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PREFACE 

Volume X is the first of two volumes of the 1941 Census Report containing the results of 
the Census of Merchandising and Service Establishments. This volume presents the complete 
results of the retail merchandise trade division of the distribution census. Corresponding sta
tistics relating to wholesale trade and certain types of service establishments wiU be given in 
Volume XI. 

While statistics of population, production, external trade and various other aspects of the 
social and economic life of the country are of long standing, data relating to the form and extent 
of the distribution of goods and services within the country are of more recent origin. The Census 
of Merchandising and Service Establishments for 1941 is the second complete census of this type 
to be made in Canada. The first complete census of distribution was taken for the year 1930 
in connection with the Seventh Decennial Census of 1931, and the results of that work comprise 
Volumes X and XI of the 1931 Census Report. While monthly and annual surveys conducted 
on a sampling plan have served to indicate the trend in retail and wholesale trade, the results of 
this second complete census offer the first opportunity of examining in detail the changes which 
have taken place in the wholesale and retail marketing structure of Canada during the intercensal 
yearSi The census results for 1941 wiU also provide a statistical basis on which to make studies 
of the Canadian market in the post-war period. 

In compiling the statistics on retail merchandise trade for 1941 every effort has been made to 
preserve comparability with the results of the census of 1930, figures for the earlier year having 
been revised in certain instances to achieve this end. The general tables in the volume are 
divided into two main divisions. The first division contains four tables giving comparative 
data for 1930 and 1941 on the number of stores and value of sales for Canada, for each province 
and for each incorporated place of 2,000 population or over. The second division contains a 
series of tables giving a much more detailed analysis of the results of the 1941 Census. Informa
tion is presented on the number of stores, amount of annual sales, value of year-end inventories 
and employment and payroll for stores classified in a general way according to kind of business 
transacted. These figures are given for Canada and the provinces and for each incorporated 
place of 30,000 population or over. Figures in lesser detail are given for each county or census 
division and for each incorporated locality of 1,000 population or over. Other tables present 
analyses of stores and sales by size of business, degree of credit business, number of employees 
engaged, by form of ownership and by type of operation (chain stores versus independents). 
A separate series of tables is devoted to the presentation of retaO sales on a commodity basis. 

The Census of Merchandising and Service Establishments forms part of the Decennial 
Census of Canada and was taken in the Merchandising and Services Branch of the Dominion 
Bureau of Statistics. The material for this volume was prepared by members of the Merchand
ising and Services Branch under the direction of Mr. A. C. Steedman, B.A., Chief, assisted by 
Mr. A. M.Chipman, M.B.A. 

S. A. CUDMORE, 
Dominion Statistician 

DOMINION BUREAU OF STATISTICS, 
January, 1944 
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INTRODUCTION 

Content and Scope 

bis is'One of two'volumes containing t l^ final results of-the^C^nsus of Merchandising and 
E^abl^hjnents, aVoject'Vliich fo'ritfe^part of_the Eighth Decennial Census of 1941. ServicA Eatablishinents, a pj;ojpct which fornJe^part of_the Eighth Decennial Census of 1941. 

Rt)tapr-mt_hHltetin8::a2I!toui^ 
<lssued as soon aS^ i^^ i ra f te r thTSialTipf^BSfflJeen^cSHTplfcd.Qrhis volume contains the 
complete results of the retail merchandising section of the census, including not only the details r ^j:^ 
shown in the rotaprint buUetins but also much other statistical data covering various aspects of A^^^""' ^ 
retaiUng in Canada not previously published. The earlier tables in the repQrt -contain-com^ -L* -
parisons of the results for 1941 with those for 1930, the only other year for which complete retail 
trade.statistics are available. Tables giving the results of the, 1941 Census in greater detail then 
follow. 

The information furnished relates to the number of stores, annual sales, personnel and 
payroU, year-end stocks and accounts receivable. These figures are shown for all stores in total 
and for stores classified according to kind of business transacted. Separate details are given for 
chain stores and independents. There are tables containing classifications of retail stores 
according to amount of annual sales,_according to the number of_employees used and according 
to the relative proportions ofcaslTand credit business transacted. Operating expenses in rela
tion to annual sales as reported by a large sample number of independent firms are included. 
On a geographical basis, the results are shown in as much detail as possible for Canada and each 
of its provinces or economic areas. Figures in lesser detail are shown for cities of 30,000 popu
lation or over while data in stiU more summary form are given for each county or census 
division and for each incorporated place of 1,000 population or over. 

The final tables in the general section of the report give sales figures on a cpmmodity basis. 
Appendices to the report contain a special section on chain stores, a statement of the known 
amount of retail trade transacted through other than regular retail channels, descriptions of t h e / / ' 
various classifications used in the census and reproductions of some of the census schedules.^,^^^^^'^ 

The Census of Merchandising and Service Establishments included in its scope aU places of 
business engaged chiefly in carrying on retail or wholesale trade and, in addition, certain types 
of establishments whose revenue is derived from the providing of services rather than from the 
sale of merchandise. Retail merchandising establishments are taken to include not only retail 
stores as generally considered-but also such types of business as gasoline filUng stations, coal 
and wood yards, retail lumber yards, restaurants and other establishments in which consumers' 
goods are sold primarily at retail. A considerable amount of retail merchandise trade is trans
acted by other than retail stores. Manufacturing bakeries and dairies do a large volume of 
business direct with household consumers. Retail sales are made by line elevator companies, 
by co-operative marketing or purchasing associations, by hotels, by wholesale merchants, and by 
itinerant operators having no established place of business. Such types of business are not 
included in the regular tables of the retail census but, whenever possible, figures relating to the 
amount of business transacted by these types were secured and are shown in the Appendix. 

The wholesale section of the census includes a wide variety of types of business acting as 
intermediaries in the field of distribution. It includes not only wholesale merchants who buy 
in bulk from the producer and sell in smaller lots to the retail trade but also such types as agents, 
brokers, commission merchants, the bulk tank stations of petroleum refiners or distributors and 
the various types of assemblers of farm products including co-operative associations organized 
for the purpose of marketing agricultural products. Establishndents engaged in manufacturing 
report to the annual Census of Industry and are therefore excluded from the merchandising 
census. But included in the wholesale trade statistics are figures for sales branches, whether or 
not carrying stocks, maintained by manufacturers at locations apart from the plant for the 
purpose of selling the goods produced. 

ix 
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The services section of the census was confined to a number of designated types of establish
ments including such kinds of business as barber shops, beauty parlours, hand laundries and 
other personal services, also photographers, undertaking establishments and repair shops of all 
kinds. Annual surveys of motion picture theatres, power laundries and dry cleaning establish
ments are made by the Bureau. The data secured for these types of business for 1941 were 
incorporated in the results of the Census of Service Establishments. Special studies in connec
tion with the 1941 Census were also made for hotels and sales finance companies. The Census 
of Service Establishments was restricted to established places of business. It did not include 
domestic services provided in homes. It did not include professional services—doctors, lawyers 
—or trade services, such as masonry, carpentry, electrical contracting or plumbing. Retail 
shops maintained by electrical contractors or plumbers for the sale of electrical or plumbing 
equipment or supplies were included in the retail merchandise census. Similarly, although 
public utilities are not within the scope of the business census, retail stores operated by public 
utilities for the sale of appliances (gas or electric) are included. 

History of the Census of Merchandising and Service Establishments 

A first attempt at a distribution census designated the "Census of Trading Establishments" 
was made in Canada during the years 1921-1924 in connection with the population census of 
1921. Names and addresses of merchandising firms were collected by the census enumerators 
and questionnaires were subsequently despatched by mail to aU firms thus listed. Pressure of 
work in connection with other phases of the census rendered it impossible to distribute the 
schedules until 1924. By that date a considerable number of the firms listed iri the census year 
had closed out. Furthermore, restrictions on staff during the economic stringency of 1924-1925 
rendered a proper follow-up of delinquent returns impossible. Consequently the Census of 
Trading Establishments, while setting a lower limit to the volume of domestic trade, was 
incomplete. 

The second census of distribution, known as the Census of Merchandising and Service 
Establishments, was taken as part of the Decennial Census of 1931. The population census 
enumerators were again utilized in the preparation of a mailing list of business firms, the field 
in this instance being extended to include not only retail and wholesale trading houses but also 
certain types of business engaged in providing services rather than in the sale of merchandise. 
These lists were checked for completeness against trade directories and other sources and 
schedules were despatched in the late summer and early fall soliciting details regarding the 
business transacted in 1930. About 50 per cent of the census schedules were returned within 
the time limit stipulated in the instructions but a considerable amount of follow-up work, partly 
by mail and partly by personal canvass was required to secure .the remainder. The results of 
this census constitute Volumes X and XI of the 1931 Census Report and provide the first com
prehensive body of statistical data descriptive of the retail and wholesale marketing structure 
of Canada. 

Annual surveys of retail and wholesale trade based on a sampling plan were instituted soon 
after the completion of the 1930 Census and were carried on until 1941. These, together with 
monthly surveys based on returns secured from a more limited number of firms, served to give an 
indication of the trend in retail and wholesale sales during intercensal years. But the results of 
the second complete Census of Merchandising and Service Establishments, taken in connection 

.with the Eighth Decennial Census of 1941 and relating to the business transacted during the 
census year, provide the first opportunity for examining the developments which have taken 
place in the marketing organization of the country during the eleven-year period between 1930 
and 1941, 

Method of Taking the Census 

The Census of Merchandising and Service Establishments for 1941 was also taken by mail, 
the mailing list for the purpose having been prepared by the population enumerators who were 
instructed to list the names, addresses and certain other details regarding each business estab
lishment coming within the scope of the Census and located within their respective enumeration 
areas. Preliminary work on the census commenced in 1940, when decisions were arrived at 
regarding the general scope of the work and the type of information to be gathered. These 
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decisions were made, partly in the light of experience gained in the earlier census of 1930 and 
partly in accordance with suggestions and requests received from those interested in the results. 
Inquiries were directed to representative firms in various trades in order to assure that the ques
tions asked conformed as far as possible with general accounting practice. Schedules were 
drafted and, after careful revision, were prepared in final form. Seven different types of 
schedule were used for various branches of the retail trade and five for wliolesale establishments. 
There was a special schedule for hotels and another for sales finance companies. In addition 
there were special forms for chain stores and other multiple organizations which facilitated the 
preparation of the required information by such fii-ms. 

When the mailing lists of business firms as prepared by the census enumerators were received 
a t the Bureau, they were edited by members of the permanent staff. This was done for the 
threefold purpose of deleting extraneous entries, of indicating opposite each entry the type of 
schedule to be despatched and of inserting notations against entries for certain types of business 
where experience in the earUer census had shown that special instructions were necessary. A 
reference number was inserted against each entry according to a scheme of code numbers pre
viously prepared, these reference numbers serving to designate the province, county or census 
district and city or town as well as the individual establishment listed. 

The mailing lists were next completely card-indexed by the census staff, each card contain
ing the reference number, name, address and certain other descriptive information as indicated on 
the list either by the census enumerator or the revising staff. These index cards which were to 
serve as mailing cards were then sorted into groups according to the type of schedule to be 
despatched. Special attention was given to mailing cards representing units of chain or other 
multiple organizations and to cards corresponding to entries against which there were notations 
indicating tha t particular instructions were necessary. 

The enumerators' mailing lists were checked for completeness by comparing them with an 
index of business firms prepared in the Licensing Division of the Wartime Prices and Trade 
Board. A considerable number of additional names representing in the main smaller estab
lishments were thus s.ecured. 

Appropriate schedules were addressed by hand and these, together with an accompanying 
covering letter, were inserted in window envelopes. The outgoing mail was held until the end 
of February, 1942, when it was despatched, one month being allowed for the completion and 
return of the schedules. Almost all the returns were secured by mad. In the final stages of the 
work, field enumerators were used to obtain reports from approximately three thousand firms 
out of a total of upwards of two hundred thousand. 

When the schedules were received at the Bureau they were checked for completeness of the 
information furnished. They were then classified, first as between retail and wholesale and, 
second, according to the kind of business transacted in accordance with a scheme of classifica
tions previously adopted. 

For the preliminary compilations of the retail census, the data regarding annual sales, 
year-end inventories and annual payroll were transferred from the schedules to the reverse side 
of the corresponding mailing cards, together with the kind-of-business 'coding which had been 
assigned. These cards were sorted by hand as required and the totals for each item were taken 
off with adding machines. For the final reports of both the retail and wholesale census, 80-
column Hollerith cards were punched and were tabulated in the central mechanical tabulating 
section of the census. These mechanical tabulations were supplemented by other tables showing 
sales on a commodity basis compiled from the schedules by hand with the aid of adding machines. 

Methods of Classification 

As the census was taken on the basis of establishments, each unit or branch of a multiple 
or chain organization was treated as a separate place of business. On the other hand a store 
which combined a variety of businesses, such as a department store, was considered as one estab
lishment only. This method of taking the business census results in the entire business of each 
store (including any mail order business transacted) being attributed in its entirety to the locahty 
in which the establishment is located rather than spread over the territory from which that 
business is drawn. 

97404—B* 
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The Census of Merchandising and Service Establishments included three broad types of 
business: retail merchandise stores, wholesale trading establishments and service establish
ments of various kinds. The functions of some places of business overlap these three types. 
Some retail merchandise stores such as jewellery stores or shoe stores perform repair work in 
addition to retailing merchandise. Other stores operate on both a wholesale and a retail basis. 
No at tempt has been made to subdivide into various components the report received from any 
individual firm. Each establishment was assigned in its entirety to the retail, wholesale or 
service section of the census on the basis of that activity which accounted for the major portion 
of the business transacted. The firms assigned to the retail merchandise section of the census 
were classified on a threefold basis as outlined in the following paragraphs. 

Rinds of Business 

For census purposes, each store is assigned to a kind-of-business classification such as 
grocery store, hardware store, etc., depending in part upon popular designation and in part upon 
the commodities carried. In many instances these classifications arc clear-cut requiring little 
or no definition. But in a number of instances, the lines of demarcation between trades are 
less apparent requiring the use of more definite rulings regarding definition. A description of 
each of the kind-of-business classifications used in the retail census is given in Appendix C. 

Types of Operation 

In addition to being classified according to kind of business, each store is also classified by 
type of operation depending chiefly upon whether or not the store is independently operated or 
belongs to some type of multiple organization. The various types of operation used in the 
retail census are as follows: 

Chain s tores.—For census purposes chains are taken to include groups of four or more 
stores or other retail places of business under the same ownership and operation and carrying 
on the same or similar kinds of business.. An exception to this ruling occurs in the case of 
department stores. All department stores are classified as independents irrespective of the num
ber of such stores operated by any one firm. Chains are subdivided into three groups depending 
upon the extent of the area in which their branches are located. Local chains consist of organ
izations in which all the individual stores are located within the same urban area. Provincial 
chains have stores in more than one city but restricted to one province. Firms having stores 
in more than one province were assigned to a residual group known as sectional and national 
chains. Certain manufacturers chiefly in the household appliance or office apphance fields 
maintain multiple retail outlets for the sale of the products which they malie. All such groups 
of four or more stores are classified as manufacturer-controUed chains irrespective of the,extent 
of the geographical area in which these stores were located. 

Voluntary chains.—Voluntary chains are defined as groups of stores independently owned 
and operated but combined for buying and/or advertising purposes. In some instances these 
groups are more or less closely affiliated with one wholesale firm which supplies the stores with 
merchandise and may perform other services such as the planning of advertising material. In 
other instances, the voluntary chains consist of local organizations of merchants combined for 
collective buying, orders for bulk purchases being placed either by one of the members or by a 
secretary appointed for the purpose. 

Two- and three-store multiples.—These firms, as the name implies, consist of groups of 
two or three stores under the same ownership and management and occupying an intermediate 
position between independent stores on one hand and chains on the other. In some instances 
these two- and three-store multiples belonged to voluntary chain groups in which case they 
were classified as two- and three-store multiples in voluntary chains. 

Other types of operation.—This residual group is comprised of two types. In the first 
instance, it includes stores classified as industrial stores and consisting of retail establishments 
maintained by fishing, mining or manufacturing organizations chiefly for the use of their own 
employees. Secondly, this type includes retail concessions operating cither in merchandise 
stores, in hotels or in service establishments. 
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Forms of Organization 

Retail merchandising establishments have been classified" under five headings according 
to the nature of the ownership under which they operate. The five classifications are: individual 
proprietorships, partnerships, corporations, co-operative associations and a residual category. 
The figures shown for co-operative associations relate to retail stores operated on the co-operative 
principle. They do not however include co-operative associations formed for the purpose of 
purchasing for members supplies of such bulk commodities as binder twine, gasoline, fertilizer, 
feed or seed. The miscellaneous or residual classification according to form of organization is 
comprised chiefly of the liquor stores operated by the various provincial governments. 

Comparisons vifith Earlier Census 

Comparisons of the results of the 1941 Retail Census with those for the earlier census of 1930 
must be interpreted with due regard to certain variations in the scope of the two surveys and 
minor changes in methods of classification. The Census of 1930 included in its scope three types 
of business excluded from the regular tables of the corresponding work for 1941. These three 
types consist of itinerant operators having no established place of business, the retail business 
transacted by line elevator companies and farmer-distributors of dairy products. Figures for 
the first two of these types of business were secured also for 1941 and are shown in the appendix 
although they are not incorporated in the regular tables in the first part of the volume. Producer-
or farmer-distributors were omitted altogether from the retail census of 1941. In certain of 
the comparative tables for 1930 and 1941 shown in this report, the total figures for the earlier 
year have been adjusted by deducting from the original amounts the total sales for the three 
types of business having no counterpart in the results for 1941. 

With one or two exceptions, the methods of classification used in the 1941 Census were 
similar to those used in the earlier period. The most important exception in the kind-of-business 
classification consists of country general stores. In 1930, country general stores were taken to 
include stores selling a fairly general line of merchandise, usually but not necessarily including 
food products, and located in places of less than 10,000 population. In 1941, the size of locality 
for this kind of business was reduced from 10,000 to 2,000 population. The figures for country 
general stores shown in this report for 1930 have been adjusted to make them conform with 
the revised'definition. 

• An important change in the type of operation classification affects the figures shown for 
chain stores. In 1930 certain of the smaller units of multiple departmental organizations were 
classified as chains. The larger units which did not possess the central buying features of chain 
stores were classified as independents. In order to provide a more clear-cut policy in this regard, 
all department stores were classified as independents in the 1941 Census, and the figures for 
1930 were adjusted to make them comparable with those for the later period. 

ANALYSIS OF RESULTS 

Extent of Retail Trade 

The total known retail merchandise trade in Canada for 1941, a^ recorded in the results of 
the Census of Merchandising and Service Establishments for that year, was valued at 
$3,667,715,600, a figure 28-2 per cent higher than the corresponding amount for 1930, the only 
other year for which comparable data are available. Per capita retail merchandise sales were 
$319 in 1941 compared with $276 in the earUer period. 

By far the greatest proportion of the retail merchandise trade is transacted through retail 
stores. The total volume of business transacted by retail stores in 1941 was $3,440,901,700 
but this amount included certain components which cannot be considered as retail merchandise 
sales. Some retail stores secure a minor proportion of their total revenue from repair work; 
others sell merchandise at wholesale prices to a limited extent. Service receipts by retailers 
amounted to $61,267,100 in 1941 while wholesale sales by retailers totalled another $25,135,500. 
On deducting these subsidiary amounts from the over-all turnover of $3,440,901,700, there 
remains a figure of $3,354,499,100 which represents retail merchandise sales through retail stores. 
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Although retail stores accounted for rather more than 91 per cent of the total known retail 
merchandise trade in 1941, nevertheless, important contributions to the total figure were made 
by other types of business. Hotel sales of meals, alcoholic beverages and tobacco amounted to 
$109,022,100 or almost 3 per cent of the total figure. Retail sales made by firms engaged chiefly 
in wholesale trade totalled $60,265,300 or another 1-6 per cent. Direct sales to householders 
by manufacturing bakeries and dairies constitute an important element of the retail trade of the 
country. Such sales in 1941 amounted to $52,664,100 for bakeries and $40,385,600 for dairies, 
the combined figure for the two forming 2 • 5 per cent of the total known volume of retail business. 
Retail sales for other types of business forming part of the census and making minor contributions 
to the total figure include $16,674,500 representing sales of supplies to members of co-operative 
associations (other than co-operative stores) formed chiefly for the purpose of distributing these 
supplies. Co-operative associations engaged chiefly in marketing agricultural products are 
.included in the wholesale section of the census and sales of supplies to members of such co
operatives are included in the retail sales of wholesalers previously quoted. Sales of merchandise 
made by itinerant operators having no established place of business were reported at $13,286,500; 
retaU merchandise sales by service establishments were $10,347,200; retail sales of flour, feed and 
coal by line elevator companies in the western provinces were reported at $4,629,700, while sales 
of $5,941,500 were reported by a miscellaneous class representing chiefly persons carrying on 
a retail business from their homes as a minor activity in conjunction with their main occupation. 

There is no information available regarding the volume of retail business transacted by 
manufacturers other than manufacturing bakeries and dairies. The other two chief unmeasured 
elements in the total retail trade are sales of farmers' markets in urban centres and sales of dairy 
products made direct to householders by producer-distributors. 

TABLE I.—COMPOSITION OF TOTAL KNOWN RETAIL MERCHANDISE TRADE IN CANADA, 1941 

Total value, retail 
merchandise trade 

Amount 

S 

3,667,715,600 

0)3,354,499,100 

109,022,100 

60,265,300 

52,664,100 

40,385,600 

16,674,500 

13,286,500 

10,347,200 

4,629,700 

5,941,500 

Per cent 
of total 

2'98 

1-64 

1-44 

I'lO 

0-45 

0'36 

0'28 

0-13 

(1) This figure represents the total receipts through retail stores of $3,440,901,700 less service'receipts through retail stores 
of 161,267,100 and wholesale sales through retail stores of $25,136,500. 

Almost 65 per cent of the total known retail merchandise trade of the country in 1941 was 
transacted in Ontario and Quebec, the former province accounting for 41-2 per cent of the total 
amount and the latter accounting for 23 • 7 per cent. Per capita sales stood highest in Ontario 
and British Columbia at $399 and $400 respectively, and were lowest in Prince Edward Island 
at $179. The provincial distribution of the total known retail merchandise trade and the 
per capita sales for the several provinces are shown in Table II. 

Per capita retail merchandise sales correlate closely with per capita national income pay
ments for all provinces except Nova Scotia where wartime conditions prevailing in the census 
year provided a stimulus to retail trading out of proportion to the increase in national income 
paymeats made to residents of that province. 
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TABLE II.—PROVINCIAL DISTRIBUTION OF TOTAL KNOWN RETAIL MERCHANDISE TRADE, 1941 

Province 

Total value 

Amount 

$ 
3,667,715,600 

16,985,700 
168,250,700 
105,943,600 
868,312,500 

1,512,146,100 
225,201,000 
203,488,800 
236,366,900 
326,954,200 

4,066,100 

Per cent 
of total 

100-00 

0-46 
4-59 
2-89 

23-68 
41-23 
6-14 
6-56 
6-44 
8-91 
0-11 

Amount 
per 

capita 

$ 
319 

179 
291 
232 
261 
399 
309 
227 
297 
400 
240 

Population • 
1941 

11,506,655 

95,047 
677,962 
457,401 

3,331,882 
3,787,655 

729,744 
895.992 
796,169 
817,861 
16,942 

Retail Stores and Sales 

The detailed analysis presented in this report is confined to the operations of retaU stores 
as used in the broader sense to include not only stores but also filling stations, restaurants, lumber 
yards and all other types of established outlets engaged chiefly in the sale of merchandise at 
retail. There were 137,331 stores with $3,440,901,700 sales in 1941 compared with 125,003 stores 
and $2,755,569,900 sales in 1930, the first year for which a complete census of trading establish
ments was taken. The scope of the 1930 census varied slightly from that of 1941, the report 
for the earlier year including certain types of business either excluded altogether from the 1941 
Census or else excluded from the regular tables of the latter census and included in the supple
mentary tables appearing in the appendix to this volume. Producer-distributors of dairy 
products, itinerant operators having no established place of business and line elevators selling 
feed, coal or other supplies to farmers constitute the three main types of business included in 
the earlier census and not in that for 1941. On excluding figures for these three types from the 
1930 totals increases of 14-8 per cent in number of establishments and 25-6 per cent in value 
of sales are recorded between the two census periods. 

The 25-6 per cent increase in the value of retail sales is not a true measure of the difference 
in the volume of goods purchased in the two years due to variations in price levels. The Bureau's 
retaU price index averaged 8 per cent lower in 1941 than in 1930. Although exact comparisons 
between percentage changes in retail sales and retail prices are not warranted due to the methods 
used in constructing these index numbers, it is apparent that the increase in the physical volume 
of goods purchased in 1941 compared with 1930 was considerably in excess of the 25 • 6 per cent 
gain in the dollar volume of business transacted. 

Comparisons of results for the two census periods are distorted to some extent by changes 
in definition and methods of classification. Some stores transact business on both a wholesale 
and retail basis and only those units whose business is transacted chiefly on a retail basis are 
included in the retail census. Establishments operating chiefly on a wholesale basis are included 
in the wholesale census: Similarly, those establishments engaged both in the sale of merchandise 
and in carrying on repair work or providing other services are classified as retail merchandise 
stores or as'service establishments depending upon the activity which accounted for the major 
portion of the total annual revenue. Thus, slight changes in the relative proportions of retail 
and wholesale business or of sales of merchandise and receipts from repairs or other service 
operations may have resulted in the transference of certain firms from one phase of the 1930 
census to another phase of the corresponding work for 1941. 

Kind-of-Business Trends 

Comparisons of the numbers of stores and values of sales for stores classified in a general way 
by kind of business reveal a number of important developments in the retail marketing structure 
of the country between 1930 and 1941. Although changes in definition and methods of classi
fication are factors to be considered in this connection, nevertheless it is apparent from comparisons 
of the results for the two years that certain definite changes and developments have taken place. 
Reference is made to the more outstanding of these changes in the paragraphs which foUow. 
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Combination stores.—An outstanding development in retail trade during recent years has 
been the marked increase in the business of stores selling both groceries and fresh meat and 
classified for census purposes as combination stores. There were 5,162 such stores with 
$161,704,100 sales in 1930 while in 1941 there were 6,101 combination stores with $301,351,000 
sales, an amount which exceeded by 86-4 per cent the volume of business transacted by all 
similar stores in the earlier period. This increase in combination store business was shared by 
all the provinces. The increase in British Columbia was outstanding at 205-0 per cent while 
gains ranging from 44-2 per cent in Saskatchewan to 136-0 per cent in Nova Scotia were 
recorded for the other provinces. 

That the major development in combination store business resulted from the transition of 
specialty grocery stores or meat markets into units of the combination type is evidenced by the 
fact that in all provinces the gains in combination store business exceeded by wide margins the 
gains for the food group of stores as a whole. This transition may take place either through the 
development of specialty grocery stores into combination stores by the addition of fresh meat 
departments or through the addition of a grocery department to stores previously operated as 
specialty meat markets. Comparative figures for the two census years indicate that the shift 
to combination stores took place from both directions. A more critical examination would suggest 
that in most provinces the major portion of the increase in the combination type of store took 
place at the expense of the specialty meat markets rather than the specialty grocery stores. 

A large proportion of the total combination store business is transacted by chains. A notable 
development in food chain policy during the latter half of the intercensal period between 1930 
and 1941 was the consolidation of many relatively small stores into a smaller number of larger 
units chiefly of the combination type. That the increase in combination store business has 
resulted chiefly from the development of larger stores rather than from any major increase in 
the total number of such stores in operation is evident from the results of the census. For while 
the number of stores increased by only 18-2 per cent from 5,162 in 1930 to 6,101 in 1941, the 
volume of business trfinsacted increased by 86-4 per cent. 

Country general stores.—Country general stores are defined as stores carrying a general 
line of merchandise, usually including food products, and located in places of less than 2,000 popu
lation. There were 11,917 country general stores recorded in the results of the 1941 Census and 
these had sales of $214,747,800, up only 3-4 per cent compared with the volume of business 
transacted by 11,355 stores belonging to the same classification in 1930. 

Only in the provinces of Prince Edward Island and Manitoba did the increase in country 
general store sales exceed the increase in the over-all provincial retail trade. Here increases of 
,19-5 per cent and 13-7 per cent respectively in country general store sales were recorded. Country 
general store sales in Nova Scotia and in Ontario were practically unchanged in 1941 compared 
with the earlier period. Declines of 9-9 per cent in Saskatchewan and 3-6 per cent in Alberta 
below the 1930 level were recorded. Minor increases considerably below the gains in the total 
trade were reported in New Brunswick, Quebec and British Columbia. 

The decline in the relative importance of the country general store business in the total retail 
trade as revealed in the census results may be attributed to a number of factors. In the first 
instance, country general stores received no share of the increase in consumer purchasing power 
arising from heightened industrial activity in the. urban centres as a direct result of the war. 
Secondly, the intercensal period witnessed a gradual transition from country general stores to 
stores of the specialty type. In particular, a transition from country general stores to stores 
selling food products only has taken place. 

Department stores.—Department store sales in Canada were valued at $377,806,100 in 
1941, up only 6-3 per cent compared with the $355,258,600 recorded for this group of stores in 
the earlier census of 1930. These figures include not only the business transacted in department 
stores but also the business of mail order houses or offices. Since the major portion of the mail 
order business in" Canada is transacted by a comparatively small nuihber of the larger depart
mental firms in the country it is necessary to combine the mail order sales with department store 
business in order to avoid disclosing at least within narrow limits the operations of individual 
firms. 
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Department stores together with mail order houses or oflSces transacted a somewhat smaller 
proportion of the total retail trade of Canada in 1941 than in 1930, the ratios of department store 
to total sales standing at 10-98 per cent in 1941 compared with 12-89 per cent in the earlier 
period. Part of the decline in the relative importance of department stores and mail order houses 
in the total retail trade may be attributed to the fact that the major gains during the intercensal 
period occurred in the automotive and restaurant groups of stores, fields in which department 
stores and mail order houses do not offer serious competition. Nevertheless, even on restricting 
the comparisons to those types of business for which department stores and mail order houses 
do offer competition, a certain decline in the relative importance of departments tores is evident, 
indicating a shift in consumer preference towards the specialty type of store. 

Variety stores.—An outstanding increase in the volume' of business transacted by variety 
stores took place in Canada in the intercensal years. Dealing in merchandise of low-unit value 
and thus catering to the lower-income groups, sales for this type of store foil off during the depres
sion years to a much smaUer degree than was the case for most other kinds of retail business. 
Variety store sales were estimated to be only 16 per cent lower in 1933 than in 1930, whereas the 
entire retail trade fell off by approximately 35 per cent during the same period. Price increases 
during the early years of the war, impinging upon a price structure based to a large extent upon 
multiples of five and ten cents, served to augment the dollar volume of business transacted in the 
recent census year. There were 513 variety stores with $44,212,200 sales in 1930. In 1941 
there were 1,085 stores with $85,177,000 sales, up 92-7 per cent compared with the earlier period. 

Variety stores continue as a typical chain development. Nevertheless, a considerable num
ber of independent stores, generally much smaller in size than the chain outlets now occupy this 
field. Chains accounted for 86-9 per cent of the total variety store business in 1941, a smaller 
proportion than the 93-6 per cent ratio recorded in the results of the 1930 Census. 

Motor vehicle dealers.—This classification consists of practically all firms engaged to any 
degree in the sale of motor vehicles. There were 2,835 such establishments in 1941 and these 
had sales of $370,956,200, up 46-3 per cent compared with the volume of business transacted by 
2,736 estabUshments of a similar nature in 1930. 

The 2,835 motor vehicle dealers included in the 1941 Census were comprised of three sub
sidiary types in addition to ordinary dealers or agencies of which there were 1,962 with 
$238,013,600 sales. The first of these three subsidiary types consisted of automobile dealers 
with wholesale car departments established for the purpose of supplying local agencies. There 
were 212 dealers with wholesale car departments and their sales in 1941 amounted to $102,029,100. 
There were another 379 dealers who combined the sale of motor vehicles with that of farm imple
ments and these had total sales of $20,108,600. The fourth component of the motor vehicle 
dealer classification consisted of used car lots operated as independent enterprises and having 
no proprietary connection with new car agencies. There were 282 used car dealers listed and these 
had sales of $10,804,900. 

Motor vehicle dealer sales in Prince Edward Island as shown in the census report were 35 - 4 
per cent lower than the amount recorded for 1930. This decrease must be attributed to the shift
ing of certain firms from one kind-of-business classification in 1930 to another classification in 
1941 rather than to any actual drop in the automotive trade in this province. New Brunswick 
sales were up by 10-4 per cent while much greater increases ranging from 39 - 3 per cent in Mani-̂  
toba to 70-4 per cent in Nova Scotia were recorded for the other provinces. 

Although motor vehicle dealers do not confine their activities to the selling of new motor 
vehicles, nevertheless a substantial portion of their total annual turnover is from this source. 
While restrictions on the production of new passenger cars were in force in 1941, the full impact 
of these restrictions did not have effect until the foUowing year. According to monthly surveys 
of the automotive trade conducted by the Bureau of Statistics, the number of new passenger 
cars sold in Canada was 17-8 per cent lower in 1941 than in 1940. But the succeeding year 
witnessed a much more marked reduction of 79-4 per cent below the 1940 level. Thus, it is 
apparent that had the Census of Merchandising and Service Establishments been taken for 
1942 rather than for the preceding year, the sales of motor vehicle dealers would have been 
markedly reduced from the figures shown in the census results. 
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Filling stations.—A marked expansion both in the number and sales of filling stations forms 
an outstanding feature of the census. While the number of stations almost doubled from 5,503 
in 1930 to 10,130 in 1941, the amount of business transacted increased between two and three
fold from $66,449,300 in the earlier year to $157,558,100 in the latter. While aU provinces 
registered increases for this kind of business, gains in the eastern parts surpassed those in Ontario 
and the West. Percentage increases ranging from 74-9 per cent in Saskatchewan to 276-4 
per cent in Prince Edward Island were recorded. 

Much of the increase in the number of fiUing stations resulted from competition amongst 
the large gasoline and oil distributors to establish as many outlets for their products as possible. 
This development has taken place at the same time as a transition from the company-operated 
to the leased-station type. Restrictions on the sale of gasoline came into effect in July of the 
census year whereby it was, forbidden to seU this product on Sundays or between the hours of 
7.00 p.m. and 7.00 a.m. on weekdays. Quota restrictions on the supply to retailers followed by 
the introduction of gasoline rationing in 1942 resulted in the closure of large numbers of the 
filling stations which were in operation in the census year. 

Family clothing stores.—Family clothing stores constitute the only classification in the 
apparel group to register a marked increase in number of stores and volume of business com
pared with the earUer census. There were 1,149 family clothing stores with $42,144,100 sales 
in 1930 and 1,934 stores with $73,778,900 sales in 1941. Part of the major increase for this 
kind of business is due no doubt to the development of men's specialty shops or women's specialty 
stores into family clothing stores through the addition of wider lines of merchandise. But a con
siderable portion of this apparent increase represents the results of changes in definitions and 
methods of classification in the two census reports. In particular, a .certain number of stores 
classified either as country general stores or as general merchandise stores in 1930 are included 
in the family clothing classification in the 1941 Census. 

Women's specialty stores transacted 39-7 per cent more business in 1941 than in 1930, 
increases of from 13 to 15 per cent in the Prairie Provinces standing considerably lower than 
gains recorded in aU other provinces. Sales for men's specialty shops were only 10-8 per cent 
higher in 1941 than in 1930. Nova Scotia was the only province to register a noteworthy in
crease in this trade. Here the wartime stimulus to men's wear sales especiaUy in Halifax resulted 
in a 46-9 per cent increase in business compared with the 1930 level. 

Furniture-household-radio group.—This group of establishments consists largely of two 
main subdivisions: (1)—furniture stores and, (2) stores seUing household appUances and/or radios 
and classified in a general way as household appUance or radio dealers. Results for these two 
kinds of business reveal divergent trends, sales of furniture stores averaging 56-2 per cent higher 
in 1941 than in 1930 while sales of household appUance and radio dealers declined 11 -2 per cent 
in the same comparison. A similar divergence of trend is to be observed in the results for each 
of the nine provinces. Reason for these differences in trends for the two kinds of business may be 
attributed in part to changes in methods of classification in the two census years but they are 
due in large measure to curtaUment of supplies of aU types of electrical equipment arising from 
restricting quotas on production introduced at different times during 1941. Furthermore, a 
25 per cent tax on the manufacturers' prices of radios and electrical appUances provided for in 
the War Exchange Conservation Act introduced early in December, 1940, and not applicable to 
merchandise already in the retailers' possession, resulted in a large measure of forward buying 
at the end of 1940 and a consequent curtailment of purchases in 1941 when the tax became 
effective. 

Restaurants.—Another important development revealed in the census results is the pro
nounced increase both in number and volume of business done by restaurants and other eating 
places. There were 5,609 such establishments.with $75,977,100 receipts in 1930 while in 1941 
the number of estabUshments had increased to 8,821 and the volume of business to $131,181,000, 
a figure 72-7 per cent above that for the earUer year. The marked increase in restaurant busi
ness between the two years may be attributed to various causes. Higher consumer income, 
increased urbanization of the population due to wartime industrial expansion and the increased 
employment of female workers may be cited as some of the causes contributing to this trend. 
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Distribution by Kind-of-Business Groups 

One hundred and eighteen individual kind-of-business classifications were used in classifyr 
ing the retail merchandise trade. • These individual classifications have been combined into ten 
broad groups as foUows: (1) Food Group, including stores speciaUzing in the sale of food products 
such as grocery stores, confectionery stores, meat markets, etc.; (2) Country General Stores, 
consisting of stores carrying a general line of merchandise and located in places of less than 2,000 
population; (3) General Merchandise Stores, including department stores, variety stores and 
other stores carrying a general line of merchandise; (4) Automotive Group, including motor 
v6hicle dealers, merchandising garages and filling stations; (5) Apparel Group, consisting of 
stores specializing in men's or women's clothing or shoes or a combination of these items; 
(6) Building Materials Group, comprised chiefly of hardware stores or retail dealers in building 
materials; (7) Fumiture-Household-Radio Group; (8) Restaurants; (9) Other Retail Stores, 
consisting of a number of miscellaneous or non-related kinds of business; and (10) Second-hand 
Stores. 

Almost 23 per cent of the total retaU trade of Canada in 1941 was transacted by the food 
group of stores. The automotive group came second with 17-3 per cent foUowed closely by the 
"AU other" group with 17-1 per cent. The general merchandise group of stores accounted for 
15-3 per cent while percentages for all other groups were below 10 per cent. 

Comparisons of the distributions by kind-of-busmess groups for 1941 and 1930 show the 
food group coming first in both instances. The most significant changes revealed in.this com
parison are the increased proportions of the total retail trade secured by the food, automotive 
and.restaurant groups and the decreased proportions of the total trade secured by the general 
merchandise group and country general stores. These changes are depicted in the foUowing 
table: 

TABLE III.—DISTRIBUTION OF TOTAL RETAIL STORE SALES, BY KIND-OF-BUSINESS GROUPS, 
1930 AND 1941 

Group 

1930 

Amount 
Per cent 

of 
total 

1941 

Amount 
Per cent 

of 
total 

Per cent 
change 

1941/1930 

Total 

Food group 
Country general stores 
General merchandise group 
Automotive group 
Apparel group 
Building materials group 
Furniture, hoysehold and radio group 
Restaurant group .-
Other retail stores 
Second-hand group 

2,755,669,900 100-0 3,440,901,700 

615,476,100 
207,657,000 
472,689,300 
380,914,900 
219,968,600 
164,111,700 
99,791,300 
75,977,100 

607,171,300 
11,812,600 

223 
7-6 

17-2 
13-8 
8-0 
6-0 
3-6 
2-8 

18-4 
0-4 

786. 
214, 
625, 
594, 
295, 
174, 
118, 
131, 
689, 

11, 

247,300 
747,800 
971,000 
719,500 
211,600 
203,400 
356,900 
181,000 
192,700 
070,600 

100-0 

22-9 
6-2 

16-3 
17-3 
8-6 
6-1 
3-4 
3-8 

17-1 
0-3 

4-24-9 

-t-27-7 
-{- 3-4 
-fIl-3 
-1-56-1 
-f34-2 
-h 6-1 
-)-18-8 
-1-72-7 
-1-16-2 
- 6-3 

Provincial Distribution of Stores and Sales 

Almost 41 per cent of the total business through aU retail stores in 1941 was transacted by 
stores located in the Province of Ontario. Quebec came second with 23-79 per cent so that these 
two provinces together accounted for almost two-thirds of the Dominion total. Percentages 
of the total sales secured by the other provinces in 1941 are 9-00 per cent by British Columbia, 
6-42 per cent by Alberta, 5-43 per cent by Saskatchewan, 6-13 per cent by Manitoba, 2-96 
per cent by New Brunswick, 4-80 per cent by Nova Scotia and 0-46 per cent by Prince Edward 
Island. Sales in the Yukon and Northwest Territories made up the remaining 0-12 per cent of 
the Dominion total. 

The trend in sales between 1930 and 1941 was not uniform for aU provinces. In the case 
of five provinces—New Brunswick, Quebec, Ontario, Alberta and British Columbia—the trends 
were similar, increases in sales ranging between 20 and 30 per cent being recorded. Saskatchewan 
sales were practically unchanged in 1941 compared with 1930 while on the other hand a marked 
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increase of 65-8 per cent in Nova Scotia store sales reflects the increase in consumer purchasing 
in that province due to wartime activity. Manitoba sales were up 11-4 per cent and Prince 
Edward Island store sales were up 15-7 per cent. 

With one or two exceptions for which explanations can be furnished, the variations in the 
trends in retail sales between 1,930 and 1941 for the various provinces conform closely with 
corresponding variations in the value of income payments between the two years. Alberta and 
Nova Scotia form the two exceptions to this general relationship. In both of these provinces, 
the percentage increases in retail sales exceeded by considerable margins the corresponding 
increases in income payments. This result can be attributed in the case of Alberta to the stim
ulus to retail trading in the northern part of the province arising from the construction of the 
Alaska Highway. The same result in Nova Scotia may be attributed to the marked wartime 
activity in that province already mentioned. 

Varying trends in sales have naturally resulted in shifts in the relative proportions of the 
total trade transacted in the different provinces in the two years. These shifts are reflected 
in the foUowing table: 

TABLE IV.—PROVINCIAL DISTRIBUTION OF TOTAL RETAIL STORE SALES, 1930 AND 1941 

Province 

1930 

Amount 

i 

2,755,569,900 

13,773,700 
09,519,900 
84,371,900 

661,138,600 
1,099,990,200 

189,243,900 
189,181,100 
176.537,100 
248,697,500 

3,216,100 

Per cent 
of 

total 

100-00 

0-50 
3-61 
3-06 

23-63 
30-92 
6-87 
0-86 
6-41 
9-02 
0-12 

1941 

Amount 

i 

,3,440,901,700 

15,935,500 
165,033,700 
101,843,100 
818,671,100 

1,406,976,700 
210,833,400 
186,886,800 
221,071,400 
309,572,600 

4,078,400 

Per cent 
of 

total 

100-00 

0-46 
4-80 
2-96 

23-79 
40-89 
6-13 
5-43 
6-42 
9-00 
0-12 

Per cent 
change 

1941/1930 

-1-24-9 

-1-15-7 
-1-65-8 
-1-20-7 
-1-25-7 
-1-27-9 
-1-11-4 
- 1-2 
-1-25-2 
-1-24-5 
-1-26-8 

Distribution of Stores and Sales by Size of Locality 

A large proportion of the total retail trade of Canada is transacted in the larger centres of 
population. This concentration is due not only to the increasing urbanization of the country 
(31-06 per cent of the people lived in places of 30,000 population or over in 1941 compared with 

•29-15 per cent in 1931 and 25-04 per cent in 1921) but also to improvements in transportation 
resulting from improved roads and the use of the automobile, developments which greatly 
extended the marketing areas of the larger shopping centres. 

Almost 23 per cent of the total population lived in places of 100,000 persons or more in 1941 
but these places accounted for 39-57 per cent of the total sales. On the other hand, 49-13 per 
cent of the population in 1941 lived in rural areas or incorporated places of less than 1,000 popu
lation, but stores located in these places accounted for only 16-74 per cent of the total sales. 
The distribution of population and sales for these and the intervening size-of-locality classes is 
shown in the following table: 

TABLE V.-DISTRIBUTION OF POPULATION AND TOTAL RETAIL SALES, BY SIZE-OF-LOCALITY 
CLASSES, 1941 

Population class 

Population 

Number 

11,506,655 
5,662,967 
1,420,142 

860,046 
928,367 

2,654,133 

Per cent 
of total 

100-00 
49-13 
12-34 
7-47 
8-07 

22-99 

Retail sales 

Amount 

$ 
3,440,901,700 

676,165,400 
595,821,600 
422,849,700 
484,586,500 

1,361,478,500 

Per cent 
of total 

100-00 
16-74 
17-32 
12-29 
14-08 
39-57 

Per capita 
sales 

$ 
299 
102 
420 
492 
522 
613 
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It should be understood that the distribution of sales shown in the above table is based upon 
total sales figures reported by each store. Since the total volume of business reported for each 
store must, of necessity, be attributed in its entirety to the locality in which the store is located 
rather than be spread over the marketing area from which that business is drawn, it is apparent 
that the percentage distribution of sales according to size of locality presented in Table V does 
not represent the distribution by size of locality of the country's buying power. 

Similarly the per capita sales figures shown do not represent the total per capita purchases 
for persons living in the various size-of-locaUty classes. They simply represent the value of the 
sales transacted in each locality group divided by the total population of that group and are 
affected by the extent to which persons living in one size of locality do business in another. Thus, 
the low per capita sales of $102 for places of less than 1,000 population indicates that the people 
living in these communities make considerable proportions of their purchases in larger centres. 
The relatively high figures of $522 and $513 for the largest population classes may be attributed 
in some measure to the inflow of customers to these centres from smaller cities and towns or rural 
areas. Per capita sales for the intermediate sizes of locality are determined by the actual volume 
of consumer purchasing required to meet the needs of these communities and the net resultant 
of the inflow and outflow of customers from or to other size centres. 

The population of Canada increased by 1,129,869 persons or 10-9 per cent from 10,376,786 
in 1931 to 11,506,655 in 1941. The total value of retail sales increased by $685,331,800 or 24-9 
per cent from $2,755,569,900 in 1930 to $3,440,901,700 in 1941. Places of less than 1,000 persons 
accounted for 38-68 per cent of the total increase in population between the two census years. 
Since retailing is fundamentally an urban activity, it is apparent that a large portion of the 
increased purchasing due to the larger population in the small villages and rural areas will take 
place in the larger centres. Examination of Table VI would suggest that the intermediate size-
of-locality classes derived a larger proportion of the augmented retail business resulting from the 
increase in rural population than did the larger cities. Thus, cities of 30,000 population or over 
accounted for 48 - 56 per cent of the total increase in population and 49 - 48 per cent of the increase , 
in s'iles. On the other hand, places of from 1,000 to 30,000 persons accounted for only 12-76 
per cent of the increase in population but had 32-01 per cent of the increase in retail sales. 

TABLE VI.—DISTRIBUTION OF THE INCREASE IN POPULATION AND RETAIL SALES FOR THE 
INTERCENSAL PERIOD, BY SIZE-OF-LOCALITY CLASSES 

Population 

1,000- 9,999 
10,000-29,999 
30,000-99,999 

Increase in 
population 
1931-1941 

N u m b e r 

1,129,869 
437,082 
130,616 

13,526 
231,687 
316,958 

Per cent 
of to ta l 

100-00 
38-68 
11-56 
1-20 

20-51 
28-05 

Increase in 
retail sales, 

1930-1941 

Amount 

$ 
685,331,800 
126,822,500 
137,979,300 
81,429,500 

150,474,400 
188,626.100 

Per cent 
of to ta l 

100-00 
18-51 
20-13 
11-88 
21-96 
27-52 

A factor of some importance in the distribution of retail trading by size of locality is the in
cidence of mail order sales. Some of the mail order houses in Canada maintain order offices in 
certain localities for the purpose of taking orders to be fiUed by direct delivery to the fcustomer 
from the mail order house. Separate reports were secured for the census for all such offices and 
the value of the orders taken at these offices was attributed to the localities in which the offices 
were situated. The remainder of the mail order business representing orders sent direct by the 
customer through the mails was attributed in total to the city in which the mail order house was 
located. It was not allocated to the local areas or even to the provinces from Which that busi
ness was drawn. In the census for 1930 these mail order offices were not in operation and the 
entire mail order business was assigned to the locality in which the order houses were situated. 
The opening of these order-taking offices during the intercensal period and the allocation of 
part of the maU order business to these offices in the 1941 Census, results in a certain shift in the 
proportion of the total business transacted from the larger cities to the smaller centres. 
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Types of Operation 

In addition to being classified according to kind of business on the basis of popular designa
tion or the chief commodities carried, each store was assigned to a type-of-operation classification 
depending mainly upon whether it was independently operated or belonged to some form of mul
tiple organization. For census purposes chains are defined as groups of four or more stores under 
the same ownership or management and carrying on the same or similar kinds of business. One 
exception to this ruling occurs in the case of department stores; all department stores are classed 
as independent establishments irrespective of the number of such stores operated by any one firm. 

A detailed analysis of_the operations of chain-stores will be found in Appendix A at the 
close of this volume to which the reader is referred. Only a summary of the salient features and 
main developments in the chain store field is given here. 

Retail Chains.—The proportion of the total retail trade of Canada transacted by chains 
was only slightly greater in 1941 than in 1930. There were 532 chain store companies operating 
in Canada in 1941 and these had 8,011 stores and $642,999,500 sales or 18-7 per cent of the total 
business of all stores including both chains and independents. In 1930 there were 518 chain 
companies with 8,476 stores and $503,683,800 sales, an amount which formed 18-3 per cent of 
the total retail trade for that year. 

Although there was but slight change in the proportion of the over-all trade of Canada 
transacted by chain stores in 1941 compared with the earlier census period, nevertheless, signifi
cant developments took place in certain geographical areas. Retail chains were at an early 
stage of development in the Maritime Provinces in 1930, ratios of chain to total sales standing 
at 5-0 per cent for Prince Edward Island, 12-7 per cent for Nova-Scotia and 14-2 per cent for 
New Brunswick compared with the over-all ratio of 18-3 per cent for the country as a whole. 
The intercensal period witnessed a marked expansion in the chain store method of distribution 
in Nova Scotia and New Brunswick, the number of chain outlets increasing from 221 in 1930 to 
323 in 1941 in the former province and from 165 to 216 in the latter while the ratio of chain to 
total sales for 1941 was 19-4 per cent for both. There was also a slight increase in the importance 
of chains in Prince Edward Island, the ratio of chain-to total sales rising from 5-0 per cent in 
1930 to 6-4 per cent in 1941. 

The liquor stores maintained by the various provincial governments for the sale of alcoholic 
beverages are classified as chain stores. Government liquor stores were opened in Nova Scotia 
in August of 1930 with the result that the chain figures for that province in so far as government 
liquor stores are concerned cover five months' business only for 1930 compared with a full year's 
operations in 1941. This factor has considerable influence in accounting for the increase in 
ratio of chain to total sales in Nova Scotia between the two years. On excluding government 
liquor store sales both from the chain and total figures, the ratios of chain to total sales in Nova 
Scotia stand at 10-9 per cent in 1930 and 13-5 per cent in 1941. 

In contrast to the increasing relative importance of chain stores in the Maritime Provinces, 
chains lost some ground in Quebec and in Saskatchewan. There were 1,698 chain units in 
Quebec in 1930 and these accounted for 18-5 per cent of the total retail business in that year. 
Chain store taxes introduced in the latter half of the thirties were effective in reducing the 
number of units in operation with the result that only 1,446 units of chain stores were recorded 
in the results'of the 1941 Census. That the business formerly transacted by the closed units 
was not transferred in total to the continuing or newly opened chain stores is evidenced by the 
fact that the proportion of the total retail trade transacted by chains in Quebec declined from 
18-5 per cent in 1930 to 16-2 per cent in 1941. 

A decline in the proportion of chain to total sales in Saskatchewan from 18-7 per cent in 
1930 to 17-5 per cent in 1941 is due to a marked faUing off in the business of lumber and building 
material dealers, a field in which chains occupy an important position in this province. While 
the proportion'of the total lumber and building material business transacted by these line lumber 
companies actuaUy increased slightly from 71-3 per cent in 1930 to 72-0 per cent in 1941, there 
was a drastic reduction in the over-all business for the trade, annual sales for 1941 standing 31 -3 
per cent below the 1930 level. On deducting lumber and building material dealers from both 
chain and total figures, the ratio of chain to total sales for 1941 st.T.nds at 14 7 ner cent, unchanged 
from the corresponding ratio for 1930. 
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Chains transacted slightly larger proportions of the total retail merchandise trade in the 
other provinces in 1941 than in .1930. These chain gains were accompanied by increases in the 
number of chain units in operation in Ontario and British Columbia. Declines were recorded 
in the number of chain units operated in Alberta and in Manitoba. The decline in the former 
province may be attributed to the large decrease in line lumber yards. There were substantial 
reductions in the number of chain units operated in various trades in Manitoba, food chains, 
lumber and building material dealers, fiUing stations and chain fur trading posts accounting for the 
major portion of these decreases. The numbers of chain units operated in the various provinces 
together with the ratios of chain to total sales for the two years are shown in Table VII. 

TABLE VII . -NUMBERS OF CHAIN UNITS AND RATIOS OF CHAIN TO TOTAL SALES, BY PROVINCES, 
1930 AND 1941 

Province 

Canada (') 

Number 
of chain 
stores 

1930 

8,476 

12 
221 
165 

1,698 
3,269 

433 
1,232 

675 
690 

1941 

8,011 

17 
323 
216 

1,446 
3,386 

335 
883 
577 
767 

Percentage 
of chain to 
total sales 

1930 

18-3 

5-0 
12-7 
14-2 
18-5 
20-3 
12-0 
18-7 
14-5 
19-8 

1941 

18-7 

(') Includes Yukon and Northwest Territories. 

Chain ratios by kinds of business.—Comparison of chain and total sales for individual 
lines of business for 1930 and 1941 reveals varying trends. Taking grocery and combination 
stores (stores selling both groceries and meats) together there was no change in the proportion 
of the business transacted by chain stores, 30-4 per cent in 1930, and 30-5 per cent in 1941. The 
ratios of chain to total sales for grocery stores alone were 28-5 per cent in 1930 and 15-0 per cent 
in 1941; for combination stores only the corresponding chain ratios were 33-2 per cent in 1930 
and 44-2 per cent in 1941. The decreased proportion of chain to total business in the case of 
grocery stores and thie increased proportion for combination stores represents a development 
of chain grocery units into stores of the combination type. 

Drug stores constitute another kind of business for which the position occupied by chains 
was similar in 1930 and 1941, the proportion of chain to total sales standing at 18-6 per cent in 
both years. Development of the leased type of service station (considered as independents) 
resulted in a decline in chain ratio for filling stations from 24-8 per cent in 1930 to 8-6 per cent 
in 1941. The restaurant trade is another in which the business done by chain organizations has 
not kept pace with the expansion in the trade as a whole, the ratio of chain to total sales in this 
instance declining from 18-5 per cent in 1930 to 11-6 per centin 1941. On the other hand, a 
marked expansion in the relative position occupied by chains took place in the specialty shoe 
store trade. There were 17 chain companies in this field in 1930 and these had 198 stores with 
$7,574,600 sales or 21-1 per cent.of the business done by all such stores. In 1941 the number 
of chain companies had increased to 35, the number of chain units to 457, and the sales to 
$16,397,900 or 37-2 per cent of the total business of all specialty shoe shops. 

Types of chains.—Chains are classified into four main types. In the first place, there 
arc local chains consisting of groups of four or more stores under the same ownership and manage
ment and in which all the units of the chain are located in the same city. Secondly, there are 
provincial chains in which aU or the great majority of the unit stores are located in the one 
province although not confined to any one locality within that province. A third type designated 
as sectional and national chains have stores located in two provinces or more. The fourth 
type consists of manufacturer-controUed chains. These are groups of four or more stores operated 
by manufacturing firms as outlets for their own products and are found operating chiefly in the 
household appliance or office and store equipment and appUance fields. They are generally 
sectional or national in extent. 
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Local chains and manufacturer-controUed chains declined in importance between 1930 and 
1941 whereas the provincial and sectional and national chains increased. The numbers of stores 
operated by these various types and the proportions of their sales to the totals for aU stores are 
indicated in Table VIII. 

TABLE VIII . -CHAINS CLASSIFIED BY TYPE, 1930 AND 1941 

Type of chain 
Number of stores 

1930 

8,476 

1,339 
2,887 
3,803 

447 

1941 

8,011 

1,089 
3,160 
3,366 

396 

Percentage 
of chain to 
total sales 

1930 

18-3 

2-5 
7-5 
6-9 
1-4 

1941 

18-7 

1-8 
8-4 
7-6 
0-9 

Two- and Three-Store Multiples.—A large number of firms in Canada operate two or 
three retail outlets, thus occupying an intermediate position between single independent stores 
on the one hand and chains on the other. A separate compUation of these shows that there were 
2,571 persons or firms each of which operated two stores and another 442 persons or firms each 
of which operated three stores. Altogether these two- and three-store multiples operated a total 
of 6,468 stores and had $278,269,600 sales, an amount which formed 8 -1 per cent of the total retail 
trade. In 1930, there were 4,844 units belonging to these types and they accounted for 7 - 7 per 
cent of the total business. The ratio of sales for two- and throe-store multiples to the total 
retail trade in 1941 was faii-ly uniform for aU provinces, ranging from 6-1 per cent in Prince 
Edward Island to 9 - 5 per cent in Nova Scotia. 

The clothing trades, furniture stores and drug stores are fields in which two- and three-
store multiples fiourish to a greater extent than in other kinds of business. These multi-unit 
establishments accounted for 11-4 per cent of the total sales of aU men's specialty shops, 17-2 
per cent of family clothing store sales, 15-0 per cent for women's specialty shops and 15-0 per 
cent for specialty shoe store sales. They transacted 14-3 per cent of the total retail drug store 
business and 19-4 per cent of the total sales for aU specialty furniture stores. 

Voluntary Chains.—In addition to the corporate chains, whose activities are summarized 
in the preceding paragraphs, there are large groups of stores independently owned and operated 
but grouped together for buying or advertising purposes. Such groups are classified as voluntary 
chains. In many instances these groups are sponsored by wholesale houses which take this 
method.of meetingthe competition of the corporate chain. Nevertheless, there are also groups 
having no affiliation with any one wholesale firm but which represent voluntary combinations 
of merchants for the purpose of effecting the savings accrumg from large scale purchasing. 

There were 5,424 members of such voluntary groups recorded in the 1941 Census and these 
transacted busmess to the value of $155,569,100 or 4-6 per cent of the total retafl trade. The 
ratio is unchanged from 1930 when 4,988 stores" belonging to these groups had sales of $126,-
547,600. Grocery stores, country general stores and drug stores are the three fields in which 
voluntary chains are most prominent. Most of these volimtary chain units represent single-
store establishments. Only a relatively smaU number belong to two- or three-store multiples. 

The sales figures quoted above tend to exaggerate the importance of voluntary chains 
because in many instances the firm is linked with a voluntary group wholesaler only for the 
purchase of some commodities. This is especially true of country general stores in which case 
the proprietor may be affiliated with a voluntary chain group only in so far as the purchase of 
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food products is concerned. A more significant measure of the importance of the voluntary 
chain system is the value of the purchases made by members from the sponsoring wholesalers. 
Replies from 49 wholesalers associated with these buying groups indicated that purchases by 
members at wholesale prices amounted to $39,471,600 in 1941. 

Other Types of Operation.—Included in this residual category are two individual types. 
There were 84 stores with $3,422,000 sales in 1941 classified as industrial stores and consisting of 
stores operated by mining, fishing or industrial firms chiefly for the use of their own employees. 
The second type of business for which figures were separately compiled are leased concessions or 
departments in other merchandising or service establishments including leased concessions in 
hotels. There were 396 such departments included in the census returns and these had sales 
of $3,918,900. 

Forms of Organization 

Retail stores were classified in a third manner, namely, according to the legal form of the 
ownership under which they operated. This basis of classification must be distinguished from 
types of operation under which establishments are grouped according to the number of units 
under one control. 

Five classifications are used in the form-of-organization analysis. These are: individual 
proprietorships, partnerships, corporations, co-operative associations and "other forms." The 
latter group is comprised chiefly of the liquor stores operated by the various provincial 
governments. 

Almost 83 per cent of the 137,331 stores in Canada in 1941 were operated by individual 
proprietors but these transacted only 46-2 per cent of the business. Partnerships accounted for 
7-7 per cent of the stores and 9-3 per cent of the sales. There were 12,051 stores or 8-8 per cent 
of the total number operated under the corporate form of ownership and these transacted 40-7 
per cent of the total volume of business. Included in this class are the stores operated by most 
of the chain companies, the capital stock of which may be widely held. Included also are stores 
operated by companies which might be called private or family corporations. Retail stores 
operated as co-operative enterprises numbered 445 and these had sales of $19,839,000 or 0-6 
per cent of the total retail trade. Stores operating under other forms of ownership and consisting 
chiefly of the provincial government liquor stores transacted the remaining 3-2 per cent of the 
total business. 

The proportions of the total retail trade transacted by stores operating under the various 
forms of ownership varied in the different provinces. The proportion for individual proprietor
ships was highest and the proportion for corporations was lowest in Quebec province. On the 
other hand, the proportions for corporations were highest and the proportions for individual 
proprietorships were lowest in Manitoba and British Columbia, in both of which provinces 
sales of departmental firms, operated either as joint stock companies or as private or family cor
porations, form important segments of the total retail business. 

Comparison of the analyses of stores and sales by form of ownership as contained in results 
of the Census of Merchandising for 1930 and 1941 reveals an increase in the proportions of stores 
and value of sales for individual proprietorships between the two periods and offsetting declines in 
the corresponding proportions for stores operated under the corporate form. The smaller propor
tion of stores under corporate control can be attributed in part to the reduction in the number of 
chain stores operating in 1941 compared with the earlier period. The decline in the proportion of 
the total business transacted by these stores reflects in some measure a decUne in the proportion 
of the total retail trade transacted by departmental firms and chain stores from 31-17 per cent 
in 1930 to 29-67 per cent in 1941. 

Distribution of the total stores and sales by forms of ownership or organization for 1930 and 

1941 is shown in Table IX. 
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TABLE IX. DISTRIBUTION, OF STORES AND SALES BY FORMS OF ORGANIZATION, 1930 AND 1941 

Form of organization 
Number of stores 

Number Per cent 
of total 

Sales 

Amount Per cent 
of total 

1930 

Total, all stores 

Individual proprietorships 
Partnerships 
Corporations{0 • 
Co-operative associations 
Other forms of organization (*) 

1941 

Total, all stores 

Individual proprietorships 
Partnerships ,. 
Corporations^) '. 
Co-operative associations 
Other forms of organization (") 

125,003 

99,197 
10,358 
14,396 

282 
770 

137,331 

113,627 
10,562 
12,051 
• 445 

646 

100-0 

79-4 
8-3 

11-5 
0-2 
0-6 

100-0 

82-7 
7-7 

0-3 
0-5 

2,755,569,900 

1,142,203,100 
271,220,400 

1,223,426,400 
15,647,900 

• -103,072,100 

3,440,901,700 

1,689,762,300 
318,807,900 

1,400,769,200 
19,839,000 

111,723,300 

100-0 

41-5 
9-8 

44-4 
0-6 
3-7 

100-0 

46-2 
9-3 

40-7 
0-6 
3-2 

C) Figures shown for corporations represent the total number of stores operated by incorporated companies. They 
do not represent the number of companies. 

e) Comprised chiefly of liquor stores operated by the various provincial governments. 

Co-operative stores.—In connection with the Census of Merchandising and Service Estab
lishments for 1941 every effort was made to secure a complete enumeration of co-operative retail 
stores. To this end, the Bureau of Statistics worked in co-operation with the Economics Branch 
of the Department of Agriculture, which branch makes an annual survey of the co-operative move
ment in Canada. The figures given in this report relate only to retail stores or establishments 
as distinguished from co-operative enterprises engaged in the distribution of bulk commodities 
to members of the association. 

Of the 445 co-operative retaU stores and $19,839,000 sales there were 248 classified as country 
general stores and these had sales of $8,823,200. Food stores, including grocery and combination 
stores, came next in importance with 122 stores and $5;211,200 sales. ' The remaining stores 
consisted of misceUaneous kinds of business—general merchandise stores, restaurants, filling 
stations, farmers' supply stores, etc. A summary of the co-operative retail stores showing the 
number of stores and value of sales by provinces and by kinds of business is presented in Table X. 

TABLE X.-CO-OPERATIVE RETAIL STORES IN CANADA ,1941 

Province or Kind of Business 
Number 

of 
stores 

Sales 

Amount Per cent 
.of total 

Prince Edward Island. 
Nova Scotia" 
New Brunswick 

Quebec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
British Columbia 

59,000 
3,434,900 

655,700 
3,248,700 
4,478,900 

936,400 
2,974,400 
2,169,900 
1,881,100 

Total, all stores.. 

,General merchandise stores 
Country general stores 
Grocery stores (without fresh meat). 
Combination stores 
Restaurants 
Filling stations 
Farmers' supply stores 
Other retail stores 

445 

27 
248 
69 
53 
5 
5 

17 
21 

19,839,000 

3,195,800 
8,823,200 
1,840,600 
3,370,600 

130,200 
145,800 

1,048,200 
1,284,600 

0-3 
17-3 
3-3 

16-4 
22-6 
4-7 

15-0 
10-9 
9-6 

100-0 

16-1 
44-5 
9-3 

17-0 
0-6 
0-7 
6-3 
6-5 
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Continuity of Ownership 

The census questionnaire asked each respondent to indicate the year in which he acquired' 
ownership of his business at its location on the census date. The reply did not necessarily indicate 
the year when the business was originally established. In the case of stores whose ownership 
at some stage either changed completely or else changed in nature through development from 
one form of organization to another (individual proprietorship to corporation, etc.) the date to 
be reported was the year, when such a change" took place. SimUarly in the case of businesses 
whose ownership had remained the same but where changes of location had occurred, the date 
of such a change of location was to be the date reported. The actual rate of mortality among 
retaU merchants cannot be determined from the data furnished. The information obtained 
can be used only to describe the age distribution of those stores in existence in the census year. 
A large number of firms omitted to answer this inquiry on the census schedule but dates of 
opening were reported for 106,172 of the 137,331 stores,recorded in the census results, 'n view 
of the limitations which must be placed upon these age distributions, no follow-up effort was 
made to secure complete information on this subject. 

Approximately 10 per cent of the stores operating in 1941 and whose ages were reported were 
opened or acquired during the census year. The basic census mailing lists were prepared by the 
census enumerators in June and July and only those stores which were; operating on July 1, 1941, 
were included in the census. It is therefore apparent that about 10 per cent of the stores 
which were operating when the census enumerators made their listings were new stores (either 
as entirely new enterprises, through change of ownership or through change of address) since 
the beginning of the year. • 

Another 10-7 per cent of the stores were opened in 1940 and a slightly smaller proportion 
(9-7 per cent) were opened in 1939.' Altogether 71-7 per cent of the stores operating in 1941 
had been opened during the twelve-year period commencing with 1930; 19-3 per cent were opened 
in the nineteen-twenties; 8-2 per cent were opened between 1900 and 1919, and only 831 stores 
or 0-8 per cent of the total number were in operation prior to the turn of the century. The 
average age in 1941 for all stores operating in that year was 8-79 years. 

Age distributions and average ages were similar for stores operating as individual proprie
torships and for partnerships. Between 73 and 74 per cent of the stores in each of these two 
categories had been opened in the twelve-year period from 1930 to 1941, while average ages in 
1941 were 8-44 years for individual proprietorships and 8-31 years for partnerships respectively. 
An older age distribution is reflected in the figures for stores operated imder the corporate form 
of ownership. In this instance 58-0 per cent of the stores operating in 1941 were opened in the 
years from 1930 to 19-41 while 42-0 per cent had been in operation for a longer period. The 
decade between 1920 and 1929 was a particularly prolific period for the opening of retail stores by 
incorporated companies, a result coincident with the marked development in the chain store 
type of retaiUng which took place in that interval. Almost 29 per cent of aU retail stores operating 
under the corporate form of ownership in 1941 were opened during this period compared with 
corresponding proportions of 17-5 per cent for partnerships, 18-1 per cent for individual pro
prietorships, and 19-3 per cent for aU retail stores. The average age for all retaU outlets operating 
as incorporated companies in 1941 was 11-93 years. 

Only about one-half of the retail co-operative stores reported their date of opening. The 
average age for those reporting was 7-0 years and about 82 per cent of these stores •were opened 
in the interval from 1930 to 1941. The analysis by date of ownership for stores classified as 
"other forms of organization" shows that 72-6 per cent of the total number were opened in the 
1920-1929 period, a result which can be attributed to the introduction in all provinces except 
Prince Edward Island of government liquor stores, a type of business which accounts for the 
great majority of the stores in this group. 

Results on a provincial basis reveal a lower average age for retail stores in Quebec and in 
British Columbia than elsewhere, the averages for these two provinces standing at 7-99 years 
and 7 • 66 years respectively. Average ages per retail outlet in other provinces were fairly uniform 
ranging from 8-75 years in Alberta to 10-06 years in Saskatchewan. ' 
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Size of Business 

Retail stores vary between wide limits when classified according to their annual sales volume. 
Dollar sales per store averaged $25,056 for the 137,331 stores reporting to the merchandising 
census but only a relatively small proportion of the total number of stores had a sales volume 
lying within narrow limits of this average. There were 14,339 stores or 10-4 per cent of the 
total number each of which had sales of between $20,000 and $30,000. The remainder ranged in 
size from small stores with annual sales of less than $1,000 to large enterprises whose turnover 
can be reckoned in millions of dollars. The distribution of stores by size of business with the 
volume of sales for each size class in 1941 is shown in Table XI. 

TABLE XL-DISTRIBUTION OF STORES AND SALES BY SIZE OF BUSINESS, 1941 

Annual sales 
Stores 

Number Per cent Cum. 
per cent Amount 

$ 
3,440,902,000 

5,191,000 
14,146,000 
81,181,000 

198,189,000 
393,385,000 
345,734,000 
460,534,000 
508,867,000 
389,055,000 
395,024,000 
649,597,000 

Per cent 

100-0 

/ 0-2 
0-4 

- 2-3 
5-8 

11-4 
10-0 
13-4 
14-8 
11-3 
11-5 
18-9 

Cum. 
per cent 

. Total, all stores 

Less than Jl,000 
t 1,000-$ 1,999 

2,000- 4,999 
5,000- 9,999 

10,000- 19,999 
20,000- 29,999 
30,000- 49,999 
50,000- 99,999 
100,000-199,999 
200,000-499,999 
500,000 and over 

137,331 

8,995 
9,958 

24,339 
27,674 
27,800 
14,339 
12,126 
7,523 
2,856 
1,308 

413 

100-0 

7-3 
17-7 
20-1 
20-2 
10-4 
8-8 
5-5 
2-1 

.1-0 
0-3 

13-9 
31-6 
51-7 
71-9 
82-3 
91-1 
96-6 
98-7 
99-7 

100-0 

0-2 
0-6 
2-9 
8-7 

20-1 
30-1 
43-5 
58-3 
69-6 
81-1 

100-0 

It wUl be noted that there were 8,995 stores each of which had annual sales of less than $1,000 
and that these, while forming 6-6 per cent of the total number of retail outlets accounted for 
only 0-2 per cent of the total volume of business. At the other end of the scale there were 413 
stores each with annual sales of $500,000 or more and these, while forming only 0-3 per cent of 
the total number of establishments, transacted 18-9 per cent of the total retail trade. A factor 
to be considered in relation to the smaU stores is the inclusion in the census results of figures 
for a large number of firms which were opened during the census year and whose reports did not 
therefore cover twelve months' operations. The analysis of stores according to date of opening 
shows that approximately 10 per cent of the stores reporting indicated that they were opened in 
the census year. Since the enumerators' listings were prepared in June and July, it may be 
inferred that these openings occurred in the first half of the year with the result that the reports 
furnished by such firms would cover a period ranging between six and twelve months. 

Provincial distribution.—While the general pattern of the distribution of stores by size 
of business is similar for all provinces, examination of the results for the various provinces reveals 
certain appreciable differences. Setting $10,000 as the upper limit of what might be considered 
as small stores, the proportion of small stores to the total nuinber of stores in each province is 
as shown in-Table XII. 

TABLE XII.—SMALL STORES (ANNUAL SALES BELOW $10,000) PROPORTIONS THAT NUMBERS AND 
SALES OF SMALL STORES FORM OF TOTALS FOR ALL STORES, BY PROVINCES, 1941 

Province 
Per cent 
of total 
stores 

51-7 

63-6 
58-6 
62-4 
57-8 
44-3 
51-4 
55-9 
48-9 
49-6 

Per cent 
of total 

sales 

8-7 

130 
8-4 

10-1 
11-0 
6-7 
7-8 

13-2 
9-1 
8-2 

Average 
sales 

per store 
(all 

stores) 

$ 
25,056 
18,465 
24.305 
20.418 
20,615 
29.901 
29,205 
18,526 
23.972 
27,510 
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Compared with an average figure of 51 -7 per cent for the country as a whole, the proportion 
of small stores was lowest in Ontario at 44-3 per cent and-was highest in Prince Edward Island 
at 63 • 5 per cent. The proportions of the total business transacted by small stores was also lowest 
in Ontario at 6 • 7 per cent but was slightly higher in Saskatchewan than in Pruice Edward Island, 
the ratios for these two provinces standing at 13-2 per cent and 13-0 per cent respectively. 

There were 4,577 stores or 3 - 4 per cent of the total number of retail outlets each of which 
had annual sales in 1941 of $100,000 or more. On setting this figure of $100,000 as the lower 
limit of what might be considered as largo stores, the proportion of the number of large to total 
stores was highest in Ontario at 4-3 per cent and was lowest in Saskatchewan at 2-0 per cent. 
The proportion of the total business transacted by large stores was also lowest in Saskatchewan 
where it stood at 32-3 per cent but it was higher in Manitoba than in any other province. Here 
stores with annual sales of $100,000 or more transacted 51-0 per cent of the total trade. The 
proportion of large to total number of stores in the various pro^vinces together with the per
centages of the total .business done by these large stores is shown in Table XIII. 

TABLE XIII.—LARGE STORES (ANNUAL SALES $100,000 OR MORE) PROPORTIONS THAT NUMBERS 
AND SALES OF LARGE STORES FORM OF TOTALS FOR ALL STORES, BY PROVINCES, 1941 

Province 
Percent 
of total 
stores 

3-4 

3-3 

4-1 

3-1 

2-5 

4-3 

2-8 

2-0 

3-0 

3-7 

Percent 
of total 

sales 

41-7 

38-9 

44-1 

41-7 

36-3 

44-3 

61-0 

32-3 

38-7 

45-8 

Average 
sales 

per store 
(all 

stores) 

Canada... 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Columbia 

i 
25,056 

18,465 

24,305 

20,418 

20,615 

29,901 

29,205 

18,526 

23,972 

27,510 

. The use of arbitrarUy selected amoimts of $10,000 and $100,000 serves to indicate the relative 
proportions of smaU and large stores in the several provinces according to absolute values. The 
ratios shown in Tables XII and XIII are affected by variations in the general scale of retail trad
ing operations in the different provinces as reflected in the average sales per store which varied 
from $18,465 per unit in Prince Edward Island and $18,526 in Saskatchewan to $29,205 in 
Manitoba and $29,901 in Ontario. 

A more vaUd measure of the relative concentration of business in the large stores in the 
different provinces is obtained by arranging the stores in order of size from smaUest to largest 
and then determining the proportion of the total business transacted by that group of stores, not 
above a certain size as measured by doUar volume, but which forms a given percentage of the 
total number measured downward from the top of the array. 

Thus, when aU stores in the Dominion are arranged in order of annual sales from smaUest 
to largest it is found that the 5 per cent of the stores at the top of the array transacted 48 per 
cent of the total annual business in 1941. The top 10 per cent transacted 59 per cent of the 
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business and the top 15 per cent accounted for 66 per cent or approximately- two-thirds 
of the total trade. These figures for Canada and the various provinces are shown in Table 
XIV. 

TABLE XIV.—PROPORTIONS OF TOTAL SALES TRANSACTED BY STATED PERCENTAGES OF THE 
TOTAL STORES AT THE UPPER END OF THE ARRAY WHEN ARRANGED ACCORDING TO SIZE, 
FOR CANADA AND THE PROVINCES, 1941 

Per cent of total stores 

Province 

50 40 30 25 20 15 10 5 

Per cent of sales 

92 

93 
94 
94 
92 
91 
93 
89 . 
91 
91 . 

87 • 

88 
90 
91 
88 
86 
87 
84 
85 
87 

81 

83 
85 
85 
81 
80 
83 
78 
79 
82 

77 

80 
82 
81 
78 
76 
80 
73 
74 
78 

72 

76 • 
77 
77 
72 
72 
76 
68 
70 
74 

66 

69 
, 70 

70 
66 
66 
71 
63 
64 
68 

59 

61 
61 
62 
58 
58 
65 
54 
57 
60 

48 

49 
48 
60 
46 
46 
56 
44 . 
46 
50 

The proportion of the total business transacted by the 5 per cent of the stores at the top 
of the scale when arranged by sales volume was highest in Manitoba at 56 per cent and was lowest 
in Saskatchewan at 44 per cent. The concentration of business in the largest stores is also highest 
in Manitoba whether the limit be set at the top 10 per cent or top 15 per cent of the stores. If 
larger segments of the stores are included by going downward further in the scale, the region of 
highest concentration shifts from Manitoba to Nova Scotia and New Brunswick. Saskat
chewan is revealed as the province in which the concentration of business in large stores is least 
irrespective of the proportion of the stores measured downward from the top of the scale which 
is considered as the. group of large stores. 

An arbitrary measure of the relative' degree of concentration of trade in large stores may 
be obtained by averaging the five percentages for each province representing the proportions 
of the business transacted by stores constituting the upper 5 per cent, 10 per cent, 15 per cent, 
20 per cent, and 25 per cent of the total number of,establishments when arranged according to 
size. This procedure gives the foUowing arrangement of the provinces accordmg to degree of 
concentration of business in large stores: Manitoba, New Brunswick, Nova Scotia, Prince Edward 
Island, British Columbia, Quebec, Ontario, Alberta and Saskatchewan. 

Distribution by Kinds of Business.:—The proportions of smaU and large stores and the 
consequent proportions of the total business transacted by different sizes of stores vary widely 
for different kinds of business. In general, it may be said that the larger the unit of sale (i.e., the 
individual purchase) the greater wiU be the size of the store through which these products are 
sold and the greater wiU be the proportion of the total business handled by large stores. There 
are many important exceptions to this generaUzation, the most important being the variety 
store where, notwithstanding the almost universal smaU unit of sale, the dominance of the chain 
store type of operation with its large individual outlets results in the greatest proportion of 
the business being transacted by large stores. About 84 per cent of aU confectionery stores 
have annual sales of less than $10,000. The proportion of smaU stores to the total number was 
64-3 per cent for tobacco stores, 63-4 per cent for grocery stores, and 54-2 per cent for jewellery 
stores. On the other hand, only 8-2 per cent of automobUe dealers had annual sales of less than 
$10,000. 

Ahnost 46 per cent of aU meat markets had annual sales of less than $10,000. In contrast 
to this ratio for meat inarkets and the 63 - 4 per cent for grocery stores already quoted the pro
portion of small combination.stores was low at only 16-9 per cent. On the other hand, 25-5 
per cent of aU combination stores had annual sales of $50,000 or over while corresponding ratios 
for the two specialty types of food stores were 3-0 per cent for grocery stores and 5-6 per cent 
for meat markets. The higher proportion of large stores of the combination type of store reflects 
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to a considerable degree the policy adopted by the food chains during the latter part of the inter
censal period of closing out their smaller and less profitable stores and developing larger units of 
the supermarket type in which both groceries and meat products are sold. 

The percentages of smaU and large stores for a number of the more important kinds of busi
ness are shown in Table XV. 

TABLE XV.-PROPORTIONS THAT NUMBERS AND SALES OF SMALL AND LARGE STORES FORM OF 
TOTAL NUMBER AND SALES FOR ALL STORES, FOR SELECTED KINDS OF BUSINESS, CANADA..1941 

Kind of business 

Small stores 
(annual sales less 

than $10,000) 

Per cent 
of total 
number 

51-7 

84-3 
64-3 
63-4 
54-2 
50-2 
46-6 
45-5 
43-9 
38-0 
35-3 
24-2 
32-9 
28-7 
26-6 
22-3 
22-3 
16-9 
8-2 

Per cent 
of total 

sales 

8-7 

54-3 
281 
20-5 
10-9 
14-8 
12-1 
14-1 
12-0 
7-1 
7-5 
4-3 

. 4-3 
5-3 
2-3 
4-9 
1-4 
1-8 
0-5 

Large stores 
(annual sales 

$50,000 or more) 

Per cent 
of total 
number 

8-9 

0-2 
1-8 
3-0 
8-0 
4-7 
5-6 
4-1 
6-3 

12-0 
10-2 
17-3 
17-4 
12-5 
28-4 
10-0 
40-2 
25-5 
61-3 

Per cent 
of total 
sales 

66-6 

2-2 
10-6 
22-1 
54-3 
21-8 
27-7 
18-7 
29-7 
45-2 
43-3 
50-8 
63-9 
39-3 
75-9 
29-6 
87-0 
68-2 
90-1 

Average 
sales per 

store 
(all stores) 

Total, all stores 

Confectionery stores 
Tobacco stores 
Grocery stores 
Jewellery stores 
Filling stations , 
Meat markets 
Fruit and vegetable stores 
Country general stores 
Women's ready-to-wear stores 
Hardware stores 
Men's clothing or clothing and furnishings stores 
Family clothing stores 
Family shoe stores 
Furniture stores 
Drugstores 
Variety stores 
Combmation stores 
Automobile dealers 

$ 
25,056 

5,598 
10.198 
12,156 
22,727 
15,554 
17,643 
16,824 
18,020 
24,371 
24,533 
32,202 
38,148 
26,203 
53,042 
25,538 
78,604 
49,394 
121,312 

Large-Scale Merchandising 

The development of large-scale merchandising in Canada as in other countries has foUowed 
two main lines of growth. In the first instance, there has been the marked development of 
large individual establishments, notably of the department store type, combining the sale of 
many kinds of commodities under one roof. In the second place, there has' been the process of 
horizontal integration involving the growth of multiple organizations as chain stores with 
branches operating in different localities and covering narrow or wide' areas. 

Although large-scale merchandisers as typified by department and chain stores occupy an 
important role in the marketing structure of Canada, nevertheless the bulk of the retail trade is 
still in "the hands of independent merchants. Nor has there been any increase in the proportion 
of the total business transacted by large-scale operators in recent years. In fact the proportion 
of the total retail trade transacted by independent stores increased from 68-83 per cent in 1930 
to 70-33 per cent in 1941. And of the 137,331 stores operating in Canada in the latter year, 
128,816 or 93-80 per cent were independents. 

The proportion of the total retail business transacted in 1941 by independent as distinguished 
from chain and department stores varied for different parts of the country. It was highest in 
Quebec province at 76-69 per cent and was lowest in British Columbia at 64-83 per cent. Per
centages of independent to total business for the other economic areas are 68 • 23 per cent for 
Ontario; 69 -12 per cent for the Prairie Provinces; and 71 • 15 per cent for the Maritime Provinces. 

Comparative figures for 1930 and 1941 on a regional basis reveal that independent stores 
improved their competitive position with respect to chains and department stores in all sections 
of the country. The proportions of the total retail sales transacted both by chains and also by 
department stores in Quebec were lower in 1941 than in 1930. In the, other five economic areas, 
the chain stores transacted somewhat higher proportions of the total trade in 1941 than in the 
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earlier year but these increases were more than offset by declines in the relative importance of 
department stores. Comparative figures for the two years for independent stores, chains and, 
department stores are shown in Table XVI. 

TABLE XVI.—RELATIVE POSITIONS OF INDEPENDENT, CHAIN AND DEPARTMENT STORES, 
BY ECONOMIC DIVISIONS, 1930 AND 1941 

(Sales are shown in thousands of dollars) 

Division 

1930 
Canada (').../Stores. 

ISales.. 
Maritime /Stores. 

Provinces 1 Sales.. 

ISales.. 

ISales.. 
Prairie Provinces../Stores. 

jSales.. 
British ^ /Stores. 

1941 

Canada(')... (Stores. 
ISales.. 

Maritime /Stores. 

(Quebec /Stores. 
ISales.. 

ISales.. 
Prairie Pro viiices.. /Stores. 

ISales.. 
British /Stores. 

Columbia \Sales.. 

All stores 

Number of 
stores and 
net sales 

125,003 
$ 2,755,570 

11,749 
$ 197,665 

34,286 
$ 651,139 

43,045 
$ 1,099,990 

26,292 
$ 554,962 

9,501 
$ 248,598 

137,331 
$ 3,440,902 

12,641 
$ 282,812 

39,712 
$ 818,671 

47,055 
$ 1,406,977 

26,529 
$ 618,791 

11,253 
$ 309,573 

Per cent 
of total 

• 100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100:00 
100-00 
100-00 

100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 

Independent stores 
(excluding 

department stores) 

Number of 
stores and 
net sales 

116,379 
1,896,627 

11,331 
148,238 
32,570 

476,440 
39,715 

736,480 
23,928 

374,709 
8,786 

160,632 

128,816 
2,420,096• 

11,983 
201,222 
38,232 

627,870 
43,423 

960,025 
.24,644 
427,687 

10,455 
200,708 

Per cent 
of total 

93-10 
68-83 
96-44 
74-99 
95-00 
73-02 
92-26 
66-95 
91-01 
67-52 
92-47 
64-62 

93-80 
70-33 
94-79 
71-15 
96-27 
76-69 
92-28 
68-23 
92-89 
69-12 
92-91 
64-83 

Chains 
(department chains 

excluded) 

Number of 
stores and 
net sales 

8,476 
503,684 

398 
25,214 
1,698 

120,222 
3,269 

223,362 
2,340 

83,664 
•690 

49,134 

8,011 
643,000 

556 
52,890 
1,446 

132,260 
3,386 

295,444 
1,795 

96,426 
767 

64,486 

Per cent 
of total 

6-78 
18-28 
3-39 

12-76 
4-95 

18-46 
7-59 

20-31 
8-90 

15-08 
7-26 

19-76 

5-83 
18-69 
4-40 

18-70 
3-64 

16-16 
7-19 

21-00 
6-77 

15-58 
6-82 

20-83 

Department stores 

Number of 
stores and 
net sales 

148 
355,259 

20 
24,213 

18 
55,477 

61 
140,148 

24 
96,589 

25 
38,832 

504 
377,806 

102 
28,700 

34 
68,641 

247 
151,508 

90 
94,678 

31 
44,379 

Per cent 
of total 

0-12 
12-89 
0-17 

12-25 
0-05 
8-52 
0-15 

12-74 
0-09 

17-40 
0-27 

15-62 

0-37 
10-98 
0-81 

10-15 
0-09 
7-15 
0-63 

10-77 
0-34 

15-30 
0-27 

14-34 

(') Includes Yukon and Northwest Territories. 

Cash and Credit Sales 

Based on the proportions of cash and credit sales for stores reporting, total retail sales on a 
credit basis are estimated at $977,216,100 for 1941 or 28-4 per cent of the total volume of business 
transacted. This credit business is comprised of two components. It includes open account or 
charge account credit sales valued at $666,595,700 and another $310,620,400 worth of instalment 
business. The total retail trade may thus be divided in the proportions 71-6 per cent cash, 
19-4 per cent charge or open account credit, and 9-0 per cent sales on the instalment plan. 

The instalment sales of $310,620,400 formed 31-8 per cent of the total business transacted 
on a credit basis. The instalment sales figure relates to the total selling value of aU goods,sold 
on the instalment plan and includes the down payment and the exchange value of any mer
chandise taken in trade in addition to the value of the original unpaid balance. No information 
was secured to show what proportion of the total instalment business represents the down pay-
inent and what proportion represents the unpaid balance upon which periodic time payments 
were to be made^ 

Partial information regarding credit sales was obtained in connection with the Census of 
Merchandising for 1930. In view of the incompleteness of the data obtained for that year com
parisons of cash, credit and instalment sales for 1930 and 1941 should be avoided. 

Not all stores were able to furnish information regarding their credit activities in 1941 but 
98,272 or 71-6 per cent of the 137,331 stores operating in the census year either reported that 
they sold only for cash or else indicated the proportion that credit sales formed of their total annual 
turnover. The coverage of sales for stores answering this part of the inquiry was even greater, 
amounting to 85 -9 per cent of the total sales for all retail outlets. 

file:///Sales
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Of the 98,272 stores reporting there were 35,570 or 36-2 per cent of the total which indicated 
that they sold only for cash whereas the remaining 62,702 stores reported various proportions of 
cash and credit business. Credit sales for the sample covered were $838,938,500, an amount 
which formed 39 • 7 per cent of the sales for stores reporting that they offered credit services or 
28-4 per cent of the total sales of all stores included in the sample including both those which 
reported credit business and those which reported that they sold only for cash. 

A large proportion of the 39,059 stores for which details regarding the degree of credit service 
(if any) offered are not available, reported on a simplified form which did not contain this inquiry. 
It is, therefore, reasonable to assume that these stores would be distributed as between aU cash 
stores and credit stores in proportions similar to those for stores included in the sample. Further
more, in view of the relatively small proportion of the total business transacted by these non-
reporting units, little error in the estimate of the total credit sales will be introduced by extending 
the ratio of credit to-total sales from the measured to the unmeasured portion of the trade. Table 
XVII shows the number and sales for stores reporting the degree of credit service provided in 
each of the several provinces and the proportions which these numbers and amounts form of the 
totals for all stores. 

TABLE XVII.—NUMBER AND SALES OF STORES REPORTING PROPORTIONS OF CASH AND CREDIT 
BUSINESS, 1941 

, Province 

Canada (') ;. 

Alberta ...'. 

All stores 

Number 
of stores 

137,331 

863 

6,790 

4,988 

39,712 

• 47,055 

7,219 

10,088 

9,222 

11,253 

Sales 

$ 
3,440,901,700 

15,935,600 

165,033,700 

101,843,100 

818,671,100 

1,406,976,700 

210,833,400 

186,885,800 

221,071,400 

309,572,600 

Stores reporting all cash • 
or proportion of cash and credit 

sales 

Stores 

Number 

98,272 

692 

4,875 

3,439 

25,670 

36,426 

6,393 

7,147 

6,408 

8,240 

Per cent 
of total 

71-6 

68-6 

71-8 

68-9 

64-6 

77-4 

74-7 

70-8 

69-5 

73-2 

• Sales 

Amount 

% 
2,955,223,900 

13,365,100 

142,260,800 

86,602,400 

663,066,000 

1,245,462,400 

188,802,800 

155,470,500 

186,977,000 

270,040,900 

Per cent 
of-total-

83-9 

88-5 

• 89-6 

(') Includes Yukon and Northwest Territories. 

Distribution of Stores by Degree of Credit.—Inaccuracies in the information regarding 
cash and credit business, as furnished by the stores reporting, constitute a more serious source 
of errors in the total cash and credit figures than do the estimates necessary to provide for those 
stores from which no answers to the inquiry were received. In fact, the census questionnaire 
did not ask that the value of the credit business transacted be reported. In view of the general 
absence of exact records on this subject, the information requested was restricted to an inquiry 
as to the approximate percentage of the total business transacted on a cash basis. This was 
supplemented by a second inquiry regarding the value of instalment business transacted. These 
percentage figures were then used in arriving at estimates of the total cash and credit business. 

Table XVIII shows the distribution of stores according to degree of credit business (including 
instalment sales) in the various provinces. The modal groups shown for the intervals 21-30 
per cent, 41-50 per cent, and 71-80 per cent reflect the tendency to report the proportion of 
credit to total business in fairly general terms as one-quarter, one-half or three-quarters. 

97404^0 
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TABLE XVIIL—DISTRIBUTION OF STORES REPORTING ACCORDING TO PROPORTIONS OF CASH 
AND CREDIT SALES, BY PROVINCES, 1941 

Credit sales percentage 
^ 

Credit sales percentage 

Credit sales percentage 

CanadaW 

Number 

98,272 

35,570 
16,341 
7,208 
9,517 
6,148 
7,834 
3,216 
3,586 
4,514 
4,338 

Per cent 

100-0 

36-2 
16-6 
7-3 
9-7 
6-3 
8-0 
3-3 
3-6 
4-6 
4-4 

New Brunswick 

Number 

3,439 

1,098 
459 
261 
340 
216 
413 
134 
131 
241 
146 

Per cent 

100-0 

31-9 
• 13-4 

7-6 
9-9 
6-3 

12-0 
3-9 
3-8 
7-0 
4-2 

Manitoba 

Number 

5,393 

1,652 
872 
476 
611 
397 
469 
199 
223 
242 
253 

Per cent 

100-0 

30-6 
16-2 
8-8 

11-3 
7-4 
8-.7 
3-7 
4-1 
4-5 
4-7 

Prince Edward 
Island 

Number 

592 

160 
104 
56 
97 
60 
50 
19 
15 
20 
11 

Per cent 

100-0 

27-0 
• 17-6 

9-5 
16-4 
10-1 
8-4 
3-2 
2-5 
3-4 
1-9 

Quebec 

Number 

25,670 

9,562 
4,153 
1,796 
2,380 
1,474 
2,044 

700 
786 

1,322 
1,453 

Per cent 

100-0 

37-2 
16-2 
7-0 
9-3 
5-7 
8-0 
2-7 
3-1 
5-1 
5-7 

Saskatchewan 

Number 

7,147 

2,090 
1,208 

658 
815 
593 
614 
274 
401 
252 
242 

Per cent 

100-0 

29-3 
16-9 
9-2 

11-4 
8-3 
8-8 
3-8 
5-6 
3-5 
3-4 

Credit sales percentage 

Nova Scotia 

Number 

4,875 

1,482 
709 
382 
574 
.305 
462 
201 
186 
318 
256 

Per cent 

100-0 

30-4 
14-5 
7-8 

11-8 
6-3 
9-5 
4-1 
3-8 
6-5 
6-3 

Ontario 

Number 

36,426 

14,457 
6,602 
2,543 
3,229 
2,084 
2,591 
1,042 
1,147 
1,405 
1,326 

Per cent 

100-0 

39-7 
18-1 
7-0 
8-9 
5-7 
7-1 
2-9 
3-1 
3-9 
3-6 

Alberta 

Number 

6,408 

1,838 
1,062 

532 
752 
538 
585 
285 
296 
285 
235 

Per cent 

100-0 

28-7 
16-6 
8-3 

11-7 
8-4 
9-1 
4-5 
4-6 
4-4 
3-7 

British Columbia 

Number 

8,240 

3,213 
1,167 

505 
717 
478 
696 
360 
396 
421 
387 

Per cent 

100-0 

39-0 
14-2 
6-1 
8-7 
5-8 
7-2 
4-4 
4-8 
5-1 
4-7 

(1) Includes Yukon and Northwest Territories. 

Credit Sales by Kinds of Business.—The proportion of credit to total sales varies widely 
for different kinds of business. It is highest for stores specializing in durable merchandise of 
high unit value in which instalment seUing is an important factor. Thus Table XIX shows that 
credit sales formed 70 per cent of the total annual volume of business for furniture stores and also 
for stores speciaUzing in household appUances. Other high credit ratios include 51-9 per cent 
for automobile dealers, 46-5 per cent for furriers' shops and 36-5 per cent for jeweUery stores. 
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Credit sales also form sizable proportions of the total trade for lines of business' in which the ex
tension of credit to customers is a long established custom. That large purchases of fuel and 
food are still made on a credit basis is evidenced by the ratios of credit to total sales of 50 -1 per 
cent for coal and wood yards, 30-3 per cent for grocery stores, 26-7 per cent for meat markets, 
and 24-3 per cent for combination stores. A credit sales ratio of 30-8 per cent is indicative of 
the extent to which country general stores extend credit facilities to their customers. On the 
other hand, shoe stores and drug stores are examples of kinds of business in which credit selUng 
is only of minor importance. 

TABLE XIX.—TOTAL SALES, TOTAL ESTIMATED CREDIT SALES, AND INSTALMENT SALES -
REPORTED, ALL STORES AND SELECTED KINDS OF BUSINESS, CANADA, 1941 

Kind of business Total sales, 
all stores 

Total estimated 
credit sales 

Amount Per cent 
of total 

Instalment sales reported 

Amount Per cent Per cent 
of total of credit 

Total, all stores 

Grocery stores (without fresh meat) 
Combination stores (groceries and meats) 
Meat markets 
Country general stores 
Department stores and mail order houses 

or oflices 
Automobile dealers 
Filling stations 
Men's clothing or clothing and furnishings 

stores 
> Family clothing stores 

Women's ready-to-wear stores 
Furriers—fur shops 
Family shoe stores 
Hardware stores 
Furniture stores 
Household appliance stores 
Household appliance stores with radio.. 
Book and stationery stores 
Coal and wood yards (including ice) 
Drug stores without soda fountain 
Drug stores with soda fountain 
Jewellery stores 
Sporting goods stores .-

3,440,901,700 

266,027,600 
301,351,000 
80,064,400 

214,747,800 

377,806,100 
238,013,600 
157,558,100 

52,135,200 
73,778,900 
59,879,800 
16,005,000 
40,954,500 
69,454,400 
59,300,900 
23,760,300 
15,534,200 
9,367,400 

98,646,800 
62,536,100 
38,491,300 
38,453,800 
5,879,300 

977,216,100 

80,606,300 
73,228,300 
21,377,200 
66,142,300 

91,429,100 
123,529,100 
24,894,200 

10,218,500 
17,116,700 
10,718,500 
7,442,300 
1,720,100 

26,878,900 
41,510,600 
16,632,200 
10,827,300 
3,203,700 

49,422,000 
6,316,100 
2,809,900 

14,035,600 
1,781,400 

28-4 

30-3 
24-3 
26-7 
30-8 

24-2 
51-9 
15-8 

19-6 
23-2 
17-9 
46-5 
4-2 

38-7 
70-0 
70-0 
69-7 
34-2 
60-1 
10-1 
7-3 

36-5 
30-3 

310,620,400 

3,199,100 

44,638,400 
84,383,200 
1,732,300 

3,326,100 
7,866,100 
5,108,000 
5,265,600 

3,904,600 
34,579,400 
13,495,400 
9,231,700 

595.300 
6,615,600 

9,100 
13,600 

7,996,900 
1,006,400 

9 0 

0-0 
0-0 
0-0 
1-5 

11-8 
35-5 

1-1 

6-4 
10-7 
8-5 

32-9 
0-0 
5-6 

58-3 
56-8 
69-4 
6-4 
6-7 

20-8 
17-1 

0-0 
0-0 
0-0 
4-8 

48-8 
68-3 
7-0 

32-5 
46-0 
47-7 
70-8 
0-0 

14-5 
83-3 
81-1 
85-3 
18-6 
13-4 
0-1 
0-5 

57-8 
56-5 

C) Less than 0-05 per cent. 

Instalment sales.—Instalment selling is not new; it existed in ancient times when houses 
were sold on the time-payment plan. But apart from its use in the purchase of real estate the 
scheme did not develop real significance until the nineteenth century when rapidly increasing 
production created the necessity for more widespread markets. The past twenty years have 
witnessed a rapid growth in instalment buying, the scheme being generally restricted to the 
purchase of durable goods such as motor vehicles, furniture, radios and electrical household 
appliances, types of commodities having a high resale value. 

Instalment sales in Canada amounted to $310,620,400 in 1941. Restrictions on instalment 
buying affecting the size of the down payment and the period over which the balance must be 
paid were introduced by the Wartime Prices and Trade Board in Canada in October, 1941. 
Had these restrictions not been introduced, the instalment sales for the year would have been 
even greater. The instalment sales figure includes the total selling value of goods sold on the 
instalment plan irrespective of whether the notes were carried by the retailers themselves or 
discounted with a sales finance company. The down payment in addition to the original unpaid 
balance is included." ' • 

Instalment sales formed 9-0 per cent of the total retail trade of. Canada in 1941 or 31-8 
per cent of the total amount of business transacted on a credit basis. The remaining 68-2 per 
cent of the credit sales are represented by open account credit. Ratios of instalment sales to 
total sales and to total credit sales for stores classified broadly according to kind of business 
are shown in Table XIX. Although the highest ratios are shown to be for stores specializing 
in durable merchandise, instalment seUing is important in the sale of fur goods, as reflected in the 
ratio for furriers' shops, and is also carried on to a Umited extent in other specialty clothing stores. 

97404^c§ 
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Customers' Accounts Outstanding 

The value of customers' accounts outstanding forms an appreciable proportion of the working 
capital required by retail merchants in order to carry on business. Such accounts were valued at 
$240,269,200 at the end of 1941. This figure represents the amount of accounts outstanding at 
the end of the year on charge accounts, open accounts, and instalment accounts carried by the 
retaU merchants themselves. It tells the extent to which Canadian consumers were debtors of 
retail merchants at the end of the census year. 

Customers' accounts receivable on retafl merchants' books do not represent the total year-
end indebtedness of the public on obligations arising from the purchase of merchandise through 
retail stores. Instalment paper arising from the purchase of merchandise in retail stores is fre
quently discounted with finance corporations who assume responsibiUty for collection of the unpaid 
balances. This is an especially important factor in the sale of motor vehicles. Reports received 
from finance companies in connection with the Decennial Census show balances outstanding on 
retail paper representing the purchase of consumers' goods amounting to $48,854,097. Of this 
amount, $41,573,072 represents balances due on the purchase of motor vehicles while the remain
ing $7,281,025 represents the amount due on the purchase of other consumers' goods. In addi
tion there are balances due on loans made from banks, small loan companies and other sources. 

The extent to which the value of accounts outstanding at the end of the year is representative 
of the amount carried throughout the twelve-month period is influenced by various factors. The 
endeavours of both retail merchants and purchasers to clear off small accounts before the end 
of the year would tend to reduce the year-end figure below the twelve-month average and the 
fact that the amount reported is a month-end figure would act in the same direction. Offsetting 
the effects of these two factors is the abnormally high level of retail buying in December on ac-" 
count of the Christmas trade and the resulting increase in credit business and outstanding 
accounts. Seasonal variations in the available cash resources of the farm population also have 
an important bearing on the relative amounts outstanding on the books of country general stores 
and some other kinds of business at different periods of the year. 

Comparisons of outstanding accounts at the end of the year with total annual sales, 
although infiuenced by the factors enumerated in the preceding paragraph, have significance in 
indicating the relative indebtedness to retaU merchants in different localities and in different 
lines of business. The $240,269,200 accounts outstanding on retail merchants' books at the 
end of 1941 represented 7-0 per cent of the total annual sales. In other words, sales for about 
four-fifths of an average month were tied up in accounts receivable at the end of the year. The 
ratio of outstanding accounts to sales was highest in Prince Edward Island at 12-0 per cent. 
The ratio for Saskatchewan was also high at 9-5 per cent while ratios for the other provinces 
ranged from 6-7 per cent in Manitoba to 7-8 per cent in New Brunswick. 

TABLE XX.—CUSTOMERS' ACCOUNTS OUTSTANDING, DECEMBER 31, 1941, BY PROVINCES 

Province Total sales, 
all stores 

Total 
estimated 

credit 
sales 

Customers' accounts outstanding 

Amount 

$ 
240,269,200 

1,907,400 
12,354,400 
7,897,500 

61,806,200 
88,961,300 
14,135,300 
17,661,400 
15,681,100 
19,615,300 

Per cent 
of total 

sales 

7-0 

12-0 
7-5 
7-8 
7-5 
6-3 
6-7 
9-5 
7-1 
6-2 

Per cent 
of credit 

Canada(0 

Prince Edward Island 
Nova Scotia 
New Brunswick 
Quebec 
Ontario 
Manitoba 
Saskatchewan. .• 
Alberta 
British Columbia 

3,440,901,700 

15,935,500 
165,033,700 
101,843,100 
818,671,100 

1,406,976,700 
210,833,400 
186,885,800 
221,071,400 
309,572,600 

977,216,100 

6,204,400 
58,207,100 
30,204,900 

231,326,000 
377,722,900 
52,075,800 
51,869,900 
68,311,100 
98,268,600 

24-6 

36-6 
21-2 
26-1 
26-7 
23-6 
27-1 
34-0 
23-0 
19-9 

(') Includes Yukon and Northwest Territories. 
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The ratio of year-end accounts receivable to annual sales or to total credit sales varied widely 
for different kinds of business as indicated in the results shown in Table XXI. Outstandings 
accounts for household appUance stores amounted to almost one-half of the total annual volume of 
business transacted or 70-5 per cent of the business transacted on a credit basis. High ratios 
of receivables to total sales and credit sales were also recorded for book stores, jewellery stores, 
furniture stores, hardware stores, furriers' shops and country general stores. Although accounts 
outstanding for shoe stores represented but a slight proportion of the total annual turnover for • 
this trade, they almost equalled the total annual business transacted by shoe stores on a credit 
basis. 

TABLE XXI.-CUSTOMERS' ACCOUNTS OUTSTANDING, DECEMBER 31, 1941. ALL STORES AND 
SELECTED KINDS OF BUSINESS 

Total sales, 
all stores 

Total 
estimated 

credit 

Customers' accounts outstanding 

Amount 

$ 
240,269,200 

11,748,000 
9,262,500 
3,115,300 

23,079,300 
29,030,700 
12,939,200 
4,390,200 
2,817,700 
6,487,500 
2,804,400 
3,223,400 
1,709,400 
9,162,100 

20,181,000 
11,722,700 
4,984,900 
1,279,700 

12,418,500 
1,594,300 

612,800 
4,359,900 

401,600 

Per cent 
of to ta l 

sales 

7-0 

4-4 
3-1 
3-9 

10-7 
8-6 
5-4 
2-8 
5-4 
8-8 
4-7 

. 20-1 
4-2 

13-2 
34-0 
49-3 
32-1 
13-7 
12-6 
2-5 
1-6 

11-3 
6-8. 

Per cent 
of credit 

sales' 

Total, all stores 

Grocery stores (without fresh meat) 
Combination stores (groceries and meats) 
Meat markets 
Country general stores 
Department stores and mail order houses or offices 
Automobile dealers 
Filling stations 
Men's clothing or clothing and furnishings stores 
Family clothing stores 
Women's read.v-to-wear stores 
Furriers—fur shops 
Family shoe stores 
Hardware stores 
Furniture stores 
Household appliance stores 
Household appliance stores with radio 
Book and stationery stores 
Coal and wood yards (including ice) 
Drug stores without soda fountain 
Drug stores with soda fountain 
Jewellery stores 
Sporting goods stores 

3,440,901,700 

266,027,500 
301,351,000 
80,064,400 

214,747,800 
377,806,100 
238,013,600 
157,558,100 
52,135,200 
73,778,900 
59,879,800 
16,005,000 
40,954,500 
69,454,400 
59,300,900 
23,760,300 
15,534,200 
9,367,400 

98,646,800 
62,536,100 
38,491,300 
38,453,800 
5,879,300 

977,216,100 

80,606,300 
73,228,300 

•21,377,200 
66,142,300 
91,429,100 

123,529,100 
24,894,200 
10,218,500 
17,116,700 
10,718,500 

• 7,442,300 
1,720,100 

26,878,900 
41,510,600 
16,832,200 
10,827,300 
3,203,700 
49,422,000 
6,316,100 
2,809,900 
14,035,600 
1,781,400 

24-6 

14-6. 
12-6 
14-6. 
34-9 
31-8-
10-5 
17-6 
27-6 
37-9. 
26-2' 
43-3 
99-4 
34-1 
48-6 
70-5 
46-0 
39-9. 
25-1 
25-2' 
21-8; 
31-1 
22-5: 

Operating Expenses of Independent Stores 

The schedules used for-the merchandising census asked that each firm, in addition to report-, 
ing the amount paid in salaries and wages, should also furnish information regarding rentals 
paid for business premises and the amount of aU other operating expenses. The cost of mer^. 
chandise purchased was to be excluded. Since data are not available on which to base net 
profit or loss, it is apparent that the results obtained in the census do not represent the total; 
cost of retail distribution from the consumer's point of view. This over-aU cost is represented 
rather by the retail gross margin or the difference between the amount of business transacted 
and the cost of goods sold. Nor was any attempt made to prepare a detailed analysis of operating 
expenses in retail trade. The information' on operating expenses secured serves rather as a 
background against which to gauge the accuracy of more detailed studies which may be made, 
based on returns from a more restricted sample. 

Components of Operating Expenses.—Total operating expenses of retail stores as re
ported to the Census of Merchandising and Service Establishments are divided into four main 
components: (a) value of proprietors' services, (b) salaries and wages paid to employees, 
(c) rentals of property used for business purposes and (d) a total figure for all other operating 
expenses. Cost of goods sold was of course excluded from this latter item. 

Value of proprietors' services.—Of the 137,331 stores in Canada in 1941, there were 56,907 
which were operated by the proprietor alone without the help of paid employees.' It is apparent 
that in all these stores, and also in many others with only a smaU number of employees, the value 
of the proprietors' services forms a major component of the total operating cost. That this is ' 
a legitimate part of the operating expense of a business is obvious. The proprietor is entitled ' 



xxxvui CENSUS OF M E R C H A N D I S I N G AND SERVICE ESTABLISHMENTS, 1941 

to compensation for the services which he performs, in addition to some return on his capital 
investment. I t is difficult to calculate a figure which wiU accurately represent the value to a 
business of the managerial, clerical and other services of its proprietor. At best, any estimates 
used must be considered as approximations. The procedure adopted for the merchandising 
census was as follows: 

Each unincorporated retail store was instructed to report the number of proprietors actively 
engaged in the business. Furthermore, a distinction was to be made between those who received 
a stated salary or withdrew a stipulated amount as payment for managing the business and those 
who did not follow this practice. The amounts withdrawn were also to be' reported. Average' 
salaries or withdrawals per proprietor as reported for various size classes within each trade 
were then used in estimating the value of the services of proprietors for aU stores reporting expense 
data in the corresponding groups. 

In some lines of business, goods are withdrawn from stocks to fill the requirements of the 
proprietor and his family. The value of goods withdrawn for family use was added to the figure 
calculated in the manner described in the preceding paragraph in order to arrive at the total 
estimated value of proprietors' services. 

Salar ies a n d wages.—The total wage cost for both full- and part-time employees was to be 
reported, including not only the actual salary and wage payments but also allowances for pay
ments in kind such as meals and lodging. Deductions for National Defence Tax or social 
services were also to be included. 

Renta ls .—This item was to include the amount paid for rented land and buildings only. 
Rentals paid for equipment were to be included I n the residual expense item rather than here. 
In some instances, rented property is used partly as a residence and partly for business purposes. 
Where this occurred, firms were asked to estimate the proportion of the rental applicable to the 
business only. 

O t h e r o p e r a t i n g expenses.—Included in this residual expense category are all items of 
operating expense except wages, rentals and the value of proprietors' services. Included here 
are items such as advertising, supplies (wrapping paper, bags, twine, etc.), telephone, telegraph, 
taxes (other than income taxes), insurance in connection with the business, fuel, light, power, 
losses on bad debts, amount paid for repairs and maintenance, depreciation on owned buildings 
or equipment, and other expense charges. Interest on mortgages on business premises or on 
money borrowed for current business operations was to be included, but interest on the firm's 
own capital investment was to be excluded. 

Flexibil i ty of Ope ra t i ng Expenses.—The various expense items entering into the cost 
of retailing differ in respect to the extent to which they can be controlled or adjusted to meet 
changing conditions; Payroll costs are generally regarded as controllable in the sense that , 
when necessary, the rates of remuneration and/or the number of employees can be altered. Flex
ibility in full-time personnel is obviously greater for large than for small stores having perhaps 
only one or a t most two employees. UtUization of part-time employees adds to the flexibility 
in payroll costs. 

A second group of expenses, less controllable than payroll, includes such items as rent, depre
ciation, maintenance, taxes, insurance, interest on borrowed capital, and heat, light and power. 
A third group of expenses is more directly related to the volume of business transacted. 
Wrapping paper, twine and other supplies form the chief components of this group. Advertising 
expenditures when determined as percentages of sales are also highly flexible. 

S u m m a r y of Results.—Operating expenses were compiled separately for independent 
and chain stores. The expense data shown in the general tables of the volume and most of the 
discussion given here relate to independent stores only. An analysis of chain store operating 
expenses with accompanying tables will be found in Appendix A to this volume.. Only brief 
reference to chain store expense ratios is made in this summary. 

Operating expenses averaged 23-6 per cent of sa.les for independent stores and 19-7 per cent 
for chain stores. On weighting these two ratios in proportion to the relative importance of 
independent and chain stores in the total trade, an over-all expense ratio of 22-9 per cent of sales 
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is obtained. Comparisons of independent and chain expense ratios in the over-aU figures are 
influenced by differences in the composition of the two groups according to kind of.business. 
Table XXII presents a comparison of independent and chain store expense ratios for a number of 
selected kinds of business in which chains occupy a prominent position. 

TABLE XXII . -OPERATING EXPENSE RATIOS TO SALES, INDEPENDENT AND CHAIN STORES, 
FOR SELECTED KINDS OF BUSINESS, 1941 

Independent stores 

Kind of business 

Total 
expense, 
per cent 
of sales 

17-9 
16-7 
24-5 
27-9 
26-5 
23-7 
26-81 

• 26-3/ 
23-5 

Chain stores 

Expense, per cent 
of sales 

Total 

13-9 
13-5 
24-8 
26-0 
25-5 
18-9 
28-3 

29-4 

Store 

12-0 
11-0 
21-7 
21-6 
21-7 
17-9 
24-6 

23-0 

Kind of business 

Grocery chains. 

Women's apparel and accessories chains. 

Hardware chains. 

Tobacco chains. 

Two expense ratios for chain stores are given, the first representing the total operating 
expense ratio including overhead and warehouse costs in addition to the store expense which is 
separately shown. The table reveals that for the selected kinds of business listed, store expenses 
for chain stores were lower than the corresponding independent ratios. It must be recognized 
that the figures for independents include certain supervisory expense items which find their coun
terpart in the overhead rather than store expenses of the chains. Nevertheless, in five of the 
eight kinds of business for which comparative data are presented, the total expenses are lower 
for chains than for independents. 

The chains shown in Table XXII generally buy direct from manufacturers or other primary 
sources for resale to the ultimate consumer. These chains, therefore, combine within the same 
organizations the functions of both wholesale and retail merchants. 

Various factors may be mentioned which have a bearing on these relationships. In the first 
instance, the average sales per chain store generally exceed the corresponding average for inde
pendents. Furthermore, the self-service system of retailing is more highly developed in chains 
than in independents. Moreover, credit and delivery services play a more prominent role in 
independent than in chain stores. 

Independent Store Expense Ratios.—Not aU independent stores were able to furnish 
information regarding their operating expenses in 1941. But usable returns were secured from 
85,324 stores with $2,420,714,600 sales, the sample forming about 66 per cent of aU independent 
stores and accounting for 87 per cent of the total independent store business. The sample of 
stores reporting operating expenses had average sales of $28,400 per store compared with a 
general average of $21,700 for all independents. 

Expenses in relation to sales fluctuate widely for different kinds of business. In doing so, 
they reflect the influences of such factors as rate of turnover of merchandise, perishability of mer
chandise, number and quality of personnel required, store location, degree of credit or other 
service provided and size of business. The, extent to which merchandise must be prepared for 
sale in the retaU store is an important factor contributing to the expense of conducting a retail 
business. 

Expenses in relation- to sales were computed for 79 different trades or kinds of business. 
Ratios for 20 of these trades or one-quarter of the total number ranged between 25 and 30 per 
cent'of sales. There were 14 trades having ratios of from 30.to 35 per cent, 10 trades from 35 
to 40 per cent and 12 with ratios of 40 per cent or over. There Were 10 trades with expense 
ratios lying between 20 and 25 per cent and another 13 trades with ratios of from 15 to 20 per cent. 
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Included in the group of 13 trades with lowest expense ratios were grocery stores, combina
tion stores and country general stores. Main reasons for low expense ratios in these instances 
are the relatively rapid turnover of stock, the stabUity of demand for staple food products, the 
smaU seUing effort required to seU many of these products and the moderate rental costs incurred. 

Automobile dealers also operate on a low expense ratio in relation to sales. Rapid rate of 
turnover of dealers' stocks of cars is characteristic of this trade. The sale of one new motor 
vehicle generally involves the sale of at least one and possibly two used cars. It should be noted 
that the sales figure reported to the census was the gross amount, including the total selUng 
values of new vehicles and also the amoimt received from the sale of used vehicles, accepted as 
part payment. Had the expense ratio been based on net rather than gross sales, it would have 
been considerably larger. 

On the other hand, the highest expense ratios were reported by types of business in which 
alterations, processing or manufacturing play an important role. Examples of these trades 
are bake shops, custom tailors, millinery stores, restaurants and picture framing stores. A high 
expense ratio for florists reflects the perishable nature of the commodities handled. An even 
higher ratio for ice dealers reflects the fact that most of the retail price of ice is made up of the 
cost of storage and retail distribution. 

Expenses in Leased and Owned Stores.—Figures compiled separately for owned and 
rented stores show that expenses in relation to sales were lower for stores operated on the for
mer rather than the latter occupancy basis. Compared with the average ratio of 23-6 per cent 
of sales for aU independent stores, operating expenses formed 21-0 per cent of sales for owned 
stores and 25-3 per cent for rented premises. 

Inclusion of department stores and maU order houses affects these results to a considerable 
degree. On excluding data for these types of business, the residual figures reveal an average 
expense ratio of 22-8 per cent of sales, results for owned and rented stores standing at 20-7 per 
cent and 24-4 per cent respectively. These results are summarized in the following table: 

TABLE XXIII.—RATIOS OF EXPENSES TO SALES FOR OWNED AND RENTED STORES 
(Department stores and mail order houses excluded) 

Average 
sales 

per store 

$ 
24,100 

22,200 

25,700 

Expenses as percentage of sales 

Total . 

22-8 

20-7 

24-4 

Proprietors' 
services 

O
l 

O
, 

U
i 

Employees' 
wages 

8-3 

7-3 

9-0 

Rentals 

1-6 

2-8 

Other 
expenses 

7-7, 

8-1 

7-4 

It wiU be noted that average sales were fairly sunUar at $22,200 for owned stores and $25,700 
for those occupying rented premises. The imputed value of proprietors' services was also similar 
for the two groups. Employees' wages were higher, however, in the case of rented stores, a 
result which may be explained by the fact that rented stores are more generally located in shopping 
districts where a more highly salaried staff is required. ' . 

The higher ratio for "other expenses" in owned stores reflects the fact that included here are 
certain items such as taxes, insurance and provision for depreciation on property in addition 
to maintenance and repairs, items, which contribute to rental costs and find their counterpart 
in the ratio of 2-8 per cent of sales for rentals paid in rented stores. That the combined figure 
for rentals and "other expenses" in rented stores exceeds the "other expense'-' ratio for owned 
premises is due in part to the fact that'included in the rental figure is some provision for interest 
on the investment on real estate. On the other hand, the reporting firms were instructed to 
exclude from their operating expense statement any allowance for interest on their own investment. 

Expenses by size of business.—It is a generaUy accepted principle that expenses in rela
tion to sales decrease as the size of business increases. This is a reflection of the fact that while 
the sales of any given kind of store may fluctuate, payroU costs are somewhat inflexible and such 
dollar expense items as rent, depreciation, repairs, insurance, taxes, interest on mortgages, and 
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light, heat and power may remain almost unchanged. In many cases, however, decreases in 
store expense ratios do not immediately paraUel increases in sales but on the contrary may fol
low irregularly downward trends. Thus, if a store is already operating at maximum efficiency 

, within a given sales-size category, an expansion in sales would probably necessitate additions to 
staff and might involve either renovations or extensions to store property or even a transfer 
to larger premises. Such changes would increase total doUar expenses although enabling the 
store to handle substantially larger sales volumes. The attainment of maximum sales volume 
under the new conditions probably would result in"a lower expense ratio than the one previously 
experienced but in the meantime the expense ratio might even be.a little higher or at best only 
slightly lower than the ratio obtained from the earlier sales level. 

Store expense ratios generally continue to decline with increases in sales until a level of 
maximum efficiency has been reached. Thereafter, the relationship between expenses and sales 
may become a direct one, that is, the expense ratio may rise with further expansions in dollar 
turnover. This tendency, although not apparent in census statistics for aU kinds of business, 
was found in eighteen of the thirty-three kinds of business in which there were sufficient numbers 
of stores in the different sales sizes to justify generaUzation. 

Several reasons may be advanced to explain the change in the relationship of expenses to 
sales in the statistics of the eighteen kinds of business. In some instances, stores with sales 
above the apparent point of maximum efficiency may be in process of transition to even larger 
sales sizes in which lower expense ratios may prevaU. In other cases, the'commodities handled 
by the larger stores may differ somewhat from the merchandise sold in the smaUer outlets. Gen
erally speaking, stores with the greatest sales are found in the larger centers of population where 
rents, payroU costs and sales promotional expenditures are usually higher than in the smaUer 
localities. In this way, the change in the relationship of expenses to sales from an inverse to a 

' direct variation may reflect the presence of a greater proportion of city stores in the larger sizes. 
Credit, delivery, repair and specialized seUing services may also be provided on a more extensive 
scale by the larger stores to maintain their competitive position. Finally, as sales expand a 
stage may be reached where administration becomes a specialized function of considerable im
portance. At this point, the proprietor will find it necessary to devote most of his time to super
vision and store staffs will be expanded to carry on some of the buying and selling functions 
which he formerly performed. 

Retail Inventories 

Recent years have witnessed increasing emphasis on the importance of accurate information 
regarding inventories of consumers' goods carried both by producers and also by the distributive 
trades. Since few retailers keep current records of their stocks on hand, up-to-date data on this 
subject are difficult to maintain. The Census of Merchandising provides an opportunity for 
obtaining the over-aU value of retailers' and wholesalers' inventories at the close of the census 
year, figures which may be used as a basis for estimating by means of sampling surveys the 
inventory situation at later periods. 

Stocks of merchandise held by retailers for resale at the end of 1941 were valued at $540,863,-
900 or $57,236,400 in excess of the amount recorded at the close of 1930. RetaUers' inventories 
Were valued at the lower of cost or replacement value at the end of the year and relate to store 
stocks only. Inventories carried in chain store warehouses are not included. Stocks carried in 
chain warehouses amounted to an additional $11,235,500 at the end of 1941 and $10,754,600 
at the end of 1930. 

Accurate comparisons of stocks and sales are rendered difficult, partly because of the seasonal 
fluctuations in the two series and partly on account of the different price bases on which the two 
series are valued. Nevertheless, a comparison of year-end stocks to annual sales provides some 
indication of the relative situation regarding the supply of merchandise at the close of the two 
census periods. Store inventories at cost price, at the end of 1930 formed 17-6 per cent of the 
annual turnover for that year. The corresponding ratio for 1941 was 15-7 per cent. Inventories 
on hand at any period have more significance when considered in relation to anticipated sales 
than in relation to past records. Bearing in mind the differing trends in retafl business at the 
end of 1930 compared with 1941, it is apparent that retaUers'suppUes of goods for resale were 
considerably greater in relation to their future needs at the earlier than the later period. 
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Annual sales and year-end inventories by provinces for the two census periods are shown in 
Table XXIV. Stocks held by retailers in Saskatchewan were 13-7 per cent lower at the end of 
1941 than at the end of 1930 while annual sales were down by 1 -2 per cent. All other provinces 
reported increased inventories, but the increases were not proportional to the increase in annual 
sales. The ratios of year-end stocks to annual sales were accordingly lower in all provinces for 
1941 than for 1930. 

TABLE XXIV.—RETAIL SALES AND YEAR-END INVENTORIES, BY PROVINCES, 1930 AND 1941 

Province 

Canada, total 

Prince Edward Island. 

British Columbia 
Yukon and Northwest 

Sales 

Amount 

1930 

$ 
2,755,569,900 

13,773,700 
99,519,900 
84,371,900 

651,138,500 
1,099,990,200 

189,243,900 
189,181,100 
176,637,100 
248,597,500 

3,216,100 

1941 

$ 
3,440,901,700 

15,935,500 
165,033,700 
101,843,100 
818,671,100 

1,406,976,700 
210,833,400 
186,885,800 
221,071,400 
309,572,600 

4,078,400 

Per cent 
change 

1941/1930 

-1-24-9 

-(-15-7 
4-65-8 
4-20-7 
•1-25-7 
-f27-9 
-(-11-4 
- 1-2 
-(-25-2 
4-24-5 

4-26-8 

Year-end inventories 

Value at cost 

1930 

$ 
483,627,500 

3,359,400 
18,506,700 
14,806,700 

119,843,700 
177,112,500 
28,253,700 
43,153,400 
35,800,500 
41,055,300 

1,735,600 

1941 

$ 
540,863,900 

3,495,100 
23,775,900 
17,208,800 

138,806,900 
206,163,000 
30,019,500 
37,261,500 
37,511,000 
44,958,000 

1,664,200 

Per cent 
change 

1941/1930 

4-11-8 

4- 4-0 
4-28-6 
4-18-2 
4-15-8 
4-18-4 
4- 6-2 
-13-7 
4-4-8 
4- 9-5 

- 4-1 

Per cent of 
annual sales 

1930 

17-6 

24-4 
18-6 
17-5 
18-4 
16-1 
14-9 
22-8 
20-3 
16-5 

54-0 

1941 

15-7 

21-9 
14-4 
16-9 
170 
14-7 
14-2 
19-9 
17-0 
14-5 

40-8 

Employment in Retail Trade 

About 525,000 people were actively engaged in the retail trade of Canada in 1941. More 
than 132,000 of these were proprietors of their own businesses. The remainder were paid em
ployees, either on a full-time or part-time basis. Retailing is consequently a major activity 
of the country in respect not only to the distribution of consumer goods but also in regard to 
employment provided. 

This section outlines the trends in the numbers actively engaged in retail trade which have 
developed between 1930 and 1941, the two years for which comprehensive statistics are available, 
and describes certain features of the employment situation prevailing in the latter year. It is 
hoped that the information here presented will have some useful bearing on the task of re-estab
lishing in peacetime pursuits many of those now in the Armed Forces or employed in war industries. 

It is recognized that many features of the retafl trade of the Dominion have changed since 
1941 in response to the development of the war programme. Shortages of materials have 
affected different kinds of business in varying degrees of severity. New entries into retail trade, 
formerly offsetting withdrawals, were prohibited in 1942, but this policy was relaxed in 1944. 
Enlistments among those engaged in retafl trade in 1941 and migrations of workers to war and 
other industries have also occurred. The pattern of retail distribution in 1941 although influenced 
by wartime conditions, none the less reflects the relatively high level of employment and con
sumer purchasing power prevaiUng in that year. In this sense, the structure and level of retail 
trade in 1941 may approximate a situation which it is desirable at least to attain in post-war years. 

The schedules used in the merchandising census contained an inquiry asking each firm to 
indicate the average number of employees used in the business during a representative week or 
month in the census year. The numbers of full-time and part-time employees were to be 
reported separately and each of these two groups was to be further subdivided- according to sexj 
All firms were instructed to report the total amounts paid during the year to full-time and to' 
part-time employees. Unincorporated companies or firms were also instructed to indicate the' 
number of proprietors of eaich sex actively engaged in the business, a distinction to be made 
between those proprietors who withdrew a stated amount as compensation for their services 
and those who did not follow this practice. The total amount of such withdrawals was also", 

be reported. . •: . .. 
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This analysis of employment in retail trade is based on the answers to this inquiry, answers 
which represent the average conditions existing during the census year. On the other hand, 
figures on persons gainfuUy employed are taken from the results of the Census of Population 
and relate to the situation existing on June 1, 1941. 

Male workers in retafl trade, including proprietors, fuU-time and part-time employees, 
formed 9-7 per cent of the 3,676,563 gainfully occupied males in Canada in 1941, while female 
workers comprised 20-0 per cent of the 833,972 females reported as gainfully occupied on the 
census date. Male workers in retail trade formed almost the same proportion of the total gain
fuUy occupied in 1930 as in 1941, but the ratio of female workers in retail trade to females gain
fully occupied was somewhat smaller in 1930 than in 1941, comprising 14-7 per cent in the former 
year compared with 20-0 per cent in the latter. The proportions of the male and female gain
fully occupied who were engaged in retail trade in 1930 and 1941 are shown in Table XXV. 

TABLE XXV.—NUMBER ACTIVELY ENGAGED IN RETAIL TRADE COMPARED WITH GAINFULLY 
OCCUPIED, BY PROVINCES, 1941 AND 1930 

Province 

1941 

Gainfully occupied 

Male 

3,676,563 

30,462 
177,514 
136,556 
977,306 

1,257,475 
240,399 
297,119 
271,800 
287,932 

Female 

833,972 

5,137 
37,137 
27,5.38-

260,372 
315,428 
49,912 
42,780 
40,442 
55,226 

Per cent actively 
engaged 

in retail trade 

Male 

9-7 

5-9 
8-3 
7-2 
9-9 

11-1 
8-8 
7-3 
8-2 

10-2 

Female 

• 20-0 

15-4 
23-7 
21-3 
14-7 
22-7 
22-8 
16-6 
20-8 
20-9 

1930 

Gainfully occupied 

Male 

3,261,371 

27,818 
153,151 
117,933 
823,287 

1,096,726 
225,764 
301,435 
262,742 
262,515 

Female 

665,859 

4,348 
27,936 
22,072 

202,422 
249,488 
44,908 
37,476 
33,461 
43,748 

Per cent actively 
- engaged 

in retail trade 

Male 

9-3 

6-2 
7-8 
7-8 
9-9 

10-4 
8-5 
7-3 
7-5 
9-6 

Female 

14-7 

12-2 
14-5 
14-5 
11-7 
16-5 
16-8 
10-2 
13-7 
20-9 

• C) Not including Yukon or Northwest Territories. 

Propr i e to r s of U n i n c o r p o r a t e d Companies.—Proprietors engaged in retail trade num
bered 131,823 in 1941 according to Table XXVI , an increase of 9-0 per cent over the comparable 
total of 120,936 for 1930. Proprietors in 1941 formed about 31 per cent of the total full-time 
working force including both proprietors and fuU-time paid employees. The corresponding 
ratio for 1930 was 34 per cent. 

Proprietors included single owners or operators on own account and active partners of stores 
operated under the partnership form of organization. Producer-distributors of milk, line elevators 
selling coal and wood, and itinerant operators were included in the regular retail tables for 1930 
but were excluded from these tables in 1941. The figures for 1930 as shown in Table XXVI have 
been revised wherever necessary to make them comparable with those for 1941. 

A total of 124,189 retail stores were operated either by individual proprietorships or under 
the partnership form of organization in 1941. This is shown in Table X X I X which presents 
statistics for stores classified by forms of organization. The 131,823 proprietors reported were 
actively engaged in these stores. In some instances a single proprietor will operate more than 
one store; in others, two ormore partners may be actively engaged in the management of a single 
retail outlet. The excess of the number of proprietors over the number of stores represents 
the extent to which the latter factor more than offsets the former. Overall, the 131,823 proprie
tors formed about 48 per cent of all persons engaged on a full-time basis in the 124,189 stores 
operated by individual proprietorships and partnerships and they supervised the work of 145,840 
full-time and 63,337 part-time employees. 

Of the 131,823 proprietors recorded for 1941 there were 44,993 reported as receiving a stated 
salary or having a regular drawing account. Total salaries or withdrawals for these 44,993 
proprietors were reported a t $60,703,800 or an average of $1,349 per person. Results on a regional 
basis show a variation in respect of proprietors' salaries ranging from $1,481 in Nova Scotia 
to $1,063 in Saskatchewan. By major kinds of business, proprietors' salaries were highest in 
the furniture-household-radio group where the average was $1,882. 'They were lowest in the 
restaurant group with an average of $987. 
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Since these figures on average salaries per proprietor are based on returns from a sample 
number of firms only, they may not be indicative of the remuneration received by all proprietors 
in the different provinces and for the various kinds of business. In many cases, the proprietors 
of the smaller stores would not be in receipt of this regular form of remuneration. Average 
salaries per proprietor, as calculated from the census results, thus tend to be more representative 
of the medium and larger stores than of the retail trade as a whole. 

Due to differences in procedure, comparable figures for proprietors' salaries for 1930 are not 
available. The numbers and earnings for proprietors as recorded in the 1941 Census relate to 
unincorporated firms only. In the earlier census, shareholders of incorporated companies 
actively engaged in the business were frequently reported as proprietors and were thus tabulated. 
Such persons were considered as employees in the census of 1941. The inclusion of these share
holders of incorporated companies in the data for proprietors in the one census and their exclusion 
in the other invalidates any conclusions which one might draw from comparisons based on results 
for the two periods. 

Goods withdrawn by proprietors for their own use constitute another source of income. 
The total value of merchandise so withdrawn amounted to $17,090,700 in the census.year. This 
was distributed by provinces as follows: Prince Edward Island, $142,900; Nova Scotia, $1,162,-
300; New Brunswick, $742,400; Quebec, $5,621,500; Ontario, $4,650,400; Manitoba, $1,125,400; 
Saskatchewan, $1,222,500; Alberta, $1,260,200; British Columbia, $1,153,800; and Yukon and 
Northwest Territories, $9,300. These withdrawals were reported both by those stores in which 
proprietors did and did not indicate the receipt of a stated salary. 'Withdrawals of merchandise 
in the former case represented an addition to proprietors' salaries while in the latter such with
drawals were partly in lieu of regular salaries. 

Capital required for the operation of retail stores is an important aspect of the problem 
facing those interested in entering this field. The capital needed will vary considerably accord
ing to the kind of business, the location Of the store and whether it is to be leased or owned,. 
the cost of the equipment required and the initial sales volume anticipated. Stocks of mer
chandise will be an important element in practically every kind of business. Data are presented 
in different tables in this volume for individual kinds of business from which average sales and 
average inventories per store can be computed. In many kinds of business, however, a large 
number of stores with relatively small sales volumes will distort the averages so computed. 
Reference should therefore be made to the tables presenting the distribution of stores and sales 
by size of business. Information on capital invested in retail stores was obtained for independent 
stores in conjunction with the earlier Census of Merchandising and Service Establishments in 
1930. This information was compiled on a Canada-wide basis by individual kinds of business, 
separately for stores in rented and in owned premises. These figures are contained in Table 14 
of Volume X of the Census of Canada, 1931. In view of the difficulty experienced in obtaining 
accurate data on capital invested in the earlier census, no at tempt in this direction was made in 
connection with the census of 1941. 

TABLE XXVI.—SUMMARY OF PERSONNEL IN RETAIL STORES, 1930 AND 1941 

19300 1941 
Per. cent 
change 

1941/1930 

Number of stores. 
Total sales 
Proprietors, total 

Male....; 
Female 

Full-time employees, total 
Male 
Female 
Salaries and wages, total 
Average salary per employee .' 

Part-time employees, total 
Male 
Female 
Salaries and wages,̂  total 
Average salary per employee 

Total number engaged full-time 
Male 

: Female 
Total number engaged full-time and part-time. 

Male 
Female 

$2,740, 

$ 248, 
$ 

$ 10, 
$ 

119,621 
105,200 
120,936 
109,217 
11,719 

237,072 
164,390 
72,682 

353,400 
1,039 

36,254 
23,004 
13,250 

346,600 
285 

358,008 
273,607 
84,401 

394,262 
296,611 
97,651 

137,331 
$3,440,901,700 

131,823 
115,202 
16,621 

297,047 
188,658 
108,389 

$ 289,379,600 
$ 974 

95,561 
~ 63,479 

42,082 
$ 25,058,000 
$ 262 

428,870 
303,860 
125,010 
524,431 
357.339 
167,092 

4-14-8 
4-25-6 
4- 9-0 
4- 6-5 
4-41-8 
4-25-3 
4-14-8 
4-49-1 
4-17-6 
- 6-3 

4-163-6 
4-132-5 
+217-6 
4-142^2 
- 8-1 
4-19-8 
4-11-1 
4-48-1 
4-33-0 
4-20-5 
4-71-1 

(0Figures for 1930 have been adjusted where necessary to make them comparable with those for 1941. 
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Ful l - t ime and Part-Time Employees.—Both full-time and part-time employees increased 
between 1930 and 1941, but the increase in part-time employees was much the greater of the 
two. In actual figures, the total number of full-time employees rose from 237,072 in 1930 to 
297,047 in 1941, a relative gain of 25-3 percent, but total part-time employees rose from 36,254. 
to 95,561, an increase of 163-6 per cent. Retail sales, on the other hand, increased by 25-6 per 
cent and the number of retafl establishments by 14-8 per cent between the same years. These 
figures are shown in Table XXVII^ 

The disproportionate increase in part-time personnel indicates a marked trend towards the 
employment of such workers in retafl trade. Fluctuations in retafl sales in different parts of the 
week and day enable many retailers to meet their employment problems at peak sales periods 
by the use of part-time help without adding to their full-time working forces. Census figures 
on the retail trade of Canada in 1941 were also influenced by the economic conditions prevafling 
during the first two years of the war and it is in response to these factors that most of the increase 
of 25 -6 per cent in sales over 1930 probably occurred. Although many retafl prices were higher 
a t the end of 1941 than at the beginning of the war, the general index of retafl prices for all of 
1941 was considerably below the index figure for 1930. The physical volume of merchandise 
handled in 1941 was therefore much greater than in 1930 and the 25 - 3 per cent gain in the number 
of fuU-time employees is a reflection of this fact. The increase of 163-6 per cent in part-time 
employees, although influenced in part by the gain in the physical volume of goods handled, 
probably reflects in greater degree the trend to a more wide-spread use of part-time workers 
and the difficulties met in obtaining suitable help during the second full year of war. 

The relative gain in part-time employment between 1930 and 1941 exceeded the increase 
in full-tune employment in every major kind-of-business group according to the figures presented 
in Table XXVII . Due to certain changes in definition and the difficulties experienced by many 
firms in determining their average fuU-time and part-time employment, the percentages shown 
in this table should be recognized as approximate rather than exact measures of the trend in 
employment between the two census years. Restaurants and automotive stores recorded the 
two greatest increases in both fuU-time and part-time employees, thus reflecting the marked 
expansion which occurred in these two fields during the intercensal period. 

TABLE XXVII.-FULL-TIME AND PART-TIME EMPLOYMENT IN RETAIL TRADE, BY KIND-OF-
BUSINESS GROUPS, 1930 AND 1941 

Kind-of-business group 

General merchandise group 
Automotive group 

Building materials group 
Furniture-household-radio group 
Restaurant group 
Other retail stores 
Second-hand group 

Full-time employees 

1930 

Number 

0237,072 
45,615 
11,373 
51,880 
28,073 
20,153 
12,987 
10,943 
18,838 
37,675 
1,146 

Per cent 
of total 

100-0 
19-1 
4-8 

21-7 
11-8 
8-4 
5-4 
4-6 
7-9 

15-8 
0-5 

1941 

Number 

297,047 
52,265 
11,273 
68,622 
38,541 
25,208 
14,375 
11,421 
32,722 
41,615 

1,005 

Per cent 
of total 

100-0 
17-6 
3-8 

23-2 
13-0 
8-5 
4-8 
3-8 

11-0 
14-0 
0-3 

change 
1941/1930 

4- 25-3 
4- 14-6 
- 0-9 
4- 32-3 
4- 37-3 
4- 25-1 
4- 10-7 
4- 4-4 
4- 73-7 
4- 10 5 
- 12 3 

Kind-of-business group 

Total, all stores.. 
Food group 
Country general stores 
General merchandise group 
Automotive group 
Apparel group 
Building materials group 
Furniture-household-radio group . 
Restaurant group 
Other retail stores 
Second-hand group 

Part-time employees 

1930 

Number 

(036,254 
8,578 
2,107 
7,730 
2,689 
4,026 
1,680 

957 
1,392 
7,378 

241 

Per cent 
of total 

100-0 
23-3 
5-7 

21-0 
7-3 

10-9 
4-6 
2-8 

. 3-8 
20-1 
0-7 

1941 

Number 

95,581 
22,690 
4,032 

20,900 
7,652 

11,388 
3,498 
2,087 
6,814 

18,143 
357 

Per cent 
of total 

100-0 
23-7 
4-2 

21-9 
8-0 

11-9 
3-7 
2-2 
7-1 

16-9 
0-4 

Percentage 
change 

1941/1930 

4-163-6 
4-164-5 
4- 91-4 
4-170 4 
4-184-6 
4-182-9-
4-108-2 
4-118-r 
4-389-5 
4-118-9 
4-48-1 

O The total figures tor 1930 have been revised to make them comparable with those for 1941. These revisions cannot be 
apportioned to the various sub-groups. >..M».V "̂ UK 
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The general merchandise group of stores led aU others in providing work for full-time 
employees, accounting for 23-2 per cent of all such workers engaged in retafl trade in 1941. 
The food group, "all other" retafl stores, and the automotive group foUowed in that order, a 
ranking unchanged from that which prevailed'in 1930. The food group employed the largest 
number of part-time workers in 1941 and was followed in order by the general merchandise group, 
"aU other" stores and the apparel group, a ranking simflar to that which obtained in the earlier 
census year. 

Male and F e m a l e Employees .—The sex composition of those working in retail trade under
went considerable change between the two census years, the proportion of female to total workers 
increasing both for proprietors and also for full- and part-time employees. This is a reflection of 
the fact that additions to the total working force during the intercensal period occurred a t a much 
faster rate for women than for men. 

Most of the increase in the number of female proprietors between 1930 and 1941 was con
centrated in the food and apparel groups of stores but important increases were also evident in 
the restaurant and "aU other" kinds of business: These changes in some cases reflect enlistments 
or changes in occupation among male proprietors with their wives often taking over the manage
ment of their stores. In other instances women have established their own stores between the 
two census years. 

Percentage gains in the numbers of fuU-time workers between 1930 and 1941 wore consider
ably greater for females than for males in aU kind-of-business groups other than the second-hand 
group of stores. The relative increases in male and female part-time employees by kinds of busi
ness were similar to the trends for corresponding full-time employees with the exception of the 
general merchandise and restaurant groups. Country general stores and the furniture-ho usehold-
radio group of stores each recorded decreases in the employment of full-time male workers between 
1930 and 1941, but such declines were accompanied by considerable increases in female full-time 
and male and female part-time workers, the gains in female part-time personnel being particularly 
large. Percentage increases in male and female full-time and part-time employees are shown in 
Table XXVII I . 

TABLE XXVIII . -PERCENTAGE CHANGE IN MALE AND FEMALE EMPLOYEES, BY MAJOR KINDS OF 
BUSINESS, 1930-1941 

Kind-of-business group 

Total, all stores 

Food group 
Country general stores 
General merchandise group 
Automotive group 
Apparel group 
Building materials group 
Fumiturc-household-radio group 
Restauraat group 
Other retail stores 
Second-hand stores 

Percentage change in 
full-time employees 

Male 

4- 13-6 

7-4 
9-8 

23-3 
35-5 
11-4 
7-8 
0-6 

36-6 
2-0 

10-0 

Female 

4- 49-1 

4- 41-2 
4- 23-8 
4- 38-4 
4- 71-5 
4- 39-8 
4- 40-5 
4- 27-7 
4-120-4 
4- 50-4 
- 32-5 

Percentage change in 
part-time employees 

Male 

4-132-5 

4-146-7 
4- 59-6 
4-252-7 
4-170-0 
4-113-3 
4- 92-7 
4- 88-4 
4-399-4 
4- 89-8 
4- 25-8 

Female 

4-217-6 

4-218-4 
4-170-2 
4-157-8 
4-514-0 
4-269-1 
4-431-2 
4-310-2 
4-384-4 
4-372-3 
4-475-0 

These changes reflect the adjustments of retailing both to wartime conditions and also to 
longer-term economic factors but unfortunately it is impossible to determine the relative im
portance of each of these elements. The manpower situation existing in 1941 may have influ
enced many retaUers to add considerable numbers of female employees to their full-time and part-
time staffs not only to handle the increased sales volumes but to protect themselves against 
anticipated labour difficulties. On the other hand, the trend to a proportionately greater em
ployment of female workers also characterized the retail trade of the United States between 1929 
and 1939. Similar economic conditions were associated with retafl trade in Canada during the 
1930 to 1939 interval and it is therefore quite possible that retafl concerns reacted to these 
conditions in a parallel manner. 
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Average Salaries and Wages per Employee.—Salaries and wages per full-time and 
part-time employee both averaged somewhat lower in 1941 than in 1930. Thus average salaries 
and wages for aU full-time employees amounted to $1,039 in 1930 and to $974 in 1941, whUe the 
corresponding figures for all part-tirhe employees amounted to $285 in 1930 and $262 in 1941. 
Full-time and part-time salaries both averaged highest in British Columbia in 1941 at $1,106 
and $328 per person whfle the lowest average full-time and part-time salaries and wages were 
found in Prince Edward Island at $752 and $209 per person. 'When computed by major kinds 
of business, average salaries and wages per full-time employee and per part-time employee were 
highest in the furniture-household-radio group of stores in 1941, standing at $1,293 and $339 
per person. Restaurants had the lowest fuU-time average of $643 per person and the lowest 
average part-time figure of $232. Both of these averages are based on figures which were to 
include allowances for meals. Tips constitute an additional source of earnings for restaurant 
employees but the value of such gratuities was not reported on the census schedules. 

Average salaries and wages per full-time or part-time employee were obtained by dividing 
total salaries and wages paid to each of these two classes by the total numbers of male and female 
workers. These averages are therefore indicative of salary and wage levels but do not represent 
average rates of remuneration for either male or female employees. It wUl also be recalled that 
full-time employees by census definition are those who work all of the regular working day or 
working week. Employees who worked for part of the year would consequently be reported as 
full-time personnel if their working periods conformed with the census definition. No figures are 
available to indicate the importance of "part-year" workers in either 1930 or 1941 but a trend 
to the increased employment of such personnel would tend to reduce average salaries and wages 
per full-time employee from levels prevafling in the earlier year. The larger proportions of female 
employees engaged in retaUing in 1941 could also be expected to reduce the average salaries and 
wages paid to each class of worker in 1941 below 1930. Nevertheless, the reduced sales volumes 
and increased competition which characterized the intervening years were probably important 
factors leading to the lower salary and wage levels which prevailed in the later period. 

Employment by Form of Organization.—According to Table XXIX stores operated by 
proprietorships and partnerships in 1941 together employed about the same number of full-time 
workers and twice the number of part-time workers as did corporations. This comparison, 
however, fails to consider the 131,823 proprietors who were engaged in the management of the 
124,189 stores operated by proprietorship and partnership organizations. These proprietors 
are the counterparts of paid managers in stores operated by corporations. 'When for compar
ative purposes proprietors are counted as fuU-time employees, these stores have added importance 
in respect to numbers engaged. The 124,189 stores operated by individual proprietorships and 
partnerships formed 90-4 per cent of all stores and provided work for 145,840 fuU-time employees 
and 131,823 proprietors. Thus, a total of 277,663 persons were fully engaged in the operation of 
these retafl outlets and formed about 65 per cent of the 428,870 individuals who were fully occu
pied in all stores either as full-time employees or proprietors. Corporations provided employ
ment for 147,211 full-time workers and these comprised 49-5 per cent of aU full-time employees 
but only about 34 per cent of the total fully occupied in reta,il trade. 

TABLE XXIX.—STORES, SALES, EMPLOYMENT AND WAGES, BY FORMS OF ORGANIZATION, 1941 

Form of organization 

Total, all stores 

Individual proprietorships... 
Partnerships 
Corporations 
C^o-operative associations 
Other forms 

Stores 

137,331 

113,627 
10,662 
12,051 

445 
646 

Per 
cent 

100-0 

82-7 
7-7 

0-3 
0-5 

Sales 

Amount 

3,440,901,700 

1,589,762,300 
318,807,900 

1,400,769,200 
19,839,000 
111,723,300 

Per 
cent 

100-0 

46-2 
9-3 

40-7 
0-6 
3-2 

Full-time employees 

Number 

297,047 

120,605 
25,235 
147,211 
1,961 
2,035 

Per 
cent 

100-0 

40-8 
8-5 

49-5 
0-7 
0-7 

Salaries and wages 

Amount 

289,379,500 

96,022,400 
21,298,100 

167,547,100 
1,369,000 
3,142,900 

Per 
cent 

100-0 

33-2 
7-4 

67-8, 
0-5 
1-1 
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TABLE .XXIX.-STORES, SALES, EMPLOYMENT AND WAGES BY FORMS OF ORGANIZATION, 
1941—concluded 

Form of organization 

Part-time employees 

Number Per cent 
Salaries and wages 

Amount Per cent 

Total, all stores 

Individual proprietorships... 
Partnerships .' 
Corporations 
Cooperative associations — 
Other forms 

95,561 

54,871 
8,466 

31,547 
242 
435 

100-0 

57-3 
8-9 

330 
0-3 
0-5 

25,058,000 

12,369,100 
2,113,800 

10,268,500 
40,800 

267,800 

100-0 

49-3 
8-4 

41-0 
0-2 
1-1 

Employment by Size of Store.—Retafl establishments have been classified according to 
the number of paid workers used in the business. Almost 57,000 stores or slightly over 41 per 
cent of the 137,331 estabUshments in business in 1941 reported that they had no paid employees 
and these accounted for only 8-6 per cent of the total sales. Most of these stores were very small, 
average sales for aU stores included in this group amounting to only $5,200 per store. Such stores 
relied for the most part on the services of their proprietors with possibly some assistance from 
unpaid family members. At the other extreme, only 135 stores including many departmental 
establishments reported the use of 100 or more employees during the census year. These estab
lishments constituted only 0-1 per cent of all stores but provided employment for 18-1 per cent 
of aU employees and accounted for 12-0 per cent of all retail sales. As an indication of the size 
of the stores included in this group, sales per store amounted to $3,065,500 in 1941, requiring on 
average the employment of 432 full-time and 94 part-time persons. 

Stores employing from one to ten employees and numbering 74,079 formed the modal or 
most common group. Such stores comprised 54-0 per cent of all stores in 1941 and, contributing 
51-4 per cent of the total sales, accounted for 50-5 per cent of all the employees. Indicative 
of the concentration of employment in the larger stores, however, the remaining 6,345 estabUsh
ments which constituted only 4-6 per cent of aU stores secured 40-0 per cent of aU retail-sales 
and had 49-5 per cent of aU the employees. 

The distribution of stores, sales and employment by size of retafl outlets varied considerably 
for the major kinds of business. This becomes particularly apparent by comparing the statistics 
of the food group of stores with those of the general merchandise group. Thus food stores with 
from one to four employees accounted for 39-4 per cent of all such stores, 41-6 per cent of the 
total sales and 48-5 per cent of aU employees engaged in this kind of business. Food stores with 
5 or more employees constituted only 8 - 6 per cent of all food stores, but transacted 43 • 1 per cent 
of the sales and employed 51-5 per cent of all paid workers found in this group. In contrast, 
general merchandise stores with from one to four employees included 37-8 per cent of all such 
stores but accounted for only 6 • 7 per cent of the total sales of this group and for only 3 - 4 per cent 
of all employees. General merchandise outlets with five or more employees, on the other hand 
comprised 33-7 per cent of the total number, transacted 92-4 per cent of the sales and employed 
96-6 per cent of all the paid workers. Indeed, general merchandise stores with 100 or more 
employees, although comprising only 1 • 9 per cent of the total number, made 65 - 3 per cent of the 
sales and had 69-5 per cent of all employees. 

The marked contrasts between food stores and the general merchandise group which includes 
all department stores, mail order houses and variety stores reflect basic differences both in the 
ranges and turnover of the goods carried, and in the number of people and the sizes of the areas 
served. Even though food chains have developed large food stores in urban centres, these outlets 
cannot approximate the turnover of department stores and mail order houses situated in the large 
cities and metropoUtan areas. Urbanization, differing markedly between provinces, conse
quently has a direct bearing on the size of retail outlets. These differences may be ascertained 
by. inspection, o^.the-tables classifying retail -trade- in this manner. - Such- tables will be 
found in the appropriate sections of this volume. 
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Commodity Sales 

The major part of the analysis of retafl trade contained in this report is based upon the estab-
blishment or store in its entirety as the unit of measurement. The sales figures shown in most 
of the tables represent the total annual turnover of establishments classified on various bases 
such as by type of operation, form of organization or in a general way according to the kind of 
business transacted. No effort is made in these tables to subdivide the business of each store 
into departments according to the commodities sold. 

Many phases of marketing analysis require retail sales figures on a commodity basis. The 
manufacturer, distributor or other advertiser is interested in the market for an individual com
modity in total or on a regional basis. He may be interested in the extent to which various types 
of stores act as distributors for certain commodities. 

Every effort was made in connection with the merchandising census for 1941 to obtain the 
most accurate information possible on retail sales by commodities. Prior to the taking of the 
census, representative firms in each of the major trades were consulted regarding the amount of 
detaU on a commodity basis which could be obtained with reasonable accuracy. The commodity 
sales data secured in connection with the Census of 1930 were subjected to statistical tests in 
order to prove their reliabflity. These tests together with the suggestions received from members 
of the trade were used as guides in formulating the policy with respect to the compilation of 
commodity sales figures for the 1941 Census. 

Not all stores were able to report their sales by commodity classes. In fact no attempt 
was made to secure sales on this basis from the smaller stores in certain trades. For some lines 
of business, the completeness of the commodity data furnished was exceptionaUy good. This 
was true of such trades as department stores, variety stores and motor vehicle dealers, lines of 
business whose operations are departmentalized and where departmental sales records are 
maintained. On the other hand, only a relatively small number of confectionery stores were 
able to break down their sales by commodity groups. The extent to which commodity sales 
data were reported in each trade may be measured by expressing the total sales for those stores 
in the trade which did report commodity sales as a percentage of the total sales for all stores in the 
same trade including both those which did and did not report these more detafled figures. This 
ratio is termed the "commodity coverage" and is shown in Table 27 for each trade, for 
Canada as a whole and also on a regional basLs. It wfll be noted that the commodity coverage 
ranged from 3-0 per cent for confectionery stores to 98-9 per cent for department stores. 

Since all stores did not report commodity sales, it was necessary to extend the figures for 
those stores which did supply the information in'order to provide estimates for the uncovered 
portion of the trade. The procedure adopted was as follows: 

The reports for all stores in each kind of business (grocery stores, hardware stores, drug 
stores, etc.) were divided into two groups, those which did report their sales by commodity 
classes and those which did not. Using only the reports for those stores which gave commodity 
data within each kind-of-business classification, sales for each commodity Usted on the census 
schedule were aggregated. These commodity.totals were next expressed as percentages of the 
total sales of these same stores. These percentages were then applied to the total sales for all 
stores in the corresponding kind of business in order to arrive at estimates of the total commodity 
sales for each trade. It should, therefore, be noted that the commodity data furnished in this 
report pertain to the total trade for aU stores and not only to those stores which reported their 
annual sales for-the census year by commodity classes. 

Summary of Commodity Sales.—Of the $3,440,901,700 receipts through retaflmerchandise 
stores in 1941, sales of commodities amounted to $3,379,634,600 whfle receipts from repair work 
or other services totalled $61,267,100. The $3,379,634,600 merchandise sales through retail 
stores does not represent the total value of merchandise purchased by consumers in- the census 
year. Merchandise reaches the consumer through other channels in addition to retail stores. 
In particular, manufacturing bakeries and dairies do large volumes of business direct with the 
household consumer. Hotels seU alcohoUc beverages and meals. Some wholesale estabUsh
ments do an appreciable volume of business on a retail basis. Sales of suppUes to farmers are 
made by co-operative associations and by line elevator companies in the 'Western Provinces. 
Establishments engaged chiefly in providing services and assigned to the service section of the 
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census make some merchandise sales. Merchandise is also sold by itinerant operators and other 
persons having no established place of business. Total retail merchandise sales through these 
supplementary agencies amounted to $313,216,500 in 1941 and have been analysed in further 
detail in Appendix B to this report. 

Part of this supplementary sales figure cannot be analysed on a commodity basis. But 
retafl sales of manufacturing bakeries and dairies amounting to $93,049,700 may be classified 
broadly as food products. Merchandise sales in hotels included $78,695,800 from the sale of 
alcohoUc beverages and $24,518,500 representing receipts from tlie sale of meals. On adding 
these amounts to the $3,379,634,600 merchandise sales through retafl stores there results an 
aggregate figure of $3,575,898,600 representing merchandise sales which can be analysed on a 
commodity basis. The distribution of this total figure by broad commodity groups is given in 
Table XXX. 

TABLE XXX.—ESTIMATED RETAIL SALES BY COMMODITY GROUPS, 194! 

Commodity group 

Estimated sales 

Amount 

$ 
3,575,898,500 

958,172,800 
544,438,900 
521,837,000 
295,564,700 
234,888,700 
166,473,300 
149,345,400 
112,612,100 
81,714,500 
66,540,000• 

444,311,100 

Per cent 
of total 

100-00 

26-79 
15-22 
14-59 
8-26 
6-57 
4-66 
4-18 

2-29 
1-86 

12-43 

(0 Includes retail sales of manufacturing bakeries and dairies and hotel sales of alcoholic beverages and meals in addi
tion to merchandise sales through retail stores. 

Food products constitute the largest single item in retafl trade accounting for 26 - 79 per cent 
of the total value of aU retail sales in 1941. Included in the food products group are not only 
groceries, meats and fruits and vegetables but also such items as bakery products, dairy products, 
candy, confectionery, ice cream and soft drinks. Receipts from the sale of meals form a separate 
category. 

Automotive products come second in point of view of dollar sales accounting for 15-22 per 
cent of the total annual business. Included here are sales of new and used motor vehicles in
cluding both passenger and commercial models. Included also are sales of parts, accessories, 
tires, tubes, gasoline and oU and all other items relevant to the automotive trade. It wfll be noted 
that part of the sales volume for this group represents the sale of producers' rather than consumers' 
goods. 

Sales of clothing and shoes amounted to $521,837,000 or 14-59 per cent of the total trade. 
Household effects came next with sales of $295,564,700 or 8-26 per cent of the total figure. In
cluded in this figure are items such as household appliances, radios, furniture and house furnish
ings, bedding and house linens, china, glassware, cutlery and sflverware. Included also are all 
household suppUes such as brushes, brooms, soaps and cleaning compounds. 

Sales of alcoholic beverages aggregated $234,888,700 or 6-57 per cent of the total retail 
merchandise trade. This figure includes the sales made by government liquor stores in all prov
inces except Prince Edward Island and by government dispensaries in that province. It includes 
sales by hotels in aU excepting the three Maritime Provinces, by taverns, restaurants and grocery 
stores in Quebec, and by wine shops operated by wineries in Ontario. Included also are the 
retail sales made by brewers' warehouses and brewers' retafl stores in Ontario. 
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Sales of buflding materials amounted to $166,473,300 or 4-66 per cent of the total recorded 
figure. This amount includes sales of lumber and building materials sold by dealers in these 
products but it does not include sales made by sawmflls or sash and door factories direct to the 
final consumer. The latter two types of establishments are considered as manufacturers and 
report to the Census of Industry Branch of the Bureau rather than to' the Census of Merchand
ising and Service Establishments. Included also in this major commodity grouping are sales of 
liardware products, paints, varnishes, glass and wallpaper. 

Receipts from the sale of meals totaUed $149,345,400. This figure includes the total revenue 
from the sale of meals whether made in hotels, restaurants, cafeterias or at lunch counters or 
dining rooms in retafl stores. It does not include the sale of meals in cafeterias or restaurants 
operated by schools or by industrial or commercial institutions for the use of their own employees. 

Fuel sales as tabulated in the merchandising census totalled $112,612,100 or 3-15 per cent 
of the total retail trade. This figure represents the sales of only those fuel merchants classified 
as retafl dealers. In addition substantial sales of fuel at retail are made by firms transacting 
business chiefly on a wholesale basis. 

Sales of drugs, drug sundries together with toUet articles and preparations amounted 
to $81,714,500. This figure includes sales of prescriptions, drugs and pharmaceuticals through 
retafl stores but it does not include the value of prescriptions sold through physicians' own dis
pensaries. It should also be stated that sales of toilet soaps are included in the figure previously 
quoted for household effects rather than here. 

A minor group consisting of piece goods, notions and smallwares accounted for sales valued 
at $66,540,000. Sales of piece goods were valued at $25,923,700, while the remaining $40,616,300 
represents the sale of notions and smallwares. The figure for piece goods might be divided as 
between clothing and household effects but there is no information avaflable on which to make 
this subdivision. A large portion of the figure for notions and smaUwares might also be assigned 
to the clothing group. 

The residual group consisting of many non-related lines of merchandise had sales of $444,-
311,100 or 12-43 per cent of the total trade. Stationery, books and magazines, oflfice and store 
equipment,'watches and jewellery, hay and feed, sporting goods and bicycles, wheel goods and 
toys, flowers and wreaths, cameras and photographic supplies are some of the main components 
of the group for which separate figures are shown in the tables. Included in the residual group 
is a major component of $247,028,200 which cannot be analysed on a commodity basis. Whfle 
part of this figure represents minor commodities, it was found impossible to determine the value 
of sales for a few relatively important commodity classifications due to the large number of 
kinds of business which handled the merchandise or to. the incompleteness of the commodity 
data furnished. This was found to be particularly true in the case of tobacco products. 

Comparisons with 1930.—Food sales formed a somewhat smaUer proportion of the 
total retafl trade in 1941 than in 1930. The proportion for building materials was also 
down, a result which can be attributed to the considerable decUne in sales for this trade in the 
Prairie Provinces. On the other hand, the proportions of the consumers' doUar spent on alcoholic 
beverages and on automotive products increased whfle the proportions for the other broad com
modity groups were similar for the two years. The percentages which sales of the major com
modity groups bore to the total retail trade in 1941 with corresponding ratios for 1930 in brackets 
are as foUows: food and kindred products, 26-79 per cent (29-01 per cent); automotive products, 
15-22 per cent (12-16 per cent); clothing and shoes, 14-59 per cent (14-76 per cent); household 
effects, 8-26 per cent (8-21 per cent); alcoholic beverages, 6 -57 per cent (5-76 per cent); building 
materials, 4-66 per cent (5-53 per cent); meals, 4-18 per cent (3-80 per cent); fuel, 3-15 per cent 
(3-76 per cent); drugs, drug sundries and toilet goods, 2-29 per cent (2-45 per cent); piece goods, 
notions and smaUwares, 1-86 per cent (2-63 per cent); other merchandise, 12-43 per cent 
(11-93 per cent). 
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Commodity Sales by Retail Stores.—Tables 22-29, as presented in this volume, contain 
analyses of the sales of commodities through retail stores. Merchandise purchased through 
outlets other than retail stores is not included. Table'22 gives an analysis of the total retafl 
store trade for Canada on a commodity basis, showing the sales for each commodity and the 
percentage which such sales form of the grand total. Table 23 gives commodity sales figures 
in somewhat lesser detail for each of the provinces. Tables 24 and 25 provide percentage dis
tributions of the dollar figures shown in Table 23. In Table 26, dollar sales by commodity 
classes are shown for Canada and each of its economic areas in total and also broken down 
according to the type of store in which the sales were made. This table wiU be found useful 
in gauging the relative importance of different kinds of stores as outlets for the sale of various 
products. 

Tables 27 and 28 contain percentage distributions of sales by commodities for those stores 
in each kind of business that were able to report their turnover on a commodity basis. They 
show for each kind of business the average ratio that sales of each commodity bears to the total 
sales for the sample of stores reporting commodity data in the trade. These tables are useful 
in that they provide an indication of the commodity composition of various trades in the various 
provinces of Canada. FinaUy, Table 29 gives estimates of sales for a number of selected commodity 
groups through department stores, chain stores and independent retafl outlets. 
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PREFACE 

Le Volume X est le premier de deux volumes de rapport du recensement de 1941, contenant 
les rdsultats du recensement des fitablissements de commerce et de service. , Ce volume pr6sente 
les rdsultats complets de la division du commerce de detail du recensement de la distribution. 
Des statistiques correspondantes sur le commerce de gros et certains genres d'6tablissements de 
service seront donnfies dans le Volume XI. 

Bien que les statistiques sur la population, la production, le commerce exterieur et les divers 
autres aspects de la vie ficonomique et sociale du pays existent depuis longtemps, I'information 
relative h la forme et fi, I'fitendue de la distribution des marchandises et des services au sein du 
pays, est d'origine plus r6cente. _ Le recensement des dtablissements de commerce et de service 
de 1941 est le deuxifeme recensement complet de ce genre fait au Canada. Le premier recense^ 
ment complet de la distribution a 6U fait pour I'annde 1930 en rapport avec le soptieme recense
ment d6cennal de 1931, et les rdsultats de ce travail ferment les Volumes X et XI du Rapport du 
Recensement de 1931. Bien que des relev6s mensuels et annuels faits en guise d'dchantillonnage 
aient servi i\ indiqucr la tendance du commerce de detail et de gros, les rdsultats de ce deuxifime 
recensement complet permettent d'examiner pour la premiere fois en ddtail les changements qui 
se sont produits dans la structure du commerce de gros et de ddtail au Canada au cours des anndes 
dcouldes entre les recensements. Les rdsultats du recensement de 1941 fourniront dgalement une 
base statistique pour dtudier le marchd canadien au cours de la pdriode d'aprte-guerre. 

En compliant les statistiques sur le commerce de ddtail pour 1941, on s'est efforcd de con-
server la comparabiUtd des rdsultats avec ceux du recensement de 1930; des chiffres pour cette 
dernidre annde ont en effet ete revisds en certains cas afin d'arriver b, ce but. Les tableaux 
gdndraux du volume sont divisds en deux classes principales. La premiere classe contient quatre 
tableaux donnant des donndes comparatives pour 1930 et 1941 sur le nombre de magasins et la 
valeur des ventes poui-le Canada, pour chaque province et pour chaque place incorporde ayant 
une population de 2,000 ou plus. La deuxieme classe contient une sdrie de tableaux donnant 
une analyse beaucoup plus ddtaiUde des rdsultats du recensement de 1941. Une information y 
est donnde sur le nombre de magasins, le montant des ventes annueUes, la valeur des stocks k la 
fin de I'annde et I'emploiement et les bordereaux de paye pour des magasins classifids d'une 
fagon gdndrale selon le genre de commerce effectud. Les chiffres sont donnds pour le Canada 
et les provinces, et pour chaque place incorporde ayant une population de 30,000 ou plus. Des 
chiffres sont donnds en moins de ddtail pour chaque comtd ou division de recensement et pour 
chaque localitd incorporde ayant une population-de 1,000 ou plus. D'autres tableaux prdsentent 
des analyses des magasins et de leurs ventes par importance du commerce, par dtendue des 
ventes k crddit, par mode de propridtd et par nombre d'employds, par genre d'exploitation (ma
gasins en chalne par opposition & maga,sins inddpendants). Une sdrie sdparde de tableaux est 
consacrde k la prdsentation des ventes de ddtail par catdgories de marchandises. 

Le recensement des dtabUssements de commerce et de service fait partie du recensement 
ddcennal du Canada et a dtd fait par la Branche du Commerce et des Services du Bureau Fdddral 
de la Statistique. La matidre de ce volume a dtd prdparde par le personnel de la Branche du 
Commerce et des Services sous la direction de son chef, M. A. C. Steedman, B.A., assistd par 
M. A. M.Chipman, M . B . A. 

S. A. CUDMORE, 
. . . . . . Statisticien du Dominion 

BUREAU FEDERAL DE LA STATISTIQUE 

Janvier 1944 
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INTRODUCTION 

CONTENU ET PORTfeE 

Ce volume est le premier d'une sdrie de deux qui contiennent les rdsultats ddfinitifs du recen
sement des dtabUssements de commerce et de service, travail qui fait partie du huitidme recense
ment ddcennal de 1941. Des bulletins polycopids au rototype contenant des sommaires des 
rdsultats pour le Canada et chaque province ont dtd pubUds aussit6t que possible aprds que les 
chiffres ddfinitifs eussent dtd compilds. Ce volume contient les donndes compldtes de la section 
du recensement relative au commerce de ddtail, qui englobent non seulement les ddtails parus 
dans les bulletins polycopids mais, dgalement beaucoup d'autres donndes statistiques s'dtendant k 
divers aspects du commerce de ddtail au Canada et non prdcddemment pubUds. Les premiers 
tableaux du rapport fournissent des comparaisons des donndes obtenues pour 1941 et pour 1930, 
la seifle autre annde pour laquelle des statistiques compldtes sur le commerce de ddtail sont dis-
ponibles. Suivent ensuite des tableaux donnant les rdsultats du recensement de 1941 d'une fagon 
plus ddtaiUde. 

L'information fournie est relative au nombre de magasins, aux ventes annueUes, au personnel 
et bordereau de paye, aux stocks k la fin de I'annde et aux comptes k recevoir. Ces chiffres sont 
donnds pour tons les magasins dans leur ensemble et pour les magasins classifids selon le genre de 
commerce. Des ddtails sdpards sont fournis pour les magasins en chalne et les magasins indd
pendants. Des tableaux donnent des classifications de magasins de ddtail selon le chiffre des 
ventes annueUes, le nombre d'employds et les proportions relatives du commerce au comptant 
et k crddit. Les frais d'exploitation par rapport aux ventes annueUes tels que ddclards par un 
bon nombre de maisons inddpendantes sont inclus. Les rdsultats sont donnds sur une base 
gdographique, avec autant de ddtails q'ue possible pour le Canada et chacune de ses provinces 
ou de ses rdgions dconomiques. Des chiffres moins ddtaillds sont fournis pour les villes de 30,000 
fimes ou plus, tandis que des donndes encore plus sommaire sont fournies pour chaque comtd 
ou division de recensement et pour tout endroit.incorpord de 1,000 dmes ou plus. 

Les tableaux ddfinitifs dans la section gdndrale du rapport donnent des chiffres des ventes de 
produits spdcifids. Les appendices contiennent une section spdciale sur les magasins en chaine, 
un dtat du montant connu de commerce de ddtail effectud par des canaux autres que par les 
canaux rdguliers, des descriptions des classifications utiUsdes pour le recensement et des repro
ductions de quelques-uns des questionnaires de recensement. 

Le recensement des dtabUssements de commerce et de service embrasse toutes les places 
d'affaires qui font surtout le commerce de ddtail ou de gros et, en plus, certains genres d'dtablisse-
ments dont le revenu provient des services fournis plut6t que de la vente de marchandises. Les 
dtabUssements de commerce de ddtail comprennent non seulement les magasins de ddtail ordi-
nairement considdrds comme tels mais des genres tels que postes d'essence, cours k charbon et 
k bois, cours k bois d'oeuvre, restaurants et autres dtabUssements oil les produits sont vendus 
surtout en ddtail. Une portion considdrable du commerce de ddtail est effectude aiUeurs que 
dans les magasins de ddtail. Les boulangeries manufacturidres et les laiteries font un fort volume 
de commerce directement avec les consommateurs domestiques. Des ventes au ddtail sont faites 
par des compagnies d'dldvateurs en chalne, par des associations coopdratives de ventes et d'achats, 
par des hdtels, par des marchands de gros et par des marchands ambulants qui n'ont pas de lieu 
fixe d'affaires. Ces genres de commerce ne sont pas inclus dans les tableaux rdguliers du recense-' 
ment du commerce de ddtail mais, lorsque la chose est possible, des donndes relatives k leurs 
chiffres d'affaires sont obtenues et sont incluses dans I'Appendice. 

La section de gros du recensement comprend une grande varidtd de genres de commerce qui 
jouent le r61e d'intermddiaires dans la distribution. EUe englobe non seulement les marchands 
de gros qui achdtent en vrac du producteur et revendent en plus petites quantitds au commerce 
de ddtail mais aussi le commerce des agents, des courtiers; des commissionnaires, des raffineurs 
oil distributeurs de pdtrole qui ont de gros rdservoirs et les divers genres de rassembleurs de pro
duits agricoles, y compris les associations coopdratives formdes dans le but d'dcouler les produits 
agricoles. Les dtabUssements manufacturiers font rapport au recensement annuel de I'industrie 
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et sont done exclus du recensement du commerce. Mais sont inclus dans les statistiques du 
commerce de gros des chiffres pour les succursales de ventes maintenues par les manufacturiers 
k part de leur usine pour vendre les produits fabriquds, qu'elles aient des stocks ou non. 

La section du recensement relative aux services est restreinte k un certain nombre de genres 
d'dtabUssements de commerce spdcifids tels que boutiques de barbier, salons de beautd, buande-
ries k main et autres services personnels; aussi celui des photographes, entrepreneurs de pompes' 
fundbres et boutiques de rdparations de toutes sortes. Le Bureau fait des relevds annuels des 
cindinas, des buanderies k vapeur et des dtabUssements de nettoyage k sec. Les donndes recueilUes 
sur ces genres de commerce pour 1941 ont dtd incorpordes aux rdsultats du recensement des dta
bUssements de commerce et de service. Des dtudes spdciales en rapport avec lo recensement 
de 1941 ont dgalement dtd faites sur les h6tels etles compagnies de financement. Le recensement 
des dtabUssements de service est' Umitd k ceux ayant un Ueu fixe d'affaires. II n'englobe pas les 
services domestiques fournis aux maisons. II n'englobe pas les services professionnels—mdde--
cins, avocats—non plus que ceux des artisans tels que magons, charpentiers, dlectriciens et plom-
biers. Les boutiques tenues par des dlectriciens ou des plonibiers pour la vente d'articles ou 
fournitures d'dlectricien ou de plombier ont dtd incluses dans le recensement du commerce de 
ddtail. Ainsi, bien que les utiUtds publiques ne tombent pas sous le recensement du commerce, 
les magasins de ddtail exploitds par des compagnies d'utilitd publique pour la vente d'articles' 
{k gaz ou k I'dlectricitd) sont inclus. 

Historique du recensement des etablissements de commerce 
et de service 

Une premidre tentative de recensement de la distribution connu sous le nom de "recense
ment des dtabUssements commerciaux" a dtd faite au Canada au cours des anndes 1921 k 1924 
en marge du recensement de la population de 1921. Les noms et adresses des maisons de commerce 
avaient dtd recueillis par les dnumdrateurs de recensement, et des questionnaires ont dtd par la~ 
suite envoyds par la poste k toutes les firmes ainsi catalogudes. La somme de travail-requise 
pour les autres parties du recensement fit que les questionnaires ne purent dtre distribuds avant 
1924. A cette date, un bon nombre des maisons enregistrdes lors du recensement dtaient fermdes. 
De plus, les restrictions imposdes quant au personnel au cours du resserrement dconomique de. 
1924-1925, ne permettaient pas de talonner efficacement les maisons qui ne fournissaient pas le 
rapport demandd. En consdquence, ce recensement des dtabUssements commerciaux fut in-
complet, tout en dtablissant une Umite plus basse au volume du commerce domestique. 

Le deuxidme recensement de la distribution, connu sous le nom de recensement des dtablisse-, 
ments de commerce et de service, a dtd fait comme partie du recensement ddcennal de 1931. .Les 
dnumdrateurs de recensement de la population ont encore une fois fait des listes d'adresses des. 
maisons d'affaires, qui comprenaient cette fois-ci non seulement les maisons de commerce de ddtail, 
et de gros mais aussi certains genres de commerce offrant plut6t des services que des marchandises.-
Ces Ustes ont dtd vdrifides pour dtre compldtdes d'aprds les rdpertoires du commerce et d'autres 
sources et des questionnaires ont dtd envoyds vers la fin de I'dtd et le commencement de I'au-
tomne demandant des ddtails sur le commerce effectud en 1930. A peu prds cinquante pour cent 
des questionnaires de recensement ont dtd retournds dans I'espace de temps stipuld par les instruc
tions mais un .travail considdrable, soit par correspondance ou par soUicitation personneUe, a 
dtd requis afin d'obtenir le reste. Les donndes de ce recensement ferment les volumes X et XI 
du Rapport du Recensement, 1931, et constituent le premier travail de grande envergure contenant 
des donndes statistiques descriptives de la structure du commerce de gros et de ddtail au Canada., 

Des relevds annuels du commerce de ddtafl et de gros basds sur dchantiUons ont dtd inaugurds 
t6t aprds que le recensement de 1930 eut dtd compldtd et ont dtd poursuivis jusqu'en 1941. Ceux-
ci, avec des relevds mensuels basds sur des rapports d'un nombre plus restreint de maisons, ont. 
servi k fournir une indication de la tendance des ventes de gros et de ddtail au.cours des anndes 
entre les deux recensements. Mais les donndes du deuxieme recensement complet des dtabUsse
ments de commerce et de service fait en marge du huitidme recensement ddcennal en 1941, et se 
rapportant au commerce effectud au cours de I'annde de recensement, fournissent la premidre 
occasion d'examiner les ddveloppements dans I'organisation du commerce du pays au cours de 
la pdriode de onze ans dcoulde de 1930 k 1941. 
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Methode de recensement 
Le recensement des dtabUssements de commerce et de service pour 1941 a dtd fait par la 

poste; la liste d'adresses employde a dtd prdparde par les dnumdrateurs de la population qui 
avaient regu instructions de prendre les noms, adresses et certains autres ddtails sur chaque 
dtablissement de commerce tombant sous le recensement et situd dans leur district respectif 
d'dnumdration. Le travail prdliminaire sur le recensement a dtd commencd en 1940 alors que 
des ddcisions ont dtd prises relativement k la portde gdndrale du travail et le genr,e de renseigne-
ments k recueillir.' Ces ddcisions ont dtd prises, en partie k la lumidre de I'expdrience acquise 
lors du recensement de 1930 et <!n partie k la suite de suggestions et demandes de ceux que ces 
rdsultats intdressent. Des demandes de renseignements ont dtd envoydes k des firmes reprdsen-
tatives des divers commerces, afin de s'assurer que les questions demanddes dtaient autant que 
possible conformes aux procddds gdndraux de comptabilitd. Des questionnaires ont dtd esquissds 
et, aprds de soigncuses revisions, ont dtd rddigds dans leur forme ddfinitive. Sept sortes de 
questionnaires ont dtd utilisds pour les diverses branches de commerce de ddtail et cinq,pour les 
dtabUssements de gros. Un questionnaire spdcial a dtd utilisd pour les hdtels et un autre pour 
les compagnies de financement. En plus, il y avait des formules sdpciales pour les magasins 
en chalne et autres organisations k succursales qui ont facilitd k ces firmes la prdparation de 
I'information requise. 

Lorsque les listes d'adresses des maisons d'affaires telles que prdpardes par les dnumdrateurs 
de recensement ont dtd regues au Bureau, elles furent compildes et classdes par les membres du 
personnel permanent. Ceci a dtd fait dans le but d'dviter les entrdes inutiles, d'indiquer k c6td 
de chaque entrde la sorte de questionnaire k envoyer et d'inscrire des annotations aux entrdes de 
certains genres de commerce oil I'expdrience du prdcddent recensement' avait montrd que des 
instructions spdciales dtaient ndcessaires. Un numdro de renvoi a dtd inscrit k c6td de chaque 
entrde conformdment k un systdme de numdros de code prdcddemment prdpard, ces numdros 
servant k ddsigner la province, le comtd ou district de recensement et la citd ou viUe de mdme 
que I'dtablissement dnumdrd en particulier. 

Les listes d'adresses ont ensuite dtd compldtement portdes sur des fiches d'index par le per
sonnel de recensement, chaque fiche contenant le numdro de rdfdrence, le nom, I'adresse et cer-
taines autres informations descriptives indiqudes sur la Uste soit par I'dnumdrateur de recense
ment ou le personnel vdrificateur. Ces fiches d'index qui devaient servir de fiches de rdfdrence 
postale ont ensuite dtd assorties en divers groupes selon la sorte de questionnaire k envoyer. 
On a accordd une attention spdciale aux cartes de rdfdrence postale reprdsentant des unitds de 
chalne ou autres organisations k succursales et aux cartes correspondant k des entrdes k c6td 
desquelles 11 y avait des annotations indiquant que des instructions particuUdres sont ndcessaires. 

Afin de s'assurer qu'elles sont exactes les Ustes d'adresses des dnumdrateurs ont dtd compardeS 
a un index des maisons d'affaires prdpard par la Division des Licences de la Commission des Prix 
et du' Commerce en Temps de Guerre. Un nombre considdrable d'autres noms reprdsentant 
surtout des dtabUssements de moindre importance a dtd ainsi obtenu. 

Des questionnaires approprids ont dtd adressds k la main et ceux-ci, accompagnd d'lme lettre 
annexe, ont dtd insdrds dans des enveloppes k fenetre. La correspondance montante a dtd retenue 
jusqu ' i la fin de fdvrier 1942 alors qu'elle a dtd envoyde; un mois a dtd accordd pour remplir et 
retourner les questionnaires. Prcsque tous les rapports ont dtd obtenus par la poste. Pour les 
dernidres phases du travail, on eut recours k des dnumdrateurs ambulants pour obtenir des 
rapports d'environ trois mille firmes sur un total de plus de deux cent mille. 

Lorsque les rapports parvenaient au Bureau ils dtaient examinds afin de s'assurer que les ren
seignements fournis dtaient complets. lis dtaient ensuite classifids, d'abord scion qu'ils appar-
tenaient au groupe de gros ou de ddtail et,- ensuite, selon le genre de commerce d'apres un systdme 
de classification prdcddemment adoptd. 

Pour les compilations prdliminaircs du recensement du commerce de ddtail, les donndes rela
tives aux ventes annueUes, les inventaires de fin d'annde et les bordereaux de paye annuelle ont 
dtd inscrits au verso des cartes de rdfdrence postale correspondantes, avec la codification selon le 
genre de commerce assignde. Ces cartes ont dtd assorties k la main tel que requis et les totaux 
de chaque item additionnds k la machine. Pour les rapports ddfinitifs du recensement du com-
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merce de gros et de ddtafl, des cartes Hollerith ont dtd poingonndes et catalogudes dans la section 
de tabulation mdcanique centrale du recensement. Ces classifications mdcaniques ont dtd 
compldtdes k I'aide d'autres tableaux donnant les ventes par genre de produit compilds k la main 
a mdme les rapports &, I'aide de machine a additionner. 

Mdthode de classification 

Comme le' recensement est basd sur les dtabUssements, chaque unitd ou succursale d'une 
organisation k succursales ou en chaine a dtd considdrde comme une place distincte d'affaires. 
D'un autre c6td un magasin qui combinait une varidtd de commerce comme un magasin k raj'ons 
dtait considdrd comme un seul dtablissement. Cette mdthode de faire le recensement du com
merce requiert que le commerce entier de chaque magasin (y compris tout commerce effectud par 
la poste) soit totalement attribud a la localitd oil I'dtabUssement est situd plut6t que distribud 
sur tout le territoire d'oil ce commerce provient. 

Le recensement des dtabUssements de commerce et de service comprend trois grands genres 
de commerce: les magasins de ddtail, les dtabUssements de gros et les divers genres d'dtabUsse
ments de services. Les fonctions de certaines places d'affaires chevauchent ces trois genres. 
Certains magasins de ddtail tels que les bijouteries ou les magasins de chaussures font de la rdpa-
ration en plus de vendre au ddtail. D'autres magasins vendent en ddtail et en gros. Aucune 
tentative n'a dtd faite pour subdiviser entre ces divers constituants le rapport d'une firme en 
particulier. Chaque dtablissement est assignd entierement k la section du commerce de ddtail, 
du commerce de gros ou k la section des services du recensement selon que la plus grande partie 
de ses activitds appartient k I'une de ces sections. Les maisons assigndes k la section du recense
ment relative au commerce de ddtail ont dtd classifides d'aords trois bases tel aue ddcrit dans les 
paragraphes suivants. 

Genre de commerce 

Pour les fins du recensement, chaque magasin est attribud k une classification par genre de 
commerce teUe qu'dpicerie, quincaiUerie, etc., ddpendant en partie de la ddsignation et en partie 
des marchandises qui y sont en vente. Dans plusieurs cas, ces classifications sont trds claires 
et exigent trds peu ou aucune ddfinition. Mais dans un nombre d'autre cas, des Ugnes de ddmar-
cation entre Ids genres de commerce sont moins apparentes et exigent I'usage de ddfinitions 
arbitraires pour leur classification. Une description de toutes ces classifications par genre de 
commerce employdes dans le recensement du commerce de ddtail est donnde k I'appendice C. 

Genres d'exploitation 

En plus d'etre classifid par les genres de commerce, chaque magasin est aussi classifid par type 
d'opdration ddpendant en grande partie du fait que le magasin est opdrd inddpendamment ou 
appartient k un type ddfini d'organisation multiple. Les diffdrents types d'organisation employds 
dans le recensement du commerce de ddtail sont les suivants: 

Magasins en chaine.—Pour les fins du recensement les chaines comprennent des groupes 
de quatre magasins ou plus et autres ddbouchds de ddtail opdrds par le mdme propridtaire sous 
le meme nom, dans le meme genre de commerce, ou d'autres lui ressemblant. II y une exception 
de cette rdgle dans le cas des magasins k rayons. Tous les magasins k rayons sont classds comme 
inddpendants sans tenir compte du nombre de tels magasins opdrds par une seule compagnie. 
Les chaines sont subdivisdes en trois groupes suivant I'dtendue de la rdgion oii sont situdes les 
succursales. Les chaines locales consistent d'organisations dont tous les magasins individuels 
sont situds dans une meme rdgion urbaine. Les chaines pr'ovinciales ont des magasins dans plus 
d'une citd mais se limitent k une province. Les firmes ayant des magasins dans plus d'une pro
vinces sont attribudes k un groupe rdsiduel ddsignd comme chaines sectionnelles ou nationales. 
Certains manufacturiers, principalement dans le domaine des appareils de mdnage et des fourni
tures de bureau, maintiennent de nombreux ddbouchds au ddtail pour la vente de leurs produits. 
Tous ces groupes de quatre magasins ou plus sont classifids comme chalnes contrdldes par le manu-
facturier, sans tenir compte de I'dtendue gdographique de leur opdration. 
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Chaines volontaires.—Les chaines volontaires sont ddfinies comme un groupe de magasins 
appartenant k des propridtaires inddpendants mais combinds pour des fins d'achats ou de publi-
citd. Dans certains cas, ces groupes sont plus ou moins dtroitement affilids k une firme de gros qui 
approvisionne les magasins et pent aussi leur fournir d'autres services, tels que la prdparation 
des annonces, etc. Dans certains cas, les chaines volontaires consistent en organisations locales 
de marchandises combindes pour les achats coUectifs de marchandise en vrac placds par I'un ou 
I'autre des membres ou par un secrdtaire nommd k cette fin. 

Magas ins avec u n e e t deux succursales .—Ces firmes, comme le nom I'implique, con
sistent de groupes de deux et trois magasins sous un seul propridtaire et une seule administration 
et occupant une position intermddiaire entre les magasins inddpendants d'un cotd et les magasins 
en chalne de I'autre. Dans certains cas, ces multiples de deux et trois magasins appartiennent 
•k des groupes de chaines volontaires, dans lesquels cas ils sont classifies comme multiples de 
deux et trois magasins dans les chaines volontaires. 

Autres genres d'exploitation.—Ce groupe rdsiduel comprend deux types. Le premier 
comprend les magasins classifids comme individuels et consfstant en dtabUssements de ddtail 
pour les organisations poissonnidres, minidres ou manufacturidres, principalement pour le service 
de leurs propres employds. Secondement, ce type comprend des concessions de ddtail exploitdes 
soit dans des magasins de marchandises, dans des hotels ou des dtabUssements de service. 

Formes d'organisation 

Les dtabUssements de commerce de ddtail ont dtd classifids sous cinq en-tdtes suivant la nature 
de la propridtd sur laquelle ils opdrent. Les cinq classifications sont: propridtaires individuels, 
partenaires, corporations, associations coopdratives et une catdgorie rdsiduelle. Les chiffres 
montrds pour les associations coopdratives s'appliquent aux magasins de ddtail opdrds sur le 
principe de coopdration. lis ne comprennent pas, cependant, les associations coopdratives 
formdes dans le but d'acheter les fournitures pour les membres de commoditds en vrac telles 
que la ficelle d'engerbage, la gazoline, les engrais, la provende ou les graines de semence. La 
classification rdsiduelle d'apres la forme d'organisation comprend en plus grande partie les ma
gasins de liqueur opdrds par les diffdrents gouvernements provinciaux. 

Comparaisons avec le-recensement antdrieur 

Les comparaisons des rdsultats du recensement du commerce de ddtail de 1941 avec ceux du 
recensement antdrieur de 1930 doivent dtre interprdtdes en tenant compte de certaines variations 
dans I'ensemble des deux relevds et des changements mineurs dans les mdthodes de classification. 
Le recensement de 1930 comprenait dans sa portde trois types de commerce exclus des tableaux 
rdguliers du travail correspondant pour 1941. Ces trois types consistent de colporteurs n 'ayant 
aucune place fixe de commerce, le commerce de ddtail par les compagnies d'dldvateurs de ligne 
et les fermiers distributeurs de produits laitiers. Les chiffres pour les deux premiers de ces types 
de commerce ont dtd obtenus aussi pour 1941 et paraissent dans I'appendice, bien qu'ils ne soient 
pas incorpords dans les tableaux rdguliers de la premidre partie du volume. Les producteurs ou 
fermiers distributeurs ont dtd omis en entier du recensement du commerce de ddtail de 1941. 
Dans quelques-uns des tableaux comparatifs pour 1930 et 1941 paraissant dans ce rapport, les 
totaux de la premidre annde ont dtd ajustds en ddduisant des montants originaux les ventes totales 
de ces trois types de commerce qui ri'avaient pas de contrepartie dans les rdsultats de 1941. 

Avec une ou deux exceptions, les mdthodes de classification employdes dans le recensement 
de 1941 sont similaires k celles suivies dans le premier recensement. La plus importante exception 
dans la classification suivant le genre de commerce se trouve dans les magasins gdndraux de cam-
pagne. En 1930 les magasins gdndraux comprenaient tous les magasins vendant une sdrie 
varide de marchandises, usuellement, mais pas ndcessairement, comprenant les produits alimen-
taires et situds dans des localitds de moins de 10,000 ames. En 1941, I'importance de la localitd 
de ce genre de commerce a dtd rdduite de 10,000 a 2,000 ames. Les chiffres pour les magasins 
gdndraux de campagne paraissant dans ce rapport pour 1930 ont dtd ajustds pour les reridre con-
formes k la ddfinition revisdc. 
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Un changement important dans la classification selon le genre d'exploitation porte sur les 
chiffres des magasins en chaine. En 1930 certaines des plus petites unitds des grands centres 
d'organisations multiples k rayons ont dtd classifides comme chalnes. Les plus grandes unitds 
qui n'avaient pas les traits d'acheteur central d'une chaine de magasins ont dtd classifides comme 
inddpendants. Avant de suivre une ddlimitation plus claire £l ce" regard, tous les magasins 
rayons ont dtd classifids comme inddpendants dans -le recensement de 1941 et les chiffres de 1930 
ont dtd ajustds pour les rendre comparables avec ceux de la pdriode suivante. 

ANALYSE DES RESULTATS 

Etendue du Commerce de detail 

Le total connu des opdrations commerciales de ddtail canadien en 1941, d'aprds les rdsultats 
du recensement des dtablissemeiits de commerce et de service pour I'annde, est dvalud k 
$3,667,715,600, soit 28-2 p.c. de plus que le chiffre correspondant de 1930, la seule annde pour 
laquelle des donndes comparables sont disponibles. Les ventes de marchandises en ddtafl per 
capita sont de S319 en 1941 comparativement k $276 dans la pdriode prdcddente. 

La plus grande partie de ce commerce a dtd effectude par les magasins de ddtail. Le volume 
d'affaires effectudes par les magasins de ddtail en 1941 est de $3,440,901,700 mais ce montant 
comprend certains composants qui ne peuvent pas dtre considdrds comme ventes de ddtail. 
Certains magasins de ddtail obtiennent une petite proportion de leur revenu global du travail de 
rdparation; d'autres vendent des marchandises aux prix de gros dans une mesure restreinte. Les 
recettes des marchands de ddtail provenant de la rdparation s'dlevent k $61,267,100 en 1941 
tandis que les ventes de gros faites par les ddtaillants se chiffrent k $25,135,500. En ddduisant 
ces sommes provenant d'autres sources du chiffre global de $3,440,901,700,11 reste $3,354,499,100 
qui reprdsentent les ventes de ddtail faites par les magasins de ddtail. 

Bien que les magasins de ddtail s'approprient plus de 91 p.c. du commerce de ddtail connu 
en 1941, d'importantes contributions sont cependant faites par d'autres genres de commerce. Les 
ventes de repas, de liqueurs alcooliques et de tabac par les hotels se chiffrent k $109,022,100, soit 
prds de 3 p.c. du chiffre global. Les ventes de ddtail faites par des maisons engagdes surtout dans 
le commerce de gros s'dldvent a $60,265,300, soit un autre 1-6 p.c. Les ventes faites directement 
aux chefs de mdnage par les boulangeries et les laiteries engagdes dans la fabrication constituent 
un didment important du commerce de ddtail du pays. En 1941, ces ventes s'dldvent k 
$52,664,100 pour les boulangeries et k $40,385,600 pour les laiteries, les deux formant ensemble 
2-5 p.c. du volume global du commerce de ddtail. Les ventes de ddtail par d'autres genres de 
commerce formant partie du recensement et apportant de petites contributions au chiffre global 
comprennent $16,674,500 qui reprdsentent les ventes de marchandises aux membres d'associa-
tions coopdratives (autres que des magasins coopdratifs) formdes principalement dans le but de 
distribuer ces marchandises. Les associations coopdratives faisant surtout le commerce des 
produits agricoles sont incluses dans la section du recensement relative au commerce de gros. Les 
ventes de marchandises aux membres de teUes coopdratives sont incluses parmi les ventes de ddtail 
faites par les grossistes mentionndes plus haut. Les ventes de marchandises faites par des mar
chands ambulants qui n'ont pas de Ueu dtabli d'affaires se chiffrent k $13,286,500; les ventes de 
marchandises en ddtail par des dtabUssements de service sont de $10,347,200; les ventes de farine, 
provende et charbon en ddtail par les compagnies d'dldvateurs en chaine dans les provinces de 
I'Ouest sont de $4,629,700, tandis que des ventes pour $5,941,500 sont ddclardes par divers autres 
genres de commerce, ce qui reprdsente surtout les ventes de personnes faisant un commerce de 
ddtail de leur domicfle comme occupation secondaire concurremment avec leur occupation 
principale. 

II n'y a pas de renseignement disponible sur le volume de commerce de ddtail par des fabri-
cants autres que les boulangers et les laitiers. Les deux autres dldments non mesurds dans le 

• commerce global de ddtail sont les ventes des fermiers sur les marchds urbains et les ventes de 
produits laitiers directement aux consommateurs par les producteurs-distributeurs. 
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TABLEAU I.-COMPOSITION DE TOUT LE COMMERCE CONNU DE MARCHANDISES EN DETAIL 
AU CANADA EN 1941 

Item 

Ventes de repas, liqueurs alcooliques et tabac faites par les hdtels 

Valeur globale, 
commerce de marchandises 

en detail 

Montant 

S 

3,667,715.600 

0)3,354,499,100 
109,022,100 
60,265.300 
52,664,100 
40,385,600 
16,674,500 
13,286,500 
10,347,200 
4,629,700 
5,941,500 

Pourcentage 
du total -

2-98 
1>64 
1*44 
1*10 

0>28 
0*13 
0-15 

(I) Ce chiffre reprfaente les recettes globales de $3,440,901,700 des magasins de dfitail moins des recettes de 161,267,100 • 
provenant des services fournis par les magasins de detail et moins des recettes de 125,135,500 pour des ventes de gros par dee 
magasins de detail. 

Prds de 65 p.c. de tout le commerce de ddtail connu au pays en 1941 a dtd fait dans I'Ontario 
et le Qudbec, la premidre province s'appropriant 41-2 p.c. du montant global et la deuxidme 23 • 7 p.c. 
Les ventes per capita sont les plus dlevdes en Ontario et en Colombie Britannique oil elles sont de 
$399 et de $400 respectivement et sont les plus faibles dans I'lle du Prince-Edouard oil eUes sont 
de $179. La distribution provinciale de tout le commerce de marchandises en ddtail connu, 
en mdme temps que les ventes per capita pour plusieurs provinces paraissent au tableau II. 

Les ventes de marchandises en ddtail per capita correspondent de prds au revenu national 
per capita dans toutes les provinces exceptd la Nouvelle-Ecosse oil les conditions de temps de 
guerre prddominant lors de I'annde de recensement sont un stimulant pour le commerce de ddtail 
hors de proportion avec le revenu national de cette province. 

TABLEAU II.—DISTRIBUTION PROVINCIALE DE TOUT LE COMMERCE DE MARCHANDISES EN 
DETAIL CONNU. 1941 • 

Province 

Valeur globale 

Montant 

S 

3,667.715,600 

16,985,700 
168,250,700 
105,043,600 
868,312,500 

1.512,146,100 
225,201,000 
203,488,800 
236,366,900 
326,954,200 

i,066,100 

Pourcentage 
du total 

100-00 

0-46 
' 4-69 

2-89 
23-68 
41-23 
6-14 
5-55 
6-44 
8-91 
0-11 

Montant 
per 

capita 

i 

319 

179 
291 
232 
261 
399 
309 
227 
297 
400 
240 

Popula
tion 
1941 

11,506,655 

95,047 
577,962 
457,401 

3,331,882 
3,787,655 

729,744 
895,992 

817,861 
16,942 

Magasins de detail et ventes 

L'analyse ddtaiUde prdsentde dans ce rapport est restreinte aux opdrations des magasins de 
ddtail dans le sens large du mot de sorte qu'ils englobent non seulement les magasins mais aussi 
les postes d'essence, les restaurants, les cours k bois d'oeuvre et tous autres types de commerce 
dtabli s'occupant surtout de la vente de marchandises en ddtafl. En 1941, 137,331 magasins 
font des ventes pour $3,440,901,700, tandis que 125,003 magasins font des ventes pour 
$2,755,569,900 en 1930, premidre annde pour laquelle a dtd fait un recensement complet des 
dtabUssements de commerce. La portde du recensement de 1930 diffdre un peu de ceUe du recen
sement de 1941, le rapport du premier comprend des genres de commerce compldtement exclus 
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du recensement de 1941 ou bien exclus des tableaux rdguUers du dernier recensement et inclus 
dans les tableaux suppldmentaires paraissant dans I'appendice de ce volume. Les producteurs

-distributeurs de produits laitiers, les marchands ambulants qui n'ont pas de lieu fixe d'affaires 
et les dldvateurs en chaine vendant de la provende, du charbon ou autres marchandises aux fer
miers sont les trois principaux genres de commerce exclus du premier recensement et non de celui 
de,.1941. En excluant les chiffres pour ces trois genres des totaux de 1930, 11 y a une augmenta
tion de 14-8 p.c. du nombre d'dtabUssements et de 25-6 p.c. de la valeur des ventes entre les deux 
pdriodes de recensement. 

L'augmentation de 25 - 6 p.c. de la valeur des ventes de ddtail n'est pas une juste mesure de la 
diffdrence dans le volume de marchandises achetdes au cours des deux anndes k cause des variations 
des prix. L'indice des prix de ddtail du Bureau est en moyenne de 8 p.c. plus bas en 1941 qu'en 
1930. Bien que des comparaisons exactes entre les changements proportionnels dans les ventes 
de ddtail et les prix de ddtail ne soient pas assurdes k cause des mdthodes utiUsdes pour la construc
tion de ces nombres-indices, 11 appert que l'augmentation dans le volume physique des mar
chandises achetdes en 1941 comparativement k 1930 ddpasse de beaucoup le gain de 25-6 p.c. 
en volume de dollars du commerce effectud. 

Les comparaisons des rdsultats des deux pdriodes de recensement sont altdrdes jusqu'il un 
certain point par les changements dans les ddfinitions et les mdthodes de classification. Quelques 
magasins vendent en gros et en ddtail et seulement les magasins dont la majoritd des ventes sont 
faites en ddtail sont inclus dans le recensement du commerce de ddtail. Les dtabUssements qui 
font des affaires surtout en gros sont inclus dans le commerce de gros. De la mdme fagon, les 
dtabUssements qui vendent des marchandises et en mdme temps font du travail de rdparation ou 
fournissent des services sont classifids comme magasins de ddtail ou comme dtabUssements de 
service selon que la plus grande partie de leur revenu annuel provient de I'une ou I'autre de ces 
activitds. Ainsi, de faibles changements dans les proportions relatives de commerce de ddtail 

. et de gros ou des ventes de marchandises et des recettes provenant de rdparations ou autres opdra
tions de service peuvent avoir causd le transfert de certaines firmes d'une phase du recensement 
de 1930 k une autre phase du travail correspondant pour 1941. 

Variations des genres de commerce 

Des comparaisons du nombre de magasins et de la valeur des ventes des magasins classifids 
d'une fagon gdndrale par genre de commerce montrent un certain nombre de ddveloppements 
importants dans la structure du commerce de ddtail du pays de 1930 k 1941. Bien que des change
ments de ddfinitions et de mdthodes de classification soient des facteurs k considdrer dans cette 
analyse 11 appert, cependant, k la comparaison des rdsultats des deux anndes que certains change
ments ddfinis et que des ddveloppements ont eu lieu. Dans les paragraphes qui suivent 11 est 
rdfdrd aux plus frappants de ces changements. 

Epiceries-boucheries.—Un ddveloppement important dans le commerce de ddtail au 
cours de ces dernidres anndes est l'augmentation marqude de magasins vendant des dpiceries et 
des viandes fraiches, qui sont classifids pour les fins du recensement comme dpiceries-boucheries. 
En 1930, 5,162 magasins de cette catdgorie ont fait pour $161,704,100 de ventes tandis qu'en 
1941, 6,101 dpiceries-boucheries ont fait des ventes pour $301,351,000. montant qui ddpasse de 
86-4 p.c. le volume de commerce par tous les magasins de ce genre lors de la pdriode prdcddente. 
Cette augmentation du commerce des dpiceries-boucheries est gdndrale dans toutes les provinces. 
L'augmentation en Colombie Britannique est la plus marqude, dtant de 205-0 p.c, tandis que des 
gains variant de 44-2 p.c. en Saskatchewan k 136-0 p.c. en NouveUe-Ecosse sont enregistrds 
dans les autres provinces. 

II est dvident que le grand ddveloppement du commerce des dpiceries-boucheries est le 
rdsultat de la transformation des dpiceries ou des boucheries spdciaUsdes en dpiceries-boucheries 
parce qu'en toutes les provinces les gains des dpiceries-boucheries ddpassent de beaucoup les 
gains des magasins du groupe de I'aUmentation en gdndral. Cette transition peut s'dtre effectude 
de deux fagons: soit que les dpiceries spdciaUsdes se soient transformdes en dpiceries-boucheries 
en ajoutant un comptoir de viandes fraiches ou que des boucheries aient ajoutd I'dpicerie k leur 
commerce. Des donndes comparatives pour les deux anndes de recensement indiquent que la 
conversion en dpiceries-boucheries s'est faite des deux fagons. Un examen plus sdrieux montrerait 
que dans la plupart des provinces la plus grande partie de l'augmentation des dpiceries-boucheries 
s'est faite aux ddpens des boucheries spdciaUsdes plut6t que des dpiceries spdciaUsdes. 
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Une grande proportion du commerce global des dpiceries-boucheries est faite par les chaines. 
Un changement notable de la politique des chalnes alimentaires au cours de la deuximde partie de 
la pdriode entre les recensements de 1930 et 1941 est la fusion de plusieurs petits magasins en 
un nombre infdrieur de magasins plus grands surtout du genre dpicerie-boucherie. II est dvident, 
d'aprds les rdsultats du recensement, que l'augmentation du commerce des dpiceries-boucheries 
est due surtout k I'dtablissement de plus grands magasins plut6t qa'k une grande augmentation 
du nombre des magasins de ce genre en opdration. Car, bien que le nombre des magasins aug-
mente seulement de 18-2 p.c, soit de 5,162 en 1930 k 6,101 en 1941, le volume du commerce 
augmente de 86-4 p.c. 

Magasins gfinfiraux de campagne.—Les magasins gdndraux de campagne sont ddfinis 
comme des magasins ayant une sdrie gdndrale de marchandises y compris des produits alimentaires 
et situds dans des centres de moins de 2,000 fi,mes. Le recensement de 1941 a enregistrd 11,917 
magasins gdndraux de campange et ceux-ci ont fait des ventes pour $214,747,800, soit une aug
mentation de seulement 3-4 p.c. comparativement au volume d'affaires effectudes par les 11,355 
magasins appartenant k cette mdme classification en 1930. 

II n'y a que dans les provinces de I'lle du Prince-Edouard et de Manitoba oil les ventes des 
magasins gdndraux de campagne ont ddpassd l'augmentation gdndrale du commerce provincial 
de ddtail. Des augmentations respectives de 19-5 p.c. et de 13-7 p.c. y ont dtd enregistrdes 
pour les ventes des magasins gdndraux de campagne. Les ventes des magasins gdndraux de cam
pagne de Nouvelle-Ecosse et d'Ontario sont pratiquement les mdmes en 1941 comparativement 
k la pdriode prdcddente. II y a une diminution de 9-9 p.c. en Saskatchewan et de 3-6 p.c. en Al
berta sur le niveau de 1930. De faibles augmentations, considdrablement au-dessous des gains 
du commerce global, sont enregistrdes dans le Nouveau-Brunswick, le Qudbec et la Colombie 
Britannique. 

La diminution de I'importance relative du commerce des magasins gdndraux de campagne 
dans le commerce de ddtail en gdndral, telle que rdvdlde par les rdsultats du recensement, peut 
dtre attribude k un certain nombre de facteurs. En premier lieu, les magasins gdndraux de 
campagne n'ont pas bdndficid de l'augmentation du pouvoir d'achat du consommateur ddcoulant 
de I'activitd industrielle dans les centres urbains comme.rdsultat direct de la guerre. En second 
lieu, au cours de la pdriode entre les deux recensements se produit une transition gradueUe du 
magasin gdndral de campagne au magasin spdciaUsd; en particuUer, une transition du magasin 
gdndral de campa'gne au magasin de prodiuts alimentaires. 

Magasins k rayons.—Les ventes des magasins k rayons au Canada s'dtabUssent k $377,-
806,100 en 1941, soit une augmentation de seulement 6-3 p.c. comparativement aux ventes de 
$355,258,600 enregistrdes pour ce groupe de magasins lors du prdcddent recensement de 1930. 
Ces chiffres englobent non seulement le commerce des magasins k rayons mais aussi celui des 
comptoirs postaux. Comme la plus grande partie du commerce postal au Canada est effectude par 
im nombre relativement restreint de firmes il est ndcessaire de combiner les ventes aux oojnptoirs 
postaux avec celles des magasins k rayons afin d'dviter de diviflguer dans une certaine mesure les 
opdrations de firmes prises en particuUer. 

Les magasins k rayons et les comptoirs postaux ont fait une plus faible proportion du com
merce de ddtail au Canada en 1941 qu'en 1930, la proportion des ventes des magasins k rayons 
comparativement k toutes les ventes dtant de 10-98 p.c. en 1941 comparativement k 12-89 p.c. 
la pdriode prdcddente. Une part de la diminution en importance relative des magasins k rayons 
et des comptoirs postaux dans le commerce de ddtail peut dtre attribude au fait que les gains les 
plus importants au cours de la pdriode entre les deux recensements se sont produits dans les groupes 
de I'automobile et du restaurant, domaines oil les magasins k rayons et les comptoirs postaux 
n'offrent pas de sdrieuse compdtition. Ndanmoins, mdme en Umitant les comparaisons k ces 
genres de commerce pour lesquels les magasins k rayons et les comptoirs offrent une concurrence, 
ime certaine diminution de I'importance relative des magasins k rayons est dvidente, indiquant 
que le consommateur prdfdre de plus en plus le magasin spdciaUsd. 

Bazars.—Une augmentation marqude du volume d'affaires des bazars au Canada est consta-
tde au cours des anndes entre les deux recensements. Faisant la vente de marchandises de peu 
de valeur et s'adressant ainsi aux groupes de ceux qiu regoivent im petit revenu, les ventes de ce 
genre de magasin ont diminud lors des anndes de la crise dconomique mais k un degrd moindre 
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que la plupart des autres genres de commerce de ddtail. Les ventes des bazars sont estimdes k 
seulement 16 p.c. plus bas en 1933 qu'en 1930, tandis que le commerce en gdndral a diminud 
d'environ 35 p.c. au cours de la mdme pdriode. Des augmentations de prix lors des premidres 
anndes de la guerre empidtant sur la structure des prix basde en grande partie sur des multiples 
de cinq et dix cents ont contribud k augmenter le volume d'affaires en dollars effectudes lors de 
I'annde du recensement. En 1930, 513 bazars font des ventes pour $44,212,200. En 1941, 1,085 
bazars font des ventes pour $85,177,000, soit une augmentation de 92-7 p.c. comparativement 
k la pdriode prdcddente. 

Les bazars continuent d'dtre un ddveloppement de la chalne type. Ndanmoins, un nombre 
considdrable de magasins inddpendants, ordinairement beaucoup plus petits que les magasins 
en chaine, occupent maintenant une place dans ce domaine. Les chaines font 86-9 p.c. de tout 
le commerce des bazars en 1941, ce qui est infdrieur k la proportion de 93-6 p.c. enregistrde lors 
du recensement de 1930. 

Marchands de v^hicules-moteur.—-Cette classification comprend pratiquement toutes 
les firmes qui font k un degrd quelconque la vente de vdhicules-automobiles. En 1941 il y avait 
2,835 dtabUssements tels qui ont fait des ventes pour $370,956,200, augmentation de 46-3 p.c. 
comparativement au volume d'affaires effectud par 2,736 dtabUssements semblables en 1930. 

Les 2,835 magasins de vdhicules-automobiles inclus dans le recensement de 1941 compren
nent trois types subsidiaires en plus des vendeurs ordinaires ou agents, au nombre de 1,962, qui 
ont fait des ventes poiir $238,013,600. Le premier de ces trois types subsidiaires est celui du ven-
deur d'automobiles avec un ddpartement d'automobiles en gros dtabli dans le but de fournir des 
agents locaux. En 1941 il y avait 212 vendeurs avec des ddpartements d'automobiles en gros 
qui ont fait des ventes pour $102,029,100. II y avait en plus 379 vendeurs qui en plus de faire 
la vente de vdhicules-automobiles vendaient dgalement des machines agricoles; leurs ventes 
s'dldvent k $20,108,600. La quatridme constituant de la classification des vendeurs de vdhicules-
automobiles est I'exploitant d'un pare d'automobiles usagds qui opdre k titre d'entreprise indd-
pendante et n'a aucun rapport avec une agence d'automobiles neufs. II y a 282 vendeurs 
d'automobiles usagds dnumdrds et leurs ventes sont de $10,804,900. 

Les ventes de vdhicules-automobfles dans I'lle du Prince-Edouard, d'aprds le rapport du 
recensement, sont de 35-4 p.c. infdrieures k ceUes de 1930. Cette diminution peut dtre attribude 
au fait que certaines maisons sont passdes d'une classification de genre de commerce k une autre 
de 1930 k 1941 plutdt qu'a une diminution rdeUe du commerce de I'automobile dans cette pro
vince. Les ventes du Nouveau-Brunswick sont de 10-4 p.c. plus dlevdes tandis que des aug
mentations plus importantes, variant de 39-3 p.c. au Manitoba a, 70-4 p.c dans la NouveUe-
Ecosse sont enregistrdes dans les autres provinces. 

Bien que les vendeurs de vdhicules-automobiles ne Umitent pas leurs activitds k la vente 
de vdhicules-automobiles neufs, une bonne partie de leur chiffre d'affaires annueUes provient de 
cette source. Quoique des restrictions sur la production d'automobiles neufs fussent en vigueur 
en 1941, le plein effet de celles-ci ne s'est fait sentir que I'annde suivante. D'aprds les relevds 
mensuels du commerce de I'automobUe par le Bureau Fdddral de la Statistique, le nombre de 
voitures de tourisme vendues au Canada en 1941 est de 17-8 p.c. infdrieur k celui de 1940. Mais 
I'annde suivante la diminution est beaucoup plus marqude, dtant de 79-4 p.c. au-dessous du 
niveau de 1940. Ainsi, il est dvident que si le recensement des dtabUssements de commerce et 
de services avait dtd fait en 1942 plut6t que I'annde prdcddente, les ventes des vendeurs des 
vdhicules-automobfles auraient dtd beaucoup moins nombreuses que ceUes montrdes par les 
rdsifltats du recensement. 

Postes d'essence.—Une augmentation marqude du nombre de postes d'essence et de leurs 
ventes est un des traits dominants des rdsultats du recensement. Tandis que le nombre de 
postes d'essence est passd de 5,503 en 1930 k 10,130 en 1941, le chiffre de leurs affaires a, presque 
tripld, passant de $66,449,300 en 1930 k $157,558,100 en 1941. Tandis qu'un gain est enregistrd 
dans toutes les provinces pour ce genre de commerce, les gains de-Test ddpassent ceux de I'Ontario 
et de I'ouest. Des augmentations, variant de 74-9 p.c. en Saskatchewan k 276-4 p.c dans I'lle 
du Prince-Edouard, sont enregistrdes. 

L'augmentation du nombre de postes d'essence est grandement due k la compdtition entre 
les grands distributeurs de gazoline et d'huile pour s'dtablir autant de ddbouchds que possible. 
Ce ddveloppement s'est produit en mdme temps que la transition du type de poste exploitd par 
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la compagnie au type de poste loud. Des restrictions sur la vente de la gazoUne ont dtd mises 
en vigueur en juillet de I'annde de recensement, alors qu'il fut ddfendu de vendre ce produit le 
dimanche ou entre les heures de 7.00 p.m. et 7.00 a.m. sur semaine. Les restrictions imposdes 
sur I'approvisionnement des ddtaillants et le rationnement qui a suivi en 1942 ont amend la 
fermeture d'un grand nombre de postes d'essence qui dtaient en opdration lors de I'annde de 
recensement. 

Magasins de vdtements pour toute la famille.—Les magasins de vetements pour toute 
la famiUe sont les seuls du groupe du vdtement k enregistrer une augmentation marqude du nombre 
de magasins et du volume d'affaires comparativement au prdcddent recensement. En 1930, 
1,149 magasins de vdtements pour toute la famiUe font des ventes pour $42,144,100 tandis que 
1,934 magasins font des ventes pour $73,778,900 en 1941. Une partie de cette grande augmenta
tion de ce genre de commerce est due k la transformation des magasins de spdciaUtds pour hommes 
ou de spdciaUtds pour femmes en magasins de vdtements pour toute la famille par I'addition de 
sdrics plus compldtes de vdtements. Mais une partie considdrable de cette augmentation appa-
rente est le rdstfltat de changements de ddfinitions et de mdthodes de classification entre les deux 
recensements. En particulier, un certain nombre de magasins classifids soit comme magasins 
gdndraux de campagne ou comme magasins de marchandises gdndralcs en 1930 ont dtd inclus dans 
la classification de vdtements pour toute la famille lors du recensement de 1941. . • ' 

Les magasins de spdciaUtds pour femmes ont fait pour 39-7 p.c. plus d'affaires en 1941 qu'en 
1930; les gains de 13 k 15 p.c. dans les Provinces des Prairies sont considdrablement infdrieurs 
k ceux enregistrds dans toutes les autres provinces. Les ventes des magasins de spdciaUtds pour 

hommes sont seulement de 10-8 p.c. supdrieures en 1941 k celles de 1930. La Nouvelle-Ecosse 
est la seule province k enregistrer une augmentation notable dans ce genre de commerce. L'im-
pulsion de la guerre sur les ventes de vdtements d'hommes, surtout k Halifaxj a produit une 
augmentation de 46-9 p.c. des affaires comparativement au niveau de 1930. 

Groupe des meubles, articles de manage et radio.—Ce groupe d'dtabUssements com
prend deux subdivisions principales—magasins de meubles et magasins vendant des articles de 
mdnage et des/ou des radios et classifids d'une fagon gdndrale comme vendeurs d'articles de 
mdnage ou' de radios. Les rdsultats pour ces deux genres de commerce rdvdlent des tendances 
divergentes, les ventes des magasins de meubles dtant en 1941 de 56-2 p.c. supdrieures k celles 
de 1930 tandis que les ventes d'articles de mdnage et de radios sont de 11-2 p.c. infdrieures dans 
la mdme comparaison. Une seinblable divergence de tendance est observde dans chacune des 

• neuf provinces. La raison de ces diffdrentes tendances dans les deux genres de commerce peut 
dtre attribude en partie aux changements de mdthodes de classification pour les deux anndes de 
recensement; mais ces diffdrences sont en grande partie le rdsultat de restrictions sUr les appro-
visionnemcnts de toutes sortes d'outillage electrique dues aux contingentements sur la pror 
duction imposds a diverses dates au cours de 1941. De plus, I'imposition d'une taxe de 25 p.c. 
sur les prix de manufacture dc radios et d'apparefls dlectriques prdvue par la loi de la conserva
tion du change en temps de guerre mise en vigueur au ddbut de ddcembre 1940, et non applicable 
aux marchandises ddjS, en possession du ddtaiUant a provoqud I'achat hatif de beaucoup de 
marchandises i\ la fin de 1940 et une diminution des achats il la fin dc 1941 lorsque lataxc devint 
effective. 

Restaurants.—Un autre ddveloppement important rdvdld par les rdsultats du recensement 
• est l'augmentation marqude du volume d'affaires et du nombre de restaurants et autres endroits . 
oil Ton sert k manger. En 1930, 5,609 dtabUssements de cette sorte ont eu des recettes de 
$75,977,100, tandis qu'en 1941 le nombre de ces etablissements est passd k 8,821 et le volume 
d'affaires est de $131,181,000, chiffre de 72-7 p.c. au-dessus de celui de I'autre annde. L'augmen
tation marqude des affaires des restaurants entre ces deux anndes peut dtre attribude k diverses 
causes. Parmi celles-ci on peut mentionner I'urbanisation de la population due k I'expansion 
industrielle de temps de guerre et I'emploi plus courant de femmes-travailleurs. 

Distribution par groupe de genre de cominerce 

Cent dix-huit classifi,cations par genre de commerce ont dtd utiUsdes pour la rdpartition du 
commerce de ddtail. Ces classifications ont dtd combindes en dix groiipes comme suit: (1) 
Groupe de I'aUmentation, comprenant des magasins qui se spdcialisent dans la vente de produits 
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aUmentaires tels qu'dpiceries, confiseries, boucheries, etc.; (2) Magasins gdndraux de campagne, 
comprenant des magasins qui tiennent une sdrie gdndrale de marchandises et situds dans des 
localitds de moins de 2,000 fi,rhes; (3) Magasins de marchandises gdndrales, comprenant des ma
gasins k rayons, bazars et autres magasins tenant une sdrie gdndrale de marchandises; (4) Groupe 
de I'automobile, comprenant les vendeurs de vdhicules-automobiles, les garages-vendeurs et les 
postes d'essence; (5) Groupe du vdtement, comprenant les magasins qui se spdcialisent dans le 
vdtement d'homme ou de femme ou dans la chaussure, ou vendent ces deux item; (6) Groupe des 
matdriaux de construction, comprenant surtout les quincaiUeries et les ddtaiUants de matdriaux 
de construction; (7) Groupe des meubles, articles de mdnage et radios; (8) Restaurants; (9) Autres 
magiasins de ddtail, comprenant des genres de commerce varids n'ayant pas de relation entre eux; 
et (10) Magasins de seconde main. 

Prds de 23 p.c. du commerce total de ddtail du Canada en 1941 a dtd fait par le groupe des 
magasins aUmentaires. Le groupe de I'automobfle vient en deuxidme place avec 17-3 p.c, 
suivi de prds par le groupe de "Tous autres magasins de ddtafl" avec 17-1 p.c. Le groupe de 
magasins de marchandises gdndrales a fait 15-3 p.c du commerce tandis que les pourcentages 
pour tous les autres groupes sont au-dessous de 10 p.c. 

Des comparaisons des distributions par groupe de genre de commerce poiir 1941 et 1930 
montrent que le groupe de I'aUmentation vient en premidre place pour les deux anndes. Les 
changements les. plus significatifs rdvdlds par ces comparaisons sont les proportions accrues du 
commerce de ddtail global obtenues par les groupes de ralimentation, de I'automobfle et du res-
taiu-ant etles proportions ddcroissantes obtenues par le groupe des magasins de marchandises 
gdndrales et des magasins gdndraux de campagne. Ces changements sont ddcrits dans le tableau 
suivant: 

TABLEAU III . -DISTRIBUTION DES VENTES GLOBALES DES MAGASINS DE DETAIL, PAR GROUPE 
DE GENRE DE COMMERCE, 1930 ET 1941 

Groupe de genre de commerce 

1930 

Montant 
Pourcen
tage du 

total 

1941 

Montant 
Pourcen
tage du 

total -

Pourcentage. 
de change

ment 
1941-1930 

Total 

Groupe de I'aUmentation 
Magasins ggn^raux de campagne 
Groupe de marchandises g6n6rales 
Groupe de Tautomobile 
Groupe du vdtement 
Groupe des mat6riaux de construction. 
Groupe des meubles, articles de mdnage et radios 
Groupe des restaurants 
Autres magasins de ddtail 
Groupe des magasins de marchandises d'occasion. 

2,755,569,900 

615,476,100 
207,657,000 
472,689,300 
380,914,900 
219,968,600 
164,111,700 
99,791,300 
75,977,100 

507,171,300 
11,812,600 

100-0 

22-3 
7-5 

17-2 
13-8 
8-0 
6-0 
3-6 
2-8 

18-4 
0-4 

3,440,901,700 

786,247,300 
214,747,800 
525,971,000 
594,719,500 
295,211,600 
174,203,400 
118,356,900 
131,181,000 
689,192,700 
11,070,500 

100-0 

22-9 
6-2 

15-3 
17-3 
8-6 
5-1 
3-4 
3-8 

17-1 
0-3 

-(-24-9 

-1-27-7 
-f 3-4 
-Hl-3 
-f66-l 
-1-34-2 
-I- 6-1 
-1-18-6 
-t-72-7 
-H6-2 
- 6-3 

Distribution provinciale des magasins et des ventes 

Les magasins de la province d'Ontario ont fait presque 41 p.c. du commerce global des 
magasins de ddtail en 1941. Le Qudbec vient ensuite avec un pourcentage de 23-79, de sorte 
que ces deux provinces ensemble ont k leur actif presque les deux tiers du total pour le Dominion. 
Les pourcentages de ventes totales obtenus par les autres provinces en 1941 sont de 9.00 p.c. 
pour la Colombie Britannique; 6-42 p.c. pour 1'Alberta; 5-43 p.c. pour la Saskatchewan; 6-13 
p.c. pour le Manitoba; 2-96 p.c. pour le Nouveau-Brunswick; 4-80 p.c. pour la NouveUe-Ecosse; 
et 0-46 p.c. pour I'lle du Prince-Edouard. Les ventes du Yukon et des Territoires du Nord-
Ouest forment 0 • 12 p.c. du total pour le Dominion. 

• Le cours des ventes entre 1930 et 1941 n'a pas dtd uniforme dans toutes les provinces. Dans 
le cas de cinq provinces, Nouveau-Brunswick, Qudbec, Ontario, Alberta et Colombie Britannique, 
les cours ont dtd semblables, les augmentations des ventes allant de 20 k 30 p.c. En Saskat
chewan, les ventes n'ont pratiquement pas changd en 1941 comparativement k 1930, tandis que 
d'un autre c6td une augmentation marqude de 65-8 p.c. dans les ventes des magasins de la 
NouveUe-Ecosse, refldte l'augmentation du pouvoir d'achat des consommateurs de cette pro
vince provoqude par I'activitd de temps de guerre. Les ventes du Manitoba ont montd de 11-4 
p.c. et celles de I'lle du Prince-Edouard, de 15-7 p.c. 
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A une ou deux exceptions prds pour lesquelles on peut fournir des explications, les variations 
dans le cours des ventes de ddtail des diffdrentes provinces entre 1930 et 1941 suivent dtroitement 
les variations correspondantes des revenus entre ces deux mdmes anndes. L'Alberta et la Nou
veUe-Ecosse forment les deux exceptions k ce rapport gdndral. Dans ces deux provinces, le pour
centage des augmentations de ventes de ddtail ddpasse par une marge considdrable les augmen
tations correspondantes de revenus. Dans le cas de I'Alberta, ce rdsultat est attribuable k 
I'impulsion donnde au commerce de ddtail dans le nord de la province par la construction de la 
route de I'Alaska. En NouveUe-Ecosse, le mdme rdsultat peut dtre attribud k I'activitd marqude 
du temps de guerre. 

Les variations dans le cours des ventes ont naturellement causd des ddplacements dans les 
proportions relatives du commerce total des diffdrentes provinces ces deux anndes. Le tableau 
suivant indique ces changements. 

TABLEAU rV.—DISTRIBUTION PROVINCIALE DES VENTES TOTALES DES MAGASINS DE DETAIL,. 
1930 ET 1941 

Province 

1930 

Montant Pour cent 
du total 

1941 

Montant Pour cent 
du total 

Pour cent 
duchange-

ment 
1941/1930 

Canada 

nedu Prince-Edouard '.'. 
Nouvelle-Ecosse 
Nouveau-Brunswick 
Qudbec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
Colombie Britannique 
Yukon et Territoires du Nord-Ouest 

2,755,569,900 

13,773,700 
99,519,900 
84,371,900 

651,138,500 
1,099,990,200 

189,243,900 
189,181,100 
176,537,100 
248,597,500 

3,216,100 

100-00 

0-50 
3-61 
3-06 

23-63 
39-92 
6-87 
6-86 
6-41 
9-02 
0-12 

3,440,901,700 

15,935,500 
165,033,700 
101,843,100 
818,671,100 

1,406,976,700 
210,833,400 
186,885,800 
221,071,400 
309,572,600 

4,078,400 

100-00 

0-46 
4-80 
2-96 

23-79 
40-89 
6-13 
5-43 
6-42 
9-00 
0-12 

-f24-9 

-fl5-7 
-1-65-8 
-t-20-7 
•1-25-7 
-1-27-9 
-fll-4 
- 1-2 
-1-25-2 
-f24.6 
-t-26-8 

Distribution des magasins et des ventes d'importance de la locality 

Une grande proportion de tout le commerce de ddtail au Canada se constate dans les plus 
grands centres de population. Cette concentration est due non seulement k I'urbanisation crois-
sante du pays (31-06 p.c. de la population demeurait dans des endroits de 30,000 fimes ou plus 
en 1941 comparativement & 29-15 p.c. en 1931 et 25-04 p.c. en 1921) mais aussi k des amdliora-
tions du transport rdsultant de meiUeures routes et de I'usage de I'automobile, progrds qui ont 
grandement ddveloppd les rdgions de marchd des grands centres de commerce. 

Presque 23 p.c. de la population totale demeuraient dans des localitds de 100,000 ou plus de 
population en 1941, mais ces endroits avaient k leur crddit 39-57 p.c. des ventes totales. D'un 
autre c6td, 49-13 p.c. de la popiflation en 1941 habitaient des rdgions rurales ou endroits incor
pords de moins de 1,000 dmes, mais les magasins situds dans ces localitds n'avaient k leur crddit 
que 16-74 p.c. des ventes totales. Le tableau suivant indique la distribution de la population 
et les ventes de chaque groupe de localitds classdes par I'importance de celles-ci. 

TABLEAU v.—DISTRIBUTION DE LA POPULATION ET VENTES TOTALES DE DETAIL PAR CLASSES 
D'IMPORTANCE DE LA LOCALITY, 1941 

Classe de population 
Population 

Nombre Pour cent 
du total 

Ventes au ddtail 

Montant Pour cent 
du total 

Ventes 
per capita 

Total, pour toutes les localitds 

Moins de 1,000 
1,000-9,999 

10,000-29,999 
30,000-99,999 
100,000 et plus 

11,506,655 

5,652,967 
1,420,142 

860,046 
928,367 

2,654,133 

100-00 

49-13 
12-34 
7-47 
8-07 

22-99 

3,440,901,700 

576,165,400 
595,821,600 
422,849,700 
484,686,500 

1,361,478,500 

100-00 

16-74 
17-32 
12-29 
14-08 
39-57 

299 

102 
420 
492 
622 
613 
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II doit dtre entendu que la distribution des ventes indiqude dans le tableau ci-dessus est 
basde sur les chiffres de ventes totales ddclardes par chaque magasin. Comme le volume total 
d'affaires ddclard par chaque magasin doit ndcessairement dtre attribud en entier k la localitd dans 
laqueUe le magasin est situd plutdt qu'fi, la rdgion d'dcoulement des marchandises, il est visible 
que le pourcentage de distribution des ventes selon I'importance de la localitd prdsentd dans le 
tableau V ne reprdsente pas la distribution de la puissance d'achat du pays d'apres I'importance 
de la localitd. 

De la meme manidre, les cliiffres de ventes per capita indiquds ne reprdsentent pas le total 
des achats per capita des personnfes habitant les diffdrentes classes de localitds d'aprds leur 
importance. lis reprdsentent simplement la valeur des ventes dans chaque groupe de localitd, 
divisde par la population de ce groupe, et sont affectds dans la mesure oil des personnes habitant 
une localitd de certaine importance font leurs achats dans une autre. Ainsi, le montant peu 
dlevd des ventes per capita, $102 pour les endroits otl la population est moins de 1,000, indique 
que les gens vivant dans ces localitds font une proportion considdrable de leurs achats dans les 
grands centres. Les chiffres relativement dlevds de $522 et $513 pour les classes de population 
plus nombreuses peuvent dtre attribuds dans une certaine mesure k I'arrivde dans ces centres de 
cUents venus des petites villes et villages ou des rdgions rurales. Les ventes per capita pour les 
localitds d'importance intermddiaire sont ddtermindes par le volume actuel d'achat des consom
mateurs ndcessaire pour subvenir aux besoins de ces coUectivitds, et le rdsultat net provenant de 
I'arrivde et du ddpart des cUents ddmdnageant d'un centre k un autre dont I'importance n'est 
pas la mdme. 

La population du Canada a augmeritd de 1,129,869 personnes ou de 10-9 p.c, de 10,376,786 
qu'eUe dtait en 1931 k 11,506,655 en 1941. La valeur totale des ventes de ddtail a augmentd 
de $685,331,800 ou de 24-9 p.c, passant de $2,755,569,900 en 1930 k $3,440,901,700 en .1941. 
Ce sont les localitds de moins de 1,000 personnes qui ont causd 38-68 p.c. de l'augmentation totale 
de la population entre les deux anndes du recensement. Comme le commerce de ddtail est fonda-
mentalement une activitd urbaine, il est dvident qu'une proportion considdrable de l'augmen
tation des achats causde par la population plus nombreuse des petits villages et des rdgions rurales, 
se fait dans les plus grands centres. Un examen du tableau VI revdle qu'une plus grande pro
portion de l'augmentation du commerce de ddtail rdsultant de l'augmentation de la popiflation 
rurale, provient du groupe de localitds d'importance intermddiaire plutdt que des grandes villes. 
Ainsi, les villes de 30,000 dmes ou'plus ont k leur compte 48-56 p.c. de l'augmentation totale de 
la population et 49-48 p.c. de l'augmentation des ventes. D'un autre c6td, des localitds de 
1,000 k 30,000 personnes n'ont que 12 - 76 p.c. de l'augmentation de la population mais 32 - 01 p.c. 
de l'augmentation des ventes de ddtail. 

TABLEAU VI.-DISTRIBUTION DE L'AUGMENTATION DE LA POPULATION ET DES VENTES DE 
DETAIL PENDANT LA PfiRIODE ENTRE LES DEUX RECENSEMENTS, PAR GROUPE D'IMPOR
TANCE DE LA L O C A L I T : ^ 

Population 

Moins de 1,000 
l.OOO- 9,999 

10,000-29,999 
30,000-99,999 .• 
100,000 et plus 

Augmentation 
de la population, 

1931-1941 

Nombre 

1,129,869 

437,082 
130,616 
13,526 

231,687 
316,958 

Pour cent 
du total 

100-00 

38-68 
11-56 
1-20 

20-51 
28-05 

Augmentation 
des ventes de ddtail, 

1930-1941 

Montant 

- J 

685,331,800 

126,822,500 
137,979,300 
81,429,500 

150,474,400 
188,626,100 

Pour cent 
du total 

100-00 

18-51 
20-13 
11-88 
21-96 
27-52 

Un facteur de quelque importance dans la distribution du commerce de ddtail par importance 
de la localitd est I'incidence des ventes par correspondance. Quelques-unes des maisons de 
vente par! correspondance au Canada maintiennent des bureaux dans certaines localitds afin d'y 
prendre les commandes et de Uvrer la marchandise au client directement de la maison elle-mdme. 
Pour fin de recensement, des rapports sdpards ont dtd obtenus de tous ces bureaux et la valeur 
des commandes qui y ont dtd prises attribude aux locaUtds oil ces bureaux dtaient situds. Le 
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reste du commerce par correspondance, reprdsentant. les commandes postales expddides 
directement par le cUent a dtd attribud entierement k la ville dans laqueUe dtait situd le comptoir 
postal. II n'a pas dtd assignd aux rdgions locales ni mdme aux provinces d'od ce commerce a 
dtd tird. Lors du recensement de 1930, ces bureaux de commandes postales ne fonctionnaient 
pas et le commerce postal tout eiitier dtait attribud k la localitd dans laquelle les maisons de 
commerce dtaient situdes. L'ouverture de ces agences pendant la pdriode entre les deux recense
ments et I'attribution d'une partie du commerce postal k ces bureaux dans le recensement de 
1941, ont eu pour rdsultat un certain ddplacement de la proportion du commerce total des grandes 
villes aux plus petits centres. 

Genres d'exploitation 

En plus de classer chaque magasin d'aprds le genre de commerce en se basant sur la ddsigna
tion populairc ou sur les principales denrdes qui y sont vendues, chacun d'eux a dtd assignd k 
une classification selon le genre d'exploitation, subordonnde principalement au fait qu'il est 
exploitd inddpendamment ou fait partie d'une forme quelconque d'organisation multiple. Pour 
fins de recensement, les chaines sont ddfinies: groupes de quatre magasins ou plus sous la direction 
d'un mdme propridtaire ou d'un mdme gdrant et exploitant le mdme genre ou- un genre semblable 
de commerce. II y a une exception k cette rdgle pour le cas des magasins k rayons; tous les maga
sins k rayons sont classifids comme dtabUssements inddpendants sans tenir compte du nombre 
de magasins de ce geme exploitds par une mdme compagnie. 

Une dtude ddtaiUde des opdrations des magasins en chalne paralt dans I'Appendice "A", 
k la fin de ce volume. Le prdsent chapitre se borne k un rdsumd des traits saiUants et des progrds 
principaux accomplis dans le domaine des magasins en chalne. 

Chaines de detail.—La proportion du commerce total de ddtail effectud au Canada par 
les magasins en chaine est un peu plus considdrable en 1941 qu'en 1930. II y avait au Canada 
en 1941, 532 chaines de magasins, exploitant 8,011 magasins et faisant $642,999,500 de ventes 
ou 18-7 p.c. du commerce global de tous les magasins, magasins en chaine et magasins indd
pendants. En 1930,11 y avait 518 chalnes de magasins comptant 8,476 magasins et $503,683,800 
dc ventes, montant qui formait 18-3 p.c. du commerce global de ddtail pour cette annde-1^. 

Quoiqu'il n'y ait eu qu'un Idger changement dans la proportion du commerce global accompU 
au Canada par les chaines de magasins en 1941 comparativement k la pdriode du recensement 
prdcddent, 11 y a des progrds significatifs dans certaines rdgions gdographiques. En 1930, les 
chalnes de ddtail en dtaient k leur premidre pdriode de ddveloppement dans les Provinces Mari-
times, puisque les proportions des ventes des magasins en chalne par rapport aux ventes totales 
dtaient de 5-0 p.c. dans I'lle du Prince-Edouard, de 12-7 p.c. en Nouvelle-Ecosse et de 14-2 p.c. 
dans Ic Nouveau-Brunswick, comparativement k 18-3 p.c, proportion de I'ensemble pour le 
pays tout entier. La pdriode entre les deux recensements a vu une expansion marqude dans la 
mdthode de distribution des chalnes de magasins dans la Nouvelle-Ecosse et le Nouveau-Bruns
wick, le nombre de ddbouchds en chalne augmentant de 221 en 1930 k 323 en 1941, en NouveUe-
Ecosse, et de 165 fi, 216 dans le Nouveau-Brunswick, alors que la proportion des ventes des 
chalnes par rapport'aux ventes totales en 1941 dtait de 19-4 p.c dans les deux provinces. II 
y a eu aussi une Idgere augmentation de I'importance des magasins en chaine dans I'lle du Princcr 
Edouard oil la proportion des ventes des chaines par rapport aux ventes totales est montde.de 
5-0 p.c. qu'elle dtait en 1930 k 6-4 p.c. en 1941. 

Les ddbits de boissons des gouvernements provinciaux sont classds comme magasins en 
chalne. Les ddbits de boissons du gouvernement ont dtd ouverts en Nouvelle-Ecosse en aoUt 
1930 de sorte que les chiffres des chalnes de cette province, pour ce qui concerne les ddbits de 
boissons du gouvernement du moins, ne couvrent que cinq mois de commerce en 1930 en com
paraison avec une annde compldte en 1941. Ce facteur est d'importance considdrable pour 
expliquer l'augmentation de la proportion des ventes des chaines par rapport aux ventes totales 
dans la NouveUe-Ecosse dans la pdriode entre les deux anndes. En retranchant les ventes des. 
ddbit.s de boissons du gouvernement dgalement des chiffres des ventes des chalnes et des ventes 
totales^ la proportion des ventes des chalnes par rapport aux ventes totales dans la NouveUe-
Ecosse est de 10-9 p.c en 1930 et de 13-5 p.c. en 1941. 
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Par contraste avec I'accroissement de I'importance relative des chalnes de magasins dans les 
Provinces Maritimes, ces mdmes magasins ont perdu du terrain dans le Qudbec et la Saskat
chewan; II y avait 1,698 unitds en chaine dans le Qudbec en 1930 et eUes comptaient 18-5 p.c. 
du commerce total de ddtail de I'annde. Les impdts sur les magasins en chaine introduits entre 
1935 et 1940 ont rdduit le nombre d'unitds en opdration de sorte que 1,466 unitds de chalne seule
ment ont dtd consigndes dans les chiffres du recensement de 1941. Que le commerce accompli 
autrefois par les unitds fermdes n'ait pas dtd transfdrd entidrement aux magasins ddji existants 
ou nouvellement ouverts est ddmontrd par le fait que la proportion du commerce total de ddtail 
effectud par les magasins en chalne dans le Qudbec a baissd de 18 - 5 p.c. en 1930 fi, 16 - 2 p.c. en 1941. 

Une diminution dans la proportion des ventes des chaines aux ventes totales en Saskatchewan 
de 18-7 p.c. en 1930 fi, 17-5 p.c. en 1941 est due fi, un ralentissement marqud du commerce des 
marchands de bois et de matdriaux de construction, domaine dans lequel les chalnes occupent 
une position importante dans cette province. Quoique la proportion du commerce global de 
bois et de matdriaux de construction par ces compagnies de bois en chalne ait effectivement 
augmentd Idgdrement, de 71 -3 p.c en 1930 fi, 72-0 p.c. en 1941, il y a eu une rdduction formidable 
des affaires pour ce genre de commerce, les ventes de 1941 se plagant fi, 31-3 p.c. au-dessous du 
niveau de 1930. En retranchant les marchaiids de bois et de matdriaux de construction tant des 
chiffres des chalnes que des chiffres du total du commerce global, la proportion des ventes des 
chaines par rapport aux ventes totales en 1941 se tient & 14-7 p.c, sans changement par compa
raison k la proportion correspondante en 1930. 

Les chalnes ont une proportion Idgdrement plus considdrable du commerce de ddtail dans 
les autres provinces en 1941 qu'en 1930. Ces gains des chalnes ont dtd accompagnds d'augmen-
tations du nombre d'unitds en opdration dans I'Ontario et la Colombie Britannique. Des dimi
nutions ont dtd enregistrdes dans le nombre d'unitds en Alberta et au Manitoba. Le ddcUn dans 
la premidre de ces deux provinces peut dtre attribud k la diminution considdrable des chaines de 
cours fi,.bois. II y a dans le nombre de magasins en chaine en exploitation dans les diffdrents 
genres de commerce au Manitoba, chalnes de denrdes alimentaires, chalnes de marchands de bois 
et de matdriaux de construction, chalnes de postes d'essence et de postes de traite de pelleteries, 
des ddductions substantielles qui sont la cause de la plus grande partie de ces diminutions. Le 
nombre de magasins en chaine fonctionnant dans les diffdrentes provinces ainsi que les propor
tions des ventes des chalnes par rapport aux ventes totales pour les deux anndes sont indiquds 
dans le tableau VII. 

TABLEAU VII.—UNITfiS DE C H A I N E ET PROPORTIONS DES VENTES DES C H A I N E S PAR RAPPORT 
AUX VENTES TOTALES. PAR PROVINCE, 1930 ET 1941 

Province 

Canada(') 

Nombre 
de magasins 

en chalne 

1930 

8,476 

12 
221 
165 

1,698 
3,269 

433 
1,232 

675 
690 

1941 

8,011 

17 
323 
216 

1,446 
3,385 

335 
883 
577 
767 

Pourcentage des 
ventes des chalnes 

par rapport aux 
vent«s totales 

1930 

% 
18-3 

5-0 
12-7 
14-2 
18-5 
20-3 
12-0 
18-7 
14-6 
19-8 

1941 

% 
18-7 

6-4 
19-4 
19-4 
16-2 
21-0 
13-1 
17-6 
16-3 
20-8 

C) Comprend le Yukon et les Territoires du Nord-Ouest. 

Proportions des chaines selon les genres de commerce 

La comparaison des ventes des chaines et des ventes totales pour les genres de commerce 
individuels rdvele des cours diffdrents en 1930 et en 1941. Dans le cas des dpiceries et des dpi
ceries-boucheries pris ensemble, il n'y a pas de changement dans la proportion du commerce 
effectud par les magasins en chalne, 30-4 p.c: en 1930, et 30-5 p.c. en 1941. Les rapports des 
ventes des chalnes aux ventes totales pour les dpiceries seulement dtaient de 28-5 p.c. en 1930 
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et de 15-0 p.c. en 1941; pour les dpiceries-boucheries seulement, la proportion correspondante 
des chaines est de 33-2 p.c. en 1930 et de 44-2 p.c. en 1941. La diminution de la proportion des 
chaines par rapport au commerce total dans le cas des dpiceries et l'augmentation de cette pro
portion dans le cas des dpiceries-boucheries reprdsentent la transformation d'un certain nombre 
d'dpiceries de chaine cn dpiceries et boucheries combindes. 

Les pharmacies constituent un autre genre de commerce dans lequel la position occupdnj 
par les chalnes est semblable en 1930 et en 1941. la proportion des ventes des chaines aux ventes 
totales dtant de 18-6 p.c. pour les deux anndes. Les progrds des postes d'essence fi, bail (consi
ddrds comme inddpendants) ont pour rdsultat une diminution de la proportion des chalnes de 
postes d'essence de24-8 p.c. en 1930 & 8-6 p.c. en 1941. Les restaiu-ants sont tm autre genre dans 
lequel le commerce des chalnes n'a pas tenu tdte fi, I'expansion du commerce en gdndral, la propor
tion des ventes des chalnes par rapport aux ventes totales dans ce cas diminuent de 18-5 p.c. 
en 1930 fi, 11-6 p.c. en 1941. En revaiTche, une expansion marqude dans la position relative 
occupde par les chalnes s'est produite dans le commerce des magasins faisant une spdcialitd de la 
chaussure. En 1930 11 y avait dans ce domaine 17 chalnes possddant 198 magasins et tous ces 
magasins-avaient $7,574,600 de ventes oil 21-1 p.c. de ce commerce. En 1941 le nombre de 
chaines avait augmentd fi, 35, le nombre de leurs magasins fi. 457, et les ventes fi, $16,397,900 ou 
37-2 p.c. du commerce total de tous les magasins de chaussures. 

Types de chaines.^—Les chaines sont classifides en quatre types principaux. II y a d'abord 
les chalnes locales consistant en groupes de quatre magasins ou plus qui sont une propridtd com
mune et opdrds sous une direction commune et dont toutes les unitds sont situdes dans la mdme 
viUe. Deuxidmemcnt, il y a les chalnes provinciales dont tous ou la grande majoritd des magasins 
sont situds dans une mdme province mais ne sont confinds fi, aucune locaUtd dans cette province. 
Un troisidme type, ddsignd comme chaines sectionnelles et naticinales, a des magasins dans deux 
provinces ou plus. Lc quatridme type consiste en chaines contrdldes par les manufacturiers. 
Ce sont des groupes de quatre magasins ou plus, opdrds par des compagnies manufacturidres 
comme ddbouchds pour leurs propres produits et qui se rencontrent principalement dans le 
commerce d'apparefls dc mdnage ou de fournitures et d'apparefls de magasin et de bureau. lis 
sont gdndralement d'dtendue sectionnelle ou nationale. 

Les chalnes locales et les chalnes contr61des par les manufacturiers ont diminud en"importance 
entre 1930 et 1941 tandis que les chalnqs provinciales et sectionneUes et les chalnes nationales 
ont augmentd. Le nombre de magasins opdrds par ces diffdrents types et la proportion de leurs 
ventes par rapport aux totaux de tous les magasins sont indiquds dans le tableau VIII. 

TABLEAU VIII . -CHAtNES CLASSIFIDES SELON LE TYPE, 1930 ET 1941 

Type de chalne 
Nombre de 
magasins 

1930 

8,476 

1,339 
2,887 
3,803 

447 

1941 

8,011 

1,089 
3,160 
3,366 

396 

Pourcentage des 
ventes des chalnes 

par rapport aux 
ventes totales 

1930 

18-3 

2-5 
7-5 
6-9 
1-4 

1941 

18-7 

1-8 
8-4 
7-6 
0-9 

Magasins avec une et deux succursales.—Un grand nombre de compagnies au Canada 
exploitent deux ou trois ddbouchds de ddtail, occupant ainsi une position intermddiaire entre 
simple magasin inddpendant d'un c6td et chaines de I'autre c6td. Une compilation sdparde de 
ces compagnies indique qu'il y avait 2,571 personnes ou compagnies opdrant deux magasins et 
442 personnes ou compagnies opdrant trois magasins. En tout, ces magasins k une et deux suc
cursales opdraient un total de 6,468 magasins et avaient $278,269,600 de ventes, somme qui 
formait 8-1 p.c. du commerce total de ddtail. En 1930, II y avait 4,844 unitds appartenant k ces 
types et elles comptaient 7-7 p.c. du commerce total. Le rapport des ventes des magasins fi, une 
et deux succursales au commerce total de ddtail en 1941 dtait passablement uniforme dans toutes 
les provinces, variant de 6 -1 p.c.,.dans l-Ile du Prince-Edouard, fi, 9-5 p.c dans.la NouveUe-Ecosse. 
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Le commerce des vdtements, les magasins de meubles et les pharmacies sont des domaines 
dans lesquels les magasins avec une et deux succursales prospdrent dans une plus grande mesure 
que,dans d'autres-'genres. Ces dtabUssements fi,' plusieurs unitds ont effectud 11-4 p.c du total 
des ventes dans tous les magasins de spdciaUtds pour hommes, 17-2 p.c. des ventes des magasins 
de vdtement pour toute la famille, 15-0 p.c. des magasins de spdciaUtds pour femmes et 15-0 
p.c-des ventes des magasins de chaussures. lis ont fait 14-3 p.c. du total du commerce de la 
pharmacie aii ddtafl et 19-4 du total des ventes de tous les magasins de meubles. 

Chaines volontaires.—En plus des chalnes constitudes dont les activitds ont dtd rdsumdes 
dans les paragraphes prdcddents, il y a plusieurs groupes de magasins qui sont chacun ime propridtd 
inddpendante et opdrd inddpendamment, mais groupds pour fins d'achat ou de pubUcitd. De 
tels groupes sont classifids comme chalnes volontaires. Dans plusieurs cas, ces groupes sont. 
sous le parrainage de maisons de gros qui prennent ce moyen pour tenir tdte fi, la concurrence de 
la chaine constitude; II y a ndanmoins aussi des groupes n'ayant aucune affiliation avec un 
dtablissement quelconque de gros, mais qui reprdsentent des associations volontaires de mar-' 
cliands formdes dans le but de rdaliser les dconomies provenant de I'achat massif. 

II y avait 5,424 membres de ces groupes volontaires relevds dans le recensement de 1941 et 
ils ont fait des transactions commerciales pour ime valeur de $155,569,100 ou 4-6 p.c. du total du 
commerce de ddtail. La proportion n'est pas changde depuis 1930, alors que 4,988 magasins 
appartenant fi, des groupes avaient $126,547,600 de ventes. Les dpiceries, les magasins gdndraux 
de campagne et les pharmacies sont les trois domaines dans lesquels les chaines volontaires sont 
le plus remarquables. La plupart de, ces unitds de chaine volontaire reprdsentent des dtabUsse
ments d'un seul. magasin. Un nombre relativement restreint seiflement se compose de magsains 
avec une et deux succursales. 

Les chiffres de ventes citds plus haut ont tendance fi, exagdrer I'importance des chaines volon
taires parce que dans plusieurs cas la compagnie est associde fi, un grossiste de groupe volontaire 
pour I'achat de quelques denrdes seulement. Ceci est particulidrement vrai des magasins gdnd
raux de campagne dont le propridtaire peut n'dtre affilid fi, un groupe de chalne volontaire que 
pour I'achat de produits aUmentaires. Une mesure plus significative de I'importance du systdme 
de chalne, c'est la valeur des achats faits par les membres, chez les grossistes qui les patronisent. 
Les rdponses de 49 grossistes associds fi, ces groupes d'acheteurs indiquent que les achats par les 
membres au prix de gros se chiffraient fi, $39,471,600 cn 1941. 

Autres genres d'exploitation.—Deux genres sdpards sont inclus dans cette dernidre catd
gorie. II y avait en 1941, 84 magasins avec $3,422,000 de ventes, classifids comme magasins 
industriels et consistant en magasins exploitds par des compagnies minidres, poissonnidres ou 
industrielles, surtout pour I'avantage de leurs propres employds. Le deuxieme genre de commerce 
dont les chiffres ont dtd compilds sdpardment se compose des concessions ou des rayons louds 
dans d'autres dta,bUssements de commerce ou de service comprenant aussi les comptoirs louds 
dans les h6tels. II y avait 396 de ces comptoirs inclus dans les statistiques du recensement 
et leurs ventes dtaient de $3,918,900. 

Formes d'organisation 

Les magasins de ddtail ont dtd classifids d'une troisidme fagon: fi, savolr, selon la forme Idgale 
de propridtd sous laquelle ils dtaient exploitds. Cette base de classification doit dtre distingude 
des genres d'exploitation selon lesquels les dtabUssements sont groupds d'aprds le nombre d'unitds 
sous une seule direction. -

• Cinq classifications sont employdes dans I'dtude de la forme d'organisation. Ce sont: les 
entreprises de particuliers, de socidtds, de corporation, de coopdratives et autres formes. Le der
nier groupe se compose surtout des ddp6ts de liqueurs opdrds par les diffdrents gouvernements 
provinciaux. . . . • , . 
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Presque 83 p.c. des 137,331 magasins au Canada en 1941 dtaient exploitds par des particuliers 
propridtaires, mais ceux-ci n'ont fait que 46-2 p.c. du commerce. Les socidtds de partenaires 
comptaient 7-7 p.c. des magasins et 9-3 p.c. des ventes. II y avait 12,051 magasins ou 8-8 p.c. 
du nombre total opdrds sous forme de corporation et ceux-ci ont fait 40 - 7 p.c. du volume global 
du commerce. Dans cette classe sont inclus les magasins exploitds par la plupart des compagnies 
en chalne et dont le capital-actions est rdparti parmi im grand nombre de ddtenteurs. Sont 
inclus aussi les magasins opdrds par des compagnies qui peuvent dtre appeldes corporations privdes 
ou familiales. Les magasins de ddtail exploitds comme entreprises coopdratives dtaient au nombre 
de 445 et leurs ventes dtaient de $19,839,000 ou 0-6 p.c. du commerce de ddtail. Les magasins 
opdrant sous d'autres formes de propridtd, surtout comme des ddbits de boisson des gouverne
ments provinciaux, ont effectud le reste du total, soit 3-2 p.c. 

Les proportions du commerce total de ddtail effectud par des magasins exploitds sous les 
diverses formes de propridtd, ont varid dans les diffdrentes provinces. La proportion des entre
prises particuUdres dtait la plus dlevde et la proportion des corporations dtait la plus basse dans la 

.province de Qudbec. D'un autre c6td, les proportions des corporations dtaient les plus dlevdes 
et les proportions des propridtds particulidres dtaient les plus basses dans le Manitoba et la 
Colombie Britannique, deux provinces dans lesquelles les ventes des magasins fi, rayons exploitds 
par des socidtds en nom coUectif ou par des corporations particuUdres ou famUiales formaient des 
segments importants du total du commerce de ddtail. 

La comparaison des analyses des magasins et des ventes d'aprds la forme de propridtd telles 
qu'elles sont contenues dans les rdsultats du recensement des dtabUssements de commerce en 1930 
et en 1941, rdvdle entre les deux pdriodes une augmentation dans les proportions des magasins 
et de la valeur des ventes par les exploitations particuUdres, et pour faire contrepoids, des dimi
nutions des proportions correspondantes pour les magasins exploitds sous forme de corporation. 
La proportion moins considdrable.de magasins sous contrdle corporatif peut dtre attribude en 
partie fi, la rdduction du nombre de magasins de chalne fonctionnant en 1941 comparativement 
fi, la premidre pdriode. La diminution de la proportion du commerce total effectud par ces maga
sins. refldte dans une certaine mesure une diminution de la proportion du commerce total de 
ddtail effectud par les magasins fi, rayons et les magasins de chalne, de 31 -17 p.c. en 1930 ^29-67 
p.c. en 1941. 

La distribution du total des magasins des ventes d'aprds la forme de propridtd ou d'orga
nisation en 1930 et en 1941 est indiqude dans le tableau IX. 

TABLEAU IX. -DISTRIBUTION DES MAGASINS ET DES VENTES D'APRfiS LES FORMES 
D'ORGANISATION, 1930 ET 1941 

Forme d'organisation 

Nombre de 
magasins 

Nomh™ Pour-cent jNomcre j „ jQj^ 

Ventes 

Montant Pour-cent 
du total 

1930 

Total, tous les magasins... 

Propridtds particulidres 
Socidtds 
Corporations (') 
Coopdratives 
Autres formes d'organisation (') 

1941 

Total, tous les magasins... 

Propridtds particulidres 
Socidtds..,'. 
CorporationsO) 
Coopdratives 
Autres formes d'organisation(>) 

125,003 

89,197 
10,358 
14,396 

282 
770 

137,331 

113,627 
10,562 
12,051 

445 
646 

100-0 

79-4 
8-3 

11-5 
0-2 
0-6 

100-0 

82-7 
7-7-
8-8 
0-3 
0-5 

2,765,569,900 

1,142,203,100 
271,220,400 

1,223,426,400 
16,647,900 

103,072,100 

3,440,901,700 

1,589.762.300 
318.807,900 

1,400,769,200 
19,839,000 

111,723,300 

100-0 

41-5 
9-8 

44-4 
0-6 
3-7 

100-0 

46-2 
9-3 

40-7 
0-6 
3-2 

0) Les chiffres indiquds pour les corporations reprdsentent le nombre total de magasins opdrds par des compagnies in
corpordes. lis ne reprdsentent pas le nombre de compagnies. 

(') Composdes principalement de ddpdta de liqueurs opdrds par lea diffdrents gouvernements provinciaux. 
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Magasins coopdratifs.—Dans le recensement des dtabUssements de commerce et de ser
vices en 1941, nul effort n'a dtd dpargnd pour obtenir une dnumdration complete des magasins 
coopdratifs de ddtail. A cette fin, le Bureau de la Statistique a travailld en coopdration avec la 
Branche de I'Economie du Ministdre de 1'Agriculture, laquelle fait une dtude annuelle du mou-
vemerit coopdratif au Canada. Les chiffres donnds dans ce rapport ont trait seulement aux 
magasins ou dtabUssements de ddtail et se distinguent des entreprises de coopdratives occupdes 
k la distribution des denrdes massives aux membres de I'association. 

Sur les 445 coopdratives de ddtafl et les $19,839,000 de ventes, 11 y en avait 248 classifides 
comme magasins gdndraux de campagne et ceux-ci faisaient $8,823,200 de ventes. Les magasins 
de denrdes alimentaires comprenant les dpiceries et les dpiceries-boucheries occupaient le second 
rang en importance, ayant 122 magasins et $5,211,200 de ventes. Les autres magasins con-
sistaient en divers genres de commerce: marchandises gdndrales, restaurants, postes d'essence, 
fournitures pour fermiers, etc Un rdsumd des magasins coopdratifs de ddtail indiquant le nombre 
de magasins et la valeur des ventes par province et par genre de commerce est prdsentd dans le 
tableau X. 

TABLEAU X.—LES MAGASINS COOPDRATIFS DE DETAIL AU CANADA, 1941 

Province et genre de commerce 
Nombre 

de 
magasins 

Ventes 

Montant Pour-cent 
du total 

He du Prince-Edouard 
Nouvelle-Ecosse 
Nouveau-Brunswick 
Qudbec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
Colombie Britannique 

Total, tous les magasins 

Magasins de marchandises gdndrales. 
M^asins gdndraux de campagne 
Epiceries (sans rayon de viandes) 
Epiceries-boucheries 
Restaurants 
Postes d'essence 
Fournitures pour fermiers 
Autres magasins de ddtail 

5 
72 
18 
78 
81 
35 
70 
53 
33 

445 

27 
248 
69 
53 
5 

, 5 
17 
21 

59,000 
3,434,900 

655,700 
3,248,700 
4,478,900 

936,400 
2,974,400 
2,169,900 
1,881,100 

19,839,000 

3,195,800 
8,823,200 
1,840,600 
3,370,600 

130,200 
145,800 

1,048,200 
1,284,600 

0-3 
17-3 
3-3 

16-4 
22-6 
4-7 

15-0 
•10-9 

9-5 

100-0 

16-1 
44-5 
9-3 

17-0 
0-6 
0-7 
5-3 
6-6 

.Continuity de propri6td 

Le questionnaire du recensement demandait fi. chaque repondant d'indiquer I'annde d'entrde 
en possession de son commerce dans le local qu'il occupait fi, la date du recensement. Cette date 
n'indiquait pas ndcessairement I'annde d'origine du commerce. Dans le cas de magasins dont 
la propridtd fi, quelque phase de son existence a soit changd compldtement ou encore a changd 
de nature par suite de transformation d'une forme d'organisation fi, une autre (propridtd indi-
vidueUe k corporation, etc.), la date fi, indiquer dtait I'annde dans laqueUe un tel changement avait 
eu Ueu. De la meme manidre, dans le cas d'un commerce dont la propridtd dtait demeurde la 
mdme mais oil des changements de localitds s'dtaient produits, la date d'un tel ddmdnagement 
dtait ceUe qu'il faUait ddsigner. Le taux rdel de mortaUtd chez les marchands de ddtail ne peut 
pas dtre ddtermind d'aprds les donndes fournies. L'information obtenue ne peut servir qu'fi, 
reprdsenter la distribution selon le nombre d'anndes des magasins existant I'annde du recensement. 
Un grand nombre de firmes n'ont pas rdpondu k cette question, mais sur les 137,331 magasins 
relevds dans le recensement, la date d'ouverture a dtd indiqude dans 106,172 cas. A cause des 
restrictions qui doivent dtre apportdes k ces distributions par fige, aucun effort siuvi n'a dtd fait 
pour obtenir des renseignements complets fi, ce sujet. 
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A peu prds 10 p.c. des magasins exploitds en 1941, et dont I'dge dtait indiqud sur le rapport, 
avaient dtd ouverts ou acquis pendant I'annde du recensement. Les listes de base d'adresse 
pour fins de recensement ont dtd prdpardes par les dnumdrateurs du recensement en juin et juillet 
et les magasins qui dtaient en exploitation le premier juillet 1941 seulement ont dtd inclus dans 
le .recensement. On peut done conclure qu'environ 10 p.c. des magasins qui dtaient en exploita
tion lorsque les dnumdrateurs du recensement ont fait leurs listes dtaient nouveaux (soit entre-
prise entidrement nouvelle, soit par suite de changement de propridtd ou d'adresse) depuis le 
commencement de I'annde. 

Encore 10-7 p.c. des magasins ont dtd ouverts en 1940 et une proportion un peu moins con
siddrable (9-7 p.c.) ont dtd ouverts en 1939. En tout, 71-7 p.c. des magasins en exploitation 
en 1941 avaient dtd ouverts pendant la pdriode de douze ans commengant en 1930; 19-3 p . c , de 
1920 k 1930; 8-2 p . c , entre 1900 et 1919; et seiflement 831 magasins ou 0-8 p.c. du nombre total 
dtaient en opdration avant le commencement du sidcle. La durde moyenne en 1941 pour tous 
les magasins en exploitation cette annde-lfi. dtait de 8-79 anndes. 

La distribution d'&ge et I'age moyen dtaient semblables pour les magasins exploitds par 
des particuliers propridtaires et par des entreprises d'associds. De 73 k 74 p.c. des magasins 
dans chacune de ces deux catdgories avaient dtd ouverts pendant la pdriode de douze ans de 
1930 fi, 1941, tandis que la durde moyenne en 1941 dtait de 8-31 anndes pour les cntreprise d'asso
cids. Une distribution de durde plus longue se voit dans les chiffres des magasins exploitds sous 
forme d'entreprise incorporde. Dans ce cas, 58-0 p.c. des magasins fonctionnant en 1941 avaient 
dtd ouverts entre 1930 et 1941 tandis que 42-0 p.c. avaient dtd en opdration pendant une plus 
longue pdriode. La ddcennie de 1920 fi, 1929 a dtd une pdriode particulidrement fdconde pour 
l'ouverture de magasins de ddtail par des compagnies incorpordes, effet coTncidant avec les progrds 
marquds des magasins de ddtail en chalne dans cet intervalle. Prds de 29 p.c. de tous les maga
sins de ddtail exploitds sous forme de propridtd incorporde en 1941 ont dtd ouverts durant cette 
pdriode, comparativement aux proportions correspondantes de 17-5 p.c. pour les entreprises 
d'associds, 18-1 p.c. pour les particuUers propridtaires, et 19-3 p.c. pour tous les magasins de 
ddtail. La durde moyenne de tous les marchds de ddtail exploitds sous forme de compagnies 
incorpordes en 1941 dtait de 11-93 anndes. 

Environ la moitid seulement des coopdratives de ddtail ont indiqud sur leur rapport la date 
de leur ouverture. La durde moyenne de ceux qui I'on indiqude dtait de 7-0 ans et environ 82 
p.c. de ces magasins ont dtd ouverts dans I'intervalle de 1930 k 1941. L'dtude, d'aprds la date 
de propridtd, des magasins classifids sous le titre de "autres formes d'organisation", rdvele que 
72-5 p.c. du nombre total ont dtd ouverts durant la pdriode de 1920 k 1929, rdsultat qui peut dtre 
attribud k I'introduction dans toutes les provinces, exceptd I'lle du Prince-Edouard, des ddpdts 
de liqueurs du gouvernement, genre de commerce dont se compose la grande majoritd des magasins 
de ce groupe. 

Les rdsultats par province rdvdlent un &ge moyen plus bas qu'aflleurs pour les magasins de 
ddtail du Qudbec et de la Colombie Britannique, la moyenne de ces deux provinces se trouvant 
dtre respectivement de 7-99 et 7-66 anndes. L'age moyen des magasins de ddtail dans les autres 
provinces dtait assez uniforme allant de 8-75 ans en Alberta k 10-06 ans en Saskatchewan. 

Chiffres d'affaires 

Les magasins de ddtafl varient largement entre eux lorsqu'ils sont classifids d'aprds le volume 
de leurs ventes annueUes. Les ventes en dollars dtaient en moyenne de $25,056 par magasin 
pour les 137,331 magasins qui ont fait rapport pour le recensement des dtabUssements de com
merce, mais seulement une proportion relativement peu considdrable du nombre total de ma
gasins avaient un volume de ventes s'dcartant peu des limites de cette moyenne. II y avait 14,339 
magasins ou 10-4 p.c. du nombre total ayant chacun des ventes de $20,000 k $30,000. Les 
autres variaient des petits magasins ayant des ventes annueUes de moins de $1,000 aux grandes 
entreprises dont le roulement peut se calculer en millions de doUars. La distribution des magasins 
d'aprds le montant des ventes annueUes ainsi que le volume des ventes pour chaque classe en 1941 
sont indiquds dans le tableau XI . 
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T A B L E A U X I . — D I S T R I B U T I O N D E S M A G A S I N S E T D E S V E N T E S D ' A P K f c S L E M O N T A N T D E S V E N T E S 
A N N U E L L E S , 1941 

Ventes annueUes 

Magasins 

N o m b r e Pour -cen t 
Pour -cen t 

cumu-
latif 

Ventes 

Montant 

S 
3,440,902,000 

6,191,000 
14,146,000 
81,181,000 

198,189,000 
393,385,000 
345,734,000 
460,534,000 
508,867,000 
389,055,000 
395,024,000 
649,597,000 

Pour -cen t 

lOO-O 

0-2 
0-4 
2-3 
5-8 

11-4 
10-0 
13-4 
14-8 
11-3 
11-5 
18-9 

Pour -cen t 
cumu-
latif 

To ta l , tous les magasins 

Moins de $1,000 
$1,000-J 1,999 
2,000- 4,999 
6,000- 9,999 
10,000- 19,999 
20,000- 29,999 .-
30,000- 49,999 
50,000- 99,999 
100,000- 199,999 
200,000-499,999 
600,000 et plus 

137,331 

8,995 
9,958 
24,339 
27,674 
,27,800 
14,339 
12,126 
7,523 
2,856 
1,308 
413 

100-0 

6-6 
7-3 
17-7 
20-1 
20-2 
10-4 
8-8 
6-5 
2-1 
1-0 
0-3 

13-9 
31-6 
51-7 
71-9 
82-3 
91-1 
96-6 
98-7 
99-7 
100-0 

0-2 
0-6 
2-9 
8-7 
20-1 
30-1 
43-5 
58-3 
69-6 
81-1 
100-0 

On reinarquera qu'il y avait 8,995 magasins ayant chacun des ventes annueUes de moins de 
$1,000 et que ceux-ci bien que formant 6-6 p.c. du nombre total de marchds de ddtail n'ont fait 
que 0-2 p.c du volume global des affaires. A I'autre bout de I'dcheUe il y avait 413 magasins 
ayant chacim des ventes annueUes de $500,000 ou plus et ceux-ci, bien que ne constituant que 
0-3 p.c. du total d'dtabUssements, ont fait 18-9 p.c. du commerce de ddtail. Un facteur fi, con
siddrer en relation avec les petits magasins, c'est I'inclusion de chiffres dans les statistiques du 
recensement pour un grand nombre de firmes qui ont dtd ouvertes durant I'annde dii recensement 
et dont les rapports ne couvraient done pas les opdrations de douze mois. L'examen des ma
gasins d'apres la date d'ouverture rdvdle qu'fi, peu prds 10 p.c. de ceux ayant fait rapport indi-
quaient qu'ils avaient dtd ouverts I'annde du recensement. Comme les dnumdrateurs ont prdpard 
leurs listes en juin et jiuUet, on peut en conclure que ces ouvertures ont eu lieu dans la premiere 
moitid de I'annde de sorte que les rapports fournis par ces firmes couvrent une pdriode variant 
entre six et douze mois. 

Distribution par province.—Quoique le moddle gdndrale de distribution des magasins 
d'aprds le montant des ventes annueUes soit semblable dans toutes les provinces, rexamen des 
rdsultats des diffdrentes provinces rdvdle certaines diffdrences apprdciables. En fixant fi, $10,000 
I'extrdme Umite de ce qui peut dtre considdrd comme petit magasin, la proportion des petits ma
gasins par rapport au nombre total de magasins dans chaque province est teUe que I'indique 
le tableau XII. 

TABLEAU xn.—PETITS MAGASINS (VENTES ANNUELLES DE MOINS DE $10,000)—RAPPORTS ENTRE 
LE NOMBRE ET LES VENTES DES PETITS MAGASINS ET LES TOTAUX DE TOUS LES MAGASINS, 

. PAR PROVINCES, 1941 

Province 

Pour-cent 
du 

nombre 
total 

51-7 

63-5 

58-6 

62-4 

57-8 

44-3 

51-4 

55-9 

48-9 

49-6 

Pour-cent 
des 

ventes 
.totales 

8-7 

13-0 

8-4 

10-1 

11-0 

6-7 

7-8 

13-2 

9-1 

8-2 

Ventes 
moyennes 
de chaque 

magasin 
(tons les 
magasins) 

$ 
25,056 

18,465 

24,305 

20,418 

20,615 

29.901 

29,205 

18,526 

23,972 

27,510 
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Comparde au chiffre moyen de 51-7 p.c. pour le pays dans son ensemble, la proportion des 
petits magasins dtait la plus faible dans I'Ontario, soit de 44-3 p.c. et la plus forte dans I'lle du 
Prince-Edouard, 63-5 p.c. La proportion du commerce global fait par les petits magasins dtait 
aussi la plus basse dans I'Ontario, 6-7 p.c mais dtait Idgdrement plus dlevde dans la Saskatchewan 
que dans I'lle du Prince Edouard, les proportions dans ces deux provinces dtant de 13-2 et 13-0 
p.c. respectivement. 

II y avait 4,577 magasins ou 3-4 p.c. du nombre total de magasins de ddtail ayant chacun 
en 1941 des ventes annueUes de $100,000 ou plus. En dtablissant fi, $100,000 la plus basse Umite 
de ce qui peut dtre considdrd comme grand magasin, la proportion du nombre de grands maga
sins par rapport au nombre total dtait la plus considdrable dans I'Ontario, dtant de 4-3 p.c, et 
la plus petite dans la Saskatchewan, soit 2-0 p.c. La proportion du commerce global par les 
grands magasins dtait aussi la plus faible dans la Saskatchewan oil eUe dtait de 32-3 p.c. mais 
dtait plus grande dans le Manitoba que dans toute autre province. Lfi, les magasins dont les 
ventes annueUes sont de $100,000 ou plus ont 51-0 p.c. du commerce total. La proportion des 
grands magasins par rapport au nombre total dans les diffdrentes provinces ainsi que le pour
centage du commerce global de ces grands magasins sont indiquds dans le tableau XIII. 

TABLEAU XIII.—GRANDS MAGASINS (VENTES ANNUELLES DE $100,000 OU PLUS)—RAPPORTS EN
TRE LE NOMBRE ET LES VENTES DES GRANDS MAGASINS ET LES TOTAUX DE TOUS LES MA
GASINS, PAR PROVINCES, 1941 

Province 
Pour-cent 

du 
nombre 

total 

3-4 

3-3 

4-1 

3-1 

2-5 

4-3 

2-8 

2-0 

3-0 

3-7 

Pour-cent 
des 

ventes 
totales 

41-7 

38-9 

44-1 

41-7 

36-3 

44-3 

61-0 

32-3 

38-7 

45-8 

Moyenne 
des ventes 
de chaque 
magasin 
(tous lea 

magasins) 

Canada... 

lie du Prince-Edouard 

Nouvelle-Ecosse 

Nouveau-Brunswick... 

Qu6beo 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colombie Britannique. 

$ 
25,056 

18,465 

24,305 

20,418 

20,615 

29,901 

29,205 

18,526 

23,972 

27,510 

L'usage des montants arbitrairement choisis de $10,000 et $100,000 sert fi,'indiquer les pro
portions relatives des petits et des grands magasins des diffdrentes provinces d'aprds des valeiirs 
absolues. Les rapports signalds dans les tableaux XII et XIII sont affectds par les variations de 
I'dcheUe gdndrale des opdrations du commerce de ddtail dans les diffdrentes provinces et les ventes 
moyennes de chaque magasin le refldtent puisqu'elles varient de $18,465 I'unitd dans I'lle du 
Prince-Edouard et de $18,526 dans la Saskatchewan fi, $29,205 dans le Manitoba et $29,901 dans 
I'Ontario. 

Une mesure plus exacte de la concentration relative du commerce dans les grands magasins 
des diffdrentes provinces est obtenue en disposant les magasins par ordre d'importance, des 
plus petits aux plus grands, et en ddterminant ensuite la proportion du commerce global par ce 
groupe, pas au-dessas d'une certaine importance, mesurde au volume de dollars, mais formant un 
pourcentage donnd du nombre total mesurd du haut de I'alignement des chiffres en descendant. 

Ainsi, quand tous les magasins du Dominion sont disposds d'aprds I'ordre des ventes an
nueUes, des plus petits aux plus grands, on constate que les 5 p.c des magasins dans la partie 
supdrieure de I'aUgnement ont 48 p.c. du commerce annuel global en 1941. Dix p.c des ma
gasins dans la partie supdrieure de I'aUgnement ont 59 p.c. des affaires et 15 p.c. ont 66 p.c. ou 
presque les deux tiers du commerce global. Ces chiffres pour le Canada et les diffdrentes provinces 
sont indiquds dans le tableau XIV. 
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TABLEAU XIV.-PROPORTIONS DES VENTES TOTALES PAR UN POURCENTAGE DONNfi DU TOTAL 
DES MAGASINS PLACES A LA PARTIE S U P 1 5 R I E U R E DE L'ALIGNEMENT QUAND ILS SONT DIS-
POS£;S D'APRfiS L'IMPORTANCE. POUR LE CANADA ET LES PROVINCES. 1941 

Canada 

lie du Prince-Edouard 
Nouvelle-Ecosse , 
Nouveau-Brunswick,., 
Quebec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
Colombie Britannique 

Pour-cent du total des magasins 

Province 

60 40 30 25 20 15 10 6 ' 

Pour-cent des ventea 

92 

93 
94 
94 
92 
91 
93 
89 
91 
91 

87 

88 
90 
91 
88 
86 
87 
84 
85 
87 

81 

83 
85 
85 
81 
80 
83 
78 
79 
82 

77 

80 
82 
81 
78 
76 
80 
73 
74 
19 

72 

75 
• 77 

77 
72 
72 
76 
68 
70 
74 

66 

69 
70 
70 
66 
66 
71 
63 
64 
68 

69 

61 
61 
62 
58 
68 
65 
54 
57 
60 

48 

49 
48 
50 
46 
46 
66 
44 
45 
50 

Le tableau XIV indique que la proportion du commerce global par les 5 p.c. des magasins 
au haut de I'dcheUe, lorsque ceux-ci sont disposds d'aprds le volume des ventes, est la plus con
siddrable dans le Manitoba oil eUe est de 56 pc.c et la plus faible dans la Saskatchewan oCi elle 
est de, 44 p.c La concentration des affaires dans les trds grands magasins est aussi la plus forte 
dans le Manitoba, que la Umite soit fixde aux premiers 10 ou aux premiers 15 p.c des magasins. 
Si de plus grands segments des niagasins sont inclus, en descendant un peu plus bas sur I'dcheUe. 
rdgion de plus forte concentration se ddplace du Manitoba vers la NouveUe-Ecosse et le Nouveau-
Brunswick. La Saskatchewan se rdvdle comme dtant la province dans laquelle la concentration 
des affaires dans les grands magasins est la moindre, inddpendamment de la proportion des maga
sins mesurds du haut en bas sur I'dcheUe, lesquels sont considdrds comme le groupe de grands 
magasins. 

Une mesure arbitraire du degrd relatif de concentration du commerce dans les grands maga
sins peut dtre obtenue en trouvant la moyenne pour chaque province des cinq pourcentages 
reprdsentant la proportion des affaires effectudes par les magasins qui constituent les premiers 
5 p.c, 10 p.c, 15 p.c", 20 p.c, et 25 p.c. du nombre d'dtabUssements, lorsque ceux-ci sont disposds 
d'aprds leur importance. Cette mdthode dispose les provinces dans I'ordre suivant, d'aprds le 
degrd de concentration des affaires dans les grands magasins: Manitoba, Nouveau-Brunswick, 
NouveUe-Ecosse, He du Prince-Edouard, Colombie Britannique, Qudbec, Ontario, Alberta et 
Saskatchewan. 

Distributio.n d'apres le genre de commerce.—La proportion des petits et des grands, 
magasins de la proportion rdsultante du commerce par des magasins d'importance diffdrente, 
varient largement selon les diffdrents genres de commerce. En gdndral, on peut dire que plus 
le volume de I'unitd de vente est gros (i.e., I'achat individuel) plus le magasin qui vend ces produits 
a d'importance, et plus considdrable est la proportion totale des affaires que font les grands 
magasins. II y a plusieurs exceptions importantes a, cette gdndralisation, la plus importante dtant 
les bazars oil malgrd la faible unitd de vente presque gdndrale, la prddominance du genre d'exploi
tation des chalnes de magasins et leurs grands marchds individuels, ont pour consdquence que la 
plus forte proportion du commerce est effectude par les grands magasins. Environ 84 p.c. de 
toutes les confiseries ont des ventes annueUes de moins de $10,000. La proportion des petits 
magasins par rapport au nombre total est de 64-3 p.c pour les magasins de tabac, 63-4 p.c. pour 
les dpiceries, et 54-2 p.c pour les bijouteries. D'un autre c6td, 8-2 p.c. seulement des mar
chands d'automobfle ont des ventes annueUes de moins de $10,000. 

Presque 46 p.c de toutes les boucheries ont moins de $10,000 de ventes annueUes. Par 
contraste avec cette proportion des marchds de viande et les 63-4 p.c. ddjfi. citds pour les dpiceries, 
la proportion des petites dpiceries-boucheries est faible, dtant seulement de 16-9 p.c D'un 
autre c6td, 25-5 p.c. de toutes les dpiceries-boucheries ont des ventes annueUes de $50,000 ou 
plus, alors que les proportions correspondantes pour les magasins vendant ces deux spdciaUtds 
d'aliments est de 3-0 p.c. pour les dpiceries et de 5-6 p.c pour les boucheries. La plus forte 
proportion de grands magasins du genre dpiceries-boucheries est fi, un haut degrd le reflet de la 
politique adoptde par les chalnes d'alimentation pendant la dernidre partie de la pdriode entre 
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les deux recensements, ceUe defermer leurs magasins plus petits et moins avantageux et de 
ddvelopper leurs plus grandes unitds, k plus grands ddbits, dans lesquelles sont vendues et les 
dpiceries et les viandes. 

Les pourcentages de petits et de grands magasins pour un certain nombre des genres de 
commerce plus important sont indiquds dans le tableau XV. 

TABLEAU XV.—RAPPORTS QUE FORMENT LE NOMBRE ET LES VENTES DES PETITS ET DES GRANDS 
MAGASINS AU TOTAL DU NOMBRE ET DES VENTES DE TOUS LES MAGASINS POUR CERTAINS 
GENRES DE COMMERCE CHOISIS, CANADA, 1941 

Genre de commerce 

Petits magasins, 
ventes annueUes 
moins de $10,000 

Pour-cent 
du nombre 

total 

51-7 

84-3 
64-3 
63-4 
54-2 
60-2 
45-6 
45-5 
43-9 
38-0 
35-3 
24-2 
32-9 
28-7 
26-5 
22-3 
16-9 
22-3 
8-2 

Pour-cent 
des ventes 

totales 

8-7 

54-3 
28-1 
20-5 
10-9 
14-8 
12-1 
14-1 
12-0 
7-1 
7-5 
4-3 
4-3 
6-3 
2-3 
4-9 
1-8 
1-4 
0-5 

Grands magasins. 
ventes annueUes 

$50,000 ou plus 

Pour-cent 
du nombre 

total 

8-9 

0-2 
1-5 
3 0 
8-0 
4-7 
6-6 
4-1 
6-3 

12-0 
10-2 
17-3 
17-4 
12-5 
28-4 
10-0 
25-5 
40-2 
61-3 

Pour-cent 
des ventes 

totales 

56-5 

2-2 
10-6 
22-1 
54-3 
21-8 
27-7 
18-7 
29-7 
45-2 
43-3 
60-8 
63-9 
39-3 
75-9 
29-6 
08-2 
870 
90-1 

Moyenne 
des ventes 
par magasin 

(tous lea 
mngains) 

Total, tous les magasins 

Confiseries • 
Magasins de tabac 
Epiceries 
Biiouteries 
Postes d'essence 
Boucheries 
Magasins de fruits et de legumes 
Magasins g6n6raux de campagne 
Magasins de vdtements pour femmes 
Magasins de quincaiUerie 
Magasins de v6tements et lingerie pour hommes 
Magasins de v6tements pour toute la famiUe 
Magasins de chaussures pour toute la famille 
Magasins de meubles 
Pharmacies 
Bazars 
Epiceries et boucheries combines 
Marchands de v6hicules automobiles 

$ 
25,0 

5,598 
10,198 
12,156 
22,727 
15,554 
17;643 
16,824 
18,020 
24,371 
24,533 
32,202 
38,148 
26,203 
63,042 
25,538 
49,394 
78,504 
121,312 

Commerce sur une grande dchelle 

Le ddveloppement du commerce de grande envergure au Canada comme dans les autres 
pays a suivi deux grandes voles. D'abord 11 y a le ddveloppement remarquable des grands 
dtabUssements individuels, surtout du genre magasin k rayons, faisant la vente de plusieurs 
sortes de marchandises dans la mdme maison. Ensuite, 11 y a la marche d'intdgration horizon-
tale comportant I'accroissement des entreprises k unitds multiples telles que magasins en chalne 
ayant des ddbits exploitant dans diverses localitds et couvrant des territoires grands ou petits. 

Bien que les distributeurs sur une grande dchelle, caractdrisds par les magasins k rayons et 
en chalne, occupent une place Importante dans la structure commerciale du Canada, ndanmoins, 
le gros du commerce de ddtail est encore aux mains des marchands inddpendants. II n'y a pas 
eu non plus augmentation de la proportion du commerce global effectud par les exploitants sur 
une grande dchelle ces dernidres anndes. De fait la proportion du commerce global de ddtail des 
magasins inddpendants a augmentd de 68-83 p.c. en 1930 k 70-33 p.c. en 1941. Et des 137,331 
magasins opdrant au Canada ces dernidres anndes, 128,816 ou 93-80 p.c. sont des magasins 
inddpendants. 

La proportion du commerce global de ddtail effectud en 1941 par les magasins inddpendants, 
par rapport aux magasins en chalne et k rayons, varie avec les diverses parties du pays. EUe 
est la plus dlevde dans la province de Qudbec avec 76 • 69 p.c. et la plus basse dans la Colombie 
Britannique avec 64-83 p.c. Les pourcentages de commerce des magasins inddpendants par 
rapport au commerce global pour les autres rdgions dconomiques sont de 68 - 23 p.c. pour I'Ontario; 
69 • 12 p.c. pour les Provinces des Prairies; et de 71 -15 p.c pour les Provinces Maritimes. 

Des donndes comparatives pour 1930 et 1941 sur une base rdgionale rdvdlent que les maga
sins inddpendants ont amdUord leur position compdtitive par rapport aux magasins en chaine 
et k rayons dans toutes les parties du pays. La proportion des ventes globales de ddtafl faites 
par les magasins en chalne et les magasins k rayons dans le Qudbec est plus basse en 1941 qu'en 
1930. Dans les cinq autres rdgions dconomiques, les magasins en chaine ont effectud une plus 
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grande proportion du commerce global en 1941 qu'au cours de la prdcddente annde de recense
ment, mais ces augmentations sont plus que contre-balancdes par les diminutions de I'importance 
relative des magasins k rayons. Des donndes comparatives pour les deux anndes, pour les 
magasins inddpendants, les magasins en chalne et les magasins k rayons sont indiqudes au 
tableau XVI. 

TABLEAU XVI.-POSITIONS RELATIVES DES MAGASINS INDjfiPENDANTS, EN C H A I N E ET A RAYONS, 
PAR DIVISION fiCONOMIQUE, 1930 ET 1941 

(Les ventes sont donnfes en milliers de doUars) 

Division 

1930 

CanadaW.. fMagasins 
IVentes 

Province fMagasins 
Maritimes 1 Ventes 

IVentes 

IVentes 
Provinces des fMagasins 

Colombie fMagasins 
Britannique. .\Ventes 

1941 

CanadaW (Magasins 
IVentes 

Provinces fMagasins 
Maritimes.... 1 Ventes 

IVentes 

IVentes 
Provinces des fMagasins 

Colombie /Magasins 
Britannique.. \Ventes 

Tous magasins 

Nombre de 
magasins 
et ventes 

nettes 

125,003 
$ 2,755,570 

11,749 
$ 197,665 

34,286 
$ 651,139 

53,045 
$ 1,099,990 

26,292 
$ 654,962 

9,501 
$ 248,598 

137,331 
S 3,440,902 

12,641 
$ 282,812 

39,712 
$ 818,671 

47,065 
$ 1,406,977 

26,529 
$ 618.791 

11,253 
$ 309,573 

Pourcen
tage 

du total 

100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 

100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 
100-00 

• 100-00 
100-00 

Magasins inddpendants 
(excepts les magasins 

4 rayons) 

Nombre de 
magasins 
et ventes 

nettes 

116,379 
1,896,627 

11,331 
148,238 
32,570 

475,440 
39,715 

736,480 
23,928 

374,709 
8,786 

160,632 

128.816 
2,420,096 

11,983 
201,222 
38,232 

627,870 
43,423 

960,025 
24,644 

427,687 
10,455 

200,708 

Pourcen
tage 

du total 

93-10 
68-83 
96-44 
74-99 
95-00 
73-02 
92-26 
66-95 
91-01 
67-62 
92-47 
64-62 

93-80 
70-33 
94-79 
71-15 
96-27 
76-69 
92,28 
68-23 
92-89 
69-12 
92-91 
64-83 

Magasins en chalne 
(excepts les magasins 
k rayons en chalne) 

Nombre de 
magasins 
et ventes 

nettes 

. 8,476 
503,684 

398 
26,214 
1,898 

120,222 
3,269 

223,362 
2,340 

83,664 
690 

49,134 

8,011 
643,000 

566 
52,890 

1,446 
132,260 

3,385 
295,444 

1,795 
96,426 

767 
64,486 

Pourcen
tage 

du total 

6-78 
18-28 
3-39 

12-76 
4-95 

18-46 
7-59 

20-31 
8-90 

15-08 
7-26 

19-76 

5-83 
18-69 
4-40 

18-70 
3-64 

16-16 
7-19 

21-00 
6-77 

15-58 
6-82 

20-83 

Magasins & rayons 

Nombre de 
magasins 
et ventes 
nettes 

148 
355,259 

20 
24,213 

18 
55,477 

61 
140,148 

24 
96,689 

25 
38,832 

604 
377,806 

102 
28,700 

34 
58,641 

247 
151,508 

90 
04,678 

31 
44,379 

Pourcen
tage 

du total 

0-12 
12-89 
0-17 

12-25 
0-05 
8-62 
0-15 

12-74 
0-09 

17-40 
0-27 

15-62 

0-37 
10-98 
0-81 

10-15 
0-09 
7-16 
0-53 

10-77 
0-34 

15-30 
0-27 

14-34 

' W Comprend les Territoires du Yukon et du Nord-Ouest. 

Ventes au comptant et k crddit 

En dtabUssant les calctfls sur les proportions de ventes au comptant et k crddit des magasins 
qui font rapport, le total des ventes de ddtafl faites k crddit est estimd k $977,216,100 pour 1941 
soit S, 28-4 p.c du volume global du commerce effectud. Ce commerce k crddit est formd de deux 
constituants. II comprend les ventes S, crddit d'apres un compte courant ou compte ouvert 
dvaludes £1 $666,595,700 et les ventes k tempdrament dvaludes k $310,620,400. Le commerce de 
ddtail dans son entier peut done dtre divisd dans les proportions de 71 -6 p.c. de ventes au comptant 
19-4 p.c. des ventes d'aprds un compte courant ou compte ouvert, et 9-0 p.c. d'aprds un systdme 
de ventes k tempdrament.. 

Les ventes k tempdrament de $310,620,400 forment 31-8 p.c. du total des ventes k crddit. 
Le chiffre des ventes k tempdrament s'appUque k la valeur marchande globale de toutes les mar
chandises vendues k tempdrament et comprend le paiement initial et la valeur des marchandises 
acceptdes en dchange en plus de la valeur du solde original. Aucune information n'a dtd recueillie 
pour montrer queUe proportion du total du commerce k tempdrament reprdsente le paiement 
initial, et quelle proportion reprdsente le solde devant dtre payd par versements pdriodiques. 

Une information partieUe relativement aux ventes k crddit a dtd obtenue en rapport avec le 
recensement du commerce de 1930. Comme les donndes obtenues pour cette annde sont incom-
pldtes on a dA dviter de-comparer les donndes sur les ventes au comptant, k crddit et k tempd
rament de 1930 et de 1941. 

file:///Ventes
file:///Ventes
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- Tous les magasins n'ont pas pu fournir des renseignements sur'leurs ventes k crddit en 1941, 
mais 98,272 soit 71-6 p.c. des 137,331 magasins en opdration lors de I'annde de recensement, ont 
ddclard n'avoir vendu qu'au comptant ou bien ont ddclard quelle proportion de leur chiffre d'affaires 
annueUes dtait formde de ventes k crddit. Le volume des ventes des magasins fournissant ce 
renseignement est encore plus grand; il s'dleve en effet S, 85 -9 p.c. des ventes globales de tous les 
magasins. 

Des 98,272 magasins qui ont fait rapport, 35,570 ou 36-2 p.c. du total ont ddclard n'avoir 
qu'au comptant tandis que les 62,702 autres magasins ont fait rapport de proportions diffd
rentes de commerce au comptant et k crddit. Les ventes k crddit pour les dchantiUons dtudids 
sont de $838,938,500, montant qui forme 39-7 p.c. des ventes des magasins ddclarant qu'ils ont 
offert un service de crddit ou 28-4 p.c. des ventes globales de tous les magasins inclus dans le 
spdcimen comprenant ceux qui ont ddclard avoir vendu k crddit et ceux qui orit ddclard n'avoir 
vendu qu'au comptant. 

Une bonne partie des 39,059 magasins pour lesquels des ddtails sur I'importance de leur, 
service de crddit (s'il y a lieu) ne sont pas disponibles, ont fait rapport sur une formule simplifide 
qui ne contenait pas cette question. II est done raisonnable de supposer que ces magasins seraient 
distribuds en magasins vendant au comptant et en magasins vendant k crddit.dans des proportions 
semblables k celles des magasins inclus dans le spdcimen. En plus, dtant donnd I'importance 
relativement faible du chiffre d'affaires effectudes par les maisons ne faisant pas rapport, la marge 
d'erreur dans I'estimation des ventes globales a crddit sera trds faible en affectant la proportion 
des ventes k crddit aux ventes totales de la partie du commerce mesurde, k la partie non mesurde. 
Le tableau'XVII indique le.nombre et les ventes des magasins faisant rapport de I'dtendue du 
service k crddit fourni dans chacune des diverses provinces et les proportions que ces nombres 
et montants forment des totaux de tous les magasins. 

TABLEAU XVII.—NOMBRE ET VENTES DES MAGASINS FAISANT RAPPORT DE LA PROPORTION 
DE LEURS VENTES AU COMPTANT ET A CREDIT, 1941 

Province 

CanadaW 

Tous les magasins 

Nombre 
•do 

magasins 

137,331 

863 
6,790 
4,988 

39,712 
47,055 
7,219 

10,088 
9,222 

11,253 

Ventes 

$ 
3,440,901,700 

15,935,500 
165,033,700 
101,843,100 
818,671,100 

1,406,976,700 
210,833,400 
186,885,800 
221,071,400 
309,572,600 

Magasins faisant rapport de ventes au comptant 
ou de ventes au comptant et k cr6dit 

Magasins 

Nombre 

98,272 

592 
4,875 
3,439 

25,670 
36,426 
5,393 
7,147 
6,408 
8,240 

Pourcen
tage 

du total 

71-6 

68-6 
71-8 
68-9 
64-6 
77-4 
74-7 
70-8 
69-5 
73-2 

Ventes 

Montant 

$ 
2,955,223,900 

13,365,100 
142,260,800 
86,602,400 

663,066,000 
1,245,462,400 

188,802,800 
155,470,500 
186,977,000 
270,040,900 

Pourcen
tage 

du total 

. 85-9 

83-9 
86-2 
85-0 
81-0 
88-5 
89-6 
83-2 
84-6 
87-2 

W Y compris les territoires du Yukon et du Nord-Ouest. 

Distribution des magasins par 6tendue du credit.—Les inexactitudes dans l'information 
relative au commerce au comptant et k crddit teUe qu'elle est fournie par les magasins faisant 
rapport, constituent une source plus importante d'erreurs dans les cliiffres globaux de ventes au 
comptant et k crddit que ne le sont les estimations qui doivent dtre fournies pour ces magasins 
qui n'ont donnd aucune rdponse k la question. De fait, le questionnaire de recensement ne de
mandait pas que la valeur des ventes k credit soit ddclarde. A cause de I'absence gdndrale 'de 
dossiers exacts sur le sujet, l'information demandde a dtd restreinte au pourcentage approximatif 
du commerce global effectud au comptant. Elle a dtd compldtde par une seconde question rela
tive -k la valeur des ventes k tempdrament. Ces pourcentages ont ensuite servi k calculer ime 
estimation du total des ventes au comptant et des ventes k crddit. 

Le tableau XVIII indique la distribution des magasins selon le degrd de ventes k crddit 
(y compris les ventes k tempdrament) dans les diverses provinces. Les groupes meddles montrds 
pour les intervalles de 21-30 p.c, 41-50 p.c, et de 71-80 p.c. refldtent la tendance de faire rapport 
de la proportion des ventes k crddit par rapport aux ventes globales, cn termes gdndraux assez 
exacts du quart, de la demie ou des trois-quarts. 
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TABLEAU XVni.-DISTRIBUTION DES MAGASINS FAISANT RAPPORT D'APRfiS LES PROPORTIONS 
DE VENTES AU COMPTANT ET A CREDIT, PAR PROVINCE, 1941 

Pourcentage des ventes h credit 
CanadaW 

Nombre Pourcen
tage 

nedu 
Prince-Edouard 

Nombre Pourcen
tage 

Nouvelle-Ecosse 

Nombre Pourcen
tage 

Tous magasins faisant rapport 

Tout au comptant 
I-lOp.c 

11-20 p.o 
21-30 p.c 
31-40 p.o 
41-50 p.c 
61-60 p.o 
61-70 p.c 
71-80 p.c 
Plus de 80 p.o 

98,272 

35,670 
16,341 
7,208 
9,517 
6,148 
7,834 
3,216 
3,586 
4,514 
4,338 

100-0 

36-2 
16-6 
7-3 
9-7 
6-3 
8-0 
3-3 
3-6 
4-6 
4-4 

592 

160 
104 
56 
97 
60 
50 
19 
15 
20 
11 

100-0 

27-0 
17-6 
9-6 
16-4 
10-1 
8-4 
3-2 
2-5 
3-4 
1-9 

4,87S 

1,482 
709 
382 
674 
305 
462 
201 
186 
318 
206 

100-0 

30-4 
14-5 
7-8 

11-8 
6-3 
9-5 
4-1 
3-8 
6-5 
5-3 

Pourcentage des ventes h crMit 
Nouveau-Brunswick 

Nombre X r -

Quebec 

No-bre X r -

Ontario 

Nombre Pourcen
tage 

Tous magasins faisant rapport 

Tout au comptant 
1-10 p.c 

11-20 p.c 
21-30 p.o 
31-40 p.c 
41-50 p.c 
51-«0 p.c 
61-70 p.c 
71-80 p.c 
Plus de SO p.c 

3,439 

469 
261 
340 
216 
413 
134 
13.< 
241 
146 

100-0 

31-9 
13-4 
7-6 

12-0 
3-9 
3-8 
7-0 
4-2 

25,670 

9,562 
4,153 
1,796 
2,380 
1,474 
2,044 

700 
786 

1,322 
1,453 

100-0 

37-2 
10-2 
7-0 
9-3 
5-7 
8-0 
2-7 
3-1 
5-1 
5-7 

36,426 

14,457 
6,602 
2,543 
3,229 
2,084 
2,591 
1,042 
1,147 
1,405 
1,326 

100-0 

39-7 
18-1 
7-0 
8-9 
5-7 
7-1 
2-9 
3-1 

Pourcentage des ventes h credit 
Manitoba Saskatchewan Alberto 

Nombre Pourcen
tage Nombre Pourcen

tage Nombre Pourcen
tage 

Tous magasins faisant rapport 

Tout au comptant 
1-IOp.c 

11-20 p.c 
21-30 p.c 
31-40 p.c 
41-50 p.c 
51-60 p.c 
61-70 p.c 
71-80 p.c 
Plus de 80 p.c 

6,393 

1,652 
872 
475 
611 
397 
469 
199 
223 
242 
253 

100-0 

30-6 
•16-2 

8-8 
11-3 
7-4 
8-7 
3-7 
4 1 
4-5 
4-7 

7,147 

2,090 
1,208 
658 
815 
593 
614 
274 
401 
252 
242 

100-0 

29-3. 
16-9 

• 9-2 
11-4 
8-3 

6-6 
3-5 
3-4 

6,408 

1,838 
1,062 
532 
752 
538 
585 
285 
296 
285 
235 

100-0 

28-7 
16-6 
8-3 

11-7 
8-4 
9-1 
4-5 
4 6 
4 4 
3-7 

Pourcentage des ventes il credit 

Colombie 
Britannique 

Nombre Pourcen
tage 

Tous magasins faisant rapport 

Tout au comptant ', 
1-10 p.c 

11-20 p.c 
21-30 p.c 
31-40 p.c 
41-60 p.o 
51-60 p.o 
61-70 p.c 
71-80 p.c 
Plus de 80 p.c 

8,240 100-0 

3,213 
1.167 
505 
717 
478 
596 
360 
396 
421 
387 

39-0 
14-2 
6-1 
8-7 
6-8 
7-2 
4-4 
4-8 
6-1 
4-7 

W Y compris les territoires du Yukon et du Nord-Ouest. 
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Ventes k crddit par genre de commerce.—La proportion des ventes k crddit par rapport 
aux ventes globales varie considdrablement avec les divers genres de commerce. Elle est plus 
dlevde pour les magasins se spdcialisant dans des marchandises durables et d'une plus grande 
grande valeur d'unitd et pour lesquelles la vente k tempdrament est un important facteur. Ainsi 
le tableau XIX montre que les ventes k crddit forment 70 p.c. du volume global d'affaires an
nueUes des magasins de meubles et aussi des magasins qxu se spdcialisent dans les articles de md-
nages. Les autres fortes proportions de ventes k crddit sont: 51-9 p.c. pour les vendeurs d'auto
mobiles, 46 - 5 p.c. pour les fourreurs et 36 - 5 p.c pour les bijoutiers. Les ventes k crddit forment 
dgalement une portion considdrable du commerce global dans des genres de commerce oil il est 
de vieille coutume de faire crddit aux clients. D'aprds les proportions de ventes k crddit, par 
rapport aux ventes globales, de 50-1 p.c pour les commerces de bois et de charbon, 30-3 p.c. 
pour les dpiceries, 26-7 p.c. pour les boucheries et de 24-3 p.c. pour les dpiceries-boucheries, il 
est dvident que dc forts achats de combustible et de comestible sont encore faits k crddit. Une 
proportion de ventes k crddit de 30-8 p.c. indique jusqu'S, quel point les magasins gdndraux'de 
campagne font crddit k leurs clients. D'un autre c6td, les magasins de chaussures et les phar
macies sont typiques de commerce oil les ventes k crddit ont peu d'importance. 

TABLEAU XIX.—VENTES GLOBALES, TOTAL ESTIMATIF DES VENTES A CRI5DIT ET VENTES A 
TEMPERAMENT DfiCLARfiES — TOUS MAGASINS ET GENRES CHOISIS DE COMMERCE, 
CANADA, 1941 

Genre de commerce 

Total, tous magasins 

Epiceries (sans viandes fraiches) : 
Epiceries-boucheries 
Boucheries 
Magasins g6n6raux de campagne 
Magasins d rayons et comptoirs postaux... 
Vendeurs d'automobiles 
Postes d'essence 
Magasins de vdtements ou de v6tements et 

lingerie pour bommes 
Maga<3ins de vdtements pour la famille 
Magasins de confections pour femmes 
Magasins dc fourrures 
Magasins de chaussures pour la famille 
QuincaiUeries 
Magasins de meubles 
Magasins d'articles de mdnage 
Magasins d'articles de mdnage et de radios. 
Librairies et p<ipeteries 
Cours il, charbon et A bois (y compris la 

glace) 
Pharmacies, sans comptoir de rafralchisse-

ments 
Pharmacies, avec comptoir de rafratchisse-

ments 
Biiouteries 
Magasins d'articles de sport 

Ventes totales, 
tous magasins 

3,440,901,700 

266,027,500 
301,351,000 
80,064,400 
214,747,800 
377,806,100 
238,013,600 
167,558,100 

52,135,200 
73,778,900 
59,879,800 
16,005,000 
40,964,500 
69,4.M,400 
59,300,900 
23,700,300 
15,5,'i4,200 
9,367,400 

98,646,800 

62,536,100 

38,491,300 
38,453,800 
5,879,300 

Ventes S, crddit, 
total estimatif 

Montant 

977,216,100 

80,606,300 
73,228,300 
21,377,200: 
66,142,300 
,91,429,100 
123,629,100 
24,894,200 

10,21S,500 
17,116,700 
10,718,600 
7,442,300 
1,720,100 

20,878,900 
41,510,600 
16,6.'i2,200 
10,827,300 
3,203,700 

49,422,000 

6,310,100 

2,809,900 
14,035,600 
1,781,400 

Pourcen
tage 

du total 

28-4 

30-3 
24-3 
26-7 
30-8 
24-2 
51-9 
15-8 

19-6 
23-2 
17-9 
46-5 
4-2 

38-7 
70-0 
70-0 
69-7 
34-2 

50-1 

7-3 
36-5 
30-3 

Ventes & tempdrament ddclardes 

Montant 

$ 
310,620,400 

_ 
-
-3,199,100 

44,638,400 
84,383,200 
1,732,300 

3,326,100 
7,866,100 
5,108,000 
5,265,600 

-3,904,600 
34,579,400 
13,495,400 
0,231,700 

595,300 

6,615,600 

9,100 

13,600 
7,996,900 
1,006,400 

Pourcen
tage 

du total 

9-0 

0-0 
0-0 
0-0 
1-5 

11-8 
35-5 

1-1 

6-4 
10-7 
8-5 

32-9 
0-0 
5-0 

68-3 
.56-8 
69-4 
6-4 

6-7 

W 
W 
20-8 
17-1 

Pourcen
tage 

de crddit 

31-8 

0-0 
0-0 
0-0 
4-8 

48-8 
68-3 
7-0 

32-5 
46-0 
47-7 
70-8 
0-0 

14-5 
83-3 
81-1 
85-3 
•18-6 

13-4 

0-1 

0-5 
S1,Q 
56-5 

W Moins de 0-05 p.c. 

Ventes k tempdrament.—Les ventes k tempdrament ne sont pas d'invention nouvelle; 
elles existaient autrefois alors que des maisons dtaient vendues d'apres un mode de paiements 
k termes. Mais en dehors de son usage pour I'achat d'immeubles, ce procddd n'a commencd 
d'avoir une signification rdelle qu'au cours du dix-neuvidme sidcle, alors que la production rapide-
ment croissante a rendu ndcessaire des marchds plus dtendus. Au cours des vingt dernidres 
anndes nous avons dtd tdmoins du ddveloppement des ventes k tempdrament, le mode dtant 
gdndralement Umitd k I'achat de marchandises durables telles que vdhicules-automobiles, meubles, 
radios et fournitures dlectriques de mdnage, genres de marchandises qui ont une bonne valeur 
de revcntes. 

Les ventes k tempdrament s'dldvent k $310,620,400 au Canada en 1941. Des restrictions 
sur les ventes k tempdrament orit dtd introduites en octobre 1941 par la Commission des Prix et 
du Commerce en Temps de Guerre au Canada, lesquelles ont affectd I'importance du paiement 
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initiale et la pdriode de temps au cours de laqueUe le solde doit dtre payd. Si ces restrictions 
n'avaient pas dtd appUqudes, les ventes k tempdrament pour I'annde auraient dtd encore beaucoup 
plus dlevdes. Les donndes pour les ventes il tempdrament comprennent la valeur de vente entidre 
des. marchandises vendues d'aprds ce mode, que les factures aient dtd portdes par les ddtaiUants 
eux-mdmes ou escomptdes k une compagnie de financement de ventes. Le paiement initial est 
inclus avec le solde original non payd. 

Les ventes k tempdrament forment 9-0 p.c. de toutes les ventes de ddtail au Canada en 1941 
ou 31 -8 p.c. de tout le commerce effectud sur une base de crddit. Les autres 68-2 px. des ventes 
k crddit sont reprdsentdes par les comptes courants. Des proportions de ventes-il tempdrament 
au total des ventes et au total des ventes k crddit pour des magasins classifids grosso modo d'aprds 
le genre de commerce sont donndes au tableau XIX. Bien que les proportions les plus dlevdes 
indiqudes pour les magasins qtu se spdciaUsent dans la marchandise la plus durable, les ventes de 
fourrures k tempdrament sont impoirtantes ainsi que le refldte la proportion pour les magasins de 
fourrures, et les autres magasins de vdtements spdcialisds vendent k tempdrament jUsqu'S, un 
certain point. 

Comptes des clients en souffrance-

La valem' des comptes des clients en souffrance forme une proportion apprdciable du capital 
de roulement requis par les marchands de ddtail pour leur permettre de poursuivre leurs affaires. 
Ces comptes se chiffraient par $240,269,200 k la fin de 1941. Ce chiffre reprdsente la somme des 
comptes en souffrance k la fin de I'annde, en comptes courants, comptes ouverts, et en comptes k 
termes portds par les ddtaillants eux-mdmes. II montre jusqu'S, quel point les consommateurs 
canadiens dtaient ddbiteurs des marchands de ddtafl k la fin de I'annde de recensement. 

Les comptes des clients k recevoir dans les livres des ddtaillants ne reprdsentent pas la dette 
globale du public & la fin de I'annde sur des obligations provenant de I'achat de marchandises de 
magasins de ddtail. Le document k termes provenant de I'achat de marchandise dans un magasin 
de ddtail est souvont escomptd k une compagnie de financement qui accepte la responsabilitd 
de faire la recette du solde. C'est l-k un facteur trds important dans la vente de vdhicules-automo
biles. Des rapports regus des compagnies de financement pour le recensement ddcennal inontrent 
des soldes en souffrance sur des feuilles de ddtail reprdsentant des achats de marchandises par les 
consommateurs, s'dlevant k $48,854,097. De ce montant, $41,573,072 reprdsentent des soldes 
dus sur des achats se vdhicules-automobiles tandis que les $7,281,025 autres reprdsentent des 
soldes dus sur d'autres articles de consommateurs. En plus, il y a des soldes dus sur des empnmts 
faits aux banques, aux compagnies de petits prdts et k d'autres sources. 

La mesure dans laquelle la valeur des comptes en souffrance k la fin de I'annde est reprdsen-
tative du montant portd au cours de la pdriode de douze mois, est affectde par divers facteurs. 
Les efforts tant des marchands de ddtail que des acheteurs pour liquider les petits comptes avant 
la fin de I'annde, ont tendance k rdduire le chiffre de fin d'annde au-dessous de la moyenne des 
douze mois, et du fait que le montant ddclard est celui de la fin du mois, la tendance est encore 
dans le mdme sens. Contre-balangant les effets de ces deux facteurs, est le niveau exceptioneUe-
ment haut d'achats en ddcembre k cause de la Noel, et de l'augmentation rdsultante de ventes k 
crddit et de comptes en souffrance. Des variations saisonnidres dans les ressources au comptant 
des populations rurales ont aussi des rdpercussions importantes sur les comptes en souffrance dans 
les livres des magasins gdndraux de campagne et autres genres de commerce, k diverses pdriodes 
de I'annde. 

Des comparaisons des comptes en souffrance d. la fin de I'annde, avec des ventes totales 
annueUes, bien que modifides par les facteurs dnumdrds dans le prdcddent paragraphe, sont indi-
catrices de la dette relative aux marchands de ddtail dans diverses localitds et dans diffdrents 
commerces. Les comptes en souffrance au montant de $240,269,200 dans les livres des ddtaillants 
k la fin de 1941, reprdsentent 7-0 p.c. des ventes annueUes gfobales. En d'autre,^ termes, les 
ventes des quatre-cinquidmes d'un mois moyen ont dtd immobilisdes en comptes k recevoir k 1st 
fin de I'annde. La proportion des comptes en souffrance par rapport aux ventes est la plus dlevde 
dans rile du Prince-Edouard: soit 12-0 p.c. La proportion est dgalement assez dlevde en Saskat
chewan avec 9-5 p.c. tandis que dans les autres provinces, elle varie de 6-7 p.c au Manitoba k 
7-8 p.c. au Nouveau-Brunswick. . '- . 
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TABLEAU XX.-COMPTES DES CLIENTS EN SOUFFRANCE, 31 DDCEMBRE 1941, PAR PROVINCE 

Province 

Total, tous magasins W. 

lie du Prince-Edouard. 
Nouvelle-Ecosse 
Nouveau-Brunswick 
Qudbec 
Ontario " 
Manitoba 
Saskatchewan 
Alberta 
Colombie Britannique.. 

Vent.es totales, 
tous magasins 

3,440,901,700 

15,935,500 
165,033,700 
101,843,100 
818,671,100 

1,406,976,700 
210,833,400 
186,885,800 
221,071,400 
309,572,600 

Ventes 
& crddit, 

total 
estimatif 

977,216,100 

5,204,400 
68,207,100 
30,204,900 

231,328,000 
377,722,900 
52,075,800 
61,869,900 
68,311,100 
98,268,600 

Comptes des clients en souffrance 

Montant 

240,269,200 

1,907,400 
12,354,400 
7,897,500 

•61,806,200 
88,961,300 
14,135,300 
17,661,400 
15,681,100 
19,616,300 

Pourcen
tage des 
ventes 
totales 

7-0 

12-0 
7-6 
7-8 
7-5 
6-3 
6-7 
9-5 
7-1 
6-2 

Pourcen
tage des 
ventes 

A crddit 

24 •« 

36-6 
21-2 
26-1 
26-7 
23-6 
27 1 
34-0 
23-0 
19-9 

W Comprend les territoires du Yukon et du Nord-Ouest. 

La proportion des comptes k recevoir k la fin de I'annde par rapport aux ventes annueUes 
ou aux ventes globales k crddit, varie considdrablement pour les divers genres de commerce, 
tel qu'il est montrd au tableau XXI. Les comptes en souffrance dans les magasins de fournitures 
de maisons s'dldvent k prds de la moitid du volume annuel d'affaires effectudes ou A, 70-5 p.c. 
des affaires effectudes k crddit. De fortes proportions de comptes k recevoir par rapport aux 
ventes totales et k crddit sont dgalement enregistrdes pour les librairies, les bijouteries, les maga
sins de meubles, les quincaiUeries, les magasins de fourrures et les magasins gdndraux de cam
pagne. Bien que les comptes en souffrance dans les magasins de chaussures ne reprdsentent 
qu'une faible proportion du chiffre d'affaires annueUes pour ce commerce, ils dgalent presque 
le chiffre d'affaires annueUes effectudes a crddit par les magasins de chaussures. 

TABLEAU XXL—COMPTES DES CLIENTS EN SOUFFRANCE, 31 DDCEMBRE 1941; TOUS MAGASINS ET 
GROUPES CHOISIS DE COMMERCE 

Genre de commerce Ventes totales, 
tous magasins 

Ventes 
il crddit, 

total 
estimatif 

Comptes des clients en souffrance 

Montant 

$ 
240,269,200 

11,748,000 
9,262,500 
3,1I5,.300 

23,079,300 

29,030,700 
12,939,200 
4,390,200 

2,817,700 
6,487,500 
2,804,400 
3,223,400 
1,709,400 
9,162,100 

20,181,000 
11,722,700 
4,984,900 
1,279,700 

12,418,500 
1,594,300 

612,800 
4,359,900 
• 401,600 

Pourcen
tage des 
ventes 
tota les 

7-0 

4-4 
3-1 
3-9 

10-7 

8-6 
5-4 
2-8 

5-4 
S-8 
4-7 

20-1 
4-2 

l.'!-2 
34-0 
49-3 
32-1 
13-7 
12-6 
2-5 
1-6 

11-3 
6-8 

Pourcen
tage des 
ventes 

A crddit 

Total, tous magasins 

Epiceries (sans viandes fraiches) ; 
Epiceries-boucheries 
Boucheries 
Magasins gdndraux de campagne 
Magasins k rayons et maisons ou bureaux de ventes par 

correspondance 
Vendeurs d'automobiles 
Postes d'essence 
Magasins de vdtements ou de vdtements et lingerie 

pour hommes 
Magasins de vdtements pour la famille 
Magasins de confections pour femmes 
Magasins de fourrures 
Magasins do chau.ssures pour la famille 
QuincaiUeries 
Magasins de meubles 
Magasins d'articles de mdnage 
Magasins d'articles de mdnage et de. radios 
Librairies et papeteries 
Cours k charbon et k bois (y compris la glace) 
Pharmacies, sans comptoir de rafratchissements.. 
Pharmacies, avec comptoir de rafralchissements...' 
Biiouteries 
Magasins d'articlcs.de sport '..._..• 

3,440,901,700 

266,027,600 
301,351,000 
80,064,400 
214,747,800 

377,806,100 
238,013,600 
157,558,100 

62,135,200 
73,778,900 
69,879.800 
16,005;000 
40,954,500 
69,454,400 
59,300,900 
23,700,300 
15,534,200 
9,367,400 

98,646,800 
62,536 100 
38,491,300 
38,453,800 
5,879,300 

977,216,100 

80,600,300 
73,223,300 
21,377,200 
66,142,300 

91,429,100 
123,529,100 
24,894,200. 

10,218,500 
17,113,700 
10,718,500 
7,442,300 
1,720,100 

26,878,900 
41,510,600 
16,632,200 
10,827,300 
3,203,700 

49,422,000 
6,316,100 
2,809,900 

14,035,600 
1,781,400 

24-6 

14-6 
12-6 
14-6 
34-9 

31-8 
10-5 
17-6 

27-0 
37-9 
25-2 
43-3 
99-4 
34-1 

•48-6 
70-5 
46-0 
39-9 
26-1 
25-2 
21-8 
31-1 
22-5 

http://Vent.es
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Ddpenses d'exploitation des magasins inddpendants 

Les questionnaires utflisds pour le recensement du commerce demandaient que chaque 
maison, en plus de faire rapport de la somme payde en salaires et gages, fournissent dgalement des 
renseignements siu- les loyers payds pour leurs locaux d'affaires et le montant payd pour tous 
autres frais d'exploitation. Le cbtlt de la marchandise devait dtre exclus. Comme des donndes 
ne sont pas disponibles pour baser le profit net ou la perte nette, il appert que les rdsultats obtenus 
lors du recensement ne reprdsentent pas le colit total de la distribution de ddtail, du point de vue 
du consommateur. Ce cofit d'ensemble est reprdsentd plut6t par la marge brute de ddtail ou par 
la diffdrence entre le montant d'affaires effectudes et le coflt des marchandises vendues. Aucun 
effort n'a dtd fait pour prdparer une analyse ddtaiUde des frais d'exploitation dans le commerce 
de ddtafl. L'information recueillie sur les frais d'exploitation sert de base pour juger de I'exac-
titude d'dtudes plus ddtaflldes qui peuvent dtre faites d'aprds des rapports d'un dchantfllonnage 
plus restreint. 

Constituants des ddpenses d'exploitation.—Les ddpenses totales d'exploitation des 
magasins de ddtail, teUes qu'elles sont ddclardes pour le recensement des dtabUssements de com
merce et de service, sont divisdes en quatre constituants principaux: (a) valeur des services des 
propridtaires, (b) salaires et gages payds aux employds, (c) loyers de propridtd utilisde pour fins 
d'affaires et (d) un chiffre global pour tous les autres frais d'exploitation. Le coilt des marchan
dises vendues, bien entendu, a dtd exclu de ce dernier item. 

Valeur des services des propridtaires.—Des 137,331 magasins exploitds au Canada en 
1941, 56,907 I'dtaient par le propridtaire seiflement, sans I'aide d'employds rdmundrds. II appert 
que dans tous ces magasins et dans plusieurs autres semblables oii il n'y a qu'un petit nombre 
d'employds, la valeur des services des propridtaires forme un facteur principal du coflt total 
d'exploitation. II est dvident que c'est 1̂  une partie dquitable des frais' d'exploitation d'un com
merce. Le propridtaire a droit k une compensation pour ses services, en plus de quelque com
pensation pour son capital engagd. II est diflScfle d'dtablir un chiffre qtu reprdsente exactement 
la valeur des services de gdrant, commis ou autres d'un propridtaire pour son commerce. Toutes 
estimations doivent dtre considdrdes au plus comme des approximations. Le procddd adoptd 
pour le recensement du commerce est le suivant: 

Chaque magasin de ddtail non incorpord a regu instriiction de faire rapport du nombre de 
propridtaires activement engagds dans le commerce. De plus, une distinction devait dtre faite 
entre ceux qui regoivent un salaire ddtermind ou qui retirent un montant ddtermind en paiement 
de la gdrance du commerce, et ceux qui ne suivent pas cette pratique. On devait dgalement faire 
rapport des ddcaissements. Les salaires ou retraits moyens de chaque propridtaire tel que 
ddclards pour les classes de diverses importances dans chaque genre de commerce ont ensuite 
servi k estimer la valeur des services des propridtaires pour tous les magasins faisant rapport de 
donndes de ddpenses des groupes correspondants. 

Dans certains commerces, des marchandises sont prises ii mdme les stocks, pour les besoins 
du propridtaire et de sa famiUe. La valeur de ces marchandises a dtd ajoutde au chiffre calculd 
de la fagon ddcrite dans le prdcddent paragraphe, afin d'arriver k une valeur estimative globale 
des services des propridtaires. 

Salaires et gages.—Le total des gages payds aux employds k temps entier et il temps partiel 
devait dtre ddclard, et devait inclure non seulement les salaires et gages effectivement payd, mais 
dgalement les rdtributions en nature, telles que le vivre et le couvert. On devait dgalement 
inclure les ddductions pour I'impfit de la ddfense nationale ou pour les services sociaux. 

Loyers.—Cet item doit inclure que le montant payd pour du terrain ou des ddifices louds. 
Les loyers payds pour de I'outillage devaient dtre inclus avec les autres ddpenses et non ici. Quel-
quefois la propridtd loude est utilisde en partie comme domicile et en partie pour le commerce. 
Lorsque c'dtait le cas, les firmes dtaient prides d'dtablir une proportion du loyer attribuable au 
commerce seulement. 

Autres ddpenses d'exploitation.—Sont inclus dans ces autres ddjienses, tous les item de 
frais d'exploitation exceptd les gages, les loyers et la valeur des services des propridtaires. Sont 
done inclus des item tels que rdclame, fournitures (papier d'emballage, sacs, ficelles, etc.), tdld-
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phone, tdldgraphe, taxes (exceptd I'impdt sur le revenu), assurances en rapport avec le commerce, 
combustible, dclairage, force motrice, pertes de mauvaises dettes, sommes payees en rdparations 
et entretien, ddprdciation des bfltisses ou outillage que possdde le commergant, et autres (idpenses. 
L'intdrdt payd sur des hypothdques sur le local d'affaires, ou sur de I'argent empruntd pour des 
opdrations courantes d'affaires est inclus, mais l'intdrdt sur le propre capital engagd par la firme 
est exclus. 

Flexibility des ddpenses d'exploitation.—Les divers item de ddpenses entrant dans le 
coilt de ddtail varient dans la mesure ofi ils peuvent dtre contrdlds ou ajustds selon les diffdrentes 
conditions. Les coiits des bordereaux de paye sont ordinairement considdrds comme contr6-
lables dans ce sens que, lorsqu'il est ndcessaire, les taux de rdmundration et/ou le nombre des 
employds, peuvent dtre modifids. La flexibilitd du personnel k temps entier est dvidemment 
beaucoup plus grande dans le cas des grands magasins que dans celui- des petits magasins 
n'ayant qu'un employd ou deux au plus. Le recours aux employds k temps partiel ajoute k la 
flexibilitd dans les feuilles de paye. 

Un deuxidme groupe de ddpenses moins contrdlable que le bordereau de paye, comprend des 
item tels que loyer, ddprdciation, entretien, taxes, assurance, intdrdt sur du capital empruntd et 
combustible, dclairage et force motrice. Un troisidme groupe de ddpenses est plus directement 
en rapport avec le volume de commerce effectud. Le papier d'emballage, la ficelle et autres four
nitures forment les principaux constituants de ce groupe. Les frais de rdclame lorsqu'ils sont 
ddterminds comme pourcentages des ventes, sont dgalement trds flexibles. i 

R€sum6 des rfisultats.-^Les frais d'exploitation ont dtd compUds sdpardment pour les 
magasins inddpendants et les magasins en chalne. Les statistiques de ddpenses indiqudes dans 
les tableaux gdndraux du. volume, et la plupart des commentaires donnds ici, se rapportent aux 
magasins inddpendants seulement. Une analyse des frais d'exploitation des magasins en chalne 
avec les tableaux qui les accompagnent se trouvent k I'appendice A de ce volume. Seule 
une brdve rdfdrence aux proportions de ddpenses des magasins en chalne est'faite dans ce 
sommaire. 

Les frais d'exploitation sont en moyenne de 23-6 p.c. des ventes des magasins inddpendants 
et de 19-7 p.c. de celles des magasins en chalne. En ponddrant ces deux proportions en rapport 
avec I'importance relative des magasins inddpendants et des magasins en chalne dans 1? commerce 
global, une proportion gdndrale de ddpenses de 22 - 9 p.c. des toutes les ventes est obtenue. Les 
comparaisons des proportions de ddpenses des magasins en chaine et des magasins inddpendants 
en chiffres gdndraux sont affectds par des diffdrences dans la composition des deux groupes selon 
le genre de commerce. Le tableau XXII donne une comparaison des proportions de ddpenses 
des magasins inddpendants et des magasins en chalne pour un nombre de genres de commerce 
choisis dans lequel les chaines occupent une place dminente. 

TABLEAU XXII.—PROPORTIONS DES FRAIS D'EXPLOITATION PAR RAPPORT AUX VENTES, 
MAGASINS INDfiPENDANTS ET MAGASINS EN C H A I N E , POUR DES GENRES CHOISIS DE COM
MERCE, 1941 

Magasins ind6pendanta 

Genre de commerce 

Magasins de chaussures pour la famille 

Pharmacies avec comptoirs de rafralchisse-

Pharmacies sans comptoirs de rafratchisse-

.? 

Ddpenses 
totales, 
pourcen
tage des 
ventes 

17-9 
,16-7 
24-5 
27-9 

26-5 
23-7 

26-8 

26-3 
23-5 

Magasins en chalne 

Ddpenses, 
pourcentage des 

ventes 

Total 

13-9 
13-5 
24-8 
26-0 

25-5 
is-g 

28-3 
2g-4 

Magasin 

12-0 
11.0 
21-7 
21-6 

21-7 
•17-9 

24-6 
230 

Genre de commerce 

Chalnes de magasins pour la famille. 
Chalnes de magasins de vdtements et acces-

soires pour femmes. 
Chatnes de magasins de chaussures. 

Chalnes de pharmacies. 
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Deux proportions de ddpenses sont donndes pour les magasins en chaine, la premidre reprd
sente la-proportlon des ddpenses totales d'exploitation comprenant les frais gdndraux et d'entre-
posage en plus des ddpenses de magasin qui sont indiqudes sdpardment. Le tableau montre 
que pour les genres choisis de commerce dnumdrds, les ddpenses de magasins en chalne sont plus 
faibles que les proportions des magasins inddpendants correspondants. On doit reconnaitre 
que les chiffres pour les magasins inddpendants comprennent certains item de ddpenses de sur-
veiUance qui ont leurs contre-parties dans les frais gdndraux plutdt que dans les frais de magasin 
des chalnes. Cependant, les ddpenses totales de cinq des huit genres de commerce pour lesquels 
des statistiques comparatives sont donndes, sont plus faibles pour les magasins en chaine que pour 
les magasins inddpendants. 

Les chaines paraissant au tableau XXII achdtent ordinairement directement des manufac-
tiu-iers ou d'autres producteurs primaires pour revendre aux consommateurs ultimes. Ces 
chaines combinent done dans leurs organisations les fonctions de marchands de gros et de 
marchands de ddtail. 

On peut mentionner plusieurs facteurs qui ont une influence sur ces relations. D'abord, 
les ventes moyennes par magasin en chalne ddpassent ordinairement la moyenne correspondante 
des magasins inddpendants. De plus, le mode de ddtail "self-service" est plus en usage dans les. 
magasins en chaine que dans les magasins inddpendants. De la mdme fagon, les services de crddit 
et de livraison jouent un rdle plus important dans les magasins inddpendants que dans les magasins 
en chalne. -

Proportions de ddpenses des magasins inddpendants.—Tous les magasins inddpendants 
n'ont pas pu fournir des renseignements sur leurs ddpenses d'exploitation en 1941. Mais des 
rapports utilisables ont dtd obtenus de 85,324 magasins dont les ventes sont de $2,420,714,600, 
le spdcimen formant environ 66 p.c. de tous les magasins inddpendants et englobent 87 p.c. de 
tout le commerce des magasins de ce genre. L'dchantillon de magasins faisant rapport des frais 
d'exploitation montre des ventes moyennes de $28,400 par magasin, comparativement k une 
moyenne gdndrale de $21,700 pour tous les magasins inddpendants. 

Les ddpenses, comparativement aux ventes, varient considdrablement pour les divers genres 
de commerce, Elles refldtent ainsi les influences de facteurs tels que roulement de la marchan
dise, nature pdrissable des marchandibles, nombre et qualitd du personnel requis, site du ma
gasin, extension du crddit ou autres services fournis et importance du commerce. La mesure 
dans laquelle la marchandise doit dtre prdparde pour la vente dans le magasin de ddtail, est un 
facteur important qui ajoute aux ddpenses d'exploitation d'un magasin de detail. 

Les ddpenses par rapport aux ventes ont dtd calculdes pour 79 diffdrents commerces ou 
genres de commerce. Les proportions pour 20 de ces commerces ou un quart du chiffre total, 
s'dchelonnent entre 25 et 30 p.c. des ventes. Quatorze commerces ont des proportions de 30 a 
35 p.c, dix commerces ont entre 35 et 40 p.c, et douze ont des proportions de 40 p.c. ou plus." 
Dix commerces ont des proportions de ddpenses entre 20'ct 25 p.c. et treize autres commerces 
ont des proportions variant entre 15 et 20 p.c 

Sont inclus dans le groupe de 13 commerces ayant la plus faible proportion de ddpenses, des 
dpiceries, des dpiceries-boucheries et des magasins gdndraux de catnpagne. Les principales raisons 
poiir les faibles proportions de ddpenses dans ces cas, sont le roulement relativement rapide des • 
stocks, la stabilitd de la demande pour des aliments de consommation courante, le peu d'effort 
requis pour vendre plusieurs de ces produits et le taux moddrd de loyer. 

Les vendeurs d'automobfle exploitent dgalement avec une faible proportion de ddpenses 
comparativement k leurs ventes. Le taux rapide de roulement des stocks des valeurs d'auto
mobiles est dgalement caractdristique de ce commerce. La vente d'un nouveau vdhicule-auto-
mobile entralne ordinairement la vente d'une et peut-dtre deux automobiles usagds. A remar-
quer que le chiffre de ventes ddclard pour le recensement est le montant brut, comprenant la valeur 
globale de ventes des vdhicifles neufs et aussi la somme regue pour la vente des vdhicules usagds, 
acceptds comme paiement partiel. Si la proportion de ddpenses avait dtd basde sur les ventes 
nettes plutdt que sm- les ventes brutes, elle aurait dtd beaucoup plus grande. 

D'un autre c6td, les proportions de ddpenses les plus dlevdes sont ddclardes par les genres 
de commerce oil les ajustements, les transformations ou la fabrication jouent un r61e important, 
par exemple, les boulangeries. Ids tailleurs a fagon. Ids magasins de chapeaux, les restaurants et 
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les encadreurs d'images. La haute proportion de ddpenses des fleuristes refldtent la nature pdris
sable des produits. Une proportion encore plus grande pour les marchands de glace est due au 
fait que la plus grande partie du prix de ddtail de la glace est le rdsultat du coflt de I'entreposage 
et de la distribution en ddtail. 

Ddpenses des magasins dont le local est lou6 et de ceux dont le local est la pro
pridtd du marchand.—Les statistiques compildes sdpardment pour les magasins dont le local 
est la propridtd du marchand, et poiu' ceux dont le local est loud, ddmontrent que les ddpenses 
en rapport avec les ventes, dtaient moins dlevdes pour les magasins exploitds dans des locaux du 
premier genre que dans ceux du second genre. Compards k la proportion moyenne de 23-6 p.c. 
des ventes de tous les magasins inddpendants, les frais d'exploitation des magasins dont le local 
est la propridtd du marchand, forment 21-0 p.c. des ventes, et ceux des magasins dont le local est 
loud, 25-3 p.c des ventes. 

L'inclusion des magasins k rayon et des maisons de commandes postales affecte ces relevds 
k un degrd considdrable. En excluant les statistiques de ces genres de commerce, les chiffres qiu 
restent rdvdlent une proportion moyenne de ddpenses de 22-8 p.c des ventes, celle des magasins 
dont le local est la propridtd du marchand dtant de 20-7 p.c, et celle des magasins dont le local 
est loud, dtant de 24-4 p.c. Ces relevds sont rdsumds dans le tableau suivant: 

TABLEAU XXIII.—PROPORTIONS DES DDPENSES AUX VENTES, POUR LES MAGASINS DONT LE 
LOCAL EST LA PROPRlfiTfi DU MARCHAND, ET POUR CEUX DONT LE LOCAL EST LOUfi • 

(Magasins k rayons et maisons de commandes postales non compris) 

Magasins dont le local est la propridtd du 

Ventes 
moyennes 

par 
magasins 

$ 
24,100 

22,200 
. 25,700 

Ddpenses, en pourcentage des ventes 

Total 

22-8 

20-7 
24-4 

Services 
des pro

pridtaires 

5-2 

5-3 
5-2 

Gages des 
employfe 

8-3 

7-3 
9-0 

Loyer 

1-0 

2-8 

Autres 
ddpenses 

7-7 

8-1 
7-4 

II est k remarquer que la moyenne des ventes est quelque peu semblable pour les magasins 
dont le local est la propridtd du marchand, et pour ceux dont le local est loud, puisqu'eUe est de 
$22,200 pour les premiers, et $25,700 pour les autres. La valeur attribude aux services des 
propridtaires est aussi semblable pour les deux groupes. Cependant, les gages des employds 
sont plus dlevds dans le cas des magasins dont le local est loud, rdsultat qui peut dtre expUqud 
par le fait que les magasins dont le local est loud sont plus gdndralement situds dans les districts 
commergants oil un personnel mieux rdmundrd est ndcessaire. 

La proportion plus grande des "autres ddpenses" des magasins dont le local est la propridtd 
du marchand, refldte le fait qu'ici certains item sont inclus, tels que les taxes, les assurances et les 
rdserves pour la ddprdciation de la propridtd, en plus de I'entretien et des rdparations, item qui 
contribuent au coftt des loyers et ont leur contre-partie dans la proportion de 2-8 p.c. des ventes 
pour les loyers des magasins occupant des locaux louds. Le fait que le chiffre des loyers et "autres 
ddpenses" rdunis, des magasins dont le local est loud, excdde la proportion des "autres ddpenses" 
des magasins dont le local est la propridtd du marchand, est dfl en partie au fait que dans le 
chiffre des loyers, se trouve indue une disposition pour l'intdrdt sur les placements dans les biens 
immeubles. D'un autre c6td, les firmes faisant rapport ont regu instructions d'exclure de leur 
exposd sur les frais d'exploitation, toute aUocatlon d'intdrdt sur leurs propres placements. 

Ddpenses par Importance du commerce.—C'est un principe gdndralement acceptd, 
que lea ddpenses en rapport avec les ventes diminuent k mesure qu'augmente I'importance du 
commerce. Ceci illustre le fait que bien que les ventes de n'importe quel genre de commerce 
puissent varier, les ddpenses des bordereaux de paie sont quelque peu rigides, et des item de dd
penses en doUars comme le loyer, la ddprdciation, les rdparations, les assurances, les taxes, I'm-
tdrdt sur les hypothdques, I'dclairage, le chauffage et la force motrice peuvent demeurer presque 
inchangds. Dans plusieurs cas cependant, la diminution de la proportion des ddpenses des 
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magasins ne va pas immddiatement de pair avec ^augmentation des ventes, mais au contraire, 
peut avoir des mouvements irrdguUers de baisse. Ainsi, si un magasin est ddjS, en exploitation 
k un rendement maximum, dans ime catdgorie d'importance donnde, une expansion des ventes 
ndcessiterait probablement des adjonctions au personnel et entralnerait, ou des rdnovations ou 
des additions k I'immeuble du magasin, ou mdme un ddmdnagement dans un local plus grand. 
De tels changements augmenteraient le total des ddpenses en dollars, bien qu'ils permettraient 
au magasin de traiter un volume de ventes considdrablement plus grand. La rdalisation d'un 
volume'maximum de ventes dans les conditions nouveUes aurait probablement comme consd
quence une proportion de ddpenses plus faible que ceUe qui a dtd expdrimentde auparavant, 
mais en mdme temps, la proportion des ddpenses pourrait dtre un peu plus dlevde ou tout au 
mieux, Idgdrement plus faible que ceUe qui avait dtd obtenue au premier niveau des ventes. 

La proportion des ddpenses d'un magasin continue gdndralement k ddcliner avec l'augmen
tation des ventes, jusqu'S, ce qu'un niveau de rendement maximum soit atteint. Ensuite, le 
rapport entre les ddpenses et les ventes peut devenir direct, c'est-i,-dire que la proportion des 
ddpenses peut s'dlever avec une nouvelle expansion du roulement en doUars. Cette tendance, 
bien qu'eUe ne soit pas dvidente dans les statistiques du recensement de tous les genres de com
merce, s'est trouvde dans dix-huit des trente-trois genres de commerce, et il y avait dans ceux-ci 
un norhbre suffisant de magasins k ventes d'importance diverses, pour motiver une gdndraUsation. 

Plusieurs raisons peuvent dtre apportdes pour expUquer le changement de proportion des 
ddpenses comparativement aux ventes, dans les statistiques de ces dix-huit genres de commerce. 
Dans quelques cas, les magasins ayant des ventes au-dessus du point apparent de rendement 
maximum, peuvent dtre en vole de transition vers un point de ventes d'importance encore plus 
grandes et de proportions de ddpenses plus faibles. Dans d'autres cas, les marchandises vendues 
par les plus grands magasins peuvent diffdrer quelque peu de celles qui sont vendues dans les plus 
petits ddbouchds. En gdndral, les magasins k plus grand volume de ventes se trouvent dans les 
plus grands centres, Ik oil les loyers, les ddpenses de salaires et les frais pour le ddveloppement des 
ventes sont habituellement plus dlevds que dans les plus petites localitds. Ainsi, le changement 
dans le rapport des ddpenses aux ventes, d'une variation inverse k une variation directe, peut re-
fldter la pi-dsence d'une plus grande proportion de magasins de plus grande importance dans les 
viUes. Les plus grands magasins peuvent aussi fournir sur une plus grande dcheUe le crddit, 
la Uvraison, les rdparations et des services de vente spdciaUsds, afin de maintenir leur position 
dans la concurrence. Enfin, comme les ventes prennent de I'expansion, une pdriode peut dtre 
atteinte oti radministration devient une fonction spdcialisde, d'importance considdrable. A ce 
point, le propridtaire devra consacrer presque tout son temps k la surveiUance, et devra augmenter 
le personnel de son magasin pour qu'il s'acquitte de quelques-unes des fonctions d'achat et de 
vente accomplies auparavant par lui-mdme. 

Inventaires de ddtail.—Les dernidres anndes ont dtd tdmoins d'une insistance croissante 
sur I'importance de l'information exacte concernant les stocks de marchandises pour consom
mateurs entre les mains des producteurs et des distributeurs. Comme peu de ddtafllants tien
nent des registres courants du stock qu'fls ont en main, les statistiques k jour sur ce sujet, sont 
difficiles k tenir. Le recensement du commerce fournit I'occasion d'obtenir la valeur d'ensemble 
des stocks des ddtaiUants et des grossistes fi, la fin de I'annde du recensement, chiffres qui peuvent 
ser-vir de base pour une estimation future de la situation d'inventalre, au moyen d'examen de ces 
dchantiUons. 

Les stocks de marchandises ddtenus par les ddtaillants pour la mise en vente, il la fin de 1941, 
sont dvaluds k $540,863,900, soit $57,236,400 de plus que le montant indiqud k la fin de 1930. 
Les inventaires des ddtaiUants ont dtd estimds au plus bas prix ou valeur de remplacement, k la 
fin de I'annde, et se rapportent aux stocks des magasins seiflement. Les inventaires des entre-
p6ts de magasins en chaine ne sont pas inclus. Les stocks tenus par les entrepdts en chalne 
donnent un montant suppldmentaire de $11,235,500 & la fin del941, et de $10,754,600 & la fin 
de 1930. 

Les comparaisons exactes des stocks et des ventes sont difficiles, en partie k cause des fluc
tuations saisonnidres de ces deux facteurs, et en partie k cause des diffdrentes bases de prix 
d'aprds lesquUes les deux facteurs sont dvaluds. Cependant, ime comparaison des stocks de fin 
d'annde avec les ventes annueUes, fournit une indication de la situation relative de I'approvision
nement des marchandises, fi, la fin des deux pdriodes de recensement. Les inventaires de magasins 
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au prix d'achat k la fin de 1930, formaient 17-6 p.c. du roulement annuel de cette annde. La 
proportion correspondante en 1941, est de 15 - 7 p.c Les stocks existant k n'importe quelle pdriode 
ont plus de signification lorsqu'ils sont considdrds par rapport aux ventes anticipdes que par 
rapport aux dtats passds. Si Ton tient compte des tendances diffdrentes du commerce de ddtafl. 
k la fin de 1930, comparativement a 1941, fl est dvident que les approvisionnements des ddtaiUants 
en marchandises de vente, dtaient considdrablement plus importants, en rapport avec leurs besoins 
futurs dans la premidre pdriode, que pendant la dernidre. 

Les ventes annueUes et les stocks k la fin de I'annde, par province, pour les deux pdriodes de 
recensement, sont indiquds dans le tableau XXIV. Les stocks des ddtafllants de la Saskat
chewan sont 13-7 p.c. plus bas k la fin de 1941 qu'k la fin de 1930, tandis que les ventes annueUes 
sont en baisse de 1 -2 p.c. Toutes les autres provinces signalent des augmentations d'inventalre, 
mais ces augmentations ne sont pas proportionnelles k ceUe des ventes annueUes. La proportion 
des stocks de fin d'annde aux ventes annueUes est done plus faible en 1941 qu'en 1930, dans toutes 
les provinces. 

TABLEAU XXIV.VENTES DE DETAIL ET STOCKS A LA FIN DE L ' A N N £ : E , PAR PROVINCE, 
1930 ET 1941 

Province 

He du Prince-Edouard. 
Nouvelle-Ecosse 
Nouveau-Brunswick... 

Colombie Britannique. 
Yukon et territoires du 

Ventes 

Montant 

1930 

$ 
2,755,569,900 

13,773,700 
99,519,900 
84,371,900 

651,138,600 
1,099,990,200 

189,243,900 
189,181,100 
176,537,100 
248,597,500 

3,216,100 

1941 

$ 
3,440,901,700 

15,935,500 
165,033,700 
101,843,100 
818,671,100 

1,406,976,700 
210,833,400 
186,885,800 
221,071,400 
309,572,600 

4,078,400 

Pour-cent 
du 

change
ment 

1941/1930 

-1-24-9 

-H5-7 
-f65-8 
-1-20-7 
-f25-7 
-f27-9 
-1-11-4 
- 1-2 
-t-26-2 
-1-24-5 

H-26-8 

Stocks k la fin de I'annde 

Valeur dii prix d'achat 

1930 

$ 
483,627,600 

3,359,400 
18,506,700 
14,806,700 

119,843,700 
177,112,500 
28,253,700 
43,153,400 
35,800,500 
41,065,300 

1,735,600 

1941 

$ 
640,863,900 

3,495,100 
23,775,900 
17,208,800 

138,806,900 
206,163,000 
30,019.500 
37,261,600 
37,511,000 
44,958,000 

1,664,200 

Pour-cent 
du 

change
ment 

1941/1930 

-fll-8 

4- 4-0 
-1-28-5 
-1-16-2 
-1-15-8 
-M6-4 
-1- 6-2 
-13-7 
-1-4-8 
-1- 9-5 

- 4-1 

Pour-cent 
dee ventee 

anuelles 

1930 

17-6 

24-4 
18-6 
17-6 
18-4 
16-1 
14-9 
22-8 
20-3 
16-5 

54-0 

1941 

15-7 

21-9 
14-4 
16-9 
17-0 
14-7 

' 14-2 
19-9 
17-0 
14-5 

40-8 

Emploiement dans le commerce de ddtail 

Environ 525,000 personnes se sont livrdes activement au commerce de ddtail au Canada, en 
1941. Plus de 132,000 dtaient propridtaires de leur dtablissement. Les autres dtaient des em
ployds k salaire, travaillant soit k temps entier, soit k temps partiel. Le commerce de ddtail 
est done une activitd majeure du pays, non seulement en ce qui concerne la distribution des denrdes 
au consommateur, mais aussi par rapport k I'emploiement fourni. 

La prdsente section expose la tendance dans le nombre de personnes ayant prix une part 
active au commerce de ddtafl qui s'est ddveloppd entre 1930 et 1941, deux anndes pour lesqueUes 
des statistiques ddtaflldes sont disponibles, et ddcrit certaines caractdristiques de la situation de 
I'emploiement telle qu'eUe dtait en 1941. II est k espdrer que l'information prdsentde ici aura une 
portde utfle sur la tdche du rdtabUssement dans des occupations de temps de paix, de plusieurs 
de ceux qui sont maintenant dans les forces armdes ou employds dans des industries de guerre. 

II est reconnu que plusieurs caractdristiques du commerce 'de ddtail du Dominion ont changd 
depuis 1941, rdaction due au ddveloppement du programme de guerre. La Pdnurie de matdriaux 
a affectd diffdrents genres de commerce k un degrd d'intensitd diffdrente. Les nouveaux magasins 
de ddtail, qui autrefois compensaient pour le retrait de certains autres, ont dtd interdits en 1942, 
mais cette poUtiqiie s'est reiachde en 1944. Des enrdlements parmi ceux qui s'adonnaient au 
commerce de ddtail en 1941, et des migrations d'ouvriers vers les industries de guerre et autres, 
se sont aussi produits. Le moddle de distribution de. ddtail en 1941, bien qu'influencd par les 
conditions de temps de guerre, n'en refldte pas moins le niveau relativement dlevd de I'emploie
ment et la piussance d'achat du consommateur en cette annde. En ce sens, la structure et le 
niveau du commerce de ddtail de 1941 peuvent se rapprcoher d'une situation qu'il serait ddsirable 
d'atteindre, au moins dans les anndes d'aprds-guerre. 
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Les formules employdes dans le recensement du commerce coritenaient une question deman
dant k chaque firme d'indiquer le nombre moyen d'employds engagds dans son commerce pendant 
une semaine ou un mois type de I'annde du recensement. Le nombre d'employds travaillant k 
temps entier et celui d'employds travaiUant k temps partiel devaient dtre consignds sdpardment, 
et chacun de ces deux groupes devait dtre subdivisd encore d'aprds le sexe. Toutes les firmes 
avaient regu instruction d'indiquer sur leur rapport le montant global payd durant I'annde aux 
employds travaiUant k temps entier et k temps partiel. Les compagnies ou firmes non incorpordes 
ont dtd prides d'indiquer le nombre de propridtaires des deux sexes, se Uvrant activement au 
commerce, en dtabUssant une distinction entre les propridtaires retirant un montant ddtermind 
en compensation de leurs services, et ceux qui ne suivaient pas cette pratique. Le montant total 
des sommes ainsi retirdes devait aussi dtre consignd dans le rapport. 

La prdsente analyse-de I'emploiement dans le commerce de ddtail est basde sur les rdponses 
k cette enqudte, rdponses qui reprdsentent les conditions moyennes de I'annde du recensement. 
D'un autre c6td, les chiffres (pour la population active) sont tirds des statistiques du recensement 
de la popiflation et sont en rapport avec la situation existant le premier juin 1941. 

Les employds hommes, engagds dans le commerce de ddtail, comprenant les propridtaires, 
les temployds k temps entier et k temps partiel, forment 9-7 p.c. des 3,676,563 hommes ayant un 
emploi rdmundrateur au Canada en 1941, tandis que les femmes comprennent 20-0 p.c. des 
833-972 dont il a dtd fait rapport (comme population active) 3, la fin du recensement. Les 
employds hommes se Uvrant au commerce de ddtail forment presque la mdme proportion du total 
de la population active en 1930 qu'en 1941, mais la proportion des femmes se Uvrant au commerce 
de ddtail au nombre de femmes ayant un emploi lucratif dtait un peu plus faible en 1930 qu'en 
1941, soit 14-7 p.c. pour la premiere annde, comparativement S, 20-0 p.c. pom- la dernidre. La 
proportion d'hommes et de femmes de la population active engagde dans le commerce de ddtail 
en 1930 et en 1941, est indiqude dans le tableau XXV. 

TABLEAU XXV.—NOMBRE SE LIVRANT ACTIVEMENT AU COMMERCE DE DETAIL COMPARATIVE
MENT A LA POPULATION ACTIVE, PAR PROVINCE, 1941 ET 1930 

Province 

Canada, total(') 

1941 

Population active 

Hommes 

3,676,563 

30,462 
177,514 
136,556 
977,306 

1,257,475 
240,399 
297,119 
271,800 
287,932 

Femmes 

833,972 

6,137 
37,137 
27,538 

260,372 
315,428 
49.912 
42,780 
40,442 
55,226 

Pour-cent se Uvrant 
activement au 

commerce de detail 

Hommes 

9-7 

6-0 
8-3 
7-2 
9-9 

U-I 
8-8 
7-3 
8-2 

10-2 

Femmes 

20-0 

15-4 
23-7 
21-3 
14-7 
22-7 
22-8 
16-6 
20-8 
26-9 

1930 

Population active 

Hommes 

3.261,371 

27,818 
153,151 
117,933 
823,287 

1,096,726 
225,764 
301,435 
252,742 
262,515 

Femmes 

665,859 

4,348 
27,936 
22,072 

202,422 
249,488 
44,908 

•37,476 
33,461 
43,748 

Pour-cent se livrant 
activement au 

commerce de detail 

Hommes 

9-3 

6-2 
7-8 
7-6 
9-9 

10-4 
8-5 
7-3 
7-5 
9-6 

Femmes 

14-7 

12-2 
14-5 
14-5 
11-7 
16-5 
16-8 
10-2 
13-7 
20-0 

(') Ne comprenant pas le Yukon et les Territoires du Nord-Ouest. 

Propridtaires de compagnies non incorpordes.—Les propridtaires s'adonnant au com
merce de ddtail dtaient au nombre de 131,823 en 1941, d'aprds le tableau XXVI, augmentation 
de 9-0 p.c. sur le total de 120,936 en 1930. En 1941, les propridtaires formaient environ 31 p.c. 
de tous les effectifs de travaiUeurs k temps entier, comprenant les propridtaires et les employds 
k salaire de temps entier. La proportion correspondante en 1930 dtait de 34 p.c. 

Les propridtaires comprennent les simples possesseurs ou les exploitants k leur propre compte, 
et les associds actifs. des magasins exploitds sous la forme d'organisation appelde socidtd de parte
naires. Les producteurs-distributeurs de lait, les dldvateurs en chalne vendant le charbon et 
le bois, et les'exploitants ambulants ont dtd inclus dans les tableaux ordinaires du cominerce de 
ddtail en 1930, mais lis en ont dtd exclus en 1941. Les chiffres de 1930, indiquds dans le tableau 
XXVI, ont dtd revisds, Ik oil c'dtait'ndcessaire, afin de les rendre comparables k ceux de 1941. 
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Un total de 124,189 magasins de ddtafl ont dtd exploitds, soit par des particuUers proprid
taires, soit par des socidtds de partenaires, en 1941. Ceci est indiqud dans le tableau XXIX, 
fournissant des statistiques sur les magasins classifids selon la forme d'organisation. Les 131,823 
propridtaires dont il a dtd fait rapport se sont occupds activement de ces magasins. Dans quel
ques cas, un seul propridtaire exploite plus d'un magasin; dans d'autres cas, deux partenaires 
ou plus peuvent dtre engagds activement dans la direction d'un seul magasin de ddtafl. L'excd-
dent du nombre de propridtaires sur le nombre de magasins reprdsente le degrd selon lequel ce 
dernier facteur fait plus que compenser pour le premier. Dans I'ensemble, les 131,823 proprid
taires forment environ 48 p.c. de toutes les personnes employdes k temps entier dans les 124,189 
magasins exploitds par des propridtaires particuliers et des socidtds de partenaires, et ils dirigeaient 
le travafl de 145,840 employds k temps entier et 63,337 employds k temps partiel. 

Sur les 131,823 propridtaires relevds en 1941, il y en avait 44,993 recevant un salaire ddtermind, 
ou retirant rdguUdrement de la caisse. Le total des salaires ou des ddcaissements pour ces 44,993 
propridtaires, se chiffrait k $60,703,800, soit une moyenne de $1,349 par personne. Les relevds 
sur une base rdgionale indiquent une variation en ce qui concerne les salaires des propridtaires, 
de $1,481 en Nouvelle-Ecosse k $1,063 en Saskatchewan. Par principaux genres de commerce, 
les salaires des propridtaires dtaient les plus dlevds dans le groupe des meubles, articles de mdnage 
et radios, pour lequel la moyenne dtait de $1,882. lis dtaient les plus bas dans le groupe des 
restaurants, avec une moyenne de $987. 

Comme ces chiffres des salaires moyens par propridtaire, sont basds sur les relevds d'un nom
bre dchantillon de firmes seulerdent, ils peuvent ne pas indiquer la rdmundration regue par touS 
les propridtaires. Dans plusieurs cas, les propridtaires de plus petits magasins ne regoivent pas 
cette forme ordinaire de rdmundration. La moyenne des salaires par propridtaire, teUe qu'eUe 
est calculde d'aprds les relevds du recensement, a done tendance ^ reprdsenter plutdt les magasins 
moyens et plus grands, que le commerce de ddtail dans son ensemble. 

A cause de mdthodes diffdrentes des chiffres de comparaison avec les salaires des propridtaires 
en 1930, ne sont pas disponibles. Le nombre et le salaire des propridtaires, tels qu'ils sont con
signds dans le recensement de 1941, se rapportent aux firmes non incorpordes seulement. Dans 
le recensement prdcddent, les actionnaires de compagnies incorpordes se livrant activement au 
commerce, dtaient frdquemment inscrits comme propridtaires et dtaient ainsi classifids. Ces 
mdmes personnes sont considdrdes comme employdes dans le recensement de 1941. L'inclusion 
de ces actionnaires de compagnies incorpordes dans les statistiques sur les propridtaires, dans 
un recensement, et leur exclusion dans I'autre, invalident toute conclusion que Ton pourrait tirer 
de comparaisons basdes sur les relevds des deux pdriodes. 

Les marchandises retirdes par les propridtaires pour leur propre usage constituent une autre 
source de revenu. La valeur globale des marchandises ainsi retirdes dtait de $17,090,700, I'annde 
du recensement. Ce montant a dtd distribud par provinces comme suit: He du Prince-Edouard, 
$142,900; Nouvelle-Ecosse, $1,162,300; Nouveau-Brunsvvick, $742,400; Qudbec, $5,621,500; 
Ontario, $4,650,400; Manitoba, $1,125,400; Saskatchewan, $1,222,500; Alberta, $1,260,200; 
Colombie Britannique, $1,153,800; Yukon et Territoires du Nord-Ouest, $9,300. Ces retraits 
ont dtd inscrits par les magasins dont les propridtaires ont indiqud qu'ils recevaient un salaire 
ddtermind et par les autres. Les retraits de marchandises dans le premier cas reprdsentaient un 
surplus aux salaires des propridtaires, tandis que dans le second cas, ils tenaient en partie lieu de 
salaires rdguUers. . 

Le capital requis pour I'exploitation des magasins de ddtail est un aspect important du pro-
bldme auquel ont k faire face ceux qui voudraient entrer dans ce genre de commerce. Le capital 
ndcessaire varie considdrablement selon le genre de commerce, I'emplacement du magasin et le 
fait qu'il est loud ou possddd en propre, le codt de I'outillage ndcessaire et le volume anticipd 
des ventes initiales. Les stocks de marchandises sont un didment important dans presque tous 
les genres de commerce. Dans le prdsent volume, des donndes sont prdsentdes dans diffdrents 
tableaux, pour des genres de commerce particuUers dont les ventes moyennes et les inventaires 
moyens par magasin peuvent dtre calculds. Dans plusieurs genres de commerce cependant, un 
grand nombre de magasins ayant un volume de ventes relativement petit, faussent les moyennes 
ainsi calculdes. II faudra done se reporter aux tableaux reprdsentant la distribution des magasins 
et des ventes d'aprds I'importance des commerces. L'information sur le capital engagd dans les 
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magasins de ddtail a dtd obtenue pour les magasins inddpendants, conjointement avec le pre
mier recensement des dtabUssements de commerce et de service en 1930. Cette information a dtd 
compilde pour le Canada en gdndral, selon les genres individuels de commerce, sdpardment pour 
les magasins dans des locaux louds et des locaux possddds en propre. Ces chiffres sont contenus 
dans le tableau 14 du volume X du Recensement du Canada, 1931. Vu la difiicultd dprouvde 
pour obtenir des statistiques exactes sur le capital engagd, lors du recensement prdcddent, aucun 
effort n'a dtd fait dans ce sens pour le recensement de 1941. 

TABLEAU XXVI.—RfiSUMfi DU PERSONNEL DES MAGASINS DE DETAIL, 1930 ET 1941 

1930(1) 1941 
Pour-cent 
du change

ment 
1941/1930 

Nombre de magasins 
Total des ventes 

Propridtaires, total 
Hommes -

-Femmes 

Employ^ k temps entier, total 
Hommes 
Femmes 
Salaires et gages, total 
Salaire moyen par employ^ 

Employes k temps partiel, total 
Hommes 
Femmes 
Salaires et gages, total 
Salaire moyen par employ^ 

Total des employ^ k temps entier 
Hommes 
Femmes 

Total des employ(5s k temps entier et k temps partiel 
Hommes 
Femmes 

119,621 
$2,740,105,200 

120,936 
109,217 
11,719 

237,072 
164,390 
72,682 

$ 246,363,400 
$ 1,039 

36,254 
23,004 
13,250 

$ 10,346,600 
$ 285 

368,008 
273,607 
84,401 

394,262 
296,611 
97,651 

137,331 
$3,440,901,700 

131,823 
116,202 
16,621 

297,047 
188,658 
108,389 

$ 289,379,600 
$ 974 

95,561 
53,479 
42,082 

$ 25,058,000 
$ 262 

428,870 
303.860 
125,010 

524,431 
357,339 
167,092 

-f 14-8 
-1- 25-6 

-1- 9-0 
-1- 6-5 
-1- 41-8 

4- 25-3 
-1- 14-8 
-(- 49-1 
-F 17-5 
- 6-3 

-M63-6 
-1-132-5 
-f217-6 
4-142-2 
- 8-1 

-f 19-8 
-t- 11-1 
-\- 48-1 

-1-33-0 
-1- 20-5 
-1- 71-1 

C) Les chiffres de 1930 ont 6b& ajust^ 1̂  oil c'dtait ndcessaire, afin de les rendre comparables k ceux de 1941. 

Employds k temps entier et k temps partiel.—Le nombre d'employds k temps entier 
et k temps partiel a augmentd de 1930 k 1941, cependant l'augmentation des employds k temps 
partiel est beaucoup plus forte. En fait, le nombre total d'employds k temps entier est passd 
de 237,072 en 1930 k 297,047 en 1941, augmentation relative de 25-3 p.c, mais le nombre total 
d'employds a temps partiel s'estdlevd de 36,254 k 95,561, augmentation de 163-6 p.c. D'un 
autre c6td, les ventes de ddtail ont augmentd de 25 -6 p.c. et le nombre d'dtabUssements de ddtail 
de 14-8 p.c. entre les deux mdmes anndes. Ces chiffres sont indiquds dans le tableau XXVII. 

L'augmentation disproportionnde du personnel a temps partiel ddnote une tendance marqude 
k I'emploiement de tels employes dans le commerce de ddtafl. Les fluctuations des ventes de 
ddtail au cours des diffdrentes parties de la semaine et de la journde, permettent il plusieurs 
ddtaillants de rdsoudre leurs problemes d'emploiement aux pdriodes d'affluence, par I'embauchage 
d'employds a temps partiel, sans augmentation de leur effectif k temps entier. Les chiffres de 
recensement du commerce de ddtail du Canada en 1941 ont dtd affectds aussi par les conditions 
dconomiques des deux premieres anndes de la guerre, et c'est probablement a cause de ces facteurs 
que s'est produite la plus grande partie de l'augmentation des ventes de 25-6 p.c. sur celles de 
1930. Bien que plusieurs prix de ddtail aient dtd plus dlevds k la fin de 1941 qu'au commence
ment de la guerre, l'indice gdndral des prix de ddtail de I'annde 1941 tout entidre, dtait considd
rablement plus bas que celui de 1930. Le volume physique de marchandises manides en 1941, 
dtait done beaucoup plus grand qu'en 1930 et l'augmentation de 25-3 p.c. du nombre d'employds 
k temps entier illustre ce fait. L'augmentation de 163-6 p.c. du nombre d'employds k temps 
partiel, bien qu'influencde partieUement par l'augmentation du volume physique des marchan
dises manides, refldte probablement k un plus haut degrd la tendance vers I'emploi plus rdpandu 
des travaflleurs k temps partiel, et les difficultds dprouvdes pour obtenir de I'aide appropridc 
pendant la deuxieme annde complete de la guerre. 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 xcix 

Le gain relatif de I'emploiement k temps partiel entre 1930 et 1941 a ddpassd l'augmenta
tion de I'emploiement k temps entier dans tous les groupes de genres de commerce principaux, 
d'aprds les chiffres prdsentds dans le tableau XXVII. A cause de certains changements de ddfini
tion et des difficultds dprouvdes par plusieurs firmes k ddterminer leur emploiement moyen k 
temps entier et &> temps partiel, les pourcentages indiquds dans ce tableau doivent dtre reconnus 
comme des donndes approximatives, plutdt qu'exactes, du mouvement de I'emploiement entre 
les deux anndes de recensement. Les restaurants et les magasins d'autoinobiles ont relevd les 
deux plus fortes augmentations dans le nombre d'employds, tant k temps entier qu'fi, temps 
partiel, refldtant ainsi I'expansion marqude qui s'est produite dans ces deux domaines pendant 
la pdr iode e n t r e les d e u x r e c e n s e m e n t s . 

TABLEAU XXVII.—EMPLOIEMENT A TEMPS ENTIER ET A TEMPS PARTIEL DANS LE COMMERCE 
DE D^ITAIL, PAR GROUPES DE GENRE DE COMMERCE, 1930 ET 1941 

Groupe de genre de commerce 

Employ^ k temps entier 

1930 

Nombre Pour-cent 
du total 

. 1941 

Nombre Pour-cent' 
du total 

Pourcen
tage du 

changement 
1941/1930 

Total, tous les magasins 

Groupe de I'alimentation 
Magasins gdndraux de campagne 
Groupe des marchandises gdndrales 
Groupe de I'automobile 
Groupe du v6tement 
Groupe des matdriaux de construction 
Groupe des meubles, articles de mdnage, radios 
Groupe des restaurants 
Autres magasins de ddtail 
Groupe de la marchandise de seconde main 

o 

(1)237,072 

45,615 
11,373 

. 51,880 
28,073 
20,153 
12,987 
10,943 
18,838 
37,675 
1,146 

100-0 

19-1 
4-8 
21-7 
11-8 
8-4 
5-4 
4-6 
7-9 
15-8 
0-5 

297,047 

52,265 
11,273 
68.622 
38,541 
25,208 
14,375 
11,421 
32,722 
41,615 
1,005 

100-0 

17-6 
3-8 

23-2 
13-0 
8-5 
4-8 
3-8 

• 11-0 
14-0 
0-3 

-1- 25-3 

-1- 14-6 
- 0-9 
-\- 32-3 
-1- 37-3 
-I- 25-1 
-1- 10-7 
-1- 4-4 
-1- 73-7 
H- 10-6 
- 12-3 

Employds k temps partiel 

Groupe de genre de commerce 1930 

Nombre Pour-cent 
du total 

1941 

Nombre Pour-cent 
du total 

Pourcen
tage du . 

changement 
1941/1930 , 

Total, tous les magasins 

Groupe de I'alimentation 
Magasins gdndraux de campagne 
Groupe dos marchandises gdndrales 
Groupe de I'automobile 
Groupe du vfitement 
Groupe des matdriaux de construction 
Groupe des meubles, articles de mdnage, radios 
Groupe des restaurants 
Autres magasins de ddtail 
Groupe do la marchandise de seconde main 

(1)36,264 

8,578 
2,107 
7,730 
2,689 
4,026 
1,680 

957 
1,392 
7,376 

241 

100-0 

23-3 
5-7 

21-0 
7-3 

10-9 
4-6 
2-6 
3-8 

20-1 
0-7 

95,561 

22,690 
4,032 

20,900 
7,652 

11,388 
3,498 
2,087 
6,814 

16,143 
357 

100-0 

23-7 
4-2 

21-9 
8-0 

11-9 
3-7 
2-2 
7-1 

16-9 
0-4 

-1-163-6 

-H64-5 
-(- 91-4 
-1-170-4 
-1-184-6 
-f 182-9 
-1-108-2 
-fll8-l 
•f389-5 
-fll8-9 
-1-48-1 

(1) Les chiffres de totaux de 1930 ont dtd revisds pour les rendre comparables k ceux de 1941. 
pas dtre rdparties entre les diffdrents sous-groupes. 

Ces revisions ne peuvent 

Le groupe des marchandises gdndrales a fourni du travail k un plus grand nombre d'employds 
k temps entier que tous les autres groupes, comptant 23-2 p.c. de tous les employds de ce genre 
se livrant au commerce de ddtail en 1941. Viennent ensuite dans I'ordre indiqud le groupe de 
I'alimentation, "les autres magasins de ddtail" et le groupe de I'automobile, ordre qiu n'a pas 
changd depuis 1930. Le groupe de I'alimentation a employd le plus grand nombre de travaflleurs 
k temps partiel en 1941, et il est suivi dans I'ordre indiqud du groupe des marchandises gdndrales, 
des "autres magasins de ddtail" et du groupe du vdtement, ordre semblable k celui qui avait 
dtd obtenu I'annde du recensement prdcddent. 

Employds, hommes et femmes.—La composition par sexe, de ceux qui travaillent au 
commerce de ddtail, a changd considdrablement entre les deux anndes de recensement, la propor
tion de femmes au nombre total d'employds augmentant tant pour les propridtaires que pour les 
employds k temps entier et k temps partiel. Ceci refldte le fait que les adjonctions aux effectifs 
de travail pendant la pdriode entre les deux recensements se sont produites k un taux beaucoup 
plus rapides chez les femmes que chez les hommes. 
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La plus grande partie de l'augmentation du nombre de propridtaires femmes entre 1930 et 
1941, est concentrde dans les groupes de ralimentation et du vdtement, mais des augmentations 
importantes sont dvidentes aussi dans le groupe des restaurants et celui des "autres magasins de 
ddtafl". Ces changements, dans quelques cas, sont une consdquence de I'enrdlement ou du 
changement d'occupation des propridtaires hommes, alors que leurs femmes dans certains cas 
ont pris la direction de leurs magasins. Dans d'autres cas, des femmes ont dtabli leurs propres 
magasins, entre les deux anndes de recensement. 

Le pourcentage des gains dans le nombre d'employds k temps entier entre 1930 et 1941. dtait 
considdrablement plus gros pour les femmes que pour les hommes dans tous les groupes de genre 
de commerce, exceptd celui de la marchandise de seconde main. L'augmentation relative des 
employds k temps partiel, hommes et femmes, d'apres le genre de commerce, dtait semblable 
au mouvement des employds k temps entier correspondants, k I'exception du groupe des mar
chandises gdndrales et de celui des restaurants. Les magasins gdndraux de campagne et le groupe 
des meubles, articles de mdnage et radios ont relevd des diminutions de I'emploiement des em
ployds a temps entier, hommes, entre 1930 et 1941, mais de telles diminutions dtaient accompagndes 
d'augmentations considdrables dans le nombre de travaiUeurs k temps entier, femmes, et k temps 
partiel, hommes et femmes, avec gains particulidrement dlevds dans le personnel k temps partiel 
fdminin. Le pourcentage des augmentations des employds, hommes et femmes, k temps entier 
et k temps partiel, est indiqud dans le tableau XXVIII. , • 

TABLEAU XXVIII.—POURCENTAGE DE CHANGEMENT CHEZ LES EMPLOYES HOMMES ET FEMMES, 
D'APRfiS LES PRINCIPAUX GENRES DE COMMERCE, 1930-1941 

Groupes de genres de commerce 

Pourcentage du change
ment chez les employds 

k temps entier 

Hommes Femmes 

Pourcentage du change
ment chez les employds 

k temps partiel 

Hommes Femmes 

Total, tous les magasins 

Groupe de I'alimentation 
Magasins gdndraux de campagne 
Groupe des marchandises gdndrales 
Groupe de I'automobile 
Groupe du vdtement 
Groupe des matdriaux de construction 
Groupe des meubles, articles dc mdnage, radios 
Groupe des restaurants 
Autres magasins de ddtail 
Magasins de seconde main 

4- 13-6 

-1- 7-4 

23-3 
35-5 
11-4 
7-8 
0-6 

36-6 
2-0 

10-0 

-t- 49-1 

-I- 41-2 
-t- 23-8 
-1- 38-4 
-t- 71-5 
4- 39-8 
-1- 40-5 
-1- 27-7 
4-120-4 
-f- 50-4 
- 32-5 

-f 1,32-5 

-fl46-I 
-f 69-6 
-1-252-7 
4-170-0 
4-113-3 
4- 92-7 
4- 88-4 
4-309-4 
4- 89-8 
4- 25-8 

4-217-6 

4-218-4 
4-170-2 
4-167-8 
4-614-0 
4-209-1 
4-431-2 
4-310-2 
4-384-4 
4-372-3 
-H75-0 

Ces changements refldtent les ajustements du commerce de ddtail aux conditions de temps de 
guerre ainsi qu'a des facteurs dconomiques de plus longue durde, mais malheureusement, il est 
impossible de ddterminer I'importance relative de chacun de ces dldments. La situation de la 
main-d'oeuvre masculine en 1941 peut avoir poussd plusieurs ddtaiUants k ajouter un nombre 
considerable d'employds femmes a leur personnel k temps entier et k temps partiel non seulement 
pour s'occuper des ventes dont le volume a augmente, mais pour se protdger contre des difficultds 
anticipdes de travafl. D'un autre cote, la tendance k un emploiment proportionnellement plus 
grand de femmes, a caracterisd aussi le commerce de ddtail des Etats-Unis entre 1929 et 1939. 
Des conditions dconomiques semblables se sont produites dans le commerce de ddtail du Canada 
dans la pdriode entre 1930 et 1939, et il est done fort possible que les exploitations de ddtail aient 
rdagi d'une fagon semblable dans ces conditions. 

Salaires et gages moyens par employd.—La moyenne des salaires et des gages des em
ployds k temps entier et k temps partiel est plus basse en 1941 qu'en 1930. Ainsi, les salaires et 
gages moyens de tous les employds k temps entier sont de $1,039 en 1930 et de $974 en 1941. 
tandis que les chiffres correspondants pour tous les employds k temps partiel sont de $285 en 
1930 et de $262 en 1941.- La moyenne des salaires pour temps entier et temps partiel en 1941 
est la plus haute en Colombie Britannique, soit $1,106 et $328 par personne, tandis que la plus 
basse moyenne des salaires et des gages pour temps entier et temps partiel se trouve dans I'lle 
du Prince-Edouard, $752 et $209 par personne. Lorsqu'ils sont calculds d'aprds les principaux 
genres de commerce, les salaires et gages moyens de chaque employd k temps entier et k temps 
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partiel sont les plus dlevds en 1941, dans le groupe des meubles, articles de mdnage et radios, soit 
$1,293 et $339 par personne. Les restaurants ont la plus basse moyenne, soit $643 par personne, 
pour les employds k temps entier, et $232 par personne, pour les employds k temps partiel. Ces 
deux moyennes sont basdes sur des chiffres sensds comprendre une indemnitd de table. Les 
pourboires constituent une source suppldmentaire de revenu pour les employds de restaurants, 
mais la valeur de ces gratifications n'a pas dtd indiqude sur les formules de recensement. 

La moyenne des salaires et des gages de chaque employd k temps entier et k temps partiel 
a dtd obtenue, en divisant le total des salaires et des gages payds k chacune de ces deux classes, 
par le total du nombre d'employds, hommes et femmes. Ces moyennes indiquent done le niveau 
des salaires et des gages, mais ne reprdsentent pas les taux moyens de rdmundration des employds 
hommes ou femmes. II est k rappeler aussi que, d'apres la ddfinition du recensement, les employds 
-k temps entier sont ceux qui travaillent une journde ou une semaine rdgulidre compldte. Les 
employds travaillant une partie de I'annde sont done considdrds comme personnel k temps entier, 
si leurs pdriodes d'emploi sont conformdes k la ddfinition du recensement. II n'y a pas de chiffres 
disponibles.indiquant I'importance des employds k temps partiel, ni en 1930, ni en 1941, mais 
une tendance vers l'augmentation de I'emploiement d'un tel personnel, porterait il rdduire la 
moyenne des salaires et des gages de chaque employd k temps entier, du niveau oil elle dtait 
I'annde prdcddente. La plus grande proportion d'employds femmes se livrant au commerce de 
ddtafl en 1941, pourrait vraisemblablement faire diminuer la moyenne des salaires et des gages 
payds k chaque catdgorie de travaflleurs en 1941, d'un niveau au-dessous de celui de 1930. Ce
pendant, la rdduction du volume des ventes et l'augmentation de la concurrence qiu ont caractd-
risd les anndes d'intervalle sont probablement des facteurs importants qui ont fait baisser les 
salaires et les gages au niveau qu'ils ont atteint dans la dernidre pdriode. 

L'emplolement selon la forme d'organisation.—D'aprds le tableau XXIX, les magasins 
exploitds par des propridtaires et par des socidtds de partenaires en 1941, ont employd ensemble, 
environ le mdme nombre de travaflleurs k temps entier et deux fois autant de travaflleurs k temps 
partiel que les corporations. Cette comparaison, cependant, ne considdre pas les 131,823 pro
pridtaires occupds k la direction des 124,189 magasins exploitds par des organisations d'individus 
propridtaires ou de socidtds de partenaires. Ces propridtaires vont de pair avec les gdrants k 
salaire des magasins exploitds par des corporations. Quand, pour fins de comparaison, les pro
pridtaires sont comptds comme employds k temps entier, ces magasins ont augmentd d'importance 
au point de vue du personnel. Les 124,189 magasins exploitds par des individus propridtaires 
et des socidtds de partenaires forment 90-4 p.c. du total des magasins et ont fourni du travafl k 
145,840 employds k temps entier et k 131,823 propridtaires. Ainsi, un total de 277,663 personnes 
se sont livrdes pleinement k I'exploitation de ces ddbouchds de ddtail et forment en-viron 65 p.c. 
des 428,870 individus travaillant dans tous les magasins, soit comme employds il temps entier, 
soit comme propridtaires. Les corporations ont fourni de I'emploiement k 147,211 travaifleurs 
k temps entier, et ceux-ci comprennent 49 - 5 p.c. de tous les employds k temps entier, mais environ 
34 p.c. seulement du total de ceux qui se livrent pleinement au commerce de ddtafl. 

TABLEAU XXIX.-MAGASINS, VENTES, EMPLOIEMENT ET SALAIRES PAR FORME 
D'ORGANISATION, CANADA, 1941 

Forme d'organisation 

Magasins 

Nombre 

137,331 

113,627 
10, ,562 
12,051 

445 
646 

Pour-
cent 

100-0 

82-7 
7-7 
8-8 
0-3 
0-5 

Ventes 

Montant 

$ 
3,440,901,700 

1,589,762,300 
318,807,900 

1,400,769,200 
19,839,000 

111,723,300 

Pour-
cent 

100-0 

46-2 
9-3 

40-7 
0-6 
3-2 

Employds -k temps entier 

Nombre 

297,047 

120,605 
25,235 

147,211 
1,961 
2,035 

Pour-
ceut 

100-0 

40-6 
8-5 

49-5 
0-7 
0-7 

Salaires et gages 

Montant 

$ 
289,379,500 

96,022,400 
21,298,100 

167,547,100 
1,369,000 
3,142,900 

Pour-
cent 

100-0 

33-2 
7-4 

57-8 
0-5 
1-1 
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TABLEAU XXIX.-MAGASINS, VENTES, EMPLOIEMENT ET SALAIRES PAR FORME 
D'ORGANISATION, CANADA, 1941-fin 

Forme d'organisation 

Employds k temps partiel 

Nombre 

95,561 

54,871 
8,466 

31,647 
242 
435 

Pour-cent 

100-0 

57-3 
8-9 

33-0 
0-3 
0-5 

Salaires et gages 

Montant 

25,058,000 

12,369,100 
2,113,800 

10,266,600 
40,800 

267,800 

Pour-cent 

100-0 

49-3 
8-4 

41-0 
0-2 
1-1 

Emploiement d'apres I'importance des magasins.—Les dtabUssements de ddtail ont 
dtd classifids selon le nombre d'employds k salaire engagds dans le commerce. Presque 57,000 
magasins, ou un peu plus de 41 p.c. des 137,331 dtabUssements de commerce en 1941, ont fait 
rapport qu'ils n'avaient pas d'employds k salaire, et ces magasins n'ont fait que 8-6 p.c. des 
ventes totales. La plupart de ces magasins sont trds petits, la moyenne des ventes de tous les 
magasins compris dans ce groupe n'dtant que $5,200 par magasin. Ces dtabUssements, la plupart 
du temps, n'ont que les services de leurs. propridtaires avec I'assistance peut-dtre de quelques 
membres non rdmundrds de leur famille. A I'autre extrdmitd, 135 magasins seulement, y compris 
plusieurs dtabUssements k rayons, ont fait rapport qu'ils avaient 100 employds ou plus, I'annde 
du recensement. Ces dtabUssements ne constituent que 0-1 p.c. du total des magasins, mais 
ont fourni de remploiement S, 18 -1 p.c. du total des employds, et font 12 - 0 p.c. du total des ventes 
de ddtail. Comme indication de I'importance des magasins compris dans ce groupe, les ventes 
par magasin dtaient de $3,065,500 eh 1941, ndcessitant en moyenne I'emploiement de 432 person
nes k temps entier et 94 personnes k temps partiel. 

Les dtabUssements employant un k dix employds, au nombre de 74,079, forment le groupe 
moddle ou le plus commun. lis comprennent 54-0 p.c. de tous les magasins en 1941 et, contri-
buant & 51-4 p.c du total des ventes, ont 50-5 p.c. de tous les employds. Comme indication 
de la concentration de I'emploiement dans les plus grands magasins, les autres dtabUssements au 
nombre de 6,345, qui constituent seulement 4-6 p.c. du total des magasins ont 40-0 p.c du total 
des ventes de ddtafl et 49 - 5 p.c de tous les employds. 

La distribution des magasins, des ventes et de I'emploiement, d'aprds I'importance des 
magasins de ddtail, varie considdrablement dans les genres de commerce majeurs. Ceci devient 
particulidrement apparent en comparant les statistiques du groupe de I'alimentation k celles du 
groupe des marchandises gdndrales. Ainsi les magasins d'aUmentation avec de un k quatre 
employds forment 39-4 p.c. du total des magasins de ce genre, ont 41-6 p.c. du total des ventes 
et 48-5 p.c. de tous les employds occupds k ce genre de commerce. Les magasins d'aUmentation 
k 5 employds ou plus, constituent seulement 8-6 p.c. de tous les dtabUssements d'aUmentation, 
mais ont fait 43-1 p.c. des ventes et ont employd 51-5 p.c. de tous les salarids de ce groupe. Par 
contre, les magasins de marchandises gdndrales ayant de un k quatre employds, comprennent 
37-8 p.c. de tous les magasins de ce genre, mais n'ont fait que 6-7 p.c. du total des ventes de ce 
groupe et n'ont que 3-4 p.c. de tous les employds. Les magasins de marchandises gdndrales 
k cinq employds ou plus, d'un autre c6td, comprennent 33-7 p.c. du nombre total, ont fait 92-4 
p.c. des ventes et ont employd 96-6 p.c. de tous les travaiUeurs k salaire. De fait, les magasins 
de marchandises gdndrales k 100 employds ou plus, bien que comprenant seulement 1-9 p.c. du 
nombre total, ont fait 65-3 p.c. des ventes et avaient 69-5 p.c. de tous les employds. 

Le contraste marqud entre les magasins d'aUmentation et le groupe des marchandises gdnd
rales, y compris tous les magasins k rayons, les maisons k commandes postales et les bazars, 
refldte des diffdrences fondamentales, tant dans I'assortiment et I'dcoulement des marchandises 
vendues que dans le nombre de personnes et I'dtendue des rdgions desservies. Mdme si les 
chalnes d'aUmentation ont ddveloppd de grands magasins dans les centres urbains, le roulement 
de ceux-ci ne peut pas approcher celui des magasins k rayons et des maisons k commandes postales 
situds dans les grandes viUes et les rdgions mdtropolitaines. L'urbanisation, diffdrant d'une 
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fagon marqude dans les diverses provinces, a done une portde directe sur I'importance des 
ddbouchds de ddtafl. Ces diffdrences peuvent dtre constatdes par I'inspection des tableaux 
classifiant. le commerce de ddtafl de cette fagon. Ces tableaux se trouvent dans des sections 
approprides du prdsent volume. 

Ventes de produits 

La plus grande partie de l'analyse du commerce de ddtail contenue dans le prdsent rapport, 
est basde sur I'dtablissement ou magasin dans son entier, comme unitd de mesure. Les chiffres 
de ventes indiquds dans la plupart des tableaux reprdsentent le roulement global annuel des dta
bUssements classifids selon diffdrentes bases, teUes que: genre d'exploitation, forme d'organisation 
ou en gdndral, selon le genre de commerce traitd. Aucun effort n'est fait dans ces tableaux, en 
vue de subdiviser le commerce de chaque magasin en rayons, selon les articles vendus. 

Plusieurs phases de l'analyse des ventes demandent des chiffres de ventes de ddtail basds 
sur les denrdes. Le manufacturier, le distributeur ou tout autre annonceur est intdressd k la 
vente d'un produit individuel, globalement ou sur. une base rdgionale. II peut dtre intdressd k 
savoir dans quelle mesure les diffdrents genres de magasins servent de distributeurs de certaines 
denrdes. 

Aucun effort n'a'dtd ndgligd dans le recensement du commerce de 1941, pour obtenir l'infor
mation la plus exacte possible sur les ventes de ddtail, par denrdes. Avant le recensement, des 
firmes reprdsentatives dans chaque genre important de commerce ont dtd consultdes sur le mon
tant des ventes de ddtail qui peuvent dtre obtenues avec une exactitude raisonnable, avec les 
denrdes comme base. Les donndes sur les ventes de denrdes, obtenues dans le recensement de 
1930, ont dtd soumises k des epreuves de statistique, afin d'dprouver leur exactiture. Ces 
dpreuves, ainsi que les suggestions regues de la part des commergants, ont servi de guide en for-
mulant la ligne de conduite a tenir pour la compflation des chiffres de ventes de denrdes, lors du 
recensement de 1941. 

Tous les magasins n'ont pas pu faire rapport de leurs ventes par catdgories d'articles. De 
fait, aucun effort n'a dtd fait pour obtenir les ventes selon cette base des plus petits magasins dans 
certains genres de commerce. Dans certains genres d'affaires, I'dtat complet des statistiques 
fournies sur les marchandises est exceptionnellement bon. C'est le cas des genres de commerce 
tels que les magasins k rayons, les bazars et les marchands de vdhicules automobfles, genres de 
commerce dont I'exploitation est divisde en rayons et qui tiennent des livres de leurs ventes par 
rayon. D'un autre c6td, un nombre relativement restreint de confiseries ont pu rdpartir leurs 
ventes par groupes de denrdes. Le degrd selon lequel il a dtd fait rapport des statistiques de ventes 
par catdgories de marchandises, dans chaque genre de commerce peut dtre mesurd en exprimant 
les ventes totales des magasins d'un certain genre de commerce qui ont fait rapport de leurs ventes 
par catdgories de marchandises, comme un pourcentage du total des ventes de tous les magasins 
de ce genre, y compris ceux qui ont fait rapport de ces chiffres plus ddtaiUds, et ceux qui ne I'ont 
pas fait. Cette proportion est appelde la "liste de couverture des marchandises" et est indiqude 
dans le tableau 27, pour chaque genre de commerce, pour le Canada pris comme un tout, et aussi 
sur une base rdgionale. II est k remarquer .que la couverture des marchandises varie de 3-0 p.c 
pour les confiseries, fi, 98-9 p.c. pour les magasins k rayons. 

Comme tous les magasins n'ont pas fait rapport de leurs ventes de denrdes, il a faUu dtendre 
les chiffres de ceux qui ont fourni cette information, afin de donner une estimation sur la portion du 
commerce dont il n'a dtd fait aucun rapport. La procddure adoptde est la suivante: 

Les rapports de tous les magasins dans chaque genre de commerce (dpiceries, quincaiUeries, 
pharmacies, etc.) ont dtd divisds en deux groupes, ceux qui ont indiqud leurs ventes par catd
gories de marchandises, et ceux qui ne I'ont pas fait. En faisant usage seulement des rapports 
des magasins qui ont fourni des chiffres sur les denrdes dans chaque classification de genre de com
merce, les ventes de chaque denrde inscrite sur le questionnaire du recensement ont dtd rassem-
bldes. Ces totaux ont ensuite dtd exprimds comme pourcentages du total des ventes de ces mdmes 
magasins. Puis, ces pourcentages ont dtd appliquds au total des ventes de tous les magasins 
dans le genre de commerce correspondant, afin d'arriver k une estimation du total des ventes de 
denrdes de chaque genre de commerce. II faudra done remarquer que les statistiques des denrdes 
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fournies dans le prdsent rapport, concernent le commerce global de tous les magasins, et non 
seulement de ceux qui ont indiqud leurs ventes annueUes de I'annde du recensement, par catdgories 
de marchandises. 

Rdsumd des ventes de produits.—Les recettes des magasins de ddtail en 1941 se chif
frent k $3,440,901,700, dont $3,379,634,600 sont le produit de la vente des marchandises, et 
$61,267,100 proviennent de rdparations et d'autres services. Les $3,379,634,600 de ventes de 
marchandises des magasins de ddtafl ne reprdsentent pas la valeur totale des marchandises achetdes 
par les consommateurs I'annde du recensement. Les produits atteignent le consommateur par 
d'autres voies que les dtabUssements de ddtail. En particuUer, les boulangeries et laiteries manu
facturidres font de gros volumes d'affaires directement avec le consommateur domestique. Les 
hdtels vendent des liqueurs alcooliques et des repas. Quelques dtabUssements de gros font un 
volume apprdciable d'affaires sur une base de ddtail. Les ventes de fournitures aux fermiers se 
font par des coopdratives et par des compagnies d'dldvateurs en chaine, dans les Provinces de 
I'Ouest. Les dtabUssements s'occupant surtout de fournir des services, et assignds k la section 
des services du recensement, font quelques ventes de marchandises. Les produits se vendent 
encore par des exploitants ambulants et d'autres personnes n'ayant pas d'endroit fixe de com
merce. Le total des ventes de marchandises de ddtafl de ces agences suppldmentaires s'dldve 
k $313,216,500 en 1941 et ces ventes sont analysdes plus en ddtafl dans I'appendice B du prdsent 
rapport. 

Une partie du montant de ces ventes suppldmentaires ne peut pas dtre analysde par catdgorie 
de marchandises. Mais les ventes de ddtail des boulangeries et laiteries manufacturidres s'dlevant 
k $93,049,700 peuvent dtre classifides d'une fagon gdndrale, comme produits alimentaires. Les 
ventes dans les hdtels comprennent $78,695,800 de liqueurs alcooliques et $24,518,500 de recettes 
provenant des repas. En ajoutant ces sommes aux $3,379,634,600 de ventes de marchandises 
des magasins de ddtail, 11 en rdsulte un chiffre global de $3,575,898,600, reprdsentant les ventes 
qui peuvent dtre analysdes selon les catdgories de marchandises. La distribution de ce chiffre 
global par larges groupes de marchandises est donnde dans le tableau XXX. 

TABLEAU X X X - E S T I M A T I O N DES VENTES DE DETAIL PAR GROUPE DE MARCHANDISES, 
CANADA, I941\ 

Groupe des marchandises 

Total, toutes les marchandises (i). 

Aliments et produits divers 
Groupe de 1 automobile 
Vdtements et chaussures 
Fournitures de mdnage 
Liqueurs alcooliques 
Matdriaux de construction ..,", 
Recettes de la vente des repas 
Combustibles (charbon, coke, bois, etc) 
Drogues, produits pharmaeeutiques et articles de toilette.. 
Marchandises k la verge, articlas de tantaisie et merceries., 
Toutes les autres marchandises. 

Estimation des ventes 

Montant 

$ 
3,575,898,500 

958, 
544, 
521, 
295, 
234, 
166, 
149, 
112, 
81, 
66, 

444. 

172,800 
438.900 
837,000 
564,700 
888,700 
473,300 
345,400 
612,100 
714,500 
640,000 
311,100 

P»ur-cent 
du total 

100-00 

26-79 
15-22 
14-59 
8-26 
6-57 
4-66 
4-18 
3-15 
2-29 
1-86 

12-43 

(') Comprend les ventes de ddtail des boulangeries et laiteries manufacturidres et les ventes de liqueurs alcooliques et de 
repas dans les hotels, en plus des ventes de marchandises des magasins de ddtail. 

Les produits aUmentaires constituent le plus gros groupe du commerce de ddtafl, comptant 
26 - 79 p.c. de la valeur totale de toutes les ventes de ddtafl en 1941. Le groupe de I'aUmentation 
comprend non seulement les dpiceries, les -viandes et les fruits et Idgumes, mais aussi des articles 
tels que les produits de la boulangerie, les produits laitiers, les bonbons, la confiserie, la crdme 
glacde et les Uqueurs douces. Les recettes provenant des repas forment une catdgorie sdparde. 

Le groupe de I'automobfle occupe le second rang au point de vue des ventes calculdes en 
doUars, comptant 15-22 p.c. du commerce total annuel. Ce groupe comprend les vdhicules 
automobfles, neufs et usagds, modeles pour voyageurs et pour le commerce. Sont compris 
aussi les pidces et accessoires, les pneus, les chambres k air, I'essence et I'huile et tous les autres 
articles relevant du conomerce de I'automobfle. II est k remarquer qu'une partie du volume des 
ventes de ce groupe reprdsente la vente de marchandises aux producteurs plutdt qu'aux 
consommateurs. 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 cv 

La vente des vdtements et des chaussures a atteint le montant de $521,837,000 ou 14-59 
p.c. du commerce global. Viennent ensuite les articles de mdnage, les ventes dtant de $295,564,700 
ou 8-26 p.c. du chiffre total. Ce montant comprend des articles tels que appareils de mdnage, 
radios, meubles et fournitures de maison, tofles pour draps et pour la maison, vaisseUe, verrerie, 
couteUerie et argenterie. Sont incluses aussi toutes les fournitures de mdnage teUes que brosses, 
balais, savon et composds pour nettoyage. 

La vente des liqueurs alcooUques a atteint $234,888,700, ou 6-57 p.c. du total du commerce 
de ddtail. Ce montant comprend les ventes des ddbits de boissons du gouvernement, dans toutes 
les provinces exceptd I'lle du Prince-Edouard, et des dispensaires du gouvernement dans cette 
province. II comprend les ventes des hdtels dans toutes les provinces exceptd les trois Provinces 
Maritimes, des tavernes, des restaurants et des dpiceries du Qudbec, et des ddbits de vins exploitds 
par les fabriques de -vin en Ontario. Sont comprises aussi les ventes de ddtail faites par les entre-
p6ts des brasseurs et les magasins de ddtail des brasseurs en Ontario. 

La vente des matdriaux de construction se chiffre k $166,473,300 ou 4-66 p.c. du relevd 
global. Ce montant comprend la vente du bois et des matdriaux de construction vendus par les 
marchands de ces produits, mais il n'inclut pas les ventes faites par les scieries ou les manufac
tures de portes et chassis directement au consommateur ultime. Les deux derniers genres d'dta
bUssements sont considdrds comme manufacturiers et font rapport k la branche du bureau du 
recensement de I'industrie plutot qu'au recensement des dtabUssements de commerce et de ser
vice. Sont incluses aussi dans ce groupe de marchandises principales, les ventes des produits de 
ferronnerie, les peintures, les vernis, la vitre et le papier-tenture. 

Les recettes provenant des repas forment le total de $149,345,400. Ce chiffre comprend le 
revenu global provenant de la vente des repas, soit dans les hdtels, les restaurants, les cafdtdrias, 
soit aux comptoirs ou dans les saUes k manger des magasins de ddtail. II n'inclut pas les repas 
servis dans les cafdtdrias ou restaurants des dcoles ou des institutions industrielles ou commer
ciales, pour le besoin de leurs propres employds. 

La vente des combustibles, catalogude dans le recensement du commerce, atteint le montant 
de $112,612,100 ou 3-15 p.c. du commerce global de ddtail. Ce chiffre reprdsente les ventes 
seulement des marchands de combustible classifids comme ddtaillants. En plus, des ventes 
substantieUes de combustible sont faites au ddtail, par des firmes faisant surtout le commerce 
de gros. 

Les ventes de drogues, de produits pharmaeeutiques et d'articles et prdparations de toilette 
s'dldvent il $81,714,500. Ce montant comprend la vente des ordonnances, des drogues et pro
duits pharmaeeutiques par les pharmacies de ddtail, mais ne comprend pas la valeur des ordon
nances remplies par les mddecins dans leur propre dispensaire. . On doit dgalement dire que la 
vente des savons de toflette est comprise dans le chiffre citd prdcddemment pour les articles de 
mdnage, plutdt qu'ici. 

Un groupe moins considdrable consistant en marchandises k la verge, articles de fantaisie 
et merceries, compte des ventes d'une valeur de $66,540,000.. La vente des marchandises k la 
verge dvalude k $25,923,700, tandis que le reste du montant, $40,616,300, reprdsente la vente 
des articles de fantaisie et des merceries. Le chiffre des marchandises a la verge pourrait dtre 
divisd entre les vdtemeAts et les articles de mdnage, mais I'information disponible ne permet pas 
de faire cette subdivision. Une large part du montant des articles de fantaisie et des merceries 
pourrait aussi dtre appliqude au groupe du vdtement. 

Le groupe qui reste, consistant en plusieurs articles de marchandises n'ayant aucun rapport 
entre eux, a fait $444,311,100 de ventes ou 12-43 p.c. du commerce total. La papeterie, les livres 
et magazines, I'outiUage de bureau et de magasin, les montres et la bijouterie, le foin et la pro
vende, les articles de sport et les bicyclettes, les voitures k roues et les jouets, les fleurs et les 
couronnes, les appareils photographiques et fournitures, sont quelques-uns des principaux com
posants de ce groupe, pour lesquels des chiffres sdpards sont donnds dans les tableaux. Se trouve 
inclus dans le groupe qui reste, un constitutant majeur de $247,028,200, qui ne peut pas dtre 
analysd par catdgories de marchandises. Bien qu'une partie de ce chiffre reprdsente des denrdes 
de moindre importance, il a dtd Impossible de ddterminer la valeur des ventes de quelques groupes 
de marchandises relativement importantes, k cause du grand nombre de genres de commerce 
vendant cette marchandise, ou de I'dtat incomplet des statistiques fournies sur cette marchandise. 
Ceci est particulidrement vrai dans le cas des produits du tabac. 
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Comparaisons avec 1930.—La vente des aliments forme une proportion un peu plus faible 
du commerce global de ddtail, en 1941 qu'en 1930. La proportion des matdriaux de construction 
est aussi en baisse, rdsultat qui peut dtre attribud au ddcUn considdrable des ventes dans ce genre 
de commerce, dans les Provinces des Prairies. D'un autre c6td, la proportion de I'argent ddpensd 
par le consommateur pour les liqueurs alcooUques et les produits de I'automobile a augmentd, 
tandis que celle des autres larges groupes de marchandises est la mdme pour les deux anndes. 
Les pourcentages des ventes des groupes majeurs de marchandises par rapport au commerce 
global de ddtail en 1941, avec les proportions correspondantes de 1930 entre parenthdses, sont 
indiquds comme suit: aliments et produits divers, 26-79 p.c. (29-01 p.c; produits du groupe de 
I'automobile, 15-22 p.c. (12-16 p.c); vdtements et chaussures, 14-59 p.c. (14-76 p.c); articles 
de mdnage, 8-26 p.c (8-21 p.c); Uqueurs alcooliques, 6-57 p.c. (5-76 p.c); matdriaux de cons
truction, 4-66 p.c. (5.53 p.c); repas, 4-18 p.c. (3-80 p.c); combustibles, 3-15 p.c. (3-76 p.c); 
drogues, produits pharmaeeutiques et articles de toilette, 2-29 p.c. (2-45 p.c); dtoffes k la verge, 
articles de fantaisie et merceries, 1-86 p.c. (2-63 p.c); autres marchandises, 12-43 p.c. (11-93 
p.c). 

Ventes de marchandises par les magasins de ddtail.—Les tableaux 22-29 prdsentds 
dans le prdsent volume, contiennent des analyses des ventes de marchandises faites par les ma
gasins de ddtail. Les marchandises achetdes de ddbouchds autres que les magasins de ddtail, 
ne sont pas incluses. Le tableau 22 donne une analyse du commerce global de ddtail du Canada, 
basd sur les catdgories de marchandises, indiquant les ventes de chaque marchandise et le pour
centage qu'elles forment du grand total. Le tableau 23 donne des chiffres sur les ventes des 
marchandises, avec un peu moins de ddtail, pour chacune des provinces. Les tableaux 24 et 25 
fournissent le pourcentage de la distribution du montant en doUars du tableau 23. Dans le 
tableau 26, les ventes en doUars, par catdgories de marchandises, sont indiqudes pour le Canada 
et chacune de ses rdgions dconomiques, comme un tout, et aussi rdparti selon le genre de magasin 
dans lequel les ventes ont dtd faites. On trouvera ce. tableau utile pour mesurer I'importance 
relative des diffdrents genres de magasins, comme ddbouchds pour la vente des divers produits. 

Les tableaux 27 et 28 contiennent le pourcentage de distribution des ventes par marchandises, 
pour ces rnagasins dans chaque genre de commerce, qui ont pu faire rapport de leur chiffre d'af
faires, par catdgories de marchandises. lis indiquent pour chaque genre de commerce la pro
portion moyenne de la vente de chaque marchandise comparativement aux ventes totales, dans 
les quelques magasins dchantiUons qui ont fourni des statistiques pour chaque marchandise de 
leur commerce. Ces tableaux sont utiles parce qu'ils fournissent une indication de quelles 
marchandises se composent les divers commerces dans les diffdrentes provinces du Canada. 
Enfin le tableau 29 donne une. estimation des ventes d'un certain nombre de groupes choisis de 
marchandises, faites par les magasins k rayons, les magasins en chaine et les magasins de ddtafl 
inddpendants. 
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Chart 2 Grephitfue Z 
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Charh3 (jrophioue 3 
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CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

CANADA—KetaU Merchandise Trade, 1941 

STANDARD SUMMARY OF RETAIL FACTS 

Ratio of retail workers (tull-time and part-time 
employees and active proprietors) to total 
gainfully employed, by sex— 

Male 
Female 

Total population. 

Number of retail stores...; 

Total sales 

Sales per capita 

Population of places less than 1,000 

Per cent of total 

Sales in places of less than 1,000 

10 Per cent of total 

11 Population of incorporated places, 1,00(}-10,000. 

12 Per cent of total 

13 Sales in incorporated places 1,000-10,000 

14 Per cent of total 

15 Population of incorporated phices 10,000-30,000 

16 Per cent of total 

17 Sales in incorporated places 10,000-30,000. 

18 Per cent of total 

19 Population of incorporated places 30,000 and over. 

20 Per cent of total 

21 Sales in incorporated places 30,000 and over 

22 Per cent of total 

CanadaC) 

Full-time employees (Average number throughout 
the year)—Male 

Female 

Part-time employees (Average number throughout 
the year)—Male 

Female 

Total annual payroll, all stores 

Average annual salary per full-time employee.., 

Average annual salary per part-time employee.. 

Proprietors actively engaged in retailing 

11,506,635 

(•) 9-80 
(>) 19 

137,331 

3,440,901,700 

299 

5,653,280 

49-13 

576,165,400 

16-74 

1,419, 

12-34 

595,821,600 

17-32 

860,046 

7-47 

422,849,700 

12-29 

3,573,500 

31-08 

1,846,065,000 

53-65 

188,658 
108,389 

53,479 
42,082 

314,437,500 

974 

262 

131,823 

Proportion of total sales b y -
Single store independents ; 
Single stores in voluntary chains. 
Two- and three-store multiples •. — 
Local chains. 
Provincial chains 
Sectional and national chains 
Other types (including manufacturer-controlled 

chains) 

Prince 
Edward 
Island 

Iledu 
Prince-

Edouard 

68-9 
4-1 
8-1 
1-8 
8-4 
7 

95,017 

15-16 

863 

15,935,500 

168 

74,078 

77-94 

5,162,900 

32-40 

6,148 

6-47 

3,985,800 

25-01 

14,821 

15-59 

6,786,800 

42-59 

Nova 
Scotia 

Nouvelle-
Ecosse 

New 
Brunswick 

Nouveau-
Brunswick 

845 
580 

182 
126 

1,135,200 

752 

209 

839 

86-5 
0-3 
6-1 
0-1 
2-0 
4-0 

0-8 

577,902 

8-50 
23-32 

6,790 

165,033,700 

286 

315,568 

54-60 

23,283,500 

15-32 

117,335 

20-30 

51,551,700 

31-24 

74,571 

12-90 

37,046,800 

22-45 

70,488 

12-20 

51,151,700 

30-99 

7,629 
5,728 

. 1,877 
2,061 

12,959,200 

906 

218 

6,250 

68-2 
2-8 
9-5 
1-5 

11-1 
6 

0-6 

137,101 

7-33 
21-17 

101,843,100 

223 

316,035 

69-09 

23,337,400 

23-11 

56,800 

12-42 

25,324,200 

24-87 

32,825 

7-18 

28,298,300 

27-79 

51,741 

11-31 

24,683,200 

24-24 

4,994 
4,010 

Quebec 

Quebec 

997 
1,061 

8,334,700 

874 

223 

4,629 

68-2 
6-0 
6-3 
0-3 

12-0 
6-6 

0-6 

3,331,8 

14-68 

39,712 

818,671,100 

246 

1,346,097 

40-36 

94,158,000 

U-50 

481,525 

14-46 

122,673,000 

14-98 

24,247,700 

7-28 

80,923,400 

9-88 

1,262,783 

37-90 

5,209,167 

63-63 

50,694 
23,868 

13,616 
8,571 

72,379,600 

891 

269 

38,574 

72-7 
3-6 
7-4 
3-5 
5-0 
6-7 

1-1 

(1) Includes Yukon and Northwest Territories. 
C) Based on figures for provinces only. 



fiTABLISSEMENTS. DE COMMERCE ET DE SERVICE, 1941 

CANADA—Cominerce de d£taU, 1941 

. PRINCIPAUX FAITS DU COMMERCE DE DETAIL 

Ontario 

3,787,655 

11-18 
22-4: 

47,035 

1,406,976,700 

371 

1,518,387 

40-09 

175,073,800 

' 12-44 

526,853 

13-01 

249,630,400 

17-74 

379,301 

10-01 

209,974,700 

11-78 

1,363,114 

33-99 

• 772,277,800 

34, 

75,330 
, 45,712 

24.329 
20,471 

134,730,300 

1,020 

251 

44,891 

4-0 
8-2 
1 

10-2 
8-1 

1-

Manitoba 

729,711 

s-ss 
22-56 
7,219 

210,833,400 

289 

430,428 

58-08 

44,616,800 

21-16 

41,816 

5-73 

17,271,400 

8-19 

35,540 

4-87 

12,330,400 

5-83 

221,960 

30-42 

136,614,800 

64-80 

11,628 
8,759 

3.082 
1,987 

20,215,500 

927 

261 

7,058 

73-9 
4-2 
8-6 
0-6 
3-1 
8-5 

1-1 

Saskat
chewan 

895,992 

7-40 
16-43 

10,088 

186,885,800 

209 

704,010 

78-58 

76,167,400 

40-76 

57,349 

6-40 

34,923,300 

18-69 

33,361 

3-72 

17,085,800 

9-14 

101,272 

11-30 

58.709,300 

31-41 

9,770 
4,871 

2,903 
1,708 

14,550,300 

019 

237 

0,644 

68-1 
6-1 
8-1 
0-2 
7-3 
0-6 

0-6 

Alberta 

796,169 

8-22 
20-69 

9,222 

221,071,400 

278 

346,136 

68-60 

69,007,400 

31-21 

42,120 

5-29 

34,978,700 

15-82 

25,183 

3-16 

17,340,000 

7-84 

182,721 

.22-95 

99,745,300 

45-12 

11,073 
5,687 

2,670 
1,960 

18,816,200 

1,039 

303 

0,186 

5-7 
7-9 
0-3 
7-4 
7 

1-0 

British 
Columbia 

Colombie 
Britan
nique 

817,861 

10-34 
26-87 

11,253 

309,672,600 

379 

386,590 

47-27 

69,079,800 

19-08 

80,874 

10-99 

55,463,100 

17-92 

21,967 

2-60 

13,063,500 

4-22 

310,421 

30-03 

181,966,200 

58-78 

16,496 
9,163 

3,791 
4,120 

30,064,000 

1,106 

329 

10,658 

Population totale.. 

