2- 0-4 

6-0 

2-8 
0-6 

1-0 
0-6 
1-4 
2-1 
4-4 
2-2 
1-9 
5-7 
4-7 
0-7 

25-1 
3-4 
4-2 

13-3 
5-8 
1-4 
1-8 
1-2 

M A G A S I N S G f i N t l B V U X D E C A M P A G N E 
—Suite 

Magas ins generaux de c a m p a g n e (Epiceries, n o u ­
veautes et v S t e m e n t ) - ( 9 ) ~ F i n 

Rapportes par quelques provinces—Fin 
Appareils e t fournitures pour le gaz. 
Outillages et fournitures de chauffage et de 

plomberie. 
Bijouterie, argenterie, horloges et montres. 

Malles, valises, e tc . 
Outillage de bureau et de magasin. 
Radios et accessoires. 
Service. 
Jouets et jeux. 
Papier-tenture. 

Magasins generaux de c a m p a g n e (Splcerles avec 
a u t r e s marchandises)—(9) 

Rapportes par toutes les provinces— 
Materiaux de construction. 
Cigarea, cigarettes, t abac et fournitures de 

fumeurs. 
Drogues et produits pharmaceutiques. 
Aliments et produita divers— 

Produita de la boulangerie. frais. 
Liqueurs en bouteilles. 
Bonbons, confiserie et noix. 
Fru i t s e t legumes, frais. 
Beurre et fromage. 
CEufs. 
Saindoux. 
Farine. 
Sucre. 
Saumon en boites. 
Autres epiceries (y compris lea aliments en 

boites, autres que le saumon). 
Combustibles. 
Gazoline. 
Ferronnerie. 
Foin, grain et provende. 
Fournitures de menage. 
Peintures, vemis, vi tre et fournitures de peintres. 
Chaussures de tout genre. 

Rapportes par quelques provinces— 
Objets antiques, objeta d 'a r t , s ta tue t tes et 

cadeaux. 
ve tements et accessoires pour femmes, fillettes 

et enfants. 
Appareils et fournitures. eiectriques. 
Pieces et accessoirea d 'automobiles (excepte les 

pneus et bat ter ies) . 
Bat ter ies , accumulateurs. 
Appareils photographiques et foumiturea. 
ve t emen t e t confection pour hommes et gar­

cons. 
Lingerie et articles de fantaiaie. 
Instruments aratoires, outillages e t fournitures 

pour jardina— 
Machinerie et voitures de ferme. 
C16ture en fil de fer, barrierea e t poteaux. 
Autres outillages et fournitures de ferme. 

Engrais chimiques. 
Alinients et produita divers— 

Charcuterie. 
Poiaaons et autres produits de la mer , frais, 
Lai t e t creme, fluide. 
Viandes, y compris les volailles. 
Ventes au comptoir dea rafraichissements 

et creme k la glace. 
Outillages et foumitures de chauffage et de 

plomberie. 
Fournitures de maison. 
Bijouterie, argenterie, horloges e t montrea, 
Articlea en cuir. 
Malles, valises, etc . 
Marchandises diverses. 
Instruments de musique et acceaaoires. 
Huiles et graisaes. 
Radios et accessoires. 
Graines, bulbes, plants, e tc . 
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Table27.—CANADA—Bepresentative Commodity Brealidown Figures, by Kinds of Business-Con. 

Commodity 

(Read note carefully for explanation of terms.) 

COUNTRY GENERAL STORES—Con 

Country general stores (groceries with 
merchandise)-(9)—Con. 

Sporting gooda, including gymnasium 

Stoves, rangea, heaters (other than 

Country general stores without groceries—(^ 
Consistently reported-

Apparel and accessories, women's, misses 
children's— 

[>ther 

0-1 

0-4 
0-4 

3-4 
0-6 
0-2 
0-2 
1-0 
0-4 

) 
and 

Clothing and furnishings, men's and boys'— 

Farm and garden equipment and supplies— 

Other farm and garden equipment and supplies.. 
Furniture— 

Hardware— 

Heating and plumbing equipment and supplies 

Home furnishings— 

Paints, varnishes, glass and painters' supplies— 

Stoves, ranges and heaters (other than electric or 

Variously reported— 

Apparel and accessories, women's, misses' 
and children's— 

0-7 

0-1 
0-4 

11-9 
0-2 

Per cent 
of sales 

Pour-cent 
des ventes 

0-8 
0-8 
0-6 
0-4 
2-8 
0 1 
3-8 

1-0 
0-3 
0-4 
0-6 
0-3 
3-7 

1-8 
2-2 

2-1 
1-5 
1-5 
0-7 
1-1 
4-6 

8-7 
1-4 

18-3 
M 

0-4 
0-9 
1-1 
2-6 
2-0 
0-4 
1-7 
0-9 
1-1 
1-2 

3-3 
0-7 
0-4 
1-0 
0-3 
1-1 

2-3 
0-6 
0-7 

Marchandises 

(Notez bien I'explication des termes.) 

MAGASINS GfiN^BAUX DE CAMPAGNE 
—Suite 

Magasins g^n^raux de campagne (epiceries avec 
autres marchandises)—(9)—Fin. 

Service. 
Articles sportifs et outillage de gymnase. 

Papeterie, livres et magazines. 
Pofilea, cuisinieres et chaufferettes (autres 

Pneus et accessoires pour pneus. 

Jouets et jeux. 

Papier-tenture. 

Magasins gengraux de campagne sans epiceries—(4) 
Rapportes par toutes les provinces— 

vetements et accessoires pour fem.mes, fillettes et 
enfants— 

Bas. 

vetement et confection pour hommes et garcons— 

Instruments aratoires, outillages et fournitures 
pour jardins— 

Autres outillages et fournitures de ferme. 
Meubles— 

Ferronnerie— 

Outillages et fournitures de chauffage et de plom­
berie. 

Fournitures de maison— 

Peintures, vemis, vitre et fournitures de peintres— 

Service. 
Poeies. cuisinieres et chaufferettes (autres qu'e-

Jouets et jeux. 
Rapportes par quelques provinces— 

(>bjets antiques, objets d'art, statuettes et 
cadeaux. 

vetements et accessoires pour femmes, fillettes et 
enfants— 

vetements pour enfants. 
Chapeaux. 

Automobiles, neufs. 
Batteries, accumulateurs. 
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Tableau 27.—CANADA—Repartition des ventes par articles representatifs et genres de 
commerce—Suite 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

COUNTRY GENEBAL STORES—Con. 

Country general stores w i t h o u t groceries—(4) 
- C o n . 

Variously reported—Con. 
Candy, confectionery and nuta 0-7 
Cigars, cigarettes, tobacco and smokers ' 

supplies 0-2 
Eggs 0-2 
F a r m machinery 0-3 
H a y , grain and feed 0-1 
Household supplies 0-8 
Infants' wear « 2-8 
Luggage 0-4 
Meats, including poultry 0-9 
Motorcycles and accessories 0-2 
Secondhand merchandiae 0-2 
Shoes and o ther footwear— 

Footwear, wholly or chiefly of leather— 
Men's or boys ' 0-7 
Women's or misses' 0-7 
Children's 0-1 

Rubber footwear 0-4 
Sporting gooda. including gymnasium equip­

ment 0-8 
Stationery, books and magazines 1-7 
Toilet articles and preparations— 

Toilet preparations and cosmetics 0-4 
Toilet articles 0-3 

Wall paper 2-2 

G E N E B A L M E R C H A N D I S E G B O U P 

D e p a r t m e n t stores—(8) 
(Consistently reported— 

Apparel and accessories, women's, misses' and 
children's— 

Children 's wear 
MiUinery 
Hosiery 
Coats , suits and dresses 
Underwear, negligees, corsets, e tc 
Other apparel (except furs) 

Appliances and supplies, electrical 
Automobile par ts and accessories (except tireS; 

tubes and bat ter ies) 
Cameras and photographic suppliea ^ 
Clothing and furnishings, men's and boys '— 

Suits 
Overcoats 
H a t s and caps 
Underwear, hosiery and shir ts 
O the r furnishings 
Work clothing 
Othe r clothing 

Drugs ajid drug aundries 
D r y goods and notions— 

Cotton piece goods 
Linen goods 
Wool and wool-mixed 
Rayons and celaneae • 
Silk and velvet piece goods 
Notions (ribbons, laces, etc.) 
O t h e r d ry goods • • 

F a r m and garden equipment and supplies 

Food and kindred p r o d u c t s -
Candy , confectionery and nuts 
Groceries, general 

Furniture— 
Bedroom 
Living room, l ib ra ry and ha l l 
Dining room 
Ki tchen 
Othe r houaehold furniture 

Furs and fur goods 
Hardware— 

Builders ' and shelf ha rdware 
Carpenters ' and mechanics ' tools 
O the r ha rdware 

P e r cent 
of sales 

Pour-cent 
dea ventea 

1-5 
1-8 
3-6 
8-0 
4-7 
1-9 
0-8 

0-3 
0-1 

2-5 
1-3 
0-6 
3-1 
1-9 
0-7 
1-1 
1-4 

2-3 
0-9 
0-8 
0-9 
1-7 
2-7 
0-8 
0-8 

0-8 
5-3 

M 
1-8 
1-0 
0-4 
0-5 
0-8 

0-4 
0-4 
0-6 

Marchandises 

(Notez bien I'explication des termes.) 

M A G A S I N S G £ N £ ; B A U X D E CAMPAGNE 
—Fin. 

Magasins generaux de c a m p a g n e s a n s epiceries—(4) 
—Fin 

Rapportes par quelques provinces—Fin 
Bonbons, confiserie et noix. 
Cigarea, cigarettes, t abac et fournitures de 

fumeurs. 
CEufs. 
Machinerie de ferme. 
Foin. grain et provende. 
Fournitures de menage, 
ve tement s e t lingerie pour enfants. 
Malles, valises, etc . 
Viandes. y compris les volailles. 
Motocyclettes et accessoires. 
Marchandises usagees ou d'occasion. 
Chaussures de tout genre— 

Chaussures, tout ou principalement en cuir— 
Pour hommes ou garcons. 
Pour femmea ou fillettes. 
Pour enfants. 

Chaussures en caoutchouc. 
Articles sportifs e t outillage de gymnase. 

Papeterie , livres et magazines. 
Articles et preparations de toilette— 

Preparations de toilette et cosmetiques. 
Articles de toi let te . 

Papier-tenture. 

G B O U P E D ES M A B C H A N D I S E S G £ N £ -
B A L E S 

Magasins a rayons—(8) 
Rapportes par toutes les provinces— 

vetements et accessoirespourfemmes, filletteset 
en fan t s^ 

ve tements pour enfants. 
Chapeaux. 
Bas . 
Manteaux. complets et robes. 
Sous-vetements, negliges, corsets, e tc . 
Autre vetement (excepte les fourrures). 

Appareils e t fournitures, eiectriques. 
Pieces et accessoirea d'automobiles (excepte les 

pneus et bat ter ies) . 
Appareils photographiques et fournitures. 
ve t emen t et confection pour hommes et gargons— 

Complets. 
Pardeaaus. 
Chapeaux et caaquettes, 
Soua-vetements, bas et chemises. 
Autre confection. 
ve tement s de t ravai l . 
Autre vetemient. 

Drogues et produits pharmaceutiques. 
Lingerie et articles de fantaiaie— 

Cotonnades, k la verge. 
Toiles. 
Lainages et semi-lainages. 
Rayon et celanese. 
Soies et velours, k la verge. 
Articlea de fantaisie (rubans, dentelles, e tc . ) , 
Autres marchandises seches. 

Instruments aratoires , outillages et fournitures 
pour jardins. 

Aliments et produits divers— 
Bonbons, confiserie et noix. 
Epiceriea, generales. 

Meubles— 
C h a m b r e k coucher. 
Salon, bibl iotheque e t vest ibule. 
Salle k manger. 
Cuisine. 
Autres meubles de menage. 

Fourrures et articles en fourrure. 
Ferronnerie— 

Ferronnerie, generale et de construction. 
Outils de menuisiers et de machinistes. 
Autre ferronnerie. 
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Table 27.—CANADA—Bepresentative Commodity Breakdown Figures, by Kinds of Business-Con. 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

G E N E B A L M E B C H A N D I S E G B O U P - C o n . 

Depar tment stores—(8)—Con. 
Consistently reported—Con. 

H o m e furnishings— 
Draperies , upholstery, curtains, e tc 
Floor coverings 
Bedding, ma t t r e s ses , springs, e tc 
China, glassware, crockery, e tc 
Ki tchen utensils 
Other home furnishings 

Household supplies 
Infants' wear 
Jewellery, si lverware, clocks and w a t c h e s -

Clocks 
Watches 
P la ted si lverware 
Other jewellery 

Lea the r goods 
Luggage 
Miscellaneous merchandiae 
Musical instruments and acceaaories 
Optical goods 
Painta, varnishes, glass and painters ' suppl ies . . . 
Radios 
Receipts from sale of meals 
Service. 
Shoes and o ther footwear— 

Footwear , wholly or chiefly of lea ther 
Fe l t footwear 
Rubber footwear 

Sporting goods, including gymnasium equipment 
Stationery, books and m,agazinea 
Stoves, rangea and heaters (other than electric or 

gaa) 
Tires, tubes and t i re accessories 
Toilet articles and preparations— 

Toilet preparations and cosmetics 
Toilet articles 

Toys and games 
Wall paper 

Variously reported— 
Antiques, ar t goods, s ta tuary and gifts. 0-1-0-7 

Bat ter ies , storage 0-1-0-2 
Bicycles and accessories 0-1-0-2 
Building mater ials 0-1 
Cigars, cigarettes, tobacco and amo-

kers ' supplies 0-2-1-1 
Custom tailoring 0-1-0-2 
Flowers, wreatha. e tc 0-2 
Food and kindred products— 

Bakery products, fresh 0 -1-1 - 5 
Delicatessen, ready-to-serve foods. . . . 0-1-0-4 
F ish and o ther sea foods, fresh 0 • 1-0 - 4 
Fru i t s and vegetables, fresh 0 • 1-1 - 6 
Meats , including poultry 0-2-5-1 
Soda fountain sales and ice c r e a m . . . . 0-1-0-4 

Fuel 0-1-0 • 9 
Gaa appliances and supplies 0-1-0-3 
Gasoline, lubricating oils and greases . . . 0-1 
Grain and feed 0-3 
Heat ing and plumbing equipment and 

supplies 0-1-0-5 
Jewellery, si lverware, clocks and watches— 

Diamondjewellery 0-1-0-3 
Rings, o ther t han diamond 0-2 
Gold and gold-filled jewellery 0-1-0-3 
Sterling silverware 0-1 

Office and store equipment 0-1 
Office and store furniture 0-1 
Radio parts and accessories 0 • 1-0 - 3 
Refrigerators (electric and gas) 0-1 
Secondhand merchandise 0-1-0-3 
Seeds, bulbs, plants, etc 0-1-0-2 

2-2 
2-3 
1 0 
0-9 
0-7 
3-6 
0-3 
2-0 

0-1 
0-3 
0-5 
0-5 
0-7 
0-2 
0-7 
0-6 
0-1 
0-6 
1-2 
1-3 
0-5 

7 1 
0-3 
1-2 
0-7 
1-4 

0-7 
0-4 

0-8 
0-3 
1-1 
0-6 

G B O U P E D ES M A B C H A N D I S E S G £ N £ -
BALES—Sui te 

Magasins & rayons—(8)—Fin 
Rapportes par toutes lea provinces—Fin 

Fournitures de maison— 
Draperies, rembourrage, rideaux. e tc . 
Tapis et preiar ts . 
Li ts , mate las . sommiers , e tc . 
Vaiaaelle, verrerie, faience, e tc . 
Ustensiles de cuisine. 
Autres foumitures de maison. 

Fournitures de menage. 
Vetemients et lingerie pour enfants. 
Bijouterie, a r ^ n t e r i e , horloges et montres— 

Horloges. 
Montres. 
Argenterie. 
Autres articles de bijouterie. 

Articles en cuir. 
Malles, valises, e tc . 
Marchandises diverses. 
Inst ruments de musique et accessoires. 
Appareils d 'optique, 
Peintures, vemis, v i t re et foumitures de peintres. 
Radios . 
Recet tes provenant des repas. 
Service. 
Chaussures de tout genre— 

Chaussures, tout ou principalement en cuir. 
Chaussures en feutre. 
Chaussures en caoutchouc. 

Articles sportifs e t outillage de gymnase. 
Papeter ie . l ivres et magazines. 
Poeies. cuisinieres e t chaufferettes (autrea qu'e-

lectriques ou k gaz). 
Pneus et accessoires pour pneus. 
Articles et preparations de toilette— 

Preparations de toilet te et cosnaetiques. 
Articles de toi let te . 

Jouets et jeux. 
Papier-tenture. 

Rapportes par quelques provinces— 
Objets antiques, objets d ' a r t , s ta tuet tes et 

cadeaux. 
Bat ter ies , accumulateurs. 
Bicyclettes et accessoirea. 
Materiaux de coiatruction. 
Cigares, cigarettes, t abac e t foumitures de 

fumeurs. 
ve t emen t s faits sur commande . 
Fleurs, couronnes, e tc . 
Aliments et produits divers— 

Produi ts de la boulangerie, frais. 
Charcuterie . 
Poissons et autrea produits de la mer , frais. 
Frui ts e t legumea. frais. 
Viandes, y compris les volailles. 
Ventes au comptoir des rafraichissements et 

creme k l a glace. 
Combust ibles . 
Appareils e t foumitures pour le gaz. 
Gazoline, lubrifiants et graisses. 
Grain et provende. 
Outillages et foumitures de chauffage et de 

plomberie. 
Bijouterie, argenterie, horloges e t montres— 

D i a m a n t s . 
Bagues, autres que d iamant . 
Objets en or ou plaques or. 
Articles en argent sterling. 

Outillage de bureau et de magasin. 
Ameublement de bureau et de magasin. 
Pieces et accessoirea de radio. 
Glacieres (ii reiectr ici te et au gaz). 
Marchandiaes usagees ou d'occasion. 
Graines, bulbes, plants, eto. 
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Tableau 27.—CANADA—Repartition des ventes par articles representatifs et genres de 
commerce—Suite 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandiaea 

(Notez bien I'explication des termea.) 

G E N E B A L M E R C H A N D I S E G B O U P - C o n 

Dry goods stores—(7) 
Consistently reported— 

Apparel and accessories, women's , misses' and 
children's— 

Children's wear 
Millinery 
Hosiery 
Coats, suits and dresses. — 
Underwear, negligees, corsets, e tc 
Other apparel (except furs) 

Clothing and furnishings, men's and boys ' 
D r y goods and notions— 

Cotton piece goods 
Linen goods 
Wool and wool-mixed goods 
Rayons and celanese 
Silk and velvet piece goods 
Notioi^ (ribbons, laces, etc.) 
Other d ry goods 

Honae furnishings— 
Draperies, upholstery, curtains, etc 
Other home furnishings 

Leather goods 
Miscellaneous merchandise 
Shoes and other footwear 
Toys and games 

Variously reported— 
Custom tailoring (women's) 0 1-2-4 
Furs and fur goods 0-1-0-7 
H o m e furnishings— 

Floor coverings 0•4-4-1 
Bedding, mat t resses , springs, etc 0-1-1-1 
China, glassware, crockery, etc 0-2-4-4 

Infants' wear 0-3-2-0 
Jewellery, si lverware, clocks and 

watches 0-8 
Luggage 0-1 
Service 0-9 
Stationery, books and magazines 0-1-1-3 
Toilet articles and preparations 0-1-1-1 
Wall paper 0-b-l-5 

General merchandise stores w i t h food depart-
m e n t s ~ ( 8 ) 

Consistently reported— 
Apparel and accessories, women's, mi^-ses' and 

children's 
Cigars, cigarettes, tobacco and smokers ' supplies. 

Clothing and furnishings, men's and boys ' 
Drugs and drug sundries 
Dry goods and notions 
Food and kindred products 
H a r d w a r e 
H o m e furnishings 
Household supplies 
Shoes and o ther footwear 

Varioualy reported— 
Appliancea and supplies, electrical 0 - 2 - 1 - 1 
Automobile parts and accessories (ex­

cept t i res, tubes and bat ter ies) 0-2- 0-7 
Bat ter ies , storage *̂  ̂ ~ n o 
Bicycles and accessories 0"2 
Building mater ia ls ; 0 • 2- 2 • 7 
Cameras and photographic supplies 0 - 1 - 0-3 
F a r m and garden equipment and sup­

plies 0-2- 1-0 
Fert i l izers 0-2 
Flowers and wrea ths 0*2 
Fuel 0 -9 -3-9 
Furniture O } " 2-4 
Furs and fur goods 0 -1 - 0-5 
Gasoline, lubricating oils and greases . . 0-2- 9-2 
H a y , grain and feed 0 • 3-20.6 
Heat ing and plumbing equipment and 

aupplies 0 -1 - 0-4 
Ice 1"4 
Infants' wear 0 1 - 0-6 

1-1 
1-6 
8-7 

15-3 
8-3 
2-9 
2-3 

3-4 
7-1 

1 0 1 
7-7 
5-7 

2-9 
0-3 
1-5 
2-7 
0-2 

6-2 
1 1 
8-5 

52-4 
7-8 
1-5 
1-0 
2-9 

G B O U P E D E S AIABCHANDISES G £ ; N £ 1 -
BALfr:S—Suite 

Magasins de marchandises seches—(7) 
Rapportes par toutea les provinces— 

vetements et accessoires pour femmes. fillettes e t 
enfants— 

ve tements pour enfants, 
Chapeaux. 
Baa. 
Manteaux. completa et robes. 
Sous-vetements, negliges, corsets, etc . 
Autre vetement (excepte lea fourrurea). 

ve t emen t et confection pour honimes e t gargons. 
Lingerie et articlea de fantaisie— 

Cotonnades, k la verge. 
Toiles. 
Lainages et semi-lainages. 
Rayon et celanese. 
Soies et velours, k la verge. 
Articles de fantaiaie (rubans, dentelles, e tc . ) . 
Autres marchandisea aeches. 

Fournitures de maison— 
Draperies, rembourrage. rideaux, etc . 
Autres fournitures de maison. 

Articlea en cuir. 
Marchandises diverses. 
Chaussures de tout genre. 
Jouets et jeux. 

Rapportes par quelques provinces— 
ve tements faits aur commande (pour femmes) . 
Fourrures et articlea en fourrure. 
Fournitures de maison— 

Tapis et preiarts. 
Lits , matelas, sommiers, etc . 
Vaisselle, verrerie, faience, etc . 

ve tements et lingerie pour enfants. 

Bijouterie, argenterie, horloges et montres. 
Malles, valises, etc. 
Service. 
Papeterie. livres et magazines. 
Articles et preparations de toilette. 
Papier-tenture. 

Magasins de marchandises generales avec rayon 
de produits alimentaires—(8) 

Rapportes par toutes les provinces— 
ve tements et acceasoires pour femmea, fillettes 

et enfanta. 
Cigares, cigarettes, t abac et foumitures de fu­

meurs. 
ve tement et confection pour hommes et gargons. 
Drogues et produits pharmaceutiques. 
Lingerie et articles de fantaisie. 
Aliments et produits divers . 
Ferronnerie. 
Fournitures de maison. 
Fournitures de menage. 
Chaussures de tout genre. 

Rapportes par quelques provinces— 
Appareils e t fournitures, eiectriques. 
Pieces et accessoires d 'automobiles (excepte les 

pneus et bat ter ies) . 
Bat ter ies , accumulateurs. 
Bicyclettes et accessoires. 
Materiaux de construction. 
Appareils photographiques et fournitures. 
Instrumenta aratoires, outillages et fournitures 

pour jardins. 
Engrais chimiques. 
Fleurs et couronnes. 
Combuatiblea. 
Meubles. 
Fourrures et articles en fourrure. 
Gazoline, lubrifiants et graisses. 
Foin, grain et provende. 
Outillages et fournitures de chauffage et de 

plomberie. 
Glace. 
ve tement s et lingerie pour enfants. 
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Table S7.—CANADA—Representative Commodity Breakdown Figures, by Kinds of Business-Con. 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

G E N E B A L M E B C H A N D I S E G B O U P - C o n . 

General merchandise stores w i t h food depart­
ments—(8)—Con. 

Variously reported—Con. 
Jewellery, s i lverware, clocks and wat-

Musical instruments and accessoriea 0-2 
Painta, varnishes, glass and painters ' 

Sporting goods, including gymnasium 

Stationery, books and magazines 0-2- 1-1 
Stoves, ranges and heaters (other than 

Toilet articles and preparations 0 - 1 - 1-7 
Toys and games 0 - 1 - 0-5 

General merchandise stores w i t h o u t food depart­
ments—(4) 

Consistently reported— 
Apparel and accessories, women's, miaaes' and 

Appliances and supplies, electrical— 

Clothing and furnishings, men's and boys ' 

Hardware— 

Paints , varnishes, glass and painters ' suppliea— 

Stoves, ranges and heaters (other than electric or 

Varioualy reported— 
Appliances and suppliea, electrical— 

Houaehold appliancea, motor-driven (ex-

Other appliances and supplies 0-3 
Bicycles and accessories 0-1 
Cigara. cigarettes, tobacco and smokers ' 

F a r m and garden equipment and suppliea... 1-6 

Fuel 3-1 
Heat ing and plumbing equipment and sup­

plies 0-2 

Jewellery, silverware, clocks and watches . . 0-4 

Radios 2 0 
Sporting goods, including gymnasium equip-

Per cent 
of sales 

Pour-cent 
des ventes 

13-1 

0-4 
0-5 
0-6 

20-9 
13-0 
10-6 
0-4 

3-4 
0-5 
0-7 
8-3 
0-6 

3-9 
0-5 
6-9 

8-0 
0-6 

Marchandises 

(Notez bien I'explication des termes.) 

G R O U P E D E S M A R C H A N D I S E S G £ : N £ -
BALES—Sui te 

Magasins de marchandises generales avec rayon 
de produits allmentalres—(8)—Suite. 

Rapportes par quelquea provinces—Fin 
Bijouterie, argenterie, horloges e t montres. 

Articles en cuir. 
Malles. valiaea. e tc . 

Instruments de musique et accessoires. 
Peintures, vemis , v i t re et foumitures de peintres. 

Graines, bulbes, plants, e tc . 
Articles sportifs e t outillage de gynmase. 

Papeter ie , l ivres e t magazines. 
PoSles, cuisinieres et chaufferettes (autres qu'd-

lectriques ou k gaz). 
PneuB et accessoires pour pneus. 
Articles et preparations de toi let te . 
Jouets et jeux. 

Magasins de marchandises ggn^rales sans produits 
alimentaires—(4) 

Rapportes par toutes les provinces— 
ve temen t s e t accessoires pour femmes, fillettes 

Appareils e t foumitures, eiectriques— 

v e t e m e n t et confection pour hommes et gardens. 

Ferronnerie— 

Peintures. vernis, v i t re et foumitures de peintres— 

Poeies. cuisinieres et chaufferettes (autrea qu'e-

Rapportea par quelques provinces— 
Appareils et fournitures, eiectriques— 

Appareils fonctionnant par moteurs (excepte 

Autres appareils et fournitures. 
Bicyclet tes et accessoires. 
Cigares, cigarettes, tabac e t fournitures de fu-

Instruments aratoires, outillages et foumitures 
pour jardins. 

Combuatiblea. 
Outillages et foumitures de chauffage et de 

plomberie. 

Bijouterie, argenterie. horloges et montres. 

Instruments de musique et accessoires. 
Huiles et graisses. 

Articles sportifs et outillage de gymnase. 

Papier-tenture. 
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Tableau 27.- -CANADA—Repartition des ventes par articles representatifs et genres de 
commerce—Suite 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

G E N E B A L M E B C H A N D I S E G B O U P - C o n . 

Variety, 5-and-lO, to-a-dollar stores—(9) 
Consistently reported— 

Antiquea, a r t goods, s t a tua ry and gifts 

Apparel and accessories, women's, misses ' and 
children's— 

Millinery 
Hosiery 
Coats , suits and dresses 
Underwear, negligees, corsets, etc 
Other apparel (except furs) 

Appliances and supplies, electrical 
Clothing and furnishings, men 's and boys ' 
Food and kindred products— 

Candy, confectionery and nuta 
Other food products 
Soda fountain sales and ice cream 

Hardware 
H o m e furnishings— 

China, glassware, crockery, e tc 
Ki tchen utensils 
Other home fumiahings 

Infants' wear 
Jewellery (mainly costume) 
Leather goods 
Musical instruments and accessories 
Notions (ribbons, laces, etc.) 
Receipts from sale of meals 
Seeds, bulbs, plants, etc 
Stationery, books and magazines 
Toilet articles and preparations 
Toys and games 

Variously reported— 
Automobile par ts and accessories (ex­

cept tirea, tuDea and bat ter ies) 0 - 1 - 0-4 
Food and kindred products— 

Bakery products, fresh 0 -1 -0 -4 
Fruits and vegetables, fresh 0 - 1 - 0-3 

Household supplies 0 -1 -0 -8 
Miscellaneous merchandiae 0-2- 1-8 
Piece gooda 0-3- 6-2 
Shoea and o ther footwear 0 -8 -3-9 
Tires, tubes and t ire acceaaories 0 -1 -0 -2 

A U T O M O T I V E G B O U P 

Automobile dealers—(9) 
Conaiatently r e p o r t e d -

Automobiles, t rucks , buses, t ractors and acces­
sories— 

Passenger automobiles , new 
Passenger automobiles, used 
Commercia l cars and trucks, new 
Commercia l cars and trucks, used 

Tractors , farm and o ther 
Pa r t s and accessories (.except t i res, tubes and 

bat ter ies) 
Tires and tubes 
Passenger automobiles, new, sold to other 

dealers 
Com.mercial cars Eind trucks, new, sold to other 

dealers • 
Pa r t s and accessories (except t i res, tubes and 

bat ter ies) sold to o ther dealers 
Bat te r ies , storage 
Gasoline 
Miscellaneous merchandise 
Oils and greases 
Radios and radio equipment 
Service 

Variously reported— 
Buaes 0-1-2-2 
Special-purpoae vehicles 0-1-0-7 
Tires and tubes, sold to o ther dea le r s . . 0-1 
Radioa, sold to o ther dealera 0-2 
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1-8 
8-4 
2-5 
1-6 
1-5 
2-0 

7-4 
0-4 
2-2 

8-5 

7-4 
3-8 
1-6 
1-5 
3-9 
0-3 
0-7 

12-2 
1-7 
0-9 
7-3 
7-7 
5-6 

41-8 
18-0 

0-5 

9-0 
2-1 

3-7 

0-3 
0-4 
5-2 
0-6 
1-2 
0-5 
8-0 

G B O U P E D E S M A B C H A N D I S E S GtNfl' 
B A I . E S — F i n 

Bazars, magasins de 5 et 10 cents , Jusqu*& $1.00—(9) 
Rapportes par toutes les provinces— 

Objets antiques, objeta d 'a r t , s ta tuet tes et ca­
deaux. 

ve tements e t accessoires pour femmes, fillettes 
et enfants— 

Chapeaux. 
Baa. 
Manteaux, complets et robea. 
Soua-vetementa. negliges, corsets, etc . 
Autre vetement (excepte lee fourrures). 

Appareils e t foumitures, eiectriques. 
ve tement et confection pour hommes et garcons. 
Aliments e t produits divers— 

Bonbons, confiserie et noix. 
Autres produits alimentaires. 
Ventes au comptoir des rafratchissements et 

creme k la glace. 
Ferronnerie. 
Foumitures de maison— 

Vaisselle, verrerie, faience, etc . 
Ustensiles de cuisine. 
Autres fournitures de maison. 

ve tements et lingerie pour enfants. 
Bijouterie (nouveautes). 
Articles en cuir. 
Instruments de musique et accessoires. 
Articles de fantaisie (rubans, dentelles, e t c ) , 
Recettes provenant des repas. 
Graines, bulbes. plants, etc . 
Papeterie , livres et magazines. 
Articles et preparations de toilette. 
Jouets et jeux. 

Rapportes par quelques provinces— 
Pieces et accessoires d'automobiles (excepte les 

pneus et bat ter iea) . 
Aliments et produita divera— 

Produita de la boulangerie, frais. 
Frui ts e t legumes, frais. 

Fournitures de menage. 
Marchandises diverses. 
Etoffes, etc. , k la verge. 
Chaussures de tout genre. 
Pneus et acceaaoirea pour pneua. 

G B O U P E D E L'AUTOMOBILE 

Marchands d 'automobi les - (9 ) 
Rapportes par toutes lea provinces— 

Automobilea, camions, autobus, tracteurs et ac­
cessoires— 

Automobiles, neufs. 
Automobiles, usages. 
Automobiles et camiona pour le commerce, neufs 
Automobiles et camions pour le commerce, 

Trac teurs de ferme et autres. 
Pieces et acceaaoires (excepte les pneus et ba t ­

teries) . 
Pneus. 
Automobiles, neufs, vendus k d 'autres diatri-

buteurs. 
Automobilea et camions pour le commerce, 

neufs, vendus k d 'autres distributeurs. 
Pieces et accessoires (excepte lea pneus et 

bat ter ies) vendua k d 'autres distr ibuteurs. 
Bat ter ies , accumulateurs. 
Gazoline. 
Marchandiaes diverses. 
Huiles et graisses. 
Radios et accessoires. 
Service. 

Rapportes par quelques provinces— 
Autobus. 
Voitures automobiles speciales. 
Pneus. vendus k d 'autres distr ibuteurs. 
Radios, vendua k d 'autres diatributears. 
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Table 27.—CANADA—Bepresentative Commodity Brealcdown Figures, by Kinds of Business-Con. 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

A U T O M O T I V E GBOUP—Con . 

Automobile dealers w i t h farm Implements—(5) 

Consistently reported— 
Automobiles, trucks, buses, t rac tors and accea­

aories— 
Pasaenger automobiles , new 
Passenger automobiles, used 
Tractors , farm and o ther 
P a r t s and accessories (except tirea, tubes and 

bat ter ies) 
Tires and tubes 
Commercia l care and trucks, new 

Commercia l cars and trucks, used 

Bat ter ies , storage 
F a r m implenaents 
Gasoline 
Miscellaneous merchandiae 
Oila and greases 
Radios and radio equipment 
Service 

Variously reported— 
Commercial cars and trucks, new, sold 

to o ther dealera 0-1-0-3 
Passenger automobiles, new, sold to 

other dealers 0-1-0-5 
Special-purpose vehicles 0-1 
F a r m and garden equipment and sup­

pliea 3-4 
Secondhand merchandiae 0-1 

Used ear e s t a b l i s h m e n t s - ( 3 ) 
Consistently reported— 

Passenger automobiles, used 
Pa r t s and accessories (except t i res, tubes and 

batteries) 
Tires and tubes 
Bat ter ies , storage 
Gasoline 
Oils and greases 
Service 

Variously reported— 
Commercia l cars and trucks, used 2 - 7-3 - 6 
Miscellaneous merchandiae 0-2-1-2 
Radios 0-1-0-7 

Accessories, tires and batteries—(4) 
Consistently reported— 

Automobile parts and accessoriea (except tires, 
tubes and batteriea) 

Batteriea, atorage 
Gaaoline 
Oils and greases 
Service 
Tires and tubes 

Variously reported— 
Automobile parts and accessoriea (ex­

cept t i res, tubes and batteries) sold 
to o ther dealers 0-6-2-6 

Miscellaneous merchandiae 1-5 
Radioa and radio equipment 3-6 
Tires and tubes, sold to o ther dealera . . 0-6-1-1 

Tire shops—(4) 
Conaiatently reported— 

Automobile parta and acceaaories (except tires, 
tubes and bat ter ies) 

Gasoline 
Oils and greases 
Service 
Tirea and tubes 

Varioualy r e p o r t e d ^ 
Bat ter ies , atorage 0 -1 - 2-0 
Tires and tubes, sold to o ther dea le rs . . 0 • 7-20 • 1 
Radios 0-6 
Miscellaneous merchandise 0 • 1- 0 • 6 

23-6 
10-7 
8-2 

8-5 
3-4 
2-5 

0-8 

0-5 
14-3 
13-0 
2-7 
2-8 
0-7 
8-0 

55-2 

17-2 
1-7 
1-2 
8-2 
1-7 

11-9 

4 2 1 
11-5 
3-6 
0-8 
9-6 

30-9 

3-0 
15-4 

1-5 
y-3 

6 5 0 

G B O U P E D E L'AUTOMOBILE—Sui te 

Dis tr ibuteurs d'automobiles et d ' ins truments 
aratoires—(5) 

Rapportes par toutes les provinces— 
Automobiles, camions, autobus, t racteurs et ac­

ceaaoires— 
Automobiles, neufs. 
Automobiles, usages. 
Tracteurs de ferme et autres . 
Pieces et accessoires (excepte les pneua et 

bat ter ies) 
Pneus. 
Automobiles et camions pour le commerce, 

neufs. 
Automobiles et camions pour le commerce, 

Bat ter ies , accumulateurs. 
Instruments aratoires . 
Gazoline. 
Marchandises diverses. 
Huiles et graisses. 
Radios et accessoires. 
Service. 

Rapportes par quelques provinces— 
Automobiles et camions pour le com^merce, neufs. 

vendus k d 'autres distr ibuteurs. 
Automobiles, neufs, vendus k d 'autres distribu­

teurs. 
Voitures automobiles speciales. 
Outillages et foumitures de ferme. 

Marchandises usagees ou d'occasion. 

Etabl issements d'automobiles usages—(3) 
Rapportes par toutes les provinces— 

Automobiles, usages. 
Pieces et accessoires (excepte les pneus et bat­

teriea). 
Pneus. 
Batteriea, accumulateurs. 
Gazoline. 
Huiles et graiaaea. 
Service. 

Rapportea par quelquea provinces— 
Automobiles et camions pour le commerce, usages 
Marchandises diverses. 
Radios . 

Accessoires, p n e u s et batteries—(4) 
Rapportes par toutes les provinces— 

Piecea et acceaaoires d 'automobiles (excepte les 
pneus et ba t ter ies) . 

Bat ter ies , accumulateurs. 
Gazoline. 
Huiles et graisaes. 
Service. 
Pneus. 

Rapportes par quelques provinces— 
Pieces et accessoires d 'automobiles (excepte les 

pneus et bat ter ies) vendus k d 'autres distribu­
teurs. 

Marchandises diverses. 
Radios et accessoires. 
Pneus, vendus i\ d 'autres distr ibuteurs . 

Bout iques de pneus—(4) 
Rapportes par toutes les provinces— 

Pieces et accessoires d 'automobiles (excepte 1 
pneus et ba t te r ies ) . 

Gazoline. 
Huiles et graisses. 
Service. 
Pneus. 

Rapportes par quelques p r o v i n c e s -
Bat ter ies , accumulateurs. 
Pneus, vendus k d 'autres distr ibuteurs . 
Radios . 
Marchandises diverses. 
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Tableau 27.—CANADA- -R€partition des ventes par articles representatifs et genres de 
commerce—Suite 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

A U T O M O T I V E G R O U P - C o n . 

Filling Stations—(7) 
Consistently r e p o r t e d -

Gasoline 
Oils and greases 

Variously reported— 
Automobile parts and accessoriea (except tirea, 

tubes, and bat ter ies) 0-2-0-3 
Bat ter ies , storage 0-1-0-2 
Fue lo i l 0-1-2-6 
Miscellaneous merchandiae 0 -1-3 - 0 
Radios and radio equipment 0-1 
Service 0-1-2-5 
"Tires and tubes 0-2 

Filling stat ions w i t h t ires and accessories—(8) 
Consistently reported— 

Gaaoline 
Miscellaneous merchandise 
Oils and greases 
Automobile parta and accessories (except t i res, 

tubes and bat ter ies) 
Radioa and radio equipment 
Service 
Batter ies , storage 
Tires and tubes 

Variously reported— 
F a r m machinery 0-7 
Fue lo i l 0-1 
Automobile par ts and accessories (ex­

cept t ires, tubes and bat ter ies) sold 
to o ther dealers 0-3 

Tires and tubes, sold to o ther dea le r s . . 0-2-0-7 

Filling s tat ions w i t h other merchandise—(8) 
Consistently reported— 

Gasoline 
Miscellaneous merchandise 
Oils and greases 
Tirea and tubes 

Variouslv reported— 
Fue lo i l 0-1 
Automobile pa r t s and accessories (ex­

cept t ires, tubes and bat ter ies) 1-9-3-2 
Radios and radio equipment 0 -1-2 • 5 
Service 0-6-4-7 
Bat ter ies , storage 0-4-2-8 

Garages- (9) 
Consistently reported— 

Automobile parta and acceasories (except tires, 
tubes and batteries) 

Bat ter ies , storage 
Gasoline 
Miscellaneous merchandiae 
Oils and greases 
Service 
Tires and tubes 

Variously reported— 
Radioa and radio equipment 0-1-2-2 
Refrigerators (electric and gas) 0-3 
Automobile par ts and accessories (ex­

cept tirea. tubea and bat ter ies) sold 
to o the r dealera 0-1-3-3 

F a r m machinery 0-6-3-2 

Motorcycle dealers—(2) 
Consistently r e p o r t e d -

Bicycles and acceasories 
Gasoline 
Motorcycles, new 
Motorcycles, used 
Radios 
Service 

Variously r e p o r t e d -
Miscellaneous merchandise. , 
P a r t s and accessories 
Oils and greases 

1-3 
22-9 
0-3 

73-9 
0-4 

3-8 
0 4 
4-4 
0-9 
6-5 

69-0 
13-5 
10-2 
3-2 

14-1 
2-1 

41-6 
1-0 
6-1 

26-3 
7-3 

0-5 
0-7 

43-2 
22-9 

2-2 
18-1 

G B O U P E D E L'AUTOMOBILE—Fin 

Stat ions d'essence—(7) 
Rapportes par toutes les provinces— 

Gazoline. 
Huiles et graisaes. 

Rapportes par quelques provinces— 
Pieces et accessoires d 'automobiles (excepte lea 

pneus et bat ter ies) . 
Bat ter ies , accumulateurs. 
Huile, combustible. 
Marchandisea diverses. 
Radios et accessoires. 
Service. 
Pneus. 

Stat ions d'essence avec p n e u s et accessoires—(8) 
Rapportes par toutes les provinces— 

Gazoline. 
Marchandises diverses. 
Huiles et graisaes. 
Pieces et accessoires d 'automobiles (excepte les 

pneus et ba t ter ies) . 
Radios et accessoires. 
Service. 
Batter ies , accumulateurs. 
Pneus. 

Rapportes par quelques provinces— 
Machinerie de ferme. 
Huile, combustible. 
Pieces et accessoires d 'automobiles (excepte lea 

pneua et bat ter ies) vendus k d 'autres distribu­
teurs. 

Pneus. vendus k d 'autres distr ibuteurs. 

Stations d 'essence avec autre marchandise—(8) 
Rapportes par toutes les provinces— 

Gazoline. 
Marchandises diverses. 
Huiles et graiaaea. 
Pneus. 

Rapportes par quelques provinces— 
Huile, combuatible. 
Pieces et accessoires d 'automobiles (excepte les 

pneus et bat ter ies) . 
Radios et acceasoires. 
Service. 
Bat ter ies , accumulateurs. 

Garages—(9) 
Rapportes par toutea les provinces— 

Pieces et acceaaoires d 'automobiles (excepte les 
pneua et bat ter ies) . 

Bat ter ies , accumulateurs. 
Gazoline. 
Marchandisea diverses. 
Huiles et graisses. 
Service. 
Pneua. 

Rapportes par quelques p r o v i n c e s -
Radios et accessoires. 
Glacieres {k reiectricite e t au gaz). 
Pieces et accessoirea d 'automobiles (excepteUi 

pneus e t batteries) vendus k d 'autres distribu­
teurs. 

Machinerie de ferme. 

Marchands de motocyclettes—(2) 
Rapportea par toutes les provinces— 

Bicyclettes e t accessoires. 
Gazoline. 
Motocyclettes, neuves. 
Motocyclettes, usagees. 
Radios . 
Service. 

Rapportes par quelques provirces— 
Marchandiaes diverses. 
Pieces et accessoires. 
Huilea et graiases. 
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Table 27.—CANADA—Representative Commodity Breakdown Figures, by Kinds of Business-Con. 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

P e r cent 
of sales 

Pour-cent 
des ventes 

Marchandiaea 

(Notez bien I'explication des termes.) 

A P P A B E L G B O U P 

Men*s a n d b o y s ' c l o t h i n g stores—(5) 

Conaiatently reported— 
Hata and caps 
Overcoats 
Suits 

Variously reported— 
Custom tailoring 1-3-4-5 
Other clothing 3-3 

M e n ' s f u r n i s h i n g stores—(3) 
Consistently reported— 

Underwear, hosiery and shir ts 
Other fumiahinga 

Variously reported— 
Hata and caps 7-6-9-9 
Miscellaneous merchandise 4-5 

M e n ' s a n d h o y s ' c lo th ing a n d f u r n i s h i n g s 
stores—(9) 

Consistently reported— 
Custom tailoring 
Hata and caps 
Overcoats 
Shoes 
Suita 
Underwear, hosiery and shirts 
Other furniabings 
Work clothing 
Other clothing 

Variously reported— 
Furs and fur gooda 0-1 
Miscellaneous merchandise 0-l~2-9 
Service 0-1 

F a m i l y c l o t h i n g stores—(9) 
Consistently reported— 

Apparel and accessoriea, women's, misses' and 
children's— 

Children's wear 
Millinery 
Hosiery 
Coats, suits and dresses 
Underwear, negligees, corsets, etc 
Other apparel (except furs) 

Clothing and furnishings, men's and boya'— 
Suits 
Overcoats 
H a t s and caps 
Underwear, hosiery and shirts 
Other furnishings 
Work clothing 
Other clothing 

D r y goods and notions— 
Cotton piece goods 
Linen goods 
Wool and wool-mixed goods 
Rayons and celanese 
Silk and velvet piece goods 
Notions (ribbons, lacea, etc.) 
Other d ry goods 

Furs and fur goods 
Infanta' wear 
Miacellaneoua merchandiae 
Shoes and o ther f o o t w e a r -

Footwear , wholly or chiefly of leather— 
Men's or boys ' 
Women's or misses' 
Children's 

Rubber footwear 
Variously reported— 

Custom tailoring (men's) 0'2-2-2 
Custom tailoring (women's) 0-1-1-5 
Fe l t footwear 0-2-0-8 
Furniture 0-2 
H o m e furnishings— 

Draperies, upholstery, curtains, e tc . . . 0-4-2-2 
Floor coveringa 0-4-1-6 
Bedding, mat t resses , springs, etc 0 • 3-0 • 5 
China, glassware, crockery, eto 0 1 - 0 - 3 
Othe r home furniabings 0 • 1-3 • 9 

0-7 
21-1 
75-5 

70-2 
22-4 

4-5 
5-5 

14-3 
3-7 

28-9 
18-0 
15-1 
6-2 
3-2 

1-5 
2-5 
5-4 

20-2 
5-0 
3-3 

8-6 
5-6 
1-9 
7-7 
4-7 
2-9 
3-9 

2-0 
0-7 
0-9 
1-2 
1-3 
1-6 
1-7 
2-9 
0-6 
1-0 

3-9 
4-7 
1-4 
1-9 

G B O U P E D U V £ T E M E N T 

Magasins de ve t emen t s p o u r h o m m e s e t ga r ­
cons—(5) 

Rapportes par toutes lea provinces— 
Chapeaux et casquet tes . 
Pardessua. 
Completa. 

Rapportea par quelquea provinces— 
ve temen t s faits sur commande . 
Autre vetem.ent. 

Magasins d e l inger ie p o u r hommes—(3) 
Rapportes par toutes lea provinces— 

Sous-vetements, bas e t chemises. 
Autre confection. 

Rapportes par quelques provinces— 
Chapeaux e t casquet tes . 
Marchandises diverses. 

Magasins de vStements e t l ingerie (hommes e t 
g a r c o n s ) - ( 9 ) 

Rapportes par toutes les provinces— 
ve temen t s faits sur commande. 
Chapeaux et casquet tes . 
Pardessus. 
Chaussures. 
Complets . 
Sous-vetements, baa et chemises. 
Autre confection. 
Vetenients de t rava i l . 
Autre vetement . 

Rapportes par quelques provinces— 
Fourrures et articles en fourrure. 
Marchandiaea diveraea. 
Service. 

V € t e m e n t p o u r t o u t e la famille—(9) 
Rapportes par toutes les provinces— 

ve tement s et accessoires pour f eimnes, fillettes et 
enfants— 

ve tement s pour enfants. 
Chapeaux. 
Bas . 
Manteaux, complets et robes. 
Soua-vetements, negligee, corsets, e tc . 
Autre vetement (excepte les fourrures). 

ve t emen t et confection pour h o m m e s et garpons— 
Complets . 
Pardessus. 
Chapeaux et casquet tes . 
Sous-vetements, bas et chemises. 
Autre confection. 
ve tement s de t rava i l . 
Autre vetement . 

Lingerie et articlea de fantaiaie— 
Cotonnades, k la verge. 
Toiles. 
Lainages et semi-lainages. 
Rayon et celanese. 
Soies et velours, k la verge. 
Articles de fantaisie (rubans, dentelles, e tc .) . 
Autres marchandises seches, 

Fourrures et articles en fourrure. 
ve t emen t s et lingerie pour enfants. 
Marchandises diverses. 
Chaussures de tout genre— 

Chaussures. tout ou principalement en cuir— 
Pour hommes ou garcons. 
Pour femmes ou fillettes. 
Pour enfants. 

Chaussures en caoutchouc. 
Rapportes par quelques provinces— 

ve tement s faits sur commande (pour hommes) . 
ve tement s faits sur commande (pour femmes). 
Chaussures en feutre. 
Meubles. . 
Foumiturea de maison— 

Draperies, rembourrage, rideaux, e tc . 
Tapis et preiarts. 
Lits , mate las . sommiers , e tc , 
Vaisselle, verrerie. faience, eto. 
Autres fournitures de maison. 



E T A B L I S S E M E N T S D E C O M M E R C E E T D E S E R V I C E , 1931 151 

Tableau 27.—CANADA- B^partition des ventes par articles representatifs et genres de 
commerce—Suite 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandiaea 

• (Notez bien I'explication des termes.) 

A P P A B E L G B O U P - C o n . 

Family c lothing stores—(9)—Con. 
Variously reported—Con. 

Leather goods 0-1-1-0 
Luggage 0-1-0-3 
Service 0-1-0-7 
•roys and games 0-3 

Women's ready-to-wear stores—(9) 
Consistently reported— 

Apparel and accessories, women's, misses ' and 
children's— 

Children 's wear 
Millinery 
Hosiery 
Coats , suits and dresses 
Underwear, negligees, corsets, e tc 
Other apparel (except furs) 

Variously reported— 
Custom tailoring 2-0-7-8 
Dry goods and notions— 

Piece goods 0-1-4-1 
Notions (ribbons, laces, etc.) 0-6-1-0 

Furs and fur goods 0-6-6-3 
H o m e furnishings 0-5 
Infants' wear 0-1-0-6 
Lea the r goods 0-1-0-4 
Miscellaneous merchandise 0-1-0-4 
Service 0-1-0-7 
Shoes, women's 0-3-5-3 
Toilet articles and preparations 0-1-0-2 

Hosiery, corsets , lingerie—(4) 
Consistently reported— 

Corsets and lingerie 
Hosiery 

Variously reported— 
Gloves 0-8- 7-9 
Infants' wear 1-6 
Miacellaneoua merchandise 2-9-12-0 
Service 0-2 

Custom tailors and made-to-measure clothing—(9) 
Conaiatently reported— 

Custom tailoring 
Service 

Varioualy reported— 
Furs and fur goods 1 • 4-5 • 9 
Hata and caps 0-5 
Other clothing 1-6 
Other furnishings 0-2-3-2 
Underwear, hosiery and shirts 0-4-1-4 

Furriers-fur shops—(6) 
Consistently reported— 

Furs and fur gooda 
Service 

Variously reported— 
Coats, suits and dresses 2-1-4-6 
Millinery 0-6-1 -4 
Miscellaneous merchandise 1 • 4 

Shoe stores (women's)—(3) 
Consistently reported— 

Shoes, women's 
Rubber footwear 

Variously reported— 
Fel t footwear 
Hosiery • • - • 
Miscellaneous merchandise . . 