Proportion d'employfe du detail (temps entier_ et 
temps partiel, y compris les propridtaires actifs) 
k toute la population active, par seie— 

Hommes 
Femmes 

Nombre de magasins de detail 

Total des ventes 

Ventes per capita 

Population des locality de moins de 1,000 &me3.. 

Pourcentage du total 

Ventes des localitds de moins de 1,000 ^mes 

Pourcentage du total 

Population des localitds incorporte de 1,000 k 10,000 
&me8 

Pourcentage tu total 

Ventes des locaUtis incorpordes de 1,000 k 10,000 kmea. 

Pourcentage du total 

Population des locality mcorpordes de 10,000 k 30,000 
&mes. 

Pourcentage du total 

Ventes des locality incorpordes de 10,000 k 30,000 
kmea. 

Pourcentage du total 

Population des localitds incorpordes de 30,000 kmea et 
plus 

Pourcentage du total. 

Ventes des localitds incorpordes de 30,000 kmes et plus. 

Pourcentage du total 

66-6 
3-4 
8-4 
1 

11-3 
7-2 

1-3 

Personnel k temps entier (nombre moyen pour I'an
nde)—Hommes 

Femmes •.. 

Personnel k temps partiel (nombre moyen pour 
Pannde)—Hommes 

Femmes 

Total annuel des salaires de tous les magasins 

Salaire annuel moyen par employd k temps entier.. 

Salaire annuel moyen par employd k temps partiel.. 

Propridtaires activement engagds dans le commerce 
de ddtail. 

Proportion de toutes les ventes par—' 
Magasins individuels inddpendants 
Magasins individuels (chalnes volontaires).... 

. Magasins avec une et deux succursales 
Chalnes locales : 
Chalnes provinciales 
Chaines sectionelles et nationales 

'Autres genres (y compris les chalnes contrOldes 
. par les manufactiiriers) 

(I) Inclus Yukon et Territoires du Nord-Ouest. 
(«) Fondd sur les chiffres relatifs aux provinces seulement. 

97404—H 
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2 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

Table 1.—Comparison Summary of Total Population, Stores, Sales, Personnel, Payroll and 
Stocks for Canada and tbe Provinces and for Cities of 30,000 Population or Over. 

1930 and 1941 

10 

Province or city 

Province ou ville 

CANADA. 

Prince Edward Island—He du Prince-
- Edouard 

Nova Scotia—Nouvelle-Ecosse 
New Brunswick—Nouveau-Brunswick. 
Quebec—Qudbec 
Ontario 
Manitoba 
Saskatchewan .v.. 
Alberta 
British Columbia—Colombie Britan

nique 
Yukon and N.W.T.—Yukon et Terri

toires du Nord-Ouest 

CmES—VILLES 

Brantford, Ont 

Calgary, Alta 

Edmonton, Alta 

Fort William, Ont 

Halifax. N.S 

Hamilton, Ont' 

Hull, Que 

Kingston, Ont 

Kitchener, Ont 

London, Ont 

Montreal, Que 

Ottawa, Ont 

Outremont, Que 

Qudbec. Que 

Regina, Sask 

St. Catharines, Ont 

Saint John, N.B 

Saskatoon, Sask 

Sherbrooke, Que 

Sudbury, Ont 

Trois-RiviSres. Que 

Toronto. Ont 

Vancouver. B.C 

Verdun. Que 

Victoria. B .C. ; 

Windsor.Ont 

Winnipeg. Man 

Population 

1031 

10,376,786 

88,038 
512,846 
408,219 

2,874,662 
3,431,683 
700,139 
921,785 
731,605 

694,263 

13,546 

30,107 

83,761 

79,197 

26,277 

59,275 

155,347 

29,433 

23,439 

30,793 

71,148 

818,677 

126,872 

28,641 

130,594 

63,209 

24,753 

47,514 

43,291 

28,933 

18,618 

36,450 

631.207 

246.603 

60,745 

39.082 

98,170 

218.786 

1941 

11,506,655 

03,047 
677,962 
437,401 

3,331,882 
3,787,655 

729,744 
805,992 
796,160 

817,861 

16,942 

31.948 

88.904 

93,817 

30,586 

70,488 

166,337 

32,947 

30,126 

35,657 

78,264 

903,007 

154,951 

30,761 

150,757 

68,246 

30,276 

61,741 

' 43,027 

35.966 

32.203 

42,007 

667.457 

276.353 

67.349 

44.068 

105,311 

221,060 

Number of 
stores 

Nombre de 
magasins 

1930 

125,003 

851 
6,464 
4,434 
34,286 
43,045 
6,869 
10,841 
8,592 

9,601 

130 

451 

1,136 

1,054 

333 

900 

2,117 

443 

376 

399 

1.074 

11.959 

1.525 

129 

1,742 

560 

437 

822 

646 

428 

236 

456 

8,725 

3,845 

688 

809 

1.230 

2.486 

137,331 

6,790 
4,1 

39,712 
47,055 
7,219 
10,088 
9,222 

11,253 

141 

453 

1,181 

1,126 

348 

916 

2,060 

409 

389 

469 

1,092 

12,745 

1.559 

166 

1.984 

686 

457 

803 

667 

624 

366 

657 

9,306 

4.361 

668 

800 

1.326 

2.467 

Sales 

Ventes 

2,755,669,900 

13,773,700 
90,510,900 
84,371,900 
631,138,300 

1,099,990,200 
189,243,900 
189,181,100 
176,537,100 

248,697,500 

3,216,100 

13,066,000 

43,389,800 

37,555.900 

10,003,300 

29,843,200 

68,512,800 

7,776,000 

12,873,200 

13,770,600 

35,696,000 

369,471,200 

69,702,200 

4,306,700 

48,172,200 

33,105,600 

14,664,800 

21,436,100 

26,364,200 

10,050,000 

10,886,400 

10,070,700 

372,682,900 

122,830.900 

12,774.300 

27.108.600 

38,276,900 

131,480.200 

1941 

3,440,901,700 

15,035,500 
163,033,700 
101,843,100 
818,671,100 

1,406,976,700 
210,833,400 
186,885,800 
221,071,400 

309,572,600 

4,078,400 

17,503,700 

51,813,900 

47,931,400 

15,230,300 

51.151.700 

86,046,800 

0,555,400 

17,601,700 

18,020,800 

30,080,900 

394,415,200 

81,501,100 

6,094,300 

63,201,800 

37,020,300 

21,226,700 

24,683,200 

20,780,000 

16,405,000 

20,633,800 

13,493,800 

399,906,600 

145,204,800 

18.751.200 

36.761.400 

53.688,400 

136.614.800 

Per 
cent 

change 

Change . 
ment 
pour-
cent 

-1-21-9 

-fl5-7 
-I-65-8 
-f20-7 
-f26-7 
-1-27-0 
-Hl-4 
- 1-2 
-f25-2 

-f24-6 

-f26-8 

-f25 

-1-10 

-f27 

-1-52 

-1-71 

-1-26 

-f22 

-f36 

-1-30 

+12 

-)-6 

-1-36 

-H8 

-fSl 

-t-14 

-1-44 

+16 

-18 

+49 

+80 

+33 

-1-7 

+18 
+46 
+38 
+40 
+ 3 

(I) Fignnt not available. 
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Tableau 1.—Relev£ comparatif de la population totale, des magasins, des rentes, du personnel, 
du bordereau de paie et des stocks, pour le Canada et les provinces et les villes de 30,000 
J ou plus, 1930 et 1941 . 

Num 

Nom 
propri 

1030 

126,169 

040 
6,601 
4,509 

34,001 
43,623 

6,910 
10,166 
8,469 

9,798 

53 

440 

-1.113 

1,067 

(') 
897 

1.087 

(•) 

(•) 

408 

1.047 

11.664 

1.466 

(') 
1.761 

689 

(') 
817 

662 

(') 
(') 

452 

8.204 

3.960 

633 

912 

P) 
2.464 

serof 
ietors 

)re de 
Staires 

1941 

131,823 

859 
6,250 
4,629 

38,674 
44,891 

7,038 
0,644 
0,186 

10,658 

74 

403 

1,110 

1,061 

333 

732 

1,820 

403 

357 

431 

946 

11,892 

1.362 

163 

1.923 

467 

421 

722 

472 

603 

346 

639 

8.538 

4.025 

680 

869 

1.177 

2.271 

. Number of employees 

Personnel 

Total 
employees 

Nombre total 
d'employds 

1030 

273,450 

1,309 
9,426 
7,636 

70,710 
111,113 

19,762 
16,626 
15,021 

24,463 

394 

1,480 

4,411 

3,843 

(') 
3,042 

7,148 

(') 
(') 
1.277 

3,692 

44,188 

6,788 

(•) 

6,769 

3,205 

(') 
2.663 

2.623 

(') 
(') 
1.181 

42.295 

14.076 

1.475 

3.014 

• ( ' ) 

14.781 

1041 

392,609 

1,733 
17,293 
11,062 
06,749 

165,842 
25,456 
19,232 
21,404 

33,569 

261 

1,927 

5,326 

5,646 

1,577 

5,946 

9,416 

1,142 

1.963 

2.100 

4.658 

63.369 

9.449 

664 

7,038 

4,688 

2.226 

3.080 

2.600 

1.772 

2.076 

1.616 

58,445 

17.750 

2.131 

4.216 

5.764 

17.641 

Part-time 
employees 

Personnel k 
temps partiel 

1930 

36,776 

182 
1,200 

782 
7,810 

16,020 
1,956 
2,528 
1,944 

3,273 

170 

296 

463 

432 

(') 
233 

1,233 

(') 
(') 

209 

472 

4,422 

- 914 

(') 
498 

238 

(') 
262 

327 

(') 
(') 

160 

6.221 

1.877 

240 

310 

« 
1.104 

1941 

95,561 

•308 
3,938 
2,058 

22,187 
44,800 
5,069 
4,611 
4,639 

7,920 

31 

603 

006 

1,107 

240 

1,055 

2,690 

326 

370 

672 

1,107 

11,834 

2,126 

121 

1,602 

064 

704 

630 

484 

298 

340 

346 

13,772 

4,329 

610 

716 

"iVeib 

2,367 

Salaries and wages 

Salaires et gages 

Total wages 

Tous 
gages 

1030 

S 

257,855,600 

920,600 
7,269,900 
6,408,200 

61,758,400 
106,338,900 
19,697,800 
14,916,300 
16,663.100 

24,521,300 

361,100 

1,299,200 

6,002,300 

4,133,600 

(') 
2,776,000 

6,866,400 

(') 
(') 

1,248,100 

3,637,400 

41,383,600 

6,509,400 

W 
4,814,100 

3.484^100 

(') 
2.227.700 

2,771.100 

(') 

<•) 

088,800 

46,411,100 

14.124.500 

1.219.300 

3.065,800 

"•"(•j -

15,820.300 

1941 

1 

314,437,960 

1,135,200 
12,960,200 
8,334,700 

72,370,600 
134,730,300 
20,216,500 
14,630,300 
18,816,600 

30,964,000 

352,600 

1,627,000 

5,560,100 

5,323,800 

1,404,000 

5,320,000 

8,464,100 

719,400 

1,682,900 

1,616,300 

4,008,100 

42,568,100 

8,631,800 

433,500 

6.409,000 

4,100.400 

2,006.300 

2,458,000 

2.282.000 

1.408.700 

2,136.800 

1.168.200 

62.129.900 

16.787,600 

1.663.000 

4.005.700 

6,206,306 

16,641,300 

Part-time wages 

Gages 
temps partiel 

1930 

S 

10,483,100 

46,200 
263,600 
183,000 

1,980,200 
4,902,100 

652,500 
745,700 
616,100 

1,066,200 

38,600 

68,900 

192,700 

122,300 

(') 
66,700 

337.900 

(') 
(') 
36,800 

111,100 

1.211,700 

303.700 

(') 
117.200 

76.900 

(') 
67.600 

131.600 

(') 
(•) 

28.700 

1,862.800 

608.300 

66,000 

120.900 

(.) • 

440,700 

1941 

s 
26,058,000 

64,300 
867,100 
463,600 

6,971,700 
11,237,800 
1,324,400 
1,094,100 
1,403,700 

2,602,800 

16,500 

134,800 

333,800 

381,000 

53,900 

286,600 

725,600 

63.900 

101.500 

134,500 

286.700 

3,437,000 

722.400 

43.100 

402,300 

262,600 

175,000 

131,700 

130,700 

76.200 

95,200 

84.600 

3.881.100 

1.603.200 

174.200 

282.700 

480.300 

815.200 

Stocks on hand, 
end of year 

(at cost) • 

Stocks en. magasin 
k la fin de I'annde 

(prix coOtant) 

1930 

S 

483,627,500 

3,359,400 
18,606,700 
14,806,700 

119,843,700 
177,112,500 
28,233,700 
43,153,400 
36,800,600 

41,035,300 

1,735,600 

1,937,100 

7,143,100 

6,202,600 

1,723,000 

4,100,300 

9,605,200 

1,319,300 

2,079,000 

2,005.700 

4,883.600 

62,030.200 

10.440.800 

487.900 

0,666.600 

6,555,800 

2,340,200 

3,233,700 

4,277.200 

2.050.600 

1.622.400 

1.857,200 

46.777.000 

18.660,700 

1,678.100 

4.098,000 

6,667.100 

16.642.700 

1941 

> 
540,863,900 

3,495,100 
23,775,000 
17,208,800 

138,806,900 
206,163,000 
30,019,300 
37,261,500 
37,511,000 

44,958,000 

1,664,200 

2,143,100 

7,381,800 

7,060,300 

1,960,700 

6,213,500 

10,436,300 

1,297.000 

2.364.000 

2,678.200 

6.228,700 

63,362,600 

13.680.300 

380.900 

10,476.700 

6,114,500 

2,678,400 

3,070,800 

3,310.300 

2,670.200 

2,720.800 

2,232.200 

66.760.600 

19.472.000 

2,416.300 

6,358.000 

6.847.400 

16.714,000 

6 
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(>) Ces chiffres non c 
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CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

Table 3.—Comparison Summary of Stores and Sales by Kind-of-Buslness Groups and for 
Selected Kinds of Business, for Canada and the Provinces, 1930 and 1941 

(Group totals may include individual kinds of business for which separate figures are not shown.) 

Kind of business-

Genre de commerce 

CANADA 

Total, all stores—Total, tous magasins 
Total, comparable storcs(<)—Total, magasins compa-

rables(') 

Food group—Groupe de ralimentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery store.s(without fresh meat)—Epiceries (sans comptoir 

de viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et bou

cheries combindes 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) 

Country general stores-Magasins generaux de campagne.. 

General merchandise group—Groupe des marchandises 
generales 

Department stores and mail order houses or oflices—Magasins 
k rayons et maisons ou bureaux de vente par correspondance. 

Variety stores—Bazars 

Automotive group—Groupe de rautonioblle 

Motor vehicle dealers—Marchands de vdhicules-inoteur. 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vEtement 

Men's and boys' clothing and furnishings stores—Vdtement et 
lingerie (hommes et garcons.) 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures 

Building materials group—Groupe des matdriaux de cons
truction 

Hardware stores—QuincaiUeries 
Lumber and building materials—Bois d'ceuvre et matdriaux de 

construction 

Furniture—household—radio group—Groupe des meubles, 
articles de menage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils 

de mdnage ou de radio 

Restaurant group—Groupe des restaurants 

Other retail stores—Autres magasins de detail 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac... 
Second-hand group—Groupe de la marchandise de seconde 

main 

Number of 
stores 

Nombre de 
maga-jins 

125,003 

119,621 

44,665 

8,981 

18,166 

5,162 

3,379 

11,333 

3,531 

148 
513 

13,016 

2,736 
4,140 
3,303 

10,474 

3,069 
1,149 

3,715 
1,641 

6,144 

2,901 

1,825 

3,079 

1,101 

1,528 

5,609 

23,521 

3,539 
1,532 
2,420 

1,606 

1941 

137,331 

137,331 

48,468 

11,383 

21,884 

6,101 

4,793 

11,917 

3,794 

604 
1,085 

16,867 

2,835 
3,156 

10,130 

12,601 

3,483 
1,934 

5,608 
1,674 

5,801 

3,020 

^1,611 

3,498 

1,337 

1,648 

, 8,821 

23,824 

3,966 
1,692 
4,239 

1,740 

Sales 

Ventes 

1930 

2,735,560,900 

2,740,103,200 

613,476,100 

54,176,100 

243,699,300 

161,704,100 

83,026,200 

207,657,000 

472,639,300 

356,258,600 
44,212,200 

380,914,900 

253,607,900 
47,559,800 
66,449,300 

219,968,600 

72,110,500 
42,144,100 

69,806,000 
35,908,000 

164,111,700 

70,891,700 

66,200,700 

99,791,300 

41,016,500 

51,692,400 

75,977,100 

507,171,300 

76,848,900 
26,662,600 
30,702,800 

11,812,600 

3,410,901,700 

3,410,901.700 

786,247,300 

67,239,900 

266,027,500 

301,351,000 

83,232,200 

211,747,800 

525,971,000 

377,806,100 
83,177,000 

394,719,300 

370,950,200 
47,361,400 
137,538,100 

295,211,600 

79,873,300 
73,778,900 

97,522,100 
44,037,300 

171,203,400 

73,143,100 

79,786,000 

118,336,000 

64,057,000 

43,894,600 

131,181,000 

389,192,700 

101,027,400 
38,453,800 
43,227,400 

11,070,500 

Per 
cent 

change 

Change
ment pour-

cent 

+24-9 

+25-6 

+37-7 

+24-2 

+ 9-2 

+86-4 

+ 0-3 

+ 3-4 

+11-3 

+ 6-3 
+92-7 

+56-1 

+46-3 
(') 

+137-1 

+34 2 

+ 10-8 
+76-1 

+39-7 
+22-6 

+ 6 1 

+ 3-2 

+20-5 

+18-6 

+30-2 

-11-2 

+72-7 

+16-2 

+31-5 
+44-2 
+40-8 

- . 6 - 3 

(') Figures for 1930 have been adjusted to exclude producer-distributors of railk, grain elevators and itinerant operators. 
These kinds,of business were not included in the regular tables, for 1941. 

C) Less than 0-03 per cent. 



ETABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 6 

Tableau 2.—Kclev« comparatif des magasins et des ventes, par groupes de genres de commerce 
et pour des genres de commerce clioisis, pour le Canada et les provinces, 1930 et 1941 

Les totaux des groupes peuvent comprendre des genres de commerce particuliers pour lesquels les chiffres sdpards ne sont 
pas indiquds.) 

Kind of business 

Genre de commerce 

PRINCE EDWARD ISLAND 

ILE DU PRINCE-£DOUARD 

Total, all stores—Total, tous magasins 
Total, comparable storcs(i)—Total, magasins compa-

rablcs(i) 
Food group—Groupe de I'alimentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoirs 

de viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et bou

cheries combindes 
Meat markets (including sea foods)—ISoucheries (comprenant 

poisson) 

Country general stores—Magasins generaux de campagne. 

General merchandise group—Groupe des marchandises 
gdndrales 

Automotive group—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vdhicules-moteur.. 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vCtemcnt 

Men's and boys' clothing and furnishings stores—Vdtement et 
lingerie (hommes et garcons) 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures 

Building materials group—Groupe des matdriaux de cons
truction 

Hardware stores—QuincaiUeries 
Lumber and building materials—Bois d'ceuvre et matdriaux de 

construction 

Furniture-household—radio group—Groupe des meubles, 
articles de menage et radio 

.Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marcliands d'appareils 

de mdnage ou de radio 

Restaurant group—Groupe des restaurants 

Other retail stores-Autres magasins de detail 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries ..'. 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Second hand group—Groupe de li marchandise de seconde 

main .-

Number of 
stores 

Nombre de 
magasins 

1930 

851 

828 

316 

33 

204 

20 

48 

168 

863 

863 

363 

22 

267 

20 

37 

185 

-
8 

76 

21 
29 
23 

52 

33 
0 

8 
5 

11 

4 

3 

13 

1 

7 

19 

85 

20 
9 
3 

3 

16 

88 

11 
22 
52 

40 

14 
4 

14 
8 

17 

8 

3 

11 

2 

6 

29 

106 

23 
10 
9 

- 8 

Sales 

Ventes 

13,773,700 

13,727,100 

2,132,100 

141,700 

1,415,900 

231,700 

328,400 

3,253,200 

2,301,900 

1,960,700 

1,608,800 
175,000 
165,400 

1,298,600 

248,300 
797,500 

58,600 
194,200 

429,600 

85,300 

244,400 

406,200 

(x) 

124,900 

141,000 

1,840,809 

352,600 
97,600 
13,700 

3,700 

13,933,500 

15,035,500 

2,616,400 

106,100 

1,634,600 

509,200 

310,700 

3,886,000 

2,846,000 

1,844,300 

1,039,800 
169,700 
622,600 

1,204,800 

237,100 
567,200 

179,000 
221,500 

700,900 

497,800 

137,500 

144,300 

M 
(x) 

436,200 

2,203,500 

447,400 
125,600 
48,000 

Per 
cent 

change 

Change
ment pour-

cent 

51,100 

+15-7 

+16.1 

+22-7 

-25-1 

+13-4 

+119-8 

- 6-4 

+19-5 

+23-3 

' - 5-9 

-36-4 
- 3 0 

+276-4 

- 4-5 
-28-9 

+203-3 
+14-1 

+63-2 

-43-7 

-64 4 

(x) 

(X) 

+207.4 

+19.7 

+26-9 
+28-0 

+230-4 

(') Les chiffres dc 1930 ont dtd ajustds de facon k oxcluro les producteurs-distributeurs do lait, lei dldvateurs k grain et les 
vendeurs itinerants. Cea genres d'affaires ne figuraient pas aux tableaux rdguliers de 1941. 

(*) Moins de 0-05 po.ir-cent. 



' CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

Table 2.—Comparison Summary of Stores and Sales by Kind-of-Business Groups and for 
Selected Kinds of Business, for Canada and the Provinces, 1930 and 1941—Con. 

(Group totals may include individual kinds of business for which separate figures are not shown.) 

Kind of business 

Genre de commerce 

NOVA SCOTIA—NOUVELLE-fiCOSSE 

Total, all stores—Total, tous magasins 
Total, comparable stores (')—Total, magasins compara-

bles(') 

Food Group—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptou-

de viandes fraiches) -.---.- v " ' 
Combination stores (groceries and meats)—Epiceries et bou

cheries combindes 
Meat markets (including sea foods)-Boucheries (comprenant 

poisson) - • -

Country general stores—Magasins gdndraux de campagne.. 

General merchandise group—Groupe des marchandises 
gdndrales 

Automotive group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de vdhicules-moteur.. 
Garages-rGarages ^ 
Filling stations—Postes d'essence 

Number of 
stores 

Nombre de 
magasins 

1930 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores—^Vdtement et 
lingerie (hommes et gargons) ._ 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—^Vdtement de femmes 

et accessoires 
Shoe stores—Magasins de chaussures 

Building materials group—Groupe des matirlaiu de cons
truction : 

Hardware stores—QuincaiUeries 
Lumber and building materials—Bois d'oeuvre et matdriaux de 

construction 

Furniture—household—radio group—Groupe des meubles, 
articles de mdnage et radio 

Furniture'stores—Magasins de meubles .̂ 
Household appliance or radio dealers—Marchands d appareils 

de mdnage ou de radio 

Restaurant group—Groupe des restaurants— 

Other retail stores—Autres magasins de ddtail.. 

Drug stores—Pharmacies.^ 
Jewellery stores—Bijouteries -^ • . . . 
Tobacco stores and stands—Magasins et comptoirs de tabac. 

Second-hand group—Groupe de la marchandise de seconde 
main 

6,464 

0,151 

2,937 

641 

1,562 

327 

209 

807 

204 

608 

101 
160 
229 

460 

193 
70 

1941 

126 
72 

174 

83 

21 

134 

40 

77 

221 

971 

147 
63 
61 

48 

6,790 

6,790 

3,148 

602 

1,937 

378 

149 

785 

233 

599 

116 
03 

369 
488 

166 
98 

164 
71 

160 

85 

20 

121 

46 

62 

437 

766 

166 
66 

125 

Sales 

Ventes 

1930 

61 

09,619,900 

98,798,700 

24,809,500 

2,209,300 

11,586,400 

8,088,600 

1,674,900 

12,135,300 

13,816,600 

16,247,000 

11,829,800 
1,853,500 
2,148,300 

9,141,500 

3,398,700 
2,491,900 

1,859,100 
1,391,800 

4,721,900 

2,443,600 

1,446,100 

3,171,700 

1,461,600 

1,606,200 

1,474,600 

13,814,800 

3,015,500 
942,900 
823,800 

187,200 

1041 

Per 
cent 

change 

Change
ment pour-

cent 

165,033,700 

165,033,700 

40,925,300 

2,570,600 

16,915 900 

19,090,600 

1,662,500 

12,146,200 

25,478,100 

28,972,600 

20,162,400 
1,517,600 
6,875,800 

13,821,000 

4,993,600 
4,126,500 

2,645,000 
2,056,900 

7,260,100 

2,693,300 

3,766.100 

3,885,200 

2,672,900 

1,264,000 

4,919,100 

27,257,000 

4,336,800 
1,878,200 
1,137.500 

368,900 

+65-8 

+67-9 

+ 6 5 0 

+16-4 

+37-4 

+136-0 

+ 6-6 

+ 0 1 

+84-4 

+78-3 

+70-4 
-18-1 

+220-1 
+51-2 

+48-9 
+66-6 

+42-3 
+47-7 

+53-8 

+10-2 

+160-4 

+22-6 

+76-0 

-21-2 

+233-6 

+97-3 

+43-8 
+99-2 
+38-1 

+97.1 

(>) Figures tor 1930 have been adjusted to exclude producer-distributors of mUk, grain elevators and itinerant operators. 
These kinds of business were not included in the regular tables for 1941. 

(') Less than 0-05 per cent. 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 

Tableau 2.—Kelevfi compararif des magasins et des ventes, par groupes de genres de commerce 
et pour des genres de commerce ctaoisis, pour le Canada et les provinces, 1930 et 1941—suite 

(Les totaux des groupes peuvent comprendre des genres de commerce particuliers pour lesquels les chiffres sdpards no sont 
pas indiquds.) 

Kind of business 

Genre de commerce 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment pour-

cent 

NEW BRUNSWICK—NOUVEAU-BRUNSWICK 

Total, all stores—Total, tous magasins 
Total, comparable stores (')—Total, magasins compara-

bles(i) 

Food group—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir 

de viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et bou

cheries combindes...'. 
Moat markets (including sea foods)—Boucheries (comprenant 

poisson) 

Country general stores—Magasins gdndraux de campagne... 

General merchandise group—Groupe des marchandises 
-gdndrales 

Automotive group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de vdhicules-moteur.. 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores—Vdtement et lin
gerie (hommes et garcons) 

Family clothing stores—'Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes 

et accessoires 
Shoe stores—Magasins de chaussures 

BuUdIng materials group—Groupe des matdriaux de cons
truction 

Hardware stores—QuincaiUeries 
Lumber and building materials—Bois d'ceuvre et matdriaux de 

construction 

Furniture—household-radio group—Groupe des meubles, 
articles de mdnage et radio 

Furniture stores—Magasins de-meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants 

Other retaU stores—Autres magasins de ddtail 

Drugstores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac.... 
Second-hand group—Groupe de la marchandise de seconde 

main 

4,434 

4,180 

1,818 

236 

999 

215 

117 

666 

138 

449 

113 
136 
188 

. 307 

114 
64 

100 
39 

120 

47 

13 

82 

36 

35 

174 

650 

116 
37 
43 

30 

4,988 

4,988 

2,321 

363 

1,562 

257 

71 

596 

154 

629 

78 
76 
364 

329 

131 
40 

97 

53 

7 

78 

36 

33 

284 

558 

111 
42 
82 

42 

84,371,900 

83,836,100 

14,082,300 

975,500 

7.144.000 

6,050.100 

923.100 

10,388,100 

20,328,000 

11,689,500 

8,970,900 
1.108,400 
1,489,300 

6,373,300 

1,868,900 
2.291.000 

1.341.600 
881,800 

3,391,600 

1,653,100 

830,800 

2,669,700 

1,678,000 

745,300 

1,204,300 

13,167,700 

2,331,000 
602,900 
608,500 

87,200 

101,843,100 

101,843,100 

22,318,800 

1.376.700 

9,947,400 

9,303,400 

732,600 

10,742,800 

20,137,200 

16,002,100 

9,904,400 
1,023,900 
4,792,300 

8,002,900 

1,716,900 
2,828,600 

2,270,300 
1.187.200 

2,660 800 

1,853,400 

473,600 

2,560,400 

1,722,300 

778,700 

2,523,690 

16,733,600 

3,487,300 
803,300 
650,400 

159,000 

+20-7 

+21-8 

+49-0 

-Hl-1 

+39-2 

+84-2 

-20-6 

+ 3-4 

- 1-9 

+36-9 

+10-4 
- 7-6 

+221-8 

+25-6 

- 7-6 
+23-6 

+69-2 
+34-6 

-21-6 

+19-3 

-43-0 

(•) 
+ 2-6 

+ 4-6 

+109-7 

+27-1 

•H9-6 
+60-1 
- 0-5 

+82-3 

(') Lea chiffres de 1930 ont dtd ajustds de fapon Jl exclure les producteurs-distributeurs de lait, les dldvateurs & grain et las 
vendeurs itindrants. Ces genres d'affaires ne figuraient pas aux tableaux rdguliers de 1941. 

(') Moins de 0-05 pour-cent. 



CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

Table 2.—Comparison Summary of Stores and Sales by Kind-of-Business Groups and for 
Selected Kinds of Business, for Canada and the Provinces, 1930 and 1941—Con. 

(Group totals may include individual kinds of business for which separate figures are not shown.) 

Kind of business 

Genre de commerce 

Number of 
stores 

Nombre de 
magasins 

1930 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment pour-

cent 

QUEBEC-QUfiBEC 

Total, aU stores—Total, tous magasins 
Total, comparable stores O—Total, magasins compara-

bles(i) •. 

Food group—Groupe de I'alimentation 

Candy and confectionery stores—Bonbons et confiseries. 
Grocery stores (without fresh meat)—Epiceries (sans comptoir 

de viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et bouche

ries combindes * 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) 

Country general stores—Magasins gdndraux de campagne. 

General merchandise group—Groupe des marchandises 
gdndrales 

Department stores and mail order houses or offices—Magasins 
k rayons et maisons ou bureaux de vente par correspondance 

Variety stores—Bazars 

Automotive group—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vdhicules-moteur.. 
Garages—Garages ' 
Filling stations—Postes d'essence. 

Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lin
gerie (hommes et garcons) 

Family clothing stores—'Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes 

et accessoires 
Shoe stores—jMagasins de chaussures 

34,286 

32,999 

15,398 

4,105 

6,146 

1,571 

1,624 

2,747 

1,532 

18 
178 

2,249 

375 
991 
780 

3,103 

1,008 
309 

1,036 
468 

Building materials group—Groupe des matdriaux de cons
truction 

Hardware stores—QuincaiUeries - . . . 
Lumber and building materials—Bois d'ceuvre et matdriaux de 

construction 

Furniture—household—radio group—Groupe des meubles, 
articles de menage et radio 

Fui-niture stores—Magasins de meubles 
Household appliance or radio dealers—.Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants 

Other retail stores—Autres magasins de detail 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac.. . 
Second-hand group—Groupe de la marchandise de seconde 

main 

915 

600 

135 

775 

290 

305 

925 

1,400 

638 
419 
571 

242 

39,712 

39,712 

17,969 

5,730 

7,389 

1,962 

1,669 

2,943 

1,538 

34 
369 

381 
724 

1,757 

4,164 

910 
780 

1,954 
514 

1,000 

358 

155 

928 

427 

383 

1,677 

6,183 

726 
524 

1,359 

304 

651,138,300 

647,560,500 

186,233,900 

20,332,000 

70,813,800 

48,901,700 

20,812,000 

42,310,700 

93,108,300 

65,477,000 
12,014,500 

71,354,200 

45,589,400 
12,776,300 
10,158,700 

61,103,900 

17,998,100 
12,401,400 

13,210,700 
10,500,400 

30,713,900 

14,169,900 

10,541,800 

29,222,900 

12,909,000 

13,951,800 

17,203,300 

116,983,200 

14,851,600 
7,023,100 
7,902,400 

2,498,200 

818,671,100 

818,671,100 

240,481,900 

30,278,700 

83,872,100 

79,916,600 

26,720,900 

49,290,600 

104,145,900 

68,540,700 
22,082,900 

113,069,200 

69,075,900 
11,000,100 
29,785,000 

83,743,800 

20,174,500 
23,236,300 

27,851,200 
12,402,800 

32,844,800 

10,009,000 

11,924,900 

34,346,400 

21,333,600 

10,343,000 

28,342,100 

127,933,900 

18,067,200 
9,320,200 

12,789,600 

2,272,500 

+ 25 

+ 26 

+ 29 

+ 48 

+ 18 

+ 63 

+ 28 

-1-15 

+ n 

+ 6 
+ 88 
+ 58 

+ 51 
- 13 
+193 

+ 40 

+ 12 
+103 

+ 83 
+ 18 

+ 6 
+ 17 

+ 13 

+ 17 

+ 65 

- 25 

+ 65 

+ 9 
+ 21 
+ 32 
+ 01 

(') Figures for 1930 have been adjusted to exclude producer-distributors of mUk, grain elevators and itinerant operators. 
These kinds of business were not included in the regular tables for 1941. 
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Tableau 2.—Relev€ comparatif des magasins et des ventes, par groupes de genres de commerce 
et pour des genres de commerce choisis, pour le Canada et les provinces, 1930 et 1911—suite 

(Les totaux des groupes peuvent comprendre des genres de commerce particuliers pour lesquels les chiffres sdpards ne sont 
pas indiquds.) 

Kind of business 

Genre de commerce 

Number of 
stores 

Nombre de 
magasins 

1930 

Sales 

Ventes 

1930 

Per 
cent 

change 

Change
ment pour-

cent 

ONTARIO 

Total, aU stores—Total, tous magasins 
Total, comparable stores(i^)—Total, magasins compara-

bies(i) 

Food group—Groupe de I'alimentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir 

de viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et bouche

ries combindes 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) 

Country general stores—Magasins gdndraux de campagne... 

General merchandise group—Groupe des marchandises gd
ndrales 

Department stores and mail order houses or offices—Magasins k 
rayons et maisons ou bureaux de vente par correspondance.. 

Variety stores—Bazars 

Automotive group—Groupe dc rautomoblle 

Motor vehicle dealers—Marchands de vdhicles-moteur 
Garages—Garages 
FUling stations—Postes d'essence 

Apparel group—Groupe du vetemcnt 

Men's and boys' clothing and furnishings stores—Vdtement et 
lingerie (hommes et garcons) 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores-;-Vdtement de femmes 

et accessoires 
Shoe stores—Magasins de chaussures 

Building materials group—Groupe des matdriaux de 
construction 

liardware stores—QuincaiUeries 
Lumber and building materials—Bois d'ceuvre et matdriaux de 

construction 

Furniture—household—radio group—Groupe des meubles, 
articles de menage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—.Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants 

Other retail stores—Autres magasins de ddtail 

Drug stores—Pharmacies : 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac. . . . 
Second-hand gr.oup—Groupe dc la marchandise dc seconde 

' main 

43,045 

41,869 

14,263 

2,105 

5,694 

2,114 

1,687 

2,550 

1,091 

61 
. 221 

5,403 

1,018 
1,294 
2,754 

4,484 

1,662 
471 

1,569 
782 

2,072 

1,135 

297 

1,387 

523 

668 

2,306 

8,770 

1,464 
000 

1,290 

717 

47,053 

47,055 

14,019 

2,554 

5,714 

2,484 

1,518 

2,350 

1,252 

(247 
482 

7,119 

1,072 
1,023 
4,627 

3,068 

,478 
651 

2,151 
788 

2,026 

1,117 

388 

1,515 

545 

716 

3,663 

9,362 

1,720 
623 

1,909 

681 

$ 

1,099,990,200 

1,095,701,000 

233,936,200 

15,762,100 

98,562,300 

74,373,000 

33,814,000 

43,913,600 

184,336,000 

140,148,400 
19,631,200 

166,882,000 

109,680,100 
15,931,600 
34,736,300 

93,711,300 

32,327,700 
14,882,300 

30,326,200 
10,175,100 

61,963,100 

27,752,300 

21,950,000 

43,148,000 

17.928,100 

22,007,900 

28,633,600 

216,125,300 

35,207,500 
11,338,500 
15,407,200 

3,141,100 

1,406,976,700 

1,406,076,700 

314,628,700 

17,201,800 

88,611,500 

142,049,400 

32,624,400 

44,274,600 

206,533,300 

151,608,300 
37,574,800 

266,413,709 

158.637,600 
17,103,200 
80,128,900 

125,663,300 

36,994,900 
25,277,800 

42,939,600 
20,451,000 

70,020,400 

27,223,600 

32,610,600 

32,836,100 

27,088,500 

21,822,700 

34,372,300 

267,816,300 

49,208,300 
17,018.600 
21,204,400 

4,357,800 

+ 27-9 

+ 28-4 

+ 22-9 

+ 9-1 

- 10-1 

+ 91-0 

- 3-6 

+ 0-8 

+ 11-9 

+ 8-1 
+ 91-4 

+ 39-7 

+ 44-6 
+ 7-4 
+130-3 

+ 34-1 

+ 14-4 
+ 69-9 

+ 41-6 
+ 26-4 

+ 13-0 

- 1-9 

+ 48-6 

+ 22-5 

+ 61-1 

- 0-8 

+ 89-9 

+ 23-9 

+ 39-8 
+ 50-1 
+ 37-0 

- 15-2 

(OLes chiffres de 1930 ont dtd ajustds de fa?on 'k e.xclure les producteurs-distributeurs do lait, les dldvateurs k grain et 
les vendeurs itindrants. Ces genres d'affaires ne figuraient pas aux tableaux rdguliers de 1941. 
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10 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

Table 2.—Comparison Summary of Stores and Sales by Klnd-of-Buslness Groups and for 
Selected Kinds of Business, for Canada and the Provinces, 1930 and 1941—Con. 

(Group totals may include individual kinds of business for which separate figures are not shown.) 

Kind of business 

Genre de commerce 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment pour-

cent 

MANITOBA 

Total, aU stores—Total, tous magasins 
Total, comparable stores(i)—Total, magasins compara-

bles(i) 

Food group—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir 

de_ viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et bouche 

ries combindes 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) 

Country general stores—Magasins gdndraux de campagne.. 

General merchandise group—Groupe des marchandises 
gdndrales 

Automotive group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Garages—Garages 
FiUing stations—Postes d'essence 

Apparel group—Groupe du vetemcnt 

Men's and boys' clothing and furnishings stores—Vdtement et 
lingerie (hommes et garcons) '->..-

Family clothing stores—"Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures 

BuUding materials group—Groupe des matdriaux de cons
truction 

Hardware stores—QuincaiUeries 
Lumber and building materials—Bois d'oeuvre et matdriaux de 

construction 

Furniture—household—radio group—Groupe des meubles, 
articles de menage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants 

Other retaU stores—Autres magasins de ddtail 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Second-hand group—Groupe de la marchandise de seconde 

main , 

6,859 

6,481 

2,249 

363 

919 

408 

276 

830 

109 

163 
273 
288 

432 

201 
38 

152 
41 

118 

186 

176 

100 

32 

65 

338 

1,495 

220 
69 
73 

141 

7,220 

7,220 

2,249 

459 

1,096 

368 

210 

1,900 

111 

1,062 

205 
195 
633 

437 

147 
72 

203 
33 

336 

183 

140 

130 

37 

81 

606 

1,221 

251 
75 
107 

128 

189,243,900 

187,770,700 

27,410,900 

3,480,100 

10,361,900 

8,663,800 

3,309,500 

14,955,500 

64,931,200 

20,543,100 

13,587,300 
2,683,600 
3,871,600 

9,697,200 

2,688,500 
1,794,600 

3,713,800 
1.338,800 

12,180,800 

4,070,600 

6,430,200 

3,733,400 

674,300 

2,883,100 

3,333,300 

29,066,600 

4,294,000 
1.600.000 
981.100 

1,271,900 

210,833,400 

210,833,400 

33,804,200 

3,412,900 

11,611,600 

14,534,600 

2,656,700 

16,997,900 

61,209,000 

30,639,900 

18,924,300 
2,730,400 
7,917,400 

11,224,500 

2,893,600 
2,690,000 

4,248,300 
1,492,700 

11,831,690 

4,196,200 

7,177,000 

4,290,800 

1,123,300 

2,935,500 

7,991,500 

31,838,300 

6,211,400 
2,199,800 
1,327,400 

1,005,500 

+ 11-4 

+ 12-3 

+ 23-3 

- 1-9 

+ 12-2 

+ 69-7 

- 19-7 

+ 13-7 

- 5-7 

+ 49-1 

+ 39-3 
+ 1-7 
+104-5 

+ 17 0 

+ 7-6 
+ 44-3 

+ 14.4 
+ 11-6 

- 2-9 

+ 3-1 

+ 11-6 

+ 14-9 

+ 66-6 

+ 1-8 

+ 43-9 

+ 9-5 

+ 44-7 
+ 37-6 
+ 36-3 

— 20-9 

C) Figures for 1930 have been adjusted to exclude producer-distributors of milk, grain elevators and itinerant operators. 
These kinds of business were not included in the regular tables for 1941. 
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Tableau 2.—BelevS comparatif des magasins et des ventes, par groupes de genres de commerce 
et pour des genres de commerce choisis, pour le Canada et les provinces, 1930 et 1941—suite 

(Les totaux des groupes peuvent comprendre des genres de commerce particuUers pour lesquels les chiffres .sdpards ne sont 
pas indiquds.) 

Kind of business 

Genre de commerce 

Number of 
stores 

Nombre do 
magasins 

1930 

Sales 

Ventes 

Per 
cent 

change 

Change
ment pour-

cent 

SASKATCHEWAN 

Total, aU stores—Total, tous magasins 
Total, comparable storesC)—Total, magasins compara-

bles(') • 

Food group—Groupe de I'alimentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir 

de viandes fraiches) .-.. .̂  
Combination stores (groceries and meats)—^Epiceries et bouche

ries combindes 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson 

Country general stores—Magasins gdnersui de campagne. 

General merchandise group—Groupe des marchandises 
gdndralcs 

Automotive group—Groupe de I'automobile 

Motor vehicle dealers—Marchands.de vdhicules-moteur.. 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et 
lingerie (hommes et gardens) 

. Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes 

et accessoires 
Shoe stores—Magasins de chaussures 

BuHdIng materials group—Groupe des matdriaux de cons
truction 

Hardware stores—QuincaiUeries 
Lumber and budding materials-r-Bois d'ceuvre et matdriaux de 

construction 

Furniture—household—radio group-^-Groupe des meubles, 
articles de mdnage ct radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants. 

Other retaU stores—Autres magasins dc ddtaU 

Drugstores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac.. 
Second-hand group—Groupe de la marchandise dc seconde 

main 

10,841 

9,780 

2,046 

386 

725 

164 

483 

1,608 

104 

1,382 

421 
634 
391 

373 

182 
38 

110 
43 

1,276 

626 

717 

142 

42 

89 

606 

3,333 

374 
108 

10,088 

10,088 

2,244 

622 

1,144 

170 

359 

1,929 

126 

1,619 

418 
382 
772 

367 

130 
61 

144 
32 

71 

468 

477 

159 

37 

114 

2,027 

351 
96 

104 

U2 

189,181,100 

186,676,000 

25,877,700 

2,810,800 

11,796,900 

6,147,400 

4,746,200 

36,298,390 

21,514,100 

27,048,700 

18,666,000 
3,909,600 
4,004,200 

10,231,900 

3,073,600 
3,969,800 

2,294,500 
904,000 

22,612,200 

8,829,000 

13,473,100 

4,087,300 

1,188,100 

4,215,400 

5,551,900 

33,507,600 

4,988,000 
1,103,300 

945,900 

451,400 

186,885,800 

186,883,800 

26,302,400 

3,010,700 

12,351,400 

7,422,800 

3,222,800 

32,689,600 

22,649,000 

37,138,300 

26,094,900 
3,383,200 
7,003,000 

10,999,800 

2,447,700 
6,061,000 

2,597,600 
893,600 

16,836,700 

7,242,200 

9,250,800 

2,877,200 

1,181,400 

1,021,500 

6,847,300 

29,732,500 

3,039,500 
1,301,900 

934,800 

613,000 

+ 1-0 

+ 0 

+ 2 

+ 7 

+ 4 

+ 44 

- 32 

- 9 

+ 5 
+ 37 

+ 39 
- 8 
+ 74 

+ 7 

- 20 
+ 27 

+ 13 
- 1 

- 23 

- 18 

- 31 

- 29 

- 0 

- 61 

+ 23 

- 8 

+ 1 
+ 18 
- 1 

+ 35-8 

(') Les chiffres de 1930 ont dtd ajustds de fagon k exclure les producteurs-distributeurs de lait, les dldvateurs k grain ct 
les vendeurs itindrants. Ces genres d'affaires ne figuraient pas aux tableaux rdguliers de 1941. 
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12 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

Table 2.—Comparison Summary of Stores and Sales by Kind-of-Business Groups and for 
Selected Kinds of Business, for Canada and the Provinces, 1930 and 1941—Con. 

(Group totals may include individual kinds of business for which separate figures are not shown.) 

Kind of business 

Genre de commerce 

Number of 
stores 

Nombre de 
magasins 

1930 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment pour-

cent 

ALBERTA 

Total, all stores—Total, tous magasins 
Total, comparable storesC)-Total, magasins compara' 

bles(i) 

Food group—Groupe de ralimentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir 

de viandes fraiches) — 
Combination stores (groceries and meats)—Epiceries et bou

cheries combindes 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) 

Country general stores—Magasins gcncraux de campagne... 

General merchandise group—Groupe des marchandises 
generales 

Automotive group—Groupe de i'automobile 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vetemcnt 

Men's and boys' clothing and furnishing stores—Vdtement ct 
lingerie (hommes et garcons)..; 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement lie femmes 

et accessoires 
Shoe stores—Magasins de chaussures 

Building materials group—Groupe des materiaui dc cons
truction 

liardware stores—QuincaiUeries 
Lumber and building materials—Bois d'oeuvre et matdriaux de 

construction 

Furniture—household—radio group—Groupe des meubles, 
articles de menage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils 

de mdnage ou radio 

Restaurant group—Groupe des restaurants 

Other retaU stores—Autres magasins de ddtaU 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs dc tabac 
Second-hand group—Groupe dc la marchandise de seconde 

main 

8,592 

7,981 

2,153 

473 

713 

.185 

426 

1,192 

101 

1,107 

328 
333 
387 

489 

233 
31 

136 
69 

765 

332 

379 

133 

31 

80 

" 483 

2,0-̂ 6 

289 
93 

102 

123 

9,222 

9,222 

2,329 

477 

1,112 

201 

387 

1,377 

133 

1,497 

347 
343 
760 

540 

216 
76 

205 
43 

693 

344 

287 

189 

76 

96 

733 

1,588 

309 
97 
151 

176,537,100 

175,184,100 

29,137,600 

3,732,300 

11,906,200 

5,037,400 

0,623,800 

28,226,500 

23,728,900 

31,066,300 

•22,379,600 
3,515,700 
4,495,600 

11,087,700 

4,079,000 
1,695,800 

3,929,200 
1,383,700 

13,390,100 

7,501,900 

7,337,700 

3,337,300 

2,461,600 

3,997,500 

3,996,400 

23,602,600 

5,243,000 
1,307,200 
1,110,400 

763,300 

221,071,400 

221,071,400 

33,312,,500 

3,231,000 

15,917,000 

9,275,700 

5,490,000 

27,217,100 

29,329,900 

46,618,200 

31,734,800 
4,078,100 
9,318,400 

13,270,900 

4,040,000 
3,199,300 

4,301,800 
1,523,000 

18,029,200 

7,790,000 

9,210,800 

5,914,700 

3,527,800 

2,117,700 

10,418,800 

34,069,400 

5,855,300 
1,895,400 
1,070,200 

860,700 

+25-2 

+26-2 

+21-2 

-13-4 

+33-7 

+84-1 

-15-9 

- 3-6 

+23-6 

+50-1 

+41-8 
+33-1 

+107-3 

+19-7 

- 0-8 
+88-7 
+14-6 
+10-1 

+13-6 

+ 3-8 

+25-6 

+10-8 

+43-9 

—47-0 

+74-3 

+33-1 

+11-7 
+38-6 
+49-7 

+12-7 

C) Figures for 1930 have been adjusted to exclude producer-distributors of milk, grain elevators and itinerant operators. 
These kinds of business were not included in the regular tables for 1941. 

C) Lass than 0-05 per cent. 
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Tableau 2.—Beicvfi comparatif des magasins et des ventes, par groupes de genres de commerce 
et pour des genres de commerce choisis, pour le Canada et les provinces, 1930 et 1941—fin 

(Les totaux des groupes peuvent coriiprendre des genres de commerce particuliers pour lesquels les chiffres sdpards ne sont 
• pas indiquds.) 

Kind of business 

Genre de commerce 

B R I T I S H C O L U M B I A - C O L O M B I E B R I T A N N I Q U E 

Total, all s tores—Total , t ous magasins 
Total , comparable s torcs( i )—Total , magasins compara-
blcs(i) ;. 

Food group—Groupe de I'alimentation 

C a n d y and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir 

de viandes fralclies) 
Combinat ion stores (groceries and meats)—Epiceries et bou

cheries combindes 
Meat marke t s (including sea foods)—Boucheries (comprenant 

poisson) 

N u m b e r of 
stores 

N o m b r e de 
magasins 

1930 

C o u n t r y general stores—Magasins gdndraux de campagne. 

General merchandise group—Groupe des marchandises 
gdneralcs 

Depar tmen t stores and mail order houses or offices-Magasins k 
rayons et maisons ou bureaux de vente par correspondance 

V a r i e t y stores—Bazars 

Automot ive group—Groupe de I'automobUe 

Motor vehicle dealers—Marchands de vdhicules-moteur. 
Garages—Garages 
Filling stat ions—Postes d'essence 

Apparel group—Groupe d u vdtement 

Men's and boys ' clothing and furnishings stores—Vdtement et 
lingerie (hommes et gargons) 

FamUy clothing stores—Vdtements pour toute la lamUle . . . . 
Women's apparel and accessories stores—"ydtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures 

BuUdIng materials group—Groupe des matdriaux de conS' 
t r u c t l o n 

H a r d w a r e stores—QuincaiUeries 
Lumber and building materials—Bois d'oeuvre et matdriaux de 

construction 

Furniture—household—radio group—Groupe des meubles , 
articles de mdnage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils 

de mdnage ou de radio 

R e s t a u r a n t group—Groupe d e s res taurants 

Other rctaU stores—Autres magasins de ddtaU 

Drug s tores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins e t comptoirs do t a b a c . 

S e c o n d - h a n d group—Groupe de la marchandise de seconde 
main 

9,501 

9,222 

3,476 

747 

1,303 

158 

506 

771 

245 

26 
30 

1,093 

196 
368 
463 

772 

342 
61 

257 
122 

388 

184 

83 

292 

86 

146 

634 

1,599 

268 
137 
198 

231 

Sales 

Ventes 

11,233 

11,253 

3,818 

852 

1,060 

255 

491 

728 

206 

31 
48 

1,366 

207 
290 
806 

1,143 

340 
111 

647 
145 

467 

201 

125 

367 

131 

157 

962 

1,924 

306 
164 
391 

272 

248,397,500 

247,634,900 

48,692,000 

4,699,300 

19,977,500 

6,310,400 

10,908,200 

13,348,500 

48,167,100 

38,831,900 
3,640,000 

33,923,400 

21,296,000 
5,607,200 
3,300,100 

17,409,400 

6,366,200 
1,828,000 

6,137,000 
3,078,200 

12,434,900 

4,425,400 

3,945,800 

8,121,100 

2,456,800 

4,832,300 

10,133,000 

52,939,700 

6,330,400 
2,608,200 
2,900,800 

1,406,400 

309,572,600 

309,572,600 

69,472,200 

0,066,200 

26,098,400 

19,248,700 

9,721,100 

16,057,400 

33,545,800 

44,379,300 
4,698,700 

33,939,600 

36,382,100 
• 5,701,700 

11,114,700 

25,254,700 

6,369,100 
4,856,600 

10,279,900 
3,749,100 

13,969,300 

4,927,600 

6,234,800 

11,501,600 

6,463,300 

4,922,700 

15,000,300 

49,451,000 

8,277,000 
3,895,400 
3,620,100 

1,380,500 

Per 
cent 

change 

Change
ment pour-

cent 

+24-5 

+25-0 

+42-7 

+29-1 

+30-6 

+205-0 

- 1 0 - 9 

•+ 4-6 

+11-2 

+14-3 
+26-3 

+50-0 

+66-1 
+ 1-7 

+107-4 

• +45-1 

C) 
+165-7 

+67-6 
+21-8 

+12-3 

+11-3 

+32-7 

+41-6 

+122-0 

+ 1-9 

+48-0 

- 6-6 

+26-7 
+46-0 
+21-3 

- 1-8 

(') Les chiffres de 1930 ont dtd ajustds de facon k exclure les producteurs-distributeurs de lait, les dldvateurs k grain et les 
vendeurs Itindrants. Ces genres d'affaires ne figuraient pas aux tableaux rdguliers de 1941. 

(') Moins de 0-06 pour-cent. 
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Table 3.—Comparison Summary of Stores and Sales by Kind-of-Buslness Groups and for 
Selected Kinds of Business, for Cities of 30,000 Population or Over, 1930 and 1941 

(Group totals may mclude individual kinds of business for which separate figures are not shown.) 

Kind of business 

Genre de commerce 

BRANTFORD 

Total, aU stores—Total, tous magasins. 

Food group—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) ". .'. •• •---.-• 
Combination stores (groceries and meats)-Epiceries et boucheries 

combindes - .- • 
Meat markets (including sea foods)—Boucheries (comprenant poisson). 

General merchandise group—Groupe des marchandises gene
rales 

Automotive group—Groupe de I'automobUe 

Motor vehicle dealers—Marchands de vdhicules-moteur., 
FiUing stations—Postes d'essence 

Apparel group—Groupe du vdtement 

Women's apparel and accessories stores—Vdtement de femmes et 
accessoires 

Shoe stores—Magasins de chaussures 
BuUding materials group—Groupe des matdriaux de construc

tion 

Hardware stores—QuincaiUeries '. 
Lumber and building materials—Bois dceu-vre et matdriaux de 

construction. 
Furniture—household—radio group—Groupe des meubles, arti

cles de menage ct radio 

Furniture stores—Magasins de meubles 

Restaurant group—Groupe des restaurants . . . . 

Other retaU stores—Autres magasins de ddtaU. 

Drug stores—Pharmacies 
JeweUery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac 

Second-hand group—Groupe de la marchandises de seconde 
main -' 

CALGARY 

Total, aU stores—Total, tous magasins.. 

Food group—Groupe de I'aUmentation 

Number of 
stores 

Nombre de 
magasins 

1930 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) -•-;.:-.----. : -,;••••.•••." 
Combmation stores (groceries and meats)-Epiceries et boucheries 

combindes -,--,-• .k- --•,••: ; 1 
Meat markets (including sea foods)—Boucheries (comprenant 
General merchandise group—Groupe des marchandises gdnd' 

rales..'. 

431 

162 

32 

57 

24 

19 

16 

37 

8 
18 

60 

1941 

1,136 

178 

96 

168 

27 

. .76 

28 

453 

144 

45 

48 

26 

14 

16 

43 

10 
26 

Sales 

Ventes 

22 

20 

6 

32 

106 

13 
7 

28 

1,181 

126 

80 

183 

28 

72 

27 

13,966,900 

' 4,040,400 

246,600 

1,749,900 

853,900 

465,100 

1,227,900 

2,748,400 

1,766,200 
454,100 

1,736,400 

1941 

17,503,700 

4,316,800 

4)5,700 

1,619,700 

1,374,900 

456,800 

1,609,200 

3,874,100 

2,701,300 
011,400 

2,098,900 

Per 
cent 

change 

Change
ment' 

pour-cent 

70,700 

43,389,800 

7,969,600 

1.154,800 

3,284,200 

1,087,700 

1,422.200 

9,469,700 

73,900 

51,813,900 

9,433,500 

828,100 

3.829.400 

2,839,700 

1,307.700 

10,371,000 

+25-3 

+ 0-8 

-K31-1 

+41-0 

+20-9 

734,500 
326,700 

548,509 

228,600 

171,100 

821,300 

389,600 

296,300 

,463,000 

463,200 
111,600 
132,800 

984,400 
203,300 

736,860 

305,400 

288,000 

973,000 

486,100 

187,300 

3,311,700 

453,200 
,222.400 
316,800 

+38-0 

+18-3 

+64-5 

+34-2 

+19-4 

+18-4 

+ 0-5 
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Tableau 3.—B«lev£ comparatif des magasins et des ventes, par groupes de genres de commerce 
et pour des genres de commerce choisis, pour les villes de 30,000 ou plus, 1930 et 1941—suite 

(Les totaux des groupes peuvent comprendre des genres de commerce particuliers pour lesquels les chiffres sdpards ne sont 
pas indiquds.) 

Kind of business 

Genre de commerce 

CALGARY-Con.—Fin 

Automotive group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de vdhicules-moteur. 
Garages—Garages...; 
Filling stations—Postes d'essence 
Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lingerie 
(hommes et gareons) 

Family clothing stores—Vdtements pour toute la famille 
Women s apparel and accessories stores—Vdtement de femmes et 

accessoires ; 
Shoe stores—Magasins de chaussures 

BuUdIng materials group—Groupe des matdriaux de construc
tion : 

Hardware stores—QuincaiUeries 
Lumber and building materials—Bois d'ceuvre et matdriaux de cons

truction 

Furniture—household—radio group—Groupe des meubles, arti
cles dc mdnage ct radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants 

Other retaU stores—Autres magasins de ddtaU 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabao. 
Second-hand group—Groupe de la marchandise de seconde 

main 

Number of 
stores 

Nombre de 
magasins 

1930 

EDMONTON 
' Total, aU stores—Total, tous magasins. 

Food group—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—^Epiceries et boucheries 

combindes 
Meat markets (including sea foods)-—Boucheries (comprenant 

poisson) 

General merchandise group—Groupe des marchandises gdnS-
roles 

Automotive group—Groupe de I'automobUe 

Motor vehicle dealers—Marchands de vdhicules-moteur.. 
Garages—Garages ; 
FiUing stations—Fostra d'essence 

Apparel group—Groupe du tStement 

Men's and boys* clothing and furnishings stores—Vdtement et lingerie 
(hommes^et garcons) 

Family clothing stores—'Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

Shoe stores—Magasins de chaussures.. 

125 

24 
26 
67 

130 

65 

18 

10 

41 

11 

26 

68 

196 

33 
U 
32 

g 
40 

1,064 

397 

84 

162 

49 

47 

29 

119 

17 
24 
67 

lOS 

1041 

157 

21 
26 
96 

142 

40 

16 

0 

40 

17 

14 

106 

211 

40 
16 
43 

33 

1,126 

389 

76 

197 

49 

42 

26 

147 

24 
25 
87 

107 

43 
14 

40 
10 

Sales 

Ventes 

1930 

8,409,500 

6,132.300 
448,000 

1,464,600 

4,543,800 

1,646,500 
- 380,900 

1,918,400 
698,000 

1,893,100 

830,900 

• 891,000 

2,669,590 

984,900 

1,476.900 

1,559,200 

6,716,000 

1,004,400 
534,300 
560,400 

259,400 

37,535,900 

6,429,500 

640.700 

2,878.300 

1.456.700 

1.070,300 

10,752,100 

6,759,(00 

3,838.600 
,732.100 

1,037.300 
2,670,000 

1.076.300 
162.000 

1,160.200 
272,600 I 

1041 

10,156,400 

7,613,200 
656,100 

1,817,100 

6,033,000 

1,602,700 
591,000 

1,892,700 
946,600 

3,193,200 

775,300 

1,872,400 

2,382,300 

1,369,100 

896,800 

2,761,800 

7,913,900 

1.173,400 
785,200 
661,000 

269,860 

47,931,400 

7,439,200 

692.800 

2.864.500 

2,492.600 

1.021.400 

13,199,600 

8,506,560 

6,802.900 
783.600 

1.682.400 
3,806,400 

1,001.200 
1,087,200 

1,392.000 I 
324.100 I 

Per 
cent 

change 

Change
ment 

pour-cent 

+24-8 

+10-8 

+68-7 

- 7-8 

+77-1 

+17-8 

+ 4-0 

+27-« 

+15-7 

+22-8 

+47-7 

+42-( 
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Table 3.—Comparison Summary of Stores and Sales by Kind-of-Business Groups and for 
Selected Kinds of Business, for Cities of 30,000 Population or Over, 1930 and 1941—Con. 

(Group totals may include individual kinds of business for which separate figures are not shown.) 

Kind of business 

Genre de commerce 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment 

pour-cent 

EDMONTON-Con.—Fin 
Building materials group—Groupe des matdriaux de construc

tion • 
Hardware stores—QuincaiUeries •.-••• 
Lumber and building materials—Bois d'oeuvre et matdriaux de 

construction 

Furniture—household—radio group—Groupe des meubles, ar
ticles de mdnage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants 

Other retaU stores—Autres magasins de detail.. 
Drug stores—Pharmacies ---
Jewellery stores—Bijouteries 
Tobacco stores and stands^Magasins et comptoirs de tabac 

Second-hand group—Groupe de la marchandise de seconde 
main 

FORT WILLIAM 
Total, aU stores-Total, tous magasins 

Food groiip-Groupe de I'aUmentation 
Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) _. 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes > • • - • 
Mea t m a r k e t s (including sea foods)—Boucheries (comprenant 

poisson) 

General merchandise group—Groupe des marchandises gene
rales.' 

Automotive group—Groupe de I'automobUe 
Motor vehicle dealers—Marchands de vdhicules-moteur.. 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vdtement T. 
Men's and boys' clothing and furnishings stores—Vdtement et lin

gerie (hommes et garcons) 
Family clothing stores—'Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires : 
Shoe stores—Magasins de chaussures 

BuUding.materlals group—Groupe des matdriaux de construc
tion 

Hardware storee^Quincailleries 

Furniture—household—radio group—Groupe des meubles, arti
cles de mdnage et radio 

Restaurant group—Groupe des restaurants.... 

Other retail stores—Autres magasins de ddtaU. 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands-Magasins et comptoirs de tabac 

Second-hand group—Groupe de la marchandise de seconde 
main 

5 

17 

74 

199 
39 
20 
10 

42 

147 
41 

40 

33 

10 

11 

22 

40 

17 

117 

216 
46 
20 
34 

348 

139 

44 

36 

42 

1,967,960 
752,800 

981,200 

1,837,900 

947,500 

756,600 

1,723,800 

6,033,800 
1,046,000 

425,000 
215,000 

371,300 

10,003,300 

3,163,300 

302,300 

1,223,900 

943,100 

260,200 

1,368,900 

1,456,400 
1,065,500 
116,400 
275,600 

867,760 

324,700 
342,800 

116 700 
83,600 

834,000 

432,600 

384,500 

186,800 

1,646,300 

231,300 
121,600 
32.700 

100,400 

2,638,360 

1,017,100 

1,424,800 

1,864,100 

1,158,600 

592,000 

2,371,000 

7,679,400 
1,176,200 
629,700 
618,600 

425,000 

15,230,300 

3,888,800 

396,000 

1.005,100 

2,084,000 

266,500 

2,303,900 

3,116,500 

2,317,500 
218,300 
398,900 

1,143,000 

462,600 
470,400 

400.100 
109,900 

765,100 

256,600 

376,660 

725,900 

2,476,960 

383,900 
268.700 
169.100 

44,000 

+34-; 

+ 1-5 

+37-7 

+26-9 

+14-5 

+62-3 

+22-9 

+74-9 

+111-0, 

+66-3 

- 8-2 

- 2-3 

+200-7 

+61-9 
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Tableau 3.—Belevfi comparatif des magasins et des ventes, par groupes de genres de commerce et 
pour des genres de commerce choisis, pour les villes de 30,000 ou plus, 1930 et 1941—suite 

(Les totaux des groupes peuvent comprendre des genres de commerce particuliers pour lesquels les chiffres .sdpards ne sont 
pas indiquds.) 

Kind of business 

Genre de commerce 

HALIFAX 

Total, all stores-Total, tous magasins. 

Food group—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) ; ' ' ' .*' 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes • 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) • 

General merchandise group—Groupe des marchandises gdnd
rales 

Automotive group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de vdhicules-moteur. 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group-Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lin
gerie (hommes et garcons) 

Family cjothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires T 
Shoe stores—Magasins de chaussures 

Building materials group—Groupe des matdriaux de construc
tion 

Hardware stores—QuincaiUeries 
Lumber and biiUding materials—Bois d'ceuvre et matdriaux de 

construction 

Furniture—household—radio group—Groupe des meubles, 
articles de mdnage et radio 

Furniture stores—Magasins de meubles 

Restaurant group—Groupe des restaurants — 

Other retaU stores—Autres magasins de ddtaU.. 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac 

Second-hand stores—Groupe de la marchandise de seconde 
main 

HAMILTON 

Total, aU stores—Total, tous magasins. 

Food group—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—Boucheries (comprenant poiS' 

son). 

General merchandise group—Groupe des marchandises gdnd
rales 

Number of 
stores 

Nombre de 
magasins 

1930 

900 

442 

77 

210 

73 

20 

24 

42 

12 
10 
4 

119 

24 

10 

5 

29 

10 

52 

146 

38 
17 
10 

22 

2,117 

899 

142 

282 

169 

78 

1941 

915 

408 

77 

194 

93 

21 

20 

48 

12 
5 

26 

93 

25 

23 

8 

109 

168 

41 
16 
21 

19 

2,060 

661 

98 

217 

162 

78 

41 

Sales 

Ventes 

1930 

29,843,200 

6,624,000 

748,200 

2,459,800 

2,345,500 

610,900 

6,203,700 

4,367,300 

3,007,200 
165,000 
425,700 

.3,429,460 

1,405,200 
379,900 

981,700 
062,000 

1,006,100 

203,100 

674,600 

1,388,200 

620,900 

697,500 

6,041,800 

921,400 
547,300 
670,000 

83,000 

68,512,800 

16,510,100 

1,022,600 

6.099,500 

4,631,600 

2,211.700 

1941 

51,151,700 

9,894,700 

491,600 

2,290,500 

5,799,800 

483,000 

12,109,100 

5,970,000 

4,283,800 
329,500 

1,265,000 
4,989,300 

2,381,500 
774,100 

1,096,600 
737,300 

2,382,900 

382,900 

1.813,800 

1,395,100 

950,100 

2,224,700 

11,688,700 

1,512,000 
1,098,700 

385,600 

197,000 

86,946,890 

17,936,100 

886,000 

4.943.100 

7,693,600 

2,740,300 

Per 
cent 

change 

Change
ment 

pour-cent 

10,198,800 12,755,700 

+71-4 

+49-1 

+95 1 

+36-7 

+45-5 

+136 7 

+11 9 

+219 0 

+91-8 

+237-3 

+26-3 

+ 8-8 

+25-1 
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Table 3.—Comparison Summary of Stores and Sales by Klnd-of-Buslness Groups and for 
Selected Kinds of Business, for Citles'pf 30,000 Population or Over, 1930 and 1941—Con. 

(Group totals may include individual kinds of business for which separate figures are not shown.) 

Kind of business 

Genre de commerce 

Number of 
stores 

Nombre do 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment 

pour-cent 

HAMILTON-Con.—fin 

Automotive group—Groupe de I'automobUe 

Motor vehicle dealens—Marchands de vdhicules-moteur. 
Garages—G.n:-ages 
Filling stations—Postes d'essence 
Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lingerie 
(hommes et garcons) 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—'i^dtement de femmes et ac

cessoires 
Shoe stores—Magasins de chaussures. .-s 

Building materials group—Groupe des matdriaux de construc
tion 

Hardware stores—QuincaiUeries 
Lumber and building materials—Bois d'oeuvre et matdriaux de 

construction 

Furniture—household—radio group—Groupe des meubles, 
articles de mdnage et radio 

Furniture stores—Magasins de meubles > 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants 

Other rctaU stores—Autres magasins dc ddtaU 

Drug store.s—pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabao. 
Second-hand group—Groupe dc la marchandise de seconde 

main 

HULL 

Total, aU stores—Total, tous magasins.. 

Food group—Groupe de I'alimentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—Boucheries (comprenant pois

son) 

General merchandise group—Groupe des marchandises gdnd
ralcs 

Automotive group—Groupe de rautomoblle 

Motor vehicle dealeis—Marchands de vdhicules-moteur.. 
Garages—Garages 
FUling stations—Postes d'essence ^..; 

Apparel group—Groupe du vCtement 

Men's and boys' clothing and furnishings stores—Vdtement et lin 
gene (hommes et garcons) 

Women's apparel and accessories stores—Vdtement de femmes et 
accessoires 

190 

25 
33 

104 

248 

73 

113 

238 

35 
34 

161 

268 

116 
41 

33 

36 

36 

166 

419 

82 
30 
86 

61 

443 

216 

90 

100 

22 

23 

18 

26 

6 
6 
13 

39 

16 

0 

601 

93 
33 
166 

44 

499 

235 

108 

71 

36 

16 

7 

36 

3 
6 
26 

88 

10 

10 

9,533,200 

5,691,500 
715,100 

2,594,100 

7,467,660 

2,698,400 
509,800 

2,876,600 
1,482,900 

4,121,200 

1,011.700 

1,048,300 

3,462,000 

1.262,900 

1,892,600 

1,943,490 

14,842,809 

2,402,900 
926,200 

1,049,000 

131,700 

7,776,990 

2,792,100 

239.200 

1.369.000 

807.900 

318,100 

705,300 

661,200 

318,800 
172,800 
169.400 

486,700 

191.400 

44,200 

17,123,400 

11,456,300 
818,300 

4,270,600 

9,185,600 

2,884.800 
953,200 

3,672,900 
1,774,700 

4,126,400 

967,000 

2,364,600 

4,527,500 

2.318.900 

1.806,000 

2,873,400 

18,113,400 

3.467.300 
1.406,300 
1,774,400 

283,300 

9,555,499 

3,999,200 

376,600 

1,053,700 

2,276,800 

248,800 

362,700 

1,562,800 

066,000 
127.900 
469.000 

842,500 

216,800 

84.100 

+79-6 

+23-0 

+ 0-1 

+30-8 

+47-7 

+22-0 

+22-9 

+42-9 

-60-0 

+136-4 

+73-6 
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Tableau 3.—Relevfi comparatif des magasins e t des ventes , par groupes de genres de commerce e t 
pour des genres de commerce choisis , pour les villes de 30,000 o u p l u s , 1930 e t 1941—suite 

(Les totaux des groupes peuvent comprendre des genres de commerce particuliers pour lesquels les chiffres sdpards ne sont 
pas indiquds.) 

Kind of business 

Genre de commerce 

• IIULlr-Con.—fin 

BuUding materials group—Groupe des matdriaux de construc
tion. 

Furniture—household—radio group—Groupe des meubles, 
articles de mdnage et radio 

Restaurant group—Groupe des restaurants.... 

Other retaU stores—Autres magasins de ddtaU., 

Drug stores—Pharmacies 

Second-hand group—Groupe de la marchandise de seconde 
main 

KINGSTON 

Total, all stores-Total, tous magasins. 

Food groui>—Groupe de I'alimentation— 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) . . . . . . . . . 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes : -
Meat markets (including sea foods)—Boucheries (comprenant pois

son)-. 

General merchandise group—Groupe des marchandises gdnd
rales 

Automotive group—Groupe de I'automobUe 

Filling stations—Postes d'essence 

Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lin
gerie (hommes et garcons) 

Family clothing stores—'vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures 
Building materials group—Groupe des matdriaux de construc

tion 

Lumber and buUding materials—Bois d'ceuvre et matdriaux de cons
truction 

Furniture—household—radio group—Groupe des meubles, 
articles de mdnage et radio -. 

Number of 
stores 

Nombre de 
magasins 

1930 

Household appliance or radio dealers—Marchands d'appareils de 
mdnage ou de radio 

Restaurant group—Groupe des restaurants.... 

Other retaU stores—Autres magasins dc ddtaU. 

Drug stores—Pharmacies.. 
Jewellery stores—Bijouteries.: ...,.,,,,: 
Tobacco stores and stands—Magasins et comptoirs de tabao 

Second-band group—Groupe de la marchandise de seconde 
. main 

1941 

376 

134 

a 

58 

22 

10 

10 

37 

14 

48 

17 

Sales 

Ventes 

1930 

389 

196 

12 

47 

25 

11 

11 

40 

21 

55 

16 

1941 

Per 
cent 

change 

Change
ment 

pour-cent 

423,800 

265,500 

129,000 

2,299,909 

180.700 

14,400 

12,843,000 

3,247,609 

95.600 

1.127.000 

1.389,900 

223,800 

1,141,600 

2,164,500 

286,600 

1,669,300 

447,900 
394,800 

606,800 
319,800 

796,200 

582,900 

499,999 

292.200 

352,100 

2,918,500 

436,600 
216,000 
289.100 

63,300 

495,000 

234,300 

273,500 

1,758,400 

207,200 

26,000 

17,601,700 

4,126,000 

153,800 

1,100,700 

2,128,400 

411,000 

1,765,660 

. 3,052,300 

745,600 

2,276,600 

603,800 
572,900 

724,600 
375,300 

1,168,600 

945,400 

626,000 

207,700 

803,800 

3,786,960 

776,600 
295,600 
406,300 

106,900 

+16-8 

- 4-2 

+112-0 

-23-6 

+80-6 

+37 1 

+27 0 

+54-7 

+41 0 

+30-4 

+45-5 

+ 6-2 

+128-8 

+29-8 

+98-7 
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Table 3.-Coniparison Summary of Stores and Sales by Kind-of-Business Groups and for 
Selected Kinds of Business, for Cities of 30,000 Population or Over, 1930 and igil-Con 

(Group totals may include individual kinds of business for which separate figures are not shown.) 

Kind of business 

Genre de commerce 

KITCHENER 

Total, all stores—Total, tous magasins. 

Food group—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—Boucheries (comprenant pois. 

son) 

General merchandise group—Groupe des marchandises gdnd
rales 

Automotive group—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Garages—Garages 
Filling stations—Postes d'essence .' 

Apparel group—Group du vdtement s., 

Men's and boys' clothing and furnishings stores—Vdtement et lin
gerie (hommes et garcons) 

Women's apparel and accessories stores—Vdtement de femmes et 
accessoires 

Shoe stores—Magasins de chaussures 

BuUding materials group—Groupe des matdriaux de construc
tion 

Hardware stores—QuincaiUeries 

Furniture—household—radio group—Groupe des meubles. 
articles de menage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio .' 

Restaurant group—Groupe des restaurants..: 

Other retail stores—Autres magasins de ddtaU 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac. 
Second-hand group—Groupe de la marchandise dc seconde 

main 

LONDON 

Total, aU stores—Total, tous magasins. 

Food group—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—Boucheries (comprenant pois

son) 

Number of 
stores 

Nombre de 
magasins 

1930 

399 

129 

13 

34 

20 

16 

10 

42 

12 
7 

17 

67 

1941 

Sales 

Ventes 

General merchandise group—Groupe des marchandises gdnd
rales 

1,074 

400 

23 

198 

50 

48 

27 

489 

132 

18 

45 

24 

18 

14 

60 

12 
7 
36 

13 

4 

27 

8 

12 

31 

96 

1930 

1,092 

322 

31 

157 

64 

28 

13,770,500 

3,237,400 

161,000 

1,333,300 

767,200 

559,000 

1,504,100 

2,412,500 

1,706,500 
81,500 

563,800 

1,891,300 

635,500' 

820,000 
242,700 

492,900 

196,000 

1,041,700 

482,100 

508,300 

372,600 

2,744,300 

320,700 
129,000 
300,600 

73,700 

35,596,000 

9,216,460 

201.100 

4,019,900 

2,180,000 

1,603,400 

1941 

18 3,471,100 

18,029,800 

4,060,700 

174,600 

910,900 

1,683,900 

041,300 

2,298,700 

3,211,100 

1,944,500 
116,400 
890,300 

2,609,100 

722,400 

1,065,400 
385,300 

893,900 

125,300 

1,194,700 

486,900 

570,300 

535,600 

3,178,000 

422,100 
221,600 
286,700 

46,100 

39,989,900 

9,150,000 

276,300 

2,390,600 

4,437,700 

940,600 

4,379,700 

Per 
cent 

change 

Change
ment 

pour-cent 

+30-9 

+23-4 

+52-8 

+33 1 

+38 0 

+81-8 

+14-7 

+43-7 

+15-8 

+12-3 

- 0 7 

+26-J 
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Tableau 3.—Relevd comparatif des magasins et des ventes, par groupes de genres de commerce et 
pOur des genres de commerce choisis, pour lies villes de 30,000 ou plus, 1930 et 1941—suite 

(Les totaux des groupes peuvent comprendre des genres de commerce particuliers pour lesquels les chiffres sdpards ne'sont 
pas indiquds.) 

Kind of business 

• Genre de commerce 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment 

pour-cent 

LONDON-Con.-fin 
Automotive group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de vdhicules-moteur., 
Garages—Garages 
I''illing stations—Postes d'essence 

Apparel group—Groupe du vetemcnt 

Men's and' boys' clothing and furnishings stores—Vdtement et lin. 
gerio (hommes et garcons) 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoo stores—Magasins de chaussures '. 

BuUding materials group—Groupe des matdriaux dc construc
tion 

Hardware stores—QuincaiUeries 
Lumber and building materials—Bois d'ceuvre et matdriaux de cons-

struction 

Furniture—household—radio group—Groupe des meubles, 
articles de menage et radio 

Furniture stores—Magasins de meubles 

Restaurant group—Groupe des restaurants 

Other retail stores—Autres magasins de detail... -

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac. 
Second-hand group—Groupe de ia marchandise de seconde 

main 

MONTREAL 
Total, aU stores—Total, tous magasins. 

Food group—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 
(B* viandes fralclies) 
Combination stores (groceries and meats)—Epiceries et bouclieries 

combindes r : 
Meat markets (including sea foods)—Boucheries (comprenant pois

son) 

General merchandise group—Groupe des marchandises gdnd
rales..' 

Department stores and mail order houses or offices—Magasins h 
rayon et maisons ou bureaux de vente par correspondance.... 

Variety stores—Bazars ;. 

Automotive group—Groupe de I'automobile 
Motor vehicle dealers—Marchands de vdhicules-moteur., 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vetemcnt 
Men's and boys' clothing and furnishings • stores—Vdtement et 

lingerie (hommes et garcons) 
Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures 

122 

19 
16 
70 

136 

10 

56 

• 221 

33 
. 17 

43 

. ^ 

11,939 

5,931 

2,093 

2,180 

666 

391 

528 

9 
85 

512 

79 
188 
222 

1,515 

564 
103 

• 623 
235 

143 

162 

35 

15 

6 

11 

11 

83 

257 

38 
17 
64 

12,743 

5,793 

2,151 

2,011 

744 

320 

429 

12 
135 

607 

70 
129 
357 

1,887 

474 
187 

974 
232 

6,374,300 

4,352,800 
253,400 

1,467,100 

4,313,300 

1,386,300 
507,300 

1,709,600 
912,100 

1,609,100 

416,200 

699,600 

2,133,900 

846,100 

1,191,100 

6,820,400 

984,500 
406,100 
514,900 

261,400 

369,471,200 

104,888,400 

12,785,000 

34,807,100 

27,046,200 

11,291,900 

64,736,400 

51,284,300 
0,002,200 

22,588,900 
5,366,200 
5,710,000 

38,269,409 

12,523,900 
3,444,100 

7,986,400 

6,035,600 
120,400 

2,288,900 

3,298,000 

1,439,400 
690,300 

2,152,200 
1,116,100 

1,234,400 

409,200 

471,300 

2,311,400 

1,234,400 

1,620,300 

7,646,800 

1,359,400 
689,700 
716,800 

162,900 

394,413,200 

110,380,200 

15,805,000 

32,830,800 

37,355,300 

12,342,100 

67,408,500 

51,641,000 
10,539,100 

49,026,100 

32,612,800 
3,139,800 
11,204,100 

44,997,300 

12,733,500 
6,445,800 

16,093,600 18,573,200 
7,205,8 7,245,000 

+25-1 

+17-3 

-23-3 

+17-7 

+33-7 

+12-1 

-37-7 

+ 6-4 

+ 4-1 

+36-6 

+17-6 
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Table 3.—Comparison Summary of Stores and Sales by Klnd-of-Buslness Groups and for 
Selected Kinds of Business, for Cities of 30,000 Population or Over, 1930 and 1941—Con. 

(Group totals may include individual kinds of business for which separate figures are not shown.) 

Kind of business 

Genre de commerce 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment 

pour-cent 

MONTREAL-Con.—fin 
BuUding materials group—Groupe des matdriaux de construc

tion , 

Hardware stores—QuineaUleries 
Lumber and building materials—Bois d'ceuvre et matdriaux de cons

truction 

Furniture—household—radio group—Groupe des meubles, 
articles de menage et radio 

Furniture stores—Magasins de meubles - -. 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants 

Other retaU stores—Autres magasins de detaU. 
Drug stores—Pharmacies 
JeweUery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac 

Second-hand group—Groupe de la marchandise de seconde 
main 

OTTAWA 
Total, aU stores-Total, tous magasins 

Food group—Groupe de I'alimentation 
Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) 

General merchandise group—Groupe des marchandises gdnd
rales 

Department stores and mail order houses or oflBces—Magasins k 
rayons et maisons ou bureaux de vente par correspondance... 

Variety stores—Bazars 

Automotive group—Groupe de I'automobile., 
Garages—Garages 
FilUng stations—-Postes d'essence 

Apparel Group—Groupe du vdtement 
Men's and boys' clothing and furnishings stores—Vdtement et lingerie 

(hommes et gardens) 
Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures. .* 

BuUding materials group—Groupe des matdriaux de construc
tion 

Hardware stores—QuincaiUeries 
Lumber and building materials—Bois d'oeuvre et matdriaux de 

construction 

Furniture—household—radio group—Groupe des meubles, 
articles de mdnage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 

362 

217 

34 

297 

84 

130 

624 

2,081 
325 
150 
281 

156 

1,326 

694 

169 

273 

64 

73 

37 

10 
6 

129 
26 
62 

179 

63 
10 

71 
35 

69 

18 

4 

43 

297 

197 

29 

255 

99 

78 

823 

2,543 
297 
168 
656 

HI 

1,559 

607 

176 

181 

136 

30 

31 

11 
13 

141 
19 
88 

207 

16,875,600 

7,036,500 

5,587,900 

18,278,700 

7,446,900 

8,686,800 

14,219,900 

74,163,100 
9,116,400 
5,033,000 
5,182,000 

2,159,600 

59,702,200 

12,482,000 

1,125,300 

6,692,800 

2,665,000 

1,706,800 

12,715,600 

10,136,300 
1,948,600 

8,707,000 
824,800 

1,353,200 

5,877,900 

1,891,900 
889,000 

2,088,300 
1.008.700 

3,161,200 
1.063.400 

1.038.100 

2,955,800 
638.900 

2.166.600 

12,242,100 

6,960,800 

4,665,000 

16,618,800 

10,017,400 

4,645,300 

20,314,990 

71,756,400 
9 ,̂938,500 
6,887,100 
7,707,900 

1,470,700 

81,601,100 

17,467,206 

1,549,400 

2,885,400 

9.866.600 

1,100,800 

16,296,600 

11.758,300 
3,229,900 

10,868,509 
426,600 

2,774,500 

8,184,490 

2,099.600 
1.301.000 

3.729.600 
1,054,200 

2,833,300 
1,239,600 

764.300 

2,760,000 
1.156,300 

1,338,200 

-27-5 

+42-9 

- 3-2 

-31-9 

+36-5 

+39-9 

+20-3 

+24-8 

+39-2 

-10-1 

- (-6 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 
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Tableau 3.—Belev£ comparatif des magasins et des ventes, par groupes de genres de commerce et 
pour des genres de commerce choisis, pour les villes de 30,000 ou plus, 1930 et 1941-̂ 8uite 

(Les totaux des groupes peuvent comprendre des genres de commerce particuliers pour lesquels les chiffres sdpards ne sont 
pas indiquds.) 

Kind of business 

Genre de commerce 

Number of 
stores 

Nombre do 
magasins 

1930 1941 

Sales 

Ventes 

1930 

Per 
cent 

change 

Change
ment 

pour-cent 

OTTAWA-Con.—fin 

Restaurant group—Groupe des restaurants 

Other retaU stores—Autres magasins de ddtaU 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac. 
Second-hand group—Groupe de la marchandise de seconde 

main 

OUTREMONT 

Total, aU stores—Total, tous magasins.. 

Food group—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat markets, (including sea foods)—Boucheries (comprenant 

poisson) 

General merchandise group—Groupe des marchandises gdnd
rales '. ; 

Automotive group—Groupe dc I'automobile.. 

Apparel group—Groupe du vdtement 

Building materials group—Groupe des matdriaux de construc
tion 

Furniture—household—radio group—Groupe des meubles, arti
cles de mdnage et radio 

Restaurant group—Groupe des restaurants 

Other retaU stores—Autres magasins de ddtaU 

Tobacco stores and stands—Magasins et comptoirs de tabac 

Second-hand group—Groupe de la marchandise de seconde 
main 

QUEBEC 

Total, aU stores—Total, tous magasins. 

Food group—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—^Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—^Boucheries (comprenant 

poisson) 

General merchandise group—Groupe des marchandises gdnd
rales 

Automotive group—Groupe de I'automobUe.. 

Garages—Garages 
FUling stations—Postes d'essence 

73 

289 

65 
28 
44 

31 

129 

76 

16 

31 

12 

3 

1,742 

829 

160 

359 

73 

126 

60 

103 

354 

73 
22 
86 

19 

166 

91 

27 

26 

22 

7 

8 

10 

15 

1,984 

904 

186 

464 

65 

113 

61 

127 

32 
62 

1,627j360 

12,071,509 

1,677,100 
1,017,200 

736,300 

114,000 

4,306,706 

2,164,000 

185,400 

1.184,400 

544,200 

61,900 

376,600 

126,600 

520,900 

3,600 

1,125,100 

152,800 

48,172,200 

13,291,900 

887,800 

6,324,000 

3,182,200 

2.163.600 

5,881,600 

6,489,700 

692,700 
809.000 

2,660,700 

21,302,100 

2,324,100 
1,464,300 
1,374,500 

128,300 

6,094,300 

3,367,660 

266,600 

737.500 

2.019,100 

140,600 

120,109 

640,100 

230,300 

31,000 

(x) 

(x) 

729,200 

166,800 

63,201,800 

16,404,200 

1,186,300 

7.997,700 

2,712,100 

3,667.100 

9,039,200 

9,616,200 

652.100 
2.040.200 

+63-6 

+76-6 

+12-5 

I 

+18-3 

+65-9 

+43-4 

+82-2 

+31-2 

+23-4 

+53-7 

+46-6 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans lea totaux. 
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Table 3.—Comparison Summary of Stores and Sales by Klnd-of-Buslness Groups and for 
Selected Kinds of Business, for Cities of 30,000 Population or Over, 1930 and 1941—Con. 

(Group totals may include individual kinds of business for which separate figures are not shown.) 

Kind of business 

Genre de commerce 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment 

pour-cent 

QUEBEC-Con.—fin 

Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et linge
rie (hommes et garcons) 

Family clothing stores—Vdtements pour toute la famille 
Shoe stores—Magasins de chaussures 

Building materials group—Groupe des matdriaux de construc
tion •. 

Hardware stores—QuincaiUeries 

Furniture—household—radio group—Groupe des meubles, ar
ticles de mdnage et radio 

Furniture stores—Magasins do meubles ' 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants 

Other retaU stores—Autres magasins dc detail. 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac 

Second-hand group—Groupe de ia marchandise de seconde 
main 

REGINA 

Total, ail stores—Total, tous magasins. 

Food group—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) 

General merchandise group—Groupe dc la marchandises gdnd
rales 

Automotive group—Groupe de rautomoblle. 

Garages—Garages 

Filling stations—Postes d'essence 

Apparel group—Groupe du vdtement 

Women's apparel and accessories stores—Vdtement de femmes et 
accessoires 

.Shoe stores—Magasins de chaussures Building materials group—Groupe des matdriaux dc construc
tion .• 

Hardware stores—Ouincaillerios 
Lumber and building materials—Bois d'ceuvre et matdriaux de 

construction , 

Furniture—household—radio group—Groupe des meubles, 
articles de menage et radio 

Furniture stores—Magasins de meubles., 

222 

54 

25 

43 

9 

25 

32 

361 

44 
33 
53 

669 

197 

20 

93 

26 

30 

10 

59 

17 
27 

27 

273 

47 

22 

68 

18 

21 

l O S 

31 

586 

183 

38 

88 

28 

22 

9 

39 

10 
33 

62 

32 
8 

23 

3,947,400 

1,348,100 
1,917,100 

801,100 

2,219,600 

1,109,800 

2,896,100 

1,250,300 

1,495,100 

861,100 

10,439,900 

1,513,200 
603,300 

1,062,900 

145,000 

33,103,600 

4,442,400 

315,400 

2,117,700 

883,100 

787,300 

10,572,400 

3,899,400 

632,700 
705,300 

3,827,000 

969,100 
318,800 

1,836,100 

249,700 

1,400,900 

1,161,800 

232,800 

8,462,300 

1,630,900 
3,041,300 
1,299,500 

2,767,800 

1,601,400 

3,371,100 

2,106,200 

892,600 

2,117,100 

11,249,400 

1,199,'200 
• 760,800 
994,000 

37,929,300 

5,124,400 

463,300 

1,959,400 

2,106,800 

486,200 

12,542,000 

6,778,000 

294,400 
693,700 

4,432,600 

1,170,400 
326,400 

1,363,300 

232,200 

1,196,900 

680,700 

153,700 

+42-3 

+24-

+16-

+146-9 

+ 7-8 

+89-3 

+14-6 

+16-4 

+18-6 

+73-8 

+15-8 

-13-7 
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Tableau 3.—Beievfi comparatif des magasins et des ventes, par groupes de genres de commerce et 
pour des genres de commerce choisis, pour les villes de 30,000 ou plus, 1930 et 1941—suite 

(Les totaux des groupes peuvent comprendre des genres de commerce particuliers pour lesquels les chiffres sdpards ne sont 
pas indiquds.) 

Kind of business 

Genre de commerce 

. REGINA-Con.—fin 

Toiaacco stores and stands—Magasins et comptoirs de tabac 

S e c o n d - h a n d group—Groupe de la marchandise de seconde 

S T . C A T H A R I N E S 

Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

Combinat ion stores (groceries and meats)—Epiceries et boucheries 

Meat inarke ts (including sea foods)—Boucheries (comprenant 

General merchandise group—Groupe des marchandises 

Women's apparel and accessories stores—Vdtement de femmes et 

BuUding materials group—Groupe des matdriaux de c o n s t r u c -

Furnlture—household—radio group—Groupe des meubles , 

Household appliance or radio dealers—Marchands d'appareils de 

Tobacco stores and s tands^-Magasins et comptoirs de t abac 

S e c o n d - h a n d group—Groupe dc la marchandise de seconde 

N u m b e r of 
stores 

N o m b r e de 
magasins 

1930 

.39 

143 

30 
13 
8 

11 

437 

136 

14 

35 

29 

15 

12 

42 

12 
5 

21 

55 

25 
" 6 

26 

8 

23 

6 

16 

21 

94 

17 
6 

18 

26 

1941 

68 

143 

30 
11 
11 

16 

457 

133 

28 

44 

33 

13 

13 

52 

9 
7 

31 

67 

37 
9 

22 

8 

23 

8 

11 

27 

108 

20 
8 

29 

12 

1930 

S 

1,044,700 

6,189,900 

774,800 
281,900 

. 209,500 

111,900 

14,664,800 

3,632,600 

190,000 

1,236,000 

1,261,400 

483,700 

1,338,600 

2,937,700 

2,310,200 
92,400 

470,000 

1,631,606 

700,000 
304,400 

1,189,900 

318,200 

1,064,900 

391,600 

638,900 

241,700 

2,488,100 

433,400 
91,300 

324,600 

139,700 

Sales 

Ventes 

1941 

i 

1,291,400 

5,330,100 

802,800 
314,800 
248,900 

177,900 

21,226,700 

4,627,500 

262,000 

1,261,000 

2,400,200 

403,400 

2,425,600 

4,461,700 

3,043,700 
137,500 

1,038,400 

2,416,800 

1,035,100 
435,800 

1,284,400 

441,000 

1,351,809 

632,500 

806,200 

680,400 

3,637,100 

734,400 
369,500 
382,800 

141,400 

Per 
cent 

change 

Change
men t 

pour-cent 

+23-6 

- 1 3 - 8 

+.59 0 

+44-7 

+27-4 

+81-2 

+31-9 

+48-1 

+ 7-9 

+45-7 

+181-5 

+46-2 

+ 1.-2 
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Table 3.—Comparison Summary of Stores and Sales by Kind-of-Business Groups and for 
Selected Kinds of Business, for Cities of 30,000 Population or Over, 1930 and 1941—Con. 

(Group totals may include individual kinds of business lor which separate figures are not shown.) 

Kind of business 

Genre de commerce 

SAINT JOHN 
Total, aU stores—Total, tous magasins. 

Food group—Groupe de I'alimentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 

General merchandise group—Groupe des marchandises gdnd
rales 

Automotive group—Groupe dc rautomoblle 

Motor vehicle dealers—Marchands de vdhicules-moteur., 
Garages—Garages ', 
Filling stations—Postes d'essence 

Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—^Vdtement et lingerie 
(hommes et garcons) 

Family clothing stores—Vdtements pour toute la famUle 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures 

BuUding materials group—Groupe des matdriaux de construc
tion 

Hardware stores—QuincaiUeries 

furniture—household—radio group—Groupe des meubles, 
articles de menage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants 

Other retaU stores—Autres magasins de ddtaU 

Drug stores—Pharmacies 
Jewellery stores—Biiouteries 
Tobacco stores and stands—Magasins et comptoirs do tabac. 
Second-hand group—Groupe de la marchandise de seconde 

main 

SASKATOON 
Total, aU stores-Total, tous magasins 

Food group—Groupe de I'alimentation 
Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—Boucheries (comprenant pois

son) 

General merchandise group-Groupe des marchandises gdnd
rales 

Automotive group—Groupe de I'automobUe 
Motor vehicle dealers—Marchands de vdhicules-moteur.. 
Garages—Garages 
Filling stations—Postes d'essence 

Number of 
s tor^ 

Nombre de 
magasins 

1930 

822 

397 

46 

224 

1941 

803 

378 

66 

197 

62 

16 

46 

18 
12 
11 

100 

35 
13 

38 
14 

29 

- 8 

28 

7 

12 

38 

147 

36 
8 
23 

21 

646 

166 
22 

84 

20 

27 

16 

67 
13 
16 
30 

75 

U 

47 

9 
6 
29 

96 

26 
20 

38 
13 

18 

8 

21 

8 

8 

51 

159 

30 
12 
30 

22 

667 

159 
23 

73 

23 

24 

16 

60 

7 
11 
39 

Ventes 

1930 

21,436,100 

4,888,300 

336,600 

.2,497,000 

1.181.100 

2,957,669 

3,669,000 

2.994,800 
157,800 
458,500 

2,410,800 

534,400 
765,900 

645,700 
464,800 

237,200 

1,093,700 

569,200 

421,300 

466,000 

4,894,600 

906,200 
180,300 
367,800 

69,400 

26,364,200 

3,797,400 

302,100 

1,775,300 

983.900 

491.900 

6,629,100 

3,488,660 

2,326,600 
258,700 
680,300 

1941 

24,683,260 

6,312,700 

333,200 

1,644.600 

3,423,700 

3,450,300 

2,958,900 

2,099,600 
60,200 

688,600 
.3,225,400 

486,300 
1,160,800 

1,084,200 
494,100 

615,000 

474,200 

1,017,400 

682,300 

290,200 

709,400 

6,314,900 

1,396,200 
383,300 
229,800 

79,200 

29,780,000 

3,790,300 

174,600 

1,236,600 

1.866.300 

323.700 

3,902,600 

3,167,100 
2.171,500 

269,000 
669,000 I 

Per 
cent 

change 

Change
ment 

pour-cent 

+16-2 

+29-1 

+16-7 

-19-4 

+33-8 

-37-6 

7-0 

+62-2 

+29-0 

+14-1 

-18-1 

- 9-2 

-29-4 

- 9-2 
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Tableau 3.—Relevd comparatif des magasins et des ventes, par groupes de genres de commerce et 
pour des genres de commerce choisis, pour les villes de 30,000 ou plus, 1930 et 1911—suite 

(Les totaux des groupes peuvent comprendre des genres de commerce particuliers pour lesquels les chiffres sdpards ne eont 
pas indiquds.) 

Kind of business 

Genre de commerce 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Chango-
- ment 
pour-cent 

SASKATOON-Con.—fin 

Apparel group-Groupe du vdtement 

Men's and boys' clothing and furnishings stores—^Vdtement et lingerie 
(hommes et garcons) 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—^Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures 

Building materials group—Groupe des matdriaux de construc
tion 

Hardware stores—QuincaiUeries 
Lumber and building materials—Bois d'ceuvre et matdriaux de cons

truction 

Furniture—household—radio group—Groupe des meubles, 
articles de mdnage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants.... 

Other retail stores—Autres magasins de detaU. 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac 

Second-hand group—Groupe de la marchandise de seconde 
main 

SHERBROOKE 

Total, aU stores—Total, tous magasins.. 

Food group—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) '. 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 

General merchandise group—Groupe des marchandises gdnd
ralcs 

Automotive group—Groupe de I'automobUe 

Motor vehicle dealers—Marchands de vdhicules-moteur.. 
Filling stations—Postes d'essence 

Apparel Group—Groupe du vdtement 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures 

BuUding materials group—Groupe des matdriaux de construc
tion 

Furniture—household—radio group—Groupe des meubles, 
articles de mdnage et radio 

Furniture stores—Magasins de meubles. 

68 

26 

25 

11 

11 

24 

3 

17 

61 

121 

22 
11 
16 

18 

428 

198 

41 

81 

19 

19 

39 

12 
13 

63 

4 

27 
6 

16 

16 

7 

76 

23 
7 

37 
8 

22 

7 

12 

25 

5 

16 

55 

146 

29 
11 
19 

19 

624 

196 

.45 

95 

•26 

19 

62 

10 

?5 

75 

15 

37 
9 

15 

20 

8 

2,353,900 

750,600 
631,800 

679,800 
291,700 

2,111,400 

535,300 

1,667.200 

1,403,990 

386,400 

959,800 

1,224,700 

5,313,400 

670,500 
240,300 
253,000 

139,800 

10,939,900 

2,775,900 

311,000 

1,614,400 

541,900 

1,187,100 

2,160,869 

1,687,900 
208.600 

1,378,300 

275,100 

607,800 
. 130,-900 

507,700 

741,500 

337.900 

2,242,400 

620,500 
632,800 

794,600 
294,500 

1,390,000 

420,400 

924,700 

800,200 

391,800 

360,300 

1,058,400 

4,320,700 

918,600 
294,700 
209,300 

108,400 

16,406,900 

4,338,100 

382,100 

1,387,400 

1,748,300 

1,522,800 

3,673,300 

2,391,000 
983,100 

2,344,800 

949.000 

739.600 
256.700 

470,500 

1,237,9D0 

684.200 

- 4-7 

-34-2 

- 4 3 0 

-13-S 

-18-7 

-22-6 

+49-7 

+56-3 

+28-8 

+70-0 

+48-6 

- 7-3 

+66-9 
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Table 3.—Comparison Summary of Stores and Sales by Klnd-of-Buslness Groups and for 
Selected Kinds of Business, for Cities of 30,000-Population or Over, 1930 and 1911—Con. 

(Group totals m a y include individual kinds of business for which separate figures are not shown.) 

Kind of business 

Genre de commerce 

N u m b e r of 
stores 

N o m b r e de 
magasins 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
men t 

pour-cent 

S H E R B B O O K E - C o n . — f i n 
R e s t a u r a n t g r o u p — G r o u p e d e s r e s t a u r a n t s . . . . 

O t h e r re ta i l s t o r e s — A u t r e s magas in s de ddta i l . . 

Drug s tores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac 

S e c o n d - h a n d g r o u p — G r o u p e d e la m a r c h a n d i s e d c seconde 
m a i n 

S U D B U R Y 
T o t a l , all s to res—Tota l , t o u s magas in s . 

Food g r o u p — G r o u p e d e I ' a l i m e n t a t i o n 

C a n d y and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—^Epiceries et boucheries 

combindes 

G e n e r a l m e r c h a n d i s e g r o u p — G r o u p e des m a r c h a n d i s e s gdnd
rales 

Au tomot ive g r o u p — G r o u p e d e I ' au tomobUe 

Motor vehicle dealers—Marchands de vdhicules-moteur. 

A p p a r e l g r o u p — G r o u p e d u vS temen t 

Men's and boys ' clothing and furnishings stores—Vdtement et lingerie 
(hommes et garcons) 

F a m i l y clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 

B u i l d i n g ma te r i a l s g r o u p — G r o u p e des ma td r i aux d e c o n s t r u c 
t i o n 

Lumber and building materials—Bois d'oeuvre et matdriaux de cons 
tructlon 

F u r n i t u r e — h o u s e h o l d — r a d i o g r o u p — G r o u p e d e s m e u b l e s , 
ar t ic les d e m e n a g e c t r ad io 

Furni ture stores—Magasins de meubles -

R e s t a u r a n t g r o u p — G r o u p e d e s r e s t a u r a n t s 

O t h e r re taU s t o r e s — A u t r e s magas in s de ddta i l 
Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs do t a b a c . 

S e c o n d - h a n d g r o u p — G r o u p e d e la m a r c h a n d i s e d e seconde 
m a i n 

T R O I S - R I V l f i R E S 
T o t a l , aU s t o r e s - T o t a l , t o u s m a g a s i n s . 

Food g r o u p — G r o u p e de I ' a l i m e n t a t i o n . . . . 

C a n d y and confectionery stores—Bonbons e t confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combinat ion-stores (groceries and meats)—Epiceries e t boucheries 

combindes .-
Meat marke t s (including sea foods)—Boucheries (comprenant pois

son) 

456 

264 

37 

114 

60 

10 

366 

112 

32 

22 

49 

13 

32 

12 

69 

25 
8 

19 

12 

667 

243 

80 

84 

47 

11 

t 

191,500 

1,746,300 

- 261,200 
98,200 

187,500 

70,609 

10,883,100 

2,967,806 

187,500 

291,600 

2,403,600 

1,109,100 

1,637,600 

• 1,365,900 

1,668,200 

688,200 
458,400 

473,300 

983,100 

816,900 

464,000 

369,300 

274,900 

1,743,800 

358,800 
148,800 
18,300 

34,900 

10,079,700 

2,643,900 

201,400 

1,146,300 

994,100 

71,700 

$ 

483,300 

2,235,000 

482,200 
219,100 
171,400 

99,300 

20,633,800 

4,534,100 

191,600 

509,500 

3,709,500 

2,169,300 

3,987,500 

3,321,100 

2,420,000 

824,200 
716,000 

645,200 

1,643,800 

1,166,200 

932,800 

749,300 

889,300 

3,964,700 
485,100 
432,800 
365,000 

90,300 

13,493,800 

3,375,300 

312,300 

1,039,400 

1.784,900 

82,300 

+132-4 

+28-0 

+40-7 

+89-7 

+,52-8 

+ 9 5 6 

+143 5 

+ 4 5 •• 

+67-4 

+105-3 

+223-5 

+ i 2 7 1 

+158-7 

+33-9 

+27-4 
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Tableau 3.—KeievS comparatif des magasins et des ventes, par groupes de genres de commerce et 
pour des genres de commerce choisis, pour les villes de 30,000 ou plus, 1930 et 1941—suite 

(Les totaux des groupes peuvent comprendre des genres de commerce particuliers pour lesquels les chiffres sdpards ne sont 
pas indiquds.) 

Kind of business 

Genre de commerce 

TBOIS-RIVlfiRES-Con—fin 

General merchandise group—Groupe des marchandises gdnd
rales -

Automotive group—Groupe de i'automobile 

Motor vehicle dealers—Marchands de vdhicules-moteur., 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lingerie 
(hommes et garf ons) 

l-'amily clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
.Shoe stores—Magasins de chaussures 

Building materials group—Groupe des" matdriaux dc construc
tion 

Furniture—household-radio group—Groupe des meubles, 
articles dc mdnage et radio 

l'"umiturc stores—Magasins de meubles 

Restaurant group—Groupe des restaurants 

Other retail stores—Autres magasins de ddtail 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Slagasins et comptoirs de tabac. 

Number of 
stores 

Nombre de 
magasins 

1930 

Second-hand group—Groupe de la marchandise de seconde 
main 

TORONTO 

Total, all stores—Total, tous magasins. 

Food group—Groupe de ralimentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—J3oucheries (comprenant pois

son) • 

General merchandise group—Groupe des marchandises gdnd
rales 

Automotive group—Groupe de I'automobUe 

Motor vehicle dealers—Marchands de vdhicules-moteur. 
Garages—Garages 
Pilling stations—Postes d'essence 

Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lingerie 
. (hommes et garcons) 

l''amily clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires •. 
Shoe stores-Magasins de chaussures 

1941 

8,725 

3,158 

478 

1,171 

410 

357 

186 

588 

96 
105 
310 

1,357 

427 
95 

645 
190 

9,396 

2,858 

418 

988 

426 

378 

192 

757 

126 
105 
446 

1,601 

416 
109 

Sales 

Ventes 

1930 

783,100 

1,130,300 

837,700 
89,500 
209,000 

1,864,400 

390,400 
961,900 

262,500 
• 249,600 

721,900 

702,300 

328,300 

195,290 

2,007,800 

218,500 
124,600 
91,200 

3.800 

372,682,900 

67,539,300 

6,271,300 

23,871,300 

18,158,700 

8,406,800 

112,343,700 

46,233,300 

31,834,700 
2,557,200 
8,942,900 

29,629,690 

9.745,100 
2,641,300 

1941 

2,048,700 

1,932,100 

1,350,800 
138,600 
398,500 

1,982,800 

462,900 
735,400 

446,100 
348,400 

494,700 

766,100 

364,800 

306,200 

2,587,200 

248,100 
162,300 
210,700 

Per 
cent 

change 

Change
ment 

pour-cent 

11,700 

399,905,600 

73,034,500 

3,645,700 

16,065,100 

31,675,300 

9,249,900 

109,256,700 

38,489,300 

37,046,600 
2,736,600 

15,919,700 

34,946,860 

10,778,200 
3,415,000 

+160-9 

+68-0 

-31-5 

+ _7-7. 

+66-4 

+28-9 

+207-9 

+ 7-3 

+ 8-1 

- 2-7 

+26-5 

+17-9 

892 12.345,700 I 14,995,100 
1S5 4,996,900 I 6,758,500 I 
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Table 3.—Comparison Summary of Stores and Sales by Kind-of-Business Groups and for 
Selected Kinds of Business, for Cities of 30,000 Population or Over, 1930 and 1941—Con. 

(Group totals may mclude individual kinds of busmess for which separate figures are not shown.) 

Kind of business 

Genr« de commerce 

TORONTO-Con.—fin 

BuUding materials group—Groupe des matdriaux de construc
tion. ..' 

Hardware stores—QuincaiUeries 
Lumber and building materials—Bois d'ceuvre et matdriaux de 

construction 

Furniture—household—radio group—Groupe des meubles, 
articles de mdnage ct radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio...; 

Restaurant group—Groupe des restaurants.... 

Other retaU stores—Autres magasins de detaU. 

Drugstores—Pharmacies 
Jewellery stores—Bijouteries ,,, 
Tobacco stores and stands—Magasins et comptoirs de tabac 

Second-hand group—Groupe de la marchandise de seconde 
main 

VANCOUVER 

Total, aU stores—Total, tous magasins. 

Food Group—Groupe de I'alimentation.... 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) -. 
Combination stores (groceries and meats)—^Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) '. 

General merchandise group—Groupe des marchandises gdnd
ralcs 

Department stores and mail order houses or offices—Magasins k 
rayons et maisons ou bureaux de vente par correspondance... 

Variety stores—Bazars 

Automotive group—Groupe de I'automobUe 

Motor vehicle dealers—Marchands de vdhicules-moteur.. 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores—^Vdtement et lingerie 
(hommes etgargons) 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures 

BuUding materials group—Groupe des matdriaux de constmc-
tlon 

Hardware stores—QuincaiUeries 
Lumber and building materials—^Bois d'oeuvre et matdriaux de 

construction 

Number of 
stores 

Nombre de 
magasins 

1930 

345 

208 

22 

257 

67 

129 

630 

1,932 

398 
98 

660 

273 

3,843 

1,627 

388 

676 

68 

216 

73 

366 

43 
125 

373 

166 
10 

146 
62 

147 

62 

26 

1941 

313 

190 

26 

308 

74 

132 

957 

2,172 

'443 
107 
721 

238 

4,351 

1,563 

379 

672 

83 

194 

Sales 

Ventes 

1930 

68 

421 

657 

154 
27 

321 
66 

144 

66 

37 

10,670,800, 

3,346,500 

3,532,900 

13,724,200 

4,802,400 

7,264,700 

13,397,300 

76,828,900 

12,689,700 
4,416,900 
7,084,600 

2,416,200 

122,830,900 

22,020,600 

2,691,700 

8,296,600 

2,610,600 

4,284,900 

30,394,900 

26,664.000 
2.164.200 

15,547,800 

8.687.300 
2.628.700 
3.01:7.500 

10,296,390 

3,936.400 
370.600 

4.210.700 
1.778,700 

6,270,100 

1.278,600 

1.808.100 

1941 

9,383,100 

2,895,700 

4,336,900 

15,487,100 

7,111,400 

6,535,700 

20,761,100 

76,888,760 

16,033,400 
5,533,500 
8,437,100 

1,636,300 

143,204,800 

29,900,300 

2,778,000 

8,897,900 

8,245,100 

3.543.800 

Per 
cent 

change 

Change
ment 

pour-cent 

31.262.800 
2.283.600 

23,944,200 

16.168.100 
1.542.600 
6.066.200 

13,774,900 

3.426.800 
1.899.60O 

6.384.000 
2.066.600 

3,643,600 

906,300 

1,682.000 

-11 2 

+12-8 

+63-0 

+ 0-1 

-31-5 

+18-2 

+31-7 

34,669,300 +14 4 

+54-0 

+33-8 

-30-9 
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Tableau 3.—Belev« comparatif des magasins et des ventes, par groupes de genres de commerce et 
pour des genres de commerce choisis, pour les vlUes de 30,000 ou plus, 1930 et 1941—suite 

<Les totaux des groupes peuvent comprendre des genres do commerce particuliers pour lesquels les chiffres sdpards ne sont 
pas indiquds.) 

Kind of business 

Genre de commerce 

VANCOUVEB-Con.—fin 

Furniture—bouschold—radio group—Groupe des meubles, 
articles de mdnage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants 

Other retaU stares—Autres magasins de ddtaU. 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs do tabao. 
Second-hand group—Groupe dc la marchandise de seconde 

main 

VERDUN 

Total, aU stores—Total, tous magasins., 

Food group^Groupe de I'alimentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) 
General merchandise group—Groupe des marchandises gdnd

rales 

Automotive group—Groupe dc rautomobUe 

Motor vehicle dealers—Marchands de vdhicules-moteur., 
Filling stations—Postes d'essence 

Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lingerie 
(hommes et garcons) ' 

Family clothing stores—Vdtements pour tout* la famille.!!!!!!!... 
Women s apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures ] ! ! ! ! ! ! ! ! ! . " ! ! ! 

BuUding materials group—Groupe des matdriaux de construc
tion 

Furniture—household—radio group—Groupe des meubles, 
articles de mdnage et radio 

Furniture stores—Magasins de meubles 

Restaurant group—Groupe des restaurants.... 

Other retoU stores—Autres magasins de AitM.. 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries .".".'!! 
Tobacco stores and stands—Magasins et comptoirs de taibao!!!!! 

Second-hand group—Groupe de la marchandise de seconde 

Number of 
stores 

Nombre de 
magasins 

1930 

138 

38 

62 

303 

686 

112 
64 

110 

130 

688 

332 

128 

88 

49 

32 

21 

21 

6 
6 

86 

1941 

152 

57 

63 

396 

895 

130 
51 

227 

153 

.638 

325 

119 

86 

66 

21 

22 

23 

6 
12 

110 

18 

17 

6 

24 

119 

17 
10 
41 

Sales 

Ventes 

1930 

4,915,900 

1,162,000 

3,236,700 

6,477,200 

27,054,200 

3,093,200 
1,750,300 
1,692,500 

943,900 

12,774,300 

6,034,700 

931,500 

2,240,700 

1,849,900 

674,700 

1,291,699 

1,169,700 

741,200 
208,000 

1,714,309 

440,400 
182.700 

671.000 
420.200 

398,309 

626,499 

176.800 

148,300 

1,368,400 

464.800 
76.600 
86.100 

22.600 

1941 

t 

3,038,300 

2,701,900 

2,630,400 

- 8,403,600 

23,007,600 

3,829,300 
2,517,100 
2,026,600 

820,800 

Per 
cent 

change 

Change
ment 

pour-cent 

+20-8 

+29-8 

- 7-6 

-13-0 

18,751,200 

7,604,000 

1,070,100 

2,129,600 

3,142,200 

618,100 

974,100 

3,003,600 

2.309.700 
603,300 

2,616,100 

436,700 
829,900 

876,300 
472,200 

1,432,400 

750,800 

309.600 

339,300 

2,031,100 

478.400 
117.600 
618.700 

+46-8 

+26-0 

-24-6 

+166-8 

+62-6 

+259-6 

+19-9 

+128-8 

+18-4 
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Table 3.—Comparison Summary of Stores and Sales by Klnd-of-Business Groups and for 
Selected Kinds of Business, for Cities of 30,000 Population or Over, 1930 and 1941—Con. 

(Group totals may include individual kinds of business for which separate figures are not shown.) 

•Kind of business 

Genre de cominerce 

VICTORIA 

Total, ail stores—Total, tons magasins. 

Food group—Groupe de i'alimentation 

Candy and confectionery stores—Bonbon.s et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)-Epiceries et boucheries 

combindes ; 
Jleat markets (including sea foods)—Boucheries (comprenant 

poisson -
General merchandise group—Groupe des marchandises gdnd

rales 

.Automotive group—Groupe dc I'automobUe 

Motor vehicle dealers—Marchands de vdhicules-moteur.. 
Filling stations—Postes d'essence 

Apparel group—Groupe du vdtement 

Men's and bo.vs' clothing and furnishings stores—Vdtement et lin
gerie (homines et garf ons) • • 

F a m i l y clothing stores—"Vdtements pour toute la famille 
Women's apparel and accessories s tores—Vdtement de femmes e t 

accessoires 
Shoe stores—Magasins de chaussures 
BuUding materials group—Groupe des matdriaux de construc

tion 

Hardware stores—QuincaiUeries •.. 
Lumber and building materials—Bois d'oeuvre et matdriaux de 

construction 

Furniture—household—radio group—Groupe des meubles, 
articles de mdnage et radio 

Furniture stores—Magasins de meubles ; 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants.... 

Other retail stores—Autres magasins de ddtail. 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries — • 
Tobacco stores and stands—Magasins et comptoirs de tabac 

Second-hand group—Groupe de la marchandise de seconde 
main....: 

WINDSOR 

Total, aU stores—Total, tous magasins. 

Food group—Groupe de I'alimentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes -; 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) 

Number of 
stores 

Nombre de 
magasins 

809 

333 

04 

90 

15 

36 

19 

81 

14 
27 

34 

11 

4 

39 

7 

16 

44 

156 

23 
16 
17 

• 33 

1,239 

485 

20 

192 

110 

1941 

890 

293 

63 

109 

17 

36 

11 

116 

Sales 

Ventes 

1930 

28 

9 

4 

44 

7 

13 

84 

102 

24 
16 
41 

1,326 

458, 

117 

119 

128 

53 

27,108,500 

4,633,600 

421,200 

1,031,400 

755,100 

832,100 

6,320,300 

3,884,400 

2,502,700 
323,000 

2,410,800 

531,300 
540,800 

907,000 
431,700 

1,229,600 

196,500 

655,300 

1,335,000 

534,000, 

605,600 

787,300 

6,060,800 

797,100 
305,100 
403,300 

226,300 

38,216,900 

10,926,999 

146,500 

4,291,000 

2.869.400 

1.924,800 

36,761,400 

6,397,3:00 

624,200 

1,782,200 

2,178,700 

963,800 

8,112,600 

7,326,200 

5,430,400 
920,900 

3,578,200 

710,500 
793,800 

1,529,000 
544,900 

1,727,400 

173,600 

434,000 

1,605,290 

657,600 

624,300 

1,541,100 

6,265,000 

1,092,900 
403,900 
601,800 

Per 
cent 

change 

Change
ment 

pour-cent 

207,300 

53,688,400 

13,035,700 

739,300 

2.263.900 

7.723.800 

1,612.800 

+35-6 

+37-3 

+24-4 

+88-6 

+48-4 

+40-3 

+20-2 

+93-7 

+ 3-4 

+40-S 

+10-1 
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Tableau 3.—Belev€ comparatif des magasins et des ventes, par groupes de genres de commerce 
et pour des genres de commerce choisis, pour les villes de 30,000 ou plus, 1930 et 1911—suite 

(Les totaux des groupes peuvent comprendre des genres de commerce particuliers pour lesquels les chiffres sdpards ne sont 
pas indiquds.) 

Kind of business 

Genre de commerce 

Number of 
stores 

Nombre do 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment 

pour-cent 

IVINDSOR-Con.—fin 
General merchandise group—Groupe des marchandises gdnd

rales. -

Automotive group—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vdhicules-moteur.. 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lingerie 
(hommes et gareons) 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures 

BuUding materials group—Groupe des matdriaux de construc
tion 

Hardware stores—QuincaiUeries 
Lumber and builduig materials—Bois d'oeuvre et matdriaux de 

construction .* 

Furniture—household—radio group—Groupe des meubles, 
articles de mdnage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio '. 

Restaurant gronp—Groupe des restaurants 

Other retaU stores—Autres magasins de ddtaU.. 

Drug stores—Pharmacies.. 
Jewellery stores—^Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac 

Second-hand group—Groupe de la marchandise de seconde 
main 

WINNIPEG 
Total, aU stores—Total, tous magasins.. 

Food group—Groupe de I'alimentation 

Candy and confectionery stores—Bonbons et confiseries 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes ,.. 
Meat markets (including sea foods)—Boucheries (comprenant pois

son). 

General merchandise group—Groupe des marchandises gdnd
rales 

Automotive group—Groupe de I'automobUe., 
Garages—Garages 
Filling stations—Postes d'essence. 

Apparel group—Groupe du vdtement 
Men's and boys' clothing and furnishings stores—Vdtement et lingerie 

(hommes et garcons) 
Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—^Vdtement de femmes et 

accessoires 
Shoe stores—Magasins do chaussures 

29 

154 

15 
22 

102 

120 

87 

2,486 

1,033 

164 

418 

263 

84 

61 

216 

56 
116 

276 

128 
14 

106 
27 

26 

187 

26 
16 

129 
160 

27 

8 

61 

21 

22 

118 

33 

2,467 

999 

164 

402 

210 

64 

39 

273 

40 
177 

306 

30 

164 
24 

3,748,000 

4,489,200 

2.688,800 
281,900 

1,379,000 
3,741,300 

1,386,600 
1,108,600 

607,000 
639,100 

2,106,500 

601,600 

1.002.000 

2,602,700 

1.148.900 

1.362.000 

926,260 

9,368,000 

1.852,600 
604,300 
349,000 

308,000 

131,480,200 

13,332,300 

2,131,000 

6,190,200 

6.676,700 

1,329,700 

62,634,660 

12,363,990 

1,188,300 
2,487,500 

7,393,100 

1,957,400 
1,142,600 

3,151,900 
1,141.200 

6,422,000 

10,631,200 

6.698,200 
260.800 

3,181.600 
6,703,800 

1,097,700 
1,891,500 

1,725,200 
1.089.600 

1,881,300 

671,200 

530,700 

3,919,300 

2,477,800 

1.340.000 

1,970,500 

9,858,709 

2.246,000 
972,600 
368,700 

266,800 

136,614,800 

18,195,800 

1.543,300 

5,299,900 

9,077,900 

1,103,900 

67,641,200 

17,979,800 

1,159,200 
3,782,000 

8,132,400 

2,020,800 
1,619,100 

3,332,900 
1,259,600 

+14-7 

+136-8 

• +70-a 

-10-7 

+50-0 

+112-8 

+ 5-2 

-13-7 

+ »•» 
+18-7 

- 80 

+46-1 

+10-0 

97404—3 
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Table 3.—Comparison Summary of Stores and Sales by Kind-of-Business Groups and for 
Selected Kinds of Business, for Cities of 30,000 Population or Over, 1930 and 1941—Con. 

(Group totals may include individual kinds of business for which separate figures are not shown.) 

Kind of business 

Qenre de commerce 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment 

pour-cent 

WINNIPEG-Con.—fin 

Building materials group—Groupe des matdriaux de construc
tion — 

Hardware stores—QuincaiUeries 
Lumber and building materials—Bois d'oeuvre et matdriaux de cons

truction 

Furniture—household—radio group—Groupe des meubles, 
articles dc mdnage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 

Restaurant group—Groupe des restaurants 

Other retaU stores-Autres magasins de ddtaU 

Drug stores—Pharmacies 
Jewellery stores—Biiouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Second-hand group—Groupe de la marchandise de seconde 

main '. 

84 

26 

29 

56 

10 

35 

190 

451 

101 
26 
42 

160 

49 

25 

12 

66 

14 

31 

269 

469 

120 
33 
60 

97 

6,084,900 

1,387,100 

4,316,700 

3,134,700 

395,300 

2,571,200 

4,265,900 

19,253,100 

2,609,900 
1,341,300 

726,000 

1,152,800 

3,967,660 

1,381,300 

2,285,600 

3,411,000 

702,600 

2,478,100 

6,301,990 

21,212,560 

4,047,300 
1,733,900 

917,300 

873,200 

-34-8 

+ 8-8 

+24-3 

+10-2 

-24-3 
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Tableau 4.—Rclev€ comparatif de la population totale, des magasins et des ventes, par comtds 
ou divisions de recensement et pour les localitds incorpordes de 2,000 ou plus, 1930 et 1941 

Locality—Localitfe 

Population 

Population 

1931 1941 

Number of 
stores 

Nombre de 
magasins 

1930 

851 

179 

272 
61 

400 
221 

6,464 
218 

101 
45 

1,115 
29 
232 
114 
101 
340 
83 

294 
145 

471 
133 
83 

243 

166 

1,322 
146 
900 

253 
79 

223 
37 

282 
83 

436 
81 
72 
633 
183 
64 
80 
22 
61 
115 
66 
109 

167 
98 

288 
160 

1941 

863 

163 

272 
75 

428 
247 

6,790 
242 

115 
61 

1,275 
43 
293 
120 
103 
364 
93 

330 
176 

448 
127 
92 

271 

176 

1,396 
147 
915 

237 
71 

219 
32 

309 
83 

410 
81 
66 
666 
168 
66 
74 
27 
61 
163 
69 
119 

171 
96 

318 
161 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment 

pour-cent 

PRINCE EDWABD ISLAND 

iLE DU F B I N C E - £ D 0 C A B D 

Total, all stores—Total, tous maga
sins 

Kings 

Prince .' 
Summerside 

Queens 
Charlotteto-cvn 

NOVA SCOTIA 

NOOVELLB-fiCOSSE 
Total, aU stores—Total, tous maga

sins 
Annapolis 
Antlgonlsh 

Antigonish 

Cape Breton 
Dominion 
Glace Bay 
New Waterford 
North Sydney 
Sydney 
Sydney Mines 

Colchester 
Truro..... 

Cumberland 
Amherst '... 
Springhill 

DIgby 

Guysboro 

Halifax 
Dartmouth 
Halifax 

Hants 
Windsor 

Inverness 
Inverness 

Ktags 
Kentville 

Lunenburg 
Bridgewater 
Lunenburg '. 

Pictou 
New Glasgow 
Pictou 
Stellarton 
"Trenton 
WestviUe 

Queens , 
Liverpool 

BIchmoud 
Shelbnrne 
Victoria 
Varmouth 

Yarmouth 
. 97404—3J 

88,038 

19,147 

31,500 
3,759 

37,391 
12,361 

512,846 
16,?97 

10,073 
1,764 

92,502 
2,846 

20,706 
7,745 
6,139 

23,089 
7,769 

25,051 
7,901 

30,366 
7,460 
6,356 

18,353 

16,443 

100,204 
9,100 

59,276 

19,393 
3,032 

21,056 
2,900 

24,357 
3,033 

31,674 
3,262 
2,727 

39,918 
8,858 
3,162 
6,002 
2,613 
3,946 

10,612 
2,669 

11,098 

12,485 

7,926 

20,939 
7,056 

95,947 

19,415 

34,490 
5,034 

41,142 
14,821 

677,962 
17,692 

10,545 
2,167 

110,703 
3,279 
25,147 
9,302 
6,836 

28,305 
8,198 

30,124 
10,272 

39,476 
8,620 
7,170 

19,472 

15,461 

122,656 
10,847 
70,488 

22,034 

20,673 
2,975 

28,920 
3,928 

32,942 
3,445 
2,856 

40,789 
9,210 
3,069 
5,351 
2,699 
4,116 

12,028 
3,170 
10,853 

13,251 

8,028 

22,416 
7,700 

13,773,700 

1,726,000 

6,118,000 
2,846,500 

6,029,700 
6,823,600 

09,619,900 
2,094,100 

1,572,100 
1,295,600 

18,287,800 
232,700 

4,268,100 
1,494,100 
1,413,700 
8,136,700 
1,528,600 

5,370,100 
, 3,813,600 

6,647,100 
2,331,100 
1,311,600 

1,675,000 

1,418,600 

34,912,800 
3,411,700 

29,843,200 

2,914,600 
1,692,000 

1,516,300 
395,900 

4,400,600 
1,027,700 

4,754,209 
1,590,100 
1,440,600 

7,489,990 
4,180,400 
892,200 
951,600 
208,200 
697,600 

1,662,400 

1,095,400 

588,400 

1,285,100 

605,000 

3,636,900 
3,023,000 

15,936,500 

1,887,900 

6,843,100 
3,459,200 

8,204,600 
6,786,800 

166,033,700 
2,765,600 

2,797,700 
2,164,600 

32,337,000 
646,200 

7,230,100 
2,720,100 
2,786,200 
14,778,700 
2,035,800 

10,920,709 
8,536,300 
9,186,490 
4,307,000 
2,435,600 

2,640,200 

1,685,666 

60,790,100 
6,501,700 

51,161,700 

3,804,700 
2,113,000 

2,081,100 
629,400 

7,794,690 
4,462,400 

6,464,000 
2,633,500 
1,884,300 

11,309,990 
6,429,100 
1,108,400 
1.423,000 

468,300 
880,800 

2,460,800 
1,470,200 

847,200 
1,697,100 

690,700 
4,779,600 
3,070,600 

+ 15-7 

+ 9-4 

+ 14-2 
+ 21-6 

+ 18-4 
+ 16-6 

+ 65-8 
+ 32-1 

+ 78 
+ 67-

+ 76 
+177 
+ 69 
+ 82 
+ 97 
+ 81 
+ 33 

+193 
+123 
+ 65 
+ 84 
+ 85 

+ 67 

+ 18 

+ 74 
+ 90 
+ 71 

+ 33 
+ 24 
+ 37 
+ 33 

+ 77 
+131 

+ 36 
+ 69 
+ 30 
+ 61 
+ 63 
+ 24 
+ 49 
+120 
+ 47 
+ 67 
+ 34 
+ 44 
+ 32 
+ 17 
+ Sl-6 
+ 31-3 
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Table 4.—Comparison Summary of Total Population, Stores and Sales by Counties or Census 
Divisions and for Incorporated Places of 3,000 Population or Over, 1930 and 1941—Con. 

Locality—Locality 

Population 

Population 

1931 1941 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment 

pour-cent 

NEW BBUNSWICK 

NOUVEAU-BBUNSWICK 

Total. aU stores—Total, tous maga
sins 

Albert.. 
Carleton 

Woodstock. 

Charlotte 
St. Stephen. 

Gloucester... 
Bathurst., 

Kent. 
Kbigs 

Sussex.. 

Madawaska 
Edmundston. 

Northumberland. 
Chatham 
Newcastle 

Queens. 
Bestlgoucbe 

Campbellton., 
Dalhousie 

St. John 
Saint John. 

Sunbury., 

Victoria... 

Westmorland.. 
Moncton... 
Sack ville.. 
Shediac 

York 
Devon 
Fredericton., 

QUEBEC—QUEBEC 

Total, aU stores—Total, tous maga
sins 

Abltlbl 
Amos 
La Sarre.. 
Malartic.. 
Vald'Or.. 

ArgenteuH 
Brownsburg., 
Lachute 

Arthabaska 
Victoriavillo.. 

Bagot 
Acton-Vale.. 

408,219 

7,679 

20,796 
3,259 

21,337 
3,437 

41,914 

3,300 

23,478 

19,807 
2,252 

24,627 
6,430 

34,124 
4,017 

11,219 

29,859 
6,606 
3,974 

61,613 

47,514 

6,999 

14,907 
67,506 
20,689 
2,234 
1,883 

32,454 
1,977 
8,830 

2,874,662 

23,692 
2,163 
(') 
(') 
(') 

18,976 
C) 
3,906 

27,159 
• 6,213 

16,914 
1,763 

457,491 

8,421 

21,711 
3,593 

22,728 
3,306 

49,913 

3,654 

25,817 

21,573 
3,027 

28,176 
7,096 
38,485 
4,082 
3,781 

12,775 

33,975 
6,748 
4,508 

68,827 
61,741 

8,296 

16,671 

64,486 
22,763 
2,489 
2,147 

36,447 
2,337 
10,062 

3,331,882 

67,689 
2,862 
2,167 
2,895 
4,386 

22,679 
3,105 
6,310 

30,039 
8,616 

17,642 
2,366 

4,434 

62 

207 
93 

280 
93 

316 

73 

213 

201 
60 

'244 
108 

337 
88 
62 

. 130 

317 
124 
56 

939 

822 

47 

145 
612 
302 
64 
28 

384 
36 
179 

34,286 

207 
34 

(•) 
(') 
C) 

240 

82 

274 
108 
216 
41 

4,988 

74 

226 
84 

296 
97 

480 

62 

214 

230 
66 
397 
117 

377 
72 
74 

131 

346 
110 
67 

950 

803. 

93 

157 
696 
308 
49 
34 

409 
29 
192 

39,712 

752 
67 
33 
43 
74 

287 
35 
94 

343 
•150 

291 
49 

84,371,900 

625,660 

3,891,890 
2,333,900 

4,091,999 
2,282,300 

3,017,799 

1,629,600 

1,347,100 

2,689,100 
1,312,800 
2,689,100 
1,625,100 

3,994,200 
1,206,900 
1,165,000 

1,306,290 

. 5,610,500 
2,989,500 
1,496,800 

22,351,700 
21,436,100 

234,000 

2,130 700 

23,830,200 
20,751,400 

781,900 
446,600 

6,762,100 
406,000 

4,862,400 

651,138,600 

2,106,200 
661,400 

(') 
(') 

2,708,400 

1,408,300 

3,194,100 
1,946,900 

1,099,800 
366,700 

101,843,100 

868,800 

3,853,100 
2,422,400" 
6,168,706 
2,664,600 

4,989,600 

2,333,600 

1,999,390 

3,355,200 
2,134,000 
4,191,400 
3,061,300 
6,339,100 
1,320,400 
2,059,100 

1,219,669 

5,392,500 
2,981,200 
1,173,700 

26,533,900 

24,683,200 

1,066,800 

2,392,800 

25,966,600 
21,104,600 
1,652,300 

652,400 
9,505,700 

341,400 
7,193,700 

818,671,100 

11,758,000 
1,602,600 
1,040,200 
1,134,100 
1,309,900 

4,052,800 
668,200 

.. 1,757,900 

4,626,600 
2,874,500 

1,716,300 
473,200 

+ 20 

+ 38 

- 1 
+ 3 
+ 26 
+ 12 

+ 65 

+ 43 

+ 48 

+ 29 
+ 62 
+ 55 
+ iS-
+ 36 
+ 9 
+ 76 

- 6 

- 3 
- 0 
- 21 

+ 18 
+ 16 

+356 

+ 12 

+ 9 
+ 1 
+ 98 
+ 46 

+ 49 
- 16 
+ 47 

+ 25-7 

+448-5 
+142-3 

• ( ' ) 

(') 
(') 

+ 49-6 
(') 

+ 24-8 

+ 44-8 
+ 47-7 

+ 57-3 
+ 32-7 

C) Figures not available. 
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Tableau 4.—Relev£ comparatif de la population totale, des magasins et des ventes, par comtds' 
ou divisions de recensement et pour les localitds incorporCes de 3,000 ou plus, 1930 et 1941—suite 

Locality—Locality 

Population 

Population 

1931 1941 

Number of 
stores 

Nombro de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment 

pour-cent 

QUEBEC-Con.—QUfiBEC-suite 

Beauce 

Beauharnols 
Beauhamois 

Valleyfield 

BeUechasse >. 

Berthler 

Berthier 

Bonaventure 

Brome 

Chambly 
Longueuil 
St-Lnmbert 

Champlain 
Almaville 
Cap-de-la-Madeleine 
Grand'Mfire 
La Tuque 
St-Tite 

Charlevoix 
BaieSt-Paul 
La Malbaie 

Chateauguay 

Chlcoutlml 
Arvida .' 
Bapotville 
Chicoutimi 
ionquidre 
K^nogami 
Port Alfred 
St-Alexis-de-)a-Grande-Baie 

Campton 

East-Angus 

Deux-Montagnes 

Dorchester 

Drummond 
Drummondville 
St-Joseph-de-Grantham 

Frontenac 

M^gontic 

Gaspfi 

HuU 
Aylmer 
Hull 
Maniwaki 
Pointe-A-Gatineau 
Gatineau 

Huntingdon 

IbervUlc 
Iberville 

Jollette 
Joliette 

(') Ces chiffres non connus. 

44,793 

26,163 
3,729 
11,411 

22,996 

19,506 

2,431 

32,432 

12,433 

26,801 
6,407 
8,076 

59,862 
2,010 
8,748 
6,461 
7,871 

22,940 
2,916 
2,408 

13,126 

66,724 
1,790 
2,468 
11,877 
9,448 
4,600 
2,342 
1,790 

21,917 

3,666 

14,284 

27,994 

26,179 
6,609 
2,812 
26,681 
3,911 

45,617 

63,870 
2,835 
29,433 
1,720 
2,282 
(•) 

12,346 

9,492 
2,778 

27,585 
10,765 

48,073 

30,269 
3,660 
17,062 

23,676 

21,233 

2,634 

39,196 

12,485 

32,454 
7,087 
6,417 
68,057 
2,282 
11,961 
8,608 
7,919 
2,386 

25,662 
3,500 
2,324 

14,443 

78,881 
4,681 
3,248 
16,040 
13,769 
6,579 
3,243 
2,230 

22,957 

3,601 

16,746 

29,869 

36,683 
10,665 
6,666 
28,596 
4,560 

66,208 

71,188 
3,115 
32,947 
2,320 
2,230 
2,822 

12,394 

10,273 
3,454 

31,713 
12,749 

426 

62 
162 

220 

245 

62 

301 

149 

323 
03 
66 
690 
24 
107 
97 
98 
43 

227 
36 
49 

170 

436 
8 

32 
136 
83 
62 
30 
26 

247 

46 

141 

239 
263 
107 
16 

264 
85 

399 

790 
44 
443 
36 
39 

(') 

136 

34 

361 
174 

499 

347 
60 
214 

242 

282 
64 

388 

137 

344 
02 
64 

782 
17 
123 
123 
•107 
68 

380 
52 

185 

615 
21 
43 
153 
127 
58 
32 
26 

212 

46 

200 

286 

407 
178 

253 
78 

696 

771 
29 
409 
30 
27 
27 

148 

96 
44 

449 
214 

3,269,160 

6,129,900 
833,600 

3,882,900 

1,097,700 

1,978,400 

764,700 

1,800,990 

1,294,000 

4,122,300 
1,494,800 
1,375,200 
6,836,700 
149,600 
805,200 

1,389,800 
1,631,300 
290,300 

1,696,900 
423,400 
614,800 

1,374,700 

7,058,900 
279,100 
369,800 

2,960 000 
1,668,700 
746,400 
263,400 
322,400 

2,261,560 

602,000 

1,541,600 

1,698,600 

3,709,700 
2,762,800 
137,400 

1,838,900 
• 931,900 

3,150,709 

10,638,500 
367,700 

7,776,900 
686,300 
183,300 
{') 

1,720,300 

917,500 
605,000 

4,760,600 
3,490,100 

4,986,696 

8,469,600 
1,298,800 
6,679,600 

1,668,000 

2,149,699 

736,100 

2,806,800 

1,316,000 

6,465,700 
2,807,800 
1,936,600 
8,764,460 
226,500 

1,905,900 
2,023,100 
2,065,300 
408,800 

3,450,900 
497,600 
816,300 

2,2il,400 

18,404,300 
1,093,900 
1,641,200 
6,718,000 
6,035,600 
1,777,600 

604,000 
326,100 

2,296,190 

636,900 

2,904,200 

2,324,100 

6,928,900 
4,663,900 

766,100 
3,247,800 
1,741,400 
6,087,700 

13,460,660 
407,200 

9,655,400 
795,000 
291,700 
357,800 

1,876,000 

1,177,660 
666,300 

6,877,000 
6,164,900 

+ 62-J 

+ 64-t 
+ 65-8 
+ 1 

+ 42-8 

+ 8-6 
- 2.? 

-(- 66-9 

+ 1 
+ 66 
+ 74 
+ 40 

+ 60 
+ 61 
+136-
+ 46 
+ 26 
+ 40 

+116 
+ 17 
+•32 

+ «3 

+160 
+291 
+316 
+127 
+203 
+138 
+ 98 
+ 0 

+ 1 

+ 26 

+ 30 

+ 36 
+ 82-J 
+ 66-2 
+467-8 

+ 76.6 

+ r- -
+ 61-5 

+ 26-S 
+ 10-7 
+ 22-9 
+ 19-3 
+ 69-1 

(') 

+ 9-1 

+ 28-3 
+ 10-1 

+ 44-6 
+ 47-7 
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Table 4.—Comparison Summary of Total Population, Stores and Sales by Counties or Census 
Divisions and for Incorporated Places of 3,000 Population or Over, 1930 and 1941—Con. 

Locality—Locality 

Q € E B E C - C o n . — Q U f i B E C ^ u i t e 

L6vls 

L ' I s l c t 

Migantic 

Montreal W.—O 

St-Pierre '. 

NaplcrvUIc 

Population 

Population 

1931 

23,954 

20,140 
2,394 

50,263 
2,032 
2,770 
3,970 

13,491 
2,774 

15,323 

36,656 
2,823 
7,084 

11,724 

19,404 

23,034 

16,039 
2,365 

45,272 
4,757 
2,310 
2,355 

35,492 
2,167 
2,636 

10,701 

19,636 
1,859 
4,205 

13,866 

20,239 
3,927 

16,955 

1,920,018 
818,677 

2,052 
18,630 
2,362 
2,716 
2,242 
4,619 
3,190 
2,174 

28,641 
2,970 
4,068 
2,417 
6,348 

. 1,628 
4,185 
1,661 

60,745 
24,235 

694 

7,600 

1941 

25,635 

22,974 
2,661 

64,306 
2,847 
3,220 
6,449 

13,730 
2,936 

17,643 

38,119 
2,831 
7,877 

11,991 

20,589 

26,664 

18,206 
3,642 

65,414 
4,633 
2,321 
2,115 

40,357 
2,276 
3,622 

12,716 

21,442 
3,486 
4,065 

16,208 

22,049 
4,686 

18,662 

1,138,431 
903,007 

2,048 
20,051 
4,651 
3,242 
2,356 
6,152 
3,474 
4,888 

30,761 
4,314 
4,636 
3,008 
6,242 
2,956 
4,061 
2,292 

67,349 
26,047 

1,974 

- 8,329 

N u m b e r of 
stores 

N o m b r e de 
magasins 

1930 

246 

222 
50 

422 
22 . 
43 
51 . 

129 
61 

. 183 

413 
30 
73 

151 

178 

271 

185 
66 

455 
- 82 

25 
36 

347 
35 
46 

126 

245 
40 
74 

174 

227 
65 

173 

13,729 
11,969 

28 
274 

16 
13 
21 
42 
21 
12 

129 
33 
34 
47 
70 
17 
41 
35 

688 
128 

(•) 

77 

1941 

228 

260 
60 

560 
32 
42 
63 

160 
62 . 

225. 

436 
35 
76 

143 

223 

' 285 

237. 
76 

606 
116 
31 
31 

452 
33 
65 

193 

262 
59 

77 

196 

276 
93 

197 

14,811 
12,745 

20 
268 
36 

9 
28 
68 

' 22 
16 

168 
50 
44 
66 
63 
30 
43 
40 

658 
141 

2 

91 

Sales 

Ventes 

1930 

t 

, 1,235,700 

1,688,400 
766,300 

3,699,400 
339,500 
501,200 
540,900 

1,461,000 
1,097,500 

1,461,200 

4,664,100 
.371,800 
703,400 

2,614,200 

852,200 

1,356,600 

1,074,200 
695,300 

3,280,400 
824,600 
189,000 
257,300 

3,537,100 
184,700 
492,600 

1,939,700 

4,022,500 
. 957,400 

1,698,200 

958,300 

1,329,500 
• 742,900 

921,890 

407,368,000 
369,471,200 

254,700 
6,184,900 

181,700 
88,600 

277,900 
375,300 

• 915,700 
276,000 

4,306,700 
485,400 
642,600 
918,100 

1,310,800 
320,400 
983,100 
321,600 

12,774,300 
6,330,100 

(') -
729,600 

1941 

i 

1,678,100 

2,506,200 
.967,000 

7,648,200 
909,400 
844,900 

1,649,700 

1,297,700 
. 695,200 

2,466,800 

6,505,000 
. . . 388,300 

954,000 
. 2,859,400 

1,243,700 

• 1,684,200 

2,159,300 
1,166,600 

5,728,100 
2,217,100 

289,800 
169,900 

6,361,600 
214,600 
829,100 

.3,238,000 

4,291,790 
1,413,800 
1,407,400 

1,354,600 

1,957,800 
1,113,000 

1,533,400 

443,303,000 
394,416,200 

275,800 
6,668,600 

474,100 
94,200 

350,300 
656,8t)0 
556,000. 
474,800 

8,094,300 
699,700 
974,700 

1,349,400 
1,371,500 

267,900 
685,900 
795,100 

18,751,200 
6,819,600 

8,500 

1,060,999 

Per 
cent 

change 

Change
ment 

pour-cent 

+ 35-8 

+ 48-4 
+ 26-2 

+107-2 
+167-9 
+ 68-6 
+205-0 

- 11-2 
-- 36-7 

. + 68-1 

+ 18-6 
+ 4-4 
+ 25-0 
+ 9-4 

+ 45-9 

+ 24-2 

+101-0 
+ 96-0 

+ 74-6 
+168-9 
+ 53-3 
- 34-0 

+ 51-6 
+ 16-2 
+ 68-3 
+ 68-9 

+ 6-7 
+ 47-7 
- 17-1 

+ 41-3 

+ 47-3 
+ 49-8 

+ 66-3 

+ . 8-8 
+ 6-8 
+ 8-3 
+ 0-3 
+160-9 
+ 6-3 
+ 26-1 
+ 76-0 
- 39-3 
+ 72-7 
+ 18-3 
+ 44-1 
+ 61-7 
+ 47-0 
+ 4-6 
- 16-4 
- 30-2 
+147-2 
+ 46-8 
+ 7-7 

(') 
+ 46-4 

(') Figures not available. 
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Tableau 4.—Relev€ comparatif de la population totale, des magasins et des ventes, par'comt€s 
ou divisions de recensement et pour les localitds incorpordes de 2,000 ou plus, 1930 et 1941—suite 

Locality—Locality 

Population 

Population 

1931 1941 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment 

pour-cent 

QUEBEC-Con.—QmeBBC-Buite 

NIcoIet 
Nicolet 

Paplneau 

Buckingham 

Pontlac 

Portneuf 
Donnacona 
St-Marc-des-Carri6res 
St-Raymond 

Quebec 
Beauport 
Charlesbourg 
Courville 
Giffard 
Lorette ville 
Montmorency 
Quebec 
Quebec W.—O 

BlcheUeu 
St-Joseph 
Sorel 

BIchmond 
Asbestos 
Richmond .' 
Windsor 

RImouskI 
Mont-Job 
Rimouski 

BouvlUe 

Marie ville 

Saguenay 

ShefTord 
Granby 
Waterloo 

Sherbrooke 
Lennoxville 
Sherbrooke 

Soulanges 

Stanstcad 
Coaticook 
Magog 

St-Hyaclnthe 
St-Hyacinthe 

St-Jean 
St-Jean 

St-Maurlce 
Shawinigan Falls 
Trois-Rivi^res 

Temlskamlng. 
Noranda " 
Rouyn 
T^miscamingue 

(0 Ces chiffres non connus. 

28,673 
2,868 

29,246 
4,638 

21,241 

36,963 
2,831 
1,997 
1,772 

170,916 
3,242 
1,869 
1,678 
3,573 
2,251 
4,575 

130,594 
1,813 

21,483 
1,869 
10,320 

24,956 
4,396 
2,596 
2,720 

33,161 
3,143 
5,589 

13,776 
1,986 

22,161 

28,262 
10,587 
2,192 

37,386 
1,927 

28,933 

9,099 

26,118 
4,044 
6,302 

26,864 
13,448 

17,649 
11,266 

69,996 
16,346 
36,450 

20,609 
2,248 
3,225 
1,865 

30,085 
3,751 

27,551 
4,618 

19,852 

38,996 
3,064 
2,118 
2,167 

202,882 
3,725 
2,789 
2,011 
4,909 
2,564 
5,393 

150,757 
3,619 

23,691 
2,207 
12,261 

27,493 
6,711 

44,233 
3,533 
7,009 

16,842 
2,394 

29,419 

33,387 
14,197 
3,173 

46,674 
2,150 
35,965 

27,972 
4,414 
9,034 

31,645 
17,798 

20,584 
13,646 

80,362 
20,325 
42,007 

40,471 
4,676 
8,808 
2,168 

325 
45 

370 
87 

199 

472 
25 
34 
31 

2,062 
25 
16 
15 
12 
43 
37 

1,742 
10 

284 
18 

184 

52 
67 
41 

332 
61 

200 

60 

169 

326 

144 
48 
486 
31 

428 

396 
73 

391 
204 

264 
190 

830 
187 
456 

248 
.35 
62 
17 

365 
62 

299 
82 

169 

489 
49 
26 
42 

2,395 
30 
25 
17 
30 
60 
49 

1,984 
21 

324 
30 
201 

305 

50 

602 
70 
120 

198 
49 

232 

406 
219 
57 

692 
32 
624 

329 
70 
122 

402 
272 

207 
236 

981 
231 
657 

476 
64 
189 
22 

1,687,200 
380,200 

3,618,300 
1,296,800 

1,624,200 

2,516,960 
360,200 
204,700 
316,900 

60,287,400 
205,000 
107,900 
, 94,600 

94,500 
337,400 
466,400 

48,172,200 
34,300 

2,979,200 
77,000 

2,565,700 

3,554,000 
708,800 

1,142,900 
645,600 

2,898,590 
756,900 

1,135,000 

1,294,800 
369,000 

2,684,000 

3,999,100 
2,168,800 
875,600 

11,699,290 
676,600 

10,959,900 

907,600 

6,248,099 
2,207,100 
1,736,200 

4,688,609 
4,103,700 

3,858,900 
3,402,100 

14,473,700 
3,538,400 
10,079,700 

3,411,200 
756,300 

1,226,700 
403,600 

2,704,700 
534,900 

3,132,400 
1,180,900 

1,696,500 

3,633,100 
748,200 
195,100 
680,200 

66,914,600 
246,000 
324,900 
87,100 

362,200 
651,500 
622,600 

63,201,800 
128,000 

6,730,100 
258,000 

4,980,800 

6,042,100 
1,107,400 
1,504,100 
1,160,700 

6,923,490 
889,990 

3,408,700 

2,138,400 
722,300 

3,662,600 

6,370,500 
4,262,600 

984,900 

17,320,300 
669,000 

16,406,000 

1,285,900 

6,116,600 
1,819,100 
2,423,500 

.7,924,000 
6,689,300 

7,616,300 
6,922,200 

20,601,200 
6,936,600 

13,493,800 

9,765,399 
2,360,100 
4,929,100 

517,600 

+ 69-3 
+ 40-7 

- 11 
- 8 

+ 11 

+ 44 
+107 
- 4 
+116 

+ 33 
+ 20 
+201 
- 7 
+283 
+ 63 
+ 12 
+ 31 
+273 

+ 92 
+235 
+ 94 

-i- 41 
+ 56 
+ 31 
+ 79 

+194 
+ 17 
+200 

+ 65 

+ 95 

+ 36 

+ 69 
+ 98 
+ 12 
+ 48 
+ 14 
+ 49 

+ 41 

+ 16 
- 17 
+ 39 

+ 69 
+ 60 

+ 94 
+103 

+ 42 
+ 67 
+ 33 

+186 
+212 
+301 
+ 28 
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Table 4.—Comparison Summary of Total Population, Stores and Sales by Counties or Census 
Divisions and for Incorporated Places of 2,000 Population or Over, 1930 and 1941—Con. 

Locality—Locality 

QUEBEC-Con.—QCfBEC-fin 

Ste-Th6r&e 

Belceil 

Wolfe 

ONTARIO 

Total, aU stores—Total, tous maga-

Bruce 

DufTerln 

Elgin 

St. Thomas 

Essex 

i^ntenac 

Population 

Population 

1931 

60,294 
2,187 
8,499 
1,837 

38,611 
2,949 
8,967 
3,292 
1,965 

12,916 

12,603 
1,434 

16,911 

16,829 

3,431,683 

6,879 

46,444 
2,805 

23,082 

63,476 
30,107 
4,137 

42,286 
2,465 
2,431 

170,040 
6,686 

126,872 

68,033 
3,963 
3,819 

14,200 

14,892 
2,614 

16,998 

25,782 
4,080 
4,723 

43,436 
2,283 

15,430 

169,780 
2,769 
2,174 
4,902 
4,432 
2,129 

98,179 

46,766 
23,439 
2,741 

1941 

67,675 
2,031 
8,713 
2,176 

46,864 
3,308 

11,329 
4,659 
2,209 

13,170 

14,214 
2,008 

17,492 

16,516 

3,787,666 

7,986 

62,902 
2,619 

26,794 

66,696 
31,948 
4,637 

41,680 
2,607 
2,679 

202,620 
7,986 

154,951 

80,089 
2,844 
3,431 

28,790 
14,076 
2,718 

16,210 

26,216 
4,113 
6,066 

46,160 
2,478 

17,132 

174,230 
2,853 
2,317 
5,858 
4,878 
2,412 

106,311 

63,717 
30,126 
3,135 

Number of 
stores 

Nombre de 
magasins 

1030 

668 
20 

150 
48 

622 
66 

143 
64 
53 

155 

163 
32 

163 

160 

43,046 

74 

602 
36 

357 

663 
451 
70 

621 
59 
60 

1,964 
69 

1,625 

646 
70 
46 

169 

186 
78 

236 

362 
78 

109 

699 
•66 
288 

1,882 
60 
54 

106 
28 
33 

1,239 

637 
378 

9 

1941 

666 
27 

147 
60 

736 
84 

199 
69 
62 

186 

178 

39 

177 

184 

47,656 

78 

686 
30 

339 

688 
463 
92 

643 
68 
63 

1,962 
86 

1,669 

782 
66 
44 

290 
260 
88 

261 

338 
77 

104 

633 
78 

. 278 

2,662 
70 
66 

129 
21 
27 

1,326 

664 
389 

6 

1030 

I 

4,634,469 
264,400 

2,299,600 
424,800 

6,231,700 
. 749,400 

1,917,800 
870,200 
364,300 

1,211,700 

936,600 
. 242,400 

1,079,200 

1,201,400 

1,099,999,299 

729,999 

13,199,100 
829,200 

0.084,500 

16,823,700 
13,066,900 
1,683,100 

' 7,417,700 
862,900 

1,006,800 

63,906,000 
791,700 

69,702,200 

11,812,800 
2,213,500 
1,633,600 
6,270,700 

2,626,600 
1,393,600 

2,804,109 

4,821,200 
1,166,000 
2,100,400 

19,826,800 
1,108,400 
7,649,600 

48,292,000 
1,213,200 
1,067,900 
2,372,400 

464,600 
467,600 

38,216,900 

14,224,000 
12,873,200 

64,200 

Sales 

Ventes 

1041 

3 

6,666,200 
273,000 

3,044,800 
800,800 

9,161,660 
1,296,400 
3,708,900 
1,198,100 

467,300 

1,722,100 

2,007,600 
716,300 

1,463,000 

1,469,700 

1,406,976,700 

860,100 

16,334,969 
657,700 

13,417,800 

26,791,460 
17,603,700 
1,966,800 

0,437,290 
1,261,800 
1,068,900 

88,166,700 
1,309,900 

81,601,100 

26,422,306 
1,687,700 
1,818,200 

14,080,700 

3,287,790 
1,683,100 

4,408,400 

6,292,600 
1,699,600 
2,686,300 

14,666,960 
1,938,200 
9,414,900 

67,069,900 
1,323,700 
1,374,200 
3,877,100 

331,000 
434,000 

63,688,400 

19,446,690 
17,601,700 

131,900 

Per 
cent 

change 

Change
ment 

pour-cent 

+ 41-7 
+ 3-6 
+ 32-4 
+ 41-4 

+ 75-1 
+ 72-0 
+ 93-4 
+ 37-5 
+ 31-9 

+ 42-1 

+114-1 
+196-1 

+ 36-1 

+ 22-3 

+ 27-f 

+ 16-5 

+ 23-8 
- 20-7 
+ 34-4 

+ 23-6 
+ 26-3 
+ 24-2 

+ 27-J 
+ 46-2 
+ 6-2 
+ 37-» 
+ 66-6 
+ 36-5 

+ 78-4 
- 28-3 
+ 18-6 
+124-2 

+ 26-2 
+ 20-8 

+ 67-2 

+ 30-6 
+ 37-3 
+ 23-1 

+ 34-t 
+ 76-2 
+ 24-7 

+ 38-8 
+ 9-1 
+ 28-7 
+ 63-4 
- 27-2 
- 7-2 
+ 40-6 

+ 36-7 
+ 36-7 
+106-5 
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Tableau 4.—Belev6 comparatif de la population totale, des magasins et des ventes, par comtds 
ou divisions de recensement et pour les locaUtes incorporfies de 2,000 ou plus, 1930 et 1941—suite 

Locality—Locality 

ONT ABIO-Con.—suite 

Glengarry 
Alexandria.. 

GrenvlUe.... 
Prescott. 

Grey 
Hanover 
Meal ord 
Owen Sound. 

Haldlmand... 
Dunnville.. 

Hallburton 
Halton 

Acton 
Burlington... 
Georgetown. 
Oak ville 

Hastings 
Belleville.... 
Trenton 

Huron 
Goderich 
Wingham 

Kenorap) 
Kenora 

Kent 
Chatham.... 
TilburyO... 
Wallaceburg., 

Lamhton 
Petrolia 
Sarnia 

Lanark 
Almonte 
Carleton Place. 
Perth... 
Smith's Falls... 

Leeds 
Brockville 
Gananoque 

Lennox.... 
Napanee 

Lincoln 
Grimsby 

•- Merriton 
St. Catharines.. 

Manltoulln 
Middlesex 

London 
Strathroy...:.. 

Muskoka 
Bracebridge 
Gravenhurst... 
Huntsville 

NIpIssIng 
North Bay 
Sturgeon Falls.. 

Population 

Population 

1931 

18,666 
2,006 

16,327 

57,699 
3,077 
2,624 
12,839 

21,428 
3,405 

5,997 

26,568 
1,855 
3,046 
2,288 
3,857 
58,846 
13,790 
6,276 

45,180 
4,491 
1,959 

25,919 
8,766 

62,865 
14,569 
1,992 
4,326 

64,674 
2,596 
18,191 

32,866 
2,415 
4,106 
4,099 
7,108 

36,157 
9,736 
3,592 

12,094 
3,497 

64,199 
2,198 
2,623 

24,753 

19,734 

118,241 
71,148 
2,964 

29,985 
2,438 
1,864 
2,817 

41,207 
16,528 
4,234 

1041 

18,732 
2,176 

16,089 
3,223 

67,169 
3,290 
2,662 
14,002 

21,854 
4,028 

6,696 

28,615 
2,063 
3,815 
2,662 
4,115 
63,322 
15,710 
8,323 

43,742 
4,557 
2,030 

33,372 
•7,746 

66,346 
17,369 
2,155 
4,986 

66,926 
2,801 
18,734 

33,143 
2,543 
4,305 
4,468 
7,159 

36,942 
11,342 
4,044 

11,384 
3,405 
65,066 
2,331 
2,993 

30,276 

10,841 

127,166 
78,264 
3,018 

21,836 
2,341 
2,122 
2,800 

43,315 
16,699 
4,576 

Number of 
stores 

Nombre de 
magasins 

1930 

201 
64 

279 
78 

743 
59 
66 

249 

321 
78 

361 
38 
58 
60 
72 

775 
246 
113 

692 
110 

857 
.276 

54 
97 

697 
63 

262 
471 
50 
83 
97 

142 
496 
153 
79 

142 
89 

755 
63 
26 

437 

1,678 
1,074 

81 
272 
56 
48 
56 

406 
205 
61 

1941 

219 
54 

248 
73 

788 
66 
75 

246 

344 
92 

89 
394 
43 
65 
56 
75 

826 
271 
137 

732 
114 
74 

300 

336 
63 

116 
737 
64 

276 
470 
47 
83 
98 

147 
616 
167 
86 

833 
66 
32 

457 
135 

1,641 
1,092 

342 
60 
62 
60 

416 
207 
44 

Sales 

Ventes 

1930 

2,018,990 
715,000 

3,697,969 
1,730,400 

16,937,000 
1,098,500 

862,200 
6,718,100 

4,618,600 
1,873,400 

632,200 
5,767,100 

475,800 
1,418,300 

899,200 
• 1,673,900 

. 14,568,400 
7,883,800 
2,476,500 

7,612,600 
1,388,800 

973,200 
4,923,000 
2,769,700 

17,269,669 
8,634,300 

973,900 
1,824,100 

12,848,699 
893,400 

7,969,400 
7,366,769 

676,200 
1,181,900 
1,913,200 
2,897,200 
9,376,000 
5,448,800 
1,783,900 
2,671,999 
2,300,900 

18,776,000 
1,164,500 

475,100 
14,864,800 
1,420,900 

41,563,800 
35,598,000 
1,438,300 
4,829,000 
1,197,300 

967,100 
1,448,000 
9,622,299 
6,884,400 
1,016,700 

1941 

2,939,300 
1,016,400 
3,885,400 
1,470,600 

13,789,490 
1,422,400 
1,102,100 
6,842,400 

6,336,700 
2,616,600 

1,006,900 
8,071,500 

763,900 
1,939,800 
1,331,000 
2,149,600 

21,281,909 
11,157,800 
4,566,900 

10,622,400 
2,222,200 
1,240,600 
8,263,800 
3,688,500 

23,580,600 
13,282,400 
1,469,900 
2,698,700 

16,348,700 
1,460,400 
9,515,100 
8,714,600 

640,200 
1,796,100 
2,022,300 
3,388,400 

11,696,400 
6,597,600 
2,434,000 
3,156,900 
2,711,600 

27,284,300 
1,342,600 

667,200 
21,226,700 
1,813,800 

47,286,309 
39,989,900 
1,392,400 
7,020,700 
1,677,900 
1,502,700 
2,275,000 

11,466,266 
8,081,300 
1,184,300 

Per 
cent 

change 

Change
ment 

pour-cent 

+ 46-1 
+ 42-2 

+ 6-1 
15-0 

+ 26-1 
+ 29-5 
+ 27-8 
+ 19-7 

+ 10-2 
+ 34-3 

+ 89-2 
+ 40-2 
+ 61-6 
+ 36-8 
+ 48-0 
+ 36-6 
+ 46-1 
+ 41-6 
+ 84-4 

+ 38-2 
+ 60-0 
+ 27-6 
+ 67-9 
+ 33-2 
+ 36-5 
+ 63-8 
+ 60-9 
+ 47-0 
+ 27-3 
+ 83-6 
+ 19-4 
+ 18-3 
+ 6-3 
+ 62-0 
+ 5-7 
+ 16-3 
+ 24-8 
--21-1 
- - 38-4 
-- 18-2 
-- 17-8 
-- 45-3 
-- 15-3 
-- 19-4 
-- 44-7 
+ 27-7 
+ 13-8 
+ 12-3 
- 3-2 
+ 46-4 
+ 40-1 
+ 56-4 
+ 57.1 
+ 20-3 
+ 17-4 
+ 16-5 

(') Population figures for 1931 and 1941 and stores and sales for 1941 mclude the district of Patricia. Stores and sales for 
1930 are included in Thunder Bay. . 

(1) Les chiffres de la population en 1931 et-1941 de mtoe que les magasins et les ventes en 1941 comprennent le district 
de Patricia. Les magasins et les ventes en 1930 sont compris dans Thunder Bay. 

(^) Includes part in Essex county. 
C) Comprend une partie dans le comt£ d'Essex. 

97404 
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Table 4.—Comparison Summary of Total Population, Stores and Sales by Counties or Census 
Divisions and for Incorporated Places of 2,000 Population or Over, 1930 and 1941—Con. 

Locality—Locality 

Population 

Population 

1031 

Number of 
stores 

Nombre do 
magasins 

1930 1941 

Sales 

Ventes 

1930 

Per 
cenf 

change 

Change
ment 

pour-cent 

ONTAEIO-Con.—suite 

Norfolk 
Delhi... 
Simcoe.. 

Northumberland. 
Campbellford.. 
Cobourg 

Ontario 
Oshawa.. 
Whitby.. 

Oxford 
Ingersoll 
Tillsonburg. 
Woodstock.. 

Perth 
Listowel... 
St. Marys.. 
Stratford.. 

Peterborough 
Peterborough. 

Prescott 
Hawkesbury., 

Prince Edward.. 
Picton 

Balny Blvcr 
Fort Frances.. 

Benfrew 
Arnprior... 
Pembroke., 
Renfrew 

BusseU 
Rockland 

Simcoe 
Barrie 
Collingwood 
Midland 
OrUlia 
Penetanguishene.. 

Stormont..'. 
Cornwall 

Sudbury 
Coniston 
Copper Cliff 
Sudbury 

Thunder Bayfs) 
Fort William 
Geraldton 

- Port Arthur 
TImlskaming 

Cobalt 
Haileybury _ _. 
New Liskeard I 

31,359 
1,121 
6,228 

31,462 
2,744 
6,834 

69,667 
23,439 
6,046 

47,826 
6,233 
3,385 

11,146 

26,909 
3,612 

Parry Sound 
Parry Sound 

Peel 28,156 
Brampton 5,532 
Port Credit 1,635 

51,392 
I 2,676 
3,802 
17,742 

43,958 
22,327 

24,696 
6,177 

16,693 

17,359 
6,470 

52,227 
4,023 
9,368 
5,298 

18,487 
2,118 

83,667 
7,776 
6,809 
8,920 
8,183 
4,035 

32,524 

11,126 

58,261 

(') 
3,173 
18,618 
65,118 
26,277 
(') 
19,818 
37,043 
3,885 
2,813 

36,611 
2,062 
6,037 

30,786 
3,018 
6,973 

65,718 
26,813 
5,904 

60,974 
6,782 
4,002 

. 12,481 

30,083 
6,766 

31,539 
8,020 
2,160 

49,694 
3,013 
3,635 
17,038 

47,392 
26,360 

25,261 
6,263 

16,750 
3,901 

19,132 
6,897 

64,729 
3,896 
11,169 
6,511 

17,448 
2,040 

87,057 
9,725 
6,270 
6,800 
9,798 
4,521 

40,905 
14,117 

80,815 
2,245 
3,732 

32,203 

85,200 
30,586 
2,979 
24,426 

50,604 
2,376 
2,268 
3,019 

397 
48 
129 

436 
85 
119 

762 
278 
81 

123 
105 
194 

292 
64 

374 
108 
35 

662 
61 
83 

270 

661 

109 

157 

295 
94 

694 
98 
148 
89 

172 
39 

1,146 
166 
130 
83 
167 
53 

418 
208 

499 
(•) 
25 
236 

782 
333 
(') 
247 

431 
77 
46 
64 

692 
76 

458 
88 
116 

798 
330 
67 

769 
126 
131 
212 

344 
87 

427 
117 
37 

684 
70 
81 
249 

667 
370 

291 

182 
86 

217 
94 

666 
71 
163 
105 

176 

35 

1,264 
191 
105 
106 
198 
63 

497 
242 

788 
17 
26 

366 

076 
348 
46 

294 

667 
46 
35 
64 

6,735,960 
824,600 

3,687,600 

6,240,600 
1,099.000 
2,089,300 

13,541,000 
8,498,600 
1,129,300 

13,109,799 
2,290,200 
2,104,800 
5,731,400 

4,^40,600 
1,695,100 

6,986,200 
2,673,900 
1,074,100 

13,427,900 
1,300,300 
1,612,700 
7,868,700 

13,003,700 
11,132,600 

2,754,900 
1,082,300 

2,300,400 
1,766,000 

3,803,600 
2,414,800 

8,494,800 
1,651,900 
3,024,900 
1,709,200 

1,776,600 
346,000 

18,964,500 
4,424,600 
2,071,300 
2,369,800 
4,448,400 

781,200 

6,879,100 
4,870,800 

15,763,800 

w 
761,200 

10,885,400 
21,764,900 
10,003,300 

« 
9,008,900 
0,739,100 
1,719,300 
848,200 

1,853,100 

9,048,000 
1,316,200 
4,803,100 

6,666,360 
1,497,700 
2,504,800 

23,409,790 
16,511,500 
2,144,800 

17,792,100 
3,082,400 
3,807,500 
6,961,000 

7,646,990 
4,308,700 

8,458,700 
3,468,000 
1,730,900 

15,180,600 
1,811,200 
1,500,900 
8,023,300 

16,080,800 
14,634,400 

4,106,606 
2,046,200 

4,169,900 
3,091,200 

4,672,900 
3,016,000 

12,601,300 
1,472,200 
6,136,600 
2.380.400 

2,439,399 

389,600 

26,360,700 
7,419,000 
3,178,200 
2,990,100 
5,661,900 
1,123,900 

11,020,700 
7,597,900 

28,722,500 
340,600 

1,071,200 
20,653,800 
34,793,400 
15,230,300 
1,702,500 

13,320,300 
16,751,700 

749,800 
643,400 

3,135,300 

+ 34 
+110 
+ 30 

+ 26 
+ 36 
+ 19 

+ 72 
+ 82 
+ 89 

+ 36 
+ 33 
+ 80 
+ 21 

+ 80 
^ +170 

+ 41 
+ 29 
+ 61 

+ 13 
+ 39 
- 0 
+ 2 
+ 30 
+ 30 
+ 49 
+ 89 

+ 78 
+ 75 

+ 22 
+ 24 
+ 47 
- 6 
+ 
+ 
+ 37 
+ 12 
+ 38 
+ 67 
+ 63 
+ 26 
+ 27 
+ 43 
+ 66 
+ 66 
+ 82 

(') 
+ 40 
+ 89 
+ 69 
+ 62 

« 
+ 47 
+ 72 
- 56 
- 24 
+ 89 

(I) Figures not available. 
C) Stores and sales for 1930 include District of Patricia. Corresponding figures foi: 1941 are included in Kenora. 
(*) Les magasins et ventes en 1930 comprennent le district de Patricia. liCs chiffres correspondants pour 1941 sont compris 

dans Kenora. 



fiTABLISSEMENTS DE COMMERCE ET D E SERVICE, 1941 43 

Tableau 4.—Belev£ comparatif de la population totale, des magasins et des ventes, par comt£s 
ou divlsious de recensement et pour les localitds incorpordes de 2,000 ou plus, 1930 et 1941—suite 

Locality—Locality 

Population 

Population 

1931 1941 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per 
cent 

change 

Change
ment 

pour-cent 

ONTAEIO-Con.—fin 

Victoria 
Lindsay 

Waterloo 
Elmira..'. 
Gait 
Hespeler 
Kitchener 
Preston 
Waterloo 

Welland 
Fort Erie 
Humberstone 
Niagara Falls 
Port Colborne 
Thorold 
Welland 

Wellington 
Fergus 
Guelph 

Wcntworth 
Dundas 
Hamilton 

Tork 
Toronto 
Aurora 
Forest Hill 
Leaside..-
Long Branch 
Mimico _ 
Newmarket ' 
New Toronto 
Swansea 
Weston 

MANITOBA 

Total, aU stores—Total, tous maga
sins 

DiTlsIon No. 1 

Division No. 2 

Division No. 3 

Division No. 4 

Division No. 5 
Transcona 

Division No. 6 
Winnipeg 
Brooklands .' 
Portage la Prairie 
St. Boniface. 

Division No. 7 

Brandon 

Division No. 8 

Division No. 9 
Selkirk 

Division No. 10 
Neepawa 
C) Ces chiffres non connus. 

97404—4-S 

25,844 
7,505 

89,852 
2,170 

14,006 
2,752 

30,793 
6,280 

• 8,095 

82,731 
5,904 
2,490 
19,046 
6,503 
6,092 
10,709 

68,164 
2,594 
21,075 

199,919 
5,026 

155,547 

856,955 
631,207 
2,587 
5,207 
938 

3,962 
6,800 
3,748 
7,146 
6,031 
4,723 

700,139 

22,817 

38,810 

26,763> 

18,263 

46,228 
6,747 

281,286 
218,785 
2,628 
6,597 
16,306 

36,912 

17,082 

19,846 

44,967 
4,486 

17,916 
1,910 

26,934 
8,403 

98,729 
2,012 

15,346 
3,058 

35,657 
6,704 
9,026 

93,836 
6,596 
2,963 
20,589 
6,993 
5,305 
12,500 

69,453 
2,832 
23,273 

206,721 
5,276 

166,337 

951,549 
667,457 
2,726 
11,767 
6,183 
5,172 
8,070 
4,026 
9,504 
6,988 
5,740 

729,744 

27,813 

41,426 

24,781 

15,699 

48,424 
5,495 

295,.342 
221,960 
2,240 
7,187 
18,157 

36,669 

17,383 

17,863 

47,277 
4,915 
19,562 
2,292 

342 
136 

1,153 
56 
225 
43 
399 
97 

1,229 
107 
40 
343 
107 
86 
105 

803 
49 
309 

2,448 
82 

2,117 

10,599 
8,725 

68 
9 

W 
68 
56 
68 
71 
10 
85 

6,859 

143 

319 

276 

266 

283 
64 

3,636 
2,486 

16 
107 
121 

466 

229 

246 

407 
71 
227 
52 

367 
150 

1,280 
51 
237 
43 

' 469 
110 
107 

1,336 
106 
48 
344 
129 
79 
222 

844 
61 
330 

2,468 
85 

2,060 

11,671 
9,396 

58 
63 
56 
67 
69 
77 
106 
16 
90 

7,219 

230 

358 

278 

218* 

371 
46 

3,043 
2,467 

20 
88 
133 

453 

227 

227 

387 

198 
46 

6,970,100 
4,042,800 

27,656,260 
1,000,600 
5,406,000 
662,600 

13,770,500 
1,946,900 
2,270,100 

29,164,900 
3,235,200 
478,700 

10,550,400 
3,295,100 
1,796,000 
6,372,100 

15,134,400 
951,200 

9,194,400 

72,.;04,600 
1,857,500 

68,512,600 

401,344,400 
372,682,900 
1,075,600 
380,600 
C) 
642,300 

1,238,400 
1,479,300 
1,714,100 
152,800 

2,737,400 

189,243,900 

1,173,500 

' 3,952,700 

3,400,100 

3,124,300 

3,320,700 
980,200 

139,058,700 
131,480,200 

154,100 
2,366,900 
2,061,600 

9,522,600 

7,322,600 

3,609,200 

4,864,800 
1,110,600 
2,090,400 
803,600 

7,055,200 
4,335,500 

36,666,400 
1,086,200 
8,148,800 
814,800 

18,029,800 
2,171,300 
2,977,800 

39,916,700 
3,578,700 

748,400 
14,616,300 
3,607,600 
1,688,100 

10,213,400 

19,171,100 
1,412,400 

11,412,600 

93,839,200 
2,456,500 

86,946,800 

448,229,669 
399,905,60J 

1,339,700 
1,987,300 
2,012,100 

995,400 
1,826,500 
2,040,400 
4,314,900 

840,100 
3,519,700 

210,833,400 

2,078,100 

5,301,000 

3,466,300 

3,018,400 

4,768,400 
1,368,700 

147,024,860 
136,614,800 

144,600 
3,034,600 
2,963,400 

11,820,300 

9,367,000 

3,333,660 

6,022,900 
1,464,800 
2,803,000 
1,229,700 

+ 18-2 
+ 19-8 

+ 32-6 . 
+ 8-6 
+ 50-7 
+ 23-0 
+ 30-9 
-+ 11-5 
+ 31-2 

+ 36-9 
+ 10-8 
+ 66-3 
+ 38-5 
+ 6-4 
- 6-0 
+ 90-1 

+ 26-7 
- + 48-6 
+ 24-1 

+ 29-4 
+ 32-2 
+ 26-9 

+ 11-7 
+ 7-3' 
+ 24-6 
+422-2 

(') 
+ 55-0 
+ 47-6 
+ 37-9 
+151-7 
+449-8 
+ 28-6 

+ 11-4 

+ 77-1 

+ 34-1 

+ 1-7 

- 3-4 

+ 43-6. 
+ 39-6 

+ 5-7. 
+ 3-9 
- 6-2 
+ 28-2 
+ 43-7 

+ 24-1 
+ -27-0-

- 6-0 

+ 23-8 
, + 31-9 

+ 34 1 
+ 63-0 
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Tabis 4.—Comparison Summary of Total Population, Stores and Sales by Counties or Census 
Divisions and for Incorporated Places of 2,000 Population or Over, 1930 and 1941—Con. 

Locality—Locality 

Population 

Population 

1931 1941 

Number of 
stores 

Nombro de 
magasins 

1930 1941 

Sales 

Ventes 

1930 

Per 
cent 

chango 

Change
ment 

pour-cent 

MANITOBA-Con.—fin 

Division No. 11 

Division No. 12 

Division No. 13 

- Dauphin 

Division No. 14 

Division No. 16 

Division No. 16 
The Pas 

SASKATCHEWAN 

Total, aU stores—Total, tous maga
sins 

Division No. 1 
I Estevan 

Division No. 2 

Weybum 

Division No. 3 

Division No. 4 

Division No. 6 
Melville " ,,.,. 

Division No. 6 
Regina 

Division No. 7 
Moose Jaw 

Division No. 8 
Swift Current ] ",,,', 

Division No. 0 

Yorkton 

Division No. 10 

Division No. 11 

Saskatoon 

Division No. 12 

Division No. 13 

Division No. 14 
Melfort ',",".'.'.','.. 

Division No. 16 
Prince Albert .......,,,,...,. 

Division No. 16 

North Battleford ",.",,,,',".]".',".",','. 

Division No. 17 

Division No. 18 
ALBEBTA 

Total, aU stores—Total, tous maga
sins 

Division No. 1 
Medicine Hat 

28,160 

24,344 

24,263 

3,971 

26,978 

16,008 

30,669 
4,030 

921,785 

41,544 
2,936 

42,831 

5,002 

46,881 

28,126 

63,948 
3,891 

169,906 
63,209 
63,230 
21,299 

49,361 
6,296 

60,639 

5,027 

41,899 

87,976 

43,291 

49,612 

42,632 

46,222 
1,809 

83,763 
9,905 

48,613 

4,633 

27,315 

6,456 

731,606 

28,849 
10,300 

26,637 

26,387 

26,033 

4,662 

26,613 

12,059 

38,219 
3,181 

895,992 

34,171 
2,774 

36,140 

6,179 

38,648 

22,300 

51,022 
4,011 

108,816 
68,246 
63,862 
20,763 

42,846 
5,594 

62,334 

6,577 

43,207 

80,012 

43,027 

34,673 

36,346 

66,166 
2,005-

89,636 
12,608 
63,212 

4,745 

33,173 

11,939 

796,169 

20,696 
10,671 

329 

163 

193 
69 

174 

122 

10,841 

497 
69 

685 
76 

719 

371 

696 
64 

1,193 
569 

790 

677 
110 

611 
87 

1,130 
546 
608 

604 
61 

814 
136 

629 
104 

16 

8,692 

212 

242 
86 

236 

117 

312 
63 

10,088 

406 
60 

446 

66 

600 

302 

631 

1,176 
586 
626 
288 

649 
92 

673 

96 

398 

1,069 

567 

416 

481 
66 

849 
161 

529 

99 

379 

80 

9,222 

361 
164 

t 

3,776,600 

1,849,900 

2,626,400 

1,732,000 

1,864,000 

1,167,460 

3,943,200 
1,523,600 

189,181,100 

6,396,669 
1,816,600 
7,086,000 

2,103,900 

6,861,000 

6,909,300 

7,103,000 
1,175,300 

39,146,200 
33,105,600 
14,625,000 
9,688,400 

11,609,100 
3,669,300 

6,546^660 

2,312,700 

4,374,800 

32,201,800 

26,364,200 

6,913,660 

9,178,900 

6,282,000 
1,649,300 

13,306,860 
6,165,200 
7,496,760 

3,267,200 

3,992,600 

270,200 

176,637,100 

7,617,200 
4,532,600 

3,888,700 

2,237,700 

4,570,700 

3,101,800 

2,673,206 

1,435,700 

6,400,600 
1,105,000 

180,885,800 

6,643,400 
1,769,100 
6,916,100 

2,306,700 

6,183,100 

4,947,900 

7,446,900 
1,367,100 

43,623,000 
37,929,300 
14,241,600 
10,036,400 

11,081,309 
4,176,100 

8,599,899 

3,383,400 

4,492,290 

26,288,200 

20,780,000 

6,329,100 

6,403,600 

9,328,200 
1,963,800 

13,413,400 
8,060,400 
7,194,199 

3,347,700 

4,837,700 

1,026,400 

221,071,400 

9,302,300 
6,640,100 

+ 3-0 

+ 21-0 

+ 74-0 

+ 79-1 

+ 43-4-

+ 23-0 
+ 62-3 
- 27-5 

- 1 2 

- 13-3 
- 2-6 
- 16-5 

+ 9-6 

- 9-7 

- 16-3 
+ 4-8 
+ 16-3 

+ 11-4 
+ 14-6 

- 2-6 
+ 3-8 

- 3-7 
+ 17-0 

+ 31-2 
•+ 48-3 

+ 2-7 

- 18-4 

- 18-1 

- 8-6 

- 39-2 
+ 48-6 
+ 19-1 

+ 0-8 
+ 17-1 

- 4-0 

+ 2-8 

+ 21-2 

+279-0 

+ 25-2 

+ 22-1 
+ 46-8 
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Tableau 4.-Relev6 comparatif de ia population totale, des magasins et des ventes, par comt«8 
ou divisions de recensement et pour les iocalitfe incorpordes de 2,000 ou plus, 1930 et 1941—suite 

Locality—Locality 

ALBEBTA-Con.—fin 

Division No. 2.. 
Lethbridge.. 
Raymond... 

Division No. 3.. 

Division No. 4.. 

Division No. 5... 

Division No. 6... 
Calgary 
Drumheller., 

Division No.7. . . 

Division No. 8.. 
Camroso 
Red Deer... 
Wetaskiwin. 

Population 

Population 

1931 

Division No. 9... 

Division No. 10.. 

DlvlsIonNo.il. 

Edmonton... 

. DIvlson No. 12.. 

Division No. 13.. 

Division No. 14.. 

Division No. 15.. 

Division No. 16.. 

Division No. 17.. 

BBITISH COLUMBIA 

COLOMBIE BBITANNIQUE 

Total, aU stores—Total, tous maga
sins 

Division No. 1. 
Cranbrook., 
Femie 

Division No. 2.. 
Nelson 
Revels toke., 
Rossland.... 
Trail 

Division No. 3.. 
Kelowna 
Vernon 

Division No. 4 
Vancouver 
Chilliwack 
New Westminster.. 
North Vancouver.. 

Division No. 6... 
Duncan 
Nanaimo 
Port Albemi. 
Victoria'. 

67,186 
13,489 
1,849 

15,066 

29,667 

26,661 

140,209 
83,761 
2,987 

38,106 

61,616 
2,258 
2,344 
2,125 

24,538 

58,649 

127,256 

79,197 

13,730 

24,936 

39,508 

13,714 

27,196 

6,537 

694,263 

22,666 
3,067 
2,732 

40,455 
6,992 
2,736 
2,848 
7,573 

40,623 
4,665 
3,937 

379,858 
246,693 
2,481 
17,624 
8,610 

120,933 
1,843 
6,746 
2,368 

39,082 

1941 

58,563 
14,612 
2,080 

16,518 

29,383 

18,926 

146,990 
88,904 
2,748 

33,285 

67,630 
2,598 
2,924 
2,318 

32,232 

68,897 

149,193 

93,817 

17,431 

33,172 

47,899 

17,484 

30,349 

9,712 

817,861 

21,346 
2,668 
2,646 

48,266 
5,912 
2,106 
3,667 
9,392 

61,665 
5,118 
6,209 

449,376 
275,353 

3,675 
21,967 
8,914 

160,407 
2,189 
6,635 
4,584 

44,068 

Number of 
stores 

Nombre de 
magasins 

1930 

767 
211 
26 

179 

444 

1,876 
1,136 

78 

484 

762 
54 
74 
63 

195 

687 

1,416 

1,064 

137 

269 

392 

139 

346 

33 

9,501 

322 
84 
60 

668 
138 
58 
63 

117 

619 
91 
84 

6,283 
3,845 

84 
288 
117 

1,766 
76 

177 
68 

809 

1941 

723 
233 
27 

196 

429 

236 

1,945 
1,181 

785 
64 
67 
72 

310 

646 

1,684 
1,128 

178 

180 

Ventes 

1030 1941 

11,263 

302 
77 
40 

612 
127 
61 
38 

139 

102 
129 

6,363 
4,351 

107 
378 
129 

2,100 
98 

176 
07 

17,253,000 
8,482,300 

672,300 

2,364,900 

6,616,900 

3,575,000 

64,053,200 
43,389,800 
2,206,600 

6,638,700 

12,148,700 
1,487,800 
1,983,500 
1,123,300 

3,180,800 

7,131,700 

41,957,100 

37,665,900 

1,789 800 

1,816,600 

3,242,660 

1,515,100 

6,401,600 

339,200 

248,697,690 

7,287,100 
2,347,600 
1,428,600 

13,166,600 
4,172,700 
1,401,800 
1,004,800 
4,182,300 

12,646,400 
3,018,800 
2,554,900 

161,111,600 
122,830,900 

2,761,000 
10,084,400 
1,611,800 

42,384,700 
1,726,300 
4,326,600 
1,089,700 

27,108,600 

21,115,800 
10,699,900 

688,700 

2,971,900 

6,624,660 

3,698,800 

66,702,300 
61,813,900 
3,026,900 

6,487,760 

18,476,100 
2,220,800 
4,123,000 
2,247,000 

6,126,766 

8,631,900 

63,403,700 

47,931,400 

2,670,900 

3,292,100 

5,642,700 

2,220,509 

6,080,800 

914,200 

309,672,699 

6,876,700 
1,937,800 

969,100 

14,992,000 
4,188,800 
1,073,300 
1,108,700 
6,717,000 

14,996,660 
3,037,700 
3,706,100 

184,796,760 
146,204,800 

3,606,700 
13,083,600 
2,885,300 

61,896,990 
2,610,600 
6.868,400 
2,340,600 

36,761,400 

Per 
cent 

change 

Change
ment 

pour-cent 

+ 22-4 
+ 26-1 
+ 20-3 

+ 26-2 

- 1-4 

- 1-9 

+ 21-6 
+ 19-4 
+ 37-2 

- 0-8 

+ 62-1 
+ 40-3 
+107-9 
+100-0 

+ 69-0 

+ 21-9 

+ 27-S 
+ 27-8 

+ 49-2 

+ 81-J 

+ 74-» 

+ 4«-t 

- 6-9 

+ie9-6 

+ 24-5 

- 6-6 
- 17-5 
- 32-2 

+ 13-3 
+ 0-4 
- 23-4 
+ 10-4 
+ 36-7 

+ 18-8 
+ 0-9 
+ 45-0 

+ 22-8 
+ 18-2 
+ 30-6 
+ 29-5 
+ 90-9 

+ 46-0 
+ 45-» 
+ 35-4 
+118-8 
+ 36-a 

http://DlvlsIonNo.il
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Table 4.—Comparison Summary of Total Population, Stores and Sales by Counties or Census 
Divisions and for Incorporated Places of 2,000 Population or Over, 1930 and 1941—Con. 

LooaUty—Locality 

BBITISH COLUMBIA-Con. 

COLOMBIE BBITANNIQUE-fin 

Population 

Population 

1031 

39,625 

6,167 

12,668 

21,534 
2,479 

18,698 
8,350 

7,913 

1941 

39,719 

6,959 

14,344 

25,276 
2,027 

18,951 
6,714 
8,481 

Number of 
stores 

Nombre de 
magasins 

1930 

374 

141 

78 

269 
66 

266 
136 
75 

1941 

424 

149 

130 

324 
61 

264 
132 
122 

Sales 

Ventea 

1930 

S 

7,417,400 

3,622,200 

2,837,200 

4,449,600 
1,377,100 
6,260,090 
3,688,800 
1,139,200 

1941 

3 

8,088,600 

3,838,900 

. 2,784,300 

6,067,100 
1,576,600 
7,364,866 
4,186,900 
1,888,990 

Per 
cent 

change 

Change
ment 

pour-cent 

+ 9-0 
+ 6-0 

- 1-9 

+ 36-1 
+ 14-8 

+ 17-5 
+ 16-7 

+ 66-8 
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Table 6.—Ketail Mercbandise Trade, by Kinds of Business for Canada and tlie Provinces, 
1941 

NUMBEB OF STOBES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 
• of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annfee 

(prix coutant) 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

CANADA 

Total, all stores—Total, tons /1941 
magasins 11939 

Food group—Groupe de I'aUmentation 

Bakery products storesPJ-Produits de la boulangerieP) 
Candy and confectionery stores—Bonbons et confise

ries— / 
Candy, nut stores—Bonbons etnois 
Confectionery stores—Confiseries • 

Dairy products dealers—Marchands de produits lai
tiers— , • 

Dairy products stores(^)—Magasins de produits lai-
tiers(!) 

Eggs and poultry stores—Magasins d'ceufs et vo-
lailles 

Milk dealerB(2)—LaiteriesW 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (sans 

comptoir de viandes fraiches) .••••.•• 
Combination stores (groceries and meats)—^Epiceries 

et boucheries combindes -̂ . • 
Meat markets (including sea foods)—Boucheries 

(comprenant poisson)— 
Meat markets—Boucheries 

' Fish markets—Poissonneries -. _. 
Other food stores—Autres magasins de denrdes ali

mentaires— 
Caterers—Pourvoyeurs 
Coffee, tea and spice stores—Magasins de caf6, th6 

et 6pices 
Delicatessen stores—Chareuteries '... 
Food stores with non-food departments—Magasins 

d'aliments avec rayons d'articles non alimentaires 
Other food stores—Autres magasins de denr6es ali

mentaires 

Country general stores—Magasins gSn^raui de 
campagne 

General merchandise group—Groupe des mar
chandises g6n6ralcs 

Department stores and mail order houses or oflices— 
Magasins k rayons et maisons ou bureaux de vente 

par correspondance .,. • 
General mercbandise and dry goods stores—Magasins 

de marchandises g6n6rales et sfeches 
Variety stores—^Bazars ; 

Automotive group—Groupe de I'automobUe 

Motor vehicle dealers—Marchands de vfihicules 
moteur— 

Automobile dealers—Marchands d'automobiles— 
Automobile dealers with wholesale car departments 

—Marchands d'automobiles avec commerce de 
gros d'automobiles 

137,331 
126,963 

48,468 

992 

219 
11,364 

250 

205 
840 

1,456 

21,884 

6,101 

4,538 
255 

62 

73 
165 

22 

52 

U,917 

3,794 

604 

2,206 
1,085 

16,867 

1,962 

212 

(') Bakeries reporting to Census of Industry not included. 
O Dairies reporting to Census of Industry not included. 
(*) Producer-distributors of milk not included. 
(<) Included m this figure are meat gales of 674,923,200. 

3,440,901,700 
2,756,569,999 

786,247,396 

9,356,100 

3,639,400 
63,620,600 

10,590,400 

2,682,600 
18,377.600 
23,040,600 

266,027,600 

(«)301,351,000 

80,064,400 
3,187,800 

605,600 

838,900 
2,636,700 

198,500 

230,800 

214,747,800 

. 626,071,000 

377,806,100 

62,987,900 
86,177,000 

694,719,600 

238,013,600 

102,029,100 

640,863,996 
483,627,566 

64,753,699 

403,100 

149,100 
6,366 800 

201,100 

103,600 
174,600 

1,176,400 

30,258,600 

21,077,000 

6,345,700 
127,300 

23,800 

137,200 
107,200 

72,900 

31,100 

74,386 
94,324 

29,941 

644 

7,539 

127 

129 
610 

13,864 

2,947 

2,820 
143 

26 

64,809,499 

99,083,990 

68,173,400 

19,463,000 
12,347,600 

68,884,666 

29,111,000 

11,916,100 

8,182 

1,144 

4 

921 
210 

9,384 

728 

24 

12,445 
19,528 

6,630 

84 

8 
2.162 

17 

16 
19 
103 

3,273 

234 

61 
13 

13 

4 
23 

1 

818 

631 

478 
63 

270 
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYS 

^ afin de ne pas ddvoilei 
inclus dans les totaux. 

Un (x) indique quo les chiffres ne sont pas donn6s afin de ne pas ddvoiler dos opdrations individuelles, mais ces chiffres sont 
• ' 3 i e s • ' 

—Propridtaires 

Receiving a stated salary 

A salaire fixe 

Male 

Hommes 

40,817 
19,126 

19,897 

109 

13 
1,602 

77 

66 
261 
625 

4,004 

2,209 

1,642 
88 

6 

.26 
66 

.17 

0 

2,718 

758 

6 

610 
233 

7,060 

1,062 

92 

Female 

Femmes 

4,176 
1,191 

1,149 

49 

9 
326 

13 

0 
10 
49 

611 

114 

33 
8 

2 

4 
10 

-
2 

176 

177 

-
142 
35 

76 

6 

-

Salaries 

Salaires 

S 

69,793,890 
37,706,000 

13,106,660 

270,800 

27,900 
1,666,800 

105,800 

87,100 
508,300 
685,000 

4,459,700 

3,082,600 

2,066,100 
103,600 

10,200 

32,700 
83,100 

9,400 

8,600 

3,195,80d 

1,478,000 

38,200 

1,060,400 
389,400 

10,101,009 

2,010,400 

268,000 

Employment and wage facts—Emploiement et rdmundration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

188,668 
166,061 

38,687 

948 

44 
2,266 

922 

110 
2,279 

968 

9,978 

14,998 

6,659 
261 

82 

69 
103 

15 

10 

7,536 

26,976 

21,454 

2,636 
1,886 

36,264 

13,792 

6,187 

Female 

Femmes 

168,389 
72,682 

13,678 

801 

472 
2,945 

171 

7 
193 
331 

3,888 

4,216 

407 
39 

44 

19 
137 

-
8 

3,737 

42,647 

. - 30,713 

2,733 
9,201 

2,337 

945 

382 

Salaries 
and wages 

Salaires 
et gages 

S 

289,379,699 
247,379,599 

a,674,4g6 

1,328,800 

413,100 
2,906,200 

1,414,700 

91,100 
2,627,300 

923,700 

9,762,600 

18,677,600 

4,920,900 
237,700 

84,200 

80,300 
183,600 

9,400 

13,300 

8,429,190 

66,766,600 

53,535,200 

4,957,900 
8,272,500 

47,031,500 

20,264,600 

8,762,600 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

63,479 
23,626 

15,896 

181 

14 
1,037 

72 

67 
321 
666 

4,498 

6,215 

2,648 
180 

35 

16 
69 

1 

-

2,397 

3,696 

2,789 

498 
320 

6,962 

1,405 

246 

Female 

Femmes 

42,982 
13,250 

6,794 

287 

141 
1,703 

121 

17 
70 

401 

2,096 

1,665 

193 
47 

25 

6 
49 

1 

2 

1,636 

17,295 

9,339 

938 
7,018 

709 

95 

10 

- Salaries 
and wages 

Salaires 
et gages 

S 

25,058,906 
10,486,100 

4,992,890 

108,100 

37,400 
622,600 

47,600 

16,200 
87.800 

250,400 

1,398,700 

1,753,500 

668,400 
40,000 

26,900 

7,800 
29,100 

200 

200 

. 879,700 

6,829,690 

4,186,100 

354,800 
1,289,800 

2,426,209 

632,800 

220,700 

6 
Z 

1 
2 

3 

4 

6 
6 

7 

8 
9 

10 

11 

12 

13 
14 

16 

16 
17 

18 

19 

20 

21 

22 

23 
24 

25 

26 

27 

O ^ s boulanseriea se rapportant au Recensement de I'industrie ne sont pas comprises. 
(') Les laiteries se rapportant au Recensement de I'industrie ne sont pas comprises. 
(*) Producteurs-distributeurs de lait ne sont pas compris. 
(*) Ce chiffre comprend des ventes de viande de S74,923,200. 
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Table 5.—Retail JMercIiandise Trade, by Kinds of Business for Canada and the Provinces 
1941—Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (z) indicates that figures are withheld to avoid disclosmg individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
d e . 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annde 

(prix coOtant) 

Proprietors 

Not on payroU 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

CANADA-Con.—suite 

Automotive group-Con.—Groupe de I'automo-
blle-fin 

Automobile dealers with farm implements—Mar
chands d'automobiles avec instruments aratoires. 

Used car dealers—Marchands d'automobiles usagds 
Accessory, tire and battery shops—Accessoires, pneus 

et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—^Autres dtabUsse

ments do vdhicules-moteur— 
Motorcycle dealers—Marchands de motocyclettes. 
Motorcycle and bicycle dealers—Marchands de mo

tocyclettes et bicyclettes 
Boats, motorboats, canoes, yachts—^Bateaux, ba

teaux-automobiles, canots, yachts 
Boats (gas, oil, accessories and repairs)—Bateaux 

(gazoline, huile, accessoires et rdparation) 

Apparel group—Groupe du vCtement 

Men's and boys' clothing and furnishings stores—Vdte
ment et lingerie (bommes et gardens)— 

Men's clothing or clothing and furnishings stores— 
Magasins de vdtements ou de vdtements et lin-
gerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour 
hommes 

Men's hat stores—Magasins de chapeaux pour 
hommes 

'Custom tailors and made-to-measure clothing— 
Tailleurs et vdtement sur mesure. 

Family clothing stores—Vdtements pour toute la 
famille 

Women's apparel and accessories stores—^Vdtement de 
femmes et accessoires— 

Women's ready-to-wear stores—Magasins de con
fection pour femmes _ . . 

Hosiery? lingerie et accessories stores—Bas, lingerie 
et accessoires 

Millinery stores—Magasins de modes 
Furriers—fur shops^Fourreurs _... 
Infants' and children's wear stores—Magasins de 

vdtement pour enfants 
Other women's apparel stores—Autres magasins 

pour femmes 
Shoe stores—Magasins de chaussures— 

Men's, shoe stores—Magasins de chaussures pour 
hommes 

Women's shoe stores—Magasins de chaussures pour 
femmes 

Family shoe stores-Magasins de chaussures pour 
toute la famille 

BuUding materials group-
de construction 

-Groupe des matfrlaui 

Hardware stores—QuincaiUeries— 
Hardware stores—QuincaiUeries 
Hardware and farm implements^—Ferronnerie et 

instruments aratoires 

379 
282 

657 
3,156 
10,130 

18 

27 

13 

.33 

12,661 

1,619 

416 

62 

1,398 

1,934 

2,467 

821 
1,163 
462 

184 

431 

64 

67 

1,663 

6,891 

2,831 

189 

20.108,600 
10,804,900 

16,338,300 
47,681,400 
167,568,100 

1,000,600 

871,400 

126,100 

308,500 

295,2U,69g 

62,136,200 

, 8,169,700 

1,369,200 

18,209,200 

73,778,900 

69,879,800 

11,191,900 
7.071,800 
16,006,000 

1,760,900 

1,622,700 

1,032,000 

2,050,800 

40,954,600 

174,293,490 

69,464,400 

3,688,700 

2,749,600 
1,337,100 

2,376,800 
4,100,700 
6,858,700 

92,000 

288,200 

19,800 

38,700 

84,838,999 

17,886,600 

2,919,300 

365,800 

2,606,800 

26,742,800 

11.317,000 

2,636,400 
828,000 

4,339,900 

603,000 

379,800 

347,600 

618,700 

14,378,200 

47,448,900 

24,909,000 

1,104,000 

202 
134 

270 
1,843 
6,133 

4 

11 

8 

22 

3,747 

634 

160 

10 

708 

722 

465 

139 
174 
142 

36 

113 

20 

8 

426 

2,383 

1,233 

103 

10 
234 

1 

1 

2,146 

28 

7 

1 

21 

180 

314 
678 
18 

68 

226 

1 

46 

102 

74 

2 
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, -VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (i) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles. mais ces chiffres sont 
inclus dans les totaux. 

—Propridtaires Employment and wage facts—Emploiement et rdmundration 

Receiving a stated salary 

A salaire fixe 

Full-time employees 

Personnel k temps entier 

Partrtime employees 

Personnel k temps partiel 

FMale 
"I — 
Hommes 

Female 

Femmes 

Salaries 

Salaires 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

225 
147 

1,607 
3,676 

12 

16 

3 

16 

3,883 

200 

11 

616 

746 

619 

61 
67 

224 

12 

49 

17 

26 

640 

2,278 

1,404 

07 

1,372 

8 

106 

626 

190 
320 
23 

48 

63 

1 

4 

39 

80 

64 

353,800 
269,300 

562,600 
1,951,100 
4,618,200 

27,700 

31,400 

6,300 

15,200 

8,744,900 

1,846,500 

328.600 

18,600 

802,600 

1.687.000 

1,660,200 

279,300 
360,500 
648,700 

70,900 

108.100 

24,300 

81,900 

1,020,900 

3,666,200 

2,213,600 

118,100 

1,039 
455 

1.277 
5,134 
9,176 

41 

77 

6 

21 

11,616 

2,624 

386 

• 97 

1,436 

2,528 

832 

67 
74 
890 

19 

79 

73 

131 

2,389 

12,773 

4,662 

162 

64 
21 

122 
210 
674 

7 

10 

2 

13,693 

439 

61 

16 

630 

3,904 

6,012 

785 
963 
763 

101 

244 

6 

21 

769 

836 

20 

1,295,900 
606,700 

1,623,100 
6,446,200 
8,803,600 

05,800 

113,900 

4,600 

10.600 

26,669,660 

4,166,000 

495,300 

166,000 

2,279,700 

6.617,400 

5,299,000 

824,200 
743,100 

2,004.700 

65,100 

223,200 

108,100 

204,600 

3,633,400 

17,269,266 

6.683,000 

172,700 

300 
162 

307 
1,221 
3,237 

3 

16 

6 

61 

4,766 

1,209 

291 

66 

602 

660 

188 

29 
67 
228 

8 

26 

24 

64 

1,426 

3,089 

1,048 

32 
88 
430 

3 

2 

2 

6,633 

264 

33 

6 

277 

1,484 

2,111 

492 
707 
386 

90 

183 

22 

600 

409 

272 

8 

108,000 
77,300 

97,200 
388,100 
883,600 

1,000 

7,400 

2,800 

7,300 

3,078,300 

371,600 

70,700 

20,300 

317,200 

646,300 

661.600 

131,300 
178,700 
248,600 

21,000 

69,200 

7,000 

26,200 

420,200 

1,U6,469 

340,900 

23,200 

24 

26 

27 
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Table 5.—Retail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are witheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
band,end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annde 

(prix coQtant) 

Proprietoxv 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

CANADA-Con.—suite 

Building materials group-Con.—Groupe des ma-
tdrlaui de eonstructlon-fin 

Lumber and building material de'alers—Marchands 
de bois d'oeuvre et matdriaux de construction— 

, Lumber and building materials—Bois d'ceuvre et 
matdriaux de construction 

Lumber and building materials, coal and wood— 
Bois d'ceuvre et matdriaux de construction, char
bon et bois de chauffage 

Other building materials—^Autres matdriaux de cons
truction 

Electrical supply stores—Magasins d'appareils dlec
triques 

Heating and plumbing equipment dealers—Mar
chands d'appareils de chauffage et de plomberie. 

Paint, glass and wallpaper stores—Magasins de pein-
ture, vitre et tenture 

Furniture—household—radio group—Groupe des 
meubles, articles de manage et radio 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles et pompes 

fundbres: 
Household appliance or radio dealers—Marchands 

d'appareils de mdnage ou de radio— 
Household appliance stores—Magasins d'appareils 

de mdnage 
Household appliance stores with radios—Magasins 

d'appareils de mdnage et radios 
Radio and music stores—Magasins de radio et de 

musique— 
Radio specialty stores—Magasins de radio (spd

cialitd) 
Radio and music stores—Magasins de radio et de 

musique 
Piano and music stores—Magasins de piano et de 

musique 
Other home furnishings and appliance stores—Autres 

magasins d'appareils et fournitures de maison— 
Antique shops—Antiquailles 
China, glassware, kitchenware stores—VaisseUe, 

verrerie, batterie de cuisine 
Floor coverings, curtains, interior decorations-

Tapis, rideaux, ddcorations intdrieures 
Pictures and picture framing stores—^Tableaux et 

cadres 
Other home furnishings stores—Autres magasins de 

fournitures de maison 

Restaurant group—Groupe des restaurants 

Restaurants, caifeterias and eating places—Restau
rants, cafdtdrias et salles k manger 

Eating places with other merchandise-^SaUes k man
ger et autres marchandises 

Refreshment booths and stands—PaviUons et kios-
quea de rafratchissements 

997 

614 

115 

345 

327 

3,498 

1,118 

219 

854 

370 

342 

58 

24 

114 

118 

178 

75 

28 

8,821 

4,467 

3,221 

1,143 

51,638,800 

28,249,400 

6,617,600 

4,308,100 

4,839,000 

6,509,600 

118,356,990 

69,300,900 

4,766,100 

23,760,300 

15,534,200 

2,769,000 

3,413,900 

427,200 

893,800 

2,636,900 

4,246,600 

604,600 

223,400 

131,181,000 

88,033,100 

38,660,000 

4,487,000 

10,893,500 

6,225,100 

626,000 

1,056,600 

802,800 

1,932,900 

28,132,960 

13,852,000 

1,419,400 

4,869,600 

3,221,400 

606,700 

876,600 

189,500 

689,700 

1,027,600 

1,361,600 

194,300 

44,700 

4,231,700 

2,387,100 

1,691,000 

163.600 

346 

66 

79 

196 

187 

174 

1,387 

428 

107 

279 

128 

232 

17 

8 

41 

35 

68 

39 

17 

6,162 

2,604 

1,866 

802 

2 

1 

6 

2 

7 

127 

22 

6 

4 

1 

1 

2 

36 

31 

17 

7 

a 

1,088 

487 

884 

317 
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. Tableau S.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAOASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (i) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

—Propridtaires 

Receiving a stated salary 

Male 

Hommes 

252 

110 

26 

143 

124 

123 

1,201 

463 

117 

134 

102 

107 

18 

6 

30 

31 

77 

30 

0 

3,698 

2,263 

1,330 

106 1 

A salaire fixe 

Female 

Femmes 

8 

3 

-
1 

5 

.9 

69 

28 

4 

2 

3 

1 

1 

1 

, 7 

12 

7 

2 

1 

363 

176 

166 

21 

Salaries 

Salaires 

% 

470,200 

243,700 

32,100 

203,100 

180,000 

204,500 

2,390,700 

1,052,600 

238,100 

224,900 

362,700 

134,000 

30,600 

4,500 

67,600 

80,300 

160,800 

43,400 

11,400 

4,008,000 

2,414,400 

1,483,200 

110,400 

Employment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

4,173 

1,970 

406 

339 

486 

686 

8,983 

3,807 

286 

2,662 

1,100 

168 

332 

33 

64 

160 

281 

78 

22 

14,334 

10,869 

2,855 

610 

Female 

Femmes 

337 

130 

35 

87 

44 

114 

2,438 

889 

51 

673 

297 

39 

119 

25 

30 

134 

140 

31 

10 

18,388 

12,931 

4,837 

620 

Salaries 
and wages 

Salaires 
ct gages 

$ 

5,490,700 

2,552,800 

656,200 

446,400 

639,400 

770,000 

14,763,600 

0,106,500 

367,900 

4,551,900 

1,857,100 

193,100 

621,400 

80,900 

125,400 

386,700 

494,500 

82,800 

26,400 

21,056,000 

16,067,100 

4,687,600 

400,300 

Emploiement et rdmundration 

Part-time employees , 

Personnel ^ temps partiel 

Male 

Hommes 

996 

463 

110 

123 

171 

103 

1,562 

498 

148 

479 

166 

64 

S3 

11 

26 

29 

61 

21 

7 

2,377 

1,104 

888 

386 

Female 

Femmes 

35 

19 

4 

27 

12 

32 

626 

110 

28 

144 

43 

17 

26 

7 

18 

68 

67 

16 

6 

4,437 

2,305 

1,671 

461 

Salaries 
and wages 

Salaires 
et gages 

S 

393,600 

166,800 

39,200 

61,200 

61,200 

60,300 

708,100 

245,500 

36,400 

214,200 

70,200 

23,000 

32,200 

4,800 

13,200 

19,700 

36,800 

8,900 

3.200 

1,679,760 

919,400 

643,400 

116.900 

d 
Z 

, 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

16 

16 

17 

18 

19 

20 

21 

22 

23 
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Table 5.—Betail Merchandise Trade, \>y Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annde 

(prix coOtant) 

Proprietors 

Not on payroU 

Ne figurant pas dans 
la feuille de paye| 

Male 

Hommes 

Female 

Femmes 

21 

28 
29 

30 
31 
. 

CANADA-Con.—suite 

Other retaU stores—Autres magasins de ddtaU... 

Farm implement dealers—Marchands d'instruments 
aratoires 

Farmers' supplies—Fournitures pour fermiers— 
Feed stores (flour, feed, grain, seed)—Magasins de 

provende (farine, provende, grain et grain de 
semence) 

Farmers' supply stores—Magasins de fournitures 
pour fermiers 

Harness shops—Selleries 
Book and stationery stores—Librairies et papeteries. 
Coal and wood yards (ice dealers)—Cours k charbon 

et bois, marchands de glace-
Coal and wood yards (including ice)—Cours k char

bon et bois (glace y comprise) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies-
Drug stores without soda fountain—Pharmacies 

sans comptoir de rafralchissements ;. 
Drug stores with soda fountain—Pharmacies avec 

comptoir de rafralchissements 
Florists—Fleuristes 
Gift, novelty and souvenir shops—Magasins de bibe

lots, nouveautds et souvenirs 
Camera and photographic supply stores—Magasins de 

camdras et fournitures de photographic 
Jewellery stores—Bijouteries 
Luggage and leather goods stores—^Valises et mar

chandises en cuir 
Musical instrument stores (without radios or pianos)̂ — 

Magasins d'instruments de musique (sans pianos 
ou radios) *... _. 

Newsdealers—Magasins de journaux 
Newsdealers and smallwares—Marchands de jour

naux et bibelots 
Office, store and school furniture, equipment and 

supplies—Marchands de fournitures et outillage 
de bureau, magasin et dcole— 

OflSce, store and school furniture, equipment and 
supplies—Fournitures et 'outillage de bureau, 
magasin et dcole 

Office, and store appliance dealers—Marchands 
d'appareils de bureau et de magasin 

Opticians and optometrists—Opticiens et optomd-
tristes 

Sporting goods stores—Magasins d'articles de sport-
Bicycle specialty shops—Bicyclette (spdcialitd). 
Other specialty shops—Autres spdciaUtds 
Sporting goods stores—Magasins d'articles de sport 

Scientific and medical instruments—Instruments 
scientifiques et mddicaux 

Tobacco stores and stands—Magasins et comptoirs de 
tabac .-. .• 

Liquor stores—Magasins de liqueurs— 
Government liquor stores^Magasins de liqueurs 

du gouvernement 
Brewers' warehouses^)—EntrepAts de brasserie C), 
Taverns (not including hotels)—Tavernes (hdtels 

non compris) 
Wine stores—Magasins de vins -... 

Patent medicine, perfumes, extracts, etc.—Mddica. 
ments brevetds, parfums, extraits, etc 

23,824 

2,587 

1,063 

296 
216 
497 

2,862 
457 

1,108 
691 

472 

72 

103 
251 

107 

234 

583 

312 
61 

144 

22 

4,239 

618 
138 

49 

251 

689,192,766 

30,383,600 

32,085,200 

6,648,600 
944,600 

9,367,400 

98,646,800 
4,149,700 

62,538,100 

38,491,300 
8,162,300 

3,501,900 

3,235,500 
38,453,800 

2,047,300 

1,105,300 
3,401,900 

5,461,700 

20,827,900 

6,989,400 

2,774,500 
126,900 

2,977,900 

2,269,600 

43,227,400 

112,834,600 
20,197,500 

9;038,90O 
2,601,600 

1,694,200 I 

84,994,906 

3,633,600 

3,446,100 

1,370,100 
388,500 

2,768,500 

9,517,100 
289,400 

16,617,300 

6,944,800 
601,800 

1,298,600 

644,400 
13,644,500 

640,700 

418,700 
293,600 

90,400 

838,600 

3,126,900 

823,400 

671,800 
22,000 

884,900 

170,100 

4,464,300 

1,393,800 
261,600 

168,600 
291,200 

400,600 

12,026 

2,169 

722 

189 
161 
210 

1,684 
369 

238 
264 

177 

19 
785 

30 

61 
111 

20 

31 

34 

306 

174 
49 
58 

11 

2,267 

i 
189 

1,236 

12 

16 

1 
60 

74 

68 

14 
117 

125 

40 

16 

6 

3 

1 

6 

6 

3 

3 

463 

24 

39 

C) Includes retail business of brewers' warehouses and brewers' retail stores. 
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET PEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individueUes, mais ces chiffres sont 
inclus dans les totaux. 

—^Propridtaires 

Receiving a s t a t ed sa lary 

Male 

H o m m e s 

7,728 

642 

310 

76 
68 

163 

1,051 
90 

1,385 

026 
230 

89. 

33 
749 

35 

27 
53 

16 

38 

60 

211 

133 
2 

68 

4 

1,195 

1 

203 

51 

A salaire fixe 

Female 

F e m m e s 

673 

4 

6 

2 
1 

42 

44 
4 

49 

13 
72 

83 

3 
43 

6 

8 
10 

3 

2 

-
7_ 

7 

4 

-
173 

2 

10 

3 

Salaries 

Salaires 

3 

13,110,200 

635,200 

416,600 

101,800 
55,000 

274,600 

1,589,000 
122,200 

2,741,400 

1,284,900 
397,800 

178,600 

74,000 
1,510,200 

74,700 

• 45,100 
76,800 

18,000 

77,700 

132,200 

681,500 

173,600 
1,400 

129,800 

10,000 

1,462,800 

3,000 

508,700 

66,800 

Employmen t and wage f a c t s -

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

31,726 

1,188 

1,467 

331 
79 

687 

6,578 
1,047 

4,345 

2,397 
678 

106 

200 
2,191 

116 

58 
320 

16 

297 

1,998 

412 

216 
14 

216 

45 

1,635 

1,940 
608 

1,276 
161 

84 

Female 

F e m m e s 

9,896 

93 

163 

52 
4 

635 

647 
42 

1,238 

2,047 
479 

291 

121 
1,480 

67 

45 
140 

24 

116 

578 

186 

14 
1 

31 

16 

913 

38 
' 30 

38 
8 

81 

Salaries 
and wages 

Salaires 
et gages 

t 

44,979,900 

1,281,300 

1,624,700 

331,700 
73,300 

1,205,500 

-7,481,300 
1,003,900 

5,513,100 

3,835,100 
1,090,100 

246,600 

388,300 
4,397,400 

222,300 

118,200 
315,700 

31,100 

638,100 

4,681,600 

863,400 

199,400 
7,200 

261,400 

124,700 

2,069,900 

3,112,300 
833,600 

1,264,400 
249,400 

107,700 

-Emploiement et rdmundration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

12,668 

861 

546 

139 
23 

146 

3,290 
1,277 

1;802 

1,250 
378 

71 

17 
392 

42 

17 
107 

9 

46 

31 

62 

116 

44 

-
791 

405 
24 

337 
32 

12 

Female 

F e m m e s 

3,686 

89 

72 

9 
3 

227 

142 
20 

512 

695 
344 

272 

15 
404, 

46 

24 
15 

8 

. '̂  
25 

63 

10 

IS 

2 

468 

5 

14 
9 

28 

Salaries 
and wages 

Salaires 
e t gages 

S 

4,369,999 

224,700 

160,600 

45,100 
7,300 

72,700 

1,116,600 
197,400 

671,900 

468,800 
127,700 

85,700 

8,900 
218,400 

23,700 

8,000 
33,400 

4,200 

28,700 

24,600 

35,100 

31,200 

16,900 

400 

278,000 

263,000 
12,800 

134,600 
9,100 

10,600 

d 
Z 

1 

2 

3 

4 
5 
8 

7 
8 

9 

10 
11 

12 

13 
14 

IS 

16 
17 

18 

19 

20 

21 

22 
23 
24 

25 

28 

27 
28 

29 
30 

31 

O Ce chiffre comprend lea ventes au detail des entrepdta de bifire ainsi que celle3 des magasins. 
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Table 5.—Retail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

- An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
. of 
stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annde 

(prii[ codtant) 

Proprietors 

Not on payroU 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

CANADA-Con.—fin 

Other retaU stores-Con.—Autres magasins de 
ddtaU-fin 

Miscellaneous kinds of business—Divers genres de 
commerce— 

Pet shops (animals.birds, etc.)—Magasuis d'animaux 
vivants, oiseaux, etc 

Art galleries—Galeries d'art 
Artificial limbs—Prothdses 

4 Artists' supplies^Fournitures d'artistes 
6 Auction houses—Maisons d'encanteurs 

Philatelists (stamps) supplies—Fournitures de phi-
latdllste (timbres) 

Embroidery, needlework, stamped goods—Brode-
ries, travaux d'aiguille et articles dtampds 

Fur trading posts—Postes de traite de pelleteries. 
Institutional stores—Magasins d'entreprises sociales 

particulidres 
10 Machinery—Machines 
11 Malt products and supplies—Produits et fournitures 

de malterie 
Monuments and tombstones—Monuments et pierres 

tombales 
13 Religious goods—Objets du culte 
14 Unclassified kinds of business—Genres non classifids 

de commerce 

Second-hand group—Groupe de la marchandise 
de seconde main 

23 

30 

Automobile parts and accessories—Pidces ddtachdes 
et accessoires d'automobiles 

Book stores—Librairies 
Clothing and shoe stores—Vdtement et chaussures... 
Furniture stores—Magasins de meubles — . . . . 
All other second-hand stores—Autres magasins d'ar

ticles usagds 

PRINCE EDWABD ISLAND 

tLE DU F B 1 N C E - £ D 0 U A B D 

Total, aU stores—Total, tous 11941. 
magasins U»30. 

Food group—Groupe de I'aUmentation 

Bakery products stores (')-Produits de la boulangerieC! 
Candy and confectionery stores—Bonbons et confise-

Dairy products dealersf')—Marchands do produits 
laitiers(!) -. 

Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans 

comptoir de viandes fraiches) 
Combination stores (groceries and meats)—Epiceries 

et boucheries combindes 
Meat markets (including sea foods)—Boucheries 

(comprenant poisson) 
Other food stores—Autres magasins de denrdes aU

mentaires 

102 
15 
15 
12 
37 

90 

156 
34 

611 

1,740 

244 
111 
311 
630 

863 
851 

363 

22 

267 

571,300 
254,900 
483,100 
266,400 

1,096,800 

261,800 

409,000 
6,059,400 

63,300 
201,700 

98,300 

962,000 
440,600 

5,555,600 

11,070,600 

1,096,900 
233,500 

1,409,400 
3,710,000 

3,720,700 

16,936,600 
13,773,790 

2,616,466 

(«) 
106,100 

33,500 
17,600 

1,639,800 

(>)60g,200 

- 310,700 

(x) 

85,400 
99,800 
156,800 
93,600 
72,500 

131,000 

177,800 
1,863,300 

3,600 
36,600 

12,000 

220,100 
228,800 

099,300 

2,785,209 

651,500 
82,500 

451,100 
734,600 

965,600 

3,495,199 
3,369,400 

338,000 

(x) 

13,300 

900 
1,100 

274,800 

38,600 

0,300 

105 
20 

266 

1,029 

122 
"66 
170 
317 

364 

671 
768 

(I) 

14 

2 
4 

109 

16 

26 

16 
1 

46 
2 

81 

98 

1 
17 
30 
26 

26 

72 

46 

41 

(') Bakeries reporting to Census of Industry not included, 
(a) Dairies reporting to'Census of Industry not included. 
(>) Included in this figure are meat sales of 3146.400. 
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Tableau 5.—Commerce de d£tall, par genres de commerce pour le Canada et les provinces, 
1941-sui te 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoUer des opdrations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

—Propridtaires 

Receiving a stated salary 

A salaire fixe 

Male 

Hommes 

22 
3 
6 
7 

18 

11 

6 
9 

4 

6 

60 
4 

83 

696 

129 
26 

102 
176 

163 

264 
164 

64 

-
6 

1 
1 

26 

0 

11 

w 

Female 

Femmes 

4 
1 

1 

1 

12 

-
1 

1 
2 

63 

47 

2 
3 

10 
10 

13 

12 
12 

4 

-
1 

-

3 

-
-
-

Salaries 

Salaires 

t 

24,700 
0,300 
0,000 
7,600 

24,600 

16,600 

18,800 
14,600 

10,600 

7,200 

68,600 
7,400 

164,700 

813,600 

164,500 
22,600 

' 128,200 
241,600 

266,600 

240,600 
206,160 

61,800 

-
6,600 

1,100 
1,100 

26,000 

9,200 

8,300 

(X) 

Employment and wage facts-

Full-time employees' 

Personnel k temps entier 

Male 

Hommes 

47 
26 
35 
16 
69 

12 

9 
382 

4 
16 

2 

118 
35 

383 

926 

305 
4 

93 
253 

271 

846 
732 

163 

-
3 

2 
1 

48 

26 

- 23 

-

Female 

Femmes 

10 
3 

20 
9 

14 

49 

40 
11. 

1 
2 

1 

14 
16 

103 

79 

10 
6 

11 
26 

27 

686 
396 

61 

-
7 

1 

39 

13 

1 

-

Salaries 
and wages ' 

Salaires 
et gages 

t 

62,700 
33,700 
89,100 
28,800 
84,400 

42,200 

29,400 
640,100 

4,700 
16.600 

2,300 

142,400 
68,400 

624,600 

911,660 

290,000 
9,000 

83,800 
237,300 

291,700 

1,070,300 
874,400 

89,800 

-
6.500 

3,000 
300 

46,500 

20,900 

14,600 

-

Emploiement et rdmundration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

14 
7 

12 
4 

33 

5 

3 
68 

3 
3 

2 

67 
4 

88 

288 

68. 
10 
22 

114 

84 

182 
126 

44 

-
2 

1 

20 

9 

12 

-

Female 

Femmes 

9 
6 
2 
2 
0 

3 

19 
2 

8 

2 

7 
3 

61 

69 

7 
16 
11 
21 

16 

126 
67 

24 

-
2 

-

18 

3 

1 

-

Salaries 
and wages 

Salaires 
et gages 

t 

6,000 
3,200 
6,300 
1,600 

16,200 

700 

5,200 
12,000 

4,200 
1,100 

1,800 

38,700 
1,300 

46,100 

88,300 

16,600 
2,800 

10,200 
34,800 

26,100 

64,360 
46,266 

13,869 

-
600 

200 

7,400 

2,400 

3,200 

-

z 

1 
2 
3 
4 
6 

6 

7 
8 

9 
10 

11 

12 
13 

14 

16 

16 
17 
18 
19 

20 

21 
22 

23 

24 

26 

26 
27 

28 

29 

30 

31 

O Les boulangeries se rapportant au Recensement de I'industrie ne sont pas comprises. 
O Les laiteries se rapportant au Recensement de I'industrie ne sont pas comprises. 
(•) Ce chi^re comprend des ventes de viande de $145,400. 
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Table 5.—Retail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

, 1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin 4 
la fin de 
I'annt^e 

(prix coutant) 

Proprietors 

Not on payroU 

Ne figurant pa-s dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

PRINCE EDWARD ISLAND-Con. 

ILE Dtf PRINCE-fiDOUARD-suite 

Country general stores—Magasins generaux de 
campagne 

General merchandise group—Groupe des mar-
chandlses generales 

Department stores and mail order houses or offices— 
Magasins k rayons et maisons ou bureaux de vente 
par correspondance 

General merchandise and dry goods stores—Magasins 
de marchandises g^n^rales et s6ches 

Variety stores—Bazars 

Automotive group—Groupe de rautomobUe 

Motor vehicle dealers—Marchands de vdhicules-
moteur 

Accessory, tire and battery shops—Accessoires, pneus 
. et batteries. 

Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores—^VSte
ment et lingerie {hommes et gargons)— 

Men's clothing or clothing* and furnishings stores— 
Magasins de vdtements ou de v6tements et lin-

. gerie (pour hommes) 
Custom tailors and made-to-measure clothing— 

Tailleurs et v6tement sur mesure 
Family clothing stores—Vfitements pour toute la 

famille 
Women's apparel and accessories stores—V6tement 

de femmes et accessoires— 
Women's ready-to-wear stores—Magasins de con

fection pour femmes 
Other women's apparel stores—Autres magasins 

pour femmes..'.. i 
Shoe stores—Magasins de chaussures ' 

BuUding materials group—Groupe des matdriaux 
de construction 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands 

de bois d'oeuvre et matdriaux de construction... 
Other building materials—Autres matdriaux de cons

truction 
Electrical supply stores—Magasins d'appareils dlec

triques • 
Heating and plumbing equipment dealers—Marchands 

d'appareils de chauffage et de piomberie 
Paint, glass and wallpaper stores—Magasins de pein-

ture, vitre et tenture 

185 

16 

40 

10 

3,8Sfi.600 

2,846,900 

2,846,900 

1,844,300 

1.039,800 

12,200 
169,700 
622,600 

1,1304,800 

204,100 

33,000 

567,200 

143,400 

35.600 
221,500 

700,900 

497.800 

137,500 

65,600 

1,100,900 

763,300 

763.300 

248,700 

197,500 

3,900 
25,200 
22,100 

353,600 

51,300 

3,800 

139,600 

31,200 

7,900 
118.800 

234,700 

182,900 

32,300 

19,500 

133 
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Tableau 5.—Commerce de d£taU, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnfe afin de ne pas ddvoiler des op&ations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

—^Propri6tairea 

Receiving a stated salary 

A salaire fixe 

Male 

Hommes 

44 

" 

37 

7 

i 
14 
16 

16 

6 

-
- • 

_ 
1 
3 

6 

4 

1 

1 

Female 

Femmes 

1 

2 

-

-

-

-
~ 

4 

-
-

• 2 

2 

_ 
-

- -

-

Salaries 

Salaires 

S 

46,860 

-

-

41,860 

9,700 

800 
17,600 
13,800 

17,866 

10,100 

-
-

1,100 

2,000 
3,700 

17,106 

0,200 

6,100 

1,800 

Employment and wage lacts— 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

16? 

164 

164 

133 

56 

1 
26 
60 

48 

12 

2 

24 

_ 
2 
8 

71 

47 

' 15 

9 

Female 

Femmes 

100 

161 

161 

1 

5 

2 

i 76 

1 

-
49 

10 

2 
14 

16 

13 

3 

Salaries 
and wages 

Salaires 
et gages 

t 

179,306 

283,«60 

283,200 

109,760 

57,400 

500 
18,300 
33,500 

97,300 

. 10,800 

3,100 

57,400 

8,100 

3,900 
16,000 

84,006 

69,000 

15,600 

0,400 

Emploiement et remuneration 

PartTtime employees 

Personnel k temps partiel 

Male 

Hommes 

49 

2 

2 

46 

14 

18 
14 

8 

2 

-
1 

-
1 
4 

1 

1 

-

-

Female 

Femmes 

14 

63 

63 

6 

-

1 
6 

10 

-
1 

3 

3 

3 

-' 
-
~ 

-

Salaries 
and wages 

Salaires 
et gages 

$ 

11,566 

7,606 

7,600 

12,000 

2,300 

6,700 
4,000 

4,108 

1,200 

100 

600 

800 

600 
800 

306 

300 

~ 

-

6 
Z 

1 

2 

3 

4 

6 

6 
7 
8 

9 

10 

11 

12 

13 

14 
16 

16 

17 

18 

19 



60 CENSUS OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1941 

Table 5.—Retail Merchandise Trade, by Kinds of Business for Canada and tlie Provinces, 
1941—Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing;; individual operations, but these are included 
in tbe totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin £k 
la fin de 
I'annde 

(prix coiitant) 

Proprietors 

Not on payroll 

Ne figurant pas dana 
la feuille de paye 

Male 

Hommes 

Female 

Femmea 

PBINCG EDWABD ISLAND-Oon. 

iLE DU PBIXCE-£DOUABD-fin 

Furniture—household—radio group—Groupe des 
meubles, articles de manage et radio 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restau
rants, caf6t6rias et salles k manger 

Eating places with other merchandise—Salles k man
ger et autres marchandises .' 

Refreshment booths and stands—Pavilions et kios-
ques de rafralchissements 

Other retali stores—Autres magasins dc dStaU.. 

Farm implement dealers—Marchands d'instruments 
aratoires , 

Farmers' supplies—Fournitures pour fermiers 
Harness shops—Selleries 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards {ice dealers)—Cours k charbon 

et bois, marchands de glace— 
Coal and wood yards (including ice)—Cours k char

bon et bois (glace y comprise) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies— 
Drug stores without soda fountain—Pharmacies 

sans comptoir de rafralchissements 
Drug stores with soda fountain—Pharmacies avec 

comptoir de rafratchissements 
Jewellery stores—Bijouteries 
Opticians and optometrists—Opticiens et optom^-

tristes 
Tobacco stores and stands—Magasins et comptoirs de 

tabac 
Miscellaneous kinds of business—Divers genres de 

commerce 

Second-hand group—Groupe de la marchandise 
de seconde main.... ' 

25 

NOVA SCOTIA~NOUVELLE-£COSSE 

Total, all stores—Total, tous /1941. 
magasins \1930. 

Food group—Groupe de I'alimentation 

Bakery productsstores(^)-ProduitBde la boulangerie(*) 
Candy and confectionery stores—Bonbons et confise

ries : 
Dairy products dealers—Marchands de produits 

laitiers— 
Dairy products stores(^)—Magasins de produits lai

tiers C) 
Eggs and poultry stores—Magasins d'ceufs et vo-
' laillea 
Milk dealersC)—Laiteries(') 

11 

29 

20 

8 

1 

106 

03
 0

3
 0

0
 0

9 

17 
4 

19 

4 
10 

4 

9 

19 

144,606 

436,266 

391,500 

1 
44,700 

2,203,600 

40,200 
286,200 
16,800 
92,300 

686,000 
6,000 

346,900 

101,600 
126,600 

28,600 

48,000 

427,600 

6,796 
6,464 

3,148 

18 

61,406 

165,033,760 
99,516,960 

40,925,606 

105,400 

2,670.600 

87,100 

1,151,200 

32,400 

16,560 

9,400 

1,100 

404,466 

14,200 
48,500 
4,600 

36,100 

33,600 
200 

121,200 

34,200 
43,200 

10,400 

4,700 

63,600 

9,660 

23,775,966 
18,666,760 

3,682,460 

3,400 

214,300 

2,600 

3,300 

3,623 
6,163 

1,818 

,7 

358 

847 
713 

667 

6 

169 

(̂ ) Bakeries reporting to'Census of Industry not included. 
C) Dairies reporting to Census of Industry not included. 
(•) Producer-distributors of milk not included. 

file:///1930
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Tableau S.—Commerce de d£taU, pap genres de commerce pour le Canada et les provinces. 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERBONNBL ET FExnLLE DE PATE 

Un (i) indique que les chiffres ne sont pas donnfe afin de ne pas ddvoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

—Propridtaires 

Receiving a stated salary 

Male 

Homines 

5 

12 

7 

6 

34 

1 
3 

1 

10 

3 

2 

2 

6 

2 

1,699 
675 

518 

3 

61 

2 

16 

A salaire fixe 

Female 

Femmes 

_ 

-

-

-

2 

1 

-

1 

-
_ 
- • 

-

181 
66 

79 

1 

• 22 

1 

-

Salaries 

Salaires 

t 

7,706 

8,766 

6,100 

3,600 

66,606 

'300 
4,100 

800 

4,600 

17,300 

6,100 
11,800 

4,100 

1,000 

6,400 

2,400 

2,636,200 
1,363,106 

731,800 

3,700 

75,700 

3,000 

40,700 

Employment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

7 

23 

18 

6 

136 

3 
10 
4 
6 

31 
14 

• 19 

4 
9 

3 

4 

23 

4 

7,629 
5,416 

1,786 

9 

JO 

14 

144 

Female 

Femmes 

3 

160 

92 

8 

61 

6 

6 

6 

16 

7 
10 

1 

2 

4 

2 

5,728 
2.gU 

1,075 

23 

176 

. 
8 

Salaries 
and wages 

Salaires 
et gages 

3 

16,166 

66,766 

51,200 

4.600 

168,360 

1,900 
16,200 
3,500 

12,200 

44,300 
1,800 

29,200 

6,600 
16,500 

4.600 

3.000 

20.600 

3,500 

12,102,160 
7,006,360 

2,076,866 

14.600 

99.600 

9.300 

168.400 

Emploiement et rdmundration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

6 

2 

1 

1 

24 

1 

• 4 

2 

4 

3 
3 

-
1 

6 

1 

1,877 
712 

468 

-
22 

1 

22 

Female 

Femmes 

1 

U 

9 

2 

6 

-

-

3 

2 

-

1 

1 

2,661 
488 

393 

6 

86 

1 

2 

Salaries 
and wages 

Salaires 
et gages 

3 

1,906 

4,660 

4.000 

600 

8,106 

100 

1,700 
300 

3.100 

1.000 
1,100 

-
100 

700 

666 

&57,160 
263,660 

177,260 

800 

24,100 

600 

6.100 

6 
Z 

1 

3 

3 

4 

6 

6 
7 
8 
9 

10 
11 

12 

13 
14 

16 

16 

17 

18 

19 
20 

21 

22 

23 

24 

25 

(') Les boulangeries se rapportant au Recensement de I'industrie ne sont pas comprises. 
C) Les laiteries se rapportant au Recensement de I'industrie ne sont pas comprises. 
(*) Producteurs-distributeurs de lait ne sont pas compris. 
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Table 5 —Retail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OF STORES, SALES. STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

NOVA SCOTIA-Con. 

NOUVELLE-fiCOSSE-suite 

Food group-Con.—Groupe de I'allmentatlon-fin 

Kind ol business 

Genre de commerce 

Fruit and vegetable stores—Fruits et Idgumes..... 
Grocery stores (without fresh meat)—Epiceries (sans 

comptoir de viandes fraiches) -•.••••.•• 
Combination stores (groceries and meats)—Epiceries 

et boucheries combindes . . . . . . . . . . . . . 
Meat markets (including sea foods)—Boucheries 

(comprenant poisson)— 
Meat markets—Boucheries 
Fish markets—Poissonneries.. . . . . . . . . . . . . . . . . . . . . . 

Other food stores—Autres magoains de denrdes ali
mentaires— 

Caterers—Pourvoyeurs 
Delicatessen stores—Chareuteries 

Country general stores—Magasins genSraux de 
campagne 

General merchandise group—Groupe des mar
chandises g6n6rales 

Department stores and mail order houses or offices— 
Magasins k rayons et maisons ou bureaux de vente 
par correspondance • • 

General merchandise and dry goods stores—Maga
sins de marchandises gdndrales et sdches 

Variety stores—Bazars 

Number 
of 

stores 

Nombre 
de 

magasins 

22 

Automotive group—Groupe de i'automobile 

Motor vehicle dealers-Marchands de vdhicules-
moteur— ., 

Automobile dealers—Marchands d automobues.... 
Automobile dealers with wholesale car depart

ments—Marchands d'automobiles avec com
merce de gros d'automobiles 

Used car dealers—Marchands d automobiles usagds. 
Accesiiory, tire and battery shops—Accessoires, pneus 

et batteries 
Garages—Garages 
Filling stations—Postes d essence. .••.•.•••••;;•••• 
Other automotive establishments—Autres dtabUsse

ments de vdhicules-moteur 

Apparei group—Groupe d u vStement 

Men's and boys' clothing and furnishings stores—VS
tement et lingerie (hommes et garcons)— 

Men's clothing or clothing and furnishings stores-
Magasins de vfitements ou de vfitements et Im-
gerie (pour hommes) ; 

Men's furnishings stores—Magasins de hngene pour 
hommes , " i i l " " 

Custom tailors and made-to-measure clothong-
Tailleurs et vdtement sur mesure 

Family clothing stores—Vdtements pour toute la 
famille 

15 

1,937 

378 

107 
42 

785 

235 

66 

113 
67 

699 

12 
8 

23 
98 

359 

488 

Ventes 

1941 

308,700 

15,915,900 

(<)19,090,600 

1,190,500 
472,000 

33,500 

12,146,206 

25,478,166 

25,478,100 

28,972,660 

16.869,600 

4.174.200 
118.600 

406,700 
1,617,600 
6,875,800 

10,200 

13,821,060 

4,162,300 

324,000 

607,300 

4,126.600 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
1 "annde 

(prix coOtant) 

157,900 

1,858,900 

1,386,100 

37,000 
17,200 

1.700 

3,137,160 

4,180,360 

4.180,300 

2,868,766 

1.793.900 

566,300 
12,500 

87,100 
101,300 
301,200 

6,400 

4,188,766 

1,415,700 

163.200 

48,300 

1,317,200 

Proprietor! 

Not on payroll 

Ne figurant pas dona 
la feuille de paye 

Hommes 

7 

1,215 

134 

68 

289 

Female 

Femmes 

10 
62 

201 

163 

1 

378 

18 

66 

12 

12 

63 

(<) Included in this figure are meat sales of $4,464,800. 
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces 
;, 1941—suite ' 

NOMBRE DE MAOASINS. VENTES, STOCKS, PERSONNEL ET FEUILLE DE PATE 

Un (i) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres sont 
' inclus dans les totaux. 

—Propridtaires 

Receiving a stated salary 

Male 

Hommes 

3 

239 

149 

30 
16 

-

186 

62 

62 

226 

48 

3 
2 

10 
63 

108 

r 
181 

60 

9 

19 

41 

A salaire fixe 

Female 

Femmes 

1 

42 

10 

2 

-

7 

6 

6 

2 

-

-

2 

-
39 

1 

-
-
5 

Salaries 

Salaires 

S 

4,600 

294,200 

262,100 

30,200 
17,600 

-

204,306 

102,666 

102,600 

345,200 

103,100 

12,600 
1,900 

13,100 
67,100 

145,900 

1,600 

424,660 

136,000 

13,100 

18,700 

103.200 

Employment and wage facts—Emploiement et rdmundration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

13 

510 

910 

81 
47 

3 

478 

928 

928 

1,786 

909 

225 
11 

24 
174 
441 

2 

463 

167 

15 

36 

124 

Female 

Femmes 

• 7 

333 

516 

4 
9 

-

246 

1,951 

1.951 

157 

88 

17 
1 

7 
16 
29 

626 

66 

6 

22 

267 

Salaries 
and wages 

Salaires 
et gages 

t 

11.400 

644,100 

1,142,200 

63,700 
30,300 

3,000 

484,460 

2,667,806 

2,657,800 

2,331,666 

1,324,100 

356,300 
13,200 

26,800 
190,900 
418,100 

' 2,200 

1,666,760 

246,700 

22,100 

60,900 

376,100 1 

Part-time employees 

Personnel k temps partiel 

Male 

Homines 

186 

173 

29 
26 

-

184 

96 

96 

338 

124 

8 
1 

16 
26 

162 

1 

144 

63 

. 10 

4 

34 

Female 

Femmes 

6 

153 

127 

6 
8 

-

89 

994 

994 

30 

6 

-• 

3 
6 

17 

-
281 

30 

6 

4 

103 

Salaries 
and wages 

Salaires 
et gages 

$ 

600 

69,000 

64,100 

6,700 
6.400 

-

63,160 

217,406 

217,400 

106,466 

48,400 

3,800 
200 

4,200 
7,500 

41,100 

200 

96,966 

20,300 

2,300 

3,200 

27,800 

o 
Z 

1 

2 

3 

4 
6 

6 

7 

8 

9 

10 

11 

12 
13 

14 
16 
16 

17 

18 

16 

20 

21 

22 

. (*) Co chiffre comprend des ventes de viande de 34,464,800. 



64 CENSUS OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1941 

Table 6.—Ketail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941-Con. 

NUMBER OP STORES, SALES, STOCKS. PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

NOVA SCOTIA-Con. 

NOUVELLE-fiCOSSE-suite 

Apparel group-Con.—Groupe du v6t€ment-fin 

Women's apparel and accessories stores—Vdtement de 
femmes et accessoires— 

Women's ready-to-wear stores—Magasins de con-
fection pour femmes ._ ,.. 

Hosiery, lingerie and accessories stores—Bas, lin
gerie et accessoires 

Millinery stores—Magnsins de modes 
Furriers—fur shops—-Fourreurs 
Infants' and children's wear stores—Magasins de 

vdtement pour enfants 
Other women's apparel stores—Autres magasins 

pour femmes 
Shoe stores-Magasins de chaussures 

BuUding materials group—Groupe des matdriaux 
dc construction 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de 

bois d'ceuvre et matdriaux de construction— 
Lumber and building materials—Bois d'ceuvre et 

matdriaux de construction 
Lumber and building materials, coal and wood— 

Bois d'oeuvre et matdriaux de construction, char
bon et bois de chauffage _ 

Other building materials—^Autres matdriaux de cons
truction 

Electrical supply stores—Magasins d'appareils dlec
triques 

Heating and plumbing equipment dealers—Mar
chands d'appareils de chauffage et de plomberie. 

Paint, gloss and wallpaper stores—Magasins de pein-
ture, vitre et tenture 

Number 
of 

stores 

Nombre 
de 

magasins 

Furniture—household—radio group—Groupe des 
meul>lcs, articles de menage et radio. 

20 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles et pompes 

fundbres 
Household appliance or radio dealers—Marchands 

d'appareils de mdnage ou de radio— 
Household appliance stores—Magasins d'appareils 

de mdnage ; . . 
Household appliance stores with radios—;Ma«aBins 

d'appareils de mdnage et radios '. 
Radio and music stores—Magasins de radio et de 

musique— 
Radio specialty stores—Magasins de radio (spd

cialitd) , 
Radio and music stores—Magasins de radio et de 

musique ; 
Piano and music stores—Magasins de piano et de 

musique 
Other home furnishing and appliance stores—Autres 

magasins d'appareils et fournitures de maison— 
Antique shops—Antiquailles ._ 
China, glassware, kitchenware stores—VaisseUe, 

verrerie, batterie de cuisine 

92 

6 
39 
7 

2 

8 
71 

160 

85 

27 

2 

6 

14 

19 

121 

43 

3 

22 

13 

18 

8 

1 

6 

2 

Sales 

Ventes 

1941 

2,041,300 

40,800 
130,900 
407,500 

24,500 

2,066,900 

7,260,160 

2,693,300 

3,766,100 

172.060 

117,300 

348,200 

162,700 

3,886,260 

2,477,800 

95,100 

511,800 

262,200 

127,800 

363,100 

21,400 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annde 

(prix coOtant) 

396,100 

6,400 
23,300 
106,800 

1,700 

718,000 

1,507,106 

766,800 

627.200 

14.000 

26,000 

48,300 

24,800 

843,460 

661,300 

31,600 

96,600 

48,000 

18.000 

67,900 

13.600 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommea 

Female 

Femmes 

10 

38 

3 
17 
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Tableau 5.—Commerce de d£tall, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAOASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres sont 
inclus dans lea totaux. 

—Propridtaires 

Receiving a stated salary 

A salaire fixe 

Male 

Hommes 

17 

0
,0

.'
 

-
37 

56 

36 

8 

1 

3 

3 

4 

36 

14 

1 

2 

7 

7 

3 

1 

Female 

Femmes 

16 

2 
9 
1 

1 

4 

2 

1 

-

_ 
-
-

1 

2 

1 

-

_ 
-

" -

-

-

Salaries 

Salaires 

3 

56,000 

1,800 
7,800 

14,100 

500. 

73,300 

125,560 

01,500 

16,400 

500 

5,400 

3,600 

8,100 

64,500 

32,200 

3,000 

2,600 

10,200 

6,700 

6,500 

1.600 

Employment and wage facts— 

FuU-time employees 

Personnel k temps entier 

Male 

Hommes 

38 

2 
25 

2 

54 

494 

168 

260 

9 

9 

33 

15 

270 

137 

9 

70 

22 

9 

21 

2 

Female 

Femmes 

146 

1 
12 
24 

2 

85 

112. 

63 

37 

, 
2 

1 

3 

103 

65 

1 

15 

3 

-

17 

1 

Salaries 
and wages 

Salaires 
et gages 

S 

147,100 

600 
7,400 

65,400 

6,600 

128,800 

677,060 

212,000 

381,300 

17,200 

9,300 

43,700 

13,500 

406,206 

223,400 

11,500 

101,100 

19,400 

6,800 

42,600 

2,100 

Emploiement et rdmundration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

8 

1 
1 

-
23 

62 

26 

10 

4 

6 

16 

1 

48 

28 

1 

9 

1 

2 

1 

-

Female 

Femmes 

72 

1 
6 
7 

4 

49 

12 

9 

-

-
2 

1 

-

16 

5 

-

6 

1 

-

2 

1 

Salaries 
and wages 

Salaires 
et gages 

t 

16,300 

100 
1,800 
3,400 

1,900 

13,800 

20,960 

10,100 

- . :'1,400 

3,600 

1,600 

4,500 

300 

18,006 

10,300 

400 

4,200 

400 

600 

,700 

600 

d 
Z 

1 

2 
3 
4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

IS 

19 

20 

21 

97404—5 
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Table 5.—RetaU Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OF STORES, SALES, STOCKS, 'PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
. ' in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k . 
la fin de • 
I'annte 

(prix cofltant) 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmea 

N O \ A SCCTIA-Con. 

N01jV£LL£-£C0SSE-fin 

Furniture—liousehold—radio group-Con .— 
Groupe des meubles, articles de manage ct 
radio-fin 

Floor coverings, curtains, interior decorations 
Tapis, rideaux, decorations intdrieures 

Pictures and picture framing stores—Tableaux et 
cadres. 

Restaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restau
rants, caf6t6rias et salles k manger 

Eating places with other merchandise—Salles k man-
• ger et autres marchandises 

Refreshment booths and stands—Pavilions et kios-
ques de rafralchissements 

Other retail stores—Autres magasins de detail . . . 

Farm implement dealers—Marchands d'instruments 
aratoires ; . . . 

Farmers' supplies—Fournitures pour fermiers-
Feedstores (flour, feed, grain, seed)—Magasins de 

provende (farine, provende, grain et grain de se
mence) 

Farmers' supply stores-Magasins de fournitures 
pour fermiers 

Harness shops—belleries 
Book and stationery stores—Librairies et papeteries. 
Coal and wood yards (ice dealers)—Cours k charbon 

et bois, marchands de glace— 
Coal and wood yards (including ice)—Cours k char

bon et bois (glace y comprise) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies-
Drug stores without soda fountain—Pharmacies sans 

comptoir de rafralchissements 
Drug stores with eoda fountain—Pharmacies avec 

comptoir de rafratchissements 
Florists—Fleuristes 
Gift, novelty and souvenir shops—Magasins de bibe

lots, nouveaut^R et souvenirs 
Jewellery stores—Bijouteries _.. 
Musical instrument stores (without radios or pianos)— 

Magasins d'instruments de musique (sans pianos 
ou radias) 

Newsdealers—Magasins de journaux 
Office, store and school furniture, equipment and 

supplies—Marchands de fournitures et outillage 
de bureau, magasin et ^cole 

Opticians and optometrists—Opticiens et optomiJ-
tristes 

Sporting goods stores—Magasins d'articles de,sport.. 
Tobacco stores and stands—Magasins et comptoirs 

de tabac 
Government liquor stores—Magasins de liqueurs du 

gouvernement 
Patent medicine, perfumes, extracts, etc.—Medica

ments brevetds, parfum.̂ , extraits, etc 
Miscellaneous kinds of business—Divers genres de 

commerce 

2 

437 

197 

148 

92 

766 

35 

26,000 

4,919,100 

2,942,900 

1,795,300 

180,900 

27,257,000 

129,500 

33 

8 
4 
34 

95 
19 

99 

56 
22 

14 
66 

5 
6 

14 

19 
12 

126 

44 

7 

49 

1,061,100 

55,500 
11,200 

629,800 

4,344,000 
180,400 

2,429,600 

1,907,300 
233,400 

68,400 
1,878,200 

33,800 
106,000 

989,500 

196,000 
77,900 

1,137,600 

11,449,200 

30,000 

408,800 

6,600 

169,660 

81,200 

78,300 

9,600 

3,146,660 

10,600 

86,400 

2 

262 

118 

77 

67 

366 

4,200 
3,300 

129,600 

338,500 
4,700 

598,500 

377,400 
23,200 

31,200 
526,000 

9,800 
10,500 

120,100 

31,200 
26,000 

100,900 

626,600 

10,300 

72,800 

6 
4 
17 

58 
14 

33 

10 
6 

8 
22 

3 
2 

1 

13 
9 

64 

-
1 

27 

72 

34 

17 

21 

62 

23 
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnfis afin de ne pas dfevoiler des operations individuelles, mais ceschifTsessont 
inclus dans les totaux. 

—Proprifitaires Employment and wage facts—Emploiement et remuneration 

Receiving a stated salary 

A salaire fixe 

Full-time employees, 

Personnel k temps entier 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

Female 

Femmes 

Salaries 

Salaires 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

Male 

Homines 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

1 

117 

74 

39 

.4 

220 

1,800 

142,200 

76,900 

62,300 

3,000 

468,406 

1,200 

9,700 

900 

19,800 

48,600 
13,900 

65,200 
7,700 

1,300 
92,200 

800 
2,500 

16,600 
5,900 

68,000 

3,300 

20,600 

334 

222 

104 

8 

1,069 

12 

34 

289 
66 

136 

11 
6 

31 

169 

1 

22 

1 

976 

603 

360 

22 

493 

400 

714,200 

473,000 

231,800 

9,400 

1,657,606 

6,400 

37,000 

36 

30 
2 

69 

143 
20 

3 
88 

1 
2 

26 

8 

43 

-
1 

14 

1,000 
40,000 

400,200 
47,200 

192,100 

188,200 
36,600 

2,300 
197,300 

. 1,600 
"7,800 

181,700 

24,000 
4,600 

51,600 

207,900 

700 

• 29,400 

34 

20 

7 

478 

164 
92 

64 

133 

67 

56 

10 

114 

800 

39,706 

26,600 

11,900 

2,200 

133,260 

700 

3,600 

2,700 

3,600 

43,900 
9,200 

14,800 

6,200 
2,800 

100 
11,100 

600 
1,400 

900 

600 
800 

7,800 

20,600 

600 

1,400 

8 

9 
10 
11 

12 
13 

14 

o
en

 

17 
18 

19 
20 

21 

22 
23 

24 

25 

26 

27 

97404—54 
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Table 6.—Retail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

N U M B E R OF STORES, SALES, STOCKS, P E R S O N N E L AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coOtant) 

Proprietort 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

NOVA SCOTIA-Con. 

NOUVELLE-fiCOSSE-fin 

Second-hand group-
de seconde main. 

Groupe dc la marchandise 

Automobile parts and accessoires—Pieces d^tach^es 
et accessoires d'automobiles 

Book stores^Librairies 
(Illothing and shoe stores—Vdtement et ch.aussures. 
Furniture stores—Magasins de meubles 
All other second-hand stores—Autres magasins d'ar

ticles usag(5s 

NEW BBUNSWICK-NOUVEAU-BRUNS WICK 

Total, all stores—Total, tous /1941. 
magasins 11930. 

Food group—Groupe dc I'alimentation. 

Bakery pruOucii, stores^) -Produits de la bourangerie(i) 
Candy and confectionery stores—Bonbons et confise

ries 
Dairy products dealers—Marchands de produits lai

tiers— 
Dairy products stores(^)—Magasins de produits lai-

tiers(2) 
Eggs and poultry stores—Magasins d'ceufs et vo-

lailles 
Milk dealers(')—Laiteries(') 

Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (sans 

comptoir de viandes fraiches) 
Combination stores (groceries and meats)—Epiceries 

et bouciieries coinbin<5es 
Meat markets (including sea foods)—Boucheries 

(comprenant poisson)— 
Meat markets—Boucheries 
Fish markets—Poissonneries 

Other food stores—Autres magasins de denrdes ali
mentaires 

Country general stores—Magasins genSraui de 
campagne 

General merchandise group—Groupe des mar
chandises generates 

22 Department stores and mail order houses or ofiices-
Magasins k rayons et maisons ou bureaux de vente 
par correspondance 

General merchandise and dry goods stores—Magasins 
de marchandises g^^ndrales et s^ches 

Variety stores—Bazars 

4,988 
4,434 

2,321 

26 

363 

4 
•20 
11 

.1,562 

257 

154 

33 

C) Bakeries reporting to Census of Industry not included. 
(') Dairies reporting to Census of Industry not included. 
(') Producer-distributors of milk not included. 
0) Included in this figure are meat sales of 32,149,600. 

368,960 

112,600 

11,700 

99,500 

145,100 

101,843,160 
84,371,900 

22,318,800 

178,300 

1,376,700 

79,800 

(x) 
376,600 
225,900 

9,947,400 

(<) 9,303,400 

641,700 
90,800 

(x) 

10,742,800 

20,137,260 

20,137,200 

68,660 

17,800 

2,200 

16,100 

22,500 

17,208,806 
14,866,700 

2,278,100 

3,700 

153,300 

3,600 

(x) 
2,400 
9,300 

1,301,900 

754,000 

29,100 
3,000 

(x) 

2,806,360 

3,895,560 

3,895,500 

36 

2,889 
3,464 

1,498 

10 

228 

(x) 
19 
6 

1,036 

137 

46 
8 

(x) 

399. 

35 

448 

4 

96 

333 

9 

64 

13 
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Tableau 5.—Commerce de d£tall, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAOASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais cea chiffres sont 

inclus dans les totaux. 

—Proprietaires 

Keceiving a stated salary 

A salaire fixe 

Male 

Hommes 

15 

5 

2 

5 

3 

037 
561 

321 

5 

31 

-
(x) 

2 
6 

164 

94 

15 
2 

(x) 

78 

29 

29 

Female 

Femmes 

1 

-
-

1 

~ 

115 
46 

39 

-
5 

-
~ 

29 

5 

_ 
-

11 

5 

5 

Salaries 

Salaires 

3 

27,266 

8,700 

1,900 

11,700 

4,900 

1,363,106 
965,100 

386,760 

5,100 

30,600 

-
Cx) 

3,900 
12,300 

153,800 

148,000 

21,000' 
1,S00 

(x) 

100,300 

49,406 

49,400 

Employment and wage facts—Emploiement et remnneration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

37 

19 

-
10 

8 

4,994 
4,516 

1,639 

18 

35 

2 

(x) 
41 

7 

344 

525 

53 
10 

(x) 

. 386 

769 

769 

Female 

Femmes 

2 

2 

-
-
~ 

4,610 
2,338 

579 

24 

105 

1 

5 
7 

197 

233 

7 

-

203 

1,588 

1,688 

Salaries 
and wages 

Salaires 
et gages 

3 

35,866 

18,500 

-
. 10,300 

7,000 

7,871,100 
6,224,360 

1,116,800 

23,500 

64,500 

2,900 

(1) 
50,300 

7,700 

362,700 

546,700 

41,700 
7,800 

(x) 

427,300 

2,235,200 

2,235,200 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

3 

4 

-
•4 

-

997 
457 

280 

3 

5 

1 

4 
5 

133 

113 

10 
6 

-

70 

69 

69 

Female 

Femmes 

-

' 

» 

1,661 
326 

192 

9 

4S 

-

6 

86 

42 

1 

-

62 

406 

400 

Salaries 
and wages 

Salaires 
et gages 

S 

1,366 

500 

-
800 

-

463,660 
183,960 

92,660 

1,600 

9,700 

300 

1,200 
2,600 

44,800 

29,400 

1,900 
1,100 

-

24,300 

75,700 

75,700 

d 

1 

2 

3 

4 

6 

6 
7 

8 

9 

10 

11 

12 
13 
14 

15 

16 

17 
18 

19 

20 

21 

22 

(1) Les boulangeries se rapportant au Recensement de I'industrie ne sont pas comprises. 

(2) Les laiteries se rapportant au Recensement de I'industrie ne sont pas comprises. 
(*) Producteurs-distributeurs de lait ne sont pas compris. 
O Ce chiffre comprend des ventes de viande de S2,149,600. 
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Table 5.—Betail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

NEW BBUNSWICK-Con. 

NOUVEAU-BBUNSWICK-suite 

Automotive group—Groupe de I'automobile.. 

Motor vehicle dealers—Marchands de vdhicules-
moteur— 

Automobile dealers—Marchands d'automobiles 
Automobile dealers with wholesale car departments 

—Marchands d'automobiles avec commerce de 
gros d'automobiles. 

Automobile dealers with far^ implements—Mar
chands d'automobiles avec instruments aratoires. 

Used car dealers—Marchands d'automobiles usag(?3 
Accessory, tire and battery shops—Accessoires, pneus 

et batteries .,. 
Garages—Gar.iges 
Filling stations—Postes d'essence 

20 

25 

Kind of business 

Genre dc commerce 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores—V6-
tement et lingerie (hommes et garcons)— 

Men's clothing or clothing and furnishings stores-
Magasins de vetements ou de vOtements et lin
gerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie 
pour hommes 

Men's bat stores—Magasins de chapeaux pour 
hommes 

Custom tailors and made-to-measure clothing— 
Tailleurs et v6tement sur mesure 

Family clothing stores—Vetementa pour toute la 
famille 

Women's apparel and accessories stores—Vetement 
de femmes et accessoires— 
Women's ready-to-wear stores—Magasins de 
confection pour femmes 

Hosiery, lingerie and accessories stores—Bas, lin
gerie et accessoires 

Millinery stores—Magasins de modes 
Furriers—fur shops—^Fourreurs 
Infants' and children's wear stores—Magasins de 

vetement pour enfants .' 
Other women's apparel stores—Autres magasins 

pour femmes 
Shoe stores—Magasins de chaussures— 

Men's shoe stores—Magasins de chaussures pour 
hommes 

Family shoe stores—Magasins de chaussures pour 
toute la famille 

Number 
of 

stores 

Nombre 
de 

magasins 

BuUding materials group—Groupe des materiaui 
de construction 

Hardware stores—Qiiincailleries— 
Hardware stores—QuincaiUeries 
Hardware and farm implements—Ferronnerie et 

instruments aratoires 
Lumber and building material dealers—Marchands 

de bois d'ceuvre et materiaux de construction... 
Other building materials—Autres materiaux de cons

truction 
Electrical supply stores—Magasins d'appareils eiec-

triques 
Heating and plumbing equipment dealers—Mar

chands d'appareils de chauffage et de plomberie 
Paint, glass and wallpaper stores—Magasins de pein-

ture, vitre et tenture 

529 

50 

12 
75 

364 

329 

47 

7 

2 

29 

73 

73 

8 
32 
6 

4 

8 

2 1 

38 

97 

61 

2 

7 

2 

8 

18 

Sales 

Ventes 

1941 

16,062,106 

5,033,600 

1,994,900 

2,828,600 
47,400 

281,500 
1,023,900 
4,792,300 

8,062,966 

1,164,000 

140,400 

412,500 

2,828,500 

1,705,600 

50,000 
173,700 
303,000 

26,800 

12,300 

1,187;200 

2,666,806 

1,853,400 

473,600 

73.000 

136,200 

124,700 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coOtant) 

1,997,906 

643,300 

311,600 

687,700 
6,600 

33,000 
88,200 

228,600 

2,346,660 

406,000 

30,900 

49,700 

1,000.200 

326,300 

23,500 
23,200 
37,900 

12,800 

1,900 

432,600 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

316 

16 

4 
61 

242 

100 

Female 

Femmes 

770,460 

612,000 

84,100 

14,300 

18,700 

41,300 

49 

23 

4 

7 

12 

3 

16 

62 

20 

5 
20 
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. . 

—Proprietaires 

Receiving a s ta ted salary 

A salaire fixe 

Male 

H o m m e s 

140 

23 

1 

1 

3 
28 
84 

91 

20 

3 

9 

30 

14 

1 
1 
1 

-
-

12 

26 

16 

1 

1 

6 

1 

Fema le 

F e m m e s 

1 

-

-
-

1 

23 

-

-

-
6 

• 8 

2 
7 

-
-

1 

-

-

-

-

-
-

Salaries 

Salaires 

3 

187,960 

51,000 

3,000 

1,000 

4,700 
35,900 
92,300 

268,366 

37,500 

2,600 

20,000 

75,600 

42,000 

1,600 
6,100 

800 

-
-

23,200 

42,300 

28,200 

7,100 

600 

6,700 

700 

Employmen t and wage facts— 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

1,018 

308 

110 

133 
1 

19 
122 
325 

316 

63 

6 

28 

111 

32 

1 
3 

22 

-
-

40 

249 

146 

62 

7 

20 

15 

Female 

F e m m e s 

86 

26 

7 

21 

1 
3 

28 

431 

16 

-

20 

136 

168 

6 
11 
17 

2 

3 

63 

66 

35 

2 

2 

2 

9 

Salaries 
and wages 

Salaires 
e t gages 

S 

1,239,900 

370,900 

193,400 

243,600 
500 

23,500 
117,900 
290,200 

641,206 

81,200 

7,700 

45,700 

214,800 

139,800 

2,800 
12,300 
46,000 

1,300 

1,200 

88,400 

319,506 

207,200 

68,600 

5,300 

17,100 

21,300 

Emploiement e t remuneration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

227 

66 

.-
20 

1 

1 
29 

110 

84 

22 

6 

6 

27 

1 

7 

1 

-

16 

46 

17 

12 

2 

10 

4 

Female 

F e m m e s 

33 

4 

-
6 

3 
20 

176 

5 

1 

13 

53 

43 

2 
9 
4 

1 

13 

27 

11 

8 

-

-: 

I 

2 

Salaries 
and wages 

Salaires 
e t gages 

3 

91,860 

27,400 

-
24,000 

300 

100 
12,400 
27,600 

63,360 

6,600 

900 

7,600 

17,100 

7,900 

500 
3,200 
1,900 

300 

1,200 

6,100 

17,706 

6,900 

6,900 

400 

2,600 

1,900 

6 

1 

2 

3 

4 
6 

6 
7 
8 

9 

10 

11 

12 

13 

14 

15 
16 
17 

18 

19 

20 

21 

22 

23 

24 

26 

26 
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Table 5.—RetaU Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OF STORES, SALES. STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coOtant) 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

NEW BBUNSWICK-Con. 

NOUVEAU-BEUNSWICK-suite. 

Furniture—houseliold—radio group—Groupe des 
meubles, articles de menage et radio 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles et pompes 

funebres 
Household appliance or radio dealers—Marchands 

d'appareils de menage ou de radio— 
Household appliance stores—Magasins d'appareils 

de menage 
Household appliance stores with radios—Magasins 

d'appareils de menage et radios 
Radio and music stores—Magasins de radio et de 

musique 
Other home furnishings and appliance stores—Autres 

magasins d'appareils et fournitures de maison-
Antique shops—Antiquailles 
Other home furnishings stores—Autres magasins de 

fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restau
rants, cafeterias et salles k manger 

Eating places with other merchandise—Salles k man
ger et autres marchandises 

Refreshment booths and stands—Pavilions et kios-
ques de rafralchissements 

Other retail stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments 
aratoires...; 

Farmers' supplies—Fournitures pour fermiers— 
Feed stores (flour, feed, grain, seed)—Magasins de 

farine, provende, grain et grain de semence) 
Farmers' supply stores—Magasins de fournitures 

pour fermiers 
Harness shops—Selleries 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon 

et bois, marchands de glace— 
Coal and wood yards (including ice)—Cours k char

bon et bois (glace y comprise) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies— 
Drug stores without soda fountain—Pharmacies 

sans comptoir de rafralchissements 
Drug stores with soda fountain—Pharmacies avec 

comptoir de rafralchissements 
Florists—Fleuristes 
Gift, novelty and souvenir shops—Magasins de bibe

lots, nouveautea et souvenirs ., 
Camera and photographic supply stores—Magasins de 

cameras et fournitures de photographic 
Jewellery stores—Bijouteries 
Newsdealers—Magasins de journaux 
Office, store and school furniture, equipment and 

supplies—Marchands de fournitures et outillage 
de bureau, magasin et ecole 

78 

33 

3 

24 

4 

5 

3 

6 

284 

155 

76 

63 

558 

26 

25 

•7 
11 
18 

60 

20 

2,560,466 

1,722,300 

632,000 

96,700 

60,000 

8,700 

60,700 

.2,625,600 

1,806,100 

630,600 

88,900 

16,733,500 

531,000 

688,800 

77,000 
123.100 
203,600 

2,507,700 
45,900 

1,205,900 

2,281,400 
146,000 

104,600 

- 62,200 
805,300 
110,700 

292,200 

748,966 

545,800 

155,900 

18,000 

13,500 

2,600 

13,200 

86,000 

50,100 

31,600 

3,400 

2,268,800 

47,500 

57,600 

10,200 
28,600 
60,800 

348,500 
2,500 

292,400 

448,800 
9,500 

32,200 

11,900 
280,300 
12,000 

60,000 

36 

1 

4 

3 

2 

163 

86 

38 

39 

269 

22 

19 

2 

53 

28 

12 

13 

29 
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Tableau S.—Commerce de d£tall, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

—Proprietaires 

Receiving a s ta ted sa lary 

A salaire fixe 

Male 

H o m m e s 

22 

13 

1 

3 

2 

1 

2 

61 

38 

22 

1 

163 

6 

4 

4 
3 
2 

27 
6 

30 

21 
6 

1 

2 
19 
1 

2 

Fema le 

F e m m e s 

2 

2 

_ 
. 

-

-
-

12 

6 

6 

1 

22 

-

2 

2 

1 

4 

2 
2 

6 

1 

_ 

Salaries 

Salaires 

t 

48,166 

35,100 

2,000 

6,400 

1,900 

500 

2,200 

76,506 

43,900 

29,600 

2,000 

264,406 

6,100 

6,400 

3,200 
6,200 
4,200 

34,900 
5,900 

56,500 

40,500 
9,600 

6,600 

2,400 
28,700 

1,700 

2,200 

Employmen t and wage f a c t s -

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

220 

109 

97 

9 

4 

-
1 

146 

110 

23 

13 

835 

14 

23 

9 ' 
7 

268 
10 

80 

129 
15 

3 

6 
45 
13 

28. 

Fema le 

F e m m e s ' 

66 

38 

20 

2 

1 

-
6 

550 

432 

106 

12 

456 

4 

6 

10 

26 

36 

203 
14 

6 

6 
52 
12 

13 

Salaries 
and wages 

Salaires 
e t gages 

3 

359,360 

201,700 

140,900 

9,800 

4,000 

-
2,900 

319,700 

255,800 

68,200 

6,700 

1,206,206 

33,300 

26,800 

12,300 
15,100 

245,700 
4,400 

122,200 

265,500 
23,700 

5,800 

9,600 
100,300 

. 12,900 

64,100 

Emploiement e t remuneration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

21 

9 

10 

1 

-

-
1 

26 

16 

8 

2 

180 

5 

3 

4 
2 
1 

83 
14 

25 

21 
8 

1 

3 
2 

1 

Fema le 

F e m m e s 

7 

4 

3 

-
-

-
-

165 

72 

32 

1 

84 

-

2 

4 

2 

16 

33 
1 

6 

1 
5 
2 

-

Salaries 
and wages 

Salaires 
e t gages 

S 

13,460 

6,900 

5,600 

600 

-

-
300 

21,300 

14,200 

0,8C(, 

300 

71,960 

1,300 

400 

1,200 
600 
900 

34,400 
6,300 

7,000 

9,800 
1,700 

1,900 

100 
1,300 
1,400 

100 

o' 
Z 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 
16 
17 

18 
19 

20 

21 
22 

23 

24 
25 
26 

27 
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Table 6.—Ketail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

N U M B E R OF STORES, SALES, STOCKS, P E R S O N N E L AND PAYROLL 

An (i) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

. NEW BBUNSWICK-Con. 

NOUVEAU-BBUNSWICK-fin 

Other retail stores-Con.—Autres magasins de di, 
tail-fin 

Opticians and optometrists—Opticiens et optome-
tristes 

Sporting good stores—Magasins d'articles de sport... 
Tobacco stores and stands—Magasins et comptoirs de 

tabac 
Government liquor stores—Magasins de liqueurs du 

gouvernement 
Patent medicine, perfumes, extracts, etc.—Medica

ments brevetes, parfums, extraits, ete 
Miscellaneous kinds of business—Divers genres de 

commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

7 Second-band group—Groupe de la marchandise 
de seconde main 

Automobile parts and accessories—Pieces detachees 
et accessoires d'automobiles 

Book stores—Librairies 
Clothing and shoe stores—Vetement et chaussures 
Furniture stores—Magasins de meubles 
All other second-hand stores—Autres magasins d'ar

ticles usages 

QUESEC—QUfiBEC 

Total, all stores—Total, tous /1941. . . 
magalns. \1930 

Food group—Groupe de I'alimentation 

Bakery productsstoresO-ProduitsdelaboulangerieC) 
Candy and confectionery stores—Bonbons et confi

series— 
Candy, nut stores—Bonbons et noix 
Confectionery stores—Confiseries 

Dairy products dealers—Marchands de produits lai
tiers— 

Dairy products stores(')—Magasins de produits lai
tiers (') 

Eggs and poultry stores—Magasins d'ceufs et vo-
lailles 

Milk dealers(')—LaiteriesC) .,,,,. 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (sans 

comptoir de viandes fraiches) 
Combination stores (groceries and meats)—Epiceries 

et boucheries combinees -.. 
Meat markets (including sea foods)—Boucheries 

(comprenant poisson)— 
Meat markets—Boucheries 
Fish markets—Poissonneries 

Other food stores—Autres magasins de denrees ali
mentaires— 

Caterers—Pourvoyeurs 
Coffee, tea and spice stores-Magasins de cafe, the 

et epices 

Sales 

Ventea 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coiltant) 

42 

39,712 
34,286 

17,969 

419 

61 
5,669 

65 

63 
344 
348 

7,389 

1,962 

1,636 
34 

132,900 
42,700 

550,400 

;, 436,700 

14,100 

470,800 

159,060 

13,400 
4.500 

800 
61.500 

78,800 

818,671,160 
661,138,566 

240,481,900 

3,794,000 

1,219,700 
29,069,000 

4,205,300 

1,099,000 
4,275,700 
6,350,600 

83,872,100 

(<) 79,916,600 

26,215,300 
605,600 

206,900 

344,800 

25,600 
10,600 

68,100 

387,200 

2,800 

75,700 

28,966 

3,300 
1,400 

100 
7,400 

-16,700 

138,806,906 
119,843,706 

20,968,800 

227,900 

31,600 
2,626,800 

92,000 

35,600 
64,100 

222,800 

10,600,600 

6,991,100 

933.400 
17.500 

9.000 

55.900 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

31 

24,669 
26,581 

12,496 

316 

33 

33 
303 
223 

6.130 

1,206 

1,200 
27 

Female 

Femmes 

4,882 
3,U7 

2,456 

15 

4 
1,119 

3 
7 

19 

1,100 

66 

25 

3 

1 

(') Bakeries reporting to Census of Industry not included. 
(*) Dairies reporting to Census of Industry not included. 

• (') Producer-distributors ot milk not included. 
C) Included in this figure are meat sales of S21,928,80p. 

file:///1930
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS. VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 

inclus dans les totaux. 

—Proprietaires 

Receiving a stated salary 

Male 

Hommes 

8 
, 2 

• 14 

-
-

8 

7 

1 

4 

1 

8,648 
4,696 

2,733 

74 

1 
496 

16 

25 
61 

124 

969 

617 

344 
6 

1 

8 

A salaire fixe 

Female 

Femmes 

-

2 

-
-
-

-

-

-
-

1,036 
297 

311 

4 

3 
118 

-

6 

3 

133 

29 

12 

-
2 

Salaries 

Salaires 

3 

22,400 
1,800 

13,400 

-
-

11,800 

6,260 

800 
500 

4,000 

900 

12,694,606 
8,781,166 

3,658,100 

89,300 

4,800 
588,300 

17,700 

36,800 
60,400 

146,600 

1,166,200 

923,100 

606,000 
6,800 

1,400 

10,600 

Employment and wage f a c t s -

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

11 
6 

19 

118 

1 

30 

22 

6 

12 

4 

50,694 
45,685 

14,470 

517 

14 
1,154 

201 

63 
378 
326 

4,032 

5,813 

1,833 
67 

34 

30 

Female 

Femmes 

3 

20 

1 

1 

43 

1 

-

1 

-

23,868 
17,816 

3,456 

199 

149 
1,166 

66 

3 
18 
66 

857 

749 

150 
6 

14 

10 

Salaries 
and wages 

Salaires 
et gages 

3 

13,900 
10,800 

24,700 

166,500 

900 

51,800 

18,066 

4,700 

10,200 

3,100 

66,467,960 
69,778,200 

12,796,666 

545,300 

122,100 
1,320,600 

326,400 

45,700 
352,600 
265,100 

3ri27,500 

4,971,600 

1,566,500 
48,600 

32,800 

44,100 

-Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

1 

5 

-
-

1 

5 

-

•2 

3 

13,616 
6,348 

4,606 

67 

4 
496 

12 

31 
41 

136 

1,325 

1,684 

748 
33 

12 

8 

Female 

Femmes 

1 

10 

-
-

2 

1 

1 

-
-

8,571 
2,462 

1,236 

45 

41 
605 

61 

6 
1 

44 

304 

167 

41 
2 

9 

3 

Salaries 
and wages 

Salaires ' 
et gages 

< 

400 

2,600 

-
-

600 

1,606 

200 

200 

1.200 

5,971,700 
1,980,260 

1,286,606 

27.800 

10,200 
186.800 

19.400 

6.600 
12.200 
43.600 

346.700 

• 407.900 

200,600 
8,600 

13,300 

2,603 

d 
Z 

2 

3 

4 

6 

6 

7 

8 
9 

10 
11 

12 

13 
14 

15 

16 

17 
18 

19 

20 
21 
22 

23 

24 

26 
26 

27 

28 

C) Les boulangeries se rapportant au Recensement de I'industrie ne sont pas comprises* 
C*j Les laiteries se rapportant au Recensement de I'industrie ne sont pas comprises. 
(•) Producteurs-distributeurs de lait ne sont pas compris. 
(*) Ce chiffre comprend des ventes de viande de $21,928,800. 
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Table 5.—Retail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

N U M B E R OF STORES, SALES, STOCKS, P E R S O N N E L AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coutant) 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

QUEBEC-Con.—QUfiBEC-suite 

Food group-Con.—Groupe dc i'alimcntatlon-fin 

Delicatessen stores—Chareuteries 
Food stores with non-food departments—Magasins 

d'aliments avec rayons d'articles non alimentaires 
Other food stores—Autres magasins de denrees 

alimentaires 

Country general stores—Magasins generaux dc 
campagne 

General merchandise group-
chandises generales 

Groupe des mar-

Department stores and mail order houses or offices— 
Magasins k rayons et maisons ou bureaux de vente 
par correspondance ' 

General merchandise and dry goods stores—Magasins 
de marchandises generales et seches 

Variety stores—Bazars 

Automotive group—Groupe de rautomoblle 
Motor vehicle dealers—Marchands de vehicules-

moteur— 
Automobile dealers—Marchands d'automobiles 
Autoniobile dealers with wholesale car departments 

—Marchands d'automobiles avec commerce de 
gros d'automobiles 

Automobile dealers with farm implements—Mar
chands d'automobiles avec instruments aratoires. 

Used'car dealers—Marchands d'automobiles usages 
Accessory, tire and battery shops—Accessoires. pneus 

et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres etablisse

ments de vehicules-motcur 

Apparel group—Groupe du vStement. 

Men's and boys' clothing and furnishings stores—Ve
tement et lingerie (hommes et garcons)— 

Men's clothing or clothing and furnishings stores— 
Magasins de vetements ou de vetements et lin
gerie (pour hommes) 

Men's, furnishings stores—Magasins de lingerie 
pour hommes 

Men's hat stores—Magasins de chapeaux pour hom-

Cu.stom tailors and made-to-measure clothing— 
Tailleurs et vetement sur mesure 

Family clothing stores—Vetements pour toute la 
famille 

Women's apparel and accessories stores—Vetement 
de femmes et accessoires— 

Women's ready-to-wear stores—Magasins de con
fection pour femmes 

Hosiery, lingerie and accessories stores—Bas, lin-
'gerie et accessoires 

Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs 
Infants' and children's wear stores—Magasins de 

vetement pour enfants 
Other women's apparel stores—Autres magasins 

pour femmes 

19 

3 

21 

2,913 

1,558 

34 

1,155 
369 

2,986 

296 

13 
31 

114 
724 

1,757 

10 

4,164 

354 

156 

12 

388 

786 

630 

462 
524 
184 

265,900 

52,400 

99,000 

49,296,666 

104,145,906 

68,540,700 

22,922,300 
22,682,900 

113,069,200 

40,596,100 

27,230,200 

452,600 
797,000 

2,513,600 
11,000,100 
29,785,000 

694,600 

85,743,800 

10,861,700 

3,360,100 

336,200 

5,616,500 

25,256,300 

12,818,300 

6,267,700 
2,752,300 
6,056,700 

479,800 

476,400 

21,200 

23,900 

16,400 

18,851,660 

24,047,306 

11,963,300 

8,137,600 
3,946,400 

11,165,366 

5,274,100 

3,038,100 

57,300 
104,000 

382,600 
957,600 

1,262,900 

88,700 

26,066,360 

3,806,700 

1,207,700 

63,200 

975,000 

9,406,000 

2,638,000 

1,393,800 
418,500 

1,606,700 

200,100 

106,000 

11 

1 

17 

2,242 

529 
106 

1,979 

154 

62 
533 

1,198 

1,383 

149 

61 

4 

236 

343 

129 

95 
81 
71 

283' 

399 

370 
29 

39 

1,017 

106 

216 
316 
12 

39 

62 
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

—Proprietaires Employment and wage facts—Emploiement et remuneration 

Receiving a stated salary 

A salaire fixe 

Full-time employees 

Personnel k temps entier 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

Female 

Femmes 

Salaries 

Salaires 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

263 

184 
76 

109 

4 
16 

35 
220 
483 

4 

1,001 

149 

70 

4 

136 

253-

385 

105 

65 
107 

8,800 

2,500 

1,900 

491,866 

532,666 

21,300 

380,300 
131,000 

1,361,560 

207,900 

61,400 

4,700 
27,200 

66,100 
298,600 
628,100 

8,600 

2,234,006 

10 

2 

-
4 

45 

302,300 

• 113,600 

7,900 

231,900 

531,100 

297,500 

107,100 
126,900 
199,900 

17,800 

31,600 

1,791 

6,065 

3,389 

993 
623 

7,295 

2,324 

1,403 

29 
49 

178 
1,411 
1,872 

29 

3,674 

623 

163 

23 

666 

799 

226 

24 
27 
380 

4 

30 

669 

5,107, 

845 
2,656 

380 

1 
4 

6 
44 
90 

3 

4,181 

207 

1,283 

1,136 

408 
443 

18,500 

1,900 

7,300 

1,668,766 

12,727,000 

8,886,100 

1,494,600 
2,346,300 

8,935,906 

3,168,000 

2,224,300 

15,500 
67,300 

188,300 
1,450.700 
1.733.300 

88.600 

.7,792,000 

929,500 

189,700 

41,300 

817,600 

1,970,400 

1,218,600 

297,600 
328,900 
800,100 

18,300 

79,500 

525 

868 

665 

157 
46 

1,471 

135 

11 
26 

65 
288 
580 

2 

1,613 

207 

141 

13 

209 

184 

34 

11 
26 
105 

3 

6 

214 

3,719 

1,366 

260 
2,093 

91 

1 
7 
71 

2 

1,900 

35 

9 

1 

97 

402 

384 

248 
313 
141 

26 

43 

1,200 

200 

166,966 

1,195,166 

717,200 

102,900 
376,000 

669,766 

217,600 

128,200 

3,000 
16,000 

22,200 
105,600 
173,300 

3,000 

° 980,960 

63,100 

35,200 

4,300 

165,600 

154,600 

124,900 

56.600 
71.600 
118,000 

4,900 

16,800 
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Table 5.-Retail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

N U M B E R OF STORES, SALES, STOCKS, P E R S O N N E L AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Ncmbre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at coat) 

Stocks en 
magasin k 
la fin de 
i'annee 

(prix coutant) 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

QUEBEC-Con.—QUfiBEC-suite 

Apj>arel group-Con.—Groupe du vetement-fin 

Shoe stores—Magasins de chaussures— 
Men's shoe stores—Magasins de chaussures pour 

hommes 
Women's shoe stores—Magasins de chaussures pour 

femmes 
Family shoe stores—Magasins de chaussures pour 

toute la famille 

Building materials group—Groupe des materiaui 
dc construction 

Hardware stores—QuincaiUeries— 
Hardware stores—QuincaiUeries 
Hardware and farm implements—Ferronnerie et 

instruments aratoires 
Lumber and building material dealers—Marchands 

de bois d'ceuvreet materiaux de construction-
Lumber and building ma'terials—Bois d'oeuvre et 

materiaux de construction 
Lumber and building materials, coal and wood— 

Bois d'oeuvre et materiaux de construction, char
bon et bois de chauffage 

Other building materials—Autres materiaux de cons
truction 

Electrical supply stores—Magasins d'appareils eiec-
triques 

Heating and plumbing equipment dealers—Mar
chands d'appareils de chauffage et de plomberie.. 

Paint, glass and wallpaper stores—Magasins de pein-
ture. vitre et tenture 

Furniture—houseliold—radio group-Groupe des 
meubles, articles de menage et radio 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles 
Furniture' and undertaker—Meubles et pompes 

funebres ." 
Household appliance or radio dealers—Marchands 

d'appareil de menage ou de radio— 
Household appliance stores—Magasins d'appareils 

de menage 
Household appliance stores with radios—Magasins 

d'appareils de menage et radios 
Radio and music stores—Magasins de radio et de 

musique— 
Radio specialty stores—Magasins de radio (spfr 

cialite) _ 
Radio and music stores—Magasins de radio et de 

musique 
Piano and music stores- -Magasins de piano et de 

musique 
Other home furnishings and appliance stores—Autres 

magasins d'appareils et fournitures de maison— 
Antique shops—Antiquailles 
China, glas.sware, kitchenware stores—VaisseUe, 

verrerie, batterie de cuisine 
Floor coverings, curtains, interior decorations-

"Tapis, rideaux, decorations interieures 
Pictures and picture framing stores—Tableaux et 

cadres 
Other home furnishings stores—Autres magasins de 

1 fournitures de maison 

15 

491 

1,006 

662 

6 

132 

23 

- 29 

80 

87 

91 

928 

417 

10 

229 

64 

78 

10 

2 

18 

16 

66 

14 

134,000 

414,900 

11,913,900 

32,844,800 

, 16,686,100 

83,500 

9,838,600 

2,086,300 

740,900 

868,600 

1,311,900 

1,328,900 

34,346,400 

20,976,100 

357,500 

6,546,900 

, 2,485,800 

524,000 

786,300 

203,000 

452,700 

1,874,700 

126,800 

13,600 

52,500 

94,100 

4,099,000 

9,236,606 

6,018,800 

35,600 

1,780,900 

396,300 

93,500 

217,100 

252,400 

441,500 

8,156,666 

4,914,500 

102,400 

1,276,200 

527,600 

117,100 

324,300 

103,400 

159,400 

566,300 

•66,400 

2,900 

2 

177 

577 

277 

4 

87 

12 

23 

62 

68 

54 

196 

7 

68 

1 

19 

14 

13 

29 

10 

11 

2 

1 



.ETABLISSEMENTS DE COMMERCE E T D E SERVICE, 1941 79 

Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. ' 

—Proprietaires 

Receiving a stated salary 

A salaire fixe 

Male' 

Hommes 

2 

7 

. 140 

355 

- 234 

2 

39 

16 

8 

23 

11 

23 

236 

138 

3-

20 

18 

21 

3 

3 

3 

24 

3 

-

Female 

Femmes 

. 1 

8 

17 

10 

-

3 

-
-

1 

2 

1 

12 

6 

1 

-
-

-

-

2 

-
2 

-
1 

Salaries 

Salaires 

$ 

2,300 

17,700 

246,500 

699,360 

376,300 

2,600 

93,200 

38,000 

7,800 

39,500 

15,300 

26,700 

436,960 

276,300 

8,500 

37,200 

27,900 

22,700 

4,600 

4,900 

2,800 

45,800 

5,700 

500 

Employment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

9 

28 

782 

2,662 

1,265 

6 

734 

146 

90 

71 

130 

120 

2,816 

1,601 

25 

703 

243 

24 

96 

22 

40 

119 

.37 

-

Female 

Femnies 

1 

3 

138 

252 

146 

1 

41 

12 

3 

17 

14 

18 

688 

321 

2 

169 

59 

6 

28 

4 

14 

78 

. 6 

2 

Salaries 
and wages 

Salaires 
et gages 

3 

14,900 

35,600 

960,300 

2,802,166 

1,318,600 

7,400 

883,200 

143,500 

64,300 

82,800 

174,000 

128,300 

4,339,806 

2,201,400 

33,200 

1,190,200 

366,000 

27,300 

150,700 

33,300 

99,700 

210,800 

26,900 

1,300 

-Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel. 

Male 

Hommes 

8 

21 

646 

625 

227 

1 

256 

28 

28 

28 

> 33 

25 

463 

216 

, 6 

106 

29 

9 

1 

6 

4 

26 

3 

-

Female 

Femmes 

5 

196 

66 

38 

-

4 

6 

2 

4 

-
6 

113 

41 

2 

13 

4 

3 

-

-
12 

33 

3 

2 

Salaries 
and wages 

Salaires 
et ga^es 

t 

1,600 

5,500 

169,200 

266,866 

66,500 

200 

86,100 

10,600 

7,600 

11,200 

9.100 

6.600 

191,206 

108,700 

1,400 

41,800 

11,900 

4,500 

200 

2,300 

1,800 

14,800 

3,600 

200 

d 
Z 

1 

2 

3 

4 

5 

6 

7 

8" 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 
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Table 5.—Retail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

N U M B E R O F S T O R E S , S A L E S , S T O C K S , P E R S O N N E L A N D P A Y R O L L 

An (x) indicates t h a t figures a re wi thhe ld to avoid disclosing individual operations, bu t these are included 
in the- tota ls . . 

Kind of business^ 

Genre de commerce 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coOtant) 

Proprietors 

N o t on payroll 

N e figurant pas dans 
la feuille de paye 

Male 

H o m m e s 

Female 

F e m m e s 

Q U E B E C - C o n .—QUfiBEC-sui te 

B e s t a u r a n t g r o u p - G r o u p e d e s r e s t a u r a n t s 

Restaurants , cafeterias and eating places—Restau
rants, cafeterias et salles k manger 

Eat ing places wi th o the r merchandise—Salles k man
ger et autres marchandises 

Refreshment booths and stands—Pavilions et k ios 
ques de rafralchissements 

Other re ta i l s t o r e s — A u t r e s magas in s d c d e t a i l . . . 

F a r m implement dealers—Marchands d ' instruments 
aratoires 

Fa rmers ' supplies—Fournitures pour fermiers— 
Feed stores (flour, feed, grain, seed)—Magasins de 

provende (farine, provende, grain et grain de 
semence) 

Fa rmer s ' supply stores—Magasins de fournitures 
pour fermiers 

Harness shops—Selleries 
Book and s ta t ionery stores—Librairies et papeteries. 
Coal and wood yards (ice dealera)—Cours k charbon 

e t bois, marchands de glace— 
Coal,and wood ya rds (including ice)—Cours k char

bon et bois (glace y comprise) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies— 
Drug stores wi thout soda founta in^Pharmacies 

sans comptoir de rafralchissements 
Drug stores wi th soda fountain—Pharmacies avec 

comptoir de rafralchissements 
Florists—Fleuristes 
Gift, novel ty and souvenir shops—Magasins de bibe

lots, nouveautes et souvenirs 
Camera and photographic supply stores—Magasins 

de cameras et fournitures de photographic 
Je-weilery stores—Bijouteries 
Luggage and leather goods stores—Valises et mar

chandises en cuir 
Musical instrument stores (without radios or pianos)— 

Magasins d ' instruments de musique (sans pianos 
ou radios)..-. 

Newsdealers—Magasins de journaux 
Newsdealers and smallwares—Marchands de jour

naux et bibelots 
Office, store and school furniture, equipment and 

supplies—Marchands de fournitures et outillage 
de bureau, magasin et ecole 

Opticians and optometrists—Opticiens et optome-
tr is tes 

Sporting goods stores—Magasins d 'art icles de spor t . . 
Scientific and medical instruments—Instruments 

scientifiques et medicaux 
Tobacco stores and stands—Magasins e t comptoirs de 

t abac 
Liquor stores—Magasins de liqueurs— 

(government l iquor stores—Magasins de liqueurs 
du gouvernement 

Taverns (not including hotels)-^Tavernes (hdtels 
non compris) 7 

Pa t en t medicine, perfumes, extracts, etc.—Medica
ments brevetes , parfums, extrai ts , etc 

Miscellaneous kinds of business—Divers genres de 
commerce • 

1,677 

779 

645 

263 

6,183 

381 

316 

42 
24 

124 

830 
212 

611 

115 
130 

99 

15 
624 

126 
141 

7 

1,359 

81 

331 

28,542,160 

19,760,800 

7,858,500 

932,800 

127,933,906 

1,970,100 

7,827,000 

535,600 
113,200 

1,654,400 

22,084,400 
1,067,100 

12,675,800 

6,391,400 
1,608,800 

.901,600 

682,800 
9,320,200 

496,600 

269,500 
1,299,300 

46,900 

6,461,600 

1,202,900 
1,403,400 

406,700 

12,789,600 

24,573,700 

9,038,900 

532,600 

3,590,000 

947,500 

522,500 

383,400 

41,600 

18,712,300 

268,300 

915,400 

75,200 
48,000 

500,300 

1,789,400 
69,400 

3,568,300 

940,900 
77,600 

300,500 

93,300 
3,740,900 

104,900 

99,900 
87,700 

807,700 

204,800 
440,800 

73,600 

1,394,800 

1,744,200 

168,600 

156,900 

1,034,900 

946 

404 

364 

178 

3,749 

361 

262 

37 
20 
71 

578 
177 

5 
331 

83 
99 

4 

799 

189 

60 

166 

197 

72 

67 

58 

429 

1 
14 

24 
2 

1 
32 

1 
4 

1 

188 

24 

15 

49 
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Tableau 6.—Commerce de detail, par genres de commerce pour lc Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

—Proprietaires 

Receiving a s t a t ed salary 

Male 

H o m m e s 

667 

325 

226 

17 

],636 

24 

48 

4 
3 

32 

236 
34 

213 

50 
29, 

25 

9 
162 

5 

3 
26 

1 

25 

32 
41 

1 

270 

-
203 

14 

45 

A salaire fixe 

Female 

F e m m e s 

58 

32 

25 

1 

147 

-

2 

1 

7 

5 
1 

8 

1 
15 

18 

1 
6 

-

1 
4 

-

-
1 

-
47 

-
10 

-
19 

Salaries 

Salaires 

3 

726,860 

416,500 

290,700 

19,600 

2,660,406 

18,700 

56,400 

12,900 
3,300 

67,300 

305,400 
39,700 

432,500 

116,400 
68,600 

44,500 

18,900 
298,700 

8,800 

5,200 
36,400 

1,100 

59,400 

81,300 
59,600 

4,100 

327,200 

-
606,700 

14,100 

; 83,000 

E m p l o y m e n t and wage f a c t s -

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

4,210 

3,397 

692 

121 

8,672 

73 

329 

39 
10 
97 

1,541 
291 

1,211 

567 
123 

29 

32 
604 

46 

15 
114 

1 

567 

120 
132 

23 

603 

517 

1,275 

22 

291 

Female 

F e m m e s 

3,486 

2,560 

794 

132 

2,130 

3 

30 

84 

116 
5 

294 

315 
109 

59 

28 
334 

11 

8 
21 

1 

133 

33 
6 

7 

348 

17 

38 

•34 

96 

Salaries 
and wages 

Salaires 
et gages 

3 

4,786,606 

3,833,800 

866,700 

86,500 

16,453,860 

79,400 

335,200 

35,200 
7,400 

178,600 

1,434,500 
168,600 

1,173,400 

688,700 
220,600 

68,800 

65,100 
971,000 

53,700 

24,900 
114,000 

1,200 

1,269,600 

218,400 
109,000 

42,900 

672,800 

827,200 

1,254,400 

32,100 

407,100 

-Emploiement e t remuneration 

Pa r t - t ime employees 

Personnel k temps part iel 

Male 

H o m m e s 

466 

236 

197 

34 

2,993 

43 

126 

5 
4 

21 

866 
570 

217 ' 

64 
64 

24 

7 
123 

8 

3 
63 

2 

26 

23 
66 

. -
268 

-
337 

6 

89 

Female 

F e m m e s 

647 

404 

218 

-25 

593 

24 

16 

1 
26 

26 
3 

62 

52 
47 

73 

3 
62 

4 

5 
3 

2 

16 

10 
4 

-
102 

-
14 

4 

36 

Salaries 
and wages 

Salaires 
e t gages 

3 

304,306 

202,200 

96,500 

6,600 

969,366 

31,000 

35,000 

1,6C0 
000 

10,600 

252,300 
89,300 

81,600 

35,100 
22,900 

20,900 

2,600 
60,700 

1,700 

2,500 
13,300 

600 

24,500 

8,900 
18,800 

-
73,300 

-
134,600 

3,300 

43,600 1 

d 

z 

I 

2 

3 

4 

9 

6 

7 

8 
9 

10 

11 
12 

13 

14 
15 

16 

17 
18 

19 

20 
21 

22 

23 

24 
25 

26 

27 

28 

29 

30 

31 



82 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

Table 5.—Betail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

N U M B E R OF STORES, SALES, STOCKS. P E R S O N N E L AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombro 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end. 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coOtant) 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

QUEBEC-Con.—QU*BEC-fin 

Second-hand group—Groupe de la marcliandlse 
de seconde main 

Automobile parts and accessories—Pieces detachees 
et accessoires d'automobiles 

Book stores—Librairies 
Clothing and shoe stores—Vetement et chaussures... 
Furniture stores—Magasins de meubles 
All other second-hand stores—Autres magasins d'ar

ticles usages 

ONTABIO 

Total, all stores—Total, tous (1941. 
magasins \1930. 

Food group—Groupe de i'alimentation. 

Bakery products stores(0—Produits de la boulangerie(i) 
Candy and confectionery stores—Bonbons et confise

ries— 
Candy, nut stores—Bonbons et noix 
Confectionery stores—Confiseries ._ _. 

Dairy products dealers—Marchands de produits lai
tiers— 

Dairy products stores(')—Magasins de produits 
laitiersC^) •-

Eggs and poultry stores—Magasins d'ceufs et 
volailles 

Milk dealers(0—Laiteries(^) 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (sans 

comptoir de viandes fraiches) ;---.•• 
Combination stores (groceries and meats)—Epiceries 

et boucheries combinees _.. 
Meat markets (including sea foods)—Boucheries 

(comprenant poisson)— 
Meat markets—Boucheries 
Fish markets—Poissonneries 

Other food stores—Autres magasins de denrees ali
mentaires— 

Caterers—Pourvoyeurs 
Coffee, tea and spice stores—Magasins de cafe, the 

et epices _ 
Delicatessen stores—Chareuteries 
Food stores with non-food departments—Magasins 

d'aliments avec rayons d'articles' non alimen. 
taires 

Other food stores—Autres magasins de denrees ali
mentaires. .; 

Country general stores—Magasins genSraui 'de 
campagne 

General merchandise group-
chandises generales 

-Groupe des mar-

Department stores and mail order houses or offices-
Magasins k rayons et maisons ou bureaux de vente 
par correspondance 

General merchandise and dry goods stores^Maga-
sins de marchandises generales et seches 

Variety stores—Bazars 

304 

28 

126 

47,656 
43,646 

14,019 

293 

123 
2,431 

94 
355 
716 

5,714 

2,484 

1,416 
102 

26 

27 
99 

10 

16 

2,356 

1,262 

523 

2,272,660 

•337,300 
8,200 

356,700 
605,800 

1,064,500 

1,466,976,766 
1,699,996,266 

314,628,706 

'3,509.900 

1,962,800 
16,249,000 

4,787,400 

929,900 
10,542,400 
11,992,100 

88,611,500 

C) 142,049,400 

31,327,100 
1,297,300 

288,000 

365,600 
1,566,300 

114,500 

46,600 

44,274,660 

266,633,300 

161,508,300 

17,450,200 
37,574,800 

661,360 

110,500 
6,700 

139,400 
116,000 

289,700 

206,163,606 
177,112,606 

24,682,406 

94,900 

83,800 
,033,300 

78,900 

30,700 
83,400 

485,200 

8,606,200 

10,209,900 

3,763,400 
57,600 

10,600 

66,700 
63,100 

39,400 

6,300 

12,948,160 

38.453,460 

27,873,500 

5,323,900 
6,256,000 

184 

22,410 
31,686 

7,557 

113 

22 
1,487 

63 

61 
206 
472 

3,212 

1,027 

768 
46 

12 

8 
42 

16 

13 

1,675 

263 
\ 

1 

188 
64 

11 
2 

3,666 
3,761 

1,486 

27 

3 
433 

67 

776 

112 

16 
10 

2 
13 

166 

63 

62 
10 

(') Bakeries reporting to Census of Industry not included. 
C) Dairies reporting to Census of Industry not included, 
("j Producer-distributors ot milk not included. 
(') Included in this figure are meat sales of $34,716,600. 

file:///1930
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAOASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffrrs ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

—Proprietaires 

Receiving a stated salary 

Male 

Hommes 

164 

17 
2 

31 
14 

40 

17,180 
7,821 

4,177 

56 

8 
467 

39 

22 
177 
304 

1,372 

994 

643 
43 

4 

11 
42 

6 

-

620 

287 

3 

178 
106 

A salaire fixe 

Female 

Femmes 

6 

1 

4 

1,796 
616 

411 

22 

4 
89 

7 

3 
9 

31 

166 

62 

12 
6 

2 

8 

-

46 

69 

-
60 
19 

Saliiries 

Salaires 

153,666 

21,400 
1.400 

40,400 
21,900 

61.500 

27,499,500 
15,789,560 

5,373,260 

89,200 

19,200 
494,600 

63,600 

32,100 
381,600 
383,400 

1,663,800 

1,362,400 

837,300 
55,600 

8,800 

14,600 
63,100 

3,900 

-

704,400 

666,766 

10,900 

372,000 
171,800 

Employment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

265 

52 

33 
48 

72 

76,336 
64,127 

14,647 

298 

19 
544 

573 

40 
1,423 

438 

2,716 

5,692 

2,091 
88 

35 

22 
65 

11 

2 

1,427 

11,172 

9,799 

586 
787 

Female 

Femmes 

18 

4 
2 

12 

45,712 
36,667 

6,875 

386 

252 
800 

71 

4 
138 
165 

1,651 

2,094 

174 
21 

24 

5 
90 

-
-

941 

19,686 

14,027 

1,069 
3,990 

Salaries 
and wages 

Salaires 
et gages 

3 

196,000 

62,000 

20,200 
47,200 

76,600 

123,472,506 
161,636 860 

17,307,666 

539,600 

218,800 
729,000 

862,900 

31,400 
1,711,100 

426,300 

3,202,100 

7,378,200 

1,938,200 
84,400 

42,100 

29,200 
104,200 

7,500 

2,000 

1,668,866 

29,339,606 

24,005,200 

1,630,200 
3,704,200 

-Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

62 

18 

2 
10 

22 

24,329 
16,149 

8,667 

35 

8 
340 

48 

23 
225 
449 

1,975 

3,669 

1,097 
104 

16 

7 
61 

-
-

606 

1,666 

1,304 

164 
197 

Female 

Femmes 

4 

2 

2 

20,471 
6,786 

3,668 

183 

74 
642 

39 

6 
69 

267 

1,038 

1,083 

97 
35 

14 

3 
37 

-
1 

469 

8,741 

5,037 

397 
3,307 

Salaries 
and wages 

Salaires 
et gages 

3 

12,900 

3,800 

400 
3,400 

5,300 

11,257,866 
4,902,166 

2,640,306 

63,000 

18.200 
187,900 

21,800 

7,700 
69,900 

168,000 

646,600 

1,016,100 

299,200 
21,200 

11,500 

6,100 
23.000 

-
100 

203,760 

2,636,706 

1,894,600 

140,500 
601,600 

d 
Z 

1 

2 
3 
4 
5 

6 

7 
3 

9 

10 

11 
1? 

13 

14 
16 
16 

17 

18 

19 
20 

21 

22 
23 

24 

25 

26 

27 

28 

29 
30 

{>) Les boulangeries se rapportant au Recensement de I'industrie ne sont paa comprises. 
C) IJCS laiteries se rapportant au Recensement de I'industrie ne sont pas comprises. 
{') Producteurs-distributeurs de lait ne sont pas compris. 
(*) Ce chiffre comprend des ventes de viande de $34,716,600. 
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Table 5.—Betail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OP STORES, SALES, STOCKS. PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand.end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin- de 
I'annee 

(prix coutant) 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

ONTABIO-Con.—suite 

Automotive group—Groupe de I'automobile.. 

Motor vehicle dealers—Marchands de vehicules-
moteur— 

Automobile dealers—Marchands d'automobiles. 
Automobile dealers with wholesale car departments 

—Marchands d'automobiles avec commerce de 
gros d'automobiles 

Automobile dealers with farm implements—Mar 
chands d'automobiles avec instruments aratoires 

Used car dealers—Marchands d'automobiles usages 
Accessory, tire and battery shops—Accessoires, pneus 

et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres etablisse

ments de vehicules-moteur *. 

Apparel group—Groupe du vStement. 

2S 

Men's and boys' clothing and furnishings stores—Ve
tement et lingerie (hommes et garcons)— 

Men's clothing or clothing and furnishings stores— 
Magasins de vetements ou de vetements et lin
gerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour 
hommes 

Men's hat stores—Magasins de chapeaux pour 
hommes ; . . . 

Custom tailors and 'made-to-measure clothing-
Tailleurs et vetement sur mesure 

Family clothing stores—Vetements pour toute la 
famille 

Women's apparel and accessories stores—Vetement 
de femmes et accessoires— 

Women's ready-to-wear stores—Magasins de con
fection pour femmes ,. -

Hosiery, lingerie and accessories stores—Bas, lin
gerie et accessoires 

Millinery stores^Magasins de modes 
Furriers—fur shops—Fourreurs 
Infants' and children's wear stores—Magasins de 

vetement pour enfants , 
Other women's apparel stores—Autres magasins 

pour femmes 
Shoe stores—Magasins de chaussures— 

Men's shoe stores—Magasins de chaussures pour 
hommes 

Women's shoe stores—Magaains de chaussures pour 
femmes 

Family shoe stores—Magasins de chaussures pour 
toute la famille 

Building materials group—Groupe des materiaui 
de construction 

Hardware stores—QuincaiUeries— 
Hardware stores—QuincaiUeries 
Hardware and farm implements—Ferronnerie et 

instruments aratoires 
Lumber and building material dealers—Marchands 

de bois d'ceuvre et materiaux de construction— 
Lumber and building materials—Bois d'ceuvre et 

materiaux de construction 

7,119 

787 

38 
168 

349 
1,025 
4,627 

46 

6,668 

742 

154 

20 

662 

651 

1,035 

270 
427 
178 

75 

166 

27 

26 

736 

2,026 

1,096 

22 

281 

266,443,700 

114,223,100 

33,416,600 

3,687,100 
7,310,800 

9,330,400 
17,103,200 
80,128,900 

1,243,600 

126,663,366 

24,807,600 

3,274,600 

565,900 

8,346; 800 

25,277,800 

27,403,600 

4,779,600 
2,776,800 
6,494,300 

806,200 

679,100 

598,200 

736,800 

19,116,000 

70,020,460 

26,723,500 

600,100 

20,496,100 

25,664,106 

13,085,600 

4,115,400 

415,600 
899,400 

1,297,900 
1,452,700 
3,227,400 

270,200 

33,859,966 

8,134,400 

1,056,900 

134,600 

1,037,900 

8,370,100 

4,768,800 

963,200 
238,400 

1,757,000 

242,300 

151,000 

158,600 

195,800 

6,650,900 

18,621,266 

9,760,400 

171,300 

4,460,300 

3,512 

255 

21 
65 

113 
484 

2,634 

24 

1,366 

217 

51 

" 4 

292 

211 

187 

31 
57 
46 

14 

59 

10 

2 

175 

843 

438 

11 

123 

148 

4 
7 

124 

617 

13 

2 

1 

7 

44 

186 

71 
170 

6 

35 

63 

44 

1 
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Tableau fi.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que lea chiffres ne sont pas donnes afin de ne pas devoiler dea operations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

—Proprietaires 

Heceiving a s ta ted salary 

Male 

H o m m e s 

3,273 

475 

62 

22 
91 

199 
600 

1,809 

25 

1,860 

454 

80 

1 

219 

277 

290 

26 
33 
96 

6 

29 

7 

12 

270 

1,612 

629 

12 

104 

A salaire fixe 

Female 

F e m m e s 

47. 

4 

-

1 

6 
6 

.31 

1 

626 

21 

5 

-
2 

36 

247 

87 
153 

8 

23 

19 

1 

2 

22 

37 

26 

-

2 

Salaries 

Salaires 

3 

4,976,760 

991,300 

140,600 

41,000 
189,200 

397,600 
822,800 

2,365,300 

38,900 

4,179,700 

963,400 

140,300 

1,300 

371,900 

594,800 

908,000 

117,700 
180,500 
232,500 

35,400 

63,900 

11,900 

36,100 

631,400 

1,716,066 

1,023,700 

17,200 

205,000 

Employmen t and wage facta— 

Full - t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

15,237 

6,268 

1,595 

184 
272 

668 
1,767 
4,403 

90 

4,607 

1,159 

154 

30 

551 

827 

312 

17 
21 

322 

9 

27 

48 

48 

1,076 

6,393 

1,711 

28 

1,889 

Female 

F e m m e s 

1,188 

487 

139 

14 
12 

68 
100 
355 

13 

5,303 

199 

17 

2 

196 

1,263 

2,208 

310 
328 
236 

49 

96 

5 

7 

387 

811 

369 

7 

200 

Salaries 
and wages 

Salaires 
et gages 

3 

20,443,906 

9,863,700 

• 2,703,800 

277,900 
371,900 

836,100 
1,959,500 
4,330,800 

116,200 

16,869,960 

1,871,600 

199,600 

67,900 

965,300 

2,310,800 

2,245,500 

240,500 
262,500 
706,200 

52,200 

96,300 

63,900 

79,900 

1,707,700 

8,288,106 

3,189,100 

33,900 

2,578,300 

Smploiement et remuneration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

2,768 

351 

54 

20 
107 

156 
430 

1,592 

59 

2,073 

683 

109 

19 

192 

261 
1 

101 

14 
20 
72 

4 

18 

4 

23 

5'63 

1,135 

449 

7 

357 

Female 

F e m m e s 

382 

38 

7 

3 
6 

23 
48 

253 

4 

2,879 

124 

.17 

3 

100 

'563 

1,049 

205 
250 
133 

52 

84 

-
11 

288 

203 

134 

2 

18 

Salaries 
and wages 

Salaires 
e t gages 

3 

848,406 

140,900 

46,500 

6,200 
49,000 

45,700 
131,900 
417,000 

11,200 

1,317,100 

197,500 

33,900 

7,800 

93,300 

209,900 

332,400 

58,400 
72,200 
86,200 

13,200 

28,400 

1,300 

9,500 

173,100 

465,460 

154,300 

1,500 

173,000 

d 
Z 

I 

2 

3 

4 
6 

6 
7 
8 

9 

10 

11 

12 

13 

14 

15 

16 

17 
18 
19 

20 

21. 

22 

23 

24 

25 

26 

27 

28 
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Table 5.—Betail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OF STORES, SALES. STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coOtant) 

Proprietors 

Not on payroll 

Ne figurant pas dana 
la feuille de paye 

Malo 

Hommes 

Female 

Femmes"] 
<>4 

ONTABIO-Con.—suite 

Building materials group-Con.—Groupe des ma
teriaux de construction-fin . 

Lumber and building materials, coal and wood— 
Bois d'ceuvre et materiaux de construction, char, 
bon et bois de chauffage 

Other building materials-r-Autres materiaux de cons
truction • .' 

Electrical supply stores—Magasins d'appareils eiec-
triques 

Heating and plumbing equipment dealers—Mar-
,chands d'appareils de chauffage et de plomberie. 

Paint, glass and wallpaper stores—Magasins de pein-
ture, vitre et tenture 

Furniture—household—radio group—Groupe des 
meubles, articles de menage et radio 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles et pompes fu

nebres : 
Household appliance or radio dealers—Marchands 

d'appareils de menage ou de radio— 
Household appliance stores—Magasins d'appareils 

de menage 
Household appliance stores with radios—Magasins 

d'appareils de menage et radios 
Radio and music stores—Magasins de radio et de 

musique— 
Radio specialty stores^Magasins de radio (spe-

cialite) „ 
Radioand music stores—Magasins de radio et de 

musique ? 
Piano and music stores—Magasins de piano et de 

musique : 
Other home furnishings and appliance stores—Autres 

magasins d'appareils et fournitures de maison— 
Antique shops—Antiquailles 
Cyhina, glassware, kitchenware stores—VaisseUe, 

' verrerie, batterie de cuisine 
Floor coverings, curtains, interior decorations— 

Tapis, rideaux, decorations interieures 
Pictures and picture framing stores—"Tableaux et 

cadres 
Other home furnishings stores—Autres magasins de 

fournitures de maison 

Restaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restau
rants, cafeterias et salles k manger 

Eating places with other merchandise—Salles k man
ger et autres marchandises.-. 

Refreshment booths and stands—Pavilions et kios-
ques do rafratchissements 

Other retail stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments 
aratoires 

107 

66 

141 

115 

209 

1,515 

368 

177 

386 

200 

106 

15 

63 

81 

3,663 

1,785 

1,264 

614 

9,362 

647 

12,114,500 

2,381,400 

2,245,200 

1,882,400 

3,677,200 

62,836,166 

23,369,600 

3,718,900 

10,361,700 

9,091,900 

1,234,700 

1,072,700 

61,700 

394,200 

1,570,700 

1.598,600 

206,000 

155,400 

64,372,506 

36,480,500 

15,127,400 

2,764,600 

267,846,366 

7,835,400 

1,906,100 

293,200 

590,500 

320,900 

1,129,600 

12,667,206 

5,159,500 

1,095,000 

2,114,300 

1,724,400 

226,300 

172,600 

21,300 

254,500 

683,100 

611,100 

70,800 

26,300 

1,619,366 

919,700 

616,600 

83,000 

37,459,106 

939,200 

110 

90 

135 

70 

19 

20 

32 

21 

10 

2,167 

993 

679 

435 

4,123 

648 

20 

IS 

4 

1 

1 

42S 

176 

161 

101 

460 

4 
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux. > 

—Proprietaires Employment and wage facts—Emploiement et remuneration 

Receiving a stated salary 

A salaire fixe 

Full-time employees 

Personnel k temps entier 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

49 

16 

67 

60 

75 

613 

172 

98 

84 

126 

38 

4 

3 

12 

22 

34 

15 

6 

1,569 

1,000 

494 

76 

3,593 

128 

Female 

Femmes 

Salaries 

Salaires 

Male 

Hommes 

159 

60 

83 

16 

339 

1 

121,900 

23,800 

100,100 

94,800 

129,600 

1,347,906 

477,500 

204,900 

146,100 

265,400. 

60,900 

6,200 

2,200 

24,300 

61,200 

73,100 

19,000 

8,100 

1,914,200 

1,150,200 

686,900 

78,100 

6,380,360 

143,800 

939 

163 

169 

192 

302 

3,724 

1,387 

204 

i;i27 

569 

65 

106 

1 

25 

97 

102 

22 

19 

6,097 

4,437 

1,134 

426 

13,348 

343 

Female 

Femmes 

82 

22 

49 

19 

73 

1,011 

289 

41 

311 

147 

22 

36 

3 

Salaries 
and wages 

Salaires 
et gages 

Male 

Hommes 

20 

86 

40 

10 

7 

58,900 

213,600 

163,200 

30,100 

22,300 

7,680 

4,984 

1,704 

392 

4,391 

26 

1,329,100 

229,500 

247,800 

271,300 

409,100 

6,202,166 

2,342,000 

242,800 

.1,929,900 

998,700 

92,500 

105,000 

3^200 

8,791,006 

6,726,600 

1,806,300 

258,100 

20,199,666 

32.'S,500 

181 

131 

247 

27 

33 

4 

16 

16 

24 

10 

5 

1,316 

514 

512 

289 

5,966 

260 

Female 

Femmes 

2 

14 

4 

20 

276 

39 

21 

82 

27 

2,659 

901 

798 

360 

1,866 

22 

Salaries 
and wages 

Salaires 
et gages 

47,000 

26,200 

14,600 

18,000 

30,800 

329,766 

89,300 

30,300 

103,300 

42,900 

12,500 

11,300 

2,100 

6,300 14 

9,000 

17,700 

2,700 

2,300 

752,860 

395,900 

277,100 

79,800 

2,118,366 

62,300 
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Table 5.—Betail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
rann6e 

(prix coOtant) 

Proprietors 

N ot on payroll 

N e figurant paa dans 
la feuille de paye 

Male 

H o m m e s 

Female 

F e m m e s 

ONTABIO-Con.—f in 

Other retail s tores-Con.—Autres magasins dc de
tail-fin 

Farmers ' supplies—Fournitures pour fermiers—, 
Feed stores (flour, feed, grain, seed)—Magasins de 

provende (farine, provende, grain e t grain de 
, semence) 

Fa rmer s ' supply stores—Magasins de fournitures 
pour fermiers ,. 

Harness shops—Selleries 
Book and stat ionery stores—lAbrairies e t papeteries 
Coal and wood yards (ice dealers)—Cours k charbon 

ct bois, marchands de glace— 
Coal and wood yards (including ice)—Cours k char

bon (glace y comprise) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies— 
Drug stores wi thout soda fountain—Pharmacies 

sans comptoir de rafralchissements 
Drug stores wi th soda fountain—Pharmacies avec 

comptoir de rafratchissements 
Florists—Fleuristes -. -, - • • 
Gift, novel ty and souvenir shops—Magasins de bibe

lots, nouveautea et souvenirs 
Camera and photographic supply stores—Magasins de 

cameras e t fournitures de photographic 
JeweUery stores—Bijouteries 
Luggage and leather goods stores—Valises et mar

chandises en cuir - ; 
Musical instrument stores (without radios or pianos)— 

Magasins d ' instruments de musique (sans pianos 
ou radios) 

Newsdealers—Magasins de journaux 
Newsdealers and smallwares—Marchands de journaux 

et bibelots -
Office, store and school furniture, equipment and 

supplies—Marchands de fournitures e t outillage de 
bureau, magasin e t ecole 

Opticians and optometrists—Opticiens e t optome-
tristes -, 

Sporting goods stores—Magasins d'articles de sport 
Scientific and medical instruments—Instruments 

scientifiques et medicaux 
Tobacco stores and stands—Magasins et comptoirs 

de tabac 
Liquor stores—Magasins de liqueurs— 

Government liquor stores—Magasins de liqueurs du 
gouvernement 

Brewers's warehouses(')—Entrepdts de brasserieC) 
Wine stores—Magasins de vins - - -

Patent medicine, perfumes, extracts, etc.—Medica
ments brevetes, parfums, extraits, etc 

Miscellaneous kinds of business—Divers genres de 
commerce 

27 Second-hand group—Groupe de la marchandise 
lie seconde main 

Automobile parts and accessories—Pieces detachees 
et accessoires d'automobiles 

Book stores—Librairies 
Clothing and shoe stores—Vetement et chaussures 
Furniture stores—Magasins de meubles , ^ 
All other second-hand stores—Autres magasins d'ar-| 

tides usages 

498 

105 
98 

214 

1,113 
165 

1,140 

580 
366 

215 

23 
'628 

39 

41 
72 

25 

132 

274 
195 

10 

1,909 

130 
136 
49 

70 

498 

681 

116 
41 

110 
251 

17,244,900 

2,478,300 
375,900 

4,269,600 

53,832,100 
1,900,600 

29,278,400 

19,930,100 
4,240,400 

1,631,700 

1,287,400 
17,018,600 

1,011,000 

429,500 
910,800 

257,000 

13,491,400_ 

2,559,400 
2,753,100 

1,830,500 

21,204,400 

33,035,500 
20,197,600 
2,501,600 

612,300 

6,728,900 

4,367,860 

1,014,700 
68,000 

411,000 
1,636,000 

163 1,228,100 

C) Includes retail business of brewers ' warehouses and brewers ' retail s tores. 

1,811,100 

373,700 
180,600 

1,223,300 

5,984,000 
160,000 

6,908,100 

3,391,500 
324,400 

611,700 

190,000 
5,731,100 

266,700 

178,000 
79,500 

54,100 

1,995,300 

298,600 
657,800 

87,600 

2,118,600 

2,011,600 
261,600 
291,200 

108,100 

1,221,200 

998,300 

267,300 
28,700 
112,300 
322,200 

267,800 

308 

71 
72 
74 

542 
126 

316 

109 
136 

5 
228 

119 
84 

5 

932 

34 

227 

461 

66 
27 
72 
145 

101 

22 

30 
4 

10 
65 

54 

165 

55 

36 

7 
14 
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Tableau S.—Commerce de d£tall, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEOTLLE DE PAYS 

Un (x) indique que les chiffrea ne sont pas donnes afin de ne pas devoiler des operations individuelles. mais ces chiffres 
sont inclus dans les totaux. 

—Proprietaires Employment and wage facts—Emploiement et remuneration 

Receiving a stated salary 

A salaire fixe 

Full-time employees 

Personnel î  tennps entier 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

Female 

Femmes 

Salaries 

Salaires 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

206 

35 
23 
86 

524 
36 

613 

333 
137 

43 

13 
337 

109 
95 

2 

656 

12 

113 

236 

67 

65 

94 

19 

282.300 

47,400 
22,400 

138,100 

900,400 
49,700 

1,295,200 

732,700 
232,000 

86,100 

34,700 
742,400 

46,800 

21,600 
14,200 

14,200 

86,400 

295,200 
154,700 

4,900 

828,000 

3,000 

•23,700 

180,600 

346,466 

90,000 
6,300 
31,000 

.114,800 

105,300 

804 

98 
23 
237 

3,148 
407 

1,111 
346 

1,124 

141 

177 

21 

714 

526 
508 
161 

33 

397 

378 

148 
2 
14 
114 

100 

87 

15 

378 

355 
16 

601 

890 
202 

157 

39 
616 

36 

26 

772,200 

100,100 
17,100 

626,200 

3,902,900 
460,000 

2,607,500 

1,781,200 
516,500 

100,800 

149,600 
1,910,800 

99,900 

49,200 
78,600 

11,200 

364 

76 
•27 

8 

366 

3 
30 
8 

7 

120 

2,682,300 

312,800 
199,000 

80,500 

937,300 

904,700 
833,600 
249,400 

44,900 

646,700 

367,606 

137,200 
2,300 
11,200 

106,700 

110,200 

338 

1,393 
442 

1,084 

917 
209 

172 

27 

411 

158 
24 
32 

5 

100 

112 

37 

2 
140 

208 

350 
1,52 

153 

8 
222 

28 

1 

256 

28 

94,300 

30,900 
4,800 

41,900 

529,400 
48,300 

321,900 

317,100 
71,200 

50,300 

3,300 
100,300 

15,300 

3,000 
10,500 

3,500 

16,600 

19,900 
18,700 

300 

144,100 

131,800 
12,800 
9,100 

4,000 

52,700 

36,460 

700 
3,900 
15,400 

7,600 

(•) Ce chiffre comprend les ventes au detail des entrepots de biSre ainsi que celles des magasins. 
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Table 5.—Betail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OF STORES, SALES, STOCKS. PERSONNEL AND PAYROLL 

An (x) indicates that figures arei withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

.1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coOtant) 

Proprietors--

Not on payroll 

Ne figurant pas dans 
" la feuille de paye 

Male 

Hommes 

Ferhale 

Femmes 

MANITOBA 

Total, all stores—Total, tous /1941. 
magasins ; \1930. 

Food group—Groupe dc I'aUmentation 

Bakery productsstores(')—Produits dela boulangerieP) 
Candy and confectionery stores—Bonbons et confi

series— 
Candy, nut stores—Bonbons et noix 
Confectionery stores—Confiseries 

Dairy, products dealers—Marchands de produits 
laitiers— 

Dairy products stores(')—Magasins de produits lai-
tiers(') 

Eggs and poultry stores—Magasins d'ceufs et vo
lailles 

Milk dealers(3)—Laiteries(3) 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (sans 

comptoir de viandes fraiches) 
Combination stores (groceries and meats)—Epiceries 

et boucheries combinees..: 
Meat markets (including sea foods)—Boucheries 

(comprenant poisson)— 
Meat markets—Boucheries 
Fish markets—Poissonneries: 

Other food stores—Autres magasins de denrees ali
mentaires 

Country general stores—Magasins gSneraux de 
campagne 

General merchandise group—Groupe des mar 
chandlses generates 

Department stores and mail order houses or offices-
Magasins k rayons et maisons ou bureaux de vente 
par correspondance 

General inerchandise and dry goods stores—Magasins 
de marchandises generales et sSches -. 

Variety stores—Bazars 

Automotive group—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vehicules-
moteur— 

Automobile dealers—Marchands d'automobiles— 
Automobile dealers with wholesale car departments 

—Marchands d'automobiles avec commerce de 
gros d'automobiles 

Automobile dealers with farm implements—Mar
chands d'automobiles avec instruments aratoires 

Used car dealers—Marchands d'automobiles usages 
Accessory, tire and battery shops—Accessoires, pneus 

et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments^Autres etablisse

ments de vehicules-moteur 

7,219 
6,859 

2,248 

31 

463 

10 
11 
44 

1,095 

368 

203 
7 

14 

1,060 

111 

23 

71 
17 

1,662 

120 

10 

68 
17 

27 
196 
633 

(1) Bakeries reporting^ Census of Industry not included. 
(') Dairies reporting to Census of Industry not included. 
C) Producer-distributors of milk not included. 
C) Included in this figure are meat sales of 13,086,200. 

210,833,406 
189,243,906 

33,864,266 

193,200 

66,400 
3,347,500 

20,700 

67,500 
418,300 
780,000 

11,611,600 

(') 14,634,600 

2,640,600 
16,100 

108,700 

16,997,966 

61,269,666 

61,209,000 

36,639,966 

6,076,200 

10,864,100 

1,756,200 
237,800 

1,040,100 
2,730,400 
7,917,400 

27,700 

36,019,566 
28,253,766 

2,466,666 

8,000 

6,900 
244,600 

4,000 
2,400 
30,400 

1,260,200 

834,800 

67,200 
3,500 

7,400 

4,$83,800 

8,299,6 

8,299,600 

2,738,969 

644,500 

1,053,400 

245,800 
26,600 

164,900 
278,500 
369,900 

6,400 

4,621 
5,421 

1,381 

12 

2 
306 

4 

4 
6 
26 

702 

179 

121 
• 10 

689 

33 

618 

48 

29 

9 
115 
409 

442 
441 

213 

4 

1 
56 

128 

16 

66 

1 

10 

file:///1930
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAOASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles. mais ces ohifires 
. . _ . . . . _ sont inclus dans les totaux. 

—Proprietaires 

Receiving a s t a t ed sa lary 

A salaire fixe 

Male 

H o m m e s 

2,414 
993 

597 

11 

1 
107 

2 

6 
3 

20 

249 

116 

79 
1 

3 

266 

25 

25 

491 

72 

2 

41 
10 

10 
96 

267 

3 

Female 

F e m m e s 

181 
66 

66 

3 

1 
14 

• -

1 

29 

8 

-

-

12 

6 

6 

3 

1 

-

-

1 
1 

-

Salaries 

Salaires 

3 

3,6.36,306 
1,965,466 

585,766 

12,500 

700 
88,100 

1.800 

4,400 
6,800 

24,300 

242,200 

124,700 

76,000 
1,600 

2,700 

289,666 

47,606 

47,000 

581,506 

102,000 

4,800 

49,400 
7,400 

19,100 
105,700 
290,100 

6,000 

Employmen t and wage f a c t s -

Ful l - t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

11,628 
11,446 

1,395 

12 

2 
116 

1 

3 
67 
20 

363 

694 

212 
2 

3 

619 

3,4,54 

3,454 

1,968 

382 

660 

91 
6 

118 
296 
465 

2 

Female 

F e m m e s 

8,759 
6,366 

586 

15 

10 
203 

1 

4 
28 

169 

133 

10 

' 1 

333 

4,661 

4,661 

112 

23 

42 

2 

16 
10 
19 

-

Salaries 
and wages 

Salaires 
et gages 

t 

18,891,166 
18,946,360 

1,461,660 

15,600 

7,000 
172,400 

2,100 

1,700 
75,900 
36,500 

328,000 

655,900 

153,900 
500 

6,100 

607,666 

7,643,160 

7,543,100 

2,468,066 

470,200 

1,028,200 

80,700 
5,000 

200,000 
267,000 
414,100 

2,800 

-Emploiement e t remuneration 

P a r t - t i m e employees 

Personnel k temps partiel 

Male 

H o m m e s 

3,682 
1,289 

636 

16 

" 2 
45 

-

7 
10 

, 194 

222 

129 
4 

6 

264 

99 

99 

606 

92 

22 

30 
6 

17 
116 
220 

4 

Female 

F e m m e s 

1,987 
676 

288 

7 

6 
131 

-

1 
7 

78 

46 

8 

4 

213 

372 

372 

27 

4 

-
2 

1 
1 

19 

-

Salaries 
and wages 

Salaires 
et gages 

i 

1,324,460 
652,560 

188,266 

3,700 

1,600 
32,600 

_ 

1,400 
4,600 

56,300 

64,800 

21,100 
900 

1,200 

84,866 

273,460 

273,400 

148,466 

25,900 

22,400 

9,800 
1,800 

3,000 
24,100 
61,000 

400 

d 

z 

1 
2 

3 

4 

5 
6 

7 

8 
9 

10 

11 

12 

13 
14 

15 

16 

17 

18 

19 

20 

21 

22 
23 

24 
26 
26 

27 

O Les boulangeries se rapportant au Recensement de I'industrie ne sont pas comprises. 
(') Les laiteries se rapportant au Recensement de I'industrie ne sont pas comprises. 
(*) Producteurs-distributeurs de lait ne sont pas compris. 
(*) Ce chiffre comprend des ventes de viande de $3,086,200. 
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Table 5.—Retail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x)'indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coOtant) 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

MANITOBA-Con.—suite 

Apparel group—Groupe du vStement. 

Men's and boys' clothing and furnishings stores—Ve-
tement et lingerie (hommes et garcons)— 

Men's clothing or clothing and furnishings stores— 
Magasins de vetements ou de vetements et lin
gerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour 
hommes 

Men's hat ^stores—Magasins do chapeaux pour 
hommes 

Custom tailors and made-to-measure clothing-
Tailleurs et vetement sur mesure 

Family clothing stores—Vetements pour toute la 
famille 

Women's apparel and accessories stores—Vetement 
de femmes et accessoires— 

Women's ready-to-wear stores—Magasins do con
fection pour femmes 

Hosiery, lingerie et accessories stores—Bas, lingerie 
et accessoires 

Millinery stores—Magasins de modes 
Furriers—fur shops--Fourreurs 
Infants' and children's wear stores—Magasins de 

vetement pour enfants 
Other women's .apparel stores—Autres magasins 

pour femmes. 
Shoe stores—Magasins de chaussures— 

Men's shoe stores—Magasins de chaiussures pour 
hommes 

Women's shoe stores—Magasins de chaussures pour 
femmes 

Family shoe stores—Magasins de chaussures pour 
toute la famille 

Building materials group—Groupe des materiaux 
de construction 

20 

22 

Hardware stores—QuincaiUeries— 
Hardware stores—QuincaiUeries 
Hardware and farm implements—Ferronnerie et 

instruments aratoires 
Lumber and building material dealers—Marchands 

de bois d'ceuvre et materiaux de construction— 
Lumber and building materials—Bois d'ceuvre et 

materiaux de construction 
Lumber and building materials, coal and wood— 

Bois d'oeu-vre et materiaux de construction, char
bon et bois de chauffage 

Other building materials—Autres materiaux de cons
truction 

Electrical supply stores—Magasins d'appareils elec-
triques 

Pleating and plumbing equipment dealers—Mar-
_ chands d'appareils de chauffage et de plomberie. 

Paint, glass and wallpaper stores—Magasins de pein-
ture, vitre et tenture 

Furniture—household—radio group—Groupe des 
meubles, articles de menage et radio 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles et pompes 

funebres 

457 

2 

76 

72 

103 

10 
31 
33 

3 

25 

2 

4 

27 

366 

163 

20 

55 

85 

3 

10 

11 

136 

29 

8 

11,224,560 

1,828,900 

221,400 

843,200 

2,690,000 

2,689,800 

152,000 
-353,200 
977,000 

76,300 

259,900 

1,232,800 

11,831,600 

3,746,100 

451,100 

2,672,000 

4,505,000 

162,300 

76,800 

84,700 

135,600 

4,290,800 

937,600 

185,700 

2,890,860 

636,000 

62,700 

96,300 

789,600 

501,900 

30,600 
. 27,900 
241,700 

21,500 

88,800 

494,800 

2,848,660 

1,094,300 

100,500 

557,200 

1,032,400 

11,400 

12,200 

7,600 

33,000 

1,077,200 

186,400 

41,500 

46 

1 
10 
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont paa donnes afin de ne paa devoiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

—Proprietaires Employment and wage facts—Emploiement et remuneration 

Receiving a stated salary 

A salaire fixe 

Full-time employees 

Personnel k temps entier 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

28 

4 

7 

139 

Female 

Femmes 

Salaries 

Salaires 

Male 

Hommes 

3 

312,766 

48,100 

9,500 

38,400 

66,100 

62,100 

6,600 
9,200 

45,000 

3,600 

10,500 

13,600 

188,100 

107,500 

10,700 

22,500 

32,300 

7,200 

4,600 

3,300 

63,360 

20,000 

3,600 

621 

107 

1() 

75 

97 

44 

225 

19 

149 

246 

7 

6 

7 

17 

,469 

82 

22 

Female 

Femmes 

673 

19 

137 

247 

Salaries 
and wages 

Salaires 
et gages 

1,221,706 

167,400 

16,400 

109,400 

238,600 

260,300 

27,500 
49,200 
173,300 

3,600 

26,200 

169,800 

886,400 

41 

1 

11 

17 

-
3 

1 

2 

282,800 

17,800 

210,800 

329,600 

12,400 

6,300 

6,600 

•19,100 

679,966 

100,000 

33,400 

Male 

Hommes 

188 

43 

10 

27 

32 

Female 

Femmes 

276 

58 

Salaries 
and wages 

Salaires 
et gages 

3 

119,606 

15,300 

4,900 

11,100 

24,100 

27,000 

1,200 
7,000 
18,600 

1,400 

1,500 

7,500 

58,660 

18,100 

1,400 

13,600 

20,600 

600 

800 

3,100 

400 

62,866 

2,800 

400 
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Table 5.—Retali Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coutant) 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

MANITOBA-Con.—suite 

Furn i ture-household- radii) group - Con.—Grou
pe des meubles, articles de menage et radio-fin 

Household appliance or radio dea.lers—Marchands 
d'appareils de menage ou de radio— 

Householti appliaiice stores—Magasins d'appareils 
de menage " 

Household appliance stores with radios—Magasins 
d'appareils de menage et radios 

Radio and music stores—Magasins de radio et de 
musique— 
Radio specialty stores— 

cialite) 
Radio and music stores-

Magasins 'de radio (spe-

-Magasins de radio et de 
musique ._ 

Piano and music stores—Magasins de piano et de 
musique 

Other home furnishings and appliance stores-;-Autres 
magasins d'appareils et fournitures de maison.. 

Bestaurant group—Groupe des r e s t au ran t s— 

Restaurants, cafeterias and eating places—Restau
rants, cafeterias et salles k manger 

Eating places with other mercliandise—Salles fl man
ger et autres marchandises 

Refreshment booths and stands—Pavilions et kios-
ques de rafralchissements 

22 

25 

26 

Other retail stores—Autres magasins de detail... 

Farm implement dealers—Marchands d'instruments 
aratoires 

Farmers' supplies—Fournitures pour fermiers— 
Feecl stores (flour, feed, grain, seed)—Magasins de 

provende (farine, provende, grain e t grain de 
semence) ._ 

Farmers' supply stores—Magasins de fournitures 
pour fermiers 

Harness shops—Selleries 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon 

et bois, marchands de glace— 
Coal and wood yards (including ice)—Cours k char

bon et bois (glace y comprise) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies— 
Drug stores without soda fountain—Pharmacies 

sans comptoir de rafratchissements '. 
Drug stores with soda fountain—Pharmacies avec 

comptoir de rafratchissements 
Florists—Fleuristes -,•--
Gilt, novelty and souvenir shops—Magasins de bibe 

lots, nouveautes et souvenirs 
Camera and photographic supply stores—Magasins de 

cameras et fournitures de photographic 
JeweUery stores—Bijouteries 
Musical instrument stores (without radios or pianos)-

Magasins d'instruments de musique (sans pianos 
ou radios) 

Newsdealers—Magasins de journaux _. 
Newsdealers and smallwares—Marchands de journaux 

at bibelots 
Office, store and school furniture, equipment and 

supplies—Marchands de fournitures et outillage 
de bureau, magasin ii ecole— 

34 

12 

28 

6 

1 

12 

506 

232 

233 

41 

1,221 

261 

166 
16 

149 

102 
29 

1,507,000 

- 600,200 

274,800 

553,500 

232,000 

7,991,566 

4,466,600 

3,363,600 

172,400 

31,838,500 

3,199,100 

605,100 

982,000 
20,300 

617,600 

6,186,700 
63,400 

2,762,100 

3,459,300 
421,800 

84,800 

315,700 
2,199,800 

88,000 

326,600 

1,473,700 

404,400 

166,700 

28,700 

176,400 

85,100 

272,860 

121,300 

146,000 

-6,500 

4,552,400 

415,100 

72,700 

2 

364 

131 

144 

29 

663 

106 

30 

382,900 
8,300 

185,700 

468,200 
7,500 

680,200 

612,700 
14,500 

18,000 

63,400 
658,900 

28,600 

27,100 

11 
10 
9 

91 
14 

54 

13 
9 

7 

32 

3 

6 

67 

29 

29 

9 

32 

295,100 
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Tableau 5.—Commerce de detail, par genres de commerce pour lc Canada et les provinces 
1941—suite r , 

NOMBRE DE MAGASINS, VENTES, STCXJKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais oes chiffres 
sont inclus dans les totaux. 

-Proprietaires 

Receiving a stated salary 

A salaire fixe 

Male 

I Hommes 

3 

4 

6 

1 

r 

189 

105 

81 

3 

463 

68 

60 

Female 

Femmes 

Salaries 

Salaires 

Employment and wage facts—Emploiement et remuneration 

Full-time employees 

Personnel k temps entier 

3,100 

3,800 

9,700 

2,700 

20,400 

181,666 

104,100 

73,600 

3,900 

696,766 

80,800 

14,800 
900 

10,900 

70,000 

127,000 

113,300 
15,600 

9,700 

1,200 
64,800 

800 

1,400 

17,600 

Male 

Hommes 

174 

28 

19 

60 

34 

633 

396 

227 

11 

1,932 

142 

39 

55 

108 

626 
16 

181 

241 
21 

19 
121 

146 I 

Female 

Femmes 

26 

10 

1,687 

960 

610 

27 

711 

22 

68 

233 
31 

16 
103 

49 

Salaries 
and wages 

Salaires 
et gages 

283,700 

79,700 

23,800 

110,800 

48,500 

1,218,906. 

763,900 

439,300 

16,700 

2,727,760 

141,-600 

37,800 

49,200 

136,600 

691,100 
7,000 

234,600 

388,500 
41,400 

4,600 

44,700 
282,100 

10,500 

33,600 

306,800 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

4 

108 

43 

48 

17 

939 

126 

37 

11 

276 
79 

102 

161 
32 

10 

Female 

Femmes 

2 

476 

209 

264 

13 

268 

46 

Salaries 
and. wages 

Salaires 
et gages 

37,800 1 

1,100 2 

2,600 

16,600 

1,500 

100,268 

40,300 

67,800 

2,100 

232,606 

24,000 

14,400 

2,100 

5,100 

87,700 
9,700 

30,500 

67,100 
12,200 

1,100 

500 
9,300 

1,100 

2,900 

4,100 26 
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Table 5.—Eetall Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

N U M B E R OP STORES, SALES, S'TOCKS, P E R S O N N E L AND PAYROLL 

An (i) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

MANITOBA-Con.-fin 

Other retail stores-Con.—Autres magasins de de-
taU-fin 

Opticians and optometrists—Opticiens et optome-
. tristes ; 

Sporting goods stores—Magasins d'article de sport 
Tobacco stores and stands—Magasins et comptoirs de 

tabac 
Government liquor stores--Magasins de liqueurs du 

gouvernement 
Patent medicine, perfumes, extracts, etc.—Medica

ments brevetes, parfums, extraits, etc 
Miscellaneous kinds of business—Divers genres de 

commerce. 

Second-hand group—Groupe de la marchandise 
de seconde main 

Automobile parts and accessories—Pieces detachees 
et accessoires d'automobiles 

Book stores—Librairies 
Clothing and shoe stores—Vetement et chaussures 
Furniture stores—Magasins de meubles 
All other second-hand stores—Autres magasins d'ar

ticles usages 

SASKATCHEWAN 

Total, all stores—Total, tous /1941, 
magasins U930. 

Number 
of 

stores 

Nombre 
de 

magasins 

Food group—Groupe de I'alimentation 

Bakery proriucts storesCO—Produits de la boulangerie • >) 
Candy and confectionery stores—Bonbons et confi

series— -
Candy, nut stores—Bonbons et noix 
Confectionery stores—Confiseries 

Dairy products dealers—Marchands de produits 
laitiers— 

Dairy products stores(')—Magasins de produits lai-
tiersC) ,• 

Eggs and poultry stores—Magasins d'ceufs et vo
lailles 

Milk dealersP)—LaiteriesW 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (sans 

comptoir de viandes fraiches) 
Combination stores (groceries and meats)—Epiceries 

et boucheries combinees 
Meat markets (including sea foods)-Boucheries 

(comprenant poisson) 
Other food stores—Autres magasins de denrees ali

mentaires 

24 Country general stores—Magasins generaui de 
campagne. ,: 

25 
21 

107 

12 

11 

83 

128 

10,688 
10,841 

2,244 

18 

3 
519 

2 

2 
9 

12 

1,144 

170 

359 

1,929 

(1) Bakeries reporting to Census of Industry not included. 
(•) Dairies reporting to Census of Industry not included. 
(•) Producer-distributors ol milk not included; 
(<1 Included in this figure are meat sales ol 31,680,500. 

Sales 

Ventes 

1941 

386.000 
141.400 

1,327,400 

5,642,400 

129,100 

1,416,200 

1,065,660 

54,000 
41,000 
229,200 
428,600 

2.52,700 

186,885,800 
189,181,160 

26,602,466 

83,400 

3,010,700 

144,900 

.239,900 

12,351,400 

(<) 7,422,800 

3,222,800 

26,600 

32,689,666 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coOtant) 

43,600 
33,000 

112,700 

228,100 

26,900 

279,200 

245,466 

26,100 
8,400 

71,500 
62,200 

77,200 

37,261,506 
43,163,460 

2,558,766 

2,900 

327,600 

2,200 

19,200 

1,644,100 

435,800 

123,200 

3,700 

9,963,666 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

6,094 
8,142 

1,644 

15 

Female 

Femmes 

404 

10 

773 

80 

247 

5 

1,258 

376 
424 

151 

39 

103 

3 

6 

1 

73 
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Tableau S.—Commerce de detail, par genres de commerce poiir le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STACKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

—Proprietaires 

Receiving a stated salary 

A salaire fixe 

Male 

Hommes 

-

20 
19 

36 

-f 
i3 
15 

62 

is 
:4 
14 

• 21 

15 

3,642 
1,666 

689 

5 

176 

•2 

|2 

225 

61 

115 

3 

566 

Female 

Femmes 

1 

6 

-

6 

2 
4 

~ 

132 
46 

32 

-

10 

-

17 

2 

3 

-

36 

Salaries 

Salaires 

3 

65,300 
8,500' 

44,500 

-
9,400 

23,700 

81,706 

6,800 
6,400 

20,300 
31,200 

19,000 

3,373,606 
2,634,400 

484,566 

4,900 

105,100 

2,800 

900 

200,100 

67.300 

112,100 

1,300 

613,606 

Employment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

29 
9 

49 

83 

9 

86 

82 

5 

20 
33 

24 

9,776 
10,168 

1,286 

• 8 

134 

26 

14 

509 

339 

250 

-

1,161 

Female 

Femmes 

14 

30 

8 

10 

3 

11 

1 

8 

2 

4,871 
2,939 

442 

3 

. 169 

-

7 

155 

108 

10 

-

637 

Salaries 
• and wages 

Salaires 
et gages 

3 

54,100 
11,400 

70,100 

140,100 

12,200 

130,900 

84,360 

3,700 
700 

17,600 
34,700 

27,700 

13,466,200 
14,170,660 

1,232,666 

8,100 

131,700 

24,200 

23,000 

462,100 

402,400 

181,100 

-

1,317,666 

Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

3 
7 

11 

1 

-
61 

40 

6 
24 

10 

2,963 
2,111 

464 

1 

61 

1 

2 

169 

130 

100 

-

466 

Female 

Femmes 

3 
1 

20 

-
4 

3 

10 

3 
2 
5 

~ 

1,768 
417 

227 

2 

71 

1 

7 

103 

37 

6 

-

306 

Salaries 
and wages 

Salaires 
et gages 

t 

1,800 
2,100 

7,600 

100 

400 

•8,200 

6,466 

400 
2,600 
2,700 

800 

1,694,106 
745,706-

146,706 

1,000 

20,100 

400 

1,900 

60,700 

41,600 

26,100 

-

139,360 

d 
Z 

I 
2 

3 

4 

6 

6 

7 

8 
9 

10 
11 

12 

13 
14 

16 

13 

17 

18 

19 

20 

2.1 

22 

23 

24 

O Les boulangeries se rapportant au Recensement de I'industrie ne sont pas comprises. 
C) Les laiteries se rapportant au Recensement de I'industrie no sont pas comprises. 
(*) Producteurs-distributeurs de lait ne sont pas compris. 
(*) Ce chiffre comprend des ventes de viande de $1,680,500. 
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Table 5.—KetaU Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magaains 

Sales 

Ventes 

1941 

Stocks on 
hand.end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coOtant) 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

SASKATCHEWAN-Con.-suite 

General mercbandise group—Groupe des mar
chandises generates 

Dep'artment stores and mail order houses or offices— 
Magasins k rayons et maisons ou bureaux de vente 
par correspondance 

General merchandise and dry goods stores—Magasins 
de marchandises generales et seches 

Variety stores—Bazars 

Automotive group—Groupe de I'automobUe 

Motor vehicle dealers—Marchands de vehicules-
moteur— 

Automobile dealers—Marchands d'automobiles 
Automobile dealers with wholesale car departments 

—Marchands d'automobiles avec commerce de 
gros d'automobiles 

Automobile dealers with farm implements—Mar
chands d'automobiles avec instruments aratoires. 

Used car dealers—Marchands d'automobiles usages 
Accessory, tire and battery shops—Accessoires, pneus 

et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres etablisse

ments de vehicules-moteur 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores—Ve
tement et lingerie (hommes et garcons)— 

Men's clothing or clothing and furnishings stores— 
Magasins de vetements ou de vetements et lin
gerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour 
hommes 

Men's hat stores—Magasins de chapeaux pour 
hommes 

Custom tailors and made-to-measure clothing— 
Tailleurs et vetement sur mesure 

Family clothing stores—Vetements pour 'toute la 
famille 

Women's apparel and accessories stores—Vetement de 
femmes et accessoires— 

Women's ready-to-wear stores—Magasins de con
fection pour femmes 

Hosiery, lingerie and accessories stores—Bas, lin
gerie et accessoires 

Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs 
Infants' and children's wear stores—Magasins de 

vetement pour enlants 
Other women's apparel stores—Autres magasins 

pour femmes 
Shoe stores—Magasins de chaussures— 

Men's shoe stores—Magasins de chaussures pour 
hommes 

Family shoe stores—Magasins de chaussures pour 
toute la famille 

126 

46 

66 
24 

1,619 

236 

13 

166 
13 

46 
382 
772 

2 

367 

22,649,660 

22,649,000 

37,138,360 

15,406,000 

4,610,000 

6,965,900 
214,000 

420,500 
3,686,200 
7,003,000 

34,700 

10,999,866 

1,927,600 

223,700 

. 296,600 

6,061,000 

1,964,500 

164,600 
174,700 
266,100 

67,700 

23,600 

870,000 

4,896,700 

4,896,700 

4,237,960 

1,991.900 

670,000 

692,700 
27.800 

118,600 
348,900 
469,400 

18,700 

3,289,600 

752,600 

79,200 

77,200 

1,473,200 

411,400 

36,600 
24,100 
64,300 

18,500 

10,600 

342,600 

29 

29 

1,U9 

110 

64 
10 

36 
293 
676 

1 

107 

16 

63 

25 
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Tableau 5.—Commerce de d£tall, par genres de commerce pour le Canada et le^ provinces, 
1941—suite 

NOMBRE DE MAOASINS, •VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que lea chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

• —Proprietaires Employment and wage facts—Emploiement et remuneration 

Receiving a stated salary 

A salaire fixe 

Full-time employees 

Personnel k temps entier 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

Female 

Femmes 

Salaries 

Salaires 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

21 

611 

124 

16 
129 
229 

2 

118 

39 

22 

36,366 

36,300 

746,660 

155,500 

11,800 

163,700 
11,700 

16,600 
126,600 
259,100 

2,100 

266,666 

61,400 

12,800 

17,400 

48,800 

33,400 

2,700 
4,800 
5,000 

2,400 

300 

17,600 

1,628 

1,028 

2,318 

991 

210 

302 
12 

48 
332 
421 

2 

491 

101 

13 

16 

246 

34 

3 
1 
17 

1,616 

1.516 

109 

62 

14 

14 

4 
12 
12 

1 

689 

10 

2 

9 

326 

169 

11 
24 
26 

10 

2,632,360 

2,632,300 

2,651,800 

1,269,600 

303,400 

290,400 
8,900 

41,900 
285,200 
360,400 

2,000 

1,146,866 

189,900 

17,000 

23,900 

535,400 

199,300 

10,800 
21,200 
46,900 

2,600 

93,800 

74 

74 

621 

148 

161 
5 

23 
88 
186 

1 

136 

45 

627 

238 

7 

126 

164,206 

154,200 

188,366 

87,300 

12,400-

40,200 
1,400 

0,400 
21,700 
45,600 

400 

166,660 

12,100 

1,100 

4,600 

48,600 

17,700 

2,300 
3,300 
4,900 

1,100 

1,000 

8,900 23 

97404—7J 
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« ' 

Table S.—Retail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OF STORES, SALES, STOCKS. PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included ' 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
. de 
magasins 

Sales 

Ventes 

1041 

Stocks on 
hand,end 

of year 
(at cost) 

. Stocks en 
magasin k 
.la fin de 

I'annee 
(prix coutant) 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female ' 

Femmes 

SASKATCHEWAN-Con.—suite 

Building materials group—Groupe des materiaui 
de construction 

Hardware stores—QuincaiUeries— 
Hardware stores—QuincaiUeries ^ 
Hardware and farm implements—Ferronnerie et 

instruments aratoires 
Lumber and building material dealers—Marchands 

de bois d'ceuvre et materiaux de construction— 
Lumber ancl building materials—Bois d'ceuvre et 

materiaux de construction 
Lumber and building materials, coal and wood— 

Bois d'oeuvre et materiaux de construction, char
bon et bois de chauffage 

Other building materials—Autres materiaux de cons
truction 

Electrical supply stores—Magasins d'appareils eiec-
triques 

Heating and plumbing equipment dealers—Mar
chands d'appareils de chauffage et de plomberie.. 

Paint, glass and wallpaper stores—Magasins de pein-
ture, vitre et tenture 

10 Furniture—household—radio group—Groupe des 
meubles, articles de menage et radio 

pompes 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles... 
Furniture and undertaker—Meubles et 

funebres 
Household appliance or radio dealers—Marchands 

d'appareils de menage ou de r ad io -
Household appliance stores—Magasins d'appareils 

de menage 
Household appliance stores with radios—Magasins 

d'appareils de menage et radios 
Radio and music stores—Magasins de radio et de 

musique— 
Radio specialty stores—Magasins de radio (spe-

ciatite) •, -. 
Radio and music stores—Magasins de radio et dc 

42 

musique 
Piano and music stores—Magasins de piano et de musique • 

Other home furnishings and appliance stores—Autres 
magasins d'appareils et fournitures de maison... 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restau
rants, cafeterias et salles k manger 

Eating places with other merchandise—Salles k man
ger et autres marchandises 

Refreshment booths and stands—Pavilions et kios-
ques de rafralchissements 

Other retail stores—Autres magasins de detail.. 

Farm implemient dealers—Marchands d'instruments 
aratoires 

Farmers' supplies—Fournitures pour fermiers— 
Feed stores (flour, teed, grain, seed)—Magasins de 

provende (farine, provende, grain et grain de 
semence) 

982 

383 

86 

152 

326 

2 

16 

10 

9 

169 

30 

7 

69 

13 

33 

7 

2 

8 

523 

734 

40 

16,836,766 

5,651,800 

1,590,400 

2,035,800 

7,216,000 

(X) 

143,600 

84,000 

(x) 

2,877,266 

1,116,200 

66,600 

821,300 

463,400 

60,300 

276,600 

73,900 

6,847,366 

223 

273 

27 

2,027 

3,330,600 

3,468,700 

48,100 

29,732,506 

8,129,000 

331,300 

6,648,460 

2,283,200 

463,900 

840,800 

2,392,300 

(x) 

26,800 

12,700 

(") 

682,866 

262,800 

22,100 

190,800 

104,500 

12,600 

69,500 

20,500 

366,400 

151,600 

202,300 

1,600 

6,080,600 

962,600 

66,500 

312 

200 

45 

(x) 

(x) 

13 

3 

23 

1 

2 

461 

170 

208 

23 

1,192 

616 

36 

11 

15 

• 4 

37 
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Tableau 5.—Commerce dc detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STCICKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne p'as devoiler des operations individuelles^ mats ces chiffres 
sont inclus dans les totaux. 

—Proprietaires 

Receiving a stated salary 

A salaire fixe 

-Male 

Hommes 

246 

162 

45 

13 

10 

-
7 

3 

-

45 

8 

2 

8 

10 

11 

2 

4 

364 

101 

203 

'-
614 

160 

• 

•Female 

Femmes 

6 

6 

- • 

-

-
-
-
-
-

2 

1 

-

-
-

-

1 

-
16 

6 

9 

-
16 

-

_ 

Salaries 

Salaires 

3 

309,660 

214,200 

55,300 

12,100 

15,700 

-
10,300 

1,900 

-

67,306 

16,300 

1,700 

12,700 

18,600 

9,000 , 

3,700 

6,300 

268,466 

83,000 

126,400 

-
665,860 

157,200 

_ 

Employment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

1,073 

329 

62 

149 

503 

(x) 

11 

7 

(x) 

279 

78 

4 

128 

34 

3 

30 

2 

668 

302 

302 

4 

1,484 

293 

17 

Female 

Femmes 

76 

48 

8 

4 

13 

-
2 

-
(x) 

76 

24 

1 

29 

5 

-

7 

4 

1,056 

665 

492 

3 

376 

24 

. _ 

Salaries 
and wages 

Salaires 
et gages 

3 

1,237,566 

384,400 

• 63,400 

170,100 

585,100 

(X) 

9,600 

7,700 

(x) 

414,800 

119,800 

4,400 

194,600 

42,400 

1,400 

46,400 

5,800 

948,660 

523,800 

422,700 

1,500 

1,927,400 

308,100 

18,900 

Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

422 

97 

46 

63 

203 

-
9 

4 

-

41 

4 

2 

26 

1 

2 

5 

1 

63 

30 

28 

5' 

669 

222 

• 8 

Female 

Femmes 

24 

17 

4 

2 

1 

-
-
-
-

21 

4 

-

9 

-

1 

4 

3 

147 

38 

98 

11 

163 

18 

-

Salaries 
and wagess 

Salaires 
et gages 

3 

166,606 

27,900 

11,600 

20,000 

42,400 

• -

3,000 

800 

-

16,360 

3,900 

600 

7,600 

300 

600 

1,200 

1,200 

39,006 

16,100 

20,700 

.2,200 

193,360 

54,200 

1,900 

6 
Z 

1 

2 

3 

4 

6 

6 

7 

8 

9 

10 

11 

12 

13 

14 

16 

16 

17 

18 

19 

20 

21 

22 

23 
1-

24 
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Table 6.—Retail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
d e , 

magasins 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coOtant) 

Proprietors 

Not on payroU 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmea 

22 

SASKATCHEWAN-Con.—fin 

Other retail stores-Con.—Autres magasins de de-
tall-fin 

Farmers' supply stores—Magasins de fournitures 
pour fermiers 

Harness shops—rSelleries....-
Book and stationery stores—Librairies et papeteries. 
Coal and wood yards (ice dealers)—Cours k charbon 

et bois, marchands de glace—. 
Coal and wood yards (including ice)—Cours k char

bon et bois (glace y comprise) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies— 
Drug stores without soda fountain—Pharmacies 

sans comptoir de rafralchissements 
Drug stores with soda fountain—Pharmacies avec 

comptoir de rafralchissements 
Florists—Fleuristes 
Gift, novelty and souvenir shops—Magasins de bibe

lots, nouveautes et souvenirs 
Camera and photographic supply stores—Magasins de 

cameras et fournitures de photographic 
Jewellery stores—Bijouteries 
Luggage and leather goods stores—Valises et mar-

chanclises en cuir 
Musical instrument stores (without radios or pianos)— 

Magasins d'instruments de musique (sans pianos 
ou radios) 

Newsdealers—Magasins de journaux 
Newsdealers and smallwares—^Marchands de jour

naux et bibelots 
Office, store and school furniture, equipment and sup

plies—Marchands de fournitures et outillage de 
bureau, magasin et ecole 

Opticians and optometrists—Opticiens et optome-
tristes ^ -

Sporting goods stores—Magasins d'articles de sport.. 
Scientific and medical instruments—Instruments 

scientifiques et medicaux 
Tobacco stores and stands—Magasins et comptoirs de 
, tabac 

(jovemment liquor stores—Magasins de liqueurs du 
gouvernement 

Patent medicine, perfumes, extracts, etc.—Medica-
1 ments brevetes, parfums, extraits, etc 

Miscellaneous kinds of business—Divers genres de 
commerce. 

Second-hand group—Groupe de la marchandise 
de seconde main 

31 

Automobile parts and accessories—Pieces detachees 
et accessoires d'automobiles 

Book stores—Librairies 
Clothing and shoe stores—Vetement et chaussures. 
Furniture stores—Magasins de meubles 
All other second-hand stores—Autres magasins d'ar

ticles usages 

ALBEBTA 

Total, all .stores—Total, tous /1941. 
magasins \1930. 

Food group—Groupe de I'alimentation 

195 

287 

36 
13 

2 

104 

164 

27 

62 

112 

9,222 
8,692 

2,329 

1,405,500 
75,700 
401,600 

3,393,900 
192,000 

3,744,400 

1,296,100 
285,100 

40,800 

82,800 
1,301,900 

43,700 

161,000 

593,000 

394,600 
116,000 

(X) 

934,800 

6,167,100 

74,400 

640,400 

613,660 

126,000 
30,500 
33,400 
196,600 

226,500 

221,671,406 
176,537,106 

36,312,660 

319,600 
38,200 
123,900 

220,100 
6,600 

382,200 

338,900 
28,100 

14,300 

20,300 
618,900 

40 
22 
8 

121 
3 

107 

24 
10 

7 

2 
48 

(x) 

27,400 

57,600 
26,700 

(x) 

101,900 

329,100 

21,400 

209,900 

148,666 

36,900 
6,100 
13,600 
48,700 

43,700 

37,611,666 
35,866,666 

3,624,166 

23 

61 

73 

5,623 
6,684 

1,383 

10 

4 

4 

639 
496 

211 

file:///1930
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Tableau 5.—Commerce dc d£tail, par genres de commerce pour le Canada et les provinces,' 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STCXJKS, PERSONNEL ET FEUILLE DE PAYE 

lonnes afin de ne pas devoilei 
sont inclus dans les totaux. 

Un (x) indique que lea chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres 
' 9 l e a • • 

—Proprietaires 

Receiving a stated salary 

Male 

Hommes 

15 
11 
6 

43 

140 

38 
6 

1 

30 

1 

(x) 

1 

2 

U 
7 

( i ) 

43 

-
4 

3 

36 

6 
4' 
4 

14 

7 

I 

3,407 
1,341 

789 

A salaire fixe 

Female 

Femmes 

_ 

1 

6 

1 

. -
-

(x) 

3 

-
1 
1 

-
1 

-
-
2 

2 

1 

,1 

217 
49 

66 

Salaries 

Salaires 

3 

16,700 
7,600 
6,700 

48,400 

211,700 

59,600 
10,100 

400 

49,600 

1,600 

(x) 

2,600 

4,300 

33,400 
8,100 

(x) 

38,100 

-
2,400 

6,000 

36,666 

7,600 
4,900 
2,000 

12,600 

8,600 

4,632,866 
2,397,166 

829,060 

Employment and wage facts-

Full-time employees 

Personnel & temps entier 

Male 

Hommes 

71 
3 

26 

191 
65 

206 

63 
26 

2 

10 
83 
2 

-
7 

61 

19 
10 

-
39 

261 

3 

37. 

68 

21 
1 
6 

12 

18 

11,073 
9,638 

1,384 

•Female 

Femmes 

12 

17 

16 
3 

83 

61 
- 18 

10 

7 
65 

3 

-
11 

16 

• 8 
2 

(x) 

14 

8 

2 

5 

6 

3 
2 

' 1 

6,687 
3,439 

490 

Salaries 
and wages 

Salaires 
et gages 

3 

'78,300 
2,200 

39,200 

189,600 
73,600 

267,400 

97,800 
39,500 

8.200 

16.000 
169.600 

, 4.100 

-
12,300 

112,700 

34,000 
13,600 

(x) 

61,600 

348,500 

1,700 

60,000 

63,466 

19,200 
3,900 
•3,600 
8,600 

18,200 

17,416,660 
14,947,060 

1,696,606 

Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

14 
2 
3 

210 
38 

83 

20 
6 

4 

17 

-

-
3 

• , -

3 
4 

-
26 

-
1 

6 

23 

2 
4 

• - 1 

11 

5 

2,679 
1,354 

476 

Female 

Femmes 

2 

6 

6 
1 

62 

29 
12 

-

12 

2 

(x) 

-

2 

4 
1 

(x) 

11 

- -
2 

3 

16 

1 
. 6 

1 
2 

~ 

1,960 
696 

271 

Salaries 
and wages 

Salaires 
et gages 

3 

3,900 
400 

1,400 

69,600 
14,500 

22,100 

10,700 
3,200 

100 

9,000 

800 

(x) 

900 

400 

1,600 
1.100 

• (x) 

6.700 

-
400 

1.900 

. 16,960 

700 
1.100 

300 
3.400 

6.400 

1,466,766 
616,166 

177,666 

o 
Z 

1 
2 
3 

4 
6 

6 

7 
8 

9 

10 
U 

12 

13 

U 

16 

16 
17 

13 

19 

20 

21 

22 

23 

24 
26 
26 
27 

28 

29 
30 

31 
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Table S.—Retail Merchandise Trade, by.Klnds of Business for Canada and the Provinces,' 
1941—Con. 

NUMBER OF STORES, SALES. STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that .figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on -
hand,end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annee 

(prix coutant) 

Proprietors 

Not on payroU 

Ne figiurant pas dana 
la feuille de paye 

Male 

Hommes 

Female 

Femmea 

ALBERT A-Con .—suite 
Food group-Con.—Groupe de I'alimentatlon-fin 

Bakery products •tor&9(i)—Produits de la boulangerie(i) 
Candy and confectionery stores—Bonbons et confise

ries— 
Candy, nut stores—Bcnbons ct noix 
Confectionery stores—Confiseries ; 

Dairy products dealers—Marchands de produits 
laitiers— 

Dairy products stores(^);—Magasins de produits 
laitiers(*) 

• Eggs and poultry stores—Magasins d'ceufs et vo
lailles 

Milk dealers(0—Laiteries(')^ 
Fruit and vetetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (saris 

comptoir de viandes fraiches) 
Combination stores (groceries and meats)—Epiceries 

et boucheries combinees 
Meat markets (including sea foods)—Boucheries 

(comprenant poisson)— 
Meat markets—Boucheries 
Fish markets—Poissonneries .̂  

Other food stores—-Autres magasins de denrees ali
mentaires. .' 

Country general stores—Magasins generaux de 
campagne .• 

General merchandise group—Groupe des mar 
chandlses generales 

Department stores'and mail order houses or offices-
Magasins k rayons et maisons ou bureaux de vente 
par correspondance 

General merchandise and dry goods stores—Magasins 
de marchandises generales et seches 

Variety stores—Bazars 

23 

Automotive group—Groupe de rautomoblle 
Motor vehicle dealers—Marchands de vehicules-mo

teur— 
Automobile dealers—Marchands d'automobiles.... 
Automobile dealers with wholesale car departments 
•-—Marchands d'automobiles avec commerce de 
gros d'automobiles .. 

Automobile dealers with farm implements—Mar
chands d'automobiles avec instruments aratoires. 

Used car dealers—Marchands d'automobiles usages 
Accessory, tire and battery shops—Accessoires, pneus 

et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres etablisse-

•ments de vehicules-moteur 

Apparel group—Groupe du vStement 
Men's and boys' clothing and furnishings stores—Ve

tement et lingerie (hommes et garcons)-r-
Men's clothing or clothing and furnishings stores— 

Magasins de vetements ou de vetements et lingerie 
(pour hommes) 

Men's furnishings stores—Magasins de lingerie pour 
hommes 

Men's hat stores—Magasins de chapeauii pour hom
mes. 

32 

2 
475 

2 
31 
66 

1,112 

201 

379 

1,377 

136 

21 

76 
38 

1,497 

220 

17 

88 
22 

44 
343 

760 

3 

646 

107 

19 

6 

(') 

183,700 

1,231,000 

•81,300 

188,600 
881,300 

1,917,000 

1,275,700 

1,392,100 
161,800 

63,000 

27,217,100 

29,329,966 

29,329,900 

46,618,206 

20,343,100 

6,946,300 

3,798,600 
646,900 

817,100 
- 4,678,100 

9,318,400 

. 69,800 

13,276,966 

2,870,000 

363,600 

170,300 

8,400 

262,000 

2,000 

3,300 
59,200 

1,932,200 

•577,000 

168,200 
4,600 

7,200 

7,182,866 

5,626,866 

6,526,800 

4,596,460 

2,116,200 

773,700 

509,800 
84,700 

101,100 
468,200 
626,400 

16,300 

4,093,766 

1,182,700 

165,200 

66,900 

17; 

300: 

669: 

103. 

202: 
2 

875 

36 

36' 

868' 

91 

47 
13! 

22 
202 
492 

1; 

166 

6 

64 

118 

77 

8 

73 

. (') Bakeries reporting to Census of Industry not included. 
(*) Dairies reporting to Census of Industry not included. 
C) Producer-distributors of milk not included. 
(') Included in this figure are meat sales of 32,110,300. 
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Tableau S.—Commerce de d£tall, par genres de commerce pour le. Canada et les provinces, 
1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un. (x) indique' que les chiffrea ne sont paa donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

T-Proprietaires 

Receiving a stated salary 

A salaire fixe 

. Male 

Hommes 

13 

146 

3 

5 
43 

306 

79 

187 
3 

4 

407 

32 

32 

693 

128 

7 

i 68 
11 

V. 18 
173 
296 

2 

178 

i 

63 

9 

-' 

Female 

Femmes 

2 

15 

1 

_ 
-
37 

6 

4 
1 

-

23 

6 

• 6 

3 

! 

-
1 

-
_ 

1 
• 1 

-
67 

'• 2 

-
' 

Salaries 

Salaires 

3 

18,500 

119,800 

2,400 

4,700 
26,100 

344,300 

86,800 

221,700 
3,400 

1,300 

618,906 

69,666 

.69,000 

961,606 

; 242,900 

16,300 

94,000 
12,800 

29,400 
204,800 

.341,700 

9,600 

428,266 

127,600 

16,100 

-

Employment and wage facts— 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

17 

92 

1 

28 
26 

530 

329 

341 
16 

5 

871 

1,232 

1,232 

2,922 

1,262 

364 

188 
34 

•91 
434 

; .645 

. 4 

498 

159 

15 

19 

Female 

Femmes 

21 

149 

1 

3 
19 

184 

106 

7 
1 

-

418 

1,851 

1,851 

169 

48 

18 

. 6 
-

' . 6 
"10 
22 

. . -
683 

24 

4 

7 

' Salaries 
and wages 

Salaires 
et gages 

3 

28,000 

148,500 

1,600 

15,400 
27,700 

690,100 

443,000 

313,100 
18,200 

. 6,000 

1,174,666 

3,066.366 

3,060,300 

: 3,871,866 

• 1,829,300 

1 659,200 

• 206,700 
•- 42,200 

' 101,800 
'. 483,500 

645,500 

3,600 

1,233,760 

241,300 

• 25,700 

; 28,600 

*]mploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

1 

32 

1 

10 
8 

187 

• 96 

138 
2 

.1. 

239 

166 

166 

629 

167 

9 

62 
7 

19 
117 
167 

1 

161 

•. 62 

6 

- 7 

Female 

Femmes 

9 

83 

4 

4 
15 

99 

50 

7 

-
-

183 

681 

581 

36 

6 

,-
2 
1 

1 
5 

20 

1 

268 

10 

.-
-

Salaries 
and wages 

Salaires 
et gages 

3 

SOO 

23,600 

800 

1,900 
6,600 

63,300 

40,200 

41,100 
200 

100 

112,766 

299,566 

299,600 

187,966 

63,800 

4,700 

23,000 
3,800 

4,600 
34,400 
62,600 

1,000 

118,666 

16,800 

1,200 

1,800 

O Les .boulangeries se rapportant aii Recensement de Tlndustrie ne sont pas comprises. 
(') Les llaiteries se rapportant au Recensement de I'industrie ne sont pas comprises. 
(') Producteurs-distributeurs de lait ne sont pas compris. 
(*) Ce chiffre comprend des ventes de viande de $2,110,300, 

97404—8 
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Table 5.~Retail Merchandise Trade, by Kinds of Business for Canada and tlie Provinces, 
1941—Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included ' 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

ot year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annde 

(prix coiltant) 

Proprietoni 

Not on payroU 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

24 

ALBERTA-Con.—suite ' 

Apparel group-Con.—Groupe du v6tement-fin 
Custom tailors and made-to-measure clothing— 

Tailleurs et vdtement sur mesure 
Family clothing stores—Vfitements pour toute la fa

mille 
Women's apparel and accessories stores—VStement de 

femmes et accessoires— 
Women's ready-to-wear stores—Magasins de con

fection pour femmes 
Hosiery, lingerie and accessories stores—Baa, 

gerie et accessoires...' 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs 
Infante' and children's wear stores—Magasins de 

vfitement pour enfants 
Other women's apparel stores—Autres magasins 

pour femmes 
Shoe stores—Maga-sins de chaussures— 

Men's shoe stores—Magasins de chaussures pour 
hommes 

Women's shoe stores—Magasins de chaussures pour 
femmes 

Family shoe stores—Magasins de chaussures pour 
toute la famille 

Building materials group—Groupe des matdriaux 
de construction 

Hardware stores—QuincaiUeries— 
Hardware 8tores---QuincaJllerie8 
Hardware and farm implements—Ferronnerie et 

instruments aratoires 
Lumber and building ^material dealers—Marchands 

de bois d'oeuvre et matdriaux de construction— 
Lumber and building materials—Bois d'oeuvre et 

matdriaux de construction 
Lumber and building materials, coal and wood— 

Bois d'ceuvre et matdriaux de construction, char
bon et bois de chauffage...: 

Other building materials—Autres matdriaux de cons
truction 

Electrical supply stores—Magasins d'appareils dlec
triques 

Heating and plumbing equipment dealers—Mar-
_ chands d'appareils de chauffageetde plomberie... 

Paint, glass and wallpaper stores—Magasins de pein 
ture, vitre et tenture 

Furniture—household—radio group — Groupe 
des meubles, articles de manage et radio 

Furniture stores—Magasins de meubles— 
Furniture storcs^Magasins de meubles 
Furniture and undertaker^Meubles et pompes 

funebres 
Household appliance or radio dealers—Marchands 

d'appareils de manage ou de radio— 
Household appliance stores—Magasins d'appareils 

de manage 
Household appliance stores with radios—Magasins 

d'appareils de manage et radios 
Radio and music stores—Magasins de radio et de 

musique— 
Radio specialty stores—Magasins de radio (sp^-

cialit^) 
Radio and music stores—Magasins de radio et de 

musique. 
Piano and music stores—Magasins de piano et de 

musique •; 
Other honie furnishings and appliance stores—^Autres 

magasins d'appareils et fournitures de maison 

133 

12 
23 
15 

&4 

7 

32 

693 

295 

49 

231 

56 

3 

30 

16 

13 

189 

32 

2 

17 -

642,200 

3,199,500 

3,593,700 

105,800 
238,100 
402,400 

145,800 

16,000 

48,900 

194,200 

1,280,600 

18,629,266 

6,889,000; 

901,000 

8,059,600 

1,161,300 

498,600 

128,500 

401,300 

6,914,766 

3,377,400 

160,400 

994,600 

582,900 

326,900 

213,400 

269,200 

106,600 

1,215,000 

696,500 

28,300 
21,200 
115,100 

49,000 

3,600 

27,000 

66,300 

• 371,400 

5,467,666 

2,484,400 

293,100 

2,101,200 

380,800 

93,700 

30,700 

83,100 

1,616,860 

941,800 

66,600 

206,800 

63,400 

66,200 

62,500 

136,600 I 

218 

121 

16 

16 
3 
-i 

u 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 107 

Tableau 5.—Commerce de detail, par genres de cammerce pour le Canada et les provinces, 
1911—suite 

NOMBBE DE MAOASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont paa clonn6s afin de ne paa d6voiIer des operations individuelles, maLs ce.̂  chiffres 
sont inclus dans les totaux. 

—Proprifitaires 

Receiving a stated salary 

A salaire fixe 

Male 

Honunes 

28 

36 

22 

1 

6 

-, 
-

1 

1 

12 

226 

129 

26 

31 

8 

16 

11 

1 

73 

38 

6 

6 

1 

12 

1 

10 

Female 

Femmes 

_ 
3 

30 

4 
10 
2 

4 

1 

-
1 

-

8 

5 

-

1 

-

-

2 

-

2 

1 

1 

-
-

-

-

-

Salaries 

Salaires 

3 

36,000 

86,700 

97,000 

5,100 
8,400 

18,600 

5,100 

700 

1,200 

2,500 

23,300 

315,466 

192,800 

30,000 

45,700 

11,900 

17,900 

16,000 

1,100 

128,866 

80,100 

9,200 

6,100 

"960 

12,200 

2.400 

17,900 

Employment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

44 

108 

39 

1 
1 

16 

3 

1 

3 

15 

74 

1,268 

441 

34 

621 

77 

36 

9 

51 

476 

206 

9 

142 

47 

37 

16 

20 

Female 

Femmes 

, 

13 

172 

290 

4 
29 
17 

8 

1 

-
-
19 

161 

72 

3 

18 

1 

2 

1 

4 

123 

48 

1 

30 

10 

4 

11 

19 

Salaries 
and wages 

Salaires 
et gages 

3 

66,000 

305,100 

326,900 

4,000 
24,200 
34,000 

10,600 

1,000 

3,000 

20,200 

142,.500 

1,650,260 

527,600 

33,600 

762,900 

90,300 

43,500 

7,400 

86,000 

836,060 

379,200 

10,200 

264,700 

73,900 

31,200 

34,600 

41,200 

-Emploiement et r£mun&-ation 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

11 

28 

13 

2 
2 
2 

-
,-

5 

7 

27 

339 

92 

21 

178 

23 

17 

8 

-

77 

11 

6 

13 

17 

- 6 

15 

10 

Female 

Femmes 

13 

68 

128 

6 
21 
11 

2 

2 

-
1 

6 

32 

20 

1 

4 

2 

6 

-
-

19 

3 

' 

2 

2 

. 

2 

8 

Salaries 
and wagess 

Salaires 
et gages 

3 

6,600 

24,100 

38.600 

2,600 
6,400 
6,700 

500 

300 

1,200 

2,300 

11,000 

130,466 

31,300 

8,000 

56,000 

13,200 

19,400 

2,600 ' 

- • 

27,366 

:: .7,400 

1,500 

6,600 

3,200 

1,300 

2,800 

• 4,500 

j 

d 

1 

2 

3 

4 
6 
6 

7 

:8 

9 

10 

11 

12 

13 

14 

13 

16 

.17 

18 

19 

20 

21 

23 

23 

24 

26 

26 

27 
97404—8J 
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Table 5.—Retail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OF STOBES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, bu t these a re included . 
in t h e to ta ls . 

Kind of business 

Genre de commerce 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
• hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annde 

(prix coiitant) 

Proprietors 

N o t on payroU 

N e figurant pas dans 
la feuille de paye 

Male 

H o m m e s 

Female 

F e m m e s 

^ALBERTA-Con.—fin 

Res taurant group—Groupe des r e s t a u r a n t s . . . 

Restaurants , cafeterias and eating places—Restau
rants , caf^t^riaset salles & manger 

Eat ing places w i t h o ther merchaiidise—Salles k man
ger et autres marchandises •. 

Refreshment booths and stands—Pavilions e t kios-
ques de rafralchissements 

20 

23 

28 

Other retali stores—Autres magasins de detail . . 

F a r m implement dealers—Marchands d ' instruments 
aratoires 

Fa rmer s ' supplies—Fournitures pour fermiers— 
Feed stores (flour, feed, grain, seed)—Magasins de 

provende (farine, provenjde, grain e t grain de 
semence) 

Fa rmer s ' supply stores—rMagasins de fournitures 
pour fermiers 

Harness shops—Selleries 
Book and stationery stores—Libraries et papeteries.. 
Coal and wood yards (ice dealers)—Cours k charbon 

et bois, marchands de glace— 
Coal and wood yards (including ice)—Cours k char

bon e t bois (glace y comprise) 
, Ice dealers—Marchands de glace 
Drug stores—Pharmacies— 
. Drug stores wi thout soda fountain—Pharmacies 

sans comptoir de rafralchissements 
Drug stores wi th soda fountain—Pharmacies avec 

comptoir de rafralchissements 
Florists—Fleuristes -. -
Gift, novelty and souvenir shops—Magasins de bibe

lots, nouveautdset souvenirs 
Camera and photographic supply stores—Magasins de 

' cameras et Tournitures de photographic . . . . . . . 
Jewellery stores—Bijouteries 
Luggage and leather goods' stores—Valises et mar

chandises en cuir '. 
Musical instrument stores (without radios or pianos)— 

Magasins d ' instruments de musique (sans pianos 
bu radios) . . 

Newsdealers—Magasins de journaux 
Newsdealers and smallwares—Marchands de journaux 
i e t bibelots'. .; 
Office, store and school furniture, equipment and 

supplies—Marchands de fournitures e t outillage de 
bureau, magasin et (5cole 

Opticians and optometrists—Opticiens e t optom^tris-
tes '. 

Sporting goods stores—Magasins d 'articles de s p o r t . . . 
Tobacco stores and s tands^Magas ins e t comptoirs 

de t a b a c . . ; 
Government liquor stores—Magasins de liqueurs du 

gouvernement 
Pa ten t medicine, perfumes, extracts , etc.—Medica

ments brevetfe, parfums, extrai ts . e tc 
Miscellaneous kinds of business—Divers genres de 

commerce 

30 S e c o n d - h a n d group—Groupe de la marchandise 
de seconde main 

Automobile parts and accessories—Pidces ddtachdes 
e t accessoires d 'automobiles 

Book stores—Librairies 
Clothing and shoe stores—Vdtement et chaussures 
Furniture stores—Magasins de meubles 
All o ther second-hand stores—Autres magasins 

d 'art icles usagds 

733 

396 

323 

14 

,688 

10,448,860 

6,864,700 

3,560,600 

23,600 

34,669,460 

487 

104 
13 

.252 

13 

4 

28 

33 
22 

161 

40 

20 

l U 

8,006,600 

418,300 

984,100 
166,800 
660,600 

1,314,800 
227,300 

4,148,200 

1,707,100 
503,300 

170,800 

132,900 
1,895,400 

129,900 

67,500 
111,900 

23,200 

1,013,600 

426,200 
294,800 

1,676,200 

9,049,600 

84,600 

876,900 

860,760 

112,300 
20,300 
102,500 
363,200 

272,400 

3 

436,066 

226,700 

207,100 

1,200 

6,391,766 

898,500 

52,800 

203,100 
51.000 
232,200 

103,400 
11,700 

1,368,100 

427,000 
. 79,600 

69,800 

26,600 
700,300 

38,100 

24,200 
13,900 

4,700 

173,400 

282,766 

36,400 
9,800 
48,700 
72,700 

116,100 

466 

231 

227 

8 

841 

367 

14 

15 
13 
5 

74 

62,400 
74,300' 

177,100 

354,400 

23,000 

233,200 

22 
10 

93 

-' 
17 

46 

, 60 

36 

46 

2 

11 
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces, . 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PEBSONNEL ET FEXJILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas dfevoiler des opfirations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

—Propri6 taires 

• Receiving a s t a t ed sa lary 

Male 

•Hoinmes 

417 

232 

184 

1 

555 

148 

16 

:5 
10 ' 
7 

28 
3 

140 

33 
12 

:6 

1 
65 

2 

3 

1 

7 

7 
11, 

47, 

-
1 

13 

43 

10 
1 
7 

12 

13 

A salaire fixe 

Female 

F e m m e s 

25 

16 

9 

-
24 

3 

-

1 

2 

5 

-

5 

2 

-

-

• 1 

1 

1 

3 

-
-

3 

2 
1 

-

Salaries 

Salaires 

3 

345,260 

208,700 

136,600 

900 

894,966 

202,400 

24,800 

6,900 
7,400 

11,100 

28,600 
3,600 

283,900 

63,300 
23,600 

7,600 

1,600 
99,900 

2,600 

• 3,900 

1,200 

18,600 

17,500 
17,400 

61,700 

700 

16,700 

61,990 

10,400 
400 

7,800 
16,300 

17,000 

E m p l o y m e n t and wage fac t s -

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

872 

619 

247 

6 

1,516 

278 

25 

68 
27 
61 

99 
68 

232 

73 
•66 

3 

8 
112 

7 

1 
14 

• - 2 

106 

36 
•21 

63 

96 

2 

63 

40 

18 

3 
9 

10 

Female 

F e m m e s 

1,612 

1,126 

384 

2 

491 

17 

-
3 
3 

29 

5 
4 

84 

• • 95 
43 

18 

3 
74 

4 

6 
10 

• • -

24 

19 
1 

35 

1 

4 

9 

4 

2 

1 

1 

Salaries 
and wages 

Salaires 
e t gages 

3 

1,686,666 

1,272,600 

409,200 

4,800 

2,370,266 

• 332,700 

•26,400 

68,900 
28,400 
96,000 

132,500 
87,800 

346,800 

166,700 
124,100 

10,100 

11,200 
219,700 

19,900 

4,700 
13,400 

900 

• 200,300 
V 

89,500 
26,900 

91,400 

206,800 

4,100 

63,000 

37,760 

16,800 
1,300 
2,900 
8,700 

9,000 

-Emploiement et remuneration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

90 

59 

30 

1 

577 

169 

5 

4 
1 
2 

80 
27 

103 

22 
18 

6 

11 

1 

2 

-

6 

1 
6 

23 

69 

-
24 

26 

1 
1 
1 

14 

9 

Female 

F e m m e s 

327 

221 

102 

•• 4 

234 

16 

3 

8 

6 

82 

• 27 
22 

14 

20 

4 

2 
1 

• -

1 

2 
1 

14 

-
2 

9 

9 

1 
1 
2 

6 

Salaries 
and wages 

Salaires 
e t gages 

3 

161,460 

67,100 

33,400 

000-

246,660 

41,300 

2,200 

1,800 
600 

3,400 

49,200 
6,900 

45,300 

12,600 
• 4,600 

2,900 

• 7,800 

2,400 

200 
300 

-. 

1,900 

1,100 
2,000 

11,600 

22,200 

600 

19,800 

10,400 

100 
300 

1,000 
6,400 

2,600 

6 
Z 

1 

2 

3 

4 

6 

6 

7 

8 
9 

10 

11 
12 

13 

14 
15 

16 

17 
18 

19 

20 
21 

22 

23 

24 
25 

26 

27 

28 

29 

30 

31 
32 
33 
34 

35 
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Table 6.—RetaU Merchandise Trade, by Kinds of Business for Canada and tlie Provinces, 
1941—Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (i) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annde 

(prix coOtant) 

Proprietors 

Not on payroU 

Ne figurant pas dans 
la feuille de paye 

Male 

Homriies 

Female 

Femmes 

BBITISH COLUMBIA 

COLOKIBIE BBITANNIQUE 

Total, all stores—Total, tous /194I 
magasins 11930 

Food group—Groupe de I'alimentation 

Bakery products storesO-Produits de la boulangerief') 
Candy and confectionery stores—Bonbons et confi 

series— 
Candy, nut stores—Bonbons et noix 
Confectionery stores—Confiseries _. 

Dairy products dealers—Marchands de produits 
laitiers— 

Dairy products etoresf*)—Magasins de produits lai 
tiersC) '. 

Eggs and poultry stores—Magasins d'ceufs et vo
lailles 

Milk dealers(')—Lajteries(') 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (sans 

comptoir de viandes fraiches) _... 
Combination stores (groceries and meats) — Epice

ries et boucheries combindes 
Meat markets (including sea foods)—Boucheries 

(comprenant poisson)— 
Meat markets—Boucheries 
Fish markets—Poissonneries 

Other food stores—Autres magasins de denr6e3 ali
mentaires— 

Caterers—Pourvoyeurs 
Coffee, tea and spice stores—Magasins de cai6, 

the et epices. .j 
Delicatessen stores—Chareuteries 
Food stores with non-food departments—Magasins 

d'aliments avec rayons d'articles non alimen
taires 

Other food stores—Autres magasins de denrees 
alimentaires 

20 

24 

27 

Country general stare.s—Magasins ginSraui dc 
campagne 

General mercbandise group—Groupe des mar
chandises generales 

Department stores and mail order houses or offices-
Magasins k rayons et maisons ou bureaux de vente 
par correspondance 

General merchandise and dry goods stores—Maga
sins de marchandises gendrales et seches 

Variety stores—Bazars 

Automotive gronp—Groupe de I'antomoblle 

M*tor vehicle dealers—Marchands de vehicules-
moteur— 

Automobile dealers—Marchands d'automobiles — 
Automobile dealers with wholesale car depart

ments—Marchands d'automobiles avec com
merce de gros d'automobiles 

Automobile dealers with farm implements—Mar
chands d'automobiles avec instruments aratoires. 

Used car dealers—Marchandls d'automobiles usages 

11,263 
9,601 

3,818 

161 

23 
829 

28 
36 

240 

1,660 

266 

444 
47 

2 

11 

728 

206 

127 
48 

1,366 

148 

369,672,606 
248,697,506 

69,472,260 

1,302,800 

306,700 
6,760,500 

1,262,100 

396,800 
1,325,200 
3,244,500 

26,098,400 

(<) 19,248,700 

9,121,900 
599,200 

38,100 

107,100 
592,100 

69,100 

16,657,466 

53,645,860 

44,379,300 

4,567,800 
4,598,700 

63,939,606 

19,636,000 

12,755,700 

1,669,000 
1,432,400 

44,968,606 
41,656,366 

4,844,060 

63,800 

17,100 
500,000 

20,800 

17,000 
13,700 

190,300 

1,882,300 

849,800 

219,700 
20,800 

1,600 

21,400 
27,800 

7,900 

3,669,666 

9,861,668 

7,929,900 

1,249,600 
682,100 

6,366,860 

2,-514,400 

136,800 
176,700 

6,092 
6,671 

1,967 

51 

3 
475 

22 
22 

192 

915 

150 
27 

466 

67 

32 

1,687 
1,076 

461 

22 

196 

2 
2 

11 

199 

2 

62 

22 

19 
3 

26 

C) Bakeries reporting to Census of Industry not included. 
C) Dairies reporting to Census of Industry not included. 
C) Producer-distributors of milk not included. 
(') Included in this figure are meat sales of $4,651,000. 
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada ct !es provinces, 
1941—suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas d6voiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

—Proprietaires 

Receiving a stated salary 

Male 

Hommes 

3,074 
3,635 

1,118 

33 

3 
123 

16 

13 
6 

122 

463 

90 

219 
14 

- • 

5 
9 

4 

196 

49 

- • 

33 
16 

761 

76 

3 

1 
10 

A salaire fixe 

Female 

Femmes 

605 
122 

161 

17 

1 
62 

. 4 

1 

14 

56 

2 

1 

-
1 

2 

26 

16 

-
14 
1 

4 

-

-
-

Salaries 

Salaires 

3 

5,363,966 
3,767,266 

1,261,166 

47,600 

3,200 
147,000 

17,300 

12,200 
6,300 

85,700 

480,500 

108,900 

264,100 
17,400 

-
5,500 

11,200 

4,200 

226,606 

86,460 

-
62,500 
17,900 

966,966 

147,000 

6,600 

1,000 
18,100 

Employment and wage facts-

Full-time employees 

Personnel il temps entier 

Male 

Hommes 

16,496 
14,675 

3,686 

67 

7 
140 

113 

11 
188 
112 

926 

770 

675 
38 

7 

6 
26 

2 

612 

2,219 

1,900 

228 
91 

3,683 

1,299 

716 

109 
71 

Female 

Femmes 

9,153 
6,613 

1,119 

130 

50 
191 

31 

16 
42 

303 

265 

46 
1 

6 

4 
34 

1 

191 

3,226 

2,620 

138 
467 

189 

74 

66 

6 
4 

Salaries 
and wages 

Salaires 
et gages 

3 

28,361,260 
23,465,166 

4,607,966 

153,700 

65,000 
244,200 

192,700 

. 9,600 
254,100 
125,700 

1,100,600 

1,116,700 

646,600 
41,900 

3,400 

6,600 
65,600 

2,600 

826,40» 

6,279,160 

6,426,700 

424,300 
429,700 

5,669,160 

1,919,700 

1,288,600 

178,400 
97,700 

-Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

3,791 
1,822 

943 

8 

44 

8 

3 
11 
47 

308 

220 

286 
3 

-
1 
6 

-

169 

576 

627 

40 
9 

447 

89 

6 

6 
11 

Female 

Femmes 

4,129 
1,453 

668 

26 

14 
142 

16 

6 
2 

69 

187 

110 

26 
2 

-

10 

-

96 

1,968 

1,611 

68 
229 

49 

13 

1 

: 

Salaries 
and wages 

Salaires 
et gages 

3 

2,662,886 
1,856,266 

366,666 

9,100 

6,400 
39,200 

4,600 

1,600 
6,700 

23,600 

113,000 

87,100 

71,100 
1,100 

-
100 

4,800 

-

79,668 

969,900 

863,400 

36,900 
64,600 

174,368 

49,800 

2,200 

600 
4,800 

o 
Z 

1 
3 

[3 

4 

6 
6 

7 

8 
9 

10 

u 
12 

IS 
14 

16 

16 
17 

18 

10 

20 

21 

22 
23 

24 

26 

23 

27 
28 

C) Les boulangeries se rapportant au llecensement de I'industrie ne sont pas comprises. 
C) Les laiteries se rapportant au llecensement de I'industrie ne sont pas comprises. 
(") Producteurs-distributeurs de lait ne sont pas compris. 
(*) Ce chiffre comprend des ventes'de viande de 54,651,000. 
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Table 5.—Retail Mercliandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals.-

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
d e • 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de-
I'annee 

(prix coutant) 

Proprietors 

Not on payroll 

Ne figurant pas dana 
la feuille de paye 

Male^ 

Hommes 

Fem^ale 

Ferrimes 

BBITISH COLUMBIA-Coh. 

COLOIVIBIE BBITANNiaUE-sui te 

Automotive group-Con.—Groupe de I'automo-
bUe-fin ; 

Accessory, tire and battery shops—Accessoires, pneus 
^et batteries 

Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres etablisse-

. ments de vehicules-moteur 

10 

20 

Apparel group—Groupe du vCtement 

Men's and boys' clothing and furnishings stores— 
• • vetement.et-lingerie (hommes et gargons)— 

Men's clothing or clothing and furnishings stores— 
. Magasins de vetements ou de vetements et linge-
• rie (pour hommes) ^ ._. 

Men's furnishings stores—Magasins de lingerie 
pour hommes 

Men's hat stores—Magasins de chapeaux pour hom-
. . mes 
Custom tailors and made-to-measure clothing— 

Tailleurs et v6tement sur mesure 
Family clothing stores—Vetements pour toute la fa-

.mille ..". 
Wom'en's apparel and accessories stores—Vetement de 

femmes et accessoires-:-
Women's ready-to-wear stores—Magasins de con

fection poiir femmes ._ 
. Hosiery, lingerie and accessories stores—Bas, linge-

• rie et accessoires ; . . . . . : . . . 
' Millinery stores—Magasins de modes 

Furriers—fur shops—^Fourreurs 
Infants' and children's -wear stores—Magasins de 

vetement pour enfants.! ; 
Other women's apparel stores—Autres magasins 

pour femmes 
Shoe stores—Magasins de chaussures— 

Men's shoe ^stores—Magasins de chaussures pour 
- ' hommes...; ' '- *. 
Women's shoe stores—Magasins de chaussures pour 

femmes...' 
• Family shoe stores—Magasins de chaussures pour 

toute la famille *. 

Building materials group—Groupe des materiaux 
- de construction 

Hardware stores—QuincaiUeries— 
Ilai-dware stores—QuincaiUeries .'..;'. 
Hardware and farm implements—Ferronnerie ,et 
• instruments aratoires 

Lumber and building material dealers—Marchands 
de bois d'oeuvre et materiaux de construction— 

, Lumber and! building materials—Bois d'ceuvre,et 
materiaux de construction.'. ;.•..; 

Lumber and building materials, coal and wood— 
Bois d'ceuvre et materiaux de construction, char
bon et bois de chauffage . . . ' . . . . : . . 

Other building materials—Autres materiaux de cons
truction 

ElectS-ical supply stores—Magasins d'appareils eiec-
triques ; 

Heating and plumbing equipment dealers-rMar-
chands d'appareils de chauffage etde plomberie.. 

Paint, glass and wallpaper stores—Magasins de pein-
i ture, vitre et tenture 

40 
290 

23 

1,143 

139 

41 

151 

111 

293 

42 
65 
27 

29 

101 

132 

467 

197 

4 

109 

16 

14 

. <5 

48 

34 

1,516,200 
5,701,700 

11,114,700 

224,900 

26,264,708 

4,309,100 

416,300 

132,600 

1,611,200 

'4,866,600 

'7,622,800 

638,900 
468,600 

1,087,300 

229,000 

333,300 

174,700 

477,200 

3,097,200 

13,969,566 

4,790,600 

137,000 

4,193,700 

1,041,100 

1,944,800 

462,100 

827,3()0 

572,900 

187,800 
369,200 
448,800 

31,000 

7,738,066 

1,582,300 

217,800 

67,800 

212,100 

2,020,900 

1,646,200 

150,200 
61,200 

406,300 

81,400 

90,400 

79,000 

87,300 

1,156,100 

2,694,168 

1,693,600 

41,000 

12 
106 
442 

14 

328 

47 

21 

1 

93 

32 

63 

3 
11 
6 

8 

20 

i 
2 

31 

169 

56 

433,200 

104,500 

87,200" 

89,000 

101,200 

144,600 

32 

6 

8 

26 

18 

14 

1 
18 

1 

288 

77 

8 
29 

1 

18 

62 
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Tableau 5.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NOMBRE' DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais'ces chiffres 
sont inclus dans les totaux. 

—Proprietaires 

Receiving a s ta ted sa lary 

A salaire fixe 

Male 

H o m m e s 

14 
194 
394 

9 

343 

79 

19 

4 

61 

49 

41 

3 
2 . 

14 

2 

6 

6 

2 

68 

225 

114 

1 

40 

9 

-
21 

25 

16 

Female 

F e m m e s 

2 
2 

-
161 

2 

1 

1 

3 

84 

24 
17 
1 

6 

21 

" 
,-" 

1 

9 

6 

-

' 2 

-
-. 
-, 
-

2 

Salaries 

Salaires 

S 

16,200 
273,300 
491,900 

12,900 

732,766 

160,100 

25,100 

4,800 

68,200 

80,700 

162,100 

36,800 
17,800 
28,900 

9,300 

17,900 

7,600 

16,100 

97,300 

349,386 

167,400 

2,400 

64,600 

- 21,500 

-
22,100 

36,300 

• 36,100 

Employmen t and wage facts— 

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

140 
569 
664 

15 

1,613 

248 

29 

10 

118 

193 

107 

6 
.: 16 

36 

3 

16 

10 

25 

198 

9S7 

324 

9 

298 

66 

. . 126 

39 

- 82 

63 

Female 

F e m m e s 

15 
14 
19 

2 

1,232 

- 29 

7 

-
44 

271 

639 

37 
32 
67 

11 

38 

-
7 

60 

168 

- 63 

-

21 

5 

9 

10 

6 

4 

Salaries 
and wages 

Salaires 
et gages 

S 

205,200 
668,400 
692,600 

18,600 

2,692,366 

427,600 

32,400 

13,800 

187,900 

508,800 

765,600 

40,400 
37,400 

130,200 

8,800 

35,000 

21,800 

46,000 

336,700 

1,361,666 

402,600 

12,600 

424,000 

71,100 

219,100 

50,100 

107,300 

- 74,800-

Emploiement et remuneration 

Pa r t - t ime employees 

Personnel k t emps partiel 

Male 

H o m m e s 

11 
110 
207 

• 7' 

348 

91 

12 

U 

48 

48 

16 

• 1 
6 
6 

2 

4 

11 

93 

228 

68 

3 

r 
76 

27 ' 

5 

19 

17. 

•13-

Female 

F e m m e s 

2 
14 
19 

-
684 

30 

1 

-
33 

103 

275 

23 
40 
26 

6 

' 31 

-
• 1 

35 

43 

29 

--

- 3 

- • 

-
2 

5 

4 

Salaries 
and wages 

Salaires 
e t gages 

3 

8,000 
44,800 
61,500 

2,300 

288,886 

39,600 

3,500 

3,100 

35,300 

39,400 

.86,000 

9,600 
13,100 
9,300 

1,600 

10,200 

1,300 

7,000 

29,800 

116,786 

25,500 

600 

37,600 

. 23,000 

•1,800 

10,200 

10,600 

7,400 

0 
Z 

1 
2 
3 

4 

5 

6 

7 

8 

9 

10 

11 

12 
13 
14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 
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Table 6.—RetaU Merchandise Trade, by Kinds of Business for Canada and tlie Provinces. 
1941—Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
mEigasin k 
la fin de 
I'annSe 

(prix cofltant) 

Proprietors 

Not on payroU 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

BBITISH COLUMBIA-Con. 

COLOMBIE BBITANNIQCE-suite 

Furniture—household—radio group—Groupe des 
meubles, articles dc manage et radio 

25 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles et pompes fu

nebres 
Household appliance or radio dealers—Marchands 

d'appareils de manage ou de radio— 
Household appliance stores—Magasins d'appareils 

de manage 
Household appliance stores with radios-

d 'appareils de mdnage et radios.." 
Radio and music stores—Magasins de radio et de 

musique— 
Radio specialty stores—Magasins de radio (spd

cialitd) 
Radio and music stores—Magasins de radicet de 

musique -. 
Piano and music stores—Magasins de piano et de 

musique 
Other home furnishings and appliance stores—Autres 

magasins d'appareils et fournitures de maison 
Antique shops—Antiquailles 
China, glassware, kitchenware stores—VaisseUe, 

verrerie, batterie de cuisine 
Floor coverings, curtains, interior decorations—'Ta

pis, rideaux, ddcorations intdrieures 
Pictures and picture framing stores—Tableaux et 

cadres 
Other home furnishings stores—Autres magasins de 

fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Reatau-
- rants, cafdtdrias et salles k manger 

Eating places with other merchandise—Salles k man
ger et autres marchandises 

Refreshment booths and stands—Pavilions et kios-
ques de rafralchissements 

Other retail stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instrunients 
aratoires 

Farmer's' supplies—Fournitures pour fermiers—•. 
Feed stores (flour, feed, grain, seed)—Magasins de 

provende (farine, provende, grain et grain de 
semence) 

Farmers' supply stores—Magasins de fournitures 
pour fermiers ; 

Harness shops—Selleries '. 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Coura k charbon 

et bois, marchands de glace— 
Coal and wood yards (including ice)—Cours k 

chai'bon et bois (glace y comprise) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies-
Drug stores without soda fountain—Pharmacies 

sans comptoir de rafratchissements :. 
Drug stores with soda fountain—Pharmacies avec 

comptoir de rafratchissements 
Florists—Fleuristes -. 
Gift, novelty and souvenir shops—Magasins de bibe

lots, nouveautds et souvenirs 

367 

127 

4 

66 

51 

20 

259 
11 

228 

11,501,600 

5,314,000 

139,300 

2.355,500 

1,924,500 

28 

6 

7 

29 

18 

17 

11 

4 

962 

664 

250 

48 

1,924 

182,200 

342,100 

118,400 

222,900 

362,500 

449,100 

61,200 

39,900 

16,868,368 

11,913,600 

2,810,800 

276,000 

49,451,068 

542,700 

3,753,500 

61,500 
948,100 

4,297,200 
467,000 

5,895,800 

2,381,200 
700,800 

499,300 

3,829,768 

1,295,400 

47,300 

420,300 

582,100 

43,700 

89,100 

46,700 

188,700 

95,200 

187,100 

23,600 

11,600 

434,786 

302,100 

124,700 

7,900 

7,146,606 

77,700 

336,300 

25,900 
280,700 

230,900 
26,900 

1,578,600 

460,600 
43,600 

220,900 

107 

36 

-

19 

10 

19 

1 

1 

4 

4 

4 

7 

2 

492 

354 

115 

23 

813 

8 

25 

2 
15 

156 
5 

46 

10 
46 

26 

22 

14 

13( 

10 

23 
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Tableau 5.—Commerce de d£tall, par genres de commerce pour le Canada et les provinces, 
1941—suite 

NoMBBE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas dfivoiler dea op6rations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

—Propridtaires 

Receiving a stated salary 

A salaire fixe 

Male 

Hommes 

134 

59 

' 

10 

23 

9 

1 

2' 

11 

3 

10 

3 

2 

469 

378 

77 

4 

666 

17 

19 

3 
13 

106 
6 

127 

47 
25 

9 

Female 

Femmes 

3 

1 

-

-

-

1 

-
-

1 

-
-
-
-
61 

34 

16 

1 

81 

-

-

6 

6 

6 

14 

16 

Salaries 

Salaires , 

3 

227,288 

118,000 

3,200 

14,100 

29,500 

10,200 

3,300 

2,000 

23,600 

3,700 

14,600 

3,600 

1,400 

463,768 

324,300 

76,600 

2,000 

l\ 689,686 

26,000 

3,100 

1,600 
15,600 

148,100 
9,400 

215,900 

86,400 
38,600 

21,400 

Emploj'ment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

788 

308 

11 

206 

148 

10 

29 

13 

13 

16 

30 

1 

3 

1,664 

1,362 

121 

21 

2,684 

30 

186 

1 
139 

486 
120 

406 

131 
46 

16 

Female 

Femmes 

269 

80 

3 

61 

59 

2 

9 

6 

3 

23 

8 

6 

-
2,636 

1,616 

389 

30 

786 

3 

22 

37 

49 
12 

98 

100 
40 

32 

Salaries 
and wages 

Salaires 
et gages 

3 

1,516,486 

539,500 

20,300 

442,300 

263,900 

11,000 

66,600 

19,000 

24,600 

63,800 

68,800 

6,400 

2,300 

2,618,680 

2,142,000 

348,900 

19,600 

' 4,883,688 

32,400 

255,200 

1,400 
161,600 

640,600 
153,600 

643,400 

252,300 
83,800 

45,000 

Emploiement et r6mun6ration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

97 

39 

1 

18 

20 

1 

1 

4 

1 

2 

8 

1 

1 

241 

167 

44 

30 

721 

24 

16 

7 

214 
13 

120 

42 
25 

- 9 

Female 

Femmes 

46 

11 

' 

5 

6 

2 

-
-

3 

6 

3 

2 

1 

626 

378 

111 

37 

237 

3 

- 3 

22 

7 
3 

32 

27 
39 

19 

Salaries 
and wages 

Salaires 
et gages 

3 

48,686 

17,000 

400 

7,400 

9,300 

800 

1,000 

1,100 

2,600 

6,200 

3,100 

300 

400 

216,466 

162,900 

38,700 

23,800 

336,280 

9,900 

9,700 

100 
6,700 

68,300 
12,900 

45,600 

18,700 
9,100 

8,400 

6 
Z 

1 

2 

3 

4 

5 

6 

7 

8 

9 

to 
11 

12 

13 

14 

16 

16 

17 

18 

19 

20 

21 
22 

23 
24 

25 

26 
27 

28 
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Table 5.—Retail Merchandise Trade, by Kinds of Business for Canada and the Provinces, 
1941—Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND'PAYROLL 

•An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
ol 

stores 

Nombre 
de • 

magasins 

Sales 

Ventes 

1941 

Stocks on' 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k 
la fin de 
I'annde 

(prix coOtant) 

Proprietors 

Not on payroll 

Ne figurant pas dans 
la feuille de paye 

Male 

Hommes 

Female 

Femmes 

BRITISH COLUMBIA-Con. 

COLOMBIE BBITANNIQUE-fin 

Other retail stores-Con.—Autres magasins de dS-
tall-fin 

Camera and photographic supply stores—Magasins de 
cameras et fournitures de photographic 

Jewellery stores—Bijouteries _ 
Luggage and leather goods stores—Valises et mar

chandises en cuir ; 
Musical instrument stores (without radios or pianos) 

—Magasins d'instruments de musique (sans pianos 
ou radios) _. , 

Newsdealers—Magasins de journaux 
Newsdealers and smallwares—Marchands de jour

naux et bibelots '. 
Office, store and school furniture, equipAient. and 

supplies—Marchands de fournitures et outillage 
de bureau, magasin et 6cole... _.. 

Opticians and optometrists—Opticiens et optom^tris-
tes _ '. 

Sporting goods stores—Magasins d'articles de sport... 
Scientific and medical instruments--Instruments 

scientifiques et medicaux 
Tobacco stores and stands—Magasins et.comptoirs de 

tabac 
Government liquor stores—Magasins de liqueurs du 

• gouvernement 
Patent medicine, perfumes, extracts, etc.—Mddica-

ments brevetes, parfums, extraits, etc.; 
Miscellaneous kinds of business—Divers genres de 

commerce -. 

Second-band group—Groupe de la marchandise 
dc second main 

Automobile parts and accessories—Pidces ddtachdes 
et accessoires d'automobiles 

Book stores—Librairies 
Clothing and shoe stores—VStement et chaussures 
Furniture stores—Magasins de meubles 
All other second-hand stores—Autres magasins d'ar-

• tides usages '. •. 

YUKON AND NOETHWEST TEBBITOBIES 

YUKON ET TEBRITOIEES DU 
NOBD-OUEST 

Total, all stares—Total, tous /1941 
magasins \1930 

Food group—Groupe de I'alimentation 
Country general stores—Magasins tininm de 

campagne. '. — 
General merchandise group—Groupe des mar

chandises generales 
Automotive group—Groupe de rautomoblle 
Apparel group—Groupe du vStement 
Building materials group—Groupe des materiaui 

,de construction 
Restaurant group—Groupe.des restaurants 
Other retail stores-Autres magasins de detail.... 
Second-hand group—Groupe de la marchandise 

de seconde main 

14 
154 

38 

51 

96 

3 

391 

74 

31 

128 

272 

141 
136 

568,300 
3,895,400 

196,400 

181,800 

383,000 

1,968,300 

662,900 
1,026,900 

15,700 

3,620,100 

15,830,600 

217,100 

1,448,400 

1,388,586 

207,700 
69,300 

265,800 
401,900 

445,800 

4,078,400 
3,216,166 

184,786 

1,445,686 

(») 
•Cx) 

25,968 

49,486 
97,666 

2,127,168 

142,200 
1,341,300 

68,300 

72,300 

39,600 

388,100 

(X) 

345,168 

49,800 
21,200 
63,500 
85,800 

124,800 

1,664,266 
1,735,668 

17,886 

681,666 

(x) 
(x) 

14,466 

21,466 
2,566 

849,668 

' (x) 

99,300 
307,400 

3,600 

342,500 

670,100 

61,200 

447,600 

28 
58 

2 

218 

-
22 

65 

146 

tx) 

2 

1 

66 

2 

17 

23 

( I ) 

file:///1930
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Tableau S.—Commerce de detail, par genres de commerce pour le Canada et les provinces, 
1941—fin • 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET PEun,LE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnfis afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres ^ 
sont inclus dans les totaux. 

—Propridtaires 

Receiving a s t a t ed sa lary 

A salaire fixe 

Male 

H o m m e s 

4 
62 

6 

6 

10 

.12 

16 
33 

-
96 

-
• • 13 

27 

92 

14 
7 

16 
26 

29 

12 
6 
1 

2 

-
, 

-
1 

3 

6 

..-

Female 

F e m m e s 

6 

1 

1 

-

-

3 

-
14 

• -
2 

8 

10 

1 

2 
3 

4 

' 2 

1 

-
-

1 

-
-
-
-

Salaries 

Salaires 

3 

4,000 
116,900 

12,100 

• 9,100 

9,900 

20,600 

46,800 
48,900 

-
100,300 

13,200 

37,300 

108,608 

18,600 
4,700 

24,800 
28,000 

32,400 

" 26,986 
17,686 

686 

1,268 

-
-

486 

2,766 

1,768 

14,366 

'-

Employmen t and wage f a c t s -

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

43 
236 

6 

13 

• 38 

189 

42 
• 82 

1 

111 

• 181 

• 13 

.90 

168 

33 
. 1 
17 

• 14 

36 

199 
216 

3 

39 

(x) 

(x) 

-
• 1 

7 

141 

-. 

Female 

F e m m e s 

17 
148 

8 

9 

21 

69 

24 
10 

-
55 

-
2 

30 

9 

4 

2 
2 

1 

21 
. 9 

1 

• • 6 

-
-
-
-

. 13 

2 

T 

Salaries 
and wages 

Salaires -
e t gages 

3 

86,100 
630,100 

18,400 

27,300 

43,200 

412,600 

102,100 
91,800 

800 

162,600 

295,300 

11,100 

132,600 

116,386 

36,900 
800 

28,200 
10,000 

39,400 

336,666 
- 322,666 

7,966 

85,568 

(x) 

(x) 

-
3,886 

24,486 

262,268 

'.'..-. 

-Emploiement et rdmundration 

P a r t - t i m e employees 

Personnel k temps partiel 

Male 

H o m m e s 

1 
28 

4 

2 

6 

10 

1 
17 

-
42 

119 

-
21 

21 

4 

4 
4 

9 

23 
168 

• 7 

-
• -

• -

; 
6 

11 

. . ' • • -

Female 

F e m m e s 

36 

7 

3 

1 

2 

2 
4 

. 
38 

- • 

4 

6 

6 

1 
1 
2 
1 

1 

8 
2 
1 

-
-

'-
1 

-
6 

-
. . . -

Salaries 
and wages 

Salaires 
e t gages 

3 

200 
17,800 

3,100 

900 

'2,800 

4,700 

900 
4,300 

-
24,200 

86,000 

1,300 

10,600 

7,968 

1,700 
100 

2,100 
1,800 

2,200 

16,566 
38,606 

388 

9,800 

-
-

186 

-
1,168 

5,288 

-

d 
Z 

1 
2 

3 

4 

6 

6 

7 
8 

9 

10 

11 

12 

13 

14 

15 
16 
17 
18 

19 

20 
21 
22 

23 

24 

25 

26 

27 

28 

29 

30 
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Table 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Popuiation 
or Over, 1941 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

• An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coiltant) 

20 

27 

BRANTFORD 

Total, all stores—Total, tous magasins jlHl 
11930 

Food group—Groupe de ralimentation 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers. 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) • 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes 
Meat markets (including sea foods)-Boucheries (comprenant poisson)..,. 

General mercliandise group—Groupe des marchandises g€nSrales 

Department stores and mail order houses or offices—Magasins k rayons et 
maisons ou bureaux de vente par correspondance 

General merchandise and dry goods stores—Magasins de marchandises 
gSn^rales et seches 

Variety stores—Bazars 

Automotive group—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores—^Vfitement et lingerie 
(hommes et gargons)— 

Men's clothing or clothing and furnishings stores—Magasins de vdtements 
ou de vfitements et lingerie (pour homines) 

Men's furnishings stores—Magasins de lingerie pour hommes 
Custom tailors and made-to-measure clothing—Tailleurs et vfitement sur 

mesure 
Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—^Vfitement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes 

; Hosiery, lingerie et accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes.. 
Furriers—fur shops—Fourreiirs 
Infants' and children's wear stores—Magasins de vfitement pour enfants.. 

Shoe stores—Magasins de chaussures 

BuUding materials gronp—Groupe des mat&riaux de construction 

Hardware stores—QuincaiUeries '. 
Lumber and building material dealers—Marchands de bois d'oeuvre et 

matdriaux de construction 
Other building materials—Autres matdriaux de construction 

Fumlture—liousehold—radio group—Groupe des meubles, articles 
de manage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de mdnage 

ou de radio— 
Household appliance stores—Magasins d'appareils de mdnage 
Household appliance stores with radios—Magasins d'appareils de mdnage 

et radios 
Other home furnishings and appliance stores—Autres magasins d'appareils 

et fournitures de maison 

453 
461 

144 

O
M

C
T

it
O

 
48 

26 
.14 

17,683,768 
13,966,986 

4,316,868 

(x) 
416,700 

(x) 
131,100 

1,619,700 

1,374,900 
466,800 

22 

28 

1,669,286 

(x) 

(x) 
720,700 

3,874,168 

2,701,300 
261,400 

• 911,400 

2,898,968 

601,800 
(x) 

157,600 
(X) 

759,700 
61,600 

(X) 

263,300 

766,888 

306,400 

288,000 
163,400 

973,086 

486,100 

146,600 

(x) 

(X) 

2,143,168 
1,937,168 

261,586 

(x) 
1 

(X) 
17,200 

4,300 

111,300 

61,800 
6.100 

264,686 

(X) 

(x) 
77,000 

319,386 

248,600 
41,300 
29,400 

433,166 

124,600 
(x) 

(X) 
21,600 

146,000 

4,800 

(x) 

76,300 

281,668 

87,400 

69,200 
46,000 

216,960 

68,400 

31,900 

(x) 

(x) 
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Tableau 6.—Commerce de d€tail, par genres de commerce, pour les villes de 30,099 Smes 
ou plus, 1941 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont paa donnfis afin de ne pas d6voilerdes opfirations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Proprietors 

Propridtaires 

Male 

Hommes 

342 
394 

169 

(X) 
33 

(X) 
6 

33 

21 
12 

6 

-
(1) 

1 

36 

9 

6 
22 

31 

6 
(X) 

7 
(X) 

9 

. 

3 

19 

8 

4 
7 

: 17 

3 

6 

(x) 

( I ) 

Female 

Femmes 

66 
46 

16 

7 

1 

6 

2 

6 

-
(X) 

1 

-
-
1 

23 

1 

-

10 
9 

( I ) 

1 

1 

-

3 

2 

-
-

(x) 

Employment and wage facts—Emploiement et r&nunSration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

836 
889 

187 

(X) 
1 

(x) 
4 

66 

61 
26 

33 

(x) 

(X) 
13 

287 

147 
15 
46 

66 

23 
(X) 

9 
(X) 

9 
_ 

(I) 

16 

66 

22 

20 
14 

68 

• 31 

26 

(X) 

•(») ' 

Female 

Femmes 

488 
376 

114 

(x) 
36 

(X) 
1 

38 

22 
3 

127 

(x) 

(X) 
74 

14 

12 

-
2 

98 

7 

1 
(X) 

62 
4 

(x) 
6 

8 

4 

1 
3 

22 

6 

4 

(X) 

(x) 

Salaries 
and wages 

Salaires 
etgages 

3 

1,392,266 
1,236,368 

259,168 

(X) 
22,600 

(x) 
3,800 

•77,800 

71,000-
24,100 

166,266 

(X) 

(X) 
69,300 

363,468 

226,200 
20,900 
66,300 

161,686 

43,000 
(X) 

12,100 
(x) 

48,100 
2,400 

(X) 

23,900 

79,466 

28,600 

32,300 
18,600 

184,668 

46,200 

.27,600 

(x) 

(X) 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

328 
162 

117 

7 

4 

41 

36 
30 

8 

(x) 

(X) 
4 

24 

1 
3 

20 

68 

26 
(x) 

7-
(X) 

1 

-

16 

18 

1 

7 
2 

3 

1 

2 

-
. -. 

Female 

Femmes 

283 
144 

63 

(x) -
26 

2 

19 

3 
2 

111 

(x). 

(X) 
73 

1 

-
-
1 

73 

6 
(x) 

-

46 
8 

(x) 
9 

3 

2 

1 

7 

1 

3 

Salaries 
and wages 

Salaires 
et gages 

3 

134,888 
68,988 

36,688 

(X) 

7,200 

1,800 
10,300 

8,200 
8,800 

17,286 

(x) 

(x) 
11,600 

7,686 

200 
800 

6,600 

27,768 

6,700 
(X) 

2,300 
(x) 

10,400 
1,700 

(X) 

3,800 

4,668 

1,400 

2,600 
600 

3,886 

600 

1,400 

- . . 

. (X) ' 1 . • (x) 

d 
Z 

2 

3 

i 
•6 
6 
7 

8 

9 
10 

11 

12 

13 
14 

15 

16 
17 
18 

19 

20 
21. 

22 
23 

24 
26 
26 
27 

28 

29 

30 
31 

32 

33 

34 

96 

6. 
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Table 6.—SetaU Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Cpn. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
ol 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annSe 
(prix cofltant) 

BEANTFOBD-Con.—fin 

Restaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et salles 
• k manger 

Eating places with other merchandise—Salles k manger et autres marchan-
Refreshment booths and stands—Pavilions et kiosques de rafratchisse

ments V 

10 
11 
12 
13 
14 

^ 1 6 

Other retail stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments aratoires 
Farmers' supplies—Fournitures pour fermiers 
Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands 

de glace 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Opticians and optometrists—Opticiens et optomdtristes 
Sporting goods stores—Magasins d'articles de sport 
'Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous kinds of business—Divers genres de commerce 

Second-hand group—Groupe de la marchandise de seconde main. 

CALGABY 

Total, all stores—Total, tous magasins /1941. 
11936., 

19 Food group—Groupe de i'alimentation. 

Bakery products stores—Produits de la boulangerie. 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes ; 
Meat markets (including sea foods)—Boucheries (comprenant poisson)— 

Meat markets—Boucheries 
Fish markets—Poissonneries ., 

Other food stores—Autres magasins'de denrdes alimentaires 

General merchandise group—.Groupe des marchandises ginCrales.. 

Automotive group—Groupe de I'automobUe 
Motor vehicle dealers—Marchands de vdhicules-moteur— 

Automobile dealers—Marchands d'automobiles ^.. 
Automobile dealers with wholesale car departments—Marchands d'auto

mobiles avec commerce de gros d'automobiles 
Used car dealers—Marchands d'automobiles usagds _ 

Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres dtabUssements de vdhicules-

moteur 

Apparel gronp—Groupe du vStement 
Men's and boys' clothing and furnishings stores—Vdtement et lingerie 

(hommes et garcons)— 
Men's clothing or clothing and furnishings stores—Magasins de vfitements 

ou de vdtements et lingerie (pour hommes) 
Men's furnishings stores—Magasins de lingerie pour hommes 
Men's hat stores—Magasins de chapeaux pour hommes 

I Custom tailors and made-to-measure clothing—Tailleurs et vdtement sur 
mesure -.. 

43'Family clothing stores—Vdtements pour toute la famille., 

32 

14 

12 

6 

185 

1,181 
1,136 

425 

80 
9 

46 

183 

28 

27 

157 

12 
26 
06 

2 

142 

3 

487,308 

346,000 

113,100 

28,200 

3,311,788 

119,400 
144,200 

1,009,700 
463,200 
68,900 
222,400 
62,300 
77,600 

- 316,800 
847,200 

76,968 

61,813,986 
43,389,866 

9,433,566 

(x) 
828,100 
80,100 
496,400 

•3,829,400 

• 2,839,700 

1,234,400 
73,300 

• (x) 

10,371,866 

16,456,468 

4,707,900 

: 2,756,000 
• 150,300 

347,100 
666,100 

-1,817,100 

21,900 

5,833,868 

1,233,400 
79,800 
111,400 

178,100 
691,000 

11,686 

8,700 

2,600 

300 

498,380 

16,700 
36,100 

99,600 
88,000 
4,600 
73,000 
8,900 
16,700 
25,200 
130,600 

6,268 

7,381,868 
7,143,188 

636,168 

(x) 
59,900 
1,800 

32,200 

376,700 

138,700 
21,600 
3,000 

(X) 

1,881,668 

883,568 

392,400 

334,100 
28,500 
30,600 
25,100 
67,600 

6,300 

1,400,668 

483,000 
20,900 
36,600 

26,700 
213,700 
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Tableau 6.—Commerce de detail, par genres de commerce, pour les villes de 30,000 Smes 
ou plus, 1911-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Proprietors 

Propridtaires 

Male 

.Hommes 

31 

. 17 

• • ; 8 

6 

86 

6 
4 

12 
9 
5 
7 
4 
7 

27 
5 

8 

979 
1,681 

369 

(x) 
68 

6 
59 

154 

15 

68 
2 

18 

163 

4 

1 
7 

10 
31 
98 

2 

70 

28 
6 

17 
7 

Female 

Femmes 

6 

3 

,3 

-

18 

-

1 

.2 

6 
2 

1 

131 
112 

68 

(x) 
22 

3 
3 

29 

-
* 

1 

-

-

• -

-
38 

1 
1 

_ 

Employment and wage facts -

Full-time employees 

• Personnel k temps entier 

Male 

Hommes 

61 

44 

6 

1 

166 

10 
6 

49 
30 
2 

16 
3 
8 

12 
31 

3 

2,818 
2,686 

384 

15 
3 

16 

145 

101 

96 
6 

(X) 

437 

642 

250 

153 
8 

30 
75 

124 

2 

186 

:. 66 
2 

14 

9 
17 

Female 

Femmes 

61 

34 

17 

-

61 

1 

9 
8 
6 
6 
3 
3 
3 

22 

1 

1,882 
1,262 

135 

(x) 
42 

, , .1 
9 

45 

28 

1 
1 

679 

19 

10 

6 

2 
1 

'-
229 

• 20 

7 

30 

Salaries 
and wages 

Salaires 
et gages 

3 

75,186 

62,000 

12,500 

6 

240,168 

9,000 
6,600 

61,500 
39,300 

6,200 
33,300 

8,200 
5,900 

13,800 
, . , . , ,58 ,400. . 

2,968 

5,226,368 
4,889,668 

463,886 

(x) 
36,300 

3,300 
16,300 

166,600 

143,100 

84,700 
8,800 

(X) 

1,136,868 

1,866,686 

617,700 

278,800 
8,100 

38,600 
95,000 

127,000 

1,400. 

476,468 

• 106,600 
2,400 

18,500-

" 12,600 
58,600 

-Emploiement et rdmundration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

16 

9 

6 

-

84 

3 
10 

34 
14 
2 

• 1 

3 
12 
5, 

1 

452 
321 

127 

4 

4' 

66 

33 

29-

(X) 

43 

66 

9 

2 
1 

, ., 3 
13 
27-

-
67 

18 
1 
6 

i 
3 

Female 

Femmes 

16 

9 

7 

-

19 

1 

2 
3 
1 
1 
2 
5 

. . 4 

-

454 
142 

74 

(x) 
• 20 

3 
2 

21 

26 

1 

136 

6 

2 

1 

3 

-
116 

3 

1 
12 

Salaries 
and wages 

Salaires 
et gages 

3 

6,666 

3.800 

2,800 

-

31,268 

600 
1.000 

11.800 
6,000 

600 
300 

1,000 
300 

3,900 
5,700 

486 

333,868 
192,786 

62,766 

(X) 
6,600 

500 
2,600 

• 18,100 

18,600 

7,200 

(X) 

114,788 

18,966 

2,200 

600 
1,200 
1,700-
2,800 

10,400 

-
61,468 

5,000 
300 

1,400 

1,300 
6,600 

d 
Z 

1 

2 

3 

4 

6 

6 
7 

8 
9 

10 
11 
12 
13 
14 
15 

16 

17 
18 

19 

20 
21 
22 
23 

24 

25 

26 
27 
28 

29 

30 

31 

32 
33 
34 
36 
36 

37 

38 

39 
40 
41 

4 
4 
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Table 6.—Betali Merchandise Trade, by Kinds of Business, for Cities of 30,000 Popuiation 
or Over, 1941-Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 
• of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coQtant) 

CALGABY-Con.-fin 

Apparel group—Con.—Groupe du vltement-fin. 

Women's apparel and accessories stores—Vdtement de femmes et acces
soires— 

Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes.. 
Furriers—fur shops—Fourreurs 
Infants' and children's wear stores—Magasins de vdtement pour enfants, 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

Building materials gronp—Groupe des matdriaux de construction.. 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'oeuvre et 

matdriaux de construction 
Other building materials—^Autres matdriaux de construction 

Furniture—household—radio group—Groupe des meubles, articles 
de mdnage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de mdnage 

ou de radio 
Other home furnishings and appliance stores—Autres magasins d'appareils 

et fournitures de maison 

Bestaurant gronp—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et salles 
k manger 

Eating places with other merchandise—Salles k manger et autres mar
chandises 

Other retail stores—Autres magasins de ddtail 

Farm implement dealers—Marchands d'instruments aratoires 
Feed stores—Magasins de provende 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace 
Drug stores—Pharmacies— 

Drug stores without soda fountain—Pharmacies sans comptoir de rafral
chissements 

Drug stores with soda fountain—Pharmacies avec comptoir de rafral
chissements 

Florists—Fleuristes -. 
Gift, novelty and souvenir shops—Magasins de bibelots, nouveautds et 

souvenirs .'. 
Camera and photographic supply stores—Magasins de camdras et fourni

tures de photographic -. 
Jewellery stores—Bijouteries 
Musical instrument stores (without radios or pianos)—Magasins d'instru

ments de musique (sans pianos ou radios) 
Newsdealers—Magasins de journaux 
Office, store and school furniture, equipment and supplies—Marchands de 

fournitures et outillage de bureau, magasin et dcole 
Opticians and optometrists—Opticiens et optomdtristes 
Sporting good stores—Magasins d'articles de sport 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Patent medicine, perfumes, extracts, etc.—Mddicamenta brevetds, parfums, 

extraits,etc 
Miscellaneous kinds of business—Divers genres de commerce 

46 

17 

14 

9 

186 

80 

26 

211 

11 
6 
6 

16 

36 

6 

38 Second-hand group—Groupe de la marchandise de seconde main. 

1,461,000 
66,600 

129,100 
166,400 
67,300 
3,300 

• 946,600 

3,193,286 

775,300 

1,872,400 
645,600 

2,382,368 

1,369,100 

896,800 

116,400 

2,761,866 

2,283,900 

477,900 

7,913,966 

906,900 
201,100 
341,200 

242,400 

909,900 

263,600 
305,200 

45,500 

122,400 
785,200 

36,700 
54,100 

476,900 
180,700 
123,200 
661,000 

19,600 
2,238,400 

269,868 

276,600 
16,800 
9,600 
43,200 
17,100 

400 
266,900 

696,786 

199,900 

311,100 
85,700 

666,266 

338,800 

121,300 

46,100 

66,868 

40,700 

20,100 

1,313,760 

184,700 
36,900 
104,100 

7,600 

263,100 

68,700 
62,700 

16,000 

26,400 
281,800 

12,700 
6,900 

66,000 
21,900 
30,600 
64,200 

4,100 
67,500 

183,786 
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Tableau 6.—Commerce de d£taU, par genres de commerce, pour les villes de 30,000 Smes 
ou plus, 1941-suite 

NOMBBB DE MAOASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres.ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Proprietors 

Propridtaires 

Male 

Hommes 

10 
2 
1 
1 
1 
1 
6 

26 

13 

3 
6 

29 

18 

4 

7 

117 

94 

23 

166 

9 
6 
4 

17 

28 

3 
6 

1 

3 
12 

3 
4 

4 
10 
7 

30 

6 
7 

33 

Female 

Femmes 

11 
6 

12 
1 
4 
3 

2 

2 

-

1 

-
-
1 

11 

7 

4 

19 

_ 
1 

1 

-

7 

-

-

8 

1 
1 

1 

Employment and wage facte 

Full-time employees 

Personnel k temps entier 

Male 

. Hommes 

10 

1 
7 

1 
58 

278 

72 

144 
62 

186 

85 

92 

9 

243 

221 

22 

456 

40 
12 
22 

41 

63 

13 
46 

-
7 

64 

6 

61 
16 
13 
27 

46 

7 

Female 

Femmes 

128 
2 

16 
8 
4 

14 

31 

25 

3 
3 

43 

16 

23 

4 

471 

399 

72 

192 

8 

16 

3 

30 

20 
32 

6 

34 

4 
1 

12 
6 
1 

14 

6 

3 

Salaries 
and wages 

Salaires 
et gages 

3 

126,100 
1,600 

10,800 
20,600 
3,700 

600 
113,400 

358,608 

60,600 

198,300 
09,600 

336,668 

150,500 

168,000 

18,100 

676,688 

495,400 

74,600 

818,168 

73,400 
16,300 
43,300 

45,100 

104,400 

34,000 
90,300 

3,700 

10,600 
111,600 

2,700 
4,000 

102,200 
43,100 
13,700 
41,100 

70,600 

8,686 

—Emploiement et rdmundration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

4 
2 
1 

19 

19 

9 

3 
7 

23 

5 

16 

2 

17 

12 

5 

98 

6 

18 

29 

3 
10 

1 

6 

1 

2 
1 
3 
8 

11 

13 

Female 

Femmes 

71 
5 

12 
6 
2 
2 
2 

7 

4 

2 
1 

4 

2 

2 

-
66 

64 

11 

46 

2 

6 

-' 

6 

10 

5 

1 
3 

2 

Salaries 
and wages 

Salaires 
et gages 

3 

18,600 
2,200 
3,200 
3,200 

600 
300 

8,800 

12,106 

7,300 

2,000 
2,800 

8,768 

6,400 

2,600 

800 

38,186 

24^300 

6,800 

41,786 

1,300 

2,200 

5,200 

11,300 

900 
3,000 

300 

3,0p0 

100 
200 

300 
400 

1,100 
6,700 

400 
6,300 

3,666 

6 
2 

1 
2 
3 
4 
6 
6 
7 

8 

9 

10 
11 

12 

13 

14 

16 

16 

17 

18 

19 

20 
21 
22 

23 

24 

25 
28 

27 

28 
29 

30 
31 

32 
33 
34 
35 

36 
37 

38 
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Table O.^Retaii Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

.- NUMBER OF STORES. SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

EDMONTON 
Total, all stores—Total, tous magasins /1941. 

11930., 

Food group—Groupe de ralimentation 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores^Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes .' 
Meat markets (including sea foods)—Boucheries (comprenant poisson) 
Other food stores—Autres magasins de denrdes alimentaires 

General merchandise group—Groupe des marchandises gdndrales. 

Automotive group—Groupe de i'automobile 

Motor vehicle dealers—Marchands de vdhicules-moteur— 
Automobile dealers—Marchands d'automobiles 
Automobile dealers with wholesale car departments—Marchands d'auto

mobiles avec commerce de gros d'automobiles 
Used car dealers—Marchands d'automobiles usagds 
Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres dtablissements de vdhicules-

moteur 

Number 
of 

stores 

Nombre 
de , 

magasins 

Apparei group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lingerie 
(hommes et gargons) 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes.. 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires... 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

32 

Building materials group—Groupe des matdriaux de construction.. 

Hardware stores—(QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'ceuvre et 

matdriaux de construction 
Electrical supply stores—Magasins d'appareils dlectriques 
Heating and plumbing equipment dealers—Marchands d'appareils de 

chauffage et de plomberie 
Paint, glass and wallpaper stores—Magasins de peinture, vitre et tenture 

Furniture—household—radio gronp—Groupe des meubles, articles 
de mdnage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de mdnage ou 

de radio -. 
Other home furnishings and appliance stores—Autres magasins d'appareils et 

fournitures de maison : 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et salles 
k manger 

Eating places with other merchandise—Salles k manger et autres marchan-
dises ; . . . 

Refreshment booths and stands—Pavilions et kiosquos de rafralchisse
ments 

1,126 
1,864 

6 
75 
3 

13 

197 

49 
42 
4 

26 

147 

187 

31 

9 

17 

6 

117 

89 

26 

2 

Ventes 

1941 

47,931,486 
37,666,968 

7,439,268 

66,700 
692,800 

6,000 
274,600 

2,864,500 

2,492,500 
1,021,400 

20,800 

' 13,199,566 

8,566,668 

2,974,300 

2,439,200 
389,400 

(x) 
• 783,600 
1,682,400 

(X) 

3,886,486 

1,001,200 
1,087,200 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coOtant) 

196,400 

7,669,388 
6,262,686 

466,368 

1,700 
46,000 

14,100 

228,100 

137,800 
17,200 
5,400 

2,474,868 

722,686 

238,300 

246,600 
39,900 

(x) 
69,100 
69,800 

(X) 

983,268 

326,900 
346,200 

1,090,000 

96,200 

200,800 
5,900 

324,100 

2,638,386 

1,017,100 

1,424,800 

138,900 

, - 10,800 

60,700 
1,800 

109.900 

629,760 

292,200 

266,700 

70,800 

1,864,188 

1,158,600 

692,000 

113,500 

2,374,888 

1,966,600 

407,600 

527,160 

342,200 

113,000 

71,900 

64,160 

63,200 

10,900 
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.Tableau 6.—Commerce de detail, par genres de commerce, pour les villes de 30,000 ames 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne.sont pas donnds afin de ne pas ddvoiler des opdrations individueUes, mais ces chiffres 
sont inclus dans les totaux. 

Proprietors 

Propridtaires 

Male 

H o m m e s 

946 
967 

341 

4 
68 
3 

18 

168 

38 
46 
6 

8 

146 

7 

12 
(x) 

26 
90 

(x) 

61 

33 
11 

7 

1 

6 
2 
2 

36 

14 

13 

8 

14 

4 

6 

4 

148 

116 

24 

. Fema le 

F e m m e s 

116 
96 

65 

4 
15 

1 

25 

7 
3 

8 

1 

-

(x) 

1 

-
10 

1 
1 

6 

6 

4 
1 

2 

-
2 

-

-
-
-
-

14 

8 

6 

Employmen t and wage facts— 

. Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

2,628 
2,235 

289 

6 
21 

8 

84 

98 
71 

1 

633 

672 

213 

133 
16 

(x) 
74 

103 

(x) 

172 

81 
41 

20 

1 

8 

21 

263 

80 

162 

21 

161 

70 

81 

10 

198 

182 

16 

Female 

F e m m e s 

1,911 
1,176 

131 

6 
37 

8 

44 

34 
, 2 

894 

21 

6 

8 

6 

. . -
265 

15 
69 

102 

10 

7 

2 

24 

12 

8 

4 

56 

23 

19 

13 

427 

367 

70 

Salaries 
and wages 

Salaires 
e t gages 

3 

4,942,866 
4,811,268 

337,768 

12.300 
41.700 

9,500 

64,800 

113,000 
66,400 

1,000 

1,487,386 

896,688 

362,600 

242,200 
24,300 

(X) 
128,700 
101,200 

(x) 

464,686 

132,200 
123,600 

142,200 

11,600 

11,700 

33,300 

317,488 

112,300 

178,800 

- . 26,300 

319,668 

165,300 

134,100 

20,100 

462,668 

403,700 

58,600 

Emploiement et rdmundration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

631 
212 

87 

5 

4 

31 

23 
24 

86 

63 

8 

3 
4 

(x) 
11 
33 

(X) 

61 

20 
• 17 

5 

1 

2 

6 

49 

6 

39 

6 

27 

2 

17 

8 

28 

. 19 

1 

Female 

F e m m e s 

576 
226 

66 

4 
15 

12 

22 

12 
1 

334 

4 

-

3 

(x) 

68 

7 
30 

19 

8 

2 

2 

6 

1 

1 

3 

8 

1 

2 

6 

65 

' 42 

13 

Salaries 
and wages 

Salaires 
et gages 

3 

381,866 
122,388 

33,386 

600 
3,700 

2,900 

11,200 

7,900 
7,000 

166,668 

21,486 

2,600 

300 
1,800 

(x) 
2,900 

11,400 

(X) 

31,886 

6,100 
8,600 

9,800 

2,800 

1,800 

1,900 

32,788 

2,600 

27,600 

2,600 

7,468 

500 

3,700 

3,200 

16,686 

- 10,500 

5,100 

6 
Z 

1 
2 

3 

4 
5 
6 
7 

8 

9 
10 
U 

12 

13 

14 

15 
16 
17 
18 
19 

20 

21 

22 
23 

24 

26 

26 
27 
28 

29 

30 

31 

32 

33 

34 

35 

36 

37 

38 

30 
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Table 6.—Betali Mercliandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (ji indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Stocks on 
hand.end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coOtant) 

EDMONTON-Con.—fin 

Other retail stores—Autres magasins de ddtail 

Farm implement dealere—Marchands d'instruments aratoires 
Farmers' supplies—Fournitures pour fermiers ; 
Book and stetionery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois. marchands de 

glace 
Drug stores—Pharmacies— 

Drug stores without soda fountain—Pharmacies sans comptoir de rafral
chissements 

Drug stores with soda fountain—Pharmacies avec comptoir de rafral
chissements 

Florists—Fleuristes 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment and supplies—Marchands de 

fournitures et outillage de bureau, magasin et dcole 
Opticians and optometrists—Opticiens et optomdtristes 
Sporting goods stores—Magasins d'articles de sport 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous kinds of business—Divers genres de commerce 

Second-hand group—Groupe de la marchandise de seconde main 

FOBT WnXIAM 

Total, aii stores—Total, tous magasins /1941 
(1938 

Food gronp—Groupe de I'albnentation 

Bakery products stores—Produits de la boulangerie. 
Candy and confectionery stores—^Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh naeat)—Epiceries (sans comptoir de viandes 

fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes 
Meat markets (including sea foods)-Boucheries (comprenant poisson) — 

General merchandise group—Groupe des marchandises gdndrales..... 

Automotive group—-Groupe de I'automobile 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages.,', 
Filling stations—Postes d'essence 

Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lingerie 
(hommes et gargons)— 

Men's clothing or clothing and furnishings stores—Magasins de vdtements 
ou de vdtements et lingerie (pour hommes) 

Custom tailors and made-to-measure clothiiig—Tailleurs et vdtement sur 
mesure 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et acces

soires 
Women's ready-to-wear stores—Magasins de confection pour femmes— 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs 

Shoe stores—Magasins de chaussures 

(') Figures tor 1930 not available. 

216 

13 
10 
7 

348 
333 

139 

3 
44 
2 
6 

36 

42 

8 

0 

31 

7,679,486 

666,700 
455,700 
260,900 

727,800 

844,700 

330,500 
155,800 
629,700 

505,100 
166,900 
149,200 
618,600 

2,278,800 

426,068 

16,238,368 
18,863,380 

3,888,886 

(X) 
396,000 

(X) 
54,600 

1,006,100 

2,084,000 
266,600 

2,393,968 

3,116,566 

2,317,600 
181,800 
218,300 
398,900 

1,443,066 

379,300 

83,300 
470,400 

224,300 

176,800 

109,900 

1,683,768 

69,500 
66,900 
102,400 

18,700 

221,900 

71,300 
13,600 

220,400 

100,500 
21,600 
40,400 
66,200 
86,300 

129,688 

1,969,780 
1,723,668 

271,960 

(x) 
19,100 

2,600 

98,600 

137,200 
12,600 

361,666 

383,666 

263,800 
26,300 
13,600 
10,000 

428,686 

142,100 

6,900 
166,300 

30,800 

47,000 

46,600 
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Tableau 6.—Commerce de detail, par genres de commerce, pour les viUes de 30,000 ames 
ou plus, 1941-suite -

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x). indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Proprietors 

Propridtaires 

Male 

Hommes 

(•) 

(x) 

(X) 

164 

361 

117 

40 

7 

24 

35 
7 

Female 

Femmes 

(') 

(x) 

11 

Employment and wage facts—Emploiement et rdmundration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

426 

30 
20 
29 

•82 

32 

26 

1 
r 

cn
 

11 

3 

-
-
-
-
-
-
-

(•) 

(x) 

(X) 

727 

103 

30 

1 

32 

92 
22 

78 

163 

108 
11 
22 
22 

43 

Female 

Femmes 

163 

4 
3 

11 

4 

14 

28 
9 

33 

12 
10 

14 
11 

(') 

(X) 

Salaries 
and wages 

Salaires 
et gages 

731,788 

47,400 
20,500 
60,800 

125,200 

76,900 

47,500 
31,200 
84,100 

93,200 
37,300 
12,200 
33,600 
72,900 

21,480 

661 

119 

39 
-
-
21 

46 
4 

184 

16 

12 
2 
-
2 

63 

1,348,166 
(•) 

238,366 

(x) 
24,600 
(x) 

200 

42,600 

115,000 
23,700 

292,966 

288,208 

203,500 
11,500 
42,800 
22,400 

111,686 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

22,700 

6,900 
48,200 

15,700 
11,600 
7,400 

(•) 

138 

15 
5 
2 

43 

127 

47 

12 

Female 

Femmes 

(•) 

(x) 

34 

122 

28 

10 

12 

6 

49 

4 

18 

Salaries 
and wages 

Salaires 
et gages 

78,760 

3,700 
2,200 
1,000 

33,900 

7,100 

2,000 
600 

1,300 

1,600 

900 
2,700 

21,700 

6,386 

65,968 
(•) 

13,968 

(X) 
1,700 

5,300 

6,600 
100 

6,766 

6,686 

2,300 

1,600 
2,700 

8,706 

1,800 

200 
2,600 

33 

1,000 
2.600 !•" 

600 133 
(') Ces chiffres de 1930 non connus. 
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Table 6.—Betail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Gon. 

N U M B E R OF STORES, SALES, STOCKS, P E R S O N N E L AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

FOBT WIIXIAM-Con.—fin 

Building materials group—Groupe des matdriaux de construction.. 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bo;s doeuyre et 

matdriaux de construction 
Electrical supply stores—Magasins d'appareils dlectriques 
Paint, glass and wallpaper stores—Magasins de peinture, vitre et tenture 

Furniture—household—radio gronp—Groupe des meubles, articles 
de mdnage ct radio 

Number 
of 

stores 

Nombre 
de 

magasins 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de mdnage ou 

de r a d i o -
Household appliance stores—Magasins d appareils de mdnage 
Radio and music stores—Magasins de radio et de musique 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et salles 
k manger; • •• • 

Eating places with other merchandise—Salles k manger et autres marchan
dises •. 

Other retali stores—Autres magasins de ddtail. 

Farmers' supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours il charbon et bois, marchands de 

glace 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous kinds of business—Divers genres de commerce 

Second-hand group—Groupe de ia marchandise de seconde main.. 

HALIFAX 

Total, all stores—Total, tous magasins (1941. 

Food group—Groupe de ralimentation 

Bakery products stores—Produits de la boulangerie. 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) '• • - -. 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes 
Meat markets (including sea foods)—Boucheries (comprenant poisson)— 

Meat markets—Boucheries 
.Fish markets—Poissonneries 

Other food stores—Autres magasins de denrdes alimentaires 

General merchandise group—Groupe des marchandises gdndralcs 

Automotive group—Groupe de i'automobile 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence • :^:-;--
Other automotive establishments—Autres dtablissements de vdhicules-

moteur 

915 
986 

194 

93 

12 
9 
2 

26 

48 

12 
4 
6 

26 

Sales 

Ventes 

1941 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coOtant) 

766,768 

266,600 

(x) 
(X) 

61,500 

375,668 

(x) 

174,700 
(X) 

725,968 

467,200 

268,700 

2,476,968 

231,200 
65,500 

233,300 
383,900 
49,000 

258,700 
169,100 

1,096,200 

44,666 

51,161,766 
29,843,268 

9,894,786 

(x) 
491,600 
688,300 
69,200 

2,290,500 

5,799,800 

258,200 
226,800 

(X) 

12,189,168 

6,976,686 

4,283,800 
(x) 

- 329,600 
1,265,000 

(x) 

167,868 

70,600 

(X) 
(x) 

(x) 

(X) 

17,800 

72,766 

) 

39,300 
) 
16,968 

11,700 

5,200 

322,686 

20,000 
17,500 

27,900 
87,400 
1,600 
88,400 
9,600 
69,300 

16,686 

6,213,688 
4,199,369^ 

685,688 

(x) 
30,900 
1,700 
3,700 

165,700 

383,900 

4,100 
12,400 

(X) 

2,881,788 

486,688 

336,300 
(X) 

11,600 
• -33,000 

(x) 
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Tableau 6.—Commerce de detail, par genres de commerce, pour les villes de 30,000 Ames 
ou plus, 1911-sulte 

NOMBRE DE MAOASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

Proprietors 

Propridtaires 

Male 

[Hommes 

13 

8 

(x) 
(X) 

3 

6 

(x) 

2 
(x) 

41 

25 

16 

61 

4 
6 

12 
5 
4 
5 

13 
12 

8 

624 
763 

282 

63 
8 
6 

136 

68 

10 
7 

8 

26 

2 

4 
16 

-

Female 

Femmes 

2 

2 

: 

1 

-

1 

-
-
6 

2 

1 

2 

-

128 
144 

84 

23 

1 

62 

4 

1 

3 

-

-

-

Employment and wage facts—Emploiement et rdmundration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

48 

14 

(x) 
(x) 

4 

29 

(x) 

17 
(X) 

66 

45 

21 

166 

16 
1 

20 
22 
3 

10 
3 

30 

2 

2,629 
1,682 

601 

(x) 
6 

87 
1 

. 72 

296 

13 
23 

(X) 

613 

327 

212 
(x) 

37 
70 

(X) 

Female 

Femmes 

17 

4 

( X ) . 

(x) 
2 

12 

(x) 

6 
(X) 

128 

81 

47 

62 

1 
4 

4 
27 
. 3 
12 
2 
9 

-

2,362 
1,126 

293 

(x) 
40 
3 
4 

61 

179 

3 

1,878 

28 

18 
(x) 

7 
2 

-

Salaries 
and wages 

Salaires 
et gages 

3 

61,880 

11,000 

(x) 
(X) 

5,700 

64,486 

(X) 

40,200 
(x) 

122,680 

80,600 

41,900 

192,668 

13,400 
2,700 

22,800 
60,000 
4,800 

41,900 
6,900 

61,100 

1,968 

6,833,488 
2,789,368 

616,660 

(x) 
21,600 

112,100 
• 1,800 

79,700 

362,600 

12,800 
16,600 

(x) 

1;615,786 

558,386 

405,600 
(X) 
66,600 
78,300 

(x) 

Fart-time employees 

Personnel k temps partiel 

Male 

Hommes 

1 

1 

-

6 

-

1 
(x) 

1 

-. 
1 

39 

•22 

4 
5 
1 
1 
1 
5 

-

'439 
122 

118 

1 

32 

53 

9 
16 

18 

164 

76 
(x) 

1 
25 

(x) 

Female 

Femmes 

-
-

-

-
-

-

12 

2 

10 

10 

2 
4 

1 
1 
2 

1 

616 
113 

64 

10 

6 

il6 

27 

1 
4 

:412 

2 

1 
1 

-

Salaries 
and wages 

Salaires 
et gages 

3 

360 

300 

-

1,966 

-

300 
(x) 

4,808 

300 

4,600 

12,868 

4,400 
600 

1,600 
700 
600 
400 

1,100 
3,600 

266 

286^666: 
' 66i766 

36,166. 

1,900 
• 300 

600 

.10,300 

16,900 

1,600 
3,600 

US,688 

39,966 

29,700 
(x) 

1,000 
7,300 

(x) 

d 
Z 

1 

2 

3 
4 
6 

6 

7 

8 
e 

10 

u 
12 

13 

14 
16 

16 
17 
18 
19 
20 
21 

22 

23 
24 

26 

26 
27 
28 
29 

30 

31 

32 
33 
34 

36 

36 

37 
38 
39 
40 

41 

97404—9 
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Table 6.—Betail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

' NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventea 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stockis en 
magasin k la 
fin de I'annde 
(prix coOtant) 

12 

HAUFAX-Con.-fin 
Apparel gronp—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lingerie 
(hommes et gargons) 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et acces

soires— . 
Women's ready-to-wear stores—Magasins de confection pour femmes. 
Millinery stores—Magasins de modes 
Furriers—fur shops—^Fourreurs 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

Building materials group—Groupe des matdriaux de construction.. 
Hardware stores^—QuincaiUeries • 
Lumber and building material dealers—Marchands de bois d'ceuvre et 

matdriaux de construction 
Other building materials—Autres matdriaux de construction 
Electrical supply stores—Magasins d'appareils dlectriques 
Heating and plumbing equipment dealers—Marchands d'appareils de 

chauffage et de plomberie : 
Paint, glass and wallpaper stores—Magasins de peinture, vitre et tenture 

Furniture—household—radio group—Groupe des meubles, articles de 
mdnage et radio : 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de mdnage ou 

de radio ; 
Other home furnishings and appliance stor«s-r-Autres magasins d'appareils et 

fournitures de maison 

Bestaurant group—Groupe des restaurants 
Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et salles 
' & manger 

Eating places with other merchandise—Salles k manger et autres marchan-
dises.....-. 

Refreshment booths and stands—Pavilions et kiosques de rafralchisse
ments 

39 

Other retali stores—Autres magasins de ddtail 
Farm implement dealers—Marchands d'instruments aratoires 
Farmers' supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois,. marchands de 

glace 
Drug stores—Pharmacies— 

Drug stores without soda fountain—Pharmacies sans comptoir de rafrat
chissements ' .-

Dru^ stores with soda fountain—Pharmacies avec comptoir de rafrat
chissements 

Florists—Fleuristes '. 
Gift, novelty and souvenir shops—Magasins de bibelots, nouveautds et 

souvenirs ', 
Jewellery stores—^Bijouteries 
OfBce. store and school furniture, equipment and supplies—Marchands de 

, fournitures et outillage de bureau, magasin et dcole 
Opticians and optometrists—Opticiens et optomdtristes 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous kinds of business—Divers genres de commerce..: 

Second-hand group—Groupe de la marchandise de seconde main.. 

HAMILTON 

Total, all stores—Total, tous magasins /1941 
\1938 

Food group—Groupe de I'alimentation 
Bakery products stores—Produits de la boulangerie. 

96 

169 

67 

168 
1 
2 

10 

24 

2,668 
2,117 

661 
12 

4,989,568 

2,381.600 
774,100 

676,700 
30,100 

376,800 
14,000 

737,300 

2,582,986 
382,000 

1,813,800 

289,000 

97,200 

1,696,186 

650,100 

609,300 

36,700 

2,224,706 

1,402,200 

786,300 

37,200 

11,588,768 

116,300 
198,900 

2,663,600 

909,000 

603,000 
126,300 

22,100 
1,098,700 

860,600 
103,600 
386,600 

4,602,300 

197,866 

86,946,866 
68,512,860 

17,966,168 

121,300 

1,129,768 

665,800 
144,900 

90,600 
2,900 
97,800 

900 
236,900 

446,168 

91,000 

320,600 

' 21,600 

13,100 

284,600 

160,100 

110,300 

14,100 

62,268 

34,400 

26,400 

1,400 

1,169,468 

14,400 

48,200 

226,000 

129,800 

78,600 
10,600 

11,000 
243,700 

69,000 
16,200 
33,500 
269,600 

34,368 

18,436,380 
9,685,266 

802,900 

3,600 

file:///1938
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Tableau 6.—Commerce de detail, par genres de commerce, pour les villes de 3i 
ou plus, 1911-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

1,000 ames 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres son* 
inclus dans les totaux. 

Proprietors 

Propridtaires 

Male 

Hommes 

69 

29 
6 

7 
2 
2 
1 

13 

13 
6 

1 

3 

3 

' , 14 
8 

3 

3 

.161 

67 

34 

10 

184 
3 
7 

19 

16 

4 
3 

4 
13 

7 
18 
11 

18 

1,681 
1,738 

498 
6 

Female • 

Femmes 

I t 

1 

5 
3 
1 
1 

1 

-
-

-
1 

3 

-
1 

2 

11 

6 

3 

3 

13 

-
-
3 

-

2 

-

3 
6 

2 

248 
249 
96 

3 

Employment and wage facts— 

Full-time employees . 

Personnel k temps entier 

Male 

Hommes 

198 

.105 
35 

17 

23 
2 

15 

164 
21 

110 

22 

11 

131 
54 

76 

2 

153 

117 

32 

4 

624 
9 
8 

171 

61 

25 
14 

69 

69 
7 

11 
80 

~ 18 

4,645 
3,831 

637 
18 

Female 

Femmes 

187 

30 
51 

48 
5 

23 
1 

29 

n 
12 

13 

1 

1 

63 
26 

27 

-
476 

331 

144 

-

221 

-
13 

18 

18 

64 
8 

- 54 

22 
6 

^ 16 
13 

-

2,688 
2,682 

366 
9 

Salaries 
and wages 

Salaires 
et gages 

3 

473,986 

173,600 
119,600 

63,800 
3,100 

62,600 
6,600 

45,,600 

264,906 
29,200 

180,700 

35,200 

9,800 

269.888 
83,600 

123,600 

1,900 

381,286 

270,700 

107,900 

2,600 

916,268 
11,600 
21,300 

269,200 

77,600 

77,600 
19,900 

146,600 

166,400 
12,800 
19,800 
93,500 

17,768 

7,738,668 
6,628,688 

911,660 
21,800 

B]mploiement et rdmundration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

36 

, 28 
4 

1 

1 

1 

. 7 
2 

-
4 

1 

21 
16 

'-: 
6 

23 

18 

5 

-
U9 

1 

-
41 

29 

2 
12 

4 

1, 
1 
3 

25 

2 

1,466 
649 
630 

4 

Female 

Femmes 

76 

6 
14 

22 
2 
7 
4 

21 

6 
6 

-

• -

-

4 
2 

1 

1 

28 

11 

14 

3 

26 

-
6 

1 

1 

3 
8 

3 

1 
1 

3 

-

1,224 
686 
238 

7 

Salaries 
and wages 

Salaires 
et gages 

3 

37,766 

9,900 
8,100 

8,700 
600 

3,400 
1,900 
6,200 

6,608 
2,200 

--
3,000 

300 

6,468 
3,900 

200 

1,300 

10,688 

4,800 

6,400 

•400 

36,366 
400 

1,200 

14,000 

6,700 

800 
1,700 

1,700 

900 
. 500 

900 
8,600 

666 

725,688 
337,988 
103,700 

3,100 

d 

1 

3 

4 
5 
e 
7 
£ 

9 
IC 

11 

IS 

i: 

u 
u 
u 
r 
1 

1 

2< 

2 

2 
2: 
2 

2 

2) 

2 
2 

21 
3 

3 
3 
3 
3 

3 

3 
3 
31 
3! 
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Table 6.—Betail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

N U M B E R OF STORES, SALES, STOCKS, P E R S O N N E L AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of • 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coOtant) 

HAMILTON-Con.—suite 

Food group-Con.—Groupe de i'allmentatlon-fin 

Candy and confectionery stores—Bonbons et confiseries— 
Candy, nut stores—Bonbons.et noix 
Confectionnery stores—Confiseries 

Dairy products dealers—Marchands de produits laitiers— 
Dairy products stores—Magasins de produits laitiers ^ . 
Eggs and poultry stores—Magasins d'ceufs et volailles 
Milk dealers—Laiteries 

Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes 
Meat markets (including sea foods)—Boucheries (comprenant poisson)— 

Meat markets—Boucheries 
Fish markets—Poissonneries 

Other food stores—Autres magasins de denrdes alimentaires 

12 General merchandise group—Groupe des marchandises gdndrales. 

13 Department stores and mail order houses or offices—Magasins k rayons et 
maisons ou bureaux de vente par correspondance 

General merchandise and dry goods stores—Magasins de marchandises gdnd
rales et sdches ^ 

Variety stores—Bazars .' 

14 

22 

Automotive group—Groupe de i'automobile 

Motor vehicle dealers—Marchands de vdhicules-moteur— 
Automobile dealers—Marchands diautomobiles .̂  
Automobile dealers with wholesale car departments—Marchands d'auto

mobiles avec commerce de gros d'automobiles 
Used car dealers—Marchands d'automobiles usagds 

Accessory, tire and battery-shops—Accessoires, pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres dtablissements de vdhicules-

moteur 

23 

.•25 

:27 
:2g 
:29-
:30 
:31 

Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lingerie 
(hommes et garcons)— 

Men's clothing or clothing and furnishings stores—Magasins de vdtements 
ou de vdtements et lingerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour hommes 
Men's hat stores—Magasins de chapeaux pour hommes 
Custom tailors and made-to-measure clothing—Tailleurs et vdtement sur 

mesure 
Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes.... 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs 
Infants' and children's wear stores—Magasins de vdtement pour enfants.. 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

.•3f 
•-31 
:-3S 

.;39 

Building materials group—Groupe des matdriaux de construction.. 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'ceuvre et 

matdriaux de construction 
Other building materials—Autres matdriaux de construction 
Electrical supply stores—Magasins d'appareils dlectriques 
Heating and plumbing equipment dealers—Marchands d'appareils de 

chauffage et de plomberie 
Paint,.^lass and wallpaper stores—Magasins de peinture, vitre et tenture 

4 
4 

11 
50 

217 

162 

70 
8 

15 

41 

4 
17 
16 
34 

161 

268 

187,000 
699,000 

84,800 
77,000 

671,800 
674,000 

4,943,100 

7,693,600 

2,629,400 
110,900 
164,300 

12,766,760 

6,800 
64,000 

1,700 
2,200 
3,100 
26,100 

307,100 

341,500 

48,200 
3,100 
6,600 

1,855,600 

12,755,700 

17,125,468 

6,710,400 

3,934,100 
811,800 
498,900 
818,300 

4,270,600 

81,300 

9,186,668 

1,643,900' 

459,800 

781,100 
963,200 

2,062,600 
497,200 
294,700 
671,300 

47,200 

1,774,700 

4,126,468 

967,000 

2,364,600 
334,400 
117,700 

67,300 
275,400 

1,856,600 

1,697,506 

704,200 

630,800 
101,100 
79,000 
49,300 
113,100 

20,000 

2,816,888 

486,800 

141,200 

76,800 
211,600 

260,300 
92,300 
12,000 

268,000 

7,000 

460,800 

743,686 

225,600 

378,700 
7,600 
60,600 

7,100 
74,000 
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Tableau 6.—Commerce de detail, par genres de commerce, pour les villes de 30,000 Slmes 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

Proprietors 

Propridtaires 

Male 

H o m m e s 

S
o

, 

3 
4 

14 
52 

125 

135 

59 
6 

16 

16 

15 

-

10 

1 
19 
14 
39 

121 

4 

164 

33 

16 

34 
11 

18 
4 
4 

15 

8 

21 

49 

28 

2 
3 
6 

c
n

o
. 

Female 

F e m m e s 

1 
25 

1 

6 

45 

11 

2 
2 

6 

6 

-

' -

-

-
61 

1 

4 

1 

15 
10 
14 
3 

3 

-
3 

2 

1 

-

Employmen t and wage facta 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

5 
32 

2 
4 

96 
14 

64 

233 

167 
8 
4 

474 

474 

856 

303 

120 
31 
34 

106 
250 

12 

296 

72 

18 

38 
33 

19 

1 
26 

-
83 

318 

56 

196 
26 
13 

11 
16 

Female 

F e m m e s 

15 
33 

1 
1 
4 
6 

162 

113 

16 

6 

898 

898 

63 

24 

14 
2 
4 
9 

15 

-
383 

IS 

3 

14 
57 

173 
35 
36 
13 

3 

31 

88 

~25 

47 
4 
1 

1 
2 

Salaries 
and wages 

Salaires 
et gages 

3 

18,400 
37,800 

3,400i 
4,100 

120,100 
16,300 

177,700 

331,100 

170,500 
4,100 
6,200 

1,664,168 

1,604,100 

1,354,868 

568,100 

263,400 
45,200 
39,400 

125,000 
305,200 

7,700 

734,406 

123,600 

26,900 

60,100 
97,500 

182,200 
26,100 
28,900 
36,000 

1,400 

151,700 

563,186 

87,600 

388,200 
28,600 
18,200 

17,700 
22,900 

—Emploiement et rdmundration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

1 
12 

1 
6 
5 

27 

194 

244 

127 
16 
4 

98 

98 

146 

1 

2 
28 

7 
23 
8'4 

-
163 

41 

18 

20 
8 

8 
1 
4 
4 

-
49 

36 

19 

5 
9 
1 

2 

Fema le 

F e m m e s 

8 
25 

3 
1 
1 

17 

110 

57 

4 
3 
2 

626 

525 

6 

-

2 
1 

2 

r 
269 

14 

3 

6 
22 

78 
18 
22 
12 

6 

28 

11 

10 

-

1 

Salaries 
and wages 

Salaires 
et gages 

3 

3,300 
10,300 

800 
1,000 
1,000 

10,600 

68,900 

73,300 

26,700 
3,400 
1,400 

184,768 

184,700 

38,868 

400 

1,200 
9,500 
1,000 
6,200 

19,700 

-
112,180 

14,000 

7,600 

. 6,800 
20,000 

24,200 
6,100 
9,200 
9,200 

500 

15,600 

14,266 

8,800 

3,400 
600 
500 

900 

d 
Z 

2 

3 
4 
5 
6 

7 

S 

9 
10 
11 

12 

13 

14 

16 

16 
IT 
18: 
19--
20 

21 

22 

23 

24 

25 
26 

27 
28 
29 
30 

31 

32 

33 

34 

35 
36 
37 

38 
39 
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Table 6.—Retail Merchandise Trade, hy Kinds of Business, for Cities of 30,000 Population 
or'Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coiltant) 

HAMILTON-Con.—fin 

Furniture—liousehold—radlo group—Groupe des meubles, articles de 
manage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de manage ou 

de radio— 
Household appliance stores—Magasins d'appareils de manage 
Household appliance stores with radios—Magasins d'appareils de manage 

et radios _. 
Radio and music stores—Magasins de radio et de m,usique 

Other home furnishings and appliance stores—Autres magasins d'appareils et 
fournitures de maison 

Restaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, caf6t6rias et salles 
k manger 

Eating places with other merchandise—Salles k manger et autres marchan^ 
dises 

Refreshment booths and stands—Pavilions et kiosques de rafralchisse
ments 

Other retail stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments aratoires 
Farniers' supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace : 
Drug stores—Pharmacies-

Drug stores without soda fountain—Pharmacies sans comptoir de refral-
chissements 

Drug stores with soda fountain—Pharmacies avec comptoir de rafral
chissements 

Florists—Fleuristes 
Gift, novelty and souvenir shops—Magasins de bibelots, nouveautds et 

souvenirs 
Jewellery stores—Bijouteries 
Luggage and leather goods stores—Valises et marchandises en cuir 
Musical instrument stores (without radios or pianos)—Magasins d'instru

ments de musique (sans pianos ou radios) 
Newsdealers—Magasins de journaux 
Ofiice, store and school furniture, equipment and supplies—Marchands de 

fournitures et outillage de bureau, magasin et ^cole 
Opticians and optometrists—Opticiens et optomdtristes 
Sporting goods stores—Magasins d'articles de sport 
Tobacco stores and stands—Magasins et comptoirs de tabac. 
Miscellaneous kinds of business—Divers genres de comm,erce 

Second-hand group—Groupe de ia marchandise de seconde main.. 

HULL 

Total, ail stores—Total, tous magasins fl94l 
\1930 

Pood group—Groupe de Falimentation 

Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes 
Meat markets (including sea foods)—Boucheries (comprenant poisson) 
Other food stores—Autres magasins de denrdes alimentaires 

(') Figures for 1930 not available. 

86 

36 

17 

12 
7 

14 

165 

95 

60 

10 

661 

6 
4 
4 

60 

42 

61 
23 

12 
33 
4 

5 
4 

22 
14 
17 
156 
44 

4,627,586 

2,318,900 

687,300 

1,040,800 
77,900 

402,600 

2,873,406 

2,190,500 

604,200 

78,700 

18,113,406 

189,700 
248,700 
164,000 

4,707,200 

1,511,800 

1,955,500 
332,000 

67,700 
1,406,300 

175,800 

25,300 
72,700 

1,397,900 
242,900 
318,700 

1,774,400 
3,632,800 

44 

469 
443 

235 

108 
1 
4 

283,380 

9,555,486 
7,776,966 

3,996,268 

376,600 
(x) 
(x) 

1,053,700 

2,275,800 
248,800 

(X) 

1,621,568 

643,800 

201,900 

126,600 
14,000 

135,200 

62,468 

45,800 

14,700 

1,900 

2,268,688 

29,600 
29,200 
51,900 

469,800 

333,400 

324,900 
21,200 

24,400 
366,600 
33,400 

24,900 
4,100 

132,500 
30,600 
71,900 

170,100 
149,600 

67,168 

1,297,868 
C) 

311,466 

26,500 

(x) 

101,500 

175,000 
7,200 

(X) 

file:///1930
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Table 6.—Commerce de detail, par genres de commerce, pour les villes de 30,000 &mes 
ou plus, 1941-suite 

NOMBBE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DB PAYE 

Un (x) indique que les chiffres ne sont pas donn^ afin de ne pas dfivoiler des opferations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

Proprietors 

Propridtaires 

Male 

H o m m e s 

61 

27 

8 

8 
6 

12 

166 

91 

64 

11 

399 

6 
2 
4 

60 

34 

43 
8 

7 
30 

2 

bO
V

, 

14 
11 
14 

125 
33 

39 

337 

191 

78 
(X) 
(X) 

58 

34 
15 

(x) 

Female 

F e m m e s 

2 

-

-
. • 

2 

23 

14 

9 

-
61 

1 

5 

1 

13 

6 
2 

_ 
1 
1 
1 

27 
4 

6 

66 

46 

30 

(x) 

13 

2 

Employmen t and wage f a c t s -

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

318 

160 

71 

56 
7 

16 

321 

284 

33 

4 

828 

16 
13 
8 

213 

88 

02 
21 

82 
4 

1 
1 

122 
19 
22 
36 
82 

19. 

616 

224 

8 
(x) 

51 

140 
23 

Female 

F e m m e s 

119 

42 

24 

22 

31 

312 

266 

44 

3 

461 

• 2 

116 

32 

24 

103 
22 

1 
50 
8 

2 
10 

26 
5 
1 

45 
4 

3 

266 

75 

24 

14 

34 
3 

Salaries 
and wages 

Salaires 
e t gages 

3 

691,168 

287,500 

137,600 

113,200 
8,200 

44,600 

682,668 

444,000 

54,700 

3,900 

1,466,888 

18,000 
22,200 
20,400 

309,900 

141,400 

177,500 
35,300 

300 
158,200 
22,500 

2,600 
7,600 

269,000 
39,000 
33,400 
63,400 

146,100 

21,986' 

655,566 

195,868 

15,100 
(x) 

39,600 

123,900 
16,200 

i^mploiement et remuneration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

29 

8 

5 

13 

3 

66 

23 

32 

1 

303 

3 
2 
3 

46 

60 

112 
14 

7 
2 

1 
1 

3 
1 

17 
22 

9 

7 

178 

86 

7 

19 

52 
8 

Female 

F e m m e s 

14 

2 

2 

6 
2 

2 

77 

Salaries 
and wages 

Salaires 
e t gages 

3 

9,968 

3,500 

1,700 

3,000 
800 

900 

64,186 

36 17,400 

38-

3 

145 

4 

8 

3 

40 
14 

2 
13 
4 

-
1 
2 
2 

35 
17 

-

' 148 

26 

8 

(x) 

6 

9 
2 

35,300 

1,400 

117,868 

700 
700 
700 

16,200 

17,900 

37,800 
6,400 

600 
3,600 
3,700 

100 
200 

. 2,000 
500 

3,400 
13,100 
10,400 

1,980 

63,900 

(') 
22,860 

3,000 

(x) 

5,800 

10,600 
3,400 

o 

2 

1 

2 

3 

4 
5 

6 

7 

8 

9 

10 

11 

12 
13 
14 

15 

16 

17 
18 

19 
20 
21 

22 
23 

24 
25 
23 
27 
28 

29 

30 
31 

32 

33 
34 
35 

36 

37 
38 
39 

(') Ces chiffres de 1930 non connus. 
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Table 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'amife 
(prix coOtant) 

HULL-Con.—fin 

General merchandise group—Groupe des marchandises g£n£rales.. 

General merchandise and dry goods stores—Magasins de marchandises 
g^n^rales et seches 

Variety stores—^Bazars 
Automotive group—Groupe de I'automobUe 

Motor vehicle dealers—Marchands de vdhicules-moteur. 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du Tttement 

Men's and boys' clothing and furnishings stores—^VOtement et lingerie 
(hommes et garcons) 

Family clothing stores—Vfitements pour toute la famille 
Women's apparel and accessories stores—V6tement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes .^.. 
Furriers—fur shop—Fourreurs 

Shoe stores—Magasins de chaussures 

Building materials group—Groupe des matfrlaui de construction,. 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'oeuvre et 

matdriaux de construction 
Electrical supply stores—Magasins d'appareils dlectriques 
Paint, glass and wallpaper stores—Magasins de peinture, vitre et tenture 

Furniture—household—radio group—Groupe des meubles, articles de 
menage et radio 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafeterias et salles 
k manger 

Eating places with other merchandise—Salles k manger et autres marchan
dises 

Refreshment booths and stands—Pavilions et kiosques de rafratchisse
ments 

Other retali stores—Autres magasins de detail 

Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 
glace— 

Coal and wood yards (including ice)—Cours k charbon et bois (glace y 
comprise) 

Ice dealers—Marchands de glace 
Drug stores—Pharmacies 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous kinds of business—Divers genres de commerce 

Second-hand group—Groupe de la marchandise de seconde main.. 

KINGSTON 

Total, all stores—Total, tous magasins /1941 

\1938 

Food group—Groupe de I'alimentation 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits.et legumes •. "... 

18 

376 

166 

1 
12 
7 
2 

362,780 

113,400 
239,300 

1,662,868 

966,000 
127,900 
469,900 

842,J;88 

216,800 
327,700 

49,300 

34,800 

214,900 

495,668 

314,800 

(x) 
(X) 
(x) 

264,386 

273,566 

264,900 

8,600 

1,768,488 

234,800 
14,800 

207,200 
61,900 

1,239,700 

26,668 

17,661,766 
12,873,266 

4,126,866 

(X) 
153,800 
176,000 

(x) 

81,668 

36,900 
44,600 

124,988 

106,900 
3,000 
16,000 

278,288 

60,000 
133,800 

12,100 

8,800 

63,600 

186,866 

120,600 

(X) 
(X) 
(x) 

73,268 

9,180 

8,800 

300 

226,706 

42,300 
900 

54,200 
4,600 

124,800 

6,688 

2,364,680 
(') 

175,688 

(x) 

1,400 
100 

(') Figures for 1930 not available. 

file:///1938
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Tableau 6.—Commerce de dfitail, par genres de commerce, pour les viiles de 30,000 &mes 
oil plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (i) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

Proprietors 

Proprietaires 

Male 

Hommes 

3 

3 

34 

\ 2 
10 
22 

26 

9 
9 

2 

2 

4 

18 

5 

(x) 
(x) 
(X) 

1 

13 

9 

4 

66 

11 
6 
9 

13 
18 

3 

321 
(') 

98 

8 
9 

(x) 

Female 

Femmes 

1 

1 

1 

1 

9 

1 
3 

1 

4 

-
1 

-
(x) 
(x) 
(x) 

3 

2 

1 

.5 

3 
2 

-

36 
(•) 

12 

3 

Employment and wage facts— 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

9 

2 
7 

126 

71 
26 
30 

34 

11 
13 

-
1 

9 

49 

34 

(x) 
(x) 
(x) 

21 

35 

34 

1 

116 

26 
6 

24 
1 

63 

8 

1,661 
(') 

179 

4 
26 

(x) 

Female 

Femmes 

24 

3 
21 

3 

2 

1 

32 

6 
14 

4 

3 

6 

9 

9 

(x) 

4 

36 

35 

1 

17 

1 

4 
6 
7 

-

692 
(') 

95 

(X) 
14 
2 

(x) 

Salaries 
and wages 

Salaires 
et gages 

3 

25,186 

4,600 
20,500 

114,968 

64,200 
28,300 
22,400 

75,386 

19,900 
32,600 

2.400 

2,000 

18,500 

63,366 

38,700 

(x) 
(x) 
(X) 

33,166 

43,666 

41,800 

1,200 

116,266 

22,300 
3,000 

23,000 
2,600 

69,400 

4,886 

1,581,468 
(') -
249,968 

(X) 
14,400 
29,500 

(x) • 

Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

-

-

16 

3 

13 

28 

8 
6 

1 

-
13 

4 

-
(x) 
(x) 
(x) 

1 

-

-

-

39 

14 
11 
6 
2 
.7 

4 

286 
(') 

65 

1 

Female 

Femmes 

66 

9 
47 

1 

1 

66 

26 

4 

7 

19 

-
-

(X) 

-
6 

4 

1 

4 

1 
3 

-

164 
(0 

23 

(x) 
4 

(X) 

Salaries 
and wages 

Salaires 
et gages 

3 

7,486 

700 
6,700 

3,866 

500 

2,600 

,16,888 

3,300 
6,100 

3,100 

900 

3,600 

3,166 

-
(x) 

(X) 

680 

1,266 

900 

300 

9,566 

4,300 
1,600 

900 
600 

2,300 

386 

161,666 
(') 
21,666 

(X) 

200 

(x) 

d 

1 

2 
3 

4 

S 
6 
7 

8 

9 
10 

U 

12 

13 

14 

16 

16 
17 
13 

19 

20 

21 

22 

23 

24 
26 
26 
27 
28 

29 

30 
31 

32 

33 
34 
35 
36 

(0 Ces chiffres de 1930 non connus. 

97404—10 
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Table 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in'the totals. 

Kind ol business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coOtant) 

KINGSTON-Con.-suite 

Food group-Con.—Groupe de I'allmentatlon-fin 

Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 
fraiches) 

Combination stores (groceries and meats)—Epiceries et boucheries com
binees 

Meat markets (including sea foods)—^Boucheries (comprenant poisson). 
Other food stores—Autres magasins de denrees alimentaires 

General mercbandise group—Groupe des marchandises genSrales.. 

Department stores and mail order houses or oflices—Magasins k rayons et 
maisons ou bureaux de vente par correspondance 

General merchandise and dry goods stores—Magasins de marchandises 
generales ct sSches 

Variety stores—Bazars 

Automotive group—Groupe de i'automobile 

Motor vehicle dealers—Marchands de vehicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries. 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores—VStement et lingerie 
(hommes et garpons) 

Family clothing stores—Vetements pour toute la famille 
Women's apparel and accessories stores—^VOtement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs ' 
Infants' and children's wear stores—Magasins de vetement pour enfants.. 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

BuUding materials group—Groupe des materiaui de construction.. 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'oeuvre et 

materiaux de construction 
Other building materials—^Autres materiaux de construction 

Furniture—household—radio group-Groupe des meubles, articles de 
menage et radio 

Furniture stores—Magasins de meubles 
Household appliance or-radio dealers—Marchands d'appareils de menage ou 

de radio— 
Household appliance stores—Magasins d'appareils de menage 
Household appliance stores with radios—Magasins d'appareils de menage 

et radios 
Radio and music stores—Magasins de radio et de musique 

Other home furnishings and appliance stores—^Autres magasins d'appareils 
et fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafeterias et salles 
k manger ; 

Eating places with other merchandise—Salles k manger et autres marchan-

Refreshment booths and stands—Pavilions et kiosques de rafralchisse
ments 

11 

1,100,700 

2,128,400 
411,900 

(x) 

1,766,666 

1,765,600 

3,062,368 

(X) 
88,500 

(x) 
745,600 

2,276,668 

603,800 
672,900 

626,700 

41,300 

157,600 

376,300 

1,168,668 

88,400 

945,400 
124,800 

67,300 

(X) 

91,200 
5,200 

363,286 

303,200 

363,260 

(x) 
1 

(x) 

10,700 
I 
12,300 

667,768 

194,600 
111,700 

88,300 

12,600 

70,600 

129,900 

162,488 

28,600 

116,400 
17,600 

626,688 

242,700 

203,500 

(X) 

(X) 

883,868 

686,800 

118,000 

112,866 

67,700 

33,300 

-
(x) 

18,460 

16,800 

2,600 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 139 

Tiibieau 6.—Commerce de detail, par genres de commerce, pour ies vilies de 30,000 Smes 
ou .plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
' inclus dans les totaux. 

Proprietors 

Proprietaires 

Male 

H o m m e s 

39 

22 
9 

(x) 

1 

1 

35 

(x) 
3 

(X) 
21 

28 

10 
1 

7 

2 

3 

5 

13 

3 

5 
6 

18 

10 

3 

• (x) 

(X) 

42 

34 

8 

Female 

F e m m e s 

8 

1 

-

-

1 

(X) 

16 

1 
2 

2 

4 

1 

-

1 

-

1 

-
-

-
-
-

6 

1 

5 

E m p l o y m e n t and wage facte 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

49 

70 
26 

70 

70 

214 

(x) 
5 

(x) 
45 

88 

35 
20 

1 

-
11 

21 

118 

7 

93 
18 

47 

13 

29 

(X) 

(X) 

94 

89 

6 

Female 

F e m m e s 

29 

36 
8 

134 

134 

11 

(x) 
1 

(x) 

166 

8 
41 

39 

1 

10 

7 

12 

1 

11 

10 

2 

7 

-
(x) 

127 

111 

16 

Salaries 
and wages 

Salaires 
e t gages 

3 

64,400 

97,500 
30,800 

207,808 

270,800 

277,780 

(X) 
7,300 

(x) 
36,900 

269,608 

58,200 
62,200 

32,600 

1,000 

23,800 

31,700 

141,600 

9,100 

108,400 
24,100 

63,686 

16,700 

41,300 

(x) 

(x) 

136,966 

126,400 

10,500 

—Emploiement et remuneration 

Pa r t - t ime employees 

Personnel k t emps partiel 

Male 

H o m m e s 

8 

34 
12 

12 

12 

18 

(x) 

(x) 
9 

29 

17 

1 

> -

-
11 

1 

l ' 

-

3 

1 

1 

-
(X) 

8 

4 

4 

Fema le 

F e m m e s 

6 

14 
2 

68 

68 

-

-

27 

2 
2 

14 

3 

3 

3 

1 

-. 

.' 

6 

1 

1 

-
(x) 

12 

6 

6 

Salaries 
and wages 

Salaires 
e t gages 

3 

3,900 

14,600 
2,100 

21,308 

21,300 

6,186 

(x) 

(x) 
3,300 

16,086 

4,100 
200 

5,100 

600 

1,700 

3,400 

360 

100 

200 

4,886 

700 

800 

-
(x) 

5,466 

3,500 

1,900 

d 

1 

2 
3 
4 

6 

6 

7 

8 
9 

10 
11 

12 

13 
14. 

15-. 

16" 

17 

18 

19 

20 

21 
22 

23 

24 

25 

26 

27 

28 

29 

30 

97404—lOi 
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Table 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de . 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix cofltant) 

KINGSTON-Con.—fin 

Other retail stares—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments aratoires 
Book and stationery stores—Librairies et papeteries ; • " j ' 
Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries ; 
Opticians and optometrists—Opticiens. et optometristes 
Sporting goods stores—Magasins d'articles de sport. 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous kinds of business—Divers genres de commerce 

12 Second-hand grqui>—Groupe de la marchandise de seconde main. 

24 

KITCHENEB 

Total, all stores—Total, tous magasins /1941. 
\1938. 

Food group—Groupe de ralimentation 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries com

binees -,------
.Meat markets (including sea foods)—Boucheries (comprenant poisson). 
Other food stores—Autres magasins de denrees alimentaires 
General merchandise gronp—Groupe des marchandises genSrales.. 

Department stores and mail order houses or offices—Magasins k rayons et 
maisons ou bureaux de vente par correspondance 

General merchandise and dry goods stores—Magasins de marchandises 
generales et sdches 

Variety stores—Bazars 

Automotive group—Groupe de rautomobUe 

Motor vehicle dealers—Marchands de vehicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries. 
(jlarages—Garages 
Filling stations—Postes d'essence 

31 Apparel group—Groupe du vStement., 

Men's and boys' clothing and furnishings stores—Vfitement et lingerie 
(hommes et gargons) .-

Family clothing stores—Vetements pour toute la famille 
Women's apparel and. accessories stores—Vetement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs 
Infants' and children's wear stores—Magasins de vetement pour enfants. 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

Building materials group—Groupe des materiaux de construction.. 

Hardware stores—QuincaiUeries ^ 
Lumber and building material dealers—Marchands de bois doeuvre et 

materiaux de construction 

13 

'469 
399 

132 

4 
18 
4 

16 

45 

24 
18 
3 

22 

3 

3,786,986 

4 
6 

16 
21 
4 
8 
4 
6 
18 
12 

67,400 
109,700 

896,700 
776,600 
75,600 
295,600 
33,300 
103,800 
406,300 

1,022,000 

186,966 

18,029,880 
13,778,688 

4,666,786 

24,400 
174,600 
278,400 
320,900 

910,900 

1,683,900 
641,300 
26,300 

2,298,786 

2,298,700 

3,2U,168 

1,944,600 
259,900 
116,400 
890,300 

2,669,186 

722,400 
436,000 

615,700 
154,600 
42,400 

252,700 

385,300 

895,966 

125,300 

627,300 

664,588 

29,600 
26,300 

133,200 
162,200 
5,400 

118,600 
8,500 
25,200 
29,700 
66,900 

16,868 

2,678,208 

(') 
192,366 

300 
8,600 
4,000 
20,400 

80,300 

66,300 
8,700 
3,800 

389,868 

389,000 

361,766 

292,000 
26,000 
11,900 
22,800 

763,166 

228,000 
165,900 

92,400 
32,600 

7,600 

43,200 

133,600 

161,788 

53,200 

76,100 
(') Figures for 1930 not available. 
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Tableau 6.—Commerce de d£taU, par genres de commerce, pour ies villes de 30,000 Smes 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

Proprietors 

Proprietaires 

Employment and wage facts—Emploiement et remuneration 

Full-time employees 

Personnel k temps entier 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

(') 
384 

126 

3 
13 
1 

20 

Female 

Femmes 

Male 

Hommea 

(') 
47 

16 

181 

3 
1 

61 
48 
6 

11 
2 
8 

19 
23 

18 

w 
963 

176 

2 
1 

37 

60 

286 

113 
22 
16 
66 

166 

21 

11 

26 

47 

11 

27 I 

Female 

F e m m e s 

(') 

97 

626 

Salaries 
and wages 

Salaires 
et gages 

67 

217 

184 

286,866 

3,900 
6,400 

66,600 
90,100 

7,400 
31,100 

2,800 
5,500 

30,300 
35,900 

16,868 

1,481,868 

(') 
221,486 

4,900 
9,200 

48,100 
11,200 

34,100 

70,100 
41,300 
2,600 

268,686 

268,600 

239,306 

141,600 
23,300 
17,800 
66,700 

217,368 

62,500 
46.800 

42,900 
8,000 
7,000 

16,600 

33,500 

76,980 

12.600 

60,100 

Male 

Hommes 

(') 

79 

317 

87 

63 

Female 

Femmes 

(') 
365 

44 

122 

Salaries 
and wages 

Salaires 
et gages 

27,408 

800 
600 

10,600 
4,900 

800 
3,200 

300 
1,600 
4,700 

286 

134,666 

(') 
26,168 

600 
2,100 

100 
2,600 

6,900 

10,600 
4,200 

19,306 

19,300 

11,988 

1,600 
2,600 

200 
7,600 

38.986 

6,300 
4,000 

12,900 
4,600 
1,600 

12 

26 

2S, 

27-
28-' 
20> 
30' 

31 

(*) Ces chiffres de 1930 non connus. 

1,700 

8,000 

4.108 

700 

3,100 41 
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Table 6.—KetaU Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Coii. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

KITCHENEE-Con.—fin 

Building materials group-Con.-Groupe des materiaui de construe' 
tion-fin 

Electrical supply stores—Magasins d'appareils eiectriques ^ -v " j 
Heating and plumbing equipment dealers—Marchands d appareils de 

chauffage et de plomberie 
Paint, glass and wallpaper stores—Magasins de peinture, vitre et tenture 
Furniture-household—radio group—Groupe des meubles, articles dc 

menage et radio 

Number 
of 

stores 

Nombre 
de 

magasins 

Furniture stores—Magasins de meubles • - •. — • — 
Household appliance or radio dealers—Marchands d appareils de menage ou 

de radio ; : • ' - ; ; •,' 
Other home furnishings and appliance stores—Autres magasins d appareils 

et fournitures de maison 
Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafeterias et salles 
k manger • - - -

Eating places with other merchandise—Salles a manger et autres marchan-
Retreshnient booths and stands—Pavilions et kiosques de rafratchisse

ments 

Other retail stores—Autres magasins de detail.... 

10 Book and stationery stores—Librairies et papeteries . . . 
11 Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace 
12 Drug stores—Pharmacies 
13 Florists—Fleuristes 
14 Jewellery—Biiouteries .- ••• •--• 
15 Tobacco stores and stands—Magasins et comptoirs de tabac. 
16 Miscellaneous kinds ot business—Divers genres de commerce 

17 Second-hand grouii—Groupe de la marchandise de seconde main.. 

LONDON 

Total, all stores—Total, tous magasins /1941. 
11936. 

Food group—Groupe de I'alimentation 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)-Epiceries (sans comptoir de viandes 

fraiches) -. ,••••••-•. 
Combination stores (groceries and meats)—Epiceries et boucheries com

binees • -,----:-
Meat markets (including sea foods)—Boucheries (comprenant poisson). 
Other food stores—Autres magasins de denrees alimentaires 
General merchandise group—Groupe des marchandises generales 

Department stores and mail order houses or offices-Magasins k rayons et 
maisons ou bureaux de vente par correspondance . . . . . . . 

General merchandise and dry goos stores—Magasins de marchandises 
generales et seches 

Variety stores—Bazars 

Automotive gronp—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vehicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence :,-:••, 
Other automotive establishments—Autres etablissements de vehicules-

moteur 

1,892 
1,874 

322 

31 
11 
18 

167 

143 

Sales 

Ventes 

1941 

143,300 

1,194,786 

486,900 

570,300 

137,500 

536,568 

323,900 

211,600 

3,178,688 

168,500 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coutant) 

46,168 

39,989,986 
36,596,686 

9,158,868 

59,900 
276,300 
446,700 
, 474,400 

•2,390,600 

- 4,437,700 
940,600 
123,800 

4,379,786 

4,379,700 

7,986,468 

6,035,600 
462,000 
120,400 

2,288,900 

79,600 

32,400 

266,386 

107,900 

109,600 

42,900 

11,886 

6,900 

4,900 

692,668 

46,700 

579,800 
422,100 
53,800 
221,600 
286,700 

1,445,500 

60,000 
92,400 
2,500 
64,400 
35,200 
291,400 

16,786 

6,228,786 
4,883,686 

491,668 

2,800 
16,700 
6,900 
24,000 

227,600 

158,600 
36,700 
20,300 

681,286 

681,200 

747,168 

612,100 
50,300 
6,900 
66,300 

11,500 
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Tableau 6.—Commerce de detail, par genres de commerce, pour les villes de 30,000 ^mes 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne paa devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

PropricLuia 

Proprietaires 

Male 

Hommea 

2 

18 

6 

6 

6 

39 

26 

13 

78 

2 
7 

13 
6 

10 
18 
23 

7 

839 
928 

286 

6 
27 
10 
16 

131-

• 66 
31 
9 

4 

4 

Ui 

13 
9 

12 
79 

3 

Female 

Femmes 

-

_ 

-
-
-
2 

2 

-

3 

1 
2 

-

187 
119 

36 

3 

4 

27 

1 

1 

4 

4 

1 

1 

-

Employment and wage facts—Emploiement et remuneration 

Full-time employees 

Peiaonnel k temps entier 

Male 

Hommes 

9 

69 

- 23 

39 

7 

66 

53 

12; 

189 

1 
29 
26 

4 
11 
22 

1 90 

2 

2,184 
2,136 

428 

12 
8 

65 
27 

75 

159 
68 
16 

131 

131 

481 

276 
41 
17 

142 

6 

Female 

Femmea 

3 

18 

3 

6 

9 

69 

28 

31 

37 

7 
6 
7 
3 
5 

10 

2 

1,297 
986 

136 

6 
16 
6 
8 

37 

53 
11 

1 

412 

412 

38 

20 
2 
1 

• 7 

-

Salaries 
and wages 

Salaires 
et gages 

3 

14,200 

123,866 

36,400 

73,400 

13,200 

78,806 

- 47,600 

31,300 

264,286 

16,300 
43,800 
34,000 
4,600 

24,700 
22,300 

109,600 

2,468 

3,811,466 
3,426,368 

616,286 

11,100 
17,300 
96,300 
26,200 

78,500 

203,100 
66,100 
16,600 

527,888 

627,800 

762,186 

484,000 
66,600 
13,900 

142,600 

6,200 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

1 

26 

5 

13 

2 

14 

.13 

1 

59 

4 
10 
20 

- - - 2 
• 2 

10 
11 

-

679 
277 

288 

2 
6 
6 

18 

67 

152 
37 
1 

6 

6 

72 

6 
2 
4 

67 

3 

Female 

Femmea 

2 

13 

8 

5 

21 

12 

9 

45 

27 
1 
2 

8 
1 
6 

-

428 
196 

94 

V 
16 
1 
4 

40 

26 
3 
1 

116 

116 

6 

1 

1 
2 

1 

Salaries 
and wages 

Salaires 
et gages 

3 

300 

6,486 

1,000 

2,600 

1,800 

9,306 

,7,300 

''2;b6o 

' , .: 13.506 

- 2,200 
.3,300 
3,400 

600^ 
2,300 
2,900 
4,900 

-

286,706 
111,166 

86,996 

1,300 
4,100 
1,800 
3,600 

22,600 

36,000 
9,200 
3,600 

32,466 

32,400 

26,968 

2,600 
600 

1,500 
15,000 

1,200 

o 

Z 

1 

2 

3 

4 

6 

6 

,7 

'•8 

S 

10 
11 
12 
13 
14 
15 
16 

17 

1£ 
19 

2C 

21 
2'i 
23 
24 

2£ 

23 
2J 

2( 

3C 

3 

3! 
3; 
3i 
3. 

36 



144 CENSUS OF MERCHANDISING A N D SERVICE ESTABLISMVIENTS, 1941 

Table 6.—Betail Mercbandise Trade, by Kinds of Business, for Cities of 30,000 Popuiation 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

AD (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

niEgasiiis 

Sales 

Ventea 

1941 

Stocks'on 
hand, end 

of year 
(at coat) 

Stocks en 
magasin k la 
fio de I'annde 
(prix coiitant) 

LONDON-Con.—fin 

35 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores—Vfitement et lingerie 
(hommes et gargons)— 

Men's clothing or clothing and furnishings stores—Magasins de vdtements 
ou de v6tements et lingerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour honunes 
Men's hat stores—Magasins de chapeaux pour hommea 
Custom tailors and made-to-measure clothing—Tailleurs et v6tement sur 

mesure... s 
Family clothing stores—Vfitements pour toute la famUle 
Women's apparel and accesaoriea stores—VStement de femmea et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modea 
Furriers—fur shops^Fourreurs 
Infants' and children's wear stores-Magasins de vfitement pour enfants.. 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chausaurea 

BuUding materials group—Groupe des matdriaux de construction 

Hardwares stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'ceuvre et ma

tdriaux de construction 
Other building materials—Autres matdriaux de construction 
Paint, glass and wallpaper stores—Magaaina de peinture, vitre et tenture... 

Furniture—household—radio group—Groupe des meubles, articles de 
manage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de manage ou 

de radio 
Other home furnishings and appliance stores—Autres magaaina d'appareils 

et fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, caf^t^rias et salles 
k manger 

Eating places with other mercbandise—Salles k manger et autres marchan 

Refreshment booths and stands—Pavilions et kiosques de rafratchisse
ments 

Other retaU stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments aratoires 
Farmers' supplies—Fournitures pour fernaiers 
Harness shops—Selleries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace.. 
Drug stores—Pharmacies— 

Dru^ stores without soda fountain—Pharmacies aans comptoir de rafral
chissements 

Dru§ stores with soda fountain—Pharmacies avec comptoir de rafral
chissements 

Florists—Fleuristes 
Gift, novelty and souvenir shops—Magasins de bibelots, nouveaut^ et 

souvenirs 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment and supplies—Marchands de 

fournitures et outillage de biu«au, magasin et ^cole 
Opticiana and optometrists—Opticiens et optomdtristes 
Sporting goods stores—Magasins d'articles de sport 
Tobacco stores and standa—Magasins et comptoirs de tabao 
Miscellaneous kinds of business—Divers genres de commerce 

162 

24 

Second-hand group—Groupe de la marchandise de seconde main.. 

32 

31 

5,1298,000 

1,098.900 
108.700 

231,800 
590,300 

1,402,900 
286.200 
165,100 
182,000 
103,900 
12,100 

1,116,100 

1,234,400 

409,200 

6 
6 
8 

41 

11 

18 

12 

83 

44 

24 

15 

2$7 

10 
7 
6 

471,600 
160,100 
193,600 

2,SU,400 

1,254,400 

1,066,800 

• 190,200 

1,620,300 

972,000 

653,700 

94,600 

7,646,800 

358,600 
248,700 
20,700 

1,342,100 

902,900 

456,500 
157,700 

60,700 
689,700 

360,800 
138,700 
137,300 
716,800 

.2,055,600 

162,900 

1,231,000 

322,800 

32,100 

22,300 
168,400 

213,900 
42,100 
11,200 
43,400 
25,100 
1,600 

348,100 

319,400 

132,800 

89,900 
29,700 
67,000 

570,800 

258,700 

221,500 

00,600 

60,600 

30,100 

17,400 

3,100 

1,093,800 

26,300 
16,200 
7,900 

144,600 

179,400 

85,100 
11,800 

26,900 
266,600 

58,200 
16,100 
33,800 
51,300 
169,600 

43,200 
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Tableau 6.—Commerce de detail, par genres de commerce, pour ies vilies de 30,000 Smes 
ou p l u s , 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas d6voiler des operations individuelles, mais ces chilfres 
sont inclus dans les totaux. 

•Proprietors 

IVopriftaires 

Male 

Hommes 

88 

18 
4 

12 
6 

18 
3 
5 
4 
2 
3 

13 

30 

14 

5 
6 
6 

80 

9 

10 

11 

74 

44 

17 

13 

183 

10 
7 
4 

24 

14 

5 
12 

2 
11 

3 
9 
8 

63 
21 

29 

Female 

Femmes 

27 

1 

-

-

8 
7 
4 
1 
3 
2 
1 

-

-

1 

-
-

1 

U 

6 

3 

3 

25 

1 

-

1 

4 

2 
1 

7 
9 

2 

Employment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

202 

54 
8 

13 
22 

25 

1 
7 

72 

86 

28 

19 
19 
20 

177 

62 

104 

U 

203 

146 

54 

3 

437 

24 
9 
2 

86 

65 

44 
13 

2 
45 

40 
13 
10 
27 
67 

17 

Female 

Femmes 

256 

13 
1 

4 
28 

• 124 
24 
25 
6 
7 
2 

22 

27 

14 

5 
4 
4 

56 

19 

25 

12 

234 

132 

96 

6 

145 

1 
1 

18 

17 

24 
4 

4 
26 

8 
5 

6 
31 

1 

Salaries 
and wages 

Salaires 
et gages 

• t 

536,300 

99,600 
10,300 

18,200 
73,600 

148,200 
15,800 
19,700 
12,300 
7,700 
1,200 

129,700 

133,300 

40,400 

33,000 
28,900 
31,000 

330,900 

122,700 

186,700 

21,500 

339,300 

231,700 

101,400 

6,200 

709,000 

26,600 
8,400 
1,800 

138,200 

92,600 

56,500' 
14,600 

6,200 
100,500 

81,600 
26,800 
10,400 
32,100 

113,700 

17,500 

Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

84 

35 
5 

9 
8 

: 
2 
1 
1 

22 

20 

9 

4 
1 
6 

14 

5 

9 

. 
49 

19 

20 

10 

143 

16 
2 

27 

30 

18 
10 

3 

4 
3 

16 
16 

3 

Female 

Femmes 

98 

7 
1 

5 
9 

31 
4 

16 
4 

10 
2 
9 

6 

4 

2 

6 

3 

1 

2 

44 

23 

20 

1 

-69 

-

2 

1 

6 
7 

4 
11 

1 
3 

11 
13 

1 

Salaries 
and wages 

Salaires 
et gages 

S 

60,900 

13,400 
1,200 

5,400 
4,200 

12,500 
1,800 
6,600 
5,300 
2,300 

600 
8,600 

10,000 

2,700 

2,700 
300 

4,300 

7,100 

1,000 

4,800 

1,300 

~16,900 

6,600 

8,900 

1,400 

66,800 

6,300 
300 

8,400 

11,000 

6,800 
2,900 

200 
2,900 

900 
800 

6,300 
13,000 

800 

i 

1 

2 
3 

4 
6 

6 
7 
8 
9 

10 
11 
12 

13 

14 

15 
16 
17 

18 

10 

20 

21 

22 

23 

24 

25 

26 

27 
28 
29 

30 

31 

32 
33 

34 
35 

36 
37 
38 
39 
40 

41 
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Table 6.—Betail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STOKES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

MONTREAL 

Total, all stores—Total, tous magasins 11941. 
11930. 

Food group—Groupe de rilUmentatlon. 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries— 

Candy, nut stores—Bonbons et noix 
Confectionery stores—Confiseries 

Dairy products dealers—Marchands de produits laitiers— 
Dairy products stores—Magasins de produits laitiers 
Eggs and poultry stores—Magasins d'ceufs et volailles 
Milk dealers—Laiteries 

Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes ' •. 
Meat markets (including sea foods)—Boucheries (comprenant poisson)— 

13 Meat markets—Boucheries 
14 Fish markets—Poissonneries 
15 Other food stores—Autres magasins de denrdes alimentaires 

General merchandise group—Groupe des marchandises generales.. 

Department stores and mail order houses or offices—Magasins k rayons et 
maisons ou bureaux de vente par correspondance ,... 

General merchandise and dry goods stores—Magasins de marchandises 
gdndrales et sdches 

Variety stores—Bazars 

20 

28 

Number 
ot 

stores 

Nombre 
.de 

magasins 

Automotive group—Groupe de I'automobUe. 

Motor vehicle dealers—Marchands de vdhicules-moteur— 
Automobile dealers—Marchands d'automobiles .̂  
Automobile dealers with wholesale car departments—Marchands d'auto

mobiles avec commerce de gros d'automobiles 
Used car dealers—Marchands d'automobiles usagds ._ 

Accessor.v, tire and battery shops—Accessoires, pneus et batteries 
Garages—^Garages 
Filling stations—Postes d'essence -
Other automotive establishments—^Autres dtablissements de vdhicules-

moteur 

Apparel group—Groupe du fttement. 

Men's and boys' clothing and furnishings stores—^Vetement et lingerie 
(hommes et gargons)— , , • 

Men's clothing or clothing and furnishings stores^—Magasins de vdtements 
ou de vdtements et lingerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour hommes 
Men's hat stores—Magasins de chapeaux pour hommes 
.Custom tailors and made-to-measiure clothing—Tailleurs et vdtement sur 

mesure 
Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes — 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs 
Infants' and children's wear stores—Magasins de vdtement pour enfants. 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures—• 
Men's shoe stores—Magasins de chaussures pour hommes...; 
Women's shoe stores—Magasins de chaussures pour femmes 
Family shoe stores—Magasins de chaussures pour toute la famille 

12,745 
11,959 

5,793 

104 

61 
2,100 

30 
42 

136 
202 

2,011 

744 

308 
12 
53 

429 

135 

607 

39 

14 
17 
44 

129 
357 

1,887 

147 
103 
12 

212 
187 

285 
246 
229 
122 
28 
64 

5 
12 

235 

Sales 

Ventes 

1941 

Stocl^ on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coiltant) 

394,415,200 
369,471,200 

U0,580,200 

1,722,600 

• 975,700 
14,829,300 

3,629,000 
1,004,600 
1,574,400 
3,514,500 

32,830,800 

37,355,300 

11,082,100 
360,000 
801,900 

67,408,500 

51,641,000 

5,228,400 
10,639,100 

49,026,100 

15,206,600 

16,814,000 
692,300 

1,410,200 
3,139,800 
11,204,100 

659,200 

44,997,500 

5,699,100 
2,649,700 
336,200 

4,148,600 
6,446,800 

7,797,700 
3,825,200 
1,883,300 
4,410,000 
279,500 
377,600 

111,100 
305,800 

6,738,100 

53,362,600 
62,939,200 

7,140,700 

69,800 

28,600 
1,083,700 

59,800 
27,500 
7,200 

135,700 

2,919,600-

2,340,400 

371,800 
11,800 
84,800 

13,547,800 

10,163,800 

1,721,800 
1,662,200 

4,324,000 

1,757,600 

1,683,600 
71,300 

216,700 
181,400 
330,300 

83,200 

11,090,500 

1,722,700 
906,700 
63,200 

714,300 
1,821,600 

1,269,200 
922,400 
265,500 

1,069,600 
99,300 
76,600 

40,000 
87,000 

2,062,400 
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Tableau 6.—Commerce de detail, par genres de commerce, pour ies viiles de 30,000 Smes 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Proprietors 

Propridtaires 

Employment and wage facts—Emploiement et rdmundration 

Full-time employees 

Personnel k t«mps entier 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

Female 

Femmes 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

MEile 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

9,741 
10,170 

4,682 

7 
1,560 

16 
37 

138 
200 

1,613 

646 

326 
10 
45 

241 

176 
61 

491 

17 
28 

117 
297 

1,004 

105 
85 
8 

201 
125 

112 
60 
51 
97 
7 

26 

118 

2,151 
1,475 

646 

2 
7 
2 

11 

396 

42 

10 

7 

109 

550 

107 
124 
172 
14 
20 
43 

26,839 
27,144 

6,827 

218 

12 
620 

185 
61 

118 
207 

1,748 

2,741 

36 
82 

3,393 

2,908 

173 
312 

3,195 

871 
36 

113 
478 
819 

2,222 

345 
116 
23 

481 
215 

153 
20 
23 

284 
3 

29 

26 
406 

14,696 
12,622 

1,714 

122 
569 

60 
3 

33 

334 

349 

87 
4 

30 

6,306 

4,636 

318 
1,353 

181 

61 
- 4 

3 
16 
28 

3 

2,309 

1,351,800 
57,200 
130,600 
576,500 
830,600 

86,300 

4,704,200 

138 
336 

732 
311 
365 
232 
13 
80 

39,131,100 
40,171,900 

6,406,300 

292,000 

96,100 
694,100 

309,200 
44,400 
100,200 
176,400 

1,310,000 

2,498,600 

752,600 
37,300 
96,500 

9,572,600 

7,947,100 

406,400 
1,219,100 

4,363,500 

571,600 
147,600 
41,300 

694,600 
646,900 

848,100 
230,900 
278,603 
610,200 
11,300 
69,900 

14,300 
34,200 
604,800 

6,900 
2,903 

2,552 

4 
211 

3 
26 
8 
87 

766 

982 

413 
21 
19 

719 

648 

46 
26 

32 
16 
16 
93 
195 

1,089 

107 
126 
13 

177 
69 

20 
433 

4,934 
1,519 

604 

31 

32 
256 

65 
5 

24 

109 

70 

10 

12 

2,370 

1,333 

105 
932 

13 

1 
1 
2 
6 

2 

1,125 

129 

222 
200 
248 
87 
20 
37 

3,437,000 
1,211,700 

710,100 

14,400 

8,000 
95,200 

15,300 
6,000 
3,200 

28,500 

179,900 

220,800 

117,900 
6,000 
15,900 

949,469 

701,700 

33,600 
214,100 

147,700 

5,700 

38,900 
12,700 
3,800 
35,200 
48,500 

2,900 

669,500 

34,900 
31.600 
4,300 

137,300 
57,300 

76,200 
46,800 
59,100 
87,000 
3,100 
14,200 

1,500 
5,100 

111,100 

20 
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Table 6.—Betail Merchandise Trade, by k inds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
ol 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de Tannde 
(prix cotttant) 

MONTBEAlr<;on.-fin 

Building materials group—Groupe des matdriaux de construction.. 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'oeuvre et 

matdriaux de construction 
Other building materials—Autres matdriaux de construction 
Electrical supply stores—Magasins d'appareils dlectriques 
Heating and plumbing equipment dealers—Marchands d'appareils de 

chauffage et de plomberie 
Paint, glass and wallpaper stores—Magasins de peinture, vitre et tenture 

Furniture—household-
mdnage et radio 

-radio group—Groupe des meubles, articles de 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de mdnage ou 

de radio— 
Household appliance stores—Magasins d'appareils de mdnage 
Household appliance stores with radios—Magasins d'appareils de mdnage 

et radios 
Radio and music stores—Magasins de radio et de musique 

Other home furnishings and appliance stores—Autres magasins d'appareils 
et fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et salles 
k manger 

Eating places with other merchandise—Salles k manger et autres marchan
dises 

Refreshment booths, and stands—Pavilions et kiosques de rafralchisse
ments 

Other retali stores—Autres magasins de ddtail 

Farm implement dealers—Marchands d'instruments aratoires 
Farmers' supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries 
Goal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace— 
Coal and wood yards (including ice)—Cours k charbon et bois (glace y 

comprise) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies— 
Drug stores without soda fountain—Pharmacies sans comptoir de rafral

chissements 
Drug stores with soda fountain—Pharmacies avec comptoir de rafrat

chissements ." 
Florists—Fleuristes 
Gift, novelty and souvenir shops—Magasins de bibelots, nouveautds et 

souvenirs .-... 
Camera and photo^aphic supply stores—Magasins de camdras et fournitures 

de photographic 
Jewellery stores—Bijouteries 
Luggage and leather goods stores—Valises et marchandises en cuir 
Musical instrument stores (without radios or pianos)—Magasins d'instru

ments de musique (sans pianos ou radios) 
Newsdealers—Magasins de journaux 
Newsdealers and smallwares—Marchands de journaux et bibelots 
Office, store and school furniture, equipment and supplies—Marchands de 

fournitures et outillage de bureau, magasin et dcole 
Opticians and optometrists—Opticiens et optomdtristes 
Sporting goods stores—Magasins d'articles de sport 
Scientific and medical instruments—Instruments scientifiques et mddicaux. 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Patent medicine, perfumes, extracts, etc.—Mddicaments brevetds, parfums, 

extraits, etc. 
Miscellaneous kinds of business—Divers genres de commerce 

297 

197 

29 
5 

19 

19 
28 

255 

36 

78 

41 Second-hand group—Groupe de la marchandise de seconde main.. 

489 

283 

61 

2,543. 

3 
17 
68 

350 
63 

241 

56 
87 

47 

8 
168 
13 

15 
73 
4 

49 
82 
61 
7 

666 

16 
469 

UI 

12,242,190 

5,950,800 

4,665,000 
237,700 
286,800 

601,300 
600,600 

16,618,800 

10,017,400 

2,134,800 

1,567,600 
943,000 

1,956,100 

20,314,900 

15,558,700 

4,409,000 

347,200 

71,766,400 

82,300 
877,600 

1,045,600 

13,160,500 
447,700 

6,474,400 

3,464,100 
1,220,900 

580,000 

601,800 
6,887,100 

373,900 

182,700 
940,600 
26,700 

5,733,300 
947,400 
650,200 
406,700 

7,707,900 

136,200 
20,819,000 

1,470,700 

3,UO,700 

2,136,000 

627,300 
19,000 
62,700 

111,600 
154,100 

3,934,600 

2,263,300 

367,500 

330,100 
345,400 

628,300 

615,200 

357,500 

145,600 

12,200 

9,291,100 

3,800 
111,200 
232,000 

1,013,500 
8,700 

1,621,300 

533,200 
64,100 

170,700 

72,000 
2,156,400 

68,100 

74,900 
65,100 
3,100 

688,800 
156,100 
233,200 
73,600 
797,000 

22,500 
1,142,800 

408,000 
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Tableau 6.—Commerce de detail, par genres de commerce, pour les viiles de 30;000 Smes 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

• 
PropricLuiQ 

Propridtaires 

Male 

Hommes 

250 

168 

22 
6 

17 

16 
22 

173 

80 

0l3 

9 
20 

51 

734 

433 

266 

35 

2,054 

3 
11 
53 

344 
61 

195 

34 
43 

34 

7 
147 

6 

8 
59 
3 

32 
72 
46 
5 

494 

9 
383 

112 

Female 

Femmes 

13 

9 

3 

1 

19 

5 

2 

-

12 

130 

71 

44 

15 

284 

1 
6 

12 

5 

38 

11 

9 

2 
9 
1 

3 
1 

122 

6 
.68 

6 

Employment and wage facts— 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

095 

551 

267 
28 
26 

67 
67 

1,481 

801 

179 

152 
98 

171 

3,340 

2,802 

403 

45 

5,350 

1 
47 
63 

896 
88 

725 

403 
94 

21 

29 
387 
34 

12 
89 

602 
106 
74 
23 

365 

5 
1,386 

116 

Female 

Femmes 

• 

97 

64 

11 
1 
8 

7 
6 

393 

199 

49 

45 
30 

70 

2,391 

1,956 

400 

35 

1,295 

lb 
60 

83 
2 

108 

206 
89 

39 

24 
240 

9 

4 
11 

113 
23 
3 
7 

174 

10 
90 

10 

Salaries 
and wages 

Salaires 
et gages 

i 

1,140,000 

525,600 

404,800 
22,900 
31,000 

93,600 
62,200 

2,163,708 

1,156,000 

314,100 

245,800 
158,500 

289,300 

3,744,300 

3,212,700 

497,000 

34,600 

6,910,400 

1,700 
87,000 

123,800 

899,900 
66,000 

656,800 

490,000 
183,000 

46,300 

60,900 
685,000 
40,800 

18,400 
75,300 

1,146,500 
197,800 
65,100 
42,900 

426,600 

9,200 
1,687,400 

126,109 

Emploiement et rdmundration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

145 

82 

36 
10 
3 

7 
7 

180 

110 

16 

20 
6 

28 

338 

184 

134 

20 

1,476 

1 
14 
14 

425 
106 

130 

21 
48 

22 

6 
65 
6 

3 
41 
2 

18 
18 
30 

169 

5 
332 

32 

Female 

Femmes 

23 

20 

1 

1 

1 

57 

27 

-
2 

28 

424 

298 

123 

3 

317 

8 
9 

13 
1 

16 

26 
34 

68 

2 
34 
2 

5 
2 
2 

13 
8 
4 

40 

2 
3S 

1 

Salaries 
and wages 

Salaires 
et gages 

S 

49,700 

25,700 

15,100 
3,400 

900 

3,200 
1,400 

104,700 

71,200 

4,300 

8,800 
3,300 

17,100 

233,100 

173,600 

68,100 

1,400 

564,300 

300 
10,500 
7,500 

121,300 
37,800 

51,300 

18,000 
19,100 

16,600 

1,200 
39,500 
1,200 

2,500 
8,800 

600 

22,200 
-7,100 
11,100 

41,400 

3,000 
143,400 

8,500 

• 

o 
Z 

1 

3 

3 
4 
5 

6 
7 

8 

9 

10 

11 
12 

13 

14 

15 

16 

17 

18 

19 
20 
21 

22 
23 

24 

25 
26 

27 

28 
29 
30 

31 
32 
33 

34 
35 
36 
37 
33 

39 
40 

41 
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Table 6.—Betail Mercliandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
• hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coutant) 

15 

24 

27 

Total, all stores-

OTTAWA 

-Total, tous magasins /1941. 
11930. 

Food group—Groupe de I'aUmentation. 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et Idgumes - -. 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) .' 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes 
Meat markets (including sea foods)—Boucheries (comprenant poisson).... 
Other food stores—Autres magasins de denrdes alimentaires 

General merchandise group—Groupe des marchandises gdndrales.. 

Department stores and mail order houses or offices—Magasins k rayons et 
maisons ou bureaux de vente par correspondance 

General merchandise and 'dry goods stores—Magasins de mai-chandises 
gdndrales et sdches 

Variety stores—Bazars 

Automotive group—Groupe de I'automobUe.. 

Motor vehicle dealers—Marchands de vdhicules-moteur— 
Automobile dealers—Marchands d'automobiles 
Automobile dealers with wholesale car departments—Marchands d'auto

mobiles avec commerce de gros d'automobiles 
Used car dealers—Marchands d'automobiles usagds 

Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages 
FiUing stations—Postes d'essence 
Other automotive establishments—Autres dtablissements de vdhicules-

moteur 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores—Vdtement et lingerie 
(hommes et gargons)— 

Men's clothing or clothing and furnishings stores—Magasins de vdtements 
ou de vdtements et lingerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour hommes 
Men's hat stores—Magasins de chapeaux pour liommes 
Custom tailors and made-to-measure clothing—Tailleurs et vdtement sur 

mesure 
Family'clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes.... 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes. -. 
Furriers—fur shops—Fourreurs 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

34 Building materials group—Groupe des matdrlaui de construction.. 

35 Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'oeuvre et 

matdriaux de construction ; 
Other building materials—Autres matdriaux de construction 
Electrical supply stores—Magasins d'appareils dlectriques 
Heating and plumbing equipment dealers—Marchands d'appareils de 

_ chauffage et de plomberie 
Paint, glass and wallpaper stores—Magasins de peinture, vitre et tenture 

1,659 
1,525 

16 
175 

7 
63 

181 

136 
30 

31 

141 

207 

81,501,100 
69,702,200 

17,467,200 

222,400 
1,649,400 

455,300 
1,288,200 

2,885,400 

9,866,600 
1,100,800 

99,100 

15,296,600 

11,758,300 

308,400 
3,229,900 

10,868,500 

6,318,700 

(x) 
924,700 
426,600 

2,774,500 

(X) 

8,184,400 

1,380,200 
165,600 

653,800 
1,301,000 

2,136,000 
398,400 
203,500 
923,300 
69,400 

1,054,200 

2,833,300 

1,239,500 

754,300 
140,000 

135,700 
563,800 

13,689,308 
10,449,800 

4,012,808 

7,200 
95,300 
17,700 
52,100 

255,400 

3,536,700 
39,600 
9,800 

2,780,180 

2,331,800 

61,400 
386,900 

996,808 

688,500 

(x) 
106,700 
29,100 
83,100 

(X) 

1,821,700 

604,300 
46,000 
L .it 

119,300 
260,700 

305,000 
40,900 
16,300 
194,300 
18,000 

316,900 

776,300 

378,600 

165,400 

66,000 

16,300 
160,100 
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Tableau 6.—Commerce de detail, par genres de commerce, pour les viiles de 30,000 Smes 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres no sont pas donnds afin de ne paa ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Proprietors 

Propridtaires 

Male 

Hommea 

1,180 
1,388 

476 

6 
125 

9 
52 

160 

96 
33 

e 
8 

-
8 

126 

4 

(x) 
13 
19 
82 

(x) 

131 

21 

4 

26 
18 

22 
2 
3 

11 
5 

20 

44 

15 

4 

10 

4 
11 

Female 

F e m m e s 

182 
148 

80 

2 
44 

1 
6 

27 

5 

'I. 
-

-
-

1 

-

1 

-
38 

1 

1 

2 

14 
5 

11 

2 
2 

1 

-
-

• -

1 

E m p l o y m e n t and wage facta 

Full- t ime employees 

Personnel k t«mps entier 

Male 

H o m m e s 

4,333 
3,896 

886 

28 
33 
24 
63 

146 

508 
90 
4 

600 

607 

19 
74 

720 

342 

(x) 
76 
73 

208 

( I ) 

334 

81 

9 

36 
60 

40 
3 

46 
4 

65 

229 

90 

72 

6 

16 
47 

Female 

F e m m e s 

2,990 
1,978 

266 

21 
50 

1 
12 

32 

135 
6 
8 

1,358 

978 

10 
370 

38 

22 

7 
2 
6 

(X) 

391 

16 

1 

26 
63 

183 
35 
26 
28 

5 
18 

48 

30 

2 

4 

1 
11 

Salaries 
and wages 

Salaires 
e t gages 

S 

7,989,480 
6,205,788 

877,888 

38,900 
59,200 
28,500 
45,800 

127,300 

"590,600 
81,900 
5,600 

1,992,408 

1,611,200 

40,400 
340,800 

1,025,408 

604,100 

(X) 
109,600 
83,600 

198,900 

(t) 

826,200 

139,500 

17,100 

71,200 
123,100 

. 217,600 
23,800 
18,500 

110,700 
10,600 
94,100 

356,300 

156,800 

106,400 

9,200 

21,200 
62,700 

—Emploiement et rdmundration 

Pa r t - t ime employees 

Personnel k t emps partiel 

Male 

H o m m e s 

1,210 
624 

« 7 

11 
31 

6 
12 

41 

266 
45 

5 

164 

149 

10 
6 

118 

5 

(x) 
8 

31 
63 

-
76 

18 

7 

4 
7 

7 

2 

31 

37 

8 

6 

2 

13 
8 

Fema le 

F e m m e s 

916 
390 

129 

14 
41 

1 
19 

18 

26 
6 
4 

500 

•333 

2 
165 

4 

2 

2 

-
172 

7 

. -
5 

26 

57 
6 

26 
20 

7 
18 

7 

2 

-
4 

' l 

Salaries 
and wages 

Salaires 
e t gages 

S 

722,488 
303,700 

129,308 

10.400 
17,700 
1,700 
7,000 

14.700 

62,100 
13,100 
2,600 

388,088 

267,100 

3,700 
37,200 

33,880 

3,400 

2,800 
7,300 

13,700 

-
77,100 

8,800 

-1,300 

1,600 
12,100 

23,600 
1,200 
6,200 
8,000 
3,000 

11,400 

17,908 

2,100 

8,300 

1,000 

3,100 
3.400 

6 
Z 

I 
2 

3 

4 
6 
6 
7 

8 

9 
10 
11 

12 

13 

14 
16 

16 

17 

18 
19 
20 
21 

22 

23 

24 

25 

26 
27 

28 
29 
30 
31 
32 
33 

34 

35 

36 

37 

38 
39 
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Table 6.—Betail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

N U M B E R OP STORES, SALES, STOCKS, P E R S O N N E L AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de . 

magasins 

Ventes 

1941 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coQtant) 

OTTAWA-Con.—fin 

Furniture—bousehold—radio group—Groupe des meubles, articles de 
m€nage et radid 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de manage ou 

de radio— 
Household appliance stores—Magasins d'appareils de manage 
Household appliance stores with radios—Magasins d'appareils de manage 

et radios 
Radio and music stores—Magasins de radio et de musique 

Other home furnishings and appliance stores—Autres magasins d'appareils et 
fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, caf^tfirias et salles 
k manger 

Eating places with other merchandise—Salles k manger et autres marchan
dises ' 

Refreshment booths and stands—Pavilions et kiosques de rafratchisse
ments .' 

27 

30 

37 

40 

Otber retail stores—Autres magasins de d£tatl 

Farm implement dealers—Marchands d'instruments aratoires 
Farmers' supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace ; 
Drug stores—Pharmacies 
Florists—Fleuristes _.. 
Camera and photographic supply stores—Magasins de cameras et fournitures 

de photographie 
Jewellery stores—Bijouteries 
Newsdealers—Magasins de journaux 
Newsdealers and smallwares—Marchands de journaux et bibelots 
Office, store and school furniture, equipment and supplies—Marchands de 

fournitures et outillage de bureau, magasin et 6cole 
Opticians and optometrists—Opticiens et optomdtristes 
Sporting goods stores—Magasins d'articles de sport 
Scientific and medical instruments—Instruments scientifiques et mddicaux. 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous kinds of business—Divers genres de commerce 

Second-band group—Groupe de la marcbandlse de seconde main.. 

OUTREMONT 

Total, all stores—Total, tous magasins fl941. 
U! 

Food group—Groupe de Tallmentatlon 

Bakery products stores—Produits de la boulangerie. 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh m.eat)—Epiceries (sans comptoir de viandes 

fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes 
Meat markets (including sea foods)—Boucheries (comprenant poisson).... 
Other food stores—^Autres magasins de denrdes alimentaires 

General mercbandise group—Groupe des marcbandises'g€n€rales. 

Automotive group—Groupe de automobile 

43 

12 

10 

4 
3 

14 

103 

67 

41 

6 

354 

4 
9 
17 

37 
73 
14 

6 
22 
3 
2 

20 
17 
6 
4 
86 
34 

19 

166 
129 

91 

1 
27 
3 
4 

26 

22 
7 
1 

S 

10 

2,768,888 

1,156,300 

323,300 

1,001,000 
13,900 

265,600 

2,660,700 

2,002,900 

636,400 

21,400 

21,302,100 

94,700 
1,332,300 
381,900 

4,272,100 
2,324,100 
237,700 

287,200 
1,464,300 

\ ' 89,100 

4,034,300 
230,700 
228,000 

1,705,900 
1,374,600 
3,245,300 

128,380 

6,094,300 
4,306,700 

3,357,608 

(x) 
266,600 

(x) 
78,100 

737,500 

2,019,100 
140,500 

(X) 

129,100 

540,108 

754,780 

323,100 

63,100 

245,200 
4,100 

129,200 

72,800 

44,800 

27,100 

900 

2,448,300 

10,900 
141,400 
117,800 

419,700 
565,000 
14,100 

42,800 
290,800 
10,100 

267,900 
28,100 

101,900 
76,700 

129,800 
241,300 

28,800 

(') 
380,988 

) 
142,880 

23,700 
(x) 

W 

1,500 

62,200 

60,600 
2,300 

3,488 

28,380 

(') Figures for 1930 not available. 
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Tableau 6.—Commerce de d£taii, par genres de commerce, pour ies viiles de 30,000 &mes 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnfa afin de ne pas dfivoiler des operations individuelles, mais ces chiffres 
• sont inclus dans les totaux. 

Proprietors 

Propridtaires 

Male 

Hommes 

36 

15 

6 

eo
to

 

10 

80 

49 

29 

2 

261 

6 
8 

13 

29 
68 
9 

3 
20 
3 

' 0 
16 
6 
3 

67 
16 

18 

146 
(') 

84 

24 
(x) 

8 

23 

17 
8 

(x) 

16 

8 

Female 

Femmes 

S 

1 

-

-
4 

16 

2 

11 

3 

30 

5 

3 

3 

6 
1 

10 
2 

1 

17 
(') 

5 

3 

1 

1 

2 

-

Employment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

236 

61 

55 

94 
2 

24 

338 

277 

61 

-

980 

4 
47 
16 

232 
210 
10 

26 
86 
4 

156 
• 12 

20 
, 13 

56 
88 

10 

357 
(') 

220 

14 
(X) 

9 
68 

124 
13 

(x) 

6 

64 

Female 

Femmes 

72 

15 

14 

25 
1 

17 

507 

436 

72 

-

316 

1 
9 

22 

26 
76 
16 

7 
53 
4 

41 
6 
5 
7 

18 
20 

1 

86 
(') 

49 

(x) 
14 
2 

9 

17 
2 

(x) 

1 

" 

Salaries 
and wages 

Salaires 
et gages 

1 

397,488 

101,100 

75,100 

183,100 
1,300 

36,800 

629,500 

443,300 

86,200 

-

1,797,400 

3,800 
62,900 
47,000 

342,500 
244,100 
21,600 

44,100 
200,100 

7,200 

613,500 
18,600 
29,300 
59,500 
62,300 

140,900 

7,900 

390,400 
(') 
207,900 

(x) 
13,300 

(X) 
3,500 

48,100 

128,900 
10,200 

(x) 

°7,500 

89,200 

-Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

26 

4 

4 

1 

17 

16 

10 

6 

".» 
351 

2 
26 
2 

. 89 
159 

5 

6 
7 
1 

6 
1 
2 

26 
21 

5 

102 
(') 

65 

6 
(X) 

1 

6 

49 
2 

-
9 

Female 

Femmes 

13 

-
-
2 

11 

33 

16 

17 

-

57 

7 
10 

2 
8 
7 

2 
6 

-

2 

9 
4 

1 

19 
(') 

9 

4 

1 

-
3 
1 

-
-

Salaries 
and wages 

Salaires 
et gages 

t 

12,608 

1,600 

3,700 

2,000 
800 

4,600 

11,500 

6,400 

5,100 

-

130,480 

200 
15,900 
3,800 

46,100 
30,600 
4,100 

2,000 
2.700 

600 

3,300 
1,000 

300 

8,000 
11,900 

1,900 

43,100 
(•) 

22,500 

1,800 
(X) 

100 

2,100 

17,600 
700 

3,108 

d 
Z 

1 

2 

3 

4 
6 

6 

7 

8 

9 

10 

11 

12 
13 
14 

16 
16 
17 

18 
19 
20 

21 
22 
23 
24 
25 
26 

27 

28 
29 

30 

31 

b3 
34 

35 

36 
37 
38 

39 

40 

(') Ces chiffres de 1930 non connus. 
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Table 6.—Retail Mercliandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that flgures.are withheld to avoid disclosing individual operations, but these are included 
in the totals. * 

OUTREMONT-Con.—fin 

Apparel group—Groupe du jStemcnt. 

BuUding materials group—Groupe des matdriaux de construction.. 

Furniture—household—radio group—Groupe des meubles, articles de 
menage et radio 

Bestaurant group-Groupe des restaurants 

Other retail stores—Autres magasins de detail 

Tobacco stores and stands—Magasins et comptoirs de tabac.. 
Miscellaneous kinds of business—Divers genres de commerce. 

24 

32 

Kind of business 

Genre de commerce 

QUEBEC - QUEBEC 

Total, all stores—Total, tous magasins /1941. 
. 11939. 

Food group—Groupe de I'alimentation 

Bakery products stores—Produits de la boulangerie.._ 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers— 

Dairy products stores—Magasins de produits laitiers 
Eggs and poultry stores—Magasins d'ceufs et volailles 
Milk dealers—Laiteries 

Fruit and vegetable stores—Fruits et legumes ; .. 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) 
Combination stores (groceries and meats)—-Epiceries et boucheries com

binees • 
Meat markets (including sea foods)—Boucheries (comprenant poisson) — 
Other food stores—Autres magasins de denrees alimentaires 

Number 
ol 

stores 

Nombre 
de . 

magasins 

General mercbandise group—Groupe des marchandises generates.. 

Department stores and mail order houses or offices—Magasins k rayons et 
maisons ou bureaux de vente par correspondance _. 

General merchandise and dry goods stores—Magasins de marchandises ge
nerales et seches 

Variety stores—Bazars 

Automotlte group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de vehicules-moteur— 
Automobile dealers—Marchands d'automobiles .̂  
Automobile dealers with wholesale car departments—Marchands d'auto

mobiles avec commerce de gros d'automobiles 
Used car dealers—Marchands d'automobiles usages ,. 

Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres etablissements de vehicules-

moteur 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores—^Vetement et lingerie 
(hommes et garcons)— 

Men's clothing or clothing and furnishings stores—^Magasins de vfitements 
ou de vetements et lingerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour hommes 
Custom tailors and made-to-measure clothing—Tailleurs et vfitement sur 

mesure .•••• 
Family clothing stores—Vetements pour toute la famille. 

1,984 
1,742 

904 

11 
186 

1 
26 
20 

464 

65 
113 

127 

273 

Ventes 

1941 

230,600 

51,000 

(X) 

(x) 

729,200 

166,800 
562,400 

63,201,800 
48,172,288 

16,484,288 

162,400 
1,186,300 

119,500 

136,700 
449,600 

7,997,700 

2,712,100 
3,667,100 

72,800 

9,839,208 

4,866,700 

1,116,700 
3,055,800 

9,516,288 

3,054,200 

3,266,300 
(X) 
378,600 
652,100 

2,040,200 

Stocks on 
hand,end 

of year 
(at cost) 

' Stocks en 
magasin k la 
fin de I'annee 
(prix coOtant) 

51,688 

26,400 

(x) 

(x) 

138,300 

18,600 
111,800 

10,475,760 
9,555,608 

1,423,280 

9,300 
85,900 

7,500 
6,700 

28,900 

918,300 

220,800 
136,000 
10,800 

2,800,888 

1,275,600 

361,100 
363,400 

863,800 

317,700 

381,200 
(x) 

47,400 
47,200 
66,900 

(x) 

8,462,300 

987,400 
173,000 

470,500 
3,041,500 

(x) 

2,458,408 

311,100 
74,300 

97,100 
927,100 
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Tableau 6.—Commerce de detail, par genres de commerce, pour les viiles de 30,000 Smes 
o u p l u s , 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PATE 

Un (x) indique que les chiffrea ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Proprietors 

Proprietaires 

Male 
' ' I -

Hommes 

9 

4 

(x) 

(x) 

26 

9 
17 

1,627 
1,568 

762 

13 
-149 

10 
28 
20 

370 

60 
104 

8 

22 

-
20 
2 

119 

7 

1 
(x) 

11 
34 
59 

(x) 

187 

27 
11 

21 
27 

Female 

Femmes 

6 

-

-
(X) 

4 

1 
3 

298 
191 

152 

1 
39 

-

2 

102 

4 
3 
1 

13 

-
13 

1 

-

1 

-
73 

2 
1 

2 

Employment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommea 

6 

4 

(x) 

55 

12 
43 

4,354 
3,824 

1,190 

33 
43 

4 
7 

32 

514 

227 
328 

2 

493 

368 

60 
76 

657 

182 

128 
(x) 

27 
92 

122 

(x) 

433 

74 
9 

39 
142 

Female 

Femmes 

19 

-

-
(X) 

13 

.4 
9 

2,882 
1,437 

217 

7 
66 

-
1 
6 

91 

23 
21 
3 

738 

335 

78 
317 

41 

20 

5 

2 
1 

13 

-
522 

6 
1 

34 
212 

Salaries 
and wages 

Salaires 
et gages 

S 

21,800 

3,100 

-
(x) 

58,000 

\8,300 
49,700 

a 

6,006,700 
4,696,900 

1,008,608 

31,300 
70,600 

2,800 
6,500 

25,500 

375,600 

103,500 
298,300 

4,500 

1,116,800 

691,900 

116,100 
308,800 

855,200 

315,900 

293,000 
(x) 
29,000 
91,300 

121,600 

(x) 

930,900 

90,500 
9,700 

67,100 
382,600 

Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

1 

3 

-
-
24 

0 
15 

785 
255 

258 

9 

4 
4 

11 

93 

41 
92 
3 

24 

9 

10 
5 

93 

23 

6 
(x) 

18 
7 

33 

-
103 

21 
2 

9 
12 

Female 

Femmes 

6 

-
(X) 

3 

2 
1 

717 
243 

73 

23 

-

"l 

32 

11 
5 
1 

383 

17 

41 
325 

-

-• 

-

-
142 

1 

10 
32 

Salaries 
and wages 

Salaires 
et gages 

{ 

1,500 

700 

-
(x) 
14,888 

2,100 
12,700 

402,300 
117,200 

81,900 

300 
7.300 

1,000 
700 

4,300 

30,600 

12,500 
24,000 
1,200 

60,000 

7,100 

9,400 
43,500 

58,200 

23,200 

6,700 
(x) 

9,900 
2,500 

11,200 

-
- 64,600 

3,500 
700 

7.300 
11,900 

d 
Z 

1 

2 

3 

4 

5 

6 
7 

8 
9 

10 

11 
12 

13 
14 
15 

16 

17 
18 
19 

20 

21 

22 
23 

24 

25 

26 
27 
28 
29 
30 

31 

32 

33 
34 

35 
36 
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Table 6.—RetaU Mercliandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Ventes 

1941 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coiltant) 

QUEBEC-Con.—fin 

Apparel group-con.—Groupe du vetement-fin 

Women's apparel and accessories stores—VStement de femmes et acces 
soires— 

Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs. 
infants' and children's wear stores—Magasins de vetement pour enfants. 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

Building materials group—Groupe des matSrlaui de construction. 

Hardware stores—QuincaiUeries -̂  
Lumber and building material dealers—Marchands de bois d'ceuvre et ma

teriaux de construction •- _ 
Electrical supply stores—Magasins d'appareils eiectriques _ 
Heating and plumbing equipment dealers—Marchands d'appareils de 

chauffage et de plomberie 
Paint, glass and wallpaper stores—Magasins de peinture, vitre et tenture. 

Furniture—household—radio group—Groupe des meubles, articles de 
menage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de menage ou 

de radio— 
Household appliance stores—Magasins d'appareils de menage 
Household appliance stores with radios—Magasins d'appareils de menage 

et radios ^ _ 
Radio and music stores—Magasins de radio et de musique. 

Other home furnishings and appliance stores—Autres magasins d'appareils 
et fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafeterias et salles 
k manger 

Eating places with other merchandise—Salles k manger et autres marchan
dises ; - - -

Refreshment booths and stands—Pavilions et kiosques de rafralchisse
ments 

Other retail stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments aratoires 
Farmers' supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries 
(I)oal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace.., 
Drug stores—Pharmacies— 

Drug stores without soda fountain—Pharmacies sans comptoir de rafrat
chissements 

Drug stores with soda fountain—Pharmacies avec comptoir de rafral
chissements 

Florists—Fleuristes ' 
Gift, novelty and souvenir shops—Magasins de bibelots, nouveautes et 

souvenirs 
Jewellery stores—Bijouteries 
Newsdealers—Magasins de journaux.' 
Office, store and school furniture, equipment and suppUes—Marchands de 

fournitures et outillage de bureau, magasin et ecole 
Opticians and optometrists—Opticiens et optometristes 
Sporting goods stores—Magasins d'articles de sport 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Patent medicine, perfumes, extracts, etc.—Medicaments brevetes, parfums, 

extraits, etc 
Miscellaneous kinds of business—Divers genres de commerce. 

Second-band group—Groupe de la marchandise de seconde main.. 

3 
7 

19 

105 

69 

28 

31 

1,272,000 
220,000 
220,900 
718,900 

58,600 

1,299,500 

2,767,800 

1,601,400 

(x) 
(X) 

222,100 
425,900 

1,953,900 

815,500 

383.700 
136,800 

114,700 
760,800 
104,900 

695,100 
43,600 
183,000 
994,000 

23,200 
4,247,900 

274,500 

208,800 
45,000 
36,400 
285,400 

16,100 

457,100 

968,908 

672,500 

(X) 
(X) 

61,600 
139,600 

3,371,108 

2,106,200 

801,600 

91,000 

372,300 

2,117,100 

1,574,600 

423,700 

118,800 

11,249,488 

288,000 
404,800 
99,500 

853,200 

535,800 

157,800 

26,200 

133,400 

104,288 

63,000 

38,100 

3,100 

1,719,088 

108,700 
44,400 
70,700 

111,200 

222,600 

71,200 
5,700 

47,000 
294,200 
3,800 

111,900 
13,600 
55,700 
143,200 

7,000 
408,100 

93,008 
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Tableau 6.—Commerce de detail, par genres de commerce, pour les villes de 30,000 Smes 
ou plus, 1911-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PATE 

Un (x) indiquo que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individueUes, mais ces chiffres 
sont inclus dans les totaux. 

Proprietors 

Proprietaires 

Male 

Hommes 

17 
7 
8 

27 
2 

40 

41 

19 

(x) 
(x) 

1 
10 

39 

16 

4 

7 

12 

184 

73 

24 

7 

324 

4 
6 
7 

69 

33 

6 
8 

2 
39 
2 

6 
8 

16 
42 

3 
74 

29 

Female 

Femmes 

13 
14 
31 
1 
8 

- 1 

3 

2 

-

1 

2 

-

-
-
2 

7 

4 

2 

1 

45 

6 

2 

-

3 

3 
2 

1 
1 

18 

1 
9 

2 

Employment and wage facts 

FuU-time employees 

Personnel k temps entier 

Male 

Hommes 

21 

4 
56 

1 
87 

211 

129 

(X) 
(x) 

24 
28 

312 

164 

101 

12 

35 

278 

207 

61 

10 

845 

23 
22 
13 

145 

90 

46 
9 

3 
56 
15 

63 
5 

11 
83 

262 

35 

Female 

Femmes 

124 
19 
43 
51 
14 
18 

16 

6 

(X) . 
(x) 

2 
4 

80 

36 

26 

1 

18 

305 

.238 

49 

18 

166 

2 

9 

5 

23 

12 
4 

11 
30 
4 

18 
• 3 

21 

2 
22 

5 

Salaries 
and wages 

Salaires 
et gages 

t 

133,600 
15,000 
22,800 

109,600 
6,000 

94,000 

271,308 

167,600 

(x) 
(x) 

39,800 
28,900 

477,400 

237,100 

167,200 

11,800 

61,300 

340,380 

266,600 

62,900 

10,900 

974,700 

42,700 
20,600 
20,400 

116,300 

76,700 

33,800 
12,800 

9,700 
79,200 
16,100 

120,900 
4,600 

10,900 
79,300 

1,800 
330,900 

31,580 

—Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

- Hommes 

10 

-
49 

36 

4 

(x) 
(X) 

3 
4 

20 

11 

6 

-
3 

27 

18 

8 

1 

218 

18 
6 
1 

84 

8 

6 
4 

28 
3 

7 

10 
4 

41 

6 

Female 

Femmes 

43 
7 

16 
26 
2 
6 

1 

-
-

1 

15 

3 

2 

1 

9 

56 

61 

5 

-
46 

20 

1 

-

3 

1 

7 
2 

'2 
1 

3 

6 

1 

Salaries 
and wages 

Salaires 
et gages 

(' 

14,200 
1,500 
2,900 

14,000 
700 

7,900 

12,968 

500 

(X) 
(x) 

2,000 
3,600 

16,400 

10,200 

•2,800 

200-

3,200 

18,186 

15,500 

3,300 

300 

89,808 

26,000 
1,200 

800 

23,200 

2.600. 

1,600 
800' 

3,000 
6,200 
2,100 

2,300 
/20O 

1,100 
1,500 

16,500 

1.400 

d 
Z 

1 
2 
3 
4 
5 
6 

7 

8 

0 
10 

11 
12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 
24 
25 

26 

27 

28 
29 

30 
31 
32 

33 
34 
35 
3S 

37 
38 

39 
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Table 6.—Retali Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1911-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

BEGINA 

Total, all stores—Total, tous magasins fl941. 
U9'6-

Food group—Groupe de I'alimentation 

Bakery products stores—Produits de la boulangerie. 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et legumes :••,••••.•••, 
Grocery stores (without fresh meat)—Epiceries (sans comptoir do viandes 

T-potf*liftg} ..."...,.............. . . . 
Combination stores (groceries and meats)—Epiceries et boucheries com 

binees / • • • -. ; 
Meat markets (includmg sea foods)—Boucheries (comprenant poisson) 
Other food stores—Autres magasins de denrees alimentaires 
General merchandise group—Groupe des marchandises generates. 

Automotive group—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vehicules-moteur— 
AutomobUe dealers—Marchands d'automobUes •;•••.•••,•,••. 
Automobile dealers with wholesale car departments—Marchands d auto

mobiles avec commerce de gros d'automobUes 
Used car dealers—Marchands d'automobiles usages..... 

Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages ; . . . . ' 
Filling stations—Postes d'essence • . v . - , " 
Other automotive establishments-Autres etabhssements de vehicules-

moteur 

Apparel group—Groupe du TStement 

Men's and boys' clothmg and furnishings stores—Vetement et Imgerie 
(hommes et garcons)— • j AX . 

Men's clothing or clothuig and furnishings stores—Magasms de vetements 
ou de vetements et lingerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour hommes 
Men's hat stores—Magasins de chapeaux pour hommes 
Custom taUors and made-to-measure clothing—TaUleurs et vetement sur 

32 

Number 
of 

stores 

Nombre 
de 

magasins 

mesure —;•••.•,; 
FamUy clothing stores—Vetements pour toute la famule 
Women's apparel and accessories stores-Vetement de femmes et acces

soires— . . , , 
Women's ready-to-wear stores—Magasins de confection pour lemmes.. 
MiUinery stores—Magasins de modes 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

BuUding materials group—Groupe des materiaui de construction.. 

H a r d w a r e stores—QuincaiUeries '. ,•••/•:•• J ; . 
Lumber and buUding material dealers—Marchands de bois dceuvre et 

materiaux de construction ., 
Other buUding materials—Autres materiaux de construction 

Furniture—household—radio group—Groupe des meubles, articles dc 
menage et radio 

Furniture stores—Magasins de meubles :,' " j .t" 
Household appliance or radio dealers—Marchands d appareils de menage 

ou de radio • • • • .-' • ; • - • 
O t h e r h o m e furnishings stores—Autres magasins de fourmtures de maison 
Bestaurant group—Groupe des restaurants 
Restaurants, cafeterias and eating places—Restaurants, cafeterias et saUes 

k manger 
Eating places with other-merchandise—SaUes 4 manger et autres mar

chandises ••. • — :••;••.•••• 
Refreshment.booths and stands—Pavilions et kiosques de ralralohisse-

ments....' 

586 
569 

185 

38 
1 
5 

Vent«s 

1941 

37,929,388 
33,185,688 

5,124,488 

463,300 

(x) 

1,959,400 

2,106,800 
486,200 

8,900 

12,642,900 

6,778,008 

3,021,100 

2,679,700 
(x) 

99,500 
294,400 
693,700 

(x) 

4,432,608 

653,400 

(x) 

89,000 

Stocks on 
hand, end 

olyear 
(at cost) 

Stocks en 
magasin k la 
fin de I'annee 
(prix coOtant) 

(X) 

19 
6 
7 
8 

23 

8 

9 
6 

19 

4 

12 
3 

6S 

32 

34 

2 

838,200 
73,000 
259,200 
326,400 

1,565,308 

252,200 

1,196,900 
116,200 

680,788 

153,700 

502,100 
24,900 

1,291,400 

765,700 

1 625,700 

6,114,588 
5,55S,88« 

318,700 

32,400 
(x) 
(X) 

158,600 

110,600 
10,700 
2,900 

2,766,706 

764,688 

336,500 

328,300 
(X) 

37,300 
20,700 
18,700 

(x) 

1,096,800 

234,200 

(x) 

(X) 
46,200 

163,100 
8,700 
63,100 
114,000 

238,900 

72,200 

137,400 
29,300 

152,680 

32,100 

114,600 
5,900 

37,808 

20,000 

17,800 
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Tableau 6.—Commerce de detail, par genres de commerce, pour les villes de 30,000 Umes 
ou plus, 1911-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donn6s afin de ne pas devoiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Proprii; vj.o 

Proprietaires 

Male 

Hommes 

432 
549 

158 

40 

(X) 

78 

19 
11 
5 

2 

53 

1 

(x) 
8 
9 

31 

(x) 

32 

8 
(x) 

4 
(x) 

4 
2 
4 
5 

10 

4 

1 
5 

11 

2 

6 
3 

63 

29 

34 

Female 

Femmes 

35 
40 

13 

4 

8 

1 

1 

-

-

. - , 

-
7 

. 
-
-

4 
2 
1 

-
-

-

2 

1 

1 

7 

3 

4 

Employment and wage facts 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

2,148 
2,816 

385 

23 
(x) 
(X) 

84 

113 
64 

596 

376 

166 

98 
(x) 

7 
47 
55 

-
224 

42 
(X) 

9 
(X) 

14 
1 

11 
19 

96 

26 

68 
12 

78 

9 

61 

115 

80 

35 

Female 

Femmes 

1,584 
951 

" 
27 

19 

25 
1 

836 

18 

7 

6 

2 
2 
1 

-
266 

1 

-
8 

(x) 

79 
13 
20 
5 

4 

-
2 
2 

13 

-
11 
2 

280 

185 

95 

Salaries 
and wages 

Salaires 
et gages 

t 

3,846,808 
3,487,288 

381,588 

27,500 
(x) 
(X) 

74,400 

131,100 
48,600 

1,535,088 

547,'g88 

272,300 

163,500 
(X) 

9,800 
51,600 
67,300 

-
466,700 

• 74,800 
(x) 

• 13,500 
(x) 

85,700 
10,300 
39,800 
31,500 

132,700 

31,000 

88,200 
13,600 

184,688 

9,100 

93,500 
2,000 

231,908 

160,300 

71,600 

—Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

428 
165 

117 

6 

45 

42 
24 

29 

25 

-
2 

• (x ) 
2 
2 

18 

-
44 

10 
(x) 

1 
(X) 

2 

2 
9 

37 

1 

36 

2 

-
2 

4 

1 

3 

Female 

Femmes 

544 
73 

20 

4 

(X) 

. 7 

7 

369 

1 

1 

-

-
106 

•1 

- -

(X) 

• 27 
8 
•7 
1 

1 

1 

-

4 

-
3 
1 

14 

3 

.11 

Salaries 
and wages 

Salaires 
et gages 

t 

262,600 
76,900 

34,600 

3,100 

(x) 

12,600 

.13,200 
6,500 

102,508 

9,480 

600 

300 
(x) 

1,200 
300 

6,700 

-
52,000 

3.900 
(x) 

1,000 
(X) 

8,200 
2,000 
3,700 
4,000 

9,708 

- 900 

8,800 

1,100 

-
800 
300 

4,208 

400 

3,800 

6 
Z 

1 
2 

3 

4 
5 
6 

7 

8 
9 

10 

11 

12 

13 

14 
15 
16 
17 
18 

19 

20 

21 
22 

23 
24 

25 
26 
27 
28 

29 

30 

31 
32 

33 

34 

36 
36 

37 

33 

39 
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Table 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de rannee 
(prix coOtant) 

BEGINA-Con.—fin 

Other retail stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments aratoires 
Feed stores—Magasins de provende 
Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Newsdealers—Magasins de journaux ._ 
Ofiice. store dnd school furniture, equipment and supplies—Marchands de 

fournitures et outillage de bureau, magasin et ecole 
Opticians and optometrists—Opticiens et optometristes 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous kinds of business—Divers genres de commerce 

Second-band group—Groupe de la marchandise de seconde main.. 

ST. CATHAEINES 

Total, all stores—Total, tous magasins /1941. 
Il930. 

23 

24 

^25 

26 

27 

28 

Food group—Groupe de I'aUmentation 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de'produits laitiers 
Fruit and vegetable stores—Fruits et legumes _. -. 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) , 
Combination stores (groceries and meats)—Epiceries et boucheries com

binees -. 
Meat markets (including sea foods)—Boucheries (comprenant poisson) 

34 

37 

38 

42 

General merchandise group—Groupe des marchandises genSrales.. 

Department stores and mail order houses or offices—Magasins k rayons et 
maisons ou bureaux de vente par correspondance..'. _... 

General merchandise and dry goods stores—Magasins do marchandises 
generales et seches 

Variety stores—Bazars 

Automotive group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de vehicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries. 
Garages—Garages 
FUling stations—Postes d'essence 

Apparel group—Groupe du vCtement 

Men's and boys' clothing and furnishings stores—Vetement et Ungerie 
(hommes et garcons)— 

Men's clothing or clothing and furnishings stores—Magasins de vetements ou 
de-vetements et lingerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour hommes 
Custom tailors and made-to-measure clotning—^TaiUeurs et vetement sur 

mesure 
Family clothing stores—Vetements pour toute la famUle 
Women's apparel and accessories stores—VOtement do femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour fernmes.... 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs 
Infants' and children's wear stores—Magasins_ de v6tement pour enfants. 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

145 

8 

457 
437 

133 

44 

13 

10 

5,336,100 

476,900 
129,300 

1,291,800 
802,800 
121,900 
314,800 
38,800 

349,800 
117,700 
248,900 

1,444,400 

177,900 

21,226,700 
14,664,808 

4,627,580 

•(x) 
262,000 

(x) 
103,100 

1,261,600 

2,400,200 
403,400 

2,425,600 

(x) 

(x) 
973,200 

4,461,788 

3,043,700 
242,100 
137,500 

1,038,400 

2,416,800 

641,800 
(x) 

146,400 
(X) 

644,600 
139,000 
76,700 

174,900 

435,800 

723,58( 

126,700 
22,700 

61,400 
164,800 

2,500 
138,300 

2,300 

82,500 
13,200 
22,400 
96,700 

24,908 

2,678,488 

(') 
247,788 

(X) 
1 

(X) 
15,400 

I 
10,400 

111,900 

101,800 
7,700 

339,508 

(X) 

(x) 
97,800 

433,800 

355,200 
40,700 
9,800 

28,100 

554,808 

152,300 
(x) 

(X) 
14,600 

93,400 
25,200 
6,500 

66,200 

148,100 

(!) Figures for 1930 not available. 
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- Tableau 6.—Commerce de detail, par genres de commerce, pour les villes de 30,000 ames 
pu plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYS 

Un (x) indique que les chiffres ne sont pas'donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Propriewjra 

Proprietaires 

Male 

Hommes 

86 

7 

20 
23 
2 
7 
2 

2 
10 
4 
8 

17 

378 

(') 
113 

(x)' 
21 

(X) 
8 

39 

26 
14 

6 

-
(x) 

44 

7 
4 
7 

26 

58 

15 
(x) 

4 
(x) 

13 
4 
4 

4 

6 

Female 

Femmes 

5 

-

1 
1 

1 
2 

-

43 

(') 
14 

(x) 
4 

1 

2 

6 
1 

3 

' 
(x) 

3 

1 

2 

' 8 

-

-

3 
1 
2 

2 

-

Employment and wage facts— 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

C) 

(x) 

(X) 

(x) 

(x) 

(x) 

340 

29 
5 

91 
67 
5 

28 
3 

40 
6 

11 
65 

18 

972 

155 

2 

4 

35 

72 
20 

54 

20 

236 

162 
14 
8 

52 

85 

40 

6 

6 
1 

4 

23 

Female 

Femmes 

95 

7 

11 
13 
10 
15 
3 

9 
1 
7 

19 

-

549 

(') 
81 

9 
(x) 

31 

36 
4 

187 

(x) 

(x) 
111 

19 

13 
4 

2 

81 

10 

2 
(x) 

37 
6 
9 

• 6 

10 

Salaries 
and wages 

Salaires 
et gages 

S 

506,900 

48,300 
5.100 

103,100 
83,000 
16,900 
57,600 

4,200 

76,000 
11,200 
20,700 
80,800' 

19,608 

1,831,388 

(') 
237,388 

8,100 
(x) 

2,600 

' 53,300 

116,700 
22,000 

241,100 

(x) 

(x) 
100,700 

397,900 

318,000 
19,200 
8,400 

52,300 

212,886 

86,200 
(X) 

9,800 
(x) 

38,800 
6,600 
6,000 

14,900 

43,400 

Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

155 

1 
2 

112 
23 
3 
6 

1 
3 
4 

7 

398 

(') 
171 

(x) 
10 

(X) 
2 

62 

69 
16 

' 1 1 

(X) 

(X) 
4 

24 

3 
3 

18 

67 

16 
(X) 

7 

6 
8 
3 

1 

20 

Female 

Femmes 

26 

-
1 
6 

10 
/ 2 

2 
1 

-1 

3 

306 

(') 
50 

(X) 
6 

1 

16 

21 
4 

140 

(X) 

(x) 
102 

4 

2 
1 

1 

55 

5 

(x) 

24 
4 
4 

10 

7 

Salaries 
and wages 

Salaires 
et gages 

S 

47,180 

600 
60O 

32,000 
5,600 
2,410 
3,400 

4O0 
600 
600 

1.200, 

- f : 2,000 

175,008 
{') 

66,708; 

(x) • 
3,900 

(X) 
400 

19,100. 

20,400 
4,300 

27,088 

(X) 

(X) 
16,000 

4,800 

1,200 
700 

. 2,900 

38,488 

6,700 
(X) 

2,i00 
(x) 

8,900 
2,100 
2,500 

2,300 

5,100 

d 
Z 

1 

2 
3 

4 
5 
6 
7 
8 

9 
10 
U 
12 

13 

14 
15 

16 

17 
18 
19 
20 

21 

22 
23 

24 

25 

26 
27 

28 

29 
30 
31 
32 

33 

34 
35 

36 
37 

38 
40 
41 

42 

43 

(1) Ces chiffres de 1930 non connus. 

97404—11 
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Table 6.—RetaU Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annte 
(prix cofitant) 

ST. CATHAEINES-Con.-suite 

BuUding materials group—=Groupe des matdriaux de construction.. 

Hardware stores—QuincaiUeries 
Lumber and ^building material dealers—Marchands de boia d'oeuvre et 

matdriaux de construction 
Other building materials-=-Autres matdriaux de construction 
Electrical supply stores—Magasins d'appareils dlectriques 
Heating and plumbing equipment dealers—Marchands d'appareils de chauf

fage et de plomberie ' 
Paint, glass and wallpaper stores—Magasins de peinture, vitre et tenture... 

Furniture—bousehold—radio group—Groupe des meubles, articles de 
menage et radio 

Furniture stores—Magasins de meubles ; 
Household appliance or radio dealers—Marchands d'appareils de manage 

ou'de radio 
Other home furnishings and appliance stores—Autres magasins d'appareils 

et fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, caf^t6rias et salles 
k manger 

Eating places with other merchandise—Salles k manger et autres marchan 
dises '. 

Refreshment booths and stands—Pavilions et kiosques de rafralchisse-
rbents 

Other retail stores—Autres magasins de detail 

Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 
glace -. 

Drug stores—Pharmacies , 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous kinds of business—Divers genres de commerce 

Second-hand group—Groupe de la marchandise de seconde main.. 

SAINT JOHN 

Total, all stores—Total, tous magasbis /194t 

\1930 

Food group—Groupe de ralimentation 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries comi-

binges 
Meat markets (including sea foods)—Boucheries (comprenant poisson)— 

Meat markets—Boucheries 
Fish markets—Poissonneries 

Other food stores—-Autres magasins de denrdes alimentaires 

General merchandise group—Groupe des marchandises generates 

Automotive group—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—rGarages 
Filling stations—Postes d'essence 

22 

8 

2 
1 
1 

3 
7 

23 

8 

11 

4 

27 

15 

10 

2 

108 

17 
20 
7 
8 

29 
27 

1,284,400 

441,600 

(x) 

I 
83,300 
119,700 

1,551,888 

662,600 

806,200 

93,100 

680,408 

447,100 

[ 233,300 

3,637,100 

719,200 
734,400 
90,500 
369,500 
382,800 

1,340,700 

803 
822 

12 
56 
14 
6 

197 

76 

11 
6 
2 

11 

47 

141,400 

24,683,200 
21,435,100 

6,312,708 

106,400 
333,200 
371,000 
173,300 

1,644,600 

3,423,700 

173,900 
(x) 
(x) 

3,450,300 

2,958,908 

2,099,600 
120,600 
60,200 
688,600 

281,388 

118,300 

(X) 

15,700 

37,000 

269,300 

113,700 

113,900 

41,700 

18,408 

11,200 

7,200 

504,388 

59,900 
131,900 
41.100 
94,600 
33,300 
143,500 

19,300 

3,070,800 
3,233,700 

439,668 

1,300 
26,900 
17,800 
7,800 

142,300 

232,600 

7,200 
(x) 
(x) 

388,700 

283,980 

256,900 
14,200 
2; 400 
20,400 

file:///1930
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Tableau 6.—Commerce de d£taU, par genres de commerce, pour Ies villes de 30,000 ames 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VKNTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnas afin de ne pas ddvoiler des operations individuelles, mais ces chiffres 
' sont inclus dans les totaux. 

Proprietors 

Proprietaires 

Employment and wage lacts—Emploiement et remuneration 

Full-time employees 

Personnel k temps entier 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

Female 

Femmes 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

(X) 

569 
674 

258 

(x) 
(x) 

34 

5 
1 
4 

24 

97404—lU 

153 
143 

28 

(x) 
(X) 

40 

166 

32 
44 
12 
15 
9 

54 

18 

1,374 
1,465 

58 

210 

20 
(x) 
(x) 

122 

191 

119 
10 
5 

57 

1,176 
846 
183 

17 
17 
3 
7 

318 

9 

127,688 

48,100 

(x) 
(X) 

18,100 

11,400 

185,008 

46,800 

130,500 

7,700 

131,288 

88,300 

42,900 

278,908 

49,800 
58,600 
20,500 
33,000 
21,600 
95,400 

20,388 

2,327,208 
2,168,180 

364,380 

15,600 
14,100 
46,600 
6,400 

52,600 

209,500 

12,900 
(x) 
(X) 

427,408 

286,888 

216,600 
12,900 
4,300 

52,300 I 

(X) 
(x) 

(x) 

271 
124 

106 

3 

3 
6 

27 

62 

4 

10 

49 

26 

35 

268 
128 

55 

160 

9,400 

5,100 

(x) 

300 

1,300 

4,500 

1,300 

2,900 

300 

9,706 

8,300 

1,400 

32,300 

10,500 
6,000 
1,000 
3,200 
3,000 
8,600 

288 

131,700 
67,688 

28,388 

1,000 
2,100 
1,000 

2,600 

8,500 

11,500 

600 

25 
26 
27 
28 

29 

30 

31 
32 
33 

34 

35 

36 
37 
38 

3;500 39 

18,000 

25,300 

20,300 

1,500 
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Table 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand,-end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de Tannfie 
(prix coiitant) 

SAINT JOHN-Con.—fin 

Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vfitement et lingerie 
(hommes et gargons) 

Family clothing stores^V6tements pour toute la famille 
Women's apparel and accessories stores—V6tement de femmes et acces 

soires— 
Women's ready-to-wear stores—Magasins de confection pour fenimes 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs '• 
Infants' and children's wear stores—Magasins de vStement pour enfants.. 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

Building materials group—Groupe des materiaux de construction.. 

Hardware stores—QuincaiUeries • 
Heating and plumbing equipment dealers—Marchands d'appareils de 

chauffage et de plomberie 
Paint, glass and wallpaper stores—Magasins de peinture, vitre et tenture.. 

Furniture—housebold—radlo group-Groupe des meubles, articles dc 
manage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de manage 

ou de radio 
Other home furnishings and appliance stores—Autres magasins d'appareils 

et fournitures de maison 

Restaurant group—Groupe des restaurants. 

Restaurants, cafeterias and eating places—Restaurants, cafi5t6rias et salles 
k manger •. 

Eating places with other merchandise—Salles k manger et autres marchan
dises 

Refreshment booths and stands—Pavilions et kiosques de rafratchisse
ments 

Other retail stores—Autres magasins de dgtall. 

25 

Farm implement dealers—Marchands d'instruments aratoires 
Farmers' supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace 
Drug stores—Pharmacies 

Dru§ stores without soda fountain—Pharmacies sans comptoir de rafral
chissements 

Drug stores with soda fountain—Pharmacies avec comptoir de rafrat
chissements 

Florists—Fleuristes 
Gift, novelty and souvenir shops—Magasins de bibelots, nouveautds et 

souvenirs 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment and supplies—Marchands de 

fournitures et outillage de bureau, magasin et 6cole 
Opticians and optometrists—Opticiens et optomdtristes 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous kinds of business—Divers genres de commerce 

5 

51 

38 

11 

2 

159 

1 
3 
4 

3,235,400 

25 
20 

20 
2 
q 
4 
1 
2 
13 

18 

8 

3 
7 

[ 

) 

486,300 
1,160,800 

762,600 

87,100 

227,100 

7,400 

494,100 

615,888 

474,200 

28,600 
112,300 

33 Second-hand jroup—Groupe de la marcbandlse de seconde main.. 

1,017,488 

682,300 

290,200 

44,900 

709,400 

693,700 

116,700 

6,314,908 

179,100 

17,900 

1,168,900 

303,400 

1,092,800 
90,600 

38,000 
383,300 

219,900 
61,300 
229,800 

2,529,900 

79,208 

754,108 

101,600 
300,700 

98,700 

11,600 

36,000 

900 

204,600 

171,800 

129,000 

4,200 
38,600 

256,188 

195,000 

61,800 

9,300 

22,100 

15,900 

6,200 

727,500 

8,000 

3,000 

139,200 

67,700 

166,500 
5,300 

12,300 
122,600 

42,700 
6,000 
25,200 
129,000 

17,868 
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Tableau 6.—Commerce de detail, par genres de commerce, pour les vllles de 30,000 iimes 
uu plus, 19il-suite 

NoMBBE DE MAGASINS, VENTES, STOCKS,-PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donn63 afin de ne pas ddvoiler des opSrations individuelles, mais ces chiiTres 
sont inclus dans les totaux. 

• Proprietors 

Proprifitaires 

Male 

H o m m e s 

58 

20 
15 

9 

2 

1 

2 

9 

9 

5 

2 
2 

15 

4 

6 

6 

43 

32 

11 

123 

5 

3 

37 

11 

7 
2 

3 
11 

2 
7 

26 
10 

21 

Female 

F e m m e s 

18 

1 
1 

5 

10 

-
1 

-

1 

-

1 

1 

1 

-
-

10 

8 

2 

15 

-
1 

4 

2 

2 

2 

3 
1 

1 

Employmen t and wage facts 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

142 

29 
59 

13 

1 

19 

-
21 

67 

52 

3 
12 

96 

57 

38 

1 

33 

29 

4 

349 

3 

-
125 

25 

72 
11 

1 
18 

24 
6 

10 
65 

14 

Female 

F e m m e s 

205 

14 
63 

70 

8 

16 

1 

24 

15 

6 

1 
8 

33 

23 

7 

3 

181 

157 

24 

248 

2 

1 

16 

7 

121 
7 

2 
33 

11 
2 
8 

30 

-

Salaries 
and wages 

Salaires 
e t gages 

S 

342,788 

50,000 
132,100 

72,900 

8,800 

41,200 

200 

37,500 

82,808 

61,400 

3,500 
17,900 

162,400 

104,800 

65,800 

1,800 

112,080 

100,700 

11,300 

638,900 

3,500 

200 

128,700 

42,600 

145,900 
14,600 

2,500 
43,100 

48,000 
7,900 

11,900 
90,000 

18,788 

—Emploiement e t remuneration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

34 

12 
12 

1 

-
1 

-
8 

4 

-
3 
1 

6 

3 

2 

1 

3 

3 

-

64 

-
-
33 

14 

11 
2 

1 

1 
1 
1 

1 

Female 

F e m m e s 

54 

13 
12 

10 

6 

3 

4 

6 

2 

-

2 

4 

4 

-
-

26 

20 

6 

23 

-
1 

-

5 

8 

1 

5 
2 

1 

Salaries 
and wages 

Salaires 
et gages 

S 

22,408 

8,700 
5,900 

1,600 

2,700 

700 

600 

2,200 

1,108 

-
700 
400 

3,808 

2,600 

900 

300 

4,300 

3,500 

800 

28,280 

-
300 

17,100 

3,800 

4,300 
300 

300 
400 

300 
700 
700 

300 

• 

] 

6 
Z 

I 

2 
3 

4 

5 

6 

7 

8 

9 

10 

11 
12 

13 

14 

15 

16 

17 

1.8 

19 

20 

21 

22 

23 

24 

25 
25 

27 
28 

29 
30 
31 
32 

33 
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Table 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
ot 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix cofltant) 

SASKATOON 

Total, all stores—Total, tous magasins /1941. 
11930. 

Food group—Groupe de ralimentation 

Bakery products stores—Produits de la boulangerie ' 
Candy and confectionery stores—Bonbons et con fiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes 
Meat markets (including sea foods)—Boucheries (comprenant poisson).. 
Other food stores—Autres magasins de denrdes alimentaires 

General merchandise group—Groupe des marchandises generales.. 

Automotive group—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres dtablissements de vdhicules-

moteur -. 

Apparel group—Groupe du v6tcment 

Men's and boys' clothing and furnishings stores—VStement et lingerie 
(hommes et gargons) 

Family clothing stores—Vdtements pour toute la famille '. 
Women's apparel and accessories stores—^VStement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs ' 
Infants' and children's wear stores—Magasins do vfitement pour enfants.. 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

Building materials group—Groupe des materiaux de construction.. 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'oeuvre et 

matdriaux de construction 
Electrical supply stores—Magasins d'appareils dlectriques 

Furniture—household-radio gronp—Groupe des meubles, articles 
de manage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de mdnage ou 

de radio 
Other home furnishings and appliance stores—Autres magasins d'appareils 

et fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et salles 
k manger 

Eating places with other merchandise—Salles k manger et autres marchan-

Refreshment booths and stands—Pavilions et kiosques de rafratchisse
ments .'. 

Other retail stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments aratoires. 
Feed stores—Magasins de provende 

567 
546 

150 

1 
23 
1 
3 

73 

23 
24 
2 

15 

60 

7 
2 
11 
39 

1 

75 

23 
7 

22 
1 
4 
5 
1 
4 
8 

22 

7 

12 
3 

25 

5 

16 

4 

55 

29 

21 

5 

146 

5 
6 

20,780,080 
25,364,200 

3,798,300 

174,500 
(i) 
137,800 

1,236,500 

1,865,300 
323,700 

(x) 

3,902,508 

3,167,188 

2,171,500 
(x) 
209,000 
659,000 

(x) 

2,242,400 

620,500 
632,800 

630,800 

} 62,600 

•80,900 

} 30,400 

294,500 

1,390,000 

420,400 

924,700 
44,900 

880,208 

391,800 

360,300 

48,100 

1,058,488 

579,700 

463,600 

16,100 

4,328,708 

376,600 
218,500 

3,310,308 
4,277,208 

243,388 

14,600 

10,600 

109,700 

(s) 

99,000 
,700 

682,100 

344,888 

284,200 
(x) 

16,000 
21,300 

(x) 

685,600 

200,000 
236,200 

113,200 

8,400 

16,600 

10,700 

100,500 

336,700 

123,700 

202,400 
9,600 

166,988 

76,000 

78,200 

12,700 

35,100 

18,600 

16,700 

800 

775,308 

74,400 
63,600 
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Tableau 6.—Commerce de d€tall, par genres de commerce, pour Ies villes de 30,000 Smes 
ou plus, 1941-suite 

NoMBBE DE MAGASINS, VENTES, STOCKS, PEBSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chi£Fres ne sont pas donnas alin de ne pas ddvoiler des op6rations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

PrOpTtniAJto 

Proprifetaires 

Male 

Hommes 

620 
425 

124 

(x) 
22 

(x) 
3 

69 

• 10 

26 
(x) 

9 

56 

4 
(x) 

11 
38 

(x) 

31 

14 
2 

8 
2 
2 
2 
1 

6 

3 

1 
2 

V 
- 2 

12 

3 

60 

33 

22 

6 

104 

4 
2 

Female 

Femmea 

42 
47 

14 

3 

11 

-

-
1 

-

-

10 

1 

4 
1 
1 
3 

-
1 

1 

-

1 

-
-

1 

4 

1 

3-

-
15 

1 

Employment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

1,536 
1,253 

287 

(x) 
3 

6 
60 

99 

32 

160 

239 

135 
(x) 

37 
59 

(X) 

108 

36 
26 

10 

-
5 
1 

22 

105 

30 

71 
' 4 

75 

33 

40 

2 

108 

49 

50 

1 

250 

17 
16 

Female 

Femmes 

760 
863 

81 

(x) 
18 

6 
15 

35 

4 

291 

18 

12 

3 
3 

(X) 

118 

5 
34 

62 
7 
6 
2 
2 

8 

3 

6 

23 

12 

9 

2 

197 

133 

6,4 

-
121 

6 
2 

Salaries 
and wages 

Salaires 
et gages 

i 

2,639,588 
2,151,388 

235,880 

(x) 
13,700 

13,000 
65,500 

120,300 

23,600 

470,988 

388,180 

218,800 
(x) 
34,000 
48,200 

(x) 

274,100 

60,100 
66,900 

74,400 
7,400 
7,900 
1,600 

35,800 

150,780 

45,200 

100,900 
4,600 

117,288 

47,400 

66,000 

3,800 

205,888 

120,100 

84,800 

1,000 

375,788 

36,700 
13,800 

Emploiement et remuneration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

220 
270 

62 

(x) 
1 

1 
16 

34 

9 

14 

46 

9 
(x) 

4 
29 

(x) 

27 

. 11 
6 

2 

-
2 

-
6 

26 

5 

18 
3 

11 

1 

9 

1 

6 

4 

2 

-
74 

2 
3 

Female 

Femmes 

107 
214 

33 

(x) 
4 

5 
9 

14 

-
61 

4 

1 

1 
2 

-
62 

6 
14 

19 
5 
6 
2 
1 

1 

-
1 

6 

1 

3 

2 

28 

4 

16 

-
35 

-

Salaries 
and wages 

Salaires 
et gages 

t 

131,688 
138,788 

24,880 

(x) 
1,200 

1,600 
6,000 

12,100 

2,300 

23,500 

13,600 

6,900 
(x) 

900 
5,200 

(x) 

22,800 

4,700 
5,200 

7,000 
1,000 
1,600 

600 
1,900 

12,108 

1,500 

9,200 
1,400 

4,508 

1,200 

2,400 

900 

4,000 

1,000 

3,000 

-
25,300 

2,100 
700 

d 
Z 

1 
2 

3 

4 
5 
6 
7 
8 

9 

10 
U 

12 

13 

14 
15 
16 
17 

18 

19 

20 
21 

22 
23 
24 
25 
26 

27 

28 

29 
30 

31 

32 

33 

34 

36 

36 

37 

38 

39 

40 
41 
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Table 6.—RetaU Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NuMBEB OF STOEES, SALES, STOCKS, P E B S O N N E L AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de Tannfie 
(prix coOtant) 

35 

SASKATOON-Con.—fin 
Other retail stores-Con.—Autres magasins de dStall-fin 

Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace ". 
Drug stores—Pharmacies— 

Drug stores without soda fountain—Pharmacies sans comptoir de rafral
chissements _•. 

Drug stores with soda fountain—Pharmacies avec comptoir de rafratchis
sements 

Florists—Fleuristes 
Jewellery stores—Bijouteries _ 
Office, store and school furniture, equipment and supplies—Marchands de 

fournitures et outillage de bureau, magasin et ^cole 
Opticians and optometrists—Opticiens et optomdtristes 
Sporting goods stores—Magasins d'articles de sport 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous kinds of business—Divers genres de commerce 

Second-hand tjroup—Groupe de la marchandise de seconde main . . . . 

SHERBROOKE 
Tolal, all stores—Total, tous magasins /1941 

\1930 

Food group—Groupe de ralimentation 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers _. 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries coin-

binges 
Meat markets (including sea foods)—Boucheries (comprenant poisson) 
Other,food stores—Autres magasins de denrdes alimentaires 

General merchandise group—Groupe des marchandises generales 

Department stores and mail order houses or offices—Magasins k rayons et 
maisons ou bureaux de vente par correspondance _... 

General merchandise and dry goods stores—Magasins de marchandises 
g^n^rales et sdches , 

Variety stores—Bazars 

Automotive group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de vdhicules-moteur— 
Automobile dealers—Marchands d'automobiles 
Automobile dealera with wholesale car departments—Marchands d'auto

mobiles avec commerce de gros d'automobiles 
Used car dealers—Marchands d'automobiles usages 

Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vCtement 

Men's and boys' clothing and furnishings stores—Vdtement et lingerie 
(hommes et gargons) 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes 

Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs 
Infants' and children's wear stores—Magasins de vdtement pour enfants.. 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 
C) Figures for 1930 not available. 

524 
428 

45 

62 

131,000 

737,700 

243,900 

674,600 
81,200 

294,700 

96,600 
116,900 
42,200 

•209,300 
1,097,600 

108,408 

16,405,008 
10,959,908 

4,338,100 

(X) 
382,100 
(X) 

1,387,400 

1,748,300 
425,100 
(X) 

1,522,800 

440,800 

1,082,000 

3,673,300 

1,088,500 

1,302,500 

(X) 
.(X) 

983,100 

2,344,888 

399,500 
949,000 

426,300 
114,800 
54,600 

143,900 

256,700 

37,400 

43,800 

91,100 

141,700 
8,900 

159,200 

27,000 
11,100. 
9,600 
17,200 

100,300 

41,588 

2,578,260 
(•) 

289,788 

Cx) 
a 

(x) 
30,900 

144,200 

90,800 
12,000 

266,888 

134,600 

131,400 

350,008 

124,600 

154,700 

(x) 
(x) 

48,000 

807,208 

136,000 
385,500 

119,900 
26,600 
12,300 

41,100 

86,900 

file:///1930
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Tableau 6.—Commerce de detail, par genres de commerce, pour les villes de 30,000 Smes 
ou plus, 1941-suite 

NoMBBB DE MAGASINS, VENTES, STOCKS, PEBSONNEL ET FEUILLE DB PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces cbi£Fres 
sont inclus dans les totaux. 

Proprietors 

Propridtaires 

Male 

Hommes 

5 

21 

7 

17 
4 
7 

8 
5 

12 
12 

18 

429 
(') 

171 

(x) 
36 

(x) 

84 

22 
23 

(x) 

9 

8 

1 

69 

"» 
4 

2 
(x) 
(X) 

34 

35 

11 
12 

2 
1 

2 

7 

Female 

Femmes 

•~ 

-
1 

-

4 

3 
6 

1 

74 
(')-

28 

11 

15 

2 

5 

5 

-
1 

-
_ 

1 

30 

-

9 
3 

13 

6 

-

Employment and wage facta— 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

10 

73 

15 

40 
10 
16 

14 
5 
2 
9 

23 

17 

1,838 
C) 

282 

(x) 
20 

(x) 

80 

99 
38 

34 

16 

18 

248 

74 

96 
(x) 
(x) 

60 

113 

27 
43 

18 

12 

13 

Female 

Femmes 

. 6 

5 

6 

44 
3 

19 

2 
4 

5 
20 

4 

436 
(') 

33 

(X) 

11 
(X) 

7 

10 

153 

35 

118 

6 

2 

3 

"l 

119 

55 

33 
13 
4 

7 

7 

Salaries 
and wages 

Salaires 
et gages 

t 

16,100 

77,600 

14,100 

65,500 
13,300 
46,700 

23,600 
10,500 
1,300 
9,100 

47,600 

13,700 

1,422,588 
(') 
238,188 

(x) 
17,200 

(x) 

50,700 

95,700 
26,400 

138,108 

38,300 

99,800 

385,388 

106,600 

124,000 
(x) 
(X) 
48,200 

228,488 

35,000 
96,200 

45,200 
6,700 
1,900 

20,800 

22,600 

Emploiement et rdmundration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

1 

48 

3 

8 

2 
6 

4 

146 
(') 

45 

(x) 
6 

17 

15 
6 

-

-
-
18 

4 

2 
(X) 
(x) 

6 

22 

6 
2 

2 

-
13 

Female 

Femmes 

2 

1 

9 

10 
2 
2 

1 
1 
6 
1 

2 

152 
(') 

9 

(x) 
4 

2 

2 

78 

-
78 

-

-
-

-

48 

5 
9 

12 
1 
4 

11 

6 

Salaries 
and wages 

Salaires 
et gages 

S 

300 

13,200 

1,600 

3,600 
200 
300 

300 
1,000 
1,700 

400 

1,700 

76,288 
(') 
12,788 

(x) 
. 2,000 

4,000 

4,800 
1,600 

13,000 

-
13,000 

8,800 
4 

3,300 

500 
(x) 
(x) 

• 1,600 

18,286 

2,500 
2,700 

4,700 
200 

1,200 

2,800 

6,100-

o 
Z 

1 

2 

3 

4 
5 
6 

7 
8 
9 

10 
U 

12 

13 
14 

15 

16 
17 
18 

19 

20 
21 
22 

23 

24 

25 

26 

27 

28 
29 
30 
31 

32 

33 
34 

35 
36 
37 

38 

39 

(') Ces chiffres de 1930 non connus. 
07404—12 
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Table 6.—Ketail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STOBES, SALES, STOCKS, PEBSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Ventes 

1941 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coOtant) 

SHERBROOKE-Con.—fin 

Building materials group—Groupe des matdriaux de construction.. 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'oeuvre et 

matdriaux de construction 
Electrical supply stores—Magasins d'appareils dlectriques 
Heating and plumbing equipment dealers—Marchands d'appareils de 

_ chauffage et de plomberie 
Paint, glass and wallpaper stores—Magasins de peinture, vitre et tenture. 

Furniture—household—radio group—Groupe des meubles, articles de 
menage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de mdnage 

ou de radio— 
Household appliance stores—Magasins d'appareils de mdnage 
Household appliance stores with radios—Magasins d'appareils de mdnage 

et radios 
Other home furnishings and appliance stores—Autres magasins d'appareils 

et fournitures de maison 

Restaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et salles 
k manger 

Eating places with other merchandise—Salles k manger et autres marchan-

Refreshment booths and stands—Pavilions et kiosques de rafratchisse
ments 

Other retail stores—Autres magasins de ddtail 

Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace 
Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous kinds of business—Divers genres de commerce 

Second-hand group—Groupe de la marchandise de seconde main.. 

SUDBURY 

Total, all stores—Total, tous magasins /1941. 
\1930. 

Food gronp—Groupe de I'aUmentation 

Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes 
Meat markets (including sea foods)—Boucheries (comprenant poisson).. 
Other food stores—Autres magasins de denrdes alimentaires 

General mercbandise group—Groupe des marchandises g£n£rales.. 

Department stores and mail order houses or offices—Magasins k rayons et 
maisons ou bureaux de vente par correspondance 

General mercbandise and dry goods stores—Magasins de marchandises 
gdndrales et sdches 

Variety stores—Bazars 

15 

366 
236 

112 

32 
1 
4 

22 

49 
3 
1 

13 

(x) 

189,300 

208,200 

(x) 

Cx) 

684,200 

386,000 

(x) 

483,300 

325,300 

144,600 

13,400 

2,235,008 

(x) 

199,200 
(X) 
219,100 
171,400 

1,119,900 

99,388 

28,653,888 
18,885,488 

4,534,180 

191,500 

(x) 

509,500 

3,709,500 
18,700 

(X) 

2,169,388 

2,169,300 

105,980 

49,100 

40,300 

16,500 

264,400 

149,800 

71,500 

33,100 

13,688 

6,600 

6,200 

900 

456,288 

25,600 
28,400 

140,700 
110,900 
16,300 

134,300 

26,386 

2,720,880 
(•) 

262,208 

10,900 

(x) 

43,000 

202,700 
1,000 

346,608 

346,500 

C) Figures for 1930 not available. 
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Tableau 6.—Commerce de detail, par genres de commerce, pour ies vilies de 30,000 iimes 
ou plus, 1941-suite 

NOMBBE D E M A G A S I N S , VENTES, STOCKS, PEBSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Proprietors 

Propridtaires 

Male 

H o m m e s 

10 

5 

4 

' 

11 

6 

2 

3 

40 

22 

15 

3 

85 

5 

14 
16 
10 
18 
22 

8 

389 

(') 
83 

24 
(X) 
(x) 

21 

41 
2 

5 

5 

Female 

F e m m e s 

-
-

-

-

-
-

-

-

1 

1 

-
-

9 

-
1 

2 
6 

~ 

37 

(') 
19 

7 

(x) 

7 

4 

1 

"l 

Employmen t and wage facts—Emploiement et rdmundration 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

29' 

15 

8 

6 

118 

46 

42 

22 

62 

51 

11 

-
147 

1 

33 
45 
16 
9 

44 

13 

1,119-

(') 
178 

3 
(x) 
(x) 

15 

142 
3 

(x) 

41 

41 

Female 

F e m m e s ' 

4 

1 

2 

1 

22 

9 

11 

2 

33 

20 

13 

-
' 65 

3 

34 
10 
3 

15 

1 

617 

(') 
110 

11 

13 

83 
1 

(X) 

171 

171 

Salaries 
and wages 

Salaires 
et gages 

% 

35,600 

13,300 

11,200 

11,100 

282,388 

91,200 

81,300 

29,800 

69,600 

55,400 

14,200 

-
193,498 

2,200 

23,800 
58,000 
25,600 

7,500 
76,300 

18,708 

2,841,688 

(') 
277,980 

11,800 
(x) 
(x) 

19,200 

235,500 
3,200 

(x) 

214,708 

214,700 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

5 

1 

1 
4 

-

28 

16 

3 

1 

7 

7 

-
-
27 

1 

6 
6 
3 
3 
8 

2 

188 

(') 
43 

(x) 

2 

39 

5 

5 

Female 

F e m m e s 

1 

1 

-

-

3 

-

1 

2 

2 

-
2 

-
11 

-

4 

7 

-

168 

(') 
24 

(X) 

* 4 

18 

71 

. 71 

Salaries 
and wages 

Salaires 
et gages 

S 

3,488 

1,000 

2,400 

-

7,108 

5,000 

900 

1,200 

2,480 

1,900 

600 

-
9,380 

100 

2,500 
1,200 
1,C03 

70D 
3,200 

308 

95,200 
(•) 

15,898 

200 
(x) 
(x) 

1,200 

13,100 

12,388 

12,300 

d 
Z 

1 

2 

3 

4 

6 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 
16 
17 
18 
19 

20 

21 
22 

23 

24 
25 
26 

27 

28 
29 
3(5 

31 

32 

(•) Ces chiffres de 1930 non connus 

97404—12J 
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Table 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBEE OF STOBES, SALES, STOCKS, PEBSONNEL AND PAYBOLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
ol 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 , 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix codtant) 

SUDBURT-Con.—fin 

Automothe group—Groupe de rautomoblle... . 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries. 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vBtement 

Men's and boys' clothing and furnishings stores—Vdtoraent et Ungerie 
(hommes et gargons) ,.. -_ 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection ijour femmes.. 
Millinery stores—Magasins de modes -* 
Furriers-fur shops—Fourreurs 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

Building materials group—Groupe des matdriaux de construction.. 

Hardware stores—QuincaiUeries 
Lumber and buUding material dealers—Marchands de bois d'ceuvre et 

matdriaux de construction _ 
Heating and plumbing equipment dealers—Marchands d'appareils de 

chauffage et de plomberie 
Paint, glass and wallpaper stores—Magasins de peinture, vitre et tenture 

Furniture—household—radio group—Groupe des meubles, articles de 
mdnage et radio 

Furniture stores—Magasins de meubles—s 
Household appliance or radio dealers—Marchands d'appareils de mdnage 

ou de radio— 
Household appliance stores—Magasins d'appareils de mdnage 
Household appliance stores with radios—Magasins d'appareils de mdnage 

et radios .-
Radio and music stores—Magasins de radio et de musique 

Other home furnishings and appliance stores—-Autres magasins d'appareils 
et fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et salles 
k manger. 

Eating places with other merchandise—Salles k manger et autres marchan
dises ; - - -

Refreshment booths and stands—PavUlons et kiosques de rafralchisse
ments 

Other retail stores—Autres magasins de ddtail 

Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 
glace ' - - • 

Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de tabac 
MisceUaneous kinds of business—Divers genres de commerce 

Second-hand group—Groupe de la marchandise de seconde main.. 

TROIS RIVlfiEES 
Total, all stores-Total, tous magasins J1941. 

\1930. 

Food Group—Groupe dc I'alimentation 

Bakery products stores—Produits de la boulangerie..... 
Candy and confectionery stores—Bonbons et confiseries. 
Dair.v products dealers—Marchands de produits laitiers. 

557 
456 

245 

4 
80 

4 

3,987,500 

3,321,100 

666,400 

2,428,800 

824,200 
716,000 

425,700 

219,500 

234,600 

1,645,800 

427,600 

1,166,200 

52,000 

952,800 

749,300 

155,100 

(x) 
(X) 

(x) 

889,300 

567,800 

321,600 

3,964,788 

496,600 
485,100 
432,800 
365,000 

2,185,300 

98,388 

13,493,888 
18,078,780 

3,375,300 

18,100 
312,300 
(x) 

474,880 

449,600 

24,400 

660,600 

221,500 
182,100 

86,600 

42,000 

68,400 

349,600 

72,200 

266,800 

10,600 

167,808 

141,200 

(x) 
(x) 

(x) 

13,700 

) 
) 

) 
28,780 

13,500 

7,200 

486,088 

45,400 
110,200 
140,300 
28,000 
162,100 

13,408 

2,232,288 
1,857,208 

276,788 

600 
25,800 

(x) 

file:///1930


fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 173 

Tableau 6.—Commerce de detail, par genres de commerce, pour les villes de 30,000 ames 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STACKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que Ies chiffres ne sont pas donn6s afin de ne pas d6voiIer des op6rations individuelles, mais ces chiffres 
sont inclus dans les totaux. ^ 

Proprietors 

Propridtaires 

Employment and wage facts—Emploiement et remuneration 

Full-time employees 

Personnel k temps entier 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

(x) 
(x) 

(x) 

442 
488 

288 

(x) 

Female 

Femmes 

Male 

Hommes 

48 

275 

242 

33 

179 

32 

139 

44 

Female 

Femmes 

21 

(x) 
(x) 

67 

31 

216 

851 
719 

224 

97 

Salaries 
and wages 

Salaires 
et gages 

(x) 

(x) 

128 

92 

36 

44 

4 

419 
312 

42 

S 

455,680 

415,200 

40,400 

218,788 

5 
43 

34 

7 

8 

21 

10 

11 

64,600 
95,400 

26,500 

23,900 

19,400 

233,700 

49,000 

179,600 

5,100 

151,600 

109,800 

38,600 

(x) 
(x) 

(X) 

146,508 

104,400 

42,100 

334,600 

68,900 
38,100 
40,000 
18,400 

169,100 

7,488 

1,883,600 
968,109 

162,388 

1,800 
. 17,400 

Malo 

Hommes 

(x) 

(x) 

50 

183 
80 

62 

16 

Female 

Femmes 

(x) 

163 
78 

12 

6 

-

Salaries 
and wages 

Salaires 
et gages 

S 

11,588 

4,800 

6,700 

23,308 

3,500 
5,200 

2,600 

8,700 

3,300 

3,588 

2.500 

1,000 

5,088 

4,500 

(x) 

(x) 

1,800 

1,300 

500 

22,880 

4,800 
4,900 

600 
400 

11,400 

8110 

84,688 
28,788 

13,508 

4,100 
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Table 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NuMBEB OF STORES, SALES, STOCKS, P E R S O N N E L AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coOtant) 

TBOIS-RlVlftEES-Con.-fin 
Food group-Con.—Groupe de I'allmentatlon-fin 

Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches).: 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes _. 
Meat markets (including sea foods)'—Boucheries (comprenant poisson) 
Other food stores—Autres magasins de denrdes alimentaires 

General mercbandise gronp—Groupe des marchandises g£nSrales 

Department stores and mail order houses or offices—Magasins k rayons et 
maisons ou bureaux de vente par correspondance 

General merchandise and dry goods stores—^Magasins de marchandises gd
ndrales et sdches 

Variety stores—Bazars 

Automothe group—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vetement 

Men's and boys' clothing and furnishings stores—V6tement et lingerie 
(hommes et garcons) 

'amily clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs 
Infants' and children's wear stores—Magasins de vfitement pour enfants.. 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

Building materials gronp—Groupe des matSrlaui de construction 

Furniture—household—radio group—Groupe des meubles, articles dc 
manage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de mdnage 

ou de radio 
Other home furnishings and appliance stores—Autres magasins d'appareils 

et fournitures do maison 

Restaurant gronp—Groupe des restaurants 
Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et salles 

k manger 
Eating places with other merchandise—Salles k manger et autres marchan

dises 
Refreshment booths and stands—Pavilions et kiosciues de rafralchisse

ments 

Other retail stores-Autres magasins de detail 
Farm implement dealers—Marchands d'instruments aratoires 
Farmers' supplies—Fournitures pour fermiers 
Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace 
Drugstores—Pharmacies 
Jewellery stores—Bijouteries 
Sporting goods stores—Magasins d'articles de sport 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous kinds of business—Divers genres de commerce 

Second-hand group—Groupe de la marchandise de seconde main.. 

123,700 

1,039,400 

1,784,900 
82,300 

(x) 

2,048,708 

(x) 

342,800 
(x) 

1,932,100 

1,350,800 
44,200 
138,600 
398,600 

1,982,880 

452,900 
735,400 

291,400 

40,200 
87,700 

17,800 

348,400 

494,700 

756,188 

364,800 

340,200 

51,100 

385,208 

169,300 

136,900 

2,587,200 

131,000 

899,700 
248,100 
162,300 
66,400 
210,700 
879,000 

11,700 

2,400 

96,000 

147,500 
3,000 

(x) 

429,908 

(x) 

104,100 
(x) 

190,198 

170,600 
4,000 
6,700 
9,800 

608,780 

136,900 
243,100 

40,800 

7,300 
40,600 

10,400 

129,600 

145,100 

169,080 

91,600 

56,800 

20,700 

12,300 

6,800 

5,600 

397,888 

8,400 

115,700 
80,700 
75,700 
13,900 
13,900 
89,500 

2,608 
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Tableau 6.—Conunerce de detail, par genres de commerce, pour Ies villes de 30,000 ^mes 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique quo lea chiffres ne sont pas donnas afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Proprietors 

Propridtaires 

Employment and wage facts—Eniploiement et rdmundration 

Full-time employees 

Personnel k temps entier 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

Female 

Femmes 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

(x) 

(x) 

(x) 

18 21 

4 

43 

161 
8 

67 

(x) 

(x) 

121 

76 
1 

20 
24 

10 

195 

165 

( X ) 

(x) 

6,300 

35,000 

98,600 
3,200 

201,088 

(X) 

5 

7 

4 

3 

92 

3 
41 

24 
8 
8 
1 

7 

9 

15 

1 

8 

6 

57 

37 

20 

32 

-

5 
1 
6 

16 
4 

13,700 
(x) 

145,500 

106,700 
1,000 
18,900 
18,900 

192,488 

64,800 
75,600 

24,100 

4,800 

6,000 

1,100 

26,100 

42,188 

117,680 

36,400 

76,500 

4,700 

33,900 

18,900 

15,000 

188,880 

3,200 

68,800 
26,600 
16,700 
2,300 
19,700 
51,500 

14 

(X) 

(x) 

(X) 

1,700 

2,400 

4,500 
700 

(x) 

33,560 

(x) 

11,500 
(x) 

4,088 

1,000 

3,000 

12,700 

1,500 
.2,400 

1,700 

500 

-
-

6,600 

3,900 

2,780 

1,000 

1,400 

300 

2,100 

900 

18 
19 
20 
21 
22 

23 

24 

26 

26 

27 

28 

29 

1,200 

12,200 

1,600 

6,300 

500 
1,400 
1,200 
1,200 

30 



176 CENSUS OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1941 

Table 6.—Retail JUerchandise Trade, hy Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (s) indicates that figures are withheld to avoid disclosing individual operations, but these arc included 
in the totals. 

Kind ol business 

Genre de commerce 

Number 
ot 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand,end ' 

ol year 
(at cost) 

Stocks en 
magasin k la 
fin do I'annfSe 
(prix cofltant) 

TORONTO 

Total, all stores—Total, tous magasins /1941.. 
11938:. 

Food Group—Groupe de ralimentation 

Bakery products stores—Produits de la boulangerie. 
Candy and confectionery stores—Bonbons et confiseries^ 

Candy, nut stores—Bonbons et noix 
Confectionery stores—Confiseries 

Dairy products dealers—Marchands de produits laitiers— 
Dairy products stores—Magasins de produits laitiers 
Eggs and poultry stores—Magasins d'ceufs et volailles 
Milk dealers—Laiteries 

Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) 
Combination stores (groceries and meata)—Epiceries et boucheries com

bindes 
Meat markets (including sea foods)—Boucheries (comprenant poisson)^ 

Meat markets—Boucheries 
. Fish markets—Poissonneries 

Other food stores—Autres magasins de denrdes aUmentaires 

General mercbandise group—Groupe des marchandises g£n(rales.. 

Department stores and mail order houses or offices—Magasins k rayons et 
maisons ou bureaux de vente par correspondance _... 

General merchandise and dry goods stores—Magasins de marchandises 
gdndrales et sdches 

Variety stores—Bazars 
Automotive group—Groupe de rautomoblle 
Motor vehicle dealers—Marchands de vdhicules-moteur— 

Automobile dealers—Marchands d'automobiles 
Automobile dealers with wholesale car departments—Marchands d'auto

mobiles avec commerce de gros d'automobiles 
Used car dealers—Marchands d'automobiles usagds ._ 

Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres dtablissements de vdhicules-

moteur 
Apparel group—Groupe du vCtement 
Men's and boys' clothing and furnishings stores—Vdtement et lingerie 

(hommes et garcons)— 
Men's clothing or clothing and furnishings stores—Magasins de vdtements 

ou de vdtements et lingerie (pour hommes) 
Men's furnishings stores—Magasins de lingerie pour hommes 
Men's hat stores—Magasins de chapeaux pour hommes 
Custom tailors and made-to-measure clothing—Tailleurset vdtement sur 

mesure 
Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs 
Infants' and children's wear stores—Magasins de vdtement pour enfants.. 
Other women's apparel stores—Autres magasins pour fenimes 

Shoe stores—Magasins de chaussures— 
Men's shoe stores—Magasins de chaussures pour hommes 
Women's shoe stores—^llagasins de chaussures pour femmes 
Family shoe stores—Magasins de chaussures pour toute la famille 

Building materials group—Groupe des materiaui de construction 
Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'ceuvre et 

matdriaux de construction 
Other building materials—Autres matdriaux de construction 

8,725 

2,858 

108 

65 
353 

49 
56 
18 

317 

088 

426 

55 
100 

192 

124 
63 

757 

65 

13 
48 
66 

106 
446 

14 
1,681 

129 
73 
10 

203 
109 

345 
122 
207 
83 
28 

107 

6 
12 

167 
313 
190 

26 
97 

399,985,688 
372,682,868 

73,834,588 

1,663,000 

891,100 
2,764,600 

3,057,400 
523,900 
629,700 

5,164,600 

16,065,100 

31,675,300 
8,704 200 

545,700 
1,669,900 

109,255,700 

109,255,700 

58,489,300 

25,731,100 

8,037,000 
3,278,400 
1,980,400 
2,736,600 

15,919,700 

806,100 
34,946,800 

4,767,700 
1,622,600 

350,300 

4,037,600 
3,415,000 

8,275,800 
2,124,600 
1,252,100 
2,618,200 
265,400 
459,000 

253,000 
379,400 

5,126,100 

9,383,180 

2,895,700 

4,336,900 
2,150,600 

66,769,500 
46,777,000 

6,259,566 

23,700 

53,300 
142,100 

26,000 
13,100 
4,000 

178,300 

l,279,4(JO 

1,276,900 

3,153,200 
21,000 
87,600 

21,266,980 

21.206,000 

5,404,300 

3,068,200 

921,600 
411,300 
243,600 
177,800 
422,400 

159,600 

7,333,580 

1,192,800 
491,600 
80,400 

477,500 
763,600 

1,287,700 
376,000 
92,300 
704,500 
91,100 
87,000 

48,000 
106,900 

1,634,100 

2,331,680 

947,300 

840,700 
543,600 
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Tableau 6.—Commerce de detail, par genres de commerce, pour les villes de 30,000 &mes 
ou plus, 1911-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Propricbuio 

Propridtaires 

Male 

H o m m e s 

7,037 
7,112 

2,273 

32 

7 
258 

35 
46 
14 

380 

773 

305 

293 
42 
-88 

98 

90 

610 

30 

2 
44 
67 

102 
363 

12 

814 

90 
66 
2 

186 
74 

130 
15 
43 
72 

8 
66 

4 
6 

72 

261 

168 

11 
82 

Female 

F e m m e s 

1,561 
1,182 

429 

17 

3 
89 

8 
9 

43 

196 

24 

10 
10 
20 

68 

60 

13 

-

2 
3 
7 

1 

508 

6 
3 

4 
21 

167 
70 

168 
2 

21 
63 

1 
13 

21 

15 

6 

E m p l o y m e n t and wage facts— 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

25,673 
23,601 

3,277 

74 

5 
136 

404 
14 
74 

201 

470 

1,211 

587 
36 
65 

8,348 

8,348 

3,686 

1,461 

463 
113 
162 
423 

1,024 

49 

1,538 

272 
81 
22 

319 
146 

121 
3 

13 
162 

3 
22 

28 
24 

314 

724 

212 

358 
154 

Female 

F e m m e s 

19,008 
13,473 

1,343 

201 

140 
164 

44 
1 
2 

62 

193 

401 

42 
12 
81 

11,439 

11,439 

226 

93 

39 
3 

17 
21 
43 

10 

1,638 

26 
6 
1 

96 
180 

740 
138 
149 
94 
18 
77 

3 
4 

56 

84 

25 

24 
35 

Salaries 
and wages 

Salaires 
e t gages 

$ 

48,248,800 
44,543,300 

4,321,388 

213,100 

107,400 
172,600 

660,600 
10,900 
81,600 

194,900 

622,700 

1,624,700 

680,900 
36,600 

115,300 

19,228,508 

19,229,600 

6,690,788 

2,592,500 

782,000 
176,900 
226,100 
606,800 

1,127,500 

78,900 

3,742,380 

452,600 
109,600 
40,200 

601,200 
422,600 

850,200 
109,500 
132,000 
362,200 

23,800 
79,300 

36,700 
43,300 

489,200 

2,073,400 

1,247,700 

673,700 
262,000 

Emploiement e t rdmundration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

6,366 
2,643 

2,447 

36 

2 
54 

15 
9 
1 

245 

618 

1,161 

294 
47 
66 

1,021 

1,021 

388 

24 

4 
40 
61 
60 

204 

6 

543 

145 
56 

7 

87 
16 

37 
1 
2 

46 
2 

16 

16 
113 

101 

73 

9 
-19 

Female 

F e m m e s 

7,486 
2,578 

713 

110 

21 
126 

18 
4 

141 

111 

116 

16 
18 
33 

4,647 

4,647 

21 

2 

2 
1 
2 
6 
9 

-
739 

8 
6 

37 
52 

276 
87 

112 
41 
14 
69 

4 
43 

28 

19 

9 

Salaries 
and wages 

Salaires 
e t gages 

S 

3,881,108 
1,862,808 

788,588 

31,000 

5,700 
30,600 

9,700 
4,900 

700 
108,700 

145,000 

1 317,800 

98,600 
8,300 

27,500 

1,532,400 

1,532,400 

134,808 

11,500 

2,900 
18,900 
15,200 
21,300 
63,000 

2,000 

419,500 

35,300 
19,800 
2,700 

45,200 
28,800 

110,300 
27,600 
37,000 
40,100 

5,200 
22,400 

5,800 
39,300 

45,400 

26,700 

2,400 
16,300 

d 
Z 

I 
2 

3 

4 

5 
6 

7 
8 
9 

10 

U 

12 

13 
14 
15 

16 

17 

18 

19 

2(1 
21 
22 
23 
21 

2i 

26 

2-
2S 
2£ 

3t 
3 

35 
3C 
34 
3 . 
3( 
3-

3J 
3t 
4C 

41 

42 

43 
44 
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Tab!e 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER or STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix cofltant) 

34 

TOBONTO-Con.—fin 
Furniture—household—radio group—Groupe des meubles, articles de 

menage ct radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de mdnage 

ou de radio— 
Household appliance stores—Magasins d'appareils de mdnage 
Household appliance stores with radios—Magasins d'appareils de mdnage 

et radios -, 
Radio and music stores—Magasins de radio et de musique— 

Radio specialty stores—Magasins de radio (spdcialitd) ' . . . . 
Radio and music stores—Magasins de radio et de musique 
Piano and music stores—Magasins de piano et de musique. 

Other home furnishings and appliance stores—Autres magasins d'appareils 
et fournitures de maison 

Restaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et salles k 
manger 

Eating places with other inerchandise—Salles k manger et autres marchan
dises 

Refreshment booths and stands—Pavilions et kiosques de rafralchisse
ments 

Other retail stores—Autres magasins de ddtail 

Farm implement dealers—Marchands d'instruments aratoires 
Farmers' supplies-Fournituxes pour fermiers 
Book and stationery stores—Librairies et papeteries ._ 
Coal and wood ya#ds (ice dealers)—Cours k charbon et bois, marchands de 

glace— 
Coal and wood yards (including ice)—Coura k charbon et bois (glace y 

comprise) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies— 
Drug stores without soda fountain—Pharmacies sans comptoir de rafrat

chissements ; 
Drug stores with soda fountain—Pharmacies avec comptoir de rafral

chissements 
Florists—Fleuristes ., 
Gift, novelty and souvenir shops—Magasins de bibelots, nouveautds et 

souvenirs ,-•---.-
Camera and photographic supply stores—Magasins de camdras et fourni

tures de photographie 
Jewellery stores—Bijouteries _. 
Luggage and leather goods stores—Valises et marchandises en cuir. 
Musical instrument stores (without radios or pianos)—Magasins d'instru

ments de musique (sans pianos ou radios) 
Newsdealers—Magasins de journaux -
Newsdealers and smallwares—Marchands de journaux et bibelots 
Office, store and school furniture, equipment and supplies—Marchands dc 

fournitures et outillage de bureau, magasin et dcole 
Opticians and optometrists—Opticienset optomdtristes 
Sporting goods stores—Magasins d'articles de sport 
'I'obacco stores and stands—Magasins et comptoirs de tabac 
Patent medicine, perfumes, extracts, etc.—Mddicaments brevetds, parfums, 

extraits, etc 
Miscellaneous kinds of business—Divers genres de commerce 

Second-hand group—Groupe de la marcbandlse de seconde main 

VANCOUVEE 

Total, all stores—Total, tous magasins ( JJJQ 

Food group—Groupe dc rslimentatlon 

Bakery products stores—Produits de la boulangerie 

388 

74 

59 

39 

30 
3 
1 

102 

957 

616 

283 

69 

2,172 

4 
21 
62 

124 
16 

272 

171 
115 

107 
12 

19 
9 

37 
81 
48 

721 

29 
218 

238 

4,351 
3,845 

1,565 

S3 

16,487,100 

7,111,400 

2,794,100 

2,387,800 

767,300 

596,600 

1,840.000 

20,764,188 

16,893,600 

4,190,600 

680,100 

76,888,708 

76,300 
425,800 

1,354,400 

13,073,900 
821,600 

8,609,700 

6,523,700 
1,707,900 

611,300 

865,400 
6,633,600 

222,400 

180,800 
346,100 
103,000 

6,340,700 
859,300 
719,600 

8,437,100 

434,800 
19,751,600 

1,656,306 

145,204,800 
122,830,888 

29,898,398 

088,800 

3,267,688 

1,414,300 

565,700 

405,800 

116,700 

92,200 

682,900 

442,200 

319,600 

105,700 

17,000 

18,198,488 

13,200 
68,500 
274,400 

1,892,800 
94,400 

1,446,600 

810,200 
75,200 

218,700 

117,700 
1,530,100 

66,700 

56,500 
21,100 
15,400 

1,285,200 
78,000 
153,700 
853,800 

76,700 
1,059,600 

325,508 

19,472,868 
18,668,708 

1,786,108 

20,700 
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Tableau 6.—Commerce de detail, par genres de commerce, pour ies viiles de 30,000 ames 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Propriewjio 

Propridtaires 

Male 

H o m m e s 

224 

66 

34 

36 

28 

-
72 

1,888 

691 

271 

46 

' 1,538 

3 
21 
41 

95 
15 

182 

127 
68 

48 

4 
76 
9 

9 
16 
9 

23 
68 
36 

563 

18 
108 

219 

3,414 
3,276 

1,199 

30 

Female 

F e m m e s 

32 

3 

1 

2 

-
-
26 

135 

80 

47 

8 

. 289 

11 

6 
1 

11 

3 
36 

39 

7-
2 

1 

2 
5 

120 

2 
43 

24 

536 
749 

262 

27 

Employmen t and wage facts 

Ful l - t ime employees 

• Personnel k temps entier 

Male 

H o m m e s 

1,173 

496 

240 

163 

39 

66 

169 

2,457 

2,003 

360 

94 

4,354 

4 
23 

140 

898 
173 

663 

369 
138 

15 

48 
318 

10 

12 
34 

083 
46 

" 41 
208 

29 
502 

125 

8,862 
7,911 

1,348 

13 

Female 

F e m m e s 

273 

79 

70 

36 

14 

23 

51 

2,746 

2,303 

362 

81 

1,294 

1 
4 

81 

66 
2 

73 

240 
72 

26 

20 
214 

8 

• 6 
6 

241 
30 

7 
107 

5 
97 

7 

5,359 
4,288 

472 

85 

Salaries 
and wages 

Salaires 
e t gages 

i 

1,976,788 

794,600 

487,200 

286,100 

61,400 

49,600 

297,900 

3,793,888 

3,173,400 

543,200 

77,200 

7,383,968 

4,700 
43,400 

262,000 

1,220,000 
238,200 

809,200 

587,000 
231,100 

29,400 

94,800 
710,100 
23,500 

25,800 
33,500 

1,691,200 
129,800 
60,700 

316,600 

40,500 
941,500 

137,200 

15,284,400 
13,516,200 

1,822,200 

67,000 

—Emploiement et rdmundration 

Pa r t - t ime employees 

Personnel k t emps partiel 

Male 

H o m m e s 

139 

69 

7 

16 

15 

21 

21 

382 

166 

178 

38 

1,389 

1 
10 
31 

158 
7 

302 

345 
• 74 

6 

39 
6 

2 
11 
3 

9 
9 
9 

113 

3 
82 

36 

1,755 
862 

483 

-

Female 

F e m m e s 

56 

13 

8 

3 

4 

13 

15 

698 

380 

173 

145 

491 

2 
26 

3 
1 

15 

103 
61 

60 

1 
36 

7 

3 
4 
2 

11 
16 
3 

96 

' 6 
35 

13 

2,574 
1,815 

221 

16 

Salaries 
and wages 

Salaires 
e t gages 

t 

92,580 

48,500 

6,600 

9,700 

8,600 

6,300 

12,900 

277,288 

183,900. 

71,200 

22,100 

677,500 

100 
4,600 

12,000 

90,800 
1,200 

115,800 

133,400 
26,800 

18,600 

300 
21,400 
2,100 

1,300 
7,400 
1,000 

7,100 
9,400 
4,400 

51,600 

2,200 
67,100 

13,388 

1,583,288 
608,388 

148,680 

5,100 

d 
2 

1 

2 

3 

4 

6 

6 

7 

8 

9 

10 

11 

12 

13 
14 
16 

16 
17 

18 

19 
20 

21 

22 
23 
24 

25 
26 
27 

28 
29 
30 
31 

32 
33 

34 

35 
36 

37 

38 
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Table 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
ot 

stores 

Nombre 
de 

magasins 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix cofltant) 

VANCOUVEB-Con.-suite 

Food group-Con.—Groupe de I'allmentatlon-fin 

Candy and confectionery stores—Bonbons et confiseries— 
Candy, nut stores—Bonbons et noix 
Confectionery stores—Confiseries 

Dairy products dealers—Marchands de produits laitiers— 
Dairy products stores—Magasins de produits laitiers 
Eggs and poultry stores—Magasins d'ceufs et,volailles 
Milk dealers—Laiteries 

Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) * 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes 
Meat markets (including sea foods)—Boucheries (comprenant poisson)— 

Meat markets—Boucheries 
Fish markets—Poissonneries 

Other food stores—Autres magasins de denrdes alimentaires— 
Caterers—Pourvoyeurs 
Coffee, tea and spice stores—Magasins de cafd, thd et dpices 
Delicatessen stores—Chareuteries 
Other food stores—Autres magasins de denrdes alimentaires 

General merchandise group-Groupe des marchandises gdndrales 

Department stores and mail order houses or offices—Magasins k rayons'et 
maisons ou bureaux de vente par correspondance 

General merchandise and dry goods stores—Magasins de marchandises gd
ndrales et sdches -, 

Variety stores—Bazars 

Automotive group—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vdhicules-moteur— 
Automobile dealers—Marchands d'automobiles 
Automobile dealers with wholesale car departments—Marchands d'auto

mobiles avec commerce de gros d'automobiles 
Used car dealers—Marchands d'automobiles usagds 

Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres dtablissements de vdhicules-

moteur -r 

Apparel group—Groupe du vfitcment 

Men's and boys' clothing and furnishings stores—Vdtement et lingerie 
(hommes et garcons)— 

Men's clothing or clothing and furnishings stores—Magasins de vdtements 
ou de vdtements et lingerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour hommes 
Men's hat stores—Magasins de chapeaux pour hommes 
Custom tailors and made-to-measure clothing—Tailleurs et vdtement sur 

mesure 
Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—^Fourreurs 
Infants' and children's wear stores—Magasins de vdtement pour enfants.. 
Other women's apparel stores—Autres niagasins pour femmes 

Shoe stores—Magasins de chaussures— 
Men's shoe stores—Magasins de chaussures pour hommes 
Women's shoe stores—Magasins de chaussures pour femmes 
Family shoe stores—Magasins de chaussures pour' toute la famille 

17 
362 

22 
23 
10 

147 

672 

83 

159 
35 

6 
9 

30 

68 

421 

24 
23 
56 

283 

6 

557 

131 
32 
41 
21 
13 

220,700 
2,557,300 

1,010,000 
361,600 
731,400 

2,091,600 

8,897,900 

8,245,100 
3,073,100 

470,700 

38,100 
53,400 
616,700 
64,000 

34,669,308 

31,252,800 

1,133,000 
2,283,500 

23,944,200 

6,914,100 

9,055,300 
1,198,700 
1,101,900 
1,642,600 
5,056,200 

75,500 

13,774,908 

1,965,400 
247,900 
132,500 

1,080,000 
1,899,600 

4,159,100 
527,600 
326,300 
988,200 
91,000 
291,800 

145,200 
459,500 

1,460,900 

10,900 
216,800 

16,300 
16,300 
12,000 
126,400 

907,000 

262,600 

64,600' 
19,000 

1,600 
7,100 
24,600 
6,300 

6,157,400 

5,602,600 

358,500 
296,300 

2,266,788 

777,200 

959,200 
145,800 
139,300 
72,500 
102,900 

9,800 

3,620,488 

617,100 
140,000 
67,800 

153,000 
730,300 

726,500 
119,900 
34,700 
318,600 
29,800 
76,700 

65,400 
83,200 
466,500 
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Tableau 6.—Commerce de detail, par genres de commerce, pour ies viiles de 30,000 Smes 
ou plus, 1911-8uite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

PropriuLuio 

Propridtaires 

Male 

H o m m e s 

3 
257 

16 
29 

6 
207 

436 

31 

117 
29 

4 
7 

19 
8 

36 

-
33 

3 

398 

9 

19 
13 
63 

298 

6 

282 

32 
19 
5 

80 
19 

37 
5 
9 

14 
5 

21 

4 
3 

29 

F«male 

F e m m e s 

107 

6 
3 
2 
7 

101 

-

3 

2 
1 
3 

19 

-
18 

6 

-

5 

-

218 

1 

4 

75 
24 
32 

2 
10 
66 

4 

E m p l o y m e n t and wage facts— 

FuU-time employees 

Personnel k temps entier 

Male 

H o m m e s 

4 
68 

88 
10 
99 
76 

362 

319 

. 267 
29 

7 
3 

21 
2 

1,401 

1,294 

67 
40 

1,529 

^ 351 

478 
58 

103 
185 
349 

5 

617 

133 
26 
10 

100 
• 86 

66 
4 
5 

3.4 

16 

10 
25 

103 

Female 

F e m m e s 

36 
66 

19 

9 
30 

106 

68 

16 

6 
2 

30 
1 

2,152 

1,875 

43 
234 

91 

25 

39 
3 

12 
5 
6 

1 

751 

17 
6 

31 
116 

392 
32 
27 
61 
4 

33 

7 
25 

Salaries 
and wages 

Salaires 
e t gages 

i 

39,400 
92,400 

155,100 
7,800 

164,300 
91,500 

397,600 

467,900 

246,700 
337400 

3,400 
2,700 

50,400 
2,600 

4,249,100 

3,930,500 

108,500 
210.100 

2,305,080 

576,000 

891,600 
82,000 

154,400 
230,600 
360,200 

9,400 

1,615,990 

249,000 
• 26,000 

13,800 

158,200 
217,800 

492,600 
33,700 
26,000 

120,900 
2,400 

33,700 

21,800 
46,000 

174,000 

Emploiement e t rdmundration 

Pa r t - t ime employees 

Personnel k temps partiel 

Male 

H o m m e s 

9 

4 
3 
3 

29 

117 

102 

128 
2 

1 
5 

461 

453 

6 
2 

155 

16 

4 
6 
3 

35 
90 

1 

181 

33 
6 

11 

38 
22 

3 
1 
2 
4 

2 

3 
10 
47 

F e m a l e 

F e m m e s 

9 
36 

7 
6 
1 

43 

60 

36 

8 
2 

7 

1,584 

1,452 

19 
113 

10 

2 

• 1 

2 
6 

-

330 

7 
1 

19 
50 

151 
18 
28 
14 
4 

26 

1 
11 

Salaries 
and wages 

Salaires 
e t gages 

S 

4,300 
12,100 

1,400 
1,900 
1,500 

14.300 

36,500 

35,200 

31,100 
900 

100 
4,200 

774,388 

729,400 

6,000 
38,900 

56,288 

9,500 

1,700 
3,700 
1,500 

12,800 
26,600 

400 

165,008 

18,800 
2,100 

,̂  3,100 

28,200 
12,700 

43,500 
7,800 

10,400 
5,500 

900 
9,600 

700 
6,400 

15,300 

d 
Z 

1 
2 

3 
4 
5 
6 

7 

8 

9 
10 

11 
12 
13 
14 

16 

16 

17 
18 

19 

20 

21 
22 
23 
24 
25 

26 

27 

28 
29 
30 

31 
32 

33 
34 
35 
36 
37 
38 

39 
40 
41 
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Table 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombro 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coOtant) 

VANCOUVEB-Con.—fin 

Building materials group—Groupe des matdriaux de construction. 

Hardware stores—QuincaiUeries 

Lumber and building material dealers—Marchands de bois d'oeuvre et 
matdriaux de construction 

Other building materials—Autres matdriaux de construction 
Electrical supply stores—Magasins d'appareils dlectriques 
Heating and plumbing equipment dealers—Marchands d'appareils de 

chauffage et de plomberie 
Paint, glass and wallpaper stores—Mai^asins de peinture, vitre et tenture... 

Furniture—liousehold—radio group-Groupe des meubles, articles de 
manage et radio 

30 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de mdnage ou 

de radio— 
Household appliance stores—Magasins d'appareils de mdnage 
Household appliance stores with radios—Magasins d'appareils de mdnage 

et radios 
Radio and music stores—Magasins de radio et de musique 

Other home furnishings and appliance stores—Autres magasins d'appareils 
et fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et salles k 
manger 

Eating places with other merchandise—Salles k manger et autres marchan
dises 

Refreshment booths and stands—Pavilions et kiosques de rafratchisse
ments 

Other retali stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments aratoires 
Farmers' supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace 
Drug stores—Pharmacies-

Drug stores without soda fountain—Pharmacies sans comptoir de rafrat
chissements 

Drug stores with soda fountain—Pharmacies avec comptoir de rafrat
chissements 

Florists—Fleuristes 
Gift, novelty and souvenir • shops—Magasins de bibelots, nouveautds et 

souvenirs ^ 
Camera and photographic supply stores—Magasins de camdras et fournitures 

de photographie 
Jewellery stores—Bijouteries 
Luggage and leather goods stores—Valises et marchandises en cuir. 
Musical instrument stores (without radios or pianos)—Magasins d'instru

ments de musique (sans pianos oa radios) 
Newsdealers—Magasins de journaux 
Newsdealers and smallwares—Marchands de journaux et bibelots >. 
Ofiice, store and school furniture, equipment and supplies—Marchands de 

fournitures et outillage de bureau, magasin et dcole 
Opticians and optometrists—Opticiens et optomdtristes 
Sporting goods stores—Magasins d'articles de sport 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Patent medicine, perfumes, extracts, etc.—Mddicaments brevetds, parfums, 

extraits, etc 
Miscellaneous kinds of business—Divers genres de commerce 

144 

56 

37 
5 
12 

25 
9 

li>2 

57 

17 

18 
18 

3,643,688 

. 906,300 

1,682,000 
167,800 
160,300 

504,700 
222,500 

5,938,508 

2,701,900 

1,029,300 

1,033,800 
467,300 

42 

396 

706,200 

8,485,688 

286 

86 

25 

895 

3 
8 

32 

116 

99 

31 
52 

48 

6 
51 
6 

10 
13 
2 

30 
30 
44 

227 

22 
66 

7,095,100 

1,139,800 

170,700 

25,007,688 

278,300 
276,900 
740,600 

2,649,600 

2,666,600 

1,172,800 
434,300 

366,900 

452,700 
2,617,100 

126,800 

160,700 

1 237,000 

1,768,700 
493,600 
501,800 

2,026,600 

180.100 
8,077,600 

Second-hand group—Groupe de la marchandise de second main.. 153 828,888 

503,108 

272,500 

92,400 
20,000 
23,600 

62,500 
31,300 

1,918,888 

634,600 

151,400 

351,500 
125,100 

255,400 

280,486 

154,600 

42,600 

3,300 

3,299,108 

20,700 
30,100 
197,900 

115,500 

648,600 

187,200 
14,200 

183,500 

108,300 
686,000 
37,200 

63,200 

29,900 

339,900 
78,200 
156,800 
177,700 

41,600 
282,600 

288,888 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 183 

Tableau 6.—Commerce de detail, par genres de commerce, pour les villes de 30,000 ames 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que lea cliiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffrea 
sont inclus dans les totaux. 

Propr 

Male 

H o m m e s 

107 

47 

20 
3 

15 

15 
7 

97 

33 

6 

11 
15 

32 

363 

310 

46 

7 

663 

3 
4 

21 

111 

64 

18 
41 

22 

2 
38 

4 

6 
9 

14 
25 
40 

175 

23 
43 

131 1 

•ietors 

dtaires 

Fema le 

F e m m e s 

7 

4 

_ 

2 
1 

8 

1 

1 

-
6 

85 

67 

28 

-

126 

7 

4 

4 

11 

25 

4 

1 
2 

3 
48 

3 
14 

18 

Employmen t and wage facts—Emploiement et rdmundration 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

250 

57 

92 
18 
16 

51 
16 

448 

182 

86 

88 
41 

43 

822 

876 

34 

13 

1,492 

20 
16 

126 

341 

213 

80 
26 

10 

33 
168 

6 

13 
29 

170 
36 
43 
43 

13 
108 

63 

Female 

F e m m e s 

35 

12 

13 
3 
2 

3 
2 

129 

28 

34 

36 
16 

16 

1,249 

1,057 

171 

21 

475 

2 
2 

29 

23 

40 

. 48 
26 

23 

10 
104 

7 

9 
19 

58 
19 
6 

34 

2 
15 

5 

Salaries 
and wages 

Salaires 
et gages 

$ 

388,108 

84,900 

151,000 
31,300 
19,500 

72,100 
21,300 

824,780 

292,600 

198,800 

149,300 
80,700 

103,300 

1,551,188 

1,387,100 

163,000 

11,000 

2,459,688 

21,600 
25,200 

140,600 

421,700 

321,000 

128,900 
55,700 

33.900 

69,200 
396,800 

16,400 

27,300 
34,100 

367,300 
87,300 
53,000 
75,000 

11,100 
173,600 

76,708 1 

Par t - t ime employees 

Personnel k temps part iel 

Male 

H o m m e s 

45 

9 

15 

7 

10 
4 

35 

13 

3 

6 
4 

9 

126 

88 

18 

20 

336 

14 
1 
3 

98 

62 

21 
9 

8 

1 
14 
3 

1 
3 

9 

10 
22 

57 

13 1 

Female 

F e m m e s 

18 

5 

2 

3 

16 

2 

1 

3 

. 1" 

298 

235 

30 

26 

110 

2 

17 

5 

6 

7 
17 

14 

10 
1 

2 

2 
1 

19 

4 
3 

3 

Salaries 
and wages 

Salaires 
e t gages 

t -

24,600 

3,700 

5,400 

7,600 

7,000 
1,000 

22,088 

6,700 

1,500 

3,200 
2,000 

9,600 

136,188 

99,100 

16,000 

20,400 

171,580 

2,800 
SOO 

3,700 

39,800 

22,600 

8,000 
3,200 

7,000 

200 
8,200 
1,7C0 

800 
1,900 

3,800 
600 

1,900 
12,400 

1,300 
60,800 

4,980 1 

d 
Z 

I 

2 

3 
4 
5 

6 
7 

8 

9 

10 

12 

13 

14 

15 

16 

17 

18 

19 
20 
21 

22 

23 

24 
25 

26 

27 
28 
29 

30 
31 

32 
33 
34 
35 

36 
37 

38 
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Table 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (z) indicates t h a t figures a re wi thheld t o avoid disclosing individual operations, b u t these a r e included 
in t h e totals . 

Kind of business 

Genre de commerce 

N u m b e r 
o( 

stores 

N o m b r e 
de 

magasins 

Sales 

Ventes 

1941 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coil tant) 

V E E D U N 

/1941. Total , all stores—Total, t o u s magasins (Jg^Q 

Food group—Groupe de I'aUmentation 

Bakery products stores—Produits de la boulangerie 
C^andy and confectionery stores—Bonbons et confiseries 
Da i ry products dealers—Marchands de produits laitiers 
Frui t and vegetable stores—Fruits e t legumes _... 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) .' 
Combinat ion stores (groceries and meats)—Epiceries e t boucheries com

bindes _ 
Meat marke t s (including sea foods)—Boucheries (comprenant poisson) 

General merchandise group—Groupe des marchandises generates. . 

General merchandise and d r y goods stores—Magasins de marchandises 
g6n6rales et sdches 

Variety stores—Bazars 

Automotive g r o u p - G r o u p e de rautomobUe 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Accessory, t i re and b a t t e r y shops—Accessoires, pneus e t ba t te r ies . 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel gronp—Groupe d u vStement. 

Men's and boys ' clothing and furnishings stores—Vfiteraent e t lingerie 
(hommes et garcons)— 

Men's clothing or clothing and furnishings stores—Magasins de vdtements 
ou de vdtements et lingerie (pour horames) 

Men's furnishings stores—Magasins de lingerie pour hommes 
Cus tom tailors and made-to-measure c lo th ing^Tai l leurs et vfitement sur 

mesure 
Fami ly clothing stores—V6tements pour toute la famille 
Women's apparel and accessories stores—VStement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, lingerie and accessories stores—Bas, lingerie e t accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—^Fourreurs 
Infants' and children's wear stores—Magasins de vfitement pour enfants.. 

Shoe stores—Magasins de chaussures 

BuUding materials group—Groupe des materiaux de cons truc t ion . . 

Furniture—household—radio group—Groupe des meubles , articles de 
manage et radio ; 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de manage ou 

de radio ,.. 
Other home furnishings and appliance stores—Autres magaaina d'appareils 

e t fournitures de maison : 

Res taurant group—Groupe des res taurants 

Restaurants , cafeterias and eating places—Restaurants, caE6t6rias e t salles 
k manger 

Eating places wi th other merchandise—SaUes k manger et autres marchan 

Other retaU stores—Autres magasins de detail 
Coal and wood yards (ice dealers)—Cours k charbon e t bois, marchands de 

glace., 
Drug stores—Pharmacies '. 
Florists—Fleuristes ' 
Jewellery stores—Bijouteries 
Tobacco stores and stands—Magasins et comptoirs de t a b a c . . 
MisceUaneous kinds of business—Divers genres de commerce . 

658 
588 

325 

16 
119 
10 
9 

86 

65 
21 

22 

11 
11 

23 
6 
1 
4 
12 

118 

4 
7 

11 
13 

18 
16 
18 
5 
3 
15 

18 

17 
6 

6 

5 

24 

18,751,288 
12,774,398 

7,684,988 

189,300 
1,070,100 
258,900 
196,700 

2,129,600 

3,142,200 
618,100 

974,100 

340,700 
633,400 

3,883,580 

2,309,700 

\ 100,600 

603,300 

2,615,100 

169,100 
124,000 

143,600 
829,900 

364,900 
270,500 
94,900 

\ 146,000 

472,200 

1,432,488 

758,898 

309,500 

367,600 

73,700 

339,300 

119 

26 
17 
6 

10 
41 
19 

211,000 

128,300 

2,031,109 

667,800 
478,400 

40,200 
117,600 
618,700 
208,400 

2,416,308 
1,678,188 

383,188 

7,100 
81,400 
4,900 
7,200 

122,600 

143,400 
16,500 

224,988 

111,800 
113,100 

488,488 

371,100 

18,600 

10,700 

635,688 

62,800 
35,600 

28,300 
252,200 

71,700 
52,600 
15,300 

43,100 

134,000 

249,308 

128,288 

65,900 

51,800 

20,500 

10,108 

3,100 

7,000 

334,700 

38,300 
123,100 
1,100 

• 61,700 
55,500 
56,000 



ETABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 185 

Tableau 6.—Commerce de detail, par genres de commerce, pour le,s villes de 30,000 ames 
ou plus, 1941-suite 

NoMBBE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donniSs afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Propri 

Male 

H o m m e s 

474 
460 

260 

13 
90 
10 
8 

60 

59 
20 

9 

6 
3 

16 

3 

3 

10 

53 

4 
7 

10 
7 

8 
6 
2 

3 

7 

14 

8 

4 

-. 
6 

24 

8 

16 

89 

25 
10 
2 

10 
, 30 

12 

ietors 

dtaires 

Fema le 

F e m m e s 

106 
73 

48 

27 
1 

17 

2 
1 

3 

1 
2 

-
-
-
-
29 

-

1 

6 
6 

12 

3 

2 

1 

1 

1 

-
-

3 

-
3 

21 

1 
2 
4 

9 
6 

Employment and wage f a c t s -

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

1;089 
938 

423 

15 
40 
3 

11 

94 

214 
46 

38 

21 
17 

142 

93 

27 

22 

74 

11 
6 

8 
19 

1 

4 

25 

178 

66 

22 

42 

2 

21 

17 

4 

147 

66 
52 
2 
8 

13 
16 

Female 

F e m m e s 

432 
297 

110 

21 
36 
4 
2 

17 

26 
5 

94 

19 
76 

7 

6 

-
2 

121 

1 

45 

32 
21 
13 

. 8 

1 

8 

15 

4 

9 

2 

43 

37 

6 

34 

3. 
9 
3 
3 

7 1 

Salaries 
and wages 

Salaires 
et gages 

$ 

1,388,808 
1,163,300 

395,300 

24,900 
49,600 

4,700 
9,000 

85,400 

179,900 
41,800 

116,708 

47,600 
69,200 

211.608 

160,300 

28,200 

23,100 

181,700 

11,700 
7,900 

5,500 
65,000 

24,000 
14,100 
0,900 

12,900 

30,700 

184,086 

187,808 

29,600 

74,900 

2,500 

41,100 

33,900 

7,200 

151,488 

53,200 
62,500 
3,000 

11,100 
14,300 
17,300 1 

-Emploiement e t rdmundration 

Pa r t - t ime employees 

Personnel k t emps partiel 

Male 

H o m m e s 

425 
154 

210 

1 
27 

- 4 
8 

60 

95 
15 

2 

2 

59 

42 

6 

• 11 

62 

12 
8 

3 
10 

-
2 

27 

14 

7 

1 

6 

-
-
-
-
71 

29 
12 

1 
23 
6 

Female 

F e m m e s 

185 
86 

38 

6 
16 
3 

4 

10 

64 

3 
61 

1 

1 

-
-
64 

1 
2 

12 

12 
12 
15 

2 

8 

-
3 

, 
-

3 

2 

-
2 

13 

2 

Salaries 
and wages 

Salaires 
e t gages 

i 

174,208 
66,606 

57,108 

1,900 
8,800 
1,300 
1,600 

13,900 

25,800 
3.800 

9,980 

1,900 
8,000 

45,480 

38,000 

3,200 

4,200 

33,480 

2,600 
1,800 

1,500 
7,800 

3,400 
2,300 
3,100 

2,400 

8,500 

3,708 

2,208 

300 

1,200 

700 

600 

-
500 

22,000 

11,000 
2,800 

300 
500 

4,800 
2,600 

o' 
Z 

1 
2 

3 

4 
5 
6 
7 

8 

9 
10 

11 

12 
13 

1'4 

15 

16 

17 

18 

19 
20 

21 
22 

23 
24 
25 

26 

27 

28 

29 

30 

31 

32 

33 

34 

35 

36 

37 
38 
39 
40 
41 
42 
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Table 6.—RetaU Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Stocks on 
hand, end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annfie 
(prix coOtant) 

VICTOEIA 

Total, all stores—Total, tous magasins I JgjJ 

Food liroup—Groupe de ralimentation 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) ,,._ 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes 
Meat markets (including sea foods)—^Boucheries (comprenant poisson) 
Other food stores—Autres magasins de denrdes alimentaires 

General merchandise group—Groupe des marchandises g£n£rales 

Automotive group—Groupe de I'automobUe 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Accessory, tire and battery shops—-Accessoires, pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres dtablissements de vdhicules-

moteur 

Apparel group—Groupe du vetement 

Men's and boys' clothing and furnishings stores—VStement et lingerie 
(hommes et garQons)— 

Men's clothing or clothing and furnishings stores—Magasins de vfitements 
ou de vetements et hngerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour hommes 
Custom tailors and made-to-measure clothing—Tailleurs et vStement sur 

mesure 
Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores^Vdtement de femmes et acces

soires— 
Women's ready-to-wear stores—Magasins de confection pour femmes— 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs 
Infants' and children's wear stores—Magasins de vdtement pour enfants. 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

BuUding materials group—Groupe des matSrlaui de construction... 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'oeuvre et 

matdriaux de construction 
Other building materials—Autres matdriaux do construction 
Paint, glass and wallpaper stores—Magasins do peinture, vitre et tenture 

Furniture—household—radio group—Groupe des meubles, articles de 
manage et radio. 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de mdnage ou 

de radio 
Other home furnishings and appliance stores—Autres magasins d'appareils 

et fournitures de maison 

Restaurant gronp—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, caldtdrias et salles 
k manger ', 

Eating places with other merchandise—Salles k manger et autres marchan
dises ; 

Refreshment booths and stands—Pavilions et kiosques de rafratchisse-
msnts _ 

890 
809 

293 

18 
65 
11 
28 

109 

17 
36 

11 

89 

13 
2 

26 
44 

4 

116 

36,761,488 
27,188,580 

6,397,308 

139,300 
624,200 
230,000 
383,400 

1,782,200 

2,178,700 
963,800 
89,700 

8,112,608 

7,326,288 

5,430,400 

915,000 

920,900 

69,900 

3,578,200 

499,400 

211,100 
793,800 

1,195,300 
74,600 

155,800 

73,300 
30,000 
544,900 

1,727,408 

173,600 

434,000 
860,600 
259,400 

1,605,208 

657,600 

624,300 

323,300 

1,541,180 

1,391,200 

5,358,088 
4,998,980 

399,788 

9,700 
65,800 
1,100 

23,200 

194,100 

86,000 
15,400 
15,400 

1,369,688 

797,788 

709,800 

62,300 

27,500 

8,100 

1,050,588 

154,100 

30,000 
365,700 

188,400 
16,700 

80,700 

26,700 
11,700 
186,600 

261,500 

76,100 

48,200 
49,500 
87,700 

608,686 

176,600 

104,900 

219,100 

34,688 

30,800 

3,800 
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Tableau 6.—Commerce de detail, par genres de commerce, pour les vllles de 30,000 ames 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PATE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

x̂ ropr.ciA L̂o 

Propridtaires 

Male 

Hommes 

788 
717 

247 

9 
46 
9 

35 

93 

11 
38 
6 

-
81 

5 
24 
48 

4 

69 

17 

15 
2 

7 

1 
2 
4 

11 

19 

6 

4 
7 
2 

26 

8 

3 

9 

109 

96 

13 

Female 

Femmes 

124 
152 

51 

1 
19 
1 
7 

18 

6 

3 

2 

-
1 
1 

-
42 

1 

-

14 
4 
9 
6 
8 

1 

-
1 

12 

2 

-
10 

16 

12 

4 

Employment and wage facts—Emploiement et rdmundration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

2,101 
1,790 

278 

12 
18 
24 
10 

66 

91 
62 
5 

378 

590 

428 
96 
60 

6 

122 

20 

9 
38 

12 
1 

12 
3 

27 

119 

16 

31 
46 
28 

187 

33 

58 

16 

163 

162 

11 

Female 

Femmes 

1,399 
914 

156 

24 
25 
10 
6 

23 

66 
9 
3 

616 

33 

31 
1 

-
1 

192 

2 

13 
46 

103 
4 
6 
2 
1 

15 

6 

1 

3 
2 

68 

24 

16 

18 

205 

189 

16 

Salaries 
and wages 

Salaires 
et gages 

i 

3,813,060 
2,944,988 

378,588 

31,400 
34,700 
33,900 
13,500 

62,000 

127,000 
61,400 
6,600 

887,888 

824,880 

. 633,100 
121,'200 
64,000 

5,700 

374,100 

37,100 

20,400 
117,500 

115,000 
4,400 

17,900 
3,400 

300 
58,100 

176,760 

18,300 

40,800 
72,900 
44,700 

227,388 

66,000 

118,300 

44,000 

274,168 

257,800 

16,300 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

312 
181 

73 

3 
5 
1 
3 

14 

33 
14 

63 

21 

3 
10 
•7 

1 

38 

9 

6 
5 

7 

3 

8 

28 

1 

11 
6 
2 

9 

1 

• 6 

3 

" 24 

21 

3 

Female 

Femmes 

484 
129 

74 

4 
22 
3 
7 

11 

22 
3 
2 

154 

2 

-
2 

-
-
89 

3 

11 
11 

39 
4 
8 

4 
9 

7 

6 

2 

5 

-
2 

3-

48 

32 

8 

Salaries 
and wages 

Salaires 
et gages 

( 
- 282,780 

128,988 

33,188 

700 
5,500 
1,200 

• 3,100 

5,700 

13,000 
3,500 

400 

128,488 

11,880 

1,100 
6,800 
2,800 

300 

46,700 

3,000 

4,300 
11,200 

18,900 
1,700 
2,300 

, 500 
4,800 

8,200 

1,200 

2,700 
2,900 
1,400 

2,306 

200 

1,000 

1,100 

17,380 

12,600 

4,700 

o 
Z 

1 
2 

3 

4 
6 
6 
7 

8 

9 
10 
11 

12 

13 

14 
16 
16 

17 

18 

19 

20 
21 

22 
23 
24 
25 
26 
27 

28 

29 

30 
31 
32 

33 

34 

35 

36 

37 

38 

39 
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Table 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business , 

Genre de commerce 

VICTOEIA-Con—fin 

Other retaU s t o r e s - A u t r e s magas ins de ddtail. 

24 

28 

32 

Farmers ' supplies—Fournitures pour fermiers 
Book and stat ionery stores—Librairies e t papeteries ; ' ' • i ' 
Coal and wood yards (ice dealers)—Cours k charbon e t bois, marchands de 

glace 
Drug stores—Pharmacies 
Florists—Fleuristes • • 
Gift, novelty and souvenir shops—Magasins de bibelots , nouveautds et 

souvenirs 
Camera and photographic supply stores—Magasins de camdras e t fournitures 

de photographie 
.lewellery stores—Bijouteries • . ' • • • . • ' , 
Office, store and school furniture, equipment and supplies—Marchands de 

fournitures e t outillage de bureau, magasin et dcole •.. 
Opticians and optometrists—Opticiens e t optomdtristes 
Sporting goods stores—Magasins d 'art icles de sport 
Tobacco stores and stands—Magasins e t comptoirs de t a b a c 
Miscellaneous kinds of business—Divers genres de commerce 

S e c o n d - h a n d gronp—Groupe de ia marchandise dc seconde m a i n . 

W I N D S O K 
fl941. 

Total , all s tores—Total , t o u s magasins i {Jj j 

Food group—Groupe de I'aUmentation 

Bakery products stores—Produits de la boulangerie. 
Candy and confectionery stores—Bonbons e t confiseries 
Dai ry products dealers—Marchands de produits laitiers 
Frui t and vegetable stores—Fruits e t Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de viandes 

fraiches) ; • • • • • • • . 
Combinat ion stores (groceries and meats)—Epiceries e t boucheries com

bindes . . . ' . . . 
Meat marke ts (including sea foods)—Boucheries (comprenant poisson) 
Other food stores—Autres magasins de denrdes alimentaires 

General merchandise gronp—Groupe des marchandises gdn£rales. 

Depar tment stores and mail order houses or offices—Magasins k rayons et 
maisons ou'bureaux de vente par correspondance _... 

General merchandise and d ry goods stores—Magasins de marchandises 
gdndrales e t sdches 

Var ie ty stores—Bazars 

Number 
of 

stores 

N o m b r e 
de 

magasins 

Automotive group-Groupe de I'automobile 

Motor vehicle dealers—Marchands de vdhicules-moteur— 
Automobile dealers—Marchands d'automobiles 
Automobile dealers with wholesale car departments—Marchands d'auto

mobiles avec commerce de gros d'automobiles '. • 
Used car dealers—Marchands d'automobiles usagds ._ •-. 

Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores—Vdtement et lingerie 
(hommes et garcons)— 

Men's clothing or clothing and furnishings stores—Magasins de vdtements 
ou de vdtements et lingerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour hommes 
Men's hat stores—Magasins de chapeaux pour hommes 
Custom tailors and made-to-measure clothing—Tailleurs et vdtement sur 

mesure 
Family clothing stores—Vdtements pour toute la famille 

192 

1,3! 
(•) 

458 

117 
5 

21 

128 
63 
7 

187 

2 
14 
17 
16 

129 

168 

Sales 

Ventes 
1941 

6,265,980 

173,600 
44,800 

1,094,600 
1,092,900 

114,600 

03,400 

78,000 
463,900 

156,300 
88,900 

245,200 
501,800 

2,118,000 

207,608 

53,688,400 

(') 
13,036,700 

64,200 
739,300 
162,300 
397,800 

2,263,900 

7,723,800 
1,612,800 

81,600 

5,422,000 

3,256,700 

509,600 
1,655,800 

10,631,208 

5,950,600 

747,700 
490,700 
260,800 

3,181,600 

6,703,988 

1,343,600 

262,000 

392,200 
1,891,500 

Stocks on 
b a n d , e n d 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix cofttant) 

988,288 

21,000 
23,200 

71,900 
233,200 
12,700 

25,200 

23,800 
192,800 

26,800 
8,000 
68,000 
55,600 
138,000 

43,688 

6,847,400 

(•) 

656,488 

800 
46,500 
8,600 
25,200 

198,800 

333,700 
25,000 
17,800 

1,859,988 

682,000 

180,300 
197,600 

883,788 

675,000 

74,700 
68,100 
12,400 
83,600 

1,674,808 

321,800 

86,400 

54,400 
604,600 

(') Figures for 1930 not available. 
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Tableau 6.—Commerce de detail, par genres de commerce, pour les vllles de 30,000 ames 
o u p l u s , 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Propri 

Male 

Hommes 

154 

5 

31 
17 
2 

8 

1 
11 

1 
6 

10 
39 
23 

28 

1,853 
(•) 

377 

3 
101 

6 
21 

94 

101 
• 49 

3 

10 

-
6 
4 

171 

10 

17 
16 
19 

110 

98' 

24 
4 

22 
23 

ietors 

dtaires 

Female 

Femmes 

19 

1 

1 

4 

6 

-

2 
5 

6 

124 
(') 

53 

2 
19 

2 

22 

5 
1 
2 

2 

-
2 

1 

1 

-

36 

1 

-
1 
1 

Employment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

. 

333 

10 
6 

92 
61 
17 

5 

0 
35 

16 
3 

20 
21 
39 

11 

2,668 
(') 

644 

3 
28 
19 
16 

83 

381 
102 
12 

135 

92 

17 
26 

494 

210 

22 
27 
22 

204 

227 

52 
13 

21 
62 

Female 

Femmes 

131 

3 

25 
45 
6' 

7 

4-
16 

8 
3 
2 
2 

, 11 

2 

1,476 
(') 

183 

9 
26 
3 
8 

32 

106 
7 
2 

526 

302 

40 
184 

45 

17 

1 
4 
4 

19 

267 

9 

-
5 

81 

Salaries 
and wages 

Salaires 
et gages 

% 

664,988 

11,000 
6,400 

.139,900 
143,100 
19,000 

9,100 

13,600 
72,700 

35,100 
9,400 

24,200 
24,600 
56,800 

13,688 

4,726,600 
(') 
706,468 

8,900 
38,700 
14,400 
16,900 

90,200 

423,800 
102,300 
11,200 

627,106 

390,100 

67,100 
169,900 

867,668 

638,600 

21,400 
36,500 
39,700 

231,600 

606,488 

122,900 
20,600 

31,600 
164,200 

-Emploiement et rdmundration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

62 

"r 
23 
13 
4 

1 

2 

2 
9 
7 

2 

1,035 
(•) 

314 

1 
12 
5 

12 

71 

164 
49 

32 

22 

2 
8 

169 

14 

8 
11 
6 

70 

121 

37 
6 

9 
• 40 

Female 

Femmes 

31 

-

2 
2 
9 

2 

5 

1 
3 
7 

2 

675 
0) 

102 

3 
22 
1 
6 

17 

37 
13 
3 

184 

54 

7 
123 

19 

3 

2 

2 
12 

131 

6 

-
2 

44 

Salaries 
and wages 

Salaires 
et gages 

t 

34,381 

100 

9,500 
5.600 
1.600 

1,000 

2,300 

900 
4,500 
8,800 

1,400 

480,388 
(•) 
98,088 

1,100 
5,900 
1,100 
2,600 

15,100 

66,100 
}5,S00 

300 

85,708 

67,400 

2,800 
25,500 

56,800 

26,300 

6,200 
3,100 
1,900 

20,300 

59,288 

12,000 
1,900 

2,600 
16,100 

0 
Z 

s 
3 

( 

• 

f 
( 

1( 
1 
i: 
i; 
u 
1. 

i( 
11 

If 

1! 
2C 
2 
2S 

29 

24 
2f 
2e 

21 

28 

2S 
3C 

31 

32 

33 
34 
3S 
36 

37 

38 
39 

40 

O Ces ohiffres de 1930 non connus. 
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Table 6.—Retail Mercbandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OF STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Nombre 
de 

magasins 

Ventes 

1941 

Stocks on 
hand,end 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coOtant) 

WINDSOK-<:on.—fin 

Apparel group-Con.-Groupe du v6tement-fin 

Women's apparel and accessories stores—Vdtement de femmes et acces
soires— 

Women's ready-to-wear stores—Magasins de confection pour femmes 
Hosiery, lingerie and accessories stores—Bas, lingerie et accessoires 
Millinery stores—Magasins de modes ." 
Furriers—fur shops—Fourreurs -
Infants' and children's wear stores—Magasins de vdtement pour enfants., 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

BuUding materials group—Groupe des matdriaux de construction.. 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'ceuvre et 

matdriaux de construction ._ 
Other building materials—Autres matdriaux de construction 
Electrical supply stores—Magasins d'appareils dlectriques 
Heating and plumbing equipment dealers—Marchands d'appareils de 

chauffage et de plomberie 
Paint, glass and wallpaper stores—Magasins de peinture, vitre et tenture.. 

Furniture—household—radio group—Groupe des meubles, articles de 
mdnage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de mdnage ou 

de radio .- • 
Other home furnishings and appliance stores—Autres magasins d appareils 

et fournitures de maison 

Bestaurant group—Groupe des restaurants. 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et salles 
k manger •.. • 

Eating places with other merchandise—Salles k manger et autres marchan
dises '. 

Refreshment booths and stands—Pavilions ct kiosques de rafralchissements 

Other retaU stores—Autres magasins de ddtaU. 

Farm implement dealers—Marchands d'instruments aratoires 
Farmers' supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace. 
Drug stores—Pharmacies— 

Drug stores without soda fountain—Pharmacies sans comptoir de rafral
chissements ; 

Drug stores with soda fountain—Pharmacies avec comptoir de rafrat
chissements 

Florists—Fleuristes 
Gift, novelty and' souvenir shops—Magasins de bibelots, nouveautds et 

souvenirs 
lewellery stores^Bijouteries ; 
Newsdealers—Magasins de journaux 
Ofiice, store and school furniture, equipment and supplies—Marchands de 

fournitures et outillage de bureau, magasin et dcole 
Opticians and optometrists—Opticiens et optomdtristes.. ̂  
Sporting goods stores—Magasins d'articles de sport 
'Tobacco stores and stands—Magasins et conaptoirs de tabac 
Miscellaneous kinds of business—Divers genres de commerce 

36 Second-hand group—Groupe de la marchandise de seconde main.. 

61 

21 

22 

8 

118 

235 

2 
4 
3 

26 

1,067,700 
98,100 

132,600 
389,200 
37,600 

1,089,600 

1,881,308 

571,200 

630,700 

444,900 

334,600 

3,919,300 

2,477,800 

1,340,000 

101,500 

1,978,508 

1,668,800 

288,700 
13,000 

8,858,700 

(x) 
63,000 

M 
1,752,800 

511,000 

1,736,000 
210,600 

30,200 
972,500 
17,600 

627,300 
154,600 
123,000 

, 368,700 
3,127,000 

265,808 

166,800 
25,600 
5,800 

121,700 
12,300 

275,600 

361,800 

162,300 

73,300 

47,000 

78,400 

776,200 

492,000 

246,900 

36,400 

43,408 

36,200 

6,700 
600 

1,418,700 

(x) 

W 
5,400 

272,600 

90,600 

327,200 
8,000 

8,100 
344,200 

2,500 

.72,600 
9,609 

24,700 
60,900 

164,600 

53,308 
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Tableau C—Commerce de detail, par genres de commerce, pour les vllles de 30,000 ames 
ou plus, 1911-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Proprietors 

Propridtaires 

Malo 

Hommes 

33 

11 

14 

8 

130 

106 

21 
4 

166 

23 

Female 

Femmea 

18 

Employment and wage facts—Emploiement et rdmundration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

w. 

169 

41 

38 

49 

31 

256 

133 

116 

7 

243 

225 

17 
1 

477 

(X) 

(x) 

121 

32 

119 

Female 

Femmes 

24 

5 

6 

63 

24 

> 36 

3 

186 

149 

36 
1 

171 

(x) 

Salaries 
and wages 

Salaires 
et gages 

76,400 
6,900 

14,300 
44,100 

125,500 

232,008 

51,600 

69,700 

69,300 

61,400 

514,500 

277,400 

226,600 

11,600 

314,408 

276,600 

36,500 
1,300 

827,208 

(x) 
1,600 

(X) 

172,600 

63,200 

170,700 
18,600 

2,900 
123,300 

800 

113,400 
13,000 
16,200 
26,600 
90,900 

30,400 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

252 

Female 

Femmes 

(x) 

60 

12 

110 

16 

10 

4 

1 

1 

10 

2 

6 

2 

56 

38 

17. 

56 

(x) 

• Salaries 
and wages 

Salaires 
et gages 

11,300 
1,100 
2,000 
4,600 
1,400 
6,200 

29,500 

7,200 

3,600 

18,100 

600 

18,880 

6,200 

12,000 

1,600 

28,806 

23,600 

4,900 
300 

101,800 

300 
(x) 

46,000 

6,300 

22,900 
4,600 

700 
9,000 

200 

1,400 
1,400 

700 
1,500 
7,600 35 

1,708 3: 
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Table 6.—Retail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totjils. 

Kind of business 

Genre de commerce 

WINNIPEG 

(1941. Total, aU stores-Total, tous magasins jjgjQ 

Food group—Groupe de I'alimentation 

Bakery products stores—Produits de la boulangerie. 
Candy and confectionery stores—Bonbons et confiseries— 

Candy, nut stores—Bonbons et noix 
Confectionery stores—Confiseries 

Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et Idgumes. l ' : ' j ' ' ' - ' ' ' j 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de vianaes 

fraiches) ;.;•.••••. : * ^ " 'V '"- '™' 
Combination stores (groceries and meats)—Epiceries et boucheries com

bindes -. • • - . . . . . . . . . . 
Meat markets (including sea foods)—Boucheries (comprenant poisson).. 
Other food stores—Autres magasins de denrdes alimentaires 
General merchandise gronp—Groupe des marchandises gdndrales. 

Automotive group—Groupe de PautomobUe 

Number 
of 

stores 

Nombre 
de 

magasins 

Motor vehicle dealers—Marchands de vdhicules-moteur— 
Automobile dealers—Marchands d'automobiles . . . . . . . . ••-,-• 
Automobile dealers with wholesale car departments—Marchands d auto

mobiles avec commerce de gros d'automobiles .' 
Used car dealers—Marchands d'automobiles usagds 

Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages .' •• • • • 
Filling stations—Postes d'essence - • • • - • • • -v: • •,•' ' 
Other au tomot ive establishments—Autres dtablissements de vdhicules-

moteur 

Apparei group—Groupe d u vdtement 

Men's and boys ' clothing and furnishings stores—Vdtement e t lingerie 
(hommes et garcons)— , , • _, . . . 

Men's clothing or clothing and furnishings stores—Magasins de vdtements 
ou de vdtements e t lingerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour h o m m e s 
Men's h a t stores—Magasins de chapeaux pour h o m m e s 
Cus tom tailors and made-to-measure clothing—faiUeurs e t vdtement sur 

40 

mesure , • • ; • " . ' „ • 
Fami ly clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes e t acces

soires— . , , ^. , 
Women's ready-to-wear stores—Magasms de confection pour l emmes 
Hosiery, lingerie and accessories stores—Bas, lingerie e t accessoires 
Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs , ' ' V ' 
Infants' and children's wear stores—Magasins de vdtement pour enlants. . 
Other women's apparel stores—Autres magasins pour femmes 

Shoe stores—Magasins de chaussures 

BuUding materials group—Groupe des piatdriaux de construct ion . . 

Hardware stores—QuincaiUeries ---,---,---•-:--y, . 
Lumber and building mater ia l dealers—Marchands de bois d ceuvre e t 

materiaux de construction -. 
Other building materials—Autres matdriaux de construction 

F u r n i t u r e — h o u s e h o l d - r a d i o group—Groupe des meubles , articles de 
mdnage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d appareils de mdnage 

ou de radio • . ••• ; , ' -'i' 
Other home furnishings and appliance stores—Autres magasins d appareils 

e t fournitures de maison 

2,467 

2,486 

909 

15 

6 
I4S 

13 
38 

402 

210 
64 
13 

38 

273 

11 
17 
40 

177 

2 

306 

Sales 

1941 

Ventes 

136,614,808 
131,488,208 

18,195,888 

105,400 

65,400 
1,477,900 
374,800 
683,100 

5,299,900 

9,077,900 
1,103,900 
107,600 

57,541,200 

17,979,808 

1,272,000 

10,591,300 
(x) 
974,800 

1,159,200 
3,782,000 

• (x) . 

8,132,400 

1,058,200 

204,800 

757,800 
1,519,100 

1,993,200 
132,900 
331,900 
822,100 

52,800 

1,259,600 

'3,967,088 

1,381,300 

2,285,600 
300,100 

3,411,088 

702,600 

J,478,100 

230,400 

Stocks on 
h a n d . e n d 

of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix coOtant) 

16,714,988 
15,542,786 

1,869,780 

4,100 

6,900 
80,000 
3,500 

20,000 

449,500 

476,600 
22,800 
7,300 

7,542,508 

,1,483,000 

113,100 

1,005,800 
(x) 

156,600 
79,300 

104,100 

(x) 

1,896,780 

280,800 

63,000 

86,100 
398,300 

323,700 
25,300 
26,300 

204,300 

14,800 

484,100 

733,708 

312,700 

380,500 
40,600 

985,880 

133,000 

686,700 

84,400 
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Tableau 6.—Commerce de d£tall, par genres de commerce, pour les vllles de 30,000 Smes 
ou plus, 1941-suite 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
- sont inclus dans les totaux. 

Prop 

Propr 

Male 

Hommes 

- 1,998 
2,217 

742 

11 

3 
117 
12 
40 

330 

155 
62 
12 

26 

270 

16 

(x) 
10 
43 

187 

Cx) 

179 

21 
6 

gs
 

31 
2 
4 

27 

4 
11 

36 

20 

8 
8 

31 

9 

13 

9 

rietors 

dtaires 

Female 

Femmes 

281 
247 

123 

3 

2 
34 
2 

66 

13 
1 
2 

2 

2 

-

1 

1 

-
66 

1 

-
1 
6 

16 
4 

19 
1 

18 

-

1 

1 

-

3 

-
-
3 

Employment and wage facta-

FuU-time employees 

Personnel k temps entier 

Male 

Hommes 

8,189 
8,164 

712 

5 

2 
48 
50 
15 

141 

380 
68, 
3 

3,295 

1,152 

70 

540 
(x) 

110 
159 
266 

(x) 

406 

- 70 
10 

69 
62 

33 
6 
3 

61 
1 

91 

248 

101 

123 
24 

329 

73 

222 

34 

Female 

Femmes 

7,065 
5,513 

285 

5 

10 
89 
6 

21 

64 

81 
4 
6 

4,470 

79 

5 

42 

16 
9 
7 

-
454 

7 

-
15 
92 

194 
8 

73 
44 
6 

15 

28 

18 

8 
2 

94 

21 

63 

10 

Salaries 
and wages 

Salaires 
et gages 

% 

14,826,100 
15,379,686 

824,888 

7,600 

7,000 
83,100 
67,000 
29,200 

144,800 

418,800 
62,300 

• 5,000 

7,237,808 

1,714,880 

101,200 

1,000,800 
(x) 
196,300 
167,100 
240,800 

(X) 

996,308 

111,600 
16,400 

100,800 
183,300 

194,300 
27,100 
48,700 

146,300 
2,800 

165,000 

372,208 

148,400 

191,100 
32,700 

677,008 

90,600 

438,000 

48,600 

-Emploiement et rdmundration 

Part-time employees 

Personnel k temps partiel 

Male 

Hommes 

1,306 
685 

281 

10 

2 
19 
3 
9 

69 

126 
37 
6 

81 

209. 

. 2 0 

21 
(x) 

16 
42 

102 

(x) 

145 

28 
9 

24 
19 

10 
1 
2 

24 

-
28 

31 

2 

21 
8 

59 

4 

61 

4 

Female 

Femmes 

1,067 
499 

99 

4 

6 
36 

V 
5 

'. - 24, 

.17' 
2 

: • 4 

.388' 

3 

.-

1 

2 

-. . .-
192 

7 
1 

7 
16 

75 
2 

51 
24 
5 
4 

2 

1 

1 

22 

2 

18 

2 

Salaries 
and wages 

Salaires 
et gages 

i 

815,280 
440,788 

94,488 

1,900 

1,600 
14,200 

200 
4,000 

. ^23,600 

37,300 
. ... 10,400 

1,200 

259,908 

72,988 

8,000 

22,300 
(x) 
. 2,600 

8,700 
20,600 

(x)' 

88,400 

11,600 
4,400 

10,100 
11,300 

21,100 
1,100 
6,900 

16,600 
1,100 
6,300 

18,168 

900 

7,100 
2,100 

56,588 

1,100 

63,900 

1,500 1 

o 
Z 

1 
2 

3 

4 

5 
6 

-.1 
8 

9 

10 
11 
12 

13 

14 

15 

16 
17 
18 
19 
2C 

21 

22 

23 
24 

25 
26 

27 
28 
29 
30 

31 
32 

33 

34 

36 
36 

37 

38 

30 

10 

97404—13 
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Table 6.—Eetail Merchandise Trade, by Kinds of Business, for Cities of 30,000 Population 
or Over, 1941-Con. 

NUMBER OP STORES, SALES, STOCKS, PERSONNEL AND PAYROLL 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind ot business 

Genre de commerce 

WINNIPEG-Con.—fin 

Bestaurant group—Groupe des res taurants , . . 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et salles 
k manger v • • • 

Eatmg places with other merchandise—Salles k manger et autres marchan-
Eefreshnient booths and stands—Pavilions et kiosques de rafralchisse

ments 

Other retaU stores—Autres magasins de" ddtaU 

Farm implement dealers—Marchands d'instruments aratoires 
Farmers' supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries v • • i ' 
Coal and wood yards (ice dealers)—Cours k charbon et bois, marchands de 

glace 
Driig stores—Pharmacies— . „ , . i . j , . 

Drug stores without soda fountain-Pharmacies sana comptoir de ralral-
. . chissements : ' . "*j ;*V 

Dru^ stores with soda tountam—Pharmacies avec comptoir de ralral-
- chissements 

Florists—Fleuristes :••• v ••,•.•,••,• v Ii" '" i 
Gilt, novelty and souvenir shops—Magasins de bibelots, nouveautds et 

Number 
ot 

stores 

Nombre 
de 

magasins 

souvenirs 
Jewellery stores—Biiouteries - . 
Musical instrument stores (without radios or pianos)—Magasins d instru

ments de musique (sans pianos ou radios) 
Newsdealers—Magasins de journaux 
Newsdealers and smallwares—Marchands de journaux et bibelots 
Office, store and school furniture, equipment and supplies-Marchands de 

fournitures et outillage de bureau, magasin et dcole. 
Opticians and optometrists—Opticiens et optomdtristes 
Sporting goods stores—Magasins d'articles de sport 
Tobacco stores and stands—Magasins et comptoirs de tabac 

21 MiscelUineous kinds ot business—Divers genres de commerce 

22 Second-hand group—Groupe de la marchandise de seconde main.. 

269 

152 

105 

12 

469 

7 
15 
14 

40 

1941 

Ventes 
1941 ' 

6,301,900 

3,437,100 

1,804,700 

60,100 

21,212,568 

608,400 
817,400 
650,200 

6,011,100 

1,066,400 

2,980,900 
390,000 

• 14,800 
1,733,900 

87,500 
253,700 

1,430,500 
338,000 
99,700 

917,300 
6,012,700 

873,200 

Stocks on 
hand, end 
, of year 
(at cost) 

Stocks en 
magasin k la 
fin de I'annde 
(prix cofltant) 

144,988 

74,800 

68,900 

1,200 

2,719,380 

128,000 
314,800 
166,700 

375,000 

184,700 

417,200 
14,100 

4,600 
476,000 

28,600 
21,200 

245,000 
32,600 
23,800 
75,200 

212,000 

220,108 
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Tableau 6.—Commerce de d€tall, par genres de commerce, pour les vllles de 30,000 ames 
ou plus, 1911-fin 

NOMBRE DE MAGASINS, VENTES, STOCKS, PERSONNEL ET FEUILLE DE PAYS 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Proprietors 

Propridtaires 

Male 

Hommes 

255 

161 

94 

10 

359 

5 
16 
12 

64 

27 

60 
16 

6 
33 

3 
5 

19 
19 
13 
38 
34 

82 

Female 

Femmes 

47 

24 

19 

4 

29 

1 

-

1 

1 
10 

2 

1 
1 

1 
7 
4 

8 

Employment and wage facts-

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

453 

320 

129 

4 

1,442 

30 
41 

106 

453 

103 

217 
21 

1 
102 

7 
38 

141 
27 

- 7 
32 

117 

72 

Female 

Femmes 

1,083 

754 

.317 

12 

563 

5 
23 
36 

33 

20 

213 
29 

83 

3 
12 

43 
13 

22 
28 

9 

Salaries 
and wages 

Salaires 
et gages 

% 

884,788 

629,300 

251,300 

4,100 

2,148,188 

49,600 
43,200 

132,900 

627,000 

119,700 

354,000 
39,600 

600 
249,400 

10,600 
29,500 

294,900 
51,700 
10,100 
61,300 

184,200 

71,288 

Emploiement et rdmundration 

Part-time employees 

Personnel k temps partiel 

Male 

Homraes 

44 

21 

20 

3 

418 

8 
19 
8 

138 

35 

128 
29 

2 
7 

4 
7 

10 
3 
3 
5 

13 

31 

Female 

Femmes 

288 

169 

118 

1 

143 

1 
4 

4 

6 

47 
59 

7 

1 
• • -

1 
2 
1 
7 
4 

10 

Salaries 
and wages 

Salaires 
et gages 

< 

59,660 

30,000 

29,200 

400 

165,788 

1,400 
12,200 
4,700 

63,900 

9,900 

49,600 
10,900 

400 
4,600 

1,100 
2,700 

4,100 
• 1,600 

1,400 
2,000 
4,400 

5,708 

d 
Z 

1 

2 

3 

4 

6 

6 
7 
8 

9 

10 

11 
12 

13 
14 

15 
16 

17 
IS 
19 
20 
21 

22 

97404—13 § 
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Table 7.—Summary of Eetall Merchandise Trade, 1941, by Counties or Census Divisions and for 
Incorporated Places of 1,000 Population or Over 

Locality—LocalitS 

PBINCE EDWABD ISLAND 

iLE DU PBINCE-fiDOUAED 

Total 

Kings 
Souris 
Remainder of county—Autres 

Prince 
• Summerside; 

Remainder of county—Autres 

Queens 
Charlottetown 
Reiiiainder of county—Autres 

NOVA SCOTIA 

NOUVELLE-fiCOSSE 

Total. 

Annapolis 
Bridgetown 
Middleton...' 
Remainder of county—Autres., 

Antlgonlsh 
Antigonish 
Remainder of county—Autres. 

Cape Breton 
Dominion 
Glace Bay 
Louisburg 
New Waterford 
North Sydney 
Sydney 
Sidney Mines 
Remainder of county—Autres. 

Colchester r 
Truro 
Remainder of county—Autres.. 

Cumberland 
Amherst 
Joggins 
Oxford 
Parrs boro 
Springhill 
Remainder ot county—Autres.. 

Popula
tion 
1941 

DIgby 
Digby 
Remainder ot county—Autres 

Guysborough 15,461 
Canso... 1,418 
Mulgrave 
Remainder ot county—Autres— 

86,847 

19,415 
1,114 

18,301 

34,480 
5,034 

29,456 

a, i42 
14,821 
26,321 

577,962 

17,692 
1,020 
1,172 
15,500 

10,545 
2,167 

Number 
of 

stores 

Nombre 
de 

magasins 

30,124 
10,272 
19,862 

39,476 
8,620 
1,109 
1,297 
1,971 
7,170 

19,309 

19,472 
1,657 

17,815 

Balifai 
Halifax 

Total of places under 30,000 1 
Total des endroits de moms de 30,000) 

Dartmouth : 
Remainder of county—Autres 

1,057 
12,986 

122,656 
70,488, 
62,168 

10,847 
41,321 

163 
20 

143 

272 
75 

197 

428 
247 
181 

6,798 

242 
39 
37 

166 

115 
61 

. 54 

18,783 
3,279 
25,147 
1,012 
9,302 
6,836 
28,305 
8,198 

28,624 

1,275 
43 
293 
16 
120 
103 
354 
93 
253 

330 
176 
154 

448 
127 
16 
27 
42 
92 

144 

271 
61 

220 

176 
18 
20 

138 

1,396 
916 
481 
147 
334 

Sales 

Ventes 

1941 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks^ 
en magasin 

& la fin 
de I'annde 

(prix coOtant) 

15,935,588 

1,887,886 
626,600 

1,361,300 

5,843,108 
3,459,200 
2,383,900 

8,204,500 
6,786,800 
1,417,700 

165,833,788 

2,765,508 
497,700 
897,700 

1,370,100 

2,797,708 
2,164,600 

633,100 

32,337,088 
646,200 

7,230,100 
153,600 

2,720,100 
2,786,200 

14,778,700 
2,035,800 
1,986,400 

10,920,700 
8,536,300 
2,384,400 

9,186,400 
4,307,000 

147,600 
306,900 
699,000 

2,435,600 
1,390,300 

2,648,288 
1,201,100 
1,439,100 

1,685,660 
326,100 
388,600 
971,900 

60,790,100 
61,161,700 
9,638,400 
6,601,700 
3,136,700 

Employment and wage facts 

Emploiement et rdmundration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

Female 

Femmes 

3,495,108 

467,688 
136,100 
331,600 

1,433,308 
821,600 
611,800 

1,594,200 
1,240,100 
354,100 

23,775,988 

561,788 
103,800 
153,600 
304,400 

466,900 
372,400 
94,500 

4,398,488 
77,100 

1,019,300 
27,200 
386,300 
328,200 

2,088,100 
267,300 
204,900 

1,422,508 
1,059,600 
362,900 

1,528,300 
663,700 
22,600 
85,800 
93,200 

388,400 
296,700 

622,300 
201,400 
320,900 

331,200 
67,800 
44,300 

219,100 

7,186,288 
6,213,600 

972,700 
575,600 
397,100 

845 

72 
32 
40 

.358 
231 
127 

415 
367 
48 

7,629 

138 
23 
50 
57 

122 
105 
17 

1,356 
34 

302 

680 

47 
10 
37 

191 
133 
68 

342 
316 
27 

5,728 

67 
13 
14 
30 

68 
60 

1,086 
18 

234 
6 

Salaries 
and wages 

Salaires 
et gages 

110 
625 
84 
85 

488 
374 
106 

384 
201 
7 
17 
22 
103 
44 

119 
65 
64 

63 
20 
8 
36 

3,012 
2,529 

483 
350 
133 

82 
563 
49 
39 

318 
262 
56 

218 
137 
-8 
14 
55 
34 

54 
26 
28 

33 
5 
12 
16 

2,622 
2,362 

260 
173 
87 

1,078,888 

89,480 
38,800 
60,600 

419,100 
313,000 
106,lOO 

562,400 
618,100 
44,300 

12,182,180 

136,288 
22,900 
65,500 
57,800 

168 ,'888' 
148,100 
19,900 

2,242,808 
44,600 

473, 800 
11,000 

176,900 
165,300 

1,155,300 
113,900 
112,000 

705,500 
589,300 
116,200 

619,000 
311,700 
4,800 
16,100 
26,400 
118,600 
43,500 

116,400 
62,000 
64,400 

70,488 
21,600 
10,200 
38,700 

5,681,888 
5,033,400 

648,500 

497,800 
150,700 



PERCENTAGES 

RETAIL STORE SALES 
IN EACH 

COUNTY OR CENSUS DIVISION 
, TO 

TOTAL SALES FOR CANADA, 

1941 

NUMERICAL DISTRIBUTION OF RETAIL STORE SALES, 
BY PROVINCES 

1.000 I.2S0 

.1,406,976,700 
(40-9%) 



NOTA: Cette carte a &t6 pr6par6e il y a quelque temps pour une publication 
en langue anglaise. Les en-tetes et les titres sont traduits ci-dessous. 

POURCENTAGE 
DE 

VENTES DES MAGASINS DE DETAIL 
DANS CHAQUE COMTE OU DIVISION DE RECENSEMENT 

PAR RAPPORT 
AUX VENTES TOTALES AU CANADA, 1941 

DISTRIBUTION NUMfiBiQUE DES VENTES DES MAGASINS DE DETAIL, 

PAR PROVINCE 

L^gende 

Pour cent de ventes canadiennes 

Moins de 
' 0-05 

0 0 5 
et moins de 

0 1 0 etc. 

6-00 
et plus 

Ventes totales dans les principales villes 

(La superficie des disques est proportionn^e au montant des ventes) 
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Tableau 7.—Belcv£ du commerce de d€tail, 1941, pour les comt£s ou Ies divisions de recensement, 
et les localitds Incorpordes de 1,000 ou plus—suite 

Locality—Localitd 
Popula

tion 
1941 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

Sales 

Ventes 

1941 

Stocks 
on hand , 

end of year 
(at cost) 

Stocks 
en magasin 

kla fin 
de I'annde 

(prix coiitant) 

Employment and wage tacts 

Emploiement et rdmundration 

Full- t ime employees 

Personnel k temps entier 

Male 

H o m m e s 

Female 

F e m m e s 

Salaries . 
and wages 

Salairea 
et gages 

N O V A SCOTIA-Con. 

N O C V E L L E - £ C O S S E - f i n 

H a n t s 
Windsor 
Remainder ot county—Autres. 

Inverness 
Inverness 
Po r t Hawkesbury 
Remainder of county—Autres. , 

Kings 
Kentvil le 
Wolfville 
Remainder of county—Autres. 

L u n e n b u r g 
Bridgewater 
Lunenburg 
Mahone Bay 
Remainder of county—Autres., 

Pic tou 
New Glasgow 
Pictou 
Stellarton 
Trenton 
Westville 
Remainder of county—Autres. 

Q u e e n s 
Liverpool 
Remainder of county—Autres. , 

B I c h m o n d 

S h e l b u r n e 
Lockeport 
Shelburne 
Remainder of county—.\utrea. , 

Victoria 

Y a r m o u t h 
Wedgeport 
Ya rmou th 
Remainder of county—Autres. 

NEW B R U N S W I C K 

N O U V E A U - B B U N S W I C K 

T o t a l . . . 

Albert 

Carleton 
Woodstock 
Remainder of county—Autres. 

Charlotte 
Milltown 
St . Andrews ; 
St . George 
St . Stephen 
Remainder of county—Autres. 

Gloucester 
Bathurs t 
Remainder of county—^Autres. 

22,034 
3,436 

18,598 

28,573 
2,975 
1,031 

16,567 

28,929 
3,928 
.1,944 

23,048 

32,942 
3,445 
2,856 
1,025 

25,616 

40,789 
9,210 
3,069 
6,351 
2,699 
4,115 

16,345 

12,028 
3,170 
8,858 

10,853 

13,251 
1,084 
1,605 

10,562 

8,828 

22,415 
1,327 
7,790 

13,298 

457,401 

8,421 

21,711 
3,693 

18,118 

22,728 
1,876 
1,167 
1,169 
3,306 

15,210 

49,913 
3,554 

46,359 

237 
71 

166 

219 
32 
25 

162 

83 
60 

176 

418 
81 
66 
26 

238 

586 
168 
56 
74 
27 
61 

120 

153 
69 
84 

119 

171 
22 
20 

129 

85 

318 
12 

151 
156 

74 

226 
84 

142 

286 
13 
35 
23 
97 

123 

486 
62 

418 

3,894,768 
2,113,000 
1,781,700 

2,881,188 
529,400 
294,200 

1,257,600 

7,794,608 
4,462,400 
1,117,400 
2,214,800 

6,464,988 
2,533,600 
1,884,300 

252,700 
1,794,400 

11,389,989 
6,429,100 
1,108,400 
1,423,000 

458,300 
880,800 

1,010,300 

2,450,888 
1,470,200 

980,600 

847,208 

1,697,188 
398,400 
540,300 
768,400 

696,768 

4,779,500 
73,000 

3,970,600 
735,900 

101,843,180 

. 868,800 

3,853,100 
2,422,400 
1,430,700 

5,168,708 
154,300 
606,900 
571,600 

2,564,600 
1,371,300 

4,989,606 
2,333,600 
2,656,000 

632,989 
331,900 
301,000 

478,680 
88,100 
45,800 

344,700 

1,576,480 
701,900 
365,800 
608,700 

1,162,308 
398,800' 
331,800 

63,200 
368,500 

1,659,488 
1,000,600 

191,700 
153,000 
38,000 

131,700 
144,400 

422,886 
244,900 
178,000 

171,200 

299,308 
68,200 
98,200 
142,900 

155,206 

888,288 
14,000 
689,600 
104,700 

17,208,800 

152,500 

811,408 
'479,100 
332,300 

963,780 
10,400 
91,400 
101,500 
606,300 
245,100 

1,178,480 
433,000 
746,400 

177 
116 
61 

111 
25 
13 
73 

347 
202 
49 
96 

284 
127 
65 
16 
46 

277 
45 
63 
10 
43 
42 

148 
77 
71 

37 

12 
33 
43 

29 

243 
3 

213 
27 

4,994 

43 

171 
120 
51 

249 
3 
29 
27 
130 
60 

204 
. 94 
110 

73 
50 
23 

48 
13 
12 
23 

189 
108 
34 
47 

144 
61 
49 
7 
37 

445 
308 
38 
34 
17 
31 
17 

73 
49 
24 

15 

74 
10 
47 
17 

164 
4 

142 
18 

4,010 

12 

104 
72 
32 

129 
4 
16 
9 
72 
28 

123 
73 
60 

209,588 
148,200 
61,300 

95,808 
27,600 
13,800 
54,400 

475,388 
308,400 
64,000 
102,900 

323,188 
155,900 
108,900 
14,500 
43,800 

751,188 
497,300 
68,100 
75,200 
22,600 
51,900 
46,000 

161,388 
96,000 
65,300 

48,360 

72,688 
14,800 
32,200 
25,600 

32,700 

308,268 
2,100 

281,200 
16,900 

7,871,168 

47,988 

199,168 
145,500 
63,600 

306,288 
6,100 
32,200 
26,400 
183,600 
69,000 

260,308 
161,100 ' 
99,200 

file:///utrea
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Table 7 —Summary of Retali Merchandise Trade, 1941, by Counties or Census Divisions and for 
Incorporated Places of 1,000 Population or Over—Con. 

Locality—LocaUtd 

NEW BBUNSWICK-Con. 

NOUVEAU-BEUNSWICK-fin 

Kent . . 

Kings 
Sussex 
Remainder of county—^Autres.. 

Madawaska 
Edmundston 
St. Leonard 
Remainder of county—Autres.. 

Northumberland 
Chatham 

P" Newcastle 
S Remainder of county—Autres. 

Queens 

Bestlgoucbe 
Campbellton • • • 

VF Dalhousie 
1?̂  Remainder ot county—Autres 

St. John 
Saint John 

Total of places under 30,000. 
Total des endroits de moins de 30,000.. 

Remainder of county—Autres 

Sunbury. . 

Victoria 
Grand Falls 
Remainder ot county—Autres., 

Westmorland 
Moncton 
Sackville 
Shediac 
Sunny Brae 
Remainder of county—Autres. 

Tork 
Devon 
Fredericton 
Marysville 
Remainder ot county—Autres., 

Q U E B E C — Q U £ B E C 

Total. 

Abltlbl 
Amos 
Bourlamaque 
Duparquct 
La Sarre 
Malartic 
Vald'Or 
Remainder ot county—Autres.. 

ArgenteuH 
Brownsburg 
Lachute 
Remainder ot county—Autres., 

Popula
tion 
1941 

Number 
ot 

stores 

Nombre 
de 

magasins 

26,817 

21,573 
3,027 

18,546 

28,176 
7,096 
1,095 

19,985 

38,485 
4,082 
3,781 

30,622 

12,775 

33,075 
6,748 
4,608 
21,819 

68,827 
51,741 

17,086 

17,086 

8,296 

16,671 
1,806 
14,865 

64,486 
22,763 
2,489 
2,147 
1,368 
35,719 

36,447 
2,337 
10,062 
1,651 

22,397 

3,331,882 

67,689 
2,862 
1,645 
1,384 
2,167 
2,895 
4,385 
52,451 

22,670 
3,105 
6,310 

14,255 

214 

236 
66 

164 

367 
117 
25 

166 

377 
72 
74 

231 

134 

345 
110 
57 

178 

950 
803 
147 
147 

157 
48 

109 

308 
49 
34 
4 

301 

409 
29 

192 
11 

177 

39,712 

752 
67 
19 
22 
33 
43 
74 

494 

287 
35 
94 

158 

Ventes 

1941 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks 
en magasin 

kla fin 
de I'annde 

(prix coOtant) 

1,999,368 

3,355,208 
2,134,000 
1,221,200 

4,191,400 
3,061,300 
199,900 
930,200 

5,339,100 
1,320,400 
2,059,100 
1,959,600 

1,219,608 

5,392,500 
2,981,200 
1,173,700 

• 1,237,600 

26,633,900 
24,683,200 

1,850,700 

1,850,700 

1,066,888 

2,392,800 
1,039,600 
1,353,200 

25,966,688 
21,104,600 
1,552,300 
662,400 
82,800 

2,574,500 

9,505,780 
341,400 

7,193,700 
172,700 

1,797,900 

818,671,160 

11,758,008 
1,602,500 
600,800 
362,000 

1,040,200 
1,134,100 
1,309,900 
6,808,500 

4,052,880 
668,200 

1,757,900 
1,626,700 

Employment and wage facts 

Emploiement et rdmundration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

Female 

Femmes 

433,108 

498,288 
304,400 
185,800 

797,508 
481,800 
52,600 
263,100 

1,100,108 
264,400 
377,900 
457,800 

239,500 

1,115,508 
601,800 
223,100 
290,600 

3,304,288 

3,070,800 

233,400 

233,400 

150,788 

527,388 
244,700 

. 282,600 

4,358,888 
3,483,000 
393,100 
95,400 
6,400 

380,900 

1,585,908 
35,900 

1,131,100 
26,500 
392,400 

138,806,908 

2,461,400 
306,200 
100,800 
85,000 
236,600 
161,200 
257,800 

1,313,900 

894,698 
121,600 
294,200 
478,800 

127 
90 
37 

156 
116 
11 
30 

242 
66 

109 
77 

43 

20S 
132 
45 
31 

1,476 
1,374 

102 
102 

29 

51 
47 

1,374 
1,104 

68 
40 
5 

157 

41 
383 
12 
46 

50,694 

642 
154 
23 
16 
54 
38 
63 

294 

226 
32 
96 

48 

122 
103 
19 

106 
87 

6 
8 

163 
55 
66 
42 

23 

171 
113 
44 
14 

1,228 
1,176 

52 
62 

21 

77 
30 
47 

Salaries 
and wages 

Salairea 
et gages 

411 
273 
68 
20 
1 
49 

286 
8 

231 
6 
41 

2,684,888 
2,297,600 

127,200 
36,100 
2,900 

141,000 

721,400 
27,800 
619,200 
12,700 
61^700 

. 94,880 

178,888 
136,100 
34,700 

194,208 
153,100 

9,100 
32,000 

383,680 
76,300 

146,200 
81,000 

41,788 

313,588 
218,000 
62,900 
32,600 

2,445,888 
2,327,200 

118,700. 
118,700 
34,768 

133,180 
57,900 
75,200 

868 

228 
23 
12 
10 
22 
22 
62 
79 

65 
11 
30 
24 

66,487,980 

699,600 
89,600 
30,800 
22,200 
69,500 
57,300 
92,400 
347,900 

250,588 
37,800 
106,000 
106,700 
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Tableau 7.—Relevf du commerce de d£tail, 1941, pour les comtds ou les divisions de recensement, 
et Ies IocaIIt£s incorporCes de 1,000 ou plus—suite 

Locality—Locality 
Popula

tion 
1941 

Number 
ot 

stores 

Nombre 
. de 

magasins 

Sales 

Ventea 

1941 

Stocks 
on hand, 

end ot year 
(at cost) -

Stocks 
en magasin 

& la fin 
de I'annde 

(prix eodtant) 

Employment and wage tacts 

Emploiement et rdmundration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

244 
13 
10 
173 

• 23 
25 

64 
21 
12 
31 

193 
25 
22 
61 
18 
10 
57 

493 
71 
11 
387 
24 

39 

82 
46 
18 
18 

142 

53 
9 
44 

338 
14 
18 
14 

1 1 
127 
16 
98 
44 

443 
16 
110 
117 
4 

104 
15 
77 

154 
32 
63 
20 
39 

185 
12 
2 
91 

Female 

Femmes 

76 
3 
2 
60 
9 
2 

16 
3 
2 
6 

75 
14 
4 
21 
6 
6 
24 

193 
• 22 
-- 173 
3 

6 

32 
9 
11 
12 

51 

24 
3 
22 

98 
3 
5 
-•7 
33 
4 
28 
18 

215 
11 
32 
56 
4 
65 
11 
36 

45 
11 
16 
5 
13 

29 
6 
3 

• 21 

Salaries 
and wages 

Salaires 
et gages 

QUEBEC-Con.—QUfiBEC-suite 

Arthabaska 
Arthabaska 
Princeville 
Victoriaville 
Warwick 
Remainder of county—Autres. 

Bagot 
Acton-Vale 
St-Pie...-
Remainder ot county—^Autres . 

Beauce 
Beauceville E 
L'Enfant-Jdsus 
St-GeorgesE 
St-Joseph 
Ste-Marie 
Remainder ot county—^Autres 

Beauharnols ' 
Beauhamois 
Nouveau-Salaberry 
Valleyfield 
Remainder ot county—Autres 

BeUechasse 

Berthler 
Berthier 
St-Gabriel-de-Brandon 
Remainder of county—Autres 

Bonaventure 

Brome 
Sutton 
Remainder ot county—^Autres 

Chambly 
Boucherville 
Chambly-Bassin 
Chambly-Canton 
Greenfield Park 
Longueuil 
Montreal S .* 
St-Lambert 
Remainder of county—^Autres 

Champlain 
Almaville 
Cap-de-la-Madeleine 
Grand'Mdre 
La Pdrade 
La Tuque 
St-Tite 
Remainder of county—Autres 

Cbarlcvoli 
Bale St-Paul 
La Malbaie 
Pointe-au-Pic 
Remainder of county—Autres'. 

ChSteauguay 
Ch&teauguay 
De Lery 

. Remainder of county—Autres 

38,839 
1,883 
1,146 
8,616 
1,604 
16,991 

17,642 
2,366 
1,009 
14,267 

48,073 
1,251 
1,175 
1,945 
1,892 
1,736 

40,074 

38,269 
3,550 
1,043 

17,052 
8,624 

23,676 

21,233 
2,634 
1,632 

16,967 

39,196 

12,485 
1,118 
11,367 

32,454 
1,047 
1,423 
1,185 
1,819 
7,087 
1,441 
6,417 

12,035 

68,057 
2,282 
11,961 
8,608 
1,014 
7,919 
2,385 
33,888 

25,662 
3,500 
2,324 
1,083 
18,765 

14,443 
1,425 
1,242 
11,776 

343 
20 
28 
150 
30 
115 

201 
49 
23 
129 

499 
35 
24 
75 
39 
35 
291 

347 
60 
7 

214 
66 

242 

64 
60 
168 

137 
24 
113 

344 
19 
26 
21 
11 
92 
12 
64 

782 
17 

123 
123 
32 
107 
68 
322 

28 
234 

186 
16 
4 

165 

4,626,508 
269,200 
196,600 

2,874,600 
438,800 
847,400 

1,716,308 
473,200 
310,500 
932,600 

4,986,688 
639,300 
609,300 

1,207,500 
395,600 
369,800 

1,965,100 

8,459,608 
1,298,600 
135,800 

6,579,600 
445,700 

1,568,008 

2,149,508 
735,100 
636,000 
878,400 

2,806,800 

1,315,888 
261,600 

1,053,400 

6,455,708 
285,300 
294,000 
221,600 
119,400 

2,607,800 
193,300 

1,936,600 
797,800 

8,764,488 
226,600 

1,905,900 
2,023,100 
119,900 

2,065,300 
408,600 

2,016,100 

3,450,980 
497,600 
816,300 

. 1,146,400 
990,700 

2,241,488 
207,700 
45,600 

1,988,100 

1,066,288 
82,900 
77,300 
615,300 
106,200 
214,500 

461,368 
137,100 
74,100 
250,100 

1,443,786 
134,000 
116,300 
286,200 
107,300 
152,500 
647,400 

1,535,268 
189,900 
19,400 

1,223,100 
102,800 

475,480 

638,788 
210,000 
161,900 
266,800 

885,208 

278,260 
63,100 
215,100 

719,308 
46,900 
48,700 
47,700 
16,600 

257,800 
22,500 
159,700 
119,400 

2,061,288 
33,900 
246,900 
444,100 
41,900 
473,100 
156,800 
664,500 

871,786 
168,000 
293,100 
89,600 
321,000 

458,988 
34,900 
4,300 

419,700 

257,868 
11,200 
7,800 

197,700 
21,800 
18.500 

42,808 
16,100 
6,500 
19,400 

205.Ei00 
33,400 
25,900 
68,000 
17,200 
9,800 

51,600 

568,888 
64,000 
11,900 

475,300 
17,600 

28,988 

88,989 
50,200 
17,400 
13,300 

116,380 

47,598 
7,900 

39,600 

387,408 
14,400 
16,300 
14,600 
7,200 

150,300 
14,700 
122,800 
47.lOfl 

448,768 
12,000 
84,800 
125,300 , 
3,200 

139,300 
13,000 
63,100 

142,200 
25,200 
69,900 
17,800 
39,300 

96,500 
9,900 
6,000 

80,600 
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Table 7.—Summary of Retail Merchandise Trade, 1941, by Counties or Census Divisions and for 
Incorporated Places of 1,000 Population or Over—Con. 

Locality—Localitd 
Popula

tion 
1941 

78,881 
4,681 
3,248 

16,040 
13,769 
6,579 
3,243 
1,661 
2,230-
1,540 

26,090 

22,957 
3,501 
1,273 

18,183 

16,746 
1,564 
1,472 

13,710 

29,869 

36,683 
10,555 
5,5.56 

20,672 

28,596 
4,560 

24,036 

55,208 
1,329 
1,868 

52,021 

71,188 
32,947 

38,241 

3,115 
2,320 
2,230 
2,822 

27,754 

12,394 
1,962 

10,442 

10,273 
3,454 
6,819 

31,713 
12,749 
1,130 

17,834 

25,535 
1,254 
1,265 

23,016 

22,974 
2,661 

20,313 

N u m b e r 
of 

stores 

— N o m b r e 
de • 

magasins 

615 
21 
43 

153 
127 
.68 
32 

6 
25 
11 

139 

212 
46 
23 

143 

288 
32 
14 

154 

285 

487 
178 
60 

169 

253 
76 

177 

585 
20 
40 

535 

771 
409 

362 

29 
30 
27 
27 

249 

148 
54 
94 

96 
44 
52 

448 
214 

37 
189 

228 
•16 
18 

194 

268 
60 

200 

Sales 

Ventes 

1041 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks 
en magasin 

k la fin 
. de rann6e 

(prix coutant) 

Employment and wage facta 

Emploiement et rSmunfiration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

971 
76 
69 

357 
259 
108 
26 
11 
15 
15 
35 

89 
31 

9 
49 

188 
51 
8 

41 

68 

359 
248 

47 
64 

133 
95 
38 

361 
17 
32 

312 

844 
616 

228 

33 
60 
11 
22 

102 

79 
52 
27 

54 
39 
15 

358 
305 

29 
24 

71 
5 

21 
46 

106 
42 
64 

Female 

Femmes 

458 
51 
23 

156 
142 
55 
13 
4 
4 
3 
7 

23 
6 
2 

. 15 

17 
7 
2 
8 

16 

148 
112 

17 
19 

48 
34 
14 

119 
3 

16 
100 

268 
200 

68 

10 
23 

1 
8 

26 

37 
22 
15 

4 
3 
1 

121 
111 

6 
4 

18 
2 

-16 

32 
16 
16 

Salaries 
and wages 

Salaires 
et gages 

QUEBEC-Con.—QUfiBEC-suite 

Chlcoutlml 
Arvida 
Bagotville 
Chicoutimi 
Jonquidre 
Kdnogami 
Port Alfred 
Rividre-du-Moulin 
St-Alexis-de-la-Grande-Baie 
Ste-Anne-de-Chicoutimi 
Remainder of counts'—Autres 

Compton 
East-Angus 
Scotstown 
Remainder of county—Autres 

Deus-Montagnes 
St-Eustache 
St-Eustache-sur-le-Lac 
Remainder of county—jVutres 

Dorchester 

Drummond 
Drummondville 
St-Joseph-de-Grantham 
Remainder of county—Autres 

Frontenac 
Mdgantic 
Remainder of county—Autres 

Gaspd 
Cap-Chat 
Chandler 
Remainder, of county—^Autres 

Hull ; 
Hull 

Total of places under 30,000 1 
Total des endroits de moins de 30,000../ 

Aylmer 
Maniwaki 
Pointe-&-Gatineau 
Gatineau 
Remainder of county—Autres 

Huntingdon 
Huntingdon 
Remainder of county—^Autres 

Iberville 
Iberville 
Remainder of county—Autres 

Jollette 
Joliette 
St-Fdlix-de-Valois 
Remainder of county—Autres 

Kamouraska 
St-Pac6me 
St-Pascal 
Remainder of county—Autres 

Labelle 
Mont-Laurier 
Remainder of county—Autres 

18,484,380 
1,093,900 
1,541,200 
6,718,000 
5,035,600 
1,777,600 

604,000 
201,100 
325,100 
242,100 
965,700 

2,296,108 
636,900 
215,300 

1,443,900 

2,804,200 
944,200 
77,400 

982,600 

2,324,188 

6,928,808 
4,563,900 

766,100 
1,698,000 

3,247,808 
1,741,400 
1,506,400 

5,087 768 
387,200 
549,100 

4,161,400 

13,466,600 
9,555,400 
3,905,200 
407,200 
796,000 
291,700 
357,600 

2,053,700 

1,876,888 
1,120,000 
756,000 

1,177,608 
666,300 
511,300 

6,877,988 
5,154,900 
678,400 

1,144,600 

1,678,180 
164,400 
279,600 

1,234,100 

2,606,268 
967,000 

1,639,200 

3,385,200 
221,700 
304,100 

1,127,900 
790,500 
317,600 
91,000 
26,600 
91,500 
56,700 
277,700 

682,900 
198,700 
64,300 
419,900 

455,208 
199,600 
6,200 

249,400 

698,108 

1,483,360 
985,500 
161,900 
335,900 

821,686 
379,400 
442,200 

1,715,700 
77,300 
131,600 

1,506,800 

2,145,800 

1,297,000 

848,800 

56,900 
231,200 
29,300 
63,600 
478,800 

, 459,988 
212,400 
247,600 

283,500 
150,300 
133,200 

1,414,880 
1,010,000 
131,500 
273,400 

679,400 
45,500 
110,900 
423,000 

807,700 
278,100 
529,600 

1,315,908 
105,000 
73,900 
629,700 
362,000 
138,100 
30,800 
14,500 
14,500 
16,300 
31,100 

81,708 
33,100 
7,900 
43,700 

81,706 
53,800 
3,300 
27,600 

65,308 

441,408 
346,000 
41,200 
55,200 

134,400 
95,000 
39,400 

239,208 
12,700 
32,000 
194,600 

854,500 
655,600 

199,000 

28,400 
69,900 
9,400 
16,300 
86,000 

78,488 
64,900 
23,500 

45,388 
30,100 
15,200 

349,400 
316,300 
18,500 
14,600 

60,808 
3,600 
8,600 
38,700 

89,200 
40,800 
48,400 
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-Kelev£ du commerce de d£tall, 1941, pour Ies comtfe ou les divisions de recensement, 
et les localit€s Incorporfes de 1,000 ou plus—suite 

Locality—Ixicalitd 

QUEBEC-Con.—QUfiBEC-suito 

Lac-St-Jean 
Chambord 
Dolbeau 
Mistassini 

X Notre-Dame-d'Hdbertville 
Normandin 
Robcrval 
St-Fdlicien 
St-Jdr6me 
St-Joseph-d'Alma 
St-Emilien '. 
Remainder ot county—Autres. 

Lapralrie 
Laprairie 
Remainder of county—Autres., 

L'Assomptlon 
Charlemagne 
L'Assomptlon 
Lauren tides 
L'Epiphanie 
Remainder of county—Autres. 

LCvIs 
Charny 
Lauzon 
Ijdvis 
Remainder of county—Autres. 

L'Isiet. 

Lotblnlerc. 
Deschaillons-sur-St-Laurent... 
Remainder of county—Autres. 

Slaskinongd 
Louiseville 
Remainder of county—^Autres.. 

Klatanc 
Causapscal 
Lac-au-Saumon 
Matane 
Priceville ; 
Saindon 
St-Benolt-Joseph-Labre 
Remainder of county—^Autres. 

Mdgantic 
Bernicrvillo 
Black Lake 
Plessis ville 
Thetford Mines 
Remainder of county—Autres. 

MIssIsquol 
Bedford 
Cowansville 
Famham 
Remainder of county—^Autres. 

Montcalm 
Rawdon 
St-Jacques .' 
Remainder of county—Autres., 

Montmagny 
Montmagny 
Remainder-of county—^Autres.. 

Popula"-
tion 
1941 

64,366 
1,029 
2,847 
1,294 
1,026 
1,029 
3,220 
1,603 
1,469 
6,449 
1,018 

43,323 

13", 730 
2,936 
10,794 

17,543 
1,160 
1,829 
1,342 
1,941 

11,281 

38,119 
2,831 
7,877 

11,991 

Number 
ot 

stores 

Nombre 
de 

magasins 

668 
20 
32 
28 

- 19 
26 
42 
32-
32 
63 
9 

257 

168 

225 
16 
41 
28 
39 

101 

436 
35 
76 

143 
I0,i2ll 
20,589 

26,664 
1,078 

25,586 

18,286 
3,542 
14,664 

55,414 
1,545 
1,703 
4,633 
2,321 
2,115 
1,693 

41,604 

48,357 
1,638 
2,276 
3,522 
12,716 
20,205 

21,442 
1,697 
3,486 
4,056 
12,204 

15,208 
1,236 
1,634 
12,338 

22,049 
4,585 
17,404 

182 

223 

285 
26 
259 

237 
75 
162 

' 606 
33 
23 
116 
31 
31 
48 
324 

452 
18 
33 
65 
193 
143 

262 
38 
60 
77 
88 

195 
33 
28 
134 

276 
93 
183 

Sales 

Ventes 

1941 

7,648,288 
92,600 
909,400 
239,800 
138,500 
271,300 
844,900 
585,900 
659,200 

1,649,700 
67,600 

2,289,400 

1,297,780 
695,200 
602,600 

2,456,888 
205,800 
631,100 
643,400 
376,400 
600,100 

5,585,808 
388,300 
954,000 

2,859,400 
1,303,300 

1,243,708 

1,684,200 
116,600 

1,667,600 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks 
en magasin 

k la fin 
de I'annde 

(prix coiitant) 

2,062,680 
27,900 

237,900 
47,500 
42,800 
80,000 

211,900 
214,800 
110,400 
392,500 
20,900 

675,400 

273,088 
151,100 
121,900 

485,988 
20,800 
167,800 
109,100 
75,600 
112,700 

1,022,788 
98,400 

201,800 
500,500 
222,000 

494,280 

490,200 
34,300 
455,900 

Employment and wage facts 

Emploiement et rdmundration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

2,159,300 
1,166,600 
992,700 

5,728,100 
436,000 
194,900 

2,217,100 
289,800 
169,900 
708,500 

1,711,900 

5,361,686 
112,100 
214,600 
829,100 

3,238,000 
967,800 

4,291,708 
540,400 

1,413,800 
1,407,400 
930,100 

1,354,508 
292,100 
276,700 
785,700 

1,957,889 
1,113,000 
844,800 

618,700 
348,800 
269,900 

1,744,788 
142,300 
72,000 
652,300 
105,700 
97,600 
225,600 
549,200 

1,571,088 
32,000 
63,600 

234,800 
951,100 
289,500 

995,208 
129,900 
359,100 
297,900 
208,300 

372,609 
65,800 
64,900 

241,900 

543,800 
286,100 
257,700 

364 
3 

51 
16 
6 

. 13 
39 
25 
35 
87 
6 

84 

76 
47 
29 

124 
16 
33 
32 
22 
21 

382 
20 
46 

168 

55 
3 

52 

HI 
73 
38 

287 
12 
7 

84 

26 
63 

274 
5 
6 

44 
196 
23 

288 
26 
78 
62 
42 

58 
13 
14 
32 

Female 

Femmes 

148 

19 
3 

4 
19 
14 
9 

51 
2 

27 

22 
17 
6 

34 

14 
7 
3 

10 

125 
3 

40 
71 
11 

23 

29 
24 
5 

95 
5 
1 

36 
7 
2 

22 
22 

154 
2 
9 

16 
120 

7 

60 
7 

23 
21 
9 

19 
3 
3 

13 

Salaries 
and wages 

Salaires 
et gages 

67 
47 
20 

37 
29 
8 

410,500 
2,000 
66,700 
11,700 
4,600 
11,700 
46,500 
42,300 
33,500 
118,600 
3,200 
79,700 

63,688 
42,600 
21,000 

114,988 
11,400 
37,000 
26,200 
19,000 
21,300 

329,968 
17,500' 
64,700 
196,900 
61,800 

38,308 

48,808 
1,000 

39,800 

161,408 
72,300 
29,100 

288,888 
12,700 
4,800 
89,800 
12,700 
4,300 
33,000 
61,600 

319,980 
3,400 
9,100 
45,700 
243,900 
17,800 

226,486 
31,600 
91,400 
68,100 
35,300 

45,700 
8,700 
11,300 
25,700 

71,109 
47,200 
23,900 

97404—14 
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Table 7.—Summary of Retali Merchandise Trade, 1941, by Counties or Census Divisions and for 
Incorporated Places of 1,000 Population or Over—Con. 

Locality—Localitd 

QUl'BEC-Con.—QUfiBEC-suite 

Montmorency 
Ste-Anne-de-Beauprd 
Remainder of county—Autres. 

-lies.. 

18,682 
1,783 
16,810 

,138,431 
903,007 
30,751 
67,349 

137,324 

2,048 
1,773 

20,051 
4,661 
3,242 
2,356 
6,162 
3,474 
4,888 
4,314 
4,636 
3,006 
6,242 
2,966 
4,061 
2,292 

26,047 
1,974 

33,262 

NapIervlUe 8,329 
St-Rdmi 1,431 
Remainder of county—Autres 

Montreal & Jesus IsLinds-
Montreal 
Outremont 
Verdun 

Total of places under 30,000 
Total des endroits de moins de 30,000., 

Dorval 
L'Abord-a-PloufTe 
Lachine 
LaSalle.' 
Laval-des-Rapides 
Montreal E 
Montreal N 
Montreal W.—O 
Mont-Royal 
Pointe-aux-Trembles 
Pointe-Claire 
Ste-Anne-de-Bellevue 
St-Laurent 
Bt-Michel-de-Laval 
Bt-Pierre 
Ste-Rose 
Westmount 
Hampstead 
Remainder ot county—Autres 

Nicolet 
Nicolet 
Remainder of county—Autres.. 

Paplneau 
Buckingham 
Masson 
Montebello ' 
Papineauville 
Thurso 
Remainder of county—Autres. 

Pontlac. 
Fort Coulonge 
Remainder of county—Autres. 

Portneuf 
Donnacona 
Notre-Dame-de-Portneuf 
Pont-Rouge 
St-Casimir 
St-Marc-des-Carridres 
St-Raymond 
Remainder of county—Autres. 

Popula
tion 
1941 

Number 
ot 

stores 

Nombre 
de 

magasins 

Qudbec 
Qudbec 

Total of places under 30,000. 
Total des endroits de moins de 30,000. 

Beauport 
Charlesbourg 
Courville 
Giflfard 
Loretteville 
Montmorency • 
Qudbec W.—O 
Remainder of county—Autres 

,085 
761 

,334 
,651 
516 

;226 
,266 
,023 
295 
226 

,852 
,072 
780 
996 

;064 
015 
865 

,307 
118 

,157 
470 

1 
1 
1 
2 
2 

27, 
202,1 
150,' 
62,125 

,725 
,789 
Oil 

,909 
.564 
393 
619 

,115 

197 
43 

164 

14,811 
12,745 

166 
658 

1,242 
20 
37 

268 
36 
9 

28 
68 
22 
16 
60 
44 
66 
63 
30 
43 
40 

141 
2 

279 

53 

365 
62 

313 
299 
82 
19 
19 
19 
19 

141 
169 
20 

149 
480 
49 
37 
33 
28 
25 
42 

266 
2,395 
1,984 

411 
30 
25 
17 
30 
60 
49 
21 

179 

Sales 

Ventes 

1941 

1,533,400 
235,400 

1,298,000 

443,303,008 
394,415,200 

5,094,300 
18,751,200 
25,042,300 

275,800 
332,900 

5,668,600 
474,100 
(==) 
350,300 
656,800 
656,000 
474,800 
699,700 
974,700 

1,349,400 
1,371,600 
267,900 
685,900 
795,100 

6,819,600 
W 

3,186,500 

1,068,968 
• 567,000 

503,900 

2,704,708 
634,900 

2,169,800 

3,132,468 
1,180,900 
•102,800 
" 394,800 
162,500 
276,600 

1,016,900 

1,696,588 
243,200 

1,453,300 

3,633,188 
748,200 
117,600 
271,200 
200,400 
195,100 
680,200 

1,420,400 

66,914,688 
63,201,800 

•3,712,800 

246,000 
324,900 
87,100 
362,200 
651,500 
622,600 
128,000 

1,490,500 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks _ 
en magasin 

k la fin 
de I'annde 

(prix coutant) 

249,300 
48,300 
201,000 

59,174,600 
63,362,600 

380,900 
2,416,300 

3,014,800 

30,400 
35,100 
794,100 
46,000 
« 
25,900 
65,100 
81,800 
41,700 
73,100 
96,600 
230,100 
128,800 
20,400 
70,300 
137,700 
697,700 

442,600 

312,988 
169,600 
143,400 

770,400 
169,000 
611,400 

782,868 
247,500 
13,700 
137,900 
37,500 
52,000 
294,200 

489,908 
71,700 
338,200 

1,104,508 
172,500 
23,400 
86,600 
67,700 
89,100 
226,000 
439,200 

11,838,108 
10,475,700 

562,400 

32,600 
69,300 
10,700 
47,600 
123,000 
89,900, 
10,400 

189,000 

Employment and wage facts 

Emploiement et rdmundration 

Full-time employees 

Personnel k temps entier 

Male 

Sommes 

110 
16 
94 

29,988 
26,839 

357 
1,089 
1,615 

30 
20 

319 
24 

W 
21 
35 
64 
44 
38' 
61 
80 
87 
13 
35 
31 

628 

w 174 

40 
22 
18 

76 
16 
60 

151 
81 
1 

12 
8 

16 
36 
.72 

9 
63 

158 
63 
4 
9 
8 

14 
31 
39 

4,597 
4,354 

243 
13 
24 
3 

30 
49 
34 
6 

85 

Female 

Femmea 

53 
14 
39 

15,698 
14,696 

86 
•432 
484 

3 
7 

127 
1 

« 3 
13 
7 
7 

15 
7 

18 
13 
3 
8 
9 

192 

w 46 

. 18 
11 
7 

27 
10 
17 
64 
35 
-8 
3 
6 

12 
28 
6 

22 
65 
20 
2 
2 
2 
3 

16 
10 

2,137 
2,082 

65 
6 

12 
-1 
5 

11 
1 

19 

Salaries 
and wages 

Salaires 
et gages 

83,408 
15,900 
67,500 

42,744,000 
39,131,100 

390,400 
1,388,800 
1,833,700 

18,200 
17,600 

363,900 
16,000 

w 
19,300 
27,000 
65,100 
42,600 
46,400 
61,600 
84,600 
99,000 
13,400 
36,900 
31,200 

718,800 
167,000 

43,508 
26,000 
18,600 

66,168 
17,000 
49,100 

133,308 
74,600 

400 
16,100 
6,100 

12,000 
- , 29,200 

76,788 
10,100 
66,600 

143,688 
47,200 
2,800 
8,300 
6,400 

12,600 
29,000 
37,700 

6,223,388 
6,006,700 

216,600 
11,700 
25,400 
1,500 

23,400 
37,900 
36,700 
3.800 

76,200 
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Tableau 7.- -Relev€ du commerce de detail, 1941, pour les comt€s ou les divisions de recensement, 
et les localitds Incorpordes de 1,000 ou plus—suito 

Locality—Locality 
Popula

tion 
1941 

Nuinber 
of 

stores 

Nombre 
de 

magasins 

Sales 

Ventes 

1941 

Stocks 
on hanii, 

end of year 
(at cost) 

Stocks • 
en magasin 

k la fin 
do rann6e 

(prix coiltant) 

Employment and wage facts 

Emploiement et r6mun6ration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires . 
et gages ' 

QUEBEC-Con.—QU£BEC-sui to 

Blchelicu 
St-Joseph 
Sorel 
Remainder of country—Autres.. 

Richmond 
Asbestos 
Brorapton ville 
Danville 
Richmond....'. 
Windsor 
Remainder of county—Autres., 

Rimouski 
Bic 
Mont-Joli 
Rimouski 
Remainder of county—^Autres., 

Romllle 
.Marieville 
St-C6saire 
Remainder of county—Autres.. 

Saguenay 
Baie-Comeau 
Remainder of county—Autres., 

ShefTord 
Granby 
Waterloo 
Remainder of county—Autres., 

Sherbrooke 
Sherbrooke • 

Total of places under 30,000 \ 
Total des endroita de moins de 30,000., / 

Lennoxville 
Remainder of county—Autres 

Soulanges. 

Stanstead 
Beebe Plain 
Coaticook 
Magog. 
Rock Island 
Remainder of county—Autres., 

St-Hyaclnthe 
La Providence 
St-Hyacinthe 
St-Joseph 
Remainder of county—Autres.. 

St-Jean 
StrJean 
Remainder of county—Autres., 

St-Maurlce 
Trois-Kivifires 

Total of places under 30,000 ' 
Total des endroits de moins de 30,000., 

Baie-de-Shawinigan 
Shawinigan Falls 
Remainder of county^Autres 

33,691 
2,207 
12,251 
9,233 

27,493 
5,711 
1,672 
1,332 
3,082 
3,368 
12,328 

324 
30 
201 
93 

30o 
68 
27 
34 
69 
50 
57 

44,233 
1,117 
3,633 
7,009 
32,674 

15,842 
2,394 
1,209 
12,239 

29,418 
1,448 

27,971 

33,387 
14,197 
3,173 
16,017 

46,574 
35,966 

10,609 

2,160 
8,469 

8,328 

27,972 
1,024 
4,414 
9,034 
1,395 
12,105 

31,645 
1,924 
17,798 
1,021 
10,902 

20,584 
13,646 
6,938 

80,352 
42,007 

38,346 

1,256 
20,326 
16,766 

502 
33 
70 
120 
279 

188 
49 
30 
119 

232 
9 

223 

485 
219 
67 
129 

592 
624 

68 
32 
36 

168 

329 
11 
70 
122 
26 
101 

402 
20 
272 
17 
93 

297 
236 
61 

981 
• 657 

424 
7 

231 
186 

5,923,408 
103,700 
889,900 

3,408,700 
1,621,100 

2,138,490 
722,300 
311,800 

1,104,300 

3,652,668 
618,700 

3,133,900 

6,378,688 
4,262,600 
984,900 

1,132,100 

17,328,308 
16,405,000 

915,300 

659,000 
266,300 

1,285,980 

6,115,508 
161,400 

1,819,100 
2,423,500 
419,100 

1,292,400 

7,924,000 
187,000 

6,569,300 
245,600 
922,100 

7,516,300 
6,922,200 
694,100 

28,601,288 
13,493,800 

7,107,400 

93,800 
5,936,600 
1,077,100 

6,730,108 
258,000 

4,980,600 
491,600 

5,042,108 
1,107,400 
262,600 
414,500 

1,504,100 
1,160,700 
692,800 

841,390 
32,600 
657,000 
162,300 

982,590 
250,300 
34,600 
94,000 
269,400 
221,800 
112,500 

1,658,988 
44,000 
230,600 
885,500 
498,800 

480,200 
125,800 
96,300 
258,100 

1,317,088 
95,600 

1,221,600 

1,354,708 
831,800 
210,800 
312,100 

2,681,980 
2,670,200 

111,700 

68,700 
53,000 

365,408 

1,273,286 
27,300 
467,800 
471,000 
68,800 

238,300 

1,757,700 
36,400 

1,471,600 
15,800 

234,900 

1,430,080 
1,297,800 
132,200 

3,682,600 

2,232,200 

1,460,400 

18,600 
1,119,200 
312,600 

252 
18 

222 
12 

635 
401 
13 
31 
73 
101 
16 

253 
1 

37 
166 
49 

88 
22 
16 
52 

161 
26 
135 

354 
242 
66 
67 

1,898 
1,038 

62 

47 
5 

65 

335 
6 

119 
128 
22 
60 

419 
16 

348 
18 
37 

389 
366 
23 

1,243 
861 

392 

14 
344 
34 

133 
12 
116 

24 
1 
4 
30 
19 
7 

126 
2 
33 
77 
14 

7 
16 

47 
24 
23 

114 
90 
12 
12 

443 
436 

5 
2 

13 

181 

40 
48 
4 

182 
1 

178 
1 
2 

124 
118 

625 

419 

206 

4 
188 
14 

319,608 
17,800 

290,600' 
11,200 

280,880 
68,000 
10,300 
24,400 
80,300 
83,300 
14,600 

272,588 
900 

35,200 
193,500 
42,900 

84,908 
26,200 
14,400 
44,300 

231,708 
63,900 
177,800 

354,880 
264,100 
64,100 
36,600 

1,486,988 
1,422,600 

64,400 
69,200 
5,200 

61,406 

343,488 
3,600 

121,300 
132,300 
25,600 
60,600 

602,808 
• 9,300 
449,800 
16,600 
27,100 

503,108 
483,300 
19,800 

1,569,408 
1,083,600 

476,800 
5,700 

445,000 
25,100 

97404—14J 
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Table 7.—Summary of RetaU Merchandise Trade, 1941, by Counties or Census Divisions and for 
Incorporated Places of 1,900 Population or Over—Con. 

Locality—Localitfi 

QUEBEC-Con.—QUfiBEC-fin 

Temlskamlng — 
Noranda 
Roujm 
T^miscamingue 
Remainder ot county—Autres. 

T£mlscouata 
Cabano 
Rividre-du-Loup 
Bt-Joseph-de-la-Rivi^re-Bleue.. 
Trois-Pistoles 
Remainder ol county—Autres. 

Terrebonne 
Ste-Agathe-des-Monta 
St-Kr6me 
St-Jovite 
Ste-TMrtee 
Terrebonne 
Remainder of county—Autres. 

Vaudreutl 
Dorion 
Rigaud 
Remainder of county—Autres. 

VerchSrcs 
Belceil 
McMasterville 
Contrecoeur 
Remainder of county—Autres.. 

Wolfe 
Disraeli 
Remainder of county—Autres. 

Yamaska 
Pierreville 
Remainder of county—Autres. 

ONTARIO 

Addingt«n., 

Algoma 
Blind River 
Sault Ste. Marie 
Thessalon 
Remainder ot county—Autres., 

Popula
tion 
1941 

Number 
ot 

stores 

Nombre 
de 

magasins 

40,471 
4,676 
8,808 
2,168 

24,919 

57,675 
2,031 
8,713 
1,082 
2,176 
43,673 

46,864 
3,308 
11,329 
1,059 
4,659 
2,209 
24,300 

13,170 
1,292 
1,222 
10,656 

14,214 
2,008 
1,097 
1,043 

10,066 

17,492 
1,338 

16,164 

16,516 
1,302 

15,214 

Total 3,787,665 

7,085 

52,682 
2,619 

25,794 
1,316 

22,273 

66,695 
31,948 
24,747 

4,637 
20,110 

41,680 
1,701 
2,507 
1,395 
1,600 
2,679 
1.749 

30,049 

Brant 
Brantford 

Total of places under 30,000 1 
Total des endroits de moins de 30,000..J 
• Paris 

Remainder of county—Autres 

Bruce. ' . . . 
Chesley 
Kincardine 
Port Elgin 
Southampton 
Walkerton 
Wiarton 
Remainder of county—Autres. 

Sales 

Ventes 

1941 

475 
64 

189 
22 

200 

660 
27 

147 
18 
60 

408 

735 
84 

199 
24 
69 
62 

297 

185 
26 
42 

117 

178 
39 
16 
23 

101 

177 
33 

144 

184 
41 

143 

47,655 

78 

586 
30 

339 
32 

184 

688 
453 
235 
92 

143 

643 
40 
68 
48 
37 
53 
56 

341 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks 
en magasin 

kla tin 
de I'annfee 

(prix coOtant) 

Male 

Hommes 

9,765,308 
2,360,100 
4,929,100 

517,500 
1,968,600 

6,665,288 
273,900 

3,044,800 
148,900 
600,800 

2,496,800 

8,161,686 
1,296,400 
3,708,900 

362,100 
1,196,100 

467,300 
2,140,800 

1,722,100 
440,300 
404,100 
877,700 

2,007,688 
715,300 
246,000 
189,000 
867,300 

1,463,888 
278,300 

1,184,700 

1,469,700 
544,400 
925,300 

1,406,976,780 

858,108 

16,334,886 
657,700 

13,417,800 
376,700 

1,882,700 

20,791,400 
17,503,700 

3,287,700 

1,966,800 
1,320,900 

9,437,200 
755,500 

1,261,600 
716,800 
429,900 

1,068,900 
1,091,700 
4,113,800 

Employment and wage tacts 

Enaploiement et r6mun6ration 

Full-time employees 

Personnel k temps entier 

Female 

Femmes 

1,837,800 
372,200 
818,700 
82,400 
564,500 

1,909,160 
81,500 
792,400 
43,500 
197,800 
793,900 

1,951,308 
332,700 
712,200 
122,600 
205,300 
113,300 
465,200 

424,808 
95,600 
87,200 
242,000 

367,088 
130,900 
38,700 
41,900 
156,500 

436,888 
88,600 
347,200 

434,468 
166,900 
268,500 

286,163,888 

218,788 

2,598,380 
192,900 

1,970,000 
85,800 
349,600 

2,656,708 
2,143,100 

613,600 

338,600 
175,000 

2,028,700 
168,000 
267,500 
163,900 
86,700 

222,200 
186,100 
933,400 

532 
177 
264 
22 

270 
9 

173 

26 
62 

474 
74 

193 
21 
73 
18 
95 

110 
30 
19 
61 

75,338 

24 

742 
23 

614 
12 
88 

962 
836 
126 
90 
36 

386 
34 
60 
31 
20 
51 
42 

148 

221 
55 

138 
16 
12 

104 
6 

59' 
2 

12 
25 

145 
20 
69 
6 

16 
7 

28 

20 

Salaries 
and wages 

Salaires 
et gages 

45,712 

12 

444 
20 

367 
7 

60 

671 
488 
83 

693,988 
204,100 
384,700 
35,600 
69,600 

282,588 
11,000 

198,000 
500 

23,600 
49,600 

487,300 
69,800 

224,300 
18,200 
83,200 
14,300 
77,500 

81,088 
25,800 
15,000 
60,200 

98,500 
61,200 
15,200 
6,400 
25,700 

45,580 
11,000 
34,600 

46,988 
27,300 
19,600 

123,472,508 

24,888 

1,151,288 
38,600 

1,020,200 
13,500 
79,000 

1,557,700 
1,392,200 

166,600 

42 
41 

207 
14 
32 
16 
1(1 
34 
31 
71 

119,100 
46,400 

421,688 
39,100 
69,800 
36,800 
17,600 
64,200 
66,000 
137,500 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 205 

Tableau 7.—Kelevfi du commerce dc detail, 1941, pour les comtfe ou Ies divisions de recensement, 
et les localites Incorpordes de 1,000 ou plus—suite 

Locality—LocaUtd 

ONTAEIO-Con.—suite 

Carleton 
Ottawa 

Total of places under 30,000 t 
Total des endroits do moins de 30,000..) 

Enstview 
Rockcliffe Park (') 
Remainder ot county—Autres 

Cochrane., 
Iroquois Falls 
Kapuskasing 
Timmins 
Remainder of county—Autres.. 

Popula
tion 
1941 

282,528 
164,951 
47,669 
7,966 
1,480 

38,123 
Cochrane 88,738 

" ' 2,844 
1,302 

.3,431 
28,790 
44,363 

14,075 
2,718 
1,005 

10,362 

16,218 
1,067 
1,575 
1,049 

12,619 

25,215 
4,113 

• 6,065 
16,047 

46,156 
2,478 
1,177 

17,132 
25,363 

Dufferin 
Orangeville 
Shelburne 
Remainder of county—Autres.. 

Dundas 
Chesterville 
Morrisburg 
Winchester 
Remainder of county—Autres. 

Durham 
Bowman ville 
Port Hope 
Remainder of county—Autres. 

Elgin 
Aylmer 
Port Stanley 
St. Thomas 
Remainder of county—^Autres., 

Essci 
Windsor 

Total of places under 30,000 
Total des endroits de moins de 30,000 

Amherstburg 
Essex 
Harrow 
Kingsville 
Leamington 
Riverside 
Tecumseh 
Remainder of county p)—Autres C), • 

Erontenac 
Kingston 

Total of places under 30,000 1 
Total des endroits de moins de 30,000../ 

Portsmouth 
Remainder of county—^Autres 

Glengarry 
Alexandria 
Remainder of county—Autres. 

GrenvlUe 
Cardinal 
Kemptville 
Prescott 
Remainder of county—Autres.. 

,230 
,311 

68,919 

853 
936 
166 
317 
858 
,878 
412 
600 

53,717 
30,126 

23,591 

3,135 
20,456 

18,732 
2,175 
16,557 

15,989 
1,646 
1,232 
3,223 

Number 
of 

stores 

Nombre 
do 

magasins 

1,962 
1,659 

403 

317 

782 
56 

44 
291 

208 
86 
40 
74 

251 
33 
64 
38 

126 

338 
77 

104 
157 

633 
76 
31 

278 
248 

2,862 
1,326 

736 
70 
62 
43 
66 

129 
21 
27 

329 

554 
389 
165 

5 
160 

219 
54 

165 

248 
31 
38 
73 

106 

Sales 

Ventes 

1941 

88,166,700 
81,501,100 
6,655,600 
1,309,900 
6,345,700 

26,422,380 
1,687,700 

404,300 
1,818,200 

14,212,000 
8,400,100 

3,287,708 
1,683,100 
741,600 
863,000 

4,488,480 
942,100 
745,700 

1,108,600 
1,612,000 

6,292,568 
1,699,500 
2,586,300 
2,106,700 

14,506,080 
1,938,200 

327,500 
9,414,900 
2,825,400 

67,858,908 
63,688,400 
13,362,600 
1,323,700 
1,296,900 

962,700 
1,374,200 
3,877,100 

331,000 
434,000 

3,762,900 

19,446,600 
17,601,700 
1,844,900 

131,900 
1,713,000 

2,939,300 
1,016,400 
1,922,900 

3,885,408 
.475,600 
696,600 

1,470,600 
1,242,700 

Stocks 
on hand, 

end ot year 
(at cost) 

Stocks 
en magasin 

k la tin 
de I'ann^o 

(prix coOtant) 

14,690,489 
13,689,300 
1,001,100 

119,700 
881,400 

4,328,988 
299,800 
104,500 
301,000 

2,141,300 
1,482,300 

570,400 
288,000 
164,500 
127,900 

982,588 
201,200 
148,200 
208,700 
344,400 

1,009,900 
268,500 
385,200 
356,300 

2,219,408 
327,400 
41,100 

' 1,290,700 
660,200 

8,892,808 
6,847,400 

2,045,400 

228,300 
239,700 
166,600 
287,400 
662,400 
-32,400 
64,700 
463,900 

2,798,700 
2,364,000 

434,700 

15,200 
419,600 

635,500 
224,200 
411,300 

724,188 
88,600 
170,700 
271,600 
193,200 

Employment and wage facta 

Emploiement et remuneration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

4,794 
4,333 

461 
95 

366 

1,338 
69 
18 
77 

785 
389 

132 
75 
31 
26 

191 
43 
30 
58 
60 

279 
84 

110 
85 

685 
75 
15 

487 
108 

3,244 
2,663 

576 
67 
53 
47 
68 

164 
15 
25 

137 

1,067 
1,001 

68 

138 
60 
78 

182 
25 
36 
70 
51 

Female 

Femmes 

2,990 
96 
16 

80 

639 
26 
11 
54 

62 
11 
11 
16 
24 

124 
36 
61 
27 

421 
44 
14 

313 
50 

1,781 
1,476 

306 
24 
41 
17 
32 
77 
12 

Salaries 
and wages 

Salaires 
et gages 

93 

637 
592 

45 

1 
44 

8,323,580 

7,909,400 

414,100 

89,600 

324,600 

2,845,488 
99,700 
32,100 
131,400 

1,235,100 
647,100 

147,688 
89,700 
32,300 
25,600 

177,700 
40,200 
32,400 
62,300 
52,800 

331,108 
109,900 
140,700 
80,500 

967,668 
99,000 
14,100 

743,600 
111,000 

5,476,080 
4,726,000 

750,000 
85,600 
89,900 
67,500 

100,100 
218,300 

19,900 
22,400 

146,400 

1,651,408 
1,581,400 

70,000 
8,000 

62,000 

120,980 
63,600 
67,400 

179,508 
24,100 
36,000 
81,600 
38,800 

C) One store included in remainder of county.—(') Un magasin compris dans lo reste du comtfi. 
(') Includes Tilbury (part)—(') Comprend une partie de Tilbury 
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Table 7.—Summary of Ketail Merchandise Trade, 1941, by Counties or Census Divisions and for 
Incorporated Places of 1,000 Population or Over—Con. 

Locality—Localitfe 

ONTABIO-Con.—suite 

Grey 
Durham 
Hanover 
Meaford 
Owen Sound 
Remainder of county—Autres. 

Haldlmand 
Caledonia 
Dunnville 
Hagersville 
Remainder of county—Autres. 

Hallburton 

Halton 
Acton • 
Burlington 
Georgetown 
Milton 
Oakville "... 
Remainder of county—Autres.. 

Hastings 
Bancroft...-
Belleville 
Deseronto 
Frankford 
Madoc 
Marmora 
Trenton 
Tweed 
Remainder of county—Autres.. 

Huron 
Clinton 
Exeter 
Goderich 
Seaforth 
Wingham 
Remainder of county—Autres.. 

Kenora (') 
Dryden 
Keewatin 
Kenora 
Sioux Lookout 
Remainder of county—Autres.. 

Kent 
Blenheim 
Chatham 
Dresden 
Ridgetown 
Tilbury W 
Wallaceburg 
Remainder of county—Autres.. 

Lambton 
Forest 
Petrolia 
Point Edward 
Sarnia 
Watford 
Remainder ot county—Autres., 

Lanark 
Almonte 
Carlet{m Place 
Perth 
Smith'sFalls 
Remainder of county—Auires. 

Popula
tion 
1941 

Number 
of 

stores 

Nombre 
de 

magasins 

57,160 
1,700 
3,290 
2,662 
14,002 
36,606 

21,854 
1,401 
4,028 
1,455 
14,970 

6,695 

28,515 
2,063 
3,815 
2,562 
1,964 

'4,115 
13,996 

63,322 
1,094 
15,710 
1,261 
1,144 
1,183 
1,106 
8,323 
1,343 
32,163 

43,742 
1,896 
1,689 
4,667 
1,668 
2,030 
32,002 

33,372 
1,641 
1,481 
7,745 
1,756 

788 
53 
66 
76 
246 
348 

344 
43 
92 
67 

. 142 

80 

394 
43 
66 
66 
44 
75 
111 

826 
35 
271 
31 
28 
37 
24 
137 
38 
225 

732 
68 
62 
114 
57 
74 
367 

308 
29 
17 
93 
38 

, Sales 

Ventes 

1941 

Stocks 
• on hand, 
end of year 

(at cost) 

Stocks ̂  
en magasin 

kla fin 
de I'annSe 

(prix coOtant) 

20,749 

66,346 
1,962 
17,369 
1,662 
1,944 
2,165 
4,986 
37,152 

56,925 
1,570 
2,801 
1,363 
18,734 
1,076 
31,381 

33,143 
2,543 
4,305 
4,468 
7,169 
14,678 

123 
936 
60 
336 
60 
66 
63 
116 
276 
737 
63 
64 
10 
276 
35 
299 
478 
47 
83 
98 
147 
96 

13,789,488 
805,200 

1,422,400 
1,102,100 
6,842,400 
3,617,300 

6,335,708 
818,700 

2,616,600 
1,486,700 
1,613,700 

1,006,986 

8,871,508 
768,900 

1,939,800 
1,331,000 

847,600 
2,149,600 
1,034,700 

21,281,906 
571.300 

11,157,800 
320,400 
344,700 
690,700 
366,400 

4,566,900 
718,300 

2,545,400 

10,522,480 
997,600 

1,046,000 
2,222,200 
1,042,200 
1,240,600 
3,973,800 
8,263,808 
1,264,300 

310,700 
3,688,500 
1,166,200 
1,836,100 

23,588,500 
1,648,200 

.13,282,400 
936,300 

1,196,400 
1,469,900 
2,698,700 
2,964,800 

16,348,700 
1,104,600 
1,460,400 

120,300 
9,615,100 

854,200 
3,294,100 
8,714,688 

640,200 
1,796,100 
2,022,300 
3,368,400 

887,600 

Employment and wage tacts 

Emploiement et remuneration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes Femmes 

2,830,500 
169,500 
298,900 
247,100 

1,119,600 
995,400 

1,141,300 
133,600 
464,300 
282,800 
260,600 

223,680 

1,037,000 
116,300 
256,900 
186,800 
118,700 
238,200 
120,100 

3,422,860 
121,900 

1,625,100 
68,000 
62,000 
156,400 
74,700 
677,200 
192,800 
464,700 

2,249,200 
207,800 
228,000 
399,300 
230,400 
277,300 
906,400 

1,510,808 
360,700 
62,000 
602,200 
176,700 
318,400 

3,763,580 
347,600 

1,907,700 
231,700 
219,600 
203,700 
417,000 
520,600 

2,681,608 
200,300 
221,800 
12,100 

1,464,600 
168,900 
624,000 

1,508,988 
120,800 
324,800 
368,000 
624,700 
180,600 

Salaries 
Female and wages 

686 
37 
65 
54 
401 
129 

248 
35 
116 
49 
49 

52 

488 
25 
94 
84 
36 
117 
44 

1,117 
30 
696 
14 
11 
30 
15 
233 
42 
146 

419 
36 
49 
109 
46 
65 
114 

483 
00 
26 
188 
87 
123 

1,181 
119 
693 
66 
67 
64 
112 
106 

809 
63 
60 
7 

493 
76 
121 

441 
32 
95 
108 
163 
43 

342 
22 
34 
31 
207 
48 

149 
10 
71 
36 
26 

163 
16 
43 
28 
22 
40 
14 

550 
14 

348 
1 
9 
11 
7 

102 
13 
46 

221 
18 
27 
46 
25 
45 
60 

235 
31 
10 
108 
34 
62 

562 
30 
345 
26 
32 
40 
62 
66 

428 
12 
38 
4 

304 
13 
67 

196 
9 
61 
43 
73 
20 

Salaires 
et gages 

868,608 
42,400 
84,000 
62,600 
567,100 
122,600 

318,800 
41,900 
161,600 
65,400 
49,900 

55,108 

513,708 
29,700 
135,800 
110,400 
43,600 
148,000 
46,300 

1,482,388 
26,600 
917,600 
10,900 
13,600 
29,200 
18,100 
298,700 
42,000 
126,700 

446,108 
34,200 
62,000 
125,400 
64,800 
81,000 
98,700 

668,600 
96,900 
21,700 
310,500 
91,300 
148,100 

1,676,160 
143,700 

1,076,000 
62,600 
74,700 
79,700 
187,100 
96,600 

1,058,000 
61,100 
82,600 
6,800 

750,900 
40,100 
116,600 

588,788 
30,300 

112,600 
123,300 
195,600 
39,000 

(') Includes District of Patricia—(') Comprend district de Patricia. 
(•> Includes part in Essex County—(<) Comprend une partie dans le comte d Essex. 
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TABLEAU 7.—Relevfi du commerce de d£tall, 1941, pour les comt£s oules divisions de recensement, 
et Ies localites incorpordes de 1,000 ou plus-suite 

Locality—Localite 

ONTABIO-Con.—suite 

Leeds 
Brockville 
• Gananoque 
Remainder of county—^Autres. 

Lennox 
Napanee 
Remainder ot com.ty—Autres.. 

Lincoln 
St. Catharines 

Total of places under 30,000 
Total des endroits de moins de 30,000.. 

Beams ville 
Grimsby 
Merritton 
Niagara-on-the-Lake 
Port Dalhousie 
Remainder of county—Autres 

Manltoulln 
Little Current 
Remainder of county—Autres., 

MIddlesci 
London 

Total ol places under 30,000 
Total des endroits de moins de 30,000. 

Strathroy 
Remainder of county—Autres 

Muskoka 
Bracebridge 
Gravenhurst 
Huntsville; 
Remainder of county—Autres., 

Popula
tion 
1941 

NIpIssIng 
Cache Bay 
Mattawa 
North Bay 
Sturgeon Falls 
Remainder ot county—Autres. 

Norfolk 
Delhi 
Port Dover 
Simcoe ; 
Waterford 
Remainder of county—Autres., 

Northumberland 
Brighton 
Campbellford _.. 
Cobourg 
Remainder of county—Autres. 

Ontario 
Oshawa ; 
Port Perry 
XJxbridge 
Whitby 
Remainder ot county—Autres 

Oxford 
Ingersoll 
Norwich 
Tillsonburg 
Woodstock 
Remainder ot county (')—Autres(5). 

36,042 
11,342 
4,044 
20,666 

11,384 
3,406 
7,979 

65,066 
30,276 

34,791 

1,309 
2,331 
2,993 
1,641 
1,725 

24,892 

10,841 
• 1,088 
9,753 

127,166 
78,264 

48,902 

3,016 
45,886 

21,835 
2,341 
2,122 
2,800 
14,572 

43,315 
1,004 
1,971 
15,599 
4,576 
20,165 

35,611 
2,062 
1,968 
6,037 
1,342 

24,202 

36,786 
1,651 
3,018 
5,973 
20,144 

65,718 
26,813 
1,246 
1,406 
6,904 

30,350 

60,974 
6,782 
1,268 
4,002 

12,461 
27,461 

Number 
ot 

stores 

Nombre 
de 

magasins 

515 
167 
85 

263 

162 
96 

467 
376 
33 
56 
32 
33 
26 

196 

135 
24 

111 

1,641 
1,092 

649 
83 

466 

342 
60 
62 
60 

160 

415 
6 

37 
207 
44 

121 

502 
75 
49 

139 
40 

199 

458 
43 
88 

116 
211 

798 
330 
32 
48 
67 

321 

768 
125 
46 
131 
212 
246 

Sales 

Ventes 

1941 

t • 

11,696,488 
6,597,600 
2,434,000 
2,664,800 

3,156,988 
2,711,600 

446,400 

27,284,308 
21,226,700 
6,057,600 

672,100 
1,342,500 

567,200 
711,700 
500,600 

2,263,600 

1,813,808 
642,900 

1,170,900 

47,286,308 
39,989,900 
7,296,400 
1,392,400 
5,904,000 

7,020,700 
1,677,900 
1,502,700 
2,275,000 
1,565,100 

.11,456,288 
95,300 

622,600 
8,081,300 
1,184,300 
1,572,700 

9,048,088 
1,316,200 

626,200 
4,803,100 

518,800 
1,783,700 

6,605,388 
652,300 

1,497,700 
2,504,800 
2,060,600 

23,469,768 
15,511,600 

792,400 
813,100 

2,144,600 
4,148,100 

17,792,188 
3,062,400 

686,400 
3,807,500 
6,951,000 
3,285,800 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks 
en magasin 

k la Un 
de I'annee 

(prix coiitant) 

1,991,088 
1,103,600 
370,800 
616,600 

552,608 
466,800 
85,800 

3,347,300 
2,678,400 

668,900 

89,600 
150,800 
60,400 
99,700 
49,700 
228,800 

495,408 
139,200 
356,200 

6,418,308 
6,228,700 

1,189,600 

266,600 
924,100 

1,062,408 
309,100 
181,600 
351,100 
220,600 

1,785,308 
20,000 
127,800 

1,117,800 
216,600 
303,100 

1,548,708 
247,900 
106,100 
703,900 
•99,800 
391,000 

1,207,888 
97,900 
272,800 
427,800 
409,300 

2,536,388 
1,473,300 
128,200 
120,900 
224,300 
689,600 

2,959,208 
459,200 
138,500 
691,200 

1,039,600 
630,700 

Employment and wage facts 

Emploiement et remuneration 

Full-time employees 

Personnel k temps entier 

Male 

Hommes 

583 
358 
113 
112 

174 
162 
12 

1,250 
972 
278 
28 
64 
26 
25 
28 

107 

72 
29 
43 

2,475 
2,154 

321 
66 

256 

428 
98 
80 

109 
133 

644 
5 

19 
455 
72 
93 

489 
71 
30 

239 
14 
55 

323 
23 
90 

129 
81 

736 
46 
37 
78 

197 

885 
156 
24 

185 
343 
97 

Female 

Femmes 

291 
181 
61 
49 

75 
71 
4 

656 
649 
107 
10 
28 
9 

14 
12 
34 

68 
14 
44 

1,414 
1,297 

117 
40 
77 

185 
37 
33 
65 
60 

314 
3 

12 
226 
35 
38 

210 
15 
24 

143 
4 

24 

151 
13 
29 
67 
42 

474 
328 

9 
11 
26 

100 

482 
61 
11 
97 

191 
42 

Salaries 
and wages 

Salaires 
et gages 

778,498 
603,400 
166,200 
100,800 

225,488 
216,200 
10,200 

2,173,408 
1,831,300 

342,100 

28,300 
88,800 
31,100 
34,100 
24,400 
135,400 . 

81,108 
35,400 
45,700 

4,153,686 
3,811,400 

342,200 

88,600 
253,600 

478,886 
129,900 
93,600 
153,800 
101,600 

934,368 
6,200 

23,600 
729,400 
91,300 
83,800 

631,808 
89,300 
30,200 
349,400 
12,900 
49,200 

351,300 
23,900 
93,300 

168,600 
75,600 

1,620,168 
1,170,600 

42,700 
36,800 

106,300 
263,700 

1,182,386 
204,500 
31,500 

247,100 
522,100 
97,100 

(') Includes Tavistock (part)—(») Comprend une partie de Tavistock. 
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Table 7.—Summary of Retail Merchandise Trade, 1911, by Counties or Census Divisions and for 
Incorporated Places of 1,000 Population or Over—Con. 

, 

Locality—Localite 

ONTAEIO-Con .—su i t e 

Vankleek Hill 

Orillia 

Popula
tion 
1941 

30,083 
5,765 

24,318 

31,539 
6,020 
2,160 

23,359 

49,694 
3,013 
1,015 
1,777 
3,635 

17,038 
1,066 

22,680 

47,392 
1,113 
1,349 

25,360 
19,680 

25,261 
6,263 
1,118 
1,436 

16,445 

16,750 
3,901 
1,036 

11,813 

19,132 
6,897 
1,206 

12,030 

54,728 
3,895 
1,198 
1,088 

11,159 
5,611 

31,869 

17,448 
1,021 
2,040 

14,387 

87,657 
1,733 
9,726 
1,033 
6,270 
6,800 
9,798 
4,521 
1,085 
1,026 

45,066 

40,985 
14,117 
26,788 

>f u m b e r 
ot 

stores 

J^ombre 
d e , 

magasins 

344 
87 

257 

427 
117 
37 

273 

684 
70, 
29 
53 
81 

249 
38 

186 

667 
33 
28 

370 
136 

291 
98 
13 
32 

148 

182 
85 
28 
69 

217 
94 
23 

100 

665 
71 
20 
34 

163 
105 
272 

178 
26 
36 

109 

1,264 
61 

191 
39 

106 
106 
198 
53 
35 
14 

472 

497 
242 
256 

Sales 

Ventes 

1941 

S 

7,646,988 
4,306,700 
3,340,200 

8,458,708 
3,468,000 
1,730,900 
3,259,800 

15,180,588 
1,811,200 

528,000 
1,024,600 
1,600,900 
8,023,300 

669,500 
2,013,300 

16,980,890 
414,300 
591,100 

14,634,400 
1,441,000 

4,166,660 
2,045,200 

151,300 
572,100 

1,338,000 

4,109,088 
3,091,200 

327,000 
690,800 

4,672,980 
3,016,000 

445,400 
1,212,500 

12,561,388 
1,472,200 

309,300 
794,100 

5,136,600 
2,380,400 
2,468,700 

2,439,388 
482,300 
389,600 

1,567,400 

26,360,700 
879,000 

7; 419,000 
420,100 

3,178,200 
2,990,100 
5,661,900 
1,123,900 

680,600 
138,900 

3,859,000 

11,020,788 
7,597,900 
3,422,800 

Stocks 
on hand, 

end ot year 
(at cost) 

Stocks 
en magasin' 

^ l a fin 
de I'annee 

'prix coutant) 

i 

1,114,600 
543,500 
671,000 

1,075,908 
446,800 
245,500 
383,600 

2,578,888 
337,100 
125,300 
210,700 
318,900 

1,131,400 
118,900 
394,000 

2,542,300 
99,200 

100,800 
2,099,300 

243,000 

873,180 
310,700 

25,600 
136,300 
400,600 

753,488 
689,600 

57,700 
106,100 

869,200 
652,700 

88,800 
227,700 

2,236,408 
280,100 

68,600 
181,200 
766,300 
414,400 
529,800 

553,400 
92,600 
86,800 

374,000 

4,153,300 
147,300 
936,700 
68,300 

425,800 
698,600 
955,900 
144,300 
136,800 
32,600 

707,000 

1,874,288 
1,273,200 

601,000 

Employmen t and wage facts 

Emploiement et remuneration 

Full- t ime employees 

Personnel il t emps entier 

Male 

Eommes 

484 
210 
274 

423 
180 
95 

148 

780 
86 
21 
58 
93 

447 
22 
66 

886 
18 
20 

781 
67 

189 
98 

8 
• 27 

56 

194 
153 

11 
30 

232 
155 
26 
61 

567 
^ 71 

12 
34 

263 
109 
88 

91 
26 
17 
48 

1,325 
38 

429 
19 

131 
153 

•296 
66 
29 

4 
170 

662 
390 
172 

F e m a l e 

F e m m e s 

272 
124 
148 

142 
66 
27 
49 

368 
46 

8 
26 
43 

237 
2 
9 

466 
7 
4 

414 
• 40 

73 
50 

4 
4 

15 

95 
86 

3 
6 

116 
88 

6 
22 

326 
32 

9 
16 

166 
66 
47 

24 
7 
5 

12 

691 
21 

107 
14 
70 
84 

171 
26 
14 
3 

91 

218 
186 
32 

Salaries 
and wages 

Salaires 
et gages 

489,906 
307,000 
182,900 

550,908 
249,900 
140,600 
160,400 

997,708 
105,400 
20,600 
65,500 
87,900 

655,300 
19,200 
64,600 

1,251,806 
21,100 
21,100 

1,158,400 
51,200 

179,880 
103,000 

6,400 
22,000 
49,400 

238,408 
201,600 

10,200 
26,600 

312,700 
227,100 

28,800 
66,800 

720,608 
86,600 
14,600 
37,100 

366,100 
136,700 
80,700 

77,000 
16,600 
14,400 
46,100 

1,725,508 
49,600 

616,900 
20,400 

166,000 
213,000 
426,400 

61,900 
32,700 

5,000 
132,800 

743,788 
604,000 
139,700 

C) Includes part in Oxford County. 
C) Comprend une partie dans le comt€ d'Oxford. 
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Tableau 7.—Relev€ du commerce de d€tail, 1941, pour les comtds ou les divisions 
et Ies localitds incorpordes de 1,000 ou plus—suite 

Locality—Local it6 

O N T ARIO-Con.—sui te 

Tota l of places under 30,000 \ 
Tota l des endroits de moins de 30,000../ 

Copper Cliff 

For t William 
Tota l of places under 30,000 1 
To ta l des endroits de moins de 30,000../ 

Coba l t 

Victoria 

To ta l des endroits de moins de 30,000../ 

Ga i t 

Welland..-

Fonthi l l 

Thoro ld 
Welland 

Well ington 

To ta l of places under 30,000 1 
Tota l des endroits de moins de 30,000.. j 

York 

Tota l des endroits de moins de 30,000.. / 

Forest Hill 

Popula
tion 
1941 

80,815 

32,203 

48,612 

1,641 
2,245 
3,732 

40,994 
85,200 
30,586 

54,616 

2,979 
24,426 
27,210 

58,684 
2,376 
1,262 
2,268 
1,464 
3,019 

40,216 

25,934 
1,002 
1,158 
8,403 

16,371 

98,720 
35,657 

63,063 

2,012 
16,346 
3,058 
1,402 
6,704 
9,025 

26,616 
93,836 

1,385 
1,000 
6,695 
2,963 

20,689 
6,993 
6,306 

12,600 
36,606 

59,453 
1,247 
2,832 

23,273 
1,305 
1,892 
1,418 

27,486 

286,721 

166,337 

40,384 

6,276 
1,007 

34,101 
951,549 
667,457 

284,092 

2,726 
11,767 
6,183 

>f u m b e r 
ol 

stores 

M o m b r e 
. de 

magasins 

788 
366 
422 

26 
17 
26 

354 

975 
348 

627 

45 
294 
288 

607 
46 
33 
36 
24 
64 

406 

367 
33 
41 

160 
143 

1,280 
469 

811 

51 
237 

43 
39 

110 
107 
224 

1,336 
22 
16 

105 
48 

344 
129 
79 

222 
371 

844 
35 
61 

330 
46 
72 
47 

263 

2,468 

2,060 

408 

86 
19 

304 
11,671 

9,396 

2,275 

68 
63 
66 

Sales 

Ventes 

1941 

S 

28,723,508 

20,653,800 

8,068,700 

657,600 
340,600 

1,071,200 
6,099,300 

34,793,488 
15,230,300 

19,563,100 

1,702,600 
13,320,300 
4,640,300 

16,751,708 
749,800 
859,400 
643,400 
476,700 

3,135,300 
10,887,100 

7,855,200 
332,700 
467,400 

4,836,500 
.1,419,600 

36,665,488 
18,029,800 

18,636,600 

1,086,200 
8,148,800 

814,800 
670,100 

2,171,300 
2,977,600 
2,766,800 

39,915,708 
299,000 
244,800 

3,678,700 
748,400 

14,616,300 
3,607,500 
1,688,100 

10,213,400 
6,019,500 

19,171,188 
411,900 

1,412,400 
11,412,600 

599,400 
1,696,600 
1,043,100 
2,696,200 

93,856,288 

86,946,800 

6,903,400 

2,456,500 
378,000 

4,068,900 
448,229,686 
399,905,600 

48,324,000 
1,339,700 
1,987,300 
2,012,100 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks 
en magasin 

^ l a fin 
de I'annde. 

(prix coAtant) 

$ 
4,263,008 

2,720,800 

1,647,200 

87,500 
66,100 

200,300 
1,193,300 
4,641,600 

1,960,700 

2,680,900 

198,700 
1,679,800 

802,400 
2,649,600 

149,100 
163,900 

. 102,600 
91,600 

606,500 
1,637,000 

1,217,888 
76,000 
94,600 

765,600 
282,700 

6,386,968 
2,678,200 

2,708,700 

186,800 
1,046,400 

113,300 
130,600 
333,200 
391,700 
606,700 

5,218,280 
29,900 
32,700 

389,300 
72,900 

1,844,200 
639,100 
220,800 

1,367,700 
631,600 

2,898,208 
87,100 

217,000 
1,433,800 

148,100 
283,800 
174,600 
653,800 

11,169,108 
10,436,300 

733,800 

290,800 
52,500 

390,500 

61,565,180 
56,769,500 

4,795,600 

172,300 
174,100 
138,300 

de recen sement, 

Employmen t and wage facts 

Emploiement et remuneration 

Full- t ime employees 

Personnel k temps entier 

Male 

S o m m e s 

1,474 

1,119 

356 

31 
14 
57 

253 
1,649 

727 

922 

68 
620 
234 

1,187 
37 
39 
41 
19 

398 
673 

382 
19 
26 

280 
67 

1,777 
903 

874 

61 
388 
44 
32 

120 
133 
106 

1,754 
12 
12 

140 
39 

656 
146 
60 

407 
282 

812 
18 
67 

610 
28 
70 
47 
82 

4,402 
4,046 

367 

113 
14 

230 

27,991 
25,673 

2,318 
52 

108 
93 

Female 

? e m m e s 

835 
617 

208 

13 
7 

31 
167 

1,264 

601 

663 

64 
613 

06 
442 
24 
12 
10 
6 

101 
289 

188 
10 
9 

141 
28 

868 
625 

343 

16 
209 

9 
7 

43 
32 
27 

1,088 
10 
3 

66 
12 

448 
83 
27 

257 
192 

442 
7 

34 
306 

13 
34 
13 
36 

2,833 

2,680 

153 

38 
6 

110 
19,763 
19,000 

703 

27 
44 
75 

Salaries 
and wages 

Salairea 
et gages 

2,509,988 
2,041,600 

459,300 

31,800 
15,400 
94,700 

317,400 

2,915,500 
1,348,100 

1,667,400 

129,700 
1,143,700 

294,000 

1,734,608 
51,600 
58,700 
57,100 
38,500 

517,400 
1,011,300 

446,888 
16,500 
25,700 

361,500 
43,100 

2,722,300 
1,481,800 

1,240,500 

66,500 
663,103 

62,400 
32,300 

141,300 
184,700 
100,200 

2,758,280 
11,800 
10,000 

218,500 
51,200 

1,156,900 
222,700 

90,600 
739,200 
257,300 

1,162,688 
18,600 
84,SOD 

829,100 
27,300 
74,600 
46,100 
82,200 

8,191,388 
7,738,500 

452,800 

149,800 
17,800 

285,200 

51,163,108 
48,248,800 

2,919,300 

67,900 
167,400 
162,300 
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Tab!c 7. -Summary of KetaU Merchandise Trade, 1941, by Counties or Census Divisions and for 
Incorporated Places of 1,000 Population or Over—Con. 

Locality—LocalitS 
Popula

tion 
1941 

6,172 
1,204 
8,070 
4,026 
9,504 
1,345 
1,263 
1,051 
6,988 
6,740 
1,044 

218,029 

729,744 

27,813 

41,426 
1,427 

39,099 

24,781 
1,051 

23,730 

15,699 

48,424 
1,161 
6,495 

41,768 

395,342 
221,960 
73,382 
2,240 
1,456 
7,187 

18,157 
44,343 

36,669 
17,383 
10,286 

17,883 
1,346 
1,619 

14,838 

47,277 
4,915 
1,020 

41,342 

19,563 
2,292 

. 17,270 

26,637 
1,636 

25,001 
25,387 
26,833 
4,662 

21,371 
26,613 
12,658 
1,129 

10,930 

Number 
of 

stores 
— Nombre 
de 

magasins 

67 
36 
69 
77 

106 
39 
43 
30 
16 
90 
26 

1,500 

7,219 

238 

358 
31 

327 

278 
33 

245 

218 

371 
33 
46 

292 

3,043 
2,467 

570 
20 

. 47 
88 

133 
288 

453 
227 
226 

227 
36 
41 

150 

387 
64 
23 

300 

198 
46 

152 

338 
40 

298 
212 
242 
86 

166 
235 
117 
43 
74 

Sales 

Ventes 

1941 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks 
en magasin 

k la lin 
de I'annde 

(prix cofltant) 

Employment and wage facts 

Emploiement et remuneration 

FuU-time employees 

Personnel k temps entier . 

Male 

Hommes 

Female 

Femmes 

Salaries 
and wages 

Salaires 
et gages 

ONTABIO-Con.-fin 
York—Con.-fln 

Long Branch 
Markham 
Mimico 
Newmarket 
New Toronto 
Richmond Hill 
Stouffville 
Sutton 
Swansea 
Weston ~ 
Woodbridge 
Remainder of county—Autres.., 

MANITOBA 

Total 

Division No. 1 

Division No. 2 
Morden 
Remainder of division—Autres. 

Division No. 3 
Killarney 
Remainder of division—^Autres. 

Division No. i 

Division No.5 ^ . . 
Beausejour 
Transcona 
Remainder of division—Autres. 

Division No. 6 
Winnipeg 

Total of places under 30,000 1 
Total des endroits de moins de 30,000../ 

Brooklands •. 
Carman 
Portage la Prairie 
St. Boniface 
Remainder of division—Autres. 

Division No. 7. 
Brandon 
Remainder of division^Autres. 

Division No. 8 
Souris 
Virden 
Remainder of division—Autres. 

Division No. 9 
Selkirk 
Stonewall 
Remainder of division—Autres. 

Division No. 10.: 
Neepawa 
Remainder of division—^Autres. 

Division No. 11 
Minnedosa 
Remainder of division—Autres. 

Division No. 13 
Division No. 13 

Dauphin 
Remainder of division—Autres. 

Division No. 14 
Division No. 15 

Swan River 
Remainder of division—Autres. 

996,400 
625,600 

1,826,600 
2,040,400 
4,314,900 
1,011,400 

761,900 
356,100 
840,100 

3,519,700 
412,600 

26,380,300 

218,833,488 

2,878,186 

5,381,686 
662,300 

4,638,700 

3,456,380 
472,100 

2,984,200 

3,018,400 

4,768,490 
603,600 

1,368,700 
2,796,100 

147,834,808 
136,614,800 
10,410,000 

144,600 
933,600 

3,034,600 
2,963,400 
3,333,900 

11,820,380 
9,367,000 
2,453,300 

3,333,608 
675,200 
782,100 

1,876,300 

6,022,988 
1,464,800 

339,600 
4,218,500 

2,883,888 
1,229,700 
1,673,300 

3,888,700 
638,600 

3,250,200 
2,237,708 
4,576,700 
3,101,800 
1,468,900 
2,673,208 
1,436,700 

715,300 
720,400 

100,200 
79,600 

134,600 
292,400 
428,700 
105,600 
151,000 
65,600 
60,300 

408,300 
39,800 

2,442,000 

36,819,568 

412,368 

1,848,780 
109,500 
931,200 

766,408 
76,700 
689,700 

668,500 

809,288 
145,900 
174,200 
489,100 

18,693,906 
16,714,900 

11,700 
160,000 
601,100 
219,900 
486,300 

1,755,788 
1;248,000 
507,700 

664,500 
115,200 
133,900 
415,400 

720,900 
226,300 
58,200 
437,400 

580,988 
256,800 
324,100 

823,100 
105,700 
716,400 

441,088 

834,388 
472,100 
362,200 

674,688 

326,786 
142,800 

• 183,900 

54 
27 
73 
97 
216 
53 
38 
14 
28 
167 
14 

1,279 

11,628 

269 
41 
228 

145 
22 
123 

133 

28 
60 
122 

1,585 
1,109 

476 

6 
51 
175 
118 
126 

616 
527 

162 
50 
33 
79 

389 
70 
21 
218 

134 

161 
29 
132 

186 

219 
166 
53 

15 
36 
3 

323 

8,759 

18 

64 
15 
49 

55 
8 

47 

49 

89 
6 
26 
48 

7,279 
7,065 

214 

1 
26 
114 
31 
42 

413 
362 
61 

72 
11 
20 
41 

144 
30 
5 

109 

84 
44 
40 

48 
U 
37 

47 

126 
107 
19 

57,700 
23,700 
89,600 
118,000 
301,400 
66,000 
37,000 
12,400 
31,700 
230,800 
13,700 

1,649,800 

18,891,188 

71,168 

228,388 
36,000 
192,200 

133,008 
16,800 

117,200 

117,700 

223,408 
24,700 
75,100 
123,600 

15,394,308 

14,826,100 

668,200 

4,900 
58,700 
226,200 
148,000 
131,400 

938,700 
848,700 
82,000 

172,680 
62,300 
40,400 
79,900 

318,888 
78,000 
16,800 

216,000 

168,388 
116,300 
52,000 

142,968 
26,500 
116,400 

88,288 

272,368 
227,600 
44,800 

126,700 

78,688 
44,700 
25,300 
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Tableau 7.—Relev£ du commerce de detail, 1941, pour Ies comt€s ou les divisions de recensement, 
et les locaUtSs incorpordes de 1,000 ou plus—suite 

Locality—Localite 

MANlTOBA-Con.-fin 
Division No. 16 

The Paa 

SASKATCHEWAN 

Division No. 1 

Division No. 2, 

Division No. 3 

Division No. 4 

Division No. 5 

Division No. 6 

Total of places under 30,000 \ 
Total des endroits de moins de 30,000.. J 

Division No. 7 

Division No. 8 

Division No. 9 

Division No. 10 

Remainder of division—Autres 
Division No. 11 

Total of places under 30,000 ' 
Total des endroits de moins de 30,000.., 

Division No. 12 
Battleford 

Division No. 13 
Wilkie 

Division No. 14 
Melfort 

Tisdale 

Popula
tion 
1941 

38,219 
3,181 

35,038 

895,992 

34,171 
. 2,774 

31,397 

36,148 
6,179 

29,961 

38,648 
1,349 
1,666 

35,633 

22,368 
1,085 
1,603 

19,612 

51,022 
4,011 
1,096 

45,915 

188,816 
68,245 
60,571 
1,396 

49,176 

53,852 
20,753 
33,099 

43,845 
5,594 

37,251 
62,334 
1,200 
1,792 
5,677 

63,766 
43,287 
1,080 

42,127 
89,612 
43,027 
36,986 
1,138 

35,847 
34,673 
1,317 
1,930 
1,470 

29,956 
36,346 
1,232 

35,114 
65,166 
2,005 
1,334 
1,237 

60,690 

Number 
of 

stores 

Nombre 
de , 

magasins 

312 
63 

269 

.10,088 

486 
60 

346 

446 
66 

381 

580 
43 
26 

431 

363 
30 
49 

223 

531 
68 
25 

,438 

1,176 
686 
590 
37 

553 

625 
268 
357 

649 
92 

457 
673 
42 
56 
95 

480 
398 
28 

370 
1,059 

567 
492 
33 

459 
416 
21 
40 
40 

315 
481 
36 

446 
689 
55 
45 
38 

651 

Sales 

Ventes 

1941 

$ 
6,408,688 
1,105,000 
6,295,600 

186,885,888 

6,643,486 
1,769,100 
3,774,300 

6,916,160 
2,306,700 
3,608,400 

6,183,100 
1,063,400 

446,400 
4,683,300 

4,947,900 
1,226,800 
1,472,300 
2,248,800 

7,446,900 
1,367,100 

655,600 
5,424,200 

43,623,080 
37,929,300 
5,693,700 

616,200 
6,177,500 

14,241,588 
11,036,400 
3,206,100 

11,081,388 
4,175,100 
6,900,200 
8,590,880 

737,300 
884,800 

3,383,400 
3,585,300 
4,492,200 

710,200 
.3,782,000 
26,288,200 
20,780,000 
6,608,200 

641,400 
4,866,800 
6,329,168 

345,400 
1,089,800 
1,643,100 
3,350,800 
6,483,588 

627,500 
5,776,000 
9,328,208 
1,963,800 

708,600 
986,300 

6,669,500 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks 
en magasin 

k la fin 
de I'annee 

(prii coQtant) 

t 
1,508,400 

262,900 
1,246,600 

37,261,508 

1,167,188 
351,700 
815,400 

1,076,368 
270,000 
806,300 

. 1,313,808 
161,500 
101,300 

1,051,000 

1,136,486 
199,800 
328,800 
607,800 

1,682,608 
282,600 
161,500 

1,248,600 

7,410,088 
6,114,600 
1,295,500 

97,200 
1,198,300 

2,344,300 
1,643,900 

800,400 

2,196,808 
652,400 

1,644,400 
1,863,600 

180,600 
199,300 
553,800 
929,800 

1,153,400 
137,600 

1,015,800 
4,586,400 
3,310,300 
1,276,100 

120,600 
1,155,600 
1,466,788 

68,300 
200,600 
308,200 
829,700 

1,477,700 
132,000 

1,345,700 
2,132,100 

350,900 
145,700 
209,600 

1,426,900 

Employment and wage facts 

Emploiement et remuneration 

Full-time employees 

Personnel k tempii entier 

Male 

Sommes 

383 
lis 

215 

9,778 

252 
97 

165 

294 
138 
166 

292 
56 
27 

210 

261 
46 
96 

119 

399 
77 
64 

258 

2,486 
2,140 

266 
26 

240 

812 
. 660 

152 

616 
270 
346 
427 
46 
56 

196 
129 
215 
36 

179 
1,503 
1,253 

250 
39 

211 
283 
26 
48 
93 

116 
262 
39 

223 
437 
108 
41 
59 

229 

Female 

Femmes 

157 
22 

135 

4,871 

106 
61 
65 

96 
58 
38 

72 
17 
11 
44 

49 
9 

21 
19 

147 
39 
16 
92 

1,658 
1,684 

74 
11 
63 

445 
416 
29 

281 
132 
69 

209 
11 
28 

118 
62 
83 
22 
61 

939 
863 
76 
17 
69 
84 
2 

24 
27 
31 
71 
14 
67 

184 
62 
15 
20 
97 

Salaries 
and wages 

Salaires 
et gages 

441,988 
66,300 

376,600 

13,456,206 

253,268 
119,400 
133,800 

321,586 
178,600 
143,000 

!!85,988 
62,200 
32,100 

201,600 

289,300 
47,500 

137,700 
104,100 

372,308 
84,700 
46,900 

240,700 

4,099,768 
• 3,846.800 

252,900 
26,400 

226,500 

1,261,588 
1,126,600 

134,900 

757,388 
394,100 
363,200 
622,608 
42,200 
55,600 

300,600 
124,200 
231,788 
41,800 

189,000 
2,460,200 
2,161,300 

248,900 
46,000 

202,900 
»23,988 
29,100 
64,600 

116,700 
114,600 
275,788 
45,900 

229,800 
484,500 
148,800 
41,900 
62,300 
64,600 
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Table 7.—Summary of Retail Merchandise Trade, 1941, by Counties or Census Divisions and for 
Incorporated Places of 1,000 Population or Over—Con. 

Locality—Localite 

S A S K A T C H E W A N - C o n . - f i n 

Division No . 15 
H u m b o l d t 
Prince Alber t 
Rosthern 
Remainder of division—Autres. 

Division N o . 16 
N o r t h Batt leford 
Remainder of division—Autres. 

Division N o . 17 
Lloydminster C) 
Remainder of division—Autres. 

Division N o . 18 

A L B E B T A 

T o t a l . 

Division N o . 1 
Medicine H a t 
Tabe r 
Remainder of division—^Autres 

Divis ion N o . 2 
Blai rmore 
Cardstone . . . . 
Claresholm 
Coleman 
Lethbr idge 
MacLeod 
Magrath 
R a y m o n d 
Reniainder of division—Autres 

Divis ion N o . 3 
Redcliffe 
Remainder of division—Autres 

Division N o . 4 
H igh River 
Remainder of division—-Autres 

Division N o . 5 
Hanna ' 
Remainder of division—Autres 

Division No . 6 
Calgary 

To ta l of places under 30,000 ' 
T o t a l des endroits de moins de 30,000.., 

Drumhel ler 
Olds 
Remainder of division—Autres 

Division N o . 7 

Division N o . 8 
Camrose -. 
Innisfail 
Lacombe 
Ponoka 
R e d Deer 
Ste t t ler 
Wetaskiwin 
Remainder of division—^Autres 

Division N o . 9 

Divis ion N o . 10 
Vegreville 
Vermilion 
Remainder of divisions(^)—Autres('), 

DIzls lon N o . 11 ; 
Edmonton 

To ta l of places under 30,000 ' 
To ta l des endroits de moins de 30,000.. J 

Remainder of division—Autres 

Popula
tion 
1941 

,767 
508 

,149 
612 

,313 
745 
467 

,173 
624 

,121 

,639 

796,169 

29,695 
10,571 

1,331 
17,693 

68,663 
1,731 
1,864 
1,265 
1,870 

14,612 
1,912 
1,207 
2,089 

32,013 

15,518 
1,111 

14,407 

29,383 
1,430 

27,953 

18,936 
1,622 

17,304 

146,990 

88,904 

68,086 

2,748 
1,337 

54,001 
33,285 

67,638 
2,598 
1,223 
1,603 
1,306 
2,924 
1,296 
2,318 

54,363 

32,232 
58,887 

1,696 
1,408 

55,703 

149,193 

93,817 

56,376 

55,376 

N u m b e r 
of 

stores 

N o m b r e 
de 

magasins 

849 
51 

161 
31 

606 

529 
99 

430 

379 
61 

349 

88 

9,232 

361 
164 
39 

168 

723 
26 
50 
32 
36 

233 
51 
20 
27 

248 

196 
18 

178 

428 
50 

370 

235 
41 

194 

1,945 
1,181 

764 

80 
51 

633 

452 

785 
54 
41 
61 
48 
67 
49 
72 
403 

310 

645 
52 
46 
547 

1,584 

1,126 

458 

468 

Sales 

Ventes 

1941 

13,413,408 
1,278,600 
6,060,400 

439,000 
6,646,400 

7,194,100 
3,347,700 
3,846,400 

4,837,708 
1,247,700 
4,010,100 

1,026,468 

331,871,400 

9,382,308 
6,640,100 

811,600 
1,860,700 

21,115,880 
1,227,600 
1,137,000 

970,000 
999,100 

10,699,900 
1,485,100 

406,600 
688,700 

3,501,800 

2,971,998 
182,300 

2,789,600 

6,524,808 
1,275,200 
5,248,800 

3,588,888 
1,067,600 
2,441,200 

65,702,308 
61,813,900 

13,888,400 

3,026,900 
1,253,500 
9,608,000 

6,487,788 

18,475,168 
2,220,800 
1,141,100 
1,805,900 
1,316,100 
4,123,000 
1,310,500 
2,247,000 
4,310,700 

5,126,708 

8,631,988 
1,631,000 
1,154,800 
5,945,500 

53,483,700 

47,931,400 

5,472,300 

5,472,300 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks 
en magasin 

k la fin 
de I'annee 

(prix coutant) 

3,046,888 
302,200 

1,087,300 
142,600 

1,514,700 

1,755,400 
665,600 

1,089,800 

1,158,800 
270,200 
960,800 

353,400 

37,511,060 

1,530,880 
1,004,900 
153,600 
372,400 

3,365,888 
169,400 
184,600 
152,100 
144,700 

1,766,000 
207,000 
79,200 
117,500 
554,600 

575,808 
33,100 
542,700 

1,214,668 
236,300 
978,300 

736,980 
194,700 
542,200 

8,879,408 

7,381,800 

2,497,600 

464,900 
292,400 

1,750,300 
1,419,700 
3,492,088 
388,200 
222,800 
317,800 
253,400 
616,000 
289,100 
412,400 
992,300 

987,380 

2,070,680 
293,100 

' 238; 500 
1,539,000 

8,086,288 

7,069,300 

1,016,900 

1,016,900 

Employmen t and wage facts 

Emploiement e t remunerat ion 

Full- t ime employees 

Personnel k t emps entier 

Male 

H o m m e s 

.688 
77 

334 
33 

244 

358 
204 
154 

213 
- 71 

174 

52 

11,873 

384 
279 
41 
64 

1,864 
42 
54 
61 
36 

576 
94 
23 
34 

• 155 

132 
7 

126 

382 
71 

231 

164 
66 
98 

3,453 
2,818 

634 

162 
48 

434 

281 

951 
120 
59 

100 
74 

219 
75 

118 
186 

223 

414 
89 
64 

261 

2,878 
2,628 

250 

•250 

Female 

F e m m e s 

263 
32 

171 
5 

65 

165 
120 
45 

88 
26 
65 

11 

5,687 

284 
184 

10 
10 

451 
17 
13 
24 
17 

270 
39 
15 
6 

60 

32 
3 

29 

73 
19 
63 

43 
22 
21 

2,078 
1,802 

276 

63 
23 

190 

64 

333 
39 
23 
26 
24 

124 
21 
41 
34 

98 

113 
30 
27 
66 

1,966 
1,911 

65 

65 

Salaries 
and wages 

Salaires 
e t gages 

829,160 
89,600 
496,800 
21,200 
221,500 

428,200 
281,200 
147,000 

233,668 
81,400 
179,200 

76,868 

17,410,500 

611,808 
601,000 
51,200 
58,800 

1,577,588 
65,300 
64,500 
66,900 
53,300 
027,400 
132,200 
31,800 
47,400 
188,700 

145,408 
7,900 

137,500 

341,608 
85,200 
266,400 

191,600 
82,100 

109,600 

6,065,888 

5,226,300 

838,700 

241,000 
69,800 

627,900 
385,288 

1,245,988 
160,600 
70,300 

126,700 
105,300 
352,600 
102,600 
142,900 
186,000 

276,888 

474,188 
120,100 
78,000 

276,000 

5,211,700 
4,942,800 

268,900 

268,900 
(0 Includes t h a t par t of Lloydminster in Alber ta , b u t which is not included in division or provincial to ta ls . 
C) Comprend la part ie de L loydmins te r qui se t rouve en Albe r t a mais qui ne figure pas dans les totaux de la division 

ou de la province. 
C) Includes t h e Alber ta par t of L loydmins te r only. 
C) Comprend la part ie de I 'Alber ta de I Jovdmins t e r seulement. 
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Tableau 7.—Releve du commerce de d£tail, 1941, pour les comt£s ou les divisions de recensement, 
et les localitds Incorpordes de 1,000 ou plus—suite 

Locahty—Localite 
Popula

tion 
1941 

17,431 
1,499 

16,932 

33,172 
1,018 

32,154 

47,899 

17,484 

38,349 
1,724 

28,625 

9,712 

817,861 

21,345 
2,668 
2,545 

16,232 

48,266 
1,153 
6,912 
2,106 
3,657 
9,392 

26,046 

61,685 
1,259 
5,118 
5,209 

40,019 

449,376 
276,363 

174,023 

3,675 
1,957 

21,967 
8,914 
1,639 
1,512 

134,459 

150,487 
44,068 

106,339 

1,807 
1,737 
2,189 
1,706 
6,635 
4,684 

87,681 

38,718 
6,959 

24,761 

14,,344 

25,276 
2,027 

23,249 

18,851 
6,714 

11,337 

8,481 

N u m b e r 
of 

stores 

— N o m b r e 
de 

magasins 

178 
38 

140 

388 
39 

261 

489 

188 

336 
57 

273 

89 

11,253 

383 
77 
40 

. 185 

612 
31 

127 
61 
38 

139 
226 

683 
32 

102 
129 
419 

6,303 
4,351 

1,952 

107 
62 

378 
129 
21 
21 

1,234 

2,188 
890 

• 1 ,210 

28 
70 
98 
40 

176 
97 

701 
434 
149 
275 

130 

324 
61 

263 

254 
132 

• 122 

> 123 

Sales 

Ventea 

1941 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks 
en magasin 

k la fin 
de rann6e 

(prix coiitant) 

Employment and wage facts 

Emploiement et r6mun6ratioD 

Full-time employees 

Personnel k temps entier 

Male 

H o m m e s 

97 
41 
56 

133 
51 
81 

244 

86 

217 
87 

130 

52 

16,496 

384 
104 
50 

230 

748 
24 

254 
61 
47 

274 
00 

793 
26 

168 
238 
361 

10,044 
8,062 

1,982 

209 
72 

684 
179 

11 
16 

812 

3,387 
2,101 

1,206 

21 
153 
155 
36 

310 
127 
404 

401 
224 
177 

129 

283 
78 

205 

339 
198 
141 

76 

Female 

F e m m e s 

32 
13 
19 

38 
16 
22 

64 

28 
62 
32 
30 

11 

9,153 

143 
33 
29 
81 

286 
8 

79 
20 
21 

126 
32 

284 
10 
59 
82 

133 

6,185 
6,359 

746 

- 65 
22 

348 
63 

9 
1 

238 

1,881 
1,399 

482 

8 
34 
39 
• 9 

168 
61 

183 

168 
06 
72 

47 

77 
19 

58 
136 
102 
34 

26 

Salaries 
and wages 

Salaires . 
et gages 

ALBEETA-Con.—En 
Division No. 12i 

Edson 
Remainder of division—^Autres... 

Division No. 13 
St. Paul 
Remainder of division—Autres... 

Division No. 14 
Division No. 15 
Division No. 16 

Grande Prairie 
Remainder of division—Autres... 

Division No. 17 

BBITISH COLUMBIA 

COLOMBIE BBITANNIQUE 
Total 

Division No. 1 
Cranbrook 
Fernie 
Remainder of division—Autres... 

Division No. 2 
Creston 
Nelson 
Revelstoke 
Rossland 
Trail 
Remainder of division—Autres... 

Division No. 3 
Grand Forks 
Kelowna 
Vernon 
Remainder of division—Autres... 

Division No. 4 
Vancouver 

Total of places under 30,000 \ 
Total des endroits de moins de 30,000.. J 

Chilliwack 
Mission 
New Westminster .' 
North Vancouver 
Port Coquitlam 
Port Moody 
Remainder of division—Autres 

Division No. 5 
Victoria 

Total of places under 30,000 
Total des endroits de moins de 30,000. 

Albemi 
Courtenay ; 
Duncan 
Ladysmith 
Nanaimo : 
Port Albemi 
Remainder of division—Autres 

Division No. 6. 
Kamloops 
Remainder of division—Autres 

Division No. 7. 
Division No. 8 ' 

Prince George 
Remainder of division—Autres 

DIrisionNo. 9 
Prince Rupert 
Remainder of division—Autres. 

Division No. 10 

2,670,988 
883,400 

1,787,500 
3,282,188 

862,100 
2,430,000 
5,643,786 
2,228,500 
6,888,808 
1,861,300 
3,229,500 

914,208 

309,572,688 
6,876,768 
1,937,800 

969,100 
3,909,800 

14,982,008 
431,000 

4,188,800 
1,073,300 
1,108,700 
6,717,000 
2,383,200 

14,906,680 
505,400 

3,037,700 
3,705,100 
7,658,400 

184,796,700 
145,204,800 
39,591,900 
3,605,700 
1,510,800 

13,063,600 
2,886,300 

347,000 
286,900 

17,893,700 
61,896,988 
36,761,400 
25,135,500 

610,000 
2,679,300 
2,510,600 
753,200 

6,858,400 
2,340,600 
10,683,400 

8,088 600 
3,838,900 
4,249,700 

2,784,380 

6,067,180 
1,676,600 
4,490,600 

7,364,880 
4,186,900 
3,177,900 

1,888,908 

464,688 
162,600 
312,000 

747,308 
. 175,200 

572,100 

1,233,988 

426,588 

1,883,768 
310,400 
773,300 

276,708 

44,958,888 

1,273,388 
366,900 
205,400 
701,000 

3,487,308 
81,600 
692,900 
196,200 
218,800 
886,100 
411,700 

2,698,408 
120,100 
642,700 
624,200 

1,311,400 

24,413,708 

19,472,000 

4,941,700 

602,800 
265,200 

1,550,300 
283,300 
28,100 
28,400 

2,183,600 
8,891,986 
5,368,000 

3,633,900 

99,900 
397,100 
418,900 
133,800 
920,000 
363,300 

1,300,900 

1,523,208 
609,100 
914,100 

478,288 

1,288,808 
299,700 
989,100 

1,321,108 
717,100 
604,000 

498,108 

138,766 
69,700 
71,000 

146,988 
61,600 
85,300 

267,888 

186,308 

268,608 
120,000 
140,600 

63,388 

28,361,288 

525,268 
159,500 
78,800 
286,900 

1,137,680 
' . 29,700 

404,400 
61,400 
82,000 
448,400 
111,700 

1,321,688 
36,200 
275,300 
361,700 
548,800 

18,154,908' 
15,284,400 

2,870,500 

331,000 
94,400 

1,234,600 
211,600 
16,200 
16,000 
967,900 

5,548,508 
3,813,000 

1,727,500 

30,800 
217,900 
223,500 
44,700 
485,600 
183,800 
541,300 

686,388 
350,700 
256,600 

184,868 

367,188 
100,100 

261,000 
527,100 
325,400 
201,700 

96,788 
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Table 8.—Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over 

An (x) indicates t h a t figures are wi thhe ld to avoid disclosing individual operations, bu t these are included 
in t he to ta ls . 

( S a l e s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

Local i ty 

Locali te 

Kind-of-business group—Groupe des genres 

All stores 
to ta l 

Tous magasins 
to ta l 

Stores Sales 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Maga- Ventes 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

Stores Sales 

Apparel 
group 

Groupe du 
ve tement 

Maga- Ventes 

Furni ture , 
household 

and 
radio 
group 

Groupe des 
meubles . 

articles de 
menage 
et radio 

Stores Sales 

Food 
group 

Groupe 
alimentaire 

Maga-
Ventes 

P B I N C E E D W A B D I S L A N D 

I L E D U P B I N C E - f i D O U A B D 

Total 

Kings 
Souris 
Remainder of county—Autres 

Prince 
Summers ide 
Remainder of coun ty—Aut re s— 

Q u e e n s 
Charlot te town 
Remainder of coun ty—Aut re s— 

N O V A S C O T I A 

N O U V E L L E - f i C O S S E 

Total., 
Annapol i s 

Bridgetown 
Middleton 
Remainder of county—Autres. 

Ant igon i sh 
Antigonish 
Remainder of county—Autres. 

Cape Bre ton . 
Dominion 
Glace B a y 
Louisburg 
New Waterford 
N o r t h Sydney 
Sydney 
Sydney Mines 
Remainder of county—Autres. 

Colchester 
Truro 
Remainder of county—Autres. 

Cumber land 
Amher s t 
Joggins 
Oxford 
Par r sboro 
Springhill 
Remainder of county—Autres. 

DIgby 
D i g b y ; 
Remainder of county—Autres. , 

163 
20 

143 

272 
75 

197 

428 
247 
181 

6,798 

242 
39 
37 

166 

115 
61 
54 

1,275 
43 

293 
16 

120 
103 
354 
93 

263 

338 
176 
164 

448 
127 

16 
27 
42 
92 

144 

271 
61 

220 

15,936 

1,888 
527 

1,361 

5,843 
3,459 
2,384 

8,285 
6,787 
1,418 

165,834 

2,766 
498 
898 

1,370 

2,798 
2,165 

633 

32,337 
646 

7,230 
154 

2,720 
2,786 

14,779 
2,036 
1,986 

18,931 
8,536 
2,384 

9,186 
4,307 

148 
307 
699 

2,436 
1,390 

2,640 
1,201 
1,439 

16 

235 

13 
4 
3 
6 

8 
5 

2,847 

(x) 
(J) 

2,156 
2,083 

72 

(X) 
(X) 

25,478 

275 
77 

110 

327 
222 
105 

6,319 
195 

1,856 

529 
2,068 

833 
158 

694 

1,347 
789 

( x ) ' 
(s) 

510 

198 
(x) 
(X) 

3,887 

1,395 
381 

1,014 

1,655 

1,555 

937 

937 

785 

44 
1 
1 

42 

18 

18 

29 

12,146 

548 
(x) 
(x) 

383 

302 

397 

(x) 

(x) 

1,199 

1,199 

1,026 

(x)" 
122 

(%)_ 
846 

615 

615 

488 

100 

29 

1,205 

(x) 

68 
(x) 
M 
1,123 
(x) 
(x) 

13,821 

191 
63 

106 
23 

159 
(X) 

(x) 

2,744 

w 
646 

(x) 
339 
223 

1,468 
153 

(X) 
939 

(X) 
(x) 

681 
443 

28 
42 

145 

106 
77 
29 

11 

121 

25 

145 

14 

(x) 
(X) 
(x) 

(x). 
(x) 

3,885 

83 
(x) 
(X) 
(x) 

926 

192 

(x)' 
40 

590 
(x) 

171 
171 

193 
123 

Cx) 
W 
(x) 

(X) 
(X) 

74 
8 

66 

103 
23 
80 

186 
107 
79 

3,148 

79 
8 
8 

63 

40 
18 
22 

777 
31 

74 
46 

176 
61 

193 

114 
57 
67 

198 
61 
11 
8 

18 
47 
55 

113 
16 
97 

2,616 

271 
62 

| £ 2 0 9 
M«( 
679 
233 
446 

1,667 
1,369 
298 

40,926 

488 
144 
120 
224 

467 
375 

18,617 
276 

2,432 
•»|40 
1,017 
1,074 
4,013 
477 

1,189 

2,129 
1,702 
427 

2,429 
844 
66 
64 
172 
989 
304 

699 
202 
397 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour les comtfis ou Ies divisions de 
recensement, et les localit€s Incorpordes de 1,000 ou plus 

Un (x) indiq e que les chiffres ne sont pas donn6s afin do ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

(Les ventes sont indiqudes en milliers de doUars) 

de commerce 

Building 
materials 

group 

Groupe des 
mater iaux 

do 
construction 

Stores 

17 

2 

2 

2 
1 
1 

13 
11 
2 

160 

9 
2 
2 
6 

2 
2 

26 
1 
3 

6 
3 
9 
2 
2 

12 
10 
2 

13 
3 

2 
1 
6 
2 

8 
4 
4 

1 

Sales 

701 

(x) 

(x)" 

Cx) 
Cx 

U) 
694 

C'') 
w 

7,268 

131 
CI) 
CI) 

39 

Cx) 
Cx) 

1,673 
Cx) 

401 

135 
34 

863 
CI) 

(xS 
497 

CI) 
Cx) 

231 
136 

Cx) 
CI) 

66 
CI) 

75 
61 
14 

Res taurant 
group 

Groupe des 
restaurants 

Maga
sins 

29 

1 
1 

-
13 
8 
6 

15 
12 
3 

437 

9 
. 2 

1 
6 

7 
5 
2 

59 

_ 
8 
1 
6 
7 

31 
3 
4 

28 
20 
8 

29 
12 
_ 

2 
5 
3 
7 

17 
3 

14 

Ventes 

436 

Cx) 
Cx) 

Cx) 
d) 
CI) 

293 
289 

4 

4,919 

28 
Cx) 
Cx) 

14 

( i ) 
(x) 
CI) 

848 

_ 
169 s 
40 

- 569 
30 
3 

329 
284 

46 

196 
121 
_ 

CI) 
42 

CI) 
16 

19 
7 

12 

Automot ive 
group 

Groupe de 
I 'automobile 

Stores 

88 

12 
1 

11 

25 
10 
15 

61 
28 
23 

599 

27 
6 
4 

17 

16 
7 
3 

72 
2 

13 
2 
4 
9 

26 
5 

11 

61 
22 
29 

40 
11 

1 
3 
3 
7 

16 

21 
8 

16 

Sales 

1,844 

61 
Cx) 
Cx) 

670 
522 
149 

1,110 
960 
160 

28,973 

625 
73 

292 
260 

766 
741 
25 

4,961 
(x) 

846 
Ci) 

120 
433 

3,232 
101 
184 

2,568 
2,149 

419 

1,916 
1,112 
Cx) 
Ci) 

160 
453 
150 

749 
620 
229 

Othe r 
retail stores 

group 

Groupe des 
autres 

magasins 
de detai l 

Maga
sins 

114 

14 
4 

10 

44 
23 
21 

56 
60 

6 

817 

36 
8 
7 

21 

23 
18 
5 

119 
3 

26 
2 

11 
11 
49 

5 
12 

41 
33 
8 

57 
28 

1 
2 
6 
9 

11 

27 
8 

19 

Ventes 

2,255 

90 
31 
69 

577 
444 
133 

1,588 
1,567 

20 

27,626 

406 
75 

133 
197 

582 
479 
103 

3,962 
Cx) 

SOO 
(x) 

366 
413 

1,995 
250 
36 

2,486 
2,148 

267 

1,178 
739 

(x) 
Cx) 

120 
202 

62 

271 
145 
126 

Individual kinds of business 
(Included also in group total l ) 

Genres — particuliers d'aJTaires 
(Compris egalement dans totaux des groupes) 

Grocery and 
combination 

stores 

Epiceries e t 
epiceries e t 
boucheries 
combinees 

Stores 

393 

. ' 6 8 
5 

56 

81 
13 
68 

152 
81 
71 

2,315 

57 
6 
7 

46 

26 
10 
16 

623 
16 

134 
6 

36 
32 

122 
44 

134 

76 
42 
34 

151 
46 

7 
6 

15 
40 
38 

83 
10 
73 

Sales 

2,144 

219 
39 

180 

647 
140 
406 

1,378 
1,117 

262 

35,087 

411 
124 
116 
170 

368 
293 

75 

9,557 
248 

2,180 
37 

872 
1,006 
3,711 

412 
1,093 

1,785 
1,476 

308 

2,183 
803 
46 
39 

166 
902 
228 

51? 
184 
333 

Motor , 
vehicle 
dealers 

Marchands de 
vehicules-

moteur 

Maga
sins 

11 

_ 
-
-

4 
4 

-
7 
6 
1 

116 

7 
1 
3 
3 

3 
3 

-
18 

-6 

-
-

2 
11 

-
-
10 
8 
2 

10 
4 

-
-

1 
4 
1 

6 
4 
2 

Ventes 

1,040 

_ 
-
-

365 
365 

-
675 

( I ) 
CI) 

28,162 

426 
Ci) 
CI) 
CI) 

Cx) 
680 

-
3,524 

-
Cx) 

-
Cx) 
2,684 

-
-

1,780 
Cx) 
Cx) 

1,626 
914 

-
-

( I ) 
CI) 
CI) 

CI) 
CI) 
CI) 

Garages 

Garages 

Stores 

22 

3 

-
3 

5 
2 
3 

14 
8 
6 

98 

-

-
• -

-

-1 

-
-

2 

2 

-
2 

Sales 

170 

Cx) 
-

Cx) 

45 
Cx) 
Cx). 

113 
94 
19 

1,518 

16 
Cx) 

-
Cx) 

• Cx) 
Cx) 
CI) 

386 

-
CI) 

-
-

Cx) 
Cx) 
CI) 

61 

96 
CI) 
CI) 

67 
Cx) 

-
CI) 

-
-

CI) 

Cx) 
-

Cx) 

Filling 
s tat ions 

Pos tes 
d'essence 

Maga
sins 

52 

9 
1 
8 

15 
3 

12 

28 
13 
15 

359 

16 
4 
1 

11 

5 
3 
2 

42 
2 
6 
2 
4 
6 

11 
4 
8 

32 
10 
22 

23 
4 
1 
2 
2 
2 

12 

16 
4 

12 

Ventes 

623 

( I ) 
Cx) 

40 

Cx) 
Cx) 
CI) 

311 
195 
116 

6,876 

183 
Cx) 
CI) 

90 

69 
Cx) 
CI) 

1,864 
CI) 

132 
Cx) 

120 
142 
433 

Cx) 
124 

634 
364 
270 

295 
137 

d) 
CI) 
CI) 
CI) 

96 

199 
CI) 
Cx) 

Drug stores 

Pharmac ies 

Stores 

23 

3 
1 
2 

9 
4 
6 

11 
11 

155 

6 
1 
2 
3 

4 
4 

~ 
25 

1 
6 
1 
2 
3 

11 
2 

~ 
6 
6 
2 

10 
3 

-1 
2 
2 
2 

4 
2 
2 

Sales 

447 

27 
CI) 
CI) 

166 
108 
49 

265 
265 

4,337 

95 
CI) 
CI) 

46 

42 
42 

~ 
708 

CI) 
139 

CI) 
85 

364 
Cx) 

~ 
319 

Cx) 
Cx) 

237 
124 

-
CI) 
Cx) 
Cx) 
Cx) 

38 
CI) 
Cx) 

d 
Z 

1 

2 
3 
4 

5 
6 
7 

S 
9 

10 

11 

12 
13 
14 
15 

16 
17 
18 

19 
20 
21 
22 
23 
24 
26 
26 
27 

28 
29 
30 

31 
32 
33 
34 
36 
38 
37 

38 
39 
40 
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Table 8.—Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

(Sales are shown in thousands of dollars) 

d 

z 

I 
2. 
3 
4 

6 
6 
7 

8 
9 

10 
11 
12 

13 
14 
16 
16 

17 
18 
19 
20 

21 
22 
23 
24 
25 

26 
2n 
2.8 
29 
30 
31 
32 

33 
34 
35 

36 

37 
38 
39 
40 

41 

42 
43 
44 
45 

Local i ty 

Locali te 

NOVA SCOTlA-^Con. 

NOUVELLE-fiCOSSE-fin 

Guysborough 

Remainder of county—Autres 

Hal l fas 

Tota l of places under 30,000 1 
Tota l des endroits de moins de 30,000) 

Remainder of county—^Autres 

H a n t s 

I n v e r n e s s 

Remainder of county—Autres 

K i n g s 

Wolfville 

L u n e n b u r g 

P i c t o u 

Remainder of county—Autres 

B I c h m o n d 

Remainder of county—Autres 

Victoria 

Kind-of-business group—Groupe des genres 

All stores 
to ta l 

Tous magasins, 
to ta l 

Stores 

176 
18 
20 

138 

1,396 
915 
481 

147 
334 

237 
71 

166 

219 
32 

• 25 
162 

309 
83 
50 

176 

. 418 
81 
66 
25 

238 

586 
168 
56 
74 
27 
61 

120 

163 
69 
84 

119 

171 
22 
20 

129 

95 

318 
12 

151 
156 

Sales 

1,686 
326 
389 
972 

60,796 
61,1,52 
9,638 
6,502 
3,137 

3,895 
2,113 
1,782 

2,081 
629 
294 

1,268 

7,795 
4,462 
1,117 
2,215 

6,465 
2,634 
1,884 

253 
1,794 

11,318 
6,429 
1,108 
1,423 

458 
881 

1,010 

2,451 
1,470 

981 

847 

1,697 
398 
540 
758 

591 

4,780 
73 

3,971 
736 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Maga
sins 

2 

1 

1 

26 
20 

6 
6 
1 

7 
4 
3 

7 
6 
1 
1 

14 
6 
4 
4 

IS 
4 
8 
2 
1 

25 
7 
5 
4 
2 
7 

6 
4 
1 

1 

4 

2 
2 

12 

11 
1 

Ventes 

Cx) 
CI) 

C I ) ' 

12,339 
12,109 

230 

CI) 
CI) 

291 
272 

19 

CI) 
CX) 
Cx). 
CI) 

597 
436 
114 
48 

672 
190 
462 

(I) 
Cx) 

1,233 
867 
134 

CI) 
CI) 

70 

241 
CI) 
Cx) 

CI) 

53 

C I ) " 
Cx) 

694 

C I ) " 
CI) 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

Stores 

67 
6 
5 

46 

79 

79 

79 

40 

40 

70 

2 
68 

40 

40 

68 

6 
63 

21 

21 

21 

21 

38 

41 
7 
3 

31 

27 

29 
4 

25 

Sales 

948 
241 
67 

642 

961 

961 

961 

839 

839 

958 

Cx)" 
Cx) 

876 

876 

912 

41 
871 

476 

476 

431 

431 

415 

717 
142 
243 
331 

388 

235 
Cx) 

CI)" 

Apparel 
group 

Groupe du 
ve tement 

Maga
sins 

5 
1 
1 
3 

111 

95 

16 

16 

14 
12 
2 

7 
3 
2 
2 

35 
15 
8 

12 

27 
12 
6 
1 
8 

43 
19 
9 
7 
3 
6 

13 
13 

3 
1 
1 
1 

1 

25 

25 

Ventes 

13 
CI) 
CI) 
CI) 

5,525 

4,990 

636 

636 

241 
Cx) 
Cx) 

77 
49 

Cx) 
CI) 

662 
376 
118 
69 

456 
273 

C I ) 
CX) 

74 

1,288 
1,083 

108 
60 
13 
24 

147 
147 

31 
Cx) 
C I ) 
Ci) 

(I) 

673 

673 

Furni ture , 
household 

and 
rad io 
group 

Groupe des 
meubles , 

articles de 
menage 
e t radio 

Stores 

1 

1 

36 

23 

3 

3 

4 
3 
1 

5 
3 
1 
1 

17 
6 
5 
2 
4 

13 

9 

1 

1 

2 

1 

1 

2 

2 

5 

4 
1 

Sales 

CI) 

CI) 

1,735 

1,595 

140 

140 

70 
Cx) 
CI) 

126 
Cx) 
Cx) 
Cx). 

198 
104 

Cx) 
Ci) 

23 

278 
262 

Cx)" 

Cx) 
Cx) 

C I ) 

Cx) 

Cx) 

Cx)" 

113 

CI)" 
CI) 

Food 
group 

Groupe 
al imentaire 

Maga
sins 

80 
3 

10 
67 

649 
408 
241 

71 
170 

89 
17 
72 

94 
19 
11 
64 

98 
18 
8 

72 

171 
26 
23 

8 
114 

238 
64 
21 
41 
16 
31 
57 

65 
25 
40 

62 

85 
8 
4 

73 

56 

156 
6 

56 
94 

Ventes 

382 
23 

149 
209 

13,359 
9,895 

2,090 
1,375 

1,813 
418 
695 

543 
235 

97 
210 

1,767 
716 
363 
628 

1,25S 
483 
291 

63 
422 

3,513 
1,346 

472 
618 
346 
393 
338 

535 
305 
230 

196 

467 
208 

63 
197 

173 

1,153 
12 

793 
346 
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Tableau 8.—Commerce de detail, 1911, par genres de commerce, pour Ies comt€s ou les divisions de 
recensement, et Ies localitds incorpordes de 1,000 ou plus—suite 

Un CI) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

(Les ventes sont indiqudes en milliers de dollars) 

de commerce 

Building 
mater ia ls 

group 

Groupe des 
mater iaux 

de 
construction 

Stores 

1 

-
-1 

29 
25 
4 
2 
2 

8 
6 
3 

1 
1 

-
-
13 

4 
6 
3 

12 
6 
2 
1 
4 

17 
6 
2 
4 

-3 
2 

2 
1 
1 

-
1 

-1 

-
-

6 

-3 
3 

Sales 

Cx) 

-
-CI) 

2,823 
2,583 

240 

CI) 
Cx) 

175 
143 
32 

CI) 
CI) 

-
378 

CI) 
Cx) 
CX) 

221 
61 

Cx) 
Cx) 
Cx) 

547 
273 

Cx) 
99 

-74 
Cx) 

Cx) 
CI) 
CI) 

-
CI) 

-
Cx) 

-
128 

-114 
6 

Res taurant 
group 

Groupe des 
restaurants 

Maga
sins 

3 
1 

-2 

156 
109 

47 

10 
37 

13 
6 
8 

10 
2 
2 
6 

22 
9 
6 
8 

16 
4 
3 
1 
8 

27 
14 
2 
3 
1 
3 
4 

11 
7 
4 

1 

7 
2 
2 
3 

1 

21 
1 

14 
6 

Ventes 

6 
Cx) 

-
Cx) 

2,558 
2,225 

333 

145 
189 

61 
39 
22 

39 
CI) 
( I ) 

17 

117 
74 
27 
16 

82 
40 

CI) 
Cx) 

12 

323 
245 

Cx) 
5 

CI) 
19 
34 

55 
46 

9 

Cx) 

45 
Cx) 
( I ) 

6 

Cx) 
145 

Cx) 
137 

Cx) 

Automotive 
group 

Groupe de 
I'automobile 

Stores 

11 
3 
2 
6 

92 
48 
44 

12 
32 

36 
- 11 

25 

16 
1 
4 

11 

45 
12 
7 

26 

48 
10 
8 
3 

19 

54 
21 

6 
5 
3 
3 

17 

18 
6 

12 

18 

16 
1 
4 

11 

7 

38 
1 

13 
16 

Sales 

119 
Cx) 
Cx) 

60 

8,246 
6,970 

2,276 

1,833 
443 

821 
723 
198 

183 
Cx) 
Cx) 

58 

2,438 
1,782 

184 
473 

1,616 
999 
387 
46 

184 

2,178 
1,637 

74 
199 
38 

109 
122 

438 
348 

80 

96 

247 
Cx) 
Cx) 

152 

92 

983 
Cx) 
Cx) 

1051 

Othe r 
retai l stores 

. group 

Groupe des 
autres 

magasins 
de detail 

Maga
sins 

16 
3 
2 

11 

238 
187 

41 

28 
13 

26 
14 
12 

14 
1 
3 

10 

37 
16 
11 
10 

44 
14 
11 
2 

17 

76 
.28 
12 
9 
2 
8 

17 

17 
13 
4 

7 

12 
3 
3 
6 

3 

34 

-25 
9 

Ventes 

223 
( i ) 

Cx) 
50 

13,245 
11,786 

1,459 

1,302 
167 

286 
232 
53 

281 
CI) 
( i ) 

47 

994 
789 
109 
96 

1,866 
. 385 
CI) 
( i ) 

. 169 

1,483 
726 
214 
294 

Cx) 
Cx) 

29 

386 
362 
24 

Cx) 

135 
19 
46 
61 

CI) 

745 

-656 
89 

Individual kinds of business 
(Included also in group totals) 

— Genres particuliers d'aiTaires 
(Compris egalement dans totaux des groupes) 

Grocery and 
combination 

stores 

Epiceries e t 
epiceries e t 
boucheries 
combinees 

Stores 

63 
2 
8 

62 

472 
287 

185 

48 
137 

71 
11 
60 

71 
14 
6 

51 

75 
12 
6 

67 

132 
17 
16 
6 

94 

182 
49 
14 
36 
11 
27 
45 

66 
21 
36 

49 

72 
5 
4 

63 

49 

108 
5 

33 
70 

Sales 

338 
( i ) 

CX) 
184 

11,088 
8,090 

2,990 

1,754 
1,236 

922 
367 
565 

431 
165 
70 

196 

1,347 
•644 
171 
631 

1,038 
409 
213 
60 

367 

2,974 
1,054 

381 
689 
276 
373 
301 

488 
269 
219 

179 

437 
201 

63 
173 

146 

887 
10 

660 
237 

Motor 
vehicle 
dealers 

Marchands de 
vehicules-

moteur 

Maga
sins 

1 

_ 1 

18 
12 

6 

6 
1 

5 
4 
1 

_ 
-
-
-
18 

6 
• 1 

3 

8 
6 
3 

-
-

8 
6 

-1 

-
i 

-
3 
3 

-
2 

2 

-
-2 

1 

4 

-
4 

-1 

Ventes 

Cx) 

Cx)" 

6,817 
4,284 

1,633 

d ) 
CI) 

529 
CI) 
CI) 

_ 
-
-
-

1,697 
( I ) 
( i ) 
CI) 

1,266 
888 
318 

-
-

1,316 
Cx) 

Cx) 

CI)" 

275 
275 

-
Cx) 

CI) 

-
CI) 

CI) 

623 

-622 

-1 

Garages 

Garages 

Stores 

, 4 
1 

-3 

14 
6 

9 

_ 
9 

7 
1 
6 

6 
1 
1 
4 

12 
1 
3 
8 

6 
1 

— I 
4 

• 7 

2 
1 
1 
1 

-2 

1 

.-1 

1 

5 
1 
1 
3 

2 

6 

-1 
6 

Sales 

37 
CX) 

CX)" 

488 
330 

78 

_ 
78 

89 
CX) 
( I ) 

42 
CI) 
Cx) 
Cx) 

157 
CI) 
Cx) 

103 

51 
CI) 

Cx)" 
Cx) 

92 
CI) 
( I ) 

(x) 
Cx) 

CI) 

( i ) 

Ci)~ 

Ci) 

36 
Cx) 
Cx) 
CI) 

Ci) 

23 

-
CI) 
CI) 

Filling 
stat ions 

Postes 
d'essence 

Maga
sins 

5 
1 
1 
3 

56 
26 

29 

7 
22 

22 
4 

18 

10 

-3 
7 

23 
6 
3 

14 

35 
3 
6 
2 

16 

37 
12 
4 
2 
2 
2 

16 

13 
3 

10 

7 

8 

-3 
6 

4 

17 
1 
6 

11 

Ventes 

48 
CI) 
(x) 
(x) 

1,919 
1,265 

664 

Cx) 
CI) 

287 
173 
113 

61 

-
( i ) 

Cx) 

649 
288 

60 
202 

341 
CI) 

69 
CI) 
CI) 

723 
347 

Cx) 
Cx) 
Cx) 
Cx) 
Cx) 

145 
74 

Cx) 

35 

99 

-73 
27 

13 

213 
Cx) 

117 
Cx) 

Drug stores 

Pharmac ies 

Stores 

1 

-1 

-
48 
41 

7 

5 
2 

5 
3 
2 

1 

-1 

-
7 
3 
2 
2 

7 
3 
2 
1 
1 

17 
6 
3 
3 
1 
2 
2 

4 
3 
1 

-' 
3 
1 
2 

-
-

6 

-4 
1 

Sales 

Cx) 

Cx) 

1,771 
1,512 

259 

Cx) 
Cx) 

97 
Cx) 
Cx) 

CI) 

CI)" 

181 
94 

Cx) 
CI) 

187 
84 

Cx) 
(x) 
Cx) 

358 
189 
61 
43 

Cx) 
Cx) 
Cx) 

137 
Cx) 
Cx) 

-
CI) 

G 

Z 

I 
2 
3 
4 

5 
6 
7 

S 
9 

10 
11 
12 

13 
14 
15 
16 

17 
18 
19 
20 

21 
22 
23 
24 
25 

26 
27 
28 
29 
30 
31 
32 

33 
34 
35 

36 

37 
(xj 38 
Cxj 

-
133 

-
Cx) 
Cx) 

39 
40 

41 

42 
43 
44 
45 
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Tab!e 8.—Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these.are included 
in the totals. 

(Sales are shown in thousands of dollars) 

Locality 

Localite 

Kind of business group—Groupe des genres 

All stores 
total 

Tous magasins, 
total-

Stores Sales 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Maga
sins Ventes 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

Stores Sales 

Apparel 
group 

Groupe du 
vetement 

Maga
sins Ventes Stores Sales 

Furniture, 
household 

and 
radio 
group 

Groupe des 
meubles, 

articles de 
menage 
et radio 

Food 
group 

Group© 
alimen tairo 

Ventea 

NEW BBUNSWICE 

NOUVEAU-BBUNSWICK 

Total 
Albert 
Carleton T 

Woodstock 
Remainder of county—Autres 

Charlotte 
Milltown 
St. Andrews 
St. George '. 
St. Stephen 
Remainder of county—Autres 

Gloucester 
Bathurst 
Remainder of county—Autres 

Kent 

Kings 
Sussex 
Remainder of county—Autres 

Madawaslca 
Edmundston 
St. Leonard 
Remainder of county—Autres 

Northumberland 
Chatham .-
Newcastle .' 
Remainder of county—Autres 

Queens : 

Bestlgoucbe 
Campbellton 
Dalhousie 
Remainder of county—Autres 

St. John 
Saint John 

Total ol places under 30.000 1 
Total des endroits de moins de 30.000/ 

Remainder of county—Autres 

Sunbury 

Victoria 
Grand Falls .-
Remainder of county—Autres 

Westmorland 
Moncton 
Sackville 
Shediac 
Sunnybrae 
Remainder of county—Autres 

226 
84 

142 

296 
13 
36 
23 
97 

128 

488 
62 

418 

214 

238 
66 

164 

387 
117 
25 

165 

377 
72 
74 

231 

134 

346 
110 
57 

178 

958 

803 

147 

147 

157 
48 

109 

308 
49 
34 

4 
301 

101,843 

869 

3,853 
2,422 
1,431 

5,169 
154 
607 
572 

2,565 
1,371 

4,998 
2,334 
2,656 

1,999 

3,355 
2,134 
1,221 

4,191 
3,061 

200 
930 

6,339 
1,320 
2,059 
1,960 

1,230 

5,393 
2,981 
1,174 

' 1,238 

26,634 

24,683 

1,861 

1,851 

1,867 

2,393 
1,040 
1,353 

25,967 
21,106 

1,652 
652 

83 
2,576 

154 

12 

11 

1 

1 

28,137 

444 
Cx) 
Cx) 

304 

17 
Cx) 

257 
Cx) 

881 
(x) 
Cx) 

Cx) 

642 
642 

478 
462 

(x) 
Cx) 

738 
385 

Cx) 
Cx) 

CI) 

1,027 
626 
383 

18 

3,451 

3,460 

Cx) 

Cx) 

73 

CI) 
Cx) 
Cx) 

10,998 
10,103 

CI) 
Cx) 

696 

17 

18,743 

471 

768 

329 8,883 

318 
Cx) 
( i ) 

394 

3 

26 

128 

120 

68 

25 

26 

36 

2 
33 

96 

666 

1,789 

1,709 

1,141 

371 

371 

437 

(x)" 
Cx) 

1,171 

1,171 

483 

684 

604 

66 

616 

654 
93 

460 

861 

43 
Ci) 

267 
Cx) 

233 
230 

CI) 

151 
Cx) 
CI) 

472 
461 

CI) 
Cx) 

260 
111 
130 

19 

CI) 

500 
360 
113 
27 

3,256 
3,225 

(I) 

(I) 

Ci) 

185 
136 
49 

1,417 
1,277 

100 
29 

78 

10 

2,560 

83 
CI) 
Cx) 

112 

CI) 
Cx) 
Cx) 
Cx) 

61 
CI) 
(I) 

CI) 
CI) 
CI) 
( i ) 

134 
CI) 
Cx) 
CI) 

117 

5'') 
Cx) 
Cx) 

1,034 

1,017 

Cx) 

(I) 

Cx) 

Cx) 
CI) 

494 
Cx) 
CI) 

2,321 

36 

71 
17 
64 

188 
8 
7 
6 

22 

264 
18 

246 

121 

103 
14 
89 

161 
39 
11 

111 

195 
25 
23 

147 

164 
36 
26 

102 

462 
378 

CI) 61 851 11 1 CI) 

386 
121 

15 
5 
4 

161 

22,319 

281 

659 
332 
327 

1,425 
113 
207 

88 
609 
419 

316 
623 

317 

831 

446 

646 
47 

396 

1,224 
308 
474 
441 

365 

1,414 
• 747 

248 
419 

6,313 

675 

675 

128 

435 
176 
269 

4,129 
2,769 

336 
72 
83 

870 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour les comt£s ou les divisions de 
recensement, et les localities incorpordes de 1,000 ou plus—suite 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mala ces chiffres sont 
inclus dans les totaux. 

(Les ventes sont indiqufees en milliers de dollars) 

de commerce 

Building 
materials 

group 

Groupe des 
materiaux 

de 
construction 

Stores 

87 
1 

11 
4 
7 

8 
-2 

1 
6 

-
6 
4 
2 

-
6 
4 
2 

• 7 

7 
-
-
7 
3 
3 
1 

1 

5 
4 

-1 

18 
18 

-
-
-
6 
2 
3 

16 
8 
1 
1 

5 

Sales 

2,661 

CI) 
198 
119 
SO 

183 
-Cx) 

CI) 
( i ) 

63 
CI) 
CI) 

. -
114 

CI) 

CI) 
CI) 

-
65 

(x) 
(x) 
v i ) 

CI) 

85 
CI) 

C x ) ' 

616 
616 

-
-
-

Cx) 
CI) 
CI) 

619 
CI) 
CI) 
CI) 

CI) 

Restaurant 
group 

Groupe des 
restaurants 

Maga
sins 

284 
3 

13 
7 
6 

17 
2 
1 
2 
7 
6 

18 
6 
5 

9 

19 
12 
7 

17 
10 
3 
4 

15 
6 
6 
3 

7 

16 
8 
4 
4 

63 
61 
12 
12 

6 

11 
6 
6 

54 
24 
8 
5 

17 

Ventes 

2,526 
2 

64 
43 
21 

124 
Cx) 
Cx) 
Cx) 

67 
27 

75 
69 
6 

27 

174 
148 
26 

94 
53 
33 
8 

133 
44 
62 
28 

12 

87 
69 s 

764 
709 
64 
64 

22 

42 
24 
18 

633 
622 
45 
18 

48 

Automotive 
group 

Groupe de 
I'automobile 

Stores 

529 
13 
41 
16 
25 

48 
2 
6 
4 
9 

19 

. 22 
8 

14 

12 

38 
12 
26 

21 
12 
2 

• 7 

36 
9 

10 
17 

19 

27 
12 
5 

10 

74 
47 
27 
27 

16 

20 
6 

16 

91 
38 
6 
6 

42 

Sales 

16,083 
117 
964 
673 
231 

1,843 
( i ) 

38 
u) 

690 
192 

531 
428 
104 

360 

712 
504 
208 

790 
701 

CI) 
Cx) 

946 
158 
544 
244 

231 

710 
449 
200 
61 

3,436 
2,959 

478 
478 

118 

414 
207 
206 

3,439 
2,595 

322 
70 

452 

-

Other 
retail stores 

group 

Groupe des 
autres 

magasins 
de detail 

Maga
sins 

600 
4 

32 
17 
15 

47 
1 

' 9 
2 

27 
8 

32 
7 

26 

9 

26 
11 
14 

26 
18 
2 
6 

31 
13 
11 
7 

4 

32 
17 
7 
8 

195 
181 
14 
14 

4 

16 
7 
9 

92 
60 
7 
6 

19 

Ventes 

16,893 

Cx) 
531 
467 
64 

823 
Cx) 

154 
Cx) 

469 
68 

508 
311 
197 

137 

361 
217 
144 

505 
420 

CI) 
Cx) 

667 
276 
352 
38 

33 

849 
664 
190 
96 

6,934 
. 6,394 

540 
540 

Cx) 
390 
224 
166 

3,391 
2,761 

233 
147 

269 

Individual kinds of business 
(Included also in group totals) 

— Genres particuliers d'affaires 
(Compris egalement dans totaux des groupes) 

Grocery and 
combination 

stores 

Epiceries et 
epiceries et 
boucheries 
combinees 

Stores 

1,819 
28 
62 
14 
48 

87 
6 
4 
4 

17 
66 

219 
13 

206 

95 

87 
13 
74 

104 
29 
4 

71 

166 
17 
20 

129 

61 

132 
27 
20 
85 

332 
272 
60 
60 

29 

63 
6 

47 

242 
93 
14 

4 
129 

Sales 

18,251 
169 
682 
302 
300 

1,323 
109 
180 
83 

643 
398 

818 
248 
562 

235 

753 
379 
374 

996 
607 
37 

362 

1,154 
290 
459 
406 

347 

1,233 
642 
207 
384 

6,645 
5,068 

576 
576 

106 

368 
134 
224 

3,729 
2,487 
Ci) 

83 
•783 

Motor 
vehicle 
dealers 

Marchands de 
vehicules-

moteur 

Maga
sins 

78 

-
6 
6 
1 

9 
-1 

1 
6 
2 

2 
2 

-
' 5 

4 
4 

-
5 
4 

-1 

7 
2 
3 
2 

2 

5 
3 
2 

-
8 
9 

-
-
-
6 
3 
2 

12 
8 
2 

-
2 

Ventes 

9,984 

-
622 

( I ) 
CI) 

739 
-

( i ) 
CI) 

639 
CI) 

CI) 
Ci)^ 

CI) 

388 
308 
-

689 
CI) 

Cx)" 

685 
CI) 
CI) 
Cx) 

Cx) 

Cx) 
Cx) 
Ci) 

2,180 
2,100 

-
-
-

260 
Cx) 
Cx) 

1,956 
1,678 
Ci) 

CI) 

Garages 

Garages 

Stores 

75 
3 
6 
2 
4 

8 
-4 
2 
1 
1 

3 
1 
2 

1 

5 
2 
3 

8 
4 
1 
3 

3 
-1 
2 

7 

1 
1 

-
-
8 
6 
3 
3 

6 

3 
1 
2 

8 
3 
1 
1 

3 

Sales 

1024 

26 
82 

CI) 
CI) 

63 
-CI) 

CI) 
Cx) 
CI) 

Cx) 
CI) 
CI) 

CI) 

48 
Ci) 
CI) 

68 
CI) 
Cx) 
Cx) 

15 
-Cx) 

CI) 

29 

Cx) 
Cx) 

-
89 
60 
39 
39 

61 

59 
CI) 
( I ) 

323 
266 

CI) 
Ci) 

Cx) 

Filling 
stations 

Postes 
d'essence 

Maga
sins 

364 
18 
29 
9 

20 

22 
2 
1 
1 
3 

16 

17 
6 

12 

6 

28 
6 

23 

8 
4 
1 
3 

26 
7 
6 

13 

9 

21 
• 8 

3 
10 

53 
29 
24 
24 

9 

12 
1 

11 

67 
23 
3 
4 

37 

Ventes 

4,792 
91 

281 
91 

109 

241 
Cx) 
Cx) 
CI) 
CI) 

150 

163 
81 
86 

70 

338 
Cx) 
CI) 

144 
114 

CI) 
CI) 

327 
CI) 
CI) 

123 

85 

237 
Cx) 
Cx) 

61 

1,137 
689 
438 
438 

57 

105 
Cx) 
Cx) 

1,045 
646 

Cx) 
Cx) 
279 

Drug stores 

Pharmacies 

Stores 

111 
2 
7 
6 
2 

8 
1 
2 
1 
4 

-
4 
3 
1 

1 

3 
2 
1 

5 
6 

-
-
7 
2 
2 
3 

2 

6 
4 
2 

-
32 
30 
2 
2 

1 

4 
2 
2 

28 
16 
2 
2 

1 

Sales 

3,487 

Cx) 
187 

!'! 
( i ) 

193 
Cx) 
CI) 
Cx) 

101 
-
69 

( i ) 
( I ) 

CI) 

88 s 
114 
114 
. -
-

131 
(==! 
CI) 

24 

CI) 

172 
Cx) 
CI) 

1,468 
1,396 

71 
71 

Cx) 
92 

CI) 
Cx) 
661 
496 

Cx) 
Cx) 
Ci) 

d 
Z 

1 
2 
3 
4 

•6 

6 
7 
8 
9 

10 
U 

12 
13 
14 

15 

16 
17 
18 

19 
20 
21 
22 

23 
24 
26 
26 

27 

23 
29 
30 
31 

32 
33 
34 
35 

36 

37 
38 
39 

40 
41 
42 
43 
44 
45 
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Table 8.—Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

(Sales are shown in thousands of dollars) 

Locality 

Localite 

NEW BBUNSWICK-Con. 