4-5 
2-3-11-1 

0-9 

Shoe stores (men's , women's and cliildren's)—(9) 

Consistently reported— 
Hosiery 
Shoes and o ther footwear— 

Footwear , wholly or chiefly of l e a t h e r -
Men's or boys ' 
Women's or misses ' 
Chi ldren 's 

R u b b e r footwear 

1-1 
3-1 
5-5 

71-9 
7-2 
4-5 

34-8 
54-8 

89-5 
8-0 

31-9 
50-0 

5-3 
9-2 

G B O U P E D U V E T E M E N T - S u i t e 

V e t e m e n t pour toute la famille—(9)—Fin 
Rapportes par quelques provinces^Fin 

Articlea en cuir. 
Malles, valises, etc . 
Service. 
Jouets et jeux. 

Magasins de confection pour femmes—(9) 
Rapportea par toutes les provinces— 

ve tement s et accessoires pour femmes, fillettes 
et enfants— 

ve tement s pour enfants. 
Chapeaux. 
Bas . 
Manteaux, completa et robes. 
Sous-vetements, negliges, corsets, etc . 
Autre vetement (excepte les fourrures). 

Rapportes par quelques provinces— 
ve temen t s faita sur commande. 
Lingerie et articles de fantaisie— 

EtofTea, etc. , k la verge. 
Articles de fantaisie (rubans. dentelles, e tc . ) . 

Fourrures et articles en fourrure. 
Fournitures de maison. 
ve tements et lingerie pour enfante. 
Articlea en cuir. 
Marchandises diverses. 
Service. 
Chaussures pour femmea. 
Articlea et preparations de toi let te . 

Bas, corsets, lingerie—(4) 
Rapportea par toutes lea provinces— 

Coraeta et lingerie. 
Baa. 

Rapportes par quelques provinces— 
Gants. 
ve tement s et lingerie pour enfanta. 
Marchandiaea diverses. 
Service. 

Tailleurs et vetement sur mesure—(9) 
Rapportes par toutes les provinces— 

ve tements faits sur commande. 
Service. 

Rapportes par quelques provinces— 
Fourrures et articles en fourrure. 
Chapeaux et casquettes. 
Autre vetement . 
Autre confection. 
Sous-vetements, bas et chemiaea. 

Fourreurs—(6) 
Rapportea par toutes les provinces— 

Fourrures et articles en fourrure. 
Service. 

Rapportes par quelques provinces— 
Manteaux, complets et robes. 
Chapeaux. 
Marchandiaes diveraes. 

Magasins de chaussures pour femmes—(3) 
Rapportes par toutes lea provinces— 

Chauaaures pour femmes. 
Chaussures en caoutchouc. 

Rapportes par quelques provinces— 
Chauaaures en feutre. 
Bas . 
Marchandises diverses. 

Magasins de chaussures pour hommes , femmes e t 
enfants—(9) 

Rapportea par toutea les provinces— 
Bas . 
Chaussures de tout genre— 

Chauaaures, tout ou principalement en cuir— 
Pour hom.mes ou gardens. 
Pour femmes ou fillettes. 
Pour enfants. 

Chaussures en caoutchouc. 
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Table 27.—CANADA—Representative Commodity BreaI<down Figures, by Kinds of Business-Con. 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

A P P A B E L G B O U P - C o n . 

Shoe stores (men*s, women^sand ch i ldren ' s ) - (9 ) 
—Con. 

Varioualy reported— 
Fe l t footwear 0-4-3-4 

Service 0-2-2-7 

B U I L D I N G MATEBIALS G B O U P 

Hardware Stores—(8) 
Consistently reported— 

Apoliances and supplies, electrical— 
Household appliances, motor-driven (except 

F a r m and garden equipment and supplies— 

Other farm and garden equipment and suppliea.. 
Fuel 

Hardware— 

Heat ing and plumbing equipment and supplies 

H o m e furnishings— 

Paints , varnishes, glass and painters ' suppliea— 

Soap, cleaning compounds and o ther household 

Sporting goods, including gymnasium equipment . . 
Stoves, ranges and hea ters (other than electric 

Varioualy reported— 
Appliances and supplies, electrical— 

Commercia l and industrial appliances 0 1 - 0 - 3 
Other appliancea and supplies 0 • 1-0 - 7 

Automobiles, trucks, buses, t ractors 
and accessories— 

P a r t s and accessoriea (except t irea. 

Tirea and tubes 0-2-0-8 

Caskets and undertakers ' auppliea 0-5 

Cigara. cigarettes, tobacco and smokers ' 

Furni ture 0-6-4-3 

H o m e furnishings— 
Bedding, mat t resses , springs, e tc 0-3 

Per cent 
of Bales 

Pour-cent 
des ventes 

1-8 
0-4 
0-6 
1-1 
0-4 
0-3 
0-3 
6-0 
0-3 

0-9 
1-5 
1-1 
1-8 
0-3 

22-2 
4-3 

22-7 
2-5 

1-2 
2-1 
0-3 
1-8 
0-8 

9-6 
1-7 
1-1 
2-0 
0-4 

0-2 
1-6 

2-9 
0-4 

Marchandises 

(Notez bien I'explication des termea.) 

G B O U P E D U V f i T E M E N T - F i n 

Magasins de chaussures pour hommes , femmes et 
enfants—(9)—Fin 

Rapportes par quelques provinces— 

Marchandises diverses. 
Service. 

G R O U P E D E S M A T f i B I A U X D E C O N S T B U C -
T I O N 

Quincailleries—r8) 
Rapportes par toutes les provinces— 

Appareils e t foumitures, eiectriques— 
Appareils fonctionnant par moteurs (excepte 

Instruments aratoires, outillagea e t foumiturea 
pour jardins— 

Autres outillages e t foumitures de ferme. 

Ferronnerie— 

Outillages et foumitures de chauffage et de plom­
berie. 

Foumitures de maison— 

Peintures, vemis , v i t re et foumitures de peintres— 

Vitre. 

Savon, ingredients de net toyage et autres four-

Articles aportifs et outillage de gymnase. 
Poeies, cuisinieres et chaufferettes (autres qu'fi-

Rapportes par quelques provinces— 
Appareils e t fournitures, eiectriques— 

Appareils pour le commerce et I 'industrie. 
Autres appareils e t fournitures. 

Automobiles, camions, autobus, tracteurs et 
accessoires— 

Automobiles, usages. 
Pieces et accessoires (excepts les pneus et 

Bat ter ies , accumulateurs. 
Cercueils e t fournitures d'entrepreneur de pompes 

funebres. 
Cigares, cigarettes, t abac et foumitures de 

Meubles. 

Foumitures de maison— 
Lits . mate las , somimiera, e tc . 
Tapis et preiarts. 
Glacieres (k reiectr ici te et au gaz). 
Autres fournitures de menage. 
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Tableau 27.—CANADA—B^partition des ventes par articles representatifs et genres de 
commerce—Suite 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of aales 

Pour-cent 
des ventes 

Marchandiaea 

(Notez bien I'explication des termes.) 

B U I L D I N G MATEBIALS G B O U P - C o n . 

Hardware stores—(8)—Con. 
Variously reported—Con. 

Luggage 0-1-0-5 
Office and store equipment 0-2 
Secondhand merchandise 0-1 
Seeds, bulbs, plants, etc 0-1-0-7 
Service 0-1-0-5 
Stationery, books and magazines 0-1 
Sterling si lverware 0-1-0-4 
Wallpaper 0-1-2-1 

Hardware and farm Implements—(4) 
Consistently reported— 

Appliances and supplies, electrical— 
Household appliances, motor-driven (except 

refrigerators) 
Incandescent lamps 

Automobiles, trucks, buses, t ractors and acces­
soriea— 

Tractors , farm and o ther 
Tires, tubes and t ire accessories 

Batter ies , storage 
Bicycles and accessories 
Building mater ials -
Clocks and watches 
F a r m and garden equipment and supplies— 

F a r m machinery 
Farm wagons 
Wire fencing, gates and posts 
Other farm and garden equipment and supplies 

Furniture 
Gas appliances and supplies— 

Stoves and ranges 
Gasoline 
Hardware— 

Builders' and shelf hardware 
Carpenters ' and mechanics' tools 
Other hardware 

H o m e furnishings— 
Bedding, mat t resses , springs, e tc 
China, glassware, crockery, etc 
Kitchen utensils 
Refrigerators (electric and gas) 

Leather goods 
Miscellaneous merchandise 
Oils and greases 
Paints , varnishes, glass and painters' s u p p l i e s -

Paints , vamishes . lacquers, etc 
Glass 
Painters ' supplies 

Radios 
Secondhand merchandise 
Silverware, plated 
Sporting goods, including gymnasium equipment . 
Stoves, ranges and heaters (other than electric or 

gas) 
Variously reported— 

Appliances and supplies, e l e c t r i c a l -
Household heating appliancea. portable 0-1-0-2 
Construction materiala 0-1 
Commercia l and industrial appliancea 0-1-0-5 
Ranges and water heaters '^'^"^ c 
Other appliances and suppliea 0-1-0-5 

Automobiles, trucks, buses, t ractors and 
accessories— 

Passenger automobiles, new 
Passenger automobiles, used 
Commercia l cars and trucks, new 

Commercia l cars and trucks, u s e d — 

P a r t s and accessories (except t i res, 
tubes and batteriea) 

Caskets and undertakers ' supplies 

Coal 
Fert i l izers . . 
Flour 

6-2 
1-4 
2-7 

0-1 
0-1 

0-7 
1-5 
2 0 

0-9 
0-3 

5-7 
1-0 
0-1 
0-1 
3-1 
0-1 

12-7 
0-2 
1-4 
3-7 
1-0 

0-6 
8-2 

14-8 
2 0 

24-8 

0-5 
0-4 
0-7 
0-4 
1-0 
2-4 
2-1 

2-4 
0-6 
0-2 
0-6 
3-2 
0-1 
0-2 

0-7 

G B O U P E D E S MATf iBIAUX D E C O N S T B U C -
TION—Suite 

Quinca i l l er i e s - (8) —Fin 
Rapportes p i r quelquea provinces—Fin 

Malles. valises, etc . 
Outillages de bureau et de magasin. 
Marchandises usasees ou d'occasion. 
Grainea. bulbea, planta. etc . 
Service. 
Papeterie, l ivres et magazinea. 
Articles en argent sterling. 
Papier-tenture. 

Ferronnerie et Ins truments aratoires—(4) 
Rapportes par toutes les provinces— 

Appareils e t fournitHrea. electriquea— 
Appareils fonctionnant par moteurs (excepte 

les glacieres). 
Lampes k incandescence. 

Automobilea. camions, autobus, tracteura et 
accessoires— 

Tracteurs de f e m e et autres. 
Pneua et accessoires pour pneus. 

Bat ter ies , accumulateurs. 
Bicyclettes et accessoires. 
Materiaux de construction. 
Horloges et montres. 
Instruments aratoires, outillages et foumitures 

pour jardins— 
Machinerie de ferme. 
Voitures de ferme. 
Cloture en fil de fer. barridrea et poteaux. 
Autrea outillages et foumitures de ferme. 

Meubles. 
Appareils e t foumiturea pour le gaz— 

Poeiea et cuisinieres. 
Gazoline. 
Ferronnerie— 

Ferronnerie, generale et de construction. 
Outils de menuisiers et de machinistes. 
Autre ferronnerie. 

Fournitures de maison— 
Lits, matelas , sommiers. etc . 
Vaisselle, verrerie, faience, etc . 
Ustensiles de cuiaine. 
Glacieres (k reiectricite et au gaz). 

Articles en cuir. 
Marchandises diverses. 
Huiles et graisses. 
Peintures, vemis, vi tre et fournitures de peintres— 

Peintures, vernis, laquea. etc. 
Vitre. 
Fournitures de peintrea. 

Radios. 
Marchandises usagees ou d'occasion. 
Argenterie. 
Articles sportifs e t outillage de gymnase. 
Poeies, cuisinieres et chaufferettes (autres qu'e-

lectriques ou k gaz) . 
Rapportes par quelques provinces— 

Appareils et fournitures. eiectriques— 
Appareils de chauffage. portatifs. 
Materiel utilise dana la canaliaation interieure. 
Appareila pour le commerce et I'induatrie. 
Poeiea et chauffe-eau. 
Autres appareils et foumiturea. 

Automobiles, camions, autobus, tracteurs et 
accessoires— 

Automobilea. neufs. 
Automobiles, usages. 
Automobiles et camions pour le commerce, 

neufs. 
Automobiles et camions pour le comm.erce, 

usages. 
Pieces et accessoires (excepte les pneus et 

ba t ter ies) . 
Cercueils e t foumitures d'entrepreneurs de 

pompes funebrea. 
Charbon. 
Engraia chimiques. 
Farine. 



154 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

Table 27.—CANADA—Bepresentative Commodity Breakdown Figures, by Kinds of Business-Con. 

C o m m o d i t y 

(Read note carefully for explanation of terma.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

B U I L D I N G MATEBIALS G B O U P - C o n . 

Hardware and farm Implements—(4)—Con. 
Variously reported—Con. 

Gas appliances and suppliea— 
Water heaters 0-1 
Other appliancea and supplies 0-1 

Heat ing and plumbing equipment and 
supplies 1-5-2-4 

Radio parta and accessories 0-1-0-2 
Seeds, bulbs, plants, etc 0-2-0-8 
Service 0-1-0-4 
Wall paper. 0-1 
Houaehold suppliea 0-1-0-2 

Lumber and bui ld ing m a t e i i a l s - ( 8 ) 
Consistently reported— 

Building materiala— 
Brick, t i le, te r ra cot ta , e tc 
Cement 
L ime, plaster, e tc 
Lumber , rough, dreased and finished 
Planing mill products, woodwork 
Wood shingles and shakes 
Roofing mater ials (except wood shingles and 

shakes) 
Building paper, wood base insulating boards, 

e tc 
Wall boards (except wood base-boards) 
Other building mater ia ls 

Hardware 
Varioualy reported— 

Appliances and supplies, electrical 0-3 
Building stone 0-1 
Crushed atone 0-1-1-8 
Structural steel mater ials 0-1-2-8 
Iron and o ther meta l building mater ia ls 0 -1-1 • 7 
F a r m and garden equipment and aup­

plies 0-1-0-7 
Grain and feed 0-3-1-4 
Heating and plumbing equipment and 

supplies 0-8-6-6 
Miscellaneous merchandise 0-1-5-9 
Paints , varnishes, lacquere, e tc 0-4-2-6 
Glass 0-1-0-9 
Painters ' supplies 0-1 

Lumber and bui lding materials, coal and 
wood—(6) 

Consistently reported— 
Building materials— 

Brick, t i le, t e r ra cotta, e tc 
Cement 
L ime, plaster, etc 
Lumber , rough, dressed and finished 
Planing mill producta, woodwork 
Wood shingles and shakes 
Roofing mater ia ls (except wood shingles and 

shakes) 
Building paper, wood base insulating boards, 

etc 
Wall boards (except wood base-boards) 

Other building mater ia ls 
F u e l -

Coal 
Wood, coke and o ther fuels 

Hardware 
Paints , varnishes, glass and painters ' supplies 

Variously reported— 
Appliances and supplies, electrical 0-1 
Building materials— 

Building stone 0-1-0-6 
Crushed stone 0-4-1-1 
Structural steel mater ials 0-5 
Iron and o ther meta l building mate ­

riala 0-3-3-1 
But te r and cheese 0-5 
F a r m and garden equipment and sup­

pliea 0-1-1-0 
Flour and feed 2-7 
Gaaoline 0 • 1-0 • 5 

1-3 
3-7 
1-5 

61-0 
10-8 

3-4 

3-7 
11-5 
4-2 

37-2 
4-6 
2-0 

0-8 

0-8 
1-6 

3-8 

22-3 
3-7 
1-2 
0-3 

G R O U P E D E S M A T E R I A U X D E C O N S T B U C -
I I O N — S u i t e 

Ferronnerie et i n s t r u m e n t s aratoires—(4)—Fin 
Rapportes par quelquea provinces—Fin 

Appareils e t foumitures pour le gaz— 
(Jhauffe-eau. 
Autres appareils e t foumiturea. 

Outillagea et foumitures de chauffage et de plom­
berie. 

Pieces et accessoirea de radio. 
Graines, bulbes. plants, etc . 
Service. 
Papier-tenture. 
Foumitures de menage. 

Bois d'ceuvre, materiaux de construction—(8) 
Rapportea par toutes lea provincea— 

Materiaux de construction— 
Briques , tuiles. terracot ta , etc . 
Ciment , 
Chaux, pl&tre, etc . 
Bois de adage, grossier, rabote e t fini. 
Produi ts des moulins k raboter , t rava i l de bois. 
Bardeaux de bois et merrains. 
Materiaux de toiture (excepte lea bardeaux de 

bois et les merrains) . 
Papier de constniction, plinthes en bois iao-

lantes, etc . 
Planchea k lambria (excepte lea plinthes en bois) 
Autres materiaux de construction. 

Ferronnerie. 
Rapportea par quelquea provinces— 

Appareils e t foumitures. eiectriques. 
Pierre de construction. 
Pierre concassee. 
Acier de construction. 
F e r et autres metaux de constmction. 
Instruments aratoires, outillages et foumitures 

pour jardins. 
Grain et provende. 
Outillages et foumitures de chauffage et de 

plomberie. 
Marchandises diverses. 
Peintures, vemis , laques. e t c . 
Vitre. 
Foumitures de peintres. 

Bois d'oeuvre, materiaux d e c o n s t r a c t i o n (charbon 
et bois de chauffage)—(6) 

Rapportes par toutes les provinces— 
Materiaux de construction— 

Briques, tuilea, ter racot ta , e t c . 
C iment . 
Chaux, pl&,tre. e tc . 
Boia de adage, grossier, rabote et fini. 
Produi ts des moulins k raboter , t ravai l de boia. 
Bardeaux de bois et merrains. 
Materiaux de toiture (excepte les bardeaux de 

bois et les merrains) . 
Papier de construction, plinthes en bois iso-

1antes, etc . 
Planches k l ambr is (excepte les plinthes en 

bois). 
Autrea materiaux de construction. 

Combustibles— 
Charbon. 
Boia, coke et autres combustibles. 

Ferronnerie. 
Peintures, vernis, vi tre et fournitures de peintres. 

Rapportes par quelques provinces— 
Appareils e t fournitures. eiectriques. 
Mati'riaux de construction— 

Pierre de construction. 
Pierre concassee. 
Acier de construction. 

Fer et autres metaux de construction, 
Beurre et fromage. 
Instruments aratoires, outillages et foumitures 

pour jardins. 
Farine et provende. 
Gazoline. 
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Tableau 37.- -CANADA—B^partition des ventes par articles representatifs et genres de 
commerce—Suite 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
dea ventes 

Marchandises 

(Notez bien I'explication des termes.) 

B U I L D I N G MATEBIALS G B O U P - C o n . 

Lumber and bui ld ing materials, coal and wood— 
(6)—Con. 

Variously reported—Con. 
H a y , grain and feed 0-1-0-5 
Heating and plumbing equipm.ent and 

supplies 0 - 4-0 - 6 
Ice 0-4 
Miscellaneous merchandise 0-2-0-9 
Radios 0-2 
Sand andgr.avel 0-7-1-9 
Service 0-1-0-8 

Other bui lding materials—(2) 
Consistently r e p o r t e d -

Brick, t i le, t e r ra cot ta . e tc 
Cement 
(i)rushed stone 
Iron and other m e t a l building materiala 
L ime, plaster, etc 
Roofing mater ia ls (except wood shingles and 

shakes) 
Sand and gravel , 
Wall boards (except wood base-boards) , 
Other building mater ia ls , 

Variously reported— 
Coal 10-1 
Salt 0-4 
Structural steel mater ia ls 1-0 

Electrical shops ( w i t h o u t radio)—(3) 
Consistently reported— 

Appliances and supplies, electrical— * 
Houaehold appliances, motor-driven (except 

refrigerators) 
Household heating appliances, portable 
Lighting equipment 
Incandescent lamps 
Construction mater ia ls 
Commercial and industrial appliances 
Ranges and water heaters 
Other appliances and supplies 

Service 
Variously reported— 

Bat ter ies , storage 0-7 
Miscellaneous merchandise 0-4- 0-7 
Refrigerators (electric and gas) 0-3-33-0 
Secondhand m.erchandise 6-2 

Heating appliances and oil burners—(3) 
Consistently reported— 

Oil burners 
Service 

Variously r e p o r t e d -
Appliances and supplies, electrical— 

Construction mater ia ls 
Other appliances and supplies 

Fuel oil 
Furnaces 
Refrigerators (electric and gas) 0-1 

Heating and p lumbing fixtures-(3) 
Consistently reported— 

Household appliances, motor-driven (except re­
frigerators) 

Gaa stoves and ranges •_ 
Heat ing and plumbing equipment and suppl ies . . . 

Miscellaneous merchandise 
Paints , varnishes, lacquers, etc 
Service • .- - - -
Stoves, ranges and heaters (other than electric or 

Variously reported— 
Appliances and supplies, electrical— 

Household heating appliances, 
portable 0-2 

Lighting equipment 0-3 
Incandescent lamps O-b 
Construction mater ials 0-3 
Commercia l and industrial appliances 1 • 8 
Rangea and water heaters . 0-2 

18-8 
25-2 

9-6 
2-3 

16-0 

1-5 
9-5 
2-9 
2-8 

4-0 
4-2 
9-0 
7-0 

20-7 
13-4 
5-9 
6-8 

14-9 

85-2 
6-0 

1-4 
0-5 

75-8 

2-8 
1-2 
7-6 

G B O U P E D E S MATfeBIAUX D E C O N S T B U C -
TION—Suite 

Bois d'oeuvre, materiaux dc construct ion (charbon 
et bois de chauffage)- (6)—Fin 

Rapportes par quelques provinces—Fin 
Foin, grain et provende. 
Outillages et fournitures de chauffage et de 

plomberie. 
Glace. 
Marchandises diverses. 
Radios . 
Sable et gravois. 
Service. 

Autres materiaux de cons t ruc t ion—(2) 
Rapportes par toutea les provincea— 

Briques. tuilea, terracot ta , etc . 
Ciment. 
Pierre concaaaee. 
Fer et autres m6taux de construction. 
Chaux. piatre, etc . -
Materiaux de toiture (excepte les bardeaux de 

bois et les merrains). 
Sable et gravois. 
Planches k l ambr is (excepte les plinthes en bois) . 
Autres materiaux de construction. 

Rapportes par quelques provinces— 
Charbon. 
Sel. 
Acier de construction. 

Bout iques d*electrlclen (sans radio)—C3) 
Rapportes par toutes les provinces— 

Appareils e t fournitures, eiectriques— 
Appareils fonctionnant par moteurs (excepte les 

glacieres). 
Appareils de chauffage, portatifs. 
Outillage d 'edairage. 
Lampes k incandescence. 
Materiaux utilise dans la canalisation interieure. 
Appareils pour le commerce et I 'industrie. 
Poeies et chauffe-eau. 
Autres appareils e t fournitures. 

Service. 
Rapportes par quelques provinces— 

Batter ies , accumulateurs. 
Marchandiaes diverses. 
Glacieres (k reiectr ici te et au gaz). 
Marchandises usagees ou d'occasion. 

Appareils de ctiauffage et bruleurs % Phulle—(3) 
Rapportes par toutes lea provinces— 

Bruleura k I 'huile. 
Service. 

Rapportea par quelques provinces— 
Appareils et fournitures, eiectriques— 

Materiel utilise dans la canalisation interieure. 
Autres appareils e t foumitures. 

Huile, combuatible. 
Fournaises. 
Glacieres (k reiectricite et au gaz). 

Bout iques de plomberie et chaufferie—(3) 
Rapportes par toutes les provinces— 

Appareils fonctionnant par moteurs (excepte les 
glacieres). 

Poeies et cuisinieres au gaz. 
Outillages et fournitures de chauffage et de 

plomberie. 
Marchandises diverses. 
Peintures, vernis, laques. etc . 
Service. 
Poeies. cuisinieres et chaufferettes (autres qu'6-

lectriquea ou k gaz). 
Rapportes par quelques provinces— 

Appareils e t fournitures, eiectriques— 

Appareila de chauffage, portatifs. 
Outillage d 'edai rage. 
Lampes k incandescence. 
Materiaux utilise dana la canalisation interieure. 
Appareils pour le commerce et I ' industrie. 
Poeiea et chauffe-eau. 
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Table 27.—CANADA—Representative Commodity Breakdown Figures, by Kinds of Business-Con. 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
dea ventes 

Marchandises 

(Notez bien I'explication des termes.) 

B U I L D I N G MATEBIALS G B O U P - C o n . 

Heat ing a n d p lumbing fixtures—(3)—Con. 
Variously reported—Con. 

Fue lo i l 3-6 
Furnaces and oil burners 1-0 
Gas water hea ters 0-2 
Hardware 3-2-21-6 
Radios 1-7 
Sheet meta l 3-4 
Refrigerators (electric and gas) 0-6 

Paint and glass stores—(4) 
Consistently r e p o r t e d -

Glass 
Miscellaneous merchandiae 
Painta, varnishes, lacquers, etc 
Painters ' supplies 
Wall paper 

Variously reported— 
Service 0-9 

F U B N I T U B E A N D H O U S E H O L D G B O U P 

F u r n i t u r e stores—(8) 
Consistently reported— 

Furniture— 
Bedroom 
Living room, l ibrary and hall 
Dining room 
Kitchen 
Other household furniture 

H o m e furnishings— 
Draperies, upholstery, curtains, etc 
Floor coverings 
Bedding, mattresses , springs, etc 
Other home furnishings 

Radios and radio equipment 
Varioualy reported— 

Antiquea, ar t goods, s ta tuary and gifts. 0-2- 0-5 

Appliances and supplies, electrical 0 - 4 - 5 - 5 
Office and store furniture 0 - 1 - 2 - 0 
Gas stoves and rangea 0-2- 2-2 
Gas water heaters 0-1 
Hardware 0-2 
China, glassware, crockery, etc 1-2- 5-9 
Ki tchen utensils 0-2- 0-8 
Refrigerators (electric and gas) 0 - 1 - 1-2 
Luggage 0-4 
Miacellaneoua merchandise 0-2- 4-7 
Muaical instruments and accessories 0-4- 3-3 
Paints , varnishes, lacquers, etc 0-1 
Secondhand furniture 0-5- 4-8 
Service 0-2- 9-2 
Stoves, ranges and heaters (other than 

electric or gas) 0-9- 6-7 
Wal lpaper 0 - 1 - 0-7 

F u r n i t u r e and undertaker—(4) 
Consistently reported— 

Caskets and undertakers ' supplies 

Furniture— 
Bedroom 
Living room, l ibrary and hall 
Dining room 
Kitchen 

H o m e furnishings— 
Draperies, upholstery, curtains, etc 
Floor coverings 
Bedding, mat t resses , springs, etc 
Other home furnishings 

Radioa and radio equipmient 
Variously reported— 

Appliances and supplies, electrical 0-2 
Flowers and wreaths 0-6 
Funeral directing 0-5-10.6 
Other household furniture 2 .5 -6*6 

13-0 
2-3 

49-7 
8-5 

26-2 

15-7 
23-0 
11-7 
3-7 
4-4 

3-2 
7-2 
8-9 
4-2 
4-9 

24-8 

14-2 
15-2 
7-3 
4-S 

4-2 
8-4 
8-1 
2-7 
2-2 

G B O U P E D E S M A T E R I A U X D E C O N S T B U C -
TION—Fin 

Bout iques de plomberie et chaufferie—(3)—Fin 
Rapportes par quelqura provinces—Fin 

Huile, combustible. 
Foumaises e t brdleurs k I 'huile. 
Chauffe-eau au gaz. 
Ferronnerie. 
Radios . 
T61es. 
Glacieres {k reiectr ici te et au gaz). 

Magasins de pe intures et vitres—(4) 
Rapportes par toutes les provinces— 

Vitre. 
Marchandises diverses. 
Peintures, vernis, laques. e tc . 
Fournitures de peintres. 
Papier-tenture. 

Rapportea par quelques provinces— 
Service. 

G B O U P E D E S MEUBLES E T A B T I C L E S 
D E MfiNAGE 

Magasins de meubles—(8) 
Rapportea par toutes les provincea— 

Meubles— 
C h a m b r e k coucher. 
Salon, bibl iotheque et vestibule. 
Salle k m.anger. 
Cuisine. 
Autrea meubles de menage. 

Foumitures de maison— 
Draperies, rembourrage. rideaux. etc . 
Tapis et preiarta. 
Li ts , mate las , sommiers , e tc . 
Autres foumiturea de maison. 

Radioa et accessoirea. 
Rapportes par quelques provinces— 

Objeta antiques, objets d 'a r t , s ta tue t tes et ca­
deaux. 

Appareils e t foumitures. eiectriques. 
Meubles de bureau et de magasin. 
Poeies et cuisinierea au gaz. 
Chauffe-eau au gaz. 
Ferronnerie. 
Vaiaaelle, verrerie, faience, e tc . 
Uatenailes de cuisine. 
Glacieres {k reiectr ici te e t au gaz). 
Malles. valises, e tc . 
Marchandises diverses. 
Instruments de nausique et accessoires. 
Peintures, vernis, laques, etc . 
Meubles usages ou d'occasion. 
Service. 
Poeies. cuisinieres et chaufferettes (autres qu'e-

lectriques ou k gaz). 
Papier-tenture. 

Meubles et pompes funfebres—(4) 
Rapportes par toutes les provinces— 

Cercueils e t foumitures d'entrepreneurs de pom-
pea funebres. 

Meubles— 
C h a m b r e k coucher. 
Salon, bibl iotheque et vestibule. 
Salle k manger. 
Cuisine. 

Foumitures de maison— 
Draperies, rembourrage, rideaux, etc . 
Tapis et preiarts. 
Li ts , mate las , sommiers , etc. 
Autres foumiturea de maison. 

Radioa et accessoires. 
Rapportes par quelques provinces— 

Appareils e t foumitures. eiectriques. 
Fleurs et couronnes. 
Entrepreneurs de pompea funebres. 
Autres meubles de menage. 
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Tableau 27.- -CANADA—B^partition des ventes par articles representatifs et genres de 
commerce—Suite 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of aales 

Pour-cent 
des ventes 

Marchandisea 

(Notez bien I'explication des termes.) 

F U B N I T U B E A N D H O U S E H O L D G B O U P 
—Con. 

Furn i ture and underta l i er - (4 )—Con. 
Variously reported—Con. 

Office and store furniture 0-2- 1-4 
Furniture repairs and upholstering 0-3 
Gas appliances and supplies 0-1 
China, glassware, crockery, e tc 0-2- 0-4 
Refrigerators (electric and gas) 0-2- 8-2 
Miscellaneous merchandiae 0 1-0-2 
Muaical inatruments and accessor ies . . . . 1-8 
Secondhand furniture 0-2- 2-4 
Stoves, ranges and hea ters (other than 

electric or gas) 5-5 
Wal lpaper 0-4- 2-4 

Floor coverings, cur ta ins , upho l s t ery and interior 
decorations—(1) 

Consistently reported— 
Draperies, upholstery, curtains, e tc 
D r y goods and notions 
Floor coverings 
Furniture 
Miscellaneous merchandise 
Other home furnishings 
Service 

Household appliance stores (gas or electric) (})— 

Household appliance stores (owned b y ut i l i ty 
companies)—(7) 

Consistently reported— 
Appliances and supplies, electrical— 

Household appliances, motor-driven (except 
refrigerators) 

Household heat ing appliances, po r t a b l e . . . . . . 
Lighting equipment 
Incandescent l amps 
Construction mater ia ls 
Rangea and water hea te r s 
Other appliances and auppliea 

Refrigerators (electric and gas) 
Service 

Variously reported— 
Commercia l and industrial appliancea.. 0-2- 1-6 
Gaa appliances and supplies— 

Stoves and ranges 2-7-20-5 
Water hea ters 0 - 1 - 5-5 
Other appliances and supplies 0 -1 - 8-8 

Miscellaneous merchandise 0 -1 - 0-5 
Radios and radio equipment 0-9-17-4 

Refrigeration dealers—(2) 
Consistently reported— 

Refrigerators (electric and gas) 
Variously reported— 

Appliances and supplies, electrical 2-9 
Oil burners 20-0 

A n t i q u e shops—(2) 
Consistently reported— 

Antiques, a r t goods, s ta tuary and gifts 

Furniture— 
Bedroom 
Living room, l ibrary and hal l 
Dining room 

H o m e furnishings— 
Draperies, upholstery, curtains, etc 
Floor coverings 
Bedding, mat t resses , springs, etc 
China, glassware, crockery, e tc 
Other hom.e furnishings 

(1) T h e percentages given under this heading should 
be applied to t he combined to ta l aales of bo th the classi­
fications "Household appliance stores (owned by utility 
companies)" and "Household appliance stores (gas or 
e lectr ic)" as given in Table L 

16-7 
4-8 

67-9 
7-9 
1-9 
0-1 
0-7 

31-2 
5-6 
2-0 
5-1 
5-3 

20-6 
2-8 
8-3 
4-5 

2-1 
7-4 
2-7 

1-2 
0-7 
0-2 

12-7 
8-5 

G B O U P E D E S MEUBLES E T A B T I C L E S 
D E MANAGE—Suite 

Meubles et pompes funebres—(4)—Fin 
Rapportea par quelques provincea—Fin 

Meublea de bureau et de magasin. 
Reparage dea meubles et rembourrage. 
Appareils e t foumitures pour le gaz. 
Vaisselle, verrerie, faience, etc . 
Glacieres {k reiectricite et au gaz). 
Marchandises diverses. 
Instruments de miusique et accessoires. 
Meubles usages ou d'occasion. 
Poeies, cuisinieres et chaufferettes (autres qu'e-

lectriques ou k gaz). 
Papier-tenture. 

Tapis , rideaux, rembourrage et decorations i n t e ­
rieures—(1) 

Rapportes par toutes les provinces— 
Draperies, rembourrage, rideaux. e tc . 
Lingerie et articles de fantaiaie. 
Tapis et preiarts . 
Meublea. 
Marchandises diverses. 
Autrea fournitures de maison. 
Service. 

Appareils de menage {k Pelectrlcite ou a u 
gaz)( ' )— 

Appareils de menage (appartenant a des com­
pagnies d'uti l ite publique)—(7) 

Rapportes par toutes les provinces— 
Appareils et fournitures, eiectriques— 

Appareils fonctionnant par moteurs (excepte les 
glacierea). 

Appareils de chauffage, portatifs. 
Outillage d 'eda i rage . 
Lampes k incandescence. 
Materiel utilise dans la canalisation interieure. 
Poeies et chauffe-eau. 
Autres appareils e t fournitures. 

Glacieres (k reiectr ici te et au gaz). 
Service. 

Rapportea par quelquea provinces— 
Appareils pour le commerce et I 'industrie. 
Appareila et fournitures pour le gaz— 

Poeies et cuisinieres. 
Chauffe-eau. 
Autres appareils e t foumitures. 

Marchandises diverses. 
Radios et acceaaoires. 

Marchands d'appareils fr igori f iques- (2) 
Rapportes par toutes les provincea— 

Glacieres (k reiectricite et au gaz). 
Rapportea par quelques provinces— 

Appareils e t fournitures, electriquea. 
Bruleura k I'huile. 

Antiquailles—(2) 
Rapportes par toutes les provinces— 

Objets antiques, objeta d 'ar t , s ta tuet tes et ca­
deaux. 

Meubles— 
C h a m b r e k coucher. 
Salon, bibl iotheque et vestibule. 
Salle k manger. 

Fournitures de maison— 
Draperies, rembourrage, rideaux, etc . 
Tapia et preiarts. 
Li ts , mate las , sommiers . etc . 
Vaiaaelle, verrerie, faience, e tc . 
Autrea fournitures de maison. 

(1) Les pourcentages donnes sous cet en-tete s'appli-
quent au total combine des ventes des deux classifications 
"Appareila de menage (appartenant k dea compagnies 
d'utilite publique)" et "Appareils de menage {k reiectr i ­
cite ou au gaz)" apparaissant au tableau I. 
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Table 27.—CANADA—Bepresentative Commodity Breakdown Figures, by Kinds of Business-Con. 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes,) 

F U R N I T U R E A N D H O U S E H O L D G B O U P 
- C o n . 

Ant ique shops—(2)—Con. 
Consistently reported—Con. 

Jewellery, silverware, clocks and watches— 
Clocks 
P la ted si lverware 
Sterling silverware 
Other jewellery 

Miscellaneous merchandise 
Secondhand furniture 
Service 

Variously reported— 
Other household furniture 0-4 

China, glassware, croclcery, etc.—(3) 
Consistently reported— 

China, glassware, crockery, e tc 
Kitchen utensils 
P la ted silverware 

Variously reported— 
Antiques, a r t gooda. a tatuary and gifts. 7-4- 8-1 

Miscellaneous merchandiae 7 • 3-19.9 

Stoves and ranges—(4) 
Consistently reported— 

Gas stoves and ranges 
Heat ing and plumbing equipment and suppliea... 

Stoves, ranges and hea ters (other than electric 
or gas) 

Variously reported— 
Electr ic ranges 6-2-18-2 
Gaa appliancea and supplies— 

Water heaters 6-0 
Other appliances and suppliea 1-7 

Miscellaneous merchandise 4-0 
Secondhand stoves 3-9- 5-4 
Service 2-4 

Radio specialty stores—(5) 
Consistently reported— 

Radios and radio e q u i p m e n t -
Radios 
Radio parts and accessories 

Service 
Variously reported— 

Automobile parts and acceaaories (ex­
cept tires, tubes and batteriea) 1-4-13-9 

Batteriea, atorage 0-6- 2-6 
Bicycles and acceaaoriea 0-1 
Hardware 0-4- 6-4 
Luggage 1-8 
Miscellaneous merchandiae 0 • 1- 3 • 4 
Paints , varnishea, lacquers, etc 1-5 
Secondhand merchandise 2-2- 5-0 
Sporting goods, including gynonaaium 

equipment 2-0-10-2 
Toys and games 9-4 

Radio and electrical shops (Including refrlgera' 
tlon)—(6) 

Consistently reported— 
Appliances and suppliea, electrical— 

Household appliances, motor-driven (except 
refrigerators) 

Household heating appliances, portable 
Lighting equipment 
Incandescent lamps 
Construction mater ials 
Commercial and industrial appliancea 
Ranges and water heaters 
Other appliances and supplies 

Bat ter ies , storage 
Radios and radio equipment— 

Radios 
Radio parta and accessories 

Service 

1-5 
18-6 
2-3 
0-4 
0-1 
6-1 
2-5 

70-0 
4-4 

11-3 

23-6 
14-7 

76-0 
4-9 
3-9 

5-3 
1-2 
5-0 
3-4 
7-4 
1-3 
2-9 
3-8 
0-2 

60-9 
2-5 
2-6 

G B O U P E D E S MEUBLES E T A B T I C L E S 
D E MANAGE—Suite 

Antiquailles—(2)—Fin 
Rapportes par toutes les provinces—Fin 

Bijouterie, argenterie, horloges et montres— 
Horloges. 
Argenterie. 
Articles en argent sterling. 
Autrea articles de bijouterie. 

Marchandiaes diverses. 
Meubles usages ou d'occasion. 
Service. 

Rapportes par quelques provinces— 
Autres meubles de menage. 

Vaisselle, verrerie, faience, etc.—(3) 
Rapportes par toutes les provinces— 

Vaisselle, verrerie, faience, e tc . 
Ustensiles de cuisine. 
Argenterie. 

Rapportea par quelques provinces— 
Objets antiques, objets d ' a r t . s ta tue t tes et ca^ 

deaux. 
Marchandiaea diverses. 

Magasins de ponies et c u i s i n i e r e s - ( 4 ) 
Rapportes par toutes les provinces— 

Poeies et cuisinierea au gaz. 
Outillagea et foumitures de chauffage et de 

plomberie. 
Poeies, cuisinierea et chaufferettes (autres qu'e-

lectriques ou k gaz) . 
Rapportea par quelquea provinces— 

Poeies, eiectriques. 
Appareils e t fournitures pour le gaz— 

Chauffe-eau. 
Autres appareils e t foumitures. 

Marchandises diverses. 
Po6les usages ou d'occasion. 
Service. 

Magasins faisant u n e specialite des radios—(5) 
Rapportes par toutes ies provincea— 

Radios et accessoirea— 
Radioa 
Piecea et accessoires de radio. 

Service. 
Rapportes par quelques pro\inces— 

Pieces et accessoirea d 'automobiles (excepte les 
pneus et bat ter ies) 

Batteriea, accumulateurs. 
Bicyclet tes et accessoires. 
Ferronnerie. 
Malles, valises, etc. 
Marchandises diverses. 
Peintures, vernis. laques, etc . 
Marchandises usagees ou d'occasion. 
Articles sportifs et outillage de gyrmiase. 

Jouets e t jeux, 

Magasins de radio et appareils eiectriques (y 
compris refrigeration)—(6) 

Rapportes par toutes les provinces— 
Appareils et fournitures, eiectriques— 

Appareils fonctionnant par moteurs (excepte 
les glacieres). 

Appareils de chauffage, portatifs. 
Outillage d 'eda i rage . 
Lampes k incandesrence. 
Materiel utilise dans la canalisation interieure. 
Appareils pour le commerce e t I 'industrie. 
Poeies et chauffe-eau. 
Autres appareila et fournitures. 

Bat ter ies , accumulateurs. 
Radios et accessoires— 

Radioa. 
Pieces et accessoirea de radio. 

Service. 
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Tableau 27.—CANADA—Rgpartltion des ventes par articles representatifs et genres de 
conunerce—Suite 

C o m m o d i t y 

(Read note carefully for explanation of t enns . ) 

F U B N I T U B E A N D H O U S E H O L D G 
—Con. 

Badio and electrical s h o p s (Including i 
t lon)~(6)—Con. 

Varioualy reported— 
Automobile par ts and accessories, tirea 

Gaaoline, lubricating oila and greases . . 
Miacellaneoua merchandise 
Muaical instruments and accessoriea. . . . 

Sporting goods, including gymnasium 

Badio and music stores (Including refrl 
- ( 9 ) 

(Uonsistently reported— 
Musical instruments and accessories— 

B O U P 

refrlgera-

1-0-9-3 
1-1 

0-1-4-5 
1-1 

0-3-6-8 
0-1 

5-7 

geratlon) 

Other musical instruments and accessories 
Radios and radio equipment— 

Variously reported— 

Miacellaneoua merchandiae 

Sporting goods, including gymnasium 

B E S T A U B A N T S , C A F E T E B I A S A 
E A T I N G PLACES 

Cafeterias only—(4) 
Consistently reported— 

0-3-0-9 
0-1 

0-1-3-6 
0-6-1-8 

0-1 

0-3-6-7 

N D 

Variously reported— 

Cafes ( including confectionery)—(4) 
Consistently reported— 

4-2 
0-4 

Variously reported— 

L u n c h r o o m s - ( 3 ) 
Consistently reported— 

15-3 
0-2 

Variously reported— 

Bes taurant s (table service)—(4) 
Consistently reported— 

0-9 
3-4 

Variously reported— 

Soda fountain aales and ice cream 

5-8 
0-1 

0-3-0-7 
0-1 

0-6-1-5 
0-1-2-5 

Per cent 
of aales 

Pour-cent 
des ventes 

23-8 
10-6 
1-6 
2-4 
3-5 

53-6 
1-8 
1-3 

3-7 
96-0 

6-4 
3-9 

80-7 
5-6 

10-3 
88-3 

6-0 
91-0 

Marchandises 

(Notez bien Texplication des termes.) 

G B O U P E D E S MEUBLES E T A B T I C L E S 
D E MANAGE—Fin 

Magasins de radio et appareils eiectriques (y 
compris refrigeration)-(6)—Fin 

Rapportes par quelquea provinces— 
Pieces et accessoires d 'automobiles, pneua (ex-

Gazoline, lubrifiants et graisaes. 
Marchandises diverses. 
Instruments de musique et accessoires. 

Marchandises usagees ou d'occasion. 
Articles sportifs e t outillage de gymnase. 

Magasins de radio et de m u s i q u e (y compris refri­
geration)—(9) 

Rapportes par toutes les provinces— 
Instruments de musique et accessoires— 

Autres inatruments de musique et acceaaoirea. 
Radios et accessoires— 

Rapportes par quelques provinces— 
Appareils et fournitures. eiectriques. 
Batter ies , accumulateurs. 
Marchandises diverses. 

Articles sportifs e t outillage de gymnase. 

R E S T A U R A N T S , CAFfiTfiBIAS E T SALLES 
A M A N G E B 

Cafeterias seulement—(4) 
Rapportes par toutes les provinces— 

Cigares, cigarettes et tabac . 
Recettes provenant des repas. 

Rapportes par quelques provinces— 
Produits de la boulangerie, frais. 
Liqueurs en bouteilles. 

Cafes (y compris conflserfe)—(4) 
Rapportes par toutes les provinces— 

Bonbons, confiserie et noix. 
Cigares, cigarettes et t abac . 
Recet tes provenant des repas. 
Ventes au comptoir des rafraichissements et 

creme il la glace. 
Rapportes par quelques provinces— 

Produits de la boulangerie, frais. 
Liqueurs en bouteilles. 

Salles a goater—(3) 
Rapportes par toutes les provinces— 

Cigares, cigarettes et tabac . 
Recettes provenant des repas. 

Rapportes par quelques provinces— 
Biere et vin. 
Marchandises diverses. 

Restaurants (avec service de table)—(4) 
Rapportes par toutes les provinces— 

Cigares, cigarettes et tabac . 
Recet tes provenant des repas. 

Rapportes par quelques provinces— 
Biere et vin. 
Liqueurs en bouteilles. 
Bonbons, confiserie et noix. 
Magazines et journaux. 
Marchandises diverses. 
Ventes au comptoir des rafratchissements et 

creme k la glace. 
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Table 27.—CANADA—Bepresentative Commodity Breakdown Figures, by Kinds of Business-Con. 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'explication des termes.) 

B E S T A U B A N T S , C A F E T E B I A S A N D E A T I N G 
P L A C E S - C o n . 

L u n c h c o u n t e r s and res taurants (10 seats and 
under)—(3) 

Consistently reported— 
Candy , confectionery and nuts 
Cigars, cigarettes and tobacco 
Magazines and newspapers 
Miscellaneous merchandiae 
Receipts from sale of meala 

Varioualy reported— 
Bot t led beverages 2-9 
Fru i t s 3-6 

S a n d w i c h shops—(3) 
Consistently reported— 

Receipts from sale of meals 
Variously reported— 

Soda fountain sales and ice cream 0-4 

Tea rooms and l ight lunches—(2) 
Conaiatently reported— 

Receipts from sale of meala 
Varioualy reported— 

Bot t led beverages 1-4 
Candy, confectionery and nuts 5-6 
Cigars, cigarettes and tobacco 7-3 
Magazines and newspapers 6-8 
Miscellaneous merchandise 1-2 

O T H E B B E T A I L S T O B E S 

Farm Implement dealers—(4) 
Consistently r e p o r t e d -

Tractors , farm and other 
F a r m machinery 
Other farm and garden equipment and suppliea... 
Gaaoline 
Miscellaneous merchandise 
Oils and greases 
Repair parts for farm machinery 
Secondhand merchandise 

Variously reported— 
Appliances and supplies, electrical 0-2 
Automobiles, trucks, buses, t ractors and access­

ories— 
Commercial cars and trucks, u sed . . . . 0-2 

P a r t s and accessoriea (except t ires, 
tubes and batteries) 0-5-20-7 

Tires and tubes 0 - 1 - 0-8 
Bat ter ies , storage 0-2 
Farna wagons 0-3 
Wire fencing, gates and posts 1-5 
Logging tools 6-6 
Radios 1-2 
Radio par ts and accessories 0-3 
Road machinery 5 - 9-19 • 5 
Service 0-8- 0-9 
Stoves, rangea and heatera (other than 

electric or gas) 0-2 

-(2) Farm Implement agents 
Consistently reported— 

Automobiles, trucks, buaes, t ractors and acces­
sories— 

Passenger automobiles, new 
Tractors , farm and o ther 
Par ta and acceasories (except t ires, tubes and 

bat ter ies) 
Bat ter ies , atorage 
F a r m and garden equipmt-nt and suppliea— 

Farm. m.achinery 
F a r m wagons 
Other farm and garden equipment and auppliea. 

Gasoline 
Miscellaneous merchandiae 
Oils and greases 

5-4 
16-9 
5-3 
1-7 
68-5 

29-6 
40-7 
7-3 
1-4 
0-5 
1-7 
3-2 
5-4 

0-7 
27-6 

0-4 
0-1 

43-4 
0-2 
7-6 
8-5 
0-3 
1-1 

BESTAUBANTS, CAFETEBIAS ET SALLES 
A MANGEB—Fin 

Buffets et res taurants (10 sidges et moins)—(3) 

Rapportea par toutes les provinces— 
Bonbons, confiserie et noix. 
Cigarea. cigarettes et t abac . 
Magazines et journaux. 
Marchandiaea diveraes. 
Recet tes provenant dea repas. 

Rapportes par quelquea provinces— 
Liqueurs en bouteilles. 
Frui ts . 

Comptoirs % sandwichs—(3) 
Rapportea par toutes les provinces— 

Recettes provenant des repas. 
Rapportes par quelques provincea— 

Ventes au comptoir dea rafraichissements et 
creme k ia. glace. 

T he s et repas legers—(2) 
Rapportes par toutes les provinces— 

Recet tes provenant des repas. 
Rapportes par quelques provinces— 

Liqueurs en bouteilles. 
Bonbons, confiserie et noix. 
Cigares. cigarettes et t abac . 
Magazines et journaux. 
Marchandisea diverses. 

A U T R E S M A G A S I N S D E DETAIL 

Marchands d ' ins t ruments aratoires—(4) 
Rapportes par toutes les provinces— 

Tracteurs de ferme et autres. 
Machinerie de ferme. 
Autres outillages et foumitures de ferme. 
Gazoline. 
Marchandises diverses. 
Huilea et graisses. 
Pieces de reparage pour machines agricolea. 
Marchandises usagees ou d'occasion. 

Rapportes par quelques provincea— 
Appareils et foumitures, eiectriques. 
Automobiles, camions, autobus, tracteurs et 

accessoires— 
Automobiles et camions pour le commerce, 

usages. 
Pieces et accessoires (excepte les pneus et bat­

teries) . 
Pneus. 

Batter ies , accumulateurs. 
\ 'oi tures de ferme. 
Cldture en fil de fer, barrierea et poteaux. 
Outils de bucherons. 
Radios. 
Pieces et accessoires de radio. 
Machinerie de voirie. 
Service. 
Poeies, cuisinieres et chaufferettes (autres qu'e-

lectriques ou k gaz) . 

Agents de machines agricoles- (2) 
Rapportes par toutes les provinces— 

Automobiles, camions, autobus, t racteurs et 
accessoires— 

Automobiles, neufs. 
Tracteurs do ferme et autres. 
Pieces et accessoires texcepte les pneus et ba t -

tones) . 
Bat ter ies , accumulateurs. 
Instruments aratoires, outillages et fournitures 

pour j ardins— 
Machinerie de ferme. 
^'oitures de ferme. 
Autres outillages et foumitures de ferme. 