NOUVEAU-BBUNSWICK-fin 

YOTU : 
Devon 
Fredericton 
Marysville 
Remainder of county—Autres 

QUEBEC—QUEBEC 

Total 

Abltlbl 
Amos 
Bourlamaque 
Duparquet 
LaSarre 
Malartic 
Vald'Or 
Remainder of county—Autres 

ArgenteuH 
Brownsburg 
Lachute 
Remainder of county—Autres 

Arthabaska 
A r t h a b a s k a 
Princeville 
Victoriaville 
Warwick 
Remainder of county—Autres 

Bagot 
Acton-Vale 
St-Pie 
Remainder of county—Autres 

Beauce 
Beauceville E 
L'Enf ant-Jesus 
St-Georges E 
St-Joseph 
Ste-Marie 
Remainder of county—Autres 

Beauharnols 
Beauhamois 
Nouveau-Salaberry 
Val leyf ie ld . . . . : 
Remainder of county—Autres 

BeUechasse 

Berthier 
Berthier 
St-Gabriel-de-Brandon 
Remainder of county—Autres 

Kind-of-business group—Groupe des genres 

All stores 
total 

Tous magasins, 
total 

Stores 

409 
29 

192 
11 

177 

39,712 

752 
67 
19 
22 
33 
43 
74 

494 

287 
36 
94 

158 

343 
20 
28 

150 

201 
49 
23 

129 

499 
35 
24 
76 
39 
36 

291 

347 
60 

7 
214 

243 

64 
50 

168 

Sales 

9,506 
341 

7,194 
173 

1,798 

818,671 

11,758 
1,603 

501 
362 

1,040 
1,134 
1,310 
S,: 

4,053 
668 

1,758 
1,627 

4,627 
269 
197 

2,876 
439 
847 

1,716 
473 
311 
933 

4,987 
639 
509 

1,208 
396 
370 

1,965 

8,468 

136 
6,580 

446 

1,568 

2,156 
735 
636 
878 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Maga
sins 

1,568 

33 
7 

23 

Ventes 

831 

31 

184,146 

1,011 
225 

( i ) " 
521 

Cx) 
116 
143 

448 
244 

(I) 
CI) 

295 
CI) 
CI) 

261 
Cx) 

161 
Cx) 

Cx)" 

288 
174 

C I ) " 
1 

CI) 

1,374 
CI) 

1,166 
CI) 

11 

152 
Cx) 
CI) 

34 

Count ry 
general 
stores 

Magasins 
generaux de 
campagne 

Stores Sales 

2,943 

182 

48 

40 

34 

953 

963 

49,291 

1,868 

Cx)' 
CI) 

1,672 

765 

755 

681 
CI) 

63 

(i)" 
409 

513 

229 
285 

1,596 
Cx) 

60 
131 

Cx) 
171 

1,007 

133 

133 

747 

347 

Cx)' 
(I) 

Apparel 
group 

Groupe du 
ve tement 

Maga
sins 

4,164 

63 
7 

2 
3 
5 
7 

28 

19 
6 

10 
4 

30 
2 
1 

22 
3 
2 

12 
7 
1 
4 

39 
2 
5 

10 
6 
6 

11 

48 

Ventes 

762 
Cx) 
• 745 

C I ) ' 

85,744 

1,192 
217 

C I ) " 
CI) 

201 
221 
405 

183 
43 

135 
15 

484 
CI) 
( i ) 

368 
22 

CI) 

57 
49 

• CI) 
CI) 

313 
Cx) 
CI) 

189 
35 
36 
32 

791 
Ci)_ 

652 
Ci) 

45 

211 
82 

114 
le 

Furni ture , 
household 

and 
radio 
group 

Groupe des 
meubles, 

articles de 
menage 
et radio 

Stores Sales 

18 

938 

436 

CI)' 

CI)" 

34,346 

367 
CI) 

CI) 
CI) 

26 
113 

CI) 

CI) 
(I) 

279 
CI) 

247 
CI) 
Cx) 

18 
Cx) 
Cx) 
Cx) 

213 
Cx) 
CI) 

115 
61 

« 3 

353 
Cx)_ 

Cx) 
CI) 

33 

Cx) 
CX) 

Food 
group 

Groupe 
al imentaire 

Maga
sins 

155 
1 
65 

6 
65 

17,969 

381 
19 
5 
8 
9 

13 
26 

222 

125 
14 
42 

144 
6 
9 

58 
13 
58 

83 
15 
10 
58 

213 
12 
7 

26 
16 
13 

138 

147 
27 

6 
83 
32 

113 

143 
33 
23 

Ventea 

2,177 
193 

408 

246,482 

3,468 
376 
126 
162 
83 
386 
691 

1,679 

1,180 
200 
683 
318 

1,165 
144 
34 
618 
130 
230 

405 
. 113 

34 
258 

60 
44 
188 
112 
61 
433 

2,644 
Cx) 
CI) 
1,920 
149 

757 
240 
142 
376 
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Tableau 8.—Commerce de d£tail, 1941, par genres de commerce, pour les comt€s ou Ies divisions de 
recensement, et Ies locaIit£s incorpordes de 1,000 ou plus—suite 

Un CI) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

(Les ventes sont indiqudes en milliers de dollars) 

de commerce 

Building 
mater ia ls 

group 

Groupe des 
mater iaux 

de 
construction 

Stores 

7 

-7 

-

1,888 

29 
3 
2 
2 
2 
2 
4 

14 

2 

-
-

2 

12 
1 
3 
4 
1 
3 

4 
1 
1 
2 

12 
2 

-3 

-
-7 

9 
1 

-8 

" 
6 

6 
1 
3 
2 

Sales 

231 

-221 

-

32,845 

845 
ICI) 
l ( I ) 
iCx) 
1 Cx) 
, CI) 

67 
388 

( I ) 

-
-

CI) 

192 
CI) 
CI) 

142 
CI) 

12 

6 
Cx) 
Cx) 
CI) 

114 
CI) 

-
CI) 

-
-16 

848 
( i ) 

-
( i ) 

~ 
12 

Cx) 
63 

( i ) 

Restauran t 
group 

Groupe des 
restaurants 

Maga
sins 

25 
1 

13 
1 

10 

1,677 

34 
6 
3 
2 
2 
2 
6 

14 

14 
4 
3 
7 

6 

-
-

6 

-
-

4 
. 2 

-2 

12 
2 

-5 
1 

-4 

15 
2 

-9 
4 

2 

18 
2 
2 
6 

Ventes 

274 
CI) 

214 
Cx) 
Cx) 

28,542 

296 
57 
26 

CI) 
CI) 

Cx) 
53 

111 

188 
Cx) 
CI) 

13 

39 

-
-
39 

-, 
-
16 

CI) 
-

( I ) 

48 
•CI ) 

-19 
CI) 

-13 

133 
CI) 

-74 
CI) 

CI) 

35 
CI) 
CI) 

30 

Automot ive 
group 

Groupe de 
I 'automobile 

Stores 

68 
6 

23 

-31 

2,986 

74 
9 
4 
2 
4 
9 
8 

38 

33 
2 

11 
20 

32 
3 
3 

15 
3 
8 

19 
6 
1 

12 

68 
5 
6 

14 
2 
6 

27 

27 
3 
1 

11 
12 

18 

' 23 
' 6 

4 
13 

Sales 

2,251 
73 

1,922 

-256 

113,669 

1,467 
335 

36 
CI) 
CI) 

247 
125 
571 

667 
Cx) 
Cx) 

223 

1,188 
25 
20 

1,067 
54 
22 

275 
Cx) 
Cx) 

136 

1,398 
Cx) 

384 
401 

CI) 
64 

383 

1,019 
CI) 
CI) 

821 
76 

CI) 

249 
144 
37 
67 

O t h e r 
re ta i l stores 

group 

Groupe des 
autres 

magasins 
de detai l 

Maga
sins 

61 
6 

34 
1 

11 

6,487 

112 
15 
4 
2 
4 
8 

17 
62 

34 
4 

18 
12 

41 
5 
4 

20 
3 
9 

32 
8 
3 

21 

49 
4 
2 
9 
5 
4 

25 

62 
11 

1 
41 
9 

18 

28 
. 8 

8 
12 

Ventes 

1,588 
CI) 
1,442 
CI) 

60 

130,266 

1,321 
200 
38 

CI) 
CI) 

106 
111 
828 

461 
29 

356 
77 

394 
26 
61 

133 
16 

165 

275 
22 
15 

239 

208 
CI) 
( i ) 

64 
37 
32 
73 

1,175 
252 

CI) 
848 

CI) 

123 

305 
139 
118 
48 

Individual kinds of business 
(Included also in group totals) 

— Genres particuliers d'affaires 
CCompris egalement dans totaux des groupes) 

Grocery and 
combination 

stores 

Epiceries e t 
epiceries e t 
boucheries 
combinees 

Stores 

123 
14 

. 50 
7 

51 

9,351 

218 
16 
3 
6 
3 
8 

20 
163 

53 
6 

21 
26 

89 
3 
6 

36 
7 

38 

18 
4 
1 

13 

117 
6 
3 

14 
9 
8 

77 

69 
11 
1 

36 
12 

67 

66 
18 
4 

34 

Sales 

1,792 
169 

1,124 
151 
368 

163,789 

2,988 
330 
113 
140 
40 

330 
660 

1,468 

627 
96 

. 398 
133 

923 
134 
22 

497 
96 

176 

138 
Cx) 
Cx) 

79 

559 
26 
20 

109 
63 
52 

289 

1,876 
Cx) 
Cx) 
1,379 

94 

269 

427 
181 
42 

204 

Motor 
vehicle 
dealers 

Marchands de 
vehicules-

moteur 

Maga
sins 

7 

-7 

-

381 

11 
6 

-
-

2 
2 
1 
1 

4 
1 
2 
1 

5 

_ 
-

6 

-
-

3 
2 

-1 

10 
1 
2 
4 

• -
1 
2 

" 4 

-
1 
3 

-
3 

_ 
-
_ 
-

Ventes 

1,580 

-
1,580 

-
I 

69,676 

788 
203 
_ 
-

( i ) 
( i ) 
( i ) 
CI) 

282 
Cx) 
Cx) 
CI) 

845 

-
_ 

845 

-
-

184 
(x) 

C I ) " 

988 
CI) 
CI) 

143 

-
CI) 
( I ) 

532 

-
CI) 
CI) 

63 

_ 
-
-
-

Garages 

Garages 

Stores 

5 

-' 
2 

-
• 3 

724 

28 
4 
3 
1 
1 
3 
3 

13 

11 

_ 
4 
7 

8 
1 
2 
2 
1 
2 

5 
-
-

6 

16 
2 
1 
4 
1 
1 

.6 

7 
1 

-
3 
3 

2 

8 
3 
3 
2 

Sales 

81 

-
CI) 

CI)" 

11,008 

431 
133 

Cx) 
Cx) 
CI) 

33 
CI) 
CI) 

137 
_ 
71 
66 

61 
(I) 
CI) 
Cx) 
Cx) 
CI) 

44 

_ 
-. 
44 

257 
CI) 
CI) 

191 
CX) 
CX) 

CI) 

226 
CI) 

CI)" 
18 

( i ) 

119 
86 

Filling 
s ta t ions 

Pos tes 
d'essence 

Maga
sins 

47 
6 

13 

-
28 

1,757 

33 

_ 
_ 

1 

-
4 
4 

24 

18 
1 
5 

12 

17 
2 
1 
8 
1 
5 

11 
4 
1 
6 

34 
2 
3 
5 
1 
4 

19 

15 
2 

-
4 
9 

14 

15 
3 
1 

11 

Ventes 

568 
73 

CX) 

C I ) ' 

29,785 

315 
_ 
_ 

CI) 

CI) 
64 

229 

329 
Cx) 
Cx) 
Cx) 

265 
Cx) 
Cx) 
Cx) 
Cx) 

19 

128 
39 

Cx) 
CI) 

229 
CI) 

16 
63 

{A 
( i ) 

92 

251 
CI) 

CI) 
59 

148 

138 
59 

( I ) 

Drug stores 

Pharmac ies 

Stores 

9 
1 
6 
1 
1 

726 

27 
3 
2 
1 
1 
3 
6 

11 

3 
1 
2 

-
6 
2 

2 
1 

-
6 
2 
1 
2 

7 
1 
1 
3 
1 

-
1 

5 
1 

-
4 

-
1 

3 
1 
2 

Sales 

389 
Cx) 

272 
Cx) 
Cx) 

18,867 

338 
46 

Cx) 
CI) 
CI) 

84 
66 
99 

' 67 
CX) 
Cx) 

44 
CI) 

Ci) 
Cx) 

13 
CI) 
CI) 
CI) 

42 
CI) 
CI) 

26 
CI) 

C I ) ' 

158 
CI) 

Cx) 

CI) 

34 
CI) 
Cx) 

d 
Z 

1 
2 
3 
4 
6 

6 

7 
8 
9 

10 
11 
12 
13 
14 

16 
16 
17 
18 

19 
20 
21 
22 
23 
24 

26 
26 
27 
23 

29 
30 
31 
32 
33 
34 
36 

36 
37 
38 
39 
40 

41 

42 
43 
44 
46 
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Table 8.—Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

(Sales are shown in thousands of dollars) 

6 
Z 

1 

2 
3 
4 

6 
6 
7 
8 
9 

10 
11 
12 
13 

14 
15 
16 
17 
18 
19 
20 
21 

22 
23 
24 
25 
26 

27 
28 
29 
30 

31 
32 
33 
34 
36 
36 
37 
38 
39 
40 
41 

42 
43 
44 
46 

46 
47 
48 
49 

60 

Locality 

Localite 

QUEBEC-Con.—QUfiBEC-^uitB 

Bonaventure 

Brome 

Chambly 

Champlain 

St-Tite 

CharleToIx 
Bale St-Paul 
La Malbaie 

Remainder of county—Autres 

Chateauguay 

Remainder of county—Autres 

Chicoutimi 

Port Alfred 

Remainder of county—Autres.', 

Compton 

Deui-Montagnes 

Kind-of-business group—Groupe des genres 

All stores 
total 

Tous magasins, 
total 

Stores 

386 

137 
24 

113 

344 
19 
26 
21 
11 
92 
12 
64 
99 

782 
17 

123 
123 
32 

107 
68 

322 

386 
62 
66 
28 

234 

185 
16 
4 

165 

615 
21 
43 

163 
127 
68 
32 
6 

26 
11 

139 

212 
46 
23 

143 

208 
32 
14 

164 

285 

Sales 

2,807 

1,315 
262 

1,063 

6,456 
286 
294 
222 
119 

2,608 
193 

1,937 
798 

8,764 
227 

1,906 
2,023 

120 
2,065 

409 
2,015 

3,451 
498 
816 

1,146 
991 

2,241 
208 
46 

1,988 

18,404 
1,094 
1,541 
6,718 
5,036 
1,778 

604 
201 
•326 
242 
966 

2,296 
637 
215 

1,444 

2,864 
944 
77 

983 

2,324 

General 
merchandise 

group 

Groupe des 
marchandises 

generates " 

Maga
sins 

1 

1 

9 

1 

4 

3 
1 

48 
4 
8 
9 
1 

11 
11 
4 

26 
12 
12 

2 

8 

1 
7 

45 
2 
8 
8 

10 
6 
3 
1 
6 

1 

7 
6 

1 

6 
1 

6 

•8 

Ventes 

V 

(l) 

(I) 

95 

Cx)~ 

C I ) ' 

33 
(I) 

698 
64 
86 

132 
CI) 

336 
68 

CI) 

549 
260 

Cx) 

Cx) 

14 

Cx)' 
Cx) 

2,551 
Cx) 

622 
626 
600 
382 
47 

Cx) 
212 

Ci)' 

185 
CI) 

CI) 

8 
CI) 

CI) 

26 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

Stores 

156 

29 
3 

26 

19 
6 
1 
1 
2 

9 

68 

2 

66 

47 

2 
46 

29 
3 

26 

31 

1 

1 
29 

36 

3 
33 

24 
3 

21 

77 

Sales 

1,736 

451 
72 

378 

354 
134 

Cx) 
(x) 
CI) 

178 

913 

( i )" 

CI)" 

526 

Cx) 
Cx) 

717 
64 

653 

518 

CI)" 

(I) 
CI) 

689 

59 
660 

410 
183 

226 

1,388 

Apparel 
group 

Groupe du 
vetement 

Maga
sins 

17 

2 
1 
1 

22 
1 
4 
2 

10 

4 
1 

77 
2 
1 

23 
5 

19 
10 
17 

15 
1 
6 
3 
6 

4 

4 

61 
4 
3 

16 
17 
8 
3 

18 
7 
5 
6 

8 
6 

2 

12 

Ventes 

61 

Cx) 
Cx) 
CI) 

276 
CI) 

18 
Cx) 

93 

131 
CI) 

979 
CI) 
( i ) 

396 
CI) 

402 
78 
74 

181 
CI) 

43 
Cx) 

16 

12 

12 

2,317 
264 
66 

1,080 
633 
249 
24 

115 
66 
31 
17 

27 
CI) 

C I ) ' 

37 

Furniture. 
household 

and^ 
radio 
group 

Groupe des 
meubles, 

articles de 
menage 
et radio 

Stores 

1 

3 
2 
1 

3 

1 

1 

1 

17 

1 
4 
1 
5 
3 
3 

10 
2 
4 

4 

3 

3 

24 
2 
4 
6 
7 
3 
2 

1 

8 
4 

4 

2 

2 

5 

Sales 

Cx) 

15 

• [ x i 
26 

Cx) 

C I ) ' 

(I) 

242 

C I ) ' 
126 

CI) 
CI) 

24 
17 

67 
CI) 
Cx) 

16 

CI) 

Cx)' 

1,588 
CI) 

96 
485 
475 
162 

CI) 

C I ) ' 

35 
22 

13 

CI) 

( I ) ' 

22 

Food 
group 

Groupe 
alimentaire 

Maga
sins 

167 

64 
10 
44 

161 
7 

12 
9 
7 

44 
8 

23 
61 

378 
8 

73 
48 
17 
41 
18 

173 

182 
20 
20 
14 

128 

79 
6 

72 

323 
6 

21 
79 
59 
29 
17 
4 

16 
7 

86 

89 
16 
10 
63 

93 
10 
10 
73 

125 

Ventes 

526 

436 
92 

334 

2,699 
81 

164 
74 
85 

978 
137 
834 
367 

3,247 
126 
841 
705 
64 

670 
136 
716 

1,402 
77 

177 
845 
304 

617 
Ci) 
Cx) 

608 

6,593 
388 
304 

1,626 
1,520 

762 
269 

CI) 
CI) 

109 
378 

873 
282 
96 

495 

573 
131 
65. 

378 

431 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour les comt£s ou Ies divisions de 
recensement, et les locaIlt€s Incorpordes de 1,000 ou plus—suite 

Un Cx) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

de commerce 

Building 
mater ia ls 

group 

Groupe des 
mater iaux 

de 
construction 

Stores 

3 

1 

-1 

16 

-2 

-
— 4 

-6 
6 

15 

-— 3 
6 

-2 
2 
2 

10 

-3 
1 
6 

6 
1 
1 

-4 

14 

-2 
6 
3 

— 2 

— -
-1 

4 
1 

-3 

6 
1 

-6 

1 

Sales 

CX) 

CI) 

-CI) 

252 

-
(x) 

-
-( l ) 

-86 
37 

229 

-41 
166 

-
Ŝ! 
U 
Ci) , 

-4 
CI) 

16 

70 
CI) 
CI) 
CI) 

969 

-CI) 
236 
342 

-Ci) 

— -
-

( l ) 

64 
CI) 

-( i ) 

68 
CI) 

-(x) 

(x) 

Res taurant 
group 

Groupe des 
restaurants 

Maga
sins 

6 

7 
2 
5 

19 

-
-
-

28 

" -

-
12 

-
-

-

20 

-

-
— 
* • 

5 
3 

-2 

6 
1 

-4 

2 

Ventes 

19 

28 
(x) 
(x) 

168 

-
-Ci) 

-124 
Cx) 
CI) 
Cx) 

139 

-
Cx) 

38 

-• 61 
Cx) 

34 

Cx) 
Cx) 

-
-( i ) 

CI) 
Cx) 

-( i ) 

239 

-CI) 
80 

126 

-( i ) 

— CI) 
CI) 

~ 
30 

d) 

-CI) 

( I ) 
CI) 

-CI) 

CI) 

(Les ventes sont indiqudes en milliers de dollars) 

Automot ive 
group 

Groupe de 
I'automobile 

Stores 

26 

17 
3 

14 

39 
2 
4 
3 
1 
8 
2 
9 

10 

67 
2 

14 
10 
3 
5 
4 

19 

43 
7 

12 
3 

21 

27 
2 
1 

24 

45 
3 
2 

13 
8 
6 

-
— 2 

1 
11 

21 
4 
2 

16 

25 
4 

-21 

24 

Sales 

352 

196 
40 

155 

1,257 
CI) 

61 
88 

CI) 
731 

CI) 
202 
118 

1,319 
CI) 

795 
191 

CI) 
113 
61 

112 

627 
60 

204 
169 
103 

279 

(==) 
Cx) 

258 

2,854 
46 

CI) 
1,872 

676 
119 

-
— CI) 

CI) 
47 

193 
Cx) 
Cx) 

117 

488 
380 

-100 

216 

Other 
retail stores 

group 

Groupe des 
autres 

magasins 
de detai l 

Maga
sins 

16 

23 
3 

20 

56 
3 
3 
3 
1 

13 
1 

16 
17 

184 
1 

20 
19 
3 

16 
9 

36 

45 
9 
9 
6 

22 

27 
3 

-24 

62 
4 
2 

18 
16 
7 
3 

— 1 
1 

10 

24 
6 
3 

16 

31 
6 
4 

21 

31 

Ventes 

82 

173 
33 

140 

1,336 
46 
40 

CI) 
CI) 

506 
Cx) 

616 
92 

1,006 
CI) 

113 
281 

CI) 
407 

43 
161 

264 
102 
64 
18 
30 

512 
16 

-496 

1,863 
189 

CI) 
714 
666 
102 
20 

— CI) 
CI) 

148 

273 
Cx)-
Ci) 
- 232 

417 
179 

13 
225 

200 

Individual kinds of business 
CIneluded also in group totals) 

— Genres particuliers d'affaires 
(Compris egalement dans totaux des groupes) 

Grocery and 
combination 

stores 

Epiceries e t 
epiceries e t 
boucheries 
combinees 

Stores 

144 

37 
7 

30 

76 
3 
4 
4 
5 

19 
' 4 

13 
24 

187 
6 

41 
25 
12 
27 
10 
66 

101 
6 

10 
10 
75 

32 
2 
1 

29 

211 
6 

12 
54 
44 
16 
9 
3 

11 
6 

62 

65 
9 
5 

41 

47 
6 
7 

36 

68 

Sales 

471 

347 
73 

274 

2,853 
72 
96 
40 
80 

717 
112 
674 
262 

2,397 
118 
687 
600 
46 

547 
102 
398 

1,174 
24 

117 
834 
200 

363 
Cx) 
Cx) 

264 

4,648 
333 
232 

1,327 
1,372 

581 
230 
128 
64 
92 

290 

634 
214 

65 
364 

376 
101 
54 

220 

268 

Motor 
vehicle 
dealers 

Marchands de 
vehicules-

moteur 

Maga
sins 

5 

3 
1 
2 

7 

_ 1 
1 

-2 
1 
2 

-
7 

-2 
2 

• 2 

1 

-
-

3 

-1 
2 

-
_ 
-
--

6 

-
-4 

1 
1 

-
— -
-
-
_ 
-
--

1 
1 

--
2 

Ventes 

232 

47 
CI) 

w 
337 

-
Cx) 
Ci; 

Jif 
CI) 

551 

-
CI) 
CI) 
CI) 
CI) 

-
286 

-
( i ) 
CI) 

_ 
. 
--

1,948 

-
-

Ci) 
Ci) 
Ci) 

— _ 
-
-
_ 
-
— -

(̂ ) 
CI) 

-
Cx) 

Garages 

Garages 

Stores 

6 

5 
2 
3 

8 

-
-
-
-1 

-3 
4 

11 

-1 
2 

_ 1 
1 
6 

7 
1 
4 

-2 

9 
1 

-8 

5 
1 

-1 
1 
1 

-
— 1 

-
-

7 
1 
1 
6 

6 
1 

-6 

6 

Sales 

17 

75 
CI) 
CI) 

136 

-
— 
-
-

CI) 

C I ) ' 
26 

123 

-
CI) 
CI) 

CX)' 

Cx) 
68 

154 
Cx) 
CI) 

Cx)' 

188 
CI) 

( I ) ' 

118 
CI) 

Ci) 
CI) 
CI) 

_ CI) 

-
46 

{^) 
I 

CI) 

CI) 
Cx) 

Cx)' 

CI) 

Filling 
s tat ions 

Pos tes 
d'essence 

Maga
sins 

16 

8 

_ 
8 

23 
2 
3 
2 

-5 
1 
4 
6 

36 
2 
9 
6 
1 
3 
3 

12 

33 
6 
7 
1 

10 

18 
1 
1 

16 

31 
2 
2 
6 
6 
3 

. 
_ _ 

1 
11 

14 
3 
1 

10 

18 
2 

_ 16 

16 

Ventes 

183 

78 

_ 70 

779 
CI) 
CI 
CI) 

608 
CI) 

85 
93 

648 
CI) 

303 
81 

CI) 
CI) 
CI) 

53 

167 
CI) 

38 
CI) 
Cx) 

180 
Cx) 
CI) 
CI) 

727 
CI) 
( i ) 

. 313 
( I ) 
CI) 

_ _ 
CI) 

47 

147 
CI) 
CI) 
(^) . 

114 
CI) 

C I ) ' 

107 

Drug stores 

Pharmac ies 

Stores 

1 

1 

_ 
1 

6 

-
_ 
_ 
. 3 

-3 

-
14 

_ 1 
4 
2 
3 
2 
2 

8 
2 
3 
2 

_ 
-

11 

-
_ 
_ 

_ 

2 

3 

Sales 

Cx) 

CI) 

Ci)' 

332 

_ 
_ 
_ 78 

264 

87 

_ 
CI) 

34 
CI) 

36 
CI) 
CI) 

27 
CI) 

16 
CI) 
CI) 

CX) 

-
Cx) 

270 
Ci) 
CI) 

147 
Ci) 

C I ) ' 

CI) 

C I ) ' 

CI) 
CI) 

Cx)' 

21 
CI) 
Cx) 
Cx) 

5 

d 
Z 

1 

2 
3 
4 

6 
6 
7 
8 
9 

10 
11 
12 
13 

14 
15 
16 
17 
18 
19 
20 
21 

22 
23 
24 
25 
26 

27 
28 
29 
30 

31 
32 
33 
34 
36 
36 
37 
38 
39 
40 
41 

42 
43 
44 
46 

46 
47 
43 
49 

60 
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Table 8.—Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates that figures are withheld to avoid discloalng individual operations, but these are included 
in the totals. 

(Sales are shown in thousands of dollars) 

i 

1 
? 
3 
4 

fi 
6 
7 

R 
9 

in 
11 

1? 
13 
14 

11 
16 
17 
18 
19 

20 
?1 
22 

21 
24 
25 

20 
21 
?S 
29 

30 
31 
3? 
33 

34 
31 
36 

37 
38 
89 
40 
41 
4? 
43 
44 
45 
46 
47 
48 

49 
50 
51 

Locali ty 

Locali te 

QUEBEC-Con.—QUfiBEC-suite 

Hul l 
Hull 

Tota l ol places under 30,000 \ 
To ta l des endroits de moins de 30,000) 

St-Feiix-de-Valois 

Bt-FeUcien 

Kind-of-business group—Groupe des genres 

All s tores 
to ta l 

Tous magasins, 
t o t a l 

Stores 

407 
178 
60 

169 

253 
76 

177 

595 
20 
40 

636 

771 
409 

362 

29 
30 
27 
27 

249 

148 
54 
64 

96 
44 
52 

448 
214 

. 37 
189 

228 
16 
18 

194 

266 
60 

200 

660 
20 
32 
28 
19 

" 26 
42 
32 
32 
63 
9 

267 
168 

62 
98 

Sales 

6,928 
4,664 

766 
1,698 

3,248 
1,741 
1,606 

5,088 
387 
649 

4,161 

13,461 
9,655 

3,905 
407 
795 
292 
368 

2,054 

1,876 
1,120 

756 

1,178 
666 
611 

6,878 
6,155 

678 
1,146 

1,678 
164 
280 

1,234 

2,686 
967 

1,639 

7,648 
93 

909 
240 
139 
271 
845 
686 
659 

1,650 
68 

2,289 

1,298 
696 
603 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Maga
sins 

33 
17 

• 8 
8 

12 
10 
2 

8 

3 
5 

20 
7 

13 

1 
7 
1 
4 

2 
1 
1 

2 
2 

19 
15 
1 
3 

3 

3 

13 
11 
2 

19 
1 
1 

2 

6 

4 
1 
4 

11 
10 

1 

Ven tes 

535 
406 
117 
14 

288 
( i ) 
CI) 

78 

51 
' 19 

992 

353 

630 

Cx) 
486 

CI) 
Cx) 

Cx) 
Cx) 
CI) 

Cx) 
Cx) 

451 
438 

Ci) 
Ci) 

16 

16 

274 

Ci) 
385 

(^! 
Ci) 

C i ) ' 
212 

64 
CI) 

10 

234 
CI) 
( i ) 

Count ry 
general 
stores 

Magasins 
generaux de 
campagne 

Stores 

32 

32 

63 

63 

213 
8 
7 

198 

47 

47 

47 

30 
3 

27 

11 

11 

27 

4 
23 

69 
6 
6 

49 

62 

62 

187 
4 

3 
4 

10 

6 
7 

1 
72 
18 

10 

Sales 

868 

858 

1,822 

1,022 

3,586 
339 
197 

2,970 

1,026 

1,026 

1,026 

685 
229 
466 

195 

195 

578 

270 
307 

948 
62 

230 
666 

932 

932 

2,032 
28 

Cx)' 
87 

169 

194 
278 

Ci)' 
1,209 

167 

167 

Apparel 
group 

Groupe du 
ve tement 

Maga
sins 

53 
34 
12 
7 

28 
14 
6 

16 
1 
3 

12 

42 
38 

4 

2 

1 
1 

8 
6 
2 

3 
2 
1 

51 
36 

3 
12 

22 
2 
3 

17 

16 
9 
7 

43 
2 
8 
4 
2 

5 
3 
3 

11 
1 
4 

3 
2 
1 

Ven tes 

659 
601 
126 
33 

226 
• 207 

19 

116 
CI) 
CI) 

70 

883 
843 

41 

C I ) ' 

(x) 
CI) 

68 
Cx) 
Cx) 

15 
Cx) 
Cx) 

887 
785 

6 
18 

76 
CI) 
CI) 

65 

288 
166 
43 

1,624 
CI) 

220 
28 

Cx) 

232 
37 
15 

454 
Cx) 

25 

3 
!»' 
(I) 

Furn i tu re , 
household 

and 
radio 
group 

Groupe dea 
meubles , 

articles de 
menage 
e t rad io 

Stores 

18 
16 
1 
3 

5 
4 
1 

2 
1 
1 

7 
5 

2 

1 

1 

3 
2 
1 

18 
10 

2 

2 

4 
2 
2 

24 
1 
1 
3 

1 
2 
3 
2 
4 
1 
6 

Sales 

614 
483 

CI) 
CI) 

66 
CI) 
CI) 

Cx) 
Cx) 
Cx) 

286 
264 

32 

Cx)' 

Cx)' 

Cx) 
(x) 
(I) 

188 
198 

(I) 

C I ) ' 

58 
Cx) 
Cx) 

425 
CI) 
(I) 

33 

C I ) ' 
CI) 

39 
CI) 

140 
CI) 

66 

Food 
group 

Groupe 
al imentaire 

Maga
sins 

157 
64 
26 
78 

162 
23 
79 

256 
8 

16 
232 

439 
236 

204 

17 
6 

18 
18 

145 

48 
10 
38 

45 
21 
24 

213 
86 

• 16 
111 

94 
4 
6 

84 

118 
19 
99 

257 
9 

12 
16 
6 
6 

21 
12 
13 
28 

6 
130 

82 
28 
64 

Ventea 

2,003 
1,116 

410 
477 

717 
458 
259 

827 
27 

118 
682 

5,148 
3,990 

1,150 

227 
48 

110 
227 
539 

294 
170 
124 

463 
273 
190 

1,771 
1,167 

72 
633 

361 
68 
15 

278 

663 
164 
400 

2,427 
43 

416 
108 
21 
72 

284 
62 
71 

691 
37 

724 

366 
159 
207 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 225 

Tableau 8.—Commerce de d£tall, 1941, par genres de commerce, pour les comtes ou les divisions de 
recensement, et les localites incorpordes de 1,000 ou plus—suite 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dana les totaux. 

(Les ventes sont indiqudes en milliers de dollars) 

de commerce 

Building 
materials 

group 

Groupe des 
materiaux 

de 
construction 

Stores 

17 
9 
4 
4 

8 
4 
4 

6 

-
1 
6 

13 
10 

3 

-
-
-

1 
2 

7 
6 
2 

3 
2 
1 

16 
9 
4 
3 

3 
2 

-
1 

3 
2 
1 

8 
1 
1 

'-
-2 

-
1 

-
3 

-
-

3 

-
3 

C 

Sales 

740 
i"} 
Cx) 

13 

158 
146 
12 

( I ) 

-
Cx) 
CI) 

566 
495 

71 

-
-
-

CI) 
Cx) 

94 
Cx) 
Cx) 

Cx) 

!'> 
Cx) 

668 
487 

CI) 
CI) 

(x) 
_ 

CI) 

48 

5»! CI) 

159 

S'! CI) 
-
-

CI) 
-

CI) 

-
46 

-
-
32 

-
32{ 

( 7404 -

Restaurant 
group 

Groupe des 
restaurants 

Maga 
sins 

7 
5 

-2 

8 
4 
4 

11 

-
1 

10 

34 
17 

17 

2 
3 

-
1 

11 

9 
6 
3 

-
-
-
12 
9 

-
3 

3 

-
-

3 

5 
2 
3 

7 

-
1 

-
1 

-
-
2 

-
-
-3 

7 
1 
6 

- 1 5 

Ventes 

88 
Cx) 

-
Cx) 

62 
61 
11 

32 

-
CI) 
CI) 

344 
274 

70 

CI) 
16 

-
(X) 

45 

78 
66 
14 

_ 
-
-
69 
66 

-
4 

13 

-
-
13 

26 
Cx) 
CI) 

36 

-
CI) 

-
Cx) 

-
-

CI) 
-
-
-17 

17 
CI) 
CI) 

Automotive 
group 

Groupe de 
I'automobile 

Stores 

42 
17 
3 

22 

26 
7 

19 

46 
2 
4 

34 

72 
35 

36 

3 
6 
3 
2 

23 

19 
9 

10 

17 
7 

10 

33 
19 
1 

13 

19 
3 
2 

14 

22 
9 

13 

45 
1 

- 6 
2 
3 
2 
2 
3 
3 
6 

-18 

19 

ll 

Sales 

985 
823 

9 
163 

352 
214 
137 

250 
CI) 
CI) 

167 

2,226 
1,563 

608 

42 
155 

Cx) 
Cx) 

353 

377 
327 
50 

148 
68 
80 

1,268 
1,168 
CI) 
Cx) 

137 
CI) 
CI) 

96 

327 
263 

74 

768 
Cx) 

109 
CI) 

17 
CI) 
CI) 

187 
CI) 

108 

-139 

221 
144 
77 

Other 
retail stores 

group 

Groupe des 
autres 

magaaina 
de detail 

Maga
sins 

47 
27 

7 
13 

19 
10 
6 

43 

-
4 

39 

97 
62 

37 

6 
6 
5 

-19 

22 
12 
10 

15 
10 
5 

59 
30 

8 
21 

23 

-
2 

21 

17 
6 

11 

58 
1 
3 
1 
1 
6 
6 
2 
4 
7 

-20 

25 
12 
13 

Ventes 

555 
459 
63 
33 

437 
404 
33 

160 

-
22 

138 

1,998 
1,784 

268 

82 
48 
28 

-56 

226 
133 
93 

178 
134 
44 

1,177 
857 
147 
172 

99 

-
CI) 
CI) 

88 
31 
57 

473 
Cx) 

21 
CI) 
CI) 

13 
37 

( i ) 
16 

247 

-109 

268 
159 
99 

Individual kinds ot business 
(Included also in group totals) 

— Genres particuliers d'affaires 
(Compris egalement dans totaux des groupes) 

Grocery and 
combination 

stores 

Epiceries e t 
epiceries e t 
boucheries. 
combinees 

Stores 

81 
31 
15 
36 

48 
12 
36 

206 
6 
7 

193 

219 
106 

113 

10 
3 

10 
10 
80 

20 
5 

15 

19 
13 
6 

83 
46 
2 

46 

54 
4 
1 

49 

57 
9 

48 

152 
6 

10 
11 
3 
4 

10 
6 
6 

19 
3 

76 

34 
5 

29 

Sales 

1,478 
976 
248 
264 

447 
328 
119 

677 
14 
72 

691 

4,196 
3,330 

866 

188 
39 
79 

168 
392 

156 
91 
66 

257 
227 
31 

1,182 
866 

CI) 

234 
CI) 
CI) 

163 

346 
103 
237 

2,086 
18 

400 
93 

7 
64 

232 
31 
40 

636 
. 32 
666 

147 
34 

Motor 
vehicle 
dealers 

Marchands dc 
vehicules-
moteur 

. 
Maga

sins 

6 
6 

-1 

5 
3 
2 

1 

-
-

1 

9 
3 

6 

1 
1 

-
-4 

2 
• 2 

-
1 
1 

-
6 
6 

-
-

2 

-
1 
1 

6 
4 
1 

4 

-
1 

-
-
-
-

1 
2 

-
-
-

1 
1 

113 

Ventes 

635 
(x) 

Cx)' 

247 
Cx) 
Cx) 

Cx) 

-
( I ) 

1,195 
966 

230 

( I ) 
Ci) 

-
CI) 

CI) 
CI) 

CI) 
CI) 

>836 
836 

-
-

( i ) 

Cx) 
( i ) 

205 
CI) 
Ci) 

344 
-

CI) 

-
-
-

Cx) 
CX) 

-
-

!») 
CI) 

Garages 

Garages 

Stores 

7 

-
-

7 

10 
2 
8 

9 

-
2 
7 

14 
6 

8 

-
2 

-
-6 

6 
2 
4 

4 
1 
3 

9 
6 
1 
3 

4 

-
1 
3 

7 
2 
6 

15 

-
2 
1 

-2 

-1 
1 
3 

-
5 

6 
6 
1 

Sales 

76 
-
-
76 

58 
d) 
CI) 

CI) 

Cx) 
( i ) 

296 
128 

168 

_ 
Cx) 

-
Cx) 

43 
Cx) 
(x) 

Cx) 
Cx) 
Cx) 

89 
68 

( i ) 
Cx) 

CI) 

C I ) ' 
11 

82 
Cx) 
CI) 

287 
-

CI) 
CI) 

Cx) 

Cx) 
Cx) 

70 

-
82 

Cx) 
56 

Cx) 

Filling 
stations 

Postes 
d'essence 

Maga
sins 

27 
11 
3 

13 

11 
2 
9 

38 
2 
2 

26 

48 
26 

22 

2 
3 
3 
2 

12 

18 
5 
5 

12 
6 
7 

17 
7 

_ 
10 

13 
3 

-
10 

9 
3 
6 

23 
1 
2 
1 
3 

_ 
2 
1 

-
3 

-
10 

12 
3 
9 

Ventes 

269 
208 

9 
52 

47 
Cx) 
CI) 

171 
CI) . 
Cx)' 

130 

734 
470 

264 

Cx) 
32 

Cx) 
Cx) 

104 

179 
143 
37 

115 
!==) 
( i ) 

273 
193 
-
80 

76 
CI) 

CI) 

38 
9 

29 

287 
(x) 
Cx) 
Cx) 

17 
_ 

Cx) 
Cx) 

38 

-
47 

85 
Cx) 
Cx) 

Drug stores 

Pharmacies 

Stores 

4 
3 
1 

-
3 
3 

-
2 

1 
1 

.11 
9 

2 

_ 
1 

_ 
_ 

1 

2 
2 

1 
1 

-
2 
2 

-
1 

_ 
_ 

1 

3 
2 
1 

9 

2 
1 

1 
2 

1 
2 

_ 
-
1 
1 

Sales 

161 
(X) 
Cx) 

24 
24 

Cx) 

Cx) 
CI) 

• 225 
207 

18 

_ 
CI) 

_ 
CI) 

CI) 
CI) 

CI) 
CI) 

CI) 

-
CI) 

-
CI) 

7 

( i ) 

109 

(x) 
CI) 

CX) 

CI) 

-
CI) 
CI) 

d 
Z 

1 
2 
3 
4 

6 
6 
7 

8 
9 

10 
11 

12 
13 

14 

15 
16 
17 
18 
19 

20 
21 
22 

23 
24 
26 

26 
27 
28 
29 

30 
31 
32 
33 

34 
36 
36 

37 
38 
39 
40 
41 
42 
43 
44 
46 
46 
4 7 ' 
43 

49 
50 
51 
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Table 8.—Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

(Sales are shown in thousands of dollars) 

Ijocality 

Localite 

Kind-of-business group—Groupe des genres 

All stores 
total 

Tous magasins, 
total 

Stores Sales 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Maga- Ventes 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

Stores Sales 

Apparel 
group 

Groupe du 
vetement 

Maga- Ventes Stores Sales 

Furniture, 
household 

and 
radio 
group 

Groupe des 
meubles, 

articles de 
menage 
et radio 

Food 
group 

Groupe 
alimentaire 

Maga-'" Ventea 

QUEBEC-Con.—QUfiBEC-suite 

L'Assomptlon 
Charlemagne 
L'-Assomption *. 
Laurentides 
L'Epiphanie 
Remainder of county—Autres 

Levis 
Charny 
Lauzon 
Levis 
Remainder of county—Autres 

L'Isiet 

Lotblnicre 
Deschaillons-sur-St-Laurent 
Remainder of county—Autres 

Masklnonge 
LouLseville.. .-.• 
Remainder of county—Autres 

Matane 
; Causapscal. 
Lac-au-Saumon 
Matane 
Priceville 
Saindon. 
St-Beno!t-Joseph-Labre 
Remainder of county—Autres 

Megantic 
Bernierville 

;• . Black Lake 
Plessisville 
Thetford Mines 
Remainder of county—Autres 

MIsslsquol 
Bedford 

, Cowansville 
Farnham 
Remainder of county—Autres 

Montcalm 
Rawdon 
St-Jacques 
Remainder of county—Autres 

Montmagny 
Montmagny 
Remainder of county—Autres 

Montmorency 
Ste-Anne-de-Beaupre 
Remainder of county—Autres 

Montreal & Jesus Islands—Des.... 
Montreal 
Outremont 

226 
16 
41 
28 
39 
101 

436 
36 
76 
143 
182 

223 

285 
26 
259 

237 
75 
162 

23 
116 
31 
31 
4S 
324 

452 
18 
33 
66 
193 
143 

262 
38 
59 
77 

195 
33 

276 
93 
183 

197 
43 
164 

14,811 
12,746 

166 

2,467 
206 
631 
643 
376 
600 

5,585 
388 
954 

2,859 
1,303 

1,244 

1,684 
117 

1,668 

2,159 
1,167 
993 

5,728 
436 
195 

2,217 
290 
170 
709 

1,712 

5,362 
112 
215 
829 

3,238 

4,292 
640 

1,414 
1,407 
930 

1,355 
292 
277 
786 

1,958 
1,113 
846 

1,533 
235 

1,298 

443,383 
394,415 
5,094 

38 

CI) 

Ci)_ 

C I ) ' 

CI) 
CI) 
Cx) 
CI) 

CI) 

99 
78 
21 

377 
Cx) 

149 
120 
8 

(x) 

763 

Cx) 
164 
672 

CI) 

189 
CI) 

CI) 

11 
Cx) 
Cx) 
Cx) 

282 
282 

498 
429 

Cx) 

Ci)" 

69,462 
67,409 

120 

15 

24 

751 

Cx)' 
Cx) 
147 
167 

198 

198 

592 

830 
31 
799 

288 

1,373 
263 
157 

133 
820 

538 
CI) 

(I) 

444 

444 

449 
CI) 
Cx) 
364 

353 

353 

567 
(x) 
(X) 

409 2,095 
1,887 

15 

98 
Cx) 

10 
31 
16 

(x) 

758 
32 
344 
318 
56 

(I) 
Cx) 

234 
205 

547 
26 

Cx) 
276 

CI) 
147 
31 

821 

21 
163 
619 
19 

480 
60 
126 
216 

CI) 
CX) 
Cx) 

197 
178 
10 

26 
Cx) 
CI) 

49,096 
44,998 

231 
255 
2 

Ci)_ 

CI) 
(I) 
Cx) 
CI) 

343 
CI) 

304 
CI) 

CI) 
Cx) 
Cx) 

64 
Cx) 
Cx) 

112 

31 
10 

348 
Cx) 
Cx) 

e 
268 

CI) 

236 
CI) 
Cx) 
104 

I 
Cx) 
Cx) 

95 
Cx) 
CI) 

CI) 
Cx) 

18,257 
16,619 
• Cx) 

97 
- 8 

13 
12 
21 
43 

214 
16 
48 
67 
94 

116 
11 
106 

106 
32 
74 

288 
13 
6 
45 
14 
15 
17 
178 

194 
8 
13 
18 

17 
22 
31 
29 

100 
14 

148 
49 

185 
14 

' 91 

6,795 
5,793 
. 91 

817 
142 

• 196 
137 
139 
203 

2,358 
146 
420 

1,077 
708 

265 

352 
28 
324 

766 
463 
292 

1,498 
68 
17 
499 
89 
49 
208 
561 

1,582 
37 
113 
191 
863 
298 

1,447 
228 
482 
530 
207 

463 
131 
70 
262 

579 
317 
262 

475 
76 
400 

132,164 
110,680 
3,368 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour les comt£s ou les divisions de 
recensement, et les localitds incorpordes de 1,000 ou plus—suite 

Un Cx) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. , 

(Les ventes sont indiqudes en milliers de dollars) 

de commerce 

Building 
materials 

group 

Groupe des 
mater iaux 

de 
construction 

Store! 

i 

2 
1 

: 1 

16 
3 
4 
I 
'i 

3 

9 
1 
8 

,to
.*

.O
D

 

13 

6 

1 
2 
4 

11 
1 
2 
1 
6 
2 

9 
2 
4 
3 

6 
1 
3 
2 

6 
1 
5 

3 
1 
2 

359 
297 

s Sales 

9S 

Cx)' 
Ci) 

N Ci) 

217 
11 
91 
89 
26 

20 

44 
Cx) 
(I) 

218 
186 
23 

299 

114 

Cx) ' 
Cx) 

U) 
252 

(x) 
(I) 
CI) 

215 
Cx) 

218 
CI) 
CI) 

79 

57 
Cx) 

6 
C I ) 

53 
CI) 
( i ) 

CI) 
CI) 
Cx) 

15,568 
12,242 

4 u ; 

9 7 4 0 4 -

Restaurant 
group 

Groupe des 
restaurants 

Maga 
sins 

i: 

; 

-9 

6 

•2 
3 

" 
3 

1 

1 

9 
7 
2 

8 
1 

3 
2 

2 

15 

1 
2 

10 
2 

18 
1 
4 
3 
2 

8 
4 

4 

4 
2 
2 

8 
3 
6 

926 
823 

4 

-151 

" Ventes 

64 
Cx) 
( x ) . 

-19 

23 

Cx) ' 
Cx) 

~ 
13 

Cx) 

Cx) 

33 
Cx) 
Cx) 

32 
Cx) 

11 
C I ) 

C I ) ' 

89 

( x ) ' 
Cx) 

68 
Cx) 

79 
Cx) 

42 
29 

Cx) 

34 
26 

10 

22 
Cx) 
Ci)-

167 
11 

156 

21,449 
20,316 

36 

Automotive 
group 

Groupe de 
I 'automobile 

Store. 

2S 
8 
6 
2 

• 2 
16 

37 
1 
2 

11 
23 

19 

24 
2 

22 

16 
2 

14 

41 
. 4 

1 
10 
2 

6 
18 

37 
2 
1 
8 

17 
9 

34 
3 
7 
7 

17 

17 
3 
3 

11 

13 
3 

10 

16 
2 

13 

775 
607 

Sales 

349 
33 
97 

( i ) 
Ci) 

106 

561 
C I ) 
C I ) 

343 
176 

196 

247 
Cx) 
Cx) 

213 
Cx) 
Cx) 

1,842 
Cx) 
(X) 

795 
Cx) 

71 
119 

624 
Cx) 
(I) 

91 
469 
36 

694 
42 

356 
132 
165 

194 
36 
76 
84 

231 
142 
90 

146 
Cx) 
Cx) 

66 ,825. 
49,026 

10 540 

Othe r 
re ta i l stores 

group 

Groupe des 
autres 

magasins 
de detail 

Maga 
sins 

2a 
2 
1 

I i 
S 

75 
8 
5 

36 
26 

28 

48 
4 

36 

38 
9 

21 

71 
4 
6 

14 
3 

. 4 
7 

34 

58 
4 
3 

12 
26 
13 

43 
8 
8 

12 
16 

26 
4 
7 

15 

25 
12 
13 

38 
12 
18 

3,656 
2,654 

32 

Ventes 

245 
Cx) 

134 
"16 

Cx) 
76 

728 
61 
49 

603 
126 

70 

146 
12 

133 

259 
134 
126 

416 
32 
10 

261 
18 
8 

19 
67 

425 
9 

10 
119 
175 
113 

598 
81 

142 
271 
105 

78 
8 

42 
27 

145 
100 
45 

132 
102 
30 

80i883 
73,227 

729 

Grocery and 
combination 

stores 

Epiceries e t 
epiceries e t 
boucheries. 
combinees 

Store* 

33 
4 
e 
( 
4 

13 

118 
S 

26 
27 
56 

52 

45 
3 

42 

68 
14 
46 

208 
6 

31 
11 
11 
10 

131 

168 
6 
8 
9 

50 
36 

53 
9 

14 
17 
13 

51 
11 
2 

38 

86 
26 
60 

48 
6 

42 

3,213 
2,756 

48 

i Sales 

4.35 
76 

144 
108 
25 
83 

1,700 
117 
294 
784 
605 

137 

130 
15 

116 

560 
383 
177 

1,208 
31 

449 
82 
37 

183 
426 

1,865 
19 
90 

115 
621 
160 

1,061 
160 
362 
398 
141 

272 
Cx) 
Cx) 

129 

345 
196 
149 

251 
34 

217 

86,869 
70,186 
2,757 

Individual kinds of business 
CIneluded also in group totals) 

Genres particuliers d'affaires 
CCompris egalement dans totaux des groupes) 

Motor 
vehicle 
dealers 

Marchands dt 
vehicules-
moteur 

Maga 
sins 

S 

: 

-
% 

2 

-
2 

3 
1 
2 

2 

2 

4 

4 

6 

1 
5 

10 
1 
4 
3 
2 

-

3 
1 
2 

1 

_ 1 

93 
70 
2 

" Ventes 

Cx) 
Cx) 
(X) 

_ 
-

Cx) 

Cx) 

CI) 

Cx) 
Cx) 
Cx) 

Cx) 

( x ) ' 

686 

686 

-

331 

C I ) ' 
Cx) 

418 
Cx) 

301 
43 

Cx) 

-

165 
CI) 
Cx) . 

Cx) 

C I ) ' 

37,446 
32,613 

CI) 

Garages 

Garages 

S tora 

11 
1 
5 
2 
2 
4 

7 

2 
6 

6 

2 

2 

5 
1 
4 

12 
2 
1 

3 
6 

8 

2 
3 
3 

10 
2 
2 
1 
6 

4 

4 

5 

5 

4 
1 
3 

159 
129 

1 

i Sales 

193 
Cx) 
Cx) 
(l) 
CI) 

25 

CI) 

C I ) ' 
Cx) 

26 

CI) 

Cx)' 

Cx) 
C I ) 
C I ) 

148 
CI) 
CI) 

44 
71 

81 

C I ) ' 
CI) 

11 

161 
(x) 
CI) 
CI) 
CI) 

• 28 

28 

22 

22 

37 
C I ) 
Cx) 

3,868 
3,140 
Cx) 

Filling 
s ta t ions 

Postes 
d 'essence 

^sX^ent-

1( 
1 
3 

12 

28 
1 
2 
7 

18 

10 

19 
1 

18 

9 
1 
8 

24 
2 

6 
2 

2 
12 

22 
2 
1 
6 
8 
6 

14 

1 
3 

10 

13 
3 
3 
7 

4 
2 
2 

8 
1 
7 

467 
367 

7 

Cx) 
Cx) 
Cx) 

80 

383 
Cx) 
CI) 

122 
CI) 

66 

185 
Cx) 
Cx) 

68 
Cx) 
Cx) 

203 
CI) 

109 
CI) 

Cx)' 
48 

209 
Cx) 
Cx) 

49 
108 
25 

116 

CI) 
CI) 

62 

166 
36 
76 
56 

43 
CX) 
C I ) 

68 
(X) 
CX) 

13,392 
1,204 

Drug stores 

Pharmac ies 

Store 

3 

2 

; 

10 
,2 
1 
6 
2 

3 

• -

3 
1 
2 

5 
1 

2 

1 
1 

6 

1 
1 
4 

7 
3 
2 
2 

2 
- 1 

1 

5 
3 
2 

, _ -
3681 
297 

349 10 

Sales 

18 

Cx)' 
Ix) 
\*J 

-
127 

Cx) 
Cx) 

107 
Ci) 

8 

28 
Cx) 
Cx) 

46 
Cx) 

Cx) 

Cx)' 
Cx) 

98 

CI) 
C I ) 
CX) 

167 
28 

(x) 
CX). 

Cx) 
Cx) 
Cx) 

38 

S 
_ , 
- • 

1,794 i 
9,939 4 

o 
Z 

I 
2 
3 
4 
6 
6 

7 
8 
9 

10 
11 

12 

13 
14 
16 

16 
17 
18 

19 
20 
21 
22 
23 
24 
25 
26 

27 
28 
29 
30 
31 
32 

33 
34 
E6 
10 
37 

38 
19 

to 
tl 
12 
13 
14 

3 
6' 
7 

S 
0 

344150 • 
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Table 8.—Betail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

(Sales are shown in thousands ot dollars) 

Locahty 

Localite . 

Kind-of-business group—Groupe des genres 

All stores 
total 

Tous magasins, 
total 

Stores 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Maga
sins Ventes 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

Stores Sales 

Apparel 
group 

Groupe du 
vetement 

Maga
sins Ventes 

Furniture, 
household 

and 
radio 
group 

Groupe des 
meubles, 

articles de 
menage 
et radio 

Stores Sales 

Food 
group 

Groupe 
alimentaire 

Maga
sins Ventes 

QUEBEC-Con.—QUfiBEC-fin 

Montreal & Jesus Islands—Iles-Con 
—fin. 

Verdun 
Total of places under 30,000 1 
Total des endroits de moins de 30,000J 

Dorval...; 
L'Abord-ilrPlouffe 
Lachine .' 
La Salle 
Laval-des-Rapides 
Montreal E 
Montreal N 
Montreal W.—O 
Mont-Royal 
Pointe-aux-Trembles 
Pointe-Claire 
Ste-Anne-de-Bellevue 
St-Laurent 
St-Miehel-de-Laval 
St-Pierre 
Ste-Rose 
Westmount 
Hampstead 
Remainder of county—Autres 

NapiervUle 
St-Remi 
Remainder of county—Autres.. 

Nicolet 
Nicolet 
Remainder ot county—Autres.. 

Paplneau 
Buckingham 
Masson 
Montebello 
Papineauville 
Thurso 
Remainder of county—Autres.. 

Pontlac 
Fort Coulonge 
Remainder of county—Autres., 

Portneuf '. 
Donnacona 
Notre-Dame-de-Portneuf 
Pont-Rouge 
St-Caaimir 
St-Msirc-des-Carrierea 
St-Raymond 
Remainder of county—Autres. 

Quebec 
Quebec 

Total of places under 30,000 1 
Total des endroits de moins de 30,000J 

Beauport , 
Charlesbourg , 

1| Courville 

668 

1,242 

20 
37 
268 
36 
9 

• 28 
58 
22 
16 
50 
44 
56 
63 
30 
43 
40 
141 
2 

279 

91 
38 
53 

365 
52 
313 

299 
82 
19 
19 
19 
19 
141 

169 
20 
149 

480 
49 
37 
33 
28 
26 
42 
266 

2,396 
1,984 

411 
30 
26 
17 

18,761 

25,042 

276 
333 

5,669 
474 

Cx) 
360 
667 
566 
476 
700 
976 

1,349 
1,372 
268 
686 
796 

6,820 
Cx) 
3,187 

1,061 
667 
504 

2,705 
636 

2,170 

3,132 
1,181 
103 
396 
163 
276 

1,016 

1, 
243 

1,453 

3,633 
748 
118 
271 
200 
196 
680 

1,420 

66,916 

63,202 

3,713 

246 
325 
87 

22 974 

525 

CI) 

4 

C I ) ' 
IS 
4 

Cx)' 
6 

Cx) 

46 

Cx) 
Cx) 
Cx) 

43 
31 
11 

122 
117 

(I) 

(i)" 

I 
Cx) 

97 
362 

9,308 
9,039 

261 

110 
409 

2,616 

1,263 

Cx) Cx) 
638 

Cx) 

Cx)' 
20 

Cx) 
Cx) 
Cx) 
Cx) 

S 
Cx) 

19 
12 

361 

68 

68 

55 

4 
3 
4 
7 
37 

40 
5 
36 

64 

2 

Cx) 

333 
146 
187 

1,684 

1,084 

1,865 

28 
275 
66 
140 
669 

888 
104 
784 

678 

Cx) 

e 

Cx) 

674 

231 

CI) 
CI) 

31 

291 
273 

18 

36 
32 
4 

184 
• 70 
114 

177 
143 

(̂ ! 
CI 
Cx) 

64 

176 
46 

Cx) 
15 n Cx; 
62 
42 

8,554 
8,462 

CI) 
Ci) 

19 

CI) 

856 

281 

Cx) 

Cx) 
Cx) 

~Cx) 
x) 

Cx) 

Cx) 
Cx) 
Ci) 

26 
Cx) 
Cx) 

183 

Cx) 
22 

Cx) 

Cx)' 

187 
78 

(=') 

Cx) 
25 

3,428 
3,371 

49 

326 

7 
15 
126 
21 
8 
16 
34 
9 
6 
25 
12 
20 
34 
21 
27 
19 
44 
1 

142 

35 
14 
21 

164 
20 
144 

145 
46 
11 

75 

287 
13 
18 
14 
12 
7 
19 
124 

1,152 
904 

248 

18 
14 

7,605 

10,621 

124 
69 

2,481 
274 

Cx) 
155 
330 
160 
289 
343 
441 
447 
694 
182 
493 
242 

3,070 
Cx) 
844 

188 
91 

738 
180 
650 

894 
370 
69 
65 
48 
70 
273 

33S 
76 

1,806 
279 
50 
102 
73 
21 
94 

18,325 
16,404 

1,621 
172 
169 
73 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour les comtfs ou les divisions de 
recensement, et les Iocallt£s incorpordes de 1,000 ou plus—suite 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

(Les ventes sont indiqudes en milliers de dollars) , 

de commerce 

Building 
mater ia ls 

group 

Groupe des 
materiaux 

de 
construction 

Stores 

18 

40 

1 

-10 
1 

2 
3 
2 

-1 
4 

-4 

-2 
. 3 

3 

— 4 

6 
3 
2 

10 
4 
6 

7 
6 

--1 

-1 

4 
1 
3 

14 
3 

-3 

--1 
7 

67 
47 

10 

2 

--

Sales 

(x) 

1,835 

(x) 

-350 
CI) 

C I ) ' 
61 

CI) 

-Cx) 
121 

-360 

-Cx) 
70 

Cx) 
-484 

178 

!"! Cx) 
68 
62 
16 

171 
Cx) 

--Cx) 
-CI) 

48 
Cx) 
Cx) 

129 
45 

-(s) 

--Cx) 
12 

2,851 
2,768 

, 83 

Cx) 

--

Restauran t 
group 

Groupe des 
restaurants 

Maga
sins 

'2i 

IS 

2 
1 

10 

-
2 

-1 

-5 
2 
2 
1 
1 
1 
3 

11 
1 

32 

-
--
3 
1 
2 

5 
1 

-1 
1 

-2 

6 
1 
4 

7 

-1 

---2 
4 

118 
105 

13 

1 

--

Ventes 

339 

760 

Cx) 
Cx) 

83 

-
C x ) ' 

C x ) ' 

40 
Cx) 
Cx) 
Cx) 
Cx) 
Cx) 
Cx) 

297 
Cx) 

166 

_ 
--

8 
CI) 

Cx) 
47 

CI) 

-Cx) 
Cx) 
CI) 

24 
Cx) 
Cx) 

11 

-(x) 

--Cx) 
3 

2,164 
2,117 

47 

Cx) 
--

Automot ive 
group 

Groupe de 
I 'automobile 

Stores 

23 

136 

13 

2 
2 

13 

49 

11 
3 
8 

23 
3 

20 

24 
5 
1 
3 
2 
3 

10 

16 

-16 

50 
6 
6 
3 
2 
2 
6 

27 

166 
127 

39 

1 
4 
2 

Sales 

3,004 

4,255 

77 
120 
467 
49 

54 
136 
113 
47 

109 
100 
210 
118 

Cx) 
(X) 

Cx) 
1,463 

867 

212 
152 
61 

198 
66 

142 

380 
168 

Cx) 
38 

Cx) 
30 
53 

259 

-269 

639 
153 
39 
16 

Cx) 
Cx) 

82 
291 

18,128 
9,616 

603 

Cx) 
CI) 
Cx) 

Othe r 
retail stores 

group 

Groupe des 
autres 

magasins 
de detai l 

Maga
sins 

119 

246 

6 
8 

61 
7 

4 
10 
6 
3 
7 

17 
16 
12 
6 
7 
6 

39 

31 

15 
8 
7 

' 68 
11 
47 

25 
11 

1 
, 1 

2 
2 
8 

18 
2 

16 

56 
9 
4 
1 
6 
4 
4 

29 

461 
419 

42 

4 
6 
2 

Ventes 

2,031 

4,096 

54 
35 

844 
73 

62 
116 
222 

96 
103 
207 
413 
207 
59 
69 
76 

1,133 

330 

74 
31 
44 

364 
116 
248 

254 
182 

Cx) 
Cx) 
Cx) 
Cx) 

28 

48 
CX) 
Cx) 

229 
66 
9 

CX) 
18 

Cx) 
10 
85 

11,951 
11,524 

427 

31 
78 

Cx) 

Individual kinds of business 
(Included also in group totals) 

Genres particuliers d'affaires 
CCompris egalement dans totaux des groupes) 

Grocery and 
combination 

stores 

Epiceries et 
epiceries et 
boucheries. 
combinees 

Stores 

151 

259 

3 
6 

64 
. 10 

4 
6 

14 
3 
6 
9 
7 

11 
12 
10 
12 
8 

20 

65 

11 
4 
7 

68 
14 
54 

84 
32 
5 
2 
3 
2 

40 

51 
6 

46 

89 
6 
8 
8 

- 6 
1 

10 
61 

680 
629 

161 

13 
8 
9 

Sales 

5,272 

7,854 

87 
32 

1,920 
236 
42 
74 

260 
87 

289 
266 
317 
344 
337 
110 
386 
186 

2,436 

447 

95 
41 
64 

355 
114 
242 

487 
253 

17 
Cx) 

24 
Cx) 

133 

255 
62 

193 

675 
210 
24 
63 

Cx) 
Cx) 

38 
208 

12,977 
10,710 

1,367 

129 
148 
59 

Motor 
vehicle 
dealers 

Marchands de 
vehicules-

moteur 

Maga
sins 

6 

16 

_ 
-2 

-
_ 

1 

----2 

---1 
3 

6 

1 
, 1 

-
1 
1 

-
2 
1 

--1 

--
3 

-3 

9 
2 
1 

- -1 
1 
1 
3 

21 
20 

1 

_ 
--

Ventes 

Cx) 
2,398 

-
-Cx) 

_ 
Cx) 

---Cx) 

--Cx) 
1,176 

467 

Cx) 
Cx) 

CI) 

Cx) 

Cx) 
CI) 

-CI) 

-
Cx) 

Cx) 
382 

Cx) 
(x) 

C x ) ' 
Cx) 
Cx) 

168 

6;557 
6,416 

143 

-
--

Garages 

• 
Filling 

s tat ions 

Garages | Pos tes 
d'essence 

Stores 

4 

26 

1 
1 

- 3 

-• 
_ 
-I 

I 

-. -3 
1 

---3 

11 

4 
1 
3 

7 
1 
6 

4 

-1 
• 1 

-1 
1 

1 

-1 

11 
1 
1 

. 1 
1 
1 
2 
4 

39 
32 

7 

-
1 

-

Sales 

Cx) 
440 

Cx) 
Cx) 
Cx) 

_ 
-Cx) 

CI) 

-50 
Cx) 

--74 

101 

Cx) 
CI) 

Cx) 
45 

Cx) 
Cx) 

22 

-
( i ) 
(x) 

Cx) 
Cx) 
Cx) 

Cx) 
69 

Cx) 
Cx) 
(x) 
Cx) 
Cx) 
Cx) 

5 

766 
662 

64 

-
CI) 

Msiga-
sins 

12 

91 

3 
8 
8 
4 

4 
2 
2 
3 
8 
4 
1 
5 
1 
2 
1 
7 

28 

6 
1 
6 

15 
1 

14 

17 
3 

-2 
1 
2 
9 

12 

-12 

36 
2 
4 
2 

--2 
20 

93 
62 

31 

1 
3 
2 

Ventfls 

603 

1,336 

CI) 
CI) 

190 
49 

64 
CI) 
CI 
CI) 

109 
100 

CI) 

Cx) 
Cx) 
Cx) 
Cx) 

203 

208 

47 
CI) 
(x) 

111 
Cx) 
( I ) 

198 
CI) 

C I ) ' 
Cx) 
Cx) 
Cx) 

183 

-103 

197 
(x) 
Cx) 
Cx) 

-Cx) 
119 

2,447 
2,040 

407 

Cx) 
Cx) 
Cx) 

Drug stores 

Pha rmac ie s 

Stores 

17 

34 

_ 

I 

-

-
4 
2 
2 

3 
2 
1 

----
2 

-2 

3 
1 

-----2 

47 
41 

6 

2 

-1 

Sales 

478 

1,032 

Cx)-

123 
. Cx) 

_ 
Cx) 
Cx) 
Cx) 

46 
60 

Cx) 

Cx) 
482 

Cx) 
Cx) 
Cx) 

15 
Cx) 
Ci) 

26 
Cx) 
Cx) 

---
(x) 

Cx)' 

18 
Cx) 

----Cx) 

1,239 
1,199 

40 

(X) 

Cx) 

d 
Z 

1 

2 

3 
4 
6 
6 
7 
8 
9 

10 
11 
12 
13 
14 
16 
16 
17 
18 
19 
20 
21 

22 
23 
24 

25 
26 
27 

28 
29 
30 
31 
32 
33 
34 

35 
36 
37 

38 
39 
40 
41 
42 
43 
44 
45 

46 
47 

48 

49 
50 
61 
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Table 8.—Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but,these are included 
in the totals. 

~ (Sales are shown in thousands ot dollars) 

Locality 

Localite 

Kind-of-business group—Groupe des genres 

All stores 
total 

Tous magasins, 
total 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Stores Sales Maga
sins Ventes 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

Stores Sales 

Apparel 
group 

Groupe dus 
vetement 

Maga
sins 

Furniture, 
household 

and 
radio 
group 

Groupe des 
meubles, 

articles de 
menage 
et radio 

Ventes Stores Sales 

Food 
group 

Groupe 
alimentaire 

Maga
sins Ventes 

QUEBEC-Con—QUfiBEC-suite 

Quebec-Con.—fin 
Giffard 
Loretteville 
Montmorency 
Quebec W.^0 
Remainder of county—Autres 

Blchelicu 
-St-Joseph 
Sdtel 
Remainder of county—Autres. 

Richmond 

Brompton ville 
Danville 
Richmond...-
Windsor -. 
Remainder of county—Autres. 

Rimouski 
Bio 
Mont4oli 
Rimouski 
Remainder of county—Autres. 

Rouvllle 
Marieville 
St-Cesaire 
Remainder of county—Autres. 

Saguenay 
Bale Comeau 
Remainder of county—.4utres. 

Shefford 
Granby 
Waterloo 
Remainder of county—Autres.. 

Sherbrooke 
Sherbrooke 

Total of places under 30,000 1 
Total des endroite de moins de 30,000j 

Lennoxville 
Remainder of county—Autres 

Soulanges. 

Stanstead 
Beebe Plain 
Coaticook 
Magog 
Rock Island 
Remainder of county—Autres. 

St-Hyaclnthe 
La Providence 
St-Hyacinthe 
St-Joseph 
Remainder of county—Autres. 

49 
21 
179 

324 
. 30 
201 
93 

365 
68 
27 
34 
69 
60 
57 

582 
33 
70 
120 
279 

198 
49 
30 
119 

232 
9 

223 

405 
219 
67 
129 

582 
524 

329 
11 
70 
122 
25 
101 

482 
20 
272 
17 

362 
652 
623 
128 

1,491 

5,736 
258 

4,981 
492 

5,042 
1,107 
263 
415 

1,504 
1,161 
593 

6,923 
104 
890 

3,409 
1,62! 

2,138 
722 
312 

1,104 

3,653 
619 

3,134 

6,388 
4,263 
985 

1,132 

17,329 
16,406 

659 
256 

1,286 

6,116 
161 

1,819 
2,424 
419 

1,292 

7,924 
187 

6,669 
246 
922| 

13 

Cx) 

Cx) 
696 

Cx) 

70 

Cx) 
171 
238 

Cx) 

1,067 

Cx) 
941 

(X) 

Ci)_ 

Cx) 

495 
Cx) 
d) 

584 
408 

CI) 

CI) 

1,523 
1,523 

665 

639 
126 

861 
(x) 
869 

Cx) 

231 

159 

169 

262 

Cx) 
Cx) 

888 
44 

765 

412 

76 
338 

2,182 

2,102 

.616 

616 

121 

121 

121 

418 

476 

Cx) 

Cx) 
346 

499 
Cx) 

Cx) 

44 

41 

Cx) 

712 

708 
4 

378 
205 
18 

Cx) 
56 

Cx) 

95 
317 
37 

130 

29 
CI) 
CI) 

744 
605 
120 
19 

2,371 
2,345 

CI) 

Cx) 
Cx) 

528 

129 
381 
18 

954 

961 

3 

282 

282 

224 
6 

Cx) 
Cx) 
Cx) 

9 
Cx) 

268 

65 
Cx) 
Cx) 

31 
(X) 
Cx) 

276 
Cx) 
Cx) 

1,252 

Cx) 
Cx) 
Cx) 

7 

228 

9 
CI) 
Cx) 
44 

668 

14 
26 
34 
18 
112 

188 
22 
103 
55 

123 
31 
18 
11 
21 
19 
23 

222 
15 
26 
41 
140 

69 
17 

151 

196 

31 

13 
18 

57 

UI 
6 
19 
44 

179 
13 
112 
14 
40! 

167 
247 
396 
115 
592 

1,942 
237 

1,468 
236 

1,655 
558 
189 
100 
467 
229 
112 

1,453 
31 
267 
724 
442 

548 
199 
65 
284 

419 
Cx) 
Cx) 

1,832 
1,434 
273 
224 

4,783 
4,338 

363 
82 

288 

40 
368 
932 
199 
339 

1,965 
136 

1,391 
191 
247 
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Tableau 8.—Commerce de detail, 1911, par genres de commerce, pour les comt£s ou les divisions de 
recensement, et les locaIlt£s incorpordes de 1,000 ou plus—suite 

Un (x) indique que Ies chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

(Les ventes sont indiqudes en milliers de dollars) 

de commerce 

Building 
mater ials 

group 

Groupe des 
materiaux 

de 
construction 

Stores 

4 
1 
1 
2 

7 

-6 
2 

' 15 
4 
2 
1 
6 
2 

-
15 

-6 
4 
6 

8 
4 

. 2 
3 

2 

-2 

18 
10 
2 
6 

16 
16 

1 

1 

-
6 

16 

-7 
4 
3 
2 

.15 

-12 

-3 

Sales 

47 
CI) 
Cx) 
CI) 

229 

-
CX) 
CI) 

348 
59 

Cx) 
Cx) 
Cx) 
Cx) 

215 

-84 
58 
72 

221 
77 

(x) 
CI) 

CI) 

CI)" 

349 
CI) 
(x) 

18 

488 
Cx) 

Ci) 

Cx) 

52 

276 

-113 
Cx) 

25 
CI) 

607 

-- 556 

-51 

Res taurant 
group 

Groupe des 
restaurants 

Maga
sins 

2 
1 

-9 

7 
2 
3 
2 

11 
2 

-
) 4 
4 

-
8 

-2 
6 
1 

7 
2 
1 
4 

4 
1 
3 

8 
7 
1 

-
40 
36 

4 

2 
2 

3 

17 
1 
4 
6 
3 
3 

18 

-10 

-
-

Ventes 

C x ) ' 
CI) 

-
Cx) 

68 
CI) 
Cx) 
Cx) 

102 
Cx) 

Cx) 
30 
55 

-
81 

-
Cx) 

51 
Cx) 

36 
Cx) 
Cx) 

7 

51 
Cx) 
Cx) 

182 
CI) 

Cx) 

494 
483 

10 

Cx) 
Cx) 

12 

189 
Cx) 

23 
37 
24 

Cx) 

135 

-135 

-
-

Automot ive 
group 

Groupe de 
I 'automobile 

Stores 

6 
4 

• 1 

1 
21 

16 

-11 
6 

28 
6 
1 
5 
6 
5 
6 

29 
2 
4 

10 
13 

27 
4 
3 

20 

2 

-2 

46 
20 
11 
16 

76 
62 

14 

8 
6 

18 

48 
2 
8 

10 
4 

24 

37 
1 

19 
2 

15 

Sales 

84 
49 

CI) 
CI) 

399 

468 

-423 
46 

547 
(X) 
Cx) 

61 
236 
101 
82 

879 
Cx) 

192 
CI) 

84 

521 
212 
28 

281 

Cx) 

Cx) 

991 
605 
236 
151 

3,819 
3,673 

146 

112 
34 

296 

918 
Cx) 

297 
197 

Cx) 
364 

929 
Ci) 

806 
Cx) 

73 

Othe r 
retail stores 

group 

Groupe des 
autres 

magasias 
de detail 

Maga
sins 

7 
8 
1 
1 

14 

41 
3 

30 
8 

64 
8 

-7 
18 
9 

12 

70 
6 
8 

19 
37 

35 
11 
8 

16 

29 
4 

25 

70 
42 

7 
21 

109 
101 

8 

6 
2 

27 

54 
1 

13 
26 

3 
12 

65 
4 

60 
1 

10 

Ventes 

61 
61 

(x) 
Cx) 

188 

1,267 
12 

1,221 
33 

1,883 
97 

-104 
388 
216 
198 

717 
Cx) 
Cx) 

516 
126 

222 
102 
33 
88 

613 
156 
357 

820 
612 
111 
97 

2,471 
2,334 

136 

Cx) 
Cx) 

186 

1,862 
Cx) 

266 
616 

Cx) 
140 

1,314 
Ci) 
1,211 
CI) 

54 

Individual kinds of business 
CIneluded also 

— 
n group totals) 

Genres particuliers d'affaires 
(Compris egalement d 

Grocery and 
combination 

stores 

Epiceries e t 
epiceries c t 
boucheries. 
combinees 

Stores 

5 
14 
19 
-14 
69 

182 
15 
68 
19 

67 
21 

9 
4 

11 
5 

17 

132 
9 

14 
27 
82 

22 
8 
2 

12 

46 
1 

45 

86 
60 
13 
23 

139 
121 

18 

7 
11 

22 

72 
2 

13 
29 
4 

24 

95 
9 

68 
6 

13 

Sales 

94 
133 
287 
104 
413 

1,340 
167 

1,049 
124 

1,053 
404 

81 
63 

320 
107 
82 

1,139 
22 

163 
647 
308 

167 
CI) 
CI) 

61 

364 
(x) 
Cx) 

1,469 
1,076 

246 
138 

3,358 
3,136 

216 

160 
65 

148 

. 1,431 
Cx) 

317 
732 

Cx) 
211 

1,297 
94 

1,045 
75 
82 

Motor 
vehicle 
dealers 

Marchands de 
yehiculas-

motcur 

Maga
sins 

-
-
-1 

4 

-3 
1 

2 

-
-
-1 

-I 

5 

-1 
3 
1 

4 
1 

-3 

_ 
--

9 
4 
4 
1 

11 
10 

1 

-
1 

3 

5 

-2 
1 
1 
1 

4 

-4 

-
-

Ventes 

-
-
-143 

i 2 9 7 
M -
Cx) 
CI) 

Cx) 

-
-Cx) 

d) ' 
661 

-
Cx) 
Cx) 
Cx) 

' 1 0 6 
( i ) 

Ci) 

_ 
--

457 
302 

Ci) 
CI) 

2,398 
CI) 

CI) 

_ 
CI) 

156 

466 

-
Cx) 
Cx) 
Cx) 
CI) 

542 

-642 

-
-

ms totaux des groupes) 

Garages 

Garages 

Stores 

2 
2 

-
-2 

4 

-2 
2 

6 
1 
1 
2 
1 
1 

-
6 
1 
1 

-4 

6 

-2 
4 

_ 
--
14 

6 
3 
5 

15 
13 

2 

2 

-
8 

12 
1 
1 
4 
1 
5 

6 
1 
2 

-3 

Sales 

Cx) 
( i ) 

-
Cx) 

188 

-
Cx) 
Cx) 

78 
Cx) 
Cx) 
CI) 
CI) 
Cx) 

23 
Cx) 
Cx) 

C I ) ' 

96 

-
CI) 
CI) 

_ 
--

179 
96 

Cx) 
Cx) 

382 
Cx) 

Cx) 

Cx) 

81 

115 
Cx) 
Cx) 
Cx) 
Cx) 
( I ) 

17 
CI) 
CI) 

4 

Filling • 
s tat ions 

Postes 
d'essence 

Maga
sins 

3 
2 
1 
1 

18 

6 

-4 
2 

19 
3 

-,3 
. 4 

4 
6 

17 
1 
2 
6 
8 

16 
3 
1 

12 

2 

-2 

22 
9 
4 
9 

46 
' 35 

11 

6 
5 

7 

31 
1 
6 
6 
2 

18 

24 

-10 
2 

12 

Ventes 

Cx) 
Cx) 
Cx) 
(X) 
Cx) 

55 

-
Cx) 
Cx) 

245 
Cx) 

• Cx) 
Cx) 
Cx) 
Cx) 

191 
Cx) 
Cx) 

68 
65 

123 
( i ) 
CI) 

78 

Cx) 

Cx) 

325 
178 
73 
74 

1,067 
983 

84 

Cx) 
Cx) 

59 

337 
CI) 

78 
66 

CI) 
164 

313 

-
• CI) 

Cx) 
69 

Drug stores 

Pharmac ies 

Stores 

3 

-
-
-

6 

-4 
1 

4 
2 

-
- ] 

1 

-
18 

1 
2 
4 
3 

1 
1 

-
-

2 
1 
1 

16 
• 6 

3 
1 

16 
15 

i 
1 

-
-

6 

-2 
3 
1 

-
7 
1 
6 

-
-

Sales 

21 

-
-
-

128 

-
CI) 
Cx) 

52 
Cx) 

-Cx) 
Cx) 

186 
( i ) 
CI) 

48 
32 

(«) 
CI) 

-

( I ) 
Ci) 

112 
88 

CI) 
( I ) 

488 
Cx) 

Cx) 

Cx) 

-
92 

-
Cx) 

52 
Cx) 

218 
Cx) 
Cx) 

-

d 
Z 

I 
2 
3 
4 
6 

6 
7 
8 
9 

10 
11 
12 
13 
14 
15 
16 

17 
18 
19 
20 
21 

22 
23 
24 
25 

26 
27 
28 

29 
30 
31 
32 

33 
34 

35 

36 
37 

38 

39 
40 
41 
42 
43 
44 

45 
47 
46 
48 
49 
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Table 8.—Betail Mercbandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An Cx) indicates t h a t figures are wi thhe ld to avoid disclosing individual operations, bu t these are included 
in t he to ta ls . 

( S a l e s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

Locali ty 

Locali te 

Kind-of-business group—Groupe des genres 

All stores 
to ta l 

Tous magasins 
to ta l 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Stores Sales Maga-

Count ry 
general 
stores 

generaux de 
campagne 

Ventes Stores Sales 

Apparel 
group 

Groupe du 
ve tement 

Maga- Ventes 

Furniture, 
household 

and 
radio 
group 

Groupe des 
meubles, 

articles de 
menage 
et rad io 

Stores Sales 

Food 
group 

Groupe 
al imentaire 

Maga- Ventes 

QUEBEC-Con .—QUf iBEC- f in 

S t - J e a n .-.. 
St-Jean 
Remainder of county—Autres. . 

S t - M a u r l c e 
Trois-Rivieres 

To ta l of places under 30,000 
Tota l des endroits de moins de 30,000, 

Baie-de-Shawinigan 
Shawinigan Falls 
Remainder of county—Autres 

T e m l s k a m l n g 
Noranda 
Rouyn 
Temiscamingue 
Remainder of county—Autres. . 

T e m l s c o u a t a 
Cabano 
Riviere-du-Loup 
St-Joseph-de-la-Riviere-Bleue.. 
Trois-Pistoles 
Remainder of county—Autres. 

T e r r e b o n n e 
St-Agathe-des-Monts 
St-Jerfime 
St-Jovite 
Ste-Therdse 
Terrebonne 
Remainder of county—Autres. . 

V a u d r e u l l 
Dorion 
Rigaud 
Remainder of county—Autres. 

Vercheres 
Belceil 
McMasterville 
Contreccfiur.. 
Remainder of county—Autres. 

Wolfe 
Disraeli 
Remainder of county—Autres. . 

Y a m a a k a 
Pierreville 
Remainder of county—Autres. 

297 
236 

61 

981 
657 

231 
186 

475 
64 

189 
22 

200 

668 
27 

147 
18 
60 

408 

735 
84 

199 
24 
69 
62 

297 

185 
26 
42 

117 

178 
39 
15 
23 

101 

177 
33 

144 

181 
41 

143 

7,516 
6,922 

694 

28,681 
13,494 

7,107 

94 
5,937 
1,077 

9,765 
2,360 
4,929 

618 
1,069 

6,565 
274 

3,045 
149 
601 

2,497 

9,162 
1,296 
3,709 

352 
1,196 

467 
2,141 

1,722 
440 
404 
878 

2,608 
715 
246 
189 
857 

1,463 
278 

1,186 

1,470 
644 
925 

O N T A R I O 

T o t a l . . . 

A d d i n g t o n . 

Algoma 
Blind Rive r . . 

47,865 

78 

685 
30 

1,406,977 

850 

16,335 
658 

39 

1,252 

752 
752 

2,573 
2,049 

525 

505 
19 

651 
143 
426 

Cx) 
Cx) 

521 
CI) 

197 
CI) 

173 
36 

648 
183 
258 

Cx) 
Cx) 

33 
34 

Cx) 
Cx) 
Cx) 

235 
220 

Cx) 

Cx)" 

Cx) 
Cx) 

21 
4 

18 

286,533 

1,422 
Cx) 

47 

167 

2,358 

25 

65 

197 

197 

277 

277 

Cx) 

Cx)' 

960 

960 

1,568 

103 

1,457 

762 

138 

624 

512 
129 
82 

302 

Cx) 
Cx) 

218 

784 
71 

713 

735 
Cx) 
Cx) 

44,275 

500 

1,083 

116 
67 

48 

2 
37 

6,868 

879 
879 

2,972 
1,983 

Cx) 
93 

Cx) 

1,244 
267 
866 

60 
63 

656 
Cx) 

408 
Cx) 

92 
124 

837 
65 

514 
Cx) 

161 
41 

Cx) 

43 
Cx) 
(x) 
Cx) 

39 
Cx) 
Cx) 

7 
14 

32 
Cx) 
Cx) 

(x) 
Cx) 

125,663 

1,674 
Cx) 

3 
7 

21 
6 
9 
1 
2 
2 
1 

487 
Cx) 
Cx) 

1,342 
756 

242 
Cx) 

16 
Cx) 
Cx) 

276 
Cx) 

209 

Cx)' 
22 

43 
263 

Cx) 
Cx) 
Cx) 
Cx) 

Cx) 

Cx) 

Cx) 
(X) 

H I 
84 
27 

443 
246 

198 

192 
18 
73 
9 

92 

285 
11 
66 

6 
20 

192 

352 
27 
84 

8 
32 
31 

170 

74 
8 

16 
50 

84 
12 
6 

15 
51 

77 
12 
65 

1,515 

2 

21 

62,836 

Cx) 

468 

14,819 

21 

281 

1,785 
1,667 

129 

5,813 
3,376 

2,437 

Cx) 
Cx) 

488 

3,234 
837 

1,680 
208 
609 

1,364 
68 

665 
18 

118 
494 

3,666 
400 

1,376 
76 

508 
254 
965 

441 
" 9 8 

94 
250 

574 
129 
67 

124 
265 

341 
88 

253 

322 
86 

237 

314,629 

' 76 

4,502 
166 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour les comtfis ou les divisions de 
recensement, et les localitds incorpordes de 1,000 ou plus—suite 

Un CI) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

(Les ventes sont indiqudes en milliers de dollars) 

de commerce 

Building 
mater ia ls 

group 

Groupe des 
. materiaux 
f de 

construction 

Stores 

9 
' • 8 

1 

22 
10 
12 

-11 
1 

14 
4 
7 

-3 

14 
2 
4 

-6 
2 

22 
6 
9 
2 
2 
1 
2 

4 
1 
2 
1 

4 
2 

--2 

1 
1 

-
5 

-5 

2,026 

3 

. 23 
2 

Sales 

511 
Cx) 
Cx) 

922 
495 

427 

-(x) 
Cx) 

710 
324 
369 

-28 

193 
Cx) 

132 

-22 
Cx) 

488 
118 
223 

Ci) 
x) 
I ) 

CI) 

67 
(x) 
Cx) 
Cx) 

27 
Cx) 

--(x) 

Cx) 
Cx) 

-
32 

-32 

78,828 

'Cx) 

1,734 
CI) 

Restauran t 
group 

Groupe des 
res taurants 

Maga
sins 

10 
9 
1 

41 
27 

14 

-13 
1 

14 
3 

, 8 

-3 

18 

-6 

-1 
4 

29 
3 
4 
1 
2 
3 

16 

5 
2 
1 
2 

5 
1 
1 

-3 

1 
1 

• -

3 
1 
2 

3,663 

-
52 

1 

Ventes 

121 
Cx) 

-Cx) 

484 
305 

178 

-
Cx) 
Cx) 

174 
31 

140 

-3 

26 

-16 

-(") Cx) 

146 
23 
64 

Cx) 
CI) 

9 
33 

26 
CI) 
Cx)-
Cx) 

8 
Cx) 
CI) 

-( i ) 

CI) 
CI) 

-
22 

i^l Ix) 

64,373 

-
521 

Cx) ' 

Automot ive 
group 

Groupe de 
I 'automobile 

Stores 

32 
19 
13 

71 
40 

31 

-17 
14 

48 
5 

21 
2 

20 

48 
3 

10 
1 
6 

28 

59 
6 

18 
3 
3 
1 

28 

30 
6 
7 

17 

18 
4 
3 

-11 

24 
5 

19 

17 
5 

12 

7,119 

18 

59 
6 

Sales 

1,877 
1,709 

168 

2,691 
1,932 

769 

-668 
102 

1,311 
Cx) 

706 
Cx) 

193 

1,246 
Cx) 

874 
Cx) 

118 
206 

1,104 
142 
478 

49 
Cx) 
Cx) 

289 

355 
131 
97 

127 

572 
316 
29 

-227 

158 
49 

109 

134 
32 

102 

266,444 

154 

2,456 
39 

Othe r 
retai l stores 

group 

Groupe des 
autres 

magasins 
de detai l 

Maga
sins 

58 
42 
8 

' 164 
104 

60 

2 
36 
22 

75 
15 
35 
5 

20 

81 
1 

23 

— 10 
47 

110 
22 
33 

1 
13 
12 
29 

34 
4 
4 

26 

21 
9 

i ' 1 

2 
9 

17 
3 

14 

31 
11 
20 

10,843 

9 

94 
5 

Ventes 

907 
864 
63 

3,528 
2,599 

929 

( i ) 
705 

Cx) 

1,248 
385 
685 
79 
91 

725 
Cx) 

545 

-CI) 
144 

1,359 
323 
543 

( i ) 
273 

Cx) 
141 

249 
19 
81 

150 

164 
20 

Cx) 
Cx) 

128 

84 
27 
57 

162 
21 

141 

272,204 

83 

2,476 
120 

Individual kinds of business 
(Included also in group totals) 

—. Genres particuhers d'affaires 
CCompris egalement dans totaux des groupes) 

Grocery and 
combination 

stores 

Epiceries et 
epiceries e t 
boucheries, 
combinees 

Stores 

57 
44 
13 

257 
131 

126 

2 
66 
68 

104 
14 
34 

6 
61 

188 
8 

37 
2 

14 
119 

171 
17 
43 

5 
21 
14 
71 

29 
5 
6 

19 

36 
7 
3 
7 

19 

49 
6 

44 

26 
3 

23 

8,198 

11 

128 
8 

Sales 

- 1,217 
1,117 

100 

4,894 
2,824 

2,070 

(x) 
1,796 
Cx) 

2,716 
758 

1,290 
177 
491 

1,869 
Cx) 

554 
Cx) 

103 
359 

2,633 
333 

1,116 
44 

422 
137 
581 

252 
91 
21 

139 

368 
86 
66 
83 

142 

234 
63 

171 

128 
13 

116 

236,661 

33 

3,765 
143| 

Motor 
vehicle 
dealers 

Marchands de 
vehicules-

moteur 

Maga
sins 

6 
6 
1 

12 
6 

6 

-
6 

-
8 
1 
3 
1 
3 

8 

-6 

-1 
2 

6 

-4 
1 

--1 

6 
1 
3 
2 

6 
2 

--4 

_ 
--
1 

-1 

1,872 

1 

9 

-

Ventes 

1,546 
Cx) 
Cx) 

1,791 
1,351 

441 

-
441 

-
744 

Cx) 
Cx) 
Cx) 

63 

. 872 

- -801 

-Cx) 
Cx) 

265 

-Cx) 
Cx) 

-. Cx) 

135 
Cx) 

44 
Cx) 

466 
Cx) 

-Cx) 

_ 
--

Cx) 

C x ) ' 

158,638 

(x) 

1,488 

- 1 

Garages 

Garages 

Stores 

4 
1 
3 

14 
6 

8 

--
3 
6 

19 
1 

• 8 

1 
9 

15 

-2 
1 
1 

11 

25 
4 
6 
1 
1 

-13 

7 
1 
2 
4 

3 
2 

--1 

18 
3 
7 

8 
1 
7 

1,825 

6 

7 
1 

Sales 

23 
Cx) 
C x ) . 

237 
139 

99 

_ 
69 
39 

291 
d) 

182 
CI) 

63 

156 

-CI) 

( i ) 
(X) 
Cx) 

477 
(x) ' 
Cx) 
Ci) 
CI) 

123 

58 

Cx) 
CI) 

37 
CI) 

-Cx) 

46 
Cx) 
Cx) 

47 
Cx) 
Cx) 

17,183 

Cx) 

71 
Cx) 

Filling 
s tat ions 

Postes 
d'essence 

Maga
sins 

20 
11 
9 

39 
23 

16 

_ 
7 
9 

28 
3 
9 

-8 

23 
1 
3 

-4 
16 

28 
2 
8 
1 
2 
1 

14 

17 
4 
2 

11 

9 

3 

-6 

14 
2 

12 

8 
4 
4 

4,627 

11 

41 
4 

Ventes 

287 
212 
74 

616 
399 

217 

_ 
155 
62 

268 
80 

112 

-77 

193 
Cx) 
Cx) 

CI) 
100 

362 
CI) 

102 
(x) 
Cx) 
CI) 
CI) 

162 
(x) 
CI) 

66 

68 

29 

_ 39 

112 
CI) 
Cx) 

Cx) 
Cx). 

9 

88,129 

71 

799 
Cx) 1 

Drug stores 

Pharmac ies 

Stores 

C 

e 

16 
10 

6 

_ 
6 
1 

8 
3 
3 
1 
1 

8 

_ 3 

_ 1 
4 

11 
6 
1 
1 
1 
2 
1 

2 
1 

_ 1 

3 
2 

_ 1 

-
_ 
_ -
3 
2 

. 1 

1,728 

2 

17 
1 

Sales 

241 
241 

414 
248 

166 

_ 
(x)' 
(x) 

211 
77 

103 
(x) 
CI) 

46 

CI) 

CI) 
4 

184 
63 

CI) 
Ci) 
Cx) 

Cx) 

Cx) 
Cx) 

CI)' 

7 
CI) 

Cx) 

_ 
_ -
1 

Cx) 
Cx) 

49,209 

( I ) 

- 496 
CI) 

o 
Z 

I 
2 
3 

4 
6 

6 

7 
8 
9 

10 
11 
12 
13 
14 

15 
16 
17 
18 
19 
20 

21 
22 
23 
24 
25 
26 
27 

28 
29 
30 
31 

32 
33 
34 
36 
33 

37 
38 
39 

40 
41 
42 

43 

44 

46 
46 

97404—16 
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Table 8.—Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are included 
in t he totals.' 

( S a l e s a r e s h o w n in t h o u s a n d s of d o l l a r s ) 

Locali ty 

Localite 

Kind-of-business group—Groupe des genres 

All stores 
total 

Tous magasins 
to ta l 

Stores Sales 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Maga
sins Ventes 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

Stores Sales 

Apparel 
group 

Groupe du 
ve tement 

Ven tes 

Furniture, 
household 

and 
radio 
group 

Groupe des 
meubles, 

articles de 
menage 
e t radio 

Stores Sales 

Food 
group 

Groupe 
al imentaire 

Maga
sins Ventes 

O N T A E I O - C o n . — s u i t e 

Algoma-Con.—fin 
Sault S te . Marie 
Thessalon 
Remainder of county—Autres. . 

Brant 
Brantford 

Tota l of places under 30,000 ' 
To ta l des endroits de moins de 30,000j 

Par i s 
Remainder of county—Autres 

B r u c e 
Chesley 
Kincardine 
Po r t Elgin 
Southampton 
Walkerton 
Wiarton 
Remainder of county—Autres. 

Ca r l e ton 
O t t a w a 

Tota l of places under 30,000 1 
Tota l des endroits de moins de 30,000J 

Eas tv iew 
Rockcliffe Pa rk (') : : . . . 
Remainder of county—Autres 

C o c h r a n e 
Cochrane 
Iroquois Falls 
Kapuskasing 

. T immins 
Remainder of county—Autres. 

DulTcr ln 
Orangeville 
Shelburne 
Remainder of county—Autres. . 

D u n d a s 
Chestervil le 
Morrisburg 
Winchester 
Remainder of county—Autres. 

D u r h a m 
Bowmanvil le 
Po r t Hope 
Remainder of county—Autres. 

E lg in 
Aylmer 
P o r t Stanley 
St . T h o m a s 
Remainder of county—Autres. 

Essex 
Windsor. 

339 
32 

184 

463 

236 
92 

143 

643 
40 
68 
48 
37 
53 
56 

341 

1,862 

1,669 

403 

86 

317 

782 
56 

6 
44 

201 
385 

200 
86 
40 
74 

54 
38 

126 

333 
77 

104 
157 

633 
76 
31 

278 
248 

2,862 
1,326 

13,418 
377 

28,781 
17,604 

3,288 

1,967 
1,321 

9,437 
756 

1,262 
716 
430 

1,069 
1,092 
4,114 

88,167 
81,601 

6,656 

1,310 

5,346 

26,422 
1,588 
. 405 
1,818 

14;212 
8,400 

1,683 
742 
863 

4,408 
942 
746 

1,109 
1,612 

6,293 
1,600 
2,586 
2,107 

14,606 
1,938 
328 

9,416 
2,825 

67,051 
53,688 

1,224 
CI) 

1, 
1,609 

496 
Cx) 
171 

Cx) 
Cx) 

49 
97 
69 

15,388 

15,297 

92 

31 

61 

2,298 
CI) 
(x) 
350 

1,031 
501 

170 
170 

116 
Cx) 

4 
Cx) 
Cx) 

312 
(x) 
Cx) 
Cx) 

917 
109 

757 
51 

6,487 
5,422 

23 

31 

26 

Cx) 
Cx) 

277 

277 

1,138 
Cx) 

85 

Cx) 

946 

1,222 

1,222 

1,222 

1,383 

1,383 

01 
233 

901 
217 

(x) 
(x) 
672 

431 

431 

794 

794 

393 

214 

207 

• 7 

3 

4 

80 
8 
1 
5 
39 
27 

16 
11 
4 
1 

17 
2 
7 
3 
5 

27 
10 
14 
3 

1 
42 
10 

219 
160 

1,669 
20 

Cx) 

2,266 
2,099 

168 

Cx) 
Cx) 

567 
31 
129 

Cx) 
Cx) 
116 
107 
147 

8,259 

8,184 

74 

Cx) 

Cx) 

3,153 
Cx) 
Cx) 
291 

1,865 
707 

178 
141 

Cx) 
(x) 

182 
Cx) 

84 
Cx) 

46 

521 
151 
341 
29 

1,583 
Cx) 
Cx) 
1,360 

64 

7,612 
6,704 

446 
Cx) 
Cx) 

1,056 
973 

Cx) 
Cx) 

278 
Cx) 

45 
Cx) 
Cx) 
Cx) 
Cx) 
107 

2,761 
2,760 

566 
Cx) 

Cx) 
484 
22 

39 
Cx) 
(x) 

97 
25 

Cx) 
Cx) 

Cx) 
Cx) 
(x) 

595 
Cx) 

505 
Cx) 

4,395 
3,919 

114 
11 
67 

288 
144 

26 
38 

143 
9 
18 
12 
11 
12 
11 
70 

753 

607 

146 

45 

101 

312 
19 
2 
12 
115 
164 

38 
21 
7 
10 

46 
7 
14 

82 
22 
24 
36 

155 
18 
10 
66 
61 

675 
458 

3,929 
138 
270 

5,116 
4,317 

799 

534 
266 

2,872 
171 
385 
132 
149 
275 
251 
708 

19,265 

17,467 

1,738 

634 

1,104 

8,484 
496 
51 
543 

4,667 
2,827 

727 
378 
240 
109 

114 
216 

1,472 
516 
636 
320 

3,428 
464 

- 109 
2,319 
536 

16,422 
13,036 

(') On e store included in remainder of count.v. 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour les comtes ou les divisions de 
recensement, et les localites incorpordes de 1,000 ou plus—suite 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres soiit 
inclus dans les totaux. 

( L e s v e n t e s s o n t i n d i q u f i e s en m i l l i e r s d e d o l l a r s ) 

de commerce 

Building 
mater ials 

group 

Groupe des 
materiaux 

de 
construction 

Stores Sales 

Restaurant 
group 

Groupe des 
restaurants 

Automot ive 
group 

Groupe de 
I 'automobile 

Maga-

36 
7 
2 

14 
13 

181 
59 

1,548 
Cx) 

79 

757 

231 

200 
31 

692 
46 
24 
49 
26 

Cx) 
Cx) 

453 

2,833 

864 

( i ) 

CI)" 

1,396 
CI) 

CI) 
677 
665 

147 
(x) 
CI) 
CI) 

213 

Cx) 
(x) 

501 
170 
162 
180 

979 
Cx) 
Cx) 

476 
302 

3,665 
1,881 

146 
103 

63 

21 
5 
7 
0 

36 
2 

12 
17 
5 

171 
118 

Ventes 

Other 
retail stores 

group 

Groupe des 
autres 

magasins 
de detail 

Individual kinds of business 
(Included also in group totals) 

Genres particuliers d'affaires 
(Compris egalement dans totaux des groupes) 

Stores Sales 

415 
Cx) 

84 

694 
487 

106 

25 
81 

122 
Cx) 

17 
Cx) 

10 
Cx) 

30 
44 

2,988 
2,661 

327 

34 

293 

825 
Cx) 

Cx) 
487 
261 

42 
36 

100 
Cx) 

19 
Cx) 

61 

• 159 
67 
68 
25 

467 
Cx) 

72 
323 

Cx) 

2,483 
1,971 

168 
43 

14 
61 

165 
6 
9 
7 
4 

• 9 
11 
69 

228 
141 

79 

4 
28 
29 

56 
17 
7 

26 

48 
5 
8 
7 

20 

76 
13 
17 
40 

138 
16 
4 

46 
72 

349 
187 

2,104 
66 

247 

4,844 
3,874 

969 

666 
403 

1,993 
242 
265 
164 
69 

361 
154 
767 

12,364 

10,869 

1,436 

146 

1,290 

4,452 
374 

131 
2,919 

.1,028 

Maga
sins 

128 
192 

1,048 
318 
111 
398 
220 

1,777 
315 
627 
834 

3,077 
624 
36 

1,850 
667 

13,279 
10,631 

70 
3 

16 

147 
113 

15 
19 

145 
12 
16 
14 
10 
13 
14 
67 

424 

373 

51 

18 

33 

140 
12 
2 

12 
60 

Ventes 

2,183 
63 

110 

3.846 
3,388 

'458 

224 
234 

2,888 
114 
236 
222 
113 
154 
367 
876 

22,332 
21,430 

Grocer.v and 
combination 

stores 

Epiceries e t 
epiceries e t 
boucheries, 
combinees 

Stores Sales 

366 

646 

49 
21 
16 
12 

68 
8 

12 
12 
26 

71 
IS 
29 
24 

130 
19 
2 

09 
40 

268 

3,871 
Cx) 
CI) 

275 
2,184 
1,027 

946 
440 
218 
289 

1,178 
231 
260 
282 
405 

1,067 
254 

- 558 
255 

2,667 
CI) 
Cx) 
1,826 

348 

12,395 
10,125 

69 
8 

36 

104 
74 

30 

396 
317 

' ' r Ventes 

218 
12 

80 
121 

2 
7 

20 
2 
7 
4 
7 

56 
16 
10 
25 

91 
9 
6 

39 
37 

387 
247 

3,335 
122 
166 

3,466 
2,995 

471 

307 
164 

1,441 
125 
187 
106 
111 
236 
186 
491 

14,151 

12,752 

1,399 

481 

Motor 
vehicle 
dealers 

Marchands de 
vehicules-

moteur 

919 

7,641 
432 

Cx) 
Cx) 
4,015 
2, 

495 
223 

Cx) 
Cx) 

347 
Cx) 

114 
Cx) 

114 

1,267 
368 
561 
278 

2,613 
263 
85 

1,829 
336 

12,607 
9,9881 

Stores Sales 

Cx) 
Cx) 
Cx) 

3,126 
2,701 

374 
51 

CI) 
168 
86 

223 
(X) 

252 

6,938 
6,646 

286 

280 

3,382 
Cx) 

Cx) 
2,369 

690 

290 
175 

CI) 
Cx) 

632 
Cx) 
Cx) 
Cx) 
Cx) 

1,878 
Cx) 
Cx) 

533 

1,573 
386 

1,075 
114 

7,637 

Garages 

Garages 

Cx) 
Cx) 
Cx) 

201 
Cx) 

Cx) 

Cx) 
68 

391 
Cx) 
Cx) 
Cx) 
Cx) 
Cx) 

49 
142 

782 
427 

365 

Cx) 

Ci)i 

147 
CI) 

(x) 
119 

186 
145 

Cx) 
CI) 

54 
Cx) 
Cx) 
Cx) 
Cx) 

187 
Cx) 
Cx) 

116 

154 
Ci) 
Cx) 

44 
93 

594 
261 

Filling 
stations 

Pos tes 
d'essence 

1 r Ventes Stores Sales 4 

19 
3 

15 

71 
26 

45 

4 
41 

68 
2 
4 
3 
3 
4 
fi 

38 

137 

20 

26 
3 
5 
3 

15 

44 
7 

10 
27 

92 
8 
2 

26 
56 

248 
129 

667 
Cx) 

151 

1,291 
Cx) 

Cx) 

Cx) 
295 

662 
Cx) 
Cx) 

I 
3,563 
2,776 

789 

(x)_ 

Cx) 

781 
Cx) 

Cx)" 
413 
312 

239 
72 
47 

120 

350 
61 
79 
30 

179 

481 
129 
167 
185 

1,131 
CI) 
Cx) 

641 
460 

4,470 
3,182 

Drug stores 

Pharmacies 

33 

408 
Cx) 
CI) 

538 
463 

85 

53 
32 

266 
CI) 

32 
C I ) 

Cx) 
Cx) 

40 

2,434 
2,324 

110 

Cx) 

Cx)" 

964 23 
Cx) 
Cx) 

86 
481 
300 

107 
62 

Cx) 
Cx) 

64 
Cx) 
Cx) 
Cx) 

•Cx) 

228 
75 

102 
61 

452 
CI) 
Cx) 

294 

2,614 
2,246 

C) Un magnain compris dans le reste du comte . 

97404—16-i 
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Table 8.—Eetail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An CI) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

(Sales are shown in thousands of dollars) 

Locality 

Localite 

ONTABIO-Con.—suite 

Essei-Con.—fin 
• Total of places under 30,000 1 
Total dea endroits de moins de 30,000/ 

Amherstburg 
Essex 
Harrow .- ; 
Kingsville 
Leamington 
Riverside 
Tecumseh 
Remainder of county (")—Autres (=). 

Frontenac 
Kingston 

Total of phices under 30,M0 
Total des endroits de moins de 30,000, 

Portsmouth i,.... 
Reminder ol county—^Autres..''.'— 

Glengarry 
Alexandria 
Remainder of county—Autres. 

GrenvlUe 
.Cardinal 
Kemptville 
Prescott 
Remainder of county—Autres.. 

Grey 
Durham 
Hanover 
Meaford 
Owen Sound 
Remainder of county—Autres. 

Kind-of-business group—Groupe des genres 

AU stores 
total 

Tous magasins, 
total 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Stores 

Haldlmand 
Caledonia 
Dunnville 
Hagersville 
Remainder of county—Autres.. 

Hallburton 
Halton 

Acton 
Burlington 
Georgetown..' 
Milton 
Oakville 
Remainder of county—Autres. 

Hastings 
Bancroft 
Belleville 
Deseronto 
Frankford 
Madoc 
Marmora 
Trenton 
Tweed 
Remainder of county—Autres. 

736 

70 
62 
43 
55 

129 
21 
27 

329 

554 
389 
165 

6 
160 

219 
64 

165 

248 
31 
38 
73 

106 

788 
63 
66 
75 

246 

344 
43 
92 
67 

142 
80 

394 
43 
66 
56 
44 
75 

111 

826 
36 

271 
31 
28 
37 
24 

137 
38 

225 

Sales Maga
sins 

13,363 
1,324 
1,297 

963 
1,374 
3,877 

331 
434 

3,763 

19,447 
17,602 
1,846 

132 
1,713 

2,939 
1,016 
1,923 

3,885 
476 
697 

1,471 
1,243 

13,789 
806 

1,422 
1,102 
6,842 
3,617 

6,336 
819 

2,617 
1,487 
1,614 

1,087 

8,872 
769 

1,940 
1,331 
848 

2,150 
1,036 

21,282 
671 

11,158 
320 
345 
691 
366 

4,567 
718 

2,545 

Vente; Stores Sales 

28 

13 

985 
114 
110 

(x) 
264 
370 

( I ) " 
(I) 

1,766 
1,766 

222 

163 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

1,156 
56 

200 
126 
708 

440 
37 

331 
72 

(x) 
453 

Cx) 
Cx) 

87 
77 

183 
Cx) 

1,512 
CI 
1,092 
Cx) 
Cx) 
. 48 
Cx) 

253 
Cx) 
Cx) 

Apparel 
group 

Groupe du 
vetement 

Maga
sins Ventes 

393 

Cx)" 

Cx) 

986 

652 

652 

784 
Cx) 
(X) 

431 

1,288 
62 

1,226 

378 
Cx) 

Cx) 
661 
133 

133 

179 

Cx)' 
CI) 

CI)' 

Cx)' 
856 

•69 
8 
6 
5 
7 

. 17 
1 
4 

Stores Sales 

Furniture, 
household 

and 
radio 
group 

Groupe des 
meubles. 

articles de 
menage 
et radio 

7 
1 

72 
2 

34 

3 
3 
2 

17 
7 

CI) 
Cx) 

71 
69 

432 
Cx) 

47 
118 

2,277 
2,277 

164 
59 
45 

193 
23 
22 

125 
23 

1,292 
Cx) 
(X) 

100 
911 
60 

384 
Cx) 

176 
79 

Cx) 
Cx) 

42 
Cx) 

82 
90 
77 

104 
Cx) 

2,289 
CI) 
1,412 

24 
70 

Cx) 
616 
80 
51 

476 
Cx) 

106 
29 

Cx) 
181 

Cx) 
60 

549 
526 

CI) 

CI) 

Cx) 
Cx) 

85 

26 

Food 
group 

Groupe 
alimentaire 

Maga
sins Ventes 

217 
26 
13 
8 

13 
30 
9 
6 

113 

165 
106 

, 379 

Cx) 
»l CI) 
261 
44 

214 
16 
70 
93 
36 

Cx) 
139 
(X) 

!'* Ci) 
Cx) 
Cx) 
822 
Cx) 
487 
Cx) 
Cx) 
3C 
-242 
23 

Cx) 

210 
9 
16 
16 
78 
91 

'78 
9 
18 
12 
39 
28 
186 
13 
17 
16 
13 
21 
26 

213 
7 
67 
11 
8 
6 
7 
39 
5 
63 

3,387 
322 
262 
182 
247 
948 
166 
144 

1,116 

4,362 
4,126 

226 
72 

154 

667 
218 

• 360 

813 
168 
105 
319 
231 

3,336 
144 
329 
267 

1,861 
745 

1,264 
181 
624 
262 
297 
135 

2,350 
241 
644 
327 
276 
627 
236 

4,331 
61 

2,259 
103 
92 

183 
135 

1,030 
113 
368 

(>) Includes Tilbury Cpart). 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour les comtes ou les divisions de 
recensement, et les localites incorporees de 1,000 ou plus—suite 

Un (x) indique que lea chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

(Les ventes sont indiqudes en milliers de dollars) 

de commerce 

Building 
materials 

group 

Groupe des 
materiaux 

de 
construction 

Stores 

42 

6 
3 
4 
4 
6 
2 
2 

16 

18 
16 
2 

2 

6 
2 

. 4 

18 
1 
2 
6 
2 

41 
4 
6 
3 
7 

22 

21 
3 
6 
7 
5 
1 

• 21 
4 
3 
6 
4 
2 
2 

36 
1 

11 
2 
1 

. 7 
1 
6 
2 
6 

Sales 

l',784 

248 
286 
232 

(x) 
265 

( i ) 
313 

1,195 
1,169 
CI) 

Cx)" 

119 

Cx) 

343 
Cx) 
I 

110 
( I ) 

702 
65 
66 
59 

365 
158 

703 
146 
231 
254 

72 

( i ) 

639 
66 
63 

226 

CI) 
Cx) 

1,189 
Cx) 

572 
Cx) 
Cx) 

127 
Cx) 

337 
Cx) 

48 

Restaurant 
group 

Groupe des 
restaurants 

Maga
sins 

63 

4 
6 
2 
4 
8 
1 
4 

25 

44 
35 

9 

_ 
9 

7 
3 
4 

16 

2 
6 
9 

23 
1 

6 
11 
6 

22 
4 
8 
3 
7 

7 
32 

1 
7 
6 
1 
6 

12 

47 
3 

17 
1 
2 
3 
1 
9 
3 
8 

Ventes 

613 

34 
101 

d) 
21 

136 
CI) 

34 
167 

841 
804 
38 

_ 
38 

36 
17 
19 

ug 

CI) 
66 

( I ) 

262 
CI) 

Cx) 
175 
36 

249 
24 

163 
30 
42 

(x) 
205 

Cx) 
80 

Cx) 
( i ) 

32 
38 

702 
19 

•437 

Cx) 
15 

Cx) 
160 
31 
18 

Automotive 
group -

Groupe de 
I'automobile 

Stores 

162 

11 
15 
9 

10 
23 
4 
4 

86 

83 
40 
43 

1 
42 

31 
7 

24 

40 
3 
6 

12 
19 

141 
10 
13 
14 
36 
69 

76 
4 

17 
11 
38 
13 

86 
6 

13 
8 
6 

10 
44 

168 
9 

41 
6 
7 
8 
6 

21 
10 
64 

Sales 

2,648 

206 
200 
279 
225 
730 

66 
63 

891 

3,612 
3,062 

460 

Cx) 
321 
100 
222 

599 
71 
66 

266 
196 

3,377 
309 
404 
239 

1,627 
799 

1,742 
198 
680 
415 
449 
289 

2,836 
83 

673 
172 
128 
637 
443 

5,227 
211 

2,430 
64 

101 
164 
66 

1,011 
302 
877 

Other 
retail stores 

group 

Groupe des 
autres 

magaaina 
de detail 

Maga
sins 

131 

12 
12 
11 
10 
32 
3 
6 

46 

122 
111 

11 

1 
10 

43 
11 
32 

50 
6 

. 7 
19 
19 

168 
15 
13 
21 
60 
59 

75 
-12 
22 
16 
25 

6 
79 
12 
13 
10 
9 

22 
13 

162 
3 

77 
9 
3 
4 
6 

31 
5 

24 

Ventes 

2,270 

262 
128 
124 
129 
816 
46 
66 

710 

3,968 
3,893 

76 

Cx) 
Cx) 

918 
325 
586 

875 
171 
143 
413 
148 

1,996 
101 
211 
267 
944 
484 

1,051 
-169 
363 
219 
310 

22 
1,789 

204 
420 
375 
165 
487 
148 

3,977 
19 

2,470 
97 
21 
55 
61 

• 918 
48 

300 

Grocery and 
combination 

stores 

Epiceries et 
epiceries et 
boucheries-
combinees 

Stores 

140 

16 
8 
6 
3 

18 
.6 

6 
78 

103 
72 
31 

2 
29 

40 
11 
29 

37 
7 
5 

11 
14 

139 
6 
8 

10 
53 
62 

54 
9 

12 
8 

25 
15 

67 
6 
7 
9 
6 

12 
17 

148 
6 

44 
7 
6 
6 
6 

28 
4 

44 

Sales 

2,619 

198 
201 
141 
113 
711 
143 
144 
967 

3,409 
3,229 

180 

(i)-

386 
133 
253 

606 
76 
82 

291 
168 

2,413 
119 
202 
225 

1,327 
639 

1,009 
181 
408 
204 
216 
95 

1,726 
138 
483 
237 
149 
611 
209 

3,317 
36 

1,678 
70 
70 

183 
118 
786 
86 

291 

Individual kind of business 
(Included also in 

— 
group totals) 

Genre particuliers d'affaires 
Compris egalement dans totaux dea groupes) 

Motor 
vehicle 
dealers 

Marchands de 
vehicules-

moteur 

Maga
sins 

16 

2 
3 
2 
2 
3 

--4 

10 
9 
1 

_ 
1 

6 
2 
3 

8 
1 

-4 
3 

31 
4 
6 
3 
6 

13 

13 
2 
6 
4 
2 

2 
IS 

-3 
4 
2 
6 
1 

30 
4 
8 
1 
1 
2 

4 
4 
6 

Ventes 

938 

Cx) 
63 s 

425 

--112 

2,108 

1'' Cx) 

_ 
Cx) 

68 
( i ) 

Cx) 
295 

CI) 

-146 
Cx) 
2,086 

240 
292 

97 
996 
382 

918 
CI) 

379 
277 

CI) 

CI) 

1,291 

-424 
136 

Cx) 
690 

Cx) 
3,118 

168 
1,434 

Cx) 
Cx) 

-652 
222 
637 

Garages 

Garages 

Stores 

19 

3 
2 
1 
1 
3 

-1 
8 

11 
6 
6 

_ 
6 

8 
1 
7 

6 

-3 
2 
1 

24 
2 
1 
6 
6 

11 

11 
2 
1 
1 
7 

- 2 
19 

1 
1 
2 
1 

-14 

16 
1 
6 

---
-2 

1 
0 

Sales 

333 

74 

('1 W Cx) 
60 

-( I ) 
132 

294 
227 

67 

_ 
67 

69 

Cx) 
85 

-42 

Cx) 
246 

Cx) 
Cx) 

67 
36 

106 

197 

5'! Cx) 
Cx) 

112 

CI) 

143 

i') 
ill 
(x) 

-Ci) 

284 
(x) 

127 

---
-

( i ) 
72 

Filling 
stations 

Postes 
d'essence 

Maga
sins 

119 

6 
8 
6 
7 

14 
3 
3 

73 

58 
21 
37 

1 
36 

17 
4 

13 

25 
2 
3 
6 

16 

82 
4 
7 
6 

21 
46 

45 

-11 
5 

29 
9 

61 
6 
8 
2 
2 
6 

29 

99 
3 

22 
4 
6 
6 
6 

10 
4 

40 

Ventes 

1,289 

66 
116 

• 100 
CI) 

216 
46 

Cx) 
632 

1,022 
746 
277 

5'! 
CI) 

180 
72 

108 

209 
( I ) 

.24 
CI) 

97 

1,033 
CI) 
Cx) 

63 
616 
311 

617 

-CI) 
96 

Cx) 
66 

601 
Cx) 

136 

'*J Cx) 
47 

268 

1,675 
21 

752 

Cx) 
86 
6G 

226 
44 

26G 

Drug stores 

Pharmacies 

Stores 

16 

2 
2 
2 
2 
3 
1 
1 
2 

23 
21 

2 

1 
1 

3 
2 
1 

6 
1 
1 
3 
1 

29 
2 
3 
3 

11 
10 

13 
2 

/• 3 
4 
4 
2 

15 
2 
3 
3 
2 
4 
1 

27 
1 
9 
2 
1 
2 
2 
6 
1 
3 

Sales 

368 

(x) 
(x) 
Cx) 
( i ) 

94 

("̂  \i 
818 
777 

Cx) 

(x) 

27 

'i'l CI) 

181 

Cx) 
66 

(x) 

454 

'i'l Cx) 
47 

247 
76 

291 

Cx) 
102 

Cx) 
42 

Cx) 
323 

Cx) 
70 
57 

Cx) 
113 

Cx) 
720 

Cx) 
293 

i'l ^ Cx) 
Cx) 

22E 
Cx) 

34 

d 
Z 

1 

2 
3 
4 
6 
6 
7 
8 
9 

10 
11 
12 

13 
14 

15 
16 
17 

18 
19 
20 
21 
22 

23 
24 
25 
26 
27 
28 

29 
30 
31 
32 
33 
34 
36 
36 
37 
38 
39 
40 
41 

42 
43 
44 
45 
46 
47 
48 
49 
60 
51 

(») Comprend une partie de Tilbury. 
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Table 8.—Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

(Sales are shown in thousands of dollars) 

Locahty 

Localite 

Kind-of-business group—Groupe des genres 

All stores 
total 

Tous magasins 
total 

Stores Sales 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Maga- Ventes 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

Stores Sales 

Apparel 
group 

Groupe du 
vetement 

Maga- Ventes 

Furniture, 
-household 

and 
radio 
group 

Groupe des 
meubles, 

articles de 
menage 
et radio 

Stores Sales 

Food 
group 

Groupe 
alimentaire 

Maga- Ventes 

ONTARIO-Con.—suite 

Huron 
Clinton 
Exeter 
Goderich 
Seaforth 
Wingham 
Remainder of county—Autres. 

Kenora (') 
Dryden 
Keewatin 
Kenora 
Sioux Lookout 
Remainder of county—Autres. 

Kent 
Blenheim 
Chatham 
Dresden 
Ridgetown 
TilburyC) 
Wallaceburg .-'. 
Remainder of county—Autres.. 

22 Lambton., 
Forest. 
Petrolia 
Point Edward 
Sarnia 
Watford 
Remainder of county—Autres 

I^anark 
Almonte 

'Carleton Place 
Perth 
Smith'sFalls 
Remainder of county—.\utres 

Leeds 
Brockville 
Gananoque 
Remainder of coimty—Autres 

Lcnnoi 
Napanee 
Remainder of coimty—-\utres 

Lincoln 
St. Catharines 

Total of places under 30,000 1 
Total des endroits de.moins de 30,000J 

Beamsville 
Grimsby • 
Merriton 
Niagara-on-the-Lake 
Port Dalhousie 
Remainder of county—Autres 

Manltoulln 
Little Current 
Remainder of county—Autres 

732 
68 
52 

114 
67 
74 

367 
360 
29 
17 
93 
38 

123 
936 
60 

336 
60 
65 
63 

116 
275 
737 
53 
64 
10 

276 
35 

478 
47 
83 
98 

147 
96 

515 
167 
85 

263 
162 

457 
376 
33 
66 
32 
33 
26 

196 
135 
24 

111 

18,522 
998 

1,046 
2,222 
1,042 
1,241 
3,974 
8,264 

• 1 ,264 
311 

3,689 
1,165 
1,836 

23,581 
1,648 

13,282 
936 

1,196 
1,470 
2, 
2,965 

16,349 
1,105 
1,460 

120 
9,516 

854 
3,294 
8,715 

640 
1,796 
2,022 
3,368 

888 
11,696 
6,598 
2,434 
2,666 

3,157 
2,712 
445 

27,284 

21,227 

6,068 

672 
1,343 
567 
712 
601 

2,264 
1,814 
643 

l,17ll 

19 

565 
CI) 
CI) 
280 

Cx) 
136 
52 

466 
Cx)_ 

207 
Cx) 
Cx) 
2,234 
Cx) 
1,596 

82 
(x) 

335 
Cx) 
1,278 

38 
105 

1,043 
Cx) 
Cx) 
842 

Cx) 
Cx) 
311 
341 

Cx) 
1,617 
769 
200 
68 

Cx) 
Ci)_ 

2,626 

2,426 

196 

CI) 
CI) 

86 
CI) 
CI) 

1,184 
Cx) 
Cx) 

1,004 

897 

Cx) 
(X) 

781 
(I) 

Cx)' 
Cx) 

1,071 
CI) 

CI) 
863 

834 

834 

168 

168 

268 

268 

681 
CI) 
CI) 

67 

43 

676 
106 
23 
192 
139 
120 
96 

799 
286 

464 
Cx) 
Cx) 
1,816 

61 
1,280 

86 
64 
113 
269 
46 

1,167 
42 

Cx) 

972 
Cx) 
Cx) 

870 
Cx) 
222 
244 
283 

Cx) 
9 
678 
223 
32 

Cx) 
(i)_ 

2,582 
2,417 

36 
72 

Cx)' 
Cx) 
Cx) 

8 
Cx) 
Cx) 

18 
2 
3 
2 
7 
4 

23 

322 
68 
40 
86 
16 
56 
67 

217 
.Cx) 
Cx) 
102 

Cx) 

23 
649 

Cx) 
11 

Cx) 
121 

Cx) 
842 
32 
23 

Cx) 
689 

Cx) 
69 

264 
Cx) 

6 
Cx) 
122 
9 

438 
261 
151 
35 

54 
54 

1,577 
1,662 

26 

156 
11 
8 
26 
16 
14 
82 

73 
4 
7 

27 
10 
25 

247 
7 

101 
16 
13 
16 
34 
68 
198 
7 
16 
7 
77 
12 
72 

134 
17 
27 
22 
44 
24 

126 
40 
26 
61 

23 
15 

259 
133 

126 

1,925 
169 
144 
623 
262 
268 
679 

2,116 
195 
206 

1,223 
269 
235 

4,855 
211 

2,470 
213 
272 
344 
683 
824 

3,978 
116 
450 
101 

2,497 
116 
699 

2,386 
277 
634 
504 
912 
160 

2,662 
1,539 
538 
686 

663 
669 
44 

6,613 
4,628 

190 
375 
212 
214 
283 
712 

490 
301 
189 

(•) Includes District of Patricia 
(*) Includes part in Essex County. 

file:///utres
file://-/utres
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Tableau 8.—Commerce de detail, 1911, par genres de commerce, pour ies comtes ou les divisions de 
recensement, et les localites incorporees de 1,000 ou plus—suite 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

(Les ventes sont indiqudes en milliers de collars) 

de commerce 

. Building 
materials 

group 

Groupe des 
materiaux 

de 
construction 

Stores 

49 
4 
6 
5 
4 
6 

24 

14 
4 
2 
4 
4 

56 
8 

15 
6 
3 
2 
9 

13 

68 
5 
6 
1 

13 
1 

24 

17 
2 
3 
3 
5 
4 

36 
11 
3 

22 
7 
5 
2 

35 
22 

13 
3 
2 
1 
3 

4 
7 
3 
4 

Sales 

846 
60 

128 
128 
48 

102 
380 

492 
Cx) 
Cx) 

321 
. 90 

2,284 
' 560 

894 
133 

CI) 
Cx) 

334 
208 

1,031 
Cx) 

90 
C I ) 

432 
Cx) 

364 

517 
Cx) 
C I ) 
Cx) 

303 
29 

698 
335 
88 

176 

189 
(x) 

•Cx) 
1,747 
1,284 

463 

125 
Cx) 
Cx) 

112 

171 

85 
61 
26 
/ 

Restaurant 
group 

Groupe des 
restaurants 

Maga
sins 

23 
3 
1 
6 
2 
3 
8 

39 
3 

_ 
11 
6 

20 

57 
6 

24 
1 
2 
7 
6 

15 

35 
2 
1 

_ 
13 

1 
18 

23 
2 
4 
6 
8 
4 

29 
11 
7 

11 

10 
6 
4 

78 
27 

51 

4 
6 
2 
3 
3 

33 

10 
2 
8 

Ventes 

185 
30 

Cx) 
- 80 

CI) 
13 
32 

582 
17 

-
130 
102 
264 

683 
68 

439 
CI) 
CI) 

68 
71 
72 

362 
Cx) 
CI) 

261 
Cx) 

90 

130 
Cx) 

41 
39 
41 

Cx) 
369 

. 219 
100 
60 

97 
Cx) 
(x) 

986 
680 

306 

26 
71 

Cx) 
Cx) 

26 
156 

27 
Cx) 
Cx) 

Automot ive 
group 

Groupe de 
I 'automobile 

Stores 

134 
15 
8 

18 
9 

10 
74 

45 
6 
4 

13 
4 

18 

220 
16 
63 
9 

11 
12 
19 
96 

168 
14 
13 

_ 
34 

4 
86 

69 
7 

12 
14 
18 
18 

98 
22 
12 
64 

36 
14 
22 

129 
52 

77 

4 
11 
6 
1 
3 

63 

27 
4 

23 

Sales 

2,687 
222 

• 335 
492 
324 
343 

• 971 

1,464 
438 
33 

654 
233 
106 

6,355 
369 

3,522 
151 
395 
435 
637 
992 

4,299 
450 
617 

-
1,976 

358 
898 

1,654 
84 

280 
411 
627 
152 

2,372 
1,219 

668 
486 

793 
647 
146 

6,539 
4,462 

1,078 

62 
378 

89 
d) 
Cx) 

488 

292 
86 

208 

Othe r 
retail stores 

group 

Groupe des 
autres 

' magasins 
de detail 

Maga
sins 

176 
21 
16 
28 
16 
21 
74 

51 
6 
2 

17 
7 

20 

167 
11 
68 
12 
13 
13 
20 
37 

138 
11 
14 

1 
64 
10 
38 

105 
7 

• 19 
29 
37 
13 

88 
41 
16 
31 

37 
28 

9 

193 
120 

73 

10 
15 
6 

10 
5 

27 

18 
3 

15 

Ventes 

2,123 
305 
163 
441 

.198 
213 
804 

1,371 
Cx) 
(x) 

598 
240 
349 

3,748 
147 

2,432 
219 
187 
312 
350 
288 

2,320 
164 
73 

Cx) 
1,666 
Cx) 

283 

1,770 
89 

391 
434 
740 
116 

2,474 
1,598 

466 
410 

712 
676 
37 

6,352 
3,779 

1,674 

236 
299 
222 
262 
130 
425 

141 
66 
85 

Individual kinds of business 
(Included also in group 

Genres — 
to ta ls) 

particuliers d'affaires 
CCompris egalement dans totaux des groupes) 

Grocery and 
combination 

stores 

Epiceries et 
epiceries e t 
boucheries. 
combinees 

Stores 

77 
5 
4 

10 
9 
7 

42 

61 
4 
3 

17 
6 

' 21 

147 
4 

64 
8 
8 
6 

21 
60 

109 
3 
7 

• 5 
44 
3 

47 

91 
9 

18 
15 
31 
18 

78 
24 
14 
40 

22 
14 
8 

156 
77 

79 

6 
8 

11 
6 
8 

41 
22 
6 

17 

Sales 

1,166 
98 
86 

277 
173 
175 

.348 

1,898 
195 
153 

1,111 
227 
205 

3,466 
110 

1,724 
147 
180 
179 
639 
716 

3,112 
46 

361 
89 

2,100 
56 

462 

1,756 
184 
370 
381 
686 
136 

1,987 
1,263 

323 
400 

418 
384 

34 

5,076 
3,662 

1,415 

122 
272 
181 
176 
256 
409 

422 
286 
136 

Motor 
vehicle 
dealers 

Marchands de 
vehicules-

moteur 

Maga
sins 

26 
2 
2 
3 
3 

• 6 
11 

11 
5 

-
3 
3 

-
31 

3 
11 

-
4 
3 
6 
5 

22 
4 
3 

-6 
2 
7 

12 
2 
3 
4 
3 

-
14 

7 
6 
2 

6 
5 

-
14 
9 

6 

-
3 

-
-
-

2 

4 
2 
2 

Ventes 

1,352 
Cx) 
Cx) 

160 
256 
241 
452 

1,145 
Cx) 

494 
Cx) 

3,893 
252 

2,336 

-
278 
348 
363 
326 

2,668 
372 

Cx) 
— 1,403 

Cx) 
250 

712 
Cx) 
Cx) 

102 
406 

-
1,472 

905 
Cx) 
Cx) 

438 
490 

-
3,355 
3,044 

312 

-
Cx) 

-
-
-

ci) 
113 

Cx) 
Cx) 

Garages 

Garages 

Stores 

28 
2 

-
6 
1 

-
19 

6 

-
-

4 
1 
1 

25 
1 
9 
1 
1 

-1 
12 

17 
- 2 

2 

-4 

-
9 

16 
3 
2 
1 
2 
2 

13 
3 
1 
9 

3 
3 

-
. 18 

7 

11 

-
2 

-
-
-

9 

6 

-
5 

Sales 

434 
Cx) 

-
228 

Cx) 
-

170 
114 

-
-

Cx) 
Cx) 
Cx) 

303 
Cx) 

148 
Cx) 
Cx) 

-
Cx) 

100 

205 
Cx) 
Cx) 

-71 

-
94 

187 
23 

Cx) 
Cx) 
Cx) 
Cx) 

269 
Cx) 
Cx) 
no 
116 
116 

-
252 
138 

115 

-
Cx) 

-
-
-

Cx) 
29 

-
29 

Filling 
stat ions 

Postes 
d'essence 

Maga
sins 

73 
10 
6 
7 
5 
4 

41 

22 
1 
3 
4 

-
14 

153 
10 
35 

8 
6 
9 

11 
78 

187 
7 
8 

-21 
2 

69 

43 
1 
7 
8 

11 
16 

66 
9 
6 

52 
26 

4 
22 
89 
31 
68 

4 
6 
6 
1 
3 

40 

18 
2 

16 

Ventes 

887 
91 

Cx) 
77 

- Cx) 
78 

308 
170 

Cx) 
Cx) 

45 

-
89 

1,792 
94 

707 
Cx) 
Cx) 

87 
149 
566 

1,346 
Cx) 

299 

-423 
(x) 

664 

616 
Cx) 

138 
189 
162 

Cx) 
623 
178 
99 

346 
177 
31 

146 
1,663 
1,038 

629 

62 
84 
89 

Cx) 
Cx) 

334 

158 
Cx) 
Cx) 

Drug stores 

Pharmacies 

Stores 

23 
2 
3 
6 
2 
2 
9 

18 
2 
1 
4 
2 
1 

32 
3 

12 
2 
2 
2 
4 
8 

24 
2 
2 

-11 
2 
7 

18 
2 
4 
4 
6 
2 

12 
6 
3 
3 
3 
3 

-
29 
20 

9 

1 
2 
1 
3 
1 
1 
4 

- 2 
2 

Sales 

386 
Cx) 

32 
126 

Cx) 
Cx) 

67 

318 s 
166 

Cx) 
Cx) 

674 
51 

410 
Cx) 
Cx) 
Cx) 

63 
78 

416 
Cx) 
( i ) 

— 296 
Cx) 

43 

342 
Cx) 

68 
86 

128 
Cx) 

468 
238 
139 
31 

116 
115 

-
946 
734 
211 

Cx) 
Cx) 
CI) 

54 
CI) 
( i ) 

73 
( i ) 
CI) 

l,N
o.

 

1 
2 
3 
4 
5 
6 
7 

8 
9 

10 
11 
12 
13 

14 
15 
16 
17 
18 
19 
20 
21 

22 
23 
24 
26 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
41 
42 
43 
44 

46 
46 
47 
48 
49 
50 
51 
52 
53 

(') Comprend district do Patricia. 
{*) Comprond uno partie dans le comt6 d'Essex. 
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Table 8.—Betail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An Cx) indicates that figures are withheld to avoid disclosing uidividual operations, but these are included 
in the totals. 

(Sales are shown in thousands ot dollars) 

Locality 

Localite 

ONTABIO-Con.—suite 

Middlesex 
London 

Total of places under 30,000 1 
Total des endroits de moins de 30,000/ 

Strathroy 
Remainder of county—Autres 

Muskoka 
Bracebridge 
Gravenhurst 
Htmtsville 
Remainder of county—Autres.. 

NIpIssIng 
Cache Bay 

". Mattawa 
North Bay 
Sturgeon Falls 
Remainder of county—^Autres.. 

Kind-of-business group—Groupe des genres 

All stores 
total 

Tous magasins, 
total 

Stores 

Norfolk 
Delhi 
Port Dover 
Simcoe 
Waterford 
Remainder of county—Autres. 

Northumberland 
Brighton 
Campbelhord 
Cobourg 
Remainder of county—Autres.. 

Ontario 
Oshawa 
Port Perry 
Uxbridge 
Whitby 
Remainder of county—Autres., 

Oxford 
Ingersoll 
Norwich 
Tillsonburg 
Woodstock 
Remainder of county(')—AutresC). 

Parry Sound 
Parry Sound 
Remainder of county—Autres 

Peel.. 
Brampton 
Port Credit 
Remainder of county—Autres., 

47 Perth. 
48 
49 
60 
51 

Listowel... 
Milvertoa.. 
Mitchell... 
St. Marys.. 

Sales 

1,641 
1,092 

549 
83 

466 

342 
60 
62 
60 

160 

37 
207 
44 

121 

502 
76 
49 

139 
40 

199 

468 
43 
88 

116 
211 

798 
330 

32 
48 
67 

321 

760 
126 
46 
131 
212 
246 

• 8 7 
267 

427 
117 
37 

273 

684 
70 
29 
53 
81 

47,286 
39,990 

7,296 

1,392 
6,904 

7,021 
1,678 
1,603 
2,275 
1,666 

11,456 
95 

623 
8,081 
1,184 
1,573 

9,848 
1,316 

626 
4,803 

519 
1,784 

6,685 
552 

1,498 
2,505 
2,061 

23,418 
16,512 

792 
813 

2,145 
4,148 

17,792 
3,062 

,961 

7,647 
4,307 
3,340 

8,469 
3,468 
1,731 
3,260 

15,181 
1,811 

528 
1,025 
1,501 

General 
merchandise 

group 

Groupe des 
marchandises 

Maga
sins Ventes 

31 
18 

13 

7 
6 

16 
5 
4 
5 
2 

15 

2 
8 
4 
1 

12 

4,643 

4,380 

263 

166 

891 
(x) 

137 
541 

Cx) 

1,336 

Cx)' 
891 
2£ 

Cx) 

674 
81 

Cx) 
408 

Cx) 
Cx) 

523 
Cx) 

173 
222 

Cx) 

1,712 
1,640 
Cx) 
Cx) 

84 
Cx) 

1,654 
216 

CI) 
455 
837 

Cx) 

748 
Cx) 
Cx) 

416 
Cx)_ 

Cx)' 

1,261 

& • 

Cx: 
112 

Count ry 
' general 

stores 

gen6raux de 
campagne 

Stores Sales 

1,342 

1,342 

1,342 

326 

882 
Cx) 

Cx) 

667 

667 

492 

492 

88 

Cx)' 
Cx)_ 

Cx) 

984 

62 

921 

1,415 

1,415 

258 

258 

929 

(x) 
188 

Apparel 
group 

Groupe du 
ve tement 

Maga
sins 

176 
162 

Ventes 

5,455 
6,298 

167 

126 
31 

486 
112 
105 

(x) 
Cx) 

1,032 

Cx) 
833 
149 

Cx) 

976 
124 
64 

750 
37 

407 
Cx) 

100 
261 

Cx) 

1,847 
1,582 
Cx) 

66 
Cx) 

40 

1,379 
287 

CI) 
315 
765 

Cx) 

381 
338 
43 

140 
Cx) 
Cx) 

1,223 
218 

16 
(X) 

181 

Furniture, 
household 

and 
radio 
group 

Groupe dos 
meubles, 

articles de 
• menage 
et radio 

Stores Sales 

2,635 
2,611 

124 
95 
29 

15 
Cx) 

Cx)' 

319 

Cx)" 
286 

Cx) 

Cx) 
Cx) 

181 
Cx) 
Cx) 

141 
22 
44 
54 
21 

744 
719 

Cx) 
Cx) 

637 
164 
36 

165 
221 

64 
V 

154 
Cx) 
( i ) 

114 
73 

41 

676 
CI) 
Cx) 

46 
81 

Food 
group. 

Groupe 
aUmentaire 

Maga
sins 

446 
322 

118 

16 
103 

62 

142 
6 

14 
66 
13 
64 

113 
19 
20 
25 
9 

40 

185 
12 
20 
27 
46 

222 
109 

8 
13 
16 
76 

154 
29 
10 
22 
46 
47 

110 
25 
85 

123 

138 
14 

Ventes 

10,482 
9,150 

1,333 

333 
999 

1,685 
321 
313 
489 
662 

2,983 
Cx) 

227 
1,948 
Cx) 

396 

2,664 
300 
277 

1,066 
170 
262 

1,588 
138 
409 
662 
380 

5,487 
3,703 

167 
215 
520 

3,343 
697 
132 
634 

1,560 

1,808 
1,176 

624 

2,287 
866 
365 
977 

2,989 
380 
87 

148 
403 

(') Includes Tavistock (part) 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour les comtes ou les divisions de 
recensement, et les localites Incorporees de 1,000 ou plus—suite 

Un (x) indique quo les ohiffres ne eont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

(Les ventes sont indiqufies en milliers de dollars) 

(*) Comprend une partie de Tavistock. 

de commerce 

Building 
materials 

group 

Groupe des 
materiaux 

de 
construction 

Stores 

61 
35 
26 

6 
20 

12 
3 
3 
2 
4 

13 

— 2 
7 
2 
2 

31 
6 
2 
8 
4 

11 

23 
2 
6 
8 
7 

45 
14 
3 
5 
4 

19 

46 
7 
6 

11 
9 

13 

14 
4 

10 

24 
8 
2 

14 

39 
2 
4 
3 
6 

Sales 

1,614 
1,234 

379 

96 
283 

501 
(x) 

107 
Cx) 

100 

684 

— Cx) 
616 

Cx) 
Cx) 

768 

Cx) 
Cx) 

212 
60 

108 

323 

Cx) 
100 
118 

Cx) 
084 
689 
99 
67 
82 

167 

1,346 
320 
116 
307 
450 
147 

469 
311 
158 

719 

i'l (x) 
188 

810 

Cx) 
86 
52 
87 

Restaurant 
group 

Groupe des 
restaurants 

Maga 
sins 

110 
83 
27 

6 
22 

33 
6 
6 
4 

17 

47 

— 3 
26 
4 

14 

27 
7 
2 

10 
1 
7 

29 
3 
4 
8 

14 

65 
24 

6 
3 
6 

27 

42 
8 
2 
6 

19 
7 

24 
7 

17 

46 
14 
7 

24 

28 
3 
1 
3 
3 

Ventes 

1,813 
1,620 

193 

49 
143 

325 
60 

106 
89 
70 

458 

— 12 
326 

47 
76 

271 
53 

Cx) 
162 

Cx) 
Cx) 

193 
21 
29 

110 
33 

1,829 
498 

48 
17 
76 

391 

500 
100 

Cx) 
88 

264 
Cx) 

332 
185 
146 

359 
127 
47 

186 

298 
52 

Cx) 
16 
33 

Automotive 
group 

Groupe de 
I'automobile 

Stores 

386 
143 
163 

17 
146 

96 
18 
18 
13 
47 

48 

— 6 
22 

6 
14 

118 
10 
6 

21 
7 

74 

101 
11 
16 
14 
60 

148 
32 

3 
7 

16 
82 

142 
20 

9 
22 
26 
66 

68 
16 
52 

- 97 
17 
8 

72 

145 
16 

Sales 

9,893 
7,986 
1,907 

262 
1,646 

1,672 
370 
382 
647 
373 

2,872 

— 81 
1,669 

214 
108 

2,070 
172 
62 

'1,229 
66 

652 

1,554 
187 
339 
466 
663 

6,068 
3,261 

289 
131 
920 

1,468 

4,433 
881 
164 

1,165 
1,470 

764 

1,563 
929 
634 

3,692 
1,164 

866 
1,063 

3,783 
532 

1 Cx) 
11 315 
131 • 243 

Other 
retail stores 

group 

Groupe des 
autres 

magasins 
de detail 

Maga
sins 

385 
288 

97 

22 
75 

57 
9 

13 
21 
14 

68 

— 3 
60 
5 

10 

85 
16 
10 
32 
11 
16 

81 
8 

18 
30 
26 

168 
79 
8 
7 

13 
53 

177 
33 

7 
32 
63 
42 

32 
9 

23 

88 
29 
4 

47 

163 
17 
9 

16 
22 

Ventes 

9,489 
7,810 
1,699 

266 
1,333 

1,265 
401 
363 
369 
82 

1,852 

— 71 
1,613 

141 
127 

1,424 
280 

94 
806 

96 
149 

1,384 
100 
295 
613 
376 

4,651 
3,530 

105 
91 

320 
605 

3,622 
400 
129 
700 

1,394 
998 

794 
532 
262 

1,063 
467 

88 
618 

3,398 
387 
216 
214 
3631 

Grocery and 
combination 

stores ' 

Epiceries et 
epiceries et 
boucheries 
combinees 

Stores 

284 
221 

73 

9 
64 

61 
7 
6 
5 

44 

93 
4 
8 

29 
10 
42 

69 
10 
7 

15 
6 

31 

71 
8 

13 
13 
37 

136 
66 
4 
6 

10 
62 

78 
16 
4 

14 
26 
20 

70 
12 
68 

68 
13 
6 

49 

86 
10 

Sales 

7,717 
6,828 

889 

273 
616 

1,382 
313 
189 
445 
436 

2,536 
23 

196 
1,720 

277 
319 

1,454 
166 
109 
821 
144 
224 

1,185 
118 
296 
474 
290 

3,874 
2,753 

80 
149 
432 
558 

2,395 
482 

83 
464 

1,228 
137 

1,415 
909 
607 

1,538 
663 
207 
678 

2,269 
300 

3 63 
3 76 

11 . 256 

Individual kinds of business 
(Included also in group totals) 

Genres particuliers d'affaires 
Compris egalement dans totaux des groupes) 

Motor 
vehicle 
dealers 

Marchands 
de vehicules-

moteurs 

Maga
sins 

38 
16 

22 

3 
19 

11 
2 
4 
3 
2 

6 

— _ 
4 
2 

-
6 

-
_ 

6 
-

1 

17 
2 
6 
6 
4 

31 
6 
2 
2 
4 

17 

25 
6 
1 
5 
6 
7 

18 
7 
3 

14 
6 
3 
5 

27 
6 

-
4 
3 

Ventes 

5,687 
5,036 

662 

90 
571 

684 
(x) 

215 
262 

( I ) 

1,153 

— _ 
(x) 
w 
m 
-
-

(x) 
C x ) ' 

613 
( i ) 

172 
271 

CI) 

3,886 
.2 ,062 

Cx) 
Cx) 

778 
737 

2,887 
691 

Cx) 
Cx) 
1,049 

229 

728 
677 
50 

1,852 
914 
734 
203 

2,184 
390 
-

240 
143| 

Garages 

Garages 

Stores 

43 
12 

31 

4 
27 

11 
2 
3 
3 
3 

9 

_ 3 
3 
1 
2 

17 
3 
1 
2 
3 
8 

17 
1 
3 
1 

12 

IS 
2 

_ 
1 
1 

11 

38 
_ 

3 
• 6 

2 
19 

11 
3 
8 

13 
2 
1 

10 

28 
2 

. 

Sales 

388 
120 

268 

43 
225 

168 
Cx) 

28 
47 

d) 
132 

_ 48 
33 

CI) 
CI) 

287 
110 

Cx) 
Cx) 

20 
82 

259 
Cx) 
(x) 
d) 

166 

280 
( i ) 

CI) 
119 

374 
_ 

CI) 
Cx) 
Cx) 

143 

162 
82 
80 

222 
Cx) 
Cx) 

130 

369 
(x) 

1 (x) 
21 Cx) 

FiUing 
stations 

Postes 
d'essence 

Maga
sins 

286 
. 88 

108 

0 
69 

71 
14 
11 
7 

39 

31 

_ 3 
13 
3 

12 

94 
7 
6 

13 
4 

65 

64 
8 
6 
7 

43 

86 
16 
1 
4 

11 
64 

84 
13 
6 

11 
15 
40 

43 
4 

39 

67 
7 
4 

66 

81 
8 
1 
6 
7 

Ventes 

3,250 
2,289 

962 

126 
836 

896 
283 
139 
238 
236 

731 

_ 34 
661 

Cx) 
Cx) 

836 
62 

Cx) 
263 
45 

Cx) 
648 
109 
100 
160 
280 

1,863 
986 

Cx) 
57 

Cx) 
611 

1,686 
162 
66 

186 
283 
392 

623 
141 
482 

978 
(x) 
Cx) 

718 

954 
106 

(x) 
64 
83| 

Drug stores 

Pharmacies 

Stores 

61 
38 

13 
4 
9 

8 
2 
2 
3 
2 

11 
_ 1 

9 
1 

15 
3 
2 
6 
3 
1 

11 
3 
2 
3 
3 

23 
8 
2 
2 
2 
9 

22 
6 
2 
3 
7 
6 

5 
2 
3 

13 
6 
2 

. 6 

18 
3 
1 
2 
3 

Sales 

1,582 
1,369 

142 

61 
92 

264 
Cx) 
Cx) 

86 
(X) 

317 
_ Cx) 

I 
(x) 

462 
50 

Ĉ  
267 

Cx) 
Cx) 

181 
Cx) 
Cx) 

71 
42 

709 
494 

Cx) 
Cx) 
Cx) 

83 

367 
65 

(X) 

Cx) 
177 
20 

123 
Cx) 
CI) 

268 
' 98 
CI) 
Cx) 

398 
66 

Ci) 
Cx) 

46 

1 

1 
2 

3 
4 
6 

6 
7 
8 
9 

10 

11 
12 
13 
14 
15 
16 

17 
18 
19 
20 
21 
22 

23 
24 
25 
26 
27 

23 
29 
30 
31 
32 
33 

34 
35 
36 
37 
38 
39 

40 
41 
42 

43 
44 
45 
46 

47 
48 
49 
50 
31 
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Tab'e 8 —Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

(Sales are shown in thousands of dollars) 

Locality 

Localite 

ONTAEIO-Con.—suite 

Perth-Con.—fin 
Stratford 
Tavistock («) .' 
Remainder of county—Autres. 

Peterborough 
Havelock 
Lakefield 
Peterborough 
Remainder of county—Autres. 

22 Renfrew. 
23 
24 
25 
20 
27 

Prescott 
Hawkesbury 
L'Orignal 
Vankleek Hill 
Remainder of county—Autres. 

Prince Edward 
Picton 
Wellington 
Remainder of county—Autres. 

Rainy River 
'For t Frances 

Rainy River 
Remainder ot county—Autres.. 

Kind-of-business group—Groupe dea genres 

All stores 
total 

Tous magasins, 
total 

Stores 

Arnprior 
Barrys Bay 
Egan ville. 
Pembi*oke 
Renfrew 
Remainder of county—Autres. 

Russell 
Casselman 
Rockland 
Remainder of county—Autres., 

Simcoe 
Alliston 
Barrie 
Bradford 
Collingwood 
Midland 
Orillia 
Penetanguishene 
Stayner 
Victoria Harbour 
Remainder of county—Autres. 

Stormout 
Cornwall 
Remainder of county—Autres. 

Sudbury 
Sudbury 

Total of places under 30,000 
Total des endroits de moins de 30,000. 

Capreol 

249 
38 

186 

667 
33 
28 

370 
136 

291 
98 
13 
32 

148 

182 
86 
28 

217 
94 
23 

100 

665 
71 
20 
34 

163 
105 
272 

178 
26 
35 

109 

1,264 
51 

191 
39 

105 
106 
198 
63 
35 
14 

472 

497 
242 
265 

788 
366 
422 
26 

Sales 

8,023 
570 

2,013 

16,981 
414 
591 

14,634 
1,441 

4,107 
2,046 

151 
572 

1,338 

4,109 
3,091 

327 
691 

4,673 
3,015 

445 
1,213 

12,661 
1,472 

309 
794 

6,137 
2,380 
2,469 

2,439 
482 
390 

1,667 

26,351 
879 

7,419 
420 

•3,178 
2,990 
6,662 
1,124 

681 
139 

3,859 

11,021 
7,698 
3,423 

28,723 
20,664 
8,069 

668 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Maga
sins Ventes 

18 

Stores Sales 

39 

946 
Cx) 

1,7.32 
d) 
Cx) 
1,6 
Cx) 

266 
Cx) 

Cx) 

355 
Cx) 
Cx) 

265 
247 

Cx) 

d) 
1,398 

238 

832 
320 

1,995 
d) 

537 
d ) 

273 
487 
460 

- 126 
d) 

37 

958 
d) 
d) 
3,047 
2,169 

878 

Ci) 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

27 

d) 
675 
627 
98 

529 

1,183 
d)" 
d) 

780 

272 

66 
206 

624 

d)' 
d) 

1,292 

148 
213 

1,866 
180 

1,239 

d) 

d)' 

d) 
d) 

1,048 

686 

2,927 

2,927 

CI) 

Apparel 
group 

Groupe du 
vetement 

Maga
sins Ventes 

62 

103 
6 

19 
2 

13 
12 
34 

Stores Sales 

779 
12 

d) 
1,797 

60 
20 

1, 
30 

439 
406 

28 

212 
d ) 
d ) 

1,839 
150 

d) 
d) 

626 
301 
51 

61 

Furniture, 
household 

and 
radio 
group 

Groupe des 
meubles, 

articles de 
menage 
et radio 

46 
d) 

4 
d) 
2,881 

66 
463 
d) 
272 
291 
763 
60 

d) 
40 

1,217 
1,189 

28 

2,517 
2,420 

97 

d: 

Food 
group 

Groupe 
aUmentaire 

Maga
sins Ventes 

354 
d) 

28 

795 

d)_ 

d)' 

131 
107 

d)' 
d) 

d) 
d) 

74 
d) 
d) 

293 
46 

d)' 
185 
62 

d) 

d) 

d) 

29 

158 
6 

10 

108 

65 

209 
28 

846 
37 
208 

(x) 
174 
72 
283 
1? 

d) 
22 

628 
d) 
d) 
967 
963 
14 

d) 

321 
12 
32 
10 
35 
23 
43 
19 
12 
5 

130 

193 
73 
120 

289 
112 
177 
8 

6,552 
264 

1,451 
103 
864 
913 

1,409 
416 
178 
39 
926 

2,918 
1,729 
1,189 

6,567 
4,634 

2,033 

134 

1,671 
106 
251 

4,011 
76 

141 
3,366 

428 

937 
626 
15 

112 
184 

894 
696 
93 

206 

1,190' 
819 
96 

275 

2,827 
467 
40 

157 
1,147 

578 
447 

462 
128 
132 
202 

(•) Includes part in Oxford County. 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour les comtes ou les divisions de 
recensement, et les localites incorporees de 1,000 ou plus—suite 

Un CI) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

(Les ventes sont indiqufees en milliers de dollars) 

de commerce 

Building 
materials 

group 

Groupe des 
materiaux 

de 
construction 

Stores 

S 
4 

14 

23 
4 
2 

13 
4 

6 
2 
1 

-
3 

15 
9 
3 
3 

14 
6 
2 
7 

21 
3 
1 
3 
4 
5 
5 

3 
1 

-
2 

62 
4 

12 
1 
4 
6 
8 
3 
3 
1 

21 

18 
9 
9 

19 
12 
7 

ll 

Sales 

324 

d) 
165 

1,242 

d) 
d) 
1,136 

41 

47 

d)' 
d) 

-
d) 

402 
342 

d) 
CI) 

435 

d) 
d) 

129 

644 
52 

CI) 
119 
210 
160 

d) 
d) 
d) 

-
d) 
1,815 

99 
633 

d) 
262 
159 
352 

34 

[il 
242 

682 
387 
214 

1,823 
1,646 

177 

d) 

Restaurant 
group 

Groupe des 
restaurants 

Maga 
sins 

It 
-

2 

31 
1 

-
22 
8 

17 
6 

-
3 
8 

13 
7 
1 
6 

18 
11 
3 
4 

49 
3 

-5 
17 
7 

17 

1 

-
-

1 

99 
3 

25 
2 
6 
8 

17 
3 
1 

-34 

29 
13 
16 

78 
40 

38 

1̂ 

Ventes 

190 

-
d) 

449 

d) 
-. 

CI) 

d) 
72 
34 

-
16 
24 

94 
79 

d) 
d) 

162 
114 
28 
20 

334 
14 

-20 
191 
66 
56 

d) 
-
-

d) 
. 1,168 

29 
470 

d) 
100 
128 
258 

14 
d) 

-148 

282 
166 
116 

1,092 
889 

203 

d) 

Automot ive 
group 

Groupe de 
I 'automobile 

Stores 

61 
8 

49 

96 
8 
6 

52 
31 

48 
11 
3 
4 

22 

32 
13 
6 

13 

27 
10 
4 

13 

107 
10 
3 
5 

22 
12 
65 

21 
4 
3 

14 

271 
9 

39 
9 

16 
22 
34 

6 
6 
5 

125 

64 
27 
37 

75 
32 

43 

21 

Sales 

2,016 

d) 
439 

3,192 
81 

257 
2,610 

246 

731 
332 

16 
122 
262 

968 
805 
60 

•113 

893 
691 

99 
103 

2,704 
319 
49 

118 
1,113 

664 
452 

434 
26 
36 

372 

5,668 
139 

1,765 
75 

549 
456 

1,311 
178 
202 
36 

858 

1,722 
1,164 

658 

4,668 
3,988 

613 

d) 

Other 
retail stores 

group 

Groupe des 
autres 

magasins 
de detail 

Maga 
sins 

6S 
6 

33 

121! 
4 
6 

98 
12 

34 
16 
2 
4 

13 

39 
23 

6 
10 

30 
16 
6 
8 

166 
11 

-7 
- 39 

18 
30 

36 
8 
7 

16 

236 
11 
49 
11 
23 
23 
45 

7 
6 
2 

69 

86 
49 
37 

138 
86 

62 

6 

Ventes 

1,746 
166 
395 

3,137 
18 

129 
2,850 

140 

381 
274 

d) 
d) 

69 

852 
664 

72 
116 

633 
422 

81 
130 

2,939 
196 

-157 
932 
272 
482 

382 
132 
114 
136 

5,167 
119 

1,992 
d) 

693 
487 
836 
296 

74 
d) 

639 

2,217 
1,640 

676 

6,182 
4,056 

1,127 

1361 

Grocery and 
combination 

stores 

Epiceries et 
epiceries e t 
boucheries 
combinees 

Stores 

42 
3 

15 

loe 
3 
6 

66 
31 

46 
17 
1 
3 

19 

35 
13 
4 

18 

52 
23 
4 

26 

136 
14 
3 
3 

34 
23 
69 

27 
1 
6 

• 20 

211 
6 

20 
. 4 

22 
16 
32 
13 
8 
3 

88 

115 
46 
69 

193 
71 

122 

6 

Sales 

1,418 
67 

126 

3,289 
60 

111 
2,768 

350 

534 
394 

d) 
d) 

66 

696 
507 

67 
122 

1,074 
753 
96 

225 

1,989 
. 358 

27 
141 
700 
426 
338 

361 
d) 
d) 

121 

4,845 
108 

1,163 
67 

543 
769 

1,078 
311 
-126 

" 29 
660 

2,435 
1,500 

936 

5,971 
4,219 

1,762 

126 

Individual kinds of business 
(Included also in group totals) 

— Genres particuliers d'affaires 
CCompris egalement dans totaux des groupes) 

Motor 
vehicle 
dealers 

Marchands 
de vdhicules-

moteurs 

Maga 
sins 

i 
a 
£ 

11 

1 
9 
1 

8 
3 

_ 
1 
4 

4 
4 

_ 
-

9 
6 
2 
1 

17 
3 

_ 
2 
5 
4 
3 

4 

-
-

4 

36 
3 
8 

-
6 
6 
5 
2 
3 

-
4 

11 
. 6 

6 

13 
12 

1 

-

Ventes 

1,212 
89 

137 

1,652 

-
d) 
d) 
d) 

446 
209 
-

d) 
d) 

486 
486 

_ 
-

749 
649 

d) 
d) 
1,269 
d) 

d) ' 
524 
467 
104 

327 

-
-

327 

2,926 
d) 
1,086 

-
358 
269 
741 

d) 
166 

-
- 83 

948 
733 
216 

3,364 
d) 
d) 

-

Garages 

Garages 

\ 

Stores 

IC 
2 

13 

14 
1 
1 
8 
4 

5 
_ 
_ 

] 

4 

6 
2 
1 
3 

2 

_ 
2 

17 
2 

. 1 

4 
2 
8 

6 
_ 

2 
3 

32 
2 
3 
2 
3 
3 
3 
1 

-
_ 
16 

18 
7 
3 

12 
2 

10 

1 

Sales 

239 
d) 

97 

240 
CI) 
CI) 

164 
d) 

36 

_ 
d) 
d) 

94 
d) 
d) 

46 

d) 

_ 
d) 

317 
d) 
d) 

126 
d) 

68 

45 

d)' 
w 

411 
d) 

117 
(x) 

64 
28 
77 

d) 

-
106 

88 
86 
12 

288 
d) 
d) 
d) 

Filling 
stat ions 

Postes 
d'essence 

Maga 
sins 

27 
3 

31 

62 
7 
3 

2S 
23 

2G 
8 
3 
2 

13 

21 
6 
5 

10 

16 
3 
2 

10 

69 
5 
2 
3 

11 
6 

43 

11 
4 
1 
6 

183 
4 

25 
7 
7 

12 
'22 

3 
. 3 

6 
105 

39 
12 
27 

49 
17 

32 

1 

Ventes 

400 
d) 

265 

1.155 
d) 
CI) 

870 
190 

244 
123 
15 

d) 
d) 

336 
d) 
( i ) 

67 

184 
d) 
d) 

66 

1,611 
163 

d) 
d) 

384 
95 

288 

68 
26 

d) 
d) 

2,627 
40 

473 
d) 

127 
146 
392 

d) 
47 
36 

667 

531 
289 
242 

954 
648 

406 

d) 

Drug stores 

P h a r 

Stores 

e 
1 
2 

17 
1 
: 

14 
1 

3 
1 

2 

7 
6 
1 
1 

4 
2 
1 
1 

17 
2 

2 
6 
4 
3 

2 

1 
1 

49 
3 
9 
3 
6 
5 
7 
1 
2 
1 

13 

9 
6 
3 

31 
16 

16 

1 

macies 

Sales 

230 
d) 
d) 

481 
d) 
CI) 

441 
d) 

61 
d) 

CI) 

161 
Cx) 
d) 
d) 

118 
d) 

d) 
368 

Cx) 

(x) 
177 
100 
29 

Cx) 

Cx) 
d) 

1,186 
47 

340 
32 

129 
146 
209 

d) 
d) 

127 

289 
238 

61 

786 
485 

300 

d ) I 

6 
Z 

1 
2 
3 

4 
s 
6 
7 
8 

9 
10 
11 
12 
13 

14 
16 
16 
17 

18 
19 
20 
21 

22 
23 
24 
25 
26 
27 
28 

29 
30 
31 
32 

33 
34 
35 
36 
37 
38 
39 
40 
41 
42 
43 

44 
15 
49 

17 
18 

19 

0 
(*) Comprend une partie dans le comt^ d'Oxford. 
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Table 8.—Betail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An d) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

(Sales are shown in thousands ol dollars) 

Locality 

Localite 

ONTAEIO-Con.—suite 

-fin Sudbury-Con.-
CopperCUff 
Coniston 
Remainder of county—Autres. 

Thunder Bay 
Fort Williams 

Total of places under 30,000 
Total des endroits de moins de 30,000, 

Geraldton 
Port Arthur 
Remainder of county—Autres 

Kind-of-businesa group—Groupe des genres 

All stores 
total 

Tous magaaina, 
total 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Stores 

TImlskaming 
Cobalt 
Englehart 
Haileybury 
Larder Lake 
New Liskeard 
Remainder of county—Autres.. 

17 Victor ia 
18 Bobcaygeon 
19 FenelonFalls 
20 Lindsay 
21 Remainder of county-Autres. 

22 Waterloo.. 
23 
24 

26 
26 
27 
28 
29 
30 
31 

Kitchener 
Total of phicea under 30,000 ' 
Total des endroits de moins de 30,000, 

Elmira 
Gait 
Hespeler 
New Hamburg 
Preston 
Waterloo 
Remainder of county-Autres 

Welland 
Chippawa 
Fonthill 
Fort Erie 
Humberstone 
Niagara Falls 
Port Colborne 
Thorold 
Welland 
Remainder ot county—Autres. 

42 Wellington. 
43 
44 
45 
46 
47 
48 

Elora.. 
Fergus 
Guelph 
Harriston 
Mount Forest 
Palmerston 
Remainder of county—Autres.. 

Sales Maga
sins 

25 
17 

364 

875 
348 
627 
45 

294 

687 
46 
33 
36 
24 
64 

406 

367 
33 
41 

160 
143 

1,280 
469 
811 
61 

237 
43 
39 

110 
107 
224 

1,336 
22 
16 

106 
48 

344 
129 
79 

222 
371 

844 
36 
61 

330 
46 
72 
47 

263 

Ventes 

1,071 
341 

6,099 

34,703 
16,230 
19,663 
1,703 

13,320 
4,640 

16,752 
750 
859 
643 
477 

3,135 
10,887 

7,055 
333 
467 

4, 
1,420 

36,665 
18,030 
18,636 
1, 
8,149 

816 
. 670 
2,171 
2,978 
2,767 

39,916 
299 
245 

3,679 
748 

14,616 
3,608 
1, 

10,213 
5,020 

19,171 
412 

1,412 
11,413 

699 
• 1,697 

1,043 
2,695 

Stores Sales 

23 

25 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

396 
179 

Cx) 

6,679 
2,394 

3,286 

442 

('! 
d) 
1,384 
d ) 
('! d) 

224 
1,039 

687 
d) 
d) 

629 
d) 
3,382 
2,299 

1,1 
69 

696 

127 
•97 

d) 

2,843 

246 
d) 
1,334 

418 
d) 

716 

d) 
1,266 

d) 
183 
882 

d ) 84 
d) 

Maga-

37 

Apparel 
group 

Groupe du 
vStement 

Ventes 

Ci) 

1,552 

1,652 

1,652 

396 

d)' 

d)' 
648 

III 
620 

668 

CI) 

d) 

249 
d ) 
CI) 

d) 

957 

d) 

d) 
280 

d) 
6861 

Stores Sales 

79 

172 

147 
1 
1 

14 
4 

46 
22 
10 
39 
10 

Furniture, 
household 

and 
radio 
group 

Groupe des 
meuoles , 

articles de 
menage 
et radio 

d) 
47 

2,788 
1,443 
1,346 
(x) 
1,184 
d ) 

1,438 
161 

d ) 
134 

d ) 

487 
d ) 

16 
455 

d) 
4,113 
2,609 
1,604 
d ) 
1,057 

e 
d) 

197 
85 
18 

3,800 
d) 
d) 

282 
CI) 
1,504 

346 
137 

1,362 
143 

2,001 

64 
1,691 

37 
106 
48 
66 

Maga
sins 

d) 
( i ) 

464 
376 

434 
d; 
d 
CI, 
d; 

37 

341 

136 

d) 
CI 
X) 

63 1,846 
^ 1,195 

651 

d) 
415 

d) 

Food 
group 

Groupe 
alimentaire 

Ventes 

63 
16 

2,893 
d) 

202 
d ) 

879 
276 

d) 
503 
116 

789 

d ) ' 
60 

d ) 
32 

d) 33 

4 
166 

363 
139 

224 

11 
108 
106 

14 
150 

101 
8 

10 
46 
38 

348 
132 

216 

13 
72 
13 
10 
31 
34 
43 

411 

30 
20 
86 
41 
36 
65 

129 

230 
10 
13 

100 

281 
86 

1,634 

7,437 
3,889 

3,648 
292 

2,274 
983 

6,384 
262 
261 
248 
167 
610 

3,937 

1,687 
66 

125 
1,173 

324 

8,886 
4,061 
4,826 

260 
2,274 

361 
90 

717 
762 
373 

10,358 

1,040 
350 

3,231 
992 
637 

2,114 
1,785 

4,438 
99 

295 
2,870 

161 
294. 
176 
636 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour les comtes ou les divisions de 
recensement, et les localites incorporees de 1,000 ou plus—suite 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

(Les ventes sont indiqufeos en milliers de dollars) 

de commerce 

Bui Iding 
mater ia ls 

group 

Groupe des 
materiaux 

de 
construction 

Stores 

1 

-5 

. 32 
10 

22 

-
13 
9 

25 
2 
3 
1 
4 
3 

12 

21 
2 
2 

12 
6 

68 
13 

45 
4 

12 
3 
1 
6 
6 

14 

61 
3 
1 
7 
3 

16 
9 
4 
8 

11 

37 
2 
5 
8 
2 
3 
3 

14 

Sales 

d) 

d) ' 

2,158 
766 

1,392 

-
1,102 

290 

1,781 
d) 

80 
d) 

96 
1,121 

442 

495 
d) 
d) 

381 
51 

2,423 
896 

1,527 

d) 
514 
49 

d) 
168 
380 
251 

2,646 
86 

d) 
286 

d) 
705 
385 
156 
436 
499 

666 
d) 

61 
182 

d) 
65 
47 

253 

-

Restaurant 
group 

Groupe des 
restaurants 

' 
Maga

sins 

1 
1 

32 

117 
31 

86 

8 
37 
41 

46 
2 
4 
1 
4 
4 

25 

14 
3 
1 
7 
3 

84 
31 

63 

1 
17 
3 

-10 
7 

15 

156 
2 
1 
9 
3 

42 
10 
3 

22 
63 

41 
2 
2 

22 
3 
3 
1 
8 

Ventes 

d) 
d) 

146 

1,821 
726 

1,105 

121 
683 
291 

477 
d) 

23 
d) 

24 
33 

364 

122 
16 

d) 
CI) 
d) 

1,861 
536 

526 

d) 
235 

d) 
77 

• 88 
83 

1,566 
d) 
d) 

60 
13 

540 
96 
49 

386 
417 

442 
d) 
d) 

327 
18 
23 

d) 
46 

Automot ive 
group 

Groupe de 
I 'automobile 

Stores 

1 
2 

38 

183 
31 

72 

4 
34 
34 

91 
7 
6 
6 
3 

16 
66 

88 
7 
8 

23 
42 

196 
60 

136 

6 
29 
4 

11 
16 
16 
65 

198 
2 
3 

10 
8 

39 
10 
6 

36 
76 

168 
7 

12 
. 4 2 

9 
14 
10 
66 

Sales 

d) 
d) 

498 

7,168 
3,117 

4,051 

283 
3,079 

690 

2,866 
58 

121 
123 
60 

784 
. 1,729 

1,646 
105 
92 

1,061 
393 

6,876 
3,211 

3,669 

160 
1,539 

79 
258 
324 
652 
647 

9,688 
d) 
d) 

525 
174 

3,663 
334 
114 

3,042 
1,050 

4,484 
102 
499 

2,482 
154 
437 
207 
604 

Other 
Ketail stores 

group 

Groupe des 
autres 

magasins 
de detai l 

Maga
sins 

5 
4 

38 

186 
82 

104 

11 
66 
37 

122 
9 

' 7 
9 
4 

12 
81 

71 
6 

11 
33 
21 

294 
104 

190 

16 
48 
10 
13 
25 
29 
49 

257 
4 
3 

23 
7 

81 
18 
16 
48 
67 

197 
11 
10 
81 
13 
16 
15 
51 

Ven tes 

196 
63 

731 

5,725 
2,621 

3,204 

427 
2,137 

641 

2,604 
130 
146 
192 
67 

284 
1,796 

1,163 
31 
82 

940 
100 

7,417 
3,224 

4,193 

346 
1,420 

147 
,179 
462 
861 
779 

7,369 
31 
67 

943 
67 

2,771 
662 
446 

1,665 
738 

4,137 
102 
196 

2,372 
149 
276 
521 
520 

Individual kinds of business 
(Included also in group totals) 

Genres particuliers d'affaires 
(Compris egalement dans totaux des groupes) 

Grocery and 
combination 

stores 

Epiceries et 
epiceries et 
boucheries 
combinees 

Stores 

6 
4 

107 

217 
77 

140 

8 
63 
69 

164 
14 
6 

10 
4 
7 

114 

66 
5 
6 

24 
22 

184 
69 

116 

6 
46 

6 
6 

19 
14 
19 

271 
5 
3 

22 
12 
66 
27 
23 
38 
85 

127 
5 
7 

69 
5 
6 
6 

40 

Sales 

201 
85 

1,340 

6,739 
3,089 
2,650 

283 
1,545 

822 

4,769 
232 
247 
232 
167 
411 

3,489 

1,842 
38 
77 

690 
237 

6,636 
2,696 

3,040 

162 
1,518 

231 
49 

602 
407 
173 

8,547 
52 
56 

879 
232 

2,765 
851 
606 

1,797 
1,410 

2,966 
43 

199 
1,941 

101 
233 

96 
347 

Motor 
vehicle 
dealers 

Marchands 
de vehicules-

moteurs 

Maga
sins 

-1 

17 
6 

11 

3 
6 
3 

18 
1 
2 
1 
1 
7 
6 

12 
1 
3 
6 
3 

33 
12 

21 

3 
4 

-4 
2 
3 
5 

38 

-
-3 

1 
11 
2 

-11 
2 

24 
1 
4 

10 
2 
3 
3 
1 

Ventes 

-d) 

6,288 
2,318 

2,972 

282 
2,321 

369 

1,951 
d) 
d) 
d) 
d) 

713 
1,072 

915 
d) 
d) 

727 
94 

3,718 
1,946 

1,766 

d) 
732 

_ 198 
d) 

367 
213 

5,388 

-
-303 

CI) 
2,463 
d) 
2,285 
d) 

2,681 
Cx) 

361 
1,630 
d) 

' 214 
d) 
d) 

Garages 

Garages 

Stores 

2 
7 

18 
6 

13 

_ 
6 
8 

8 

-1 

-
-1 

6 

18 
1 
2 
4 
3 

35 
7 

28 

1 
4 

- 2 
1 
3 
3 

14 

26 

-1 
1 
3 
6 
1 
2 
6 
7 

22 
1 
1 
7 
1 
3 
1 
8 

Sales 

d)' 
160 

536 
218 

317 

-
147 
170 

116 

-d) 

-d) 
d) 

135 
d) 
d) 

96 
24 

809 
116 

692 

d) 
396 

d) 
CI) 

d) 
44 

166 

621 

-d) 
d) 

36 
310 

'-'I 
d) 148 

65 

429 
d) 
d) 

171 
d) 

151 
d) 
CI) 

Filling 
stat ions 

Postes 
d'essence 

Maga
sins 

1 

-30 

68 
16 

43 

_ 
20 
23 

58 
6 
3 
4 
2 
3 

40 

67 
5 
3 

13 
36 

118 
36 

82 

2 
. 17 

2 
6 

10 
10 
36 

128 
2 
2 
5 
3 

21 
7 
4 

18 
66 

107 
4 
6 

22 
6 
6 
6 

57 

Ventes 

CI) 

d)' 

1,652 
399 

653 

^ 
602 
161 

710 
d) 

41 

('') 
d) 27 

541 

567 
d) 
d) 

204 
276 

1,964 
890 

1,073 

• d ) 
201 

'•'I d) 
154 
241 
260 

2,786 
d) 
CI) 

196 
74 

826 
120 

d) 
514 
866 

1,303 
30 

111 
589 

46 
65 
46 

426 

Drug stores 

Pharmac ies 

Stores 

1 
1 

12 

26 
9 

17 

3 
11 
3 

. 30 
2 
2 
2 

_ 3 
21 

14 
2 
2 
6 
6 

36 
12 

24 

2 
7 
3 
1 
4 
6 
1 

47 
1 
1 
5 
1 

16 
3 
3 
9 
8 

30 
2 
3 

11 
2 
3 
2 
7 

Sales 

d) 
d) 

209 

954 
384 

570 

114 
390 

66 

615 
d) 
d) 
d) 

64 
431 

158 

d) d) 
91 
28 

943 
422 

521 

Cx) 
223 

60 
d) 

56 
127 

d) 

1,769 
d) 
d) 

211 
d) 

764 
130 
74 

328 
199 

595 
d) 

64 
350 

d) 
46 

d) 
46 

o 
Z 

1 
2 
3 

4 
6 

6 

7 
8 
9 

10 
11 
12 
13 
14 
15 
16 

17 
18 
19 
20 
21 

22 
23 

24 

25 
26 
27 
28 
29 
30 
31 

32 
33 
34 
35 
36 
37 
38 
39 
40 
41 

42 
43 
44 
46 
46 
49 
47 
48 
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Table 8.—Betail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

-An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these a re included 
in t he totals . 

( S a l e s a r e s h o w n in t h o u s a n d s o t d o l l a r s ) 

Locali ty 

Localite 

ONTARIO-Con .—f in 

W e n t w o r t h 
Hamil ton 

Tota l of places under 30,000 
Tota l des endroits de moins de 30,000 

Dundas 
Stoney Creek 
Remainder of county—-Autres 

York 
Toronto 

To ta l of places under 30,000 
To ta l des endroits de moins de 30,000, 

Aurora 
Fores t Hil l 
Leaside 
Long Branch 
M a r k h a m 
Mimico 
N e w m a r k e t 
New Toronto 
Richmond Hil l 
Stouffville 
Sutton -. 
Swansea 
Weston 
Woodbridge 
Remainder of county—Autres 

M A N I T O B A 

T o t a l 

Division No . 1 

Division No . 2 ." 
Morden 
Remainder of d iv is ion—Autres . . . . 

Division N o . 3 
Killarney 
Remainder of division—Autres 

Division N o . 4 

Division N o . 5 
Beausdjour 
Transcona 
Remainder of d iv i s ion—Autres . . . . . 

Division N o . 6 
Winnipeg 

Tota l of places under 30,000 1 
Total des endroits de moins de 30,000J 

Brooklands 
Carman : 
Por tage la Prair ie 
St. Boniface 
Remainder of division—Autres 

Kind-of-business group—Groupe des genres 

All stores 
to ta l 

Tous magasins, 
total 

Stores 

2,468 

2,060 

408 

86 
19 

304 

11,671 
9,396 
2,276 

58 
63 
66 
67 
36 
69 
77 

106 
39 
43 
30 
1 
90 
26 

1,600 

7,219 

238 

358 
31 

327 

278 
33 

246 

218 

371 
33 
46 

292 

3,843 
2,467 

676 
20 
47 
88 

133 
288 

Sales 

93,858 

86,947 

6,903 

2,457 
378 

4,069 

448,230 

399,906 

48,324 

1,340 
1,987 
2,012 

996 
626 

1,827 
2,040 
4,315 
1,011 

762 
366 
840 

3,620 
413 

26,380 

210,833 

2,878 

5,301 
662 

4,639 

3,4.56 
472 

2, 

3,018 

4,768 
604 

1,369 
2,796 

147,825 

136,615 

10,410 

145 
934 

3,036 
2,903 
3,334 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

" " s r Ventes 

248 
192 

48 

2 

2 
2 
1 
2 
7 
3 
2 
2 

111 

12,866 

12,756 

111 

111 

116,385 
109,256 

1,049 

d) 

d) 
d) 
d) 
d) 

244 
260 

d) 
d) 
d) 

d) 
264 

61,289 

28 
d) 
d) 

d) 
305 

d)' 
d) 

57,968 
57,641 

426 

347 
d) 
d) 

Country 
general* 
stores 

Magasins 
generaux de 
campagne 

Stores 

22 

-
22 

-
1 

21 

76 

-
76 

-
-
--2 

--
-
-
-1 

-
--73 

1,688 

83 

83 
2 

81 

59 
1 

68 

39 

.87 
6 

-81 

58 

-
60 

-
3 

--47 

Sales 

361 

-
301 

-
Ix) 
d) 

1,160 

-
1,160 

-
-
--

( X ) 

--
-
-
-

( X ) 

--1,093 

16,998 

1,082 

1,760 
( X ) 

d) 

1,304 
( X ) 

d) 

747 

1,878 
178 

-802 

879 

-
879 

-
84 

-
-794 

^ 

Apparel 
group 

Groupe du 
ve tement 

Maga
sins 

278 
268 

10 

8 

-2 

1,726 
1,601 

125 

3 
6 

• 7 

6 
2 
4 
9 

15 
2 
7 
3 
3 
9 
4 

47 

457 

1 

5 
3 
2 

9 
3 
6 

5 

8 

-5 
3 

338 
306 

- 24 

1 
6 

10 
5 
2 

Ventes 

8,398 
9,186 

212 

d) 

d) 
36,578 
34,947 

1,631 

45 
16 
77 
25 

d) 
28 

151 
404 

d) 
66 
22 
52 

237 
31 

422 

11,225 

d) 

72 
d) 
d) 

75 
62 
13 

87 

48 

-27 
13 

8,572 
8,132 

440 

d) 
134 
252 

46 
d) 

Furni ture. 
household 

and 
radio 

. group 

Groupe des 
meubles, 

articles de 
menage 
et radio 

Stores 

8S 
86 

3 

2 

-1 

344 
308 

36 
1 
2 

-1 

-
-4 

3 
3 
1 

-1 
5 
1 

14 

130 

1 

6 
1 
6 

3 

-3 

4 

4 
1 
1 
2 

62 
56 

6 

_ 
1 
3 
2 

-

Sales 

4,549 
4,528 

21 

d) 

CI) 

16,139 
15,487 

662 

fx) 
d) 

d) 

-49 
78 
40 

d) 

d) 
189 

d) 
128 

4,291 

Cx) 

17 
( X ) 

d) 
3 

-3 

d) 
35 

d) 
d) 
d) 

3,515 
3,411 

104 

_ 
d) 

59 
d) 

Food 
group 

Groupe 
al imentaire 

Maga
sins 

772 
651 

121 

28 
7 

86 

3,681 
2,868 

823 

' 14 
18 
19 
31 
11 
30 
21 
36 
10 
10 
7 
0 

29 
7 

672 

2,248 

88 

76 
6 

70 

54 
6 

48 

34 

158 
7 

16 
127 

1,128 
909 

211 

12 
6 

19 
70 

104 

Ventes 

19,746 
17,966 

1,789 

813 
119 
858 

98,949 
73,035 

17,914 

601 
873 
878 
413 
166 
634 
661 

1,538 
197 
231 
112 
570 

1,063 
87 

10,113 

33,884 

358 

559 
125 
434 

438 
130 
308 

689 

1,638 
41 

643 
954 

21,653 
18,196 

3,457 

91 
170 
766 

1,414 
1,027 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour ies comtes ou les divisions de 
recensement, et Ies localites incorporees de 1,000 ou plus—suite 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

CLes v e n t e s s o n t i n d i q u d e s en m i l l i e r s d e d o l l a r s ) 

de commerce 

Individual kinds of business 
CIneluded also in group totals) 

Genres particuliers d'affaires 
(Compris egalement dans totaux des groupes) 

Building 
• mater ia ls 

group 

Groupe des 
materiaux 

de 
construction 

Restaurant 
group 

Groupe des 
restaurants 

Stores 

433 
313 

120 

6 
2 
3 
4 
3 
4 

Sales 

356 

6 

34 
4 

30 

36 
4 

32 

6,819 
4,126 

892 

d) 
(x) 

• 68 

13,817 

9,383 

3,634 

142 
d ) 
d) 

68 
64 
29 

209 
220 

d ) 
d ) 

52 
d ) 

186 
d) 
2,490 

11,832 

d) 
812 
124 
688 

570 
84 

486 

342 

644 
121 
344 
180 

5,216 
3,967 

1,249 

Cx) 
d) 

286 
634 
303 

Ventes 

229 
166 
64 

1,108 
067 

161 

506 

23 
6 
5 

13 

314 
269 

3,469 

2,873 

596 

16 

580 

22,168 
20,764 

1,343 

206 
13 

d) 
d) 

68 
109 

d) 
d) 

14 

82 
d ) 

743 

7,992 

d) 
d) 

91 

164 
d) 
d) 

64 

5,793 
5,302 

77 
252, 
58 

1041 

Automot ive 
group 

Groupe de 
I 'automobile 

Stores Sales 

3.50 
238 

12 
4 

96 

1,199 
757 

13 
14 
10 
6 
4 
1 

16 
4 

314 

1,062 

27 

• 78 
6 

72 

53 
10 
43 

376 
273 

18,847 
17,125 
1,722 

548 
d) 
d) 

70,161 
58,489 

11,671 

243 
495 
157 
207 
203 
428 
379 
878 
412 
101 

d) 
d) 
1,359 

190 
-6,478 

38,618 

474 

1,16' 
116 

1,051 

568 
79 

490 

543 

622 
195 
148 
280 

19,754 
17,980 
1,774 

12 
218 
462 
329 
754 

Other 
retail stores 

group 

Groupe des 
autres 

magiisins 
de detail 

Grocery and 
combination 

stores 

Epiceries et 
epiceries et 
boucheries 
combinees 

Maga-

646 

68 

23 

2,864 
2,410 

22 

1,349 

24 

65 
7 

68 

58 
7 

51 

68 

33 
4 

662 
566 

3 
12 
22 
20 

-39 

Ventes Stores Sales 

19,656 
18,397 

1,260 

619 
163 
477 

87,814 
78,545 

9,269 

249 
627 
581 
242 
67 

827 
211 
256 
61 

d) 
414 

d) 
4,649 

32,844 

147 

148 
685 

454 
59 
395 

678 

352 
33 
129 
191 

23,676 

22,' " 

1,590 

d) 
d) 
622 
482 
337 

452 

379 

73 

15 

1,945 
1,414 

531 

7 
10 
7 
18 
6 
17 
10 
17 
5 

17, 
4 

392 

1,463 

78 

36 

18 
4 
14 

28 

115 
3 
11 
101 

767 
612 

155 

11 
3 
14 
51 
76 

13,798 
12,637 

578 
65 
518 

61,368 
47,740 

13,628 

295 
774 
661 
313 
92 
396 
437 

1,223 
126 
169 
79 
649 
832 
62 

-7,619 

26,146 

319 

320 
(x) 

d) 
236 
104 
132 

371 

1,252 
28 
413 
811 

17,317 

14,378 

2,939 

84 
140 
665 

1,192 
8581 

Motor 
vehicle 
dealers 

Marchands 
de vehicules-

moteurs 

Maga-

169 
126 

Ventes 

12,634 

11,466 

678 
374 

203 

41,844 
37,047 

4,798 

d) 
d) 

d) 
d) 

246 
609 
296 

d) 
d) 
1,106 
d) 
1,81 

18,924 

238 

621 
d ) 
d ) 

253 
d ) 
d ) 

251 

289 
d ) 

d ) 

12,782 
12,036 

746 

d) 
353 

d) 
154 

Garages 

Garages 

Stores Sales 

169 
106 

195 

16 

14 
1 

13 

16 
2 

14 

13 

899 
818 
77 

d) 
d) 

3,545 
2,737 

d) 

d) 
d) 

48 
d) 
d) 

d) 

d) 
d) 

2,738 

218 

189 
d) 
d) 

163 
d) 
d) 

178 

d) 
d) 

1,229 
1,159 

d) 
d) 

Filling 
stat ions 

Postes 
d'essence 

Maga-

248 
151 

764 
446 

318 

10 
11 
5 

10 
2 

242 

633 

7 

36 
3 

33 

26 

22 

34 
2 
4 

28 

253 
177 

76 

Ventes 

5,338 
4,271 

•1,067 

173 
35 

21,694 
16,920 

5,774 

121 
472 

d ) 
169 

d) 
166 
96 

193 
89 

d) 
29 

d) 
162 

. d) 
3,999 

7,917 

25 

358 
58 

299 

212 
53 

159 

115 

298 
d) 
d) 

149 

4,740 
3,782 

12 
23 

Cx) 
d) 

558 

Drug stores 

Pi iarmacies 

Stores Sales 

2 
1 
2 

553 
443 

110 

3 
11 
6 

• i 
2 
6 
3 
6 
2 
3 
1 
1 

251 

3 , 
8,467 

131 

d) 
d) 
d) 

18,149 
15,033 

3,116 

136 
120 

206 
131 

d) 
173 
79 

202 
d) 

29 
d) 
d) 

132 
Cx) 

-1,542 

6,211 

d) 
112 

d) 
d) 

97 
d) 
d) 

4,379 38 
4,047 30 

331 40' 

d ) 
Cx) 

126 
84 45 
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Table 8.—Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

(Sales are shown in thousands of dollars) 

o' 
Z 

t 
3 

4 
f. 

6 
7 

R 
q 

10 
11 

1? 
13 
14 

15 
16 
17 

IS 

19 
?0 
21 

22 

23 
24 
26 

26 
27 
28 

29 

V\ 
31 
32 

33 
34 
35 

36 
37 
3R 
39 

40 
41 
i-i 
,43 

Local i ty 

Localite 

MANITOBA-Con.—f in 

Division N o . 7 

Division N o . 8 

Selkirk 

Division N o . 16 

Division N o . 11 

Division N o . 12 

Division N o . 13 

Division N o . 14 

Division N o . 15 

Division N o . 16 
T h e Pas 

S A S K A T C H E W A N 

Total 

Division N o . 1 

Division N o . 2 

Division N o . 3 

Division N o . 4 

Kind-of-business group—Groupe des genres 

All stores 
to ta l 

Tous magasins, 
to ta l 

Stores 

453 
227 
226 

227 
36 
41 

150 

387 
64 
23 

300 

198 
46 

162 

338 
40 

298 

212 

242 
86 

166 

235 

117 
43 
74 

312 
63 

269 

16,888 

486 
60 

• 346 

446 
66 

381 

688 
43 
26 

431 

382 
30 
49 

223 

Sales 

11,826 
9,367 
2,453 

3,334 
675 
782 

1,876 

6,623 
.1,465 

340 
4,219 

2,803 
1,230 
1,573 

3,889 
639 

3,250 

2,238 

4,571 
3,102 
1,469 

"2,673 

1,436 
716 
720 

6,481 
1,105 
5,296 

186,886 

6,643 
1,769 
3,774 

5,915 
2,307 
3,608 

6,183 
1,053 

446 
. 4,683 

4,948 
1,227 
1,472 
2,249 

General 
merchandise 

group 

Groupe des 
marchandises 

g6nerales 

Maga
sins 

9 
7 
2 

2 

1 

1 

6 
4 
2 

6 
5 
1 

2 
2 

8 
8 

1 

1 
1 

13 
8 
5 

126 

7 
7 

6 
3 
2 

4 
2 
2 

2 

1 
1 

Ventes 

1,264 
d ) 
d ) 

d ) 
d ) 

d ) 

89 
d ) 

d ) " 

198 
d) 
d) 

d) 
d) 

626 
626 

d ) 

d) 
d) 

645 
266 
379 

22,649 

d) 
d) 

276 
d) 
d) 

28 
d) 
d) 

d) 

d) 
d) 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

Stores 

46 

46 

43 
2 
2 

39 

37 

1 
• 36 

47 

47 

76 
1 

76 

93 

62 

62 

72 

27 
3 

24 

96 

96 

1,929 

88 

88 

85 

85 

112 
3 

. 4 
105 

55 
5 
2 

48 

Sales 

834 

834 

782 
d) 
d) 

694 

658 

d)" 
d) 

716 

715 

1,385 
d) 
d) 

1,627 

828 

828 

1,193 

487 
160 
337 

1,827 

1,827 

32,696 

1,473 

1,473 

1,230 

1,230 

1,818 
169 
04 

1,665 

1,126 
d) 
d) 

766 

Apparel 
group 

Groupe du 
ve tement 

Maga
sins 

. 32 
26 

6 

12 
4 
6 
2 

11 

8 

3 

5 
3 
2 
6 
2 
4 

18 
10 

3 

6 
6 
1 

14 
6 
8 

367 

10 
6 
4 

8 
3 
6 

14 
3 
2 
9 

11 
2 
7 

• 2 

Ventes 

1,235 
1,182 

54 

145 
d) 

96 
d) 

197 

135 

62 

102 
d) 
d) 
d) 
d) 
d) 

377 
377 

9 

37 
d) 
d) 

221 
56 

166 

11,886 

287 
176 
33 

179 
170 

8 

68 
d ) 
d ) 

60 

92 

d) 
70 

d ) 

Furni ture , 
household 

and 
radio 
group 

Groupe des 
meubles. 

articles de 
menage 
e t radio 

Stores 

7 
7 

6 
2 
2 
2 

3 
1 

2 

3 
2 
1 

6 
1 
4 

4 

8 
6 
3 

3 

5 
3 

.2 

6 
2 
4 

159 

2 
2 

5 
2 
3 

7 
2 
1 
4 

4 

2 
2 

Sales 

321 
321 

d ) 
d ) 
Cx) 
d ) 

78 

d ) 

d ) 
28 

d) 
d) 

8 
d) 
d) 

d) 
32 
29 
3 

d) 
Cx) 
d) 
d) 

118 
d) 
d) 

2,877 

d) 
d) 

12 
d) 
d) 

28 
Cx) 

« 9 

d ) 

d ) 
d ) 

Food 
group 

Groupe 
alimentaire 

Maga
sins 

126 
65 
56 

43 
7 

' 6 
30 

162 
22 
4 

136 

43 
7 

36 

73 
6 

67 

56 

61 
13 
48 

67 

24 
10 
14 

77 
19 
68 

2,244 

86 
12 
73 

74 
12 
62 

92 
6 
3 

83 

54 
4 
6 

45 

Ven tes 

1,983 
1,540 

443 

649 
198 
161 
290 

2,326 
460 

76 
1,789 

326 
150 
170 

678 
196 
482 

234 

577 
364 
213 

387 

252 
132 
120 

1,335 
362 
973 

26,582 

868 
325 
636 

886 
367 
444 

738 
111 
31 

688 

421 
76 

134 
212 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour les comtes ou les divisions de 
recensement, et les localites incorporees de 1,000 ou plus—suite 

Un (x) indique que les chiffres ne sont pas donnes afin de ne paa devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

( L e s v e n t e s s o n t i n d i q u d e s en m i l l i e r s d e d o l l a r s ) 

de commerce 

Building 
mater ia ls 

group 

Groupe des 
materiaux 

de 
construction 

Stores Sales 

24 

17 

863 
623 
240 

518 
79 

160 
291 

768 
d) 
d) 

377 

164 
166 

408 
d) 
d) 
d) 

419 
244 
176 

276 

152 
68 
84 

420 
79 

340 

16,837 

675 
177 
497 

747 
211 
537 

681 
d) 
d) 

499 

453 
d ) 
d) 

306 

Restaurant 
.group 

Groupe des 
restaurants 

Maga-

16 

Ventes 

15 

28 

1^ 

712 
655 
67 

128 
36 
33 
69 

224 
d) 
d) 

169 

181 
60 
41 

55 
40 
15 

263 
186 
17 

87 

Automot ive 
group 

Groupe de 
I 'automobile 

Stores Sales 

d) 
d) 

273 
28 

246 

6,847 

156 
117 
39 

185 
111 
74 

188 
39 
43 

287 
66 
69 
7l | 

26 

13 

1,619 

69 
7 

62 

81 
11 
70 

99 
11 
3 

86 

62 
7 

Other 
retail stores 

group 

Groupe des 
autres 

magasins 
de detail 

Maga-

2,278 
.1,769 

609 

616 
178 
146 
285 

863 
IW 
101 
676 

696 
346 
351 

775 
116 
669 

377 

879 
720 
158 

.497 

270 
199 
71 

269 
d) 
(X) 

37,138 

1,151 
424 
728 

1,229 
581 

1,880 
387 
137 

1,276 

Ventes 

Individual kinds of business 
(Included also in group totals) 

Genres particuliers d'affaires 
(Compris egalement dans totaux des groupes) 

Grocery and 
combination 

stores 

Epiceries et 
epiceries et 
boucheries 
combinees 

Motor 
vehicle 
dealers 

Marchands 
de vehicules-

moteurs 

Stores Sales 

2,139 

75 
14 
61 

117 
24 

1,475 68 
271 7 
570 15 
6341 

2,330 
2,023 

308 

419 
91 
96 

232 

>831 
146 
47 

325 
194 
131 

478 
121 
357 

43 

636 
557 

73 

201 

155 
76 
79 

1,360 
220 

1,081 

30,346 

755 
285 
470 

1,257 
.699 
659 

857 
172 
77 

1,139 
536 
354 
250 

67 
41 
26 

17 
3 
2 

12 

116 
16 
2 

1,314 

44 
8 

36 

45 
7 

38 

66 
3 
1 

46 

32 
2 
2 

28 

Maga-

1,486 
1,222 

264 

416 
d) 
d) 

160 

1,8 
d) 
d) 
1,469 

162 
-91 

71 

443 
188 
256 

188 

344 
220 
124 

239 

155 
54 

101 

1,088 
276 
805 

19,774 

599 
259 
340 

598 
297 
301 

517 
d) 
d) 

417 

289 
d) 
d) 

150 

Ventes 

Garages 

Garages 

16 

418 

17 
4 

13 

19 
4 

15 

36 
6 
1 

30 

19 
2 

Stores Sales 

1,576 
1,369 

207 

341 
117 
113 
111 

362 
CI) 
d ) 

181 

397 
265 
142 

363 
d) 
d) 

162 

632 
d) 
d) 

d) 
171 

d) 
d) 
d) 
d) 
d) 

26,895 

358 
340 

847 
606 
341 

1,381 
d) 
d) 

917 

1,186 

d) 
CI) 

404 

382 

195 
104 

. 91 

124 
d) 
d) 

67 

68 

d)_ 

d) 
96 

(x) 

d) 
129 

19 
110 

56 

48 
d) 
d) 

d) 

Filling 
s tat ions 

Postes 
d'essence 

Drug stores 

Pharmac ies 

Maga-

3,585 

289 
d) 

CI) 

91 

91 

165 

d) 

d)" 
84 

84 

24 

Ventes 

772 

29 
2 

27 

44 
6 

485 
276 
209 

134 
d) 
d) 

108 

429 

372 

209 
d) 
d) 
284 

d) 
d) 

165 

182 
106 
76 

49 

Stores Sales 

45 

7,083 

242 
d) 
d) 

283 
72 

211 

312 
Cx) 
d) 

198 

216 
d) 
d) 

144| 

9 
2 
1 
6 

12 
2 
2 

324 
230 

95 

147 
d) 
d) 

315 
d) 
d) 

240 

68 12 

351 

16 
2 

14 

14 
4 

10 

17 
- 1 

2 
14 

9 
2 
2 
5 

d) 
d) 

135 
d) 
d) 

24 

82 

d) 
d) 

183 
d) 
d) 

6,840 

172 
d) 
d) 
151 

66 
87 

105 36 
37 d) 

d) 
70 

130 
d) 
d) 
- 34 

38 
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Table 8.—Retali Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included . 
in the totals. 

(Sales are shown in thousands of dollars) 

6 
Z 

? 
T 
4 

6 
7 

9 

10 
11 
12 

13 
14 
15 

16 
17 
18 
19 
20 

21 
2?. 
23 

24 
26 
26 

21 
28 

30 
31 
32 
33 

34 
36 
36 

37 
38 
39 
40 
41 

4!( 
43 
44 
45 
46 

47 
48 
49 

Locali ty 

Localite 

S A S K A T C H E W A N - C o n . - s u i t e 

Division N o . 6 

T o t a l ot places under 30,000 1 
Total des endroits de moins de 30,000/ 

Division N o . 7 

Division N o . 8 

Divis ion N o . 16 

Division N o . 11 

T o t a l of places under 30,000 1 
Total des endroits de moins de 30,000/ 

Division No . 12 
Batt leford 

Division N o . 13 
Wilkie 

Melfort 

Tisdale 

Division N o . 15 

Division No . 16 

Kind-of-business group—Groupe des genres 

All stores 
total 

Tous magasins, 
t o t a l . 

Stores 

531 
68 
25 

438 

1,176 
586 

590 

37 
553 

625 
268 
357 

649 
92 

457 

673 
42 
56 
95 

480 

398 
28 

370 

1,059 
667 

492 

33 
469 

416 
21 
40 
40 

316 

481 
35 

446 

689 
65 
45 
38 

561 

849 
51 

161 
31 

606 

529 
99 

• 430 

Sales 

7,447 
1,367 

656 
6,424 

43,623 
37,929 

6,694 

516 
5,178 

14,242 
11,036 
3,206 

11,081 
4,176 
6,906 

8,591 
737 
886 

3,383 
3,586 

4,492 
710 

3.782 

26,288 

20,780 

6,508 

641 
4,867 

6,329 
345 

1,090 
1,543 
3,361 

6,404 
628 

5,776 

9,328 
1,964 

709 
986 

5,670 

13,413 
1,279 
6,050 

439 
6,645 
7,194 
3,348 
3,846 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Maga
sins 

14 
10 

4 

13 
9 

4 

3 
5 
6 

7 
6 
1 

13 
1 
1 

10 
1 

1 

1 

18 
. 16 

3 

3 

6 
1 
3 
1 

16 
6 
4 
2 
3 

10 
3 
7 

6 
6 

Ventes 

465 

444 

21 

12,546 
12,643 

. 4 
d) 
d) 
1,682 
1,682 

898 
d ) 
d) 

593 
d) 
d) 

642 

d ) 

d) 
(x)" 

3,929 
3,903 

26 

26 

166 
d) 
d) 
d) 

493 
389 

62 
d) 
d) 

888 
38 

763 

436 
430 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

Stores 

96 

2 
94 

119 

119 

- 2 
117 

88 

88 

96 

96 

169 
6 
6 

169 

101 
5 

96 

86 

86 
2 

84 

85 
2 
1 
2 

80 

105 
3 

102 

181 

3 
3 

176 

187 
4 

4 
179 
137 

Sales 

2,370 

d)' 
d) 

2,151 

2,161 

d) 
d) 

1,273 

1,273 

2,639 

2,039 

2,179 
172 
154 

1,853 

1,592 
159 

1,433 

1,783 

1,703 

d ) 
d ) 

1,568 
d) 
d) 
d) 

1,206 

1,831 
157 

1,674 

2,954 

77 
211 

2,667 

2,988 
306 

138 
2,535 

1.921 

I37I 1,921 

Apparel 
group 

Groupe du 
vetement 

Maga
sins 

9 
3 
2 
4 

69 
62 

7 

2 
' ' 6 

31 
26 
5 

16 
7 
8 

22 
2 
6 
9 
6 

6 
3 
3 

83 
75 

8 

3 
6 

12 

6 
3 
4 

9 
3 
6 

12 
2 
3 
2 
5 

28 
2 

20 
1 
5 

17 
12 
6 

Ventes 

46 
d) 
d) 
d) 
4,473 
4,433 

40 

d ) 
d ) 

1,487 
1,396 

12 

353 
278 

75 

353 
d) 
d) 
d) 
d) 

d) 
d) 
d) 
2,308 

2,242 

67 

36 
22 

173 

104 
67 
13 

54 
6 

48 

101 

d) 
17 

d) 
21 

751 

d) 
726 

d) 
d) 

294 
272 

22 

Furniture, 
household 

and 
radio 
group 

Groupe des 
meubles, 

articles de 
menage 
et radio 

Stores 

10 

6 

4 

25 
19 
6 
1 
6 

18 
8 
2 

18 
7 
3 

6 

1 
4 

3 

3 

38 
26 

5 

6 

7 

1 
4 
2 

8 
2 
6 

9 
3 

6 

13 
1 
7 
1 
4 

6 
4 
2 

Sales 

44 

•37 

7 

761 
681 
21 

d) 
d) 

348 
d ) 
d ) 

182 
d ) 
d ) 

H I 

d)" 
d) 

d) 

d)" 
887 
800 

7 

7 

27 

d) 
26 

d) 
19 

d) 
d) 

56 

d) 

d)" 
361 

d) 
345 

d) 
d) 

144 
Cx) 
d ) 

Food 
group 

Groupe 
alimentaire 

Vlaga-
sins 

120 
14 
6 

101 

307 
185 

122 

7 
115 

. 154 
88 
66 

164 
12 
92 

162 
8 

12 
19 

123 

92 
5 

87 

. 258 
150 

100 

6 
. 94 

79 
6 
6 
4 

64 

99 
3 

96 

153 
6 

12 
4 

131 

201 
5 

46 
6 

144 

131 
21 

110 

Ventes 

959 
199 
109 
660 

5,964 
5,124 

840 

123 
717 

2,418 
2,028 

390 

1,177 
464 
713 

1,291 
102 
131 
642 
515 

688 
98 

682 

4,663 
3,790 

813 

112 
701 

926 
41 

231 
269 
386 

881 
67 

844 

1,891 
234 
109 
99 

650 

1,997 
122 

1,128 
80 

668 

1,123 
587 
636 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour les comt£s ou les divisions de 
recensement, et les localitds Incorpordes de 1,000 ou plus—suite 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dans les totaux. 

(Les ventes sont indiqufies en milliers de dollars) 

dc commerce 

Buildintc 
mater ials 

group 

Groupe des 
materiaux 

ae 
construction 

Stores 

6! 
7 
3 

62 

8S 
23 
66 

6 
60 

56 
1] 
39 

61 
c 

68 

. 66 
4 

e 7 
43 

42 
3 

39 

77 
22 

.66 

5 
60 

61 
2 
4 
4 

41 

64 

4 
60 

63 
3 
3 
3 

54 
83 
6 
8 
4 

66 
51 
6 

45 

Sales 

812 
142 
36 

634 

2,164 
1,665 

.699 

61 
638 

1,188 
77C 
330 

1,421 
273 

1,148 

811 
69 
96 

327 
329 

561 
78 

483 

2,110 
1,390 

720 

66 
, 655 

851 

Cx) 
d) 

214 
460 

951 
60 

001 

947 
111 
73 
86 

677 
1,526 

121 
610 
58 

737 
758 
311 
439 

Restaurant 
group 

- Groupe des 
restaurants 

Maga 
sins 

2S 
i 

• 1 

10 

90 
68 
22 

- 3 
19 

33 
2i 
9 

25 

! 16 

28 
4 
6 
7 

12 

18 
2 
8 

76 
56 
21 

3 
18 

18 
1 
3 
6 
9 

28 
2 

18 

44 
7 
6 
6 

27 
32 

5 
13 
1 

13 
. 26 

11 
9 

Ventes 

254 
Cx) 
d) 

165 

1,388 
1,291 

96 

17 
80 

649 

d) 
d) 

407 
261 
143 

483 
63 
68 

312 
61 

H 
d) d ) 

1,241 
1,058 

182 

d) 
d) 

268 

d) 
d) 

118 
-CI ) 

154 

d) 
d) 

330 
102 
50 
74 

105 
438 

d) 
298 

d)-
63 

324 

d) 
d) 

Automot ive 
group 

Groupe de 
i 'automobile 

Stores 

85 
S 
4 

76 

172 
59 

113 

8 
105 

109 
40 
69 

108 
19 
90 

96 
10 
7 

14 
59 

68 
6 

62 

166 
60 

106 

7 
99 

75 
4 
6 
8 

68 

78 
6 

73 

103 
9 
7 
6 

81 
114 

7 
18 
5 

84 
71 
16 
65 

Sales 

l,43o 
230 
188 

1,018 

7,838 
6,778 

1,052 

116 
937 

2,848 
2,214 

634 

2,895 
1,128 
1,768 

1,491 
226 
209 
635 
420 

1,022 
231 
791 

4,471 
3,167 
1,304 

211 
1,094 

1,396 
68 

254 
382 
702 

1,457 
103 

1,354 

2,082 
584 
209 
334 
956 

2,359 
365 

1,214 
58 

731 
1,323 

817 
506 

Othe r 
retail stores 

group 

Groupe des 
autres 

magasins 
de detai l 

Maga 
sins 

10-
15 
S 

84 

292 
161 

131 

7 
124 

145 
66 
79 

122 
29 
93 

124 
8 

14 
25 
77 

75 
4 

71 

273 
165 

108 

7 
101 

84 
6 

12 
9 

57 

98 
13 
85 

l89 
19 
8 

13 
69 

181 
18 
42 
9 

112 

90 
23 
67 

Ventes 

1,063 
226 
88 

749 

6,465 
5,614 

891 

90 
801 

2,517 
1,985 

632 

1,710 
722 
989 

1,279 
91 

154 
648 
386 

486 
80 

399 

5,124 
4,429 

695 

90 
605 

1,134 
60 

203 
330 
642 

1,037 
197 
839 

1,274 
465 
112 
151 
566 

2,281 
251 
969 
88 

893 

886 
635 
3511 

Grocery and 
combination 

stores 

Epiceries et 
epiceries e t 
boucheries 
combinees 

Stores 

5C 
J 
3 

45 

178 
116 

62 

3 
69 

91 
47 
44 

61 
7 

54 

185 
5 
6 

16 
78 

59 
2 

67 

149 
96 

63 

4 
49 

48 
1 
3 
3 

41 

66 
1 

65 

87 
5 
7 
2 

73 

128 
2 

34 
1 

83 

77 

Sales 

564 
105 
83 

375 

4,566 
4,066 

500 

83 
417 

1,842 
1,671 

271 

751 
326 
425 

997 
79 
82 

492 
344 

444 
d) 
d) 

3,712 
3,102 

610 

100 
610 

767 
CI) 
d) 

248 
296 

643 
d) 
d) 

756 
d ) 

83 
d ) 

392 

1,488 
d) 

933 
• d) 

426 

845 
12 464 
65| 382 

Indivi iual kinds of business 
CIneluded also 

Genres 

in group totals) 

particuliers d'affaires 
Gompris egalement dans totaux des groupes) 

Motor 
vehicle 
dealers 

Marchands 
de vehicules-

motcurs 

Maga 
sins 

23 
4 
3 

20 

28 
10 

18 

. 4 
14 

- 21 
8 

13 

48 
6 

34 

21 
3 
3 
4 

11 

15 
2 

13 

32 
7 

25 

3 
22 

27 

-4 
6 

18 

38 
1 

29 

28 
6 
4 
3 

16 

32 
5 
7 
1 

19 

16 
5 

111 

Ventes 

1.022 
208 
176 
638 

6,625 
5,687 

338 

90 
248 

1,885 
1,651 

234 

2,165 
781 

1,324 

885 
122 
164 
433 
167 

725 
Cx) 
d ) 

2,843 
2,172 

672 

132 
640 

1,864 

-
d) 
d) 

428 

1,134 
d) 
d) 

1,573 
555 
181 
286 
660 

1,688 
d) 

982 
d) 

311 

921 
691 
230 

Garages 

Garages 

Stores 

23 

_ 
22 

38 
10 

28 

2 
26 

28 
8 

20 

28 
4 

24 

22 
4 
3 

14 

• .14 
2 

12 

35 
11 

24 

_ 
24 

18 
1 

_ 
1 
8 

22 
2 

20 

30 
3 
1 
1 

26 

27 
1 
2 
2 

22 

16 
3 

13 

Sales 

133 

_ 
133 

513 
294 

218 

d) 
d) 

264 
107 
147 

334 
130 
204 

198 
49 

Cx) 
Cx) 

81 

78 
CI) 
d) 

436 
269 

167 

_ 
167 

114 
d) 

CI) 
d ) 

153 
Cx) 
d) 

211 
d ) 
d) 
d) 

162 

288 
d) 
d) 
d) 

153 

148 
38 

111 

Filling 
stat ions 

Postes 
d'essence 

Maga 
sins 

36 
1 
1 

34 

88 
33 

65 

2 
63 

57 
21 
36 

38 
8 

30 

41 
3 

7 
31 

38 
2 

36 

93 
39 

64 

4 
50 

36 
3 
1 
2 

30 

25 
2 

23 

44 
1 
1 
2 

40 

54 
1 
8 
2 

43 

39 
8 

31 

Ventes 

281 
d ) 
d ) 
CI) 

1,187 
694 

493 

d) 
d) 

688 
434 
264 

376 
153 
222 

373 
65 

148 
170 

217 
d ) 
d) 

1,123 
659 

464 

79 
386 

259 
Cx) 
Cx) 
d) 

183 

168 
d ) 
CI) 

296 
CI) 
d ) 
Cx) 

244 

463 
Cx) 

176 
(x) 

267 

254 
88 

166 

Drug stores 

Phar^""' ' ' '*° 

Stores 

20 
: ; 

16 

48 
30 

18 

1 
17 

19 
7 

12 

16 
4 

12 

15 
2 
2 
4 
7 

14 
1 

13 

48 
29 

19 
1 

18 

13 
1 
2 
2 
8 

17 
2 

15 

24 
2 
3 
2 

17 

24 
3 
6 

• 2 
13 

26 
6 

14 

Sales 

101 
fx^ 
d) 

126 

947 
803 

144 

d) 
d) 

327 
267 

70 

261 
123 
138 

206 

''I 
d) 

111 
43 

119 

d ) 

1,069 
919 

161 

Cx) 

182 
d ) 
CI) 
d ) 

68 

149 
d ) 

III 
276 

d) 
39 

(I) 
144 

378 
CI) 

212 
d ) 

88 

207 
114 
92 

6 
Z 

1 
2 
3 
4 

6 
6 

7 

8 
9 

10 
11 
12 

13 
14 
16 

19 
17 
18 
19 
20 

21 
22 
23 

24 
25 

26 

27 
28 

29 
30 
31 
32 
33 

34 
36 
36 

37 
38 
39 
40 
41 

42 
43 
44 
45 
46 

47 
'8 
19 
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Table 8.—Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

(Sales are shown in thousands of dollars) 

Locality 

Localite 

SASKATCHEWAN-Con.—fin 

Division No. 17 
Lloydminster(') 
Remainder of division—Autres. 

Division No. 18. 

ALBEBTA 

Total. 

Division No. 1 
Medicine Hat 
Taber 
Remainder of division—Autres. 

Division No. 2 
Blairmore 
Cardston 
Claresholm 
Coleman 
Lethbridge 
MacLeod 
Magrath 
Raymond 
Remainder of division—Autres. 

Division No. 4 
High River 
Remainder of division—Autres. 

Division No. 5 
Hanna 
Remainder of division—Autres. 

20 Division No. 3 
21 Redcliffe 
22 Remainder of division—Autres. 

Kind-of-business group—Groupe dea genres 

AU stores 
total 

Tous magasins, 
total 

General 
merchandise 

group 

Groupe des 
marchandises 

generales 

Division No. 6 
Calgary 

Total of places under 30,000 1 
Total des endroits de moins de 30,000/ 

Drumheller 
Olds 
Remainder of division—Autres.. 

Division No. 7. 

Division No. 8 
Camrose 
Innisfail 
Lacombe..-. 
Ponoka 
Red Deer 
Stettler 
Wetaskiwin^ 
Remainder of division—Autres 

379 
61 

349 

86 

8,222 

361 
154 
39 

168 

723 
26 
60 
32 
36 

233 
51 
20 
27 

248 

196 
18 

178 

428 
50 

370 

235 
41 

194 

1,945 
1,181 

764 
80 
61 

633 

785 
64 
41 
61 
48 
67 
49 
72 

403 

Sales 

4,838 
1,248 
4,010 

1,026 

221,871 

9,382 
6,640 
812 

1,851 

21,116 
1,"" 
1,137 
970 
999 

10,700 
1,485 
407 
689 

3,502 

2,972 
182 

2,700 

6,524 
1,276 
5,249 

3,589 
1,"" 
2,441 

65,702 
61,814 

13,888 

3,027 
1,254 

18,475 
2,221 
1,141 
1,806 
1,316 
4,123 
1,311 
2,247 
4,311 

135 

8 
6 

2 

15 
1 
1 

1 
8 
2 

Ventes Stores Sales 

d ) 

d ) 

29,338 

778 
d) 

CI) 

2,386 
d) 
d ) 

d ) 
1,903 

d) 

d ) ' 
CI) 
d) 
d ) ' 

103 
d) 
Cx) 

10,709 
10,371 

338 

300 
d) 
d ) 
d ) 

1,685 
273 

d ) 
d ) 
d ) 

777 
d) 

529 
d) 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

189 
1 

108 

38 

1,377 

37 

1 

41 
1 

2 

1 
1 

36 

44 
1 

43 

6̂ 0 
1 

49 

63 
3 

60 

95 

95 

4 
91 

79 

101 

4 
2 
3 

1 

M?ga- Ventes sins 

2,193 
d) 
d) 

348 

27,217 

d) 
d) 

1,668 

d)_ 

d ) 

Apparel 
group 

Groupe du 
vetement 

d ) 
d) 

973 

958 
d) 
d ) 

1,881 
d) 
d) 

1,829 
171 
868 

2,241 

2,241 

273 
1,968 

1,765 

2,361 

188 
d) 
d ) 

d ) 

1,602 

548 

178 
142 
37 
13 

Stores Sales 

187 
89 
49 

d) 

13,271 

717 
d) 
d) 
d) 

1,614 

d) 
149 
72 
104 

1,179 
33 

d)" 

d) 
d) 
d) 

166 
58 

108 

48 
d) 
d) 
6,637 
6,033 

341 
d ) • 

d) 

91 

693 
128 

d) 
d ) 

66 
166 
82 
83 
41 

Furniture, 
household 

and 
radio 
group 

Groupe des 
meubles, 

articles de 
menage 
et radio 

189 

(') Includes that part of Lloydminster in Alberts but which is not included in division or provincial totals. 

5,915 

387 
d) 
d) 

579 
d) 
d) 

d)" 
494 

65 

d)_ 

d) 

31 
d) 
d) 

d) 
d) 

2,593 
2,382 

107 
7 

97 

d) 
223 

d)~ 
53 
31 
77 

d) 
2 

d) 

Food 
group 

Groupe 
alimentaire 

tr^-'-
76 

9 
72 

11 

2,329 

91 
43 

9 
39 

268 

35 
7 

28 

188 
9 

•91 

54 

588 
425 

155 

15 
6 

134 

93 

144 
4 
5 

489 
217 
360 

74 

35,313 

1,863 
1,263 

208 
343 

3,927 
176 
282 
161 
360 

1,698 
267 

48 
161 
784 

376 
92 

284 

1,483 
233 

1,171 

593 
. 193 

400 

11,938 
9,434 

2,604 

676 
119 

1,810 

1,185 

2,553 
347 

• 167 
317 
187 
395 
272 
216 
664 
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Tableau 8.—Commerce de detail, 1941, pjr genres de cammerce, pour ies comtSs ou ies divisions de 
recensement, et les localitds incorpordes de 1,000 ou plus—suite 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ees chiffres sont 
inclus dans les totaux. 

(Les ventes sont indiqufies en milliers de dollars) 

de commerce 

Individual kinds of business 
(Included also in group totals) 

Genres particuliers d'affaires 
CCompris egalement dans totaux des groupes) 

Building 
materials 

group 

Groupe des 
materiaux 

de 
construction 

Restaurant 
group 

Groupe des 
restaurants 

Automotive 
group 

Groupe de 
I'automobile 

Other 
retail stores 

group 

Groupe des 
autres 

magasins 
de detail 

Grocery and 
combination 

stores 

Epiceries et 
epiceries et 
boucheries 
combinees 

Motor 
vehicle 
dealers 

Marchands 
de vehicules-

moteurs 

Garages 

Garages 

Filling 
stations 

Postes 
d'essence 

Drug stores 

Pharmacies 

Stores Sales 

/ 693 

52 

184 
40 

Maga-

278 
d ) 
d ) 

18,029 

986 
601 
105 
201 

1,780 
d) 

193 
d) 

858 
140 

d) 

d) 
350 

895 
101 
794 

352 
123 
229 

4,471 
3,193 

1,278 

193 
142 
944 

1,796 
221 
166 
140 
100 
276 
168 
211 
624 

733 

23 
13 
4 

63 

4 
17 

10 
2 

17 

37 
8 

29 

21 
4 

17 

174 
106 

Ventes Stores Sales 

147 
d) 
d) 

d) 

18,449 

589 
416 

• 54 
39 

1,667 
48 
33 

131 

d) 
624 
164 

d) 
105 

171 

^) 
308 
106 
194 

152 
80 
72 

3,616 

2,762 

748 

171 
74 

603 

878 
121 
63 

120 
81 

244 
37 
93 

120 

1,497 

43 

129 
4 

3 
35 

86 
7 

' 79 

37 
7 

30 

335 

167 

178 

17 
13 

148 

83 

152 
13 

Maga-

839 
186 
716 

35 

46,618 1,729 

2,285 
1,687 

219 
480 

6,248 
367 
376 
243 
264 

2,676 
424 

771 

764 
16 

.749 

1,676 
328 

1,348 

834 
256 
578 

14,112 

10,466 

3,656 

703 
411 

2,543 
1,588 

4,687 
639 
266 
606 
349 

1,332 
369 
529 
797l 

66 
34 

7 
25 

136 

244 

144 

15 
10 

119 

81 

145 
13 
8 

12 
10 
18 
12 
22 
60 

Ventes Stores Sales 

774 
664 
379 

454 

34,930 

1,473 
1,104 

148 
222 

2,942 
316 

75 
138 
121 

1,367 
289 

56 
101 
480 

283 
d) 
d) 

871 
325 
646 

498 
203 
295 

10,493 

8,184 

2,309 

637 
197 

1,475 
855 

3,599 
693 
249 
421 
190 
856 
192 
563 
537 

1,313 

Maga-

118 

2 
56 

18 
3 

15 

62 
6 

56 

32 
2 

30 

290 
211 

79 

329 
156 
199 

68 

25,193 

63 1,448 
25 

5 164 
33 327 

3,827 
158 
219 
115 
328 

1,297 
d) 

d) 
629 

279 
70 

208 

1,062 
168 
903 

446 
d) 
d) 
8,448 
6,669 

1,771 

''} 
d) 
1,291 

844 

1,896 
346 
119 
236 
127 
286 
211 
147 
426 

Ventes Stores Sales 

d ) 
CI) 
d) 

d) 

347 31,735 

15 1,517 
1,293 
d) 
d) 
3,777 
d) 

322 
d) 
d ) 
2,087 
d ) 
d ) 
d ) 

376 

551 

561 

957 

^'l 
d) 

658 
d) 
d) 
9,785 

7,613 

2,171 

601 
291 

1,379 

997 

3,481 
CI) 
CI) 

461 
290 

1,209 
286 
360 
192 

343 

19 

Maga-

d) 
d) 
d) 

d) 

4,678 

127 
34 
77 

266 

d) 
49 

s 
76 

d) 

268 
^'} 
d) 

83 
d) 
d) 

1,161 
666 

446 

'^'l d) 

133 

424 

^'l 

33 
107 
162 

768 

34 

Ventes Stores Sales 

193 
96 

97 

6 
8 

83 

36 

248 
16 

232 

9,318 

522 
163 

2 Cx) 
24 (x) 

d) 

433 
214 

('} 
d ) 

299 

137 
d) 
d) 

456 
d) 
d) 

168 

(»? 
d) 

2,831 

1,817 

1,014 

d) 
d) 

787 

372 

866 
132 

^^ 
d) 

61 
d) 

453 

16 
3 

13 

4 

369 

11 

2 
4 

64 
40 

24 

3 
2 

159 
69 
90 

d) 

5,855 5 

247 
181 

d) 
d) 

681 

^'l d) 
^'l d) 

262 

d) 
S 

100 

d) 
d) 

222 

69 
d) 
d) 

1,614 
1,173 

440 

d) 
d) 

215 

694 
91 

d) 

224 
66 

10 
11 
12 
13 
14 
16 
16 
17 
18 
19 

20 
21 
22 

23 
24 
26 

26 
27 
28 

29 
30 

31 

32 
33 
34 

35 

36 
37 
38 
39 
40 
41 
42 

7243 
94|44 

(1) Comprend la partie de Lloydminster qui se trouve en Alberta mais qui ne figure paa dans les totaux de la division ou de la 
. province. 
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Table 8.—Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An Cx) indicates that figures are witheld to avoid disclosing individual operations, but these are included 
in the totals. 

(Sales are shown in thousands of dollars) 

Locality 

Localite 

Kind-of-business group—Groupe des genres 

All stores 
total 

.Tous magasins, 
total 

Stores Sales 

General • 
merchandise 

group 

Groupe des 
marchandises 

generales 

Ventes 

Country 
general 
stores 

ms 
generaux de 
campagne 

Stores Sales 

Apparel 
group 

Groupe du 
vetement 

Maga
sins Ventes 

Furniture, 
household 

and 
radio 
group 

Groupe des 
meubles, 

articles de 
menage 
et radio 

Stores Sales 

Food 
group 

Groupe 
alimentaire 

Maga
sins Ventes ' 

AliBEBTA-Con.—fin 

Division No. 9.. 

Division No. 10 
Vegrevile 
Vermillion 
Remainder of division(»)—Autres(') 

Division No. 11 
Edmonton 

Total ol places under 30,000 1 
Total des endroits de moins de 30,000] 

Remainder of division—Autres 

Division No. 12 
Edson 
Remainder of division—Autres. 

Division No. 13 
St. Paul 
Remainder of di\'ision—Autres. 

Division No. 14. 

Division No. 15. 

Division No. 16 
Grand Prairie.' 
Remainder of division—Autres. 

Division No. 17 

BBITISH COLUMBIA 

COLOMBIE BBITANNIQUE 

Total 

Division No. 1 
Cranbrook 
Femie 
Remainder of division—Autres. 

Division No. 2 
Creston ' 
Nelson 
Revelstoke 
Rossland 
Trail 
Remainder of division—Autres. 

Division No. 3 
Grand Forks 
Kelowna 
Vernon 
-Remainder of division—Autres. 

Division No. 4 
Vancouver 

Total of places under 30,000 
Total des endroits de moms de 30,000, 

318 

646 
62 
46 

647 

1,584 
1,126 

458 
468 

178 
38 

140 

308 
39 

261 

489 

188 

338 
67 

273 

11,263 

362 
77 
40 

186 

612 
31 

127 
61 
38 

139 
226 

682 
32 

102 
129 
419 

6,363 
4,361 
1,952 

5,127 

8,632 
1,632 
1,155 
6,946 

53,484 

47,931 

6,472 

6,472 

2,671 
883 

1,788 

3,292 
862 

2,430 

5,643 

2,221 

6,681 
1,861 
3,230 

914 

309,673 

6,877 
1,938 
969 

3,970 

14,982 
431 

4,189 
1,073 
1,109 
6,717 
2,383 

14,887 
505 

- 3,038 
3,706 
7,658 

184,797 
145,205 

39,692 

206 

11 
4 
2 
6 

13 

3 

3 

21 

104 
68 

36 

56 

d) 

d)" 
13,286 

13,200 

1 

1 

365 

365 

d) 
d)_ 

d) 

d) 

d) 
d) 

63,646 

1,366 
d) 
d) 
866 

2,271 

443 
d) 
d) 

851 

187 
606 
159 

36,935 
34,669 

1,265 

72 

132 
5 
4 

123 

122 

122 

122 

186 
7 

199 

728 

31 

62 

62 

46 

132 

132 

2,181 

2,372 
216 
342 

1,815 

2,186 

2,106 

2,106 

842 
137 
805 

1,834 
398 

1,436 

2,982 

1,082 

1,863 
207 

1,656 

317 

16,657 

644 

644 

1,266 
101 

1,166 

3,684 

3,604 

14 

16 
3 
2 
11 

116 
107 

1,143 

23 
11 
2 
10 

52 
3 
16 
7 
3 
16 

69 
3 
13 
16 
37 

691 
567 

134 

86 

181 
d) 
d) 

66 

3,869 
3,806 

d) 
d) 
d) 

d) 
d) 
d) 

d) 

d) 

d) 
d) 
d) 

25,265 

305 
d) 
d) 
106 

876 
36 
314 
70 
63 

353 
40 

1,207 
16 

376 
271 
543 

16,362 
13,775 

2,587 

367 

7 
2 
2 

26 

24 

287 
152 

111 
67 

d) 
d) 
1,878 

1,864 

15 

15 

CI) 

d)" 

d) 
d) 

41 

35 

61 

11,662 

d) 
d) 
65 

714 
18 

331 

fi 
269 

CI) 
441 

184 
100 
167 

7,345 

5,r" 
1,407 

67 

158 
12 
6 

140 

588 

389 

111 

111 

38 
6 

32 

78 
6 
66 

183 

38 

62 
7 
65 

3,818 

89 
18 
16 
66 

265 
7 
35 
16 
10 
47 
90 

199 
9 
24 
33 
133 

2,275 
1,666 

710 

521 

1,147 
191 
116 
840 

8,096 

7,439 

666 

666 

62 
280 

258 
18 

240 

467 

155 

651 
162 

69,472 

1,693 
. 463 
330 
911 

4,044 
131 
864 
392 
305 

1,432 
920 

3,831 
115 
847 
844 

2,028 

41,444 
29,000 

12,443 

Ĉ ) Includes the Alberta part of Lloydminster only. 
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Tableau 8.—Commerce de detail, 1941, par genres de commerce, pour les comtes ou les divisions de 
recensement, et ies localites incorporees de 1,000 ou plus—suite 

Un (x) indique que les chiffres ne sont paa donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
'inclus dans les totaux. 

(Les ventes sont indiqudes en milliers de dollars) 

de commerce 

Building 
materials 

group 

Groupe des 
materiaux 

de 
construction 

Stores Sales 

467 

20 
7 
5 

37 
2 
7 
7 

21 

242 
144 

519 

1,244 
117 
211 
916 

3,436 
2,638 

798 
798 

163 
84 
79 

196 
40 

157 

484 

d) 
458 
160 

d) 

13,976 

Restaurant 
group 

Groupe des 
restaurants 

Maga
sins 

32 

24 
4 
4 

16 

144 
117 
27 

27 

13 
5 

Ventes 

143 
46 

171 

925 
74 

337 
69 
99 

273 

1,193 

326 
582 

6,817 
3,644 
3,173 

962 

31 
10 
4 

17 

46 
3 

10 
7 
3 

11 
11 

66 
4 
8 

16 
28 

248 

241 
53 
74 

115 

2,484 
2,374 

110 
110 

85 
44 
41 

86 
45 
40 

134 

93 

201 
115 
86 

15,000 

'382 
120 
46 

135 

686 
32 

169 
69 
24 

289 
26 

765 
d) 
d) 

219 
313 

9,746 
8,406 

Automotive 
group 

Groupe de 
I'automobile 

Stores Sales 

54 

181 
8 

13 
80 

226 
147 
79 
79 
24 
4 

20 

39 
6 

33 

51 

854 

1,867 
570 
188 

1,109 

9,654 
8,607 
1,147 
1,147 

217 
151 

121 
268 

943 

d) 
1,682 

684 
498 

Other 
retail stores 

group 

Groupe des 
autres 

magasins 
de detail 

Maga-

132 1,340 

13 
4 
4 

17 
29 

118 
6 

16 
19 
78 

d) 

63,940 

1,369 
669 
116 
634 

2,636 
70 

1,093 
160 
53 

1,049 
211 

3,368 
109 
581 
833 

1,837 

138 
11 
10 

109 

329 
257 
72 

72 

19 
10 

Ventes 

751 31,322 
421 23,944 
330 7,378 

2,196 

- 3 9 
13 
4 

22 

182 
6 

35 
10 
7 

27 
17 

118 
6 

19 
25 
60 

717 

1,493 
259 
174 

1,060 

8,104 
677 
677 

366 
d) 
d) 

492 
207 
285 

564 

483 
t 

719 
447 
271 

484 

58,832 

- 822 
330 
84 

409 

1,848 
71 

637 
197 
169 
673 
103 

2,054 
94 

475 
609 
876 

Individual kinds of business 
(Included also in group totals) 

Genres particuliers d'affaires 
(Compris egalement dans totaux des groupes) 

Grocery and 
combination 

stores 

Epiceries et 
epiceries et 
boucheries 
combinees 

Stores Sales 

34 

306 
246 

66 

1,373 32,223 
1,048 25,828 

326 6,394 

1,915 

-53 
10 

121 
3 

25 

23 
58 

113 
5 

16 
18 
74 

228 

666 
d) 
d) 

482 

5,771 
5,367 

414 
414 

229 
d) 
d) 

169 
d) 
d) 

72 

347 
d) 
d) 

6 

45,347 

"1,202 
340 
200 
662 

2,769 
79 

673 
231 
202 
857 
726 

2,790 
74 

693 
549 

1,475 

Motor 
vehicle 
dealers 

Marchands 
de vehicules-

moteurs 

' ' s f i r Ventes 

1,027 26,223 
655 17,143 
372 9,1 

287 

"17 

385 

1,887 
499 
80 

508 

6,468 
6,803 

697 

697 

273 
217 
66 

174 
d ) 
d ) 

675 

875 
517 
358 

35,382 

"' 941 
d) 
d) 

348 

1,824 
d) 
1,002 
d) 

620 
d) 
2,367 
d) 
d) , 

696 
1,244 

19,850 
16,168 
3,682 

Garages 

Garages 

Stores Sales 

298 

23 

128 
56 

239 

446 
d) 
d) 
347 

892 
784 
208 

208 

31 

31 

55 

55 

168 

56 

d) 
d) 
d) 

d) 

5,762 

133 
d) 

Filling 
stations 

Postes 
d'essence 

Maga 

d) 

91 
d) 
d) 

145 
97 

548 
d) 
d) 

136 
302 

2,652 
1,643 

64l 1,010 

131 
87 
44 
44 

12 

12 

21 
2 

19 

14 

13 

12 
3 

Ventes 

231 

317 
d) 
d) 

237 

1,919 
1,582 

337 

337 

64 

64 

168 
d ) 
d ) 

161 

55 

CI) 
d ) 

d) 

d) 

886 11,115 

Drug stores 

Pharmacies 

Stores Sales 

25 

25 

1 
2 
4 

17 

51 
1 
6 
5 

39 

615 

232 

296 
53 

d) 
d) 
247 

d ) 
d)' 
d) 

118 
80 

429 
d) 
d) 

101 
279 

7,1 
5,066 

215 

216 
d) 
d) 

126 
1,304 
1,175 

128 
128 

42 
d) 
d) 
d) 
CI) 

d) 

125 

58 

185 
48 
67 

385 

17 

185 4,966 
130 3,829 

2,6721 65 1,136 

d) 

8,277 

184 
d) 
d) 

80 

351 
d) 

116 
d) 
d) 

94 
22 

698 
d) 
d) 

129 
243 38 

(') Comprend la partie de I'Alberta de Lloydminster seulement. 
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Table 8.—Retail Merchandise Trade, 1941, Kinds of Business, by Counties or Census Divisions and 
for Incorporated Places of 1,000 Population or Over—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

(Sales are shown in thousands ot dollars) 

d 

z 

0 

^ 
4 

7 

11 
V 
13 
14 
15 
16 
17 

18 

20 

?1 

09 

24 

•"i 
?6 
27 

Locali ty 

Locali te 

B B I T I S H COLUMBIA-Con. 

C O L O M B I E B R I T A N N I Q U E - f i n 

Division N o . 4-Con.—fin 

Remainder of division—Autres 

"Total des endroits de moins de 30,000/ 

Division N o . 7 

Kind-of-business group—Groupe des genres 

All stores 
t o t a l 

Tous magasins, 
to ta l 

Stores 

107 
62 

378 
129 
21 
21 

1,234 

2,186 
890 

1,210 

28 
70 
08 
40 

176 
97 

701 

424 
149 

• 275 

130 

324 
61 

263 

264 
132 
122 

122 

Sales 

3,606 
1,611 

13,064 
2,886 

347 
286 

17,894 

61,897 
36,761 

25,136 

510 
2,579 
2,611 

753 
, 6,868 

2,341 
10,683 

8,089 
3,839 
4,260 

2,784 

6,867 
1,577 
4,491 

7,365 
4,187 
3,178 

1,889 

General 
merchandise 

group 

Groupe des 
marchandises 

generates 

Maga
sins 

3 
3 

10 
1 
1 

18 

36 
11 

26 

1 
2 
4 
2 
8 
3 
6 

7 
4 
3 

5 

2 
2 

6 
6 
1 

1 

Ventes 

d) 
109 
530 

d ) 
d ) 

158 

9,823 
8,113 

1,710 

d ) 
d ) 

343 

d) 
1,025 

211 
89 

1,263 
686 
676 

647 

d ) 
d ) 

1,410 
d ) 
d ) 

d ) 

Country 
general 
stores 

Magasins 
generaux de 
campagne 

Stores 

1 
2 

129 

129 

129 

1 
1 

1 

126 

96 

96 

48 

' 74 

74 

63 

63 

45 

Sales 

d ) " 
d ) 

3,519 

3,385 

3,386 

d ) 
d ) 

d ) 

3,329 

1,483 

1,483 

897 

1,849 

1,849 

996 

996 

946 

Apparel 
group 

Groupe du 
ve tement 

Maga
sins 

11 
6 

63 
10 
1 
1 

62 

214 
116 

98 

5 
10 
10 
7 

19 
20 
27 

23 
17 
6 

11 

25 
13 
12 

32 
27 

5 

3 

Ventes 

221 
d) 
1,746 

128 
d) 
d) 

407 

5,061 
3,578 

1,483 

31 
278 
133 
101 
464 
264 
212 

418 
323 

96 

106 

259 
133 
126 

656 
607 
49 

7 

_ Furniture, 
'household 

and 
rad io 
group 

Groupe dea 
meubles, 

articles de 
menage 
et rad io 

Stores 

6 
1 

17 
8 
1 

22 

71 
44 

27 

1 
3 
6 
1 
8 
6 
4 

13 
10 
3 

3 

5 
3 
2 

8 
7 
1 

3 

Sales 

d ) 
CI) 

824 
217 

d) 
232 

2,242 
1,606 

637 
d ) 
d ) 

75 
d ) 

- 272 
121 
17 

138 
118 
20 

d ) 

d ) 
d ) 
d ) 

325 
d ) 
d ) 

9 

Food 
group 

Groupe 
al imentaire 

Maga
sins 

25 
17 

139 
47 

6 
7 

469 

757 
293 

464 

12 
17 
33 
16 
61 
33 

293 

189 
46 
64 

26 

75 
10 
65 

63 
40 
23 

28 

Ventes 

591 
406 

3,627 
1,122 

109 
96 

6,494 

13,626 
6,397 

7,228 

192 
647 
679 
367 

1,067 
718 

3,770 

1,503 
836 

- 668 

399 

1,226 
367 
869 

1,684 
1,274 

330 

163 
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Tableau 8.—Commerce de d£taV, 1941, par genres de commerce, pour les comt£s ou les divisions de 
recensement, et Ies localitds incorpordes de 1,000 ou plus—fin 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres sont 
inclus dana les totaux. 

(Les ventes sont indiqudes en milliers de dollars) 

de commerce 

Building 
mater ia ls 

group 

Groupe des 
mater iaux 

de 
construction 

Stores 

10 
7 

14 
7 

-1 
69 

70 
28 

42 

2 
9 
6 
3 
4 
6 

14 

19 
8 

11 

7 

22 
6 

17 

0 
8 
1 

4 

Sales 

441 
139 

1,189 
d) 

-d) 
1,176 

3,876 
1,727 

1,342 

d) 
265 
129 

d) 
295 
182 
317 

451 
314 
138 

168 

694 
240 
363 

413 

i'l d ) 

48 

Res tauran t 
group 

Groupe des 
res taurants 

Maga
sins 

8 
4 

31 
12 
3 

-74 

186 
84 

102 

3 
3 
6 
1 

20 
7 

62 

68 
17 
33 

2 

28 
7 

21 

26 
16 
10 

18 

Ven tes 

85 
59 

593 
146 
25 

-433 

2,581 
1,641 

960 

37 
d) 

61 
d) 

249 
106 
460 

478 
267 
221 

d) 
210 

76 
134 

860 
330 
30 

d) 

Automot ive 
group 

Groupe de 
I 'automobile 

Stores 

22 
12 
42 
18 
3 
6 

227 

248 
89 

169 

3 
13 
14 
3 

19 
9 

98 

68 
• 19 

39 

14 

37 
6 

31 

7 
3 
4 

12 

Sales 

1,026 
227 

2,604 
465 
67 
62 

2,938 

12,172 
7,326 

4,846 

102 
966 
753 
71 

1,664 
254 

1,147 

1,362 
793 
669 

176 

952 
416 
636 

242 

w d) 
349 

Othe r 
retai l stores 

group 

Groupe des 
autres 

magasins 
de detai l 

Maga
sins 

22 
12 
72 
26 

5 
4 

184 

389 
225 

164 

_ 
12 
21 

7 
37 
15 
72 

49 
29 
20 

14 

56 
15 
41 

40 
26 
14 

24 

Ventes 

711 
447 

1,949 
682 
110 
67 

2,638 

10,018 
6,473 

3,645 

_ 
322 
438 
121 
933 
486 

1,244 

993 
614 
379 

299 

886 
266 
631 

1,359 
972 
388 

338 

Grocery and 
combination 

stores 

Epiceries et 
epiceries et 
boucheries 
combinees 

Stores 

10 
10 
69 
27 

1 
2 

263 

488 
126 

282 

9 
7 

13 
10 
26 
14 

203 

74 
31 
43 

13 

66 
7 

48 

41 
25 

• 16 

18 

Sales 

392 
303 

2,780 
874 

d) 
d) 
4,632 

8,944 
3,961 

4,983 

164 
293 
354 
292 
625 
466 

2,811 

1,019 
668 
451 

232 

953 
310 
643 

1,182 
920 
262 

34 

Individual kinds of business 
(Included also in group totals) 

— Genres particuliers d'affaires 
(Compris egalement dans totaux des groupes) 

Motor 
vehicle 
dealers 

Marchands de 
vehicules-
moteur 

Maga
sins 

7 
1 
6 
4 

-
-6 

36 
13 

23 

1 
8 
6 
1 
6 
2 

-
18 
6 
4 

3 

12 
4 
8 

4 
3 
1 

3 

Ventes 

d) 
d) 
1,830 

318 

-
-668 

8,372 
6,430 

2,942 

d) 
906 
629 

d) 
1,245 
d) 

724 
584 
140 

72 

728 
(x) 
Cx) 

216 
d) 
d) 

289 

Garages 

Garages 

Stores 

6 
7 
7 
4 
2 

-38 

61 
26 

35 

1 
1 
4 
2 
4 
6 

18 

13 
4 
9 

4 

15 
2 

13 

1 

-1 

6 

Sales 

94 
' 116 

176 
d) 
d) 

495 

1,523 
817 

706 

d) 
d) 

126 
d) 

136 
101 
279 

254 
74 

180 

60 

167 
d) 
Cx) 
d) 

d) 

d) 

Filling 
s tat ions 

Postes 
d'essence 

Maga
sins 

8 
4 

27 
10 

1 
6 

176 

137 
44 

93 

1 
3 
4 

7 
2 

76 

33 
8 

26 

6 

9 

9 

2 

2 

' 

Ventes 

60 
Cx) 

536 
d) 
d) 

62 
1,825 

2,035 
921 

1,114 

d) 
36 
87 

128 
CI) 

841 

376 
127 
249 

41 

44 

44 

d) 

d)" 

d) 

D r u g s t o r e s 

Pharmac ies 

Stores 

3 
2 
9 
4 
1 
1 

35 

58 
24 

26 

_ 
2 
3 
1 
4 
3 

13 

7 
3 
4 

3 

9 
2 
7 

6 
2 
3 

2 

Sales 

104 
d) 

306 
87 

''l d) 
633 

1,677 
1,093 

684 

_ 
( i ) 

76 
Cx) 

111 
97 

219 

176 
100 
75 

78 

181 
d) 

w 
147 

( i ) 
d) 

d) 

d 

1 
2 
3 
4 
6 
6 
7 

8 
9 

10 

11 
12 
13 
14 
15 
16 
17 

18 
19 
20 

21 

22 
23 
24 

25 
26 
27 

28 

97404r—17 
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Table 9.—Betail Mercliandise Trade, by Size of Business for Canada and the Provinces, 1941 

STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BY KINDS OF BUSINESS 

• An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

(Sales are shown in thousands of dollars) 

Kind of business 

Genre de commerce 

Totals 

Number 
of 

stores 

Less than $1,000 

Moins de $1,000 

Nom
bre 
de 

maga
sins 

Ventes 

$1,000-
$1,999 

Num
ber of 
stores 

Sales 

$2,000-
$4,999 

Nom
bre 
de 

maga
sins 

Ventes 

CANADA 

Total, all stares—Total, tnus magasins. 

Per cent of total stores and sales—Pourcen 
tage de tous les magasins et de toutes les 
ventes 

8 

Food group—Groupe de I'alimentation 

Bakery products stores-rProduits de la bou
langerie 

Candy and confectionery stores—Bonbons et 
confiseries— 

Candy, nut stores—Bonbons et noix 
Confectionery stores—Confiseries 

Dairy products dealers—Marchands de produits 
laitiers— 

Dairy products stores—Magasins de produits 
laitiers 

Eggs and poultry stores—Magasins d'ceufs et 
volailles 

Milk dealers—Laiteries 
Fruit and vegetable stores—Fruits et legumes, 
Grocery stores (without fresh meat)—Epice

ries (sans comptoir de viandes fraiches)... 
Combination stores (groceries and meats)-

Epiceries et boucheries combinees 
Meat markets (including sea foods)—Bouche

ries (comprenant poisson)— 
Meat markets—Boucheries 
Fish markets—Poissonneries 

Other food stores—Autres magasins de denrees 
alimentaires— 

Caterers—Pourvoyeurs 
Coffee, tea and spice stores—Magasins de 

cafe, the et epices ._ 
Delicatessen stores—Chareuteries 
Food stores with non-food departments-

Magasins d'aliments avec rayons d'articles 
non alimentaires 

Other food stores—Autres magasins de den
rees ahmeataires 

20 

22 

County general stores—Magasins gSniraiu 
de campagne 

General merchandise group—Groupe des 
marchandises generates 

Department stores and mail order houses or 
offices—Magasins k rayons et maisons ou 
bureaux de vente par correspondance 

General merchandise and dry goods stores-
Magasins de marchandises generales et 

Variety stores—Bazars 

Automotive group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de vehi-
cules-nioteur— 

Automobile dealers—Marchands d'automo
biles 

Automobile dealers with wholesale car de
partments—Marchands d'automobiles avecl 
commerce de gros d'automobiles 

137,331 

188-8 

3,448,982 

188-0 

5,191 

0-2 7-3 

14,146 

8-4 

24,338 

17-7 

81,181 

2-3 

48,468 

992 

219 
11,364 

250 

205 
840 

1,456 

21,884 

6,101 

4,538 
266 

62 

73 
166 

22 

62 

U,917 

3,784 

604 

2,206 
1,085 

16,867 

1,962 

786,247 

9,356 

3, 
63,621 

10,590 

2,583 
18,378 
23,041 

266,028 

301,361 

80,064 
3,188 

2,636 

109 

231 

214,748 

625,971 

377,806 

62,988 
85,177 

594,720 

238,014 

4,369 

73 

8 
1,797 

16 
24 
47 

2,120 

45 

178 
22 

327 

247 

218 
23 

582 

2,510 

41 

4 
961 

15 
33 

1,292 

30 

100 
12 

d) 

d) 
d)' 

d) 

214 

134 

117 
14 

356 

CI) 

d) 

4,328 

73 

9 
1,469 

20 

18 
60 
60 

2,268 

100 

228 
26 

4 

9 
6 

5 

6 

694 

197 

168 
21 

858 

6,854 

111 

12 
2,031 

25 
67 
91 

,123 

153 

341 
33 

877 

280 

239 
29 

1,224 

d) 

8,952 

•236 

26 
3,3 

37 

37 
161 
228 

4,686 

347 

2 

21 

1,786 

456 

20 

361 
76 

2,681 

38 

33,378 

783 

93 
11,023 

130 

106 
618 
788 

16,046 

1,269 

2,263 
136 

d) 
72 
69 

d) 

59 

6,786 

1,613 

76 

1,194 
245 

8,653 

139 

Any slight differences in cross or vertical addition of sales 
thousand. 

102,029 

result from the necessity of adjusting the figures to the nearest 
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Tableau 9.-Commerce de detail, selon le chiffre d'affaires, pour le Canada et les provinces, 1941 
_ MAGASINS RDPARTIS D'APRJIS LE MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

Un Cx) indique que les chiffres ne sont pas donnes afin de ne paa devoiler des operations mdividueUes, mais oes chiffres 
sont inclus dans les totaux i-murea 

(Les ventes sont indiqudes en milliers de dollars) 

$6,000-
$9,999 

Num
ber of 
stores 

$10,000-
$19,999 

27,674 188,189 

28-1 

16,387 

307 

32 
2,938 

62 
216 

5-8 

73,776 

2,157 

246 
20,616 

372 
1,646 

Nom
bre 
de 

maga
sins 

Ventes 

27,860 

26-2 

327 2,362 

4,807 34,016 

645 

966 
70 

18 

16 

2,614 

685 

356 
124 

3,346 

4,102 

7,068 
486 

130 

120 
262 

49 

67 

18,984 

3,695 

193 

2,477 
926 

24,126 

860 

208 

1,406 

46 
176 
393 

4,188 

1,263 

1,157 
48 

3,248 

541 

44 

393,385 

11-4 

$20,000-
$29,999 

Num
ber of 
stores 

14,339 

16-4 

332 
166 

3,661 

222 

127,373 

2,864 

1,016 
18,695 

797 

608 
2,363 
6,575 

68,523 

18,640 

16,366 
671 

167 

263 
742 

d) 

d) 

45,737 

7,714 

4,299 

62 

51 
282 

25 

20 
. 74 
217 

1, 

1,062 

Sales 

$30,000-
$49,999 

$50,000-
$99,999 

Nom 
bre 
de 

maga
sins 

345,734 

16-8 

4, 
2,423 

58,546 

3,378 

24 

6 

1 

1,651 

367 

44 

206 
118 

2,028 

228 

3 

183,338 

1,482 

1,264 
6,383 

477 
1,790 
6,179 

43,981 

26,103 

14,630 
659 

96 

d) 
587 

108 

d) 

37,061 

8,988 

1,116 

12,126 

Ventes 

468,534 

13 4 

3,335 

25 

16 

61 
124 

1,332 

1,187 

461 
15 

48,749 

5,568 

d) 

1,136 

424 

I 

63 

237 
124 

1,796 

346 

126,547 

706 
2,688 

600 

337 
2,334 
4,722 

60,086 

46,768 

17,106 
566 

d ) 

d ) 
677 

42,370 

16,488 

2,510 

9,280 
4, 

68,317 

$100,000-
$199,999 

$200,000-
$499,999 

Num
ber of 
stores 

7,523 

5-6 

1,789 

6 

6 
19 

6 
54 
63 

606 

934 

191 
7 

Sales 

688,867 

14-8 

128,276 

d) 

302 

d) 

1,161 

d) 
3,801 

3,448 

32,816 

63,963 

12,313 
d) 

Nom 
bre 
de 

maga
sins 

2,856 

13,622 

d) 

587 

471 

118 

190 
163 

2 1 

591 

2 

12 

1 
26 
7 

117 

371 

Ventes 

389,855 

11-3 

d) 
d ) 

1,124 

397 

18 

38,654 

33,834 

8,311 

13,277 
12,346 

75,779 

28,306 

1,329 

138 

317 

93 
171 

514 

329 

44 

79,950 

d) 

d)" 

1,712 

d) 
3,484 

862 

16,297 

60,237 

6,186 
d) 

Num
ber of 
stores 

Sales 

1,308 

1 0 

d) 

d) 
d) 

18,744 

43,682 

7,462 

12,329 
23,890 

71,688 

46,851 

6,361 

273 

1 

206 

385,824 

11-5 

$500,000 
or over— 
ouplus 

Nom
bre 
de 

maga
sins 

413 

84,541 

d) 

d) 

d) 
2,461 

d) 
65,808 

d) 

Ventes 

46 

649,597 

18-8 

28,682 

d) 

d) 
25,209 

26 

188 

d) 

65,587 

63 18,077 

313 

200 

84 

12,130 
25,300 

d) 13 
- 14 

d) 

354,223 

08,584 143 

63,184 

26,768 

81 

339,429 22 

2,304 
12,490 

147,383 

77,108 2S 

d) 27 
un mSS^vrS:''^'"^ ^^'^ ' ^ additions transversales ou verticales des ventea est due k la neeessite d'ajuster les chiffres k 

97404—17J 
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Table 9.—BetaU Merchandise Trade, by Size of Business for Canada and the Province 
1941—Con. 

STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BY KINDS OF BUSINESS 

are withheld to avoid disclosing individual opei 
in the totals 

(Sales are shown in thousands of dollars) 

An d) indicates that figures are withheld to avoid disclosing individual operations, but these are mcluded 
in the totals 

Kind ot business 

Genre,de commerce 

CANADA-Con.—suite 

Automotive group-Con.—Groupe dc I'autO' 
mobUe-fin 

Automobile dealers with farm implements— 
—Marchands d'automobiles avec instru
ments aratoires ,• • v ," 1 — 'u-i'' 

Used car dealers—Marchands d automobiles 

Totals 

Number 
of 

stores 

Accessory,'tire and battery shops—Accessoires, 
pneus et batteries 

Garages—Garages • 
Filluig stations—Postes d essence. 
Other automotive establishments—Autres eta

blissements de vehicules-moteur--
Motorcycle dealers—Marchands de moto-

Motorcycle aiid bicycle dealers—Marchands 
de motocyclettes et bicyclettes..,,. 

Boats, motorboats, canoes, yachts--Bateaux, 
bateaux-automobiles, canots, yachts . . . . . . 

Boats Cgas, oil, accessories and repairs)—Ba
teaux (gazoline, huile, accessoires et repa
ration : 

12 

Apparel gronp—Groupe du vStement.... 

Men's and boys' clothing and furnishings stores 
-ve tement et hngerie Chommes et gar-

Men's clothing or clothing and furnishings 
stores—Magasms de vetements ou de vOte-
ments et lingerie (pour hommes)... . . . 

Men's furnishings stores—Magasms de Imgene 
pour hommes , 

Men's hat stores—Magasins de chapeaux pour 

22 

24 

25 

Custom tailors and made-to-measure cloth
ing—Tailleurs et vetement sur mesure 

Family clothing stores—Vetements pour toute 
la famille — • • • • • • 

Women's apparel and accessones stores—VSte
ment de femmes et accessoires— , 

Women's ready-to-wear stores—Magasins de 
confection pour femmes • • • • 

Hosiery, hngerie and accessones stores—Bas, 
lingerie et accessoires • 

Milhnery stores—Magasins de modes 
Furriers—fur shops—Fourreurs • — 
Infants' and children's wear stores—Maga

sins de vetement pour enlants 
Other women's apparel stores—Autres maga

sins pour femmes 
Shoe stores—Magasins de chaussures--

Men's shoe stores—Magasins de chaussures 
pour hommes 

Women's shoe stores—Magasins de chaussures 
pour femmea ;-

Family shoe storesj-Magasins de chaussures 
pour toute la famille 

Building materials group—Groupe des ma
tdriaux de construction 

Hardware stores—QuincaiUeries— 
Hardware 8tores--Quincailleriea 
Hardware and farm implements—Ferronne

rie et instruments aratoires 

Sales 

379 

282 

657 
3,156 

10,130 

16 

27 

13 

33 

12,681 

1,619 

416 

62 

1, 

1, 

2,467 

821 
1,163 

462 

184 

431 

64 

67 

1,663 

6,881 

# 
2,831 

189 

Less than $1,000 

Moins de $1,000 

Nom
bre 
de 

maga
sins 

Ventes 

20,109 

10,806 

16,338 
47,661 

167,568 

1,'001 

871 

125 

295,212 

62,136 

8,160 

1, 

18,209 

73,779 

69,880 

11,192 
7.072 

16,005 

1,761 

1,623 

1,032 

2,061 

40,965 

174,203 

69,464 

28 
126 
416 

143 

42 

75 

73 
176 

16 

108 

24 

188 

71 

$1,000-
$1,999 

Num
ber of 
stores 

d) 

16 
79 

247 

d) 

( i ) 

402 

Cx) 

d) 
4 
9 

d) 
I 

d) 

18 

108 

36 

$2,000-
$4,999 

Sales 

d) 

44 
196 
697 

4 

863 

26 

16 

3 

186 

66 

125 

87 
169 
15 

20 

97 

4 

2 

48 

258 

100 

Nom
bro 
de 

maga
sins 

Ventes 

64 
274 
854 

d) 

(x) 

l,2i 

94 
605 

d) 
262 

91 

180 

127 
243 
22 

28 

139 

Cx) 

d) 
79 

365 

138 

d) 

44 

4 

385 

212 

331 

177 
360 
41 

66 

129 

162 

781 

304 

24 

38 

109 

303 
1,980 
6,027 

d) 
d) 

17 

24 

6,634 

360 

143 

d) 
1,206 

767 

1,103 

667 
1,097 

147 

176 

377 

29 

d) 

648 

2,381 

1,039 

78 

Any slight differences in cross or vertical addition of sales result from 
nearest thousand. 

the necessity of adjusting the figures to the 
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Tableau 9.—Commerce de detail, selon le chiffre d'affaires, pour le Canada et les provinces, 
1941—suite 

MAGASINS RDPARTIS D'APRDS LB MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

Un (x) indique que les chiffrea ne sont pas donnes afin de ne pas dfivoiler das operations individuelles, mais oes chiffres 
sont inclus dans les totaux 

(Les ventes sont indiqudes en milliers de dollars) 

$5,000-
$9,999 

N u m 
ber ot 
stores 

24 

37 

• 106 
774 

2,267 

4 

8 

3 

8 

2,144 

242 

83 

9 

274 

316 

403 

160 
266 

71 

41 

61 

11 

3 

216 

1,049 

626 

37 

Sales 

• 187 

264 

766 
6,610 

16,300 

d) 
61 

d) 

56 

15,515 

1,795 

690 

71 

1,900 

2,336 

2,894 

1,179 
1,809 

650 

294 

439 

d) 
d ) 

1,669 

7,781 

3,967 

267 

$10,000-
$19,999 

N o m 
bre 
de 

maga
sins 

, 86 

59 

137 
706 

2,336 

2 

3 

2 

8 

2,516 

382 

111 

9 

178 

415 

670 

161 
137 
98 

28 

30 

14 

12 

381 

1,445 

782 

56 

Ventes 

1,293 

823 

1,894 
10,046 
32,871 

d) 

d) 

d) 

119 

36,783 

5,704 

1,661 

146 

2,610 

6,210 

8,299 

2,134 
1,868 
1,478 

407 

395 

210 

188 

5,595 

28,653 

11,217 

760 

$20,000-
$29,999 

Num
ber of 
s tores 

71 

28 

81 
356 

1,251 

4 

4 

1 

3 

1,538 

274 

69 

6 

87 

262 

360 

66 
44 
81 

11 

3 

6 

16 

266 

752 

424 

39 

Sales 

1,710 

685 

1,992 
8,401 

30,062 

96 

84 

d) 

d) 
37,363 

6,665 

1,699 

148 

2,174 

6,421 

8,609 

1,521 
1,062 
1,967 

272 

d ) 

d) 
397 

6,326 

18,220 

10,260 

947 

$30,000-
$49,999 

N o m 
bre 
de 

maga
sins 

77 

62 

76 
259 
979 

1 

2 

1 

1 

1,489 

292 

69 

14 

73 

286 

309 

70 
19 
66 

10 

2 

6 

13 

281 

622 

337 

20 

Ventes 

2,991 

2,010 

2,962 
9,663 

36,877 

d ) 

- d) 

d) 

d) 
56,718 

11,073 

2,187 

662 

2,820 

10,838 

11,734 

2,668 

d) 
2,220 

378 

d ) 

CI) 

603 

10,729 

23,526 

12,730 

736 

$60,000-
$99,999 

N u m 
ber of 
s tores 

68 

28 

67 
108 
436 

1 

2 

-

-
988 

202 

19 

7 

54 

199 

235 

31 
2 

64 

3 

1 

2 

7 

162 

461 

• 198 

10 

Sales 

4,961 

1,890 

4,377 
6,946 

27,761 

Cx) 

d) 

-

-
66,676 

\ 
13,798 

1,236 

426 

3,681 

13,693 

16,890 

2,116 
d ) 
4,398 

d) 

d ) • 

d) 
416 

10,556 

31,928 

13,606 

666 

$100,000-
$199,999 

Nom
bre 
de 

maga
sins 

28 

25 

19 
24 
42 

-
3 

-

-
258 

59 

4 

-
14 

77 

46 

7 
1 

21 

-
-

1 

. 2 

26 

232 

65 

2 

Ven tes 

3,560 

3,462 

2,694 
3,270 
d ) 

-
d) 

-

-
34,245 

7,761 

d) 

-
d ) 

10,435 

6,940 

841 
d ) 
2,631 

-
-

d ) 

CI) 

3,454 

32,143 

8,875 

d) 

$200,000-
$499,999 

Num
ber of 
s tores 

9 

6 

5 
4 
4 

2 

-
-

-
102 

18 

1 

-
5 

49 

10 

10 

-
. -

-
1 

8 

77 

22 

-

Sales 

2,577 

1,662 

1,282 
1,392 
Ci) 

d) 

-
-

-
28,669 

4,925 

d ) 

-
d) 

14,208 

2,806 

2,601 

-
-

-
d) 
2,093 

21,890 

d) 

-

$500,000 
or over— 

ou plus 

N o m 
bre 
de 

maga
sins 

3 

-

-

-
-
-

-
14 

. 

-
-
-
11 

3 

: 

-
-

-
-
-

16 

2 

-

Ventes 

d) 

-

-

-
-
-

-
11,231 

_ 

-
-
-

d) 

d) 

-

-
-

-
-
-

15,125 

d) 

-

d 
Z--

1 

2 

3 
4 
5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 
18 
19 

20 

21 

22 

23 

24 

25 

26 

27 

Toute difference dans les additions transversales,ou verticales des ventes est due k la n6cessit6 d'ajuster les cliiffres k 
un millier prSs. 
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Table 9.—Betail Merchandise Trade, by Size of Business for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BT KINDS OF BUSINESS 

J are withheld to avoid disclosing individual open 
• in the totals 

(Sales are shovra in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
• in the totals 

Kind of business 

Genre de commerce 

Totals 

Number 
of 

stores 
Sales 

Less than $1,000 

Moins de $1,000 

Nom
bre 
de 

maga
sins 

Ventes 

$1,000-
$1,999 

Num
ber of 
stores 

Sales 

$2,000-
$4,999 

Nom
bre 
de 

maga
sins 

Ventes 

10 

CANADA-Con.—suite 

BuUding materials group-Con.—Groupe des 
materiaux de construction-fin 

Lumber and building material dealers—Mar
chands de bois d'oeuvre et materiaux de 
construction— 

Lumber and building materials—Bois d'oeu
vre et materiaux de construction 

Lumber and building materials, coal and 
wood—Bois d'oeuvre et materiaux de cons
truction, charbon et bois de chauffage 

Other building materials—Autres materiaux de 
construction 

Electrical supply stores—Magasins d'appareils 
eiectriques 

Heating and plumbing equipment dealers-
Marchands d'appareils de chauffage et de 
plomberie 

Paint, glass and wallpaper stores—Magasins de 
peinture, vitre et tenture 

Furniture—household—radio group— 
Groupe des meubles, articles de menage 
et radio 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles et pom

pes funebres 
Household appliance or radio dealers—Mar

chands d'appareils de menage ou de radio— 
Household appliance stores—Magasins d'ap

pareils de menage 
Household appliance stores with radios— 

Magasins d'appareils de menage et radios 
Radio and music stores—Magasins de radio 

et de musique— 
Radio specialty stores—Magasins de radio 

(specialite) 
Radio and music stores—Magasins de radio 

et de musique 
Piano and music stores—Magasins de piano 

et de musique 
Other home furnishings and apphance stores— 

Autres magasins d'appareils et fournitures 
de maison— 

Antique shops—Antiquailles 
China, glassware, kitchenware stores—Vais

seUe, verrerie, batterie de cuisine 
Floor coverings, curtains, interior decorations 
. —Tapis, rideaux, decorations interieures... 
Pictures and picture framing stores—Tableaux 

et cadres 
Other home furnishings stores—Autres ma

gasins de fournitures de maison 

Restaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafeterias et salles k manger 

Eating places with other merchandise—Salles k 
manger et autres marchandises 

Refreshment booths and stands—Pavilions et 
kiosques de rafralchissements 

997 

614 

116 

345 

• 327 

3,498 

1,118 

219 

854 

370 

342 

58 

24 

114 

118 

178 

76 

8,821 

4,467 

3,221 

1,143 

61,537 

28,249 

6,618 

4,308 

4,839 

6,510 

118,357 

59,301 

4,766 

23,760 

15,634 

2,759 

3,414 

427 

2,637 

4,247 

606 

223 

131,181 

88,033 

38,660 

4,488 

30 

29 

12 

34 

191 

27 

1 

55 

6 

47 

1 

1 

21 

16 

6 

10 

3 

679 

163 

160 

366 

d) 

d) 

d) 

d) 

168 

•16 

d) 

24 

d) 

26 

d) 

d) 

d) 

305 

109 

101 

186 

29 

220 

36 

11 

65 

14 

67 

2 

3 

10 

3 

616 

218 

196 

202 

d) 
20 

46 

66 

54 

324 

49 

17 

d) 

d) 

d) 

887 

325 

292 

270 

106 

24 

16 

81 

81 

66 

496 

106 

23 

115 

41 

96 

6 

4 

36 

18 

29 

18 

7 

1,778 

763 

671 

344 

361 

93 

61 

267 

278 

213 

1,656 

'368 

80 

391 

132 

204 

18 

13 

126 

62 

91 

66 

24 

6,878 

2,667 

2,277 

1,034 

Any slight differences in cross or vertical addition of sales result from the necessity ol adjusting the figures to the nearest 
thousand. 
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Tableau 9.—Commerce de detail, selon le chiffre d'affaires, pour le Canada et Ies provinces, 
1941—suite 

MAGASINS REPARTIS D'APRJ;S LE MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux 

(Les ventes sont indiqudes en milliers de dollars) 

$5,000-
$9,999 

Num
ber of 
stores 

168 

107 

15 

71 

68 

67 

564 

128 

36 

167 

62 

73 

3 

8 

15 

23 

34 

19 

6 

1,956 

912 

896 

148 

Sales 

1,125 

836 

101 

610 

487 

492 

4,637 

928 

263 

1,207 

382 

612 

23 

64 

96 

167 

237 

127 

41 

14,832 

6,635 

6,418 

979 

$10,000-
$19,999 

Nom
bre 
de 

maga
sins 

173 

198 

19 

79 

58 

81 

669 

188 

62 

116 

69 

40 

16 

4 

5 

19 

30 

14 

7 

1,828 

982 

787 

69 

Ventes 

2,586 

2,814 

266 

1,104 

769 

1,138 

8,186 

2,832 

933 

1,643 

1,036 

621 

234 

64 

71 

247 

411 

190 

107 

25,716 

13,933 

10,980 

803 

$20,000-
$29,999 

Num
ber of 
stores 

123 

72 

12 

20 

26 

36 

387 

139 

32 

94 

40 

15 

9 

3 

10 

7 

33 

3 

2 

858 

670 

264 

16 

Sales 

2,977 

1,782 

286 

478 

631 

860 

9,418 

3,329 

789 

2,336 

977 

336 

239 

(x) 

243 

173 

819 

d) 

d) 

28,445 

13,740 

6,345 

360 

$30,000-
$49,999 

Nom
bre 
de 

maga
sins 

124 

64 

9 

.24 

23 

31 

435 

176 

35 

101 

60 

8 

8 

3 

6 

13 

24 

1 

-

665 

476 

179 

10 

Ventes 

4,630 

2,063 

361 

912 

886 

1,209 

16,966 

6,807 

1,301 

3,992 

2,476 

277 

365 

d) 

d) 
499 

864 

d) 

-

25,851 

17,944 

6,760 

346 

$50,000-
$99,999 

Num
ber of 
stores 

127 

76 

9 

7 

12 

22 

398 

177 

16 

116 

53 

3 

7 

1 

1 

9 

16 

-
-

342 

279 

66 

8 

Sales 

8,869 

5,349 

643 

522 

814 

1,552 

•27,658 

12,741 

1,044 

7,677 

3,764 

d) 
601 

d) 

CI) 

629 

997 

-
-

22,658 

18,610 

3,530 

610 

$100,000-
$199,999 

Nom
bre 
de 

maga
sins 

89 

60 

10 

2 

6 

8 

170 

100 

3 

29 

26 

4 

1 

-

-
4 

3 

-
-

94 

82 

12 

-

Ventes 

12,706 

6,945 

1,460 

d) 

708 

973 

22,632 

13,333 

d) 

3,741 

3,586 

d) 

d) 

-

-
CI) 

d) 

-
-

12,372 

d) 

d) 

-

$200,000-
$499,999' 

Num
ber of 
stores 

29 

24 

-
1 

1 

-

57 

34 

-

6 

9 

-
5 

-

-
1 

2 

-
-

13 

12 

1 

-

Sales 

, 8,552 

6,908 

-
CI) ' 

d) 

-

d) 

9,761 

-

d) 
2,622 

-
1,331 

-

. 
d) 

d) 

-

3,757 

d) 

d) 

-

. $500,000 
or over— 
ou 

Nom
bre 
de 

maga
sins 

9 

2 

3 

-

-
-

11 

8 

-

1 

1 

-
1 

-

-
-
-
-
-

-

-
-
-

plus 

Ventes 

9,674 

d) 

d) 

-

-
-

d) 

9,138 

-

d) 

d) 

-
d) 

-

-
-
-
-
-

-

-
-
-

d 
Z 

1 

2 

3 

4 

6 

6 

7 

8 

9 

10 

11 

12 

13 

14 

16 

16 

17 

18 

19 

20 

21 

22 

23 

Toute difference dans les additions transversales ou verticales des ventes est due k la necessity d'ajuster les chiffres k 
un millier pr^ . 
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Table 9.—Betail Merchandise Trade, by Size of Business for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BT KINDS OF BUSINESS 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

(Sales are shown in thousands of dollars) 

Kind of business 

Genre de commerce 

Totals 

Number 
of 

stores 

Less than $1,000 

Moins de $1,000 

Nom
bre 
de, 

maga
sins 

Ventes 

$1,000-
$1,999 

Num
ber of 
stores 

Sales 

$2,000-
$4,999 

Nom
bre 

• d e 
,maga-
' sins 

Ventes 

CANADA-Con.—fin, 

Other retail stores—Autres magasins de de
taU 

Farm implement dealers—Marchands d'instni-
. ments aratoires '-

Farmers' supplies—fournitures pour fermiers—: 
Feed stores (flour, feed, grain, seed)—Maga

sins de provende Cfarine, provende, grain et 
grain de semence)...-

Farmers' supply stores—Magasins de fourni
tures pour fermiers..' 

Harness shops—Selleries .' 
Book and stationery stores—Librairies et pape

teries 
Coal and wood yards (ice dealers)—Cours k 

charbon et bois, marchands de glace— 
Coal and wood yards (including ice)—Cours 

k charbon et bois (glace y comprise)... 
Ice dealers—Marchands de glace 

Drug storesT-Pharmacies— 
Drug stores without soda fountain—Pharma

cies sans comptoir de rafralchissements 
Drug stores with soda fountain—Pharmacies 

avec comptoir de rafralchissements 
Florists—Fleuristes 
Gift, 'novelty and souvenir shops—Magasins de 

bibelots, nouveautes et souvenirs 
Camera and photographic supply stores—Maga

sins de cameras et fournitures de photogra
phie 

Jewellery stores—Bijouteries 
Luggage and leather goods stores—Valises et 

marchandises en cuir 
Musical instrument stores (without radios or 

pianos)—Magasins d'instruments de mu
sique (sans pianos ou radios) 

Newsdealers—Magasins de journaux..... . . . 
Newsdealers and smallwares—Marchands de 

journaux et bibelots 
Office, store and school furniture, equipment 

and supplies—Marchands de fournitures et 
outillage de bureau, magasin et ecole 

Opticians and optometrists—Opticiens et opto
metristes 

Sporting good stores—Magasins d'articles de 
sport 

Scientific and medical instruments — Instru
ments scientifiques et medicaux 

Tobacco stores and stands — Magasins et 
comptoirs de tabac 

Liquor stores(0—Magasins de liqueursCO 
Patent medicine, perfumes, extracts, etc.—Me

dicaments brevetes, parfums, extraits, etc. 
Miscellaneous kinds of business—Divers genres 

de commerce 

Second-hand group—Groupe de la mar
cbandlse de seconde main 

31 

Automobile parts and accessories—Pieces deta
chees et accessoires d'automobiles 

Book stores—Librairies 
Clothing and shoe stores—Vetement et chaus

sures 
Furniture stores—Magasins de meubles 
All other second-hand stores—Autres magasins 

d'articles usages 

23,824 

2,587 

1,068 

296 
216 

497 

2,862 
467 

1,108 
.691 

472 

72 
1,692 

103 
261 

341 

• 683 

607 

22 

4,239 
1,202 

261 

1,342 

1,740 

244 
111 

311 
630 

644 

589,193 

30,384 

32,085 

6,549 
945 

9,367 

98,647 
4,150 

38,491 
8,152 

3,602 

3,236 
38,454 
2,047 

1,106 
3,402 

26,290 

5, 

5,879 

2,270 

43,227 
144,673 

1,694 

15,723 

11,071 

1,997 
234 

1,409 
3,710 

3,721 

1,436 

260 

33 

148 
83 

15 

46 

1 

296 

39 

173 

837 

143 

d) 

d) ' 

4 

11 

30 

(1)1 

177 

23 

92 

149 

1,740 

281 

56 

36 

215 
95 

65 

4 
112 

4 

363 
2 

31 

139 

2,490 

406 

296 
134 

103 

d ) 

176 
6 

532 
d) 

39 

43 

192 

70 
119 

131 

4,113 

565 

151 

63 
80 

433 
136 

218 

17 
168 

148 

11 
361 

22 

129 

119 

4 

889 
25 

87 

318 

106 
143 

13,725 

1,810 

496 

183 
246 

293 

1,461 
406 

777 

d) 
649 

489 

42 
1,228 

65 
195 

81 

465 

377 

14 

2,991 
d ) 

277 

1,068 

1,678 

330 
462 

190 

Any slight differences in cross or vertical addition of sales result from the necessity of adjusting the figures 
thousand. . . . . . . 

• C) Includes government liquor stores, retail business of brewers' warehouses and brewers' retail stores, 
including hotels), and wine stores. 

690 

to the nearest 

, taverns (not 
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Tableau 9.—Commerce de detail, selon le chlifre d'affaires, pour le Canada et les provinces, 
- 1941—suite 

MAGASINS RDPARTIS D'APRJ;S LB MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individueUes, mais ces chififres 
sont inclus dans les totaux 

$6,000-
$9,999 

Num
ber of 
stores 

4,782 

607 

160 

46 
33 

102 

464 
62 

476 

57 
189 

102 

8 
389 
21 

32 
68 

16 

30 

196 

105 

7 

1,176 
123 

67 
268 

327 

65 
4 

57 
113 

98 

Sales 

34,166 

4,200 

1,128 

324 
229 

736 

3,270 
399 

3,627 

463 
1,390 

746 

63 
2,740 

163 

224 
392 

116 

221 

1,381 

735 

51 

8,480 
949 

379 
1,894 

2,257 

380 
24 

397 
798 

659 

$10,000-
$19,999 

Nom
bre 
de 

maga
sins 

4,864 

474 

190 

51 
16 

109 

468 
40 

801 

247 
136 

81 

16 
346 
18 

17 
44 

8 

63 

130 

98 

6 

1,019 
179 

21 
228 

189 

46 
. 4 

27 
66 

43 

Ventes 

68,267 

6,399 

2,663 

721 
216 

1,502 

6,643 
656 

11,861 

3,785 
1,896 

1,079 

229 
4,791 

280 

240 
647 

115 

901 

1,790 

1,415 

88 

14,241 
2,720 

293 
3,147 

2,561 

. 660 
63 

334 
903 

692 

(Le 3 ventes sont indiqudes er 

$20,000-
$29,999 

Num
ber of 
stores 

2,511 

193 

104 

29 

48 

321 
20 

670 

263 
39 

18 

8 
181 
13 

5 
18 

2 

28 

45 

46 

1 

279 
178 

11 
91 

63 

13 

6 
25 

20 

Sales 

60,740 

4,529 

2,489 

671 

1,136 

7,695 
474 

13,926 

6,711 
944 

420 

196 
4,256 

348 

d ) 
433 

d ) 

698 

1,083 

1,108 

d ) 

6,677 
4,412 

268 
2,158 

1,506 

314 

d ) 
686 

d ) 

$30,000-
$49,999 

Nom
bre 
de 

maga
sins 

2,191 

137 

137 

34 
• 1 

42 

339 
6 

457 

338 
41 

7 

10 
114 

9 

10 
20 

1 

60 

17 

29 

-
164 
161 

4 
80 

39 

9 

s 

16 

15 

Ventes 

83,106 

6,126 

5,319 

1,266 
d ) 

1,603 

13,144 
347 

16,972 

12,887 
1,689 

279 

407 
4,344 

336 

366 
717 

d ) 

1,921 

669 

1,111 

-
5,671 
5,871 

d ) 
3,017 

1,453 

d) 

C I ) ' 

672 

milliers de dollars) 

$60,000-
$99,999 

Num
ber of 
stores 

1,343 

66 

134 

23 
2 

28 

278 
9 

189 

147 
21 

6 

7 
82 
8 

2 
10 

-

69 

6 

15 

1 

64 
172 

34 

10 

1 

4 

6 

Sales 

90,753 

3,544 

9,083 

1,607 
d ) 

1,884 

19,501 
d ) 

12,000 

9,453 
d ) 

385 

464 
5,520 

606 

d ) 
d ) 

-

4,199 

d ) 

d ) 

d ) 

3,399 
12,309 

2,314 

667 

d ) 

d ) " 

363 

$100,000-
$199,999 

Nom
bre 
de 

maga
sins 

639 

17 

66 

6 

11 

135 
1 

18 

32 
2 

-

3 
32 
2 

2 

1 

44 

2 

1 

-
^ 8 

168 

9 

3 

-

1 

2 

Ventes 

73,771 

2,366 

7,656 

652 

d ) 

18,413 
d ) 

d ) 

3,983 
d ) 

-

d) 
4,193 
d ) 

d ) 

d ) 

6,036 

d ) 

d ) 

-
d) 

22,892 

1,269 

431 

-

d) 

d ) 

$200,000-
$499,999 

Num
ber of 
stores 

273 

7 

12 

4 

2 

43 
1 

2 

6 

-

3 
14 

: 

-

13 

-
-

1 

1 
162 

1 
2 

-

-

-

-

Sales 

80,473 

1,861 

3,154 

1,084 

d ) 

12,242 
d) 

d) 

d) 

. -

d) 
4,449 

-

-

3,749 

-
-

d) 

d ) 
49,155 

d ) 
543 

-

_ 

-
-

$600,000 
or over— 
ouplus 

Nom
bre 
de 

maga
sins 

02 

-

-

-
-

18 
1 

1 

-
-

1 
6 

-

12 

-
-
1 

62 

~ 

-

_ 

-
-

Ventes 

80,030 

-

-
-

-

15,887 
d ) 

d ) 

-

-

d) 
6,724 

-

-

8,460 

-
-

d ) 

46,182 

• -

-

_ 
-

-

d 

1 

2 

3 

4 
6 

6 

7 
8 

9 

10 
U 

12 

13 
14 
16 

16 
17 

18 

19 

20 

21 

22 

23 
24 

25 
26 

27 

28 
29 

30 
31 

32 

Toute difference dans les additions transversales ou verticales des ventea est due k la n6cessit6 d'ajuster les chiffres k 
un millier pr^. 

C) Comprend les magasins de liqueurs de la r^gie, les ventes au detail des entrepdts et des magasins de detail des bras
series, les tavernes (h6tels non compris) et les magasins de vin. 

97404—18 
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Table 9.—KetaU Merchandise Trade, by Size of Business for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO AMOUNT OP ANNUAL SALES, BY KINDS OF BUSINESS 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

(Sales are shown in thousands of dollars) 

Kind of business 

Genre de commerce 

Totals 

Number 
of 

stores 
Sales 

Less than $1,000 

Moins de $1,000 

Nom
bre 
de 

maga
sins 

Ventes 

$1,000-
$1,999 

Num
ber of 
stores 

$2,000-
$4,909 

Nom
bre 
de 

maga
sins 

Ventes 

20 

23 

PBINCE EDWABD ISLAND 

ILE DU PBINCE-£DOUABD 
Total, all stores—Total, tous magasins. 

Per cent of total stores and sales—Pourcen
tage de tous les magasins et de toutes 
les ventes 

Food Group—Groupe de I'alimentation 

Bakery products stores—Produits de la bou
langerie 

Candy and confectionery stores—Bonbons et 
confiseries 

Dairy products dealers—Marchands de produits 
laitiers 

Fruit and vegetable stores—Fruits et legumes 
G'rocery stores (without fresh meat)—Epiceries 

(sans comptoir de viandes fraiches) 
Combination stores (groceries and meats)— 

Epiceries et boucheries combinees 
Meat markets (including pea foods)—Bouche

ries (comprenant poisson) 
Other food stores—Autres magasins de denrees 

alimentaires 

Country general stores-
de campagne 

-Magasins generaux 

General merchandise group—Groupe des 
marchandises generates 

Automotive group—Groupe de rautomoblle 
Motor vehicle dealera—Marchands de vehicu

les-moteur 
Accessory, tire and battery shops—Accessoires, 

pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 

Apparei group—Groupe du vetemcnt 

Men's and boys' clothing and furnishings stores 
—vetement et lingerie (hommes et gargons) 

Family clothing stores—Vetements pour toute 
la famille 

Women's apparel and accessories stores—Vete
ment de femmes et accessoires 

Shoe stores—Magasins de chaussures 

Building materials group—Groupe des ma
teriaux de construction 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Mar

chands de bois d'oeuvre et materiaux de 
construction 

Other building materials—Autres materiaux de 
construction 

Furniture—household—radio group— 
Groupe des meubles, articles de menage 
et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Mar

chands d'appareils de menage ou radio 
Other home furnishings and apphance stores— 

Autres magasins d'appareils et fournitures 
de maison 

863 

160-0 

3 

22 

3 
4 

267 

26 

37 

1 

186 

16 

88 

16,936 

166-6 

85 

9-8 

49 

6-3 0-7 
2,616 

3 

106 

34 

d) 

1,636 

509 

311 

d) 

3,887 

2,847 

1,844 

1,040 

12 
170 
623 

1,265 

237 

667 

179 
222 

791 

498 

138 

66 

145 
d) 

d) 

29 

d) 

d) 

d ) ' 

CI) 

d) 

d) 
d) 
d) 

CI) 

d) 

d) 
d) 

d) 

d) 

d) 

45 

d) 

CI) 

d) 

CI) 

d) 

d) 

d) 

d) 

d) 

d) 

d) 

(x) 

187 

21-7 

663 

d) 

264 

7» 

d) 

62 

34 
28 

d) 

d) 

1 

d) 

d) 

d) 

Cx) 

10 

Any slight differences in cross or vertical addition of sales result from the necessity of adjusting the figures t o the neares 
thousand. 
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Tableau. 9.-Commerce de dfitall, selon le chiffre d'affah-es, pour le Canada et les provinces, 
1941—suite 

MAGASINS RDPARTIS D'APRES LB MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

Un Cx) indique que les ohifires ne sont pas donnes afin de ne pas d6voiler des operations individuelles, mais ces ohiffres 
sont mclus dans les totaux 

(Les ventes sont indiqufees en milliers de dollars) 

$5,000-
$9,999 

Num
ber of 
stores 

191 

22-6 

81 

6 

1 
2 

66 

6 

11 

58 

3 

18 

-

3 
15 

4 

1 

2 

1 

1 

1 

— 

-

-

Tou 
un milhe 

97 

Sales 

1,360 

8-5 

' 569 

42 

(x) 
d ) 

380 

44 

78 

402 

18 

137 

-

22 
115 

29 

d) 

d) 
d) 

d) 

d) 

-

_ 

-

te differ 
r pres. 
404— 

$10,000-
$19,999 

Nom 
bre 
de 

maga 
sins 

145 

16 8 
42 

3 

-

31 

4 

4 

38 

1 

16 

1 

1 
3 

11 

16 

3 

-
3 
4 

2 

-
2 

6 
1 

4 

Ventes 

2,633 

12-8 
556 

47 

-

402 

63 

44 

535 

d) 
215 

d) 

d) 
d) 

139 

141 

39 

-
40 
63 

d) 

-
d) . 

72 

CI) 

d) 

ence dans les e 

18J 

$20,000-
$29,999 

Num 
ber 0 
stores 

63 

7-3 
16 

1 

9 

2 

4 

1 24 

-
6 

-

1 
5 

7 

3 

-
3 
1 

-

-
-

1 

1 

Sales 

1,492 

94 
375 

d) 

214 

d ) 

95 

567 

-
138 

-

CI)" 

d) 
173 

d) 

-
78 

CI) 

-

-
-

CI) 

d) 

dditiona trans 

$30,000-
$49,999 

Nom 
bre 
de 

maga 
sins 

41 

4-8 
8 

-

4 

4 

" 

18 

1 

6 

2 

1 
2 

3 

-
-

1 
2 

1 

-
1 

1 
1 

Vente 

1,581 

9-9 
365 

-

d) 

d) 

-

767 

d) 
184 

d) 

d)" 
CI) 

168 

-
-

d) -
d) 

d) 

-
d) 

d) 
d) 

versalea ou ver 

$50,000-
$99,999 

Num 
ber 0 
store 

37 

4-3 
4 

-

2 

1 

1 

13 

4 

5 

3 

2 

3 

2 

-

1 

1 
1 

-

-

-

Sales 

2,546 

16-6 
d) 

. -

d) 

d) 

d) 

901 

d) 
388 

d) 

d)" 
179 

d) 

-

d)" 

. (x) 

d) 

-

-

-' 

$100,000-
$199,990 

Nom 
bre 
de 

maga 
sins 

22 

2-5 
1 

-

-
1 

-

3 

3 

5 

5 

-

1 

1 

1 

-

2 
1 

1 

-

-

Vente 

3,013 

18-9 
d) 

-

-

d) 

-

463 

521 

768 

708 

-

d) 

-

d) 

-

d) 
d) 

d) 

-

-

ticales des ventes est due k Is 

$200,000-
$499,999 

Num 
ber 0 
stores 

C 

0-7 
-

-

-
-

-

1 

2 

-

-

-

1 

-
1 

-

1 
1 

-

-

-

Sales 

d) 

d) 

-

-
-

-

d) 

d ) 

-

-

-

d) 

-

d) 

-

d) 
d ) 

-

-

-

neeessite d'aju 

$600,000 
or over— 
ou plus 

Nom 
bre 
de 

maga 
sins 

1 

0 1 
-

-

_ 
_ 

-

-

1 

-

_ 

-

-

-
-

-

-

_ 

-

-

Ventes 

d) 

d) 

-

_ 
_ 

r 

-

, d) 
-

_ 

-

-

-
-

- -

_ 

o' 
Z 

1 

2 
3 

4 

5 

6 
7 

8 

9 

10 

11 

12 

13 

14 

16 

16 
17 
18 

19 

20 

21 

22 
23 

24 

2£ 

26 

27 

38 

21 

il 

II 

ster les chiffres k 
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Table 9.—Retail Merchandise Trade, by Size of Business for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BY KINDS OP BUSINESS 

i are withheld to avoid disclosing individual open 
in the totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosmg mdividual operations, but these are included 
in the totals 

Kind of business 

Genre de commerce 

PBINCE EDWABD ISLAND-Con. 

tLE DU PBIlVCE-fiDOUABD-fin 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafeterias et salles k manger 

Eating places with other merchandise—Salles 
k manger et autres marchandises 

Refreshment booths and stands—Pavilions et 
kiosques de rafralchissements 

Other retail stores—Autres magasins de dJ-
taU 

10 
11 
12 

. 13 

Farm implement dealers—Marchands d'instru
ments aratoires ; . . . 

Farmers' suppUes—Fournitures pour fermiers. 
Book and stationery stores—Librairies et pape

teries 
Coal and wood yards (ice dealers)—Cours k 

charbon et bois, marchands de glace... 
Drug stores—Pharmacies 
Jewellery stores—Bijouteries 
Tobacco stores and stands — Magasins et 

comptoirs de tabac 
Miscellaneous kinds of business—Divers genres 

de commerce 

Second-Iiand gronp—Groupe de la mar
chandise de seconde main 

Totals 

Number 
of 

stores 

NOVA SCOTIA—NOUVELLE-fiCOSSB 

Total, all stores—Total, tous magasins. 

Per cent of total stores and sales—Pourcen
tage de tous les magasins et de toutes 
ventes 

Food group—Groupe de ralimentation 

Bakery products stores—Produits de la bou
langerie 

Candy and confectionery stores—Bonbons et 
confiseries 

Dairy products dealers—Marchands de produits 
laitiers ." 

Fruit and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries 

(sans comptoir de viandes fraiches) .'.. 
Combination stores (groceries and meats)— 

Epiceries et boucheries combinees 
Meat markets (including sea foods)—Bouche

ries (comprenant poisson) 
Other food stores—Autres magasins de denrees 

alimentaires 

County general stores—Magasins genSraui 
de campagne 

General merchandise gronp—Groupe des 
marchandises generales 

166 

26 

Sales 

6,796 

166-0 

3,148 

18 

602 

45 
15 

1,937 

378 

149 

4 

785 

235 

436 

392 

d) 

d) 

2,204 

40 
285 

92 

692 
447 
126 

48 

472 

Less than $1,000 

Moins de $1,000 

Nom
bre 
de 

maga
sins 

14 

165,634 

100-6 

Ventes 

781 

11-5 

46,926 

106 

2,571 

1,238 
309 

15,916 

19,091 

1,663 

34 

12,146 

25,478 

(x) 

d) 

d) 

d) 
d) 
d) 

d) 

$1,000-
$1,999 

Num
ber of 
stores 

Sales 

d) 

d) 

416 

6 3 

10 14 

687 

161 

636 

6 

180 

3 
1 

325 

1 

15 

24 

278 

d) 
d) 

182 

d) 

15 

d) 

d) 
d) 
d) 

$2,000-
$4,999 

Nom
bre 
de 

maga
sins 

Ventes 

17 

945 1,358 

0-6 20-0 

422 

3 
2 

304 

3 

15 

578 

d) 
126 

4 
d) 

419 

6 

19 

84 

8 

765 

1 

177 

9 
2 

518 

21 

36 

1 

143 

19 

SI 

d) 

d) 
10 

11 

23 

d) 

4,439 

2-7 

2,475 

d) 

657 

31 

d) 

1,699 

70 

106 

d) 

493 

68 

Any slight differences in cross or vertical addition of sales result from the necessity of adjustmg the figui 
thousand. 

;res to the nearest 
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Tableau 9.—Commerce de d€tall, selon le chiffre d'affaires, pour le Canada et les provinces, 
1941—suite 

MAGASINS H^PAR'ns D'APRJIS LE MONTANT DES, VENTES ANNUELLES, PAR GENRES DE COMMERCE 

10 sont pas donnes afin de ne pas devoiler des operations i 
sont inclus dans les totaux 

(Les ventes sont indiqudes en milliers de dollars) 

Un (x) indique que les chiffrea no sont pas donnes afin de ne pas devoiler des operations individueUes, mais ces chiffres 
sont inclus dans les totaux 

$6,000-
$9,999 

Num
ber of 
stores 

9 

6 

3 

18 

2 
1 

-
4 
4 

« 3 

1 

3 

2 

1,163 

170 

504 

6 

81 

9 
2 

363 

24 

28 

1 

194 

22 

Sales 

66 

43 

18 

123 

d) 
d) 

-
27 
29 
22 

d) 

20 

d) 

8,009 

4-8 

3,441 

45 

538 

66 
d) 
2,401 

174 

196 

d) 

1,326 

163 

$10,000-
$19,999 

Nom
bre 
de 

maga
sins 

6 

4 

2 

25 

2 

1 

1 
9 
3 

2 

7 

-

999 

14-7 

385 

4 

47 

'7 
6 

226 

57 

36 

2 

182 

27 

Ventes 

88 

d) 

d) 

384 

d) 

d) 

d) 
141 
48 

d) 

102 

-

14,197 

8-6 

6,448 

61 

643 

CI) 
Cx) 

3,162 

896 

480 

d) 

2,673 

389 

$20,000-
$29,999 

Num
ber ol 
stores 

2 

2 

-

6 

1 

-

3 
1 

-
1 

1 

556 

8-2 

186 

-
20 

6 
' 1 

99 

48 

• 7 

-

76 

23 

Sales 

d) 

d) 

-

132 

d)" 

-

67 
( x ) - ' 

-

d) 

d) 

13,392 

8 1 

4,385 

-
471 

d) 
( i ) 

2,439 

' 1,169 

169 

-

1,783 

554 

$30,000-
$40,999 

Nom
bre 
de 

maga
sins 

1 

1 

-

3 

-

-
1 
1 
1 

-

-

-

539 

7-9 

160 

-
3 

2 

74 

75 

6 

-

59 

41 

Ventes 

CI) 

d) 

-

CI) 

-

-
d) 
d ) 
CI) 

-

-

-

26,786 

126 

6,267 

-
d) 

d) 

2,794 

2,994 

240 

-

2,228 

1,626 

550,000-
$99,999 

Num
ber oi 
stores 

1 

1 

-

6 

2 

1 

3 

-

-

-

441 

6 5 

143 

-
1 

3 

32 

101 

6 

-

'41 

41 

Sales 

d) 

d) 

-

364 

d)" 
d) 

160 

-

-

-

30,115 

18-2 

9,687 

' -
d) 

d) 

1,938 

7,054 

446 

-

2,772 

2,937 

$100,000-
$199,999 

Nom
bre 
de 

maga
sins 

1 

1 

-

6 

1 

-
3 

-
2 

-

178 

2-6 

61 

-
-
• 3 

' 1 

5 

42 

-
-

5 

. -29 

Ventes 

(x) 

d) 

-

d) 

d)" 

-
316 

-

d) 

-

23,733 

14 4 

6,586 

-
-

364 
d) 

d) 
6,387 

-. 
-

Cx) 

3,689 

$200,000-
$499,999 

Num
ber ol 
stores 

-
-

1 

-

-
1 

-

-

-

68 

1 6 

8 

-
-
1 

1 

6 

-
-

1 

13 

Sales 

-
-

d) 

-

-
d) 

-

-

-

19,924 

121 

1,846 

-
-

d) 

d) 

d) 

-
-

Cx) 

4,686 

$500,000 
or over— 
ou plus 

Nom
bre 
de 

maga
sins 

-
-

-

_ 
,-
-

-

-

-

36 

0-5 

-

-
. -

-
-

• -

-

-

7 

Ventes 

-
-

-

-

-

- • 

-

-

-

29,077 

17-6 

-

-

-

-
' 

-
-, 

-

12,668 

d 
Z 

1 

2 

3 

4 

6 

6 
7 

8 

9 
10 
11 

12 

13 

14 

16 

16 

17 

18 

19 

20 
21 

22 

23 

24 

25 

26 

27' 

Toute difference dana.les additions transversales'ou verticales des ventes est due k la n6cessit6 d'ajuster lea chiffres k 
un millier prte. 
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Table 9.—Ketail Merchandise Trade, by Size of Business for Canada and the Provinces. 
1941—Con. 

STORES GROUPED ACCORDING TO AMOUNT OP ANNUAL SALES, BT KINDS OP BUSINESS 

are withheld to avoid disclosing individual opera 
in the totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

Kind of business 

Genre de commerce 

21 

23 

24 

25 

NOVA SCOTIA-Con. 

NOUVELLE-fiCOSSE-suite 

Automotive group—Groupe de I'automobile 

Marchands de vehicu-Motor vehicle dealers-
les-moteur 

Accessory, tire and battery shops—Accessoires, 
pneus et batteries 

Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres eta

blissements de vehicules-moteur 

Apparel group—Groupe du vetement. 

Men's and boys' clothing and furnishings stores 
—vetement et lingerie (hommes et gargons) 

Family clothing stores—Vetements pour toute 
ia famille 

Women's apparel and accessories stores—Vete
ment de femmes et accessoires 

Shoe stores—Magasins de chaussures 

Building materials gronp—Groupe des ma< 
terlaui de construction 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Mar

chands de bois d'oeuvre et materiaux de 
construction 

Other building materials—Autres materiaux de 
construction 

Furniture—household-radio group— 
Groupe des meubles, articles de menage 
et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Mar

chands d'appareils de menage ou de radio.. 
Other home furnishings and appliance stores— 

Autres magasins d'appareils et fournitures 
de maison 

Restaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafeterias et salles k manger 

Eating places with other inerchandise—Salles 
k manger et autres marchandises 

Refreshment booths and stands—Pavilions et 
kiosques de rafratchissements 

Other retail stores—Autres magasins de de
taU 

Farm implement dealers—Marchands d'instru
ments aratoires 

Farmers' supplies—Fournitures pour fermiers.. 
Book and stationery stores—Librairies et pape

teries..'. 
Coal and wood yards (ice deaIers)^Cours k 

charbon et bois, marchands de glace.... 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 

Totals 

Number 
of 

stores 

599 

116 

'23 
98 

359 

3 

488 

165 

154 
71 

160 

86 

29 

46 

121 

46 

62 

13 

437 

197 

148 

92 

766 

35 
41 

34 

114 
166 
22 

Sales 

28,973 

20,162 

407 
1,618 
6,876 

10 

13,821 

4, 

4,127 

2,645 
2,066 

7,260 

2,693 

3,766 

801 

3,886 

2,573 

1,266 

- 47 

4,919 

2,943 

1,796 

181 

27,257 

130 
1,117 

530 

4,524 
4,337 

233 
1,878 

Less than $1,000 

Moins de $1,000 

Nom
bre 
de 

maga
sins 

26 

'29 

Ventes 

13 

d) 
d) 

d) 

18 

d) 

(I) 

d) 

d) 

39 

d) 

d) 
d) 

$1,000-
$1,999 

Num
ber of 
stores 

26 

24 

34 

d) 
d) 

23 

d) 

d) 
1 

d) 

CI) 

d) 

18 

d) 
1 

d) 

81 

39 

19 

23 

82 

I 

d) 

d) 

d) 
d) 
d) 

$2,000-
$4,999 

•Nom
bre 
de 

maga
sins 

91 

165 

49 

34 

22 

126 

9 
10 

6 

25 
3 
7 

11 

Ventes 

313 

d) 

d) 
87 

212 

d) 

183 

d) 

CI) 

74 

31 

d) 

d) 

66 

9 

33 

24 

160 

106 

64 

467 

26 
30 

IS 

d) 

80 
11 

Any slight differences in cross or vertical addition 
thousand. 

41 

of sales result from the necessity of adjustmg the figures to the nearest 
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Tableau 9.—Commerce de detail, selon le chiffre d'affaires, pour le Canada et les provinces, 
1941—suite 

MAGASINS RDPARTIS D'APRES LE MONTANT DES VENTES ANNUELLES, PAH GENRES DE COMMERCE 

Un (x) indique que les ohiffres ne sont pas donnes afin de ne pas devoiler des operations individuell^, mais ces chiffres 
sont inclus dans les totaux , 

(Les ventes sont indiqufees en milliers de doUars) 

$5,000-
$9,999 

N u m 
ber of 
stores 

101 

8 

6 
17 
69 

1 

87 

24 

20 

37 
6 

21 

10 

2 

9 

17 

3 

13 

1 

78 

45 

25 

8 

124 

4 
4 

8 

16 
16 
3 

16 

Sales 

d) 

d) 
39 

123 
504 

d) 
619 

162 

163 

262 
43 

163 

75 

d) 

d) 

118 

d) 
91 

d) 

641 

314 

179 

• 49 

878 

28 
28 

64 

108 
120 
23 

108 

$10,000-
$19,999 

Nom
bre 
de 

maga
sins 

97 

4 

6 
23 
66 

-
83 

24 

18 

24 
17 

28 

16 

3 

10 

14 

4 

0 

1 

61 

27 

34 

-

114 

2 
• 6 

7 

12 
35 

6 
16 

Ven tes 

1 

1,382 

68 

77 
336 
911 

• -

1,177 

341 

267 

343 
236 

391 

216 

34 

142 

261 

d) 
120 

d) 

903 

408 

496 

-

l-,624 

(x) 
66 

92 

169 
526 

d) 
220 

$20,000-
$29,999 

N u m 
ber oi 
s tores 

76 

9 

4 
11 
52 

-
68 

24 

16 

11 
17 

19 

14 

1 

4 

14 

6 

8 

-
28 

17 

10 

1 

71 

3 

4 

6 
36 

1 
6 

Sales 

1,838 

d) 
92 

d) 
1,240 

-
1,622 

664 

377 

269 
412 

455 

340 

CI) 

d) 

CI) 

144 

d) 

-
673 

CI) 

239 

d) 

1,736 

• 70 

95 

163 
864 

d) 
d ) • 

$30,000-
$49,999 

N o m 
bre 
de 

maga
sins 

69 

11 

5 
6 

47 

-
57 

17 

14 

7 
19 

16 

9 

3 

4 

14 

7 

7 

-
24 

11 

13 

-

95 

1 
1 

6 

13 
61 

2 
6 

Ven tes 

2,636 

462 

191 
207 

1,785 

-
' 2,176 

669 

662 

255 
694 

646 

381 

111 

149 

d) 
283 

d) 

-
926 

421 

606 

-

3,634 

d) 
d) 

190 

499 
1,973 

d) 
229 

$60,000-
$99,999 

Num
ber ol 
s tores 

64 

21 

2 
31 

-
66 

26 

14 

13 
8 

15 

11 

3 

1 

16 

14 

2 

-
12 

8 

4 

-

69 

10 

1 

12 
12 

6 

Sales 

3,782 

1,602 

d)" 
d) 

-
3,992 

1,664 

1,008 

870 
660 

1,696 

820 

d) 

d) 

d) 

d) 

d) 

-

d) 

d) 
244 

-

3,964 

703 

d) 
798 
739 

327 

$100,000-
$199,999 

N o m 
bre 
de 

maga
sins 

33 

29 

3 
1 

-
17 

6 

6 

4 
- 1 

11 

2 

7 

2 

9 

6 

3 

-
2 

2 

'. -
-

21 

1 

-
3 
1 

1 

Ventes 

4,484 

3,987 

d)" 
CI) 

-
2,223 

802 

786 

d) 
d) 

1,636 

d) 

1,131 

Ci) 

1,237 

820 

416 

-

d) 

d) 

-
-

3,052 

d)" 
-

488 

d) 

d) 

$200,000-
$499,999 

Num
ber oi 
s tores 

21 

21 

-

-
5 

3 

2 

-

6 

2 

4 

-

1 

1 

-

-
1 

1 

-
-

12 

-

-
2 

2 

Sales 

6,286 

6,286 

-

-
d)-

d) 

d) 

-

CI) 

Cx) 

d) 

-

d) 

d) 

-

-

d) 

• d ) 

-
-

3,826 

_ 
-

d) 

d)" 

$600,000 
or over— 

ou plus 

N o m 
bre 
de 

maga
sins 

11 

11 

-

-
1 

-
1 

-

1 

-

1 

.-

_ 
-
-

-

-

-
-
-

10 

-

-
1 

Ventes 

d) 

CI) 

-

-
d) 

-
CI) 

-

CI) 

-

d) 

-

_ 
-
-

-

-

-
-
-

8,628 

-

-
d) 

d 
Z 

1 

2 

3 
4 
5 

6 

7 

8 

9 

10 
11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

26 
26 

27 

23 
29 
30 
31 

Toute difference dans les additions transversales ou verticales des ventes est due k la n6cessit6 d'ajuster lea chiffres k 
un millier pr^ . 
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Table 9.—Retali Merchandise Trade, by Size of Business for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BY KINDS OP BUSINESS 

are withheld to avoid disclosing individual opera 
in the totals 

(Sales are shown in tKousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

Kind of business 

Genre de commerce 

Totals 

Number 
of 

stores 
Sales 

Less than $1,000 

Moins de $1,000 

Nom
bre 
de 

maga
sins 

Ventes 

$1,000-
$1,999 

Num
ber of 
stores 

Sales 

$2,000-
$4,999 

Nom
bre 
de 

maga
sins 

Ventes 

NOVA SCOTIA-Con. 

NOUVELLE-£COSSE-fin 

Other retali stores-con.—Autres magasins 
de detail-fin 

Office, store and school furniture, equipment 
and suppUes—Marchands de fournitures et 
outillage de bureau, magasin et ecole— 

Tobacco stores and stands — Magasins et 
comptoirs de tabac 

Liquor storesC)—Magasins de liqueursCO - - -
Miscellaneous kinds of business—Divers genres 

de commerce 

Second-hand group—Groupe de la mar
chandise dc seconde main 

NEW BKUNSWICK 

NOUVEAU-BEUNSWICK 

Total, ail stores—Total, tous magasins.. 

Per cent of total stores and sales—Pourcen
tage de tous les magasins et de toutes 
Ies Ycntes 

Food group—Groupe de ralimentation.. 

Bakery products stores—Produits de la bou
langerie 

Candy and confectionery stores—Bonbons et 
confiseries 

Dairy products dealers—Marchands de produits 
laitiers 

Fruit and vegetable stores—Fruits et legumes. 
Grocery stores (without fresh meat)—Epiceries 

(sans comptoir de viandes fraiches) 
Combination stores (groceries and meats)— 

Epiceries et boucheries combinees 
Meat markets (including sea foods)—Bouche

ries (comprenant poisson) 
Other food stores^-Autres magasins de denrees 

alimentaires 

Country general stores—Magasins generaux 
de campagne 

General merchandise gronp—Groupe des 
marchandises generales 

Automotive gronp—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vehicu
les-moteur 

Accessory, tire and battery shops—Accessoires 
pneus et batteries 

Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores 
—vetement et lingerie (hommes et gargons) 

Family clothing stores—Vetements pour toute 
la famille 

Women's apparel and accessories stores—Vete
ment de femmes et accessoires 

Shoe stores—Magasins de chaussures 

125 
44 

116 

61 

1000 

2,321 

26 

363 

29 
11 

' 1,662 

257 

71 

154 

529 

12 
76 

364 

329 

86 

73 

131 
40 

1,138 
11,449 

932 

369 

166 6 

22,319 

178 

1,377 

634 
d) 

9,947 

9,303 

• 733 

d) 

10,743 

20,137 

16,602 

9,904 

282 
1,024 
4,792 

8,003 

1,717 

2,829 

• 2,270 
1,187 

13-7 

466 

126 

39 

36 

387 

0 4 

259 

64 

188 

d) 

36 

26 

d) 

d) 

d) 

20 

10 

10 

675 

11-5 

26 

13 

12 

783 

0-7 

2 

28 

26 

10 

1,009 

262 

353 

3 
1 

265 

477 

6 

96 

6 
d) 

366 

d) 

56 

35 

d) 

d) 

d) 
-25 

671 

7 

85 

7 
3 

430 

21 

18 

123 

16 

86 

(x) 

92 

31 

3,178 

3 1 

1,766 

22 

248 

26 
9 

1,333 

65 

62 

401 

56 

269 

d) 
d) 

37 
221 

129 

d) 
86 

Any slight differences in'cross or vertical addition of sales 
thousand. 

C) For footnote, see page 264. 

d ) 

result from the necessity of adjusting the figures to the nearest 
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Tableau 9.—Commerce de detail, selon le chiffre d'affaires, pour le Canada et les provinces, 
1941—suite 

MAGASINS rfpAR'ns D'APRES LE MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

I ne sont pas donnes afin de ne pas devoiler des operations 
sont inclus dans les totaux 

(Les ventes sont indiqufees en milliers de dollars) 

Un (x) indique que les chiffrea ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux 

$5,000-
$9,999 

N u m 
ber of 
stores 

29 

29 

5 

847 

1 7 0 

379 

7 

49 

8 

265 

27 

22 

1 

109 

21 

92 

1 

1 
12 
78 

51 

13 

10 

23 
6 

Sales 

199 

200 

36 

5,982 

6-9 

2,666 

d) 
337 

66 

1,821 

248 

141 

d) 

756 

156 

662 

d) 

d) 
d) 

662 

375 

105 

75 

159 
35 

$10,000-
$19,999 

N o m 
bre 
de 

maga
sins 

16 

16 

8 

753 

15-1 

247 

4 

24 

4 
1 

161 

43 

9 

1 

135 

17 

163 

8 

1 
16 
78 

63 

18 

18 

21 
6 

Ventes 

234 

216 

169 

16,626 

16-3 

3,466 

63 

361 

d) 
d) 

2,168 

628 

117 

d) 

1,785 

228 

1,562 

142 

d) 
d) 
1,111 

933 

268 

266 

304 
96 

$20,000-
$29,999 

Num
ber ol 
s tores 

10 
3 

2 

1 

387 

7-8 

119 

-
7 

1 
2 

61 

43 

5 

-

61 

13 

61 

4 

4 
9 

44 

52 

14 

12 

13 
13 

Sales 

247 

d) 
d) 

d) 

9,322 

9-2 

2,864 

-
160 

d) 

1,464 

1,056 

111 

-

1,483 

321 

1,438 

94 

105 
208 

1,031 

1,250 

346 

290 

302 
313 

$30,000-
$49,999 

N o m 
bre 
de 

maga
sins 

3 

6 
6 

2 

4 

343 
1 

6-9 

163 

1 

2 

1 
2 

40 

54 

3 

-

42 

21 

51 

8 

2 
7 

34 

42 

11 

16 

13 
3 

Ven tes 

d) 

d) 
228 

d) 

d) 

13,253 

13-0 

3,968 

d) 

d) 

d) 
d) 
1,614 

2,100 

95 

-

1,631 

832 

1,965 

310 

d) 
d) 
1,280 

1,683 

423 

609 

516 
134 

$60,000-
$99,999 

N u m 
ber oi 
s tores 

6 

2 
7 

4 

-

235 

4-7 

64 

1 

3 
1 

10 

46 

3 

-

32 

22 

28 

19 

1 

8 

33 

8 

9 

7 
9 

Sales 

388 

d) 
604 

269 

-

16,952 

16-7 

4,171 

-
d) 

d) 
d) 

d) 
3,042 

196 

-

2,129 

1,669 

1,961 

1,366 

d) 

d)" 
2,258 

634 

626 

499 
599 

$100,000-
$199,999 

N o m 
bre 
de 

maga
sins 

4 

11 

-

-

95 

1-9 

16 

-
-

1 

4 

11 

-
-

12 

18 

22 

21 

1 

4 

-
3 

1 

Ventes 

478 

1,664 

-

-

12,916 

12-7 

2,069 

-
-

d) 

d) 
1,362 

-
-

1,719 

2,493 

3,621 

d) 

d)" 

d) 

-
d) 

d) 

$200,000-
$499,999 

Num
ber oi 
s to res 

8 

-• 

-

• 53 

1 0 

3 

-
-
-

-
3 

-
-

3 

8 

15 

15 

-

3 

-
2 

1 

Sales 

2,479 

-

-

d) 

d) 
793 

-
-

_ 
-

793 

-
-

766 

• d ) 

d) 

d) 

-

d) 

-
d) 

d) 

$500,000 
or over— 

ou plus 

Nom
bre 
de 

maga
sins 

9 

-

-

8 

0-2 

-

-
-
-

-
-
-
-

-

5 

1 

1 

-

-

-
-

_ 

Ventes 

Cx)" 

-

-

d ) 

d) 

-

-
-

_ 
-
-
-
-

-

d) 

CI) 

d ) 

-

-

-
-

_ 

6 
Z 

1 

2 
3 

4 

6 

6 

7 

8 

9 

10 

11 
12 

13 

14 

15 

16 

17 

18 

19 

20 

21 
22 
23 

24 

25 

26 

27 
28 

Toute difference dans les additions transversales ou verticales des ventes est due k la nficessitfi d'ajuster les chiffres k 
un millier pr6s, 

O Pour renvoi, voir page 265. 



274 C E N S U S O F M E R C H A N D I S I N G A N D S E R V I C E E S T A B L I S H M E N T S , 1941 

Table 9.—Betail Merchandise Trade, b y Size of Bus ines s for Canada a n d t h e Provinces, 
1941—Con. 

STORES G R O U P E D ACCORDING TO AMOUNT OF A N N U A L SALES, BY K I N D S OF B U S I N E S S 

are withheld to avoid disclosing individual opera 
in the totals 

(Sales are shown in thousands of dollars) 

An Ci) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

Kind of business 

Genre de commerce 

Totals 

Number 
of 

stores 

Less than $1,000 

Moins de $1,000 

Nom
bre 
de 

maga
sins 

Ventes 

$1,000-
$1,999 

Num
ber of 
stores 

$2,000-
$4,999 

Noni-
bre 
de 

maga
sins 

Ventes 

NEW BEUNSWICK-Con. 

NOUVEAU-BBUNSWICK-fin 

1 Building materials group—Groupe des ma
teriaux dc construction 

24 

Hardware stores—QuincaiUeries 
Lumber and building material dealera—Mar

chands de bois d'ceuvre et materiaui de 
construction 

Furniture—household—radio group— 
Groupe des meubles, articles de menage 
et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Mar

chands d'appareils de menage ou de radio.. 
Other home furnishings and appliance stores— 

Autres magasins d'appareils et fournitures 
dc maison '-

Restaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafeterias et salles k manger 

Eating places with other merchandise—Salles k 
manger et autres marchandises 

Refreshment booths and stands—PaviUons et 
kiosques de rafralchissements 

Other retail stores—Autres magasins de de
taU 

Farm implement dealers—Marchands d'instru
ments aratoires 

Farmers' supplies—Furnitures pour fermiers... 
Book and stationery stores—Librairies et pape

teries 
Coal and wood yards Cice dealers)—Cours k 

charbon et bois, marchands de glace.. 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment 

and supplies—Marchands de fournitures et 
outillage de bureau, magasin et ecole 

Tobacco stores and stands — Magasins et 
comptoirs de tabac 

Liquor stores(0—Magasins de liqueura(0 .. 
Miscellaneous kinds of business—Divers genres 

de commerce 

Second-hand group—Groupe de la mar
chandise de seconde main 

QUEBEC—QU£BEC 

Total, all stores—'Total, tous magasins. 

Per cent of total stores and sales—Pourcen 
tage de tous les magasins et de toutes 
les ventes 

Food gronp—Groupe de I'alimentation.. 

Bakery products stores—Produits de la bou
langerie 

78 

36 

33 

9 

284 

165 

76 

63 

558 

94 
111 
10 
42 

82 

42 

39,712 

100-0 

17,969 

419 

2,661 

1,853 

807 

2,560 

1.722 

779 

59 

2,526 

1,806 

631 

89 

16,734 

531 
666 

204 

2,564 
3,487 

146 
806 

292 

660 
6,437 

1,061 

159 

818,671 

106-6 

246,482 

3,794 

3,686 

9-6 

d) 

CI) 

d) 

(x) 

d) 

d) 

2,032 

0-2 

68 

3,462 

8-7 

11 

d) 

d) 

d) 

(x) 

d) 

d) 

d) 

d) 

d) 
d) 

22 

15 

10 

4,904 

0-6 

7,876 

19-8 

2,007 

33 

1,143 

19 

1,8 2,561 

67 

4,113 

102 

69 

19 

40 

37 

d) 

d) 
183 

107 

. 43 

33 

266 

25 
24 

d) 

d) 
42 

d) 

46 

24 

26,517 

3-2 

14,087 

331 

Any slight differences in cross or vertical addition of sales result from the necessity ol adjusting the figures to the nearest' 
thousand. 

(1) For footnote, see page 264. 
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Tableau 9.—Commerce de d£taU, selon le chllfre d'affaires, pour le Canada et ies provinces, 
1941—suite 

MAGASINS REPARTIS D'APRES LE MONTANT DES VENTES ANNUELLES, PAH GENRES DE COMMERCE 

ne sont pas donn6s a fin de ne pas devoiler des operations 
sont inclus dans les totaux 

(Les ventes sont indiqudes en mill iers de dollars) 

Un (x) indiquo que les chiffres ne sont pas donnes a fin de ne pas devoiler des operations individuelles, mais ces chiffrea 
sont inclus dans les totaux 

$6,000-
$9,999 

Num
ber of 
stores 

21 

Sales 

162 

64 

8,646 

20-3 

3,945 

160 

d) 

d) 

464 

316 

129 

18 

670 

d) 
42 
41 

166 
84 

d) 
50 

96 

163 

(x) 

67,157 

7 0 

$10,000-
$19,999 

Nom
bre 
de 

maga
sins 

27,732 

42 

29 

12 

1 

107 

6 

Ventes 

1 

14 

14 

5 

7,127 

180 

267 

166 

101 

224 

101 

d) 

d) 
573 

401 

d) 

d) 

1,541 

79 
91 

d) 
181 
655 
78 
96 

$20,000-
$29,999 

Num
ber of 
stores 

d) 

18 

209 

67 

160,356 

12 3 

11 

Sales 

51 

20 

2,845 

1,0291 58 

39,437 

759 

3,620 

9 1 

1,363 

348 

d) 

d) 

127 

d ) 

d ) 

256 

131 

125 

1,235 

d) 

175 
613 

d) 

d) 
d) 

130 

86,865 

106 

$30,000-
$49,999 

Nom
bre 
de 

maga
sins 

14 

47 

Ventes 

3,165 

8 6 

1,074 

276 

151 

124 

d ) 

340 

d ) 

d ) 

693 

438 

156 

1,797 

166 

d) 
26 

d)_ 

d) 

$50,000-
$99,999 

Num
ber of 
stores 

d) 

211 

CI) 

d) 

119,861 

14-6 

46 

1,835 

4 6 

46,688 

27| 6291 14l d ) 

670 

1 

CI) 

d) 

669 

387 

282 

d) 

d) 

2,649 

Cx) 

d) 

d) 
260 
705 

d) 
171 

233 

706 

223 

124,636 

16 2 

$100,000-
$199,999 

Nom
bre 
de 

maga
sins 

Ventes 

38,074 

d) 

13 

623 

1-6 

143 

786 

d) 

d) 

d) 

d) 

d) 

d) 

d) 

1,732 

CI) 

d) 
CI) 

d)" 

d) 

84,122 

10-3 

$200,000-
$499,999 

Num
ber of 
stores 

d) 

d) 

CD 

d) 

d) 

294 

0-7 

19,242 

$600,000 
or over— 
ou plus 

Nom
bre 
de , 

maga
sins 

d) 

d) 

d) 
d) 

,506 

88,246 

16-

18,657 

d) 

Ventes 

d) 

79 

0-2 

16 

d ) 

124,052 

15-2 

6,393 

Toute difference dans les additions transversales ou verticales dea ventes est due k la neeessite d'aiuator les chiffrea k 
un millier pres, I 

C) Pour renvoi, voir page 265. 
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Table 9.—BetaU Merchandise Trade, by Size of Business for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO AMOUNT OP ANNUAL SALES, BY KINDS OP BUSINESS 

are withheld to avoid disclosing individual opera 
in the totals 

(Sales are shown in thousands of dollars) 

An d) mdicates that figures are withheld to avoid disclosmg individual operations, but these are included 
in the totals 

15 

Kind of business 

Genre de commerce 

QUEBEC-Con.—QUfiBEC-suite 

Food group-Con.-Groupe de I'allmcnta-
tion-fin 

Candy and confectionery stores—Bonbons et 
confiseries ••-- — ••-.--

Dairy products dealers—Marchands de produits 
laitiers • • 

Frui t and vegetable stores—Fruits et legumes 
Grocery stores (without fresh meat)—Epicenes 

(sans comptoir de viandes fraiches) 
Combination stores (groceries and meats)-

Epiceries e t boucheries combinees 
Meat marke ts (including sea foods)—Bouche-

cheries (comprenant poisson) j * *•;•' 
Other food stores—Autres magasins de denrees 

alimentaires 
Country general stores—Magasins genSraui 

de campagne 

General merchandise gronp—Groupe des 
marchandises g6n6rales 

Department stores and maU order houses or 
offices—Magasins k rayons et maisons ou 
bureaui de vente par correspondance 

General merchandise and dry goods stores— 
Magasins de marchandises generates et 
seches 

Variety stores—Bazars 

Totals 

Number 
of 

stores 

A'utomotlve group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de vehicu 
les-moteur - .- • - -

Accessory, tire and battery shops—Accessoires, 
pneus et batteries 

Garages—Garages 
FUling stations—Postes d essence. 
Other automotive establishments—Autres eta

blissements de vehicules-moteur 

Apparel group—Groupe d u vEtement.... 

Men's and boys' clothmg and fumishuigs stores 
—vetement et lingerie (hommes et garcons) 

FamUy clothing stores—Vetements pour toute 
la famiUe - - - - -

Women's apparel and accessones stores—vete
ment de femmes et accessoires 

Shoe stores—Magasins de chaussures 

Building materials group—Groupe des ma
teriaui de construction 

Hardware stores—QumcaiUeries 
Lumber and building material dealers—Mar

chands de bois d'ceuvre et materiaui de 
construction -,-:----•• 

Other building materials—Autres materiaui de 
construction t.- - • 

F u r n i t u r e — h o u s e h o l d — r a d i o group— 
Groupe des meubles, articles dc menage 
et radio 

5,730 

472 
348 

7,; 

1,962 

1,669 

80 

2,943 

1,558 

34 

1,156 
369 

2,986 

381 

114 
724 

1,757 

10 

4,164 

910 

786 

1,964 
514 

1,060 

558 

156 

287 

29 Furniture stores—Magasins de meubles., 

Leas than $1,000 

Moins de $1,000 

Nom
bre 
de 

maga
sins 

427 

Any aUght differences m cross or vertical addition of sales 
thousand. 

30,279 

9,580 
5,361 

83,872 

79,917 

26,721 

49,291 

104,146 

58,541 

22,922 
22,683 

113,069 

69,076 

2,614 
11,000 
29,785 

695 

85,744 

20,175 

26,255 

27,851 
12,463 

32,845 

16,670 

11,925 

4,250 

34,346 

21,3341 

963 

19 
21 

861 

19 

96 

5 

124 

194 

179 
15 

120 

3 

317 

45 

30 

233 
9 

62 

13 

7 

32 

42 

12 

Ventes 

618 

12 
19 

606 

13 

64 

2 

83 

101 

75 

181 

29 

18 

129 
6 

29 

$1,600-
$1,999 

Num
ber of 
stores 

24 

d) 

768 

36 
20 

836 

33 

115 

174 

131 

120 
11 

169 

10 
54 

104 

339 

59 

43 

215 
22 

66 

17 

35 

1,061 

46 
33 

1,134 

46 

176 

7 

267 

185 

171 
14 

245 

d) 

d) 

$2,000-
$4,999 

Nom
bre 
de 

maga
sins 

1,799 

99 
49 

1,629 

111 

303 

21 

486 

266 

222 
32 

456 

Ventes 

) 
74 
154 

-
476 

83 

57 

306 
31 

88 

24 

12 

52 

75 

19 

21 
130 
294 

2 

726 

127 

97 

442 
64 

151 

72 

17 

62 

130 

42 

6,788 

336 
176 

6,036 

417 

941 

1,616 

837 

d) 

720 
d) 
1,616 

d) 
69 

406 
1,006 

d) 
2,383 

442 

353 

1,406 
183 

495 

262 

62 

191 

424 

131 

result from t h e necessity of adjusting t h e figures to t h e nearest 
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Tableau 9.—Commerce de d£tail, selon le chiffre d'affaires, pour le Canada et les provinces, 
1941—suite 

MAOASINS RDPARTIS D'APRJIS LE MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

Un (x) indique que lea chiffrea ne sont pas donnes afin de ne pas devoUer des operations individuelles, mais ces chiffres 
sont inclus dans les totaux 

(Les ventes sont indiqufees en milliers de dollars) 

$5,000-

Num-
ber of 
stores 

1,441 

143 
80 

1,637 

144 

331 

19 

654 

246 

188 
57 

588 

19 
174 
373 

688 

156 

126 

329 
78 

156 

91 

13 

46 

139 

61 

$10,000-
$19,999 

Nom
bre 
de 

maga
sins 

Ventes 

10,003 

1,009 
691 

11,439 

1,047 

2,473 

141 

4,621 

1,746 

d) 

1,301 
d) 
4,238 

173 

( i ) 
1,267 
2,666 
d) 
6,026 

1,158 

907 

2,397 
664 

1,175 

768 

90 

1,005 

384 

$20,000-
$29,999 

Num
ber of 
stores 

Sales 

609 

95 
85 

1,278 

363 

339 

18 

740 

221 

4 

158 
69 

663 

39 

24 
136 
403 

1 

773 

188 

168 

312 
116 

265 

133 

14 

58 

148 

77 

8,009 

1,211 
1,183 

17,727 

5,622 

4,772 

264 

10,389 

3,093 

69 

2,194 
840 

664 

d) 
1,883 
5,594 
d) 

11,467 

2,776 

2,447 

4,642 
1,642 

2,967 

1,922 

211 

774 

2,173 

1,207 

128 

33 
46 

646 

404 

173 

336 

122 

35 

339 

39 

11 
86 

199 

4 

443 

114 

100 

165 
64 

116 

86 

16 

16 

112 

61 

$30,000-
$49,999 

Nom
bre 
de Ventea 

Num
ber of 
stores 

2,927 

798 
1,081 

12,946 

9,841 

4,110 

• 137 

7,928 

2,889 

74 

1, 
817 

8,135 

947 

268 
1, 
4,833 

91 

10,749 

2,773 

2,418 

3, 
1,691 

2,821 

2,067 

363 

391 

2,771 

1,477 

33 

12 
30 

398 

462 

122 

266 

127 

1,222 

437 
1,183 

14,883 

17,862 

4,492 

d) 

9,863 

4,936 

3,606 
1,324 

13,826 

67 2,633 

13 

$50,000-
$99,999 

216 

566 

136 

112 

146 
107 

106 

71 

17 

17 

133 

614 
2,566 
8,113 

18,956 

6,126 

4,246 

5,504 
4,""~ 

4,027 

2,704 

639 

684 

5,242 

2, 

16 
17 

168 

313 

67 

126 

134 

Sales 

$100,000-
$199,999 

Nom
bre 
de 

maga
aina 

Ventea 

184 

60 

283 

63 

76 

86 
59 

101 

47 

37 

17 

108 

67 

d) 
1,003 
1,084 

10,337 

21,221 

3,803 

8,320 

9,739 

204 

6,173 
4,363 

12,695 

4,636 

603 
2,222 
6,434 

19,019 

4,256 

6,360 

6,739 
3,666 

7,U2 

3,297 

2,663 

1,263 

7,674 

4,196 

Num
ber of 
storea 

80 

$200,000-
$499,999 

d) 
1,233 

4,815 

9,682 

3,160 

Ci) 

4,016 

10,199 

714 

3,500 
5,985 

10,872 

8,322 

461 
'671 

d) 

d) 
9,926 

d) 

•d) 
2,848 

701 

6,329 

2,679 

552 

6,653 

4,365 

Sales 

Nom
bre 
de 

maga
sins 

42 

11 

$600,000 
or over— 
ouplus 

d) 

d) 

10,026 

CI) 

2,196 

13,863 

3,715 

CI) 

d) 
17,472 

16,262 

d) 

d) 

d) 
'Cx) 

d) 

d) 

1,014 

4,922 

d) 

d) 

d) 

d) 

Ventea 

30 

Cx) 

d) 
4,340 

d) 

66,565 

63,760 

35,666 

36,606 

d) 

d) 

3,941 

d) 

d) 

d) 

d) 

28 

Toute difference dans les additions transversales ou verticales des ventes eat due k la neceaaite d'ajuster les chiffres k 
un mUlier prds. 
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Table 9.—BetaU Merchandise Trade, by Size of Business for Canada and the Provinces. 
1941—Con. 

STORES G R O U P E D ACCORDING TO A M O U N T OF A N N U A L SALES, BY K I N D S OF B U S I N E S S 

are withheld to avoid disclosing individual operc 
in the totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are uicluded 
in the totals 

Kind of business 

Genre de commerce 

10 

QUEBEC-Con.—QUfiBEC-fin 

Furniture—household—radio group-Con.— 
Groupe des meubles, articles de menage 
et radio-fin 

Household appliance or radio dealers—Mar
chands d'appareils de menage ou de radio.. 

Other home furnishings and appliance stores— 
Autres magasins d'appareils et fournitures 
de maison 

Totals 

Number 
of 

stores 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafeterias et salles k manger 

Eating places with other merchandise—Salles k 
manger et autres marchandises 

Refreshment booths and stands—Pavilions et 
kiosques de rafralchissements 

Other retail stores-
tails 

Autres magasins de de-

Farm implement dealers—Marchands d'instru
ments aratoires 

Farmers' supplies—Fournitures pour fermiers.. 
Book and stationery stores—Librairies et pape

teries 
Coal and wood yards (ice dealers)—Cours k 

, charbon et bois, marchands de glace... 
Drug stores—Pharmacies 
Florists—Fleuristes ; 
Jewellery stores—Bijouteries 
Office, store and achool furniture, equipment 

and supplies—Marchands de fournitures et 
outillage de bureau, magasin et ecole 

Tobacco stores and stands — Magasins et 
comptoirs de tabac 

Liquor stores(0—Magasins de liqueurs(0... 
Miacellaneous kinds of business—Divers genres 

de commerce 

Scond-hand group—Groupe de la marchan
dise de seconde main 

ONTABIO 

Total, all stores—Total, tous magasins.. 

Percent ot total stores and sales-Pourcen
tage de tous les magasins et de toutes 
les ventes 

Food group—Groupe de I'alimentation... 

Bakery products stores—Produits de la bou
langerie 

Candy and confectionery stores—Bonbons et 
confiseries 

Dairy products dealers—Marchands de pro
duits laitiers 

Fruit and vegetable stores—Fruits et legumes.. 
Grocery stores (without fresh meat)—Epiceries 

(sans comptoir de viandes fraiches) 
Combination stores (groceries and meats)—Epi-

ries et boucheries combinees 

383 

118 

1,677 

779 

646 

263 

6,183 

381 
368 

124 

1,042 
726 
130 
524 

69 

1,359 
509 

961 

364 

166-6 

Sales 

Less than $1,000 

Moin,<< de $1,000 

Nom
bre 
de 

maga
sins 

14,019 

293 

2,564 

663 
716 

5,714 

2,484 

10,343 

2,670 

28,542 

19,751 

7,869 

933 

127,934 

1,970 
8,363 

1,654 

23,152 
18,067 
1, '" 
9,320 

6,462 

12,790 
33,613 

10,936 

2,273 

1,406,977 

166-0 

314,629 

3,610 

17,202 

16,260 
11,992 

88,612 

142,049 

Ventes 

$1,000-
$1,999 

Num
ber of 
stores 

20 

10 

130 

14 

18 

98 

637 

26 
8 

29 

1 

153 

110 

62 

2,636 

4 3 

736 

16 

336 

17 
18 

293 

11 

d) 

66 

d) 
1 

d) 

82 

64 

32 

1,219 

438 

9 

180 

9 
10 

200 

7 

Sales 

28 

123 

27 

46 

60 

535 

140 
2 

43 

2,662 

5-6 

843 

10 

289 

23 
27 

402 

40 

$2,000-
$4,999 

Nom
bre 
de 

maga
sins 

16 

186 

63 

66 

67 

766 

140 
47 
15 
78 

d) 
206 

d) 
130 

56 

3,787 

0-3 

1,217 

13 

693 

67 

Ventea 

24 

281 

108 

107 

66 

1,198 

27 

216 

33 
131 

1 

289 
9 

234 

85 

7,155 

15-2 

2,239 

55 

682 

74 
105 

1,021 

124 

221 

72 

921 

362 

372 

187 

3,973 

387 
209 

706 
238 

d) 
449 

d) 
939 
31 

802 

271 

23,937 

1-7 

7,644 

187 

2,285 

264 
365 

3,409 

480 

Any slight differences in cross or vertical addition of sales result from the necessity of adjusting the figures to the nearest 
thousand. 

(I) For footnote, see page 264. 
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Tableau 9.—Commerce de d£tali, selon le chlifre d'affaires, pour le Canada et les provinces, 
1941—suite 

MAOASINS RDPARTIS D'APRJIS LE MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

Un (x) indique que lea chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres 
sont inclus dans lea totaux 

(Les ventes sont indiqufees en milliers de dollars) 

$6,000-
$9,999 

Num
ber of 
stores 

79 

0 

369 

166 

183 

21 

1,208 

67 
59 

23 

208 
91 
37 

113 

10 

353 
37 

220 

69 

9,050 

19-2 

2,858 

79 

700 

109 
130 

1,298 

220 

Sales 

563 

58 

2,666 

1,213 

1,306 

141 

8,536 

389 
394 

170 

1,464 
690 
260 
806 

73 

2,465 
293 

1,643 

420 

65,365 

4-6 

26,683 

673 

4,948 

778 
972 

9,431 

1,697 

$10,000-
$19,999 

Nom 
bre 
de 

maga 
sins 

61 

20 

376 

178 

186 

12 

1,191 

27 
66 

20 

169 
172 
22 

100 

12 

292 
138 

173 

25 

10,413 

22-1 

3,245 

94 

416 

129 
217 

1,357 

565 

Ventes 

688 

279 

5,328 

2,521 

2,642 

166 

16,965 

340 
894 

266 

2,382 
2,636 

291 
1,348 

173 

4,114 
2,168 

2,398 

329 

148,666 

16-6 

45,988 

1,340 

5,626 

1,797 
3,120 

19,157 

8,266 

$20,000-
$29,999 

Num
ber ol 
stores 

38 

13 

164 

100 

63 

1 

668 

8 
35 

14 

97 
132 

8 
' 50 

6 

68 
140 

61 

17 

5,658 

12-1 

1,672 

29 

91 

70 
112 

646 

432 

Sales 

959 

335 

4,617 

d) 
1,602 

d) 

14,611 

183 
836 

'326 

2,305 
3,289 

189 
1,140 

132 

1,582 
3,432 

1,200 

416 

137,482 

9-8 

46,546 

700 

2,105 

1,677 
2,695 

15,487 

10,801 

$30,000-
$49,999 

Nom
bre 
de 

maga
sins 

49 

16 

128 

93 

34 

1 

463 

3 
46 

7 

75 
139 

6 
26 

11 

40 
66 

45 

6 

4,948 

16-5 

1,331 

4 

32 

60 
66 

478 

461| 

Ventes 

1,976 

608 

4,752 

d) 
1,277 

CI) 

17,361 

96 
1,742 

271 

2,867 
6,252 

187 
977 

414 

1,440 
2,454 

1,670 

267 

188,189 

13 4 

56,668 

d) 
1,093 

2,314 
2,434 

17,952 

17,690 

-$50,000-
$99, 999 

Num
ber ol 
stores 

37 

14 

70 

60 

6 

4 

253 

4 
33 

6 

44 
62 
6 

17 

12 

19 
31 

24 

6 

3,167 

6-7 

678 

4 

9 

47 
28 

146 

344 

Sales 

2,481 

897 

d) 

4,021 

d) 

d) 

17,662 

d) 
2,603 

d) 
3,069 
3,291 

413 
1,131 

867 

1,247 
2,300 

1,618 

d) 

213,859 

15 2 

45,429 

d) 
569 

3,346 
CI) 

9,667 

23,402 

.$100,000-
$199,999 

Nom
bre 
de 

maga
sins 

13 

3 

29 

27 

2 

-

101 

5 

1 

24 
10 
1 
6 

7 

4 
38 

6 

1 

1,229 

2-6 

234 

2 

-
26 
6 

56 

127 

Ventes 

1,787 

401 

Cx) 

d) 

d) 

-

13,919 

705 

d) 
3,227 
1,339 
d) 

628 

991 

d) 
5,475 

d) 

d) 

167,344 

11 9 

31,456 

d) 

-
3,497 
d) 
7,969 

17,086 

$200,000-
$499,999 

Num
ber ol 
stores 

1 

-
7 

7 

-
-

71 

1 
6 

-
13 
3 

2 

3 

1 
41 

2 

-

623 

1-3 

158 

-
• -

7 

17 

130 

Sales 

d) 

-
1,992 

1,992 

-
-

20,265 

Cx) 
1,036 

- • 

3,677 

d) 

d ) ' 

1,171 

d) 
11,877 

,d) 

-

192,049 

13-6 

52,069 

-
-

d) 

4,759 

d) 

$600,000 
or over— 
ou plus 

Nom
bre 
de 

maga
sins 

1 

'-
-

-
-
-

18 

_ 
-
6 
1 

1 

4 

7 

-

-

180 

6-4 

31 

-
-

1 

-
30 

Ventea 

d) 

-
-

-
-
-

14,369 

-

-
3,280 
CI) 

d) 

2,632 

C I ) ' 

-

-

265,199 

18-8 

18,764 

-
d) 

-
CI) 

6 
Z 

1 

2 

3 

4 

6 

6 

7 

8 
9 

10 

11 
12 
13 
14 

16 

16 
17 

18 

19 

20 

21 

22 

23 

24 

26 
26 

27 

28 

Toute difference dans les additions transversales ou verticales des ventes est due k la n6cessit6 d'ajuster les chiffres k 
un millier prfes. 

C) Pour renvoi, Voir page 265. 
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Table 9.—Retail Merchandise Trade, by Size of Business for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO AMOUNT OP ANNUAL SALES, BT KINDS OP BUSINESS 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totala 

(Sales are shown in thousands of dollars) 

Kind of buaineas 

Genre de commerce 

Totals 

Number 
of 

stores 
Sales 

Lesa than $1,000 

Mouis de $1,000 

Nom
bre 
de 

maga
sins 

Ventes 

$1,000-
$1,999 

Num
ber of 
stores 

Sales 

$2,000-
$4,999 

Nom
bre 
de 

maga
aina 

Ventes 

ONTABIO-Con.—suite 

Food group-Con.—Groupe de i'allmenta
tlon-fin 

Meat markets (including sea foods)—Bouche-
riea (comprenant poiaaon) 

Other food stores—Autres magasins de denrees 
alimentaires 

Country general stores—Magasins gSneraui 
de campagne 

General merchandise group—Groupe des 
marchandises genSrales 

Department stores and mail order houses or 
offices—Magasins k rayons et maiaona ou 
bureaux de vente par correspondance 

General merchandise and dry goods stores— 
Magasins de marchandises generales et 

8 

Variety stores—Bazara 

Automotive group—Groupe dc I'automobile 

Motor vehicle dealers—Marchands de vehicu
les-moteur _. 

Accessor.v, tire and battery shopa—Accessoires, 
pneus et batteries 

Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres eta

blissements de vehicules-moteur 

Apparei group—Groupe du vStement.... 

Men's and boys' clothing and furnishings storea 
-Vetement et Ungerie (hommes et gargons) 

Family clothing stores—Vetements pour toute 
la fanaille ; 

Women's apparel and accessories'stores—Vete
ment de femmes et accessoires .' 

Shoe stores—Magasins de chaussures 

Building materials group—Groupe des ma
teriaux de construction 

22 

23 

27 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Mar

chands de bois d'oeuvre et materiaux de 
construction 

Other building materials—Autres materiaux de 
construction 

Furniture—household—radio grouL 
Groupe des meubles, articles de menage 
et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealera—Mar

chands d'appareils de menage ou de radio.. 
Other home furnishings and appliance stores— 

Autres magasins d'appareils et fournitures 
de maison 

Bestaurant group—Groupe des restaurants 
Restaurants, cafeterias and eating places—Kes-

taurants, cafeterias et salles k manger 

1,518 

177 

2,350 

1,252 

247 

623 
482 

7,119 

1,072 

349 
1,025 
4,627 

46 

6,068 

1,478 

651 

2,151 
788 

2,026 

1,117 

388 

521 

1,615 

646 

716 

264 

3,663 

32,624 

2,380 

44,275 

206,533 

151,608 

17,450 
37,576 

266,444 

168,638 

9,330 
17,103 
80,129 

1,244 

125,663 

36,995 

25,278 

42,940 
20,451 

76,026 

27,224 

32,611 

10,186 

52,836 

27,089 

21,823 

3,925 

64,373 

36,481 

16 
4 

203 

7 
20 

172 

1 

175 

50 

6 

109 
10 

61 

22 

30 

40 

26 

273 

65 

126 

d) 
13 

100 

( I ) 

37 

14 

188 

53 

32 

314 

13 
44 

243 

4 

286 

161 
23 

39 

4 

63 

79 

13 

45 

X 2 1 

224 

64 

59 

15 

123 

46 

CI) 

36 
d) 

459 

19 
62 

367 

6 

442 

141 

19 

237 
45 

133 

56 

115 

20 

64 

31 

317 

161 

27 

289 

91 

20 

1,616 

28 

43 
178 
768 

9 

766 

,201 

62 

361 
82 

227 

103 

22 

102 

264 

49 

102 

63 

761 

284 

493 

81 

1,004 

316 

CI) 

243 V 

d) 
3,398 

97 

139 
606 

2,631 

26 

2,315 

643 

236 

1,159 
278 

776 

360 

75 

346 

722 

200 

338 

184 

2,486 

937 

Any slight differences in cross or vertical addition of sales result from the necessity of adjusting the figures to the neareat 
thousand. 
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Tableau 9.—Commerce de d£tail, selon le chiffre d'affaires, pour le Canada et Ies provinces, 
1941—suite 

MAGASINS R^PAR'OS D'APRES LE MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

ne sont pas donnes afin de ne pas devoiler des operations 
sont inclua dans les totaux 

(Les ventes sont indiqufees en milliers de dollars) 

Un d) indique que lea chiffrea ne sont pas donnes afin de ne pas devoiler dea operations individueUes, mala ces chiffrea 
sont inclua dana les totaux 

$5,000-
$9,999 

Num
ber of 
stores 

276 

38 

491 

136 

11 

83 
41 

1,351 

44 

63 
276 
967 

11 

876 

269 

116 

391 
111 

330 

200 

38 

92 

259 

76 

131 

63 

781 

319 

^ales 

i 2,008 

278 

3,599 

971 

88 

586 
297 

9,815 

293 

379 
2,024 
7,047 

71 

6,279 

1,796 

858 

2,815 
811 

2,388 

1,448 

272 

668 

1,836 

636 

943 

368 

5,571 

2,322 

, $10,000^ 
$19,999 

Nom
bre 
de 

maga
sins 

- 418 

'. 60 

726 

204 

19 

98 
87 

1,546 

HI 

78 
252 

1,096 

9 

1,121 

302 

153 

462 
204 

464 

317 

37 

110 

264 

108 

116 

40 

786 

432 

Ventes 

5,977 

• 706 

10,243 

2,983 

266 

1,420 
1,297 

22,202 

1,762 

1,079 
3,620 

15,600 

161 

16,234 

4,366 

2,216 

6,613 
3,039 

6,799 

4,608 

660 

1,542 

3,757 

1,688 

1,631 

639 

11,102 

6,177 

$20,000-
$29,999 

Num 
ber 0 
stores 

266 

26 

322 

155 

24 

64 
67 

878 

106 

66 
115 
599 

3 

.688 

189 

94 

266 
140 

264 

171 

46 

47 

167 

65 

71 

31 

381 

272 

Sales 

6,446 

630 

7,737 

3,837 

610 

1,601 
1,626 

21,412 

2,646 

1,356 
2,772 

14,576 

62 

16,888 

4,645 

2,360 

6,420 
3,474 

6,389 

4,152 

1,126 

1,110 

4,017 

1,646 

1,726 

746 

9,146 

6,669 

$30,000-
$49,999 

Nom 
bre 
de 

maga 
sins 

216 

15 

239 

168 

29 

69 
70 

865 

172 

48 
91 

491 

3 

646 

206 

98 

208 
134 

244 

146 

53 

45 

186 

83 

85 

17 

278 

216 

Ventes 

8,323 

d) 

d) 

6,451 

1,149 

2,626 
2,676 

30,763 

6,738 

1,826 
3,402 

18,623 

114 

24,467 

7,831 

3,626 

7,875 
6,136 

9,282 

5,502 

2,048 

1,732 

7,226 

3,167 

3,426 

627 

10,488 

8,112! 

$60,000-
- $99,999 

Num
ber ol 
stores 

• 98 

2 

132 

196 

77 

56 
64 

563 

213 

40 
37 

270 

3 

419 

131 

66 

158 
,64 

189 

84 

81 

24 

173 

83 

82 

8 

141 

112 

Sales' 

6,260 

d) 

d) 

13,939 

6,308 

3,766 
4,866 

37,171 

14,990 

2,620 
2,317 

17,023 

220 

28,286 

8,903 

4,496 

10,696 
4,193 

13,031 

6,678 

6,725 

1,628 

12,168 

6,937 

5,657 

515 

9,266 

7,456 

$100,000-
$199,999 

Nom
bre 
de 

maga
aina 

18 

-

26 

149 

33 

33 
83 

228 

178 

10 
9 

29 

2 

97 

38 

19 

26 
14 

108 

28 

65 

15 

76 

40 

33 

3 

34 

29I 

Ventes 

2,087 

-

3,296 

26,659 

4,684 

4,329 
11,647 

31,934 

26,289 

d) 
1,216 
d) 
d), 

12,752 

4,966 

2,664 

3,277 
1,865 

14,644 

d) 

8,808 

d) 

16,193 

5,385 

d) 

d) 

d) 

d) 1 

$200,000-
$499,999 

Num 
ber 0 
stores 

4 

-

2 

73 

27 

11 
35 

151 

143 

2 
3 
2 

1 

48 

13 

20 

9 
6 

38 

7 

. 29 

2 

28 

17 

9 

2 

4 

3 

Sales 

964 

-

d) 

21,543 

8,695 

2,836 
10,014 

' 48,245 

45,829 

d ) 
1,072 
d) 
d) 

13,828 

3,6 7 

d) 

d ) 
1,614 

10,918 

d) 

8,966 

CI) 

7,823 

d) 

CI) 

d) 

d) 

CI) 

$500,000 
or over— 
ouplus 

Nom
bre 
de 

maga
sins 

-

-

29 

, 23 

6 

64 

64 

-

-
6 

-
6 

1 

5 

• -

4 

-

6 

4 

2 

-
• -

-

Ventes 

-

-

135,775 

130,696 

5,079 

60,987 

60,987 

-

-
4,074 

-
d) 

d ) 

5,636 

-

4,932 

-

5,668 

d) 

d) 

-
.-

-

d 
Z 

1 

2 

3 

4 

5 

6 
7 

8 

9 

10 
11 
12 

13 

14 

15 

16 

17 
18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

Toute difference dans les additions transversales ou verticales des ventes est due k la n6cessit6 d'ajuster les chiffres k 
un millier pr6s. 
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Table 9.—Retail Merchandise Trade, by Size of Business for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO AMOUNT OP ANNUAL SALES, BY KINDS OP BUSINESS 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

(Sales are shown in thousands of dollars) 

Kind of business 

Genre de commerce 

Totals 

Number 
of 

storea 
Sales 

Less than $1,000 

Moms de $1,000 

Nom
bre 
de 

maga
sins 

Ventes 

$1,000-
$1,999 

Num
ber of 
stores 

Sales 

$2,000-
$4,999 

Nom
bre 
de 

maga
sins 

Ventea 

ONTABIO-Con.-fin 

Bestaurant group-Con.—Groupe des res
taurants-fin 

Eating places with other merchandise—Salles 
k manger et autre marchandise 

Refreshment booths and stands—Pavilions et 
kiosques de rafralchissements 

Other retail stores—Autres magasins de de
tail 

Farm implement dealers—Marchands d'instru
ments aratoires 

Farmers' aupplies—Fournitures pour fermiers.. 
Book and stationery stores—Librairies et pape

teries 
Coal and wood yards (ice dealers)—Cours k 

charbon et bois, marchands de glace— 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment 

and suppUes—Marchands de fournitures et 
outillage de bureau, magasin et ecole— 

Tobacco stores and stands — Magasins et 
comptoirs de tabac 

Liquor StoresC)—Magasins de liqueursCO - - -
Miscellaneoua kinds of business—Divers genres 

de commerce 

Second-hand group—Groupe de la mar
chandise de seconde main 

MANITOBA 
Total, all stores—Total, tous magasins.. 

Per cent of total stores and sales—Pourcen
tage de tous les magasins et de toutes 
les ventes 

Food group—dlroupe de I'alimentation 
Bakery products stores—Produits de la bou

langerie 
Candy and confectionery stores—Bonbons et 

confiseries 
Dairy products dealera—Marchands de pro

duits laitiers 
Fruit and vegetable stores—Fruits et legumes. 
Grocery stores (without fresh meat)—Epiceries 

(sans comptoir de viandes fraiches) 
Combination stores (groceries and meats) 

Epiceries et boucheries combinees 
Meat markets (including sea foods)—Bouche

ries (comprenant poisson) -. 
Other food stores—Autres magasins de denrees 

alimentaires 
Country general stores—Magasins genSraux 

de campagne 
General merchandise group—Groupe des 

marchandises generates 
Automotive group—Groupe de I'automobUe 
Motor vehicle dealers—Marchands de vehicu

les-moteur 
Accessory, tire and battery ahppa—Accessoires 

pneus et batteries 
Garages—Garages 
FilUng stations—Postes d'essence 

1,264 

614 

9,362 

647 
603 

214 

1,278 
1,720 

366 
628 

316 

1,660 

681 

7,219 

166-0 

2,248 

31 

459 

27 
44 

210 

14 

111 
1,062 

205 

27 
195 
633 

16,127 

2,765 

267,846 

7,835 
19,723 

4,270 

65,733 
49,209 
4,240 

17,019 

13,491 

21,204 
65,736 

19,388 

4,368 

210,833 

100-0 

33,864 

193 

3,413 

507 
780 

11,612 

14,635 

2,657 

109 

16,998 

61,269 
36,640 

18,924 

d) 
2,730 
7,917 

160 

368 

46 
28 

12 

47 
8 

17 
8 

1 

63 

138 

91 

338 

4-7 

123 

1 

40 

1 

67 

4 

8 

2 

14 

4 

43 

36 

61 

83 

228 

33 

17 

6 

30 d) 

d) 

60 

75 

46 

266 

d) 

d) 

d) 

24 

60 

100 

619 

59 
27 

125 

142 

121 

133 

771 

120 
18 
33 
67 

192 

206 

166 

782 

0-4 

275 

202 

1,418 

129 
77 

152 
52 
84 

110 

6 

371 

411 

204 

1,260 

303 

7 

52 

6 
2 

119 

10 

17 

3 

52 

4 

74 

d) 
74 

d) 

164 

15 

26 

4 

162 

d) 

d) 

118 

7 
9 

240 

22 

39 

2 

159 

15 
181 

46 
123 

931 

618 

4,766 

421 
249 

88 

490 
194 
269 
378 

20 

1,293 

1,368 

4,234 

2-0 

1,491 

33 

397 

d) 
31 

• 793 

70 

140 

d) 

549 

62 
665 

20 

22 
161 
403 

Any slight differences in cross or vertical addition of sales result from the necessity of adjusting the figures to the nearest 
thousand. 

C) For footnote, see page 264, 
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Tableau 9.—Commerce de detail, selon le chiffre d'affah-es, pour le Canada et les provinces. 
1941—suite 

MAGASINS RDPARTIS D'APRI;S LB MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

ne sont pas donnea afin de ne pas d6yoiler des operations 
aont inclua dans les totaux 

(Les ventes sont indiqudes en miUiers de dollars) 

Un (x) indique que lea chiffrea ne aont pas donnea afin de ne pas d6yoiler des operations individueUes, maia ces chiffres 
aont inclua dans les totaux 

$6,000-
$9,999 

' N u m 
ber of 
Btorea 

360 

102 

1,824 

165 
87 

47 

142 
160 
100 
147 

7 

666 
3 

401 

146 

1,661 

21-6 

545 

8 

142 

6 
13 

265 

53 

56 

3 

227 

19 

233 

25 

6 
49 

152 

Sales 

2,581 

668 

13,179 

1,117 
643 

330 

1,001 
1,199 

755 
1,032 

48 

4,191 
25 

2,840 

984 

11,254 

6-3 

3,947 

56 

1,009 

37 
102 

1,941 

380 

400 

21 

1,669 

127 

1,659 

183 

d) 
350 

1,074 

$10,000-
$19,999 

N o m 
bre 
de 

maga
sins 

318 

36 

1,982 

145 
117 

68 

190 
442 

75 
140 

31 

532 
4 

248 

75 

1,566 

21-7 

569 

6 

78 

4 
8 

258 

100 

53 

3 

258 

16 

268 

44 

3 
34 

127| 

Ventes 

4,438 

488 

28,273 

1,976 
1,669 

800 

2,752 
6,710 
1,037 
2,000 

446 

7,398 
62 

3,436 

1,025 

22,662 

10-5 

7,169 

70 

1,060 

58 
113 

3,613 

1,443 

710 

42 

3,696 

228 

2,973 

621 

41 
482 

1,830 

$20,000-
$29,999 

N u m 
ber 0 
stores 

96 

13 

1,165 

51 
65 

23 

174 
418 

23 
76 

6 

156 
12 

101 

26 

775 

16-7 

178 

1 

18 

5 

82 

63 

19 

-
136 

16 

136 

35 

1 
18 
75 

Sales 

2,291 

290 

26,923 

1,207 
1,635 

644 

4,217 
10,493 

659 
1,830 

149 

3,703 
307 

2,379 

599 

18,536 

8-8 

4,256 

d ) 

433 

d)" 
1,953 

1,270 

462 

-
3,121 

235 

3,099 

841 

d) 
CI) 
1,798 

$30,000-
$49,999 

N o m 
bre 
de 

maga 
ains 

66 

7 

1,035 

34 
85 

20 

188 
413 
22 
65 

24 

68 
61 

76 

17 

635 

8-8 

124 

-
10 

2 
3 

46 

47 

15 

1 

112 

11 

116 

36 

2 
13 
691 

Ventes 

2,132 

244 

39,455 

1,265 
3,315 

764 

7,330 
16,488 

836 
2,073 

933 

2,665 
2,050 

2,847 

d) 

23,963 

11 4 

4,568 

-
d) 
CI) 

118 

1,675 

1,757 

557 

d) 

4,196 

456 

4,161 

1,448 

d) 
(x) 
2,155 

$50,000-
$99,999 

Num
ber o 
atores 

25 

4 

675 

11 
72 

13 

185 
197 

11 
37 

16 

26 
78 

31 

1 

329 

4-6 

59 

-
1 

1 
4 

16 

35 

2 

-
39 

16 

62 

31 

4 

ll 

Sales 

1,664 

242 

45,712 

730 
4,816 

878 

13,062 
12,663 

744 
2,696 

1,072 

1,509 
5,612 

2,161 

d) 

22,175 

16-5 

4,680 

-
d) 

d) 
301 

Cx) 
2,466 

d) 

-
2,429 

1,092 

3,415 

2,091 

257 
499 
568 

$100,000-
$199,999 

N o m 
bre 
de 

maga 
sins 

6 

276 

7 
37 

6 

84 
18 

16 

20 

3 
76 

9 

1 

133 

1-8 

39 

-
-

_ 
1 

37 

1 

-
8 

6 

16 

12 

2 
2 

Ventes 

d) 

-

37,673 

999 
6,034 

849 

11,308 
2,158 

2,125 

2,698 

314 
10,940 

1,247 

d) 

18,599 

8-8 

d ) 

-
-

_ 

d) 

d) 

d) 

-

d) 

667 

2,231 

1,680 

d) 
d) 

$200,000-
$499,999 

Num
ber 0 
s tores 

1 

-

121 

8 

-
20 

1 

6 

9 

76 

2 

-

61 

0-7 

9 

-
-

1 

1 

7 

-
-

1 

6 

9 

8 

1 

Sales 

d) 

-

•^35,916 

2,412 

-
5,580 
d) 
1,665 

d) 

23,100 

d) 

-

14,651 

6-9 

d) 

_ 
-

d ) 

d) 

d) 
-
-

d) 

1,856 

2,779 

d) 

d) 

$500,000 
or over— 

ouplus 

Nom
bre 
de 

maga
sins 

-

39 

_ 
-
11 

3 

8 

15 

2 

-

21 

0-3 

-
_ 
-

_ 
-
-
-
-

-

6 

6 

6 

-

Ventes 

• -

34,956 

-

-
9,852 

3,269 

d) 

13,749 

d) 

-

74,372 

35-3 

-
_ 
-

: 
-
-
-
-

-

66,562 

9,592 

9,592 

o* 
Z 

1 

2 

3 

4 
6 

6 

7 
8 
9 

10 

11 

12 
13 

14 

15 

16 

17 

18 

19 

20 

21 
22 

23 

24 

26 

26 

27 

28 

29 

iO 

91 
92 
33 

Toute difference dans lea additions transversales ou verticales des ventes est due k la n6cessit6 d'ajuster Ies chififres k 
un miuier pres. 

O Pour renvoi, voir page 265. 
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Table 9.—Retail Merchandise Trade, by Size of Business for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO AMOUNT OP ANNUAL SALES, BY KINDS OP BUSINESS 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

(Sales are shown in thousands of dollars) 

Kind of business 

Genre de commerce 

Totals 

Number 
of 

stores 
Salea 

Less than $1,000 

Moins de $1,000 

Nom
bre 
de 

maga
sins 

Ventes 

$1,000-
$1,999 

Num
ber of 
stores 

Sales 

$2,000-
$4,999 

Nom
bre 
de 

maga
aina 

Ventea 

MANITOBA-Con.—suite 

Automotive group-Con.—Groupe de I'auto-
moliUe-fin 

Other automotive establishments—Autres eta
blissements de vehicules-motour 

Appatel group—Groupe du vStement— 
Men's and boys' clothing and furnishings stores 

—vetement et lingerie (honimes et garcons) 
Family clothing stores—-Vetements pour toute 

la famille 
Women's apparel and accessories stores-r-Vete-

ment de femmes et accessoires 
Shoe atores—Magasins de chaussures 

Building materials gronp—Groupe des ma
teriaux de construction .> 

Hardware atores—QuincaiUeries 
Lumber and building material dealers—Mar

chands de bois d'oeuvre et materiaux de 
construction 

Other building materials—Autres materiaux de 
construction 

F u r n i t u r e — h o u s e h o l d — r a d i o group— 
Groupe des meubles, articles de menage 
ct radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Mar

chands d'appareils de menage ou de radio. 
Other home furnishings and appliance storea— 

Autres magasins d'appareils et fournitures 
de maison 

Bestaurant group—Groupe des restaurants 
Restaurants, cafeterias and eating places—Res

taurants, cafeterias et salles k manger 
Eating places with other merchandise—Salles 

k manger et autres marchandises 
Refreshment booths and stands—Pavilions et 

kiosques de rafralchissements 

20 

31 

Otber retail stores—Autres magasins de de
tail 

Farm implement dealers—Marchands d'instru
ments aratoires 

Farmers' supplies—Fournitures pour fermiera.. 
Book and stationery stores—Librairies et pape

teries 
Coal and wood yards (ice dealers)—Cours k 

charbon et bois, marchands de glace— 
Drug atores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment 

and supplies—Marchands de fournitures et 
outillage de bureau, magasin et ecole— 

Tobacco stores and' stands — Magasins et 
comptoirs de tabac 

Liquor etoresC)—Magasins de liqueura(0... 
Miscellaneous kinds of business—Divers genres 

de commerce 

Second-hand group—Groupe de la mar
cbandlse de seconde main 

457 

147 

72 

206 
33 

366 
183 

140 

33 

136 
37 

81 

12 

.666 

232 

233 

41 

1,221 

251 
69 

20 

182 
251 
29 
76 

107 
12 

191 

128 

d) 
11,225 

2,894 

2,590 

4,248 
1,493 

11,832 
4,196 

7,177 

•' 458 

4,291 
1,123 

2,936 

232 

7,992 

4,466 

3,364 

172 

31,839 

3,199 
1,687 

618 

6,250 
6,211 

422 
2,200 

1,474 

1,327 
6,642 

70 

d) 
Cx)' 

d) 

CI) 

d) 

CI) 

d) 

11 

d ) 

d ) 

CI) 

46 

d) 
1 

d) 
CI)" 

d) 

16 

12 

47 

d) 
d) 

d) 

d ) 

21 
d) 

d) 

d) 
27 

d) 

d) 

196 

281 

100 

36 

134 
10 

127 

13 

26 

72 
31 

d) 

d) 

360 

120 

136 

46 

641 

153 
39 

18 

64 
17 
62 

30 

67 

113 

l ie 

Any alight differences in cross or vertical addition of sales 
thousand. 

(I) For footnote, see page 264. ' ' 

1,066 16 8 

reault from the necessity of adjusting the figures to the nearest 
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Tableau 9.—Commerce de detail, selon le chiffre d'affaires, pour le Canada et Ies provinces, 
1941—suite 

MAGASINS RDPARTIS D'APRJ:S LE MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individueUes, mais ces ohiffres 
sont inclus dans les totaux 

(Les ventes sont indiqufees en milliers de dollars) 

$5,000-
$9,999 

$10,000-
$19,999 

$20,000-
$29,999 

$30,000-
$49,999 

$60,000-
$99,999 

$100,000-
$199,999 

$200,000-
$499,999 

$600,000 
or over— 
ouplus 

Num
ber of 
atores 

Sales 

Nom
bre 
de 

maga
sins 

Ventes 
Num
ber of 
stores 

Sales 

Nom
bre 
de Ventes 

Num
ber of 
stores 

Sales 

Nom
bre 
de 

maga-
Ventes 

Num
ber of 
stores 

Nom-
brb 
de 

maga-
Ventea 

22 

13 

2 

117 

49 

61 

7 

252 

67 
20 

3 

36 
36 

8 
20 

4 

36 

29 

d) 

470 

157 

d ) 

242 
CI) 

472 

299 

131 

42 

91 

CI) 

69 

CI) 

844 

' 361 

431 

62 

1,812 

472 
133 

d) 

239 
277 

68 
147 

31 

268 

179 

15 

2 

111 

51 

59 

1 

.245 

48 

1,187 

325 

196 

566 
101 

1,358 

730 

619 

109 

215 

CI) 

97 

d) 

1,568 

• 766 

d) 

CI) 

3,436 

651 
128 

373 
969 
133 
137 

d) 

380 

653 

293 

13 

3 

7 

3 

64 

37 

27 

132 

21 
6 

10 

CI) 

1,458 

481 

285 

621 
71 

1,302 

708 

d) 

d) 

293 

69 

165 

837 

656 

3,128 

482 
113 

288 

1,216 

245 

d) 

9 

d) 

59 

151 

20 

1 

48 

26 

21 

1 

127 

16 
6 

1,782 

347 

213 

944 
• 279 

1,636 

d) 

786 

d) 

426 

d) 

246 

d) 

1,793 

973 

d) 

d) 

4,855 

679 
174 

116 

890 
1,96 
d) 
d) 

d) 

360 

615 

198 

2 ,9U 

818 

912 

630 
560 

1,871 

d) 

1,244 

d) 

1,123 

d) 

708 

d) 

1,392 

1,041 

361 

3,863 

310 

d) 

1,116 
940 

d) 
358 

296 

166 

437 

- 12 

3 

1 

5 
3 

18 

1 

16 

1 

4 

2 

413 

d) 

644 
Cx) 

2,514 

d) 

d) 

d) 

448 

d) 

d) 

d) 

d) 

d) 

3,989 

d) 
649 

836 
769 

d)' 

942 

d) 

1,436 

d ) I 

d ) 

d) 

d) 

d) 

1,694 

d) 

d) 

d) 

d) 

3,337 

d)-

d) 

d) ' 

947 

473 

d) 
d) 

d) 

6,605 

d) 

( I ) " 

4,183 

- 31 

Toute difference dans les additions transversales ou verticalea des ventes est due k la neeessite d'ajuster les cliiffres & 
un millier prds. 

(') Pour renvoi, voir page 265. 
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Table 9.—Ketail Merchandise Trade, by Size of Business for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO AMOUNT OP ANNUAL SALES, BY KINDS OF BUSINESS 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
^ in the totals 

(Sales are shown in thousands of dollars) 

Kind of business 

Genre de commerce 

Totals 

Number 
of 

stores 
Sales 

Less than $1,000 

Moins de $1,000 

Nom
bre 
de 

maga
sins 

Ventes 

$1,000-
$1,999 

Num
ber of 
stores 

Sales 

$2,000-
$4,999 

Nom
bre 
de 

maga
aina 

Ventes 

SASKATCHEWAN 

Total, ail stores—Total, tous magasins. 

Per cent of total stores and sales—Pourcen^ 
tage de tous ies magasins et de toutes 
les ventes 

Food group—Groupe de I'ailmentatlon 

Bakery products storea—Produits de la bou
langerie 

Candy and confectionery stores—Bonbons et 
confiseries 

Dairy products dealers—Marchands de pro
duits laitiers 

Fruit and vegetable stores—Fruits et legumes. 
Grocery stores (without fresh meat)—Epiceries 

(sans comptoir de viandes fraiches) 
Combination stores (groceries and meats)— 

Epiceries et boucheries combinees 
Meat markets (including sea foods)—Bouche

ries (comprenant poisson) 
Other food stores—Autres magasins de denrees 

alimentaires 

Country general stores—Magasins generaux 
de campagne 

General merchandise group—Groupe des 
marchandises generates 

Automotive group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de vehicu
les-motour 

Accessory, tire and battery shops—Acceaaoirea, 
pneus et batteries 

Garages—Garages 
Filling stations—Postes d'essence 
Other automotive estabUshments—Autres eta

blissements de vehicules-motour 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores 
—Vetoment et lingerie (hommes et gargons) 

Family clothing stores—V6toments pour toute 
la famiUe 

Women's apparel and accessories stores—Vete
ment de femmes et accessoires 

Shoe stores—Magasins de chaussures 

BuUding materials group—Groupe des ma-
tion terlaui de constructu 

Hardware stores—QuincaiUeries 
Lumber and building .material dealers—Mar

chands de bois d'ceuvre et materiaux de 
construction 

Other building materials—Autres materiaux de 
construction 

29 F u r n i t u r e — h o u s e h o l d - r a d i o group— 
Groupe des meubles, articles de menage 
et radio 

30 Furniture stores—Magasins de meubles. 

10,0 

100-0 

2,244 

18 

622 

13 
12 

1,144 

170 

359 

6 

1,929 

126 

1,619 

418 

46 
382 
772 

2 

367 

130 

61 

144 
32 

468 

477 

37 

159 

186,886 581 

6-8 

326 

6-2 7-6 

1,074 

6-6 

1,875 

18-6 

26,562 

83 

3,011 

145 

240 

12,361 

7,423 

3,223 

27 

32,696 

22,649 

37,138 

26,095 

d) 
3,685 
7,003 

d) 
11,060 

2,448 

6,061 

2,698 
894 

16,837 

7,242 

9,251 

344 

187 

6 

58 

1 

92 

2 

28 

79 

107 

4 

33 

d) 

66 

d) 

''I 
d) 

222 

1 

60 

6 

118 

7 

30 

1 

114 

315 

d) 

d) 

170 

10 

42 

d) 

161 

161 

d) 

d) 

7 

178 

1 

2 

276 

20 

93 

2 

211 

12 

315 

96 
192 

124 

6,265 

3-4 

1,914 

21 

600 

''I 
d) 

905 

71 

303 

d) 

764 

41 

1,040 

72 

d) 
298 
646 

d ) 

106 

85 

26 

420 

218 

171 

32 

Any slight differences in cross or vertical addition of sales 
thousand. 

2,877 23 11 27 39 26 74 

1,182 1 (x) 3 (x) 6 16 

result from the necessity of adjusting the figures to the nearest 
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Tableau 9.—Commerce de d€tail, selon le chiffre d'affaires, pour le Canada et les provinces, 
1941—suite 

MAOASINS RDPARTIS D'APRES LE MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux 

(Les ventes sont indiqufees en milliers de dollars) 

$5,000-
$9,999 

N u m 
ber of 
stores 

0 

2,439 

24-2 

654 

3 

147 

2 
6 

267 

19 

107 

3 

442 

15 

469 

61 

6 
104 
248 

-
64 

24 

6 

23 
1 

271 

120 

143 

8 

22 

3 

• Sales 

17,464 

9-3 

3,862 

d) 
1,029 

CI) 
46 

1,852 

130 

766 

20 

3,266 

161 

2,891 

376 

46 
746 

1,726 

-
396 

176 

d) 
165 

CI) 

1,994 

864 

1,074 

67 

143 

23 

$10,000-
$19,999 

Nom
bre 
de 

maga
sins 

2,218 

22-0 

392 

-
61 

2 
1 

223 

44 

61 

-

618 

17 

291 

82 

9 
67 

133 

-
66 

20 

10 

29 
7 

312 

144 

166 

2 

18 

7 

Ventes 

30,832 

1 6 4 

5,338 

-
787 

CI) 
d ) 

3,084 

608 

806 

-

8,733 

225 

4,042 

1,242 

124 
900 

1,776 

-
954 

282 

166 

412 
104 

4,305 

1,964 

CI) 

d) 

267 

CI) 

$20,000-
$29,999 

N u m 
ber of 
s tores 

985 

9-8 

145 

-
15 

1 
1 

87 

21 

20 

-

312 

11 

172 

75 

2 
26 
69 

-
41 

16 

7 

10 
8 

103 

53 

46 

6 

11 

3 

Sales 

23,545 

12-6 

3,492 

-
d) 

d) 
d) 
2,117 

d) 
499 

-

7 ,U5 

276 

4,082 

1,801 

d) 
d) 
1,629 

-
1,029 

411 

177 

239 
202 

2,466 

1,266 

1,075 

125 

CI) 

d) 

$30,000-
$49,999 

Nom
bre 
de 

maga
sins 

666 

6-6 

91 

1 

2 

• 1 

63 

16 

18 

-

161 

12 

112 

71 

1 
16 
23 

1 

43 

11 

11 

16 
6 

58 

33 

24 

1 

16 

8 

Ventes 

25,666 

13 4 

3,379 

d) 

CI) 

d)" 
1,905 

619 

d) 
-

6,132 

d) 
4,181 

2,712 

d) 
d) 
Cx) 

(X) 

1,662 

449 

417 

572 
223 

2,164 

1,244 

d) 

d) 

CI) 

306 

$50,000-
$99,999 

N u m 
ber of 
s tores 

376 

3-7 

42 

-
1 

1 

22 

16 

2 

-

73 

21 

73 

59 

2 
7 
6 

-
32 

7 

6 

16 
5 

36 

16 

19 

1 

12 

3 

Sales 

24,888 

13 3 

2,775 

-. 
d) 

d) 

1,299 

d) 

d) 

-

4,549 

1,690 

5,101 

4,292 

d) 
d) 
d) 

-
2,147 

457 

363 

993 
344 

2,565 

1,191 

d) 
d) 

821 

203 

$100,000-
$199,999 

Nom
bre 
de 

maga
sins 

130 

1-3 

27 

-
-

1 

5 

21 

-
-

11 

13 

32 

32 

: 

-
• 8 

2 

5 

1 

15 

3 

12 

-

3 

2 

Ventes 

17,686 

9-5 

3,632 

-
-

d)" 

d) 

d) 

-
-

d) 

1,973 

4,352 

4,352 

-

-
1,178 

Ci) 

691 

d) 

2,172 

467 

1,705 

-

d) 

d) 

$200,000-
$499,999 

N u m 
ber of 
s tores 

48 

0-5 

4 

-
-
-

1 

3 

-
-

2 

6 

16 

16 

-

-
6 

1 

4 

-

3 

-

3 

-

1 

1 

Sales 

13,811 

7-3 

CI) 

-
-

_ 
d) 

d) 

-
-

d) 

CI) 

5,176 

5,176 

: 

-
d) 

d) 

d) 

-

693 

-

693 

-

d) 
d) 

$500,000 
or over— 
ou plus 

N o m 
bre 
de 

maga
sins 

17 

0-2 

1 

-
-

_ 
-

1 

-
-

-

7 

6 

6 

-

-
1 

-
1 

-

-
-

-
-

_ 
-

Ventea 

25,946 

13-8 

d) 

-
-
-

-
d)' 

-
-

-

d) 
6,666 

6,066 

-

-
d) 

-
d) 

-

-
-

-
-

_ 
-

d 
Z 

1 

2 

3 

4 

6 

6 
7 

8 

9 

10 

11 

12 

13 

14 

15 

16 
17 
18 

19 

20 

21 

22 

23 
24 

26 

26 

27 

28 

29 

30 

Toute difference dans les additions transversales ou verticales des ventes est due k la n6cessit6 d'ajuster les chififres k 
un millier pr^ . 
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Table 9.—Retail Mercbandise Trade, by Size of Business for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL SALES, BY KINDS OF BUSINESS 

are withheld to avoid disclosing individual opera 
in the totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

Kind of business 

Genre de commerce 

Totala 

Number 
of 

stores 

Less than $1,000 

Moms de $1,000 

Nom
bre 
de 

maga
sins 

Ventes 

$1,000-
$1,999 

Num
ber of 
stores 

Sales 

$2,000-
$4,999 

Nom
bre 
de 

maga
sins 

Ventea 

SASKATCHEWAN-Con.—fin 

Furniture—household—radio group-Con.— 
< Groupe des meubles, articles dc menage 
ct radio-fin 

Household appliance or radio dealers—Mar
chands d'appareils de menage ou de radio.. 

Other home furnishings and appliance storea— 
Autres magasins d'appareils et fournitures 
de maison 

Bestaurant gronp—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafeterias et salles k manger 

Eating places with other merchandise—SaUes k 
manger et autres marchandises 

Refreshment booths and stands—Pavilions et 
kiosques de rafralchissements 

Other retail storcs—Autres magasins de de
tail 

10 

20 

Farm implement dealers—Marchands d'instru
ments aratoires 

Farmers' supplies—Fournitures pour fermiers. 
Book and stationery atores—Librairies et pape

teries 
Coal and wood yards (ice dealers)—Cours k 

charbon et bois, marchands de glace— 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment 

and supplies—Marchands de fournitures et 
outillage de bureau, magasin et ecole— 

Tobacco stores and stands — Magasins et 
comptoirs de tabac 

Liquor storesCO—Magasins de liqueursCO 
Miscellaneous kinds of business—Divers genres 

de commerce 

Second-hand gronp—Groupe de la mar
chandise de seconde main 

ALBERTA 

Total, all stores—Total, tous magasins. 

Per cent of total stores and sales—Pourcen
tage de tous les magasins et de toutes 
les ventes 

Food group—Groupe de ralimentation 

Bakery products atores—Produits de la bou
langerie 

Candy and confectionery stores—Bonbons et 
confiseries 

Dairy products dealers—Marchands de pro
duits laitiers '. 

Fruit and vegetable atores—Fruits et legumes 
Grocery stores (without fresh meat)—Epiceries 

(sans comptoir de viandes fraiches) 
Combination atores (groceries and meats) 

Epiceries et boucheries combinees 

523 

223 

273 

27 

2,027 

734 
107 

201 
361 
21 
95 

104 
164 

112 

9,222 

106-0 

2,329 

32 

477 

45 
66 

1,112 

201 

1,622 

74 

6,847 

3,331 

3,469 

48 

29,733 

8,129 
1,737 

402 

3,, 
5,040 

.286 
1,302 

935 
6,167 

1,558 

613 

221,671 

100-6 

1 

36 

13 

12 

11 

149 

d) 

d) 

d) 

d) 

d) 

7 

34 

15 

454 

4-9 

d) 

3 

20 

7 

286 

0-1 

23 

1 

38 

16 

16 

7 

202 

89 
17 

2 

25 
11 
1 

11 

37 

21 

668 

6-2 

33 

d) 

67 

26 

22 

11 

276 

119 
22 

d) 

d) 

18 

62 

29 

866 

6-4 

20 

112 

52 

62 

401 

170 
19 

25 
16 

61 

34 

1,564 

16-9 

35,313 

184 

3,231 

270 
881 

16,917 

9,276 

134 

6 

46 

6 

66 

4 

106 

3 

29 

4 

68 

186 

4 

68 

9 
1 

91 

262 

5 

80 

13 
d) 

124 

d) 

462 

13 

131 

12 
17 

214 

16 

68 

388 

187 

177 

24 

1,335 

566 
71 

119 
189 

d) 
72 

d) 

d) 
77 

153 

167 

5,183 

2-3 

1,536 

45 

429 

35 

CI) 

696 

63 
Any slight differencea in cross or vertical addition of sales result from the necessity of adjusting the figures to the nearest 

thousand. 
C) l̂ 'or footnote, see page 264. 
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Tableau 9.—Commerce de detail, selon le chiffre d'affaires, pour le Canada et les provinces, 
1941—suite 

MAGASINS R^PAR'HS D'APRES LE MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individuelles. mais ces chiffres 
sont inclus dans les totaux .i 

(Les ventes sont indiquSes en milliers de dollars) 

$5,000-
$9,999 

Num
ber of 
stores 

- 15 

4 

131 

- 51 

79 

1 

518 

184 
14 

1 

30 
109 

5 
26 

1 

29 
82 

38 

23 

1,938 

21-0 

546 

6 

140 

8 
17 

234 

26 

Sales 

94 

27 

961 

'376 

d) 

d) 

3,687 

l,-300 
99 

d) 

217 
795 

d) 
168 

d) 
209 
605 

264 

162 

14,687 

6-4 

3,889 

29 

986 

68 
110 

1,658 

191 

$10,000-
$19,999 

Nom
bre' 
de 

maga
sins 

10 

1 

103 

40 

63 

335 

127 
20 

5 

36 
94 
6 

12 

6 

17 
28 

36 

16 

2,169 

22-9 

516 

3 

82 

8 
15 

249 

54 

Ventes 

140 

d) 
1,412 

543 

869 

5,351 

1,703 
284 

80 

522 
1,334 

77 
166 

67 

229 
372 

527 

206 

29,878 

13-5 

7,244 

d) 
1,162 

d) 
196 

3,630 

734 

$20,000-
$29,999 

Num
ber ol 
storea 

8 

-
40 

17 

23 

148 

50 
9 

2 

16 
32 
2 

12 

2 

'8 
5 

10 

2 

1,653 

11-4 

216 

1 

17 

2 
9 

116 

29 

Salea 

d) 

-
948 

381 

567 

3,521 

1,176 
208 

d) 

376 
784 

d) 
289 

d) 
168 
133 

248 

d) 

25,220 

11-4 

5,177 

d) 

378 

d) 
220 

2,754 

701 

$30,000-
$49,999 

Nom
bre 
de 

maga-
ains 

7 

1 

40 

19 

21 

133 

41 
6 

3 

17 
32 
2 
8 

4 

7 
6 

7 

-

892 

8-7 

149 

1 

3 

6 

86 

21 

Ventea 

290 

d) 
1,524 

764 

760 

4,899 

1,666 
210 

99 

662 
1,109 
d) 

309 

163 

230 
244 

CI) 

-

30,696 

13-8 

5,716 

d) 

CI) 

240 

3,302 

782 

$60,000-
$99,999 

Num
ber of 
stores 

9 

-
21 

13 

8 

59 

14 
8 

2 

8 
8 
1 
1 

3 

13 

.1 

1 

473 

5-1 

96 

-
1 

1 

.54 

31 

Sales 

619 

-
( I ) 

d) 

d) 

3,971 

877 
d) 
CI) 

661 
d) 
CI) 
d) 

194 

892 

d) 

d) 

32,614 

14-6 

6,395 

-
CI) 

d)" 

d) 
2,319 

$100,000-
$199,999 

Nom
bre 
de 

maga
sins 

1 

-
2 

2 

-

19 

2 

-
7 
2 

2 

1 

6 

-

-

176 

1-9 

16 

-
-

-
3 

12 

Ventes 

d) 

-
d) 

d) 

-

2,457 

d) 

-
d) 
d) 

d) 

d) 

758 

-
"" _ 

24,636 

11-2 

d) 

-
-
-

d) 

1,648 

$200,000-
$499,999 

Num
ber of 
storea 

-
-

-
-

11 

2 
1 

-
1 

-

7 

-

-

65 

6-7 

8 

-
-
-

-
8 

Sales 

-
-

-
-

d) 

d) . 
d) 

-
d) 

-

1,969 

-

-

19,751 

8-9 

2,280 

-
-
-

-
2,280 

$500,000 
or over— 
ou plus 

Nom
bre 
de 

maga
sins 

-
-

-
-

2 

_ 
-

-

-

2 

-

-

36 

0-3 

1 

-
-

_ 
-

1 

Ventes 

-
-

-
-

d) 

-

-

-

-

d ) " 

-

-

38,709 

17-5 

d) 

-
-
-

-
d) 

d 
Z 

1 

2 

3 

4 

5 

6 

7 

8 
9 

10 

11 
12 
13 
14 

15 

16 
17 

18 

19 

20 

21 

22 

23 

24 

25 
26 

27 

28 

Toute difference dans les additions transversales ou verticales des ventes est due k la nScessitS d'ajuster Ies chififres k 
un millier pr6s. 

C) Pour renvoi, voir page 266. 
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Table 9.—Betail Merchandise Trade, by Size of Business for Canada and the Provinces, 
1941—Con. 

STORES G R O U P E D ACCORDING TO A M O U N T OP A N N U A L SALES, BY K I N D S OP B U S I N E S S 

are withheld to avoid disclosing individual opera 
in the totals 

(Sales are shown in thousands ot dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

Food group-Con. 
tion-fin 

Meat markets (including sea foods)—Bouche-
cheries (comprenant poisson) .̂  

Other food stores—Autres magasins de denrees 
alimentaires 

Country general stores—Magasins genfraui 
de campagne 

10 

20 

23 

Kind of business 

Genre de commerce 

ALBERTA-Con.—suito 

-Groupe de I'allmenta-

General merchandise group—Groupe des 
marchandises genSrales 

Automotive gronp—Groupe de I'automobile 
Motor vehicle dealers—Marchands de vehicu

les-moteur 
Accessory, tire and battery shops—AccessoireS: 

pneus et battoriea 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive'establishments—Autres eta

blissements de vehicules-moteur 
Apparel group—Groupe du vStement 
Men's and boys' clothing and furnishings stores 

—vetement et lingerie (hommes et gargona) 
Family clothing atores—Vetements pour toute 

la famille '. 
Women's apparel and accessories stores—Vete

ment de femmes et accessoires 
Shoe stores—Magasins de chaussures 
Building materials gronp—Groupe des ma

teriaux de construction 
Hardware stores—QuincaiUeries 
Lumber and building material dealers—Mar

chands de boia d'ceuvre et materiaux de 
construction 

Other building materials—Autres materiaux de 
construction 

Furniture—household—radio group— 
Groupe des meubles, articles dc menage 
et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealera—Mar

chands d'appareils de menage ou de radio 
Other home furnishings and appliance atorea-

Autrea magasins d'appareils et fournitures 
de maison 

Bestaurant group—Groupe des restaurants 
Restaurants, cafeterias and eating places—Res

taurants, cafeterias et salles k manger 
Eating places with other merchandise—Salles k 

manger et autres marchandises 
Refreshment booths and stands—PaviUons et 

kiosques de rafralchissements 
Other retail stores—Autres magasins de de

taU 
Farm implement dealers—Marchands d'instru

ments aratoires 
Farmers' supplies—Fournitures pour fermiers.. 
Book and stationery stores—Librairies et pape

teries 

Totals 

Number 
of 

storea 

387 

1,377 

135 

1,497 

347 

44 
343 
760 

3 
540 

216 

76 

206 
43 

693 
344 

287 

62 

189 
76 

17 
733 

396 

323 

14 

•487 
60 

Sales 

18 

Any slight differences in cross or vertical addition of sales 
thousand. 

5,491 

63 

27,217 

29,336 

46,618 

31,735 

817 
4,678 
9,318 

70 
13,271 

4,046 

3,200 

4,502 
1,524 

18,029 
7,790 

9,211 

1,028 

5,915 
3,528 

2,118 

10,449 

8,865 

3,661 

24 

34,069 

8,007 
1,402 

661 

Less than $1,000 

Moins de $1,000 

Nom
bre 
de 

maga
sins 

Ventes 

d ) 

d ) 

d ) 

28 

d) 
d ) 

d ) 

d ) 

d ) 

d ) 

CI) 

d) 

d) 

49 

ll d ) 

$1,000-
$1,999 

Num
ber of 
storea 

116 

33 

Sales 

33 

d) 

CI) 

CI) 

d) 

82 

CI) 

CI) 

d) 

d) 
d) 

167 

67 

2 Cx) 

$2,000-
.$4,999 

Nom
bre 
de 

maga
sins 

58 

1 

165 

14 

255 

74 
161 

1 
•87 

42 

4 

18 

1 
162 

72 

86 

4 

272 

67 
11 

Ventes 

205 

d ) 

557 

42 

830 

40 

d) 
236 
626 

d ) 
289 

131 

32 

104 
22 

245 

97 

61 

73 

d) 

66 

d) 
660 

246 

296 

931 

232 
42 

reault from the necessity of adjusting the figures to the nearest 
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Tableau 9.—Commerce de detail, selon le chiffre d'affaires, pour le Canada et les provinces, 
1941—suite 

MAGASINS RDPARTIS D'APRJIS LE MONTANT DES •VENTES ANNUELLES, PAR GENRES DE COMMERCE 

ne sont pas donnes afin de ne pas d6voUer des operations i 
.sont inclus dans les totaux 

(Les ventes sont indiqudes en milliers d e dollars) 

Un (x) indique que les chiffres ne sont pas donnea afin de ne pas d6voUer dea operations individueUes, mais ces chiffres 
.sont inclus dans les totaux 

$5,000-
$9,999 

$10,000-
$19,999 

$20,000-
$29,999 

$30,000-
$49,999 

$50,000-
$99,999 

$100,000-
$199,999 

$200,000-
$499,999 

$600,000 
or over— 
ouplus 

Num
ber of 
stores 

Sales 

Nom
bre 
de 

maga
sins 

Ventea 
Num
ber of 
atores 

Nom
bre 
de 

maga
sins 

Ventes 
Num
ber of 
stores 

Sales 

Nom
bre 
de 

maga
sins 

Ventes 
Num
ber of 
stores 

Nom
bre 
de 

maga
sins 

Ventes 

-114 

293 

14 

306 

22 

87 
187 

834 

22 

2,260 

167 

2,188 

180 

65 
627 

1,316 

727 

306 

87 

39 
4 

114 
69 

39 

16 

34 

10 

21 

3 
176 

77 

98 

1 

333 

121 
7 

3 

307 
28 

856 
451 

289 

116 

247 
71 

156 

20 
1,285 

666 

d) 
d) 

2,363 

840 
61 

24 

103 

1 

362 

26 

342 

97 
182 

212 
110 

165 

361 

112 

1,460 

d) 

5,134 

277 

4,802 

761 

d) 
1,3 
2,550 

d) 
1,382 

672 

282 

461 
66 

3,046 
1,693 

1,305 

148 

417 
226 

113 

80 
2,312 

1,399 

913 

6,111 

1,634 
117 

d) 

42 

1 

187 

16 

185 

53 

1 
31 

100 

112 
64 

19 

186 

1,028 

d ) 

4,524 

407 

4,261 

1,264 

d) 
CI) 
2,264 

1,426 

494 

242 

471 
218 

2,766 
1,616 

106 

478 
,216 

d) 

d) 
1,706 

1,163 

643 

4,436 

1,466 
122 

d) 

156 

19 

148 

.78 

121 

1,252 

6,686 

719 

6,741 

3,099 

d) 
729 

1,741 

d) 
2,628 

741 

612 

866 
310 

3,170 
1,697 

1,343 

131 

d) 
d) 

412 

d) 
1,466 

863 

542 

4,655 

1,622 
606 

d) 

631 

5,014 

1,046 

5,391 

3,777 

d) 
d) 

848 

2,887 

1,228 

287 

1,172 
199 

2,552 
968 

226 

d) 
d) 

615 

d) 
2,366 

d) 
d) 

4,989 

1,212 

d) 
d) 

23 

d) 

d) 

1,663 

7,111 

6,760 

d) 
Ci) 

2,633 

d) 
CI) 

d) 

401 

2,763 

d) 
2,152 

d) 

1,117 

d) 

d) 

752 

d) 
d) 

3,336 

Cx) 

d) 
d) 

d) 

3,645 

4,987 

d) 

d)" 

d) 

d) 
d) 
d) 
d) 

d) 
d) 

d) 

1,467 

d) 
d) 

CI) 

d) 

21,451 

11,196 

11,196 

d) 

d) 

d) 

d) 

CiJ 

31 

Toute difference dans les additions transversales ou verticales des ventes eat due k la neceaaite d'ajuster Ies chiffres k 
un miUier pres. 

97404—19§ 
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Table 9.—BetaU Mercbandise Trade, by Size of Business for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO A M O U N T OF A N N U A L SALES, BY K I N D S OP B U S I N E S S 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

(Sales are shown in thousands of dollars) 

Kind of business 

Genre de commerce 

Totals 

Number 
of 

atores 

Less than $1,000 

Moins de $1,000 

Nom
bre 
de 

maga
sins 

Ventes 

$1,000-
$1,999 

Num
ber of 
stores 

Sales 

$2,000-
$4,999 

Nom
bre 
de 

maga
sins 

Ventea 

ALBEETA-Con.—fin 

Other retail stores-Con.—Autres magasins 
de detali-fin 

Coal and wood yards (ice dealers)—Cours k 
charbon et bois, marchands de glace— 

Drug stores—Pharmacies 
Florists—Fleuristes 
JeweUery stores—Bijouteries 
Ofiice, store and school furniture, equipment 

and supplies—Marchands de fournitures et 
outillage de bureau, magasin et ecole— 

Tobacco stores and stands — Magasins et 
comptoirs de tabac 

Liquor stores(i)—Magasins de liqueurs(i)... 
Miscellaneous kinds ol business—Divers genres 

de commerce 
Second-hand group—Groupe de la mar 

chandise de seconde main 

BBITISH COLUMBIA 

COLOMBIE BRITANNIQUE 
Total, all stores—Total, tous magasins. 

Per cent of total stores and sales—Pourcen
tage de tous les magasins et de toutes 
les ventes 

Food group—Groupe de ralimentation 
Bakery products stores—Produits de la bou 

langerie 
Candy and confectionery stores—Bonbons et 

confiseries 
Dairy products dealers—Marchands de pro

duits laitiers 
Fruit and vegetable stores—Fruits et legumes. 
Grocery stores (without fresh meat)—Epiceries 

(sana comptoir de viandes fraiches) 
Combination stores (groceries and meats)— 

Epiceries et boucheries combinees 
Meat markets (including sea foods)—Bouche

ries (comprenant poisson) 
Other food stores—Autres magasins de denrees 

alimentaires 
Country general stores—Magasins generaux 

de campagne 
General merchandise group—Groupe des 

marchandises generales 
Department stores and mail order houses or 

offices—Magasins k rayons et maisons ou 
bureaux de vente par correspondance 

General merchandise and dry goods stores-
Magasins de marchandises generales et 
seches 

Variety stores—Bazars 
Automotive group—Groupe de I'automobUe 
Motor vehicle dealers—Marchanda de vehicu

les-moteur _.... 
Accessory, tire and battery shops—Accessoires, 

pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres eta

blissements de vehicules-moteur 

117 
309 
24 
97 

28 

151 
40 

257 

141 

11,263 

100-0 

3,818 

161 

852 

98 
240 

255 

491 

71 

728 

206 

127 
48 

1,366 

207 

40 
290 
806 

23 

1,642 
6,855 

603 
1,895 

1,014 

1,676 
9,049 

2,475 

861 

309,573 

100-0 

d) 
d) 

d) 

269 

0-1 

665 

5-9 

d) 

d) 

943 

0-3 

2,047 

18-2 

69,472 

1,303 

6,066 

2,984 
3,245 

26,098 

19,249 

9,721 

806 

16,057 

53,546 

44,379 

4,568 
4,699 

53,946 

35,382 

1,616 
6,702 

11,115 

225 

129 

d) 

d) 
d) 

35 

CI) 

d) 

16 

6 

6 

36 

3 
6 

27 

-

d) 

d) 

d) 

19 

1 
3 

16 

-

199 

12 

88 

3 

7 

79 

1 
. 6 

4 

33 

11 

274 

17 

126 

d) 
10 

105 

d) 

d) 

d) 

d) 

666 

40 

238 

15 
40 

274 

33 

21 

102 

32 

24 

181 

4 
36 

132 

•108 
82 

d) 
83 

CI) 

137 

260 

136 

6,807 

2-2 

2,240 

136 

795 

49 
141 

920 

18 

113 

69 

326 

105 

77 
27 

610 

d) 
16 

116 
454 

d) 

Any slight differences in cross or vertical addition of sales result from the necessity of adjusting the figures to the nearest 
thousand. 

C) For footnote, see page 264. 
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Tableau 9.—Commerce de detail, selon le chiffre d'affaires, pour le Canada et les provinces, 
1941—suite 

MAGASINS R^IPARTIS D'APRES LE MONTANT DES VENTES ANNUELLES, PAR GENRES DE COMMERCE 

Un (x) indique.que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individueUes, mais ces chiffres 
sont inclus dans les totaux 

(Les ventes sont indiqufees en milliers de dollars) 

$6,000-
$9,999 

N u m 
ber of 
stores 

15 
69 
4 

21 

3 

42 

48 

26 

2,419 

21-6 

973 

49 

264 

24 
68 

•431 

27 

92 

18 

142 

30 

-

26 
4 

249 

4 

6 
52 

178 

9 

Sales 

97 
601 
27 

143 

26 

294 

360 

177 

17,380 

5-6 

6,971 

354 

.1,869 

179 
604 

3,077 

191 

668 

130 

1,043 

213 

-

183 
30 

1,864 

29 

46 
377 

1,292 

60 

$10,000-
$19,999 

Nom
bre 
de 

maga
sins 

18 
103 

6 
18 

5 

35 
2 

61 

11 

2,447 

21-7 

919 

40 

156 

28 
60 

405 

33 

182 

16 

184 

18 

1 

12 
6 

355 

25 

7 
• 78 

241 

4 

Ventes 

242 
1,493 

95 
232 

71 

609 

d) 
767 

153 

34,593 

11 2 

12,847 

540 

'2,026 

376 
857 

6,691 

480 

2,670 

209 

2,584 

276 

d) 

177 
d) 
5,041 

340 

100 
1,183 
3,362 

56 

$20,000-
$29,999 

N u m 
ber of 
s tores 

12 
61 
2 

10 

5 

9 
1 

18 

4 

1,215 

10-8 

409 

4 

37 

6 
41 

191 

30 

96 

6 

99 

17 

-• 

13 
4 

181 

9 

3 
57 

108 

4 

Sales 

280 
1,451 

d) 
230 

136 

203 
d) 

468 

106 

29,249 

9-4 

9,753 

d ) 

835 

151 
977 

4,607 

726 

2,239 

d) 

2,411 

388 

-

299 
89 

4,327 

206 

d) 
1,381 
2,575 

d) 

$3O,O0O-
$49,999 

Nom
bre 
de 

maga ; 
sins 

3 
31 
5 
6 

2 

6 
6 

7 

4 

968 

8-6 

295 

4 

7 

9 
17 

153 

47 

54 

4 

82 

24 

6 

14 
5 

132 

32 

2 
35 
63 

-

Ventes 

110 
1,176 

204 
250 

d) 
223 
230 

261 

CI) 

36,669 

11-9 

11,269 

CI) 

d) 
341 
634 

5,895 

1,815 

2,007 

153 

3,028 

936 

217 

512 
208 

4,889 

1,267 

d) 
1,247 

d) 
-

$50,000-
$99,999 

N u m 
ber of 
s torea 

4 
9 

3 

10 

3 
13 

6 

2 

625 

5-6 

141 

-
2 

6 
2 

65 

47 

19 

-
62 

22 

4 

10 
8 

87 

61 

7 
15 
14 

-

Sales 

' d) 
623 

187 

696 

d) 
923 

328 

d) 

41,872 

13-5 

9,254 

-
d ) 

p.. 
366 

d) ^ 
4,349 

3,126 

1,188 

-
3,436 

1,593 

264 

694 
646 

5,886 

3,687 

486 
961 
852 

-

$100,000-
$199,999 

N o m 
bre 
de 

maga
sins 

1 
4 
1 
2 

-
1 
5 

-

-

266 

2-4 

64 

-
-

1 

9 

47 

6 

1 

16 

16 

1 

6 
8 

47 

39 

3 
3 
2 

-

Ventes 

d ) 
d ) 
d ) 
d ) 

-
d ) 

720 

-

-

36,482 

11-8 

8,978 

-
-

d) 

Cx) 

6,837 

d ) 

d) 

2,365 

1,978 

d) 

744 
d) 
6,376 

6,356 

d) 
422 

d) 
-

$200,000-
$499,999 

N u m 
ber of 
s torea 

1 

-

11 

-

-

106 

6-9 

26 

-
-

3 

. 1 

16 

-
-

1 

19 

10 

4 
6 

30 

29 

1 

-

Sales 

d)" 

-

3,635 

-

-

29,065 

9-4 

5,546 

-
-r 

d) 

d ) 

4,604 

-
-

d) 

6,811 

2,864 

1,269 
1,698 

9,322 

d ) 

d) 

-

$600,000 
or over— 

ou plus 

N o m 
bre 
de 

maga
sins 

-

-

2 

-

-

46 

0-4 

3 

-
-

1 

-
2 

-
-

1 

12 

10 

1 
1 

13 

13 

-

-

Ventes 

-

-

Ci )" 

-

-

76,245 

24-6 

2,263 

-
-

d) 

-
d) 

-
-

d) . 

42,226 

d) 

d) 
d) 

15,583 

16,683 

-

-

d 
Z 

1 
2 
3 
4 

6 

6 
7 

8 

9 

10 

11 

12 

13 

14 

15 
16 

17 

18 

19 

20 

21 

22 

23 

24 
25 

26 

27 

28 
29 
30 
31 

Toute difference dans les additions transversales ou verticalea des ventes eat due k la n4cessit€ d'ajuster les chiffres k 
un millier pr^. 

C) Pour renvoi, voir page 265. 
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. Table 9.—Betail Merchandise Trade, by Size of Business for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO AMOUNT OP ANNUAL SALES, BT EJNDS OP BUSINESS 

An Cx) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

(Sales are shown in thousands of dollars) 

Kind of business 

Genre de commerce 

Totals 

Number 
of 

stores 

Less than $1,000 

Moins de $1,000 

Nom
bre 
de 

maga
sins 

Ventes 

$1,000-
$1,999 

Num
ber of 
stores 

$2,000-
$4,999 

Nom
bre 
de 

maga-
Ventes 

27 

BBITISH COLUMBIA-Con. 

COLOMBIE BRITANNIQUE-fin 

Apparel group—Groupe du vStement.... 

Men's and boys' clothing and furnishings stores 
—vetement et lingerie Chommes et gargons) 

Family clothing storesr-Vetements pour toute 
lafamille 

Women's apparel and accessories stores—-Vete
ment de femmes et accessoires 

Shoe stores—Magasins de chaussures 

Building materials group—Groupe des ma< 
;ion terlaui de constructio 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Mar

chands de bois d'oeu-vre et materiaux de 
construction 

Other building materials—Autres materiaux de 
construction 

Furniture—household—radio group— 
Groupe des meubles, articles de menage 
et radio..., 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Mar

chands d'appareils de menage ou de radio... 
Other home furnishings and appliance stores— 

Autres magasins d'appareils et fourniturea 
de naaison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafeterias et salles k manger " 

Eating places with other merchandise—Salles 
k manger et autres marchandises 

Refreshment booths and stands—Pavilions et 
kiosques de rafralchissements 

Other retali stores—Autres magasins de de
tail 

Farm implement dealers—Marchands d'instru
ments aratoires 

Farmers' supplies—Fournitures pour fermiers.. 
Book and stationery stores—Librairies et pape

teries 
Coal and wood yards (ice dealers)—Cours k 

charbon et bois, marchands de glace... 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment 

and supplies—Marchands de fournitures et 
outillage de bureau, magasin et ecole 

Tobacco stores and stands — Magasins et 
comptoirs de tabac 

Liquor stores( i)—Magasins de liqueurs(i) 
Miscellaneous kinds of business—Divers genres 

de commerce 

30 Second-hand group—Groupe de ia mar
chandise dc seconde-main 

1,143 

340 

111 

547 
146 

467 

201 

125 

141 

367 

131 

167 

79 

962 

664 

250 

48 

1,924 

20 
76 

47 

270 
305 
97 

154 

391 
74 

462 

272 

25,255 

4,867 

10,280 
3,749 

13,970 

4,928 

5,235 

3,807 

11,502 

5,453 

4,923 

1,126 

15,666 

11,914 

2,811 

276 

49,451 

643 
3,754 

,948 

4,764 
8,277 

701 
3,895 

3,520 
15,831 

6,250 

1,381 

24 

d) 

d) 

d) 
d) 

d) 

d) 

d) 

28 

66 

16 

12 

2 

2 

8 

70 

38 

25 

7 

146 

3 

2 

35 
1 

14 
5 

2 

33 

46 

42 

126 

39 

22 

d) 

d) 

d) 

d) 

d) 

12 

162 

66 

36 

10 

201 

d) 

d) 

4 
d) 

49 

d) 

232 

72 

18 

124 
18 

62 

16 

11 

25 

67 

• 13 

26 

18 

215 

134 

63 

18 

397 

3 

102 

117 

II3I 

740 

222 

63 

394 
62 

177 

49 

90 

186 

42 

85 

69 

712 

441 

217 

64 

1,339 

12 
18 

68 

226 
63 

112 
118 

10 

340 

392 

363 

Any slight differences in cross or vertical addition of sales result from the necessity of adjusting the figures to the nearest 
thousand. 

(') For footnote, see page 264. 
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Tableau 9.—Commerce de detail, selon le chiffre d'affaires, pour le Canada et les provinces, 
1941—suite 

MAGASINS RDPARTIS D'APRJ!S LB MONTANT DES •VENTES ANNUELLES, PAR GENRES DB COMMERCE 

Un (x) indique que les chiffres ne sont pas donnfis afin de ne pas devoiler des operations individueUes, mais cea chiffrea 
sont inclua dans les totaux 

(Les ventes sont indiqudes en milliers de dollars) 

$6,000-
$9,999 

Num
ber of 
stores 

224 

67 

18 

116 
23 

78 

36 

10 

32 

70 

17 

28 

25 

224 

151 

68 

5 

394 

4 
8 

11 

63 
35 
30 
37 

4 

107 

106 

35 

Sales 

1,594 

490 

130 

810 
164 

684 

275 

71 

238 

520 

121 

215 

184 

1,619 

1,698 

486 

35 

2,819 

26 
63 

83 

360 
269 
218 
276 

31 

773 

723 

223 

$10,000-
$19,999 

Nom
bre 
de 

maga
sins 

223 

66 

26 

90 
42 

107 

64 

23 

30 

59 

24 

-31 

4 

178 

122 

47 

9 

377 

5 
9 

7 

41 
90 
7 

37 

6 

84 
6 

86 

27 

Ventes 

3,273 

952 

375 

1,299 
647 

1,553 

779 

347 

427 

859 

364 

435 

61 

2,431 

1,665 

664 

122 

5,360 

64 
125 

90 

660 
1,384 

101 
641 

97 

1,161 
86 

1,150 

376 

$20,000-
$29,999 

Num
ber of 
atores 

114 

37 

11 

43 
, 23 

72 

36 

22 

16 

45 

20 

19 

6 

88 

76 

17 

1 

184 

1 
9 

4 

16 
77 
3 

10 

5 

19 
11 

30 

6 

Sales 

2,767 

906 

233 

.1,013 
566 

1,739 

857 

626 

356 

1,091 

491 

445 

154 

2,131 

1,689 

d) 

d ) 

4,499 

d) 
236 

93 

376 
1,878 
d) 

231 

126 

469 
278 

724 

142 

$30,000-
$49,999 

Nom
bre 
de 

maga
aina 

88 

28 

14 

32 
14 

62 

28 

22 

12 

39 

22 

11 

6 

92 

76 

16 

1 

152 

2 
11 

1 

21 
62 
2 
0 

4 

16 
11 

23 

2 

Ventea 

3,362 

1,065 

664 

1,209 
534 

2,355 

1,037 

840 

478 

1,483 

820 

430 

233 

3,481 

2,840 

d) 

d) 

5,789 

d) 
433 

d) 

835 
1,949 
d) 

356 

154 

CI) 
464 

862 

CI) 

$50,000-
$99,999 

Num
ber of 
stores 

74 

17 

10 

33 
14 

49 

21 

25 

3 

46 

18 

27 

• 1 

39 

38 

1 

-

116 

3 
17 

3 

' 16 
28 
1 

10 

6 

2 
19 

11 

-

Sales 

4,998 

1,268 

661 

2,156 
924 

3,337 

1,297 

1,797 

243 

3,049 

d) 

1,776 

d) 

2,628 

d ) 

d) 

-

7,796 

d) 
1,201 

217 

1,025 
1,803 
d) 

674 

464 

d) 
1,327 

699 

-

$100,000-
$199,999 

Nom
bre 
de 

maga
sins 

27 

6 

10 

9 
2 

14 

4 

8 

2 

17 

11 

6 

1 

16 

13 

2 

-

60 

1 
11 

1 

8 
6 

3 

6 

11 

3 

1 

Ventea 

3,862 

d) 

1,398 

1,263 
d) 

d) 

d) 

1,187 

d) 

2,166 

1,399 

d ) 

CI) 

1,974 

CI) 

d) 

-

6,629 

d) 
1,417 

d) 

d) 

716 

382 

803 

1,540 

d) 

d) 

$200,000-
$499,999 

Num
ber of 
atorea 

9 

2 

2 

3 
2 

2 

-

• 2 

-

5 

1 

3 

1 

-

-
-
-

14 

1 

1 

1 
1 

2 

1 

6 

1 

-

Sales 

2,430 

d) 

d) 

[il 

d) 

-

d) 

- • 

d) 

d) 

d) 

d) 

-

-
-
-

3,704 

C I ) " 

CI) 

d ) 

CI) 

C I ) " 

d) 

C I ) ' 

Ci) 

-

$500,000 
or over— 
ouplus 

Nona-
bre 
de 

maga
sins 

3 

-
1 

2 

2 

-

-
2 

1 

1 

-

-
-

-
-
-

11 

-

- • 

1 

-

10 

-

-

Ventes 

2,075 

-
CI) 

d ) 

d) 

-

-
d) 

d) 

CI) 

-

-
-

-
-
-

11,270 

-

-

C I ) " 

-

C I ) ' 

-

-

o 
Z 

1 

2 

3 

4 
5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

16 

16 

17 

18 

19 
20 

21 

22 
23 
24 
25 

26 

27 
28 

29 

30 

Toute difference dana les additions transversales ou verticales des ventes est due k la neeessite d'ajuster les ohiffres k 
un millier pres. 

, (') Pour renvoi, voir page 265. 
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Table 10.—Betali Merchandise Trade, by Number of Employees, for Canada and the Provinces, 
1941 

STORES GROUPED ACCORDING TO TOTAL NUMBER OP EMPLOYEES, BY KIND-OP-BDSINESS GROUPS 

Number of employees 

Nombre d'employds 

Stores 

Number 

Nombre 

Per cent 

Pour-cent 

Sales 

Ventes 

Amount 

Montant 

Per cent 

Pour-cent 

CANADA 

Total, all stores—Total, tous magasins.. 

23 

32 

43 

Stores reporting;— 
No employees 

1 employee 
2 employees 
3 employees 
4 employees 

5- 9 employees 
10-19 employees 
20-49 employees 
60-99 employees 

100 employees or over-

-Magasins faisant rapport:— 
Aucun employe 

1 employe 
2 employes 
3 employes 
4 employes 

5-9 employes 
10-19 employes 
20-49 employes 
50-99 employes 

100 employes ou plus. 

Food group—Groupe de I'alimentation. 

Stores reporting:— 
No employees -

1 employee -
2 employees -
3 employees -
4 eniployees -

6- 9 employees -
10-19 emplbyeea -
20-49 employees 
60-99 employees 

100 employees or over-

-Magasins faisant rapport:— 
- Aucun employe 
- 1 employe 
- 2 employes 
- 3 employes 
- 4 employes 
- 6-9 employes 
- 10-19 employes 

20-49 employes., 
50-99 employes. 

100 employes ou plua., 

Country general stores—Magasins generaui de campagne. 

Stores reporting;— 
No employees 

1 employee 
2 employees 
3 employees 
4 employees 

6- 9 employees 
10-19 employees 
20-99 employees 

—Magasins faisant rapport:-
— Aucun employe 
— 1 employe 
— 2 employes '. 
— 3 employes...... 
— 4 employes 
— 6-9 employes 
— 10-19 employes 
— 20-99 employes 

General merchandise group—Groupe des marchandises generales 

Stores reporting:— —Magasins faisant rapport:— 
No employees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employees — 3 employes 
4 employees — 4 employes 

5-9 employees — 6-9 employes 
10-19 employees — 10-19 employes 
20-49 employees — 20-49 employes 
60-99 employees — 60-99 employes 

100 employees or over— 100 employes ou plua 

Aiitomotlfe group—Groupe de I'automobile 

Storea reporting;— —Magasins faisant rapport:— 
No employees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employees — 3 employes 
4 employees — 4 employes 

5-9 employees — 5-9 employes 
10-19 employees — 10-19 employes 
20-49 employees — 20-49 employes 
60-99 employees — 50-99 employes ..." 

100 employees or over— 100 employes ou plus 

C) Less than 0-05 per cent. 

137,331 

66,907 
27,678 
16,987 
10,479 
6,732 

12,303 
4,118 
1,779 

313 
135 

48,468 

25,216 
8,876 
5,201 
3,151 
1,917 
3,044 

759 
268 
30 

11,917 

5,882 
2,618 
1,541 

723 
414 
587 
128 
24 

3,794 

1,079 
560 
360 
353 
183 
466 
286 
359 
95 
73 

16,867 

5,834 
4,095 
2,480 
1,376 
758 

1,461 
498 

' 285 
64 
16 

100-0 

41-4 
20-1 
12-4 
7-6 
4-9 
9-0 
3-0 
1-3 
0-2 
0-1 

100-6 

62-0 
18-3 
10-7 
6-6 
3-9 
6-3 
1-6 
0-6 
0-1 
W 

49-3 
22-0 
12-9 
6-1 
3-6 
4-9 
1-1 
0-2 

166-0 

28-6 
14-5 
9-2 
9-3 
4-8 
12-3 
7-5 
9-5 
2-5 
1-9 

166-0 

34-6 
24-3 
14-7 
8-2 
4-5 
8-6 
2-9 
1-7 
0-4 
0-1 

3,446,901,700 

297,279,100 
305,295,400 
323,248,100 
282,-380,500 
225,400,100 
631,187,700 
417,040,600 
390,543,900 
164,682,600 
413,843,800 

786,247,360 

120,526,100 
93,139,400 
93,815,900 
77,880,400 
62,702,000 
165,854,100 
87,862,100 
80,100,600 
12,337,500 
2,029,200 

214,747,800 

47,999,600 
37,765,800 
35,590,900 
23,016,700 
17,003,000 
34,879,100 
13,644,600 
4,848,100 

525,971,000 

4,745,200 
6,403,400 
7,713,600 
14,729,900 
6,376,500 
21,961,100 
23.267,000 
60,741,800 
36,874,700 
343,157,800 

594,719,500 

36,662,700 
61,025,700 
64,039,400 
43,709,800 
30,863,300 
93,873,100 
75,204,800 
111,800,700 
64,942,500 
32,607,600 
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Tableau 10.—Commerce de detail, selon le nombre d'employds, pour le Canada et les Provinces, 
1941 

MAGASINS RDPARTIS SELON LE NOMBRE TOTAL DES EMPLO^rfs, PAR GROUPES DE GENRES DE COMMERCE 

All employees—Tous employes 

To ta l 

Number 

Nombre 

392,668 

27,578 
33,974 
31,437 
26,928 
78,381 
62,720 
50,982 
10,567 
71,041 

74,955 

8,876 
10,402 
9,463 
7,668 

19,187 
9,497 
7,595 
1,604 

673 

16,305 

2,618 
3,082 
2,169 
1,656 
3,660 
1,515 

605 

89,522 

650 
700 

1,059 
732 

3,033 
3,879 

11,035 
6,316 

62,218 

46,193 

4,095 
4,960 
4,128 
3,032 
9,141 
6,485 
8,359 
3,932 
2,061 

Per cent 

Pour-cent 

106 6 

7-0 
8-7 
8-0 
6-8 

20-0 
13-4 
13-0 
5-0 

18-1 

100-0 

11-8 
13-9 
12-6 
10-2 
25-6 
12-7 
10-1 
2-2 
0-9 

100-0 

17-1 
20-1 
14-2 
10-8 
23-9 

9-9 
4-0 

106-6 

0-6 
0-8 
1-2 
0-8 
3-4 
4-3 

12-3 
7-1 

69-5 

100-6 

8-0 
10-7 
8-9 
6-6 

19-8 
14-0 
18-1 
8-6 
4-5 

Male 

H o m 
mes 

242,137 

20,208 
23,794 
21,577 
18,334 
52,704 
34,767 
30,641 
10,688 
29,424 

54,483 

6,414 
.7,290 
6,767 
5,628 

13,483 
7,047 
6,037 
1,305 

612 

9,933 

1,706 
1,970 
1,382 
1,045 
2,343 
1,019 

468 

29,586 

243 
246 
239 
217 
974 

1,184 
2,318 
1,215 

22,944 

43,156 

3,945 
4,652 
3,866 
2,781 
8,487 
6,024 
7,790 
3,700 
1,912 

F e m a l e 

Fem
mes 

156,471 

7,370 
10,180 
9,860 
8,594 

25,677 
17,963 
20,341 

8,879 
41,617 

20,472 

2,462 
3,112 
2,686 
2,140 
5,704 
2,450 
1,568 

299 
61 

5,372 

912 
1,112 

787 
611 

1,317 
496 
137 

59,942 

307 
454 
820 
515 

2,069 
2,695 
8,717 
6,101 

39,274 

3,037 

150 
303 
263 
261 
664 
461 
569 
232 
149 

Salaries and wages 

— Salaires et gages 

Amount 

— Montant 

$ 

314,437,506 

17,915,800 
21,263,400 
20,666,200-
18,670,900 
69,704,600 
45,877,100 
46,127,300 
19,622,700 
64,689,500 

46,667,266 

4,854,900 
6,470,700 
6,193,700 
4,643,600 

12,057,400 
7,085,000 
5,883,600 
1,207,600 

370,900 

9,308,806 

1,461,200 
1,740 ,-600 
1,189,200 

984,300 
2,499,500 
1,061,300 

372,800 

72,595,160 

333,400 
440,000 
672,300 
423,300 

1,826,400 
2,518,100 
6,999,000 
4,332,800 

65,049,800 

49,457,706 

2,720,800 
3,624,200 
3,266,100 
2,436,700 
8,636,100 
7,321,800 

11,689,400 
6,652,300 
3,311,300 

Per cent 

— Pour-cent 

160-0 

6-7 
6-7 
6-6 
6-9 

19-0 
14-6 
14-7 
6-2 

20-6 

100-6 

10-4 
11-7 
11-1 
9-7 

25-9 
16-2 
12-6 
2-6 
0-8 

166-6 

15-7 
18-7 
12-8 
10-6 
26-8 
-11-4 

4-0 

100-6 

0-6 
0-6 
0-9 
0-6 
2-6 
3-6 
9-6 
6-0 

75-8 

106 6 

6-6 
7-3 
6-6 
4-9 

17-3 
14-8 
23-6 
13-3 
6-7 

FuU-time employeea (included in totals 

— Personnel k t emps entier (inclua dana les totaux) 

To ta l 

N u m b e r 

— N o m b r e 

297,047 

19,742 
• 23,309 

22,124 
19,146 
68,091 
41,292 
39,206 
16,798 
68,339 

52,265 

6,337 
7,042 
6,529 
6,402 

13,391 
6,888 
4,874 
1,156 

646 

11,273 

1,933 
2,169 
1,563 
1,168 
2,839 
1,169 

462 

68,622 

421 
• 604 

852 
512 

2,024 
2,693 
7,244 
4,345 

60,127 

38,541 

2,960 
3,641 
3,046 
2,271 
7,512 
5,562 
7,709 
3,805 
2,035 

Per cent 

— Pour-cent 

100-6 

6-6 
7-9 
7-6 
6-4 

19-6 
13-9 
13-2 
5-3 

19-6 

~ 166-0 

12-1 
13-5 
12-5 
10-3 
25-6 
13-2 
9-3 
2-2 
1-3 

100-0 

17-1 
19-2 
13-8 
10-3 
25-2 
10-3 
4-1 

100-0 

0-6 
0-7 
1-2 
0-8 
3-0 
3-8 

10-6 
6-3 

73-0 

106-0 

7-7 
9-4 
7-9 
6-9 

19-5 
14-4 
20-0 

9-9 
6-3 

Male 

H o m 
mes 

188,658 

15,235 
16,912 
15,432 
13,233 
39,857 
27,617 
24,590 

9,349 
26,433 

38,587 

4,819 
6,097 
4,733 
3,960 
9,767 
5,119 
3,611 

910 
591 

7,536 

1,357 
1,458 
1,011 

744 
1,834 

774 
353 

25,975 

216 
203 
189 
180 
774 
979 

2,063 
1,080 

20,291 

36,204 

2,890 
3,489 
2,901 
2,104 
6,995 
6,164 
7,202 
3,573 
1,886 

F e m a l e 

Fem
mes 

108,389 

4,507 
6,397 
6,692 
6,913 

18,234 
13,675 
14,616 
6,449 

31,906 

13,678 

1,518 
1,945 
1,796 
1,462 
3,634 
1,769 
1,263 
> 246 

66 

3,737 

676 
711 
642 
414 

1,005 
385 
104 

42,647 

206 
301 
663 
332 

1,250 
1,614 
6,181 
3,265 

29,836 

2,337 

70 
152 
145 
167 
517 
398 
607 
232 
149 

Salaries and wages 

— Salaires e 

Amount 

— Montant 

$ 

289,379,566 

15,737,700 
18,570,800 
18,354,100 
16,807,800 
54,927,800 
42,994,400 
43,235,100 
18,586,600 
60,165,300 

41,674,466 

4,217,700 
4,679,200 
4,686,800 
4,001,400 

10,926,800 
6,631,600 
6,202,700 
1,101,800 

366,600 

8,429,100 

1,280,100 
1,640,600 
1,055,600 

889,700 
2,330,600 

988,700 
343,900 

66,765,600 

299,100 
301,600 
626,700 
382,700 

1,645,000 
2,283,500 
6,371,800 
3,939,800 

50,825,400 

47,031,500 

2,370,900 
3,250,900 
2,931,200 
2,229,000 
8,082,400 
7,007,200 

11,398,000 
6,478,900 
3,283,000 

gages 

Per cent 

— Pour-cent 

.100-6 

6-4 
6-4 
6-3 
6-8 

19-0 
14-9 
15-0 
6-4 

20-8 

100-6 

10-1 
11-2 
11-0 
9-8 

26-2 
15-7 
12-5 
2-6 
0-9 

100-0 

15-2 
18-3 
12-5 
10-6 
27-6 
U - 7 
4-1 

100-0 

0-5 
0-6 
0-9 
0-6 
2-6 
3-4 
9-6 
6-9 

76-1 

106-0 

6-1 
6-0 
6-2 
4-7 

17-2 
14-9 
24-2 
13-8 
7-0 

3 
Z 

1 

2 
3 
4 
5 
6 
7 
8 
9 

10 
11 

12 

13 
14 
16 
16 
17 
18 
19 
20 
21 
22 

23 

24 
25 
26 
27 
28 
29 
30 
31 

32 

33 
34 
35 
36 
37 
38 
39 
40 
41 
42 

43 

44 
45 
46 
47 
48 
49 
50 
51 
52 
53 

(') Moins de 0-06 pour-cent. • 
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T^h U10.—Retail Mercbandise Trade, by Number of Employees, for Canada and tbe Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OP EMPLOYEES, BY KIND-OF-BUSINESS GROUPS 

Number ol employeea 

Nombre d'employea 

Storea 

Magasins 

Number 

Nombre 

Per cent 

Pour-cent 

Sales 

Ventes 

Amount 

Montant 

Per cent 

Pour-cent 

CANADA-Con.—suite 

Apparel group—Groupe du vStement 

Stores reporting:— —Magasins faisant rapport:— 
No employeea — Aucun employe 

1 employee — 1 employe 
2 employeea — 2 employes 
3 employeea — 3 employes 
4 employees — 4 employes 

5-9 employees — 5-9 employes 
10-19 employees — 10-19 employes 
20-49 employees — 20-49 employes 
60-99 employees — 60-99 employes 

100 employees or over— 100 employes ou plus 

BuUding materials group—Groupe des materiaui de construction. 

Stores reporting:— 
No employeea — 

1 employee — 
2 employees — 
3 employees — 
4 employees — 

5- 9 employeea — 
10-19 employees — 
20-49 employeea — 
60-99 employeea — 

100 employees or over— 

—Magasins faisant rapport:— 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 employes 
— 4 employes 
— 5-9 employes 
— 10-19 employes 
— 20-49 employes 
— 50-99 employes 

100 employes ou plus. 

Furniture—household—radio group—Groupe des meubles, articles 
de m^age et radio 

Stores reporting:— 
No employees 

1 employee — 
2 employees — 
3 employees — 
4 employees — 

6- 9 employees — 
10-19 employees — 
20-49 employees — 
60-99 employees — 

100 employees or over— 

-Magasins faisant rapport:-
Aucun employe 

1 employe 
" 2 employea 
3 employes 
4 employes 

6- 9 employes 
10-19 employes 
20-49 employes 
50-99 employes 

100 employes ou pi 

Bestaurant group—Groupe des restaurants. 

Stores reporting:— 
No employees 

1 employee 
2 employeea 
3 employees 
4 employees 

5- 9 employees 
10-19 employees 
20-49 employees 
50-99 employees 

100 employees or ovei 

—Magasins faiaant rapport:— 
— Aucun employe 
— 1 employe 
— 2 employee 
— 3 employes 
— 4 employes 
— 6-9 employes 
— 10-19 employes 
— 20-49 employes 
— 60-99 employes 

100 employes ou plus. 

Other retail stores—Autres magasins de detail.. 

Stores reporting:— 
No employees 

1 employee 
2 employees 
3 employees 
4 employees 

5- 9 employees 
10-19 employees 
20-49 employees 
60-99 employees 

100 employees or over -

-Magasins faisant rapport:— 
Aucun employe 

1 employe 
2 employes 
3 employes 
4 employes 

5-9 employes 
10-19 employes 
20-49 employea 
60-99 employes 

100 employes ou plua. 

12,661 

4,027 
2,370 
1,733 
1,236 

884 
1,677 

497 
149 
22 
7 

5,801 

1,462 
1,669 

884 
586 
339 
599 
272 
82 
11 
7 

3,498 

1,004 
670 
436 
303 
248 
491 
258 
73 
12 
3 

8,821 

2,402 
1,662 

996 
733 
608 

1,469 
707 
301 
45 

23,824 

8,906 
4,929 
3,232 
1,964 
1,346 
2,456 

706 
239 
33 
16 

160 0 

32-0 
18-8 
13-7 
9-8 
7-0 

13-3 
3-9 
1-2 
0-2 
0-1 

100-0 

26-0 
27-1 
15-3 
10-1 
6-8 

10-3 
4-7 
1-4 

-0-2 
0-1 

100-0 

28-7 
19-1 
12-6 
8-6 
7-1 

14-0 
7-4 
2-1 
0-4 
0-1 

27-2 
17-6 
11-3 
8-3 
6-9 

16-7 
8-0 
3-4 
0-6 
0-1 

106-0 

37-4 
20-7 
13-6 
8-2 
6-6 

10-3 
3-0 
1-0 
0-1 
0-1 

295,211,666 

18,948,700 
26,639,100 
29,996,500 
29,718,600 
26,601,600 
76,821,600 
43,526,300 
29,120,900 
8,701,100 
7,238,300 

174,203,466 

8,622,800 
18,907,100 
16,883,000 
16,673,600 
12,296,300 
35,970,800 
32,737,600 
19,369,900 
7,306,700 
6,447,800 

118,356,900 

4,809,900 
7,032,700 
8,944,900 
8,703,400 
9,717,400 

27,936,900 
23,774,000 
16,477,800 
4,610,SOO 
6,349,100 

131,181,000 

8,181,700 
9,970,800 
9,032,300 
7,891,000 
8,374,900 

31,023,600 
26,236,600 
22,139,800 
6,918,600 
1,411,700 

689,192,700 

43,750,400 
53,041,300 
65,547,400 
59,966,100 
50,539,800 

152,333,400 
00,465,900 
46,337,700 
12,608,300 
14,602,400 
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Tableau 10.—Commerce de detail, selon le nombre d'employ£s, pour le Canada et les Provinces, 
1941—suite 

MAGASINS RDPARTIS SELON LE NOMBRE TOTAL DES EMPLOYES, PAR GROUPES DE GENRES DE COMMERCE 

AU employees—Tous employes 

Total 

Number 

Nombre 

36,696 

17,873 

1,669 
1,768 
1,768 
1,366 
3,777 
3,467 
2,244 
844 

1,090 

13.508 

670 
872 
009 
992 

3,206 
3,325 
1,947 
734 
853 

30,536 

1,652 
1,992 
2,190 
2,432 
10,016 
9,199 
8,306 
2,899 
941 

57,768 

4,929 
6,464 
5,892 
5,380 

16,466 
9,034 
6,622 
1,960 
2,011 

Per cent 

Pour-cent 

Male 

Hom-

100-0 

6-6 
9-5 

10-1 
9-7 

28-8 
17-0 
11-8 
3-3 
3-3 

100-6 

7-6 
21-1 
19-4 
12-6 
4-7 
6-1 

6-0 
6-5 
6-7 
7-4 

23-7 
24-6 
14-4 
6-4 
6-3 

166-6 

3-0 
6-0 
5-6 
8-2 

25-3 
23-3 
21-0 
7-3 
2-4 

ioo-0 

8-5 
11-4 
10-2 
9-3 

26-8 
15-6 
11-6 
3-2 
3-5 

Female 

Fem-

16,376 

1,080 
1,558 
1,613 
1,608 
4,987 
2,842 
1,040 
397 
345 

15,862 

1,465 
1,683 
1,647 
1,158 
3,246 
3,064 
2,025 

797 
977 

10,645 

645 
660 
690 
754 

2,482 
2,654 
1,487 

697 
676 

16,711 

816 
773 
765 
966 

4,251 
3,951 
3,595 
1,181 

424 

44,283 

3,676 
4,824 
4,660 
4,167 

12,151 
6,894 
6,041 
1,436 
1,634 

Salaries and wages 

Salaires et j 

Amount 

Montant 

20,226 

1,290 
1,908 
2,092 
1,928 
5,667 
3,382 
2,392 
818 
849 

2,011 

104 
185 
211 
198 
531 
403 
219 
47 
113 

2,963 

125 
212 
219 
238 
724 
671 
460 
137 
177 

22,825 

736 
1,219 
1,434 
1,477 
5,765 
6,248 
4,711 
1,718 
517 

13,475 

1,253 
1,640 
1,332 
1,213 
3,315 
2,140 
1,681 
624 
477 

29,637,906 

1,411,600 
2,262,200 
2,694,500 
2,670,200 
8,177,000 
5,816,600 
4,507,000 
1,261,900 
937,000 

18,325,666 

2,219,800 
1,318,000 
1,402,600 
1,174,400 
3,669,000 
3,974,100 
2,409,200 
962,900 

1,196,600 

15,471,706 

601,800 
686,600 
841,200 

1,035,800 
3,676,100 
4,319,000 
2,663,200 
818,700 
941,300 

22,634,760 

960,100 
964,900 

1,023,700 
1,199,000 
5,338,500 
5,355,900 
5,483,800 
1,984,100 
324,700 

49,338,900 

3,228,000 
4,674,600 
4,357,000 
4,093,700 
13,630,800 
8,364,200 
6,154,600 
2,377,300 
2,568,900 

Per cent 

Pour-cent 

FuU-time employees (included in totals) 

Personnel k temps entier (inclus dans les totaux) 

Total 

160-0 

4-8 
7-6 
8-7 
9-0 

27-6 
19-6 
15-2 
4-3 
3-2 

100-0 

12-1 
7-2 
7-7 
6-4 

20-0 
21-7 
131 
6-3 
6-5 

106-0 

3-2 
4-4 
6-4 
6-7 

23-8 
27-9 
17-2 
5-3 
6-1 

106-0 

4-2 
4-3 
4-6 
6-3 

23-6 
23-7 
24-2 
8-8 
1-4 

160-0 

6-6 
9-6 
8-8 
8-3 

27-6 
17-0 
12-6 
4-6 
6-2 

Number 

Nombre 

25,208 

1,540 
2,218 
2,398 
2,310 
6,894 
4,634 
3,411 
998 
906 

14,375 

1,243 
1,248 
1,277 
1,017 
3,014 
2,883 
1,973 
761 
969 

11,421 

464 
607 
680 
772 

2,741 
2,993 
1,757 
626 
781 

32,722 

1,274 
1,466 
1,640 
1,893 
8,172 
7,815 
7,163 
2,377 

932 

41,615 

3,314 
4,254 
4,018 
3,703 

11,230 
6,799 
4,665 
1,678 
1,954 

Per cent 

Pour-cent 

106-6 

9-5 
9-2 

27-3 
18-0 
13-5 
4-0 

166 0 

8-7 
8-9 
7-1 

21-0 
20-0 
13-7 
63-3 
6-7 

100-0 

4-1 
6-3 
6-0 
6-7 

24-0 
26-2 
15-4 
5-5 

100 0 

4-4 
5-0 
5-8 

25-0 
23-9 
21-9 
7-3 
2-8 

160-0 

8-0 
10-2 
9-7 
8-9 

27-0 
16-3 
11-2 
4-0 
4-7 

Male 

Hom-

U,615 

773 
1,070 
1,101 
1,085 
3,272 
2,082 
1,620 
322 
290 

12,773 

1,177 
1,131 
1,142 
873 

2,683 
2,530 
1,773 
717 
847 

8,983 

399 
477 
631 
589 

2,136 
2,384 
1,338 
606 
623 

14,334 

746 
602 
671 
737 

3,538 
3,455 
3,282 
982 
421 

31,725 

2,614 
3,225 
3,132 
2,876 
8,724 
6,068 
3,393 
1,209 
1,484 

Female 

Fem-

13,593 

767 
1,148 
1,297 
1,225 
3,622 
2,452 
1,791 
676 
615 

1,662 

117 
136 
144 
431 
353 
200 
44 
112 

2,438 

66 
130 
149 
183 
606 
609 
419 
120 
168 

18,388 

628 
854 

1,069 
1,166 
4,634 
4,360 
3,881 
1,395 
511 

9,890 

700 
1,029 
886 
827 

2,506 
1,731 
1,272 
469 
470 

Salaries and wages 

Salaires et gages 

Amount 

Montant 

26,559,660 

1,172,900 
1,930,500 
2,249,800 

/ 2,368,900 
7,269,400 
6,337,900 
4,183,800 
1,195,900 

850,500 

17,269,266 

2,125,200 
1,188,600 
1,276,100 
1,081,600 
3,413,100 
3,749,100 
2,322,900 

900,200 
1,153,400 

14,763,660 

443,900 
607,400 
759,600 
967,000 

3,623,600 
4,230,200 
2,669,600 

789,800 
872,600 

21,055,000 

887,200 
835,800 
905,300 

1,063,100 
4,941,900 
5,042,400 
5,188,600 
1,869,700 

321,000 

44,979,906 

2,749,000 
3,991,100 
3,847,000 
3,662,600 

12,509,600 
7,763,600 
6,678,800 
2,285,400 
2,492,900 

Per cent 

Pour-cent 

100-0 

4-4 
7-3 
8-5 
8-9 

27-4 
• 20-1 

15-7 
4-5 
3-2 

100 0 

12-4 
6-9 
7-4 
6-3 

19-8 
21-8 
13-5 
5-2 
6-7 

160-0 

3-0 
4-1 
5-1 
6-5 

23-9 
28-7 
17-4 
5-4 
6-9 

100-0 

4-2 
4-0 
4-3 
5-0 

23-5 
24-0 
24-6 
8-9 
1-6 

6-1 
9-1 
8-6 
8-1 

27-8 
17-3 
12-6 
4-9 
6-5 
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Table 10.—KetaU Merchandise Trade, by Number of Employees, for Canada and the Provln 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OP EMPLOYEES, BY KIND-OP-BUSINESS GROUPS 

26 

33 

37 

Number of employees 

Nombre d'employes 

CANADA-Con.-fin 

Second-hand merchandise group—Groupe de la marchandise de 
seconde main 

Stores reporting;— —Magasins faisant rapport:— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employeea — • 3 employes 
4 employees — 4 employes 

6-9 employees — 6-9 employes 
10-19 employees — 10-19 employes 

PBINCB EDWABD ISLAND—ILE DU PEINCE-fiDOUABD 

Total, all stores—Total, tous magasins 

Stores reporting:— —Magasins faisant rapport:— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employees — 3 employes 
4 employees — 4 employes 

5-9 employees — 6-9 employes 
10-19 employees — 10-19 employes 

20 employees or over— 20 employes ou plus 

Food group—Groupe de I'alimentation.; 

Stores reporting:— —Magasins faisant rapport:— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employees , — 3 employes 
4 employees — 4 employes 
5 employees or over— 6 employds ou plus 

Country general stores—Magasins generaux de campagne 

Stores reporting:— —Magasins faisant rapport:— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employees — 3 employes 
4 employees — 4 employes 

5-9employees — 5-9 employes 
10 employees or over— 10 employes ou plus 

General merchandise group—Groupe des marchandises genSrales 

Stores reporting:— —Magasins faisant rapport:— 
Less than 4 employees — Moins de 4 employes 
5-9 employees — 6-9 employes 

10 employees or over '— 10 employes ou plus 

Automotive groupr-Groupe de I'automoblie 

Stores reporting:— —Magasins faisant rapport:— 
No employees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 

3 -4 employeea — 3-4 employee 
5- 9 employees — 5-9 employes 

10 19 employees — 10-19 employes 

Stores 

Magasins 

Number 

Nombre 

1,740 

,106 
349 
134 
56 
36 
53 
7 

863 

431 
187 
73 
62 
37 
51 
20 
12 

246 
70 
20 
11 
7 

185 

16 

Per cent 

Pour-cent 

166-0 

20-0 
7-7 
3-2 
2-1 
3-0 
0-4 

100-0 

49-9 
21-7 
8-5 
6-0 
4-3 
6-9 
2-3 
1-4 

106-0 

67-8 
19-3 
6-6 
3-0 
1-9 
2-6 

100-6 

42-2 
23-8 
10-8 
8-1 
4-9 
7-0 
3-2 

160-0 

37-5 
18-7 
43-8 

100-0 

38-6 
26-1 
8-0 

11-4 
10-2 
5-7 

Sales 

Ventea 

Amount' 

Montant 

Per cent 

Pour-cent 

11,076,506 

3,042,000 
2,470,100 
1,685,200 
1,091,200 

926,300 
1,534,000 

321,700 

15,935,666 

1,854,700 
2,170,400 
1,242,400 
1,196,600 

911,600 
2,986,100 
1,766,200 
3,807,500 

2,616,400 

844,100 
611,600 
201,900 
240,000 
204,700 
514,100 

3,886,609 

575,700 
644,900 
408,700 
422,600 
261,300 
884,600 
688,900 

2,846,900 

126,300 
149,700 

2,570,900 

1,844,300 

184,900 
201,000 
90,200 
190,900 
759,900 
417,400 

100-0 

27-5 
22-3 
15-2 
9-9 
8-4 
13-8 
2-9 

196-6 

11-6 
13-6 
7-8 
7-5 
5-7 
18-7 
11-1 
24-0 

160-0 

32-2 
23-4 
7-7 
9-2 
7-8 
19-7 

100-0 

14-8 
16-6 
10-5 
10-9 
6-7 

22-8 
17-7 

166-0 

4-5 
6-2 
90-3 

100-6 

10-0 
10-9 
4-9 
10-4 
41-2 
22-6 
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Tableau 10.—Commerce de detail, selon le nombre d'employds, pour le Canada et les Provinces, 
1941—suite 

MAOASINS RDPARTIS SELON LE NOMBRE TOTAL DES EMPLOYES, PAR GROUPES DE GENRES DE COMMERCE 

AU employees—Tous employes 

" Totnt 

Number 

Nombre 

1,362 

• 340 
268 
166 
144 
341 

95 

1,733 

187 
146 
156 

• 148 
329 
241 
626 

232 

70 
40 
33 
28 
61 

325 

44 
40 
46 
30 
85 
76 

380 

7 
21 

352 

192 

23 
14 
32 
63 
00 

Per cent 

Pour-cent 

100-0 

26-6 
19-7 
12-1 
10-6 
26-0 

7-0 

166-0 

10-8 
8-4 
9-0 
8-5 

19-0 
13-9 
30-4 

160-0 

30-2 
17-2 
14-2 
12-1 
26-3 

100-0 

13-5 
12-3 
13-8 
11-1 
26-2 
23-1 

100-0 

1-9 
5-5 

92-6 

166-0 

12-0 
7-3 

16-7 
32-8 
31-2 

Malo 

H o m 
mes 

1,214 

318 
238 
149 
121 
300 

88 

1,027 

132 
101 
101 
84 

207 
179 
223 

147 

47 
26 
21 
17 
37 

211 

28 
28 
26 
24 
51 
55 

166 

2 
11 

153 

179 

23 
14 
26 
59 
57 

F e m a l e 

F e m 
mes 

148 

31 
30 
16 
23 
41 

7 

706 

55 
45 
65 
64 

123 
61 

303 

85 

23 
15 
12 
11 
24 

114 

16 
12 
20 
12 
34 
20 

214 

6 
10 

199 

13 

-
_ 6 
4 
3 

Salaries and wages 

— Salairea et gages 

Amount 

— Montant 

$ 

999,900 

224,200 
182,800 
125,900 
110,000 
295,800 

61,200 

1,135,200 

94,600 
- 78,300 

84,100 
62,000 

237,700 
174,900 
403,600 

- 103,600 

29,700 
13,600 
14,400 
11,800 
34,100 

196,860 

23,000 
21,600 
23,300 
13,600 
55,600 
53,900 

290,800 

4,200 
17,200 

269,400 

121,706 

10,400 
4,900 

13,800 
43,200 
49,400 

Per cent 

— Pour-cent 

100-0 

22-4 
18-3 
12-6 
11-0 
29-6 

6-1 

100-0 

8-3 
6-9 
7-4 
5-6 

20-9 
16-4 
36-6 

100-0 

28-7 
13-1 
13-9 
11-4 
32-9 

160-0 

12-1 
11-3 
12-2 
7-1 

29-1 
28-2 

100-0 

1-4 
5-9 

92-7 

100-0 

8-5 
4-0 

11-4 
35-6 
40-6 

FuU-time employees (included in totals) 

Personnel k temps entier (inclus dans les totaux) 

To ta l 

N u m b e r 

— N o m b r e 

1,065 

256 
170 
131 
108 
274 

66 

1,425 

130 
99 

120 
111 
289 
209 
461 

164 

43 
21 
26 
21 
63 

262 

37 
29 
37 
24 
75 
60 

325 

7 
21 

297 

140 

15 
10 
18 
62 
45 

Per cent 

— Pour-cent 

100-0 

25-5 
16-9 
13-0 
10-7 
27-3 

6-6 

160-0 

9-6 
7-0 
8-4 
7-8 

20-3 
14-7 
32-3 

100-0 

26-2 
12-8 
15-9 
12-8 
32-3 

166 6 

14-1 
11-1 
14-1 
9-2 

28-6 
22-9 

106-6 

2-1 
6-6 

91-4 

166-6 

10-7 
7-2 

12-9 
37-1 
32-1 

Male 

H o m 
mes 

926 

244 
160 
121 
95 

244 
62 

845 

94 
68 
78 
66 

178 
167 
214 

103 

29 
14 
17 
12 
31 

162 

22 
19 

- 22 
13 
43 
43 

164 

2 
11 

161 

133 

16 
10 
16 
49 
43 

F e m a l e 

F e m 
mes 

79 

12 
10 
10 
13 
30 

4 

680 

42 
31 
42 
66 

111 
52 

247 

61 

14 
7 
9 
9 

22 

106 

15 
10 
15 
11 
32 
17 

161 

5 
10 

146 

7 

-

-2 
3 
2 

Salaries and wagos 

— Salaires ei 

Amount 

— Montant 

$ 

911,666 

191,700 
156,200 
117,000 
101,800 
285,600 

60,300 

1,070,900 

82,600 
66,900 
76, 700 
56,400 

226,300 
168,700 
394,300 

89,806 

23,300 
10,200 
13,100 
10,800 
32,400 

179,300 

21,400 
19,200 
21,600 
12,000 
63,200 
51,900 

283,200 

4,200 
17,200 

261,800 

109,766 

8,100 
3,600 

10,700 
40,600 
46.700 

gages 

Per cent 

— Pour-cent 

100-0 

• 21-0 
17-0 
12-9 
11-2 
31-3 

6-6 

100-0 

7-7 
6-2 
7-2 
5-3 

21-0 
15-8 
36-8 

100-0 

25-9 
11-4 
14-0 
12-0 
36-1 

100-0 

11-9 
10-7 
12-1 
6-7 

29-7 
28-9 

100-0 

1-4 
6-1 

92-5 

106-0 

7-4 
3-3 
9-7 

37-0 
42-6 

d 
Z 

I 

2 
3 
4 
5 
6 
7 
8 

9 

10 
11 
12 
13 
14 
15 
16 
17 

18 

19 
20 
21 
22 
23 
24 

25 

26 
27 
28 
29 
30 
31 
32 

33 

34 
35 
36 

37 

38 
39 
40 
41 
42 
43 



302 CENSUS OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1941 

Table 10.—Betail Merchandise Trade, by Number of Employees, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OF EMPLOYEES, BY KIND-OF-BUSINESS GROUPS 

Number of employeea 

Nombre d'employds 

Stores 

Magasins 

Number 

Nombre 

Per cent 

Pour-cent 

Salea 

Ventea 

Amount 

Montant 

Per cent 

Pour-cent 

PBINCE EDWABD ISLAND-Con. 

! L E D I I PBINCE-fiDOUABD-fin 

23 

Apparel group—Groupe du vStement.. 

Stores reporting:— 
No employees 

1 employee 
2 employees 
3 employees 
4 employees 
5 employees or over— 

—Magasins faisant rapport:— 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 employes 

4 employes., 
5 employes ou plus. 

Building materials group—Groupe des materiaux de construction. 

Stores reporting;— —Magasins faisant rapport:— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employees or over— 2 employes ou plus 

Furniture—household—radio gronp—Groupe des meubles, articles 
de menage et radio 

Storea reporting:— —Magasins faisant rapport:— 
No employees . — Aucun employe 

1 employee — 1 employe 
2 employees or over— 2 employes ou plus. 

Bestaurant group—Groupe des restaurants 

Stores reporting:— 
No employees —• 

1 employee — 
2- 3 employees — 

4 employees — 
6- 9 employees — 

10 employees or over— 

-Magasins faisant rapport:-
Aucun enaploye 

1 employe 
2 -3 employes 

4 employes 
6- 9 employes. 

10 employes ou plus. 

Other retail stores—Autres magasins de detail. 

Storea reporting;— 
No employees 

1 employee 
2 employees 
3 employees 
4 employees 

6- 9 employees 
10-19 emplo,vees 

-Magasins faisant rapport:— 
- Aucun employe 
- 1 employe ;. 
- 2 employes 
- 3employes... 
- 4 employes 
- 6-9 employes 

10-19 employes 

Second-hand merchandise group—Groupe de la marchandise de 
seconde main 

Stores reporting:— 
No employees 

1- 4 employees 

—Magasins faisant rapport:-
— Aucun employe 
— 1-4 employes 

NOVA SCOTIA-NOUVELLE-fiCOSSE 

Total, all stores—Total, tous magasins 

Stores reporting:— —Magasins faisant rapport:— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employees — 3 employes 

^ 4 employees — 4 employes 
40 6-9 employees 5- 9 employes 
41 10-19 employees — 10-19 employes 
42 20-49 employees — 20-49 employes 
43 60 employees or over— 60 employes ou plus 

34 

40 

6,796 

3,179 
1,213 

722 
463 
309 
608 
186 
84 
26 

166-0 

30-0 
25-0 
10-0 
12-5 
12-5 
10-0 

100-0 

35-3 
23-6 
41-2 

100-0 

27-3 
36-3 
36-4 

160-0 

27-6 
17-2 
10-4 
17-2 
17-2 
10-4 

106-6 

36-8 
20-8 
13-2 
8-5 
7-5 
9-4 
3-8 

106-6 

50-.0 
50-0 

46-8 
17-9 
10-6 
6-8 
4-6 
9-0 
2-7 
1-2 
0-4 

1,204,800 

52,600 
111,300 
80,600 

170,800 
150,800 
638,800 

700,990 

8,400 
23,000 
669,600 

144,660 

3,400 
66,600 
86,600 

436,260 

13,600 
24,400 
26,000 
46,400 
107,600 
220,200 

2,203,500 

161,100 
463,300 
312,400 
111,600 
181,000 
578,600 
394,700 

51,400 

9,000 
42,400 

165,633,760 

12,684,000 
12,177,400 
14,282,600 
13,112,900 
11,378,000 
37,870,200 
23,683,100 
19,349,800 
20,696,800 

160 0 

4-4 
9-2 
6-7 
14-2 
12-5 
63-0 

100-0 

1-2 
3-3 
96-5 

106-6 

2-3 
38-5 
69-2 

166-6 

3-1 
5-6 
5-7 
10-4 
24-7 
60-5 

106-0 

7-3 
21-0 
14-2 
5-1 
8-3 
26-2 
17-9 

166-6 

17-5 
82-5 

106-6 

7-6 
7-4 
8-7 
8-0 
6-9 
22-9 
14-3 
11-7 
12-6 
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Tableau 10.—Commerce de detail, selon le nombre d'employfis, pour le Canada et les provinces, 
1941—suite 

MAGASINS R^PAR'HS SELON LB NOMBRE TOTAL DES EMPLO^Y^S, PAR GROUPES DE GENRES DE COMMERCE 

AU employees 

To'Jil 

Number 

Nombre 

142 

10 
8 

16 
20 
89 

88 

4 
84 

16 

4 
12 

136 

6 
7 

20 
29 
75 

214 

22 
28 
27 
32 
64 
41 

8 

8 

17,295 

1,213 
1,444 
1,389 
1,236 
3,876 
2,626 
2,436 
3,176 

Per cent 

Pour-cent 

100-0 

7-0 
6-6 

10-6 
14-1 
62-7 

160-0 

4-6 
95-4 

166-6 

\ -
25-0 
75-0 

100-0 

3-7 
5-1 

14-7 
• 21-3 

65-a 

166-6 

10-3 
13-1 
12-6 
15-0 
29-9 
19-1 

160-0 

100-0 

106-6 

7-0 
8-4 
8-0-
7-2 

22-4 
14-6 
14-1 
18-3 

Male 

Hom
mes 

56 

3 
8 
6 
9 

30 

72 

4 
68 

12 

4 
8 

25 

2 
2 
7 
8 
6 

154 

18 
18 
21 
19 
39 
39 

5 

6 

9,666 

722 
869 
822 
727 

2,308 
1,684 
1,374 

• 1,110 

—Tous employes 

F e m a l e 

Fem
mes 

86 

7 

9 
11 
59 

16 

-
16 

4 

-
4 

111 

3 
6 

13 
21 
69 

66 

4 
10 
6 

13 
25 

2 

3 

3 

7,789 

491 
686 
667 
609 

1,667 
942 

1,062 
2,066 

Salaries and wages 

— Salairea et gagea 

Amount 

— Montant 

$ 

101,400 

6,300 
9,700 
9,900 
8,900 

67,600 

84,306 

3,100 
81,200 

12,006 

2,400 
9,600 

60,266 

3,200 
2,700 
5,400 

15,300 
33,600 

166,460 

14,700 
17,800 
14,600 
18,400 
66,700 
34,200 

4,066 

4,000 

12,959,260 

666,200 
826,000 
843,900 
828,300 

2,875,700 
2,111,900 
2,112,000 
2,696,200 

Per cent 

— Pour-cent 

166-6 

6-2 
9-6 
9-8 
8-8 

66-6 

100-0 

3-7 
96-3 

160-0 

20-0 
80-0 

100-0 

6-3 
4-5 
9-0 

25-4 
55-8 

166-6 

8-8 
10-7 
8-8 

11-1 
40-1 
20-6 

106-0 

100-0 

166-0 

6-1 
6-4 
6-6 
6-4 

22-2 
16-3 
16-3 
20-8 

Full-time employees Cincluded in totals] 

Personnel k temps entier (inclus dans les totaux) 

Total 

N u m b e r 

— N o m b r e 

124 

7 
7 

12 
16 
82 

87 

3 
84 

16 

2 
8 

123 

5 
7 

17 
26 
69 

184 

19 
19 
20 
27 
69 
40 

6 

6 

13,367 

921 
1,043 
1,037 

938 
3,001 
2,073 
1,874 
2,470 

Per cent 

— Pour-cent 

100-0 

6-6 
6-6 
9-7 

12-9 
66-2 

166-0 

3-6 
96-6 

190-0 

20-0 
80-0 

100-0 

4-1 
5-7 

13-8 
20-3 
66-1 

106-6 

10-3 
10-3 
10-9 
14-7 
32-1 
21-7 

100-0 

100-0 

100-0 

6-9 
7-8 
7-8 
7-0 

22-5 
16-5 
14-0 
18-5 

Male 

Hom
mes 

43 

3 
7 
6 
6 

28 

71 

3 
63 

7 

2 
6 

23 

2 
2 
6 
7 
6 

136 

16 
12 
15 
15 
35 
38 

4 

. 
4 

7,629 

678 
631 
641 
662 

1,796 
1,331 
1,158 

933 

F e m a l e 

Fem
mes 

76 

4 

-7 
11 
54 

16 

-
16 

3 

.-
3 

106 

3 
6 

11 
18 
63 

54 

4 
7 
6 

12 
24 
2 

2 

_ 
2 

5,728 

343 
412 
396 
376 

1,206 
742 
716 

1,637 

Salaries anc 

— 
wagea 

Salaires et gagea 

Amount 

— Montant 

$ 

97,306 

4.900 
8,700 
9.000 
8,200 

66,600 

84,006 

2,800 
81,200 

16,160 

2,000 
8.100 

65,700 

3,200 
2,700 
4,900 

13,700 
31,200 

158,360 

14,100 
16,700 
14,000 
17,400 
63,000 
34,100 

3,500 

_ 
3,500 

12,102,100 

596,300 
732,800 
768,200 
766,600 

2,681,800 
2,001,400 
2,031,800 
2,524,300 

Per cent 

— Pour-cent 

166-6 

5-0 
8-9 
9-3 
8-4 

68-4 

160 0 

3-3 
96-7 

160-0 

19-8 
80-2 

100-0 

5-7 
4-0 
8-8 

24-6 
56-0 

166 6 

8-9 
9-9 
8-8 

11-0 
39-8 
21-6 

100-0 

_ 
100-0 

166-6 

4-9 
6-1 
6-3 
6-3 

22-2 
16-6 
16-8 
20-9 

d 
Z 

I 

2 
3 
4 
5 
0 
7 

8 

9 
10 
11 

12 

13 
14 
16 

16 

17 
18 
19 
20 
21 
22 

23 

24 
25 
26 
27 
28 
29 
30 

31 

32 
33 

34 

35 
36 
37 
38 
39 
40 
41 
42 
43 



304 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941-

Table 10.—Betail Merchandise Trade, by Number of Employees, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OF EMPLOYEES, BY KIND-OF-BUSINESS GROUPS 

Number of employees 

Nombre d'employea 

Storea 

Magasina 

Number 

Nombre 

Per cent 

Pour-cent 

Sales 

Ventes 

Amount 

Montant 

Per cent 

Pour-cent 

NOVA SPOTIA-Con.—NOUVELLE-fiCOSSE-suite 

Food gronp—Groupe de I'alimentation 

Stores reporting:— 
2 No employees 
3 * 1 employee. -
4 2 employees 
5 3 employeea -

4 employees -
5- 9 employees 

10-19 employees 
20 employees or over-

-Magasins faisant rapport:— 
Aucun employe 

1 employe 
2 employea 
3 employes 
4 employea 

5-9 employea 
10-19 employes 

20 employes ou plus. 

Country general stores—Magasins generaux dc campagne.. 

Stores reporting:— 
No employeea 

1 employee — 
2 employees — 
3 employees — 

. 4 employees — 
5- 9 employees — 

10 employees or over— 

—Magasins faisant rapport:— 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 employes 
— 4 employes 
— 6-9 employes 

10 employea ou plus. 

General merchandise group—Groupe des marchandises generates. 

Stores reporting:— 
No employees — 

1 employee — 
2 employees — 
3 employees — 
4 employees — 

5- 9 employees — 
10-19 employees — 
20-49 employees —• 

60 employeea or over— 

Magasins faisant rapport:— 
Aucun employe 

1 employe 
2 employes 
3 employes 
4 employes 

6- 9 employes 
10-19 employes 
20-49 employes 

60 employes ou plus., 

Automotive groui>—Groupe de I'automobUe. 

Stores reporting;— 
No employees 

1 employee 
2 employees 
3 employees 
4 employees 

5- 9 employees 
10-19 employeea 
20-49 employees 
50-99 employees 

-Magasins faisant rapport :-
Aucun employe 

- 1 employe 
2 employes 
3 employea 

- 4 employes 
6-9 employes 

10-19 employes 
20-49 employes 
50-99 employes 

Apparei group—Groupe du rctcment. 

Stores reporting:— 
No employees 

1 employee 
2 employees 
3 employees 
4 employeea 

5- 9 employees 
10-19 employees 

20 employees or over-

-Magasins faisant rapport:— 
Aucun employe 

1 employe 
2 employes 
3 employes 
4 employes 

6-9 employes 
10-19 employes 

20 employes-ou plus. 

Building materials group—Groupe des materiaux de construction. 

Stores reporting:— 
No employees 

1 employee 
2 employees 
3 employeea 
4 employees 

6- 9 employees 
10-19 employees 

20 employees or over-

—Magasins faisant rapport:— 
— Aucun employe 
— 1 employe 
— 2 employes 
—• 3 employes 
•— 4 employes 
— 5-9 employes 

10-19 employes 
20 employes ou plus. 

3,148 

1,938 
493 
226 
157 
105 
184 
39 
6 

785 

181 
97 
48 
22 
42 
7 

235 

38 
39 
18 
15 
36 
22 
23 
15 

599 

168 
125 
81 
65 
35 
70 
32 
19 
4 

133 
95 
67 
68 
34 
72 
21 

160-0 

61-6 
15-7 
7-2 
6-0 
3-3 
6-8 
1-2 
0-2 

166-6 

49-4 
23-1 
12-4 
6-1 
2-8 
6-3 
0-9 

166-6 

12-3 
16-2 
16-6 
7-7 
6-4 
15-3 
9-4 
9-8 
6-3 

100-0 

28-0 
20-9 
13-5 
10-9 
6-8 
11-7 
6-3 
3-2 
0-7 

100-0 

27-2 
19-5 
13-7 
11-9 
7-0 
14-8 
4-3 
1-6 

100-0 

25-6 
18-8 
16-0 
10-6 
3-8 
15-0 
7-5 
3-7 

40,925,500 

6,642,200 
4,565.800 
4,119.300 
4,254,000 
3,590,300 
11,737,700 
5,031,.300 
984,900 

12,146,260 

2,657,300 
2,211,600 
2,138,900 
1,503,200 
859,000 

2,148,700 
727,500 

25,478,160 

166,400 
471,800 

1,272,900 
721,500 
715,200 

2,121,200 
1,656,900 
3,768.400 
14,583,800 

28,972,666 

948,500 
1,374,500 
1,615,800 
2,313,000 
1,339,500 
4,861,600 
5,649,300 
8,634,300 
2,336,100 

13,821,069 

664,100 
1,124,900 
1,470,400 
1,347,300 
1,218,700 
4,172,400 
1,967,600 
1,865,600 

7,260,100 

137,200 
319,500 
419,500 
527,700 
198,200 

1,588,900 
1,944,800 
2,124,300 

106-0 

16-2 
11-1 
10-1 
10-4 
8-8 
28-7 
12-3 
2-4 

106-6 

21-0 
18-2 
17-6 
12-4 
7-1 
17-7 
6-0 

100-6 

0-7 
1-9 
5-0 
2-8 
2-8 
8-3 
6-5 
14-8 
57-2 

100-0 

3-3 
4-7 
6-6 
8-0 
4-6 
16-8 
19-5 
29-4 
S-1 

100-0 

4-8 
8-1 
10-6 

30-2 
14-2 
13-5 

1-9 
4-4 
5-8 
7-3 
2-7 
21-9 
26-8 
29-2 
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Tableau 10.—Commerce dc detail, selon le nombre d'employ£s, pour le Canada et les Provinces. 
1 9 4 1 — C o n . 

M A G A S I N S R E P A R T I S S E L O N L E N O M B R E TOTAL D E S E M P L O Y E S , P A R G R O U P E S D E G E N R E S D E C O M M E R C E 

All employees—Tous employes 
Ful l - t ime employees (included in totals) 

Personnel k tempa entier Cinclus dans les totaux) 

Tota l 

Number 

Nombre 

3,706 

493 
452 
471 
420 

1,177 
614 
179 

991 

181 
194 
144 
88 

258 
126 

3,969 

38 
78 
54 
60 

231 
334 
704 

2,470 

2,311 

Per cent 

Pour-cent 

1,498 

680 

106-6 

13-3 
12-2 
12-7 
11-3 
31-8 
13-9 
4-8 

100-0 

18-3 
19-6 
14-5 
8-9 

26-0 
. 12-7 

106-6 

1-0 
2-0 
1-4 
1-5 
5-8 
8-4 

17-7 
62-2 

160-0 

Male 

H o m 
mes 

125 
162 
196 
140 
461 
444 
683 
201 

5-4 
7-0 
8-4 
6-1 

20-0 
19-2 
26-2 
8-7 

160-0 

95 
134 
174 
136 
446 
253 
260 

6-3 
8-9 
11-6 
9-1 

29-8 
16-9 
17-4 

106-0 

30 
48 
61 
24 
163 
164 
200 

4-4 
7-1 
7-5 
3.-5 

24-0 
24-1 
29-4 

2,238 

267 
250 
277 
247 
747 
336 
114 

662 

108 
128 
98 
64 
180 
94 

1,024 

18 
24 

7 
20 
70 

132 

F e m a l e 

Fem
mes 

1,468 

226 
202 
194 
173 
430 
178 
66 

73 
66 
46 
34 
78 
32 

2,945 

20 
54 
47 
40 

161 

116 
637 

2,124 

113 
153 
187 
117 
420 
406 
637 
191 

597 

44 
69 
68 
00 
157 
107 
102 

556 

27 
45 
39 
19 
121 
127 
178 

688 
1,833 

187 

12 
9 
8 
23 
41 
38 
46 
10 

961 

51 
75 
106 
76 
289 
146 
158 

124 

3 
3 
12 
6 
42 
37 
22 

Salaries and wages 

Salaires et gages 
To ta l 

Amount 

Montant 

2,254,600 

245,000 
219,800 
247,600 
241,900 
799,500 
386,700 
113,600 

537,500 

94,800 
103,800 
77,200 
49,300 
166,100 
56,300 

2,875,200 

22,600 
49,400 
32,000 
36.900 
153,000 
231,600 
338,200 

2,012,500 

2,437,006 

71,900 
106,800 
169,900 
111,600 
416,100 
506,800 
828,600 
236,400 

1,151,660 

66,700 
90,000 
109,800 
96,300 

334,500 
201,300 
263,000 

697,960 

26,800 
32,800 
32,400 
16,000 

153,700 
191,200 
247,000 

Per cent 

Pour-cent 

N u m b e r 

N o m b r e 

106-6 

10-9 
9-8 

11-0 
10-7 
36-6 
17-1 
6-0 

106-0 

17-6 
19-3 
14-4 
9-2 

29-0 
10-6 

100-0 

0-8 
1-7 
1-1 
1-2 
6-3 
8-1 

11-8 
70-0 

160-0 

2-9 
4-4 
6-6 
4-6 

17-1 
20-8 
34-0 

100-0 

4-9 
7-8 
9-5 
8-4 

29-1 
17-5 
22-8 

100-0 

3-7 
4-7 
4-6 
2-2 

22-0 
27-4 
36-4 

2,855 

350 
314 
3.59 
332 
925 
436 
139 

144 
149 
112 
68 
181 
64 

2,879 

34 
65 
35 
38 
172 
236 
403 

1,943 

90 
119 
166 
107 
370 
388 
677 
126 

1,073 

77 
93 

111 
82 

303 
190 
217 

28 
36 
34 
20 

144 
144 
200 I 

Per cent 

Pour-cent 

160-0 

12-2 
11-0 
12-6 
11-6 
32-4 
16-3 
4-9 

lCO-0 

20-1 
20-7 
15-6 
9-5 

25-2 
8-9 

100-0 

1-2 
2-3 
1-2 
1-3 
6-0 
8-2 

14-0 
65-8 

160-6 

4-6 
6-1 
8-5 
6-5 

19-1 
20-0 
29-7 

6-5 

100-0 

7-2 
8-7 

10-3 
7-7 

28-2 
17-7 
20-2 

106-6 

4-6 
5-9 
6-6 
3-3 

23-8 
23-8 
33-0 

Male 

H o m 
mes 

1,786 

205 
183 
219 
201 
591 
298 

78 
40 
130 
41 

928 

18 
21 
6 
16 
69 
120 
100 
589 

1,786 

85 
115 
161 
91 

333 
363 
632 
116 

37 
43 
60 
38 

117 
77 
91 

494 

25 
34 
26 
16 

108 
107 
178 

F e m a l e 

F e m 
mes 

1,075 

145 
131 
140 
131 
334 
138 
'66 

246 

63 
61 
34 
28 
61 
23 

1,351 

16 
44 
30 
22 
113 
116 
303 

1,307 

157 

4 
5 
16 
37 
36 
45 
10 

620 

40 
50 
61 
44 
186 
113 
126 

112 

Salaries and wages 

3 et gages 

Amount 

Montant 

2,076,809 

213,000 
190,100 
225,100 
226,300 
744,000 
371,700 
106.600 

484,466 

87,800 
94,300 
71,000 
45,900 
143,100 
42,300 

2,657,860 

21,400 
45,800 
28,500 
31,000 
140,500 
214,100 
302,300 

1,874,200 

2,331,600 

62,100 
96,600 
152,500 
100,000 
397,900 
491,200 
.825,600 
205,700 

1,060,700 

51,900 
79,000 
95,500 
88,500 

306,900 
183,600 
256,400 

677,606 

25,300 
30,200' 
28,600 
14,000 
149,300 
182,600 
247,000 

Per cent 

Pour-<:ent 

100 0 

10.-3 
• 9-2 
10-8 
10:9 
36-8 
17-9 
5-1 

166-0 

18-1 
19-5 
14-7 
9-5 

29-6 
8-7 

0-8 
1-7 
1-1 
1-2 
5-3 
8-0 
11-4 
70-5 

106-0 

166-6 

4-9 
7-6 
9-0 
8-3 

2S-9 
17-3 
24-1 

160-0 

3-7 
4-5 
4-2 
2-1 

22-0 
27-0 
36-5 

10 
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Table 10.—Ketail Merchandise Trade, by Number of Employees, for Canada and the Provln 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OP EMPLOYEES, BY KIND-OF-BUSINESS GROUPS 

NOVA SCOTLA-Con.—NOUVELLE-fiCOSSE-fin 

Furniture—household—radio group—Groupe des meubles, articles 
dc menage ct radio 

Number of employees 

Nombre d'employes 

Stores reporting:— 
No employees — 

1 employee — 
2 employees — 
3 employees — 
4 employees — 

5- 9 employees — 
10-19 employees 

20 employees or over— 

Magasins faisant rapport:— 
Aucun employe 

1 employe 
2 employes 
3 employes 
4 employes 

6- 9 employes 
10-19 employes 

20 employes ou plus. 

Bestaurant gronp—Groupe des restaurants. 

Storea reporting:— 
No employees — 

1 employee — 
2 employees — 
3 employeea — 
4 employees — 

5- 9 employees — 
10-19 employees — 

20 employees or over— 

—Magasins faisant rapport:— 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 employes 
— 4 employes 
— 6-9 employes 
— 10-19 employes -

20 employes ou plus. 

Other retali stores—Autres magasins de detail. 

Storea reporting:— 
No employees 

1 employee 
2 employees 
3 employees 
4 employees 

5- 9 employees 
10-19 employees 

20 employees or over-

—Magasins faisant rapport:— 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 employes 
— 4 employes 
— 5-9 employes 
— 10-19 employes 

20 employes ou plus. 

Second-hand merchandise group—Groupe de la marchandise de 
seconde main 

Stores reporting:— —Magasins faisant rapport;— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employees or over— 3 employes ou plus. 

NEW BBUNSWICK-NOUVEAU-BBUNSWICK 

Total, all stores—Total, tous magasins.. 

Storea reporting:— 
No employeea — 

1 employee — 
2 employees — 
3 employees — 
4 employees — 

6- 9 employees — 
10-19 employeea — 
20-49 employees — 

50 employees or over— 

Magasins faisant rapport:^ 
Aucun employe 

1 employe 
2 employes 
3 employes 

• • 4 employes 
5-9 employes 

10-19 employes 
20-49 employes 

50 employes ou plus.. 

Food group—Groupe de I'alimentation. 

Stores reporting:— 
No employeea 

1 employee 
2 employees 
3 employees 
4 employees 

5- 9 employees 
10-19 employees 
20-49 employees 

-Magasins faisant rapport:— 
Aucun employe 

- 1 employe 
2 employes 
3 employes 
4 employes 

5-9 employes 
10-19 employes 
20-49 employes 

Stores 

Magasins 

Number 

Nombre 

Per cent 

Pour-cent 

121 

33 
21 
18 
8 

12 
17 
9 
3 

437 

151 
83 
49 
32 
26 
60 
24 
13 

766 

266 
139 
116 
68 
63 

101 
22 
11 

51 

4,988 

2,519 
904 
616 

109 
57 
11 

2,321 

1,637 
336 
172 
103 
61 
97 
12 
4 

106-0 

27-3 
17-4 
14-9 

14-0 
7-4 
2-5 

100-0 

34-6 
10-0 
11-2 
7-3 
6-7 

13-7 
5-5 
3-0 

166-6 

34-7 
18-2 
15-1 
7-6 
6-9 

13-2 
2-9 
1-4 

166-0 

62-8 
15-7 

11-7 

160-0 

60-6 
18-1 
10-3 
6-0 
4-1 
7-4 
2-2 
1-1 
0-3 

100-6 

66-2 
14-4 
7-4 
4-5 
2-6 
4-2 
0-5 
0-2 

Sales 

Ventea 

Amount 

Montant 

3,885,200 

118,900 
195,400 
286,800 
267,900 
419,300 
948,700 

1,092,100 
566,100 

4,919,166 

278,700 
421,200 
322,900 
268,700 
384,600 

1,129,000 
829,200 

1,284,800 

27,257,000 

1,001,400 
1,427,400 
2,561,800 
1,856,800 
2,632,500 
9,086,400 
4,934,100 
3,767,600 

368,960 

69,300 
66,300 
84,200 
150,100 

101,843,106 

8,807,800 
9,369,200 
9,639,200 
8,114,000 
7,792,100 

23,094,600 
10,026,000 
11,622,900 
13,477,400 

22,318,800 

4,393,200 
2,979,500 
2,998,800 
2,625,100 
2,056,400 
5,026,200 
1,458,600 

782,000 

Per cent 

Pour-cent 

100-0 

3-1 
6-0 
7-4 
6-9 

10-8 
24-4 
28-1 
14-3 

106-6 

5-7 

6-5 
7-8 

22-9 
16-8 
26-1 

100-0 

3-7 
6-2 
9-4 
6-8 
9-7 

33-3 
18-1 
13-8 

106-6 

18-8 
17-7 
22-8-
40-7 

106-0 

9-2 
9-4 
8-0 
7-7 

22-7 
9-8 

11-4 
13-2 

106-0 

19-7 
13-4 
13-4 
11-8 
9-2 

22-5 
6-5 
3-6 
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Tableau 10.—Commerce de detail, selon le nombre d'employds, pour le Canada et les provinces, 
1941—suite 

MAGASINS RDPARTIS SELON LE NOMBRE TOTAL DES EMPLO^Y^S, PAR GROUPES DE GENRES DE COMMERCE 

All employees—Tous employes -

To ta l 

Number 

— Nombre 

436 

21 
36 
24 
48 

105 
125 
77 

1,603 

83 
98 
96 

100 
394 
314 
418 

2,154 

139 
232 
174 
212 
625 
311 
461 

47 

8 
10 
29 

11,062 

904 
1,030 

894 
824 

2,330 
1,404 
1,627 
2,049 

2,090 

335 
344 
309 
244 
686 
157 
115 

Per cent 

— Pour-ceni 

106-6 

4-8 
8-3 
6-6 

11-0 
24-1 
28-7 
17-6 

160-6 

6-5 
6-6 
6-4 
6-7 

26-2 
20-9 
27-8 

106-6 

6-'6 
10-8 
8-1 
9-8 

29-0 
14-4 
21-4 

100-6 

17-0 
21-3 
61-7 

160-0 

8-1 
0-3 
8-1 
7-4 

21-2 
12-7 
14-7 
18-5 

' 106-0 

16-0 
16-5 
14-8 
11-7 
28-0 

7-6 
5-5 

Male 

H o m 
mes 

318 

18 
26 
19 
36 
79 
80 
62 

395 

33 
29 
15 
30 
98 
86 

104 

1,547 

86 
136 
106 
139 
421 
261 
398 

45 

8 
10 
27 

6,991 

685 
623 
664 
483 

1,420 
858 
836 
622 

1,319 

207 
206 
207 
142 
376 

99 
82 

F e m a l e 

Fem
mes 

118 

3 
11 
6 

13 
26 
45 
15 

1,108 

50 
69 
81 
70 

296 
228 
314 

607 

63 
96 
68 
73 

204 
60 
63 

2 

-

-2 

5,671 

319 
407 
330 
341 
910 
646 
791 

1,427 

771 

128 
138 
102 
102 
210 

58 
33 

Salaries and wages 

— Salaires et gages 

Amount 

—-Montant 

$ 

424,206 

14,600 
17,700 
21,400 
38,400 

116,400 
127,200 
89,500 

753,960 

47,700 
40,800 
35,400 
48,300 

182,700 
146,600 
252,500 

1,790,800 

82,100 
155,600 
124,000 
186,300 
550,600 
287,000 
405,200 

37,106 

4,000 
9,300 

23,800 

8,334,706 

619,200 
606,200 
675,200 
661,900 

1,739,200 
1,113,600 
1,333,400 
1,896,100 

1,263,400 

170,300 
181,200 
162,400 
130,600 
366,000 
116,100 
77,800 

Per cent 

— Pour-ceni 

106-6 

3-4 
4-2 
6-0 
9-1 

27-2 
30-0 
21-1 

106-0 

6-3 
6-4 
4-7 
6-4 

24-2 
10-5 
33-5 

160-0 

'4-6 
8-7 
6-9 

10-4 
30-8 
16-0 
22-6 

190-0 

10-8 
25-1 
64-1 

166-6 

6-2 
7-3 
6-9 
6-6 

20-9 
13-3 
16-0 
22-8 

166-6 

14-2 
16-1 
13-5 
10-8 
30-3 
9-6 
6-6 

Full- t ime employees Cincluded in totals) 

— Personnel k t emps entier (inclus dans les totaux) 

To ta l 

N u m b e r 

— N o m b r e 

373 

16 
22 
21 
37 
94 

113 
70 

1,309 

76 
72 
71 
84 

326 
28G 
400 

1,562 

101 
163 
123 
162 
475 
247 
291 

39 

5 
10 
24 

9,004 

725 
779 
670 
634 

1,866 
1,170 
1,302 
1,868 

1,618 

260 
268 
235 
178 
447 
137 
103 

Per cent 

— Pour-ceni 

100-0 

4-3 
5-9 
6-6 
9-9 

26-2 
30-3 
18-8 

166-0 

6-8 
6-5 
6-4 
6-4 

24-9 
21-4 
30-6 

106-6 

6-6 
10-4 
7-9 

10-4 
30-4 
16-8 
18-6 

106-6 

12-8 
25-7 
61-5 

166-6 

8-0 
8-7 
7-4 
7-0 

20-6 
13-0 
14-5 
20-8 

166-0 

16-1 
15-9 
14-6 
11-0 
27-6 

8-5 
6-4 

Male 

H o m 
mes 

270 

14 
16 
16 
25 
73 
71 
55 

334 

33 
20 

9 
23 
76 
78 
96 

1,069 

65 
91 
72 

106 
297 
200 
238 

37 

5 
10 
22 

4,994 

481 
486 
431 
391 

1,153 
716 
742 
596 

1,039 

166 
168 
160 
107 
292 
86 
70 

F e m a l e 

Fem
mes 

163 

2 
6 
5 

, 12 
21 
42 
16 

976 

43 
62 
62 
61 

250 
202 
305 

493 

36 
72 
61 
66 

178 
47 
63 

2 

-

-2 

4,016 

244 
294 
239 
243 
703 
454 
660 

1,273 

679 

94 
100 
76 
71 

155 
61 
33 

Salaries and wages 

Salaires et gages 

Amount 

Montant 

$ 

466,266 

13,400 
13,600 
20,200 
36,600 

109,900 
124,900 
87,700 

714,200 

45,600 
35,400 
30,700 
46,400 

168,100 
140,900 
248,100 

1,657,666 

72,300 
138,600 
112,100 
172,400 
608,600 
264,600 
389,100 

35,800 

3,500 
9,300 

23,000 

7,871,160 

477,600 
547,000 
524,700 
614,500 

1,639,500 
1,060,200 
1,249,900 
1,867,800 

1,110,800 

153;900 
163,600 
146,600 
118,300 
337,900 
113,800 
76,800 

Per cent 

Pour-cent 

100-0 

3-3 
3-3 
5-0 
9-0 

27-1 
30-7 
21-6 

166-0 

6-4 
6-0 
4-3 
6.-3 

23-6 
19-7 
34-8 

100-0 

4-4 
8-3 
6-8 

10-4 
30-7 
15-9 
23-6 

100-0 

9-7 
26-0 
64-3 

100-0 

6-1 
7-0 
6-7 
6-5 

20-8 
13-3 
15-9 
23-7 

- 100-0 

13-9 
14-7 
13-2 
10-7 
30-4 
10-2 
6-9 

0 
Z 

I 

2 
3 
4 
6 
6 
7 
8 
9 

10 

11 
12 
13 
14 
15 
16 
17 
18 

19 

20 
21 
22 
23 
24 
25 
26 
27 

28 

29 
30 
31 
32 

33 

34 
36 
36 
37 
38 
39 
40 
41 
42 

43 

44 
45 
46 
47 
48 
49 
SO 
51 
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Table 10.—Betail Merchandise Trade, by Number of Employees, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OF EMPLOYEES, BY KIND-OP-BUSINESS GROUPS 

Number of employeea 

Nombre d'employes 

Stores 

Magasins 

Number 

Nombre 

Per cent 

Pour-cent 

Sales 

Ventea 

Amount 

Montant 

Per cent 

Pour-cent 

NEW BEUNSWICK-Con.-NOlTVEAU-BBUNSmCK-suite 

Country general stores—Magasins generaui de campagne 

Stores reporting:— 
No employees 

1 employee 
2 employees 
3 employees 
4 employees 

• 5- 9 employees 
10-49 employees 

-Magasins faisant rapport:-
- Aucun employe 
- 1 employe 
- 2 employes 

3 employes 
- 4 employes 

6-0 employes 
10-49 employes 

General merchandise group—Groupe des marchandises generales.. 

Stores reporting:— —rMagasins faisant rapport:— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employees — 3 employes 
4 employees — 4 employes 

6-9 employees — 5-9 employes 
10-19 employees — 10-19 employes 
20-49 employees — 20-49 employes 

60 employees or over— 60 employes ou plus 

Automotire group—Groupe de I'automobUe 

Stores reporting:- —Magasins faisant rapport:— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2omployees — 2 employes 
3 employees — 3 employes 
4 employees — 4 employes 

6-9 employees ' — 5-9 employes 
10-19 employees — 10-19 employes 
20-49 employees — 20-49 employes 

Apparel group—Groupe du vCtement 

Stores reporting:— . —Magasins faisant rapport:— 
No employees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employees — 3 employes 

. 4 employees — 4 employes 
6-9 employees — 5-9 employes 

10-19 employees — 10-19 employes 
20-49 employees — 20-49 employes i . . . 

Building materials group—Groupe des materiaui dc construction 

Stores reporting:— —Magasins faisant rapport:— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employees — 3 employes 
4 employees — 4 employes 

5-9 employees • — 5-9 employes .' 
10-19 employees — 10-19 employes 
20-49 employees — 20-49 employes 

Furniture—household—radio group—Groupe des meubles, articles 
dc menage et radio 

Stores reporting:— —Magasins faisant rapport:— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employees — 3 employes 
4 employees — 4 employes 

5-9 employees — 6-9 employes 
10-49 employees — 10-49 employes 

696 

313 
136 
61 
23 
24 
33 
6 

154 

529 

187 
116 
76 
44 
30 
49 
18 
10 

329 

100-0 

62-5 
22-8 
10-2 
3-9 
4-0 
5-6 
1-0 

106-0 

22-1 
17-5 
13-0 
5-8 
3-9 

13-0 
7-8 

11-7 
6-2 

100-0 

36-3 
21-7 
14-4 
8-3 
5-7 
9-3 
3-4 
1-9 

25-8 
18-6 
17-6 
10-0 
8-5 

14-0 
4-0 
1-5 

100-0 

23-7 
20-6 
12-4 
13-4 
7-2 

12-4 
6-2 
4-1 

100-0 

20-5 
23-1 
16-7 
7-7 
6-4 

11-5 
14-1 

10,742,800 

1,846,500 
1,911,800 
1,444,800 

697,600 
1,231,600 
2,423,800 
1,186,900 

20,137,260 

142,100 
612,800 
458,200 
366,100 
260,200 

1,102,600 
1,278,100 
3,202,000 

12,725,200 

16,602,100 

869 ,'300 
1,318,900 
1,338,700 
1,226,400 
1,235,900 
3,915,800 
2,814,700 
3,282,400 

8,002,900 

408,200 
611,200 
948,900 
941,400 
885,200 

2,321,800 
1,001,600 

924,700 

2,660,800 

142,400 
187,000 
104,800 
231,000 
238,900 
516,600 
476,800 
763,400 

2,566,466 

56,400 
158,800 
262,900 
189,000 
237,900 
739,200 
926,200 
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Tableau 10.—Commerce de detail, selon le nombre d'employds, pour le Canada et Ies Provinces, 
1941—suite 

MAGASINS RDPARTIS SELON LE NOMBRE TOTAL DES EMPLO^YES, PAR GROUPES DE GENRES DE COMMERCE 

All e m p l o y e e s - T o u s employes 

Tota l 

Number 

— Nombre 

711 

136 
122 
69 
96 

211 
77 

2,816 

27 
40 
27 
24 

132 
151 
642 

1,873 

1,364 

116 
152 
132 
120 
319 
262 
264 

1,001 

61 ' 
116 
99 

112 
292 
157 
164 

355 

20 
24 
39 
28 
77 
80 
87 

314 

18 
26 
18 
20 
60 

172 

Per cent 

— Pour-cent 

106-6 

19-1 
17-2 
9-7 

13-6 
29-7 
10-8 

100-0 

1-0 
1-4 
1-0 
0-8 
4-7 
5-4 

19-2 
66-5 

160-0 

8-4 
11-1 
9-7 
8-8 

23-4 
19-2' 
19-4 

100-0 

6-1 
11-6 
9-9 

11-2 
29-1 
16-7 
16-4 

166-6 

6-6 
6-8 

11-0 
7-9 

21-7 
22-5 
24-5 

106-6 

6-7 
8-3 
5-7 
6-4 

19-1 
54-8 

Male 

H o m 
mes 

456 

83 
79 
46 
66 

139 
44 

828 

16 
11 
4 
5 

41 
73 

108 
570 

1,245 

112 
142 
117 
100 
270 
249 
246 

394 

23 
37 
54 
38 

127 
66 
49 

294 

18 
13 
27 
23 
69 
71 
83 

241 

14 
21 
14 
12 
47 

133 

F e m a l e 

Fem
mes 

265 

53 
43 
24 
30 
72 
33 

1,988 

11 
29 
23 
19 
91 
78 

434 
1,303 

119 

3 
10 
15 
20 
40 
13 
18 

667 

38 
79 
45 
74 

165 
91 

116 

61 

2 
11 
12 
6 

18 
9 
4 

73 

4 
6 
4 
8 

13 
39 

Salaries and wages 

— Salaires et gages 

Amount 

— Montant 

$ 

451,600 

74,100 
66,600 
41,700 
69,300 

143,700 
66,200 

2,316,966 

18,000 
22,800 
13,700 
11,400 
70,800 
97,400 

306,300 
1,771,500 

1,331,700 

75,300 
102,900 
103,200 
101,900 
328,000 
257,500 
362,000 

694,506 

33,800 
62,400 
83,200 
66,400 

202,700 
112,900 
133,100 

337,200 

14,200 
12,300 
24,900 
35,500 
77,900 
72,400 

100,000 

372,700 

13,000 
29,000 
23,900 
21,200 
76,600 

209,100 

Per cent 

— Pour-cent 

166-6 

16-4 
14-8 
9-2 

15-4 
31-8 
12-4 

100-0 

0-8 
1-0 
0-6 
0-5 
3-0 
4-2 

13-2 
76-7 

100-0 

6-7 
7-7 
7-7 
7-7 

24-7 
19-3 
27-2 

106-6 

4-9 
9-0 

12-0 
9-6 

29-2 
16-2 
19-1 

166-6 

4-2 
3-6 
7-4 

10-5 
23-1 
21-5 
29-7 

'166-6 

3-5 
7-8 
6-4 
6-7 

20-5 
66-1 

Full- t ime employees (included in totals 

— Personnel k temps entier Cinclus dans les totaux) 

To ta l 

N u m b e r 

— N o m b r e 

589 

113 
97 
55 
71 

178 
76 

2,357 

27 
28 
19 
17 
97 

117 
343 

1,709 

1,104 

91 
114 
101 
90 

268 
206 
235 

741 

46 
78 
74 
84 

211 
119 
129 

299 

16 
13 
28 
24 

- 64 
68 
86 

286 

10 
22 
12 

• 19 
69 

164 

Per cent 

— Pour-ceni 

100-0 

• 19-2 
16-6 
9-3 

12-0 
30-2 
12-8 

166-6 

1-1 
1-2 
0-8 
0-7 
4-1 
5-0 

14-6 
72-6 

166-6 

8-2 
10-3 
9-1 
9-0 

23-4 
18-7 
21-3 

160-6 

6-2 
10-5 
10-0 
11-3 
28-6 
16-1 
17-4 

100-0 

5-4 
4-3 
9-4 
8-0 

21-4 
22-7 
28-8 

166-6 

3-5 
7-7 
4-2 
6-6 

20-6 
67-4 

Male 

H o m 
mes 

386 

72 
64 
36 
53 

118 
43 

769 

16 
7 

• 3 

3 
30 

. 66 
97 

648 

1,018 

88 
108 
91 
86 

232 
194 
219 

310 

18 
29 
43 
36 
91 
61 
42 

249 

14 
7 

20 
20 
47 
59 
82 

226 

8 
17 
10 
11 
47 

127 

F e m a l e 

Fem
mes 

203 

41 
33 
19 
18 
60 
32 

1,688 

11 
21 
16 
14 
67 
62 

246 
1,161 

86 

3 
6 

10 
13 
26 
12 
16 

431 

28 
49 
31 
48 

120 
68 
87 

60 

2 
'6 
8 
4 

17 
9 
4 

66 

2 
5 
2 
8 

12 
37 

Salaries and wagea 

— Salairea el 

Amount 

-— Montant 

$ 

427,360 

69,700 
60,100 

• 39,500 
64,300 

138,400 
65,300 

2,235,200 

18,000 
20,200 
12,900 
10,700 
64,500 
91,300 

271,400 
1,746,200 

1,239,900 

69,300 
93,200 
93,700 
98,200 

312,600 
236,400 
336,600 

641,200 

29,700 
62,800 
79,200 
61,100 

186,300 
106,560 
127,600 

319,506 

13,400 
10,000 
21,400 
34,400 
74,000 
66,500 
99,800 

359,360 

10,100 
27,800 
20,000 
20,600 
76,300 

204,500 

gagea 

Per cent 

— Pour-cent 

100-0 

16-3 
14-1 
9-2 

15-0 
32-4 
13-0 

100-0 

0-8 
0-9 
0-6 
0-5 
2-9 
4-1 

12-1 
78-1 

106-0 

5-6 
7-5 
7-6 
7-9 

26-2 
19-1 
27-1 

100-0 

4-6 
8-2 

12-4 
9-6 

28-9 
16-6 
19-9 

106-6 

4-2 
3-1 
6-7 

10-8 
23-2 
20-8 
31-2 

100-0 

2-8 
- 7-8 

6-6 
6-7 

21-2 
66-9 

d 
Z 

1 

2 
3 
4 
6 
9 
7 
8 

9 

10 
11 
12 
13 
14 
15 
16 
17 
18 

19 

20 
21 
22 
23 
24 
25 
26 
27 

28 

29 
30 
31 
32 
33 
34 
35 
36 

37 

38 
39 
40 
41 
42 
43 
44 
45 

43 

47 
48 
49 
50 
51 
52 
53 
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Table 10.—Retail Mercbandise Trade, by Number of Employees, for Canada and the Provinces, 
. 1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OP EMPLOYEES, BY KIND-OF-BUSINESS GROUPS 

o 
Z 

1 

2 
3 
4 
6 
6 
7 
8 
9 

10 

11 
12 
13 
14 
15 
16 
17 
IS 

19 

20 
21 
22 

23 

24 
26 
26 
27 
28 
29 
30 
31 
32 
33 

34 

36 
36 
37 
38 
39 
40 
41 
4? 
43 
44 

46 

46 
47 
48 
49 
.50 
61 
62 
53 

N u m b e r ol employees 

N o m b r e d 'employes 

NEW B B U N 8 W I C K - C o n . - N O U y E A U - B B U N S W I C K - f i n 

Stores reporting:— —Magasina faisant rapport:— 

Stores reporting;— —Magasins faisant rapport:— 

20-99 employees — 20-99 employes 

S e c o n d - h a n d merchandise group—Groupe de la marcband l se de 

Stores reporting:— —Magasins faisant rapport:— 

Q U E B E C — Q U f i B E C 

Stores reporting:— . —Magasina faisant rapport:— 

Food g r o u p - G r o u p e de I ' a l i m e n t a t i o n 

Stores reporting:— —Magasins faisant rapport:— 

Stores reporting:— —Magasins faiaant rapport:— 

Stores 

Magasins 

N u m b e r 

N o m b r e 

284 

-101 
59 
32 
21 
14 
37 
16 
6 

558 

193 
126 
69 
46 
30 
64 
19 
11 

42 

30 
7 
6 

39,712 

18,959 
6,876 
4,318 
2,867 
1,820 
3,283 
1,026 

438 
89 
38 

17,969 

10,303 
3,035 
1,654 
1,057 

632 
993 
212 

. 63 
15 
6 

2,943 

1,741 
508 

' 305 
160 
69 

116 
38 

7 

P e r cent 

Pour-cent 

106-0 

35-5 
20-8 
11-3 
7-4 
4-9 

13-0 
6-3 
1-8 

100-0 

34-6 
22-6 
12-3 
8-2 
6-4 

11-5 
3-4 
2-0 

100-0 

' 71-4 
16-7 
11-9 

106-0 

47-7 
17-3 
10-9 
7-2 
4-6 
8-3 
2-6 
1-1 
0-2 
0-1 

166-6 

57-3 
16-9 
9-2 
5-9 
3-6 
5-5 
1-2 
0-4 
0-1 
C) 

106-6 

59-2 
17-3 
10-4 
6-4 
2-3 
3-9 
1-3 
0-2 

Salea 

Ventea 

Amount 

Montant 

$ 

2,625,660 

199,900 
276,300 
215,000 
219,200 
132,000 
668,800 
494,900 
419,600 

16,733,506 

648,400 
1,478,700 
1,747,200 
1,618,300 
1,504,100 
6,347,400 
1,201,600 
2,187,900 

159,000 

41,400 
34,200 
83,400 

818,671,166 

89,965,800 
70,490,000 
75,948.900 
72,304,100 
57,237,700 

162,986,600 
99,330,900 
79,045,100 
37,174,100 
84,187,900 

246,481,960 

44,578,900 
29,351,000 
28,076,200 
25,466,600 
19,889,600 
47,879,800 
23,839,300 
14,803,900 
5,279,200 
1,317,500 

49,290,660 

14,427,200 
7,570,800 
6,947,700 
5,306,000 
3,224,600 
6,884,900 
3,744,500 
1,184,900 

P e r c e n t 

Pour-cent 

106-0 

7-9 
U-0 
8-5 
8-7 
5-2 

22-6 
19-6 
16-6 

160-0 

3-9 
8-8 

10-4 
9-7 
9-0 

37-9 
7-2 

13-1 

100-6 

26-0 
21-5 
62-5 

100-0 

11-0 
8-6 
9-3 
8-8 
7-0 

18-7 
12-1 
9-7 
4-5 

10-3 

166-0 

18-5 
12-2 
11-7 
10-6 
8-3 

19-9 
9-9 
6-2 
2-2 
0-5 

100-0 

29-3 
15-3 
14-1 
10-8 
6-6 

14-0 
7-6 
2-4 

C'1 Less than 0-06 per cent 
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Tableau 10.—Commerce de d£tall, selon le nombre d'employds, pour le Canada et les Provinces, 
1941—Con. 

MAGASINS RDPARTIS SELON LE NOMBRE TOTAL DES EMPLOYES, PAR GROUPES DE GENRES DB COMMERCE 

All employees—Tous employes 
Full-time employees Cincluded in totals) 

Personnel k temps entier (inclus dans lea totaux) 

Total 

Number 

Nombre 

Per cent 

Pour-cent 

Male 

Hom-

Female 

Fem-

Salaries and wages 

Salaires et gages 
Total 

Amount 

Montant 

Per cent 

Pour-cent 

Number 

Nombre 

Per cent 

Pour-cent 

Male 

Hom
mes 

Female 

Fem
mes 

Salaries and wages 

Salaires et gages 

Amount 

Montant 

Per cent 

Pour-cent 

827 

69 
64 
63 
66 
225 
194 
166 

1,555 

126 
138 
138 
120 
414 

•231 

29 

96,749 

,876 

23,766 

3,199 

608 
610 
480 
276 
709 
444 
172 

166-6 

7-1 
7-7 
7-6 
6-8 
27-2 
23-5 
20-1 

100-6 

8-0 

7-6 
27-5 
14-7 
24-6 

100-6 

24-1 
75-9 

166-0 

7-1 

7-5 
21-5 
13-3 
12-7 
6-3 
14-8 

166-6 

12-8 
13-9 
13-3 
10-6 
26-7 
11-2 
6-9 
3-2 
2-4 

16-9 
19-0 
15-0 
8-6 
22-2 
13-9 
5-4 

172 

21 
17 
7 
12 
50 
46 
19 

1,616 

85 
93 
89 
81 
289 
133 
245 

27 

64,310 

5,106 
6,237 
6,306 
5,261 
15,191 
9,017 
7,653 
3,043 

19,670 

2,374 
2,637 
2,530 
2,025 
4,874 
2,121 
1,403 
682 
524 

2,316 

378 
423 
333 
188 
494 
352 
148 

666 

47 
66 
44 
175 
148 
147 

41 
46 
49 
39 
126 
98 
143 

32,439 

1,769 
2,399 
2,295 
2,019 
5,695 
3,837 
4,636 
2,033 
7,856 

4,686 

661 
771 
641 
503 

1,234 
532 
226 
74 
44 

•130 
187 
147 
88 
215 
92 
24 

341,006 

33,600 
24,100 
23,600 
15,100 
77,200 
91,300 
76,200 

1,272,166 

83,200 
102,600 
98,600 
96,600 
387,000 
196,000 
308,200 

19,606 

3,800 
16,800 

72,379,666 

4,061,700 
6,147,700 
6,452,200 
4,807,900 
14,817,300 
10,595,800 
9,943,300 
4,719,600 
12,834,100 

14,083,200 

1,718,700 
1,690,200 
1,701,200 
1,460,900 
3,734,100 
1,892,400 
1,138,600 
622,600 
224,600 

1,829,606 

283,200 
319,700 
262,000 
180,400 
469,100 
249,000 
66,200 

100-6 

7-1 
6-9 
4-4 
22-6 
26-8 
22-4 

106-0 

6-6 
8-1 
7-8 
7-6 
30-4 
16-4 
24-2 

166-6 

19-4 
80-6 

166 6 

5-6 
7-1 
7-5 
6-7 
20-6 
14-7 
13-7 
6-6 
17-7 

166-6 

12-2 
12-0 
12-1 
10-4 
26-6 
13-4 
8-1 
3-7 
1-6 

160-0 

15-6 
17-6 
14-3 
9-9 
25-6 
13-6 

53 
53 
48 
49 
176 
168 
149 

1,291 

104 
114 

364 
193 
339 

23 

3-6 I 

74,562 

6,262 
6,363 
6,448 
6,421 
15,975 
9,905 
9,427 
3,930 
11,831 

17,926 

2,399 
2,469 
2,339 
1,880 
4,610 
1,984 
1,140 
556 
649 

2,466 

405 
436 
365 
216 
591 
324 
123 

166-6 

7-6 
7-6 
6-9 
7-0 
25-3 
24-2 
21-4 

160-6 

8-1 
8-8 
7-6 
6-9 
27-3 
15-0 
26-3 

21-7 
78-3 

106-0 

7-1 
8-6 
8-6 
7-3 
21-4 
13-3 
12-6 
6-3 
15-9 

106-0 

13-4 
13-8 
13-0 
10-5 
25-7 
11-1 
'6-3 
3-1 
3-1 

166-6 

16-5 
17-7 
14-8 
8-8 
24-0 
13-2 
5-0 

20 
15 
4 
9 
37 
43 
18 

836 

74 
78 
64 
62 
248 
104 
205 

22 

50,694 

3,998 
4,667 
4,805 
3,963 
11,798 
7,039 
6,193 
2,592 
5,639 

14,476 

1,908 
1,926 
1,895 
1,611 
3,698 
1,688 
943 
496 
606 

1,791 

314 
310 
256 
146 
415 
243 
107 

650 

44 
40 
139 
125 
131 

456 

30 
36 
34 
27 
106 
89 
134 

23,868 

1,264 
1,696 
1,643 
1,458 
4,177 
2,866 
3,234 
1,338 
6,192 

3,456 

491 
544 
444 
369 
912 
396 
197 
60 
43 

669 

91 
126 
109 
70 
176 
81 
16 

' 319,766 

32,700 
22,200 
19,800 
14,200 
67,100 
88,200 
75,600 

1,260,266 

77,300 
96,900 
91,600 
88,700 
374,200 
184,100 
288,400 

18,666 

3,400 
14,600 

66,407,906 

3,626,100 
4,577,500 
4,915,700 
4,362,100 
13,620,000 
9,841,300 
9,143,500 
4,413,200 
11,908,600 

12,796,666 

1,569,700 
1,515,400 
1,624-500 
1,323,900 
3,409,900 
1,746,400 
1,011.100 
474,700 
221,000 

1,668,706 

257,000 
280,000 
240,000 
167,000 
441,600 
220,800 
62,300 

106-0 

10-2 
6-9 
6-2 
4-6 
21-0 
27-6 
23-6 

166-6 

6-5 
8-0 
7-6 
7-4 
31-2 
15-3 
24-0 

109-0 

18-9 
81-1 

100-6 

5-5 
6-9 
7-4 
6-6 
20-6 
14-8 
13-8 
6-6 
17-9 

106-6 

12-3 
11-8 
11-9 
10-4 
26-7 
13-6 
7-9 
3-7 
1-7 

160-0 

15-4 
16-8 
14-4 
10-0 
26-5 
13-2 
3-7 

35 
36 
37 
38 
39 
40 
41 
42 
43 
44 

46 

46 
47 
48 
49 
50 
51 
52 
153 

C) Moins de 0-05 pour-cent. 
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Table 10.—KetaU Merchandise Trade, by Number of Employees, for Canada and the Provli 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OP EMPLOYEES, BY KIND-OF-BUSINESS GROUPS 

33 

43 

N u m b e r of employees 

N o m b r e d'employea 

QUEBEC-Con.—QUfiBEC-suite 

General merchandise group—Groupe des marchandises generates. 

Storea reporting:— 
N o employees 

1 employee 
2 employees 
3 employees 
4 employees 

5 - 9 employees 
10-19 employees 
20-49 employees 
60-99 employees 

100 employees or over-

-Magasina faisant rapport:— 
Aucun employe 

1 employe 
2 employes 
3 employes 
4 employes 

6 - 9 employes 
10-19 employes 
20-49 employes 
50-99 employes 

100 employes ou plua. 

Automotive group—Groupe de rautomobl le . 

Storea reporting:— 
N o employees 

1 employee 
2 employees 
3 employees 
4 employees 

5- 9 employees 
10-19 employees 
20-49 employees 
50-99 employees 

100 employees or over-

—Magasins faiaant rapport : — 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 employes 
— 4 employes 

5- 9 employes 
— 10-19 employes 
— 20-49 employes 
— 50-99 employes 

100 employes ou plua. 

Apparel group—Groupe d u rctcment . 

Stores reporting:— ' 
N o employees — 

1 employee — 
2 employees — 
3 employees — 
4 employees . — 

5- 9 employees — 
10-19 employees — 
20-49 employees — 

50 employees or over— 

•Magasins faisant rapport:— 
Aucun employe 

1 employe 
2 employes 
3 employes 
4 employes 

5 - 9 employes 
10-19 employes 
20-49 employes .• 

50 employes ou plus. 

Stores 

Magasins 

N u m b e r 

N o m b r e 

Per cent 

Pour-cent 

Bui ld ing materials group—Groupe des mater iaui de cons truct ion . 

Stores reporting:— 
N o employees 

1 employee 
2 employees 
3 employees 
4 employeea 

5- 9 employees 
10-19 employees -
20-49 employees 

60 employees or over-

—Magasina faisant rapport:— 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 employes 
— '4 employes 
— ' 6 - 9 employes 
,— 10-19 employes 
— 20-49 employes 

50 employes ou plus. 

F u r n i t u r e — h o u s e h o l d - r a d i o group—Groupe des meubles , articles 
de menage e t radio 

Stores reporting:— 
N o employees 

1 employee 
2 employees 
3 employees 
4 employees 

5 - 9 employees 
10-19 employees 
20-49 employees 

60 employeea or over-

-Magasins faisant rapport:— 
Aucun employe 

1 employe 
2 employes 
3 employes 
4 employes 

5 - 9 employea 
10-19 employea 
20-49 employes 

60 employes ou plus. 

1,558 

722 
201 
129 
104 
71 

124 
75 
96 
21 
16 

2,986 

966 
737 
471 
261 
119 
260 
100 
69 
17 

4,164 

1,499 
706 
518 
366 
272 
680 
170 
50 
3 

282 
196 
130 
117 
70 
132 
52 
17 
4 

258 
158 
134 
78 
61 
148 
70 
15 

109-0 

46-3 
12-9 
8-3 
6-7 
4-6 
7-9 
4-8 
6-2 
1-3 
1-0 

100-0 

32-3 
24-7 
15-8 
8-4 
4-0 
8-7 
3-3 
2-0 
0-6 
0-2 

160-0 

36-0 
17-0 
12-4 
8-8 
6-5 

13-9 
4-1 
1-2 
0-1 

100-0 

28-2 
19-6 
13-0 
11-7 
7-0 

13-2 
5-2 
1-7 
0-4 

100-0 

27-8 
•17-0 
14-5 
8-4 
6-6 

16-0 
7-6 
1-6 
0-6 

Sales 

Ventea 

Amoun t 

Montant 

104,145,900 

2,877,400 
2,032,300 
2,379,000 
2,656,400 
2,619,200 
6,128,000 
6,431,600 

14,241,400 
6,481,000 

69,399,600 

113,069,266 

5,734,200 
9,089,100 
9,764,300 
7,593,900 
4,500,400 

14,782,100 
15,002,200 
18,292,000 
15.892,900 
12,418,100 

85,743,860 

6,670,400 
7,195,100 
8,258,300 
8,640,700 
7,400,100 

24,206,000 
12,980,000 
8,154,600 
2,337,100 

32,844,800 

1,403,100 
2,283,600 
2,234,300 
2,943,600 
2,429,600 
7,369,700 
6,396,100 
4,426,400 
3,358,500 

34,346,406 

1,265,600 
1,619,900 
2,930,800 
2,347,200 
2,448,700 
8,666,700 
6,509,000 
3,286,400 
5,373,100 

Per cent 

Pour-cent 

100-0 

2-8 
1-0 
2-3 
2-6 
2-4 
6-9 
6-2 

13-7 
6-3 

57-0 

100-0 

5-1 
8-0 
8-6 
6-7 
4-0 

13-1 
13-3 
16-2 
14-0 
11-0 

160-0 

7-7 
8-4 
9-6 

10-1 
8-6 

23-2 
M6-1 

9-5 
2-8 

100-0 

4-3 
6-9 
6-8 
9-0 
7-4 

22-4 
19-5 
13-5 
10-2 

160-6 

7-1 
25-0 
19-0 
9-6 

15-6 
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Tableau 10.—Commerce de detail, selon le nombre d'employds, pour le Canada ct les Provinces, 
1941—suite 

MAGASINS RDPARTIS SELON LB NOMBRE TOTAL DE.S EMPLOYES, PAR GROUPES DE GENRES DE COMMERCE 

All employeea—Tous employes 

To ta l 

Number 

— Nombre 

18,266 

201 
258 
312 
284 
783 

1,030 
2,952 
1,331 

11,049 

0,237 

737 
942 
753 
476 

1,612 
1,322 
1,700 

868 
827 

11,368 

706 
1,036 
1,098 
1,088 
3,708 
2,040 
1,378 

314 

3,499 

196 
260 
351 
280 
818 
646 
466 
483 

4,614 

158 
268 
234 
244 
946 
921 
432 
811 

P e r cent 

— Pour-cent 

166-6 

1-1 
1-4 
1-7 
1-6 
4-3 
5-7 

16-2 
7-3 

60-7 

160-0 

8-0 
10-2 
8-1 
5-2 

17-4 
14-3 
18-4 
9-4 
9-0 

106-0 

6-2 
9-1 
9-7 
9-6 

32-6 
17-9 
12-1 
2-8 

100-0 

6-6 
7-4 

10-0 
8-0 

23-4 
18-6 
13-3 
13-8 

166-6 

3-9 
6-7 
6-8 
6-1 

23-6 
22-9 
10-8 
20-2 

'Male 

H o m 
mea 

6,873 

77 
98 

123 
106 
363 
336 
685 
132 

3,964 

8,766 

718 
920 
719 

,450 
1,532 
1,242 
1,693 

821 
771 

5,287 

305 
450 
478 
493 

1,877 
934 
632 
118 

3,187 

J 82 
232 
320 
247 
722 
577 
435 
472 

3,213 

133 
218 
194 
190 
751 
757 
341 
629 

F e m a l e 

F e m 
mes 

12,327 

124 
160 
189 
179 
430 
694 

2,267 
1,199 
7,085 

471 

19 
22 
34 
26 
80 
80 

107 
47 
56 

6,681 

401 
586 
620 
596 

1,831 
1,106 

746 
196 

312 

14 
28 
31 
33 
96 
69 
30 
11 

861 

25 
60 
40 
64 

195 
164 
91 

182 1 

Salaries and wagea 

— 
Salaires et gages 

Amount 

— Montant 

$ 

13,922,106 

116,300 
153,800 

'195,600 
165,900 
626,100 
646,800 

1,647,900 
661,900 

9,818,800 

9,665,606 

485,600 
680,000 
677,000 
349,500 

1,458,700 
1,492,800 
1,968,000 
1,365,700 
1,228,400 

8,682,966 

424,500 
652,400 
730,300 
728,300 

2,717,300 
1,682,200 
1,443,700 

304,200 

3,002,966 

133,000 
179,400 
261,800 
222,300 

•677,400 
700,900 
424,000 
404,100 

4,631,060 

102,800 
224,200 
242,500 
276,000 

1,104,000 
1,223,600 

512,600 
846,400 1 

Per cent 

— Pour-cent 

100-0 

0-8 
1-1 
1-4 
1-2 
3-8 
4-6 

11-9 
4-7 

70-6 

100-0 

6-1 
7-1 
6-0 
3-6 

15-2 
15-5 
20-5 
14-2 
12-8 

166-6 

4-9 
7-5 
8-4 
8-4 

31-3 
19-4 
16-6 
3-5 

166-0 

4-4 
6-0 
8-7 
7-4 

22-6 
23-3 
14-1 
13-5 

166-6 

2-3 
4-9 
5-3 
6-1 

24-4 
27-0 
11-3 
18-7 1 

• 
Full- t ime employees (included in totals) 

— 
Personnel k temps entier (inclus dans les totaux) 

To ta l 

N u m b e r 

— N o m b r e 

13,613 

167 
197 
246 
224 
628 
721 

1,907 
758 

8,776 

7,675-

622 
711 
604 

• 353 
1,341 
1,076 
1,433 

831 
806 

7,855 

614 
679 

- 749 
696 

2,361 
1,430 
1,131 

295 

2,814 

162 
198 
269 
225 
678 
652 
396 
344 

3,498 

123 
203 
202 
204 
811 
806 
400 
749 

Per cent 

— Pour-cent 

106-6 

1-2 
1-4 
1-8 
1-6 
4-6 
6-3 

14-0 
6-6 

64-5 

160-0 

6-8 
9-2 
7-9 
4-6 

17-5 
14-0 
18-7 
10-8 
10-5 

160-0 

6-5 
8-6 
0-5 

• 8-9 
30-1 
18-2 
14-4 
3-8 

106-6 

5-4 
7-0 
9-6 
8-0 

24-1 
19-6 
14-1 
12-2 

100-0 

3-6 
6-8 
6-8 
6-8 

23-2 
23-1 
11-4 
21-4 1 

Male 

H o m 
mes 

6,065 

71 
83 

104 
92 

307 
291 
607 
125 

3,320 

7,295 

513 
700 
576 
330 

1,267 
1,015 
1,361 

784 
749 

3,674 

233 
296 
324 
312 

1,188 
656 
554 
111 

2,562 

139 
177 
253 
201 
697 
490 
371 
334 

2,810 

104 
167 
169 
163 
662 
669 
311 
585 

F e m a l e 

F e m 
mes 

8,668 

86 
109 
142 
132 
321 
430 

1,300 
633 

6,455 

380 

9 
11 
28 
23 
74 
60 
72 
47 
66 

4,181 

281 
383 
425 
384 

1,173 
774 
577 
184 

252 

13 
21 
16 
24 
81 
62. 
25 
10 

688 

19 
36 
33 
41 

159 
147 
89 

164 

Salaries and wagea 

Salaires et gages 

Amoun t 

Montant 

$ 

12,727,606 

105,700 
138,600 
178,600 
161,400 
488,500 
590,600 

1,500,300 
655,000 

9,018,500 

- 8,935,906 

412,100 
604,000 
522,900 
316,600 

1,360,700 
1,355,300 
1,832,600 
1,329,600 
1,202,100 

7,702,606 

369,400 
568,100 
637,000 
630,300 

2,390,700 
1,624,800 
1,292,900 

298,800 

2,802,166 

120,600 
163,300 
242,600 
208,100 
634,000 
669,800 
401,600 
362,100 

4,339 800 

93,100 
202,100 
229,200 
266,000 

1,062,200 
1,192,900 

600,300 
796,000 

Per cent 

Pour-cent 

100-0 

b-8 
1-1 
1-4 
1-2 
3-8 
4.6 

11-8 
4-4 

70-9 

100-0 

4-6 
6-8 
5-8 
3-5 

15-2 
16-2 
20-5 
14-9 
13-5 

100-6 

4-8 
7-2 
8-3 
8-2 

31 -0 ' 
19-8 
16-8 
3-9 

106-0 

4-3 
5-8 
8-7 
7-4 

22-7 
23-9 
14-3 
12-9 

166-0 

2-1 
4-7 
5-3 
6-1 

24-6 
27-5 
11-5 
18-3 1 

Q 

z 

1 

2 
3 
4 
5 
6 
7 
8 
9 

10 
11 

12 

13 
14 
16 
16 
17 
18 
19 
20 
21 
22 

23 

24 
26 
26 
27 
28 
29 
30 
31 
32 

33 

34 
35 
36 
37 
38 
39 
40 
41 
42 

43 

44 
45 
46 
47 
48 
49 
50 
61 
62 
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Table 10.—BetaU Merchandise Trade, by Number of Employees, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OP EMPLOYEES,'BY KIND-OP-BUSINESS GROUPS 

Number of employees 

Nombre d'employes 

Stores 

Magasins 

Number 

Nombre 

Per cenf 

Pour-cent 

Salea 

Ventes 

Amount 

Montant 

Per cent 

Pour-cent 

23 

30 

QUEBEC-Con.—QUfiBEC-fin 

Bestaurant group—Groupe des restaurants 

Storea reporting:— —Magasins faiaant rapport:— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
Semployees — 3 employes 

• 4 employees — 4 employes 
5-9 employees — 5-9 employes 

10-19 employeea — 10-19 employes 
20-49 employeea — 20-49 employes 
60-99 employees • — 50-99 employes 

100 employees or over— 100 employes ou plus 

Other retail stores—Autres magasins de detail 

Stores reporting:— —Magasins faisant rapport:— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
Semployees — 3 employes 
4 employeea — 4 employes 

6-9 employees — 6-9 employes 
10-19 employees — 10-19 employes 
20-49 employees — 20-49 employes 
60-99 employees — 60-99 employes 

100 employees or over— 100 employes ou plus 

Second-hand merchandise group—Groupe de la marchandise de 
seconde-main 

Stores reporting:— —Magasins faisant rapport:— 
No employeea — Aucun employe 

1 employee — 1 employe 
2 employeea — 2 employes 
3 employees — 3 employes 
4 employees — 4 employes 

5-19 employees — 5-19 employes 

ONTABIO 

Total, all stores—Total, tons magasins 

Stores reporting:^ —Magasins faisant rapport:— 
No employees — Aucun employe 

1 employee — 1 employe 
2 employees — - 2 employes 
3 employees — 3 employes 
4 employees — 4 employes 

5- 9 employees — 6-9 employes 
10-19 employees ' — 10-19 employes 
20-49 employees . — 20-49 employes 
50-99 employees — 60-99 employes 

100 employees or over— 100 employes ou plus 

Food group—Groupe de ralimentation 

Stores reporting:— —Magasins faisant rapport:— 
No employeea — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employees — 3 employes 
4 employees — 4 employes 

5- 9 employeea . — 5-9 employea 
10-19 employeea — 10-19 employea 
20-49 employeea — 20-49 employes 
60-99 employees — 60-99 employes 

1,677 

453 
232 
193 
162 
122 
301 
123 
72 
16 
3 

6,183 

2,546 
1,048 

754 
563 
399 
615 
183 
60 
12 
3 

364 

189 
64 
30 

9 
5 

17 

47,655 

15,976 
9,620 
6,530 
4,273 
2,744 
5,172 
1,773 

789 
126 
52 

14,619 

5,663 
2,730 
1,900 
1,181 

750 
1,241 

373 
168 
13 

106-0 

27-0 
13-8 
11-6 
9-7 
7-3 

17-9 
7-3 
4-3 
1-0 
0-2 

106-6 

41-2 
16-9 
12-2 
9-1 
6-4 
9-9 
3-0 
1-0 
0-2 
0-1 

106-6 

62-2 
17-8 
9-9 
3-0 
1-6 
5-6 

106-0 

33-9 
20-4 
13-9 
9-1 
6-8 

11-0 
3-8 
1-7 
0-3 
0-1 

100-0 

40-4 
19-5 
13-6 
8-4 
6-3 
8-9 
2-7 
1-2 
0-1 

28,542,166 

1,561,700 
1,638,500 
1,747,000 
1,781,600 
1,706,600 
6,437,000 
4,610,900 
6,656,200 
2,808,100 

795,600 

127,933,966 

11,027,800 
9,463,400 

13,269,300 
15,316,100 
12,941,700 
30,200,100 
19,723,800 
9,483,700 
3,637,700 
2,880,300 

2,272,560 

519,600 
356,400 
342,000 
252,100 
177,200 
625,300 

1,406,976,700 

93,023,400 
111,189,600 
128,217,600 
120,977,100 
92,974,800 
264,676,400 
180,156,700 
193,994,900 
62,472,800 
159,294,500 

314,628,700 

32,756,100 
31,101,000 
35,292,900 
20,195,100 
24,001,600 
67,911,800 
42,282,300 
55,991,600 
6,096,400 

166-0 

5-5 
5-4 
6-1 

- 6-2 
6-0 

22-6' 
161 
19-5 
9-8 
2-8 

166-6 

7-4 
10-4 
12-0 
10-1 
23-6 
16-4 
7-4 
2-8 
2-3 

166-6 

22-9 
16-7 
15-0 
11-1 
7-8 
27-5 

166-6 

7-9 
9-2 

18-8 
12-8 
13-8 
4-4 
11-3 

160-0 

10-4 
9-9 
11-2 
9-3 
7-6 
18-4 
13-5 
17-8 
1-9 
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Tableau 10.—Commerce de d^taU, selon le nombre d'empIoy£s, pour le Canada et Ies Provinces, 
V 1941—suite 

MAOASINS RDPARTIS SELON LB NOMBRE TOTAL DES EMPLOYES, PAR GROUPES DB GENRES DE COMMERCE 

All employees—Tous employes 
FuU-time employeea (included in totals) 

Personnel k temps entier (inclus dans les totaux) 

Total 

Number 

Nombre 

Per cent 

Pour-cent 

Male 

Horn-

Female 

Fem
mes 

Salaries and wages 

Salaires et gagea 
Total 

Amount 

Montant 

Per cent 

Pour-cent 

Number 

Nombre 

Per cent 

Pour-cent 

Male 

Hom-

Female 

Fem-

Salariea and wagea 

Salairea et gages 

Amount 

Montant 

Per cent 

Pour-cent 

8,869 

232 
386. 
486 
488 

2,254 
1,520 
2,061 
1,026 

367 

14,388 

1,048 
1,608 
1,689 
1,596 
3,766 
2,252 
1,563 

603 
373 

279 

54 
60 
27 
20 

118 

165,842 

9,620 
13,060 
12,819 
10,970 
33,203 
22,530 
22,959 
7,989 

32,686 

31,497 

?,730 
3,800 
3,543 
3,000 
8,066 
4,656 
4,977 
725 

106 0 

2-6 
4-4 
5-6 
5-5 
25-6 
17-3 
23-4 
11-6 
4-1 

[166-0 

4,676 

116 
147 
179 
211 

1,263 
814 

1,236 
637 
173 

11,665 

7-3 
10-6 
11-7 
11-1 
26-1 
16-6 
10-9 
4-2 
2-6 

106-0 

19-3 
21-5 
9-7 
7-2 
42-3 

160-0 

5-8 
7-9 
7-7 
6-6 
20-0 
13-6 
13-9 
4-8 
19-7 

166-6 

8-7 
12-1 
11-2 
9-6 
25-5 
14-8 
15-8 
2-3 

771 
1,158 
1,403 
1,336 
3,242 
1,859 
1,240 
452 
204 

257 

52 
54 
27 
16 
108 

99,659 

6,875 
8,930 
8,474 
7,359 
21,649 
14,787 
13,046 
4,346 
13,294 

22,054 

1,960 
2,686 
2,404 
2,073 
5,126 
3,454 
3,883-
679 1 

4,133 

116 
239 
307 
277 
991 
706 
826 
488 
184 

2,723 

277 
350 
286 
260 
514 
393 
323 
161 
169 

66,183 

2,745 
4,130 
4,345 
3,617 

11,664 
7,743 
9,014 
3,643 

19,392 

9,443 

780 
1,216 
1,139 

927 
2,940 
1,202 
1,094 
146 

5,690,366 

125,800 
187,600 
223,100 
240,700 

1,060,100 
876,900 

1,348,000 
865,300 
173,900 

11,423,160 

638,200 
1,026,000 
1,240,900 
1,168,900 
2,994,300 
1,811,600 
1,419,600 
789,200 
334,600 

268,966 

33,700 
34,600 
17,800 
16,000 
107,900 

134,730,360 

6,808,000 
8,151,000 
8,570,200 
7,605,100 
24,886,800 
20,056,800 
21,407,600 
8,352,700 
28,913,600 

19,866,366 

1,430,600 
1,977,300 
1,948,100 
1,729,600 
4,701,100 
3,559,600 
3,902,600 
607,600 

166-6 

2-6 
3-7 
4-4 
4-7 
20-6 
17-2 
26-5 
17-0 
3-4 

106-0 

6-6 
9-0 
10-9 
10-2 
26-2 
16-9 
12-4 
6-9 
2-9 

166-6 

16-1 
16-6 
8-5 
7-2 
51-7 

160-0 

5-1 
6-0 
7-1 
5-6 
18-2 
14-9 
15-9 
6-1 
21-1 

160-0 

7-2 
10-0 
9-8 
8-7 
23-7 
17-9 
19-7 
3-0 

7,696 

191 
318 
387 
380 

2,004 
1,332 
1,877 
850 
357 

10,802 

766 
1,110 
1,264 
1,227 
2,871 
1,662 
1,072 
479 
361 

121,0« 

6,332 
8,463 
8,569 
7,435 
23,096 
17,407 
17,013 
6,388 
26,339 

19,922 

1,704 
2,316 
2,232 
1,954 
4,991 
3,224 
2,998 
503 

100-0 

2-5 
4-1 
5-0 
4-9 
26-0 
17-3 
24-4 
11-1 
4-7 

166-0 

7-0 
10-3 
11-7 

.11-4 
26-6 
15-4 
9-9 
4-4 
3-3 

100-0 

19-3 
18-8 
10-3 
7-2 
44-4 

166-6 

5-2 
7-1 
7-2 
6-1 
19-0 
14-4 
14-0 
5-3 
21-7 

166-0 

11-6 
11-2 
9-8 
26-1 
16-2 
16-0 
2-5 

4,216 

104 
119 
147 
172 
,163 
734 
,164 
444 
173 

8,672 

670 
847 

1,058 
1,024 
2,449 
1,346 
825 
358 
196 

205 

75,330 

4,872 
6,066 
6,720 
6,088 
15,686 
11,599 
10,665 
3,738 
11,997 

14,047 

1,282 
1,620 
1,615 
1,372 
3,403 
2,369 
2,115 

381 

3,486 

87 
199 
240 
208 
861 
698 
713 
406 
184 

2,136 

186 
263 
206 
203 
422 
317 
247 
121 
166 

18 

45,712 

1,460 
2,397 
2,849 
2,347 
7,511 
5,808 
6,348 
2,650 
14,342 

6,875 

•422 

717 
582 

866 
883 
122 

4,786,666 

115,400 
169,100 
197,800 
217,200 
991,700 
834,600 

1,291,600 
794,700 
173,900 

16,463,868 

652,800 
917,400 

1,126 000 
1,068,400 
2,756,500 
1,685,600 
1,275,800 
745,000 
326,300 

196,666 

30,300 
29,600 
17,200 
14,200 
104,700 

123,472,500 

5,885,200 
6,956,000 
7,501,400 
6,760,400 
22,632,200 
18,785,300 
20,055,800 
7,982,000 
26,914,200 

17,307,006 

1,161,100 
1,587,000 
1,676,700 
1,498,300 
4,161,100 
3,265,500 
3,411,000 
667,300 

106-0 

2-4 
3-6 
4-1 
4-6 
20-7 
17-6 
27-0 
16-6 
3-7 

106-0 

5-3 
8-8 
10-8 
10-2 
26-4 
16-1 
12-2 
7-1 
3-1 

106-0 

15-4. 
15-1 

7-2 
63-5 

106 0 

4-8 
6-6 
6-1 
6-6 
18-3 
16-2 
16-2 
6-6 
21-8 

160-0 

6-7 
9-2 
.9-7 
8-7 
24-0 
18-8 
19-7 
3-2 

30 

41 
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Table 10.—Retail Merchandise Trade, by Number of Employees, for Canada and the Provln 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OP EMPLOYEES, BY KIND-OP-BUSINESS GROUPS 

Number of employees 

Nombre d'employes 

ONTABIO-Con.—suite 

Country general stores—Magasins generaux de campagne 

Storea reporting:— —Magasina faisant rapport:— 
No employees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employees — 3 employes 
4 employees — 4 employes..; 

6- 9 employees — 5-9 employes 
10-19 employees — 10-19 employes 
20-49 employees — 20-49 employes 

General merchandise group—Groupe des marchandises genSrales. 

32 

Automotive group—Groupe de I'automobile. 

Stores reporting;— 
No employees — 

1 employee — 
2 employees — 
3 employees — 
4 employees — 

5- 9 employees — 
10-19 employees — 
20-49 employees — 
60-99 employees — 

100 employees or over— 

—Magasins faLsant rapport;— 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 employes 
— 4 employes 
— 5-9 employes 
— 10-19 employes 
— 20-49 employes 
— 60-99 employes 

100 employes ou plus.. 

Stores 

Magasins 

Number 

Nombre 

Per cent 

Pour-cent 

Stores reporting:— 
No employees 

1 employee 
2 employees 
3 employees 
4 employees 

6- 9 employees 
10-19 employees — 
20-49 employees — 
60-99 employeea — 

100 employees or over— 

—Magasins faisant rapport;— 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 employes 
— 4 employes 
— 5-9 employes 
— 10-19 employes 
— 20-49 employes 
— 60-99 employes 

100 employea ou plua. 

Apparel gronp—Groupe du yStement. 

Stores reporting:— 
No employees — 

1 employee — 
2 employees —* 
3 employees — 
4 employees — 

5- 9 employees — 
10-19 employees — 
20-49 employees — 

50 employees or over— 

•Magasins faiaant rapport:— 
Aucun employe 

1 employe 
2 employes 
3 employes 
4 employes 

5- 9 employes 
10-19 employes 
20-49 employes 

60 employea ou plua. 

Building materials group—Groupe des materiaui de construction 

Storea reporting;— —Magasins faisant rapport— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employees .— 2 employes 
3 employees — 3 employes 
4 employees — 4 employes 

• 6-9 employees •— 5-9 employes 
10-19 employees — 10-19 employes 
20-49 employees — 20-49 employes 
60-99 employees — 60-99 employes 

100 employeea or over— 100 employes ou plus 

2,366 

1,037 
670 
323 
164 
96 

127 
29 
4 

1,252 

170 
151 
109 
187 
66 

223 
122 
162 
36 
27 

7,119 

2,372 
1,673 
1,109 

627 
349 
619 
214 
129 
22 
5 

5,068 

1,404 
1,007 

780 
559 
393 
682 
176 
53 
14 

2,026 

507 
442 
306 
222 
121 

-247 
135 
37 
4 
6 

Sales 

Ventes 

Amount 

Montant 

Per cent 

Pour-cent 

100-0 

44-1 
24-3 
13-7 
7-0 
4-1 
5-4 
1-2 
0-2 

166-6 

13-6 
12-1 
8-7 

14-9 
6-3 

-17-8 
9-7 

12-9 
2-8 
2-2 

160-0 

33-3 
23-5 
15-6 
8-8 
4-9 
8-7 
3-0 
1-8 
0-3 
0-1 

100-0 

27-7 
19-9 
15-4 
11-0 
7-8 

13-4 
3-5 
1-0 
0-3 

100-0 

25-0 
21-8 
15-1 
11-0 
6-0 

12-2 
6-7 
1-8 
0-2 
0-2 

44,274,666 

9,168,300 
8,294,000 
7,303,800 
6,109,000 
3,685,400 
7,707,000 
2,689,800 

327,300 

206,633,366 

869,100 
1,640,300 
2,162,200 
9,806,600 
2,017,800 
9,111,800 
8,531,900 

25,748,400 
13,172,400 

133,683,000 

266,443,760 

16,093,900 
22,283,400 
26,879,300 
21,309,300 
15,285,300 
41,142,300 
32,767,500 
57,044,100 
25,177,700 
8,465,900 

125,663,366 

7,626,500 
11,572,200 
14,006,200 
13,707,800 
12,580,800 
31.172,900 
16,684,300 
12,068,000 
6,344,600 

70,026,100 

3,173,600 
6,399,500 
6,866,400 
5,844,000 
4,628,000 

14,658,900 
15,873,500 
8,206,200 
1,418,600 
5,061,800 

106-6 

20-7 
18-7 
16-6 
11-6 
8-3 

17-4 
6-1 
0-8 

100-0 

0-4 
0-8 
1-0 
4-7 
1-0 
4-4 
4-1 

12-6 
6-4 

64-7 

166-6 

6-1 
8-4 

10-1 
S-O 
6-7 

15-4 
12-3 
21-4 
9-4 
3-2 

100-0 

6-0 
9-2 

11-2 
10-9 
10-0 
24-8 
13-3 
9-6 
5-0 

109-0 

4-6 
7-7 
8-4 
8-3 
6-6 

20-9 
22-7 
11-7 
2-1 
7-2 
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Tableau 10.—Commerce de d£taU, selon le nombre d'eniployCs, pour le Canada et les provinces, 
1941—suite 

MAGASINS REPARTIS SELON LE NOMBRE TOTAL DES EMPLOYES, PAR GROUPES DE GENRES DE COMMERCE 

AU employees—Tous employes 

Total 

Number 

— Nombre 

3,337 

670 
646 
492 
384 
797 
331 
117 

40,664 

161 
218 
661 
264 

1,492 
1,611 
6,024 
2,261 

29,082 

19,675 

1,673 
2,218 
1,881 
1,396 
3,848 
2,690 
3,832 
1,476 

561 

14,862 

1,007 
1,600 
1,677 
1,672 
4,242 
2,271 
1,593 

940 

7,642 

442 
612 
666 
484 

1,675 
1,668 
1,021 

307 
767 

Per cent 

— Pour-cent 

160-0 

17-1 
19-4 
14-4 
11-5 
24-2 

9-9 
3-5 

160-0 

0-4 
0-5 
1-4 
0-6 
3-7 
4-0 

12-4 
5-5 

71-5 

160-0 

8-5 
11-3 
9-6 
7-1 

19-7 
13-7 
19-6 
7-6 
2-9 

100-0 

6-8 
10-6 
11-3 
10-6 
28-5 
15-3 
10-7 
6-3 

106-0 

5-9 
8-1 
8-8 
6-4 

20-9 
22-1 

• 13-5 
4-1 

10-2 

Male 

H o m -
m&s 

1,927 

289 
360 
296 
221 
466 
194 
103 

12,837 

60 
60 
64 
43 

329 
387 
788 
460 

10,656 

18,005 

1,589 
2,007 
1,734 
1,252 
3,502 
2,486 
3,648 
1,373 

615 

6,686 

456 
698 
710 
732 

1,980 
1,023 

774 
307 

6,628 

388 
625 
666 
391 

1,338 
1,447 

920 
294 
660 

F e m a l e 

F e m 
mes 

1,410 

281 
286 
197 
163 
332 

• .137 
14 

27,827 

101 
158 
497 
221 

1,163 
1,224 
4,236 
1,801 

18,426 

1,570 

84 
211 
147 
144 
346 
206 
284 
103 
46 

8,182 

651 
862 
967 
840 

2,262 
1,248 

819 
633 

1,014 

64 
87 

101 
93 

237 
221 
101 

13 
107 

Salaries an 

— 
d wages 

Salaires et gages 

Amount 

— Montant 

$ 

1,862,506 

294,800 
321,900 
262,200 
206,000 
494,000 
235,700 

67,000 

31,976,366 

86,400 
119,800 
365,500 
141,100 
790,400 
987,400 

3,144,400 
1,745,900 

24,606,400 

21,297,366 

1,139,200 
1,656,400 
1,512,400 
1,143,700 
3,469,000 
3,032,400 
5,709,100 
2,676,300 

058,800 

12,187,006 

• 575,300 
1,027,500 
1,178,400 
1,263,800 
3,242,300 
2,259,900 
1,669,600 

970,300 

8,753,500 

1,318,900 
451,500 
636,800 
416,800 

1,663,900 
1,996,900 
1,209,300 

266,300 
993,100 

Per cent 

— Pour-cent 

106-6 

15-8 
17-3 
13-5 
11-1 
26-5 
12-7 
3-1 

166-0 

0-3 
0-4 
1-1 
0-4 
2-5 
3-1 
9-8 
5-4 

77-0 

106-6 

6-3 
7-8 
7-1 
6-4 

16-3 
14-2 
26-8 

-12-6 
4-5 

166-0 

4-7 
8-4 
9-7 

10-4 
26-6 
18-6 
13-7 
8-0 

166-6 

16-1 
6-2 
6-1 
4-8 

17-8 
22-9 
13-8 
3-0 

11-3 

FuU-time employees (included in totals^ 

— Personnel k temps entier (inclua dana les totaux) 

To ta l 

N u m b e r 

— N o m b r e 

2,368 

392 
. 431 

320 
265 
,613 
246 
111 

30,268 

101 
136 
477 
159 
847 
976 

3,140 
1,545 

22,877 

16,425 

1,231 
1,638 
1,361 
1,052 
3,122 
2,359 
3,633 
1,468 

561 

9,910 

584 
985 

1,035 
1,038 
2,666 
1,667 
1,197 

738 

6,264 

322 
435 
484 
376 

1,269 
1,419 

905 
246 
758' 

Per cent 

— Pour-cent 

100-6 

15-3 
16-8 
20-2 

9-9 
23-9 

9-6 
4-3 

166 0 

0-3 
0-6 
1-6 
0-6 
2-8 
3-2 

10-4 
5-1 

75-6 

106-6 

7-5 
10-0 
8-3 
6-4 

19-0 
14-4 

• 22-1 
8-9 
3-4 

106-6 

5-9 
9-9 

10-4 
10-5 
26-9 
16-8 
12-1 
7-6 

106-0 

6-2 
7-0 
7-8 

• 6-0 
20-3 
22-9 
14-6 
4-0 

12-2 

Male 

H o m 
mes 

1,427 

226 
268 
186 
163 
368 
147 
100 

11,172 

39 
46 
46 
31 

232 
289 
677 
386 

9,427 

16,237 

1,191 
1,527 
1,287 

956 
2,857 
2,171 
3,368 
1,365 

515 

4,667 

304 
482 
468 
513 

1,247 
760 
692 
241 

6,393 

288 
377 
418 
310 

1,068 
1,233 

812 
236 
652 

F e m a l e 

F e m 
mes 

941 

166 
173 
135 
102 
256 

99 
11 

19,686 

62 
90 

431 
128 
615 
687 

2,463 
1,.160 

13,460 

1,188 

40 
111 
74 
96 

266 
188 
266 
103 
46 

5,303 

280 
503 
667 
525 

1,419 
907 
606 
497 

811 

34 
58 
66 
66 

191 
186 
93 
11 

106 

Salaries and wages 

— Salaires ei 

Amount 

— Montant 

$ 

1,6.58,866 

260,500 
276,800 
215,600 
181,800 
458,700 
219,600 
55,800 

29,339,606 

71,000 
102,200 
338,900 
125,200 
689,000 
870,500 

2,810,600 
1,601,900 

22,724,300 

20,448,900 

1.004,000 
1,602,700 
1,366,500 
1,051,900 
3,295,100 
2,955,300 
5,644,400 
2,671,200 

958,800 

16,869,966 

456,600 
876,400 

1,006,000 
1,130,600 
2,843,500 
2,088,100 
1,573,600 

895,200 

8,288,166 

1,283,500 
407,600 
476,200 
389,800 

1,463,100 
1,900,200 
1,165,700 

211,400 
090,600 

gages 

Per cent 

— Pour-cent 

166-0 

16-1 
16-7 
13-0 
11-0 
27-6 
13-2 
3-4 

100-0 

0-2 
0-3 
1-2 
0-4 
2-3 
3-0 
9-6 
5-6 

77-5 

166-0 

4-9 
7-3 
6-7 
6-1 

16-1 
14-5 
27-6 
13-1 
4-7 

106-0 

4-2 
8-1 
9-2 

10-4 
26-1 
19-2 
14-6 
8-3 

100-0 

15-6 
4-9 
6-7 
4-7 

17-6 
22-9 
14-1 
2-6 

12-0 

d 
Z 

1 

2 
3 
4 
5 
6 
7 
8 
9 

10 

11 
12 
13 
14 
15 
16 
17 
18 
19 
20 

21 

22 
23 
24 
25 
26 
27 
28 
29 
30 
31 

32 

33 
34 
35 
36 
37 
38 
39 
40 
41 

42 

43 
44 
46 
46 
47 
48 
49 
60 
61 
52 
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Table 10.—BetaU Merchandise Trade, by Number of Employees, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OP EMPLOYEES; BY KIND-OP-BUSINESS GROUPS 

Number ol employees 

Nombre d'employes 

Stores 

Magasins 

Number 

Nombre 

Per cent 

Pour-cent 

Sales 

Ventes 

Amount 

Montant 

Percent 

Pour-cent 

33 

ONTABIO-Con.—fin 

Furniture—household—radio group—Groupe des meubles, articles 
de menage ct radio 

Stores reporting:— —Magasina faisant rapport:— 
No employees — Aucun employe 

1 employee — 1 employe 
2 employeea — - 2 employes 
3 employees — 3 employes 
4 employees — 4 employes 

5-9 employeea — 5-9 employes 
10-19 employees — 10-19 employes 
20-49 employees — 20-49 employes 

50 employeea or over— 50 employes ou plus 

Bestaurant group—Groupe des restaurants 

Stores reporting:— —Magasins faisant rapport:— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employeea — 2 employes 
Semployees — 3 employes 
4 employees — 4 employes 

5-9 employees — 5-9 employes 
10-19 employees — 10-19 employes 
20-49 employees — 20-49 employes 
60-99 employees — 50-99 employes 

100 employees or over— 100 employes ou plus 

Other retail stores—Autres magasins de detail 

Stores reporting:— —Magasins faisant rapport:— 
Noemployees — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
Semployees — 3 employes 
4 employees — 4 employes 

6-9 employees — 5-9 employes 
10-19 employees — 10-19 employes 
20-49 employees — 20-49 employes 
50-99 employees — 50-99 employes 

100 employeea or over 100 employes ou plus 

Second-hand merchandise group—Groupe de la marchandise de 
seconde main 

Stores reporting;— —Magasina faisant rapport:— 
No employees — 'Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
Semployees — 3 employes 
4 employees — 4 employes 

6-49 employees • — 6-49 employes 

MANITOBA 

Total, all stores—Total, tous magasins.... 

Stores reporting:— 
No employees 

1 employee 
2 employees 
3 employees 
4 employees 

5- 9 employees 
10-19 employees 
20-49 employees 
50-99 employees 

100 employees or over 

-Magasins faisant rapport:— 
Aucun employe 

- 1 employe 
- 2 employes 

3 employes 
- 4 employes 
- 6-9 employes 

10-19 employes 
20-49 employes 
60-99 employes 

100 employes ou plus. 

1,515 

395 
323 
179 
147 
104 
222 
104 
34 
7 

3,663 

998 
602 
428 
310 
265 
620 
304 
108 
23 
6 

9,362 

3,016 
1,967 
1,343 
863 
684 

1,174 
313 
94 
10 

681 

414 
165 
63 
23 
16 
20 

7,219 

2,939 
1,656 
911 
498 
327 
632 
241 
93 
13 

106-0 

26-1 
21-3 
11-8 
9-7 
6-9 
14-6 
6-9 
2-2 
0-5 

160-0 

27-3 
16-4 
11-7 
8-5 
7-2 
16-9 
8-3 
3-0 
0-6 
0-1 

100-0 

32-2 
21-0 
14-3 

12-5 
3-4 
1-0 
0-1 
0-1 

100-0 

60-8 
22-8 
7-8 
3-3 
2-3 
3-0 

166-6 

40-7 
21-6 
12-6 
6-9 
4-6 
8-8 
3-3 
1-3 
0-2 
0-1 

62,836,166 

2,145,300 
3,618,300 
3,707,200 
4,290,800 
3,902.800 
12,566,300 
10,189,900 
7,813,900 
4,601,600 

64,372,500 

3,619,400 
3,972,200 
4,117,500 
3,421,600 
3,823,200 
12,994,300 
11,122,700 
7,749,900 
3,035,500 
616,200 

267,846,366 

16,660,300 
22,319,900 
28,236,900 
27,867,600 
22,671,900 
76,926,100 
39,926,400 
19,045,600 
6,012,500 
8,180,200 

4,357,800 

1,121,000 
1,083,700 
665,200 
426,400 
478,100 
583,400 

210,833,400 

16,316,100 
17,218,700 
16,286,200 
12,092,100 
10,090,600 
31,508,600 
22,789,400 
14,179,400 
6,888,600 

63,464,700 

1066 

4-1 
6-8 
7-0 
8-1 
7-4 

23-8 
19-3 
14-8 
8-7 

106-6 

6-5 
7-3 
7-6 
6-3 
7-0 

23-9 
20-5 
14-2 
5-6 
1-1 

166 6 

6-2 
8-3 

10-6 
10-4 
8-5 

28-7 
14-9 
7-1 
2-2 
3-1 

1600 

25-7 
24-9 
15-3 
9-8 

11-0 
13-3 

106-6 

7-7 
8-2 
7-7 
6-7 
4-8 

16-0 
10-8 
6-7 
3-3 

30-1 
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Tableau 10.—Commerce de d£taU, selon le nombre d'employ£s, pour le Canada et les Provinces 
1941—suite ' ' 

MAGASINS REPARTIS SELON LE NOMBRE TOTAL DES EMPLOYES, PAR GROUPES DE GENRES DB COMMERCE 

All employees-Toua empIoy6a 

Total 

Number 

Nombre 

Per cent 

Pour-cent 

Male 

Hom
mes 

6,799 

323 
363 
441 
416 

1,471 
1,283 

864 
663 

16,451 

- 602 
856 
930 

1,060 
4,124 
3,916 
2,909 
1,470 

684 

25,571 

1,967 
2,686 
2,659 
2,336 
7,486 
4,066 
2,632 

649 
1,200 

644 

166 
106 

64 
160 

25,456 

1,666 
1,822 
1,494 
1,308 
4,089 
3,155 
2,668 

Oil 
8,463 

106-0 

6-5 
6-2 
7-6 
7-2 

25-4 
22-1 
14-7 
11-3 

100 0 

3-7 
6-2 
6-7 
6-4 

26-1 
23-8 
17-7 
8-9 
3-6 

100-0 

7-7 
10-5 
10^0 
9-1 

29-3 
15-9 
10-3 
2-5 
4-7 

100-0 

28-5 
19-5 
12-7 
11-8 
27-5 

166-6 

6-1 
7-1 
6-9 
5-1 

16-1 
12-4 
10-5 
3-6 

33-2 

4,612 

261 
259 
321 
326 

1,123 
1,021 

662 
650 

7,312 

356 
388 
392 
496 

1,866 
1,788 
1,238 

647 
261 

19,314 

1,394 
1,969 
1,928 
1,765 
5,838 
2,943 
2,039 

497 
951 

Female 

Fem
mes 

490 

142 
89 
61 
61 

137 

14,710 

1,174 
1,297 
1,013 
860 

2,574 
1,962 
1,624 

366 
3,940 

1,287 

62 
99 

120 
91 

348 
262 
202 
103 

9,139 

246 
468 
638 
664 

2,268 
2,128 
1,671 

923 
333 

6,257 

573 
727 
631 
671 

1,648 
1,113 

593 
162 
249 

54 

16,746 

526 
481 
448 

1,616 
1,193 
1,144 

646 
4,613 

Salaries and wages 

Salaires et gages 

Amount 

Montant 

6,631,866 

259,800 
247,700 
366,200 
376,900 

1,602,000 
1,698,900 
1,199,100 

783,200 

9,543,866 

381,800 
434,600 
451,300 
525,800 

2,297,400 
2,398,100 
2,044,900 

869,100 
160,800 

22,317,800 

1,222,900 
1,840,700 
1,909,400 
1,746,000 
6,634,100 
3,844,600 
2,471,700 

960,600 
1,687,900 

464,660 

99,400 
73,600 
60,900 
55,500 

114,600 

20,215,500 

879,400 
994,300 
849,200 
808,800 

2,798,500 
2,489,000 
2,194,100 

929,500 
8,272,700 

Per cent 

Pour-cent 

FuU-time employeea (included in totala) 

Personnel k tempa entier (inclua dans les totaux) 

Total 

106-0 

4-0 
3-8 
5-6 
5-8 

24-5 
26-0 
18-3 
12-0 

166-6 

4-0 
4-6 
4-7 
5-6 

24-1 
25-1 
21-4 
9-0 
1-6 

100-0 

6-5 
8-2 
8-6 
7-8 

29-7 
17-2 

Number 

Nombre 

4,735 

13,077 

466 
585 
644 
800 

3,103 
3,281 
2,481 
1,152 

576 

17,739 

1,218 
1,662 
1,651 
1,461 
5,181 
3,024 

Per cent 

Pour-cent 

11-1 
4-3 
7-6 

100-0 

24-6 
18-2 
15-1 
13-7 
28-4 

100-6 

4-4 
4-9 
4-2 
4-0 
13-8 
12-3 
10-9 
4-6 
40-9 

1,783 
607 

1,162 

404 

111 
59 
61 
52 
121 

26,387 

1,065 
1,170 
1,012 
898 

2,938 
2,399 
1,954 
817 

8,144 1 

166-0 

4-5 
4-6 
6-4 
6-3 

25-9 
24-9 
16-1 
11-3 

166-0 

3-5 
4-5 
4-9 
6-1 

23-7 
25-1 
19-0 
8-8 
4-4 

106-6 

9-4 
9-3 
8-2 

29-2 
17-0 
10-1 
3-4 
6-6 

100-0 

27-5 
14-6 
16-1 
12-9 
29-9 

106-6 

5-2 
5-7 
5-0 
4-4 

14-4 
11-8 
9-6 
4-0 

39-9 

Male 

Hom
mes 

3,724 

188 
164 
225 
238 
935 
936 
689 
450 

5,997 

311 
295 
270 
372 

1,415 
1,534 
1,097 

456 
248 

13,348 

1,241 
1,261 
1,093 
3,990 
2,139 
1,315 

465 
916 

378 

105 
56 
56 
60 

112 

11,628 

843 
861 
685 
577 

1,828 
1,486 
1,131 

369 

Female 

Fem-

1,611 

26 
62 
70 
60 

291 
243 
176 
85 

146 
290 
374 
428 

1,688 
1,747 
1,384 

697 
327 

4,391 

280 
421 
400 
368 

1,191 
886 
468 
142 
246 

26 

8,759 

212 
309 
327 
321 

1,110 
913 
823 
458 

4,286 

Salariea and wages 

Salaires et gagea 

Amount 

Montant 

6,262,106 

227,800 
207,400 
320,100 
341,600 

1,521,000 
.1,670,400 
1,177,800 

736,000 

8,791,000 

342,400 
367,900 
393,100 
468,600 

'2,088,300 
2,241,400 
1,921,900 

820,300 
147,100 

20,199,56)) 

1,000,000 
1,569,700 
1,661,900 
1,521,600 
6,022,300 
3,556,800 
2,295,100 

950,100 
1,632,000 

367,660 

88,300 
58,300 
58,400 
61,000 

111,600 

18,891,166 

763,200 
855,000 
748,100 
711,400 

2,543,100 
2,338,400 
2,007,500 

896,600 
8,037,000 

Per cent 

Pour-cent 

106-0 

3-7 
3-3 
5-2 
5-6 

24-5 
26-9 
19-0 
11-9 

100 0 

3-9 
4-2 
4-5 
6-3 

23-7 
25-5 
21-9 
9-3 
1-7 

106-0 

5-0 
7-8 
8-2 
7-5 

29-8 
17-6 
11-3 
4-7 
8-1 

100-0 

24-0 
15-9 
15-9 
13-9 
30-3 

106-6 

33 

40 

4-0 
4-6 
4-0 
3-8 

13-6 
12-4 
10-6 
4-7 

42-6 
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Table 10.—KetaU Merchandise Trade, by Number of Employees, for Canada and the Provln 
• 1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OF EMPLOYEES, BY KIND-OF-BUSINESS GROUPS 

Number of employees 

Nombre d'employes 

MANITOBA-Con.—suite 

Food group—Groupe dc I'alimentation. 

Stores reporting:-^ 
No employees — 

1 employee — 
. 2 employees — 

3 employees — 
4 employees — 

6- 9 employees — 
10-19 employees — 
• 20 employees or over— 

Magasins faisant rapport;— 
Aucun employe 

1 employe 
2 employes 
3 employes 
4 employes 

5- 9 employes 
10-19 employes 

20 employes ou plus. 

10 Country general stores—Magasins generaui de campagne. 

Stores 

Magasins 

Number 

Nombre 

Per cent 

Pour-cent 

27 

S tores reporting;— 
No employees 

1 employee 
2 employees 
3 employees 
4 employeea 

5- 9 employees 
10 employees or over-

—Magasins faisant rapport;— 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 employes 
— 4 employes 
— ' 6 - 9 employes 

10 employes ou plus. 

General merchandise gronp—Groupe des marchandises generales. 

Stores reporting:— 
No employeea 

1 employee 
2 employees 
3 employees 
4 employees 

6- 9 employees 
10-19 employees 

20 employees or ove; 

—Magasins faisant rapport:— 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 employes 
— 4 employes 
— 5-9 employes 
— 10-19 employes 
-— 20 employes ou plus. 

Automotive Gronp—Groupe de rautomoblle. 

Stores reporting:— 
No employees — 

1 employee — 
2 employees — 
3 employees — 
4 employees — 

5- 9 employees — 
10-19 employees — 
20-49 employees — 
60-99 employees — 

100 employees or o v e r -

ins faisant rapport:— 
Aucun employe 

1 employe 
2 employes 
3 employea 
4 employea 

5- 9 employea 
10-19 employea 
20-49 employea 
50-99 employes 

100 employes ou plus. 

Apparel group—Groupe du ?etcment. 

Stores reporting:— 
No employees — 

1 employee — 
2 employees — 
3 employees — 
4 employees — 

6- 9 employees — 
10-19 employees — 

20 employees or over— 

—Magasins faisant rapport:^ 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 employes 
— 4 employes 
— 6-9 employea 
— 10-19 employes 

20 employes ou plus. 

Building materials group—Groupe des materiaui de construction. 

Stores reporting:— 
No employees — 

1 employee — 
2 employees .— 
3 employeea — 
4 employees — 

5- 9 employees — 
10-19 employees — 

20 employees or over— 

Magasins faisant rapport:— • 
Aucun employe 

1 employe 
2 employes 
3 employes 
4 employes 

5- 9 employes 
10-19 employes 

20 employea ou plus. 

2,248 

1,182 
481 
228 
132 
64 

124 
32 
5 

1,666 

462 
203 
160 
71 
43 

111 

30 
26 
7 
7 
4 

13 
9 

16 

1,062 

416 
266 
139 
84 
63 
66 
26 
7 
3 
3 

467 

142 
78 
60 
34 
37 
68 
30 

366 

87 
113 
63 
26 
22 
34 
14 

• 7 

Sales 

Ventea 

Amount 

Montant 

166-0 

52-6 
21-4 
10-1 
5-9 
2-9 
6-6 
1-4 
0-2 

100-0 

45-2 
20-3 
16-0 
7-1 
4-3 
6-3 
0-8 

100-0 

27-1 
23-4 
6-3 
6-3 
3-6 

11-7 
8-1 

13-5 

100-0 

39-1 
26-1 
13-1 
7-9 
6-0 
6-2 
2-4 
0-7 
0-2 
0-3 

168-6 

31-1 
17-1 
13-1 
7-4 
8-1 

14-9 
6-6 
1-7 

100-0 

24-4 
31-7 
14-9 
7-3 
6-2 
9-6 
3-9 
2-0 

Per cent 

Pour-cent 

33,804,200 

6,674,600 
6,132,100 
3,817,800 
3,038,200 
2,034,100 
0,069,100 
3,424,200 

614,200 

16,997,969 

3,407,000 
2,664,600 
3,464,500 
2,003,700 
1,311,100-
3,296,500 

870,600 

61,269,666 

218,900 
376,800 
181,400 
176,600 
118,300 
623,900 
742,900 

63,771,200 

30,639,906 

2,360,200 
3,221,100 
2,840,700 
2,381,000 
1,746,300 
3,396,900 
3,937,400 
2,129,200 
2,295,700 
6,331,400 

11,224,500 

610,300 
800,800 
894,700 
710,200 
905,400 

2,968,400 
2,829,200 
1,505,600 

11,831,660 

511,700 
1,630,600 
1,213,200 

880,800 
891,800 

2,602,100 
1,639,400 
2,462,000 

106-0 

19-8 
16-2 
11-3 
9-0 
6-0 

26-8 
10-1 
1-8 

100-0 

20-1 
15-6 
20-3 
11-8 
7-7 

19-4 
5-1 

100-0 

0-4 
0-6 
0-3 
0-3 
0-2 
1-0 
1-2 

96-0 

100-0 

7-7 
10-5 
9-3 
7-8 
5-7 

11-1 
12-8 
6-9 
7-5 

20-7 

100-6 

5-4 
7-1 
8-0 
6-3 
8-1 

26-6 
25-2 
13-4 

106-6 

4-3 
13-8 
10-3 
7-4 
7-5 

22-0 
13-9 
20-8 
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Tableau 10.—Conunerce de dfitaU, selon le nombre d'employ«s, pour le Canada et les Provinces 
1941—suite ' 

MAOASINS RDPARTIS SELON LB NOMBRE TOTAL DES EMPLOYES, PAR GROUPES DE GENRES DE COMMERCE 

AU employeea—Toua employes 

Total 

Number 

Nombre 

Per cent 

Pour-cent 

Male 

Hom-

Female 

Fem-

481 
466 
396 
266 
792 
391 
126 

1,419 

203 
320 
213 
172 
404 
107 

8,586 

26 
14 
21 
16 
72 
118 

8,319 

2,552 

266 
278 
252 
212 
429 
360 
214 
161 
380 

100-0 

16-6 
15-7 
13-7 
8-8 

27-3 
13-5 
4-4 

160-0 

14-3 
22'6 
15-0 
12-1 
28-5 
•7-6 

100-0 

0-3 
0-2 
0-2 
0-2 
0-8 
1-4 

100-6 

10-4 
10-9 
9-9 
8-3 

16-8 
14-1 
8-4 
6-3 

14-9 

1,668 

78 
120 
102 
148 
426 
383 
301 

1,007 

113 
106 
78 
88 
220 
171 
231 

160-0 

6-0 
7-7 
6-6 
9-6 
27-3 
24-6 
19-3 

100-0 

11-2 
10-6 
7-8 
8-7 
21-9 
17-0 
22-9 

2,636 

329 
311 
261 
166 
699 
265 
110 

873 

137 
199 
133 
101 
241 
62 

3,653 

9 
37 
38 

3,431 

2,413 

261 
271 
236 
204 
406 
332 
202 
148 
355 

709 

37 
60 
44 
63 

202 
217 

907 

108 
95 
69 
73 

191 
161 
210 

Salaries and wages 

Salairea et gages 

868 

162 
145 
145 
91 

193 
126 
16 

546 

66 
121 
80 
71 

163 
45 

Amount 

Montant 

6,033 

139 

5 
7 

17 
8 

24 
28 
12 
13 
25 

849 

41 
60 
58 
96 

224 
166 
205 

166 

1,642,766 

247,100 
200,900 
184,300 
134,400 
546,200 
243.200 
86,600 

692,466 

113,200 
148,900 
90,300 
66,400 
210,500 
63,100 

7,816,566 

17,800 
14,900 
12,200 
7,700 
40,600 
80,600 

7,642,800 

2,616,466 

162,600 
178,900 
190,100 
136,700 
348,900 
374,400 
292,500 
271,900 
660,400 

1,341,300 

• 38,600 
71,900 
65,200 
96,000 

331,300 
438,000 
301,300 

944,660 

88,200 
72,200 
58,300 
66,800 

198,300 
180,400 
279,800 

Per cent 

Pour-cent 

Full-time employees (included in totals) 

Personnel k tempa entier (inclua dana les totaux) 

Total 

Number 

Nombre 

106-0 

15-0 
12-2 
11-2 
8-2 

33-3 
14-8 
6-3 

106-6 

16-4 
21-5 
13-0 
9-6 

30-4 
9-1 

100-0 

0-2 
0-2 
0-2 
0-1 
0-5 
1-0 

07-8 

100-6 

6-2 
6-8 
7-3 
6-2 

13-3 
14-3 
11-2 
10-4 
25-3 

166-0 

2-9 
6-4 
4-8 
7-1 

24-7 
32-6 
22-5 

100-6 

0-3 
7-6 
6-2 
7-1 

21-0 
19-1 
29-7 I 

1,976 

336 
294 
278 
176 
642 
262 

142 
206 

. 134 
103 
288 
80 

8,115 

21 
11 
16 
11 
68 
88 

7,911 

2,626 

177 
199 
173 
149 
308 
289 
189 
160 
376 

1,694 

93 
293 
292 
236 

751 

84 
71 
64 
64 

163 
127 
183 

Per cent 

Pour-cent 

Male 

Hom
mea 

160-0 

17-0 
14-9 
r4-i 
8-9 

27-4 
13-3 
4-4 

100-0 

14-9 
21-6 
14-1 
10-8 
30-3 
8-4 

106-0 

0-3 
0-1 
0-2 
0-1 
0-7 
1-1 

97-6 

100-0 

7-4 
15-2 
14-3 
9-4 
7-9 

18-6 

100-6 

4-0 

8-5 
26-8 
26-7 
21-6 

166-0 

1,395 

264 
208 
169 
110 
410 
171 
73 

619 

107 
134 
84 
61 
178 
66 

3,454 

19 
6 
5 
6 
33 
33 

3,352 

1,908 

175 
196 
163 
144 
290 
266 
177 
147 
351 

621 

24 
37 
30 
29 
140 
173 

675 

Female 

Fem-

81 
86 
109 
66 
132 
91 
16 

35 
71 
50 
42 
110 
26 

4,661 

2 
5 
10 
5 
25 
66 

4,669 

112 

2 
3 
10 
5 
18 
24 
12 
13 
25 

673 

20 
31 
38 
64 
163 
119 
148 

76 

_ 
11-2 
9-6 
7-2 
8-5 
21-7 
16-9 
25-0 

_ 
83 
66 
49 
63 
138 
119 
167 

1 
6 
6 
11 
25 
8 
21 

Salariea and wages 

Salaires et gages 

Amount 

Montant 

1,454,566 

211,500 
169,000 
163,600 
119,900 
491,100 
213,800 
86,600 

667,600 

96,800 
129,200 
77,100 
56,000 
189,000 
59,600 

7,543,166 

16,400 
14,600 
10,400 
7,000 
37,800 
77,100 

7,379,900 

2,468,660 

138,900 
159,600 
166,900 
118,200 
322,300 
362,800 
269,800 
271,200 
668,400 

1,221,700 

27,900 
68,200 
66,300 
82,600 

295,609 
415,200 
286,900 

885,460 

80,400 
64,800 
63,500 
60,900 

185,200 
168,400 
272,200 

Per cent 

Pour-cent 

106-0 

. 14-5 
11-6 
11-2 
8-3 

33-8 
14-7 
6-9 

106-0 

15-9 
21-3 
12-7 
9-2 

31-1 

106-0 

0-2 
0-2 
0-1 
0-1 
0-5 
1-0 

97-9 

100-6 

- 28 
6-6 
6-5 
6-8 
4-8 

13-0 
14-7 
10-9 
11-0 
26-7 

166-0 

2-3 
4-7 
4.5 
6-8 

24-2 
34-0 
23-6 

106-6 

9-1 
7-3 
6-0 
6-9 

20-9 
19-0 
30-8 

97404—21 
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Table lO.-KetaU Merchandise Trade, by Number of Employees, for Canada and the Provln 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OF EMPLOYEES, BT KIND-OF-BUSINESS GROUPS 

Number of employees 

Nombre d'employes 

MANITOBA-Con.—fin 

Fumltu^e-household—radio group—Groupe des meubles, articles 
de menage ct radio 

Storea reporting:— 
No employees 

1 employee 
• 2 employees 
• 3 employees 
J 4 employeea 

5-'. 9 employees 
10-19 employees 
20-49 employees 

—Magasins faisant rapport;-
— Aucun employe 
— 1 employe 
— 2 eiAployes 
— 3 employes 
— 4 employes 
— 5-9 employes 
— 10-19 employes 
— 20-49 employes 

Stores 

Magasins 

Number 

Nombre 

10 Bestaurant gronp—Groupe des restaurants. 

Stores reporting:— 
No employees — 

i 1 employee — 
j 2 employees — 
! 3 employees ' — 
14 employees — 

•, 5-! 9 employees . — 
10-19 employees — 

20 employees or over— 

—Magasins faisant rapport:— 
— Aucun employe ,. 
— 1 employe 
— 2 employes 
— 3 employes 
— 4 employes., 
— 6-9 employes 
— 10-19 employes 

20 employes ou plus. 

Other retail storcs—Autres magasins de detail. 

Stores reporting:— ' 
No employees — 

j 1 employee — 
12 employees — 
:3 employees , — 
14 employees — 

5-'9 employees — 
10-19 employees • — 
20-49 employeea — 

60 employeea or over—. 

—Magasins faisant rapport:— 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 employes 
— 4 employes — 
— 5-9 employes 
— 10-19 employes 
— 20-49 employee 

50 employes ou plus. 

Second-hand merchandise group—Groupe de la marchandise dc 
seconde main 

Stores reporting:— 
No employeea — 

; 1 employee — 
• 2 employees — 
3 employeea , — 
i 4 employees —. 
!5 employees or over— 

—Magasins faisant rapport:— 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 employes 
—, 4 employea 

6 employea ou plus., 

SASKATCHEWAN 

Total, ill stores—Total, tous magasins., 

Stores reporting.— 
No employees — 

' 1 employee — 
2 employeea . — 

'Semployees — 
4 employeea — 

6-. 9 employeea — 
10-19 employees — 
20-49 employees — 
60-99 employees — 

100 employees or over— 

—Magasins faisant rapport:— 
— Aucunemploye 
— 1 employe 
— 2employes •. 
— 3 employes 
— 4 employes • 
— 6-9employes ', 
— 10-19 employes 
— 20-49 employes 
— 60-99 employes 

100 employes ou plus. 

Per cent 

Pour-cent 

130 

506 

106 
SO 
59 
35 
32 

110 
58 
26 

1,221 

403 
269 
183 

96 
54 

134 
•49 

29 
4 

128 

10,088 

4,562 
2,609 
1,185 

610 
332 
614 
189 
72 

Ventes 

100-0 

39-2 
7-7 

10-8 
4-6 

10-8 
10-0 
11-6 
5-4 

100-0 

21-0 
16-8 
11-7 
6-9 
6-3 

21-7 
11-5 
5-1 

100-0 

33-0 
22-0 
16-0 
7-9 
4-4 

11-0 
4-0 
2-4 
0-3 

106-0 

66-5 
23-4 
6-2 
5-5 

Amount 

Montant 

3-1 
6-3 

166-6 

45-2 
24-9 
11-7 
6-0 
3-3 
6-1 
1-9. 
0-7 
0-1 
0-1 

Per cent 

Pour-cent 

4,290,866 

120,600 
88,300 
186,600 
169,000 
651,700 
510,900 
867,500 

1,796,200 

7,991,500 

362,000 
492,000 
541,100 
349,3p0 
447,600 

2,156,000 
1,882,700 
1,760,200 

31,838,500 

1,794,000 
2,564,600 
3,054,700 
2,264,400 
1,097,200 
6,713,500 
6,908,100 
4,009,800 
2,532,300 

1,005,566 

256,900 
257,300 
100,500 
119,900 
87,100 
183,800 

186,885,866 

24,368,900 
27,077,900 
22,315,300 
16,162,100 
9,980,600 

32,692,600 
16,675,000 
14,662,700 
6,347,700 
17,623.100 

100-0 

2-8 
2-1 
4-3 
3-9 
12-9 
11-9 
20-2 
41-9 

100-0 

4-6 
6-2 
6-8 
4-4 
5-6 
27-0 
23-5 
22-0 

100-0 

6-6 
8-1 
9-6 
7-1 
6-3 
21-1 
21-7 
12-6 
7-9 

106-0 

26-6 
25-6 
10-0 
11-9 
8-7 
18-2 

106-0 

13-0' 
14-6 
11-9 
8-6 
6-4 
17-5 
8-9 
7-9 
2-9 
9-4 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 

bleau 10.—Conunerce de d£taU, selon le nombre d'employds, pour le Canada et les Provln 
1941—suite 

MAGASINS RDPARTIS SELON LE NOMBRE TOTAL DES EMPLOTT^S, PAR GROUPES DE GENRES DE COMMERCE 

All employees—Tous employes 

Total 

Number 

Nonnbre 

639 

10 
28 
18 
56 
76 

231 
221 

2,804 

80 
lis 
105 
128 
769 
768 
866 

3,850 

269 
366 
288 
216 
862 
647 
806 
396 

143 

19,252 

2,609 
2,370 
1,830 
1,328 
3,836 
2,420 
1,911 

600 
2,549 

Per cent 

Pour-cent 

100-0 

4-4 
2-8 
8-8 

11-7 
36-1 
34-6 

2-9 
4-2 
3-7 
4-6 

27-1 
27-0 
30-5 

100-0 

7-0 
9-5 
7-6 
6-6 

22-4 
16-8 
20-9 
10-3 

100-6 

21-0 
11-2 
14-7 
11-2 
41-9 

166 0 

13-0 
12-3 
9-6 
6-9 

19-9 
12-6 
9-9 
2-6 

13-3 

Male 

H o m -

F e m a l e 

F e m 
mea 

491 

20 
14 
41 
66 

182 
172 

741 

35 
36 
22 
30 

179 
219 
220 

2,871 

211 
283 
219 
169 
626 
486 
569 
308 

122 

12,673 

2,046 
1,796 
1,366 

946 
2,669 
1,486 
1,166 

248 
961 

Salaries and wages 

Salaires e t gages ^ 

Amount 

Montant 

148 

2,663 

979 

58 
83 
69 
47 
236 
161 
237 

21 

6,579 

463 
574 
464 
382 

1,176 
934 
746 
262 

1,688 

742,796 

5,500 
21,300 
14,900 
58,400 
80,800 
200,400 
361,400 

1,319,160 

44,700 
45,400' 
42,800 
71,100 
357,400 
350,100 
407,600 

3,009,700 

145,600 
231,000 
177,800 
155,500 
650,300 
672,600 
639,900 
437,100 

90,700 

16,200 
8,900 

13,300 
16,800 
36,600 

14,550,366 

1,585,500 
1,474,800 
1,120,100 

847,600 
2,936,400 
2,039,200 
1,731,000 

513,000 
2,302,700 

Per cent 

Pour-cent 

166-0 

0-7 
2-9 
2-0 
7-9 

10-9 
27-0 
48-6 

100-0 

3-4 
3-4 
3-2 
5-4 

27-1 
26-5 
31-0 

100-0 

4-8 
7-7 
5-9 
6-2 

21-6 
19-0 
21-3 
14-5 

166-6 

17-9 
9-8 

14-7 
18-6 
39-1 

166-0 

10-0 
10-1 
7-7 
6-8 

20-2 
14-0 
11-9 
3-6 

16-8 

Full-time employees (included in totals) 

Personnel k temps entier (inclus dans les totaux) 

Total 

Number 

Nombre 

524 

6 
22 
14 
48 
70 
176 
188 

2,220 

81 
77 
109 
623 
621 
641 

2,643 

157 
209 
187 
130 
661 
476 
534 
389 

93 

14,641 

1,893 
1,642 
1,266 
890 

2,967 
1,912 
1,682 

431 
2,078 

Per cent 

Pour-cent 

100-0 

1-1 
4-2 
2-7 
9-2 

13-3 
33-6 
35-9 

100-0 

3-1 
3-6 
3-6 
4-9 

28-1 
28-0 
28-8 

100-0 

6-9 
7-9 
7-1 
4-9 

21-2 
18-0 
20-2 
14-8 

106-6 

22-6 
10-8 
12-9 
16-1 
37-6 

100 6 

12-9 
11-2 
8-6 
6-1 

20-2 
13-0 
10-8 
3-0 

14-2 

Male 

H o m 
mes 

409 

16 
12 
34 
64 

141 
-148 

633 

33 
27 
17 
22 

157 
177 
200 

1,932 

123 
162 
145 
104 
404 
356 
337 
301 

9,770 

1,696 
1,276 

944 
636 

2,042 
1,172 

962 
242 
902 

F e m a l e 

F e m 
mea 

115 

Salaries and wages 

Salaires e t gages 

1,587 

35 
54 
60 
87 

466 
444 
441 

711 

34 
47 
42 
26 

157 
120 
107 

11 

4,871 

297 
367 
312 
266 
916 
740 
620 
189 

,176 

Amount 

Montant 

679,960 

4,600 
20,100 
14,100 
54,000 
79,300 
189,600 
317,300 

1,218,966 

43,000 
39,600 
38,600 
57,700 
334,200 
327,900 
377,900 

2,727,700 

119,800 
192,100 
156,700 
138,000 
675,400 
537,600 
672,900 
435,300 

84,366 

13,900 
8,000 

11,900 
16,200 
34, --OO 

13,456,266 

1,419,300 
1,319,300 

993,400 
747,800 

2,760,900 
1,920,500 
1,644,700 

490,900 
2,169,400 

Per cent 

Pour-cent 

0-7 
2-9 
2-1 
8-1 

11-7 
27-9 
46-6 

100 0 

3-5 
3-3 
3-2 
4-7 

27-4 
26-9 
31-0 

160-0 

4-4 
7-0 
5-7 
6-1 

21-1 
19-7 
21-0 
16-0 

100-0 

16-5 
9-5 

14-1 
19-2 
40-7 

106-0 

29 

36 

10-5 
9-8 
7-4 
6-6 

20-4 
14-3 
12-2 
3-7 

16-1 

37 
38 
39 
40 
41 
42 
43 
44 
46 

|48 

97404—21J 
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Table 10.—RetaU Merchandise Trade, by Number of Employees, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OP EMPLOYEES, BY KIND-OF-BUSINESS GROUP? 

Number of employees 

Nombre d'employes 

Stores 

Magasins 

Number 

Nombre 

Per cent 

Pour-cent 

Ventes 

Amount 

Montant 

Per cent 

Pour-cent 

39 

SASKATCHEWAN-Con.-suite 

Food group—Groupe de ralimentation 

Stores reporting:— —Magasins faisant rapport:— 
No employeea — Aucun employe 

1 employee — 1 employe 
2 employees — 2 employes 
3 employeea — 3 employea 
4 employees — 4 employes 

5-9 employeea — 5-9 employea 
10-19 employees — 10-19 employea 
20-49 employees — 20-49 employes 

Country general stores—Magasins generaux de campagne 

Storea reporting:— —Magasins faiaant rapport;— 
No employeea — Aucun employe .'. 

1 employee — 1 employe 
2 employees — 2employes 
3 employees — 3 employes 
4 employees — 4 employds...-

5-9 employees — 5-9 employes 
10-19 employees — 10-19 employes 
20-49 employees — 2(^49 employes 

General merchandise group—Groupe des marchandises generates. 

Stores reporting:— —Magasins faisant rapport;— 
Noemployees — Aucunemploye .• 

1 employee — 1 employe 
2 employees — 2 employes 
Semployees — 3 employes 
4 employees — 4 employes 

5-9 employeea — 5-9 employea 
10-19 employeea — 10-19 employes 
20-49 employees — 20-49 employes 

50 employeea or over— 60 employes ou plus ' . . . 

Automotive group—Groupe de i'automobile 

Stores reporting:— —Magasins faisant rapport:— 
Noemployees — Aucunemploye 

1 employee — 1 employe 
2 employees — 2 employes 
Semployees — 3 employes 
4 employees — 4 employes 

6-9 employees — 5-9 employes 
10-19 employees — 10-19 employes 
20-49 employees — 20-49 employes 
50-99 employeea — 50-99 employes 

Apparel group—Groupe du vStement 

Stores reporting:— —Magasins faisant rapport:— 
Noemployees — Aucunemploye 

1 employee — 1 employe 
2 employees — 2 employes 
Semployees. — 3 employes 
4 employees — 4 employes 

5-9 employeea — ' 5-9 employes 
10-19 employees , — 10-19 employes 
20-49 employees — 20-49 employes ' 

60 employees or over— 60 employes ou plus 

2,244 

,309 
443 
213 
106 
49 
94 
26 
6 

1,929 

863 
475 
299 
123 
58 
96 
13 
3 

126 

1,619 

708 
394 
193 
110 
46 

123 
21 
21 
3 

367 

136 
67 
28 
46 
26 
60 
17 
6 
3 

166-6 

58-3 
•7 
6 
7 
2 
2 

4 
2 
4 
1-2 
0-2 

44-7 
24-6 
15-5 
6-4 
3-0 
4-9 
0-7 
0-2 

100-6 

14-3 
31-7 
11-1 
4-0 
2-4 
8-7 

10-3 
10-3 
7-2 

100-0 

43-7 
24-4 
11-9 
6-8 
2-8 
7-6 
1-3 
1-3 
0-2 

100-0 

37-1 
15-6 
7-6 

12-6 
6-8 

13-6 
4-6 
1-4 
0-9 

26,562,400 

5,690,600 
4,326,300 
3,606,400 
2,340,600 
1,271,600 
5,005,000 
3,053,700 
1,308,200 

32,689,666 

7,209,600 
6,960,800 
6,466,900 
3,796,000 
1,958,600 
4,979,600 
1,148,100 

180,100 

22,649,600 

115,600 
554,800 
398,000 
201,400 
133,700 
637,100 

1,262,600 
2,383,600 

16,962,400 

37,138,366 

3,770,900 
4,046,000 
3,698,600 
3,144,100 
1,656,800 
7,362,800 
2,758,400 
7,689,000 
3,311,700 

10,999,800 

503,000 
603,900 
458,000 

1,172,100 
663,900 

2,330,100 
1,693,900 

878,200 
2,696,700 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 

bleau 10.—Commerce de d«tall, selon le nombre d'employfis, pour le Canada et les Provln 
1941—suite 

MAGASINS RDPARTIS SELON LE NOMBRE TOTAL DES EMPLOYES, PAR GROUPES DE GENRES DE COMMERCE 

All employees—Tous employes 

Total 

Number 

Nombre 

Per cent 

Pour-cent 

2,403 

443 
426 
316 
196 
559 
339 
126 

2,493 

475 

232 
691 
163 
66 

3,145 

40 
28 
16 
12 
70 
181 
369 

2,430 

3,094 

394 
386 
330 
184 
760 
276 
597 
177 

1,454 

57 
56 

138 
100 
320 
213 
128 
442 

106-0 

18-4 
17-7 
13-1 
8-2 

23-3 
14-1 
5-2 

166-6 

19-1 
24-0 
14-8 
9-3 

23-7 
6-6 
2-6 

106-6 

1-3 
0-9 
0-6 
0-4 
2-2 
5-8 

11-7 
77-2 

106-0 

12-7 
12-5 
10-7 
6-0 

24-2 
8-0 

19-3 
5-7 

100-6 

3-9 
3-9 
9-5 
6-9 

22-0 
14-6 
8-8 

30-4 

Male 

Hom-

1,734 

325 
316 
234 
131 
413 
222 

1,561 

321 
•363 
229 
149 
358 
97 
34 

1,102 

26 
12 
11 
7 
34 
68 
79 
876 

2,939 

386 
369 
314 
173 
712 
253 
563 
169 

627 

36 
22 
78 
49 
119 
112 
47 
165 

Female 

Fem
mes 

669 

118 
110 
81 
65 

146 
117 
32 

942 

164 
236 
140 
83 

233 

Salaries and wages 

Salairea et gages 

Amount 

Montant 

Per cent 

Pour-cent 

2,043 

14 
16 
4 
5 

36 
123 
290 

1,565 

155 

827 

22 
34 
60 
51 

201 
101 
81 

277 

1,373,366 

224,700 
197,500 
152,700 
100,200 
367,900 
228,000 
112,300 

1,456,966 

256,800 
347,300 
212,700 
121,700 
394,300 
104,200 
19,900 

2,786,566 

31,200 
34,200 
15,400 
4,700 

56,700 
130,300 
266,700 

2,248,300 

2,746,166 

227,400 
240,400 
220,800 
117,500 
649,600 
278,100 
765,500 
260,900 

1,246,366 

37,400 
33,700 

114,200 
94,500 

• 274,900 
249,300 
125,800 
316,500 

166-6 

16-4 
14-4 
11-1 
7-3 

26-0 
16-6 
8-2 

166-0 

17-6 
23-8 
14-6 
8-4 

27-1 
7-1 
1-4 

166 6 

1-1 
1-2 
0-6 
0-2 
2-0 
4-7 
9-6 

80-7 

160 0 

8-1 
4-3 

23-7 
10-1 
27-6 
9-1 

100-6 

3-0 
2-7 
9-2 
7-6 

22-0 
20-0 
10-1 
25-4 

Full-time employees (included in totala) 

Personnel k temps entier (inclus dana les totaux) 

Total 

Number 

Nombre 

Per cent 

Pour-cent 

1,722 

327 
289 
218 
122 
419 
262 
95 

1,788 

352 
436 
266 
162 
433 
•106 
44 

2,644 

.37 
23 

51 
142 
289 

1,985 

2,427 

282 
270 
216 
116 
611 
230 
525 

• 177 

1,686 

34 
35 
102 
67 
228 
166 
101 
347 

166-0 

19-0 
16-8 
12-7 
7-1 

24-3 
14-6 
5-6 

166 6 

19-7 
24-3 
14-9 
8-5 

24-2 
6-9 
2-5 

Male 

Hom
mes 

166-1 

1-4 
0-9 
0-3 
0-4 
2-0 
5-6 

11-4 
78-0 

100-0 

11-6 
11-1 
8-9 
4-8 

26-2 
9-.6 

21-6 
7-3 

106-0 

3-2 
3-2 
9-4 
6-2 

21-1 
15-4 
9-4 

32-1 

1,280 

256 
218 
166 
86 

309 
173 
72 

1,151 

252 
276 
178 
100 
261 
60 
24 

1,628 

29 
60 
72 

829 

2,318 

280 
261 
208 
109 
679 
217 
496 
169 

Female 

Fem
mea 

Salariea and wages 

Salaire^ et gages 

442 

71 
71 
52 
36 

110 
79 
23 

637 

100 
159 
88 
62 

172 
46 
20 

1,516 

12 
12 
2 
3 

22 
92 

217 
1,156 

169 

589 

21 
18 
67 
36 
«S 
87 
38 

146 

13 
17 
46 
31 

140 
79 
63 

201 

Amount 

Montant 

Per cent 

Pour-cent 

1,232,660 

193,800 
170,800 
136,800 
86,200 
332,600 
213,300 
99,200 

1,317,666 

226,700 
313,600 
190,700 
108,100 
365,800 
95,600 
18,100 

166-6 

16-7 
13-9 
11-1 
7-0 
27-0 
17-3 
8-0 

166-6 

17-1 
23-8 
14-5 
8-2 
27-8 
7-2 
1-4 

2,632,366 

30,800 
32,600 
14,400 
4,300 

53,200 
122,300 
251,400 

2,123,300 

2,551,800 

190,100 
208,400 
182,400 
100,000 
615,100 
264,500 
731,400 
250,900' 

1,140,800 

29,500 
30,300 

106,700 
84,700 

260,800 
234,800 
117,900 
286,100 

106-0 

1-2 
1-2 
0-5 
0-2 
2-0 
4-6 
9-6 

80-7 

100 6 

7-8 
8-2 
7-1 
3-9 

24-1 
10-4 
28-7 

9-8 

166-6 

2-6 
2-6 
9-4 
7-4 

22-0 
20-6 

. 10-3 
25-1 

19 

20 
21 
23 
23 
24 
25 
26 
27 
28 

29 

30 
11 
32 
13 
14 
35 
16 
17 
33 

39 

40 
II 
12 
13-
14 
16 
16 
,7 
18 
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Table 10.—KetaU Merchandise Trade, b y N u m b e r of Employees , for Canada a n d t h e Provinces, 
1941—Con. 

STORES G R O U P E D ACCORDING TO TOTAL N U M B E R OP EMPLOYEES, BY K I N D - O F - B U S I N E S S G R O U P S 

Number of employeea 

Nombre d'employes 

puilding materials group—Groupe des materiaui de construction. 

Storea reporting:— 
No employees — 

1 employee ' — 
2 employees ; — 
3 employees ; — 
4 employeea i — 

6- 9 employees — 
16 employees or over— 

—Magasins faisant rapport;— 
— Aucun employe. 
— 1 employe 
— 2 employes 
— 3 employes 
— 4 employes 
— 6-9 employes 

10 employes ou plus. 

Furniture—household—radio group—Groupe des meubles, articles 
de menage et radio 

Stores reporting:— 
No employee 

1 employee 
2 employees • 
3 employees 
4 employeea 

6- 9 employees ' 
10 employees or over-

-Magasins faisant rapport;— 
Aucunemploye 

1 employe 
2 employes 
3 employes 
4 employes 

5-9 employes 
10 employee ou plus. 

Bestaurant group—Groupe des restaurants. 

Stores" reporting:— 
No employees 

1 employee 
2 employees 
3 employees 
4 employees 

6- 9 employeea 
10-19 employeea 
20-49 employees 

-Magasins faisant rapport:-
Aucun employe 

1 employe 
- 2 employes 
- 3 employes 
- 4 employes 

5-9 employes 
- 1 10-19 employes 
- 20-49 employes 

Stores 

Magasins 

Nuinber 

Nombre 

Per cent 

Pour-cent 

Other retali storcs—Autres magasins de detail. 
Stores reporting;— 

No employees 
1 employee 
2 employees 
3 employeea 
4 employees 

5- 9 employees 
10-19 employees 
20-49 employees 

—IVIagasins faisant rapport;-
— Aucunemploye 
— ' 1 employe 
— ; 2 employes 
— , 3 employes 
— ] 4 employes 
— ' 5-9 employes 
—•• 10-19 employes 
— 20-49 employes 

Second-hand merchandise gronp—Groupe dc la marchandise de 
seconde main 

Stores reporting:— 
No employees 

1 employee 
2 employees 
3 employeea 
4 employees or over— 

—Magasins faisant rapport:— 
— Aucun employe 
— 1 employe 
— 2 employes 

3 employes.. 
4 employes ou plus. 

! ALBEBTA 

Total, ail stores—Total, tous magasins 
! stores reporting:— —Magasins faisant rapport;— 

Noemployees — Aucunemploye 
1 employee — 1 employe 
2 employees — 2 employes 
3 employees — 3 employes 
4 employees — 4 employes 

5- 9 employees — 5-9 employes 
10-19 employees — 10-19employes.... 
20-49 employees — 20-49 employes 
60-99 employees — 50-99 employes 

100 employees or over— 100 employes ou plus 

242 
417 
151 
09 
44 
41 
18 

159 

29 
15 
6 
13 
10 
18 

523 

166 
116 
42 
35 
26 
79 
43 
16 

2,027 

990 
611 
216 
107 
67 
107 
22 
7 

9,222 

3,i 
2,1 
,214 
629 
408 
601 
223 
101 
16 

100-0 

24-6 
42-5 
15-4 
7-0 
4-5 
4-2 
1-8 

100-0 

42-8 
18-2 
9-4 
3-8 
8-2 
6-3 

11-3 

166-6 

31-7 
22-2 
8-0 
6-7 
5-0' 

16-1 
8-2 
3-1 

166-6 

48-8 
26-2 
10-7 
5-3 
3-3 
6-3 
1-1 
0-3 

166-6 

65-3 
24-1 
12-5 
3-6 
4-5 

166-6 

41-5 
23-8 
13-2 
6-8 
4-4 
6-5 
2-4 
M 
0-2 
0-1 

Ventea 

Amount 

Montant 

Per cent 

Pour-cent 

16,8.36,766 

1,463,600 
4,378,200 
2,707,000 
1,684,600 
1,633,700 
2,782,900 
2:296,700 

2,877,200 

169,300 
192,600 
210,100 
106,600 

, 402,600 
509,600 

1,286,600 

6,847,366 

629,600 
729,700 
428,200 
372,200 
316,500 

1,661,700 
1,618,300 
1,091,100 

29,732,506 

4,764,600 
5,115,600 
4,327,500 
3,269,200 
2,139,800 
7,326,600 

• 1,890,100 
899,200 

613,000 

152,300 
180,100 
114,600 
65,400 
100,600 

221,071,406 

23,626,500 
26,938,700 
26,030,400 
18,017,600 
16,134,200 
33,433,300 
22,023,700 
25.114,000 
11,716,200 
19,136,800 
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Tableau 10.—Commerce de dStail, selon le nombre d'employds, pour le Canada et les provinces, 
1941—suite 

MAGASINS R^IPARTIS SELON LE NOMBRE TOTAL DES EMPLOYES, PAR GROUPES DE GENRES DE COMMERCE 

AU employees—Toua employee 
Full-time employees (included in totals) 

Peraonnel k temps entier Cinclus dans les totaux) 

To ta l 

Number 

— Nombre 

1,695 

417 
302 
207 
176 
252 
241 

411 

29 
30 
18 
52 
60 

. 222 

1,868 

116 
84 

105 
104 
625 
656 
378 

2,092 

611 
432 
321 
268 
682 
275 
203 

97 

27 
28 
12 
30 

21,399 

2,196 
2,428 
1,887 
1,632 
3,763 
2,909 
2,791 
1,146 
2,647 

Per cent 

> — Pour-cent 

. 166-6 

• 26-1 
• 18-9 
i 13-0 
1 11-0 
; 16-8 

15-2 

166-6 

1 7-1 
• 7-3 
' 4-4 

12-6 
i 14-6 

64-0 

1100-0 

: 6-2 
4-5 

• 6-0 
5-6 

• 28-1 
; 29-8 
' 20-2 

106-6 

1 
• 19-0 
i 16-1 
1 11-9 

10-0 
, 25-3 

10-2 
7-6 

160-0 

' 27-8 
i 28-9 
, 12-4 

• • 30-9 

1 6 6 6 

, 10-3 
11-3 

. 8-8 

. 7-6 

. 17-6 
13-6 

' 13-0 
5-4 

12-4 

Male ' 

H o m 
mes 

1,495 

406 
287 
190 
161 
227 
224 

320 

• 23 
10, 
15 
36 
49' 

179 

671 

66 
38 
32 
30 

185 
184 
146-

2,153 

446. 
344 
262 
210 
641' 
193 
167 

81 

22 
26 
11 
22 

13,752 

1,743 
1,829 
1,336 
1,154 
2,512 
1,842 
1,651 

706 
981 

F e m a l e 

Fem
mea 

100 

11 
15 
17 
16 
26 
17 

91 

6 
11 
3 

17 
11 
43 

1,197 

60 
46 
73 
74 

340 
372 
232 

539 

65 
88 
69 
68 

141 
82 
36 

16 

6 
2 
1 
8 

7,647 

463 
599 
652 
478 

1,251 
1,067 
1,140 

441 
1,666 

Salaries and wages 

Salairea et gages 
Total 

Amount 

Montant 

Per cent 

Pour-cent 

Number 

Nombre 

Per cent 

Pour-cent 

Male 

Hom-

Female 

Fem-

Salariea and wagea 

Salaires et gages 

Amount 

Montant 

Per cent 

Pour-cent 

1,343,100 

338,100 
215,400 
148,600 
140,400 
249,600 
251,200 

430,100 

11,400 
22,100 
13,900 
44,700 
61,600 
276,400 

987,066 

. 73,300 
43,000 
39,200 
47,000 
246,100 
306,100 
232,300 

2,122,706; 

363,700 
326,200 
194,100 
176,600 
628,000 
253,300 
180,800: 

64,366 

21,500 
15,000 
8,600 
19,200 

18,816,266 

1,610,900 
1,714,200 
1,367,900 
1,334,800 
3,368,600 
2,802,100 
2,936,900 
1,411,600 
2,369,200 

106-0 

25-2 
16-0 
11-1 
10-5 
18-6 
18-6 

160-0 

2-7 
6-1 
3-2 
10-4 
14-3 
64-3 

106-0 

7-4 
4-4 
4-0 
4-8 
24-9 
31-0 
23-6 

166-6 

17-1 
16-4 
9-2 
8-3 
29-6 
11-9 
8-5 

166-0 

33-4 
23-3 
13-4 
29-9 

166-6 

8-0 
9-1 
7-3 
7-1 
17-9 
14-9 
15-6 
7-5 
12-6 

1,149 

356 
206 
138 
112 
181 
157 

349 

13 
19 
14 
41 
52 
210 

1,658 

107 
61 
91 
93 
463 
487 
356 

1,866 

366 
288 
194 
178 
601 
192 
142 

64 

16,766 

1,630 
1,667 
1,341 
1,213 
2,970 
2,393 
2,385 
986 

2,186 

106-0 

30-9 
17-9 
12-0 
9-7 
16-8 
13-7 

166-6 

3-7 
5-4 
4-0 
11-8 
14-9 
60-2 

100 0 

6-5 
• 3-7 

6-6 
5-0 
27-9 
29-3 
21-6 

166-0 

19-6 
15-5 
10-4 
9-6 
26-9 
10-3 
7-7 

100-0 

32-8 
25-0 
14-1 
28-1 

100-0 

9-7 
9-9 
8-0 
7-3 
17-7 
14-3 
14-2 
5-9 
13-0 

1,073 

360 
196 
124 
100 
160 
143 

279 

10 
16 
12 
28 
44 
170 

668 

, 65 
31 
31 
29 
165 
165 
132 

1,484 

329 
233 
153 
141 
392 
127 
109 

68 

11,073 

1,360 
1,317 
966 
865 

2,022 
1,654 
1,492 
668 
860 

76 

70 

1,060 

52 
30 
60 
64 
298 
322 
224 

376 

36 
56 
41 
37 
109 
65 
33 

6,687 

280 
340 
386 
348 
948 
839 
893 
318 

1,335 

1,237,500 

321,600 
197,300 
137,800 
126,300 
230,800 
224,700 

414,866 

8,100 
20,000 
12,900 
40,500 
69,800 
273,500 

948,066 

71,700 
38,600 
37,200 
44,900 
235,800 
293,300 
226,500 

1,927,406 

323,900 
294,600 
166,900 
153,800 
589,500 
236,100 
163,600 

63,406 

15,100 
13,100 
7,600 
17,600 

17,410,606 

1,334,600 
1,617,200 
1,212,400 
1,222,000 
3,149,400 
2,652,100 
2,841,800 
•1,340,300 
2,140,700 

106-0 

26-0 
15-9 
11-1 
10-1 
18-7 
18-2 

166 0 

2-0 
4-8 
3-1 
9-8 

14-4 
66-9 

166-0 

7-6 
4-1 
3-9 
4-7 

24-9 
30-9 
23-9 

166-0 

16-8 
16-3 
8-6 
8-0 

30-6 
12-2 
8-5 

166-6 

28-3 
24-5 
14-2 
33-0 

160-0 

7-7 
8-7 
7-0 
7-0 

18-1 
15-2 
16-3 
7-7 

12-3 

35. 

40 
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Table 10.—BetaU Merchandise Trade, by Xumber of Employees, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OP EMPLOYEES, BY KIND-OP-BUSINESS GROUPS 

i 

I 

2 
3 
4 
6 
6 
7 
8 
9 

10 

11 
12 
13 
14 
15 
16 
17 

18 

19 
20 
21 
22 
23 
24 
25 
26 
27 

28 

29 
30 
31 
32 
33 
34 
36 
36 
37 

38 

39 
40 
41 
42 
43 
44 
46 
46 

47 

48 
49 
SO 
61 
62 
.S3 
64 
56 

Number of employees 

N o m b r e d 'employes 

A L B E E T A - C o n . — s u i t e 

Food g r o u p — G r o u p e d e I ' a U m e n t a t i o n 

Stores reporting:— —Magasins faisant rapport:— 

10-19 employees — 10-19 employes 

C o u n t r y genera l s to res—Magas ins g e n e r a u i de c a m p a g n e 

Storea reporting:— —Magasins faiaant rapport:— 

3 employees — 3 employee 

G e n e r a l m e r c b a n d i s e g r o u p — G r o u p e d e s m a r c h a n d i s e s genSra les . . 

Stores reporting:— —Magasins faisant rapport:— 

4 employees — 4 employes 

20-49 employeea ^ 20-49 employes 
50 employees or over— 50 employes ou plus 

A u t o m o t i v e g r o u p — G r o u p e de r a u t o m o b U e 

Stores reporting:— —Magasins faiaant rapport:— 

1 employee — 1 employe 

5 - 9 employeea — 5 - 9 employes 

60-99 employeea — 60-99 employes 

A p p a r e l g r o u p — G r o u p d u v e t e m e n t 

Stores reporting;— —Magasins faisant rapport;— 

B u i l d i n g m a t e r i a l s g r o u p — G r o u p e d e s m a t e r i a u x d e c o n s t r u c t i o n . . 

Stores reporting:— —Magasins faisant rapport:— 

20 employees or over— 20 employes ou plus 

Stores 

Magasins 

N u m b e r 

N o m b r e 

2,329 

1,230 
482 
287 
139 
78 
91 
18 
4 

1,377 

696 
300 
169-
76 
63 
54 
20 

135 

15 
31 
11 

• 11 
12 
19 
9 

13 
14 

1,497 

509 
437 
207 

96 
66 

122 
34 
21 

6 

540 

203 
101 
70 
40 
34 
61 
22 

9 

693 

148 
231 
126 
76 
36 
47 
21 

8 

Per cent 

Pour-cent 

166-0 

62-8 
20-7 
12-3 
6-0 
3-3 
3-9 
0-8 
0-2 

166-0 

60-5 
21-8 
12-3 
5-6 
4-6 
3-9 
1-4 

166-6 

11-1 
23-0 
8-1 
8-1 
8-9 

14-1 
6-7 
9-6 

10-4 

166-6 

34-0 
29-2 
13-8 
6-4 
4-4 
8-1 
2-3 
1-4 
0-4 

166-0 

37-6 
18-7 
13-0 
7-4 
6-3 

11-3 
4-0 
1-7 

106-6 

21-3 
33-3 
18-2 
11-0 
5-2 
6-8 
3-0-
1-2 

Sales 

Ventea 

Amoun t 

Montant 

$ 

35,312,500 

7,195,100 
6,709,600 
5,556,000 
3,961,200 
3,298,700 
6,713,600 
2,397,600 
1,480,800 

27,217,100 

6,038,400 
4,688,600 
4,467,000 
2,613,600 
3,105,200 
3,609,400 
2,794,900 

29,329,900 

72,900 
409,700 
263,600 
468,600 
382,000 

1,024,000 
1,097,500 
3,556,400 

22,056,200 

46,618,266 

3,215,400 
6,368,100 
3,962,700 
2,976,600 
3,001,800 
8,380,200 
4,700,600 
8,493,800 
6,520,000 

13,276,966 

816,400 
1,174,800 
1,396,900 
1,052,800 
1,233,900 
3,207,200 
1,978,400 
2,410,600 

18,029,266 

973,400 
3,158,800 
2,602,800 
2,200,100 
1,186,500 
3,020,700 
2,251,700 
2,635,200 

P e r cent 

Pour -cen t 

20-4 
16-2 
16-7 
11-2 
9-3 

16-2 
6-8 
4-2 

166-0 

22-2 
17-2 
16-4 
9-2 

11-4 
13-3 
10-3 

166 6 

0-3 
1-4 
0-0 
1-6 
1-3 
3-6 
3-7 

12-1 
75-2 

106-0 

6-9 
11-5 
8-6 
6-4 
6-4 

18-0 
10-1 
18-2 
14-0 

166-0 

6-2 
8-9 

10-5 
7-9 
9-3 

24-2 
14-9 
18-1 

166-0 

5-4 
17-6 
14-4 
12-2 
6-6 

16-8 
12-5 
14-6 
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Tableau 10.—Commerce de d£taU, selon le nombre d'employds, pour le Canada et les Provinces, 
1941—suite 

MAGASINS RDPARTIS SELON LE NOMBRE TOTAL DES EMPLOYES, PAR GROUPES DE GENRES DB COMMERCE 

All employeea—^Tous employes 
Full-time employees (included in totals) 

Peraonnel k tempa entier (inclus dana lea totaux) 

Total 

Number 

Nombre 

2,626 

482 
674 
417 
312 
546 
210 
80 

1,711 

300 
338 
228 
252 
333 
260 

3,836 

31 
22 
33 
48 
126 
123 
406 

3,041 

3,596 

437 
414 
288 
264 
774 
434 
698 
387 

1,616 

101 
140 
120 
136 
375 
281 
362 

1,740 

Per cent 

Pour-cent 

231 
262 
228 
144 
280 
281 
324 

100-0 

18-4 
21-9 
16-9 
11-9 
20-8 
8-0 
3-1 

160-0 

17-5 
19-8 
13-3 
14-7 
19-5 
16-2 

106-0 

0-8 
0-6 
0-9 
1-3 
3-3 
3-2 

10-6 
70-3 

100-0 

12-2 
11-6 
8-0 
7-3 

21-6 
12-1 
16-6 
10-8 

106-6 

6-7 
9-2 
7-9 
9-0 

24-8 
18-6 
23-9 

100 0 

Male 

Hom
mes 

13-3 
14-6 
13-1 
8-3 

16-1 
16-1 
18-6 

97404—22 

1,869 

363 
410 
291 
239 
375 
134 
67 

1,116 

208 
224 
138 
166 
219 
165 

1,398 

17 
14 
14 
18 
47 
61 
162 

1,066 

3,451 

427 
398 
278 
258 
737 
410 
671 
372 

659 

54 
77 
65 
79 
161 
112 
121 

1,667 

226 
241 
218 
131 
252 
258 
282 

Female 

Fem 

761 

129 
164 
126 
73 

170 
76 
23 

661 

92 
114 
90 
96 

114 
95 

2,432 

14 
8 

19 
30 
79 
62 

244 
1,976 

145 

10 
16 
10 
6 

37 
24 
27 
15 

856 

47 
63 
66 
67 

214 
169 
241 

133 

Salaries and wagea 

Salaires et gages 
Total 

Amount 

Montant 

1,768,166 

284,900 
342,300 
258,700 
237,100 
417,000 
169,000 
69,100 

1,287,200 

Per cent 

Pour-cent 

Number 

Nombre 

16-1 
19-4 
14-6 
13-4 
23-6 
9-0 
3-9 

100-0 

189,600 
235,100 
141,600 
180,900 
300,300 
239,700 

3,359,806 

21,300 
14,100 
24,500 
36,800 
74,100 
117,000 
392,400 

2,680,600 

4,059,766 

312,700 
326,400 
225,700 
247,400 
782,800 
500,000 
923,700 
741,000 

1,351,700 

71,900 
111,300 
100,400 
128,400 
346,600 
264,600 
338,600 

1,686,660 

202; 500 
207,700 
198,300 
130,400 
302,600 
318,,600 
320,600 

14-7 
18-3 
11-0 
14-1 
23-3 
18-6 

' 166-0 

0-6 
0-4 
0-7 
1-1 
2-2 
3-5 
11-7 
79-8 

166-6 

7-7 
8-0 
6-6 
6-1 
19-3 
12-3 
22-7 
18-3 

166-0 

6-3 
8-3 
7-4 
9-5 
25-6 
18-8 

• 25-1 

106-0 

12-0 
12-4 
11-8 
7-8 
18-0 
19-0 
19-0 

1,874 

346 
371 
290 
239 
428 
147 
53 

1,289 

222 
248 
162 
182 
248 
227 

3,083 

22 
14 
27 
35 
73 
89 
326 

2,498 

3,031 

320 
297 
200 
209 
665 
389 
565 
386 

1,086 

94 
76 
89 
282 
216 
261 

1,369 

198 
171 
160 
97 
209 
220 
314 

Per cent 

Pour-cent 

100-0 

18-6 
19-8 
16-6 
12-8 
22-8 
7-8 
2-8 

100-0 

17-2 
19-2 
12-6 
14-1 
19-3 
17-6 

166-0 

0-7 
0-6 
0-9 
1-1 
2-4 
2-9 

10-6 
81-0 

100-0 

21-9 
12-8 
18-7 
12-7 

106-6 

6-3 
8-6 
7-0 
8-2 

26-0 
19-9 
24-0 

100 0 

14-5 
12-5 
11-7 
7-1 

15-2 
16-1 
22-9 

Male 

Hom-

1,384 

268 
277 
203 
187 
304 
107 
38 

871 

168 
179 
103 
113 
161 
147 

1,232 

14 
10 
13 
16 
32 
52 
148 
947 

2,922 

316 
292 
197 
206 
634 
367 
539 
371 

498 

39 
63 
43 
54 
122 
82 
95 

1,268 

195 
167 
164 
87 
190 
200 
275 

Female 

Fem
mes 

490 

78 
94 
87 
52 

124 
40 
15 

418 

Salariea and wages 

Salaires et gages 

Amount 

Montant 

1,851 

4 
14 
19 
41 
37 

177 
1,551 

109 

31 
33 
35 

160 
134 
166 

101 

1,590,600 

250,300 
296,000 
228,600 
217,600 
391,200 
145,100 
62,700 

1,174,500 

166,000 
215,600 
120,SCO 
167,000 
271,700 
233,400 

3,660,360 

18,600 
12,600 
23,100 
33,100 
65,600 
107,900 
376,100 

2,424,300 

3,871,866 

273,300 
288,700 
194,600 
229,400 
747,300 
483,800 
913,800 
740,900 

1,233,700 

62,100 
98,300 
86,900 
113,200 
322,200 
230,000 
321,000 

1,650,260 

192,100 
185,100 
180,400 
117,300 

. 269,800 
292,400 
313,100 

Per cent 

Pour-cent 

106-0 

16-7 
18-6 
14-4 
13-7 

\24-6 
9-1 
3-9 

106-0 

14-1 
18-4 
10-3 
14-2 
23-1 
19-9 

100-6 

0-6 
0-4 
0-7 
1-1 
2-1 
3-5 

12-3 
79-3 

100-0 

7-1 
7-5 
5-0 
5-9 

19-3 
12-5 
23-6 
19-1 

106-0 

6-0 
8-0 
7-1 
9-2 

26-1 
18-6 
26-0 

100-0 

12-4 
11-9 
11-6 
7-6 

17-4 
18-9 
20-2 

file:///24-6
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Table 10.—KetaU Merchandise Trade, by Number of Employees, for Canada and the Provln 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OP EMPLOYEES, BY KIND-OF-BUSINESS GROUPS 

Number of employeea 

Nombre d'employes 

ALBEETA-Con.—fin 

Furniture—householi—radio group—Groupe des meubles, articles 
de menage et radio 

Stores reporting:— 
No employees , 

1 employee 
2 employees 

•. 3 employees 
. 4 employees 

5-: 9 employees 
10-19 employees 
20-49 employees 

-Magasins faiaant rapport:-
Aucun employe 

- 1 employe 
- 2 employes 
- 3 employes 
- . 4 employes 
- 6-9 employes 
-̂  10-19 employes 
- 20-49 employes 

Stores 

Magasina 

Number 

Nombre 

10 

28 

34 

Bestaurant group—Groupedes restaurants. 

Stores reporting:— 
No employees 

1 employee , 
2 employees 
3 employees 

. 4 employeea 
6-'. 9 employeea 

10-19 employees ; 
- 20-49 employees ' 

-Magasina faisant rapport:-
Aucun employe 

- 1 employe 
- 2 employes 
- 3 employes. 
- 4employes 
- 6-9 employes 
- 10-19 employes 
- 20-49 employes 

Other retaU stores—Autres magasins de detaU. 

Storea reporting:— 
No employeea 
, 1 employee 
. 2 employeea 
• 3 employees 
; 4 employees 

5- 9 employees 
10-19 employeea 

20 employeea or over-

-Magasins faisant rapport:— 
-i Aucunemploye 

1 employe 
2 employes 
3 employes 
4 employes 

-̂  5-9 employes 
10-19 employes 

- 20 employes ou plus. 

Second-hand merchandise group—Groupe de ia marchandise de 
seconde main; 

Storea reporting;— 
No employees 

1 employee 
2 employees 
3 employees 
4 employees or over 

-Magasins faisant rapport:— 
Aucunemploye 

1 employe 
2 employes 
3 employes 
4 employes ou plus. 

BBITISH COLUMBIA-COLOMBIE BBITANNIQUE 

Total, all stores—Total, tous 

Stores reporting:— 
No employees 
. 1 employee 
• 2 employees : 
• 3 employees 
I 4 employees 

5-! 9 employees 
10-19 employees 
20-49 employees ' 
50-99 employees 

100 employees or over 

Per cent 

Pour-cent 

189 

733 

189 
171 
80 
66 
47 
100 
52 
28 

1,588 

676 
376 
241 
107 
65 
86 

141 

magasins 

—Magasins faisant rapport:— 
— Aucunemploye 
— 1 employe 
— 2 employea 
— 3 employes 
— 4 employes 
— 5-9 employes 
— 10-19 employes 
— 20-49 employes 
-^ 60-99 employes 
— 100 employes ou plus 

11,253 

4,482 
2,469 
1,478 

781 
547 
970 
349 
134 
32 
11 

Ventes 

Amount 

Montant 

160-6 

33-9 
21,7 
7-9 
7-9 
6-3 

10-6 
8-6 
3-2 

166-0 

25-8 
23-3 
10-9 
9-0 
6-4 

13-7 
7-1 

100-6 

42-6 
23-7 
16-2 
6-7 
3-6 
6-4 
2-1 
0-9 

166-0 

69-6 
18-4 
6-7 
2-1 
4-3 

160-0 

21-9 
13-1 
7-0 
4-9 
8-6 
3-1 
1-2 

.0-3 
0-1 

Per cent 

Pour-cent 

6,914,766 

270,200 
405,300 
366,600 
356,900 
622,800 
911,700 

1,872,100 
1,221,200 

10,448,806 

699,900 
1,184,900 
811,600 
766,200 
618,500 

2,094,100 
2,217,900 
2,065,700 

34,669,400 

3,991,900 
4,602,600 
6,441,400 
3,639,600 
2,691,700 
6,461,100 
3,086,300 
6,164,900 

860,766 

252,900 
236,400 
172,900 
84,100 
114,400 

160-0 

4-6 
6-9 
6-0 
6-0 
8-8 
16-4 
31-7 
20-6 

166-0 

6-7 
11-3 
7-8 
7-3 
5-9 
20-1 
21-2 
19-7 

160-0 

11-7 
13-5 
16-0 
10-7 
7-9 
16-0 
9-1 
15-1 

166-0 

29-4 
27-4 
20-1 

369,572,666 

26,586,500 
27,946,900 
29,047,300 
19,998,200 
18,714,200 
51,706,500 
40,550,900 
29,680,000 
19,663,800 
45,678,300 

100-0 

! 8-6 
9-0 
9-4 
6-4 
6-0 
16-7 
13-1 
9-6 
6-4 
14-8 
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Tableau 10.—Commerce de d€taU, selon le nombre d'employds, pour le Canada et Ies Provinces, 
1941—suite 

MAGASINS RDPARTIS SELON LE NOMBRE TOTAL DES EMPLOYES, PAR GROUPES DE GENRES DE COMMERCE 

All employees—Tous employes 

Tota l 

Number 

— Nombre 

695 

41 
30 
45 
48 

146 
236 
149 

2,801 

171 
160 
198 
188 
646 
702 
736 

2,812 

376 
482 
321 
220 
630 
427 
456 

79 

26 
16 
9 

28 

33,669 

2,469 
2,966 
•2,343 
2,188 
6,153 
4,638 
3,949 
2,108 
6,765 

Per cent 

— Pour-cent 

100-0 

5-9 
4-3 

• 6-5 
6-9 

21-0 
34-0 
21-4 

100-6 

6-1 
5-7 
7-0 
6-7 

23-1 
25-1 
26-3 

100-6 

13-4 
i 17-1 
: 11-4 

7-8 
18-9 
16-2 
16-2 

166-6 

32-9 
. 20-3 

11-4 
35-4 

166-0 

7-4 
8-8 
7-0 
6-5 

18-3 
13-8 
11-8 
6-3 

20-1 

Male 

H o m 
mes 

663 

37 
27 
32 
36 

113 
101 
117 

062 

97 
62 
61 
60 

210 
223 
269 

2,087 

302 
371 
241 
164 
390 
315 
304 

. 66 

23 
15 
7 

21 

26,287 

1,780 
2,043 
1,673 
1,462 
4,172 
3,021 
2,363 
1,385 
2,498 

F e m a l e 

Fem
mes 

142 

4 
3 

13 
12 
33 
45 
32 

1,839 

74 
108 
137 
128 
436 
479 
477 

725 

74 
111 
80 
66 

140 
112 
152 

13 

3 
1 
2 
7 

13,282 

689 
913 
770 
736 

1,981 
1,617 
1,586 

723 
4,267 

Salaries and wages 

— Salaires et gages 

Amount 

— Montant 

$ 

862,360 

27,500 
31,500 
47,100 
78,900 

139,500 
354,100 
183,700 

1,788,006 

•112,300 
82,600 

104,600 
102,100 
394,700 
448,100 
543,600 

2,616,766 

270,900 
352,900 
261,300 
186,400 
603,700 
447,300 
488,200 

48,100 

17,300 
10,300 
6,700 

14,800 

30,064,666 

1,717,400 
2,162,600 
1,776,600 
1,812,100 
6,018,600 
4,480,600 
4,194,000 
2,371,400 
6,441,800 

Per cent 

— Pour-cent 

100-0 

3-2 
3-6 
6-6 
9-1 

16-2 
41-1 
21-3 

106-0 

6-3 
4-6 
5-8 
5-7 

22-1 
25-1 
30-4 

166-0 

10-4 
13-5 
10-0 
7-1 

23-1 
17-1 
18-8 

166-6 

36-0 
21-4 
11-8 
30-8 

109-0 

6-6 
7-0 
5-7 
5-8 

19-4 
14-6 
13-5 
7-7 

20-8 

Full- t ime employeea (included in totals) 

— Personnel k temps entier (inclus dans les totaux) 

To ta l 

N u m b e r 

— N o m b r e 

699 

26 
29 
36 
38 

117 
228 
126 

2,384 

152 
133 
166 
160 
646 
684 
645 

2,001 

268 
292 
222 
157 
396 
329 
347 

44 

18 
8 
4 

14 

25,649 

1,744 
2,019 
1,652 
1,698 
4,991 
3,791 
3,378 
1,913 
4,663 

Per cent 

— Pour-cent 

166-0 

4-3 
4-9 
6-8 
6-4 

19-5 
38-1 
21-0 

166-6 

6-4 
5-6 
6-9 
6-7 

22-9 
24-5 
27-0 

106-0 

12-9 
14-6 
11-1 
7-9 

19-8 
16-4 
17-3 

166-0 

40-9 
18-2 
9-1 

31-8 

166-6 

6-8 
7-9 
6-4 
6-2 

'19-4 
14-8 
13-2 
7-6 

17-8 

Male 

H o m 
mes 

476 

24 
26 
26 
28 
91 

184 
97 

872 

97 
52 
51 
54 

182 
197 
239 

1,516 

212 
243 
162 
115 
209 
239 
240 

40 

17 
8 
3 

12 

16,496 

1,381 
1,471 
1,165 
1,088 
3,444 
2,636 
2,127 
1,324 
1,970 

F e m a l e 

Fem
mea 

123 

2 
3 
9 

10 
26 
44 
29 

1,512 

66 
81 

114 
106 
363 
387 
406 

491 

46 
49 
60 
42 
97 
60 

107 

4 

-, 
-1 

2 

9,153 

363 
548 
497 
610 

1,547 
1,255 
1,261 

689 
2,593 

Salaries and wages 

— Salaires et gages 

' Amount 

— Montant 

$ 

835,006 

23,300 
31,100 
44,600 
72,700 

130,400 
351,200 
181,700 

1,686,600 

106,200 
76,600 
98,300 
94,800 

371,700 
422,000 
519,000 

2,370,260 

_ 
230,800 
307,100 
231,700 
171,000 
672,100 
421,900 
436,600 

37,700 

12,000 
8,100 
3,400 

13,300 

28,361,200 

1,490,400 
1,883,400 
1,539,100 
1,655,300 
5,659,800 
4,202,800 
4,000,300 
2,326,500 
6,553,600 

Per cent 

— Pour-cent 

166-6 

2-8 
3-7 
6-3 
8-7 

15-6 
42-1 
21-8 

100-0 

6-2 
4-6 
5-8 
5-6 

22-1 
25-0 
3Q-8 

100-0 

9-7 
13-0 
9-8 
7-2 

24-1 
17-8 
18-4 

166-0 

34-2 
.21-5 

9-0 
35-3 

160-0: 

6 -3 ; 
6-6; 
5-6. 
6-8^ 

20-0 
14-8. 
14-1 . 
8-2^ 

19-6 

'6 
Z 

1 

2 
3 
4 
6 
6 
7 
8 
9 

10 

U 
12 
13 
14 
15 
16 
17 
18 

19 

20 
21 
22 
23 
24 
25 
26 
27 

28 

29 
30 
31 
32 
3.3 

34 

36 
38 
37 
38 
39 
40 
41 
42 
43 
44 

97404—22i 
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Table 10.—BetaU Merchandise Trade, by Number of Employees, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OP EMPLOYEES, BY KIND-OP-BUSINESS GROUPS 

Number of employeea 

Nombre d'employes 

Stores 

Magasins 

Number 

Nombre 

Per cent 

Pour-cent 

Sales 

Ventes 

Amount 

Montant 

Per cent 

Pour-cent 

BBITISH COLUMBIA-Con.—COLOMBIE BBITANNIQUE—suite 

Food group—Groupe de i'alimentation 

Stores reporting:— 
No employees 

1 employee 
2 employees 

( 3 employees 
4 employees 

5- 9 employees 
10-19 employees 

20 employees or ov< 

—Magasins faisant rapport:— 
— Aucun employe 
— 1 employe 
— 2 employes 
— 3 emplo.vea 
-;- 4 employes 
~ 5-9 employes 
— 10-19 employes 

r— 20 employes ou plus. 

Country general stores—Magasins generaux dc campagne. 

Stores reporting:— 
No employees — 

1 employee — 
2 employees — 
3 employees — 
4 employeea — 

5- 9 employees — 
10 employees or over— 

Magasins faisant rapport:— 
Aucunemploye 

1 employe 
2 employes 
3 employes 
4 employes 

5- 9 employes 
10 employes ou plus. 

General merchandise group—Groupe des marchandises generates. 

Automotive group—Groupe de rautomobUe, 

Stores reporting:— 
No employees 

1 employee 
2 employees 
3 employees ' 
4 employees 

5- 9 employees 
10-19 employees 
20-49 employees 

50 employees or over-

-Magasins faiaant rapport:-
-Aucun employe 

1 employe 
2 employes 
3 employes 
4 employes 

5-9 employes 
10-19 employes 
20-49 employes. 

50 emplo,yes ou plua. 

Storea reporting:— 
No employees 

—Magasins faisant rapport;-

1 employee 
2 employees — 
3 employees — 
4 employees — 

5- 9 employees — 
10-19 employees — 
20-49 employees — 

60 employeea or over— 

Aucun employe. 
1 employe 
2employea 
3 employea 
4 emplo.ves 

5- 9 employes 
10-19 employes 
20-49 employes 

50 employes ou plus. 

Apparel group—Groupe du vetemcnt.. 

Storea reporting:— 
No employeea 

1 employee — 
2 employeea — 
3 employeea *— 
4 employees — 

5- 9 employees — 
10-19 employees — 
20-49 employees — 

60 employees or over— 

—Magasins faisant rapport:-
Aucun employe. 

1 employe 
2 employes 
3 employes 
4 employes 

5- 9 employes -.... 
10-19 employes 
20-49 employes 

50 employes ou plus. 

Building materials group—Groupe des materiaui de construction. 

Stores reporting:— 
No employees — 

1 employee — 
2 employees — 
3 employees — 
4 employees — 

5- 9 employees — 
10-19 employees — 

20 employees or over— 

Magasins faisant rapport:— 
Aucunemploye 

1 employe 
2 employes 
3 emplo.ves 
4 employes 

6- 9 employes 
10-19 employes 

20 employes ou plus. 

3,818 

1,803 
804 
500 
206 
171 
212 
46 
16 

728 

304 
197 
101 
42 
30 
44 
10 

475 
325 
196 
91 
68 
143 
48 
19 
12 

1,143 

409 
264 
148 
94 
66 
116 
48 
14 
4 

467 

114 
115 
81 
44 
33 
62 
12 

166-0 

47-2 
21-0 
13-1 
7-0 
4-6 
5-6 
1-2 
0-4 

100-6 

41-7 
27-1 
13-9 
5-8 
4-1 
6-0 
1-4 

100-0 

29-1 
16-0 
9-2 
5-8 
2-4 
8-3 
11-7 
10-2 
7-3 

106 0 

34-8 
23-8 
14-3 
6-7 
4-2 
10-6 
3-5 
1-4 
0-8 

106-6 

36-8 
22-2 
12-9 
8-2 
4-9 
10-2 
4-2 
1-2 
0-4 

166-6 

24-4 
24-6 
17-3 
0-4 
7-1 
13-3 
2-6 
1-3 

69,472,266 

11,783,200 
9,326,300 
10,066,400 
6,769,700 
6,3,55,100 
13,106,700 
6,266,200 
5,808,600 

16,657,466 

2,680,700 
2,803.600 
2,611,700 
1,636,800 
1,366,400 
2,801,200 
2,157,000 

53,545,800 

2.80,900 
477,200 
511,700 
334,800 
134,200 
972,900 

2,265,500 
6,512,100 
43,056,500 

53,939,666 

3,475.400 
4,118,600 
3,897.500 
2,617,700 
2,155,200 
9,271,500 
7,167,300 
6,435,900 
14,800,500 

25,254,700 

1,726,700 
2,429.600 
2,481,500 
1,975,400 
1,562,800 
6,353,000 
4,400,600 
2,867,100 
2,453,100 

13,969,566 

814,300 
1,482,800 
1,743,700 
1,311,600 
1,288,600 
3,431.100 
1,627,800 
2,269,000 
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Tableau 10.—Commerce de detail, selon le nombre d'employds, pour le Canada et les Provinces 
1941—suite ' 

MAGASINS RDPARTIS SELON LE NOMBRE TOTAL DES EMPLOYES, PAR GROUPES DE GENRES DE COMMERCE 

AU employees—Tous employes 

Total 

Number 

Nombre 

5,748 

1,000 
798 
684 

1,304 
666 
692 

1,068 

197 
202 
126 
120 
267 
156 

7,928 

33 
38 
36 
20 
106 
331 
665 

6,709 

4,268 

326 
390 
273 
232 
885 
637 
671 
956 

3,197 

254 
296 
282 
224 
733 
626 
410 
372 

1,366 

Per cent 

Pour-cent 

166-6 

14-0 
17-4 
13-9 
11-9 
22-7 
9-8 

10-3 

18-6 
18-9 
11-8 
11-2 
25-0 
14-6 

100-0 

0-4 
0-6 
0-6 
0-2 
1-3 
4-2 
8-3 

166-6 

7-6 
9-1 
6-4 
6-4 

20-8 
14-9 
13-4 
22-4 

160 0 

7-9 

7-0 
22-9 
19-6 
12-8 
11-7 

166-6 

115 
162 
132 
132 
392 
191 
242 

8-4 
11-8 
9-7 
9-7 
28-7 
14-0 
17-7 

Male 

Hom
mes 

4,029 

661 
648 
562 
489 
943 
409 
427 

781 

160 
154 
84 
86 

192 
115 

2,795 

16 
19 
8 
6 

52 
99 

285 
2,311 

4,030 

316 
374 
261 
221 
841 
590 
530 
897 

1,361 

123 
147 
120 
95 

369 
271 
171 
75 

1,216 

Female 

Fem-

Salaries and wages 

Salaires et gages 

Amount 

Montant 

1,719 

243 
352 
246 
195 
361 
157 
166 

47 
48 
42 
34 
75 
41 

5,133 

18 
19 
28 
14 
64 
232 
370 

4,398 

131 
149 
162 
129 
374 
355 
239 
297 

151 

106 
143 
113 
113 
336 
180 
224 

0 
19 
19 
19 
66 
11 
18 

4,374,466 

501,400 
642,300 
524,400 
497,000 

.,109,700 
492,800 
606,800 

905,006 

128,400 
161,500 
86,000 
96,900 
269,900 
173,300 

7,249,666 

19,500 
23,100 
23,400 
13,400 
99,600 
227,100 
672,300 

6,166,300 

5,243,400 

235,800 
322,700 
265,700 
226,000 

1,038,000 
830,400 
850,000 

1,474,800 

2,881,106 

168,000 
203,300 
203,100 
188,600 
717,900 
618,300 
466.900 
326,000 

1,478,306 

92,200 
145,900 
134,000 
147,200 
445,700 
229,200 
284,100 

Per cent 

Pour-cent 

166-6 

11-5 
14-7 
12-0 
11-4 
26-3 
11-3 
13-8 

166-0 

14-2 
16-8 
9-6 

10-6 
29-8 
19-1 

166-6 

0-3 
0-4 
0-3 
0-2 
1-4 
3-1 
9-3 

86-0 

100-6 

4-5 
6-2 
6-1 
4-3 

19-8 
15-8 
16-2 
28-1 

160-0 

5-8 
7-1 
7-0 
6-6 

24-9 
21-6 
16-9 
11-3 

100-0 

8-2 
9-9 
9-1 

10-0 
30-1 
16-6 
19-2 

Full-time employees (included in totals) 

Personnel k temps entier (inclus dans les totaux) 

Total 

N u m b e r 

Nombre 

Per cent 

Pour-cent 

4,205 

571 
708 
552 
600 
986 
436 
452 

123 
128 
101 
87 
227 
137 

5,444 

19 
26 
26 
16 
77 
224 
553 

4,506 

3,772 

232 
279 
211 
182 
785 
681 
552 
950 

2,245 

166 
179 
171 
145 
541 
454 
326 
264 

1,096 

84 
116 
104 
99 

316 
165 
221 

100-6 

13-6 
16-8 
13-1 
11-9 
23-6 
10-4 
10-7 

106-6 

16-3 
15-9 
12-6 
10-8 
28-3 
17-1 

106-0 

0-3 
0-5 

• 0-5 
0-3 
1-4 
4-1 

10-2 
82-7 

166-6 

6-2 
7-4 
5-6 
4-8 

20-8 
15-4 
14-6 
25-2 

106-0 

7-4 
8-0 
7-6 
6-4 

24-1 
20-2 
14-6 
11-8 

lOO^'-O 

7-7 
10-6 
9-5 
9-0 

28-8 
14-2 
20-2 

Male 

Hom-

Female 

Fem
mes 

3,086 

450 
492 
389 
364 
726 
331 
335 

102 
109 
69 
65 

166 
101 

2,219 

12 
14 
7 
6 

41 
79 

273 
1,787 

3,583 

227 
276 
206 
178 
754 
639 
611 
892 

1,013 

94 
95 
81 
62 

275 
196 
156 
55 

987 

79 
105 
92 
86 

275 
144 
206 

1,119 

121 
216 
163 
136 
261 
105 
117 

191 

21 
19 
32 
22 
61 
36 

3,226 

7 
12 
18 
9 
36 
146 
280 

1,718 

189 

5 
4 
31 
42 
41 
58 

1,232 

72 
.84 
90 
83 
266 
258 
170 
209 

108 

Salaries and wagea 

Salaires et gages 

Amount 

Montant 

Per cent 

Pour-cent 

4,007,906 

438,800 
572,600 
472,800 
460,100 

1,033,800 
464,800 
665,000 

825,466 

102,200 
128,000 
78,000 
87,600 
263,100 
166,600 

6,279,766 

15,900 
22,300 
20,000 
12,600 
88,700 
203,700 
643,700 

6,272,800 

5,069,166 

204,000 
280,400 
244,100 
212,600 
990,900 

. 811,200 
843,800 

1,473,100 

2,592,306 

140,900 
168,700 
174,200 
169, 700 
665,300 
666,000 
416,300 
301,200 

1,361,666 

81,700 
129,600 
127,000 
131,800 
406,900 
210,000 
274,700 

106-6 

11-0 
14-3 
11-8 
11-5 
25-8 
11-6 
14-0 

106-0 

12-4 
15-5 
9-4 
10-6 
31-9 
20-2 

166 0 

0-3 
0-3 
0-3 
0-2 
1-4 
3-2 
10-3 
84-0 

166 0 

4-0 
5-7 
4-8 
4-2 
19-5 
16-0 
16-7 
29-1 

166-6 38 

5-4 
6-5 
6-7 
6-6 
26-7 
21-5 
16-1 
11-6 

160-0 

6-0 
9-5 

9-7 

16-4 00 
20-2 163 



334 CENSUS OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1941 

Table 10.—KetaU Merchandise Trade, by Number of Employees, for Canada and the Provl: 
1941—Con. 

STORES GROUPED ACCORDING TO TOTAL NUMBER OP EMPLOYEES, BY KIND-OP-BUSINESS GROUPS 

Number of employees 

Nombre d'employ6a 

BEITISH COLUMBIA-Con.—COLOMBIE BEITANNIQUE-fin 

Furniture—household-radio group—Groupe des meubles, articles 
de menage et radio 

Stores reporting:— 
No employees — 

1 employee — 
2 employees — 
3 employees — 

" 4 employees • — 
5- 9 employees — 

10-19 employees - r 
20 employees or over— 

•Magasins faisant rapport;— 
Aucunemploye 

1 employe 
2 employes 
3 employes 
4 employes 

6- 9 employes 
10-19 employes 

20 employes ou plus. 

Storea 

Magasins 

Number 

Nombre 

Per cent 

Pour-cent 

Bestaurant group—Groupe des restaurants.. 

Stores reporting:— 
No employees 

1 employee 
2 employees 
3 employees 
4 employees 

6- 9 employees 
10-19 employees 

20 employees or over 

-Magasins faisant rapport:— 
Aucunemploye 

1 employe 
2 employes 
3 employes 
4 employes 

6-9 employes 
10-19 employes 

20 employes ou plus. 

other rctaU stores—Autres magasins de detaU. 

Stores reporting:— 
No employeea 

1 employee 
2 employees 
3 employees 
4 employees • 

5- 9 employeea 
10-19 employees 
20-49 employeea 
60-99 employees 

—Magasins faisant rapport:-
— Aucun employe 
— 1 employe 
—'• 2 employes 
— 3 employes 
— 4 employes 
— 6-9 employes 
— 10-19 employes 
— 20-49 employes 
— 60-99 employes 

Second-hand merchandise gronp—Groupe de la marchandise de 
seconde main 

Stores reporting:— 
No employees 

1 employee 
2 employees 
3 employees 
4 employeea or over— 

—Magasins faiaant rapport:— 
— • Aucunemploye 
— 1 employe 

2 employes. 
3 employes. 
4 employes ou plus. 

367 

116 
66 
46 
36 
27 
61 
18 
7 

229 
202 
109 
71 
72 

166 
85 
38 

1,924 

•767 
433 
266 
118 
94 

164 
69 
18 
6 

272 

205 
40 
13 
7 
7 

106-0 

31-6 
18-0 
12-5 
9-8 
7-4 

13-9 
4-9 
1-9 

190-0 

23-8 
21-0 
11-3 
7-4 
7-5 

16-2 
8-8 
4-0 

100-6 

39-9 
22-5 
13-8 
6-1 
4-9 
8-5 
3-1 
0-9 
0-3 

100-0 

75-4 
14-7 
4-8 
2-5 
2-0 

Sales 

Ventes 

Amoimt 

Montant 

11,501,606 

660,200 
698,600 
986,700 
936,400 

1,231,600 
3,168,300 
1,736,200 
2,084,600 

15,000,306 

916,400 
1,318,000 

821,500 
700,200 
900,600 

3,830,600 
3,337,300 
3,175,800 

49,451,006 

3,630,200 
5,043,100 
5,760,100 
3,635,100 
3,688,600 
9,660,700 

12,286,400 
4,373,300 
1,373,600 

1,380,600 

618,600 
249,100 
166,600 
90,500 

266,900 

Per cent 

Pour-cent 

166-6 

6-7 
6-1 
8-6 
8-1 

10-7 
27-6 
15-1 
18-2 

160 0 

5-5 
4-7 
6-0 

26-6 
22-2 
21-2 

100-0 

7-3 
10-2 
11-7 
7-4 
7-6 

19-5 
24-8 
8-8 
2-8 

100-0 

44-8 
18-0 
12-1 
6-6 

18-5 
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Tableau 10.—Commerce de d€taU, selon le nombre d'employds, pour le Canada et les Provinces, 
1941—fin 

MAGASINS RDPARTIS SELON LB NOMBRE TOTAL DES EMPLOYES, PAR GROUPES DE GENRES DE COMMERCE 

All employees 

Total 

Number 

._ Nombre 

1,184 

66 
92 

108 
108 
338 
217 
256 

4,396 

202 
218 
213 
288 

1,052 
, 1,188 

1,146 

4,368 

433 
532 
364 
376 

1,042 
768 
614 
349 

136 

40 
26 
21 
49 

Per cent 

— Pour-cent 

100-0 

6-6 
7-8 
9-1 
9-1 

28-5 
18-3 
21-6 

166-6 

4-7 
6-1 
4-9 
6-7 

24-4 
27-6 
26-6 

166-6 

9-9 
12-2 
8-1 
8-6 

23-8 
17-6 
11-8 
8-0 

100-0 

29-4 
19-1 
15-6 
36-0 

Male 

Hom
mea 

886 

49 
69 
79 
80 

260 
171 
177 

1,746 

99 
63 
67 
79 

399 
681 
467 

3,325 

325 
402 
280 
280 
760 
641 
364 
273 

121 

36 
24 
19 
42 

—Tous employes 

Female 

Fem
mes 

299. 

17 
23 
29 
28 
78 
46 
78 

2,561 

103 
166 
156 
209 
653 
607 
678 

1,043 

108 
130 
74 
96 

282 
127 
160 
76 

15 

4 
2 
2 
7 

Salaries and wagea 
— Salaires et 

Amount 

— Montant 

$ 

1,564,900 

64,800 
87,600 

110,400 
142,300 
492,100 
339,000 
328,700 

2,726,906 

136,000 
102,200 
102,600 
143,600 
703,800 
719,800 
818,100 

4,418,200 

344,500 
441,100 
310,800 
354,100 

1,110,100 
889,700 
651,900 
316,000 

123,200 

26,800 
27,900 
15,300 
53,200 

gages 

Per cent 

— Pour-cent 

100-0 

4-1 
6-6 
7-1 
9-1 

31-4 
21-7 
21-0 

166-0 

5-0 
3-7 
3-8 
5-3 

25-8 
26-4 
30-0 

106-0 

7-8 
10-0 
7-0 
8-0 

25-1 
20-1 
14-8 
7-2 

100-0 

21-8 
22-6 
12-4 
43-2 

FuU-time employees (included in totala) 

— Personnel k tempa entier Cinclus dana lea totaux) 

Total 

Number 

— Nombre 

1,647 

55 
73 
76 
87 

307 
200 
249 

3,539 

164 
146 
154 

. 201 
899 

1,027 
948 

3,396 

300 
343 
241 
278 
827 
610 
467 
324 

109 

30 
•21 

17 
41 

Per cent 

•— ?our-cent 

106-0 

* 5-3 
7-0 
7-3 
8-3 

29-3 
19-1 
23-7 

100-0 

4-6 
4-1 
4-4 
6-7 

25-4 
29-0 
26-8 

106-0 

8-8 
10-1 
7-1 
8-2 

24-4 
18-0 
13-8 
9-6 

166-0 

27-5 
19-3 
15-6 
37-6 

Male 

Hom
mea 

788 

46 
66 
60 
62 

236 
157 
172 

1,504 

90 
41 
42 
60 

343 
621 
417 

2,664 

252 
264 
194 
212 
605 
496 
326 
256 

100 

30 
19 
16 
36 

Female 

Fem
mes 

259 

10 
17 
16 
25 
71 
43 
77 

2,635 

74 
106 
112 
151 
556 
606 
631 

786 

48 
70 
47 
66 

222 
114 
141 
69 

9 

-
2 
2 
5 

Salariea and wages 

— Salairea et gagea 

Amount 

— Montant 

$ 

1,616,466 

61,500 
82,100 
96,900 

135,100 
481,400 
332,900 
326,600 

2,516,566 

126,200 
• 82,800 

88,600 
116,400 
657,600 
677,500 
762,600 

4,083,000 

296,400 
381,500 
273,000 
326,300 

1,042,000 
815,900 
633,000 

.314,900 

115,300 

22,800 
26,600 
14,600 
51,600 

Per cent 

— ?our-cent 

100-6 

4-1 
6-4 
6-4 
8-9 

31-7 
21-9 
21-6 

166-0 

5-0 
3-3 
3-5 
4-6 

26-2 
27-0 
30-4 

. 106-0 

7-3 
9-3 
6-7 
8-0 

25-6 
20-0 
15-6 
7-7 

1000 

19-8 
23-0 
12-6 
44-6 

d 
Z 

1 

2 
3 
4 
6 
6 
7 
8 
9 

10 

11 
12 
13 
14 
16 
16 
17 
18 

19 

20 
21 
22 
23 
24 
26 
26 
27 
28 

29 

3P 
31 
32 
33 
34 
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Table 11.—RetaU Merchandise Trade, by Degree of Credit Business, for Canada and the Provinces, 
1941 

STORES GROUPED ACCORDING TO DEGREE OP CREDIT, BY KINDS OP BUSINESS 

are withheld to avoid diacloaing individual oper 
in tbe totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid diacloaing individual operationa, but theae are included 
in tbe totals 

Kind of business 

Genre de commerce 

Total stores 
reporting 

Magasina faisant 
rapport 

Number 
of 

stores 
Sales (2) 

Proportion 

All cash 

Comptant 
seulement 

Nombre 
de ma
gasins 

Ventes 

1-10 per cent 

Number 
of 

stores 

11-20 pour-cent 

Nombre 
de ma
gasins 

Ventes 

18 

20 

24 

25 

CANADA 

Total, aU stores reporting(i)—Total, 
tous magasins faisant rapportC).... 

Food group—Groupe de ralimentation 

Bakery products stores—Produits de la bou
langerie 

Candy and confectionery atorea—Bonbona et 
confiseries— 

Candy, nut storea—Bonbons et noix 
Confectionery stores—Confiseries 

Dairy products dealers—Marchands de pro
duits laitiers— 

Dairy products storea—Magasins de produits 
laitiers 

Egg and poultry stores—Magasins d'ceufs et 
volailles 

Milk dealers—Laiteries 
Fruit and vegetable atorea—Fruits et legumea. 
Grocery atorea (without fresh meat)—Epice

ries (sans comptoir de viandes fraiches) 
Combination stores Cgroceries and meats)— 

Epiceries et boucheries combinees 
Meat markets (including sea foods)—Bouche

ries (comprenant poisson)— 
Meat markets—Boucheries 
Fish marketa—Poiaaonneries 

Other food stores—Autres magasina de denreea 
aUmentaires— 

Caterers—Pourvoyeurs 
Coffee, tea and spice storea—Magasins de 

cafe, the et epices 
Delicatessen stores—Charcutoriea 
Food stores with non-food departments—Ma

gasins d'aliments avec rayons d'articles non 
alimentaires 

Other food atorea—Autres magasins de den
rees alimentaires 

Country general stores—Magasins generaux 
de campagne 

General merchandise group—Groupe des 
marchandises generales 

Department storea and mail order houses or 
offices—Magasins k rayons et maisons ou 
bureaux de vent« par correspondance 

General merchandise and dry goods storea-
Magasins de marchandiaea generales et 

Variety storea—Bazara.. 

Automotive group—Groupe de rautomoblle. 

Motor vehicle dealers—Marchands de vehicu-
lea-moteur— 

Automobile dealers—Marchands d'automo
biles 

98,272 

35,873 

203 
7,136 

• 1 9 6 

115 
461 

1,109 

16,846 

6,213 

3,478 
179 

20 

53 
134 

13 

19 

8,718 

2,599 

236 
1,429 

935 

11,629 

1,664 

2,955,224 

684,296 

7,703 

3,526 
45,193 

8,776 

13,625 
19,767 

227,622 

280,032 

70,083 
2,707 

367 

668 
2,320 

161 

94 

166,337 

489,983 

360,995 
48,247 
80,741 

611,639 

213,226 

36,570 

10,347 

417 

196 

56 
62 

493 

3,658 

860 117,342 

561 
81 

7 

16 

1,687 

1,562 

618 
845 

3,414 

48 

839,675 

223,656 

4,787 

3,480 
24,017 

3,281 

684 
1,060 
7,625 

46,925 

11,346 
717 

278 

291 
1,688 

68 

73 

27,278 

94,648 

2,634 

12,735 
79,279 

47,666 

1,202 

16,341 

6,367 

111 

3 
1,604 

49 

21 
76 

316 

2,763 

687 

655 
40 

2 

1 

1,306 

298 

230 
64 

2,067 

381,318 

166,676 

912 

23 
11,987 

1,823 

308 
1,814 
5,846 

35,629 

33,022 

14,045 
604 

71 
633 

(•) 

19,964 

80,061 

71,805 

7,201 
996 

41,986 

6l| 4,8 

7,268 

2,821 

51 

1 
430 

1,433 

369 

356 
16 

945 

149 

37 

979 

100 

244,319 

n 
45,343 

410 

C) 
2,709 

92 
888 

2,064 n 
18,192 

13,078 

6,958 
396 

7 

69 
48 

54 

16,717 

105,361 

101,166 

3,918 
267 

26,784 

6,164 

C) -AU stores did not report the amount of credit business or whether all sales were for cash. This table includes only 
those estabUshments which reported they sell entirely for cash or that they make credit sales. 

(*) Any slight differences in cross addition of sales result from the necessity of adjusting the figures to the nearest 
thousand. 

(3) Less than $600. 
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Tableau 11.—Commerce de d£tal], par degr€ de credit, pour le Canada et les provinces, 
1941 

MAGASINS RDPARTIS SELON LE DEGid: DE CREDIT, PAR GENRES DB COMMERCE 

Un (x) indique que lea chiffrea ne sont pas donnes afin de ne pas devoiler des operations individueUes, mais ces chififres 
sont inclus dans les totaux 

(Les ventes sont indiqufees en milliers de dollars) 

of credit business 

21-30 per cent 

Number 
of 

stores 

9,617 

3,806 

43 

2 
394 

18 

10 
54 
93 

2,106 

616 

647 
14 

1 

M
en

 

1 

-

1,425 

124 

14 

106 
4 

1,521 

230 

Sales 

268,138 

67,227 

633 

22 
2,488 

1,116 

216 
1,286 
1,710 

24,640 

15,098 

9,696 
315 

26 

67 
6 

21 

-

25,566 

68,424 

53,624 

4,745 
65 

51,892 

19,024 

—Proportion de ventea k credit 

31-40 pour-cent 

Nombre 
de ma
gasina 

6,148 

2,425 

22 

135 

11 

2 
42 
36 

1,338 

446 

383 
7 

-
3 
1 

-
-

914 

92 

20 

• 70 
2 

899 

236 

Ventea 

276,633 

49,979 

220 

849 

617 

18 
1,394 

961 

21,120 

16,710 

8,012 
166 

-
14 
9 

-
-

21,483 

80,339 

76,866 

3,452 
20 

70,811 

31,724 

41-60 per cent 

Number 
of 

atorea 

7,834 

3,571 

25 

188 

16 

9 
62 
22 

2,113 

682 

453 
8 

1 

1 

-
1 

1,661 

166 

21 

81 
4 

865 

286 

Salea 

256,412 

66,669 

228 

911 

353 

105 
1,607 

387 

26,738 

21,968 

8,983 
314 

16 

7 

-
2 

21,774 

32,937 

30,051 

2,849 
38 

77,971 

42,916 

61-60 pour-cent 

Nombre 
de ma
gasins 

3,216 

1,462 

6 

47 

2 

4 
29 
7 

787 

• 368 

146 
2 

-
4 
1 

-
-

313 

66 

16 

43 
1 

431 

171 

Ventes 

168,636 

34,761 

420 

229 

138 

303 
1,378 

242 

13,981 

14,949 

2,928 
98 

-
94 
2 

-
-

8,622 

22,536 

19,948 

2,581 
7 

66,751 

34,032 

61-70 per cent 

Number 
of 

stores 

3,586 

1,336 

4 

62 

3 

2 
20 

. 8 

768 

346 

132 
2 

-

-
-

326 

69 

6 

60 
3 

395 

163 

Sales 

148,218 

31,478 

94 

289 

61 

64 
647 
263 

13,177 

14,074 

2,776 
S3 

-
-

-
-

9,723 

6,720 

2,265 

3,436 
29 

44,181 

26,128 

71-80 pour-cent 

Nombre 
de ma
gasins 

4,614 

2,669 

10 

1 
238 

4 

2 
43 
26 

1,056 

520 

169 
7 

-
2 

-
2 

373 

71 

2 

66 
4 

468 

162 

Ventea 

178,471 

40,761 

42 

1 
970 

704 

26 
1,668 

369 

15,271 

18,224 

3,373 
48 

-
66 

-
19 

'8,183 

4,334 

1,108 

3,200 
26 

64,044 

27,333 

Over 
80 per cent 

Au-dessus de 
80 pour-cent 

Number 
of 

atores 

4,338 

1,739 

11 

192 

9 

3 
39 
21 

944 

420 

97 
2 

-

1 

-
.-

368 

78 

6 

70 
2 

390 

108 

Salea 

204,505 

34,007 

68 

744 

403 

49 
1,884 

313 

12,950 

16,677 

1,969 
27 

-

33 

-
-

7,686 

5,693 

1,637 

4,130 
26 

35,443 

20,885 

d 
Z 

1 

2 

3 

4 
6 

,6 

7 
8 
9 

10 

11 

12 
13 

14 

15 
16 

17 

18 

19 

20 

21 

22 
23 

24 

25 

C) Comme la declaration des ventea k credit ou au comptant n'a paa ete faite par tous les magasina, le tableau ci-dessus 
D6 couvre que les etablissements ayant fait telles declarations. 

C) Toute difference dans lea additions transversales des ventes est due k la neeessite d'ajuster lea chififres k un millier 
prJa. 

(>) Moins de $500. 



338 CENSUS OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1941 

Table 11 —Ketail Merchandise Trade, by Degree of Credit Business, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO DEGREE OF CREDIT, BY KINDS OP BUSINESS 

are withheld to avoid disoloamg individual open 
in the totals 

(Sales are sho^wn in thousands of dollars) 

An (x) indicates that figurea are withheld to avoid disoloamg individual operationa, but theae are included 
in the totals 

Kind of business 

• Genre do commerce 

CANADA-Con.—suite 

Automotive group-Con.—Groupe de I'auto-
mol)iie-fin ^ 

Motor vehicle dealera—Marchands de vehica 
les-moteur—Con.-fin 

Automobile dealers with wholesale car de
partments—Marchands d'automobiles avec 
commerce de gros d'automobiles 

Automobile dealers with farm implements-
Marchands d'automobiles avec instruments 
aratoires - — - - - - - -.- - • 

Used car dealera—Marchands d automobiles 
usages - - .- - - -

Accessory, tire and battery shops—Accessoures, 
pneus et batteries 

Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres eta

blissements de vehicules-moteui^ 
Motorcycle dealers—Marchands de moto

cyclettes ,---,••-, ; v • • L' • J 
Motorcycle and bicycle dealers—Marchands 

de motocyclettes et bicyclettes - . . . 
Boats, motorboats, canoes, yachts—Ba

teaux, tiateaux-automobiles, canots, yachts 
Boats (gas oU, accessories and repairs)—Ba

teaux (gazoUne, huile, accessoires et repSr 
ration) 

Total atorea 
reporting 

Magasina faisant 
rapport 

Number 
of 

stores 

11 Apparel group—Groupe du vetemcnt. 

25 

Men's and boys' clothing and fumiahuiga storea 
—vetoment et Ungerie (hommes et gar-

Men's clothing or clothing and furnishings 
stores—Magasina de vetementa ou de vete
ments et lingerie (pour hommes) . . . . . . . . . . . 

Men's furnishings stores—Magasina de hnge
rie pour hommea 

Men's hat stores—Magasins de chapeaux pour 
hommes '• - - • •-

Custom tailors and made-to-measure cloth
ing—Tailleurs et vetement aur mesure 

Family clothing stores—Vetements pour toute 
la famille •;•• -

Women's apparel and accessories stores—vete
ment de femmes et accessoires— 

Women's ready-to-wear stores—Magasins de 
confection pour femmea - - - -

Hosiery, lingerie and accessories stores—Bas, 
lingerie et accessoires 

Millinery stores—Magasins de modes 
Furriers—fur shops—Fourreurs •-
Infants' and children's wear stores—Maga

aina de vetement pour enfants. 
Other women's apparel storea—Autrea maga

sins pour femmes 
Shoe atorea—Magasina de chaussures— 
. Men's shoe atores—Magasins de chaussures 

pour hommes - - • 
Women's shoe stores—Magasins de chausaurea 

pour femmes ; • * v 
FamUy shoe stores—Magasina de chauaaures 

pour toute la famille 

Sales(') 

308 

209 

481 
2,024 

13 

• 21 

8 

14 

9,303 

1,316 

309 

42 

853 

1,613 

1,942 

694 
741 
357 

122 

193 

40 

61 

1,230 

Proportion 

AUcash 

Comptant 
seulement 

Nombre 
de ma
gasins 

98,888 

18,334 

8,956 

14,286 
36,660 

120,507 

638 

105 

171 

253,903 

46,069 

6,584 

1,185 

14,999 

64,263 

61,919 

9,848 
5,421 

13,829 

1,312 

926 

. 842 

1,875 

36,852 

Ventes 

20 

150 
449 

2,723 

4,852 

497 

210 

33 

446 

613 

918 

463 
568 
39 

89 

167 

34 

38 

848 

1-10 per cent 

Number 
of 

stores 

(x) 

221 

362 

3,144 
5,007 

37,136 

Cx) 

14 

24 

107,487 

13,562 

4,266 

866 

7,624 

18,089 

20,269 

8,814 
4,270 

595 

864 

780 

1, 

25,764 

78 
308 

Sales 

1,644 

279 

65 

6 

138 

309 

363 

69 
98 
36 

22 

13 

11-20 pour-cent 

Nombre 
de ma
gasins 

754 

439 

1,366 
3,607 
30,604 

Cx) 

Cx) 

49 

47,647 

9,604 

1,416 

176 

1,809 

16,046 

9,681 

692 
686 
765 

307 

74 

65 

369 

239| 6,07o| 

10 

4 

29 
191 
633 

Ventes 

597 

137 

8 

1 

62 

111 

161 

21 
19 
26 

Cx) 

399 

61 

671 
3,726 

13,613 

37 

Cx) 

16,967 

4,747 

168 

60 

680 

4,194 

3,819 

266 
169 
740 

47 

IS 

4 

239 

1,818 

For footnotes, see page 336. 
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Tableau 11.—Commerce de d£tall, par degr£ de credit, pour le Canada et les provinces, 
1941—suite 

MAGASINS RDPARTIS SELON LE DEGR6 DE CRISDIT, PAR GENRES DE COMMERCE 

Un Cx) indique que lea chiffrea ne sont pas donnes afin de ne pas devoiler dea operationa individueUea, maia cea chiffrea 
sont inclus dans les totaux 

of credit business-

21-30 per cent 

Number 
of 

storea 

18 

67 

11 

42 
338 
824 

-
1 

-

-

632 

146 

12 

1 

71 

131 

138 

10 
13 
49 

3 

6 

1 

3 

48 

Sales 

6,209 

2,366 

196 

821 
6,344 

17,930 

-
3 

-

-

21,123 

6,849 

241 

39 

1,282 

6,616 

3,820 

29 
49 

1,738 

13 

70 

4 

158 

1,216 

(L 3S ventes sont indiqudes en milliers de dollars) 

-Proportion de ventes k credit 

31-40 pour-cent 

Noriibre 
de ma
gasina 

40 

45 

13 

21 
217 
319 

1 

2 

1 

4 

392 

87 

4 

-
36 

76 

120 

6 
11 
42 

1 

2 

-
-
9 

Ventes 

22,813 

2,417 

370 

446 
4,943 
7,844 

7 

160 

22 

64 

16,919 

3,617 

123 

/ 
• 725 

2,986 

6,769 

26 
67 

2,332 

32 

9 

-
-

264 

41-50 per cent 

Number 
of 

stores 

40 

65 

31 

25 
239 
280 

3 

4 

1 

2 

352 

60 

1 

2 

32 

83 

102 

8 
11 
43 

-
2 

-. -
1 

7 

Sales 

19,244 

3,118 

1,301 

782 
4,329 
6,962 

121 

149 

19 

31 

U,897 

2,166 

4 

• 64 

(X) 

3,861 

3,206 

34 
75 

1,687 

-
9 

-
14 

Cx) 

51-60 pour-cent 

Mombre 
de ma
gasins 

36 

37 

25 

21 
70 
69 

1 

1 

-

. -

136 

34 

-
-
10 

26 

39 

_ 
4 

20 

1 

1 

-
-

1 

Ventes 

16,898 

2,287 

2,119 

945 
2,336 
2,078 

20 

38 

-

-

7,418 

1,573 

-
-

(x) 

2,631 

1,833 

_ 
16 

973 

2 

7 

-
-

Cx) 

61-70 per cent 

Number 
of 

stores 

21 

24 

27 

29 
86 
41 

1 

1 

-

3 

162 

28 

2 

-
16 

48 

30 

3 
6 

29 

-
1 

-
-
1 

Sales 

10,103 

2,387 

1,198 

1,359 
3,026 

893 

26 

21 

-

51 

7,731 

1,341 

116 

-
479 

2,997 

1,029 

6 
44 

1,696 

-
18 

-
-
8 

^ 
71-80 pour-cent 

Nombre 
de ma
gasina 

23 

38 

27 

60 
82 

. 94 

1 

1 

-

-

212 

20 

6 

-
27 

42 

46 

9 
7 

46 

-
2 

-
-
7 

Ventes 

15,607 

3,977 

768 

2,261 
2,197 
1,878 

2 

20 

-

-

8,163 

886 

211 

• -

676 

3,272 

1,461 

56 
25 

2,506 

• -

14 

-
-

168 

Over 
80 per cent 

— Au-dessus de 
80 pour-cent 

Number 
of 

stores 

14 

7 

43 

36 
46 

133 

2 

2 

-

• -

224 

28 

1 

-
27 

76 

36 

6 
6 

28 

2 

6 

-
-
12 

Sales 

6,310 

409 

2,140 

2,594 
1,060 
2,670 

Cx) 

Cx) 

-

-

8,641 

1,714 

10 

-
806 

3,661 

1,163 

38 
42 

897 

48 

39 

-
-

323 

6 
Z 

1 

2 

3 

4 
5 
6 

7 

8 

9 

10 

11 

12 

13 

14 

16 

16 

17 

18 
19 
20 

21 

22 

23 

24 

25 

Pour renvois, voir page 337. 
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Table 11.—Retail Merchandise Trade, by Degree of Credit Business, for Canada and the Provinces,. 
1941—Con. 

STORES GROUPED ACCORDING TO DEGREE OP CREDIT, BY KINDS OP BUSINESS 

are withheld to avoid disclosing individual open 
in the totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

Kind of business 

Genre de commerce 

Total stores 
reporting 

Magasins faiaant 
rapport 

CANADA-Con.—auite 

Building materials group—Groupe des ma
teriaux de construction 

Hardware stores—QuincaiUeries— 
Hardware stores—QuincaiUeries 
Hardware and farm implements—Ferronne

rie et instruments aratoires 
Lumber and building material dealers—Mar

chands de bois d'oeuvre et materiaux de 
construction— 

Lumber and building materials—Bois d'ceuvre 
et materiaux de construction 

Lumber and building inaterials, coal and 
wood—Bois d'oeuvre et materiaux de cons
truction, charbon et bois de chauffage 

Other building materials—Autres materiaux de 
construction _. 

Electrical supply stores—Magasina' d'appareila 
eiectriques 

Heating and plumbing equipment dealers— 
Marchands d'appareils de chauffage et de 
plomberie 

Paint, glass and wallpaper stores—Magasins de 
peinture, vitre et tenture 

Furniture—household-radio group— 
Groupe des meubles, articles de menage 
et radio 

Number 
of 

stores 

17 

25 

Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles... 
Furniture and undertaker—Meubles et pom

pes funebres 
Household appliance or radio dealers—Mar

chands d'appareils de menage ou de radio— 
Household appliance storea—Magasina d'ap

pareils de menage 
Household appliance stores with radios— 

Magasins d'appareils de menage et radios 
Radio and music stores—Magasins de radio 

et de musique— 
Kadio specialty stores—Magasina de radio 

(specialite) 
Radio and music stores—Magasins de radio 

et de musique 
Piano and music stores—Magasins de piano 

et de musique 
Other home furnishings and appliance stores-

Autres magasins d'appareils et fournitures 
de maison— 

Antique shops—Antiquailles 
China, glassware, kitchenware storea—Vaia-

selle, verrerie, batterie de cuisine 
Floor coverings, curtains, interior decorations 

—Tapis, rideaux, decorations interieures.. 
Pictures and picture framing atores—"Ta-

bleaux et cadres 
Other home fumishinga stores—Autres maga

sins de fournitures de maison 

Bestaurant gronp—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafeterias et salles k manger 

Eating places with other merchandise—Salles 
k manger et autres marchandises 

Refreshment booths and stands—Pavilions et 
kiosques de rafralchissements 

Proportion 

All cash 

Comptant 
seulement 

4,376 

2,211 

144 

709 

569 

62 

208 

181 

292 

2,666 

912 

166 

672 

310 

186 

60 

21 

110 

44 

16 

4,799 

2,657 

1,797 

446 

146,475 

69,222 

3,068 

41,424 

25,621 

4,671 

3,061 

3,615 

5,903 

106,494 

66,468 

4,027 

20,512 

14,666 

1,936 

2,900 

399 

687 

2,066 

3,386 

295 

164 

96,363 

64,369 

24,127 

1,867| 

Nombre 
de ma
gasins 

454 

•18 

70 

10 

27 

4 

26 

3 

4 

68 

53 

64 

33 

10 

4,709 

2,567 

1,797 

445 

Ventes 

11,405 

6,227 

248 

2,270 

622 

360 

468 

663 

647 

4,322 

1,031 

175 

334 

76 

214 

19 

29 

320 

625 

• 1,171 

252 

79 

90,353 

64,369 

24,127 

1,867 

1-10 per cent 

Number 
of 

stores 

499 

.380 

13 

/ 6 

22 

191 

64 

8,943 

6,815 

147 

967 

223 

143 

236 

142 

272 

3,262 

1, 

130 

191 

202 

183 

18 

171 

508 

1 

21 

11-20 pour-cent 

Nombre 
de ma
gasins 

312 

205 

Ventes 

5,862 

3,916 

149 

1,022 

126 

27 

248 

249 

227 

1,688 

682 

108 

400 

277 

26 

90 

10 

15 

For footnotes, see page 336. 
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Tableau 11.—Commerce de detail, par degr€ de credit, pour le Canada et les provinces, 
1941—suite 

MAGASINS RDPARTIS SELON LE DEOiufe DE cRtoTi, PAR GENRES DE COMMERCE 

I ne sont pas donnes afin de ne pas d6voiler des operations i 
sont inclus dans les totaux 

(Les ventes sont indiqudes en milliers de dollars) 

Un (x) indique que les chiffres ne sont pas donnes afin de ne pas devoiler des operations individueUea, mais oes chiffr«s 
sont inclus dans les totaux 

ot credit business-

21-30 per cent 

Number 
of 

stores 

450 

293 

36 

34 

21 

4 

17 

19 

26 

166 

63 

21 

24 

16 

26 

6 

2 

2 

4 

10 

3 

-
-

-
-
-

Sales 

8,821 

6,107 

546 

1,230 

921 

162 

236 

387 

232 

3,348 

1,197 

312 

441 

476 

157 

76 

12 

20 

67 

681 

10 

-
-

-
-
-

-Proportion de ventes k credit 

/ 
31-40 pour-cent 

Nombre 
de ma
gasins 

387 

270 

23 

31 

22 

6 

11 

8 

17 

161 

62 

15 

37 

22 

21 

3 

2 

1 

6 

2 

1 

-
-

-
-
-

Ventes 

16,669 

7,716 

607 

1,093 

492 

67 

158 

292 

346 

3,846 

1,690 

372 

815 

452 

138 

67 

25 

24 

208 

153 

1 

-
-

-
-

41-50 per cent 

Number 
of 

stores 

416 

221 

22 

65 

31 

7 

21 

23 

26 

273 

94 

29 

78 

41 

15 

10 

-

2 

1 

1 

2 

-. 
-

-
-
-

Sales 

12,221 

7,245 

624 

2,662 

769 

81 

160 

319 

681 

8,699 

4,701 

642 

1,705 

922 

127 

661 

-

7 

1 

31 

3 

-
-

-
-
-

51-60 pour-cent 

Nombre 
de ma
gasins 

277 

131 

8 

37 

56 

2 

11 

7 

25 

187 

72 

14 

41 

29 

14 

5 

2 

3 

3 

3 

-
1 

-

-
-
-

Ventes 

U,681 

6,494 

237 

1,629 

1,610 

121 

221 

109 

771 

7,057 

3,823 

386 

999 

1,030 

144 

285 

21 

91 

203 

60 

-
13 

-

-
-

61-70 per cent 

Number 
of 

atores 

661 

131 

7 

154 

266 

2 

14 

11 

27 

291 

106 

20 

• 104 

42 

10 

3 

-

1 

-
1 

4 
1 

-
-

-
-
-

Sales 

19,851 

6,340 

321 

5,073 

6,233 

78 

552 

406 

848 

13,113 

6,269 

463 

3,180 

2,656 

300 

32 

-

26 

-
186 

10 

-
-

-
" -

-

71-80 pour-cent 

Nombre 
de ma
gasins 

324 

74 

3 

96 

78 

3 

18 

22 

30 

472 

190 

33 

139 

67 

17 

12 

3 

2 

2 

7 

-
-
-

-
-
-

Ventes 

16,636 

4,844 

97 

4,746 

4,297 

189 

274 

262 

927 

25,666 

14,010 

1,208 

4,667 

3,572 

254 

1,634 

37 

36 

17 

243 

-
-
-

-
-
-

Over 
80 per cent 

Au-deasus de 
80 pour-cent 

Number 
of 

stores 

392 

62 

. 6 

164 

84 

13 

20 

31 

23 

478 

177 

7 

190 

63 

13 

6 

4 

. 
3 

12 

1 

2 

• -

-
-
-

Sales 

46,877 

3,519 

282 

20,943 

10,339 

3,344 

610 

886 

1,063 

35,692 

21,177 

231 

7,789 

5,005 

382 

182 

104 

_ 
262 

414 

3 

41 

-

-
-
— 

6 
Z 

1 

2 

3 

4 

6 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

26 

26 

Pour renvois, voir page 337. 
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Table 11.—Retail Merchandise Trade, by Degree of Credit Business, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO DEGREE OP CREDIT, BY- KINDS OP BUSINESS 

are withheld to avoid disclosing individual oper; 
in the totals • 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals • 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Total atorea 
reporting 

Magasina faisant 
rapport 

SalesC) 

Proportion 

All cash 

Comptant 
aeulement 

Nombre 
de ma
gasins 

Ventes 

1-10 per cent 

Number 
of ; 

. stores 
Sales 

Nombre 
de ma
gasins 

11-20 pour-cent 

Ventes 

CANADA—Con.-suito 

Other retail stores—Autres magasins de 
detail 

20 

26 

29 

Farm implement dealers—Marchands d'instru
ments aratoires.: • — 

Farmers' supplies—Fourniturea pour fermiera— 
Feed stores (flour, feed, grain, seed)—Maga

sins de provende (farine, provende, grain et 
grain de semence) •----.• 

Farmers' supply stores—Magasins de fourni
turea pour fermiers 

Harness shops—Selleries 
Book and stationery stores—Librairies et pape

teries • - • 
Coal and wood yards (ice dealers)—Cours i 

charbon et bois, marchands de glace— 
Coal and wood yards (including ice)—Coura a 

charbon et bois (glace y comprise) 
Ice dealers—Marchands de glace ; . . . . 

Drug stores—Pharmacies— 
Drug stores without soda fountain—Pharma

cies sans comptoir de rafralchissements.... 
Drug stores with soda fountain—Pharmacies 

avec comptoir de rafralchissements 
Florists—Fleuristes. -. - • 
Gift, novelty and souvenir shops-Magasins de 

Ijibelots, nouveautes et souvenirs .. 
Camera and photographic supply stores—Maga

sins de cameras et fourmtures de photo
graphie 

JeweUery stores—Bijouteries ,-.------
Luggage and leather goods stores—Valises et 

marchandises en cuir -; 
Musical instrument stores (without radios or 

pianos)—Magasins d'instruments de mu
sique (sans pianos ou radios) 

Newsdealers—Magasins de journaux 
Newsdealers and amallwarea—Marchands de 

journaux et bibelots 
Office, store and school furniture, equipment 

and suppHes—Marchands de fourniturea et 
outillage de bureau, magasin et ecole.. 

Opticians and optometrists—Opticiens et opto
metristes ,"••;• 

Sporting goods stores—Magasins d'articles de 
sport 

Scientific and medical instruments-Instru
ments scientifiques et medicaux 

Tobacco stores and standa-Magasins et comp
toirs de tabac 

Liquor stores—Magasins de liqueurs— 
Government liquor stores — Magasins de 

liqueurs du gouverhement 
Brewers' warehouses(')—Entrep6ts de bras-

serie(^) 
Taverns (not including hotels)—Tavernes 

(hotels non compris) 
Wine stores—Magasins de vins 

Patent medicine, perfumes, extracts, etc.—Me
dicaments brevetes, parfums, extraits, etc. 

MisceUaneous kinds of business—Divers genres 
de' commerce 

17,298 

1,469 

661 

184 
122 

347 

1,97 
210 

2,626 

1,057 
493 

325 

46 
1,277 

66 

72 
,172 

33 

171 

389 

304 

7 

3,292 

618 

134 

330 
49 

162 

497,678 

22,078 

23,152 

4,843 
661 

7,214 

78,609 
3,115 

67,614 

37,148 
6,312 

2,700 

2,765 
33,874 

1,672 

748 
2,788 

11,638 

4,486 

4,645 

397 

36,429 

112,836 

19,974 

7,620 
2,502 

1,223 

10,639 

6,999 

187 

149 

170 

491 
97 

316 
168 

257 

14 
312 

22 
138 

113 

65 

1 

2,080 

618 

129 

308 
4? 

82 

391 

228,454 

1,376 

4,137 

261 
134 

1,898 

16,078 

11,907 
1,693 

2,051 

341 
3,923 

1,075 

110 
2,368 

294 

689 
t 

1,262 

788 

19 

23,917 

112,836 

18,916 

7,162 
2,502 

561 

3,746 

3,836 

126 

92 

41 
29 

224 
41 

1,143 

606 

13 
318 

13 

92 

41 

2 

777 

71,737 

1,068 

2,274 

1,322 
122 

1,132 

4,068 
1,463 

24,396 

17,168 
373 

425 

351 
4,148 

431 

114 
SOS 

90 

367 

965 

582 

12 

8,523 

1,069 

209 

185 

6091 

1,259 

115 

52 

13 
16 

18 

136 

329 

129 
28 

119 

8 

150 

10 

36 

26,644 

1,363 

1,282 

632 
67 

393 

4,362 
217 

7,363 

4,659 
302 

40 

116 
2,086 

110 

128 
41 

39 

442 

383 

1,464 

39 

492 

(') Includes retail business of brewers' warehouses and bremers' retaU stores. 
For footnotes, see page 336. 
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Tableau 11.—Commerce de detail, par degr€ de crfidit, pour le Canada et les provinces, 
1941—suite 

MAOASINS R^PAR'HS SELON LB DBGI^I DE CREDIT, PAR GENRES DE COMMERCE 

ne sont paa donnes afin de ne pas devoiler des operations i 
sont inclus dans les totaux 

(Les ventes sont indiqudes en miUiers de dollars) 

Un (x) indiquo que les ohiffres ne sont paa donnes afin de ne pas d6voUer des operations individuelles, maia cea chiffres 
aont inclus dans les totaux 

of credit buainess-

21-30 per cent 

Number 
of 

stores 

1,342 

219 

88 

2i 
17 

• 20 

222 
21 

203 

67 
42 

4 

3 
132 

2 

3 
, 6 

2 

16 

61 

48 

2 

112 

_ 
_ 
2 

12 

27 

Salea 

30,326 

2,926 

2,453 

451 
91 

•691 

7,921 
146 

6,060 

2,279 
370 

33 

121 
4,707 

12 

16 
62 

10 

629 

662 

611 

21 

978 

_ 
-
23 

83 

198 

-Proport ion de ventes k credit 

31-40 pour-cent 

Mombre 
de ma
gasina 

843 

177 

69 

21 
11 

10 

143 
7 

80 

18 
43 

4 

2 
109 

1 

6 
1 

-

6 

32 

31 

1 

42 

. 
-
-

6 

25 

Ventea 
.1 

22,168 

3,986 

2,604 

600 
136 

684 

4,297 
86 

2,664 

602 
663 

32 

63 
3,579 

6 

100 
3 

-

127 

389 

634 

(x) 

679 

_ 
• -

- • 

Cx) 

448 

41-60 per cent 

' 
>Jumber 

of 
atores 

1,054 

278 

89 

36 
3 

10 

221 
18 

31 

8 
77 

3 

1 
97 

2 

6 
2 

-

6 

33 

S3 

-
' 49 

_ 
-' 
6 

3 

44 

Salea 

30,664 

3,928 

3,866 

993 
8 

399 

8,243 
278 

643 

182 
1,318 

72 

111 
7,261 

27 

104 
(») : 

- • 

166 

467 

618 

-
303 

_. 
-

145 

13 

929 

61-60 pour-cent 

Nombre 
de ma
gasins 

401 

101 

27 

4 
2 

8 

87 
6 

10 

3 
23 

2 

1 
56 

1 

2 

-

6 

6 

21 

-
7 

_ 
-
2 

6 

22 

Ventes 

16,146 

2,269 

1,269 

166 
7 

286 

7,661 
139 

325 

122 
• 602 

23 

22 
1,956 

13 

24 

-

129 

56 

411 

-
147 

-
-
42 

26 

472 

61-70 per cent 

Number 
of 

stores 

461 

76 

26 

6 
1 

6 

134 
1 

9 

3 
25 

-

2 
44 

-

4 

1 

3 

4 

18 

-
6 

-
-

2 

32 

Sales 

16,272 

1,640 

1,489 

77 
63 

234 

8,867 
1 

193 

76 
646 

-

323 
1,538 

-

87 

5 

159 

36 

382 

-
8 

-
-
-

7 

643 

71-80 pour-cent 

Nombre 
de ma
gasins 

508 

102 

42 

7 
2 

4 

161 
12 

14 

1 
22 

4 

1 
33 

-

-
-

26 

9 

9 

• -

34 

-
- • 

-
2 

33 

Ventes 

19,561 

2,274 

2,623 

132 
8 

114 

8,662 
127 

293 

46 
341 

29 

396 
889 

-

-
-

2,660 

99 

99 

-
140 

-
-

-
13 

718 

Over 
80 per cent 

Au-dessus de 
80 pour-cent 

Number 
of 

stores 

656 

78 

17 

6 
3 

21 

167 
8 

24 

6 
6 

3 

3 
68 

-

6 
2 

-

66 

12 

8 

1 

36 

• 
-
-

4 

121 

Sales 

36,878 

1,360 

1,266 

229 
16 

1,585 

16,441 
144 

618 

211 
107 

6 

922 
3,796 

-

66 
22 

-

6,773 

120 

138 

Cx) 
270 

-
-

-
Cx) 

2,384 

d 
Z 

1 

2 

3 

4 
6 

6 

7 
8 

9 

10 
11 

12 

13 
14 

15 

16 
17 

18 

19 

20 

21 

22 

23 

24 

25 

26 
27 

28 

29 

(*) Comprend les ventes au ddtail des entrep6ts et des magaains de ddtail des brasserieo. 
Pour renvois, voir page 337. 
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Table 11.—Betail Merchandise Trade, by Degree of Credit Business, for Canada and tbe Provinces, 
1941—Con. 

STORES GROtrpED ACCORDING TO D E G R E E OP CREDEP, BY K I N D S OP B U S I N E S S 

are withheld to avoid disclosing individual oper 
in the totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

d 
Z 

1 

2 

3 
4 

6 
6 

7 

8 

9 

10 

11 

12 
13 

14 

16 

16 

17 

18 

19 

20 

21 
22 

23 

24 

26 

26 

27 

Kind of business 

Genre de commerce^ 

CANADA-Con.—fin 

Second-band group — Groupe de la mar-

Automobile parts and accessories—Pieces d^ta-

Clothing and shoe stores—Vdtement et chaus-

All other second-hand atores—Autres magasins 

PBINCE EDWABD ISLAND 

! L E DD PBINCE-fDOUABD 

Total, all stores reportlngO—Total, tous 

Food group—Groupe de ralimentation . . . 

Bakery products stores—Produits de la bou-

Candy and confectionery stores—Bonbons et 

Dairy products dealers—Marchands de produits 

Fruit and vegetable stores—Fruits et legumes.. 
Grocery storea (without fresh meat)—Epiceries 

(sans comptoir de viandes fraiches) 
Combination stores (groceries and meats)—Epi-

Meat markets (including sea foods)—Bouche-

Other food stores—Autres magasins de denrdes 

Country general stores—Magasins generaui 

General merchandise group — Groupe des 

Automotive group—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de v^hicu-

Apparel group—Groupe du vStement 

Men's and boys' clothing and fumishinga atorea 
—Vdtement et lingerie (hommes et garcons) 

Family clothing stores—Vfitoments pour toute 

Women's apparel and accessories atores—Vfit'e-

Total stores 
reporting 

Magasins faisant 
rapport 

Number 
of 

stores 

1,111 

118 
71 

213 
393 

316 

592 

257 

1 

14 

2 
2 

189 

22 

26 

1 

134 

11 

56 

10 
12 
28 

31 

10 

3 

11 
7 

SaleaW 

8,173 

1,186 
160 

1,141 
3,144 

2,644 

13,366 

2,156 

(x) 

69 

25 
(x) 

1,320 

460 

267 

Cx) 

3,115 

2,673 

1.48. 

1,006 
121 
359 

1,128 

200 

560 

174 
194 

Proportion 

All caah 

Comptant 
aeulement 

Nombre 
de ma
gasins 

740 

• 67 
66 

184 
219 

214 

166 

73 

1 

11 

1 

61 

5 

3 

1 

16 

6 

8 

1 

8 

11 

6 

1 
4 

Ventes 

4,462 

444 
131 

961 
1,353 

1,614 

2,358 

399 

Cx) 

44 

Cx)" 

182 

157 

14 

Cx) 

369 

566 

88 

2 
87 

243 

. Cx) 

Cx) 
131 

1-10 per cent 

Number 
of 

stores 

143 

21 
3 

14 
65 

40 

104 

66 

1 

41 

2 

6 

24 

1 

12 

3 
9 

5 

1 

3 

Sales 

1,362 

233 
21 

94 
639 

315 

1,281 

363 

16 

268 

46 

33 

383 

Cx) 

114 

15 
99 

86 

22 

46 
18 

11-20 pour-cent 

Nombre 
de ma
gasins 

61 

11 

V 3 

29 

8 

56 

22 

18 

2 

2 

17 

1 

5 

1 
4 

3 

1 

2 

Ventes 

562 

136 

32 
314 

.79 

812 

116 

82 

14 

14 

226 

6 

86 

5 
76 

42 

13 

29 

For footnotes, see page 336. 
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Tableau 11.—Commerce de d£tail, par degr£ de cr£dlt, pour le Canada et les provinces, 
1941—suite 

MAGASINS RDPARTIS SELON LE DEOR£ DE CREDIT, PAR GENRES DE COMMERCE 

ne sont pas donn6s afin de ne pas ddvoiler des op^ations i 
sont inclus dans les totaux 

(Les ventes sont indiqudes en milliers de dollars) 

Un (x) indique que lea chiffrea ne sont pas donnfa afin de ne pas dfevoiler des operations individuelles, mais cea chiffres 
sont inclus dans lea totaux 

of credit business—Proportion de v 

21-30 per cent 

Number 
of 

stores 

' 51 

9 
1 

2 
26 

13 

87 

38 

-
2 

-
-
29 

6 

2 

-

36 

2 

8 

3 
6 

8 

2 

1 

to
co

 

Sales 

476 

76 
1 

6 
290 

104 

2,666 

256 

-
8 

-
-

199 

36 

7 

-

1,685 

441 

237 

(x) 
Cx) 

78 

648 

(x) 

(x) 

66 
45 

31-40 pour-cent 

Nombre 
de ma
gaains 

35 

11 

1 
12 

11 

66 

26 

-
-
-

1 

16 

3 

6 

-

23 

-

3 

1 

2 

1 

-
-

1 

Ventes 

486 

172 

7 
65 

246 

1,163 

414 

-
-
-
8 

170 

111 

126 

-

625 

-

35 

15 

20 

Cx) 

-
-

Cx) 

entes k credit 

41-50 per cent 

Number 
of 

stores 

36 

5 

1 
20 

10 

50 

20 

-
-" 

1 

-
16 

-
3 

-

13 

-

6 

4 
2 

1 

-
1 

-

Sales 

342 

76 

1 
173 

93 

841 

175 

-
-
22 

-
131 

-
22 

-

237 

-

336 

293 
38 

Cx) 

-
Cx) 

_ 

61-60 pour-cent 

Nombre 
de ma
gasins 

9 

2 

3 

4 

18 

8 

-
-
_ 
-
6 

-
3 

-

6 

1 

2 

2 

-

-
-
-

Ventea 

168 

23 

114 

22 

2,663 

155 

-
-
_ 
-

113 

-
43 

-

284 

(x) 

(x) 

Cx) 

-

-
-
-

61-70 per cent 

Number 
of 

storea 

15 

1 

3 
8 

3 

15 

6 

-
-
_ 
-
3 

1 

1 

-

2 

1 

2 

1 
1 

-

-
-

_ 

Sales 

138 

1 

SO 
66 

61 

1,021 

72 

-
-
-
-
46 

16 

9 

-

14 

Cx) 

Cx) 

Cx) 
(x) 

-

-
-

_ 

71-80 pour-cent 

Nombre 
de ma
gasina 

17 

. 
4 
6 

7 

26 

11 

-
-

1 

-
7 

3 

-
-

2 

-

1 

1 

2 

-
1 

1 

Ventes 

123 

_ 

6 
86 

31 

648 

166 

-
-
3 

-
99 

63 

-
-

49 

-

19 

19 

(X) 

-
(x) 

(X) 

Over 
80 per cent 

Au-dessus de 
80 pour-cent 

Number 
ot 

stores 

14 

1 
1 

1 
6 

6 

11 

4 

.-
-
_ 
-
3 

1 

-
-

1 

-

1 

1 

-

-
-

_ 

Sales 

196 

27 
7 

4 
63 

89 

674 

47 

-
-
_ 
-
29 

18 

-
-

3 

-

Cx) 

Cx) 

-

-
-

_ 

6 
Z 

\ 

2 
3 

4 
6 

6 

7 

8 

9 

10 

11 
12 

13 

14 

15 

16 

17 

18 

19 

20 
21 
22 

23 

24 

25 

26 
27 

Pour renvois, voir page 337. 
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Table U.-^Betatl Merchandise Trade, by Degree of Credit Business, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO DEGREE OF CREDIT, BY K I N D S OP B U S I N E S S 

are withheld to avoid disclosing individual open 
in the totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Total stores 
reporting 

Magasina faisant 
rapport 

Sales(«; 
Nombre 
de ma
gasins 

Proportion 

AU cash 

Comptant 
- seulement 

Ventes 

1-10 per cent 

Number 
of 

stores 
Sales 

Nombre 
de ma
gasins 

11-20 pour-cent 

Ventes 

PBINCE EDWABD ISLAND-Con. 

ILB DU PBINCE-fiDOUABD-fin 

Building materials group—Groupe des ma-
• " ' • ' l o t̂ rlaux dc construction. 

Hardware stores—QuincaiUeries : 
Lumber and building material dealers—Mar

chands de bois d'ceuvre et matdriaux de 
construction 

Other building matorials—Autres matdriaux de 
construction 

rurnlture—liousehold—radio group— 
Groupe des meubles, articles de menage 
et radio 

Furniture stores^Magasins de meubles 
•Household appliance or radio dealers—Mar

chands d'appareils de mdnage ou de radio.. 
Other home furnishings and appliance atores— 

.\utres magasins d'appareil et fournitures 
de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafdtdrias et salles k manger 

Eating places with other merchandise—Salles 
k manger et autres marchandises....; 

Other retail storcs—Autres magasins de 
detaU 

22 

Farm implement dealers—Marchands d'instru
ments aratoires 

Farmers' supplies—Fournitures pour fermiers 
Book and stationery atores—Librairies et pape-

teriea 
Coal and wood yards (ice dealers)—Coura k 

charbon et bois, marchands de glace... 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment 

and' supplies—Marchands de fournitures et 
outillage de bureau, magasin et dcole... 

Tobacco stores and stands — Magasins et 
comptoirs de tabac 

Miscellaneous kinds of blisiness—Divers genres 
de commerce 

Second-hand group—Groupe de la mar
chandise de seconde main 

NOVA SCOTIA-NOUVELLE-fiCOSSE 

Total, all stores reportlng(>)—Total, tous 
magasins faisant rapportC) 

Food group—Groupe de I'alimentation 

Bakery products atorea—Produits de la bou-
lan.Q:erie 

Candy and confectionery stores—Bonbons et 
confiseries 

4,875 

2,303 

11 

370 

643 

492 

(x) 

(x) 

143 

54 

3 

366 

317 

44 

1,638 

Cx) 

Cx) 
Cx) 

662 
317 

Cx) 

43 

431 

36 

142,261 

35,667 

SO 

1,966 

1,482 

602 

216 

Cx) 

1 

366 

317 

44 

436 

25 

324 

36,362 

4,246 

39 

962 

11 

709 

341 

Cx) 

Cx) 

166 

Cx) 

106 

Cx) 

12,482 

5,128 

28 

601 

13 

436 

162 

23 

6,953 

2,187 

13 

116 

For footnotes, see page 336. 
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Tableau 11.—Commerce de dfitall, par degrg de credit, pour le Canada et Ies provinces, 
1941—suite 

MAGASINS H^PAH'ns SELON LE D E G H 6 DE CR:6DIT, PAH GENRES DE COMMERCE 

ne aont paa donnfea afin de ne pas ddvoiler dea opfirationa i 
aont inclua dans les totaux 

(Les ventes sont indiqudes en milliers de dollars) 

Un (x) indique que les chiffres ne aont paa donnda afin de ne pas ddvoiler dea opdrationa individueUes, mais ces ohiffres 
aont inclua dans les totaux 

of credit business—Proportion de ventes k crddit 

21-30 per cent 

Number 
of 

storea 

674 

255 

24 

Sales 

76 

43 

27 

10,587 

2,708 

126 

31-40 pour-cent 

Nombre' 
de ma
gasina 

305 

141 

12 

Ventes 
Number 

of 
stores 

Cx) 

(x) 

Cx) 

Cx) 

11,758 

2,116 

43 

41-50 per cent : 

462 

252 

Sales 

Cx) 

Cx) 

78 

Cx) 
Cx) 

16,684 

4,407 

51-60 pour-cent 

Nombre 
de ma
gasins 

Ventes 

201 

169 

(x) 

(X) 

Cx) 

Cx) 

16,425 

3,146 

61-70 per.cent 

Number 
of 

atores 

186 

108 

Sales 

605 

488 

Cx) 

Cx) 

11,306 

3,624 

71-80 pour-cent 

Nombre 
de ma
gasins 

Ventes 

318 

187 

Number 
of 

stores 

Cx) 

Cx) 

Cx) 

Cx) 

Cx)" 

Cx) 

13,763 

4,523 

Over 
80 per cent 

Au-dessus de 
SO pour-cent 

256 

146 

Sales 

Cx) 

(x) 

267 

267 

11,882 

3,SJ9 

23 ^ 

Pour renvois, voir page 337. 
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Table 11.—BetaU Merchandise Trade, by Degree of Credit Business, for Canada and the Provinces. 
1941—Con. 

STORES GROUPED ACCORDING TO DEGREE OP CREDIT, BY KINDS OP BUSINESS 

are withheld to avoid disclosing individual open 
in the totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing indi-vidual operations, but these are included 
in the totals 

Kind of business 

Genre de commerce 

NOVA SCOTIA-Con. 

NOUVELLE-fiCOSSE-suite 

Food group-Con.—Groupe de I'allmenta
tlon-fin 

Dairy products dealers—Marchands de pro
duits laitiers 

Fruit and vegetable stores—Fruits et Idgumes. 
Grocery stores (without fresh meat)—Epiceries 

(sana comptoir de viandes fraiches) 
Combination stores (groceries and meats)— 

Epiceries et boucheries combindes 
Meat markets (including sea foods)—Bouche

ries (comprenant poisson) 

Total stores 
reporting 

Magasins faisant 
rapport 

Number 
of 

stores 

22 

Country general stores—Magasins gi^ndraui 
de campagne 

General merchandise group—Groupe des 
marchandises generales 

Automotive group—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vdhicu
les-moteur 

Accessory, tire and battery shops—Accessoires, 
pneus et batteries 

Garage.s—Garages 
FUling stations—Postes d'essence 
Other automotive establishments—Autres dta

blissements de vdhicules-moteur 

Apparel group—Groupe du vStement.... 

Men's and boys' clothing and fumishinga storea— 
Vdtement et lingerie (hommes et garcons). 

Family clothing storea—Vdtementa pour toute 
la famille 

Women's apparel and accessories stores—"Vdte
ment de femmes et accessoires 

Shoe stores—Magasins de chaussures 

Building materials group—Groupe des ma-
lon terlaui dc constructli 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Mar

chands de bois d'oeuvre et matdriaux de 
construction 

Other building materials—Autres matdriaux de 
construction 

Furniture—household—radio group— 
Groupe des meubles, articles de menage 
et radio 

Furniture stores—Magasins de meubles 
Household appUance or radio dealers—Mar

chands d'appareils de mdnage ou de radio. 
Other home furnishings and appliance stores— 

Autres magasins d'appareils et fournitures 
de maison 

26 
9 

1,450 

331 

97 

625 

159 

428 

102 

18 
66 

239 

3 

376 

117 

84 

111 
68 

165 

60 

17 

28 

94 

40 

44 

Proportion 

All cash 

Comptant 
aeulement 

Nombre 
de ma
gasins 

863 
84 

13,466 

17,699 

1,460 

8,983 

21,836 

25,644 

18,686 

371 
1,164 
5,412 

10 

11,247 

3, 

3,825 

2,256 
1,660 

6,116 

2,279 

3,189 

642 

3,509 

2,521 

948 

41 

Ventes 

336 

22 

16 

142 

45 

21 

46 
30 

16 

11 

1 

4 

27 
29 

1,664 

1,348 

178 

1,162 

8,479 

1,413 

16 

111 
97 

1,189 

3,976 

1,202 

1,209 

691 

1-10 per cent 

Number 
of 

stores 

198 

176 

Cx) 

38 

4 

202 

40 

18 

81 

15 

57 

2 

6 
10 
39 

1 

75 

24 

20 

17 
14 

16 

6 

2 

2 

4 

3 

1 

1 
39 

1,465 

2,709 

295 

692 

Cx) 

1,608 

62 

118 
83 

748 

7 

2,224 

702 

758 

393 
371 

326 

130 

177 

19 

Cx) 

Cx) 

11-20 pour-cent 

Nombre 
de ma
gasins 

Ventes 

113 

17 

7 
14 

1,266 

633 

139 

760 

457 

1,261 

156 

43 
86 

974 

2 

760 

403 

111 

190 
66 

132 

78 

28 

28 

For footnotes, see page 336. 
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Tableau 11.—Cominerce de d£taUi par degr^ de credit, pour le Canada et les provinces, 
1941—suite 

MAGASINS R^PAR'HS SELON LE DEGHI DE ciu6Drr, PAR GENRES DE COMMERCE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, maia cea chiffres 
aont inclus dans les totaux 

(Les ventes sont indiqudes en milliers de dollars) 

of credit business—Proportion de ventes k crddit 

21-30 per cent 

Number 
of 

stores 

1 
1 

186 

24 

20 

l U 

16 

73 

6 

3 
14 
61 

-

S3 

21 

13 

13 
6 

8 

0 

-
2 

2 

-
2 

-

Sales 

2 
2 

1,312 

978 

288 

1,664 

1,606 

1,754 

226 

60 
213 

1,256 

-

1,396 

601 

440 

174 
181 

357 

244 

-
114 

44 

-
44 

-

31-40 pour-cent 

Nombre 
de ma
gasins 

97 

22 

10 

63 

6 

43 

14 

1 
8 

20 

-

18 

6 

6 

6 
1 

6 

6 

-
-

9 

4 

6 

-

Ventes 

1,082 

876 

114 

1,457 

(x) 

3,255 

2,356 

19 
276 
604 

-

(x) 

208 

(X) 

202 
21 

67 

- 67 

-
-

(x) 

191 

(x) 

-

41-50 per cent 

Number 
of 

atorea 

1 

181 

42 

13 

88 

6 

45 

20 

1 
9 

15 

-

21 

2 

8 

9 
2 

15 

9 

1 

5 

8 

3 

4 

1 

Sales 

63 

1,910 

2,116 

260 

1,355 

6,283 

4,126 

3,650 

7 
188 
381 

-

467 

72 

210 

163 
22 

538 

176 

Cx) 

Cx) 

123 

97 

24 

2 

51-60 pour-cent 

Nombre 
de ma
gasins 

1 

73 

29 

2 

38 

4 

19 

14 

2 
3 

-

6 

-
3 

2 

6 

4 

-
2 

14 

8 

6 

-

Ventes 

Cx) 

960 

1,876 

Cx) 

861 

1,158 

2,387 

2,232 

46 
120 

-

326 

-
270 

56 

166 

91 

-
66 

735 

647 

88 

-

61,-70 per cent 

Number 
of 

storea 

1 

61 

40 

6 

26 

6 

19 

16 

2 
1 

-

6 

3 

3 

-

7 

4 

2 

1 

6 

4 

2 

-

Sales 

27 

970 

2,519 

108 

919 

1,043 

4,137 

4,068 

32 
37 

-

541 

363 

178 

-

606 

207 

Cx) 

Cx) 

336 

(x) 

(X) 

-

71-80 pour-cent 

Nombre 
de ma
gasins 

6 

116 

64 

4 

37 

3 

21 

16 

1 
3 
2 

-

6 

-
1 

4 
I 

16 

5 

6 

6 

17 

6 

12 

-

Ventes 

167 

1,726 

2,582 

39 

896 

(x) 

3,726 

3,654 

14 
145 
13 

-

628 

-
(x) 

(x) 
41 

(x) 

737 

720 

Cx) 

Cx) 

663 

Cx) 

-

Over 
SO per cent 

Au-deaaua de 
80 pour-cent 

Number 
of 

atorea 

11 

86 

41 

2 

17 

9 

13 

11 

2 

-

6 

1 

3 

2 

16 

6 

6 

4 

21 

^ 11 

10 

-

Salea 

(X) 

1,111 

2,063 

(x) 

384 

645 

2,567 

2,476 

eo 
-

173 

56 

(x) 

(x) 

Cx) 

374 

1,684 

(x) 

(x) 

M 

464 

-

d 
Z 

1 
2 

3 

4 

6 

6 

7 

8 

9 

10 
11 
12 

13 

14 

15 

16 

17 
18 

19 

20 

21 

22 

23 

24 

25 

26 

Pour renvois, voir page 337. 
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Table 11.—Betail Merchandise Trade, by Degree of Credit Business, for Canada and the Provinces, 
1941—Con. 

STORES G R O U P E D ACCORDING TO D E G R E E OF C R E D I T , BY K I N D S OP B U S I N E S S 

are withheld to avoid disclosing individual open 
in the totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operationa, 'but these are included 
in the totals ^ 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Total stores 
reporting 

Magasins faisant 
rapport 

SalesW 
Nombre 
de ma
gasins 

Proportion 

All cash 

Comptant 
seulement 

Vent«s 
Number 

of 
stores 

1-10 per oeiit 

Sales 

11-20 pour-cent 

Nombre 
de ma
gasina 

Ventes 

NOVA SCOTIA-Con. 

NOUVELLE-fiCOSSE-fin 

Restaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafdterias et salles k manger 

Eating places with other merchandise—Salles 
k manger et autres marchandises 

Refreshment booths and stands—PavUlona et 
kiosques de rafralchissements 

Otber retail stores 
ddtail 

- Autres magasins dc 

Farm implement dealers—Marchands d'instru-
menta aratoires 

Farmera' aupplies—Fournitures pour fermiers.. 
Book and stationery stores—Librairies et pape

teries 
Coal and wood yarda (ice dealers)—Cours k 

charbon et bois, marchands de glace— 
Drug stores-^Pharmacies 
Florists—Fleuristes 
JeweUery atores—Bijouteries 
Office, store and school furniture, equipment 

and supplies—Marchands de fournitures et 
outillage de bureau, magasin et dcole— 

Tobacco stores and stands — Magasins et 
comptoirs de tabac 

Liquor stores—Magasins de liqueurs 
Miscellaneous kinds of business—Divers genres 

de commerce 

Second-hand group—Groupe de la mar
chandise de seconde main 

NEW BRUNSWICK 

NOUVEAU-BEUNSWICK 
Total, all stores reportlngC)—Total, tous 

magasins fal.«ant rapportC). 

Food group—Groupe de ralimentation... 

Bakery products stores—Produits de la bou
langerie 

Candy and confectionery stores—Bonbons et 
confiseries 

Dairy products dealers—Marchands de pro
duits laitiers 

Fruit and vegetable stores—Fruits et Idgumes. 
Grocery stores (without fresh meat)—Epiceries 

(sans comptoir de viandes fraiches) 
Combination stores (groceries and meats)-

Epiceries et boucheries combindes 
Meat markets (including sea foods)—Bouche

ries (comprenant poisson) 
Other food atores—Autrea magasins de denrdea 

alimentaires 

Country general stores—Magasins gdniraux 
de campagne 

General merchandise group—Groupe des 
marchandises gdndrales 

264 

96 

85 

23 

562 

76 
14U 

15 
63 

102 
44 

3,439 

1,602 

19 

226 

12 
10 

1,095 

206 

33 

2 

422 

105 

3,305 

2,107 

1,164 

34 

24,844 

71 
621 

429 

4,170 
3,967 

Cx) 
1,732 

Cx) 

934 
11,449 

710 

178 

86,662 

18,186 

168 

1,012 

281 
Cx) 

7,974 

8,019 

' 607 

(x) 

8,778 

18,248 

264 

96 

86 

23 

264 

29 

18 

1,693 

429 

16 

119 

1 

4 

266 

18 

3,305 

2,107 

1,164 

34 

13,408 

290 
377 

22 
266 

641 
11,446 

335 

63 

21,152 

2,636 

142 

546 

1 
Cx) 

933 

929 

Cx) 

848 

4,564 

124 

459 

219 

3 

60 

2 
3 

138 

20 

2,519 

9 
15 

169 

61 
1,459 

14 
356 

93 

240 

114 

15 

13,896 

2,180 

9 

280 

21 
73 

1,023 

706 

70 

774 

(x) 

261 

125 

1 

18 

1 

87 

16 

2 

28 

4 

1,466 

1 
Cx) 

23 

Cx) 
Cx) 

233 

94 

21 

7,665 

1,683 

7 

83 

74 

637 

713 

2,794 

For footnotes, see page 336. 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 351 

Tableau 11.—Commerce de d€tall, par degrfi de credit, pour le Canada et les provinces, 
1941—suite 

MAGASINS RDPARTIS SELON LE oEGidi DE CREDIT, PAR GENRES DE COMMERCE 

res ne aont pas donnds afin de ne pas ddvoUer des opdratior 
sont inclus dans les totaux 

(Les ventes sont indiqufies en milliers de dollars) 

Un (x) indique que les chiffres ne aont pas donnds afin de ne pas ddvoUer des opdrations mdividueUes, mais ceux-ci 
sont inclus dans les totaux 

of credit business—Proportion de ventea k crddit 

21-30 per cent 31-40 pour-cent 41-50 per cent 51-60 pour-cent 60-70 per cent 71-80 pour-cent 

Over 
80 per cent 

Au-dessus de 
80 pour-cent 

Number 
of 

stores 

58 

340 

156 

Sales 
Nombre 
de ma
gasins 

121 

12 

1,726 

17 
218 

71 

138 
1,007 

12 
67 

168 

3 

26 

43 

6,876 

1,299 

30 

68 

731 

374 

96 

687 

18 

216 

100 

Ventes 
Number 

of 
stores 

659 

(x) 
Cx) 

181 
46 

384 

36 

6,836 

1,682 

2 

3 
(x) 

835 

717 

97 

(x) 

1,461 

471 

Sales 
Nombre 
de ma
gasina 

Ventes 

413 

234 

1 

1 

182 

32 

4 

386 

Cx) 

Cx) 
Cx) 

7,442 

2,668 

18 
4 

1,281 

1,226 

41 

1,983 

164 

Number 
of 

stores 

1,651 

Cx) 

1,582 

Cx) 

134 

71 

6,616 

1,481 

476 

466 

Cx) 

131 

67 

Sales 
Nombre 
de ma 
gas ins 

Ventes 

261 

Cx) 

31 

65 

Cx)" 

Cx) 

4,765 

1,382 

44 

710 

488 

130 

738 

282 

36 

Number' 
of 

stores 

1,478 

Cx) 
40 

Cx) 
a 

(x) 
2 

(X) 

(x) 

24 

241 

130 

6 

1 

84 

37 

3 

32 

4 

7,553 

2,163 

7 

6 

831 

1,288 

32 

708 

161 

Sales 

1,469 

40 

560 
41 

(x) 

(x) 

(x) 

28 16 

146 

77 

4,614 

1,672 

123! 

517 

427 

328 

3 

18 

19 

20 

121 

22 
23 

24 

25 

26 

27 

28 

29 

Pour renvois, voir page 337. 
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Table 11.—KetaU Merchandise Trade, by Degree of Credit Business, for Canada and the Provinces. 
1941—Con. 

STORES GROUPED ACCORDING TO DEGREE OP CREDIT, BY KINDS OP BUSINESS 

are withheld to avoid disclosing individual open 
in the totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

Kind of business 

Genre de commerce 

NEW BBUNSWICK-Con. 

NOUVEAU-BBUNSWICK-suite 

Automotive group—Groupe de I'automobOe 

Motor vehicle dealera—Marchands de vdhi
cules-moteur 

Acceaaory, tire and battery shops—Accessoires, 
pneus et batteries 

Garages—Garages 
Filling stations—Postes d'essence 

Apparel group—Groupe du rttement. , 

Total atores 
reporting 

Magasins faisant 
rapport 

Number 
of 

stores 

7 Men's and boys' clothing and furnishings stores 
—Vdtement et lingerie (hommes et garcons) 

8 Family clothing stores—Vdtements pour toute 
la famille 

9 Women's apparel and accessories stores—"Vdte
ment de femmes et accessoires 

10 Shoe atorea—Magasins de chaussures 

11 

20 

22 

24 

Building materials group—Groupe des ma
tdriaux de construction 

Hardware stores—QuincaiUeries 
Lumber and buUding material dealers—Mar

chands de bois d'ceuvre et matdriaux de 
construction 

Other building materials—Autrea matdriaux de 
construction 

Furniture—household—radio group— 
Groupe des meubles, articles de mdnage 
et radio 

Furniture stores—Magasina de meubles 
Household appliance or radio dealera—Mar

chanda d'appareils de mdnage ou de radio.. 
Other home furnishings and appliance stores— 

Autres magasins d'appareils et fournitures 
de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafdtdrias et salles k manger 

Eating places with other merchandise—Salles 
k manger et autres marchandises 

Refreshment booths and stands—Pavilions et 
kiosques de rafralchissements 

Other retail stores—Autres magasins de 
ddtail 

Farm implement dealers—Marchands d'instru
ments aratoires : 

Farmers' aupphes—Fournitures pour fermiers.. 
Book and stationery stores—Librairies et pape

teries 
Coal and wood yarda (ice dealera)—Cours k 

charbon et boia, marchanda de glace 
__ Drug stores—Pharmacies 
29 Florists—Fleuristes 
SOUeweUery stores—Bijouteries 

367 

66 

8 
62 

242 

242 

62 

60 

86 
34 

62 

39 

4 

19 

64 

SO 

27 

7 

145 

468 

11 
24 

13 

60 
101 
10 
31 

Salea (!) 

13,093 

8,453 

226 
822 

3,691 

6,646 

1,403 

2,324 

1,870 
1,043 

2,162 

1,639 

(x) 

(X) 

2,431 

1,670 

703 

68 

1,768 

1,264 

. 392 

62 

16,217 

469 
616 

186 

2,004 
3,347 

146 
681 

Proportion 

All cash 

Comptant 
aeulement 

Nombre 
de ma
gaaina 

113 

1 
14 
06 

109 

Ventes 

1-10 per cent 

Number 
of 

stores 

6 

146 

166 

1,278 

72 

22 
86 

1,097 

2,U4 

Cx) 

481 

Cx) 
611 

48 

Cx) 

Cx) 

Cx) 

124 

77 

47 

1,708 

1,264 

392 

62 

7,714 

2 
S3 

52 

93 
343 

7 
113 

52 

Sales 

11-20 pour-oent 

Nombre 
de ma
gasins 

726 

72 

24 
86 

544 

1,245 

140 

767 

198 
140 

Cx) 

(x) 

Cx) 

Cx) 

Cx) 

65 
40 

Cx) 

48 
1,441 

193 

50 

Ventes 

465 

3 
434 

681 

122 

370 

157 
43 

180 

172 

1,130 

12 
35 

Cx) 

Cx) 
927 

26 

For footnotes, see page 336. 
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Tableau 11.—Commerce de dCtall, par degrfi de credit, pour le Canada et les provinces, 
1941—suite 

MAGASINS RDPARTIS BKLON LE D E O R £ DE CREDIT, PAR GENRES DE COMMERCE 

I ne aont pas donnds afin de ne pas ddvoiler dea opdrations 1 
sont inclus dana lea totaux 

(Les ventes sont indiqufies en<milliers de dollars) 

Un (x) indique que les chiffres ne aont pas donnds afin de ne pas ddvoiler dea opdrations individuelles, mais ces chiffres 
sont inclus dana lea totaux 

of credit business-

21-30 per cent 

Number 
of 

storea 

68 

7 

1 
6 

44 

16 

6 

4 

3 
4 

6 

4 

-
1 

5 

2 

3 

-

38 

2 

1 

8 
17 
1 
2 

Salea 

1,761 

846 

26 
66 

824 

365 

Cx) 

Cx) 

26 
77 

63 

49 

-
13 

185 

78 

107 

-

888 

19 

2 

80 
697 

17 
127 

-Proportion de ventes k crddit 

31-40 pour-cent 

Nombre 
de ma
gasins 

21 

7 

2 
12 

18 

9 

6 

2 
1 

5 

6 

-
-

1 

-
1 

-

16 

2 

1 

2 
1 
2 
1 

Ventea 

1,881 

1,623 

37 
221 

810 

327 

Cx) 

(X) 
81 

Cx) 

Cx) 

-
-

12 

-
12 

-

273 

(x)" 

(X) 

27 
10 
29 
16 

41-60 per cent 

Number 
of 

atores 

40 

9 

1 
18 
12 

U 

4 

2 

6 

11 

9 

-
2 

8 

3 

4 

1 

18 

2 
6 

1 

3 
1 
2 
3 

Salea 

1,369 

796 

42 
253 
268 

(X) 

100 

(X) 

219 

256 

236 

-
14 

(x) 

Cx) 

.63 

1 

487 

18 
(X) 

Cx) 

Cx) 
13 
24 

148 

61-60 pour-cent 

Nombre 
de ma
gasina 

16 

9 

3 
3 

6 

1 

2 

2 

6 

3 

-
2 

2 

2 

-

-

16 

2 
2 

1 

6 

1 
1 

Ventes 

(X) 

Cx) 

87 
56 

172 

12 

36 

126 

43 

16 

-
26 

(x) 

(X) 

-

-

Cx) 

365 
64 

(x) 

169 

64 
21 

61-70 per cent 

Number 
of 

storea 

12 

10 

1 
1 

4 

1 

1 

2 

6 

2 

-
4 

6 

4 

2 

-

16 

1 

-
6 

1 

Salea 

(X) 

(X) 

20 
20 

142 

2 

32 

109 

166 

104 

-
63 

Cx) 

(X) 

27 

-

483 

8 

-
383 

1 

71-80 pour-cent 

Nombre 
de ma
gasins 

27 

16 

2 
3 
6 

9 

2 

3 

3 
1 

6 

4 

-
2 

17 

10 

6 

1 

16 

3 
3 

-
4 

1 

Ventes 

.2,661 

2,306 

84 
194 
66 

(X) 

91 

(X) 

122 
92 

Cx) 

438 

-
Cx) 

Cx) 

498 

Cx) 

10 

Cx) 

18 
147 

-
(X) 

13 

Over 
80 per cent 

Au-dessus do 
80 pour-cent 

Number 
of 

stores 

6 

4 

2 

6 

2 

2 

2 

4 

-

2 

2 

16 

6 

10 

-

10 

-

-
4 
1 

1 

Sales 

(x) 

Cx) 

61 

366 

36 

(X) 

Cx) 

(X) 

-

(X) 

Cx) 

(x) 

(X) 

299 

-

947 

-
-

790 
16 

39 

d 
Z 

1 

2 

3 
4 
5 

6 

7 

8 

9 
10 

11 

12 

13 

14 

16 

16 

17 

18 

19 

20 

21 

22 

23 

24 
26 

26 

27 
28 
20 
30 

Pour renvois, voir page 337. 
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Table 11.—Betail Merchandise Trade, by Degree of Credit Business, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO DEGREE OP CREDIT, BT KINDS OP BUSINESS 

are withheld to avoid disclosing individual oper 
in the totals 

(Sales are sho^wn in thousands of doUars) 

An (x) indicates that figures are withheld to avoid disclosing individual operationa, but theae are included 
' in the totals 

Kind of business 

Genre de commerce 

Total stores 
reporting 

Magasins faisant 
rapport 

Number 
of 

storea 
Sales(2) 

Proportion 

All cash 

Comptant 
seulement 

Nombre 
de ma
gasins 

Ventes 
Number 

of 
atores 

1-10 per cent 

Sales 
Nombre 
de ma
gasins 

11-20 pour-cent 

Ventes 

. NEW BBUNSWICK-Con. 

NOUVEAU-BRUNSWICK-fin 

Otber retail stores-Con.—Autres magasins 
de ddtall-fin 

Office, store and school furniture, 'equipment 
and suppUes—Marchands de fournitures et 
outillage de bureau, magasin et dcole 

Tobacco stores and standa — Magasins et 
comptoirs de tabac 

Liquor stores—Magasins de liqueurs 
Miscellaneous kinds of business—Divers genres 

de commerce 

Second-hand group—Groupe de la mar
chandise de seconde main 

QUEBEC—QUEBEC 

Total, all stores reporting (i)—Total, tous 
magasins faisant rapport C),.,:,.. 

Food group—Groupe de ralimentation 

Bakery products stores—Produits de la bou
langerie 

Candy and confectionery stores—Bonbons et 
confiseriea 

Dairy products dealers—Marchands de pro
duits laitiers 

Fruit and vegetable storea—Fruits et Idgumes. 
Grocery storea (without freah meat)—Epiceriea 

(sans comptoir de viandea fraiches) 
Combination storea (groceries and meats)-

Epiceries et boucheries combindes 
Meat markets (including sea foods)—Bouche

ries (comprenant poisson) 
Other food stores—Autres magasina de denrdes 

aUmentaires 

Country general stores—Magasins gdndraux 
de campagne 

General merchandise group—Groupe des 
marchandises gdndrales 

Automotive group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de ydhi 
culea-moteur ' — 

Accessory, tire and battery shops—Accessoires, 
pneus et battoriea 

Garages—Garagea 
Filling stations—Postes d'essence 
Other automotive establishments—Autres dta

blissements de vdhicules-moteur 

Apparel group—Groupe du vStement 

Men's and boya' clothing and furnishings stores 
—Vdtement et lingerie (hommes et garcons) 

FamUy clothing stores—Vdtements pour touto 
la famiUe 

Women's apparel and accessories storea—Vdte
ment de femmea et accessoires 

Shoe stores—Magasins de chaussures 

25,676 

11,870 

258 

3,186 

199 
237 

6,283 

1,691 

1,072 

44 

1,958 

978 

1,718 

282 

81 
345 

1,002 

8 

2,726 

• 568 

1,194 

442 
i,4S7 

741 

128 

663,666 

182,614 

2,801 

19,097 

6,654 
4,364 

67,691 

69,680 

22,089 

748 

35,828 

83,775 

93,455 

63,026 

2,170 
6,603 
21,069 

688 

69,418 

16,334 

20,332 

22,173 
10,679 

28 

8,662 

3,335 

107 

1,699 

63 
133 

1,061 

160 

195 

27 

320 

250 
6,437 

265,592 

51,374 

1,423 

10,635 

3,008 
2,484 

15,298 

14,175 

3,813 

637 

5,828 

23 
76 
390 

1,672 

299 

234 

747 
292 

144 

610 
1,033 
7,778 

7 

34,997 

7.454 

0,831 

12,023 

4,153 

2,215 

64 

642 

38 
51 

934 

286 

200 

10 

572 26,046 U8 

485 8,472 

7 
44 

203 

2 

394 

166 
48 

163 

63 

27 

81,517 

38,140 

398 

3,997 

608 
1,067 

12,997 

16,249 

4,695 

128 

269 4,626 

6,478 

6,1 

1,106 

53 
667 

3,760 

447 

10,155 

2,685 

2, 

1,796 

886 

24 

197 

21 
12 

454 

146 

131 

2 

108 

43 

125 

144 

46 

S 

19 

1 

15,548 

124 

1,061 

272 
180 

6,964 

6,199 

2,709 

40 

2,988 

6,581 

4,188 

1,606 

187 
384 

2,012 

8,936 

1,034. 

1,577 

1,136 
188 

For footnotes, see page 336. 
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Tableau 11.—Commerce de detail, par degr€ de crfidit, pour le Canada et Ies provinces, 
1941—suite 

MAOASINS R:£pARTia SELON LB D E O R £ DE CREDIT, PAR GENRES DE COMMERCE 

I no aont paa donnda afin de ne pas ddvoiler des opdrations i 
sont inclus dana lea totaux 

(Les ventes sont indiqudes en milliers de dollars) 

Un (x) indique que les chiffres ne sont pas donnda afin de ne pas ddvoiler des opdrations individueUea, mais ces chiffres 
sont inclus dans les totaux 

of credit businesa-

21-30 per cent 

Number 
of 

atores 

3 

5 

-

2,380 

1,207 

26 

190 

18 
11 

677 

205 

167 

3 

833 

48 

220 

32 

11 
46 

131 

-
142 

48 

40 

48 
6 

Sales 

. 11 

46 

-

67,506 

19,117 

116 

1,030 

345 
273 

7,811 

6,472 

3,046 

27 

6,267 

26,317 

7,984 

3,499 

349 
658 

3,488 

-
4,386 

1,169 

2,065 

1,013 
148 

—Proportion de ventes k crddit 

31-40 pour-cent 

Nombre 
de ma
gasins 

1 

6 

-

1,474 

769 

13 

71 

12 
4 

401 

171 

87 

-

186 

36 

136 

45 

3 
33 
61 

4 

163 

27 

29 

44 
3 

Ventes 

(•) 

66 

-

62,173 

14,932 

115 

393 

329 
42 

5,980 

6,126 

1,948 

-

4,203 

8,616 

16,066 

13,789 

99 
856 

1,062 

206 

3,306 

713 

1,164 

1,386 
66 

41-60 per cent 

Number 
of 

stores 

-
1 

1 

2,644 

1,169 

11 

90 

18 
6 

640 

218 

126 

1 

262 

30 

171 

60 

11 
47 
63 

-
83 

26 

31 

36 
1 

Sales 

-
16 

1 

68,246 

18,186 

111 

466 

224 
06 

7,294 

7,480 

2,623 

2 

6,427 

16,618 

19,675 

17,009 

207 
1,116 
1,244 

-
2,834 

686 

1,336 

Sl l 
2 

61-60 pour-cent 

Nombre 
de ma
gasins 

1 

_ 
2 

-

700 

366 

5 

27 

8 
1 

208 

91 

20 

-

64 

18 

64 

37 

6 
13 
6 

-
36 

10 

7 

19 

Ventea 

67 

_ 
16 

-

34,006 

8,264 

420 

137 

330 
7 

2,723 

4,169 

417 

-

1,368 

9,784 

6,668 

5,493 

314 
626 
335 

-
1,698 

271 

804 

622 

61-70 per cent 

Number 
of 

stores 

• -

2 

-

786 

369 

2 

42 

5 
1 

216 

70 

33 

-

81 

26 

62 

34 

3 
18 
7 

-
64 

19 

20 

25 

-

Sales 

_ 
91 

-

27,931 

6,395 

8 

183 

49 
7 

2,551 

2,990 

60S 

. -

2,609 

878 

7,705 

6,811 

233 
520 
141 

-
2,237 

864 

674 

809 

71-80 pour-cent 

Nombre 
de ma
gasins 

1 

2 

1 

1 

1,322 

716 

• 7 

189 

8 
10 

313 

128 

69 

1 

161 

46 

86 

27 

8 
27 
33 

.-
72 

23 

18 

29 
2 

Ventes 

Cx) 

(x) 

16 

33 

38,846 

10,101 

34 

766 

176 
117 

3,631 

4,374 

1,100 

16 

1,483 

681 

10,836 

9,635 

146 
477 
672 

-
2,518 

748 

1,309 

450 
11 

Over 
80 per cent 

Au-dessus de 
• 80 pour-cent 

Number 
of 

stores 

2 

1 

1 

-

1,453 

725 

0 

139 

18 
8 

379 

117 

66 

"-

145 

37 

87 

23 

3 
20 
40 

1 

166 

23 

41 

'35 
7 

Sales 

Cx) 
Cx) 

26 

-

56,433 

9,619 

63 

450 

314 
81 

3,443 

3,446 

1,232 

-

2,318 

2,956 

5,066 

4,034 

72 
268 
698 

29 

3,354 

832 

1,717 

736 
69| 

-

o 

1 

2 
3 

4 

6 

6 

7 

8 

9 

10 
11 

12 

13 

14 

16 

IS 

17 

18 

la 

20^ 
21 
22'. 

23; 

24> 

25-

26. 

27 
2S 

Pour renvois, voir page 337. 
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Table 11.—Betail Merchandise Trade, by Degree of Credit Business, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO DEGREE OP CREDPT, BY KINDS OP BUSINESS 

are withheld to avoid disclosing individual oper 
in the totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operationa, but these are included 
in the totals 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Total stores 
reporting 

Magasina faisant 
rapport 

Nombre 
de ma- Ventes 

Proportion 

All cash 

Comptant 
. seulement 

1-10 per cent 

Number 
of 

stores 
Sales 

Nombre 
de ma
gasins 

11-20 pour-cent 

Ventes 

QUEBEC-Con.—QU£BEC-fin 

Building materials group—Groupe des ma-
tlon tdrlaux de constructC 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Mar-

ctuuida de bois d'ceuvre et matdriaux de 
construction 

Other building matorials—Autrea matdriaux de 
conatruction , 

Furniture—household—radio group— 
Groupe des meubles, articles de mdnage 
et radio 

Furniture atorea—Magasins de meubles 
Household appliance or radio dealera—Mar

chands d'appareils de mdnage ou de radio.. 
Other home furnishings and appliance atores— 

Autres magasins d'appareils et fournitures 
de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafdtdrias et salles k manger 

Eating placea with other.merchandiae—SaUea 
k manger et autres marchandises 

Refreshment booths and stands—PaviUons et 
kiosques de rafralchissements 

Other retali stores—Autres magasins de 
ddtail 

.25 

Farm implement dealers—Marchands d'instru
ments aratoires 

Farmers' supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et pape

teries 
Coal and wood yards (ice dealers)—Cours k 

charbon et bois, marchands de glace— 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores-^Bijouteries 
Office, store and achool furniture, equipment 

and aupplies—Marchands de fournitures et 
outillage de bureau, magasin et dcole... 

Tobacco stores and stands — Magasins et 
comptoirs de tabac 

Liquor storea—Magasins de liqueurs 
Miscellaneous kinds of business—Divers genrea 

de commerce 

27 

Second-hand group—Groupe de la mar
chandise de seconde main 

ONTABIO 

Total, all stores reporting (')—Total, tons 
magasins faisant rapport (>) 

Food group—Groupe de I'aUmentation 

Bakery products stores—Produits de la bou
langerie 

638 

397 

94 

147 

666 

327 

271 

68 

887 

466 

370 

62 

4,048 

124 
190 

696 
619 
77 

338 

1,036 
440 

532 

181 

36,426 

U,557 

232 

26,884 

13,581 

10,281 

3,022 

28,887 

19,514 

8,471 

2,001 

18,681 

14,491 

6,018 

173 

106,207 

814 
6,457 

16,763 
16,416 
1,048 
7,511 

2,571 

10,595 
32,194 

6,950 

1,717 

1,246,462 

296,643 

3,159 

139 

92 

10 

37 

23 

5 

41 

887 

466 

370 

62 

2,655 

23 
41 

44 

197 
269 
37 

108 

612 
418 

300 

118 

14,457 

3,518 

170 

2,706 

1,490 

868 

358 

1,321 

447 

43 

831 

19,681 

14,491 

5,018 

173 

54,197 

60 
634 

364 

2,293 
7,166 

276 
1,166 

231 

6,716 
31,736 

3,568 

870 

388,628 

117,701 

2,144 

779 

107 
247 
10 
72 

226 
10 

6,602 

2,166 

1,627 

1,356 

106 

166 

672 

241 

159 

172 

13,765 

47 
527 

62 

1,771 
7,294 

47 
767 

2,248 
209 

768 

151,656 

46,314 

215 

2,543 

861 

For footnotes, see page 336. 
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Tableau 11.—Conunerce de detail, par degrS de credit, pour le Canada et les provinces, 
1941—suite 

MAOASINS R^PAR'HS SELON LE DEOR£ DE CR^Drr, PAR GENRES DE COMMERCE 

ne sont pas donnda afin de ne paa ddvoiler dea opdrationa ii 
aont inclus dans les totaux 

(Les ventes sont indiqudes en milliers de doUars) 

Un (x) indique que lea chiffres ne sont pas donnda afin de ne paa ddvoiler dea opdrationa individueUea, mais cea chififres 
aont inclus dans les totaux 

of credit business-

21-30 per cent 

Number 
of 

stores 

49 

39 

4 

6 

45 

26 

16 

3 

-

-
-
-

238 

14 
21 

3 

65 
30 

6 
25 

3 

48 
2 

31 

8 

3,229 

1,157 

11 

Sales 

1,218 

763 

276 

180 

1,066 

661 

195 

210 

-

-
-
-

3,113 

65 
331 

73 

835 
691 
60 

237 

131 

357 
23 

310 

29 

81,516 

21,544 

400 

-Proportion de ventes k crddit 

31-40 pour-cent 

Nombre 
de ma
gasina 

51 

34 

3 

14 

44 

23 

17 

4 

-

-
-
-

145 

11 
18 

2 

28 
13 
2 

26 

2 

22 

21 

5 

2,084 

772 

2 

Ventea 

1,349 

968 

64 

327 

1,210 

60S 

272 

330 

-

-
-
-

3,094 

66 
420 

73 

646 
219 
59 

677 

69 

423 

460 

64 

116,716 

18,627 

9 

41-50 per cent 

Number 
of 

storea 

69 

48 

12 

9 

88 

42 

67 

-
-

-
-
-

184 

23 
40 

2 

39 
8 
6 

23 

1 

23 
6 

24 

8 

2,691 

1,176 

8 

Salea 

2,607 

2,121 

275 

111 

3,274 

2,118 

1,156 

-
-

-
-
-

6,366 

108 
1,632 

63 

1,200 
73 

118 
2,776 

33 

98 
145 

226 

69 

93,361 

22,827 

6S 

51-60 pour-cent 

Nombre 
de ma
gasins 

39 

31 

4 

4 

46 

26 

17 

3 

-

-
-
-

80 

8 
8 

1 

18 
3 
2 

19 

1 

4 
2 

14 

3 

1,042 

439 

-

Ventes 

1,952 

1,469 

376 

108 

2,026 

1,460 

426 

141 

-

-
-
-

2,209 

266 
260 

3 

623 
- . 78 

53 
644 

7 

112 
42 

223 

97 

67,066 

12,166 

-

61-70 per cent 

Number 
of 

stores 

38 

27 

4 

7 

71 

39 

31 

1 

-

-
-
-

69 

4 
6 

2 

22 
4 
6 

11 

1 

2 

12 

6 

1,147 

431 

1 

Sales 

2,296 

1,661 

252 

378 

2,787 

1,873 

913 

10 

-

-
-
-

3,078 

11 
162 

74 

1,996 
31 

218 
339 

83 

2 

174 

46 

61,462 

U,323 

76 

71-80 pour-cent 

Nombre 
de ma
gasins 

51 

23 

11 

17 

128 

77 

49 

2 

-

-
-

116 

12 
16 

1 

33 
2 
4 

• 12 

4 

16 

15 

5 

1,405 

636 

-

Ventes 

2,374 

1,500 

609 

265 

7,338 

6,218 

2,114 

6 

-

-
-
-

3,606 

116 
765 

22 

1,174 
17 

162 
165 

578 

65 

454 

6 

63,693 

15,513 

-

Over 
80 per cent 

Au-dessus de 
80 pour-cent 

Number 
of 

stores 

75 

16 

34 

69 

114 

50 

58 

6 

-

-
-
-

158 

11 
- 12 

6 

64 
-6 

1 
18 

8 

21 

, 23 

6 

1,326 

468 

2 

Sales 

9,641 

1,657 

7,194 

8,084 

16,639 

6,749 

2,991 

299 

-

-
-
-

7,983 

34 
543 

153 

4,498 
125 

4 
537 

1,427 

82 

691 

113 

86,836 

13,826 

6 

6 

Z 

1 

2 

3 

4 

S 

6 

7 

8 

9 

10 

11 

12 

13 

14 
16 

16 

17 
18 
19 
20 

21 

22 
23 

24 

26 

26 

27 

28 

Pour renvois, voir page 337. 
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Table 11.—Retail Merchandise Trade, by Degree of Credit Business, for Canada and tlie Provinces, 
1941—Con. 

STORES GROtrpED ACCORDING TO DEGREE OP CREDIT, BY KINDS OP BUSINESS 

An (x) indicates that figures are withheld to avoid disclosing indi-vidual operations, but these are included 
in the totals 

(Sales are shown in thousands of dollars) 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Total atores 
reporting 

Magasins faisant 
rapport 

Sales(') 
Nombre 
de ma
gasina 

Proportion 

All cash 

Comptant 
seulement 

Ventes 
Number 

of 
stores 

1-10 per cent 

Salea 
Nombre 
de ma
gaaina 

11-20 pour-cent 

Ventea 

ONTABIO-Con.—suite 

Food group-Con.—Groupe de I'allmenta
tlon-fin 

Candy and confectionery stores—Bonbons et 
confiseries 

Dairy products dealers—Marchands de pro
duits laitiers 

Fruit and vegetable atorea—Fruits et Idgumes.. 
Grocery atores (without freah meat)—Epiceriea 

(aans comptoir de viandes fraiches) 
Combination stores (groceries and meats)— 

Epiceriea et boucheries combindes 
Meat markets (including sea foods)—Bouche

ries (comprenant poiaaon) 
Other food atores—Autres magasins de denrdes 

aUmentaires 

8 Country general stores—Magasins gdndraux 
de campagne 

General merchandise group—Groupe des 
marchandises generales 

Automotive group—Groupe de I'automobUe 

Motor vehicle dealera—Marchands de vdhi
cules-moteur • . . . . ; 

Accessory, tire and battery shops—Acceaaoirea, 
pneus et batteries 

Garages—Garages 
FilUng stations—Postes d'essence 
Other automotive establishments—Autres dtUr 

blissements de vdhicules-moteur 

Apparel group—Groupe du v£tement 

Men's and boys' clothing and fumishinga stores 
—Vdtement et lingerie (hommes et garcons) 

FamUy clothing stores—Vdtements pour toute 
la famiUe 

Women's apparel and accessories stores—Vdte
ment de femmes et accessoires 

Shoe stores—Magasins de chaussurea 

Building materials group—Groupe des ma-
teriaiu de construction 

22 

24 

26 

28 

Hardware atorea—QuincaiUeries 
Lumber and buUding material dealers—Mar. 

cliands de bois d'oeuvre et matdriaux de 
construction 

Other building materials—Autres matdriaux de 
construction 

Furniture—household—radio group— 
Groupe des meubles, articles de mdnage 
et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Mar

chands d'appareils de mdnage ou de radio.. 
Other home furnishings and appUance stores-

Autrea magasins d'appareils et fourniturea 
de maison 

1,906 

418 
684 

4,1 

2,187 

1,276 

127 

1,852 

906 

5,274 

885 

269 
760 

3,333 

27 

4,163 

1,160 

643 

1,731 
669 

1,678 

902 

304 

372 

1,196 

449 

672 

176 

14,446 

14,222 
10,885 

80,309 

136,680 

29,810 

2,034 

35,969 

180,208 

235,258 

146,774 

8,177 
14,171 
66,310 

I 

826 

U2,614 

32,873 

22,524 

38,483 
18,634 

59,368 

23,394 

27,439 

8,536 

48,329 

26,602 

19,866 

2,962 

1,236 

79 
267 

1,006 

400 

288 

82 

362 

689 

1,779 

41 

91 
179 

1,461 

2,239 

546 

246 

987 
460 

331 

212 

26 

93 

172 

2S 

43 

101 

9,242 

1,669 
3,973 

20,860 

71,985 

6,663 

1,274 

5,989 

39,888 

27,U3 

1,632 

2,287 
2,266 
20,885 

44 

49,035 

12,459 

6,779 

16,308 
13,490 

4,854 

2,714 

1,018 

1,222 

2,041 

480 

632 

1,029 

370 

85 
174 

831 

274 

356 

160 

1,110 

32 

61 
137 
888 

2 

765 

247 

115 

261 
142 

233 

. 185 

11 

37 

86 

30 

25 

35 

3,310 

2,919 
3,358 

11,609 

11,016 

7,389 

392 

5,775 

15,303 

26,493 

3,409 

991 
1,900 

20,165 

26,662 

7,267 

5,075 

4,936 
3,334 

4,186 

3,391 

412 

384 

1,598 

696 

209 

793 

62 

35 
44 

426 

133 

112 

7 

252 

436 

45 

12 
80 
297 

262 

30 

110 

78 

12 

29 

45 

23 

638 

991 
1,186 

6,722 

4,487 

2,633 

109 

4,742 

67,934 

12,662 

4,043 

197 
1,777 
6,641 

6 

7,683 

2,664 

1,678 

1,901 
1,040 

2,667 

1,684 

493 

300 

734 

404 

197 

133 

For footnotes, see page 2 
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Tableau 11.—Commerce de d£tall, par degr£ dc cr€dlt, pour le Canada et Ies provinces, 
1941—suite 

MAGASINS RDPARTIS SELON LE DEOnii DE CREDIT, PAR GENRES DE COMMERCE 

ne sont pas donnds afin de ne pas ddvoiler des opdrations ii 
sont inclus dana les totaux 

(Les ventes sont indiqudes en milliers de dollars) 

Un (x) indique que lea chiffres ne sont pas donnds afin de ne paa ddvoiler des opdrations individueUea, mais cea chififres 
sont inclus dana les totaux 

ol.'credit business-

21-30 per cent 

Number 
of 

storea 

• 79 

63 
60 

573 

206 

ISO 

6 

326 

31 

633 

112 

16 
148 
366 

1 

256 

96 

40 

68 
21 

184 

129 

17 

38 

79 

36 

37 

7 

Sales 

614 

1,397 
859 

8,217 

6,061 

4,038 

69 

6,666 

7,873 

26,633 

16,009 

290 
2,401 
8,330 

3 

8,846 

3,737 

2,245 

2,478 
386 

4,863 

3,069 

1,198 

636 

1,261 

681 

600 

81 

-Proportion de ventes k crddit 

31-40 pour-cent 

Nombre 
de ma
gasins 

22 

35 
21 

411 

163 

117 

1 

184 

26 

340 

126 

12 
80 

119 

.> 

161 

64 

22 

82 
3 

143 

107 

17 

19 

72 

31 

39 

2 

Ventes 

167 

1,180 
(x) 

7,209 

6,147 

3,187 

(X) 

4,378 

41,883 

26,697 

20,276 

283 
1,765 
3,741 

42 

8,165 

2,360 

081 

4,689 
76 

6,094 

3,620 

1,088 

386 

1,656 

829 

806 

20 

41-60 per cent 

Number 
of 

stores 

40 

60 
11 

634 

294 

137 

2 

184 

31 

336 

159 

8 
66 
92 

6 

147 

44 

26 

74 
3 

135 

76 

21 

38 

163 

48 

62 

3 

Sales 

201 

1,159 
227 

8,987 

9,030 

3,132 

23 

3,998 

7,787 

31,271 

27,277 

391 
1,178 
2,211 

214 

5,210 

1,687 

1,296 

2,298 
30 

3,777 

2,149 

937 

691 

2,997 

1,737 

• 1,224 

36 

51-60 pour-cent 

Nombre 
de ma
gasina 

9 

21 
5 

213 

• 147 

39 

6 

• 41 

16 

167 

110 

12 
19 
26 

1 

54 

19 

10 

25 

85 

44 

17 

24 

77 

33 

40 

4 

Ventes 

67 

936 
172 

4,440 

6,370 

1,096 

96 

1,264 

6,464 

29,987 

28,103 

342 
607 
998 

38 

3,190 

771 

1,166 

1,262 

3,862 

2,143 

895 

764 

3,621 

1,504 

1,366 

161 

61-70 per cent 

Number 
of 

stores 

11 

16 
6 

226 

146 

26 

-

50 

9 

165 

100 

20 
25 
16 

4 

63 

16 

16 

30 
1 

166 

36 

36 

29 

151 

65 

62 

4 

Salea 

52 

650 
201 

4,019 

6,755 

671 

-

1,476 

1,652 

21,726 

19,167 

831 
1,378 

282 

73 

3,563 

653 

1,624 

1,478 
8 

6,672 

1,926 

3,113 

1,034 

7,308 

2,964 

4,210 

134 

71-80 pour-cent 

Nombre 
de ma
gasina 

26 

28 
11 

295 

229 

40 

1 

48 

11 

164 

99 

26 
19 
19 

1 

81 

19 

10 

60 
2 

98 

17 

62 

30 

\ 
201 

84 

113 

4 

Ventea 

144 

1,929 
(X) 

4,365 

7,928 

937 

(x) 

1,114 

1,691 

17,210 

14,860 

(x) 
(X) 

497 

(x) 

3,135 

685 

612 

2,020 
19 

6,166 

1,322 

4,011 

767 

10,846 

5,304 

6,344 

197 

Over 
80 per cent 

Au-dessus de 
80 pour-cent 

Number 
of 

stores 

. 21 

16 
6 

213 

196 

14 

1 

60 

21 

151 

61 

21 
7 

60 

2 

86 

23 

28 

30 
5 

148 

19 

95 

35 

206 

82 

li4 

10 

Sales 

122 

1,500 
98 

3,891 

7,911 

266 

33 

1,236 

1,394 

16,676 

13,007 

(x) 
1,672 

(X) 

3,744 

1,000 

1,378 

1,112 
264 

18,014 

1,378 

14,273 

.2,362 

16,868 

11,104 

6,388 

377 

o 
Z 

1 

2 
3 

4 

6 

6 

7 

8 

9 

10 

11 

12 
13 
14 

16 

16 

17 

18 

19 
20 

21 

22 

23 

24 

23 

23 

27 

28 

Pour renvois, voir page 337, 
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Table U.—BetaO Merchandise Trade, by Degree of Credit Business, for Canada and tlie Provinces, 
1941—Con. 

STORES G R O U P E D ACCORDINO'TO D E G R E E or C R E D I T , BY K I N D S OP B U S I N E S S 

are withheld to avoid disclosing individual oper 
in the totals 

(Sales are shown in thousands of dollars) 

An (i) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

Kind of business 

Genre de commerce 

Number 
of 

stores 

Total stores 
reporting 

Magasins faisant 
rapport 

SalesP) 
Nombre 
de ma
gasins 

Proportion 

AUcash 

Comptant 
seulement 

Ventes 
Number 

of 
stores 

1-10 per cent 

Nombre 
de ma
gaains 

11-20 pour-cent 

Ventes 

ONTABIO-Con.-fin 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafdtdrias et saUes k manger 

Eating places with other merchandise—SaUes 
k manger et autres marchandises 

Refreshment bootha and stands—Pavilions et 
kiosques de rafralchissements 

Other retail storcs—Autres magasins de 
ddtaU 

Farm implement dealers—Marchands d'instru
ments aratoires 

Farmers' supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et pape

teries .• 
Coal and wood yarda (ice dealers)—Coura k 

charbon et bois, marchands de glace.... 
Dru^ stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment 

and auppliea—Marchands de fourniturea et 
outiUage de bureau, magaain et dcole 

Tobacco atorea and stands — Magasins et 
comptoira de tabac 

Liquor stores—Magasins de liqueurs 
Miscellaneoua kinda of business—^Divers genres 

de commerce 

Second-hand group—Groupe de la mar
chandise de seconde main 

MANITOBA 

Total, all stores reporting (>)-Total tous 
magasins faisant rapport C) 

29 

Food group—Groupe de ralimentation 

Bakery products stores—Produits de la bou
langerie 

Candy and confectionery stores—Bonbona et 
confiseries 

Dairy products dealers—Marchands de pro
duits laitiers 

Fruit and vegetable stores—Fruits et Idgumes.. 
Grocery stores (without freah meat)—Epiceries 

(aans comptoir de viandes fraiches) 
Combination stores (groceries and meats)— 

Epiceries et boucheries combindes 
Meat markets (including sea fooda)—Bouche

ries (comprenant poisson) 
Other food stores—Autres magasins de denrdes 

alimentaires 

Country general stores—Magasins gdndraux 
de campagne 

General merchandise gronp—Groupe des 
marchandises gdndrales 

2,214 

1,146 

771 

.7,283 

407 
399 

160 

962 
1,611 

262 
622 

1,602 
313 

463 

6,393 

1,826 

23 

.341 

20 
37 

901 

331 

164 

774 

89 

40,624 

28,860 

10,360 

1,304 

228/521 

5,820 
16,404 

3,468 

46,130 
46,807 
3,289 

15,636 

5,707 

18,133 
56,611 

13,608 

3,228 

188,863 

36,688 

165 

2,748 

476 

678 

10,176 

14,027 

2,349 

90 

13,363 

66,696 

2,214 

1,146 

771 

.298 

2,826 

39 
76 

70 

203 
498 
82 

112 

13 

1,009 
308 

616 

317 

1,662 

468 

10 

168 

6 
23 

166 

75 

16 

4 

156 

60 

40,624 

28,860 

10,360 

1,304 

98,688 

234 
3,069 

1,074 

4,806 
16,928 

823 
1, 

229 

12,398 
54,452 

1,766 

38,181 

11,174 

69 

1,346 

24 
344 

1,601 

7,663 

202 

26 

2,373 

3,206 

1,784 

38 
72 

49 

96 
809 
29 

127 

359 
5 

205 

872 

287 

9 

100 

3 
6 

121 

29 

17 

2 

138 

16 

36,413 

342 
1,683 

778 

2,826 
21,078 

206 
1,765 

220 

4,287 
1,059 

2,169 

366 

58,247 

3,345 

62 

816 

44 

83 

1,122 

1,002 

176 

62 

2,113 

(x) 

497 

• 62 
167 
19 
63 

18 

476 

155 

86 

12,836 

454 
936 

3,126 
4,910 

173 

18 

612 

1,067 

187 

16,613 

2,899 

141 

61 

839 

1,267 

501 

1,647 

1,287 

For footnotes, see page 336. 
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Tableau 11.—Commerce de detail, par degr€ de credit, pour ie Canada et ies provinces, 
1941—suite 

MAGASINS R^PAR'HS SELON LE DEQH6 DE CRiiDir, PAR GENRES DE COMMERCE 

Un (x) indique que les chiffrea ne sont pas donnds afin de ne pas ddvoiler des opdrations individueUes, mais ces chiffres 
sont inclus dans les totaux 

of credi t business-

21-30 per cent 

N u m b e i 
of 

stores 

644 

70 
70 
12 

119 
72 
25 
69 

4 

• 41 

72 

21 

611 

230 

1 

24 

1 
6 

141 

28 

30 

-

135 

4 

Sales 

14,828 

1,089 
2,130 

360 

5,798 
2,166 

205 
1,729 

30 

446 

875 

222 

12,046 

2,859 

3 

239 

2 
167 

1,491 

582 

376 

-

2,453 

111 

(L es ventes sont indiqu6es en m 

—Proportion de ventes k crddit 

31-40 pour-cent 

Nombre 
de ma
gasins 

376 

52 
54 
4 

S3 
38 
26 
52 

1 

5 

55 

16 

397 

' 152 

2 

9 

2 
1 

75 

29 

32 

2 

74 

2 

Ventes 

16,666 

663 
2,249 

276 

2,877 
1,469 

383 
2,005 

37 

84 

632 

311 

21,959 

2,365 

29 

101 

21 
63 

1,071 

707 

301 

13 

1,569 

(x) 

41-50 per cent 

Number 
ot 

atores 

464 

80 
67 
3 

143 
8 

47 
46 

2 

18 

60 

21 

468 

212 

1 

10 

3 
1 

130 

45 

22 

-

85 

7 

Sales 

15,261 

1,172 
2,858 

110 

6,582 
295 
669 

3,221 

60 

176 

1,117 

223 

16,345 

2,837 

2 

48 

250 
15 

1,365 

908 

258 

-

1,386 

336 

51-60 pour-cent 

Nombre 
de ma
gasina 

161 

32 
10 
4 

47 
7 

12 
20 

1 

3 

25 

3 

109 

88 

-
2 

-

45 

33 

8 

-

16 

4 

Ventea 

8,186 

517 
802 
163 

4,827 
249 
308 
845 

18 

36 

422 

40 

8,947 

1,582 

-
2 

-

719 

739 

132 

-

238 

(x); 

illiers de dollars) 

61-70 per cent 

Number 
of 

atorea 

171 

20 
17 
2 

71 
5 

11 
21 

1 

J 
22 

7 

223 

67 

-
2 

_ 
35 

25 

6 

-

21 

2 

Salea 

8,879 

386 
1,109 

130 

5,323 
202 
309 
914 

67 

2 

448 

68 

6,318 

1,186 

-
4 

-

506 

580 

91 

-

658 

(X) 

71-80 pour-cent 

Nombre 
de ma
gasina 

166 

28 
6 
1 

72 
3 

10 
9 

11 

6 

21 

5 

242 

87 

-
6 

-
57 

27 

8 

-

27 

2 

Ventes 

8,146 

610 
260 

6 

4,768 
113 
137 
325 

1,484 

29 

416 

38 

8,350 

1,443 

-
23 

-
798 

458 

164 

-

656 

(x) 

Over 
80 per cent 

Au-dessus de 
SO pour-cent 

Number 
of 

stores 

180 

13 
3 
5 

67 
14 
1 

23 

26 

6 

42 

5 

253 

69 

-
6 

1 
1 

45 

12 

4 

-

33 

2 

Sales 

15,118 

356 
. 307 

337 

6,208 
408 

76 
2,338 

3,653 

66 

1,473 

69 

12,702 

1,065 

-
28 

72 
7 

676 

222 

61 

-

478 

124 

d 
Z 

I 

2 

3 

4 

6 

6 
7 
8 

9 
10 
11 
12 

13 

14 
16 

16 

17 

18 

19 

20 

21 

22 
23 

24 

26 

26 

27 

28 

29 

Pour renvois, voir page 337. 
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362 CENSUS OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1941 

Table 11.—Betali Merchandise Trade, by Degree of Credit Business, for Canada and tlie Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO DEGREE OP CREDIT, BY KINDS OP BUSINESS 

are withheld to avoid disclosing individual open 
in the totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

Kind of business 

Genre de commerce 

Number 
of 

storea 

Total storea 
reporting 

Magasins faisant 
rapport 

Sales (!) 
Nombre 
de ma
gasins 

Proportion 

AUcash 

Comptant 
seulement 

Ventea 
Number 

of 
atorea 

1-10 per cent 

Salea 
Nombre 
de ma
gasins 

11-20 pour-cent 

Ventes 

MANITOBA-Con.—suite 

Automotive group—Groupe de I'automobUe 

Motor vehicle dealers—Marchanda de vdhi
cules-moteur 

Accessory, tire and battery ahopa—Accessoires, 
pneus et batteries 

Garages—Garages 
FiUing stations—Poatea d'essence 
Other automotive establishments—Autrea dta

blissements de vdhicules-moteur 

Apparel group—Groupe du vdtement 

Men's and boya* clothing and furnishings atorea 
—Vdtement et Ungerie (hommes et garcons) 

Family clothing stores—Vdtements pour toute 
la famille 

Women's apparel and accessories atorea—Vdte
ment de femmea et accessoires 

Shoe storea—Magasins de chaussures 

Building materials group—Groupe des ma-
fon tdrlaux de constructs 

Hardware storea—Quincailleriea 
Lumber and building material dealera—Mar

chands de bois d'oeuvre et materiaux de 
construction 

Other building materials—Autres matdriaux de 
construction 

Furniture—bousehold—radio group— 
Groupe des meubles, articles de mdnage 
et radio 

20 

22 

25 

28 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Mar

chands d'appareils de mdnage ou de radio.. 
Other home furnishings and appliance atorea— 

Autres magasins d'appareils et fournitures 
de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafdtdrias et salles k manger 

Eating places with other merchandise—SaUes 
k manger et autres marchandises 

Refreshment booths and stands—Pavilions et 
kioaques de rafralchissements 

Other retail stores—Autres magasins de 
ddtail 

Farm implement dealers—Marchands d'instru
ments aratoires 

Farmers! supplies—Fourniturea pour fermiers.. 
Book and stationery stores—Librairies et pape

teries 
Coal and wood yards (ice dealera)—Cours k 

charbon et boia, marchands de glace... 

696 

147 

21 
127 

337 

95 

62 

165 
26 

283 

148 

122 

23 

289 

132 

139 

IS 

164 
60 

15 

126 

26,359 

17,468 

(x) 
2,237 
6,612 

(x) 

8,732 

2,380 

2,455 

3,734 
1,162 

16,168 

3,806 

6,957 

407 

3,848 

1,049 

2,712 

188 

6,186 

2,822 

2,273 

92 

27,782 

2,337 
1,216 

689 

6,428 

184 

4 
25 

160 

152 

45 

288 

132 

139 

18 

266 

43 

35 
251 

1,304 

3,713 

1,092 

650 

1,180 
791 

447 

362 

81 

14 

5,186 

2,822 

2,273 

92 

8,837 

71 
118 

7 

113 

168 

184 

1,376 

182 

171 
1,023 

1,721 

256 

646 

687 
234 

366 

205 

169 

2 

226 

93 

127 

(x) 

93 
389 

76 

26 

10 

76 

1,681 

282 

(x) 
377 
955 

(x) 

324 

107 

371 
131 

505 

402 

102 

147 

43 

104 

1,565 

84 
141 

23 

For footnotes, see page 336. 
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Tableau 11.—Commerce de detail, par degrfi de credit, pour le Canada et les provinces, 
1941—suite 

MAGASINS RDPARTIS SELON LE DEQH6 DE CREDIT, PAR GENRES DE COMMERCE 

ne aont paa donnda afin de ne pas ddvoiler dea opdr.ations i 
sont inclus dans les totaux 

(Les ventes sont indiqufies en milliers de dollars) 

Un (x) indique que 1^ chiffres ne aont paa donnda afin de ne pas ddvoiler dea opdr.ations individuelles, maia ces chiffrea 
sont inclus dans les totaux 

of. credit business 

21-30 per cent 

Number 
of 

storea 

88 

21 

3 
16 
49 

-

29 

8 

4 

17 

38 

• 29 

4 

5 

4 

1 

2 

1 

-

-
-
-

86 

26 
6 

-
13 

Salea 

2,866 

1,691 

17 
224 
635 

-

766 

298 

62 

416 

815 

617 

219 

79 

81 

1 

5 

76 

. -

-
-
-

2,652 

428 
144 

; 
372 

—Proportion de ventes k crddit 

. 
31-40 pour-cent 

Nombre 
de ma
gasins 

73 

26 

1 
21 
26 

-

9 

2 

2 

6 

26 

21 

3 

2 

4 

1 

2 

1 

-

-
- -

-

67 

21 
2 

-
9 

Ventes 

6,982 

6,996 

12 
421 
664 

-

483 

. 18 

68 

419 

478 

386 

61 

42 

81 

70 

9 

1 

-

-
-
-

1,158 

413 
17 

-
197 

41-50 per cent 

Number 
of 

atores 

66 

26 

1 
\U 
28 

-

12 

4 

1 

6 
• 1 

14 

10 

2 

2 

8 

2 

6 

' -

-

-
-
-

65 

26 
6 

2 

16 

Sales 

2,874 

2,388 

64 
146 
376 

-

361 

133 

16 

146 
6 

285 

232 

34 

18 

473 

101 

372 

-

' -

-
-
-

1,766 

472 
78 

43 

345 

51-60 pour-cent 

Nombre 
de ma
gasins 

28 

16 

2 
5 
7 

-

5 

3 

-
2 

18 

9 

8 

1 

6 

1 

6 

-

-

-
-

• -

32 

16 
3 

1 

6 

Ventes 

4,643 

4,032 

167 
184 
169 

-

138 

108 

-
30 

1,647 

1,306 

281 

60 

79 

30 

49 

-

-

-
-
-

(x) 

261 
26 

20 

101 

61-70 per cent 

Number 
of 

stores 

20 

13 

1 
5 
1 

-

4 

1 

2 

I 

77 

14 

61 

2 

6 

2 

4 

-

-

-
-

• -

25 

10 
1 

-
9 

Sales 

856 

670 

59 
185 
36 

-

202 

21 

148 

34 

2,454 

• 283 

2,154 

18 

261 

74 

127 

-

- • 

-
-
-

652 

203 
(I) 

-
312 

71-80 pour-cent 

Nombre 
de ma
gasins 

31 

14 

6 
2 

10 

-

14 

1 

5 

8 

21 

3 

14 

4 

13 

3 

9 

1 

-

-
-
-

35 

7 

• -

16 

Ventes 

1,833 

1,277 

(x) -
(x) 

239 

-

1,249 

21 

878 

349 

1,185 

71 

1,095 

29 

636 

350 

260 

36 

-

' 
-
-

1,688 

112 

-
606 

Over -
SO per cent 

Au-dessus de 
80 pour-cent 

Number 
ot 

stores 

21 

12 

2 
3 
4 

-

8 

2 

-
6 

18 

2 

14 

2 

26 

6 

19 

1 

-

-
-
-

75 

. 10 
2 

3 

221 

Sales 

1,421 

909 

33 

-

217 

113 

-
103 

1,878 

52 

1,781 

146 

1,846 

258 

1,667 

21 

-' 

. 
-
-

5,661 

201 
(x) 

442 

3,278 

d 
Z 

1 

2 

3 
4 
6 

6 

7 

8 

9 

10 
11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 
26 

27 

28 

Pour renvois, voir page 337. 
97404—24§ 



364 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

Table 11.—Retail Merchandise Trade, by Degree of Credit Business, for Canada and the Provinces, 
1941—Con. 

STORES G R O U P E D ACCORDING TO D E G R E E OP CREDrr, BY K I N D S OP B U S I N E S S 

are withheld to avoid disclosing individual open 
in the totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operationa, but these are included 
in the totals 

Kind of business 

Genre de commerce 

Total atores 
reporting 

Magasins faisant 
rapport 

Number 
of 

stores 
Sales («) 

Nombre 
de ma
gasins 

Proportion 

All cash 

Comptant 
seulement 

Ventes 
Number 

of 
atorea 

1-10 per cent 

Salea 

11-20 pour-cent 

Nombre 
de ma
gasina 

Ventes 

MANITOBA-Con.—fin 

Otber retail stores—Con.—Autres magasins 
de ddtail—fin 

Drug atores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment 

and supplies—Marchands de fournitures et 
outillage de bureau, magasin et dcole 

Tobacco storea and atands — Magasins et 
comptoirs de tabac 

Liquor stores—Magasins de liqueurs •.. 
MisceUaneous kinds of business—Divers genres 

de commerce 

Second-hand group—Groupe de la mar
chandise de seconde main 

SASKATCHEWAN 

Total,all s toresreport ingO-Total , tous 
magasins faisant rapport (>) 

Food group—Groupe de I'alimentation 

Bakery products stores—Produits de lo; bou
langerie 

Candy and confectionery stores—Bonbons et 
confiseries 

Dairy products dealers—Marchands de pro
duits laitiers 

Fruit and vegetable stores—Fruits et Idgume-s 
Grocery stores (without fresh meat)—Epiceries 

(sans comptoir de viandes fraiches) 
Combination storea (groceries and meats)— 

Epiceries et boucheriea combindes 
Meat markets (including sea foods)—Bouche

ries (comprenant poisson) 
Other food stores—Autres magasins de denrdes 

alimentaires 

Country general stores—Magasins gdndraux 
de campagne 

General merchandise group—Groupe des 
marchandises gdndrales 

SO 

Automotive group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de vdhi
cules-moteur 

Accessory, tire and battery ahopa—Accessoires 
pneus et batteries 

Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres dta

blissements de vdhicules-moteur 

Apparel group—Groupe du vdtement.... 

Men's and boys' clothing and furnishings stores 
—Vdtement et Ungerid (hommes et gargons) 

Family clothing stores—Vdtements pour toute 
la famille 

Women's apparel and accessories stores—Vdte
ment de femmes et accessoires 

Shoe stores—Magasina de chauaaures...' 

225 
23 
60 

133 

84 

7,147 

1,716 

149 

266 

4 

1,467 

161 

1,664 

333 

31 
222 
476 

2 

264 

84 

-47 

105 
28 

6,912 
364 

1,992 

713 

1,101 
6,642 

2,600 

875 

165,471 

22,908 

71 

2,371 

135 
173 

10,331 

7,176 

2, 

23 

24,234 

21,728 

30,846 

(X) 
2,316 
i , ' 

(x) 

0,888 

1,993 

4,877 

2,264 
856 

47 
12 

68 

58 

2,696 

533 

4 

202 

2 
6 

235 

40 

43 

1 

318 

62 

293 

14 
63 

200 

2,019 
60 

686 
5,642 

1,137 

439 

33,346 

7,781 

12 

1,123 

2 
45 

2,457 

3,932 

206 

4 

4,588 

3,534 

2,068 

213 

117 
393 

1,345 

1,863 

629 

529 

654 
250 

95 

17 

1 

24 

20 

21 

1,208 

346 

2 

119 

2 

2 

167 

14 

39 

216 

11 

182 

26 

42 
107 

2,126 
7 

267 

213 

281 

242 

20,681 

3,719 

42 

787 

23 
IS 

2,029 

373 

442 

6 

2,893 

2,225 

2,143 

666 

113 
294 

1,067 

658 

161 

2 

28 

1 

81 

1 

36 

2 

172 

6 

97 

3 

4,291 

173 

3,46S 

480 
171 

1 

32 

6 

6 

12 
8 

For footnotes, see page 336. 
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Tableau 11.—Commerce de d€taU, par degr€ de credit, pour le Canada et Ies provinces, 
1941—suite 

MAGASINS R^PAR'OS SELON LE DEGR£ DE CREDIT, PAR GENRES DE COMMERCE 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux 

(Les ventes sont indiqudes en milliers de dollars) 

of credit business—Proportion de ventes k crddit 

21-30 per cent 31-40 pour-cent 41-50 per cent 51-60 pour-cent 61-70 per cent 71-80 pour-cent 

Over 
80 per cent 

Au-dessus de 
80 pour-cent 

Number 
of 

stores 
Sales 

Nombre 
de ma
gasins 

Ventes 
Number 

of 
stores 

Sales 
Nombre 
de ma
gasins 

Ventes 
Number 

of 
stores 

Sales 
Nombre 
de ma
gasins 

Ventes 
Number 

of 
stores 

Sales 

339 
51 

616 

2 

10 

2 

816 

177 

1 

13 

105 

16 

42 

8 

168 

37 

24,753 

1,679 

2 

126 

937 

212 

401 

4,649 

11,462 

3,313 

2,267 

65 
328 
652 

1,218 

336 

186 
16 

209 
118 
81 

129 

1 

4 

168 

4 

88 

16,649 

2,848 

1 

36 

1,113 

1,174 

626 

3,587 

371 

6,119 

4,403 

19 
292 
406 

628 

230 

43 

233 
22 

34 
31 

664 

614 

156 

149 

7 

162 

63 

18,834 

1,874 

i 

6 

18 

1,186 

276 

489 

2,618 

3,666 

6,668 

6,110 

261 
308 

374 

253 

120 

274 

66 

1 

1 

SS 

12 

14 (x) 

12 

8,843 

( i ) 

' 6 3 5 

307 

1,247 

. 268 

4,281 

3,987 

210 
84 

361 

183 

117 

461 

46 

46 
(X) 

63 

16 

8,841 

31 

483 

420 

24 

738 

2,068 

1,793 

28 
166 
81 

262 

56 

5 

2 

36 

5 

2 

32 

113 

143 

108 

26 

6,285 

766 

18 

84 

604 

142 

13 

696 

1,742 

242 

62 

(x) 

636 

96 

613 

6,282 

582 

29 1 
2 
3 

48 

(x) 

317 

167 

(x) 

466 

852 

27 

3D 
31 

Pour renvois, voir page 337. 
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Table 11.—Retali Merchandise Trade, by Degree of Credit Business, for Canada and the Provinces 
1941—Con. 

STORES GROUPED ACCORDING TO DEGREE OF CREDIT, BT KINDS OF BUSINESS 

are withheld to avoid disclosing individual oper 
in the totals 

(Sales are sho^rni in thousands ot dollars) 

An (x) indicates that figurea are withheld to avoid disclosing individual operationa, but these are included 
in the totals 

Kind of business 

Genre de commerce. 

Number 
of 

stores 

Total stores 
reporting 

Magasins faisant 
rapport 

Nombre 
de ma
gasina 

Proportion 

All cash 

Comptant 
seulement 

Ventes 
Number 

of 
stores 

1-10 per cent 

Nombre 
de ma
gasins 

11-20 pour-cent 

Ventes 

SASKATCHEWAN-Con.—fin 

Building materials group—Groupe des ma
tdriaux de construction 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Mar

chands de bois d'oeuvre et materiaux de 
construction 

Other building materials—Autres materiaux de 
construction 

Furniture—household—radio group— 
Groupe des meubles, articles de mdnage 
et radio..,,', 

8 

10 

12 

Furniture stores—Magasins de meubles 
Household appliance or radio dealera—Mar

chanda d'appareils de mdnage ou de radio.. 
Other home furnishings and appliance stores— 

Autres magasins d'appareils et fournitures 
de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Res
taurants, cafdtdrias et salles k manger 

Eating places with other merchandise—Salles 
k manger et autres marchandises 

Refreshment booths and stands—PaviUons et 
kiosques de rafralchissements 

13 Otber retail stores—Autres magasins de 
ddtaU 

22 

26 

Farm implement dealers—Marchands d'instru
ments aratoires -_ 

Farmers' supplies^Fournitures pour fermiers.. 
Book and stationery stores—Librairies et pape

teries 
Coal and wood yards (ice dealers)—Cours k 

charbon et bois, marchands de glace... 
Drug storea—Pharmacies 
Florists—Fleuriatea 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment 

and suppliea—Marchands de fournitures et 
outUlage de bureau, magasin et dcole 

Tobacco stores and atands — Magasins et 
comptoirs de tabac 

Liquor atores—Magasina de Uqueurs 
MisceUaneous kinds of business*—Divers genres 

de commerce i 

Second-band group—Groupe de la mar
chandise de seconde main 

ALBEBTA 

Total, all stores reporting (>)—Total, tous 
magasins faisant rapport (•) 

Food group—Groupe de I'alimentation... 

Bakery products atores—Produits de la bou
langerie 

866 

359 

424 

23 

169 

24 

80 

5 

201 

84 

110 

7 

1,417 

433 
61 

139 
312 
16 
74 

12 

66 
164 

128 

62 

6,468 

1,778 

26 

14,924 

6,325 

8,319 

280 

2,573 

974 

1,640 

69 

3,434 

1,987 

1,433 

14 

24,619 

6,862 
1,116 

355 

2,733 
4,635 

237 
1,147 

399 

716 
6,167 

1,154 

313 

186,877 

30,768 

167 

3 

201 

84 

110 

7 

458 

68 
18 

7 

46 
44 

46 
164 

1,838 

438 

1,616 

549 

432 

36 

35 

10 

26 

3,434 

1,987 

1,433 

14 

8,964 

611 

161 

94 

323 
644 
72 

125 

641 
1,167 

299 

117 

42,404 

8,516 

113 

291 

12 
162 

3 
25 

17 

17 

1,662 

367 

1,023 

880 

143 

UI 

18 

93 

3,668 

246 
602 

29 

119 

16 
230 

166 

201 

107 

16,787 

3,397 

1 

138 

532 

143 

For footnotes, see page 336. 
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Tableau 11.—Commerce de detail, par degr£ de cr£dlt, pour le Canada et Ies provinces, 
1941—suite 

MAOASINS RDPARTIS BELON LE D E G R £ DB CREDIT, PAR GsiniES DE COMMERCE 

Un (x) indique que Ies chiffrea ne sont pas donnda afin de ne pas ddvoiler des opdrations individuelles, maia cea chiffrea 
sont inclus dans les totaux 

(Les ventes sont indiqudes en milliers de dollars) 

of credit business—Proportion de ventes k crddit 

21-30 per cent 

Number 
i of 
1 stores 

76 

69 

15 

1 

6 

1 

4 

1 

_ 
-
-

130 

63 
2 

-
9 

35 

8 

1 

-
-
11 

2 

762 

201 

3 

Sales 

972 

844 

125 

3 

229 

62 

176 

1 

-
-
-

1,290 

536 
23 

-
77 

496 
1 

67 

22 

-
-
70 

2 

16,123 

2,436 

9 

31-40 pour-cent 

Nombre 
de ma
gasins 

69 

54 

14 

1 

6 

2 

3 

• -

-
-
-

85 

56 
7 

1 

7 
11 

10 

-
-
-
2 

3 

638 

151 

, 2 

Ventes 

1,508 

1,360 

140 

8 

66 

40 

26 

-

_ 
-
-

2,483 

(x) 
(x) 

34 

114 
241 
37 

244 

-
-
-
6 

38 

21,828 

2,811 

10 

41-50 per cent 

Number 
of 

atores 

69 

37 

29 

3 

12 

6 

6 

-

_ 
-
-

113 

80 
9 

-
13 
2 
2 
3 

-
-
-
4 

1 

585 

172 

-

Sales 

1,385 

1,041 

328 

16 

263 

184 

69 

-

_ 
-
-

1,963 

1,062 
81 

-
606 

9 
43 
60 

-
-
-
51 

11 

20,252 

2,831 

-

61-60 pour-cent 

Nombre 
de ma
gasins 

56 

11 

42 

3 

11 

3 

8 

-

_ 
-
-

33 

20 
1 

1 

. 6 

2 

1 

-
-
2 

1 

285 

105 

-

Ventes 

889 

' 103 

636 

71 

186 

88 

107 

-

_ 

-
-

770 

349 
3 

32 

222 

133 

18 

-
-
14 

8 

15,148 

3,203 

-

61-70 per cent 

Number 
of 

stores 

235 

20 

215 

-

12 

3 

9 

-

_ 

-
-

39 

19 
3 

-
11 
1 
3 
1 

-
-
-
1 

-

296 

83 

-

Sales 

4,266 

671 

3,689 

-

393 

162 

241 

-

f 

-
-

556 

(x) 
(s) 

-
169 

7 
17 
10 

-
-
-
31 

-

10,036 

2,073 

-

71-80 pour-cent 

Nombre 
de ma
gasins 

55 

6 

47 

3 

22 

6 

16 

1 

_ 

-
-

54 

25 
2 

2 

15 
2 

2 

2 

1 

-
3 

1 

285 

99 

1 

Ventes 

' 844 

90 

810 

44 

1,078 

406 

640 

33 

_ 

-
-

1,036 

379 
3 

87 

442 
6 

12 

61 

16 

-
43 

4 

12,766 

2,282 

2 

Over 
80 per cent 

Au-des3U3 de 
SO pour-cent 

Number 
of 

storea 

46 

6 

"'38 

' 3 

18 

1 

17 

-

_ 

-
-

66 

26 
2 

1 

12 
4 
1 
1 

6 

-
1 -

14 

1 

235 

78 

-

Salea 

2,348 

"280 

1,984 

86 

128 

32 

96 

-

« 
• -

-

1,739 

(x) 

78 

600 
43 
20 
33 

163 

-
-

306 

13 

9,186 

1,456 

-

o 
Z 

I 

2 

3 

4 

5 

8 

7 

8 

9 

10 

11 

12 

13 

14 
15 

16 

17 
18 
19 
20 

21 

22 
23 

24 

25 

26 

27 

28 

Pour renvois, voir page 337. 
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Table 11.—Retali Merchandise Trade, by Degree of Credit Business, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO DEGREE OF CREDPT, BY KINDS OF BUSINESS 

are withheld to avoid disclosing individual oper 
in the totals 

(Sales are shown in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

Kind of business 

Genre de commerce 

Total stores 
reporting 

Magasins faisant 
rapport 

Number 
of 

stores 
SalesW 

Proportion 

AU cash 

Comptant 
seulement 

Nombre 
de ma
gasins 

Ventes 

1-10 per cent 

Number 
of 

stores 
Sales 

11-20 pour-cent 

Nombre 
de ma
gasins 

Ventes 

16 

25 

28 

ALBERTA-Con.—suite 

Food group-Con.—Groupe de rallmenta 
tion-fin 

Candy and confectionery atores—Bonbons et 
confiseries 

Dairy products dealers—Marchands de pro
duits laitiers 

Fruit and vegetable stores—Fruits et Idgumes.. 
Grocery stores (without freah meat)—Epiceries 

(sans comptoir de viandes fraiches) 
Combination stores (groceries and meats)-

Epiceriea et boucheriea combindea 
Meat markets (including sea foods)—Bouche

ries (comprenant poisson) 
Other food stores—Autres magasins de denrdes 

alimentaires 

Country general stores—Magasins gdndraux 
de campagne 

General merchandise group—Groupe des 
marchandises gdndrales 

Automotive group—Groupe de I'automobile 

Motor vehicle dealera—Marchands de vdhi
cules-moteur ; 

Accessory, tire and battery shops—Accessoires, 
pneus et batteries 

Garages—Garages 
Filling atationa—Postes d'essence 
Other automotive establishments—Autres dta

blissements de vdhicules-moteur 

Apparel group—Groupe du rdtement 

Men's and boys' clothing and fumishinga stores 
—Vdtement et lingerie (hommes et gargona) 

Family clothing atores—Vdtements pour toute 
la famiUe 

Women's apparel and accessories stores—Vdte
ment de femmes et accessoires 

Shoe stores—Magasins de chaussures 

Building materials group—Groupe des ma
tdriaux de construction 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Mar

chands de bois d'ceuvre et matdriaux de 
conatruction 

Other building materiala—Autrea matdriaux de 
construction 

Furniture—bousehold—radio group— 
Groupe des meubles, articles de mdnage 
et radio 

Furniture stores—Magasins de meublea 
Household appUance or radio dealers—Mar

chands d'appareils de mdnage ou de radio.. 
Other home fumishinga and appUance atores— 

Autres magasins d'appareils et fournitures 
de maison 

For footnotes, see page 336. 

329 

27 
48 

877 

166 

300 

5 

1,061 

167 

065 

277 

25 
220 
440 

3 

398 

150 

61 

156 
31 

524 

271 

216 

37 

135 

65 

67 

2,533 

167 
765 

13,701 

8,566 

4,814 

25 

21,522 

28,505 

39,685 

29,184 

626 
3,456 
6,250 

70 

11,918 

3,612 

2,846 

4,085 
1,375 

13,857 

6,345 

780 

4,828 

3,226 

1,473 

231 

152 

13 
16 

167 

40 

30 

4 

201 

54 

216 

5 
49 

154 

186 

76 

27 

63 
20 

55 

40 

1,083 

40 
139 

1,633 

5,061 

427 

16 

3,467 

4,338 

2,122 

182 

36 
475 

1,430 

4,676 

1,406 

1,005 
976 

895 

793 

90 

112 

158 

30 

12 

117 

118 

4 
20 

116 

10 

37 

1 

14 

177 

4 
36 

121 

1,012 

33 
336 

1,274 

162 

569 

10 

1,754 

1,239 

2,522 

451 

25 
289 

1,767 

2,916 

973 

907 

912 
124 

616 

517 

59 

33 

177 

65 

79 

33 

37 

28 

7 

2 

187 

3 

68 

867 

159' 

308 

1,735 

13,458 

2,687 

913' 

21 
299 
865 

697 

311 

68 
132 

561 

410 

136 

15 

92 

78 

4 
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Tableau 11.—Commerce de detail, par degrg de cr£dit, pour le Canada et Ies provinces, 
1941—suite 

MAGASINS RDPARTIS SELON LE DEGKfi DE CREDIT, PAR GENRES DE COMMERCE 

I ne sont pas donnds afin de ne pas ddvoiler des opdrations 
sont inclus dana lea totaux 

(Les ventes sont indiqu6es en milliers de dollars) 

Un (x) indique que lea chiffres ne sont pas donnds afin de ne'pas ddvoiler des opdrations individuelles, maia cea chiffres 
sont inclus dana lea totaux 

of credi t business 

21-30 per cent 

N u m b e r 
. of 
stores 

16 

1 
3 

115 

11 

52 

-

165 

5 

162 

56 

3 
43 
60 

-
38 

8 

11 

16 
3 

64 

62 

11 

1 

12 

4 

6 

2 

Sales 

SO 

2 
70 

1,348 

184 

737 

-

3,233 

762 

4,866 

2,979 

14 
770 

1,103 

-
1,235 

302 

318 

472 
143 

1,167 

974 

282 

12 

137 

77 

23 

38 

—Proportion de v 

31-40 pour-cent 

Nombre 
de ma
gasins 

7 

2 

75 

13 

62 

-

125 

6 

89 

42 

1 
24 
22 

-
25 

9 

2 

14 

62 

47 

.12 

3 

' 9 

2 

6 

1 

Ventea 

58 

36 

1,318 

492 

896 

-

3,721 

4,899 

6,376 

6,467 

1 
469 
449 

-
599 

303 

65 

230 

1,287 

1,093 

157 

37 

171 

119 

41 

11 

Bntes k crddit 

41-50 per cent 

Number 
' of 
stores 

3 

1 

100 

16 

63 

-

136 

3 

89 

' 47 

2 
24 
15 

1 

26 

6 

3 

11 

' 

55 

30 

22 

3 

11 

8 

3 

-

Sates 

25 

20 

1,638 

245 

1,004 

-

3,636 

2,242 

6,924 

4,946 

59 
499 
373 

48 

866 

(x) 

(x) 

693 

" 

2,117 

1,176 

916 

27 

258 

176 

84 

-

51-60 pour-cent 

Nombre 
de ma
gasins 

1 

70 

17 

17 

-

43 

1 

46 

35 

1 
7 
2 

1 

8 

2 

1 

5 

~ 

33 

16 

' 15 

2 

12 

8 

3 

1 

Ventes 

18 

2,094 

743 

354 

-

1,875 

27 

7,185 

6,679 

15 
396 

77 

20 

563 

(x) 

(x) 

259 

-

1,226 

732 

_479 

16 

252 

178 

51 

22 

61-70 per cent 

Number 
of 

stores 

2 

1 

53 

14 

13 

-

29 

4 

30 

19 

4 
6 
2 

-
7 

1 

3 

3 

-

87 

15 

77 

5 

16 

13 

3 

-

Sales 

20 

3 

1,391 

466 

193 

-

681 

761 

2,339 

2,013 

208 
86 
33 

-
325 

(x) 

(X) 

86 

-

1,886 

386 

1,401 

209 

1,144 

1,014 

130 

-

71-80 pour-cent 

Nombre 
de ma
gasins 

1 

3 
1 

57 

18 

18 

-

34 

8 

35 

23 

3 
4 
4 

1 

10 

4 

2 

4 

-

45 

8 

33 

4 

19 

4 

15 

-

Ventes 

8 

34 
27 

1,600 

407 

243 

-

847 

632 

4,62S 

3,623 

249 
92 
63 

2 

756 

174 

116 

460 

-

1,879 

227 

1,379 

273 

1,283 

638 

745 

Over 
80 per cent 

Au-dessus de 
80 pour-cent 

Number 
ot 

stores 

6 

2 
2 

42 

20 

7 

-

31 

3 

29 

14 

6 
9 

-

-

-
-

-

32 

4 

26 

2 

12 

6 

7 

_ 

Sales 

1— 

61 

• 11 
78 

638 

• 573 

85 

-

639 

165 

2,126 

1,932 

93 
101 

-

-

_ 
-

-

2,118 

38 

2,033 

48 

1,256 

962 

304 

_ 

6 
Z 

I 

2 
3 

4 

5 

6 

7 

8 

9 

10 

11 

12 
13 
14 

15 

16 

17 

18 

19 
20 

21 

2'. 

23 

24 

25 

26 

27 

28 

Pour renvois, voir page 337. 



370 CENSUS OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1941 

Table 11.—Retail Merchandise Trade, hy Degree of Credit Business, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO DEGREE OP CREDIT, BY KINDS OP BUSINESS 

are withheld to avoid disclosing individual open 
in the totals 

(Sales are sho^svn in thousands of dollars) 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

Kind of business 

Genre de commerce 

Total stores 
reporting 

Magasins faisant 
rapport 

Number 
of 

stores 
Sales(s) 

Proportion 

All cash 

Comptant 
seulement 

Nombre 
de ma
gasina 

Ventea 

1-10 per cent 

Number 
of 

atores 

11-20 pour-cent 

Nombre 
de ma
gasins 

Ventes 

ALBEBTA-Con.—fin 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating placea—Res
taurants, cafdtdrias et saUea k manger 

Eating places with other merchandise—SaUes 
k manger et autres marchandises 

Refreshment booths and atanda—Pavilions et 
kiosques de rafralchissements 

Other retail stores—Autres magasins de 
ddtail 

Farm implement dealers—Marchands d'instru
ments aratoires 

Farmers' supplies—Fournitures pour fermiers.. 
Book and stationery stores—Librairies et pape

teries 
Coal and wood yards (ice dealers)—Cours k 

charbon et bois, marchands de glace— 
Dru^ atores—Pharmacies 
Florists—Fleuriatea 
JeweUery atorea—Bijouteries 
Office, store and school furniture, equipment 

and.supplies—Marchands de fournitures et 
outUlage de bureau, magasin et dcole 

Tobacco stores, and stands — Magasins et 
comptoira de tabac 

Liquor atorea—Magasina de liqueurs 
Miscellaneoua kinda of business—Divers genres 

de commerce 

Second-hand gronp—Groupe de la mar
chandise de seconde main 

BBITISH COLUMBIA 

COLOMBIE BBITANNIQUE 

Total, all stores reportlng(i)—Total, tous 
magasins faisant rapportC) 

Food gronp—Groupe de I'ailmentatlon 

Bakery products storea—Produits de la bou
langerie 

Candy and confectionery stores—Bonbons et 
confiseries 

Dairy products dealers—Marchands de pro
duits laitiers 

Fruit and vegetable stores—Fruits et Idgiimes.. 
Grocery stores (without fresh meat)—Epiceries 

(sans comptoir de viandes fraiches) 
Combination stores (groceries and meats)-

Epiceries et boucheriea combindea 
Meat marketa (including sea foods)—Bouche

ries (comprenant poisson) 
Other food stores—Autres magasins de denrdes 

aUmentaires 

Country general stores—Magasins gdndraux 
de campagne 

296 

176 

118 

2 

1,116 

296 
40 

14 

67 
271 
17 
76 

119 
40 

161 

General merchandise group—Groupe des 
marchandises gdndrales. i 

8,240 

2,958 

117 

674 

69 
173 

1,334 

231 

422 

48 

634 

142 

6,873 

4,280 

1,693 

1 

28,268 

6,163 
1,128 

496 

1,103 
5,337 

450 
1,657 

606 

1,496 
9,050 

1,897 

713 

270,641 

61,289 

1,110 

4,474 

2,366 
2,606 

22,606 

18,736 

8,766 

648 

12,322 

52,223 

296 

176 

118 

2 

316 

3,213 

848 

87 

338 

30 

60 

270 

100 

36 

38 

157 

73 

5,873 

4,: 

1,693 

1 

12,550 

498 
118 

56 
187 

V 767 
9,060 

629 

373 

71,122 

18,824 

846 

2,511 

364 
666 

2,296 

12,193 

532 

617 

2,773 

4,992 

271 

12 
132 

1,167 

487 

12 

136 

11 

56 

203 

12 

63 

5 

42 

16 

3,885 

277 
429 

37 

182 
2,241 

9 
135 

12 

485 

179 

188 

24,924 

8,989 

60 

1,190 

- 296 
873 

3,753 

1,759 

980 

78 

1,655 

2,611 

116 

565 

265 

33 

2,187 

356 
(x) 

(x) 

7 
1,091 

13 
76 

181 

120 

88 

22,413 

2,842 

86 

280 

26 
432 

1,046 

279 

680 

15 

363 

13,537 

For footnotes, aee page 336. 
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• Tableau 11.—Commerce de detail, par degrfi de cr£dlt, pour le Canada et Ies provinces, 
1941—suite 

MAGASINS RDPARTIS SELON LE oEGRii DE CREDIT, PAR GENRES DE COMMERCE 

Un (x) indique que les chiffres ne sont pas donnda afin de ne pas ddvoUer dea opdrations individueUes, mais ces chiffres 
sont inclus dana lea totaux 

(Les ventes sont indiqudes en milliers de dollars) 

of credit buaineas 

21-30 per cent 

Number 
of 

stores 

-

-
-
-

103 

42 
2 

-
6 

.22 

12 

1 

5 

-
13 

2 

717 

306 

1 

39 

6 
23 

169 

9 

62 

1 

36 

6 

Sales 

-

-
-
-

2,268 

762 
26 

36 
437 

761 

22 

63 

-
171 

36 

26,827 

6,334 

3 

368 

802 
339 

2,686 

210 

1,026 

12 

421 

10,836 

—Proportion de ventea k crddit 

31-40 pour-cent 

Nombre 
de ma
gasins 

-

-
-
-

67 

33 
3 

-
7 

10 

4 

1 

2 

-
7 

5 

t 478 

186 

2 

8 

5 
6 

123 

12 

40 

-

28 

8 

Ventes 

-

-
-
-

1,839 

1,189 
70 

'-
179 
266 

63 

•8 

2 

-
160 

27 

26,535 

4,334 

66 

49 

396 
155 

2,341 

361 

976 

-

666 

12,611 

41-60 per cent 

Number 
of 

atores 

_ 

-
-
-

89 

67 
4 

2 

10 
3 
8 
6 

-
2 

-
7 

-

696 

240 

4 

13 

2 
3 

136 

21 

62 

-

59 

6 

Sales 

_ 

-
-
-

2,284 

957 
(X) 

(x) 

343 
143 
293 
208 

-
7 

-
72 

-

20,165 

4,565 

41 

43 

219 
46 

1,957 

679 

1,580 

-

1,117 

3,466 

51-60 pour-cent 

Nombre 
de ma
gasina 

_ 

-
-
-

36 

23 
1 

-
1 
1 
1 

. 6 

-
• _ 

-
. 4 

1 

366 

166 

-
2 

3 
1 

88 

17 

46 

-

46 

8 

Ventes 

_ 

-
-
-

727 

601 
60 

. -
17 
20 
29 
61 

-
. _ 

-
,69 

2 

16,221 

3,836 

-
8 

251 
63 

1,922 

748 

844 

-

986 

1,898 

61-70 per cent 

Number 
of 

stores 

_ 

-
• -

-

36 

20 
1 

-
3 

2 
.2 

-
_ 
-
2 

-

386 

158 

1 

3 

2 

89 

20 

44 

-

65 

9 

Sales 

_ 

-
-
-

827 

542 
26 

-
79 

60 
90 

-
. 
-
39 

-

16,367 

4,446 

11 

16 

64 

2,462 

841 

1,073 

-

2,096 

1,442 

71-80 pour-cent 

Nombre 
de ma
gasins 

« 

-
-
-

34 

24 

-

3 

2 

_ 
-
6 

1 

421 

160 

2 

1 

3 

91 

19 

32 

2 

66 

3 

Ventes 

_ 

-
-
-

1,662 

' 814 

-

62 

96 

_ 
-

101 

(') 

25,533 

3,8U 

6 

6 

30 

1,928 

922 

• 893 

27 

1,822 

924 

Over 
80 per cent 

Au-dessus de 
SO pour-cent 

Number 
of 

stores 

_ 

-
-
-

56 

16 

4 

2 

2 

7 

_ 
-
19 

-

387 

118 

-
2 

4 

90 

12 

10 

-

32 

4 

Sales 

_ 

-
-
-

1,442 

269 

236 

141 

86 

364 

« 
-

367 

-

20,835 

3,309 

-
14 

49 

2,329 

744 

174 

-

1,196 

666 

d 
Z 

1 

2 

3 

4 

5 

6 
7 

8 

9 
10 
11 
12 

13 

14 
16 

16 

17 

18 

19 

20 

21 

22 
23 

24 

25 

26 

27 

28 

29 

Pour renvois, voir page 337. 
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Table 11.—RetaU Merchandise Trade, by Degree of Credit Business, for Canada and the Provinces, 
1941—Con. 

STORES GROUPED ACCORDING TO DEGREE or CREDIT, BY KINDS OP BUSINESS 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals 

(Sales are sho^wn in thousands of dollars) 

Kind ot business 

Genre de commerce 

Total stores 
reporting 

Magasins faisant 
rapport 

Number 
"of 

stores 
Sales (2) 

Proportion 

Ail cash 

Comptant 
seulement 

Nombre 
de ma
gasins 

Ventes 

1-10 per cent 

Number 
of 

stores 
Sales 

11-20 pour-cent 

Nombre 
de ma
gasins 

Ventes 

23 

•24 

25 

33 

BBITISH COLUMBIA-Con. 

COLOMBIE BEITANNIQUE-fin 
Automotive group—Groupe de rautomoblle 
Motor vehicle dealers—Marchands de vdhi

cules-moteur .• 
Accessory, tire and battery shops—Accessoires, 

pneus et batteries 
Garages—Garages.^ 
FiUing stations—Postes d'essence 
Other automotive establishments—Autres dta

blissements de vdhicules-moteur 
Apparel group—Groupe du vdtement 
Men's and boya' clothing and furnishings stores 

—Vdtement et Hngerie (hommes et gargons) 
Family clothing stores^-Vdtements pour toute 

la famille 
Women's apparel and accessories stores—Vdte

ment de femmes et accessoires 
Shoe stores—Magasins de chaussures 
Building materials group—Groupe des ma

tdriaux de construction 
Hardware atores—QuincaiUeries 
Lumber and building material dealers—Mar

chands de boia d'ceuvre et matdriaux de 
conatruction 

Other building materials—Autres matdriaux de 
construction 

Furniture—household—radio group— 
Groupe des meubles, articles de mdnage 
et radio 

Furniture atores—Magasins de meubles 
Household appliance or radio dealers—Mar

chands d'appareils de mdnage ou de radio. 
Other home furnishings and appliance stores— 

Autres magasins d'appareils et fournitures 
de maison 

Bestaurant group—Groupe des restaurants 
Restaurants, cafeterias and eating places—Res

taurants, cafdtdrias et salles k manger. 
Eating places with other merchandise—Salles 

k manger et autrea marchandises 
Refreshment booths and stands—Pavilions et 

kiosques de rafralchissements 
Other retail stores-

ddtail 
-Autres magasins de 

Farm implement dealers—Marchands d'instru
ments aratoires 

Farmers' supplies—Fournitures pour fermiers.. 
Book and stationery stores—Librairies et pape

teries 
Coal and wood yards (ice dealers)—Cours k 

charbon et bois, marchands de glace... 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment 

and suppliea—Marchanda de fournitures et 
outiUage de bureau, magasin et dcole... 

Tobacco atorea and standa — Magasins et 
comptoira de tabac 

Liquor stores—Magasina de liqueurs 
Miscellaneous kinds of business—Divers genres 

de commerce 
Second-hand group—Groupe de la mar

chandise de seconde main 

171 

28 
219 
537 

234 

93 

359 

-172 

295 

112 

61 

542 

362 

152 

28 

1,445 

17 
43 

36 

168 
284 
72 
114 

23 

310 
74 

305 

171 

45,783 

31,354 

1,341 
4,738 
8,224 

126 

21,; 

6,425 

4,494 

8,210 
3,167 

12,211 

4,473 

4,452 

3,285 

10,645 

4,987 

4,612 

1,046 

10,231 

8,192 

1,851 

188 

43,652 

626 
2,407 

792 

3,633 
7,i 
572 

3,397 

1,023 

2,929 
16,831 

4,062 

891 

237 

32 
195 

4 

438 

227 
69 

38 

642 

362 

152 

28 

592 

1 
5 

206 
74 

130 

117 

2,480 

26 
406 

2,023 

26 

7,467 

1,669 

904 

3,070 
1,824 

349 

364 

273 

456 

99 

63 

304 

16,231 

8,192 

1,861 

188 

21,284 

1 
222 

175 

486 
472 
287 
336 

1,993 
15,831 

636 

2 

3 
1 
90 

139 

43 

15 

61 
20 

42 

30 

295 

18 
123 
12 
27 

1,582 

76 

43 
102 

1, 

4,303 

799 

1,661 

1,260 
683 

661 

360 

134 

177 

428 

144 

13 

272 

6,784 

42 

421 
3,743 

74 
411 

9 

712 

363 

126 

108 

1,837 

217 

37 
602 

1,082 

1,636 

665 

211 

673 
SO 

218 

102 

102 

16 

146 

22 

110 

6 
49 

264 
1,01>I 

34 
231 

65 

210 

27 

For footnotes, see page 3 
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Tableau 11.—Commerce de detail, par degr£ de credit, pour ie Canada et ies provinces, 
1941—fin 

MAGASINS HfiPAR'ns SELON LE DEGR£ DE CR^Drr, PAR GENRES DE COMMERCE 

Un (x) indique que lea chiffres ne sont pas donnds afin de ne pas ddvoiler dea opdrations individueUes, mais ces chiffrea 
sont inclus dans les totaux 

(Les ventes sont indiqudes en milliers de dollars) 

of credit businesa-

21-30 per cent 

N u m b e r 
. of 

stores 

119 

13 

34 
72 

_ 
64 

28 

11 

17 
8 

27 

11 

4 

12 

13 

6 

3 

6 

146 

2 
1 

2 

26 
49 
6 

12 

4 

11 

27 

12 

Sales 

3,078 

1,148 

664 
1,266 

-
2,364 

740 

344 

899 
382 

426 

195 

161 

80 

346 
60 

11 

274 

4,641 

16 
11 

86 

712 
1,567 

23 
1,106 

166 

86 

279 

82 

—Proper' ion de ventes k crddit 

31-40 pour-cent 

Nombre 
de ma
gasins 

86 

21 

1 
31 
42 

1 

36 

11 

7 

17 

25 

19 

4 

2 

15 

4 

10 

1 

68 

2 
2 

2 

9 
19 
5 
5 

1 

6 

19 

6 

Ventes 

5,666 

3,401 

13 
847 
797 

7 

1,301 

309 

219 

774 

541 

384 

94 

63 

348 
104 

219 

24 

1,731 

33 
139 

190 

161 
715 
37 
60 

16 

56 

326 

40 

41-50 per cent 

Number 
of 

storea 

116 

33 

1 
37 
41 

4 

42 

8 

11 

22 
1 

48 

24 

9 

15 

22 

10 

12 

-

58 

6 
1 

-
9 
7 
5 
9 

2 

1 

18 

' 5 

Sales 

6,744 

4,211 

13 
660 
802 

68 

1,469 

(x) 

-787 

462 
(x) 

1,362 

639 

(x) 

(X) 

1,686 
763 

323 

: 

1,318 

131 
36 

-
274 
174 
62 

128 

63 

l 

469 

48 

51-60 pour-cent 

Nombre 
de ma
gasins 

44 

16 

1 
13 
15 

-
19 

8 

3 

7 
1 

35 

, 21 

7 

7 

18 
4 

12 

2 

35 

5 

-
6 
2 
2 
7 

2 

-

11 

-

Ventes 

4,445 

3,708 

(x) 
381 

(x) 

-
1,642 

(x) 

(x) 

359 
(x) 

1,367 

782 

472 

112 

574 

127 

.404 

42 

1,078 

207 

-
261 
100 
49 

267 

29 

-

165 

-

' 

61-70 per cent 

Number 
. ot 
stores 

64 

22 

21 
10 

1 

14 

4 

3 

7 

37 

- 18 

14 

6 

22 

6 

15 

1 

46 

3 
2 

-
12 
2 

7 

1 

1 

16 

1 

Sales 

3,702 

2,789 

624 
263 

26 

721 

(x) 

(x) 

278 

1,661 

1,036 

(X) 

(x) 

764 

239 

447 

77 

1,681 

(x) 
171 

-
541 

28 
5 

151 

19 

(x) 

669 

19 

71-80 pour-cent 

Nombre 
de ma
gasins 

58 

26 

4 
16 
12 

-
15 

3 

2 

10 

29 

11 

12 

6 

66 
34 

19 

2 

54 

1 
20 

-
11 

3 
8 

2 

4 

5 

1 

Ventes 

11,873 

10,962 

(x) 
421 

(x) 

-
302 

52 

32 

219 

1,100 

513 

417 

170 

3,122 
2,340 

768 

15 

2,562 

(x) 
1,439 

-
261 

5 
370 

176 

(x) 

110 

16 

Over 
80 per cent 

Au-dessus ,de 
80 pour-cent 

Number 
of 

stores 

59 

33 

10 
7 
8 

1 

8 

3 

1 

4 

51 

5 

32 

14 

65 

23 

41 

1 

49 

1 
3 

2 

8 
3 
2 
6 

7 

2 

15 

1 

Salea 

6,976 

4,842 

851 
134 
140 

9 

768 

442 

48 

218 

3,949 
122 

1,807 

2,019 

3,376 
1,088 

2,264 

24 

1,812 

54 
123 

299 

264 
67 

7 
33$ 

471 

5 

186 

4 

6 
Z 

J 

2 

3 
4 
5 

6 

7 

8 

9 

10 
11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 
26 

27 

28 
29 
30 
31 

32 

S3 
34 

35 

36 

Pour renvois, voir page 337. 



Table 12.-Credit Sales, Instalment Sales and Accounts Outstanding, by Kinds of Business, for Canada and the Provinces, 1941 
Tableau 12.—Ventes k credit, ventes k temperament et comptes en souffrance, par genres de commerce, pour le Canada et Ies provinces, 1941 

._ An (x) indicates that figures are withheld to avoid disclosing individual operations, but theae are included in the totals 
Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individueUes, mais ces chiffres aont inclus dans les totaux 

Kind of business 

Genre de commerce 

AU stores 

Tous magasins 

•Number 
of stores 

Nombre 
de ma
gasins 

Sales 

Ventes 

Stores not reporting 
proportion of cash 
and credit sales 

Magasins ne ddclarant 
pas de proportion de 
ventes au comptant 

ou k crddit 

Number 
of stores 

Nonnbre 
de ma-
gasins^ 

Sales 

Ventes 

Stores reporting all cash or proportion 
of cash and credit sales 

Magasins ddclarant des ventea au comptant 
seulement ou les proportions au comptant 

ou k crddit 

Number 
of stores 

Nombre 
dema-

Salea 

Ventea 

Credit aales 

Ventes k crddit 

Amount 

Montant 

Per cent 

Pour-cent 

Inatal-
ment sales 
reported (1) 

Ventea & 
tempdra

ment 
ddclardes (1) 

Customers' 
accounts 

outstanding 
Deo. 31,1941 

Comptes 
cn 

soufif ranees 
31 ddo. 1941 

CANADA 

Total, all stores—Total, tous magasins 

Food gronp—Groupe de I'aUmentation 

Bakery products stores^-Produits de la boulangerie 
Candy and confectionery atorea—Bonbons et confiseries— 

Candy, nut atores—Bonbona et noix 
Confectionery atores—Confiseries 

Dairy products dealera—Marchands de produits laitiers— 
Dairy producta stores—Magasins de produits laitiers 
Eggs and poultry stores—Magasins d'ceufs et volailles 
Milk dealers—I^teries 

Fruit and vegetable stores—Fruits et Idgumes 
Grocery storea (without fresh meat)—Epiceries (sans comptoir 

de viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—Boucheries (comprenant pois

son)— 
Meatmarkets—Boucheries 
Fishmarkets—Poissonneries 

Other food stores—Autres magasins de denrdes alinaentaires— 
Caterers—Pourvoyeurs .• 
Coffee, tea and spice atores—Magasins de cafd, thd et dpices. 
Delicatessen stores—Chareuteries 

Food stores with non-food departments - Magasins d'aUments avec 
rayons d'articles non alimentaires 

Other food stores—Autres magasins de denrdes alimentaires 

Country general stores—Magasins gdndraux de campagne.... 

137,331 

48,468 

992 

219 
11,364 

250 
206 
840 

1,456 

21,884 

6,101 

4,538 
266 

52 
73 

165 

22 
52 

U,817 

3,446,961,766 

786,247,366 

9,356,100 

3,639,400 
63,620,500 

10,590,400 
2,582,600 

18,377,600 
23,040,600 

266,027,500 

301,351,000 

80,064,400 
3,187,800 

605,500 
838,900 

2,535,700 

198,500 
230,800 

214,747,860 

39,058 

12,595 

293 

16 
4,228 

65 
90 

379 
347 

5,038 

1,060 
76 

33 

3,199 

485,677,866 

161,957,866 

1,653,100 

113,700 
18,428,000 

1,814,900 
716,700 

4,852,400 
3,273,600 

38,505,400 

21,318,800 

9,981,200 
481,000 

238,200 
180,800 
215,400 

.47,900 
136,700 

48,410,860 

88,272 

36,873 

203 
7,136 

196 
116 
461 

1,109 

16,846 

6,213 

3,478 
179 

20 
63 

134 

13 
19 

8,718 

2,955,223,900 

684,289,560 

7,703,000 

3,526,700 
46,192,500 

8,775,600 
1,865,900 

13,525,200 
19,767,000 

227,622,100 

280,032,200 

70,083,200 
2,706,800 

367,300 
658,100 

2,320,300 

150,600 
94,100 

166,337,066 

838,838,566 

171,915,166 

796,600 

7,600 
4,045,700 

1,773,200 
409,300 

5,835,800 
2,393,800 

69,002,300 

68,174,600 

18,732,600 
499,600 

16,600 
129,900 
69,600 

- 14,200 
15,100 

51,268,160 

28-4 

25-1 

10-3 

0-2 
9-0 

20-2 
21-9 
43-1 
12-1 

30-3 

24-3 

26-7 
18-4 

4-5 
19-7 
0-3 

16-0 

30-8 

310,620,406 

3,198,160 

240,268,200 

26,884,460 

193,100 

3,600 
670,300 

436,600 
57,100 

940,600 
323,200 

11,748,000 

9,262,500 

3,115,300 
94,400 

9,400 
97,200 
10,100 

11,100 
11,900 

23,678,300 



General merchandise group—Gronpe des marchandises gSnfi-
rales 

Department stores and mail order houses or offices—Magasins k 
rayons et maisons ou bureaux de vente par correspondance 

General merchandise and dry goods stores—Magasins de marchan
dises g^n^rales et sdches 

Variety stores—Bazars 

Automotive group—Groupe de I'automobfle 

Motor vehicle dealers—Marchands de vdhicules-moteur— 
Automobile dealers—Marchands d'automobiles 
Automobile dealers with wholesale car departments^Mar-

chands d'automobiles avec commerce de gros d'automo
biles 

Automobile dealers with farm implements—Marchands d'auto
mobiles avec instruments aratoires 

Used car dealers—Marchands d'automobiles usagds 
Accessory, tire and battery shops—Accessoires, pneus et batteries. 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres dtablissements de vdhi

cules-moteur— 
Motorcycle dealers—Marchands de motocyclettes. 
Motorcycle and bicycle dealers—Marchands de motocyclettes 

et bicyclettes '. 
Boats, motorboats, canoes, yachts—Bateaux, bateaux-automo

biles, canots, yachts 7 
Boats (gas, oil, accessories and repairs)—Bateaux (gazoline, 

huile, accessoires et rdparation) 

Apparel group—Groupe du vStement 

Men's and boys' clothing and furnishings stores—V6tement"etllin-
^erie (hommes et gargons)— ' ~' 

Men 8 clothing or clothing and furnishings stores—Magaains de 
vetements ou de vdtements et lingerie (pour hommes) 

Men's furnishings stores—Magasins de lingerie pour hommes.. 
Men's hat stores—Magasins de chapeaux pour hommes 
Gustom tailors and made-to-measure clothing—'Tailleurs et 

vdtement sur mesure.' 
Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires— 
Women's ready-to-wear stores—Magasins de confection pour 

femmes 
Hosiery, lingerie and accessories stores—Bas, lingerie et acces

soires 
Millinery stores—Magaains de modes 
Furriers—fur shops—Fourreurs 
Infants' and children's wear stores—Magasins de vdtement pour 

enfants 
Other women's apparel stores—Autres magasins pour femmes. 

(*) Included in credit sales. 
O Inclus dans les ventes k Qrddit. 

3,794 

2,205 
1,085 

16,867 

212 

379 
282 
657 

3,156 
10,130 

16 

27 

13 

33 

12,601 

1,619 
416 
52 

1,398 
1,934 

2,457 

821 
1,153 

462 

184 
431 

626,971,000 

377,806,100 

62,987,900 
85,177,000 

594,719,566 

238,013,600 

102,029,100 

20,108,600 
10,804,900 
16,338,300 
47,561,400 
157,558,100 

1,000,500 

871,400 

125,100 

308,600 

295,211,606 

52,135,200 
8,169,700 
1,369,200 

18,2091200 
73.778,900 

59,879,800 

11,191,900 
7,071,800 
16,005,000 

1,750,900 
1,622,700 

1,185 

269 

776 
160 

5,338 

408 

11 

71 
73 
176 

1,132 
3,434 

3 

6 

6 

19 

3,298 

303 
107 
10 

546 
421 

515 

227 
412 
105 

62 
238 

35,988,300 

16,811,500 

14,740,800 
4,436,000 

83,186,460 

24,787,200 

3,140,800 

1,776,000 
1,849,700 
2,052,000 
12,001,200 
37,051,300 

32,200 

333,100 

20,300 

137,600 

41,308,200 

7,076,200 
1,676,800 
184,500 

3,210,300 
9,626,600 

7,960,900 

1,343,600 
1,650,800 
2,175,900 

439,100 
698,'200 

2,699 

235 

1,429 
935 

U,628 

1,554 

201 

308 
, 209 

481 
2,024 
6,696 

13 

21 

8 

14 

8,303 

1,316 
309 
42 

853 
1,613 

1,942 

594 
741 
357 

122 
. 193 

489,982,700 

360,994,600 

48,247,100 
80,741,000 

611,539,100 

213,226,400 

98,888,300 
18,333,600 
8,955,200 

14,286,300 
35,560,200 

120,606,800 

968,300 

538,300 

104,800 

170,900 

253,903,400 

45,059,000 
6,583,900 
1,184,700 

14,998,900 
64,253,300 

51,918,900 

9,848,400 
5,421,000 

13,829,100 

1,311,800 
924,500 

161,835,866 

87,249,000 

14,394,700 
192,100 

213,529,766 

110,683,700 

60,869,900 

9,097,800 
6,241,400 
6,299,400 
11,595,900 
19,012,400 

400,000 

240,600 

18,700 

69,900 

44,886,760 

8,838,800 
"*. 448,000 

2,713,600 
14,922,400 

9,277,400 

178,400 
217,400 

6,435,900 

80,900 
91,000 

20-8 

24-2 

29-8 
0-2 

U-7 

51-9 

51-4 

49-6 
58-5 
44-1 
32-6 
15-8 

41-3 

44-7 

17-8 

40-9 

17-7 

19-6 
•6-8 
4-6 

18-1 
23-2 

17-9 

1-8 
4-0 
46-5 

6-2 
9-8 

47,376,166 

44,638,400 

2,705,600 
32,100 

136,878,300 

84,383,200 

35,252,700 
6,289,700 
4,980,500 
1,306,500 
2,602,800 
1,732,300 

162,900 

241,000 

12,400 

26,300 

22,889,766 

3,326,100 
124,800 
30,800 

1,268,300 
7,866,100 

5,108,000 

5,265,600 

34,249,100 

29,030,700 

5,123,300 
95,100 

28,786,200 

121939,200 

3,737,300 
1,844,100 

405,900 
1,378,300 
3,820,400 
4,390,200 

128,200 

125,700 

10,700 

16,200 

18,821,380 

2,817,700 
200,300 
21,900 

1,307,100 
6,487,500 

CO 

Z 
in 

n o 

50 

o 
w 
cn 
W 
W 

8 
2,804,400 ' ^ 

102,700 S 
104,400 •" 

3,223,400 

21,900 
88,500 

CO 
VI 
Ol 



Table 12.—Credit Sales, Instalment Sales and Accounts Outstanding, by Kinds of Business, for Canada and the Provinces, 1941—Con. 
Tableau 12.—Ventes k credit, ventes a temperament et comptes en soulTrance, par genres de commerce, pour le Canada et les provinces, 1941—suite 

.\n (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totals 
Un (x) indique que les chiffres ne sont pas donnds afin de ne paa ddvoUer des opdrations individuelles, mais ces chiffres sont inclus dans les totaux o 

M 
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Kind of business 

Genre de commerce 

All stores 

Tous magasins 

Number 
of stores 

Nombre 
de ma
gasins 

Sales 

Ventes 

Stores not reporting 
proportion of cash 
and credit sales 

Magasins ne declarant 
pas de proportion de 
ventes au comptant 

ou k credit 

Number 
of stores 

Nombre 
de ma
gasins 

Sales 

Ventes 

Stores reporting all cash or proportion 
of cash and credit sales 

Magasins declarant des ventes au comptant 
seulement ou les proportions au comptant 

ou k credit 

Number 
of stores 

Nombre 
de ma
gasins 

Sales 

Ventes 

Credit sales 

Ventes k credit 

Amount 

Montant 

Per cent 

Pour-cent 

Instal
ment sales 
reported (̂ ) 

Ventes k 
tempera

ment 
ddclardes (') 

Customers' 
accounts 

outstanding 
Deo. 31,1941 

Comptes 
en 

souffrances 
31 die, 1941 

CANADA-Con.—suite 

.Apparel group-Con.—Groupe de vStement-fin 

Shoe stores—Magasins de chaussures— 
Men's shoe stores—Magasins de chaussures pour hommes 
Women's shoe stores—.\Iaga.sins de chaussures pour femmes.. 
Family shoe stores—Magaains de chaussures pour toute la fa

mille 
Building materials group—Groupe des materiaui de cons

truction 

Hardware stores—QuincaiUeries— 
Hardware stores—QuincaiUeries 
Hardware and farm implements—Ferronnerie et instruments 

aratoires 
Lumber and building material dealers—Marchands de bois d'oeuvre 

,et matdriaux de construction— 
Lumber and building materials—Bois d'oeiivre et matdriaux de 

construction 
Lumber and building materials, coal and wood—Bois d'ceuvre 

et matdriaux de construction, charbon et bois de chauffage 
Other building materials—.\utres matdriaux de construction 
Electrical supply stores—Magasins d'appareils <^lectriques 
Heating and plumbing equipment dealers—Marchands d'appareils 

de chauffage et de plomberie 
Paint, glass and wallpaper stores—Magasins de peinture, vitre et 

tenture 

Furniture—household—radio group — Groupe des meubles. 
articles de menage et radio 

54 
57 

1,563 

5,801 

2,831 

189 

997 

614 
115 
345 

327 

383 

3,498 

1,032,000 
2,050,800 

40,954,500 

69,454,400 

3,688,700 

51,536,600 

28,249,400 
6,617,600 
4,308,100 

4,839,000 

6,609,600 

118,356,960 

333 

288 

45 
53 

137 

146 

91 

• 189,600 
175,700 

5,102,100 

27,728,200 

10,232,600 

630,300 

10,112,800 

2,628,200 
1,047,100 
1,247,000 

1,223,600 

606,600 

11,863,208 

4,376 

2,211 

144 

.709 

669 
62 
208 

.181 

292 

2,666 

842,400 
1,875,100 

35,852,400 

148,475,266 

59,221,800 

3,058,400 

41,423,800 

25,621,200 
4,570,500 
3,061,100 

3,615,400 

5,903,000 

166,493,760 

4,200 
99,900 

1,518,100 

80,549,066 

22,908,300 

1,245,200 

28,586,100 

18,238,700 
3,379,500 
1,380,100 

1,706,100 

3,106,000 

76,185,700 

0-5 
5-3 

4-2 

65-0 

38-7 

40-7 

71-2 
73-9 
46-1 

47-.2 

52-6 

65-8 

11,148,000 

3,904,600 

364,500 

1,670,100 

811,100 
2,858,900 
675,900 

838,800 

124,100 

61,916,260 

14,400 
17,700 

1,709,400 

36,198,906 

9,162,100 

644,800 

10,993,100 

6,294,900 
765,800 
737,700 

935,300 

766,200 

a,829,106 

file:///utres


Furniture stores—Magasins de meubles— 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles et pompes fundbres.... 

Household appliance or radio dealers—Marchanda d'appareils de 
manage ou de radio— 

Household appUance stores—Magasins d'appareils de manage.. 
Household appliance stores with radios—Magasins d'appareils 

• de mdnage et radios 
Radio and music stores—Magasins de radio et de musique— 

Radio specialty stores—Magasins de radio (sp€ciaUt4) 
Radio and music stores—Magasins de radio et de musique 
Piano and music stores—Magasins de piano et'de musique. 

Other home furnishings and appliance stores—Autres magasins 
d'appareils et fournitures de maison— 

Antique shops—Antiquailles 
China, glassware, kitchenware stores—VaisseUe, verrerie, bat

terie de cuisine 
Floor coverings, curtains, interior decorations—Tapis, rideaux, 

ddcorations intdrieures 
Pictures and picture framing stores—Tableaux et cadres 
Other home furnishings stores—Autres magasins de fournitures 

de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et 
salles k manger 

Eating places with other merchandise—Salles k manger et autres 
marchandises 

Refreshment booths and stands—Pavilions et kiosques de rafral
chissements 

Other retail stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments aratoires.. . . . 
Farmers' supplies—Fournitures pour fermiers— . 

Feed stores (flour, feed, grain, seed)—Magasins de provende 
(farine, provende, grain et grain de semence) 

Farmers' supply stores—Magasins de fournitures pour fermiers. 
Harness shops—Selleries 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et boia, mar

chands de glace— 
Coal and wood yards (including ice)—Cours k charbon et bois 

(glace y comprise) 
Ice dealers—Marchands de glace 

Drug stores—Pharmacies— 
Drug stores without soda fountain—Pharmacies sans comptoir 

de rafralchissements 
Drug stores with soda fountain—Pharmacies avec comptoir de 

rafralchissements 
Florists—Fleuristes 
Gift, novelty and souvenir shops—Magasins de bibelots, nouveau

tds et souvenirs 

C) Included in credit sales. 
C) Inclus dans les ventes k crddit. 

1,118 
219 

854 

370 

342 
68 
24 

114 

118 

178 
76 

28 

8,821 

4,457 

3,221 

1,143 

23,824 

2,587 

,068 
296 
216 
497 

1,108 
691 

472 

69,300,900 
4,756,100 

23,760,300 

16,534,200 

2,759,000 
3,413,900 

427,200 

893,800 

2,536,900 

4,246,600 
604,600 

223,400 

131,181,666 

88,033,100 

38,660,000 

4,487,900 

588,182,706 

30,383,600 

32,085,200 
6,648,600 

944,500 
9,367,400 

93,646,800 
4,149,700 

62,536,100 

38,491,300 
8,162,300 

3,601,900 

182 

60 

166 
8 
3 

33 

20 

68 
31 

12 

4,022 

1,900 

1,424 

698 

6,626 

1,128 

407 
112 
93 

160 

322 

51 
198 

3,832,600 
729,200 

3,248,800 

868,400 

823,400 
614,300 
28,200 

206,400 

471,400 

861,000 
209,800 

69,800 

46,828,200 

23,663,900 

14,632,900 

2,631,400 

81,616,660 

8,306,700 

8,933,200 
1,705,000 

293,200 
2,163,600 

20,137,700 
1,034,900 

5,022,600 

1,343,600 
1,839,900 

793,000 

912 
166 

672 

310 

186 
60 
21 

110 
44 

16 

4,798 

2,557 

1,797 

445 

17,288 

1,459 

651 
184 
122 
347 

1,976 
219 

2,526 

1,057 
493 

56,468,400 
4,026,900 

20,611,600 

14,666,800 

1,935,600 
2,899,600 

399,000 

687,400 

2,065,500 

3,385,600 
294,800 

163,600 

80,352,800 

64,369,200 

24,127,100 

1,856,600 

487,677,766 

22,077,900 

23,152,000 
4,842,700 

661,300 
7,213,900 

78,609,100 
3,114,800 

57,613,600 

37,147,700 
6,312,400 

2,708,900 

38,851,300 
2,146,800 

14,351,900 

10,220,200 

967,600 
1,866,400 

153,500 

127,700 

486,400 

952,900 
16,100 

44,900 

103,743,366 

9,324,300 

8,269,100 
1,371,700 

166,000 
2,468,100 

39,320,900 
698,000 

5,797,200 

2,722,700 
2,083,700 

117,300 

70-0 
53-3 

70-0 

69-7 

50-0 
64-4 
38-5 

18-6 

23-6 

28-1 
6-6 

29-2 

20-5 

42-2 

35-7 
28-3 
23-8 
34-2 

60-1 
19-2 

10-1 

>7-3 
33-1 

4-3 

34,679,400 
1,064,400 

13,496,400 

9,231,700 

787,100 
1,711,700 

163,800 

16,700 

266,900 

579,800 
300 

19,000 

26,636,168 

6,958,700 

783,300 
411,300 

8,900 
596,300 

6,616,600 
140,100 

9,100 

13,600 

8,300 

20,181,000 
1,184,500 

11,722,700 

4,984,900 

585,900 
2,178,900 

281,000 

94,700 

102,200 

457,100 
28,300 

27,900 

36,787,800 

2,673,800 

3,023,500 
653,300 
86,200 

1,279,700 

12,418,500 
367,600 

D
E

 
SE

R
V

I 

N' 
1,694,300 

612,800 
560,600 

62,900 

CO 



Table 12.—Credit Sales, Instalment Sales and Accounts Outstanding, by Kinds of Business, for Canada and the Provinces, 1941—Con. 
Tableau 12.—Ventes k credit, ventes h temperament et comptes en soufiTrance, par genres de commerce, pour le Canada et les provinces, 1941—suite 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totals 
Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrationa individuelles, mais ces chiffres sont inclus dans les totaux 

Kind ol business 

Genre de commerce 

CANADA-Con.—fin 

Other retali stores-Con.—Autres magasins de ddtaiJ-fin 

Cameras and photographic supply stores—Magasins de camdras et 
fournitures de photographie 

Jewellery stores—Bijouteries 
Luggage and leather goods stores—Valises et marchandises en cuir 
Musical instrument stores (without radios or pianos)—Magasins 

d'instruments de musique (sans pianos ou radios) 
Newsdealers—Magasins de journaux 
Newsdealers and smallwares—Marchands de journaux et bibelots.. 
Office, store and school furniture, equipment and suppUes—Mar

chands de fournitures et outiUage de bureau, magasin et dcole.. 
Opticians and optometrists—Opticiens et optomdtristes 
Sporting goods stores—Magasins d'articles de sport 
Scientific and medical instruments—Instruments scientifiques et 

mddicaux ._ -
Tobacco stores and stands—Magasins et comptoirs de tabac. . . 
Liquor stores—Magasins de Uqueurs— 

Government Uquor stores—Magasins de Uqueurs du gouverne
ment 

Brewers' warehouses(2)—Entrep6ta de brasserie(2) 
Taverns (not including hotels)—Tavernes (h6tels non compris). 
Wine stores—Magasins de vins 

Patent medicine, perfumes, extracts, etc.—Mddicaments brevetds, 
parfums, extraits, etc 

Miscellaneous kinds of business—Divers genres de commerce 

All stores 

Tous niagasins 

Number 
of stores 

Nombre 
de ma
gasins 

72 
1,692 

86 

103 
251 
42 

341 
583 
507 

22 
4,239 

618 
136 
399 
49 

Ventes 

3,235,500 
38,453,800 
2,047,300 

1,105,300 
3,401,900 

496,300 

26,289,600 
5,989,400 
5,879,300 

2,269,600 
43,227,400 

112,834,600 
20,197,600 
9,038,900 
2,501,600 

1,694,200 
• 15,723,200 

Stores not reporting 
proportion of cash 
and credit sales 

Magasins ne ddclarant 
pas de proportion de 
ventes au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma
gasins 

26 
415 
20 

31 
79 

170 
194 
203 

15 
947 

89 
525 

Sales 

Ventes 

470,100 
4,580,300 

375,200 

357,100 
613,600 
97,800 

14,651,700 
1,503,100 
1,334,200 

1,873,000 
6,798,500 

223,300 
1,418,800 

471,100 
6,184,100 

Stores reporting all cash or proportion 
of cash and credit sales 

Magasins ddclarant des ventes au comptant 
seulement ou les proportions au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma
gasins 

46 
1,277 

72 
172 
33 

171 
389 
304 

7 
3,292 

618 
134 
330 
49 

162 
817 

Sales 

Ventes 

2,765,400 
33,873,500 
1,672,100 

748,200 
2,788,400 

398,500 

11,637,900 
4,486,300 
4,545,100 

396,600 
36,428,900 

112,834,600 
19,974,200 
7,620,100 
2,601,600 

1,223,100 
10,539,100 

Credit sales -

Ventes k crddit 

Amount 

Montant 

1,486,600 
12,371,400 

61,700 

239,500 
55,200 
10,100 

8,540,200 
859,800 

1,376,900 

308,400 
1,698,700 

52,900 
110,200 

331,200 
4,023,500 

Per cent 

Pour-cent 

53-7 
36-6 
3-7 

32-0 
2-0 
2-5 

73-4 
19-2 
30-3 

77-8 
4-7 

0-3 
1-4 

27-1 
38-2 

Instal
ment sales 
reported (1) 

Ventes & 
tempdra

ment 
ddclardes (') 

19,000 
7,996,900 

10,100 

166,300 

1,264,700 
378,400 

1,006,400 

11,100 

239,000 

Customers' 
accounts 

outstanding 
Dec.31,1941 

Comptes 
en, 

souffrances 
31 ddc. 1941 

245,000 
4,359,900 

38,000 

156,100 
17,300 
5,100 

5,120,400 
311,900 
401,600 

182,400 
341,500 

35,400 
53,600 
9,500 

225,800 
961,300 



Second-hand. group—Groupe de ia marchandise de seconde 
main 

Automobile parts and accessories—Pidces ddtachdes et accessoires 
d'automobiles 

Book stores—Librairies 
Clothing and shoe stores—Vdtement et chaussures '. 
Furniture stores—Magasins de meubles 
AU other second-hand stores—Autres magasins d'articles usagds. 

P B I N C E E D F V A R D I S L A N D 

I L E D U P B I N C E - £ D O T J A B D 

Total, aii stores—Total, tous magasins... 