GazQline. 
Marchandises diverses. 
Huiles et graisses. 
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Tableau 27.—CANADA—B€partltion des ventes par articles representatifs et genres de 
commerce—Suite 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien rexplication des termes.) 

O T H E B B E T A I L STOBES—Con . 

Farm implement agents—(2)—Con. 
Consistently reported—Con. 

Radios 
Repair parts for farm machinery 
Secondhand merchandise 
Service 

Variously reported— 
Appliances and supplies, electrical 0-3 
Automobiles, t rucks, buses, t rac tors and acces­

s o r i e s -
Passenger automobiles , used 0-2 
Commercial cars and trucks, new 2-7 

Tires and tubes 0-3 
Radio parts and accessories 0-1 
Stoves, ranges and hea ters (other than elec­

tric or gas) 0-1 

Feed stores (flour, feed, grain, fertilizer)—(7) 

Consistently reported— 
Flour 
Grain and feed 
Hay , s t raw and alfalfa 

Variously reported— 
Cement 0 - 1 - 0-5 
Building mater ia ls 2-3 
F a r m and garden equipment and supplies 0-2- 1-9 

Fertilizers 0 -1 -4 -0 
Food and kindred products— 

Pota toes 1-9 
Eggs 1-8 
Sugar 0 -1 - 1-5 
Other food products 1-5 

Miscellaneous merchandise 0 - 1 - 6-6 
Seeds, bulbs, plants, etc 0-7-16-1 
Service 0-2-10-2 

Farmers' s u p p l y stores—(7) 
Consistently reported— 

Building mater ia ls 
Flour 
F a r m and garden equipment and supplies 

Coal 
Gasoline 
Grain and feed 
Miacellaneoua merchandiae 

Variously reported— 
Appliances and supplies, electrical 0 - 1 - 6-6 
Automobiles, t rucks, buses, t ractors and acces­

soriea— 
Passenger automobilea, new 0-4 
Paaaenger automobiles, used 0-2 
Commercia l cars and trucks, new 0-2- 0-4 

Commercial cars and trucks, u s e d — 0-2- 8-4 
Tractors , farm and o ther 0-2- 1-5 
P a r t s and accessoriea (except t ires, 

tubea and bat ter ies) 0 - 1 - 0-6 
Tires and tubes 0-3- 1-0 

Bat ter ies , storage 0 - 1 - 0-2 
China, glassware, crockery, e tc ^ 0-2 
Cigara, cigarettea, tobacco and smokers ' 

supplies 0-2 
Coal oil 1-4-6-9 
Ferti l izers 0-8-20-4 
Sugar 0-2- 2-0 
Other food products ^'^~c^'i'^ 
Wood, coke and o ther fuels 0-4-27-4 
Furniture 0'2 
H a y , s t raw and alfalfa O-b 
H a r d w a r e ^"''^^'l 
Household supplies • 0-2 
Jewellery, si lverware, clocks and 

watches O-l 
Ki tchen utensils 0-1 
Lea the r goods 0 -1 -0 -3 
Luggage 0-1 

95442—11 

0-1 
6-3 
0-9 
1-6 

11-9 
62-5 
17'9 

10-8 
5-3 

17-6 

22-0 
15-3 
9-6 
4-2 

A U T R E S M A G A S I N S D E DETAH.—Suite 

Agents de machines agricoles—(2)—Fin 
Rapportes par toutes les provinces—T^zn 

Radios . 
Pieces de reparage pour machines agricoles. 
Marchandisea usagees ou d'occasion. 
Service. 

Rapportes par quelques provinces— 
Appareils e t fournitures. eiectriques. 
Automobiles, camions, autobus, t racteurs et 

accessoires— 
Automobiles, usag6s. • 
Automobiles et camions pour le commerce, 

neufs. 
Pneus. 

Pieces et accessoires de radio. 
Poeies, cuisinieres et chaufferettes (autres qu'e-

lectriques ou k gaz). 

Maifasins de provende (farine, grain, engrais, 
etc.)—(7) 

Rapportes par toutes les provinces— 
Farine. 
Grain et provende. 
Foin, paille et luzerne. 

Rapportes par quelques provinces— 
Ciment . 
Materiaux de construction. 
Instruments aratoires. outillages e t foumitures 

pour jardins. 
Engrais chimiques. 
Alim.ents et produits divers— 

Pom m es de ter re . 
CEufs. 
Sucre. 
Autres produits alimentaires. 

Marchandises diverses. 
Graines, bulbes, plants, etc . 
Service. 

Magasins de fourni tures pour fermiers—(7) 
Rapportes par toutes les provinces— 

Materiaux de construction. 
Farine. 
Instruments aratoires, outillages et fournitures 

pour jardins. 
Charbon. 
Gazoline. 
Grain et provende. 
Marchandises diverses. 

Rapportes par quelques provinces— 
Appareils et fournitures, eiectriques. 
Automobiles, camions, autobus, tracteurs et 

accessoires— 
Automobiles, neufs. 
Automobiles, usages. 
Automobiles et camions pour le commerce, 

neufs. 
Automobiles et camions pour le commerce, 

usages. 
Tracteurs de ferme et autres. 
Pieces et accessoires (excepte lea pneua et b a t 

teriea). 
Pneus. 

Bat ter ies , accumulateurs. 
Vaisselle, verrerie, faience, etc . 
Cigares, cigarettes, tabac et foumitures de 

fumeurs. 
Huile de charbon. 
Engrais chimiques. 
Sucre. 
Autres produits al imentaires. 
Bois, coke et autres combustibles. 
Meubles. 
Foin, paille et luzerne. 
Ferronnerie. 
Foumiturea de menage. 

Bijouterie, argenterie, horloges et montrea. 
Uatensiles de cuisine. 
Articles en cuir. 
Malles, valises, etc . 
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Table 27.—C ANA D A—Be present ative Commodity Breakdown Figures, by Kinds of Business-Con. 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of salea 

Pour-cent 
des ventea 

Marchandisea 

(Notez bien I'explication des termes.) 

O T H E B B E T A I L STOBES—Con . 

Farmers' s u p p l y stores—(7)—Con. 
Variously reported—Con. 

Oils and greases 0-4-16-6 
Paints , varnishes, glass and painters ' 

supplies 0-3- 0-6 
Radios and radio equipment 0 - 1 - 0-5 
Seeds, bulbs, plants, etc 0 -6 -4 -5 
Service 0-5- 0-9 
Shoes and other footwear 0-2 
Sporting goods, including gymnasium. 

equipment 0-2 
Stationery, books and magazinea 0-1 
Stoves, ranges and hea ters (other than 

electric or gaa) 0-2 

Feed and coal stores—(5) 
Consistently reported— 

Flour 
F u e l -

Coal 
Wood, coke and o ther fuels , 

H a y , grain and feed— 
H a y , straw, and alfalfa 
Grain and feed 

Miscellaneous merchandise 
Variously reported— 

Building mater ials 2 - 3 - 3 - 6 
Ferti l izer 0-7-12-1 
Gasoline, lubricating oils and greases . . . 2-3 
Hardware 5-5 
Seeds, bulbs, plants, etc 0-4- 2-6 
Sugar 0-8- 3-1 
Wire fencing, gates and posts 0 -1 - 0-3 

Bookstores—(5) 
Consistently reported— 

Antiques, ar t goods, s ta tuary and gifts 

Office and store furniture 
Service 
Stationery, books and magazines— 

Books 
Magazines and newspapers 
Writing paper, envelopes, patterns, table ts and 

index cards 
Paper cups, dishes and other paper goods 
Blank books and loose-leaf note books 
Fountain pens and pencils 
Other stationery and stationers ' supplies 

Sporting goods, including gymnasium equipment. . 
Toys and games 

Variously reported— 
Cameras and photographic supplies 1-4-2-0 
Cigars, cigarettes, tobacco and smokers ' 

supplies 0-3 
Candy, confectionery and nuts 0 - 1 - 0-2 
Lea ther goods 0 - 1 - 0-2 
Miscellaneous m.erchandise 1-2-4-3 
Oflice and store equipment 1-2- 8-7 
Radios and radio equipment. 11.4 
Toilet articles 0-4 
Phonographs and records 1-9 
Sheet music, music books, etc 0-2 

Coal and wood yards ( including ice)—(9) 
Consistently reported— 

F u e l -
Coal 
Wood, coke and o ther fuels 

Miscellaneous merchandise 
Varioualy reported— 

Building mater ia ls 0-2- 5-4 
Fue lo i l 0-6- 3-6 
F a r m implements 3-0 
Gasoline, lubricating oils and greases. . . 0 - 1 - 0-4 
H a y , grain and feed 0-5- 1-3 
Ice 0-9-13-7 
Refrigerators (electric and gas) 0-5- 3-5 
Service 0-3-16-6 

6-0 

35-0 
6-1 

7-9 
34-1 

2-2 

5-7 
7-1 

24-1 
2-5 

7-3 
1-2 

10-0 
2-2 

32-9 
0-5 
0-9 

79-1 
I M 
0-9 

A U T B E S M A G A S I N S D E DETAIL—Suite 

Magasins de fourn i tures pour fermiers- (7)—Fin 
Rapportes par quelques provinces—Fin 

Huilea et graisses. 
Peintures, vernis, v i t re et foumitures de pein­

t res . 
Radios et accessoires. 
Graines, bulbes, plants, e tc . 
Service. 
Chaussures de tout genre. 

Articles sportifs e t outillage de gymnase. 
Papeter ie , livres et magazines. 
Poeies, cuisinieres et chaufferettes (autres qu'e-

lectriquea ou k gaz). 

Magasins de provende et de charbon—(5) 
Rapportea par toutea les provinces— 

Farine. 
Combustibles— 

Charbon. 
Boia, coke et autres combustibles. 

Foin, grain et provende— 
Foin, paille et luzerne. 
Grain et provende. 

Marchandises diverses. 
Rapportes par quelques provinces— 

Materiaux de construction. 
Engrais chimiques . 
Gazoline, lubrifiants et graisses. 
Ferronnerie. 
Graines, bulbes, plants, etc . 
Sucre. 
Cieture en fil de fer, barr ieres et poteaux. 

Librair ies - (5) 
Rapportes par toutes les pro'vinces— 

Objets antiques, objets d 'a r t , s tatuet tes et 
cadeaux. 

Ameublement de bureau et de magasin. 
Service. 
Papeter ie , li\'TeE et magazines— 

Livres. 
Magazines et journaux. 
Papier k ecrire, enveloppes, patrons, tablettes 

k ecrire et cartes-index. 
Objets en papier, tasses, plats et autres. 
Registres et livres k feuillets amo\ ib les . 
P lumes reservoir et crayons. 
Autre papeterie et foumitures de librairies. 

Articles sportifs e t outillage de gymnase. 
Jouets et jeux. 

Rapportes par quelques provinces— 
Appareils photographiques et fournitures. 
Cigares, cigarettes, t abac et fournitures de 

fumeurs. 
Bonbons, confiserie et noix. 
Articles en cuir. 
Marchandises diverses. 
Outillage de bureau et de magasin. 
Radios et accessoires. 
Articles de toilette. 
Phonographes et disques. 
Musique en feuilles, livres de musique, etc. 

Cours & charbon ct bois (comprenant glace)—(9) 
Rapportes par toutes les p r o v i n c e s -

Combustibles— 
Charbon. 
Bois, coke et autres combustibles. 

Marchandises diverses. 
Rapportes par quelques provinces— 

Materiaux de construction. 
Huile, combustible. 
Instruments aratoires. 
Gazoline, lubrifiants et graisses. 
Foin, grain et provende. 
Glace. 
Glacieres {k reiectr ici te et au gaz). 
Service. 
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Tableau 27.—CANADA—B6partition des ventes par articles representatifs et genres dc 
commerce—Suite 

C o m m o d i t y 

(Read note carefully for explanation of terras.) 

Per cent 
of salea 

Pour-cent 
dea ventes 

Marchandiaes 

(Notez bien I'explication des termea.) 

O T H E B B E T A I L STOBES—Con . 

Drug stores—(9) 
Consistently reported— 

Bott led beverages 
Cameras and photographic aupplies 
Candy, confectionery and nuts 
Cigars, cigarettes, tobacco and smokers ' supplies. 
Drugs and drug sundries— 

Prescriptions 
Drugs, patent medicines and compounds 
Rubber sundries 
Drug sundries 

Professional and scientific instruments and equip­
ment 

Service (photo finishing) 
Soda fountain salea, ice cream and lunches 

Stationery, books and magazines 
Surgical, denta l and hospital supphes. , 

Toilet articles and preparations— 
Toilet preparations and cosmetics 
Toilet articles 

Variously reported— 
Bakery products, fresh 3-6 
Miscellaneous nierchandise 0 - 1 - 1-4 
Radios and musical instrum.ents 0 • 2- 0 • 6 
Miscellaneous services 0-3 

Florists—(5) 
Coiaiatently reported— 

Flowers and wreaths 
Seeds, bulbs, plants, etc 

Variously reported— 
Antiques, a r t goods, s t a tua ry and gifts. 0-5 

F a r m and garden equipment and sup­
pliea 2-4 

Fertilizera 0-1 
Fruits and vegetables, fresh 3-8- 9-4 
Miscellaneous merchandise 0-5 

Jewellery stores—(8) 
Consistently reported— 

Antiques, a r t goods, s ta tuary and gifts 

China, glassware, crockery, etc 
Jewellery, si lverware, clocks and watches— 

Clocks 
Watches 
Diamond jewellery 
Ringa (other t han d iamond) 
Gold and gold-filled jewellery 
P la ted si lverware 
Sterling si lverware 
Other jewellery 

Lea the r goods 
Miscellaneous merchandise 
Optical gooda 
Service 
Stationery, books and magazines 

Variously reported— 
Cameras 0-1 
Radios 0 - 1 - 0-2 
Toilet articles and preparations 0-2- 3-1 

Jewellery stores (Instalment credit)—(1) 
Consistently reported— 

Clocks 
Watches 
Diamond jewellery 
Rings (other than d iamond) - • • 
Gold and gold-filled jewellery 
P l a t ed si lverware 
Sterling si lverware 
Other jewellery 
Stat ionery, books and magazines 
Service 

95442—Hi 

1-3 
2-5 
5 1 

10-1 

12-9 
36-3 
2-2 

0-4 
0-9 
4-2 

5-9 
0-9 

10-1 
2-: 

85-0 
n-6 

7-0 

2-1 
10-8 
15-7 
5-4 
7-9 

10-8 
6-3 
4-0 
4-4 
8-6 
1-4 
9-4 
3-1 

76-2 
11-8 
0-3 
0-5 
1-4 
0-1 
2-0 
0-2 
0-9 

A U T B E S M A G A S I N S D E D E T A I L - S u i t e 

Pharmacies—(9) 
Rapportes par toutes les provinces— 

Liqueurs en bouteilles. 
Appareils photographiques et foumitures. 
Bonbons, confiserie et noix. 
Cigares, cigarettes, t abac et fournitures de fumeurs 
Drogues et produits pharmaceutiques— 

Prescriptions. 
Drogues, medicaments brevetes et composes. 
Articles en caoutchouc. 
Produits pharmaceutiques. 

Instruments et outillages professionnels et scienti­
fiques. 

Service (finissage de pellicules). 
Ventes au comptoir des rafraichissements, creme 

k la glace et repas. 
Papeter ie , livres et magazines. 
Foumitures pour chirurgiens, dentistes et h6pi-

taux. 
Articles et preparations de toilette— 

Preparations de toi let te et cosmetiques. 
Articles de to i le t te . 

Rapportes par quelques provinces— 
Produits de la boulangerie, frais. 
Marchandises diverses. 
Radios et instrumenta de musique. 
Services diverses. 

Fleuristes—(5) 
Rapportes par toutes lea provinces— 

Fleurs et couronnes. 
Graines, bulbes, planta. e tc . 

Rapportes par quelquea provinces— 
Objets antiques, objets d 'ar t , s ta tuet tes e t 

cadeaux. 
Instruments aratoires, outillagea et foumitures 

pour jardins. 
Engraia chim.ique3. 
Frui ts e t legumes, frais. 
Marchandises diveraea. 

Bijouteries—(8) 
Rapportes par toutes les provinces— 

Objets antiques, objets d ' a r t , s ta tue t tes 
cadeaux. 

Vaisselle. verrerie, faience, etc . 
Bijouterie, argenterie, horloges et montres— 

Horloges. 
Montres. 
Diamants . 
Bagues (autres que d iamant ) . 
Objets en or ou plaques or. 
Argenterie. 
Articles en argent sterling. 
Autres articlea de bijouterie. 

Articles en cuir. 
Marchandises diverses. 
Appareils d 'optique. 
Service. 
Papeterie , l ivres et magazines. 

Rapportes par quelques provinces— 
Appareils photographiques. 
Radios . 
Articles et preparations de toi let te . 

Bijouteries (credit—payments^ temperament)—(1) 
Rapportes par toutes les provinces— 

Horloges. 
Montres. 
Diam.ants. 
Bagues (autres que d i aman t ) . 
Objets en or ou plaques or. 
Argenterie. 
Articlea en argent sterling. 
Autres articles de bijouterie. 
Papeter ie , l ivres et magazines. 
Service. 
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Table 27.—CANADA—Representative Commodity Breakdown Figures, by Kinds of Business-Con. 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandises 

(Notez bien I'expzJcation des termea.) 

O T H E B B E T A I L STOBES—Con. 

Luggage and leather goods stores—(4) 
Consistently r e p o r t e d -

Lea ther goods 
Luggage 
Service 
Sporting goods, including gymnasium equipment 

Variously reported— 
Leather clothing. . . 4-3 
Lea ther footwear 14-7 
Miscellaneous merchandise 3-5 
Toilet articles 0-4 

Office and school supplies—(2) 
Consistently r e p o r t e d -

Office and store furniture 
Service 
Stationery, books and m.agazines— 

Writing paper, envelopes, patterns, table ts and 
index cards 

Blank books and loose-leaf note books 
Fountain pens and pencils 
Other stationery and stationers ' suppliea 

Variously r e p o r t e d -
Office and store equipment 1-4 
Miscellaneous m.erchandise 0-1 
Books 8-9 
Magazines and newspapers 1-2 
Paper cups, dishes and other paper goods 2 • 2 

Office, store and school furn i ture , e q u i p m e n t and 
supplies—(6) 

Consistently reported— 
Office and store equipment 
Office and store furniture. 

Variously reported— 
Miscellaneous merchandise . . . 0 - 1 - 1-6 
Secondhand m.erchandise 0-7- 3-9 
Service 0 -1 - 4-1 
Stationery, books and magazines— 

Writing paper, envelopes, patterns, 
table ts and index cards 0-7-19-2 

Blank books and loose-leaf no tebooks 0-3- 7-1 
Fountain pens and pencils 0-3- 1-2 
Other stationery and stationers ' sup­

plies 1-2-15-9 

Office and store mechanical appliances—(8) 
Consistently reported— 

Adding and calculating machines and accessories. 
Other office and store equipment and mechanical 

devicea 
Service 
Typewri ters and acceasories 

Variously reported— 
Appliances and supplies, electrical 3-1 
Miscellaneous merchandise 0-1 
Rentals 0-6-0-9 
Scales 6-6 
Secondhand merchandise 1-3 

Typewriter dealers—(8) 
Consistently reported— 

Office and store equipment 
Office and store suppliea 
Service (repair and rental) 
']?ypewriters and accesaories 

Varioualy reported— 
Office and store furniture 2-8 
Secondhand merchandise 0-2 

Optic ians and optometrists—(1) 
Consistently r e p o r t e r -

Optical gooda 
Photographic supplies 
Professional and scientific inatruments 
Service 

68.0 
27-8 

5-4 
6-8 

1 1 
2-1 

9-3 
14-7 
5-7 

60-2 

3 M 
51-3 

58-5 
8-1 
5-7 

9-0 
12-4 
22-3 
56-8 

91-1 
0-7 
4-7 
3-6 

A U T B E S M A G A S I N S D E D E T A I L - S u i t e 

Valiseries (marchandises en cuir)—(4) 
Rapportes par toutes les provinces— 

Articlea en cuir. 
Mallea, valises, e tc . 
Service. 
Articles sportifs e t outillage de gymnase. 

Rapportes par quelques provinces— 
ve temen t s en cuir. 
Chaussures en cuir. 
Marchandises diverses. 
Articles de toi let te . 

Fourni tures de bureau et d'ecole—(2) 
Rapportes par toutes les provinces— 

Meubles de bureau et de magasin. 
Service, 
Papeter ie , livres et magazines— 

Papier k ecrire. enveloppes, patrons, tablet tes 
k ecrire et cartes-index. 

Registres et l ivres k feuillets amovibles . 
P lumes reservoir e t crayons. 
Autre papeterie et fournitures de librairies. 

Rapportes par quelques provinces— 
Outillage de bureau et de magasin. 
Marchandisea diverses. 
Livres . 
Magazines et journaux. 
Objeta en papier, tasses, plata et autres. 

Fourni tures et outillage de bureau , ecole et maga­
sin—(6) 

Rapportes par toutes les provinces— 
Outillage de bureau et de magasin. 
Ameublement de bureau et de magasin. 

Rapportes par quelques provinces— 
Marchandises diverses. 
Marchandisea usagees ou d'occasion. 
Service. 
Papeter ie , l ivres et magazines— 

Papier k ecrire. enveloppes, patrons, tablet tes 
k ecrire et cartes-index. 

Registres et l ivres k feuillets amovibles . 
P lumes reservoir e t crayons. 
Autre papeterie et foumitures de librairies. 

Appareils mecaniques de bureau et de m^as in- (8 ) 
Rapportes par toutes les provinces— 

Machines k calculer et accessoires. 
Autre outillage de bureau et de magasin et dis-

positifs mecaniques. 
Service. 
Dactylographes et accessoires. 

Rapportes par quelques provinces— 
Appareils e t fournitures, eiectriques. 
Marchandises diverses. 
Loyer . 
Balances. 
Marchandises i^agees ou d'occasion. 

Magasins de dactylographes—(8) 
Rapportes par toutes les provinces— 

Outillage de bureau et de miagasin. 
Foumitures de bureau et de magasin. 
Service (reparations et loyer) . 
Dactylographes et accessoires. 

Rapportes par quelques provinces— 
Ameublement de bureau et de magasin, 
Marchandises usagees ou d'occasion. 

Optic iens et optometristes—(1) 
Rapportes par toutea lea provinces— 

Appareila d 'opt ique. 
Fournitures de photographes. 
Instruments professionnels et scientifiques. 
Service. 
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Tableau 27.—CANADA—B^partition des ventes par articles representatifs et genres de 
commerce—Fin 

C o m m o d i t y 

(Read note carefully for explanation of terms.) 

Per cent 
of sales 

Pour-cent 
des ventes 

Marchandisea 

(Notez bien I'expHcation des termes.) 

O T H E B B E T A I L STOBES—Con . 

Sporting goods stores—(2) 
Consistently reported— 

Bicycles and accessories 
Miscellaneous merchandise 
Motorcycles and accessories 
Service 
Sport clothing 
Sporting goods, including gymnasium equipment 

Variously reported— 
Leather goods 5-6 
Radios and radio equinm.ent 14-5 
Secondhand merchandise 0-5 
Sport footwear 2-8 
Toys and games 1-8 

Tobacco s t res w i t h news-s tands— (3) 
Consistently reported— 

Candy, confectionery and bot t led beverages . . 
Cigars, cigarettes and tobacco. 
Miscellaneous merchandise 
Service 
Smokers ' supplies 
Soda fountain sales and ice cream 

Stationery, books and magazines— 
Books 
Magazines and newspapers 
Writing paper, envelopes, pat terns, table ts and 

index cards 
Other stat ionery and stationers ' supplies 

Variously reported— 
Frui ts and vegetables, fresh 3-7 
Radios and phonographs 16-3 

Tobacco stores—(6) 
Consistently reported— 

Cigars, cigarettes and tobacco 
Sm.okers' supplies 

Varioualy reported— 
Candy, confectionery and bot t led 

beverages 0-3 
Miscellaneous merchandise 0-2-0-6 
Sporting goods, including gymnasium 

equipment 0-2 
Stationery, books and magazines 0-5 

Tobacco stores w i t h foods—(4) 
Coiaistently reported— 

Candy, confectionery and bot t led beverages 
Cigars, cigarettes, tobacco and smokers ' supplies 

Miscellaneous merchandise 
Soda fountain sales and ice cream 

Stationery, books and magazines 
Varioualy r e p o r t e d -

Receipts from sale of meals 35-2 
Service 2-1 

6-6 
1-6 

16-3 
1-4 
2-2 

59-4 

5-5 
54-6 

0-8 
2-7 
8-6 
1-6 

0-7 
19-8 

1-0 
0-7 

90-1 
9-6 

16-1 
61-5 

1-2 
5-0 

6-9 

A U T B E S M A G A S I N S D E Dl^TAII^Fin 

Magasins d'articles sportifs—(2) 
Rapportea par toutes les provinces— 

Bicyclettes et accessoires. 
Marchandises diverses. 
Motocyclettes et accessoirea. 
Service, 
ve tements de sport. 
Articles sportifs e t outillage de gymnase. 

Rapportes par quelques provinces— 
Articles en cuir. 
Radios et accessoires. 
Marchandises usagees ou d'occasion. 
Chaussures sportifs. 
Jouets et jeux. 

Magasins de tabac avec rayon dc journaux—(3) 
Rapportes par toutes les provinces— 

Bonbons, confiserie et liqueurs en bouteilles. 
Cigares, cigarettes et tabac . 
Marchandises usagees ou d'occasion. 
Service. 
Foumitures de fumeurs. 
Ventes au comptoir des rafraichissements et 

creme k la glace. 
Papeterie, livres et magazines— 

Livres. 
Magazines et journaux. '• 
Papier k ecrire, enveloppes, patrons, table t tes k 

ecrire et cartes-index. 
Autre papeterie et fournitures de librairies. 

Rapportes par quelques provinces— 
Fruits et legumes, frais. 
Radios et phonographes. 

Magasins de tabac—(6) 
Rapportes par toutes les provinces— 

Cigares, cigarettes et tabac . 
Fournitures de fumeurs. 

Rapportes par quelques provinces— 

Bonbons, confiserie et liqueurs en bouteilles. 
Marchandises diverses. 

Articles sportifs e t outillage de gymnase. 
Papeter ie , livres et magazinea. 

Magasins de tabac avec aliments—(4) 
Rapportes par toutes les provincea— 

Bonbons, confiserie et liqueurs en bouteilles. 
Cigares, cigarettes, t abac et fournitures de 

fumeurs. 
Marchandises diverses. 
Ventes au comptoir des rafraichissements el 

creme k la glace. 
Papeterie, livres et magazines. 

Rapportes par quelques provinces— 
Recettes provenant des repas. 
Service. 
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CANADA—Betail Services, 1930 
STANDARD SUMMARY OF RETAIL FACTS 

lAn (x) indicates t ha t figures are wi thheld to avoid diaclosing individual operations, but these are 
included in t he totals] 

CANADA(I ) 

Prince 
E d w a r d 

Island 

I l e d u 
Prince-

Edouard 

Nova 
Scotia 

Nouvelle-
E c 

New 
Brunswick 

Nouveau-
Brunswick 

Quebec 

Quebec 

Total populat ion . 

Rat io of retail workers (full-time and part- t ime 
employees and active proprietors) to to ta l gain­
fully employed, by sex—IVIale 

Fema le 

Number of establ ishments 
Capital invested (including stocks on hand) . . 
Total receipts 
Receipts per capita 

Population of places less than 1,000 
Per cent of to ta l 
Receipts in places of less than 1,000 
Per cent of to ta l 

Population of incorporated places 1,000—10,000. 
Per cent of total 

Receipts in incorporated places 1,000—10,000., 
Per cent of total 

Population of incorporated places 10,000—30,000.. 
Per cent of to ta l 

Receipts in incorporated places 10,000—30,000. 
Per cent of to ta l 

Population of incorporated places 30,000 and over . 
Per cent of to ta l 

Receipts in incorporated places 30,000 and over.. 
P e r cent of to ta l 

Full- t ime employees (average number throughout 
t he year)—Male 

Female 

Par t - t ime employees (average number throughout 
t he year)—Male 

Female 

To ta l annual payroll, all es tabl ishments 
Average annual salary per full-time employee. . . 
Average annual salary per par t - t ime employee. , 

Proprietors act ively engaged in retailing 

30 

Average rental cost (leased premises), per cent of 
receipts 

Proportion of receipts in leased premises to total 
receipts 

Proportion of to ta l receipts by— 
Single independents 
Two-and three-unit multiples 
Local chains 
Provincial chains 
Sectional chains 
National chains 
Other types 

Proportion of establ ishments with receipts of less 
than $10,000 annually to total number of est­
abl ishments 

Proportion of total receipts of such establ ishments 
to to ta l receipts of all es tabl ishments 

Proportion of establ ishments with receipts of 
$10,000—$49,899 annually 

Proportion of total receipts 

Proportion of establ ishments with receipts of 
$50,000-$199,999 annually 

Proportion of total receipts 

Proportion of establ ishments witii receipts of 
$200,000 and over annually 

Proportion of total receipts 

10,.176,786 

2-79(n 
2-67(') 

42,223 
232,110.600 
249.455.900 

24-04 

6,215.885 
60-26 

21,252.100 
8-52 

1,289.526 
12-43 

25,947,600 
10-40 

846.520 
8-16 

24.538.200 
9-84 

3,024.856 
29-15 

177,718.000 
71-24 

41,876 
13,382 

7,880 
1,104 

61,231,900 
1,054 

336 
44.622 

8-78 

60-57 

74-79 
10-45 
2-61 
2-68 
1-29 
7-73 
0-65 

91-38 

30-32 

6-78 
23-67 

1-63 
23-46 

0-31 
22-50| 

88,038 

1-59 
1-52 

335 
607,600 
668,100 

7-48 
70.855 
80-48 

116.400 
17-69 

4.822 
5-48 

116.900 
17-76 

12,361 
14 04 

424,800 
64-55 

107.000 
713 
242 

350 

11-08 

50-59 

( X ) 

( X ) 

ISO 
20-BS 

0-60 
22-73 

512,846 

1-75 
1-85 

1.504 
5.438,100 
6.353.100 

12-39 

289,631 
56-47 

630.900 

120.145 
23-43 

2,260.900 
35-59 

43.795 
8-54 

751.700 
11-83 

59.275 
11-56 

2,809,600 
44-22 

1.026 
401 

175 
28 

1,254.400 
839 

1.665 

8-57 

88-26 
(X) 
(X) 

2-43 
1-SS 
0 50 

5-26 
26-19 

1-40 
25-64 

0-13 
8-16 

408,219 

1-85 
1-98 

1.393 
3.511,500 
4,393,100 

10-76 
281.438 

68-94 
522.600 

11-90 

68.578 
14-36 

1.299.600 
29-68 

20.1 

644.700 
14-67 

47.514 
11-64 

1.926.200 
43-85 

743 
315 

113 
31 

883.000 
802 

65-63 

80-56 
4-92 

( X ) 
(X ) 
(X ) 

4-10 
25-57 

0-79 
18-73 

0-07 
5-39| 

2,874,255 

2-96 
2-25 

10.916 
62.023.900 
63,696,400 

22-13 

1.190.855 
41-43 

3,011.000 
4-73 

390.728 
13-59 

4,076,100 
6-41 

247.306 
8-61 

4.647.900 
7-31 

1,045.366 
36-37 

51,861.400 
81-55 

12.241 
3,422 

174 

16,920.900 
1.028 

437 

8-28 

60-60 

70-75 
10-75 
4-75 
2-94 
1-96 
8-01 
0-84 

28-36 

5-46 
19-95 

1-34 
21-99 

0-41 
29-70 

(i)Includos Yukon and Nor thwest Terri tories. 
( ')Ba9ed on figure.s for provinces onI.v. 
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CANADA—Services de detail, 1930 
PRINCIPAUX F A I T S DU COMMERCE DE DETAIL 

(Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Ontario 

3,431,683 

3-32 
2-81 

16,666 
98,927,400 

109,397.900 
31-88 

1,416,018 
41-26 

8,255.100 
7-65 

480,613 
14-00 

10,743,600 

426.370 
12-43 

$ 14.628,800 
13-37 

1,108,782 
32-31 

75,770,400 
69-26 

17,170 
6,297 

3,717 
616 

25,359,900 
1,071 

305 

16,687 

73-49 
13-17 
0-99 
3-93 
0-96 
7-01 
0-45 

89-63 

28-48 

8-36 
24-42 

1-76 
22-31 

Q-36 
24-79 

Manitoba 

700,139 

2-75 
2-67 

2.493 
13,646,400 
16,437.800 

23-48 

405.648 
57-94 

1,577,000 
9-59 

42,319 
6-04 

804,100 
4 

33,387 
4-77 

684,700 
4-17 

218,785 
31-25 

13,372.000 
81-35 

2,979 
997 

697 
75 

4,453.400 
1,066 

283 

69-63 
11-37 
2-65 
1 
1-34 

13-37 
0-66 

Saskat­
chewan 

90-35 

7-08 
22-77 

2-25 
32-15 

0-32 
18-96 

921,785 

1-86 
1 

3.658 
12,271.700 
10.342.600 

11-22 
734,664 

79-70 
2,591,900 

25-06 

69,322 
7-52 

1,957.700 
18-93 

21.299 
2-31 

906.200 
8-76 

96,500 
10-47 

4,886,800 
47-25 

1,474 
462 

417 
75 

2,079.900 
993 
318 

12-10 

49-65 

86-61 
5-72 

Alber ta 

( X ) 

(X ) 
(X ) 
(X ) 

95-51 

49-67 

3-83 
26-35 

0-63 
21-32 

0-03 
2 

731,605 

2-12 
2-86 

2.881 
13,427.600 
13,434.600 

18-36 

603.723 
68-85 

2,475,700 
18-43 

41.136 
6-62 

1,320.800 

23.789 
3-25 

1,025,300 
7-63 

162,958 
22-28 

8,612,700 
64-11 

2,081 
718 

414 
62 

3,212,000 
1,094 

314 

3,040 

58-28 

84-01 
2-67 
2-38 
0-06 
0-75 
9-24 
0-89 

92-87 

36-64 

5-60 
23-87 

1-25 
23-70 

0-28 
15-89 

Bri t ish 
Columbia 

Colombie 
Britan­
nique 

691,263 

3-03 
5-29 

3.458 
22,065,200 
24,705.300 

36-68 

309.100 
44-52 

2,034.400 
8-23 

81. ' 
11-81 

3,367,900 
13-63 

P o p u l a t i o n to ta le 

Proportion d'employes du detail ( temps entier et 
temps partiel y compris les proprietaires) k 
toute la population active, par sexe—Hommes. . 

Femmies.., 

N o m b r e d 'etablissements 
Capital engage (inclus stocks en mains) 
Total des recettes 
Recet tes per capita 

17.524 
2-62 

824.100 
3-34 

286,675 
41-15 

18,478.900 
74 " 

4.036 
1.716 

647 
143 

6.923.900 
1.153 

10-04 

63-38 

Population des localites de moins de 1,000 ^ m e s . . . . 
Pourcentage du total 
Recettes des localites de moins de 1,000 ftmes.... 
Pourcentage d u t o t a l 
Population des localites incorporees de 1,000 k 

10,000 ames 
Pourcentage du total 
Recettes des localites incorporees de 1,000 k 10,000 

ames 
Pourcentage du total 

Population des localites incorporees de 10,000 k 
30,000 ames 

Pourcentage du total 
Recet tes des localites incorporees de 10,000 k 30,000 

ames 
Pourcentage du to ta l 

79-71 
6-78 

0-10 

8-53 
1-05 

87-42 

28 06 

9-99 
28-; 

2-21 
27-31 

0-38 
16-24 

Population des localites incorporees de 30,000 ames 
et plus 

Pourcentage du to ta l : 
Recettes des localites incorporees de 30,000 ames et 

plus 
Pourcentage du to ta l 

Personnel k temps entier (nombre moyen pour 
I 'annee)—Hommes 

F e m m e s 

Personnel k temps partiel (nombre moyen pour 
I 'annee)—Hommes 

F e m m e s 

Tota l annuel des salaires de tous les etablissements. 
Salaire annuel moyen par employe a temps ent ier . . 
Salaire annuel moyen par employe k temps par t ie l . . 

Proprietaires activement engages dans le commerce 

Moyenne du loyer en pourcentage des recettes (eta­
blissements loues) 

Proportion des recettes dans les etablissements 
loues au total de toutes les recettes 

Proportion de toutes les recettes par— 
TJnites simples 
Etabl issements multiples—deux et trois uni tes- . . 
Chaines locales 
Chalnes provinciales 
Chaines sectionnelles 
Chalnes nationales 
Autres types 

Proportion d'etablissements dont les recettes sont 
de moins de $10,000 par annee au nombre total 
d 'etablissements 

Proportion du chiffre de recettes de ces etablisse­
ments au total de recettes de tous les etablisse­
ments 

Proportion d 'etablissements dont le chiffre de 
recettes est de $10,000 k $49,999 

Proportion du to ta l des recettes 

Proportion d 'etablissements dont le chiffre de 
recettes est de $50,000 a $199,999 annuellement. 

Proportion du total des recettes 

Proportion d'etablissements dont le chiffre de recet­
tes est de $200,000 et plus annuellement 

Proportion du total des recettes ^. 

(i)Inolus Yukon et Terri toires du Nord-Ouest. 
(2)Fonde sur les chiffres relatifs aux provinces seulement. 
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Table 38A.—CANADA—Retail Services, 1930, by Kinds of Business 
N U M B E R OF ESTABLISHMENTS, PERSONNEL, P A Y - R O L L , RECEIPTS AND STOCKS 

Kind of business—Genre de commerce 

Number 
of es-

tabliah-
mente 

N o m b r e 
d'6ta-
blisse-
mentB 

Proprietors—Propri fetaires 

N o t on pay-roll 

N e figurant 
pas dans la 

feuille de paie 

Male 

Hommes 

Female 

F e m m e s 

Receiving a s ta ted 
salary 

A salaire fixe 

Male 

H o m m e s 

Female 

F e m m e s 

Salaries 

Salaires 

T o t a l , All E s t a b l i s h m e n t s ( i ) — T o t a l , t o u s g t a -
b l i s semen t s ( i ) 

A M U S E M E N T A N D R E C R E A T I O N G R O U P -
G R O U P E D E L ' A M U S E M E N T E T D E LA 
R f i C R l ^ A T I O N 

Bowling and pool halls—Salles de quilles et de bil­
lard— 

Billiards and pool halls—Salles de bil lard et pool 
BowlinE alleys—Jeux de quilles 

T h e a t r e s — T h e a t r e s -
Motion picture houses—Cinemas seulement 
Motion pictures and vaudeville—Vues anim^es et 

vaudeville 
•^Dera houses and legit imate thea t res (other than 

vaudevillel—Th6Mres, operas ou legit imes 
(autres que vaudevilles) 

Other amusement places—Autres places d'amuse­
ment— 

Auditorium operating—Exploitation d'un audi­
torium 

Amusement parks—Pares d 'amusements 
Concessions 
Ocean piers, penny arcades, etc—Quais de plage, 

etc 
Other recreation places—Autres lieux de r6cr6ation— 

Dancing academies and dance halls , roof gard­
ens—Academies de danse et salles de danse, 
roof gardens 

Athlet ic clubs, grounds, halls , etc.—Clubs athl6-
t iques , terrains, salles, etc 

Bathhouses , beach—Baignoires, plages 
Swimming pools—Bassins de natation 
Boats and canoes for hire—Bateaux et canots k 

louer 
Camp grounds conducting—Terrain de cam,pe-

ment 
Golf course operating—Exploitation d'un terrain 

de golf 
Slcating rinks, ice—Patinoires aur glace 
Skating rinks, roller—Patinoires, patins k rou­

le t tes 
Riding schools—Ecoles d'6quitation 
Lending libraries—Biblioth^ques circulantes 

B U S I N E S S S E R V I C E S G R O U P - G R O U P E 
D E S S E R V I C E S C O M M E R C I A U X 

Advertising services—Services de publicity— 
Addressing, multigraphing, typing—Service d'a-

dressage, de multigraphe et de dactylographe 
Advertising agencies—Agences de publicity 
Outdoor display and bill-board advertising— 

Affichage en plain air 
Handbil ls , showcards, novelty advertising—An-

nonce par feuilles volantes, placards e t nou­
veautes 

Mailing lists agencies—Agences de listes d'a-

30 

Other business services—Autres services au com­
m e r c e -

Collection and credit agencies—Agences de per­
ception et de credit 

Auction houses—Encanteure 

D O M E S T I C S E R V I C E S G R O U P - G R O U P E 
D E S S E R V I C E S D O M E S T I Q U E S 

Cleaning and dyeing—Nettoyage et teinturerie— 
Cleaning, pressing and repairing—Nettoyage, 

pressage et reparage 
Cleaners and dyers—Nettoyeurs et teinturiers. 
Cleaning carpets—Nettoyage de tapis 
General cleaning—Nettoyage g^nfiral 

Laundries—Buanderies 

43,323 

3,300 

1,329 
208 

894 

16 

4,884 

1.930 
307 

14 

38,273 

3,808 

1.320 
166 

597 

14 
36 
34 

10 

146 

14 
6 
10 

117 

233 

108 
42 

7 
11 
58 

476 

40 
100 

119 

166 

5 
27 
23 

7 

126 

8 
3 
6 

107 

233 

112 
19 

8 
8 
16 

369 

13 
26 

68 

146 

1,830 
183 

5 
1.709 

3,118 

17S 

24 

8 
41 

3,045 

290 

101 
54 

12 

26 

4 

2 
1 

34 

28 

22 
1 

-

3 

1 

4 

3 

2 
4 

6 

143 

8 
64 

42 

26 

1 

104 
109 
10 

1 
407 

187 

18 

19 

1,323,300 

545,600 

139,200 
102,200 

231,900 

2,000 

7,400 

1,000 
18.900 
2.400 

3,900 

1,900 

4,200 
3,400 

12,100 

589,9(M 

14,200 
326,700 

132,600 

76,100 

2,900 

31,100 
6,300 

l,378,7»e 

173,100 
345,200 
20,800 
4,000 

747,000 

(') Included in group totals m a y be figures tor olossifications which cannot be 
vidua! operations. 

shown separately without disclosing indi-
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Tableau 28A.—CANADA—Services de d£taU, 1930, par genres dc commerce 
NOMBRE D'ETABLISSEMENTS, PEKSONNEL, FBtnLLE DE PAIE, RECETTES ET STOCKS 

Employment and wage f ac t s -

Full- t ime employees 

Personnel k t emps entier 

Male 

Hommes 

41,875 

7,058 

665 
1,081 

3,760 

259 

99 

68 
177 
82 

11 

253 

223 
27 
33 

37 

111 

140 
70 

9 
12 
4 

1,782 

56 
612 

744 

229 

9 

116 
9 

7,493 

834 
1,920 

66 
34 

4,182 

Female 

F e m m e s 

13,382 

1,765 

16 
58 

1,231 

69 

26 

10 
69 
12 

3 

84 

3 
11 
12 

3 

92 

26 
6 

7 

16 

55? 

28 
392 

42 

25 

7 

57 
2 

7,481 

345 
1,405 

18 
2 

6,401 

Salaries 
and wages 

Salaires 
et gages 

1 

58,217,700 

9,414,700 

492,300 
801,200 

6,246,200 

436,800 

207,400 

136,500 
187,400 
108,400 

9,500 

202,900 

187,400 
25,900 
36,500 

18,600 

56,600 

102,100 
68,200 

6,700 
12,600 
15,300 

4,036,800 

93,700 
2,101,100 

1,240,200 

276,300 

22,600 

267,000 
10,000 

13,322,800 

978,100 
3,311,000 

93,800 
48,600 

8,106,100 

-Emploiement et r6mun6ration 

Par t - t ime employees 

Personnel II temps partiel 

Male 

Homines 

7,880 

2,846 

138 
366 

615 

7 

43 

121 
302 
43 

3 

135 

777 
6 

14 

33 

99 

70 
71 

1 
1 
1 

234 

14 
2 

125 

80 

1 

2 
10 

446 

183 
46 

6 
5 

71 

Female 

Femmea 

1,104 

398 

3 
6 

210 

2 

12 

1 
50 

-

46 

1 

4 

2 

47 

6 
4 

1 
3 

30 

11 
6 

2 

7 

3 

1 

226 

38 
29 

1 
1 

124 

Salaries 
and wages 

Salaires 
et gages 

$ 
3,014,200 

890,900 

36,000 
116,700 

257,900 

6,800 

44,200 

39,400 
143,200 

8,300 

300 

49,500 

96,900 
6,400 
4,800 

6,500 

42,700 

12,600 
18,000 

100 
400 

1,200 

81,300 

7,300 
3,100 

36,600 

28,000 

2,200 

1,200 
3,000 

245,200 

61,600 
39,700 
2,100 
1,700 

82,300 

Receipts 

Recettes 

(1930) 

$ 
249,455,900 

53,231,500 

4,350,500 
3,033,300 

36,262,600 

2,217,000 

483,900 

674,900 
1,338,000 

434,900 

77,500 

923,600 

1,149,600 
78,900 
83,400 

162,400 

797,600 

467,200 
348,900 

28,300 
56,000 

139,300 

29,409,300 

280,900 
21,940,900 

4,930,000 

1,140,700 

66,300 

729,300 
248,900 

36,711,400 

5,204,900 
7,766,100 

244.900 
83,100 

20,645,500 

Stoclcs on 
hand , end 

of year 
(at cost) 

Stoclis en 
mains k la 

fin de l'ann6e 
(prix coiitant) 

S 

5,762,000 

337,900 

216,600 
43,200 

3,700 

-

-

26,200 
400 

1,200 

4,400 

200 

200 

3,500 

21,200 

3,200 
1,600 

12,300 

164,000 

21,600 
1,800 

38,100 

70,000 

7.800 

1,800 
23,000 

364,800 

71,000 
41,600 

300 

49,300 

1 

2 

3 
4 

5 

6 

7 

8 
9 

10 

11 

12 

13 
14 
15 

16 

17 

18 
19 

20 
21 
22 

23 

24 
25 

26 

27 

28 

29 
30 

31 

32 
33 
34 
35 
36 

(1) Dans les totaux de groupe se trouvent parfois des chiffres dont la classification ne peut 6tre montri^e afin de ne pas 
devoiler des operations individuelles. 
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Table 28A.—CANADA—RetaU Services, 1930, by Kinds of Business—Con. 
N U M B E R OF ESTABLISHMENTS, PEBBONNEL, P A Y - R O L L , RECEIPTS AND STOCKS 

Kind of business—Genre de commerce 

Number 
of es­

tablish­
ments 

N o m b r e 
d'eta­
blisse­
ments 

Proprietors—Proprietaires 

N o t on pay-roll 

Ne figurant 
pas dans la 

feuille de paie 

Male 

Hommea 

Female 

F e m m e s 

Receiving a s t a t ed 
salary 

A salaire fixe 

Male 

H o m m e s 

Female 

Femmea 

Salaried 

Salaires 

26 
27 

28 
29 
30 

31 

3 2 

t J 

34 

D O M E S T I C S K R V I C F S G R O U P - C o n 
G R O U P E D F S S E R V I C E S D O M E S T I -
Q U E S - F i n 

Other domestic services—Autres servicea domes-
tiques— 

Coat and towel supply—Compagnies fournissant 
vestes et serviet tes 

Fumigation and vermin extermination—Fumiga­
tion et extermination de la vermine 

Fur cleaning, repairing and storage—Nettoyage, 
r6parage et entreposage de fourrures 

H a t blocking and cleaning—Bloca^e e t nettoyage 
de chapeaux 

Window cleaners—Nettoyage de fen6trea 
Theat r ica l costumes and chairs rented—Cos­

tumes de the&tre et louage de chaises 

E D U C A T I O N A L S E R V I C E S G R O U P -
G R O U P E D E S S E R V I C E S E D U C A T I O N 
N E L S 

T r a d e schools—Ecoles de metiers— 
Dressmaking schools—Ecoles de modes 
Hairdressing schools—Ecoles de coiffure 
Other t r ade schools—Autres Ecoles de metiers . . 