Food group—Groupe de i'alimentation 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—^Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Heat markets (including sea foods)—Boucheries (comprenant 

poisson) -. 
Other food stores—Autres magasins de denrdes aUmentaires 

Country general stores—Magasins generaux de campagne 

General merchandise group—Groupe des marchandises gene
rales 

Automotive group—Groupe de rautomoblle 

Motor vehicle dealers—Marchands de vdhicules-moteur....-
Accessory, tire and battery shops—Accessoires, pneus et batteries.. 
Garages—Garages 
FUUng stations—Postes d'essence 

Apparei group—Groupe du Tetemcnt 

Men's and boys' clothing and furnishings stores—Vdtement et lin
gerie (hommes et gargons) 

Family clothing stores—Vdtements pour toute la famiUe 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures 

1,740 

244 
111 
311 
530 
544 

863 

363 

3 
22 
3 
4 

267 

26 

37 
1 

185 

16 

46 

11,076,666 

1,996,900 
233,500 

1,409,400 
3,710,000 
3,720,700 

15,835,560 

2,616,466 

3,200 
106,100 
33,500 
(x) 

1,634,600 

509,200 

310,700 
U) 

3,886,666 

2,846,966 

1,844,360 

1,039,800 
12,200 
169,760 
622,600 

1,204,800 

237,100 
567,200 

179,000 
221,500 

629 

126 
40 
98 
137 
228 

271 

106 

2 
8 
1 
2 

78 

4 

11 

51 

6 

38 

.1 
3 
10 
24 

8 

4 
1 

3 
1 

2,887,700 

811,500 
73,900 
268,800 
566,500 

1,177,000 

2,570,400 

466,800 

2,600 
37,200 
9,000 
9,600 

314,900 

49,600 

44,000 

771,666 

174,660 

358,300 

34,100 
12,200 
48,300 
263,700 

77,300 

37,000 
7,100 

6,300 
27,900 

1,U1 

118 
71 

213 
393 
316 

592 

257 

1 
14 
2 
2 

189 

22 

26 
1 

134 

11 

60 

10 

12 
28 

31 

10 
3 

11 
7 

8,172,868 

1,185,400 
159,600 

1,140,600 
3,143,500 
2,543,700 

13,365,166 

2,148,666 

600 
68,900 
24,500 
(x) 

1,319,700 

459,600 

266,700 
• (x) 

. 3,115,160 

2,672,966 

1,486,666 

1,006,700 

121,400 
358,900 

1,127,566 

200,100 
560,100 

173,700 
193,600 

1,636,166 

182,300 
7,400 
40,900 
469,500 
330,000 

4,354,960 

618,460 

2,900 
11,900 
2,800 

386,700 

125,600 

88,600 

819,206 

1,060,906 

636,466 

544,700 

49,000 
42,700 

.294,106 

16,400 
220,800 

44,700 
12,200 

12-6 

15-4 
4-6 
36-9 
14-9 
13-0 

32-6 

28-8 

4-2 
48-6 

(x) 

29-3 

27-3 

33-2 

26 3 

37-4 

42-8 

54-2 

40-4 
11-9 

26-1 

8-2 
39-4 

25-7 
6-3 

476,966 

46,200 

7,200 
289,800 
134,700 

1,182,700 

1,306 

531,360 

558,800 

555,000 
4,700 

200 

6,666 

300 
2,500 

3,800 

423,066 

07,900 
2,200 

17,600 
186,600 
118,800 

1,907,400 

153,600 

2,000 
900 
100 

102,600 

28,900 

19,100 

666,260 

286,866 

167,866 

115,500 
1,600 

28,700 
22,100 

81,200 

17,800 
43,200 

17,200 
13,000 

n 

^ 
W 
to 
W 

Z 
CO 

d 
W 
O 
O 

w 

n 

C) Included in credit sales. 
(') Includes retail business of brewers* warehouses and brewers' retaU stores. 
C) Inclus dans les ventes k crddit. 
(*) Comprend les ventes au ddtail des entrep6ts et des magasins de ddtail des brasseriefi. CO 



Table 12.—Credit Sales, Instalment Sales and Accounts Outstanding, by Kinds of Business, for Canada and tlie Provinces, 1941—Con. 
Tableau 12.—Ventes h credit, ventes k temperament et comptes en souffrance, par genres de commerce, pour le Canada et Ies provinces, 1941—suite 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totals 
Un (x) indique que les chiffres ne sont pas donnas afin de ne pas ddvoiler des operations individuelles, mais ces chiffres sont inclus dans les totaux 

Kind of business ~ 

Genre de commerce 

All stores 

Tous magasins 

Number 
of stores 

Nombre 
de ma
gasins 

Sales 

Ventes 

Stores not reporting 
proportion of cash 
and credit sales 

Magasins ne declarant 
pas de proportion de 
ventes au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma
gasins 

Sales 

Ventes 

Stores reporting all cash or proportion 
of cash and credit S£des ^ 

Magasins declarant des ventes au comptant 
seulement ou les proportions au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma-

Sales 

Ventes 

Credit sales 

Ventes k crddit 

Amount "̂  

Montant 

Per cent 

Pour-cent 

Instal
ment sales 
reported (>) 

Ventes k 
tempdra

ment 
ddclardes (1) 

Customers 
accounts 

outstanding 
Dec.31,1941 

Comptes 
en 

souffrances 
31 ddc. 1941 

PBINCE EDWABD ISLANI>-Con. 

! L E D U PBINCE-£DOUABD-fin 

Building materials group—Groupe des materiaux de construc
tion 

Hardware stores—^QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'ceuvre 

et matdriaux de construction,-
Other building materials—Autres matdriaux de construction 

Furniture—household—radio group — Groupe des meubles, 
articles de menage et radio. 

Furniture stores—Msigasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio. 
Other home furnishings and appliance stores—Autres magasins 

d'appareils et fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et 
salles k manger 

Eating places with other merchandise—Salles k manger et autres 
marchandises 

Refreshment booths and stands—Pavilions et kiosques de rafral
chissements 

17 

8 

C
S

C
O

 
11 

2 

6 

3 

28 

20 

8 

1 

706,866 

497,800 

137,600 
65,600 

144,500 

53,600 

87,900 

3,100 

436,266 

391,500 

(«) 
(i) 

67,666 

6,500 

(x) 

2,660 

2,000 

75,860 

75,000 

(X) 

(I) 

643,360 

492,300 

(x) 
(x) 

142,560 

53,500 

86,900 

3,100 

360,460 

316,600 

43,900 

447,600 

317,700 

117,000 
12,800 

53,760 

28,100 

24,800 

800 

69 6 

64-6 

U) 
(x) 

37-7 

52-5 

28-9 

25-8 

13,660 

13,600 

62,700 

30,400 

22,300 

266,800 

210,100 

39,300 
16,600 

42,600 

24,200 

18,400 



other retail stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments aratoires.. 
Farmers' suppUes—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, mar

chands de glace 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment and supplies—Mar

chands de fournitures et outillage de bureau, magasin et dcole.. 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Miscellaneous kinds ol business—Divers genres de commerce... 

Second-hand group—Groupe de la marchandise de seconde 
main 

NOVA SCOTIA—NOUVELLE-fiCOSSE 

Total, all stores—Total, tous magasins 

Food group—Groupe de I'ailmentatlon 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers.',,,,..,, 
Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—^Epiceries et boucheries 

combindes 
Meat marketa (including sea food) — Boucheries (comprenant 

poisson) 
Other food stores—Autres magasins de denrdes alimentaires 

Country general stores—Magasins gdnSraui de campagne.. 

General merchandise group—Groupe des marchandises gdnd
rales 

Automothe group—Groupe de I'automoblie 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries.. 
Garages—Garages -. 
Filling stations—Postes d'essence 
Other automotive establishments—Autres dtablissements de vdhi

cules-moteur 

106 

6 
8 
3 

21 
23 
2 

10 

1 
9 

23 

6,796 

3,148 

18 
602 
46 
16 

1,937 

378 

149 
4 

785 

235 

588 

116 
23 

359 

3 

2,263,566 

40,200 
285,200 
92,300 

692,000 
447,400 
(x) 
125,500 

(x) 
48,000 

453,900 

51,400 

165,033,766 

40,925,506 

105,400 
2,570,600 
1,238,300 
308,700 

15,916,900 

19,090,600 

1,662,500 
33,500 

12,146,260 

25,478,166 

28,872,606 

20,162,400 
406,700 

1,517,500 
6,875,800 

10,200 

1,815 

845 

7 
223 
19 
6 

487 

47 

52 
4 

171 

14 
5 
32 
120 

565,266 

13,700 
253,300 
91,400 

29,800 
130,900 

17,800 

4,900 
23,400 

21,800 

22,772,806 

5,318,660 

25,800 
605,200 
376,300 
226,100 

2,459,800 

1,391,400 

202,400 
33,500 

2,163,566 

3,642,260 

3,329,006 

1,476,100 
35,400 
353,600 

1,463,900 

4,875 

2,363 

11 
379 
26 
9 

1,460 

331 

97 

625 

169 

428 

102 
18 
66 
239 

3 

1,638,360 

26,600 
31,900 

900 

662,200 
316,600 
(x) 
107,700 

ix) 
43,100 

- 430,600 

28,660 

142,266,860 

36,667,660 

79,600 
1,966,400 
863,000 
83,600 

13,466,100 

17,699,200 

1,460,100 

8,982,760 

21,835,880 

25,643,666 

18,686,300 
371,300 

1,163,900 
5,411,900 

10,200 

478,600 

9,600 
13,800 

369,400 
31,900 
9,200 
18,300 

4,700 
900 

30,300 

6,706 

56,681,960 

14,636,166 

3,400 
168,900 
696,100 
4,600 

6,281,300 

8,195,600 

397,200 

3,733,700 

5,771,666 

12,786,166 

11,270,800 
47,200 
405,700 

1,061,700 

700 

29-2 

35-8 
43-3 

54-3 
10-1 

(x) 
17-0 

(x) 
2-1 
28-2 

22-7 

36-2 

41-1 

4-3 
8-1 
69-0 
6-6 

39-2 

46-3 

27-2 

374 

26-4 

49-8 

60-3 
12-7 

• 34-9 
19-6 

6-9 

26,960 

13,100 

13,800 

400 

14,821,100 

101,300 

2,829,760 

7,884,860 

7,779,200 
16,800 
36,100 
72,700 

285,500 

4,300 
40,600 
7,900 

158,400 
63,600 
2,400 
10,900 

600 
200 

16,600 

3,866 

12,354,460 n 

2,136,700 g 

1,300 g 

99,200 Q 
10,700 2 

1,031,000 Q 

926,600 ^ 

67,900 ^ 

0 
M 

l',617,160 W 

w 
1,808,600 ^ 

1,880,460 "^ 

1,460,400 % 
16,000 ^ 

135,100 
279,200 

700 

(0 Included in credit sales. 
C) Inclus dans les ventes k crddit. ig 



Table 12.—Credit Sales, Instalment Sales and Accounts Outstanding, by Kinds of Business, for Canada and the Provinces, 1941—Con. 
Tableau liS.—Ventes h credit, ventes k temperament et comptes en souffrance, par genres de commerce, pour le Canada et les provinces, IMl—suite 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totals 
Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoUer des opdrations individueUes, mais ces chi£fres sont inclus dans les totaux 

CO 
00 

O 
W 

z 
tn 
a 
m 
O. 
w 
n 

Kind of business 

Genre de commerce 

All stores 

Tous magasins 

Nimiber 
of stores 

Nombre 
dema-

Salcs 

Ventes 

Stores not reporting 
proportion of cash 
and credit sales 

Magasins ne ddclarant 
pas de proportion de 
ventes au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma
gasins 

Sales 

Ventes 

Stores reporting aU cash or proportion 
of cash and credit sales 

Magasins ddclarant des ventes au comptant 
seulement ou les proportions au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma
gasins 

Sales 

Ventes 

Creditsales 

Ventes k crddit 

Amount 

Montant 

Per cent 

Pour-cent 

Instal
ment sales 
reported (1) 

Ventes & 
tempdra

ment 
ddclardes (>) 

Customers* 
accounts 

outstanding 
Dec.31,1941 

Comptes 
en 

souffrances 
31ddc. 1941 

NOVA SCOTIA-Con.—NOUVELLE-fiCOSSE-fin 

Apparel group—Groupe du t£tcment 

Men's and boys' clothing and furnishings stores—Vdtement et lin
gerie (hommes et garcons) 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasina de chaussures 

Building materials group—Groupe des matdriaux de construc
tion 

Hardware stores—QuincaiUeries _. 
Lumber and building material dealers—Marchands de bois d'ceuvre 

et matdriaux de construction ._ 
Other building materials—Autres matdriaux de construction 

Furniture—household—radio group — Groupe des meubles, 
articles de menage et radio 

Furniture stores—Magasins de meubles .̂  
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio ." ; . . 
Other home furnishings and appUance stores—Autres magasins 

d'appareils et fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias 
et saUes k manger 

488 

165 
98 

164 
71 

166 

86 

121 

46 

62 

13 

437 

197 

13,821,666 

4,993,600 
4,126,600 

2,645,000 
2,056,900 

7,266,166 

2,693,300 

3,766,100 
800,700 

3,886,200 

2,572,900 

1,264,900 

47,400 

4,818,160 

2,942,900 

118 

233 

101 

2,574,100 

1,387,600 
301,600 

389,300 
495,600 

1,160,500 

414,400 

577,000 
159,100 

376,666 

. 51,900 

317,200 

6,900 

1,614,400 

836,500 

370 

117 
84 

111 
58 

105 

60 

94 

40 

44 

10 

264 

11,246,866 

3,606,000 
3,824,900 

2,265,700 
1,560,300 

6,169,666 

2,278,900 

3,189,100 
641,600 

3,569 266 

2,621,000 

947,700 

40,500 

3,304,700 

2,107,400 

2,208,666 

637,600 
893,300 

557,600 
120,200 

4,026,766 

1,266,100 

2,394,400 
371,200 

2,332,200 

1,651,100 

680,200 

900 

19 6 

17-7 
23-4 

24-7 
7-7 

66-8 

55-1 

75-1 
57-9 

66-5 

65-6 

71-8 

2-2 

1,282,666 

375,700 
693,300 

323,000 

421,500 

89,900 

223,600 
108,100 

1,751,366 

1,287,900 

463,400 

1,170,566 

387,700 
460,300 

270,900 
61,600 

1,082,700 

409,300 

646,400 
127,000 

1,182,300 

683,800 

493,000 

600 



Eating places with other merchandise—SaUes k manger et autres 
marchandises 

Refreshment booths and stands—Pavilions et kiosques de rafral
chissements 

Other retali stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments aratoires.. 
Farmers' supplies—Foumiture pour fermiera 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, mar

chands de glace 
Drugstores—Pharmacies 
Florists—Fleuristes -. 
JeweUery storea—Bijouteries 
Ofiice, store and school furniture, equipment and supplies—Mar

chands de fournitures et outUl^e de bureau, magasin et dcole. 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Liquor stores—Magasins de Uqueurs 
MisceUaneous kinds of business—Divers genres de commerce 

Second-hand group—Groupe de la marchandise de seconde 
main 

NEW BEUNSWICK—NOUVEAU-BEUNSWICK 

Total, all stores—Total, tous magasins 

Food group—Groupe de I'aUmentation 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sana comptoir de 

•viandes fraiches) 
Combination stores (groceries and meats)-—Epiceries et boucheries 

combindes , 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) 
Other food stores—Autres magasins de denrdes alimentaires 

Country general stores—Magasins generaui de campagne.... 

General merchandise group—Groupe des marchandises gdnd
rales 

Automotive group—Groupe de I'automobUe 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Accessory, tire and battery shops—Accessories, pneus et batteries. 
Garages—Garages 
Filling stations—Postes d'essence -

148 

766 

36 
41 

'34 

114 
155 
22 

14 
125 
44 

116 

51 

4,888 

2,321 

.26 
363 
29 
11 

1,662 

257 

71 
2 

686 

154 

628 

78 
12 
76 

364 

1,795,300 

180,000 

27,257,666 

129,500 
1,116,600 
629,800 

4,624,400 
4,336,800 
233,400 

1,878,200 

989,500 
1,137,500 
11,449,200 

932,100 

368,960 

101,843,100 

22,318,800 

178,300 
1,376,700 
533,700 
Cx) 

9,947,400 

9,303,400 

732,500 
Cx) 

16,742,860 

20,137,200 

16,662,166 

9,904,400 
281.600 

63 

69 

264 

20 
16 
7 

38 
15 
7 
13 

7 
23 

68 

26 

1,649 

719 

7 
137 
17 
1 

467 

52 

38 

174 

49 

162 

13 
4 

1,023,900 
4,792,300 I 

23 
122 

631,700 

147,200 

2,413,300 

68,600 
495,800 
100,400 

354,400 
369,600 
Cx) 
146,600 

Cx) 
203,200 

222,300 

181,400 

15,240,766 

4,123,160 

20,500 
365,000 
252,600 
1,000 

1,973,800 

1,284,800 

225,400 

1,864,666 

1,888,166 

2,368,600 

1,451,000 
55,200 
201,500 

1,201,300 

85 

23 

562 

16 
26 
27 

76 
140 
16 
63 

7 
102 
44 
68 

25 

3,438 

1,662 

19 
226 
12 
10 

1,095 

205 

33 

422 

105 

367 

65 
8 
52 

242 

1,163,600 

33,700 

24,843,766 

70,900 
620,800 
429,400 

4,170,000 
3,967,300 
Cx) 

1,731,600 

Cx) 
934,300 

11,449,200 
709,800 

177,506 

86,602,400 

18,195,766 

167,800 
1,011,700 
281,100 
Cx) 

7,973,600 

8,018,600 

607,100 
Cx) 

8,778,260 

18,248,106 

13,683,166 

8,453,400 
226,300 
822,400 

3,591,000 

4,588,466 

34,700 
318,800 

. 84,900 

2,435,400 
580,300 
78,400 

670,000 

306,000 
69,600 

111,300 

15,160 

25,665,000 

6,751,606 

1,600 
73,700 
169,300 
27,000 

3,009,600 

3,277,100 

190,600 
2,800 

3,282,508 

2,831,800 

5,797,666 

4,706,900 
93,900 
352,200 
644,600 

18-6 

48-9 
51-4 
19-8 

68-4 
14-6 

(x) 
32-9 

Cx) 
7-4 

15-7 

8-5 

29 6 

37-1 

1-0 
7-3 
60-2 

Cx) 

37-7 

40-9 

37-6 
Cx) 

37-4 

15 5 

44-3 

65-7 
41-5 
42-8 
18-0 

616,666 

13,000 

• 315 

386,100 

67,900 

22,000 

10,006 

7,266,400 

134,666 

1,222,966 

3,733,666 

3,685,900 
21,600 
116,100 
9,400 

1,666,760 

21,800 
98,800 
22,100 

749,400 
176,000 
21,000 

201,800 

213,100 
7,600 

54,100 

10,400 

7,897,566 

1,219,500 

. 300 
15,600 
62,800 
Cx) 

601,300 

610,600 

35,000 
Cx) 

1,657,966 

1,145,566 

1,634,566 

764,600 
16,800 
89,600 

163,500 

01 
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(') Included in credit sales. 
(>) Inclus dans les ventes k crddit. CO 



Table 12.—Credit Sales, Instalment Sales and Accounts Outstanding, by Kinds of Business, for Canada and tlie Provinces, 1941—Con. 
Tableau 13.—Ventes i cr£dit, ventes k temperament et comptes en souffrance, par genres de commerce, pour le Canada et les provinces, 1941—suite 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totals 
Un (x) indique que les chiffrea ne sont pas donnfe afin de ne pas ddvoUer des opdrations individueUes, mais ces chiffres sont inclus dans les totaux 

Kind of business 

Genre de commerce 

AU stores 

Tous magasins 

Number 
of stores 

Nombre 
de ma-

Sales 

Ventes 

Stores not reporting 
proportion of cash 
and credit sales 

Magasins ne ddclarant 
pas de proportion de 
ventes au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma
gasins 

Sales 

Ventes 

Stores reporting all cash or proportion 
of cash and credit sales 

Magasins ddclarant dee ventes au comptant 
seulement ou les proportions au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma-

Sales 

Ventes 

Credit sales 

Ventes k crddit 

Amount 

Montant 

Per cent 

Pour-cent 

Instal
ment sales 
reportedC) 

Ventes k 
tempdra

ment 
ddclardes ('} 

Customers' 
accounts 

outstanding 
Dec.31,1941 

Comptes 
en 

souffrances 
31 ddc. 1941 

NEW BBUNSWICK-Con.—NOUVEAU-BBUNSWICK-fin 

Apparel gronp—Groupe du vStement 

Men's and boys' clothing and furnishings atores—Vdtement et Un
gerie (hommes et garcons) _ 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

Shoe stores—Magasins de chaussures 

Building materials group—Groupe des materiaui de construc
tion 

Hardware stores—QuincaiUeries — 
Lumber and buUding material dealers—Marchands de bois d'oeuvre 

et matdriaux de construction 
Other building materials—Autres matdriaux de construction 

Furniture—household—radio group -
articles de menage et radio 

- Groupe des meubles. 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio. ._.. 
Other home furnishings and appUance stores—Autres magasins 

d'appareils et fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias 
et saUes k manger 

328 

131 
40 

78 

36 

33 

9 

284 

166 

8,062,966 

1,716,900 
2,828,600 

2,270,300 
1,187,200 

2,666,860 

1,853,400 

473,500 
333,900 

2,566,466 

1,722,300 

778,700 

69.400 

2,525,666 

1,806,100 

14 

2 

138 

1,363,360 

314,100 
604,300 

400,700 
144,200 

488,600 

314,400 

Cx) 
Cx) 

128,800 

62,600 

76,800 

1,500 

818,000 

542,600 

242 

62 
• 60 

34 

62 

39 

4 
19 

64 

30 

27 

7 

145 

83 

6,638,606 

1,402,800 
2,324,200 

1,869,600 
1,043,000 

2,162,260 

1,639,000 

Cx) 
Cx) 

2,430,606 

1,669,800 

702,900 

57,900 

1,707,666 

1,263,600 

1,493,060 

336,600 
660,600 

472,800 
130,000 

1,127,560 

676,400 

367,700 
93,400 

1,688,200 

1,145,000 

435,200 

8,000 

22-6 

24-2 
23-7 

25-3 
12-6 

62-1 

44-0 

^'l Cx) 

65-3 

68-6 

61-9 

13-8 

632,860 

64,700 
346,700 

121,600 

262,966 

233,700 

19,200 

868,160 

446,700 

621,200 

200 

604,880 

131,900 
212,300 

221,600 
39,100 

422,300 

303,200 

67,900 
61,200 

860,860 

672,600 

371,600 

6,600 



EatingTplaces with other'merchandise—SaUes k manger et autres 
marchandises 

25 Refreshment booths and stands—Pavilions et kiosques de rafral-
ji. chissements 

o 
'f' other retaU stores—Autres magasins de ddtaU 
^ Farm implement dealers—Marchands d'instruinents aratoires 

Fiirmers* suppUes—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards Cice dealers)—Cours k charbon et bois, mar

chands de glace 
Drug stores—Pharmacies 
Florists^Fleuristes 
JeweUery stores—Bijouteries 
Ofiice, store and school furniture, equipment and suppUes—-Mar

chands de fournitures et outillage de bureau, magasin et dcole.. 
Tobacco stores and stands—Magasins et comptoirs de tabac: 

f Liquor stores—Magasins de Uqueurs 
Miscellaneous kinds of business-rDivers genres de commerce 

Second-hand group—Groupe de la marchandise de seconde 
main 

QUEBEC—QU£BEC 

Total, aU stores—Total, tous magasins 

Food group—Groupe de I'aUmentation 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruits and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes ' 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) 
Other food stores—Autres magasins de denrdes alimentaires 

Country general stores—Magasins gdneraui de campagne.. 

General merchandise group — Groupe des marchandises 
generales 

Department stores and mail order houses or offices—Magasins k 
rayons et maisons ou bureaux de vente par correspondance 

General merchandise and dry goods stores—Magasins de marchan
dise gdndrales et sdches 

Variety stores—Bazars 

(0 Included in credit sales. 
C) Inclus dans les ventes k crddit. 

76 

63 

658 

26 
32 
18 

94 
111 
10 
42 

42 

39,712 

17,969 

419 
5,730 

472 
348 

7,389 

1,962 

1,669 
80 

2,843 

1,568 

34 
1,165 

369 

630,600 

88,900 

16,733,500 

531,000 
666,400 
203,600 

2,653,600 
3,487,300 

146,000 
806,300 

292,200 
650,400 

6,436,700 
1,061,100 

159,000 

818,671,166 

246,481,966 

3,794,000 
30,278,700 
9,580,000 
5,360,600 

83,872,100 

79,916,600 

26,720,900 
969,000 

48,230,666 

164,145,966 

68,540,700 

22,922,300 
22,682,900 

31 

36 

150 

16 
8 
6 

34 
10 

11 

4 
19 

44 

20 

14,642 

6,698 

161 
2,644 
273 
111 

2,106 

371 

497 
36 

885 

580 

13 

484 
83 

238,400 

37,100 

1,516,266 

62,000 
50,700 
17,700 

650,000 
140,700 

124,300 

143,000 
108,200 

319,600 

36,006 

155,605,166 

48,467,666 

993,600 
11,181,400 
3,926,100 
996,300 

16,281,300 

10,236,400 

4,631,600 
221,000 

13,361,366 

16,371,260 

409,300 

6,556,100 
3,406,800 

46 

17 

408 

11 
24 
13 

60 
101 
10 
31 

4 
63 
36 
55 

22 

25,670 

11,876 

268 
3,186 

199 
237 

5,283 

1,691 

1,072 
44 

1,858 

978 

21 

671 
286 

392,200 

61,800 

15,217,366 

469,000 
615,700 
186,800 

2,003,600 
3,346,600 

146,000 
681,000 

149,200 
442,200 

6,436,700 
741,500 

129,066 

663,666,666 

192,014,300 

2,800,500 
19,097,300 
5,663,900 
4,354,300 

67,690,800 

69,680,200 

22,089,300 
748,000 

35,929,300 

83,774,708 

58,131,400 
16,366,200 
19,277,100 

-

2,766,060 

226,600 
271,600 
49,400 

1,323,100 
384,100 
66,700 
163,300 

111,000 
21,200 

160,200 

26,866 

186,826,666 

46,838,766 

466,400 
2,124,900 
1,000,600 
375,700 

17,774,700 

19,288,900 

6,777,700 
30,900 

11,488,506 

23,886,366 

19,512,700 

4,281,200 
92,400 

-

18-2 

48-3 
44-1 
26-6 

66-0 
11-6 
46-0 
24-0 

74-4 
4-8 

20-3 

20-8 

28-2 

24-4 

16-7 
11-1 
17-7 
.8-6 

26-3 

27-7 

26-2 
4-1 

32-0 

25-5 

33-6 

26-2 
0-6 

388,000 

214,900 
3,600 
9,000 

8,400 

111,200 

10,900 

30,000 

24,606 

65,658,260 

1,660,206 

8,814,666 

7,853,600 

1,040,900 
20,200 

857,460 

72,800 
104,000 
7,000 

407,400 
116,400 
19,600 
77,700 

72,400 
11,400 

69,800 

4,700 

61,866,266 

982,100 
54,100 

6,831,806 

tn 

Z 
CO 

O 
O 

8,355,960 

131,300 
370,200 
337,000 
62,600 

3,333,600 

3,085,000 

n 

u 
tn 

a 
8,098,360 S 

6,915,300 

2,148,500 
34,600 
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Tableau 
Table 13.-Credit Sales, Instalment Sales and Accounts Outstanding, by Kinds of Business, for Canada and the Provinces, 1941--Con. 
eau 13.-Ventes a crtdit, ventes a temp6rament et comptes en souffrance, par genres de commerce, pour le Canada et les provinces, 1941-suite 

An (x) indicates that figures are withheld to avoid'disclosing individual operations, but these are included in the totals ; 
Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoUer des opdrations IndividueUes,.mais ces chiffres sont mclus:dans les totaux 

Kind of business 

Genre de commerce 

QUEBEC-Con.—QUfiBEC-fin 

Automotive group—Groupe de I'automobUe— 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries 
Garages—Garages 
FiUing stations—Postes d'essence • — •-. 
Other automotive establishments—Autres dtablissements de vdhi

cules-moteur 

Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lin
gerie (hommes et gargons) 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmea et 

accessoires -• 
Shoe stores—Magasins de chaussures 
BuUding materials group—Groupe des materiaui de cons

truction 

Hardware stores—QuincaiUeries 
Lumber and buUding material dealers—Marchands de bois d ceuvre 

et matdriaux de construction • 
Other building materials—Autres matdriaux de construction 

Furniture—household—radio group -
articles de mdnage et radio. 

- Groupe des meubles. 

Furniture stores—Magasins de meubles. 

All stores 

Tous magasins 

Number 
of stores 

Nombre 
de ma
gasins 

2,986 

381 
114 
724 

1,757 

10 

4,164 

910 
786 

1,954 
514 

1,066 

658 

155 
287 

828 

427 

Sales 

Ventes 

113,669,260 

69,075,900 
2,513,600 

11,000,100 
29,785,000 

694,600 

85,743,806 

20,174,500 
26,256,300 

27,851,200 
12,462,800 

32,844,866 

16,669,600 

11,024,900 
4,250,300 

34,346,466 

21,333,600 

Stores not reporting 
proportion of cash 
and credit sales 

Magasins ne ddclarant 
pas de proportion de 
ventes au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma-

1,268 

99 
33 

379 
755 

2 

1,438 

302 
228 

760 
148 

362 

161 

61 
140 

262 

100 

Sales 

Ventes 

19,614,666 

6,060,600 
343,500 

4,497,300 
8,716,400 

6,700 

16,325,566 

3,840,200 
4,923,100 

5,678,600 
1,883,600 

5,961,266 

3,088,800 

1,644,300 
1,228,100 

4,359,800 

1.819.400 

Stores reporting all cash or proportion 
of cash and credit sales 

Magasins ddclarant des ventes au comptant 
seulement ou les proportions au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma
gasins 

1,718 

282 
81 

346 
1,002 

2,726 

658 

1,194 
. 366 

638 

397 

94 
147 

666 

327 

Ventes 

83,454,700 

63,026,300 
2,170,100 
6,502,800 

21,008,600 

687,900 

68,418,366 

16,334,300 
20,332,200 

22,172,600 
10,679,200 

26,883,666 

13,580,800 

10,2*80,600 
3,022,200 

29,986,566 

19,514,200 

Credit sales 

Ventes k crddit 

Amount 

Montant 

38,634,866 

31,881,200 
744,200 

2,282,400 
3,607,200 

119,800 

11,821,106 

3,105,400 
6,248,500 

3,340,600 
226,600 

15,188,300 

6,069,200 

7,561,300 
1,557,800 

18,714,700 

13,372,100 

Per cent 

Pour-cent 

41 3 

60-6 
34-3 
36-1 
17-1 

17-4 

17-2 

19-0 
25-8 

15-1 
2-1 

66-5 

44-7 

73-5 
51-5 

65 7 

68-6 

Instal
ment sales 
reported (1) 

Ventes k 
tempdra

ment 
ddclardes (̂ ) 

"Customers' 
accounts 

outstanding 
Deo. 31,1941 

Comptes 
en 

souffrances 
31 ddc. 1941 

23,222,666 

22,294,800 
196,300 
363,600 
255,700 

112,200 

6,891,660 

1,433,900 
3,107,000 

2,350,700 

1,546,966 

897,600 

281,300 
368,100 

18,006,166 

11,851,300 

5,146,860 

3,095,000 
226,900 
977,100 
776,300 

71,600 

6,691,500 

1,279,600 
2,720,100 

1,884,700 
207,100 

4,832,466 

2,303,200 

2,028,200 
601,000 

16,621,166 

10,169,000 
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Household appliance or radio dealera—Marchands d'appareils de 
manage ou de radio 

^ Other home furnishings and appliance stores—Autres magasins 
^ d'appareils et fournitures de maison 

T Restaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et 
ealles k manger 

Eating places with other merchandise—:Salles k manger et autres 
marchandises 

Refreshment booths and stands—Pavilions et kiosques de rafral
chissements 

Other retaU stores—Autres magasins de ddtaO 

Farm implement dealers—Marchands d'instruments aratoires 
Farmers' supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, mar

chands de glace 
Drug stores—Pharmacies '.'.'.'.'.'. 
Florists—Fleuristes '.'..'... 
Jewellery stores—Bijouteries '.'.'..... 
Office, store and school furniture, equipment and supplies—Mar-

chands de fournitures et outillage de bureau, magasin et dcole. 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Liquor stores—Magasins de liqueurs 
Miscellaneous kinds of business—Divers genres de commerce 

Second-hand group—Groupe dc la marchandise de seconde 
main 

ONTABIO 

Total, aU stores—Total, tous magasins.. 

Food group—Groupe de ralimentation 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat marketa (including sea foods)—Boucheries (comprenant 

poisson) 
Other food stores—Autres magasins de denrdes alimentaires!.. 

383 

118 

1,677 

779 

645 

263 

6,183 

381 
358 
124 

1,042 
726 
130 
524 

69 
1,359 

509 
961 

304 

47,055 

14,018 

293 
2,654 

563 
716 

6,714 

2,484 

1,618 
177 

10,343,000 

2,669,800 

28,542,100 

19,750,800 

7,868,500 

932,800 

127,833,800 

1,970,100 
8,362,600 
1,654,400 

.23,151,500 
18,067,200 

1,608,800 
9,320,200 

6,461,600 
12,789,600 
33,612,600 
10,935,300 

2,272,500 

1,406,876,766 

314,628,700 

3,609,900 
17,201,800 
16,259,700 
11,992,100 

88,611,500 

142,040,400 

32,624,400 
2,379,900 

112 

50 

790 

314 

276 

201 

2,136 

257 
168 
56 

447 
107 
53 

186 

41 
323 

69 
429 

123 

10,628 

2,462 

61 
648 
145 
132 

886 

297 

243 
60 

1,871,700 

668,800 

8,866,866 

6,259,900 

2,840,900 

760,000 

27,727,160 

1,156,900 
2,906,000-

755,100 

7,398,900 
1,662,700 

660,700 
1,808,900 

3,890,400 
2,194,600 
1,418,800 
3,985,100 

656,660 

161,514,366 

24,685,766 

350,600 
2,766,200 
2,038,000 
1,107,500 

8,302,600 

6,369,600 

2,814,900 
346,400 

271 

68 

887 

465 

370 

52 

. 4,048 

124 
190 
69 

595 
619 

77 
338 

28 
1,036 

440 
632 

181 

36,426 

11,657 

232 
1,906 

418 
684 

"4,828 

2,187 

1,275 
127 

8,471,300 

2,001,000 

18,681,366 

14,490,900 

5,017,600 

172,800 

106,266,806 

814,200 
5,456,600 

899,300 

15,752,600 
16,414,600 
1,048,100 
7,511,300 

2,571,200 
10,595,000 
32,193,800 
6,950,200 

1,716,566 

1,245,462,466 

280,543,606 

3,169,300 
14,445,600 
14,221,700 
10,884,600 

80,308,900 

135,679,900 

29,809,600 
2,033,500 

5,807,800 

634,800 

18,883,800 

366,900 
2,293,900 

278,000 

7,739,900 
942,600 
394,300 

2,760,600 

1,844,100 
652,800 
110,200 

1,510,600 

269,366 

334,887,360 

64,867,160 

223,600 
821,300 

5,313,500 
1,333,600 

22,032,600 

28,712,100 

6,198,000 
172,500 

68-6 

26-7 

18-8 

45-1 
42-0 
30-9 

49-1 
6-7 

37-6 
36-6 

71-7 
6-2 
0-3 

21-7 

15 7 

26-7 

22-3 

7-1 
5-7 

37-4 
12-3 

27-4 

21-2 

20-8 
8-5 

C) Included in credit sales. 
C) Inclus dans les ventes k credit. 

5,918,800 

236,000 

4,820,800 

259,700 
412,500 

23,400 

2,248,300 
6,100 

1,325,700 

262,700 

282,400 

55,400 

138,584,660 

-

-

-
- • 

-

6,613,800 

238,300 

7i261,666 

143,700 
751,700 
193,200 

2,834,900 
288,700 
91,500 

1,092,100 

1,061,300 
146,800 
53,600 

604,100 

66,700 

88,961,300 

8,741,300 

39,200 
126,300 
820,600 
147,200 

3,146,600 

3,478,300 

914,500 
68,600 
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Table 12.—Credit 
Tableau 12.—Ventes a 

Sales. Instalment Sales and Accounts Outstanding, by Kinds of Business, for Canada and the Provinces, 1941--Con. 
credit, ventes k temperament et comptes en souffrance, par genres de commerce, pour le Canada et les provinces, 1941—suite 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totals 
Un (i) indique que les chiffres ne sont pas donnds afin de ne pas ddvoUer des opdrations individuelles, mais ces chiffrea sont mclus dana les totaux 

Kind of business 

Genre de commerce 

ONTABIO-Con.-fin 

Country general stores—Magasins gdn£raiu de campagne.. 

General merchandise group—Groupe des marchandises gdnd
rales 

Department stores and maU order houses or offices—Magasms k 
rayons et maisons ou bureaux de vente par correspondance 

General merchandise and dry goods stores—Magasins de marchan
dises gdndrales et sdches 

Variety stores—Bazars ; -

Automotive group—Groupe de I'automobUe 

Motor vehicle dealers—Marchands de vdhicules-moteur - - -. 
Accessory, tire and battery shops—Accessoires, pneus et batteries. 
Garages—Garages *. 
Filling stations—Postes d'essence • - - - - - -.-
Other automotive establishments—Autres dtablissements de vdhi

cules-moteur 

Apparel group—Groupe du vdtement 

Men's and boys' clothing and furnishings stores—Vdtement et lin
gerie (hommes et garcons) _-

Family clothing stores—Vdtements pour toute la famiUe 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures 

All stores -

Tous naagasins 

Number 
of stores 

Nombre 
de ma-

2,360 

1,252 

247 

523 
482 

7,U8 

1,072 
349 

1,025 
4,627 

46 

5,068 

1,478 
651 

2,151 
788 

Sales 

Ventes 

44,274,606 

266,633,366 

151,608,300 

17,450,200 
37,674,800 

266,443,706 

158,637,600 
9,330,400 
17,103,200 
80,128,900 

1,243,600 

125,663,360 

36,994,900 
25,277,800 

42,939,600 
20,451,000 

Stores not reporting 
proportion of cash 
and credit sales 

Magasins ne ddclarant 
pas de proportion de 
ventes au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma
gasins 

498 

346 

193 

124 
29 

1,845 

187 
80 

265 
1,294 

19 

865 

318 
108 

420 
119 

Sales 

Ventes 

8,366,566 

16,325,460 

12,772,800 

2,904,800 
647,800 

31,185,500 

11,864,000 
1,153,800 
2,931,900 
14,818,600 

417,200 

13,149,660 

4,122,100 
2,764,100 

4,456,900 
1,816,500 

Stores reporting all cash or proportion 
of cash and credit sales 

Magasins ddclarant des ventes au comptant 
seulement ou les proportions au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ina-
gasins 

1,852 

806 

64 

399 
463 

5,274 

885 
269 
760 

3,333 

27 

4,103 

1,160 
643 

1,731 

Sales 

Vent«s 

35,968,166 

180,267,886 

138,735,500 

14,645,400 
36,927,000 

235,258,200 

146,773,600 
8,176,600 

14,171,300 
65,310,300 

826,400 

112,513,700 

32,872,800 
22,623,700 

38,482,700 
18,634,500 

Credit sales 

Ventes k crddit 

Amount 

Montant 

8,435,266 

37,215,466 

33,452,000 

3,694,700 
68,700 

91,466,466 

74,660,800 
3,288,400 
4,088,900 
8,910,100 

512,200 

18,276,868 

6,343,900 
6,228,600 

7,998,100 
708,300 

Per cent 

Pour-cent 

26-2 

19-6 

24-1 

25-4 
0-2 

38-8 

60-9 
40-2 
28-9 
13-6 

62-0 

17-1 

16-3 
23-2 

20-8 
3-8 

Instal
ment sales 
reported (0 

Ventes k 
tempdra

ment 
ddclardes(^) 

Customers* 
accounts 

outstanding 
Dec.31,1941 

Comptes 
en 

souffrances 
31 ddc. 1941 

446,460 

20,361,666 

19,595,200 

695,800 
10,600 

60,567,706 

57,262,200 
768,700 

1,376,300 
941,000 

239,600 

8,667,200 

1,887,800 
2,628,900 

6,160,600 

3,577,600 

14,396,000 

13,354,300 

993,500 
42,200 

10,662,500 

6,642,800 
716,700 

1,247,100 
1,774,600 

172,300 

7,848,800 

1,788,600 
2,114,400 

2.645,600 
1,300,200 



Building materials group—Groupe des matdriaux de construc
tion.-. 

. Hardware stores-^uincailleries 
Lumber and building material dealers — Marchands de bois d'oeuvre 

et matdriaux de construction 
Other bmlding materials—Autres matdriaux de construction 

Furniture—household—radio group—Groupe des meubles, 
articles de mdnage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 
Other home furnishings and appliance stores—Autres magasins 

d'appareils et fournitures de maison .-r 

Bestaurant group^Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias et 
saUes k manger 

Eating places with other merchandise—Salles k manger et autres 
marchandises 

Refreshment booths and stands—PaviUons et kiosques de rafrat
chissements 

Other retail stores—Autres magasins de ddtail 

Farm implement dealers—Marchands d'instruments aratoires... .1 
Farmers' supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, mar

chands de glace 
Drug stores—Piiarmacies 
Florists—Fleuristes .̂ . 
JeweUery stores—Bijouteries'! 
Office, store and school furniture, equipment and suppUes—Mar

chands de fournitures et outillage de bureau, magasin et dcole.. 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Liquor stores—Magasins de Uqueurs 
MisceUaneous kinds of business—Divers genres de commerce 

Second-hand group—Groupe de la marchandise de seconde 
main 

MANITOBA 

Total, ail stores—Total, tous magasins 

Food grouii—Groupe de I'alimentation 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries .*. 
Dairy products dealers—Marchands de produits laitiers-. ...., 

(1) Included In credit sales. 
(1) Indus dans les ventes k crddit. 

2,026 

1,117 

388 
621 

1,515 

646 

716 

254 

3,663 

1,785 

1,264 

614 

8,382 

647 
603 
214 

1,278 
1,720 

356 
628 

132 
1,909 

316 
1,560 

681 

7,219 

2,248 

31 
459 
27 

78,620,460 

27,223,600 

32,610,600 
10,186,200 

52,836,166 

27,088,600 

21,822,700 

3,924,900 

64,372,500 

36,480,500 

15,127,400 

2,764,600 

267,846,366 

7,835,400 
19,723,200 
4,269,600 

55,732,700 
49,208,600 
4,240,400 
17,018,600 

13,491,400 
21,204,400 
55,734,600 
19,387,500 

4,357,806 

210,833,400 

33,804,200 

193,200 
3,412,900 
606,600 

448 

215 

84 
149 

318 

96 

144 

79 

1,448 

640 

493 

316 

2,079 

240 
204 
54 

326 
109 
94 
106 

- 66 
407 

- 2 
471 

218 

1,826 

423 

8 
118 
7 

16,651,800 

3,829,900 

6,171,800 
1,650,200 

4,567,666 

1,686,900 

1,956,700 

963,400 

13,848,500 

7,620,900 

4,767,000 

1,460,600 

38,325,100 

2,016,600 
4,319,600 
802,000 

9,693,300 
2,401,100 
961,800 

1,382,700 

7,784,900 
3,071,700 
223,300 

6,779,100 

1,136,160 

22,636,606 

3,105,300 

38,100 
666,400 
31,600 

/ 
1,578 

902 

304 
372 

1,196 

449 

572 

175 

2,214 

1,145 

771 

298 

7,283 

407 
399 
160 

952 
1,611 
262 
622 

66 
1,502 
313 

1,089 

463 

6,393 

1,825 

23 
341 
20 

68,368,660 

23,393,700 

27,438,800 
8,636,000 

48,329,166 

26,501,600 

19,866,000 

2,961,600 

40,524,600 

28,869,600 

10,360,400 

1,304,000 

229,521,200 

6,819,800 
16,403,600 
3,467,600 

46,139,400 
46,807,400 
3,288,600 

16,635,900 

5,706,600 
18,132,700 
65,511,300 
13,608,400 

3,227,700 

188,802,866 

30,688,960 

156,100 
2,747,500 

474,900 

32,103,100 

8,085,100 

19,566,700 
4,451,300 

32,161,166 

18,032,200 

13,362,600 

766,300 

47,967,860 

2,428,400 
4,463,800 
790,800 

20,866,200 
3,695,400 
1,063,400 
6,199,500 

4,419,100 
626,300 
62,900 

3,372,000 

466,306 

46,768,760 

7,683,760 

14,600 
224,400 
197,000 

54-1 

34-6 

71-3 
62-1 

66-6 

70-7 

67-3 

26-9 

20-8 

41-7 
29-0 
22-8 

45-2 
7-9 
32-3 
39-6 

77-4 
3-5 
0-1 
24-8 

14-3 

24-7 

23-1 

9-4 
8-2 
41-6 

6,339,660 

1,429,800 

1,368,300 
3,561,500 

28,464,360 

16,869,300 

121148,600 

396,600 

12,681,860 

2,274,800 
407,800 
361,300 

3,531,100 
1,700 

4,453,200 

620,300 

1,050,800 

277,860 

17,336,600 

11,463,600 

2,986,100 

6,896,300 
1,680,600 

16,531,300 

7,129,100 

8,091,300 

310,900 

16,669,360 

666,600 
1,794,600 

687,200 

6,629,900 
833,500 
286,000 

2,073,600 

2,608,600 
100,200 
44,900 

1,144,300 

187,500 

14,136,300 

1,020,160 

1,800 
33,300 
21,300 
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Table 13.—Credit Sales, Instalment Sales and Accounts Outstanding, by Kinds of Business, for Canada and the Provinces, 1941—Con. 
Tableau 1!J,—Ventes h crtdlt, ventes a temperament et comptes en souffrance, par genres de commerce, pour le Canada et les provinces, 1941—suite 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totals 
Un (x) indique que les chiffres ne sont pas donnas afin de ne pas ddvoiler des operations.individuelles, mais ces chiffres sont inclus dans les totaux 

Kind of business 

Genre de commerce 

- . . 

MANITOBA-Con.—fin 

Food group-con.—Groupe de I'allmentatlon-fin 

Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

Combination stores (groceries and meats)—Epiceries et boucheries 

Meat markets (including sea foods)—Boucheries (comprenant 

Other food stores—Autres magasins de denrdes alimentaires 

Country general stores—Magasins generaui de campagne 

General merchandise groui)—Groupe des marchandises gen£-

Accessory, tire and battery shops—Accessoires, pneus et batteries. 

Other automotive establishments—Autres dtablissements de v^hi-

Men's and boys' clothing and furnishings stores—Vdtement et lin-

AU stores 

Tous magasins 

Number 
of stores 

Nombre 
de ma^ 
gasins 

44 

1,095 

368 

210 
14 

1,660 

111 

1,062 

206 
27 

195 
633 

2 

457 

147 

Sales 

Ventes 

% 

780,000 

11,611,600 

14,534,600 

2,656,700 
108,700 

16,987,866 

61,268,660 

30,638,960 

18,924,300 
1,040,100 
2,730,400 
7,917,400 

27,700 

11,224,566 

2,893,500 

Stores not reporting 
proportion of cash 
and credit sales 

Magasins ne declarant 
pas de proportion de 
ventes au comptant -

ou & credit 

Number 
of stores 

Nombre 
de ma
gasins 

7 

194 

37 

46 
6 

226 

22 

366 

68 
6 

68 
234 

/-

126 

52 

Sales, 

Ventes 

( 

101,600 

1,435,200 

507,200. 

307,400' 
18,800 

3,645,666 

519,266 

4,281,160 

1,466,400 
26,000 

493,500 
2,305,200 

1,492,806 

513,200 

Stores reporting all cash or proportion 
of cash and credit sales 

Magasins declarant des ventes au comptant 
seulement ou les proportions au comptant 

ou k credit 

Number 
of stores 

Nombre 
de ma
gasins 

37 

901 

331 

164 
8 

774 

88 

696 

147 
21 

127 
399 

2 

337 

95 

Sales . 

Ventes 

678,400 

10,176,400 

14,027,400 

2,349,300 
89,900 

13,352,966 

66,688,860 

26,358,866 

17,467,900 
1,014,100 
2,236,900 
5,612,200 

27,700 

9,731,600 

2,380,300 

Credit sales 

Ventes k credit 

Amount 

Montant 

( 

80,900 

3,469,600 

2,368,300 

721,800 
7,100 

3,522,466 

6,148,800 

10,664,460 

8,075,600 
679,800 
794,200 

1,110,700 

4,100 

2,064,600 

392,200 

Per cent 

Pour-cent 

11-9 

34-1 

16-9 

30-7 
7-9 

26-4 

16 1 

46-5 

46-2 
67-0 
35-6 
19-8 

14-9 

21 2 

16-5 

Instal
ment sales 
reported (I) 

Ventes k 
tempera

ment 
ddclardes (1) 

S 

199,660 

3,848,806 

7,121,366 

6,758,700 
167,700 
116,500 
85,400 

4,000 

1,020,106 

87,200 

Customers' 
accounts 

outstanding 
Dec.31,1941 

Comptes 
. en 

souffrances 
31 d«c. 1941 

S 

27,900 

507,700 

299,200 

124,000 
4,900 

1,567,366 

2,247,266 

1,866,000 

1,215,400 
122,100 
207,600 
319,800 

1,100 

768,100 

135,300 
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Family clothing stores—Vetements pour toute la famille 
Women's apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasina de chaussures 

Building materials group—Groupe des materiaui de construc
tion 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'ceuvre 

et matdriaux de construction 
Other building materials—Autrra matdriaux de construction 

Furniture—household—radio group — Groupe des meubles, 
articles de manage et radio 

Furniture atorea—Magasins de naeubles 
Household appliance or radio dealers—Marchanda d'appareils de 

nldnage ou de radio 
Other home furnishings and appliance stores—Autres magaains 

d'appareils effoumitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, caf€t6riaa et 
aallea k manger 

Eating places with other merchandise^—Salles k manger et autres 
marchandises 

Refreshment booths and stands—Pavilions et kiosques de rafral
chissements 

Other retail st4>res—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments aratoires 
Farmers' supplies—Foumitxires pour fermiers 
Book and stationery stores—Librairies et papeteries 
Coal and wood yards (ice dealera)—Cours k charbon et bois, mar-

chEinda de glace 
Drug stores—Pharmacies 
Florists—Fleuristes / 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment and supplies—Mar

chands de fournitures et outillage de bureau, magaain et ^cole. 
Togacco stores and stands—Magaains et comptoirs de tabac 
Liquor stores—Magaains de liqueurs 
Miscellaneous kinds of businesa—Divers genres de commerce 

Second-hand group—Groupe de la marchandise de seconde 
main 

O Included in credit salea. 
C) Inclus dans les ventes k credit. 

72 

205 

356 

183 

140 
33 

130 

37 

81 

12 

506 

232 

233 

41 

1,221 

251 
69 
20 

251 
29 
75 

34 
107 
.12 
191 

2,690,000 

4,248,300 
1,492,700 

11,831,666 

4,196,200 

7,177,000 
458,400 

4,290,860 

1,123,300 

2,936,500 

232,000 

10 

60 
8 

63 

36 

18 
10 

33 

8 

20 

6 

7,881,566 

4,455,500 

3,363,600 

172,400 

31,838,600 

3,199,100 
1,587,100 
617,600 

6,250,100 
6,211,400 
421,800 

2,199,800 

1,473,700 
1,327,400 
5,642,400 
2,908,100 

100 

94 

23 

322 

•97 
19 
5 

56 
26 
6 
15 

18 
22 
-58 

1,065,566 

217 

34 

134,800 

614,300 
330,600 

1,663,266 

391,700 

1,220,100 
51,400 

342,300 

74,600 

223,200 

44,500 

2,805,266 

1,634,000 

1,091,000 

80,200 

4,646,366 

862,600 
371,700 
28,400 

822,100 
299,700 
57,900 
208,100 

761,000 
226,200 

408,600 

130,100 

62 

155 
25 

.283 

• 148; 

122 
,23 

97 

29 

61 

7 

289 

132 

139 

18 

889 

154 
50 
16 

126 
225 
23 
60 

16 
86 
12 
133 

84 

- 2,455,200 

3,734,000 
1,162,100 

10,168,466 

3,804,500 

5,966,900 
407,000 

3,948,500 

1,048,700 

2,712,300 

187,500 

5,186,366 

2,821,500 

2,272,600 

92,200 

27,792,260 

2,336,600 
1,216,400 
689,200 

5,428,000 
6,911,700 
363,900 

1,991,700 

712,700 
1,101,200 
5,642,400 
2,499,500 

875,466 

838,600 

799,200 
34,100 

5,770,700 

1,441,100 

4,089,500 
240,100 

2,697,000 

641,200 

1,990,900 

64,900 

8,685,866 

1,021,000 
402,800 
438,800 

3,986,600 
547,100 
131,800 
640,500 

597,100 
126,500 

793,700 

76,860 

21-4 
•2-9 

56-8 

•37-9 

68-7 
59-0 

68-3 

61-1 

73-4, 

34-6 

43-7 
33-1 
74-6 

36-2 
32-2 

11-6 

31-8 

8-1 

532,100 

400,800 

632,666 

449,400 

156.900 
26,700 

2,391,806 

536,000 

1,785,300 

70,500 

2,083,360 

656,200 
140,900 
49,900 

680,700 
12,900 

452,700 

51,300 

48,700 

283,800 

332,800 
16,200 

2,307,660 

550,700 

1,686,600 
69,800 

1,942,866 

254,300 

1,656,400 

32,100 

2,393,000 

327,000 
105;900 
106,700 

1,004,900 
129,500 
35,000 
235,700 

289,500 
9,200 

149,600 

23,806 
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Table 12.—Credit Sales, Instalment Sales and Accounts Outstanding, by Kinds of Business, for Canada and the Province, 1941--Con. 
Tableau 12.—Ventes & credit, ventes k temperament et comptes en souffrance, par genres de commerce, pour le Canada et les provinces, 1941—suite 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totals 
Un (x) indique.que les chiffres ne sont pas donn& afin de ne pas ddvoiler des operations individuelles, mais ces chiffres sont mclus dans les totaux 

Kind of business 

Genre de commerce 

SASKATCHEWAN 

Total, all stores—Total, tous magasins 

Food group—Groupe de I'aUmentation 

Bakery products stores—Produits de la boulangerie. 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et Mgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) , 
Other food stores—Autres magasins de denrdes alimentaires... 

Country general stores—Magasins genSraui de campagne.. 

General merchandise group—Groupe des marcbandises gSnS-
rales.. 

AutomotlTC group—Groupe de I'automobile 

Motor vehicle dealers—Marchands de vihicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries. 
Garages—Garages 
Filling stations—Postes d'essence 
Other automotive establishments—Autres ^dtablissements de vdhi

cules-moteur 

All stores 

Tous magasins 

Number 
of stores 

Nombre 
de ma
gasins 

16,688 

2,244 

18 
622 
13 
12 

1,144 

170 

359 
6 

1,828 

126 

1,618 

418 
45 

382 
772 

Sales 

Ventes 

186,885,860 

26,562,466 

83,400 
3,010,700 

144,900 
239,900 

12,351,400 

7,422,800 

3,222,800 
26,600 

32,688,666 

22,648,666 

37,138,360 

26,094,600 
(x) 

3,585,200 
7,003,000 

( i ) 

Stores not reporting 
proportion of cash 
and credit sales 

Magasins ne ddclarant 
pas de proportion de 
ventes au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma-

2,841 

628 

7 
139 

6 

268 

21 

622 

25 

556 

86 
14 

160 
296 

Sales 

Ventes 

31,415,366 

3,683,886 

12,000 
639,700 

9,800 
67,000 

2,020,200 

247,100 

694,800 
3,300 

8,455,200 

926,6681 

6,292,206 

2,641,260 
67,900 

1,269,800 
2,323,300 

Stores reporting all cash or proportion 
of cash and credit sales 

Magasins ddclarant des ventes au comptant 
seulement ou les proportions au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma
gasins 

7,147 

1,716 

11 

149 

266 
4 

1,407 

161 

1,664 

333 
31 

222 
476 

Sales 

Ventes 

155,470,668 

22,868,660 

71,400 
2,371,000 

136,100 
172,900 

10,331,200 

7,176,700 

2,628,000 
23,200 

24,234,400 

21,728,060 

36,846,160 

23,463,700 
(1) 

2,316,400 
4,679,700 

• (X) 

Credit sales 

Ventes k crddit 

Amount 

Montant 

44,281,100 

4,880,660 

6,700 
186,200 
81,600 
17,400 

2,645,800 

1,331,200 

709,800 
2,400 

6,266,400 

4,818,200 

11,848,200 

10,431,700 
61,000 

646,800 
814,800 

4,900 

Per cent 

Pour-cent 

28-5 

21-7 

6-4 
7-8 

60-3 
10-1 

26-6 

18-6 

27-0 
10-3 

26-8 

22-6 

38-7 

44-6 
14-1 
27-9 
17-4 

14-1 

Instal
ment sales 
reported (1) 

Ventes k 
tempdra

ment 
ddclardes (1) 

Customers* 
accounts 

outstanding 
Dec.31,1941 

Comptes 
en 

souffrances 
31ddc. 1941 

17,610,466 

442,606 

3,217,260 

8,162,806 

8,806,900 
2,600 

87,100 
106.100 

1,200 

17,661,460 

1,163,860 

600 
40,700 
9,800 
6,000 

663,200 

212,800 

170,700 
1,100 

3,982,460 

1,707,760 

2,761,880 

2,083,300 
21,100 

280,800 
311,800 

4,900 



Apparel group—Groupe du tttement. 

Men's and boys' clothing and furnishings stores—VOtement et lin
gerie (hommes et gargons) 

Family clothing stores—Vdtements pour toute la famille 
Women's apparel and accessories stores—Vdtement do femmes et 

accessoires 
Shoe stores—Magasins de chaussures 

Building materials group—Groupe des mat£rlaui de construc
tion 

Hardware stores—QuincaiUeries 
Lumber and building material dealers—Marchands de bois d'ceuvre 

et matdriaux de construction 
Other building materials—Autres matdriaux de construction 

Furniture—bousetaold—radio group — Groupe des meubles, 
articles de mdnage et radio 

Furniture stores—Magasins de meubles.. T 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio 
Other home furnishings and appliance stores—Autres magasins 

d'appareils et fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias 
et salles k manger 

Eating places with other merchandise—Salles k manger et autres 
marchandises 

Refreshment booths and stands—Pavilions et kiosques de rafral
chissements .' 

Other retail stores—Autres magasins de dStail 

Farm implement dealers—Marchands d'instruments aratoires 
Farmers* supplies—Fournitures pour fermiers 
Book and stationery stores—Librairies et papeteries ._ 
Coal and wood yards (ice dealers)—Cours k charbon et bois, mar

chands de glace 
Drug atores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Bijouteries 
Office, store and school furniture, equipment and supplies—Mar

chands de fourniturea et outillage de bureau, magasin et dcole. 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Liquor stores—Magasins de liqueurs 
Miscellaneous kinds of business—Divers genres de commerce 

Second-hand group—Groupe de la marchandise de seeonde 
main 

(1) Included in credit sales. 
(1) inclus dans les ventes k crddit. ' 

367 

-130 
61 

144 

468 

477 
37 

159 

37 

114 

8 

" 523 

223 

273 

27 

2,027 

734 
107 
19 

201 
361 
21 
96 

17 
104 
164 
214 

112 

10,889,800 

2,447,700 
6,061,000 

2,697,600 
893,600 

16,836,766 

7,242,200 

9,250,800 
343,700 

2,877,200 

l;181,800 

1,621,600 

73,900 

6,847,360 

3,330,500 

3,468,700 

48,100 

28,732,506 

8,129,000 
1,736,800 
401,600 

3,685,900 
5,039,600 
285,100 

1,301,900 

693,000 
934,800 

0,167,000 
1,657,900 

613,660 

163 

46 
14 

39 
4 

176 

-109 

53 
14 

66 

13 

34 

3 

322 

139 

163 

20 

616 

301 
46 
6 

62 
39 
6 
21 

5 
38 

- 86 

50 

1,011,000 

464,700 
184,200 

333,600 
38,600 

1,912,500 

917,500 

931,500 
63,500 

304,006 

207,400 

81,200 

16,400 

3,413,200 

1,343,100 

2,035,700 

34,400 

5,213,266 

2,266,900 
621,300 
47,100 

853,100 
404,100 
48,600 
155,300 

193,800 
218,700 

-404,300 

306,166 

264 

84 
47 

105 
28 

806 

369 

424 
23 

108 

24 

80 

6 

201 

84 

110 

7 

1,417 

433 
61 
13 

139 
312 
15 
74 

12 
66 
164 
128 

62 

1,993,000 
'4,876,800 

2,264,000 
856,000 

14,824,260 

,6,324,700 

8,319,300 
280,200 

2,573,260 

974,400 

1,640,300 

68,500 

3,434,100 

1,987,400 

1,433,000 

13,700 

24,619,300 

6,862,100 
1,115,600 

364,600 
2,732,800 
4,636,400 

236,600 
1,146,600 

399,200 
716,100 

6,167,000 
1,153,600 

312,806 

1,333,466 

470,300 
382,300 

398,400 
82,400 

7,614,866 

2,073,300 

6,380,200 
161,300 

1,499,200 

691,700 

832,600 

25,000 

5,686,566 

2,333,200 
194,700 
166,800 

1,450,200 
546,000 
66,900 
302,900 

203,200 
19,300 

407,300 

44,400 

13 3 

23-6 
7-8 

17-6 
9-6 

61-0 

32-8 

64-7 
67-6 

58-3 

60-7 

67-3 

42-7 

23-2 

39-8 
17-5 
47-1 

63-1 
11-8 
28-3 
26-4 

60-9 
2-7 

36-3 

14-2 

553,300 

37,900 

25,260 

428,200 

316,900 
109,100 

128,300 

673,966 

437,600 

216,900 
20,400 

1,333,966 

635,100 

775,400 

23,400 

-

-
2,162,660 

1,656,200 
90,400 
2,800 

131,000 
2,000 

187,000 

54,700 

153,400 
126,800 

132,100 
16,900 

4,720,660 

1,264,300 

3,403,900 
62,400 

1,623,966 

313,700 

676,300 

33,900 

. -

-
1,837,700 

626,600 
136,100 
37,800 

452,200 
182,100 
22,400 
104,300 

276,400 
7,100 
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Table 12.—Credit Sales, Instalment Sales and Accounts Outstanding, by Kinds of Business, for Canada and the Provinces, 1941—Con. 
Tableau 12.—Tentes k credit, ventes h temperament et comptes en souffrance, par genres de conunerce, pour,Ie Canada et les provinces, 1941—suite 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totals 
Un (x) indique que Ies chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres sont inclus dans les totaux 
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Kind of business 

Genre de commerce 

All stores 

Tous magasins 

Number 
of stores 

Nombre 
de ma
gasins 

Ventes 

Stores not reporting 
proportion of cash 
and credit sales 

Magasins ne ddclarant 
pas de proportion de 
ventes au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma-

Sales 

Ventes 

Stores reporting all cash or proportion 
of cash and credit sales 

Magasins ddclarant des ventes au comptant 
seulement ou les proportions,au comptant 

ou k crddit^' 

Number 
of stores 

Nombre 
de ma-

Sales 

Ventes 

Credit sales 

Ventes il crddit 

Amount 

Montant 

Per cent 

Pour-cent 

Instal
ment sales 
reportedC) 

Ventes k 
tempdra

ment 
ddclardes (0 

Customers' 
accounts 

outstanding 
Dec.31,1941 

Comptes 
en 

souffrances 
31ddc. 1941 

ALBERTA 

Total, all stores—Total, tous magasins. 

Food group-Groupe de i'ailmentatlon 

Bakery products stores—Produits de la boulangerie 
Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

•viandes fraiches 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) 
Other food stores—Autres magasins de denrdes alimentaires— 

Country general stores—Magasins generaui de campagne... 

General merchandise group—Groupe des marcbandises gene-
- rales 

Automotive group—Groupe de I'automoblie 

Motor vehicle dealers—Marchands de vdhicules-moteur 
Accessory, tire and battery shops—Accessoires, pneus et batteries. 
Garages—Garages 
FilUng stations—Postes d'essence 
Other automotive establishments—Autres dtablissements de vdhi

cules-moteur 

8,222 

2,329 

32 
477 
45 
66 

1,112 

201 

387 
9 

1,377 

135 

1,497 

347 
44 

343 
760 

221,071,460 

35,312,500 

183,700 
3,231,000 

269,900 
881,300 

15,917,000 

9,275,700 

5,490,900 
63,000 

27,217,100 

29,329,900 

46,618,266 

31,734,800 
817,100 

4,678,100 
9,318,400 

69,800 

2,814 

551 

6 
148 
18 
18 

235 

35 

87 
4 

376 

28 

532 

70 
19 

123 
320 

34,084,406 

4,664,860 

16,900 
698,300 
112,-500 
126,800 

2,216,400 

719,600 

676,500 
37,900 

6,695,166 

825,360 

7,033,700 

2,551,300 
192,500 

1,221,800 
3,068,100 

6,468 

1,778 

26 
329 
27 
48 

877 

166 

300 
6 

1,661 

167 

865 

277 
25 
220 
440 

186,877,660 

30,767,666 

166,800 
2,632,700 

157,400 
764,500 

13,700,600 

8,556,100 

4,814,400 
25,100 

21,522,006 

28,564,666 

38,5$4,666 

29,183,600 
624,600 

3,466,300 
'6,250,300 

69,800 

57,693,866 

8,448,260 

12,200 
203,600 
66,000 
147,500 

5,484,200 

1,942,600 

1,602,600 
500 

6,766,560 

6,117,860 

16,861,300 

14,480,800 
364,200 

1,062,200 
1,020,000 

34,100 

36-8 

30-8 

7-3 
8-0 
34-9 
19-5 

40-0 

22-7 

33-3 
2-0 

31-4 

21-6 

42-8 

49-6 
58-3 
30-7 
16-3 

48-9 

18,646,260 

170,266 

2,443,868 

16,368,360 

9,880,700 
51,200 
213,700 
196,100 

27,600 

15,681,160 

1,752,800 

6,300 
38,400 
6,800 
13,600 

1,024,100 

319,400 

342,100 
4,200 

2,612,366 

1,593,360 

2,381,780 

•1,657,700 
99,300 

374,400 
353,400 

6,900 



Apparei group—Groupe du vitement ". 

^ Men's and boys' clothing and furnishings stores—Vdtement et lin-
j ^ gerie (hommes et garcons) 
g Family clothing stores—Vdtements pour toute la famille 
*l Women's apparel and accessories stores—Vetement de femmes et 
I accessoires 

. ^ Shoe stores—Magasins de chaussures 

Building materials group—Groupe des materiaui de construc
tion . . . -. 

Hardware stores-^uincailleries 
Lumber and building material dealers—Marchands de bois d'ceuvre 

et matdriaux de construction 
Other building materials—Autres matdriaux de construction.... 

- Furniture—bousehold-radio group — Groupe des meubles, 
articles de menage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio .' 
Other home furnishings and appliance stores—Autres magasins 

d'appareils et fournitures de maison 

Bestaurant group—Groupe des restaurants 

Restaurants, cafeterias and eating places—Restaurants, cafdtdrias 
et salles k manger 

Eating places with other merchandise—Salles k jnanger et autres 
marchandises 

Refreshment boothsand stands—Pavilions et kiosques de rafral
chissements 

Other retail stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments aratoires.. 
Farmers' supplies—Fournitures pour fermiers 
Book and stationery storea—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, mar

chands de glace 
Drug stores—Pharmacies 
Florists—Fleuristes 
Jewellery stores—Biiouteries 
Ofiice, store and school furniture, equipment and supplies—Mar

chands de fournitures et outillage de bureau, magasin et dcole. 
Tobacco stores and stands—Magasins et comptoirs de tabac 
Liquor stores—Magasins de liqueurs 
Miscellaneous .kijids of business-^Diyers genres de.commerce...... 

Second-band group—Groupe de la marchandise de seconde 
main 

C) Included in credit sales. 
(i) Inclus dans les ventes k crddit. 

540 

216 
76 

205 
43 

693 

344 

287 
62 

189 

. 76 

96 

17 

733 

396 

323 

14 

1,588 

487 
60 
18 

117 
309 
24 
97 

28 
151 
40 
267 

141 

13,276,866 

4,046,000 
3,199,600 

4,501,800 
1,523,600 

18,029,200 

7,790,000 

9,210,800 
1,028,400 

5,914,766 

3,527,800 

2,117,700 

269.200 

16,448,806 

6,864,700 

3,560,500 

23.600 

34,669,406 

8,006,600 
1,402,400 
650,500 

1,542,100 
5,866,300 
503,300 

1,895,400 

1,013,600 
1,676,200 
9,049,600 
2,474,600 

866,760 

142 

169 

73 

54 

11 

39 

4 

437 

220 

206 

12 

473 

191 
20 
4 

96 

52 

1,353,460 

433,600 
353,900 

417,100 
148,800 

4,072,366 

1,444,700 

2,379,300 
248,300 

985,700 

302,200 

644,900 

38,600 

4,575,566 

2,685,000 

1,967,400 

23,100 

4,800,300 

1,853,200 
274,600 
155,700 

439,600 
618,100 
53,500 
238,400 

609,100 
180,100 

.678,000 

148,200 

398 

150 
61 

156 
31 

624 

271 

216 
37 

135 

65 

67 

13 

286 

176 

118 

2 

1,U5 

296 
40 
14 

67 
271 
17 
76 

14 
119 
40 
161 

89 

11,817,560 

3,612,400 
2,845,600 

4,084.700 
1,374,800 

13,956,866 

6,345,300 

6,831,500 
780,100 

4,828,666 

3,226,600 

1,472,800 

230,600 

5,873,306 

4,279,700 

1,593,100 

500 

29,268,166 

6,163,400 
1,127,800 
494,800 

1,102,500 
6,337,200 
449,800 

1,657,000 

504,600 
1,496,100 
9,049,500 
1,896,500 

712,500 

2,221,460 

474,400 
621,100 

1,064,200 
61,700 

7,097,'268 

2,100,000 

4,573,400 
423,800 

3,267,760 

2,171,800 

1,007,200 

28,700 

5,831,700 

2,675,500 
180,600 
299,900 

423,600 
592,300 
182,500 
437,800 

399,000 
68,700 

621,800 

42,066 

18-6 

13-1 
21-8 

26-1 
4-5 

.56-8 

33-1 

66-9 
54-3 

65-1 

67-3 

68-4 

12-4 

19-9 

41-9 
16-0 
60-6 

38-4 
11-1 
40-6 
29-4 

79-1 
4-6 

32-8 

5-8 

1,632,160 

78,400 
389,300 

564,400 

480,006 

270,700 

174,400 
34,900 

2,857,060 

2,018,200 

911,000 

27,800 

2,182,706 

1,680,400 
138,900 
2,600 

13,600 

227,900 

120,000 

99,400 

11,100 

705,760 

154,400 
296,300 

242,100 
13,900 

2,846,560 

929,300 

1,858,100 
153,100 

1,843,066 

905,700 

926,300 

11,000 

1,816,606 

696,600 
100,900 
55,300 

175,600 
196,800 
35,100 
161,600 
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Table 12.—Credit Sales, Instalment Sales and Accounts Outstanding, by Kinds of Business, for Canada and the Provinces, 1941—Con. 
Tableau 12.—Ventes k credit, vent«s k temperament et comptes en souffrance, par genres de commerce, pour le Canada et les provinces, 1941—fin 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totals 
Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoUer des opdrations individueUes, mais ces chiffres sont inclus dans les totaux 
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<o 
en 
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tn 
O 

o 

z o 
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d 
w 
< 
tm 
o 
w 
w n 
tn 
X 

Z 
CO 

Kind of business 

Genre de commerce 

All stores 

Tous magasins 

Number 
of stores 

Nombre 
de ma
gasins 

Sales 

Ventes 

Stores not reporting 
proportion of cash 
and credit sales 

Magasins ne ddclarant 
pas de proportion de 
ventes au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma
gasins 

Ventes 

Stores reporting aU cash or proportion 
of cash and credit ssdes 

Magasins ddclarant des ventes au comptant 
seulement ou les proportions au comptant 

ou k crddit 

Number 
of stores 

Nombre 
de ma
gasins 

Sales 

Ventes 

Credit sales 

Ventes k crddit 

Amount 

Montant 

Per cent 

Pour-cent 

Instal-
menfsales 
reported (1) 

Ventes k 
tempdra

ment 
ddclardes(i) 

Customers* 
accounts 

outstanding 
Deo. 31,1941 

Comptes 
en 

souffrances 
31ddc. 1941 

BBITISH COLUMBIA-COLOMBIE BBITANNIQUE 
Total, all stores—Total, tous magasins 

Food group—Groupe de I'ailmentatlon 

Bakery products stores—Produits de la boulangerie. 
Candy and confectionery stores—Bonbons et confiseries 
•Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et Idgumes 
Grocery stores (without fresh meat)—Epiceries (sans comptoir de 

viandes fraiches) 
Combination stores (groceries and meats)—Epiceries et boucheries 

combindes 
Meat markets (including sea foods)—Boucheries (comprenant 

poisson) 
Other food stores—Autres magasins de denrdes alimentaires— 

Country general stores—Magasins gendraui de campagne.. 

General merchandise group—Groupe des marchandises gdnd
ralcs 

Department stores and maU order houses or oflices—Magasins k 
rayons et maisons ou bureaux de vente par correspondance... 

General merchandise and dry goods storea—Magasins de marchan
dises gdndrales et sdches 

Variety stores—Bazars -

AntomoUre group—Groupe de I'automobile 
Motor vehicle dealers—Marchands de vdhicules-moteur ..- -
Accessory, tire and battery shops—^Accessoires, pneus et batteries 
Garages—Garages 

11,253 
3,818 

161 
852 
93 

240 

1,660 

255 

491 
71 

728 

206 

31 

127 
48 

1,366 
207 
.40 
290 

369,572,666 
68,472,266 

1,302,800 
6,066,200 
2,984,100 
3,244,500 

26,098,400 

19,248,700 

9,721,100 
806,400 

16,057,406 

53,545,866 

44,379,300 

4,667,800 
4,598,700 

53,838,606 
35,382,100 
1,616,200 
6,701,700 

1,613 
866 

34 
278 
39 
67 

326 

24 

69 
23 

194 

64 

11 

46 
8 

400 
36 
12 
71 

39,531,760 
8,182,866 

193,100 
1,692,700 

629,100 
638,800 

3,492,600 

513,200 

965,200 
158,100 

3,735,880 

1,322,880 

597,700 

653,000 
72,200 

8,157,109 
4,028,000 

175,500 
963,600 

8,240 

2,958 

117 
574 
69 
173 

1,334 

231 

422 
48 

534 

142 

20 

82 
40 

866 

171 
28 
219 

276,646,966 

61,289,466 

1,109,700 
4,473,600 
2,355,000 
2,605,700 

22,605,800 

18,736,500 

8,756,900 
648,300 

12,321,500 

52,222,806 

43,781,600 

3,914,800 
4,626,600 

45,782,560 

31,354,100 
1,340,700 
4,738,200 

86,669,666 

16,616,466 

67,000 
268,300 
694,500 
404,300 

8,882,900 

2,933,200 

3,447,200 
29,000 

6,243,866 

13,843,680 

12,184,900 

1,768,600 
200 

24,615,860 

19,840,300 
1,030,700 
1,890,800 

32-1 

27-1 

6-0 
5-8 
25-2 
16-5 

39-3 

15-7 

39-4 
4-6 

12-6 

26-7 

„ 27-8 

44-9 
C) 

63-8 

63-3 
76-9 
39-9 

29,093,800 

104,500 

3,965,260 

3,621,100 

344,100 

14,297,800 

13,892,700 
96,900 
194,400 

18,515,300 

2,487,200 

13,300 • 
47,400 
86,900 
52,600 

1,330,800 

401,700 

548,100 
6,400 

1,636,880 

2,971,700 

2,457,800 

513,000 
900 

3,046,666 

2,001,800 
159,900 
472,000 



Filling stations—Postes d'essence 
Other automotive establishments—Autres dtabl^sements de vdii-

cules-moteuj 

Apparel gronp—Groupe du vStement 
Men*8 and boys* clothing and furnishings storea—Vdtement et lin

gerie (hommes et garcons) 
FamUy clothing stores—Vdtements pour toute la famiUe 
Women*s apparel and accessories stores—Vdtement de femmes et 

accessoires 
Shoe stores—Magasins de chaussures 

Building materials group—Groupe des matdriaux de construc
tion 

Hardware stores-^QuincaiUeries 
Lumber and buUding material dealers—Marchands de bois d'ceuvre 

et matdriaux de construction 
Other buUding materials—Autres matdriaux de construction 

Furniture—household—radio group — Groupe des meubles, 
articles de mdnage et radio 

Furniture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'appareils de 

mdnage ou de radio ,. 
Other home furnishings and appUance .stores—Autres TTmgii..rinH 

d'appareils et fournitures de maison..'. 

Bestaurant group—Groupe des restaurants 
Restaurants, cafeterias and eating places—Restaurants, cafdtdrias 

et saUes k manger 
Kating places with other merchandise—Salles k manger et autres 

marchandises 
Refreshment booths and stands—PavUlons et kiosques de rafral-

chiasemeiits 

Other retail stores—Autres magasins de ddtail 
Farm implement dealers—Marchands d'instruments aratoires 
Farmers* suppUes—Fournitures pour fermiers 
Book and stationery storea—Librairies et papeteries 
Coal and wood yards (ice dealers)—Cours k charbon et bois, mar

chands de glace 
Dm^ stores—Pharmacies 
Florists—Fleuristes 
JeweUery stores—Bijouteries 
Office, store and school furniture, equipment and suppUes—Mar

chands de fournitures et outillage de bureau, mngftHin et dcole,. 
Tobacco stores and stands—Magasins et comptoirs de tabao 
Liquor stores—Magasins de Uqueurs 
Miscellaneous kinds of business—Divers genres de commerce 

Second-hand group—Groupe de la marchandise de seconde 
main , 

0) Included in credit sales. 
(') Lees than 0-05 per cent. 
P) Inclus dans les ventes k crddit. 
(') Moins de 0-05 poor-cent. 

806 

23 

1,143 

340 
111 

647 
146 

467 
201 

126 
141 

367 

131 

167 

79 

862 

664 

260 

48 

1,824 
20 
76 
47 

270 
306 
07 

154 

38 
391 
74 

462 

272 

11,114,700 

224,900 

25,254,700 

6,369,100 
4,866,600 

10,279,900 
3,749,100 

13,868,660 
4,927,600 

6,234,800 
3,807,100 

U,661,666 
6,463,300 

4,922,700 

1,126,600 

15,606,386 

11,913,600 

2,810,800 

276,000 

49,451,660 
642,700 

3,763,600 
948,100 

4,764,200 
8,277,000 
700,800 

3,895,400 

1,968,300 
3,520,100 
16,830,600 
6,260,300 

1,380,606 

269 

12 

316 

106 
18 

149 
42 

168 
29 

29 
60 

72 
19 

36 

18 

420 

302 

98 

20 

478 
3 
33 
12 

102 
21 
26 
40 

16 
81 

147 

101 

2,890,800 

99,300 

3,958,600 

944,300 
362,600 

2,070,100 
581,700 

1,768,800 
464,500 

782,500 
521,900 

856,660 
466,800 

310,400 

79,300 

4,769,760 

3,721,400 

960,100 

88,200 

6,398,460 
17,200 

1,346,100 
166,700 

1,131,400 
397.000 
128,600 
498,200 

645,800 
690,900 

1,188,600 

388,800 

537 

11 

828 

234 
93 

398 
103 

368 
172 

96 
91 

285 
112 

122 

61 

642 

362 

162 

28 

1,445 
17 
43 
35 

168 
284 
72 
114 

23 
310 
74 

305 

171 

8,223,900 

126,600 

21,296,160 

6,424,800 
4,494,100 

8,209,800 
3.167,400 

12,210,660 
4,473,100 

4,452,300 
3,285,200 

10,645,166 

4,986,500 

4,612,300 

1,046,300 

10,230,666 

8,192,100 

1,850,700 

187,800 

43,651,666 
626,600 

2,407,400 
792,400 

3,632,800 
7,880,000 

572,200 
3,397,200 

1,022,600 
2,929,200 

16,830,600 
4,061,800 

980,666 

1,800,600 

63,400 

4,068,666 

1,275,400 
938,700 

1,605,200 
248,700 

7,146,660 
2,102,400, 

2,784,600 
2,269,000 

6,831,866 
3,364,900 

3,368,400 

198,600 

7,848,860 
328,600 

1,490,900 
369,600 

1,344,600 
1,192,700 

91,500 
1,236,500 

657,000 
100,100 

1.147,500 

84,666 

21-9 

42-5 

18-1 

23-6 
20-9 

19-6 
7-9 

68-5 
47-0 

62-5 
68-8 

651 
67-6 

73-0 

19-0 

18-4 
62-6 
61-9 
45-4 

37-0 
15-1 
16-0 
36-4 

64-3 
3-4 

28-3 

9-5 

66,700 

47,100 

1,993,960 

606,100 
157,200 

1,330,600 

787,600 
446,900 

71,900 
268,800 

6,650,000 

3,078,900 

2,843,800 

127,300 

1,850,500 
303,600 

600 
156,300 

111,200 

840,000 

186,900 

252,100 

44,400 

389,600 

23,400 

1,2U,400 

298,300 
241,300 

598,300 
73,500 

2,052,260 
748,400 

771,400 
532,400 

fi 

tn 

3,281,300 
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398 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

Tablei3.--Ketall Merchandise Trade, by Types of Operation, for Canada and the Provinces, 
1930 and 1941 

Type of operation 

Genre d'exploitation 

C A N A D A 

Total , all stores—Total, t ous m a g a s i n s . . . 

INDEPENDENTS—INDDPENDANTS 

Single s tore independents—Magasins uniques 
inddpendants -.- -

Single stores (in voluntary chains)—Magasins 
uniques (chalnes volontaires) 

Two-store multiples-^Magasins avec une suc
cursale 

Two-store multiples (in voluntary chains)— 
Magasins avec une succursale (chaines volon
taires) • - - -

Three-store mul t ip les -Magas ins avec deux 
succursales • - • 

Three-store multiples (in voluntary chains)— 
Magasins avec deux succursales (chalnes vo
l o n t a i r e s ) — . ' 

C H A I N S — C H A I N E S . 

Local chains—Chalnes locales 
Provincial chains—Chalnes provinciales 
Sectional and 'nat ional chains—Chatnes rd-

gionaies et nationales 
Manufacturer-controlled chains—Chaines rd-

gies par les manufacturiers 

OTHER T-ypES—AUTRES GENRES. 

Industr ial stores—Magasins industriels 
Leased depar tments or concessions—Rayons e t 

concessions louds 
Othe r types of operation (')— Autres genres 

d'exploitation (1) 

Grocery stores-^Eplccrles. 

INDEPENDENTS—INDDPENDANTS.. 

Single store independents—Magasins uniques 
inddpendants ,.... 

Single stores (in voluntary chains)—Magasins 
uniques (chalnes'volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES. 

Combinat ion Stores (groceries and meats) 
-^Magasins combinds (epiceries e t 
Tlahdes) 

INDEPENDENTS—INDDPENDANTS. 

N u m b e r of 
stores 

N o m b r e de 
magasins 

1930 

125,603 

110,820 

101,223 

4,753 

3,383 

186 

1,226 

49 

8,476 

1,: 
2,887 

3,803 

447 

5,707 

176 

149 

6,382 

18,166 

16,765 

14,421 

2,079 

255 

1,400 

il 

5,162 

4,467 

Single s tore independents—Magaains uniques 
inddpendants ._ •. 

Single stores (in voluntary chains)—Magasins 
• uniques (chaines volontaires) 

Two- and three-store multiples—Magasins avec 
une e t deux succursales 

• C H A I N S — C H A I N E 8 

OTHER TYPES—AUTRES GENRES. 

1941 

137,331 

128,840 

117,387 

4,985 

4,798 

344 

1,231 

96 

8,011 

1,089 
3,160 

3,366 

396 

480 

84 

396 

21,884 

21,112 

19,264 

1,423 

425 

739 

33 

6,161 

5,298 

Sales 

Ventes 

1930 

3,489 

789 

189 

693 

2 

4,298 

656 

344 

797 

6 

2,755,568,860 

2,223,385,900 

1,892,622,400 

119,030,400 

144,201,800 

5,592,700 

60,014,100 

1,924,500 

503,683,800 

69,805,600 
200,501,200 

189,941,000 

37,436,000 

28,500,200 

10,462,800 

2,672,700 

16,464,700 

243,698,366 

174,038,600 

126,303,400 

41,296,700 

6,439,600 

69,639,100 

121,600 

161,704,100 

107,950,800 

73,681,100 

26,647,200 

7,722,500 

53,707,700 

45,600 

1941 

3,446,861,766 

2,790,561,300 

2,372,313,300 

139,978,400 

200,936,700 

12,224,1 

61,742,200 

3,366,100 

642,999,500 

60,966,100 
287,466,700 

262,376,400 

32,191,300 

"•7,340,900 

3,422,000 

3,918,900 

266,627,506 

225,536,800 

186,319,900 

30,064r400 

9,152,500 

39,946,800 

543,900 

361,351,060 

167,992,400 

123,923,100 

25,461,000 

18,618,300 

133,210,600 

148:000 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 

166-0 

80-7 

68-7 

4-3 

5-2 

0-2 

2-2 

0-1 

18-3 

2-6 
7-6 

6-9 

1-4 

1-0 

0-4 

0-1 

0-5 

166-6 

71-4 

51-8 

16-9 

2-7 

28-5 

0 

106-6 

66 

46-6 

16-5 

4-8 

33-2 

m 

1941 

166-0 

81-1 

63-9 

4-1 

5-8 

0-4 

1-8 

0-1 

18-7 

1-8 
8-4 

7 

0 

0-2 

0-1 

0-1 

100-6 

84-8 

70-0 

11-3 

3-5 

15-0 

0-2 

106-0 

56-7 

41-1 

8-4 

6-2 

44-2 

0-1 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prix 

coutant ) 

540,863,806 

469,266,800 

391,620,300 

27,970,600 

35,314,500 

2,460,700 

11,168,700 

731,000 

70,266,500 

6,162,600 
27,985,300 

31,701,400 

4,407,200 

1,351,600 

833,400 

618,200 

30,268,666 

27,590,500 

23,188,500 

3,326,000-

1,077,000 

2,607,200 

60,900 

21,077,006 

16,324,200 

12,841,000 

2,064,400 

1,418,800 

4,737,800 

16,000 

(1) Figures for 1930 include producer-distributors of milk , i t inerant operators and gram elevators . These types ot busmess 
were not included in t h e regular tables of t he 1941 census. 

(') Figures for 1930 not available". 
(') Less t han 0-05 per cent. 
(*) Excludes refreshment booths and s tands . 
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Tableau 13.—Commerce ded^tail, par genres d'exploitation,,pour le.Canada et les provinces, 
1930.et 1941 

Type of operation 

Genre d'exploitation 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 1941 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks en 
magasin 
kla fin 

de I'annde 
(prix 

coOtant) 

CANADA-Con.—suite 

Meat markets (Including sea foods)-
Boucheries (comprenant poisson).. 

I N D E P E N D E N T S — I N D D P E N D A N T S 

Single store independents—Magaains uniques 
inddpendants : 

Single stores (in voluntary chains)—Magasins 
uniques (chalnes volontaires) 

Two-and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES 

Country general stores—Magasins gdne
raui de campagne 

I N D E P E N D E N T S — I N D D P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chalnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C I I A I N B S 

OTHER TYPES—AUTRES GENRES 

Variety stores-7-Bazars 

INDEPENDENTS—INDEPENDANTS. 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

• Two- and three-store multiples—Magaains avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER T Y P E S - A U T R E S GENRES 

Filling stations—Postes d'essence 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magaains uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chalnes volontaires) 

Two-and three-store multiples—Magaains avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES 

5,379 

(=) 

C) 

C) 

m 
(=) 
C) 

11,356 

11,128 

9,088 

1,524 

516 

106 

121 

513 

187 

32 

326 

5,503 

4,770 

4,574 

196 

732 

1 

4,793 

4,598 

4,371 

22 

205 

161 

34 

11,917 

11,695 

9,677 

I,'. 

659 

167 

65 

1,085 

559 

359 

118 

82 

10,130 

9,747 

9,424 

11 

312 

376 

7 

83,026,266 

C) 

C) 

C) 

w 
(') 
C) 

267,657,666 

198,736,400 

144,847,700 

38,776,900 

15,111,800 

4,425,600 

4,495,000 

.44,212,200 

.2,830,700 

2,042,900 

184,000 

603,800 

41,381,500 

66,449,366 

49,970,800 

44,039,200 

6,931,600 

16,472,100 

6,400 

83,262,260 

77,802,100 

69,803,200 

462,600 

7,546,300 

4,849,500 

600,600 

214,747,806 

206,'585,300 

149,373,100 

37,318,900 

19,893,300 

6,843,600 

1,318,900 

85,177,060 

11,180,200 

4,851,900 

3,415,700 

2,912,600 

73,996,800 

157,558,106 

143,926,600 

134,524,000 

280,600 

9,122,000 

13,687,500 

44,000 

106-6 

C) 

C) 

C) 

C) 

m 
0 

160 0 

95-7 

69-7 

18-7 

7-3 

2-1 

2-2 

166-0 

6-4 

4-6 

0-4 

1-4 

166-0 

75-2 

66-3 

8-9 

24-8 

C) 

160-6 

93-5 

83-9 

0-5 

9-1 

5-8 

0-7 

166-6 

96-2 

69-5 

17-4 

9-3 

3-2 

0-6 

160-0 

13-1 

5-7 

4-0 

3-4 

160-0 

91-4 

85-4 

0-2 

5-8 

(") 

6,473,006 

5,355,000 

5,121,200 

16,900 

216,900 

.107,300 

, 10,700 

64,868,466 

621221,000 

45,709,000 

10,666,600 

6,845,400 

2,268,400 

320,000 

12,347,606 

3,069;300 

1,673,300 

738,400 

667,600 

9,278,200 

6,856,766 

6,416,900 

6,021,700 

33,600 

361,600 

.436,200 

3,600 

(•) Les chiffres de 1930 comprennent producteurs-distributeurs de lait, les vendeurs itindrants et dldvateurs k grain 
Ces genres de commerce n'dtaient pas inclus dans nos rapports rdguliers du recensement de 1941. 

C) Ces chiffres de 1930 non connus. 
(') Moins de 0-06 pour-cent. 
(*) Exclure pavilions et kiosques de rafralchissements. , • 
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Table 13.—BetaU Merchandise Trade, by Types of Operation, for Canada and tbe Provinces, 
1930 and 1941—Con. 

Type of operation 

Genre d'exploitation 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 1941 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks en 
magasin 
kla fin 

de I'annde 
(prix 

coAtant) 

CANADA-Con.—suite 

Men's and boys' clothing and furnishings 
stares—Magasins de vStements et lin
gerie (hommes et garsons) 

I K D E P E N D E N T S — I N D D P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHEB TYPES—AUTRES GENRES.> 

Family clothing stores—VStements pour 
toute la famille 

INDEPENDENIB—INDEPENDANTS 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHEB TYPES—AUTRES GENRES 

Women's apparel and accessories stores— 
vetement de femmes et accessoires.... 

I N D E P E N D E N T S — I N D D P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
uneet deux succursales 

C H A I N S — C H A I N E S 

OTHEB TYPES-ACTEES GENBES 

Shoe stores—Magasins de chaussures.. 

DJDEPENDENTB—DJDDPENDANTS 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

CHAINS—CHAINES 

OTHEB TYPES—AOTEES GENBES 

Lumber and building material dealers— 
Marchands de bols d'oeuvre et matd
riaux de construction 

I N B E P E N D E N T B — I N O D P E N D A N I S 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
use et deux succursales 

For footnotes, see page 398. 

3,868 

3,781 

3,664 

227 

178 

10 

1,148 

(«) 

m 
C) 

(•) 
(') 
(>) 

3,715 

(') 

(') 
(.') 
C) 

w 
(») 
1,641 

1,433 

1,180 

89 
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10 

1,825 

m 

(') 
(«) 
(,') 

3,485 

3,310 

3,024 

21 

265 

160 

25 

1,934 

1,814 

1,566 

27 

221 

110 

10 

6,608 

5,153 

464 

327 

28 

1,674 

1,215 

172 

467 

2 

1,611 

936 

823 

4 

108 

72,U0,606 

61,637,400 

54,294,500 

7,342,900 

10,089,400 

383,700 

42,144,106 

• ( ' ) 

(•) 
(') 
(•) 

68,866,666 

C) 

C) 

(») 
(•) 
(») 
(') 

36,868,666 

27,742,900 

19,134,200 

2,826,400 

6,782,300 

7,574,600 

690,600 

66,266,706 

m 

m 
(•) 
(«) 

78,873,360 

69,955,200 

60,332,500 

519,300 

9,103,400 

9,705,700 

212,400 

73,778,806 

60,031,300 

46,000,500 

1,329,700 

12,701,100 

13,667,600 

90,000 

87,622,106 

84,416,900 

69,700,100 

64,200 

14,662,600 

12,809,400 

206,800 

44,037,300 

27,605,600 

19,107,600 

1,871,700 

6,626,300 

16,397,900 

33,800 

78,786,668 
69,386,100 

60,613,000 

310,300 

8,462,800 

100-0 

85-6 

76-3 

10-2 

14-0 

0-6 

166-8 

m 

m 
C) 

C) 

C) 

C) 

166 6 

(•) 

(•) 
(•) 
(») 
(•) 
(•) 
160-6 
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63-3 

7-9 

16-1 

21-1 

1-6 

1666 

(•) 

(') 
(«) 
(') 

166-6 

87-6 

76-6 

0-7 

11-4 

12-1 

0-3 

100-0 

81-4 

62-4 

1-8 

17-2 

18-6 

0-1 

166-6 

86-6 

71-6 

0-1 

16-0 

13-2 

0-2 

100-0 

62-7 

43-4 

4-3 

15-0 

37-2 

0-1 

100-0 
74-4 

63-4 

' 0-4 

10 

23,748,600 

22,112,100 

10,098,400 

142,200 

2,871,600 

1,691,100 

46,300 

26,742,806 

22,374,800 

17,062,700 

479.300 

4,842,800 

3,332,400 

36,600 

26,163,160 

18,379,800 

16,379,500 

16,900 

2,984,400 

1,688,900 

34,400 

15,244,606 

10,927,000 

7,892,000 

832,300 

2,202,700 

4,306,600 

11,000 

17,U8,606 
10,637,700 

8,936,000 

66,400 

1,646,300 
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Tableau 13.—Commerce de d£tal], par genres d'exploitation, pour le Canada et Ies provinces, 
1930 et 1911—suite 

Type of operation 

Genre d'exploitation 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 

. Stocks 
on hand, 

end of year 
(at cost) 

Stocks en 
magasin 
kla fin 

de I'annde 
(prix 

coQtant) 

CANADA-Con.—auite . 

Lumber and building material dealers 
-Con.—Marchands de bois d'oeuvre et 
matdrlaui de construction-fin 

CHAINS—CHAINES .• 

OTHEB TYPES—AUTRES GENBES 

Furniture stores—Magasins de meubles 

INDEPENDENTS—INDDPENDANTS , 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

CHAINS—CHAINES 

OTHER TYPES—^AUTRES GENRES 

Household appUance or radio dealers— 
Marchands d'appareUs de mdnage ou de 
radio 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magaains uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chalnes volontaires)...'. 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C B A I N E S 

OTHEB TYPES—^AUTRES GENRES 

Restaurants, cafeterias and eating places 
(•)—Restaurants, cafdtdrias et salles 
a manger(<) 

J N D E P E N D E N I B — I N D D P E N D A N T S 

Single 'store independents—Magasins uniques 
inddpendants 

Single stores (in voluntarjr chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHEB TYPES—AUTBES GENBES 

Drug stores—Pharmacies 

I H S B F E N D E N T S — I N D D P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasina avec 
une et deux succursales 

CHAINS—CHAINEB 
I 

OTHEB TYPES—AUTBES GENBES 

Four renvois, voir page 399. 

C) 
1,161 
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C) 

C) 
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1,628 

(.') 

C) 

(«) 
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6,079 
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4,660 
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41 

3,659 

3,260 

2,817 

20 
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10 

676 

1 

1,337 

1,208 

1,026 

17 

166 

127 

2 

1,648 

1,227 

1,148 

4 

76 

412 

7,678 

7,340 

6,946 

1 

394 

301 

37 

3,856 

3,692 

2,272 

867 

463 

365 

6 

C) 

m 
41,016,666 

(•) 

(•) 

(») 

C) 

(•) 
(•) 

61,682,406 

(') 

(•) 

(«) 

(') 

(') 

(') 

74,162,866 

69,684,700 

63,021,100 

6,663,600 

13,711,100 

707,000 

76,848,966 

62,349,400 

61,113,700 

488,800 

10,746,900 

14,273,600 

226,900 

20,397,200 

2,700 

64,657,666 

48,887,900 

36,563,000 

623,600 

12,401,300 

16,161,400 

7,700 

45,884,668 

27,204,800 

23,168,900 

29,000 

4,016,000 

18,609,200 

80,600 

126,693,106 

111.714,700 

102,360,400 

40,600 

9,313,700 

14,661,400 

317,000 

101,027,466 

82,123,600 

44,761,700 

22,966,400 

14,395,600 

18,744,900 

168,900 

(•) 

(») 

.1660 

(«) 

(•) 

(») 

« 

(») 

(») 

100-8 

w 

(') 
(•) 
(>) 
m 
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106-0 

80-5 

71-6 

9-0 

18-5 

1-0 

166-6 

81-1 

66-6 

0-6 

14-0 

18-6 

0-3 

26-6 

160-6 

76-3 

66-6 

1-4 

19-4 

23-7 

160-8 

59-3 

60-4 

0-1 

8-8 

40-6 

0-2 

1600 

88-2 

80 

(') 

7-4 

11-6 

0-2 

160-0 

81-3 

44-3 

22-7 

14-3 

18-6 

0-1 

6,480,700 

20O 

16,271,466 

12,023,400 

9,106,400 

201,200 

2,716,800 

3,244,800 

3,200 

9,643,708 

6,778,400 

4,723,200 

6,400 

1,049,800 

3,849,200 

16,100 

4,078,100 

3,792,400 

3,620,600 

300 

271,600 

269,300 

16,400 

23,462,168 

20,477,700 

11,761,300 

6,661,600 

3,164,900 

2,041,400 

43,000 
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Table 13.—BetaU Merchandise Trade, by .Types of Operation,-for Canada and the Provinces, 
1930 and 194a—Con. 

Type of operation 

Genre d'exploitation 

Number of 
storea 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per cent 
of sales ' 

Pour-cent 
des ventes 

1930 1941 

Stocks 
on hand, 

end ot year 
(at cost) 

Stocks en 
niagasin 
k la fin 

de I'annde 
(prix 

coOtant) 

CANADA-Con.-fin 

Tobacco stores and stands—Magasins et 
comptoirs dc tabac 

INDEPENDENTS—INDEPENDANTS 

• Single store independents—Magasins uniques 
inddpendants 

Single atorea (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux auccursales 

C H A I N S — C H A I N E S 

CTHER TYPES—AUTRES GENRES 

PBINCE ED1VABD ISLAND 

tLE DU P B I N C E - £ D 0 U A B D 

Total, all stores—Total, tous magasins.. 

INDEPENDENTS—INDEPENDANTS.. 

Single store independents—Magaains uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Jwo-fltore multiples—Magasins avec uno suc
cursale 

Two-atore multiples (in voluntary chains)— 
. Magasins avec une succursale (chatnes volon
taires) 

Three-store multiples—Magaains avec deux 
succursales 

Three-store multiples (in voluntary chains)-
Magasins avec deux succursales (chatnes vo
lontaires) 

C H A I N S — C H A I N E S . 

Local chains—Chatnes locales 
Provincial chains—Chatnes provinciales 
Sectional and national chains — Chatnes rd-

gionales et nationales 
Manufacturer-controlled chains — Chalnea rd-

gies par les manufacturiers 

OTHER TYPES—AUTRES GENRES. 

Leased departments or concessions—Rayons et 
concessions louds 

Other types of operation(^)—Autres genres 
d'exploitation^) 

NOVA SCOTIA—NGUVELLE-fiCOSSE 

Total, all stores—Total, tous magasins... 

I N D E P E N D E N T S — I N D D P E N D A N T S 

Single store independents—Magaains uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chalnea volontairea) 

Two-atore multiples—Magasina avec une suc
cursales 

Two-atore multiplea (in voluntary chains)— 
Magasins avec une succursale (chatnes volon
taires). 

2,420 

(,') 

C) 

C) 

C) 

(») 

851 

816 

793 

23 

6,464 

5,923 

5,603 

91 

164 

4,238 

4,003 

27 

156 

206 

30 

841 

6,796 

6,458 

5,943 

145 

265 

29 

36,762,866 

(.') 

' m 
m 
C) 

C) 

C) 

13,773,766 

13,042,600 

11,606,500 

810,700 

726,300 

684,600 

140,800 

632,600 

11,300 

46,600 

46,600 

88,518,866 

86,035,100 

74,278,300 

2,299,600 

6,990,700 

229,200 

43,227,466 

36,151,200 

33,029,400 

300,100 

2,821,700 

6,815,600 

260,700 

15,936,606 

14,832,700 

13,788.700 

82,700 

365,100 

342,800 

198,600 

64,800 

1,028,000 

24,800 
322,900 

637,200 

43,100 

74,800 

74,800 

165,033,766 

132,834,500 

112,470,100 

4,670,400 

9,969,600 

698,400 

160-0 

(«) 

(') 

{>) 

(') 

« 

(') 

100-0 

94-7 

83-5 

5-9 

6-3 

6-0 

1-0 

3-9 

0-1 

0-3 

0-3 

160-0 

86-4 

74-6 

2-3 

6-0 

0-2 

100-0 

83-6 

76-4 

0-7 

6-5 

16-8 

0-6 

166-6 

93-1 

86-5 

0-5 

2-2 

2-2 

1-3 

0-4 

6-4 

0-
2-0 

4-0 

0-3 

0-5 

100-6 

80-5 

68-2 

2-8 

6-0 

0-4 

4,454,300 

3,838,200 

3,470,200 

27,100 

340,900 

592,800 

23,300 

3,495,160 

3,373,300 

3,046,600 

25,300 

124,600 

00,600 

60,600 

25,600 

97,200 

4,800 
26,200 

68,300 

7,900 

24,600 

24,600 

23,775,906 

20,818,100 

17,427,600 

846,100 

1,648,800 

141,100 

For footnotes, see page 398-
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Tableau 13.—Commerce de detail, ;par genres d'exploitation, pour Ie Canada et les provinces, 
1930 et 1941—suite 

Type of operation 

Genre d'exploitation 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 1941 

Stocks 
on hand, 

end of year 
(at coat) 

Stocka en 
magasin 
k la fin 

de I'annde 
(prix 

coOtant) 

NOVA SCOTIA-Con. 

NOirVELLE-fiCOSSE-suite 

INDEPENDENTS-Con.—INoDpENDANTS-fin 

Three-atore multiples—Magasins avec deux 
auccuraalea ' 

Three-store multiples (in voluntary chains)— 
Magasins avec deux succursales (chalnes vo
lontaires) 

C H A I N S — C H A I N E S . . ..,. 

Local chains—Chalnes locales 
Provincial chains—Chalnes provinciales 
Sectional and national chains—Chalnea rd̂  

gionales et nationales 
Manufacturer-controlled chains—Chalnes rd-

gies par les manufacturiers 

OTHER TYPES—AUTRES GENRES 

Industrial stores—Magasins industriels 
Leased departmenta or concessions—Rayons et 

concessions louda '. 
Other typea ot operationC)—Autres genrea 

d'exploration(') 

Country general stores-Magasins gdnd-
raui de campagne 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magasins uniques 
inddpendants -. - -

Single stores (in voluntary chains)^Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magaains avec 
une et deux succursales 

• C H A I N S — C H A I N E B 

• OTHER TYPES—AUTRES GENRES 

Grocery stores—Epiceries 

I N D E P E N D E N T S — I N D D P E N D A N T S 

Single store independents—Magaains, uniques 
inddpendants - -

Single storea (in voluntary chains)—Magasins 
uniques (chalnea volontaires) 

Two- and trhee-store multiples—Magasina avec 
une et deux auccursales 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES 

Combination stores (groceries and meats) 
—Magasins combinds (dpiceries et 
viandes) 

INDEPENDENTS—INDDPBNDANTS 

Single store independents—Magasins uniques 
inddpendants - -

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magaains avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES 

Pour renvois, voir page 399. 
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799 

738 
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1,503 
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36 
165 

107 

16 

785 

768 

676 

44 

48 

17 

1,837 
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60 

37 

2 

378 

324 

260 

Hi 

53 

63 

1 

3,093,600 

143,800 

12,600,800 

1,312,800 
6,904,600 

4,911,300 

472,200 

884,000 

125,100 

37,700 

721,200 

12,135,300 

11,676,000 

10,343,900 

488,900 

843,200 

332,200 

127,100 

11,585,400 

8,514,300 

7,908,200 

423,500 

182,600 

3,070,700 

400 

8,688,666 

7,722,800 

5,447,900 

1,062,900 

1,222,000 

365,800 

4,749,600 

276,600 

32,108,400 

2,468,900 
18,306,400 

10,394,100 

939,000 

90,800 

2,400 

88,400 

12,146,206 

11,595,800 

9,168,300 

1,430,100 

1,007,400 

550,400 

15,916,900 

14,463,800 

12,672,400 

979,900 

'811,500 

1,435,900 

16,200 

18,686,666 

14,480,800 

9,840,000 

1,160,500 

3,480,300 

4.682,200 

27,600 

0-2 

12-7 

1-3 

5-9 

5-0 

0-5 

0-9 

0 

0-1 

0-7 

100-0 

96-2 

86-2 

4-0 

7-0 

2-7 

. 1-1 

106:6 

73-5 

68-3 

3-6 

1-6 

26-5 

(•) 

166-6 

95-6 

67-4 

13-0 

16-1 

4-5 

2-9 

0-2 

19-4 

1-5 
11-1 

6-3 

0-5 

0-1 

C) 

160-0 

96-6 

75-4 

1 

8-3 

4-5 

166-6 

90 

79-6 

-6-2 

•6-1 

9-0 

0 

100-0 

75-9 

61-6 

6-1 

18-2 

24-0 

0-1 

726,900 

28,600 

2,960,100 

120,700 
1,463,200 

1,266,100 

101,100 

7,700 

100 

7,600 

3,137,166 

3,014,200 

2,319^600 

369,600 

325,000 

122,900 

1,858,966 

1,722,100 

1,493,400 ' 

112,100 

1161600 
s 

135,700 

1,100 

1,386,160 

1,102,800 

745,000 

79,600 

278,300 

281,800 

1,600 
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Table 13.—Retail Merchandise Trade, by Types of Operation, for Canada and the Provinces, 
1930 and 1941—Con. 

Type ot operation 

Genre d'exploitation 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per cent 
of sales 

Pour-cent 
des ventea 

1930 1941 

Stocks 
on hand, 

end ot year 
(at cost) 

Stocks en 
magaain 
kla fin 

de I'annde 
(prix 

cofltant) 

NOVA SCOTIA-Con. 

NOCVELLE-fiCOSSE-fin 

Filling stations—Postes d'essence 

m D E P E N D E N I S — I N D D P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

CHAINS—CHAINES 

NEW BBUNSmCK 

NOUVEAU-BBUNSWICK 

Total, all stores—Total, tous magasins... 

INDEPENDENTS-INDDPENDANTS 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntarj^ chains)—Magasins 
uniques (chatnes volontaires) 

Two-store multiples—Magasins avec uno suc
cursale 

Twofltore multiples (in voluntary chains)— 
Magasina avec une succursale (chatnes volon
taires) 

Three-store multiples—Magasins avec deux 
succursales 

Three-store multiples (in voluntary chains)— 
Magasina avec deux succursales (chatnes vo
lontaires) 

CHAINS—OHAINES 

Local chains—Chalnes locales 
Provincial chains—Chatnes provinciales— 
Sectional and national chains—Chatnes rd-

gionales et nationales 
Manufacturer-controUed chains — Chatnes rd-

gies par les manufacturiers 

OTHER TYPES—AUTBES GENBES 

Industrial stores—Magasins industriels 
Leased departments or conceaaiona—Rayons et 

concesaions louds 
Other types of operation(i)—Autres genres 

d'exploitation(0 

Country general stores—Magasins gdnd-
raui de campagne 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magasina uniques 
inddpendants 

Single storea (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

CHAINS—CHAINES 

OIHIDB TYPES—AUTBES GENBES 

For footnotes, see page 398. 

229 

202 

187 

15 

27 

4,434 

4,003 

3, 

166 

106 

165 

16 
86 

60 

16 

266 

11 

1 

264 

666 

648 

577 

49 

22 

11 

7 

368 

320 

4,1 

4,763 

4,380 

172 

161 

9 

39 

216 

16 

12 

676 

•494 

60 

32 

19 

1 

2,148,366 

1,432,700 

1,138,600 

294,200 

716,600 

84,371,966 

71,146,400 

61,076,200 

3,663,000 

4,113,200 

376,300 

2,017,700 

11,029,300 

430,700 
7,906,700 

3,174,600 

417,400 

1,296,200 

736,100 

25,300 

636,800 

16,388,106 

. 9.646,800 

8,082,300 

1,063,400 

400,100 

468.600 

373,800 

6,876,806 

6,466,700 

4,994,900 

461,800 

1,419,100 

161,843,166 

82,024,200 

69,426,100 

6,130,000 

4,700,100 

226,700 

1,613,700 

28,600 

19,763,300 

335,200 
12,201,800 

6,746,000 

471,200 

65,600 

39,600 

26,000 

10,742,860 

6,186,400 

7,031,600 

1,701,600 

462,200 

1,620,300 

37,100 

166-6 

66-7 

63-0 

13-7 

33-3 

166-0 

84-3 

72-4 

4-2 

4-9 

0-4 

2-4 

14-2 

0-6 
9-4 

3-8 

0-6 

1-5 

0-9 

(•) 
0-6 

100-0 

91-9 

77-8 

10-2 

3-9 

4-6 

3-6 

100-0 

79-4 

72-7 

6-7 

20-

166-0 

80-6 

68-2 

6-0 

4-6 

0-2 

1-6 

(') 

10-4 

0-3 
12-0 

6-6 

0-6 

0-1 

0-1 

(•) 

160-6 

86-6 

66-6 

16-8 

4-2 

14-2 

6-3 

301,268 

232,600 

217.600 

16,000 

68,600 

17,268,860 

14,463,100 

12,082,200 

870,300 

984,900 

26,400 

486,100 

6,200 

1,736,000 

61,300 
,848,000 

742,600 

93,100 

20,700 

17,700 

3,000 

2,860,360 

2,333,600 

1,839,700 

338,600 

166,800 

460,000 

16,700 
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Tableau 13.—Commerce de dfitall, par genres d'exploitation, pour Ie Canada et Ies provinces, 
1930 et 1941—suite 

Type of operation 

Genre d'exploitation 

Number of 
stores 

Nombre do 
magasins 

1930 1941 

Ventes 

1930 1941 

Per cent 
of sales 

Pour-cent 
des ventea 

1930 1941 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prix 

cofltant) 

NEW BBUNSWICK-Con. 

NOUVEAU-BBUNSWICK-fin 

Household appliance or radio dealers— 
Magasins d'appareUs de mdnage ou de 
radio 

I N D E P E N D E N T S - I N D D P E N D A N T B 

Single store independenta—Magasins uniques 
inddpendants 

Two- and three-store multiplea—Magaains avec 
une et deux auccuraalea 

CHAINS—OHAINES 

Grocery stores-Epiceries 

INDEPENDENTS—INDDPENDANTS 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-atore multiples—Magasins avec 
une et deux succursales 

CHAINS—CEAINES 

OTBEB TYPES—AUTRES GENRES 

Combination stores (groceries and meats) 
—Magasins combinds (dpiceries et 
viandes) 

INDEPENDENTS—INDDPENDANTS 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

CHAINS—CHAINES 

FUling stations—Postes d'essence 

INDEPENDENTS—INDDPENDANTS..'. 

Single store independents—Magasins uniques 
inddpendants 

Two- and three-atore multiplea—Magasins avec 
une et deux succursales 

CHAINS—CHAINES 

QUEBEC—QU£BEC 

Total, aU stores—Total, tous magasins. 

INDEPENDENTS—INDDPENDANTB 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two-store multiples—Magaains avec une suc
cursale 
Two-atore multiples (in voluntary chains)— 

Magasins avec une succursale (ch^ea volon
taires) 

Pour renvois, voir page 399. 

35 

(•) 

(«) 
888 

980 

914 

51 

15 

19 

216 

204 

138 

47 

19 

11 

188 

177 

170 

7 

11 

34,286 

31,242 

28,507 

1,642 

776 

54 

33 

25 

21 

4 

8 

1,662 

1,648 

1,469 

51 

' 28 

13 

1 

257 

241 

176 

44 

22 

16 

364 

347 

336 

11 

17 

38,712 

38,161 

35,862 

881 

1,074 

67 

745,306 

(•) 

{') 

(•) 
(') 

7,144,666 

6,864,900 

4,662,300 

029,300 

273,300 

1,279,100 

5,050,166 

4,761,800 

2,791,300 

1,339,800 

620,700 

298,300 

1,488,368 

1,244,000 

1,034,900 

209,100 

246,300 

651,138,666 

626,117,800 

430,679,700 

44,060,100 

35,221,200 

1,486,700 

778,700 

366,300 

337,500 

28,800 

412,400 

.8,847,400 

0,414,600 

8,073,800 

1,012,400 

328,400 

622,800 

10,000 

9,303,466 

8,182,600 

6,057,600 

1,960,100 

1,166,000 

1,120,800 

4,792,306 

4,226,500 

4,074,000 

162,600 

666,800 

818,671,166 

685,406,100 

695,249,100 

29,017,300 

43,512,3ci0 

2,685,500 

106-6 

(») 

(') 

i') 

C) 
160-6 

82-1 

65-3 

13-0 

3-8 

17-9 

106-6 

94-1 

66-3 

26-5 

12-3 

5-9 

166-6 

83-5 

69-5 

14-0 

16-6 

166-6 

6-4 

0*2 

100-0 

47-0 

43-3 

3-7 

63-0 

106-6 

94-6 

81-1 

10-2 

• 3-3 

6-3 

0-1 

160-8 

88-0 

54-4 

21-1 

12-6 

12-0 

166-6 

88-2 

85-0 

3-2 

11-8 

166-6 

83-7 

72-7 

3-6 

5-3 

0-3 

187,400 

67,800 

63,300 

4,500 

119,600 

1,301,900 

1,264,600 

1,106,900 

96,100 

51,600 

46,400 

1,000 

764,060 

646,900 

433,300 

122,300 

90,300 

108,100 

228,660 

196,200 

179,200 

16,000 

33,400 

133,866,06« 

123,282,900 

106,916,000 

5,983,600 

8,248,100 

393,200 
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Table 13.—Ketail Merchandise Trade, by Types'of Operation, for Canada and the Provinces, 
1930 and 1914—Con. 

Type of'operation 

Genre d'exploitation 

QUEBEC-Con.—QUSBEC-auite 

IN DBPENDENTS-Con.—INoDpENDANTS-f in . . 

Three-atore multiples—Magaains avec deux 
succursales ' • — • - -

Three-store multiples (in voluntary chains)— 
Magasins avec deux succursales (chatnes vo
lontaires) 

C H A I N S — C H A I N E B . . 

Local chains—Chalnea locales 
Provincial chains—Chalnea provincialea 
Sectional and national ohaina—Chalnea rd-

gionales et nationales 
Manufacturer-controlled chains — Chalnea rd-

gies par les manufacturiers 

OTHER TYPES—AUTRES GENRES . 

Industr ial stores—Magasina induatriels 
Leased depar tments or concessions—Rayons et 

concessions louds 
Othe r types ot operation(>)—Autres genres 

d'exploitation(') 

Grocery stores—Epiceries. 

INDEPENDENTS—INDEPENDANTS.. 

Single s tore independenta—Magaains uniques 
inddpendants -. - • 

Single stores (in voluntary chains)—Magasins 
uniques (chaines volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES. 

Combinat ion stores (groceries a n d meats) 
—Magasins combinds (epiceries e t viandes) 

INDEPENDENTS—INDEPENDANTS. 

Single store independents—Magasina uniques 
inddpendants • -

Single stores (in voluntary chains)—Magasins 
uniques (chalnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

CHAINS—CHAINES 

OTHER TYPES—AUTRES GENRES. 

C o u n t r y general stores—Magasins gene
r a u i de campagne — 

I N D E P E N D E N T S — I N D D P E N D A N T S . . 

Single Store independenta—Magasins uniques 
inddpendants , . . . 

Single stores (in voluntary chains)—Magaains 
uniques (chalnes volontaires) 

Two- and three-store multiplea—Magasins avec 
. une et deux succursales '...-

C H A I N S — C H A I N E S 

OTHER TYPES—^AUTRES GENRES. , 

N u m b e r of 
stores 

N o m b r e de 
magasina 

1930 

479 
366 

764 

89 

1,346 

27 

32 

1,287 

6,146 

5,815 

4,959 

802 

54 

- 331 

1,571 

1,407 

1,075 

289 

43 

164 

2,747 

2,686 

2,187 

426 

72 

42 

20 

1941-. 

272 

15 

,446 

368 
336 

653 

89 

105 

7 

7,388 

7,277 

6,930 

273 

74 

109 

3 

1,962 

1,857 

1,691 

193 

73 

104 

1 

2,843 

2, 

2,694 

167 

125 

56 

Sales 

Ventes 

1930 

13,242,800 

637,300 

120,221,700 

26,881,300 
41,225,600 

42,986,400 

9,129,400 

6,799,000 

1,790,400 

430,600 

3,678,000 

70,813,866 

57,443,600 

39,149,800 

16,910,900 

1,382,900 

13,370,200 

48,961,760 

37,600,900 

23,812,900 

12,189,700 

1,598,300 

11,300,800 

42,516,766 

39,484,000 

27,425,600 

10,241,100 

1,817,300 

1,761,000 

1,265,700 

1941 

14,649,600 

392,300 

132,259,900 

28,380,800 
40,836,700 

54,678,400 

8,365,000 

1,005,100 

329,100 

676,000 

83,872,160 

73,786,600 

66,239,200 

7,107,600 

1,439,800 

10,018,100 

67,400 

79,916,606 

61,539,400 

48,238, 

9,585,000 

3,715,600 

18,342,200 

35,000 

49,296,666 

47,106,100 

39,087,300 

4,918,100 

3,100,700 

2;159,800 

24,700 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 

0-1 

18-5 

4-1 
6-4 

1-4 

0-9 

0-3 

0-1 

0-5 

' 166-6 

81-1 

66-3 

23-9 

1-9 

18-9 

166-6 

76 

48-7 

24-9 

3-3 

23-1 

106-6 

92 

64-5 

24-1 

4-3 

4-1 

3-01 

1941 

1-8 

C) 
16-2 

3-5 
5-0 

6-7 

1-0 

0-1 

C) 

166-6 

88-0 

77-8 

8-6 

1-7 

11-9 

0-1 

100-6 

77-0 

60-3 

12-0 

4-7 

23-0 

C) 

166-6 

96-5 

79-3 

9-9 

6-3 

4-4 

0-1 

Stocka 
on hand, 

end ot year 
(at cost) 

Stocks en 
magasin 
kla fin 

de I'annde 
(prix 

cofltant) 

2,626,300 

117,700 

15,330,600 

2,746,700 
5,497,600 

6,141,600 

944,600 

193,500 

• 117,400 

. 76,100 

10;660,666 

10,223,900 

9,041,500 

998,700 

183,700 

368,700 

8,000 

5,991,100 

5,431,700 

4,236,700 

893,500 

301,500 

655,100 

4,300 

18,851,660 

18,032,400 

16,194.100 

1,776,900 

1,062,400 

813,200 

6,000 

For footnotes, aee page 398. 
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Tableau 13.—Commerce de detail, par genres d'exploitation', pour Ie Canada et les provinces, 
1930 e t 1941— su i t e 

Type ot operation 

Genre d'exploitation 

N u m b e r of" 
stores 

N o m b r e de 
magasins 

1930 1941 

Salea 

Ventes 

1930 1941 

P e r cent 
ot sales 

Pour-cent 
des ventes 

1930 1941 

Stocks 
on hand, 

end ot year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prix 

cofltant) 

QUEBEC-Con .—QUf iBEC-su i t e 

Var i e ty s tores—Bazars 

I N D E P E N D E N T S — I N D D P E N D A N T S 

Single store independents—Magaains uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chalnes'volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

FlUihg s t a t i o n s — P o s t e s d ' e s sence . 

I N D E P E N D E N T S — I N D D P E N D A N T S 

Single s tore independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasina 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magaains avec 
une et deux auccuraalea 

C H A I N S — C H A I N E S . 

OTHER TYPES—AUTRES GENRES. , 

M e n ' s a n d b o y s ' c l o t h i n g a n d f u r n i s h 
ings s tores—Magas ins de v d t e m e n t s e t 
l ingerie ( b o m m e s e t gar$ons) 

I N D E P E N D E N T O — I N D D P E N D A N T S . . . .' 

Single store independenta—Magaains uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S . . 

OTHER TYPES—AUTRES GENRES. 

F a m i l y c l o t h i n g s t o r e s — V d t e m e n t s pour 
t o u t e la famille 

INDEPENDENTS—INDDPENDANTS. 

Single store independenta—Magaaina uniquea 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux auccuraalea 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES. . 

W o m e n ' s a p p a r e l a n d accessories s tores— 
v e t e m e n t de femmes e t accessoires. 

INDEPENDENTS^—INDDPENDANTS 

Single s tore independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasina 
. uniques (chalnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

CHAINS—CHAINES 

OTHER TYPES—AUTRES G E N R E S . 

178 

77 

63 

14 

101 

786 

27 

144 

1,495 

1,430 

884 

471 

75 

43 

22 

(=) 

C) 

(.') 
W' 
C) 

C) 

1,258 

C) 

C) 

C) 

C) 
C) 

• ( » ) • 

241 

200 

6 

36 

128 

1,757 

1,716 

1,639 

1 

75 

40 

2 

810 

888 

818 

18 

4 

786 

761 

60 

34 

1 

1,954 

1,845 

1,726 

3 

116 

100 

12,014,500 

1,383,100 

1,042,200 

340,900 

10,631,400 

16,158,766 

6,224,000 

5,201,000 

1,023,000 

3,934,700 

30,267,166 

27,100,600 

12,897,800 

12,264,500 

1,938,300 

1,836,000 

1,330,500 

12,401,406 

(^) 

C) 

(.') 
C) 
C) 
C) 

26,146,606 

C) 

• C) 

C) 

C) 
C) 
C) 

22,682,966 

6,066,000 

2,778,200 

215,300 

2,072,500 

17,616,900 

28,785,666 

28,176,300 

25,215,500 

23,000 

2,936,800 

1,596,300 

13,400 

26,174,666 

19,357,800 

16,613,700 

10,600 

2,733,600 

788,800 

27,900 

25,265,306 

21,041,700 

17,277,500 

488,400 

3,275,800 

4,212,600 

1,000 

27,851,200 

24,308,700 

21,135,600 

20,700 

3,162,400 

3,514^700 

27,800 

166-6 

11-5 

8-7 

2-8 

88-6 

166-6 

61 

61-2 

10-1 

38-7 

166-6 

42-6 

40 

6 

6-1 

4-4 

106-0 

« 
C) 

C) 

C) 
(=) 
C) 

166-0 

C) 

C) 

C) 

C) 
C) 
O' 

100-0 

22-3 

12-2 

1-0 

9-1 

77-7 

166-6 

94-6 

84-6 

0-1 

9-9 

5-4 

(') 

106-6 

96-0 

82-4 

0 

13-5 

3-9 

0-1 

106-0 

83-3 

68-4 

1-9 

13-0 

16-7 

C) 

166-6 

87-3 

75-9 

0-1 

11-3 

12-6 

0-1 

3,946,460 

1,592,100 

1,063,600 

67,600 

461,000 

2,354,300 

1,262,909' 

1,214,700 

1,101,700 

8,400 

104,600 

47,700 

500 

6,062,666 

5,910,200 

5,077,400 

9,000 

£23,800 

134,400 

8,000 

9,405,000 

8,433,700 

6,826,200 

223,200 

1,384,300 

969,800 

1,500 

6,363,160 

5,972,800 

6,198,300 

3,600 

770,900 

383,500 

6.800' 

Pour renvois, voir page 399. 
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Table 13.—Retali Merchandise Trade, by Types of Operation, for Canada and the Provinces, 
1930 and 1941—Con. 

Type of operation 

Genre d'exploitation 

QUEBEC-Con.—QUfiBEC-suite-

, Shoe stares—Magasins de chaussures.. 

INDEPENDENTS—INDDPENDANTS 

Single store independenta—Magaains uniques 
inddpendants 

Single storea (in voluntary chains)—Magasins 
uniquea (chalnea volontaires) 

Two- and three-store multiples—Magaains avec 
. une et deux succursales 

C H A I N S — C H A I N E S ; 

. . Furni ture stores—Magasins de meubles. 

I N D E P E N D E N T S — I N D D P E N D A N T S 

Single store independents—Magasins uniques 
, inddpendants 
Single stores (in voluntary chains)—Magasins 

uniquea (chalnes volontaires) 
Two- and three-store multiples^Magasina avec 

une et deux succursales 

C H A I N S — C H A I N E S . 

liousehold appliance or radio dealers-
Magasins d'appareils de mdnage ou de 
radio , 

INDEPENDENTS—INDDPENDANTS. . 

Single store independenta—Magaains uniques 
• inddpendants 
Single atores (in voluntary chains)—Magasina 

uniquea (chatnes volontaires) 
Two- and three-store multiples—Magasins avec 

une et deux auccursalea 

C H A I N S — C H A I N E S . 

Bestaurants, cafeterias and eating places 
(•)—Restaurants, cafdtdrias et saUes 
i manger (•) 

I N D E P E N D E N T S — I N D D P E N D A N T S . . 

Single store independents—Magasins uniques 
inddpendants 

Single atorea (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A S N E S 

OTHER TYPES—AUTRES G E N R E S . . 

Drug stores—Pharmacies. 

I N D E P E N D E N T S — I N D D P E N D A N T S . . 

Single store independents—Magasina uniques 
inddpendants .... 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) '. 

Two- and threenstore multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHEB TYPES—AUTRES GENBES. 

Number of 
stores 

Nombre de 
magasins 

1930 

399 

353 

1 

45 

69 

280 

m 
(.') 
(') 
(,') 
C) 

365 

(«) 

(') 
(') 
C) 

(«) 

875 

812 

784 

1 

27 

63 

10 

658 

600 

468 

18 

114 

64 

1941 

614 

383 

316 

3 

65 

131 

427 

368 

336 

2 

30 

69 

383 

247 

237 \ 
1 

9 

136 

1,424 

1,348 

60 

Sales 

Ventes 

1930 

10,660,406 

7,039,500 

6,600,400 

12,000 

1,427,100 

3,520,900 

12,808,066 

C) 

C) 

C) 

{») 

(') 

726 

670 

412 

181 

97 

65 

1941 

12,462,866 

7,440,100 

6,181,200 

45,700 

2,213,200 

6,022,700 

21,333,666 

12,809,300 

11,184,000 

110,600 

1,514,700 

8,624,300 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 

13,851,866 16,343,666 

« . 

(•) 

17,684,760 

11,848,300 

9,658,400 

104,300 

2,085,600 

6,076,300 

170,100 

14,851,666 

12,317,100 

8,863,700 

471,600 

2,991,900 

2,456,700 

77,700 

4,280,400 

3,912,700 

6,400 

361,300 

6,062,600 

27,669,366 

23,354,700 

21,791,500 

1,563,200 

4,144,200 

110,400 

18,067,266 

14,978,100 

7,771,600 

4,022,400 

3,184,100 

3,086,600 

3,600 

1941 

100-0 

66-7 

53-1 

0-1 

13-6 

33-3 

166-0 

C) 

(.') 
C) 

e) 
C) 

106-6 

C) 

C) 

C) 

« 
(') 

106-6 

69 

66-6 

0-6 

12-2 

29-7 

1-0 

100-6 

82-9 

69 

3-2 

20-1 

16-6 

0-6 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(priI^ 

cofltant) 

100-0 

59-7 

41-6 

0-3 

17-8 

40-3 

166-8 

60-0 

62-4 

0-5 

7-1 

40-0 

106-6 

41-4 

37 

0-1 

3-5 

58-6 

106-6 

84-6 

78-9 

5-7 

15-0 

0-4 

106 6 

82 

43-0 

22-3 

17-6 

17-1 

(') 

4,245,660 

2,986,600 

2,235,300 

19,300 

732,000 

1,269,000 

6,016,966 

3,093,600 

2,737,300 

4,800 

361,600 

1,923,300 

2,245,206 

1,041,200 

956,800 

1,400 

83,000 

1,204,000 

805,960 

864,400 

806,900 

67,500 

39,800 

1,700 

4,608,208 

4,065,300 

2,140,200 

1,209,600 

716,600 

442,400 

1,600 

For footnotes, see page 398. 
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Tableau 13.—Commerce de dCtail, par genres d'exploitation, pour le Canada et Ies provinces, 
1930 et 1941—suite 

Type ot operation 

Genre d'exploitation 

Number of 
stores 

Nombre de 

1930 1941 

Sales 

Ventes 

1930 1941 

Per cent 
ot salea 

Pour-cent 
des ventes 

1930 1941 

Stocks 
on hand, 

end ot year 
(at cost) 

Stocks en 
magasin 
ikla fin 

de I'annde 
(prix 

cofltant) 

QUEBEC-Con.—QU£BEC-fin 

Tobacco stares and stands—Magasins et 
comptoirs de tabac 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magasins uniques 
inddpendants '. 

Single atorea (in voluntary chains)—Magasins 
uniquea (chatnes volontairea) 

Two- and three-store multiplea—Magasins. avec 
une et deux auccursales 

C H A I N S — C H A I N E S . 

OTHEB T-YPES—AUTBES GENRES.. 

ONTABIO 

Total, all store..—Total, tous magasins.. 

INDEPENDENTS—INDDPENDANTB • 

Single store independents—Magaains uniques 
inddpendants ; 

Single storea (in voluntary chaina)—Magaains 
uniquea (chatnes volontaires) 

Two-store multiplea—Magasins avec une suc
cursale 

Two-atore multiples (in voluntary chains)— 
Magasina avec une auccuraale (chalnes volon
taires) 

Three-store multiples—Magasins avec deux 
succursales 

Three-store multiples (in voluntary chains)— 
Magaains avec deux auccursales (chalnea vo-
lontaires) 

C H A I N S — C H A I N E S . 

Local chains—Chatnes locales 
Provincial chains—Chatnes provinciales 
Sectional and national chaina—Chatnes rd-

gionaiea et nationales 
Manufacturer-controlled chains—Chatnes rd-

giea par les manufacturiers 

OTHEB TYPES—AUTRES GENRES.. 

Industrial stores—Magasins industriels 
Leased departments or concessions—Rayona et 

conceaaions louds 
Other types of operationC)—Autres genres 

d'exploitation (0 

Grocery stores—Epiceries. 

I N D E P E N D E N T S — I N D D P E N D A N T S . . 

Single store independents—Magasina uniques 
inddpendants 

Single stores (in voluntarj; chains)—Magaains 
uniques (chalnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C B A I N E S 

OTHER TYPES—AUTRES GENRES.. 

671 

w 

(') 
(») 
(•) 
(•) 
(») 

43,045 

38,606 

34,983 

1, 

1,306 

47 

472 

10 

3,269 

463 
1,081 

1,359 

1, 

1,241 

1 

44 

7,882,466 

(•) 

(») 
(«) 
(') 
(') 
C) 

47,855 

43,506 

38,891 

2,032 

1,907 

162 

466 

48 

3,386 

465 
1,436 

1,689,980,206 

869,192,600 

746,334,600 

40,028,200 

67,203,000 

1,500,400 

23,808,800 

317,600 

223,361,600 

29,612,600 
91,829,100 

12,789,666 

10,624,000 

9,666,900 

1,000 

857,100 

2,214,200 

61,400 

1,406,876,766 

1,109,318,100 

936,858,100 

66,768,300 

84,802,500 

5,107,400 

23,972,900 

1,555 

170 

1,270 

42 

62 

1,176 

5,584 

4,940 

4,028 

828 

84 

649 

5 

1,317 

168 

164 

8 

156 

-

5,714 

6,377 

4,711 

646 

121 

324 

13 

86,290,900 

15,729,000 

7,436,100 

2,001,400 

1,145,500 

4,289,200 

88,662,366 

60,426,700 

42,113,600 

16,060,900 

2,261,200 

38,059,400 

77,200 

166-6 

(') 

(«) 
(•) 
(') 
(') 
C) 

166-6 

79-0 

67-9 

3-6 

6-2 

0-1 

2-2 

1,808,900 

295,444,000 

22,455,500 
143,900,200 

113,337,100 

15,761,200 

2,214,600 

322,800 

1,891,800 

-

88,611i506 

70,227,700 

56,080,000 

11,337,300 

2,910,400 

18,120,900 

262,900 

(•) 

20-3 

2-7 
8-4 

7-8 

1-4 

0-7 

0-2 

0-1 

0-4 

100-0 

61-3 

42-7 

16-3 

2-3 

38-6 

0-1 

160-6 

.82-3 

75-6 

(•) 
6-7 

17-3 

0-4 

166-0 

78 

,66 

4-0 

6-0 

0-4 

1-7 

0-1 

21-0 

1-6 
10-2 

1,384,800 

1,185,400 

1,084,000 

400 

100,100 

203,900 

6,600 

266,163,006 

178,529,800 

148,877,100 

10,943,900 

13,791,800 

964,400 

3,684,600 

368,000 

27,348,000 

2,467,800 
11,505,000 

8-1 

1-1 

0-2 

C) 
0-2 

-

106-6 

79-3 

63-2 

12-8 

3-3 

20-4 

0-3 

11,216,900 

2,159,300 

285,200 

53,400 

222,200 

9,600 

8,566,260 

7,472,400 

6,109,706 

1,098,400 

264,300 

1,008,200 

26.600 

Pour renvois voir page 399. 



410 CENSUS OF MERCHANDISING A N D SERVICE ESTABLISHMENTS, 1941 

Table 13.—Retail Merchandise Trade, by Types of Operation, for Canada and the Provinces, 
1930 and 1941—Con. 

Type ot operation 

Genre d'exploitation 

Number ot 
stores 

Nombre de 
magaains 

1941 

Sales 

Ventes 

1941 

Per cent 
ot sales 

Pour-cent 
des ventes 

Stocks 
on hand, 

end ot year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prix 

coutant) 

ONTABIO-Con.—suite 

Combination stores (groceries and meats) 
—Magasins combines (epiceries et 
viandes) 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magasins uniques 
inddpendants 

• -Single atores (in voluntary chains)—Magasins 
uniques (chaines volontaires) 

:, -Two- and three-store multiples—Magaains avec 
une et deux succursales 

C H A I N S — C I I A I N E S : . . 

OTHER TYPES—AUTRES GENRES., 

Meat markets (Including sea foods)-
Boucherles (comprenant poisson)... 

INDEPENDENTS—INDEPENDANTS. 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magaains avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES". 

Country general stores—Magasins gdnd
raux de campagne 

INDEPENDENTS—INDEPENDANTS. 

Single store independents—Magasina uniques 
inddpendants 

Single atorea (in voluntary chaina)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTBES GENBES. . 

Variety stores—Bazars 

I N D E P E N D E N T S — I N D E P E N D A N T S . , 

Single store independents—Magasins uniquea 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniquea (chalnes volontairea) 

Two- and three-atore multiples—Magasina avec 
une et deux auccursales 

CHAi.vs—CHAINES 

Filling stations—Postes d'essence. 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chalnea volontairea) 

Two- and three-store multiples—Magaaina avec 
une et deux succursales 

C H A I N S — C H A I N E S 

.OTHER TYPES—AUTBES GENRES. , 

2,114 

1,770 

1,383 

312 

75 

342 

2 

1,687 

C) 

p) 

(•) 

C) 

C) 

(') 

2,566 

2,532 

2,122 

368 

42 

5 

13 

221 

70 

45 

9 

16 

161 

2,754 

2,269 

2,170 

484 

1 

2,484 

2,079 

1,694 

237 

148 

404 

1 

1,518 

1,440 

1,361 

3 

76 

65 

13 

2,350 

2, 

1,933 

296 

98 

20 

4 

482 

209 

84 

88 

37 

273 

4,627 

4,362 

4,203 

4 

165 

263 

74,373,000 

43,692,200 

31,049,600 

9,387,400 

' 3,155,300 

30,736,200 

45,600 

33,814,066 

C) 

C) 

C) 

C) , 

C) 

C) 

43,913,660 

42,837,800 

32,725,400 

8,568,400 

1,544,000 

347,800 

728,000 

19,631,266 

1,012,000 

625,400 

184,000 

202,600 

18,619,200 

34,756,360 

24,318,800 

20,893,000 

3,425,800 

10,431,100 

6,400 

142,049,400 

62,925,300 

47,179,700 

8,560,600 

7,195,000 

79,087,100 

37,000 

32,624,406 

29,402,600 

26,868,40(1 

43,500 

2,490,700 

2,916,300 

306,600 

44,274,606 

43,017,100 

32,404,300 

7,666,700 

3,047,100 

1,113,600 

143,900 

37,674,806 

3,882,600 

963,400 

2,226,400 

692,800 

33,692,200 

86,128,866 

70,716,600 

66,180,000 

177,600 

4,358,000 

9,397,200 

16,100 

100-0 

58 

41-7 

12-6 

4-3 

41-3 

0-1 

100 0 

C) 

m 
C) 

C) 

C) 

C) 

100 0 

97-6 

74-6 

19-6 

3-5 

0-8 

1-7 

106-6 

6-2 

3-2 

1-0 

1-0 

94 

100-0 

70-0 

o6-i 

30-0 

(') 

100-0 

44-3 

33-2 

6-0 

6-1 

55-7 

C) 

106-0 

90-1 

82-4 

0-1 

166-6 

97-2 

73-2 

17-1 

6-9 

2-6 

0-3 

106-6 

10-3 

2-6 

6-9 

1-8 

89-7 

106-6 

88-2 

82-6 

0-2 

5-4 

11-7 

0-1 

10,209,800 

7,634,600 

6,349,900 

643,000 

539,600 

2,672,100 

5,300 

3,811,666 

3,765,300 

3,713,300 

1,800 

40,200 

50,800 

4,900 

12,848,108 

12,486,000 

9,601,900 

2,118,300 

865,800 

425,900 

36,200 

5,256,666 

948,700 

306,900 

477,400 

164,400 

4,307,300 

3,227,406 

2,979,600 

2,807,000 

11,600 

161,000 

247,600 

300 

For footnotes, see page 3 
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Tableau 13.—Commerce de detail, par genres d'exploitation, pour Ie Canada et les provinces, 
1930 et 1941—suite 

Type of operation 

Genre d'exploitation 

Number of 
stores 

Nombre'de 
magasins 

1930 

Sales 

Ventes 

1930 1941 

Per cent 
ot sales 

Pour-cent 
des ventes 

Stock 
on hand, 

end of year 
(at cost) 

Stocka en 
magaain 
k la fin 

de I'annde 
(prix 

cofltant) 

ONTABIO-Con.—suite 

Men's and boys' clothing and furnish
ings stores—Magasins de vdtements et 
lingerie (bommes et garcons) 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontairea) 

Two- and three-atore multiples—Magasins avec 
une et deux succursales 

CHAI NS—CHAINES . 

OTHER TYPES—AUTRES GENRES.. 

Family :cIothing stores—Vetements pour 
tautc la famille 

INDEPENDENTS—I.N'DEPENDANTS.. 

• .Single store independenta—Magaaina uniques 
inddpendants 

Single atores (in voluntary chains)—Magaains 
uniques,(chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux auccursales 

C H A I N S — C H A I N E S . 

OTHER TYPES—AUTRES GENRES. 

Women's apparel and accessories stores-
Vdtemcnt de femmes ct accessoires.. 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

Single atorea (in voluntary chains)—Magasins 
uniques (chalnea volontaires) 

Two-and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S . 

OTHER TYPES—AUTRES GENRES 

Shoe stores—Magasins de chaussures. 
I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magaains uniques 
inddpendants 

Single storea (in voluntary chaina)—Magasins 
\. uniques (chalnes volontaires) 
^ Two- and three-store multiples—Magaains avec 

uneetdeux succuraalea 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES. 

Lumber and building material dealers 
Marchands de bols d'oeuvre et matd
riaux de construction 

IN DEPENDENTS—IN D E P E N D A N T S . 

xSingle store independents—Magasins uniquea 
inddpendants 

Single stores (in voluntary chains)—Magaains 
uniquea (chalnes volontaires) 

Two- and three-store multiples—Magasins avec 
une ct deux succursales 

C H A I N S — C H A I N E S . 

1,662 

1,651 

99 

108 

3 

471 

C) 

C) 

C) 

C) 

C) 

(') 

1,568 

C) 

C) 

C) 

C) 

C) 

m 
782 

674 

524 

87 

63 

106 

2 

287 

(') 

C) 

C) 

C) 

C) 

1,478 

1,368 

1,225 

11 

132 

101 

651 

585 

500 

63 

3 

2,151 

1,980 

1,761 

1 

218 

160 

' il 

788 

630 

417 

54 

69 

267 

388 

365 

318 

1 

46 

23 

32,327,700 

25,746,000 

22,576,400 

3,169,600 

6,392,500 

189,200 

14,882,300 

m 
(') 
(') 
m 
(') 

30,326,206 

C) 

w 
C) 

C) 

C) 

C) 

16,175,166 

12,633,600 

7,769,800 

2,799,400 

2,074,400 

3,485,600 

56,000 

21,950,060 

C) 

C) 

C) 

C) 

C) 

36,994,966 

29,685,400 

24,732,600 

256,100 

4,696,700 

7,167,200 

142,300 

25,277,806 

20,889,900 

15,730,400 

480,100 

4,679,400 

4,356,900 

31,000 

42,939,666 

36,757,700 

29,077,900 

21,300 

7,658,600 

6,082,400 

99,500 

20,451,060 

11,669,000 

7,873,700 

1,639,000 

2,056,300 

8,879,700 

2,300 

32,616,606 

28,748,600 

23,889,500 

28,100 

4,830,900 

3,862,10ci 

100-0 

79-

69-

19-8 

0-0 

106-6 

(') 

C) 

C) 

C) 

C) 

w 

166-6 

C) 

C) 

C) 

C) 

C) 

(•) 

106-0 

78-

48-0 

17-3 

12-8 

21-5 

0-4 

168-8 

(') 

C) 

C) 

m 
C) 

166-6 

80-2 

66 

0-6 

12-7 

19-4 

0-4 

100-0 

82-6 

62-2 

1 

18-6 

17-2 

0-2 

106 6 

85-6 

67-7 

0-1 

17-8 

14-2 

0-2 

166-6 

66-6 

38-5 

8-0 

10-1 

43-4 

(') 

160-6 

88-2 

73-3 

0-1 

14-8 

11-8 

16,363,806 

9,100,500 

7,613,600 

40,200 

1,446,700 

1,233,900 

• 29,400 

8,370,166 

7,155,000 

5,561,000 

113,900 

1,490,100 

'l,199;80O 

15,300 

8,126,760 

7,260,900 

6,910,600 

6,900 

1,333,600 

861,600 

18,200 

7,065,306 

4,692,200 

3,266,200 

753,400 

672,600 

2,312,200 

900 

6,355,460 

5,424,400 

4,460,700 

4,500 

959,200 

931,000 

Pour renvois, voir page 399. 
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Table 13.—Retail Merchandise Trade, by Types .of Operation, for Canada and the Provinces, 
1930 and 1941—Con. 

Type of operation 

Genre d'exploitation 

Number of 
stores 

Nombre de 
magasins 

1941 

Bales 

Ventes 

1030 1941 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 1941 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks en 
magasin 
& la fin 

de I'annde 

cofltant) 

ONTABIO-Con.—fin 

Furniture stores—Magasins de meubles.. 

D f D E P E N D E N T a — I N D E P E N D A N T S . . 

Single store independents—Magaains uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasina avec 
une et deux auccursales 

CHAINS—CHAINES . 

OTHER TYPES—AUTBES GENBES. 

Household appUance or radio dealers-
Magaslns d'appareils de mdnage ou de 

- radio 

i N D E P E N D B N i B — I N D E P E N D A N T S . 

Single store independenta—Magasins uniques 
inddpendants 

Single atorea (in voluntary chaina)—Magasina 
uniques (chalnea volontairea) 

Two- and three-store multiples—Magaains avec 
une et deux succursales 

C H A I N S — C H A I N E S . 

OTHEB TYPES—AUTBES GENRES., 

Bestaurants, cafeterias and eating places 
(•)—Bestaurants, cafdtdrias et salles 
i manger(') 

I N D E P E N D E N T S — I N D E P E N D A N T S . . 

Single store independents—Magasins uniques 
inddpendants 

Single atores (in voluntary chains)—Magasins 
uniques (chalnea volontairea) 

Two- and three-atore multiplea—Magaaina avec 
une et deux succursales 

CHAINS—CHAINES . 

OTHER TYPES—AUTBES GENBES.. 

Drug stores—Pharmacies. 

I N D E P E N D E N T S - I N D E P E N D A N T S . . 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chaina)—Magasina 
uniques ( ch^es volontaires) 

Two- and three-atore multiples—Magasina avec 
une et deux succuraalea 

C H A I N S — C H A I N B S . 

523 

OTHEB TYPES—AUTRES GENBES. 

P) 
W 
C) 

(') 

668 

(') 

(•) 

C) 

• (•) 

C) 

(') 

1,888 

1, 

1,796 

63 

121 

8 

1,464 

1,326 

1,141 

184 

136 

4 

646 

603 

406 

14 

83 

40 

716 

669 

535 

2 

32 

142 

3,649 

2,896 

2,714 

•181 

137 

17 

1,726 

1,624 

734 

580 

210 

194 

' 2 

17,828,106 

w 

(') 
(«) 
(») 

(') 

(') 

22,007,868 

(») 

P) 
(') 
(') 

(») 

27,886,766 

21,396,600 

18,822,200 

2,574,300 

6,214,300 

274,900 

35,207,506 

27,030,200 

23,170,700 

,769,600 

7,170,000 

107,300 

27,688,566 

22,781,100 

14,118,900 

773,000 

7,889,200 

4,299,700 

7,700 

21,822,766 

16,216,100 

13,252,100 

16,500 

1,946,600 

6,644,400 

63,200 

51,667,886 

44,427,200 

39,838,300 

4,588,900 

6,999,700 

181,000 

49,208,606 

38,936,600 

15,763,500 

16,190,800 

6,981,200 

10,236,500 

36,600 

106-6 

(') 

(') 
(•) 
C) 

C) 

C) 

166-8 

(.') 

(') 
(') 
(') 

(»)' 

(') 

166-8 

76-7 

67-6 

9-2 

22-3 

1-0 

166-6 

• 79-3 

66-8 

13-6 

20-4 

0-3 

166-6 

84-1 

62-1 

2-9 

29-1 

15-9 

(•) 

1666 

69-7 

60-7 

0-1 

8-9 

30-0 

0-3 

100-0 

86-1 

77-2 

8-9 

13-6 

0-3 

166-6 

79-1 

32-0 

32 

14:2 

20-8 

0-1 

6,264,668 

6,467,200 

3,719,700 

196,400 

1,651,100 

784,100 

3,200 

4,267,960 

3,069,600 

2,687,800 

2,600 

479,200 

1,176,600 

12,700 

1,436,366 

1,286,900 

1,163,200 

123,700 

143,300 

6,100 

10,299,666 

8,708,400 

3,780,900 

3,518,200 

1,409,300 

1,580.100 

11,100 

For footnotes, see page 2 
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, Tableau 13.—Commerce de d£tall, par genres d'eiploltatlon, pour le Canada et Ies provinces, 
1930 e t 1941—suite 

Typo of operation 

• Genre d'exploitation 

Number of 
stores 

Nombre de 
magaaina 

1930 1941 

Salea 

Ventes 

1930 1941 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 1941 

Stocks 
on band, 

end of year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prix 

cofltant) 

MANITOBA 

Total, all stores-Total, tous magasins.... 

I N D E P E N D E N T S - I N D E P E N D A N T S : 

Single store independents—Magasins uniquea 
inddpendants 

Single storea (in voluntary chaina)—Magasins 
uniquea (chalnea volontairea) 

Two-store multiples—Magasins avec une suc
cursale 

Two-store multiples (in voluntary chains)— 
Magaaina avec une auccuraale (chalnea volon 
taires) 

Three-store multiples—Magasins aveo deux 
succuraales 

Three-store multiples (in voluntary chains)-
Magasins avec deux succursales (chalnes vo
lontaires 

CHAINS—CHAINES . 

Local chaina—Chalnea locales 
Provincial chains—Chalnes provinciales 
Sectional and national chains—Chalnes rd-

gionalea et nationalea ' 
Manufacturer-controlled chaina—Chatnes rd-

giea par lea manufacturiers 

OTHEB lYPES(')—AUTBES GENBES(') . 

Industrial stores—Magasins industriels 
Leased departments or concessions—Rayons et 

concessions loiida 
Other typea of operation—Autres genres d'ex

ploitation 

Grocery stores—Epiceries., 
I 

I N D E P E N D E N T S — I N D E P B N D A N T B . . 

Single store independents—Magasins uniques 
inddpendants 

Single storea (in voluntary chains)—Magasina 
uniques (chalnes volontairea) 

Two- and three-atore multiples—Magasins avec 
une et deux auccursalea) 

CHAINS—CHAINES . 

OTHEB TYPES—AUTBES GENBES., 

Combination stores (groceries and meats) 
-^Magasins combinds (dpiceries et 
viandes) 

INDEPENDENTS—INDEPBNDANTS. ' , 

Single store independents—Magasins uniques 
inddpendants 

Single 6torea-(in voluntary chains)—Magaains 
uniquea (chalnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux auccuraalea 

C H A I N S — C E A I N E S . 

6,868 

6,036 

6,477 

295 

182 

2 

433 

49 
66 

288 

31 

390 

4 

8 

378 

818 

862 

749 

468 

353 

288 

55 

10 

65 

7,218 

6,869 

6,089 

417 

260 

21 

336 

41 

28 

242 

24 

25 

2 

23 

1,095 

1,066 

640 

102 

24 

25 

304 

203 

188,243,800 

164,746,400 

146,346,500 

6,486,100 

8,489,300 

240, 

3,186, 

22,613,400 

1,678, 
6,217, 

13.013, 

2,704, 

1,884, 

324, 

86, 

1,473, 

16,351,966 

8,486,300 

6,441,300 

1,636,800 

409,200 

1,869,600 

6,000 

8,663,866 

6,047,200 

3,436,600 

1,240,600 

370,100 

3,616,600 

OTHEB TYPES—AUTBES GENBES. 

216,833,466 

182,688,900 

165,744,700 

8,792,500 

14,646,600 

664,000 

2,602,700 

338,600 

27,674,100 

1,263,600 
6,618,400 

17,969,800 

1,932,300 

470,400 

286,600 

183,900 

11,611,666 

11,053,000 

8,834,600 

1,611,700 

706,700 

467,800 

90,800 

14,534,666 

6,474,200 

4,304,600 

1,609,300 

660,400 

8,053,400 

7,000 

166-0 

87-0 

77-3 

3-4 

4-6 

0-1 

1-7 

12-0 

0-9 

2-8 

6-9 

1-4 

1-0 

0-2 

(') 

0-8 

166-8 

82-0 

62-2 

16-8 

4-0 

17-9 

0-1 

166-6 

58-9 

40-1 

14-6 

4-3 

41-1 

106-6 

86-7 

73-9 

4-2 

7-0 

0-3 

1-2 

0-1 

13-1 

0-6 
3-1 

8-5 

0-9 

0-2 

0-1 

0-1 

166-6 

95-2 

76-1 

13-() 

6-1 

4-0 

0-8 

166-6 

44-6 

29 

11-1 

3-8 

66-4 

0-1 

38,818,500 

26,410,200 

21,804,300 

1,707,600 

2,068,300 

147,300 

618,900 

63,800 

3,617,200 

70,700 
673,600 

2,694,000 

279,000 

92,100 

64,100 

38,000 

1,250,200 

1,191,600 

954,400 

161,200 

86,000 

46,900 

12,700 

834,860 

485,200 

338,100 

106,100 

41,000 

349,200 

400 

Pour renvois, voir page E 
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Table 13.—Betail Merchandise Trade, by Types of Operations, for Canada and the Provinces, 
1930 and 1941—Con. 

Type of operation 

Genre d'exploitation 

Number of 
atores 

Nombre de 
magasins 

1930 

Sales 

Ventes 

1930 1941 

Per cent 
of salea 

Pour-cent 
des ventes 

1930 1941 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks en 
magasin 
& la fin 

dc I'annde 
(prix 

cofltant) 

MANITOBA-Con.—fin 

Women's apparel and accessories stares— 
vetement de femmes et accessoires.. 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magasins uniques 
inddpendants 

Single atorea (in voluntary chaina)—Magaains 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales •. 

C H A I N S — C H A I N E S 

OTHEB TYPES—AUTRES GENRES 

H usehoid appliance or radio dealers 
*' Magasins d'appareils de mdnage ou de 

radio 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

• Two- and three-store multiples—Magasins avec 
. . une et deux succursales 

C H A I N S — C H A I N E S 

Lumber and building material dealers-
Marchands de bols d'oeuvre et matd
rlaui de construction 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiplea—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

Bestaurants, cafeterias and eating places 
(•)—Bestaurants, cafdtdrias et salles 
i manger(<) 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magasins uniquea 
inddpendants 

Two- and three-store multiplea—Magasins avec 
ime et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES 

SASKATCHEWAN 

Total, ail stores—Total, tous magasins. 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magasins uniquea 
inddpendants 

Single stores (in voluntary chains)—Magaaina 
uniques (chatnes volontaires) 

Two-store multiples—Magasins avec une suc
cursale 

For footnotes, see page 398. 

152 

m 
(•) 

« 
(•) 
{') 

(•) 

(-) 

(•) 
(«) 
(') 

176 

90 

366 

298 

290 

8 

7 

1 

16,841 

8,639 

444 

310 

205 

193 

168 

1 

24 

11 

1 

81 

63 

66 

7 

18 

146 

76 

67 

2 

7 

64 

465 

443 

417 

26 

21 

1 

16,688 

9,168 

8,176 

669 

282 

3,713,866 

C) ' 

C) 

C) 

(') 
C) 

C) 

2,883,166 

(•) 

(') 
m 
(«) 

6,438,260 

4,322,100 

3,426,200 

895,900 

2,108,100 

5,328,066 

4,941,800 

4,636,600 

306,200 

364,900 

21,300 

188,181,166 

151,187,800 

123,672,700 

10,440,500 

11,547,400 

4,248,306 

3,549,500 

2,637,800 

911,700 

698,200 

600 

2,935,600 

1,884,400 

1,246,100 

638,300 

1,051,100 

7,177,666 

4,906,600 

4,612,800 

393,800 

2,270,400 

7,819,160 

6,942,000 

6,272,900 

669,100 

876,100 

2,000 

186,885,866 

153,797,400 

127,226,500 

11,347,100 

0,727,600 

100-0 

(') 
C) 

C) 

C) 

C) 

166-6 

« 

(•) 
(') 
(>) 

166-8 

67-2 

53-3 

13-9 

32-8 

106-6 

92-7 

87-0 

5-7 

6-9 

0-4 

160-6 

79-9 

66-4 

6-6 

6-1 

160-0 

83-6 

62-1 

21-6 

16-4 

(•) 

106 8 

64-2 

42-5 

21-7 

36-8 

186-6 

68-4 

62-9 

5-5 

31-6 

166-0 

88-8 

80-2 

8-6 

11-2 

(•) 

106-6 

82-3 

68-1 

6-1 

6-2 

S 

823,666 

743,000 

603,900 

239,100 

80,400 

200 

765,206 

468,400 

253,300 

205,100 

306,800 

1,689,660 

828,600 

740,000 

88,600 

761,100 

267,366 

246,900 

236,000 

11,900 

20,300 

100 

37,261,666 

30,767,300 

24,203,300 

3,191,100 

2,233,600 
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Tableau 13.—Commerce de detail, par genres d'exploitation, pour ie Canada et Ies provinces, 
1930 et 1941—suite 

Type ot operation 

Genre d'exploitation 

SASKATCHEWAN-Con.-suite 

INDEPENDENTS-Con.—INoEpENDANTS-f in . . . 

Two-store multiples (in voluntary chains)— 
Magasina avec une succursale (chatnes volon
taires) 

Three-store multiples—Magasins avec deux 
succursales 

Two-store multiples (in voluntary chains)— 
Magasins avec deux succuraalea (chalnes vo
lontaires) 

C H A I N S — C H A I N E S . 

Local chains—Chatnes locales 
Provincial chains—Chalnes provinciales*. 
Sectional and national chains—Chalnes rd-

gionales et nationales 
Manufacturer-controlled chains—Chalnes rd-

gies par les manufacturiers 

OTHER TYPES—AUTRES GENRES. 

Industrial atores—Magaains industriels 
Leased departmenta or conceaaiona—Rayona et 

cbnceasiona louds 
Other types of operation(>)—Autres genres 

d'exploitation(').. 

Grocery stores—Epiceries. 

I N D E P E N D E N T S — I N D E P E N D A N T S , . 

Single store independenta—Magasina uniques 
inddpendants 

Single stores (in Moluntary chains)—Magasina 
uniquea (cliatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S . 

OTHER TYPES—AUTRES GENRES. , 

Combination stores (groceries and meats) 
—Magasins combinds (epiceries et 
viandes) 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magaains uniquea 
inddpendants 

Single stores (in voluntary chaina)—Magasins 
uniques (chatnes volontaires) 

Two- and three store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S . 

Country general stores—Magasins gdnd
raux dc campagne 

INDEPENDENTS—INDEPENDANTS 

Single store independenta—Magasins uniques 
inddpendants 

Single atores (in voluntary chaina)—Magaaina 
uniques (chalnea volontaires) 

Two- and three-atore multiples—Magaains avec 
une et deux succursales 

C H A I N S — C H A I N E S : 

OTHER TYPES—AUTRES GENRES 

Number ot 
stores 

Nombre de 
magasins 

1930 

35 

16 

1,232 

24 

677 

494 

37 

1,070 

1,061 

725 

600 

487 

90 

23 

125 

164 

128 

101 

24 

1,1 

1,593 

1,133 

316 

144 
16 
-

1941 

25 

109 

883 

12 
446 

401 

24 

37 

2 

36 

1,144 

1,070 

929 

109 

32 

176 

142 

114 

19 

9 

28 

1,828 

l,i 

1,3 

363 

133 
29 

Sales 

Ventea 

776,100 

4,182,400 

668,700 

36,386,200 

922,600 
18,803,300 

13,513,900 

2,146,400 

2,607,100 

102,000 

2,505,100 

11,786,860 

7,104,900 

4,873,900 

1,842,300 

388,700 

4,692,000 

5,147,406 

2,569,300 

1,964,200 

617,200 

87,900 

2,678,100 

36,298,366 

36,802,300 

23,821,100 

7,769,100 

4,222,100 

496,000 

1941 

746,400 

4,466,200 

283,600 

32,723,800 

413,700 
13,690,000 

17,831,900 

788,200 

364,600 

37,900 

326,700 

12,351,460 

9,748,400 

7,636,300 

1,419,500 

692,600 

2,561,600 

51,400 

7,422,806 

3,493,900 

2,648,600 

428,600 

416,900 

3,928,900 

32,689,666 

31,930,900 

20,610,300 

8,231,600 

3,189,100 

671,300 

87,400 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 

0-4 

2-2 

0-3 

18-7 

0-6 
10-0 

7-1 

1-1 

1-4 

0-1 

1 

106 6 

60-2 

41-3 

15-6 

3-3 

166-0 

49-9 

38-2 

10-0 

1-7 

60-1 

106-0 

98-6 

65-6 

21-4 

11-6 
1-4 

1941 

0-4 

2-4 

0-

17-

0-

7-

9-

0-

0-

(') 
0-2 

106 

78-

61 

11-6 

6-6 

20-7 

0-4 

106 6 

47-1 

35-7 

6-8 

6-6 

52-9 

160-0 

97-7 

62-7 

25-2 

9-8 
2-0 
0-3 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prix 

coutant) 

246,900 

789,600 

93,000 

i, 426,800 

86,700 
1,044,900 

,130,200 

166,000 

77,400 

9,800 

67,600 

,644,160 

,331,600 

1,038,600 

194,200 

98,800 

305,600 

7,000 

435,866 

270,100 

209,300 

32,100 

28,700 

165,700 

8,863,666 

9,754,800 

6,246,000 

2,471,800 

1,037,000 

181,400 

27,400 

Pour renvois, voir page 3 
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Table 13.—Retail Merchandise Trade, by Types of Operation, for Canada and thi Provinces, 
1930 and 1941—Con. 

Type ot operation 

Genre d'exploi^tion 

SASKATCHEWAN-Con.—fin 

Women's apparel and accessories stores— 
VStement de femmes et accessoires... 

INDEPENDENTS—INDEPENDANTS' 

Single store independenta—Magasina uniques 
inddpendants..-..-. 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

CHAINS—CHAINES 

OTHER TYPES—AUTBES GENBES., 

Household appliance or radio dealers— 
Magasins d'appareils de mdnage ou de 
radio 

I N D E P E N D E N T S - I N D E P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

Two- and three-store multiples—Magasins avec 
une et deux auccuraalea 

CHAINS—CHAINES 

OTHEB TYPES—AUTRES GENBES.. 

Lumber and building material dealers— 
Marchands de bois d'oeuvre et matd
riaux de construction 

I N D E P E N D E N T S — I N D E P B N D A N T S . . . -

Single store independents—Magasins uniques 
inddpendants 

Two- and three-store multiples—Magasins avec 
une et deux succuraalea 

CHAINS—CHAINBS . 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

ALBEBTA 

Total, all stores—Total, tous magasins... 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magaains uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chalnes volontairea) 

Two-store multiples—Magasins avec une suc
cursale 

Two-store multiples (in voluntary chains)— 
Magasins avec une succursale (chalnes volon
taires) 

Three-atore multiples—Magasins avec deux 
succursales 

Three-store multiples (in voluntary chains)— 
Magasins aveo deux succursales (chatnes vo
lontaires) 

CHAINS—CHAINES . 

Local chains—Chalnea localea 
Provincial chaina—Chatnes provinciates.... 
Sectional and national chains—Chatnes rd-

gionales'et nationales 
Manufacturer-controlled chains—Chalnes rd-

gies par les manufacturiers 

116 

(') 
« 
(») 
(•) 

89 

(') 

(») 
(«) 
(•) 
(«) 

717 

96 

70 

26 

622 

8,692 

7,287 

6,629 

310 

244 

16 

81 

7 

676 

36 
320 

276 

43 

144 

132 

113 

19 

11 

U4 

70 

477 

94 

82 

12 

383 

9,222 

8,601 

7,769 

389 

340 

24 

76 

3 

577 

26 
260 

256 

36 

Salea 

Ventes 

1930 

2,284,506 

(.') 

(•) 
(•) 
(') 
(«) 

2,862,866 

(') 

« 
C) 

m 
m 

13,473,166 

3,872,900 

2,921,100 

951,800 

9,600,200 

176,637,106 

149,318,400 

126,488,000 

9,279,000 

9,999,700 

602,300 

2,771,000 

278,400 

25,664,400 

1,400,900 
11,749,800 

10,847,200 

1,666,600 

1941 

2,687,606 

2,226,300 

1,578,000 

647,300 

369,100 

3,200 

1,621,566 

670,000 

670,900 

944,400 

6,200 

8,258,800 

2,591,400 

2,262,200 

329,200 

6,669,400 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 

100-0 

(•) 

(•) 
C) 

C) 

(») 

166-6 

(') 

w 
(») 
(') 
(«) 

166-6 

28-7 

21-7 

7-0 

71-3 

221,071,460 160-6 

184,413,600 84-6 

154,327,200 

12,647,100 

12,448,800 

1,221,400 

3,658,900 

110,200 

36,028,400 

740,400 
16,306,700 

17,371,900 

1,609,400 

1941 

100-6 

85-7 

60 

24 

14-2 

0-1 

160-6 

41-4 

41-4 

58-2 

0-4 

71-6 

6-2 

6-7 

0-3 

1-6 

0-2 

14-6 

0-8 
6-7 

6-1 

0-9 

Stocks 
on hand, 

end ot year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prix 

cofltant) 

28-0 

24-5 

3-6 

72-0 

100-0 

83-4 

69-8 

6-7 

6-6 

0-6 

1-7 

(•) 
16-3 

0-3 
7-4 

7-9 

0-7 

553,880 

499,600 

360,800 

148,800 

53,900 

400 

377,460 

147,900 

147,900 

229,100 

400 

106-6 3,233,166 

632,600 

434,000 

97,700 

. 2,700,600 

37,6U,000 

32,190,200 

26,696,900 

2,934,300 

2,644,900 

222,700 

676,100 

16,300 

5,214,500 

28,600 
2,095,000 

2,813,300 

277,600 

For footnotes, see page 3 
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Tableau 13.—Commerce de detail, par genres d'exploitation, pour Ie Canada et les provinces. 
1930 et 1941—suite 

Type of operation 

Genre d'exploitation 

ALBEETA-Con.—suite 

Total, all stores-Con.—Total, tous maga-
slns-fin 

OTHER TYPES—AUTRES GENRES. 

Industrial stores—Magaains induatriels 
Leased departments or concessions—Rayons et 

concessions louds 
Other types of operation (i)—Autres genres 

d'exploitation(') 

Grocery stores—Epiceries. 

I N D E P E N D E N T S — I N D E P E N D A N T S . . 

Single store independents—Magaaina uniquea 
inddpendants 

Single atores (in voluntary chains)—Magasins 
uniques (chalnes volontaires) 

Two- and three-atore multiples—Magasins avec 
une et deux auccursales 

CHAINS—CHAINES 

OTHER TYPES—AUTRES GENRES., 

Combination stores (groceries and meats) 
—Magasins combinds (dpiceries et 
viandes) 

Number of 
stores 

Nombre de 
magasins 

1930 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magaains uniquea 
inddpendants 

Single stores (in voluntary chains)—Magaains 
uniques (chalnes volontaires) 

Two-and three-store multiples—Magaaina avec 
une et deux auccursalea 

C H A I N S — C H A I N E S . 

Country general stores—Magasins gdnd
raux de campagne 

I N D E P E N D E N T S — I N D E P E N D A N T B . 

Single store- independents—Magaains uniquea 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chaines volontaires) 

Two- and three-atore multiplea—Magaaina avec 
une et deux succuraales 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES. , 

Men's and boys' clothing and furnish
ings stores—Magasins de vdtements 
et lingerie (hommes ct garcons) 

I N D E P E N D E N T S — I N D E P E N D A N T S . 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales '.,, 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES. . 

1941 

630 

2 

17 

611 

713 

657 

648 

96 

13 

66 

185 

150 

120 

24 

6 

35 

1,192 

1,171 

915 

184 

72 

19 

2 

233 

227 

216 

44 

14 

30 

1,112 

1,060 

919 

106 

36 

51 

201 

169 

131 

24 

14 

32 

1,377 

1,359 

1,082 

218 

59 

14 

4 

216 

204 

191 

1 

12 

Ventea 

1930 

1,664,300 

65,000 

146,300 

1,353,000 

11,906,266 

9,282,700 

7,008,800 

1,919,700 

354,200 

2,623,600 

5,637,400 

2,613,200 

1,860,000 

616,600 

136,600 

2,424,200 

28,226,566 

27,499,900 

18,825,000 

6,514,100 

2,160,800 

671,600 

65,000 

4,078,606 

3,725,200 

3,436,800 

288,400 

353,800 

1941 

620,400 

428,600 

200,800 

15,817,000 

13,609,600 

10,266,600 

2,228,800 

1,014,300 

2,399,600 

7,800 

8,276,706 

4,168,200 

2,699,400 

903,200 

655,600 

6,117,500 

27,217,106 

26,667,700 

16,947,400 

7,675,400 

2,044,900 

500,200 

49,200 

4,046,666 

3,660,400 

3,202,100 

448,300 

383,200 

12,400 

Per cent 
ot aales 

Pour-cent 
des ventes 

1930 

0-9 

(>) 
0-1 

0-8 

106-6 

78-0 

68-9 

16-1 

3-0 

22-0 

100-0 

51-9 

36-9 

12-3 

2-7 

48-1 

160-6 

97-4 

66-7 

23-1 

7 

2-4 

0-2 

106-6 

91-3 

84-2 

7-1 

8-7 

1941 

0-3 

0-2 

0-1 

106-6 

84-9 

64-6 

14-0 

6-4 

16-0 

0-1 

106-6 

44-8 

28-0 

9-7 

7-1 

56-2 

100-0 

98-0 

62-3 

28-2 

7-5 

1 

0-2 

160-0 

90-2 

79-1 

11-1 

9-6 

0-3 

Stocks 
on hand, 

end ot year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prix 

cofltant) 

106,300 

78,900 

27,400 

1,932,206 

1,671,600 

1,295,900 

252,000 

123,600 

260,000 

700' 

577,666 

393,800 

239,700 

96,000 

58,100 

183,200 

7,182,866 

7,016,500 

4,439,000 

2,092,300 

486,200 

167,800 

8,600 

1,506,366 

1,435,100 

1,258,600 

176,600 

62-, 100 

3,100 

Pour renvois, voir page 399. 
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Table 13.—Retail Merchandise Trade, by Types of Operation, for Canada and the Provinces, 
1930 and 1941—Con. 

Type of operation 

Genre d'exploitation 

Number ot 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventea 

1930 1941 

Per cent 
ot aalea 

Pour-cent 
dea ventes 

1930 1941 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prix 

cofltant) 

ALBEBTA-Con.—fin 

Women's apparel and accessories stores— 
Vdtement de femmes et accessoires. 

I N D E P E N D E N T S — I N D E P E N D A N T S . 

Single store independents—Magaains uniques 
inddpendants 

Two- and three-store multiplea—Magaaina avec 
une et deux auccuraalea 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES. , 

Household appliance or radio dealers— 
Magasins d'appareils de mdnage ou de 
radio 

I N D E P E N D B N I B — I N D E P E N D A N T S . , 

Single store independents—Magasins uniques 
inddpendants 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHEB T^YPES—AUTRES GENBES. 

Lumber and building material dealcrs-
Marchands de bols d'oeuvre et matd
riaux de construction 

I N D E P E N D E N T S — I N D E P E N D A N T S . . 

Single store independents—Magasins uniques 
inddpendants 

Two- and three-store multiples—Magasins avec 
une et deux auccursales 

C H A I N S — C H A S N E S 

OTHER TYPES—AUTRES GENRES. . 

Bestaurants, cafeterias and eating places 
(<)—Bestaurants, cafdtdrias et salles 
i mangerC) 

I N D E P E N D E N - r S — I N D E P E N D A N T S . , 

Single store independents—Magasins uniques 
inddpendants 

l y 0- and three store multiples—Magasina avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES. . 

Drug stores—Pharmacies. 

I N D E P E N D E N T S — I N D E P E N D A N T S . . 

Single store independents—Magasins uniques 
inddpendants 

Single atores (in voluntary chaina)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magaains avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES. . 

136 

(') 

C) 

C) 

86 

(') 

C) 

C) 

(») 
(») 

379 

78 

10 

301 

457 

436 

430 

6 

13 

9 

289 

270 

247 

23 

19 

206 

189 

170 

19 

13 

3 

96 

70 

68 

2 

24 

2 

287 

15 

188 

1 

719 

688 

661 

37 

30 

1 

309 

289 

241 

12 

36 

18 

2 

3,929,206 

m 

(•) 

(') 
p) 

(.') 

2,638,166 

(') 

(') 
C) 

C) 

C) 

7,337,766 

2,029,100 

1,865,600 

173,500 

6,308,600 

5,767,166 

6,058,600 

4,824,900 

233,700 

616,300 

92.200 

5,243,660 

4,363,200 

3,752,600 

610,600 

880,400 

4,561,866 

3,881,000 

3,133,400 

747,600 

580,200 

40,600 

2,117,766 

933,200 

933,200 

1,173,300 

11,200 

8,210,806 

3,699,900 

2,870,000 

729,900 

5,608,200 

2,700 

16,425,266 

9,699,400 

8,712,800 

886,600 

822,300 

3,500 

5,855,300 

6,087,700 

3,958,300 

225,100 

904,300 

763,200 

14,400 

168-0 

(') 

C) 

C) 

C) 

(>) 

166-6 

P) 

(«) 
(•) 

(•) 
C) 

166-6 

27-7 

25 

2-4 

72-3 

166-6 

87-7 

83-7 

4-0 

10-7 

1-6 

100-6 

83-2 

71-6 

11-6 

16 

166-6 

86-2 

69 

16-6 

12-9 

0-9 

106-6 

44-1 

56-4 

0-6 

160-6 

39-1 

31-2 

7-9 

(') 

166-6 

92-1 

8-6 

' 7 

(') 
166-6 

86-9 

67-6 

3-8 

15-5 

12-9 

. 0-2 

913,700 

863,200 

695,900 

167,300 

48,700 

1,800 

376,866 

162,700 

162,700 

211,200 

3,000 

2,482,000 

670,600 

547,300 

123,200 

1,811,300 

200 

433,868 

416,600 

304,000 

22,600 

16,700 

500 

1,795,100 

1,622,600 

1,281,600 

85,900 

265,100 

169,600 

3,000 

For footnotes, see page 2 
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Tableau 13.—Commerce de detail, par genres d'exploitation, pour Ie Canada et les provinces^ 
1930 et 1941—suite 

Type of operation 

Genre fl'exploitation 

Number of 
stores 

Nombre de 
magasina 

Sales 

Ventes 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 ' 1941 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prix k 

cofltant) 

BBITISH COLUMBIA 

COLOMBIE BBITANNIQUE 

Total, all stores—Total, tous magasins 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magaains uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontairea) 

Two-store multiplea—Magasins avec une suc
cursale.. 

Two-store multiplea (in voluntary chaina)— 
Magasins avec une auccuraale (chatnes volon 
taires) ; 

Three-store multiples—Magaaina avec deux 
auccuraalea ; 

Three-store multiplea (in voluntary chaina)— 
Magaaina avec deux auccuraalea (chalnea vo
lontairea) 

C H A I N S — C H A I N E S . 

Local chaina—Chatnes localea 
Provincial chains—Chalnea provinciales 
Sectional and national chains—Chalnes rd-

gionales et nationales 
Manufacturer-controlled chains—Chatnes rd-

gies par les manufacturiers 

OTHER TYPES—AUTRES GENRES. . 

Industrial stores—Magasins industriels . 
Leased departments or concesaions—Rayona et 

concessions louds 
Other types ot operation (')—Autres genres 

d'exploitation(0 

Grocery stores—Epiceries., 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

Single storea (in voluntary chains)—Magasina 
uniques (chalnea volontairea) 

Two- and three-store multiplea—Magaains avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES., 

Combination stores (groceries and meats) 
—Magasins combinds (dpiceries et 
viandes) 

I N D E P E N D E N T S — I N D E P E N D A N T S . 

Single store independents—Magasina uniques 
inddpendants 

Single atorea (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magaains avec 
une et deux auccursalea 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES. , 

8,501 

8,419 

7,856 

127 

293 

10 

134 

690 

227 
171 

244 

48 

392 

88 

26 

279 

1,303 

1,196 

1,0 

81 

• 35 

104 

3 

158 

116 

98 

11 

7 

42 

11,253 

10,406 

248,597,560 

192,471,000 

9,398 170,975,900 

378 

487 

15 

123 

4 

767 

121 
379 

•240 

21 

81 

46 

35 

1,666 

1,644 

1,3(18 

192 

44 

112 

4 

256 

157 

115 

32 

10 

. 2,885,000 

11,662,500 

• 481,500 

•6,566,100 

49,133,700 

7,666,600 
22,991,000 

13,316,800 

6,169,400 

6,992,800 

6,431,600 

698,700 

962,600 

18,877,666 

16,682,500 

12,822,800 

1,673,300 

1,186,400 

4,376,500 

1.8,500 

6,316,460 

3,821,700 

2,987,000 

303,100 

631,600 

2,488,700 

369,572,666 

242,756,800 

206,008,900 

10,623,000 

20,774,300 

732,000 

4,666,000 

62,600 

64,486,100 

4,883,260 
36,091,200 

22,219,800 

2,291,000 

2,329,700 

1,879,200 

450,500 

26,698,466 

21,626,300 

16,990,000 

4,467,200 

1,169,100 

4,430,100 

42,000 

19,248,706 

6,337,700 

3,654,400 

1,253,800 

1,429,600 

12,869,600 

41,400 

160-6 

77-4 

1-2, 

4-6 

19-8 

3-1 
9-2 

6-4 

S-1 

2-8 

2-2 

0-2 

0-4 

166-6 

78-0 

64-2 

7-9 

5-9 

21-9 

0-1 

166-6 

60-6 

47-4 

4-8 

8-4 

39-4 

160-6 

78-4 

66 

3-4 

6-7 

0-2 

1-6 

(>) 
20-

1-
11-3 

7-2 

0-7 

0-8 

0-6 

0-2 

166-

61-3 

17-1 

' 4-5 

16-9 

0-2 

106-6 

32 

19-0 

6-6 

7-4 

66 

0-2 

44,858,060 

38,457,200 

32,169,000 

1,469,400 

3,569,600 

• 229,100 

1,006,300 

13,800 

6,006,608 

685,300 
2,768,300 

2,283,400 

379,600 

494,200 

^ 442,500 

51,700 

2,882,306 

2,440,200 

1,878,800 

,. 422,300 

139,100 

436;606 

6,300 

849^869 

431,000 

267,800 

.91,900 

81,300 

416,300 

3,500 

Pour renvois, voir page 399. 

97404—27J 
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Table 13.—Betail Merchandise Trade, by Types of Operation, for Canada and the Provinces, 
1930 a n d 1941—Con. 

Type of operation 

Genre d'exploitation 

Number of 
stores 

Nombre de 
magasin;^ 

1930 1941 

Sales 

Ventes 

1930 1941 

Per cent 
of sales 

Pour-cent 
dea ventes 

1930 1941 

Stocks 
on hand, 

end ot year 
(at cost) 

Stocks en 
magaain 
k la fin 

de I'annde 
(prix 

cofltant) 

BBITISH COLUMBIA-Con. 

COLOMBIE BBITANNIQUE-suite 

Meat markets (including sea foods)— 
Boucheries (comprenant poisson). 

I N D E P E N D E N T S — I N D E P E N D A N T S 

• Single store independents—Magasins uniquea 
inddpendants 

Single atorea (in voluntary chaina)—Magaains 
\ uniques (chatnes volontairea) 

Two- and three-store multiples—Magasina avec 
une et deux auccuraalea 

C H A I N S — C H A I N E S . 

OTHER TYPES—AUTBES GENBES. 

Variety stores—Bazars 

INDBPBNDENTS—INDEPENDANTS . 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) ' 

C H A I N S — C H A I N E S . 

Men's and boys' clothing and furnish
ings stores-^Magaslns de vdtements 
et lingerie (hommes et gar$ons) 

I N D E P E N D E N T S — I N D E P E N D A N T S . . 

Single store independents—Magasins uniquea 
inddpendants 

Two-and three-store multiples—Magasins avec 
une et deux succursales 

CHAINS-^HAINES i 

OTHEB TYPES—AUTBES GENBES. , 

Women's apparel and accessories stores-
Vitement de femmes et accessoires.. 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independenta—Magaaina uniques 
inddpendants 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTBES GENBES. . 

Shoe stores—Magasins de chaussures.. 

I N D E P E N D E N T S — I N D E P E N D A N T S ' 

Single store independents—Magasins uniques 
inddpendants 

Two- and three-store multiples—Magasins avec 
une et deux succursales....' 

C H A I N S — C H A I N E S ', 

506 

(•) 

(•) 

(•) 

(•) 

(•) 

(') 

36 

342 

332 

326 

267 

(') 

(•) 
(•) 
(•) 
(•) 

122 

103 

87 

16 

19 

481 

414 

365 

10 

39 

72 

6 

48 

22 

340 

331 

312 

19 

1 

2 

647 

519 

487 

32 

25 

3 

146 

116 

97 

18 

30 

10,808,206 

C) 

C) 

C) 

(') 
C) 

(») 

3,646,666 

65,200 

65,200 

3,574,1 

6,366,266 

5,833,900 

6,669,400 

174,500 

632,300 

6,137,006 

C) 

<'} 

C) 

C) 

(.') 

3,678,260 

2,441,100 

1,651,100 

790,000 

637,100 

8,721,100 

8,297,800 

7,209,100 

• 279,600 

809,200 

1,366,800 

67,600 

4,598,706 

437,200 

205,500 

231,700 

4,161,500 

6,369,166 

6,886,500 

5,601,000 

285,500 

471,400 

11,200 

10,278,860 

8,912,300 

7,958,400 

963,900 

1,333,600 

34,100 

3,749,100 

2,830,800 

2,138,700 

692,100 

918,300 

166-6 

C) 

(') 
(') 
(') 
(•) 
C) 

166-0 

1 

166-6 

91-6 

2-7 

8-4 

166-6 

C) 

C) 

C) 

C) 

C) 

166-8 

79-3 

53 

25-7 

20-7 

100-0 

85-4 

74-2 

2-9 

8-3 

13-9 

0-7 

100-0 

9-6 

4-6 

5-0 

90-5 

106-6 

92-4 

87-9 

4-5 

7-4 

0-2 

106-6 

77-4 

9-3 

13-0 

0-3 

168 8 

75-6 

67-0 

18-6 

24-5 

< 

240,560 

203,400 

176,300 

8,900 

19,200 

36,300 

800 

682,166 

117,800 

64,100 

63,700 

664,300 

2,676,666 

1,998,600 

1,913,800 

84,800 

70,700 

700 

2,324,766 

2,089,100 

1,881,600 

207,600 

228,600 

7,000 

1,322,466 

1,076,600 

867,200 

209,300'' 

246,900 

For footnotes, see page 3 
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Tableau 13.—Commerce de detail, par genres d'exploitation, pour Ie Canada et Ies provinces, 
1930 et 1941—fin' 

Type ot operation 

Genre d'exploitation 

Number of 
stores 

Nombre de 
magasins 

1930 

Sales 

Ventes 

1930 1941 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 1941 

Stocks 
on hand, 

end ot year 
(at cost) 

Stocks en 
magasin 
kla fin 

de'I'annde 
(prix 

cofltant) 

BBITISH COLUMBIA-Con. 

COLOMBIE BBITANNIQUE-fin 

Furniture stares—Magasins de meubles. 

I N D E P E N D E N T S — I N D E P E N D A N T B 

Single store independents—Magasins uniques 
inddpendants 

Two- and three-store multiples—Magasins avec 
une et deux succuraalea 

C H A I N S — C H A I N E S 

Household appliance or radio dealers— 
Magasins d'appareils de mdnage ou de 
radio 

I N D E P E N D E N T S — I N D E P B N D A N T S 

Single store independents—Magasins uniquea 
inddpendanta 

Single atores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-atore multiples—Magasina avec 
une et deux succursales 

CH A l N S — C H A I N E S 

Bestaurants, cafeterias and eating places 
(•)—Bestaurants, cafdtdrias et salles 
i manger (<) 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magaains 
uniquea (chalnea volontairea) 

Two- and three-atore multiples—Magasina avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHEB TYPES—AUTRES GENBES 

86 

(') 

(.') 
C) 

(') 

146 

(') 
(-) 
C) 

C) 

612 

652 

131 

117 

93 

24 

14 

157 

125 

111 

1 

13 

32 

814 

877 

842 

1 

34 

36 

2 

2,466,868 

C) 

m 
C) 

(') 

4,832,366 

(') 

(•) 
P) 
C) 

C) 

8,884,666 

8,600̂ 800 

7,685,200 

915,700 

1,269,400 

114,300 

6,453,360 

3,032,600 

2,889,000 

1,043,600 

1,620,700 

4,822,700 

2,860,400 

2,206,900 

644,600 

2,072,300 

14,724,306 

13,239,600 

12,616,900 

722,600 

1,477,000 

7,800 

166-8 

(') 

P) 

m 
« 

166 0 

(•) 

(') 
m 
C) 

C) 

166-6 

86-1 

77-0 

9-1 

12-7 

1-2 

106 6 

72-1 

63-0 

19-1 

27-9 

106-6 

57-9 

44-8 

13-1 

42-1 

168-6 

86-0 

4 

10-0 

0-1 

1,342,700 

1,023,100 

726,300 

297,800 

319,600 

1,180,800 

644,400 

470,400 

174,000 

636,600 

426,800 

392,000 

376,900 

15,100 

34,600 

200 

Pour renvois, voir page 399. 
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Table 14.—Retail Merchandise Trade, by Types of Operation, for Cities of 30,000 Popuiation 
or Over, 1930 and 1941 

Tjrpe ot operation 

Genre d'exploitation 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Ventes 

1930 1941 

Per cent 
of sales 

Pour-cent 
dea ventes 

1941 

Stocks 
on hand, 

end of year 
(at cost) 

Stocka en 
magasin 
k la fin 

de I'annde 
(prix 

cofltant) 

BBANTFOBD 

Total, all stares—Total, tous magasins. 

I N D E P E N D E N T O — I N D E P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

Single atorea (in voluntary chains)—Magasins 
uniques (chaines volontairea) 

Two- and three-atore multiples—Magasins avec 
, une et deux auccuraalea 

C H A I N S — C H A I N E S ', 

OTHER TYPES(')—AUTRES GENRES( ') 

Grocery and combination stores (grocer
ies and meats)—Epiceries et magasins 
combinds (dpiceries et viandes) 

I N I I E P E N D E N T S — I N D E P E N D A N T B 

C H A I N S — C H A I N E S 

CALGABY 

, Total, all stores—Total, tous magasins. 

INDEPENDENTS—INDEPENDANTS 

Single store independenta—Magaains uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chalnea volontairea) 

Two- and three-atore multiples—Magasins avec 
une et deux auccuraalea 

C H A I N S — C H A I N E S 

OTHEB T"YPES—AUTRES GENRES 

EDMONTON 

Total, all stares—Total, tous magasins. 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chaina)—Magasins 
uniques (chalnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

CHAINS-^BAINES 

OTHER TYPES(L)—AUTRES GENRES(0 ' . 

FOBT WILLIAM 

Total, all stares—Total, tous magasins 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independants—Magasins uniques 
inddpendants ', 

Single stores (in voluntary chains)—Magasins 
uniques (chalnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux auccursales 

451 

. 398 

362 

16 

30 

48 

6 

81 

71 
10 

1,136 

972 

862 

36 

74 

123 
41 

1,854 

939 

875 

33 

31 

77 

38 

(•) 
(•) 
(') 

453 

407 

369 

12 

36 

43 

1,181 

1,069 

949 

24 

110 
2 

1,126 

1,032 

926 

46 

61 

87 

7 

348 

317 

285 

4 

28 

13,966,966 

11,033,700 

9,071,500 

653,300 

1,408,900 

2,920,500 
12,700 

2,663,866 

1,792,300 
811,600 

43,389,800 

34,795,800 

29,714,400 

798,900 

4,282,500 

8,441,500 
152,500 

37,655,960 

31,865,400 

29,162,200 

639,800 

2,053,400 

5,536,200 
164,300 

10,003,300 

(.') 

C) 

( « ) • 

(•) 

17,503,700 

13,486,700 

11,172,000 

714,100 

1,599,600 

3,994,600 
23,400 

2,994,660 

1,734,200 
1,260,400 

61,813,800 

40,612,600 

34,488,400 

523,000 

5,501,200 

11,289,300 
12,000 

47,931,466 

38,496,000 

34,991,000 

1,458,800 

2,045,200 

9,405,600 
30,900 

16,230,366 

12,237,700 

9,266,800 

663,900 

2,417,000 

100-0 

79-0 

65-0 

3-9 

10-1 

20-9 
0-1 

100-0 

68-8 
31-2 

106-0 

80-2 

68-5 

1-8 

19-6 
0-3 

106-6 

84-8 

77-6 

1-7 

6-6 

14-8 
0-4 

166-6 

(') 

(•) 
(') 
(•) 

166-6 

77-0 

4-1 

9-1 

22-8 

0-2 

160-0 

67-9 
42-1 

100-0 

78-2 

66-6 

1-0 

10-6 

21-8 

(') 

106-0 

80-3 

73-0 

3-0 

4-3 

19-6 
0-1 

100-0 

80 

60 

3-7 

16-9 

2,143,100 

1,793,500 

1,466,500 

00,400 

236,600 

342,600 

7,100 

173,100 

133,800 
39,300 

7,381,800 

6,182,000 

6,084,900 

64,800 

1,042,300 

1,198,300 
1,600 

7,669,366 

6,081,100 

5,529,400 

167,400 

384,300 

981,100 
7,100 

1,868,760 

1,683,100 

1,182,200 

101,700 

399,200 

C) Figures for 1930 include producer-diatributors of milk and itinerant operators. These types of buaineas were not 
included in the regular tables ot the 1941 Census. 

(*) Figures for 1930 not available. 
(•) Less than 0-06 per cent. 
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Tableau 14.—Commerce de d£tall, par genres d'exploitation, pour Ies vllles de 30,000 ou plus, 
1930 et 1941—suite 

Type of operation 

Genre d'exploitation 

Number of 
atorea 

Nombre de 
magasina 

1930 

Salea 

Ventes 

1930 1941 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 1941 

Stocka 
on hand, 

end of year 
(at coat) 

Stocks en 
magasin 
k la fin 

de I'annde 
I (prix 

cofltant) 

FOBT WILLIAM-Con.-

C H A I N S — C H A I N E S 

OTHER TYPE3(1)—AUTRES GENRES( l ) . 

fin 

Grocery and combination stores (grocer
ies and meats)—Epiceries et magasins 
combinds (dpiceries et viandes) 

I N D E P E N D E N T S — I N D E P E N D A N T S ; , 

C H A I N S — C H A I N E S 

HALIFAX 

Total, all stores—Total, tons magasins.. 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independenta—Magaaina uniquea 
inddpendants 

Single atorea (in voluntary chaina)—Magasins 
uniques (chalnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A J N E S 

OTHER TYPES(I)—AUTBES G E N R E B ( I ) . 

Grocery and combination stores (grocer
ies and meats)—Epiceries et magasins 
combinds (dpiceries et viandes) 

I N D E P E N D E N T S — I N D E P E N D A N T S . , 

C H A I N S — C H A I N E S 

HAMILTON 

Total, all stores—Total, tous magasins... 

I N D E P E N D E N T S — I N D E P B N D A N T S 

Single store independents—Magasina uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chalnea volontaires) 

Two- and three-store multiples—Magasina avec 
une et deux auccuraalea 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES., 

Men's and boys' clothing and furnish 
Ings stores—Magasins de vStements et 
Ungerie (hommes et garfons) 

I N D E P E N D E N T S — ^ I N D E P E N D A N T S . , 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GBNRES. . 

Women's apparel and accessories stares— 
vetement de femmes et accessoires. 

I N D E P E N D E N T S - I N D E P E N D A N T S . 

C H A I N S — C H A I N E S 

C) 

C) 

73 

(») 
(') 

900 

815 

732 

19 

64 

72 

13 

283 

259 

24 

2,117 

1,835 

1,683 

. 114 

138 

261 

21 

86 

29 

2 

77 

70 

7 

915 

823 

752 

287 

264 

23 

2,866 

1,806 

1,683 

73 

150 

250 

115 

' 94 

20 

(') 
C) 

216,966 

(') 

29,843,266 

26,628,600 

22,083,800 

638,200 

3,006,600 

4,166,900 

47,700 

4,865,366 

3,876,200 

929,100 

68,512,866 

49,680,200 

41,641,200 

2,595,100 

6,443,900 

18,436,800 

396,800 

2,588,466 

1,369,400 

1,129,300 

109,700 

2,876,566 

(•) 
(») 

2,902,400 

90,200 

3,088,100 

2,109,300 

979,800 

51,151,706 

38,650,000 

33,801,000 

4,749,000 

12,556,900 

44,800 

8,090,300 

6,132,600 

1,967,700 

86,846,866 

62,023,800 

63,228,300 

2,554,000 

6,241,600 

24,859,400 

63,600 

2,884,800 

2,049,000 

835,800 

3,672,966 

2,609,800 

946,300 

C) 

C) 

160-6 

P) 
P) 

166-6 

85 

74-0 

1 

10-1 

14-0 

0-1 

100-0 

80-7 

19-3 

166-6 

72-6 

60-

3-

7-

26-

0-

100-0 

62-3 

43-6 

4-2 

166-0 

P) 
(«) 

19-0 

0-6 

166-6 

68-3 

31-7 

166-6 

75-7 

9-2 

24-2 

0-1 

'160-0 

76 

24-2 

106-6 

71-3 

61-2 

2-9 

7-2 

160-6 

71-0 

29-0 

275,400 

2,200 

236,800 

167,800 

68,000 

6,213,660 

6,250,100 

4,662,000 

588,100 

968,400 

5,000 

649,606 

412,600 

137,000 

10,435,366 

8,390,600 

6,924,700 

464,400 

1,001,600 

2,040,000 

4,700 

704,866 

680,900 

123,000 

(') Les chiffres de 1930 comprennent producteurs-diatributeura de lait et les vendeurs itindrants. 
merce n'dtaient pas inclus dans nos rapports rdguliers du recensement de 1941. 

(«) Ces ohifires de 1930 non connus. 
(•) Moins de 0-05 pour-cent. 

106-6 638,660 

73-0 441,000 

26-51 106,100 

Ces genres de com-
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Table 14.—KetaU Merchandise Trade, by Types of Operation, for Cities of 30,000 Population 
or Over, 1930 and 1941—(>)n. 

Type ot operation 

Genre d'exploitation 

HAMILTON-Con.—fin 

Women's apparel and accessories stores 
-Con.—Vdtement de femmes et acces-
solres-fin 

OTHEB TYPES—AUTRES GENRES 

Shoe stores—Maga.slns de chaussures.. 

I N D E P E N D E N T S — I N D E P E N D A N T S 

C H A I N S — C H A I N E S 

Grocery and combination stores (grocer
ies and meats)—Epiceries et magasins 
combinds (dpiceries et viandes) 

I N D E P E N D E N T S — I N D E P E N D A N T S . . 

C H A I N S — C H A I N E S 

Meat markets (including sea foods)-
Boucherles (comprenant poisson)... 

Number of 
stores 

Nombre de 
magaaina 

1930 

I N D E P E N D E N T S — I N D E P E N D A N T S . 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTBES GENRES. . 

Drug stores—Pharmacies. 

I N D E P E N D E N T S — I N D E P E N D A N T S . . 

C H A I N S — C H A I N E S 

HULL 

Total, all stares—Total, tous magasins.. 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magaains uniquea 
inddpendanta 

Single atores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magaains avec 
une et deux succursales 

C H A I N S — C H A I N E S . 

KINGSTON 

Total, all stores—Total, tous magasins.. 

m D B P E N D E N T S — I N D E P E N D A N T S . 

Single store independents—Magasins uniques 
inddpendants 

Single atores .(in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magaains avec 
une et deux auccursales 

C H A I N S — C H A I N E S . . 

. OTHEB TYPES(l)—AUTRES GENBES^) 

Grocery and combination stares (grocer
ies and meats)—Epiceries et magasins 
combinds (epiceries et viandes) 

I N D E P E N D E N T S — I N D E P E N D A N T S 

C H A I N S — C H A I N E S 

P) 

48 

36 

12 

461 

348 

103 

78 

1941 

P) 

P) 

P) 

443 

(«) 

P) 

P) 

P) 

P) 

376 

P) 

P) 

P) 

P) 

P) 

P) 

86 

P) 

P) 

1 

41 

21 

20 

379 

306 

73 
I 

78 

64 

13 

1 

83 

408 

397 

377 

3 

17 

12 

389 

353 

308 

7 

38 

34 

2 

72 

67 

5 

Ventes 

1930 

P) 
1,482,866 

1,013,700 

, 469,200 

10,731,060 

5,444,900 

6,286,100 

2,211,766 

P) 

P) 

P) 

2,462,966 

1,937,200 

466,700 

7,776,866 

P) 

P) 

P) 

P) 

P) 

12,873,260 

P) 

P) 

. P) 

P) 

P) 

P) 

2,616,866 

P) 

P) 

1941 

16,800 

1,774,700 

610,300 

1,164,400 

12,636,660 

6,422,700 

7,213,900 

2,740,300 

2,168,700 

542,100 

29,500 

3,467,366 

2,836,600 

631,700 

9,665,400 

8,026,400 

7,396,100 

137,200 

493,100 

1,529,000 

17,601,706 

13,849,300 

12,225,400 

295,500 

1,328,400 

3,711,600 

40,900 

3,229,100 

2,039,800 

1,189,300 

Per cent 
ot sales 

Pour-cent 
des ventes 

1930 

P) 
166-0 

68-4 

31-6 

166-6 

60-7 

49-3 

100-0 

P) 

p) 

P) 

100-0 

80 

19-4 

166-

P)' 

P) 

P) 

P) 

P) 

166-6 

P) 

(») 
P) 

P) 

P) 

P) 

166-6 

P) 

P) 

1941 

0-6 

160-0 

34-4 

65-6 

106-6 

42-9 

57-1 

166-6 

79 

19-8 

1-1 

166-6 

81-8 

18-2 

166-6 

84-0 

77-4 

1-4 

5-2 

16-0 

160-0 

78-7 

69-4 

1-8 

7-5 

21-1 

0-2 

166-6 

63-2 

36-8 

Stocks 
on hand, 

end ot year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prix 

cofltant) 

3,600 

460,866 

209,700 

251,100 

648,660 

378,000 

270,600 

61,366 

44,700 

6,200 

400 

668,366 

602,600 

95,800 

1,287,066 

1,136,000 

1,028,600 

26,400 

82,000 

161,000 

2,364,666 

2,048,400 

1,737,600 

46,000 

266,900 

313,300 

2,300 

158,506 

127,700 

30,800 

For footnotes, see page 422. 
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Tableau 14.—Commerce de d£taU, par genres d'exploitation, pour les vllles de 30,000 ou plus, 
1930 et 1941—suite 

Type ot operation 

Genre d'exploitation 

KITCHENEB 

Total, all stores—Total, tous magasins.... 

Single store independents—Magasins uniquea 

Single stores (in voluntary chains)—Magaaina 

Two- and three-store multiples—Magasina avec 

Grocery and combination stores (grocer
ies and meats)-Epiceries et magasins 
combines (dpiceries et viandes) 

LONDON 

Total, ail stores—Total, tous magasins 

Single store independents—Magasins uniquea 

Single atores (in voluntary chains)—Magasina 

Two- and three-store multiples—Magaains avec 

Men's and boys' clothing and furnish
ings stores—Magasins de vetements et 

TVomen's apparei and accessories stores— 
vetement de femmes et accessoires... 

Shoe stores—Magasins de chaussures. 

Grocery and combination stores (grocer
ies and meats)—Epiceries et magasins 

Number of 
stores 

Nombre de 
magaaina 

1930 

399 

345 

303 

17 

25 

48 

6 

74 

67 

7 

1,074 

916 

797 

64 

• 65 

129 

29 

44 

36 

8 

66 

P) 
P) 

23 

P) 
P) 

248 
226 
22 

P) 
33 

P) 
P) 

1941 

469 

421 

373 

24 

24 

45 

3 

68 

65 

4 

1,692 

965 

831 

63 

81 

124 

3 

44 

38 

6 

81 

69 
12 

27 

17 
10 

221 
209 
11 
1 

38 

22 
16 

Sales 

Ventea 

1930 

S 

13,770,600 

10,622,900 

9,192,800 

448,100 

982,000 

3,129,400 

18,200 

2,100,500 

1,366,600 

734,000 

35,596,666 

26,952,100 

21,370,200 

2,226,600 

3,355,400 

8,461,300 

192,600 

1,386,366 

733,800 

652,500 

1,709,666 

P) 
P) 
812,166 

P) 
C) 

6,188,866 
4,425,700 
1,774,200 

P) 
884,566 

P) 
P) 

1941 

3 

18,629,866 

12,952,700 

11,244,000 

681,800 

1,026,900 

5,035,200 

41,900 

2,684,806 

1,127,700 

1,467,100 

38,888,806 

28,695,100 

23,726,000 

1,524,500 

3,444,600 

11,240,400 

64,400 

1,439,406 

893,900 

545,600 

2,152,260 

1,490,600 
661,600 

1,116,166 

729,200 
386,900 

6,828,366 
3,740,800 
3,066,400 

21,100 

1,358,400 

673,700 
685,700 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 

166-0 

77-2 

66-8 

3-3 

7-1 

22-7 

0-1 

106-6 

66-1 

34-9 

166-6 

76-7 

60-0 

6-3 

9-4 

23-7 

0-6 

100-0 

52-9 

47-1 

106-6 

P) 
P) 
166-6 

P) 
(=) 

166-6 
71-4 
28-6 

P) 
166-6 

P) 
P) 

1941 

166-6 

71-8 

62-3 

3-8 

5-7 

28-0 

0-2 

166-6 

43-5 

56-5 

106-6 

71-8 

59-4 

3-8 

8-6 

28-1 

0-1 

100-6 

62-1 

37-9 

166-6 

69-3 
30-7 

166-6 

65-3 
34-7 

166-6 
64-8 
44-9 
0-3 

100-6 

49-6 
50-4 

Stocks 
on hand, 

end ot year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prii 

cofltant) 

i 

2,678,266 

2,113,100 

1,815,400 

112,100 

186,600 

662,300 

2,800 

146,666 

98,900 

47,700 

5,228,700 

4,164,200 

3,350,600 

146,400 

668,300 

1,062,900 

1,600 

377,206 

268,800 

118,400 

337,306 

257,200 
80,100 

348,100 

233,600 
114,500 

386,166 
309,600 
75,400 
1,200 

264,560 

142,400 
122,100 

Pour renvois, voir page 423. 
97404—28 
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Table 11.—Betail Merchandise Trade, by Types of Operation, for Cities of 30,000 Popuiat ion 
or Over, 1930 and 1941—Con. 

Type ot operation 

Genre d'exploitation 

MONTREAL 

Total, all stores—Total, tous magasins.... 

Single store independenta—Magaains uniques 

Single stores (in voluntary chaina)—Magaains 

Two- and three-store multiplea—Magasina avec 

Family ciotbing stares—Vetements pour 

Women's apparel and accessories stores— 
vetement de femmes et accessoires... 

1 

Shoe stores—Magasins de chaussures. 

Grocery and combination stores (grocer
ies and meats)—Epiceries et magasins 

OTTAWA 

Total, ail stores—Total, tous magasins.... 

• Single store independents—Magasins uniques 

Single stores (in voluntary chains)—Magasins 

Two- and three-store multiples—Magasins avec 

Number of 
stores 

Nombre de 
magasins 

1930 

11,959 

10,753 

9,427 

687 

639 

942 

264 

103 

m 
p) 

623 

P) 

(̂ ) 

P) 

235 

178 

67 

2,845 

2,671 

274 

325 

272 

50 

3 

1,525 

1,307 

1,167 

61 

99 

196 

22 

1941 

12,745 

11,919 

10,962 

315 

662 

763 

63 

187 

169 

18 

874 

884 

83 

7 

252 

160 

92 

2,755 

2,642 

113 

287 

260 

47 

1,558 

1,410 

1,247 

35 

128 

140 

9 

Sales 

Ventea 

1930 

S 

369,471,266 

289,237,400 

235,446,100 

19,694,400 

34,096,900 

78,662,900 

1,580,000 

3,444,100 

P) 

P) 

15,083,666 

P) 

m 
C) 

7,265,866 

4,414,200 

2,791,600 

61,852,366 

47,491,200 

14,361,100 

9,116,400 

6,783,000 

2,267,700 

65,700 

58,762,266 

47,014,200 

39,464,800 

1,456,000 

6,093,400 

12,637,400 

160,600 

1941 

S 

394,415,206 

315,607,300 

274,234,800 

10,498,900 

30,873,600 

78,367,000 

440,900 

6,445,866 

3,950,600 

2,495,200 

18,573,200 

16,706,500 

2,843,600 

23,100 

7,246,066 

3,609,700 

3,635,300 

70,186,166 

64,309,900 

16,876,200 

8,938,660 

7,252,800 

2,686,700 

81,501,106 

62,822,200 

61,734,000 

1,292,200 

9,796,000 

, 18,526,000 

153,900 

Per cent 
of aales 

Pour-cent 
des ventes 

1930 

100-0 

78-3 

63-7 

5-3 

9-3 

21-3 

6-4 

166-6 

P) 

P) 

166-6 

P) 

P) 

P) 

166-6 

61-3 

38-7 

166-6 

76-8 

23-2 

106-6 

74-4 

24-9 

0-7 

100-6 

78-7 

66-1 

2-4 

10-2 

21-0 

0-3 

1941 

100-0 

80-2 

69-9 

2-6 

7-7 

19-7 

0-1 

100-0 

• 61-3 

38-7 

106-6 

84-6 

15-3 

0-1 

166-6 

49-8 

60-2 

166-6 

78-7 

21-3 

166-6 

73-0 

27-0 

100-6 

77-1 

63-6 

1-6 

12-0 

22-7 

• 0-2 

Stocks 
on hand, 

end of year 
(at coat) 

Stocka en 
magasin 
k la fin 

de I'annde 
(prix 

coOtant) 

S 

53,362,666 

46,166,800 

38,869,400 

1,542,600 

4,744,800 

8,166,300 

49,600 

1,821,666 

1,334,000 

487,600 

3,672,660 

3,351,200 

316,300 

5,100 

2,189,400 

1,274,500 

914,900 

5,266,666 

4,767,900 

492,100 

2,154,506 

1,778,200 

376,300 

13,689,366 

12,373,000 

11,016,500 

207,500 

1,150,000 

1,295,600 

20,700 

For footnotes, see page 422, 
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Table 14.—Commerce de d£tall, par genres d'exploitation, pour ies viiles de 30,000 ou plus, 
1930 et 1911—suite 

Type ot operation 

Genre d'exploitation 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per cent 
of aalea 

Pour-cent 
des ventea 

1930 1941 

Stocks 
on hand, 

end of year 
(at cost) 

Stocka en 
magaain 
& la fin 

de I'annde 
(prix 

coOtant) 

OTTAWA-Con.—fin 

Women's apparel and accessories stores-
Vetement de femmes et accessoires... 

INDEPENDENTS—INDEPENDANTS 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES 

Shoe stores—Magasins de chaussures.... 

INDEPENDENTS—INDEPENDANTS 

C H A I N S — C H A I N E S 

Grocery and combination stores (grocer
ies and meats)-Epiceries et magasins 
combines (epiceries et viandes) 

INDEPENDENTS—INDEPENDANTS 

C H A I N S — C H A I N E S 
I 

OUTEEMONT 

Total, all stores-Total, tous magasins. 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniquea (chalnea volontaires) 

Two- and three-store multiples—Magaains avec 
urie et deux auccursales 

C H A I N S — C H A I N E S 

OTHER TirPEsC)—AUTRES GENRES(0 

Grocery and combination stores (grocer
ies and meats)—Epiceries et magasins 
combines (Splcerles et viandes) 

I N D E P E N D E N T S — I N D E P E N D A N T S 

C H A I N S — C H A I N E S 

QUEBEC 

Total, all stores—Total, tous magasins. 

INDEPENDENTS—IN DEPENDANTS 

Single store independents—Magasins uniquea 
ind<5pendanta 

Single stores (in voluntary chains)—Magaains 
uniques (chalnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES(0—AUTRES a E N R E S ( ' ) 

Women's apparel and accessories stores— 
vetement dc femmes et accessoires 

I N D E P E N D E N T S — I N D E P E N D A N T S 

C H A I N S — O H A I N E S 

Pour renvois, voir page 423. 

97404—28J 

P) 

P) 

P) 

P) 

P) 

35 

337 

261 

76 

129 

P) 

P) 

P) 

P) 

P) 

P) 

43 

P) 

P) 

1,742 

1,638 

1,390 

56 

92 

133 

71 

94 

P) 

P) 

95 

1 

29 

24 

5 

317 

277 

40 

166 

149 

139 

• 6 

4 

14 

3 

48 

38 

10 

1,884 

1,901 

1,743 

58 

100 

82 

1 

134 

129 

6 

2,683,366 

P) 

P) 

P) 

1,668,766 

. P) 

P) 

8,257,866 

4,561,600 

3,696,200 

4,306,766 

' P) 

P) 

P) 

C) 

C) 

C) 

1,728,606 

P) 

• P ) 

48,172,266 

37,196,400 

29,946,200 

1,769,700 

5,480,500 

10,709,900 

265,900 

1,881,100 

C) 

P) 

3,728,666 

3,172,400 

542,700 

14,500 

1,054,206 

817,200 

237,000 

12,752,668 

6,653,200 

6,098,800 

6,094,306 

3,383,800 

3,063,1 

183,400 

146,600 

1,690,100 

20,400 

2,756,666 

1,165,100 

1,591,500 

63,261,866 

63,145,800 

41,577,200 

2,219,700 

9,348,900 

10,065,100 

900 

2,488,466 

2,227,100 

263,300 

106-6 

P) 
P) 
P) 
166-6 

P) 
(=) 

166-6 

55-2 

44-8 

106-6 

P) 

P) 

P) 

P) 

P) 

P) 

166-6 

P) 

P) 

168-6 

77-2 

62-1 

3-7 

11-4 

22-2 

0-6 

100-

P) 

P) 

160-0 

85-0 

14-6 

0-4 

108-0 

77-6 

22-6 

166-6 

52-2 

47-8 

166-0 

60-4 

59-9 

3-6 

2-9 

33-2 

0-4 

100-0 

' 42-3 

67-7 

106-6 

84-1 

65-8 

3-5 

14-8 

16-9 

P) 

166 6 

89-4 

-10-6 

674,566 

633,600 

39,800 

1,100 

316,900 

270,600 

46,400 

3,791,108 

3,571,900 

219,200 

380,900 

330,400 

264,100 

32,100 

34,200 

47,600 

2,900. 

112,800 

75,200 

37,600 

io,iis,m 
9,298,5(10 

7,580,900 

332,900 

1,384,700 

1,176,800 

400 

591,700 

570,'900' 

20,800 
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Table 11.—Betail Merchandise Trade, by Types of Operation, for Cities of 30,000 Popuiation 
or Over, 1930 and 1911—Con. 

Type of operation 

Genre d'exploitation 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventea 

1930 1941 

Per cent 
of sales 

Pour-cent 
dea ventes 

1930 1941 

Stocka 
on hand, 

end of year 
(at coat) 

Stocka en 
magasin 
k la fin 

de I'annde 
(prix 

coOtant) 

BEGINA 

Total, all stores—Total, tous magasins. 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independenta—Magasina uniques 
., inddpendants 

Single storea (in voluntary chaina)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales ', 

C H A I N S — C H A S N E S 

OTHER T Y P E S ( 0 — A U T R E S a E N R E S ( 0 

ST. CATHABINHS 

Total, all stores—Total, tous magasins. 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

Single storea (in voluntary chains)—Magasina 
uniques (chalnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPESp)—AUTRES OKHNESp) 

Grocery and combination stores (grocer
ies and meats)—Epiceries et magasins 
combines (epiceries et viandes) 

I N D E P E N D E N T S — I N D E P E N D A N T O 

C H A I N S — C H A I N E S 

SAINT JOHN 

< Total, ail stores—Total, tous magasins. 

I N D E P E N D E N T S — I N D E P E N D A N T S 

• Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniquea (chalnes volontaires) 

Two- and three-atore multiples—Magasins avec 
une et deux auccursales 

C H A I N S — C H A I N E S ; 

OTHER TYPES(l)—AUTRES GENRESCO 

Grocery and combination stores (grocer
ies and meats)—Epiceries et magasins 
combines (epiceries et viandes) 

I N D E P E N D E N T S — I N D E P E N D A N T S ' 

CHAINS—CHAINBS 

For footnotes, see page 422. 

669 

472 

400 

20 

52 

84 

13 

P) 

P) 

P) 

P) 

P) 

P) 

84 

P) 
P) 

822 

756 

670 

37 

48 

49 

276 

10 

686 

614 

459 

11 

44 

457 

407 

360 

20 

37 

49 

1 

77 

67 

10 

803 

760 

672 

24 

64 

62 

272 

264 

33,105,666 

26,661,300 

21,705,600 

543,000 

4,312,800 

6,446,300 

98,000 

14,664,866 

P) 

P) 

P) 

P) 

P) 

P) 

248,766 

P) 

P) 

.21,435,166 

17,409,800 

13,592,200 

816,800 

3,000,800 

3,962,400 

62,900 

3,678,166 

2,962,800 

715,300 

37,828,306 

28,958,700 

24,841,100 

229,600 

3,888,000 

8,950,400 

20,200 

21,226,706 

16,220,000 

12,320,800 

638,900 

2,360,300 

5,997,300 

9,400 

3,661,806 

1,769,200 

1,892,600 

24,683,266 

18,538̂ 400 

15,238,000 

750,100 

2,550,300 

6,143,000 

1,800 

6,868,366 

4,303,400 

764,900 

100-0 

80-2 

65-6 

1-6 

13-0 

19-5 

0 

100-0 

p) 

p) 

P) 

(̂ ) 
P) 

P) 

106-6 

P) 

P) 

160-0 

81-2 

63-4 

3-8 

14-0 

18-5 

0-3 

100-0 

76-3 

65-5 

0-6 

10-2 

23-6 

0-1 

106-6 

71-7 

68-1 

2-5 

11-1 

28-3 

P) 

166-6 

48-3 

61-7 

19-4 

100 

76-

61 

3 

10-

24-

P) 

100-

84-

15-

6,114,660 

4,883,600 

4,348,500 

12,600 

622,500 

1,229,600 

1,400 

2,678,466 

2,087,900 

1,709,500 

77,800 

300,600 

589,200 

1,300 

213,700 

141,600 

72,200 

3,076,860 

2,549,400 

2,016,900 

61,700 

481,800 

520,500 

900 

374,860 

303,300 

71,500 
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Tableau 11.—Commerce de detail, par genres d'exploitation, pour ies viiles de 30,000 ou plus, 
1930 et 1911—suite 

Typo of operation 

•Genre d'exploitation 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per cent 
ot sales 

Pour-cent 
dea ventes 

1930 1941 

Stocks 
on hand, 

end ot year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prix 

cofltant) 

SASKATOON 

Total, all stores—Total, tous magasins.. 

INDEPENDENTS—INotpENDANTS 

Single store independents—Magaaina uniquea 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chalnes volontairea) 

Two- and three-atore multiplea—Magasina avec 
une et deux succursales 

CHAINS—CHAINES ; 

OTHER TYPES(0—AUTRES GENREa(0 

SHEBBBOOKE 

. Total, ail stores—Total, tous magasins.. 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magasina uniques 
inddpendants 

Single'storcs (in voluntary chaina)—Magaaina 
uniquea (chalnes volontaires) 

Two- and three-atore multiples—Magasina avec 
une et deux succursales 

CHAINS—CHAINES 

OTHER TYPES(0—AUTRES QENRES(0 

SUDBUEY 

Total, all stores—Total, tons magasins.. 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magaains uniques 
inddpendants 

Single storea (in voluntary chaina)—Magaaina 
uniquea (chaines volontaires) 

Two- and three-atore multiplea—Magasina avec 
une et deux succursales 

CHAINS—CHAINES 

OTHER TYPES(0—AUTRES GENRES(0. 

Grocery and combination stores (grocer
ies and meats)—Epiceries et magasins 
combines (epiceries et viandes) 

INDEPENDENTS—INDEPENDANTS 

CHAINS—CHAINES 

TBOIS-BIVl£)BES 

Total, all stores-Total, tous magasins.... 

INDEPENDENTS-TINDEPENDANTS 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasins 
uniques (chalnes volontaires) 

Two- and three-store multiplea—Magaains avec 
une et deux auccuraalea 

CHAINS—CHAINES '.'., 

OTHER TYPE8(1)—AUTRES GENRES(0. 

546 

471 

422 

10 

39 

67 

P) 

P) 

P) 

P) 

P) 

P) 

P) 

P) 
P) 
P) 

m 
C) 

39 

P) 

P) 

456 

396 

370 

11 

14 

30 

31 

567 

507 

451 

11 

46 

66 

4 

524 

502 

460 

19 

23 

19 

366 

323 

287 

3 

33 

42 

1 

71 

61 

10 

557 

533 

492 

12 

29 

24 

25,364,266 

14,899,300 

12,375,800 

264,300 

2,258,200 

10,372,800 

92,100 

10,959,960 

P) 

P) 

C) 

p) 

P) 

C) 

10,885,460 

P) 

P) 
P) 

. P) 
P) 
P) 

2,696,866 

P) 

C) 

16,678,766 

7,875,300 

6,914,100 

186,200 

775,000 

2,128,600 

75,800 

26,780,060 

15,199,500 

13,012,000 

274,200 

1,913,300 

5,629,500 

61,000 

16,405,606 

13,368,300 

11,714,500 

662,500 

991,300 

2,998,300 

38,400 

20,653,800 

14,883,100 

12,069,200 

122,800 

2,691,100 

6,764,900 

6,800 

4,218,666 

2,233,700 

1,985,300 

13,493,806 

10,643,400 

8,901,600 

344,900 

1,306,900 

2,860,400 

160-6 

68-7 

48-8 

1-0 

• 8 

40 

0-4 

100-6 

P) 

C) 

m 
p) 

p) 

p) 

166-6 

C) 

C) 

C) 

C) 

(.') 
p) 

106-6 

P) 

166-6 

78-1 

68-6 

1-8 

7-7 

21-1 

, 0-8 

166-0 

73-1 

62-6 

1-3 

9-2 

26 

0-3 

100-0 

81-5 

71-4 

4-0 

6 

18-3 

0-2 

166-6 

72-1 

58-6 

0-6 

13-0 

27-

,P), 

160-0 

52-9 

47-1 

100-6 

78-9 

66-6 

2-6 

3,316,360 

2,499,300 

2,020,6m 

42,300 

431,000 

809,300 

1,700 

2,-570,260 

2,300,300 

2,026,100 

77,900 

196,300 

268,300 

1,600 

2,726,860 

2,246,300 

1,836,300 

32,000 

• 378,000 

473,400 

1,100 

245,760 

175,800 

69,900 

2,232,266 

1,926,800 

1,583,700 

77,000 

266,100 

305,400 

Pour renvois, voir page 423. 
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Table 11.—Retail Merchandise Trade, by Types of Operation, for Cities of 30,000 Popuiation 
or Over, 1930 and 1911—Con. 

T y p e of operation 

Genre d'exploitation 

N u m b e r of 
atorea 

N o m b r e de 
magasins 

1930 1941 

Ventes 

1930 1941 

P e r cent 
of salea 

Pour-cent 
des ventes 

1930 1941 

Stocks 
on hand, 

end of year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prix 

cofltant) 

TORONTO 

Total, all stores—Total, tous magasins.. 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single s tore independents—Magasuis uniques 
inddpendants • • 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontairea) 

Two- and three-store multiples—Magasins avec 
une et deux succuraalea 

• 'CHAINS—CHAINES 

O T H E R T Y P E S p ) - A U T R E S G E N R E S ( ' ) . 

Men's and boys' clothing and furnish
ings stores—Magasins de vetements et 
lingerie (hommes et gar$ons) 

I N D E P E N D E N T S — I N D E P B N D A N T S . 

C H A I N S — C H A I N E S 

' O T H H R T Y P E S — A U T B E S GENBES. 

Women's apparel and accessories storcs-
Vetement de femmes et accessoires.. 

m D B P E N D E N T S — I N D E P E N D A N T S 

C H A I N S — C H A I N E S 

OTHER T Y P E S — A U T R E S GENRES 

-Shoe stores—Magasins de chaussures.. 

I N D E P E N D E N T S — I N D E P E N D A N T B 

C H A I N S — C H A I N B S 

O T H B B T Y P E S — A U T B E S GENBES 

Grocery and combination stores (grocer
ies and meats)—Epiceries et magasins 
combines (epiceries et viandes) 

I N D E P E N D E N T S — I N D E P E N D A N T S . 

C H - A i N S — C H A I N E S 

OTHER'TYPES—AUTRES GENRES. , 

Meat markets i(including 'sea foods)— 
Boucheries (comprenant poisson). 

I N D E P E N D E N T S — I N D E P E N D A N T S . . 

C H A I N S — C H A I N E S 

OTHER'TYPES—AUTRES G E N R E S . . 

Drug stores-Pharmacies. 

I N D E P E N D E N T S — I N D E P E N D A N T S . . 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES. . 

8,725 

7,637 

•6,818 

306 
f •*• 

513 
K> 

996 
B 
92 

427 

27 

645 

P) 

P) 

•P) 
186 

165 

24 

1,581 

1,320 

260 

-1 

P) 
P) 
P) 
388 

319 

78 

8,362 

7,372 

336 

645 

1,017 

27 

415 

373 

41 

892 

808 

83 

,1 

185 

112 

73 

1,414 

1,250 

164 

378 

347 

30 

1 

443 

363 

90 

372,682,866 

283,202,400 

246,079,800 

6,057,400 

31,066,200 

88,372,700 

1,107,800 

8,745,160 

8,061,000 

1,610,200 

73,000 

12,345,766 

P) 
P) 
P) 

4,886,968 

4,077,800 

871,900 

47,200 

42,636,666 

19,324,700 

22,700,100 

5,200 

8,406,806 

P) 
P) 
P) 

12,688,706 

8,079,000 

4,547,800 

62,900 

398,805, 

304,167,300 

264,335,800 

8,966,400 

30,876,100 

95,405,600 

332,800 

10,778,266 

7,983,900 

2,733,400 

60,900 

14,895,100 

12,263,700 

2,729,400 

2,000 

5,758,500 

2,867,000 

2,891,600 

47,746,466 

21,011,900 

26,728,500 

9,248,886 

8,048,900 

1,199,000 

2,000 

16,033,460 

10,136,600 

4,897,900 

166-6 

76-0 

66-0 

1 

8-4 

23-7 

0-3 

100-0 

82-7 

16-5 

0-8 

106-6 

P) 

P) 

P) 

160-6 

81-6 

17-4 

.1-0 

106-6 

46-0 

54-0 

P) 

106-6 

P) 

P) 
P) 
166-6 

63-7 

35-8 

0-6 

100-0 

75-0 

66-1 

2-2 

7-7 

23-9 

0-1 

100-6 

74-1 

25-3 

0-6 

100-0 

81 

18-2 

106-6 

49-8 

50-2 

166-6 

44-0 

66-0 

166-0 

87-0 

13-0 

P) 

108-6 

67-4 

32-6 

66,768,566 

48,317,600 

42,646,400 

1,272,100 

4,399,000 

8,428,800 

23,200 

2,242,306 

1,826,600 

402,500 

13,300 

2,638,666 

2,339,900 

297,900 

800 

1,689,866 

1,004,900 

684,100 

2,556,360 

1,612,800 

943,600 

3,176,100 

3,160,000 

14,200 

2,256,766 

1,573,000 

683,700 

For footnotes, see page 422. 
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Tableau 11.—Commerce de d£tali, par genres d'exploitation, pour Ies villes de 30,000 ou plus, 
1930 et 1911—suite 

Type ot operation 

Genre d'exploitation -

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventea 

1930 1941 

Per cent 
ot salea 

Pour-cent 
des ventes 

1930 1941 

Stocka 
on hand, 

end ot year 
(at coat) 

Stocka en 
magasin 
k la fin 

de I'annde 
(prix 

cofltant) 

VANCOUVER 

Total, all stores—Total, tous magasins.... 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magaains uniquea 
inddpendanta 

Single atorea (in voluntary chains)—Magasina 
uniques (chalnes volontaires) 

Two- and three-store multiples—Magaaina avec 
une et deux auccuraalea 

C H A I N S — C H A I N E S 

O T H E R T Y P E S ( 0 — A U T R E S GENRES(l) 

Grocery and combination stores (grocer
ies and meats)—Epiceries et magasins 
combines (dpiceries et viandes) 

I N D E P E N D E N T S — I N D E P E N D A N T S 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES 

VEEDUN 

Total, ail stores—Total, tous magasins.... 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magasins uniquea 
inddpendants 

Single stores (in voluntary chains)—Magaains 
uniquea (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYE8(0—AUTRES a B N R E S ( 0 

Grocery and combination stores (grocer
ies and meats)-Epiceries et magasins 
combines (epiceries et viandes) 

I N D E P E N D E N T S — I N D E P B N D A N T S 

C H A I N S — C H A I N B S 

Women's apparei and accessories stores— 
vetement dc femmes et accessoires.... 

I N D E P E N D E N T S - I N D E P E N D A N T S : 

CHAINS—CHAINES 

Shoe stores—Magasins de chaussures 

I N D E P E N D E N T S — I N D E P E N D A N T S 

C H A I N S — C H A I N E S 

VICTOEIA 

Total, all stores—Total, tous magasins.... 

I N D E P E N D E N T S — I N D E P E N D A N T S 

Single store independents—Magasins uniques 
inddpendants 

Single stores (in voluntary chains)—Magasina 
uniques (chalnes volontaires) ' 

Two- and three-store multiples—Magaaina avec 
une et deux auccursales 

C H A I N S — C H A I N E B 

OTHER TYPESp)—AUTBES GENRESp) 

Pour renvois, voir page 423. i 

3,845 

3,414 

3,161 

67 

186 

I 366 

65 

644 

650 

04 

588 

490 

412 

32 

46 

82 

16 

137 

92 

46 

42 

P) 
P) 

869 

699 

654 

46 

46 

66 

4,351 

3,955 

3,626 

272 

380 

16 

655 

548 

106 

1 

658 

631 

21 

44 

60 

2 

134 

17 

880 

773 

19 

47 

49 

2 

122,836,866 

94,112,600 

83,680,600 

1,276,700 

9,265,300 

27,986,900 

731,400 

16,807,206 

6,853,000 

4,054,200 

12,774,366 

8,775,100 

6,601,200 

896,800 

1,277,100 

3,927,000 

72,200 

4,090,666 

1,867,500 

2,223,100 

671,666 

P) 
P) 
426,206 

216,900 

203,300 

27,168,566 

22,676,800 

20,999,600 

1,677,200 

4,139,700 

292,000 

145,204,806 

108,935,000 

93,920,600 

3,708,000 

11,306,400 

36,067,000 

202,800 

17,143,060 

8,250,400 

8,883,100 

9,600 

18,761,206 

13,229,300 

11,019,400 

611,400 

1,698,500 

5,612,700 

• 9,200 

5,271,800 

2,907,200 

2,364,600 

876,366 

649,800 

226,500 

472,200 

236,500 

235,700 

36,761,406 

29,869,700 

25,068,500 

476,700 

4,314,600 

6,869,900 

31,800 

100-6 

76-6 

68-1 

1-0 

7-6 

22-8 

0-6 

106-0 

62 

37-2 

166-6 

68-7 

51-7 

7-0 

10-0 

30-7 

0-6 

160-0 

45-7 

64-3 

106-6 

P) 
P) 
160-0 

61 

48-4 

106-6 

83-6 

77-4 

6-2 

15-3 

1-1 

166-6 

76-0 

64-7 

2-5 

7-8 

24-8 

0-2 

100-0 

48-1 

61-8 

0-1 

160-0 

70 

58-8 

2-7 

9-1 

29-4 

C) 

55-1 

44-9 

74-2 

26 

100 6 

60-1 

49-9 

106-6 

81-2 

68-2 

1-3 

11-7 

18-7 

0 

19,472,000 

16,113,100 

13,863,100 

414,400 

1,835,600 

3,334,300 

24,600 

1,159,506 

769,700 

389,200 

600 

2,416,366 

1,929,700 

1,541,400 

100,000 

288,300 

486,200 

400 

266,866 

193,600 

72,400 

182,766 

160,600 

22,100 

134,666 

79,700 

64,300 

6,358,606 

4,791,200 

3,794,100 

38,600 

958,500 

566,600 

200 
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Table 14.—BetaU Merchandise Trade, by Types of Operation, for Cities of 30,000 Population 
or Over, 1930 and 1941—Con. 

Type of operation 

Genre d'exploitation 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per cent 
of sales 

Pour-cent 
des ventes 

1930 1941 

Stocks 
on hand. 

end of year 
(at cost) 

Stocks en 
magasin 
k la fin 

de I'annde 
(prix 

cofltant) 

. WINDSOE 

Total, all stores—Total, tous magasins. 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magasins uniques 
ind<? pendants '. 

Single stores (in voluntary chains)—Magasins 
uniques (chalnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES—AtJTRES GENRES , 

Men's and boys' clothing and furnish
ings stores—Alagaslns de vetements 
et lingerie (hommes et garcons) 

INDEPENDENTS—INDEPENDANTS 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTHES GENRES 

Grocery and combination stores (groceries 
and meats)—Epiceries et magasins 
combines (epiceries et viandes) 

INDEPENDENTS—INDEPENDANTS 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES 

Drug stores—Pharmacies 

INDEPENDENTS—INDEPENDANTS 

C H A I N S — C H A I N E B 

nXNNIPEG 

Total, all stores—Total, tous magasins. 

INDEPENDENTS—INDEPENDANTS 

Single store independents—Magasins uniques 
inddpendants : '.' 

Single stores (in voluntary chains)—Magasins 
uniques (chatnes volontaires) 

Two- and three-store multiples—Magasins avec 
une et deux succursales 

C H A I N S — C H A I N E S 

OTHER TYPES-^ATTTBES GENRES 

Grocery and combination stores (grocer
ies and meats)—Epicerlese t magasins 
combings (epiceries et viandes) 

I N D E P E N D E N T S — I N D E P E N D A N T S . ; 

C H A I N S — C H A I N E S 

OTHER TYPES—AUTRES GENRES 

1 ,3E 

o 
(2) 

C) 

C) 

o 
(=) 

o 
(2) 

(«) 

303 

58 

C) 

C) 

(«) 

p) 

P) 

2,486 

2,172 

1,991 

69 

112 

213 

101 

681 

603 

78 

1,326 

1,179 

1,020 

34 

126 

139 

8 

59 

•60 

247 

216 

30 

1 

2,467 

2,289 

2,018 

116 

155 

167 

11 

612 

645 

38,215,960 

P) 

P) 

(̂) 

P) 

P) 

C) 

1,157,766 

P) 

P) 

P) 

7,166,466 

P) 
P) 
P) 

1,852,666 

(=) 

P) 

131,486,206 

114,601,200 

105,311,300 

1,537,300 

7,752,600 

16,432,000 

447,000 

10,865,806 

7,359,000 

3,506,900 

t 

53,688,460 

40,378,200 

31,682,600 

1,382,600 

7,413,000 

13,238,600 

. 71,600 

1,997,796 

1,363,000 

640,600 

4,100 

8,887,766 

6,629,600 

4,338,200 

19,900 

2,246,060 

1,209,700 

1,036,300 

136,614,806 

117,424,900 

103,920,400 

2,014,300 

11,490,200 

19,072,100 

117,800 

14,377,806 

8,378,200 

5,987,100 

12,500 

100-0 

p) 

P) 

p) 

P) 

p) 

p) 

100-0 

p) 

•P) 

p) 

100-6 

P) 
P) 
P) 
166-6 

P) 
P) 

160-0 

87-2 

80-1 

1-2 

5-9 

12-5 

0-3 

106-6 

67-7 

32-3 

106-0 

75-2 

58 

2-6 

13-8 

24-7 

0-1 

100-0 

67-7 

32-1 

0-2 

100-0 

56-4 

43-4 

0-2 

106-6 

53-9 

40-1 

106-6 

86-0 

76-1 

1-5 

8-4 

13-9 

0-1 

100-0 

68-3 

41-6 

0-1 

6,847,460 

5,652,400 

4,582,300 

179,900 

890,200 

1,181,900 

13,100 

462,666 

342,000 

119,200 

1,400 

532,366 

415,100 

.115,500 

1,700 

417,706 

229,800 

187,900 

16,714,968 

14,740,000 

12,958,800 

168,100 

1,622,100 

.1,960,300 

15,600 

825,106 

658,600 

266,400 

1,100 

For footnotes, see page 432. 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 433 

Table 15.—Independent Stores—Operating Expenses for Specified Kinds of Business, Owned 
and Rented Stores for Canada and the Economic Divisions, 1941 

Tableau 15.—Magasins independants—Dfpenses d'exploitation par genres specifies dc commerce, 
magasins possed£s et loufis pour Ie Canada et Ies divisions dconomiques, 1941 

Region and kind of business 

Rdgion et genre de commerce 

Number 
of 

stores 
report

ing 

Nombre 
de ma
gasins 
faisant 
rapport 

Ventes 
1941 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Total 

Estimated 
value 

of 
proprietors' 

services 

Valeur 
estimative 

des services 
des proprid

taires 

Em
ployees' 
wages 

Gages des 
employds 

Rentals 

Loyers 

Other 

Autrea 

CANADA 

Total, all stores—Total, tous magasins.. 
Owned—PossSdes 
Rented-Louds 

Bakery products stores-
gerie 

Owned-
Rented-

-Produits de la boulan-

Possddds. 
-Louds 

Confectionery stores—Confiseries. 
Owned—Possddds 
Rented—Louds 

Dairy products stores—Magasins de produits 
laitiers 

Owned—Possddds 
Rented—Louds 

Eggs and poultry stored—Magasins d'ceufs et 
volailles 

Owned—Possddds 
Rented—-Louds 

Milk dealers—Laiteries 
Owned—Possddds. 
Rented—Louds 

Fruit and vegetable stores—Fruits et Idgumes. 
Owned—Possddds. : ; 
Rented—Louds 

Grocery stores (without fresh meat)—Epiceries 
(sans comptoir de viandes fraiches) 

Owned—Possddds...; 
Rented—Louds 

Combination stores (groceries and meats)-
Epiceries et boucheries combindes 

Owned—Possddds 
Rented—Louds 

Meat markets—Boucheries. 
Owned—Possddds.. 
Rented—Louds 

Fish markets-Poissonneries. 
Owned—Possddds 
Rented—Louds 

Delicatessen stores—Chareuteries. 
Owned—Possddds 
Rented—Louds 

Country general stores—Magasins gdndraux de 
campagne 

Owned—Possddds 
Rented—Louds 

Department stores and mail order houses or 
offices—Magasins k rayons et maisons ou 
bureaux de vente par correspondance 

General merchandise and dry goods stores—Ma
gasins de marchandises gdndrales et sdches.. 

Owned—Possddds -.. 
Rented—Louds ; . . 

Variety stores—Bazars 
Owned—Possddds. 
Rented—Louds 

85,324 
38,666 
46,664 

457 
186 
271 

5,736 
2,208 
3,528 

161 
77 
84 

35 

394 
300 
94 

969 
226 
733 

13,303 
7,608 
5,695 

4,229 
1,979 
2,250 

2,960 
1,246 
1,716 

162 
37 
115 

116 
12 

104 

8,372 
6,810 
1,662 

458 

1,357 
630 
727 

449 
133 
316 

2,420,714,666 
921,854,706 

1,408,858,860 

4,469,700 
1,528,000 
2,941,700 

40,586,800 
12,072,200 
28,514,600 

7,191,000 
4,925,600 
2,265,400 

1,865,200 
543,200 

1,322,000 

12,740,900 
9,925,100 
2,815,800 

18,379,200 
3,777,900 

14,601,300 

179,317,000 
82,808,000 
96,509,000 

146,609,300 
63,482,200 
83,027,100 

63,028,900 
20,200,100 
42,828,800 

2,574,000 
645,600 

1,928,400 

2,192,800 
253,100 

1,939,700 

168,379,800 
131,893,400 
36,486,400 

374,930,100 

47,238,100 
23,775,100 
23,463,000 

9,926,300 
2,342,000 
7,584,300 

23-6 
21-6 
25-3 

44-3 
45-4 
43-8 

28-1 
29-4 
27-7 

33-2 
36-0 
26-9 

18-3 
18-1 
18-4 

38-7 
39-4 
36-4 

21.3 
21-3 
21-3 

17-9 
17-0 

• 18-7 

16-7 
16-2 
17-1 

21-0 
21-9 
20-4 

26-8 
25-8 
27-1 

29-8 
31-1 
29-7 . 

15-0 
14-6 
16-4 

27-9 

21-0 
19-3 
22-8 

26-6 
26-6 
26-6 

4-4 
4-9 
4-2 

10-6 
9-5 

11-3 
13-5 
10-4 

2-7 
1-7 
4-9 

6-7 
7-8 
6-3 

4-8 
5-1 
3-0 

7-3 
7-9 
7-1 

6-5 
7-2 
6-9 

4-2 
4-4 
4-0 

7-4 
6-7 

6-6 
6-3 

8-4 
12-7 
7-9 

4-9 
4-8 
5-2 

0-2 

4-1 
4-3 

7-0 
9-2 
6-4 

9-4 
7-8 

10-3 

15-9 
16-1 
16-9 

4-9 
4-6 
5-1 

17-1 
19-9 
10-8 

4-2 
3-7 
4-4 

16-1 
16-2 
16-7 

4-9 
5-0 
4-9 

4-2 
3-3 
4-9 

6-1 
6-7 
6-4 

8-7 
9-5 
8-4 

4-1 
3-9 
4-8 

15-3 

8-2 
7-5 

9-2 
7-8 
9-6 

1-7 

2-7 

3-2 

4-9 

,3-2 

4-6 

0-6 

1-9 

1-6 

2-2 

0-3 

1-4 

2-8 

3-5 

1-2 

2-3 

0-8 

1-6-

1-3 

1-9 

2-6 

3-6 

3-9 

4-4 

0-3 

1-6 

1-4 

2-9 

2-8 

3-6 

8-1 
8-2 
8-1 

15-3 
18-7 
13-5 

8-7 
11-3 
7-6 

12-8 
14-4 
9-3 

6-8 
6-6 
6-6 

17-5 
18-1 
15-4 

6-3 
8-4 
5-8 

6-0 
6-6 
6-6 

6-6 
6-1 
5.2 

8-1 
5-9 

9-4 
10-7 

8-f. 
9-0 

5-7 
6-9 
4-9 

10-6 

7-3 
7-6 
7-1 

7-6 
9-6 
7-0 
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Table 15.—Independent Stores—Operating Expenses for Specified Kinds of Business, Owned 
and Rented Stores for Canada and the Economic Divisions, 1941—Con. 

Region and kind of business 

Rdgion et genre de commerce 

CANADA-Con.—suite 

Automobile dealers—Marchands d'automobiles. 

Automobile dealers with wholesale car depart
ments—Marchands d'automobiles avec com-

Automobile dealers with farm implements— 
Marchands d'automobiles avec instruments 

Used cai- dealers^Marchands d'automobiles 

Accessory, tire and battery shops—Accessoires, 

Men's clothing or. clothing aad furnishings stores 
—Magasins de vdtements ou de vdtements et 

Men's furnishings stores—Magasins de lingerie 

Men's hat stores—Magasins de chapeaux pour 

Custom tailors and made-to-measure clothing— 

Family clothing stores—Vdtements pour toute la 

Women's ready-to-wear stores—Magasina de con-

Hosiery, lingerie and accessories stores—Bas, 

Number 
of 

stores 
report

ing 

Nombre 
de ma
gasins 
faisant 
rapport 

1,631 
917 
714 

206 
88 

117 

298 
225 
73 

203 
56 

148 

466 
169 
296 

2,170 
1,213 

957 

6,718 
3,312 
3,406 

1,336 
286 

1,050 

314 
64 

250 

27 
3 

24 

753 
125 
628 

1,483 
631 
957 

1,836 
230 

1,606 

488 
65 

423 

Sales 

Ventes 
1941 

i 

218,256,200 
94,176,600 

124,079,600 

96,278,200 
39,077,300 
57,200,900 

16,827,600 
10,465,200 
6,362,400 

8,636,900 
1,886,100 
6,650,800 

12,536,500 
4,424,100 
8,111,500 

38,008,700 
18,111,600 
19,897,100 

116,976,400 
40,636,100 
76,340,300 

44,676,400 
8,903,500 

35,772,900 

6,567,900 
1,159,700 
6,408,200 

786,300 
39,400 

. 746,900 

10,622,400 
1,661,200 
9,061,200 

54,848,000 
19,342,900 
35,505,100 

48,202,600 
5,230,200 

42,972,300 

6,451,100 
341,700 

5,109,400 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Total 

17-2 
17-2 
16-9 

15-2 
14-6 
15-8 

17-1 
16-8 
17-8 

18-8 
22-1 
17-9 

25-7 
26-8 
26-0 

31-5 
30-1 
32-6 

19-0 
20-1 
18-6 

25-2 
22-6 
26-9 

26-8 
22-1 
26-6 

35-0 
36-8 
34-9 

40-6 
44-3 
40-0 

24-5 
22-8 
25-4 

27-9 
27-0 
27-9 

28-1 
26-2 
28-3 

Estimated 
value 

- of 
proprietors' 

services 

Valeur 
estimative 

des services 
des proprid

taires 

1-3 
1-7 
0-9 

0-3 
0-5 
0-2 

3-4 
4-0 
2-3 

4-1 
4-6 
3-9 

6-2 
4-7 
6-4 

6-9 
7-7 
6-2 

6-3 
7-8 
6-6 

6-6 
6-0 
5-3 

7-1 
7-0 
7-2 

2-1 
3-3 
2-0 

9-2 
9-2 
9-2 

4-6 
4-9 
4-3 

4-9 
6-5 
4-8 

8-6 
12-6 
8-3 

Em
ployees' 
wagea 

Gages des 
employds 

8-8 
8-4 
9-0 

8-8 
8-6 
9-0 

6-5 
5-8 
7-8 

6-2 
7-8 

• 5-8 

9-5 
11-3 
8-6 

12-6 
10-9' 
14-1 

5-4 
4-9 
6-7 

8-6 
7-4 
8-8 

6-8 
6-8 
7-0 

14-4 
15-5 
14-4 

15-9 
21-4 
15-0 

9-3 
8-7 
9-6 

10-1 
9-8 

10-1 

6-6 
3-0 
6-9 

Rentals 

Loyers 

0-5 

0-9 

-.0-5 

0-9 

0-3 

0-9 

0-9 

1-1 

1-6 

2-4 

1-7 

3-2 

1-6 

2-5 

3-0 

3-8 

4-2 

6-0 

7-6 

8-0 

4-3 

5-0 

2-0 

3-1 

4-2 

4-7 

5-0 

6-3 

Other 
expenses 

Autres 
ddpenses 

6-6 
7-1 
6-1 

6-6 
6-6 
6-7 

6-9 
7-0 
6-8 

7-6 
9-7 
7-1 

9-4 
10-8 
8-6 

10-3 
11-6 
9-1 

5-7 
7-4 
4-8 

8-2 
9-1 
8-0 

7-7 
9-3 
7-3 

10-9 
18-0 
10-6 

11-2 
13-7 
10-8 

8-7 
9-2 
8-4 

8-7 
11-7 
8-3 

7-9 
10-6 
7-8 
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Tableau 15.—IVIagasins Inddpendants-Dfipenses d'exploitation par genres sp£cifl€s de commerce, 
magasins poss£d€s et louCs pour ic Canada et Ies divisions dconomiques, 1941—suite 

Region and kind of business 

Rdgion et genre do commerce 

CANADA-Con.—suite 

Infants' and children's wear stores—Magasins de 

Family shoe stores—Magasins de chaussures 

Hardware and farm implements—Ferronneries 

Lumber and'building materials—Bois d'oeuvre 

Lumber and building materials, coal and wood— 
Bois d'ceuvre et matdriaux de construction. 

Electrical supply stores—Magasins d'appareila 

Heating and plumbing equipment dealers—Mar
chands d'appareils de chauffage et de plom-

Faint, glass and wallpaper stores—Magasina de 

Furniture and undertaker—Meubles et pompes 

Household appliance stores—Magasins d'appa-

Household appliance stores with radios—Maga-

Number 
of 

stores 
report

ing 

Nombre 
.de ma
gasins 
faisant 
rapport 

694 
66 

628 

284 
50 

234 

124 
10 

114 

876 
217 
659 

2,195 
1,104 
1,091 

141 
108 
33 

499 
396 
104. 

206 
169 
36 

169 
45 

124 

149 
70 
79 

211 
63 

148 

762 
260 
502 

160 
106 
54 

280 
75 

205 

266 
61 

205 

Sales 

Ventes 
1941 

S 

4,926,400 
298,900 

4,627,500 

10,876,700 
1,629,200 
9,247,600 

1,443,200 
118,000 

1,325,200 

22,860,000 
3,873,600 

18,986,400 

58,127,900 
28,076,400 
30,061,600 

3,171,300 
2,368,700 

802,600 

36,215,500 
27,644,300 
8,571,200 

18,262,300 
14,487,500 
3,764,800 

2,895,100 
462,500 

2,432,600 

3,406,700 
1,103,100 
2,303,600 

3,679,700 
1,009,400 
2,670,300 

40,140,900 
13,874,300 
26,266,600 

3,853,000 
2,308,700 
1,644,300 

8,584,700 
2,275,100 
6,309,600 

10,981,300 
1,473,400 
9,507,900 

Operating expenses per cent ot salea 

Ddpenses d'exploitation pour-cent des ventes 

Tota 

45-2 
42-3 
45-4 

36-4 
34-0 
35-5 

29-4 
22-2 
30-1 

26-6 
25-9 
26-8 

23-7 
22-8 
24-4 

18-9 
19-1 
19-1 

22-7 
22-8 
22-0 

20-5 
21-1 
18-2 

30-7 
34-8 
30-0 

35-6 
34-7 
36-1 

34-9 
33-4 
36-4 

27-2 
27-0 
27-4 

32-7 
31-8 
34-0 

29-0 
26-9 
30-0 

28-4 
26-9 
28-7 

Estimated 
value 

of 
proprietors' 

services 

Valeur 
estimative 

des services 
des proprid

taires 

11-0 
16-2 
10-7 

4-8 
4-6 
4-8 

9-7 
8-9 
9-8 

5-7 
7-9 
5-3 

5-5 
5-6 
6-4 

6-7 
7-1 
5-9 

1-9 
1-9 
1-7 

1-8 
1-8 
1-7 

7-1 
9-4 
6-6 

5-2 
8-3 
3-8 

8-1 
6-9 
8-6 

3-4 
3-5 
3-4 

9-3 
9-4 
9-0 

4-1 
4-0 
4-1 

4-2 
6-4 
4-0 

Em
ployees' 
wages 

Gages des 
employds 

14-0 
10-9 
14-2 

14-7 
15-3 
14-6 

6-7 
4-7 
6-9 

9-3 
8-6 
9-6 

8-5 
8-2 
8-8 

6-2 
4-8 
6-5 

11-0 
11-4 

, 9 - 8 

10-2 
10-5 
9-2 

12-0 
12-9 
11-8 

16-0 
14-6 
16-7 

13-0 
13-0 
12-9 

10-4 
10-5 
10-3 

8-0 
7-2 
9-1 

12-6 
12-4 
12-7 

11-6 
8-4 

12-1 

Rentals 

Loyers 

9-9 

10-6 

3-1 

3-6 

5-4 

5-9 

3-8 

4-6 

1-5 

2-8 

0-3 

1-3 

0-3 

1-1 

0-2 

0-9 

2-7 

3-3 

1-9 

2-8 

3-0 

4-1 

2-0 

3-1 

1-1 

2-9 

1-9 

2-6 

1-9 

2-2 

Other 
expenses 

Autrea 
ddpenses 

10-3 
16-2 
9-9 

12-8 
14-1 
12-6 

7-6 
8-6 
7-6 

7-7 
9-4 
7-4 

8-2 
9-0 
7-4 

6-7 
7-2 
6-4 

9-5 
9-6 
9-4 

8-3 
8-8 
6-4 

8-9 
12-5 
8-3 

12-6 
11-8 
12-8 

10-8 
13-6 
9-8 

11-4 
13-0 
10-6 

14-3 
16-2 
13-0 

10-4 
9-6 

10-6 

10-7 
13-1 
10-4 
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Table 15. -Independent Stores—Operating Expenses for Specified Kinds of Business, Owned 
and Rented Stores for Canada and the Economic Divisions, 1941—Con. 

Region and kind of business 

Rdgion et genre de commerce 

CANADA-Con.—suito 

Radio specialty stores—Magasins de radio (spd-

Kadio and music stores—Magasins de radio et de 

China, glassware, kitchenware stores—VaisseUe, 

Floor coverings, curtains, interior decorations— 

Pictures and picture framing stores—Tableaux et 

Restaurants, cafeterias and eating places—Res-

Eating places with other merchandise—Salles k 

Refreshment booths and stands—Pavilions et 

Farm implement dealers—Marchands d'instru-

Feed stores (flour, feed, grain, seed)—Magasins 
de provende (farine, provende, grain et grain 

Farnaers' supply stores—Magasins de fournitures 

Book and stationery stores—Librairies et pape-

Number 
of 

stores 
report

ing 

Nombre 
de ma
gasins 
faisant 
rapport 

144 
37 

107 

42 
7 

36 

66 
12 
53 

87 
26 
61 

117 
• 21 

96 

43 
4 

39 

2,424 
386 

2,038 

2,176 
648 

1,628 

347 
226 
121 

1,158 
777 
381 

683 
422 
161 

129 
97 
32 

108 
70 
38 

346 
68 

278 

Sales 

Ventea. 
1941 

t 

1,900,200 
334,700 

1,666,600 

1,626,000 
91,300 

1,633,700 

702,800 
222,700 
480,100 

1,984,500 
207,500 

1,777,000 

3,811,800 
811,000 

3,000,800 

338,500 
44,200 

294,300 

68,160,300 
7,714,300 

60,436,000 

28,751,800 
6,032,000 

22,719,800 

1,667,300 
870,700 
796,600 

• 19,514,500 
11,116,400 
8,399,100 

23,360,900 
17,672,100 
5,688,800 

3,615,000 
2,877,600 

737,400 

591,900 
356,100 
236,800 

6,785,300 
760,800 

6,024,600 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Total 

31-4 
33-6 
31-0 

37-0 
26-4 
37-6 

43-3 
44-8 
42-6 

35-2' 
36-8 
35-0 

32-2 
32-8 
32-0 

55-9 
62-2 
56-4 

43-7 
41-7 
43-9 

37-0 
37-2 
36-8 

40-6 
44-6 
36-5 

17-9 
18-3 
17-2 

16-2 
15-0 
16-6 

16-5 
16-8 
15-6 

32-3 
32-6 
31-7 

31-8 
30-2 
31-8 

Estimated 
value 

ot 
proprietors' 

services 

Valeur 
estimative 

des services 
des proprid

taires 

8-4 
13-3 
7-4 

2-6 
9-1 
2-2 

9-3 
6-0 

10-9 

6-2 
14-6 
6-2 

5-4 
5-0 
6-6 

16-1 
11-6 
15-6 

6-9 
8-1 
6-7 

9-1 
11-6 
8-4 

13-4 
15-0 
11-7 

6-6 
7-3 
6-6 

3-6 
3-6 
3-8 

4-6 
4-4 
4-8 

12-9 
13-1 
12-5 

5-6 
0-7 
5-0 

Em
ployees' 
wages 

Gages des 
employds 

8-4 
6-3 
9-1 

17-6 
5-1 

18-2 

16-6 
23-8 
13-2 

12-6 
6-7 

13-3 

12-7 
15-1 
12-0 

18-8 
23-5 
18-1 

20-0 
18-3 
20-2 

13-3 
12-5 
13-5 

10-7 
10-7 
10-7 

4-0 
3-8 
4-3 

4-9 
4-9 
4-8 

5-1 
5-3 
4-2 

8-4 
. 8-3 

8-6 

13-4 
- 8-9 
13-9 

Rentals 

Loyers 

2-6 

3-2 

3-9 

4-1 

6-2 

9-1 

4-2 

4-7 

2-7 

3-6 

7-9 

9-1 

3-9 

4-5 

3-7 

4-6 

2-2 

4-7 

0-6 

1-3 

0-3 

1-3 

0-3 

1-3 

1-9 

4-7 

3-7 

4-2 

Other 
expenses 

Autres 
ddpenses 

12-0 
15-0 
11-3 

13-0 
11-2 
13-1 

11-2 
15-0 
9-4 

12-2 
15-6 
11-8 

11-4 
12-7 
11-0 

14-1 
17-2 
13-6 

12-9 
16-3 
12-6 

10-9 
13-1 
10-3 

14-3 
18-9 
0-4 

6-7 
7-2 
6-0 

6-4 
6-6 
6-7 

6-6 
7-1 

• 6-2 

9-1 
11-2 
6-0 

9-1 
11-6 
8-7 



fiTABLISSEMENTS DE COMMERCE ET DE SERVICE. 1941 437 

Tableau 15.—Magasins Inddpendants—Ddpenses d'exploitation par genres sp€clfl£s de commerce, 
magasins poss€d£5 et lou£s pour le Canada et les divisions dconomiques, 1941—suite 

Kegion and kind of businesa 

Region et genre de commerce 

Number 
of 

stores 
report

ing 

Nombre 
de ma
gasins 
faisant 
rapport 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Total 

Estimated 
value 

ot 
proprietors' 

services 

Valeur 
estimative 

des services 
des proprid

taires 

3-0 
3-1 
2-8 

6-2 
5-4 
4-6 

7-8 
8-5 
7-6 

5-8 
6-7 
5-6 

• 8-5 
9-9 
8-0 

9-7 
11-4 
9-3 

6-4 
12-1 
4-6 

8-3 
11-8 
7-8 

5-3 
5-7 
5-2 

7-3 
9-1 
7-1 

8-5 
11-0 
8-0 

8-0 
12-6 
7-3 

17-3 
21-1 
17-0 

10-6 
9-7 

11-2 

. 6-9 
6-2 
6-0 

Em
ployees' 
wages 

Gages des 
employds 

8-8 
9-4 
7-6 

31-7 
33-0 
28-8 

9-1 
8-6 
9-3 

10-1 
8-6 

10-4 

14-6 
17-1 
13-9 

8-6 
6-5 
9-0 

12-2 
9-0 

. 12-6 

11-7 
9-8 

11-9 

12-7 
12-8 
12-6 

12-0 
8-4 

12-3 

6-8 
6-1 
7-0 

7-4 
3-2 
8-1 

15-6 
13-9 
16-7 

8-8 
8-2 
9-2 

9-2 
10-1 
9-0 

' 

Rentals 

Loyers 

0-3 
-1-0 

0-8 
-2-7 

2-6 
-3-6 

2-6 

- 3-3 

4-9 
-6-5 

6-3 
-7-5 

3-6 
-4-0 

3-9 
-4-4 

5-5 
-6-2 

5-1 
-5-6 

3-9 
-4-5 

3-7 
-4-2 

6-4 
-6-8 

2-3 
-3-7 

3-7 
-4-3 

Other 

Autres 
ddpenses 

CANADA-Con.—suite 

Coal and wood yards (including ice)—Cours k 
charbon et bois (glace y comprise) 

Owned—Possddds 
Rented—Louds 

Ice dealers—Marchands de glace 
Owned—Possddds 
Rented—Louds 

Drug stores without soda fountain—Pharmacies 
sans comptoir de rafralchissements 

Owned—Possddds 
Rented—Louds 

Drug stores with soda fountain — Pharmacies 
avec comptoir de rafralchissements 

Owned—Possddds 
Rented—Louds 

Florists—Fleuristes 
Owned—Possddds 
Rented—Louds 

Gift, novelty and souvenir shops—Magasins de 
bibelots, nouveautds et souvenirs 1, 

Owned—Possddds ." 
Rented—Louds 

Camera and photographic supply stores—Maga
sins de camdras et fournitures de photogra
phie 

Owned—Possddds 
Rented—Louds 

Jewellery stores—Bijouteries 
Owned—Possddds 
Rented—Louds 

• Luggage and leather goods stores—Valises et 
marchandises en cuir 

Owned—Possddds 
Rented—Louds 

Musical instrument stores (without radios or pia-
. nos)—Magains d'instruments de musique 

sans pianos ou radios) 
Owned—Possddds 
Rented—Louds 

Newsdealers—Magasins de journaux 
Owned—Possddds 
Rented—Louds 

Newsdealers and smallwares—Marchands de 
journaux et bibelots 

Owned—Possddds 
Rented—Louds 

Opticians and Optometrists—Opticiens et opto
mdtristes 

Owned—Possddds 
Rented—Louds 

Bicycle specialty shops—Bicyclettes (spdcialitd). 
Owned—Possddds 
Rented—Louds 

Sporting goods stores—Magasins d'articles de 
sport 

Owned—Possddds 
Rented—Louds 

1,811 
1,206 

605 

171 
139 
32 

2,272 
712 

1,660 

927 
210 
717 

470 
133 
337 

297 
61 

236 

1,236 
247 

35 
333 

173 
67 

116 

104 
16 

83,599,600 
63,812,800 
29,786,800 

2,820,300 
• 1,985,500 

834,800 

47,986,200 
12,362,900 
36,623,300 

29,062,100 
6,653,600 
23,408,500 

6,386,700 
1,638,700 
4,847,000 

2,647,600 
441,100 

2,206,500 

1,184,000 
125,700 

1,058,300 

23,984,800 
2,859,300 
21,125,500 

1,521,700 
167,400 

1,354,300 

840,300 
78,300 
762,000 

1,149,400 
171,600 
977,900 

431,000 
58,900 
372,100 

4,385,600 
303,600 

4,082,000 

1,970,600 
776,800 

1,194,700 

2,689,600 
419,500 

2,270,000 

22-1 
22-7 
21-1 

63-7 
66-3 
57-6 

26-8 
26-2 
27-1 

26-3 
24-3 
26-7 

47-9 
51-3 
47-0 

34-7 
29-0 
36-7 

29-9 
34-6 
29-4 

35-9 
35-6 
35-8 

31-1 
31-3 
30-9 

35-3 
29-9 
35-7 

24-9 
21-8 
26-4 

25-4 
21-9 
26-9 

63-6 
62-7 
53-5 

32-0 
30-4 
33-0 

27-8 
26-0 
23-1 

10-0 
10-2 
9-7 

26-0 
27-9 
21-5 

7-3 
9-1 
6-7 

7-8 
9-0 
7-4 

19-9 
24-3 
18-6 

10-1 
11-1 

8-7 
13-4 
8-2 

12-0 
14-0 
11-7 

7-6 
12-8 

10-9 
12-4 
10-7 

6-7 
4-7 
6-9 

6-1 
6-3 

14-2 
17-7 
14-0 

10-3 
12-5 
8-9 

9-0 
10-7 
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Table 15. -Independent Stores—Operating Expenses for Specified Kinds of Business, Owned 
and Rented Stores for Canada and the Economic Divisions, 1941—Con. 

Region and kind of business 

Region et genre de commerce 

Number 
of 

stores 
report

ing 

Nombre 
de ma
gasins 
faisant 
rapport 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Estimated 
value 

of 
proprietors' 

services 

Valeur 
estimative 

des services 
des proprid

taires 

Em
ployees' 
wages 

Gages des 
employds 

4-3 
3-9 
4-4 

16-6 
15-7 
15-4 

15-9 
17-3 
14-2 

6-5 
1-8 
7-0 

7-2 
5-2 
7-8 

7-7 
6-8 
8-0 

8-3 
7-1 
9-3 

5-1 
5-1 
5-0 

4-5 
6-6 
4-4 

3-6 
3-3 
3-9 

6-1 
6-1 
6-1 

6-2 
6-7 
6-4 

4-3 
4-2 
4-7 

13-0 

Rentals 

Loyers 

3-7 

4-6 

4-6 

6-2 

2-2 

4-9 

5-9 

6-5 

4-6 

6"o 

4-8 

6-3 

1-6 

1-8 

2-0 

3-8 

2-3 

2-5 

0-8 

2-0 

0-6 

1-1 

1-0 

1-5 

0-1 

1-3 

0-8 

Other 
expenses 

Autres 
ddpenses 

' CANADA-Con.-fin 

Tobacco stores and stands—Magasins et comp
toirs de tabac 

Owned—Possddds 
Rented—Louds 

Taverns (not including hotels)—Tavernes (hotels 
.non compris) 

Owned—Possddds 
Rented—Louds , 

Second-hand automobile parts and accessories— 
Pidces ddtachdes et accessoires d'automo
biles usagds 

Owned—Possddds 
Rented—Louds 

Second-hand clothing and shoe stores—^Vdtement 
et chaussures usagds 

Owned—Possddds -. 
Rented—Louds 

Second-hand furniture stores—Magasins de meu
bles usagds 

Owned—Possddds 
Rented—Louds 

All other second-hand stores—Autres magasins 
d'articles usagds 

Owned—Possddds 
Rented—Louds 

MARITIME PEOVINCES 

PROVINCES MARITIMES 

Total, all stores—Total, tous magasins... 
Owned—Possddds 
Rented—Louds 

Confectionery stores—Confiseries 
Owned—Possddds 
Rented-^ Louds 

Fruit and vegetable stores—Fruits et Idgumes.. 
Owned—Possddds...'. 
Rented—Louds 

Grocery stores (without fresh meat)—Epiceries 
(sans comptoir de viandes fraiches) 

Owned—Possddds 
Rented—Louds 

Combination stores (groceries and meats)-
. Epiceries et boucheries combindes 

Owned—Possddds 
Rented—Louds 

Meat markets—Boucheries 
Owned—Possddds 
Rented—Louds 

Country general stores—Magasins gdndraux de 
campagne 

Owned—Possddds 
Rented—Louds 

Department stores and mail order houses or 
offices—Magasins k rayons et maison ou 
bureau de ventes par correspondance 

2,639 
626 

1,913 

323 
88 

• 236 

171 
90 
81 

178 
36 

143 

330 

333 
85 

248 

6,915 
3,913 
3,662 

382 
215 
167 

1,778 
1,280 

498 

457 
207 
260 

1,011 
906 
105 

101 

27,043,600 
6,250,000 

21,793,600 

7,415,200 
2,040,600 
6,374,600 

1,722,100 
941,600 
780,500 

1,061,100 
108,200 
952,900 

2,978,400 
676,400 

2,303,000 

2,630,900 
661,000 

1,979,900 

196,652,766 
88,144,266 
168,468,566 

2,534,300 
1,186,000 
1,349,300 

323,500 
24,200 
299,300 

18,056,100 
11,064,600 
6,991,600 

20,266,000 
8,886,600 
11,379,400 

1,654,700 
504,000 

1,050,700 

19,682,200 
17,518,300 
2,063,900 

28,676,500 

23-5 
24-4 
23-4 

43-4 
42-5 
43-7 

42-1 
42-6 
41-7 

36-2 
36-2 
36-1 

34-3 
30-1 
36-6 

34-9 
34-1 
36-1 

21-3 
19-3 
22-8 

26-7 
28-2 
25-3 

18-0 
16-6 
18-1 

18-8 
18-6 
18-8 

15-7 
16-0 
15-5 

20-9 
22-8 
19-9 

15-3 
16-2 
16-2 

25-8 

11-3 

9-4 
9-7 
9-3 

11-2 
10-5 
12-1 

13-6 
18-1 
13-1 

11-2 
11-1 
11-2 

11-3 
14-0 
10-4 

4-1 
4-8 
3-5 

12-0 
13-4 
10-8 

5-6 
2-9 
5-8 

9-3 
7-9 

3-9 
4-2 
3-7 

7-1 
8-8 
6-2 

5-6 
5-6 
6-5 
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Tableau 15.—Magasins Inddpendants—Ddpenses d'exploitation par genres sp£clfi£s de commerce, 
magasins poss£d£s et Iou€s pour Ic Canada et les divisions dconomiques, 1941—suite 

• • -

Region and kind ot business 

Rdgion et genre de commerce 

MARITIME PROVINCES-Con. 

PROVINCES MARITIMES-suite 

General merchandise and dry goods stores—Maga
sins de marchandises gdndrales et sdches.... 

Automobile dealers—Marchands d'automobiles. 

Men's clothing or clothing and furnishings stores 
—Magasins de vdtements ou de vdtements et 

Men's furnishings stores—Magasins de lingerie 

Custom tailors and made-to-measure clothing— 

Family clothing stores—Vdtements pour toute la 

Women's ready-to-wear stores—Magasins de 

Family shoe stores—Magasins de chaussures pour 

Owned—Possddds 

Lumber and building materials—Bois d'ceuvre 

Household appliance or radio dealera—Mar
chands d'appareils de mdnage ou de radio... 

Number 
. • o f 

stores 
report

ing 

Nombre 
de ma
gasins 
faisant 
rapport 

128 
82 
46 

139 
59 
80 

120 
61 
69 

462 
209 
243 

127 
30 
97 

21 
11 
10 

40 
13 
27 

162 
62 
90 

133 
31 

102 

41 
5 

36 

84 
19 
66 

99 
65 
44 

22 
17 
6 

51 
23 
28 

31 
16 
16 

Sales 

Ventes 
1941 

• t 

5,654,800 
3,978,200 
1,676,600 

20,976,900 
8,490,500 

12,486,400 

1,926,000 
778,900 

1,147,100 

7,971,000 
2,510,900 
6,460,100 

5,181,400 
1,167,900 
4,023,600 

404,400 
190,700 
213,700 

448,400 
160,600 
297,900 

0,843,900 
3,603,400 
3,340,600 

3,182,000 
916,500 

2,265,500 

209,000 
29,800 

179,200 

.2,441,700 
493,600 

1,948,200 

3,730,800 
1,783,900 
1,946,900 

3,838,900 
1,788,100 
2,050,800 

2,863,900 
968,400 

1,906,600 

625,600 
376,300 
250,300 

Operating expenses per cent ot sales 

Ddpenses d'exploitation pour-cent des ventee 

Total 

18-6 
17-6 
20-9 

16-3 
16-2 
16-4 

32-4 
29-5 
34-2 

18-3 
18-6 
18-2 

20-4 
21-5 
20-1 

23-6 
21-7 
26-3 

38-6 
47-1 
34-2 

23-2 
22-2 
24-4 

23-5 
23-9 
23-5 

36-8 
25-2 
37-5 

22-7 
23-3 
22-6 

23-4 
21-1 
26-4 

22-9 
23-9 

.21-9 

28-6 
26-7 
29-3 

26-0 
24-1 
29-0 

Estimated 
value 

of 
proprietors' 

services 

Valeur 
estimative 

des services 
des proprid

taires 

3-9 
4-0 
3-8 

1-0 
1-2 
0-9 

7-4 
9-3 
6-1 

6-0 
7-8 
6-2 

4-9 
4-9 
4-9 

6-8 
6-9 
7-6 

11-2 
10-4 
11-6 

4-0 
3-6 
4-6 

4-9 
•4-7 
6-0 

13-1 
12-4 
13-2 

5-5 
7-2 
6-0 

3-6 
4-1 
2-9 

0-6 
1-2 

3-5 
4-9 
2-8 

5-6 
4-4 
7-6 

Em
ployees' 
wages 

Gages des 
employds 

7-5 
7-3 
7-9 

8-4 
8-3 
8-4 

13-3 
10-3 
16-3 

6-4 
4-6 
6-7 

6-5 
6-3 
6-5 

7-7 
6-9 
8-4 

16-7 
23-9 
13-0 

8-8 
8-7 
9-0 

8-6 
9-3 
8-3 

7-6 
4-7 
8-0 

7-0 
6-6 
7-1 

10-3 
8-6 

11-9 

10-4 
12-1 
8-9 

11-2 
9-9 

11-8. 

9-7 
9-1 

10-6 

Rentals 

Loyers 

0-6 

1-9 

0-6 

0-8 

1-4 

2-3 

1-6 

2-4 

1-6 

. 2-1 

1-8 

3-4 

2-3 

3-4 

1-3 

2-7 

2-3 

3-3 

6-1 

7-1 

2-6 

3-3 

1-0 

1-8 

0-4 

0-7 

2-1 

3-1 

1-3 

3-2 

Other 
expenses 

Autres 
ddpenses 

6-6 
6-3 
7-3 

6-4 
6-7 
6-3 

10-3 
9-9 

10-6 

6-3 
6-2 
4-9 

7-4 
10-3 
6-6 

7-3 
8-9 
6-9 

8-4 
12-8 
6-2 

9-1 
10-0 
8-1 

7-7 
9-9 
6-9 

9-0 
8-1 
6-2 

7-6 
9-5 
7-2 

8-6 
8-4 
8-8 

11-5 
10-6 
12-3 

11-7 
11-9 
11-6 

9-4 
10-6 
7-7 
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Table 15.—Independent Stores—Operating Expenses for Specified Kinds of Business, Owned 
and Rented Stores for Canada and the Economic Divisions, 1941—Con. 

Region and kind of business 

Region et genre de commerce 

Number 
of 

stores 
report

ing 

Nombre 
de ma
gasins 
faisant 
rapport 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Total 

Estimated 
value 

of 
proprietors' 

services 

Valeur 
estimative 

des services 
des proprid

taires 

6-8 

6-8 
6-2 
7-0 

8-0 
10-2 
7-6 

6-4 
7-2 
4-9 

1-9 
1-8 
2-1 

7-8 
9-9 
6-8 

4-8 
6-3 
4-6 

8-8 

9-7 
11-6 
9-0 

4-9 
6-0 
4-9 

12-4 
16-9 
11-2 

5-5 
6-4 
6-5 

7-6 
8-6 
6-9 

6-0 
6-6 
4-7 

6-1 
7-2 
6-6 

Em
ployees' 
wages 

Gages des 
employds 

9-9 

16-6 
17-2 
16-3 

12-6 
8-8 

13-6 

8-8 
9-2 
8-7 

10-1 
10-7 
8-8 

9-3-
7-2 

10-3 

10-9 
7-7 

11-7 

11-0 

4-6 
4-1 
4-8 

8-9 
8-0 
9-6 

4-6 
4-0 
4-8 

6-9 
5-9 
5-8 

3-8 
3-4 
4-1 

6-6 
6-0 
7-1 

6-9 
6-5 
7-2 

Rentals 

Loyers 

2-6 

3-0 

3-7 

2-0 

3-7 

. 2-8 

3-6 

0-3 

0-9 

1-6 

2-4 

2-0 

2-6 

2-9 

2-4 

3-3 

1-8 

3-0 

3-7 

4-7 

2-2 

2-6 

1-4 

2-4 

0-9 

1-6 

1-0 

1-7 

Other 
expenses 

Autres 
ddpenses 

MARITIME PROVINCES-Con. 

PROVINCES MARITIMES—fin 

Radio arid music stores—Magasins de radio et de 
musique 

Restaurants, cafeterias and eating places—Res
taurants, cafdtdrias et salles k manger 

Owned—Possddds 
Rented—Louds 

Eating places with other merchandise—Salles k 
manger et autres marchandises 

Owned—Possddds 
Rented—Louds 

Book and stationery stores—Librairies et pape
teries 

Owned—Possddds 
Rented—Louds 

Coal and wood yards (including ice)—Cours k 
charbon et bois (glace y comprise) 

Owned—Possddds 
Rented—Louds 

Drug stores without soda fountain—Pharmacies 
sans comptoir de rafralchissements 

Owned—Possddds 
Rented—Louds 

Drug stores with soda fountain—Pharmacies 
avec comptoir de rafralchissements 

Owned—Possddds 
Rented—Louds 

Jewellery stores—Bijouteries 

Tobacco stores and stands—Magasins et comp
toirs de tabac 

Owned—Possddds 
Rented—Louds 

QUEBEC—QT;£BEC 

Total, all stores—Total, tous magasins.... 
Owned—Possddds 
Rented-Louds 

Confectionery stores—Confiseriea 
Owned—Possddds 
Rented—Louds 

Fruit and vegetable stores—Fruits et Idgumes.. 
Owned—Possddds 
Rented—Louds 

Grocery stores (without fresh meat)—Epiceries 
(sans comptoir de viandes fraiches) 

Owned—Possddds 
Rented—Louds 

Combination stores (groceries and meats)-
Epiceries et boucheries combindes 

Owned—Possddds 
Rented—Louds 

Meat markets—Boucheries 
Owned—Possddds 
Rented—Louds 

18 

169 
32 
137 

137 
36 
101 

103 
63 
40 

146 
60 
86 

104 
39 
65 

23,011 
10,103 
12,908 

2,593 
869 

1,724 

203 
35 
168 

4,392 
2,307 
2,085 

1,437 
622 
815 

943 
501 
442 

476,000 

3,498,300 
676,600 

2,821,700 

1,832,200 
377,000 

1,455,200 

757,300 
168,600 
588,700 

6,974,700. 
4,802,400 
2,172,300 

3,250,000 
1,053,400 
2,196,600 

3,604,900 
717,500 

2,887,400 

1,729,600 

1,167,100 
338,600 
818,600 

559,274,806 
224,546,166 
334,734,766 

16,603,000 
•3,602,800 
13,000,200 

3,983,400 
612,100 

3,371,300 

56,008,300 
23,417,000 
32,591,300 

51,054,000 
20,546,200 
30,608,800 

21,341,400 
8,247,300 
13,094,100 

28-9 

42-4 
38-7 
43-4 

33-8 
31-2 
34-6 

23-1 
22-8 
23-2 

20-4 
21-0 
19-1 

26-1 
26-0 
25-2 

27-6 
23-2 
28-6 

33-6 

21-6 
22-5 
21-1 

24-1 
21-7 
25-7 

30-0 
34-2 
28-8 

19-7 
19-1 
19-7 

18-6 
18-8 
18-3 

18-4 
17-9 
19-0 

20-9 
22-0 
20-6 
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Tableau 15.—Magasins Inddpendants-D£penses d'exploitation par genres specifies de cammerce, 
magasins possed£s et lou€s pour le Canada et les divisions dconomiques, 1941—suite 

Region and kind of business 

Rdgion et genre de commerce 

QUEBEC-Con.—QUfiBEC-suite 

Country general stores—Magasins gdndraux de 
campagne 

Owned—Possddds 
Rented—Louds 

Number 
of 

stores 
report

ing 

Nombre 
de ma
gasins 
faisant 
rapport 

Department stores and mail order houses or 
offices—Magasins k rayons et maisons 
bureaux de vente par correspondance 

General merchandise and dry goods stores—Ma
gasins de marchandises gdndrales et sdches 

Owned—Possddds '.., 
Rented—Louds \ 

Automobile dealers—Marchands d'automobiles 
Owned—Possddds 
Rented—Louds 

Garages—Garages 
Owned—Possddds 
Rented—Louds 

Filling stations—Postes d'l 
Owned—Possddds 
Rented—Louds... 

Men's clothing or clothing and furnishings stores 
—Magasins de vdtements ou de vdtements et 
lingerie (pour hommes) 

Owned—Possddds 
Rented—Louds 

Men's furnishings stores—Magasins de lingerie 
pour hommes 

Owned—Possddds 
Rented—Louds 

Custom tailors and made-to-measure clothing— 
Tailleurs et vdtement sur mesure 

Owned—Possddds 
Rented—Louds 

Family clothing stores—Vdtements pour toute 
la famille 

Owned—Possddds 
Rented—Louds 

Women's ready-to-wear stores—Magasins de con 
fection pour femmes 

Owned—Possddds 
Rented—Louds ; 

Millinery stores—Magasins de modes.. 
Owned—Possddds 
Rented—Louds 

Family shoe stores—Magasins de chaussures pour 
toute la famille 

Owned—Possddds 
Rented—Louds 

Hardware stores—QuincaiUeries., 
Owned—Possddds 
Rented—Louds 

Lumber and building materials—Bois d'oeuvre 
et materiaux de construction 

Owned—Possddds 
Rented—Loudsi 

1,880 
1,685 

195 

23 

627 
305 
322 

228 
129 

409 
237 
172 

1,108 
693 
515 

276 
64 

212 

116 
20 
96 

226 
36 

191 

573 
200 
373 

426 
58 

367 

270 
29 

241 

250 
67 

410 
191 
219 

74 
56 
18 

Sales 

Ventes 
1941 

35,898,000 
31,661,800 
4,236,200 

68,333,700 

16,832,300 
8,673,000 
8,169,300 

36,328,200 
15,306,600 
21,021,700 

7,519,100 
3,834,000 
3,685,100 

21,829,100 
7,996,100 

13,834,000 

9,510,900 
1,575,100 
7,935,800 

2,473,300 
334,400 

2,138,900 

4,223,100 
' 922,000 
3,301,100 

17,887,300 
5,404,700 

12,482,600 

10,002,400 
776,300 

9,226,100 

1,776,700 
107,700 

1,669,000 

5,793,400 
1,246,100 
4,647,300 

\ 
13,052,600 
6,051,500 
7,001,000 

7,049,300 
6,011,300 
2,038,000 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventea 

Total 

15-6 
15-2 
17-7 

29-1 

21-6 
18-7 
24-6 

16-8 
16-8 
17-1 

36-2 
34-3 
36-1 

19-7 
22-0 
18-3 

26-8 
22-6 
27-7 

26-0 
23-3 
26-2 

42-1 
44-3 
41-4 

24-0 
21-3 
26-2 

28-2 
25-7 
28-6 

61-1 
66-4 
60-8 

26-6 
24-1 
27-2 

23-2 
22-2 
24-2 

20-6 
19-9 
21-6 

Estimated 
value 

of 
proprietors 

services 

Valeur 
estimative 

des services 
des proprid

taires 

Em
ployees' 
wages 

employds 

5-8 
6-7 
6-0 

0-1 

4-7 
6-2 
4-2 

1-0 
1-4 
0-8 

6-3 
7-0 
5-7 

6-7 
7-2 
4-7 

4-6 
7-0 
4-2 

7-2 
7-4 
7-1 

7-9 
6-3 

5-2 
6-0 
4-9 

6-0 
9-3 
4-7 

11-7 
19-6 
11-2 

6-6 
7-5 
6-3 

4-6 
4-7 
4-6 

2-2 
2-3 
1-9 

Rentals 

Loyers 

3-4 
3-3 
4-6 

16-4 

7-4 
6-2 

8-2 
7-9 
8-5 

15-1 
14-2 
16-0 

6-0 
6-3 
5-8 

9-4 
6-8 
9-9 

6-2 
4-2 
6-5 

18-4 
24-8 
16-6 

7-8 
6-3 
8-4 

11-1 
6-8 

11-5 

17-3 
17-1 
17-3 

8-6 
7-7 
8-7 

8-3 
7-5 

8-5 
8-2 
9-2 

Other 
expenses 

Autrea 
ddpenses 

0-2 

1-6 

1-4 

1-6 

3-3 

0-6 

1-1 

2-2 

4-4 

1-6 

2-5 

4-3 

6-1 
6-2 
6-7 

11-2 

7-8 
7-3 
8-4 

7-0 
7-6 
6-7 

11-6 
13-1 
10-0 

6-4 
8-6 
6-3 

0-2 
8-8 
9-3 

4-2 

4-8 

3-0 

3-8 

2-3 

3-3 

4-4 

4-8 

10-1 

10-8 

3-5 

4-5 

1-5 

2-9 

0-4, 

1-4 

8-4 
11-7 
7-8 

12-8 
13-2 
12-7 

8-7 
9-0 
8-6 

7-7 
9-7 
7-6 

12-0 
19-7 
11-6 

8-0 
8-9 
7-7 

8-8 
10-0 
7-8 

9-4 
9-6 
9-1 
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Table 15.—Independent Stores—Operating Expenses for Specified Kinds of Business, Owned 
and Rented Stores for Canada and the Economic Divisions, 1941—Con. 

Region and kind of business 

Rdgion et genre de commerce 

QUEBEC-Con.—QUfiBEC-fin 

Household appUance or radio dealers—Mar
chands d'appareils de m6nage ou de radio.. 

Radio and music stores—Magasins de radio et de 

Restaurants, cafeterias and eating places—Res
taurants, cafdtdrias et salles k manger 

Eating places with other merchandise—Salles k 

Farm implement dealers—Marchands d'instni-

Book and stationery stores—Librairies et pape-

Coal and wood yards (including ice)—Cours k 

Drug stores without soda fountain—Pharmacies 

Drug stores with soda fountain—Pharmacies 

Tobacco stores and stands—Magasina et comp-

ONTABIO 

Total, all stores—Total, tous magasins... 

1 

dumber 
of 

stores 
report

ing 

Nombre 
de ma
gasins 
faisant 
rapport 

264 
102 
162 

91 
25 
66 

41 
7 

34 

437 
54 

383 

484 
98 

386 

62 
48 
14 

73 
14 
69 

512 
304 
208 

457 
134 
323 

87 
12 
75 

347 
78 

269 

846 
194 
652 

31,378 
12,966 
18,412 

1,398 
668 
830 

Sales 

Ventes 
1941 

S 

10,882,600 
3,736,700 
7,146,900 

2,476,300 
• 688,200 
1,787,100 

714,000 
63,100 

650,900 

12,078,900 
1,619,700 

10,469,200 

6,477,200 
908,800 

5,568,400 

466,600 
323,100 
143,400 

1,129,000 
108,700 

1,020,300 

18,104,800 
8,231,800 
9,873,000 

9,978,300 
2,868,600 
7,109,700 

3,319,700 
484,300 

2,835,400 

5,290,600 
753,200 

4,537,300 

8,302,600 
1,297,600 
7,005,100 

988,539,160 
349,179,300 
639,359,866 

10,766,500 
3,743,000 
7,023,600 

Operating expenses per cent ot sales 

Ddpenses d'exploitation pour-cent des ventes 

Total 

27-2 
25-1 
28-3. 

31-0 
26-4 
32-7 

36-0 
33-6 
36-3 

46-4 
41-5 
47-2 

) 
36-4 
37-1 
36-1 

22-6 
19-7 
29-3 

33-6 
42-1 
32-6 

22-3 
25-0 
20-1 

28-8 
26-7 
29-6 

31-9 
27-8 
32-7 

37-7 
35-7 
37-8 

26-1 
26-9 
25-9 

23-9 
21-3 
25-2 

29-8 
30-2 
29-6 

Estimated 
value 

ot 
proprietors' 

services 

Valeur 
estimative 

des services 
des proprid

taires 

4-3 
4-8 
4-0 

4-1 
4-8 
3-9 

•6-4 
12-2 
4-8 

5-4 
5-0 
5-5 

8-8 
10-8 
8-4 

10-5 
11-2 
9-0 

6-6 
13-2 
6-8 

3-4 
4-6 
2-5 

7-6 
6-7 
8-0 

5-2 
• 4-8 

6-3 

9-1 
11-1 
8-7 

10-6 
12-8 
10-0 

4-3 
4-7 
4-1 

12-3 
13-6 

- 11-6 

Em
ployees* 
wages 

Gages des 
employds 

9-7 
8-0 

10-6 

13-2 
10-7 
14-1 

12-4 
5-9 

13-0 

21-3 
19-8 
21-6 

12-3 
11-1 
12-5 

2-6 
0-7 
6-5 

12-6 
14-0 
12-4 

7-6 
8-5 
6-7 

' 9-4 
8-9 
9-6 

12-0 
9-5 

12-5 

11-1 
10-1 
11-2 

6-0 
3-6 
5-3 

9-8 
8-2 

16-6 

5-6 
6-6 
5-6 

Rentals 

Loyers 

2-0 

3-1 

2-1 

2-8 

3-7 

4-1 

4-2 

4-8 

4-0 

4-6 

1-0 

3-3 

5-0 

6-6 

0-5 

1-0 

2-8 

3-9 

4-5 

6-3 

4-3 

6-0 

3-8 

4-5 

1-8 

2-7 

3-2 

1 4-8 

Other 
expenses 

Autres 
ddpenses 

11-2 
12-3 
10-6 

11-6 
10-9 
11-9 

14-6 
16-5 
14-4 

15-5 
16-7 
16-3 

11-3 
16-2 
10-6 

8-6 
7-8 

10-6 

9-6 
14-9 
8-9 

10-9 
12-0 
9-9 

9-0 
11-1 
8-1 

10-2 
13-6 
9-6 

13-2 
14-6 
12-9 

6-8 
10-5 
6-1 

8-6 
8-4 
7-8 

8-8 
11-1 
7-6 
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Tableau 15.—Magasins Inddpendants—D€penses d'exploitation par genres sp€clfl€s de commerce, 
magasins poss£d£s et lou^s pour le Canada et les divisions dconomiques, 1941—suite 

Region and kind of business 

R<!gion et genre de commerce 

Number 
of 

stores 
report

ing 

Nombre 
de ma
gasins 
faisant 
rapport 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Total 

Estimated 
value 

ol 
proprietors' 

services 

Valeur 
estimative 

des services 
des proprid

taires 

7-7 
8-3 
7-4 

6-5 
7-3 
6-9 

4-6 
4-5 
4-6 

6-1 
6-6 
6-9 

6-0 
6-9 
6-3 

W 

4-8 
5-1 
4-6 

1-2 
1-7 
0-9 

6-7 
7-0 
6-4 

6-1 
7-2 
5-5 

6-4 
6-9 
6-2 

6-7 
5-8 
6-9 

9-6 
15-3 
9-1 

4-3 
4-9 
4-1 

Em
ployees' 
wages 

Gages des 
employds 

4-8 
4-9 
4-8 

3-8 
3-6 
3-9 

6-7 
6-3 
6-1 

6-8 
6-8 
6-9 

4-0 
3-9 
4-4 

17-4 

9-0 
8-8 
9-2 

8-8 
8-5 
9-0 

12-6 
10-8 
14-4 

6-1 
4-7 
6-3 

7-8 
6-4 
8-1 

6-9 
6-9 
6-9 

13-3 
11-4 
13-4 

9-9 
9-1 

10-2 

Rentals 

Loyers 

2-4 

3-5 

1-2 

2-2 

1-0 

1-7 

1-3 

1-9 

0-4 

1-5 

2-6 

1-6 

3-0 

0-6 

0-8 

1-4 

2-8 

1-6 

2-4 

2-9 

3-7 

4-2 

6-2 

6-5 

6-0 

2-0 

2-9 

Other 
expenses 

Autres 
ddpenses' 

ONTAEIO-Con.—suite 

Fruit and vegetable stores—Fruits et Idgumes., 
Owned—Possddds 
Rented—Louds 

Grocery stores (without fresh meat)—Epiceries 
(sans comptoir de viandes fraiches) 

Owned—Possddds 
Rented—Louds 

Combination stores (groceries and meats)— 
Epiceries et boucheries combindes 

Owned—Possddds 
Rented—Louds 

Meat markets—Boucheries. 
Owned—Possddds.. 
Rented—Louds 

Country general stores—Magasins gdndraux de 
campagne 

Owned—Possddds 
Rented—Louds 

Department stores and'mail order houses or 
offices—Magasins k rayons et maisons ou 
bureaux de vente par correspondance 

General merchandise and dry goods stores—Ma
gasins de marchandises gdndrales et sdches. 

Owned—Possddds 
Rented—Louds 

. Automobile dealers—Marchands d'automobUes. 
Owned—Possddds 
Rented—Louds 

Garages—Garages 
Owned—Possddds. 
Rented—Louds 

Filling stations—Postes d'essence., 
Owned—Possddds 
Rented—Louds 

Men's clothing or clothing and furnishings stores 
—Magasins de vdtements ou de vdtements et 
lingerie (pour hommes) 

Owned—Possddds .' 
Rented—Louds 

Men's furnishings stores—Magasins de lingerie 
pour hommes 

Owned—Possddds 
Rented—Louds 

Custom tailors and made-to-measure clothing— 
Tailleurs et vdtement sur mesure 

Owned—Possddds 
Rented—Louds 

Family clothing stores—Vdtementa pour toute la 
famille 

Owned—Possddds ^ 
Rented—Louds .' 

506 
169 
337 

3,837 
2,145 
1,692 

1,713 
803 
910 

352 
646 

1,751 
1,381 
370 

216 

361 
156 
206 

670 
368 
302 

790 
424 

3,264 
1,629 
1,726 

624 
128 
496 

119 
22 
97 

304 
51 
253 

600 
168 
332 

9,998,900 
2,949,300 
7,049,600 

59,288,900 
27,797,900 
31,491,000 

56,856,200 
24,231,100 
32,624,100 

24,384,600 
7,442,000 
16,941,700 

36,571,300 
27,029,400 
8,541,900 

148,865,100 

11,980,500 
5,478,000 
6,602,500 

105,718,300 
44,214,600 
61,603,700 

14,866,800 
7,405,400 
7,461,400 

60,398,400 
20,215,800 
,40,182,600 

19,886,000 
3,880,800 
16,006,200 

2,763,900 
612,600 

2,261,400 

4,228,900 
332,600 

3,896,300 

19,693,200 
6,389,200 
13,204,000 

21-5 
21-7 
21-4 

18-6 
17-3 
19-6 

16-6 
16-4 
17-6 

20-3 
20-8 
20-2 

16-2 
15-8 
17-1 

30-0 

22-6 
21-7 
23-5 

16-7 
16-9 
16-4 

30-6 
28-5 
32-7 

18-0 
18-5 
17-7 

25-0 
21-8 
25-8 

24-9 
20-7 
26-9 

38-5 
40-6 
38-3 

25-1 
23-3 
26-9 

8-5 
5-7 

7-0 
6-4 
.7-6 

5-3 
6-6 
5-1 

6-1 
7-4 
5-6 

6-8 
6-0 
4-9 

10-0 

7-2 
7-8 
6-7 

6-2 
6-7 
6-7 

10-7 
•9-1 

6-2 
6-6 
4-6 

7-9 
8-5 
7-8 

7-1 
8-0 

10-1 
13-9 
9-8 

8-9 
9-3 
8-7 

(1) Less than 0-05 per cent. 
{') Moins de 0-06 pour-cent -
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Table 15.—Independent Stores—Operating Expenses for Speeifled Kinds of Business, Owned 
and Rented Stores for Canada and the Economic Divisions, 1941—Con. 

Region and kind ot business 

Rdgion et genre de commerce 

O N T A E I O - C o n . — s u i t e 

Women's ready-to-wear stores—Magasins de con-

F a m i l y shoe stores—Magasins de chaussures pom-

L u m b e r and building materials—Bois d'oeuvre 

Household apphance or radio dealers—Mar
chands d'appareils de mdnage ou de r a d i o . . 

Rad io and music stores—Magasins de radio et de 

Res tauran ts , cafeterias and eating places—Res-

Ea t ing places wi th o ther merchandise—Salles il 

F a r m implement dealers—Marchands d ' instru-

Book and s ta t ionery stores—Librairies e t pape-

Coal and wood ya rds (including ice)—Coura k 

Drug stores wi thout soda fountain—Pharmacies 

Drug stores wi th soda fountain—Pharmacies 

J^umber 
of 

stores 
report-

mg 

Nombre 
de ma
gasins 
faisant 
rapport 

839 
91 

748 

285 
27 

258 

407 
105 
302 

885 
404 
481 

199 
158 
41 

274 
87 

187 

305 
64 

241 

72 
22 
60 

1,009 
156 
853 

854 
176 
679 

318 
168 
150 

162 
30 

132 

813 
589 
224 

921 
248 
673 

486 
100 
386 

Sales 

Ventes 
1941 

$ 

23,202,900 
2,971,400 

20,231,600 

2,008,900 
160,000 

1,868,900 

.10,064,000 
1,667,900 
8,386,100 

23,196,400 
10,593,900 
12,602,500 

15,856,700 
13,330,300 
2,626,400 

18,106,900 
7,427,700 

10,679,200 

12,711,300 
2,310,600 

10,400,700 

1,183,500 
253,100 
930,400 

23,777,700 
2,966,400 

20,811,300 

11,267,300 
2,283,400 
8,973,900 

6,559,800 
2,527,600 
3,032,200 

3,653,900 
433.300 

3,220,600 

46,996,300 
32,-568,400 
13,427,900 

21,725,000 
4,970,700 

16,754,300 

16,495,200 
2,096,500 

12,498,700 

Operating expenses per cent ot sales 

Ddpenses d'exploitation pour-cent des ventes 

To ta l 

27-1 
29-0 
26-9 

43-8 
36-3 
44-4 

26-2 
24-8 
26-5 

24-1 
23-7 
24-4 

24-1 
24-4 
22-6 

26-5 
27-7 
25-7 

28-2 
26-2 
28-5 

30-6 
31-1 
30-4 

42-9 
42-7 
43-1 

37-3 
34-6 
38-0 

18-2 
19-2 
17-2 

31-5 
29-7 
31-7 

20-6 
20-8 
19-8 

25-3 
26-6 
26-3 

24-1 
24-1 
24-0 

E s t i m a t e d 
value 

ot 
proprietors ' 

services 

Valeur 
es t imat ive 

des services 
des proprid

taires 

5-2 
3-9 
5-4 

10-9 
12-7 
10-7 

6-1 
8-2 
6-7 

6-1 
6-0 
6-1 

1-8 
1-7 
2-6 

2-9 
2-4 
3-3 

4-4 
4-2 
4-4 

6-8 
9-7 
6-0 

7-5 
7-7 
7-5 

9-2 
8-8 
9-3 

6-3 
6-7 
5-9 

5-5 
8-6 
5-0 

3-0 
3-0 
2-8 

7-8 
8-3 
7-7 

6-0 
6-3 
5-9 

E m 
ployees' 
wages 

Gages des 
employds 

9-5 
11-7 
9-2 

12-2 
8-3 

12-6 

8-9 
7-4 
9-2 

8-6 
8-8 
8-5 

12-7 
13-1 
10-8 

10-5 
12-0 
9-4 

11-7 
11-2 
11-7 

9-2 
6-0 

10-0 

19-8 
19-1 
20-0 

13-7 
14-0 
13-6 

4-6 
4-2 
4-9 

13-3 
8-0 

14-1 

8-2 
8-7 
7-1 

8-8 
9-1 
8-7 

9-3 
9-5 
9-2 

Rentals 

Loyers 

3-9 

4-5 

10-4 

11-3 

3-7 

4-4 

1-6 

2-9 

0-2 

1-2 

1-7 

2-9 

1-8 

2-2 

2-2 

2-8 

4-0 

4-6 

3-7 

4-7 

0-8 

1-5 

3-4 

3-8 

0-3 

1-0 

2-6 

3-4 

2-5 

3:1 

Othe r 
expenses 

Autres 
d^pensee 

8-6 
13-4 
7-8 

10-3 
15-3 
9-9 

7-6 
9-2 
7-2 

7-8 
8-9 
6-9 

9-4 
9-6 
8-0 

11-4 
13-3 
10-1 

10-3 
10-8 
10-2 

12-4 
16-4 
11-6 

11-6 
16-9 
11-0 

10-7 

n-s 10-4 

6-6 
8-a 
4-E 

9-3 
13-1 
8-i 

9-0 
9-1 
8-i 

6-1 
8-1 
5-6 

6-3 
8-3 
5-8 
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Tableau 15.—Magasins inddpendants—D€penses d'exploitation par genres sp£cifl€s de commerce, 
magasins poss£d€s et lou€s pour le Canada et les divisions dconomiques, 1911—suite 

Kegion and kind of business 

Region et genre de commerce 

Number 
of 

stores 
report

ing 

Nombre 
de ma
gasina 
faisant 
rapport 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Total 

Estimated 
value 

ot 
proprietors' 

services 

Valeur 
estimative 

des services 
des proprid

taires 

•8-4 
12-2 
7-9 

9-6 
10-1 
9-4 

4-4 
5-4 
3-7 

14-1 
16-4 
12-6 

6-9 
11-6 
6-6 

7-9 
8-1 
7-6 

6-0 
6-9 
5-3 

8-2 
10-4 
7-2 

6-6 
6-5 
5-7 

-

2-7 
2-9 
2-6 

1-9 
2-3 
1-4 

8-0 
9-2 
6-9 

7-6 
9-4 
6-4 

Em
ployees' 
wages 

Gages des 
employds 

11-4 
9-0 

11-7 

3-7 
3-8 
3-7 

9-0 
6-7 

10-6 

6-2 
4-6 
6-6 

4-9 
3-1 
5-0 

6-7 
2-8 

10-3 

6-1 
4-6 
5-7 

6-1 
5-8 
6-3 

4-2 
• 4-0 

4-8 

12-9 

8-3 
7-2 
8-9 

8-9 
8-5 
9-3 

10-3 
8-6 

12-1 

6-3 
4-0 
6-2 

Rentals 

Loyers 

3-6 

4-0 

3-7 

4-6 

1-4 

2-4 

2-6 

4-1 

4-0 

4-2 

1-2 

2-3 

0-9 

1-7 

1-7 

2-6 

0-6 

1-6 

1-6 

1-4 

2-3 

0-4 

1-0 

1-6 

3-1 

1-6 

2-7 

Other 
expenses 

Autres 

ONTARIO-Con.—fin 

Jewellery stores—Bijouteries 
Owned—Possddds 
Rented—Louds 

Tobacco stores and stands—Magasins et comp. 
toirs de tabac 

Owned—Possddds 
Rented—Louds 

PBAIBIE PROVINCES 

PROVINCES DES PRAIRIES ' 

Total, all stores—Total, tous magasins. 
Owned—Possddds 
Rented—Louds 

Confectionery storea—Confiseries 
Owned—Possddds 
Rented—Louds 

Fruit and vegetable stores—Fruits et Idgumes... 
Owned—Possddds 
Rented—Louds 

Grocery stores (without fresh meat)—Epiceries 
(sans comptoir de viandes fraiches) 

Owned—Possddds 
Rented—Louds 

Combination stores (groceries and meats)— 
Epiceries et boucheries combindes 

Owned—Possddds 
Rented—Louds 

Meat markets—Boucheries 
Owned—Possddds 
Rented—Louds 

Country genral stores—Magasins gdndraux de 
campagne 

Owned—Possddds 
Rented—Louds 

Department atores and mail order houses or 
offices—Magasins k rayons et maisons ou 
l^ureaux de ventes par correspondance 

General merchandise and dry goods stores—Ma
gasins de marchandises gdndrales et sdches. 

' Owned—Possddds • 
Rented—Louds 

Automobile dealers—Marchanda d'automobiles. 
Owned—Possddds 
Rented—Louds 

Garages—Garages 
Owned—Possddds 
Rented—Louds 

Filling stations—Postes d'essence 
Owned—Possddds 
Rented—Louds 

492 
94 

1,161 
273 

16,868 
9,298 
7,676 

901 
422 
479 

2,200 
1,332 

494 
276 
218 

622 
278 
344 

3,247 
2,443 
804 

87 

166 
69 
97 

463 
310 
153 

617 
386 
231 

,345 
765 
580 

10,850,600 
1,231,800 
9,618,800 

13,177,100 
2,664,700 
10,512,400 

459,524,666 
186,338,466 
273,186,266 

6,891,100 
2,620,200 
4,270,900 

1,567,600 
73,300 

1,494,200 

28,009,900 
13,452,400 
14,667,500 

12,603,000 
5,979,700 
6,623,300 

8,765,700 
2,777,300 
6,978,400 

64,680,800 
45,867,900 
18,712,900 

94,675,500 

8,721,100 
3,337,200 
5,383,900 

37,984,200 
21,410,100 
16,674,100 

8,720,800 
4,385,400 
4,335,400 

18,097,900 
7,494,000 
10,603,900 

34-8 
34-2 
34-9 

22-0 
22-8 
21-8 

22-9 
19-5 
25-3 

30-1 
31-4 
29-1 

20-9 
21-8 
20-8 

21-3 
17-6 
24-6 

17-4 
17-4 
17-4 

23-3 
26-4 
22-5 

14-8 
14-1 
16-9 

26-7 

18-0 
15-9 
19-3 

18-4 
18-6 
18-2 

30-3 
29-6 
31-3 

21-2 
21-6 
20-9 

11-6 
13-0 
11-3 

5-1 
8-9 
4-1 

8-1 
7-4 
8-6 

8-2 
10-4 

S-1 
7-2 
6-0-

6-5 
6-7 
4-4 

5-4 
6-0 
4-7 

7-3 
9-2 
6-4 

4-6 
4-6 
4-8 

11-3 

5-6 
6-8 
6-6 

7-2 
7-8 
6-6 

• 10-6 
11-8 
9-2 

6-7 
8-2 
5-6 
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Table IS. -Independent Stores—Operating Expenses for Specified Kinds of Business, Owned 
and Rented Stores for Canada and the Economic Divisions, 1911—Con. 

Region and kind of business 

Rdgion et genre de commerce 

PRAIRIE PROVINCES-Con. 

PROVINCES DES PRAIRIES—suite 

Men's clothing or clothing and furnishings stores 
—Magasins de vdtements ou de vdtements 

Men's furnishings stores—Magasins de lingerie 

Custom tailors and made-to-measure clothing— 

Family clothing stores—Vdtements pour toiite la 

Women's ready-to-wear stores—Magains de con-

Family shoe stores—Magasins de chaussures pom-

Lumber and building materials—Bois d'ceuvre et 

Household appliance or radio dealers—Mar
chands d'appareils de mdnage ou de radio.. 

Radio and music stores—Magasins de radio et de 

Restaurants, cafeterias and eating places—Res-

Eating places with other merchandise—Salles k 

Number 
of 

stores 
report

ing 

Nombre 
de msf-
gasins 
faisant 
rapport 

195 
49 

146 

27 
6 

21 

101 
16 
85 

166 
64 

102 

230 
30 

200 

54 
3 

51 

60 
9 

61 

629 
382 
247 

122 
110. 
12 

94 
29 
65 

46 
14 
31 

66 
11 
45 

426 
94 

332 

633 
196 
338 

Sales 

Ventes 
1941 

$ 

6,171,000 
1,695,400 
4,476,600 

656,800 
72,800 

483,000 

866,700 
116,400 
751,300 

6,941,900 
2,641,600 
4,400,400 

6,966,100 
336,900 

5,629,200 

618,300 
6,700 

511,600 

2,639,700 
105,800 

2,633,900 

13,666,100 
7,615,100 
6,061,000 

6,889,000 
6,164,700 

724,300 

4,896,000 
736,500 

4,160,400 

1,725,900 
237,200 

1,488,700 

1,241,900 
37,600 

1,204,300 

10,393,100 
1,687,600 
8,805,600 

7,181,700 
1,986,000 
5,195,700 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Total 

26-1 
23-2 
25-9 

26-4 
23-1 
26-9 

41-2 
61-2 
39-7 

25-1 
23-9 
25-7 

27-9 
27-2 
28-0 

38-4 
28-3 
38-4 

28-1 
29-0 
28-1 

22-7 
22-1 
23-6 

20-0 
10-8 
23-1 

27-4 
26-2 
27-8 

30-5 
29-1 
30-8 

38-0 
37-3 
38-1 

42-7 
40-1 
43-2 

39-8 
39-8 
39-7 

Estimated 
value 

of . 
proprietors' 

services 
Valeur 

estimative 
des services 
des proprid

taires 

4-6 
4-6 
4-6 

6-9 
9-9 
6-4 

10-9 
12-0 
10-7 

3-9 
4-7 
3-4 

4-4 
11-2 
4-0 

8-5 
16-4 
8-4 

2-8 
10-8 
2-6 

6-0 
6-2 
6-8 

2-0 
2-1 
1-3 

3-0 
5-2 
2-6 

3-9 
7-5 
3-4 

3-6 
19-7 
3-1 

7-8 
11-3 
7-2 

12-2 
15-5 
10-9 

Em
ployees' 
wages 

Gages des 
employds 

9-8 
8-9 

10-1 

7-2 
4-6 
7-6 

15-1 
23-5 
13-8 

10-9 
10-7 
10-9 

10-3 
5-7 

10-6 

14-3 

14-4 

12-8 
10-4 
12-8 

7-8 
7-7 
7-9 

9-8 
9-7 

10-7 

11-3 
9-6 

11-6 

13-0 
10-6, 
13-4 

17-2 
3-2 

17-7 

19-6 
16-3 
20-2 

13-6 
12-0 
14-1 

Rentals 

Loyers 

3-1 

4-2 

4-6 

5-2 

6-1 

6-0 

2-1 

3-4 

6-0 

6-3 

9-1 

9-2 

6-1 

6-3 

1-3 

3-0 

0-1 

1-2 

2-7 

3-2 

1-9 

2-2 

6-0 

5-1 

3-7 

4-4 

3-5 

4-8 

Other 
expenses 

Autres 
ddpenses 

7-8 
9-7 
7-0 

7-8 
8-7 
7-7 

10-1 
15-7 
9-3 

8-2 
8-6 
8-0 

8-2 
10-3 
8-1 

6-6 
11-9 
6-4 

7-4 
7-8 
7-4 

7-6 
8-2 
6-9 

8-1 
7-8 
9-9 

10-4 
10-4 
10-4 

11-7 
11-0 
11-8 

12-2 
14-4 
12-2 

11-6 
12-6 
11-4 

10-6 
12-3 
9-9 
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Tableau 15.—Magasins inddpendants—D€penses d'exploitation par genres sp€cifl€s de commerce, 
magasins, po5s€d€s et lou€s pour le Canada et les divisions dconomiques, 1941—suite 

Region and kind ot business 

R6gion et genre de commerce 

Number 
of 

stores, 
report

ing 

Nombre 
de ma
gasins 
faisant 
rapport 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Estimated 
value 

of 
proprietors' 

services 

Valeur 
estimative 

des services 
des proprid-

• taires 

6-8 
7-4 
5-8 

6-3 
19-3 
5-7 

2-7 
2-6 
3-0 

8-3 
9-g 
7-5 

6-1 
8-4 
5-3 

7-9 
12-0 
7-4 

10-3 
13-0 
9-1 

4-1 
4-0 
4-1 

11-6 
13-1 
11-2 

9-1 
10-9 
9-1 

7-4 
8-9 
6-4 

3-7 
3-1 
4-9 

5-9 
6-9 
5-7 

Em
ployees' 
wages 

Gages des 
employds 

3-6 
3-7 
3-4 

14-3 
3-8 

14-8 

10-8 
11-3 
0-4 

8-4 
7-8 
8-7 

10-4 
7-2 

11-4 

11-7 
10-1 
12-0 

5-3\ 
4-6 
5-6 

16-6 
16-2 
16-7 

4-0 
3-1 
4-2 

3-7 
2-1 
3-8 

3-7 
3-5 
3-8 

6-5 
7-2 
6-4 

6-9 
5-8 
7-1 

Rentals 

Loyers 

0-4 

1-2 

4-0 

4-2 

0-3 

1-0 

2-5 

3-8 

2-4 

3-2 

3-8 

4-3 

3-1 

4-5 

1-9 

2-8 

3-2 

4-2 

4-6 

4-7 

1-3 

2-1 

0-6 

1-4 

1-7 

2-0 

Other 
expenses 

Autres 

PRAIRIE PROVINCES-Con. 

PROVINCES DES PRAIRIES-fin 

Farm implement dealers—Marchands d'instru
ments aratoires 

Owned—Possddds 
Rented—Louds 

Book and stationery stores—Librairies et pape
teries 

Owned—-Possddds 
Rented—Louds 

Coal and wood yards (including ice)—Cours k 
charbon et bois (glace y comprise) 

Owned—Possddds 
Rented—Louds 

Drug stores without soda fountain—Pharmacies 
sans comptoir de rafratchissements 

Owned—Possddds 
Rented—Louds 

Drug stores with soda fountain—Pharmacies 
avec comptoir de rafralchissements 

Owned—Possddds 
Rented-^ Louds -

Jewellery stores—Bijouteries., 
Owned—Possddds 
Rented—Louds 

Tobacco stores and stands—Magasins et comp
toirs de tabac 

Owned—Possddds 
Rented—Louds 

BRITISH COLUMBIA 

COLOMBIE BRITANNIQUE 

Total, all stores—Total, tous magasins. 
Owned—Possddds 
Rented—Louds 

Confectionery stores—Confiseries 
Owned—Possddds 
Rented—Louds 

Fruit and vegetable stores—Fruits et Idgumes 
Owned—Possddds 
Rented—Louds 

Grocery stores (without fresh meat)—Epiceries 
(sans comptoir dc viandes fraiches) 

Owned—Possddds 
Rented—Louds 

Combination stores (groceries and meats)-
Epiceries et boucheries combindes 

Owned—Possddds 
Rented—Louds 

Meat markets—Boucheries 
Owned—Possddds 
Rented—Louds 

763 
643 
210 

269 
180 
79 

567 
244 
323 

202 
68 

134 

198 
42 

166 

200 
84 

116 

7,162 
2,380 
4,772 

462 
134 
328 

158 
12 

146 

,096 
544 
652 

128 
71 
57 

302 
68 

234 

12,464,000 
7,905,400 
4,568,600 

603,600 
29,000 

674,600 

9,398,100 
6,638,200 
2,769,900 

9,110,100 
3,032,000 
6,078,100 

6,168,700 
1,265,100 
3,913,600 

3,489,300 
426,400 

3,063,900 

2,230,900 
690,600 

1,540,400 

216,823,466 
73,652,766 

143,176,766 

3,791,900 
921,200 

2,870,700 

2,604,900 
118,000 

2,386,900 

18,063,200 
7,175,600 

10,877,600 

5,831,100 
3,839,600 
1,991,500 

6,988,800 
1,224,900 
6,763,900 

17-2 
18-0 
16-9 

33-9 
31-7 
34-0 

26-1 
26-3 
26-6 

26-8 
26-9 
26-9 

28-3 
24-6 
29-4 

35-1 
36-1 
36-1 

25-4 
27-6 
24-4 

24-9 
22-8 
25-8 

26-9 
24-9 
26-2 

23-8 
22-6 
23-9 

17-4 
,18-4 
16-7 

15-8 
15-7 
16-1 

20-9 
20-2 
21-0 

6-4 
6-9 
6-6 

9-3 
8-6 
9-3 

12-3 
12-4 
12-1 

7-6 
9-2 

9-4 
9-0 
9-5 

11-7 
14-0 
11-4 

6-7 
10-0 
5-2 

8-3 
8-6 
8-2 

7-1 
8-7 

6-6 

5-0 
6-0 
4-4 

6-1 
6-4 
4-4 

6-4 
7-5 
6-2 



448 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

Table IS,—Independent Stores—Operating Expenses for Specified Kinds of Business, Owned 
and Rented Stores for Canada and the Economic Divisions, 1941—Con. 

Region and kind of business 

Rdgion et genre de commerce 

Number 
of 

stores 
report

ing 

Nombre 
de ma
gasins 
faisant 
rapport 

Sales 

Ventes 
1941 

Operating expenses per cent of sales 

D6penses d'exploitation pour-cent des ventes 

E s t i m a t e d 
value 

of 
proprietors ' 

services 

Valeur 
e s t ima t ive 

des services 
des proprid

taires 

6-1 
6-5 
3-9 

-

2-6 
1-6 
4-2 

1-1 
1-7 
0-8 

6-1 
7-1 
5-6 

7-4 
9-2 
6-6-

6-1 
4-1 
6-2 

9-8 
11-4 
9-7 

11-8 
13-3 
11-8 

3-6 
4-0 
3-3 

4-0 
12-0 
3-7 

10-7 
17-0 
10-6 

6-2 
5-4 
5-1 

6-1 
6-6 
4-8 

E m 
ployees' 
wages 

Gages des 
employds 

5-5 
6-4 
6-0 

14-3 

10-0 
9-9 

10-1 

9-7 
9-7 
9-9 

12-4 
10-0 
13-5 

6-0 
4-8 
6-6 

10-9 
13-3 
10-6 

8-3 
2-8 
9-1 

17-5 
11-1 
17-8 

11-4 
12-1 
10-7 

11-3 
4-0 

11-7 

11-5 
8-5 

11-4 

12-1 
19-8 
10-4 

9-1 
8-8 
9-3 

Rentals 

Loyers 

6-3 
-1-4 

0-7 

1-5 

-3-4 

0-8 

-1-1 

2-2 

-3-4 

2-4 

-3-3 

4-0 

-4-7 

5-6 

-6-3 

6-9 

-6-2 

1-8 

-3-1 

4-8 

-4-9 

9-8 

-10-0 

4-6 

-6-7 

1-6 

-2-9 

Other 
expenses 

Autres 
ddpenses 

BRITISH COLUMBIA-Con. 

COLOMBIE BRITANNlQUE-suite 

Country general stores—Magasins gdndraux de 
campagne ; 

Owned—Possddds 
Rented—Louds 

Department stores and mail order houses or 
offices—^Magasins k rayons et maisons ou 
bureaux de vente par correspondance 

General merchandise and dry goods stores—Ma
gasins de marchandises gdndrales et sdches 

Owned—Possddds 
Rented—Louds 

Automobile dealers—Marchands d'automobile 
Owned—Possddds 

, Rented—Louds 

Garages—Garages 
Owned—Possddds 
Rented—Louds 

Filling stations—Postes d'essence 
Owned—Possddds _... 
Rented—Louds '... 

Men's clothing or clothing and furnishings stores 
—Magasins de vdtements ou de vdtements et 
lingerie (pour hommes) 

Owned—Possddds 
Rented—Louds ' . . . . 

Men's furnishings stores—Magasins de lingerie 
pour hommes 

Owned—Possddds 
Rented—Louds 

Custom tailors and made-to-measure clothing-
'Tailleurs et vdtement sur mesure 

Owned—Possddds 
Rented—Louds 

Family clothing stores—Vdtements pour toute la 
famille 

Owned—Possddds 
Rented—Lou'ds 

Women's ready-to-wear stores—Magasins de con 
fection pour femmes 

Owned—Possddds 
Rented—Louds 

Millinery stores—Magasins de modes 
Owned^Possddds 
Rented—Louds..-

Family shoe stores^—Magasins de chaussures 
pour toute la famille 

Owned—Possddds 
Rented—Louds 

Hardware stores—QuincaiUeries...'. 
Owned—Possddds 
Rented—Louds 

483 
395 

31 

85 
29 
56 

131 
51 
80 

234 
105 
129 

559 
216 
344 

113 
14 

211 
22 

189 

44 
2 

42 

76 
17 
58 

172 
72 

100 

12,678,600 
9,747,000 
2,931,600 

44,370,300 

4,049,400 
2,308,700 
1,740,700 

17,248,600 
4,754,900 

12,493,700 

4,976,000 
1,707,900 
3,268,100 

8,680,000 
2,413,500 
6,266,500 

3,927,100 
694,300 

3,332,800 

370,600 
49,300 

321,200 

856,300 
40,700 

814,600 

3,681,700 
1,504,100 
2,077,600 

5,849,100 
229,100 

6,620,000 

413,600 
4,700 

408,800 

1,931,200 
360,300 

1,570,900 

4,481,700 
2,031,600 
2,460,100 

16-6 
16-8 
16-1 

24-1 

23-8 
23-0 
24-9 

17-9 
18-1 
17-9 

29-7 
28-8 
30-2 

21-4 
22-0 
21-1 

28-6 
26-4 
29-0 

31-0 
23-1 
32-2 

46-5 
45-6 
46-7 

24-1 
24-2 
23-9 

30-2 
24-7 
30-6 

40-6 
48-9 
40-6 

30-3 
37-0 
28-8 

25-0 
24-3 
25-6 
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Tableau 15.—Magasins Ind«pendants—»«penses d'exploitation par genres sp«clfl€s de commerce; 
magasins possedes et lou^s pour le Canada et les divisions dconomiques, 1941—fin . 

Region and kind of business 

Rdgion et genre de commerce 

BRITISH COLUMBIA-Con. 

COLOMBIE BBITANNIQUE-fin 

Lumber and building materials—rBois d'ceuvre et 
matdriaux de construction 

Owned—Possddds 
Rented—Louds 

Number 
ot 

stores 
report

ing 

Nombre 
de ma
gasins 
faisant 
rapport 

Furniture stores—Magasins de meubles. 
Owned—Possddds 

. Rented—Louds 

Household appliance or radio dealers—Mar
chands d'appareils de mdnage ou de radio... 

Owned—Possddds 
Rented—Louds.' 

Radio and music stores—Magasins de radio et de 
musique 

Owned—Possddds 
Rented—Louds 

Restaurants, cafeterias and eating places—Res
taurants, cafdterias et salles k manger 

Owned—Possddds 
Rented—Louds 

Eating places with other merchandise—Salles k 
manger et autres marchandises. 

Owned—Possddds 
Rented—Louds 

Farm implement dealers—Marchands d'instru
ments aratoires 

Owned—Possddds 
Rented—Louds 

Book and stationery stores—Librairies et pape
teries 

Owned—Possddds 
Rented—Louds 

Coal and wood yards (including ice)—Cours k 
oharbon et bois (glace y comprise) 

Owned—Possddds 
Rented—Louds 

Drug stores without soda fountain—Pharmacies 
Bans comptoir de'rafralchissements 

Owned—Possddds 
Rented—Louds 

Drug stores with soda fountain—Pharmacies 
aveo comptoir de rafralchissements 

Owned—Possddds 
Rented—Louds 

Jewellery stores—Bijouteries. 
Owned—Possddds 
Rented—Louds 

Tobacco stores and stands—Magasuis et comp
toirs de tabac 

Owned—Possddds 
Rented—Lou& 

Sales 

Ventes 
1941 

383 
60 

333 

168 
44 

124 

124 
70 
54 

181 
26 

165 

113 
20 
93 

228 
36 

192 

3,581,600 
2,349,900 
1,231,700 

3,389,800 
1,015,200 
2,374,600 

2,027,900 
137,200 

1,890,700 

263,000 
27,400 

235,600 

8,402,300 
864,100 

7,533,200 

2,003,400 
476,800 

1,626,600 

493,900 
198,300 
295,600 

641,500 
21,200 

620,300 

3,125,700 
1,672,000 
1,653,700 

3,922,800 
438,200 

3,484,600 

1,473,600 
200,200 

1,273,400 

2,624,800 
297,400 

2,327,400 

2,175,800 
258,800 

1,917,000 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Total 

22-7 
24-0 
20-4 

28-3 
25-1 
29-7 

29-5 
28-0 
29-7 

37-6 
26-6 
38-8 

44-7 
44-7 
44-6 

36-6 
37-7 
36-2 

22-0 
22-7 
21-6 

35-8 
34-4 
35-6 

36-2 
39-1 
33-2 

29-0 
28-3 
29-1 

26-2 
23-0 
26-7 

38-3 
34-8 
38-8 

23-0 
23-6 
22-8 

Estimated 
value 

of 
proprietors' 

services 

Valeur 
estimative 

des services 
des proprid

taires 

2-6 
2-7 
2-3 

4-0 
4-6 

2-7 
6-0 
2-6 

6-5 
8-4 

7-6 
11-2 
7-1 

9-1 
11-5 
8-3 

4-7 
7-7 
2-7 

4-0 
20-8 
3-4 

4-5 
4-3 
4-7 

Em
ployees' 
wages 

Gages des 
employds 

Rentals 

Loyers 

Other 
expensea 

Autres 
ddpenses 

7-1 

6-6 
8-1 
6-4 

6-3 
9-8 
5-9 

10-3 
12-5 
10-0 

11-0 
12-0 
9-5 

10-1 
9-8 

10-2 

14-1 
5-8 

15-1 

20-4 
17-7 
20-7 

13-8 
12-9 
14-1 

7-7 

19-3 
4-2 

19-8 

14-1 
16-6 
12-7 

11-6 
8-9 

11-8 

10-3 
6-2 

10-9 

14-3 
13-3 
14-5 

4-3 
3-7 
4-3 

0-4 

1-0 

2-6 

3-7 

2-7 13-4 
9-3 

13-7 2-9 

4-0 

4-6 

4-0 

4-6 

3-6 

4-6 

1-4 

2-3 

4-4 

4-6 

0-8 

1-6 

3-3 

3-7 

2-5 

2-9 

6-1 

6-7 

4-4 

6-0 

8-7 
6.3 
7-6 

11-6 
10-g 
11-9 

10-7 
13-7 
10-5 

12-8 
12-4 
12-0 

12-7 
15-8 
12-3 

10-2 
13-3 
9-2 

8-2 
8-2 
8-2 

8-1 
9-4 
8-1 

16-8 
19-3 
14-2 

7-1 
10-6 
6-7 

8-7 
6-5 

12-6 
11-7 
12-7 

4-0 
7-4 
3-6 

97404—29 
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Table 16 —Independent Stores—Operating Expenses for Selected Kinds of Business, Owned and 
Rented Stores, by Size of Business, Canada, 1941 

Kind and size of business 

Genre de commerce et chiffres d'affaires 

Number 
ot 

stores 

Nombre 
de ma
gasins 

Bakery products storesC)—Produits de la bou-
lanfjerleC) 

t 2,000—J 4,999. 
S 5,000—$ 9,999. 
610,000—619,999. 
620,000—629,999. 
$30,000—149,999. 
$50,00O-$99,999. 

Confectionery storesC)-ConUscrlcsC). 

Less than $ 2,000—Moins de $2,000. 
$ 2,000—$ 4,999 
$ 6,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—$99,999 

Fruit and vegetable stores—Fruits et Idgumes. 

• Less than $ 2,000—Moins de $2,000 
; . $ 2,000—$ 4,999 
;".•: $ 6,000—$ 9,999 

$10,000—$19,999 
$20,000—$29,999 
130,000—$49,999 
$60,000—$99,999 
$100,000 and over—$100,000 ou plus.. 

Grocery stores (without fresh meat)—Epiceries 
(sans comptoh' de viandes fraiches)..... 

Less than $ 2,000—Moins de $2,000 
$ 2,000—$ 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—349,999 

• $50,000—399,999 
$100,000 and ovei^$100,000 ou plus.. 

Combination stores (groceries and meats)-
Eplccrles et boucheries combinees 

Less than t 2,000—Moins de $2,000 
$ 2,000—$ 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999 

• $20,000—$29,999.: 
$30,000^149,999 
850,000—$99,999 
$100,000 and over—$100,000 ou plus. 

Meat markets—Boucheries. 

Less than t 2,000—Moins de $2,000 
$ 2,000—$ 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999. 
$20,000—$29,999 
$30,000—$49,999 
$50,000—$99,999 
$100,000 and ovei—$100,000 ou plus.. 

467 

112 
161 

5,736 

1,036 
1,-626 
1,798 
1,016 

196 
52 
14 

959 

31 
96 

191 
312 
169 
106 
49 
6 

13,363 

1,436 
2,580 
3,313 
3,266 
1,417 

902 
327 
63 

4,229 

203 
333 
976 
866 
949 
673 

2,966 

168 
331 
559 
851 
477 
374 
162 
68 

Sales 

Ventes 
1941 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Total 

4,469,766 

400,100 
1,066,800 
1,255,200 

585,000 
749,500 
200,100 

46,586,866 

1,187,100 
5,680,900 
12,607,700 
13,693,100 
4,539,700 
1,909,000 
875,400 

18,379,206 

37,700 
334,700 

1,417,000 
4,528,300 
4,157,600 
4,043,500 
3,199,400 

661,000 

170,317,000 

1,965,000 
8,748,400 

23,664,800 
46,080,600 
34,124,800 
33,571,300 
21,161,800 
10,000,300 

146,509,366 

96,200 
821,300 

2,606,700 
14,636,000 
21,472,300 
36,641,200 
45,184,000 
26,052,600 

63,028,900 

203,200 
1,108,700 
4,251,500 
12,260,800 
11,621,200 
14,194,400 
9,860,100 
9,539,000 

Estimated 
value 

of 
proprietors' 

services 

Valeur 
estimative 
ies services 

des 
propridtaires 

Em
ployees' 
wages 

Gages des 
employds 

44-2 

50-8 
46-6 
42-8 
39-3 
42-2 
37-9 

28-1 

32-6 
26-6 
26-1 
24-2 
28-4 
24-8 

21-3 

73-5 
40-8 
28-6 
22-2 
21-0 
19-4 
18-1 
16-9 

17-9 

62-9 
28-4 
20-3 
18-0 
18-0 
15-1 
14-6 
13-1 

16-7 

71-9 
40-3 
27-9 
18-4 
16-8 
16-8 
16-4 
16-0 

21-6 

68-3 
39-8 
29-2 
22-0 
21-1 
19-5 
18-9 
16-9 

16-0 
12-2 
10-0 
6-1 
7-1 
4-0 

11-3 

37-6 
15-1 
11-6 
9-9 
7-3 
6-6 
4-6 

7-3 

35-3 
19-5 
13-8 

6-7 
4-7 
2-3 

6-6 

31-9 
15-3 
14-8 
6-5 
6-3 
4-4 
3-4 
1-6 

4-2 

38-1 
19-5 
14-4 
7-1 
6-1 
4-3 
3-1 
1-7 

6-3" 

33-1 
19-3 
14-7 
8-1 
6-6 
5-2 

' 3-7 
1-8 

15-9 

10-6 
12-9 
15-8 
17-8 
18-0 
21-0 

4-9 

2-5 
2-5 
3-2 
5-7 
7-6 

11-3 
11-4 

4-9 

4-5 
3-1 
2-5 
3-8 
6-5 
6-3 
6-9 
7-8 

4-2 

1-8 
1-8 
1-6 
4-9 
3-9 
4-8 
5-6 
6-2 

Rentals 

Loyers 

Other 
expenses 

Autres 
ddpenses 

3-2 

4-6 
3-4 
3-4 
2-3 
3-3 
1-6 

3-2 

7-1 
4-1 
3-3 
2-9 
2-6 
2-7 
1-6 

2-8 

11-9 
6-5 
4-1 
3-1 
2-9 
2-6 
1-9 
1-2 

1-2 

2-7 
1-9 
1-6 
1-3 
1-2 
1-0 
0-8 
0-4 

0-8 

6-3 
6-6 
3-2 
3-8 
5-2 
6-1 
6-6 
7-8 

6-8 

6-S 
4-3 
4-0 
5-5 
6-7 
7-1 
7-8 
8-6 

3-1 
2-1 
l-,5 
1-3 
1-1 
0-9 
0-7 

.0 -7 

1-3 

3-6 
1-6 
1-7 
1-6 
1-5 
1-3 
1-1 
0-7 

24-3 
13-0 
8-8 
6-1 
5-4 
5-5. 
5-1 
5-8 

6-6-

24-8 
14-5 
8-7 
6-9 
6-3 
5-9 
6-3 
6-8 

15 3 

19-6 
18-1 
13-7 
13-2 
13-8 
11-2 

8-7 

21-7 
10-8 
8-4 
7-7 

7-4 

6-3 

21-8-
11-7 
8-2-
6-7 
6-9 
5-8-
6-7 
4-5 

6-6 

16-5 
9-5-
6-5 
5-3 
7-7 
4-8 
4-6 
4-9-

5-6 

{') All sizes ot business are not shown but are included in the totals. 
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Tableau 16.—JMagasins Inddpendants-Ddpenses d'exploitation des genres de commerce choisis, 
magasins poss£d£s et lou£s, selon le chiffre d'affaires du commerce, Canada, 1941 

Kind and size ot business 

Genre de commerce et chiffres d'affaires 

Number 
ot 

stores 

Nombre 
de ma
gasins 

Sales 

Ventes 
1941 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Tota l 

Es t ima ted 
value 

of 
proprietors' 

services 

Valeur 
es t imat ive 

des services 
des 

propridtaires 

E m 
ployees' 
wages 

Gages des 
employds 

Rentals 

Loyers 

Other 

Autres 
ddpenses 

Fish markets—Poissonneries . 

Less than $ 2,000—Moins de $2,000 
$ 2,000—$ 4,999 
$ 6,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—699,999 
$100,000 and over—$100,000 ou plus . . . 

C o u n t r y general stores—Magasins gdndraux de 
campagne 

Less than $ 2,000—Moins de $2,000 
$ 2,000—$ 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—$99,999 
$100,000 and over—$100,000 ou plus.. 

General merchandise a n d dry goods stores-
Magaslns de marchandises gdndrales et 
sdches 

Less than $ 2,000—Moins de$2,000 
$ 2,000—$ 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—$99,999 
$100,000 and over—$100,000 ou plus.. 

Variety stores—Bazars 

Less than $ 2,000—Moins de $2,000 
$ 2,000—$ 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$40,999 
$50,000—$99,999 
$100,000 and oi-er-$100,000 ou plus.. 

Automobi le dcalers(>)—Marchands d'automo-
bllcs(i) 

S 2,000—$ 4,999.. ' . 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—549,999 
$50,000—$09,999 
$100,000 and over—$100,000 ou plus.. 

Used ° car dealers—Marchands d'automobiles 
usagds 

s t h a n $ 2,000—Moinsde $2,000 
$ 2,000—$ 4,999 
$ 6,000—$ 9,999 
$10,000—619,999 
$20,000—$29,999 
$30,000—349,999 
$50,000—$99,999 
$100,000 and over—$100,000 ou plus.. 

162 

14 
19 
40 
37 
21 
12 
7 
2 

8,372 

350 
999 

1,783 
2,469 
1,235 
923 
497 
126 

1,357 

126 
191 
218 
247 
143 
181 
143 
108 

449 

22 
43 
89 
130 
74 
62 
20 
9 

1,631 

19 
59 
163 
172 
278 
358 
582 

203 

6 
17 
20 
48 
22 
38 
28 
24 

2,574,006 

18,100 
69,400 
284,600 
538,100 
493,000 
436,300 
507,200 
227,400 

168,379,866 

600,700 
3,517,000 
12,996,900 
34,878,800 
29,905,300 
34,731,700 
32,496,700 
19,362,700 

47,238,100 

143,100 
674,300 

1,632,500 
3,638,400 
3,520,800 
7,061,400 
10,000,700 
20,776,900 

9,926,360 

25,900 
145,200 
665,700 

1,915,700 
1,766,800 
2,141,600 
1,362,600 
1,902,800 

218,256,206 

71,900 
454,500 

2,567,200 
4,349,000 

11,014,300 
25,516,500 
174,282,800 

8,536,966 

8,200 
59,600 

140,200 
692,900 
641,900 

1,474,100 
1,890,200 
3,729,800 

26-8 

69-0 
34-1 
33-6 
29-3 
26-3 
26-8 
20-8 
21-8 

16-6 

65-6 
29-9 
19-2 
15-4 
14-4 
13-9 
13-8 
12-7 

21 6 

62-1 
35-8 
28-9 
22-7 
22-8 
20-9 
20-5 
10-4 

26-6 

62-2 
37-0 
31-4 
26-2 
24-6 
26-7 
21-4 
29-5 

17-2 

45-6 
25-3 
22-2 
20-3 
19-5 
16-9 
16-8 

18-8 

47-6 
39-6 
37-9 
26-6 
23-0 
24-6 
19-0 
13-3 

6-1 

26-9 
14-8 
13-7 
6-3 
6-2 
5-8 
1-7 
2-5 

4 9 

35-7 
15-8 
9-6 
6-6 
4-9 
3-9 
2-7 
1-4 

4-1 

32-4 
16-7 
13-3 
8-0 
7-0 
5-8 

7-0 

28-2 
15-3 
12-0 
9-4 
7-3 
8-3 
4-7 
2-0 

1-3 

12-6 
11-3 
8-1 
5-5 
3-7 
2-6 
0-7 

4-1 

22-0 
12-9 
12-1 
10-7 
6-9 
4-9 
3-9 
1-7 

8-7 

13-8 
7-5 
5-0 
8-8 
8-7 

10-5 

2-8 
2-5 
1-7 
2-6 
3-7 
4-4 
5-7 
6-3 

0-1 
3-0 
4-2 
6-3 
6-5 
6-5 

9-2 

3-5 
4-0 
6-1 
6-4 
8-1 
8-7 
8-7 

15-3 

12-6 
4-9 
6-2 
6-6 
7-4 
6-7 
9-3 

6-2 

3-7 
6-6 
9-9 
4-6 
6-2 
7-8 
6-9 
5-6 

8-2 
4-6 
5-4 
3-1 
2-8 
1-7 
1-1 
1-6 

6-3 

1-3 
0-7 
4-7 
0-4 
0-4 
0-2 
0-2 
0-2 

7-8 
4-8 
3-2 
2-1 
2-0 
1-6 
1-2 
1-0 

2-8 

11-2 
6-4 
3-9 
2-7 

•2-4 
2-2 
2-0 
3-4 

0-5 

15-2 
0-5 
0-7 
0-7 
0-6 
0-6 
0-6 

0-9 

4-9 
3-9 
4-0 
1-9 
1-1 
0-9 
0-9 
0-4 

9-4 

20-9 
7-3 
9-4 

11-1 

6-7 

26-8 
10-9 
7-4 
6-0 
5-4 
6-2 
6-1 
4-7 

7 3 

20-6 
11-4 
8-2 
7-1 
7-3 
7-0 
7-0 
7-2 

7-6 

19-3 
11-3 
9-4 
7-7 
6-7 
7-5 
6-9 
8-7 

6-6 

18-7 
8-6 
8-3 
7-6 
7-9 
7-0 
6-4 

7-6 

17-1 
16-0 
11-6 
9-4 
8-7 

11-0 
7-3 
6-7 

(') Tous les chiffres d'affaires ne sont pas donnds, mais ils sont inclus dans les totaux. 

97404—29 J • 
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l^ble 16.—Independent Stores—Operating Expenses'for Selected Kinds of Business, Owned and 
Rented Stores, by Size of Business, Canada, 1911—Con. 

• 

Kind and size of business 

• Genre de commerce et chiffres d'affaires 

Accessory, tire and bat tery shops—Accessoires, 

$ 2,000—$ 4,999 
$ 6 000—$ 9,999 
$10 000—$19,999 
$20 000—$29,999 
$30,000—$49,999 
$50 000—$99,999 
$100,000 and over—$100,000 ou plus.. . 

Less than $ 2,000—Moins de$2,000 
$ 2,000—$ 4,999 
$ 5 OOO—$ 9,999 
$10 000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—$99,999 
$100,000 and over—$100,000 ou plus.. . 

Less than $ 2,000—Moins de $2,000 
$ 2,000—$ 4,999 
$ 5,000—$ 9,990 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—$99,999 
$100,000 and ovei^$100,000 ou plus.. . 

U e n ' s c lothing or c lothing a n d furn i sh ings 
stores—VStement e t lingerie (hommes e t 

X e s s t h a n $ 2,000—Moins de$2,000 
$ 2,000—$ 4,999 
$ 6,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—$99,999 
$100,000 and over—$100,000 ou plus.. . 

H e n ' s furn i sh ing stores—Magasins de lingerie 

Less than $ 2,000—Moinsde $2,000 
$ 2,000—$ 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—599,999 
$100,000 and ove:^$100,000 ou plus.. . 

iFamily c lothing stores—VEtements pour toute 

$ 2,000—$ 4,999 
% 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,990 
$60,000—$99,999 
$100,000 and over-$100,000 ou plus... 

Number 
ot 

stores 

Nombre 
de ma
gasins 

455 

33 
•69 

63 
110 
63 
68 
50 
19 

2,170 

137 
340 
609 

. 676 
288 
202 

96 
24 

6,718 

373 
852 

1,483 
1,826 

982 
750 
328 

24 

1,336 

23 
64 

174 
327 
242 
261 
181 
63 

314 

16 
24 
60 
93 
66 
46 
15 
4 

1,488 

61 
132 
231 
367 
220 
232 
162 
103 

Sales 

Ventes 
1941 

$ 
12,535,506 

41,900 
197,900 
466,400 

1,514,600 
1,533,200 
2,219,100 
3,334,600 
3,228,000 

38,068,766 

164,400 
1,143,900 
3,737,400 
8,312,600 
6,939,100 

.7,498,800 
6,116,200 
4,096,300 

116,976,466 

467,000 
3,343,300 

10,834,200 
26,005,400 
24,052,100 
28,133,700 
20,656,600 

3,485,200 

44,676,466 

44,200 
224,200 

1,313,100 
4,959,700 
5,932,700 
9,848,400 

12,380,500 
9,973,600 

6,567,960 

19,600 
79,800 

431,500 
1,331,700 
1,393,500 
1,712,700 
1,004,400 

694,800 

54,848,600 

57; 200 
611,300 

1,721,100 
5,401,900 
5,420,600 
8,802,800 

11,143,300 
•21,789,800 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Total 

25-7 

61-8 
42-6 
41-6 
31-0 
27-3 
23-6 
22-0 
23-7 

31-5 

59-5 
38-6 
36-7 
30-6 
29-8 
29-8 
29-8 

•' 34-5 

19-6 

59-7 
27-3 
23-4 
20-0 
17-6 
17-1 
18-2 
18-3 

25-2 

40-7 
29-6 
31-9 
25-5 
24-5 
24-9 
24-6 
25-6 

25-8 

56-9 
47-2 
30-1 
26-2 
25-1 
23-7 
22-5 
30-2 

24-5 

62-1 
31-8 
31-2 
24-6 
23-0 
23-6 
23-6 
24-7 

Estimated 
value 

ot 
proprietors' 

services 

Valeur 
estimative 

des services 
des 

propridtaires 

5-2 

24-1 
13-3 

• 16-0 
9-9 
6-4 
5-0 
3-6 
1-9 

6-9 

25-5 
14-1 
16-5 
9-3 
6-8 
6-2 
2-8 
1-1 

6-3 

29-5 
12-2 
11-6 
8-4 
5-6 
4-6 
3-7 
1-7 

5-5 

16-5 
14-3 
16-0 
8-8 
7-0 
7-0 
3-7 
2-0 

7-1 

26-2 
17-8 
13-8 
8-9 
6-7 
6-1 
5-2 
2-6 

4-5 

31-5 
13-8 
13-4 
8-9 
7-6 
6-0 
4-0 
1-3 

E m 
ployees' 

wages 

Gages des 
employds 

9-5 

6-0 
6-1 

10-2 
8-3 
8-1 
8-0 

10-2 
11-3 

12 6 

5-1 
6-3 
7-1 
9-4 

11-5 
13-3 
15-8 
21-5 

5-4 

4-4 
3-1 
2-9 
4-2 
6-4 
6-1 
7-1 
8-9 

8-5 

4-8 
1-1 
4-3 
6-3 
6-5 
7-0 

10-0 
11-7 

I 6-8 

1-5 
3-6 
3-9 
6-2 
6-6 
6-6 
8-4 

11-6 

9-3 

0-7 
2-9 
3-6 
4-9 
6-7 
7-6 
9-1 

12-7 

Rentals 

Loyers 

1-6 

8-6 
4-1 
3-6 
2-3 
1-8 
1-6 
1-0 
1-2 

1-7 

2-9 
2-5 
2-0 
1-8 
1-6 
1-5 
1-6 
1-5 

1-6 

3-5 
1-9 
1-3 
1-5 
1-6 
1-7 
2-0 
1-2 

3-6 

8-1 
6-2 
3-7 
3-6 
2-9 
3-1 
2-9 
2-8 

4-2 

8-2 
8-4 
4-4 
4-4 
4-1 
4-2 
2-6 
6-1 

2-6 

6-1 
4-0 
3-2 
2-2 
2-1 
2-3 
1-8 
1-7 

Other 
expenses 

Autres 
ddpenses 

9-4 

24-1 
19-1 
11-8 
10-5 
11-0 
8-9 
7-3 
0-4 

16-3 

26-1 
16-7 
11-2 
10-1 
9-7 
0-0 
9-6 

10-4 

6-7 

22-4 
10-2 
7-6 
6-9 
5-0 
4-8 
6-4 
6-6 

8-2 

11-3 
8-9 
8-9 
7-8 
8-1 
7-7 
8-0 
9-1 

7-7 

21-0 
17-5 
7-0 
7-6 
7-9 
6-6 
6-3 

11-0 

8-7 

23-8 
11-1 
11-0 
8-4 
7-7 
7-9 
9-6 
9-0 

For footnote, see page 450. 
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Tableau 16. au 16.—Magasins Inddpendants—DSpenses d'exploitation des genres de conunerce choisis. 
magasins poss6d6s et loufis, selon le chiffre d'affaires du commerce, Canada, 1941—suite 

Kind and size ot business 

Genre de commerce et chiffres d'affaires 

Women's ready-to-wear stores—Magasins de 
confection pour femmes 

Less than $ 2,000—Moins de$2,000 
$ 2,000—$ 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—$99,999 
$100,000 and over—$100,000 ou plus. 

Hosiery, lingerie and accessories storcs(i)—Bas, 
lingerie ct acccssoIresC) 

Less than $ 2,000—Moins de $2,000., 
$ 2.000—$ 4,999.... 
$ 6,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—349,999 
$50,000—$99,999 

Millinery stores(i)—Magasins de modes(>] 

! than $ 2,000—Moins de $2,000. 
$ 2,000—$ 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 

Number 
of 

stares 

Nombre 
de ma
gasins 

Furriers—Fourreurs., 

Less than $ 2,000—Moins de $2,000 
8 2,000—$ 4,999 
8 6,000—$ 9,999 '. 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—$99,999 
8100,000 and over—$100,000 ou plus.. 

Family shoe stores—Magasins de chaussures 
pour toute la famille 

'Less than $ 2,000—Moins de $2,000 
8 2,000—8 4,999 
$ 5,000—$ 9,099 
810,000—819,999 
820,000—829,999 
830,000—849,999 
850,000—899,999 
8100,000 and over—$100,000 ou plus.. 

Hardware stores—QuincaiUeries 

Less than $ 2,000—Moins do $2,000 
$ 2,000—$ 4,999 
$ 6,000—$ 9,999 
$10,000—819,999 
$20,000—$29,909 
$30,000—$49,999 
$50,000—809,999 
$100,000 and over—$100,000 ou plus.. 

Pour renvoi, voir page 451. 

1,836 

97 
212 
290 
461 
289 
257 
190 
42 

488 

82 
107 
116 
101 
44 
29 

694 

144 
222 
181 
108 
25 
11 

284 

11 
16 
37 
61 
60 
31 
46 
22 

876 

23 
89 
137 
255 
128 
139 
81 
24 

2,195 

60 
194 
390 
648 
379 
277 
172 
76 

Sales 

Ventes 
1941 

Operating expenses per cent ot sales 

Ddpenses d'exploitation pour-cent des ventes 

48,202,500 

129,800 
726,700 

2,117,900 
6,792,300 
7,085,600 
9,675,000 
12,801,900 
8,874,300 

5,451,160 

101,800 
364,400 
865,700 

1,432,000 
1,014,300 
1,088,900 
498,400 

4,926,466 

183,400 
730,500 

1,296,900 
1,482,800 
605,600 
414,700 

10,876,766 

14,900 
68,100 
279,100 
899,900 

1,440,500 
1,168,100 
3,179,500 
3,836,600 

22,866,066 

42,700 
311,500 

1,009,300 
3,678,700 
3,125,600 
5,280,600 
6,354,600 
4,067,000 

58,127,900 

76,000 
672,300 

2,900,700 
9,447,700 
9,253,000 
10,461,900 
11,649,200 
13,667,100 

Total 

27-9 

61-0 
40-2 
34-0 
28-4 
27-5 
26-6 
26-5 
29-6 

60-6 
35-9 
30-6 
28-9 
24-2 
24-2 

Estimated 
value 

ot 
proprietors' 

services 

Valeur 
estimative 

des services 
des 

propridtaires 

28-8 

45-2 

66-4 
48-5 
44-3 
44-2 
43-2 
41-8 

35-4 

61-1 
46-2 
46-2 
40-9 
38-0 
36-8 
32-9 
33-4 

26-5 

45-0 
34-0 
31-9 
27-6 
26-8 
26-0 
26-3 
26-6 

23-7 

54-9 
33-6 
29-8 
26-8 
24-0 
24-0 
21-7 
21-1 

4-9 

28-6 
16-7 
13-8 
8-5 
6-0 
4-8 
3-0 
0-7 

8-6 

Em
ployees' 
wages 

Gages des 
employds 

16-1 

4-3 
4-1 
5-0 
7-2 
8-5 
9-6 

10-8 
15-0 

6-6 

27-3 
15-3 
13-3 
9-2 
6-9 
6-4 
2-4 

11 0 

26-2 
16-9 
12-1 
10-1 
7-7 
3-6 

4-8 

26-8 
14-6 
18-5 
10-9 
7-1 
6-5 
3-4 
1-8 

5-7 

l8-7 
13-5 
14-9 
8-6 
6-4 
5-9 
3-8 
2-0 

5-5 

26-3 
14-8 
13-0 
8-9 
7-0 
5-6 
3-7 
1-4 

2-3 
2-7 
3-4 
6-4 
6-8 
7-4 

13-6 

14-0 

3-9 
8-0 

12-7 
15-5 
16-3 
19-0 

11-7 

6-0 
5-3 
7-2 

12-7 
13-9 
14-1 
15-8 
16-5 

9-3 

3-3 
3-3 
5-3 
6-9 
7-8 
9-2 

10-3 
13-1 

8-5 

3-7 
3-2 
4-7 
6-4 
7-6 
8-9 
9-2 

10-6 

Rentals 

Loyers 

4-2 

11-7 
6-8 
6-9 
4-9 
4-5 
4-2 

13-6 
3-2 

5-0 

12-4 
8-7 
5-6 
4-8 
4-2 
4-1 
3-9 

9-9 

17-3 
12-6 
9-4 
9-0 
9-8 
8-9 

6-7 
9-9 
5-1 
4-4 
4-0 
3-7 
2-5 
2-4 

3-8 

Other 

Autres 
ddpenses 

8-7 

16-4 
13-6 
9-2 
7-8 
8-4 
7-8 
8-0 

10-7 

7-9 

18-7 
9-1 
8-3 
8-5 
6-2 
7-3 
8-8 

10-3. 

18-9> 
12-0> 
10-n 
9-6: 
9-4 

10-3 

12-8 

21-5 
16-3 
15-5 
12-9 
13-0 
12-6 
11-2 
13-7 

7-7 

8-0 
4-8 
3-4 
4-1 
3-9 
4-0 
3-8 
3-1 

1-5 

3-7 
3-3 
2-6 
2-0 
1-7 
1-6 
1-2 
0-7 

15-0 
12-5 
8-3 
8-0 
7.7 
7-0 
7-4 
8-4 

8-2 

21-2 
12-3 
9-6 
8-6 
7-6 
7-9 
7-6 
8-4 
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Table 16.—Independent Stores—Operating Expenses for Selected Kinds of Business, Owned and 
Rented Stores, by Size of Business, Canada, 1941—suite 

Kind and size ot business 

Genre de commerce et chiffres d'affaires 

Number 
of 

stores 

Nombre 
de ma
gasins 

L u m b e r a n d bui ld ing materlaIsC)—Bols d'oeu 
Tre et matdrlaui de cons truc t ion^) 

$ 6,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—$99,999 
$100,000 and over—$100,000 ou plus.. 

L u m b e r a n d bui ld ing materials, coal and 
wood (')—Bols d'oeuvre et matdrlaui de 
construct ion , charbon et bols de chauffage(>) 

$10,000—$19,999 
$20,000—829,999 ; 
830,000—849,999 
$50,000—$99,999 
$100,000 and over—$100,000 ou plus. . . 

F u r n i t u r e stores—Magasins de meubles 

Less than 8 2,000—Moins de 82,000 
$ 2,000—$ 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$60,000—$99,999 
$100,000 and over—$100,000 ou plus. . . 

' Househo ld appliance stores—Magasins d'appa
reils de mdnage 

'. Less than 8 2,000—Moins de 82,000 
$ 2,000—$ 4,999 

• : . $ 6,000—8 9,999 
$10,000—$19,999 
$20,00O-$29,999 
$30,000—$49,999 
$50,000—$99,999 
$100,000 and over—$100,000 ou plus. . . 

Househo ld appliance stores w i t h radIos(>) 
Magasins d'appareils de mdnage et radlos(>) 

$ 2,000—$ 4,999 
$ 5,000—$ 9,999 
810,000—819,999 
820,000—829,999 
$30,000—$49,999 
$50,000—$99,999 
$100,000 and over—$100,000 ou plus.. 

Badlo specialty stores—Magasins de radio (spd< 
claUtd) 

. Less than $ 2,000—Moins de $2,000 
$ 2,000—$ 4,999 
$ 6,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$60,000—$99,999 
$100,000 and over—$100,000 ou plus.. 

For footnote, see page 460. 

499 

51 
61 
59 
81 

101 
97 

265 

27 
23 
26 
53 
61 

762 

24 
48 
74 

142 
111 
131 
138 
94 

286 

18 
35 
66 
52 
39 
32 
28 
21 

256 

22 
33 
54 
29 
52 
41 
21 

144 

19 
39 
35 
27 
11 
7 
2 
4 

Sales 

Ventes 
1941 

Operat ing expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

T o t a l 

36,215,566 

365,900 
994,900 

1,443,900 
3,062,900 
7,103,600 

23,099,400 

18,262,300 

385,800 
578,300 

1,042,700 
3,747,700 

12,396,200 

40,146,966 

26,600 
198,600 
543,200 

2,207,600 
2,682,600 
5,063,600 
9,853,200 
19,565,600 

8,584,700 

24,700 
122,300 
412,200 
716,600 
933,000 

1,247,100 
1,897,500 
3,231,300 

10,981,306 

68,800 
251,600 
832,500 
722,800 

2,132,000 
2,969,600 
3,998,300 

1,960,266 

21,900 
134,300 
248,800 
353,600 
246,300 
241,000 
137,100 
517,300 

E s t i m a t e d 
value 

ot 
proprietors' 

services 

Valeur 
es t imat ive 
les services 

des 
propridtaires 

27-4 
25-4 
24-0 
25-2 
21-6 
22-1 

20-5 

22-9 
24-2 
22-7 
22-7 
19-3 

27-2 

61-7 
33-1 
35-3 
30-4 
28-2 
26-0 
25-2 
27-8 

29-0 

50-6 
44-7 
44-2 
32-2 
32-3 
28-2 
23-6 
28-3 

28-4 

36-6 
40-5 
30-8 
27-3 
27-1 
27-1 
29-0 

31-4 

63-0 
45-0 
37-6 
39-1 
35-1 
26-5 
21-0 
21-7 

E m 
ployees' 

wages 

Gages des 
employds 

1 9 

11-1 
6-5 
4-9 
4-3 
2-7 
0-7 

1-8 

4-8 
4-4 
2-3 
1-0 

3-4 

28-6 
11-4 
14-9 
9-2 
6-9 
5-2 
3-4 
1-5 

4 1 

21-0 
10-9 
12-3 
9-6 
7-8 
4-8 
2-0 
1-3 

4-2 

16-4 
16-4 
10-3 
8-0 
4-7 
3-4 
1-5 

8-4 

25-6 
14-1 
15-5 
12-2 
11-3 
5-8 
2-0 
1-7 

11 0 

6-7 
8-8 

10-7 
10-1 
9-5 

11-8 

10 2 

6-7 
9-3 
8-7 

11-1 
10-2 

4-8 
4-6 
6-3 
7-3 
8-2 
9-7 

12-4 

12-6 

6-2 
12-2 
12-9 
9-1 

11-2 
11-3 
12-1 
14-7 

11-6 

2-6 
2-7 
6-7 
8-5 

10-1 
11-4 
15-0 

8-4 

2-3 
4-2 
4-5 
9-7 

10-8 
10-0 
9-3 

Rentals 

Loyers 

Othe r 
expenses 

Autres 
ddpenses 

0-3 

4-4 
0-4 
0-7 
0-3 
0-3 
0-2 

0-2 

1-9 
0-2 
0-1 
0-1 
0-2 

2-0 

7-9 
4-7 
3-1 
3-0 
2-4 
2-4 
2-1 
1-6 

1-9 

5-2 
6-0 
3-6 
2-3 
2-3 
1-9 
1-6 
1-6 

1 9 

3-1 
3-2 
2-7 
1-8 
2-3 
1-8 
1-6 

2-6 

8-7 
6-3 
3-1 
3-4 
2-7 
1-7 
1-1 
1-5 
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Tableau 16.—Magasins Inddpendants-Dfipenses d'exploitation des genres de commerce choisis, 
magasins poss£d£s et lou€s, selon le chiffre d'affaires du commerce, Canada, 1911—suite * 

Kind and size of business 

Genre de commerce et chiffres d'affaires 

Number 
ot 

stores 

Nombre 
de ma
gasins 

Sales 

Ventes 
1941 

Operating expenses per cent of sales 

Ddpenses d'exploitation pour-cent des ventes 

Total 

Estimated 
value 

of 
proprietors' 

services 

Valeur 
estimative 
des services 

des 
propridtaires 

Em
ployees' 
wages 

Gages des 
employds 

Rentals 

Loyers 

Other 
expenses 

Autres 
ddpenses 

Bestaurants, cafeterias and eating places 
Bestaurants, cafdtdrias et salles it manger 

Less than $ 2,000—Moins de $2,000 
$ 2,000—$ 4,990 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—899,999 
8100,000 and over—8100,000 ou plus. 

Eating places with other mercbandise—SaUes 
i manger et autres marchandises 

Less than $ 2,000—Moins de $2,000 
$ 2,000—$ 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—$09,999 
$100,000 and over—$100,000 ou plus. 

Farm Implement dealers—Marchands d'instru
ments aratoires 

Less than $ 2,000—Moins de 8 2,000 
8 2,000—8 4,999 
8 6,000—8 9,999 
$10,000—$19,999 
$20.000—$29,999 
$30,000-849,999 
860,000—899,999 
8100,000 and over—8100,000 ou plus.. 

Feed stores (flour, feed, grain, seed)-Magasins 
de provende (farine, provende, grain et 
grain de semence) 

Less than 8 2,000—Moins de 82,000 
8 2,000—$ 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—$90,999 
$100,000 and over—$100,000 ou plus 

Book and stationery stores—Librairies et pape
teries 

Less than $ 2,000—Moins de $2,000 
$ 2,000—$ 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$60,000—$99,999 
$100,000 and over—$100,000 ou plus.. 

Pour renvoi, voir page 451. 

2,424 

116 
252 
418 
620 
390 
367 
207 
64 

2,176 

148 
392 
617 
621 
209 
142 

1,158 

116 
191 
278 
274 
129 
100 
52 
19 

683 

17 
54 
66 
110 
69 
106 
101 
50 

68,150,360 

•156,400 
923,700 

3,137,100 
9,030,700 
9,585,200 
13,862,700 
13,769,500 
7,715,000 

28,751,800 

203,300 
1,373,600 
4,439,900 
8,710,800 
5,082,100 
5,337,500 
2,418,600 
1,186,100 

19,514,566 

147,800 
637,600 

1,971,400 
3,781,500 
3,132,100 
3,776,500 
3,346,600 
2,721,100 

23,366,960 

18,600 
192,000 
471,800 

1,678,900 
1,674,800 
4,097,000 
6,881,200 
8,346,600 

6,785,366 

40,600 
159,500 
527,400 

1,267,700 
1,012,100 
1,275,700 
1,354,700 
1,147,700 

43-7 

76-7 
56-1 
47-6 
43-2 
41-6 
40-6 
42-6 
50-5 

37-0 

46-7 
37-9 
35-9 
35-2 
35-3 
36-3 
40-4 

17-9 

56-6 
30-6 
23-6 
18-4 
17-2 
15-1 
16-7 
15-3 

15-2 

74-7 
33-6 
32-6 
19-3 
16-4 
14-7 
13-9 
13-8 

31-8 

58-5 
38-4 
29-1 
27-6 
30-3 
32-6 
28-9 
39-2 

6-9 

31-9 
18-1 
14-3 
10-8 
9-3 
6-4 
3-6 
1-5 

9-1 

30-9 
19-4 
12-1 
10-5 
7-9 
5-7 
4-1 
1-6 

26-7 
16-0 
12-3 
8-8 
6-8 
6-6 
3-8 
1-7 

3-6 

15-6 
15-9 
7-9 
6-2 
4-1 
3-1 
1-4 

5-6 

27-4 
13-8 
12-5 
9-2 
7-4 
4-3 
1-9 
0-6 

20-0 

21-6 
12-7 
14-7 
16-4 
17-3 
19-0 
22-2 
28-3 

13-3 

7-1 
9-3 
11-7 
14-1 
15-5 
18-6 
23-6 

4-0 

6-8 
2-7 
2-6 
2-6 
3-8 
3-5 
5-5 
6-4 

3-9 

10-8 
7-6 
5-5 
4-5 
3-9 
3-7 
3-2 
3-8 

3-7 

8-2 
6-1 
4-2 
3-6 
3-1 
3-3 
3-0 
3-6 

1-4 
1-1 
0-7 
0-7 
0-5 
0-6 
0-4 
0-5 

4-9 

8-1 
3-9 
4-9 
3-8 
3-4 
4-3 
4-9 
5-7 

13 4 

1-2 
6-1 
4-8 
7-5 

10-9 
14-7 
14-3 
24-8 

6-3 

3-2 
2-0 
1-4 
0-6 
0-5 
0-4 
0-2 
0-1 

3-7 

14-3 
8-4 
4-5 
4-2 
4-2 
3-9 
2-7 
2-5 

12-9 

18-7 
17-7 
12-9 
11-6 
11-1 
11-4 
13-7 
16-8 

16-9 

21-5 
14-1 
12-3 
10-0 
10-0 
10-7 
10-7 
11-6 

6-7 

22-5 
10-7 
8-0 
6-3 
7-2 
5-5 
6-0 
6-6 

6-4 

25-3 
12-2 
10-4 
7-7 
6-3 
6-9 
6-8 
6-7 

15-6 
10-1 
7-3 

10-0 
11-3 
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Table 16.—Independent Stores—Operating Expenses for Selected Kinds of Business, Owned and 
Rented Stores, by Size of Business, Canada, 1911-Con. 

Tableau 16.—Magasins independents—Ddpenses d'exploitation des genres de commerce choisis, 
magasins possfidfis et louSs, selon Ie chiffre d'affaires du commerce, Canada, 1941—fin 

Kind and size of business 

Genre de commerce et chiffres d'affaires 

Coal and wood yards (Including Ice)—Cours k 
charbon et bols (glace y comprise) 

Less than $ 2,000—Moins de 82,000 
$ 2,000—8 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
830,000—849,999 
$50,000—899,999 
$100,000 and over—$100,000 ou plus.. 

Drug stores without soda fountains-Pharma
cies sans comptoir de rafralchissements 

Less than $ 2,000—Moinsde $2,000 
$ 2,000—$ 4,999 
$ 5,000—8 9,999 
810,000—819,999 
820,000—829,999 
$30,000—849,999 
850,000—899,999 
8100,000 and over—$100,000 ou plus... 

Drug stores with soda fountains (i>—Pharma
cies avec comptoir de rafratchissements(>).. 

$ 2,000—8 4,999. 
$ 5,000—$ 9,999., 
$10,000—$19,999.. 
$20,000—$29,999.. 
$30,000—$49,999.. 
$50,000—$99,999.. 
$100,000 and over-

Number 
of 

stores 

Nombre 
de ma
gasins 

-$100,000 ouplus.. 

Fiorists(i)—Fleurlstes(i). 

i than $ 2,000—Moins de $2,000., 
8 2,000—8 4,999 
$ 5,000—$ 9,999 
$10,000—$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—$99,999 

JeweUery stores—Bijouteries., 

Less than $ 2,000—Moms de $2,000 
$ 2,000—8 4,999 
$ 6,000—8 9,999 
810,000—819,999 , 
$20, OOO—$29,999 
$30,000—$49,999 
$50,000—$99,999 
$100,000 and ovei^$100,000 ou plus... 

1 Tobacco stores and stands—Magasins et comp
toirs de tabac 

Less than $ 2,000—Moins de $2,000 
$ 2,000—$ 4,999....: 
$ 6,000—$ 9,999 
$10,00O-$19,999 
$20,000—$29,999 
$30,000—$49,999 
$50,000—$99,999 
$100,000 and ovei—$100,000 ou plua.., 

1,811 

91 
169 
257 
324 
254 
196 
245 
176 

2,272 

55 
167 
390 
696 
492 
345 
117 
' 10 

927 

14 
48 
230 
239 
290 

476 

41 
101 
127 
114 
32 
36 
19 

1,236 

243 
289 
285 
166 
91 
74 
29 

2,539 

233 
467 
798 
766 
176 
74 
22 
4 

Sales 

Ventes 
1941 

83,599,666 

111,200 
593,300 

1,844,300 
4,641,200 
6,122,800 

11,523,600 
17,111,700 
41,651,500 

47,986,200 

69,300 
608,500 

2,917,300 
10,383,100 
12,096,700 
12,647,600 
7,215,300 
2,048,400 

29,062,160 

53,600 
379,600 

3,522,600 
6,102,800 
10,947,300 
6,393,100 
2,662,100 

6,386,760 

62,200 
343,700 
937,100 

1,602,100 
778,900 

1,380,700 
1,291,000 

23,984,800 

108,300 
• 838,800 
2,063,600 
4,028,600 
3,692,400 
3,446,200 
4,920,200 
4,886,800 

27,643,660 

28i;800 
1,624,800 
5,753,900 

10,709,300 
4,154,000 
2,636,200 
1,424,800 

468,700 

Operating expenses per cent ot sales 

Ddpenses d'exploitation pour-cent des ventes 

Total 

69-2 
47-1 
36-4 
28-7 
23-8 
23-3 
21-4 
20-0 

26-8 

62-4 
31-9 
29-4 
27-2 
26-7 
26-1 
26-6 
25-7 

26-3 

31-6 
28-3 
25-5 
24-3 
26-0 
26-7 
36-2 

47-9 

61-1 
49-6 
46-6 
46-0 
48-8 
47-4 

36-9 

62-8 
36-1 
41-4 
36-9 
36-7 
32-2 
35-6 
34-9 

23-5 

67-3 
33-6 
27-7 
21-0 
21-3 
20-7 
19-0 
18-4 

Estimated 
value 

ot 
proprietors' 

services 

Valeur 
estimative 
les services 

des 
propridtaires 

3-0 

7-8 

22-6 
11-9 
13-1 
10-2 
8-1 
6-9 
4-7 
6-7 

5-8 

11-0 
12-4 

6-9 
4-1 
1-3 

8-6 

26-1 
13-9 
13-9 
10-4 
7-6 
6-1 
3-1 

8-3 

19-7 
13-2 
19-4 
13-1 
10-1 
6-6 
6-0 
1-6 

9-9 

33-6 
17-2 
14-7 
8-9 
7-3 
6-6 
4-8 
0-7 

Em
ployees' 
wages 

Gages des 
employds 

8-8 

30-6 
16-1 
14-6 
8-8 
6-1 
4-3 
2-9 
0-8 

12-1 
10-6 
7-4 
8-1 
7-7 
8-3 
8-3 
9-3 

1-8 
1-5 
1-0 
0-7 
6-3 
0-6 
2-5 
0-3 

9-1 

5-9 
3-6 
4-6 
7-0 
8-9 
9-9 

12-2 
13-7 

10-1 

4-6 
4-9 
6-6 
7-8 
9-9 

12-8 
15-6 

14-6 

4-2 
7-3 
9-3 

11-4 
16-0 
18-0 
20-6 

11-7 

7-6 
2-8 
6-3 
8-1 

10-6 
11-4 
14-9 
16-6 

4-3 

3-1 
2-3 
2-4 
3-8 
6-6 
7-4 
6-7 

10-3 

Rentals 

Loyers 

0-3 

2-6 

3-6 
3-8 
2-9 
2-7 
2-7 
2-6 
2-4 
1-8 

2-6 

2-6 
2-3 
2-6 
2-4 
2-7 
2-6 

4-9 

11-1 
8-6 
6-6 
5-7 
3-1 
3-7 
4-8 

3-6 

7-1 
6-8 
4-7 

3-7 
3-6 
3-4 

3-7 

10-0 
6-3 
4-1 
3-6 
3-2 
3-3 
2-6 
2-0 

Autres 
ddpenses 

For footnote, see page 450. 
Pour renvoi, voir page 451. 
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Table 17.—Retail Merchandise Trade, by Forms of Organization, for Canada and the Provinces. 
1941 

Tableau 17.—Commerce de detail, selon la forme d'organisation, pour le Canada et les provinces. 
1941 

Form ot organization 

Forme d'organisation 

CANADA(i) 

Total, aU stores—Total, tous magasins. 

Individual proprietorships—Particuliers 
Partnerships—Socidtds 
Corporations—Compagnies incorpordes 
Co-operative associations—Coopdratives 
Other forms—Autrea 

PRTlvrrF RnWARD ISLAND 

Number 
ot 

stores 

Nombre 
de ma
gasins 

137,331 

113,627 
10,562 
12,061 

445 
646 

Full-time employees 

PeiBonnel k temps entier 

Male 

Hom-

188,658 

83,124 
17,266 
84,773 
1,535 
1,970 

Female 

Fem
mes 

168,389 

37,481 
7,979 

62,438 
426 
65 

Salaries and 
wages 

Salaires et 

289,379,666 

'96,022,400 
21,298,100 

167,547,100 
1,369,000 
3,142,900 

Sales — Ventes 

Amount 

Montant 

3,446,961,766 

1,589,762,300 
318,807,900 

1,400,769,200 
19,839,000 

111,723,300 

Per cent 

Pour-
cent 

106-0 

46-2 
9-3 

40-7 
0-6 
3-2 

These revi-

ERRATA 
Page 456—Table 16 • 

Expense rat ios for drug stores wi th soda fountains should be revised as indicated below 
sions also apply to the Canada and regional figures for th i s t rade shown in Table 15, page 437. ' 

Page 456—Tableau 16 ' 

Les proportions de ddpenses des pharmacies avec comptoira rafratchissements doivent Hre revis«ea 
comme ci-dcssous indiqufe. Ces revisions s'appliquent aux chiffres pour le Canada e t les chiffres rfegionaux 
pour ce commerce montrfis au tableau 15, page 437. ' ""O-UA 

. AS SHOWN—TEL QUE MONTRfi 

Drug stores with sods fountalns(')—Pharma
cies avec comptoirs de rafralchissements... 927 29,662,166 

AS REVISED—TEL QUE REVISE 

Drug stores with soda fountaIns(>)—Pharma
cies avec comptoirs de rafralchissements.... 927 29,062,166 25-5 

AS SHOWN-TEL QUE MONTRlS 

$100,000and over—$100,000ouplus.... 19 1,291,000 35-2 

AS REVISED—TEL QUE REVISS 

$100,000 andovor—$100,000 ouplus.... 19 1,291,000 29-9 

5-8 

6-6 

1-3 

1-5 

16 1 

16-6 

16-4 

2-6 

2-6 

3-3 

3-4 

7-8 

7 1 

16-0 

Co-operative associations—Coopdratives 
Other forms—Autres 

ONTABIO 

Total, aU stores—Total, tous magasins 

Individual proprietorships—Particuliers 
Partnerships—Socidtds 
Corporations—Compagnies incorpordes 
Co-operative associations—Coopdratives 
Other forms—Autres 

MANITOBA 

Total, aU stores—Total, tous magasins 

Individual proprietorships—Particuliers 
Partnerships—Socidtds 
Corporations—Compagnies incorpordes 
Co-operative associations^Doopdratives 
Other forms—Autres 

(') Includes Yukon and Northwest Territories. 
C) Inclus Yukon et Territoires du Nord-Ouest, 

97404—30 

78 
112 

47,055 

38,129 
4,160 
4,660 

81 
136 

7,219 

6,808 
682 
683 
36 
11 

630 
610 

75,336 

31,832 
7,720 
36,020 

238 
620 

11,628 

3,581 
868 

7,046 
65 
78 

^ ^ 4 9 
23 

46,712 

14,575 
3,182 
27,837 

111 
7 

8,759 

2,176 
556 

6,008 
13 
7 

183,1UU 
817,300 

123,472,500 

40,291,000 
9,783,400 
72,175,500 

328,300 
894,300 

18,891,196 

3,876,100 
993,900 

13,833,200 
56,600 
131,300 

3,248;-/UU 
24,336,000 

1,406,976,760 

636,639,500 
141,053,600 
692,779,100 
4,478,900 
32,026,700 
/ 

210,833,400 

73,365,100 
16,444,100 
114,668,400 

936,400 
5,419,400 

2-8 

106-6 

45-3 
10-0 
42-1 
0-3 
2-3 

160-6 

34-8 
7-8 
64-4 
0-4 
2-6 
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Table 17.—RetaU Merchandise Trade, by Forms of Organization, for Canada and the Provinces, 
1941—Con. 

Tableaul7.—Commerce de d«taU, selon la forme d'organisation, pour le Canada et les provinces, 
1941—fin 

Form of organization 

Forme d'organisation 

Number 
of 

stores 

Nombre 
de ma
gasins 

SASKATCHEWAN 

Total, aU stores—Total, tous magasins. 

Individual proprietorships—Particuliers.. 
Partnerships—Socidtds 
Corporations—Compagnies incorpordes... 
Co-operative associations—Coopdratives. 
Other forms—Autres 

ALBEBTA 

Total, aU stores—Total, tous magasins., 

Individual proprietorships—Particuliers.. 
Partnerships—Socidtds 
Corporations—Compagnies incorpordes... 
Co-operative associations—Coopdratives. 
Other forms—Autres 

BBITISH COLUMBIA 

COLOMBIE BBITANNIQUE 

Total, aU stores—Total, tous magasins 

Full-time employees 

Personnel k temps entier 

Male 

Hom
mes 

Individual proprietorships—Particuliers.. 
Partnerships—Socidtds 
Corporations—Comipagnies incorpordes... 
Co-operative associations—Coopdratives. 
Other forms—Autres 

16,688 

7,704 
1,052 
1,096 

70 
166 

9,222 

7,206 
1,027 

894 
. 53 

42 

11,253 

8,292 
1,212 
1,1 

33 
79 

9,770 

3,' 
1,168 
4,214 

137 
253 

11,673 

4, 
1,294 
4,930 
. 112 

98 

Female 

Fem
mes 

Salaries and 
wages 

Salaires et 
gages 

4,871 

1,566 
687 

2,634 
75 

5,687 

1,995 
686 

2, 
40 
3 

Sales — Ventes 

Amount 

Montant 

Per cent 

Pour-
cent 

16,496 

5,098 
1,461 
9,668 
• 88 
191 

9,163 

2,662 
656 

5,823 
22 

13,456,260 

4,041,800 
1,324,100 
7,538,200 

205,100 
347,000 

17,410,666 

6,852,300 
1,743,600 
9,468,800 

136,100 
209,800 

28,361,266 

6,763,600 
1,788,200 

19,386,300 
117,300 
306,800 

186,885,866 

86,332,800 
23,036,400 
68,444,600 
2,974,400 
6,097,600 

221,071,406 

99,404,100 
27,808,700 
82,569,900 
2,169,900 
9,118,800 

309,572,660 

103,045,000 
29,032,800 

169,705,900 
1,881,100 

16,907,800 

160 » 

46-2 
12-3 
36-6 

1-8 
3-3 

166 6 

45-0 
12-6 
37-3 

1-0 
4-1 

106-0 

33-3 
9-4 

61-6 
0-6 
6-1 

Table 18.—RetaU Merchandise Trade, by Date of Ownership and by Forms of Organization, for 
Canada and the Provinces, 1911 

Tableau 18.—Commerce de dfitaU, selon la date d'entrCe en possession et la forme d'organisation, 
pour le Canada et les provinces, 1941 _ ^ _ 

Date ot present ownership 

Date d'entrde en possession Per 
Number cent 

CANADAC) 

Total, aU stores—Total, tous 
magasins 

Stores not reporting date of owner
ship—Magasins ne ddclarant pas la 
durde de propridtd..'. 

Stores reporting date of owner 
ship, total—Magasins declarant 
la durde de propridtd, total... 

Total, 
all stores 

Total, tous 
magasins 

Individual 
proprietorships 

Particuliers 

Nombre 

1941 
1940 
1939 
1938 
1934-1937 
1930-1933 
1920-1929 
1910-1919 
1900-1909 
Prior to 1900—Avant 1900.. 

Pour-
cent 

137,331 

31,159 

106,172 

11,074 
11,379 
10,310 
8,041 

21,751 
13,573 
20,517 
6,608 
2,188 

831 

Number 

Nombre Pour, 
cent 

100 0 

10-4 
10-7 
9-7 
7-6 

20-5 
12-8 
19 
6-1 
2 
0-8 

113,627 

28,030 

85,597 

9,209 
9,628 
8,698 
6,768 

17, 
10,745 
15,474 
5,040 
1,697 

532 

Per 
cent 

Partnerships 

Socidtds 

Per 
Number cent 

Nombre Pour 
cent 

100-6 

10-8 
11-2 
10-2 
7-9 

20-7 
12-6 
18-1 
5-9 
2-0 
0-6 

16,562 

1,120 

9,442 

1,219 
1,101 

894 
720 

1,945 
1,059 
1,657 

607 
190 
50 

Corporations 

Compagnies 
incorpordes 

Number 

Nombre 

Per 
cent 

Pour-
cent 

100-6 

13-0 
11-7 
9-5 
7-6 

20-6 
11-2 
17-6 
6-4 
2-0 
0-5 

12,051 

1,673 

10,378 

617 
618 
681 
510 

1,887 
1,701 
2,978 

842 
295 
249 

Co-operative 
associations 

Coopdratives 

Number 

Nombre 

Per 
cent 

Pour 
cent 

100-6 

6-9 
5-9 
6-7 
4 

18-2 
16-4 
28-7 
8-1 
2-8 
2-4 

445 

229 

21 
28 
26 
36 
58 
19 
21 
16 

Other forms 

Autres 

Number 

Nombre 

160-6 

9-2 
12-2 
11-4 
15-7 
25-3 

- 8-3 
9-2 
7-0 
1-7 

646 

120 

626 

55 
49 

387 
3 
2 

Per 
cent 

Pour-
cent 

166-6 

1-5 
0-7 
2-0 
1-3 

11-9 
9-1 

72-5 
0-0 
0-4 

(') Includes Yukon and Northwest Territories. 



ERRATA 
Page 456—Table 16 ' 

Expense ratios for drug stores with soda fountains should be revised as indicated below. These revi
sions also apply to the Canada and regional figures for this trade shown in Table 15, page 437. 

Page 456—Tableau 16 
Les proportions de ddpenses des pharmacies avec comptoirs rafratchissements doivent fitre revis^es 

comme ci-dessous indiqud. Ces revisions s'appliquent aux chiffres pour le Canada et les chiffres rfegionaux 
pour ce commerce montrds au tableau 15, page 437. 

. AS SHOWN—TEL QUE MONTRfi 

Drug stores with soda fountalnsC)—Pharma
cies avec comptoirs de rafralchissements 927 29,062,160 26-3 

AS REVISED—TEL QUE REVIS6 

Drug stores with soda fountalns(>)—Pharma
cies avec comptoirs de rafralchissements 927 29,662,166 26-5 

AS SHOWN—TEL QUE MONTRfi 

$100,000 and over—$100,000 ouplus.... 19 1,291,000 35-2 

AS REVISED-TEL QUE REVISE 

$100,000 and over—$100,000 ouplus.... 19 1,291,000 29-9 

6-8 

6-6 

1-3 

16-1 

15-6 

2 6 

3-3 

3-4 

7-8 

7 1 

15-0 
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Tableau 18.—Commerce de d£taU, selon la date d'entrfie en possession et la forme d'organisation 
pour le Canada et les province ,̂ 1941—suite 

D a t e of present ownership 

D a t e d'entrde en possession 

PBINCE EDWABD ISLAND 

!LE DU PBINCE-£DOUABD 

Total, all s tores-
magaslns 

-Total, t ous 

Stores not reporting da te of owner
ship—Magasins ne ddclarant pas la 
durde de propridtd 

Tota l , 
all stores 

Tota l , tous 
magasins 

Per 
Number cent 

Nombre 

863 

Stores reporting date of owner
s h i p , total—Magasins ddclarant 

la duree de proptldtd, tota l . . 

1941 
1940. . . . . ' 
1939 ; 

• 1938 
1934-1937 
1930-1933 
1920-1929 
1910-1919 
1900-1909 
Prior to 1900—Avant 1900., 

N O V A S C O T I A 

N O U V E L L E - f i C O S S E 

Total, all stores—Total, t ous 
magasins 

Stores not reporting da te of owner
ship—Magasins ne ddclarant pas la 
durde de propridtd 

Stores reporting date of owner
s h i p , total—Magasins ddclarant 
la durde de propridtd, t o t a l . . . 

1941 
1940...... 
1939 
1938 
1934-1937 
1930-1933 
1920-1020 
1910-1919 
1900-1009 
Prior to 1900—Avant 1900.. 

NEW B B U N S W I C K 

N O U V E A U - B B U N S W I C K 

Total , aU s tores—Total , t ons 
magasins 

Stores not reporting da t e of owner
ship—Magaains ne ddclarant pas la 
durde de propridtd 

Stores reporting date of o w n e r 
s h i p , total—Magasins declarant 
la durde de propridtd, to ta l . . . 

1941. 
1940. 
1939. 

106-0 

8-7 
10 
10-0 
7-1 

19-1 
13-5 
18-8 
7-4 
2-8 
2-3 

C) Inclus Yukon et Terri toires du Nord-Ouest . 

97404—30* 

1934-1937 
1930-1933 
1920-1929 
1910-1919 
1900-1909 
Prior to 1900—Avant 1800. 

54 
64 
66 
49 

121 
90 

122 
48 
28 

7 

6,796 

5,321 

466 
527 
465 
397 

1,053 
740 

1,011 
421 
171 
70 

Pour-
cent 

Individual 
proprietorships 

Particuliers 

Number 

Nombre 

166 0 

8-3 
9-9 

10-2 
7-5 

18 
13-9 
18-8 
7-4 
4-3 
1-1 

1,298 

3,690 

323 
382 
368 
261 
704 
497 
693 
272 
104 

160-6 

8-8 
9-9 
8-7 
7-5 

19 
13 
19-0 
7 
3-2 
1-3 

744 

197 

547 

43 
59 

103 
78 

108 
39 
16 
4 

Per 
cent 

P o u r 
cent 

5,746 

1,359 

4,387 

389 
459 
408 
324 
879 
558 
843 
336 
142 
49 

4,316 

1,200 

3,116 

285 
328 
335 
222 
621 
423 
545 
226 
85 
40 

Partnerships 

Socidtds 

Number 

Nombre 

106-0 

7-9 
10 
10-6 
7-1 

18 
14-3 
19 
7 
2 
0-7 

10-5 
9-3 
7-4 

20-0 
12-7 
19-2 
7-7 
3-2 
1-1 

160-6 
9-2 

10-5 
10-8 
7-1 

20-0 
13-6 
17-5 
7-3 
2-7 
1-3 

Per 
cent 

Pour-
cent 

348 

30 

318 

33 
31 
23 
28 
65 
61 
52 
28 
12 
5 

212 

191 

21 
21 
17 
19 
30 
21 
38 
13 

• Corporations 

"-Compagnies 
incorpordes 

Number 

Nombre 

106-6 

17 
9 
7 
6-9 

19 
16-7 
1 
5-9 
5-9 

106-0 

10-4 
9-7 
7-2 
8-8 

17-3 
16-0 
16-4 
8-8 
3-8 
1-6 

100-6 

11-0 
11-0 

15-7 
11-0 
19-9 
6-8 
4-2 
1-6 

Per 
cent 

Pour-
cent 

574 

526 

40 
33 
29 
36 
90 
99 
111 
51 
15 
16 

405 

346 

15 
31 
14 
20 
50 
52 
72 
33 
10 
43 

Co-operative 
associations 

Coopdratives 

Number 

Nombre 

166-0 

4-6 

9-3 
7-0 

14-0 
9 

18 
9-3 

20 
7-0 

160-0 

7-7 
6-3 
5-6 
6 

17-3 
19-0 
21-4 

9-8 
2-9 
3-1 

100-6 

4-4 
• 9-1 

4-1 
5-9 

14-7 
15-3 
21-2 

9-7 
2-9 

12-7 

Per 
cent 

Pour-
cent 

18 

Other forms 

Autres 

Number 

Nombre 

106^6 

106-6 

2-1 
4-2 
8 

16-7 
43-7 

2-1 
6-2 

12-5 
4-2 

12-5 
12-5 
12-5 

12-5 
60-0 

Per 
cent 

P o u r -
cent 

4 106-6 

60-0 

60-0 

60 

43 

3 
2 
1 
1 
8 

31 
2 

' 6-1 
4-2 
2-1 
2-1 

16-7 
64-6 
4-2 

106-6 

2-5 
2-4 
2-4 

7-3 

82-9 

2-5 
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Table 18.—RetaU Merchandise Trade, by Date of Ownership and by Forms of Organization, for 
Canada and the Provinces, 1941—Con. 

Date of present ownership 

Date d'entrde en possession 

QUEBEC—QUEBEC 

Total, aU stores—Total, tous 

Stores not reporting date of owner
ship—Magasins ne ddclarant pas la 

Stores reporting date of owner
ship, total—Magasins ddclarant 

1941 
1940 
1939 
1938 
1934-1937 
1930-1933 : 
1920-1929 
1910-1919 
1900-1909 
Prior to 1900—Avant 1900... 

ONTABIO 

,Total, aU stores—Total, tous 

Stores not reporting date ot owner
ship—Magasins ne ddclarant pas la 

Stores reporting date of owner
ship, total—Magasins ddclarant 

1941 
1940 
1939 
1938 
1934-1937 
1930-1933 
1920-1929 
1910-1919 
1900-1909 
Prior to 1900—Avant 1900... 

MANITOBA 

Total, an stores—Total, tous 

Stores not reporting date ot owner
ship—Magasins ne ddclarant pas la 

Stores reporting date of owner
ship, total—Magasins declarant 
la durde de propridtd, total 

1941 
1940 
1939 
1938 
1934-1937 
1930-1933 .; 
1920-1929 
1910-1919 
1900-1909 
Prior to 1900—Avant 1900... 

Total, 
all stores 

Total, tous 
magasuis 

Number 

Nombre 

39,712 

12,672 

27,646 

3,213 
3,267 
2,785 
2,216 
6,706 
3,352 
4,432 
1,319 

562 
198 

47,065 

7,884 

39,171 

3,836 
4,032 
3,688 
2,934 
8,100 
5,086 
7,940 
2,385 

820 
360 

7;219 

1,233 

5,986 

597 
575 
675 
473 

1,223 
782 

1,179 
407 
136 
39 

Per 
cent 

Pour-
cent 

166-6 

11-9 
12-1 
10-3 
8-2 

21-1 
12-4 
16-4 
4-9 
2-0 
0-7 

„100-6 

9-8 
10-3 
9-4 
7-6 

20-6 
13-0 
20-3 
6-1 
2-1 
0-9 

• 

106-6 

10-0 
9-6 
9-6 
7-9 

20-4 
13-1 
19-7 
6-8 
2-3 
0-6 

Individual 
proprietorships 

Particuliers 

Nuinber 

Nombre 

36,622 

11,848 

23,774 

2,862 
2,970 
2,505 
1,996 
4,909 
2,872 
3,839 
1,170 

608 
143 

38,129 

6,830 

~31,299 

3,161 
3,367 
3,060 
2,448 
6,611 
3,962 
5,862 
1,915 

659 
254 

5,808 

1,084 

4,724 

468 
471 
488 
393 
902 
627 
857 
316 
96 
17 

Per 
cent 

Pour-
cent 

166-6 

12-0 
12-5 
10-5 
8-4 

20-7 
12-1 
16-2 
4-9 
2-1 
0-6 

106-6 

10-1 
10-8 
9-8 
7-8 

21-1 
12-7 

, 18-7 
6-1 
2-1 
0-8 

166-6 

9-9 
10-0 
10-3 
8-3 

21-0 
13-3 
18-1 
6-7 
2-0 
0-4 

Partnerships 

Socidtds 

Number 

Nombre 

1,794 

376 

, 1,418 

220 
174 
157 
111 
310 
159 
190 
69 
20 
8 

4,160 

306 

3,854 

452 
442 
363 
283 
826 
439 
677 
254 
91 
27 

682 

60 

632 

100 
65 
62 
65 

122 
72 

112 
41 
10 
3 

Per 
cent 

Pour-
cent 

\ 

166-0 

15-5 
12-3 
11-1 
7-8 

21-9 
11-2 
13-4 
4-9 
1-4 
0-5 

100-6 

11-7 
11-5 
9-4 
7-3 

21-4 
11-4 
17-6 
6-6 
2-4 
0-7 

160-6 

15-8 
10-3 
8-2 
8-7 

19-3 
11-4 
17-7 
6-5 
1-6 
0-5 

Corporations 

Compagnies 
incorpordes 

Number 

Nombre 

2,166 

310 

1,796 

120 
112 
110 
104 
477 
321 
403 
79 
23 
47 

4,660 

722 

3,828 

221 
217 
262 
188 
641 
676 

1,271 
214 
70 
69 

683 

80 

663 

26 
38 
32 
26 

106 
79 

198 
49 
31 
19 

Per 
cent 

Pour-
cent 

1 

166-6 

6-7 
6-2 
6-1 
6-8 

26-6 
17-9 
22-4 
4-4 
1-3 
2-6 

166-6 

6-8 
5-7 
6-8 
4-9 

16-8 
17-6 
33-2 
5-6 
1-8 
1-8 

. 

166-6 

4-3 
6-3 
5-3 
4-1 

17-5 
13-1 
33-0 
8-1 
6-2 
3-1 

Co-operative 
associations 

Coopdratives 

Number 

Nombie 

78 

28 

50 

11 
11 
12 
5 
9 

1 
1 

81 

25 

66 

1 
6 
2 

12 
18 
7 
8 
2 

35 

19 

16 

2 
1 
3 

3 
4 
2 
1 

Per 
cent 

Pour-
cent 

. 

166-6 

22-0 
22-0 
24-0 
10-0 
18-0 

2-0 
2-0 

. 

166-6 

1-8 
10-7 
3-6 

21-4 
32-1 
12-5 
14-3 
3-6 

_ ' 

100-0 

12-6 
6-3 

18-7 

18-7 
25-0 
12-5 
6-3 

Other forms 

Autres 

Number 

Nombre 

112 

110 

2 

1 

1 

136 

1 

134 

1 

1 
3 
4 
3 

122 

U 

U 

1 

10 

Per 
cent 

Pour 
cent 

_ 

1000 

-
-50-0 
-50-0 
-
-
-
-
• 

_ 

100 0 

0-8 

-0-8 
2-2 
3-0 
2-2 

91*0 
-
-

_ 

100 0 

g-1 

-
-
-
--go.g 
-
-
~ 

(') Less than 0-06 per cent. 
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Tableau 18.- -Commerce de d£taU, selon la date d'entr£e en possession et la forme d'organisation, 
pour le Canada et les provinces, 1941—fin 

Date of present ownership 

Date d'entrde en possession 

Total, 
all stores 

Total, tous 
magasins 

Number 

Nombre 

Per 
cent 

Pour-
cent 

Individual 
proprietorships 

Particuliers 

Number 

Nombre 

Per 
cent 

Pour-
cent 

Partnerships 

Socidtds 

Per 
Number cent 

Nombre Pour-
cent 

Corporations 

Compagnies 
incorpordes 

Per 
Number cent 

Nombre Pour-
cent 

Co-operative 
associations 

Coopdratives 

Per 
Number cent 

Nombre Pour-
cent 

Otber forms 

Autres 

Per 
Number cent 

Nombre Pour-
cent . 

SASKATCHEWAN 

Total, aU stores—Total, tous 
magasins 

Stores not reporting date of owner
ship—Magasins ne ddclarant pas la 
durde de propridtd 

Stores reporting date of owner-
- ship, total—Magasins ddclarant 

la durde de proprldt£, total... 

1941. 
1940. 

1938 
1934-1937 
1930-1933 
1920-1929 
1910-1919 
1900-1909 

., Prior to 190O—Avant 1900., 

ALBEBTA 

Total, aU stores—Total, tous 
. magasins 

Stores not reporting date ot oinmer-
ship—Magasins ne ddclarant pas la 
d u ^ de propridtd 

Stores reporting date of owner
ship, total—Magasins ddclarant 
la durde de propridtd, total... 

1941 
1940 i 
1939 
1938... 1: ; . . . . . 
1934-1937 
1930-1933 
1920-1929 
1910-1919 
1900-1909 
Prior to lOOO-̂ Avaint 1900'.'.'. 

BBITISH COLUMBIA 

COLOMBIE BBITANNIQUE 

Total, aU istores—Total, tous 
magasins 

Stores not reporting date ot owner
ship—Magasins ne ddclarant pas la 
durde de propridtd.' '. 

Stores reporting date of owner
ship, total—Magasins ddclarant 
la durde de propridtd, total 

1941 
1940 
1939 ; . . . . 
1938 
1934-1937 
1930-1933 •. 
1920-1929 

• 1910-1919 
1900-1909 .-. 
Prior to 190O—Avant 1000.. 

(!) Moins de 0 • 06 pouiHsent. 

16,688 

2,094 

7,994 

682 
691 
699 
473 

1,581 
973 

1,964 
761 
168 
12 

9,222 

1,948 

7,274 

747 
742 
769 
611 

1,460 
866 

1,677 
486 

- 116 
11 

U,253 

8,945 

1,147 
1,093 

897 
722 

1,794 
1,177 
1,674 

404 
. 89 

48 

100-0 

8-6 
8-6 
8-7 
6-9 

19-9 
12-2 
24-6 
9-4 
2 
0-1 

106-6 

10-3 
10-2 
10-4 
7-0 

20-1 
11-9 
21-7 
6-7 
1 
C-1 

166-6 

12-8 
12-2 
10-0 
8-1 

20-1 
13-2 
17-6 
4-6 
1-0 
0-6 

7,704 

6,871 

538 
664 
572 
381 

1,246 
735 

1, 
466 
79 

7,206 

1,716 

6,491 

606 
680 

. 608 
409 

1,162 
667 

1,096 
312 

8,292 

1,933 

6,359 

850 
824 
662 
563 

1,280 
828 

1,021 
269 
62 
20 

106-6 

g-2 
9-6 
9-8 
6-6 

21-2 
12-6 
22-1 
7-7 
1-3 
0-1 

106-0 

11-0 
10 
11-1 
7-4 

21-1 
12-0 
20-0 
S-1 
1-

(') 

166-6 

13-4 
13-0 
10-4 
8-7 

20-1 
13-0 
16-1 
4-2 
0-8 
0-3 

1,662 

92 

966 

106 
103 
79 
66 

180 
102 
231 
88 

. 14 

1,027 

103 

624 

108 
113 
79 
73 

190 
107 
179 
67 
18 

1,212 

129 

1,683 

170 
147 
120 
62 

221 
100 

.170 
46 
14 

166-6 

11-0 
10-7 
8-2 
6-8 

18-8 
10-6 
24-1 
9-2 
1-6 
0-1 

100-6 

11-7 
12̂ 2 
8-5 
7-9 

20-6 
11-6 
19-4 
6-2 
1-9 

166-0 

15-7 
13-6 
11-1 
8-5 

20-4 
9-2 

15-7 
4-2 
1-3 
0-3 

1,096 

111 

985 

35 
21 
43 
31 

123 
121 
323 
206 
74 

894 

795 

30 
45 
69 
26 
104 
100 
261 
114 

1,637 

224 

1,413 

126 
121 
113 
76 
285 
245 
313 
87 
22 
26 

166-6 

3-6 
2-1 
4-4 
3-1 
12-6 
12-3 
32-8 
20-9 
7-6 
0-8 

160-6 

6-7 
8-7 
3 
13 
12-6 
32-8 
14-3 
4-8 
1-1 

166-6 

8-6 
8-0 
6-4 
20-2 
17-3 
22-1 
6-1 
1-6 
1-8 

70 

58 

63 

22 
\ 
2 
4 
2 
4 
2 
2 
3 
3 

33 

20 

13 

106-6 

24-9 
16-7 

16-7 
16-7 
8-3 

16-7 

1600 

18-2 
9-1 
18-2 
0-1 
9-1 
13-6 
13 

106-6 

7-7 
16-3 
7-7 
23-1 
23-1 
7-7 
7-7 
7-7 

166 

166 

1 
6 
3 
30 
14 
112 

12 

42 

38 

166-6 

0-6 
3-0 
1-8 

•18-1 
. 8-1 
67-6 

oTi 

too-* 
2-4 

2-4 

60^6-

160- t 

1-3 

6-S 
1-3 

89-ft 
Ir» 
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Table 19.—Repairs and Service Receipts Reported by Merchandising EstabUshments, for Canada 
and the Provinces, 1941 

Tableau 19.—Recettes des reparations et des services dSclarfies par Ies DtabUssements de commerce, 
pour le Canada et les provinces, 1911 

Kind of business 

Genre de commerce CanadaC) 

Total, aU stores—Total, 
tous magasins . . . 61,267,166 

Department stores and mail 
order houses or offices -^ 
Magasins k rayons et mai
sons ou bureaui de ventes 
par correspondance 

General merchandise and 
dry goods stores—Maga
sins de marchandises gd
ndrales et sdches 

Variety stores—Bazars 
Men's and boys' clothing 

and furnishings stores — 
• Magasins de vdtements, et 
' lingerie (hommes et gar
cons) •--

Family clothing stores—Vd
tements pour toute la fa-

' mille 
Women's apparel and acces 

sories stores—Vdteinent 
de femmes et accessoires. 

Shoe stores—Magasins de 
chaussures -, • • 

Furni ture stores—Magasins 
de meubles 

Household appliance stores 
and household appliance 
stores w i th radios—Maga
sins d 'appareils de mdnage 
et radios 

Radio and music stores — 
Magains de radio et de 
musique • 

Other home furnishings and 
appliance stores — Autres 

. magasins d'appareils et 
fournitures de maisons— 

Food stores—Magasins de 
I'alimentation 

Hardware stores—Quincail
leriea 

Lumber and building mate
rial dealers—Marchands 
de bois d'oeuvre et matd
riaux de construction 

Other building materials — 
Autres matdriaux de cons
truction 

Motor vehice dealers—Mar
chands de vdhicules-mo
teur 

Accessory, tire and battery 
shops—Accessoires, pneus 
et batteries 

Garages—Garages 
Filling stations — Postes 

d'essence 
Other automotive establish

ments—Autres dtablisse
ments de vdhicules-mo
teur. 

Drug stores without soda 
• fountains—Pharmacies 
sans comptoir de rafral
chissements 

Drug stores with soda foun-
• tains — Pharmacies 'avec 
comptoir de rafralchisse
ments 

Jewellery stores — Bijoute
ries 

Other retail stores -;-_ Autres 
' iiiagasins de ddtail. 

Prince 
Edward 
Island 

Iledu 
Prince-

Edouard 

$ 
163,966 

3,347,600 

167,200 
6,600 

646,300 

221.400 

2,176,700 

403,800 

810,900 

1,670,000 

436.200 

171,400 

1,914,200 

743,400 

333,000 

461,900 

20,636,600 

973,600 
8,269,900 

6,300,200 

148,700 

728,900 

394,400 

3,085,800 

7;320,6O0 

Nova 
Scotia 

Nou
veUe-

Ecosse 

2,472,366 

79,800 

33,100 
600 

1,300 

i,800 

8,600 

3,200 

3,600 

1,100 

600 

36,600 

34,600 

13,100 

4,000 

1,500 

20,600 

18,700 

New 
Bruns
wick 

Nou-
veau-

Bruns-
wick 

32,100 

16,000 

49,100 

3,400 

23,000 

36,300 

34,600 

3,600 

40,600 

18,700 

8,000 

45,600 

1,150,200 

1,393,460 

40,300 

1,600 

14,300 

2,700 

21,700 

2,400 

24,700 

2,400 

12,486,460 

10,400 
288,700 

219,200 

3,100 

22,600 

12,700 

131,000 

• 210,100 

Quebec 

Qudbec 

679,200 

17,900 

7,900 

21,000 

667,300 

18,800 
180,100 

162,600 

3,300 

16,000 

77,700 

121,700 

26,287,160 

1,614,800 

Ontario Manitoba 

31,900 
900 

141,300 

78,600 

785,600 

109,900 

49,800 

260,200 

92,400 

34,100 

674,300 

108,100 

3,300 

120,900 

3,713,300 

128,300 
1,718,100 

1,188,500 

30,700 
4,000 

320,200 

72,500 

906,900 

177,400 

583,500 

885,400 

180,200 

82,800 

835,000 

379,100 

4,082,006 

492,100 

1,100 

23,700 

24,000 

159,800 

9,300 

30,900 

43,800 

25,700 

600 

73,700 

54,700 

131,700 

6,300 

8,478,700 

488,800 
3,267,900 

2,792,400 

31,900 73,900 

217,000 

32,100 

723,300 

•17567,-600 

298,500 

245,800 

1,289,100 

•3,241,600 

3,667,866 

47,600 

Saskat
chewan 

5,070,666 

150,000 

24,100 

42,200 

,223,100 

65,200 
474,400 

606,600 

6,400 

69,000 

29,100 

162,600 

•5417100 

300 

18,600 

17,500 

43,400 

4,300 

58,600 

102,800 

22,700 

700 

71,700 

76,300 

67,100 

24,000 

1,383,700 

Alberta 

British 
Colum

bia 

Colom
bie 

Britan
nique 

62,400 
1,200 

47,000 

8,500 

66,700 

18,200 

24,200 

53,900 

40,700 

25,300 

109,400 

67,400 

84,800 

86,000 

2,002,600 

43,600 
460,000 

354,700 

500 

26,400 

10,300 

159,500 

583,600 

104,100 
821,700 

466,000 

• 9,100 

48,400 

17,200 

212,700 

553,600 

5,747,060 

343,900 

6,100 

46,800 

2,500 

137,800 

81,300 

38,600 

164,400 

33,300 

24,400 

88,000 

39,400 

14,000 

116,300 

1,981,300 

114,300 
1,027,600-

607,100 

24,800 

39,700 

30,000 

304,800 

482,700 

(') includes Yukon and Northwest Territories. 
C) Inclus Yukon et Territoires du Nord-Ouest. 
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Table 20.—Receipts from the Sale of Meals Reported by Merchandising Establishments, for Canada 
and the Provinces, 1911 

Tableau 20.—Recettes provenant de la vente de repas dficlaries par les etablissements de commerce, 
pour le Canada et les provinces, 1911 

Kind of business 

Genre de commerce 

Total, all stores—Total, 
tous magasins 

Department storea—Maga-

Variety stores—Bazars— 
Other general merchandise 

stores—Autres magasins 
de marchandises g^n^ra-

Bakery products stores — 
Produits de la boulange-

Candy, nut and confection
ery stores—Bonbons, 

Dairy products dealers — 
Marchands de produits 

Fruit and vegetable stores 
and meat marke t s — 
Fruits et legumes et bou-

Grocery and combination 
stores (groceries and 
meats)—Epiceries et ma
gasins combines (dpice-

Caterers—Pourvoyeurs— 
Delicatessen stores—Char-

Restaurants, cafeterias and 
eating places—Restau
rants, caf6t^rias et salles 

Eating places with other 
merchandise — SaUes k 
manger avec autres mar-

Refreshment booths and 
stands—Pavilions et kios
ques de rafratchissements 

Motor vehicle dealers — 
Marchands de v^hicules-

Filling stations—Postes 

Drug stores without soda 
fountains—Pharmacies 
sans comptoir de rafral-

Drug stores with soda foun
tains — Pharmacies avec 
comptoir de rafralchiase-

Gift, novelty and souvenir 
shops—Magasins de bibe
lots, nouveautfe et souve-

Tobacco stores and stands 
—Magasins et comptoira 

Other merchandise stores 
—Autres magasins dc 

Canada(i) 

$ 

124,826,966 

6,929,800 
04,666,700 

71,600 

147,700 

6,250,700 

173,700 

137,600 

1,140,300 
226,900 

123,200 

73,676,000 

21,738,000 

1,104,600 

144,900 
66,100 

766,800 

206,000 

6,898,900 

44,300 

940,900 

1,474,40C 

Prince 
Edward 
Island 

Iledu 
Prince-

Edouard 

$ 

408,706 

1,000 
9,300 

200 

7,700 

100 

• 6,100 

341,900 

24,800 

16,900 

-

-

7O0 

Nova 
Scotia 

• Nou
velle-

Ecosse 

$ 

4,622,366 

93,900 
124,100 

1,300 

600 

158,900 

400 

42,500 

2,363,700 

907,700 

14,900 

'26,100 

2,700 

233,800 

46,800 

5,000 

New 
Bruns
wick 

Nou-
veau-
Bruns-
wick 

$ 

2,393,806 

52,500 
41,200 

600 

98,600 

52,000 

23,900 

1,281,400 

366,800 

24,700 

12,100 

2,600 

415,300 

1,200 

21,000 

Quebec 

Qudbec 

$ 

28,596,706 

1,211,500 
1,709,600 

19,400 

47,600 

1,677,900 

43,900 

544,600 
123,800 

20,300 

16,654,800 

4,243,800 

163,100 

66,800 
6,500 

129,700 

78,100 

1,194,900 

2,400 

424,800 

264,300 

Ontario 

$ 

61,498,666 

2,626,500 
2,039,800 

32,200 

87,900 

1,795,000 

131,700 

34,500 

228,600 
97,400 

93,600 

30,206,500 

8,642,500 

814,800 

23,200 
47,600 

650,600 

79,900 

3,605,300 

39,700 

332,900 

188,600 

Manitoba 

$ 

7,834,306 

760,500 
133,600 

8,200 

390,400 

400 

2,300 

81,900 

. 9,300 

3,694,400 

1,887,700 

29,200 

9,200 
100 

9,300 

27,400 

807,200 

44,300 

38,900 

Saskat
chewan 

$ 

6,359,260 

121,900 
13,2,400 

1,200 

439,400 

500 

'90,800 
3,600 

2,534,900 

1,883,600 

3,300 

48,900 
100 

6,700 

6,300 

192,400 

25,400 

868,800 

Alberta 

$ 

9,218,406 

322,100 
238,100 

600 

500 

360,000 

9,000 

3,700 

• 77,600 

5,669,800 

2,186,600 

6,000 

1,100 
11,400 

15,200 

9,200 

222,800 

2,200 

31,100 

61,600 

British 
Colum

bia 

Colom
bie 

Britan
nique 

$ 

14,446,760 

739,900 
237,700 

18;000 

900 

322,800 

32,600 

200 

44,200 
2,100, 

10,891,000 

1,694,400 

68,600 

6,700 
600 

18,200 

800 

310,200 

-

34,400 

34,600 

C) Includes Yukon and Northwest Territories. 
(') Inclus Yukon et Territoires du Nord-Ouest. 
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Table 21.—Wholesale Sales by Retail Establishments, for Canada and the Provinces, 1911. 
Tableau 21.—Ventes en gros par les DtabUssements de detail, pour Ie Canada et les provinces. 1911. 