Other schools—Autres Ecoles— 
Business colleges—Colleges commerciaux 
Music schools—Ecoles de musique 

P E R S O N A L S E R V I C E S G R O U P - G R O U P E 
D E S S E R V I C E S P E R S O N N E L S 

Barber shops—Boutiques de barbier 
Beauty parlours and hairdressers—Salons de beaute 

e t coiffure 
Shoe shine (including h a t cleaning)—Cireurs de 

chaussures (y compris tels etablissements avec 
service de nettoyage de chapeaux) 

Turkish and o ther baths—Bains turcs et autres 

PHOTOGRAPHY—PHOTOGRAPHIE 

Photographers—Photographes 
Printing, developing and enlarging photographs— 

Impression, developpement et agrandissement 
de photographies 

Photostating—Impression au photosta te 

U N D E R T A K I N G A N D B U R I A I ^ S E R V I C E S 
F U N E R A I R E S 

Funeral directors—Entrepreneurs de pompes fu­
nebres 

Undertaking and furniture—Pompes funebres et 
meuble.3 

R E P A I R A N D SFJRVICE S H O P S — B O U T I 
Q U E S D E R E P A R A T I O N S E T D E S E R 
V I C E S 

Automobile repair and service shops—Etablisse­
ments de reparations et de service d'auto-
mobile— 

Service garages—Garages de service 
Ignition, ba t te r ies and electrical—AUumage; 

batterie;^, service d'eiectricite 
Paint shops—Boutiques de peinture 
Ti re shops—Boutiques de pneus 
Repair shops (n.o.s.)—Ateliers de reparations 

(n.a.e.) 
Washing, polishing, etc.—Boutiques de lavage, 

polissage, eto 
Storage garage or parking space—Garage d'en­

treposage ou pare de stat ionnement 
Top and body shops—Boutiques de couverture et 

carrosserie , 
Bicycle and motorcycle repairs—Reparation de 

bicyclet tes et motocyclet tes 

40 

10 

115 

19 
29 

1C9 

10,583 

7,734 

2,385 

401 
63 

857 

738 

792 

67 

14,167 

1,118 

8,534 

7,641 

453 

388 
52 

721 

761 

13,959 

1,102 

101 
118 
73 

79 

45 

95 

206 

76 

85 
120 
64 

67 

45 

74 

183 

76 

24 

34 

2,023 

96 

1,917 

3 

7 

5 1 

42 

67 

17 

246 

49 

4 1 
6 

114 

141 

4 

591 

141 

23 
LS 
12 

23,300 

3,300 
40,700 

1 
1 

2 

70 

4 

65 

1 

8 

5 

2 
1 

2,600 
15,000 

24,600 
3,700 

554,20« 

324.000 

178,200 

42,500 
9,500 

238,800 

190,600 

35,900 
32.300 

441,800 

434,100 

7.700 

916,700 

240,700 

34,000 
28.300 
17,100 

46,600 

14,800 

11,300 

107,400 

800 
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Tableau 28A.—CANADA—Services de detail, 1930, par genres de commerce—Suite 
NOMBHB D'tTABLISSBMENTS, PERSONNEL, FEUILLE DE PAIE, RECETTES ET STOCKS 

Employmea t and wage facts— 

Full- t ime employees 

Personnel k t emps entier 

Male 

Hommes 

202 

8 

69 

9 
164 

16 

185 

2 
79 

82 
20 

4,5S2 

3,743 

387 

418 
44 

629 

428 

125 
76 

853 

811 

42 

4,494 

1,057 

90 
142 
68 

123 

80 

198 

486 

21 

Female 

F e m m e s 

177 

1 

80 

5 
22 

25 

270 

1 
11 
71 

172 
15 

2,041 

423 

1,579 

10 
29 

392 

342 

40 
10 

80 

76 

4 

151 

27 

4 
1 
2 

6 

4 

11 

17 

-

Salaries 
and wages 

Salaires 
et gages 

i 

393,200 

7,600 

111,700 

11,300 
227,200 

34,200 

569,200 

800 
13,000 

148,200 

373,800 
29,800 

6,135,000 

4,048,700 

1,776,800 

250,400 
59,100 

1,070,000 

781,300 

174,800 
113,900 

1,192,100 

1,150,200 

41,900 

4,710,900 

1,242,800 

111,800 
140,900 
61,600 

162,600 

74,800 

286,600 

635,100 

13,800 

-Emploiement et remuneration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

2 

10 

22 

1 
94 

6 

58 

12 
5 

40 
1 

819 

620 

41 

152 
6 

126 

80 

43 
3 

252 

237 

15 

914 

168 

15 
43 

6 

24 

8 

41 

87 

3 

Female 

Femmes 

2 

1 

19 

1 

10 

17 

5 

12 

226 

58 

157 

5 
6 

100 

68 

30 
2 

10 

10 

-

26 

4 

-

-
-
3 

2 

-

Salaries 
and wages 

Salaires 
et gages 

$ 

1,900 

2,900 

9,700 

300 
40,100 

3,000 

15,800 

3,600 
1,800 

10,200 
200 

301,100 

212,600 

56,600 

28,600 
3.400 

64,400 

45.200 

18,000 
1,200 

67,500 

63,600 

3,900 

297,900 

63,700 

3,600 
16,400 

1,300 

5,800 

3,600 

9,700 

45,600 

600 

Receipts 

Recettes 

(1930) 

$ 

1,474,200 

55,900 

591,700 

60,800 
455,300 

129,000 

1,856,100 

6,000 
59,500 

435,600 

1,188,400 
160,600 

24,460,500 

16,996,300 

6,109,300 

1,079,,800 
275,100 

5,078,600 

4,009,700 

743,100 
326,800 

9,299,800 

8,703,500 

592,700 

30,675,300 

6,547,000 

636,300 
559.600 
349,300 

671,600 

205,000 

1,176,400 

2,003,000 

136,300 

Stocks on 
h a n d , e n d 

of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coiitant) 

$ 

61,000 

1,600 

118,200 

1,600 
100 

20,200 

11,500 

1,000 
6,900 

3,100 
600 

477,000 

290,900 

159,500 

26,400 
200 

412,600 

371,300 

30,200 
11,100 

1,072,000 

841,600 

230,600 

2,240,500 

197,200 

68,200 
16,600 
23,700 

65,200 

2,300 

8,700 

124,800 

2(1.900 

1 

2 

3 

4 
5 

6 

7 

8 
9 

10 

11 
12 

13 

14 

15 

16 
17 

18 

19 

20 
21 

22 

23 

24 

25 

26 

27 
28 
29 

30 

31 

32 

33 

34 
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Table 38A.—CANADA—RetaU Services, 1930, by Kinds of Business—Con. 
N U M B E R OP ESTABLISHMENTS, PERSONNEL, P A Y - R O L L , RECEIPTS AND STOCKS 

Kind of business—Genre de commerce 

Number 
of es­

tabl ish­
ments 

N o m b r e 
d'eta­
blisse­
ments 

Proprietors—Proprietaires 

N o t on pay-roll 

Ne figurant 
pas dans la 

feuille de paie 

Male 

Hommes 

Female 

F e m m e s 

Receiving a s t a t ed 
salary 

A salaire fixe 

Male 

Homm.ea 

Female 

F e m m e s 

Salaries 

Salaires 

R E P A I R A N D S E R V I C E S H O P S - C o n — B O U ­
T I Q U E S D E R £ ; P A R A T I 0 N S E T D E S E R ­
V I C E S — F i n . 

Blacksmith and carriage repairs—Forgeron et repa­
ration de voitures— 

Blacksmi th shops—Forgerons 
Carriage repairs—Reparation de voitures 

Boot and shoe repairs—Reparation de chaussures . . . . 
Other repair and service shops—Autres ateliers de 

reparation et de service— 
Harness repairs—Reparation de hamais 
Locksmiths—Serruriers 
Radio and electrical repairs and service—Repa­

ration et service de radio et appareils eiec­
t r iques 

Upholstery and furniture repairs—Rembourrage 
et reparation de meubles 

Watch and jewellery repairs—Reparation de 
montres et bijoux 

Miscellaneous repairs—Reparations diverses . , 

S T O R A G E A N D T R A N S P O R T A T I O N 
G R O U P - G R O U P E D E L ' E N T R E P O S A G E 
E T D U T R A N S P O R T 

Cartage and storage—Transport e t entreposage— 
General transfer (including baggage and light 

delivery)—Voiturage general (y compris ba-
gage et Ii vraison leg^re) 

Trucking and cartage (local)—Camionnage et 
voiturage (local) 

Messenger and light delivery—Messager et Ii-
vraison leg^re 

Warehousing, storage and trucking—Entreposage 
et camionnage 

Warehousing and storage only—Entreposage seu­
lement 

Storage—ice and cold—Entreposage frigorifique 
Taxi and auto l ivery service—Livraison par auto­

mobile et service de taxi 
Motor transportation—Transport par auto— 

Bus lines (local)—Lignes d 'autobus ( loca les) . . . . 
Stage lines (inter-city)—Lignes d 'autobus inter-

urbaines 
Motor freight hauling (inter-city)—Camionnage 

interurbain 
Milk and cream and other farm products trucking 

—Camionnage du lait , de la creme et d'au­
t res produits de la ferine 

Miscellaneous transportation—Transports divers 

5,521 
298 

4,765 

267 
189 

79 

383 

718 
35 

6,601 
302 

4,614 

266 
184 

74 

378 

696 
25 

5,346 5,180 

23 MISCELLANEOUS S E K T I C E S — D I V E E S . 

270 

2,090 

41 

111 

21 
18 

1,211 

50 

162 

746 

585 
52 

1,581 

256 

2,066 

41 

66 

9 
3 

1,240 

38 

126 

714 

692 
39 

1,067 

62 
3 

171 

26 

5 

2 

1 

7 

3 

3 

2 

3 

9 

5 
1 

32 

174 

5 

90 

4 
7 

81 

10 

37 

110 

11 
14 

19 

82,700 
3,500 

219,200 

70O 
11,100 

16,200 

43,200 

33,400 
5,700 

1,226,700 

49,000 

326,900 

13,300 

273,600 

7,700 
16,300 

139,900 

20,100 

84,700 

225,800 

29.400 
40,000 

478 365,0 
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Tableau 28A.—CANADA—Services de detail, 1930, par genres de commerce—Fin 
NOMBRE D'ETABLISSEMENTS, PERSONNEL, PEDTLLB DE PAIE, RECETTES ET STOCKS 

Employmen t and wage facts—Emploiement et remuneration 

Full- t ime employees 

Personnel k t emps entier 

Male 

Hommes 

Female 

F e m m e s 

Salaries 
and wages 

Salaires 
et gagea 

Par t - t ime employees 

Personnel k temps partiel 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

Receipts 

Recettes 

C1930) 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coiitant) 

802 
78 

S65 

71 

198 

138 
25 

13,917 

1,873 

431 

684 

3,702 

204 

1,661 

165 
243 

2,627 

220 

1,013 

1,723 

211 
464 

16 

61 

6 

93 

15 
20 

67 

11 

45 

63 

2 
32 

214 

693,700 
68,400 

704,800 

8,700 
51,000 

74,700 

217,100 

137,000 
33,800 

15,370,100 

827,500 

4,022,800 

176,200 

2,175,600 

262,100 
400,600 

2,634,100 

296,000 

1,555,200 

1,973,300 

200,200 
846,500 

2,396,100 

211 
12 

189 

1,937 

14 

266 

40 

47 

162 

7 

42 

238 

218 

IS 

55,900 
2,600 
52,500 

2,600 
2,000 

6,100 

19,100 

6,900 
900 

927,600 

122,500 

7,319.200 
402,000 

7,799,900 

322,000 
441,800 

292,200 

1,159,400 

1,467,200 
121,600 

50,953,400 

184,900 

380,600 

4,000 

118,600 

17,700 
19,100 

56,200 

2,600 

12,400 

102,400 

14,000 
15.200 

2,243,900 

13,327,900 

358,100 

6,561,300 

683,000 
1,502,900 

8,290,300 

1,040,300 

5,987,500 

7,612,800 

1,570,800 
2,774,600 

7,780,000 

563.700 
41.300 
412.900 

76.900 
34,000 

49,900 

103,400 

421,400 
20,500 

211,300 

2,700 

63,300 

3,700 

72,200 

3,400 

49,700 

4,100 

7,000 

1,700 
3,500 

470,400 
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Table 38B.—CANADA AND THE PBOVINCES—Summary of BetaU Services, 1930 

Group—Groupe 

N u m b e r 
of es­

tabl ish­
ments 

N o m b r e 
d'^ta^ 
blisse-
ments 

Full- t ime employees 

Personnel k teinps entier 

Male 

H o m m e s 

F e m a l e 

F e m m e s 

Salaries 
and wages 

Salaires 
et gages 

Receipts 

Recet tes 

(1930) 

Per cent 
of to ta l 
receipts 

Pour-cent 
des 

recettes 
totales 

CANADA, TOTAL( i ) . 

Amusement and recreation group—Groupe de I'amu-
sement et de la r6cr^ation 

Business services group—Groupe des services com-
merciau.'i 

Domest ic services group—Groupe des services do-
mest iques 

Educational services group—Groupe des services Edu­
cationnels 

Personal services group—Groupe des services per­
sonnels 

Photography—Photographie 

Undertaking and burial—Services funeraires 

Repair and service shops—Boutiques de reparations 
et de services., 

Storage and transportation group—Groupe de I'entre-
posage et du transport 

Miscellaneous services—Divers. 

Prince Edward Is land, 
Edouard, total(2) 

Total(2)—lie d u Prince-

Amusement and recreation group—Groupe de I'amu-
sement et de la recreation 

Domest ic services group—Groupe des services donies-
t iques 

Personal services group—Groupe des services per­
sonnels 

Photography—Photographie 

Undertaking and burial—Services funeraires 

Repair and service shops—Boutiques de reparations 
et de services 

Storage and transportation group—Groupe de I'entre-
posage et du transport 

Miscellaneous services—Divers 

Nova Scotia, Total—Nouvelle-Ecosse, total 

Amusement and recreation group—Groupe de I'amu-
sement et de la recreation 

Business services group—Groupe des services com­
merciaux 

Domest ic services group—Groupe des services do-
mest iques 

Educational services group—Groupe des services 
educationnels 

Personal services group—Groupe des services per­
sonnels 

Photography—Photographie 

Undertaking and burial—Services funeraires 

Repair and service shops—Boutiques de reparations 
e t d e services 

Storage and transportation group—Groupe de I'entre-
posage et du transport 

Miscellaneous services—Divers 

42,223 

3,300 

476 

4,884 

169 

10,583 

857 

860 

14,167 

5,346 

1,581 

15 

20 

66 

5 

14 

160 

47 

1,504 

133 

11 

147 

343 

33 

47 

629 

111 

42 

41,875 

7,058 

1,782 

7,493 

185 

4,692 

629 

853 

12,917 

1,872 

13,382 

1,765 

557 

7,481 

270 

2,041 

392 

80 

151 

431 

214 

58,217,700 

9,414,700 

4,036,800 

13,322,800 

669,200 

6,135,000 

1,070,000 

1,192,100 

4,710,900 

15,370,100 

2,396,100 

$ 

249,455,900 

53,231,600 

29,409,300 

36,711,400 

1,866,100 

24,460,500 

5,078,600 

9,299,800 

30,675,300 

60,953,400 

7,780,000 

1,025 

219 

13 

188 

13 

159 

14 

32 

139 

193 

55 

401 

69 

5 

238 

104,100 

39,200 

24,000 

14,900 

1,500 

1,1 

16,400 

2,700 

3,600 

1,195,800 

222,500 

27,000 

331,400 

15,800 

179,400 

28,400 

37,300 

104,600 

201,600 

47,900 

658,100 

236,200 

77,900 

77,600 

11,700 

:S.400 

156,300 

45.800 

17,200 

1,990,900 

204,100 

941,000 

56,100 

711,100 

159,500 

344,800 

038,200 

839,700 

167,700 

100 00 

21-34 

11-79 

14-71 

0-74 

9-80 

2-04 

3-73 

12-30 

20-43 

3-12 

100 00 

35-88 

11-84 

11-78 

1-78 

4-31 

23-75 

7 0 0 

2-60 

6,353,100 100-00 

31-34 

3-21 

14-81 

0-88 

11-19 

2-51 

5-43 

14-77 

13-22 

2-64 

fi) Includes Yukon and Nor thwest Terri tories. 
(2) Th is total includes one business group in which the number of establ ishments is less than three , and concerning 

which no information can be disclosed. 
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Tableau 28B.—CANADA ET LES PBOVINCES—B«sum« des services de detail, 1930-Suite 

Group—Groupe 

N u m b e r 
of es­

tablish­
ments 

N o m b r e 
d'eta­
blisse­
ments 

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

Female 

F e m m e s 

Salaries 
and wages 

Salaires 
et gages 

Receipts 

Recettes 

(1930) 

Per cent 
of to ta l 
receipts 

Pour-cent 
des 

recettes 
totales 

New B r u n s w i c k , Tota l—Nouveau-Brunswick, 
total 

Amusement and recreation group­
ment et de la recreation 

-Groupe de I'amuse-

Business services group—Groupe des services com­
merciaux 

Domestic services group—Groupe des services do-
mest iques 

Personal services group-Groupe des services personnels 

Photography—Photographie 

Undertaking and burial—Services funeraires 

Repair and ser^qce shops—Boutiques de reparations 
et de services 

Storage and transportation group—Groupe de I'entre 
posage et du transport , 

Miscellaneous services—Divers , 

Quebec, Total—Quebec, total. 

Amusement and recreation group­
ment et de la recreation 

•Groupe de I'amuse-

Business services group—Groupe des services com­
merciaux 

Domest ic services group-
mest iques 

Educational services 
educationnels 

Groupe des services do-

group—Groupe des services 

Personal services group—Groupe des services per-
sonnels 

Photography—Photographie 

Undertaking and burial—Services funeraires 

Repair and service shops—Boutiques de reparations 
et de services 

Storage and transportation group—Groupe de I'entre-
posage et du transport 

Miscellaneous services—Divers 

Ontario, Total . , 

Anausement and recreation group—Groupe de I'amu-
sement et de la recreation 

Business services group—Groupe des services com­
merciaux 

Domest ic services group—Groupe des services do 
mest iques 

Educational services group—Groupe des services 
educationnels 

Personal services group—Groupe des services per­
sonnels 

Photography—Photographie 

Under taking and burial—Services funeraires 

Repair and service shops—Boutiques de reparations 
et de services 

Storage and transportation group—Groupe de I'entre-
posage et du transport 

Miscellaneous services—Divers 

1,393 

110 

35S 

26 

131 

34 

10,916 

526 

116 

1.165 

32 

2,944 

197 

255 

4,294 

1,011 

376 

15,566 

1,166 

207 

1,953 

4,148 

317 

319 

4,610 

2,427 

456 

743 

161 

118 

131 

23 

14 

140 

16 

12,241 

1,' 

633 

2, 

40 

1,512 

188 

321 

1,432 

3,409 

17,170 

2,846 

872 

2,953 

1,868 

260 

322 

1,773 

5,449 

757 

315 

162 

36 

28 
1 

412 

225 

538 

88 

19 

5,297 

661 

226 

2,963 

102 

834 

140 

34 

848,700 

188,200 

7,400 

187,000 

146,000 

46,1 

17,500 

111,600 

121,800 

22,400 

16,107,800 

2,411,800 

1,271,700 

3,573,600 

106,200 

1,766,100 

299,000 

391,200 

1,462,000 

4,077,000 

749,300 

24,070,700 

3,667,900 

2,014,700 

6,233,000 

260,000 

2,658,300 

430,200 

458,000 

67 1,972,700 

219 

61 

6,452,900 

1,014,000 

4,393,100 

1,327,300 

38,800 

633,400 

694,100 

158,200 

169,400 

837,900 

562,600 

81,400 

63,596,400 

12,004,100 

9,043,100 

9,654,700 

318,400 

6,357,100 

1,185,200 

2,366,300 

8,628,800 

11,871,700 

2,167,000 

109,397,900 

21,840,800 

16,643,400 

15,039,800 

860,000 

10,497,700 

2,051,600 

4,186,200 

12,186,000 

23,207,600 

2,894,800 

100-00 

30-22 

0-88 

14-42 

13-62 

3-60 

3-63 

19-07 

12-81 

1-85 

100-00 

18-87 

14-22 

15-18 

0-50 

10-00 

1-86 

3-72 

13-57 

18-67 

3-41 

lOO-OO 

19-96 

15-21 

13-75 

0-78 

9-60 

1-87 

3-83 

11-14 

21-21 

2-65 

(1) Inclus Yukon et Terri toires du Nord-Ouest . 
(2) Ce to ta l comprend un groupe commercial dans lequel le nombre d'etablissements est inferieur k trois, et sur 

aucime information ne peut etre d6voiiee. 
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TabZe 28B.—CANADA AND THE PEOVINCES—Summary of BetaU Services, 1930—Con. 

Group—Groupe 

N u m b e r 
of es­

tabl ish­
ments 

N o m b r e 
d'eta­
blisse­
ments 

Full-t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

Female 

Fennmes 

Salaries 
and wages 

Salaires 
et gages 

Receipts 

Recet tes 

(1930) 

Per cent 
of to ta l 
receipts 

Pour-cent 
des 

recettes 
totales 

Manitoba, Total 

Amusement and recreation group—Groupe de Tanau-
sement et de la recreation 

Business services group—Groupe des services com­
merciaux 

Domest ic services group—Groupe des services do-
mest iques 

Educational services group—Groupe des services 
educationnels 

Personal services group—Groupe des services per­
sonnels 

Photography—Photographie 

Undertaking and burial—Services funeraires 

Repair and service shops—Boutiques de reparations 
et de services 

Storage and transportation group—Groupe de I'en-
treposage et du transport 

Miscellaneous services—Divers 

Saskatchewan, Total 

Amusement and recreation group—Groupe de I'amu-
sement et de la recreation 

Business services group—Groupe des services com­
merciaux 

Domest ic services group—Groupe des services do-
mest iques 

Educational services group—Groupe des services 
educationnels 

Personal services group—Groupe des services per­
sonnels 

Photography—Photographie 

Undertaking and burial—Services funeraires 

Repair and service shops—Boutiques de reparations 
et de services 

Storage and transportation group—Groupe de I'entre-
posage et du transport 

Miscellaneous services—Divers 

Alberta, Total 

Amusement and recreation group—Groupe de I'amu-
sement et de la recreation 

Business services group—Groupe des services com­
merciaux 

Domest ic services group—Groupe des services do-
mest iques 

Educational services group—Groupe des services 
educationnels 

Personal services group—Groupe des services per­
sonnels 

Photography—Photographie 

Undertaking and burial—Services funeraires 

Repair and service shops—Boutiques de reparations 
ct de services 

Storage and transportation group—Groupe de I'entre-
nosage et du transport 

.Miscellaneous services—Divers 

2,493 

220 

300 

14 

660 

54 

34 

293 

111 

3,658 

469 

18 

318 

13 

683 

66 

50 

1,335 

506 

210 

2,881 

27 

323 

14 

694 

60 

64 

952 

380 

147 

2,979 

544 

118 

570 

21 

233 

38 

36 

266 

1,065 

1,474 

332 

29 

246 

13 

204 

23 

31 

138 

406 

62 

2,081 

357 

54 

339 

17 

203 

33 

32 

242 

708 

145 

46 

535 

61 

125 

28 

6 

82 

5 

215 

10 

100 

26 

5 

69 

12 

447 

24 

104 

18 

7 

5 

24 

4,235,100 

749,900 

236,200 

1,046,800 

82,900 

336,600 

60,000 

59,900 

263,600 

1,291,600 

118,800 

1,923,200 

436,300 

66,400 

408,600 

26,500 

297,800 

49,400 

48,100 

114,700 

432,100 

54,300 

3,062,400 

529,200 

127,000 

733,000 

47,900 

323,400 

55,800 

67,200 

273,900 

786,600 

118,400 

16,137,800 

4,002,900 

1,080,600 

2,754,900 

309,900 

1,340,900 

318,700 

422,200 

1,761,800 

3,961,700 

484,200 

10,343,600 

2,918,300 

254,400 

1,318,700 

67,300 

1,394,600 

268,100 

394,100 

1,743,900 

1,631,600 

351,600 

13,434,500 

3,279,600 

808.300 

1,861,200 

109.700 

1,339,400 

363,100 

498,800 

1,899,900 

2,809,200 

466,300 

100-00 

24-36 

6-57 

16-76 

1-89 

8-16 

1-94 

2-57 

10-72 

24-10 

2-94 

100 00 

28-22 

2-46 

12-75 

0-66 

13-48 

2-59 

3-81 

16-86 

15-78 

3-40 

100-00 

24-41 

6-02 

13-85 

0-S2 

9-97 

2-70 

3-71 

14-14 

20-91 

3-47 
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Tableau 38B.—CANADA ET LES PBOVINCES—B«sum« des services de detail, 1930—Fin 

Group—Group e 

N u m b e r 
of es­

tabl ish­
ments 

N o m b r e 
d 'e ta -

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

Female 

F e m m e s 

Salaries 
and wages 

et gages 

Receipts 

Recet tes 

(1930) 

Per cent 
of to ta l 
receipts 

Pour-cent 
des 

recettes 
tota les 

British Columbia, Total—Colombie Br i tann ique , 
total 

Amusement and recreation group—Groupe de I'amu-
sement et de la recreation 

Business services group—Groupe des services com­
merciaux 

Domestic services group—Groupe des services do-
mest iques 

Educational services group—Groupe des services 
educationnels 

Personal services group—Groupe des services per­
sonnels 

Photography—Photographie 

Undertaking and burial—Services funeraires 

Repair and ser-vice shops—Boutiques de reparations 
et de services 

Storage and transportation group—Groupe de I'entre-
posage et du transport 

Miscellaneous services—Divers 

3,458 

313 

62 

544 

25 

884 

109 

437 

197 

4,036 

661 

154 

795 

1 

275 

48 

63 

1,520 

171 

1,716 

237 

38 

1,029 

18 

246 

48 

5 

11 

67 
27 

6,632,400 

1,169,100 

297,400 

1,780,500 

20,900 

512,600 

98,900 

111,100 

401,600 

1,973,000 

267,400 

24,705,300 

5,621,400 

1,329,600 

4,414,200 

144,700 

2,141,400 

562,500 

898,600 

2,515,8 

5,926,300 

1,150,800 

100-60 

22-75 

5-38 

17-87 

0-58 

8-67 

2-28 

3-64 

10-18 

23-99 

4-66 

95442—12 
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Table 29.—CANADA—BetaU Services, 19S0, by Kinds of Business 
RENT AND OTHER OPEHA'HNG EXPENSES 

Kind of business—Genre de commerce 

A. Es tab l i shments in Leased Premises 

A. Etabl issements dans un local loue 

N u m b e r 
of 

establish­
ments 

N o m b r e 
d'etablis­
sements 

Rent 

Loyer 

Receipts 

Recet tes 

(1930) 

Rental 
coat, 

per cent of 
receipts 

Loyer en 
pourcen­
tage des 
recettes 

Total, All Es tab l i shments Beporting(i)—Total , tous 
etabl issements fa isant rapport(i) 

A M U S E M E N T A N D R E C R E A T I O N G B O U P - G R O U P E D E 
L'AMUSEMENT E T D E LA R £ C R £ A T I 0 N 

Bowling and pool halls—Salles de quilles e t de billard— 
Billiards and pool halls—Salles de bi l lard et pool 
Bowling alleys—^Jeux de quilles 

T h e a t r e s — T h e a t r e s -
Motion picture houses—Cinemas seulement 
Motion pictures and vaudeville—Vues animees et vaudevi l l e . . . 
Opera houses and legit imate theat res (other than vaudeville)— 

Theat res , operas ou legitimes (autres que vaudevilles) 
Other amusement places—Autres places d'amusement— 

Auditorium operating—Exploitation d'un auditorium 
Amusement parks—Pares d 'amusements 
Concessions 
Ocean piers, penny arcades, etc.—Quais de plage, e tc . 

Other recreation places—Autres lieux de recreation— 
Dancing academies and dance halls, roof gardens—Academies de 

danse et salles de danse, roof gardens 
Athlet ic clubs, grounds, halls, etc.—Clubs a thie t iques , terrains, 

salles, etc 
Bathhouses , beach—Baignoires, plages 
Swimming pools—Bassins de natation 
Boats and canoes for hire—Bateaux et canots k louer 
Camp grounds conducting—Terrain de campement 
Golf course operating—Exploitation d'un terrain de golf 
Skating rinks, ice—Patinoires sur glace 
Skating rinks, roller—Patinoires, patins k roulettes 
Riding schools—Ecoles d 'equitat ion 
Lending libraries—Bibliotheques circulantes 

B U S I N E S S SERVICES G B O U P -
C O M M E B C I A U X 

G R O U P E D E S SERVICES 

Advertising services—Services de publicite— 
Addressing, multigraphing, typing—Service d'adressage, de 

mult igraphe e t de dactylographe 
Advertising agencies—Agences de publicite 
Outdoor display and bill-board advertising—Affichage enplein air. 
Handbil ls , showcards, novelty advertising—Annonce par feuilles 

volantes, placards e t nouveautes 
Mailing lists agencies—.4gences de listes d 'adresses 

Other business services—Autres services au commerce— 
Collection and credit agencies—-\gences de perception et de credit . . 
Auction houses—Encanteurs 

D O M E S T I C SERVICES G R O U P -
D O M E S T I Q U E S 

G R O U P E D E S SERVICES 

Cleaning and dyeing—Nettoyage et teinturerie— 
Cleaning, pressing and repairing—Nettoyage, pressage et reparage. 
Cleaners and dyers—Nettoyeurs et teinturiers 
Cleaning carpets—Nettoyage de tapis 
General cleaning—Nettoyage general 

Laundries—Buanderies 

21,792 

1,480 

692 
119 

392 
7 

47 

119 
5 

3,504 

1,430 
197 

7 
4 

1,715 

13,265,100 

3,814,500 

580,900 
428,800 

2,296,600 
130,900 

41,900 

300 
76,000 
32,700 
10,800 

67,300 

20,400 
300 

1,800 
5,700 

13,500 
63,800 

100 
3,800 
2,000 

22,100 

359,800 

17,200 
200,600 

71,200 

43,700 
4,000 

18,700 
2.900 

1,588,200 

501.600 
1S4.100 

7,800 
3,200 

761.300 

s 

151,101,700 

29,586,900 

2,961,700 
2,150,600 

20,120,700 
1,662,600 

274,200 

3,800 
471.700 
368,800 

70,800 

408,100 

380,600 
4,100 

21,200 
40,100 
87,100 

265,900 
2,300 

16,900 
27,600 

124,300 

25,104,500 

272.200 
20.625.600 

2,459,000 

822,900 
56,400 

681,800 
105,300 

16,527,100 

3,814,600 
3,541,700 

142,000 
63,100 

7,269,100 

12-89 

19-61 
19-94 

11-41 
7-92 

15-28 

7-89 
16-11 
8-87 

16-25 

16-49 

5-36 
7-32 
8-49 

14-21 
15-60 
20-23 
4-36 

22-49 
7-25 

17-78 

1-43 

6-32 
0-97 
2-90 

5-31 
7-22 

2-74 
2-75 

9-61 

14-72 
6-20 
5-49 
5-07 

10-34 

(') Included in group totals may be figures for classifications which cannot be shown separately without disclosing 
individual operations. 

(2) Not all establ ishments gave full particulars of operating expenses and even some establishments reporting rent failed 
to give t he amount of other expenses. Thus t he totals in this section do not agree with those in Table 28A, nor do they 
necessarily include figures for all establ ishments in leased premises. T h e operating expenses given in this table should 
only be considered representative for those kinds of business where t he to ta l receipts of establ ishments reporting expenses 
forms a fairly large proportion of the to ta l receipts of all es tabl ishments in the same classification. 

(3) T h e total value of proprietors' services was computed in the following manner; first, t he amounts reported as salaries 
were taken for those proprietors receiving a fixed salary; secondly, t he value of the services of those proprietors who did not 
report a fixed salary was computed a t the same ra te us the average salary of a full-time employee in the same kind of 
business and in the same province. 

file://-/gences
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Tableau 29.—CANADA—Services de detail, 1930, par genres dc commerce 
LOYEK ET AUTBES FKAIS GENEBAUX 

B . Operating Expenses Reported(2) 

B . Frais generaux declares(2) 

Number of 
establish­

ments 
reporting 

Etablisse­
ments 
faisant 
rapport 

Es t ima ted 
value of 

proprietors' 
services(3) 

Valeur estima­
t ive des ser­

vices des pro-
prietaires(-') 

Salaries 
and wages 

of 
employees 

Salaires 
et gages 

du 
personnel 

Total wage cost, 
including 

proprietors' 
salaries 

Tous comptes des 
gages, y compris 
les salaires des 
proprietaires 

All other 
expenses 

(including rent) 

Tous autres 
frais 

(y compris loyer) 

Receipts 

Recettes 

(1930) 

Total operating 
expense, 

per cent of 
receipts 

Toutes depenses 
d'exploitation, 
pour-cent des 

recettes 

18,452 

1,9'» 

671 
154 

629 
14 

80 

4 
44 

105 
71 
24 

6 
10 
30 

341 

24 
90 
89 

101 
6 

23 
7 

2,620 

896 
246 

10 
4 

1,311 

21,738,800 

,813,200 

686,200 
168,200 

666,500 
8,600 

8,500 

8,200 
33,000 
17,900 
4,900 

60,000 

747,4 

29,800 
356,700 
142,100 

159,700 
7,100 

42,200 
9,800 

3,456,300 

867,900 
471,500 
26,000 

6,400 
1,905,300 

50,921,200 

8,972,800 

439,100 
849,700 

5,841,300 
436,700 

151.300 

156.300 
298,100 
109,500 

2,800 

8,500 

3,300 
600 

2,600 
24,200 
34,000 
44,100 
9,700 
3,000 
8,400 

26,700 

211,400 
3,600 
4,700 
16,100 
72,300 
90,000 
43,900 
6,800 
13,000 
11,400 

3,556,700 

31,100 
2,028,300 

940,500 

259,300 
22,200 

238,100 
11,300 

11,973,300 

842,000 
2,936,800 

74,700 
9,300 

7,391,500 

72,660,000 

10,786,000 

1,125,300 
1,017,900 

6,497,800 
444,300 

169,800 

164,500 
331,100 
127,400 

7,700 

248,600 

214,700 
4,100 
7,300 

40,300 
106,300 
134,100 
63,600 

9,800 
21,400 
38,100 

4,304,100 

60,900 
2,385,000 
1,082,600 

419,000 
29,300 

280,300 
21,100 

15,429,600 

1,699,900 
3,408,300 

100,700 
14,700 

9,296,800 

71,881,100 

25,262,200 

930,700 
1,091,600 

19,588,000 
1,341,300 

152,600 

362,300 
497,800 
134,200 

18,200 

201.300 

463,900 
10,800 
6,600 

24,900 
129,500 
160.000 
34.700 

9,300 
24,400 
28,000 

3,608,900 

31,600 
1,199,500 
1,803,800 

200,000 
17,300 

304,900 
34,900 

11,798,800 

1.382.300 
2,622,200 

45,300 
6,700 

6,998,900 

191,419,200 

45,434,400 

3,000.800 
2,725,900 

32,348,300 
2,183,800 

346,900 

603,200 
1,111,100 
359,700 
39,700 

630,800 

691,900 
22,200 
12,100 
88,600 
548,400 
309,100 
160,600 
27,400 
63,900 
90,100 

27,131,700 

116,600 
21,514,200 
3,670,200 

919,700 
49,700 

655,300 
130,800 

30,821,800 

3,533,100 
6,776,800 

191,800 
24,700 

17,921,700 

74-35 

79-34 

68-62 
77-39 

80-64 
81-77 

90-05 

86-68 
74-60 
72-73 
65-24 

71-31 

98-08 
67-12 

105-79 
73-69 
43-00 
91-91 
54-98 
69-71 
84-97 
73-36 

79-40 
16-66 
78-64 

67-30 
93-76 

89-30 
42-81 

88-34 

87-24 
88-99 
76-12 
86-64 
90-93 

(1) Dans les totaux de groupe se trouvent parfois des chiffres dont la classification ne peut etre montree afin de ne paa 

' ^^^ ' J ' ' ^^^^ | j °P |^ f [ J f i ^3 j^g i^ n"ont pas fourni les details complets des frais d'exploitation et meme quelques etabhssements 
faisant rapport pour loyer ont omis la somme des depenses diverses, ce qui fait que les totaux de ce tableau ne correspondent 
Das avec ceux du tableau 28A, et n'incluent pas necessairement les chiffres pour tous etabhssements pris k bai l . Les frais 
d'exploitation paraissant dans ce tableau ne peuvent etre consideres comme representatifs que dans les genres de commerce 
ou les recettes globales des etabhssements ayant declare leurs depenses forment une assez large proportion des recettes 
globales de tous les e tabhssements entrant dans la meme classification » j , u j , * * JA i « 

m La valeur tota le des services des proprietaires a ete calcuiee de la maniere suivante: d abord, les montants declares 
comme salaires ont ete pris sur ceux des proprietaires recevant un salaire fixe. Ensuite la valeur des services des proprietaires 
qui n'ont pas declare recevoir un salaire a ete calcuiee au m e m e taux que les salaires moyens des employes k temps entier 
dans le m e m e genre de commerce et dans la mSme province. 

95442—125 
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Table 89.—CANADA—Betail Services, 1930, by Kinds of Business—Con. 
RENT AND OTHEE OPEEATING EXPENSES 

Kind of busines.s—Genre de commerce 

A. Establishments in Leased Premises 

A. Etablissements dans un local loue 

Number 
of 

establish­
ments 

Nombre 
d'etablis­
sements 

Rent 

Loyer 

Receipts 

Recettes 

(1930) 

Rental 
cost, 

per cent of 
receipts 

Loyer en 
pourcen­
tage des 
recettes 

DOMESTIC SERVICES GROUP-Con—GROUPE DES SER­
VICES DOMtSTIQUES—Fin 

Other domestic services—Autres services domestiques— 
Coat and towel supply—Compagnies fournissant vestes et ser­

viettes 
Fumigation and vermin extermination—Fumigation et externnina-

tion de la vermine 
Fur cleaning, repairing and storage—Nettoyage, reparage et entre­

posage de fourrures 
Hat blocking and cleaning—Blocage et nettoyage de chapeaux... 
Window cleaners—Nettoyage de fenetres 
Theatrical costumes and chairs rented—Costumes de theatre et 

louage de chaises 

EDUCATIONAL SERVICES GROUP-
VICES EDUCATIONNELS 

GROUPE DES SER. 

20 

Trade schools—Ecoles de metiers— 
Hairdressing schools—Ecoles de coiffure 
Other trade schools—Autres ecoles de metiers.. 

Other schools—Autres ecoles— 
Business colleges—Colleges commerciaux 
Music schools—Ecoles de musique 

PERSONAL SERVICES GROUP -
VICES PERSONNELS 

GROUPE DES SER-

Barber shops—Boutiques de barbier 
Beauty parlours and hairdressers—Salons de beaute et coiffure.... 
Shoe shine (including hat cleaning)—Cireurs de chaussures (y compris 

tels etablissements avec service de nettoyage de chapeaux)... 
Turkish and other baths—Bains turcs et autres 

PHOTOGRAPHY—PHOTOGRAPHIE 

Photographers—Photographes 
Printing, developing and enlarging photographs—Impression, develop­

pement et agrandissement de photographies 
Photostating—Impression au photostate 

UNDERTAKING AND BURIAL—SERVICES FUNfiRAIBES 

Funeral directors—Entrepreneurs de pompes funebres 
Undertaking and furniture—Pompes funebres et meubles 

REPAIR AND SERVICE SHOPS—BOUTIQUES DE REPA­
RATIONS ET DE SERVICES 

Automobile repair and service shops—Etablissements de reparation 
et de service d'automobile— 

Service garages—Garages de service 
Ignition, batteries and electrical—Allumage, batteries, service 

d'eiectricite 
Paint shops—Boutiques de peinture. 
Tire shops—Boutiques de pneus 
Repair shops (n.o.s.)—Ateliers de reparations (n.a.e.) 
Washing, polishing, etc.—Boutiques de lavage, polissage, etc,.. 
Storage garage or parking space—Garage d'entreposage ou pare de 

stationnement 
Top and body shops—Boutiques de couverture et carrosserie. 

Bicycle and motorcycle repairs—Reparation de bicyclettes et moto­
cyclettes 

Blacksmith and carriage repairs—Forgeron et reparation de voitures— 
Blacksmith shops—Forgerons 
Carriage repairs—Reparation de voitures 

Boot and shoe repairs—Reparation de chaussures 

For foot-notes, see page 178. 

7,222 

5,365 
1,511 

308 
38 

632 

546 

79 
8 

273 

241 
32 

6,924 

692 

68 
69 
54 
68 
33 

59 
137 

845 
20 

2,901 

17,500 

1,700 

38,600 
8,500 
7,000 

162,700 

9,300 
50,000 

86,600 
13,600 

3,045,600 

1,988,600 
801,500 

214,200 
41,300 

428,700 

379,800 

39,800 
9,100 

220,000 

202,900 
17,100 

2,093,700 

340,100 

39,300 
44,700 
24,400 
38,600 
24,800 

166,600 
89,400 

12,700 

143,900 
5,200 

826,400 

703,800 

50,600 

452,200 
41,900 
361,300 

86,800 

1,523,500 

59,500 
402,900 

917,700 
131,400 

13,162,600 
6,378,600 

968,200 
166,900 

4,049,900 

3,186,000 

592,700 
272,200 

3,479,300 

3,142,500 
336,800 

17,112,400 

3,412,900 

530,500 
376,800 
253,200 
501,600 
228,200 

819,400 
1,065,400 

95,800 

1,415,900 
50,800 

5,631,000 

2-49 

3-36 

8-51 
20-29 
19-37 

15-63 
12-41 

9-44 
10-35 

15 49 

16-11 
14-90 

22-35 
24-75 

10-59 

11-92 

6-72 
3-34 

12-23 

7-41 
11-S6 
9-64 
7-68 

10-87 

20-21 

13-26 

10-16 
10-24 
14-68 
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Tableau 29.—CANADA—Services dc detail, 1930, par genres de commerce—Suite 
L O Y E R E T A U T E E S E E A I S G E N E R A U X 

B . Operating Expenses Reported(2) 

B . Frais generaux declares(2) 

Number of 
establish­

ments 
reporting 

E tabhsse ­
ments 
faisant 
rapport 

33 

8 

73 
10 
20 

10 

121 

9 
36 

54 
18 

4,614 

3.391 
985 

199 
39 

542 

468 

Es t ima ted 
value of 

proprietors' 
services 1.̂ ) 

Valeur estima­
t ive des ser­
vices des pro­
prietaires (̂ ) 

S 

33,200 

8,400 

72,700 
10.400 
65.800 

9,700 

129,000 

8,600 
26,200 

77,000 
13,100 

4,780,600 

3,576,200 
1,019,200 

145,800 
39.400 

715,600 

587.900 

466 
48 

4,793 

60 
71 
38 
64 
20 

53 
130 

36 

1,530 
76 

1,665 

90,300 
37,400 

941,700 

884,900 
56,800 

4,911,100 

716,000 

84.800 
97,000 
41,400 
98,400 
25,300 

63,100 
237,300 

24,900 

1,427,500 
70,800 

1,331,400 

Salaries 
and wages 

of 
employees 

Salaires 
et gages 

du 
personnel 

341,800 

9,700 

109,600 
10,400 

213,700 

33,800 

518,000 

15,600 
134,100 

343,200 
20,700 

4,719,200 

3.008,800 
1,448,100 

214,800 
47,600 

977,200 

692,100 

170,000 
115,100 

1,078,600 

1,036,800 
42,800 

3,902,700 

1,068,600 

88,600 
118,800 
46,400 
162,400 
46,600 

270,400 
604,600 

11,900 

480,400 
27,600 

529,200 

Tota l wage cost, 
including 

proprietors' 
salaries 

Tous comptes des 
gages, y compris 
les salaires des 

proprietaires 

376.000 

18.100 

182,300 
20,800 
269,600 

43,500 

647,000 

24.200 
159,300 

420,200 
33,800 

9,499,800 

6,585,000 
2,467,300 

360,600 
86,900 

1,692,800 

1,280,000 

260,300 
152,600 

2,020,300 

1,920,700 
99,600 

8,813,800 

1,784,600 

173,400 
215,800 
87,800 

250,800 
71,800 

333,500 
841,900 

36,800 

1,907,900 
98.300 

1,860,600 

All other 
expenses 

(including rent) 

Tous autres 
frais 

(y compris loyer) 

506,400 

16,800 

88,400 
12,500 
77,400 

528,600 

30,400 
191,800 

276,600 
24,100 

4,492,400 

2,648.300 
1,484,900 

250,600 
108,700 

1,075,200 

893,600 

121,100 
60.500 

Receipts 

Recettes 

(1930) 

2,305,700 

2,207,200 
98,500 

4,417,700 

807,600 

84,700 
112,100 
62.800 

142,100 
63,600 

473,900 
288,600 

669,000 
25,100 

1,107,600 

1,290.900 

50.200 

607.000 
38.900 
374,100 

1,363,500 

56,100 
394,600 

812,400 
89,900 

15,559,900 

10,255,800 
4,345.900 

751,400 
206.800 

3,975,000 

3,044,600 

604,600 
326,800 

7,662,600 

7,163,600 
499,100 

18,510,500 

Total operating 
expense, 

per cent of 
receipts 

Toutes depenses 
d'exploitation, 
pour-cent des 

recettes 

4,101,000 

475,600 
415,100 
258,600 
595,200 
181,700 

1,068,600 
1,731,200 

88,500 

3,216,100 
144,300 

3,886,100 

68-28 

69-52 

63-39 
85-60 
92-73 

86-22 

97-33 
89-00 

85-76 
64-40 

89-92 

90-03 
90-94 

81-33 
94-58 

69-64 

71-39 

63-08 
65-38 

56-46 

57-62 

71-48 

63-21 

54-27 
78-99 
68-24 
66-01 
69-01 

75-56 
65-30 

70-73 

80-12 
85-52 
76-38 

Pour renvois, voir page 179. 



182 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

Table 39.—CANADA—Retail Services, 1930, by Kinds of Business—Con. 
RENT AND OTHEE OPERATING EXPENSES 

Kind of business—Genre de commerce 

A. Establishments in Leased Premises 

A. Etablissements dans un local loue 

Number 
of 

establish­
ments 

Nombre 
d'etablis­
sements 

Rent 

Loyer 

Receipts 

Recettes 

(1930) 

Rental 
cost, 

per cent of 
receipts 

Loyer en 
pourcen­
tage des 
recettes 

REPAIR AND SERVICE SHOPS-Con—BOUTIQUES DE 
RfiPARAlIONS El DE SERVICtS-Fin 

Other repair and service shops—Autres ateliers de reparation et de 
service— 

Harness repairs—Reparation de hamais 
Locksmiths—Serruriers 
Radio and electrical repairs and service—Reparation et service de 

radio et appareils eiectriques 
Upholstery and furniture repairs—Rembourrage et reparation de 

meubles 
Watch and jewellery repairs—Reparation de montres et bijoux... 
Miscellaneous repairs—Reparations diverses 

STORAGE AND TRANSPORTATION GROUP-GROUPE 
DE L'ENTREPOSAGE ET DU TRANSPORT 

Cartage and storage—Transport et entreposage— 
General transfer (including baggage and light delivery)—Voitu­

rage general (y compris bagage et livraison legere) 
Trucking and cartage (local)—Camionnage et voiturage (local)... 
Messenger and light delivery—Messager et li-vraison legere 
Warehousing, storage and trucking—Entreposage et camionnage... 
Warehousing and storage only—Entreposage seulement 
Storage—ice and cold—Entreposage frigorifique 

Taxi and auto livery service—Livraison par automobile et service de 
taxi 

Motor transportation—Transport par auto— 
Bus lines (local)—Lignes d'autobus (locales) 
Stage lines (inter-city)—Lignes d'autobus interurbaines 
Motor freight hauling (inter-city)—Camionnage interurbain.... 
Milk and cream and other farm products trucking—Camionnage 

du lait, de la creme et d'autres produits de la ferme 
19 Miscellaneous transportation—Transports divers 

20 MISCELLANEOUS SERVICES—DIVERS. 

114 
118 

46 

224 
613 
28 

106 
612 
23 
68 
7 
4 

16 
60 

216 

79 

630 

20,500 
39,600 

15,900 

79,600 
172,200 
11,000 

1,248,900 

51,200 
221,300 
8,900 

257,800 
17,800 
29,900 

336,000 

21,300 
127.700 
124.800 

16.300 
36,900 

303,000 

151,900 
262,300 

767,100 
1,207,700 
108,300 

29,436,200 

873,100 
5,777,000 
300,900 

2,996,600 
107,000 
133,500 

6,304,300 

706.300 
4.855.900 
4,491,800 

450,200 
2,439,600 

4,615,600 

13-50 
15-06 

6-81 

10-38 
14-26 
10-16 

5-86 
3-83 
2-96 
8-60 
16-64 
22-40 

5-31 

3-02 
2-63 
2-78 

3-62 
1-51 

For foot-notes, see page 178. 
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Tableau 29.—CANADA—Services de detail, 1930, par genres de commerce—Fin 
LOYER ET AUTRES FR.US GENERAUX 

Number of 
establish­

ments 
reporting 

Etablisse­
ments 
faisant 
rapport 

80 
71 

37 

166 
294 
25 

2,332 

138 
842 
23 
89 
12 
11 

466 

30 
86 

397 

225 
24 

652 

Es t ima ted 
value of 

proprietors' 
services(3) 

Valeur estima­
t ive des ser­

vices des pro­
prietaires (3) 

$ 

49.800 
83,500 

52,200 

186.400 
297.100 
24,200 

3,238,500 

175,600 
1,091,200 

27,200 
280,800 

12,800 
14,800 

568,800 

63,500 
159.700 
596,200 

218,600 
49,300 

1,005,400 

B 

Salaries 
and wages 

of 
employees 

Salaires 
et gages 

du 
personnel 

S 

7,400 
35.000 

73.900 

191,100 
119.500 
30,500 

13,132,900 

933.900 
3.765.900 

143.900 
1.790.700 

223.500 
134.800 

2,278,100 

268,900 
1.608,000 
1,666,600 

121,200 
298,400 

2,089,800 

. Operating Expenses Reported(^) 

B . Frais generaux declares(-) 

Total wage cost, 
including 

proprietors' 
salaries 

Tous comptes des 
gages, y compris 
les salaires des 

proprietaires 

$ 

67,200 
118,500 

126,100 

377,.500 
416,600 
54,700 

16,371,400 

1,109,600 
4,867,100 

171,100 
2,071,600 

236,300 
149,600 

2.836.900 

322,400 
1,667,700 
2,261,800 

339,800 
347,700 

3,095,200 

.\11 other 
expenses 

(including rent) 

Tous autres 
frais 

(y compris loyer) 

$ 

30.800 
60.900 

52.000 

179.600 
213.800 
27.800 

17,087,700 

710,400 
3,925.500 

63.800 
1.937.900 

303,600 
226,700 

2.709.400 

351,000 
3.072,400 
2,999.700 

399.600 
387,700 

1,303,900 

Receipts 

Recettes 

(1930) 

$ 

136,200 
232,400 

236,900 

762,400 
882,800 
97,900 

37,888,700 

1.888,500 
10,097,800 

274.100 
4,425,900 

631.200 
501,400 

6,228,500 

919.700 
5.627.800 
5.767.100 

873.100 
751.600 

6,073,100 

Total operating 
expense, 

per cent of 
receipts 

Toutes depenses 
d'exploitation, 
pour-cent des 

recettes 

64-61 
77-19 

75-18 

73-07 
71-41 
84-27 

88-31 

96-37 
86-98 
85-70 
90-59 

101-64 
75-05 

89-06 

73-22 
84-23 
91-23 

84-69 
97-84 

72-44 

1 
2 

3 

4 
6 
6 

7 

8 
9 

10 
11 
12 
13 

14 

16 
16 
17 

18 
19 

20 

Pour renvois, voir pa?e 179, 
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Table 30.—CANADA—Betail Services, N u m b e r of Ful l -Time Employees b y Economic Divisions 
and Size of Bus iness 

(Al l k i n d s of b u s i n e s s c o m b i n e d ) 

[An (x) indicates t ha t figures are wi thheld to avoid disclosing individual operations, bu t these are 
included in t he totals] 

Economic Di-vision and Size of Business 

Region economique et chiffre d'affaires 

Canada, Total( ' ) 

Less than 86,000—Moins de S6,000 
$ 6,000-3 9,999 
$ 10,000-S 19,999 
$ 20,000-S 29,999 
S 30.000-S 49,999 
S 50,000-8 99,999 
S 100,000-8199,999 
S 200,000-8299,999 
8 300,000-8499,999 
8 500,000-8999,999 
81,000,000 or over—81,000,000 ou plus 

Maritime Provinces, T o t a l -
Provinces Maritimes, total 

Less than 85,000—Moins de 85,000 
8 6,000-S 9,999 
8 10,000-S 19,999 
8 20,000-S 29,099 
8 30,000-$ 49,999 
8 50,000-S 99,999 
S 100,000-8199,999 
8 200,000-8299,999 

Quebec, Total—Quebec, total 

Less than 85,000-Moins deS5,000 
8 5,000-S 9,999 
8 10,000-.? 19.999 
8 20,000-8 29,999 
8 30,000-8 49,999 
8 60,000-8 99,999 
$ 100,000-8199,999 
8 200,000-8299,999 
8 300,000-3499,999 
S 600,000-S999,999 
81,000,000 or over—81,000,000 ou plus.. 

Ontario , Total 

Less than $5.000—Moins de $5,000 
8 5.000-8 9,999 
$ 10,000-8 19,999 
8 20,000-8 29,999 
8 30,000-8 49,999 
8 50,000-8 99,999 
8 100,000-8199,999 
$ 200,000-8299,999 
S 300,000-8499,999 
8 500,000-8999,999 
$1,000,000 or over—81,000,000 ou plus.. 

Prairie Provinces, Total—Provinces 
des Prairies, total 

Less than 85,000—Moins de 85,000. 
5,000-8 

10,000-8 19 
20,000-S 29 
30,000-8 49 
50,000-S 99 

100,000-8199 
200,000-8299 
300,000-8499 
500,000-8999 

Number 
of es­

tablish­
ments 

N o m b r e 
d'eta­
blisse­
ments 

42,162 

36,220 
3,304 
1,719 
687 
662 
447 
200 
63 
36 
28 

3,227 

2,843 
206 
87 
26 
29 
28 

10,903 

9,378 
739 
344 
120 
131 
94 
52 
23 
9 

12 
1 

15,553 

12,475 
1,449 

776 
272 
251 
198 
77 
19 
16 
15 
5 

9,017 

7,842 
668 
303 
91 
83 
73 
42 
12 
4 
1 

Receipts 

Recettes 

(1930) 

248,251,000 

52,787, 
22,486, 
23,511, 
14,270, 
20,973, 
30,857, 
27,362, 
14,980, 
13,693, 
19,322, 
8,020, 

11,341,000 

3,702,000 
1,393,000 
1,140,000 

638,000 
1,131,000 
1,817,000 

772,000 
761,000 

63,021,000 

12,897,000 
4,979,000 
4,734,000 
2,935,000 
4,901,000 
6,609,000 
7,249,000 
5,439,000 
3,408,000 

(X) 
(X) 

109,179,000 

21,221.000 
9.870.000 

10.673,000 
6,679,000 
9,606,000 

13,810,000 
10,652,000 
4,433,000 
6,162,000 
9,964,000 
6,509,000 

39,913,000 

10,386,000 
3,876,000 
4,222,000 
2,213,000 
3,178,000 
4,889,000 
5,701,000 
2,925,000 

(x) 
(x) 

Full-t ime employees 

Personnel k temps 
entier 

Male 

H o m m e s 

41,507 

7,383 
6,076 
5,097 
2,953 
4,152 
5,618 
4,317 
2,373 
1,888 
2,170 

480 

699 
358 
264 

98 
187 
208 
90 

12,204 

2,349 
1,271 
1,168 

702 
1,162 
1,381 
1,474 

965 
450 

1,262 
30 

16,909 

2,881 
2,163 
2,203 
1,243 
1,770 
2,491 
1,270 

609 
1,036 

793 
450 

6,489 

1,128 
844 
886 
420 
632 
897 

1,031 
426 
111 
115 

Female 

F e m m e s 

13,058 

1,188 
1.185 
1.372 
890 

1,228 
2,206 
2,015 
1,308 
949 
653 
65 

121 
75 
110 
57 
69 

207 
109 
17 

3,420 

287 
329 
286 
159 
320 
562 
642 
403 
120 
397 
25 

,073 

452 
462 
618 
430 
670 
801 
673 
346 
540 
251 
40 

2,108 

183 
187 
216 
111 
162 
368 
481 
263 
132 
5 

Number 
of em-

.ployees 
per es tab­
lishment 

Employes 
par eta­
blisse­
ment 

1-29 

0-24 
1-89 
3-76 
6-55 
9-76 

17-60 
31-66 
58-43 
78-81 

100-82 
90-83 

0-81 

0-25 
2 11 
4-30 
5-96 
S-83 

14-82 
Xi-n 
21-67 

1 13 

0-28 
2-17 
4-23 
7-18 

11-24 
20-66 
38-77 
69-48 
63-33 

138-25 
66-00 

1-41 

0-27 
1-80 
3-64 
6-15 
9-32 

16-63 
23-94 
50-26 
98-50 
69-60 
98-00 

0-95 

0-17 
1-82 
3-63 
6-84 
9-57 

17-33 
36-00 
57-42 
00-76 

120-00 

Per cent 
of total 

establish­
ments 

Pour-cent 
de tous les 
etablisse­

ments 

100-00 

83-54 
7-84 
4-08 
1-39 
1-31 
1-06 
0-47 
0-16 
0-09 
0-06 
0-01 

100-00 

88-10 
6-35 
2-70 
0-81 
0-90 
0-87 
0-18 
0-09 

100 00 

86-01 
6-78 
3-16 
1-10 
1-20 
0-86 
0-48 
0-21 
0-09 
0-10 
0-01 

100 00 

80-21 
9-32 
4-99 
1-75 
1-62 
1-27 
0-49 
0-12 
0-10 
0-10 
0-03 

100 00 

86-97 
6-28 
3-36 
1-01 
0-92 
0-81 
0-47 
0-13 
0-04 
0-01 

Per cent 
of total 

employees 

Pour-cent 
de tous Ies 
employes 

100-00 

16-71 
11-47 
11-86 
7-04 
9-86 
14-34 
11-60 
6-75 
5-20 
6-17 
1-00 

100 00 

27-51 
16-56 
14-29 
5-92 
9-78 
16-86 
7-60 
2-49 

100 00 

16-87 
10-24 
9-31 
6-51 
9-42 

12-37 
12-90 
8-76 
3-65 

10-62 
0-36 

100-00 

16-16 
11-90 
12-So 
7-61 

10-64 
14-98 
S-38 
4-35 
7-17 
4 75 
2-23 

100 00 

15-25 
11-99 
12-81 
6-18 
9-24 

14-71 
17-59 
8-01 
2-83 
1-39 

(i)Tnclude8 Yukon and Nor thwest Terri tories. 
(^)lnclus Yukon et Territoires du Nord-Ouest. 
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Tableau SO.—CANADA—Services de detail, Employes h teinps entier, par regions Economiques et 
chiffre d'affaires—Fin 

(Tous les commerces combines) 
[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 

inclus dans les totauxl 

Economic Division and Size of Business 

Region economique et chiffre d'affaires 

British Columbia, Total— 
Colombie B r i t a n n i q u e , total 

Less than 55,000—Moins de 85,000 
8 6,000-? 9,999 
8 10,000-S 19,999 
8 20,000-S 29.999 
8 30.000-8 49,999 
8 50,000-S 99,999 
$ 100,000-3199,999 
8 200,000-;299.999 
S 300,000-8499,999 

Number 
of es­

tabl ish­
ments 

N o m b r e 
d'eta-
bUsse-
ments 

3,443 

2,668 
342 
208 

78 
58 
63 
23 

6 
7 

Receipts 

Recettes 

(1930) 

8 

24,630,000 

4,659.000 
2.350.000 
2.833,000 
1,906,000 
2,267,000 
3,647,000 
3,078,000 
1,432,000 
2,569,000 

Full- t ime employees 

Personnel k temps 
entier 

Male 

H o m m e s 

4,021 

426 
431 
674 
490 
411 
621 
452 
325 
291 

Female 

F e m m e s 

1,690 

146 
141 
142 
133 
107 
276 
310 
279 
157 

Number 
of em­
ployees 

per estab­
l ishment 

Employes 
par eta­
blisse­
ment 

1-66 

0-21 
1-67 
3-44 
7-99 
8-93 

16-92 
33-13 

100-67 
64-00 

Per cent 
of total 

establish­
ments 

Pour-cent 
de tons les 
etablisse­

ments 

100 00 

77-49 
9-93 
6-04 
2-27 
1-68 
1-54 
0-67 
0-17 
0-21 

Per cent 
of total 

employees 

Pour-cent 
de tous les 
employes 

100 00 

10-00 
10-02 
12-64 
10-91 
9-07 

15-71 
13-34 
10-67 
7-84 

Table 31A.—CANADA—Retail Services, 1930, by Types of Operation 
Tableau 31A.—CANADA—Services de dEtail, 1939, par types d'operation 

Type of operation—Type d'operation 

Number 
of es­

tabl ish­
ments 

N o m b r e 
d'eta­
blisse­
ments 

Full-t ime 
employees 

Personnel 
k temps entier 

Number 

Nombre 

Salaries 
and wages 

Salaires 
et gages 

Receipts (1930) 

Recettes (1930) 

Montant 

Per cent 
of total 
receipts 

Four-
cent des 
recettes 
totales 

Total, All Establ ishments—Total , t ous eta­
bl issements 

Single independents—Unites simples 

Two-unit multiples—Doubles-unites 

Three-unit multiples—Triples-unites 

Local chains (4 establishnnents and over)—Chalnes locales 
(4 etatilissements et plus) 

Provincial chains—Chalnes provinciales 

Sectional chains—Chalnes sectionnelles 

National chains—Chaines nationales 

Leased concessions—Concessions louees 

Leased depar tments—Rayons loues 

Other types of operation—Autres types d'operation 

Theat res—Theat res 
Single independents—Unites simples 
Two-unit multiples—Doubles-unites '-' 
Three-unit multiples—Triples-unites 
Local chains (4 establ ishments and o v e r ) - C h a l n e s 

locales (4 etablissements et plus) 
Provincial chains—Chalnes provinciales 
Sectional chains—Chaines sectionnelles 
Nat ional chains—Chatnes nationales 

42,223 

40.964 

393 

143 

129 

124 

39 

145 

262 

10 

24 

55,257 

43,861 

3,334 

1,282 

1,487 

1,840 

1,207 

1,652 

413 

71 

no 

58,217,700 

43,867,800 

4,239,300 

1,646,900 

1,667,500 

1,941,500 

1,314,600 

2,906,500 

428,300 

81,800 

134,500 

249,455,900 

186,675,200 

19,926,700 

6,146,600 

6,263,100 

6,429,500 

3,220,100 

19,271,200 

1,131,600 

176,800 

326,100 

918 
669 

62 
30 

54 
50 
111 
62J 

5,492 
. 2,526 

484 
324 

692 
667 

909 

6,956,800 
2,920,500 

711,400 
638,700 

777,300 
653,700 

1,455,200 

39,097,300 
16,739,200 
3,853,500 
2,536,700 

4,061,600 
3,222,900 

8,683,400 

100-00 

74-79 

7-99 

2-46 

2-51 

2-58 

1-29 

7-73 

0-45 

0-07 

0-13 

100-00 
42-81 

10-39 
8-24 

22-21 
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Table 31B.—CANADA, THE PBOVINCES AND TERRITORIES—BetaU Services, 1930, by Types 
of Operation 

[An (x) indicates t h a t figures are wi thhe ld to avoid disclosing individual operations, but these a re 
included in t he totals] 

Type of operation—Type d'op6ration 

Canada, Total 

Single independents—Unites simples 

Two- and three-unit multiples—Doubles- et triples-unites 

Local chains (4 establ ishments and over)—Chatnes locales (4 etablissements et 
plus) 

Provincial chains—Chaines provinciales 

Sectional chains—Chaines sectionnelles 

National chains—Chalnes nationales 

Other types of operation—Autres types d'operation 

Prince Edward Is land, Total—De d u Prince-Edouard, total 

Single independents—Unites simples 
Sectional chains—Chaines sectionnelles 

Nova Scot ia , Total—Nouvelle-Ecosse, total 

Single independents—Unites simples 
Two- and three-unit multiples—Doubles- et triples-unites 
Local chains (4 establ ishments and over)—Chalnes locales (4 etablissements 

et plus) 
Sectional chains—Chalnes sectionnelles 
National chains—Chalnes nationales 
Other types of operation—Autres types d'operation 

Nevr B r u n s w i c k , Total—Nouveau-Brunswick, total 

Single independents—Unites simples 
Two- and three-unit multiples—Doubles- et triples-unites 
Provincial chains—Chalnes provinciales 
Sectional chains—Chalnes sectionnelles 
National chains—Chalnes nationales 
Other types of operation—Autres types d'operation 

Quebec, Total—Quebec, total 

Single independents—Unites simples 
Two- and three-unit multiples—Doubles- et triples-unites 
Local chains (4 establ ishments and over)—Chatnes locales (4 etablissements 

et plus) 
Provincial chains—Chatnes provinciales 
Sectional chains—Chalnes sectionnelles 
National chains—Chalnes nationales ' 
Other types of operation—Autres types d'operation 

Ontario, Total 

Single independents—Unites simples 
Two- and three-unit multiples—Doubles- et triples-unites 
Local chains (4 establ ishments and over)—Chatnes locales (4 etablissements 

et plus) 
Provincial chains—Chatnes provinciales 
Sectional chains—Chatnes sectionnelles 
National chains—Chalnes nationales 
Other types of operation—Autres types d'operation 

Number of 
establish­

ments 

N o m b r e 
d'etablisse­

ments 

43,223 

40,964 

536 

129 

124 

39 

145 

286 

333 
2 

1,504 

1,467 
17 

1,393 

Receipts (1930) 

Recet tes (1930) 

Amount 

Montant 

249,455,900 

186.575.200 

26.072,300 

6,253.100 

6,429,500 

3,220.100 

19,271,200 

1,634,500 

658,100 

(X) 
(X) 

6,353,100 

5,607,700 

440.200 

154,200 
119.200 
31.800 

4,3$3,100 

1,362 
12 
61 

5 

10,916 

10,646 
115 

45 
25 
6 
16 
63 

15,566 

15,054 
245 

42 
79 
11 
42 
93 

3,538,600 
216,200 

616,300 

22,000 

63,596,400 

44,993,600 
6,839,600 

3,020,100 
1,SSS.700 
1.246,600 
5,096,100 
531,700 

109,397,900 

80,402,200 
14,410,800 

1,086,500 
4,296,900 
1,044,900 
7,673,500 
484,100 

Per cent 
of to ta l 
receipts 

Pour-cent 
des recettes 

totales 

100-00 

74-79 

10-45 

2-51 

2-58 

1-29 

7-73 

0-65 

100 00 

(x) 
(X ) 

100-00 

88-26 

6-93 

2-43 
1-88 
0-50 

80-55 
4-92 

14-03 

0-50 

711-/.S 
10-75 

4-75 
2-94 
1-96 
8-01 
0-84 

100 0« 

73-49 
13-17 

0-99 
3-93 
0-96 
7-01 
0-46 
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Tableau SIB.—CANADA, LES PROVINCES ET LES TERRITOIRES—Services de d«taL1, 1930, 
par types d'operation—Fin 

[Un (x) indique que les chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceax-ei sont 
inclus dans les totaux] 

Type of operation—Type d'operation 

Number of 
establish­

ments 

N o m b r e 
d'etablisse­

ments 

2,493 

2,391 
36 

10 
4 
5 

24 
23 

3,658 

3,592 
21 

1 
2 

15 
27 

2,881 

2,791 
32 

8 
6 
4 

15 
25 

3,458 

3,309 
58 

18 
4 

26 
44 

19 

19 

Receipts (1930) 

Recettes (1930) 

Amount 

Montant 

S 

16,437,800 

11,428,800 
1,870,400 

434,900 
177,100 
219,500 

2,197,900 
109,200 

10,342,600 

8,957,500 
692,200 

(X) 
(x) 

594,000 
(x) 

13,434,500 

11,286,900 
357,700 

320,000 
8,200 

100,200 
1,242,700 

118,800 

24,705,300 

19,691,800 
1,675,100 

945,900 
24,400 

2,108,400 
259,700 

137,100 

137,100 

Per cent 
of total 
receipts 

Pour-cent 
des recettes 

totales 

100-00 

69-63 
U-37 

2-65 
1-Oi 
1-3-' 

13-37 
0-66 

100-00 

86-61 
6-72 

(X) 
(x) 

5-74 
(X) 

100-00 

84-01 
2-67 

2-38 
0-06 
0-75 
9-24 
0-89 

100-00 

79-71 
6-78 

3-83 
0-10 
8-53 
1-06 

100-00 

100-00 

Manitoba, Total . 

Single independents—Unites simples 
Two- and three-unit multiples—Doubles- et triples-unites 
Local chairs (4 establishments and over)—Chatnes locales (4 etablissements 

et plus) 
Provincial chains—Chalnes provinciales 
Sectional chains—Chatnes sectionnelles 
National chains—Chalnes nationales 
Other types of operation—Autres types d'operation 

Saskatchewan, Total. 

Single independents—Unites sim.ples 
Two- and three-unit multiples—Doubles- et triples-unites 
Local chains (4 establishments and over)—Chalnes locales (4 etablissements 

et plus) 
Sectional chains—Chaines sectionnelles 
National chains—Chatnes nationales 
Other types of operation—Autres types d'operation 

Alberta, Total. 

Single independents—Unites simples 
Two- and three-unit multiples—Doubles- et triples-unites 
Local chains (4 establishments and over)—Chaines locales (4 etablissements 

et plus) 
Provincial chains—Chaines provinciales 
Sectional chains—Chalnes sectionnelles 
National chains—Chaines nationales 
Other types of operation—Autres types d'operation 

British Columbia, Total—Colombie Britannique, total., 

Single independents—Unites simples 
Two- and three-unit multiples—Doubles- et triples-unites 
Local chains (4 establishments and over)—Chaines locales (4 etablissements 

et plus) 
Provincial chains—Chalnes provinciales 
National chains—Chaines nationales 
Other types ot operation—Autres types d'operation 

Yukon and Northwest Territories, Total—Yukon et Territoires du Nord-
Ouest, total 

Single independents—Unites simples 
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Table 32.—CANADA—RetaU Services, 1930, by Size of Business 
ESTABLISHMENTS GBOUPED ACCOEDING TO AMOUNT OF ANNUAL RECEIPTS, BY KINDS OF BUSINESS 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are 
included in t he totals] 

( R e c e i p t s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

Ivind of business—Genre de commerce 

T o t a l , All F s t a b l i s h m e n t s ( ' ) — T o t a l , 
t o u s e tab l i s sements ( ' ) 

Per cent of to ta l establ ishments and 
receipts—Pourcentage du nombre d 'e­
tablissements et des recettes 

T0TAL8(!) 

Num­
ber of 
estab­
lish­

ments 

AMUSEMENT AND RECREATION GROUP 
—GROUPK DE L'AMUSEMENT ET DE 
LA RECREATION 

Bowhng and pool halls—Salles de quilles et de 
billard— 

Billiards and pool halls—Salles de bil lard et 
pool 

Bowhng alleys—Jeux de quilles 
T h e a t r e s — T h e a t r e s -

Motion picture houses—Cinemas seulement. 
Motion pictures and vaudeville—Vues ani 

ia6es et vaudeville 
Opera houses and legit imate theat res (other 

than vaudeville)—Theatres, op§ras ou 
legitimes (autres que vaudevilles) 

Other amusement places—Autres places d'amuse­
ment— 

Auditorium operating—Exploitation d'ur 
auditorium 

Amusement parks—Pares d 'amusements 
Concessions 
Ocean piers, penny arcades, etc.—Quais de 

plage, etc 
Other recreation places—Autres heux de recrea­

tion— 
Dancing academies and dance halls, roof 

gardens—Academies de danse et salles 
de danse, roof gardens 

Athlet ic clubs, grounds, halls, etc.—Clubs 
athiet iques, terrains, salles, etc 

Bathhouses, beach—Baignoires, p lages . . . 
Swimming pools—Bassins de n a t a t i o n . . . . 
Boats and canoes for hire—Bateaux et canots 

k louer 
Camp grounds conducting—Terrain de campe­

ment 
Golf course operating—Exploitation d'un ter­

rain de golf 
Skating rinks, ice—Patinoires sur glace 
Skating rinks, roller—Patinoires, patins k 

roulettes 
Riding schools—Ecoles d 'equitation 
Lending libraries—Bibliotheques circulantes 

BUSIJHESS S E R V I C E S G R O U P - G R O U P E 
D E S S E R V I C E S C O M M E R C I A U X . 

Advertising services—Services de publicite — 
Addressing, multigraphing, typing—Ser-vice 

d'adressage, de multigraphe et de dacty­
lographe 

Advertising agencies—Agences de publici te . . 
Outdoor display and bill-board advertising— 

Affichage en plein air 
Handbil ls , showcards, novelty advertising— 

Annonce par feuilles volantes, placards et 
nouvcautes 

Mailing lists agencies—Agences de listes d'a­
dresses 

42,163 

100-00 

i,388 

208 

891 

16 

146 

14 
5 

10 

117 

233 

476 

40 
100 

119 

166 

6 

Re-
ceipts(3) 

348,2,51 

100-00 

Less than $5,000 

Moins de $5,000 

Nom­
bre 

d 'eta­
blisse­
ments 

35,220 

Re­
cettes 

52,787 

83-54 21-26 

53,108 

4,351 
3,033 

36,223 

2,217 

484 

675 
1,338 

435 

924 

1,150 
79 

162 

798 

373 
349 

28 
56 

139 

29,409 

281 
21,941 

4,930 

1,141 

56 

2,017 

266 

1 

112 

186 

50 

30 
12 

30 

107 

2 I 

3,531 

1,901 
163 

543 

2 

118 

118 

267 

133 
70 

412 

55,000-
$9,999 

Num­
ber of 
es tab­
lish­

ments 

3,304 

7-84 

180 
43 

Re­
ceipts 

22,486 

-06 

2,732 

1,202 
303 

542 

$10,000-
$19,999 

Nom­
bre 

d 'e ta­
blisse­
ments 

1,719 

7 

27 

204 

89 
26 

51 

494 

20 
33 

183 

201 

15 

310 

142 

1 

Re­
cettes 

23,511 

4,404 

918 
596 

2,055 

19 

29 
50 
62 

289 

30 
29 

24 

13 

780 

49 
133 

176 

15 

(^)Included in group totals m a y be figures for classifications which cannot be shown separately without disclosing in­
dividual operations. 

(2)ln some instances only t he receipts for a group of establishments wore reported instead of t h e volume of business for 
each unit. T h e figures for such establishments have not been included in th is table . 

(') Any slight differences in cross or vertical addit ion of receipts result from the necessity of adjusting the figures for 
each province to the nearest thousand. 
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Tableau 32.—CANADA—Services de dStaU, 1930, par ie clilffre d'affaires 
ETABLISSEMENTS GROUPES SELON LE MONTANT DES KECETTES ANNUELLES, PAB GENRES DE COMMERCE 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci feont 
inclus dans les totaux] 

(Les recettes sont indiquees en milliers de dollars) 

$20,000-
$29,999 

Num­
ber of 
estab­
lish­

ments 

687 

1-39 

154 

9 

28 

86 

2 

1 
5 
2 

2 

7 

2 

2 

4 

1 
1 

2 

29 

2 
6 

8 

7 

1 

Re­
ceipts 

14,270 

5-75 

3,726 

194 
693 

2,107 

63 

25 
118 
46 

43 

163 

46 

42 

101 

25 
24 

45 

690 

(X) 
129 

(X) 

147 

24 

$30,000-
$49,999 

Nom­
bre 

d 'eta­
blisse­
ments 

SS2 

1-31 

148 

2 
16 

115 

1 

3 
3 

4 

1 

1 
2 

31 

8 

8 

7 

Re­
cettes 

20,973 

8-45 

5,616 

82 
594 

4,390 

34 

130 
100 

129 

45 

44 
68 

1,154 

291 

291 

264 

$50,000-
$99,999 

Num­
ber of 
estab­
lish­

ments 

447 

1-06 

142 

1 
11 

112 

6 

3 
2 

1 

2 

1 

2 

35 

17 

14 

2 

Re­
ceipts 

30,857 

12-43 

9,848 

53 
685 

7,777 

378 

215 
182 

62 

172 

53 

137 

2,446 

1,193 

956 

137 

$100,000-
$199,999 

Nom­
bre 

d'eta­
blisse­
ments 

200 

0-47 

80 

63 

4 

3 

1 
6 
1 

3 

23 

1 
16 

5 

Re­
cettes 

27,352 

11-02 

11,142 

(X) 

(X) 

431 

168 
793 
148 

446 

3,377 

(X) 

2,241 

(x) 

$200,000-
$299,999 

Num­
ber of 
estab­
lish­

ments 

63 

0-15 

18 

15 

1 

2 

11 

8 

3 

Re­
ceipts 

14,980 

6-03 

4,437 

3,726 

234 

477 

(X) 

(X)" 

724 

$300,000-
$499,999 

Nom­
bre 

d'eta­
blisse­
ments 

36 

0-09 

10 

10 

6 

6 

Re­
cettes 

13,693 

6-52 

4,101 

4,101 

(X) 

(x) 

$500,000-
$999,999 

Num­
ber of 
estab­
lish­

ments 

28 

0-06 

6 

4 

2 

11 

11 

Re­
ceipts 

19,322 

7-78 

3,572 

(x) 

(x) 

(X) 

(x) 

$1,000,000 or 
over 

$1,000,000 ou 
plus 

Nom­
bre 

d'eta­
blisse­
ments 

6 

0-01 

5 

4 

1 

Re­
cettes 

8,020 

3-23 

(X) 

(X) 

Cx) 

1 

2 

3 

4 
6 

6 

7 

8 

9 
10 
11 

12 

13 

14 
15 
16 

17 

18 

19 
20 

21 
22 
23 

24 

25 
26 

27 

23 

29 

(')Dans les totaux de groupe se trouvent parfois des chiffres dont la classification ne peut 6tre montrfee afin de ne pas 
devoiler des operations individuelles. , ,. ^ ^ i ^^ T J 

(2) Dans certains cas, les declarations relatives a un groupe d etabhssements ne comprennent que les recettes au lieu du 
chiffre d'affaires de chaque unite, Les donnees sur ces etablissements ne sont pas comprises dans ce tableau. 

(3)Toute difference dans les additions transversales ou verticales des recettes est due k la n6cessit6 d'ajuster les 
chiffres de chaque province k un millier pr^. 
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Table 32.—CANADA—Retail Services, 1930, by Size of Business—Con. 
ESTABLISHMENTS GROUPED ACCORDING TO AMOUNT OF ANNUAL RECEIPTS, BY KINDS or BUSINESS 

[An (x) indicates t h a t figures a re wi thheld to avoid disclosing individual operations, but these are 
included in t h e totals] 

( R e c e i p t s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

Kind of business—Genre de commerce 

TOTALS (!) 

Num­
ber of 
estab­
lish­

ments 

Re­
ceipts (3) 

Less than $6,000 

Moins de $5,000 

Nom­
bre 

d 'eta­
blisse­
ments 

Re­
cettes 

$5,000-
$9,999 

Num­
ber of 
estab­
lish­

ments 

Re­
ceipts 

$10,000-
$19,999 

Nom­
bre 

d 'eta­
blisse­
ments 

Re­
cettes 

B U S I N F S S S E R V I C E S G R O U P - C o n — 
G R O U P E D L S S E R V I C E S C O M M E R -
C I A U X - F i n 

Other business services—Autres services au com 
merce— 

Collection and credit agencies—Agences de 
perception et de credit 

Auction houses—Encanteurs 

DOMTSTIC SERVICES G R O U P - G R O U P E 
DJ'.S SI.RVICI<,S DOMESTIQUES. . . . 

Cleaning and dyeing—Nettoyage et teinturerie— 
Cleaning, pressing and repairing—Nettoyage, 

pressage et reparage 
Cleaners and dyers—Nettoyeurs et teintu-

riers 
Cleaning carpets—Nettoyage de tapis 
General cleaning—Nettoyage general 

Laundries—Buanderies 
Other domestic services—Autres services do 

mestiques— 
Coat and towel supply—Compagnies four­

nissant vestes et serviettes 
Fumigation and vermin ex te rmina t ion-

Fumigation et extermination de la ver­
mine 

F u r cleaning, repairing and storage—Nettoya­
ge, reparage et entreposage de fourrures.. 

H a t blocking and cleaning—Blocage et net­
toyage de chapeaux 

Window cleaners—Nettoyage de fene t res . . . . 
Theatr ical costumes and chairs rented— 

Costumes de thea t re et louage de chaises. 

E D U C A T I O N A L S E R V I C E S G R O U P — 
G R O U P H D E S S E R V I C E S E D U C A ­
T I O N N E L S 

Trade schools—Ecoles de metiers— 
Dressmaking schools—Ecoles de m o d e s . . 
Hairdressing schools—Ecoles de coiffure.. 
Other t rade schools—Autres ecoles de metiers 

Other schools—Autres ecoles— 
Business colleges—Colleges commerciaux. 
Music schools—Ecoles de musique 

P E R S O N A L S E R V I C E S G R O U P - G R O U P E 
DJ iS S E R V I C E S P E R S O N N E L S 

Barber shops—Boutiques de barbier 
Beauty parlours and hairdressers—Salons de 

beaute et coi ffure 
Shoe shine (including h a t cleaning)—Cireurs de 

chaussures (y compris tels etablisse­
ments avec service de nettoyage de cha­
peaux) 

Turkish and other baths—Bains turcs et au t res . . 

P H O T O G R A P H Y — P H O T O G R A P H I E 

Photographers—Photographes 
Printing, developing and enlarging photographs— 

Impression, developpement et agrandis­
sement de photographies. 

Photostating—Impression au photostate 

U N D E R T A K I N G A N D B U R I A L — S E R V I ­
C E S F U N E R A I R E S 

Funeral directors—Entrepreneurs de pompes 
funebres 

Undertaking and furniture—Pompes funebres et 
meubles 

4,853 

1,930 

276 
14 
6 

2,401 

10 

116 

10,575 

7,734 

2,382 

396 
63 

855 

736 

860 

792 

67 

729 
249 

36,218 

5,206 

7,273 
246 

1,474 

66 

692 

61 
455 

129 

60 
414 

1,188 
161 

24,408 

16,996 

6,091 

1,046 
275 

5,056 

3,987 

743 
326 

8,704 

593 

7 

3,968 

1,696 

76 
5 
4 

2,067 

9,592 

7,123 

340 
44 

544 

481 

417 

28 

6,533 

2,655 

186 
17 
10 

3,414 

17 

154 

198 

15,237 

11,982 

2,666 

617 
72 

1,205 

1,091 

114 

821 

83 

2 

368 

740 

500 

183 

175 

147 

147 

131 

16 

2,501 

353 
13 

105 

32 

4,981 

3.342 

316 
73 

1,23-i 

1,038 

188 
7 

1,048 

928 

121 

200 

96 

86 

132 

115 

17 

72 
20 

2,691 

779 
49 
19 

640 

109 

101 

27 

74 

74 
64 

2,647 

1,201 

1,202 

114 
130 

1,364 

1,161 

201 
12 

1,831 

1,602 

229 

For foot-notes, see page 188. 
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Tableau 32.—CANADA—Services de detail, 1930, par ic chiffre d'affaires—Suite 
ETABLISSEMENTS GROUPES SELON LE MONTANT DES RECETTES ANNUELLES, PAR GENRES DE COMMERCE 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, m-ais ceux-ci sont 
inclus dans les totaux] 

(Les recettes sont indiqufes en milliers de dollars) 

$20,000-
$29,999 

Num­
ber of 
estab­
lish­

ments 

5 

79 

9 

27 
1 

28 

6 

2 

3 

3 

10 

1 
5 

3 
1 

28 

8 

20 

14 

8 

3 
3 

58' 

53 

5 

Re­
ceipts 

131 

1,930 

215 

673 
25 

678 

145 

61 

74 

71 

248 

22 
130 

76 
22 

686 

200 

486 

341 

198 

73 
69 

1,371 

1,254 

117 

$30,000-
$49,999 

Nom­
bre 

d'eta-
jlisse-
ments 

6 
1 

87 

3 

28 
2 

40 

7 

4 

3 

10 

3 

7 

8 

6 

2 

9 

7 

1 
1 

47 

46 

1 

Re­
cettes 

222 
47 

3,399 

111 

1,070 
82 

1,661 

274 

173 

127 

357 

92 

266 

286 

216 

70 

337 

256 

47 
34 

1,830 

1,788 

43 

$50,000-
$99,999 

Num­
ber of 
estab­
lish­

ments 

2 

91 

1 

30 
1 
1 

60 

7 

1 

3 

3 

4 

1 

3 

9 

4 

2 
3 

24 

24 

Re­
ceipts 

161 

6,416 

93 

(X) 
69 
65 

3,663 

(X) 

97 

185 

185 

224 

56 

167 

577 

262 

121 
204 

1,573 

1,673 

$100,000-
$199,999 

Nom­
bre 

d 'eta­
blisse­
ments 

2 

36 

2 

7 

27 

1 

1 

3 

3 

5 

5 

Re­
cettes 

269 

4,929 

273 

989 

3,667 

(x) 

(X) 

349 

349 

(X) 

(X) 

$200,000-
$299,999 

Num-
3er of 
estab­
lish­

ments 

14 

2 

12 

1 

1 

Re­
ceipts 

3,202 

457 

2,745 

(X) 

(X) 

$300,000-
$499,999 

Nom­
bre 

d'eta­
blisse­
ments 

7 

6 

1 

1 

1 

Re­
cettes 

2,471 

(X) 

(X) 

(X) 

(X) 

$500,000-
$999,909 

Num-
jer of 
estab­
lish­

ments 

3 

1 

2 

Re­
ceipts 

2,148 

(X) 

(x) 

$1,000,000 or 
over 

$1,000,000 ou 
plus 

Som­
bre 

d'eta­
blisse­
ments 

-

Re­
cettes 

-

1 
2 

3 

4 

5 
6 
7 
8 

S 

IC 

1 

i ; 
i ; 

14 

1 

1 
1 
1 

1 
2 

2 

2 

2 

2 
2 

2 

0 

2 
2 

3 

3 

3 

Pour renvois, voir page 189. 
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Table S2.—CANADA—Betail Services, 1930, b y Size of Business—Con. 

ESTABLISHMENTS GROUPED ACCORDING TO AMOUNT OF ANNUAL RECEIPTS, BY K I N D S or BUSINESS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

(Receipts are shown in thousands ot dollars) 

1 

9 

3 

4 
5 
6 

7 

8 

9 

10 

11 
12 
13 

14 
16 
If 
17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 
30 

31 

32 

33 

34 

Kind of business—Genre de commerce 

R E P A I R A N D S E R V I C E S H O P S — B O U T I ­
Q U E S D E R E P A R A T I O N S ET D E S E R ­
VICES 

Automobile repair and service shops—Etablisse­
ments de reparation et de service d'auto­
mobile— 

Ignition, bat ter ies and electrical—Allumage, 

Repair shops (n.o.s.)—Ateliers de reparations 
(n.a.e) 

Washing, pohshing, etc.—Boutiques de 

Storage garage or parking space—Garage 
d'entreposage ou pare de s ta t ionnement . . 

Top and body shops—Boutiques de couver-

Bicycle and motorcycle repairs—Reparation de 

Blacksmith and carriage repairs—Forgeron et 
reparation de voitures— 

Carriage repairs—Reparation de vo i tu re s . . . . 
Boot and shoe repairs—Reparation de chaussures. 
Other repair and service shops—Autres ateliers 

de reparation et de service— 
Harness repairs—Reparation de harnais 

Radio and electrical repairs and service— 
Reparation et service de radio et appa-

UphoLstery and furniture repairs—Rembour-

Watch and jewellery repairs—Reparation de 

Miscellaneous repairs—Reparations diverses. 

S T O R A G E A N D T R A N S P O R T A T I O N 
G R O U P — G R O U P E D E L ' E N T R E P O ­
S A G E E T D U T R A N S P O R T 

Cartage and storage—Transport et entreposage— 
General transfer (including baggage and light 

delivery)—Voiturage general (y compris 

Trucking and cartage (local)—Camionnage 

Messenger and light delivery—Messager et 

Warehousing, storage and trucking—Entre-

Warehousing and storage only—Entreposage 

Storage—ice and cold—Entreposage frigorifi-

Taxi and auto Uvery service—Livraison par 

Motor transportation—Transport par auto— 
Bus lines (local)—Lignes d 'autobus (locales) 
Stage lines (inter-city)—Lignes d'autobus 

Motor freight hauling (inter-city)—Camion-

Milk and cream and other farm products 
trucking—Camionnage du lait, de la 
creme et d 'autres produits de la ferme. . 

Miscellaneous transportation—Transports divers . 

MISCELLANEOUS S E R V I C E S - D I V E R S . . 

T0T,1LS(!) 

Num­
ber of 
estab­
lish­

ments 

14,163 

1,118 

101 
118 
73 

79 

46 

91 

205 

75 

6,521 
298 

4,765 

267 
189 

3 

79 

383 

718 
35 

6,346 

270 

2,090 

41 

111 

21 

18 

1,211 

60 

162 

745 

685 
62 

1,581 

Re­
ceipts (3) 

30,184 

5,647 

636 
660 
349 

672 

265 

686 

2,003 

136 

7,319 
402 

7,800 

322 
442 

6 

292 

1,169 

1,467 
122 

50,953 

2,244 

13,328 

358 

5,661 

683 

1,603 

8,290 

1,040 

6,988 

7,613 

1,671 
2,775 

7,780 

Less than $5,000 

Moins de $5,000 

Nom­
bre 

d 'eta­
blisse­
ments 

13,092 

850 

70 
79 
68 

49 

32 

63 

116 

71 

6,351 
286 

4,549 

262 
171 

3 

65 

324 

66S 
26 

3,984 

197 

1,677 

26 

9 

4 

2 

946 

24 

68 

471 

629 
31 

1,289 

Re­
cettes 

16,803 

1,336 

123 
180 
120 

124 

46 

128 

256 

111 

5,944 
258 

6,046 

274 
235 

6 

83 

464 

1,012 
68 

6,430 

365 

2,456 

66 

30 

11 

6 

1,459 

45 

164 

977 

826 
37 

1,531 

$5,000-
$9,999 

Num­
ber of 
estab­
lish­

ments 

693 

137 

16 
26 

5 

12 

9 

16 

41 

4 

138 
6 

175 

4 
10 

10 

39 

38 
7 

533 

39 

170 

6 

9 

6 

118 

6 

33 

106 

37 
4 

142 

Re­
ceipts 

4,543 

945 

108 
174 
29 

81 

63 

110 

270 

26 

890 
36 

1.126 

29 
64 

76 

246 

232 
41 

3,705 

271 

1.177 

39 

65 

46 

825 

49 

234 

730 

243 
27 

1,025 

$10,000-
$19,999 

Nom­
bre 

d 'eta­
blisse­
ments 

251 

88 

8 
10 
6 

11 

6 

23 

28 
4 

36 

1 
6 

2 

12 

10 
2 

374 

19 

122 

5 

23 

2 

3 

82 

10 

16 

76 

12 
4 

74 

Re­
cettes 

3,403 

1,199 

114 
125 
91 

145 

54 

317 

_ 

377 
63 

476 

19 
86 

-
28 

160 

137 
23 

5,116 

251 

1,689 

68 

,335 

32 

46 

1,103 

162 

214 

1,023 

149 
66 

1,064 

For foot-notea, see page ] 
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Tableau 33.—CANADA—Services de detail, 1930, par le chiffre d'affaires—Fin 
ETABLISSEMENTS GROUPES SELON LE MONTANT DES EECEITES ANNUELLES, PAR GENRES DE COMMERCE 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 

inclus dans les totaux] 

$20,000-
$29,999 

Num­
ber of 
estab­
lish­

ments 

52 

19 

3 
2 
3 

2 

1 

9 

3 
1 
5 

1 

3 

129 

3 

39 

1 

14 

3 

2 

22 

2 

8 

30 

3 
2 

34 

Re­
ceipts 

1,306 

474 

86 
46 
77 

61 

30 

227 

77 
20 

120 

26 

74 

3,152 

66 

923 

26 

356 

80 

50 

560 

47 

189 

736 

79 
46 

819 

$30,000-
$49,999 

Nom­
bre 

d'eta­
blisse­
ments 

43 

11 

3 
1 
1 

4 

1 

2 

10 

1 
1 
1 

1 

1 

4 

1 

148 

6 

41 

2 

24 

6 

4 

17 

2 

7 

36 

1 
4 

21 

Re­
cettes 

1,584 

411 

117 
35 
31 

130 

31 

88 

386 

32 
34 
34 

32 

36 

153 

36 

5,630 

186 

1,572 

91 

942 

181 

136 

640 

74 

279 

1,352 

32 
147 

780 

( L e s r e c e t t e s s o n t i n d i q u e e s en m i l l i e r s d e d o l l a r s ) 

$50,000-
$99,999 

Num­
ber of 
estab­
lish­

ments 

27 

9 

1 

3 

1 

4 

6 

1 

1 

1 

100 

4 

25 

1 

16 

4 

14 

3 

10 

19 

2 
3 

12 

Re­
ceipts 

1,850 

(X) 

88 

193 

74 

276 

(X) 

70 

61 

62 

6,950 

295 

1,781 

79 

976 

299 

970 

226 

744 

1,221 

138 
224 

788 

$100,000-
$109,999 

Nom­
bre 

d'eta­
blisse­
ments 

4 

3 

1 

41 

1 

8 

12 

2 

6 

2 

3 

6 

1 

7 

Re­
cettes 

(X) 

(X) 

(X) 

5,479 

151 

1,026 

1,609 

Cx) 

(x) 

214 

447 

852 

104 

998 

$200,000-
$299,999 

Num­
ber of 
estab­
lish­

ments 

1 

1 

17 

1 

3 

4 

6 

1 

1 

2 

1 

Re­
ceipts 

(X) 

(X) 

3,928 

282 

668 

849 

1,254 

226 

(X) 

(X)" 

239 

S3 00,000-
$499,999 

Nom­
bre 

d'eta­
blisse­
ments 

12 

1 

4 

1 

1 

3 

2 

Re­
cettes 

4,261 

377 

1,460 

399 

333 

983 

722 

$500,000-
$999,999 

Num­
ber of 
estab­
lish­

ments 

7 

1 

1 

1 

2 

2 

1 

Re­
ceipts 

(x) 

594 

(X) 

(X) 

(x) 

( X ) ' 

536 

$1,000,000 or 
over 

$1,000,000 ou 
plus 

Nom­
bre 

d'eta­
blisse­
ments 

1 

1 

Re­
cettes 

(x) 

(X) 

1 

2 

3 
4 
6 

e 
7 

8 

9 

10 

11 
12 
13 

14 
15 
16 

17 

IS 

19 
20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

31 

32 
33 

34 

Pour renvois, voir page 189. 

95442—13 
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Table 33.—CANADA—Sale of Meals and Merchandise Reported by Service EstabUshments, 1930 
Tableau 33.—CANADA—Ventes de repas et de marchandise telles que dMar€es par Ies etablisse­

ments de service, 1930 

Subsidiary Sales 
and Kind of Business Reporting(i) 

Sales 

Ventes 
Ventes subsidiaires et genres de commerce 

fournissant des d6clarations(i) 

Total sales of meals and merchandise reported. 

Receipts from sale of meals— 

Amusement parks 

Other amusement and recreation places. 

Other service establishments 

Furniture— 

Undertaking and burial 

Other service establishments. 

Conf ecti oner y— 

Amusement and recreation group. 

Other service establishments 

Automotive accessories, tires, batteries, gaa and oil-

Service garages 

Other automotive establishments 

Other service establishments 

Cigars, cigarettes, tobacco— 

Barber shops 

Other service establishments. 

Toilet articles and preparations— 

Beauty parlours and hairdressers. 

Other service establishments; 

Not otherwise specified. 

5,655,700 

173,500 

245,400 

53,700 

108,100 

65,100 

249,800 

71,900 

413,900 

498,200 

376,900 

601,300 

454.200 

255,100 

28,000 

2,060,600 

Total des recettes dedarees en paiement de repas 
servis et de marchandise. 

Recettes provenant des repas— 

Pares d'amusements. 

Autres places d'amusement et de r^cr^ation. 

Autres etablissements de service. 

Meubles— 

Services funeraires, 

Autres Etablissements de service. 

Confiserie— 

Groupe de ramusement et de la r^cr^ation. 

Autres Etablissements de service. 

Accessoires (auto), pneus, batteries, essence et huile— 

Garages de service. 

Autres magasins d'automobiles. 

Autres Etablissements de service. 

Cigares, cigarettes, tabac— 

Boutiques de barbier. 

Autres Etablissements de service. 

Articles et prEparations de toilette— 

Salons de beautE et coiffure. 

Autres Etablissements de service. 

Autres. 

(1) The first heading in each group indicates the com­
modity sold. The indented headings show the 
kinds of business in which the commodity is sold. 

(1) Le premier en-t^te de chaque groupe montre la 
nature de la marchandise vendue. Les en-tEtes 
en retrait montrent I'espEce d'Etablissement oil 
ces marchandises sont vendues. 
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Table 31.—CANADA—BetaU Services, 1930, by Forms of Organization 
Tableau 31.—CANADA—Services dc detaU, 1930, par constitution des «tabUsseinents 

Total 

Individual proprietorships—Particuliers. 

Partnerships—Soci^t^s en nom coUectif.. 

Corporations—Compagnies incorporees.., 

Number 
of es­

tabl ish­
ments 

N o m b r e 
d 'eta­
blisse­
ments 

42,233 

37,743 

2,719. 

1,70S 

56 

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

41,875 

18,789 

3.376 

19,616 

94 

Female 

F e m m e s 

13,382 

4,441 

1,137 

7,776 

2S 

Salaries 
and wages 

Salaires 
et gages 

S 

58,217,700 

20,663,100 

4,250,200 

33,291,300 

113,100 

Tota l 
receipts 

Tota l des 
recettes 

$ 
240,455,900 

105,967,000 

21,329,100 

121,635,000 

524,800 

P e r cent 
of to ta l 
receipts 

Pour-cent 
des recettes 

tota les 

$ 
100 00 

42-48 

8-56 

48-76 

Table 35.—CANADA—Capital Invested in RetaU Services, 1930 
Tableau 35.—CANADA—Capital engag£ dans les services de d£taU, 1930 

Group—Groupe 

Number of 
establish­

ments 

Nombre 
d'etablisse­

ments 

Tota l 
receipts 

Total des 
recettes 

Capital 
invested 

Capital 
engage 

Total 

Amusement and recreation group—Groupe de I 'amusement et de la recreation 

Business services group—Groupe des services commerciaux 

Domestic services group—Groupe des services domest iques 

Educational services group—Groupe des services educationnels 

Personal services group—Groupe des services personnels 

Photography—Photographie 

Undertaking and burial—Services funeraires 

Repair and service shops^Bout iques de reparations et de services 

Storage and transportation group—Groupe de I'entreposage et du t ranspor t . . 

Miscellaneous services—Divers 

42,223 

3,300 

476 

4,884 

169 

10,583 

857 

860 

14,167 

5,346 

1,681 

249,455,900 

53,231,500 

29,409,300 

36,711,400 

1,866,100 

24,460,600 

5,078,600 

9,299,800 

30,675,300 

50,953,400 

7.780,000 

232,110,600 

68,179,300 

12,613,700 

31,400,200 

1,414,300 

14,330,900 

3,384,700 

11,487,200 

24,391,200 

57,661,700 

7,247,400 

95442—13 i 
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Table 36.—CANADA—KetaU Services, Average Capital Investment and Average Receipts per 
Establishment in Selected Kinds of Business (independent Establishments only')> 1930 

Tableau 36.—CANADA—Services de d€taU, moyenne du capital engag£ et la moyenne des recettes 
par £tablissement dans certains genres s£lectionn£s de conunerce (des etablissements 

independants seulement')> 1930 

Kind of Business—Genre de commerce 
N u m b e r 

of establish­
ments 

reporting 

Etabl isse­
ments 
faisant 
rapport 

/ Iniusement and Kecrcatlon G r o u p -
Groupe de r a m u s e m e n t et de la recre­
ation— 

Billiards and pool halls—Salles de billard 
et pool 

Bowling alleys—.) eux de quilles 
Motion picture houses—Cinemas seulement 

Domestic Services Group—Groupe des 
services domestiques— 

Cleaning, pressing and repairing—Nettoya­
ge, pressage et reparage 

Laundries—Buanderies 

Personal Services Group—Groupe des 
services personnels— 

Barber shops—Boutiques de b a r b i e r . . . 
Beauty parlours and hairdressers—Salons 

de beaute et coiffure 
Shoe shine (including h a t cleaning)—Cireurs 

de chaussures (y compris tels etablisse­
ments avec service de nettoyage de cha­
peaux) 

P h o t o g r a p h y - P h o t o g r a p h i e — 
Photographers—Photographes. , 

Undertak ing and Burial—Services f u n e ­
r a i r e s -

Funeral d i rec tors -Ent repreneurs de pom­
pes funebres 

Establishnuents in Rented 
Premises 

Etabl issements dans un local 
loue 

Average 
receipts 
per es­

tabl i shment 

Moyenne 
des recettes 

par eta­
blissement 

Repair and Service Shops—Bout iques de 
reparations et de s e r v i c e s -

Service garages—Garages de s e r v i c e — 
Boot and shoe repairs—Reparation de 

chaussures 

Storage and Transportat ion Group— 
Groupe de i^entreposage et d u trans­
p o r t -

Trucking and cartage (local)—Camionnage 
et voiturage (local) 

Taxi and auto livery service—Livraison par 
automobile et service de taxi 

Stage lines (inter-city)—Lignes d 'autobus 
interurbaines 

Motor freight hauling (inter-city)—Camion­
nage interurbain 

535 
90 

175 

415 

2,035 

341 

371 

45 

174 

Average 
capital 
per es­

tabl ishment 

Moyenne 
du capital 

par eta­
blissement 

4,768 
15,586 
35,738 

3,231 
5,124 

2,600 

3,957 

3,248 

6,034 

12,461 

5,925 

3,151 

11,311 

15.142 

91,793 

23,137 

N u m b e r 
of establish­

ments 
reporting 

Etablisse-
mients 
faisant 
rapport 

3,648 
15,439 
21,571 

1,146 
3,225 

6,287 

9,685 

169,731 

11,133 

Es tab l i shments in Owned 
Premises 

Etabl issements dans un local 
qu'i l possede 

Average 
receipts 
per es­

tabl ishment 

Moyenne 
des recettes 

par eta-
blissenaent 

463 
61 

301 

169 
381 

151 

282 

891 

874 

290 

55 

282 

2,245 
10,275 
24,574 

4,641 
30,071 

1,843 

1,468 

1,410 

5,107 

11,692 

5,613 

1.348 

6,008 

4,155 

17,624 

Average 
capital 
per es­

tabl ishment 

Moyenne 
du capital 

par eta­
blissement 

4,163 
19,225 
41,306 

4,804 
35,606 

2,523 

1,635 

1,020 

7,389 

5,095 

1,767 

6,641 

7,715 

17,567 

6,625 

(') T h e averages in this table are based upon t h e figures for independent establ ishments reporting capital investment 
as multiple organizations reported only the to ta l capital investment and not t he capital in each unit. 