Classification Canada (>) 

' Sales 

•Ventes 

Prince 
Edward 
Island 

nedu 
Prince-

Edouard 

Sales 

"Ventes 

Nova 
Scotia 

NouveUe-
Ecosse 

Sales 

•Ventes 

New 
Brunswick 

Nouveau-
Brunswick 

Sales 

Ventes 

Quebec 

Qudbec 

Sales 

Ventes 

Ontario 

Sales i 

Ventes 

Mani
toba 

Ventes 

Saskat
chewan 

Sales 

Ventes 

Alberta 

Sales 

Ventes 

British 
Colum

bia 

Colom
bie 

Britan
nique 

Sales 

Ventes 

Total, all stores—Total, 
tous magasins! 

Candy and confectionery 
stores—Bonbons et confise
ries 

Tobacco stores and stands-
. Magasins. et comptoirs de 
tabac. 

Dairy products d e a l e r s -
Marchands de produits lai
tiers ' 

Fruit and vegetable stores — 
Froits et l^umes 

Grocery and conibination 
stores (groceries and meats) 
—Epiceries et magasins 
combinds (dpiceries et 
viandes).. 

Meat markets (includmg sea 
foods) — Boucheries (com
prenant poisson)......: 

Motor vehicle dealers—Mar
chands de vdhiculeS7moteur. 

Other automotive establish
ments—Autres dtablisse
ments de Tdhiculee-moteur. 

Apparel group—Groupe du vd
tement 

Hardware stores—QuincaiUe
ries '. .' 

Lnmber and building material 
—Bois d'oeuvre et matd
riaux de construction ::..l.. 

Furniture—household^ — radio 
group—Groupedes meubles, 
articles de mdnage let radio 

Farmers' supply stores—Ma
gasins de foumitufes pour 
fermiers..' ' , 

Coal and wood yards—Cours 
&.charbon et bois 

Drug stores—Pharmacies... 

AU other—Tous autres 

S 

6,135,566 

315, OiO 

2,406,600 

483,300 

1,877,000 

1,049,300 

'4,858,000 

1,304,600 

I 673,700 

1,076,400 

1,237,200 

638,100 

; 993,900 

3,004,300 

: 231,600 

4,986,600 

$ 

221,106 

1,200 

6,800 

64,300 

2,400 

1,700 

18,100 

126,000 

$ 

1,644.6 

66,100 

211,100 

129,700 

62,900 

296,900 

11,100 

43,200 

600 

46,700 

' 32,800 

477,700 

187,800 

$ 

795,966 

10,100 

76,C0() 

79,600 

47,200 

87,700 

16,300 

26,200 

67,200 

94,900 

8,700 

.161,400 

20,300 

121,300 

7,603,260 

77,000 

177,900 

70,900 

i,m,m 

420.000 

1,666,400 

203,900 

266^600 

606,100 

89,100 

296,700 

1 

212,100 

630,700 

64,300 

1,476,800 

11,934,166 

107,000 

1,417,300 

387,700 

409,100 

407,400 

2,332,600 

692,400 

267,2(J0 

311,200 

858,400 

252,800 

684,200 

1,480,400 

50,700 

2,125,800 

$ 

900,566 

20,300 

100,000 

12,000 

$ 

421,660 

6,900 

34,100 

238,100 

14,300 

48,200 

14,000 

7,400 

130,200 

64,100 

251,900 

12,600 

21,800 

61,200 

68,900 

26,200 

17i'600 

9,700 

13,400 

34,900 

16,200 

120,200 

$ 

935,606 

9,100 

16", 900 

21,500 

30,400 

246,700 

287,200 

2,200 

16,200 

4,200 

4,600 

i6;ooo 

281,60o| 

1,379,606 

29,500 

374,200 

12,700 

67,200 

69,600 

39,600 

34,200 

24,100 

60,800 

102,700 

26,600 

63,600 

181,300 

7,900 

296,300 

C) Includes 'Yukon and Northwest Territories. 
(') Inclus Yiibon et Territoires du Nord-Ouest. 
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Table 21-A.—Retail Sales by Wholesale Establishments, for Canada and the Provinces, 1911 
Tableau 21-A.—Ventes au d«taU par Ies Dtablissements en gros, pour Ie Canada et les provinces, 1941 

. Classification Canada (0 

Sales 

Ventes 

Total, all stores—Total, 
tous magasins 

Confectioner^ and soft drinks 
— Confiserie et ligueurs 
douces ' 

Tobacco and tobacco products 
—Tabacs et produits du ta
bao 

Dairy and poultry products— 
Produits laitiers et do basse-
cour 

Fruits and vegetables—Fruits 
et Idgumes 

Groceries and food specialties 
-Epiceries et spdciaUtds aU
mentaires 

Meat and meat products — 
Viandes et produits connexes 

Motor vehicles—Vdhicules au-
tomoteuis 

Automotive equipment—^Ac
cessoires et pidcee d'auto
mobiles 

Petroleum and petroleum 
products—Pdtroles et ddri-
vds 

Dry ^oods and apparel—Mer-
cerie et Ungerie 

Hardware—QuincaiUeries.. 

Lumber and buUding material 
(other than metal) — Bois 
d'oeuvre et materiaui de 
construction (autres que md-
taUiques) 

Furniture and house furnish
ings—Ameublement et ao-

Electrical goods — Appareils 
dlectriques 

Farm supplies—Fournitures 
agricoles 

Coal and coke—Charbon et 
coke , 

Drugs and drug sundries — 
Produits et Nicies divers 
pharmaeeutiques 

AU others—Tous autres.. 

Prince 
Edward 
Island 

Iledu 
Prince-

Edouard 

Sales 

Ventes 

Nova 
Scotia 

Nouvelle-
Ecosse 

66,266,366 

1,330,600 

3,404,400 

3,417,200 

2,119,300 

1,120,400 

3,283,700 

2,940,300 

1,217,000 

6,842,600 

2,626,600 

2,596,600 

2,981,000 

11,467,100 

794,600 

14,134,000 

$ 

734,606 

26,400 

481,000 

7,000 

64,400 

156,800 

Sales 

Ventes 

$ 

2,259,606 

61,000 

116,800 

660,000 

277,800 

34,600 

New 
Brunswick 

Nouveau-
Brunswick 

Quebec 

Qudbec 

Ventes 

1,692,166 

64,900 

36,900 

151,100 

37,700 

2,600 

61,600 

168,600 

616,800 

8,600 

29,900 

61,300 

24,900 

377,900 

4,100 

523,900 

16,200 

110,700 

23,400 

383,600 

21,800 

316,200 

Sales 

Ventes 

Ontario 

18,261,466 

334,100 

1,086,800 

300,600 

1,144,000 

631,300 

399,100 

846,100 

2,099,000 

1,072,200 

1,141,000 

1,326,600 

3,765,200 

681,300 

3,446,200 

Sales 

Ventes 

Mani
toba 

26,173,566 

601,800 

1,218,900 

1,177,400 

216,600 

261,800 

2,893,800 

2,175,200 

100,600 

1,680,400 

789,600 

950,100 

1,128,500 

6,820,300 

78,600 

6,180,000 

Sales 

Ventes 

$ 

3,569,766 

• 17,200 

413,100 

23,400 

36,200 

63,700 

Saskat
chewan 

Ventes 

82,800 

82,700 

98,100 

240,700 

17,300 

45,100 

287,600 

1,600 

2,UO,200 

$ 

1.249,266 

3,600 

18,100 

8,100 

69,900 

389,000 

64,600 

11,400 

12,900 

Alberta 

Sales 

Ventes 

19,600 

304,900 

346,300 

$ 

1,486,166 

21,300 

266,700 

66,100 

10,800 

British 
Colum

bia 

Colom
bie 

Britan
nique 

Sales 

Ventes 

100,300 

244,600 

61,700 

130,800 

66,100 

1,500 

11,000 

626,200 

4,899,106 

236,700 

223,700 

733,800 

336,800 

65,800 

66,900 

14,600 

1,702,600 

447,600 

197,200 

36,100 

184,000 

200 

674,200 

(') Includes Yukon and Northwest Territories. 
(I) Indus Yukon et Territoires du Nord-Ouest. 
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Table 22.—Estimated Commodity Sales In Retail Merchandising Establishments, Canada, 
1911 

Commodity 

Estimated 
Sales 

Ventes 
estimatives 

Per cent 
of sales 

Pour-cent 
des ventes 

Produits 

Total sales of retali merchandise stores.. 
Less receipts from services in retail mer

chandise stores. 

Sales of commodities in retail merchandise 
stores. 

AlcohoUc beverages(') : 

Automobiles, trucks, buses, tractors and ac-

Pa88enger care, new 
Commercial vehicles, new 
Motor vehicles, used 
Tractors 
Parts and accessories (except tires, tubes 

storage batteries). 
Tires and tubes 
Storage batteries 
Oasoline 
Lubrieaiing oils and greases 

BuUding materialsC) 

Cameras and photographic suppUes. 

Clothing and furnishings, men's and boys'.. . . 
Custom tailoring and made-to-measure dothing. 
Men's and boys' ready-made clothing...'....... 
Men's and boys' furnishings :. 
AU other clothing 

Clothing, women's, misses' and children's.... 
Women's and misses' ready-to-wear outerwear. 
Worhen's and misses' underwear 
Qirls' and infants' wear...: '.•,.....'. 
Millinery 
Hosiery 
Furs and fur goods 

Drugs and drug sundries 
Prescriptions (3) 
Drugs, pharmaceuticals, patent medicines., 

Drug sundries 

Dry goods and notions.... 
Piece goods 
Bedding and house linens.. 
Notions and smallwares,. 

Electrical appUances and suppUes 
Electrical refrigerators 
Electrical vacuum cleaners 
Electric washing machines 
Electric ranges and stoves 
Portable (plug-in) electric household beating 

appliances. 
Other electrical appliances and supplies 

Flowers, wreaths and potted plants 
Food and kindred producta 

Bakery products, freshC) 
Candy and confectionery 
Fresh fruits and vegetables 
Fresh and cooked meats (including poultry and 

fish). 
Dairy products andeggstf) 
All other food products 

Fuel 
Furniture 
Gas appliances and suppUes.. 
Hardware 

3,440,901,706 

61,267,100 

3,379,634,600 

166,193,000 

543,330,300 

lit,7 is,600 
se,oss,ioo 

lis,m,800 
1S,6SB,700 
fS,971,000 
13,079,800 
4,795,800 

170,017,400 
10,674,000 

83,683,200 

6,625,700 

177,640,100 
19,116,100 
i7,41t,S0O 

• 74,841,400 
16,ISO,SOO 

250,857,000 
1 IB,994,600 
88,644,100 

' BS,088,700 
16,981,400 
SS,90B,400 
B4,44S,100 

66,206,300 
11,181,000 
86,SSS,900 

8,160,400 

66,669,600 
B6,9B8,700 
80,119,600 
40,616,800 

43,111,700 
. 18,478,100 

1,668,800 
7,716,700 
4,BIS,100 
3,667,600 

IB,464,000 
8,224,200 

865,123,100 
B9,477,BOO 
64,656,000 

106,960,100 
190,186,000 

109,eBS,700 
864,B78,100 
112,612.100 
64.640,800 

4.639.400 
62,733.600 

100-00 

Ventes totales des magasins de ddtail. 

Moins recettes provenant des services rendus 
par les magasins de ddtaU. 

Ventes des produits par lea magasins de ddtaU. 

4-62 Boissons alcooUques('). 

16-08 Automobiles, camions, autobus, traoteurs et ac
cessoires. 

5-54 Automobiles de tourisme, neufs. 
1-07 VShicules commerciaux, neufs, 
S'86 V6hicules usagis. 
0-40 Tracteurs. 
1 •57 Pi^es et accessoires (sauf pneus, chambres i air 

et ttccumulateurs). 
0'68 Pneus et chambres d air. 
0-14 Accumulateurs. 
6,08 Qazoline. 
0-46 Huiles lubrifiantes et graisses. 

2-48 Matdriaux de construction C). 

0-20 Appareils photographiques et fournitures. 

6-26 Vdtements et Ungerie pour bommes et garcons. 
0-87 VStements sur mesure. 
1:40 Confections pour hommes et garQOnsi 
B-BS Lingerie pour hommes et garQons. 
0-77 Tous autres vStements. 

7-42 Vdtements pour femmes, fillettes et enfants. 
8-84 Confections de dessus pour femmes et fillettes. 
1-14 Sous-vetements pour femmes et fUletles. 
0-68 Lingerie de fillettes etdeblbls. 
0'47 Chapeaux. 
1-06 Bas. 
0-7S Fourrures et articles en fourrure. 

1-66 Drogues et articles divers de pharmacie. 
0-65 PrescriptionsC). 
1-07 Drogues, produits pharmaeeutiques, mldicamenls 

brevetis. 
0-B4 Articles dibers de pharmacies. 

2-86 Merceries et articles de fantaisie. 
0-77 Marchandises 6 la piSce. 
0-89 Literie et toils de manage. 
I - BO Articles de fantaisie et menus obfets. 

1-28 Appareils et fournitures dlectriques. 
0'40 RSfrig6rateurs dlectriques. 
O.05 Aspiroieurs 6lectriquea. 
0-SS Machines d lover dlectriques. 
O-IB Pottles de cuisine et poSles dlectriques, 
0-11 Appareils de chauffage 6lectriques portatifs (i 

fiches) pour mSnage. 
0,87 Autres appareils et fournitures dlectriques, 
0-24 Fleurs, couronnds de fleurs et plantes en pot. 

26-60 AUments et produits connexes. 
0-87 Produits de la boulangerie, fraisC). 
1-91 Bonbons et confiseries. 
8-17 Fruits etl&gumes frais. 
6-68 Viandes fraiches et cuites (y compris vtilaille et 

poisson). 
S-B4 Produits laitiers et neufsC). 

10-78 Tous autres •produits alimentaires. 
Combustible. 
Meubles. 
Appareils k gaz et fourniturea. 
QuincaiUerie. 

3-33 
1-91 
0-13 
1-66 

I Exclusive of sales of beer and wine in hotels. Such sales amounted to $78,696,700 in 1641. 
) Exclusive of retaU sales made by manufacturing establishments such as sawmills and planing mUls.' 
I Exclusive of sales of prescriptions made through physicians' dispensaries. 
I In additjon, retaU sales made by manufacturing bakeries amounted to $62,664,100. 
I In addition, retail salea made by manufacturing dairies amounted to $40,386,600. 
I Includes sales of meals by restaurants and lunch counters in retail stores. 
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Tableau 22.—Ventes esttmatives de produits par les DtabUssements de commerce de dCtaU, 
Canada, 1941 

Commodity 

Estimated 
Sales 

Ventes 
estimatives 

Per cent 
of sales 

Pour-<»nt 
des ventes 

Produits 

Hay, straw, grain and feed 

Heating and plumbing equipment and suppli^. 

House furnishings 
Draperies, upholstery, cretonnes and curtaijis... 
Floor coverings. 
Awnings, vnndow shades and bliruia 
Mirrors, pictures and art goods 
House furnishings not elsewhere reported 

Household supplies 
Soaps (laundry and toUet} and cleaning com

pounds. 
China, glassware, crockery 
Other household supplies 

Jewellery» silverware, clocks and watches 
Clocks 
Watches 
Plated silverware 
Sterling silverware 
All other jewellery 

Luggage and leather goods 

Motorcycles and accessories 

Musical instruments and accessories 

. Office and store equipment ' — 

Optical goods 

Paints, varnishes and glass—.' 
Paints, varnishes, lacquers 
Olaaa and painters' supplies 

Professional and scientific instruments and 
equipment. 

Radios and radio equipment 
Motorcar radio sets 
Battery operated radio sets 
All other radio sets 
Radio parts, accessories and equipment 

Seeds, bulbs, nursery stock 

Shoes and other footwear 
Boots and shoes, vien's and boya' 
Boots and shoes, women's and misses' 
Boots and shoes, children's and infants' 
Rubbers and overshoes 
All other footwear, slippers (etc.} 

Sporting goods and bicycles 

Stationery, books and magazines 

Stoves and ranges (other than gas or electric) . 

Toilet articles and preparations 
Toilet preparations and cosmetics 
Toilet articles 

Toys, games and wheel goods 
Wallpaper 
Miscellaneous merchandise 
Second-hand merchandise 
Receipts from the sale of meals and lunches(^). 

39,103,400 

6,783,600 

43,075,500 
18,805,400 
£0,178,700 
e,994,800 
3,895,800 
S,701,800 

68,063,400 
S7,S47,£00 

15,780,700 
S5,085,500 

38,035,600 
1,804,100 
7,818,800 
6,608,400 
2,679,800 

19,eS4,900 

6.736,200 

1,108,600 

6,682,100 

21,747.900 

7,283,600 

19.913,600 
16,817,100 
8,596,600 

2,500,800 

16,139,800 
1,126,500 
1,688,500 

11,887,800 
1,443.000 

4.987,900 

93,339,900 
29,040,400 
86,560,200 
7,895,100 

14,862.900 
5,481,800 

12,942.800 

36,487,100 

9,400,700 

25,508,200 

21,698,900 
8,809.800 
9,020,400 

4,359,300 

247,028,200 

15,580,200 

124,826,900 

16 Foin, paiUe, grain et provende. 

17 Outillage et fournitures de ebauffage et de plom
berie. 

28 Fournitures de maison. 
41 Draperies, tapisaeries, cretonnes et rideaux* 
60 Tapis et prSlarts. 
09 Auventa, stores, 
10 Miroirs, tableaux et objets d'art, 
08 Fourniturea de maison non SnumSries aiUeurSy 

01 Articles de manage. 
81 Savons (de leaaive et de toilette) ei composia de 

nettoyage. 
46 Porcelaine,^ verrerie et faience. 
74 Autrea articlea de manage. 

12 Bijouterie, argenterie, horloges et montres. 
06 Horlogea. 
28 Montres. 
19 Argenterie plaquie. 
08 Argenterie sterling. 
67 Toute autre bijouterie. 

17 Malles et valises, etc., et articles en cuir. 

03 Motocyclettes et accessoires 

17 Instruments de musique et accessoires. 

64 Outillage de bureau et de magasin. 

22 Appareils d'optique. 

59 Peintures, vemis et verre. 
48 Peintures, vernis, laquea. 
11 Verre (vitres) et fournitures de peintrea. 

07 Instruments et outillages professionnels et scien
tifiques. 

48 Radios et accessoires de radio. 
04 Radios d'automobilea, 
06 Radios d batteries. 
86 Toua autrea radioa. 
04 Piiices, accessoires et outillage de radio. 

15 Grains, bulbes, plants de pgpini^ea. 

76 Chaussures de tout genre. 
86 Chaussures, pour hommea et garQona. , 
08 Chausaurea, pour femmes etjillettea. 
22 Chauaaures, pour enfants et Mbis. 
44 Caoutchoucs et couvre-chaussures. 
16 Autres chausaurea, pantoufles, etc. 

38 Articles de sport et bicyclettes. 

08 Papeterie, livres et magazines. 

28 Pofiles et po6Ies de cuisine (autres qu ' i r61ectricit6 
et au gaz). 

75 Articles et preparations de toilette. 
64 Preparations de toilette et cosmitiquea. 
11 Articlea de toilette. 
27 Jouets. ieux et articlea roulants. 
13 Papier-tenture. 
31 Marchandises diverses. 
46 Marchandises de seconde main. 
69 Recettes provenant de la vente de repas et goA-

ters. C) 

O A Toxclusion des ventes de bifire et de vin dana les hdtels. Ces ventes s'616vent k $78,695,700 en 1941. 
C) A I'exclusion des ventes de dfitail faites par les dtablissements manufacturiers tels que scieries ou ateliers de rabotage. 
(') A Texclusion des ventes de prescriptions faites par les dispensaires des mddecins. 
C) En outre, les ventes de detail faites par les boulangeries manufacturidres s'6l6vent k $52,664,100. 
C) En outre, les ventes de detail faites par les laiteries manufacturi^es s'6l6vent k $40,385,600. 
C) Comprennent les ventes de repas par les restaurants et les comptoirs de goflters dana les magasins de dfitail. 
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Table 23.—Estimated Commodity Sales In Retail Merchandising Establishments by Provinces, 
1941 

Commodity—Produits CanadaC) 

Prince 
Edward 
Island 

Iledu 
Prince-

Edouard 

Total sales of retail merchandlslni! stores—Ventes totales des magasins de detail. 
Less receipts from services in retail merchandise stores—Moins recettes provenant des 

services rendus par les magasins de detail v 

Sales ot commodities in retail mercbandise stores—Ventes de produits par les magasins de 
detail 

Alcoholic beveragesp)—Boissons alcooliques^) 

Automotive commodities—V6hicules-moteurs et accessoires 
Passenger cars, new—Automobiles de tourisme, neufs 
Com-mercidt vehicles, new—V6hicules commerciaux, neufs 
Motor vehicles, used—-Vehicules-moteurs usag&s 
Tractors—Tracteurs 
Parts and accessories (except tires, tubes and storage batteries)—Pihies et accessoires de 

vShictdes-moteur (sauf les pneus, chambres a air et accumulateurs) 
Tires and tubes—Pneus et chambres i air 
Storage batteries—Accumulateurs 
Gasoline—Gazoline 
Lubricating oils and greases—Huiles lubrifiantes et graisses 

Building materials^)—Mat&riaux de construction0). 

Clothing and furnishings, men's and boys'—VStements et lingerie pour hommes et gargons 
Custom tailoring and made-to-measure clothing—VStements sur mesure 
Men's and boys' ready-made clothing—Confections pour hommes et garQons 
Men's and boys' furnishings—Lingerie pour hommes et garcons 
All other clothing—Tous autres vStements 

Clothing, women's, misses' and children's—VStements pour femmes, fillettes et enfants 
Women's and misses' ready-to-wear outerwear—Confections de dessus, pour femmes et fillettes 
Women's and misses' underwear—Sous-vStements -pour femmes et fillettes 
Girls' and infants' wear-^Lingerie de fillettes et de bSbSs 
Millinery—Cha-peaux 
Hosiery—Bas 
Furs and fur goods—Fourrures et articles en fourrure 

Drugs and drug sundries—Drogues et articles divers de pharmacie 
PrescriptionsC)—PrescriptionsC) _ • -
Drugs, pharmaceuticals, patent medicines—Drogues, produits pharmaeeutiques, mddica

ments brevetSs 
Drug sundries—Articles divers de pharmacie 

Dry goods and notions—Merceries et articles de fantaisie 
Piece goods—Marchandises d la pi&ce 
Bedding and house linens—Literie et toils de mSnage 
Notions and smallwares—Articles de fantaisie et menus objets.. 

Electrical appliances and supplies—Appareils et fournitures filectriques 
Electrical refrigerators—RefrigSrateurs Slectriques 
Electrical vacuum cleaners—Aspirateurs Slectriquea 
Electric washing machines—Machines & laver Slectriques 
Electric ranges and stoves—PoSles de cuisine et poSles Slectriques 
Portable (plug-in) electric household healing appliances—Appareils de chauffage.Slectriques 

portatifs (a fiches) pour -mSnage 
Other electrical appliances and supplies—Autres appareils et fournitures Slectriques 

Food and kindred products—Aliments et produits connexes 
Bakery products, freshC*)—Produits de la boulangerie, fraisC) 
Candy and confectionery—Bonbons et confiseries 
Fresh fruits and vegetables—Fruits et ISaumes, frais 
Fresh and cooked meats (including poulty and fish)—Viandes .fraiches et cuites (y compris 

volaille et poisson) 
Dairy products and eggsC)—Produits laitiers et lEufsC) 
All other food products—Tons autres produits alimentaires 

3,440,901,700 

61,267,100 

3,379,634,600 

156,193,000 

543,330,300 
11S,71S,600 
86,OSS,BOO 

113,401,800 
13,SSS,700 

SB,971,000 
S3,079,S00 
4,795,800 

170,0B7,400 
16,674,000 

83,683,200 

177,640,100 
B9,BSe,100 
47,41s,SOO 
74,841,400 
se,150,300 

250,857,000 
IIB,994,800 
38,544,100 
SS,OSS,700 
15,931,400 
35,SOS,400 
B4,446,100 

56,206,300 
1I,73B,000 

36,SSS,900 
8,150,400 

96,659,500 
BS, OSS, 700 
80,119,500 
40,616,300 

43,111,700 
13,478,100 
1,668,300 
7,715,700 
4,BIS,100 

3,567,500 
IS,464,000 

865,123,100 
B9,477,SOO 
64,656,000 

106,960,100 

190,133,000 
10S,eB5,700 
S64,B7S,100 

C) Includes Yukon and Northwest Territories. 
(>) Exclusive of sales ot beer and wine in hotels. (See Appendix B). 
(') Exclusive ot retail sales made by manufacturing establishments such as sawmills and planing mills. 
(*) Exclusive ot sales of prescriptions made through physicians' dispensaries. 
('j Exclusive of retail sales ot manufacturing bakeries (see Appendix B). 
C) Exclusive ot retail sales of manufacturing dairies (see Appendix B). 

15,935,500 

153,900 

15,781,600 

322,900 

1,800,000 
SSI,800 
116,600 
BOS, 400 

4,600 

161,100 
61,800 
16,000 

741,800 
78,000 

334,600' 

,076,200 
85,BOO 

506,800 
BIS,400 

1,008,000 
588,SOO 
110,500 

. 77,SOO 
89,300 

184,500 
63,BOO 

240,400 
. 60,SOO 

147,600 
ss,eoc 

426,000 
B0l,S00 

94,SOO 
130,600 

95,800 
15,100 
1,000 

14,400 
7,600 

10,800 
46,900 

4,778,900 
140,600 
B4e,600 
503,800 

649,900 
430,400 

S,807,600 
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Tableau 33.—Ventes estimatives de produits par les dtablissements de commerce de detail, 
par province, 1941 

N o v a 
Scotia 

Nouvelle-
Ecosse 

N e w 
Brunswick 

Nouveau-
Brunswick 

165,033,700 

2,472,300 

162,661,400 

11,449,200 

se,671,000 
6,199,300 
B,BS5,800 
5,9S6,000 

63,100 

t,818,SOO 
973,800 
B6S,800 

7,435,000 
767,000 

4,318,000 

9,127,100 
969,400 

B,588,000 
8,764,BOO 
1,810,500 

10,881,900 
4,706,600 
1,70B,700 
1,185,SOO 

634,800 
1,SSS,100 

SS4,600 

2,599,000 
678,700 

1,481,000 
339,300 

3,470,900 
676,000 

1,111,900 
1,ess,100 

1,499,800 
880,BOO 

80,900 
810,500 
100,600 

15B,100 
6S6,600 

44,849,600 
1,45B,000 
3,174,000 
6,186,000 

8,188,400 
4,9S7,S0O 

SI,971,000 

Quebec 

Quebec 

101,843,100 

. 1,393,400 

100,449,700 

6,436,700 

14,118,600 
S,861,900 
1,0S7,800 
8,448,500 

48,BOO 

1,451, 
591,800 
165,800 

5,044,300 
488,600 

1,022,500 

5,543,800 
6B5,100 

1,B68,000 
B,415,400 
1,SSS,SOO 

8,248,800 
8,6tB,700 
1,311,900 
1, ISS,700 

664,700 
1,SOS,400 

518,400 

1,986,200 
46S,S00 

1,S06,900 
816,000 

3,132,200 
743,900 

1,098,600 
1,BS9,800 

1,026,300 
S04,000 

31,000 
174,700 
90,500 

131,800 
893,800 

26,367,000 
976,900 

1,906,SOO 
8,0S6,S00 

4,B5e,600 
B,650,400 

13,531,800 

Ontario 

818,671,100 

12,480,400 

806,190,700 

45,233,100 

99,735,100 
S3,SSS,SOO 

7,995,000 
17,456,500 

476,900 

10,424,300 
4,S37,B00 

849,SOO 
SB,007,600 
^B,965,600 

15,353,900 

44,290,200 
S,BI4,S00 

18,630,600 
17,586,300 
4,908,500 

61,831,500 
B5,891,700 

9,ess,400 
4,717,000 
4,809,800 
8,887,000 
8,848,600 

12,639,800 
3,161,800 

8,109,600 
1,368,400 

25,553,900 
9,S56,B00 
e,sso,eoo 

10,074,100 

8,760,500 
s,eos,ioo 

186,800 
S,BS6,e00 

857,000 

637,100 
S,741,300 

233,896,200 
7,548,300 

- BO,578,100 
S6,804,S0O 

56,099,800 
SI,SSS,600 
91,SSS,SOO 

Manitoba Saskatchewan 

1,406,976,700 

26,287,100 

1,380,689,600 

65,734,600 

B45,146,700 
61,SOS,000 
13,863,100 
54,887,400 
3,696,400 

SO, 491,000 
10,SOS,100 

1,98B,S00 
81,670,900 
7,B54, 

33,964,100 

69,625,200 
1S,9SB,400 
17,514,900 
BS,953,SOO 

9,S04,700 

104,144,900 
48,434,000 
15,SOO,500 
10,000,300 
6,881,400 

14,7BS,700 
8,897,000 

24,619,200 
4,088,BOO 

16,850,500 
3,680,600 

36,951,300 
8,SB7,900 

IS,458,500 
16,Se4,900 

20,727,300 
6,959,000 

850,300 
8,SSI,000 
B,469,700 

1,656,400 
6,560,900 

328,526,500 
10,ses,500 
BS,701,400 
41,318,600 

75,897,000 
48,931,000 

IBS,7B9,100 

210,833,400 

4,082,000 

206,761,400 

5,642,400 

S8,360,400 
6,B7e,600 
1,510, 
6,488,400 
1,3B4,100 

8,657,600 
1,BS5,000 

S70,900 
8,64B,700 
1,004,600 

7,078,500 

13,306,700 
1,54B,000 
S,999,400 
6,350,600 
B,408,700 

19,223,300 
7,8Se,B00 
3,560,600 
S,4B1,B00 

998,000 
B,693,700 
1,718;700 

3,309,500 
746,SOO 

1,861,SOO 
70S,100 

9,870,200 
B,303,SOO 
3,783,000 
3,784,000 

2,004,200 
958,700 

97,400 
443,700 
SSS,100 

BIS,800 
657,500 

45,322,600 
1,est,600 
S,70S,SOO 
6,684,500 

8,7BS,e00 
4,1B4,:"-

SO,467,400 

Alber ta 

186,885,800 

3,567,800 

183,318,000 

6,167,000 

36,698,900 
6,807 SOO 
8,040,000 
e,SB7,600 
4,S18,000 

4,403,SOO 
1,189,500 

B89,600 
9,646,400 
1,S7B,600 

7,363,600 

9,860,400 
833,000 

S,569,800 
4,318,SOO 
B,ISO,400 

12,040,700 
5,477,700 
1,963,100 
1,ISO,400 

616,900 
1,9S4,600 

0S9,100 

2,867,200 
6S4,000 

1,744,100 
488,BOO 

6,204,100 
1,748,000 
1,609,700 
1,946,400 

1,676,100 
371,400 

84,600 
808,900 
116,500 

S06,900 
688,800 

42,725,300 
1,180,400 
S, SSS, 600 
5,817,800 

7,SSS,100 
B,SSS,SOO 

SB,606,BOO 

Bri t ish 
Columbia 

Colombie 
Bri tannique 

221,071,400 

6,070,000 

216,001,400 

9,049,600 

44,064,600 
7,665 "' 
B,900,800 
8,94s,SOO 
8,600,000 

S,B54,100 
1,987,700 

607,600 
11,617,100 

1,630,600 

7,414,400 

10,280,700 
1,0S9,700 
2,674,600 
4,SSS,800 
S,047,600 

12,729,700 
e,0B7,100 
B,058,SOO 

986,600 
635,400 

B,018,700 
1,003,600 

3,345,000 
781,900 

S,040,100 
' 564,000 

5,053,600 
1,308,900 
1,478,400 
S,ses,SOO 

2,333,800 
669,100 
166,600 
418,600 
161,900 

Bie,700 
711,000 

52,429,000 
1,994,800 
3,665,700 
7,090,100 

0,84S,eO0 
3,487,SOO 

S6,S98,600\ 

309,5?2,600 

5,747,900 

303,824,700 

15,830,600 

4e,6S7,600 
0,458,600 
8,845,500 

11,775,000 
SOS,400 

4,S96,700 
B,645,800 

460,SOO 
lS,S57,e00 

1,095,800 

6,824,400 

14,287,400 
1,080,600 
8,844,400 
6,336,900 
S,tS5,600 

20,566,600 
10,48B,400 
B, 893,500 
1,886,900 
I,SOS,100 
S,964,100 
1,636,600 

4,860,100 
1,S65,700 

B,84S,600 
751,800 

6,764,600 
1,854,600 
S,S74,S00 
3,135,500 

4,079,300 
1,318,000 

SS9,800 
577,300 
387,300 

836,600 
1,SS0,S00 

84,462,700 
8,664,600 
5,152,400 

10,450,500 

19,014,700 
10,OSS,800 
35,SS7,700 

1) Inclus Yukon e t Terri toires du Nord-Ouest . 
• A I'exclusion des ventes de biSre et de vin dans les h6tels . Voir appendice B . . . . „, „ . . , ; „ , . j „ ,„K„f<,„o 

A I'exclusion des ventes de dStail faites par les dtablissements manufacturiers tels que scieries et ateliers de rabo tage . 
A 1>nvn1,iD;.nn Aaa xi-anfoo Aa nraar.r{r\t.tf\Titi faifpQ n n r IftR flinnP.nsaireS d c S lUedeCinS . 
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Table 23.—Estimated Commodity Sales In Betail Merchandising Establishments by Provinces. 
1941—Con. 

Commodity—Produits 

Fuel—Combustible 

Furniture—Meubles 

Gas appUances and supplies—Appareils k gaz et fournitures. 

Hardware—QuincaiUeries 

House furnishings—Fournitures de maison 
Draperies, upholstery, cretonnes and curtains—Draperies, tapisaeries, cretonnes et r^aux. 
Floor coverings—Tapis et prSlarts 
Awnings, window shades and blinds^^Auvents, stores 
Mirrors, pictures and art goods—Miroirs, tableaux et obfets d'art 
House furnishings not elsewhere reported—Fournitures de maison, non InumtrSes ailleure,, 

Household suppUes—Articles de m6nage 
Soaps (laundry and toilet) and cleaning compounds^Savona (de leasive et de toileite) et com-

_ posS de nettoyage 
China, glassware, crockery—Porcdaine, verrerie et faience 
Other household supplies—Autres articles de mSnage 

JeweUery, si lverware, clocks and watches—Bijouteries, argenterie, horloges et mont res . 
(blocks—Horloges 
Watches-^Montres 
Plated silverware—Argenterie plaquSe 
Sterling silverware—Argenteries sterling. • 
All other jewellery—Toute autre bijouterie ; 

Luggage and leather goods—MaUes et valises, etc . , e t articles en cuir. . 

Musical instruments and accessories—Instruments de musique e t accessoires. 

Paints , varnishes and glass—Peintures, vemis e t verre 
Paints, varnishes, lacquera—Peinturea, vemia et laques 
Glass and painters' supplies—Verre (vitre) et fournitures de peintres 

Canada(i) 

Radios and radio equipment—Radios et accessoires de radio 
Motor car radio sets—Radioa d'automobilea 
Battery operated radio aets—Radios d batteries 
All other radio sets^Tous autres radios 
Radio parts, accessories and equipment—Pi'^ea, acceaaoirea et outillage de radio,. 

Shoes and o ther footwear—Chaussures de tou t genre 
Boots and shoes, men's and boys'—Chaussures pour hommes et gargons 
Boots and shoes, women's and misses'—Chaussures pour femmes et fillettea 
Boots and shoes, children's and infants'—Chaussures pour enfants et bSbSa 
Rubbers and overshoes—Caoutchouc et couvre-chaussures " 
All other footwear, slippers, etc.—Autres chaussures, pantoufles, etc 

Sporting goods and bicycles—Articles de sport e t bicyclet tes 

Stat ionery, books and magazines—Papeterie, Uvres et magazines. 

Stoves and ranges—Poffles e t po61es de cuisine. 

Toi le t articles and preparations—Articles e t preparations de toi le t te 
Toilet preparations and cosmetics—PrSparations de toilette et cosmStiques. 
Toilet articlea—Articles de toilette 

Toys , games and wheel goods—Jouets, jeux e t articles roulants. , 

Wallpaper—Papier-tenture 

Miscellaneous mercbandise—Marchandises diverses 

Second-hand merchandises—Marchandises de seconde main 

Receipts from t h e sale of meals and luncbes(^)—Recettes provenant de la vente de repas et 
de goOteisp) 

112,612,100 

64,640,800 

4,639,400 

62,733,600 

43,076,600 
18,805,400 
SO,178,700 
B,994,800 
8,895,800 
8,701,800 

68,063,400 

S7,B47,B00 
16,780,100 
85,085,600 

38,036,600 
1,804,100 
7,818,800 
6,608,400 
S,679,SOO 

19,SB4,900 

6,736,200 

6,682,100 

Prince 
Edward 
Island 

Iledu 
Prince-

Edouard 

t 

767,600 

74,600 

9,800 

623,600 

164,200 
66,800 
SB,000 

9,100 
6,900 

80,400 

312,200 

1B6,B00 
71,400 

114,600 

111,700 
8,S00 

15,100 
17, BOO 
6,800 

54,900 

19,200 

13,100 

19,913,600 
16,817,100 
8,696,600 

16,139,800 
1,186,600 
1,688,500 

11,887,800 
1,443,000 

93,339,900 
69,040,400 
86,660,800 

7,895,100 
14,868,900 
5,481,800 

12,942,800 

36,487,100 

9,400,700 

26,508,200 
81,698,900 

8,809,800 

9,020,400 

4,369,300 

344,393,900 

15,680,200 

124,826,900 

194,100 
163,800 
80,800 

33,600 
1,000 
4,700 

B6,400 
1,600 

623,300 
BBS,100 

• 180,000 
49,900 

181,000 
86,800 

40,600 

178,400 

34,400 

116,800 
88,700 
89,600 

34,800 

21,900 

1,969,200 

48,800 

408,700 

C) Includes Yukon and Nor thwes t Terr i tor ies . 
( 0 Includes sales of meals b y restaurants and lunch counters in re ta i l s tores. 
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Tableau 23.-Ventes estimatives de produits par ies dtablissements de commerce de detail, 
par province, 1941—fin 

N o v a 
Scotia 

Nouvelle-
Ecosse 

S 

4,638,40 

2,909,70( 

121,10( 

2,813,ooe 

1,614,80C 
506,306 
788,300 
135,900 
94,000 
96,800 

2,881,000 

1,807,100 
660,000 

1,013,900 

1,727,700 
88,700 

419,000 
BOB,600 

93,900 
863,500 

286,600 

322,400 

940,900 
197,700 
148,800 

630,400 
14,700 
89,000 

408,800 
88,500 

4,883,100 
1,845,900 
1,487,700 

869,900 
951,800 
877,800 

419,900 

1,741,800 

393,300 

1,347,400 
1,149,900 

197,500 

641,400 

144,300 

15,136,600 

378,900 

4,022,300 

N e w 
Brunswick 

Nouveau-
Brunswick 

S 

) 2,777,30 

l,e44,40( 

60,10( 

1,946,60( 

1,290,701 
460,70C 
616,606 
99,400 

•SB,700 
61,400 

1,912,100 

788,100 
414,BOO 
769,800 

1,001,000 
63,500 

BS5,700 
161,600 
40,800 

499,900 

119,300 

99,600 

726,600 
688, too 
98,400 

487,700 
7,900 

885,800 
B89,B00 

4,800 

3,684,200 
1,093,800 
1,809,300 

S07,S00 
888,600 
885, 700 

339,600 

1,130,600 

327,900 

969,500 
809,BOO 
150,800 

373,200 

230,200 

10,893,400 

192,100 

2,393,800 

Quebec 

Quebec 

S 

) 23,431,10( 

16,149,10( 

1,217,90C 

ll,749,90t 

10,600,ooe 
8,848,106 
6,SOS,500 

518,900 
878,000 
949,600 

13,370,600 

. 6,884,400 
8,366,800 
4,789,800 

8,814,000 
850,100 

1,879,600 
1,897,400 

960,700 
4,886,800 

1,042,400 

1,028,600 

6,197,800 
4,189,400 
1,058,400 

3,219,900 
650,500 
881,600 

1,786,900 
601,900 

21,879,900 
8,850,800 
8,176,SOO 
1,743,800 
4,478,800 
1,830,900 

2,514,300 

7,252,600 

3,421,300 

6,067,000 
4,868,800 

704,800 

2,012,600 

1,146,600 

88,122,100 

3,162,600 

28,696,700 

Ontario 

S 

) 69,717,60( 

28,056,00( 

2,487,20C 

16,608,60C 

18,707,20C 
6,360,406 
8,780,600 
1,341,600 
1,587,006 

747,600 

28,003,400 

10,854,700 
6,681,600 

10,467,100 

16,581,700 
748,400 

8,679,600 
8,876,800 

918,900 
8,864,600 

2,617,000 

2,137,700 

7,930,800 
6,536,700 
1,894,100 

7,538,600 
385,100 
586,000 

6,169,000 
608,400 

36,209,000 
10,940,000 
15,504,800 
8,511,800 
5,059,600 
S,198,900 

6,667,800 

16,836,400 

2,477,600 

10,662,700 
9,856,000 
1,806,700 

4,068,300 

1,969,700 

136,669,900 

6,307,200 

61,498,600 

Manitoba 

S 

) 7,348,301 

3,016,70C 

64,20C 

3,282,90C 

3,026,000 
1,114,BOO 
1,188,100 

374,800 
858,SOO 
141,800 

6,448,400 

8,881,000 
985,000 

8,848,400 

- 2,762,300 
176,400 
696,600 
488,800 
806,800 

1,859,800 

346,700 

729,100 

1,066,100 
980,800 
135,900 

1,181,700 
44,800 

148,800 
880,800 
107,300 

7,754,600 
8,875,900 
8,055,000 
1,019,100 

985,700 
418,800 

1,168,300 

2,734,800 

631,900 

2,140,700 
1,694,600 

646,100 

609,200 

226,700 

19,133,500 

1,328,400 

7,834,300 

Saskatchewai 

t 
S,735,60C 

2,664,30C 

63,30C 

4,993,400 

1,465,500 
464,600 
568,300 
111,800 
106,800 
BB5,100 

3,698,600 

1,690,800 
789,800 

1,878,600 

1,465,200 
101,800 
848,600 
889,600 
89,100 

696, 700 

239,700 

231,500 

1,068,200 
854,400 
813,800 

663,900 
6,600 

181,600 
869,500 

47,300 

6,694,100 
1,661,400 

. 8,106,600 
587,600 

1,031,800 
B56, 700 

674,900 

1,749,800 

666,800 

1,374,900 
1,035,800 

339,100 

408,900 

176,100 

18,935,700 

731,200 

6,369,200 

Alberta 

S 

3,273,S0C 

3,967,60C 

267,20C 

6,934,30C 

2,055,700 
. 567,SOO 

991,SOO 
144,800 
174,800 
178,300 

4,724,400 

8,049,800 
1,007,100 
1,667,600 

1,897,700 
116,400 
390,400 
864,600 
187,900 

, 899,400 

ill, 100 

326,600 

1,434,100 
1,179,600 

854,500 

960,700 
85,800 

117,400 
741,600 
75,000 

6,051,600 
1,746,400 
1,908,500 

407,100 
714,800 

• 880,800 

922,500 

2,306,800 

631,200 

1,447,700 
1,860,600 
• 187,100 

394,300 

232,200 

22,696,400 

1,252,800 

9,218,400 

British 
Columbia 

Colombie 
Britannique 

$ 
4,918,30( 

6,145,90t 

277,80C 

4,761,70C 

4,238,700 
1,483,906 
1,986,400 

869, too 
897,300 
878,000 

7,585,200 

8,139,700 
1,876,600 
8,669,900 

3,663,600 
167,700 
648,000 

. 814,000 
895,800 

1,754,700 

647,400 

694,600 

1,334,600 
1,071,300 

868,800 

1,631,900 
50,100 

138,800 
1,176,400 

168,800 

7,476,200 
8,919,800 
8,970,400 

441,600 
598, 700 
545,800 

1,288,600 

3,636,900 

908,800 

2,476,100 
8,189,500 

846,600 

677,100 

212,600 

30,622,100 

2,177,000 

14,446,700 4 

d 
Z 

1 

2 

3 

4 

6 
6 
7 
8 
9 

10 

11 

12 
13 
14 

15 
16 
17 
18 
19 
20 

21 

22 

23 
24 
25 

26 
27 
28 
29 
30 

31 
32 
33 
34 
35 
36 

37 

38 

39 

10 
41 
12 

13 

14 

16 

16 

7 

(') Inclus Yukon et Territoires du Nord-Ouest. 
(') Comprennent les ventes de repas par lea restaurants et les comptoirs de goOteis dans les magasins de d£taU, 
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Table 24.—Percentage Distribution of Total Sales In RetaU Merchandising EstabUshments by 
Commodities, Canada and the Provinces, 1941. (Percentage that sales of each commodity 
group bear to total sales In each province). 

Tableau 24.—Distribution proportionnelle du total des ventes par les DtabUssements de commerce 
de d«taU, par produits pour le Canada et Ies provinces, 1941. (Pourcentage des ventes de chaque 
groupe de produits par rapport aux ventes totales en chaque province). 

Commodity—Produits 

Percentage ot commodity sales to total sal 

Pourcentage des ventes de produite par rapport aux 

es in region 

ventes totales dans la rdgion 

O 

AU commodities—Tous produits.. 
Alcoholic beverages—Boissons al

cooUques .. 
Automotive commodities—Vdhi

cules-moteur et accessoires 
BuUding materials—Matdriaux de 

construction 
Clothing and furnishings, men's 

and boys'—VStements et linge
rie pour hommes et gargons.... 

Clothing, women's, misses' and 
children's—Vdtements pour fem
mes, fillettes et enfants 

Drugs and drug sundries—Drogues 
et articles divers de pharmacie. 

Dry goods and notions—Merceries 
et articles de tantaisie... . . . . . . . . 

Electrical appliances and supplies 
—^Appareils et fournitures dlec
triques .,. 

Food and kindred products—Ali
ments et produits connexes 

Fuel—Combustible 
Furniture—Meubles 
Gas appUances and supplies—Ap

pareils k gaz et fournitures 
Hardware—QuincaiUerie 
House furnishings—Fournitures de 

maison 
Household suppUes—Articles de 

mdnage 
JeweUery, silverware, glocks and 

watches—Bijouterie, argenterie 
horloges et montres 

Luggage and leather goods — 
MaUes et valises, etc., et articles 
en cuir .- -

Musical instruments and accessories 
—Instruments de musique et ac
cessoires •. 

Paints, varnishes and glass—Pein
tures, vemis et verre 

Radios and radio equipment — 
Radios et accessoires de radio.. 

Shoes and other footwear-Chaus
sures de tout genre 

Sporting goods and bicycles — 
Articles de sport et bicyclettes. 

Stationery, books and magazines— 
Papeterie, Uvres et magazines.. 

Stoves and ranges (other than elec
tric or gas)—Podles et podles de 
cuisine (autres qu'4 I'dlectricitd 
ou au gaz) 

Toilet articles and preparations-; 
Articles et prdparations de toi 
lette ' 

Toys, games and wheel goods — 
Jouets, jeux et articles roulante. 

Wallpaper—Papier-tenture 
Miscellaneous merchandise—Mar-

chandi.ses diverses 
Second-hand merchandise—Mar

chandises de seconde main 
Receipte from the sale ot meals— 
Recettes provenant de la vente de 

repas 

100-00 

4-62 

16-08 

2-48 

6-26 

7-42 

1-66 

2 

1-28 

25-60 
.3-33 
1-91 

0-13 
1-56 

1-27 

2-01 

1-13 

0-17 

0-16 

0-59 

0-48 

2-76 

0-38 

1 

0-28 

0-76 

0-27 
0-13 

10-19 

0-46 

z z 
100-00 

2-05 

11-41 

2-12 

6-81 

6-39 

1-52 

2-70 

0-61 

30-28 
4 
0-47 

0-06 
3-32 

1-04 

1 

0-71 

0-12 

0-08 

1-23 

0-21 

3-95 

0-26 

1-13 

0-22 

0-74 

0-22 
0-14 

12-47 

0-31 

2-69 

I l £ 

* s 
a o 

z z 100-00 

7-04 

16-41 

2 

6-62 

1-48 

2-14 

0-92 

27-69 
2-86 
1-79 

0-08 
1-73 

0-99 

1-77 

0-18 

0-20 

0-68 

0-39 

3-00 

0-26 

1-07 

0-24 

0-83 

0-33 
0-09 

9-31 

0-23 

2-47 

C <y 

100-00 

6-41 

14-06 

1-02 

6-62 

8-21 

1 

3-12 

1-02 

26-24 
2-76 
1-64 

0-06 
1-94 

1 

1-90 

1-00 

0-12 

0-10 

0-72 

0-49 

3-67 

0-34 

1-12 

0-33 

0-37 
0-23 

10-84 

0-19 

2-38 

100-00 

5-61 

12-37 

1-90 

5-49 

7-67 

1-57 

3-17 

1-09 

29-01 
2-91 
2-00 

0-15 
1-46 

1-30 

1 

1-09 

013 

0-13 

0-66 

0-40 

2-71 

0-31 

0-90 

0-42 

0-25 
0-14 

10-94 

0-39 

3-66 

100-00 

4-04 

17-76 

2-46 

6-04 

7-54 

1-78 

2 

1-50 

23-79 
4-32 
2-03 

0-18 
1-20 

1-36 

2-03 

1-20 

0-19 

0-16 

0-57 

0-66 

2-62 

0-40 

1-15 

0-18 

'o-77 

0-29 
0-14 

9-89 

0-46 

3-73 

in 

100-00 

2-73 

,13-72 

3-42 

6-44 

9-30 

1-60 

4-77 

1-40 

21-92 
3-66 
1-46 

• 0-03 
1-69 

1-46 

2-64 

1-34 

0-17 

0-35 

0-62 

0-67 

3-76 

0-66 

1-32 

3 s, 

o ' .9 S 
O 

100-00 

3-36 

20-02 

4-02 

6-37 

6-67 

1-66 

2-84 

0-91 

23-31 
3-13 
1-40 

0-03 
2-72 

0-80 

2-02 

0-80 

0-13 

0-13 

0-68 

0-30 

3-05 

0-37 

0-05 

O.-t 

m 

0-26 0-36 

0-29 
0-11 

9-26 

0-64 

3-79 

0-76 

0-22 
0-10 

10-33 

0-40 

3-47 

100-00 

4-19 

20-40 

3-43 

4-76 

5 

1-65 

2-34 

1-08 

24-27 
• 1-62 

1-84 

0-12 
2-75 

0-95 

2-19 

0-88 

0-19 

0-15 

0 

044 

2-34 

0-43 

1-07 

0-29 

0-67 

0-18 
0-11 

10-46 

0-68 

4-27 

100-00 

6-21 

15-35 

2-25 

4-70 

6-77 

1-60 

2-23 

1-34 

27-80 
1-62 
2-02 

0-09 
1-57 

1-40 

2-60 

1-21 

0-21 

0-23 

0-44 

0-50 

2-46 

0-42 

1-16 

0-30 

0-81 

019 
0-07 

10-08 

0-72 

4-76 

(') Includes Yukon and Northwest Territories. 
('): " " " 
(,*j inciuaes luttoutiiiu i-̂ uii-iivvcoii icmi-wii&a. 
0) Indus Yukon et Territoires du Nord-Ouest. 
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Table 25.—Percentage Distribution of Total Commodity Sales in RetaU Merchandising Establish
ments by Provinces, 1941. (Percentage that provincial sales bear to total sales for each com
modity group). 

.Tableau 2S.—Distribution proportionnelle du total des ventes de produits par Ies DtabUssements 
de commerce de dStaU, par province, 1941. (Pourcentage des ventes en chaque province par 
rapport aux ventes totales pour chaque groupe de produits). 

Commodity—Produits 

Percentage ot provincial commodity sales to Canada total for same commodity 

Pourcentage des ventes en chaque province par rapport au total pour le Canada 
pour les mdmes produits 

o 

6 

z z 
All commodities—Tous produits.. 
Alcoholic beverages—Boissons al

cooliques 
Automotive commodities—Vdhi

cules-moteur et accessoires 
Building materials—Mat6riaux de 

construction 
Clothing and furnishings, men's 

and boys'—vetementa et lingerie 
pour hommes et gargons 

Clothing, women's, misses' and 
children's—Vfitements pour fem
mes, fillettes et enfants 

Drugs and drug sundries—Drogues 
et articles divers de pharmacie. 

Dry goods and notions—Merceries 
et articles de fantaisie 

Electrical appliances and supplies 
—Appareils et fournitures dlec
triques 

Food and kindred products—Ali
ments et produits connexes 

Fuel-rOombustible 
Furniture—Meubles 
Gas appliances and supplies—Ap

pareils k gaz et fournitures 
Hardware—QuincaiUerie 
House furnishings—Fournitures de 

maison 
Household supplies—Articles de 

m6nage 
Jewellery, silverware, clocks and 
• watches—Bijouterie, argenterie; 

horloges et montres 
Luggage and leather goods — 

Malles et valises, etc., et articles 
en cuir 

Musical instruments and access
ories—Instruments de musique 
et accessoires 

Paints, varnishes and glass—Pein
tures, vernis et verre 

Radios and radio equipment -
Radios et accessoires de radio 

Shoes and other footwear—Chaus
sures de tout genre 

Sporting goods and bicycles—Ar
ticles de sport et bicyclettes 

Stationery, books and magazines 
—Papeterie, livres et magazines. 

Stoves and ranges (other than elec
tric or gas)—Po61e3 et po61es de 
cuisine (autres qu ' i l'61ectricit6 
ou au gaz) 

Toilet articles and preparations-
Articles et preparations de toi
lette 

Toys, games and wheel goods — 
Jouets, jeux et articles roulants.. 

Wallpaper—Papier-tenture 
Miscellaneous merchandise—Mar

chandises diverses 
Second-hand merchandise—Mar

chandises de seconde main 
Receipts from the sale of meals— 

Recettes provenant de la vente 
de repas 

100-00 

100-00 

100-00 

100-00 

100-00 

100-00 

100-00 

100-00 

100-00 

100-00 
100-00 
100-00 

100-00 
100-00 

100-00 

100-00 

100-00 

100-00 

100-00 

100-00 

100-00 

100-00 

100-00 

100-00 

100-00 

100-00 
100-00 

100-00 

100-00 

100-00 

-47 

-21 

-33 

-40 

-61 

•40 

-43 

-44 

-22 

-55 
-68 
-12 

-22 
-99 

-38 

-46 

-30 

-33 

-23 

-98 

-21 

-67 

-31 

-49 

•37 

-46 

-39 
•50 

•57 

-31 

•33 

4-

1-

4-

6-

6-

4-

4-

3-

3-

6-
4-
4-

2-
5-

3-

4-

4̂  

5̂  

5̂  

4-

3-

5-

3-

4-

4-

6-

6-
3-

4-

2-

3-

28 

2-97 

4-12 

2-60 

1-22 

3-12 

3-29 

3-63 

3-24 

2-38 

3-06 
2-47 
2-56 

1-10 
3-69 

3-00 

2-81 

2-63 

2-08 

1-78 

3-65 

3-02 

3-95 

2-62 

3-10 

3-49 

3-76 

4-14 
6-28 

3-16 

1-23 

1-92 

23-86 

28-96 

18-36 

18-35 

24-93 

24-65 

22-49 

26-44 

20-32 

27-04 
20-81 
25-02 

26-83 
22-28 

24-38 

19-65 

23-17 

18-18 

18-43 

26-10 

19-95 

23-44 

19-43 

19-88 

36-39 

19-86 

22-31 
26-30 

25-59 

20-30 

22-91 

40-86 

35-68 

46-12 

40-69 

39-19 

41-52 

43-62 

38-23 

48-08 

37-97 
53-03 
43-47 

64-79 
31-31 

43-43 

41-14 

43-60 

45-63 

38-30 

39-83 

46-71 

38-79 

43-02 

43-40 

46-10 
45-18 

39-65 

40-48 

41-26 

6-42 

3-96 

6-76 

8-80 

6-65 

4 

6-08 

5-38 

3-89 

4-94 
6-09 
3-97 

1-17 
9-47 

3-40 

6-43 

3-86 

4-18 

4-15 

5-37 

3-43 

6-99 

6-21 

4-80 

7-09 

4-63 
4-02 

6-60 

4-70 

6-09 

6-39 

6-79 

8-11 

5-79 

5-07 

5-95 

5-23 

6-41 

6-06 
2-91 
6-16 

5-67 
11-25 

4-77 

6-94 

4-99 

7-27 

5-83 

7-20 

'5-96 

5-41 

7-13 

6-32 

4-37 
6-33 

6-56 

8-04 

7-38 

9-11 

' 10-35 

8-18 

8-27 

8-74. 

7-24 

9-48 

9-97 
4-37 
9-54 

6-14 
9-46 

9-87 

1133 

11-30 

12-44 

6-80 

9-50 

8-21 

10-01 

9-75 

9-75 

9-77 

6-41 
4-88 

9-01 

13-98 

11-61 

('•) Includes Yukon and Northwest Territories. 
C) Inclus Yukon et Territoires du Nord-Ouest. 



Table 26.-Estbnated Sales of Selected Commodity Groups Classified by Kinds of Business for Canada and the Economic Divisions, 1941 
Tableau 26.—Ventes estimatives de groupes choisis de produits, classiflees par genres de commerce, pour le Canada et les divisions dconomiques, 1941 

C o m m o d i t y and kind of business 

Produi ts e t genre de commerce 

CanadaC) 

Amount 
Per 
cent 

Mar i t ime 
Provinces 

Provinces 
Mari t imes 

Montant 
Pour-
cent 

Quebec 

Qudbec 

Amoun t 
P e r 
cent 

Ontar io 

Montant 
Pour-
cent 

Pra i r i e 
Pro-vinces 

Provinces 
des Prai r ies 

A m o u n t 
P e r 
cent 

Br i t i sh 
Co lumbia 

Colombie 
Br i tannique 

Montant 
Pour-
cent 

Automot ive commodit ies—Vehicules-moteur e t acces
soires— 

N e w passenger cars—Automobiles de tour isme, neufs 
Automobile dealers—Marchands d'autoinobiles 
Automobile dealers loith wholesale car departments—Mar

chands d'automobiles vendant Sgalement au gros 
Automobile dealers with farm i-mplements—Marchands d'au

tomobUes avec instruments agricoles 
Used car dealers—Marchands d'automobiles usagSs 
Accessory, tire and battery shops—Boutiques d'accessoires, 

pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 

New commercial vehicles—Vdhicules commerciaux, neufs. . 
Automobile dealers—Marchands d'automobiles 
Automobile dealers with wholesale car departments—Mar

chands d'automobiles vendant Sgalement au gros 
Automobile dealers with farm implements—Marchands d'au

tomobiles avec instruments agricoles 
Used car dealera—Marchands d'automobiles usagSs 

Used cars—Automobiles usagds 
Automobile dealers—Marchands d'automobUes 
Automobile dealers with wholesale car departments—Mar

chands d'automobiles vendant Sgalement au gros 
Automobile dealera with farm implements—Marchands d'au

tomobiles avec instrumenta agricoles 
Used car dealers—Marchands d'automobiles usagSa 
Accessory, tire and battery shopa—Boutiquea d'acceaaoirea, 

pneua et batteriea 
Garagea—Garages : 
Filling stations—Postes d'essence 

Trac to r s (farm and other)—Tracteurs de te rme e t a u t r e s . . 
Autoinobile dealers—Marchands d'automobiles 
Automobile dealers Uiith wholesale car departments—Mar

chands d'automobiles vendant Sgalement au groa 
Automobile dealers with farm implements—Marchands d'au

tomobUes avec instruments agricoles 
Used car dealers—Marchands d'automobilea usagSs 

112,712,600 
75,611,600 

81,680,600 

3,870,900 
141,300 

8,300 
814,700 
685, SOO 

36,036,200 
S7,BOO,600 

6,661,800 

S,16t,(XI0 
18,300 

113,401,800 
70,844,000 

87,087,500 

3,540,700 
10,031,800 

98,800 
995,800 
760,400 

13,632,700 
1,918,100 

857,000 

1,789,700 
16,800 

100-00 
67-08 

8-48 
0-13 

0-01 
0-78 
0-58 

100-00 
75-48 

18^49 

6-00 
0-08 

100-00 
68-47 

83-89 

8-lS 

0-08 
0-88 
0-67 

100-00 
14-03 

18-69 
0-18 

9,382,600 
6,846,600 

1,749,600 

710,800 
11,600 

S7,100 
36,900 

3,380,200 
8,564,800 

549,600 

865,800 

8,672,900 
6,498,700 

1,566,400 

381,400 
188,500 

7,000 
10,900 
86,000 

115,900 
65,800 

5,600 

100-00 
78^97 

1S^65 

7^58 
0^18 

0-89 
0-89 

100-00 
15-88 

16-86 

7 

100-00 
74-93 
N 

18-06 

4-40 
1-41 

0-08 
0-13 
0-99 

100 00 
66-86 

5-43 

4-75 

23,322,800 
13,168,100 

9,831,000 

104,100 
IS,000 

154,000 
59,600 

7,996,000 
6,170,600 

1,770,000 

58,000 
8,400 

17,456,500 
10,311,400 

6,990,600 

65,700 
694,800 

40, SOO 
875,000 

89,400 

476,900 
884,800 

96,900 
1,600 

100-00 
59-01 

39-58 

0-46 
0-05 

0-66 
0-85 

100-00 
77-18 

SB-14 

0-65 
0-03 

100-00 
59-07 

34-SB 

0-3S 
3-98 

0-SS 
1-67 
0-51 

100-00 
59-69 

BOSS 
0-34 

51,298,000 
88,493,800 

903,300 
95,000 

171,000 
840,400 

13,863,100 
11,308,100 

8,105,800 

448,500 
7,300 

64,887,400 
86,388,900 

10,085,000 

1,047,100 
6,879,600 

18,700 
273,700 
380,600 

3,596,400 
799,600 

83,400 

888,600 
7,300 

100-00 
76-04 

1-76 
0-19 

0-SS 
0-47 

100-00 
81-57 

15 19 

3-19 
0-05 

100-00 
66-18 

18-87 

1-91 
18-53 

0-03 
0-50 
0-68 

100-00 
88-83 

0-9S 

6-36 
0-80 

19,249,100 
10,864,900 

6,026,700 

1,738,000 
8,600 

8,SOO 
898,500 
B86,100 

7,451,400 
4,781,300 

1,458,400 

1,210,600 
1,200 

20,608,200 
11,645,600 

1,545,100 
977,000 

26,900 
359,700 
820,000 

9,151,100 
684,600 

BO,800 

1,358,800 
8,400 

100-00 
66-39 

9^03 
0^01 

0^04 
8^04 
1^18 

100-00 
64-17 

16-84 
0-OB 

100-00 
56-08 

7-50 
4-74 
0-13 
1-75 
1-07 

100-00 
7-48 

14-78 
0-03 

9,458,500 
5,654,900 

8,878,800 

414,100 
BO,100 

68,400 
88,800 

3,345,500 
B,376,SOO 

778,100 

190,800 
1,400 

11,775,000 
6,165,400 

3,671,600 

511,400 
1,408,000 

74,100 
44,600 

292,400 
78,600 

114,800 

51,400 

100-00 
59-79 

34-68 M 

4-88 
0^81 

0-7« 
0^84 

100-00 
71 •Ol 

23-86 

6-69 
0^04 

100-00 
58-36 

SOSS 

4-84 
11 •oe 

0-63 
088 

100-00 
86-86 

89 •Be 

17-68 



Hardware and farm implementa—QuincaiUerie et instru
ments agricoles 

Farm implement dealera—Marchanda ^instruments agri
coles 

Parts and accessories (except tires, tubes and storage bat
teries)—Pieces et accessoires (sauf pneus, chambres&air 
et accumulateurs) 

Country general stares—Magasins gSnSraux de campagne 
Department stores and mail order houses or offices—Magasins 

a rayons et maisons ou bureaux de vente par correspondance. 
General merchandise and dry goods atorea—Magaaina de mar

chandises gSnSralea et sSches 
Automobile dealers—Marchands d'automobiles 
Automobile dealers with wholesale car departments—Mar

chands d'automobiles vendant Sgalement au groa 
Automobile dealera with farm implementa—Marchanda d'au

tomobilea avec instrumenta agricoles 
Used car dealers—Marchands d'autoinobiles uaagSs 
Accessory, tire and battery shops^Boutiques d'accessoires, 

pneua et batteries 
Garagea—Garages !...."!.*.'!!!! 
Filling stations—Postes d'essence ".".'.'.'.. 
Hardware stores—QuijKailleries 
Hardware and farm implements—Cuincaillerie et instruments 

agricoles 
Farm implement dealers—Marchands d'inatrumenta agricolea 

Tires and tubes—Pneus et chainbres i air 
Country general atorea—Magaaina gSnSraux de campagne 
Department stores and mail order houses or offices—Magasina 

d rayons et maisons ou bureaux de vente par correspoi^nce. 
General merchandise and dry goods atores—Magasins de mar

chandises gSnSrales et sSches. ". 
Automobile dealers—Marchanda d'automobUes 
Automobile dealers with wholesale car departments—-Mar

chands d'automobiles vendant Sgalement au gros 
Automobile dealera with farm implementa—Marchands d'au

tomobiles et d'inatrumenta agricolea 
Used car dealers—Marchands d'automoliiles usagSa 
Accessory, tire and battery shops—Boutiques d*accessoires, 

pneus et batteries 
Garages—Garagea 
Filling atations—Postes d'essence 
Hardware storea—QuincaiUeries 
Farm implement dealers—Marchands d'inat-rumeiua agricolea 

Storage batteries—Accumulateurs 
Country general atores—Magasina gSnSraux de campagne 
Department atores and mail order houaea or officea—Magaaina 
arayona et maiaona ou bureaux de vente par correapondance., 
General merchandise and dry goods storea—Magaaina de mar

chandises gSnSrdea et sSches, .* 
Automobile dealers—Marchands d'automobilea [ 
Automobile dealera toith wholesale car departmenta—Afar-

ckands d'automobiles vendant Sgalement au gros I 

666,400 

',160,700 

62,971,000 
683,300 

1,871,800 

19,900 
81,837,700 

8,487,400 

1,435,700 
150,600 

4,788,600 
9,113,800 
5,864,800 

147,100 

30,700 
806,800 

23,079,800 
841,900 

686,600 

10,900 
3,751,900 

1,138,600 

378,100 
B8,300 

7,865,600 
3,987,800 
6,886,300 

78,800 
168,800 

4,796,800 
113,800 

BBS, 300 

8,S0O 
1,140,400 

338,900 

4-08 

67-80 

100-00 
1-89 

8-69 

0-04 
40-09 

8-71 
0-88 

S-OS 
17-80 
9-94 
0-88 

0^06 
0-58 

100-00 
1^48 

«-97 

0^05 
le^se 

4^91 

1-61 
0-18 

31-91 
17-06 
88-66 

0-88 
0-66 

100-00 
B-S7 

4-76 

0 
23-78 

3,800 

36,100 

4,431,100 

863,600 

1,984,400 

658,900 

58,000 
6,800 

488,300 
684,400 
464,700 

6,000 

1,627,400 

181,800 

643,800 

180,000 

46,300 
6,600 

186,100 
146,400 
503,900 

8,000 

434,600 

43,900 

174,000 

18,900 

S-BS 

SO^BS 

100-00 

5-95 

43-66 

14-88 

1-17 
0-15 

9^53 
14-38 
10-86 

0-14 

100-00 

8-10 

33-38 

737 

8-85 
0-41 

7-75 
9-00 

30-96 
0-18 

100-00 

10-10 

40^04 

4^36 

18,500 

10,424,300 
59,800 

70,300 

13,700 
3,897,800 

8,669,600 

19,600 
47,000 

673,600 
8,068,000 
1,018.700 

3,600 

4,237,200 
89,600 

35,100 

6,900 
608,900 

468,900 

6,300 
8,400 

1,308.000 
858,000 
983,800 

1,800 

849,200 
9,800 

11,100 

t^6B 

100-00 
0-67 

0-67 

0-18 
S7-S9 

84^65 

0^19 
0^46 

6^46 
19-84 
9-78 

003 

100-00 
0-70 

0^83 

0^16 
14^37 

10 •OB 

0^16 
0^06 

S0-7S 
80^85 
81-79 

0-04 

100-00 
1-16 

1-S8 

8,800 
808,000 

168,400 

0-87 
83 91 

1984 

76,000 

8,468,500 

20,491,000 
8S9,100 

636,400 

9,868,100 

8,005,000 

887,600 
. 73,100 

8,603,800 
3,683,300 
1,843,000 

88,800 

10,202,100 
119,600 

818,800 

1,870,700 

838,900 

65,300 
14,600 

4,086,700 
1,606,100 
8,484,000 

14,000 

1,982,200 
39,800 

106,000 

348,700 

66,800 

1^09 

68^19 

100-00 
M 7 

311 

46^15 

9^19 

1^40 
0-86 

f«-70 
17-19 
8-99 

0-14 

100-00 
1-17 

S-IB 

13-U 

0-54 
0-14 

40-06 
14-76 
B4-S5 

0^14 

100-00 
8-01 

6^S6 

n^B9 

S-J7I 

444.500 

6,646,000 

13,314,900 
343,000 

314,800 

6,000 
4,701,000 

8,309,SOO 

94i,600 
88,300 

881,800 
1,971,600 
1,376,400 

141,100 

30,700 
876,100 

4,362,200 
171,600 

187,800 

4,000 
816,700 

176,400 

286,100 
4,700 

874,SOO 
767,900 
926,100 

70,800 
136,400 

1,068,000 
57,200 

68,300 

863,600 

51,60o\ 

486 

78-68 

100-00 
8-68 

8-81 

0-04 
35-81 

17-34 

7-08 
0-17 

6-17 
14-81 
10-34 

1-06 

0-83 
206 

100-00 
S^94 

4^29 

0-09 
18-78 

4^04 

S-41 
0-11 

80-04 
17-38 
21-83 

1-68 
S-13 

100-00 

s-se 
S-8S 

84-68 

4-88 

80,600 

87,100 

4,296,700 
38,500 

86,700 

1,463,000 

956,700 

134,too 
1,400 

801,700 
906,600 
678,000 

2,645,800 
19,300 

18,300 

418,300 

140,800 

88,100 

976.400 
667,100 
389,000 

460,200 
6.400 

4,400 

167,100 

38,300 

7-04 

9-87 

0-90 

0-6S 

33-88 

88-87 

318 
003 

469 
81-10 
13,46 

^ 
r 
^ 
S 
t̂  
Z 
tn 

d 

100-00 
0-73 
0-60 

630 

106 

36-91 
SS^Sl 
14-70 

100-00 
1-39 

0-96 

34-14 
SSI 

W 

o o 

n w 
n 

C) Includes Yukon and Northwest Territories.—(«) Inclus Yukon et Territoires du Nord-Ouest. A 
^ 



Table 26.—Estimated Sales of Selected Commodity Groups Classified by Kinds of Business for Canada and the Economic Divisions, 1941—Con. 
Tableau 26.—Ventes estimatives de groupes choisis de produits, classifides par genres de conunerce, pour le Canada et les divisions dconomiques, 1911—suite 

C o m m o d i t y and kind of business 

Produi ts e t genre de commerce 

Canada (0 

Amount 
Per 
cent 

Mar i t ime 
Provinces 

Provinces 
Mari t imes 

Montant 
Pour-
cent 

Quebec 

Quebec 

Amoun t 
Per 
cent 

Ontar io 

Montant 
Pour-
cent 

Pra i r ie 
Provinces 

Provinces 
des Prai r ies 

Amount 
Per 
cent 

Br i t i sh 
Co lumbia 

Colombie 
Br i t ann ique 

Montant 
Pour-
cent 

o 
w 
z 
tn 
tn 
O W 
O 
X 
> z 
0 
>-( 
W 
Z o 
> z a 

n 
w 
M 
tn 

S 
r 
n 
tn 

Z 
H 
tn 

A u t o m o t h e commodi t ies -Con .—VSbic i i l es -moteur e t ac-
cessolres-fin 

Storage batteries-Con.—Accumulateurs-.fln 
Autoinobile dealers with farm implements—Marchands d'au

tomobiles et d'instruments agricoles 
Used car dealers—Marchands d'automobiles usagSs 
Accessory, tire and battery shops—Boutiques d'accessoires, 

pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Hardware stores—QuincaiUeries 
Farm implement dealers—Marchands d'instruments agricoles 

Gasoline—Gazoline 
Country general stores—Magasins gSnSraux de campagne. 
Department stores and inail order houses or offices—Magasins 

a rayons et maisona ou bureaux de vente par correspondance 
General merchandise and dry goods stores—Magasins de mar

chandises generales et sSches 
Automobile dealers—Marchands d'automobiles 
Automobile dealers with wholesale car departments—Mar

chands d'automobiles vendant egalement au gros 
Automobile dealers with farm, implements—Marchands d'au

tomobiles et instruments agricoles 
Used car dealers—Marchands £ automobiles usagSs : 
Accessory, tire and battery shops—Boutiques d'accessoires, 

pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Boats (gas, oU, accessories and repairs)—Bateaux (gazoline, 

' huile, accessoires et reparations) 
Hardware stores—QuineaUleries 
Hardware and farm i-mplements—QuincaiUeries et instru

ments agricoles 
Lumber and building materials, coal and wood—Bois d'ceuvre 

et materiaux de construction, charbon et bois de chauffage., 
Other building materials—Autres -materiaux de construction. 
Farm implement dealers—Marchands d'instruments agricoles 
Farmers' supply stores—Magasins de fournitures pour fer

miers 
Fur trading posts—Postes de traite de pelleteries 

93,800 
18,500 

676,600 
950,800 

' 1,157,800 
84,600 
58,800 

170,027,400 
6,887,300 

90,700 

101,400 
15,539,500 

8,873,100 

1,797,300 
187,500 

946,600 
17,731,000 

188,164,800 

79,400 
763,900 

333,300 

41,900 
7,100 

630,900 

401,100 
50,600 

1 
0-39 

14-09 
19-81 
84-14 

0-51 
1-09 

100-00 
4-05 

0-05 

0-06 
9-14 

1-34 

1-06 
0-11 

0-56 
10-43 
71-85 

0-05 
0-46 

0-80 

0-08 
C) 
0-S7 

0^83 
0^03 

11,500 
300 

40,600 
46,100 
98,300 

1,000 

13,220,600 
910,400 

1,900 

8,400 
1,391,100 

814,700 

813,800 
800 

700 
1,087,500 
9,414,700 

80,000 

8,300 

14,SOO 

S-64 
0-07 

9-34 
10-61 
88-68 
0-BS 

100-00 

0-01 

0-06 
10-52 

1-6B 
0-01 

0-01 
7-77 

71-81 

0-16 

0-08 

8,700 
800 

45,800 
831,000 
178,700 

600 

32,007,600 
1,873,000 

68,800 
8,070,400 

43,000 
17,500 

1S5,700 
3,971,000 

BS,470,600 

49,800 

7,500 

38,300 
6,700 

0-32 
0-10 

5-3S 
S7-80 
81-04 

0-07 

100-00 
5-85 

0-88 
6-47 

0-13 
0-05 

0-39 
18-41 
73-33 

0-16 

0-08 

0-10 
0^08 

11,100 
7,300 

466,500 
876,300 
560,900 

4,800 

81,570,900 
8,080,900 

17,500 
6,853,400 

969,100 

878,800 
184,300 

681,100 
6,174,300 

63,788,600 

454,300 

46,000 

38,800 
7,100 

54,800 

18,400 
8,700 

0-S7 

83^53 
18-98 
88-30 

0-84 

100-00 

0^08 
8^40 

0-53 
0-15 

0-84 
7-57 

78-19 

0-56 

0-06 

0-04 
0-01 
0-07 

0-01 
0-01 

61,700 
10,100 

100,600 
181,800 
808,800 

83,600 
46,800 

29,906,200 
1,497,700 

8,100 
3,810,900 

649,100 

1,808,600 
44,900 

78,400 
4,155,100 

17,138,600 

819,900 

866,800 

9,300 

676, too 

340,000 
16,400 

6-78 
0-95 

9-48 
17-08 
19-55 
8-81 
4-38 

100-00 
5-01 

0-01 
18-74 

4-04 
0-15 

0-84 
13-89 
57-31 

0-73 

0-89 

OOS 

1-93 

1-14 
0-05 

6,800 

88,700 
114,000 
111,100 

13,257,600 
497,800 

88,800 

4,600 
1,413,700 

867,900 

59, SOO 

66,700 
8,383,300 
8,358,300 

79,400 
19,SOO 

IS,SOO 

8,100 
4,SOO 

4-93 
84-77 
84^14 

100-00 
3-75 

0-67 

0-03 
10-66 

8-08 

0^46 

0-50 
17-98 
63-05 

0-60 
0-15 

0-09 

0-08 
0-03 



Lubricat ing oils and greases—Huiles lubrifiantes e t graisses. 
Country general stores—Magasins gen&raux de campagne.... 
Department stores and mail order houses or offices—Magasins 

a rayons et maisons ou bureaux de vente par correspondance. 
General merchandise and dry goods stores—Magasins de mar

chandises generales el s^hes. 
AutOTUobile dealers—Marchands d'automobiles 
Automobile dealers with wholesale car departmenta—Mar

chands d'automobilea vendant dgalement au gros 
Automobile dealers with farm implements—Marchands d'au

tomobiles et d'instruments agricoles 
Used car dealers—Marchands d'automobiles usagSs 
Accessory, tire and battery shops—Boutiques d'accessoires. 

pneus et batteries 
Garages—Garages 
Filling stations—Postes d'essence 
Boats (gas, oil, accessories and repairs)—Bateaux (gazoline 

huile, accessoires et reparations) 
Hardware storea—QuincaiUeries 
Hardware and farm implements—QuincaiUeries et instru

ments agricolea ••' 
Farm implement dealers—Marchands d'instruments agricoles 
Farm.ers' supply storea—Magasins de fournitures pour fer

miers 
Fur trading posts—Postes de traite de pelleteries 

Cloth ing a n d furn i sh ings , m e n ' s and b o y s ' 
e t Ungerie pour h o m m e s e t gargons— 

- v e t e m e n t s 

Cus tom tailoring and made-to-measure clothing—Vfite-
, merits sur mesure 

Country general stores—Magasins generaux de cam-pagne.... 
Department stores and mail order houses or offi.ces-^Magasins 

a rayons et maisons ou bureaux de vente par correspondance. 
General merchandise and dry goods stores—Magasins de mar

chandises generales et shckes. 
Men*8 clothing or clothing and furnishings stores—Magasins de 

vStements ou de vHements et lingerie pour hommea 
Men' a furnishings stores—Magasins de lingerie pour hom.mes. 
Custom tailors and made-to-measure clothing—Tailleurs et 

vStements sur Tuesure 
Family clothing stores—Magasins de vitements pour toute la 

famille *• - • 
Furriers—fur shops—Fourreurs 

Men's and boys ' r eady-made clothing—Confections pour 
h o m m e s e t gar'cons 

Country general stores—Magasins g6nSraux de campagne. 
Department stores and m^ail order houses or offices—Magasins 

a rayons et m.aison$ ou bureaux de vente par correspoiuiace.. 
General merchandise and dry goods stores—Magasina de mar

chandises gSnerales et skches 
Men's clothing or clothing and furnishings stores—Magasins de 

vStements ou de vetements et lingerie pour hommes 
Men's furnishings stores—Magasins de lingerie pour hommes. 

16,674,000 
1,036,300 

848,800 

66,600 
8,408,800 

480,400 

• 814,700 
83,800 

364,800 
8,079,100 
9,048,900 

8,400 
370,100 

71,900 
118,400 

106,800 
60,600 

29,236,100 
888,500 

8,116,600 

331,800 

6,706,600 
847,400 

16,681,500 

8,345,500 
84,800 

47,412,300 
8,064,600 

13,596,000 

1,186,400 

19,868,800 
891,000 

100-00 
6-88 

1-49 

0-34 
14-41 

8-88 

1-89 
0-14 

S-18 
18-47 
64-83 

0-05 
8-88 

0-43 
0-71 

0-64 
0-30 

100-00 
3-08 

7-84 

1-13 

88-94 
0-85 

66-78 

8-08 
0-08 

100-00 
4-S(5 

88-68 

8-38 

41-87 
0-61 

1,324,400 
133,800 

1,900 

16,900 
195,600 

44,800 

11,500 
1,500 

38,800 
165,500 
718,900 

6,000 

600 

8,900 

1,679,700 
63,600 

156,400 

85,800 

403,700 
13,600 

951,900 

75,300 

4,115,800 
107,100 

953, too 

84,800 

1,808,900 
13,600 

100-00 
10-10 

0-14 

1-88 
14-77 

3-34 

0-87 
0-11 

8-43 
18-49 
63-83 

0-38 

0-04 

0-SB 

100-00 
3-19 

9-31 

1-50 

84-04 
0-81 

56-67 

4-48 

100-00 
8-60 

83-16 

8-05 

43-80 
0-SS 

2,965,600 
846,600 

88,900 
384,800 

81,700 

6,400 
1,600 

40, SOO 
468,000 

1,787,500 

1,700 
5,900 

6,600 
6,700 

8,214,800 
197,800 

468,300 

137,600 

1,531,600 
110,900 

4,987,600 

757,700 
84,800 

3,453,900 

67S. 100 

100-00 
8-31 

0-77 
10-95 

«-76 

0-/« 
0-05 

1-36 
15-58 
58-85 

0-06 
0-80 

0-88 
0-19 

100-00 
8-40 

6-70 

1-67 

W65 
h35 

60-72 

9^88 
089 

5-79 

M-34 

4^80 

1^31 

7,254,600 
309,900 

1,088,000 

167,100 

85,800 
14,600 

848,600 
684,100 

4,487,800 

106,900 

10,000 
15,700 

8,600 
8,700 

13,952,400 
309,900 

1,060,600 

69,800 

3,746,900 
101,600 

7,704,100 

960,600 

309,900 

4,999,800 

• 198,000 

100-00 
4-87 

8-09 

14-17 

8-30 

0-86 
0-20 

3 
9-4S 

61-85 

'•47 

0-14 
0-SB 

0-04 
0-lB 

100-00 
B-BS 

7 

0-60 

SO-85 
0-73 

1-77 

83-56 

hlO 

4,980,400] 36-10 8,658,60o\ 48-86 8,644,700 
,„o ,/irt 1.9, fo nn/il n,t-t «n 9ntl 78,0001 0-41 

4,007,800 
340,300 

94,800 

16,600 
618,800 

183,600 

159,500 
6,500 

31,000 
. 631,300 
1,604,000 

819,300 

57,000 
96,800 

93,900 
15,400 

3,404,700 
308,800 

348,500 

75,000 

646,300 
8,900 

1,638,300 

396.000 

8,233,890 
816,800 

3,079,700 

837,900 

8,644,700 
80,800 

100-00 
8^49 

8-37 

0-41 
16-44 

3-08 

3-98 
0-14 

0-77 
13-86 
40-08 

6-47 

h4B 
8^48 

8^34 
0-39 

100-00 
8^90 

10 •OS 

B-S3 

18-98 
0-86 

47-94 

11-63 

100-00 
9-98 

37-40 

8^89 

38^18 
0-84 

1,095,800 100-00 

835,600 

63,800 

18,500 

18,800 
833,800 
611,300 

8,400 
4,800 

,700 

400 
4,300 

1,980,500 
16,100 

88,800 

88,800 

379,800 
18,500 

{,305,700 

156,400 

3,844,400 
38,100 

1,109,600 

36,600 

1,986,800 
7,100 

81-50 

6^88 

1^14 

1^66 
81 •SS 
48-66 

0-77 
0-U 

0-86 

.0-04 
0-39 

10000 
0-81 

4-48 

1-16 

19^16 
063 

65 •OS 

7 •85 

100-00 
0-83 

88-86 

0-95 

50-10 
0-18 

r 
HH I 
Z 
tn 
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8 
w 

0 
w 
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(') Includes Yukon and Nor thwes t Territories—(•) Inclus Yukon e t Terri toires du Nord-Ouest . C) Less t han 0-05 per cent—(') Moins de 0-05 pour-cent. -;k 
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Tabl^u'^af''A^^f.^Jrl^H^^H'^*'"'*"' Commodity Groups Classified by Kinds of Business for Canada and the Economic Divisions. 1941-Con. 
Tableau 26.-Yentes estmiatlves de groupes choisis de produits. classlflfas par genres de commerce, pour le Canada et les divisions ficonomlques. 1941-8uite 

to 

C o m m o d i t y and kind of business 

Produi t s e t genre de commerce 

Clothing and furnishings, men's and boys'-Con.—VSte
ments et lingerie pour hommes et garcons-fin 

Men's and boys ' r eady-made clothing-con.—Confections 
pour h o m m e s e t gar^ons-fin 

Custom tailors and made-to-measure clothing—TaiUeurs et 
vStementa aur mesure 

FamUy clothing stores—Magaaina de vStements pour toute "la 
famiUe 

Women's ready-to-wear storea—Magasins de confections pour 
femmes '̂̂  

Fur trading poats—Posies de traite de peUeteriea......... 
Men's and boys ' furnishings—Lingerie pour b o m m e s e t 

gargons 
Country general stores—Magasina gSnSraux de campagne 
Department stores and mail order houses or officea—Magaaina 

a rayona et maiaona ou bureaux de vente par correspondance. 
General merchandise and dry goods stores—Magasins de mar

chandises gSnSrales et sSches 
Variety stores—Bazars ! ! ! ! ! ! ! ! . . . 
Men's clothing or clothing and furnishings stores—Magasins de 

vStements ou de vStements et lingerie pour hommes 
Men'^s furnishings atores—Magaains de lingerie pour hommea. 
Men a hat stores—Magasins de chapeaux pour hommes 
Custom tailors and made-to-measure clothing—Tailleura et 

vStements sur mesure 
FamUy clcthing storea—Magaaina de vStementa pour toute la 

famille 
Men's 8*oe storea—Magaains de chaussures pour hommea 
Women s shoe stores—Magasins de chaussurea pour femmes. 
Family shoe stores—Magasins de chaussures pour toute la 

famUle -
Fur trading posts—Postes de traite de peUeteries..,......... 

All o the r clothing—Tous autres vdtements 
Country general stores—Magasins gSnSraux de campagne 
Department stores and m'aU order houses or officea—Magaaina 

a rayons et maisons ou bureaux de vente par correspondance. 
General merchandise and dry goods stores—Magasins de mer

chandises gSnSrales et slches. 
Variety stores—Bazars '.'.".',', 

Canada (') 

Amount 

732,600 

9,473,900 

91,600 
183,400 

74,841,400 
8,183,700 

83,601,500 

8,686,400 
4,874,700 

17,683,700 
6,894,600 
1,356,600 

684,600 

9,734,700 
66,100 
3,700 

804,000 
• 177,100 

26,150,300 
6,106,400 

7,638,600 

1,114,300 
878,300 

Per 
cent 

1-65 

19-98 

0-19 
0-39 

100-00 
10-93 

31-64 

S-69 
6-71 

83-63 
8-41 
1-81 

"0-78 

18-01 
0-07 
0-01 

087 
0-84 

100-00 
BS-36 

88-83 

4-86 
S -' 

Mari t ime 
Provinces 

Provinces 
Mari t imes 

Montant 

1,143,300 

11,600 

6,686,400 
830,000 

1,807,600 

858,600 
786,000 

1,819,600 
368,100 

11,100 

880,100 
1,400 

3,264,200 
648,600 

830,700 

193,600 
136,100 

Pour-
cent 

B7-78 

0-88 

100-00 
18-41 

87-03 

3-78 
10-86 

87-81 
5-S6 
0-17 

13-16 
0-08 

100-00 
19-69 

85-45 

6-98 
4-17 

Quebec 

Quebec 

A m o u n t 

134,800 

3,510,500 

- 51,300 
19,900 

17,536, 
1,883, 

3,688,100 

1,814, 
1,088, 

3,481, 
8,416, 

334, 

331, 

3,081, 

101,800 
19,800 

4,908,600 
1,380,100 

685,400 

366,800 
894,900 

Per 
cent 

0 

85,75 

O^SS 
0-14 

100 00 
10-40 
81-03 

6.93 
6-81 

1951 
13-18 
1-91 

17-57 
006 

0-61 
0-11 

100-00 
28-18 

11-93 

7-47 
6-01 

Ontario 

Montant 

367,300 

8,957,600 

87,400 
30,400 

28,963,200 
1,388,800 

8,787,600 

680,600 
1,991,600 

8,657,900 
8,770,300 

' 665,100 

817,000 

3,791,700 
43,700 

' 3,700 

96,600 
30,400 

9,204,700 
1,068,600 

8,878,700 

139,600 
413,300 

Pour-
cent 

B-10 

16-88 

0-16 
0-17 

100-00 
4 

30-35 

8-36 
6-88 

89-90 
9-67 
1-98 

13-10 
0-15 
0-01 

0-33 
0-10 

100-00 
11-64 

31-87 

1-62 
4-49 

Prairie 
Provinces 

Provinces 
des Prairies 

Amount 

68,800 

1,311,600 

64,100 

15,203, 
3,513, 

6,666,600 

370, 
348, 

8,876, 
611, 
383, 

36, SOO 

1,110, 
1, 

1,800 
64,100 

6,596,700 
8,654,900 

8,678,000 

898,500 
89,400 

Per 
cent 

0-84 

16-93 

0-66 

100-00 
83^11 

43-78 

2-U 
8^89 

14^97 
3^36 
8-13 

0-84 

7-81 
0-01 

0-01 
0-36 

100-00 
88-7S 

S9^09 

4-43 
0-46 

British 
Colmnbia 

• Colombie 
Britannique 

Montant 

161,100 

648,800 

7,500 
16,000 

6,336,900 
686,800 

8,668,800 

164,400 
119,600 

1,508,800 
239,000 
138,400 

869,300 

16,000 

2,126,600 
417,600 

666,700 

118,800 
4,600 

Pour-
cent 

4^81 

14^88 

0-80 
0-39 

100-00 
9-88 

48^0S 

8-69 
. 1-89 

83-80 
3-77 
809 

13-78 

0-B4 

100-00 
19-64 

31-38 

6-59 
0-88 



o r 
Men* 8 cloihing or tithing and furnishings atorea—Magasins de 

vStements ou de vStementa et lingerie pour hommea 
Men*a furnishings storea—Magasina de lingerie pour hommea. 
Cuatom taHora and made-to-measure clothing—Tailleura et 

vStementa aur meaure 
Family clothing atores—Magaaina de vStementa pour toute la 

famUle 
Sporting goods storea—Magasins d'articles de sport 

Clothing, women's, misses' and chUdren's—VStements 
pour femmes, fillettes et enfants— 

Women's and misses' ready-to-wear outerwear—Confections 
de dessus pour femmes et fillettes 

Country general stores—Magaains gSnSraux de campagne... 
Department stores and mail order lumaea or officea—M^asins 

a rayons et m.aisons ou bureaux de vente par correspondoTice 
General merchandise and dry goods atores—Magasins de mar

chandises gSnSrales et skchea. ; 
Variety storea—Bazara 
Men'a clothing or clothing and furnishings stores—Magaains de 

vStementa ou de vStements et lingerie pour hommea 
Men's fumiahinga stores—Magasins de lingerie pour hommes 
Cuatom tailors and made-to-measure clothing—Tailleurs et 

vStement sur mesure. y 
Family clothing storea—Magasina de vStementa pour toute la 

farniUe 
Women's ready-to-wear stores—Magasins de confections pour 

femmea 
Hosxery, lingerie and accesaoriea stores—Magasins de baa, 

lingerie et acceaaoirea 
Millinery atores—Magasina de modea 
Furriera—fur shops—Fourreurs 
Infants' and children's wear stores—Magasins de vStements et 

lingerie pour enfants .',. 
Other women's apparel storea—Autres magasina de vSte

ments pour femmes 
Sporting goods storea—Magaaina d'articles de aport 
Fur trading posts—Poatea de traite de pdleteriea 

Women's and misses' underwear—Sous-vfitements pour 
fem^mes et fillettes 

Country general storea—Magasins gSnSraux de campagne... 
Department storea and mail order houses or offices—Magasins 

d rayons et maisons ou bureaux de vente par correspondance. 
General inerchandiae and dry goods stores^—Magasins de mar

chandises gSnSrales et s&ched 
Variety storea—Bazara 
Family clothing stores—Magasins de vStements pour toute la 

famille 
Women's ready-to-wear stores—Magaaina de confections pour 

femmes 
Hosiery, lingerie and accesaoriea atorea—Magaains de baa, 

lingerie et accessoires 

4,769,400 
798,600 

47,700 

4,169,800 
188,800 

112,994,300 
3,989,400 

35,058,600 

4,867,500 
4,739,400 

80,600 
3,300 

181,600 

17,871,300 

43,980,700 

1,669,800 
13,800 

433,700 

27,100 

1,897,000 
46,900 

101,400 

38,544,100 
1,796,800 

16,948,500 

8,571,000 
4,061,600 

4,150,100 

4,735,400 

4,118,300 

18-84 
3-05 

0-18 

' 18^84 
0^49 

100-00 
S-.JS 

31,08 

3,78 
4-80 

0-07 
(•) 
0-te 

15-89 

38-98 

1-39 
0-01 
0-38 

0-08 

1-15 
0-04 
0-09 

100-00 
4-66 

43-96 

8-67 
10-54 

10-77 

18-29 

io-e«l 

779,800 
46,300 

631,800 
4,300 

8,762,600 
160,700 

8,996,600 

844,800 
714,600 

16,600 

1,055,800 

2,698,700 

13,600 

81,900 

88,800 
1,800 

3,125,100 
133,800 

1,356,500 

151,600 
737,300 

383,400 

389,000 

33,600 

83-89 
1-S9 

19^36 
0^13 

100-00 
1^84 

34-84 

8-79 

0^19 

88-34 

89-69 

0-16 

0-25 

O-SS 
0-08 

100-00 
4-88 

43-41 

4-85 
83-59 

10-35 

18-45 

1-07 

446,300 
346,100 

88,500 

1,439,600 
87,800 

25,891,700 
690,100 

6,608,800 

1,017,300 
1,791,900 

38,600 

95,600 

5,051,100 

10,893,100 

669,000 
11,000 

884,100 

414,000 
87,800 
11,400 

9,682,400 
394,300 

8,810,000 

664,700 
998,000 

1,818,400 

988,900 

8,038,600 

9-07 
7-05 

0-46 

89-33 
0-56 

100-00 
8-67 

81-85 

4-16 
6-98 

0-13 

0-37 

19-61 

39-76 

8-58 
0-04 
0-87 

1-60 
0-11 
0-04 

100-00 
4-07 

89^08 

6-87 
10-31 

18-78 

9-63 

81-06 

8,689,600 
868,100 

8,300 

1,769,400 
61,100 

48,434,000 
664,100 

16,614,400 

8,188,900 
1,841,800 

84,800 
3,300 

85,000 

5,965,600 

19,758,000 

'817,300 
8,800 

148,900 

16,100 

509,300 
8,900 

17,400 

15,209,600 
354,800 

7,180,900 

1,378,600 
1,690,900 

1,813,300 

1,863,400 

88-67 
B-74 

0-09 

19-88 
0-66 

100-00 
1-37 

34-10 

4^40 
S^SO 

0-05 
0-01 

0-05 

18-38 

40-79 

1-69 
0-01 
0-89 

0-03 

1-05 
0-01 
0-03 

100-00 
8-3S 

46-88 

9-06 
11-18 

' 1-98 

1^86 

535,600 
58•100 

16,900 

'680,100 
10,300 

19,341,000 
8,147,800 

7,109,800 

688,600 
360,300 

6,600 

17,800 

6,147,500 

5,714,500 

61,900 

44,800 

78-900 
4,100 

31,000 

7,681,000 
803,100 

4,466,900 

848,800 
483,600 

666,000 

858, BOO 

16S,500 

8-18 
0^88 

0-86 

7-88 
0^16 

100-00 
11-11 

36-76 

3-84 
1-81 

0-03 

0-09 

18-B7 

89-66 

0-38 

0-BS 

0-41 
0-08 
0-16 

100-00 
10-69 

58-78 

3-86 
6-38 

7-33 

11-84 

8-01 

379,800 
97,000 

408,000 
34,800 

10,482,400 
884,800 

8,989,000 

188,100 
41,400 

43,800 

1,140,800 

5,618,000 

7,000 

100-00 
B 14 

SI-94 

1-74 
0-40 

0^42 

10^94 

63^64 

0^07 

C) Includes Yukon and Northwest Territories—(') Indus Yukon et Territoires du Nord-Ouest. 

l,5S4,SOo\ iO-Osl 

(») Less than 0-05 per cent.—(») Moms de 0-06 pour-cent. 

11,000 

866,600 
9,300 
8,600 

2,893,600 
96,300 

1,198,800 

187,900 
161,800 

838,000 

707,100 

358,400 

/7-84 
4-56 

19-19 
1-64 

0-10 

8-54 
0-09 
0-08 

100-00 
3-33 

41-41 

4-4B 
6-85 

8-88 

24^U 

12 39 
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Table 26.—Estimated Sales of Selected Commodltj' Groups Classified by Kinds of Business for Canada and the Economic Divisions. 1941—Con. 
Tableau 36.-Ventes estimatives de groupes choisis de produits, classlflges par genres de commerce, pour le Canada et les divisions dconomiques. 1941—suite 

C o m m o d i t y and kind of business 

Produi t s e t genre de commerce 

CanadaC) 

Amount 
Per 
cent 

Mar i t ime 
Provinces 

Pro-vinces 
Mari t imes 

Montant 
Pour-
cent 

Quebec 

Quebec 

Amoun t 
P e r 
cent 

Ontar io 

Montant 
Pour-
cent 

Prai r ie 
Provinces 

Provinces 
des Prair ies 

Amount 
P e r 
cent 

Br i t i sh 
Co lumbia 

Co lombie 
Br i t ann ique 

Montant 
Pour -
cent 

Cloth ing , w o m e n ' s , misses' and chlldren's-Con.—Vete
m e n t s p o u r femmes , fillettes et enfants-f in 

Women's and misses ' underwear-con.—Sous-vfitements pour 
femmes e t fillettes-fin. 

Millinery stores—Magasina de modea 
Furriers—fur shops—Fourreurs 
Infants' and children's wear stores—Magasina de vStementa et 

lingerie pour enfanta 
Fur trading posts—Postes de traite de pelleteries 

Gir l s ' and infants' wear—Vfitements et lingerie pour fillettes 
et b6bfe 

Country general stores—Magasins gSnSraux de campagne, ,^ 
Department atores and mail order houses or offices—Magasins 

a rayons et maisons ou bureaux de vente par correapondance. 
General merchandiae and dry gooda atores—Magasins de mar

chandises gSnSrales et sSches. 
Variety stores—Bazara 
Family clothing stores—Magasins de vStementa pour toute la 

famille ; 
Women's ready-to-wear atores—Magasina de confection pour 

femmes .̂ , 
Hosiery, lingerie and accesaoriea stores—Magasins de bas, 

lingerie et accessoires 
Millinery stores—Magasins de modes . . . . ' . 
Infants' and children's wear stores—Magasins de vStements et 

lingerie pour enfanta _. 
Other women's apparel stores—Autres magasins de vSte

ments -pour femmes 

Millinery—Chapeaux 
Country general stores—Magasins gSnSraux de campagne. 
Department storea and inail order houses or offices—Magasins 

a rayons et maiaona ou bureaux de vente par correspondance. 
General merchandise and dry goods stores—Magasina de mar-

chandisea gSnSralea et aSches. 
Variety storea—Bazars 
Family clothing stores—Magasins de vStements pour toute la 

famille 
Women's ready-to-wear atorea—Magaains de confections pour 

fem-mes 

6,600 
50,800 

18,100 
101,100 

23,038,700 
1,019,800 

18,743,900 

989,600 
3,418,300 

2,063,900 

1,169,800 

264,600 
88,800 

1,391,300 

41,300 

15,931,400 
866,400 

4,648,600 

385,too 
1,819,600 

1,030,700 

1,616,900 

0-01 
0-13 

0-03 
0-«« 

100-00 
4^43 

65 •SI 

4-OS 
14^81 

S^OS 

1^11 
0-10 

6-04 

0-18 

100-00 
1-87 

8-48 

7 " 

6-47 

9-58 

2,395,100 
53,600 

1,347,900 

75,700 
544,500 

818,100 

180,600 

8,700 

30,900 

1,100 

1,288,800 

458,900 

85,800 
181,600 

58,700 

868,400 

100-00 
8-S4 

66-88 

3-16 
88-73 

9-11 

5 

0-11 

1 

0-05 

100-00 

35-14 

1-96 
14-08 

4-09 

80-88 

84,800 

11,300 

4,717,000 
" 1.̂ 7,800 

1,990,400 

889,SOO 
816,600 

868,700 

76,900 

810,700 
S,800 

883,800 

4,309,800 
40,300 

761,000 

68,800 
368,900 

868,600 

141,000 

0-18 

100-00 
S-IS 

48^80 

4^ 
17-31 

13-80 

1-63 

4-47 
0-06 

8-14 

100-00 
1^14 

17-1 

1 
8^48 

6 

3-87 

86,000 

10,'soo 
17,400 

10,000,300 
881,400 

6,464,300 

488,600 
1,678,100 

688,500 

876,900 

88,700 
19,400 

683,800 

87,800 

6,881,400 
44,300 

8,181,100 

198,000 
586,000 

606,600 

718,600 

0-17 

0-07 
0-Jl 

100-00 
«-«J 

64^64 

4-S9 
15-78 

e-«s 
8-77 

0 
0-19 

6-83 

0-87 

100-00 
0-64 

30-88 

S-19 
7-6.} 

7-35 

10 •se 

4,528,200 
582,600 

3,158,500 

85,800 
339,700 

807,800 

47,800 

18,400 

157,800 

3,000 

2,244,300 
153,800 

869,700 

• 75,700 
118,300 

170,900 

814,300 

0-41 

100-00 
11^54 

1 
1^60 

4 

1-06 

0-«7 

S 

0-07 

100-00 
6-85 

38-15 

3-31 
5-00 

7 

9-56 

6,600 

1,600 
8,600 

1,386,900 
64, SOO 

50,800 
133,400 

97,100 

37,600 

195,600 

10,000 

,203,100 
16,100 

443,800 

88,800 
36,800 

48,600 

180,600 

0-19 

0^06 
0^30 

100-00 
4-63 

57-60 

3-68 
9-68 

1-00 

8-71 

14-10 

0-7.8 

100-00 
1-34 

36 •89 

189 
3-06 

404 

15-00 
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Hosiery, lingerie and accessories stores—Magaaina de bat, 
lingerie et accessoires 

S^ MUlinery stores—Magasins de modes ".',','.".'. 
^ Furriera-—fur shopa—Fourreurs ! ! ! ! . " ] . . . 
° Infants', and children's wear atores—Magaains de vSUmenta et 
T lingerie pour enfants 

Hosiery—Baa 
Country general atorea—Magaains gSnSraux de campagne,".",", 
Department stores and mail order houses or offices—Magasins 

a rayons et maisons ou bureaux de vente par correspondance. 
General merchandise and dry goods stores—Magasins de mar

chandises gSnSrales et aSches .-
Variety atores—Bazars ",','.'.",",",".'.".".',",,,,, 
Family clothing stores—Magaains de vStements pour toute la 

famille . . . . . ; 
Women's ready-to-wear stores—Magasina de confections poiir 

femmes 
Hosiery, lingerie and accessories storea—Magasiiis de bas, 

lingerie et accessoires 
Millinery atores—Magasins de modes '.. 1 ! ! " . ! * . ! ! ! ! ! ] " ' 
Furriers—fur shops—Fourreurs ",'.'.'.",".".'.'.".'.".", 
Infants' and children's wear stores—Magasins de vStements et 

lingerie pour enfants,.', 
Other women's apparel stores—Autres magasins de vsiemerita 

pour femmes 
Women's shoe atores—Magaains de chaussurea pour femmea. 
Family ahoe atorea—Magaains de chauaaurea pour toute la 

famille 

F t m and fur goods—Fourrures e t articles en fourrure 
Department storea and mail order houaea or officea—Magasins 

a rayons et maisons ou bureaux de vente par correspondance. 
General merchandise and dry goods storea—Magasins de mar-

discs gSnSrales et sSches, 
Family clothing stores—Magasina de vStementa pour toiite la 

famille. 
Women's ready-to-wear stores—Magaaiiiade coiifeeiiiinii poiir 

femmes 
Millinery stores—Magasins de modes......,",. 
Furriers—fur shops—Fourreurs ] ! ! ! ! ! ! 
Other women's apparel storea—Autres magaains de vSiemeiits 

pour femmea 

Drugs and drug sundries-Drogues et articles diTers de 
pharmacie— 

Prracript ions (drugs)—Prescriptions (drogues) 
Department stores and mail order houses or offices—Magasins 

a rayons et maisons ou bureaux de vente par correspondance. 
General merchandise and dry goods atores—Magasins de mar

chandises genSrales et seehea ,• 
Drug atores—Pharmacies . ' . . ' . ' !!!! 

16,300 
6,773,700 

69,700 

6,600 

36,902,400 
8,867,600 

18,808,600 

8,498,400 
6,840,600 

3,695,400 

3,811,900 

3,491,600 
18,400 
19,100 

0-10 
48-58 
0-U 

003 

10000 
631 

36-68 

6-94 
19-07 

10-89 

10-68 

9-73 
0-06 
0-06 

13,600 

31,000 
31,700 

374,800 

24,446,100 

6,139,400 

184,900 

3,946,000 

1,658,800 
88,000 

13,481,300 

75,700 

11,732,000 

858,600 

71,900 
11,407,600 

0^04 

0^09 
0^09 

1-04 

100-00 

81-08 

0-76 

16-14 

«-7S 
0^09 

64-90 

0-31 

100-00 

8-16 

0-61 
97-84 

308,100 

3,171,000 
187,400 

887,600 

176,800 
1,191,100 

100-00 
6-91 

89-86 

6-68 
37-56 

893,300 

866,800 

87,800 

700 

110,800 

1,406,100 

315,600 

8,400 

346.000 

118,900 

681,600 

1,700 

1,101,200 

67,300 
1,033,900 

9-85 

8-10 

0-86 

0-08 

3-47 

1100-00 

88-44 

0-60 

84^61 

.8-03 

U^BO 

0-18 

100-00 

611 
93-89 

10,500 
8,639,600 

84,800 

8,387,000 
345,000 

8,048,900 

687,700 
1,678,600 

1,389,000 

666,600 

1,688,400 

0-24 
61-86 
0-56 

100-00 
411 

84-43 

8-80 
80^01 

16^66 

7-95 

18-15 

8,100 

7,100 

35,100 

8,843,600 

1,680,600 

68,800 

- 1,717,400 

894,800 
,2-b 88,000 

5,130,000 

30,000 

3,161,800 

3,161,800 

0-07 

0-09 

0-4S 

100-00 

17-87 

0-78 

19-48 

3-33 
I 0-85 

68-01 

0-34 

100-00 

100-00 
C) i i c l u d e s Yukon and Nor thwes t Te r r i to r i e3 - ( i ) Inclus Yukon e t Terr i to i res du Nord-Ouest.-

4,800 
8,784,000 

45,500 

6,600 

14,722,700 
631,SOO 

5,308,800 

1,169,800 
3,043,600 

1,863,900 

1,616,800 

1,677,300 

13,000 

8,900 

81,700 
8,800 

\£.:i78,000 

"b.S,891,000 

1,666,600 

87,300 

768,300 

959,100 

6,403,300 

88,400 

4,088,200 

161,600 

3,938,700 

0-07 
39-69 

0 

0-08 

100-00 
361 

36 •OB 

7^94 
80-67 

8-58 

10 •OS 

10-7/ 

0-09 

O^OS 

0-15 
0-08 

i-17 

100-00 

18-73 

0-98 

8-53 

10-78 

60-73 

0-85 

100-00 

3-71 

96-89 

647,600 

6,636,900 
1,043,400 

3,848,300 

337,300 
668,100 

471,700 

684,800 

183,700 
18,400 

1,900 
10,500 

41,400 

JL3,661,400 

1,610,400 

80,000 

841,700 

177,000 

1,307,400 

4,900 

2,103,000 

66,700 

8,046,300 

88-86 

100-00 
16-78 

48-85 

6-08 
9-98 

7-11 

10 •SI 

,h86 
0^88 

O-OS 
0-16 

0-68 

100-00 

36-79 

0-56 

88-99 

4-83 

SJ-7/ 

O^IS 

100-00 

8-70 

97 •SO 

454,600 

2,964,100 
144,500 

1,887,000 

118,800 
871,300 

276,800 

686,800 

840,800 

4,600 

6,700 
11,900 

15,500 

1,266,700 

44,400 

4,600 
1,816,700 

37-78 

100-00 
4-88 

43^48 

4^01 
9-16 

9-34 

19 •SO 

8-10 

0-16 

0-83 
0-40 

1,636,500 

866,300 

881,700 

118,800 

959,000 

16,700 

100-00 

16-87 

17-88 

6-89 

58-60 

1-08 

100-00 

3-61 

0-36 
96-13 
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Table 26.—Estimated Sales of Selected Commodity Groups Classified by Kinds 
Tableau 26.—Vent«s estimatives de groupes choisis de produits, dassiflfies par genres 

of Business for Canada and the Economic Divisions, 1941—Con. 
de commerce, pour le Canada et les divisions ficonomlques, 1941—suite 

Commodity and kind of business 

Produits et genre de commerce 

Drugs and drug sundries-Con.—Drogues et articles divers 
de pharmacle-fin 

Drugs, pharmaceuticals, patent medicines—Drogues, pro
duits pharmaeeutiques. mMicaments brevetfe 

Department stores and mail order houses or offices—Magasins 
i rayons et maisons ou bureaux de vente par correspondance. 

General merchandise and dry goods stores—Magasins de mar
chandiaea gSnSralea et sSches. 

Variety atorea—Bazara 
Drug atorea—Pharmacies ; • • • • 
Patent medicine, perfumes, extracts, etc.—MSdicaments bre

vetSs, parfums, extraits, etc 

D r u g sundries—Articles divers de pharmacie _ 
Department stores and mail order houses or offices—Magasms 

A rayona, et maiaona ou bureaux de vente par correapondance. 
General merchandiae and dry gooda atores—Magasins de mar

chandises gSnSrales et s^hes. 
Variety storea—Bazara.; « 
Drug atorea—Pharmaciea 

Dry goods and notions—Sichcs et articles de fantaisie— 

Piece goods—Marchandises k la pifece 
Country general atores—Magasins gSnSraux de campagne,.. 
Department atorea and mail order houses or offices—Magaaina 

& rayons et maisons ou bureaux de vente par correapondance. 
General merchandise and dry goods stores—Magasins de mar

chandises gSnSrales et alchea. 
Variety atorea—Bazara - • 
Family clothing atores—Magasins de vStements pour toute la 

famille _ • - •; 
Women's ready-to-wear storea—Magasins de confection pour 

femmes - , ;--". 
Fur trading posts—Postes de traite de pelletenea 

Bedding and house linens—Literie e t toile de manage 
Country general atorea—Magasins gSnSraux de campagne.._ 
Department stores and mail order houses or offices—Magasins 

d rayons et maiaona ou bureaux de vente par corres-pondance. 

C a n a d a (*) 

Amount 

36,323, 

8,141, 

810, 
66. 

38,849, 

1,067, 

8,150, 

1,393, 

170, 
818, 

6,367, 

900 

800 

,700 
,300 
,400 

,300 

,400 

,300 

,600 
,900 
.700 

Per 
cent 

25,923,700 
3,748,700 

10,480,800 

9,888,100 
348,400 

1,669,400 

855,800 
808,600 

30,119,600 
2,412,100 

16,977,300 

100-00 

5-89 

0-68 
0-15 

90^44 

8^94 

100-00 

17-10 

2-OS 
8 . . 

78-IS 

100-00 
14^46 

40^43 

36-60 
1-34 

Marit i ine 
Provinces 

Provinces 
Marit imes 

Montant 

0-99 
0-78 

100-00 
8-01 

2,835,600 

863,800 

84,800 
11,400 

8,448,300 

87,800 

687,900 

105,800 
161,500 
34,100 

397,100 

1,622,000 
187,400 

1,088,500 

BOS,100 
113,500 

88,700 

7,800 

2,304,600 
867,800 

1,451,500 

Pour-
cent 

100-00 

9-30 

8-97 
0-40 

86-35 

0 

100-00 

15-89 

88-08 
4 

57-73 

100• 00 
11-55 

63-41 

18-46 
7-00 

5-10 

0-48 

109-00 
11-6B 

Quebec 

Quebec 

Amount 

8,109,600 

117,100 

68,800 

7,688,SOO 

336,600 

1,368,400 

175,600 

90,700 
1,108,100 

9,259,200 
788,600 

1,814,800 

5,846,800 
68,000 

707,too 

18,800 
88,700 

6,220,600 
345,000 

1,990,400 

Per 
cent 

100-00 

1-U 

0-85 

93-67 

fl4 

100-00 

18-83 

6-63 
80-54 

100-00 
8-58 

es-13 
0-73 

0-14 
0-84 

100-00 
5-65 

38-00 

Ontar io 

Montant 

16,850,600 

909,000 

17,500 
37,600 

15,600,700 

385,100 

3,580,500 

464,600 

76,100 
3,060,900 

8,227, 
799, 

4,248,800 

8,390, 
150, 

630,800 

Pour-
cent 

88. 
34, 

12,458, 
615, 

7,878,400 

100-00 

6-':^ 

0-10 
0-88 

91-99 

8-89 

100-00 

18-69 

B-10 
85-81 

100-00 
9-68 

51-56 

29-06 
1-83 

6-45 

1-00 
0-42 

100-00 
4-eB 

58-37 

Prairie 
Pro-vinces 

Provinces 
des Prairies 

Amount 

6,664,400 

461,900 

26,300 
6,300 

4,988,400 

181,600 

1,754,300 

669,800 

6,800 
19,000 

1,166,300 

6,360,100 
1,860,600 

8,640,900 

466,700 
16,600 

77,700 
61,800 

6,771,100 
1,089,600 

4,665,300 

Per 
cent 

100-00 

7-99 

0-47 
0-11 

88-BB 

3-81 

100-00 

38-45 

0-56 
1-08 

65^91 

100-00 
34-63 

49 27 

8-68 
0-31 

4-77 

U45 
1-15 

100-00 
16-09 

68-90 

British 
Columbia 

Colombie 
Britannique 

Montant 

2,842,600 

• 399,400 

13,700 

8,898,700 

136,800 

761,800 

88,800 

9,100 

653.900 

1,364,600 
96,300 

754,400 

388,900 

88,600 

16,800 
17, SOO 

2,274,500 
118,400 

Pour -
cent 

100-00 

14-05 

0-48 

80-66 

4-81 

100-00 

IhSl 

1-81 

86-98 

100 00 
7-11 

65-69 

84-88 

6-10 

6-65 
1-27 

100-00 
4-94 

Z 
O 
> z 
0 
CO 

M 

O 
w 
w 
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tn 

Z 
H 
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General merchandise and dry gooda stores—Magasins de mar-
ehandises gSnSralea et ahckea. 

Variety storea—Bazars 
Family clothing storea—Magaaina de vStementa pour toute la 
• famille 
Women's ready-to-wear atores—Magasina de confectiona pour 

fem,mes ; 
Fur trading posts—Postes de traite de peUeteries 

Notions and smallwares—Articles de fantaisie et menus 
objets 

Country general stores—Magasins gSnSraux de campagne 
Department stores and mail order houses or offices—Magasins 

a rayons et maisons ou bureaux de vente par correspondance. 
General merchandise and dry gooda atores—Magasins de mar

chandises gSnSrales et sbches. 
Variety stores—Bazars 
Men's clothing orclothing and furnishing a atorea—Magaaina de 

vStementa ou de vStementa et lingerie pour hommea 
Men'a furnishings atores—Magasins de lingerie pour hommes 
Cuatom tailora and made-to-measure clothing—Tailleurs et 

vStementa sur meaure 
Family clothing stores—Magasins de vStements pour toute la 

famiUe 
Wonien's ready-to-wear stores—Magasins de confections pour 

femmes 
• Hosiery, lingerie and accesaoriea stores—Baa, lingerie et 

acceaaoirea. 
Infanta' and children'a wear storea—Magasins de vStement et 

lingerie pour enfants 
Otker women's apparel stores—Autres magasins de vSte

ments pour femmea 
Gift, novelty and aouvenir shops—Magaaina de bibelota, nou-

veautSa et souvenira 
Embroidery, needlework, stamped goods—Broderies, travaux 

a I'aiguiUe et articlea Stampis . - . . , . 
Fur trading postes—Postes de traite de pelleteries 

Electrical equipment—OutiUage Electrique— 

Electrical refrigerators—R6trig6rateur8 dlectriques 
Department atores and mail order houses or officea—Magaaina 

d rayona et maisona ou bureaux de vente par correspondance. 
General merchandise and dry goods stores—Magasins de mar

chandises gSnSrales et skchea. 
Hardware stores—QuincaiUeries 
Hardware and farm implements—QuincaiUerie et instru

ments agricoles 
Electrical supply stores—Magasins de fournitures Slectriques. 
Furniture stores—Magaains de meubles 
Furniture and undertaker—Meubles et entrepreneurs de pom-: 

pea funkbres. 
• Household appliance atorea—Magasins d'appareils de mS

nage 

6,899,900 
1,904,300 

8,390,800 

338,600 
.808,500 

40,616,300 
8,383,600 

17,974,000 

8,989,700 
10,868,000 

85,300 
67,600 

5,600 

8,547,500 

1,619,400 

1,669,600 

87,800 

114,300 

350,300 

409,000 
50,600 

13,478,100 

8,880,600 

31,800 
861,400 

6,400 
845,500 

1,311,500 

107,800 

19-69 
6-38 

7-94 

1-10 
0-67 

100-00 
6-81 

44-86 

7-56 
85-87 

0-81 
0-17 

0-01 

6-27 

3-99 

4^11 

088 

0^88 

086 

1^01 
0-18 

100-00 

16-48 

0-83 
6-39 

0-05 
1-88 
9-75 

O^SO 

4,619,400\ SS-Ml 

819,000 
886,800 

187,900 

11,600 

3,102,600 
841,000 

1,137,400 

168,400 
1,179,700 

40,800 

118,800 

118,900 

13,600 

8,000 

8,100 

17,300 

16,600 

699,300 

168,500 

10,100 

7,800 
64,700 

874,600 

9-60 
9-84 

6-56 

051 

lOO-OO 
7-77 

38-87 

5-43 
38-08 

1-61 

5-65 

5-64 

0-44 

0-06 

0-07 

0-66 

0-50 

100-00 

85^46 

1-68 

1-30 
9^13 

45^S8 

8,898,800 
635,100 

883,900 

51,300 
88,700 

10,074,100 
594,500 

3,395,400 

962,700 
8,744,600 

38,600 
63,800 

6,600 

1,060,700 

856, m 

148,000 

84,000 

90,800 

890,100 
6,100 

2,602,100 

408,300 

82,900 

46,000 
689,300 

896,900 

36-85 
• 10-21 

14-81 

0-88 
0-36 

100-00 
5-9/ 

55-70 

9-66 
87-84 

0-38 
0-63 

0-06 

10-63 

8-54 

' 7-43 

0-84 

0-90 

8-88 
0-06 

lOO-OO 

18-00 

3-19 

1-77 
. 84-18 

34-47 

8,443,000 
886,600 

1,086,900 

819,800 
34,800 

16,264,900 
448,700 

7,180,900 

1,386,800 
4,433,800 

808,900 

959,100 

818,500 

36,300 

86,800 

163,800 

66,400 
8,100 

1,959,000 

909,000 

17,600 
487,600 

141,400 
467,400 

107,800 

!, 807,000 

19 61 
664 

1-76 
0-88 

100-00 
B-7S 

43-78 

8-15 
87-86 

4-97 

5-90 

600 

0-88 

0-63 

1-00 

0-41 
0-06 

100-00 

IS^OO 

0-«J 
6-H 

B^OS 
6-78 

1-66 

51-71 

614,600 
146,800 

ISO,100 

18,900 
61,800 

7,996,700 
1,187,600 

4,495,100 

369,800 
1,838,600 

8,900 
1,300 

375,800 

808,000 

61,900 

9,900 

6,000 

89,700 

8,000 
15,400 

1,099,200 

513,800 

184,700 

6,400 
87,800 
63,800 

9-08 
8-17 

0^19 
0^91 

100-00 
14^85 

4^68 
16-41 

0-04 
0-01 

4-69 

8-60 

0-78 

0-18 

0-08 

0-37 

0-03 
0-19 

100-00 

85-67 

6-84 

0-38 
1-36 
8 

716,900] 36-86 

388,900 
69,000 

111,700 

37,600 
17,800 

3,135,600 
96,300 

1,776;800 

159,900 
671,400 

8,500 

189,400 

88,800 

33,800 

15,600 

80,000 

49,900 

36,000 
4,300 

,318,000 

177,500 

13,100 
815,600 

83,100 
106,300 

14^46 
S^OS 

4^91 

1^66 
0-76 

100-00 
307 

56 •es 

610 
8h41 

008 

604 

8-64 

1-oe 

0-60 

064 

1-69 

1-11 
0-14' 

100-00 

15-47 

1-04 
16-36 

1-76 
8-06 

r 
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0 Includes Yukon and Northwest Territories—(') Inclua Yukon et Territoires du Nord-Ouest. 
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Table 26.—Esthnated Sales of Selected Commodity Groups Classified by Kinds of Business for Canada and the Economic Divisions, 1941—Con. ^ 
Tableau 26.—Ventes estimatives de groupes choisis de produits, ciasslfiSes par genres de commerce, pour le Canada et les divisions (conomlques, 1941—suite 

Commodity and kind of business 

Produits et genre de commerce 

Electrical equipment-Con.—Outillage Clectrlque-fin 

Electrical refrigeratora-Coa—RSfrigdrateurs Slectriques-fin 
Household appliance stores with radios—Magasina d'appareils 

de mSnage et radios 
Radio specialty storea—Magasins de radio (spScitdUS) 
Radio and music stores—Magasins de radio et de musique. 

Electrical vacuum cleaners—Aspirateurs dlectriques 
De-partment stores and mail order houses or offices—Magasins 

h rayons et maisons ou bureaux de vente par correspoMance. 
Hardware stores—QuineaUleries 
Hardware and farm implementa—Quincaillerie et instruments 

agricoles 
Electrical supply stores—Magasins de fournitures Slectriquea, 
Furniture atorea—Magasins de meubles 
Household appliance stores—Magasins d'appareils de mS

nage 
Household appliance atorea with radioa—Magaaina d'appareils 

de mSnage et radioa 
Radio apecialty atores—Magasina de radio (spSeialUS) 

Electric washing machines—Machines k laver dlectriques. 
Department stores and mail order houses or officea—Magaaina 

A rayons et maisons ou bureaux de vente par correspondance. 
General merchandise and dry goods stores—Magasins de mar

chandises gSnSrales et aSches. .-
Hardware stores—QuineaUleries 
Hardware and farm implementa--Quincaillerie et inatru-

ments agricolea 
Electrical supply stores—Magasins defoumitures Slectriques, 
Furniture atorea^-Magasins de meubles 
Furniture and undertaker—Meubles et entrepreneurs de pom

pes funSbres 
Household appliance storea—Magasins d'appareUs de mSnage 
Household appliance stores with radios—Magasins d'appareils 

de m Snage et radios 
Radio specialty stores—Magasins de radio (spScicdits) 
Radio and music atores—Magaains de radio et de musique 

Electrical ranges and stoves—PoSles de cuisine et poSles 
Slectriques 

CanadaC) 

Amount 

3,653,000 
846,900 
376,600 

1,668,300 

609,900 
101,300 

1,600 
16,900 
88,800 

679,000 

168,600 
4,900 

7,715,700 

1,114,600 

17,600 
668,700 

7,000 
71,000 

1,349,600 

88,300 
8,819,600 

1,458,400 
86,100 

100,100 

4,218,100 lOO-OOl 

Per 
cent 

86-36 
1 
8-79 

100-00 

36-66 
6-07 

0-10 
1-01 
5-53 

40-70 

9-74 
0-89 

100-00 

1-00 
«-67 

0-10 
0^98 

17-49 

0-89 
88-77 

18-90 
0-34 
1-30 

Maritime 
Provinces 

Provinces 
Maritimes 

Montant 

41,600 
17,300 
lfi,700 

62,900 

86,900 

4,300 

89,300 

8,400 

499,600 

159,400 

50,100 

5,000 
186,300 

133,700 

64,400 
1,600 

11,100 

Pour-
cent 

6-94 
8 " 
6-79 

100-00 

4«-77 

6-84 

46-68 

S-Sl 

100-00 

«7-90 

6-05 

0-60 
85-88 

86-78 

10-89 
0-38 
8-28 

Quebec 

Quebec 

Amount 

398,800 

85,900 

186,800 

68,600 

4,300 
81,000 

45,800 

57,800 

2,236,200 

892,700 

45,800 
66,300 

8,700 
776,100 

687,400 

338,100 

21,100 

198,600 lOO-OOl 

Per 
cent 

15-09 

3-30 

100-00 

5/-5* 

8-30 
11-24 

84-58 

30-68 

100 00 

13-09 

8-06 
8-96 

0-39 
34-71 

30-74 

16-18 

0-94 

Ontario 

Montant 

8,427,500 
136,800 
118,000 

850,300 

303,000 
80,200 

11,800 
46,700 

331,600 

78,700 
4,900 

3,231,000 

767,600 

17,600 
374,100 

36,900 
387,800 

88,300 
911,800 

736,'400 
16,100 
38,800 

367,000 10000 2,469,700 lOO-OOl 

Pour-
cent 

54-88 
1-95 
1-70 

100-00 

36-63 
9-43 

1-38 
6-49 

39-00 

8-55 
0-58 

100 00 

J85-44 

0-64 
11-58 

1-11 
10-13 

0 
88-88 

88-79 
0-60 
1-00 

Prairie 
Provinces 

Provinces 
des Prairies 

Amount 

390,900 
78,800 
93,300 

338,600 

138,700 
16,300 

1,600 
1,400 
4,300 

161,600 

80,600 

1,171,200 

456,100 

9,600 
116,600 

7,900 
14,800 
45,600 

366,600 

142,800 
6,600 

86,400 

Per 
cent 

19-55 
3-64 
4-67 

100-00 

39-80 
4-88 

0-47 
0-41 
1-87 

47-74 

609 

lOO-OO 

37 84 

0^81 
9-95 

0-68 
1-81 
3-89 

31-30 

18-19 
0-66 
8-17 

806,600 100-00 

British 
Columbia 

Colombie 
Britannique 

Montant 

300,800 
80,000 
37,600 

229,800 

88,800 
4,800 

16,900 

110,700 

9,600 

677,300 

88,800 

4,600 
81,400 

9,800 
74,400 

180,100 

186,700 
1,800 

10,300 

387,300 

Pour-, 
cent 

SB-78 
1-68 
8-85 

100-00 

38-64 
2-09 

8-98 

48-17 

4-18 

10000. 

16-38 

0^80 
14^10 

1-59 
18-89 

80^80 

38-34 
0^31 
1-79 

10000 



Department stores and maU order houses or officea—Magaaina 
A rayona et maiaona ou bureaux de vente par corresportdance. 

Hardware stores—QuincaiUeries 
Hardware and farm implements—QuincaiUeries et instru

ments agricoles 
Electrical supply stores—Magaaina de fourniturea Slectriquea, 
Furniture storea—Magaaina de meublea 
Houaehold appliance stores—Magasins d'appareils de mSnage 
Household appliance stores with radios—Magasins d'appareils 

de mSnage et radios .* 
Radio apecialty stores—Magasins de radio (apScialitS).... 

Portable electric household heating appliances—Appareils 
de chauffage Slectriques portatifs 

Department stores and mail order houses or offices—Magaains 
A rayons et maisons ou bureaux de vente par correspondance. 

General merchandise and dry goods atores—Magasins de mar
chandises gSnSrales et sSches 

Variety stores—Bazars 
Hardware stores—QuincaiUeries 
Hardware and farm implements—Quincaillerie et instruments 

agricoles 
Electrical supply stores—Magasins defoumitures Slectriques. 
Furniture stores—Magasina de meublea 
Furniture and undertaker—Meublea et entrepreneurs de -pom-

pesfunSbres 
Household appliance stores—Magasins d'appareils de mSnage 
Household appliance stores with radios—Magasins d'appareils 

de mSnage et radios 
Radio apecialty atorea—Magasins de radio (spScitditS)— 
Radio and music stores—Magasins de radio et de musique. 

Other electrical appliances and suppUes—Autres appareils et 
fournitures Slectriques •... 

Country general stores—Magasins gSnSraux de campagne _ 
Department stores and mail order houaea or offices—Magasina 

A rayons et maisons ou bureaux de vente par correspondance. 
General merchandise and dry goods atorea—Magaaina de mar

chandises gSnSrales et sAches. ' 
tTarieiy stores—Bazars 
Hardware atorea—QuincaiUeries 
Hardware and farm implementa—Quincaillerie et instruments 

agricoles 
Electrical supply storea—Magasins defoumitures Slectriquea. 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles et entrepreneurs de pom

pes funSbres 
Household appliance storea—Magasins d'appareils de mSnage 
Household appliance stores with radios—Magasins d'appareils 

de mSnage et radioa 
Radio apecialty atorea—Magasins de radio (apScidlitS) 
Radio and music stores—Magasins de radio et de musique 

646,100 
245,400 

500 
18,100 

304,300 
2,214,600 

726,400 
4,100 

3,667,600 

1,080,400 

86,800 
119,300 
173,300 

8,100 
487,900 
118,100 

3,700 
151,300 

311,400 
18,400 

800 

12,464,000 
1,041,600 

8,142,100 

91,000 
1,199,500 
1,946,600 

14,500 
8,851,100 

683,900 

ei,600 
8,081,600 

646,800 
18,100 

800 

15-31 
5-88 

0-01 
1-85 
1-81 

68-60 

17-80 
0-10 

100-00 

88^60 

0-76 
336 

Bi^es 

0^06 
11 •OO 
5-14 

0^10 
81 •oe 

S-75 
0-58 
0-08 

100-00 
8^S6 

17-19 

0-78 
9-68 

16-68 

0-18 
88-88 
4-80 

0-54 
16-88 

4-37 
0-10 
0-01 

16,900 
6,000 

1,600 
8,500 

149,100 

18,500 

294,700 

53,700 

88,700 
40,800 

17,100 
8,600 

138,500 

17,400 
8,600 

965,800 
80,300 

147,100 

85,800 
113,500 
110,700 

103,800 
42,100 

6,600 
806,600 

71,700 

8-01 
8-58 

O^SO 
- 4-88 

76-08 

9-31 

100-00 

18-88 

7-70 
13-64 

5-80 
8-89 

U^96 

6-91 
0-88 

100-00 
8-51 

16-83 

8-61 
11-75 
17-68 

10-69 
4-36 

0-57 
81-38 

. 7-48 

16,600 

68,900 
196,400 

19,500 
- 1,600 

637,100 

175,600 

45,400 
165,900 

110,300 
48,000 

62,400 

44,700 

800 

2,741,300 
846,500 

409,800 

88,900 
368,900 
647,300 

678,400 
104,900 

14,300 
366,600 

84,500 
8,400 

SOO 

4-66 

17-68 
65-01 

88-87 
0-46 

100-00 

87-66 

I^IS 
86-04 

17-31 
6-59 

8-88 

7-08 

0^13 

100-00 
8-99 

14-96 

0^84 
13-84 
19-96 

80-88 
3-83 

0-68 
13-37 

3-08 
0-31 
003 

454,500 
160,300 

60,600 
163,600 

1,119,100 

509,100 
2,600 

1,666,400 

454,600 

17,500 
37,600 

487,600 

199,800 
46,700 

3,100 
879,800 

181,800 
7,400 

5,660,900 
309,900 

1,060,600 

17,500 
601,800 
694,800 

1,488,600 
867,100 

86,000 
901,500 

800,000 
3,700 

18-40 
6-49 

B-45 
6-63 

45-31 

80.68 
0-10 

100-00 

87-44 

1-06 
2-87 

85-81 

18-06 
8-88 

0-88 
16-89 

10-98 
0-45 

100-00 
5-57 

19-07 

O-SS 
10-81 
18-49 

86-77 
4-68 

0-47 
16^81 

360 
0-07 

130,900 
30,000 

600 
- 11,300 

48,000 
505,000 

79,800 

642,400 

«47,«00 

9,800 
9,000 

91,500 

2,100 
49,900 

4,300 

185,300 

36,700 
6,600 

1,957,300 
885,800 

308,700 

26,600 
85,100 

413,100 

64,500 
388,500 

16,000 

16,100 
383,800 

68,400 

16-85 
3-78 

0-06 
1-40 
5-96 

6«-70 

9-91 

100-00 

58-57 

1-45 
1-40 

14^84 

0-33 
7-77 
0-67 

88-85 

5-71 
1-03 

100-00 
/4-«7 

15-47 

1-36 
4-35 

81-11 

8-78 
19-64 
0-88 

0-88 
16-61 

8-68 

U.4OO 
33,500 

4,600 
81,300 

846,000 

38,600 

.336,600 

88,800 

4,800 
47,900 

60,800 
10,600 

101,300 

30,800 
1,800 

1,230,300 
118,400 

881,900 

4,600 
36,800 

119,800 

306,000 
63,800 

5,600 
283,800 

136,600 

11-46 
8-65 

1-19 
6-60 

63-28 

9-94 

100-00 

86 38 

;-57 
1483 

16-09 
3-15 

30-10 

9 •IS 
0-63 

100-00 
9-14 

18-04 

0-37 
8-99 
9-74 

84-79 
5-18 

0-46 
18-19 

11-10 

-
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Table 26.—Esthnated Sales of Selected Commodity Groups Classified by K i n d s of B u s i n e s s for Canada a n d t h e Economic Divis ions. 1941—Con. 
Tableau 26.—Ventes esthnatlves de groupes choisis de produi t s , classifides par genres de commerce, p o u r le Canada e t les divisions dconomiques, 1941—suite 

C o m m o d i t y and kind of business 

Produi t s e t genre dc commerce 

Food a n d k i n d r e d products—Al iments e t produi t s con
nexes— 

Bakery products (fresh)—Produits de la boulangerie, frais. 
Bakery products stores—Magasins de produits de la boulan

gerie 
Egga and poultry stores—Magaains d'osufa et volailles 
Fruit and vegetable stores—Magasins de fruits et ISgumea 
Grocery storea (without freah meat)—Epiceries (sans viandes 

fraiches) 
Combination stores (groceries and meats}—Epiceries et bou

cheries combinSea .-
Caterers—Pourvoyeurs 
Delicateaaen stores—Chareuteries 
Food stares with non-food departments—Magasins d'aliments 

avec rayons d'articles non alimentaires 
Other food atores—Autrea magasins de denrSes alimentaires 
Country general atores—Magasins gSnSraux de campagne..,. 
Department stores and mail order houses or offices—Magasins 

a rayons et maisons ou bureaux de vente par correspondance. 
General merchandise and dry goods storea—Magaaina de mar

chandises gSnSrales et sSches. 
Variety stores—Bazars 

C a n d y and confectionery—Bonbons e t confiseries 
Bakery products stores—Magasins de produits de la boulan

gerie 
Candy nut stores—Magasins de bonbons et noix 
Confectionery stores—Confiseriea 
Eggs and poultry atores—Magasins d'aufs et volaiUes 
Fruit and vegetable stores—Magasins de fruits et ISgumes 
Grocery stores (without fresh meats)—Epiceries (sans viandes 

fraiches) 
Combination stores (groceries and meats)—Epiceriea et bou

cheries combinSes 
Food stores with non-food departments—Magasins d'aliments 

avec rayons d'articles non alimentaires 
Other food stores—Autres magasins de denrSes alimentaires. 
Country general stores—Magasins gSnSraux de campagne 
Department stores and maU order houses or offices—Magasins 

A rayons et maisons ou bureaux de vente par corres-pondance. 
General merchandise and dry goods stores—Magasina de mar

chandiaea gSnSrdles et sSehes. 

Canada (1) 

Amoun t 

29,477,200 

8,053,300 
900 

117,400 

8,389,600 

6,608,600 
363,300 
496, 700 

1,900 
6,900 

3,098,300 

1,910,800 

338,900 
108,700 

64,656,000 

5,800 
3,639,400 

27,805,700 
900 

815,800 

6,787,8m 

3,367,000 

1,900 
4,600 

3,511,600 

8,783,100 

383,800 

P e r 
cent 

100-00 

S7-38 
C) 
0-40 

88-46 

88-48. 
1-83 
1 

0-01 
O-OS 

10-49 

6-48 

1-13 
0-36 

100-00 

0-01 
5-63 

43-01 
C) 
0-33 

8-95 

6-81 

(•) 
0-01 
5-43 

4-31 

0-59 

Mari t ime 
Provinces 

Pro-vinces 
Marit imes 

Montant 

2,568,600 

843,000 

6,600 

934,900 

896;000 
9,000 
7,800 

348,100 

88,200 

101,000 

5,327,700 

500 
1,905,000 

6,600 

467,500 

491,400 

608,700 

186,100 

134,700 

Pour-
cent 

190-00 

9-60 

0-22 

36-40 

34-88 
0-35 
0-30 

13-56 

0-87 

3-93 

100-00 

0-01 
36-76 

0-11 

8-77 

9-88 

9-55 

3-49 

8-63 

Quebec 

QuSbec 

Amount 

7,548,300 

3,490,500 

86,800 

1,989,100 

1,358,600 
184,100 
66,500 

500 
3,000 

246,500 

834,800 

45,800 
88,700 

20,578,100 

3,800 
1,819,700 

18,495,400 

37,500 

1,845,800 

639,300 

500 
2,000 

691,500 

409,800 

91,700 

Per 
cent 

100-00 

40-84 

0-36 

85-56 

18-00 
1-64 
0-88 

0-01 
0-04 
3-86 

3-10 

0-61 
0-30 

100-00 

0-08 
5-93 

60-72 

0-18 

8-97 

3-11 

C) 
0-01 
8-87 

1-99 

0-45 

Ontar io 

Montant 

10,863,600 

8,818,400 
900 

48,000 

8,747,000 

3,185,100 
178,800 
391,600 

1,100 
1,400 

841,800 

606,000 

34,900 
76,100 

22,791,400 

1,968,800 
7,319,500 

900 
119,900 

1,683,600 

1,704,600 

1,100 
900 

619,800 

909,000 

34,900 

Pour-
cent 

100-00 

85-94 
0-01 
0-44 

S5-89 

88-77 
1-69 
3-61 

0-01 
0-01 
7-74 

6-58 

O-SS 
0-69 

100-00 

8-57 
32-18 
C) 
0-53 

7-39 

7-48 

(') 
m 

8-78 

3-99 

0-16 

Prair ie 
Provinces 

Provinces 
des Prairies 

Amoun t 

4,796,800 

391,800 

30,600 

1,783,800 

786,100 
34,500 
80,100 

300 
600 

1,858,300 

388,700 

104,600 
4,900 

10,700,500 

160,900 
3,894,C 

46,300 

1,816,600 

397,000 

300 
400 

1,489,700 

745,600 

80,700 

Per 
cent 

100-00 

8-16 

0-63 

37-17 

16-39 
0-78 
0-48 

0-01 
0-01 

86-23 

8-18 
0-10 

100-00 

1-50 
36-40 

0-43 

11-36 

3-71 

(•) 
(•) 
75-fl« 

6-97 

0-7̂ 1 

Bri t i sh 
Co lumbia 

Co lombie 
Br i t ann ique 

Montant 

3,664,600 

1,107,400. 

6,500 

991,700 

448,700 
28,900 
10,700 

2,000 
369,300 

666,700 

46,700 

5,152;400 

305,700 
2,189,000 

6,600 

674,200 

134,700 

1.300 
873,000 

638,600 

41,100 

Pour-
cent 

100-00 

30-88 

0-18 

87-06 

18-08 
0-68 
0-89 

0-05 
10-08 

18-17 

1-85 

10000 

6-95 
42-48 

0-13 

11-14 

8-61 

0-08 
630 

10-34 

0-80 

00 
00 
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-a 

r 

Variety storea—Bazars 
Restaurants, cafeterias and eating places—Restaurants, cafS-

tSrias et salles A manger 
Eating places with other merchandiae—Salles A manger et 

autres marchandises 
Refreshment tmoths and standa—PavUlona et kioaquea de 

rafralchissements 
Drug storea—Pharmacies 
Newsdealers—Magaaina.de journaux 
Newadealera and amallwarea—Magasins de journaux et tiibelots 
Toliacco stores and atanda—Magaaina et comptoira de tabac.. 
Patent medicinea, perfumea, extracts, etc.—MSdicaments bre-

vetSa, parfuma, extraita, etc 
Fur trading poata—Poates de traite de pelleteries 

Fresh fruits and vegetables—Fruits et ISgumes frais 
Confectionery stores—Confiseries 
Eggs and poultry storea—Magasins d'ceufs et volailles 
Fruit and vegetable stores—Magasins de fruits et ISgumes 
Grocery stores (without fresh meat)—Epiceries (sans viandea 

fraiches).,.'. 
Combination atores (groceries and meats)—Epiceries et 6ou-

cheries combinSea 
Meat markets—Boucheries 
Food stores with non-food departments—Magaains d'diments 

avec rayona d'articlea non atimentairea 
Other food storea—Autres magasins de denrSes alimentaires. 
Country general stores—Magasins gSnSraux de campagne,,., 
Department stores and maU order houses or offices—Magaaina 

A rayona et maiaona ou bureaux de vente par correapondance. 
General merchandiae and dry gooda atorea—Magaaina de mar

chandises gSnSrales et siches. 
Variety atorea—Bazara 
Fur trading poats—Postes de traite de pelleteries 

Fresh and cooked meats—Viandes, fraiches et cuites 
Eggs and poultry stores—Magaains d'ceufs et volaUles 
Fruit and vegetable storea—Magasins de fruits et ISgumes 
Grocery storea (without fresh meat)—Epiceries (sans viandes 

fraiches) 
Combination stores (groceries and meats)—E-piceries et bou

cheries combinSes 
Meat markets—Boucheries 
Fish markets—Poissonneries 
Delicatessen stores—Chareuteries 
Other food stores—Autres magasins de denrSes alimentaires. 
Country general stores—Magasins gSnSraux de campagne.., 
Department stores and mail order houses or offices—Magasins 

A rayons et maisona ou bureaux de vente par corresportdance. 
General merchandise and dry gooda atorea—Magasina de mar

chandises gSnSrales et sSches. 
Variety stores—Bazars 
Fur trading poata—Postes de traite de peUeteries 

4,476,900 

498,500 

8,978,700 

1,346,400 
6,885,500 

119,700 
49,700 

8,089,300 

169,400 
808,600 

106,960,100 
«S7,700 
31,600 

18,363,800 

37,507,900 

35,093,400 
8,608,800 

14,000 
38,400 

8,678,600 

845,800 
9,900 

60,600 

190,133,000 
8,163,500 

404,400 

10,349,600 

84,959,600 
69,388,800 
3,060,300 
1,893,000 

13,800 
8,330,800 

8,861,700 

1,668,600 
97,800 

161,700 

4-60 

1-08 
8-08 
0-19 
0-08 
3-83 

0-86 
0-31 

10000 
0-85 
0-05 
/7-/7 

5̂ -07 

38-81 
8-43 

0-01 
0-03 
8-11 

0-79 
0-01 
0-05 

100-00 
1-14 
0-81 

S-U 

44-68 
36-50 

1-61 
0-68 
0-01 
4-38 

4^36 

0-87 
0-05 
0-08 

691,900 

61,400 

187,700 

81,800 
604,500 
83,600 
14,300 
69,400 

4,400 

8,676,000 
808,600 

441,800 

3,168,300 

3,866,000 
164,100 

800 
1,097,900 

182,700 

168,400 

13,094,800 
71,800 
11,100 

989,900 

8,150,700 
1,889,700 

643,800 
12,600 

100 
642,600 

196,600 

643,300 

18^99 

0-91 

3-58 

168 
9-47 
0-U 
0-27 
1^30 

0-08 

100-00 
8-34 

6-09 

36-45 

37-64 
1-78 

(') 
18-65 

8-11 

1-94 

100-00 
0-54 
0-09 

7-66 

15-97 
4-i« 
0-10 

(•) 
4-9J 

1^49 

4-95 

907,300 

138,300 

U7,900 

879,800 
660,100 

9,100 
4,700 

818,600 

63,300 
88,700 

26,804,200 

4,403,600 

10,819,500 

8,790,800 
1,651,600 

3,700 
13,900 

837,900 

117,100 

160,600 

5,100 

56,099,800 
1,060,500 

69,600 

2,018,900 

87,411,400 
88,080,900 

485,400 
106,400 

5,900 
1,988-300 

643,000 

380,900 
88,700 
17,000\ 

4^41 

0-67 

8-18 

1-36 
8-78 
004 
008 
3-

0^86 
0-11 

190-00 

76-45 

40-56 

38-80 
6-16 

0-01 
0-05 
3-13 

0-44 

0-60 

0:08 

100-00 

0-18 

3-69 

48-86 
69-86 

0-87 
0-19 
0-01 
3-43 

1-16 

0-57 
0-04 
0-03 

8,816,900 

188,400 

1,179,900 

889,400 
8,968,600 

11,000 
86,700 

890,600 

61,800 
34,800 

41,313,600 
158,600 
31,600 

9,449,800 

18,317,000 

16,335,700 
663,900 

8,000 
6,400 

1,461,100 

909,000 

69,800 

8,100 

76,897,000 
638,300 
299,800 

6,588,600 

35,938,500 
86,941,300 

1,846,400 
681,300 

8,700 
8,479,400 

1,818.100 

174,500 
76,100 
86,100 

B-73 

0-80 

6-18 

3-64 
18-95 
0-31 
0-11 
3-91 

0-87 
0-15 

100-00 
0-57 
0-08 

88-87 

89-81 

39-54 
1-36 

0-08 
0-08 
3-54 

2-80 

0-17 

008 

100-00 
0-S5 
0-40 

7-35 

47-35 
35-60 

1-64 
0-90 

C) 
3-87 

8-40 

0-83 
0-10 
0-03 

463,100 

102,100 

949,800 

73,100 
865,800 

16,000 
3,100 

116,300 

28,800 
61,800 

19,692,400 
474,700 

1,388,700 

7,882,300 

4,894,800 
188,100 

8,100 
8,600 

4,549,800 

1,118,800 

342,500 
5,300 

16,400 

26,821,300 
62,200 
83,900 

1,136,600 

8,358,100 
10,618,800 

811,100 
32,100 

1,100 
2,846,600 

8,675,800 

417,800 

40,800 

4-55 

0^96 

8-87 

o^es 
8-00 
0-15 
0-03 
1-09 

0-87 
0-68 

100-00 
. 8-48 

7-09 

37-17 

21-98 
0-68 

0-01 
0-01 

83-88 

6-68 

1-76 
0-03 
0-08 

10000 
0-84 
0-09 

4-40 

S«-57 
41^10 
0^88 
0-18 

C) 
8-70 

10-36 

1-68 

0-18 

197,700 

23,800 

808,000 

88,800 
347,600 

1,900 
193,600 

21,700 
17,800 

10,460,500 
67,600 

-8,680,000 

3,914,800 

8,406,100 
109,600 

800 
9,400 

642,300 

621,200 

100,500 
4,600 
4,300 

19,014,700 
337,300 

626,400 

5,100,900 
7,881,300 

576,800 
460,700 

4,000 
995,600 

8,989,000 

91,400 

18,900 

3-84 

0-48 

4-04 

/-6f 
6-7* 

0-04 
3-76 

0-42 
0 33 

100-00 
0-56 

-86 •65 

37-40 

83-OS 
1-05 

(') 
009 
6-16 

4^99 

0-98 
004 
004 

100-00 
1-77 

3-89 

5 £6-85 
41^46 
3-03 
2-42 
0^02 
5-84 

15-40 

0-48 

0-07 
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Table 26.—Estimated Sales of Selected Commodity Groups Classified by Kinds of Business for Canada and the Economic. Divisions, 1941—Con. 
Tableau 26.—Ventes estimatives de groupes choisis de produits. classifides par genres de commerce, pour le Canada et les divisions dconomiques, 1941—suite 

C o m m o d i t y and kind of business 

Produi t s e t genre de commerce 

C a n a d a C) 

Amount 
P e r 
cent 

Mar i t ime 
Provinces 

Provinces 
Mar i t imes 

Montant 
Pour-
cent 

Quebec 

QuSbec 

Amoun t 
Per 
cent 

Ontar io 

Montant 
Pour-
cent 

Pra i r i e 
Provinces 

Provinces 
des Prair ies 

A m o u n t 
Per 
cent 

British 
Columbia 

Colombie 
Br i tannique 

Montant Pour-
cent 

Food and k indred p r o d u c t s - C o n . 
conneies-f in 

- A l i m e n t s e t produi t s 

Dai ry products and eggs—Produits laitiers et ceufs 
Dairy -products storea—Magasins de produits laitiers 
Eggs and poultry stores—Magasins d'ceufs et volailles 
Milk dealera—Laiteries 
Fruit and vegetable storea—Magasina de fruits et ISgumes.... 
Grocery stores (withoutfresh meat)—Epiceries (sans viandes 

fraiches) 
Combination atorea (groceriea and meata)—Epiceries et bou

cheries combinSes 
Meat markets—Boucheries 
Delicatessen stores—Chareuteries 
Food stores with non-food departments—Magasins d'aliments 

avec rayons d'articles non alimentaires 
Other food stores—Autres magasins de denrSes alimentaires.. 
Country general stores—Magasins gSnSraux de campagne,,,, 
Department stores and mail order houses or offices—Magaains 

A rayons et maisons ou bureaux de vente par corresportdance. 
General merchandise and dry goods stores—Magasins de mar

chandises gSnSrales et sSches. 

All other food products—Tous autres produits alimentaires. 
Bakery products stores—Magasins de produits de la boulan

gerie 
Confectionery stores—Confiseries 
Dairy products stores—Magasins de produits laitiers 
Eggs and poultry stores—Magasins d'leufs et volailles 
Milk dealers—Laiteries : . . . 
Fruit and vegetable storea—Magasins de fruits et ISgumes: 
Grocery stores (-without fresh meat)—E-piceries (aans viandes 

fraiches) 
Combination stores (groceries and meats)—Epiceries et bou

cheries combinSes....". 
Meat markets—Boucheries 
Fish markets—Poissonneries 
Coffee, tea and spice stores—Magasins de cafS, thS et Spices, 
Delicatessen stores—Chareuteries 
Food stores with non-food departments—Magasins d'aliments 

avec rayons d'articles non alimentaires 
Other food stores—Autres magasins de denrSes alimentaires., 
Country general stores—Magasina gSnSraux de campagne 

109,623,700 
9,579,900 

858,400 
18,181,400 

455,300 

38,364,500 

'30,142,400 
4,182,700 

850,600 

14,000 
30,000 

9,847,700 

3,696,800 

1,346,000 

364,273,100 

1,899,000 
10,363,300 
1,005,700 

130,400 
158,700 

8,967,400 

134,118,900 

114,608,700 
3,663,600 

107,300 
838,900 
339,400 

49,700 
116,600 

60,831,300 

100-00 
8-74 
O-SS 

16-5S 
0-48 

89-58 

87-50 
3-76 
O-SS 

0-01 
0-03 
8-4S 

5-57 

100-00 

0-56 
8-85 
0-88 
0-04 
0-04 
0-81 

36-88 

31-46 
1-01 
0-03 
0-83 
0-09 

0-01 
0-03 

16-54 

•8,008,100 
158,400 

t,658,300 
11,100 

8,364,900 

8,485,700 
18,800 
3,800 

800 
1,017,600 

113,300 

894,700 

38,310,400 

43,000 
648,500 

17,000 
18,600 

11,800 

15,811,300 

11,098,800 
143,400 
88,600 

8,100 
- 4,700 

800 
7,889,500 

100-00 
1-90 

19-38 
0-14 

89-63 

31-04 
0-16 
0-04 

C) 
18-71 

1-48 

3 

100-00 

0-11 
1-69 
0-05 
0-03 

0-19 

41-87 

88-97 
0-37 
0-06 
0-08 
0-01 

C) 
18-87 

31,582,600 
4,185,400 

38,500 
4,198,700 

48,800 

ll,5'n,S00 

7,518,800 
1,858,300 

86,600 

3,700 
IS,900 

8,119,500 

834,800 

435,600 

91,283,200 

899, 700 
4,649,400 

79,900 

68,400 
647,400 

40,486,400 

86,698,100 
1,153,500 

344,800 
39,900 

13,100 
49,600 

18,470,500 

100-00 
13-06 
0-18 

13-30 

0-J4 
36-66 

23-79 
3-98 
0-08 

0-01 
0-04 
6-71 

0-74 

1-SS 

100-00 

0-33 
5-09 
0-09 

0-08 
0-71 

44-89 

89-84 
1-26 

0-38 
0-04 

0-01 
0-05 

13-66 

48,931,000 
4,016,600 

813,900 
10,363,800 

863,800 

-11,430,900 

17,046.900 
1,597,700 

156,600 

8,000 
6,900 

8,746,000 

909,000 

174,500 

128,729,100 

691,500 
1,889,900 

766,000 
47,400 
84,300 

1,669,000 

U,748,800 

67,530,000 
8,130,200 

61,900 
365,600 
227,100 

28,600 
88,800 

9,873,800 

100-00 
8-81 
0-44 

81-18 
0-64 

83-36 

34-83 
3-86 
0-38 

0-08 
0-01 
6-61 

0-36 

100-00 

0-54 
1-42 
0-60 
0-04 
0-07 
1-81 

34-76 

44-69 
1-66 
0-04 
0-88 
0-18 

0-08 
0-08 
7-67 

10,093,600 
149,600 

688,000 
66,800 

3,543,900 

1,988,800 
874,800 

8,000 

8,100 
8,300 

8,373,500 

798,300 

811,300 

69,472,200 

69,100 
1,679,300 

16,600 
10,900 

854,800 

19,838,400 

11,697,800 
117,500 

8,800 
7,300 

18,000 

3,700 
11,300 

85,009,500 

100-00 
1 

6-76 
0-66 

35-11 

19-64 
8-78 
0-08 

0-08 
0-08 

83-61 

7-91 

8-09 

100-00 

- 0-10 
8^48 
0-08 
0-08 

0-36 

88-65 

16-84 
0-17 
0-01 
0-01 
0-08 

0-01 
0-08 

36-00 

10,952,800 
1,135,900 

1,385,800 
71,400 

3,445,000 

1,116,400 
976,000 
66,800 

800 
8,700 

947,400 

1,648,000 

888,400 

36,227,700 

195,400 
1.656,300 

186,800 
59,500 

485,000 

13,858,000 

7,584,000 
118,600 
84,000 

107,100 
55,700 

600 
33,600 

6,154,400 

100-00 
10-57 

18-10 
0-65 

31-45 

10-19 
8-91 
0-68 

(=) 
0-08 
8-65 

14-99 

8-09 

100-00 

0-55 
4-41 
0-36 
0-17 

1-81 

37-63 

81-53 
0-34 
0-07 
0-30 
0-16 

C) 
0-10 

14-63 



r 

Department storea and mat/ order houses or offices—Magasins 
& rayons et maisons ou bureaux de vente par correspoMance. 

General merchandise and dry gooda atores—Magasins de mar
chandises gSnSrales et shches. 

Variety stores—Bazars 
Restaurants, cafeterias and eating places—Restaurants, cafS-

terias et aalles a manger . ' . . . . 
Eating places with other merchandise—Salles a manger et 

autrea marchandises 
Feed stores (flour, feed, grain, seed)—Magasins de provende 

(farine, provende, grain et grain de semence) 
Farmers' supply stores—Magasins de fournitures pour fer

miers .-
Drug storea—Pharmacies 
Newsdealers—Magasins de journaux 
Newsdealers and smallwares—Magasins de journaux et bibe

lots •. 
Tobacco storea and standa—Magasins et comptoira de tabac.. 
Fur trading poats—Poates de traite de pelleteries 

Furniture—Meubles— * 

Furniture—Meubles 
Country general stores—Magasins gSnSraux de campagne.... 
Department storea and mail order houses or officea—Magasins 
~ & rayons et maisons ou bureaux de vente par correspondance. 

General m,erchandise and dry goods atores—Magasins de mar
chandises gSnSrales et shches. ; . . . 

Hardware stores—Quincailleriea 
Hardware and farm implements—QuincaiUerie et inatruments 

agricoles 
Furniture stores—Magasins de meubles .'. 
Furniture and undertaker—Meubles et entrepreneurs de pom

pes funkbres ; 
Hoiiahold appliance storea—Magaaina d'appareils de mSnage 
Household appliance stores with radios—Magaains d'appareila 

de'mSnage et radios 
Antique shopa—Magasins d'antiquailles 
Floor coverings, curtains, interior decorations—Tapis, rideaux, 

dScorations intSrieures 
Ice dealera—Marchands de glace 

Radios and radio equipment—Badlos et accessoires de 

radio-

Motor car radio sets—Radio d'automobilea 
Automobile dealers—Marchands d'automobiles ., 
Automobile dealers with wholesale car departmenta—Mar

chanda d'automobilea vendant Sgalement au gros 
Automobile dealers with farm implements—Marchands d'au

tomobiles et d'instruments agricoles 
Furniture stores—Magasins de meubles 
Household appliance atores—Magasins d'appareila de mSnage 
Houaehold appliance stores with radios—Magasina d'appareils 

de mSnage et radios 
Radio specialty atorea—Magaains de radio (sp^ialitS) 

15,387,306 

6,458,106 
301,806 

340,800 

3,418,300 

1,816,700 

43,500 
8,699,600 

439,800 

49,700 
1,336,800 
8,186,000 

64,540,800 
1,853,900 

St,815,700 

967,800 
1,317,500 

18,400 
35,359,800 

8,597,100 
849,100 

681,100 
130,500 

ISO,100 
79,800 

1,126,600 
160,900 

142,400 

6,600 
319,900 

18,800 

894,700 
88,800 

4-81 

1-77 
O-OS 

O-OS 

0-94 

0-50 

0-01 
0-71 
0-lS 

0-01 
0-37 
0-58 

100-00 
1-94 

33-80 

1-50 
8-04 

0-03 
54-79 

4-02 
0-39 

0-96 
-0-20 

0-80 
0-13 

100-00 
14-30 

81-54 

0-69 
88-42 

1-14 

86-18 
7-83 

803,806 

1,583,806 

51,406 

814,900 

408,300 

82,800 
47,000 

14,300 
68,000 

4,628,600 
841,000 

1,677,600 

59,000 
86,100 

8,535,000 

75,700 

10,700 
4,600 

-

23,600 

18,600 

8,900 

1,900 
6,800 

8-10 

3-98 

0-13 

0-56 

1-07 

0-82 
0-18 

0-04 
0-14 

100-00 
6-81 

36-84 

1-87 
0-64 

64-77 

1-64 

0-83 
0-10 

-

100-00 

«5-S9 

18-89 

8-06 
86-87 

708,500 

1,389,600 
45,400 

39,500 

636,500 

461,800 

834,900 
131,800 

4,700 
584,400 
838,800 

16,149,100 
394,300 

4,097,800 

343,800 
132,700 

10,655,900 

0-77 

1-46 
0-05 

0-04 

0-70 

0-61 

0-86 
0-14 

0-01 
0-67 
0-S6 

100-00 
S-U 

85-38 

8-13 
0-88 

65-98 

196,600 
78,000 

164,100 
38,500 

69,400 

650,600 
40,600 

1-88 
0-45 

0-95 
0-80 

0-43 

100-00 
6-84 

3,181,700 

646,700 
118,700 

145,900 

1,088,700 

783,700 

1,869,900 
164,900 

85,700 
608,900 
365,000 

28,065,000 
177,100 

9,696,500 

69,800 
347,400 

15,073,400 

8-47 

0-60 
0-09 

0-11 

0-80 

0-66 

1-46 
0-13 

0-08 
0-40 
0-28 

100-00 
0-65 

34-56 

0-86 
1-84 

53-73 

8,086,800 
134,700 

387,300 
61,500 

60,700 
79,800 

325,100 
114,800 

(') Includes Yukon and Northwest Territories—(•) Inclus Yukon et Territoires du Nord-Ouest. 

/08,fi00 ie-74 

5/4,600 48-56 

186,400 

C) Less than 0-01 per cent—(•) Moins de 0-01 pour-cent! 

66,800 

3,700 

10,400 

81,800 
48,800 

7-88 
0-48 

1-17 
O-SS 

0-88 
0-88 

10000 
. 35-13 

80-66 

1-14 

3-80 

85-16 
14-88 

5,868,000 

8,113,600 
143,700 

79,000 

1,853, 

61,400 

43,500 
836,700 
96,100 

8U,900 
186,800 
480,300 

9,648,600 
383,300 

4,346,700 

351,800 
485,100 

18,400 
3,694,600 

881,400 
100,100 

7,300 

76,200 
6,100 

88,600 

16,000 

86,600 

8-U 

3^04 
0^81 

0-11 

1 

0-09 

0-06 
0-34 
0-14 

0-35 
0-18 
0-69 

100-00 
5-59 

45-58 

3-68 
6-08 

0-19 
38-69 

8-38 
1-05 

100-00 
.8-01 

31-53 

19-68 

34-78 

4,837,306 

817,600 

83,800 

878,300 

160,500 

_ 
107,600 

— 
1,900 

183,800 
180,800 

6,146,900 
118,400 

1,997,100 

137,000 
385,800 

3,401,000 

76,600 
48,400 

88,900 
84,700 

_ 

60,100 

13-73 

8-38 

0-07 

0-79 

0-46 

_ 
0-50 

~ 
0-01 
0-35 
0-51 

100-00 
/-S5 

52-49 

8-83 
5-30 

66-34 

1-85 
0-69 

0-47 
0-40 

_ 

100-00 
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6,300 
8,400 

9,600 
7,300 

60-90 

10-68 
4-79 

19-16 
14-57 
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Table 26.-E8ttaiated Sales of Selected Commodity Groups Classified by Kinds of Business for Canada and the Eeonomic ^'^Jf^ns* « f - 9 ^ .. 
Tableau 26.-Ventes esthnatlves de groupes choisis de produits. classlfifies par genres de commerce, pour le Canada et les divisions dconomiques. 1941-suite 

Commodity and kind of business 

Produits et genre de commerce 

Badlos and radio equipment-Con. 
de radio-fin 

-Badlos et accessoires 

CanadaO 

Amount 

Battery-operated radio sets—Radios k batteries 
Department stores and mail order houses or officea—Magaaina 

A rayons et maisons ou bureaux de vente par correspondance. 
General merchandise and dry goods stores—Magasins de mar

chandiaea gSnSrales et s&ches. • 
Automobile dealers with wholesale car departments—Mar

chands d'automobUes vendant Sgalement au gros ^... 
AutomobUe dealers with farm iniplements—Marchands d'au

tomobiles et d'instrumenta agricolea 
Used car dealera—Marchands d'automobUes uaagSs 
Hardware stores—Quincailleriea 
Hardware and farm implements—QuiiKaiUeries et instru

ments agricolea 
Furniture atores—Magasins de meublea 
Furniture and undertaker—Meubles et entrepreneurs de pom 
' pesfunibrea • : , - - ; -" '<— 

Houaehold appliance atorea—Magasins d appareils de mSnage 
Household apj^iance stores with radios—Magasins d'appareils 

de mSnage et radios ;.._.• •..-
Radio apecialty stores—Magasins de radio (apScialitS)— 
Radio and music stores^—Magaains de radio et de musique. 

All other radio sets—Tous autres radios 
Department atorea and mail order houses or offices—Magasins 

A rayona et maiaona ou bureaux de vente par correa-pondance. 
General merchandise and dry goods storea—Magaains de mar

chandises gSnSrales et sSches • - - -
Automobile dealers with wholesale car departments—Mar

chands d'automobile vendant Sgalement au gros .^... 
Automobile dealers with farm implementa—Marchands d'au

tomobiles et d'instruments agricolea 
Hardware stores—QuiruiaUleries— ; 
Hardware and farm implements—^QuincaiUerie et instru

menta agricoles 
Furniture stores—Magasins de meubles 
Fumiture and undertaker—Meubles et entrepreneurs de pom

pes funibres :,-•:----,— 
Household appliance stores—Magasina d appareUa de mSnage 
Houaehold appliance stores with radios—Magasins d'appareila 

de mSnage et radioa 

1,683,500 

661,100 

7,500 

6,300 

183,100 
200 

198,600 
9,600 

148,600 

1,400 
37,300 

376,800 
14,200 

800 

11,887,800 

8,681,000 

110,400 

63,100 

60,100 
647,800 

8,600 
1,330,800 

18,600 
687,400 

4,037,300 

Per 
cent 

100-00 

-41-17 

0-45 

0-57 

10 •SS 
0^01 

11-SO 

0-57 
8-8S 

0-U 
8-81 

se-ss 
0-84 
0^05 

100-00 

88^05 

0-93 

053 

0^48 
4 " 

0^08 
11^19 

0^16 
6-78 

33-96 

Maritime 
Pro"vinces 

Provinces 
Maritimes 

Montant 
Pour-
cent 

329,600 

181,300 

6,300 

173,300 

6,000 

18,600 

10,600 

400 

763,800 

177,800 

8,400 

63,100 

46,300 
5,000 

164,200 

,8,400 

116,700 

100-00 

56-81 

1-91 

58-60 

1-68 

3-88 

0-18 

100-00 

83-SO 

1-10 

Quebec 

Quebec 

Amount 

6-06 
0-65 

1-83 

15-16 

281,600 

16,600 

83,900 

13,100 

164,100 
3,100 

soo 

1,786,900 

361,800 

28,900 

666,400 

91,100 

362,900 

Per 
cent 

100-00 

Ontario 

Montant 

6-90 

29-19 

4-65 

-68-81 
1-10 
0-89 

100-00 

19-67 

1-88 

31-11 

6-13 

80-38 

Pour-
cent 

636,000 

303,000 

53,400 

83,400 

7,400 
10,400 

187,300 
11,100 

6,169,000 

1,060,600 

34,900 

347,400 

490,800 

18,600 
435,800 

2,709,400 

Prairie 
Pro-vinces 

Pit>vinces 
des Prairies 

Amount 

100-00 

66-53 

9-96 

4-31 

1-38 
1-94 

23-75 
2-07 

100-00 

17-19 

0-67 

- 5-63 

0-30 
7-06 

43-92 

397,700 

284,400 

7,400 

9.800 
800 

104,000 

9,600 
18,100 

800 

83,400 

1,992,800 

781,300 

34,600 

3,800 
16,100 

8,600 
46,000 

66,900 

425,900 

Per 
cent 

British 
Columbia 

Colombia 
Britannique 

Montant 

100-00 

66-43 

1-86 

2^46 
0-06 

86 16 

8-48 
4-66 

0-80 

6-88 

100-00 

36 80 

1-75 

0-19 
5-77 

0-/5 

2 

81-31] 

Pour-
cent 

138,200 

44,400 

19,800 

10,600 

8,400 

61,600 

1,176,400 

310,700 

9,100 

86,800 

63,800 

94,800 

483,400 

100-00 

38-13 

13-89 

7-67 

1-74 

U-67 

100-00 

86-43 

0-77 

7-55 

6-43 

8-08 

36-08 



Radio apecialty atores—Magasins de radio (spScialilS) 
Radio and music atores—Magaains de radio et de musique.... 
Sporting goods stores—Magaains d'arHclea de sport 

Radio parts , accessories and equipment—Pifecea, accessoires 
e t outillage de radio : 

Department stores and mail order houses or offitcea—Magaains 
a rayona et maisons ou bureaux de vente par correspondance. 

Automobile dealers with wholesale car departmenta—Mar
chands d'automobilea vendant Sgalement au gros 

Automobile dealers with farm i-mplements—Marchands d'jiu-
tomobilea et d'inatrumenta agricoles 

Hardware stores—QuincaiUeries 
Hardware and farm implements—QuincaiUerie et inst-ruments 

agricoles 
Furniture stores—Magasins de meubles 
Furniture and undertaker—Meubles et entrepreneurs de pom

pes funhbres 
Household appliance stores—Magasins d'appareils de mSnage 
Household appliaTice stores with radios—Magasins d' appareils 

de mSnage et radioa 
Radio apecialty atorea—Magaaina de radio (apScialitS).... 
Sporting gooda atores—Magasins d'articles de aport 

Shoes and other footweai^Chanssures de tout genre-

Men's and boys ' shoes—Chaussures pour h o m m e s e t garcons 
Country general atores—Magasins gSnSraux de campagne.... 
Department stores and mail order houses or offices—Magasins 

a rayons et m.aisons ou bureaux de vente par correspondance. 
'General merchandise and dry gooda stores—Magasins de mar

chandises gSnSrales et siches 
Men's clothing or clothing and furnishings stores—Magasins 

de vStementa ou de vStementa et lingerie pour hommea 
Men'a fumiahinga storea—Magasins de lingerie pour hommes. 
Men's hat atores—Magasina de chapeaux -pour hommea 
Custom tailors and made-to-measure clothing—Tailleurs et 

vStement sur mesure 
Family clothing stores—Magasins de vStements pour toute la 

famiUe 
Men's shoe stores—Magasina de chaussures pour hommes.... 
Women's ahoe atorea—Magasina de chaussures pour femmes 
Family shoe atores—Magasina de chauaaurea pour toute la 

famUle 
Fur trading posts—Postea de traite de peUeteriea 

Women's and misses ' shoes—Chaussures pour femmes e t 
fillettes 

Country general atores—Magasins gSnSraux de campagne. 
• Department stores and mail order houses or offi^es—Magasins 

a rayons et maisons ou bureaux de vente par correspordance. 
General merchandise and dry goods stores—Magasins de mar

chandises gSnSrales et abckes .' 
Variety stores—Bazars 

Pdmily clothing storea—Magasins de vStementa pour toute la 
famille 

1,908,000 
618,100 

6,900 

1,443,000 

345,600 

49,800 

9,800 
84,600 

900 
104,700 

3,700 
34,800 

478,500 
885,600 

41,600 

20,040,400 
4,133,900 

6,833,100 

664,800 

8,698,600 
437,300 

5,700 

6,900 

8,186,400 
918,600 
U,600 

11,738,500 
161,700 

36,660,200 
8,340,100 

11,593,800 

486,100 
436,500 

•1,768,600 

16-00 
4-31 
0-05 

100-00 

83-95 

3-41 

0-68 
656 

0-06 
7-86 

0-86 
8-41 

38-74 
/9-79 
2^88 

100-00 
14-24 

81-46 

1-94 

9-87 
1-61 
0-08 

0-08 

7-38 
3-14 
0-16 

40-40 
0-58 

100-00 
6^40 

31-71 

1-17 
1-19 

4-88 

117,100 
66,600 

1,800 

34,800 

14,000 

6,000 

3,700 

4,300 
1,800 

3,166,300 
381,300 

689,600 

98,600 

641.600 
88,100 

413,800 
17,600 

1,186,800 

2,827,000 
187,400 

1,004,800 

33,700 
79,400 

285,900 

16-33 
7-88 
0-84 

100-00 

40-J85 

/4-57 

10-63 

IS^SS 
88-41 

100-00 
10-15 

16-73 

2-98 

80 87 
0-78 

13-07 
0-56 

36-58 

100-00 
6-65 

35-58 

1-19 
8-81 

10-11 

240,600 
117,100 

501,900 

68,600 

16,600 

68,900 

169,000 
191,300 

3,600 

6,250,200 
936,500 

995,800 

183,400 

391,000 
838,600 

6,600 

656,600 
116,800 

400 

8,811,700 
17,000 

8,176,200 
U3,600 

1,931,800 

137,500 
68,000 

464,600 

13-41 
6-56 

100-00 

11-66 

3-31 

12-53 

33-67 
38-11 
0-7« 

100-00 
14^ 98 

15^98 

8^93 

6 86 
3 88 

0^09 

S^89 
hS4 
0-01 

U-99 
0-87 

100-00 
5-43 

83-63 

1-68 
0-83 

6 66 

911,200 
160,900 

508,400 

151,600 

26,700 

83,400 

3,700 
80,700 

800,000 
U,400 
38,000 

10,940,000 
841,800 

8,1S1,100 

69,800 

1,066,700 
75,300 
6,700 

783,600 
616,600 

U.800 

5,390,700 
86,100 

16,504,300 
442,700 

4,545,800 

87,300 
187,900 

656,100 

14-77 
8-61 

100-00 

89-80 

6-85 

4-60 

0-73 
4-07 

39-34 
8-73 

• 1-48 

100-00 
1^69 

19^39 

0^64 

9-75 
069 
0-05 

7-/6 
4-7/ 
0^40 

49^88 
0^84 

100-00 
8-85 

SO^SS 

0-56 
1-81 

5-59 

496,600 
127,800 

4,100 

229,600 

77,800 

10,900 

9,800 
41,400 

900 
9,400 

9,400 

37,600 
33,000 

5,683,700 
1,779,800 

1,788,400 

171,600 

485,600 
58,000 

SOO 

876,800 
98,600 

985,400 
46,200 

7,064,100 
1,104,600 

3,008,500 

116,900 
68,800 

398,800 

84.91 
6-58 
0-80 

100-00 

55-65 

4-75 

4-«7 
1803 

0-39 
4-09 

4^09 

IS^SS 
/4-S7 

100-00 
31 •SI 

5/-47 

3-08 

8^54 
0^91 

001 

4-85 
1-74 

/7-54 
0-81 

100-00 
15 ̂ 64 

48-50 

1-66 
0-83 

5-56 

136,700 
51,300 

168,200 

U,4O0 

38,300 

4,800 

5,300 

4,700 

61,600 
9,100 

2,919,800 
884,800 

798,800 

45,700 

107,700 
48,700 

97,100 
165:600 

1,418,600 
18,900 

2,970,400 
1U,500 

1,109,600 

60,800 
41,400 

78,800 

11-63 
4-37 

100-00 

86^40 

82 • 77 

2-86 

3-16 

8-79 

36^68 
6^41 

100-00 
7-70-

«7-56 

/-57 

5-69 
/-67 

' 5-5« 
5-67 

48-58 
0-« 

100-00 
4^87 

h69 
1-19 

8-45 

(')—Includes Yukon and Northwest Territories—p) Inclus Yukon et Territoires du Nord-Ouest. 6 



T^We 26.—Estimated Sales of Selected Commodity Groups Classified by Kinds of Business for Canada and the Economic Divisions. 1941—Con. 
Tableau 26.—Ventes estimatives de groupes choisis de produits. ciasslfifes par genres de commerce, pour le Canada et les divisions dconomiques. 1941—fin 

C o m m o d i t y and kind of business 

Produi ts e t genre de commerce 

S h o e s a n d other footwear-Con.—Chaussures d e t o u t 
genre-fin 

Women's and misses* shoes-Con.—Chaussures pour femmes 
et fillettes-fin 

Women's ready-to^vear stores—Magasins de confections pour 
femmes 

Women's shoe atorea—Magasins de chaussurea pour femmes,, 
Family shoe stores—Magasins de chaussures pour toute la 

famille 

Children 's and infants' shoes—Chaussures pour enfants. . 
Country general stores—Magasins gSnSraux de campagne. 
Deportment stores ami mail order houaea or officea—Magaaina 

._ A rayons et maisons ou bureaux de vente par correspondance. 
General merchandise and dry goods stores—Magasins de mar

chandises gSnSralea et sichea 
Variety atorea—Bazara 
Family clothing stores—Magasins de vStements pour toute la 

famille 
Infants' and children's wear stores—Magasins de vStement et 

lingerie pour enfants 
Men's shoe atorea—Magaaina de chaussures pour hommes 
Women's shoe stores—Magasins de chausaurea pour femmea. 
FamUy ahoe stores—Magaaina de chaussures pour toute la 

famUle 

Rubbers and overshoes—Caoutchoucs e t couvre-chaussures. 
Country general stores—Magasins gSnSraux de campagne 
Department atorea and mail order houses or offices—Magasins 

A rayons et maisons ou bureaux de vente par corresporviance. 
General merchandise and dry goods stores—Magasins de mar

chandises gSnSrales et sSchea 
Variety stores—Bazars 
FamUy clothing storea—Magasina de vStements pour toute la 

famille -. 
Men's shoe stores—Magasins de chaussurea -pour hommes.,, 
Women's shoe stores—Magasins de chaussures -pour femmes. 
Family ahoe stores—Magasins de chauaaurea pour toute la 

famille 
Fur trading voata—Postes de traUe de -peUeteriea 

CanadaC) 

Amoun t 

193,400 
1,881,800 

17,987,500 

7,396,100 
988,100 

8,859,400 

166,400 
40,400 

518,300 

8,300 
7,100 

14,500 

14,862,900 
3,835,600 

4,885,800 

453,000 
189,600 

1,177,700 
37,100 
98,300 

6,840,700 
161,700 

Per 
cent 

0-63 
4 

49-80 

100-00 
18-55 

38-67 

8-86 
0-55 

O-OS 
0-10 
0-19 

38-65 

100-00 
81-77 

3-05 
1-88 

7-98 
0-85 
0^68 

35-86 
1^08 

Mfuit ime 
Provinces 

Provinces 
Mari t imes 

Montant 

1,836,400 

727,100 
80,300 

866,400 

16,900 
11,400 

90,SOO 

1,921,400 
548,100 

688,000 

59,000 
45,300 

SSS, 700 
800 

554,500 

Pour-
cent 

45-74 

100-00 
11-04 

.36-64 

8-38 
/ •57 

18-41 

0-03 

35-99 

100-00 
18-18 

36-81 

3-07 
8-36 

//•74 
0-04 

88^86] 

Quebec 

Quebec 

A m o u n t 

86,600 
373,400 

4,741,700 

1,743,800 
107,800 

351,800 

45,800 
88,700 

101,000 

1,300 

1,084,600 

4,478,800 
739,400 

108,500 

183,400 
46,400 

388,300 
6,400 

21,000 

8,430,400 
17,000 

P e r 
cent 

0-5/ 
4-57 

100-00 
11-31 

80-14 

8-63 
1-30 

5-79 

0-07 

58-76 

100-00 
16-51 

4-10 
1-01 

7-33 
0-12 
0-60 

54-SS 
0-38 

Ontar io 

Montant 

109,600 
689, eoo 

8,946:300 

2,511,200 
177,100 

767,600 

17,500 

/,! 
6,400 

11,800 
1,338,100 

5,069,600 
664,100 

1,818,100 

69,800 
75,100 

379,800 
81,500 
36,800 

1,968,900 
86,100 

Pour-
cent 

0-7/ 
4-06 

100-00 
7-05 

30-16 

0-70 

8-06 

0-06 
0-88 
0-47 

53-20 

100-00 
13-13 

35-93 

1-38 
1-48 

7-49 
0-43 
0-75 

58-9/ 
0-68 

Pra i r i e 
Provinces 

Pro-vinces 
des Pra i r ies 

A m o u n t 

89,000 
377,300 

1,982,800 

1,963,800 
434,800 

1,868,400 

67,600 
6, SOO 

95,600 

800 
2,700 

94,800 

2,732,300 
1,885,700 

117,400 
83,800 

190,800 
8,400 

19,400 

P e r 
cent 

0-41 
6-34 

88-06 

100-00 
8S-11 

64-28 

3-44 
0-38 

4-87 

0-01 
0-14 

4-83 

100-00 
47-05 

38-91 

4-30 
0-87 

0-09 
0-71 

147,600 6-40 
46,800 l^r 

Bri t i sh 
Co lumbia 

Colombie 
Br i tannique 

Montant 

89,200 
441,900 

1,080,900 

441,600 
38,100 

139,400 

598,700 
176,600 

177,500 

88,800 

63,400 
7,000 
9,100 

139,400 
18,900 

Pour-
cent 

0-98 
14-88 

36-39 

100-00 
7-87 

881,900 

18,300 

89,100 

700 

60-86 

4-15 

6-59 

0-16 

31-57 

100-00 
29-50 

29-66 

3-81 

8-92 
1-17 
1-68 

83-88 
8-15 

O 
W 

z 
tn 

a 
tn 
O 

o 

z 
d 

z o 
> z 
0 
w 
M 
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o 
p) 
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All other footwear, slippers, etc.—Autres chaussures, pan
toufles, etc , 

Country general storea—Magasina gSnSraux de campagne 
Department stores and mail order houses or offices—Magasins 

& rayons et Tnaisons ou bureaux de vente par correspondance. 
General merchandise and dry goods stores—Magasins de mar

chandises gSnSralea et akchea 
Variety atorea—Bazara 
Family clothing stores—Magasina de vStements pour toute la 
. famiUe 
Men's ahoe storea—Magasina de chauaaures pour hommes 

' Women's shoe storea—Magasina de chaussurea pour femmes. 
Family shoe stores—Magasins de chauaaures pour toute la 

famille 
Sporting goods storea—Magasins d'articles de sport 

Toflet articles and preparations—Articles et preparations 
de to i l e t t e -
Toilet preparations and cosmetics—Preparations de toilette 

et cosmStiques : 
Country general storea—Magasins gSnSraux de campagne 
Department stores and mail order houses or offices—Magasins 

h rayons et maisons ou bureaux de vente par correspondance. 
General merchandise and dry goods stores—Magasins de mar

chandises gSnSrales et skches 
Variety stores—Bazars 
Family clothing stores—Magaaina de vStementa pour toute la 

famille 
Drug stores—Pharmacies 
Patent medicines, perfumes, extracts, etc.—MSdicaments 

brevetSs, parfums, extraits, etc 

Toilet articles—Articles de toilette 
Country general atores—Magasins gSnSraux de campagne 
Department stores and mail order houaea or officea—Magaains 

a rayons et maisons ou bureaux de vente par corresporkance. 
General merchandise and dry goods stores—Magasins de mar

chandises genSralea et sbches 
Variety stores—Bazara 
Family clothing atorea—Magaaina de vStementa pour toute la 

famille 
Drug atorea—Pharmacies 
JeweUery atores—^-Bijouteries 
Luggage and leather goods stores—Magasina de vdliaes, malles 

et articles en cuir 

5,481,300 
671,500 

1,798,800 

116,500 
408, SOO 

424,800 
18,900 
26,100 

1,977,400 
46,700 

>1,698,900 
86,000 

4,541,500 

869,000 
7,810,100 

116,600 
9,831,500 

854,800 

3,809,300 
650,800 

1,899,900 

84,600 
199,600 

8,600 
1,470,600 

100,300 

61,000 

100-00 
18-85 

32-81 

2-11 
7-34 

7-75 
0-54 
0^48 

36-07 
0-85 

10000 
0-40 

80-93 

1-19 
33-83 

0-54 
48-54 

1-17 

100-00 
17^09 

34^ IS 

0^64 
6-84 

0-07 
38-61 
8-6S 

1-60 

649,800 
/07,100 

149,800 

8,400 
90,800 

45,800 
400 

148, too 

2,046,800 

870,300 

117,800 
873,500 

777,600 

6,600 

377,400 
/07,100 

71,400 

11,400 

181,900 
8,800 

8,800 

100-00 
19-48 

87^25 

1^53 
16;51 

8^S8 
0-07 

26-94 

100-00 

13-81 

- 5-76 
42-70 

38-01 

0-38 

100-00 
88-38 

18-98 

3-08 

48-SO 
0-74 

0-74 

1,230,900 
98,600 

298,700 

45,800 
90,700 

101,000 
8,700 
3,700 

595,700 

4,362,200 

878,100 

68,800 
1,783,900 

76,800 
1,535,700 

79,900 

.704.800 
147,900 

175,800 

68,000 

' 889,100 
9,300 

14,900 

100-00 
8-01 

23-78 

5-7? 
7-57 

8-81 
0-88 
0-30 

48-39 

10000 

80-13 

1-68 
39-58 

1-74 
35-80 

1-8S 

100-00 
80-99 

84-91 

9-65 

41-OS 
1-SS 

8-11 

2,193,900 
/5.8,S00 

757,500 

17,500 
150,300 

176,900 
18,000 
11,800 

917,600 
17,600 

9,266,000 

1,666,600 

34,900 
3,156,300 

85,300 
4,881,100 

91,800 

1,306,700 
138,800 

454,500 

17,500 
75,100 

541,300 
61,100 

34,400 

100-00 
6-05 

34-53 

0-80 
6-86 

8-06 
0-65 
0-64 

41-88 
0-80 

100-00 

18-01 

0-38 
34-10 

0-87 
46-85 

0-99 

100-00 
10-16 

34-78 

i-34 
5-75 

41-43 
3-91 

8-63 

956,300 
880,600 

480,700 

34,500 
61,800 

7S,500 
1,700 
1,600 

83,700 

3,891,000 
81,700 

1,193,900 

83,600 
890,800 

15,500 
1,648,800 

43,300 

1,072,300 
198,800 

509,600 

8,400 
82,100 

2,600 
307,800 

21,500 

7,500 

100-00 
89-33 

43-99 

3-61 
6-40 

7-58 
0-18 
0^16 

8-75 

100-00 
8-10 

30-68 

0-61 
88-89 

0-40 
42-21 

1-11 

100-00 
18-64 

47-58 

O-SS 
8-06 

0-84 
88-71 
2-01 

0-70 

546,800 
48,800 

177,600 

9,100 
9,800 

89,100 
8,100 
9,100 

SSS,SOO 
89,800 

2,129,600 

538,600 

13,700 
665,600 

986,000 

38,600 

346,600 
64,800 

4,600 
83,000 

149,000 
15,600 

1,400 

100-00 
8-83 

38-68 

/-67 
1-69 

5-33 
0-38 
1-67 

48-66 
6-35 

100-00 

S5-01 

0-64 
86-56 

46-86 

1-53 

100-00 
18-58 

,85-68 

1-33 
6-64 

48-99 
4-50 

0-40 y^ 

C) Includes Yukon and Northwest Territories—C) Inclus Yukon et Territoires du Nord-Ouest. 
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496 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

Table 27.—Percentage Distribution of Sales by Commodity Classes for Selected Kinds of Business. 
' for Canada and the Provinces, 1941 

Kind of business and commodity 

- Genre de commerce et produits 

Confectionery stores—Conflserles— 

Stores—Magasins 
Sales—Ventes $000 
Coverage—Couvrant %.. 

Total, all commodities—Total, tous 
produits 

Candy and confectionery—Bonbons et con
fiseries 

Fresh fruits and vegetables—Fruits et legu
mes frais 

All other food products—Tous autres pro
duits alimentaires 

Receiots from sale of meals and lunches— 
Recettes provenant de la vente de repas 
et de gouters 

Cigars, cigarettes, tobacco—Cigares, ciga
rettes, tabac 

Miscellaneous merchandise—Marchandises 
diverses 

Fruit and vegetable stores-
fruits et Ifgumes— 

- Magasins de 

.Stores—Magasins 
Sales—Ventes $000 
Coverage—Couvrant %, 

Total, all commodities—Total, tous 
produits 

Food and kindred products, total—Ali
ments et produits connexes, total 

Bakery products, fresh—Produits de la bou
langerie, frais, i ". 

Caruiy and confectionery—Bonbons et confi
seriea 

Freah fruits and vegetables—Fruits et ISgu
mea frais 

Fresh and cooked meats (including poultry 
and fish )-yiandea fraiches et cuites (y com
pris volaille et poisson), \ 

Dairy products and eggs—Produits laitiers et 
leufa 

All other food producta—Toua autres pro
duits alimentaires 

Cigars, cigarettes, tobacco—Cigares, ciga
rettes, tabac 

Miscellaneous merchandise—Marcliandises 
diverses...: 

Grocery stores (without fresh meats)—Epi
ceries (sans viandes fraiches)— 

Stores—Magasins 
Sales—Ventes JOOO 
Coverage—Couvrant % 

Total, all commodities—Total, tous 
produits 

Food and kindred producta, total—^Aliments 
et produits connexes, total 

Bakery products, fresh—Produits de la bou-\ 
langerie, fraia 

11,364 
63,621 

3^0 

100-0 

43-7 

1-4 

16-3 

6-0 

27-8 

4-8 

1,466 
23,041 

19-7 

100-0 

97-6 

0-5 

0-9 

79-7 

8-0 

8-0 

12-8 

1-5 

0-9 

21,884 
266,028 

28-6 

100-0 

85-9 

5-/ 

.S I g 
o > 

986 
4,053 

5-6 

100-0 

47-0 

5-0 

16-0 

6-0 

23-0 

4-0 

30 
562 

.« 

3,766 
27,498 

14-9 

100-0 

86-3 

5-4 

<i I u 

o- a 

.5,069 
29,059 

If.. I 

100-0 

43-0 

W 

16-0 

6-0 

29-0 

7-0 

348 
6,351 
22-4 

100-0 

97-7 

0-5 

0-7 

82-5 

/-5 

0-8 

18-1 

1-0 

1-3 

7,! 
83,872 

24-0 

100-0 

81-8 

8-3 

2,431 
15,249 

2-9 

100-0 

48-0 

1-0 

12-0 

8-0 

28-0 

3-0 

100-0 

97-9 

0-4 

1-0 

78-8 

8-6 

8-8 

13-0 

1 

0-8 

6,714 
88,612 

36-3 

100-0 

453 
3,348 

11-9 

- 100-0 

41-0 

5-0 

18-0 

8-0 

26-0 

2-0 

44 
780 

C) 

1,095 
11,612 

13-3 

100-0 

5 / 

86-7 

5-7 

619 
2,966 

1 

100-0 

40-0 

6-0 

17-0 

11-0 

26-0 

1-0 

12 
240 

« 

1,144 
12,351 

32-1 

475 
3,180 

4-5 

100-0 

42-0 

5-0 

18-0 

6-0 

27-0 

3-0 

881 
16-5 

100-0 

90 

8-3 

4-/ 

65,0 

0^4 

6-8 

13-8 

8-7 

0-6 

1,112 
15,917 

31-6 

100-0 100-0 

86-5 

4-0 

89-0 

5-4 

a a ' -̂  a l i . : a| 
t-li ••• - D m 

829 
6,761 

'1 • 4 - 3 

100-0 

38-0 

1-0 

27-0 

30 

27-0 

4-0 

240 
3,246 
12-3 

100-0 

98-3 

0-8 

0-8 

88-6 

C) 

/5 - / 

0-8 

0-9 

1,660 
26,098 

36-0 

100-0 

87-4 

5-8 

C) Less than 0-05 per cent. 
(') Distributions of sales by commodities not available. 
NOTE:—Sales by commodities were not reported by all stores in each kind-of-business classification. Figures in the 

first two lines opposite each kind-of-business classification show the total number ol stores and the total value ot sales for 
that classification including both those stores which did and which did not report their sales by commodities. The com-
inodity coverage percentages represent the ratios that sales of those stores reporting commodity sales bear to the sales of 
all stores m the corresponding classification in the same province or region. 

The commodity percentages shown in the table represent the percentages that sales of the various commodities listed 
bear to the total sales of the stores reporting. In some instances, the figures are' given by broad commodity groups and 
then in greater detail. The headings and figures in itaUcs represent a further breakdown ot the commodity group totals 
shown in regular type. 
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Tableau 27.—Distribution proportionnelle des ventes par genre de produits pour des genres choisis 
de commerce, pour le Canada et ies provinces, 1941 

Kind of business and commodity 

Genre de commerce et produits 
Sa 

I u 

a cf 

"^ -si 

Grocery stores (without fresh meats)-Con.— 
Epiceries (sans viandes fra!ches)-fin 

Food and kindred products, total-Con.-
Aliments et produits connexes, total-yin 

Candy and confectionery—Bonbons et con6-
seriea 

Freah fruita and vegetablea—Fruits et ISgu
mes frais 

Fresh and cooked meats (including poultry 
and fish)—Viandea fraichea et cuitea (y 
compris volaille et poisson) 

Dairy producta and eggs—Produits laitiera 
et (Eufa 

All other food -products—Tous autres pro
duits alimentaires 

Sales ot beer and wine—Ventes de bi6re et 
vin 

Cigars, cigarettes, tobacco—Cigares, ciga
rettes, tabac 

Household supplies, total—Articles de ma
nage, total 

Soaps (laundry and toilet) and cleaning com
pounds—Savona (de leaaive et de toilette) 
et composSs de nettoyage 

Other household supplies—Autres articles de 
mSnage 

Miscellaneoua merchandise—Marchandises 
diveraea 

Combination stores (groceries and meats)-
Eplcerles et boucheries combinSes— 

Stores—Magasins 
Sales—Ventes $000 
Coverage—Couvrant %,. 

Total, all commodities—Total, tous 
produits 

I 
Food and kindred products, total—^Aliments 

et produits connexes, total 
' Bakery products, freah—Produita de la bou

langerie, fraia , 
Candy and confectionery—Bonbona et con

fiseries • 
Freah fruita and vegetliblea—Fruits et ISgu

mes frais 
Fresh and cooked meata (including poultry 

and fiah)—Viandes fraichea et cuitea (y 
compria volaille et poiaaon ) 

Dairy producta and eggs—Produits laitiera 
et oEufs 

All other, food producta—Tous autres pro
duits alimentaires 

Sales of beer and wine—Ventes de bifere et 
vin 

Cigars, cigarettes, tobacco—Cigares, ciga
rettes, tabac 

Household suppUes, total—Articles de m&-
nage, total 

Soaps (laundry and toilet) and cleaning com 
pounds—Savons (de lessive et de toilette) 
et composSs de nettoyage 

Other household supplies—Autres articles 
mSnage 

Miscellaneous merchandise—Marchandises 
diverses 

8-8 

14-1 

5-9 

/«•« 
60^4 

2-3 

3-2 

5-4 

5-7 

/-7 

3-8 

6,101 
301,361 

61-9 

100-0 

91-2 

«-« 
/•/ 

11-7 

88-8 

10-0 

38-0 

M 

1-6 

5-1 

5-5 

/ 
i-0 

1-7 

11-5 

57^5 

3-5 

3-8 

2-7 

1-1 

6-4 

661 
28,903 

38-0 

8-8 

18-9 

8-4 

13-8 

48-8 

7-2 

3-1 

4-6 

5-/ 

1-5 

S-S 

1,962 
79,917 

47-4 

1-9 

13-9 

6-5 

18-9 

50-5 

2-6 

6-9 

4-« 

7-7 

8-9 

2,484 
142,049 

71-8 

5-0 

/9-« 

4^6 

10^8 

-46-4 

3-9 

6-6 

4-7 

1-8 

2-9 

368 
14,535 

68-3 

5-8 

18-1 

8-3 

8-1 

49-8 

S-1 

S-1 

3-9 

1-8 

3-1 

170 
7,423 
66-2 

2-5 

/7-7 

8-0 

8^1 

55-5 

3-6 

6-0 

4-7 

/-5 

1-4 

201 
9,276 
66-2 

100-0 100-0 100-0 100-0 100-0 100-0 

91-3 

5-/ 

1-7 

11-3 

88-8 

8-6 

38-4 

3-2 

3-6 

8-4 

/-« 
1-9 

90-6 

1-7 

0-8 

11-0 

34-3 

9-4 

55-4 

4-1 

1-6 

3-0 

8-0 

1-0 

0-8 

92-7 

8-8 

1-8 

11-6 

85-3 

18-0 

40-5 

1-3 

6-1 

5-6 

/-5 

0-9 

87-0 

2-6 

1-S 

14^6 

24-8 

• 7-6 

36-8 

1-9 

9-4 

6-4 

3-0 

1-7 

89-5 

8-0 

1-5 

13-4 

31-3 

4-7 

56-6 

2-2 

8-1 

5-6 

8-5 

0-2 

88-7 

8-8 

1-8 

18-7 

86-8 

6-7 

40-1 

1-6 

9-2 

6-S 

8-9 

0-6 

2-8 

15-0 

8-4 

13-8 

60-8 

3-9 

7-2 

4-5 

«-7 

1-6 

265 
19,249 

77-2 

100-0 

87-2 

2-3 

0-7 

18-6 

'8e^6-

5-8 

39-4 

1-6 

10-2 

6-8 

3-4 

1-1 

(') Moins de 0-05 pour-cent. 
(') La distribution des ventes par produit n'est pas donnfie. 
NOTA:—Les ventes par produit n'ont pas 6t6 d6clar€es par tous les magasins en chaque classification par genre de com

merce. Les chiffres sur les deux premieres lignes en face de chaque classification par genre de commerce font voir le nombre 
total de magasins et la valeur totale des ventes pour cette classification, y compris les magasins qui ont d6clar6 leurs ventes 
par produit et ceux qui n'en ont pas fait rapport. Les pourcentages relatifs aux produits converts reprfeentent les proportions 
des ventes dee magasins declarant leurs ventes p,ir produit par rapport aux ventes de tous les magasins dans la classification 
correspondante pour la m6me province ou region. '• 

Les pourcentages relatifs aux produits, donnfe dans le tableau, repr&entent les proportions des ventes des divers produits 
6num6r^s par rapport aux ventes totales des niagasins faisant rapport. En, certains cas, les chiffres sont donn6s par grand 
groupe de produits et, ensuite, d'une fagon plus d6taill6e. Les rubriques et les chiffres en italigue constituent un autre recou-
oement des totaux des groupes de produits indiquds en caractSre ordinaire. ' 
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Table 27.—Percentage Distribution of Sales by Commodity Classes for Selected Kinds of Buslnes 
for Canada and the Provinces. 1941—Con. 

Kind ot business and commodity 

Genre de commerce et produits 

Meat markets—Boucheries— 
Stores—Magasins 
Sales—Ventes $000 
Coverage—Couvrant % 

Total, all commodities—Total, tous 
produits 

Fresh fruits and vegetables—Fruits et legu
mes frais 

Fresh and cooked meats (including poultry 
and fish)—Viandes fraiches et cuites 
(y compris volaille et poisson) 

Dairy products and eggs—Produits laitiers 
et ceufs 

All other food products—Tous autres pro
duits alimentaires _... 

Miscellaneous merchandise—Marchandises 
diverses 

Country general stores—Magasins genSraui 
de campagne— 

Stores—Magasins ' . . . 
Sales—Ventes $000 
Coverage—Couvrant % 

Total, all commodities—Total, tous 
produits 

Automotive parts and accessories—Pieces 
et accessoires de v6hicules-moteur 

Building materials—Mat&iaux de construc
tion 

Cigars, cigarettes, tobacco—Cigares, ciga
rettes, tabac 

Clothing and furnishings, men's and boys', 
total—Vdtements et lingerie pour hom
mes et gargons, total 

Custom tailoring and made-to-measure cloth
ing— VStem.enta sur mesure 

Men's and boys' ready-to-wear clothing-
Confections pour hommes et gardens.., 

Men's and boys' furnishings—Lingerie pour 
hoinmes et gargons 

All other cloihing—Tous autres vStements,, 
Clothing,, women's, misses* and children's, 

total—Vdtements pour femmes, fillettes 
et enfants, total 

Wojrien'a and misaea' ready-to-wear outer
wear—Confectiona de dessus pour femmes 
et fillettes • 

Women's and miaaea' underwear—Soua-
vStements pour femmes et fillettes 

Girls' and infants' wear—Lingerie de fillettes 
et de bSbSs 

Millinery—Chapeaux 
Hosiery—Bas 

Drugs and drug sundries—Drogues et ar
ticles divers de pharmacie 

Dry goods and notions, total—Merceries et 
articles de tantaisie, total 

Piece goods—Marchandises A la piSce 
Bedding and house linens—Literie et toile de 

mSnage 
Notions and smallwares—Articles de fan

taisie et menus objets 
Electrical appliances and supplies—Appa

reils et fournitures dlectriques 
Farm and garden equipment and supplies— 

Outillage et fournitures de ferme et de 
jardin 

Food and kindred products, total—Aliments 
et produits connexes, total 

Bakery producta, fresh—Produits de la bou
langerie, frais 

Candy and confectionery—Boribona et con-
fiaeriea 

C) Less than 0-05 per cent. 

4,638 
80,064 

29-2 

100-0 

3-3 

86-5 

6-2 

4 

0-4 

11,917 
214,748 

16-7 

100-0 

0-6 

1-8 

4-1 

8-0 

0:4 

1-0 

3-8 
8-8 

1-8 

0:8 

0:6 
0^1 
1-1 

1-2 

4-0 
/ - S 

/ • / 

/•/ 
0-5 

1-4 

43-2 

1-4 

/•6 

202 
2,140 
10-6 

100-0 

7-2 

86-6 

0-6 

6-7 

1,666 
26,776 

11-6 

100-0 

O 

0-2 

2-1 

4-6 

6-1 

0-8 

0-4 

3-1 
8^4 

2-0 

0-6 

0-5 

0-8 

0-7 

1-9 

2-6 
0-7 

1-0 

0-9 

0-3 

1-8 

40-5 

/••5 

1-9 

1,535 
26,216 

30-0 

100-0 

6-3 

84-0 

4-8 

4-4 

0-5 

2,943 
49,291 

11-2 

100-0 

0-2 

3-2 

4-4 

8-5 

0-4 

1-6 

5-7 
8-8 

h4 

0-8 

0 3 
0-1 
0-7 

3-1 

1-6 

0-7 

0-8 

0-6 

1-1 

36-9 

0-5 

1-8 

•c 
3 

1,416 
31,327 

31-4 

100-0 

86-0 

6-1 

0-3 

2,360 
44,275 

18-2 

100-0 

0-9 

1-5 

3-9 

6-8 

0-7 

0-7 

5-0 
8-4 

1-6 

0,8 

0-6 
0^1 
1^8 

4-1 
/-« 
1-3 

1-0 

0-7 

1-2 

40-7 

1-9 

1-4 

Si 

S 

203 
2,641 

14-0 

91-6 

3-4 

3-4 

1,000 
16,998 

17-8 

100-0 

0-8 

2-6 

4-1 

8-1 

0-5 

0-8 

3-4 
3-4 

8-8 

1-8 

0-8 
0 
1-3 
0-8 

5-7 
2-5 

1-7 

1-7 

0-3 

1-7 

44-1 

1-7 

8-1 

357 
3,181 

17-2 

1-5 

94-3 

3-4 

0-4 

0-4 

1,929 
32,690 

18 

100-0 

1-0 

0-8 

3-7 

10-7 

0-6 

1 

6-4 
3-3 

6-1 

8-

/ - i 

0-
0-
/-
0-

6-
8-

1-

1-

0-

1-

47-

1-

1-

379 
6,329 
32 ' 

1-6 

94-3 

3-4 

0-4 

0-4 

1,377 
27,217 

22-9 

100-0 

0-4 

0-6 

4-0 

8-6 

0-8 

0-7 

4-3 
5-5 

6-9 

8-9 

1-0 

0-7 
0-8 
1-1 

0-7 

6-0 
8-0 

1-6 

1-5 

0-6 

1-3 

60-6 

8-0 

8-0 

3 -S-t 
2 3 as 
S o .2-C 
MQ OcQ 

444 
9,122 
30-6 

100-0 

1-2 

86-4 

10-7 

1-3 

0-4 

728 
16,067 

23-6 

100-0 

0-4 

0-6 

4-4 

6-8 

0-1 

0-8 

3-9 
8-6 

3-4 

-1^4 

0-6 

0-4 
0-1 
0^9 

1-0 

1-9 
0-6 

0-7 

0-6 

0-7 

1-2 

52-2 

2-5 

•1-7 
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Tableau 27.—Distribution proportionnelle des ventes par genre de produits pour des genres choisis 
de commerce, pour le Canada et les provinces. 1941—suite 

Kind of business and c o m m o d i t y 

Genre de commerce et produits 
a 118. 

Of a 

S 
J2 

53 1-2 
s^ .2-a no °£-

C o u n t r y genera l s tores -Con. — Magas ins gi-
n d r a u i de campagne-f in 

Food and kindred products, t o t a l -Con . -
' Aliments et produits connexes, total-fin 
Fresh fruits and vegetablea—Fruits et W 

mes frais 
Fresh and cooked meats (irmluding poultry 

and fish)—Viandes fraiches et cuitea (y 
compria volaille ei poisson) 

Dairy products and eggs—Produits laitiers 
et ceufs 

All other food products—Tous autres pro
duits alimentaires 

Fuel—Combust ible 
Furniture—Meubles 
Gasoline, lubricating oils and greases, total 

—Gazoline, huiles lubrifiantes e t grais
ses, total 

Gasoline—Gazoline 
Lubricating oils and greases—Huilea lubri-

fiantea et graisses 
Hardware—Quincaillerie 
H a y , s t raw, grain and feed—Foin, paiUe, 

grain e t provende 
House furnishings, total—Fournitures de 

maison, to ta l 
Draperiea, upholstery, cretonnes and cur

tains—Draperies, tapiaaeriea, cretonnes 
et rideaux 

Floor coverings—Tapis et prSlarts 
Awnings, window shades and blinds—Au

venta, storea 
Mirrora, picturea and art gooda—Miroirs, 

tableaux et objets d'art 
House fumiahinga, not elsewhere reported— 
Fourniturea de maiaon, non SnumSrSea ail-

leura 
Household supplies, total—Articles de md

nage, to ta l 
Soapa (laundry.and toilet) and cleaning com-

• pounds—Savona (de lessive et de toilette) 
et composSs de nettoyage : 

China, glassware, crockery—Porcelains, ver
rerie et faience ',, 

Other household auppliea^Autrea articlea de 
mSnage ; 

Paints , varnishes and glass, total—Pein
tures, vernis e t verre , to ta l . . ' . 

Paints, varnishes, lacquers—Peintures, ver
nis, laques 

Glass and painters' sup-plies—Verre (vitres) 
et fournitures de peintres 

Seeds, bulbs , nursery stock—Graines, bul
bes, plants d e pdpinidres 

Shoes and o the r footwear, total—Chaussu
res de t o u t genre, to ta l 

Boota and shoes—Chaussures,..' 
Men's and boys'—pour hommes et garcons 
Women's and misses'—pour femmes et 

fillettea 
Children's and infants'—pour enfants 

Rubbers and-overshoes—Caoutchoucs et cou
vre-chaussures ." 

All other footwear, slippers, etc.—Autres 
chauaaures, pantoufles, etc 

Sporting goods and bicycles—Articles de 
sport e t bicyclettes 

Sta t ionery, books and magazines—Pape
terie, livres e t magazines 

Stoves and ranges—Podles e t podles de cui
sine 

Toi le t articles and preparations—Articles e t 
prdparations de toi let te 

Miscellaneous merchandise—Marchandises 
diverses 

Receipts from repairs and services—Recet
t e provenant des rdparations e t services 

4-0 

3-9 

4-5 

88-0 
1-0 
0-6 

3-7 
5-2 

0-5 
6-4 

5-6 

0-8 

0^8 
0-4 

0-1 

W , 

0-/ 

2-9 

1-4 

0-6 

1-0 

1 

/ • 2 

0-4 

0-6 

6-2 
5-4 
1-9 

/-/ 
0^4 

1-5 

0-3 

0-2 

0-4 

0-3 

0-3 

2-3 

0-1 

4- / 

8^4 

3-8 

87-0 
2-1 
0-9 

3-9 
5-4 

0-5 
6-0 

9-2 

0-8 

0-8 
0-4 

C) 

0-1 

2-8 

J-5 

0-7 

0-8 

2-2 

1-8 

0-4 

1-2 

3-9 
8-8 
US 

0-7 
0-3 

1-3 

0-4 

0-1 

0-5 

0-4 

0-4 

3-6 

0-1 

5-9 

4-5 

85,3 
0-9 
0-8 

4-3 
5-8 

9-7 

0-9 

0,8 
0-5 

C) 

0-1 

2-3 

1-0 

0-4 

0-9 

2-6 

1:8 

0-7 

0-6 

4-9 
5-2 
1-9 

0-9 
0-4 

1-5 

0-8 

0-1 

0-4 

0-1 

0-3 

2-6 

0 1 

5-6 

6-S 

88-3 
2-0 
0-4 

6-4 
4-7 

0-7 
4-3 

8-1 

0-9 

0-8 
0-6 

0-1 

(') 

0-1 

2-8 

1-4 

0-5 

0-9 

1-2 

1-0 

0-2 

0-9 

5-1 
5-5 
1-9 

i-0 

0-4 

1-5 

0^3 

0-2 

0-6 

0-2 

0-3 

2-4 

0-2 

/ 
4^0 

89-1 
0-4 
0-3 

2-9 
8-5 

0-4 
6-0 

1-0 

0-9 

0-8 
0-4 

0-1 

C) 

0-8 

3-8 

1-8 

0-6 

1-4 

1-3 

1-0 

0-5 

0-2 

6-5 
4^4 
2-5 

/ •5 
0-6 

1-7 

0-4 

0-3 

0-6 

0-4 

0-4 

1-7 

6-0 

3-3 

38-9 
0-2 
0-6 

2-2 
1-7 

0-1 

1-0 

0-5 
0-4 

(•) 

(') 

0-8 

3-1 

1-6 

0-6 

0-9 

0-8 

0-6 

0-8 

0-2 

6-9 
4-7 
8-6 

1 
0-6 

1-8 

0^4 

0-2 

0-5 

0-3 

0-4 

1-6 

.0-1 

5 - / 

5 - / 

54-2 
0-3 
0-4 

2-3 
/ 
0-4 
6-6 

0-2 

0-7 

0-8 
0-4 

C) 

(') 
3-4 

/•7 

0-4 

1-3 

1-0 

0-8 

0-8 

0-2 

6-6 
5-8 
8-1 

1-8 

0-5 

1-5 

0-3 

0-3 

0-2 

0-4 

' 0 - 3 

1-7 

(') 

4-0 

6-8 

5-9 

52- / 
0-3 
0-7 

3-6 
3-1 

0-4 
6-2 

4-4 

0-6 

0-8 
0-3 

C) 

C) 

0^1 

3-0 

/-« 
0-5 

1-3 

0-9 

0-7 

0-8 

0-2 

3-9 
2-5 
1-4 

0-9 
0-8 

1-1 

0,3 

0-3 

0-6 

0-3 

0-4 

2-0 

0-1 

(') Moins de 0-05 pour-cent. 
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risible 27.—Percentage Distribution of Sales by Commodity Classes for Selected Kinds of Business, 
for Canada and the Provinces, 1941—Con. 

Kind of businesa and commodity 

Genre de commerce et produits 

Department stores â nd mail order houses or 
offices—Magasins k rayons et maisons ou 
bureaux de vente par correspondance 

Stores—Magasins 
Sales—Ventes $000 
Coverage—Couvrant % 

Total, all commodities—Total, tous 
produite 

Automotive parts and accessories—Parties 
et accessoires de v6hicules-moteur 

Building materials—Matdriaux de construc
tion 

Cameras and photographic supplies—Appa
reils photographiques et fournitures.. 

Cigars, cigarettes, tobacco—Cigares, ciga
rettes, tabac 

Clothing and fumishinga, men's and boys', 
total—vetements et lingerie pour hom
mes et garcons, total 

Custom tailoring and made-to-measure cloth
ing—VStements sur mesure 

Men's and boys'' ready-made clothing—Con
fectiona pour hommes et garcons. 

Men's and boya' fumishinga—Lingerie pour 
hommea et gargona 

All other clothing—Tous autres vStements... 
Clothing, women's, misses', and children's, 

total—vetements pour femmes, fillettes 
et enfanta, total 

Women's and misses' ready-to-wear outer
wear—Confections de dessus pourfemm.es 
et fillettea 

Women's and misses' underwear—Sous-
vStements pour femmes et fillettes 

Girla* and infants' wear—Lingerie de fillettes 
et de bSbSs 

Millinery—Chapeaux 
Hosiery—Bas: : . . . . 
Fura and fur goods—Fourrures et articles en 

fourrure 
Drugs and drug sundries, total—Drogues et 

articles divers de pharmacie, total.. 
Prescriptions—Prescriptions 
Drugs, pharmaceuticals, patent medicines— 

Drogues, produits pharmaeeutiques, mSdi-
camenta brevetSa 

Drug sundries—Articles divers de pharmacie 
Dry gooda and notions, total—MerceriM et 

articles de fantaisie, total 
Piece goods—Merchandises A la pibce 
Bedding and house linens—Literie et toile de 

mSnage 
Notions and smallwarea—Articles de fan

taisie et menua objets 
Electrical appliances and supplies, total— 

Appareils et fournitures dlectriques, total. 
Electrical refrigerators—RSfrigSrateurs Slec

triques 
Electrical vacuum cleaners—Aspirateurs 

Slectriques 
Electrical washing-machines—Machines 

laver Slectriques 
Electrical ranges and stoves—PoSles de cui

sine et poSles Slectriquea 
Portable (plug-in) electric household heating 

appliances—Appareils de chauffage Slec
triques portatifs (a fiche) pour mSnage... 

Other electrical appliances and supplies— 
Autres appareils et fournitures Slectriques. 

Farm and garden equipment and suppliea— 
OutiUage et fourniturea de ferme et dc 
jardin 

604 
377,806 

100-0 

0-6 

0-2 

0-2 

0-3 

12-3 

0-6 

3-6 

6-8 

8-0 

23-1 

9-5 
4-6 
3-4 
1^8 
3-4 

1-3 

1-0 

0-6 
0-4 

12-0 

4-5 

4-7 

2-2 

0-6 

0-1 

0,5 

0-1 

0-3 

0,6 

102 
28,700 

96-6 

100-0 

1-6 

0-3 

0-2 

0-2 

12-8 

0-5 

3-8 

6-1 
5-0 

26-0 

/0-5 

4-9 

6-0 
1-4 
S-S 

1-1 

1-4 
(') 

0-9 
0-6 

13-0 
5-4 

5-5 

4-5 

1-9 

0-5 

0-1 

0.5 

(') 

0-8 

0-6 

0-7 

a a 

34 
68,541 

100-0 

0-2 

0-1 

0-2 

0-2 

14-0 

0^8 

5^9 

6-S 
1-0 

26-1 

9-4 

4-8 

3-4 
1-3 
3-5 

8-7 

0-6 

0-8 
0-3 

12-3 
5-/ 

5-4 

6^S 

2-4 

0-8 

0-1 

0-5 

(') 

0-5 

0-7 

0 - / 

100-0 

0-7 

0-2 

0-2 

0-2 

11-7 

0-7 

5-5 

5-8 
1-9 

25-2 

10-9 

4-7 

3-6 
1^4 
3-5 

' ' • ' 

10 
0-1 

0-6 
0-3 

12-3 
2-8 

4^8 

4-7 

2-6 

0-6 

0,8 

0,6 

0,3 

0^3 

0-7 

0-6 

Si 

S 
S 

90 
94,678 

100-0 

0-a 

0-1 

0-2 

0-2 

13-3 

0-5 

5-5 

7-0 
2-7 

21-3 

7-5 

4-7 

3-3 
0-9 
5-5 

1-4 

1-2 
0-1 

0-6 
0-6 

12-4 
8-8 

4-8 

4 -7 

1-9 

0-6 

0-1 

0-6 

0-1 

0-3 

0-3 

.a 3 "-S 
ur\ Oea 

P 3 ^ O " 

(0 Less than 0-05 per cent. 

http://pourfemm.es


fiTABLISSEMENTS DE COIklMERCE ET DE SERVICE, 1941 

tution proportionnelle des ventes par genre de produits po 
de commerce, pour le Canada et les provinces, 1941—suite 

501 

Tableau 27.—Blstrlbuttori proportionnelle des ventes par genre de produits pour des genres choisis 

Kind ot business and commodity 

Genre de commerce et produits 
S a I 

Department stores and mail order houses or 
ofiBces-Con.—Magasins i rayons et maisons 
ou bureaui de Tcnte par correspondance 
Hsuite 

Food and kindred products, total—Aliments 
et produita connexes, total 

Bakery producta, freah—Produite de la bou
langerie, frais 

Candy and confectionery—Boribons et con
fiseriea 

Freah fruita and vegetablea—Fruita et ISgu
mea fraia : 

Freah and cooked meata (irwluding poultry 
and fiah f—Viandea fraiches et cuites (y 
com-pris volaUle et poisson) '. 

Dairy products and eggs—Produits laitiers 
et ceufs 

All other food products—Tous autres pro
duits alimentaires 

Fuel—Combustible 
Fumiture—Meubles 
Gas appliances and aupplies—Appareils k gaz 

et loumitures 
Hardware—Quincaillerie 
Heating and plumbing, equipment and sup

plies—Outillage et fournitures de chauf
fage et de plomberie 

House furnishings, ' total—Fourniturea de 
maison, total 

Draperies, upholstery, cretonnes and cur
tains—Draperies, tapiaaeriea, cretonnea et 
rideaux 

Floor coverings—Tapia et prSlarta 
Awnings, window shades and blinds—Au-

vents, stores -.--.---
Mirrors, pictures and art goods—Miroirs, 

tableaux et objets d'art 
House furnishings not elsewhere reported— 

Fourniturea de maiaon non SnumSrSea 
ailleura 

Household suppliea, total—Articles de ma
nage, total 

Soapa (laundry and toilet) and cleaning com 
pounds—Savons (de lessive et de toilette) 
et com-poaSa de nettoyage _ 

China, glaaaware, crockery—Porcelaine, ver
rerie et faience 

Other household aupplies—Autrea articlea de 
mSnage 

Jewellery, silverware, clocks and watches, 
total—^Bijouterie, argenterie, horloges 
et montres, total 

Clocks—Horloges 
Watches—Montres 
Plated silverware—Argenterie plaquSe— 
Sterling silverware—Argenterie sterling.. 
All other jewellery—Toute autre bijouterie 

Luggage and leather goods—Malles et va
lises, etc., et articles en cuir 

.Musical instrumenta and accessories, total— 
Instruments de musique et accessoires, 
total 

Pianos, player pianos and organs—Pianos, 
pianos automatiques, harmoniums et ar
gues 

Phonographs and records—Phonographes et 
diaquea - ._ 

Musical inatruments and accessories, sheet 
muaic, music books—Instruments de mu
sique et accessoires, musique en feuilles, 
cahiers de musique 

Office and store equipment—Outillage de 
bureau et de magasin 

Optical goods—Appareils d'optique... .\ 
Paints, varnishes, glass—Peintures, vemis 

et verre 

0-1 

0-6 

0-7 

0-7 

8-8 

1-0 

4^0 
0-2 
6-8 

0-1 
0-7 

0-2 

6-8 

2-5 
2-5 

0-5 

0-5 

0^8 

3-2 

0-4 

1-3 

1^5 

1-7 
0-1 
0-3 
0-5 
0-1 
0-7 

0-6 

0-3 

0-1 

0-1 

0-1 

(') 0-2 

0-6 

« 
0-7 

0-6 

0^6 

0-3 

1-7 
0-1 
5-9 

0-'2 
0-6 

0-2 

5-3 

2-5 
8-5 

0-4 

(') 

a 6 

(') 

0-1 

2-3 

0-4 

0-7 

/ -2 

2-1 
0-J 
0-5 
0-6 

0-6 

0-2 

(') 
0-1 

0-1 

0-1 
0-1 

0-6 

4-0 

0-4 

0-7 

0-8 

hi 

0-4 

/-2 
0-1 
7-0 

0-3 
0-6 

« 

2-/ 
2-5 

0-4 

0-6 

0-7 

3-2 

0-8 

1-8 

1-8 

1-8 
0-2 
0-8 
0-4 
0-3 
0-7 

0-6 

0-2 

0-1 

0-1 

(0 
0-3 

0-4 

6-5 

0-4 

0-6 

0^6 

1-2 

0-6 

(•) 

Si 

5 

0-2 
0-6 

0-2 

0-6 

03 

0-1 

3-1 

0-5 

/•/ 
/•7 

1 
0-1 
0-4 
06 
0^1 
0-7 

0-6 

0-4 

0-8 

0-1 

0-1 

0-1 
0-2 

0-6 

Si 

5 

.3 o? 

12-2 

0-4 

0-8 

1-8 

8-8 

0^8 

6^8 
0-8 
4-8 

" 0-1 
0-6 

0-2 

4-4 

1-7 
/-8 

0-5 

OS 

0-1 

3-2 

0-6 

1-0 

1-6 

1-5 
0-1 
0^4 
0-3 
0-1 
0-6 

0-4 

0-4 

0-1 

0-1 

08 

(') 0-3 

0-6 

25-1 

1-6 

1-8 

1-8 

6-6 

3-7 

10-9 
0-2 
4-6 

(') 

W 

2-0 

0-8 

6-2 

8-6 
B-8 

0-4 

0-8 

0-2 

3-8 

0-8 

1-9 

1-1 

1-1 
O-l 
0-1 
0-6 

I 
0-4 

0-4 

0-2 

0-1 

0-1 

0) 
0 1 

0-7 

(') Moins de 0-06 pour-cent. 
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Table 37.—Percentage Distribution of Sales by Commodity Classes for Selected Kinds of Business, 
for Canada and tbe Provinces, 1941—Con. 

Kind of business and commodity 

Genre de cominerce et produits 

Department stores and mall order bouses or 
offices-Con.—Magasins k rayons et maisons 
ou bureaux de vente par correspondance 
-fin 

Radios and radio equipment—Radios et ac
cessoires de radio 

Seeds, bulbs, nursery stock—Graines, bul
bes, plants de p6pini6res 

Sewing machines—Machines k coudre 
Shoes and other footwear, total—Chaussu

res de tout genre, total 
Boota and shoes—Chaussures 

Men's and boya'—Pour hommea et gargons 
Women's and misses'—Pour femmes et 

fllettes 
Children's and infants'—Pour enfants et 

bSbSs 
Rubbers and overshoes—Caoutchoucs et cou-

vre-chauasures 
All other footwear, slippers, etc.—Autres 

chausaurea, pantoufles, etc 
Sporting goods and bicycles—Articles de 

sport et bicyclettes 
Stationery, books and magazines—Papete

rie, livres et magazines 
Stoves and ranges—Pofiles et pofiles de cui-

^ sine 
Toilet articles and preparations, total—Ar

ticles et preparations de toilette, total.. 
Toilet preparations and cosmetics—PrSpa-

rations de toilette et cosmStiques 
Toilet articles—Articles de toilette 

Toys, games and wheel goods—Jouets, jeux 
et articles roulants 

Wallpaper—Papier-tenture 
Miscellaneous merchandise—Marchandises 

diverses 
Receipts from sale of meals and lunches-

Recettes provenant de la vente de repas 
et de gouters 

Receipts from repairs and services—Recet
tes provenant des reparations et services 

General merchandise and dry goods stores 
Magasins de , marchandises generales et 
merceries-

Stores—Magasins 
Sales—Ventes $000 
Coverage—Couvrant %., 

Total, all commodities—Total, tous 
produits 

Cigars, cigarettes, tobacco—Cigares, ciga
rettes, tabac 

Clothing and furnishings, men's and boys', 
total—vetements et lingerie pour hom-
et garcons, total 

Custom tailoring and made-to-measure cloth
ing— VStements sur m^esure 

Men's and boys' ready-made clothing—Con
fections pour homines et gargons 

Men's and boys' furnishings—Lingerie pour 
hommes et gargons 

All other clothing—Toua autres vStements.. 
Clothing, women's, misses' and children'a, 

total—vetements pour femmes, fillettes 
et enfants, total 

Women's and misses' ready-to-wear outer
wear—Confections de dessus pour femmes 
et fillettes 

Women's and misses' underwear—Sous-
yStements pour femmes et fillettes 

Girls' and infants' wear—Lingerie de fillettes] 
et de bSbSs 

1-0 

0-1 
0 1 

7-1 
5-6 
1-7 

8-1 

0-7 

1-1 

0-5 

1-3 

1-6 

0-6 

1-6 

•1-2 
0-4 

1-1 
0-4 

1-6 

1-4 

1-0 

2,205 
62,988 

34-8 

@.S 

8-3 

0-5 

1-8 

4-3 
1-7 

17-3 

4-1 

1-5 

(') 

1-

0-
I 

9-
6-
/-
5-

1-

8-

0-

1-

1-

1-

1-

1-
0-

1-3 
0-8 

0-8 

0-

0-

196 
8,419 
19-8 

100-0 

S' 8 

0/ Of 

3-7 

6-6 

0-5 

1-0 

5-0 
2-5 

8^9 

1 

0-9 

0-7 

0 1 
0-3 

7-3 
6-6 
1-7 

5-5 

0-6 

/ - 2 

0-5 

1-3 

1 

0-4 

1-8 

1-6 
0-3 

1-4 
0-2 

1-7 

2-0 

1-2 

1,165 
22,922 

23-9 

100-0 

0-6 

10-0 

0-6 

8-6 

5-3 
1-6 

12-1 

4-7 

8-9 

1-0 

0-1 
0-1 

6-6 
4-9 
1-4 

3-0 

0-5 

1-8 

0-5 

1-3 

1-4 

0-6 

1-4 

/-/ 
0-5 

1-2 
0-4 

1-7 

M 

Si 

5 

523 
17,450 

49-1 

100-0 

0-3 

6-2 

0-4 

1-1 

3-9 
0 

31-2 

18-B 

7-9 

S-S 

ji 
S 

1-1 

0-2 
0-1 

7-8 
6-4 
1-9 

3-8 

1-3 

1-0 

0-4 

1-3 

1-6 

0-7 

. 1-8 

1-8 
0-6 

0-8 
0-3 

0-7 

0-7 

0-8 

71 
2,114 
39-3 

100-0 

2-2 

11-9 

1-6 

8-0 

5-0 
3-3 

7-6 

2-7 

2-5 

1-0 

56 
2,425 
23-1 

100-0 

2-2 

9-1 

0-5 

8-3 

3-5 
8-8 

21-8 

6-8 

4-7 

1-8 

s 
Si 

.«-ai2 • § § ' 8 3 3o ,2-c 

76 
4,995 
46-8 

1-3 

10-1 

0-6 

S-S 

3-6 
3-1 

14-1 

8-1 

1-6 

0-7 

0-9 

0-2 
0-1 

6-S 
4-8 
/-« 
8-5 

0-5 

0-4 

0-4 

0-7 

1-g 

0-4 

1-4 

/-* 
0-8 

0-6 
0-2 

M 

1-8 

0-8 . 

127 
4,568 

li63-9 

100-0 

2-1 

'7-5 

0-5 

0-8 

3-6 
8-6 

11-0 

4-0. 

8-8 

1-1 

C) Lesa than 0-06 per cent. 
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Tableau 27.—Distribution proportionnelle des rentes par genre de produits pour des genres choisis 
de commerce, pour Ie Canada et Ies provinces, 1911—suite 

Kind of business and c o m m o d i t y 

Genre de commerce e t produita I-i 
§2 

-9-c 
Si 

S 
Si- ^ o 

so 
•§•6 

G e n e r a l m e r c h a n d i s e a n d d r y goods s t o r e s -
Con.—Magasins d e m a r c b a n d i s e s g£nSrales 
e t merceries-fin 

ClothinK, women'a, missea' and children's 
total-Con.—Vfitementa pour femmea. 
fillettea e t enfanta, total-fin 

Millinery—Chapeaux 
Hosiery—Bas 
Furs and fur goods—Fourrures et articles en 

fourrure. 
D r y goods and notions, total—Merceriea et 

articles de fantaisie, to ta l 
Piece goods—Marchandises a la piSce 
Bedding and house linens—Literie et toile de 

mSnage 
Notions .and amallwarea—Articlea de fan

taisie et menus objets 
Electr ical appliances and supplies—Appareils 

e t fournitures 61ectriques 
Food and kindred producta, total—Aliments 

et produita connexes, to ta l 
Bakery products, freah—Produita de la bou

langerie, fraia 
Candy and confectionery—Bonbona et con

fiseries 
Fresh fruits and vegetablea—Fruita et ISgu

mea fraia 
Fresh and cooked meats (including poultry 

and fish)—Viandea fraichea et cuites (y 
compris volaille et poiaaon ) 

Dairy producta and egga—Produita laitiera 
et ceufs 

AU other food -products—Tous autres pro
duits alimentaires 

Fuel—Combust ible 
Fumiture—Meubles 
Hardware—Quincaillerie 
House furnishings, total—Fournitures de 

maison, total 
Dra-peries, upholstery, cretonnea and cur

tains—Draperies, tapisseries, cretonnes et 
rideaux 

Floor coverings—Tapis et prSlarts 
Awnings, window-shades and blinds—Au-

vents, stores 
Mirrors, pictures and art goods—Miroirs, 

tableaux et objets d'art 
House furnishings not elsewhere reported-

Fournitures de maison, non SnumSrSes 
aUleura 

Household supplies, total—Articles de m6-
nage, total 
Soapa (laundry and toilet) and cleaning com 

pounda—Savona (de leaaive et de toilette) 
et composSs de nettoyage 

China, glaaaware, crockery—Porcelaine, ver
rerie et faience 

Other household suppliea—Autres articles de 
mSnage ,.. 

Jewellery, si lverware, clocks and watches— 
Bijouterie, argenterie, horloges et mon-
trea 

Fa in t , varnishes and glass—Peinturea, ver-
nia e t verre 

Radios and radio equipment—Radios e t ac
cessoires de radio 

Shoes and o ther footwear—Chaussures de 
tou t genre 

Toi le t articlea and preparationa—Articlea et 
preparations de toi let te '' 

Toys , games and wheel gooda—Jouets, jeux 
et articles roulants 

Miscellaneous merchandise—Marchandises 
diverses 

Receipts from repairs and services—Recet
tes provenant des reparations e t aervicea 

0-6 
4-0 

29-0 
14-8 

9-4 

48 

0-4 

17-3 

0-6 

0-6 

1-3 

8-6 

8-1 

10-B 
1 
1-6 
2-6 

6-4 

8-8 
1-

0-5 

0-1 

0-1 

1-6 

0-4 

0-5 

0-6 

0-2 

0-8 

0-2 

2-7 

0-4 

0-3 

0-4 

0-1 

0-5 
S-1 

0-1 

7-0 
8-4 

8-6 

8-0 

0-3 

34-1 

1-8 

1 

8-0 

7-7 

S-5 

18-1 
4-9 
0-7 
6-3 

2-7 

/-/ 
J-2 

0-5 

0-1 

1-6 

0-6 

0-5 

0-5 

0-2 

1-4 

0-1 

2-5 

1-4 

0-6 

17-8 

0-5 
5-0 

0-5 

39-7 
85-5 

10-0 

4-8 

0-3 

10-4 

0-8 

0-4 

0-7 

1-4 

1 

6-S 
0-9 
1-5 
1-6 

6-0 

5-0 
8-1 

0-6 

0-1 

0-8 

1-0 

0-4 

0-3 

0-3 

0-2 

0-8 

0-1 

2-6 

0-3 

0-2 

11-8 

0-1 

/-/ 
6-7 

0'-5 

36-3 

15-7 

14-0 

7-6 

0-4 

6-5 

0-8 

0 8 

0^4 

1-0 

1-0 

5-7 
2-0 
0-4 
1-1 

9-1 

5-0 
88 

0-8 

0-3 

0^8 

1-3 

0-1 

0-7 

0-6 

0-3 

0-5 

0-2 

1-5 

0-3 

0-3 

2-8 

0-3 

0-/ 
1-S 

23-6 
/-» 

17-1 

4-6 

0-6 

28-2 

/ 
0-9 

3-8 

3-0 

3-8 

14-8 
0-2 
0-7 
4-1 

0-5 

0 
(') 

0-1 

0-1 

0-1 

5-4 

1-3 

0-3 

5-8 

0-3 

1-1 

0-1 

10-2 

0-3 

0-2 

3-1 

1-8 
7-3 

C) 

17-5 

7-5 

6-7 

4-3 

0-4 

36-3 

0-6 

1-1 

3-4 

/ -O 

;-» 
27-5 
0-3 
0-1 
1-0 

0-3 

0-1 
0-1 

(') 
0-1 

1-8 

0-8 

0-7 

0-5 

0-2 

0-9 

0-2 

6-5 

0-4 

0-1 

1-9 

0-6 
8-7 

0-4 

10-4 
4-7 

2-5 

5-4 

0-5 

36-4 

1-0 

0-7 

3-6 

C) 
6-7 
4-8 

1-7 

0-4 
0-9 

0-1 

0-1 

0-8 

2-0 

0-8 

0-8 

0-4 

• 0-2 

0-7 

0-7 

2-7 

0-2 

0-2 

7-3 

(') 

(') 
17-9 
7-2 

7-2 

5-5 

0-5 

29-0 

1-0 

0-9 

8-2 

2-0 

5-0 

17-9 
0-1 
3-0 
3-2 

1-8 

/•/ 
0-6 

C) 

2-0 

0-2 

0-8 

1-0 

0-2 

0-3 

0-2 

3-2 

0-4 

0-2 

17-4 

(0 Moins de 0-05 pour-cent. 
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Table 27.—Percentage Distribution of Sales hy Commodity Classes for Selected Kinds of Business, 
for Canada and tlie Provinces, 1941—Con. 

Kind of businesa and commodity 

Genre de commerce et produits | | | II c a 

SI 

S I 
5 
il'll 
So ^-c 

Variety stores—Bazars-

Stores—Magasins 
Sales-Ventea tOOO 
Coverage—Couvrant % 

Total, all commodities—^Total, tous 
produita 

Clothing and furnishings, men's and boya . 
total—vetements et lingerie pour hom
mes et gargons, total 

Men's and boys' fumishinga—Lingerie pour 
hommes et gargons .' 

All other clothing—Tous autrea vStements... 
Clothing, women'a, miaaea' and children's, 

total—vetementa pour femmes, fillettes 
et enfanta, total 

Women's and misses' ready-to-wear outer
wear—Confections de dessus pour femmes 
et fillettes ' 

Women's and misses' underwear—Sous-
vStements pour femmes et fillettes 

Girls' and infanta' wear—Lingerie de fillettea 
et de bSbSa 

Millinery—Cha-peaux 
Hosiery—Bas 

Drugs and drug sundries—Drogues et ar. 
tides divers de pharmacie 

Dry goods and notions, total—Merceries et 
articlea de fantaiaie, total 

Piece gooda—Marchandises A la piSce 
Bedding and house linens—Literie et toile de 

mSnage 
Notiona and amallwarea—Artidea de fan

taisie et menua objeta.: 
Electrical appliancea and suppUes—Appareils 

et fourniturea eiectriques 
Food and kindred products, total—Aliments 

et produits connexes, total 
Bakery products, fresh—Produits de la bou

langerie, fraia 
Candy and confectionery—Bonbona et con

fiseries 
Fresh fruits and vegetables—FruUs et ISgu

mes fraia 
Freah and cooked meata (including poultry 

and fish)—Viandes fraichea et cuitea (y 
com-pria volaille et poiaaon) 

Dairy producta and egga—Produita laitiera 
et ceufs 

All other food products—Toua autres pro
duits alimentaires 

Hardware—Quincaillerie 
House fumishinga, total—Fournitures de 

maison, total 
Draperiea, upholstery, cretonnea and cur-

taina—Draperiea, tapiaaeriea, cretonnes et 
rideaux 

Floor coverings—Tapis et prSlarts 
Awnings, window shades and blinds—Au-

vents, stores 
Mirrors, pictures and art goods—Miroirs, 

tableaux et objets d'art 
House fumiahinga not etaewhere reported— 

Fourniturea de maison, non SnumSrSes 
oilleurs 

- Household supphes, total—Articles de me
nage, total 

Soaps (laundry and toilet) and cleaning com
pounds—Savona (de leaaive et de toilette) 
et compoaSs de-nettoyage 

China, glassware, crockery—Porcelaine, ver
rerie et faience. 

Other household supplies—Autres articlea de 
mSnage 

(>) Less than 0-05 per cent. 

1,085 
85,177 

100-0 

6-0 

6-0 
1-0 

23-8 

6-6 

4 

4-0 
1-4 
8-0 

0-3 

14-7 
0-4 

2-2 

18-1 

1-6 

6-9 

- 0-1 

5-5 

W 

0-1 

0-4 
6-3 

2-4 

0-5 
0-1 

0-1 

/•4 

0-5 

5-8 

0-1 

2-7 

S-0 

107 
11,344 

369 
22,683 

86-7 

482 
37,575 

90-6 

17 
2,430 

24 
2,664 
97-5 

3,884 
91-9 

100-0 100-0 100-0 100-0 100-0 100-0 

7-8 
6-4 
1-2 

29-7 

6-3 

6-5 

4-8 
1-6 

10-6 
0-4 

13-4 
1-0 

8-0 

10-4 

1-2 

6-1 

« 

2-2 

0-8 
0-1 

0-1 

1-0 

0-8 

4^8 

I 

2-7 

8-1 

6-1 

4-8 
1-3 

24-9 

7-9 

4-4 
3-6 
1 

• 1^4 

0-4 

16-2 
0-5 

8^8 

181 

1-8 

4-4 

0-/ 

4^0 

(0 

0-/ 

0-8 
6-4 

2-0 

0-5 
0-1 

0-1 

1-8 

0-3 

5^9 

0^3 

8-6 

SO 

6-4 

5-5 
/-/ 

23-1 

4^9 

4^5 

4-8 
1-4 
8-1 

0-3 

14-4 

0^4 

8^8 

IhS 

1-7 

6-6 

-0-2 

5 

C) 

C) 
0-3 
6-4 

2-6 

0-6 
0-1 

0-1 

1-6 

0-3 

6-1 

0-1 

8-8 

3-8 

34 

3-1 
0-3 

23-6 

5-8 

6-0 

3-6 
1-6 
7-5 

0-4 

15-7 
0-8 

1-S 

14-8 

0-8 

6-0 

0-8 

4^8 

C) 

(') 

0-5 
(') 

0-1 

1-4 

0^1 

4^6 

C) 

8-4 

8-8 

4-1 

4-0 
0-1 

18-8 

1-7 

S-1 

5-2 
/•/ 
7-7 

16-5 

1-7 

14-8 

1-2 

6-6 

(') 

6-3 

0-8 

C) 
7-1 

2-6 

0-1 

0^8 

S-1 

(') 
2-7 

3-0 

4-8 

4-5 
0-6 

22-6 

4-
5-

4^6 

(') 

5-7 
5-6 

0-6 
0-1 

0-1 

1-6 

0-8 

6-4 

0-1 

3-0 

8-3 

48 

100-0 

2-7 

8-e 
0-1 

13-8 

0-9 

3-3 

8-9 
0-8 
5-9 

16-1 

1-5 

14-6 

0-9 

4-4 

4-5 

0-1 

« 

0) 

2-5 

0-1 
I 

I 

2-5 

0-1 

7-0 

I 

8-9 

4-1 



fiTABLISSEMENTS D E COMMERCE ET D E SERVICE, 1941 505 

Tableau 27.~DIstrlbutlon proportionnelle des ventes par genre de produits pour des genres choisis 
de commerce, pour Ie Canada et les provinces, 1941—suite 

Kind of business and commodity 

Genre de commerce et produits 

Variety stores-Con.—Bazars-fin 

Jewellery, silverware, clocks and watches 
—Bijouterie, argenterie, horloges et 
montres 

Luggage and leather goods—Malles et va
lises, etc., et articles en cuir 

Optical goods—Appareils d'optique 
Paints, varnishes and glass—Peintures, ver

nis et verre 
Seeds, bulbs, nursery stock—Graines, bul

bes, plants de pfipiniferes 
Shoes and other footwear, total—Chaussu

res de tout genre, total 
Boota and ahoea—Chauaaures 

Men's and boys'—Poiir hommes et gargons. 
Women's and misaea'—Pour femmes et 

fillettea 
Children'a and infants'—Pour enfanta et 

bSbSs 
Rubbers and overshoes—Caoutchoucs et cou

vre-chaussures 
All other footwear, slippers, etc.—Autres 

chaussures, pantoufles, etc 
Stationery, books and magazines—Papete

rie, Uvres et mEigazines 
Toilet articles and preparations, total—Arti

cles et preparations de toilette, total.... 
Toilet preparations and cosmetics—PrSpa-

rationa de toilette et cosmStiques 
Toilet articles—Articlea de toilette 

. Toys, games and wheel goods—Jouets, jeux 
et articles roulants 

Miscellaneous inerchandise—Marchandises 
diverses 

Heceipts from sale of meals and lunches— 
Recettes provenant de la vente de repas 
et de gofiters 

2-2 

0-5 
0-1 

0-4 

0-2 

1-2 
0-6 

0) 
0-6 

C) 

AutomobUe dealers—Marchands d'automo-
bUes-

Storra—Magasins 
Sales—Ventes $000 
Coverage—Couvrant %. 

Total, all commodities—Total, tous 
produits 

New passenger cars—Automobiles de tou-
• risme, neufs 

New commercial vehicles—Vdhicules com
merciaux, neufs 

Used vehicles—Vdhicules usagfe 
Wholesale car department—Rayon d'auto

mobiles en gros 
Tractors (farm and other)—Tracteurs de 

ferme et autres 
Parts and accessories (except tires, tubes and 

storage batteries)—Pifeces et accessoires 
(sauf pneus, chambres k air et accumula
teurs) 

Tires and tubes—Pneus et chambres 4 air.. 
Storage batteries^Accumulateurs 
Gasoline—Gazoline 
Lubricating oils and greases—Huiles lubri

fiantes et graisses 
Farm implements and machinery—Outil

lage et machines agricoles 
Hardware—Quincaillerie 
Miscellaneous merchandise—Marchandises 

diverses 
Receipts from repairs and services—Re

cettes provenant des reparations et ser
vices 

0-2 

0-6 

8-7 

8-6 
0-2 

4-3 

3-5 

6-5 

1,062 
238.014 

84-1 

§ 1 1 i-J 
§e 

100-0 

31 

0-3 

0-8 

8 
0-9 

6-6 

0-6 
0-1 

0-4 

0-1 

2-0 
0-8 

0-7 

0-1 

0-4 

0-8 

6-0 
1 

7-8 

7-7 
0-1 

4-0 

6-1 

a ot 

-2-7 

0-6 
O 

0-3 

0-1 

1-0 
p-4 

(') 

(') 

165 
21,735 

83-5 

100-0 

31-6 

U-
29-

0-9 

8 

0-5 

0-1 

0-8 

0-4 

6-1 

7-9 

7-6 
0-5 

4-5 

3-3 

8-5 

296 
40,696 

71-2 

a 
O 

1-9 

0-4 
0-2 

0-6 

0-3 

1-1 
0-5 

C) 

0-5 

« 
0-8 

0-4 

7-0 

8-6 

8-4 
0^8 

4-2 

2-8 

100-0 

33-

16-2 
25-4 

0-2 

0-7 

-1-6 
0-6 
6-1 

-0-8 

8 
0-9 

5-9 

11 

6-0' 

Si 

S 

787 
114,223 

91 

100-0 

33-7 

9-9 
31-8 

0-6 

0-7 

8-1 
1-2 
0-3 
6-0 

0-9 

0-7 

6-2 

2-7 

0-4 
0-1 

0-1 

0-7 

2-7 
1-4 

1-3 

0-1 

0^6 

O^S 

6-9 

11-4 

11-3 
0-1 

3-9 

3-6 

6-5 

120 
6,076 
74-4 

2-8 

0-6 
0-2 

• 0-2 

0-2 

0-4 

100-0 

23-4 

11-5 
23-9 

0-1 

1-6 

2-1 
0-9 

14-8 

2-2 

W 
0-2 

2-1 

7-4 

0-4 

10-6 
0-3 

i i 

3-8 

5-4 

236 
16,405 

Si 

100-0 

26-9 

12-9 
26-3 

0-1 

1-7 

11-2 
1-7 
0-3 

1-3 

0-2 
0-3 

1-4 

7-1 

2-6 

0-6 
0-3 

0-2 

0-3 

1 
0-8 

0-1 

0-1 

0-3 

0-8 

6-4 

8-9 

8-6 
0-3 

4-3 

3-8 

6-6 

220 
20,343 

83-2 

3 3 0 3 
S-o .2-C 

100-0 

26-0 

10-3 
29-7 

0-1 

1 

11-7 
2-1 
0-8 
7-8 

1-4 

0-1 
(') 

M 

7-3 

2-8 

0-3 
0-2 

0-2 

0-4 

0-2 

0-8 

lb-9 

12-8 

72-5 
0-6 

4-8 

£-2 

S-0 

148 
19,636 

73-6 

100-0 

28-8 

12-1 
31-4 

0) 
0-4 

7-4 
2-1 
0-8 
7-2 

1-2 

0-9 

7-7. 

(') Moins de 0-05 pour-cent. 
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Table 27.—Percentage Distribution of Sales by Commodity Classes for Selected Kinds of Business, 
for Canada and the Provinces, 1941—Con. 

Kind ot business and commodity 

Genre de commerce et produita 

Automobile dealers with wholesale car de-
partments-Marchands d'automobiles ven
dant {galement au gros— 

Total, all commodities—Total, tous 

New passenger care—^Automobiles de tou-

New commercial vehicles—^V6hicules com-

Wholesale car departments—Rayons d'auto-

Tractors, (larm and other)—Tracteurs de 

Parts and accessories (except tires, tubes and 
storage batteries)—Pi feces et accessoires 
(saui pneus, chambres & air et accumu-

- Tirea and tubes—Pneus et chambres k air.. 

Lubricating oils and greases-Huiles lubri-

•Farm implements and machinery—Outll-

MisccUaneous merchandise—Marchandises 

Receipts from repairs and services—Re
cettes provenant aes rfeparations et ser-

Automobile dealers with farm Implements— 
Marchands d'automobUes et d'instru
ments agricoles— 

Sales—Ventes $000 
Coverage—Couvrant % 

Total, all commodities—Total, tous 

New passenger cars—^Automobiles de tou-

New commercial vehicles—^Vfihicules com-

Wholesale car departments—Rayons d'auto-

Tractora (tarm and other)—Tracteurs de 

Parts and accessories (except tires, tubes and 
storage batteries)—Pi feces et accessoires 
(sauI pneus, chambres & air et accumu-

Tires and tubes—Pneus et chambres k air.. 

Lubricating oils and greases—Huilea lubri-

Far'm implementa and machinery—Outil-

Miscellaneous merchandise—Marchandises 

Receipts from repaire and services—Re
cettes provenant des reparations et ser-

C
an

ad
a 

212 
102,029 

93-0 

100-0 

31-1 

6-6 
26-6 

17-0 

0-2 

8-3 
1-1 
0-3 
2-2 

0-6 

(') 
(') 

0-8 

5-4 

379 
20,109 

65-6 

100-0 

18-3 

11-0 
18-3 

10-1 

8-0 
1-9 
0-6 
9-2 

1-2 

11-6 
0-6 

3-9 

6-6 

M
an

tu
ne

 
Pr

o-
vi

nc
es

 

P
ro

vi
nc

es
 

M
ar

it
im

es
 

19 
6,316 
68-6 

ioo-0 

27-7 

8-7 
24-8 

14-1 

0-1 

10-4 
1-9 
0-3 
3-4 

0-7 

2-3 

6-6 

20 
2,889 

C) 

-

Q
ue

be
c 

Q
ue

be
c 

41 
27,230 

90-2 

100-0 

33-9 

6-5 
22-0 

18-2 

0-3 

9-4 
1-7 
0-6 
1-0 

0-3 

0-7 

6-4 

13 
453 

32-1 

100-0 

23-0 

11-5 
12-3 

21-4 

4-3 
1-4 
0-6 
9-6 

1-2 

11-3 

1-4 

2-1 

O
nt

ar
io

 

89 
33,417 

96-8 

100-0 

34-1 

6-3 
30-0 

13-8 

0-1 

6-0 
0-7 
0-2 
2-9 

0-6 

0-6 

4-9 

38 
3,687 
79-2 

100-0 

24-6 

12-0 
28-4 

6-2 

7-8 
1-6 
0-3 
7-4 

0-7 

3-6 

1-8 

6-8 

M
an

it
ob

a 

10 
10,864 
100-0 

100-0 

31-6 

6-4 
30-7 

10-9 

(') 

10-6 
0-4 
0-2 
1-5 

0-4 

(•) 

1-0 

6-6 

68 
1,756 
89-3 

100-0 

14-7 

6-6 
14-0 

10-9 

6-9 
1-7 
0-3 
9-6 

1-2 

20-3 
(') 

5-5 

8-3 

S
as

ka
tc

he
w

an
 

13 
4,510 
100-0 

100-0 

20-7 

8-0 
21-8 

27-3 

(') 

11-3 
1-1 
0-2 
4-1 

0-7 

0-1 

(•) 

4-7 

156 
6,966 
74-5 

100-0 

17-1 

11-6 
14-2 

13-1 

8-1 
1-8 
0-5 

10-3 

1-3 

11-9 
0-8 

4-6 

4-6 

iU
be

rt
a 

17 
6,946 
100-0 

100-0 

24-1 

6-8 
23-3 

24-9 

0-3 

9-6 
1-2 
0-3 
2-9 

0-7 

0-2 

6-8 

88 
3,799 
65-0 

100-0 

12-1 

10-6 
11-9 

10-0 

8-9 
2-6 
0-7 

11-2 

1-6 

18-6 
0-8 

6-1 

4-9 

B
ri

ti
sh

 
C

ol
um

bi
a 

C
ol

om
bi

e 

23 
12,766 

89-1 

100-0 

25-7 

6-1 
28-0 

22-0 

0-9 

7-6 
1-1 
0-3 
2-1 

0-6 
_ 
— 

1-3 

4-6 

6 
1,659 
95-2 

100-0 

26-6 

12-2 
32-8 

_ 

3-3 

8-6 
1-8 
0-4 
3-8 

0-8 

1-9 
-

0-5 

7-3 

8 Less than 0*05 per cent. 
Distribution of sales by commodities not available. 
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Tableau 27.—Distribution proportionnelle des rentes par genre de produits pour des genres choisis 
de commerce, pour le Canada et Ies provinces, 1941—suite 

Kind of business and commodity 

Genre de commerce et produita 

tous 

Used car dealers—Marchands d'automobUes 
usages— 

Storea—Magasins 
Sales-Ventes WOO 
Coverage—Couvrant % 

Total, all commodities—Total, 
produits 

New passenger care—Automobiles de tou
risme, neufa 

New commercial vehiolea—Vehioules com
merciaux. neufs 

Used vehicles—V6hicules usages 
Wholesale car departments—Rayons d'auto

mobiles en gros 
Traotore (farm and other)—Traeteura de 

ferme et autres 
Parts and accessories (except tires, tubes and 

storage batteries)—Pifeces et accessoires 
(sauf pneus, chambres & air et accumu
lateurs) 

Tires and tubes—Pneus et chambres k air.. 
Storage batteries—Accumulateure 
Gasohne—Gazoline 
Lubricating oils and greases—Huiles lubri

fiantes et graisses 
Farm implementa and machinery--Outil-

lage et machines agricoles 
Hardware—Quincaillerie 
Miscellaneous merchandise—Marchandises 

diveraea '. 
Receipts from repaire and services—Re

cettes provenant des reparations et ser-
•vices 

Garages—Garages-
Stores—Magaains 
Sales—Ventea JOOO 
Coverage—Couvrant % 

Total, all commodities—Total, tous 
produits 

Gasoline—Gazoline 
Lubricating oils and greases—Huiles lubri

fiantes et graisses 
Tires and tubes—Pneus et chambres k air.. 
Storage batteries—Accumulateurs 
Parts and accessories—Pifeces et accessoires. 
New motor vehicles—V6hicules-moteur 

neufs 
Used motor vehicles — Vfehicules-moteur 

282 
10,806 

94 

100-0 

1-4 

0-1 
93-2 

« 
0-2 

1-4 
0-3 
0-2 
1-7 

0-2 

(') 
0-1 

1-2 

3,156 
47,561 

66-7 

100-0 

Other merchandise—Autres marchandises. 
Receipts from repaire and services—Re

cettes provenant des reparations et ser
vices 

FUling stations—Postes d'essence— 
Stores—Magaains 
Sales—Ventes $000 
Coverage—Couvrant % 

Total, all commodities—Total, toua 
produits 

Gasoline—Gazoline 
Lubricating oils and greases—Huiles lubri

fiantes et graisses .̂ . 
Tires and tubes—Pneus et chambres k air.. 
Storage batteries—Accumulateure 
Parts and accessories—Pifeces et accessoires. 
New motor vehicles — Vehicules-moteur 

neufs 
Used inotor vehicles—Vehicules-moteur 

Other merchandise—^Autres marchandises.. 
Sale of meals or lunches—Ventes de repas ou 

gofltera 
Receipts from repaire and aervicea—Re

cettes provenant des reparations et ser-
vices I 4-3 4-0 

(') Moins de 0-05 pour-oent. 
(•) La distribution des ventes par produita n'est pas donnee. 

37-3 

4-4 

2-0 
19-1 

1-7 

2-1 
3-6 

21-6 

i.lil 
c & 

10,130 
167,568 

74-6 

100-0 

77-6 

5-7 
3-3 
0-7 
3-3 

0-4 

0-6 
3-6 

0-.7 

11 
166 

60-6 

100 0 

7-0 

73 

3-3 

4-1 
4-0 
0-2 
0-6 

0-1 

6-1 

196 
2,711 
45-4 

100-0 

37-9 

6-1 
6-4 
1-7 

23-4 

1-0 

0-4 
1-7 

22-4 

31 
797 

86-6 

100-0 

1-5 

0-3 
87-1 

0-2 

5-9 
0-3 
0-1 
2-2 

0-2 

0-6 

1 

724 
11,000 

55-9 

100-0 

776 
12,291 

48-3 

100-0 

76-6 

5-8 
4-1 
0-8 
3-7 

0-3 

0-7 
3-6 

0-4 

36-1 

4-2 
7-8 
2-1 

18-8 

1-4 

2-5 
3-0 

1,757 
29,785 

73-7 

100-0 

78-8 

6-8 
3-1 
0-6 
3-4 

0-2 

0-3 
2-6 

0-6 

Si 

S 

158 
7,311 

100-0 

1-3 

0-1 
94-1 

0-1 

0-1 

1-0 
0-2 
0-1 
1-7 

0-2 

(') 
0-1 

1-0 

1,026 
17,103 

74-0 

100-0 

36-1 

4-0 

2-2 
20 

1-0 

1 
3-7 

22-0 

4,627 
80,129 

81-0 

100-0 

5-6 
3 1 
0-7 
2-3 

0-3 

0-4 
4-0 

0-7 

4-71 3-; 

17 
238 

81-4 

100-0 

0-6 
94 

0-2 

0-6 
0-1 
0-6 
2-2 

0-1 

0-7 

195 
2,730 
74-6 

100-0 

38-5 

6-1 
8-3 
1-3 

15-2 

3-5 
6-4 

19-1 

633 
7,917 
73-7 

70-9 

6-8 
3-1 
0-9 
6-4 

1-0 

1-1 
4-4 

0-1 

6-3 

13 
214 

100-0 

100-0 

72-5 

0-3 

5-0 
0-9 

0-9 

0-2 

7-4 

332 
3,585 
62-4 

100-0 

36-

4-8 
6-6 
1 

19 

3-9 

2-8 

17-3 

772 
7,003 
68-5 

SI 

100-0 

70-5 

3-6 
0-9 
5-1 

0-9 

1-1 
0-1 

6-0 

22 
647 

91-9 

100-0 

0-4 

92-2 

0-1 

0-2 

1-6 
0-4 
0-1 
3-2 

0-4 

0-3 

343 
4,678 
63 

3 -S-1 I'll 

100-0 

4-7 

1 
18-1 

3-5 
4-6 

19-3 

760 
9,318 
60-9 

100-0 

70-7 

7-1 
4-6 
0-8 
5-5 

. 0-9 

0-6 
4-2 

0-3 

5-3 

30 
1,432 
79-9 

100-0 

1-4 

0-1 
98-3 

0-1 

0-1 

290 
6,702 
76-7 

100-0 

41:8 

4 1 
11-7 
2-0 

16-9 

1-3 
1-2 

20-8 

806 
11,115 

74-8 

100-0 

76-2 

4-6 
3-6 
1-0 
6-2 

0-2 

0-4 
2-9 

0-1 
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Table 27.—Percentage Distribution of Sales by Conunodlty Classes for Selected Kinds of Business, 
for Canada and the Provinces, 1941—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind ot business and commodity 

Genre de commerce et produits 

Men's dothlng and furnishings stores — 
Magasins de vStements et lingerie pour 
hommes— 

Total, all commodities—Total, tous 

Clothing and furnishings, men's and boys', 
total—Vfitementa et lingerie pour hom-

Custom tailoring and made-to-measure 

Men's and boya' ready-made clothing—Con-

Men's and boys* furnishings—Lingerie pour 

All other clothing—Toua autres vStementa.. 
Shoes and other footwear—Chaussures de 

Miscellaneous merchandise—Marchandises 

Men's furnishings stores—Magasins de lln-
. gerie pour hommes— 

Total, all commodities—Total, tous 

Clothing and furnishings, men's and boys', 
total—Vdtements et lingerie pour hom-

Custom tailoring and made4o-measure cloth-

Mena and boya' ready-made clothing—Con-

Men'a and boys' furnishings—Lingerie pour 

All other clothing—Toua autrea vStementa.. 
Clothing, women's, misses' and children's— 

Vdtements pour femmes, fillettes- et 

Shoes and other footwear—Chaussures de 

Miscellaneous m.erchandise—Marchandises 

Men's ha t stores — Magasins de chapeaui 
pour hommes— 

Sales—Ventea $000 

Total, all commodities—Total, toua 

Men's and boys' furnishings—Lingerie poui 

Boots and shoes, men's and boys'—-Chaus 

Miscellaneous merchandi^—Marchandises 

Receipts from repairs and services—Re
cettes provienant des rdparations et ser 

1 -i 

1,619 
62,135 

58-8 

100-0 

94-1 

18-9 

38-1 

33-9 
9-8 

6-1 

0-8 

416 
8,160 
41-9 

100-0 

93-4 

3-8 

S-6 

76-9 
9-8 

0 1 

6-4 

2-3 

52 
1,369 
52-6 

100-0 

98-C 

1-C 

O-l 

0-( 

M
ar

it
im

e 
Pr

o-
vi

nc
es

 

P
ro

vi
nc

es
 

M
ar

it
im

es
 

147 
6,530 
29-1 

100-0 

86-9 

7-S 

38-6 

38-9 
14-/ 

11-6 

1-6 

27 
453 

(') 

2 
(x) 

-
-

-

•g :S 
S 3 

c a 

364 
10,862 

60-3 

100-0 

96-0 

14-/ 

46^3 

31-5 
4^1 

3-6 

l-'4 

156 
3,360 

39-8 

100-0 

90-8 

3-3 

6-3 

71-9 
10^3 

7-1 

2-1 

12 
336 

71-1 

lOO-O 

99-e 

0-f 

o 

1 
a 

O 

742 
24,808 

64-2 

100-0 

95-1 

15-1 

34-5 

34-9 
10,6 

4-3 

0-6 

164 
3,275 

60-6 

100-0 

97-6 

3-J 

2-2 

84^6 
7-7 

0-1 

2-3 

W 

20 
666 

.35:0 

100-0 

' 98-1 

1-0 

0-1 

0-i 

Si 

§ 

61 
1,829 
63-3 

100-0 

91-4 

16^6 

28-3 

43^9 
3-6 

7-9 

0-7 

8 
(x) 

39-5 

100-0 

81-6 

4-0 

67-6 
9-9 

14-7 

3-8 

2 
(x) 
100-0 

100-0 

100-C 

-

f 
M 
0 

ID 

69 
1,928 
80-7 

100-0 

96-2 

. 8-6 

60-5 

30-6 
6-5 

3 1 

0-7 

11 
( x ) _ 

(') 

2 
(x) 

-

-

a 

1 
Si 

5 

107 
2,870 

60-9 

100-0 

89-8 

6-8 

lfi-2 

30-8 
18-0 

9-8 

0-4 

19 
364 

64-8 

100-0 

93-1 

/•/ 
8-8 

81-8 
8-0 

6-9 

5 
170 

65-3 

100-0 

100-C 

B
ri

ti
sh

 
C

ol
um

bi
a 

C
ol

om
bi

e 
B

ri
ta

nn
iq

ue
 

139 
4,309 

0 66-7 

' ' 
, 100-0 

97-3 

8-8 

U-7 

35-0 
8-8 

2-6 

0-2 

41 
416 

42-4 

100-0 

86-4 

3-0 

1-7 

57-4 
83-3 

11-7 

2-9 

9 
133 

71-8 
• 

100-0 

99-9 

. 
_ 

0-1 

0 Jjesa t han 0-05 per cent. 

c)' Distr ibut ion of sales by commodi t ies not avai lable . 
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Tableau 27.—Distribution proportionnelle des ventes par genre de produits pour des genres choisis 
de conunerce, pour le Canada et Ies provinces, 1911—suite 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, 
sont inclus dans les totaux. 

Kind of business and commodity 

Genre do commerce et produits 

Custom tailors and.made-to-measure cloth
ing—Tailleurs et vdtements sur mesure— 

Sales—Ventes $000 
Coverage—Couvrant % 

Total, all commodities—Total, tous 

Clothing and furnishings, men's and boys, 
total—Vdtements et lingerie pour horn-

Custom tailoring and made-to-measure cloth-

Men'a and boys' ready-made clothing—Con-

Men's and boys' furnishings—Lingerie pour 

All other clothing—Tous autres vStements.. 
Clothing, women's, misses' and children's— 

Vdtements pour femmes, fillettes et 

MisceUaneous merchandise—Marchandises 

Receipts from repairs and services—Re
cettes provenant des rdparations et ser-

Famlly clothing stores—Vdtements pour 
toute la famille— 

1 Sales—Ventes $000 

Total, all commodities—Total, tous 

Clothing and furnishings, men's and boys*, 
total—Vdtements et lingerie pour hom-

Cuatom tailoring and made-to-measure cloth-

Men'a and boys' ready-m.ade clothing—Con-

Men's and boys' furnishings—Lingerie pour 

All other clothing—Tous autres vStements.. 
Clothing, women s, misses* and children's 

total—Vdtements pour femmes, fillettes 

Women'a and misses' ready-to-wear outer
wear—Confections de dessus pour femmes 

Women's and misses' underwear—Sous-vSte-

Girla' and infants' wear—Lingerie de fillettes 

Furs and fur gooda—Fourrurea et articlea en 

Dry goods and notions, total—Merceries et 

Bedding and house linena-rLiterie et toile de 

Notiona and smallwarea—Articles de fan-

' House furnishings, total—Fournitures de 

Draperies, ulpholstery, cretonnes and cur
tains—Draperies, tapisaeries, cretonnes et 

Awnings, window shades and blinda—Au-

Mirrors, picturea and art goods—Mtrotrs, 

o 

1,398 
18,209 

58-1 

100-0 

98-6 

91-1 

4-0 

3-8 
0-3 

1-0 

C) 

0-4 

1,934 
73,779 

63-5 

100-0 

35-7 

3-2 

18-8 

13-8 
6-6 

43-6 

83-4 

5-6 

8-8 
1-4 
6-0 

6-4 

8-9 
8-8 

3-8 

3-5 

1-7 

0-6 
0-9 

0-1 

(') 

l l i f l 

88 
053 

43-8 

100-0 

99-9 

99,9 

0-1 

176 
7,622 
20-7 

iop-0 

36-3 

1-0 

15-8 

11-1 
8^4 

42-4 

86-0 

4-3 

8-9 
0-1 
3-9 

4^6 

4-3 

1-1 

1-7 

1-6 

1-0 

0-3 
0-8 

0-1 

0-1 

0 1 ti 
a 10 

Si Si 
ii -a 

0/ a 

388 
5,617 
56-5 

100-0 

97-5 

88-8 

8-4 

6-9 
0-4 

1-7 

0-3 

0-5 

786 
25,255 

45-0 

100-0 

34-8 

S-0 

13-9 

18^8 
6-7 

43-9 

80-0 

7-8 

3-4 
1-0 
6-6 

6-8 

10-5 
8-8 

3-6 

4-« 

2-4 

0-7 
1-6 

(>) 
(') 

0 

1 
0 

662 
8,347 
61-0 

100-0 

99-4 

98^3 

4-4 

S-6 
0-1 

0-3 

0-3 

661 

25,278 
66-1 

100-0 

37-6 

3-8 

11-7 

16-0 
7-0 

41-1 

• 83-6 

4-8 

8-7 
8-0 
6-0 

3-0 

9-6 
S-1 

4^3 

3-8 

1-6 

0-S 
0^4 

0-1 

(') 

cj 
Si 

s 
1 

76 
843 

56-4 

100-0 

98-2 

' 98-8 

1-2 

0-6 

. 72 
2,690 
66-9 

100-0 

29-0 

6-4 

11-4 

8:9 
3-3 

57-3 

S6-S 

3-6 

1-3 
1-3 
3-8 

in 

4-9 
1-1 

0-5 

3-3 

0-4 

0-3 
0-1 

W 

(') 

g 
ca 

1 
ID 

48 
297 

62-6 

100-0 

99-9 

87-6 

0-9 

6-7 
5-7 

0-1 

61 
• 5,061 

81-8 

100-0 

31-4 

3-1 

11-8 

ihS 
5-3 

45-6 

83-9 

- 5^4 

8^1 
1-7 
4-9 

7-6 

8-9 
31 

S-1 

3-7 

1-3 

0-8 
1-0 

0-1 

C) 

mais ces 

1 
V 

5. 

86 
642 

68-8 

100-0 

98-1 

84-8 

10-3 

3-0 

1-1 

0-8 

76 
3,200 
56-9 

100-0 

31-2 

3-1 

13-1 

9-8 
5-8 

60-1 

30-7 

- 6-0 

8-1 
1-6 
4-4 

6-3 

7-3 
8-8 

1-9 

3-8 

0-9 

0-1 
0-8 

W 

(') 

chiSres 

-I'll 
2 3 9-3 

161 
1,611 
65-6 

100-0 

97-1 

86-4 

10-7 

_ 

2-9 

_ 

111 
4,867 
49-6 

100-0 

40-8 

3-8 

11-3 

11-9 
8-4 

43-0 

83-6 

4-9 

n 
6-7 

6-S 

7-9 
1-7 

8-3 

3-9 

1 1 

0-8 
0-9 

(') 
(') 

8 Moins de 0-05 pour-cent. 
La distribution des ventes par produit n'est pas donnde. 
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Table 27.—Percentage Distribution of Sales by Commodity Classes for Selected Kinds of Business, 
for Canada and tbe Provinces, 1941—Con. 

An (x) indicates t h a t figures are wi thhe ld to avoid disclosing individual operations, b u t these are included 
in t h e to ta ls . 

K ind of business and commodi ty 

Genre de commerce et produits 

Fami ly c lothing s to res -Con . — T t t e m e n t s 
pour t o u t e la ramlUe-lin 

House furnishings, total-Con.—Fournitures 
de maison, total-fin 

House furnishings not elsewhere reported— 
Fourniturea de maison, non SnumSrSes 
ailleurs 

Shoe and o ther footwear, total—Chaus
sures de tou t genre, total 

Boots and shoes—Chauaaurea 
Men's and boys'—Pour hommes et garsons 
Women's and miaaea'—Pour femmea et 

fillettea 
Children's and infants'—Pour enfants et 

bSbSs 
Rubbers and overshoes—Caoutchoucs et cou

vre-chaussures 
All other footwear, slippers, etc.—Autres 

chaussures. pantoufles, etc 
Toi le t articles and preparations—Articles et 

preparations de toi let te 
Miscellaneous merchandise—Marchandises 

diverses ; 
Receipts from repairs and services—Re

cettes provenant des reparations et ser
vices 

Women's ready-to-wear stores—Magasins de 
confect ion pour f emmes— 

Stores—Magasins 
Sales—Ventes $000 
Coverage—Couvrant % 

Tota l , all commodi t ies—Total , tous 
produits 

Clothing, women's , misses* and children's , 
t o t a l—vetements pour femmes, fillettes 
e t enfants, to ta l 

Women's and miaaea' ready-to-wear outer
wear—Confections de dessus pour femmes 
et fillettes 

Women's and misses' underwear—Sous-vS
tements pour femmes et fillettes. 

Girls' and infants' wear—Lingerie de fillettes 
et de bSbSs 

Millinery—Chapeaux • 
Hosiery^r-Bas 
Furs and fur goods—Fourrures et articles en 

fourrure 
D r y goods and notions, total—Merceries et 

articles de fantaisie, to ta l 
Piece goods—Merchandises a la piSce 
Bedding and house linens—Literie et toile de 

mSnage 
Notions and smallwares—Articles de fan

taisie et menus objets 
Shoes and o ther footwear—Chaussures de 

tou t genre 
Miscellaneous merchandise—Marchandises 

diverses 
Receipts from repairs and services—Re

cettes provenant des reparations e t ser
vices 

HlUlneTr stores—Magasins de m o d e s -

Stores—Magasins 
Sales—Ventes $000 

• Coverage—Couvrant % 

To ta l , all commodit ies—Total , tous 
produits 

Gir ls ' and infants' wear—Vetements et Hn
gerie de fillettes e t de bebes 

Millinery—Chapeaux 
Hosiery—Bas 
Miscellaneous merchandise—Marchandises 

diverses 

0-1 

8-1 
6-0 
2-9 

8-4 

0-7 

1-6 

0^5 

0-2 

1-4 

0-4 

2,457 
69,880 

67-8 

IIMH 

100-0 

95-0 

7S-4 

7-S 

1-9 
8-6 
6-4 

8-8 

3-7 
0-4 

0-6 

2-7 

0-6 

0-4 

0-4 

1,163 
7,072 
33-7 

100-0 

0-3 
95-6 
0-3 

O^S 

14-1 
/0 - J 
5-5 

3-8 

1-8 

3^0 

0-6 

o I o 

175 
3,890 

24 • 

100-0 

3-1 
6-9 
6-6 

3-4 
OS 

OS 

8-9 

0-3 

(•) 

72 
308 

(') 

0-1 

6-1 
4-4 
8-8 

rs 
0-4 

1-S 

0-4 

0-3 

1-4 

0-6 

630 
12,818 

53-1 

100-0 

80-3 

7-8 

0-6 
1-1 
6-8 

8-3 

2-6 
0-1 

0-4 

8-0 

0-2 

0-4 

0-2 

524 
2,762 
32-4 

100-0 

0-1 
96-9 

4-0 

0-1 

8-3 
6-1 
3-1 

8^8 

0-8 

1-S 

0-7 

0-1 

1-4 

0-5 

1,035 
27,404 

64-6 

SI 
S 

100-0 

94-1 

72-1 

3-8 
8 

3-5 

4 
0-S 

0-8 

S-6 

0-4 

0-5 

0-4 

427 
2,777 
30-7 

0-7 
98-1 

7-0 
5-8 
8-8 

8-6 

0-5 

i -« 

0-3 

0-6 

0-4 

0-5 

103 

100-0 

95-7 

76-1 

10-4 

0-6 
1-6 
7-0 

1-0 

1-6 

0-1 

0-8 

1-3 

0-6 

2-2 

31 
363 

59-7 

10-9 
8-8 
8-3 

4-9 

1-0 

1-8 

0-9 

0-1 

1-8 

1,956 
68-1 

3 
S3 
Si 

< 

100-0 

70 

8-7 

0-7 
S-S 
6-8 

8-9 

4 

8-0 

0-8 

8-6 

0-8 

0-1 

0-6 

21 
176 

49-7 

100-0 

94-6 
0-8 

81-1 
3-3 

15-6 

9-2 
6-7 
3-8 

8-5 

1-0 

1-9 

0-6 

(') 
1-3 

133 
3,594 

67-4 

100-0 

91-4 

e4^3 

11-8 

0^6 
2-7 

10-1 

2-6 

4-5 

1-0 

0-1 

3-4 

3-4 

0-5 

0-2 

23 
238 

67-6 

72-3 
4-1 

23-6 

(') 

6-8 
4-1 
8-0 

1-S 

0-6 

1-1 

0-6 

I 

1-4 

293 
7,623 
52-4 

100-0 

74-9 

9-4 

0-5 
8-4 
7-8 

1-5 

2-6 
1-0 

0-5 

1-1 

0-6 

0-6 

O-l-

55 
469 

43-3 

100-0 

97-0 

3-0 

(') Less than 0-05 per cent. 
(') Distr ibut ion of sales b y commodi t ies not avai lable . 
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Tableau 27.—Distribution proportionnelle des ventes par genre de produits pour des genres choisis 
de commerce, pour le Canada et les provinces, 1941—suite 

Un (x) indique que les chiffres ne sont pas donnfe afin de ne pas d6voiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Kind of business and commodi ty 

Genre de commerce e t produits I-I I 8a u I 

o 
O 

SI 

"< 
•o .2-C 

Furriers—fur shops—Fourreurs— 

Stores—Magasins 
Sales—Ventes 8000 
Coverage—Couvrant % . 

Tota l , all commodit ies—Total , tous 
produits 

Clothing, women's , misses ' and children's 
to ta l—vetements pour femmes, fillettes 
et enfants, to ta l 

Women's and misses' ready-to-wear outer
wear—Confections de deaaua pour femmes 
el fillettea 

Women'a and miaaea' underwear—Soua-vSte-
menta pour femmea et fillettea 

Millinery—Chapeaux 
Hosiery—Bas 
Furs and fur goods—Fourrures el articles en 

fourrure 
Miscellaneous merchandise—Marchandises 

diverses 
Receipts from repairs and services, total-

Recet tes provenant des reparat ions e t 
services, to ta l 

Repairs—RSparations 
Services—Services 

Men's sl ioc s tores—Magasins de chaussures 
pour hommes— 

Stores—Magasins 
Sales—Ventes $000 
Coverage—Couvrant % 

To ta l , a l l commodi t ies—Tota l 
produits 

Clothing and furnishings, men ' s and boys '— 
v e t e m e n t s e t lingerie pour h o m m e s et 
garQons 

Shoes and o the r footwear, total—Chaus
sures de tou t genre, to ta l 

Boots and shoes—Chaussurea 
Men'a and boya'—Pour hommes et garcons. 
Children's and infanta'—Pour enfants et 

bSbSs 
Rubbers and overshoes—Caoutchoucs et cou-

vre-chauaaurea 
All other footwear, alippera, etc.—Autrea 

chauaaures, pantoufles, etc 
Miscellaneous merchandise—Marchandises 

diverses 

Women's shoe stores—Magasins de chaus
sures pour f emmes— 

Stores—Magasins 
Sales—Ventes $000 
Coverage—Couvrant % 

To ta l , all commodit ies—Total , tous 
produits 

Clothing, women's , misses ' and children's-
Vetements pour femmes, fillettes et 
enfants 

Shoes and o the r footwear, total—Chaus
sures de tou t genre, to ta l 

Boots and shoes—Chaussures 
Men'sand boya'—Pour hommes et garcons. 
Women's and misaea'—Pour femmea et 

fillettes 
Children's and infanta'—Pour enfants et 

bSbSs .-
Rubbers and overshoes—Caoutchoucs et cou

vre-chaussures 
All other footwear, slippers, etc.—Autres 

chaussures, pantoufles, etc 
Miscellaneous merchandise—Marchandises 

diverses -.. 

C) Moins de 0-05 pour-cent, 
(') 

462 
16,005 

54-5 

100-0 

87-4 

0-3 
0-4 
0-1 

S3 

0-4 

12-2 
8-4 
3-8 

64 
1,032 
26-6 

100-0 

7-3 

94-9 
89-6 
89-0 

0-9 

3-7 

1 

57 
2,051 
83-0 

100-0 

1-7 

97-5 
91-7 

3-8 

88-8 

1-5 

4-5 

1-S 

1-1 

14 
731 

184 
6,067 
64-1 

178 
6,494 
61-2 

33 
977 

85 

11 
266 

76-6 

15 
402 

74-7 

(') 100-0 100-0 100-0 100-0 100-0 

(x) 

0-4 
0^4 
0-1 

84-7 

0-5 

10-2 
6-6 
3-6 

134 

86-7 

0-4 
0-7 
0-8 

SS-S 

0-2 

13-1 
9,1 
4^0 

27 
598 

17-1 

83-6 

3-8 

16-6 
18-4 
4^1 

2 
(x) 

33-6 

80-1 

(') 

77-/ 

19-9 
10-3 
9-6 

82-3 

88-3 

4-1 

4 
49 

59-6 

(') («) 100-0 100-0 C) 100-0 

16 
415 

14-4 

7-3 

92-7 
87-1 
86-8 

0-9 

3-6 

8-0 

25 
737 

83-0 

100-0 
91-7 
91-7 

4^6 

3-7 

4 
228 

61-6 

100 0 
100-0 
100-0 

1 
194 

76-5 

C) 100-0 100-0 C) 100-0 

1-7 

97-5 
90-1 
0-1 

6-5 

0-9 

0-8 

0-3 

99-6 
93-0 

6-0 

85-4 

1-6 

6-0 

1-6 

0-1 

4-6 

90-8 
83.5 

83-5 

6-9 

0-4 

4-6 

27 
1,087 
72-5 

100-0 

11-8 
9-6 
8-3 

7 
175 

75-0 

100-0 

100-0 
94^8 
94^8 

4^0 

1-8 

6 
477 

88-7 

100-0 

2-6 

00-0 
97-8 

9e^4 

/-4 
7-9 

0^3 

-

96-4 
986 

98^6 

-
1-9 

" 1-9 

1-1 

La distribution des ventes par produits n 'est pas donn6e. 
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. Table 27.—Percentage Distribution of Sales by Commodity Classes for Selected Kinds of Business, 
for Canada and tbe Provinces, 1941—Con. 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included 
in the totals. 

Kind of business and commodity 

Genre de commerce et produits 
1.3 

C Of 

I iVih 
S o S-C o o n 

Family shoe stores—Magasins de chaussures 
pour toute la famille— 

Stores—Magasins 
Sales—Ventea $000 
Coverage—Couvrant % 

Total, all commodities—Total, tous 
produits 

Clothing and furnishings, men's and boys'-
Vetements et lingerie pour hommes et 
gargons 

Clothing, women's, misses' and children's— 
vetements pour femmes, fillettes et 
enfants 

Shoes and other footwear, total—Chaus
sures de tout genre, total 

Boots and shoes—Chaussures 
Men's and boys'—Pour hommes et garcons. 
Women's and misses'—Pour femmea et 

fillettes 
Children's and infants'—Pour enfants et 

bSbSs 
Rubbers and overshoes—Caoutchoucs et cou

vre-chaussures 
All other footwear, slippers, etc,—Autrea 

chaussures, pantoufles, etc 
Miscellaneous merchandise—Marchandises 

diverses ,: 
Receipts from repairs' and services—Re

cettes provenant des reparations et ser
vices • 

Hardware stores^Qulncalllcrles— 
Stores-T-Magasins 
Sales—Ventes $000 
Coverage—Couvrant %,,. 

Total, all commodities—Total, tous 
produits 

Automobiles, trucks, buses, tractors, acces
sories—Automobiles, camions, autobus, 
tracteurs, accessoires 

Building materials—Materiaux de construc
tion 

Electrical appliances and supplies, total— 
Appareils et fournitures eiectriques, 
total 

Electrical refrigerators—RSfrigSrateurs Slec
triques 

Electrical vacuum cleaners—Aapirateura 
Slectriquea 

Electric waahing machinea—Machinea A laver 
Slectriquea 

Electric rangea and atoves—PoSlea de cuiaine 
et poSlea Slectriquea 

Portable (plug-in) electric household heating 
appliancea—AppareUa de chauffage Slec
triquea portatifs (A fiches) pour mSnage,, 

Other electrical appliancea and auppliea— 
Autres appareils et fournitures Slectriques, 

Farm and garden equipment and supplies— 
Outillage et fournitures de ferme et de 
jardin 

Furniture—Meubles 
Gas appUances and supplies—Appareils k gaz 

et fournitures 
Gasoline, lubricating oils and greases—Ga

zoline, huiles lubrifiantes et graisses 
Hardware—Quincaillerie 
Heating and plumbing equipment and sup

plies—Outillage et fournitures de chauf
fage et de plomberie 

House furnishings—Fournitures de maison.. 

1,663 
40,966 

59-7 

100-0 

0-6 

0-9 

97-2 
79-6 
28-7 

43,9 

7-0 

18-8 

4-8 

0-9 

0-6 

2,831 
69,454 

100-0 

0-5 

5-4 

6-6 

1-8 

0-1 

1-0 

0-4 

M 

8^8 

3-4 
1-9 

1 
39-2 

4-3 
1-0 

117 
3,444 

18 ' 

491 
11,914 

63-5 

736 
19,116 

64 

27 
1,233 
61-3 

28 
870 

88-4 

32 
1,281 
33-3 

100-0 100-0 100-0 100-0 100-0 100-0 

3-2 

96-6 
76-2 
32-7 

36-9 

7-6 

16-1 

4^3 

0-2 

143 
5,019 
26-6 

0-9 

0-3 

97-4 
72-0 
83 

39 

8-6 

80-4 

6-0 

1-2 

0-2 

552 
16,586 

39-S 

0-5 

0-9 

97-1 
88-0 
88-8 

46-8 

7-0 

10-3 

4^8 

1-0 

0-6 

1,095 
26,724 

34-8 

0-1 

1-0 

97-7 
91 •S 

56-8 

1-1 

4^3 

1-9 

0-6 

0-6 

163 
3,745 

62 " 

(') 

0-7 

98-4 
89-3 
83-6 

60-8 

6-6 

6-3 

8-8 

0-8 

0-1 

383 
5,662 
39 ' 

96-3 
90-4 
88-0 

69-8 

8-6 

3-1 

8-8 

1-6 

0-3 

29. 
6,88 
26-2 

100-0 100-0 100-0 100-0 100-0 

(') 

0-2 

9-7 

6-1 

0-8 

I 

0-6 

0-1 

0-8 

3-4 

1-7 
0-5 

0-1 

0-5 
39-6 

2-3 
0-6 

(') 

5-3 

0-5 

(') 
0-4 

0-1 

/-O 

3-3 

1-1 
0-8 

0-3 

0-5 
38-1 

11-2 
0-8 

0-3 

6-4 

8-1 

i -6 

0-3 

1-4 

0-6 

7-6 

8^6 

4-3 
1-3 

0-3 

2-1 
39-3 

1-9 
0-6 

1-1 

0-6 

6-4 

O-l 

0-1 

0-8 

0-5 

0-5 

4,4 

3-6 
4-6 

W 

1-7 
33-7 

4.9 
2-4 

1-0 

1 

4 

0-8 

0-1 

0^8 

0-8 

0-8 

8-8 

4-7 
2-0 

0-6 

2-6 
40-4 

1 
1-7 

2 0 

0-9 

4-0 

1-1 

0-1 

0-6 

(') 

0-4 

1-S 

6-7 
2-9 

0-5 

3-4 
40-8 

1-1 
1-6 

132 
3,097 
61-4 

100-0 

O 

0-6 

97-2 
86-8 

34-9 

4^6 

4^5 

7,6 

0-3 

2-0 

197 
4,791 
44-9 

100-0 

0-1 

1-9 

10-6 

4-5 

0-1 

1-7 

0-7 

1-0 

8-5 

1-8 
6-8 

0-4 

0-5 
42-2 

2-3 
1-6 

(1) Less than 0-05 per cent. 
C) Distribution of sales by commodities not available. 
C) Included here are firms, some of which do and some of which do not sell coal and other fuel in addition to lumber 

and building materials. 
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Tableau 27.—Distribution proportionnelle des ventes par genre de produits pour des genres choisis 
de commerce, pour Ie Canada et les provinces, 1941—suite 

Un (x) indiquo que les chiSres ne sont pas donnes afin de ne pas devoiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

Kind ot business and commodi ty 

Genre de commerce et produits 

Hardware stores-Con.—Quincailleries-fin 

Household supplies, total—Articles de in6-

Soaps (laundry and toilet) and cleaning com
pounds—Savon (de leasive et de toilette^ 

China, glassware, crockery—Porcelaine, ver-

Other houaehold suppliea—Autrea articlea de 

Jewellery, s i lverware, clocks and watches— 
Bijouterie, argenterie, horloges e t mon-

Pain ts , varnishes and glass, total—Pein-

Paints, varnishes, lacquers—Peintures, ver-

Glass and painters' supplies—Verre (vitres, 

Hadios and radio equipment—Radios e t 

Seeds, bulbs, nursery stock—Graines, bul-

Sporting goods and bicycles—Articles de 

Stoves and ranges—PoSles e t po61es de cui-

Toys , games and wheel goods—Jouets, jeux 

Miscellaneous merchandise—Marchandises 

Receipts from repairs and services—Re
cettes provenant des rfeparations e t ser-

Luniber a n d bu i ld ing materials, coal and 
wood (3)—Bois d'ceuvre e t materiaux de 
cons truct ion , charbon e t bols de cbauf-
fageO— 

Sales—Ventes 8000 

Tota l , all commodi t ies—Total , tous 

Building materials—Materiaux de construc-

Wood and other fuels—Bois et autres combus-

Gasoline, lubricating oils and greases— 
Gazoline, huiles lubrifiantes e t graisses. 

Paints , varnishes and glass—Peinture, ver-

Miscellaneous merchandise—Marchandises 

P a i n t s , glass a n d wallpaper s t o r e s r - M a g a s l n s 
de pe in ture , vitre c t papier- tenture— 

Sales—Ventes JOOO 
Coverage—Couvrant % 

Tota l , all commodit ies—Total , tous 

Pa in ts , varnishes and glass, total—Pein-

Painta, varnishes, lacquers—Peintures, ver-

Qlaaa and paintera' suppliea—Verre (vitre, 

C
an

ad
a
 

8-3 

0-1 

8-6 

6-6 

0-9 

13-0 

10-4 

8-6 

1-2 

0-3 

2-9 

2-3 

1-1 
1-3 

3-7 

0-8 

• 1,611 
79,786 

65-5 

100-0 

84-0 
11-0 
10-0 
0-8 

0-8 

(') 
3-3 

0-6 
0-1 

1-0 

383 
6,510 
66-1 

100-0 

64-3 

63-9 

10-4 

M
ar

it
im

e 
P

ro
v
in

ce
s 

P
ro

-v
in

ce
s 

M
ar

it
im

es
 

10-2 

0-1 

3-1 

7-0 

0-6 

14-3 

18-8 

2-1 

0-3 

3-1 

2-1 

2-6 
0-7 

5-8 

0-1 

39 
4,377 
47-2 

100-0 

93-0 
,(') 

(') 

5-0 

1-3 

0-7 

18 

(X) 
(x) 

100-0 

65-6 

69-3 

6-8 

Q
u
eb

ec
 

Q
u
eb

ec
 

• 

6-6 

0-1 

1-8 

3-7 

0-5 

16-1 

18-8 

3-3 

0-4 

0-1 

2-0 

0-2 

0-4 
3-2 

3-4 

0-5 

155 
11,925 

59-7 

100-0 

94-5 
4-5 
3-1 
0-1 

1-3 

(') 
0-2 

0-4 
(') 

0-4 

91 
1,329 
60-8 

100-0 

67-1 

49-0 

8-1 

O
n
ta

ri
o
 

9-6 

0 - ; 

2-5 

7-0 

0-7 

13-1 

10^3 

8,8 

1-6 

0-6 

2-4 

2-4 

1-4 
0-7 

2-8 

1-2 

388 
32,611 

64-8 

100-0 

83-5 
13-4 
18,3 
0-6 

0^6 

0-1 
1-3 

0-4 
0-2 

1-1 

209 
3,677 
66-0 

100-0 

67-6 

58-3 

9-8 

M
an

it
o
b
a 

8-6 

0-1 

3-1 

5^S 

2-0 

11-6 

9-7 

1-9 

0-8 

6-9 

3-8 

1-2 
1-5 

4-7 

1-1 

140 
7,177 
68-6 

100-0 

76-6 
16-4 
13-9 

1-5 

7-0 

0-6 

<•> 
0-6 

9 
136 

C) 

-

S
as

k
at

ch
ew

an
 

8-7 

0-2 

3-8 

5-3 

1-6 

10-1 

' 7-9 

8-8 

1-3 

6-0 

4-3 

1-1 
1-4 

4-6 

0-5 

477 
9,251 
81-1 

100-0 

71-0 
21-4 
20-6 

0-9 

0-1 
6-1 

0-4 
(') 

1-0 

9 
(x) 
(x) 

100-0 

39-7 

34-8 

4^9 

A
lb

e
rt

a
 

8-2 

0-/ 

3-1 

5-0 

1-7 

10-8 

8-6 

2-2 

1-7 

3-8 

2-9 

1-0 
0-3 

4-9 

0-8 

287 
9,211 
68-0 

100-0 

86-3 
3-7 
S-1 

W 

0-1 
7-6 

1-2 
W 

2-1 

13 
401 

74-6 

100-0 

59-0 

50-4 

8-6 

B
ri

ti
sh

 
C

o
lu

m
b
ia

 

C
o
lo

m
b
ie

 
B

ri
ta

n
n

iq
u

e 

7-7 

0-1 

S-1 

4-5 

0-7 

8-4 

7-1 

1-3 

2-3 

2-5 

4-4 

1-1 
0-3 

4-0 

0-5 

125 
6,236 

65-1 

100-0 

87-9 
6-5 
6-6 

0 -

1-0 

3-1 

1-4 

(') 
1-1 

34 
673 

37-2 

100-0 

66-5 

38-1 

27-4 

Moins de 0*05 pour-cent. 

tLa distribution des ventes par produits n'est pas donnfee. 
Cette rubrique comprend les firmes qui, en outre du boia d'oeuvre et des matfiriaux de construction, vendent du 
n et d'autres combustibles ou n'en vendent pas. 
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Table 27.—Percentage Distribution of Sales Commodity by Classes for Selected Kinds of Business,' 
for Canada and the Provinces, 1941—Con. 

Kind of business and commodi ty 

Genre de commerce e t produits 
a.s 

">"ii 
I s 

o> a 
Si 

l l ' l l 
SO 'Am 

P a i n t s , glass a n d wallpaper stores-Con 
Magasins de pe in ture , vitre e t papier t e n -
ture-fin 

Wailpaper—Papier-tenture 
Miscellaneous merchandise—Marchandises 

diverses 
Receipts from repairs and services—Re

cettes provenant des reparations et ser
vices 

F u r n i t u r e stores—Magasins de meubles— 

Stores—Magasins 
Sales—Ventes SOOO 
Coverage—Couvrant %,. 

Tota l , all commodit ies—Total , tous 
produits 

Electr ical appUances and supplies, total-
Appareils e t fournitures eiectriques, 
to ta l .' 

Electrical refrigeratora—RSfrigSrateura Slec
triques 

Electrical vacuum cleaners—Aspirateurs 
Slectriques 

Electric washing machines—Machines a laver 
Slectriques 

Electric ranges and stoves—PoSles de cuisine 
et poSles Slectriques 

Portable (plug-in) electric household heating 
appliances—Appareils de chauffage Slec
triques portatifs (a fiches) pour mSnage,. 

Other electrical appliances and aupplies— 
.(lucres appareils et fournitures Slectriques. 

Fumiture—Meubles 
Gas appliances and supplies—Appareils k gaz 

e t fournitures 
House furnishings, total—Fournitures de 

maison, total 
Draperies, upholstery, cretonnes and cur

tains—Draperies, tapisseries, cretonnes et 
rideaux 

Floor coverings—Tapis et prSlarts 
Awnings, window shades and blinds—Au-

vents, atorea 
Afirroffi, pictures and art gooda—Afiroirs, 

tableaux et objets d'art 
Houae furnishings not elsewhere reported— 

Fournitures de maison non SnumSrSes 
ailleurs 

Musical instruments and accessories—Instru-
0 ments de musique et accessoires 

Rad ios and radio equipment—Radios e t 
accessoires de radio 

Stoves and ranges—Poeies et poeies de cui-
suine 

Miscellaneous merchandise—Marchandises 
diverses 

Second-hand merchandise — Marchandises 
de seconde main 

Receipts from repairs and services—Re
cettes provenant des reparations e t ser. 
vices 

Housel io ld appliance stores—Magasins d 'ap
pareUs de m e n a g e -

Stores—Magasins 
Sales—Ventes $000 
Coverage—Couvrant %. , 

Tota l , all commodi t ies—Total , tous 
produits 

Electr ical appUances and supplies, total— 
Appareils e t fournitures eiectriques 
to ta l 

Electrical refrigerators—RSfrigSrateurs Slec
triques -

30-5 

3-7 

1-6 

1,118 
69,301 

60-0 

100-0 

6-2 

S-S 

0-1 

2-3 

0 

0-2 

0 
59-7 

1-7 

10-9 

/ 
8-0 

0-5 

0-8 

0-4 

0-2 

3-2 

3-7 

10-2 

3-7 

0-5 

854 
23,760 

53-6 

51-7 

19-1 

34-5 

78 
4,211 

26-5 

36-8 

6-3 

0-8 

417 
20,976 

67-5 

28 

3-6 

0-1 

23,370 
61-0 

29 
938 

65 

60-3 

30 
1,116 
29-0 

37-4 

3-3 

0-3 

69 
3,377 

72-2 

100-0 100-0 100-0 100-0 

6-8 

1-S 

0-1 

3-0 

0-S 

0-S 

1-0 
60-2 

16-9 

8-0 
11-4 

1-1 

0-4 

1-0 

0-3 

4-3 

4-4 

7-7 

0-6 

0-8 

48 
1,173 
18-6 

7-8 

3-0 

0-1 

3-7 

0-3 

0-5 
60-8 

2-4 

8-7 

1-8 
6-7 

0-1 

0-8 

0-6 

0-3 

4-9 

5-6 

16-3 

2-8 

0-4 

6,547 
54-1 

5-6 

8-0 

0-8 

1-4 

0-7 

1-1 
64-5 

1 

12-4 

8-0 
9-6 

0-4 

O^S 

0^1 

0-1 

2-3 

2-2 

7-7 

3-2 

0-4 

386 
10,362 

54-9 

11-7 

3-1 

0-1 

8-7 

5-0 

0-1 

0-7 
52 

1-3 
6-2 

0-4 

0-8 

C) 

4-0 

1-6 

6-3 

14-8 

0-7 

34 
1,507. 
79-8 

1-0 

0-1 

C) 

C) 

2-7 

0-7 

0-1 

0-6 

78-9 

SS-4 

34-3 

lS-7 

65-5 

21-3 

73-9 

30-8 

0-1 

0-8 
86-7 

2-0 

0-3 

0-1 

0-1 

0-1 

0-2 

3-1 

1-9 

6-0 

69 
821 

64-3 

« 

1-8 
66-1 

2-7 

16-0 

4-7 
7-9 

1-4 

0-3 

1-0 

1-7 

3-0 

7-6 

0-3 

32 

C) 

60-1 

'10-8 

(1) Less t han 0-05 per cent. 
e) Distr ibut ion of sales by commodi t ies not avai lable . 
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Tableau 27.—Distribution proportionnelle des rentes par genre de produits pour des genres choisis' 
de commerce, pour le Canada et les provinces, 1941—suite 

Kind of business and commodity 

Genre de commerce et produits 
S.S 

"H 
CC Of 

2 
'S 
S 

J3 5« 
Household appliance stores-Con.—Magasins 

d'appareils dc menage-fin 
Electrical appliances and supplies, total-Con-

—Appareils et fournitures eiectriques, 
total-fin 

Electrical vacuum cleaners—Aspirateurs 
Slectriquea 

Electric washing machinea^Machines A laver 
Slectriques 

Electric ranges and stoves—PoSles de cm-
sine et poSles Slectriques 

Portable (plug-in) electric household heating 
appliances—Appareils de chauffage Slec
triquea portatifs (a fiches) pour mSnage.. 

Other electrical appliances and supplies— 
Autres appareils et fournitures Slectriques, 

Furniture—Meubles 
Gas appliances and supplies, total—Appareils 

k gaz et fournitures, total 
Gas stoves and ranges—PoSles et poSlea de 

cuiaine A gaz 
All other gas appliances—Tous autres appa

reils a gaz..: 
Musical instruments and accessories—Instru

ments de musique et accessoires 
Radios and radio equipment, total—Radios 

et accessoires de radio, total 
Motor car radio sets—Radios d'automobile,, 
Battery-operated radio sets—Radios a bat

teries 
All other radio eels—Tous autres radios 
Radio parts, accessories and equipment— 

PiSces, accessoires et outillage de radio.. 
Sewing machines—Machines k coudre 
Stoves and ranges—Poeies et poeies de cui

sine 
Miscellaneous merchandise—Marchandises 

diverses 
Second-hand merchandise—Marchandises 

de seconde main 
Receipts from repairs and s'ervices—Re

cettes provenant dea reparations et ser
vices 

Houseliold appliance stores with radios-
Magasins d'appareils de menage et radios-

Stores—Magasins 
Sales—Ventes {000 
Coverage—Cou vran t % 

Total, all commodities—Total, tous 
produits 

Electrical appUances and supplies, total— 
Appareils et fournitures eiectriques, 
total 

Electrical refrigerators—RSfrigSrateurs Slec
triques 

Electrical vacuum cleaners—Aspirateurs 
Slectriques 

Electric washing machines—Machines A laver 
Slectriques 

Electric rangea and atovea—PoSlea de cui 
aine et poSles Slectriques 

Portable (plug-in) electrical household heat
ing appliances—Appareils de chauffage 
Slectriques portatifs (A fiches) pour mS
nage 

Other electrical appliarKcs and suppliea— 
Autrea appareils et fournitures Slectriques. 

Fumitur^Meubles 
Gas appliances and supplies,total—Appareils 

k gaz et fournitures, total 
Gas stoves and rangea—PoSles et poSles de 

cuisine A gaz 
All other gas appliancea—Tous autres appa

reils a gaz : 

2-6 

9-1 

S-1 

8-6 
0-9 

7-2 

" 5-e 

2-0 

0-1 

3-3 
0-1 

0-1 
. 3-0 

o'l 

22 

5-8 

2-2 

2-9 

3-1 

370 
15,534 

46-3 

JOO-0 

43-3 

S8-6 

l-l 

• 9-5 

4-6 

3-6 
4-0 

1-2 

1-2 

•(') 

8-5 

11-4 

18-7 

11-3 

77-6 

1-7 

0^9 
O^S 

12-4 

7-0 

18 
386 

37-6 

0-7 

iO-« 

3-0 

6-1 
1-1 

4-3 

4--! 

'0^8 

0^8 
1-4 

33 

16 

2-6 

4-9 

M 

64 
2,486 

12-8 

3-8 

2-7 

8-7 
1-3 

10-6 

7-0 

3-6 

0 

4-6 
0-1 

0-1 
4^8 

0 
17-9 

1-2 

2-7 

2-1 

200 
9,092 
66-6 

3-1 

7-7 

2-4 

2-4 

19-7 

12 
600 

3-9 

9-1 

8^6 

10 

17-6 

0-1 

0-/ 

(•) 

0^9 
28-2 

1̂ 2 

•0-4 

1-4 

• 2-0 

13 
463 

54-1 

12 
583 

100-0 100-0 100-0 {') 100-0 (') 

53-4 

10-8 

0-6 

14^1 

4^8 

4^6 

18-6 
2-8 

40-1 

/6-8 

2^3 

is^e 

38 

1-8 

3:4 
6-2 

0-8 

0-8 

45-4 

26-7 

0-8 

8-1 

5-6 

8-0 

8-8 
3-6 

1-4 

1-4 

(') 

38 

16-4 

1-9 

10-4 

1 

8-8 

6-8 
11-4 

4-7 

6-1 

10-4 

4-3 

9-5 
1-8 

9-5 

6-7 

8-8 

0-1 

4-4 
0-1 

0-1 
4-0 

0-8 
18-6 

3-9 

2-2 

4-7 

51 
1,925 
19-2 

100-0 

36-5 

16-6 

0-5 

9-7 

8-0 

7-1 
1-5 

0-7 

0-7 . 

0) Moins de 0-05 pour-cent. 
C) La distribution des ventes par produits n'est pas donnee. 
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Table 37.—Percentage Distribution of Sales by Commodity Classes for Selected Kinds of Business, 
for Canada and the Provinces, 1041—Con. 

An (x) indicates that .figures are withheld to avoid disclosing individual operations, but these tire included 
in the totals. 

Kind of business and commodity 

Genre de commerce et produits 
,s.sl 
-3 > 
C S 

ti I u 

Ot Cf 

Si 

S 
•2-5 .2-C 

Household appliance stores with radios-Con. 
—Magasins d'appareils de menage et radios 
-fin 

Musical instrumenta and accessories, total-
Instruments de musique et accessoires, 
total 

Pianoa, player pianos and organs—Pianos, 
pianos automatiques, harmoniums etorgues 

Phonographs and records—Phonographes et 
disquea -. 

- Musical instruments and accessories, sheet 
music, music books—Instruments de musi
que et accessoires, musique en feuille, 
cahiers de musique .., 

Radios and radio equipment, total-—Radios 
- et accessoires de radio, total 
Motor car radio seta—Radios d'automobile,, 
Battery-operated radio seta—Radioa A bat

teriea 
All other radio sets—Tous autres radios.,,. 
Radio parts, accessories and equipment— 

PiSces, accessoires et outillage de radio. 
Sewing machines—Machines k coudre 
Sporting goods and bicycles—-Articles de 

sport et bicyclettes 
Stoves and ranges—Poeies et poeies de cui

sine 
Miscellaneous merchandise—Marchandises 

diverses ,,.:^, 
Second-hand merchandise—Marchandises 

de seconde main 
Receipts from repairs and services—Re

cettes provenant des reparations et ser-
. vices 

China, glassware, kitchenware stores—Ma
gasins de vaisseUe, verrerie, batterie de 
cuisine-

Stores—Magasins 
Sales—Ventes JOOO 
Coverage—Couvrant %.. 

Total, all commodities—Total, tous 
produits. .• 

-Appa-Electrical appliances and supplies-
reils et fournitures eiectriques 

House furnishings—Fourniture de maison 
Household supplies, total—^Articles de me

nage, total 
China, glassware, crockery—Porcelaine, ver

rerie etfaietKe 
Other household supplies^Autrea articles 

de mSnage 
Je-wellery, silverware, clocks and -watches, 

total—Bijouterie, argenterie,-horloges et 
montres, total 

Clocks—Horloges 
Watches—Montres : 
Plated silverware—Argenterie plaquSe 
Sterling silverware—Argenterie sterling.., 
All other jewellery—Toute autre bijouterie. 

Miscellaneous merchandise—-Marchandises 
diverses 

Bestaurants, cafeterias and eating places— 
Bestaurants, cafeterias et salles k manger-

Stores—Magasins 
Sales—Ventes 1000 
Coverage—Couvrant % 

Total, all commodities—Total, tous 
produits 

Candy and confectionery—^Bonbons et con-

3-0 

1-4 

1-8 

0^6 

33-3 
8-0 

S-6 
S5-7 

3-1 
0-4 

2-8 

1-5 

4-0 

2-6 

5-3 

118 
2,537 
61-8 

100-0 

0-4 
2-6 

»4-« 

7-2 
0-8 

(>) 0-3 

6-4 

4,467 
88,033 

37-1 

100-0 

0-6 

1-7 

1-7 

31-7 
0-5 

0-1 
30-0 

0-2 

10-2 

20 

0-8 

0-1 

0^6 

0-1 

35-6 
7-« 

6-6 
14-6 

6-8 
0-2 

2-4 

3-8 

10-2 

16 
453 

21-6 

3-4 

1-6 

1-3 

0-6 

34-3 
0^9 

1-4 
89 ' 

88 
0-3 

3-3 

0-3 

2-6 

1-7 

(̂  

1,671 
68-7 

(x) 

21-5 
0-7 

2-6 
15^3 

3-0 

2-6 

• 5-8 

11-1 

2-0 

7-0 

(x) 
6 

116 
80-1 

(.'•) 100-0 100-0 (.") C) 100-0 

100-0 

0-4 
2-6 

86 

68-4 

18-5 

6-5 
0-S 

W 
6-0 

') 
0-3 

3-6 

372 
6,141 
13-3 

779 
19,761 

45-9 

1,785 
36,481 

232 
4,466 
31-5 

223 
3,331 
37-0 

2-7 

64-9 

63-6 

11-3 

18-5 

18-6 

13-

39 
6,865 

100-0 100-0 100-0 100-0 

1-0 0-7 0-6 0-4 1-6 0-6 

C) Less than 0-05 per cent. 
e) Distribution of sales by commodities not available. 
C) Quebec miscellaneous merchandise made up of 13-8% alcohoUo beverages, 0-3% miscellaneous merchandise. 
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Tableau 27.—Distribution proportionnelle des rentes par genre de produits pour des genres choisis 
de commerce, pour le Canada et les provinces, 1941—suite 

Un (x) indique que les chiffres ne sont pas donnfe afin de ne pas dfivoiler des• operations individuelles 
sont inclus dans les totaux. 

Kind of business and commodity 

Genre de commerce et produits 

Bestaurants, cafeterias and eating places-
Con.—Restaurants, caf€t€rlas et salles k 
manger-fin 

All other food products—Tous autres pro-

Receipts from the sale of meals and lunches 
—Recettes provenant de la vente de 

Cigars, cigarettes, tobacco—Cigares, ciga-

Stationery, books and magazines—Papete-

Miscellaneous merchandises—Marchandises 

Eating places with other merchandise—Salles 
ft manger et autres marchandises— 

Total, all commodities—Total, tous 

Candy and confectionery—^Bonbons et con-

All other food producta—Tous autres pro-

Receipts from the sale of meals and lunches— 
Recettes provenant de la vente de repas 

Cigars, cigarettes, tobacco—Cigares, ciga-

Stationery, books and magazines^—Papete-

Miscellaneous merchandise—Marchandises 

Farm Implement dealers—Alarchands d'ou
tillage agrlcolc— 

Sales—Ventes $000 

Total, all commodities—Total, tous 

Tractors—Tracteurs 
• Automotive parts and accessories—Pifeces 

Building materials—Matferiaux de construc-

Farm and garden equipment and supplies, 
total—Outillage et fournitures de ferme 
et de jardin, total 

Farm machinery and equipment—Machinea 
et outillage agricoles 

Harness—Harnais 
Other farm, dairy and garden equipment and 

• supplies—Tous autres outillages etfourni-

Gasoline, lubricating oils and greases, total 
• —Gazoline, huiles lubrifiantes et grais-

Lubricating oils and greases—Huiles lubri-

Miscellaneous merchandise—Marchandises 
diverses 

Second-hand merchandise—Marchandises 

Receipts from repairs and services—Re
cettes provenant des reparations et ser

es 
•a 
a 

g. 
o 

0-4 

88-4 

6-8 

(') 
3-8 

. 3,221 
38,660 

19-8 

. 100-0 

- . 7-7 

8-8 

62-9 

16-7 

s ,0-9 

3-0 

2,687 
30,384 

20-6 

100-0 

33-6 

1-8 

1-0 

46-5 

40-8 
1-3 
0-8 

4-5 

2-6 
8-3 

0-4 

8-4 

. 3 - 9 

4-7 

M
ar

it
im

e 
P

ro
vi

nc
es

 

P
ro

vi
nc

es
 

M
ar

it
im

es
 

1-0 

92-5 

4-6 

0-3 

0-6 

232 
2,470 

8-7 

100-0 

7-6 

8-7 

67-0 

24-6 

1-7 

0-4 

67 
701 

C) 

-

o 1 u 
li to 

Si Si 
ii <i 

0-2 

78-7 

6-3 

C) 

C) 14-1 

646 
7,869 
11-7 

100-0 

6-7 

8-1 

64-0 

15-7 

0-9 

5-6 

381 
1,970 

1-5 

100-0 

0-3 

2-8 

75-3 

53-6 
3-8 

17-9 

0-3 

0-3 

21-0 

0-3 

a 
O 

0-4 

90-0 

7-6 

(') 
1-6 

1,264 
16,127 

21-4 

100-0 

7-8 

6-8 

65-9 

16-7 

0-7 

3-1 

647 
7,835 
19-4 

100-0 

31-3 

0-6 

0-2 

46-2 

43-4 
0-5 
O^S 

8^0 

0-9 
0-7 

0-8 

9-3 

8-1 

3-4 

ea 
SI 

o 

1 

0-1 

91-0 

8-5 

(') 

233 
3,364 
29-8 

100-0 

9-8 

13-2 

62-6 

12-4 

2-0 

. , 261 
3,199 
26-4 

100-0 

28-9 

4-0 

1-6 

44-6 

40^8 
1-6 

8-3 

3-6 
S-1 

0-5 

6-5 

6-8 

4-0 

li 
Si 
ti 

"S 
M 

ID 

1-0 

86-8 

10-5 

0-2 

(>) 

273 
3,469 
24-5 

100-0 

7-7 

10-0 

61-7 

20-5 

0-1 

734 
8,129 
22-2 

100-0 

36-6 

1-6 

0-9 

44-1 

38,8 
1-8 

C) 

4-7 

4-3 

S-7 

0-6 

- 5-9 

1-2 

• 5-4 

mais coE 

s 
t. 
10 

SI 

< 

0-6 

91-4 

7-5 

(•) 

.323 
3,561 
19-0 

100-0 

9-9 

13-0 

63-8 

11-6 

1-7 

487 
8,007 
25-9 

ioo-0 

34-3 

2-5 

1-4 

43-5 

35-8 
1-7 
1-8 

4-8 

2-6 
8-8 

0^4 

- 8-1 

2-0 

5-6 

"chiffres 

B
ri

ti
sh

 
C

ol
um

bi
a 

C
ol

om
bi

e 
B

ri
ta

nn
iq

ue
 

2,811 
24*4 

100-0 

9-9 

49-4 

26-8 

. 4-4 

3-1 

20 
543 

(») 

-

_ 
_ 

. 

(') Moins de 0-05 pour-cent. 
(') La distribution des ventes par produit n'est pas donnfe. 
(*) Les marchandises diverses pour le Qu6bee comprennent 13- 8% de boissons alcooliques et 0-3% de marchandises diverses. 
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Table 27.—Percentage Distribution of Sales of Commodity Classes for Selected Kinds of Business, 
for Canada and the Provinces, 1911—Con. 

Kind of business and commodi ty 

Genre de commerce ct produits 

Farmers' s u p p l y s tores—Magas ins dc fourn i 
tures pour fermiers— 

Sales—Ventes tOOO 

. Tota l , all commodit ies—Total , tous 

Building materials—Matdriaux de construc-

F a r m and garden equipment and supplies, 
total—Outillage et fournitures de ferme 

Farm machinery and equipment—Machinea 

Other farm, dairy and garden equipment and 
supplies—Tous autres outillages etfourni-

Gasoline, lubricating oils and greases — 
Gazoline. huiles lubrifiantes e t graisses. 

H a y , s t raw, grain and feed—Foin, paille. 

Paints , varnishes and glass, total—Pein-

Faints, varnishes, lacquers—Peintures, ver-

Glaaa and painters' supplies—Verre (vitre) 

Seeds, bulbs, nursery stock—Graines, bul-

Stoves and ranges—Pofiles e t ponies de cui-

Miscellaneous merchandise—Marchandises 

Book a n d stat ionery stores—Librairies et 
papeteries— 

Sales—Ventes tOOO 
Coverage—Couvrant % 

Tota l , all commodit ies—Total , tous 

Stat ionery, books and magazines—Papete-

Toys . games and wheel goods—Jouets, jeux 

Miscellaneous merchandise—Marchandises 

Coal a n d wood yards (Including Ice)—Cours 
k charbon e t bols (y compris glace)— 

Sales—Ventes 1000 

To ta l , all commodit ies—Total , tous 

Building materials—Matdriaux de construc-

Wood and other fuels-i-Bois et autres combus-

Miscellaneous mercbandise—Marchandises 

C
an

ad
a 

296 
6,549 

9-0 

100-0 

7-3 

14-1 

0-9 
S-7 
0-6 

S-S 
23-6 

6-8 
2-1 

23-3 

1-3 

1-0 

0-5 

2-8 

0-4 

20-1 

497 
9,367 
42-6 

100-0 

84-8 

-6 

14-6 

2,862 
98,647 

50-0 

100-0 

2-9 
94-3 
83-9 

3-4 

7-0 
0-8 

2-0 

M
ar

it
im

e 
P

ro
vi

nc
es

 

P
ro

vi
nc

es
 

M
ar

it
im

es
 

16 
143 

C) 

66 
826 

(=) 

195 
7,638 

18-0 

100-0 

2-8 
90-9 
88-0 

8-9 

6-3 

Q
ue

be
c 

Q
ue

be
c 

42 
636 

C) 

124 
1.664 
26-1 

100-0 

96-0 

0-6 

4-5 

830 
22,084 

37-1 

100-0 

0-1 
96-7 
76-6 
10-0 

. 10-1 
. 0-8 

2-4 

O
nt

ar
io

 

105 
2,478 

9-0 

100-0 

5-3 

9-5 

6-8 
0-7 
0-4 

S-S 
31-2 

0-6 
2-8 

32-5 

1-8 

1-S 

0-5 

2-8 

0-1 

13-4 

214 
4,270 
42-2 

100-0 

92-5 

1-0 

6-5 

1,113 
53,832 

60-0 

100-0 

3-3 
94-4 
91-1 

1-1 

S-S 
0-9 

1-4 

M
an

it
ob

a 

30 
982 

26-4 

100-0 

9-3 

. i9-0 

15-7 
S-7 
0-6 

(') 
9-1 

12-6 
0-4 

31-6 

18-1 

20 
618 

84-8 

1000 

57-1 

42-9 

166 
6,187 
61-1 

100-0 

12-1 
85-3 
58-4 
0-3 

se-6 

0-8 

1-8 

S
as

ka
tc

he
w

an
 

67 
1,406 

7-6 

100-0 

9-3 

18-7 

18-3 
6-4 

20-7 

13-7 
2-1 

0-9 

0-4 

0-4 

0-9 

33-3 

19 
402 

75-3 

100-0 

69-7 

0-4 

29-9 

195 
3,394 

51-8 

100-0 

4-3 
94-9 
SS^O 

11-9 
0-2 

0-6 

A
lb

er
ta

 

33 
984 

(') 

18 
651 

67-3 

100-0 

71-7 

0-1 

28-2 

104 
1,315 
50-0 

100-0 

99-4 
99-4 

0-6 

B
ri

ti
sh

 
C

ol
um

bi
a 

C
ol

om
bi

e 
B

ri
ta

nn
iq

ue
 

3 
21 

-
— 

w 

, 
-
-

-
-

« 
_ 
_ 
_ 
« 
_ 
_ 

47 
948 

62-7 

100-0 

66-5 

_ 
' 33-6 

259 
4,297 

30-3 
= = ^ = 3 

100-0 

_ 
97-8 
64-3 
18-0 

Sl-S 
0-7 

1-6 

C) Less than 0-05 per cent. 
C) Distribution of sales by commodities not available. 
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Tableau 27.—Distribution proportionnelle des ventes par genre de produits pour des genres clioisis 
de commerce, pour le Canada et les provinces, 1911—suite 

Kind of business and commodi ty 

Genre de commerce et produits 

c ty 

Si 

3 

-9 o .? 

- I I 'll 
l l M 
5" !3« 

D r u g s tores—Pharmac ie s -
Stores—Magasins 
Sales—Ventes 8000 
Coverage—Couvrant % . 

Tota l , all commodi t ies—Total , tous 
produits 

Cameras and photographic supplies—Appa
reils photographiques e t fournitures. . 

Cigars , cigarettes and tobacco—Cigares, 
cigarettes e t t abac 

Drugs and drug sundries, total—Drogues e t 
articles divers de pharmacie, to ta l 

Prescriptions—Prescriptions 
Drugs, pharmaceuticals, patent medicines-

Drogues, produits pharmaeeutiques, mSdi-
camcnts brevetSa 

Drug aundrics—Articles divers de pharmacie 
Food and kindred products, total—Produi ts 

alimentaires et connexes, to ta l 
, Candy, confectionery, nuts—Bonbona, confi

seriea et noix 
Bottled beverages—Liqueurs en bouteilles 

Household supplies, total—Articles de ma
nage, total 

Soaps (laundry and toilet) and other cleaning 
com-pounds—Savons (de lessive et de toi
lette) et autres prSparationa de nettoyage. 

Otber household supplies—Autres articles de 
mSnage 

Stat ionery, books and magazines—Papete 
rie, livres et magazines 

Professional and scientific instruments and 
equipment—Instruments e t outillage 
professionnels e t scientifiques 

Toi le t articles and preparations, total—Ar
ticles e t pr6parations"de toilet te, to ta l . . 

Toilet preparations and cosmetics—PrSpa-
rations de toilette et cosmStiques 

Toilet articles—Articles de toilette 
Receipts from t h e sale of meals and lunches 

—Recet tes provenant de la vente de re
pas e t de gouters 

Miscellaneous merchandise—Marchandises 
diverses 

Receipts from repairs and services—Re
cettes provenant des rdparations e t ser
vices ; -. 

F l o r i s t s — F l e u r i s t e s -

Stores—Magasins 
Sales—Ventes SOOO 
Coverage—Couvrant % . . 

Tota l , all commodi t ies—Total , tous 
produits 

Flowers, wrea ths and potted plants—FleurS: 
couronnes de fleurs et plantes en p o t s . . . 

Miscellaneous merchandise—Marchandises 
diverses 

Jewellery s tores—Bijouteries— 

Stores—Magasins 
Sales—Ventes $000 
Coverage—Couvrant % . . 

Tota l , all commodi t ies—Total , tous 
produits 

Cameras and photographic supplies—^Appa-
_ reils photographiques et fournitures 

China, glassware, crockery—Porcelaine 
verrerie et faience .' '. 

3,956 
101,027 

61 

100-0 

2-6 

12-0 

50-1 
11-3 

38-5 
6-3 

7-8 

6-8 
8-6 

1^4 

0^6 

6-6 

0-3 

10 

9-/ 
J-5 

6-8 

2-0 

1-5 

691 
8,152 
33-7 

100-0 

97-1 

2-9 

1,692 
38,454 

46-8 

100-0 

'(') 
7-2 

289 
8,272 
42-3 

726 
18,067 

60-2 

1,720 
49,209 

68 " 

261 
6,211 
65-4 

351 
6,040 

67-2 

309 
6,855 
61-1 

100-0 100-0 ' 100-0 100-0 100-0 100-0 

3-5 

9-1 

46-9 
12-5 

29-6 
4^8 

l-l 

6-1 
hO 

2-0 

1-4 

0^6 

5-8 

0-4 

11-6 

S-4 
8-8 

7-4 

4 

34 
392 

1-9 

6-4 

65 
17-6 

48-0 
6-1 

4-4 

3-1 
1-3 

1 

0-4 

2-0 

0-2 

10-1 

8-5 
1-6 

4-9 

1-4 

1-5 

130 
1,609 
30 

2-4 

15-4 

45-7 
8-0 

SI-5 
6-2 

•6-0 
3-8 

2-3 

1-7 

0-6 

t ' 5-2 

0-3 

8-7 
1-1 

5-6 

2-0 

366 
4,240 

36 

2-5 

14-3 

40-8 
ll-t 

24-
4-

7-6 

4 

1-0 

0-5 

7 

13-3 

0 

29 
422 

41-5 

6-3 

51-6 
lS-4 

31-0 
8-8 

6-2 

4-9 
l-S 

1-3 

0 

0-4 

10-6 

0-3 

12-9 

11-0 
1-9 

3-0 

0-8 

21 
285 

^4-1 

7-3 

52-2 
18-5 

38-1 
7 

5-8 
1-3 

1-2 

0 

0-3 

10-2 

0-4 

11-7 

10-8 
1-5 

2-1 

1-2 

24 
503 

C) 100-0 100-0 100-0 C) 100-0 

118 
2,80 
46-

97-6 

2-4 

624 
9,320 
37-6 

17,019 
48-7 

99 

0-7 

75 
2,200 

62-3 

96 
1,302 
47-5 

96-4 

4-6 

97 
1,895 
4 3 - : 

100-0 100-0 100-0 100-0 100-0 100-0 

0-1 

7-1 6-3 

0-2 

8-3 7-0 8-1 

305 
8,277 
64-9 

100-0 

2-1 

11-8 

50-3 
14-7 

27-7 
7-9 

6-5 

4-8 
1-S 

1-3 

1-0 

0-3 

6-1 

1-0 

13-7 

11-9 
1-8 

6-0 

1-2 

1 0 

97 
701 

25-4 

100-0 

88-2 

11-8 

154 
3,896 
63-8 

100-0 

4-3 

(') Moins de 0-06 pour^ient. 
(?) La distr ibution des ventes par produit n 'est pas donnde 
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Table 27.—Percentage Distribution of Sales by Commodity Classes for Selected Kinds of Business, 
for Canada and the Provinces, 1911—Con. 

Kind ot business and commodity 

Genre de commerce et produits 

JeweUery stores-Con.-BlJouterles-fin 
Jewellery, silverware, clocks and watches, 

total—Bijouterie, argenterie, horloges et 

Sterling silverware—Argenterie sterling 
All other jewellery—Toute autre bijouterie,. 

Luggage and leather goods—VaUses et mar
chandises en cuir 

Toilet articles and preparations—Articles et 

Miscellaneous merchandise—Marchandises 

Receipts from repairs and services—Re
cettes provenant des rdparations et ser-

Office and store appliance dealers—Mar
chands de machines de bureau et de ma
gasins— 

Sales—Ventes SOOO 
Coverage—Couvrant % 

Total, all commodities—Total, tous 
produits 

OfiSce and store equipment, total—Outillage 

Office and store .furniture—Meubles de bureau 

Office and store appliances—Machines de 

Stationery, books and magazines—Papete-

Miscellaneous merchandise—Marchandises 

Second-hand merchandise — Marchandises 

Receipts from repairs and services—Re
cettes provenant des rdparations et ser-

Sportlng goods stores—Magasins d'articles 
dc sport— 

Sales—Ventes $000 
Coverage-Couvrant % 

Total, all commodities—Total, tous 

Clothing and furnishings, men's and boys'— 
Vdtements et lingerie pour hommes et 

Clothing, women's, misses' and children's— 
Vdtements pour femmes, fillettes et 

Radios and radio equipment—Radios et 

Shoes and other footwear—Chaussures de 

Sporting goods and bicycles—Articles de 

Toys, games and wheel goods—Jouets. jeux 

Miscellaneous merchandise—Marchandises 

Second-hand merchandise — Marchandises 

Receipts from repairs and services—Re
cettes provenant des rdparations et ser-

C
an

ad
a 

73-6 
8-8 

16,6 
9^9 
5-7 

39-1 

4-0 
2-4 

0-3 

6-8 

6-8 

234 
20.828 

83-8 

100-0 

85-7 

5,8 

80-4 

6-2 

1-2 

0-5 

7-9 

144 
2,978 
35-9 

100-0 

4-2 

1-6 

1-6 

1-7 

77-1 

1-1 

8-8 

0-6 

3-5 

M
ar

it
im

e 
P

ro
vi

nc
es

 

P
ro

vi
nc

es
 

M
ar

it
im

es
 

71-2 
8,3 

18,8 
10-5 
5-0 

34-6 

3-6 
4-3 

0 1 

9-2 

4-4 

17 
928 

84-8 

100-0 

84-5 

13-6 

70-9 

7-4 

' 0-5 

7-6 

6 
90 

C) 

-

Q
ue

be
c 

Q
ud

be
c 

73-7 
1-9 

13-3 
9-0 
8 0 

41-5 

5-0 
1-1 

0,-1 

8-0 

5-8 

43 
4,906 
94-8 

100-0 

86-5 

S-S 

88-7 

6-4 

0-6 

7-6 

34 
604 

61-7 

100-0 

4-6 

4-6 

0-6 

80-1 

0-2 

7-6 

2-3 

O
nt

ar
io

 

73-0 
8-4 

17-8 
9-4 
45 

S8^9 

3-5 
3-2 

0-3 

6-2 

6-3 

89 
10,995 

96-1 

100-0 

85-7 

6-3 

80^4 

4-8 

1-2 

0-5 

7-8 

62 
1,460 
33-3 

100-0 

3-5 

0-2 

2-6 

1-2 

75-1 

1-4 

11-4 

. -4-6 

M
an

it
ob

a 

77-0 
1-6 

80^9 
8-8 
6-8 

38-9 

2-8 
2-2 

0-3 

5-0 

6-7 

25 
1,177 

C) 

4 
64 

C) 

-

S
as

ka
tc

he
w

an
 

79-8 
3-3 

18-3 
13-8 
1-8 

48-6 

2.4 

(') 
1-0 

3-0 

8-7 

11 
365 

C) 

3 
26 

C) 

-

A
lb

er
ta

 

72-0 
1-8 

15-9 
10-6 
6-S 

38-4 

4-6 
0-3 

0-1 

6-2 

8-7 

20 
830 

C) 

6 
116 

C) 

-

B
ri

ti
sh

 
C

ol
um

bi
a 

C
ol

om
bi

e 

73-8 
8-3 

15-1 
18-6 
6-6 

37-3 

5-5 
1-9 

0-4 

6-8 

6-8 

29 
1,638 
88-8 

100-0 

84-1 

4-9 

79-2 

6-0 

. 
0-7 

9-2 

29 
622 

43-3 

100-0 

6-6 

1-5 

-
4-7 

78-6 

1-4 

3-6 

2-7 

2-0 

C) Less than 0-05 per cent. 
C) Distribution of sales by commodities not available. 
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Tableau 27.—Distribution proportionnelle des ventes par genre de produits pour des genres choisis 
de commerce, pour le Canada et les provinces, 1941—fin 

Kind of business and commodity 

Genre de commerce et produits - I u I 

f l as 
OrO 

Tobacco stores and stands—Magasins et 
comptoirs de tabac-

Stores—Magasins 
Sales—Ventes $000 
Coverage—Couvrant % 

Total, all commodities—Total, tous 
produits 

Cigars, cigarettes, tobacco—Cigares, ciga
rettes et tabac 

^Candy and confectionery^Bonbons et con
fiseries 

All other food products—Tous autres pro
duits ahmentaires 

Stationery, books and magazines—Papete
rie, livres et magazines _... 

Miscellaneous merchandise—Marchandises 
diverses 

4,239 
43,227 

24-3 

216 
1,736 

1,359 
12,790 

24-8 

1,909 
21,204 

26-9 

107 
1,327 
30-9 

104 
935 

28-9 

151 
1,676 
25-0 

391 
3,520 
15-1 

100-0 C) 100-0 100-0 100-0 100-0 100-0 ' 100-0 

67-6 

4-9 

3-1 

66-0 

6-4 

4-1 

6-7 

17-8 

68-4 

4-2 

2-4 

9-9 

15-1 

73-1 

3-6 

3-2 

7-5 

12-6 

68-4 

3-2 

2-2 

8-7 

17-5 

63-7 

2-3 

3-8 

18-5 

11-8 

67-8 

6-6 

3-6 

7-6 

15-7-

(1) Moins de 0-05 pour-cent. 
(') La distribution des ventes par produit n'est pas donnde. 

97404—34 
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Table 28.—Percentage Distribution of Sales by Commodity Classes for Selected Kinds of Business, 
Quebec and Ontario, 1911 (not included In Table 27) 

Kind of business and commodity 

Genre de commerce et produits 

Bakery products stores—Produits dc la boulangerie— 

Sales—Ventes $000 

Dairy products stores—Magasins de produits laitiers— 

Sales—Ventes $000 

Eggs and poultry stores—Magasins d'ceufs et volailles— 

Sales—Ventes $000 

Fresh and cooked meats (including poultry and fish)—Viandea fraichea et cuitea (y compria la 

Hosiery, lingerie and accessories stores—Bas, Ungerie et accessoires— 

Sales—Ventes $000 

Clothing, women's, misses' and infants', total—Vdtements pour femmes, fillettes et enfants. 

Women'a and misses' ready-to-wear outerwear—Confections de dessus pour femmes et fillettes., 

Girls' and infants' wear—Lingerie de fillettes et de'bSbSs 

Hosiery—Bas 

Electrical supplies stores—Magasins d'appareils eiectriques— 

Sales—Ventes $000 
Coverage—Couvrant % 

Electrical vacuum cleaners—Aspirateurs Slectriques 

Portable (plug-^in) electric household heating appliances—Appareils de chauffage Slectriques 

Miscellaneous merchandise—Marchandises diverses 
Receipts from repairs and services—Recettes provenant des rdparations et services 

Furniture and undertaker—Meubles et pompes funfbrcs- ' 

Sales—Ventes $000 

Quebec 

Qudbec 

419 
3,794 
21-4 

100-0 

92-0 
8-0 

65 
4,205 
33-0 

100-0 

98-1 
1-9 

63 
1,099 
20-5 

100-0 

100-0 

96-5 
3-5 

462 
5,268 
66-2 

100-0 

84-5 
18-7 
38-7 
4-0 
0^8 

88^9 
14-2 
1-3 

80 
869 

65-5 

100-0 

86-4 
6-S 
0-5 
1-0 

ie-7 

65-9 
1-6 

130 

10 
358 

(') 

Ontario . 

293 
3,610 

8-9 

100-0 

80-3 
19-7 

114 
4,787 

11-6 

100-0 

, 83-9 
16-0 
0-1 

94 
930 

17-9 

100-0 

99-7 
0-1 
0-1 
3-4 

68-0 
83-0 
5-1 
0-3 

270 
4,780 
67-8 

100-0 

82-9 
17-1 
38-1 
0-6 
0-1 

33-0 
17-0 
0-1 

141 
2,246 
220 

100-0 

86-3 
6-3 
0-6 
1-6 

8-9 
S-7 

66-3 
1-1 
6-6 

177 
3,719 
25-6 

100-0 

(') Less than 0-06 per cent. 
C) Distribution of sales by commodities not ayailable. 
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Tableau 28.- -Distribution proportionnelle des ventes par genre de produits pour des genres choisis 
de commerce, Quebec et Ontario, 1911 (non Inclus dans le tableau 27) 

Kind of business and commodi ty 

Genre de commerce et produits 

Quebec 

Qudbec 
Ontario 

F u r n i t u r e and undertaker-Con.—Meubles c t pompes funSbres-fin 
Electrical appliances and supplies, total—Appareils e t fournitures dlectriques, to ta l 

Electrical refrigerators—RSfrigSrateurs Slectriques 
Electrical vacuum cleaners—Aspirateurs Slectriques 
Electric washing machines—Machines A laver Slectriques, 
Electric ranges and stoves—PoSles de cuisine et -poSles Slectriques 
Portable (-plug-in) electrical household heating appliances—AppareUa de chauffage Slectriques 

portatifs (a fiches) pour mSnage 
Other electrical appliances and aupplies—Autres appareUa et fourniturea Slectriquea 

Furniture—Meubles .-
. Gas appliances and supplies—Appareils k gaz et fournitures 

House furnishings, total—Fournitures de maison, to ta l 
Draperies, upholstery, cretonnes and curtains—Draperies, tapisseries, cretonnes et rideaux. 
Floor coverings—Tapis et prSlarts 
Awnings, window shades and blinds—Auvents, stores 
Mirrors, pictures and art goods—Miroirs, tableaux et objeta d'art ; 
House furnishings not elsewhere reported—Fournitures de maison non SnumSrSes ailleurs,. 

Radios and radio equipment—Radios et accessoires de radio 
Stoves and ranges—Podles et podles de cuisine -. 
Miscellaneous merchandise—Marchandises diverses 
Second-hand merchandise—Marchandises de seconde main 
Receipts from repairs and services—Recettes provenant des rdparations e t services 

Badlo specialty s tores—Magasins dc radio (spdcialitd)— 
Stores—Magasins 
Sales—Ventes $000 
Coverage—Couvrant % r 

Tota l , all commodit ies—Total , tous produits 
Electrical appliances and supplies, total—Appareils e t fournitures dlectriques, t o t a l 

Electrical refrigerators—RSfrigSrateurs Slectriques • 
Electrical vacuum cleaners—Aapirateura Slectriquea 
Electric washing machines—Machines A laver Slectriques 
Electric ranges and stoves—PoSles de cuisine et poSlea Slectriques 
Portable (plug-in) electric household heating appliances—Appareils de chauffage Slectriques 

portatifs ( A fichea) pour mSnage 
Other electrical appliances and supplies—Autrea appareils et fournitures Slectriques 

Musical instruments and accessories—Instruments de musique et accessoires 
Radios and radio equipment , to ta l—Radios et accessoires de radios, to ta l 

Motor car radio sets— Radioa d'automobiles 
Battery-operated radio seta—Radios a batteries 
All other radio sets—Toua autres radios 
Radio parts, accessories and equipment^PiSces, acceaaoirea et outillage de radio 

Receipts from repairs and services—Recettes provenant des rdparations e t services 

Floor coverings, curta ins , Interior decorations—Tapis, rideaux, ddcorations Intdrleures-
Stores—Magasins 
Sales—Ventes $000 r ,: ; . . . . 
Coverage—Couvrant % • : 

To ta l , all commodit ies—Total , tous produits ..." 
Fumiture—Meubles -. 
House furnishings, t o t a l^Fourn i tu res de maison, to ta l 

Draperies, upholstery, cretonnea and curtaina—Draperiea, tapiaaeriea, cretonnea et rideaux. 
Floor coverings—Tapia et prSlarta 
Awnings, window, shades and blinds—'Auvents, stores 
Mirrora, pictures and art goods—Miroirs, tableaux et objeta d'art 
House furnishings not elsewhere reported—Fournitures de maison non SnumSrSes ailleurs 

Miscellaneous merchandise—Marchandises diverses -. 
Receipts from repairs and services—Recettes provenant des rdparations et services 

Luggage and leather goods stores—Valises e t marchandises en cuir— 
Stores—Magasins • 
Sales—Ventes $000 .-. 
Coverage—Couvrant % :..-. 

To ta l , ail commodit ies—Total , tous produits ' 
Luggage and leather goods—Malles et valises, etc . , e t articles en cuir 
Toi le t articles and preparations—Articles e t prdparations de toi let te 
Miscellaneous merchandise—Marchandises diverses 
Receipts from repairs and services—Recettes provenant des rdparations et services. 

Optic ians and optometr is ts—Optic iens et optometristes— 
Stores—Magasins 
Sales—Ventes $000 -. 
Coverage—Couvrant % 

Tota l , all commodities—^Total, tous produits 
Optical goods—Appareils d 'opt ique ";.' 
Miscellaneous merchandise—Marchandises diverses .' 

. Receipts from repairs and services—Recettes provenant des rdparations et services. 

78 
524 
6-1 

100-0 

1-6 
9-4 

83-0 

0-6 
45-9 
36-6 

S-1 

66 
1,875 
62-6 

100-0 
3-7 

90-8 
16-1 
66-8 
8-7 
0-4 
4-8 
5-5 

19 
497 

C) 

126 
1,203 
20-2 

100-0 
93-1 
6-8 
1-1 

(') 
(') 

4-3 
8-9 

0-1 
0-7 

64-5 

9-0 
1-3 
6-8 
0-7 
0-4 
0-4 
0-8 
0-1 
1-7 
0-5 

29-1 

106 
1,235 
28-1 

100-0 
13-8 
11-0 
0-4 
1-S 
0-8. 

0-6 
0-3 
0-9 

0-9 
73-8 
3-6 
3-1 

81 
1,599 
39-4 

100-0 
3-8 

87-7 
17-5 
62-5 
4-0 
0-5 
3-8 
6-8 
2-7 

39 
1,011 
34-5 

100-0 
69-2 
3-4 

26-8 
0-6 

274 
2,659 

23-9 

100-0 

89-9 
1-4 
8-7 

8 
97404—34^ 

Moins de 0-05 pour-cent. 
La distribution des ventes par produit n 'est pas donnfee. 
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Table 29.—Estimated Sales of Specified Groups of Commodities by Department Stores, Chain 
Stores and Independent Stores, 1911 

Tableau 29.—Ventes estimatives de groupes sp£cifl£s de produits par les magasins h rayons, les 
magasins en chaines et Ies magains Inddpendants, 1911 

C o m m o d i t y group 

Groupe des produits 

Total , all commodities — 
Total , t ous produ i t s . 

Clothing and furnishings, men 's 
and boys '—Vdtements e t lin
gerie pour hommes et gar-

A p p a r e l a n d a c c e s s o r i e s , 
women's , misses ' and chil
dren's—Vdtements e t acces
soires. femmes, fillettes e t 

Shoes and o the r footwear — 
Chaussures de tout genre — 

D r y goods and notions( ') — 
Merceries e t articles de fan-

Electrical appliances and sup
plies—Appareils e t fournitures 

Food and kindred products(2)-^ 
A l i m e n t s e t ' p r o d u i t s con-

Radios and radio equipment-^ 
Radios e t accessoires de radio 

Drugs and drug sundries—Dro-
• gues e t articles divers de 

Toilet articles and preparations 
- 7 Articles e t prdparations de 

Jewellery, s i lverware, clocks 
and watches—Bijouterie, ar
genterie, horloges e t montres . 

R e c e i p t s f r o m t h e s a l e of 
meals(3)—Recettes provenant 

Tota l , all stores 

Tota l , tous magasins 

Amount 

$ 
3,440,901,700 

177,640,100 

250,867,000 

93,339,900 

96,659,600 

- 43,111,700 

865,123,100 

• 64,640,800 

16,139,800 

> 

66,206,300 

26,608,200 

38,035,300 

124,826,900 

P e r 
cent 

100-0 

100-0 

100-0 

100-0 

100-0 

100-0 

100-0 

100-0 

100-0 

100-0 

100-0 

100-0 

100-0 

Depar tmen t stores 

Magasins k rayons 

Montant 

• $ . 
377,806,100 

46,862,600 

87,335,300 

26,769,100 

45,432,100 

8,353,100 

34,881,900 

21,815,700 

3,659,700 

3,787,100 

5,841,400 

6,394,000 

• 5,355,400 

Pour-
pent 

11-0 

26-4 

34-8 

28-7 

47-0 

19-4 

4-0 

33-8 

22-7 

6-7 

22-9 

16-8 

4-3 

Chain stores 

Magasins en chalne 

Amount 

$ 
642,999,500 

19,777,600 

39,270,200 

18,190,500 

16,737,300 

8,945,100 

175,281,800 

8,496,900 

1,600,200 

10,134,000 

9,197,700 

11,269,400 

19,040,600 

Per 
cent 

18-7 

11-1 

16-7 

19-5 

16-3 

20-7 

20-3 

13-2 

9-9 

18-0 

36-1 

29-6 

15-3 

Independent stores 

Magasins inddpendants 

Montant 

$ 
2,420,096,100 

111,009,900 

124,251,500 

48,380,300 

35,490,100 

26,813,600 

654,969,400 

. 34,228,200 

10,879,900 

42,286,200 

10,469,100 

20,371,900 

100,431,000 

Pour-
cent 

70-3 

62-6 

49-5 

61-8 

36-7 

59-9 

75-7 

63-0 

67 

75-3 

41-0 

53-6 

80-4 

C) Includes piece goods, bedding and house linens, notions and smallwares. 
C) Comprennent marchandise? k la pi^ce, literie et toiles de manage, articles do fantaisie et menus objets. 
(2) Exclusive of sales made by manufacturing bakeries or dairies. 
C) A I'exclusion des ventes faites par les boulangeries ou les laiteries manufacturidres. 
(3) Not including sale of meals in hotels. ' , 
(3) Non compris les ventes de repas dans les h6tels. - ' 
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APPENDIX A—PART I 

SUMMARY, ALL RETAIL CHAINS 

INTRODUCTION 

The tables contained in the main part of this Volume are based on reports received from all 
kinds of retail stores including both chains and independents. Separate figures for chain and 
independent stores are shown in Tables 13 and 14. The individual store is the unit of measure
ment in these tables. That is to say, each establishment is counted in the number of stores 
whether that store be an independent or a branch of a chain organization. 

This appendix pre*nts an analysis of chains from the point of view of the company as a whole 
rather than from that of the individual store. In connection with the Merchandising Census 
each chain company was instructed to furnish certain details regarding the business of each of 
its retail outlets. These individual store reports were combined with those received from inde
pendent establishments in the compilation of the general tables showing the volume of business 
transacted in the various geographical areas. In addition, each chain was instructed to furnish 
a consohdated statement for the company as a whole. These consolidated statements form the 
basis of the summary of all chains and the special analysis of food chains contained in this 
appendix. 

If a comparison be made of the figures for chain stores as shown in this appendix and those 
contained in Tables 13 and 14 of the general tables, certain differences will be noted. In some 
instances the consolidated report furnished by each chain company differed slightly from the 
;sum of the figures as reported for the individual stores. Furthermore, some chains operated 
more than one kind of retail outlet. In the general retail tables each store was classified on its 
own merits according to the kind of business which it transacted. For the tables in Parts 1 and 2 
of this Appendix, it has been necessary to classify each chain company in its entirety on the basis 
of the kind of business transacted by the majority of its stores. 

Chain organizations are not confined to retail trade, but only chains engaged in retailing 
are included in this section. For census purposes, chain systems are taken to include firms which 
operate four or more retail units. Concerns operating two or three retail outlets are classified 
as two- or three-store multiples and are regarded as independent stores. A number of depart
ment store organizations resemble chains in that they operate a number of department stores 
located in various cities of the Dominion. These units are considered for census compilations 
as independent stores, rather than as chains. Voluntary chains consist of groups of stores indi
vidually owned and operated but associated in groups for buying and/or advertising purposes. 
Although these types of retail establishments are classified as independent stores, statistics.on 
their operations have been compiled separately and are shown in the appropriate tables of the 
census reports. 

Interpretation of statistics on retail trade in considerable measure is dependent upon the 
methods employed in classifying retail stores by kinds of business. The statistics of chains are 
no exception to this quahfication. . Retail stores are coded by kind of business according to the 
commodity composition of their sales, and by type of operation according to whether such stores 
are operated by chains or are independently managed. In the general tables on retail trade 
contained in the main part of this volume, each store is counted as one unit. 

In compiling statistics for chain organizations there is the further problem of presenting 
statistics for the chain organization as a whole. This involves the classification of chain 
organizations by kinds of business. The procedure followed is first to code the individual units 
of each chain by kind of business and then to classify the chain system as a whole according to 
the kind of business which predominates amongst the stores of which it is composed. In many 
chains a minority of the unit stores are assigned to kind-of-business classifications which differ 
from that assigned to the company as a whole. As will be seen in the section on food chains, 
which follows, grocery chains operated a total of 448 outlets in 1941 of which 412 were grocery 
istores, 22 were combination stores (selling both groceries and fresh meat) while 14 stores were 
.assigned to various other kinds of business. 

527 



528 CENSUS OF IVIERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

It is important to note that when the sales of chain systems are shown by kinds of business, 
the resulting figures represent the total sales of those organizations included in the classifica
tion rather than the sales of groups of commodities. Even where the kind-of-business classifica
tion is restricted to a limited range of products, commodities other than those designated by the 
kind of business will often be handled by the stores comprising this classification. Sales by groups 
of commodities, however, were obtained as a part of the Census of Merchandising and Service 
Establishments for 1941 and are included in this volume. 

Warehouses operated as separate establishments by chain concerns were considered-to be a 
part of the wholesale distributive system in 1930 and the figures for such establishments were 
included in the report on wholesale trade for that year. Central chain warehouses in 1941, 
however, were considered as integral parts of the chain system of distribution, the statistics for 
which are presented in this section in Table 5. Stocks shown in the chain store tables for the 
earher census year refer only to inventories carried by the individual chain stores while in this 
appendix'to the report for 1941, stocks are shown separately for, chain stores and for central 
warehouses. Comparisons of chain inventory positions between the two years must be based 
on store stocks only. 

Expense data were obtained in some detail for warehouses expenses, store expenses, and over
head expenses for both census years. Warehouse expenses for 1930 were included with other 
chain warehouse statistics in the census report on wholesale trade, but such data are shown in 
this section for 1941. Overhead expenses were pro-rated over the individual stores in 1930 on 
the basis of sales, but in 1941 overhead expenses were retained as a separate expense item. In 
some cases, the head office of chain concerns may be operated as a department of the warehouse 
rather than as a separate unit. In these instances, overhead expenses in 1930 would generally be 
included in the report on wholesale trade, but in 1941 these expenses wotild form a part of ware
house expenses. For these reasons no comparisons have been made in operating expenses between 
the two census years. , 

This report is presented in three parts. Part 1 consists of a general analysis of all kinds of 
retail chains, each chain company counting as one unit. This section is followed by a separate 
analysis of food chains. Part 3 consists of a series of tables in which the individual chain unit 
as distinguished from the chain system formed the basis of compilation. This part presents 
statistics on retail trade by types of operation for Canada and the provinces and also for cities 
of 30,000 population and over. Statistics are also presented for chain units classified by amount 
of annual sales in 1941 and by dates of present ownership. 

GENERAL SUMMARY 

Comparisons of chain statistics for 1930 and 1941, the two census years, indicate total chain 
sales in 1941 sharply in excess of those in the earher year. This increase in general was more a 
reflection of the increase in total retail trade between the two years than a competitive gain by 
the chains from the other types of stores. In some provinces, however, retail chains obtained a 
considerably larger share of the total trade in 1941 than in 1930. The intercensal period was 
additionally marked by a small increase in the number of chain organizations accompanied by a 
significant reduction in the number of stores in operation and the apparent consolidation of chain 
store business in larger-sized chain outlets. Thus in spite of a reduction of 492 chain stores 
between 1930 and 1941, total chain sales increased from $487,336,000 in 1930 to $642,636,700 
in 1941. The ratio of chain to total sales rose slightly from 17-7 per cent in the former to 18-7 
per cent in the latter year. 

Retail Chains by Provinces 

Quebec and Saskatchewan were the only provinces in which chain stores lost ground between 
1930 and 1941, the ratios of chain to total sales declining from 18-0 per cent to .16-2 per cent in 
Quebec, and from 18-0 per cent to 17-4 per cent in Saskatchewan. In both provinces declines 
likewise occurred in the number of chains and chain stores active in 1941, the reductions on a 
percentage basis being considerably sharper for Saskatchewan than for Quebec. 
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Retail chains obtained greater shares of the total trade in Ontario than in other provinces in 
both census years. The ratios of chain sales to total retail trade in Ontario rose from 19-5 per 
cent in 1930 to 21-0 per cent in 1941. The number of chains and chain stores in Ontario also 
increased slightly between 1930 and 1941, but the increase in chain stores sales between the two 
years was proportionately much greater than the increase in the number of stores. In British 
Columbia there was a decrease of one chain organization in 1941 compared with 1930, but the 
remaining 91 chains expanded sharply between the two years, the -number of store's increasing 
by 73 units while chain sales rose from $47,875,300 in 1930 to $63,925,100 in the later census year. 
The increase in total retail trade between the two years was almost proportional to the gain in 
chain sales with the results that the chain ratio rose only slightly from 19-3 per cent in 1930 to 
20-6 per cent in 1941. 

Retail chains gained markedly in importance in Nova Scotia and New Brunswick. In 
both provinces the number of chains, chain stores and value of chain sales increased sharply over 
1930 levels while the ratios of chain to total sales for Nova Scotia rose from 12-2 per cent in 1930 
to 19-5 per cent in 1941, and for New Brunswick from 14-2 per cent to 19-5 per cent. Chain 
trade in Manitoba and Alberta, as in Saskatchewan, was marked by an important contraction 
in the number of chains and, chain stores between the two census years but unlike Saskatchewan, 
total chain sales in each province were larger in 1941 than in 1930. The increases in chain sales 
were proportionately greater than the increases in total sales with the result that the ratio of 
chain to total sales rose from 11-7 per cent in 1930 to 13-0 per cent in 1941 for the province of 
Manitoba and from 14-1 per cent to 16-3 per cent for the province of Alberta. 

Chain sales and numbers of chain stores were concentrated in the provinces of Ontario and 
Quebec in both census years, according to Table 3 which presents the regional percentage dis
tribution of chain sales and chain stores by kinds of business and by economic regions. Thus 
Ontario and Quebec together accounted for 66-6 per cent of all chain sales in the Dominion and 
60-3 per cent of all chain stores in 1941 compared with 68-0 per cent of the sales and 58-5 per 
cent of the stores in 1930. Chain systems operating in Ontario and in the Maritime Provinces 
obtained somewhat larger proportions of the total sales of all chains in 1941 than in 1930. On 
the other hand, chains situated in Quebec and in the Prairie Provinces accounted for smaller 
shares of total chain sales in 1941 than in 1930. Retail chain systems operating in British Colum
bia, maintained their position, accounting for virtually the same proportions of total chain sales 
in both census years. 

Retail Chains by Kinds of Business 

Analysis of chain and total sales by kinds of business indicates that most kinds of chains 
obtained slightly larger shares of the total trade in 1941 than in 1930. The automotive group of 
chains and restaurant systems, however, suffered reductions in sales volumes and secured smaller 
proportions of the sales of all such stores in 1941 than in 1930. The remaining groups of retail 
chains obtained considerably larger sales volumes in 1941 than in 1930 and likewise variously 
improved their competitive positions in their respective kinds of business. General merchandise 
chains and apparel groups of chains recorded the largest competitive gains, the ratio of chain 
store sales to total sales of all stores in these kind-of-business groups rising from 9 - 3 per cent in 
1930 to 15-3 per cent in 1941 for the general merchandise group and from 14-1 per cent to 17-7 
per cent for the apparel group. Among the individual kinds of business, shoe store chains made 
the largest competitive gain between 1930 and 1941, the chain ratio being 21-5 per cent in 1930 
and 37-0 per cent in 1941. The competitive gains made by household appliance and radio dealer 
chains and jewellery store chains between the two years, although less marked, were also 
substantial. 

The increase in the sales of all retail chains between 1930 and 1941 amounted to $155,300,700, 
according to the figures shown in Tables 1 and 2. This growth in sales volume between the two 
census years was accounted for principally by the expansion in sales of chains classified in four 
kind-of-business groups, i.e., the food group, the general merchandise group, the apparel group, 
and the other retail stores group. The increase in sales between the two jjears for these four 
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groups amounted to $144,511,700, or over 90 per cent of the increase in the sales of all chains. 
Of this increase, expansion in the sales of all food chains accounted for $49,756,500, general mer
chandise chains, $36,728,000, apparel chains, $21,292,200, and the "all other" group for 
$36,735,000. 

Food Group.—Statistics for the food group of chains as presented in Table 2, reveal diverg
ent trends during the intercensal period between number of chains and chain stores on the one 
hand and the sales made by such chain outlets on the other. Thus the number of food chains 
decreased from 119 to 102 and chain units declined from 2,668 in 1930 to 2,052 in 1941, but sales 
of all food chains rose from $136,807,600 in the earlier to $186,564,100 in the later census year. 
As the increase in chain sales was proportionately slightly greater than the gain in the sales of all 
food stores .between the two years the ratio of chain to total sales rose from 22 - 2 per cent in 
1930 to 23-7 per cent in 1941. "Grocery and combination store chains comprised the most 
important group and it is to these chairis that the intercensal changes are principally due. Meat 
and fish market chains and other food chains both recorded decreases in the number of chains 
and chain stores between the two census years, while sales of such chains in 1941 were likewise 
less than in 1930. Bakery products dealer chains and chain stores were somewhat more numerous 
in 1941 than in 1930. Candy and confectionery store chains declined in number but while the 
number of chain units increased between 1930 and 1941 sales declined from $5,448,300 to 
$4,374,500 in the later census year. 

The food group of chains operated chiefly in the provinces of Quebec and Ontario in 1930 
and 1941 but certain geographic shifts in the distribution of the sales of this group of chains 
occurred between the two census years according to the statistics presented in Table 3. These 
provinces accounted for over 70 per cent of the total sales of all food chains in both 1930 and 
1941, the sales of such chains in Ontario alone forming slightly over 55 per cent of the total 
sales of these chains in both years. The sales of the food chains in Quebec and the Prairie Prov
inces formed somewhat smaller proportions of the total sales of all food chains in 1941 than in 1930, 
but food chains situated in British Columbia and the Maritime Provinces accounted for larger 
shares of the total trade of all food chains.in the more recent census year than in 1930. 

Country General Stores.—Compared with a minor increase in the sales of all country 
general stores from $207,657,000 in 1930 to $214,747,800 in 1941, country general store chains 
increased their sales from $7,157,600 in the former period to $8,794,600 in the later census year. 
The number of chains increased by six and the stores operated rose from 126 in 1930 to 177 in 
1941. These chains were fairly highly concentrated in the Maritime Provinces and in Quebec 
in both census years, over 70 per cent of the sales in 1930 and 58 per cent of the total sales of all 
country general chains in 1941 being accounted for by chains situated in these two regions. 

General Merchandise Group.—A considerable expansion occurred in the operations of 
retail chains classified under the general merchandise group between 1930 and 1941. The 
number of chain organizations increased slightly, but the number of chain outlets rose from 436 
units to 631 units while the sales of such chain stores increased from $43,950,900 in 1930 to 
$80,678,900 in 1941. Such chains also bettered their competitive positions at the expense 
of the independent stores, the ratio of chain to total sales rising from 9-3 per cent in 1930 to 15-3 
per cent in the later census year. These changes principally reflect the marked expansion in 
variety chains which occurred during the intercensal period. While the 20 variety chains active 
in 1941 exceeded by only 5 the number operating in 1930, variety chain stores rose from 327 
units in 1930 to 532 stores in 1941 while the sales of such stores increased from $39,383,600 to 
$74,179,100. The variety store trade is still predominately conducted by chains, but independent 
variety stores were somewhat more important in 1941 than in 1930, the ratio of variety chain to 
total variety store sales decreasing from 89-1 per cent in 1930 to 87-1 per cent in 1941. General 
merchandise and dry goods store chains with the same number of concerns in both census years 
reduced the number of retail outlets from 109 to 99, but increased their sales from $4,567,300 in 
1930 to $6,499,800 in 1941, and obtained a larger share of the total trade of such stores in 1941 
than in 1930. 

The geographical distribution of the sales of all general merchandise chains in 1941 varied 
somewhat from that prevailing in the earlier census year. Due to the marked expansion of gen
eral merchandise chains in the Maritime Provinces between 1930 and 1941 these chains increased 
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'their share of the total sales of all such chains from 7-6 per cent in 1930 to 14-5 per cent in 1941. 
General merchandise chains in the remaining economic regions of the Dominion all obtained 
smaller percentage shares of the total sales of all such chains in 1941 than in 1930. 

Automotive Group.—Although the sales of all automotive stores in 1941 were substan
tially larger than in 1930, the sales of automotive chains in 1941 were slightly less than in 1930. 
Automotive chain units, however, were sharply reduced during the intercensal period thus 
indicating a consolidation of the trade in larger sales-size stores. Competitively, the automotive 
group of chains lost ground, their share of the total sales of all such stores declining from 9 • 1 
per cent in 1930 to 5-8 per cent in 1941. Motor vehicle dealer chains and filUng station chains-
each reduced sharply the number of stores operated and obtained somewhat smaller sales volumes 
in 1941 than in 1930. Filling station chains were influenced by the transition from company-
operated to leased filling stations which occurred during this interval. 

Apparel Group.—Tliis group of chains experienced considerable expansion during the inter
censal period in numbers of chain systems, numbers of stores operated and total sales made. 
Such chains likewise improved their competitive position in the trade, making 14-1 per cent of 
the sales of all apparel stores in 1930 and 17-7 per cent in 1941. The trends for men's and boys' 
clothing and furnishings chains, however, were contrary to the trends for the other kinds of chains 
included in this group. Thus the number of men's and boys' clothing and furnishings chains 
declined from 22 in 1930 to 18 in 1941, stores operated decreased from 191 to 147 accompanied 
by a slight drop in total sales and a decline in the ratio of chain to total sales. The marked 
expansion occurring in the activities of family clothing chains, women's apparel and accessories 
chains and of shoe store chains, between the two census years, however, more than offset the 
declines noted above.. 

The most outstanding competitive gain during the intercensal period was made by shoe 
store chains which obtained 21-5 per cent of the trade of all shoe stores in 1930 and 37 - 0 per cent 
in 1941. The number of such chains rose from 17 to 35 between the two years, the number of 
chain shoe stores increased from 203 to 452 and sales more than doubled, totalling $7,702,700 in 
1930 and $16,312,600 in the later period. Family clothing chains likewise enjoyed considerable 
expansion in the same peribd, the ratio of chain to total sales increasing from 11-3 per cent in 
1930 to 18-8 per cent in 1941, sales increasing from $4,746,600 to $13,943,500 and the number 
of chain stores rising from 58 in 1930 to 115 in 1941. The expansion in the sales of women's 
apparel and accessories chains likewise increased their sales volume from $8,584,800 in 1930 to 
$12,438,300 in 1941 while the number of stores rose from 203 to 318. 

Building Materials Group.—A considerable contraction in the number of chain stores 
accompanied by an almost proportional decline in the number of such systems and an increase 
in chain sales characterized this group of chains during the intercensal period. The figures for 
lumber and building material chains, the most important kind of chains in this group, show a 
considerable drop in the number of chain concerns and a dechne in the number of yards operated 
from 1,035 units in 1930 to 738 in 1941. Although the sales of such chains increased from 
^18,597,500 in 1930 to $21,888,400 in 1941, the gain in sales volume was not quite proportional 
to the increase in the sales of all lumber and building material dealers. Hardware chains with 
sales of $4,218,100 in 1930 and $3,849,700 in 1941 recorded declines in the number of chains and 
•chain stores, and in the ratio of chain sales to the total sales of all hardware stores. 

The distribution of the total sales of all building materials chains by economic regions of 
the Dominion is notable for their concentration in the Prairie Provinces in both census years, 
as shown in Table 3. Building materials chains in these provinces, however, secured a con
siderably smaller proportion of the sales of all such chains in 1941 than in 1930, the ratio decreas
ing from 72-5 per cent of the Dominion total for these chains in 1930 to 58-2 per cent in 1941. 
Building materials chains situated in the provinces of Ontario and Quebec accounted for larger 
proportions of the total sales of all such chains in 1941 than in 1930. Thus, building material 
chains in Ontario accounted for 14-9 per cent of the Dominion trade of all such chains in 1930 
and 22-2 per cent in 1941, while similar chains in Quebec increased their share of the Dominion 
total from 8-2 per cent to 13-6 per cent. 
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Furniture, Household and Radio Group.—Statistics for this group of chains indicate a 
measure of expansion between the two census years in number of chain systems, number of chain 
stores and in sales made, and in the ratio of chain to the total sales of all .similar stores. Furni
ture, and household appliance and radio dealer chains were outstanding in this group in both 
1930 and 1941. Although the increase in sales between the two census years was considerably 
larger for furniture chains, household appliance and radio dealer chains recorded the greater 
improvement in competitive position. Household appliance and radio dealer chain stores 
increased from 362 in 1930 to 410 in 1941, chain sales from $17,386,100 to $18,655,600, and the 
share of the total trade of all household appUance and radio dealer stores transacted by these 
chains rose from 33-6 per cent in the former census year to 40-6 per cent in the latter. 

Shifts in the geographical distribution of the sales of all furniture, household and radio 
dealer chains from the 1930 pattern were particularly pronounced in the provinces of Ontario 
and Quebec. These shifts, moreover, differed markedly from the geographical changes noted 
for many other kinds of chains. Thus, sales in Quebec comprising 31-8 per cent of the Dominion 
sales in 1930 rose to 43-5 per cent in 1941. This was accompanied by a marked decrease in the 
proportion of the sales made in Ontario from 46-5 per cent in 1930 to 33-6 per cent in 1941. 
The geographical distribution of the sales of these chains remained unchanged in the Maritime 
Provinces, rose somewhat in British Columbia and declined slightly in the Prairie Provinces. 

Restaurant Group.—A sUght increase in the number of restaurant chains and chain units 
occurred between 1930 and 1941, but the receipts of these systems in 1941 were somewhat below 
the dollar volume obtained in 1930. Total receipts of aU restaurants for 1941, however, were 
appreciably above the earUer year, and the ratio of chain to total restaurant receipts therefore 
decUned from 17-7 per cent in 1930 to 9-5 per cent in 1941. Over 75 per cent of the total chain 
restaurant trade was concentrated in the provinces of Ontario and Quebec in both census years. 
Restaurant chains located in Ontario, British Columbia, and the Prairie Provinces each accounted 
for slightly larger proportions of the total receipts of all restaurant chains in 1941 than in 1930, 
but the ratio for restaurant systems in Quebec declined from 37 - 5 per cent of the total in 1930 
to 30-2 per cent in 1941. . ' 

Other Retail Chains.—Chain systems comprising this kind-of-business group include 
chains of drug stores, jewellery stores, office, store and school furniture, equipirient and supply 
stores, tobacco stores, government liquor stores, and all other kinds of business. Government 
liquor store chains are by far the largest in point of view of sales and stores. Such chains made 
sales of $112,397,800 in 1941 compared with $100,394,000 in 1930. Office, store and school 
furniture, equipment and suppUes chains ranked second in sales volume obtaining a turnover of 
$20,192,600 in 1941 compared with $11,134,200 in 1930, but the number of chains and chain 
stores both decreased between the two census years. The distinction between retail and whole
sale trade in this kind of business is not clearly defined. For this reason comparisons between 
chain and total retail sales for this kind of business are not warranted. 

Drug chains, although increasing only slightly in number, expanded markedly in chain 
units and sales between 1930 and 1941, the number of stores rising from 292 to 361 units while 
sales volume increased from $13,971,300 in 1930 to $18,849,500 in 1941. The sales of all drug 
stores increased almost proportionately between the two years, the competitive position of drug 
store chains being only slightly better in 1930 than in 1941. JeweUery store chains increased 
their stores from 25 in 1930 to 53 in 1941, their sales from $6,195,300 to $11,220,800, and their 
share of the trade of all jeweUery stores from 23-2 per cent to 29-2 per cent. Tobacco store 
chains lost ground competitively, their share of the trade dropping from 25-4 per cent to 16-6 
per cent and although there were sUghtly more tobacco chain stores in 1941 than in 1930, chain 
sales recorded a small decrease. 

The geographical distribution of the sales of aU other retail chains in 1930 and 1941 was 
characterized by many of the features found for most other kinds of business. Concentration 
of sales in both years was found in Ontario and Quebec, the.two most populous provinces in the 
Dominion. The sales of such chains in Quebec and British Columbia provided smaUer pro
portions of the total in 1941 than in 1930 while the proportions for chains located in the other 
economic regions of the Dominion increased. 
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Types of Retail Chains 

Retail chains have been classified as local chains where the units are confined principally 
to one town or city, as provincial chains, and as sectional and national chains where the units 
are located in two or more provinces of the Dominion. Provincial chains were most numerous 
in 1941, there being 234 provincial chains in that year. Local chains numbering 176 concerns 
comprised the next largest group while 123 chains were classified as sectional and national chains 
when arranged on the basis of total sales, however, the ranking was somewhat different. Sec
tional and national qhains obtained the largest sales volume in 1941 with sales of $294,348,400. 
Provincial chains were second with sales of $287,400,000, whUe local chain systems in the same 
year secured a turnover of $60,888,300. A comparison of these with similar statistics obtained 
in the first Census of Merchandising for 1930, reveals a marked shift away from local chains. 
Thus, local chains decreased from 201 in 1930 to 176 in 1941 while the number of provincial chains 
increased from 203 to 234. Local chains made sales of $67,698,400 in 1930, about $6,800,000 
greater than the total sales of such chains in 1941, but the sales of provincial chains in 1941 were 
approximately $78,600,000 in excess of the sales of $208,839,400 obtained by these chains in 1930. 

"The total number of sectional and national chains was only 4 greater in 1941 than in 1930, but 
the sales of such chains increased by approximately $22,700,000 over the sales volume of 
$271,675,400 transacted by these types of chain systems in 1930. 

No statistics are available on the number of manufacturer-controUed retaU chains active 
in 1941, but both the number of stores operated by such chains and the sales made were less in 
1941 than in 1930. Thus, the 447 manufacturer-controlled stores in 1930 decreased to 396 in 
1941, the total sales of such stores declining from $37,436,000 in the former year to $32,191,300 
in the latter. Manufacturer-controUed chain stores are particularly numerous in the oflSce, 
store and school furniture, equipment and supplies, and in the household appliance fields. 

Comprehensive statistics on voluntary chains, that is groups of independent stores asso
ciated for buying and for advertising purposes, are not included in this report on retail chains. 
A few figures on these quasi-chain systems, however, may be cited here. The number of single 
voluntary chain stores increased from 4,753 in 1930 to 4,985 in 1941; the corresponding sales rose 
from $119,030,400 to $139,978,400. Two-store multiples of voluntary chain stores numbered 
186 in the former census year and rose to 344 in 1941 whUe the sales of these outlets increased • 
from $5,592,700 to $12,224,600. Three-store multiples of voluntary chain stores numbered 49 
in 1930 and 95 in 1941 and sales of these stores totalled $1,924,500 and $3,366,100 respectively. 
Overall, 4,988 voluntary chain stores in 1930 obtained sales of $126,547,600, whUe 5,424 voluntary 
chain outlets in 1941 secured a total sales volume of $155,569,100. 

Operating Statistics of Retail Chains 

Table 4 presents, by kinds of business, the principal statistics of retail chains for the year 
1941 on the total numbers of chains and chain stores, sales, employment and payroU, chain 
expenses, rentals, inventories, customers' accounts outstanding, and credit sales. Table 5 
supplements these data in showing by kinds of business the principal statistics for separately 
established chain warehouses in Canada. The sta'tistics for separately established chain ware
houses were tabulated from special schedules completed by those retaU chains which operated 
such establishments. It wiU be observed that only a comparatively small number of retail 
chains maintained separate warehouses in the census year. Purchases of merchandise made locaUy 
by the various branches of retail chains were not to be included in the figures for merchandise 
handled or purchased by the warehouse organizations. Statistics on the value of-merchandise 
handled through chain warehouses and the value of direct deliveries (drop shipments), therefore, 
should not be related to the sales of the different kinds of chain systems in 1941 for the purposes 
of either computing the spread between cost and selling values or for estimating the quantities 
of merchandise obtained from the various sources of supply. 

Chain Sales 

Practically the entire volume of business done by chain companies is transacted with con
sumers. Nevertheless wholesale sales to other firms by retail chains in 1941 amounted to 
$3,323,500 out of total chain sales of $645,960,200 in that year. The food chams accounted 
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for $1,725,000 of the $3,323,500 of wholesale sales to other firms, of which the wholesale sales of 
combination chains amounted to $1,571,300, and the wholesale sales of grocery chains totalled 
$153,700. "AU other retail chains" as a group ranked second in this respect making total whole
sale sales of $1,080,300 to other firms of which $1,029,600 were made by tobacco chains and 
$50,700 by drug chains. Wholesale sales to other firms in 1941 were also made in smaUer quan
tities by the apparel group of chains and by restaurant chains, household and radio dealer chains, 
variety chains and general merchandise and dry goods chains. 

Average sales per chain store varied widely in 1941 between specific kinds of chains in the 
same major kind-of-business group. Combination chains in the food group of chains, variety 
chains in the general merchandise group, motor vehicle dealers chains in the automotive goup, 
family clothing store chains in the apparel group, other building material chains handling such 
items as paints, wallpaper, glass and heating equipment in the building materials group, furniture 
chains in the furniture, household appliance and radio dealer group, and jewellery chains in the 
other retail chains group in 1941 all obtained average sales per store sharply in excess of the 
average sales per chain unit made by the other kinds of chains in their respective groups. 

The different kinds of chains may be grouped according to those with sales volumes above , 
$100,000 per store in 1941 and those whose units averaged less than $100,000 in the same year. 
The principal kinds of chains in the first group arranged in descending order of average sales 
per chain store comprise motor vehicle dealer chains, jeweUery chains, government liquor stores, • 
variety chains, office, store and school furniture, equipment and supplies chains, combination 
food chains, furniture, famUy clothing, and hardware chains. Motor vehicle dealer chains had 
average sales of $379,100, government liquor stores averaged $182,800 per unit, variety chains 
obtained average sales of $139,400 and hardware chains averaged $101,300 sales per store in 
the census year. . . 

The principal kinds of chains making up the second group with average sales of less than 
$100,000 per store in 1941 included general merchandise and dry goods chains, men's and boys' 
clothing and furnishings chains, grocery chains, drug chains, country general store chains, house
hold appliance and radio dealer chains, women's apparel and accessories chains, fiUing station, 
shoe, tobacco, meat and fish market chains, lumber and building materials chains, candy and 
confectionery chains, anjd bakery product dealer chains. General merchandise and dry goods 
chains obtained average sales of $65,600 per store in 1941, drug chains had average sales of $52,200 
per unit, meat and fish market chains secured average sales of $30,600 per store, and bakery prod
uct dealer chains had average sales of $18,900 per store in the same year. 

Average sales volume per chain store has an important relationship to store operating costs 
and for this reason the factors influencing chain store sales volumes are of considerable practical 
interest. Some of the more important of these factors are outlined here. Such influences, of 
course, tend to vary widely in effectiveness as between the different kinds of chains. Nonethe
less, it must be recognized that average sales per chain store are the composite results of many 
forces, some of which may even confined to particular chain companies. Size of locality in which 
chain units are situated, the consumer purchasing power of those centres, customer buying habits 
and the intensity of sales promotional efforts in those areas tend to determine the maximum 
consumer purchases which may be made in any given year. The presence of department stores 
in some of these trading areas and the number of independent stores active in such centres con
stitute important competitive factors for chain outlets. On the other hand, some kinds of mer
chandise may be marketed to a greater extent through chain systems than other types of retail 
establishments. Government liquor stores are a case in point. Kinds of merchandise and the 
relative completeness of the lines of goods carried likewise exert influences on chain store sales 
volumes. Family clothing chain stores, selling both men's and women's clothing, and men's and 
boys' clothing and furnishings chain stores provide constrasting illustrations of these factors in 
respect both to fullness of lines carried and average sales per cliain unit obtained in the census year. 

Unit values of merchandise handled, frequency of consumer-demand and consumer purchas
ing power aU affect average sales per chain store with varying influences for different kinds of 
chains. In some kinds of business, unit values of merchandise are relatively high while fre
quency of demand is comparatively low. Here average sales may vary widely according to 
consumer purchasing power. In other kinds of business where unit values of merchandise are 
lower and frequency of demand is greater, consumer purchasing power may be less important diie 



CENSUS OF M E R C H A N D I S I N G AND SERVICE ESTABLISHMENTS, 1941 535 

to the staple nature of the merchandise carried. Here average sales per chain outlet may depend 
more on the abiUty of those kinds of chains to build store sales volumes through method of mass 
merchandising. Finally in some kinds of business, personal seUing efforts, often associated with 
a need for displaying the merchandise constitute important elements in retail merchandising. 
Here the physical size of the chain store and the number and quality of the selling personnel 
employed exert strong influences on chain store sales volumes. 

For motor vehicle dealer chains with average sales of $379,100 per store in 1941, and for 
jewellery chains with average sales of $211,700 in the same year, the high unit value of the mer
chandise and the relatively high level of consumer purchasing power obtaining in that year 
appear to be common factors conducive to high store sales volumes. The fact that jeweUery 
stores also carry comparatively wide lines of merchandise contributes towards a high level of 
average sales per store. The high average of sales per outlet obtained by government liquor 
stores in both pensus years reflects principally the fact that" government liquor stores arfe virtually 
the only distributors of these products. Variety chains, securing large average sales per unit 
in 1941 and 1930, generally carry.many lines of merchandise which, although selling at relatively 
low unit prices, enjoy comparatively rapid rate of consumption. Many of these chains have 
located their stores in or near the principal shopping districts of the centres in which they operate. 
The importance of the range of merchandise carried is also illustrated by family clothing store 
chains which, handling both men's and women's apparel, experienced in both census years aver
age sales per store considerably larger than those obtained by men's and boys' clothing and 
furnishings chains and by women's apparel and accessories chains, both of which are somewhat 
more specialized in regard to merchandise carried. Drug store chains with average sales of 
$52,200 in 1941 and shoe store chains having average sales of $36,100 in the same year each 
experienced somewhat similar average store sales in 1930. The lower average sales for chain drug 
stores may in part result from lower unit prices and in part reflect the relatively limited consumer 
use of many of the commodities carried. Shoe store chains sell merchandise with somewhat 
higher unit prices than drug store chains but a fairly low rate of consumer demand and the con
siderable sales and fitting efforts required may tend to exert limiting influences on average chain 
store sales volumes. 

E m p l o y m e n t in Re ta i l C h a i n s 

Retail chains provided full-time store employment for 29,667 male and 21,570 female em
ployees in their 8,012 retail outlets during 1941 and disbursed $54,214,800 in payroU to these 
employees. An additional 1,660 employees were engaged in the operation of chain warehouses 
to whom a total payroU of $2,047,700 was distributed. Full-time employment was thus provided 
to 52,897 persons to whom $56,262,500 was disbursed in salaries and wages. In addition, 7,475 
male and 9,213 female employees were engaged in chain stores on a part-time basis and these 
received $3,882,200 in salary and wage payments. 

The six kinds of chains included in the "all other" group employed the largest number of 
full-time store employees in 1941, there being 8,482 male and 2,755 female employees active on 
a full-time basis in the retail outlets of these chains. Salaries and wages for these employees 
amounted to $14,811,800. Government liquor stores, office, store and school furniture, equip
ment and supplies chains and drug chains were the largest employers of full-time store personnel 
in this group while only a limited number of store employees were required on a part-time basis. 
The retail chains included in the food group, ranking second as employers of full-time store 
personnel, provided work for 7,259 males and 3,747 female employees in 1941 to whom $11,054,700 
was disbursed in salaries and wages. These chains relied considerably on part-time store per-, 
sonnel, employing 4,353 male and 1,104 female part-time employees. Over a third of all full-
time and about a fifth of all part-time workers employed by the food chains consisted of female 
employees. 

Chains comprising the general merchandise group employed 1,858 male and 8,602 female 
store employees on a full-time basis in 1941 with a payroll cost of $8,185,200. Part-time store 
employment was provided for 264 male and 6,293 female persons. Employment statistics for 
these chains are notable in two respects. First, the proportions of fuU-Ume and part-time female 
workers to total full-time and part-time employees are much higher for general merchandise 
chains than for any other group, and second, the general merchandise chains reUed to a greater 
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extent on part-time workers in 1941 than did any other group. Variety chains accounted for 
oyer 90 per cent of the full-time store employees of aU general merchandise chains and over 95 
per cent of the part-time store employees. The apparel chains provided store employment 
for 2,252 male and 2,335 female full-time personnel in 1941, disbursing $5,060,300 in salaries and 
wages. An additional 1,118 male and 1,245 female persons were employed in the stores of these 
chains on a part-time basis. Shoe store chains were the largest employers of full-time and part-
time store employees in the apparel group in 1941 and reUed to an important degree upon the 
services of part-time workers. Family clothing store chains ranked next as employers of store 
personnel followed by women's apparel and accessories chains and men's and boys' clothing and 
furnishings chains. Retail chains comprising the fumiture group employed 3,356 male and 891 
female persons as fiiU-time store employees in the census year, to whom $5,784,400 was paid in 
salaries and wages. Only 351 male and 87 female employees were engaged on a part-time basis 
in the stores of these chains. The automotive chains provided full-time employment for 2,164 
male and *186 female employees in their stores during 1941 to whom $3,230,300 was paid in 
salaries and wages. This employment was distributed fairly evenly between the filling station 
and the motor vehicle dealer chains. 

Credit Sales 

Customers' accounts outstanding at the end of 1941 represent the total accounts receivable 
from the customers of aU chains. Not all chains, however, reported the total extent of their 
credit business. The numb'er which did indicate that they sold on credit or that they sold for 
cash only is shown in Table 4 along with the credit, cash and total sales of such chain systeins. 

That most of the sales of the retail chains in 1941 were made on a cash basis is indicated by 
the fact that cash sales amounted to $521,971,600 out of total sales of $626,106,700 made by 
those chains which supplied this information. This experience, however, was by no means uniform 
for all kinds of chains. Variety, restaurant, tobacco, drug, shoe, women's apparel and accessories 
chains, and combination chains, however, all transacted very small proportions of their total sales 
on a credit basis. The credit sales of office, store and school furniture, equipment and supplies 
chains, furniture chains, household appUance and radio dealer chains, lumber and building 
materials chains, hardware chains, motor vehicle dealer chains, and jewellery chains, on the 
other hand, formed over 50 per cent of the total sales of such kinds of chain systems. 

Occupancy Policies of Retail Chains 

RetaU chains relied principally upon the use of leas'ed premises in 1941 and transacted the 
major proportion of their total business from such outlets. Nevertheless, a significant number of 
owned stores were in operation during this period and these contributed substantiaUy to the total 
chain sales volume. Thus, out of 8,012 chain units in operation in 1941, 6,356 stores were leased, 
while 1,656 retail oulets were owned stores. Total retail sales of the chains amounted to $642,636,-
700 in 1941 according to Table 4, of which sales of $546,442, 200 were made by the 6,356 leased 
stores and sales of $96,194,500 were made by the 1,656 owned stores. Overall, almost four-fifths of 
aU chain outlets in 1941 were leased units and these stores accounted for 85 per cent of the 
retail sales of all chains in that period. 

Examination of the statistics presented in Table 4 wiU reveal that for some kinds of chains 
the proportions of owned stores were comparatively high. Thus nearly 80 per cent of the stores 
operated by lumber and building materials chains were owned, about 75 per cent of the units of 
country general store chains were owned, while nearly 58 per cent of all chain filling stations, 
almost 40 per cent of aU hardware chain units, about 38 per cent of all chain motor vehicle dealer 
stores, nearly 25 per cent of all restaurant chain units, about 23 per cent of all household appliance 
and radio dealer chain stores, 22 per cent of all meat and fish chain units, and 14 per cent of all 
variety chain outlets were operated in owned premises. These figures, however, reflect the situa
tion between owned and rented stores in the reports of operating companies. Thus stores owned 
by realty companies which are subsidiaries of the operating chain concerns would generally be 
shown in the reports of the latter firms as leased stores. 
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Central Warehouses of Retail Chains 

The principal statistics of chain store warehouses in Canada for .1941 are presented in Table 5. 
These statistics have been compiled from special schedules which required the value of mer
chandise handled through the warehouses and the value of direct deU-veries, that is drop ship
ments ordered by the central pm-chasing department for direct shipment to the chain stores, 
to be based on wholesale prices. Some retail chains not operating central warehouses in the 
census year may have ordered merchandise through their jcentral purchasing departments for 
direct delivery to their retail outlets. These practices do not reflect the integrated warehousing 
and purchasing [policiesj of many chain systems. For this reason the statistics shown in Table 5 
for direct deliveries (drop shipments) include only those concerns which in 1941 were operatiiig 
central warehouse establishments. 

Not aU retail chains operate central warehouses while some of the larger chains may operate 
two or more warehouses if their stores are geographically dispersed. No accurate comparisons 
can thus be made between the number of retaU chains and the number of chain warehouses. 
Nevertheless, it may be noted that while there were 525 chain systems in operation in 1941 
exclusive of the 8 government liquor store chains, there were only 107 comparable warehouse 
establishments reported. These establishments handled merchandise valued on a wholesale 
basis at $107,175,500, of which $3,323,500 was delivered to other dealers. In addition, mer
chandise delivered directly to the chain stores of such systems but ordered by the central pur
chasing departments amounted to $36,377,900 at wholesale valuations in the census year. Stocks 
on hand at the end of 1941 in aU central warehouses totaUed $11,235,500 at the lower of cost or 
replacement valuations, forming slightly over 10 per cent of the total value of the merchandise 
handled through such warehouses. 

Grocery and combination food chain warehouses accounted for over 60 per cent of the value 
of merchandise handled by all chain warehouses in the census year. These 21 establishments 
employed 726 warehouse personnel, distributed $836,800 in salaries and wages, and handled mer
chandise to the total value of $69,231,400 at wholesale prices of which $1,725,000 was deUvered 
to other firms. An additional $27,287,900 worth of merchandise was ordered by the purchasing 
departments of all grocery and combination chain warehouses for direct delivery to the stores. 
Stocks of merphandise held in these warehouses amounted to $5,755,700, forming sUghtly over 
8 per cent of the value of merchandise held by all chain warehouses at the end of 1941. 

Operating Expenses of Retail Chains 

Operating expenses of the different kinds of retail chains in 1941 are shown as percentages of 
total sales in Table 4. Certain qualifications, however, should be kept in mind in interpreting 
these expense ratios. These are outlined in the report on the food chains for 1941 in Part 2 of 
this appendix to which the reader is referred. The principal quahfication which may be noted 
here arises from the fact that the expense ratios shown in Table 4 are weighted averages in which 
the larger firms exert influences directly proportional to their sizes. The expense ratios, there
fore, while indicating the actual overall cost of chain distribution may not be typical of the 
experience of the average chain system. 

Total chain expenses by kinds of chains varied widely from the general average of 19-7 
per cent of sales ranging between a high of 49-0 per cent for restaurant chains and a low of 5-2 
per cent for government liquor stores. These differences tend to reflect the varying importance 
between kinds of chains of such factors as advertising expenditures, selling efforts required of 
store personnel; types of services rendered, and sales volumes in relation to the sizes, features 
and locations of the chain stores. Store wage costs as percentages of total chain sales were im
portant elements of total store expenses which in turn were usually higher than either the over
head or warehouse expense ratios. Rentals as percentages of the sales of chain stores in leased 
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premises likewise varied widely, being a particularly important factor in the store expenses of 
tobacco chains, candy and confectionery chains, bakery products dealer chains, women's apparel 
and accessories chains, drug, variety, shoe, men's and boys' clothing and furnishings chains, and 
jewellery chains. 

Age of Re ta i l C h a i n s 

Tables 6, 7, 8 and 9 present statistics on retail chains by dates of establishment. These 
statistics are shown for chains classified first by kinds of business, secondly, by number of chain 
units, third, by sales volumes, and fourth, by types of operation. Dates of establishing chain 
concerns represent the particular years in which the chain companies came into being under their 
present ownership. In those cases where chain systems have been purchased by other concerns, 
however, the dates of establishment reported are those of the continuing firms. 

The statistics presented in these four tables by dates of establishment apply only to those 
chains which were active in 1941, no data being avaUable on those chains which both entered and 
retired from business between 1930 and 1941. The average ages of the different kinds, sizes and 
types of chains represent the average lengths of life of those concerns which were operating in 
1941 and do not indicate life expectancies of chain companies. Finally, the relatively short 
average life of some groups of chains does not necessarily indicate a more recent period of expan
sion in the number of chain systems. Thus the fact that some kinds or types of chains have a 
comparatively low average life period may merely mean that the replacement of the older with 
more recently established chain concerns has proceeded a t a fairly rapid rate . In the same way, 
the greater average ages of some groups of chains relative, to those with lower averages may 
reflect a lower rate of replacement of the older chain companies. 

Not all chains reported dates of establishment but fortunately only 44 out of the 533 chains 
covered by the Census in 1941 failed to give this information. Of the remaining 489 chains 
indicating the dates of their establishment, only 18 had been organized before 1900, while 31 
were established in the 10-year period from 1900 to 1909, 69 during the 1910-1919 decade, and 
172 during the years 1920 to 1929 inclusive. New chain systems continued to be organized after 
1929, there being 68 chains which had been established in the four-year period 1930-1933, 67 in 
the following 1934-1937 interval and 64 chains in the four years from 1938 to 1941. On the basis 
of these figures, the average age of all retaU chains a t the end of 1941 may be estimated 
a t approximately 16 years. 

In all, 199 retail chains out of the 489 which reported dates of establishmept were estab
lished after 1929. Included in these 199 chains were 68 which were reported as being organized 
in the four-year period from 1930 to 1933. I t may be estimated that perhaps one-quarter of 
these 68, or 17 chains, were organized in 1930 alone. This would mean that 182 chains (199—17) 
were organized between 1931 and 1941 without making any allowances for the 44 chains which 
did not report dates of establishment. But the total number of retail chains increased only 
slightly between the two census years, tha t is, from 518 in 1930 to 533 chains in 1941. Thus 
most of the chains established after 1930 either replaced chains which discontinued business 
operations during this period, or took over chain systems then in existence. 

The relative numbers of chain concerns estabUshed in the different time periods vary con
siderably for the different kinds and groups of chains for which statistics are presented in Table 6. 
Thus examination of the table indicates that 39 out of the 44 chains in the building materials group 
were established prior to 1930. At the other extreme, 17 out of the 28 restaurant chains provid
ing dates of estabUshment came into being in the twelve-year period from 1930 to 1941 inclusive, 
while 62 of the 104 chains in the apparel group and 21 of the 35 automotive group of chains were 
established in the same,interval. Based on the figures presented in this table, the average age 
of the different groups of retail chains may be computed. These calculations indicate the auto
motive, apparel and. restaurant groups of chains to be the youngest, their average ages being 
about 12 years a t the end of 1941. The food group of chains averaged 14 years of age, the 
general merchandise group 16 years, the drug chain and the "aU other group" averaged approx
imately 18 years, while the furniture, household and radio dealer group had an average age of 
about 19 years. Country general store chains and the buUding materials group of chains were 
oldest having average ages of about 21 and 26 years respectively. 
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I t is generally accepted that the larger chains in point of number of stores have reached this 
stage through a period of expansion rather than by having a large number of retail units when 
organized. Evidence tending to support this view is found in Table 7 which presents statistics 
on the retail chains active in 1941 classified according to number of units operated and by dates 
of establishment. Thus, all of the 10 chains operating 100 or more stores in the census year 
were found to have been established prior to 1930. Similar but less pronounced distributions by 
dates of establishment are found for those chains operating 51 to 100 units, and 26 to 50 units. 
On the other hand, a high proportion of chains with relatively few retail outlets were established 
in more recent years. For instance, almost half of the 209 chains operating fewer than 6 units 
in 1941 were established in the 12-year period between 1930 and 1941 inclusive. Similarly, 36 - 3 per 
cent of the 154 chains operating from 6 to 10 units and 42 - 3 per cent of the 71 chains operating from 
11 to 25 units came into being during the same period. I t is of interest to note the fairly regular 
increase in average age as the size-groups progress from the smaller to larger types of chain 
systems. Thus, the 209 chains operating less than 6 units had an .average of about 15 years in 
1941, while the 154 chains having from 6 to 10 units inclusive, and, the 71 concerns having from 
11 to 25 units both had average ages of 17 years in 1941. The 32 chains operating 26 to 50 units 
were about 19 years of age, the 13 chains having from 51 to 100 units were on the average about 
20 years old, and the 10 chains operating in 1941 at least 100 units had an age of about 23 years 
a t tha t date . 

When chains are classified both according to sales size, and by dates of establishment, the 
factor of time in achieving substantial retail sales is again emphasized. Exainination of Table 8 
indicates that the proportions of chains established prior to 1930 steadily rises as the size of chain 
increases. In other words, retail chains with the larger sales volumes average somewhat older 
than those with smaller turnover. Thus, 47-4 per cent of all chains having sales of less than 
$100,000 in 1941 were established prior to 1930, while 51-1 per cent of all chains with annual 
sales between $100,000 and $199,999, and 62-2 per cent of the chains with sales between $200,000 
and $499,999, also came into being before the same year. For the larger chains 61-0 per cent 
of the companies with sales ranging from $500,000 to $999,999 in 1941, 71-5 per cent of the 
concerns with annual sales between $1,000,000 and $4,999,999, and 75 per cent of those chains 
having sales in 1941 of $5,000,000 and over came into being previous to 1930. The average age 
in 1941 was about 12 years for chains with annual sales of less than $100,000 in 1941, about 14 
years for chains whose sales ranged between $100,000 and $199,999, approximately 17 years for 
the three groups of chains with sales of from $200,000 to $499,999, from $500,000 to $999,999 and 
for those with annual sales of $5,000,000 and over. Chains with annual sales in 1941 ranging 
between $1,000,000 and $5,000,000 however, had the highest average age of about 21 years. 

Since local chains generally are somewhat smaller than provincial chains and the latter 
type in turn tend to be smaller than sectional and national chains, groupings by type of operation 
appear to reflect the relationships between age and size which have been mentioned earlier. 
Thus, examination of Table 9 indicates that while 49-5 per cent of those local chains which re
ported dates of establishment came into being prior to 1930, 62-4 per cent of the provincial group 
of retail chains, and 68-3 per cent of the sectional and national chains were likewise established 
prior to 1930. Based on the figures presented in this table, the average age for local chains a t 
the end of 1941 was about 14 years while the average ages for provincial and sectional and 
national chains may be placed at approximately 17 and 18 years. 
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RELEVfi, TOUTES C H A I N E S DE DETAIL 

INTRODUCTION 

Les tableaux paraissant dans la partie principale de ce volume sont bas6s sur les rapports 
regus de tous les types de magasins de ddtail, magasins en chaine et magasins inddpendants 
compris. Les tableaux 13 et 14 donnent des chiffres sdpards pour les magasins en chalne et pour 
les magasins inddpendants. Le magasin indi-viduel est I'unitd de mesure dans ces tableaux. 
Ceci veut dire que chaque'dtablissement est comptd dans le nombre de magasins, qu'il soit un 
magasin inddpendant ou un anneau dans une organisation en chaine. 

Cet appendice prdsente une analyse des chalnes au point de vue de la compagnie proprid
taire plut6t qu'au point de vue du magasin individuel. Dans le Recensement des Etabhssements 
de Commerce, chaque chalne avait instruction de fournir certains ddtails sur le commerce de 
chacun de ses ddbouchds en ddtail. Ces rapports de magasins individuels ont dtd combinds avec 
ceux regus des dtablissements inddpendants dans la compilation des tableaux d'ensemble montrant 
le volume de commerce transigd dans les diffdrentes rdgions gdographiques. De plus, chaque 
chalne avait instruction de fournir'un dtat consoUdd poiu- la compagnie dans son ensemble. Ces 
dtats consolidds forment la base du rdsumd de toutes les chaines et des analyses spdciales des 
chaines de magasins alimentaires contenues dans cet appendice. 

Si Ton fait la comparaison des chiffres des magasins en chaine, tels que paraissant dans cet 
appendice, avec les chiffres des tableaux 13 et 14 des tableaux d'ensemble, on y constate certaines 
diffdrences. Dans certains cas, le rapport consolidd fourni par chaque compagnie de chaine 
diffdre Idgdrement de la somme des chiffres tels que ddclards par les magasins individuels. De 
plus, certaines chaines exploitaient plus d'un genre de commerce de ddtaU. Dans les tableaux 
d'ensemble du commerce de ddtail, chaque magasin est classifid d'aprds ses propres mdrites, sui
vant le genre de conmierce qu'il opdre. Pour les tableaux dans les parties 1 et 2 de cet appendice, 
il a dtd ndcessaire de classifier chaque compagnie comme ensemble sur la base du genre de commerce 
de la majoritd de ses magasins. 

Les organisations en chaine, bien entendu, ne sont pas restreintes au commerce de ddtaU, 
mais seulement ceUes qui font ce genre de commerce sont incluses dans cette section. Pour les 
fins du recensement, les organisations en chaine sont ceUes qui exploitent quatre magasins de 
ddtail ou plus. Les firmes qui exploitent deux ou trois magasins de ddtail, d'un autre c6td, sont 
classifides comme multiples k deux ou trois magasins et sont considdrdes comme magasins indd
pendants. Certaines organisations de magasins k rayons ressemblent aux chalnes en ce sens 
qu'elles exploitent un certain nombre de magasins k rayons situds dans diverses viUes du Dominion. 
Pour les fins du recensement, ces unitds sont considdrdes comme magasins inddpendants plut6t 
que magasins en chalne. Les chalnes volontaires sont formdes de groupes de magasins apparte
nant et exploitds par des individus mais unis pour fins d'achats et de rdclame. Bien que ces 
sortes d'dtabUssements de ddtail soient classifides comme magasins inddpendants, les statistiques 
de leurs opdrations ont dtd compildes sdpardment pour chacune des deux anndes de recensement 
et paraissent dans les tableaux approprids des rapports du recensement. 

L'interprdtation des statistiques du commerce de ddtail ddpend en grande partie des mdthodes 
employdes pour la classification des magasins de ddtail par genre de commerce. Les statistiques 
relatives aux chaines ne font pas exception k cette rdgle. Les magasins de ddtail sont codifids 
par genre de commerce d'aprds I'importance en valeur des marchandises vendues, et par genre 
d'exploitation: selon qud ces magasins sont exploitds par des chaines ou gdrds inddpendamment. 
Dand les tableaux gdndraux sur le commerce de ddtail contenus dans la principale partie de ce 
volume, chaque magasin est comptd comme une unitd. 

En compliant des statistiques sur les organisations en chalne il y a en plus le probldme de 
prdsenter des statistiques pour I'organisation en chaine dans son ensemble. Ceci entraine la 
classification des organisations en chalne par genre de commerce. Le procddd suivi a dtd d'abord 
de codifier les magasins de chaque chaine par genre de commerce et ensuite de classifier la chaine 
elle-mdme d'aprds le genre de commerce prddominant dans les magasins qui la composent. Dans 
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plusieurs chaines un petit nombre de magasins appartiennent k un genre de commerce diffdrent 
de celui sous lequel la compagnie est classifide. Comme on pourra le voir dans la section des 
chaines de magasins aUmentaires qui suit, les chalnes ont exploitd un total de 448 magasins en 
1941 dont 412 sont'des dpiceries, 22 des dpiceries-boucheries (vendant des dpiceries et de la viande 
fralche) tandis que 14 magasins appartiennent k divers autres genres de commerce. 

II est important de remarquer que lorsque les ventes des chalnes sont montrdes par genre 
de commerce, les chiffres rdsultant reprdsentent les ventes totales des organisations incluses dans 
la classification plut6t que les ventes des groupes de denrdes. Mdme lorsque la classification par 
genre de commerce est Umitde k un groupe restreint de produits, des denrdes autres que celles 
ddsigndes par le genre de commerce sont vendues par les magasins inclus dans cette classification. 
Cependant, les ventes par groupe de denrdes ont dtd obtenues comme une partie du recensement 
des dtablissements de commerce et de service pour 1941 et ont dtd incluses dans ce volume. 

Les entrep6ts opdrds comme dtablissements sdpards par les chatnes ont dtd considdrds comme 
partie du systdme de distribution en gros en 1930 et les donndes pour ces dtabUssements ont dtd 
incluses dans le rapport du commerce de gros pour cette annde-lfi,. En 1941 cependant, les 
entrep6ts centraux des chalnes sont considdrds comme parties intdgrantes du systeme de distri
bution en chaine, dont les statistiques sont prdsentdes au tableau 5 de cette section. Les stocks 
montrds dans les tableaux pour les magasins lors du prdcddent recensement ne s'appliquent qu'aux 
stocks des magasins eux-mdmes tandis que dans cet appendice au rapport de 1941 les stocks sont 
montrds sdpardment pour les magasins en chaine et pour les entrep6ts centraux. Les compa
raisons des positions des stocks des chaines pour les deux anndes doivent dtre basdes sur les stocks 
des magasins seulement. 

Des donndes de ddpenses assez ddtailldes ont dtd obtenues pour les entrepots, les magasins 
et les frais gdndraux pour les deux anndes de recensement. En 1930 les frais d'entreposage ont 
dtd inclus avec les autres statistiques sur les entrepots des chalnes dans le rapport de rec.ensement 
du commerce de gros, mais de telles donndes sont montrdes dans cette section pour 1941. Les 
frais gdndraux ont dtd distribuds au pro rata entre. Ies magasins particuliers en 1930 d'aprds les 
ventes, mais en 1941 les frais gdndraux sont retenus comme item sdpard de ddpenses. Dans cer
tains cas le siege social d'organisations en chaine peut dtre tenu comme une section de I'entrepfit 
et non comme unitd sdparde. Dans ces cas, les frais gdndraux en 1930 seraient gdndralement inclus 
dans le rapport sur le commerce de gros, mais en 1941 ces ddpenses seraient une partie des ddpenses 
des entrep6ts. Pour ces raisons,aucune comparaison n'a dtd faite entre les frais d'exploitation 
pour les deux anndes de recensement. 

Ce rapport est prdsentd en trois parties. La partie 1 comprend une analyse gdndrale de 
tous les genres de chalnes de magasins de ddtail, chaque compagnie en chaine dtant considdrde 
comme une unitd. Cette section est suivie d'une analyse sdparde des chaines de magasins ali
mentaires. La partie 3 consiste en une sdrie de tableaux oil les unitds des magasins en chaine, 
prises distinctement de I'organisation en chalne, forment la base de la compilation. Cette partie 
prdsente des statistiques sur le commerce de ddtail par genre d'exploitation pour le Canada 
et les provinces, et aussi pour les villes de 30,000 ames ou plus. Des statistiques sont dgalement 
prdsentdes pour les unitds en chalne classifides, d'aprds le chiffre des ventes annuelles en 1941 pour 
le Canada et les provinces, pour des genres choisis de commerce, et, par continuitd de propridtaire 
actuel pour des genres choisis de commerce, pour le Canada et les provinces, la meme annde. 

RELEVfi GENfiRAL 

Des comparaisons des statistiques des chalnes pour 1930 et 1941, les deux anndes de recense
ment, indiquent que les ventes globales des chalnes en 1941 sont beaucoup supdrieures k celles 
de I'annde prdcddente de recensement. Cette augmentation refldte plutot une augmentation du 
commerce de ddtail en gdndral d'une annde k I'autre qu'une concurrence faite par les chaines 
aux autres systdmes de distribution. Dans certaines provinces, cependant les chalnes de maga
sins de ddtail s'approprient une partie plus considdrable du commerce de ddtail global en 1941 
qu'en 1930. La pdriode entre les deux recensements est en plus marqude par une petite aug
mentation du nombre des organisations en chalne en mdme temps que par une diminution signi
ficative du nombre de magasins exploitds, et, la consoUdation apparente du commerce des 
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magasins en chaine dans les magasins k gros ddbit. Ainsi, en ddpit d'une diminution de 492 
magasins de 1930 k 1941, les ventes globales des magasins en chaine passent de $487,336,000 en 
1930 k $642,336,700 en 1941. La proportion des ventes des magasins en chalne comparative
ment k celles de tous les magasins de ddtail s'dleve un peu, soit de 17-7 p.c. en 1930 4 18-7 en 1941. 

CHAlNES DE MAGASINS DE DfiTAIL PAR PROVINCE 

Le Qudbec et la Saskatchewan sont les seules provinces oil les magasins en chalne perdent 
du terrain de 1930 k 1941, la proportion des ventes des magasins en chalne comparativement k 
toutes les ventes passant de 18-0 p.c. i 16-2 p.c. pour le Qudbec, et, de 18-0 p.c. d, 17-4 p.c. pom-
la Saskatchewan. Dans les deux provinces dgalement il y a une diminution du nombre des 
chalnes et des magasins en chaine en opdration en 1941, le pourcentage de diminution dtant 
beaucoup plus accentud pour la Saskatchewan que pour le Qudbec. 

Au cours des deux anndes de recensement les chalnes de magasins de ddtail obtiennent une 
plus grande part du commerce global en Ontario que dans les autres provinces. La proportion 
des ventes des chalnes de magasins comparativement au commerce global en Ontario passe de 
19-5 p.c. en 1930 k 21-0 p.c. en 1941. Le nombre de chalnes et de magasins en chalne.s'dleve 
un peu en Ontario de 1930 a,'1941, mais l'augmentation des ventes des magasins en chalne d'une 
annde k I'autre est proportionnellement plus grande que l'augmentation du nombre de magasins. 
En Colombie Britannique il y eut une diminution d'une organisation en chaine en opdration en 
1941 comparativement, ii 1930, mais les 91 chalnes qui restent augmentent beaucoup entre ces deux 
anndes, le nombre des magasinsaugmentant de 73 unitds tandis que les ventes des chalnes passent 
de $47,875,300 en 1930 ii $63,925,100 en 1941. L'augmentation du commerce global de ddtail 
entre ces deux anndes est presque proportionnel au gain des ventes des chalnes avec le rdsultat 
que la proportion du commerce des chalnes ne fait que passer de 19-5 p.c. en 1930 a 20-6 p c 
en 1941. 

Les chaines de magasins de ddtail gagnent beaucoup en importance en NouveUe-Ecosse et 
au Nouveau-Brunswick entre les deux anndes de recensement. Dans les deux provinces le nombre 
des chalnes, des magasins en chaine et les ventes des chalnes augmentent d'une fagon marqude 
sur les niveaux de 1930 tandis que la proportion des ventes des chaines comparativement aux 
ventes globales passe de 12-2 p.c. en 1930 k 19-5 p.c. en 1941 pour la Nouvelle-Ecosse; et, de 
14-2 p.c. il 19-5 p.c. pour le Nouveau-Brunswick. Dans le Manitoba et I'Alberta, comme en 
Saskatchewan, on remarque une diminution importante du nombre des chaines et des magasins 
en chaine entre les deux anndes de recensement mais contrairement k la Saskatchewan, les ventes 
globales des chalnes sont plus importantes dans chaque province en 1941 qu'en 1930. L'augmen
tation des ventes des chatnes est proportionnellement plus grande que l'augmentation des ventes 
globales avec le rdsultat que la proportion des ventes des chatnes comparativement k celles des 
ventes globales passe de 11 - 7 p.c. en 1930 S, 13 - 0 p.c. en 1941 pour le Manitoba et de 14 -1 p.c. il 
16 - 3 p.c. pour I'Alberta. 

Les ventes des chatnes et le nombre des magasins en chalne sont concentrds dans les pro
vinces d'Ontario et de Qudbec pour les deux anndes de recensement, d'apres le tableau III, qui 
prdsente le pourcentage de distribution par rdgion des ventes des chaines et des magasins en 
chalne, par genre de commerce et par rdgion dconomique pour 1930 et 1941. Ainsi, I'Ontario et 
le Qudbec ii eux seuls absorbent 66-6 p.c. de toutes les ventes des chaines dans le Dominion et 
60-3 p.c. de tous les magasins en chatne en 1941, et, 68-0 p.c. des ventes et 58-5 p.c. des magasins 
en 1930. Les organisations en chaine opdrant en Ontario et dans les Provinces Maritimes 
obtiennent une plus grande proportion des ventes globales de toutes les chaines en 1941 qu'en 
1930. D'un autre c6td, les chalnes situdes dans le Qudbec et les Provinces des Prairies obtiennent 
une plus faible partie des ventes globales des chatnes en 1941 qu'en 1930. Les chatnes de ddtail 
opdrant dans la Colombie Britannique maintiennent leurs positions, faisant k peu prds la mdme 
proportion des ventes globales des chaines au cours des deux anndes de recensement. 