(1) Les moyennes de ce tableau sont basees sur les chiffres des etablissements independants qui ont declare leur capital , 
oarce que le capital des multiples organisations n 'a ete donne que pour I 'ensemble des chalnes et non pour chaque unite. 
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Table 37.—CANADA—KetaU Services In Cities of 10,000 Population or Over, 1930 
Tableau 37.—CANADA-Services de detail dans les cit£s de 10,000 ^mes ou plus, 1930 

Cities of 10,000 population or over 

Cit^s de 10,000 &,mes ou plus 

Belleville, Ont 

Gait , Ont 

Guelph, Ont 

New Westminster, B .C 

Popular 
tion 

(1931) 

13,790 
17,082 
30,107 
83,761 
12,361 
14,569 
11,877 
11,126 
14,261 
79,197 
26,277 
14,006 
20,706 
10,687 
21,075 
59,276 

155,647 
29,433 
10,766 
23.439 
30.793 
18.630 
13,489 
11,724 
71,148 
10,300 
20,689 

818,577 
21,299 
17,524 
19,046 
15,528 
23,439 

126,872 
28,641 
12,839 
22,327 
19,818 

130,694 
63,209 
16,306 
24,753 
13,448 
11,256 
47,614 
15,430 
10,716 
18,191 
43,291 
23,082 
15,346 
28,933 
10,320 
17,742 
18,618 
23,089 
10,701 
14,200 

631,207 
35,450 
11,411 

246,593 
60,745 
39,082 
10,105 
10,709 
24,235 
63,108 

218,785 
11,395 

Number 
of es­

tablish­
ments 

N o m b r e 
d'eta­
blisse­
ments 

106 
83 

179 
446 
121 
137 
42 
64 
54 

411 
132 
79 
49 
38 

148 
263 
816 
133 
63 

164 
165 
80 
78 
47 

441 
68 

132 
3,806 

125 
96 

112 
87 

116 
626 

62 
81 

129 
117 
566 
241 
41 

176 
58 
59 

333 
100 
31 

126 
248 
106 
67 

176 
54 

101 
84 

106 
47 
66 

3,606 
161 
66 

1.633 
168 
340 

36 
54 
67 

418 
1,091 

73 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

101 
102 
332 
762 

71 
59 
70 
46 
21 

659 
96 
68 
43 
34 

133 
429 

1,194 
139 
46 

170 
104 
87 

107 
49 

647 
46 

131 
8,678 

184 
95 

112 
98 

118 
1,086 

80 
60 

123 
79 

1,122 
441 

34 
226 

62 
41 

355 
72 
22 
80 

379 
93 
37 

144 
25 

118 
187 
96 
10 
69 

8,268 
167 
38 

2.660 
220 
645 

50 
53 

179 
494 

2,529 
74 

Female 

F e m m e s 

28 
38 
52 

372 
47 
11 
2 

15 
1 

229 
69 
21 
12 
5 

21 
231 
384 

7 
6 

63 
56 
26 
45 

3 
284 
27 
41 

2,610 
58 
84 
47 
46 
29 

363 
30 
13 
56 
29 

251 
168 

13 
61 
11 

1 
185 
28 
13 
35 

165 
26 

8 
56 
4 

28 
33 
35 

2 
15 

2,790 
26 
11 

1,114 
131 
296 

7 
20 

113 
163 
897 

14 

Salaries 
and 

wages 

Salaires 
et gages 

i 

121,900 
127,100 
401.500 

1,307,600 
88.700 
73,300 
60,600 
66,400 
36,900 

1,063.700 
154.600 
74.900 
37,700 
31,300 

151,000 
618,500 

1,916,200 
117,700 
34,800 

201,200 
260,900 
114,700 
152.800 
37.600 

941,100 
82,200 

129,100 
12,529,900 

262,400 
212,400 
159,000 
137,300 
154,100 

l,4i73,700 
92,600 
69.200 

172.300 
128,200 

1,221.100 
637,200 
43,600 

337,000 
61,300 
28,100 

461,300 
79,800 
31,400 

108.200 
604,900 
134,100 
47,600 

160,800 
19,200 

145,000 
259,700 
109,900 

7,200 
84,800 

12,698,000 
136,800 
38,600 

4,458,100 
343,700 

1,062,900 
71,900 
60,600 

311,100 
809,800 

3,804,000 
68,600 

Receipts 

Recet tes 

(1930) 

S 

616,300 
602,000 

1.657,000 
4,831,000 

424.800 
579.400 
278.900 
338,600 
223,800 

3.781.700 
767.100 
367.300 
219.400 
142,200 
831,700 

2,809,600 
7.617,100 

591,100 
147,800 
969.000 

1,201,600 
381,500 
696,500 
134,800 

3,948,200 
329,800 
644,700 

46,624,700 
906,200 
824,100 
680,000 
566,300 
737,600 

6,241,700 
356,500 
348,600 
714,700 
644,100 

4,364,100 
2,648,500 

182.700 
1.372.500 

233,200 
130,400 

1,926,200 
438,600 
137,100 
665,600 

2,238,300 
597.100 
303.500 
766.600 
142,700 
582,300 
978,600 
532,300 

83,600 
376,400 

62,891,000 
646,600 
199.700 

15,020,600 
1,237,000 
3,468,400 

380,600 
319,100 
765,400 

3,313,900 
13,372,000 

397,500 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks 
en mains 
k la fin 

de I'annee 
(prix 

coijtant) 

$ 
19,300 
11,800 
16,600 
63,000 
11,600 
13,200 
15,200 
19,200 
2,600 

69,000 
17,600 
9,100 
5,300 
4,000 

16,700 
23,700 

139,100 
18,600 
9,600 

20,700 
19,100 
5,400 

28,100 
3,600 

57,400 
10,000 
15.600 

477.900 
33.600 
26,700 
26.200 
21,300 
26,500 

139,200 
9,500 

18,000 
14,900 
20.900 

121,900 
59,000 

7,700 
33,800 

8,600 
2,100 

47,800 
6,400 
7.000 

18,600 
39,400 
12,600 
10,400 
14,700 
4,300 

11,600 
30,000 
16,600 
6,000 
6,600 

716,100 
25,000 
12,800 

266,300 
17,600 
66,100 
38,400 
2,000 

19,400 
160,200 
214,200 
10,400 
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Table 38.—CANADA—KetaU Services, 1930, by Kinds of Business 
NUMBER or ESTABLISHMENTS AND RECEIPTS IN CITIES OF 10,000 POPULATION OR OVER 

[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, bu t these are 
included in t he totals] 

( R e c e i p t s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

Cit ies 
(For population figures 

and ci ty totals, see 
Tab le 37) 

Cit^s 
(Pour chiffres de la 

population et totaux de 
cit6, voir tableau 37) 

Belleville, Ont (Es t , . . , 
\Rece ip t t 

Brandon, Man f E t a b . . . 
(Rece t t es 

Brantford, Ont / E s t . . . 
(Rece ip t s 

Calgary, Al ta f E t a b . . , 
(Recet te : 

Char lot te town, P . E . I fEst 
(Receipts 

C h a t h a m , Ont fE tab . 
(Rece t t e s 

Chicoutimi, Que fEs t . . . 
(Rece ip t s 

Cornwall, Ont fE tab . 
(Rece t t e s 

Eas t Windsor, Ont fEst 
(Receipt! 

Edmonton , Alta fE tab . 
(Rece t t es 

Fo r t William, Ont fEst.._. 
(Receip ts 

Gai t , Ont ( E t a b . 
(Rece t t e s 

Glace Bay , N.S fEst . . 
\Rece ip t s 

xi*^ 

Mr/-; 

Granby , Que ( E t a b . . . 
(Rece t t es 

Guelph, Ont ( E s t . . . 
(Receip ts 

Halifax, N . S / E t a b . . 
(Rece t t es 

Hami l ton , Ont ( E s t . . . 
(Rece ip t s 

Hull , Que ( E t a b . 
(Rece t t e s 

Jol ie t te , Que ( E a t , . . 
(Receip ts 

Kingston, Ont ( E t a b . 
(Rece t t es 

Kitchener, Ont (Ea t 
(Receipti 

(x) 

(X) 

] 
(x) 

1 
(X) 

•1 
(x) 

17 
156 

10 
71 

2 
(X ) 

3 
(X) 

1 
(X ) 

3 
(X ) 

4 
37 

18 
(X) 

15 
97 

( X ) 

( X ) 

(X ) 

6 
881 

(x) 

( X ) 

17 
(X ) 

(X ) 

] 
(x) 

248 

2 
(x) 

I I 

( X ) 

46 

(X) ' 

I 
(X) 

27 
(x) 

27 

17 
(X ) 

68 
(X ) 

7 
14 

4 
24 

10 
66 

0 
58 

7 
26 

7 
91 

11 
(X) 

40 
822 

16 

1 
(X) 

( 
(X) 

J 

31 
(X) 

13 
101 

4 
24 

6 
15 

(x)' 

10 
28 
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(0 Including bicycle and motorcycle repairs. 
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Tableau 38.—CANADA—Services de detail, 1930, par genres de commerce-Suite 
NOMBRE D'ETABLISSEMENTS ET RECETTES DANS LES CITES DE 10,000 AMES OTJ PLUS 

fUn (x) indique que les chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceux-ci son 
inclus dans les totaux] 

(Les recettes sont indiquees en milliers de dollars) 

Cities 
(For population figures 

and citv totals , see 
Tab le 37) 

Cit4s 
(Pour chiffres de la 

population et totaux de 
cit6, voir tableau 37) 
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(1) Y compris reparation de bicyclettes et motocyclettes. 
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Table 38.—CANADA—Retail Services, 19S0, by Kinds of Business—Con. 

N U M B E R OF ESTABUSHMENTS AND RECEIPTS IN CITIES OF 10,000 POPULATION OR O V E R 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

(Receipts are shown in thousands of dollars) 

Cities 
(For population figures 

and c i ty to ta ls , see 
Tab le 37) 

Cit^s 
(Pour chiffres de la 

population et totaux de 
cit6, voir tableau 37) 

Saint John, N . B 

St . T h o m a s , Ont 
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-
-
6 

(X) 

11 
(X) 

5 
67 

2 

Cx) 
10 

Cx) 
1 

Cx) 
3 

10 

6 

Cx) 
1 

(X) 

6 
11 

2 

Cx) 
92 

1,447 

3 
13 

4 
5 

53 
773 

-
-

- 2 o 

S p. 

^o
to

r 
tr

a
i 

ra
n

sp
o

rt
 

S H 

1 

Cx) 
1 

Cx) 

8 
74 

4 
26 

-
-
7 

53 

2 

Cx) 
1 

( X ) 

1 

Cx) 

-
-
-
-
3 

127 

-
-
3 

55 

-
-
1 

Cx) 
55 

3,586 

1 

Cx) 
2 

Cx) 
10 

753 

-
-

v
ic

es
 

ae
r v

ic
es

 

(S ID 

11
 O

th
er

s 
ou

a 
au

tr
e 

<EH 

6 

Cx) 
4 

15 

47 
(X) 

16 
31 

4 
3 

10 
32 

51 
273 

13 
69 

5 
8 

24 
56 

3 
(X) 

13 
47 

15 
126 

13 
53 

3 
3 

6 
12 

613 
19,170 

23 
113 

7 

Cx) 
351 

2,954 

17 
108 

For foot-note, see page 198. 
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Tableau 38.—CANADA—Services de dftail, 1930, par genres dc commerce—Fin. 

NoMBBE D'ETABLISSEMENTS BT BECETTES DANS LES CIT^S DE 10,000 AMES OTT PLUS 

lUn (x) indique que les chiffres ne sont pas donnfe afin de ne pas devoiler des op&ations individuelles, mais ceux-ci sont 
inclus dana les totaux] 

(Les recettes sont indiqufees en milliers de dollars) 

Cities 
(For population figures 

and city totals, see 
Table 37) 

Cit6s 
(Pour chiffres de la 

population et totaux de 
cit^, voir tableau 37) 

\Recettes 

Walkerville, Ont fEst 
\Receipts 

Welland, Ont fEtab.. . . 
\Recett6s 

\Receipts 

Windsor, Ont fEtab.. . . 
\Recettes 

\Receipts 

Woodstock, Ont fEtab.. . . 
t Recettes 

- H IB 

po
ol

 
h

a 
ll

e
s
e

td
 

w
li

n
g 

an
d

 
le

s 
de

 q
u

 

CQCB 

4 
117 

_ 
-
fi 

13 

_ 
-

13 
87 

44 
( X ) 

3 
18 

H 

ea
tr

es
—

 

H 

5 
428 

1 
(x) 

1 
Cx) 

.. 
-
3 

397 

30 
2,254 

2 
Cx) 

0 

Ms 
• ^ ® 

w
an

in
g 

a 
tt

o
y

ag
e 

O ^ 

26 
237 

1 
( X ) 

3 
43 

16 
60 

26 
Cx) 

98 
S93 

4 
33 

S 

—
B

u
an

d
er

 
u
n
d
ri

es
-

17 
467 

5 
16 

3 
32 

10 
286 

27 
257 

92 
1,363 

3 
11 

> 
b

a
rb

ie
 

aT3 

rb
e
r 

sb
( 

u
ti

q
u

es
 

mm 

41 
122 

11 
30 

14 
29 

4 
32 

105 
256 

209 
612 

11 
35 

es
se

 

•3"=! 

-0 g 
• a , -
g « 

11 

au
ty

 p
a 

on
s 

d
e 

mm 

9,7 
120 

3 
3 

6 
6 

8 
59 

9.4 
66 

47 
205 

4 
19 

b
es

 

tt 
t-n 
0 

0 

PH 

o
to

g
ra

p
 

J 3 

19 
59 

_ 
-
3 

10 

_ 
-
9 

Cx) 
26 

213 

3 
12 

_ rt 

an
d

 b
u

r 
ra

ir
e
s 

t ^ S 

d
e
rt

a
k

i 
v

ic
es

 f
u 

Pt/} 

5 
130 

_ 
-
_ 
-
_ 
-
7 

Cx) 
9 

Cx) 
3 

43 

„ 

--̂ "̂  m_a> 

OJZ 

re
p

ai
r 

si
 

'a
u

to
m

r 

9 _ 

:o
in

o
ti

\ 
p

ar
at

io
i 

•<pi 

15 
114 

1 
Cx) 

9 
Cx) 

3 
131 

52 
176 

52 
447 

1 
(X) 

h
o

p
s 

re
s 

o
ai

r 
v

o
it

 

» » 
'̂!= 

m
d

 c
a
rr

 
re

p
ar

at
i 

ic
k

sm
it

 
rg

er
o

n
s 

Sfe 

fi 
11 

_ 
-
?. 

( X ) 

_ 
-
5 

29 

26 
94 

2 
Cx) 

m 

sh
o
 

u
re

s 
e 

re
p

ai
r 

e 
ch

au
sg

 

j a -

ot
 a

n
d

 s
 

p
ar

at
io

r 

0 ^ 

mK 

46 
102 

fi 
20 

R 
16 

10 
40 

4R 
99 

169 
247 

7 
15 

<D 

S 

st
o
ra

g
e
 

en
tr

ep
o

s 

•as 

rt
a
g
e
 a

n
 

an
sp

o
rt

 

G3 t , 

OH 

16 
251 

9 
( X ) 

3 
48 

3 
87 

18 
319 

60 
1,747 

10 
18 

03 
H 

13 
117 

1 
Cx) 

1 
Cx) 

_ 
-
4 

310 

22 
445 

4 
9 

sp
o

rt
at

io
n

 
p

ar
 a

u
to

 
to

r 
tr

a
n
 

an
sp

o
rt

 

S H 

6 
581 

1 
Cx) 

9 
(X) 

_ 
-
7 

Cx) 
15 

207 

6 
43 

v
ic

es
 

er
-v

ic
es

 
o

th
e
r 

s 
as

 a
u

tr
e 

^ 0 
<H 

95 
604 

3 
125 

1 
Cx) 

13 
62 

70 
612 

192 
3,813 

10 
30 

Pour renvoi, voir page 199. 
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202 CENSUS OF M E R C H A N D I S I N G AND SERVICE ESTABLISHMENTS, 1931 

Table 39.—CANADA—ALL CITIES OF MORE THAN 30,000 POPULATION COMBINED— 
Retail Services, 1930, by Kinds of Business 

NUMBER OF ESTABLISHMENTS, PERSONNEL, PAY-ROLL, RECEIPTS AND STOCKS 
[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are 

included in t he totals] 

Kind of business—Genre de commerce 

N u m b e r 
of es­

tabl ish­
ments 

N o m b r e 
d 'eta­
blisse­
ments 

Proprietors 

Proprietaires 

Male 

H o m m e s 

Female 

F e m m e s 

Total, All Establ ishments—Total , tous etablissements 

AMUSEMENT AND BECRFATION GROUP 
MENT ET DE LA R £ C A £ A T I 0 N 

-GBOUPE DE L'AMUSE-

Bowling and pool halls—Salles de quilles e t de billard— 
Bill iards and pool halls—Salles de bi l lard et pool 
Bowling alleys—Jeux de quilles 

Theat res—Th6 ^tres— 
Motion picture houses—Cinemas seulement 
Motion pictures and vaudeville—Vues animees et vaudeville 
Vaudeville theatres—Th6&tres de vaudeville 
Opera houses and legit imate thea t res (other than vaudeville)—Theatres, 

op6ras ou legit imes (autres que vaudevilles) 
Other amusement places—Autres places d'amusement— 

Auditorium operating—Exploitation d'un auditoriuni 
Amusement parks—Pares d 'amusements 
Concessions 
Ocean piers, penny arcades, etc.—Quais de plage, etc, 

Other recreation places—Autres lieux de r^cr^ation— 
Dancing academies and dance halls , roof gardens—Academies de danse et 

salles de danse, roof gardens 
Athlet ic clubs, grounds, halls , etc.—Clubs athiet iques, terrains, salles, e t c . . . 
Bathhouses, beach—Baignoires, plages 
Swimming pools—Bassins de natation 
Boats and canoes for hire—Bateaux et canots k l o u e r — 
Camp grounds conducting—Terrain de campement 
Golf course operating—Exploitation d'un terrain de golf 
Skating rinks, ice—Patinoires sur glace 
Skating rinks, roller—Patinoires, patins k roulettes 
Riding schools—Ecoles d 'equitat ion 
Lending l ibraries—Bibliothlques circulantes 

B U S I N E S S SERVICES G R O U P 
C I A U X 

25 

- G R O U P E D E S SERVICES COMMER-

Advertising services—Services de publicite— 
Addressing, multigraphing, typing—Service d 'adressage, de mult igraphe et 

de dactylographe 
Advertising agencies—Agences de publicity 
Outdoor display and bill-board advertising—Affichage en plein air 
Handbil ls , showcards, novelty advertising—Annonce par feuilles volantes, 

placards et nouveautes 
Mailing lists agencies—Agences de listes d'adresses 
Radio advertising—Annonce par radio 

Other business services—Autres services au commerce— 
Collection and credit agencies—Agences de perception et de credit 
Auction houses—Encanteurs • 

DOMESTIC SERVICES G R O U P - G R O U P E D E S SERVICES DOMESTI­
Q U E S 

Cleaning and dyeing—Nettoyage et teinturerie— 
Cleaning, pressing and repairing—Nettoyage, pressage et reparage 
Cleaners and dyers—Nettoyeurs et teinturiers 
Cleaning carpets—Nettoyage de tapis 
General cleaning—Nettoyage general 

Laundries—Buanderies ; 
Other domest ic services—Autres services domestiques— 

Coat and towel supply—Compagnies fournissant vestes et ser\ ' iette8. 
Fumigation and vermin extermination—Fumigation et extermination de la 

vermine • • 
Fur cleaning, repairing and storage—Nettoyage, reparage et entreposage de 

fourrures 
H a t blocking and cleaning—Blocage et nettoyage de chapeaux 
Window cleaners—Nettoyage de fenfitres 
Theatr ica l costumes and chairs rented—Costumes de t h e a t r e et lounge de 

chaises 
E D U C A T I O N A L SERVICES G R O U P 

C A T I O N N E L S 
!>—GROUPE DES SERVICES fiDU-

Trade schools—Ecoles de met iors— 
Automobile schools—ECOICH, automobiles 
Dressmiiking schools—Ecoles de modes 
Hairdre.HHing schools—Ecoles de coiffure 
Other t rade schoo l s -Aut res 6coles de m/'Liers., 

15,946 

950 

333 

286 
11 
2 

36 
99 
86 

127 
6 
2 

26 
8 

3,949 

123 

1 
4 

10 
40 

15,479 

797 

369 
93 

(x) 

153 
5 

( X ) 

(X ) 
(X ) 

3,405 

1,199 
234 
14 
6 

1,305 

39 

9 

S7 
18 
26 

1,191 
221 
18 
6 

1,796 

30 

11 

74 
17 
35 

(X ) 
(x) 

1,731 

70 

( X ) 

( X ) 

1 

30 

(X) 
(X ) 

54 
IS 
1 

( X ) 
( X ) 
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Tableau 39.—CANADA—TOUTES VILLES AVEC UNE POPULATION DE PLUS DE 30,000 
COMBINCIES—Services de detail, 1930, par genres dc commerce 

N O M B R E D ' E T A B L I S S E M E N T S , P E R S O N N E L , FETJILLE D E P A I E , R E C E T T E S E T S T O C K S 

[Un Cx) indique que les chiffres ne sont pas dorm6s afin de ne pas dSvoiler des operations individuelles, mais ceux-ci sont 
inclus dans le3 totauxl 

Employmen t and wage facts—Emploiement et remuneration 

FuU-time employees 

Personnel k t emps entier 

Male 

H o m m e s 

Female 

F e m m e s 

Salaries 
and wages 

Salaires 
et gages 

Par t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

Female 

Femmies 

Salaries 
and wages 

Salaires 
et gages 

Receipts 

Recettes 

(1930) 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coutant) 

31,231 

4,532 

316 
856 

2,444 
230 

( X ) 

( X ) 

94 
120 

1,706 

56 
611 
685 

(x) 
(X ) 

213 

116 

6,189 

544 
1,705 

65 
34 

202 

66 
7 

160 

173 

10,766 

(x) 

( X ) 

392 
42 

(x) 
(x) 

6,337 

239 
1,257 

18 
2 

4,415 

177 

242 

(X) 
(xl 

?, 
76 

(X) 
(x) 

11 
71 

46,739,900 

6,926,100 

7 
49 

824 
53 

25 

10 
20 
11 
3 

35 
1 

10 
-11 
10 
2 
5 
-16 

281,000 
665,500 

4,567,600 
401,700 

(X) 

207,400 

134,100 
88,200 
100,400 
7,900 

101,600 
127,300 

(X) 
33,900 
4,400 
6,400 

38,900 
42,000 
2,800 
10,900 
15,300 

3,931,1 

93,700 
2,099,900 
1,161,300 

255,300 
(X) 
(X) 

265,900 
10,000 

11,216,600 

646,600 
2,986,800 

93,800 
48,600 

6,694,600 

393,200 

7,600 

107,400 
10,500 

224,300 

519,400 

(X) 
(X ) 

13,000 
141,200 

i,m 

1,193 

63 
233 

296 

( X ) 

112 
111 
43 

1 

( X ) 

54 
161 

5 
6 
1 

10 
45 

13 
2 

105 

(X ) 
(X ) 

125 
40 

96 

(X ) 
(X ) 

190 

2 

(x) 

101 
2 

( X ) 

(X ) 
(X ) 

191 

21 
25 

1 

78 

2 

1 

14 

1 

10 

(X ) 
(X ) 

2,087,809 

504,500 

17,400 
84,400 

153,300 
6,400 

(X) 

44,200 

37,200 
64,400 
8,300 

100 

24,000 
39,100 

(x) 
400 
700 
200 

3,400 
13,700 

1,200 

73,400 

6,900 
3,100 

31,200 

(X) 
(X) 

1,200 
2,400 

191,100 

43,100 
36,500 
2,100 
1,700 

55,900 

1,200 

2,400 

8,800 
300 

39,100 

11,100 

(X ) 
(X ) 

3,600 
1,800 

177,718,000 

34,617,809 

1,778,300 
2,243,400 

24,554,700 
2,039,300 
(X) 

483,700 

652,200 
425,000 
354,600 

38,400 

451,500 
705,700 

(X) 
63,300 
33,400 
39,700 

201,000 
235,000 

8,700 
49,900 

111,400 

38,931,100 

275,800 
21,929,900 
4,615,000 

1,018,200 
(X) 
(X) 

721,100 
239,500 

29,907,200 

3,515,200 
6,854,100 
244,900 
83,100 

16,609,200 

1,472,200 

53,600 

546,700 
57,700 
442,900 

1,689,600 

(X) 
(X) 

59,500 
420,600 

2,797,590 

91,100 

63,700 
13,700 

(X) 

300 
1,000 

(X) 
200 
900 
600 
700 

1,400 

11,000 

192,309 

21,200 
1,800 

31,400 

66,400 
(X ) 
(X) 

1,800 
22,900 

299,600 

34,800 
29,400 

300 

43,900 

61,000 

1,600 

106,900 
1,600 

20,200 

8,790 

(X) 
(X ) 

1,000 
1,900 
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Table 39.—CANADA—ALL CITIES OF MORE THAN 30,000 POPULATION COMBINED— 
Retail Services, 1930, by Kinds of Business—Con. 

NUMBER OF ESTABLISHMENTS, PERSONNEL, PAT-ROLL, RECEIPTS AND STOCKS 
[An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are 

included in t he totals! 

Kind of business—Genre de commerce 

N u m b e r 
of es­

tablish­
ments 

N o m b r e 
d'eta­
blisse­
ments 

Proprietors 

Proprietaires 

Male 

H o m m e s 

Pemale 

F e m m e s 

E D U C A T I O N A L S E R V I C E S G K O U P - C o n . — G E O U P E D E S S E R V I C E S 
fiDUCATIONN^LS-Fin 

Other schools—Autres Ecoles— 
Business colleges—Colleges commerciaux 
Music schools—Ecoles de musique 

P E R S O N A L S E R V I C E S G R O U P - G R O U P E D E S S E R V I C E S P E R -
S O N N E L S 

Barber shops—Boutiques de barbier 
Beauty parlours and hairdressers—Salons de beauts et coiffure 
Shoe shine (including ha t cleaning)—Cireurs de chaussures (y compris tels 6tabliS' 

sements avec service de nettoyage de chapeaux) 
Turkish and o ther baths—Bains turcs et autres 

P H O T O G R A P H Y — P H O T O G R A P H I E 

Photographers—Photographes , 
Printing, developing and enlarging photographs-

agrandissement de photographies 
Photostating—Impression au photostate 

-Impression, developpement et 

U N D E R T A K I N G A N D B U R I A L ( i ) — S E R V I C E S F U N e R A I R E S ( i ) . . 

Funeral directors—Entrepreneurs de pompes funebres 

R E P A I R A N D S E R V I C E S H O P S — B O U T I Q U E S D E R E P A R A T I O N S E T 
D E S E R V I C E S 

Automobile repair and service shops—Etablissements de reparations e t de service 
d ' a u t o m o b i l e ^ 

Service garages—Garages de service 
Ignition, bat ter ies and electrical—Allumage, bat ter ies , service d 'eiectr ici te . . 
Paint shops—Boutiques de peinture 
Tire shops—Boutiques de pneus 
Repair shops (n.o.s.)—Ateliers de reparations (n.a.e.) 
Washing, polishing, etc.—Boutiques de lavage, polissage, etc 
Storage garage or parking space—Garage d'entreposage ou pare de stationne­

ment 
Top and body shops—Boutiques de couverture et carrosserie 

Bicycle and motorcycle repairs—Reparation de bicyclettes et motocyclet tes 
Blacksmi th and carriage repairs—Forgeron et reparation de voitures— 

Blacksmi th shops—Forgerons 
Carriage repairs—Reparation de voitures 

Boot and shoe repairs—Reparation de chaussures 
Other repair and service shops—Autres ateliers de reparation et de service— 

Harness repairs—Reparation de hamais 
Locksmiths—Serruriers 
Radio and electrical repairs and service—Reparation et service de radio et 

appareils eiectriques 
Upholstery and furniture repairs—Rembourrage et reparation de meubles, 
Watch and jewellery repairs—Reparations de montres et bijoux 
Miscellaneous repairs—Reparations diverses 

S T O R A G E A N D T R A N S P O R T A T I O N G R O U P - G R O U P E D E L 'EN-
T R E P O S A G E E T D U T R A N S P O R T 

Cartage and storage—Transport e t entreposage— 
General transfer (including baggage and light de l ive ry ) -Voi tu rage general 

(y compris bagage et livraison legfire) 
Trucking and cartage (local)—Camionnage et voiturage (local) 
Messenger and light delivery—Messager et livraison leg^re 
Warehousing, storage and trucking—Entreposage et camionnf^e 
Warehousing and storage only—Entreposage seulement 
Storage—ice and cold—Entreposage frigorifique 

Taxi and auto l ivery service—Livraison par automobile et service de taxi 
Motor transportation—Transport par auto— 

Bus lines (local)—Lignes d'autobus (locales) 
Stage lines (inter-city)—Lignes d 'autobus interurbaines 
Motor freight hauling (inter-city)—Camionnage interurbain 
Milk and cream and other farm products trucking—Camionnage du lai t , de la 

cr^me et d 'autres produits de la ferme 
Miscellaneous transportation—Transports divers 

46 M I S C E L L A N E O U S S E R V I C E S - D I V E R S 

39 
29 

1,529 

2,927 
1,268 

297 
37 

128 
355 

64 
9 

229 
219 

22 
22 

3,671 

2,997 
328 

318 
31 

131 
358 

63 
13 

229 
229 

4,1S7 

431 
50 
70 
37 
62 
36 

86 
128 
48 

315 
24 

,078 

35 
137 

46 
9,9?, 
351 
31 

503 
57 
85 
39 
68 
44 

72 
156 
60 

337 
27 

2,081 

34 
139 

60 
242 
351 
25 

1,510 

129 
566 

26 
94 
21 
16 

378 

187 

660 

1,689 

137 
627 
29 

125 
13 
7 

440 

7 
34 

213 

30 
27 

189 

(')Thi8 total includes one clajgsification in which the number of establ ishments is 
no information can be disclosed. 

less than three , and concerning which 
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Tableau 39.—CANADA—TOUTES VILLES AVEC UNE POPULATION DE PLUS DE 30,000 
COMBINflES—Services de detail, 1930, par genres de commerce—Fin 

N O M B R E D ' : ^ T A B H S S B M E N T S , P E R S O N N E L , F E U I L L E D E P A I E , R E C E T T E S E T S T O C K S 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, m,ais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facts—Emploiement et remuneration 

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

Female 

F e m m e s 

Salaries 
and wages 

Salaires 
e t gages 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

Female 

F e m m e s 

Salaries 
and wages 

Salaires 
et gages 

Receipts 

Recettes 

(1930) 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coutant) 

73 
20 

3,069 

2.359 
316 

357 
37 

soo 
306 

118 
76 

561 
561 

144 
15 

1,611 

294 
1,308 

10 
29 

263 
21S 

34 
10 

62 
62 

331,000 
29,800 

1,130,600 

2,662,700 
1,506,000 

220,900 
51,000 

850,100 

673,100 

163,400 
113,900 

886,899 

886,800 

3,072 

746 
64 

112 
47 

106 

79 
198 
413 

19 

249 
47 

670 

6 
41 

71 
174 
107 
23 

9,966 

550 
2,793 

189 
1,492 

165 
238 

2,139 

126 
814 

1,076 

82 
303 

1,167 

U 4 

5 

315 

16 
20 
60 

11 
38 
40 

1 
23 

190 

3,192,109 

924,400 
77,800 
120,000 
44,200 
138,500 

74,100 
286,200 
664,200 
12,500 

277,600 
47,400 
477,500 

3,800 
49,000 

74,700 
190,400 
107,800 
32,300 

12,167,900 

702,600 
3,141,700 

167,000 
2,023,300 
262,100 
396,600 

2,212,400 

184,100 
1,310,600 
1,307,200 

96,800 
666,600 

1,986,109 

525 

350 
35 

134 

192 

102 

101 
10 
35 
4 
21 

5 
30 

35 
3 

128 

1,216 

221 
479 
14 

207 
40 
37 
87 

2 
15 
128 

4 
12 

158 

37 
110 

8,800 
200 

.06,900 

132,600 
44,300 

25,700 
3,400 

16,790 

29,600 

16,000 
1,200 

32,390 

32,300 

1,053,600 
144,000 

11,352,500 

8,569,500 
4,666,000 

902,200 
214,800 

3,138.099 

2,496,400 

616,800 
326,800 

5,637,209 

5,633,600 

197,209 

46,500 
2,700 
14,200 

900 
5,200 

3,000 
6,800 
40,200 

500 

10,300 
1,000 

36,100 

1,300 
1,700 

4,700 
16,900 
6,300 
900 

739,599 

178,700 
293,000 
4,000 

113,300 
17,700 
17,100 
34,800 

800 
3,600 
71,700 

1,300 
3,600 

79,890 

16,807,900 

3,673,200 
406,100 
444,100 
220,100 
669,600 

253,300 
1,162,400 
1,679,300 

108,600 

1,154,200 
146,200 

4,293,900 

69,900 
361,000 

266,900 
932,300 
955,200 
113,600 

36,515,200 

1,770,400 
8,822,500 

321,900 
5,033,000 

683,000 
1,413,700 
6,257,100 

628,000 
4,737,300 
4,325,400 

343,300 
2,209,600 

5,761,590 

300 
600 

232,209 

76,400 
135,100 

20,600 
100 

199,609 
160,100 

19,400 
11,100 

283,109 

283,400 

1,017,499 

115,200 
38,100 

6,100 
12,400 
56,500 

1,300 
8,700 

104,600 
16,000 

48,000 
6,600 

163,700 

12,200 
30,200 

46,400 
75,400 

256,200 
19,900 

110,500 

600 
19,200 
3,700 

57,800 

100 
24,200 

1,400 

3,500 

318,190 46 

(i)Ce to ta l comprend une classification dana laquelle le nombre d'etablissements est inferieur k trois, e t sur lesquels 
aucune information ne peut 6tre d6voil6e. 
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Table 40.—CANADA—ALL CITIES OF MORE THAN 30,000 POPULATION COMBINED— 
Retail Services, 1930, by Types of Operation 

Tableau 40.—CANADA—TOUTES VILLES AVEC UNE POPULATION DE PLUS DE 30,000 
C0MBIN£ES—Services de detail, 1930, par types d'operation 

Type of operation—Type d'op6ration 

Total, All Establishments—Total, tous etablisse­
ments 

Single independents—Unites simples 

Two-unit multiples—Doubles-unites 

Three-unit multiples—Triples-unites 

Local chains (4 establishments and over)—Chalnes locales 
(4 etablissements et plus) 

Provincial chains—Chaines provinciales 

Sectional chains—Chalnes sectionnelles 

National chains—Chaines nationales 

Leased concessions—Concessions louees 

Leased departments—Rayons loues 

Other types of operation—Autres types d'operation 

Theatres—The§.tres 

Single independents—Unites simples 

Two-unit multiples—Doubles-unites 

Three-unit multiples—Triples-unites 

Local chains (4 establishments and over)—Chalnes 
locales (4 etablissements et plus) 

Provincial chains—Chalnes provinciales 

Sectional chains—Chalnes sectiomielles 

National chains—Chatnes nationales 

N u m b e r 
of es­

tablish­
ments 

N o m b r e 
d '6ta-
blisse-
ments 

15,916 

16,090 

266 

101 

119 

66 

26 

115 

137 

6 

22 

304 

158 

26 

19 

46 

19] 

2 

34 J 

Full- t ime 
employees 

Personnel 
k temps entier 

Number 

N o m b r e 

11,997 

31,767 

2,982 

1,156 

1,420 

1,488 

1,129 

1,622 

368 

71 

94 

3,734 

1,472 

355 

275 

632 

1,000 

Salaries 
and wages 

Salaires 
et gages 

S 

16,739,909 

33,624,100 

3,870,700 

1,632,600 

1,679,900 

1,619,700 

1,240,000 

2,686,900 

387,700 

81,800 

116,600 

6,244,100 

1,975,100 

571,600 

490,500 

703,900 

1,503,000 

Receipts (1930) 

Recet tes (1930) 

Amount 

Montant 

$ 

177,718,900 

121,734,800 

18,123,700 

5,607,000 

6,907,000 

4,531,700 

2,751,100 

17,703,700 

899,300 

172,100 

287,600 

27,211,600 

10,003,800 

2,844,600 

2,215,700 

3,728,000 

8,419,600 

Per cent 
of total 
receipts 

Pour-
cent des 
recettes 
totales 

100 00 

68-50 

10-20 

3-15 

3-32 

2-55 

1-55 

9-96 

0-51 

0-10 

0-16 

lOO-OO 

36-76 

10-45 

S-I4 

13-70 

30-94 
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Table 41.—CANADA—ALL CITIES OF 10,000 TO 30,000 POPULATION COMBINED—Retail 
Services, 1930, by Types of Operation 

Tableau 41.—CANADA—TOUTES CITfiS D'UNE POPULATION DE 10,000 A 30,000 COMBINfiES 
—Services de detail, 1930, par types d'operation 

Type of operation—Type d'op6ration 

Total, All Establ ishments—Total , tous eta-

Local chains (4 establ ishments and over)—Chatnes 

Local chains (4 establ ishments and over)—Chalnes 

Number 
of es­

tabl ish­
ments 

N o m b r e 
d 'eta­
blisse­
ments 

1,101 

4,244 

46 

17 

6 

26 

6 

16 

43 

87 

48 

7 

2 

4 

14 

2 

10 

Full-time 
employees 

Personnel 
k temps entier 

Number 

N o m b r e 

5,689 

4,999 

215 

84 

62 

177 

33 

86 

24 

716 

317 

145 

254 

Salaries 
and wages 

Salaires 
et gages 

$ 

5,479,309 

4,753,300 

225,800 

80,900 

66,200 

164,200 

29,700 

139,800 

19,400 

841,300 

401,300 

159,600 

280,600 

1 

Receipts (1930) 

Recettes (1930) 

Amount 

Montant 

S 

21,538,200 

20,633,600 

983,300 

380,000 

292,800 

903,600 

162,600 

1,179,100 

103,400 

5,429,900 

2,369,900 

1,000,400 

2,059,600 

Per cent 
of total 
receipts 

Pour-
cent des 
recettes 
totales 

199 09 

83-68 

4-01 

1-55 

1-19 

3-68 

0-66 

4-81 

0-42 

100-00 

43-65 

18-42 

37-93 
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Table 42.-CANADA—ALL CITIES OF 10,000 TO 30,000 POPULATION COMBINED—RetaU 
Services, 1930, by Kinds of Business 

NtTMBEK or ESTABLISHMENTS, PEKSONNEL, P A T - R O L L , RECEIPTS AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

Kind of business—Genre de commerce 

Number 
of es­

tablish­
ments 

Nombre 
d'eta­
blisse­
ments 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

25 

31 

Total, All Establlsbments—Total, tous etablissements 

AMUSEMENT AND BECBEATION GKOUP—GBOUPE DE L'AMUSE 
MENT ET DE LA BfiCBfiATlON 

Bowling and pool halls—Salles de quilles et de billard— 
Billiards and pool halls—Salles de billard et pool 
Bowling alleys—Jeux de quilles 

Theatres—Theatres-
Motion picture houses—Cinemas seulement 
Motion pictures and vaudeville—Vues animees et vaudeville 

Other amiusement places—Autres places d'amusement— 
Auditorium operating—Exploitation d'un auditorium 
Am.usement parks—Pares d'amusements 

Other recreation places—Autres'lieux de recreation— 
Dancing academies and dance halls, roof gardens—Academies de danse et 

salles de danse, roof gardens 
Athletic clubs, grounds, halls, etc.—Clubs athietiques, terrains, salles, etc.. 
Boats and canoes for hire—Bateaux et canots k louer 
Camp grounds conducting—Terrain de campement 
Golf course operating—Exploitation d'un terrain de golf 
Skating rinks, ice—Patinoires sur glace 
Skating rinks, roller—Patinoires, patins k roulettes 
Lending libraries—Bibliotheques circulantes 

BUSINESS SEBVICES GBOUP—GBOUPE DES SEBVICES COMMEB 
CIAUX 

Advertising services—Services de publicite— 
Addressing, multigraphing, typing—Service d'adressage, de multigraphe et 

de dactylographe 
Advertising agencies—Agences de publicite 
Outdoor display and bill-board advertising—Affichage en plein air 
Handbills, showcards, novelty advertising—Annonce par feuilles volantes, 

placards et nouveautes 
Radio advertising—Annonce par radio 

Other business services—Autres services au commerce— 
Collection and credit agencies—Agences de perception et de credit 
Auction houses—Encanteurs 

DOMESTIC SEBVICES GBOUP—GEOUPE DES SEBVICES DOMES­
TIQUES 

Cleaning and dyeing—Nettoyage et teinturerie— 
Cleaning, pressing and repairing—Nettoyage, pressage et reparage 
Cleaners and dyers—Nettoyeurs et teinturiers 

Laundries—Buanderies 
Other domestic services—Autres servicea domestiques— 

Coat and towel supply—Compagnies fournissant vestes et serviettes 
Fur cleaning, repairing and storage—Nettoyage, reparage et entreposage de 

fourrures 
Hat blocking and cleaning—Blocage et nettoyage de chapeaux 
Window cleaners—Nettoyage de fenfitres 
Theatrical costumes and chairs rented—Costumes de theatre et louage de 

chaises 

EDUCATIONAL SEBVICES GEOUP—GBOUPE DES SEBVICES £ D U 
CATIONNELS 

Trade schools—Ecoles de metiers 
Other schools—Autres ecoles— 

Business colleges—Colleges commerciaux 
Music schools—Ecoles de musique •. 

PEBSONAL SEEVICES GEOUP—GBOUPE DES SEBVICES PEE-
SONNELS 

Barber shops—Boutiques de barbier 
Beauty parlours and hairdressers—Salons de beaute et coiffure 
Shoe shine (including hat cleaning)—Cireurs de chaussures (y compris tels eta­

blissements avec service de nettoyage de chapeaux) 
Turkish and other baths—Bains turcs et autres 

1,191 

308 

119 

51 

599 

221 
46 

313 

1,378 

964 

1,322 

134 
39 

(X) 

(X) 
(x) 

63 

( X ) 

(X ) 

(X ) 

Cx) 

(X) 
Cx) 

;93 

230 
43 

416 

( X ) 

(X) 
Cx) 

Cx) 

13 

Cx) 

Cx) 

1,161 

1.004 
70 

Cx) 

Cx) 
Cx) 

( X ) 

Cx) 

Cx) 

Cx) 

Cx) 
Cx) 

(X ) 

(X) 
(X) 

(X) 

Cx) 

Cx) 
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Tableau 42.—CANADA—TOUTES CITES D'UNE POPULATION DE 10,000130,000 COMBINEES 
—Services de detail, 1930, par genres de conunerce 

NOMBRE D'ETABLISSEMENTS, PEKSONNEL, FEUILLE DE PAIE, KECETTES ET STOCKS 

[Un Cx) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employment and wage facts—Emploiement et remuneration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

1,276 

821 

131 

612 
(X ) 

Cx) 
Cx) 

Cx) 
42 

Cx) 

96 

Cx) 

( X ) 

Cx) 
Cx) 

Female 

Femmes 

186 
164 
436 

Cx) 

Cx) 
Cx) 

Cx) 

Cx) 

Cx) 

612 

528 
53 

55 
6 

95442—14 

1,101 

213 

Cx) 

Cx) 
Cx) 

Cx) 

178 

Cx) 

Cx) 

Cx) 

Cx) 
Cx) 

798 

71 
96 

629 

Salaries 
and wages 

Salaires 
et gages 

Cx) 

Cx) 
Cx) 

Cx) 

Cx) 

(X ) 

US 

67 
178 

5,179,390 

1,932,109 

66,200 
79,400 

814,100 
(x) 

Cx) 
Cx) 

14,700 
Cx) 

1,100 
5,100 
10,900 

(X) 

83,709 

Cx) 
61,500 

21,000 
Cx) 

(X) 
(X) 

1,359,309 

222,900 
236,000 
896,100 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

Cx) 

3,400 
Cx) 
(X ) 

(X ) 

17,509 

Cx) 

17.500 
Cx) 

799,990 

671,900 
192,000 

27,200 
7,900 

Cx) 

Cx) 
Cx) 

739 

216 

18 
66 

83 

Cx) 

Cx) 

Cx) 

Cx) 

Cx) 
Cx) 

Cx) 

Cx) 
(X ) 

( X ) 

Cx) 

Cx) 

Female 

Femmes 

106 

89 
1 

16 

Cx) 

Cx) 
(X) 

Cx) 

Cx) 

Cx) 

Cx) 

Cx) 
Cx) 

26 

Cx) 

Cx) 
Cx) 

Cx) 

Cx) 

Cx) 

Salaries 
and wages 

et gages 

239,509 

,609 

4,200 
16,100 

32,600 
( X ) 

(X ) 
Cx) 

(x) 

Cx) 

4,100 

200 
600 

3,200 
900 

Cx) 

Cx) 

Cx) 
Cx) 

S,S09 

400 

3,600 

1,100 

23,100 

10,300 
3,200 
8,300 

Cx) 

Cx) 
Cx) 

Cx) 

300 

1,200 

Cx) 

Cx) 
1,200 

31,709 

26,100 
2,900 

2,700 

Receipts 

Recettes 

(1930) 

21,538,200 

6,659,590 

636,100 
398,800 

6,287,100 
Cx) 

Cx) 
Cx) 

85,700 
Cx) 

6,400 
16,600 
33,200 
62,100 

Cx) 
15,600 

379,900 

6,100 
Cx) 
268,000 

95,100 
(x) 

Cx) 
Cx) 

3,792,300 

863,600 
622,800 

2,262,300 

(X) 

27,600 
Cx) 
Cx) 

Cx) 

79,699 

Cx) 

59,800 
Cx) 

3,285,590 

2,363,300 
730,400 

142,600 
49,300 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coutant) 

731,600 

60,190 

26,000 
10,300 

Cx) 

Cx) 
Cx) 

Cx) 

Cx) 

Cx) 

Cx) 

Cx) 
(X ) 

600 

6,190 

300 

2,600 

3,600 

29,209 

18,600 
1,600 
1,100 

( X ) 

Cx) 
Cx) 

Cx) 

1,509 

Cx) 

Cx) 
1,500 

69,100 

37,500 
17,800 

4,000 
100 

38 
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Table 42.—CANADA—ALL CITIES OF 10,000 TO 30,000 POPULATION COMBINED—RetaU 
Services, 1930, by Kinds of Business—Con. 

NuMBEB OP ESTABLISHMENTS, PERSONNEL, P A T - R O L L , RECEIPTS AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

Kind of business—Genre de commerce 

Number 
of es­

tablish­
ments 

Nombre 
d'eta­
blisse­
ments 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

PHOTOGEAPHY—PHOTOGEAPHIE 

Photographers—Photographes 
Printing, developing and enlarging photographs—Impression, developpement et 

agrandissement de photographies 

UNDEBTAKUVG AND BUEIAL-SEEVICES FUNfiEAIBES 

Funeral directors—Entrepreneurs de pompes funebres 
Undertaking and furniture—Pompes funebres et meubles 

EEPAIE AND SEEVICE SHOPS—BOUTIQUES DE BfiPABATIONS 
ET DE SERVICES 

Autonaobile repair and service shops—Etablissements de reparation et de service 
d'automobile— 

Service garages—Garages de service 
Ignition, batteries and electrical—Allumage, batteries, service d'eiectricite. 
Paint shops—Boutiques de peinture 
"Tire shops—Boutiques de pneus 
Repair shops (n.o.s.)—Ateliers de reparations (n.a.e.) 
Washing, polishing, etc.—Boutiques de lavage, polissage, etc 
Storage garage or parking space—Garage d'entreposage ou pare de stationne­

ment 
Top and body shops—^Boutiques de couverture et carrosserie 

Bicycle and motorcycle repairs—Reparation de bicyclettes et motocyclettes 
Blacksmith and carriage repairs—Forgeron et reparation de voitures— 

Blacksmith shops—Forgerons 
Carriage repairs—Reparation de voitures 

Boot and shoe repairs—Reparation de chaussures 
Other repair and service shops—Autres ateliers de reparation et de service— 

Harness repairs—Reparation de hamais 
Locksmiths—Serruriers 
Paint shops—Boutiques de peinture 
Radio and electrical repairs and service—Reparation et service de radio et 

appareils eiectriques 
Upholstery and furniture repairs—Rembourrage et reparation de meubles 
Watch and jewellery repairs—Reparation de montres et bijoux 
Miscellaneous repairs—Reparations diverses 

STOEAGE AND TBANSPOBTATION GEOUP—GEOUPE DE L'EN-
TEEPOSAGE ET DU TEANSPOBT 

Cartage and storage—Transport et entreposage— 
General transfer (including baggage and light delivery)—Voiturage general (y 

compris bagage et livraison leg^re) 
Trucking and cartage (local)—Camionnage et voiturage (local) 
Messenger and light delivery—Messager et livraison legere 
Warehousing, storage and trucking—Entreposage et camionnage 
Storage—ice and cold—Entreposage frigorifique _ 

Taxi and auto livery service—Livraison par automobile et service de taxi 
Motor transportation—Transport par auto— 

Bus lines (local)—Lignes d'autobus (locales) 
Stage lines (inter-city)—Lignes d'autobus interurbaines 
Motor freight hauling (inter-city)—Camionnage interurbain 
Milk and cream and other farm products trucking—Camionnage du lait, de la 

creme et d'autres produits de la ferme 
Miscellaneous transportation—Transports divers 

MISCELLANEOUS SEBVICES—DIVEBS 

121 

109 

15 

1,112 

130 
17 
18 
8 
11 
2 

2 
39 
7 

175 
8 

623 

14 
20 
2 

9 
68 
68 
1 

31 
229 
3 
11 
1 

197 

7 
18 
70 

17 
2 

129 

119 

107 

12 

U6 

112 
4 

1,159 

145 
17 
21 

(X) 

(X) 

187 
8 

633 

Cx) 

Cx) 

632 

(X) 
218 

(x) 
20 

Cx) 

Cx) 

(X) 

(X) 

Cx) 

Cx) 

99 
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Tableau 42.—CANADA—TOUTES C I T E S D'UNE POPULATION DE 10,000 A 30,000 COMBINEES 
—Services de detail, par genres de commerce—Fin 

N O M B R E D ' E T A B L I S S E M E N T S , P E R S O N N E L , F E U I L L E D E P A I E , R E C E T T E S E T S T O C K S 

[Un (x} indique que les chiffres ne aont pas donn^a afin de ne paa d6voiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employmen t and wage facts—Emploiement et remuneration 

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

Cx) 

Cx) 

65 

58 

7 

111 

113 
1 

516 

158 
16 
16 
5 

14 

Cx) 

149 

19 
17 

Cx) 

1,060 

67 
276 

4 
75 

Cx) 

30 
102 
212 

Cx) 

188 

Female 

F e m m e s 

Cx) 

Cx) 

Cx) 

Cx) 

35 

Cx) 

Cx) 

11 

Salaries 
and wages 

Salaires 
et gages 

198,190 

99,300 

9,100 

117,500 

147,200 
300 

569,190 

190,100 
21,000 
11,300 
4,000 
19,200 

Cx) 

Cx) 
58,600 

400 

86,200 
6,400 

127,400 

1,000 
2,000 

Cx) 

23,100 
16,400 

Cx) 

1,132,3 

61,900 
301,800 
3,900 
84,600 

Cx) 
268,000 

34,700 
124,300 
261,800 

2,800 
Cx) 

239,400 

Par t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

Cx) 

Cx) 

Cx) 

Cx) 

179 

Cx) 
26 

Cx) 

Female 

F e m m e s 

Cx) 

Cx) 

( X ) 

Cx) 

Cx) 

(X) 

Salaries 
and wages 

Salaires 
et gages 

8,709 

7,000 

1,700 

11,200 

10,400 
800 

25,899 

11,100 

Receipts 

Recet tes 

(1930) 

677,390 

601,900 

75,400 

1,102,209 

1,367,300 
34,900 

3,218,100 

8,000 
200 
800 

Cx) 

Cx) 
4,200 
100 

4,600 

6,500 

300 
Cx) 

200 
600 
600 

Cx) 

19,309 

1,200 
18,600 

6,000 
Cx) 

10,600 

2,000 
9,400 

700 
Cx) 

696,200 
127,100 
53,000 
73,800 
81,300 

Cx) 

Cx) 
212,700 
9,700 

463,100 
26,000 

1,113,800 

29,400 
67,100 

(X) 

9,500 
126,600 
161,500 

Cx) 

1,253,190 

177,000 
1,119,400 

12,600 
320,700 

Cx) 
919,300 

96,300 
618,400 
962,300 

43,600 
Cx) 

769,890 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coutant) 

72,690 

65,000 

7,500 

161,200 

150,600 
10,600 

246,390 

22,900 
14,700 
2,600 
8,300 
7,600 

Cx) 

Cx) 
14,200 
2,200 

33,100 
400 

60,600 

6,900 
3,600 

(X) 

300 
18,600 
60,800 

Cx) 

41,490 

600 
14,700 

14,400 
Cx) 

2,100 
100 

Cx) 
200 

66,200 

86442—14i 
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Table 43.—CANADA—COMBINED TOWNS AND VILLAGESO—BetaU Services, 1930, by Kinds 
of Business 

NUMBER OF ESTABLISHMENTS, PEKSONNEL, PAY-ROLL, RECEIPTS AND STOCKS 

[An (x) indicates that figures are withheld to avoid diaclosing individual operations, but these are 
included in the totals] 

Kind of busii -Genre de commerce 

Number 
of es­

tablish­
ments 

Nombre 
d'eta­
blisse­
ments 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

Total, All Establishments—Total, tons etablissements 

AMUSEMENT AND BECEEATION GROUP—GEOUPE DE L'AJWUSE-
MENT ET DE LA R£Ca£AT10N 

Bowling and pool halls—Salles de quilles et de billard— 
Billiards and pool halls—Salles de billard et pool 
Bowling alleys—^Jeux de quilles 

Theatres—Theatres-
Motion picture houses—Cin6mafi seulement 
Motion pictures and vaudeville—Vues animees et vaudeville 
Opera houses and legitimate theatres (other than vaudeville)—Theatres 

operas ou legitimes (autres que vaudevilles) 
Other amusement places—Autres places d'amusement— 

Auditorium operating—Exploitation d'un.auditorium 
Amusement parks—Pares d'amusements 
Concessions..! 
Ocean piers, penny arcades, etc.—Quais de plage, etc 

Other recreation places—Autres lieux de recreation— 
Dancing academies and dance halls, roof gardens—^Academies de danse et 

salles de danse, roof gardens 
Athletic clubs, grounds, halls, etc.—Clubs athietiques, terrains, salles, etc. . . 
Bathhouses, beach—^Baignoires, plages 
Swimming pools—Bassins de natation 
Boats and canoes for hire—Bateaux et canots k louer 
Camp grounds conducting—Terrain de campement 
Golf course operating—Exploitation d'un terrain de golf 
Skating rinks, ice—Patinoires aur glace 
Skating rinks, roller—Patinoires, patins k roulettes 
Riding schools—Ecoles d'equitation 
Lending libraries—Bibliotheques circulantes 

BUSINESS SERVICES GROUP-GROUPE DES SERVICES COM-
JIERCIAUX 

Advertising services—Services de publicite— 
Outdoor display and bill-board advertising—Affichage en plein air 
Handbills, showcards, novelty advertising—Annonce par feuilles volantes, 

placards et nouveautes 
Other business services—Autres services au commerce— 

Collection and credit agencies—Agences de perception et de credit 
Auction houses—Encanteurs 

DOMESTIC SERVICES GROUP-GROUPE DES SERVICES DOMES­
TIQUES 

Cleaning and dyeing—Nettoyage et teinturerie— 
Cleaning, pressing and repairing—Nettoyage, pressage et reparage 
Cleaners and dyers—Nettoyeurs et teinturiers 

Laundries—Buanderies 
Fur cleaning, repairing and storage—Nettoyage, r6parage et entreposage de 

fourrures 

EDUCATIONAL SERVICES GROUP-GROUPE DES SERVICES £ D U 
CATIONNELS 

Business colleges—Collf^ges commerciaux 
Music schools—Ecoles de musique 

PERSONAL SERVICES GROUP-GROUPE DES SERVICES PER­
SONNELS 

Barber shops—Boutiques de barbier 
Beauty parlours and hairdressers—Salons de beaut6 et coiffure 
Shoe shine (including hat cleaning)—Cireurs de chaussures (y compris tels eta­

blissements avec service de nettoyage de chapeaux), 
Turkish and other baths—Bains turcs et autres 

(') All incorporated places of 1,000 to 10,000 population combined. 

8,133 

716 

282 
51 

291 
2 

346 
20 

448 

22 

2,329 

1,760 
628 

34 
7 

8,161 

718 

304 
57 

Cx) 

(X ) 

Cx) 
Cx) 
Cx) 

(X) 
Cx) 
Cx) 

268 

Cx) 

Cx) 
Cx) 

351 
22 

547 

7 

1,923 

1,803 
76 

Cx) 

Cx) 

Cx) 
(X) 
Cx) 

Cx) 
(X) 
Cx) 

( X ) 

20 

Cx) 
Cx) 

15 
465 
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Tableau 43.—CANADA—VILLES ET VILLAGES COMBINfiS O—Services de d«taU, 1930, par 
genres de commerce 

NOMBBB D'iiTABLISSEMENTS, PEKSONNEL, FEUILLE DE PAIS, KECETTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pas donnas afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employmen t and wage facts—Emploiement et remuneration 

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

3,913 

997 

121 
71 

670 
Cx) 

(X) 

3 
Cx) 
Cx) 
(X) 

26 
Cx) 
(X) 
(X) 

3 
10 
10 
12 

(X) 
2 

7 

7 

-
(x) 
Cx) 

397 

91 
39 

266 

1 

1 

4 

690 

668 
16 

6 

Female 

F e m m e s 

891 

236 

4 
1 

193 
Cx) 

Cx) 

(X) 
Cx) 
Cx) 

15 
(X) 
(X) 
Cx) 

1 
8 
2 
1 

Cx) 

2 

-
-

Cx) 
(X) 

491 

26 
42 

331 

2 

11 

14 

125 

46 
79 

-

Salaries 
and wages 

Salaires 
et gages 

S 

1,979,000 

971,609 

94,400 
32,800 

731,000 
CX) 

Cx) 

1,100 
Cx) 
Cx) 
Cx) 

45,700 
(x) 
(X) 
Cx) 

2,200 
8,800 
3,700 
5,300 

Cx) 
1,300 

8,109 

7,300 

-
Cx) 
Cx) 

586,709 

91,900 
54,600 

439,300 

900 

18,890 

18,800 

726,009 

657,000 
66,700 

2,300 

Pa r t - t ime employees 

Personnel k t emps partiel 

Male 

H o m m e s 

971 

312 

38 
50 

133 
(X) 

(X) 

6 
(X) 
(x) 
Cx) 

23 
(X) 
(x) 
Cx) 

4 
6 

31 
14 

cx) ^ 

8 

7 

-
Cx) 
(X) 

38 

23 

15 

-

1 

1 

108 

102 
4 

2 

Female 

F e m m e s 

173 

68 

_ 
62 

(x) 

(X) 

Cx) 
(X) 
(x) 

4 
(x) 
(X) 
Cx) 

8 
4 

Cx) 

1 

-
1 

Cx) 
Cx) 

U 

9 

29 

3 

-
~ 

36 

7 
29 

-

Salaries 
and wages 

Salaires 
et gages 

1 

293,200 

87,399 

9,300 
11,900 

45,000 
(X) 

Cx) 

400 
(X) 
(X) 
(x) 

9,700 
(x) 
(X) 
(X) 

300 
1,300 
4,800 
2,700 

(X) 
300 

2,309 

1,700 

500 

Cx) 
Cx) 

29,990 

6,300 

14,000 

600 

209 

200 

41,100 

32,500 
8,400 

200 

Receipts 

Recet tes 

(1930) 

S 

25,947,609 

7,023,990 

1,051,600 
245,700 

5,159,600 
Cx) 

Cx) 

7,600 
Cx) 
Cx) 
Cx) 

127,000 
Cx) 
(x) 
(X) 

25,800 
73,300 
66,100 
43,600 

(x) 
4,300 

11,400 

79,300 

40,300 

25,500 

Cx) 
Cx) 

2,300,399 

644,900 
182,300 

1,456,200 

16,900 

68,209 

62,000 
6,200 

1,119,900 

3,606,600 
563,700 

33,900 
6,800 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coutant) 

$ 
1,211,909 

81,209 

60,800 
12,800 

3,400 
(X) 

Cx) 

(X) 

[x̂  

500 
(x) 
(X) 
Cx) 

300 
2,600 

100 

Cx) 

700 

4,200 

3,100 

1,000 

(X) 
Cx) 

20,609 

14,100 
600 

2,400 

3,600 

1,100 

1,100 

92,300 

87,200 
3,300 

1,800 

1 

2 

3 
4 

5 
6 

7 

8 
9 

10 
11 

12 
13 
14 
15 
le 
1-
18 
IS 
2C 
2 
2 ; 

2; 

2' 

2. 

2 
2 

2 

2 
3( 
3 

3 

3; 

3< 
3 . 

3 

3 
3 

3 
4 

(1) Toutes les municipalites incorporees de 1,000 k 10,000 de population combineo.?. 
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Table 43.—CANADA—COMBINED TOWNS AND VILLAGES (i)—Retail Services, 1930, by Kinds 
of Business—Con. 

NUMBER OP ESTABLISHMENTS, PERSONNEL, PAT-ROLL, RECEIPTS AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

Kind of business—Genre de commerce 

Number 
of es­

tablish­
ments 

Nombre 
d'eta­
blisse­
ments 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

PHOTOGRAPHY—PHOTOGRAPHIE 

Photographers—Photographes 
Printing, developing and enlarging photographs—Impression, developpement et 

agrandissement de photographies 

UNDERTAKING AND BURIAL—SERVICES FI NfiRAIRES 

Funeral directors—Entrepreneurs de pompes funebres 
Undertaking and furniture—Pompes funebres et meubles. 

REPAIR AND SERVICE SHOPS—BOUTIQUES DE REPARATIONS 
ET DE SERVICES 

Automobile repair and service shops—Etablissements de reparation et de service 
d'automobile— 

Service garages—Garages de service 
Ignition, batteries and electrical—Allumage, batteries, service d'eiectricite.. 
Paint shops—Boutiques de peinture 
Tire shops—Boutiques de pneus 
Repair shops (n.o.s.)—Ateliers de reparations (n.a.e.) 
Washing, polishing, etc.—Boutiques de lavage, polissage, etc 
Storage garage or parking space—Garage d'entreposage ou pare de station­

nement 
Top and body shops—Boutiques de couverture et carrosserie 

Bicycle and motorcycle repairs—Reparation de bicyclettes et motocyclettes 
Blacksmith and carriage repairs—Forgeron et reparation de voitures— 

Blacksmith shops—Forgerons 
Carriage repairs—Reparation de voitures 

Boot and shoe repairs—Reparation de chaussures 
Other repair and service shops—Autres ateliers de reparation et de service— 

Harness repairs—Reparation de harnais 
Locksmiths—Serruriers 
Radio and electrical repairs and service—Reparation et service de radio et 

appareils eiectriques 
Upholstery and furniture repairs—Rembourrage et reparation de meubles.. 
Watch and jewellery repairs—Reparation de montres et bijoux 
Miscellaneous repairs—Reparations diverses 

26 STORAGE AND TRANSPORTATION GROUP-GROUPE DE L'EN­
TREPOSAGE ET DU TRANSPORT 

Cartage and storage—Transport et entreposage— 
General transfer (including baggage and light delivery)—Voiturage general 

(y compris bagage et livraison legere) 
Trucking and cartage (local)—Camionnage et voiturage (local) 
Messenger and light delivery—Messager et livraison llg&re 
Warehousing, storage and trucking—Entreposage et camionnage 
Storage—ice and cold—Entreposage frigorifique 

Taxi and auto livery service—Livraison par automobile et service de taxi 
Motor transportation—Transport par auto— 

Bus lines (local)—Lignes d'autnlms (locales) 
Stage lines (inter-city)—Lignes d'autobus interurbaines 
Motor freight hauling (inter-city)—Camionnage interurbain 
Milk and cream and other farm products trucking—Camionnage du Kiit, de 

la creme et d'autres produits de la ferme 
Miscellaneous transportation—Transports divers 

38 MISCELLANEOUS SERVICES—DIVERS. 

230 

215 

16 

259 

228 
31 

,465 

173 
20 
22 
24 
4 

32 
15 

891 
62 
919 

49 
21 

10 
79 
136 
2 

5 
1 

379 

12 
43 
158 

110 
2 

299 

210 

197 

13 

236 
37 

2,538 

192 
21 
23 
24 
4 
3 

(X) 
34 
15 

934 
64 
925 

49 
21 

81 
134 

Cx) 

1,308 

62 
481 
10 

Cx) 
395 

12 
50 
172 

(X) 

239 

16 

15 

1 

Cx) 

(X) 

(x) 

Cx) 

88 

For foot-note, see page 212. 
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Tableau 43.—CANADA—VILLES ET VILLAGES COMBINES (O—Services de d«taU, 1930, par 
genres de commerce—Fin 

NOMBRE D'J6TABLISSEMENTS, PEKSONNEL, FEUILLE DE PAIS, KECETTES ET STOCKS 

[Un (x) indique que les chiffres ne sont pas donnSs afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totauxl 

Employment and wage facts— 

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

56 

66 

-

131 

102 
29 

532 

103 
10 
13 

6 

Cx) 
13 
1 

226 
10 

130 

4 

5 
12 

(X) 

987 

53 
342 

10 
92 

Cx) 
169 

32 
60 

203 

23 
Cx) 

142 

F e m a l e 

F e m m e s 

63 

60 

3 

J 

3 
4 

7 

1 

1 

(x) 

2 
1 
1 

-

1 
Cx) 

29 

13 

^^ ' 3 

4 
9 

Cx) 

10 

Salaries 
and wages 

Salaires 
et gages 

S 

101,790 

99,800 

1,900 

133,199 

97,200 
35,900 

438,609 

96,000 
12,100 
7,900 
3,400 

(X) 
11,600 

900 

191,400 
7,900 

89,000 

3,400 

3,600 
11,400 

Cx) 

9.56,209 

51,100 
328,400 

4,900 
65,700 

Cx) 
140,300 

42,700 
87,100 

216,700 

18,000 
Cx) 

134,990 

iimploiement et remuneration 

Par t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

11 

14 

-

74 

67 
7 

121 

16 
3 
3 
2 
2 

(X) 
3 

54 
2 

30 

2 

1 
3 

(X) , 

240 

10 
129 

(X) 
34 

4 
12 
43 

8 
(X) 

65 

Female 

F e m m e s 

15 

15 

-

-

-

3 

1 

(X) 

1 

-

1 

(X) 

3 

1 
1 

(x) 

1 

(x) 

6 

Salaries 
and wages 

Salaires 
et gages 

1 

8,000 

8,000 

-

15,800 

13,600 
2,200 

33,700 

5,500 
500 
600 
400 
500 

Cx) 
500 

14,800 
400 

8,700 

300 

200 
1,300 

Cx) 

62,300 

3,300 
34,300 

Cx) 
6,900 

1,600 
3,800 

10,500 

1,800 
(X) 

21,799 

Receipts 

Recet tes 

(1930) 

S 

825,209 

790,800 

34,400 

1,573,909 

1,184,900 
389,000 

4,407,700 

033,500 
90,300 
43,800 
47,900 
4,900 
3,500 

(X) 
70,800 
15,200 

1,608,600 
70,100 

1,434,900 

72,700 
18,800 

11,100 
86,300 

192,800 
Cx) 

4,834,609 

185,900 
1,682,000 

18,600 
198,600 

(X) 
822,800 

178,700 
458,400 

1,027,200 

245,600 
Cx) 

735,490 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coutant) 

S 

135,309 

122,500 

2,800 

397,899 

242,800 
155,000 

384,309 

34,000 
13,600 
3,100 
2,700 

600 

(X) 
3,700 
2,500 

117,900 
7,600 

101,100 

17,400 
100 

1,400 
8,500 

70,200 
(X) 

41,499 

200 
22,200 

Cx) 
14,300 

4,700 

(X) 

63,700 

1 

2 

3 

4 

5 
6 

7 

8 
9 

10 
11 
12 
13 

14 
15 
16 

17 
18 
19 

20 
21 

22 
23 
24 
25 

26 

27 
28 
29 
30 
31 
32 

33 
34 
35 

36 
37 

38 

Pour renvoi, \oIr page 213. 
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Table 44.—CANADA—COMBINED TOWNS AND VILLAGES O-KetaU Services, 1930, by Types 
of Operation 

Tableau 44.—CANADA—VILLES ET VILLAGES COMBINfiS (')—Services de dfitaO, 1930, par 
types d'operation 

Type of operation—Type d'operation 

Total , All Establ i shments—Total , t ous e t a -

Local chains (4 es tabl ishments and over)—Chatnes locales 

Theatres—Th6a.tres 

Local chains (4 establ ishments and over)—Chatnes 

N u m b e r 
of es­

tabl ish­
ments 

N o m b r e 
d'6ta^ 
blisse-
ments 

8,433 

8.282 

43 

15 

3 

24 

7 

12 

42 

4 

1 

294 

245 

15j 

4 

3 

141 

7 

0) 

Ful l - t ime 
employees 

Personnel 
k temps entier 

N u m b e r 

N o m b r e 

4,837 

4,466 

99 

30 

4 

132 

45 

36 

17 

8 

872 

617 

70 

185 

Salaries 
and wages 

Salaires 
et gages 

$ 

1,079,009 

3,680,700 

109,200 

23,400 

9,100 

118,100 

44,900 

65,600 

18,100 

9,900 

737,900 

461,900 

83,700 

192,300 

Receipts (1930) 

Recet tes (1930) 

Amount 

Montant 

$ 

33,917,690 

23,708,700 

646,300 

118,200 

40,000 

694,500 

306,500 

320,400 

88,200 

4,700 

20,100 

5,193,000 

3,425,800 

536,300 

1,230,900 

Per cent 
of to ta l 
receipts 

Pour-
cent des 
recettes 
totales 

199 00 

91-37 

2-49 

0-46 

0-15 

2-68 

1 1 8 

1-23 

0-34 

0-02 

0-08 

100-00 

65-97 

10-33 

23-70 

(}) All incorporated places of 1,000 to 10,000 population combined. 
Ĉ) Toutes les municipalites inoorpor6ea de 1,000 k 10,000 de population combinees. 
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Table 45.—CANADA—COMBINED RURAL AREAS (i)—RetaU Services, 1930, by Types of 
Operation 

Tableau 45.—CANADA—REGIONS RURALES COMBIN£ES(I)—Services de d«tail, 1930, par 
types d'operation 

Type of ope ra t i on^Type d'operation 

Total , All Establ i shments—Total , t o u s eta­
b l i s sements 

Single independents—Unites simples 

Two-unit multiples—Doubles-unites 

Three-unit multiples—Triples-unites 

Local chains (4 establ ishments and over)—Chalnes locales 
(4 etablissements et plus) 

Provincial chains—Chalnes provinciales 

National chains—Chatnes nationales 

Leased concessions—Concessions louees 

Other types of operation—Autres types d'operation. 

N u m b e r 
of es­

tablish­
ments 

N o m b r e 
d 'e ta­
blisse­
ments 

13,440 

13,348 

Full- t ime 
employees 

Personnel 
k temps entier 

Number 

N o m b r e 

Theatres—Theatres 

Single independents—Unites simples. . 

Two-unit multiples—Doubles-unites.. 

Three-unit multiples—Triples-unites.. 

Local chains (4 establ ishments and over)—Chalnes 
locales (4 etablissements et plus) 

Provincial chains—Chalnes provinciales 

National chains—Chaines nationales 

233 

208 

14 

6 

1 

3' 

3,743 

2,629 

38 

13 

61 

4 

Salaries 
and wages 

Salaires 
et gages 

919,500 

809,700 

33,600 

11,400 

53,700 

3,100 

8,000 

Receipts (1930) 

Recettes (1930) 

Montant 

21,252,100 

20,598,100 

173,400 

63,700 

367,800 

40,700 

18,400 

170 

120 

133,500 

82,200 

18,200 

33,100 

1,262,800 

939,700 

126,800 

Per cent 
of to ta l 
receipts 

Pour-
cent des 
recettes 
totales 

109 09 

96-92 

0-82 

0-19 

0-09 

100-00 

74-41 

15-55 

(1) Incorporated p k c e s ot less than 1,000 population and all unincorporated localities irrespective of size. 

(1)'Toutes les municipalites incorporees de moins de 1,000 kmes e t toutes localites non incorporees sans egard 4 h. 

population. 
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Table 46.—CANADA—COMBINED RURAL AREAS(i)—Betail Services, 1930, by Kinds of 
Business 

NUMBER OF ESTABLISHMENTS, PEKSONNEL, PAT-ROLL, RECEIPTS AND STOCKS 

[An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are 
included in the totals] 

Kind of business—Genre de commerce 

Number 
of es­

tablish­
ments 

Nombre 
d'eta^ 
blisse-
ments 

Proprietors 

Proprietaires 

Male 

Hommes 

Female 

Femmes 

Total, All Dstabllsbments—Total, tous etablissements. 

AMUSEMENT AND RECREATION GROUP-GROUPE DE L'AMU-
SEMENT ET DE LA RECR^TION 

Bowling and pool halls—Salles de quilles et de billard— 
Billiards and pool halls—Salles de billard et pool 
Bowling alleys—Jeux de quilles 

Theatres—Theatres— 
ilotion picture houses—Cinemas seulement 
Motion pictures and vaudeville—Vues animees et vaudeville 

Other amusement places—Autres places d'amusement— 
Auditorium operating—Exploitation d'un auditorium 
Amusement parks—Pares d'amusements 
Concessions 
Ocean piers, penny arcades, etc.—Quais de plage, etc 

Other recreation places—.\utres lieux de recreation— 
Dancing academies and dance halls, roof gardens—Academies de danse et 

salles de danse, roof gardens 
Athletic clubs, grounds, halls, etc.—Clubs athietiques, terrains, salles, etc 
Bathhouses, beach—Baignoires, plages 
Swimming pools—Bassins de natation 
Boats and canoes for hire—Bate.aux et canots k louer 
Camp grounds conducting—Terrain de campement 
Golf course operating—Exploitation d'un terrain de golf 
Skating rinks, ice—Patinoires sur glace 
Skating rinks, roller—Patinoires, patins k roulettes 
Riding schools—Ecoles d'equitation 
Lending libraries—Bil^liotheques circulantes 

BUSINE.SS SERVICES GROUP-GROUPE DES SERVICES COM­
MERCIAUX 

Advertising services—Services de publicite— 
Outdoor display and bill-board advertising—Affichage en plein air 
Handbills, showcards, novelty advertising—Annonce par feuilles volantes, 

placards et nouveautes 
Other business services—Autres services au commerce— 

Collection and credit agencies—Agences de perception et de credit 
Auction houses—Encanteurs 

DOMESTIC SERVICES GROUP-
TIQUES 

-GROUPE DES SERVICES DOMES-

Cleaning and dyeing—Nettoyage et teinturerie— 
Cleaning, pressing and repairing—Nettoyage, pressage et reparage 
Cleaners and dyers—Nettoyeurs et teinturiers 

Laundries—Buanderies 
Other domestic services—Autres services domestiques— 

Fumigation and vermin extermination—Fumigation et extermination de la 
vermine 

Fur cleaning, repairing and storage—Nettoyage, reparage et entreposage de 
fourrures 

Window cleaners—Nettoyage de fenetres 

EDUCATIONAL SERVICES GROUP-GROUPE DES SERVICES 
fiDlX'ATIONNELS 

36 Trade schools—Ecoles de metiers 
Other schools—Autres ecoles— 

Business colleges—CoUf̂ ges commerciaux. 
Music schools—Ecoles de musique 

PERSONAL SERVICES GROUP-
SONNELS 

GROUPE DES SERVICIOS PER-

Barber shops—Boutiques de barbier 
Beauty parlours and hairdm.HHors—Salons de beaute et coiffure 
Shoe shine (including hat cleaning)—Cireurs do chaussures (y compris tels eta­

blissements avec service de nettoyage de chapeaux) 
Turkish and other baths—Bains turcs ot autres 

13,110 

1,296 

695 
25 

232 
1 

1 
24 
13 
5 

3 
4 

72 
202 
30 
8 
1 
3 
1 

510 

164 
7 

336 

2,083 
256 

13,352 

1,301 

614 
31 

(X) 

(x) 

229 

206 

(X ) 

(X ) 

(X) 

(x) 

(X ) 
(X) 

162 
6 

357 

(x) 

(x) 
(X) 

(x) 

(X) 

2,119 

2,083 
28 

5 
3 

(') Incorporated places of less than 1,000 population and all unincorporated localities irrespective of size. 

175 

11 
1 

(X) 

(x) 

6 
23 

(x) 

(X) 

(X) 

(X) 

(X) 
(X) 

4 

16 

ix) 

(X) 
(X) 

(X) 

(x) 

350 

18 
232 

file:///utres
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Tableau 46.—CANADA—REGIONS RURALES COMBINEES (i)—Services de d€tail, 1930, par 
genres de commerce 

N O M B R E D ' E T A B L I S S E M E N T S , P E R S O N N E L , F E U I L L E D E P A I E , R E C E T T E S E T S T O C K S 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employmen t and wage facts—Emploiement et remuneration 

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

2,125 

(X) 

(x) 

(X) 

(X) 

69 
23 

134 

115 
25 
2 

91 
.53 
13 
2 
25 
89 
75 

1 

(X) 

(X) 

(x) 

(X) 

4 
1 

36 

36 
1 
-

28 
2 
6 
1 
2 
71 
10 

-

13 

<x) 

(X ) 

(X ) 

<x) 

131 

<x) 

( X ) 
(X) 

;x) 

( X ) 

191 

188 
2 

Female 

F e m m e s 

318 

198 

(x) 

(X) 

(x) 
(X) 

(x) 

(X) 
(X) 

( X ) 

( X ) 

Salaries 
and wages 

Salaires 
et gages 

i.sid.soo 

481,900 

50,700 
23,600 

133,500 
(x) 

(x) 
80,500 
7,600 
1,200 

41,000 
32,100 
4,400 
300 

11,900 
40,200 
54,400 

-(X) 
400 

(X) 

(x) 

(X) 

(x: 

(X) 

19 
1'/ 

103 

189 
-2 

46 
616 
-9 
23 
89 
6 
4 

-

(x) 

(X) 

(X) 

(X) 

19,190 

(x) 

(X ) 

(X ) 

(x) 

130,390 

17,700 
34,600 
77,100 

( X ) 

(X) 
(X) 

13,509 

(X) 

( X ) 

179,409 

167,100 
12,100 

200 

Par t - t ime employees 

Personnel k t emps partiel 

Male 

H o m m e s 

1,718 

1,125 

(X) 

(X) 

(X) 
(X) 

(X) 

(X) 
(X) 

(X) 

(X) 

Female 

F e m m e s 

117 

91 

20 

(x) 

(X) 

(X) 
(x) 

(x) 

(X) 
(X) 

(X) 

(X) 

Salaries 
and wages 

Salaires 
et gages 

103,790 

336,590 

109 

Cx) 

(X) 

(X) 
(X) 

7,109 

1,800 

4,100 

(X) 

(X) 
(X) 

(X) 

(X) 

32,400 

21,500 
900 

Receipts 

Recet tes 

(1930) 

21,353,109 

1,991,300 

5,100 
5,300 

27,000 
(x) 

(x) 
77,600 

-200 

11,700 
57,800 

-4,400 
4,300 
40,600 
1,200 
700 

(X) 
100 

(X) 

984,500 
146,400 

1,261,100 
(X) 

(x1 
843,000 
48,600 
37,000 

259,400 
324,100 
31,000 
18,400 
96,800 
669,000 
166,900 
8,200 

(X) 
1,800 

(x) 

19,009 

(X) 

(X) 

(X) 
(X) 

711,609 

181,200 
106,900 
417,800 

(x) 

(x) 
(x) 

37,899 

( X ) 

13,000 
( X ) 

3,712,509 

2,556,900 
149,200 

1,200 
5,200 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coijtant) 

1,108,109 

67,100 
6,400 

(X) 

(X) 
13,400 

100 
200 

!.200 
200 

1,800 
17,700 
2,400 

100 
(X) 

(X) 

(x) 

(x) 

(X) 
(X) 

1.5,400 

3,600 
9,900 
1,900 

(x) 

(x) 
(X) 

( X ) 

(x) 
200 

93,109 

89,800 
3,300 

(1) Toutes les municipalites incorporees de moins de 1,000 ^mes e t toutes localites non incorporees sans egard k la 
population. 
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Table 46.—CANADA—COMBINED RURAL AREASp)—Retail Services, 1930, by Kinds of 
Business—Con. 

NUMBER OF ESTABLISHMENTS, PERSONNEL, PAY-ROLL, RECEIPTS AND STOCKS 

[An (x) indicates t h a t figures are wi thhe ld to avoid disclosing individual operations, but these are 
included in t he totals] 

Kind of business—Genre de commerce 

N u m b e r 
of es­

tabl ish­
ments 

N o m b r e 
d 'eta­
blisse­
ments 

Proprietors 

Proprietaires 

Male 

H o m m e s 

Female 

F e m m e s 

PHOTOGRAPHY—PHOTOGRAPHIE 

Photographers—Photographes 
Printing, developing and enlarging photographs—Impression, developpement et 

agrandissement de photographies 

U N D E R T A K I N G A N D BURIAL—SERVICES F U N f i R A I R E S . 

Funeral directors—Entrepreneurs de pompes funebres 
Undertaking and furniture—Pompes funebres e t meubles 

R E P A I R A N D SERVICE S H O P S — B O U T I Q U E S D E R E P A R A T I O N S 
E T D E SERVICES 

27 

Automobile repair and service shops—Etablissements de reparation et de service 
d 'automobile— 

Service garages—Garages de service 
Ignition, batteries and electrical—Allumage, bat ter ies , service d 'eiectr ici te . . 
Pa in t shops—Boutiques de peinture 
Tire shops—Boutiques de pneus 
Repair shops (n.o.s.)—Ateliers de reparations (n.a.e.) 
Washing, polishing, etc.—Boutiques de lavage, polissage, etc 
Storage garage or parking space—Garage d'entreposage ou pare de stationne­

men t 
Top and body shops—Boutiques de couverture et carrosserie 

Bicycle and motorcycle repairs—Reparation de bicyclettes e t m o t o c y c l e t t e s . . . . 
Blacksmith and carriage repairs—Forgeron et reparation de voitures— 

Blacksmi th shops—Forgerons 
Carriage repairs—Reparation de voitures 

Boot and shoe repairs—Reparation de chaussures 
Other repair and service shops—Autres ateliers de reparation et de service— 

Harness repairs—Reparation de harnais 
Locksmiths—Serruriers 
Pa in t shops—Boutiques de peinture 
Radio and electrical repairs and service—Reparation e t service de radio e t 

appareils eiectriques 
Upholstery and furniture repairs—Rembourrage et reparation de meubles. 
Watch and jewellery repairs—Reparation de montres et bijoux 
Miscellaneous repairs—Reparations diverses 

S T O R A G E A N D T R A N S P O R T A T I O N G R O U P - G R O U P E D E L'EN­
T R E P O S A G E E T D U T R A N S P O R T 

Cartage and storage—Transport e t entreposage— 
General transfer (including baggage and light delivery)—Voiturage general 

(y compris bagage et li-vraison leg^re) 
Trucking and cartage (local)—Camionnage et voiturage (local) 
Messenger and light delivery—Messager et livraison legSre 
Warehousing, storage and trucking—Entreposage et camionnage 

Taxi and auto livery service—Li-vraison par automobile et service de taxi 
Motor transportation—Transport par auto— 

Bus lines (local)—Lignes d'autobus (locales) 
Stage lines (inter-city)—Lignes d'autobus interurbaines 
Motor freight hauling (inter-city)—Camionnage interurbain 
Milk and cream and other farm products trucking—Camionnage du lait, 

de la cr&me ot d 'autres produits de la ferme 
Miscellaneous transportation—Transports divers 

38 M I S C E L L A N E O U S SERVICES—DIVERS. , 

75 

69 

16 

282 

250 
32 

6,403 

384 
14 
8 
4 
2 
4 

4 
6 
5 

4,140 
204 

1,245 

169 
11 

1 

14 
24 

163 
1 

2,023 

50 
856 

4 
1 

21 
52 

330 

432 
19 

493 

252 
36 

6,493 

403 
13 

(x) 

4,205 
206 

1,246 

(x) 

170 
11 

14 
24 

164 
(x) 

2,126 

(x) 
(x) 

56 
894 

268 

23 
59 

360 

438 
23 

413 

( X ) 

(x) 

( X ) 

(X) 
(X) 

For foot-note, see page 218. 
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Tableau 46.—CANADA—REGIONS RURALES COMBINEES (i)—Services de detail, 1930, par 
genres de commerce—Fin 

N O M B R E D ' E T A B L I S S E M E N T S , P E R S O N N E L , F E U I L L E D E P A I E , K E C E T T E S E T S T O C K S 

[Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler dea operations individuelles, mais ceux-ci sont 
inclus dans les totaux] 

Employmen t and wage facts—Emploiement et remuneration 

Ful l - t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

311 

( X ) 

248 
15 
16 

( X ) 

( X ) 

991 

(X) 
(X ) 

14 
291 

36 

33 
37 

232 

103 
155 

Female 

F e m m e s 

( X ) 

( X ) 

( X ) 

(x) 
(X ) 

Salaries 
and wages 

Salaires 
e t gages 

9,.500 

9,100 

400 

34,709 

19,000 
5,700 

310,809 

32,300 
900 

1,700 

( X ) 

300 
10,700 

139,600 
7,700 

10,900 

500 

( X ) 

1,400 
(X) 

813,709 

11,900 
260,900 

(X) 
(X) 

23,400 

34,500 
33,300 
197,600 

83,600 
176,100 

15,709 

Par t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

170 

( X ) 

108 
7 

12 

( X ) 

( X ) 

273 

(x) 
(X ) 

125 

16 

1 
9 

39 

37 
36 

Female 

F e m m e s 

(x) 

( X ) 

( X ) 

(x) 
( X ) 

Salaries 
and wages 

Salaires 
et gages 

1,009 

700 

300 

8,309 

7,300 
900 

11,200 

4,700 
200 
800 

( X ) 
300 

2,500 
700 

26,200 
1,200 
3,200 

1,000 

( X ) 

( X ) 

300 

76,690 

1,700 
34,800 

(X) 
(X) 

4,000 

200 
3,100 

10,800 

10,200 
11,600 

9,690 

Receipts 

Recet tes 

(1930) 

138,190 

121,600 

16,500 

686,500 

517,700 
168,800 

6,211,609 

544,100 
13,800 
18,700 
7,500 

(x) 
4,700 

8,500 
40,200 
2,800 

4,103,300 
169,700 
957,300 

150,000 
4,900 

(X) 

6,700 
14,300 

157,700 
(x) 

5,330,509 

110,600 
1,704,000 
(X) 
(X) 

291,100 

137,300 
273,400 

1,307,900 

938,400 
563,800 

513,399 

Stocks on 
hand, 

end of year 
(at cost) 

Stocks en 
mains k la 

fin de I'annee 
(prix coutant) 

21,209 

23,700 

500 

329,600 

164,700 
64,900 

593,590 

26,100 
1,800 
3,700 

300 
( X ) 

1,000 

2,300 
200 

354,700 
26,900 
87,500 

41,400 
100 

( X ) 

1,800 
1,000 

44,200 
(x) 

18,099 

(x) 
(X) 

1,300 
7,200 

5,200 

600 
2,200 

1,600 

33,190 

Pour renvoi , voir page 219. 
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TYPES OF CENSUS SCHEDULES 

Because of the necessity of economizing in space only tvifo of the schedules employed in 
the canvass of retail establishments are reprinted in this report. The form on which enumerators 
of population and agriculture entered the names, addresses and certain other elementary facts 
regarding each retail establishment found operating in their respective enumeration areas wiU 
be found in Appendix II of Volume I of the Report of the Census of Canada, 1931. 

In the collection of information by mail from retail estabhshments seven schedules were 
used to secure the general particulars required. These schedules were adapted, as far as possible, 
to the scale and nature of the business carried on. The following is a hst of the principal schedules 
used: 

Retail Schedule No. 1—For estabhshments doing a business under $10,000. 

Re ta i l Schedu le No. 2—For establishments (other than drug stores and automotive establish­
ments) doing a business from $10,000 to $26,000. 

Retail Schedule No. 3—For food stores doing a business over $25,000. 

Re ta i l Schedu le No. 4—For drug stores doing a business over $10,000. 

Retail Schedule No. 5—For other stores (except automotive) doing a business over $25,000. 

Retail Schedule No. 6—For automotive estabhshments doing a business over $10,000. 

Re ta i l Schedule No. 7—For larger service estabhshments (theatres, laundries, cleaning and 
pressing, barber shops, beauty parlours, shoe repair shops, cartage and transportation, 
and other service, repair and amusement estabhshments). 

Schedule No. 2 which is reprinted in this report illustrates the type of form sent to smaller 
estabhshments from which a breakdown of sales by commodities was not requested. Schedule 
No. 1 (not reprinted) was similar to No. 2 but requested somewhat less detail for employment 
and sales. Schedules 3, 4 and 6 contained a smaller hst of commodities than that given in 
Schedule No. 5, which is reprinted here, and were designed for the particular kinds of business 
indicated in the hst above. Schedule No. 7 was sent to the larger service estabhshments. 

In addition to the schedules hsted above, there were special forms emploj'ed in the census 
to secure information on ownership of capital, distribution ot sales of bakeries, dairies and other 
manufacturing establishments, and operations of co-operative organizations. 
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TYPES DE FORMULES DE RECENSEMENT 

En vue d'iSconomiser de I'espace nous ne donnons dans le pr&ent rapport que deux formules 
employees au recensement des etabhssements de detail. La formule sur laquelle les Enume­
rateurs de la population et de I'agriculture ont inscrit les noms, les adresses et certains autres 
renseignements ei^mentaires concernant chaque etabhssement de detail trouvE en exploitation 
dans leur district respeotif de recensement, est donnee k I'Appendice II du Volume I du Rapport 
sur le Recensement du Canada, 1931. 

Pour reoueilhr les renseignements transmis par la poste des etablissements de detail, on 
s'est servi de sept formules en vue d'obtenir les donnees generales requises. Ces formules ont 
ete, autant que possible, adaptees k I'importance et k la nature du commerce. La hste suivante 
indique les principales formules utihsEes. 

Commerce de detail, formule N° 1—Etabhssements faisant moins de $10,000 d'affaires. 

Commerce de detail, formule N° 2—Etabhssements (autres que les pharmacies et maisons 
d'automobiles) faisant entre $10,000 et $25,000 d'affaires. 

Commerce de detail, formule N° 3—Magasins de denrees ahmentaires faisant plus de $25,000 
d'affaires. 

Commerce de detail, formule N° 4—Pharmacies faisant plus de $10,000 d'affaires. 

Commerce de detail, formule N° 5—Autres magasins (sauf d'automobiles) faisant plus de 

$25,000 d'affaires. 

Commerce de detail, formule N° 6—Etablissements d'automobiles faisant plus de $10,000 

d'affaires. 

Commerce de detail, formule N° 7—^Grands etabhssements de service (theatres, buanderies, 
nettoyage et repassage, salons de coiffure, salons de beaute, cordonneries, livraison et 
transport, autres services et etabhssements de reparation et d'amusement). 

La formule N° 2 reproduite dans le present rapport illustre le genre de formule envoyee 
aux etabhssements moins importants desquels on ne demandait pas une repartition des ventes 
par denrees. La formule N° 1 (non reproduite) etait analogue au N° 2, mais on y demandait 
moins de details sur I'emploiement et les ventes. Les formules 3, 4 et 6 contenaient une hste 
plus restreinte de marchandises que celle de la formule N° 5 reproduite ici et etaient etabhes 
pour les genres particuhers d'affaires indiques dans la hste ci-dessus. La formule N° 7 etait 
envoyee aux etabhssements plus importants de service. 

Outre les tableaux indiques ci-haut, il y avait des formules speciales de recensement en 
vue d'obtenir des renseignements sur I'organisation financiere, la distribution des ventes des 
boulangeries, etabhssements de produits laitiers et autres etabhssements manufacturiers, ainsi 
que sur les operations des societes cooperatives. 

95442—15 
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DOMINION BUREAU OF STATISTICS, CANADA 

CENSUS OF MERCHANDISING AND SEftVICE ESTABLISHMENTS, 1931 

RETAIL SCHEDULE No. 2 

The census of Merchandising and Service Establishments is taken in conformity with the requirements of the Statistics 
Act, 8-9 George V, Chapter 43. 

All answers to the enquiries on this schedule will be treated as absolutely confidential. No publication will be made 
by the Dominion Bureau of Statistics which will disclose the name or operations of individual establishments in any 
particular. The examination and tabulation of returns will be made by officers and clerks sworn to secrecy. Information 
supplied will not be used as a basis of any system of taxation or disclosed to any municipal or provincial authority or to 
any other Department of the Dominion Government. It will be used only in the preparation of statistics. 

All answers should relate to the calendar year 1930, or to the business year most nearly conforming to the calendar 
year. Reports should, if possible, cover the full year's operation even if ownership has changed. 

Establishments which own and operate branch stores (such as chain organizations) must prepare separate reports for 
each store. 

I. DESCRIPTION OF ESTABLISHMENTS:— 

(a) Nam.e of Establishment 

(b) Name of Owner. 

(c) Location of Establishment—Province County Municipality 

(In Prairie Provinces) Give Township., Range .• Meridian 

City, Town, Village or Parish 

Street and Number 

(d) Is Establishment located within corporate limits of city, village, or incorporated place? (Yes or No) 

(e) Post Office address of head office or owner 

(f) Does this organization own or operate other establishments in the same line of business in this city? (Yes or Xo j . . . . 

In this province? (Yes or No) In any other part of Canada? (Yes or No) 

(g) Number of stores owned by this organization in Canada 

(h ) Character of organization 

(State whether operated by individuals, or by an incorporated company or co-operative association) 

(i) Give approximate date of original establishment of this business if known 

(j) Give approximate date when this business came under the present ownership 

(k ) Are you a unit in a chain organization? (Yes or No) 

If so, what is name of chain? 

(I) Degree of service: Self-service? (Yes or No) Cash and Carry? (Yes or No) 

Delivery Service? (Yes or No) Other (Specify) 

II. DESCRIPTION OF BUSINESS:— 

(a) Kind of business 
(State here what kind of an establishment you operate. Examples: Grocery store, grocery and meat store, meat 

store with groceries, meat market, hardware store, confectionery store, general store, department store, 
gasoline service station, shoe shine parlor, barber shop, etc., etc.) 

(b) To help us understand exactly the kind of business you are doing state below the goods or serWces which you sell 
most, in order ot their importance in your sales. 

III. PROPRIETORS AND FIRM MEMBERS:— 
(a) Proprietors and firm members who do not receive a stated salary or commission. (Do not include stockholders 

of incorporated companies)— 

1. Total number Males Females 
(Report only those devoting all, or practically all, of their time to the business) 

(b) Proprietors and firm members receiving a stated salary or commission— 
1. Total number Males Females 

2. Total salaries and commissions received for the year, or period covered by this report $ 
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' ^ ^ S ^ T S ^ ^^1° EMPLOYEES FOR SPECIFIED MO 
P A I D : — 

D o not include proprietors and firm members or their salaries. 

IV. N U M B E R ^ O F J ' A I D E M P L O Y E E S F O R S P E C I F I E D M O N T H S , A N D T O T A L S A L A R I E S A N D W A G E S 

Present t ime 
January April Ju ly October December Males Females 

(a) Tota l number of employees 

(b) Tota l salaries and wages paid to all employees for t he year 1930, or period covered b y th is report $ 

Present t ime 
January April Ju ly October December Males Females 

(c) N u m b e r of par t - t ime employees (included above) 

(d) Salaries and wages paid (included above) to par t - t ime employees for the year 1930, or period covered b y this 
report(i) $ 

V. N E T SALES O F P R O D U C T S A N D M E R C H A N D I S E : (Gross sales less returned goods, discounts, and allowances 
Purchases of members through co-operatives should be included. Receipts from meals served by restaurants, dining-
room, etc., also receipts from repair and service operations should be reported under No. VI, and should not be included 
in this section.) 

Tota l value (net) of your sales of goods $ 

(a) Approximate amount of sales for cash 5 

(b) Approximate amount of sales on credit (All sales not cash in hand) $ 

(c) Give to ta l amount, if any, of instalment sales included in (b) % 

(d) If any of th is merchandise was manufactured in this establishment, give selling value, f.o.b. 

plant, which should also be included in V a, b, and c above $ 

(e ) Sales m a d e to o ther retailers (to be also included above) $ 

(f) Mail order sales (include in above also) $ 

VI. R E C E I P T S F R O M R E P A I R A N D S E R V I C E O P E R A T I O N S (Include receipts from all classes of repair work 

and services performed such as barber , shoe shine, beauty parlors, auto repair, auto accessory repair, etc.) . $ 

VII . D o you operate a restaurant, tea-room, lunch counter, caf6, cafeteria, coffee-shop, etc.? (Yes or No) 

(a) If you do, s ta te here receipts from sale of meals and lunches. (This amount should also be included 

in VI above) S 

(b) What is t ne seating capacity? (Num.ber of persons who can normally be accommodated at one t ime) 

VI I I . Do you operate as part of your business a repair or service establishment for automobile or automobile accessories, 

including bat ter ies , t i res , tops, etc.? (Yes or No.) 

(a) S ta te here receipts from auto repair service I 

(b) Sta te here number employed repairing and servicing automobiles 
Receipts for repairs should also be included in VI above and for oil, gas, parts, etc. , in V above. 

I X . R E N T , if any, paid for premises during the year S-

(a) If premises occupied are wholly rented 

(b) If premises occupied are par t ly owned and par t ly rented 

X . ALL O T H E R E X P E N S E S paid in 1930. (Do not include wages, salaries, rent or the cost of goods 

purchased for resale) -

(a ) If you have included in t he above expenses interest on money borrowed by you, s ta te amount of interest 

here ' 

X I . S T O C K S O N H A N D F O R SALE:— 

(a ) Value of merchandise (at cost or replacement value) on hand December 31,1930, or nearest inventory date %.. 

(b) Value of merchandise (at cost or replacement value) on hand December 31,1929, or nearest inventory da te $. 

X I I A. C A P I T A L E M P L O Y E D ; Give the total amount of capital (cash, buildings, goods, etc.) employed 

(invested) in your business « • • 
B . Are you a joint stock company? 

C E R T I F I C A T E 

Th i s is to certify t ha t the information contained in this schedule is correct and complete' to the best of m y knowledge 

and behef, and covers the period from 1 9 . . . , to 19 . . . 

(Signature and official title of person furnishing the information) 

fi)NoTE —Employees who work only par t of the normal working day and those who work only par t of t he normal 
working week should be considered part- t ime employees. 

95442—155 
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BUREAU F ] 6 D ] 6 R A L DE LA STATISTIQUE, CANADA 

RECENSEMENT DES fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 

QUESTIONNAIRE DU COMMERCE DE DETAIL, N" 2 

Le recensement des Etablissements de comm.erce et de service est fait conform6ment aux dispositions de la Loi de la 
Statistique, 8-9 Georges V, chapitre 43. 

Toutes les reponses aux questions pos6es sur la presente formule seront consid6r6es comme absolument confidentielles, 
Aucune publication ne sera faite par le Bureau F6d6ral de la Statistique de nature k faire connaltre le nom et le genre de 
commerce d'un 6tablissement ou I'autre en particulier. L'examen et la mise en tableaux des rapports seront faits par des 
commis asserment6s et tenus au secret. Les renseignements fournis ne serviront en aucune faf;on k la fixation de taxes et 
ne seront communiques k aucune autorit6 provineiale ou municipale ou k aucun autre m.inistfere ou d^partement du Gou­
vernement federal; ils ne serviront qu'S, la preparation de statistiques. 

Toutes les r6ponses doivent se rapporter k I'annee civile 1930, ou k I'annee commerciale la plus conform,e k I'annee civile. 
Si la chose est possible, les rapports devront couvrir les operations enti^res de rann6e, mfimie si I'etablissement a chang6 
de proprietaire. 

Les etablissem,ent3 qui possfedent et exploitent des succursales (telles les chalnes de magasins) sont tenus de preparer 
des rapports distincts pour chaque succursale. 

I. DESCRIPTION DES ETABLISSEMENTS:— 

(a) Nom de I'etablissement 

(b) Nom du proprietaire 

(c) Emplacement—Province Comte Municipalite 

(Dans les Provinces des Prairies) donnez le Township Rang Meridien 

Cite, Ville, Village ou Paroisse 

Rue et Num.ero 

(d) L'etablissement est-il situe dans les limites de la cite, du village ou de I'endroit incorpore? (Oui ou Non) 

(e) Adresse postale de I'administration centrale ou du proprietaire 

(f) Cette organisation possfede-t-elle ou exploite-t-elle d'autres etablissements du mSme genre dans la viUe? (Oui ou 

Non) Dans cette province? (Oui ou Non) Ailleurs au Canada? (Oui ou Non) 

(g) Nombre d'6tablissem.ents dont cette organisation est proprietaire au Canada 

(h) Genre d'organisation 

(Dire si elle est exploitee par des individus, par une compagnie incorporee ou par une association coopferative.) 

(i) Donner la date approximative, si connue, du premier etablissement de ce commerce 

(j) Donner la date approximative k laquelle ce commerce est tomb6 aux mains du present proprietaire 

(k) Est-ce un etablissement faisant partie d'une chaine? (Oui ou Non) 

Si oui, quel est le nom de la chaine? 

(l) Genre de service: Sans comm.is? (Oui ou Non) Comptant sans livraison? (Oui ou Non) 

Avec livraison? (Oui ou Non) Autre (specifier) 

II. DESCRIPTION DU COMMERCE:— 

(a) Genre de commerce 
(Dire ici quel genre de commerce vous exploitez. Examples: epicerie, epicerie et boucherie, boucherie avec epiceries, 

halle aux viandes, ferronnerie, confiserie, magasin gen6ral, magasin k rayons, poste k essence, cirage de chaussures, 
boutique de barbier, etc., etc., etc.) 

(b) Afin de bien saisir le genre de commerce que vous faites, pri6re d'indiciuer ci-dessous pour notre information les 
marchandises ou les services que vous vendez le plus, dans I'ordre d importance de vas ventes. 

2 6. 

3 7. 

III. PROPRIlilTAIRES ET MEMBRES DE LA FIRME:— . . . -
(a) Proprietaires et membres de la firme ne recevant ni salaire fixe ni commission. (Ne pas inclure les actionnaires 

de compagnies incorpor6es)— 

1. Nombre Hommes Femmes 
(N'inscrire que ceux qui consacrent tout, ou pratiquement tout leur temps au commerce.) 

(b) Proprietaires et membres de la firme receviint un salaire fixe ou uno comm.ission^ 

1. Nombre Hommes Femmes 

2. Total des salaires et des commissions re?us pendant I'annee, ou la p6riode faisant le sujet du pr6sent rapport $. 
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IV. N O M B R E D'EMPLOYJfiS P A Y ^ S P E N D A N T L E S MOIS S P E C I F I C S , E T T O T A L D E S S A L A I R E S E T 
G A G E S P A Y E S : — 

N e pas inclure les proprietaires et membres de la firme ni leurs salaires. 
A I'heure actuelle 

Janvier Avril Juillet Octobre Decembre H o m m e s F e m m e s 
(a) N o m b r e d 'employes 
(b) Tota l des salaires et gages payes k tous les employes pendant TannEe 1930, ou la periode faisant le sujet du present 

rapport $ 
A I'heure actuelle 

Janvier Avril Juillet Octobre Decembre H o m m e s Femmes 
(cj N o m b r e d'employ6s k temps 

partiel (comipris ci-dessus) 

(d) Salaires et gages payes (compris ci-dessus) aux employes k temps partiel pendant I'annee 1930, ou la p6riode faisant 

le sujet du present rapport ( 0 1 

V. V E N T E S N E T T E S D E S P R O D U I T S E T M A R C H A N D I S E S : (Les ventes brutes moins les marchandises retour­
nees, les escomptes et les allocations. Les achats faits par les membres p'^r I'entremise des cooperatives doivent e t re 
inclus. Les recettes provenant des repas servis dans les restaurants, les salles k manger, etc. , ainsi que les recettes dea 
etablissements de reparations et de service, doivent etre inscrites au N" VI et ne doivent pas etre incluses ici.). 

Valeur tota le (nette) d e vos ventes de marchandises S. 

(a) Somme approximative des ventes au comptant S. 

(b) Somme approximative des ventes i credit (toutes ventes non au comptant) $. 

(c) Indiquer la soname totale, s'il y en a, des ventes k t e rmes comprises k (b) S. 

(d) Si une part ie de ces marchandises ont ete fabriquSes dans cet etablissement, donner la valeur mar-

chande, f.o.b. k I 'etablissement, devant etre iascrite k V (a,b et c) ci-dessus $. 

(e) Les ventes faites k d 'autres detaillants (devant etre incluses ci-dessus) S. 

(f) Ventes par correspondance (k inscrire ci-dessus egalement) I . 

VI . R E C E T T E S P R O V E N A N T D' : f iTABLTSSEMENTS D E R : ^ P A R A T I 0 N S E T D E S E R V I C E (Comprenant les 
recettes de tout genre de reparations et de services tels que salons de barbier et de beaute , boutiques de cireurs de 

bot tes , reparations d 'autos et d'accessoires d'autos, etc.) S 

VII . Exploitez-vous un restaurant, salle k t he , comptoir k manger, cafe, cafeteria, salle k cafe, etc.? (Oui ou Non) . 

(a) Si oui, indiquer ici les recettes provenant des repas et gouters . (Ces recettes doivent aussi etre inscrites 

k V I ci-dessus) S. 

(b) Combien de sieges? ( N o m b r e de personnes pouvant etre servies k la fois) 

V I I I . C o m m e partie d e votre comm.erce, exploitez-vous un etablissement de reparations ou de service pour automobiles 

et accessoires, y compris batteries, pneus, couvertures, etc.? (Oui ou Non) 

(a ) Indiquer ici les recettes de reparations d'autos $ 

(b) Indiquer ici le nombre d 'employes aux rep-irages et au service d 'autos 
Les recettes provenant de reparations doivent etre aussi inscrites k VI ci-dessus et, pour I'huile, gaz et acceasoires, 
k V ci-dessus. 

I X . L O Y E R , s'il y a lieu, paye pour b&.timents pendant I'annee S 

(a) Di tes si les b&,timents occupes sont enti&rement louCs $ 

(b) Si les b&timents occupes sont partie possedes et partie loues S 17.'. 

X . T O U S A U T R E S F R A I S pay6s en 1930. (Ne pas inclure les salaires, gages, loyer ou le cout des marchandises achet6e3 

pour la vente) $ 

(a) Si dans les frais ci-dessus est compris I 'interet sur I'argent emprunte, indiquer ici le montant de I 'interet $ 

X I . M A R C H A N D I S E S E N M A I N S P O U R LA V E N T E : — 

(a) Valeur des marchandises (Cout ou valeur de remplacement) en mains le 31 decembre 1930, ou date d ' inventaire 

la plus rapprochee • § - •• 

(b) Valeur des marchandises (Cout ou valeur de remplacement) en mains le 31 decembre 1929, ou da te d ' inventaire 

la plus rapprochee S 

X I I . A. C A P I T A L UTILIS^v! Donnez la somme totale de capital (en argent, bS,timents, marchandises, etc.) utilisee 

(placee) dans votre commerce % 

B . Est-ce une compagnie ^ capital-actions? 

C E R T I F I C A T 

Je certifie, par les presentes, que les renseignements contenus dans ce questionnaire sont, k m a connaissance et croyance, 

complets et exacts et s 'appliquent k la periode s'etendant du 19 . . . .^ 1 9 . . . , 

(Signature et titre officiel de la personne fournissant les renseignementsX. 

(1) Ceux qui ne travaillent qu'une partie de la journee normale et ceux qui ne travaillent qu'une part ie de la semaine 
uormale de travail , doivent 6tre consideres comme employ6s k temps partiel. 
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DOMINION BUREAU OF STATISTICS, CANADA 

CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1931 

RETAIL SCHEDULE No. 5—GENERAL 

The Census of Merchandising and Service Establishments is taken in conformity with the requirements of the Statistic « 
Act, 8-9 George V, Chapter 43. 

All answers to the enquiries on this schedule will be treated as absolutely confidential. No publication will be made 
by the Dominion Bureau of Statistics which will disclose the name or operations of individual establishments in any par­
ticular. The examination and tabulation of returns will be miade by officers and clerks sworn to secrecy. Information 
supplied will not be used as a basis of any system of taxation or disclosed to any municipal or provincial authority or to any 
other departnaent of the Donainion Government. It will be used only in the preparation of statistics. 

All answers should relate to the calendar year 1930, or to the business year most nearly conforming to the calendar year. 
Reports should, if possible, cover the full year's operation even if ownership has changed. 

Establishments which own and operate branch stores (such as chain organizations) must prepare separate reports for 
each store. 

I. DESCRIPTION OF ESTABLISHMENTS:— 
(a) Name of Establishment 
(b) Name of Owner 
(c) Location of Establishment—Province County Municipality 

(In Prairie Provinces) Give Township Range Meridian 
City, Town, Village or Parish 
Street and Number 

(d) Is Establishment located within corporate limits of city, village or incorporated place? (Yes or No) 
(e ) Post Office address of head office or owner 
(f) Does this organization own or operate other establishments in the same line of business in this City? (Yes or No),. . 

In this province? (Yes or No) In any other part of Canada? (Yes or No) 
(g) Number of stores owned by this organization in Canada 
(h) Character of organization 

(State whether operated by individuals or by an incorporated company or co-operative association) 
(i) Give approximate date of original establishment of this business if known 
(j) Give approximate date when this business came under the present ownership 
(k) Are you a unit in a chain organization? (Yes or No) If so, what is nam.e of chain? 
(I) Degree of service: Self-Service? (Yes or No) Cash and Carry? (Yes or No) 

Delivery Service? (Yes or No) Other (specify) 

II. DESCRIPTION OF BUSINESS:— 
(a) Kind of business 

(State here what kind of an establishment you operate. Examples: Grocery store, grocery and meat store, meat 
store with groceries, meat market, hardware store, confectionery store, general store, department store, 
gasoline service station, shoe shine parlor, barber shop, etc., etc.) 

(b) To help us understand exactly the kind of business you are doing state below the goods or services which you sell 
most, in order of their importance in your sales. 

1 5. 

2 6. 

3 7. 

4 8. 

III. PROPRIETORS AND FIRM MEMBERS:-
(a) Proprietors and firm members who do not receive a stated salary or commission. (Do not include stockholders 

of incorporated companies)— 
1. Total number Males Females 

(Report only those devoting all, or practically all, of their time to the business) 
(b) Proprietors and firm members receiving a stated salary or commission— 

1. Total number Males Females 
2. Total salaries and commissions recoived for the year, or period covered by this report ^ 

IV. NUMBER OF PAID EMPLOYEES FOR SPECIFIED MONTHS AND TOTAL SALARIES AND WAGES 
PAID:— 

(Report number of paid employees as of the fifteenth day, or nearest pay-roll date, for each month. Do not include pro­
prietors and firm members or their salaries.) 

Present time 
January April July October December Males Females 

(a) Total number of employees 
(b) Total salaries and wages paid to all employees for the year 1930, or period covered by this report $ 

Present time 
January April July October December Males Females 

(c) Number of part-time employees' (included above) 
(d) Salaries and wages paid (included above) to part-time omployeos for the year 1930, or period covered by this report^ 

~% 

NOTE.—Employees who work only part of the normal working day and those who work only part of the normal working 
week should be considered part-time employees. 
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N E T S A L E S O F P R O D U C T S A N D M E R C H A N D I S E : (Gross sales less returned goods, discounts, and allowances. 
Purchases of member s through co-operatives should be included. Receipts from meals served by restaurants, dining-
rooms, etc., also receipts from repair and service operations should be reported under No. VII , and should not be included 
in th i s section.) 

(a) Ne t cash sales $ 
(b } Ne t credit sales if any (all sales not cash in hand) $ 
(c) T o t a l net sales (sum of a and b) , S 
(d) Give to ta l amount, if any, of instalment sales included above in (b) 3 
(d) If any of th i s merchandise was manufactured in th i s establishment, give selling value, f.o.b. plant, 

which should also be included in a, b, and c, above $ 
(e) Sales m a d e to other retai lers (to be also included above) $ 
(f) Mail order sales (include also above) S 

V i . S A L E S B Y C O M M O D I T Y CLASSES:— 
To answer this par t of the schedule first fill in I t em No. 1, wi th the to ta l amount of your sales of commodities; second, 

enter t he value of your sales of each class of goods handled by you. A careful est imate of values will be acceptable where 
exact records are not avai lable . 

C O M M O D I T Y C L A S S E S 

: . T O T A L S A L E S O F ALL COMMO­
D I T I E S 

2. A N T I Q U E S , A R T G O O D S , STA­
T U A R Y , A N D G I F T S 

3. A U T O M O B I L E S , T R U C K S , 
B U S E S , T R A C T O R S A N D 
A C C E S S O R I E S , T O T A L 

(a) Passenger automobiles, new: 
(b) Sales to ul t imate customers (number 

of units ) 
(c) Sales to o ther dealers (num.ber of 

units ) 
(d) Passenger automobiles, used (num­

ber of units ) 
(e ) Buses (number of units ) 
(f) Commercial cars and trucks, new 

(number of units .) 
(g) Commercial cars and trucks, used 

(number of units ) 
fA) Tractors , farm and o ther (number 

of units ) 
(i) Special-purpose vehicles: fire appar­

atus, ambulances, taxicabs, etc . (num­
ber of units ) 

(j) Automotive parts and accessories 
(except tires, tubes and ba t te r ies ) . . 

(k) Tires, tubes and t i r e accessories 

4. B A T T E R I E S , S T O R A G E 

i. B U I L D I N G M A T E R I A L S , T O T A L 
(Do not include Nos. 15, 23, 25, 27, 40, 

and 47.) 
(a) Brick, t e r ra cotta, t i le, e tc 
(b) Building stone 
(c) Crushed stone 
(d ) Cement 
(e) Lime, plaster, etc 
(f) Lumber , rough, dressed, and finish­

ed (M feet B.M.) ) 
(g) Planing-mill products—woodwork. 
(k) Wood shingles and shakes 
(i) Roofing mater ials (except wood 

shingles and shakes) 
(j) Structural steel 
(k) Iron and other meta l building ma-

t e r i a b 
I'O Building papers, wood base insu­

lating boards, hardwood boards, e tc . 
Cm J Wall boards (except wood base­

boards) 
1. Pulp and fibre 
2 Plas ter 

( n M l l other building materials (spe­
cify principal i tems):— 

Value of sales 

6. C A M E R A S A N D P H O T O G R A ­
P H I C S U P P L I E S , T O T A L 

(See Sec. VI I , No. 24 for photo finishing) 
(a ) Cameras 
(b) Photographic supplies 

C A S K E T S A N D 
E R S ' S U P P L I E S . 

U N D E R T A K -

8. C H E M I C A L S (See No. 136). 

9. C I G A R S , C I G A R E T T E S , TO­
BACCO, A N D SMOIvERS ' S U P ­
P L I E S , T O T A L 

(a) Cigars, cigarettes and tobacco 
(b) Smokers' supplies 

10. I N F A N T S ' W E A R 

C O M M O D I T Y CLASSES Value of sales 

. C L O T H I N G A N D F U R N I S H ­
I N G S , H A T S A N D CAPS, M E N ' S 
A N D BOYS ' , T O T A L 

(a) Custom tailoring 
(b) Men's or boys ' suits 
(c) Men's or boy's overcoats 

(except fur overcoats, see 22) 
(d) Men's or boys' hats and caps . . . 
Ce) Men's or boys ' underwear, hosiery 

and shirts 
(f) All other men's or boys' furnishings 
(g) Work clothing 
(k) All other men's or boys ' clothing. . 

12. C L O T H I N G , W O M E N ' S , MISSES ' , 
A N D C H I L D R E N ' S , T O T A L . . . . 

(Report furs and Eur goods under No. 22.) 
(a) Custom tailoring 
(b) Children's wear 
(c) Millinery 
(d) Women's or children's hosiery 
(e) Wom^en's or misses' cloaks, suitsand 

dresses 
(f) Women's or misses' underwear, 

negligees, corsets, etc _... 
(g) All other women's, misses' or child­

ren's wearing apparel (not including 
shoes or furs) 

13 D R U G S A N D D R U G S U N ­
D R I E S . T O T A L 

{See i tem 49 for toilet articles and pre­
parations.) 

(a) Prescriptions 
Ct J Drugs, pharmaceuticals, patent 

medicines, and compounds (chemi­
cals sold by drug stores should be 
included in this i tem) 

(c) Rubber sundries as sold in drug 
stores 

(d)Dnig sundries {See separate i tems 
for soda-fountain sales and ice cream r 
confectionery and nuts (No. 19); 
surgical and hospital supplies, etc, 
(No. 48) ) 

14 D R Y G O O D S A N D N O T I O N S , 
T O T A L 

(Report clothing separately as listed 
under Nos. 10, 11 and 12.) 

Cc) Piece goods. Tota l (sum of (b) to 
(f)) 

ffe J Cotton „ 
(c ) Linen good;, 
(d) Wool and wool-mixed goods 
(e) Rayons, celanese and other artificial 

silks 
(f) Silks and velvets 
(g) Notions (such as ribbons, laces, 

embroideries, buttons, thread, hand­
kerchiefs, parasols, umbrellas, e tc .) . 

C^; All other d ry goods (do not include 
articles in 28) 

S. 

% 
% 
% 
% 
% 

$ . 
s 
% 
s 
% 
$ 
% 

% 

%. 

% 

% 
% 

$ 

$ 

$ 
% 
s 
s 
$ 
% 

$ 
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V I . S A L E S B Y C O M M O D I T Y C L A S S E S : - C o i i . 

C O M M O D I T Y C L A S S E S 

15. E L E C T R I C A P P L I A N C E S A N D 
S U P P L I E S (not including radios and 
radio equipment, see No. 42; see No . 4 
for bat ter ies and No . 28 (/} for elec­
tr ic refrigerators). Tota l 

(a) Electr ic household ironing ma­
chines, washing machines, vacuum 
cleaners, and other motor-driven ap­
pliances, exclusive of refrigerators 
and oil burners 

("fe J Por tab le electric household heat­
ing appliances (including irons, per­
colators, toasters, grills, bowl heat­
ers, etc.) 

(c) Electr ic lighting equipment (resi­
dential, commercial and industrial 
including fixtures, portables, shades, 
reflectors, floodlights) 

(d) Incandescent lamps (of all t ypes ) . . 
(e) Electrical mater ials , supplies, and 

devices, used in interior electrical con­
struction 

(f) Commercia l and industrial appli­
ances (motor-driven and heating, 
including motors, control equip­
ment , etc.) 

(g) Electric ranges, water heaters, and 
other heavy-duty heating appliances, 
including air heaters over 1,000 
wat t s 

( 'Another electrical appliances and 
supplies 

16. F A R M A N D G A R D E N E Q U I P 
M E N T A N D S U P P L I E S , T O T A L 
(Report t ractors under 3 (h) ) 

(a) F a r m machinery 
(b) F a r m wagons 
(c) Wire fencing, gates, and posts 
(d) All other farm and garden equip­

ment and supplies 

17. F E R T I L I Z E R S . . 

18. F L O W E R S , W R E A T H S , E T C . . . 

19. F O O D A N D K I N D R E D P R O ­
D U C T S : 

(a) Bakery products, fresh (Biscuits 
and Crackers to be reported as "gro­
ceries") 

(b) Beverages, bot t led 
(c.i Candy, confectionery and nuts 
(d) Delicatessen and Ready-to-Serve 

Foods (not canned or bot t led) 
(e) Fish and Other Sea Foods, Fresh 
(f) Frui ts and Vegetables, Fresh 
(g) Groceries (General Line), Total 

(sum oi (hjto (n)) 
(h) But ter and Cheese 
( t j E g g s 
(j} Lard, lard substitutes, and cooking 

fats and oils 
fU Flour 
( ; ; Sugar 
(m ) Canned Salmon 
("n.) Other Groceries (including canned 

and bot t led goods except canned 
salmon) 

(o) Meats (including poultry) 
(p) Milk and Cream, Fluid 
(q) Soda Fountain Sales and Ice Cream 

20. F U E L , T O T A L 
(a) Coal (tons) 
("tj Fuel oil 
(cJ Wood, coke, and other fuels. 

21. F U R N I T U R E , (report second-hand 
furniture under No . 53 (a) ):— 

(a) Household furniture, total (sum of 
(b)io(f)) 

(b } Bedroonr furniture 
(c) Living-room, l ibrary and ha l l . . 
(d ) Dining-room 
(e) Ki tchen 
(/) Other household furniture 
(g) Office and store furniture 

22. F U R S A N D F U R G O O D S . 

Value of sales 

S. 

t. 

%. 
% 

I. 

s. 

$. 
J. 

s. 
s. 
s 

s. 

% 
s 
$ 
$ 
$ 
$ 
$ 
I 
$ 
s 
$ 
$. 
s 

s 
$ 
8 
S 

s. 
I ! 
S 

$. 
s. 
s. 
$. 
%. 
%. 
%. 

C O M M O D I T Y C L A S S E S 

23. GAS A P P L I A N C E S A N D SUP­
P L I E S , T O T A L 

(a) Gas stoves and ranges 
(b) Gas water heaters 
(c) All other gas appliances 

24. G A S O L I N E , L U B R I C A T I N G 
OILS , A N D G R E A S E S , T O T A L . . 

(a) Gasoline 
(b) Lubricating oils and greases 

25. H A R D W A R E , T O T A L 
(Report paints and varnishes under 
No . 40.) 

(aj Builders ' and shelf hardware 
(b) Carpenters ' and mechanics ' too l s . . 
(c) All other hardware 

26. H A Y , G R A I N , A N D F E E D , 
T O T A L 

(a) H a y , s traw, and alfalfa 
(b) Grain and feed 

27. H E A T I N G A N D P L U M B I N G 
E Q U I P M E N T A N D S U P P L I E S 
(other than 15, 23 a-nd 47) 

28. H O U S E F U R N I S H I N G S , T O T A L 
(a) Draperies, uphobtery , cretonnes 

and curtains 
fb) Floor coverings 
(c) Bedding, mattresses, springs, pil­

lows, etc 
(d) China, glassware, and c rocke ry . . . 
(e) Ki tchen utensils 
(f) Refrigerators (electric and g a s ) . . . 
(g) Other house furnishings (including 

awnings, mirrors, pictures, window 
shades, bed-spreads, blankets, com­
fortables, pillow cases, sheets, table 
linen, towels, a r t needlework and 
supplies, etc.) 

29. H O U S E H O L D S U P P L I E S 
(a) Soap 
ffoJAU other, including cleaning com­

pounds, matches , etc 

30. I C E 

31. J E W E L R Y , S I L V E R W A R E A N D 
C L O C K S A N D W A T C H E S , 
T O T A L 

(aj Clocks 
fi>j Watches 
(c) Diamond jewelry 
(d) Rings, other than diamond 
(e) Gold and gold-filled jewelry 
(f) P la ted silverware (flat and hoUow 

ware, and other goods) 
(g) Sterling silverware (flat and hol­

low ware, and other goods) 
(A) All other jewelry 

32. L E A T H E R G O O D S , H A R N E S S , 
B I L L F O L D S , W A L L E T S , P U R ­
SES, etc 

L U G G A G E 

34. M O N U M E N T S A N D T O M B ­
S T O N E S 

35. M O T O R C Y C L E S A N D A C C E S S ­
O R I E S 

36. B I C Y C L E S A N D A C C E S S O R I E S 

37. M U S I C A L I N S T R U M E N T S A N D 
A C C E S S O R I E S 

(Report radios and radio equipment 
under N o . 42.) 

(aj Pianos, player pianos, organs, and 
accessories 

(b) Phonographs and records 
(c) Stringed and band instruments 
(d) Sheet music, music books, etc 
f'ejAU other music^il instruments and 

accessories 

Value of sales 

I 
t 
$ 

$. 
$ 
S 

% 
t 
s 

t. 
$ 
$ 

I 

s. 
i 
s 

$ 
s 

$ 
f 

$. 
s. 
I. 
$. 
s. 

$. 
$. 
J. 

s. 
$ 

s. 

s. 

s. 
$ 
I. 
s 
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V I . S A L E S B Y C O M M O D I T Y C L A S S E S : - C o n . 

C O M M O D I T Y C L A S S E S 

38. O F F I C E A N D S T O R E E Q U I P -
MEN'T, T O T A L 

(a) Adding and calculating machines 
and accessories 

(b) Typewri ters and accessor ies . . . . 
(c) Other office and store equipment 

and mechanical devices (report office 
and store furniture under No . 21 (g)). 

39. O P T I C A L G O O D S 

40. P A I N T S , V A R N I S H E S , GLASS 
A N D P A I N T E R S ' S U P P L I E S , 
T O T A L 

Tfl J Pa in ts , varnishes, lacquers, etc . 
(b) Glass 
(c ) Painters ' supplies 

41. P R O F E S S I O N A L A N D S C I E N 
T I F I C I N S T R U M E N T S A N D 
E Q U I P M E N T (see No . 48 for sup­
plies). . 

42. R A D I O S A N D R A D I O E Q U I P ­
M E N T 
(Report bat ter ies under No . 4). 

fa) Radio sets 
(b) Radio parts , accessories, and equip­

ment 

43. S E E D S , B U L B S , N U R S E R Y 
S T O C K , P L A N T S , etc 

44. S H O E S A N D O T H E R F O O T ­
WEAR, T O T A L 

(a) Footwear wholly or chiefly of lea­
ther , 

(1) Men's or boys ' 
(2) Women's or misses' 
(3) Chi ldren 's 

fb) Fel t footwear 
(c ) Rubber footwear 

45. S P O R T I N G G O O D S I N C L U D ­
I N G G Y M N A S I U M E Q U I P ­
M E N T 

46. S T A T I O N E R Y , B O O K S , A N D 
M A G A Z I N E S , T O T A L 

(aJBooks 
(b} Majgazines and newspapers 
(e) Writing paper and envelopes, pat­

terns, tablets , index cards 
(d) Paper cups, dishes, napkins, towels, 

wrapping paper, bags, paper tags, 
toilet paper 

Value of sales 

S. 

$. 

S. 
$. 
$. 

s. 
s. 

S-

47. STOVES, R A N G E S , H E A T E R S , 
etc. 
(other than electric and gas: see No. 
15 (g)ioT electric stoves, etc., and No. 
23 for gas stoves, etc.) 

48, 

C O M M O D I T Y C L A S S E S 

46.—Con. 
(e) Blank books and loose-leaf books . . 
(/) Fountain pens and pencils 
(g) All other stationery and stationers' 

supplies 

S U R G I C A L , D E N T A L A N D 
H O S P I T A L S U P P L I E S (see No. 41 
for instruments and equ ipmen t ) . . . 

49. T O I L E T A R T I C L E S A N D P R E ­
P A R A T I O N S , T O T A L 

(a) Toilet preparations and cosmetics, 
including perfumes, face powders, 
compacts, rouge, lipsticks, eyebrow 
pencils, talcum powder, eyebrow pre­
parations, depilatories, deodorants, 
manicure preparations, ba th prepar 
ations, hair preparations, creams, lo 
tions, toilet and shaving soaps 

(b) Toilet articles, including brushes, 
combs, mirrors, dresser sets and pie­
ces, atomizers, powder jars, mani­
cure implements, pyroxylin ware, cel­
luloid ware, etc 

50. T O Y S A N D GAMES. 

51. WALL P A P E R 

.52. M I S C E L L A N E O U S M E R C H A N ­
D I S E I T E M S (specify principal 
commodities and give value of sales 
of each) 

(") 
(b) 
(c) 

53. S E C O N D - H A N D M E R C H A N ­
D I S E 
(See Nos. 3 (d) and 3 (g) for used 

automobiles). 
(a) Furniture 
(b) Other (specify principal classes and 

give value of sales of each) 
(c) 
(d) 
(e) 

Value of sales 

$. 

S. 

$. 

$. 

s . . 

s. 
s 

s. 

V I I . R E C E I P T S F R O M R E P A I R A N D S E R V I C E O P E R A T I O N S : — 
To answer th i s part of the Schedule first fill in I t em No. 1 wi th the to ta l amount of your sales of services; second, enter 

t he value of your sales of each class of service sold by you. A careful es t imate of values wi l l be acceptable where exact 
records are not avai lable . 

COMMODITY CLASSES 

1. TOTAL RECEIPTS FROM REPAIR 

2. Am.usements—(Summ.er parks, auditor­
iums, bathing beaches, race tracks, exhi­
bitions, dancing places, swimming pools, 
penny arcades, skating rinks, miniature golf 
courses, etc.) 

(Do not include 9, 22, 25 or 30 here) 

4. Baths (including "Turkish) 

6. Bicycle and motorcycle repair shops 

VALUE 
OF SALES 

S 

S 
•S 
$ S 
S 
S 
S 

s 
s 
s 

COMMODITY CLASSES 

Total 

(c) Photo finishing 
25. Pool and billiard rooms 

VALUE 
OP SALES 

S 
S 
•S 
s 
$ 
s 
s .5 
$ . . 
s 
s . . . 
s. 

,s 
-? . . . 
-S 

s s 
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VII. RECEIPTS FROM REPAIR AND SERVICE OPERATIONS:—Con. 

COMMODITY CLASSES 

30. Theatres (other than moving picture) 

33. Do you operate a restaurant, lunch counter. 
tea room, caf6, cafeteria, coffee shop, etc.? 

(a) If you do, state here receipts from sale of 
meals and lunches. (This amount should 

VALUE 
OF SALES 

s 
$ 
5 

S 
S 
s 
$ 

s 

COMMODITY CLASSES 

33.—Con. 
(b) What is the seating capacity? (Num.ber 

of persons who can normally be accommo-

34. Do you operate as part of your business a 
repair or service establishment for auto­
mobile or automobile accessories, including 
batteries, tires, tops, etc.? (Yes or No). . . 

(1) State here receipts from auto repair service 
(2) State here num,ber employed repairing and 

servicing automobiles. 
Receipts for repairs should also be included in 

VII item No. 1 above and for oil, gas, parts, 
etc., in V and VI above only. 

VALUE 
OF SALES 

$ 

VIII. RENT, if any, paid for premises during the year— 
(a) If premises occupied are wholly rented ?. 
(b) If premises are partly owned and partly rented S. 

IX. ALL OTHER EXPENSES paid in 1930. (Do not include wages, salaries, rent or the cost of goods pur­
chased for resale) $. 

(a) If you have included in the above expenses interest on money borrowed by you, state amount of interest 
here $. 

X. STOCKS ON HAND FOR SALE;— 
(a) Value of merchandise (at cost or replacement value) on hand, December 31, 1930, or nearest inventory 

date S. 
(b) Value of m.erchandise (at cost or replacement value) on hand, December 31, 1929, or nearest inventory 

date S. 

XI. LEASED DEPARTMENTS (Write "None" if no departments are leased): 
(a) Number of leased departments 
(b ) Income or rental from leased departments S. 
(c) Gross sales made in leased departments $. 
(d) Are these sales included in Inquiries V and VI? (Yes or No ) 

XII. REMARKS: 

XIII. CAPITAL EMPLOYED: 1. (Give the total value of the capital (cash, buildings, goods, etc.) employed 
or (invested) in your business) $. 

2. Are you a joint stock company? 

TO BE ANSWERED BY FIRMS OTHER THAN JOINT STOCK COMPANIES 
(i.e.. Private Firms, Partnership, etc.) 

XIV. CAPITAL OWNERSHIP:— 
1. Is the capital employed in your firm all owned in Canada? 
2. If not, state percentage owned as follows:— 

Owned in Canada Owned in Great Britain Owned in United States Owned Elsewhere 

TO BE ANSWERED BY ALL FIRMS 
XV. BRANCH F I R M S : -

1. Are you a branch organization or subsidiary under the control of a firm located in another country? State par­
ticulars 

2. Are you affiliated in any way with a firm located in another country? If so, state nature of relationship 
3. State if you have branches or subsidiaries outside Canada and the location of same 

CERTIFICATE 

This is to certify that the information contained in this schedule is correct and complete to the best of my knowledge 
and belief, and covers the period from 19 » 
to 19 

(Signaturt and official title of person furnishing the information). 
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BUREAU F f e ^ R A L DE LA STATISTIQUE, CANADA 

KECENSEMENT DES fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1931 

QUESTIONNAIRE DU COMMERCE DE DETAIL No 5 (G^N^RAL) 

Le recensement des 6tablissements de commerce et de service est fait conformSment aux dispositions de la Loi de la 
Statistique, 8-9 Georges V, chapitre 43. 

Toutes lea reponses aux questions poshes sur la presente formule seront consid6r6es comme absolument confidentielles. 
Aucune publication ne sera faite par le Bureau F^d^ral de la Statistique de nature k faire connaltre le nom et le genre de com­
merce d'un 6tabhssement ou I'autre en particulier. L'examen et la mise en tableaux des rapports seront faits par des commis 
assermentes et tenus au secret. Les renseignements fournis ne serviront en aucune facon k la fixation de taxes et ne seront 
communiques k aucune autorit6 provineiale ou municipale ou k aucun autre minist6re ou d^partement du Gouvernement 
f6d6ral; ils ne serviront qu'S, la preparation de statistiques. 

Toutes les rdpoi^es doivent se rapporter k I'annte civile 1930, ou k I'annee commerciale la plus conforme k I'annee civile. 
Si la chose est possible, les rapports devront couvrir les operations enti^res de I'annee, m^me si I'etablissement a change de 
proprietaire. 

Les etablissements qui poss^dent et exploitent des succursales (telles les chalnes de magasins) sont tenus de preparer 
des rapports distincts pour chaque succursale. 

L DESCRIPTION DES fiTABLISSEMENTS:— 
(a) Nom de 1'etablissement 
(b) Nom. du proprieta-ire 
(c) Emplacement—Province Comte Municipahte 

(Dans les Provinces des Prairies) donnez le Township Rang Meridien 
Cite, \'ille, ^'illage ou Paroisse 
Rue et Numero 

(d) L'etablissement est-il situe dans les limites de la cite, du village ou de I'endroit incorpore? (Oui ou Non) 
(e) Adresse postale de I'administration centrale ou du proprietaire 
(f) Cette organisation possMe-t-elle ou exploite-t-elle d'autres etablissements du mSme genre dans la ville? (Oui ou 

Non) 
Dans cette province? (Ouiou Non) Ailleurs au Canada? (Ouiou Non) 

(g) Nom.bre d'etablissements dont cette organisation est proprietaire au Canada 
(A) Genre d'organisation 

(Dire si elle est exploitee par des individus, par une compagnie incorporee, par une societe ou une cooperative.) 
(i) Donner la date approximative, si connue, du premier etablissement de ce commerce 
(j) Donner la date approximative k laquelle ce commerce est passe aux mains du present proprietaire 
(k) Est-ce un etablissement faisant partie d'une chaine? (Oui ou Non) 

Si oui, quel est le nom de la chaine? 
(l) Genre de service: Sans commis? (Oui ou Non) Comptant sans livraison? (Oui ou Non) 

Avec livraison? (Oui ou Non) Autre (specifier^ 

IL DESCRIPTION DU COMMERCE:— 
(a) Genre de com.merce 

(Dire ici quel genre de commerce vous exploitez. Exemples: epicerie, epicerie et boucherie, boucherie avec epice­
ries, imlle aux viandes, ferronnerie, confiserie, magasin general, magasin k rayons, poste k essence, cirage de 
chaussures, boutique de barbier, etc., etc.) 

(b) Afin de bien saisir le genre de commerce que vous faites, pri^re d'indiquer ci-dessous pour notre information les 
marchandises ou les services que vous vendez le plus, dans I'ordre d'importance de vos ventes. 

1 5 
2 6 
3 7 
4 8 

III. PROPRIETAIRES ET MEMBRES DE LA FIRME:— 
(a) Proprietaires et naembres de la firme ne recevant ni salaire fixe ni commission. (Ne pas inclure les actionnaires de 

compagnies incorporees)— 
1. Nombre Hommes remm,es 

(N'inscrire que ceux qui consacrent tout ou pratiquement tout leur temps au com^merce.) 
(b) Proprietaires et membres de la firme recevant un salaire fixe ou une commission— 

1. Nombre Hommes Femmes 
2. Total des salaires et des commissions recus pendant I'annee, ou la periode faisant le sujet du present rapport S 

IV. NOMBRE D'EMPLOYES P A Y E S PENDANT LES MOTS SPECIFICS, ET TOTAL DES SALAIRES ET 
GAGES PAYfiS:— 

(Ne pas inclure les proprietaires et membres de la firme ni leurs salaires. A rapporter le nombre d'employes payes le 
15, ou jour de paye le plus proche de chaque mois.) 

A I'heure actuelle 
Janvier Avril Juillet Octobre Decembre Hommes Fem.mes 

(a) Nombre d'employes 
(b) Total des salaires et gages payes k tous les employes pendant I'annee 1930, ou la periode faisant le sujet du present 

rapport $ 
A I'heure actuelle 

Janvier Avril Juillet Octobre Decembre Hommes Femmes 
(c) Nombre d'employes k temps partiel^ (compris ci-dessus) 
(d) Salaires et gages (compris ri-dessus) payes aux employes k temps partiel pendant I'annee 1930, ou la periode faisant 

le sujet du present rapport (^) 
$ 

1 Ceux qui ne travaillent qu'une partie de la journee norraale et ceux qui ne travaillent qu'une partie de la semaine nor­
male de travail, doivent etre consideres comme employes k temps partiel. 
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VENTES NETTES DES PRODUITS ET MARCHANDISES: (Les ventes brutes moins Ies marchandises retour­
nees, Ies escomptes et les allocations. Les achats faits par Ies membres par I'entremise de cooperatives doivent fitre 
inclus. Les recettes provenant des repas servis dans les restaurants, les salles k manger, etc., ainsi que les recettes des 
etablissements de reparations et de service, doivent etre inscrites au N° VII et ne doivent pas etre incluses ici.) 

(a) Somme nette des ventes au comptant % 
(b) Somme nette des ventes k credit (Toutes ventes non au comptant) S 
(c) Total des ventes nettes (somme de a et 6) $ 
(d) Indiquer la somme totale, s'il y en a, des ventes k termes comprises il (b) $ 
(e) Si une partie de ces marchandises ont ete fabriqu6es dans cet etablissement, donner la valeur mar-

chande, f.o.b. kI'etabUssement, devant etreinscritek\ {ii,b et c) ci-dessus $ 
(f) Les ventes faites k d'autres detaillants (devant etre incluses ci-dessus) % 
(g) Ventes par correspondance (incluses ci-dessus 6galement) % 

VI. VENTES PAR CAT^GORIE DE MARCHANDISES:— 
Pour repondre k cette partie de la formule, remplir d'abord I'item N" 1 avec le montant total de vos ventee de marchan­

dises; ensuite, inscrire la valeur de vos ventes de chaque categorie de marchandises. Une estimation soign6e des valeurs 
sera accept6e si lee donn6es exactes ne sont pas disponibles. 

GENRE DE MARCHANDISES Valeur des ventes GENRE DE MARCHANDISES Valeur des ventea 

1. VENTES TOTALES DE TOU­
TES MARCHANDISES 

2. OBJETS ANTIQUES, OBJETS 
D'ART, STATUETTES ET CA­
DEAUX 

3. AUTOMOBILES, CAMIONS, AU­
TOBUS, TRACTEURS ET AC­
CESSOIRES, TOTAL 

(a) Automobiles pour voyageurs, neufs 
(b) V e n t e s aux clients (nombre 

d'unites ) 
(c) Ventes k d'autres commerpants 

(nombre d'unites ) 
(d) Automobiles pour voyageurs, usa­

ges, (nombre d'unites ) 
fe7Autobus (nombre d'unites. . . .) . . . . 
(f) Voitures et camions pour le com­

merce, neufs (nombre d'unit6s ) 
(g) Voiiures et camions pour le com­

merce, usages (nombre d'unites....) 
(h) Tracteurs de ferme et autres (nom­

bre d'unites ) 
(i) Voitures speciales: de pompiers, 

ambulances, taxis, etc., (nombre 
d'unites ) 

(j) Parties d'autoinobiles et accessoires 
(sauf les bandages, tubes et batteries) 

(k) Bandages, tubes et accessoires pour 
bandages 

4. BATTERIES, ACCUMULA­
TEURS 

5. MATERIAUX DE CONSTRUC­
TION, TOTAL 

(Ne pas inclure les N-̂ ^ 15, 23, 25, 27, 
40 et 47) 

faj Briques, tuiles, terracotta, etc.. 
(b) Pierre de construction 
(c) Pierre concassee 
(d) Ciment 
(e) Chaux, pl&.tre, etc 
(f) Bois de sciage, grossier, plane et fini 

(M pds m. de p) 
(g) Produits des moulins k raboter— 

travail du bois 
(h) Bardeaux de bois et merrains,.. 
(i) Materiel de toiture (excepte les bar­

deaux de bois et Ies merrains).... 
(j) Acier de construction 
(k) Fer et autres metaux de construc­

tion 
(I) Cartons de construction, plinthes en 

bois isolantes, planches en bois dur, 
etc 

I'm J Carton-planches (excepte les plin­
thes en bois) 
1, Pulpe et fibre 
2. Piatre 

(n) Tout autre materiel de construction 
(specifier les principaux item):— 

6. APPAREILS PHOTOGRAPHL 
QUES ET FOURNITliRES, TO­
TAL 

{Voir Sec. VII, N" 24, pour finissage de 
pellicules.) 

(a) Kodaks 
('6̂  Fournitures de photographes... 

$. 
S. 

$. 
$. 
s. 

%. 

$. 

$. 

%-

%. 
$. 
$. 
$. 
s. 

s. 

I 
$. 
s. 
s. 

%. 

s. 

s. 
s. 
s. 

$. 
s 

7. CERCUEILS ET FOURNITURES 
D'ENTREPRENEURS DE POM­
PES FUNEBRES 

8. PRODUITS CHIMIQUES {Voir 
N''136) 

9. CIGARES, CIGARETTES, TA­
BAC ET FOURNITURfeS DE 
FUMEURS, TOTAL 

(a) Cigares, cigarettes et tabac 
(b) Foumitures de fumeurs 

10. VETEMENTS D'ENFANTS 

11. V £ : T E M E N T S E T CONFECTION, 
CHAPEAUX ET CASQUETTES, 
POUR HOMMES ET GARCONS, 
TOTAL 

(a) vetements sur commande 
(b) Complets pour hommes et garpons.. 
(c) Pardessus pour homjnes et gargons. 

(Sauf pardessus en fourrure) 
(d) Chapeaux et casquettes pour hom­

mes et gargons 
(e) vetements de dessous pour hom-

raes et gargons, bas et chemises 
ff) Tous autres confections pour hom­

mes et garcons 
(g) vetements de travail 
(h) Tout autre vetement pour hommes 

et gargons 

12. VETEMENTS, POUR FEMMES, 
FILLETTES ET ENFANTS. TO­
TAL 
(Faire rapport des fourrures au N" 22) 

(a) vetements faits sur commande. 
(b) vetements pour enfants 
(c) Chapeaux (pour femmes) 
{d) Bas et chaussettes pour femmes et 

enfants 
(e) Manteaux, robes et complets, pour 

femmes et fillettes 
(f) vetements de dessous, nfegliges, cor­

sets pour femmes et fillettes 
(g ) Tout autre vetement (sauf les chaus­

sures et les fourrures) pour femmes et 
fillettes 

13. DROGUES ET P R O O r i T S 
PHARMACEUTIQUES, TOTAL. 

{Voir item 49 pour articles ot prepara­
tions de toilette). 

(a) Pre ;̂c rip tions 
(b) Drogues, produits pharmaceuti 

ques, medicaments brevetes et com 
pos6s (les produits chimiques vendus 
par les plmrmacios doivent etre Indus 
ici) 

(c) .\rticles en caoutchouc vendus dans 
les pharmacies 

(d) Produits pharmaceutiques fiw 
items separ6s pour comptoirs de ra­
fraichissements et crC'me k la ^lace; 
Ix.nbnns ot noix iN" 19); fournitures 
cio chirurgiens et d'h6pitaux, etc. 
tNMS) ) 

S. 

$. 

t. 

s. 
s. 
s. 

$. 

$. 

s. 

$. 
5. 
$. 
$. 
S. 

$ 

S. 

file:///rticles
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VI . V E N T E S P A R C A T ^ I G O R I E D E M A R C H A N D I S E S : - S u i t e 

237 

G E N R E D E M A R C H A N D I S E S \''aleur des ventes 

14. L I N G E R I E E T A R T I C L E S D E 
F A N T A I S I E , T O T A L 

(Rapporter les articles de vetement 
separement, Nos 10, 11 et 12). 

(a) Etoffes, etc., k la verge, to ta l 
(somme de (b) k (f)) 

(b) Cotonnades 
("cJ Toiles 
frfj Lainages et semi-lainages 
(e) Rayons, ceianSse et autres soies 

artificielles 
(f) Soies. et velours 
(g) Articles de fantaisie (rubans, den 

telles, broderies, boutons, fils, mou 
choirs, parasols, parapluies, e t c . ) . . . , 

(h) Toutes autres marchandises sfeches 
ou lingerie (sauf articles inscrits ^ 2 8 ) . 

15. A P P A R E I L S E T F O U R N I T U R E S 
E L E C T R I Q U E S (non compris les 
radios et accessoires, voir 42; vcii N° 4 
pour bat ter ies et N° 28 (f) pour gla­
cieres eiectriques). To ta l 

ffi) Appareils eiectriques; machines k 
repasser, k laver, aspirateurs et au­
tres dispositifs fonctionnant par mo-
teur, excepte les glacieres et les bru­
leurs a, I 'huile 

. ("bj Appareils de chauffage eiectrique 
portatifs (y compris fers k repasser, 
percolateurs, grille-pain, bouilloires, 
etc.) 

(c) Outillage d'6clairage eiectrique 
(pour residence, etablissements in­
dustriels et commerciaux, y compris 
at taches, dispositifs portatifs, aba t -
jour, refiecteurs, projecteurs) 

(d) Lampes k incandescence (tout genre) 
(e) Materiel, fournitures et dispositifs 

eiectriques, utihses dans la canalisa­
tion eiectrique interieure 

(f) Appareils pour le commerce et I'in­
dustrie (fonctionnant par moteur et 
chauffage, y compris les moteurs. 
dispositifs de controle, etc.) 

((/j Poeies eiectriques, chauffe-eau et 
autres appareils de chauffage lourds, 
y compris des chaufferettes de plus 
de 1,000 wat ts 

fAj Autres appareils et foumitures eiec­
triques 

16. I N S T R U M E N T S A R A T O I R E S , 
O U T I L L A G E E T F O U R N I T U ­
R E S P O U R J A R D I N S , T O T A L 
(Les t racteurs devant e t re inscrits k 
3 { A J ) . 

(a) Machinerie de ferme. . 
(b) Voitures de ferme 
(c) Cldture en fil de fer, barrieres et 

poteaux. 
(d) Tout autre outillage et fourniture de 

ferme 

17. E N G R A I S C H I M I Q U E S 

18. F L E U R S , C O U R O N N E S , E T C . . . 

19. A L I M E N T S E T P R O D U I T S D I -
V E R S i 

(a) Produi ts de la boulangerie, frais 
(biscuits ordinaires et au soda k rap­
porter c o m m e "epiceries") 

(b) Liqueurs , en bouteilles. 
( c )Bbnbohs , confiseries et noix 
(d) Aliments de fantaisie et pre ts k 

servir (non en boites ni en bouteilles). 
(e) Poisson et autres produi ts de la mer, 

frais 
(f) Frui ts e t legumes, frais 
(ff; Epiceries (generales), to ta l (somme 

dQ(h)k(n)) 
(h) Beurre et fromage 
f O O E u f s •. . • • ; • • • • 
OVSamdoux, succedanes du samdoux, 

gras k frire et huiles 
(k) Far ine 
f i ; Sucre -•• 
(m) Saumon, en boi tes 

S. 

$, 
% 
%. 

%. 
s. 

s . 
$ . 

%. 

$ . . 
%. 
%. 
%. 
%. 
%. 
%. 
%. 
$ . 
$ . 
{ . . 
I.. 
%. 

19.—Fin 
(n) Autres epiceries (y compris les ali­

ments en boites et en bouteilles au­
tres q u e l e saumon en boites) 

(o) Viandes, y compris les volailles 
(p) Lai t et crfeme, fluide 
(q) Ventes au comptoir des rafraichisse-

m,ents et cr^me k la glace 

G E N R E D E M A R C H A N D I S E S 

20. C O M B U S T I B L E , T O T A L 
(a) Charbon (tonnes) 
(b) Huile combust ible 
(c) Bois, coke et autres combust ib les . . 

21. M E U B L E S (Meubles d'occasion k 
rapporter au N° 53 (a) ):— 

(a) Meubles de menages, to ta l (somme 
de(b)k(f)) 

(b) Meubles de chambre k coucher, . , 
(c) Salon, b ibhotheque et hall 
(d) Salle k manger 
(e) Cuisine 
(f) Autres meubles de menage 
(g) Meubles de bureau et de magasin, 

22. F O U R R U R E S E T A R T I C L E S E N 
F O U R R U R E 

23. A P P A R E I L S E T F O U R N I T U 
T U R E S P O U R L E GAZ 

(a ) Poeies et cuisinieres k gaz 
(b) Chaufferettes au gaz 
(c) Tout autre appareil au gaz 

25. F E R R O N E R I E . T O T A L E 
(Peintures et vernis k inscrireau N''4D) 

(a) Ferronnerie generale et de cons 
truction 

(b ; Outils de menuisiers et de machi 
nistes 

(c) Toute autre ferronnerie 

. G A Z O L I N E , L U B R I F I A N T S E T 
G R A I S S E , T O T A L 

(a) Gazohne 
(b) Huiles et graisses. 

Valeur des ventes 

B. F O I N , G R A I N S E T P R O V E N D E . 
T O T A L 

(a) Foin, paille et luzerne 
(b) Grains et provende 

$ . 
$ . 
$ . 
%. 

$. 
S. 

s. 
?, 
s. 
s . 
s . 

27. O U T I L L A G E E T F O U R N I T U ­
R E S D E C H A U F F A G E E T D E 
P L O M B E R I E (autre que 15, 23 et 47) 

28. F O U R N I T U R E S D E MAISON, 
T O T A L 

(a) Draperies, tapisseries, cretonnes et 
rideaux 

(b) Tapis et preiarts _•. 
(c)hits, mate las , sommiers de lit, 

oreillers, etc -, 
(d) Porcelaine, verrerie et poterie 
(e) Ustensiles de cuisine 
(f) Glacieres, k reiectricite ou au gaz . . 
(g) Autres foumitures de maison (y com­

pris auvents, miroirs, cadres, stores, 
couvrepieds, couvertures, conforta-
bles, taies d'oreillers, draps de lit 
nappes, essuiemain, t ravaux d'ai­
guille et autres , etc.) 

29 F O U R N I T U R E S D E M A N A G E . . . 
(a) Savons -
(b) Toutes autres, y compris les ingre­

dients pour le net toyage, allumettes 
etc 

30. G L A C E . 

31. B I J O U T E R I E , A R G E N T E R I E , 
H O R L O G E S E T M O N T R E S , TO­
T A L 

(a) Horloges 
(b) Montres 
(c) D iamants . 
(d)Ajanea.MX et bagues, autres que dia­

man t 

S 
S 

s . 

s . 
$ . 
$ . 
$ . 
%. 

$ . 
$ . 
$ . 
$ . 
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VI.—VENTES PAR CATilGOREE DE MARCHANDISES:—Fin 

GENRE DE MARCHANDISES 

31.—Fin 
(e) Objets en or ou plaques or 
(f) Argenterie, couteliene, gobeletterie, 

et autres articles 
(gj Articles en argent sterling, coutelie­

ne, gobeletterie, et autres articles... 
(h) Tous autres articles de bijouterie.. 

32. ARTICLES EN CUIR, HARNAIS 
PORTE-BILLETS, SACS DE 
VOYAGE, BOURSES, ETC 

33. MALLES, VALISES, ETC 

34. MONUMENTS ET PIERRES 
TOMBALES 

35. MOTOCYCLETTES ET ACCES­
SOIRES 

36. BICYCLETTES ET ACCESSOI 
RES 

37. INSTRUMENTS DE MUSIQUE 
ET ACCESSOIRES 
(Inscrire les radios et accessoires au 
N°42.) 

fa j Pianos, pianos automatiques, har­
moniums, orgues et accessoires 

(b) Phonographes et disques 
(c ) Instruments k cordes et de fanfare.. 
(d) Musique en feuilles, livres de mu­

sique, etc 
(e) "Jt'ous autres instruments de musique 

et accessoires 

8. OUTILLAGE DE BUREAU ET 
DE MAGASIN, TOTAL 

(a) Machines k calculer et accessoires.. 
(b) Dactylographes et accessoires 
(cJ Autre outillage de magasin et de bu­

reau et dispositifs mecaniques (I'a-
meublement de bureau et de niagasin 
k inscrire au N° 21 fp J ) 

APPAREILS D'OPTIQUE. 

40. PEINTURES, VERNIS, VERRE 
ET FOURNITURES DE PEIN 
TRES, TOTAL 

(a) Peintures, vemis, laques, etc 
(b) Verre (vitres) 
(cj Fournitures de peintres 

11. INSTRUMENTS ET OUTILLA­
GES PROFESSIONNELS ET 
SCIENTIFIQUES (.Voir N° 48 pour 
fournitures) 

42. RADIOS ET ACCESSOIRES (bat­
teries k inscrire au N° 4) 

(a) Appareila rfecepteurs 
(b) Pieces pour radios, accessoires et 

outillage 

43. GRAINES, BULBES, PLANTS, 
ETC 

44. CHAUSSURES DE TOUT GEN­
RE, TOTAL 

(a) chaussures, tout ou principalement 
en cuir 
(1) Pour homines ou gardens 

Valeur des ventes 

S. 

$. 
I. 

s 

s 

$. 

$. 

$ 
s 
$ 
i 

$ 

s. 
$ 
8 

$ 

GENRE DE MARCHANDISES 

44. (oj—Fin 
(2) Pour femmes ou fillettes. 
(3) Pour enfants 

(b) Chaussures en feutre 
("c) Chaussures en caoutchouc. 

45. ARTICLES DE SPORT ET OU­
TILLAGE DE GYMNASE 

46. PAPETERIE, LIVRES ET MA­
GAZINES, TOTAL 

(a) Livres 
(b) Magazines et journaux 
I'c) Papier k 6crire et enveloppes, pa­

trons, tablettes k 6crire, cartes-index. 
(d) Objets en papier: tasses, plats, ser­

viettes, papier d'embaliage, sacs, 
6tiquettes, papier de toilette 

(ej Registres et livres k feuillets amo­
vibles 

(f) Plumes reservoir et crayons 
(g) Toute autre papeterie et foumitures 

de libraires 

Valeur des ventes 

47. P O f i L E S , C U I S I N l f i R E S , 
CHAUFFERETTES, etc. (autres 
qu'61ectriques ou k gaz; voir N° 15 (g) 
pour ponies eiectriques, etc., et N" 23 
pour ponies k gaz) 

48. FOURNITURES POUR CHL 
RTIRGIENS, DENTISTES ET 
HOPITAUX (voir N° 41 pour instm-
ments et outillage) 

49. ARTICLES ET PRfilPARATIOXS 
DE TOILETTE, TOTAL 

(a) Preparations de toilette et cosmeti­
ques, y compris les parfums, poudres, 
compacts, rouge, crayons pour cils 
poudre de talc, preparations pour cils. 
epilatoires, desodorants, preparations 
pour le manicure, pour le bain, pour 
ies cheveux, crimes,lotions, savons de 
barbier et de toilette 

(bj Articles de toilette, y compris 
brosses, peignes, miroirs, services de 
toilette, atomisateurs, boites k pou­
dre, outillage de manicure, objets en 
pyroxyline, en celluloide, etc 

50. JOUETS ET JEUX 

51. PAPIER-TENTURE 

62. MARCHANDISES DIVERSES 
(specifier les principales marchan­
dises et donner la valeur des ventes 
de chacune) 

(aJ 
(b) 
(c) 

53. MARCHANDISES D'OCCASION 
(Voir No" 3 (d) Qi Z (g) pour automo­

biles usages). 
(a) Meubles 
(b) Autres (specifier les principales ca­

tegories et donner la valeur des ven­
tes de chacune) 

(c) 
(d) 
(e) 

I. 
$. 
%.. 
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