Chalnes de magasins de detail par genre de commerce 

L'analyse des ventes des chatnes et des ventes globales par genre de commerce indique que 
la plupart des chaines obtiennent une part un peu plus importante du commerce total dans leur 
genre de commerce en 1941 qu'en 1930. Les chaines du groupe de I'automobile et les firmes de 



544 fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 

restaurants, cependant, accusent une diminution du volume de leurs ventes et s'approprient une 
proportion plus faible des ventes de tous ces magasins en 1941 qu'en 1930. Les autres groupes 
de chatnes de magasins de ddtail obtiennent des volumes de ventes beaucoup plus gros.en 1941 
qu'en 1930 et de mdme amdUorent diversement leurs positions compdtitives dans leurs genres 
respectifs de commerce. Les chaines de marchandises gdndrales et les chatnes des groupes du 
vetement enregistrent les gains compdtitifs les plus importants, la proportion des ventes des 
magasins en chatne comparativement aux ventes de tous les magasins dans ces groupes de genres 
de commerce s'dldve de 9-3 p.c. en 1930 k 15-3 p.c. en 1941 pour le groupe des marchandises 
gdndrales, et, de 14 • 1 p.c. & 17 - 7 p.c. pour le groupe du vdtement. Parmi les genres de commerce 
pris en particuUer, les chatnes de magasins de chaussures font le plus fort gain compdtitif de 1930 
k 1941, la proportion pour les chatnes passant de 21-5 p.c. en 1930 a, 37-0 p.c. en 1941. Les 
gains compdtitifs faits par les chalnes de magasins de fournitures de maison et de radios et les 
chatnes de bijouteries entre ces deux anndes, bien que moins marquds, sont tout de mdme rdels. 

L'augmentation des ventes de toutes les chaines de magasins de ddtail de 1930 k 1941 s'dldve 
k $155,300,700 d'aprds les chiffres du tableau 1 et du tableau 2. Cette augmentation du volume 
des ventes entre les deux anndes de recensement est due surtout-S, I'expansion des ventes des 
chaines de quatre groupes de genres de commerce, k savoir, le groupe de I'alimentation, le groupe 
des marchandises gdndrales, le groupe du vdtement et le groupe des autres magasins de ddtail. 
L'augmentation des ventes entre les deux anndes de recensement pour ces.quatre groupes s'dldve 
k $144,511,700, soit plus de 90 p.c. de l'augmentation des ventes de toutes les chatnes. De cette 
augmentation, I'expansion des ventes de toutes les chaines de magasins alimentaires se chiffre 
k $49,756,000; ceUe des chatnes de magasins de vdteinents, k $21,292,200; et celle du groupe des 
autres magasins, k $36,735,000. 

Groupe de ralimentation.—Les statistiques des chaines du groupe de I'alimentation 
telles que prdsentdes dans le tableau 2, rdvdlent des tendances divergentes au cours de la pdriode 
entre les recensements entre le nombre de chaines et de magasins en chaine d'un c6td et les ventes 
faites par ces magasins en chatne d'un autre c6td. Ainsi, le nombre des chaines de magasins 
alimentaires passe de 119 il 102 et celui des magasins diminue de 2,668 en 1930 k 2,052 en 1941, 
mais les ventes de toutes les chatnes de magasins alimentaires s'dldvent de $136,807,600 en 1930 
k $186,564,100 en 1941. Comme l'augmentation des ventes des chatnes est proportionnellement 
un peu plus dlevde que ceUes de tous les magasins aUmentaires entre les deux anndes de recense-. 
ment la proportion des ventes des chaines comparativement aux ventes globales passe de 22-2 p.c. 
en 1930 ^ 23-7 p.c. en 1941. Les chatnes d'dpiceries et d'dpiceries-boucheries forment le groupe 
le plus important et les changements qui se sont produits au cours de la pdriode entre les deux 
recensements sont surtout dus k ces chatnes. Les chatnes de poissonneries-boucheries et les 
chatnes d'autres aUments enregistrent une diminution du nombre de chatnes et du nombre de 
magasins entre les deux anndes de recensement, tandis que les ventes de ces chatnes en 1941 pent 
dgalement moins dlevdes qu'en 1930. Les chatnes et les magasins en chaine de produits de la 
boulangerie sont un peu plus nombreux en 1941 qu'en 1930. Les chalnes de magasins de bonbons 
et de confiseries diminuent en nombre, mais, tandis que le nombre de leurs magasins augmente 
de 1930 k 1941 leurs ventes ddclinent de $5,448,300 k $4,374,500 lors de la dernidre annde de 
recensement. 

- Les cha,tnes du groupe alimentaire ont exploitd surtout dans les provinces de Qudbec et 
et d'Ontario en 1930 et en 1941 mais certains changements gdographiques dans la distribution des 
ventes des chatnes de ce groupe se sont produits entre les deux anndes de recensement, d'aprds 
les statistiques prdsentdes dans le tableau 3. Ces provinces s'approprient 70 p . c des ventes 
globales de toutes les chatnes de magasins alimentaires en 1930 et en 1941, les ventes de ces 
chatnes en Ontario seulement formant un peu plus de 55 p.c. des ventes globales de ces chaines 
au cours des deux anndes de recensement. Les ventes des chaines de magasins ahmentaires du 
Qudbec et des Provinces des Prairies forment des proportions un peu plus basses des ventes glo
bales de toutes les chaines alimentaires en 1941 qu'en 1930, mais les chaines aUmentaires de la 
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Colombie Britannique et des Provinces Maritimes s'approprient des parts plus grandes du com
merce global de toutes les chatnes aUmentaires au cours de la dernidre annde de recensement 
qu'en 1930. 

Magasins g^ngraux de campagne.—Comparativement k une Idgere augmentation des 
ventes de tous les magasins gdndraux de campagne de $207,657,000 en 1930 k $214,747,800 en 
1941, les chaines de magasins gdndraux de campagne augmentent leurs ventes de $7,157,600 au 
cours de la premidre annde de recensement k $8,794,600 au cours de la dernidre. Le nombre des 
chatnes augmente de six et le nombre des magasins passe de 126 en 1930 il 177 en 1941. Ces 
chatnes sont surtout concentrdes dans les Provinces Maritimes et le Qudbec k chacune des deux 
anndes de recensement, plus 70 p.c. des ventes totales de toutes les chaines de magasins gdndraux 
de campagne en 1930 et 55 p.c. en 1941 dtant faites par les chatnes situdes dans ces deux rdgions. 

Groupe des marchandises g^n^rales.—Une expansion considdrable s'est produite dans 
I'opdration de chatnes de magasins de ddtail du groupe des marchandises gdndrales de 1930 k 
1941. Le nombre des organisations en chaine s'est Idgdrement accru, mais le nombre des maga
sins en chaine s'est dlevd de 436 k 631 unitds tandis que les ventes de tels magasins en chatne 
s'dldvent de $43,950,900 en 1930 k $80,678,900 en 1941. Ces chaines ont amdUord leurs positions 
compdtitives aux ddpends des magasins inddpendants, la proportion des ventes des chalnes com
parativement aux ventes globales passant de 9-3 p.c. en 1930 S, 15-3 p.c. lors de la dernidre annde 
de recensement. Ces changements refldtent surtout I'expansion marqude des opdrations des 
chatnes de bazars qui s'est produite au cours de la pdriode entre les deux recensements. Bien 
que le chiffre de 20 chatnes de bazars en opdration en 1941 ne ddpasse que de cinq le nombre de 
celles qui dtaient en opdration en 19.30, les bazars en chatne passent de 327 en 1930 k 532 magasins 
en 1941 tandis que leurs ventes passent de $39,383,600 k $74,171,000. Le commerce des bazars 
est encore fait surtout par des chatnes, mais les bazars inddpendants sont un peu plus impportants 
en 1941 qu'en 1930, la proportion des chatnes de bazars comparativement k tous les bazars baissent 
de 89-1 p.c. en 1930 5. 87-1 p.c. en 1941. Les chaines de magasins de marchandises gdndrales et 
de marchandises sdches, avec le mdme nombre d'entreprises au cours des deux anndes de recense
ment, rdduisent le nombre de leurs magasins de ddtail de 109 k 99, mais augmentent leurs ventes 
de $4,567,300 en 1930 k $6,499,800 en 1941, et obtiennent une plus grande part du commerce 
total de ces sortes de magasins en 1941 qu'en 1930. 

La distribution gdographique des ventes de toutes les chatnes de marchandises gdndrales en 
1941 varie en quelque sorte de ceUe prddominant lors de la prdcddente annde de recensement. A 
cause de I'expansion marqude des chaines de marchandises gdndrales dans les Provinces Mari
times au cours de la pdriode d'entre les recensements ces chatnes ont augmentd leur part des 
ventes globales de toutes ces chatnes de 7-6 p.c. en 1930 a 14-5 p.c. en 1941. Les chatnes de 
marchandises gdndrales dans les autres rdgions dconomiques du Dominion obtiennent toutes un 
plus petit pourcentage des ventes globales de toutes ces chaines en 1941 qu'en 1930. 

Groupe de I'automobile.—Bien que les ventes de tous les magasins d'automobiles et 
accessoires soient passablement plus dlevdes en 1941 qu'en 1930, les ventes des chaines de maga
sins d'automobiles et accessoires sont un peu moins dlevdes en 1941 qu'en 1930. Le nombre de 
ces magasins en chalne, cependant, a beaucoup diminud au cours de la pdriode entre les deux recen
sements indiquant de cette fagon une consoUdation du commerce de teUes chaines en des magasins 
il plus gros ddbit. Les chatnes du groupe de I'automobile ont perdu du terrain pour ce qui est 
de la compdtition, leur part des ventes globales de tous ces magasins passant de 9 -1 p.c. en 1930 
il 5-8 p.c. en 1941. Les chalnes de magasins de vdhicules automobUes et les chaines de postes 
d'essence ont diminud le nombre des magasins en opdration au cours de la pdriode entre les deux 
recensements et obtiennent des volumes de ventes plus faibles en 1941 qu'en 1930. Les chaines 
de postes d'essence ont subi I'influence de la transition de postes exploitdes par une compagnie 
il postes louds, changement qui s'est produit au cours de la pdriode entre les deux recensements. 

Groupe du vetement.—Ce groupe d'organisations en chalne a pris beaucoup d'expansion 
au cours de la pdriode entre les deux recensements pour ce qui est du nombre des chaines, du nombre 
de magasins et des ventes globales. PareiUement, ces chatnes ont amdUord leur position compd
titive dans le commerce du vdtement, faisant 14 -1 p.c. des ventes de tous les magasins de vdte-
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ments en 1930 et 17-7 p.c. en 1941. Les tendances des chatnes de vdtements et lingerie pour 
hommes et gargons sont cependant contraires aux tendances des chalnes d'autres genres incluses 
dans ce groupe. Ainsi le nombre de chatnes de vdtements et Ungerie pour hommes et gargons 
diminue de 22 en 1930 k 18 en 1941, le nombre de magasins passe de 191 k 147 pendant que dimi
nuent un peu les ventes et la proportion des chatnes par rapport aux ventes totales. L'expan-
sion marqude qui s'est produite dans les acti-vitds des chatnes de vetements pour toute la famille, 
des chaines de vdtements de femmes et d'accessoires et des chatnes de magasins de chaussures, 
entre les deux anndes de recensement, a cependant plus que contre-balancd les ddclins ci-dessus 
mentionnds. 

Le gain compdtitif le plus marqud au cours de la pdriode entre les deux recensements a dtd 
fait par les chatnes de magasins de chaussures qui ont obtenu 21-5 p.c. du commerce de tous les 
magasins de chaussures en 1930 et 37-0 p.c. des ventes globales en 1941. Le nombre de ces 
chatnes s'dldve de 17 il 35 de 1930 k 1941, le nombre de magasins de chaussures s'dldve de 203 k 
452 et les ventes font plus que doubler,—eUes passent de $7,702,700 en 1930, k $16,312,600 en 
1941. Les chaines de magasins de vdtements pour toute la famiUe accusent dgalement une 
expansion considdrable au cours de la mdme pdriode, la proportion des ventes des chaines compa
rativement il ceUes de toutes les ventes passant de 11 -3 p.c. en 1930 k 18-8 p.c. en 1941, les ventes 
augmentant de $4,746,600 k $13,943,500 et le nombre des magasins en chatne s'dlevant de 58 en 
1930 k 115 en 1941. Les ventes des chatnes de magasins de vdtements et accessoires pour femmes 
augmentent dgalement, soit de $8,584,800 en 1930 k $12,438,300 en 1941 tandis que le nombre 
de magasins passe de 203 k 318. 

Groupe des matdriaux de construction.—Une diminution considdrable du nombre de 
magasins en chatne accompagnde par un ddcUn presque proportionnel du nombre de ces systdmes 
et une augmentation des ventes des chatnes caractdrisent ce groupe de chatnes au cours de la 
pdriode d'entre les deux recensements. Les chiffres pour les chatnes de magasins de bois d'ceuvre 
et de matdriaux de construction, la plus importante sorte de chatnes de ce groupe, montrent une 
diminution importante du nombre d'organisations en chaine et un ddclin du nombre de magasins 
exploitds, soit de 1,035 unitds en 1930 k 837 en 1941. Bien que les ventes de ces chatnes augmen
tent de $18,597,500 en 1930 k $21,888,400 en 1941, le gain en volume de ventes n'est pas tout il 
fait proportionnd k l'augmentation des ventes de tous les marchands de bois d'ceuvre et dc matd
riaux de construction. Les chaines de quincaiUeries qui font des ventes de $4,218,100 en 1930 et 
de $3,849,700 en 1941 accusent une diminution du nombre des chatnes et des magasins en chatne, 
et de la proportion des ventes des chatnes de quincaiUeries comparativement aux ventes globales 
de toutes les quincaiUeries. 

La distribution des ventes globales de toutes les chatnes de magasins de matdriaux de cons
truction par rdgion dconomique du Dominion est remarquable par leur concentration dans les 
Provinces des Prairies pour les deux anndes de recensement, comme le montre le tableau 3. Les 
chaines de magasins de matdriaux de construction dans ces provinces s'assurent cependant une 
plus faible proportion des ventes de toutes les chaines de ce genre en 1941 qu'en 1930, la propor
tion passant de 72 - 5 p.c. du total du Dominion pour ces chaines en 1930 ̂ 58-2 p.c. en 1941. Les 
chalnes de magasins de matdriaux de construction situdes dans les provinces d'Ontario et de Qud
bec effectuent une plus grand proportion des ventes globales de toutes les chatnes de ce genre en 
1941 qu'en 1930. Ainsi, les chalnes de magasins de matdriaux de construction en Ontario 
effectuent 14-9 p.c. du commerce de toutes les chatnes de ce genre dans le Dominion en 1930 et 
22-2 p.c. en 1941, tandis que de semblables chatnes dans le Qudbec augmentent leur part du total 
pour tout le Dominion de 8-2 p.c. a 13-6 p.c. 

Groupe des chaines de magasins de meubles, articles de mdnage et radios.—Les 
statistiques pour ce groupe de chaines indiquent une certaine mesure d'expansion du nombre des 
organisations de chatne, du nombre des magasins en chaine et de leurs ventes, et de la proportion 
des ventes des chaines comparativement k ceUes de tous les autres magasins de ce genre de com
merce, entre les deux anndes de recensement. Les chatnes de magasins de meubles, d'articles de 
mdnage et de radios sont en dvidence dans ce groupe en 1930 et en 1941. Bien que l'augmenta
tion des ventes entre ces deux anndes de recensement soit considdrable surtout pour les chaines 
de magasins de meubles, les chalnes de magasins d'articles de mdnage et de radios montrent une 
plus grande amdhoration de leur position compdtitive de 1930 il 1941. Le nombre des magasins 
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en chatne d'articles de mdnage et de radios augmente de 362 en 1930 k 410 en 1941, les ventes des 
chatnes passent de $17,386,100 il $18,655,600, et la part du commerce total de tous les magasins 
d'articles de mdnage et de radios par ces chatnes s'dldve de 33-6 p.c. lors du prdcddent recensement 
& 40-6 p.c. au dernier recensement. 

Les changements dans la distribution gdographique des ventes de toutes les chatnes de maga
sins de meubles, articles de mdnage et radios par rapport k la distribution de 1930 sont particu
lidrement accentuds dans le cas des provinces d'Ontario et de Qudbec. De plus, ces changements 
gdographiques diffdrent notablement de ceux remarquds pour plusieurs autres genres de chatnes. 
Ainsi, les ventes de toutes les chatnes de magasins de meubles, articles de mdnage et radios du 
Qudbec, qui comprennent 31-8 p.c. des ventes de toutes ces sortes de chaines par le Dominion 
en 1930, s'dldvent ft, 43-5 p.c. en 1941. Ceci est accompagnd d'une diminution marqude de la 
proportion des ventes faites en Ontario entre les deux anndes de recensement, la proportion de 
ces ventes en Ontario comparativement aux ventes globales de ces chatnes diminuant de'46-5 
p.c. il 33-6 p.c. entre ces deux anndes de recensement. La distribution gdographique des ventes 
de ces chatnes demeure la mdme dans les Provinces Maritimes au cours de la pdriode entre les 
deux recensements, s'dldve un peu dans la Colombie Britannique et ddcline un peu dans les 
Provinces des Prairies. 

Groupe des restaurants.—^Une faible augmentation du nombre des chaines de restaurants 
et des restaurants en chatne s'est produite de 1930 k 1941, mais les recettes provenant de ces 
organisations en 1941 sont un peu au-dessous du volume en doUars obtenu en 1930. Les .recettes 
totales de tous les restaurants sont cependant passablement plus dlevdes en 1941 qu'en 1930, 
et la proportion des recettes des chatnes comparativement k celles de tous les restaurants ddclinent 
done de 17-7 p.c. en 1930 il 9-5 p.c. lors du dernier recensement. Plus de 75 p.c. du commerce 
global des restaurants en chaine est concentrd dans les provinces d'Ontario et de Qudbec lors des 
deux recensements. Les chatnes de restaurants situdes dans I'Ontario, la Colombie Britannique, 
et, les Provinces des Prairies accusent chacune une proportion vm peu plus importante des recettes 
totales de toutes les chatnes de restaurants en 1941 qu'en 1930, mais la proportion pour les sys
tdmes de restaurants de Qudbec passe de 37-5 p.c. du total en 1930 ^ 30-2 p.c. en 1941. 

Chaines d'autres magasins de-ddtail.—Les chaines qui sont incluses dans ce groupe 
sont celles de pharmacies, de bijouteries, de magasins de fournitures et outillage de bureau, 
magasin et dcole, de magasins de tabac, de magasins de Uqueurs du gouvernement, et de tous 
autres genres de commerce. Les chaines de magasins de liqueurs du gouvernement sont de 
beaucoup les plus importantes pour ce qui est du volume des ventes et du nombre de magasins. 
Les chaines de magasins de fournitures et outillage de bureau, magasin et dcole arrivent en deux
idme pour ce qui est du volume des ventes donnant de $20,192,600 en 1941 comparativement k 
$11,134,200 en 1930, mais le nombre des chatnes et des magasins diminue entre les deux anndes 
de recensement. La distinction entre commerce de ddtail et commerce de gros n'est pas claire-
ment dtabUe dans ce genre -de commerce. Pour cette raison une comparaison des ventes de 
ddtail des chalnes et de toutes les ventes pour ce genre de commerce n'est pas justifiable. 

Les chatnes de pharmacies, bien qu'augmentant peu en nombre, augmentent beaucoup en 
nombre de magasins et en volume de ventes de 1930 k 1941, le nombre de magasins passant de 292 
unitds k 361 tandis que le volume des vente^ augmente de $13,971,300 en 1930 k $18,849,500 en 
1941. Les ventes' de toutes les pharmacies augmentent d'une fagon presque proportionnelle 
entre les deux anndes de recensement, la position compdtitive des chatnes de pharmacies n'dtant 
qu'un peu meilleure en 1930 qu'en 1941. Le nombre des bijouteries en chaine augmente de 
25 en 1930 k 53 en 1941, les ventes augmentent de $6,195,300 k $11,220,800, et leur part du com
merce de toutes les bijouteries passe de 23 - 2 p.c. S, 29 - 2 p.c. de 1930 k 1941. Au cours de la mdme 
pdriode les chatnes de magasins de tabac perdent du terrain pour ce qui est de la compdtition, leur 
part du commerce de tous les magasins de tabac tombant de 25-4 p.c. k 16-6 p.c, bien que le 
nombre de magasins de tabac en chatne fUt un peu plus dlevd en 1941 qu'en 1930, les ventes des 
chalnes accusent un Idger ddcUn entre les deux anndes. 

La distribution gdographique des ventes des chatnes des autres magasins de ddtail en 1930 
et en 1941 est caractdrisde par plusieurs particularitds qu'on retrouve pour les autres genres de 
commerce. Les ventes sont faites surtout en Ontario et en Qudbec, les deux provinces les plus 
populeuses du Dominion, au cours des deux amides de recensement. Les ventes de ces chatnes 
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en Qudbec et en Colombie Britannique fournissent de plus faibles proportions des ventes globales 
de tout ce groupe de chatnes en 1941 qu'en 1930 tandis que ces chaines situdes dans d'autres rdgions 
dconomiques du Dominion augmentent leur part du commerce total en chaine entre les deux 
anndes de recensement. 

Types de chaines de magasins de detail.—Les chaines de magasins de ddtail sont aussi 
classifides comme chaines locales lorsque les magasins sont restreints k une ville, chatnes provin
ciales, et chatnes sectionneUes et nationales lorsqu'elles sont situdes dans deux ou plusieurs pro-
•vinces. Les chatnes provinciales sont les plus nombreuses en 1941, soit 234 en tout. Les chaines 
locales viennent eu deuxidme place avec 176 organisations tandis que les chatnes sectionnelles et 
nationales sont au nombre de 123. Le rang est diffdrent cependant lorsque basd sur les ventes 
globales. Les chatnes sectionnelles et nationales font le plus fort volume de ventes en 1941, soit 
pour $294,384,800. Les chatnes provinciales arrivent en deuxieme place avec des ventes de 
$287,400,000, tandis que les chatnes locales au cours de la mdme annde font pour $60,888,300 
d'affaires. Une comparaison de ceUes-ci avec de semblables statistiques obtenues lors du premier 
recensement du commerce pour 1930, rdvdle une contraction marqude des chaines locales entre 
les deux anndes de recensement. Ainsi, les chaines locales diminuent de 201 en 1930 k 176 en 
1941 tandis que le nombre des chatnes provinciales augmentent de 203 k 234 au cours des mdmes 
anndes. Les chaines locales font des ventes de $67,698,000 en 1930, soit pour environ $6,800,000 
de plus qu'en 1941, mais les ventes des chatnes provinciales en 1941 sont d'environ $78,600,000 
plus dlevdes que les $208,839,400 faites par ces mdmes chaines en 1930. Le nombre total de 
chatnes sectionnelles et nationales n'est plus dlevd que de 4 en 1941 qu'en 1930, mais leurs ventes 
augmentent d'environ $22,700,000 sur les ventes de $271,675,400 faites en 1930. 

II n'y a pas de statistique disponible sur le nombre de chaines de magasins de ddtail con-
trdldes par des manufacturiers en opdration en 1941, mais le nombre de magasins exploitds par 
ces chaines et leurs ventes sont moins dlevds en 1941 qu'en 1930. Ainsi, le nombre de magasins 
contrdlds par des manufacturiers passent de 447 en 1930 k 396 en 1941, et les ventes globales de 
ces magasins passent de $37,436,000 en 1930 k $32,191,300 en 1941. Les chaines de magasins con-
troldes par des manufacturiers sont nombreuses surtout dans le groupe des fournitures et outiUage 
de bureau, magasin et dcole, et dans le groupe des magasins de ddtail d'articles de maison. 

Des statistiques d'ensemble sur les chaines volontaires, c'est-4-dire des groupes de magasins 
inddpendants unis pour fins d'achat et de rdclame, ne sont pas incluses dans ce rapport sur les 
chaines de ddtail. Quelques chiffres sur ces systdmes quasi en chatne peuvent cependant dtre 
donnds ici. Le nombre de magasins en chatne volontaire a augmentd de 4,753 en 1930 il 4,985 
en 1941, et leurs ventes augmentent de $119,030,400 k $139,978,400 au cours des mdmes anndes. 
Les chatnes volontaires de deux magasins sont au nombre de 186 en 1930 tandis que lors du dernier 
recensement elles sont au nombre de 344, et les ventes de ces magasins passent de $5,592,700 k 
$12,224,600. Les chatnes volonatires sont au nombre de 49 en 1930 et de 95 en 1941 et les ventes 
de ceUes-ci de $1,924,500 et de $3,366,100 respectivement. En tout, 4,988 magasins en chaine 
volontaire en 1930 font des ventes pour $126,547,600, tandis que 5,424 magasins en chalne 
volontaire en 1941 font des ventes pour une valeur de $155,569,100. 

Statistiques de I'exploitation des chaines de magasins de ddtail.—Le tableau 4 
prdsente, par genre de commerce, les principales statistiques des chatnes de ddtail pour I'annde 
1941 sur les totaux des chatnes et des magasins en chatne, les ventes, I'emploiement.et le bor
dereau de paye, les ddpenses des chalnes, les loyers, les inventaires, les comptes en souffrance des 
chents, et les ventes k crddit. Le tableau 5 compldte ces donndes en montraiit par genre de com
merce les principales statistiques pour des entrepdts de chalne dtablis sdpardment au Canada 
pour 1941. Les statistiques pour des entrep6ts de chaines dtabUs sdpardment ont dtd compildes 
de questionnaires spdciaux remplis par les chaines de magasins de ddtail qui exploitaient de tels 
dtablissements. On remarquera que seulement un nombre de chatne comparativement petit 
a exploitd des entrepdts sdpards au cours de I'annde de recensement. Les achats de marchan
dises faits sur les Ueux par les diverses succursales des chaines de magasins de ddtail ne sont pas 
inclus dans les chiffres des marchandises manutentionndes ou achetdes par les organisations 
d'entrepdts. Des statistiques sur la valeur de marchandises manutentionndes par les entrep6ts 
de chatnes et la valeur des Uvraisons directes (expddition k vue) ne devront done pas dtre 
rapprochdes deS ventes des divers genres d'organisations en chaine en 1941, dans le but soit de 
calculer la marge entre les valeurs de vente et d'achat ou de faire une estimation des quantitds 
de marchandises obtenues de diverses sources. 
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Ventes des chaines 

Le volume presque entier des affaires faites par les chaines a dtd fait avec les consommateurs. 
Ndanmoins, les ventes en gros faites a, d'autres firmes par des.chatnes en 1941 s'dldvent k $3,323,500 
sur des ventes globales de $645,960,200 au cours de cette annde. Les chatnes de magasins aU
mentaires ont effectud pour $1,725,000 de ces $3,323,500 de ventes en gros faites il d'autres 
firmes, dont $1,571,300 par les chaines d'dpiceries-boucheries et les autres $153,700 par les chalnes 
d'dpiceries. "Les chatnes d'autres magasins de ddtail", comme groupe, arrivent en deu.xidme 
sous ce rapport, faisant des ventes globales en gros de $1,080,300 k d'autres firmes, dont 
$1,029,600 sont faites par les chatnes de magasins de tabac et $50,700 par les chaines de pharma
cies. Des ventes en gros il d'autres firmes en 1941 sont dgalement effectudes en plus petites quan-. 
titds par les chatnes du groupe du vdtement et celles du groupe des restaurants, par ccUes du 
groupe des articles de mdnage et de radio, par ceUes du groupe des bazars, et par ceUes du groupe 
des marchandises gdndrales et des marchandises sdches. 

Les ventes moyennes par magasin en chatne varient beaucoup en 1941 entre les types spdci-
fiques de chatnes groupdes selon je genre le plus important de marchandises. Les chatnes d'dpi
ceries-boucheries dans le groupe des chaines de magasins alimentaires, les chatnes de bazars dans 
le groupe des marchandises gdndrales, les chaines de vendeurs de vdhicules automobiles dans le 
groupe de I'automobile, les chatnes demagasins de vetements pour toute la famille dans le groupe 
du vdtement, les chaines de magasins de matdriaux de construction faisant le commerce d'articles 
tels que peinture, papier-tenture, vitre et appareils de chauffage dans le groupe des matdriaux 
de construction, les chaines de meubles dans le groupe des magasins de meubles, d'articles de 
mdnage et de radios, et les chaines de bijouteries dans le groupe des autres magasins de ddtail 
obtiennent des ventes moyennes par magasin en 1941 bien au-dessus des moyennes par magasin 
faites par les autres types de chatnes dans leurs groupes respectifs. 

Les diffdrents genres de chatnes peuvent dtre groupds selon que leur volume de ventes est de 
$100,000 ou plus par magasin en 1941 et selon qu'il soit de moins de $100,000 au cours de la mdme 
annde. Les principaux genres de chaines dans le premier, disposds par ordre descendant des 
moyennes par chatne. comprennent les chatnes de marchands de vdhicules automobiles, les chalnes 
de bijouteries, les chatnes de magasins de Uqueurs du gouvernement, les chalnes de bazars, les 
chaines de fourniture et outillage de bureau, magasin et dcole, les chalnes d'dpiceries-boucheries, 
les chaines de meubles, les chaines de vdtements pour toute la famille, et les chatnes de quincail-
leries. Les chatnes de marchands de vdhicules automobiles font des ventes moyennes de 
$379,100 par unitd; les magasins de liqueurs .du gouvernement font $182,800 chacun; les chaines 
de varidtds, $139,400 par magasin; et les chaines de quincaiUeries font $101,300 de ventes par 
magasin au cours de I'annde de recensement. 

Les principaux genres de chaines qui forment le deuxieme groupe, ayant des ventes de moins 
de $100,000 par magasin en 1941, sont celles de marchandises gdndrales et de marchandises sdches, 
de vdtements et lingerie pour hommes et gargons, d'dpiceries, de pharmacies, de magasins gdnd
raux de campagne, d'articles de mdnage et radios, de vdtements et accessoires pour femmes, de 
postes d'essence, de chaussures, de tabac, de poissonneries-boucheries, de bois d'ceuvre et de 
matdriaux de construction, de bonbons et confiseries, et de magasnis de produits de la boulan
gerie. Les chatnes de magasins de marchandises gdndrales et de marchandises sdches obtiennent 
des ventes moyennes de $65,000 par magasin en 1941; les chaines de pharmacies, de $52,200 par 
magasin; et les chaines de poissonneries-boucheries, $30,600 par magasin et les chaines de magasins 
de produits de la boulangerie, $18,900 par magasin au cours de la mdme annde. 

Le volume des ventes moyennes par magasin en chatne a une relation importante avec lea 
f rais d'exploitation du magasin et pour cette raison les facteurs qui modifient les volumes de 
ventes du magasin en chatne ont un intdrdt pratique considdrable. Quelques-uns des plus im
portants de ces facteurs sont esquissds ici. Bien entendu, ces influences tendent k varier consi
ddrablement en poids avec les divers genres de chaines. Ndanmoins, on doit reconnaitre que les 
ventes moyennes par magasin sont les rdsultats combinds de plusieurs forces, dont quelques-unes 
peuvent dtre particulidres k certaines organisations en chalne. L'importance de la localitd, Ie 
pouvoir d'achat du consommateur dans ces centres, Ies habitudes d'achat du consommateur et 
I'intensitd de la propagande ou de la publicitd tendent k ddterminer les achats maximums du 
consommateur qui peuvent dtre faits en une annde. La prdsence de magasins k rayons dans queir 
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ques-unes de ces rdgions, le nombre de magasins inddpendants dans ces centres constituent des 
facteurs de concurrence pour les magasins en chaine. D'un autre c6td, certaines marchandises 
peuvent dtre distribudes plus facUement par Ies organisations en chaine que par les autres genres 
d'dtabUssements de ddtail. Les magasins de liqueurs des gouvernements en sont un exemple. 
Les marchandises et I'assortiment' plus ou moins complet ont une influence sur le volume des . 
ventes des magasins en chatne. Les magasins en chatne de vdtements pour toute la famille, qui 
vendent des vdtements pour hommes et femmes, et Ies magasins en chatne de vetements et lingerie 
pour hommes et gargons fournissent des exemples diffdrents de ces facteurs pour ce qui est de 
I'assortiment et des ventes moyennes par magasin. 

Les valeurs k I'unitd des marchandises, la frdquence de la demande du consommateur et son 
pouvoir d'achat affectent tous le chiffre de ventes moyennes par magasin en chatne et ont des 
influences variables chez Ies divers genres de chaines. Dans certaines sortes de commerces, les 
valeurs des marchandises k I'unitd sont relativement dlevdes tandis que la frdquence de la demande 
est plut6t basse. Ici, les ventes moyennes peuvent varier beaucoup selon le pouvoir d'achat du 
•consommateur. Dans d'autres sortes de commerce, oil la valeur des marchandises k I'unitd est 
basse et la demande plus grande, Ie pouvoir d'achat du consommateur peut dtre moins important 
dtant> donnd que Ies marchandises vendues sont de premidre ndcessitd. hk, les ventes moyennes 
par magasin en chalne ddpendent de la capacitd des chatnes de cette sorte de faire des volumes de 
ventes par magasin au moyen de mdthodes d'dcoulement massif. Enfin dans certains commerces, 
les efforts personnels pour vendre, en mdme temps que le besoin d'dtaler la marchandise, consti
tuent des dldments importants de commerce de ddtail. Ici I'importance physique du magasin 
en chaine et la qualitd du personnel vendeur ont une influence considdrable sur le volume de vente 
des magasins en chatne. 

Pour les chatnes de magasins de vdhicules automobUes faisant des ventes moyennes de 
$379,100 par magasin en 1941, et pour Ies chatnes de bijouteries faisant des ventes moyennes de 
$211,700 au cours de la mdme annde, la haute valeur a I'unitd de marchandise et le pouvoir d'achat 
relativement dlevd obtenu par le consommateur au cours de cette annde semblent des facteurs 
ordinaires devant conduire k un fort volume de ventes par magasin. Le fait aussi que Ies bijou
teries ont un assortiment de marchandises assez dtendu contribue k une plus forte moyenne de 
ventes par magasin. La haute moyenne de ventes par magasin obtenue par les magasins de 
liqueurs du gouvernement au cours des deux anndes de recensement refldte surtout le fait que ces 
magasins sont pratiquement des distributeurs exclusifs. Les chaines de bazars, qui font une forte 
moyenne de ventes par magasin en 1941 et en 1930, vendent ordinairement un assortiment de 
marchandises qui, bien que se vendant k des prix relativement bas, sont cependant consommdes 
assez rapidement. Plusieurs de ces chaines ont installd leurs magasins dans ou prds du centre 
d'affaires de leur localitd. L'importance de I'assortiment est illustrde par Ies chaines de magasins 
de vdtements pour toute la famille qui, vendant des vdtements pour hommes et pour femmes, 
ont enregistrd lors des deux anndes de recensement des ventes moyennes par magasin considdrable
ment plus dlevdes que celles des chalnes de magasins de vdtements et lingerie pour hommes et 
gargons et par Ies chalnes de vdtements et accessoires pour femmes, deux types de chatnes plus ou 
moins spdciaUsdes en assortiment de marchandises vendues. Les chalnes de pharmacies faisant 
des ventes moyennes de $52,200 par pharmacie en 1941 et les chatnes de magasins de chaussures 
faisant des ventes moyennes de $36,100 par magasin au cours de la mdme annde, font des ventes 
moyennes par magasin il peu pres semblables en 1930. Les chiffres de ventes moyennes moins 
dlevds pour les chatnes de pharmacies peuvent en partie rdsulter des prix plus bas k I'unitd et en 
partie de I'usage relativement Umitd du consommateur pour plusieurs articles. Les chatnes de 
magasins de chaussures vendent des articles k plus haut prix I'unitd que Ies chaines de pharmacies 
mais la demande du consommateur est assez basse et les efforts considdrables requis pour la 
vente et I'ajustage peuvent tendre k avoir des influences limitdes sur le volume de ventes par 
magasin en chatne. 

Employes des chatnes de magasins de detail 

Les chatnes de magasins de ddtail fournissent dans leurs 8,012 magasins de I'emploi k temps 
entier k 29,667 hommes et 21,570 femmes en 1941 et ddboursent $54,214,800 en salaires. En plus 
1,660 employds ont travaUld k I'opdration des entrepdts des chaines auxquels $2,047,700 ont dtd 
payds en salaires au cours de I'annde de recensement. De I'emploi k temps entier a done dtd 
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fourni k 52,897 personnes par toutes les chatnes de commerce de ddtail en 1941 auxquels $56,262,500 
ont dtd distribuds en salaires et gages. En plus, 7,475.hommes et 9,213 femmes ont dtd employds 
k temps partiel au cours de I'annde de recensement et ont regu $3,882,200 en salaires et gages. 

Les six genres de chalnes incluses dans le groupe des "autres magasins de ddtail" ont eu le 
plus grand nombre d'employds k temps entier en 1941. En effet, 8,482 hommes et 2,755 femmes 
dtaient occupds il temps entier dans Ies magasins de ddtail de ces chatnes. Les salaires et gages 
de ces employds s'dldvent il $14,811,800. Les magasins de liqueurs du gouvernement, Ies chaines 
de magasins de fournitures et outillage de bm-eau, magasin et dcole sont les employeurs les plus 
importants de personnel de magasin k temps entier de ce groupe, tandis que seulement un groupe 
Umitd d'employds de magasin sont requis il temps partiel par ces chatnes. Les chaines de ma
gasins de ddtail incluses dans le groupe de I'alimentation, arrivant en second comme employeurs 
de personnel il temps entier, ont fourni du travail il 7,259 hommes et 3,747 femmes en 1941 
auxquels dos salaires et gages de $11,054,700 ont dtd payds. Ces chatnes ont eu beaucoup d'em
ployds k temps partiel, soit 4,353 hommes et 1,104 femmes. Plus du tiers des employds k temps 
entier et environ un cinquidme des employds k temps partiel de ces chaines sont des femmes. 

Les chatnes du groupe des marchandises gdndrales ont employd dans leurs magasins 1,858 
hommes et 8,602 femmes k temps entier en 1941, auxquels ils ont payd $8,185,200 de salaires. 

c'De I'emploi k temps partiel a dtd fourni k 264 hommes et 6,293 femmes au cours de la mdme 
annde. Les statistiques de I'emploiement de ces chatnes sont remarquables sous deux rapports. 
Premidrement, la proportion de femmes k temps entier et il temps partiel comparativement au 
total est beaucoup plus dlevde pour les chaines du groupe des marchandises gdndrales que pour 
celles de tout autre groupe, et deuxiemement, les chatnes de marchandises gdndrales ont plus 
d'employds k temps partiel en 1941 qu'aucun autre groupe de chatnes. Les chatnes de bazars 
s'approprient 90 p.c. des employds de magasin il temps entier de toutes les chaines de marchan
dises gdndrales et plus de 95 p.c. des employds de magasin k temps partiel du meme groupe de 
chalne. Les chaines de vdtements ont fourni de I'emploi k temps entier dans leurs magasins k 
2,252 hommes et 2,325 femmes en 1941, et ont ddboursd $5,060,300 en salaires et gages pour ceux-ci. 
Les magasins de ces chatnes ont en plus employd 1,118 hommes et 1,245 femmes k temps partiel 
.au cours de la mdme durde. Les chatnes de magasins de chaussures sont les plus forts employeurs 
du groupe des vdtements en 1941 tant pour les employds k temps entier que pour les employds k 
temps partiel et s'appuient en grande partie sur Ies services des employds k temps partiel. Les 
chaines de magasins de vdtements poiir toute la famiUe arrivent en deuxieme place comme em
ployeurs de personnel de magasin, suivies ensuite par les chalnes de vdtements et accessoires pour 
femmes, et des chatnes de vdtements et Ungeries pour hommes et gargons. Los chatnes de 
magasins de ddtail du groupe des meubles ont employd 3,356 hoinmes ef891 femmes k temps entier 
au cours de I'annde de recensement et leur ont payd $5,784,400 en salaires et gages. Seulement 
351 hommes et 87 femmes ont dtd employds ? temps partiel dans les magasins de ces chaines. 
Les chatnes de magasins d'automobiles et accessoires ont fourni de I'emploi k temps entier k 
2,164 hommes et 186 femmes en 1941 et leur ont payd $3,230,300 en salaires et gages. Cet em
ploiement est distribud k peu prds dgalement entre les chalnes de postes d'essence et les chaines 
de magasins de vdhicules automobiles au cours de I'annde de recensement. 

Ventes k credit 

Les comptes en souffrance des clients a la fin de 1941 reprdsentent toutes les dettes actives 
des clients de toutes Ies chatnes. Quelques chatnes n'ont cependant pas fait rapport de tout 
leur commerce k crddit. Le nombre de ceUes qui ont indiqud avoir vendu k crddit ou au comptant 
seulement est montrd au tableau 4 avec les ventes k crddit, au comptant et les ventes globales 
de ces organisations. 

Le fait que la plupart des ventes des chaines de ihagasins de ddtail en 1941 ont dtd faites au 
comptant est indiqud par le fait que les ventes au comptant sont de $521,971,600 d'un montant 
de ventes globales de $626,106,700 faites par les chatnes qui ont fourni cette information. Les 
chalnes de bazars, de restaurants, de magasins de tabac, de pharmacies, de magasins de chaus
sures, de magasins de vdtements et accessoires pour femmes, et d'dpiceries-boucheries n'ont cepen
dant fait qu'une faible proportion de leurs ventes k crddit au cours de I'annde de recensement. 
D'un autre c6td, les ventes k crddit des chatnes de magasins de fournitures et outillage de bureau, 
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magasin et dcole, Ies chatnes de magasins de meubles, les chaines de magasins d'articles de mdnage 
et de radios, les chatnes de magasins de bois d'ceuvre et de matdriaux de construction, les chatnes 
de quincaiUeries, Ies chalnes de magasins de vdhicules automobiles, et les chatnes de bijouteries 
contribuent plus de 50 p.c. des ventes totales de ces genres d'organsiations en chalne. 

Immeubles occupds par les chaines de magasins de detail 

Les chatnes de magasins de ddtail se limitent gdndralement k I'occupation de locaux louds 
en 1941 et pour la plus grande partie de leur commerce. Ndanmoins eUes sont propridtaires d'un 
nombre des magasins qu'elles occupent et ceux-ci ont contribud grandement au volume de leurs 
ventes globales. Ainsi, de 8,012 magasins en chaine en exploitation en 1941, 6,356 sont louds 
tandis que 1,656 appartiennent aux chaines. Les ventes globales en ddtail des chatnes en 1941 
s'dldvent k $642,636,700 d'aprds le tableau 4, dont des ventes pour une valeur de $546,442,200 
ont dtd faites par les 6,356 magasins louds et des ventes pour une valeur de $96,194,500 par les 
1,656 magasins dont eUes sont propridtaires. En tout, prds des quatre-cinquidmes de tous les 
magasins en chatne en 1941 sont louds et ceux-ci font 85-0 p.c. des ventes en ddtail de toutes les 
chaines au cours de cette pdriode. 

Une dtude des statistiques contenues dans Ie tableau 4 rdvdle que pour certains genres de 
chatnes la proportion de magasins dont eUes sont propridtaires est assez dlevde. Ainsi, pres dê  
80 p.c. des magasins exploitds par les chatnes de bois d'oeuvre et de matdriaux de construction 
leur appartiennent; environ 75 p.c. des magasins exploitds par des chatnes de magasins gdndraux 
de campagne leur appartiennent, tandis que prds de 58 p.c. de tous les postes d'essence, prds de 
40 p.c. de toutes les quincaiUeries en chaine, environ 38 p.c. de tous les magasins de vdhicules 
automobiles en chatne, presque 25 p.c. de tous les restaurants en chatne, k peu prds 23 p.c. des 
magasins d'articles de mdnage et de radios en chaine, 22 p.c. de toutes les poissonneries-boucheries 
en chaine, et 14 p.c. de tous les bazars en chaine sont exploitds dans des locaux appartenant k ces 
chaines. Ces chiffres, cependant, refldtent la position entre les magasins louds et ceux dont 
eUes sont propridtaires. Ainsi les magasins appartenant k des compagnies d'immeubles qui sont 
des fiUales des firmes d'exploitation en chatne paraitraient dans Ies rapports de ces firmes comme 
magasins louds. 

Entrepots centraux des chaines de magasins de detail 

Les principales statistiques des entrepdts des magasins en chatne au Canada pour 1941 sont 
donndes dans Ie tableau 5. Ces statistiques ont dtd compildes d'aprds des questionnaires spdciaux 
qui demandaient des renseignements sur la valeur des marchandises qui ont passd par les entre
pdts et la valeur des Uvraisons directes, c'est-i-dire des expdditions k vue commanddes par le 
service central d'achats pour expddition directe aux magasins en chalne, et devant dtre basde 
sur le prix de gros. Certaines chaines de magasins de ddtail qui n'opdraient pas d'entrep6ts 
centraux lors de I'annde de recensement peuvent avoir commandd des marchandises par leurs 
services centraux d'achats pour dtre livrdes directement il leurs magasins de ddtail. Ces pratiques 
ne refldtent pas les coutumes intdgrantes d'achats et d'entreposage de plusieurs organisations en 
chatne. Pour cette raison les statistiques montrdes au tableau 5 pour les Uvraisons directes 
(expdditions k vute) ne se rapportent qu'aux firmes qui en 1941 avaient des entrepdts centraux. 

Les chatnes de magasins de ddtail n'operent pas toutes des entrepdts centraux tandis que 
quelques-unes des chatnes les plus importantes opdrent deux entrepdts ou plus si leurs magasins 
sont dispersds gdographiquement. Ainsi, aucune comparaison fiable ne peut dtre faite entre le 
nombre de chaines de magasins de ddtail et le nombre d'entrepdts des chatnes. Ndanmoins, on 
peut remarquer que tandis que 525 organisations en chatne sont en opdration en 1941, sans compter 
les 8 chatnes de magasins de liqueurs du gouvernement, il n'y a que 107 entrep6ts comparables 
opdrds par Ies chaines de magasins de ddtail au cours de la mdme annde. Ces dtablissements ont 
manutentionnd des marchandises pour une valeur de $107,175,500 en gros, dont pour $3,323,500 
ont dtd Uvrdes k d'autres vendeurs. En plus, la marchandise livrde directement aux magasins en 
chatne de ces organisations mais commandde par Ies ddpartements centraux d'achats se chiffre 
k $36,377,900, valeur de gros, au cours de I'annde de recensement Les stocks en mains dans tous 
les entrepdts centraux k la fin de 1941 sont dvaluds k $11,235,500 au prix le plus bas, soit le prix 
coiitant ou de remplacement, ce qui forme un peu plus de 10 p.c. de la valeur globale des mar
chandises qui ont passd par ces entrepdts au cours de I'annde de recensement. 
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Plus de 60 p.c. de la valeur des marchandises qui ont passd par tous les entrepdts des chatnes 
au cours de I'annde de recensement passdrent par les entrepdts des chatnes d'dpiceries et d'dpiceries-
boucheries. Ces 21 dtablissements ont eu 726 employds d'entrepdt, ont distribud $836,800 en 
salaires et gages, et ont manutentionnd des marchandises pour une valeur de gros de $69,231,400 
en 1941, dont pour $1,725,000 ont dtd livrdes k d'autres firmes. En plus, des marchandises pour 
$27,287,900 ont dtd commanddes par les ddpartements d'achats de tous les entrepdts des chatnes 
d'dpiceries et d'dpiceries-boucheries pour livraison directe aux dpiceries et aux dpiceries-bou
cheries en chalne. Les stocks de marchandises dans Ies entrepdts k la fin de 1941 sont d'une valeur 
de $5,755,700, soit un peu plus de 8 p.c. de la valeur des marchandises qui ont passd par ces 
entrepdts de chatne au cours de I'annde de recensement. 

Frais d'exploitation des chalnes de magasins de ddtail 

Les frais d'exploitation des divers genres de chaines de magasins de ddtail en 1941 sont donnds 
comme pourcentages des ventes globales des chaines au tableau 4. Cependant, on doit tenir 
compte de certaines caractdristiques en interprdtant ces proportions de ddpenses. Celles-ci 
sont esquissds dans le rapport sur Ies chaines de magasins alimentaires pour 1941, k\a, partie 2 de 
cet appendice, auquel le lecteur est rdfdrd. La principale qualification qui puisse dtre remarqude 
ici est due au fait que les proportions de ddpenses au tableau 4 sont des moyennes ponddrdes 
oil les firmes plus importantes exercent des influences directement proportionnelles k leur impor
tance. Alors, Ies proportions de ddpenses peuvent dtre plus indicatrices des frais d'exploitation 
des divers groupes de chalnes que la moyenne des ddpenses encourues par une chatne typique 
ou moyenne. 

Les ddpenses globales des chaines par genre varient considdrablement de la moyenne de 19-7 
p.c. des ventes des chatnes pour toutes les organisations de ce genre en 1941, variant d'un pour
centage aussi dlevd que 49-0 p.c. des recettes globales pour les chaines de restaurants et descen
dant il un pourcentage aussi bas que 5-2 p.c. des ventes enregistrd par les magasins de liqueurs du 
gouvernement. Ces diffdrences tendent k refldter l'importance variable entre les divers genres 
de chatnes de facteurs tels que frais de rdclame, efforts requis du personnel des magasins pour effec-
tuer Ies ventes, genres de service fournis, et volumes des ventes comparativement k l'importance, 
la spdcialitd et le -site des magasins. Les gages par magasin comme pourcentage des ventes 
globales des chaines sont des dldments importants de ddpenses globales de magasin qui, en retour, 
sont ordinairement plus dlevdes que les proportions de ddpenses de frais gdndraux ou d'entrepo
sage. Les loyers, comme pourcentages des ventes des magasins en chaine en des locaux louds, 
varient considdrablement, et sont des item particuUdrement importants de ddpenses de magasin 
pour ceux des chatnes de magasins de tabac, de magasins de bonbons et confiserie, de magasins 
de produits de la boulangerie, de magasins de vdtements et accessoires pour femmes, de pharma
cies, de bazars, de magasins de chaussures, de magasins de vdtements et lingerie pour hommes 
et gargons. et de bijouteries. 

Age des chaines de magasins de detail 

Les tableaux 6, 7, 8 et 9 donnent des statistiques sur les chalnes de magasins de ddtail par 
date d'dtablissement. Ces statistiques sont donndes d'abord pour Ies chaines classifides par genre 
de commerce; ensuite, par nombre de magasins en chatne; troisidmement, par volume de ventes 
au ddtail; et quatridmement, par genre d'exploitation. Les dates d'dtabUssement des organisa
tions en chatne sont pour I'annde en laquelle la compagnie en chaine a commencd d'exister sous 
le propridtaire actuel. Pour les cas oil Ies organisations en chaine ont dtd achetdes par d'autres 
firmes, cependant, Ies dates d'dtabUssement ddclardes sont pour les organisations elles-mdmes 
qui continuent d'exister. 

Les statistiques contenues dans ces quatre tableaux, par date d'dtablissement, ne, se rappor
tent qu'aux chatnes en opdration en 1941, aucune donnde n'dtant disponible sur les chatnes qui 
sont entrdes en opdration et ont cessd d'opdrer entre 1930 et 1941. L'fl,ge moyen des chatnes de 
divers genres, importances et types reprdsentent les durdes moyennes de ces firmes qui dtaient 
en opdration en 1941 et n'indiquent pas la durde prdvue des compagnies en chaine. Enfin, la 
durde relativement courte de certains groupes de chaines n'indique pas ndcessairement une pdriode 
plus rdcente d'expansion du nombre des organisations en chatne. Ainsi le fait que quelques 
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genres ou types de chalnes ont une durde moyenne de vie relativement courte peut simplement 
signifier que le remplacement des vieilles firmes en chalne par d'autres dtabUssements en chatne 
plus rdcents s'est fait k un rythme accdldrd. En un certain sens, I'ige moyen plus dlevd de certains 
groupes de chatnes comparativement k d'autres plus basses peut refldter un taux de remplacement 
moins rapide des vieilles compagnies en chaine. 

Quelques chatnes n'ont pas ddclard la date de leur dtabUssement mais heureusement seule
ment 44 d'un nombre de 533 chatnes recensdes en 1941 n'ont pas fourni ce renseignement. Des 
489 autres chatnes qui donnent leur date d'dtabUssement, seulement 18 ont dtd formdes avant 
1900, tandis que 31 ont dtd dtablies au cours de la pdriode de dix ans dcoulds de 1900 a 1909, 69 au 
cours de la ddceiinie de 1910-1919 et, 172 de 1920 k 1929 inclusivement. De nouveUes chaines 
ont dtd dtablies aprds 1929; en effet, 68 chatnes ont dtd dtabUes au cours de la pdriode de quatre 
ans dcoulde de 1930 k 1933; 67, de 1934 k 1937; et 64, de 1938 k 1941. D'aprds ces chiffres, I'dge 
moyen de toutes les chatnes de magasins de ddtail k la fin de 1941 s'dtablit il environ 16 ans. 

En tout, 199 des 489 chatnes de magasins de ddtail qui ont ddclard la date dc leur dtablis.se-
ment ont dtd dtablies aprds 1929. De ces 199, 68 sont ddclardes comme ayant dtd organisdes 
au cours de la pdriode de quatre ans de 1930 k 1933. On peut supposer qu'un quart de ces 68, 
soit 17 chaines, a dtd organisd en 1930 seulement. Ceci veut dire que 182 chatnes (199—17) 
ont dtd organisdes de 1931 k 1941 sans tenir compte des 44 chalnes qui n'ont pas ddclard la date 
de leur dtablissement. Mais le nombre total des chaines de magasins de ddtail n'a que peu 

^augmentd entre les deux anndes de recensement; c'est-S-dire de 518 en 1930 k 533 chaines en 1941. 
Ainsi, la plupart des chaines dtablies aprds 1930 ou bien ont remplacd des chatnes qui avaient 
cessd d'exister au cours de cette pdriode, ou bien ont pris en mains des chatnes ddjil en existence. 

Les nombres relatifs d'organisations en chalne dtablies au co.urs des diffdrentes pdriodes 
varient considdrablemdnt avec Ies divers genres et groupes de chatnes pour lesqueUes des statis
tiques sont donndes au tableau 6. Ainsi, en dtudiant Ie tableau on constatera que 39 des 44 chatnes 
du groupe des matdriaux de construction ont dtd dtablies avant 1930. A I'autre extrdmitd, 17 
des 28 chalnes de restaurants qui ont ddclard leur date d'dtablissement ont dtd fonddes au cours 
de la pdriode de 12 ans dcoulde de 1930 k 1941 inclusivement, tandis que 62 des 104 chalnes du 
groupe du vdtement et 21 des 35 chaines du groupe de I'automobile ont dtd dtabUes au cours du 
mdme intervalle. L'dge moyen des diffdrents groupes de chatnes de magasins de ddtail peut dtre 
calculd d'aprds Ies chiffres contenus dans le tableau 6. Ces calculs indiquent que les chaines 
des groupes de I'automobile, du vdtement et des restaurants sont Ies plus rdcents, leur dge moyen 
dtant de 12 ans & la fin de 1941. L'dge moyen des chatnes du groupe de Talimentation est de 14 
ans; celui du groupe des marchandises gdndrales, de 16 ans; celui des chatnes de pharmacies et 
des "autres magasins de ddtail", d'environ 18 ans; tandis que I'age moyen des chaines du groupe 
des meubles, articles de mdnage et radios est d'environ 19 ans. Les chatnes de magasins gdndraux 
de campagne et les chatnes du groupe des matdriaux de construction sont les plus vieilles, ayant 
un dge moyen de 21 et 26 ans respectivement. 

II est gdndralement admis que les chatnes les plus importantes par le nombre de magasins 
ont atteint ce point au cours d'une pdriode d'expansion n'ayant pas un grand nombre de magasins 
k leurs ddbuts. Ce point de vue est appuyd par les statistiques donndes au tableau 7 sur les chatnes 
de magasins de ddtail en opdration en 1941 classifides d'aprds le nombre de magasins exploitds 
par date d'dtablissement. Ainsi, toutes les 10 chatnes exploitant 100 magasins ou plus lors de 
I'annde de recensement ont dtd dtablies avant 1930. Des distributions semblables, mais moins 
prononcdes, par date d'dtablissement sont constatdes pour ces chalnes qui opdraient de 51 il 100 
magasins, et de 26 il 50 magasins. D'un autre c6td, une forte proportion de chalnes ayant rela
tivement peu de magasins ont dtd dtablies au cours d'e ces rdcentes anndes. Par exemple, prds 
de la moitid des 209 chalnes exploitant moins de 6 magasins en 1941 ont dtd dtablies au cours de la 
pdriode de 12 ans dcoulde de 1930 k 1941 inclusivement. De la mdme fagon, 36-3 p.c. des 154 
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chatnes exploitant de 6 k 10 magasins et 42-3 p.c. des 71 chatnes exploitant de 11 S, 25 magasins 
ont dtd dtablies au cours de la mdme pdriode. II est intdressant de remarquer ^augmentation 
assez rdgulidre de I'dge moyen ii mesure que les groupes d'importance progressent du type plus 
petit au type plus important des chatnes. Ainsi, les 209 chatnes exploitant moins de 6 magasins 
ont un dge moyen de 15 ans en 1941, tandis que les 154 chatnes exploitant de 6 & 10 magasins 
inclusivement, et les 71 fijmes exploitant de 11 k 25 magasins ont un dge moyen de 17 ans en 1941. 
Les 32 chalnes exploitant de 26 k 50 magasins ont environ 19 ans; Ies 13 chaines exploitant de 51 
k 100 magasins ont un dge moyen de 20 ans, et les 10 chaines exploitant au moins 100 magasins 
en 1941 avaient environ 23 anndes d'existence k cette date. 

Lorsque les chaines sont classifides d'apres Ie volume des ventes et d'aprds la date de I'dta
blissement, le facteur temps pour effectuer des ventes considdrables en ddtail prend de nouveau 
de l'importance. L'examen du tableau 8 indique que les proportions des ventes des chalnes 
dtabUes avant 1930 s'dldvent graduellement k mesure que I'iniportance de la chatne s'accrott. 
En d'autres mots, les chatnes de magasins de ddtail ayant des volumes de ventes moj'ens plus 
dlevds sont plus vieilles que celles qui font moins de ventes en ddtail. Ainsi, 47-4 p.c. de toutes 
les chatnes faisant des ventes de moins de $100,000 en 1941 ont dtd dtablies avant 1930, tandis 
que 51-1 p.c. de toutes les chatnes faisant des ventes annuelles entre $100,000 et $199,999, et 
52-2 p.c. des chaines faisant des ventes entre $200,000 et $499,999, ont dgalement dtd dtablies 
avant cette mdme annde. Pour les chatnes les plus importantes, 61-0 p.c. des compagnies faisant 
des ventes de $500,000 k $999,999 en 1941, 71-5 p.c. des firmes faisant des ventes annuelles de 
$1,000,000 il $4,999,999, et 75 p.c. de ces chatnes faisant en 1941 des ventes de $5,000,000 et plus 
ont dtd dtablies avant 1930. En 1941, l'age moyen des chaines faisant des ventes annuelles de 
moins de $100,000 est de 12 ans; celui des chaines faisant des ventes annuelles entre $100,000 
et $199,999 est de 14 ans; et 11 est d'environ 17 ans pour les trois groupes de chatnes faisant des 
ventes annuelles de $200,000 k $499,999, de $500,000 il $999,999, et de $5,000,000 et plus. Cepen
dant, en 1941, les chatnes faisant des ventes annuelles entre $1,000,000 et $5,000,000 ont I'dge 
moyen le plus avancd qui est de 21 ans. 

Comme les chatnes locales sont ordinairement un peu moins considdrables que les chatnes 
provinciales et que ce dernier type k son tour est moins considdrable que Ies chalnes sectionnelles 
et nationales, les groupements par genre d'exploitation semblent refldter la relation entre I'dge 
et I'importance mentionnds plus haut. Ainsi, I'dtude du tableau 9 indique que si 49-5 p.c. des 
chalnes locales qui ont ddclard la date de leur dtablissement ont dtd organisdes avant 1930, 62-4 
p.c. des chatnes de magasins de ddtail du groupe provincial et 68-3 p.c. des chatnes sectionnelles 
et nationales ont dgalement dtd dtablies avant 1930. L'age moyen des chalnes locales k la fin de 
1941, basd sur les chiffres contenus dans ce tableau, est d'environ 14 ans tandis que les dges des 
chaines sectionnelles et nationales sont d'environ 17 ans et 18 ans. 
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Table 1.—Comparison Summary of SetaU Chains by Provinces, 1930 and 1941 
Tableau 1.—Relevd comparatif des chatnes de ddtail par provinces, 1930 ct 1941 

Number ol 
of chains(^) 

Nombre de 
clechatnea(') 

Slg 
S33 

\ 1 
10 
48 
67 
42 
48 

175 
165 
250 
284 
91 
69 

101 
78 

-104 
89 
92 
91 

6 
6 

Number of 
of stores 

Nombre de 
magasms 

8,504 
8,012 

12 
17 

227 
324 
168 
217 

1,698 
1,443 
3,276 
3,389 

434 
335 

1,234 
882 
682 
578 
692 
765 

81 
62 

Chain 
sales 

Ventes des 
chalnes 

S 
487,330,000 
642,636,700 

678,700 
1,028,000 

12,163,300 
32,142 700 
11,958,700 
19,827,600 

117,100,400 
132,325,000 
214,391,300 
295,823,000 
22,105,800 
27,437,600 
34,056,300 
32,523,600 
24,918,500 
36,110,600 
47,875,300 
63,925,100 

2,087,700 
1,493,600 

Total 
sales 

Ventes 
totales 

S 
2,755,569,900 
3,440,901,700 

13,773,700 
15,935,500 
99,519,900 

165,033,700 
84,371,900 

101,843,100 
651,138,500 
818,671,100 

1,099,990,200 
1,406.976,700 

189.243,900 
210,833,400 
189,181,100 
186,885,800 
176,537,10'J 
221,071,400 
248,597,500 
309,572,600 

3,216,100 
4,078.400 

Chain 
ratio 

Proportion 
des chalnes 

• % 

17-7 
18-7 
4-9 
6-5 

12-2 
19-5 
14-2 
19-5 
18-0 
16-2 
19-5 
21-0 
11-7 
13-0 
18-0 
17-4 
141 
16-3 
19-3 
20-6 

64-9 
36-6 

C a n a d a — T o t a l , all c h a i n s — T o t a l , t o u 
tes c h a i n e s de n iagas ins 1930 

1941 
Prince Edward Island-He du Prince-Edouard. . 1930 

1941 
N o v a Scotia—Nouvelle-Ecosse 1930 

1941 
Ne>v Brunswick—Nouveau-Brunswick 1930 

1941 
Quebec—Quebec 1930 

1941 
Ontario 1930 

1941 
Manitoba 1930 

1941 
Saskatchewan 1930 

1941 
Alber ta 1930 

- 1941 
Bri t i sh Columbia—Colombie Bri tannique 1930 

1941 
Yukon and Nor thwes t Territories—Yukon et 

Terri toires du Nord-Ouest ' . . . 1930 
1941 

C) Since t he same chain m a y operate in more than one province t h e numbers of chains shown for tlie various provinces 
cannot be added to give t he Canada total . 

(') C o m m e la mfime chalne peut faire affaires dans plus d'une province, le nombre de chatnes indiqudes pour les diverses 
provinces ne peut 6tre additionn^ pour donner le total pour le Canada . 

N O T E . — T h e figures given in this table were compiled from consolidated reports submi t t ed for each chain company as 
a whole. T h e y do not check exactly with the figures tor chain stores shown in t he main tables in th is volume which were 
based on da t a received for each individual chain store. 

NOTA.—Les chiffres de ce tableau ont dt6 calculds d'aprds les rapports consolidds fournis par chaque compagnie de maga
sins en chnlne prise en son entier. Tie ne sont pas exactement les mdmes que ceux des magasins en chalne donnds dans les 
tableaux principaux de ce volume, lesquels sont basds sur les donndes regues de chaque magasin en particulier. 

Table 2.—Comparison Summary of BetaU Chains by Kinds of Business, Canada, 1930 and 1941 
Tableau 2.—Belevd comparatif des chaines de ddtail par genre de commerce, Canada, 1930 et 1941 

Kind of business 

Genre de commerce 

Number 
ot 

chains 

Nombre 
de 

chalnes 

518 
933 

119 
102 
12 
13 
14 
8 

66 
62 

21 
17 
6 
2 

21 
27 
28 
33 

13 
. 13 

15 
20 
42 
44 

10 
9 

Number 
of 

chain 
stores 

Nombre 
de 

magasins 
chatnes 

8,504 
8,012 
2,663 
2,052 

114 
137 
169 
194 

2,127 
1,541 

225 
166 
33 
14 

126 
177 
436 
631 

.109 
99 

327 
632 
843 
473 

78 
47 

Chain 

Ventes des 
chatnes 

Total sales, 
all 8*ores 

Ventes totales. 
tous magasins 

Chain 
rat io 

Propor
tion des 
chatnes 

T o t a l , all cha in s—Tota l , t o u t e s c h a i n e s deflOSO. 
magas in s \1941. 

Food g r o u p — G r o u p e d e r a l i m e n t a t i o n /1930. 
\1941. 

Bakery products store chains—Chalnes de magasinafl930. 
de produits de la boulangerie \1941. 

Candy and confectionery store chains—Chalnes defl930. 
magasins de bonbons et confiseries. \1941. 

Grocery and combination store Cgroceries and [1930. 
meats ) chains—Chalnes d'dpiceries et d'dpiceries\l941. 
et boucheries combindes. 

Meat and fish m a r k e t chains—Chalnes deboucheriesf 1930. 
e t poissonneries \1941 

Other food store chains—Chalnes de magasins d'au-fl930 
tres denrdes alimentaires \1941 

C o u n t r y general s tores—Magasins gSnSrau i defl930. 
c a m p a g n e \1941. 

G e n e r a l m e r c h a n d i s e g r o u p — G r o u p e s d e s mar - r i930 
c h a n d l s e s g^nCrales (1941 

General merchandise and d r y goods s tore chains—fl930. 
Chaines de magasins de marchandises gdndrales\l941. 
e t merceries. 

Var ie ty store chains—Chalnes de bazars /1930 
\1941 

Automot iTe g r o u p — G r o u p e d e I ' au tomob i l e /1930 
11941 

Motor vehicule dealer chains—Chalnes de mar-fl930. 
chands de vdhicules-moteur \ l 94 i . 

487,336,000 
642,636,700 
136,807,600 
186,564,100 

1,247,600 
(X) 

5,448,300 
4,374,500 

119,498!600 
172,317,400 

8,083,900 
5,088,600 
2,529,200 
(x) 

7,157,600 
8,794,600 
43,950,900 
80,678,900 
4,667,300 
6,499.800 

39,383,600 
74,179,100 
34,736.200 
34,335,400 

19,174,700 
17,816,700 

2,7.55,569,900 
3,440,901,700 
615,476,100 
786,247,300 
11,027,600 
9,356,100 
54,176,100 
67,259,900 
405,403,400 
667,378,600 

83,026,200 
83,252,200 
61,842,800 
59,000,600 
207,657,000 
214,747,800 
472,689,300 
525,971,000 
73,218,600 
62,987,900 

44,212,200 
85,177,000 
380,914,900 
594,719,500 

253,607,900 
370,950.200 

17-7 
18-7 
22-2 
23-7 
11-3 

(x) 

10-1 
6-5 
29-5 
30-4 

9-7 
6-1 
40-9 

(X) 
3-1 
4-1 
9-3 
15-3 

6-3 
10-3 

89-1 
87-1 
9-1 
6-8 
7-6 
4-8 
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Table 3.—Comparison Summary of RetaU Chains by Kinds of Business, Canada, 1930 and 1911 
—Con. 

Tableau 2.—Relevd comparatif des chalnes de ddtaU par genre dc commerce, Canada, 1930 et 1941—fin 

Kind of business 

Genre de commerce 

Automotive group-Con.—Groupe dc I'automoblle-fin 

Filling station chains—Chalnes de postes d'essence./1930, 
ll941. 

Other automotive establishment chains—Chalnes/1930. 
d'autres dtablissements de vdhicules-moteur \1941, 

Apparel group—Groupe du vStement /1930 
U941, 

Men's and boys' clothing and furnishings store chains! 1930, 
—Chalnes de magasins de vdtements et lingerie\1941. 
(hommes et garcons). 

Family clothing store chains—Chatnes de magasinsfl930. 
de vdtements pour toute la famille \1941. 

Women's apparel and accessories store chains—Cha!-f 1930. 
nes de magasins de vdtements de femmes et ac-\1941. 
cessoires. 

Shoe store chains—Chalnes de magasins de chaus-/1930. 
sures \1941. 

Building materials group—Groupe des matd-ri930. 
riaui dc construction '. \1941. 

Hardware store chains—Chalnes de qiiincailleries. ./1930. 
\1941. 

Lumber and building material dealers' chains—fl930. 
Chalnes de marchands de bois d'ceuvre et matd-U941. 
riaux de construction. 

Other building material dealers' chains—Chatnes defl930 
marchands d'autres matdriaux de construction .\1941 

Furniture—household — radio group — Groupe/1930 
des meubles, articles de mSnage et radio \1941 

Fumiture store chains—Chalnes de magasins defl930 
meubles \l941, 

Household appliance or radio dealers' chains—Chal-fl930. 
nes de marchands d'appareils de mdnage ou de\l941. 
radio. 

Other home furnishings and appliance store chains—11930. 
- Chatnes de magasins d'autres appareils et four-\l94i. 

nitures de maison.-
Bestaurant group—Groupe des restaurants /1930. 

U941. 
Other retail stores—Autres magasins de detail. ./1930. 

\1941. 
./1930. 
\1941. 

Jewellery store chains—Chatnes de biiouteries /1930. 
\1941. 

Office, store and school fumiture, equipment andfl930. 
supply store chains—Chatnes de magasins\l94i. 
d'ameublement, outillage et fournitures de bu
reaux, de magasins et d'dcoles. 

Tobacco store and stand chains—Chalnes de maga-11930. 
sins et comptoirs de tabac \1941. 

Government liquor store chains—Chalnes de maga-fl930. 
sins de liqueurs du gouvernement ; \1941. 

All other kinds of business chains—Chatnes de ma-fl930. 
gasins de tous autres genres de commerce \ig41. 

Number 
of 

chains 

Nombre 
de 

chalnes 

Drug stores chains—Chalnes de pharmacies. 

28 
28 

4 
7 

80 
110 
22 
18 

13 
19 
28 
38 

17 
35 
62 
45 

13 
7 

46 
31 

3 
7 

37 
44 

21 
28 

108 
100 
31 
35 
3 
7 

16 
13 

Number 
ot 

chain 
stores 

Nombre 
de 

magasins 
chaines 

743 
371 
22 
55 

665 
1,032 

191 
147 

58 
115 
203 
318 

203 
452 

1,122 
837 
70 
38 

1,035 
738 

17 
61 

481 
541 

96 
127 
362 
410 

23 
4 

262 
264 

1,911 
2,009 

292 
361 
25 
63 

173 
147 

216 
217 
645 
615 
561 
612 

Chain 
sales 

Ventes des 
chalnes 

14,875,300 
13,519,700 

686,200 
3,000,000 

30,900,900 
52,193,100 

9,866,800 
9,498,700 

4,746,600 
13,943,500 

8,584,800 
12,438,300 

7,702,700 
16,312,600 

23,919,700 
27,769,100 

4,218,100 
3,849,700 

18,697,600 
21,888,400 

1,104,100 
2,031,000 

27,785,400 
34,429,000 

9,367,900 
(x) 

17,386,100 
18,656,600 

1,031,400 
(x) 

13,438,600 
12,498,400 

168,639,100 
205,374,100 

13,971,300 
18,849,600 

6,195,300 
11,220,800 

11,134,200 
20,192,600 

7,800,700 
7,185,800 

100,394,000 
112,397,800 

29,143,600 
35,627,600 

Total sales, 
all stores 

Ventes torales, 
^tous magasins 

66,449,300 
157,558,100 

60,857,7tl'0 
66,205,200 

219,968,600 
295,211,600 
72,110,600 
79,873,300 

42,144,100 
73,778,900 
69,808,000 
97,622,100 

36,908,000 
44,037,300 

164,111,700 
174,203,400 

70,891,700 
73,143,100 
66,200,700 
79,786,000 

27,019,300 
21,274,300 
99,791,300 

U8,356,900 
41,016,600 
64,067,000 
61,692,400 
46,894,600 

7,082,400 
8,405,300 

75,977,100 
131,181,000 

507,171,300 
690,263,200 

76,848,900 
101,027,400 

26,662,600 
38,453,800 

19,829,900 
26,289,600 

30,702,800 
43,227,400 

100,821,100 
112,834,600 

252,306,000 
278,430,400 

Chain 
ratio 

Propor
tion des 
chalnes 

22-4 
8-6 

1-1 
4-5 

14-1 
17-7 
13-7 
11-9 

11-3 
18-8 
12-3 
12-8 

21-5 
37-0 
14-7 
15-9 
0-0 
5-3 

28-1 
27-4 

4-4 
9-6 

27-3 
29-1 
22-8 

(x) 
33-1 
40-1 

11-5 
Cx) 

17-7 
9-5 

32-6 
34-2 
18-2 
18-7 
23-2 
29-2 

56-1 
76-8 

25-4 
16-6 
99-6 
99-6 
11-1 
12-8 

An Cx) indicates that figures are withheld to avoid disclosing individual operations, but these OTB included in the totals. 
Un Cx) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler dea opdrations individuelles, mais ces chiffres 

sont inclus dons les totaux. 
•NOTE.—The figures given in this table were compiled from consolidated reports submitted for each chain company as a 

whole. They do not check exactly with the figiu-es for chain stores shown in the main tables in this volume which were based 
on data received for each individual chain store. 

NOTA.—Les chiffres de ce tableau ont dtd calculds d'aprds les rapports consolidds fournis par chaque compagnie de ma
gasins en chatne prise en son entier. lis ne sont pas exactement les mdmes que ceux des magasins en chatne donnds dans les 
tableaux principaux de ce volume, lesquels sont basds sur les donndes revues de chaque magasins en particulier. 
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Table 3. -Regional Percentage Distribution of Chain Stores and Sales by Klnd-of-Buslness 
Groups and for Selected Kinds of Business, 1930 and 1911. 

Kind of business 

T o t a l , all cha ins—fl930fStorcs 
- T o t a l , t o u t e s ! JSales 
c h a l n e s 119411 Magas in s . 

^ V e n t e s . . . . 

Food g r o u p — G r o u p e (1930 (Stores 
d e i ' a i l m e n t a t l o n . . . . Sales 

[1911] M a g a s i n s . 
[ V e n t e s . . . . 

C a n d y arid confectionery(1930(Stores 

de magasins de bon-[ l941|Magasins . . 
bons et confiseries. [Ventes 

Grocery store chains—[1930(Stores 
Chaines d'dpiceries \ J Sales 

[1941jMagasins.. 
[Ventes 

Combinat ion store chains (1930 
—Chaines d'dpiceries etj 

neries. ' 

Magasins . . 

Sales 
Magasins . . 
Ventes 

C o u n t r y genera l s tores(1930fStores 
—Magasins gendrau i{ JSales 
d e c a m p a g n e [19411 Magas ins . 

[ V e n t e s . . . . 

G e n e r a l m e r c h a n d i s e [1930 (S tores 
g r o u p — G r o u p e s desi JSales 
m a r c h a n d i s e s g§n8- l l9411Magas lns . 
ra les . t V e n t e s . . . . 

A u t o m o t i v e g r o u p —(1930[Storcs 
G r o u p e dc l ' au tomo-{ JSales 
bile [1941) Magas ins . 

[Ventes 
M o t o r v e h i c l e dealer(1930fStores 

chains — Chalnes de{ J Sales 
marchands de vdhicu-ll941]Maga8in3.. 
les-moteur. ' IVentes 

Filling stat ion chains—[1930 
Chaines de postes d'es-< 

(Stores 
(Sales 
jMagasins . . 
[Ventes 

A p p a r e l g r o u p - G r o u - ( 1 9 3 0 ( S t o r e s 
p e d u v S t e m e n t { JSales 
^ [19411 M a g a s i n s . 

[Ven te s 

Men's and boys ' clothingfl930fStores 
and furnishings store] ISales 
c h a i n s - C h a l n e s de [1941]Magasins.. 
magasins de vdtements [Ventes — 
et lingerie Chommes e t 
gargons). 

F a m i l y clothing store (1930[Stores. . . . 
chains — Chalnes de-̂  1 S a l e s . . . . . 
magasins de vdtements [19411 Magasins. 
pour toute la famille. [ V e n t e s — 

Women's apparel and ac- (1930(Stores 

Chatnes de magasins de[1941) Magasins. 
vdtements et accessoi- [ V e n t e s — 
res pour femmes. 

Shoe store chains—Chal-(193 
nes de magasins dej 

3(Stores , . . 
JSales ,, ,. 
.JMagasins. 
[Ventes 

Canada to ta l 

Total , Canada 

N u m b e r of 
stores and 

amount 
of sales ' 

N o m b r e de 
magasins et 

montan t 
des ventes 

8,604 
$487,336,000 

8,012 
$642,636,700 

2,668 
$136,807,600 

2,052 
$186,664,100 

169 
16,448,300 

194 
$4,374,500 

748 
$44,698,400 

448 
$26,623,300 

1,379 
$74,800,200 

1,093 
$146,794,100 

225 
$8,083,900 

166 
$6,088,500 

126 
$7,167,600 

177 
58,794,600 

436 
$43,950,900 

631 
$80,678,900 

843 
$34,736,200 

473 
$34,335,400 

78 
$19,174,700 

47 
$17,815,700 

743 
$14,875,300 

371 
$13,519,700 

655 
$30,900,900 

- 1,032 
$32,193,100 

191 
$9,866,800 

147 
$9,498,700 

68 
$4,746,600 

116 
$13,943,500 

203 
$8,684,800 

318 
$12,438,300 

203 
$7,702,700 

452 
$16,312,600 

Regional percentage distr ibution of stores and sales 

Distr ibut ion proportionnelle rdgionale des magasins et des ventes 

Canada 

100-0 
100-0 
100-0 
109-0 

100-0 
100-0 
100-0 
109-0 
100-0 
100 0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 

100-0 
100 0 
109-0 
100-0 

100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 

100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 

100-0 
100-0 
100-0 
100-0 

100-0 
100-0 
100-0 
100-0 

100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 

>100-0 
100-0 
100-0 
100-0 

Mar i t ime 
Provinces 

Provinces 
Maritimes 

4-8 
5-2 
7-0 
8-3 

3-7 
3-3 
6-3 
4-4 

-
--
-

9-1 
8-7 
5-6 
3-1 
2-2 
1-0 
8-9 
4-9 

_ 
--
-

21-4 
39-3 
25-5 
30-G 

S-6 
7-6 

12-3 
14-5 

7-3 
7-6 

16-5 
14-3 
20-5 

(X) 
38-3 

Cx) 
6-4 
5-6 

16-4 
16-0 

3-8 
2-9 
4-4 
4:1 

2-0 
W. 

6-1 
Cx) 

6-1 
3-6 
6-9 
6-4 
0-9 

Cx) 

3-6 
Cx) 

5-8 
(X) 

Quebec 

Qudbec 

20-0 
24-0 
18-0 
20-6 

2 0 8 
19-3 
14-1 
17-0 
28-4 
24-9 
26-8 

(x) 
11-1 
10-1 
6-5 

31-2 
29-8 
25-6 
16-9 
13-9 
0-1 

Cx) 

-
38-1 
31-0 
29-9 
27-8 

28-9 
25-7 
23-9 
22-7 
22-4 
38-2 
10-1 

9-8 
37-2 

Cx) 
4-3 

(X) 

19-6 
24-7 
10-8 
11-8 

28-2 
30-8 
26-9 
25-1 

22-5 
20-1 
11-6 
7-8 

31-1 
(x) 

27-8 
28-1 
26-6 
26-6 

27-7 

34-4 
45-3 
28-7 
30-7 

/ 

Ontario 

38-6 
44-0 
42-2 
46-0 

47-2 
55-1 
47-9 
53-6 
53-3 
55-0 
59-3 
66-6 
44-0 
56-7 
32-1 
27-1 
60-1 
66-0 
63-0 
61-1 
38-7 
44-0 
39-8 
58-7 

6-3 
Cx) 

19-8 
23-4 

61-8 
48-7 
52-3 
46-8 
59-0 
43-8 
.63-3 
51-4 
15-4 
30-6 
31-9 
37-7 
65-1 
62-7 
69-5 
68-4 

53-6 
48-7 
56-0 
50-8 
61-3 
64-4 
66-7 
73-4 

67-2 
53-2 
68-3 
34-9 
44-3 
33-7 
49-1 
46-4 

61-7 
42-7 
56-9 
64-5 

Provinces 

27-6 
16-6 
22-4 
13-0 

16-3 
14-2 
15-3 
12-6 
11-3 

Cx) 
7-7 

(x) 
27-8 
18-7 
32-1 
22-4 
11-3 
11-6 
12-1 
11-3 
18-9 

(x) 
13-8 
9-4 

34-2 
20-2 
22-9 

w 8-9 
11-7 

7-2 
10-3 
9-3 
8-6 
4-9 
S-8 

16-4 
10-4 
14-9 

Cx) 

8-9 
(::) 

3-0 
Cx) 

8-4 
11-6 

6-8 
12-7 

8-4 
7-8 

10-8 
•8-6 

1-7 
M 

6-1 
Cx) 

17-7 
26-3 
11-7 
13-9 

1-0 
Cx) 

2-2 

J3rit ish 
Colum
bia C) 

Colombie 
Br i tan-
niqueCO 

9 1 
10-2 
10-3 
10-1 

11-8 
7-9 

16-4 
10-5 

7-0 
(x) 

6-2 
(x) 

8-0 
6-8 

23-7 
16-2 
6-6 
5-8 
9-1 
8-8 

42-3 
40-4 
46-4 
31-9 

-
-2-3 

Cx) 

4-S 
6-3 
4-3 
5-5 
2-0 
1-8 
3-2 

18-7 
11-5 
2-9 

10-6 
Cx) 

1-1 w 
1-3 

Cx) 

6-0 
6-0 
9-9 
7-3 

5-8 
(x) 

4-8 
Cx) 

1-7 
Cx) 

4-5 
8-0 
7-2 

(X) 

- 9-4 
8-0 
6-4 
5-5 
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Tableau 3.—Distribution proportionnelle r£gIonale des magasins ,et des ventes en chalne, 
par groupes de genres de commerce et pour des genres de commerce choisis, 1930 et 1911—Fin 

Kind of business 

— Genre de commerce 

B u i l d i n g m a t e r l a l s ( 1 9 3 0 
t, group — Groupes des[ 
; materiaux de cons-[1941 
r truct lon . 
Hardware store chains—(1930 

Chatnes- do quincaiW 
leries [1941 

Lumber and building(1930 
material dealers'chains] 
— Chaines de mar-[l941 
chands de bois d'oeuvre 

Stores 
Sales 
Magas ins . 
Ventes 

Magasins.. 

Stores 
Sales 
Magasins.. 
Ventes 

et matdriaux de cons
truction. 

F u r n i t u r e — b o u s e h o l d (1930[Stores 
—radiogroup—Grou-] JSales 
pe des meubles , arti-[1941 jMagasins . 
cles de mdnage et ra- [Ventes 

a io . 
Furniture store chains—(1930 Chatnes de magasinsi 

Household appliance or(1930 
radio dealers' chains—j 
Chatnes de marchands[l941 
d'appareils de mdnage 

Sales 
Magasins.. 

Sales ,, 
Magasins.. 
Ventes 

ou de radio. 
B e s t a u r a n t g r o u p — fl930fStores 

Groupe des rcs tau-{ [Sales 

[Ventes 
O t h e r retail stores—[1930(Stores 

Autres magasins de< J Sales 
ddtail [19411 Magasins . 

1 Ventes 

Chalnes de pharma-{ j Sales 
c ies . . . [1941 Magasins.. 

Chatnes de bijouteries.] I Sales 
[1941 jMagasins.. 

1 Ventes 

furniture, e q u i p m e n t j ISales 
and supply store chains] 1941 j Magasins.. 
—Chalnes de magasins [ [Ventes 
d'ameublement, outil
lage et fourniture de bu
reaux, de magasins et 
d'dcoles. 

Tobacco store and stand (1930[Store3 
chains — Chalnes de] J Sales 
magasins et de comp-[l941jMagasins.. 
toirs de tabac. I Ventes 

Government liquor store(1930(Stores 

magasins de liqueurs[l941]Magasins.. 
du gouvernement. [Ventes 

Canada total 

Total. Canada 

Number of 
stores and 

amount 
of sales 

— Nombre de 
magasins et 

montant 
des ventes 

1,122 
$23,919,700 

837 
$27,769,100 

70' 
$4,218,100 

38 
$3,849,700 

1,035 
$18,597,600 

738 
$21,888,400 

481 
$27,785,400 

9 U 
$34,429,000 

96 
$9,367,900 

127 
$15,484,200 

362 
$17,386,100 

410 
$18,655,600 

262 
$13,438,600 

264 
$12,498,400 

1,911 
$168,639,100 

2,005 
$203,374,100 

292 
$13,971,300 

361 
$18,849,500 

25 
$6,195,300 

53 
$11,220,800 

173 
$11,134,200 

147 
$20,192,600 

215 
$7,800,700 

317 
$7,186,800 

645 
$100,394,000 

615 
$112,397,800 

Regional percentage distribution of stores and sales 

Distribution proportionnelle rdgionale des magasins et des ventes 

Canada 

109 0 
100-0 
100-0 
109-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 

^ 100-0 
100-0 

100 0 
100-0 
100-0 
100-0 

100-0 
100 0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 

100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100 0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 

100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 
100-0 

Mari t ime 
Provinces 

— Provinces 
Alaritimes 

0-7 
• Cx) 

1-4 
3-9 
9-9 

(x) 
18-4 

Cx) 

-
-
-

S-9 
3-2 
4-7 
3-2 

9-4 
Cx) 

6-3 
(x) 

5-0 
Cx) 

4-1 
3-6 

2-7 
(x) . 

2-7 
Cx) 

6-8 
6-2 
6-9 

10-4 
7-9 
5-7 
6-2 

(x) 
8-0 

(x) 
15-1 
9-6 

11-0 
6-8 

10-2 
4-4 

-
-
-
-11-1 

6-9 
13-7 
16-1 

-Quebec 

— Qudbec 

1-5 
8-2 
4-0 

13-6 
20-0 
39-0 
26-3 

Cx) 
0-1 

Cx) 
0-8 

Cx) 

37-3 
31-8 
36-2 
43-5 

58-3 
(x) 

48-1 
57-2 
32-1 
27-8 
32-4 
32-3 

22-9 
37-S 
20-0 
30-2 
17 7 
22-7 
17-1 
19-8 
18-5 
17-0 
16-2 
16-6 
32-0 
33-9 

9-4 
23-3 
13-3 
23-0 
14-3 
23-7 

33-9 
36-1 
32-3 
32-8 
17-1 
26-3 
17-9 
21-8 

Ontario 

4-3 
14-9 

8-0 
22-2 
26-6 
33-6 
31-6 

Cx) 
1-6 
7-0 
5-5 

18-4 

33-3 
46-9 
34-2 
33-6 

28-1 
52-8 
31-5 
27-8 
37-0 
44-2 
36-1 
38-0 

48-5 
44-4 
43-6 
47-2 
30-9 
38-1 
39-3 
41-2 
46-9 
60-0 
54-8 
54-8 
28-0 

Cx) 
47-2 
44-1 
36-8 
44-6 
40-1 
62-3 

44-6 
38-6 
49-3 
49-4 
18-9 
34-6 
21-1 
29-4 

Prairie 
Provinces 

Provinces 
des 

Prairies 

92-8 
72-S 
84-6 
68-2 
44-6 

Cx) 
23-7 

Cx)-
97-6 
90-6 
94-1 
72-0 

15-9 
11-8 
16-6 
10-5 

4-2 
Cx) 

3-1 
(x) 

18-7 
16-4 
20-8 
17-6 

13-3 
(x) 

13-9 
Cx) 

28-3 
13-9 
23-1 
16-0 
12-7 
12-7 
10-2 

Cx) 
24-0 
12-9 
24-5 

Cx) 
31-8 
19-5 
25-9 
12-9 

10-3 
11-4 
13-3 

^^^ , 41-7 
17-5 
35-2 
18-5 

British 
Colum-
biaC) 

— Colombie 
Britan-
nique(i) 

0-7 
Cx) 

2-0 
2-1 

--
--0-8 

(x) 
1-6 

Cx) 

9-6 
6-7 
8-3 
9-2 

-
-11-0 

10-1 
7-2 

W,« 7-6 
8-6 

13-0 
9-0 

17-8 
11-8 
16-3 
18-1 
13-6 
12-6 
14-0 
14-6 
13-S 
13-7 
8-0 

(x) 
3-8 

Cx) 
8-1 
7-2 
9-5 
6-7 

11-2 
14-0 
5-1 

(x) 
11-2 
14-7 
12-6 
14-2 

An Cx) indicates that figures are withheld to avoid disclosing individual operations but these are included in the totals. 
Un Cx) indique que les chiffres no sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 

sont inclus dans les totaux. 
Included in totals may be figures for classifications which cannot be shown separately. 
Dans les totaux sont inclus parfois des chiffres dont la classification ne peut dtre indiqude sdpardment. 
C) Includes Yukon and Northwest Territories. 
C') Inclus Yukon et Territoires du Nord-Ouest. 
Nora.—'rhe figures given in this table were compiled from consolidated reports submitted for each cham conipany as 

a whole. They do not cneck exactly with the figures for chain stores shown in the main tables in this volume which were 
based on data received for each individual chain store. 

NOTA.—Les chiffres de ce tableau ont dtd calculds d'aprds les rapports consolidds fournis par chaque compagnie de maga
sins en chalne prise en son entier. lis ne sont pas exactement les mdmes, que ceux des magasins en chalne donnds dans les 
tableaux principaux de ce volume, lesquels sont basds sur les donndes recues de chaque magasin en particulier. 
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. Table 4.—Principal Statistics of Retail Chains by Kinds of Business, Canada, 1941 

I t em 
All chains 

Toutes 
chaines 

Food chain group 

Chalnes, groupe de r a l i m e n t a t i o n 

All food 
chains 

Toutes 
chalnes, 
magasins 

alimentaires 

Bakery 
product 
cliains 

Chaines, 
produits 

de la 
boulangeri( 

C a n d y 
and con

fectionery 
chains 

Chalnes, 
bonbons 
e t con
fiseries 

Grocery 
chains 

Chaines, 
dpiceries 

A. N u m b e r of chains—Nombre^de cha ines . . . 

B . N u m b e r of s tores—Nombre de magasins. 

F . 

Sales—Ventes— 
Reta i l sales, total—Ventes de ddtail, totales 
Average per store—Moyennes par magasin 
Wholesale sales to others—Ventes de gros aux autres 
"Total chain sales—Ventes totales des chatnes 

Store employment and payroll—Employds et bordereaux 
de paye des magasins— 

Full-t ime employees—Employds k t emps entier— 
Male, number—Hommes , nombre 
Female , number—Femmes , nombre 
Salaries and wages—Salaires et gages 

Pa r t - t ime employees—Employds k temps partiel — 
Male, number—Hommes , nombre 
Female , number—Femmes. nombre 
Salaries and wages—Salaires et gages 

Chain expenses—Ddpenses des chaines— 
Store expenses—Ddpenses des magasins— 

Wage c o s t - C o u t des gages 
Per cent of sales—Pourcentage des ventes. 

Other expenses Cincluding rent)—Autres ddpenses 
Cy compris loyer) 

Per cent of sales—Pourcentage des ventes — . . . 
.Tota l store expenses—Ddpenses totales des magasins 

Per cent of sales—Pourcentage des ventes 
Overhead expenses—Ddpenses gdndrales 

Per cent of sales—Pourcentage desven te s 
Warehouse expenses^Ddpenses d'entreposage 

Per cent of sales—Pourcentage des ventes 
To ta l chain expenses—Ddpenses totales des chatnes. 

Per cent of sales—Pourcentage des ventes 

Rentals—Loyers— 
N u m b e r of stores in leased premises—Nombre de 

magasins dans des locaux louds 
Sales of stores in leased premises—Ventes des maga

sins dans des locaux louds 
Rentals paid—Loyers payds 

Per cent of sales—Pourcentage des ventes 

Inventories, end of 1941—Inventaires k la fin de 1941— 
Store inventories—Inventaires des magasins 
Warehouse inventories—Inventaires des entreposages. 
Tota l inventories—Inventaires-totaux 

H . Customers ' accounts outstanding—Comptes en souffrance 
des clients ! 

Per cent of sales—Pourcentage des ventes 

Cash and credit sales—Ventes k crddit e t au comptant— 
N u m b e r of chains reporting credit sales or t h a t they 

sell only for cash—Nombre de chaines ddclarant 
des ventes k crddit ou qu'elles ne vendent qu 'au 
comptant 

To ta l sales of such chains—Total des ventes de ces 
chalnes '. 

Credi t soles of such chains—Ventes k crddit de ces 
chatnes ' . . . . 

Cash sales of such chains—Ventes au comptant de ces 
chalnes 

533 

8,012 

642.636,700 
80,300 

3,323,500 
645,960.200 

102 

-2,052 

$186,564,100 
$ 90,900 
$ 1,725,000 
$188,289,100 

13 

137 

$ 2,693,400 
i 18,900 

$ 2.693.400 

194 

$ 4,374,600 
5 22,600 

$ 4,374,500 

28 

448 

$ 26,623,300 
$ 59,200 
$ 163,700 
$ 26,677,000 

29, 
. 21,570 

64,214, 

7,476 
9,213 

3,882,200 

7,269 
3 74' 

$ ll,054i700 

4,353 
1,104 

1,316,300 

128 
404 

$ 450,000 

13 
113 

$ 33.600 

77 
693 

609,200 

14 
163 

45.900 

1,262 
)k553 

1,584,600 

m 
696 
181 

199,200 

,58,097,000 
9-0 

51,908,900 
8-0 

109,763.300 
17-0 

13,691,100 
2-1 

3,853,800 
0-6 

127,308,200 
19-7 

$ 12,371,000 
6 

$ 10,388,900 
5*5 

$ 22,759,900 
121 

$ 2,634,800 
1-4 

$ 1,910,500 
, 1-0 

$ 27,306,200 
14-5 

483,600 
18 

360,400 
13-9 

844.000 
32-5 

162,300 
6-3 

• 655,100 
15-0 

795.800 
18-2 

1,450,900 
33-2 

71,300 
1-6 

1,006,300 
38 

$ 1,622.200 
34-8 

1,783,800 
6-7 

1,422,900 
6-3 

3.206,700 
12-0 

266.400 
1-0 

230,300 
0-9 

3,693,400 
13-9 

6,366 

$ 546,442,200 
$ 12,618,900 

2-3 

1,871 

$166,855,800 
$ 2,632,100 

1-5 

116 

1.815,900 
118,900 

6-6 

194 

$ 4,374,500 
$ 328,800 

7-5 

429 

$22,498,600 
» ^ 320,200 

1-4 

$ 69,295,000 
$ 11,235,500 
$ 80,530,500 

$ 39,533,400 
6-1 

7,566,800 
$ 5,758,900 
$ 13,326,700 

$ 1,111,200 
0-6 

51,400 

51,400 

10,100 

$ 75,300 

75,300 

$ 1,831,600 
$ 1,290,700 
$ 3,122,300 

$ 375,600 
ta 1-4 

505 

$ 626,107,700 

104,136,100 

$ 521,971,600 

100 

$187,605,500 

$ 11,748,600 

$176,866,900 

13 

2,693,400 

63,800 

2,529,600 

$ 4,723,000 

Nil 

$ 6,723,000 

28 

$ 26,773,400 

$ 3,409,600 

$ 25,663,800 

NoTB.—The figures given in th is t ab l e were compiled from consolidated reports submi t t ed for each chain company as a whole . 
T h e y do not check exactly wi th t h e figures for chain stores shown in t h e main tables in th is volume which were based on d a t a 
received for each individual store. 

NoTA.—Les chiffres de ce tableau ont dtd calculds d'aprds les rapports consolidds fournis par chaque compagnie de magasins en 
chalnes prise en son entier. l is ne sont pas exactement les mdmes quo ceux des magasins en chaines donnds dans les tableaux prin
cipaux de ce volume lesquels sont basds sur les donndes revues de chaque magasin en particulier. 
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Tableau 4.—Principales statistiques des chalnes de detail, par genres de commerce, Canada, 1941 

• 

Combina
tion s tore . 

chains 
Cgroceries 

and meats ) 

Chatnes, 
dpiceries et 
boucheries 
combindes 

34 

1,093 

$145,794,100 
$ 133.400 
$ 1,571,300 
$147,366,400 

6,277 
2.007 

$ 7,820,600 

3,414 
686 

$ 961,100 

$ 8,781,700 
6-0 

$ 7,346,100 
5-0 

$ 16,126,800 
11-0 

$ 2,068,000 
1-4 

$ 1,677,100 
1-1 

$ 19,871,900 
13-6 

989 

$131,121,000 
$ 1,641,900 

1-3 

$ 5,439,200 
$ 4,466.000 
$ 9,904,200 

$ 660.900 
0-4 

34 

$147,366,400 

$ 7,371,100 

$139,994,300 

Meat 
and fish 
m a r k e t 
chains 

Chatnes, 
boucher ies 
et poisson

neries 

17 

166 

$5,088,600 
$ 30,600 

$ 5,088,600 

481 
33 

$ 529,000 

216 
9 

$ 61,900 

$ 690,900 
11-6 

$ 424.100 
8*3 

$ 1,016,000 
19-9 

$ 69,200 
1-4 

$ 3.100 
0 1 

$ 1,087.300 
21-4 

129 

$ 4,204,900 
$ 103,900 

2-5 

$ 116,000 
$ 3,200 
$ 119,200 

$ 161,600 
3-0 

17 

$ 6,088,500 

% 847,600 

t 4,241,OOo| 

Count ry -
general 
s tore 
chain 
group 

Chalnes, 
magasins 
gdndraux 

do 
campagne 

27 

177 

$ 8,794,600 
$ 49,700 

$ 8.794,600 

666 
237 

$ 626,600 

69 
49 

$ 14,400 

$ 641.000 
7-3 

$ 683,900 
6-6 

$ 1,224.900 
13-9 

$ 47,600 
0-6 

$ 1,272,400 
14-4 

46 

$ 2,312,300 
$ 26,200 

1-1 

$ 2,746,300 

$ 2,746,300 

$ 1,410,300 
16-0 

24 

S 7,923,600 

S 3,639,700 

t 4,283,800 

' General merchandise 
chain group 

Chatnes, groupe des 
marchandises gdndrales 

All 
generfil 

merchandise 
chains 

Toutes 
chatnes, 

mar 
chandises 
gdndrales 

33 

631 

$ 80,678,900 
$ 127,900 
$ 79,300 
$ 80,768,200 

1,868 
8,602 

$ 8,186,200 

264 
6,293 

$ 1,202,700 

$ 9,387,900 
11-6 

$ 8,870,900 
11-0 

$ 18,268,800 
22-6 

$ 2,611,400 
3-2 

$ 406,400 
0-6 

$ 21,276,600 
26-3 

542 

$ 65,827,800 
$ 3,007,700 

4-6 

S 10,648,300 
$ 1,836,600 
$ 12,483,800 

$ 387,000 
0-6 

32 

$ 80,776,600 

$• 1,997,900 

$ 78,778,700 

General 
merchandise 

and 
d r y goods 

chains 

Chaines, 
mar 

chandises 
gdndrales et 

merceries 

13 

99 

$ 6,499,800 
$ 66,600 
$ 37,800 
$ 6,537,600 

238 
472 

$ 746,600 

46 
207 

$ 72,600 

$ 819,200 
12-6 

$ 697,100 
10-7 

$ 1,516,300 
23-2 

$ 36,400 
0-5 

$ 13,500 
0-2 

$ 1,665.200 
23-9 

87 

$ 5,100,200 
$ 142,600 

2-8 

$ 1,313,700 
$ 29,400 
$ 1,343,100 

$ 372,800 
5-7 

12 

$ 6,463,600 

$ 1,902,300 

$ 4,561,300 

Var ie ty 
chains 

Chalnes, 
bazars 

20 

532 

$ 74,179,100 
$ 139,400 
$ 41,500 
$ 74,220,600 

1,620 
8,130 

S 7,438,600 

218 
' 6,086 

$ 1,130,100 

$ 8,568,700 
11-5 

$ 8,173,800 
11-0 

$ 16,742,500 
22-6 

$ 2,676,000 
3-6 

$ 392,900 
0-6 

$ 19,711,400 
26-6 

455 

$ 60,727,600 
$ 2,865,100 

4-7 

$ 9,334,600 
$ 1,806.100 
$ 11,140,700 

$ 14,200 

20 

$ 74,313,000 

$ 95,600 

$ 74,217,4001 

Automot ive chain group 

Chatnes, groupe de I 'automobile 

All 
au tomot ive 

chains 

Toutes 
chatnes, 

auto
mobi le 

44 

473 

$ 34,335,400 
$ 72,600 

$ 34,336,400 

2,164 
. 186 

$ 3,230,300 

109 
14 

$ 59,300 

$ 3,289,600 
9-6 

$ 2,508,600 
7-3 

$ 6,798.200 
16-9 

$ 248,000 
0-7 

$ 6,046.200 

n-% 

236 

$ 24,026,200 
$ 413,100 

1-7 

$ 3,442,900 

$ 3,442,900 

$ 1,709,000 
5-0 

42 

$ 33,047,300 

$ 15,178,100 

$ 17,869,200 

Motor 
vehicle 
dealer 
chains 

Chatnes, 
marchands 

de 
vdhicules-

moteur 

9 

47 

$ 17,815,700 
$ 379,100 

$ 17,816,700 

911 
86 

$ 1,681,300 

38 
8 

$ 36,000 

$ 1,617,300 
9-1 

$ 1,067,300 
6-0 

$ 2.684,600 
16-1 

$ 2,684,600 
16-1 

29 

$ 16,307,500 
$ 141,900 

0-9 

$ 2,635,900 

$ 2,635,900 

$ 1,196,800 
6-7 

9 

$ 17,815,700 

$ 11,847,200 

$ 5,968,600 

Filling 
s ta t ion 
chains 

Chatnes, 
postes 

d'essence 

28 

371 

$ 13,619,700 
$ 36,400 

$ 13,619,700 

973 
73 

$ 1,229,400 

60 
6 

$ 20,100 

$ 1,249,600 
9-2 

$ 1,059,700 
7-S 

$ 2,309,200 
17-0 

$ 123,000 
0-9 

$ 2,432,200 
17-9 

166 

$ 6,841,700 
$ 212,800 

3-1 

$ 415,500 

$ 415,500 

$ 190,100 
1-4 

26 

$ 12,163,600 

$ 1,530,300 

$ 10,633,300 

Other 
au tomot ive 

establish
men t 

chains •• 

Chalnes, 
dtablisse
ments de 
vdhicules-

moteur 

7 

65 

$ 3,000,000 
$ 54,600 

$ 3,000,000 

280 
27 

$ 419,600 

11 

$ 3,200 

$ 422,800 
14-1 

$ 381,600 
12-7 

$ 804,400 
26-8 

$ 125,000 
4-2 

$ 929,400 
31-0 

60 

$ 1,876,000 
$ 58,400 

3-1 

$ 391,500 

$ 391,600 

$ 323,100 
10-8 

7 

$ 3,068,000 

$ 1,800,600 

$ 1,267,400 

d 
Z 

1 

2 

3 
4 
5 
6 

7 
8 
9 

10 
11 
12 

13 
14 

15 
16 
17 
13 
19 
20 
21 
22 
23 
24 

25 

26 
27 
28 

29 
30 
31 

32 
33 

34 

35 

36 

37 
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Table 4.—Principal Statistics of RetaU Chains by Kinds of Business, Canada, 1941—Con. 

Item 

Apparel chain group 

Chatnes, groupe du vdtement 

All 
apparel 
chains 

Toutes 
chaines, 

vdtement 

Men's 
and boys' 
clothing 

and 
furnishings 

chains 

Chalnes. 
vdte

menta et 
lingerie 

C hommes 
et 

garcons) 

Family 
clothing 
chains 

Chalnes, 
vdtements 

pour 
toute 

la famille 

Women's 
apparel 
and ac
cessories 
chains 

Chalnes, 
vdtements 
de femmes 

et acces
soires 

Shoe 
chains 

Chatnes, 
de chaus

sures 

Building 
chain 

Chatnes, groupe 
de cons 

All 
building 

materials 
chains 

Toutes 
chatnes, 

matdriaux 
de cons
truction 

Hardware 
chains 

Chalnes, 

auin-
leries 

A. Number of chains—Nombre de chaines... 

B. Number of stores—Nombre de magasins.. 

C. Sales—Ventes— 
Retail sales, total—Ventes de ddtail, to

tales 
Average per store—Moyennes par maga-

Wholesale sales to others—Ventes de gros 
aux autres 

Total chain sales—Ventes totales des 
chatnes 

$62, 

110 

1,032 

193,100 

50,600 

334,300 

627,400 

18 

147 

498,700 

64,600 

800 

499,500 

19 

115 

$13,943,600 

121,200 

174,100 

$14,117,600 

38 

318 

$12,438,300 

$ 39,100 

$ 92,300 

$12,630,600 

36 

462 

$16,312,600 

36,100 

$ 67,100 

$16,379,700 

$27, 

46 

837 

709,100 

33,200 

$27,769,100 

7 

38 

$3,849,700 

$ 101,300 

$3,849,700 

10 
11 
12 

13 
14 

16 

16 

17 

18 

19 
20 

21 

22 

23 

24 

25 

26 

27 
28 

Store employment and payroll—Employds 
et bordereaux de paye des magasins— 

Full-time employees—Employds k temps 
entier 

Male, number—Hommes, nombre— 
Female, number—Femmes, nombre.. 
Salaries and wages—Salaires et gages 

Part-time employees—Employds k temps 
partiel— 

Male, number—Hommes, nombre— 
Female, number—Femmes, nombre.. 
Salaries and wages—Salaires et gages 

Chain expenses—Ddpenses des chalnes— 
Store expenses—Ddpenses des magasins-

Wage cost—Coflt des gages 
Per cent of sales—Pourcentage des 
ventes 

Other expenses Cincluding rent)-:-Au-
tres ddpenses (y compris loyer) — 

Per cent of sales—Pourcentage des 
vente5 

Total store expenses—Ddpenses totales 
des magasins 

Per cent of sales—Pourcentage des 
ventes 

Overhead expenses—Ddpenses gdndrales 
Per cent of sales—Pourcentage des 

ventes 
Warehouse expenses—Ddpenses d'entre

posage 
Per cent of sales—Pourcentage des 

ventes 
Total chain expenses—Ddpenses totales 

des chalnes 
Per cent of sales—Pourcentage des 

ventes 

$ 5, 

2,252 
2,335 

060,300 

1,118 
1,246 

512,900 

511 
82 

942,900 

203 
34 

69,100 

557 
932 

1,534,000 

109 
386 

118,600 

62 
1,056 

$ 959,300 

14 
• 623 

$ 128,900 

1,122 
266 

$ 1,624,100 

792 
303 

$ 206,300 

$ 2, 

1,981 
187 

446,800 

397 
8 

88,300 

233 
95 

1,100 

20 
4 

6,700 

$ 6, 

$6 

$11 

$ 1 

$13 

673,200 

10-6 

183,000 

11-8 

613,600 

21-9 
068,800 

2-0 

785,800 

1-6 

,368,200 

25-4 

$2, 

Rentals-—Loyers— 
Number of stores in leased premises-

Nombre de magasins dans des locaux 
louds. 

Sales of stores in leased premises—Ven
tes des magasins dans des locaux louds 

Rentals paid—Loyers payds 
Per cent of sales—Pourcentage des ven

tes 

1,009 

311,400 
074,200 

4-2 

G. Inventories, end of 1941—Inventaires k la fin 
de 1941— 

Store inventories—Inventaires des maga-
gasins _. 

Warehouse inventories—Inventaires des 
entreposages 

Total inventories—Inventaires totaux.. 

$10,438,200 

,825,600 
1,263,800 

002,000 

10-6 

190,600 

12-5 

,192,600 

23-1 
131,600 

1-4 

118,000 

1-2 

,442,100 

26-7 

$ 1,662,600 

11-7 

$ 1,647,800 

11-7 

$ 3,057,800 

21-7 
287,400 

2-0 

151,100 

1-1 

$ 3,496,300 

24-8 

$ 1,088,200 

8-7 

$ 1,621,600 

12 

$ 2,709,700 

21-6 
$ 356,200 

2-8 

$ 196,100 

1 

$ 3,262,000 

26-0 

$ 1,830,400 

11-2 

$ 1,723,100 

10-5 

$ 3,653,500 

21-7 
$ 293,700 

1-8 

$ 320,600 

2-0 

$ 4,167,800 

25-5 

534,100 

9-1 

798,900 

10-1 

333,000 

19-2 
901,300 

3-2 

,234,300 

22-4 

$ 386,800 

10-0 

$ 304,400 

7-9 

$ 691,200 

17-9 
$ 36,400 

1-0 

$ 727,000 

18-9 

141 

086,400 
386,100 

4-2 

106 

$11,787,800 
$ 280,900 

$1,662,300 

227,400 
789,700 

2-4 

$ 3,198,100 

$ 273,400 
$ 3,471,500 

316 

$12,417,700 
$ 714,200 

5-8 

$ 1,668,800 

$ 379,100 
$ 2,047,900 

447 

$16,019,500 
$ 693,000 

4-3 

$ 4,009,000$ 

$ 946; 700 
$ 4,954,700l$ 

236 

,996,400 
128,400 

1-4 

1,363,500 

1,363,600 

$2,449,400 
$ 49,100 

2-0 

$ 748,300 

$ 748,300 
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Tableau 4.—Principales statistiques des chalnes de d€tail, par genres de commerce, Canada, 1911—suite 

mater ia ls 
group / 

des matdriaux 
tructlon 

L u m b e r 
and 

building 
mater ia l 
dealers ' 
chains 

Chalnes, 
mar 

chands 
de bois 

d'ceuvre et 
matdriaux 

de cons
truction 

31 

738 

$21,888,400 

$ 29,700 

-
$21,888,400 

1,669 
64 

$1,813,400 

376 
3 

$ 80,300 

$ 1,893,700 

8-7 

$2,212,200 

10-1 

$4,105,900 

18-8 
% 847,900 

3-8 

-
-

$4,953,800 

22-6 

158 

$4,669,200 
$ 8,200 

0-2 

$ 7,061,000 

_ 
$7,061,000 

O t h e r 
building 
material 
dealers ' 
chains 

Chalnes, 
mar

chands 
d 'au t res 

matdriaux 
de cons
truction 

7 

• 61 

$2,031,000 

$ 333,000 

-
$2,031,000 

189 
28 

$ 262.300 

•1 
1 

$ 1,300 

$ 253,600 

12-5 

$ 282,300 

13-9 

$ 635,900 

26-4 
$ 17,000 

0-8 

-
-

$ 652,900 

27-2 

54 

$1,886,800 
$ 71,100 

3-8 

$ 554,200 

_ 
$ 554,200 

Furni
ture— 
house
h o l d -
radio 
chain 

group 

Chalnes, 
groupes 

des 
meubles, 

articles de 
mdnage 
et radio 

44 

641 

$34,429,000 

$ 63,600 

$ 45,300 

$34,474,300 

3,366 
891 

$ 6,784,400 

351 
87 

$ 160,200 

$ 5.934,600 

17-2 

$ 4,891,400 

14-2 

$10,826,000 

31-4 
$ 1,317,800 

3-8 

$ 272,600 

0-8 

$12,416,400 

36-0 

420 

$28,304,100 
$ 675,400 

2-4 

$ 6,982,100 

$ 623,800 
$ 7,606,900 

Res tauran t 
chain 

group 

Chaines, 
groupe 

des 
restau

rants 

28 

264 

$12,498,400 

$ 47,300 

$ 69,300 

$12,657,700 

' 1,750 
2,630 

$ 3,015,700 

141 
242 

$ 120,300 

$ 3,136,000 

25-0 

$ 2,493,300 

19-8 

$ 5,629,300 

44-8 
$ 370,600 

3-0 

$ 149,800 

' l - 2 

$ 6,149,600 

49-0 

200 

$ 9,631,700 
$ 043,100 

6-7 

$ 268,900 

$ 176,100 
$ 435,000 

All other kind-of-business chains group 

Chalnes, groupe de tous autres genrea de commerce 

All o ther 
retail 
chains 

Toutes 
autres 

chalnes 
de ddtail 

100 

2,005 

$205,374,100 

$ 102,400 

$ 1,080,300 

$206,464,400 

8,482 
2,765 

$ 14,811.800 

683 
171 

$ 417,800 

$ 15,229,600 

7-4 

$ 13,190,000 

6-4 

$ 28,419,600 

13-8 
$ 4,491,000 

2-2 

$ 328,700 

Orl 

$ 33,239,300 

16-1 

1,798 

$191,278,600 
$ 3,119,700 

1-6 

$ 18,848,000 

$ 1,115,600 
$ 19,963,600 

Drug 
chains 

Chatnes, 
phar

macies 

36 

361 

$18,849,500 

$ 52,200 

$ 50,700 

$18,900,200 

1,674 
857 

$ 2,567,800 

192 
132 

$ 77,300 

$ 2,645,100 

14-0 

$ 2,012,600 

10-6 

$ 4,667,700 

24-6 
$ 633,000 

2-8 

$ 168,200 

0-9 

$ 5,368,900 

28-3 

354 

$18,686,600 
$ 927,700 

6-0 

$ 2,936,100 

$ 792,000 
$ 3,728,100 

Jewellery 
chains 

Chalnes, 
bijouteries 

• 7 

53 

$11,220,800 

$ 211,700 

-
$11,220,800 

706 
620 

$1,646,600 

6 
4 

$ 4,100 

$1,550,700 

13-8 

$2,229,200 

19-9 

$3,779,900 

33-7 
$ 677,600 

6-0 

-
-

$4,457,400 

39-7 

53 

$11,220,800 
$ 406,200 

3-6 

$2,651,900 

_ 
$2,651,900 

Office, 
store, 
school 

furniture 
equipment 

and 
supply 
chains 

Chaines, 
mar

chands de 
'ournitures 
et outillage 
de bureau, 
magasins 
et dcoles 

13 

147 

$20,192,600 

$ 137,400 

-
$20,192,600 

1,763 
541 

$4,218,100 

34 
22 

$ 28,100 

$4,246,200 

21-0 

$3,849,600 

19-1 

$8,096,700 

40-1 
$1,125,800 

5-6 

-
-

$9,221,600 

46-7 

140 

$17,991,600 
$ 205,900 

1-1 

$2,748,100 

_ 
$2,748,100 

Tobacco 
chains 

Chatnes, 
t a b a c 

6 

217 

$7,185,800 

$ 33,100 

$1,029,600 

$8,215,400 

638 
364 

$ 986,800 

_ 
-
-

$ 986,800 

12-0 

$ 900,200 

11-0 

$1,887,000 

23-0 
$ 449,800 

5-5 

$ 76,800 

0-9 

$2,412,600 

29-4 

214 

$7,136,700 
$ 663,700 

7-9 

$ 698,300 

$ 226,000 
$ 824,300 

Govern
ment 

l iquor 
s tore 

chains 

Chalnes, 
magasins 

de boissons 
du gou

vernement 

• 

9 

616 

$112,397,800 

$ 182,800 

-
$112,397,800 

1,987 
30 

$ 3,099.700 

346 
1 

$ 267,900 

$ 3,357,600 

3-0 

$ 1,489,300 

1-3 

$ 4,846,900 

4-3 
$ 1,055,400 

0-9 

. .-
-

$ 5,902,300 

6-2 

593 

$108,270,400 
$ 682,300 

0-1 

$ 6,774,800 

_ 
$ 5,774,800 

All o ther 
kind-of-
business 
chains 

Toutes 
chaines. 
d 'aut res 
genres 

de com
merce 

30 

612 

$36,527,600 

$ 58,100 

-
$35,627,600 

1,814 
343 

$ 2,392,800 

106 
12 

$ 50,400 

$ 2,443,200 

6-9 

$ 2,709,200 

7-6 

$ 6,152,400 

14-6 
$ 649,500 

1-8 

$ 84,700 

0-2 

$ 6,886,600 

16-5 

444 

$28,073,400 
$ 433,900 

1-6 

$ 4,238,800 

$ 97,600 
$ 4,336,400 

d 
Z 

1 

2 

3 

4 

5 

6 

7 
8 
9 

10 
11 
12 

13 

14 

15 

16 

17 

18 
19 

20 

21 

22 

23 

24 

25 

26 
27 

28 

29 

30 
31 
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Table 4.—Principal Statistics of Betail Chains by Kinds of Business, Canada, 1941—Con. 

Item 

Apparel chain group 

Chalnes, groupe du vdtement 

All 
apparel 
chains 

Toutes 
chalnes, 

vfitement 

Men's 
and boys' 
clothing 

and 
furnishings 

chains 

Chalnes, 
vete

ments et 
lingerie 

(hommes 
et 

gardens) 

Family-
clothing 
chains 

Chalnes, 
vetements 

pour 
toute 

la famille 

Women's 
apparel 
and ac

cessories 
chains 

Chalnes, 
vetements 
de femmes 

et acces
soires 

Shoe 
chains 

Chalnes, 
de chaus

sures 

Building 
chain 

Chatnes, groupo 
decons 

All 
building 

materials 
chains 

Toutes 
chalnes, 

materiaux 
de cons
truction 

Hardware 
chains 

Chatnes r 

auin-
leriea 

H. Customers' accounts outatanding—Comptes 
en souffrance des clients 
Per cent of sales—Pourcentage des ven

tes 
Cash and credit sales—Ventes k credit et au 

comptant— 
Number of chains reporting credit sales 

or that they sell only for cash—Nom
bre de chalnes declarant des ventes k 
credit ou qu'elles ne vendent qu'au 
comptant 

Total sales of such chains—Total des ven
tes de ces chatnes 

Credit sales of such chains—Ventes k cre
dit de ces chalnes 

Cash salea of such chains—Ventes 
comptant de ces chaines , 

$ 1,295,500 

2-5 

108 

$52,241,600 

$ 3,795,000 

$48,446,600 

S 136,500 

1-4 

18 

$9,499,500 

$ 834,100 

$8,665,400 

$ 886.300 

6-3 

19 

$14,117,600 

S 2,313,000 

$11,804,600 

253,700 

2-0 

37 

$12,454,500 

549,500 

$11,905,000 

S 19,000 

0-1 

34 

$16,170,000 

98,400 

$16,071,600 

$ 7,386,800 

26 

42 

$25,112,000 

$18,115,500 

$ 6,906,500 

$ 406,200 

10-6 

$3,849,700 

$2,592,200 

$1,267,500 

Group totals may include figures for classifications which cannot be shown separately. 
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Tableau 4.—Prlndpales statistiques des chalnes de d£tall, par genres de commerce, Canada, 1941—fin 

mater ia ls 
group 

des materiaux 
truction 

Lumber 
and 

building 
mater ia l 
dealers* 
chains 

Chatnes, 
mar 

chands 
de bois 

d'oeuvre et 
mater iaux 
de cons
truction 

$6,693,500 

30-6 

28 

$19,231,300 

$14,020,600 

$5,210,700 

O t h e r 
building 
mater ia l 
dealers ' 
chains 

Chalnes, 
mar

chands 
d 'autres 

mater iaux 
de cons
truction 

$ 287.100 

14-1 

7 

$2,031,000 

$1,502,700 

$ 628,300 

Furni
ture— 
house
h o l d -
radio 
chain 
group 

Chalnes, 

des 
meubles, 

articles de 
nienage 
et radio 

$18,749,800 

54-4 

• 40 

$32,683,300 

$25,794,900 

$ 6.888,400 

Res tauran t 
chains 
group 

Chaines, 

des 
restau
rants 

$ 500 

28 

$12,557,700 

$ 11,200 

$12,646,500 

All o ther kind-of-business chains group 

Chalnes. groupe de tous autres genres de ' commerce 

All other 
retai l 
chains 

Toutes 
autres 

chatnes 
de detai l 

$ 7,488,300 

3-6 

89 

$194,159,200 

$ 23.864,200 

$170,305,000 

Drug 
chains 

Chatnes, 
phar

macies 

$ 159,800 

0-8 

35 

$18,900,200 

$ 676,900 

$18,223,300 

Jewellery 

Chalnes, 
bijouteries 

$ 1,622,800 

14-5 

6 

$11,098,500 

$ 6,948,800 

$5,149,700 

Office, 
store, 
school 

fumiture 
equipment 

and 
supply 

Chatnes, 
mar 

chands de 
fournitures 
et outillage 
de bureau. 
magasms 
e t Icoles 

$4,263,100 

2 M 

5 

$8,462,000 

$7,834,700 

$ 627,300 

Tobacco 

Chalnes, 
t abac 

$ 17,800 

0-2 

6 

$8,215,400 

$ 137,600 

$8,077,800 

Govern
m e n t 
l iquor 
s tore 

Chatnes, 
magasins 

de boissons 
du gou

vernement 

~ 

9 

$112,397,800 

-
$112,397,800 

All other 
kind-of-
business 
chains 

Toutes 
chalnes 
d 'aut res 
genres 

de com
merce 

$ 1,424,800 

4-0 

28 

$35,085,300 

$ 9,266,200 

$25,829,100 

o 
Z 

1 

2 

3 

4 

5 

6 

Les totaux des groupes peuvent comprendre les chiffres de certaines classilications qui ne peuvent paa 6tre indiqufe s6par6ment 

Table 5.—Principal Statistics of Chain Store Warehouses for Selected Kinds of Business, Canada, 
1941 

Tableau S.—Principales statistiques des entrepdts des chatnes de magasins, pour des genres de 
commerce choisis, Canada, 1941 

Kind of business—Genre de commerce — 

N u m 
ber of 
ware

houses 

N o m 
bre 

d 'entre
pots 

107 

21 
13 

21 

12 

9 

7 
10 

3 . 

11 

N u m 
ber of 
em

ployees 

Nom
bre 

d ' em
ployds 

1,C60 

726 
221 

193 

147 

118 

72 
95 

37 

61 

Salaries 
and 

wages 

Salaires 
et gages 

Value of 
merchandiae handled 
through warehouses 

Valeur des 
marchandises passant 

par les entrepdts 

Total 

Totale 

To other 
firms 

Aux autres 
firmes 

Value of 
direct 

deliveries 
(drop 

shipments) 

Valeur des 
livraisons 
directes 

(expeditions 
& vue) 

Stocks 
on hand 
end of 
1941(1) 

Stocks 
en mains 
k la fin 

de 
19410) 

Total, all chains speeifled—Total, 
toutes chaines speclflies 

Grocery and combination store (groceries 
and meats) chains—Chalnea d'dpiceries 
et d'dpiceries et boucheries combindes.. 

Variety store chaina—Chalnes de bazars. 
Clothing store chains—Chalnes de maga

ains de vfitementa 
Shoe store chains—Chalnes de magaains 

de chaussures 
Furniture, household appliance or radio 

dealers' chaina—Chalnes de marchands 
de meubles, d'appareils de mdnage ou de 
radio 

Restaurant chains—Chalnes de restau
rants 

Drug store chains—Chatnes de pharmacies 
Tobacco store chains—Chatnes de maga

sins de tabac 
All other kinds of business chains—Chalnes 

de tous autres genres de commerce 

S 

!,047,700 

836,800 
244,500 

313,100 

205,600 

138,300 

91,600 
99,000 

41,700 

77,200 

107,176,600 

69,231,400 
7,257,900 

8,692,400 

6,411,600 

3,762,300 

1,265,600 
5,177,600 

4,196,100 

1,191.700 

3,500 

1,725,000 
41,600 

267,200 

67,100 

45,300 

59,300 
50,700 

1,029,600 

37,800 

36,377,900 

27,287,900 
4,086,600 

2,280,800 

1,209,400 

458,800 

1,020,500 

33,900 

11,235,500 

6,765,700 
1,806,100 

879,900 

946,'700 

523,800 

176,100 
792,000 

226,000 

130.200 

t') At the lower of cost or replacement value. 
(•) Au plus bas du prix eoOtant ou de la valeur de remplacement. 
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Table 6.—Retali Chains Classified by Kinds of Business and by Date of Establishment 

Kind of business—Genre de commerce 

All chains reporting 
Toutes chaines ddclardes 

Number 

Nombre 

Sales—Ventes 

Amount 

Montant 

Per-cent 
of total 

Pour-cent 
du total 

Total, all chains-Total, toutes chaines de magasins. 

Food group—Groupe de ralimentation 

Bakery products store chains—Chatnes de magasins de produita de la boulangerie.. 
Candy and confectionery store chaina—Chatnes de magasina de bonbons et confi

series 
Grocery store chains—Chatnes d'dpiceries ._..._ •_. • 
Combination store (groceries and meats) chains—Chatnes d'dpiceries et boucheries 

combindes 
Meat and fiah market chains—Chatnes de boucheriea et poissonneries 

Country general stores—Magasins generaux de campagne 

General merchandise gronp—Groupe des marchandises generates 

General merchandise and dry goods store chains—Chalnea de magaains de mar
chandises gdndrales et merceriea 

Variety atore chains—Chatnes de bazars , 

Automotive group—Groupe de rautomoblle 

Motor vehicle dealer chains—Chatnes de marchands de vdhicules-moteur 
Filling station chains—Chalnea de postes d'eaaence _• 
Other automotive establishment chains—Chatnes d'autres dtablissementa de vdhi-

cules-moteur 

Apparel gronp—Groupe du vStement 

Men's and boya' clothing and furnishings store chains—Chalnes de magaains de vdte
ments et lingerie (hommea et gargons) 

Family clothing store chains—Chatnes de magaaina de vdtementa pour toute la 
famille ; 

Women'a apparel and accessories store chains—Chatnes de magasins de vdtements de 
femmes et accessoires ' 

Shoe store chains—Chatnes de magaains de chaussures 

Building materials group—Groupe de^ matdriaux de construction. 

Hardware store chains—Chatnes de quincailleriea 
Lumber and building material dealer chains—Chalnea de marchanda de bois d'oeu

vre et matdriaux de construction 
Other building material dealer chains—Chalnea de marchands d'autres matdriaux 

de construction 

Furniture—household—radio group—Groupe des meubles, articles de md
nage et radio 

Fumiture store chains—Chatnes de magaains de meubles 
Household appliance or radio dealer chaina—Chatnes de marchands d'appareils de 

mdnage ou de radio 

Bestaurant group—Groupe des restaurants 

Other retali stores—Autres magasins de ddtail 

Drug store chains—Chalnes de pharmacies 
Jewellery store chains—Chatnes de bijouteries 
Office, store and school furniture, equipment and supply dealer chains—Chalnes de 

magasins d'ameublement, outillage et foumiture de bureau, de magasins et 
d'dcoles 

Tobacco atore and atand chains—Chatnes de magasins et comptoirs de tabac 
Government liquor store chaina—Chatnes de magasins de boissons du gouvernement 
All other kinds of business chains—Chalnea de magasins de tous autres genres de 

commerce 

533 

102 

13 

8 
28 

34 
17 

27 

33 

13 
20 

44 

9 
28 

7 

110 

18 

19 

38 
36 

46 

7 

31 

7 

44 

16 

27 

28 

100 

35 
7 

13 
6 
9 

30 

612,636,700 

186,661,100 

2,593,400 

4,374,500 
26,623,300 

146,974,100 
6,088,500 

8,794,600 

80,678,900 

6,499,800 
74,179,100 

34,335,400 

17,816,700 
13,519,700 

3,000,000 

52,193,100 

9,498,700 

13,943,500 

12,438,300 
16,312,600 

27,769,100 

3,849,700 

21,888,400 

2,031,000 

34,429,000 

15,484,200 

18,656,600 

12,498,400 

205,374,100 

18,849,600 
11,220,-800 

20,192,600 
7,185,800 

112,397,800 

35,627,600 

100-0 

290 

0-4 

0-7 
4-1 

22-7 
0-8 

1-4 

12-5 

1-0 
11-5 

5-3 

2-8 
2-1 

0-4 

8-1 

1-5 

2-2 

1-9 
2-5 

4-3 

• 0-6 

3-4 

0-3 

5-4 

2-4 

2-9 

2-0 

32-0 

2-9 
1-7 

3-2 
1-1 

17-5 

5-6 

Group totals may include figurea for classifications which cannot be shown separately. 
NOTE.—The figures given in this table were compiled from consolidated reports submitted for each company as a 

whole. They do not check exactly with the figures for chain stores shown in the main tables in this volume which were 
based on data received from each individual chain store. 
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Tableau 6.—Chalnes de detail classifl£es selon Ie genres de cammerce et la date d'dtablissement 

Chains not 
claaaified 

aa to 
da t e of 

establ ishment 

Chatnes . 
non classifides 
selon la da te 

de I'dta
blissement 

44 

' 4 

1 

1 

2 

1 

3 

3 

9 

1 
8 

-
6 

1 

1 

1 
3 

1 

-
1 

-

7 

-
7 

-
13 

4 

2 

1 

6 

Chains classified as to da t e of es tabl ishment 

Chalnes claasifides selon la da t e de I 'dtablissement 

Tota l 
number 

Tota l 
nombre 

489 

98 

12 

8 
27 

32 
17 

2G 

30 

10 
20 

35 

8 
20 

7 

104 

17 

18 

37 
32 

44 

7 

30 

7 

37 

16 

20 

28 

87 

31 
7 

11 
6 
8 

24 

N u m b e r established in: 

N o m b r e dtablies en: 

1938-1941 

64 

12 

1 

1 
6 

3 
2 

1 

1 

1 

8 

1 
6 

2 

25 

3 

4 

12 
6 

2 

-
1 

1 

3 

3 

-
6 

7 

4 
2 

-

1 

1934-1937 

67 

12 

2 

' l 
1 

7 
1 

5 

2 

2 

g 

1 
5 

2 

16 

3 

2 

5 
6 

2 

1 

-
1 

6 

3 

3 

5 

11 

3 

1 
1 
1 

6 

1930-1933 

68 

16 

1 

7 

6 
3 

2 

6 

1 
6 

6 

1 
2 

2 

21 

4 

2 

8 
7 

1 

-
-

1 

1 

-
1 

7 

9 

2 
1 

1 
2 
1 

2 

1920-1929 

172 

45 

7 

6 
10 

13 
8 

7 

16 

7 
9 

11 

2 
8 

1 

27 

4 

7 

8 
8 

11 

1 

8 

2 

15 

4 

10 

8 

32 

11 
2-

5 
3 
5 

6 

1910-1919 

69 

9 

-

3 

2 
3 

5 

4 

1 
3 

1 

.' 
-
10 

2 

2 

3 
3 

13 

1 

11 

1 

6 

2 

4 

3 

18 

9 
1, 

3 

1 

4 

1900-1909 

31 

3 

-

1 

2 

3 

1 

1 

1 

1 

-
1 

-
-

1 

14 

3 

10 

1 

2 

2 

-
-

6 

1 
1 

1 

3 

Before 1900 

Avan t 1900 

18 

1 

1 

-

-
3 

-

-

1 

1 

-
4 

1 

1 

2 

1 

1 

-
-

4 

2 

2 

-
4 

1 

-

3 

d 
Z 

I 

2 

3 

4 
5 

6 
7 

8 

9 

10 
11 

12 

13 
14 

16 

16 

17 

18, 

19 
20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 
31 

32 
33 
34 

35 

Les totaux des groupes peuvent comprendre les chiffres de certaines classifications qui ne peuvent pas fitre indiqu6s 
B6par6ment. 

NOTA.—Les chiffres de ce tableau ont 6t6 calculus d'aprte les rapports consolidds par chaque compagnie de magasins en 
chalne prise.en son entier. lis ne sont pas exactement les m€mes que ceux des magasins en chalne donn^ dans les tableaux 
principaux de ce volume, lesquels sont bas6s sur les donndes recues de chaque magasin en particulier. 
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Table 7.—Betail Chains Classified According to Number of Units and by Date of Establishment 

Date of establishment 

Date d'dtablissement 

All chains 

Toutes chalnes 

Number 

Nombre 

Sales 

Ventes 

Less than 6 

Moins de 6 

Number 

Nombre Ventes 

Total chains reporting—Chaines totales declarees-
Xumber or amount—Nombre ou montant 

Chaina not classified aa to date of establishment—Chalnes non claasifides 
selon la date de I'dtablissement— 

Number or amount—Nombre ou montant 

Chains classlfled as to date of establishment—Chaines classlflees 
selon la date de rdtablissemenlr-

Number or amounts—Nombre ou montant 
Per cent—Pourcentage 

Chains established in:—Chalnea dtablies en:— 
1938-1941— 

Number or amount—Nombre ou montant. 
Per cent.—Pourcentage 

1934-1937— 
Number or amount—Nombre ou montant. 

Per cent—Pourcentage 

1930-1933— 
Number or amount—Nombre ou montant., 

Per cent—Pourcentage '. 

1920-1929— 
Number or amount—Nombre ou montant., 

Per cent—Pourcentage 

1910-1919— 
Number or amount—Nombre ou montant., 

Per cent—Pourcentage 

1900-1909— 
Number or amount—Nombre ou montant.. 

Per cent—Pourcentage 

Before 1900—Avant 1900— 
Number or amount—Nombre ou montant. 

Per cent—Pourcentage 

633 

489 
100-0 

64 
13-1 

67 
13-7 

13-9 

172 
35-2 

69 
14-1 

31 
6-3 

18 
3-7 

$642,636,700 

S 76,663,800 

$366,972,900 
100-0 

S 21,883,800 
3-8 

$ 44,520,700 
7-9 

% 60,114,300 
10-6 

$313,891,900 
65-4 

{ 68,689,200 
12-1 

S 39,877,200 
7-0 

% 17,995,800 
3-2 

233 

209 
100-0 

34 
16-3 

36 
16-7 

32 
15-3 

63 
30-1 

29 
13-9 

4-3 

7 
3-4 

$ 71,843,200 

S 2,302,000 

$ 69,641,200 
1000 

% 7,.175,300 
10-3 

$ 7,528,100 
10-8 

S 8,691,200 
12-4 

t 25,157,500 
36-2 

{ 6,603,100 
9-5 

$ 9,118,900 
13-1 

$ 5,367,100 
7-7 

An (x) indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totala 
NOTE.—The figures given in this table were compiled from consolidated reports submitted for each chain company as 

a whole. They do not check exactly with the figures for chain stores shown in the main tables in thia volume which were 
based on data received tor each individual chain store. 
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Tableau 7.—Chalnes de d£taU classlfl£es selon le nombre d'unlt€s exploitdes et la date 
d'etablissement 

569 

6-10 

Number 

Nombre 

16G 

12 

154 
100-0 

20 
13-0 

19 
12-3 

17 
11-0 

58 
37-7 

24 
15-6 

11 
7-1 

6 
3-3 

Sales 

Ventes 

$80,730,000 

$ 6,022,500 

'$74,707,500 
100-0 

S 6,644,700 
8-9 

(10,436,600 
14-0 

$ 7,602,300 
10-2 

$21,545,000 
28-8 

$17,846,400 
23-9 

$ 7,104,800 
9-5 

$ 3,527,700 
4-7 

Number of units—Nombre d 

11-25 

Number 

Nombre 

79 

8 

71 
100-0 

8 
11-3 

8 
11-3 

14 
19-7 

23 
32-4 

• 11 
15-6 

3 
4-2 

4 
6-6 

Sales 

Ventes 

$82,439,200 

S 5,765,100 

$76,674,100 
100-0 

$ 3,770,400 
4-9 

t 3,205,500 
4-2 

$19'960,000 
26-1 

$26,250,200 
32-9 

$ 9,620,800 
12-5 

$11,689,600 
16-1 

$3,277,100 
4-3 

26-50 

Number 

Nombre 

36 

4 

32 
100-0 

2 
6-3 

3 
9-4 

5 
15-6 

14 
43-7 

2 
6-3 

5 
15-6 

1 
3-1 

Sales 

Ventes 

$80,869,700 

$ 7,564,900 

$73,294,800 
1000 

$ 4,293,400 
5-9 

(x) 
(x) 

$23,960,200 
32-6 

$23,732,500 
32-4 

(x) 
(X) 

$ 4,522,700 
0-2 

(x) 
(x) 

unitds 

51-100 

Number 

Nombre 

16 

3 

13 
100-0 

-

2 
15-4 

--

7 
53-8 

2 
15-4 

2 
15-4 

-

Salea 

Ventes 

$77,879,500 

$ 8,203,400 

$69,676,100 
100-0 

-

(X) 

(x) 

-

$50,722,100 
72-8 

(x) 
(x) 

(x) . 
(X) 

-

Over 100 

Plus de 100 

Number 

Nombre 

13 

3 

10 
100-0 

-

-

-

7 
70-0 

1 
10-0 

1 
10-0 

1 
10-0 

Sales 

Ventes 

$248,885,100 

% 46,806,900 

$203,079,200 
100-0 

-

-

-

$167,484,600 
82-6 

(x) 
(X) 

(x) 
(X) 

(x) 
(x) 

o 
Z 

I 

2 

3 
.4 

5 
6 

7 
8 

9 
10 

11 
12 

13 
14 

15 
16 

17 
18 

Un (x) indique que les chiffres ne sont pas donn^ afin de ne pas d6voiler des operations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

NOTA.—Les chiffres de ce tableau ont et€ calculus d'aprds les rapports consolidds fournis par chaque compagnie de maga
sins en chalne prise en son entier. lis ne sont pas exactement Ies m6mes que ceux des magasins en chalne donnas dans les ta
bleaux principaux de ce volume, lesquels sont bas^s sur les donndes regues de chaque magasin en particulier. * 
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Table 8.—Retail Chains Classlfled According to BetaU Sales Volume and by Date of Establishment 

Chains not claasified as to date of establishment—Chatnes non claasifides 
selon la date de I'dtablissement— 

Number or amount—Nombre ou montant 

17 
18 

Date of establishment 

Date d'dtabUssement 

Total chains reporting-Chaines totales ddclardes— 
Number or amount—Nombre ou montant 

Chains classlfled as to date of establishment—Chalnes classifides 
selon la date de I'dtabUssement— 

Number or amount—Nombre ou montant 
Per cent^Pourcentage 

Chains established in:—Chatnes dtablies en.— 
1938-1941— 

Number or amount—Nombre ou montant. 
Per cent—Pourcentage 

1934-1937— 
Number or amount—Nombre ou montant. 

Per cent—Pourcentage 

1930-1933— 
Number or amount—Nombre ou montaJit. 

Per cent—Pourcentage 

All chains 

Toutes chaines 

Number 

Nombre 

1920-1929— 
Number or amount—Nombre ou montant., 

Per cent—Pourcentage 

1910-1919— 
Number or amount—Nombre ou montant., 

Per cent—Pourcentage 

1900-1909— 
Number or amount—Nombre ou montant.. 

Per cent—Pourcentage 

Before 1900—.\vant 1900— 
Number or amount—Nombre ou montant., 

Per cent—Pourcentage ; 

533 

489 
100-0 

' 64 
13-1 

67 
13-7 

• 13-9 

172 
35-2 

18 
3-7 

Sales 

Ventes 

$642,636,700 

$ 76,663,800 

$566,972,900 
100-0 

$ 21,883,800 
3-8 

$ 44,520,700 
7-9 

$ 60,114,300 
10-6 

$313,891,900 
55-4 

,689,200 
12-1 

$ 39,877,200 
7-0 

( 17,995,800 
3-2 

Less than $100,000 

Moina do $100,000 

Number 

Nombre 

78 
100-0 

19 
24-4 

14 
17-0 

26 
33-3 

Sales 

Ventes 

3 
3-8 

$ 5,588,800 

$ 358,000 

$ 5,230,800 
100-0 

$ 1,276,700 
24-4 

$ 813,200 
15-5 

$ 613,700 
11-7 

$ 1,758,300 
33-6 

(x) 
(x) 

(x) 

An (x) indicates that figurea are withheld to avoid diacloaing individual operations, but these are included in the totala. 
NOTE.—The figures given in this table were compiled from consolidated reports submitted for each chain company as a 

whole. They do not check exactly with the figures for chain stores shown in the main tables in this volume which were 
baaed on data received for each individual chain store: 

file:///vant
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Tableau 8.—Chaines de detail classlfl€es selon le volume des ventes de d£tall et la date 
d'etablissement 

Retail sales volume—Volume des ventes de ddtail 

$100,000-$199,999 

Number 

Nombre 

104 

8 

90 
100 0 

20 
20-8 

12 
12-5 

15 
15-6 

32 
33-4 

14 
14-6 

2 
2-1 

1 
1-0 

Sales 

Ventea 

$15,290,900 

$ 1,090,100 

$14,208,800 
100-0 

$ 2,849,700 
20-1 

S 1,824,400 
12-8 

$2,128,600 
15-0 

$ 4,985,000 
36-1 

$ 2,002,500 
14-1 

(x) 
(X) 

(x) 
(x) 

$200,000-$499,999 

Number 

Nombre 

160 

12 

148 
100 0 

13 
8-8 

23 
16-5 

20 
13-5 

51 
34-6 

27' 
18-2 

8 
5-4 

6 
4-1 

Salea 

Ventes 

$50,461,300 

i 3,910,800 

$46,550,500 
100-0 

$ 4,057,300 
8-7 

(x) 
(x) 

$ 6,081,900 
13-1 

$16,251,400 
34-9 

(x) 
(X) 

(X) 

(x) 

(x) 
(x) 

$500,000-$999,999 

Number 

Nombre 

84 

7 

77 
100-0 

7 
9-1 

9 
11-7 

14 
18-2 

29 
37-7 

6 
7-8 

7 
9-1 

5 
6-4 

Sales ' 

Ventes 

$60,805,800 

$ 4,877,000 

$55,928,700 
100-0 . 

$ 4,805,600 
8-6 

$ 6,907,900 
12-4 

$ 9,632,900 
17-0 

$21,154,900 
37-8 

$ 4,043,700 
7-2 

$ 5,683,100 
10-2 

$ 3,800,600 
6-8 

$l,000,000-$4,999,999 

Number 

Nombre 

79 

.9 

70 
100-0 

6 
7-1 

7 
10-0 

8 
11-4 

22 
31-4 

13 
18-6 

9 
12-9 

6 
8-6 

Salea 

Ventea 

$159,941,600 

$ 19,622,000 

$140,319,600 
100-0 

$ 8,894,500 
6-3 

$ 11,480,000 
8-2 

$ 12,554,200 
8-9 

$ 51,451,000 
36-7 

$ 26,239,500 
18-7 

$ 17,498,900 
12-5 

$ 12,201,500 
8-7 

$5,000,000 and over 

$5,000,000 et plua 

Number 

Nombre 

' 23 

3 

20 
100-0 

-

2 
10-0 

3 
15-0 

12 
60-0 

1 
5-0 

2 
10-0 

-

Sales 

Ventes 

$350,548,400 

$ 45,806,900 

$304,742,500 
100-0 

-

(x) 
(x) 

$ 29,203,100 
. 9-6 

$218,291,300 
71-6 

(x) 
(x) 

(x) , 
(X) 

-

Z 

1 

2 

3 
4 

5 
6 

2 
8 

9 
10 

11 
12 

13 
14 

15 
16 

17 
18 

Un (x) indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
eont inclus dans les totaux. 

NOTA.—Les chiffres de ce tableau ont dtd calculds d'aprds les rapports consolidds fournis par chaque compagnie de maga
sins en chalne prise en son entier. lis ne sont pas exactement les mfimes que ceux des magasins en chalne donnds dans les ta
bleaux principaux de ce volume, lesquels sont basds sur les donndes revues de chaque magasins en particulier. 
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Table 9.—Retail Chains Classlfled According to Type of Operation and by Date of EstabUshment 
Tableau 9.—Chaines de detail classlflees selon Ie genre d'opfration et la date d'dtabUssement 

Date of establishment 

Date d'dtablissement 

Total cbalns reporting—Chai
nes totales ddclardes— 
Number or amount—Nom-

Chains not claaaified as to date of 
establishment—Chalnes non clas-
aifidea selon la date de I'dtablisae-

Chalns classlfled as to date of 
establishment—Chatnes ciassi-

- fides seion la date de I'dtabllsse-
ment>— 

Number or amount—Nom-

Per cent—Pourcentage 

Chains established in:—Chalnes 
dtablies en:— 

1938-1941— 
Number or amount—Nombre 

Per cent—Pourcentage 

1934-1937— 
Number or amount—Nombre 

1930-1933— 
Number or amount—Nombre 

Per cent—Pourcentage 

1920-1929— 
Number or amount—Nombre 

1910-1919— 
Number or amount—Nombre 

1910-1909— 
Number or amount—Nombre 

Before 1900—Avant 190ft-
Number or amountr—Nombre 

All chains 

Toutes chalnes 

Number 

Nombre 

533' 

44 

489 
100-0 

64 
131 

67 
13-7 

68 
13-9 

172 
35-2 

69 
14-1 

31 
6-3 

18 
3-7 

Sales 

Ventea 

$642,636,700 

$ 75,663,800 

$566,972,900 
100-0 

$ 21,883,800 
3-8 

$ 44,520,700 
7-9 

$ 60,114,300 
10-6 

$313,891,900 
66-4 

$ 68,689,200 
12-1 

$ 39,877,200 
7-0 

$ 17,995,800 
3-2 

Local chaina 

Chaines locales 

Number 

Nombre 

176 

9 

167 
100-0 

33 
20-0 

23 
13:8 

28 
16-7 

57 
34-0 

17 
10-2 

4 
2-3 

6 
3-0 

Sales 

Ventes 

$ 60,888,300 

$ 2,212,700 

$ 58,675,600 
100-0 

$ 9,858,800 
16-8 

S 7,026', 700 
12-0 

$ 18,056,600 
30-8 

$ 13,955,300 
23-8 

$ 6,222,600 
10-6 

$ 1,258,600 
2-1 

$ 2,297,000 
3-9 

Provincial chains 

Chalnes provinciales 

Number 

Nombre 

234 

16 

218 
100-0 

23 
10-6 

31 
14-2 

28 
12-8 

76 
34-9 

34 
15-6 

16 
7-3 

10 
4-6 

Sales 

Ventes 

$287,400,000 

$ 48,694,300 

$238,705,700 
100-0 

S 8,810,200 
3-7 

$ 22.298,400 
0-3 

$ 21,720,000 
9-1 

$150,828,800 
63-2 

$ 12,873,000 
5-4 

$ 14,660,300 
6-1 

$ 7,615,000 
3-2 

Sectional and 
- national chains 

Chalnes sectionelles 
et nationales 

Number 

Nombre 

123 

19 

104 
100-0 

8 
7-7 

13 
12-5 

12 
11-6 

30 
37-5 

18 
17-3 

11 
10-6 

3 
2-9 

Sales 

Ventes 

$294,348,400 

$ 24,756,800 

$269,591,600 
100-0 

$ 3,214,800 
1-2 

$ 15,105,600 
6-6 

$ 20,337,700 
7-5 

$149,107,800 
56-3 

$ 49,593,600 
18-4 

$ 23,958,300 
8-9 

$ 8,183,800 
3-1 

NOTE.—The figures given in this table were compiled from consolidated repqrts submitted for each chain company 
as a whole. They do not check exactly with the figures for chain stores shown in the main tables in this volume, which 
were based on data received for each individual chain store. 

NOTA.—Les chiffres de ce tableau ont dtd calculds d'aprds les rapports consolidds fournis par chaque compagnie de ma
gasins en chalne prise en son entier. lis ne sont pas exactement les mdmes que ceux des magasins en chatne donnds dans les 
tableaux principaux de ce volume, lesquels sont basds sur les donndes regues de chaque magaain en particulier. 
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APPENDIX A—PART II 

FOOD CHAINS 
SUMMARY 

Total sales of food chains in 1941 amounted to $177,405,900, representing an increase of 
39-1 per-cent over the total dollar volume obtained in 1930. During the same period the 
maximum number of stores operated dropped from 2,352 to 1,707 outlets. Sales in 1941 
exceeded those of the earlier year in all provinces except Saskatchewan where a slight decrease 
was recorded, but the percentage rates of increase in the other provinces varied sharply from the 
average for the Dominion. In both years, however, sales of chain food stores in Ontario, Quebec, 
and British Columbia provided shghtly over four-fifths of the total volume. 

Three phases in the operations of food chains are apparent during the eleven-year period-
Thus, in the 1930-1934 period, sales dropped from $127,582,500 in 1930 to $104,912,800 in the 
latter year associated with a slight increase in the number of stores operated; between 1934 and 
1937, total sales rose to $121,054,800 accompanied by a slight drop in stores operated; and be
tween 1937 and 1941 total sales rose sharply to $177,405,900 notwithstanding a decrease of 580 
chain units. 

During 1941, food chains secured about 27 per cent of the total sales made by all grocery, 
combination and meat and fish market stores in Canada, slightly greater than the share of the 
market obtained in 1930. The competitive situation in Ontario and British Columbia, however, 
was much keener than in the other provinces, the percentage of chain to total ,sales between 
1930 and 1941 rising from 34 per cent to 38 per cent in Ontario, and from 27 per cent to 34 per 
cent in British Columbia. When examined by size of locaUtj', food chains are found to have 
increased their share of the available market between 1930 and 1941 in places with populations 
of 30,000 to 100,000, and in places with populations of 100,000 and over; maintanied their position 
in locality-size groups of 10,000 to 30,000 and lost some ground in smaller places of less than 
10,000 population. 

A marked trend toward a reduction in total number of units and a progressively increasing 
number of larger stores is apparent between 1934 and 1941. This movement was even more 
pronounced between 1937 and the later year when a sharp reduction in the number of stores 
with annual sales volumes of less than $100,000 per store coincided with a considerable increase 
in the number of units having annual sales in excess of $100,000. A particularly noteworthy 
development during this period is the appearance of units with very large annual sales volumes. 
Thus, 14 stores in 1937 had individual sales ranging between $300,000' and $500,000; in 1941, 
however, 110 units were classified in this group, and an additional 38 outlets had sales volumes 
of between $500,000 and $1,000,000. 

The interval between 1930 and 1941 was also characterized by a closure ot many of the older 
chain units accompanied by the opening of fewer new outlets promising greater profits and larger 
sales volumes. Thus, of the 1,882 chain food stores which were in operation in 1930 and estab
lished previoiisly to that year, only 652 were reported in business in 1941. This represents the 
closure of 1,230 units, or 65 per cent of those stores which in 1930 had been in operation for at 
least one year. Conversely, of the stores opened by food chains between 1929 and 1941, 1,007 
outlets were still in business during the recent census year. While complete data on the openings 
and closings of stores are not available for the intercensal period, it is apparent that a major 
turnover in the number of stores used by food chains occurred within this period. 

GENERAL ANALYSIS 
Introduction 

The food chains analysed in this report are enterprises with four or more retail outlets and 
consist of three types of organizations: grocery chains, combination chains, and meat and fish 
market chains. For purposes of classification, grocery stores are considered to be those which 
do not handle fresh meats and in which sales of groceries predominate; combination stores are 
those which handle both groceries and fresh meats; meat and fish stores are those which specialize 
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principally in the sale.of either of these types of commodities. Fresh fruits and vegetables, 
however, are sold in almost all grocery and combination stores. Food chains are classified into 
the above types on the basis of the kind of food stores predominating within each chain organiza
tion. Thus, each of these three types of chain may contain a minority of individual chain outlets 
differing from the classification of the chain as a whole. Grocery chains, according to Table 3, 
operated 448 stores in 1941, of which 22 were combination units and 14 consisted of other kinds. 
Combination chains in the same year had 1,093 stores in operation, of which 323 were grocery 
outlets and 8 belonged to other types. 

In this report different comparisons are made. between statistics obtained from the first 
complete Census of Merchandising for 1930 and those provided by the second complete Census 
of Merchandising for 1941. These comparisons reveal various changes which occurred in the 
positions of the food chains during the intercensal period. Some comments are therefore required 
on the appropriate statistics of each census year. 

In 1941, the total dollar value of retail trade through ail types of retaU stores amounted to 
$3,440,901,700, exceeding by 24-9 per cent sales of $2,755,569,900 obtained in 1930. Total 
retail sales of all grocery, combination, and meat and fish market stores (included in the grand 
totals) amounted to $650,630,700 in 1941, an increase of 33-2 per cent over the dollar volume of 
such stores in 1930. Eeflecting in part a trend toward the combination type of food stores, sales 
of these outlets in 1941 were 86-4 per cent above the dollar volume obtained in 1930; sales of 
grocery stores recorded an increase of 9 - 2 per cent, and the dollar volume of meat and fish stores 
in 1941 was unchanged from the earlier period. 

Total sales of food chains in 1941 recorded a sharp increase over the dollar volume recorded 
in 1930, the increase on a percentage basis amounting to 39-1 per cent for the Dominion. The 
Bureau's retail food price index for chain food stores, however, showed a higher level of food 
prices in 1930 than in 1941, the yearly averages of these indexes on the base 1935-1939 = 100, 
standing at 122-3 and 114-9 respectively. In terms of the physical turnover of merchandise, 
therefore, the increase between the two years was even greater than the 39 -1 per cent mentioned 
above. 

Table 1 presents the comparative position of all food chains in 1930 and 1941 for Canada 
and the provinces. Both the number of food chains and the number of chain outlets decreased 
between these years. On the other hand, the total dollar volume of food chains in 1941 exceeded 
that of 1930 by about 39 per cent accompanied by an even greater increase in average sales 
per store of 91-6 per Cent. 

Although food chains increased their share of the total sales volume of all grocery, combina
tion and meat and fish stores in Canada from 26-1 per cent in 1930 to 27-4 per cent in 1941, 
this change was by no means uniform for the different provinces. In Ontario, chains accounted 
for 37-9 per cent of the total sales in 1941 compared with 34-2 per cent in 1930, and in British 
Columbia chains comprised 34-3 per cent of total sales in 1941 against a corresponding figure of 
27-2 per cent in the previous census year. Food chains likewise increased their share of the 
food business in Alberta, Manitoba, and the Maritime, Provinces in 1941 over 1930. In Quebec 
and Saskatchewan, hov^ever, the food chains lost ground, the percentages dropping from 16-9 
per cent to 15-0 per cent for the former province, and from 32-1 per cent to 29-6 per cent for 
Saskatchewan. 

Average sales per chain outlet have shown a sharp increase between the two census years in 
all provinces. The greatest gains occurred in Quebec, Manitoba and Ontario with percentage 
increases over 1930 of 177-8 per cent, 106-4 per cent, and 96-7 per cent respectively. Quebec 
and Ontario were the only, two provinces in which average dollar volume per chain outlet for 
1941 exceeded $100,000 but Manitoba nearly attained this figure having an average turnover of 
about $97,000. Quebec is particularly noteworthy in that while the number of food chains 
and the number of stores each declined by about 46 per cent between 1930 and 1941, the increase 
in sales per outlet amounted to 177-8 per cent and average sales per store of $133,071 was the 
highest attained in any of the provinces. This development in Quebec no doubt reflects the 
impact of chain store taxes introduced during the intercensal period. 
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Distribution of Sales by Kind of Chain 

Combination chains secured about 83 per cent of the sales of all food chains in 1941, Gro
cery chains obtained about 15 per cent and the balance of the business .was done by meat and 
fish market chains. 

The importance of combination stores in terms of volume of sales is emphasized by the 
statistics contained in Table 3. Thus, a total of 784 combination stores, operated by both 
grocery and combination chains, obtained sales of $131,823,500 in 1941, or 76-5 per cent of the 
total dollar volume of both kinds of chains. The 735 grocery stores operated by these chains 
with total sales of $39,936,200 on the other hand, accounted for about 22 per cent of the total 
sales of both grocery and combination chains. 

Both the number of combination units operated by chains and the importance of the sales 
of these outlets increased between 1930 and 1941. In 1930, combination chains operated 698 
combination outlets comprising 51 per cent of all of their stores, and these units did 69 per cent 
of the total dollar volume of such chains; in 1941, combination outlets comprised 69 per cent of 
the stores and accounted for about 87 per cent of the sales. 

Trends to Larger Stores 

Since 1934 a marked trend may be observed in the chain food trade toward greater indi
vidual store volumes accompanied by decreasing numbers of outlets. This movement was even 
more pronounced between 1937 and 1941, when a sharp reduction in the number of stores with 
annual sales volumes of less than $100,000 coincided with a considerable increase in the number 
of units with annual sales in excess of $100,000. The trend to units with annual sales in excess 
of $200,000 is even more noteworthy. Thus, in 1934, according to the data presented in Table 4, 
there were only 25 chain outlets with sales of $200,000 and over, and these units transacted 5-67 
per cent of the sales. In 1937, 68 units with individual sales of $200,000 and over accotmted 
foi' 14 • 74 per cent of all food chain sales. By 1941 the dollar volume of stores with sales of 
$200,000 and over comprised 50-93 per cent of the total. In the same year, 38 units or 2-2 
per cent of the outlets operated obtained individual annual sales of $500,000 and over, and these 
units accounted for 13 -08 per cent of the total sales. 

Table 6 contrasts chain and independent food stores according to amount of annual sales 
in 1941. The major portion of the business of independent stores is done by outlets with sales 
of less than $100,000 per unit. This is in marked contrast to the experience of food chain stores 
in 1941 where nearly three-quarters of the business was done by vmits with annual sales of 
$100,000 and over. Thus, while 89-8 per cent of the sales of independent food stores are made 
by outlets with sales volumes of less than $100,000 per year, 73-1 per cent of the sales of food 
chains are made by imits with annual turnovers of $100,000 and over, and only 13-8 per cent 
of the business is done by chain stores with store volumes between $50,000 and $100,000 per 
year. It is also interesting to note that 75-1 per cent of the sales of independent food stores 
are made by those units whose individual store volumes range between $10,000 and $100,000 
per year, with a fairly even distribution of these sales between the four-size ranges comprising 
the $10,000 to $100,000 group. 

Distribution of Chain Store Sales by Locality Sizes 

Table 6 presents statistics for 1941 on the number and sales of food chain stores classified 
by provinces and by size of locality. By size of locality, the percentage distribution of the sales 
of all food chains in 1941 is not markedly different from that prevailing in the previous census 
year. Chain units situated in centres ranging between 30,000 and 100,000 population obtained 
a slightly larger share of the total sales of food chains in 1941 than in the former census year. 
The percentages by size of locality for the two census years are as follows; 
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Distribution of Food Chain Sales, by Size of Locality 

Population 

100,000 and over .. 
30,000-99,999 
10,000-29,999 
1,000- 0,999 

Under 1,000 

1930 

% 
100-00 

44-62 
12-75 
18-30 
19-34 
5-09 

1941 

% 

44-18 

Since the sales of food chains are concentrated principally in the larger urban centres, the 
distribution of sales in the various provinces is heavily influenced by the different patterns of 
urbanization. To illustrate, there were no cities in either Alberta or Saskatchewan in 1941 
with populations of. over 100,000 persons, and localities ranging between 30,000 and 100,000 
people provided 66-5 per cent and 48-3 per cent of the sales of the food chains in these provinces. 
In Nova Scotia where there were also no cities with more than 100,000 persons, sales of the food 
chains were divided fairly equally between centres ranging between 30,000 to 100,000, 10,000 to 
30,000, and 1,000 to 10,000 people, while only a small percentage of the business was done in the 
rural localities. On the other hand, there were no cities in Mariitoba ranging in size between 
30,000 and 100,000 people and sales of chain stores in urban areas of 100,000 people and over 
provided 72-59 per cent of the dollar volume of the food chains in thafprovince. 

Marked changes in total sales of chain food stores, and average sales per;Outlet are notice
able when these statistics are classified by size of locahty groupings. The increase in dollar 
volume between 1930 and 1941 occurred principally in the two larger size-of-locality groups, 
with the greatest percentage gain in chain volume of 86-9 per cent experienced by the outlets 
situated in localities ranging between 30,000 and 100,000 people. These data are shown in the 
following table: 

Food Chain Sales, by Size of Locality, 1930 and 1941 

Population 

100,000 and over 
30,000 to 99,999 
10,000 to 29,909 
1,000 to 9,999 

Under 1,000 

Dollar sales 

1930 

$ 
(•) 128,291,500 

67,112,700 
16,352,100 
23,484,100 
24,805,800 
6,536,800 

1941 

$ 
177,406,900 

78,376,200 
30,572,700 
30,375,700 
28,977,600 
9,103,800 

Increase 

S 

49,114,400 

21,263,500 
14,220,600 
6,891,600 
4,171,100 
2,567,000 

Per cent ot 

1941/1930 

% 
+38-2 

+37-2 
+86-9 
+29-3 
+16-8 
+39-2 

(•) Figure at variance with that shown in Table 1, which has been revised since 1930. This revision cannot be broken 
down by locality sizes. 

Average sales per store in. 1930 and 1941 and percentage changes between the two years are 
presented below by size-of-locality groups. The trend to larger average sales per chain unit is 
apparent for aU size groups and is particularly outstanding for units of the food chains situated 
in centres with populations in excess of 10,000 people. While chain stores located in cities with 
populations between 10,000 and 30,000 had the largest average sales per unit, retail outlets situ
ated in localities with populations between 30,000 and 100,000 people experienced the greatest 
percentage increase between the two census years. Average sales per store in all size-of-locality 
groups in 1930 were all fairly closely grouped around the Dominion average of $54,523; in 1941, 
however, a wide gap is apparent between the average sales of stores situated in the three larger 
size-of-locality groups, and those found in centres with populations ranging up to 10,000 people. 

97404—37 
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Average Sales per Store for Chain Food Stores, by Size of Locality 

Population 1930 

$ 
54,523 

55,128 
49,702 
70,312 
53,117 
34,956 

1941 

$ 
103,928 

115,770 
129,546 
140,628 
74,492 
48,168 

Per cent 
of change 
1941/1930 

Total,, all localities 

100,000 and over..". 
30,000 to 99,999... 
10,000(0 29,999..' 
1,000 to 9,999 

Under-1,000.. 

+ 90-6 

+110-0 
+160-6 
+100-0 
+ 40-2 
+ 37-8 

Percentage of Food Store Sales Obtained by Food Chains 

Since the sales of food chains are concentrated in the larger urban centres, it is probable 
that the competitive situation can be shown more accurately by size-of-locality groups than by 
provinces and for the Dominion as a whole. The ratios of the sales of the food chains to the total 
sales of all grocery, combination, and meat and fish stores by size of locality for 1930 and 1941 
are shown below. These percentages have been heavily influenced by the sales of chain outlets 
situated in the provinces of Ontario, Quebec, and British Columbia which together accounted for 
over four-fifths of all food chain sales in the two census years. 

Food Chain Ratios, by Size of Locality, 1930 and 1941 
(Percentages of chain to total sales for all food stores) 

Population 

100,000 and over 
30,000-99,999 
10,000-29,999 

Under 10,000 

1930 
% 

26-3 

30-8 
28-3 
31-1 
18-5 

1941 
% 

27-3 

34-0 
36-7 
32-0 
15-8 

In general, the food chain stores increased their share of the total market in the groups of 
localities having populations in excess of 30,000 people, consolidated their position in centres 
with populations between 10,000 and 30,000 people, and actually lost ground in the size-of-
locality group of under 10,000 population. 

- Proportion of Sales Increase Secured by Chains 

Total sales of chain and independent grocery, combination and meat and fish market stores 
were all at higher levels in 1941 than in 1930 in all size-of-locality groups. The following table 
presents by size of locality a comparison of the increases in the sales of the food chains with the 
increases in the sales of all food stores between the two census years and shows the percentages 
of the increased volume which were obtained by the chains. 

Sales Increases for Chain and AU Food Stores, by Size of Locality, 1930-1941 

Population 
Increases 
in sales 
(aU food 
storea) 

Increases 
in sales 

(food chains) 

Per cent 
of increase 

obtained by 
food chains 

% 
Total, all localities 

100,000 and over 
30,000 to 99,999 
10,000 to 29,990 

Under 10,000 

162,133,500 

45,289,000 
25,479,100 
19,480,100 
71,885,300 

49,114,400 

21,263,500 
14,220,600 
6,891,600 
6,738,700 

30-3 

47-0 
55-8 
36-4 
g-4 



CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 579 

On a Canada-wide basis nearly a third of the increase in sales volume between the two years 
was obtained by the food chains, but as will be observed, this ratio was by no means typical of 
the experiences of chain outlets in the different size-of-locality groups. 

Age of Food Chain Outlets 

The census questionnaire asked the various chain organizations to classify their stores in 
operation in 1941 according to their date of acquisition, using for this purpose broad date group
ings rather than individual years. A few firms were unable to provide this information, either 
in whole or in part but dates of acquisition were secured for 1,659 of the 1,707 units of food chains 
operating in 1941 and are shown on a provincial basis in Table 7. The basis of classification 
was the date on which the individual units came under their present ownership at their loca
tions on the census date. The data are therefore unaffected by any renovations without change 
of location made during the existence of many unit stores. 

Of the 1,659 stores whose ages were reported, 96 or 5 -8 per cent were opened some time during 
the census year; another 249 units or 15-0 per cent were opened in the three-year period between 
1938 and 1940; 319 or 19-2 per cent between 1934 and 1937; 20-7 per cent of the total number 
were opened between 1930 and 1933; 36-5 per cent between 1920 and 1929; and only 46 units 
or 2-8 per cent of the total were opened in 1919 or earlier. On the basis of these figures, the 
average age of all the food chain units operating in 1941 may be estimated at approximately 
ten years. 

The information available does not show the total number of openings or closings during the 
intercensal period nor does it provide a basis for computing the life expectancy of individual 
chain stores. Nevertheless, some interesting results may be derived from an examination of 
the age analyses for the two census periods. 

In 1930, according to the first complete Census of Merchandising, there were 2,352' chain 
food stores in Canada. Of this number 134' could not be classified according to a;ge, while 
another 336 units had been opened in 1930. There were thus 1,882 units in operation in 1930 
which were opened in 1929 or in earlier years.. A considerable portion of the imclassified 134 
units could also be added to this category. But the analysis from the 1941 Census according 
to age shows that only' 652 stores operating in 1941 were opened in 1929 or prior to that date. 
Thus, at least 1,230 stores or 65-3 per cent of the total number established prior to 1930 and 
operating in that year had been closed during the intercensal period. 

This subject may be approached from another angle. There were 2,352 food chain stores 
in operation in 1930 according to the results of the 1930 Census. The analysis by age of the 
stores operating in 1941 shows 343 of these stores opened between 1930 and 1933. Assuming 
that perhaps one-quarter or about 80 of these 343 stores active in 1941 were opened in 1930 alone, 
it may be estimated that 263 of the stores operating in 1941 were opened between 1931 and 1933. 
According to Table 7 another 664 of the stores in operation in 1941 were opened between 1934 
and 1941. There were thus at least 927 (263-f 664) additions to the food chain store field between 
1931 and 1941, which, when added to the 2,352 stores in operation in 1930, yields a total of 3,279 
which would be the number in operation in 1941 had there been no closures. But there were 
only 1,707 imits in operation in 1941 so that closures must have numbered at least 1,572. Ob-
viously this figure also understates the number of closures because no allowance is made here for 
the stores which both opened and closed during the intercensal period and, therefore, do not 
appear in the analysis of the results for either of the two years. Nevertheless, it is apparent 
that a major turnover in the number of stores used by the food chains occurred between the two 
census periods. 

On a provincial basis, the number of stores operated by food chains increased between 
1930 and 1941 from 244 to 280 units in British Columbia and from 67 to 95 outlets in Nova 
Scotia; decreases were largest in Ontario, Quebec, and Saskatchewan, the reduction amounting 
to 317 stores, 281 stores, and 54 stores for the respective provinces. By size-of-locality groups, 
decreases in numbers and percentage reductions between 1930 and 1941 are as follows: over 

> Re-vised; 
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100,000 population, 359 stores or 34-7 per cent; 30,000 to 99,999 population, 93 units or 28-2 
per" cent; 10,000 to 29,999 population; 118 outlets or 35-3 per cent; up to 10,000 population, 
76 stores or 11-6 per cent. 

Closures of stores were made by all three kinds of food chains during the intercensal period, 
the reductions in the number of stores operated amounting to 301 outlets for the grocery chains, 
286 units for the combination chains, and 59 stores for the meat and fish market chains. Com
bination chains increased the number of active combination units from 698 outlets in 1930 to 
762 in 1941, and reduced the number of grocery stores from 665 to 323 outlets between the two 
years. 

It is probable that the more recently opened outlets of the food chains were located and 
equipped to provide substantially larger individual store sales than the average sales per store 
prevailing earlier. Thus, calculations from the figures contained in Table 4 reveal that average 
sales per unit, including all three kinds of chain stores, increased from $44,000 in 1934 to $53,000 
in 1937 and to $104,000 in 1941, a percentage increase of almost 100 per cent between the two 
latter years. In addition, the number of stores with sales volumes of $100,000 and over increased 
from 225 in 1937 to 529 in 1941, a gain of 304 units which compares with the 345 outlets established 
in the years 1938 to 1941 inclusive. 

Credit Sales 

Credit sales made by the food chains in 1941 are shown in Table 2. These sales have been 
estimated from the percentage ratios of credit to total sales which the firms reported in their 
census schedules. Of the 79 food chains in operation in 1941, 62 firms having total sales of $106,-
140,400 reported credit sales estimated at $11,628,200, or 10-9 per cent of the total net sales of 
such organizations. Since sales at wholesale comprised a minor part of the total dollar volume, 
the credit sales of the food chains were made principally to their retail customers. Overall, 
only a slight increase in the ratios of total credit to total sales has occurred between 1930 and 
1941, the percentages being 4 per cent and 6 per cent respectively. 

Employment In Food Chain Stores 

According to the data contained in Table 2, the retail outlets of food chains furnished em
ployment in 1941 to 9,613 full-time store employees, of which sUghtly over 7,000 were male 
workers. Part-time store employees numbered 5,102 of which about 4,300 were male. Salaries 
and wages distributed to full-time store employees in 1941 amounted to over $9,900,000, and 
slightly over $1,200,000 was paid to part-time store employees. 

Sales per full-time store employee as a measure of the productivity of such workers is 
affected by the presence of a number of variables in operating conditions. Thus, retail sales are 
a composite of such factors as the number of transactions, prices, and total quantities of food
stuffs handled. Distribution of store volume between packaged and bulk commodities has cer
tain relationships to the total number of employees required. In addition, the types of stores 
operated by the different chains, whether service or self-service,- combination or grocery, the 
presence or absence of credit -and delivery services, and the factor of working proprietors in the 
smaller chains have unmeasurable influences on the selling results of chain store employees. 

Average sales per fuU-time store employee of the different kinds of food chains in 1941 are 
as follows: 

All food chains $ 18,500 
Grocery chains 14,600 
Combination chains 20,000 
Meat and fish market chains 9,900 

Truer ratios of sales to store employees would be obtained by classifying sales and store em
ployees by kinds of stores rather than by kinds of chains and then breaking down the resulting 
data between service and self-service stores. Unfortunately, however, the necessary statistics 
are not immediately available for such purposes. 
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Commodities Sold by Food Chains 

Commodities sold by grocery, combination, and meat and fish market chains in 1941 are 
presented in Tables 8, 9 and 10. These data have been compiled from the reports of those food 
chains which were able to provide breakdowns of the commodity sales of their entire organiza
tions, irrespective of the kinds of stores operated. 

Since a number of the chains classified in this report as one kind of business operate other 
kinds of stores in minor numbers, the percentage distributions of commodity sales shown in these 
tables are not typical commodity compositions of individual grocery, combination, or meat and 
fish market chain outlets. For example. Table 9 reveals that sales of fresh and cooked meats 
including poultry and fish comprised 18-97 per cent of the sales of the combination chains whose 
sales were classifiable by commodities. But combination chains operate a certain number of 
stores which do not sell meat products at all. The percentage of meats, poultry and fish sold 
by the combination units of these companies would, therefore, be somewhat larger than the 
18-97 per cent mentioned above. 

The commodity coverage, or the percentage of the total sales made by the food chains 
which was also reported by commodities was comparatively high. Thus, 74-83 per cent of the 
sales of the grocery chains, 97-74 per cent of the sales of the combination chairis, and 96-44 
per cent of the sales of the meat and fish market chains were ainalysed by commodities. 

Expenses of Food Chains 

Operating expenses of grocery, combination and meat and fish market chains in 1941 are 
shown in Table 2. This table summarizes data on sales, store employment and payroll, chain 
expenses, rentals, inventories and credit sales for all chains and for each of the three kinds of 
business. Tables 11, 12 and 13 present similar statistics for grocery, combination, and meat 
and fish market chains, classified by size of business. 

Expense data are shown in these tables as dollar totals and as percentage ratios to the total 
sales of the chains comprising the different groups. The expense percentages are therefore 
weighted averages or, in other words, these ratios are influenced by the varying sizes of the 
different organizations included. As a result, one or several large chains operating under condi
tions not typical of food chains as a whole may exert influences on the average percentage rela
tionships not proportional to their numerical importance. 

The schedules used in the Census of Merchandising in obtaining data from the food chains 
for 1941 provided statistics on store expenses, overhead expenses, and warehouse expenses. Store 
expenses were shown under wage cost, rentals paid, and other store expenses excluding rentals. 

The functional breakdown of expenses between store, overhead, and warehouse expenses, 
may have been at variance with the' head oflace accounting records of some food chains which 
may group their expense items by natural divisions, irrespective of the sources of these operating 
costs. Under the latter method of classifying expenses, figures for such items as salaries and 
wages, depreciation, heat, light and power, for example, would be developed for the entire 
orgazination rather than for its administrative and different operating divisions. Such chains 
would, therefore, find it necessary to pro-rate their expenses by various methods to the three 
major expense classifications used in the Bureau's schedules. 

A third qualification necessary to the interpretation of these expense ratios arises from 
variations between chains in respect to the presence or absence of central warehouses. Differing 
policies of procuring and distributing merchandise to the store outlets must also be considered. 
Thus, at least some of those chains operating relatively few retail outlets with fairly small indi
vidual store volumes may have relied upon wholesalers to service these units; conversely, some 
chains with comparatively few outlets having large store volumes may have supplied these 
stores through drop shipments direct from manufacturers to the individual chain units. Like
wise, the large food chains may have used the technique of drop shipments to supplement their 
warehouse facilities or to service those stores which are located some distance from the central 
warehouses. Since total sales of the food chains apply to those with and without central ware
houses, while warehouse expenses are confined to only those firms operating warehouses, the ratios 
of warehouse expenses to total sales may in some instances understate the expense experiences 
of some of those chains with central warehouses. 
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Grocery Chain Operating Expenses 

Total operating expenses of the grocery chains in 1941 are presented in Table 11. Columns 
2 and 3 of this table present the operating statistics of those chains operating less than 25 units 
in 1941, and of those firms which operated 25 or more units. Columns 4 and 5 present similar-
data for the gi-ocery chains classified between those which operate only grocery stores and those 
with grocery and other kinds of stores. Most of the other stores consisted of combination food 
units, although a few miscellaneous kinds of business are included. 

It is probable that those chains which in 1941 operated combination stores as a minor pro
portion of their total retail outlets appear in the classifications principally among those firms which 
operated less than 25 units, as well as among those chains which operated both grocery and other 
stores. Average store sales for chains with less than 25 units in 1941 amounted to $75,801 and 
for chains operating both grocery and combination stores, average sales amounted to $85,655 
per retail outlet. Average sales for both of these classifications were substantially in excess 
both of those chains with 25 units or more, and of those firms operating straight grocery stores. 

Total operating expenses of all grocery chains in 1941 averaged 13-84 per cent of total sales. 
Considerable variations in the expense experiences of these chains are apparent, however, when 
the grocery chains are first classified by numbers of units operated, and then classified between 
those which operated grocery stores only and those with both grocery and other kinds of stores. 
Thus, 23 grocery chains operating less than 25 units per firm in 1941 and with average sales of 
$75,800 per store, obtained an overall expense ratio of 12-65 per cent of total sales; the remaining 
5 chains, operating 25 or more units with average store volume of $44,294, however, realized a 
total expense.ratio of 15-69 per cent of total sales. When these grocery chains wore classified 
according to kinds of stores operated, the 12 chains operating 164 grocery and other kinds of 
units (principally combination food outlets) with average store volume of $85,655, obtained a 
total expense ratio of 13-03 per cent of sales, while the firms operating only grocery stores with 
about half of the average store volume of the former group had total expenses averaging the 
higher figure of 14 - 75 per cent of sales. 

Total store expenses amounted to 11-30 per cent of sales for those chains operating less 
than 25 units and this compares with a store expense ratio of 13-13 per cent for those firms which 
operaited 25 units or more. Store wages, rentals paid on leased premises and other store expenses 
varied similarly. Overhead expenses were lower for those firms with less than 25 units than 
for those grocery chains which maintained 25 or more retail oulets in 1941. Warehouse expense 
ratios were likewise lower for the first group of chains than for those operating 25 units or more 
but this may be due to the operation of fewer central warehouses by the smaller grocery chains. 
Indeed average sales per firm averaged about $700,000 for the smaller group of grocery chains 
as compared with average sales of $2,104,000 for the larger grocery chains. 

Although the average sales per store of those chains operating both grocery and other kinds 
of stores were nearly twice the average sales per imit of the chains operating only grocery units, 
the total store expense ratio of the former group was only slightly below that of the straight 
grocery store chains. Reflecting in part the higher store volumes, both store wage cost and 
rentals paid on store premises as percentages of sales were less in the case of the firms operating 
both grocery and other stores than for those operating only grocery store outlets. On the other 
hand, other store expenses excluding rentals amounted to 4-6 per cent for the chains with both 
grocery and other stores and only 3-6 per cent for the straight grocery chains. 

Combination Chain Operating Expenses 

Total operating expenses of the 34 combination food chains, as presented in Table 12, 
averaged 13-48 per cent of total sales in 1941, while store expenses, overhead, and wareho.use 
expenses amounted to 10-94 per cent, 1-40 per cent, and 1-14 per cent of total sales. These 

' ratios, however, are by no means uniform when the combination chains are classified by number 
of units operated. Thus, the 28 combination chains with less than 25 units operated 181 stores, 
or an average of about 7 outlets to the chain, experienced average sales sf about $84,400 per unit, 
and obtained a total operating expense ratio of 15-56 per cent of sales. The remaining 6 com-
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bination chains were definitely larger, operating an average of 152 outlets per chain with average 
sales of $144,700 per store, and these chains achieved the lower total expense ratio of 13-24 per 
cent of sales. 

The. fact that the 6 larger combination chains obtained a considerably lower total expense ratio 
than the 28 sma,ller combination chains is caused by more favourable expense experiences in the 
operation of the retail outlets. Thus, store wage cost amounted to 5-73 per cent for the larger 
chains and 7-92 per cent of total sales for the smaller organizations; rentals paid on leased store 
premises were 1-21 per cent of sales for-the larger and 1-66 per cent for the smaller chains, and 
other store expenses exclusive of rentals averaged 3 - 68 per cent of total sales for the larger and 
5 - 46 per cent for the smaller firms. 

The smaller combination chains, however, obtained decidedly lower overhead and ware
house expense ratios in 1941 than the six larger companies. Overhead expenses, as a percentage 
of sales, would naturally tend to be lower for the smaller chains which operated on the average 
about 7 stores per firm than for the larger organizations operating an average of 152 outlets 
per chain. The absence of central warehouses in many of the smaller firms naturally resulted 
in a lower warehouse expense ratio for the smaller than for the larger chains. 

Operating Expenses of Meat and Fish Market Chains 

Operating expenses of all meat and fish market chains in 1941 are presented in Table 13, 
accompanied by analyses of these expenses for those chains having less than 15 units and those 
operating 15 or more stores. 

Total operating expenses for all meat and fish market chains averaged 21-37 per cent of sales. 
Those chains with less than 15 units, averaging about 6 units to the chain and with average sales 
of $41,861 per outlet, obtained a total expense ratio of 19-40 per cent of sales. On the other hand, 
the 3 companies operating 15 or more stores in 1941, an average of about 28 stores to the chain, 
had average sales of $19,446 per unit and had a total operating expense ratio of 25-60 per cent.' 

The variation in total store expense ratios between the two size groups was principally 
responsible for the difference between the total expense percentages of the two classifications. 
Reflecting the larger average store volume of the 14 organizations with less than 15 units, store 
expenses averaged 18-42 per cent of sales for these chains compared with 23-23 per cent of sales 
for the chains with 15 or more outlets. Wage cost, rentals paid on leased premises, and other 
store expenses varied in a similar manner. 

Overhead expenses were also lower for the chains operating less than 15 units than for those 
with the larger number of stores. Warehouse expenses were very low for the firms with less 
than 15 units in 1941, and apparently only a few central warehouses were operated by the chains 
in this classification. No warehouse expenses were reported by the 3 larger chains. 

Middle Range Figures 

The expense ratios shown in Tables 2, 11, 12 arid 13, were obtained by totalling the expenses 
reported by each chain and expressing the totals as percentages of the total sales of these com
panies. These percentages are therefore weighted averages m that the figures for the larger 
companies exert greater influences upon the ratios than those of the smaller firms. Other 
averages are weighted by the same factors. These averages, while presenting the composite results 
of all food chains, may be influenced by special circumstances relating to several of the larger 
chain companies. In such cases, the averages would not represent the typical experiences of 
the majority of the cham organizations. 

To overcome these difficulties, "middle range" figures were developed for total sales of the 
different chains, average sales per store, average salary per full-time, store employee, average 
yearly retail sales per full-time store employee, and for the various operatmg expenses of the three 
kinds of food chains. To compute these "middle range" figures, the above items were calculated 
for each company, the various expenses for each chain being expressed as percentages of the sales 
of that firm. Each set of ratios was then arranged in ascending order of magnitude independently 
of the other ratios. The figures were then divided into three ranges: the lower range consisting 
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of the lower 25 per cent of the number of ratios; the upper range consisting of the upper 25 per 
cent of the number of ratios; and the middle range containing the remainmg half of the figures. 
Both the lower and the upper quarters of the arrays were then discarded. Thus, after omittmg 
the extremely high and extremely low values contained in the first and fourth quarters of the 
items, the remaining items were given equal weight in obtainmg average ratios. 

The "Lower Limit of the Middle Range" and the "Upper Limit of the Middle Range" are 
the two values at either end of the middle groups of ratios. The "Median" is the value found mid
way between the upper and lower limits of the middle range. Thus the lower limit of the middle 
range for the total expenses of grocery chains is shown in Table 14 at 13 -3 per cent of total sales, 
the upper limit at 16-7 per cent, and the median at 14-6 per cent of total sales. One-quarter 
of all grocery chain firms therefore obtamed total cham operating expenses of less than 13-3 per 
cent of total sales; one-quarter of the firms had total expense ratios of more than 16-7 per cent 
of total sales, while the average total expense ratio of the intermediate half of these firms amounted 
to 14-6 per cent of total sales. The same explanation, of course, may be made for other items 
in this table. 

In interpretmg the middle range figures, each item must be considered mdependently, as 
neither all the high nor all the low figures came from the same reports. That is to say, the 
ratios in any column m the middle range table cannot be related to other ratios in the same column. 
To illustrate, the upper limit of the middle range for average sales per store of combmation 
chains was $111,700, and the similar figure for-total store expenses was 17-0 per cent of total 
sales. Obviously, these values cannot be related smce chams with high average sales per unit 
usually have comparatively low store expense ratios. 

Reference was made earlier to the fact that the percentages found in Tables 2, 11, 12 and 13 
were weighted averages m that they reflected the mfluences of the larger chams. Comparisons 
of the ratios m these tables with those contamed m Table 14 will illustrate these differences. 
Thus, total operatmg expenses of grocery chains according to Tables 2 and 11 amounted to 13-84 
per cent of total sales. The middle range for this item as shown in Table 14, however, extended 
between 13-3 and 16-7 per cent of total sales; the median standing at 14-6 per cent of total sales 
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Les ventes globales des chatnes de magasins aUmentaires au Canada s'dldvent en 1941 k 
$177,405,900, augmentation de 39-1 p.c. en regard du volume global en doUars obtenu en 1930. 
Pendant la mSme pdriode, le nombre maximum de magasins exploitds ddcUne de 2,352 & 1,707. 
Leurs ventes en 1941 excddent ceUes de I'annde prdcddente dans toutes les provinces, exceptd la 
Saskatchewan, ori un Idger ddcUn est constatd, mais les pourcentages d'augmentation dans les 
autres provinces different largement de la moyenne pour le Dominion. Au cours des deux 
anndes, cependant, les ventes des chaines aUmentaires de I'Ontario, du Qudbec et de la Colombie 
Britannique fournissent un peu plus des quatre cinquifimes du volume global des ventes. 

Trois phases d'opdration des chatnes aUmentaires sont manifestdes au cours de la pdriode de 
onze ans. Ainsi, au cours de la pdriode de 1930-1934, les ventes tombent de $127,582,500 en 
1930 k $104,912,800 au cours de la demifere annde, accompagndes d'une Idgdre augmentation en 
nombre de magasins; de 1934 k 1937'les ventes globales s'dldvent k $121,054,800, accompagndes 
d'un Idger ddcUn dans le nombre des niagasins, et de 1937 k 1941 les ventes globales s'dldvent 
brusquement k $177,405,900 en ddpit d'une diminution de 580 dans le nombre des magasins 
exploitds. 

En 1941, les ventes de chatnes aUmentaires reprdsentent 27 p.c. des ventes de toutes les dpi
ceries, les dpiceries-boucheries, les boucheries et les poissonneries au Canada, un peu au-dessus 
de la part de commerce obtenu en 1930. La compdtition en Ontario et en Colombie Britannique 
dtait cependant plus marqude que dans les autres provinces, le pourcentage des ventes des chatnes 
en 1941 comparativementauxventesglobales.de 1930 k 1941 s'dlevant de 34 p.c. k 38 p.c. en 
Ontario, et de 27 p.c. k 34 p.c. en Colombie Britannique. Lorsque considdrdes par importance de 
la locaUtd, les chalnes aUmentaires augmentent leur part du commerce disponible de 1930 k 
1941 dans les villes de 30,000 k 100,000 dmes et dans celles de 100,000 Smes et plus; elles 
maintiennent leur position dans les villes de 10,000 k 30,000 dmes, mais elles perdent du terrain 
dans les localitds de moins de 10,000 fimes. 

• De 1934 4,1.941 on remarque une tendance pronqncde vers la diminution du nombre d'unitds 
et vers un nombre progressivement croissant de magasins plus considdrables. Ce mouvement 
est plus marqud en 1937 et les anndes suivantes alors qu'une rapide diminution du nombre de 
magasins faisant moins de $100,000 de ventes annuellement coincide avec une augmentation 
considdrable du nombre d'unitds faisant plus dc $100,000 de ventes annuellement. Un ddvelop
pement particuUfirement remarquable est I'apparition au cours de cette pdriode d'unitds ayant uri 
chiffre de ventes annueUes trfes considdrable. Ainsi. en 1937, 14 magasins faisaient dos ventes 
annuelles variant entre $300,000 et $500,000 pour chaque magasin; en 1941, 110 unitds sont 
classifides dans'ce groupe, et 38 autres font des ventes variant de $500,000 k $1,000,000 par annde. 

De 1930 k 1941 plusieurs des vieilles unitds des chatnes sont fermdes ct un nombre infdrieur 
de nouveaux magasins desqucls on espdrait un plus grand profit et des volumes de ventes supd
rieures sont ouverts. Ainsi, des 1,882 magasins aUmentaires en chatne exploitds en 1930 et ouverts 
avant cette annde, seulement 652 sont ddclards en opdration en 1941. Ceci signifie la fermeture 
de 1,230 unitds, ou 65 p.c. des magasins qui dtaient en existence depuis au moins un an en 1930. 
Par contre, 1,007 magasins de ceux ouverts par les chatnes alimentaires de 1929 k 1941 sont encore 
en opdration au cours de la rdcente annde de recensement. Bien que des donndes completes sur 
les ouvertures et les fermetures de magasins ne soient pas disponibles pour la pdriode entre les 
deux recensements, il est manifesto qu'un renversement important du nombre des magasins 
utiUsds par les chatnes alimentaires survint au cours de cette pdriode. 
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ANALYSE GfeNfiRALE 

INTRODUCTION 

Les chatnes de magasins aUmentaires dont il est question dans ce rapport sont des entre
prises composdes de quatre magasins de ddtail ou plus et comprennent trois genres d'organisa
tions: des chatnes d'dpiceries, des chatnes d'dpiceries-boucheries, et des chatnes de poissonneries-
boucheries. Pour fins de classification, sont considdrds comme dpiceries les magasins qui ne 
vendent pas de viandes et oil les ventes d'articles d'dpiceries prddominent; les dpiceries-boucheries, 
ceux qui vendent des viandes et articles d'dpicerie; les poissonneries-boucheries, ceux qui se spd
cialisent dans I'un ou I'autre de ces genres do- denrdes. Cependant, les fruits et Idgumes frais 
sont vendus dans presque toutes les dpiceries et les dpiceries-boucheries. Les chatnes alimen
taires sont classifides dans ces types susmentionnds selon la varidtd de magaisins prddominant dans 
chacune des chatnes. Ainsi, chacun de ces trois types de chatnes peut compter un petit nombre 
de magasins diffdrant de la classification de la chatne en gdndral. Les chatnes d'dpiceries, d'aprte 
le tableau 3, exploitent 448 magasins en 1941, dont 22 sont des dpiceries-boucheries et 14 sont 
d'autres genres. Au cours de la meme annde les chatnes d'dpiceries-boucheries exploitent- 1,093 
magasins, dont 323 sont des dpiceries et 8 appartiennent k d'autres genres. y 

Ce rapport dtabUt des comparaisons entre les statistiques obtenues lors du premier recense
ment complet du commerce pour 1930 et celles du deuxidme recensement semblable poui- 1941. 
Ces comparaisons rdvdlent les divers changements survenus dans la position des chatnes alimen
taires au cours de la pdriode entre les deux recensements. Quelques commentaires s'imposent 
done sur les statistiques approprides pour chacune des anndes de recensement. 

En 1941, la valeur globale en doUars du commerce de tous les genres de magasins de ddtail 
se chiffre k $3,440,901,700, ddpassant de 24-9 p.c. les ventes au ddtail.de $2,755,.569,900 en 1930. 
Les ventes globales au' ddtaU de toutes les dpiceries; les dpiceries-boucheries, et les poissonneries-
boucheries (y compris les grands totaux) s'dldvent k $650,630,700 en 1941, soit une augmentation 
de 33-2 p.c. sur le volume en dollars de tels magasins en 1930. Refldtant en partie une tendance 
vers le genre dpicerie-boucherie, les ventes de ces magasins en 1941 sont de 86-4 p.c. au-dessus 
du volume en dollars obtenu en 1930; les ventes des dpiceries en 1941 enregistrent une augmen
tation de 9-2 p.c. sur celles de 1930; et le volume en doUars des poissonneries-boucheries en 1941 
est le mdme que celui de la pdriode prdcddente.. 

' Les ventes globales des chatnes ahmentaires en 1941 enregistrent un gain marqud sur le 
volume en dollars enregistrd en 1930, l'augmentation dtant'de 39-1 p.c. pour le Dominion. 
Cependant, l'indice du prix de ddtail des aliments calculd par le Bureau montre un niveau plus 
dlevd en 1930 qu'en 1941, la moyenne annuelle de ces indices (basde sur 1935-1939 = 100) est de 
122-3 et de 114-9 respectivement. Done, si on considdre le volume des affaires en termes de 
marchandises dcouldes, ^augmentation de 1930 k 1941 est pliis dlevde que celle de 39-1 p.c. 

. susmcntionndc. 

Le tableau 1 donno la position comparative de toutes les chaines alimentaires en 1930 et en 
1941 pour le Canada et les provinces. Le nombre des chaines alimentaires ct le nombre des maga
sins en chalne ont diminud dans le Dominion au cours de cette pdriode. D'un autre c6td, lc volume 
en dollars des ventes des chaines alimentaires en 1941 ddpasse de 39 p.c. celui de 1930 tandisjque 
les ventes moyennes des magasins cn particulier augmentent dc 91-6 p.c. 

Bien que les chatnes aUmentaires aient augmentd leur part du volume des ventes de toutes 
les dpiceries, les dpiceries-boucheries ct les poissonneries-boucheries au Canada, de 26-1 p.c. en 
1930 i, 27-4 p.c. en 1941, co changement n'est pas uniforme pour les diverses provinces; En 
Ontario, les ventes des chalnes alimentaires absorbent 37-9 p.c. de toutes les ventes en 1941 
comparativement il 34-2 p.c. en 1930, ct cn Colombie Britannique les ventes absorbent 34-3 p.c. 
des ventes dc tous ces magasins en 1941 comparativemerit il 27-2 p.c. en 1930. La part de 
commerce de ddtail des aUments en 1941 obtenue par les chalnes aUmeritaires en Alberta, au" Mani
toba, et dans les Provinces Maritimes est dgalement supdrieure k celle enregistrde en 1930. En 
Qudbec et en Saskatchewan, cependant, les chatnes alimentaires perdent du terrairi, le pour
centage tombe de 16-9 k 15.0 dans la premidre provirice, et de 32-1 p . c 3, 29-6 p.c. dans la 
Saskatchewan. 
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Les ventes moyennes par magasin en chatne accusent une augmentation marqude de 1930 k 
1941 dans toutes les provinces. Les gains les plus importants dans les ventes moyennes par 
magasin se sont produits dans lc Qudbec, le Manitoba ct I'Ontario, les pourcentages d'augmen
tation sur 1930 s'dlevant §,177-8 p.c, 106 -4 p.c, et 96• 7 p.c. respectivement. Le Qudbec et I'On
tario sont les deux seules provinces oil le volume moyen en dollars par magasin en chatne pour 
1941 ddpasse les $100,000, mais le Manitoba atteint presque ce chiffre avec une moyenne d'en
viron $97,000. Le cas du Qudbec doit surtout retemr notre attention car, tandis que le nombre 
des chatnes alimentaires ct le nombre des magasins baissent chacun dc 46 p.c. de 1930 il 1941, 
l'augmentation des ventes par magasin est de 177-8 p.c. ct les ventes moyennes par magasin 
dc $133,071, sont les plus dlevdes. Cette situation dans la province de Qudbec est sans doiite la 
dpercussion des taxes sur les magasins en chatne introduites au cours de la pdriode dcoulde d'un 

recensement k I'autre. 

Distribution des ventes par genre de chaine 

Les chaines d'dpiceries-boucheries font 83 p.c. des ventes globales de toutes les chaines ali
mentaires en 1941. Les chatnes d'dpiceries obtiennent environ 15 p.c. de toutes les ventes et le 
reste du commerce est fait par les chatnes poissonneries-boucheries. 

L'importance des dpiceries-boucheries en termes de volume des ventes est acccntude par les 
statistiques du tableau 3. Ainsi, un total de 784 dpiceries-boucheries, exploitdes par des chatnes 
d'dpiceries ou d'dpiceries-boucheries, font des ventes pour $131,823,500 en 1941, soit 76-5 p.c. 
du volume total en doUars des deux genres de chaines. Les 735 dpiceries exploitdes par ces chaines 
et faisant pour $39,936,200 de ventes d'un autre cotd, effectuent environ 22^p.c. des ventes 
totales. 

Le nombre d'dpiceries-boucheries exploitdes par ces chaines ct I'importance des ventes de 
ces magasins ont augmentd de 1930 k 1941. En 1930, les chatnes d'dpiceries-boucheries exploi
taient 698 dpiceries-boucheries qui englobaicnt 51 p.c. de tous leurs magasins, et ces magasins 
faisaient 69 p.c du volume global de teUes chatnes; en 1941, les dpiceries-boucheries compren
nent 69 p.c. des magasins exploitds et effectuent environ 87 p.c. des ventes des chatnes d'dpiceries-
boucheries. 

Tendances vers le magasin h plus gros d6bit 

Depuis 1934 la tendance va progressivement vers un plus gros volume dc ventes par maga
sin et.un plus petit nombre dc magasins. Ce mouvement est plus accentud de 1937 il 1941, 
alors qu'une rapide diminution du nombre des magasins qui font des ventes annuelles de moins 
de $100,000 chacun coincide avec une augmentation considdrable des magasins faisant des ventes 
annuelles de plus de $100,000 chacun. La tendance vers des magasins qui font des ventes an
nuelles de plus de $200,000 chacun est encore plus notable. Ainsi en 1934, d'aprds les dormdes^ 
du tableau 4, seulement 25 magasins en chatne faisaient des ventes annuelles de $200,000 et plus 
chacun, et ces magasins faisaient 5-67 p.c. des ventes des chalnes alimentaires. En 1937, 68 
magasins faisant des ventes de $200,000 chacun effectue 14 - 74 dc toutes les ventes des chatnes 
aUmentaires. En 1941, cependant, le volume des magasins ayant des ventes de $200,000 et 
plus comprend 50-93 p.c. du volume global en doUars. De plus, au cours dc la mdme annde 
38 magasins ou 2-2 p.c. des magasins exploitds par les chaines aUmentaires font des ventes 
annuelles de $500,000 et plus chacun, et ces magasins font 13-08 p.c. des ventes globales. 

Le tableau 5 dtabUt un paraUdle entre les magasins inddpendants ct ceux en chatne d'aprds 
le chiffre des ventes annuelles en 1941. La plus grande partie du commerce des magasins indd
pendants est faite par des magasins qui font moins de $100,000 en ventes annuelles. Ceci est 
en contraste frappant avec ce qui sc produit chez les magasins des chalnes alimentaires en 1941 
alors que prds des trois quarts du commerce est fait par des magasins dont les ventes annuelles 
sont de $100,000 et plus. Ainsi, tandis que 89.8 des ventes des magasins aUmentaires inddpen
dants sont faites par des magasins dont le chiffre de ventes est moins de $100,000 I'an, 73-1 p.c. 
des ventes des chatnes aUmentaires sont faites par des magasins dont le chiffre d'affaires annuel 
est de $100,000 et plus, et seulement 13-8 p.c. du commerce fait par les magasins en chalne est 
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effectud par des magasins dont les ventes annueUes varient entre $50,000 et $100,000 I'an. II est 
intdressant de noter que 75 • 1 p.c. des ventes des magasins independants sont faites par ceux dont 
les ventes annuelles varient entre $10,000 ct $100,000 chacun I'an, avec une distribution assez 
dgale de ces ventes entre les quatre tranches d'importances comprises dans le groupe de $10,000 
k $100,000. 

Distribution des ventes des magasins en chaine par importance de la locality 

Le tableau 6 donne des statistiques pour 1941 sur le nombre et les ventes des magasins 
aUmentaires en chatne classifids par province et par importance de la locaUtd. Par importance 
de la localitd, le pourcentage de distribution des ventes de toutes les chalnes alimentaires en 
1941 n'est pas notablement diffdrent de celui de la prdcddente annde de recensement. Les maga
sins en chatne situds dans des centres d'une population variant de 30,000 k 100,000 Ames 
obtiennent une part un peu plus grande des'̂ ventes totales des chatnes alimentaires en 1941 qu'au 
cours de la prdcddente annde de recensement. Les pourcentages par importance de la localitd 
pour les deux anndes dc recensement sont les suivants: 

Distribution des ventes des chalnes alimentaires, par importance de la localitd 

Population 

30,000-99,999 
10,000-29,099 
1,000- 9,999 

Moins do 1,000 ; 

1930 

% 
100-00 

44-52 
12-75 
18-30 
19-34 
5-09 

1941 

% 

44-18 
17-24 
17-12 
16-33 
5-13 

Puisque les ventes des chatnes alimentaires sont faites surtout dans les grands centres urbains 
la distribution des ventes dans les diverses provinces est grandement sujette aux divers degrds 
d'urbanisation. Ainsi, il n'y avait pas de viUe en Alberta ou en Saskatchewan en 1941 d'une 
population de plus de 100,000 fimes, et ceUcs ayant entre 30,000 et 100,000 dmes ont absorbd 
66-5 p.c. et 48-3 p.c. des ventes des chatnes alimentaires dans ces provinces. En NouveUe-
Ecosse oil il n'y avait pas de -viUe de plus de 100,000 dmes, les ventes des "chaines alimentaires 
sont bien divisdes entre les centres d'une population variant de 30,000 k 100,000, 10,000 k 30,000, 
et de 1,000 k 10,000, tandis qu'un faible pourcentage du commerce a dtd fait dans les centres 
ruraux. D'un autre c6td, dans le Manitoba il n'y avait pas de ville d'une population de 30,000 k 
100,000 Ames et les ventes des magasins en chatne dans les centres urbains de 100,000 Smes et 
plus reprdsentent 72-59 p.c. du volume en doUars des chatnes alimentaires dans cette province. 

On remarque des changements marquds dans les ventes globales des magasins aUmentaires 
en chatne et dans les ventes moyennes par magasin lorsque ces statistiques sont classifides selon 
l'importance de la locaUtd. L'augmentation de volume en doUars de 1930 k 1941 est constatde 
surtout dans les deux groupes de locaUtds les plus importantes; l'augmentation proportionnelle 
la plus importante du volume des ventes des chatnes, 86-9 p.c, dtant rdaUsde dans les magasins 
situds dans des locaUtds dc 30,000 k 100,000 fimes. Ces donndes paraissent dans le tableau 
suivant: 

Yent«8 compar£es des chaines alimentaires selon l'importance de la localitC, 1930 et 1941 

-
Population 

Total, toutes les localit4s 

30,000 k 09,999 
10,000 a 29,999 
1,000a. 9,999 

Ventes en dollars 

1930 

$ 
0128,291,500 

57,112,700 
16,352,100 
23,484,100 
24,805,800 
6,536,800 

1941 

i 
177,405,900 

78,376,200 
30,572,700 
30,376,700 
28,977,600 
9,103,800 

.Augmenta
tion 

S 
49,114,400 

21,263,500 
14,220,600 
6,891,600 
4,171,100 
2,667,000 

Pourcentage 
d'augmenta

tion 
1941/1930 

% 
+38-2 

+37-2 
+86-9 
+29-3 
+16-8 
+39-2 

(') Chiffro diffdrant de celui qui paralt au tableau I, lequel a it6 leviai depuis 1930. Cette revision ne peut 6tre r^partie 
entre toutes les locality. 
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Les ventes moyennes par magasins en 1930 et en 1941 et les changements proportionnels 
entre ces deux anndes sont prdsentds ci-dessous par groupes d'importance de la localitd. La 
tendance k une plus forte moyenne de ventes par magasin est apparente pour tous les groupes de 
diverses importances et est particulidrement dvidente pour les magasins situds dans des centres 
d'une population de plus de 10,000. Tandis que les magasins en chaine situds dans des viUes de 
10,000 k 30,000 ames ont la plus haute moyenne de ventes par magasin, les magasins situds dans 
des localitds de 30,000 il 100,000 dmes ont bdndficid de la plus grande augmentation proportion-
neUe de 1930 k 1941. Les ventes par magasin dans tous les groupes par importance de la locaUtd 
en 1930 sont toutes assez judicieusement groupdes dans les ventes moyennes par tout le Dominion 
pour les niagasins faisant $54,523 dc ventes; en 1941, cependant, il est constatd une grande 
diffdrence entre -les ventes moyennes des magasins situds dans les trois groupes de localitds les 
plus importantes, et celles des magasins situds dans-les centres d'une population aUant jusqu'4 
10,000 Ames. 

Ventes moyennes des magasins en chalne, par magasin, par importance de la localitd 

Population 

Total, pour toutes les localittjs 

100.000 et plus 
30,000 i 99,999 
10,000 i 29,999 , 
1,000 il 9,999 •-

Moins de 1,000 - i 

1930 

i 

54,523 

65,128 
49,702 
70,312 
53,117 
34,966 

1941 

$ 
103,928 

115,770 
129,545 
140,628 
74,492 
48,168 

Pourcentage 
de change

ment 
1941/1930 

% 
+ 90-6 

+110-0 
+160-6 
+100-0 
+ 40-2 
+ 37-8 

Pourcentage des. ventes des magasins alimentaires obtenu par 
les chaines alimentaires 

Comme les ventes des chaines aUmentaires sont faites siu-tout dans les grands centres urbains, 
il est probable que la compdtition peut dtre plus axactement montrde par groupes d'importance 
de la locaUtd que par province et pour le Dominion en gdndral. Les proportions des ventes des 
chatnes alimentaires comparativement aux ventes globales de toutes les dpiceries, les dpiceries-
boucheries, et les poissonneries-boucheries sont montrdes ci-dcssous par importance de la locaUtd 
pour les anndes 1930 et 1941. Ces pourcentages ont grandement dtd affectds par les ventes des 
magasins en chatne situds dans I'Ontario, le Qudbec, et la Colombie Britannique qui donnent les 
quatre cinquidmes de toutes les ventes des chalnes aUmentaires au cours des deux anndes de 
recensement. 

Proportions pour ies chalnes alimentaires, par Importance de la locality, 1930 et 1941 
(Pourcentage des ventes des chalnes par rapport k celles de tous les magasms alimentaures) 

Population 

Total pour toutes les localitds 

100,000 et plus 
30,000499,999 
10,000 4 29,999 

Moins de 10,000 

En gdndral, les magasins aUmentaires en chatne ont augmentd leiu: part de commerce dans 
les groupes de locaUtds d'une population de plus de 30,000, ont consolidd leur position dans les 
centres d'une population variant entre 10,000 et 30,000, et ont perdu du terrain dans les localitds 
ayant moins de 10,000 &mes. 
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Augmentation proportionnelle des ventes des chaines 

Les ventes globales des dpiceries, dpiceries-boucheries, et poissonneries-boucheries, indd
pendantes ou en chatne, sont plus dlevdes en 1941 qu'en 1930 dans tous les groupements selon 
l'importance de la localitd. Le tableau suivant prdsente, par importance de la locaUtd, une 
comparaison de l'augmentation des ventes des chalnes aUmentaires et de l'augmentation des 
ventes de tous les magasins alimentaires de 1930 k 1941, et, montre l'augmentation propor-
tionneUe du volume obtenu par les chatnes. 

Augmentation des'ventes des chalnes alimentaires comparativement k celles des ventes de tous ies 
magasins, par importance de la IocalIt£, dc 1930 & 1941 

Population 

Augmentation 
des ventes 
(tous les 
magasins 

alimentaires) 

Augmentation 
des ventes 
(chaines 

alimentaires) 

Pourcentage 
d'augmenta
tion obtenu 

par les chalnes 
alimentaires 

Pour toutes les loralit& 

100,000 et plus 
30,000499,999 
10,000429,999 

Moins de 10,000 

162,133,500 

45,289,000 
25,479,100 
19,480,100 
71,885,300 

49,114,400 

21,263,500 
14,220,600 
6,891,600 
6,738,700 

% • 

30-3 

47-0 
65-8 
35-4 
9-4 

Prds du tiers de l'augmentation du volume des ventes par tout le (Canada de 1930 k 1941 a 
dtd obtenu par les chatnes alimentaires, mais comme on I'observcra bien, cette proportion n'est 
nuUement typique de ce qui s'est produit dans les magasins en chatne, quelle que soit l'impor
tance de la locaUtd. 

Age des magasins alimentaires en chatne 

Le questionnaire du recensement demandait aux diverses chatnes de classifier leurs magasins 
cn opdration en 1941 d'aprds la date de leur acquisition, utilisant tl cette fin de grands groupes 
d'figc plut6t que les anndes spdcifides. Quelques firmes n'ont pas pu fournir cette information, 
en entier ou en partie, mais les dates d'acquisition ont dtd obtenues dc 1,659 magasins sur un 
total de 1,707 magasins qui opdraient en 1941, et sont classifides par province dans le tableau 7. 
La classification est basde sur la date k laquelle les magasins ont passd sous leur controle actuel, -
£l I'endroit oil ils se trouvaicnt situds lors du recensement. Les donndes. ne sont done pas 
affectdes par les rdnovations sans changement de site au cours de I'existencc dc plusieurs magasins. 

Des 1,659 magasins dont I'dge est connu, 96 ou 5-8 p.c. ont dtd ouverts au cOurs de I'annde 
de recensement; 249 autres ou 15-0 p.c. ont dtd ouverts au cours de la pdriode de trois anndes 
dcouldes dc 1938 il 1940; 319 ou 19-2 p.c. entre 1934 et 1937; 20-7 p.c. du nombre total de maga
sins ont dtd ouverts de 1930 k 1933; 36-5 p.c. de 1920 'k 1929; et seulement 46 magasins ou 2-8 
p.c. du total ont dtd ouverts en 1919 ou avant. En nous basant sur ces chiffres, nous trouvons 
que I'dge moyen des magasins alimentaires cn chatne en opdration en 1941 est d'en-viron dix ans. 

L'information disponible ne montre pas lc nombre d'ouvertures ou de fermetures qui ont 
dtd faites au cours de la pdriode entre les deux recensements ct nc fournit pas dc base pour calculer 
la durde d'un magasin en chatne. Ndanmoins, d'intdressants rdsultats peuvent dtre obtenus en 
examinant les analyses d'dge pour les deux pdriodes de recensement. 

D'aprds le premier recensement complet du commerce il y avait en 1930 2,352' magasins 
alimentaires en chatne au Canada. De ce nombre, 134' n'ont pas pu dtre classifids d'aprds I'dge,-
tandis que 336 autres magasins ont dtd ouverts en 1930. II y avait done 1,882 magasins en opd
ration en 1930 qui avaient dtd ouverts en 1929 ou avant. Une bonne partie des 134 non classifids 
pourrait dtre ajoutde k cette catdgorie. Mais une analyse d'aprds I'ftge faite selon le recensement 
de 1941 montre que seulement 652 magasins de ceux en opdration en 1941 ont dtd ouverts en 
1929 ou avant. Ainsi, au moins 1,230 magasins ou 65-3 p.c. de ceux ouverts avant 1930, et en 
opdration au cours de cette annde-lS,, ont dtd fermds au cours de la pdriode entre les deux 
recensements. 

' Efivisi. 
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Le sujet peut dtre considdrd d'un autre point de vue. II y avait 2,352 magasins aUmen
taires en chaine en opdration en 1930 d'aprds le recensement de cette annde-lS,. L'analyse par 
dge des magasms en opdration en 1941 montre que 343 de ceux-ci ont dtd ouverts entre 1930 et 

-1933. Supposant qu'environ un quart ou k peu pres 80 de ces 343 magasins en opdration cn 1941 
ont dtd ouverts en 1930 seulement, il est possible d'estimer que 263 des magasins en opdration 
en 1941 ont dtd ouverts entre 1931 et 1933. D'apres lc tableau 7, 664 autres magasins en opdra
tion en 1941 ont dtd ouverts entre 1934 et 1941. II y cut done au moins 927 (263 -664) additions 
dans le nombre des magasins cn chatne de 1931 k 1941, qui, lorsque ajoutdes aux 2,352 magasins 
en opdration en 1930, donnent un total de 3,279 magasins qui seraient en opdration en 1941, 
s'il n'y avait eu des fermetures. Mais il n'y avait que 1,707 magasins en opdration en 1941 de 
sorte qu'il y eut au moins 1,572 fermetures. Ce chiffre sous-estime le nombre des fermetures 
parce qu'aucun compte n'est tenu ici des magasins qui ont dtd ouverts et puis fermds au cours de 
la pdriode entre les deux recensements et, alors, ne paraissent pas dans l'analyse des rdsultats 
pour I'une ou I'autre des deux anndes. Ndanmoins, il est dvident qu'im chambardement impor
tant dans le nombre des magasins utiUsds par les chatnes aUmentaires s'est produit au cours des 
deux pdriodes de'recensement. 

D'aprds une base provinciale, le nombre des magasins exploitds par les chatnes alimentaires 
de 1930 k 1941 a augmentd de 244 k 280 en Colombie Britannique et de 67 k 95 en Nouvelle-
Ecosse; les diminutions plus marqudes sont dans I'Ontario, le Qudbec et la Saskatchewan, oil 
eUe est de 317, 281 et 54 magasins par province respectivement. Par groupe selon l'importance 
de la localitd, les diminutions en nombre et les rdductions en pourcentage de 1930 k 1941 sont 
les suivantes: population de 100,000 et plus—359 magasins ou 34-7 p .c ; population de 30,000 
^ 99,999—93 magasins ou 28-2 p .c ; population 10,000 k 29,999—118 magasins ou 35-3 p .c ; 
jusqu'^ 10,000 de population, 76 magasins ou 11-6 p.c. 

Des fermetures de magasins ont eu lieu dans les trois genres de chatnes alimentaires au 
cours de la pdriode d'entre les deux recensements, la diminution du nombre de magasins exploitds 
dtant de 301 dans I'dpicerie, de 286 dans I'dpiceric-boucherie, et, dc 59 dans la poissonnerie-
boucherie. Les chatnes d'dpiceries-boucheries augmentent lc nombre de leurs magasins de 698 
en 1930 k 762 en 1941, et diminuent le nombre de leurs dpiceries de 665 k 323-au cours de la mdme 
pdriode. 

II est probable que les magasins ouverts plus rdcemment par les chatnes alimentaires sont 
situds et outillds de fagon k faire un plus fort montant de ventes chacun que les magasins ouverts 
antdrieurement. Ainsi, des calculs faits d'aprds les chiffres contenus dans le tableau 4 rdvdlent 
que les ventes moyennes par magasin, pour les trois genres de chatnes, augmentent de $44,000 en 
1934 k $53,000 en 1937 et il $104,000 cn 1941, augmentation d'environ 100 p.c. de 1937 il 1941. 
En plus, le nombre de magasins faisant un volume de ventes de $100,000 et plus passe de 225 
en 1937 k 529 en 1941, soit une augmentation de 304 magasins en regard de 345 magasins dtablis 
de 1938 k 1941 inclusivement. 

Ventes k credit 

. Les ventes k crddit faites par les chatnes ahmentaires en 1941 paraissent au tableau 2. Ces 
ventes sont estimdes d'aprds les pourcentages de crddit sur le total des ventes telles que ddclardes 
par les firmes sur les questionnaires de recensement. Des 79 chatnes aUmentaires en opdration 
en 1941, 62 firmes qui font des ventes globales de $106,140,400 font rapport de ventes il crddit 
pour en-vdron $11,628,200, ou 10-9 p.c. de leurs ventes totales nettes. Comme les ventes au gros 
ne forment qu'une infime partie du volmne global en dollars, les ventes k crddit des chatnes 
aUmentaires sont faites surtout k leurs cUcnts de ddtail. En somme, seulement ime faible aug
mentation dans les proportions des ventes k crddit comparativement aux ventes globales s'est 
produite de 1930 k 1941, les pourcentages sont en effet de 4 p.c et de 6 p.c. respectivement. 

Emploiement dans les chatnes de magasins alimentaires 

D'aprds les donndes du tableau 2, les magasins des chatnes alimentaires, en 1941, fournissent 
de I'emploi k 9,613 employds de magasin k temps entier, dont im peu plu- de 7,000 sont des hom
mes. En 1941, ces magasins en chatne emploient 5,102 personnes k temps partiel, dont environ 
4,300 sont des hommes. Les salaires et gages payds k ces employds k temps entier sont de plus 
de $9,900,000 en 1941 et d'un peu plus de $1,200,000 aux employds k temps partiel. 
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Les ventes par employd de magasin k temps entier comme mesure de la productivitd de tels 
employds sont affectdes par la prdsence d'un certain nombre de variables dans les conditions d'ex
ploitation. Ainsi, les ventes de ddtail rdsultent de factciu-s tels que le nombre des transactions, 
les prix et la quantitd totale d'aliments manutentionnds. La distribution de volume entre 
denrdes empaquetdes et denrdes en vrac a une certaine relation avec le nombre total d'employds 
requis. En plus, les genres dc magasins exploitds par les diverses chaines; magasins oh Ton est 
servi ou bien oil Ton se sert soi-mdme, dpiceric ou dpicerie-boucherie, I'existence ou I'absence de 
services de crddit et de Uvraison, et le fait que le propridtaire fournit son travail dans les petites 
chatnes ont une influence incalculable sur le volume de ventes par employd. 

• Les ventes moyennes par employd k temps entier pour les divers genres de chatnes aUmen
taires en 1941 sont les suivantes: 

Chalnes vendant toutes sortes d'aUments '. .$18,500 
Chatnes d'dpiceries 14,600 
Chatnes d'dpiceries-boucheries " 20,000 
Chatnes de poissonneries-boucheries • • • 9,900 

Des moyennes plus exactes de ventes par employd de magasin seraient obtenues en classifiant 
les ventes ct les employds par genres de magasins plut6t que par genres de chaines, et, en redistri-
buant ensuite les donndes entre les magasins oh Ton est servi et ceux oil Ton se sert soi-mdme. 
Malheureusement les statistiques requises k ces fins ne sont pas immddiatement disponibles. 

Denrdes vendues par les chaines aUmentaires 

Les denrdes vendues par les chaines d'dpiceries, d'dpiceries-boucheries et de poissonneries-
boucheries en 1941 sont dnumdrdes aux tableaux 8, 9 et 10. Ces donndes ont dtd fournies par les 
rapports des chatnes aUmentaires qui ont pu fournir une distribution de leurs ventes de denrdes 
faites par leurs organisations en gdndral, sans tenir compte des sortes de magasins exploitds. 

Comme un certain nombre des chaines classifides dans ce rapport comme faisant un genre 
de commerce cn particulier exploitent un petit nombre de magasins alimentaires d'un autre 
genre, les distributions proportionnelles dc ventes de denrdes paraissant dans ces tableaux ne 
sont pas typiques des compositions de denrdes des dpiceries, des dpiceries-boucheries ou des 
poissonneries-boucheries en chatne. Par exemple, le tableau 9 montre que les ventes de -viandes 
fraiches et de viandes cuites y inclus la volaiUe et le poisson, comprennent 18-97 p.c. des ventes 
des dpiceries-boucheries dont les ventes sont classifides par denrde. Cependant les dpiceries-
boucheries opdrent un certain nombre de magasins qui ne vendent pas de -viande et de produits 
connexes. Le pourcentage de viande, de volaiUe ct poisson vendu par les dpiceries-boucheries de 
ces compagnies serait un peu plus dlevd que celui de 18-97 ci-dessus mentionnd. 

La couverture par denrde, ou le pourcentage. des ventes globales faites par les chatnes ali
mentaires dont il a dtd fait rapport par groupe de denrdes est assez dtendue. Ainsi, 74-83 p.c. 
des ventes des chatnes d'dpiceries, 97-74 p.c. des ventes des chatnes d'dpiceries-boucheries, et 
96-44 p.c. des ventes des chatnes de poissonneries-boucheries ont dtd analysdes par denrde. 

Dfipenses des chalnes alimentaires 

Les frais d'exploitation des chatnes d'dpiceries, d'dpiceries-boucheries et de poissonneries-
boucheries en 1941 paraissent au tableau 2. Ce tableau donne un sommaire des chiffres svu: les 
ventes, I'emploiement et le bordereau de paye du magasin, les ddpenses des chatnes, les loyers, 
les inventaires et les ventes k crddit pour toutes les chatnes et pom: chacun des trois genres de 
commerce. Les tableaux 11, 12 et 13 donnent de semblables statistiques pour les chaines d'dpi
ceries, d'dpiceries-obucherics, et de poissonneries-boucheries, classifides par l'importance du 
commerce. 
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Les donndes des ddpenses sont montrdes dans ces tableaux comme totaux en dollars et comme 
proportion de ces ddpenses comparativement aux ventes globales des chatnes comprenant les 
diffdrents groupes. Les pourcentages de ddpenses sont done des moyennes ponddrdes ou, en d'au
tres mots, ces proportions sont affectdes par l'importance variable des diverses organisations 
incluses. II en rdsulte qu'une ou plusieurs chatnes opdrant sous des conditions qui ne sont pas 
typiques des chatnes alimentaires en gdndral peuvent exercer une influence sur les relations de 
pourcentage moyen montrdes dans ces tableaux non proportionneUe k l'importance numdrique 
de telles organisations. 

Les questionnaires utiUsds pour le recensement du commerce afin d'obtenir des donndes des 
chatnes aUmentaires pour 1941 fournissent des statistiques sur les ddpenses des magasins, les frais , 
gdndraux, et les frais d'entrep6t. Les ddpenses des magasins paraissent sous le chiffre des gages, 
des loyers et autres ddpenses des magasins k I'exclusion des loyers. 

La rdpartition fonctionneUe des ddpenses entre magasin, frais gdndraux, et frais d'entrepdt, 
peut varier avec les livres de comptes du sidge social des quelques chatnes alimentaires lesquelles 
peuvent grouper leurs item de ddpenses par divisions naturcUes, sans tenir compte des sources 
de ces frais d'opdration. D'aprds la dernidre mdthode de classification des ddpenses, des chiffres 
pour des item tels que salaires et gages, ddprdciation, chauffage, dclairage ct force motrice, par 
exemple, seraient ddveloppds pour I'organisation entidre plutdt que pour sa division administra
tive et ses diverses divisions d'opdration. De telles chatnes devraicnt done diviser proportion-
neUement leurs ddpenses scion diverses mdthodes entre les trois grandes classifications utiUsdes 
dans les questionnaires du Bureau. 

Une troisidme qualitd ndcessaire pour I'mterprdtation de ces proportions de ddpenses surgit 
du fait que certaines chatnes ont des entrep6ts centraux et d'autres n'en ont pas. Diffdrentes 
fagons d'acheter et de distribuer la marchandise aux divers magasins doivent dgalement dtre 
considdrdes. Ainsi, au moins quelques-unes des chaines exploitant un nombre plut6t restreint 
de magasins k petit ddbit peuvent s'en dtre remis aux grossistes pour approvisionner ces magasins; 
d'un autre c6td, quelques chaines ayant comparativement peu de magasins mais il grand ddbit 
peuvent approvisionner ces magasins au moyen d'expddition k vue directement du manufac
turier aux magasins en chatne. PareiUement, les grandes chatnes alimentaires peuvent utiliser 
la technique d'expddition k vue pour suppldmenter leurs faciUtds d'entreposage ou pour appro-
•visionner leurs magasins situds loin de leurs entrep6ts centraux. Comme les ventes globales des 
chatnes alimentaires s'appliquent k celles qui ont des entrep6ts centraux et k ceUcs qui n'en 
ont pas, tandis que les frais d'entreposage se limitent aux firmes opdrant des entrepdts, les pro
portions de frais d'entreposage comparativement aux ventes globales peuvent en certains cas 
sous-estimer les ddpenses constatdes pour ces chatnes qui ont des entrepdts centraux. 

Frais d'exploitation.des chaines d'dpiceries 

Le total des frais d'exploitation des chatnes d'dpiceries en 1941 est donnd au tableau 11. Les 
colonnes 2 et 3 de ce tableau donnent les statistiques d'opdration des chatnes qui exploitent moins 
de 25 magasins en 1941, dt de celles qui exploitent 25 magasins ou plus. Les colonnes 4 et 5 
fournissent des donndes semblables pour les chatnes d'dpiceries classifides entre ceUcs qui n'ex-
ploitcnt que des dpiceries et celles qui exploitent des dpiceries et d'autres genres de magasins. 
La plupart des autres magasins consistent en dpiceries-boucheries, bien que quelques commerces 
divers soient inclus. 

II est probable que les chatnes dont, en 1941, les dpiceries-boucheries ne forment qu'une 
faible partie des magasins de ddtail qu'elles ont exploitds paraissent surtout dans les classifica
tions rdservdes aux firmes qui ont opdrd moins de 25 magasins en 1941, aussi bien que parmi les 
chatnes qui ont exploitd des dpiceries ct d'autres sortes de magasins. Les ventes moyennes par 
magasin pour les chatnes qui ont moins de 25 magasins en 1941 sont de $75,801 et pour les chatnes 
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qui ont opdrd des dpiceries et des dpiceries-boucheries, eUes sont de $85,655 par magasins. Les 
ventes moyennes pour ces deux classifications sont considdrablement supdrieures k ces chatnes 
qui ont 25 magasins et plus, et ceUes qui n'exploitent que des dpiceries. 

Les frais globaux d'exploitation de toutes les chatnes d'dpiceries en 1941 sont d'environ 13-84 
p.c. des ventes globales. Cependant, on remarque des variations considdrables dans les ddpenses 
constatdes pour ces chalnes lorsqu'elles sont classifides d'apres le nombre d'dpiceries exploitdes, 
et ensuite lorsqu'elles sont classifides selon qu'elles n'exploitent que des dpiceries ou qu'eUes ex
ploitent des dpiceries et d'autres types de magasins. Ainsi, 23 chatnes exploitant moins de 25 
magasins chacune en 1941 et faisant des ventes moyennes de $75,800 par magasin, ont des dd
penses globales de 12-65 p.o. de leurs ventes totales; les 5 autres chatnes cependant, qui exploitent 
25 magasins ou plus avec des ventes moyennes de $44,294 par magasin, ont des ddpenses globales 
de 15-69 p.c. de leurs ventes totales. Lorsque ces chatnes d'dpiceries furent classifides selon le 
type dc magasins exploitds, les 12 chatnes exploitant 164 dpiceries ct d'autres types de magasins 
(surtout des dpiceries-boucheries) avec des ventes moyennes de $85,655 par magasin, obtiennent 
une proportion de ddpenses globales de 13-03 p.c. de leurs ventes, tandis que les firmes n'exploi-
tant que des dpiceries avec il peu prds la moitid du volume do ventes par magasin comparative
ment au premier groupe ont des ddpenses globales plus dlevdes, soit 14-75 p.c. des ventes. 

Les ddpenses globales par magasin s'dldvent a, 11-30 p.c. des ventes pour ces chatnes qui ont 
opdrd moins de 25 magasins comparativement il une proportion de ddpenses de 13-13 p.c. des 
ventes pour ces firmes qui exploitaient 25 magasins ou plus en 1941. Les gages, les loyers et 
autres ddpenses de magasin varient dgalement. Les frais gdndraux sont plus bas pour ces firmes 
qui ont exploitd moins de 25 magasins que pour ces chatnes d'dpiceries qui ont 25 magasins ou 
plus en 1941. Les proportions de ddpenses d'entreposage sont dgalement moins dlevdes pour le 
premier groupe de chatnes que pour ceUes qui exploitent 25 magasins ou plus, mais la chose est 
peut-dtre due au fait que les chatnes il petit nombre d'dpiceries ont moins d'entrepdts centraux. 
En effet les ventes moyennes par firme sont de $700,000 pour le groupe de chaines qui ont moins 
d'dpiceries comparativement il des ventes moyennes de $2,104,000 pour les chatnes plus impor
tantes d'dpiceries. 

Bien que les ventes moyennes par magasin pour ces chatnes exploitant des dpiceries et d'autres 
types de magasins aient dtd prds du double de ceUes des magasins des chatnes n'exploitant que des 
dpiceries, la moyenne de ddpenses par magasin du premier groupe est un peu au-dessous de ceUe 
des magasins des chatnes n'exploitant que des dpiceries. Refldtant en partie les plus hauts 
volumes par magasin, les pourcentages des ventes payds en gages et loyer par magasin sont 
moindres pour les firmes exploitant des dpiceries et d'autres types de magasins que pour ceUes 
qui n'exploitent que des dpiceries. D'un autre c6td, les autres ddpenses de magasin k I'exclusion 
du loyer s'dldvent il 4-6 p.c. pour les chatnes qui exploitent des dpiceries et d'autres types de ma
gasins et seulement ^3-6 p.c. pour les chatnes qui n'exploitent que des dpiceries. 

• Frais d'exploitation des fipiceries-boucheries 

Les frais globaux d'exploitation des 34 chatnes d'dpiceries-boucheries, tels que prdsentds au 
tableau 2, forment en moyenne 13-48 p.c. des ventes totales en 1941, tandis que les ddpenses de 
magasin, les frais gdndraux, et, les frais d'entreposage s'dldvent k 10-94 p.c, 1 -40 p.c, et, kl-li 
p.c. des ventes totales. Ces proportions ne sont cependant pas uniformes lorsque les chatnes 
d'dpiceries-boucheries sont classifides d'aprds lc nombre de magasins exploitds. Ainsi, les 28 
chalnes d'dpiceries-boucheries ayant moins de 25 magasins chacune ont exploitd 181 magasins, 
soit une moye'nne de 7 magasins par chatne, ont fait des ventes de $84,400 par magasin, et leurs 
ddpenses globales d'opdration s'dldvent il 15-56 p.c. des ventes. Les 6 autres chatnes d'dpiceries-
boucheries, beaucoup plus importantes, exploitant une moyenne de 152 magasins chacime et 
faisant des ventes moyennes de $144,700 par magasin, ont des proportions de ddpenses beaucoup 
plus faibles, soit 13-24 p.c. des ventes. 
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Le fait que les 6 grandes chaines d'dpiceries-boucheries ont une proportion de ddpenses beau
coup moins dlevde que ceUc des 28 plus petites chaines d'dpiceries-boucheries est dfl k une expd-
rience plus favorable dans Sexploitation des magasins dc ddtail. Ainsi, le chiffre des gages par 
magasin s'dldve d. 5-73 p.c. des ventes chez les chatnes importantes et fi, 7-92 p.c. chez les petites 
orgamsations; les loyers s'dldvent fi, 1 -21 p.c. des ventes chez les chatnes importantes et k 1-66 p.c. 
chez les petites chatnes; et les autres ddpenses par magasin, exceptd le loyer, s'dldvent fi, 3-68 p.c 
des ventes chez les chatnes importantes et fi, 5-46 p.c. chez les petites chalnes. 

Les plus petites chatnes d'dpiceries-boucheries, cependant, ont des taux de ddpenses pour 
frais gdndraux et entreposage deciddment plus bas, en 1941, que les six plus grandes chatnes. Les 
frais gdndraux, comme pourcentage des ventes, ont natureUement tendance fi, dtre moins dlevds 
pour les petites chatnes qui ont exploitd fi, peu prds 7 magasins par chatne que pour les plus grandes 
organisations qui ont exploitd une moyenne de 152 magasins par chalne. L'absence d'entrepdts 
centraux dans plusieurs des petits dtabUssements se traduit naturellement par une proportion 
plus faible des ddpenses d'entreposage pour les petites chaines que pour les grandes. 

Frais d'exploitation des chaines de poissonneries-boucheries 

Les frais d'exploitation de toutes les chatnes de poissonneries-boucheries en 1941 paraissent 
dans le tableau 13, avec des analyses des ddpenses pour les chatnes ayant moins de 15 magasins 
et pour ccUes qui ont 15 magasms ou plus. 

Les frais globaux d'exploitation de toutes les chatnes de poissonneries-boucheries s'dldvent 
4 21-37 p.c. de leurs ventes en 1941. Les chatnes ayant moins de 15 magasins, dont la moyenne 
est de 6 magasins la chalne et les ventes d'en-viron $41,861 par magasin, obtiennent une proportion 
de ddpenses globales s'dlevant k 19-40 p.c. de leurs ventes. D'un autre c6td les 3 compagnies 
exploitant 15 magasins ou plus en 1941, soit une moyenne de 28 magasins par chatne, ont fait 
des ventes moyennes de $19,446 par magasm et la proportion de leurs ddpenses globales atteint 
le chiffre plus dlevd de 25-60 p.c. 

La variation dans les proportions des ddpenses globales de magasin dans les deux groupes 
d'importance diffdrente est principalement responsable de la diffdrence entre les pourcentages 
de ddpenses globales des deux classifications de chatnes. Refldtant le volume moyen plus grand 
de ventes par magasin des 14 orgamsations ayant moins de 15 magasins, les ddpenses de magasin 
sont d'environ 18-42 p.c. des ventes pour ces chaines de poissonneries-boucheries comparative
ment fi, 23-23 p.c'des ventes pour les chatnes ayant 15 magasins ou plus. Les gages, les loyers, 
et les autres ddpenses de magasin varient d'une fagon semblable. 

Les frais gdndraux sont plus bas pour les chatnes exploitant moins de 15 magasins que pour 
celles qui ont un plus grand nombre de magasins. Les frais d'entreposage sont trds bas pour 
les firmes qui ont moins de 15 magasins en 1941, et seulement quelques entrepdts centraux sont 
apparemment opdrds par les chaines de cette classification. Aucun frais d'entreposage n'est 
ddclard pour les 3 chatnes qui ont opdrd 15 magasins ou plus en 1941. 

Chiffres moyens 

Les proportions de ddpenses montrdes aux tableaux 2, 11, 12 et 13 sont obtenues en addition-
nant les ddpenses ddclardes par chaque chatne et en exprimant les totaux comme pourcentage des 
ventes globales de ces compagnies. Ces pourcentages sont done des moyennes ponddrdes en ceci 
que I'expdrience des plus grandes compagmes exerce ime influence proportionnellement plus grande 
sur les proportions que ceUes des firmes moins importantes. Les autres moyennes ddveloppdes 
dans ce rapport sont ponddrdes proportionneUement par les mdmes facteurs. Ces moyennes, 
bien que prdsentant les rdsultats combinds de toutes les chalnes alimentaires, peuvent 6tre affec-
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tdes par des circonstances spScialcs appartenant fi, plusieurs des chatnes plus imp'ortantes. Dans 
de tels cas, les moyennes nc reprdscntcraient pas les expdriences typiques de la majoritd des 
organisations en chatne. 

Afin de surmonter ces difficultds, des chiffres "moyens" ont dtd ddveloppds pour les ventes 
globales des diffdrentes chatnes, les ventes moyennes par magasin, le salaire moyen par employd 
de magasin k temps entier, les ventes annuelles moyennes au ddtail par employd de magasin fi, 
temps entier, et pour les diverses ddpenses d'exploitation des trois sortes de chaines alimentaires. 
Afin de calculer ces chiffres "moyens", les item ci-dessus mentionnds ont dtd calculds pour chaque 
compagnie, les diverses ddpenses pour chacune des chatnes dtant exprimdes en pourcentages des 
ventes de cette firme. Chaque sdrie de proportions a dtd disposde en ordre ascendant d'impor
tance inddpendamment des autres proportions. Les chiffres ont ensuite dtd divisds en trois 
tranches: la tranche la plus basse comprend les 25 p.c. infdrieurs du nombre des proportions; 
la.tranche la plus dlevde comprend les 25 p.c. supdrieurs du nombre des proportions; et la tranche 
moyenne comprend I'autre moitid des chiffres qui restent. Le quart le plus bas et le quart le 
plus dlevd de ces dispositons des diffdrentes proportions ont ensuite dtd dcartds. Ainsi, aprds 
avoir omis les valeurs extrdmement hautes et extrdmement basses contenues dans le premier 
et le quatridme quarts des item, on a attribud un poids dgal aux item restant pour I'obtention de 
proportions sur les rdsultats d'opdration. 

La "Limite infdrieure de la Tranche moyenne" et la "Limite supdrieure de la Tranche 
moyenne" sont les deux valeurs aux deux extrdmitds du groupe moyen des proportions. La 
"Mddiane" est la valeur situde k mi-chemin entre les limites supdrieures et les limites infdrieures 
de la tranche moyenne. Ainsi la Umite infdrieure de la tranche moyenne pour les ddpenses 
globales des chaines d'dpiceries est montrde au tableau 14 comme dtant de 13-3 p.c. des ventes 
globales, la limite supdrieure comme dtant de 16-7 p.c, et, la mddiane de 14-6 p.c. des ventes 
globales. Un quart de toutes les firmes d'dpiceries en chatne ont done encouru des ddpenses 
globales d'exploitation des chalnes de moins de 13-3 p.c. des ventes totales; un quart des firmes 
ont des proportions de ddpenses globales de plus de 16-7 p.c. de leurs ventes totales, tandis que la 
proportion moyenne de ddpenses globales pour la moitid intermddiaire de ces firmes s'dldve k 
14-6 p.c. des ventes totales. La mdme explication, bien entendu, peut dtre donnde pour d'autres 
item de ce tableau. 

En interprdtant les chiffres dc la tranche moyenne, chaque item doit dtre considdrd inddpen
damment, parce que ni tous les chiffres dlevds ni tous les chiffres infdrieurs ne proviennent des 
mdmes rapports; c'est-fi,-dire que les proportions de I'une quelconque des colonnes du tableau de 
la tranche moyenne ne peuvent dtre compardes k aucune proportion de la mdme colorine. Par 
exemple, la limite supdrieure dc la tranche pour les ventes moyennes par magasin des chatnes 
d'dpiceries-boucheries est de $111,700, et le chiffre correspondant pour les ddpenses totales de 
magasin est de 17-0 p.c. des ventes globales. Evidemment, ces valeurs ne peuvent pas dtre 
rapprochdes parce que les chalnes fi, gros ddbit par magasin ont ordinairement des proportions 
de ddpenses de magasin plutdt basses. ) 

Le fait a dtd prdcddemment notd que les pourcentages aux tableaux 2, 11, 12 et 13 sont des 
moyennes ponddrdes cn ce sens qu'elles refldtent les influences des chatnes plus importantes. Des 
comparaisons des proportions contenues dans ces tableaux, fi, ceUes du tableau 14 iUustreront 
ces diffdrences. Ainsi, les frais globaux d'exploitation des chatnes d'dpiceries d'aprds les tableaux 
2 et 11 s'dldvent k 13-84 p.c. des ventes totales. La tranche moyenne pour cet item telle que 
montrde au tableau 14, cependant, est entre 13-3 p.c. et 16-7 p.c. des ventes totales, la mddiane 
dtant & 14-6 p.c. des ventes totales. 
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Table 1.—Food Chains—Summary of Grocery, Combination, Meat and Fish Market Chains, 
by Provinces, 1930 and 1941 

Tableau 1.—Chalnes aUmentaires—R€sum6 des chalnes d'dpiceries, d'Cplcerles-boucherles, 
de boucheries et de poissonneries, par provinces, 1930 et 1911 

Province and item 

Province et item 

Canada-
Number of chains—Nombre de chalnes 
Number of atoras (maximum)—Nombre de magasins (maximum) 
Chain sales—Ventea dea chalnes 
Total sales-'Ventes totales 
Per cent chain sales to total—Pourcentage des ventes des chalnes par 

rapport k toutes les ventes ; • 
Average sales per chain store—Ventea moyennes par magasin en chalnes.. 

Maritime ProTlnces—Provinces Maritimes— 
Number of chains—Nombre de chalnes • -. ; 
Number of atores (maximum)—Nombre de magasins (maximum) 
Chain sales—Ventes des chalnes 
Total sales—Ventes totales 
Per cent chain aales to total—Pourcentage des ventes dea cha*nes par 

rapport k toutes les ventes _. 
Average sales per chain atore—Ventes moyennes par magasin en chalnes 

Quebec—Quebec-
Number of chains—Nombre de chalnes _. 
Number of stores (maximum)—Nombre de magasins (maximum) 
Chain aales—Ventes des chatnes •, 
Total aales—Ventes totales 
Per cent chain sales to total—Pourcentage des ventes des chalnes par 

rapport k toutes les ventes 
Average sales per chain store—Ventes moyennes par magasin en chalnes 

Ontario— 
Number of chaina—Nombre de chalnes 
Number of stores (maximum)—Nombre de magasins (maximum) 
Chain sales—Ventes des chalnes .' 
Total sales—Ventes totales • 
Per cent chain sales to total — Pourcentage des ventes dea chaines par 

rapport k toutes les ventes _. 
Average sales per chain store—Ventes moyennes par magasin en chalnes 

Mani toba-
Number of chains—Nombre de chaines 
Number of stores (maximum)—Nombre de magasins (maximum) 
Chain sales—Ventes des chalnes ;•••-.• 
Total sales—Ventes totales 
Per cent chain sales to total—Pourcentage des ventes des chalnes par 

rapport k toutes les ventes ; 
Average sales per chain store—Ventes moyennes par magaain en chalnes 

Saskatchewan-
Number of chains—Nombre do chaines _ 
Number of stores (maximum)—Nombro dc magasins (maximum) 
Chain aales—Ventes des chalnes 
Total sales—Ventes totales 
Per cent chain sales to total—Pourcentage des ventes des chalnes par 

rapport k toutes les ventes • 
Average sales per chain store—Ventes moyennes par magasin en chalnes 

Albe r t a -
Number of chains—Nbmbre de chalnes.., 
Number of stores (maximum)—Nombre de magasins (maximum)—;. . . . . 
Chain sales—Ventes des chalnes .; 
Total sales—Ventes totales 
Per Jcent chain sales to total — Pourcentage des ventes des chalnes par 

rapport k toutes les ventes 
Average sales per chain store—Ventes mpyeniies par magasin en chaines 

British Columbia(0—Colombie Brltanniquc(i)— 
Number of chains—Nombre de chalnes 
Number of atorea (maximum)—Nombre de magasina (inaximum) 
Chain sales—Ventes dea chatnes 
Total sales—Ventes totales 
Per cent chain salea to total—Pourcentage des ventes des chalnes par 

rapport k toutes les ventea _• 
Average sales per chain store—Ventes moyennes par magasin en chalnes 

1930 

87 
2 352 

J127,682]600 
1488,429,600 

26-1 
i 54,244 

t 4,664,500 
S 36,342,100 

12-8 
47,1 

13 
495 

S 23,708,400 
$140,527,500 

16-9 
( . 47,896 

37 
1,107 

; 70,769,300 
$206,749,300 

34-2 
$ 63,929 

8 
121 

$ 5,689,100 
t 22,225,200 

25-6 
$ 47,017 

10 
165 

1 6,969,300 
1 21,690,500 

• 32-1 
1 42,238 

120 
$ 5,587,000 
$ 23,469,400 

23-8 
46,558 

19 
246 

$ 10,194,900 
$ 37,425,600 

27-2 
$ 41,443 

1941 

79 
1,707 

$177,405,900 
$647,442,900 

27-4 
$ 103,928 

17 
122 

t 7,871,100 
$ 58,541,000 

13-4 
64,517 

7 
214 

$ 28,477,200 
$190,004,000 

15-0 
$ 133,071 

41 
790 

$ 99,318,600 
$261,988,000 

37-0 
$ 125,720 

4 
85 

$ 8,247,500 
$ 28,786,800 

28-7 
$ 07,029 

4 
111 

$ 6,794,100 
% 22,955,000 

29-6 
$ 61,208 

103 
$ 7,932,100 
$ 30,621,800 

26-0 
$ 77,011 

14 
282 

$ 18,765,300 
$ 54,646,300 

34-3 
66,544 

Per cent 
change 
in aales 
1041/1930 

Pourcentage 
de change
ment dans 
les ventes 
1941/1930 

+ 39-1 
+ 32-6 

+ 91-6 

+ 68-7 
+ 61-1 

+ 35-6 

+ 20-1 
-f 35-2 

+177-8 

+ 40-3 
+ 26-7 

+ 90-7 

+ 45-0 
+ 29-5 

+106-4 

- 2-5 
+ 5-8 

+ 44-9 

+ 42-0 
+ 30-0 

+ 65-4 

+ 84-1 
+ 46-0 

+ 60-8 

(') Includes Yukon and Northwest Territories.—(') Inclus Yukon et Territoires du Nord-Ouest. 
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Table 2.—Principal Statistics of Food Clialns, 1941 
Tableau 2.—Statistiques principales de chalnes alimentaires, 1941 

I t e m 

I t e m 

All 
chains 

Toutes 
chalnes 

Grocery 
s tore 

chains 

Chalnes 
d'dpiceries 

Combina
tion store 

chains 

Chaines 
d'dpiceries 

et 
boucheries 
combinds 

Meat and 
fish m a r k e t 

chains 

Chalnes 
de 

boucheries 
e t pois

sonneries 

A. N u m b e r of cbalns—Nombre de chaines . 

B . N u m b e r or stores—Nombre dc magasins . , 

C. S a l e s - V e n t e s — 
Retai l sales, total—Ventes de ddtail , totales 
Wholesale sales to others—Ventes de gros aux autres . 
Total chain sales—Ventes totales des chalnes 

D , Store employment a n d payroll—Employds e t bordereaux de 
paye des m a g a s l n s -

ull-ti Full- t ime employees—Employds k t emps entier— 
Male, number—Hommes , nombre 
Female , number—Femmes , nombre 
Salaries and wages—Salaires et gages 

Pa r t - t ime employees—Employds k t emps partiel— 
Male, number—Hommes , nombre 
Female , number- Femmes , nombre 
Salaries and wages—Salaires e t gages 

79 

1,707 

$177,405,900 
$ 1,725,000 
$179,130,900 

7,020 
2,593 

$ 9,934,200 

4,326 
776 

$ 1,222,200 

E . Cha in expenses—Ddpenses des chaines— 
Store expenses—Ddpenses des magasins— 

Wage cost—CoAt des gages 
Per cent of sales—Pourcentage des ventes 

Other expenses, including rent—Autres ddpenses (y compris 
•foyer) -. 

Per cent of safes—Pourcentage des ventes 
Tota l s tore expenses—Ddpenses totales des magasins 

Per cent of safes—Pourcentage des ventes 
Overhead expenses—Ddpenses gdndrales 

Per cent of safes—Pourcentage des ventes 
• Warehouse expenses—Ddpenses d'entreposage 

Per cent of sales—Pourcentage des ventes 
•Total cliain expenses—Ddpenses totales des chatnes 

Per cent of safes—Pourcentage des ventes 

$ 11, 

$ 9, 

$ 20, 

$ 2, 

$ 1, 

$ 2 4 , 

156,400 
6-23 

192,100 
' 6-13 

348,500 
11-36 

393,600 
• 1-33 

910,500 
• 1-07 

652.600 
1.1-76 

448 

$ 26,623,300 
$ 163,700 
$ 26,677,000 

1,262 
653 

$ 1,684,600 

181 
$ 199,200 

1,783,800 
6 

1,422,900 
5-33 

3,206,700 
12-02 

256,400 
0-96 

230.300 
0-86 

3,693,400 
13-84 

F. Kcntals—Loyers— 
N u m b e r of stores in feased premises—Nombre de magasins dans 

des iocaux fouds 
Safes in leased premises—Ventes dans des locaux louds 
Rentals paid—Loyers payds 

Per cent of safes in leased premises—Pourcentage des ventes 
dans des focaux fouds 

G. Inventories , e n d of 1941—Inventaires, i la fin de 1941-
Store inventories—Inventaires des magasins. 
Warehouse inventories—Inventaires des entrep6ts 

* Totaf inventories—Inventaires totaux 

H . Customers ' accounts out s tanding—Comptes e n soufTrance des 
c l ients 

P e r cent of totaf safes—Pourcentage des ventes totales 

Credit sa les—Ventes k c r d d i t ^ 
N u m b e r of chains reporting credi t sa les—Nombre de chalnea 

ddclarant des ventes k crddit 
Totaf net sales of such chains—Ventes net tes globaies de ces 

chalnes 
N e t credit safes of such chains—Ventes nettes k crddit de ces 

cfialnes 
• R a t i o of credi t safes t o total safes—Ventes k crddit proportion

nellement aux ventes totales 

J. Cash sales—Ventes a u comptant— 
N u m b e r of chains reporting t h e y sell only for caah—Nombre de 

chalnes qui ddcfarent ne vendre qu 'au comptant 
Tota l net sales of such chains—Ventes net tes totales de ces chalnes 

•1,54' 
$157,824,400 
$ 2,072,000 

1-31 

7,386,800 
5,758,900 

$ 13,145,700 

1,088,000 
0-61 

62 

$106,140,400 

$ 11,628,200 

10-96 

17 
$ 73,086,900 

429 
$ 22,498,500 
$ 326,200 

1,831,600 
1,290,700 
3,122,300 

376,500 
1-41 

21 

$ 19,552,800 

$ 3,409,600 

17-44 

1,093 

$145,794,100 
$ 1,571,300 
$147,365,400 

6,277 
2,007 

$ 7,820,600 

3,414 
686 

$ 961,100 

i 8,781,700 
5-96 

S 7,346,100 
4-98 

$ 16,126,800 
10-94 

$ 2,068,000 
1-40 

$ 1,677.100 
1-14 

$ 19,871,900 
13-48 

$131,121,000 
1,641,900 

1-25 

166 

$ 5,088,500 

$ 5,088,500 

481 
P33 

529,000 

216 
|S»I9 

61,900 

$ 690,900 
11-61 

$ IT 424,100 
•* -" 8-34 

$51,015,000 
M f19-95 

J "M 69,200 
TL 1-36 

J 7 3.100 
0-06 

$ 1,087,300 
21-37 

129 
4,204,900 

$ b . 103,900 

2-47 

$ 5,439,200 
S 4,466,000 
S 9,904,200 

560,900 
0-38 

28 

$ 82,596,600 

$ .7,371,100 

8-92 

7,220,600$ 64,768,800 

S I 116,000 
$ Q- 3,200 

1119,200 

161,600 
2-98 

13 

$ 3,991,000 

t . 847,600 

21-24 

$ 1,097,500 
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Table 3.—Kinds of Stores Operated by Food Chains, 1941 
Tableau 3.—Genre de magasins exploit€s par les chatnes alimentaires, 1941 

Size of chain 

Importance de la chaine 

GROCERY STORE CHAINS 
-CHAlNES D ' E P I C E -
RIES— 

Total, all chains—Total, tou-

Chains having:—Chalnes 
ayant:— 

Less than 10 units—Moins de 

10-99 units—10-99 unitds. ,. 
C O M B I N A T I O N S T O R E 

C H A I N S - C H A l N E S 
D ' E P I C E R I E S ET BOU
CHERIES COMBINfiES-

Total, all chains—Total, tou-

Chains having:—Chatnes 
ayant:— 

Less than 10 units—Moins de 

10-99 units—10-99 unitds 
More than 100 units—Plus 

de 100 unitds 

Number 
of 

chains 

Nombre 
de 

chnines 

28 

17 
11 

34 

27 
3 

4 

Total units 

Total des unitds 

Number 

Nombre 

448 

94 
354 

1,093 

162 
144 

787 

Sales 

Ventes 

$ 

26,523,300 

4,906,600 
21,616,700 

149,794,100 

14,345,300 
9,477,000 

121,971,800 

Grocery units 

Epiceries 

Number 

Nombre 

412 

83 
329 

323 

31 
42 

260 

Sales 

Ventes 

t 

20,998,800 

3,966,700 
16,992,100 

18,977,400 

1,562,900 
2,317,500 

15,097,000 

Combination units 

Epiceries-boucheries 

Number 

Nombre 

22 

7 
15 

762 

123 
. 102 

537 

Sales 

Ventes 

$ 

9,313,800 

864,600 
4,449,300 

126,909,700 

12,475,400 
7,159,500 

105,874,800 

Other 

Autres 

Number 

Nombre 

14 

4 
10 

8 

8 

Sales 

Ventes 

$ 

290,700 

75,400 
175,300 

307,000 

307,000 

_ 

Table 4.—Food Chains—Units Classlfled According to Amount of Annual Sales, 1934,1937 and 1941 
(Grocery, meat and combination store chains combined) 

Tableau 4.—Chaines alimentaires—Unitfc classifl£s d'aprfis le chiffre des ventes annueUes, 1934, 
1937 et 1941 

(Tableau combing des chaines d'dpiceries, de boucheries et d'dpiceries-boucheries) 

Annual sales 

Ventes annueUes 

CANADA, total 

500,000-$999,999 
300,000- 499,999 
200,00(1-299,999 
100,000- 199,999 
50,000- 99,999 
30,000- -49,999 
20,000- 29,999 
10,000- 19,999 
5,000- 9,999 

1934 

Number 

Nombre 

2,399 

1 
24 

127 
566 
694 
543 
413 
69 
58 

Sales 

Ventes 

$ 
104,912,800 

302,700 
• 5,639,700 
16,843,900 
38,138,600 
23,164,600 
13,529,700 
6,631,300 

606,800 
156,600 

Per cent 
ol 

total 

Pour
centage 
du total 

100-00 

0-29 
5-38 

16-06 
-36-35 
22-08 
12-90 
6-32 
0-48 
0-14 

Cumu
lative 

per cent 

Pour
centage 
curau-
Intii 

0-29 
.'5-67 
21-73 
68-08 
80-16 
93-06 
99-38 
99-86 

100-00 

Number 

Nombre 

2,287 

14 
54 

157 
612 
625 
414 
289 
73 
49 

1937 

Sales 

Ventes 

$ 
121,094,800 

4,959,800 
12,874,600 
21,721,100 
41,514,500 
24,408,900 
10,268,700 
4,584,000 

670,600 
162,600 

Per cent 
of 

total 

Pour
centage 
du total 

100-00 

4-10 
10-64 
17-94 
34-29 
20-16 
8-48 
3-79 
0-47 
0-13 

Cumu
lative 

per cent 

Pour
centage 
cumu-
latif 

_ 
_ 
-4-10 

14-74 
32-68 
66-97 
87-13 
95-61 
99-40 
99-87 

100-00 

Annual sales 

Ventes annuelles 

CANADA, total.: 

$1,000,000. and over—ou plus 
600,000-$999,999 
300,000- 499,999 
200,000-299,999 
100,000- 199,999 
50,000- 99,999 
30,000- 49,999 
20,000-29,999 
10,000- 19,999 
5,000- 9,999 

Less than—Moins de $5,000.. 

Number 

Nombre 

1,707 

38 
110 
100 
281 
351 
395 
202 
144 
48 
38 

Sales ' 

Ventes 

177,409,900 

23,203,400 
42,368,000 
24,292,400 
39,466,800 
24,445,400 
15,445,000 
6,076,800 
2,156,000 

352,700 
106,400 

Per cent 
of total 

Pourcentage 
du total 

100-00 

13 08 
24-16 
13-69 
22-24 
13-78 
8-71 
2-86 
1-22 
0-20 
0-06 

Cumulative 
per cent 

Pourcentage 
cumulatif 

13-08 
37-24 
60-93 
73-17 
86-95 
95-66 
98-62 
99-74 
99-94 

100-00 
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Table 5.—Food Stores Classified br Size of Business and by Type of Operation, 1941 
(Grocery, meat and combination stores combined) 

Tableau 5.—Magasins alimentaires classiflfs selon Ie chiffre d'affaire et genre d'exploitation, 1911 
(Tableau combinfe des chalnes d'dpiceries, de boucheries et d'dpiceries-boucheries) 

Size of business 

Chiffre d'affaires 

Stores—Magasins 

Number 

Nombre 

Per cent 
of total 

Pourcentage 
du total 

Cumulative 
per cent 

Pourcentage 
cumulatif 

Sales—Ventes 

Amount 

Montant 

Per cent 
of total 

Pourcentage 
, du total 

Cumulative 
per cent 

Pourcentage 
cumulatif 

TOTAL, ALL STORES—TOTAL, TOUS MAGASINS 

CANADA,total 

$1,000,000, .ind over—ou plus 
600,00O-$999,999 
300,000- 490,999 1 
200,000- 299,999 / 
100,000- 199,999 
60,000- 99,999 
30,000- 49,999 
20,000- 29,999 
10,000- 19,999 
5,000- 9,999., 

Less than—Moins de $5,000 

32,923 

43 

250 

536 
1,631 
2,970 
3,506 
6,608 
6,318 
10,661 

100-00 

0-1 

0-8 

1-6 
6-0 
9-1 
10-8 
20-3 
19-6 
32-8 

0-1 

0-9 

2-5 
7-5 
16-6 
27-4 
47-7 
67-2 
100-0 

647,4̂ 12,900 

26,459,000 

78,199,300 

72,593,400 
109,081,800 
112,949,300 
84,712,700 
93,528,700 
46,186,300 
24,732,400 

loe-o 

4-1 

12-1 

11-2 
16-8 
17-4 
13-1 
14-4 
7-0 
3-9 

4-1 

16-2 

27-4 
44-2 

-61-6 
74-7 
89-1 
96-1 

100-0 

C H A I N S — C H A I N E S 

CANADA, total 

$1,000,000, and over—ou plus 
500,00O-$999,999 

300,000- 499,999 

200,000- 299,999 
100,000- 199,999 

50,008- 09,999 
30,000- 49,999..: 

20,000- 29,999 

10,000- 19,999 
5,000- 9,099 

Less than—Moins de $5,000.. 

1,707 

38 
110 
100 
281 
351 
395 
202 
144 
48 
38 

100 0 

2-2 
6-5 
5-9 
16-5 
20-6 
23-1 
11-8 
8-4 
2-S 
2-2 

2-2 
8-7 
14-6 
31-1 
51-7 
74-8 
86-6 
96-0 
97-8 
100-0 

$ 
177,405,900 

23,203,400 

42,868,000 

24,292,400 
39,456,800 

24,446,400 
15,448,000 

5,076,800 

2,166,000 

352,700 
106,400 

100-0 

13-1 
24-1 
13-7 
22-2 
13-8 
8-7 
2-9 
1-2 
0-2 
0-1 

13-1 
37-2 
50-9 
73-1 
86-9 
95-6 
98-5 
99-7 
99-9 
100-0 

INDEPENDENTS—I.N'DfiPENDANTS 

CANADA, total 

$1,000,000, and ovei^ou plus 
500,00O-$999,0OO 

; 300,000- 499,999 1 
200,000- 299,999..'. J 
100,000- 199,999 
50,000- 99,999 
30,000- 49,999 
20,000- 29,999 
10,000- 19,999 
6,000- 9,999 

Less than—Moins de $5,000 

30,816 

6 

40 

255 

1,280 

2,575 

3,304 

6,464 

6,270 

10,623 

100-0 

0-1 

•0-8 

4-2 

8-4 

10-7 

21:0 

20-3 

34-5 

0-1 

0-9 

5-1 

13-5 

24-2 

45-2 

65-6 

100-0 

470,037,000 

3,265,600 

11,038,900 

33,136,600 

84,636,400 

97,501,300 

79,635,900 

91,372,700 

44,833,600 

24,626,000 

0-7 

2-4 

7-1 

18-0 

20-8 

16-9 

19-4 

9-5 

5-2 

0-7 

3-1 

10-2 

28-2 

49-0 

65-9 

85-3 

94-8 

100-0 



Table 6.—Food Chains—Stores and Sales Classlfled by Provinces and Size of Locality, 1941 
An (z) indicates t h a t figures are wi thhe ld t o avoid disclosing individual operations, b u t these a re included in t h e totals . 

Tableau 6.—Cliatnes alimentaires—Magasins et ventes classifies par province et importance de la locality, 1941 
Un (x) indique que les chiffres ne sont pas d o n n ^ afin de ne pas ddvoiler des operations individuelles, ma i s ces chiffres sont inclus dans les totaux. 

Province 

CANADA, total 

All localities 
Toutes locality 

Number 
of atores 

Nombre de 
magasins 

1,707 

1 
95 
26 

214 
790 
85 

111 
103 
282 

Total chain sales 

Ventes totales des chalnea 

Value 

Valeur 

$ 
177,409,900 

(x) 
6,163,000 

(x) 
28,477,200 
99,318,900 

8,247,300 
6,794,200 
7,932,000 

(X) 

Per cent 

Pourcentage 

100-00 

lOO-OO 
100-00 
100-00 
100-00 
100-00 
100-oo 
100-00 
100-00 
100-00 

Stores and sales in places with population of— 
Magasins et ventes dans les endroits d'une population de— 

Over 100,000—Plus de 100,000 

Number 
of stores 

Nombre de 
magasins 

. 677 

115 
355 
66 

141 

Sales 

Ventes 

$ 
78,376,200 

16,467,500 
46,280,500 
5,987,100 

9,641,000 

Per cent 
of total 

chain, sales 

Pourcentage 
des ventes 

totales 
des chalnes 

44-18 

57-83 
46-60 
72-59 

51-68 

30,000-100,000 

Number 
of stores 

Nombre de 
magasins 

236 

23 
8 

• 31 
63 

38 
61 
12 

Sales 

Ventes 

i 
30,972,700 

1,957,700 
764,900 

5,582,300 
11,905,400 

. 3,283,200 
5,278,400 
1,820,800 

Per cent 
of total 

chain sales 

Pourcentage 
des ventes 

totales 
des chalnes 

17-23 

31-78 
47-83 
19-53 
11-99 

_ 48-33 
66-64 
9-76 

Province 

CANADA, total 

British Columbia O-rColombie Britannique (') 

Stores and sales in places with population of— 

Magasins et ventes dans les endroits d'une population de— 

10,000-30,000 

Nuinber 
of stores 

Nombre de 
magasins 

216 

1 
26 
4 

29 
114 

5 
13 
5 

20 

Sales 

Ventes 

$ 
30,379,700 

(x) 
1,997,000 

(x) 
3,353,400 

19,986,100 
853,900 

1,134,500 
1,003,200 

(x) 

Per cent 
of total 

chain sales 

Pourcentage 
des ventes 

totales 
des chatnes 

17-12 

(X) 
32-41 

(x) 
11-78 
20-12 
10-35 
16-70 
12-65 

(X) 

1,000-10,000 

Number 
of stores 

Nombre de 
magasins 

389 

38 
9 

39 
200 

7 
25 
18 
53 

Sales 

Ventes 

$ 
28,977,900 

1,881,100 
419,100 

3,094,000 
16,701,000 

730,800 
1,739,700 
1,051,600 
3,380,400 

Per cent 
of total 

chain sales 

Pourcentage 
des ventes 

totales 
des chalnes 

16-33 

30-20 
26-20 
10-86 
18-81 
8-86 

25-60 
13-26 
18-12 

Less t han 1,000—Moins de 1,000 

Nuinber 
of stores 

N o m b r e de 
magasins 

189 

9 
6 

58 
7 

35 
19 
66 

Sales 

Ventes 

$ 
9,103,800 

347,200 
(x) 

4,446,900 
675,700 
636,800 
598,800 
(x) 

Per cent 
of total 

chain sales 

Pourcentage 
des ventes 

totales 
des chalnes 

9-13 

5-63 
(x) 

4-48 
8-12 
9-37 
7-55 

(x) 

(') Includes Yukon and Northwest Territories—(') Inclus Yukon et Territoires du Nord-Ouest. 



Table 7.—Food Chains—Cbain U n i t s Classlfled by Provinces a n d D a t e of Es tab l i shment , 1941 

Tableau 7.—Chatnes a l imentaires—Unites e n chatne classlfl£es par province e t date de r£tabUssement , 1941 

Province 

CANADA Number.. . 
Per cent . . . 

Pour-cent... 

Percent 

Pour-cent... 

Percent 

Pour-cent... 

Per cent 

Pour-cent... 

Percent 

Pour-cent... 

Total 
units 

Unit& 
totales 

1,707 

1 

95 

26 

214 

790 

85 

111 

103 

282 

Units 
not 

classified 

Unit& 
non 

classifides 

48 

-

8 

-
13 

27 

-
-

-

-

Units classified by date of establishment—Unites classifid selon la date d'dtabUssement 

Total 

Total 

1,699 
100-0 

1 
100-0 

87 
100-0 

26 
100-0 

201 
100-0 

763 
100-0 

86 
100-0 

111 
100-0 

103 
100-0 

282 
100-0 

1941 

96 
5-8 

-

4 
4-6 

1 
3-8 

15 
7-5 

23 
3-0 

4 
4-7 

' 4 
3-6 

2 
1-9 

43 
15-2 

1938-1940 

249 
19 0 

-

14 
16-1 

4 
15-4 

26 
12-9 

122 
-18-0 

11 
12-9 

13 
11-7 

10 
9-7 

49 
17-4 

1934-1937 

319 
19-2 

1 
100-0 

15 
17-2 

10 
38-6 

112 
55-7 

87 
11-4 

9 
10-6 

17 
15-3 

18 
17-6 

60 
. 17-7 

1930-1933 

343 
20-7 

-

24 
27-6 

9 
34-6 

29 
14-4 

129 
16-9 

16 
18-8 

23 
20-7 

25 
24-3 

88 
31-2 

1920-1929 

608 
36-9 

27 
31-0 

2 
7-7 

19 
9-5 

374 
49-0 

45 
53-0 

61 
46-0 

39 
37-9 

49 
17-4 

Before 1920 

Avant 1920 

46 
2-8 

-
3 

. 3-5 

-

-

28 
3-7 

-

3 
2-7 

9 
8-7 

3 
1-1 

> 
tD 
f 
tn 
tn 
W 

Z 

CO 

D 
M 

8 

w 
o 
w 
M 

O 
M 

<-
o 

C) Includes Yukon and Northwest Territories—C) Inclus Yukon et Territoires du Nord-Ouest. 

s 
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Table 8.—Grocery Store Chains—Sales by Commodities, 1941 
Tableau 8.—Chatnes d'dpiceries—Ventes par genre de produits, 1941 

Total sales—Ventes totales 
Less amount not classified by commodities—Moins le montant non classifid par 

genre de produits 
Sales analyzed by commodities—Ventes analysdes par genre de produits 

26,623,300 

6,676,200 
19,848,100 

% 
100-00 

25-17 
74-83 

Analysis of Sales Classified by Commodities 
Analyse des ventes classifides par genre de produits 

Commodity—Produits 

Total sales classlfled—Ventes totales classlflfes > 

Food and kindred products, total—AUments ct produits connexes, 
total 

Bakery products, fresh—Produits de la boulangerie,. frais 
Candy and confectionery—Bonbons et confiseries 
Fresh fruits and vegetables—Fruits et Mgumes frais 
Fresh and cooked meats (including poultry and fish) except canned goods 

—Viandes fraiches et cuites (y compris la volaille et le poisson), except*̂  
les conserves 

Dairy products and eggs (including butter, cheese, fluid milk and cream 
and eggs)—Produits laitiers et ceufs (y compris le beurre, le fromage, le 
lait et la cr6me fluides, et les oiufs) 

All other food products such as tea, coffee, sugar, flour, canned goods of 
all kinds, etc., etc. (including bottled beverages and ice cream other than 
that sold with meals or in soda fountain)—''Tous autres aliments tels que 
le th6, le caf(5, le Sucre, la farine, les conserves de toutes sortes, etc., etc. 
(y compris les breuvages embouteill<5s et la crdme glnc(?e autre que celle 
vendue aux repas ou aux comptoirs de rafralchissements) 

Cigars, cigarettes, tobacco—Cigares, cigarettes, tabac 

Household supplies, total—Fournitures dc maison, total 

Soaps (laundry and toilet) and cleaning compounds—.Savons (de lessive 
et de toilette) et autres composds de nettoyage 

Other household supplies such as brooms, brushes, floor wax, toilet paper, 
kitchen utensils and cutlery, oil lamps and oil, ladders, etc.—.\utres 
fournitures de m.iison telles que balais, brosses, cire k plancher, papier 
de toilette, ustensiles de cuisine et coutellerie, huile :\ lampc et huile, 
^chelles. etc 

AU other merchandise, total—Toutes autres marchandises, total 

Item totals 

Totaux des item 

488,800 
207,800 

3,332,900 

1,180,500 

2,222,000 

10,568,300 

955,300 

460,300 

2-46 
105 

16-79 

6-95 

11-20 

4-81 

2-36 

Group totals 

Totaux des groupes 

19,848,100 

18,000.100 

339,900 

1,421,600 

86,900 

% 
100-00 

90-69 

1-71 

0 44 

Table 9.—Combination Store Chains—Sales by Commodities, 1941 
Tableau 9.—Chatnes d'dpiceries et boucheries combln£es—Ventes par genre de produits, 1941 

Total sales—Ventes, total ,. 
Less amount not classified by commodities—Moins le montant non classifid par genre de 

produits 
Sales analyzed by commodities—Ventes analysdes par genre de produits.' 

146,794,100 

3,290,600 
142,503,500 

% 
100-00 

2-26 
97-74 

Analysis of Sales Classlfled by Commodities 
Analyse des rentes classlfl£es par genre de produits 

Commodity—Produits Item totals 
Totaux des item 

Group totals 
Totaux des groupes 

Total sales classified-Ventes totales classlflees 
Food and kindred products, total—Ailments et produits con

nexes, total 
Bakery products, fresh—Produits de la boulangerie, frais 
Candy and confectionery—Bonbons et confiseries 
Fresh fruits and vegetables—Fruits et Idgumes frais 
Fresh and cooked meats (including poultry and fish) except canned 

goods—Viandes fraiches et cuites (y compris la volaille et le pois
son) exceptd les conserves... 

Dairy products and eggs (including butter, cheese, fluid milk and 
cream and eggs)—Produits laitiers et ceufs (y compris le beurre, le 
fromage, lo.lait et.la crfime.fluides, et les ceufs) 

2,971.900 
1,456,800 

19,204,100 

27,032,300 

16,367,600 

2-08 
1-02 
13-48 

18-97 

11-49 

$ 
142,503,50» 

129,729,000 

% 
100-00 

91-03 

file:///utres
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Table 9.—Combination Store Chains—Sales by Commodities, 19U—concluded 
Tableau 9.—Chatnes d'£plcerles et boucheries combinSes—Ventes par genre de produits, 1941—fin 

Analysis of Sales Classlfled by Commodities—concluded 
Analyse des ventes classlflees par genre de produits—fin 

Commodity—Produita 

Food and kindred products, total-concluded—Ailments et pro
duits connexes, total-fin 

All other food products such as tea, coffee, sugar, flour, canned goods 
of all kinds, etc.. etc. (including bottled beverages and ice cream 
other than that sold with meals or in soda fountain)—Tous autres 
aliments tels que le thd, le cafd, le Sucre, la farine, lea conserves de 
toutes sortes, etc., etc. (y compris les breuvages en bouteilles et la 
crtime glacde autre que celle vendue aux repas ou aux comptoirs de 
rafraichissements) 

Sales of beer and wine (Quebec Province)-Ventes dc blere ct vin 
(province de Qu£bcc) 

Receipts from sale of meals and lunches (Including soda fountain 
.sales)—Recettes provenant dc la vente de repas et goQters (y 
compris Ies ventes aui comptoirs de rafralchissements^ 

Cigars, cigarettes, tobacco—Cigares, cigarettes, tabac. 

Household supplies, total—Fournitures de maison, total 

Soaps (laundry and toilet) and cleaning compounds—Savons (de les
sive et de toilette) et autres composds de nettoyage 

Other household supplies such as brooms, brushes, floor wax, toilet 
paper, kitchen utensils and cutlery, oil lamps and oil, ladders, etc.— 
Autres fournitures de maison telles que balais, brosses, cire k plan-
chers, papier de toilette, ustensiles de cuisine et coutellerie, huile k 
lampe et huile, dchelles, etc 

AU other merchandise, total-Tous autres marchandises, total.... 

Item totals 
Totaux des item 

62,692,400 

,578,400 

3,321,600 

43-99 

5-32 

2-33 

Group totala 
Totaux aes groupes 

(x) 

(x) 

1,212,300 

10,900,000 

639,200 

% 

(x) 

(x) 

e-89 

7-65 

0-44 

(x) Indicates that figures are withheld to avoid disclosing individual operations, but these are included in the totals; 
(x) Indique que les chiffres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces ohiffres sont 

mclus dans les totaux. 

Table 10.—Meat and Fish Market Chains—Sales by Commodities, 1941 
Tableau 19.—Chalnes de boucheries et poissonneries—Ventes par genre de produits, 1941 

Total sales—Ventes, total 
Less amount not classified by commodities—Moins le montant non classifid par genre ije produits 

Sales analyzed by commodities—Ventes analysdes par genre do produits 

6,088,500 
181,200 

4,907,300 

100-00 
3-56 

96-44 

Analysis of Sales Classlfled by Commodities 
Analyse des ventes classifides par genre de produits 

Commodity—Produits 

Total sales classlfled—Ventes totales classifides 

Food and kindred products, total—AUments et produits connexes. 

Fresh fruits and vegetables—Fruits et Idgumes frais 
Fresh and cooked meats (including poultry and fish) except canned foods 

—Viandes fraichea et cuites (y compris la volaille et le poisson) exceptd 

Dairy products and eggs (including butter, cheese, fluid milk and cream 
and egga)—Produits laitiers et ceufs (y compris le beurre, le fromage, le 

AU other food products such as tea, coffee, sugar, flour, canned goods of all 
kinds, etc., etc. (including bottled beverages and ice cream other than 
that sold with meals or in soda fountain)—Tous autres aliments, tels que 
le thd, le cafd, le Sucre, la farine,les conserves de toutes sortes, etc., etc. 
(y compris les breuvages embouteil Ids et la crdme glacde autre que celle 
vendue aux comptoirs de rafralchissements) 

All other merchandise, total—Tous autres marchandises, total 

Item totals 

Totaux des item 

$ 

37,600 

4,232,500 

403,000 

225,900 

% 

0-77 

86-25 

8-21 

4-60 

Group totals 

Totaux des groupes 

$ 
4,907,300 

4,899,000 

8,300 

% 
100-00 

99-83 

0-17 
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Table 11.—Operating Expenses of Grocery Store Chains, 1941 

Tableau 11.—D£penses d'exploitation des chalnes d'dpiceries, 1941 

Item 

Item 

All 
chains 

Toutes 
chalnes 

Chains analyzed 
according to number 

of units operated 

Analyse des chalnes 
d'aprds le nombre 
d'unitds exploitds 

Chains 
with 

less than 
25 units 

Chalnes 
avec 

inoins de 
26 unitds 

Chains 
with 

26 or more 
units 

Chalnes 
avec 

26 unitds 
ouplus 

Chains analyzed 
according to type of 

stores operated 

Analyse des chaines 
d'aprds le genre de 
magasins exploitds 

Grocery 
only 

Epicerie 
exclusive-

ment 

•Grocery 
and otber 

Epicerie 
et autres 

A. Number of chains—Nombre de chaines 

B. Number of stores—Nombre de magasins 

C. Sales—Ventes— , , , . , . 
Retail sales, total—Ventes de ddtail, totales 
Average per stare—Moyennes par magasin 
Wholesale sales to others—Ventes de gros aux autres. 
•Total chain sales—Ventes totales des chatnes 

D. Store employment and payroll—Employes et bor
dereaux de paye des magasins— 

Full-time employees—Employds k temps entier— 
Male, number—Hommes, nombre 
Female^ number—Femmes, nombre 
Salaries and wages—Salaires ot gages 

Part-time employees—Employds k temps partiel— 
Male, number—Hommes, nombre 
Female, number—Femmes, nombre 
Salaries and wages—Salaires et gages 

E. Cbain expenses—Ddpenses des chaines— 
Store expenses—Ddpenses des magasins— 

Wage cost—Coflt des gages 
Per cent of sales—Pourcentage des ventea.. 

Other expenses including rent—Autres ddpenses (y 
compris loyer) 

Per cent of sales—Pourcentage des ventes.. 
Total store expenses—Ddpenses totales des ma

gasins 
Per cent of aales—Pourcentage des ventes.. 

Overhead expenses—Ddpenses gdndrales 
Per cent of sales—Pourcentage des ventes.. 

Warehouse expenses—Ddpenses d'entreposage 
Per cent of sales—Pourcentage des ventes.. 

Total chain expenses—Ddpenses totales des chalnes. 
Per cent of sales—Pourcentage des ventes.. 

F. Rentals-Loyers— 
Number of stores in leased premises—Nombre de 

magasins dans des locaux louds 
Sales in leased premises—Ventes dans des locaux 

louds 
Rentals paid—I/oyds payds 
Per cent of sales in leased premises—Pourcentage des 

ventes dans des locaux louds 

G. Inventories, end of 1941-Inventaires, & la fin de 
1941— 

Store inventories—Inventaires des magasina 
Warehouse inventories—Inventaires des entrep6ts... 
"Total inventories—Inventaires totaux 

H. Customers' accounts outstanding—Comptes en 
souffraiice des clients 
Per cent of sales—Pourcentage des ventes.... 

448 

S 26,523,300 
$ 69,204 
$ 153,700 
$ 26,077,000 

1,282 
553 

$ 1,684,600 

181 
I 199,200 

23 

212 

$ 16,069,800 
S 75,801 
$ 84,800 
$ 16,154,600 

843 
280 

916,600 

422 
28 

120,600 

9 

236 

$ 10,453,500 
$ 44,294 
$ 68,900 
$ 10,522,400 

419 
273 

668,100 

274 
163 

78,600 

16 

284 

i 12,475,900 
$ 43,929 
$ 108,700 
$ 12,584,800 

495 
318 

% 782,000 

359 
158 

108,300 

12 

161 

$ 14,047,400 
$ 86,665 
$ 45,000 
S 14,092,400 

767 
235 

$ 802,600 

337 
23 

90,900 

1,783,800 

1,422;900 
6-33 

3,206,700 
12-02 

256,400 
0-96 

230,300 
0-86 

3,693,400 
13-84 

1,037,100 
6-42 

788,000 
4-88 

1,825.100 
11-30 

112,400 
0-70 

105,600 
0-65 

2,043,000 
12-65 

746,700 
7-10 

634,900 
6-03 

1,381,600 
13-13 

144,000 
1-37 

124,800 
1-19 

1,650,400 
15-69 

429 

$ 22,498,500 
$ 326,200 

1-46 

$ 1,831,600 
$ 1,290,700 
$ 3,122,300 

t 37S,S00 
1-40 

196 

S 12,072,900 
t 163,900 

1-27 

S 879,000 
t 537,900 
$ 1,417,800 

t 201,300 
1-24 

' 233 

$ 10,425,600 
$ 172,300 

1-65 

% 951,700 
S 762,800 
t 1,704,500 

174,200 
1 

890,300 
7-07 

643,500 
5-11 

1,533,800 
12-18 

193,600 
1-54 

129,800 
1-03 

1,857,100 
14-75 

281 

$ 12,338,000 
% 191,800 

893,600 
6-34 

779,400 
5-63 

1,672,900 
11-87 
62,900 
0-45 

100,500 
0-71 

1,836,300 
13-03 

1-56 

$ 1,011,300 
$ 713,200 
t 1,724,500 

233,400 
1-86 

148 

$ 10,162,500 
$ 134,400 

1-32 

$ 820,300 
$ 677,600 
$ 1,397,800 

t 142,100 
1-00 
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Table 12.—Operating Expenses of Combination Store Chains, 1941 
Tableau 12.—DCpenses d'exploitation des chalnes d'dpiceries et boucheries combIn£es, 1941 

Item 

Item 

A. Number of chains—Nombre de chalnes.. 

B. Number of stores—Nombre dc magasins. 

C. Sales—Ventes— 
Retail aales total—Ventes de ddtail, totales 
Average per store—Moyennes par magasin 
Wholesale sales to others—Ventes de gros aux autres. 
Total chain sales—Ventes totales des chatnes. .* 

All chains 

Toutes 
-chalnes 

, Store employment and payroll—Employes et bordereaux de paye des 
magasins 

Full-time employees—Employds k temps entier— 
Male, number—Hommes, nombre 
Female, number—Femmes, nombre • 
Salaries and wages—Salaires et gages 

Part-time employees—Employds k temps partiel— 
Male, number—Hommes, nombre 
Female, number—Femmes, nombre 
Salaries and wages—Salairea et gages 

Chain expenses—Ddpenses des chalnes— 
Store expenses—Ddpenses des magasins— 

Wage cost—Cout des gages 
Per cent of sales—Pourcentage des ventes 

Other expensea (including rent)—Autrea ddpenses (y compris loyer) 
Per cent of sales—Pourcentage des ventes 

Total store expenses—Ddpenses totales des magasins 
Per cent of sales—Pourcentage des ventes 

Overhead expenses—Ddpenses gdndrales 
Per cent of sales—Pourcentage des ventes 

Warehouse expenses—Ddpenses d'entreposage 
Per cent of sale.s—Pourcentage des ventes 

Total chain expenses— Ddpenses totales des chalnes 
Per cent of sales—Pourcentage des ventes 

F. Rentals—Loyers— 
Number of stores in leased premises—Nombre de magasins dans des 

locaux louds 
Sales in leased premises—Ventes dans des locaux louds 
Rentals paid—Lo.vers payds 
Per cent of sales in leased premises—Pourcentage des ventes dans des 

locaux louds 

Inventories, end of 1941—Inventaires it la fin de 1941-
Store inventories—Inventaires des magasins 
Warehouse inventories—Inventaires des entrepots 
Total inventories—Inventaires totaux , 

H. Customers' accounts outstanding—Comptes en souffrance des cUents 

Per cent of sales—Pourcentage dea vent^ 

I. Meat sales only-Ventes de viande seulement.. 

Per cent of sales—Pourcentage des ventes 

1,093 

$145,794,100 
$ 133,388 
$ 1,571,300 
$147,365,400 

6,277 
2,007 

7,820,600 

3,414 
686 

961,100 

$ 8,781,700 
6-96 

; 7,346,100 
4-98 

$ 16,126,800 
10-04 

$ 2,068,000 
1-40 

$ 1,877,100 
1-14 

$ 19,871,900 
13-48 

$131,121,000 
i 1,641,900 

1-25 

$ 5,439,200 
$ 4,465,000 
$ 9,904,200 

I 600,000 

0-38 

Chains with 
less than 
26 units 

Chalnes avec 
moins de 
25 unitds 

28 

181 

$ 16,276,600 
$ 84,306 
$ 110,500 
$ 15,386,100 

766 
428 

$ 1,142,100 

314 
99 

$ 78,000 

1,218,100 
7*92 

1,016,100 
6-60 

2,234,200 
14-62 

131,100 
0-86 

29,800 
0-19 

2,394,900 
15-58 

1.41 
$ 10,558,600 
$ 176,100 

997,700 
157,600 

1,165,200 

$ 400,700 

0-26 

S 26,572,600 $ 2,956,300 

18-03 19-21 

Chains with 
26 or more 

units 

Chatnes avec 
25 unitds 
ou plus 

912 

$ 130,518,500 
$ 144,714 
$ 1,460,800 
$ 131,979,300 

4,621 
• 1,581 

$ 6,878,600 

3,100 
487 

i 885,100 

7,663,600 
6-73 

6,329,000 
4-80 

13,892,600 
10-63 

• 1,936,900 
1-47 

1,647,500 
1-24 

17,477,000 
13-24 

848 
$ 120,662,400 
% 1.466,800 

1-21 

$ 4,441,600 
$ 4,307,600 
$ 8,749,000 

$ 160,200 

0-12 

i 23,616,300 

17-89 
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Table 13.—Operating Expenses of Meat and Fish Market Chains, 1941 

Tableau 13.—Ddpenses d'exploitation des chalnes de boucheries et poissonneries, 1941 

Item 

Item 

A. Number of chains—Nombre dc chalnes 

B. Number of stores—Nombre de magasins. 

C. Sales—Ventes— 
Betail salea, total—Ventes totales 
Average per store—Moyennes par magasin 
Wholesale sales to others—Ventes de gros aux autres 
"Total chain sales—Ventes tgt.-vles des chalnes 

D. Store employment and payroU—Employds et bordereaux de paye des maga
sins— 

Full-time employees—Employds k temps entier— 
Male, number—Hommes, nombre 
Female, number—Femmea, nombre 

Salaries and wages—Salaires et gages. 
Part-time employees—Employds k temps partiel— 

Male, number—Hommes, nombre 
Female, number—Femmes, nombre 
Salaries and wages—Salaires et gages 

E. Chain eipenscs-Ddpcnses des chaines— 
Store expenses—Ddpenses des magasins— 

Wage cost^Cout des gages 
Per cent of sales—Pourcentage des ventes 

Other expenses including rent—Autrea ddpenaes (y compris loyer) 
Per cent of sales—Pourcentage des ventes 

Total store expenses—Ddpenses totales des magasins 
Per cent of sales—Pourcentage des ventes 

Overhead expem>es—Ddpenses gdndrales 
Per cent of sales—Pourcentage des ventes 

Warehouse expenses—Ddpenses d'entreposage 
Per cent of sales—Pourcentage des ventes 

Total chain expenses-Ddpenses totales des chalnes 
Per cent of sales—Pourcentage des ventes 

F. Rentals—lioyers— . 
Number of stores in leased premises—Nombre de magasms dans des locaux 

louds 
Sales in leased premises—Ventes dans des locaux louds 
Rentals paid—Loyers payds • j - - -; - -
Per cent of sales in leased premises—Pourcentage des ventes dans des locaux 

louds 

G. Inventories, end of 1941—Inventaires, it la An dc 1941— 
Store inventories—Inventaires des magasins 
Warehouse inventories—Inventaires des entrepots 
'Total inventories—Inventaires totaux ; 

H. Customers' accounts outstanding—Comptes cn souffrance des cUents. 
Per cent of sales—Pourcentage des ventes 

All 
chains 

Toutes 
chatnes 

17 

166 

$5,088, .WO 
$ 30,853 

$5,088,500 

481 
33 

$ 529,000 

216 
9 

$ 61,900 

S 690.900 
11-61 

$ 424,100 
8-34 

$1,015,000 
19-96 

$ 69,200 
1-36 

$ 3,100 
• 0-06 

$1,087,300 
21-37 

129 
$4,204,900 
$ 103,900 

2-47 

t 116,000 
$ 3,200 
$ 119,200 

161,600 
2-98 

Chains 
with 

leas than 
16 units 

Chalnes 
avec 

moins de 
16 unitds 

$3,474,600 
$ 41,861 

$3,474,500 

295 
30 

$ 331,800 

140 
5 

$ 43,300 

376,100 
10-80 

264,900 
7-62 

840,000 
18-42 

30,900 
0-89 

3,100 
0-09 

674,000 
19-40 

71 
$3,172,700 
$ 76,200 

$ 70,800 
$ 3,200 
$ 74,000 

55,700 
1-60 

Chains 
with 

15 or more 
units 

Chaines 
avec 

16 unitds 
ou plus 

3 

83 

$ 1,614,000 
$ 19,440 

$ 1,614,000 

186 
3 

$ 197,200 

76 
4 

$ 18.800 

215,800 
13-37 

159,200 
9-86 

375,000 
23-23 

38,300 
2-37 

413,300 
26-60 

68 
$ 1,032,200 
$ 28,700 

2-78 

$ 45,200 

$ 45,200 

95,900 
6-94 
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Table 14.—Food Chains—Middle Range Figures, 1941 
A.—Grocery Store Chains 

Tableau 14.—Chatnes alimentaires—Chiffres de la tranche moyenne, 1941 
A.—Chatnes d'dpiceries 

Item 

Item 

Lower 
limit , 

ol 
middle 
range 

Limite 
infdrieure 

de la 
tranche 

moyenne 

5 ,210,000 

% 28.300 

$ 750 

$ 11.000 

6-4 

3-1 

1-2 

1-3 

11-2 

1-2 

0-7 

13-3 

^ledian 

Mddiane 

5 

$ 

$ 

$ 

399,000 

39,600 

890 

13,600 

7-2 

4-2 

1-0 

1-7 

13-3 

1-7 

1-0 

14-0 

Upper 
limit 

of 
middle 
range 

Limite 
supdrieure 

de la 
. tranche 
moyenne 

$ 830,000 

$ 52,400 

$ 1,000 

$ 15,100 

8-1 

5-3 

1-9 

1-9 

15-2 

2 3 

' 1-2 

16-7 

Total sales—Ventes totales, 

Average pales per store—Ventes moyennes par mafifisin 

Average salary per full-time store employee—Salaire moyen par employd k tempa 
entier de mag,'isina 

Average yearly sales per full-time store employee—Ventes annuelles moyennes par 
employ(5 k temps entier de magasins 

Store pa.\Ton co.st, per cent of total sales—Bordereaux de paye des magasins, pour
centage ties ventes totales 

Other store expenses, per cent of total sales—Autres di*-pen.ses dea magasins, pour-
' centa^e des ventes totales 

Rent—Loyer—fa) Per cent of total salea—Pourcentage des ventes totales 
(b) Per cent of sales in leased premisea—Pourcentage des ventes dans 

des locaux louda 

'J'otal store expenses, per cent of total sales—Ddpenaea totalea dea magasins, pourcen
tage des ventes totales 

Overhead expenses, per cent of total sales—Depenses gdndrales, pourcentage des 
ventes totales.* 

Warehouse expensea, per cent of totall salea—Ddpenses d'entreposage, pourcentage des 
V ventes totales 

Total chain expenses, per cent of total sales—Ddpenses totales des chatnes, pourcen
tage des ventes totales 

B.—Combination Store Chains 
B.—-Chaines d'dpiceries et boucheries combindes 

Total sales—-Ventes totnlos. 

Average sales per store—Ventes moyennes parmagaain 

Average salary per full-time store employee—Salaire moyen par employd k temps 
entier de magaains 

Average yearly sales per full-time store employee—Ventes annuelles moyennes par 
employd k temps entier de magasins 

Store pajToll cost, per cent of total sales—Bordereaux de paye des magasins, pour
centage des ventes totales 

Other store expenses, percent of total sales—Autres ddpenses des magasins, pourcen
tage des vcnte'^ totales • 

Rent—Loyer—(a) Per cent of total sales—Pourcentage des ventes totales 
(b) ]-'er cent of sales in leased premises—Pourcentage des ventes dans 

des locaux louds 

Total store expenses, per cent of total sales— Ddpenses totales des magasins, pour
centage des ventes totalea 

Overhead expenses, per cent of total salea—Ddpenses gdndrales, pourcentage des 
ventes totales 

Warehouse expenses, per cent of total sales—Ddpenses d'entreposage, pourcentage des 
vent«3 totales 

Total chain expenses, per cent of total salas—Ddpenses totales des chatnes, pourcen
tage des ventes totalea 

$ 360,000 

S 53.200 

$ SOO 

S 10,700 

6-5 

3-5 

0-5 

M 

12-3 
I 

M 

M 

13-1 

$ 560,000 

% 77,600 

$ 900 

$ 12,700 

7-6 

5-0 

1-0 

1-5 

. 14-6 

•1-5 

1-2 

16-2 

$ !)GO,000 

5 111,700 

For footnotes, see end of table , p. 610.—Pour renvois, voir page 610. 

97404—39 

1,130 

15,200 

9-6 

6-6 

1-7 

1-9 

17-0 

2-0 

1-S 

18-2 
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Table 14.—Food Chains—Middle Range Figures, 1941—concluded 
C—Meat and Fish Market Chains 

Tableau 14.—Chaines aUmentaires—Chiffres de la tranche moyenne, 1941—fin 
C—Chalnes de boucheries et poissonneries 

Item 

Item 

Total sales—Ventes totales. 

.\verage sales per store—Ventes moyennes par magasins 

Average salary per lull-time store employee—Salaire moyen par employ<5 k temps 
entier de magasins 

Aver.age yearly sales per full-time store employee—Ventes annuelles mo.vennes par 
employ^' k temps entier de magaains 

Store payroll cost, per cent ot total sales—Bordereaux de paye dos magasins, pour
centage des ventes totales 

Other store expenses, per cent of total sales—.Autres ddpenses des magasins, pourcen
tage des ventes totales 

Rent—Loyer—(a) Per cent of total sales—Pourcentage dos ventes totales 
(b) Per cent of sales in leased premises—Pourcentage des ventea dans 

des locaux lou^s .-

Total store expenses, per cent of total sales—Ddpenses totales des magasins, pourcen
tage des ventes totales 

Overhead expenses, percent of total .sales—Ddpenses g^n^rales, pourcentage des 
ventes totales -

Warehouse expenses, per cent of total sales—Dispenses d'entreposage, pourcentage des 
ventes totales 

Total chain expenses, percent of total sales—Dispenses totales des chaines, pourcen-
- tage des ventes totales 

Lower 
limit 

of 
middle 
range 

Limite 
infdrieure 

de la 
tranche 

mo.venne 

$ 110,000 

$ 22,400 

$ 970 

i 1,020 

9-S 

4-7 

2-1 

2-1 

17-4 

2-1 

lS-3 

Jledian 

M6diane 

$ 210,000 

$ 31,100 

1,060 

9,700 

12-7 

6-0 

2-4 

2-6 

20-4 

' 2-5 

Upper 
limit 

of 
middle 
range 

Limite 
supi5rieure 

de la 
tranclie 

moyenne 

$ 340,000 

$ 42,100 

S 1,160 

$ 11,750 

13-4 

S-9 • 

3-0 

3-4 

24-4 

3-0 

25-2 

NOTE.—Since each item on this table was obtained independently, the figures in one column cannot bo related to eacli 
other. Nor ojin the individual expense items be added to obtain the total expense ratios.shown. For explanation on tlie 
method used, see text. 

NOTA.—Puisque chaque item de ce tableau a 6i6 obtenu S(5par(5ment, il ne peut 6tre <5tabli de relation entre les chiffres 
d'une coionne et ceux d'une autre. Do mfime, chaque item de ddpenses ne pout pas Hre additionnd pour obtenir les propor
tions de ddpenses indiqudes. Pour explication de la mdthode employde, voir le texte. 
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APPENDIX A—PART III 

CHAIN UNITS 

The statistics for chain stores contained in Par t 1 and Par t 2 of this appendix were compiled 
from consolidated statements furnished by each chain company containing summary figures 
for the chain as a whole. All classifications according to kind of business, type of ojieration, age 
or size were based on the company as the unit rather than the individual store. 

In addition to the consolidated statement for the entire organization, each chain was also 
required to furnish certain basic information for each store operated during all or part of the 
census year. These individual store reports were given a special coding to designate them as 
chain units and were then combined with the returns submitted by independent firms for the 
purpose of arriving at the total retail trade transacted in each locality for which separate details 
are shown. They formed the basis for the classification of stores as between chains and inde
pendents shown in Tables 13 and 14 in the main body of the report. For ready reference these 
chain figures have been re-arranged in a slightly different form and are presented here. 

Not all units of a chain company are necessarily homogeneous when classified by kind of busi
ness. For this reason the results for chains classified by kind of business shown in Parts 1 and 2 
of this appendix do not necessarily correspond exactly with the results shown in Tables 13 and 14 
of the main section of the report and reproduced here in a slightly different arrangement. Further
more slight differences occasionally existed between the sum of the figures reported for the indi
vidual stores of a chain and those contained in the consolidated statement provided. Con
sequently minor differences may be found between the totals for all chains as given in the fol
lowing tables and those contained in the two preceding parts of this appendix. 

APPENDICE A—PARTIE III 

UNITfeS DE CHAlNE 

Les statistiques des magasins en chaine contenues dans les parties 1 et 2 de cet appendice 
ont dtd conipildes de rapports combinds fournis par chaque. chaine et contenant des donndes 
•sommaires pour la chaine prise dans son entier. Toutes les classifications d'apres le genre de 
commerce, le genre d'exploitation, I'fige ou I'importance sont basdes sur la compagnie considdrde 
comme unitd plut6t que sur le magasin en particulier. 

En plus d'un dtat combind pour toute I'organisation, chaque chaine a dtd requise de fournir 
des renseignements fondamentaux pour chaque magasin exploitd pendant toute I'annde ou uno 
partie de I'annde de recensement. Ces rapports de magasin en particulier ont regu une codifica
tion spdciale pour les designer comme unitds de chaine et ont ensuite dtd combinds aux rapports 
soumis par les firmes inddpendantes afin d'arriver au total de commerce de ddtail fait dans chaque 
localitd pour laquelle des ddtails sdpards sont montrds. lis sont k la base de la classification des 
magasins entre magasins en chaine et magasins inddpendants donnde aux tableaux 13 et 14 dans 
le corps principal du rapport. Ces chiffres pour les chaines ont dtd disposds .d'une fagon un peu 
diffdrente pour rdfdrence facile et sont prdsentds ici. 

Toutes les unitds d'une compagnie de chaine ne sont pas ndcessairement de mdme genre lorsque 
classifides par genre de commerce. Pour cette raison les statistiques pour les chaines classifides 
par genre de commerce donndes aux parties 1 et 2 de cet appendice ne correspondent pas ndces
sairement d'une fagon exacte aux statistqiues donndes aux tableaux 13 et 14 de la section prin
cipale du rapport et reproduites ici d'une fagon un peu diffdrente. De plus, il y quelquefois 
une petite difference entre la somme des chiffres ddclards par les magasins en particulier d'une 
chalne et ceux contenus dans I'dtat combind qui a dtd fourni. Consdquemment on peut trouver 
de petites diffdrences entre Ies totaux pour toutes les chaines tels que donnds dans les tableaux 
diffdrents et ceux contenus dans les parties prdcddentes de cet appendice. 

612 
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Tabic 1.—Retali Merchandise Trade, by Types of Operation, for Canada and the Provinces, 
^ 1930 and 1941 

Tableau 1.—Commerce de detail, par genres d'exploitation, pour le Canada et les provinces, 
1930 et 1941 

Province and type of operation 

Province et genre d'exploitation 

CANADA—TOTAL, MA, STOBE,S(')— TO
TAL, TOUS MAGASINS(') 

INDEPENDENTS—INDEPENDANTS. 
Single store independents—Magasins uniques indd

pendants 
Single stores (in voluntary chains)—Magasins uniques 

Cclinlnes volontaires) 
Two-store multiples—Magasins avec une succursale 
Two-etore multiples (in voluntary chains)—Magasins 

avec une succursale (chalnes volontaires) 
Three-atore multiples—Magasins avec deux succur

sales 
Tliree-store multiples (in voluntary chains)—Magasins 

avec deux succursales (chalnes volontaires)— 

CHAINS-CHAINES 
Local chains—Chalnes localea 
Provincial chains—Chalnes provinciales 
Sectional and national chains—Clialnes rdgionales et 

nationales 
Manufacturer-controlled chains—Chalnes rdgies par 

les manufacturiers 

OTHER TYPES—AUTRES GENRES 
Industrial atores—Magasins industriels 
Leased departments or concessions—Rayons et con-_ 

cessions louds 
Other types of operation—Autres genres d'exploita

tion , 

Number of 
stores 

Nombre de 
magasins 

1930 

PRINCE EDWAKD ISLAND-TOTAL, ALL 
STOBES—!LE D U PBINCE-fiDOUABD 
—TOTAL, TOUS MAGASINS 

INDEPENDENTS—INDEPENDANTS 
Single store independents—Magasins uniques indd

pendants 
Single storea (in voluntary chains)—Magasins uniques 

(chaines volontaires) 
Two- and three-store multiples—Magasins avec une 

et deux succursales 

CHAINS-CHAINES 

OTHER TYPES—AUTRES GENRES. 

NOVA SCOTIA—TOTAL, ALL STORES— 
NOUVELLE-fiCOSSE-TOTAL, TOUS 
MAGASINS 

I N D E P E N D E N T S — I N D E P E N D A N T S 
Single store independents—Magasins uniques indd

pendants 
Single stores (in voluntary chains)—Magasins uniques 

(chalnes volontaires) 
Two- and three-store multiples—Magasins avec une 

et deux auccursales 

CHAINS-CHAtNES 

OTHER TYPES—AUTRES GENRES. 

NEW BRUNSWICK—TOTAL, ALL STOBES 
—NOUVEAU-BBUNSWICK—TOTAL, 
TOUS MAGASINS 

I N D E P E N D E N T S — I N D E P E N D A N T S 
' Single store independents—Magasins uniques indd

pendants 
Single stores (in voluntary chains)—Magasins uniques 

(chatnes volontaires) 
Two- and three-store multiples—Magasina avec une 

et deux succursales 

CHAINS-CHAtNES 

OTHER TYPES-AUTRES GENRES. 

125,003 

110,820 

101,223 

4,763 
3,383 

186 

1,226 

49 

8,476 
1,339 
2,887 

3,803 

447 

6,707 
176 

149 

(05,382 

851 

816 

793 

1941 

(') 

6,464 

5,923 

5,603 

91 

229 

221 

(!) 320 

4,434 

. 4,003 

3,691 

155 

157 

165 

(») 266 

1, 

137,331 

128,840 

117,387 

4,985 
4,798 

344 

1,231 

95 

Oil 
089 
160 

3,366 

396 

480 
84 

396 

841 

808 

2 

31 

17 

5 

6,790 

6,458 

5,943 

146 

370 

323 

4,988 

4,763 

4,380 

172 

211 

216 

Sales 

Ventes 

1930 

2,;S5,-|69,900 

2,223,385,900 

1,892,622,400 

119,030,400 
144,201, 

5,592,700 

60,014,100 

1,924,600 

503,683,800 
69,805,600 

206,501,200 

189,941,000 

37,436,000 
28,500,200 
10,462,800 

2,572,700 

15,464,700 

13,773,700 

13,042,500 

11,505,600 

1,537,000 

684,600 

46,600 

99,319,900 

86,035,100 

74,278,300 

2,299,500 

9,457,300 

12,600,800 

884,000 

84,371,900 

71,146,400 

61,076,200 

3,563,000 

6,507,200 

11,929,300 

1,296,200 

3,440,901,700 

2,790,561,300 

2,372,313,300 

139,978,400 
200,936 ,.700 

12,224,600 

61,742,200 

3,366,100 

642,999,500 
60,960,100 

287,466,700 

262,375,400 

32,191,300 

Per cent 
of sales 

Pourcentage 
- des ventes 

1930 

100 0 

80-7 

68-7 

4-3 
5-2 

0 

2-2 

0-1 

18-3 
2-6 
7-5 

-6-9 

1-4 

7,340,900 
3,422,000 

3,918,900 

-

15,936,500 

14,832,700 

13,788,700 

82,700 

961,300 

1,028,000 

74,800 

163,033,700 

132,834,500 

112,470,100 

4,070,400 

15,694,000 

32,108,400 

• 90,800 

101,843,100 

82,024,200 

69,425,100 

6,130,000 

6,469,100 

19,753,300 

65,600 

1-0 
0-4 

0-1 

0-5 

100 0 

94-7 

83-6 

-
11-2 

5-0 

0-3 

100 0 

86-4 

74-6 

2-3 

9-5 

12-7 

0-9 

100 0 

84-3 

72-4 

4-2 

7-7 

• 14-2 

1-5 

100 0 

81-1 

6S-9 

4-1 

5-8 

0-4 

1-8 

o'l 
18-7 
1-8 
8-4 

7-6 

0-9 

0-2 
0-1 

100-0 

93-1 

86-6 

0-5 

6-1 

6-4 

0;o 

100-0 

80-5 

68-2 

2-8 

9-5 

19-4 

O-I 

100-0 

s6-5 

68-2 

6-0 

6-3 

19-4 

0 1 

For footnotes, see end of table, p. 615.—Pour renvois, voir page 615. 
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Table 1.—RetaU Merchandise Trade, by Types of Operation, for Canada and the Provinces, 
1930 and 1941—Con. 

Tableau 1.—Commerce de detail, par genres d'exploitation, pour le Canada et les provinces, 
1930 et 1941—suite , 

Province and type of operation 

Province et genre d'exploitation 

Q U E B E C — T O T A L , ALL S T O R E S — Q U E 
BEC—TOTAL, T O U S M A G A S I N S 

I N D E P E N D E N T S — I N D : f i P E N D A N T S 
Single 'store independents—Magasins uniques ind6-

Singie stores (in voluntary chains)—Magasins uniques 

Two- and three-store multiples—Magasins avec une 

C H A I N S - C H A t N E S ' .• 

O T H E R T Y P E S — A U T R E S G E N R E S 

O N T A R I O — T O T A L , A L L S T O R E S -
T O T A L , T O U S M A G A S I N S 

I N D E P E N D E N T S — I N D E P E N D A N T S 
Single s tore independents—Magasins uniques inc\6-

Single stores (in voluntary chains)—Magasins uniques 

Two- and three-store multiples—Magasins avec une 

C H A I N S - C H A t N E S ; 

O T H E R T Y P E S - A U T R E S G E N R E S 

M A N I T O B A — T O T A L , A L L S T O R E S — 
T O T A L , T O U S M A G A S I N S 

I N D E P E N D E N T S — I N D E P E N D A N T S 
Single s tore independents—Magasins uniques ind*5-

Single stores (in voluntary chains)—Magasins uniques 

Two- and three-store multiples—Magasins avec une 

C H A I N S - C H A t N E S 

O T H E R T Y P E S - A U T R E S G E N R E S 

S A S K A T C H E W A N — T O T A L , ALL S T O E E S 
T O T A L , T O U S M A G A S I N S 

I N D E P E N D E N T S — I N D E P E N D A N T S 
Single store independents—Magasins uniques ind6-

Singlestores (in voluntary chains)—Magasins unique? 

Two- and three-store multiples—Magasins avec une 

C H A I N S — C H A I N E S 

O T H E R T Y P E S — A U T R E S G E N R E S 

ALBERTA—TOTAL, ALL S T O R E S — T O 
T A L , T O U S M A G A S I N S 

I N D E P E N D E N T S — I N D E P E N D A N T S 
Single store independents—Magasins uniques ind^-

Single stores (in voluntary chains)—Magasins uniques 

Two- and three-store multiples—Magasins avec une 

C H A I N S - C H A t N E S 

O T H E R T Y P E S - A U T R E S G E N R E S 

N u m b e r of 
stores 

N o m b r e de 
magasins 

1930 

34,286 

31,242 

28,607 

1,642 

1,093 

1,698 

(2)1,346 

43,045 

38,506 

34,983 

1,689 

1,834 

3,269 

(2)1,270 

6,859 

6,036 

5,477 

296 

264 

433 

C) 390 

10,841 

8,539 

7,639 

444 

456 

1,232 

(») 1,070 

8,392 

7,287 

6,629 

310 

348 

675 

(') 630 

1941 

39,712 

38,161 

35,862 

881 

1,418 

1,446 

105 

47,055 

43,506 

38,891 

2,032 

2,583 

3,386 

164 

7,219 

6,859 

6,089 

417 

353 

336 

25 

10,088 

9,168 

8,175 

569 

424 

883 

37 

9,222 

8,601 

7,769 

389 

443 

577 

44 

Sales 

Ventes 

'1930 

S 

651,138, .m 

525,117,800 

430,679,700 

44,050,100 

50,488,000 

120,221,700 

6,799,000 

1,099,990,200 

869,192,500 

746,334,500 

40,028,200 

82,829,800 

223,361,600 

7,436,100 

189,243,900 

164,746,400 

146,345,500 

6,485,100 

11,915,800 

22,613,400 

1,884,100 

189,181,100 

151,187,800 

123,672,700 

10,440,500 

17,074,600 

35,386,200 

2,607,100 

176,337,100 

149,318,400 

126,488,000 

9,279,000 

13,551,400 

25,664,400 

1,554,300 

1941 

$ 
818,671,100 

- 685,406,100 

596,249,100 

29,017,300 

61,139,700 

132,269,900 

1,005,100 

1,406,976,700 

1,109,318,100 

936,858,100 

56,768,300 

115,691,700 

295,444,000 

, 2,214,600 

210,833,400 

182,688,900 

165,744,700 

8,792,600 

18,151,700 

27,674,100 

470,400 

186,885,800 

153,797,400 

127,226,600 

11.347,100 

15,223,800 

32,723,800 

364,600 

221,071,400 

184,413,600 

154,327,200 

12,647,100 

17,439,300 

36,028,400 

629,400 

Per cent 
of sales 

Pourcentage 
des ventes 

1930 

100 0 

80-6 

66-1 

6-8 

7-7 

18-5 

0-9 

100-0 

79-0 

67-9 

3-6 

7-6 

20-3 

0-7 

100 0 

87-0 

77-3 

3-4 

6-3 

12-0 

1-0 

100 0 

79-9 

65-4 

5-6 

9-0 

18-7 

1-4 

100-0 

84-6 

71-6 

5-2 

7-8 

1 4 5 

0-9 

1941 

100-0 

83-7 

72-7 

3-6 

7-4 

16-2 

0-1 

100-0 

78-8 

66-6 

4-0 

8-2 

21-0 

0-2 

100 0 

86-7 

73-9 

4-2 

8-6 

13-1 

0-2 

100-0 

82-3 

08-1 

6-1 

8-1 

17-5 

0-2 

100 0 

83-4 

69>8 

5-7 

7-9 

16-3 

0-3 
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Table 1.—Retail Merchandise Trade, by Types of Operation, for Canada and the Provinces, 
1930 and 1941—Con. 

Tableau 1.—Commerce de detail, par genres d'exploitation, pour Ie Canada et les provinces, 
1930 et 1941—Fin 

Province" and type of operation 

Province et genre d'exploitation 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per cent 
of sales 

Pourcentage 
dos ventes 

1941 

B B I T I S H COLUMBIA —TOTAL ALL 
STOBES—COLOMBIE BBITANNIQUE 
—TOTAL, TOUS MAGASINS 

INDEPENDENTS—IND15PENDANTS 
Single store independents—Magasins uniques indd

pendants 
Single stores (in voluntary chains)—Magasins uniques 

(chaines volontaires) 
Two- and three-store multiples—Magasins avec une 

et deux succursales ; 

C H A I N S - C H A I N E S . . •. 

OTHER TYPES—.\UTRES GENRES. 

9,501 

8,419 

7,865 

127 

437 

690 

C) 392 

11,253 

10,405 

9,398 

378 

629 

767 

81 

248,597,500 

192,471,000 

170,975,900 

2,885,000 

18,610,100 

49,133,700 

6,992,800 

309,572,600 

242,756,800 

206,008,900 

10,523,000 

26,224,900 

64,486,100 

2,329,700 

100-0 

77-4 

68-8 

1-2 

7-4 

19-8 

2-8 

100-0 

78-4 

66-6 

3-4 

8-4 

20-8 

0-8 

C) Includes the Yukon and Northwest Territories.—Indus Yukon et Territoires du Nord-Ouest. 
C) Figures for 1930 include producer-distributors of milk, itinerant operators and grain elevators. These t.vpe3 of busi

ness were not included in the regular tables of the 1941 Census.—Les chiffres de 1930 comprennent producteurs-distributeurs 
do lait, les vendeurs itinerants et ^l^vateurs k grain. Ces genres de commerce n'^taieat pas inclus dans nos rapports rdguliers 
du recensement de 1941. 

Table 2.-RetaU Merchandise Trade, by Types of Operation, for Cities of 30,000 Population 
or Over, 1930 and 1941 

Tableau 3.—Commerce de detail, par genres d'exploitation, pour vllles de 30,000 ames 
ou plus, 1930 et 1941 

City and type of operation 

Ville et genre d'exploitation 

Number of 
stores 

Nombre de 
magasins 

1930 1941 

Sales 

Ventes 

1930 

Per cent 
of sales 

Pourcentage 
dos ventes 

1930 1941 

BBANTFOBD— 
Total, all stores—Total, tous magasins. 

Independents—Inddpendants., 
Chains—Chalnes 
Other types—Autres genres... 

CALGABY— 
Total, all stores—Total, tous magasins.. 

Independents—Inddpendants.. 
Chaina—Chalnes 
Other types—Autres genres... 

EDMONTON— 
Total, all stores—Total, tous magasins. 

Independents—Inddpendants. 
Chains—Chalnes 
Other types—Autres genres... 

FOBT WILLIAM— 
Total, all stores—Total, tous magasins. 

Independents—Inddpendants. 
Chains—-Chalnes 
Other types—Autres genres... 

HALIFAX— 
Total, all stores—Total, tous magasins. 

Independenta—Inddpendants. 
Chains—Chatnes 
Other types—Autres genres... 

431 

398 
48 

C) 5 

1,136 

972 
123 

(') 41 

1,034 

939 
77 

(1) 38 

(a) 
(a) 
(a) 

900 

815 
72 

(') 13 

433 

407 
43 
3 

1,181 

1,069 
110 

2 

1,126 

1,032 
87 

317 
29 
2 

913 

823 
88 
4 

13,966,900 

11,033,700 
2,920,500 

12,700 

43,389,800 

34,795,800 
8,441,500 

152,600 

37,555,900 

31,855,400 
6,636,200 

164,300 

10,003,300 

(a) 
(a) 
(a) 

29,843,200 

25,628,600 
4,166,900 

47,700 

17,503,700 

13,485,700 
3,994,600 

23,400 

31,813,900 

40,512,600 
11,289,300 

12,000 

47,931,400 

38,495,000 
9,405,600 

30,900 

13,230,300 

12,237,700 
2,902,400 

90,200 

31,151,700 

38,550,000 
12,556,900 

44,800 

100-0 

79-0 
20-9 
0-1 

100-0 

80-2 
19-5 
0-3 

100-0 

84-8 
14-8 
0-4 

85-9 
14-0 
0-1 

100 0 

77-0 
22-8 
0-2 

100 0 

78-2 
21-8 

(a) 

100-0 

80-3 
19-6 
0-1 

80-4 
19-0 
0-6 

75-7 
24-2 
0 1 

For footnotes, see end of table, p. 617.—Pour renvois, voir page 617. 

file:///UTRES


616 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

Table 2.—Betail Merchandise Trade, by Types of Operation, for Cities of 30,000 Population 
or Over, 1930 and 1941—Con. 

Ci ty and type of operation 

Ville et genre d'exploitation 

N u m b e r of 
stores 

N o m b r e de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per cent 
of sales 

Pourcentage 
des ventes 

S1930 1941 

HAMILTON— 

Total , all s tores—Total , t ous magasins. 

Independents—Inddpendants 
Chains—Chatnes 
Other types—Autres genres 

H U L L -

Total , all stores—Total, t ous magasins. 

Independents—Inddpendants 
Chains—Chatnes 
Other types—Autres genres 

K I N G S T O N — 

Total , all stores—Total, tous magasins. 

, Independents—Inddpendants 
Chains—Chalnes 
Other types—Autres genres 

K I T C H E N E B — 

Total , all stores—Total, tous magasins. 

Independents—Inddpendants 
Chains—Chaines 
Other types—Autres genres 

L O N D O N — 

Total , all stores—Total, t ous magasins. 

Independents—Inddpendants 
Chains—Chaines 
Otlier types—Autres genres 

M O N T B E A L — 

Total , all stores—Total, t «us magasins. 

Independents—Inddpendants 
Chains—Chatnes 
Other types—Autres genres 

OTTAWA— 

Total , all stores—Total, t ous magasins 

Independents—Inddpendants 
Chains—Chalnes 
Othe r types—-Autres genres 

O U T E E M O N T — 

Total , all stores—Total, t ous magasins 

Independents—Inddpendants 
Chains—Chalnes 
Other types—Autres genres 

Q U f i B E C - • 

Total , all stores—Total, t ous magasins 

Independents—Inddpendants 
Chains—Chalnes .-
Other types—Autres genres 

E E G I N A -

Total , all stores—Total, t ous magasins 

Independents—Inddpendants 
Chains—Chalnes 
Other types—Autres genres 

S T , C A T H A E I N E S — 

Total , all stores—Total, t ous magasins 

. Independents—Inddpendants 
Chains—Chatnes . . ; 
O the r types—Autres genres .' 

1,117 

1,835 
261 

(') 21 

(a) 
(a) 

376 

(a) 
(a) 
(a) 

399 

345 
48 

(') 

1,074 

916 
129 

(•) 29 

11,959 

10,753 
942 

(1) 264 

1,525 

1,307 
196 

(1) 22 

. 129 

(a) 
(a) 
a) 

1,742 

1, 

(') 

(') 

472 
84 
13 

437 

ta) 
(a) 
(a) 

2,060 

1,806 
250 

4 

409 

397 
12 

389 

353 
34 

2 

469 

421 
45 

1,092 

965 
124 

3 

12,745 

11,919 
763 
63 

1,410 
140 

166 

149 
14 
3 

1,984 

1,901 
82 

1 

614 
69 

457 

407 
49 

1 

68,512,860 

49,680,200 
18,436,800 

395,800 

7,776,900 

(a) 
(a) 

12,873,200 

(a) 
(a) 
(a) 

13,770,300 

10,622,900 
3,129,400 

18,200 

35,396,000 

26,962,100 
8,451,300 

192,600 

369,471,200 

289,237,400 
78,662,900 

1,680,900 

39,702,200 

47,014,200 
12,537,400 

150,600 

4,306,700 

(a) 
(a) 
(a) 

48,172,200 

37,196,400 
10,709,900 

265,900 

33,103,600 

26,661,300 
6,446,300 

98,000 

14,664,800 

"(a) 
(a) 
(a) 

86,946,800 

62,023,800 
24,859,400 

63,600 

9,553,400 

8,026,400 
1,529,000 

17,601,700 

13,849,300 
3,711,500 

40,900 

18,029,800 

12,962,700 
5,035,200 

41,900 

.39,989,900 

28,696,100 
11,240,400 

54,400 

394,415,200 

315,607,300 
78,367,000 

440,900 

81,501,100 

62,822,200 
18,525,000 

163,900 

5,094,300 

3,383,800 
1,690,100 

20,400 

63,201,800 

53,146,800 
10,056,100 

900 

37,929,300 

28,958,700 
8,960,400 

20,200 

21,226,700 

16,220,000 
5,997,300 

• 9,400 

72-5 
26 
0-6 

100 0 

(a) 
(a) 

100-0 

100-0 

77-2 
22-7 
0-1 

75-7 
23-7 
0-6 

100-0 

78-3 
21 

0-4 

100 0 

78-7 
21-0 
0-3 

(a) 
(a) 
(1) 

100-0 

77-2 
22-2 
0-6 

80-2 
19-5 
0-3 

100-0 

71-3 
28-6 
0-1 

100-0 

84-0 
16-0 

100-0 

78-7 
21-1 

• 0-2 

100-0 

71-8 
28-0 
0-2 

100 0 

71-8 
28-1 
0-1 

100 0 

80-2 
19-7 
0-1 

77-1 
22-7 
0-2 

66-4 
33-2 

0-4 

84-1 
16-9 

100-0 

76-3 
23-6 
0-1 

100-0 

. 71-7 
.28-3 
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Tableau 2.—Commerce de detail, par genres d'exploitation, pour vllles de 30,000 de population 
ou plus, 1930 et 1941—Fin 

Ci ty and type of operation 

Ville et genre d'exploitation 

N u m b e r of 
stores 

N o m b r e de 
magasins 

1930 1941 

Sales 

Ventes 

1930 1941 

Per cent . 
of sales 

Pourcentage 
des ventes 

1930 

S A I N T J O H N — 

Total , all stores—Total, t o u s magasins. 
Independents—Inddpendants 
Chains—Chalnes 
Othe r types—Autres genres 

S A S K A T O O N — 

Total , all stores- -Total, t ous magasins. 

Independents—Inddpendants. . 
Chains—Chalnes 
Other types—Autres genres . . . 

S H E B B B O O K E — 

Total , all stores—Total, t o u s magasins. 

Independents—Inddpendants. 
Cliains—Chatnes 
Othe r types—Autres genres . . . 

S U D B U B Y — 

Total, all stores—Total, t ous magasins . 

Independents—Inddpendants 
Chains—Chalnes 
Other types—Autres genres 

TBOIS-EIVI£BES— 
Total , all stores—Total, t o u s magasins. 

Independents—Inddpendants. , 
Chains—Chatnes 
Other types—Autres genres . . . 

T O E O N T O -

Total , all stores—Total, t ous magasins . . 

Independents—Inddpendants 
Chains—Chalnes 
Other types—Autres genres 

V A N C O U V E B ^ 

Total , all stores—Total, t o u s magasins. 

Independents—Inddpendants 
Chains—Chalnes. 
Other types—Autres genres.. 

V E E D U N -

Total, all stores—Total, t o u s magasins. 

Independents—Inddpendants 
• Chains—Chatnes 

Other types—Autres genres 

V I C T O E I A -

Total, all stores—Total, t ous magasins . . 

Independents—Inddpendants. 
Chains—Chalnes 
Othe r types—Autres genres 

W I N D S O B — 

• Total , all stores—Total, t ous magasins. 

Independents—Inddpendants 
Chains—Chatnes 
Other types—Autres genres 

WINNIPEG— 

Total , all stores—Total, t ous magasins. 

Independents—Inddpendants 
Chains—Chalnes 
Other types—Autres genres 

822 
755 

49 
(') 18 

(•) 

471 
67 

428 

(a) 
(a) 
(a) 

236 

(a) 
(a) 
(a) 

456 

396 
30 

(') 31 

8,723 

7,637 
996 

(') 92 

3,845 

3,414 
• 366 

(') 65 

388 

490 
82 

(') 16 

809 

699 
45 

(') 65 

1,239 

(a) 
(a) 
(a) 

2,486 

2,172 
213 

(!) 101 

750 
62 

1 

567 

607 
56 

4 

502 
19 
3 

366 

323 
42 

557 

633 
24 

9,396 

8,362 
1,017 

27 

4,351 

3,955 
380 

10 

638 

590 
60 
2 

839 
49 
2 

1,326 

1,179 
139 

2,167 

2,289 
167 

11 

21,433,100 
17,409, 
3,962,400 

62,900 

25,364,200 

14,899,300 
10,372,800 

92,100 

10,939,900 

(a) 
(a) 
(a) 

10,883,400 

(a) 
(a) 
(a) 

10,070,700 

7,876,300 
2,128,600 

76,800 

372,682,900 

283,202,400 
88,372,700 

1,107,800 

122,830,900 

94,112,600 
27,986,900 

731,400 

12,774,300 

8,775,100 
3,927,000 

72,200 

27,108,300 

22,676,800 
4,139,700 

292,000 

38,213,900 

(a) 
(a) 
(a) 

131,489,200 

114,601,200 
16,432,000 

447,000 

24,683,200 

18, .638,400 
6,143,000 

1,800 

20,780,000 

15,199,600 
5,629,500 

51,000 

16,403,000 

13,368,300 
2,998,300 

38,400 

20,633,800 

14,883,100 
5,764,900 

5,800 

13,493,800 

10,643,400 
2,860,400 

399,903,600 

304,167,300 
95,406,600 

332,800 

145,201,800 

108,935,000 
36,067,000 

202,800 

18,751,200 

13,229,300 
5,512,700 

9,200 

36,761,400 

29,859,700 
6,869,900 

31,800 

53,688,400 

40,378,200 
13,238,600 

71,600 

136,614,800 

117,424,900 
19,072,100 

117,800 

81-2 
18-5 
0-3 

68-7 
40-9 
0-4 

100-0 

(a) 
(a) 
(a) 

100-0 

(a) 
(a) 
(a) 

100-0 

78-1 
21-1 
0-8 

76-0 
23-7 
0-3 

100-0 

76-6 
22 
0-6 

100 0 

68-7 
30 
0-6 

100-0 

83 
15-3 

1-1 

(a) 
(a) 
(a) 

87-2 
12-5 
0-3 

75-1 
24-9 

73-1 
26-6 
0-3 

81-5 
18-3 
0-2 

100 0 

72-1 
27-9 

1 0 0 0 

78-9 
21-1 

100 0 

76-0 
23-9 
0-1 

75-0 
24-8 
0-2 

100-0 

70-6 
29-4 

100 0 

81-2 
18-7 
0-1 

100 0 

76-2 
24-7 
0-1 

100 0 

86-0 
13-9 
0-1 

C) Figures for 1930 include producer-distributors of milk and it inerant operators. These types of business were not 
i ncluded in t he regular tables of t he 1941 Census, (i) Les chiffres de 1930 comprennent producteurs-distributeurs de la i t e t 
les vendeurs itindrants. Ces genres de commerce n'dtaient pas inclus dans nos rapports rdguliers du recensement de 1941. 

(a) Not available—(a) Non connus. 

97404̂ —40 
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Table 3.—Chain Units Classified According to Amount of Annual Sales for Canada and the 
Provinces, 1941 

ALL STORES AND SELECTED KINDS OP BUSINESS 

Province and .imount 
annual sales 

Province et montant 
des ventes annuelles 

All stores 

Tous magasins 

Number Sales 

Grocery stores 

Epiceries 

Nombre Ventes 

Combinat ion stores 

Magasins combinds 

Number Sales 

Men's and boys ' 
clothing stores 

Vdtement e t lingerie 
(hommes et garcons) 

Nombre Ventes 

Canada—Total 

Less than Jl,000—Moins de SI,000.. 
S 1,000-$ 1,999 

2,000- 4,999 
5,000- 9,999 
10,000- 19,999 
20,000- 29,999 
30,000- 49,999 
60,000- 99,999 
100,000- 199,999 
200,000- 499,999 
600,000 or over—ou plus 

Prince Edward Is land—lie d u Prince-
Edouard—Total 

No»a Scotia—Nouvelle-Ecosse—Total.. 

N e w B r u n s w i c l i — N o u v e a u - B r u n s 
wick—Total 

Quebec—Qufibec—Total 

Less than $1,000—Moins de $1,000.. 
t I,00O-J 1,999 

2,000- 4,999 
5,000- 9,999 ; 
10,000- 19,999 
20,000- 29,999 
30,000- 49,999 
50,000- 99,999 
100,000- 199,999 : 
200,000- 409,999 
500,000 or over—ou plus 

Ontario—Total 

I/ess than $1,000—Moins de $1,000.., 
$ 1,000-$ 1,999 

2,000- 4,999 : 
5,000- 9,999 
10,000- 19,999 
20,000- 29,999 
30,000- 49,999 
50,000- 99,999 
100,000- 199,999 
200,000- 499,999 
500,000 or over—ou plus 

Manitoba—Total 

Saskatchewan—Total 

Alberta—Total 

Br i t i sh Columbia—Colombie Br l tan-
nlQue—Total 

Y u k o n a n d N o r t h w e s t Terr i tor ies -
Y u k o n et Territoires d u Nord-
Ouest—Total 

8,011 

62 
65 

275 
619 

1,263 
1,104 
1,497 
1,503 

925 
570 
148 

1,446 

7 
7 

•44 
86 

182 
183 
276 
308 
196 
128 
29 

3,385 

15 
20 

102 
154 
468 
470 
705 
096 

- 396 
291 

335 

883 

577 

767 

642,999,400 

23,800 
82,800 

996,200 
4,621,900 

18,681,200 
27,481,800 
58,500,600 

104,680,300 
129,180,200 
174,746,100 
124,004,500 

1,028,000 

32,108,400 

19,753,300 

132,259,900 

3,400 
10,300 

161,800 
649,700 

2,720,800 
4,621,100 

10,909,100 
21,808,500 
27,567,900 
38,410.100 
26,397,200 

293,444,000 

7,900 
29,900 

347,700 
1,150,200 
7,129,700 

11,706,500 
27,607,700 
48,208,000 
.64,832,600 
91,186,700 
53,237,100 

27,674,100 

32,723,700 

36,028,400 

64,486,100 

1,493,500 

739 

3 
4 

15 
24 
60 

135 
273 
140 
62 
22 

1 

109 

2 

36 
27 
17 
11 
1 

324 

1 
4 
2 
6 

23 
59 

129 
54 
36 
10 

25 

68 

31 

112 

39,946,800 

(x) 
7,200 

63,600 
177,500 
919,100 

3,447,800 
10,742,400 
9,149, "" 
8,864,200 
6,066,700 

(x) 

1,435,900 

322,800 

<10,018,100 

(x) 

14,200 
28,000 

(x) 
149,000 

1,471,800 
1,896,100 
2,688,200 
3,313,700 

(x) 

18,120,900 

(x) 
7,200 

(x) 
47,600 

347,400 
1,616,000 
4,972,800 
3,666,700 
6,131,200 
2,525,000 

467,800 

2,351,600 

2,399,600 

4,430,100 

1 
2 
4 

10 
37 
24 
91 

182 
•219 
190 
37 

1 

53 

16 

104 

1 
2 

28 
10 
63 
76 
67 

128 
29 

63 

28 

32 

96 

t 
133,210,600 

(x) 
(x) 

12,600 
73,300 

660,300 
603,800 

3,545,300 
13,394,100 
30,649,400 
61,692,600 
22,685,300 

Cx) 

4,.382,200 

(x) 

18,342,200 

(X) 
(x) 

30,600 

(x) 
177,1 

2,046,000 
4,399,900 
8,027,000 
3,603,300 

79,087,100 

(x) 
(x) 
409,200 
246,900 

2,444,300 
5,401,900 
9,191.000 

43,676,100 
17,704,500 

8,053,400 

3,923,900 

3,117,500 

12,869,600 

18 

101 

9,703,700 

9,700 
41,500 
161,600 
735,600 

1,582,400 
2,780,300 
2,189,800 
2,204,800 

(x) 

256,200 

(x) 

788,800 

(x) 
70,700 

467,800 
(x) 
(x) 

7,167,200 

(x) 
(X) 
129,900 
409,700 
961,000 

1,966,600 
1,680,500 
1,980,200 

318,900 

114,400 

383,200 

471,400 

An (x) indicates t h a t figures are wi thheld to avoid disclosing individual operations, but these are incl uded in t he totals . 
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Tableau 3.—Unites de chalnes classlflees selon le montant des ventes annuelles pour le Canada 
ct les provinces, 1941 

T O U S M A G A S I N S E T O E N B E S D E C O M M E R C E C H O I S I S 

Women's 
apparel stores 

Vdtement 
de femmes 

Shoe stores 

Magasins de 
chaussures 

Lumber and 
building mater ials 

dealers 

Marchands de bois 
d'oeuvre et matdriaux 

de construction 

Restaurants 

Restaurants 

Drug stores 

Pharmacies 

Tobacco stores 
and s tands 

Magasins et 
comptoirs de 

tabac 

Number Sales 

100 

160 

2 
1 
3 

15 
40 
27 
29 
35 

7 

I^ombre Ventes 

12,899,400 

(x)̂  
(x) 

41,200 
189,600 

1,104,700 
1,382,300 
2,798,500 
4,405,600 
2,451,200 

457 

1 
1 
9 

16 
91 

116 
136 
79 
8 

(x) 

(x) 

131,900 

• (X) 

3,314,700 

(X) 
20,000 

(x) 
313,600 
426,900 

1,142,200 
1,071,400 
496,600 

6,082,400 

(x) 
(X) 
11.800 

108,800 
597,100 
680,900 

1,160,200 
2,437,500 
845,200 
(x) 

698,200 

369,100 

580,200 

1,333,300 

-

2 

I 

13 

12 

131 

3 
5 
16 
24 
48 
34 
1 

237 

1 
1 
5 
8 
59 
74 
68 
34 
5 
2 

2 

5 

6 

30 

-

Number Sales ' 

16,397,900 

(x) 
(x) 
31,600 
113,200 

1,465,100 
•2,945,300 
5,199,100 
5,040,900 
1,133,700 
(X) 

(X) 

402,300 

472,900 

5,022,700 

(x) 
35,700 
249,400 
636,500 

1,849,400 
2,128,900 
(x) 

8,879,700 

(x) 
(x) 
15,500 
61,900 
964,200 

1,867,300 
2,605,100 
2,147,400 
749,200 
(X) 

(x) 

213,700 

322,000 

918,300 

42 
148 
251 
95 
68 
34 
20 

383 

188 

Nombre Ventes 

20,397,200 

1,700 
12,600 

160,300 
1,117,200 
3,687,700 
2,318,400 
2,097,200 
2,298,000 
2,905,300 
3,193,400 
2,705,500 

1,339,100 

(x) 
(x) 
(x) 
(x) 

3,862,100 

(x) 
(x) 
(x) 
(x) 
(x) 
(x) 
320,300 
729,100 

1,641,800 
(x) 

2,270,400 

6,639,400 

3,608,200 

458,000 

329 

142 

Number Sales 

14,890,100 

7,700 
82,000 

306,600 
863,800 

1,224,800 
1,762,500 
4,050,600 
4,989,600 
1,602,700 

69,400 

36,3 

4,154,2 

(x) 
15,600 
62,300 

100,000 
123,300 
248,800 

1,256,600 
1,415,300 

(x) 

7,061,000 

(x) 
29,600 

116,600 
431,500 
469,300 
837,000 

1,897,900 
2,616,500 

(x) 

915,500 

217,400 

822,300 

1,594,000 

355 

20 
51 

128 
125 
26 

2 

194 

Nombre Ventes 

18,744,900 

(x) 
(X) 
331,200 

1,285,000 
5,111,700 
8,361,300 
3,212,700 

(x) 

717,200 

286,800 

3,083,300 

(x) 
335,400 
658,300 

1,068,200 
532,100 
(X) 

10,236,500 

146,500 
554,800 

2,809,200 
6,476,700 
1,249,300 

610,100 

413,900 

753,200 

2,641,700 

101 

1 

6,815,500 

(X) 

10,800 
21,000 

845,200 
1,315,700 
2,223,600 
1,706,400 

470,000 
(x) 

2,214,200 

(X) 
(x) 
430,600 
284,600 
638,400 
570,100 
(x) 
(x) 

3,339,100 

(x) 

(x) 
344,000 
842,200 
997,900 
833,600 
(x) 

111,100 

203,700 

233,500 

407,900 

Un (x) indique que les chiflres ne sont pas donnds afin de ne pas ddvoiler des opdrations individuelles, mais ces chiffres 
sont inclus dans les totaux. 

97404—40J 
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Tabic 4.—Chain Units Classlfled by Date of Present Ownership for Canada and 
the Provinces, 1941 

ALL STORES AND SELECTED KINDS OP BUSINESS 

Date of present ownership 

Date d'entrde en possession 

CANADA 

Total, all stores—Total, tous magasins 

Stores not reporting date of ownership—Magasins ne 
ddclarant paa la date d'entrde en possession 

Stores reporting date of ownership—Magasins d& 
clarant la date d'entrcc en possession 

1941 
1940 
1939 
1938 • 

1934-1037 
1930-1933 .• 
1920-1929 
1910-1919 
1900-1909 

Before 1900—Avant 1900 
Over 16 vearsC)-Plus de 16 ansW 

PBINCE EDWABD ISLAND 

tLE DU PEINCE-IJDOUABD 

Total, all stores—Total, tous magasins. 

Stores not reporting date of ownership—Magasins ne 
ddclarant pas la date d'entrde en possession 

Stores reporting date of ownership-Magasins de
clarant la date d'entrde en possession 

1941 
1940 
1939 
1938 

1934-1937 
1930-1933 : 
1920-1929 
1910-1919 
1900-1909 

Before 1900—Avant 1900 
Over 16 years(')—Plus de 16 ansC). 

NOVA SCOTIA—NOUVELLE-ECOSSE 

Total, all stores—Total, tous magasins 

All stores 

Tous magasins 

Number Per cent 

Stores not reporting date of ownership—Magasins ne 
ddclarant pas la date d'entrde en possession 

Stores reporting date of ownership—Magasins de-
clar.ant ia date d'ontree en possession 

1941 
1940 
1939 
193S 

1934-1937 
1930-1933 -.... 
1920-1929 
1910-1919 
1900-1909 

Before 1900—Avant 1900 
Over 16 years(')—Plus de 16 ansO-

8,0U 

619 

7,392 

373 
374 
433 
338 

1,298 
1,143 
2,377 

436 
168 
153 

17 

100-0 

5-0 
5-1 
5-9 
4-5 

17-6 
15-4 
32-2 
5-9 
2-3 
2-1 
4-0 

100-0 

11-8 

35-2 
29-4 

5-9 
11-8 

Food chains 

Chatnes d'aliments 

Nombre Pour-cent 

323 

22 

301 

21 
8 
8 
17 
SS 
93 
,54 
17 
11 
4 
10 

-

-

100-0 

7-0 
2-7 
2-7 
5-6 
19-3 
30-9 
17-9 
5-6 
3-7 
1-3 
3-3 

1,697 

1,634 

98 
80 
84 
84 

317 
326 
568 
25 
6 
3 

53 

100-0 

6-0 
4-9 
5-1 
5-1 

19-4 
20-0 
34-2 
1-5 
0-4 
0-2 
3-2 

100-1 

100-0 

Variety 

Bazars 

Number Per cent 

100-0 

4 
2 
2 
8 
13 
24 
27 
1 
1 
1 

4-8 
2-4 

. 2-4 
9-7 
15-7 
28-9 
32-5 
1-2 
1-2 
1-2 

505 

14 
21 
25 
33 
91 

104 
119 

1 

32 

100-0 

2-8 
4-1 
5-0 
6-5 

18-0 
20-6 
23-6 
0-2 

19-2 

100-0 

33-3 

33-3 

100-0 

3-1 
3-1 
9-4 

12-5 
21-9 
3-1 

25-0 

21-9 

For footnote, see page 024. 
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Tableau 4.—Unites de chaines classlflees d'aprSs la date d'entrde en possession pour 
Ie Canada et les provinces, 1941 

T O U S MAGASINS ET GENRES DE COMMERCE CHOISIS 

Men's wear 

Vdtements et lingerie. 
hommes 

Nombro 

130 

8 

142 

10 
10 
6 
4 

26 
29 
41 

4 
1 
7 
4 

% 

2 

1 

1 

: 

-

3 

3 

1 

_ 
1 

- • 

1 

-
-
-

Pour-cent 

-

100-0 

7-0 
-7-0 
4-2 
2-8 

18-4 
20-4' 
28-9 

2-8 
0-7 
5-0 
2-8 

-

100 0 

50-0 

50-0 

-

-

-

100-0 

33-3 

-
33-3 

-33-4 

-
_ 
-

Women's apparel 

Vdtement et lingerie. 
femmes 

Nuinber 

327 

32 

293 

28 
39 
26 
27 
54 
65 
60 
5 
1 

-

1 

1 
0 

1 

_ 
-

-

3 

3 

2 

-
1 

_ 
*-
-
_ 
-

Per cent 

-

100-0 

9-5 
13-2 
8-8 
9-2 

18-4 
18-6 
20-3 

1-7 
0-3 

_ 

-

100-0 

100-0 

_ 
-

-

-

100 0 

66-7 

-
33-3 

_ 
-
-
-
-

Shoe storra 

Magasins de 
chaussures 

N o m b r e 

437 

12 

443 

28 
32 
40 
26 

108 
131 
70 

. 5 
2 
3 

1 

V 1 

" 

._ 
1 

-

13 

13 

-

1 
6 
6 
1 

-
-
-

Pour-cent 

-

100 0 

6-3 
7-2 
9-0 
5-8 

24-3 
29-5 
15-7 

1 1 
0-4 
0-7 

-

1 0 0 0 

~ 

_ 
100-0 

-

-

100-0 

-

1-1 
38-6 
46-1 

7-7 

-
_ 
-

Lumber 
and building 

mater ials 

Bois d'oeuvre 
et matdriaux 

de construction 

Number 

675 

1 

674 

10 
8 

56 
15 
53 
36 

228 
183 
83 

-2 

-

-

~ 

_ 
-

-

-

\ 

-

-
-
-
-
-
_ 
-

Per cent 

-

100 0 

1-5 
1-2 
8-4 
2-2 
7-9 
6-3 

33-8 
27-1 
12-3 

-0-3 

-

-

: 
_ 
-

-

-, 

; 

-

-
-
-
-
-
_ 
-

Drug stores 

Pharmac ies • 

N o m b r e 

333 

34 

321 

6 
16 
31 
24 
36 
46 

117 
41 

3 
3 

-

-

: 
_ 
-

-

18 

IS 

-

-
1 
6 
7 
2 

2 

-

Pour-cent 

-

100-0 

1-9 
5-0 
9-7 
7-5 

10-9 
14-0 
36-4 
12-8 
0-9 
0-9 

-

-

- : 
_ 
-

. -

1000 

-

-
5-6 

33-3 
38-9 
11-1 

11-1 

-, 

o 
Z 

1 

2 

3 

i 
5 
6 
7 
8 
9 

10 
11 
12 
13 
14 

IS 

IS 

17 

18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 

29 

30 

31 

32 
33 
34 
35 
36 
37 
38 
39 
40 
41 
42 

Pour renvoi, voir page 625. 
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Table 4.—Chain Units Classlfled by Date of Present Ownership for Canada and 
the Provinces, 1941—Con. 

ALL STORES AND SELECTED KINDS OP BUSINESS 

d 
Z 

I 

2 

3 

4 
5 
6 
7 
S 
9 

10 
11 
12 
13 
14 

16 

16 

17 

18 
19 
?0 
?1 
?2 
21 
?4 
" i 
20 
21 
''8 

29 

30 

31 

T) 
33 
34 
36 
36 
37 
38 
39 
40 
41 
42 

D a t e of present ownersliip 

D a t e d 'entrde en possession 

NEW B E U N S W I C K — N O U V E A U - B E U N S W I C K 

Stores not reporting da te of ownership—Magasins ne 
ddclarant pas la da te d'entrde en possession 

Stores reporting date of ownership—Magasins dd
clarant la date d'cntree en possess ion 

1941 • 
1940 
1939 
1938 

1934-1937 
1930-1933 

• 1920-1929 
1910-1919 
1900-1909 

Before 1900—Avant 1900 

Q U E B E C — Q U E B E C 

Total, all stares—Total, t ous magasins 

Stores not reporting da te of ownership—Magasins ne 
ddclarant pas la 'da te d'entrde en possession 

Stores reporting date of o w n e r s h i p - M a g a s i n s dd
clarant la date d'entrde en possession 

1941 
1940 
1939 
1938 : 

1934-1937 :. 
1930-1933 
1920-1929 
1910-1919 
1900-1909 

Before 190O—Avant 1900 

O N T A B I O 

Stores not reporting da te of ownership—Magasins ne 
ddclarant pas la da te d'entrde en possession 

Stores reporting date of ownership—Magasins de -

1941 
1940 
1939 
1938 

1934-1937 
1930-1933 
1920-1929 
1910-1919 
1900-1909 

Before 1900—Avant 1900 
Over 16 years( ' )—Plus de 16 ans( ') 

All stores 

Tous magasins 

N u m b e r 

216 

15 

201 

6 
4 
5 
5 

38 
27 
64 
11 

1 
29 
12 

1,446 

194 

1,252 

78 
71 
63 
64 

• 340 
194 
295 
44 
18 
35 
50 

3,385 

320 

3,065' 

169 
184 
198 
166 
500 
513 

1,047 
80 
25 
38 

155 

Per cent 

_ 

100-0 

•2-5 
2-0 
2-5 
2-5 

18-9 
13-4 
31-8 
5-5 
0-5 

14-4 
6-0 

_ 

_ 

100-0 

6-2 
5-7 
5-0 
6-1 

27-2 
15-5 
23-6 

3-5 
1-4 
2-8 
4-0 

_ 

_ 

100-0 

6-2 
6-0 
6-5 
6-4 

16-3 
16-7 
34-2 

2-6 
0-8 
1-2 
5-1 

Food chains 

Clialnes d 'a l iments 

N o m b r e 

29 

29 

2 
2 

11 
10 
3 

213 

12 

201 

15 
7 

12 
112 
25 
22 

1 

793 

43 

750 

24 
30 
64 
40 
90 

118 
327 

8 
5 
1 

53 

Pour-cent 

_ 

_ 

100-0 

3-6 

6-9' 
6-9 

37-9 
34-5 
10-3 

_ 

_ 

100-0 

7-5 
* 3-5 

3-5 
6-0 

55-7 
12-4 
10-9 

0-5 

_ 

_ 

100 0 

3-2 
4-0 
7-2 
5-3 

12-0 
15-7 
43-6 

1-1 
0-7 
0-1 
7-1 

Var e ty 

Bazars 

N u m b e r 

23 

1 

22 

1 

2 
1 
9 
1 
3 
1 

3 

128 

6 

122 

7 
3 
5 
9 

15 
38 
25 

20 

273 

7 

266 

5 
15 
12 
14 
55 

• 56 
63-

46 

Per cent 

_ 

_ 

100-* 

4-5 
4-5 
9-1 
4-S 

41-0 
4-5 

13-7 
4-5 

« 13-7 

-

-

100-1 

6-7 
2-5 
4-1 
7-4 

12-3 
31-1 
20-5 

_ 
_ 
_ 16-4 

_ 

-

100-1 

1-f 
6-6 
4-5 
5-3 

20-7 
21-9 
23-7 

_ 
_ 17-3 
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Tableau 4.—Unites de chaines classlfl£es d'aprds la date d'entrde en possession pour 
le Canada et les provinces, 1941—Suite 

T o u s MAOASINS ET GENRES DE COMMERCE CHOISIS 

Men's wear , 

Vdtements et lingerie. 
hommes 

N o m b r e 

3 

-

3 

-
-
--
-1 

1 

-
1 

18 

1 

17 

-
2 

-1 
9 
3 
2 

-
--

101 

7 

94 

9 
7 
5 
1 

11 
21 
26 
3 
1 
6 
4 

Pour-cent 

_ 

-

100-0 

-
-
--
-33-3 

33-3 

~ 
33-4 

-

-

100-0 

-
11-8 

-"5-9 
62-9 
17-6 
11-8 

-
-
-

-

-

100-0 

9-6 
7-4 
5-3 
1 1 

11-7 
22-3 
27-7 
3-2 
1 1 

.6-4 
4-2 

Women's apparel 

Vdtement e t lingerie, 
femmes 

N u m b e r 

3 

-

3 

-
-
-• -1 

1 
1 

-
-

100 

13 

87 

8 
16 
7 
4 

13 
13 
23 

2 
1 

-

160 

19 

141 

13 
11 
12 
19 
31 
35 
19 

1 

Per cent 

-

100-0 

-
-
--33-3 

33-3 
33-4 

-
-

-

100 0 

9-2 
18-4 
8-1 
4-6 

14-9 
14-9 
26-4 
2-3 
1-2 

-, 

-

100 0 

9-2 
7-8 
8-6 

13-6 
22-0 
24-8 
13-5 
0-7 

-
-- -

' 

Shoe stores 

Magasins de 
chaussures 

N o m b r e 

12 

-

12 

_ 
-
-1 

5 
3 
3 

-
-

131 

5 

126 

6 
7 

15 
9 

37 
33 
16 
2 

-1 

237 

-

237 

20 
23 
24 
11 
46 

- 86 
41 
2 
2 
2 

-

Pour-cent 

<-

-

100-0 

_ 
-
-8-3 

41-7 
25-0 
25-0 

-
_ 

-

-

100-0 

4-8 
6-5 

11-9 
7-1 

29-4 
26-2 
12.7 
1-6 

-0-8 

. -

-

100 0 

7-8 
8-9 
9-3 
4-3 

17-9 
33-5 
15-9 
0-8 
0-8 
0-8 

-

Lumber 
and building 

mater ials 

Bois d'oeuvre 
et matdriaux 

de construction 

N u m b e r 

-

-
_ 
-
_ _ 
_ _ 
-
-
•_ 

3 

- -

3 

_ 
_ 

• _ 

_ 1 
1 
2 
1 

--

23 

-

23 

3 ' 
3 
4 
2 
4 
1 
5 
1 

-
-'-

Per cent 

-

-
„ 

-
_ _ 
_ _ 
-
-
_ 

_ 

-

^ 100-0 

_ 
-
_ 
_ 20-0 

20-0 
40-9 
20-0 

-
- • 

_ 

-

100-0 

1 3 0 
13-0 
17-4 
8-7 

17-4 
4-4 

21-7 
4-4 

-
--

• Drug stores 

Pharmac ies 

N o m b r e 

4 

-

4 

_ 
_ 
_ _ 
_ _ 2 

2 

* 

53 

1 

54 

_ 
• 1 . 

4 
6 
4 

• 8 
26 
4 
1 

-

194 

18 

176 

4 
12 
3 
8 

27 
29 
63 
23 

1 
1 

-

Pour-cent 

-

100-0 

_ 
_ 
_ . _ 
_ _. 60-0 

60-0 

_ 

• 

_ 

-

100-0 

_ 
.. r. 1-9 

7,-,4; 
I M 
7-4 

14-8 
48-1 
7-4 
1-9 

-

-' 

-

100-0 

2-3 
6-8 
1-7 
4-5 

15-3 
16-5 
38-6 
13-1 
0-6 
0-6 

d 
Z 

1 

2 

3 

4 
5 
6 
7 
8 
9 

10 
11 
12 
13 
14 

IS 

16; 

17 

18 
19. 
20-
21 
22 
23 
24 
25 
29 
27 
28 

29 

30 

31 

32 
33 
34 
35 
36 
37 
38 
39 
40 
41 
42 

Pour renvoi, voir page 625. 

\ 
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Table 4.—Chain Units Classlfled by Date of Present Ownership for Canada and 
the Provinces, 1941—Con. 

ALL STORES AND SELECTED KINDS OF BUSINESS 

6 
Z 

1 
2 

3 

4 
6 
6 
7 
8 
9 

10 
11 
1? 
13 
14 

I'i 
16 

17 

18 
19 
?n 
?i 
?? 
?3 
?4 
?5 
•'6 
?7 
?R 

29 
30 

31 

37 

34 
I'i 

37 
38 
39 
40 
41 
42 

43 
44 

45 

47 
48 
49 
SO 

6'' 
63 

66 

D a t e of present ownership 

D a t e d 'entrde en possession 

M A N I T O B A 

Stores not reporting da t e of ownership—Magasins nc 
ddclarant pas la da t e d'entrde en possession 

Stores reporting date of ownership—Magasins dd'i 

1941 
1940 

, 1939 
1938 

1934-1937 
1930-1933 
1920-1929 
1910-1919 
1900-1909 

S A S K A T C H E W A N 

Stores not reporting da t e of ownership—Magasins ne 

Stores reporting date of ownership—Magasins dd
clarant la date d'entrde en possession 

•1941 
1940 
1939....• 
1938 '. 

1934-^1937 
1930-1933 : 
1920-^1929 ; 
1910-1919 •'. 
1900-1909.. .• '. 

• Over 16 years( ' )—Plus d e l 6 nns( ') 

A L B E B T A 

Stores not reporting da t e of ownership—Magasins ne 
ddclarant pas la d a t e d'entrde en possession 

Stores reporting date of ownership—Magasins dd-

•1941 
1940 -. 
1939 
.1938 ! ' 

1934-1937 . ' 
1930-1933 : 
1920-1929 ' 

•1910-1919 . . ; 
1900-1909 • ; 

Before 1900—Avant 1900 
Over 16 years( ' )—Plus de 16 ans( ') '• 

B B I T I S H COLUMBIA 

COLOMBIE B B I T A N N I Q U E • 

Stores not reporting da t e of ownership—Magasins ne 
ddclarant pas la da te d'entrde en possession . . . . . . . . . 

S to re s reporting date of ownership—Magasins d c -

1941 > 
1940 : 
1939 . : 
1938 

1934-1937 , 
1930-1933 
1920-1929 ' 
1910-1919 : 
1900-1009 

Before 1900—Avant 1900 

AH stores 

Tous magasins 

N u m b e r 

333 

13 

322 
14 
15 
14 
12 
47 
34 

134 
15 
12 
12 
13 

883 

11 

872 
14 
10 
34 
23 

102 
80 

350 
165 
66 
6 

22 

577 

16 

561 
12 
25 
68 
12 
62 
65 

206 
70 
26 

6 
19 

. 767 

27 

740 
68 
55 

. 48 
31 

141 
. 132 

210 
19 
6 

13 
17 

Per cent 

100-0 
4-4 
4-7 
4-4 
3-7 

14-6 
10-5 
41-6 

4-7 
3-7 
3-7 
4-0 

100-0 
1-6 
1-1 
3-9 
2-7 

11-7 
9-2 

40-1 
18-9 
7-6 
0-7 
2-5 

100-0 
2-1 
4-6 

10-3 
2-1 

11-1 
11-6 
36-7 
12-5 
4-6 
1-1 
3-4 

100 0 
9-2 
7-4 
6-5 
4-2 

19-0 
17-8 
28-4 

2-6 
0-8 
1-8 
2-3 

Food chains 

Chaines d 'a l iments 

N o m b r e 

88 

1 

87 
4 
5 
2 
4 

10 
16 
46 

100 

- 100 
4 
2 
4 
7 

13 
22 
45 
3 

101 

101 
2 
6 
4 
1 

17 
23 
39 
10 

280 

280 
44 
29 
9 

10 
50 
88 
47 
3 

Pour-cent 

100-0 
4-6 
5-7 
2-3 
4-6 

11-6 
18-4 
52-9 

100-0 
4-0 
2-0 
4-0 
7-0 

13-0 
22-0 
46-0 
3-0 

100 0 
2-0 
4-9 
4-0 
1-0 

16-8 
22-8 
38-6 

9-9 

100-0 
15-7 
10-3 
3-2 
3-6 

17-9 
31-4 
16-8 

Variety 

, Bazars 

N u m b e r 

15 

2 

13 

1 
2 
1 

1 
4 

4 

17 

17 

1 
4 
2 
3 

7 

13 

13 

1 
3 

2 
3 

4 

22 

5 

17 

3 
- 9 

5 

Per cent 

1 0 0 0 

_ 
7-7 

15-3 
7-7 

_ • 7-7 
30-8 

_ 
_ 
_ 30-8 

• 

100 0 

_ -5-9 
23-5 
11-7 
17-7 

-
-
-41-2 

1 0 0 0 

. 

. 7-7 
23-1 

-15-3 
23-1 

.. 
-
-30-8 

100 0 

_ 
-
-
_ 
-17-7 

52-9 
-i 
-i 

29-4 

(1) Reported as having been in business for more than 16 years but exact year of opening not stated 
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Tableau 4.—Unites de chaines classlflees d'apris la date d'entrde en possession pour 
le Canada et les provinces, 1941—Fin 

T o u s MAGASINS ET GENRES DE COMMERCE CHOISIS 

Men's wear 

Vdtements et lingerie, 
hommes 

N o m b r e 

3 

3 

1 

2 

-

4 

-
. 4 

1 

3 

— ~ 

9 

9 

2 
3 
3 
1 

7 

-
7 

1 
2 
1 
3 

-
-

Pour-cent 

o 

100-0 

33-3 

66-7 

-

-

-
1 0 0 0 

25-0 

75-0 

— -

^ 

100-0 

22-3 
33-3' 
33-3 
11-1 

_ 

-
100-0 

14-3 
28-6 
14-3 
42-8 

-
-

Women's apparel 

Vdtement e t lingerie, 
femmes 

N u m b e r 

11 

11 

3 
1 
1 

4 
2 

-

11 

-
11 

1 
1 
1 
1 
3 

4 

— ~ 

13 

13 

4 
1 

3 
1 
4 

25 

-
25 
4 
3 
4 
2 
2 
5 
5 

-
-

Per cent 

-

1 0 0 0 

27-3 
9-1 
9-1 

36-3 
18-2 

-

-

-
100-0 

9-1 
9-1 
9-1 

, 9-1 
27-3 

36-3 

— -

-

100-0 

30-8 
7-7 

23-0 
7-7-

30-8 

. 

-
100-0 

16-0 
12-0 
16-0 
8-0 
8-0 

20-0 
20-0 

_ 
-

Shoe stores 

Magasins de 
chaussures 

N o m b r e 

2 

2 

1 

1 

-

3 

3 

2 

1 

1 

— -

6 

4 

2 

2 

30 

-
30 

2 

1 
3 

11 
3 
9 
1 

_ 
-

Pour-cent 

-

100 0 

50-0 

50-0 

-

-

-
100-0 

60-0 

50-0 

— -

-

100 0 

100-0 

.-
100-0 

6-7 

3-3 
10-0 
36-7 
10-0 
30-0 
3-3 

-
-

Lumber 
and building 

mater ials 

Bois d'ceuvre 
et matdriaux 

de construction 

N u m b e r 

64 

64 

1 

2 
20 

8 
27 

6' 

-

383 

1 

382 
2 
2 

12 
8-

18 
17 

121 
140 
60 

— 2 

188 

188 
4 
2 

40 
3 
8 
6 

67 
41 
17 

12 

-
12 

1 

2 
3 
6 

_ 
-

Per cent 

-

100 0 

1-6 

3-1 
31-2 
12-6 
42-2 

9-4 

-

-

-
1000 

0-6 
0-6 
3-1 
2-1 
4-7 

. 4-5 
31-7 
36-7 
16-7 

_ 0-5 

-

100-0 
2-1 
1-1 

21-3 
1-6 
4-3 
3-2 

35-6 
21-8 
9-0 

-
100-0 

8-3 

16-7 
, 25-0 

50-0 

_ 
-

Drug stores 

Pharmac ies 

N o m b r e 

10 

10 

7 
2 

-

7 

-
' 7 

1 

1 

1 

1 
3 

— -

18 

18 
1 
3 

2 
6 
5 
1 

49 

15 

34 

23 
9 
2 

_ 
-

Pour-cent 

-

100-0 

lO-O 

70-0 
20-0 

-

-

-
JOOO 

14-3 

14-3 

14-3 

14-3 
42-8 

— -

-

100-0 
5-6 

16-6 

11-1 
33-3 
27-8 
5-6 

-
100-0 

67-6 
26-5 

5-9 

_ 
-

6 
Z 

1 

2 

3 

4 
5 
6 
7 
8 
9 

10 
11 
12 
13 
14 

15 

16 

17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
23 

29 

30 

31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
41 
42 

43 

44 

45 
46 
47 
48 
49 
50 
51 
52 
63 
64 
65 
56 

C) Ont dCclarfi fitre en affaires depuis plus de 16 ans, mais n'ont pas donn6 Tannic exacte de leur d6but en affaires. 





APPENDIX B 

RETAIL SALES BY NON-RETAIL ESTABLISHMENTS 

TABLE OF CONTENTS 
PAGB 

INTRODUCTION G28 

TABLE 1.—Summary of retail sales reported by non-retail establishments, Canada, and 

the provinces, 1941 631 

TABLE 2.—Itinerant operators, by kinds of business and by economic divisions, 1941.; . . 632 

TABLE 3.—Supplementary reports, by kinds of business and by economic divisions, 1941. 634 

APPENDICE B 

VENTES AU DETAIL PAR DES fiTABLISSEMENTS 
AUTRES QUE DES MAGASINS DE DfiTAIL 

TABLE DES MATlfeRES 
PAGB 

INTRODUCTION : ; . . . . . . 629 

TABLEAU 1.—R(5sum6 des ventes de detail d(5clar6es par les dtablissements autres que les 
magasins de detail pour le Canada et les provinces, 1941 631 

TABLEAU 2:—Vendeurs ambulants par genres de commerce par divisions dconomiques, 
1941 632 

TABLEAU 3.—Rapports suppMmentaires par genres de commerce et par divisions dcono
miques 634 

627 



APPENDIX B 

RETAIL SALES BY NON-RETAIL ESTABLISHMENTS 

A large volume of retail business is transacted by other than retail stores in the generally 
accepted sense of that term. Although the total volume of such non-store business is not known, 
retail sales to the value of $313,216,500 were reported to the Census of Merchandising and Service 
Establishments in addition to the 13,440,901,700 worth of business transacted by the 137,331 
stores whose activities are analysed in the main body of this report. 

Hotel sales of beer, wine and tobacco, together with receipts from the sale of meals in hotel 
dining rooms form an important component of the total non-store retail trade. Such sales 
amounted to $109,022,100 in 1941 or more than one-third of the total figure and were comprised 
of $78,695,800 for beer and wine, $24,518,500 from the sale of meals and $5,807,800 representing 
hotel sales of tobacco. 

Retail sales made by wholesalers amounted to $60,265,300 although offsetting this in part 
are wholesale sales made by retail establishments to the value of $25,135,500. Retail sales by 
wholesalers for some of the trades in which this factor is of some importance amounted to 
$11,457,100 for the wholesale coal trade, $6,842,600 for the hardware trade, $3,417,200 for the 
fruit and vegetable trade and $3,404,400 for wholesalers specializing in the sale of dairy and poultry 
products. . 

Direct sales from manufacturing bakeries and dairies to householders formed an important 
element in the retail trade of the country not included in the volume of business passing through 
retail stores. Such retail sales amounted to $93,049,700 in 1941 of which 852,664,100 represents 
sales made by manufacturing bakeries and $40,385,600, the retail sales of manufacturing dairies. 

Co-operative associations consisting of farmer members and formed chiefly for the purpose 
of purchasing farmers' supphes, made sales of supplies such as gas, oil, binder twine, fertilizers, 
flour and feed to members amounting to $16,674,500. This figure does not include sales of sup
phes to members made by co-operative associations engaged chiefly in the marketing of farm 
products. Such marketing associations are considered as wholesale establishments and their 
sales of supplies to members are included in the figure quoted in the preceding paragraph for retail 
sales by wholesalers. Nor does the figure of $16,674,500 include the business of co-operative 
retail stores. The business done by co-operative stores is included with the figures for all other 
retail stores in the general tables of the census report. 

Grain elevators engaged in assembUng farm-products are considered as wholesale rather than 
as retail establishments. But retail sales of supplies such as coal, flour and feed were reported 
by grain elevators to the value of $4,629,700 and this figure is included in the total of $313,216,500 
for all non-retail store sales. 

. Many retail establishments engaged chiefly in the sale of merchandise also do repair work 
or perform other services from which certain revenue is derived. Conversely, a certain number 
of establishments engaged chiefly in repair work or other types of services also sell merchandise 
to a hmited extent. Retail merchandise sales by such service estabUshments amounted to 
$10,347,200 in 1941. More than offsetting this figure were service receipts in merchandising 
stores amounting to $61,267,100. 

Itinerant operators or peddlers with no established place of business were not included in 
the regular tables of the 1941 Census of Merchandising, but reports received from 6,039 such 
operators showed total sales of $13,286,500. Agents for patent medicines formed the most 
important component of this group. There were 2,363 such agents reported with sales of $3,908,-

628 
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500. Agents for women's wearing apparel numbered 1,001 with $594,400 sales; fruit and vege
table peddlers numbered 789 with $2,714,100 sales and there were 353 meat and fish peddlers 
with sales of $747,200. [Figures for these and other types of business for Canada and its economic 
areas are shown in the following tables. 

In addition to the foregoing there were 6,351 reports with $5,941,500 sales received which 
for one reason or another were not included in the general retail trade tables.. These reports 
were received chiefly from persons who carried on some retail trading from their homes as a 
subsidiary activity to their main business. Farmer agents of farm implements or fertilizers 
formed an important component of this group. Included also in these totals are reports received 
from a wide diversity of types of business, in each case the small scale of operations being such as 
to indicate that the retail trade transacted formed only a minor part of the gainful occupation 

. of the persons thus engaged. These returns have been classified as "Supplementary Reports" 
and are analysed both geographically and according to kind of business transacted in Table 3. 

No information is available regarding the retail business of manufacturing plants other than 
bakeries or dairies. The volume of retail business transacted by producer-distributors of dairy 
products is not known. Nor has the retail volume of business transacted by all farmer markets 
in urban centres yet been measured. But even with no allowance for this unmeasured portion 
of the business, it is apparent that at least 8 per cent of the total retail trade of the country is 
transacted through other than the regular retail stores. 

APPENDICE B 

VENTES AU DfiTAIL PAR DES fiTABLISSEMENTS 
AUTRES QUE DES MAGASINS DE DfiTAIL 

Une grande partie du commerce de ddtail est faite par des dtablissements autres que les 
magasins de ddtail d'aprds I'acception gdndrale de ce mot. Bien que le volume d'affaires de ces 
dtabhssements autres que les magasins de ddtail ne soit pas connu, des ventes en ddtail d'une 
valeur de $313,216,500 ont dtd ddclardes au recensement des dtablissements de commerce et de 
service cn plus des $3,440,901,700 d'affaires faiteg par les 137,331 magasins dont les activitds 
sont analj'sdes dans le corps de ce rapport. 

Les ventes de bidre, vin et tabac faites par les h6tels, en plus des recettes provenant de la 
vente de repas dans les salles tl manger des hdtels forment une bonne partie du commerce de 
ddtail fait par des dtablissements autres que les magasins de ddtail. Ces ventes s'dldvent k 
$109,022,100 en 1941, soit k plus du tiers du chiffre total et sont formdes de $78,695,800 en ventes 
de bidre et vin, de $24,518,500 en ventes de repas, et, de $5,807,800 en ventes de tabac. 

Les ventes en ddtail faites par les grossistes s'dlevent k $60,265,300, mais ce fait est contre-
balancd en partie par les ventes en gros pour une valeur de $25,135,500 faites par les dtablisse
ments de ddtail. Les ventes en ddtail faites par des grossistes dans quelques-uns de ces com
merces oil ce facteur a une certaine importance s'dldvent k $11,457,100 pour le commerce de 
charbon en gros, $6,842,600 pour le commerce de quincaiUeries, $3,417,200 pour le commerce 
des fruits et Idgumes, et, k $3,404,400 par les grossistes se spdcialisant dans la vente des produits 
laitiers et de basse-cour. 

Les ventes faites directement des boulangeries et laiteries aux mdnagdres forment un didment 
important du commerce de ddtail du pays non inclus dans le volume des affaires qui passent par 
les magasins de ddtaU. De teUes ventes de ddtail s'dldvent k $93,049,700 en 1941, dont 
$52,664,100 reprdsentent les ventes des boulangeries et $40,385,600 les ventes en ddtail des 
laiteries. 
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Les coopdratives de fermiers, dont le principal but est d'acheter des fournitures de ferme, 
ont vendu k leurs membres pour $16,674,500 en fournitures telles que gazoUne, huile, ficeUe 
d'engerbage, engrais, farine et moulde. Ce chiffre ne comprend pas les ventes de fournitures 
faites aux membres d'associations coopdratives engagdes surtout dans I'dcoulement des produits 
de la ferme. De telles associations de commerce sont considdrdes comme des dtablissements de 
gros et leurs ventes de fournitures k leurs membres sont incluses dans le chiffre donnd dans le 
paragraphe prdcddent pour les ventes en ddtail faites par les grossistes. E t le chiffre de $16,674,500 
ne comprend pas le commerce des magasins coopdratifs de ddtail. Le commerce des magasins 
coopdratifs est compris dans les chiffres qui paraissent pour tous les autres magasins de ddtail 
dans les tableaux gdndraux du recensement. 

Les dldvateurs k grain qui font I'assemblage des produits de la ferme sont considdrds comme 
dtablissements de gros plut6t qu'dtabUssements de ddtail. Mais des ventes en ddtail de fourni
tures telles que charbon, farine et moulde sont ddclardes par les dldvateurs a grain pour une valeur 
de $4,629,700 et ce chiffre est inclus dans le total de $313,216,500 de ventes faites par tous les 
dtablissements autres que les magasins de ddtail. 

Plusieurs dtabUssements qui font surtout des ventes de ddtail font dgalement des travaux 
de rdparations ou autres services qui leur fournissent un certain revenu. Inversement, certains 
dtablissements engagds surtout dans la rdparation ou autres genres de services vendent des mar
chandises d'une fagon restreinte. Xes ventes de marchandises en ddtail faites par ces dtablisse
ments de service s'dlevent k $10,347,200 en 1941. Ce chiffre est plus que contre-balancd par les 
recettes de $61,267,100 provenant de services dans les magasins. 

Les colporteurs ou vendeurs itindrants, qui n'ont pas de place d'affaires fixe, ne sont pas 
inclus dans les tableaux rdguliers du recensement du commerce pour 1941, mais les rapports de 
6,039 tels opdrateurs montrent un total de ventes de $13,286,500. Les agents de mddicaments 
brevetds forment I'dldment le plus important de ce groupe; 2,363 agents de cette catdgorie ont 
ddclard avoir fait des.ventes pour $3,908,500. Les agents de vetement et lingerie de femmes, 
au nombre de 1,001, font pour $594,400 de ventes; les colporteurs de fruits et Idgumes au nombre 
de 789 en font pour $2,714,100 et, 353 colporteurs de viande et poisson en font pour $747,200. 
Des chiffres pour ceux-ci et d'autres genres d'affaires pour le Canada ot ses rdgions dcono
miques sont montrds dans les tableaux suivants. 

En plus de ceux-ci, 6,351 rapports, mentionnant des ventes pour $5,941,500, pour diffdrentes 
raisons, n'ont pas dtd inclus dans les tableaux gdndraux du commerce de ddtail. Ces rapports 
sont surtout de personnes faisant des ventes en ddtail de leur domicile, comme activitd suppld
mentaire k leur occupation principale. Les fermiers agents de machines agricoles ou d'engrais 
forment un didment important de ce groupe. Sont dgalement inclus dans ces totaux des rapports 
provenant de plusieurs genres d'affaires, et dans chaque cas la basse dchelle d'opdration indique 
que ce commerce de ddtail ne forme qu'une faible part de I'occupation retribude des personnes 
qui y sont engagdes. Ces rapports sont classifids comme "Rapports suppldmentaires" ct sont 
analysds d'aprds la rdgion gdographique et la sorte de commerce dans le tableau 3. 

Aucune information n'est donnde sur le commerce de ddtail des manufactures autres que 
les boulangeries ou les laiteries. Le volume de commerce de ddtail fait par les producteurs-
distributeurs de produits laitiers n'est pas connu, et le volume d'affaires en ddtail faites par les 
fermiers sur les marchds des centres urbains n 'a pas encore dtd mesurd. Mais mdme en ne tenant 
pas compte de cette partie non mesurde du commerce, il appert qu'au moins 8 p.c. de tout le 
commerce de ddtail du pays a passd par des canaux autres que les magasins rdguliers de ddtail. 



Table 1.—Summary of Retail Sales Reported by Non-RetaU EstabUshments, Canada and the Provinces, 1941 
Tableau 1.—R«sum« des ventes de d€tall declares par les etablissements autres que les magasins de d£taU, pour le Canada et les provinces, 1911 

-

Total, all types—Total, tous genres 

Manufacturing bakeries—Boulangeries manufacturidres. 

Manufacturing dairies—Laiteries manufacturidres 

Retail sales of line elevators—Ventes au detail des 

Purchasing co-operatives—Cooperatives d'achats 

Retail sales of wholesalers—^Ventes au detail des 

Hotel sales of meals, beer, wine, tobacco, etc.—Ventes 
de repas, bifire, vin, tabac, etc., par les li6te]s 

Merchandise sales by service establishments—Ventes 
de marchandises par les dtablissements de service. 

Canada 

i 

313,31(;,500 

62,664,100 

40,385,600 

4,629,700 

16,674,500 

60,265,300 

109,022,100 

10,347,200 

13,286,500 

5,941,500 

Prince 
Edward 
Island 
Iledu 
Prince-

Edouard 

I 

1,425,200 

81,900 

269,300 

-

15,000 

734,600 

149,100 

68,600 

48,400 

58,300 

Nova 
Scotia 

NouveUe-
Ecosse 

S 

7,233,900 

762,900 

1,075,300 

-

530,600 

2,259,600 

1,401,400 

233,400 

708,700 

262,000 

New 
Brunswick 

Nouveau-
Brunswick 

$ 

6,289,800 

704,600 

820,400 

• 

1,528,900 

1,692,100 

739,200 

136,900 

430,800 

236,900 

Quebec 

Qu6bec 

i 

69,125,000 

12,080,700 

9,286,500 

-

1,203,000 

18,261,400 

19,315,000 

2,880,500 

4,122,900 

1,975,000 

Ontario 

$ 

143,390,600 

30,872,200 

18,919,500 

153,400 

2,873,400 

26,173,500 

52,490,300 

4,013,700 

4,482,000 
^ 

2,812,600 

Manitoba 

t 

19,330,100 

1,837,400 

3,830,900 

824,300 

2,028,800 

3,509,700 

6,048,400 

586,900 

611,500 

72,200 

Saskat
chewan 

S 

20,592,400 

1,088,000 

2,321,300 

2,260,600 

5,254,300 

1,249,200 

7,063,600 

475,800 

637,000 

242,600 

Alberta 

t 

21,301,000 

1,299,100 

2,776,900 

1,316,400 

2,516,600 

1,486,100 

10,635,100 

514,700 

622,100 

134,000 

British 
ColumbiaW 

Colombia(!) 
Britannique 

$ 

24,503,300 

3,937,300 

1,085,500 

75,000 

723,900 

4,899,100 

11,180,000 

836,700 

1,623,100 

147,900 

(') Includes persons carrying on a retail business in other than an established place of business as a subsidiary activity in conjuction with a major occupation. 
(•) Comprennent les personnes exploitant un commerce de detail ailleurs que dans un lieu d'affaires dtabli comme activity secondaire d'une occupation plus importante. 
(') Includes Yukon and Northwest Territories.—C) Inclus Yukon et Territoires du Nord-Ouest. 
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Table 2.—Itinerant Operators, by Kinds of Business and by Economic Divisions, 1911 

Kind of business—Genre de commerce 

Canada 

Number of 
operators 

Nombre de 
marchands 

Sales 

Ventes 

Maritime Provinces 

Provinces Maritimes 

Number of 
operators 

Nombre de 
marchands 

Sales 

Ventes 

TOTAL, ALL OPEEATOES-TOTAL, TOUS VENDEUES.. 

Food group—Gronpe de ralimentation .< 

Fruit and vegetables—Fruits et legumes 
Meat and fish—Viande et poisson , 
Coffee, tea and spices—Cal6, th6 et Apices 
-411 other food products—Tous autres produits alimentaires. 

General mercbandise—Marcbandises gSnSrales 

Apparel group—Groupe du vStement 

Family clothing—VStements pour toute la famillo 
Hosiery, lingerie and accessories—Bonneterie, lingerie et 

accessoires 
All other apparel—Tous autres vdtements ou lingerie 

Furniture—bousebold—radio group—Groupe de meubles, 
articles de mSnage ct radio 

Household applianc'es—Articles de mi^nage 

All others—'Tous autres '. 

Otber retail businesses—Autres commerces de detail 

Patent medicines—M^dicamentsbrevet^ 
Miscellaneous kinds of business—IDivers genres de commerce. 

6,039 

1,319 

789 
353 
45 

132 

308 

1,558 

264 

1,001 
293 

163 

66 
97 

2,691 

2,363 
328 

13,286,500 

4,636,000 

2,714,100 
747,200 
796,800 
397,900 

1,012,400 

1,358,600 

611,000 

594,400 
353,200 

1,640,100 

1,371,700 
268,400 

1,419,400 

3,908,500 
610,900 

719 

221 

1,187,900 

418,900 

35 
169 

17 

28 

172 

52 

76 
44 

30 

10 
20 

268 

248 
20 

59,000 
323,400 

36,500 

34,900 

111,700 

52,700 

31,600 
27,400 

204,800 

145,100 
69,700 

417,600 

398,300 
19,300 
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Tableau 2.—Vendeurs ambulants par genres de commerce et par divisions dconomiques, 1941 

Quebec 

Qui^bec 

Number of 
operators 

N o m b r e de 
marchands 

2,114 

287 

1.53 
07 
11 
26 

138 

.«5 

78 

389 
68 

26 

8 
18 

1,138 

1,034 
104 

Sales 

Ventes 

i 

4,122,900 

831,500 

517,400 
198,000 
17,200 
98,900 

661,900 

737,900 

360,200 

285,600 
92,100 

322,700 

276,300 
46,400 

1,568,900 

1,331,700 
237,200 

Ontario 

N u m b e r of 
operators 

N o m b r e de 
marchands 

1,801 

418 

290 
39 
32 
57 

117 

316 

69 

347 
100 

72 

33 
39 

678 

628 
150 

Sales 

Ventes 

S 

4,482,000 

1,976,900 

892,100 
105,000 
772,300 
207,600 

277,500 

470,800 

139,300 

184,300 
147,200 

746,000 

610,200 
126,800 

1,010,800 

833,300 
177,500 

Prair ie Provinces 

Provinces des Prair ies 

N u m b e r of 
operators 

N o m b r e do 
marchands 

893 

128 

95 
15 

1 
17 

IS 

256 

53 

134 
69 

24 

10 
14 

472 

434 
38 

Sales 

Ventes 

% 
1,870,600 

326,200 

250,700 
48,100 

300 
27,100 

27,100 

161,700 

41,800 

68,600 
61,400 

222,000 

' 202,600 
19,400 

1,133,600 

1,076,400 
67,200 

Bri t ish Columbia 

Colombie Bri tannique 

N u m b e r of 
operator's 

N o m b r e de 
marchands 

312 

265 

216 
33 

1 
15 

12 

89 

12 

55 
22 

11 

5 
6 

. 135 

119 
16 

Sales 

Ventes 

i 

1,623,100 

1,102,500 

994,900 
72,700 

7,000 
27,900 

11,000 

76,500 

17,000 

24,400 
35,100 

144,600 

128,500 
16,100 

283,300 

268,800 
19,700 

1 

2 

3 
4 
5 
6 

7 

8 

9 

10 
11 

12 

13 
14 

15 

16 
17 
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Table 3.—Supplementary Reports, by Kinds of Business and by Economic Divisions, 1941 

(Comprised chiefly of persons transacting a retai l business as a subsidiary ac t iv i ty ) 

Kind of business—Genre de commerce 

Canada 

Number of 
operators 

Nombre de 
marchands 

S.ile3 

Ventes 

Maritime 

Provinces 

Provinces 

Maritimes 

Number of 
operators 

Nombre de 
marchands 

Sales 

Ventes 

TOTAL, ALL STOEES—TOTAL, TOUS MAGASINS. 

Food group—Groupe de I'aUmentation 

.Candy and confectionery stores—Bonbons et confiseries 
Dairy products dealers—Marchands de produits laitiers 
Fruit and vegetable stores—Fruits et legumes 
Grocery stores—Epiceries • 
Other food stores—Autres magasins de denrdes alimentaires - . . . 

Country general stores—Magasins generaui dc campagne 

General merchandise stores — Magasins de marchandises 
gSnSrals 

Automotive group—Groupe de I'automobile 

Filling stations—Postes d'essence 
Other automotive establishments—Autres dtablissements de 

vShicuIes-raoteur 

Apparel gronp—Groupe du vetement 

Men's and boys' clothing and furnishings stores—V6tement et 
lingerie (hommes et gargons) 

Family clothing stores—Vdtements pour toute la famille 
Women's ready-to-wear stores—Magasins de confection pour 

femmes 
Family shoe stores—Magasins de chaussures pour toute la famille 

Building materials group—Groupe des materiaui de construc
tion 

Hardware stores—QuincaiUeries 
Other building materials—Autres matdriaux de construction... 

Furniture—household-radio group—Groupe des meubles, 
articles de mSnage et radio 

Fumiture stores—Magasins de meubles 
Household appliance or radio dealers—Marchands d'articles de 

mSnage ou de radio ; 
Other home furnishings and appliance stores—Autres magasins 

de meubles et d'articles de maison 

Bestaurant group—Groupe des restaurants. 

Other retail stores—Autres magasins de detail 

Farm implement dealers—Marchands d'instruments agricoles.. 
Feed stores (flour, feed, grain, seed)—Magasins de provende 

(farine, provende, grain, et graines de semence) 
Farmers'supply stores—Magasins de fournitures pour fermiers. 
Coal and wood yards (including ice)—Cours k charbon et bois, 

marchands de glace 
Tobacco stores and stands—Magasins et comptoirs de tabac. . . . 
Miscellaneous kinds of business—Divers genres de commerce... 

Second-band stores—Magasins d'occasion 

6,331 

1,022 

363 
83 
81 

320 
175 

70 

96 

171 

94 

77 

310 

106 
43 

149 
12 

227 

35 
192 

322 

45 

213 

64 

428 

3,592 

1,080 

344 
1,403 

157 
64 

544 

113 

5,941,500 

631,000 

133,300 
62,600 

114,800 
119,100 
200,900 

56,800 

73,000 

107,800 

60,600 

47,200 

210,800 

95,000 
39,400 

72,400 
4,000 

220,100 

20,200 
199,900 

487,600 

113,200 

253,300 

121,100 

184,100 

3,869,500 

1,341,300 

374,000 
1,374,100 

200,400 
37,400 
642,300 

98,800 

"97 

230 

90 
3 
3 

105 
29 

16 

15 

16 

% 
557,200 

87,800 

23,400 
2,100 
3,600 
34,100 
24,600 

7,000 

5,200 

7,600 

1,200 

6,400 

4,200 

1,800 
1,200 

22,600 

1 
28 

27 

1 

22 

4 

82 

338 

188 

35 
62 

21 
21 
41 

400 
22,200 

26,100 

100 

21,100 

4,900 

23,.300 

371,100 

144,700 

39,000 
108,700 

23,600 
7,400 
47,700 

11 2,300 

C) Includes Yukon and Northwest Territories. 
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Tableau 3.—Rapports suppldmentaires, par genres dc commerce et par divisions dconomiques, 1941 

(Principalement pour les personnes exploitant un commerce de d6tail comme filiale) 

Quebec 

QuSbec 

N u m b e r of 
operators 

N o m b r e de 
marchanrls 

1,784 

267 

101 
9 
7 

124 
26 

25 

1 
29 

15 

14 

99 

19 
••15 

00 
5 

84 

8 
76 

120 

• 31 

67 

22 

160 

927 

474 

6 7 -
185 

35 
18 

168 

27 

Sales 

Ventes 

S 

1,975,000 

164,400 

37,700 
3,100 

15,600 
40,100 
67,900 

41,100 

34,000 

31,000 

16.000 

15,000 

32,600 

6,800 
7,600 

16,100 
2,100 

87,400 

2,000' 
85,400 

248,100 

79,000 

113,600 

55,500 

30,600 

1,279,400 

683,600 

131,900 
330,700 

78,600 
14,200 

140,400 

6,400 

Ontario 

N u m b e r of 
operators 

N o m b r e de 
marchands 

3,013 

408 

120 
63 
69 
63 

103 

10 

31 

56 

32 

24 

171 

72 
17 

76 
6 

90 

14 
76 

91 

9 

67 

28 

131. 

1,963 

309 

179 
1,134 

60 
21 

260 

39 

Sales 

Ventes 

S 

2,812,600 

337,700 

58,700 
54,300 
96,200 
29.200 

100,300 

3,500 

34,900 

31,200 

16,000 

15,200 

137,300 

56,300 
27,400 

51,800 
1,800 

92,800 

11,400 
81,400 

121,700 

11,700 

66,000 

44,000 

91,900 

1,876,400 

480,400 

168,200 
878,300 

65,600 
14,700 

269,300 

83,200 

Prair ie Provinces 

Provinces des Prairies 

N u m b e r of 
operators 

N o m b r e de 
marcl iands 

610 

81 

42 
5 

23 
11 

15 

3 

CO 

30 

30 

9 

4 
3 

1 
1 

21 

11 
10 

69 

4 

63 

2 

44 

297 

104 

67 
31 

31 
4 

60 

11 

Sales 

Ventes 

( 
448,800 

25,200 

10,600 
1,000 

10,200 
3,400 

3,700 

700 

35,700 

25,400 

10,300 

5,300 

4,600 
600 

100 
100 

12,400 

5,000 
. 7,400 

62,800 

22,400 

39,600 

900 

13,900 

286,500 

125,400 

28,000 
56,100 

22,300 
1,100 

63,600 

2,600 

Bri t ish Co lumbia^ ) 

Colombie Britannique(^) 

N u m b e r of 
operators 

N o m b r e dc 
marchands 

147 

36 

10 
3 
2 

16 
6 

4 

1 

10 

9 

1 

18 

700 
6 

6 

3 

1 
2 

12 

-
4 

8 

11 

47 

5 

6 
1 

10 

26 

5 

Sales 

Ventes 

S 

147,900 

15,300 

2,900 
2,100 

400 
5,800 
4,700 

1,500 

200 

2,300 

2,000 

300 

31,400 

-25,600 
2,700 

3,200 

4,900 

1,400 
3,500 

28,900 

-
13,100 

15,800 

4,400 

56,100 

7,200 

6,900 
300 

10,400 

31,300 

2,300 

1 

2 

3 
4 
5 
6 
7 

8 

9 

10 

11 

12 

13 

14 
15 

16 
17 

18 

19 
20 

21 

22 

23 

24 

25 

26 

27 

23 
29 

30 
31 
32 

33 

C) Inclus Yukon et Territoires du Nord-Oueat. 



APPENDIX C 

KIND-OF-BUSINESS DESCRIPTIONS AND EXPLANATION OF TERMS 

KIND-OF-BUSINESS DESCRIPTIONS 

For purposes of the Census of Merchandising and Service Establishments each store was 
assigned to a kind-of-business classification, according to a classification scheme previously 
prepared. In classifying by kind of business, account was taken both of the general description 
of the business as given by the respondent and also of the relative proportions of the various 
commodity groups sold. Sales by kind-of-business classifications are not synonymous with 
commodity sales.. For example, grocery stores sell products other than groceries while grocery 
products are sold by department stores, country general stores and some other kinds of business 
in addition to grocery stores. Some types of retail outlets sell such a wide variety of merchandise 
that they must be classified according to their usual trade designation rather than on the basis 
of the commodity composition of their sales. This is particularly true of such types of business 
as drug stores, variety stores, department stores and country general stores. 

Sales on a commodity basis were obtained whenever possible. These were compiled and 
extended to provide estimates of commodity sales data for those firms which, while able to report 
their sales in total, were unable to give the commodity information. These commodity figures 
are presented in a separate section of the census report. 

One hundred and twenty individual kind-of-business classifications were used in classifying 
the retail merchandise trade. Some of these were grouped under intermediary group headings 
reducing the nuinber of classifications to sixty. These headings were further grouped into 
ten major groups, each of these major groups being comprised of stores whose commodity com
position, broadly speaking, was similar. TheSe ten major groups were made up as follows: food 
group, country general stores, general merchandise group, automotive group, apparel group, 
building materials group, furniture-household-radio group, restaurant group, other retail stores, 
and second-hand group. 

FOOD GROUP 

The food group is comprised of sixteen individual kinds of business engaged primarily in 
seUing food products at retail. Restaurants and liquor stores are classified separately and are 
not included in the food group. 

Bakery products stores.—This classification includes retail bakery products shops, gen
erally small in their scale of operations and not considered as manufacturing bakeries for statis
tical purposes. Manufacturing bakeries report annually to the Census of Industry Branch of 
the Bureau of Statistics and do not come within the scope of the Census of Merchandising Estab
lishments. Nevertheless, the retail sales of such manufacturing firms are shown in footnotes 

• to the provincial and Dominion tables. 

Candy, nut stores.—Stores thus classified are engaged almost exclusively in the sale of 
one or both of these two items and consist chiefly of the multiple retail .outlets of manufacturing 
firms. The sale of candy is frequently combined with a restaurant business. In such instances 
stores are assigned to this classification only when the sale of candy and/or nuts amount to as 
much as 90 per cent of the total trade. Otherwise, the store is classified as a confectionery 
store or as a restaurant. 

Confectionery stores.—The usual and most important lines carried by confectionery stores 
are candy and confectionery, tobacco, soda fountain products and ice cream. But many confec
tionery stores have added other items such as groceries,.magazines, school supplies, and light 
lunches. In the absence of any generally accepted system of classification within the trade, 
firms are considered as confectionery stores provided that they conform with certain more or 
less arbitrary conditions. Stores are assigned to this class when sales of candy and confectionery, 
soda fountain sales and ice cream constitute 60 per cent or more of the total sales. \ Light lunches 
are considered as an attribute of confectionery stores provided that they do not form more than 
40 per cent of the total business. In such cases the fijm is assigned to the restaurant classification. 
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Dairy products stores.—These establishments consist of retail outlets specializing in the 
sale of a general line of dairy products including butter, cheese, fluid milk and cream and where 
any manufacturing operations carried on are not sufficiently extensive to warrant inclusion in the 
Census of Industry. Eggs may also be sold. 

Eggs and poultry stores.—These stores are engaged primarily in selling eggs and live or 
dressed poultry. Dairy products are also sometimes sold in appreciable quantities. The dis
tinction between this and the preceding classification is generally well defined. 

Milk dealers.—This classification includes retail stores specializing in the sale of milk or 
cream. Producer-distributors of these products are not included. 

Fruit and vegetable stores.—Included in this classification are all stores where the sale 
of fresh fruits and vegetables forms 50 per cent or more of the total annual business. Included 
also are any stores selling a combination of fruits, vegetables, groceries, candy and confectionery, 
tobacco, magazines, etc., where the sale of fruits, vegetables and groceries together form 40 per 
cent of tlie total sales and where fruit and vegetable sales predominate over grocery sales. 

Grocery stores (without fresti meat) .—This classification includes three different types 
of stoies. In the first instance it includes grocery stores selling a complete and general line of 
groceries. This is the most important type included. Secondly, it includes a certain number of 
stores formerly operated as country general stores selling a general line of merchandise including 
groceries and in which the grocery sales have developed until they predominate to the extent of 
80 per cent or more of the total-trade. In the third place this category includes a relatively small 
number of retail outlets selling a combination of confectionery, tobacco, fruits and groceries, 
where the fruit and grocery sales form 40 per cent or more of the total trade and where the sale 
of groceries exceeds that of fruits and vegetables. Cooked or prepared meats may be handled. 
Fresh meats may also be sold in minor quantities. 

Combination stores (groceries and meats).—:Stores selling a combination of groceries 
and fresh meats are classified thus, provided that the smaller of the two components is not below 
a certain percentage of the total sales. For small stores with annual sales below S50,000, the 
percentage is 20 per cent while for larger stores it is 10 per cent. Fruits and vegetables frequently 
form an important department in combination stores. 

Meat markets.—These stores are primarily engaged in selling fresh meats. They may 
also'sell poultry, fish, dairy products and eggs. Dry groceries may be sold in limited quantities 
but if such sales exceed 20 per cent of the total business, the store is classified as a combination 
store. 

Fisli markets.—These stores specialize almost entiiely in the sale of fish and other sea 
foods. Ptlier food products are sold only to a very limited extent.. 

Caterers.—This classification includes firms specializing in catering for luncheons, dinners, 
banquets, etc. Such firms frequently operate a retail store where bakery a,nd confectionery 
products are sold. Caterers which are also manufacturing bakeries and which, as such, report 
to the annual Census of Industry are not included. . 

Coffee, tea and spice stores.—These stores specialize in the sale of the items mentioned 
in the designation. Some of these stores buy tea in bulk, package and sell it. Others do some 
blending. Where a tea business is operated in conjunction with a chinaware shop, the store is 
classified here or in the furniture-household-radio group on the basis of the major commodity 
handled. 

Delicatessen stores.—This classification is used for stores engaged chiefly in selling cooked 
meats and other ready-to-serve foods. This classification is well defined; the stores included 
are generally those which describe themselves as "delicatessen" in the report submitted. 

Food stores •with non-food departments.—These establishments are comprised chiefly 
of stores under Italian or Chinese ownership and selling in addition to foods such items as silks, 
embroideries, art goods and curios. I t should be noted that stores selling Chinese groceries 
only are assigned to the grocery classification rather than to this class. 
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Other food stores.—This classification is used for stores dealing principally in food com
modities and which cannot be classified elsewhere in the food group. Included in this category 
are stores specializing in the sale of single food items for which separate classifications are not 
provided. 

COUNTRY GENERAL STORES 

Country general stores are defined as stores located in places of less than 2,000 population 
and carrying a general line of merchandise. Food products generally constitute an important 
line in these stores but if the sale of food products amounts to as much as 80 per cent of the total 
business, the store is classified as a grocery rather than as a country general store. Men's clothing, 
women's apparel, dry goods, shoes, hardware products and tobacco constitute other important 
components in this trade. 

GENERAL MERCHANDISE GROUP 

Department stores (including mai l order houses or offices).—For census purposes 
department stores are taken to include stores having annual sales of S100,000 or over, carrying 
a general and complete line of men's and women's clothing and also selling house furnishings. 
Furniture and food products may or may not be sold. Stores operated by industrial firms for 
the benefit of their employees were not classified'as department stores even although they appeared 
to conform with the specifications enumerated for this type of business. In order to avoid dis
closing individual operations, it has been necessary to combine the figures for mail order hou.ses 
with those for department stores. A number of the larger mail order houses in Canada maintain 
mail order offices in urban centres for the purpose of taking orders to be filled by direct shipment 
to the customer from the central mail order house. A separate report was secured for the cenuss 
for each such mail order ofiice showing the number of employees, wages paid and value of orders 
placed. All such business was allocated to the place where the order office was located. The 
remainder of the mail order business was assigned to the locality in which the mail order house 
was located; it was not spread over the entire territory from which that business was drawn. 

General merchandise and dry goods stores.—This classification consists of two main 
types of business. In the first place it includes stores selling a general line of merchandise usually 
including food products and located in places of 2,000 population or over. These stores would 
be classified as country general stores if it were not for the limitation on the size of locality to 
which this classification applies. In the second place, this classification iiicludes a certain number 
of stores specializing in the sale of piece goods." Stores maintained by industrial firms chiefly 
for the use of their own employees were also frequently assigned to this classification. 

Variety stores.—These stores carry a wide variety of commodities usually within a limited 
price range. Although by far the greater proportion of the business of this type of store is trans
acted by chains, there are a considerable number of independent units in the field. Absence of 
credit or delivery service and limited advertising expenditures are other features of this type 
of retail oulet. 

AUTOMOTIVE GROUP 

The automotive group of establishments includes firms engaged primarily in the sale of motor 
vehicles or in the sale at retail of parts, accessories, gasoline and oil. Firms combining services 
and repairs with the sale of merchandise are included in the merchandising section of the census 
provided that the sale of merchandise forms at least 50 per cent of the total annual receipts. 
Otherwise, they are considered as service establishments and are included in the service section 
of the census. 

Automobi le dealers.—This classification includes firms engaged in the sale of new motor 
vehicles with or without a used car department. The sale of parts and accessories, gasoline and 
oil and receipts from repairs and services form important subsidiary sources of revenue. While 
the sale of motor vehicles is generally the most important activity in this type of business, account
ing on the average for approximately 75 per cent of the total volume of business, this is not 
necessarily always the case. All firms reporting the sale of new motor vehicles are assigned to 
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this classification. An exception to this ruling occurs in the case of firms engaged in the sale of 
new motor vehicles as a subsidiary activity in conjunction with another line of business outside 
the automotive group. For example, motor vehicles are sometimes sold by hardware stores, 
especially in the Prairie Provinces. Such firms are classified as hardware stores and not as 
motor vehicle dealers. 

Automobi le dealers wi th wholesale car departments.—A considerable number of 
lotail motor vehicle dealers maintain wholesale car departments through which cars are distri
buted to dealers in the adjacent territory. Such fu-ms are assigned to this classification provided 
that 5 or more motor vehicles are sold at wholesale. The sale of parts and accessories only on a 
wholesale basis is not sufficient to warrant the use of this classification. Here a departure is 
made from the general rule of assigning a firm to the retail or wholesale census according to tlie 
basis on which the major portion of the annual business is transacted. Only when a firm sells 
motor vehicles exclusively at wholesale is it assigned to the wholesale census. All firms that sell 
any motor vehicles at retail are assigned to the retail section. 

Automobile dealers with farm implements.—These establishments sell farm imple
ments, other tlian tractors, in addition to motor vehicles. The sale of tractors only in addition 
to motor vehicles is-not sufficient to justify the use of this class. Dealers having wholesale car 
departments and also selling faim implements are assigned to the preceding classification rather 
than to this ono. 

Used car dealers.-—This classification is used only for used car establishments or lots 
operated as independent enterprises having no proprietory connection with a new car agency. 
The business transacted by used car lots operated in conjunction with a new car agency is included 
in the report of the main establishment. An occasional new model may be sold by used car 
dealers. 

Accessories, tire and battery shops.—Certain retail shops are engaged in the sale and 
repair of tires and tubes. Others sell both tires and batteries. A third group sells a general line 
of accessories, parts, tires, batteries and sometimes gas and oil. Radios may be sold. All such 
firms are included in this category provided that receipts from services form less than 25 per cent 
of the annual turnover and provided further that sales of gas and oil form less than 25 per cent 
of the total merchandise sales. 

Garages.—Garages in the merchandising census are taken to include establishments engaged 
in making repairs or performing other services in addition to the sale of gas, oil, accessories and 
parts and fulfilling one of the two following requirements: 

1. Receipts from repair work or other services performed form between 25 and 50 per cent 
of the total annual business. 

2. Receipts from repair work or other services form less than 25 per cent of the total volume 
of business and the composition of the remainder of the business between parts or accessories 
and gas or oil is such that the smaller of the two components is more than 25 per cent of the sum 
of the two. 

Fill ing stations.—Filling stations sell gas, oil, parts and accessories, tires and tubes and 
derive a certain amount of revenue from repairs and other services. To be classified as a filling 
station, service receipts must not form more than 25 per cent of the total annual business. 
Furthermore, the sale of gas and oil must account for at least 75 per cent of the total merchandise 
sales. 

Motorcycle dealers.-=—These establishments specialize in the sale of motorcycles and 
supplies. New and used motorcycles may both be carried and repair work performed. 

Motorcycle and bicycle dealers.—This classification was used for firms dealing in both 
motorcycles and bicycles. Stores selling bicycles only are classified as sporting goods stores. 

Boats, motor boats, canoes, yachts.—This classification includes establishments spe
cializing in the sale of motor boats and motors, canoes and marine accessories. The classification 
is used for stores located in shopping centres and not for the type of business frequently operated 
on river or other beaches. 
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Boats (gas, oil, accessories and repairs).—This category is used for the type of business 
operated on river or other beaches where the sale of gasoline and oil is frequently combined with 
the sale and repair of motor boats, canoes and yachts. Marine filling stations are also included 
even though boats are not sold. 

APPAREL GROUP 

Men's c lothing or c lothing and furnishings stores.—This classification is comprised 
chiefly of stores selling a general line of men's apparel including ready-made suits and coats in 
addition to furnishings such as underclothing, neckwear, shirts and hosiery. If the sale of fur
nishings amounted to 80 per cent of the total trade, the firm was classified as a "men's furnishings 
store." 

Men's furnishings stores.—Establishments speciahzing in the sale of men's furnishings. 
Outerwear and footwear may be carried in limited quantities. 

Men's hat stores.^—Stores specializing in the sale of men's oi- boys' hats or caps. Neckwear 
or other fumishuigs are sometimes carried but most of these stores specialize exclusively in 
men's hats or caps. 

Custom tailors and made- to -measure clothing.—This classification includes stores 
selling made-to-measure clothing (made on the premises or in factory to order) for men or for 
both men and women with men's wear sales predominating. Stores seUing women's made-to-
measure clothing only are classified under "other women's apparel stores." 

Family clothing stores.—These stores seU a general line of men's, women's and children's 
clothing and/or furnishings. Other items such as piece goods, notions, house furnishings and 
shoes may be carried, but sales of clothing or furnishings form at least 50 per cent of the total 
business. ' i 

Women's ready-to-wear stores.—These stores deal principally in women's coats, suits 
and dresses, with or -without the usual related lines of accessories such as hosiery, lingerie, 
millinery, etc. Piece goods may be sold in minor quantities but where such sales forrn as much as 
50 per cent of the total trade, the store is classified as a general merchandise and dry goods store. 

Hosiery, lingerie and accessories stores.—These stores specialize in the sale of women's 
corsets, girdles, lingerie, negligees, slips, underwear and hosiery. 

MiUinery stores.—Stoies specializing in the sale of ladies' hats, custom-made, ready-made 
or both. 

Furriers—fur shops.—These stores are engaged primarily in the retailing of fur goods. 
Manufacturing furriers are included provided that they maintain a store through which retail 
sales are made. In such instances only the retailing activities of the firm are included.' -Em
ployees, wages and' expenses in connection -with the manufacturing activities are excluded. In 
addition to the retailing of fur goods, most fur shops are engaged in the business of remodeUing, 
repairing and sometimes the storing of furs. These activities must form a subsidiary part of the 
total business; otherwise, the firm is assigned to the service census. 

Infants ' and children's wear stores.—This classification includes stores specializing in 
the sale of infants' or children's wear. If infants' or children's wear is the most important line 
carried but does not form as much as 50 per cent of the total sales, the store is classified under 
"other women's apparel stores." 

Other women's apparel stores.—Included here are costume accessories stores, stores 
specializing in the sale of knit goods and woollens, dressmakers and ladies' tailors and aU other 
women's apparel stores which cannot be assigned to any of the previous categories. Dress
makers working in their own homes are not included in the merchandising census. 

Men's shoe stores.—These stores specialize in the sale of footwear for men and boys only. 
While most firms in this class reported the sale of footwear only, a limited number reported tha t 
men's furnishings were also carried. 
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Women's shoe stores.—These stores specialize in the sale of ladies' footwear. Women's 
accessories and other merchandise may be carried in limited quantities. 

Family shoe stores.—This is the most common type of specialty shoe store and combines 
the sale of men's, women's and children's shoes. Subsidiary lines consisting of baggage and 
other leather goods may be carried and shoe repair work may be performed. 

I 

BUILDING MATERIALS GROUP 

This group is comprised of three main subdivisions:—hardware stores, lumber and building 
materials dealers and a miscellaneous group of establishments specializing in the sale of supplies 
for the building trade. 

Hardware stores.—These stores sell such typical hardware items as builders', shelf or 
heavy hardware and carpenters' or mechanics' tools. Paints and varnishes form an important 
item in hardware stores while electrical appliances, stoves and ranges, sporting goods, farm tools, 
radios, kitchenware, gasoline and oil are also frequently carried. 

Hardware and farm implements .—This type of store is found chiefly in the Prairie 
Provinces and combines the sale of hardware with that of farm implements. The sale of cream 
separators only together with hardware does not warrant the use of this classification. 

Lumber and building materials.—These establishments are engaged in the sale of lumber 
only or combine the sale of rough or dressed lumber with that of other building materials such as 
shingles, cement, wall board, planing-mill products, plaster, lime, lath, etc. Firms selling build
ing materials but not lumber are not classified here but are assigned to the "other building ma
terials" classification. Sawmills are not included in the Census of Merchandising but report to 
the annual Census of Industry. The situation with respec't to planing-mills is less clearly 
defined. Many, if not most, dealers in dressed lumber operate a planing mill for the dressing 
of lumber. If no other manufacturing operations are carried on, these firms are included in the 
Census of Merchandising rather than in the Census of Industry. 

Dealers in carlots of lumber who sell to other dealers or to industrial users are considered 
as wholesale establishments. Retail dealers sell chiefly to builders, home owners, farmers and 
contractors. 

Lumber and building materials , coal and wood.—This type of establishment combines 
the sale of coal or other fuel with the sale of lumber and other building materials. Fuel sales must 
form at least 10 per cent of the total business before this classification is used. If fuel sales form 
as much as 50 per cent of the total sales, the establishment is classified as a coal and wood yard. 

Other building materials.—Included here are firms engaged in the sale of building 
materials such as roofing, cement, etc., but where lumber (rough or dressed) is not sold. Sand 
and gravel pits are included in the Census of Industry rather than in the Census of Merchandis
ing. Brickyards and firms producing cement blocks or tile also report to the Census of Industry 
provided that their annual production amounts to $1,000 or more. 

Electrical supply stores.—These stores are frequently operated in connection with an 
electrical contracting business and are engaged in the sale of electrical lighting fixtures, 
incandescent lamps, electric wiring materials and portable household appliances. Only the retail 
operations of such concerns are included in the Census of Merchandising. The contract work 
carried on is reported to the Census of Construction. 

Heating and p lumbing equipment dealers.—These establishments represent the retail 
outlets of firms whose main business consists in heating and plumbing contract work. Plumbing 
fixtures, sheet metal work, tinware, etc., may be sold. Included here also are stores specializing 
in the sale of stoves and ranges. 

Paints , glass and wallpaper stores.—These stores specialize in the sale of the commodities 
mentioned in the heading and may or may not be operated in conjunction with a contracting 
business. In any event only the retaU portion of the business is included in the merchandising 
census. 

97404—41 



642 CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 . 

FURNITURE-HOUSEHOLD-RADIO GROUP 

This group is comprised of twelve lines of business engaged chiefly in selling furniture, 
household appUances, radios, musical instruments, china, glassware and kitchenware. 

Furniture stores.—These stores are engaged primarily in the sale of household fumiture; 
mattresses, floor coverings, draperies and other house furnishings in addition to household 
appUances are also sold. 

Fumiture and undertaker.—In addition to the lines carried by fumiture stores, a funeral 
director business is operated as subsidiary to the main business. 

Household appliance stores.—This classification includes stores speciaUzing in the sale 
of household appUances, either gas or electric. Radios may also be sold providing that such sales 
do not form as much as 20 per cent of the total annual turnover. The classification includes 
three main types of business. In the first instance, it includes the retail outlets maintained by 
public utiUty companies for the sale of gas or electrical appUances. Secondly, it includes retail 
stores maintained by manufacturers of household appUances for the sale of their own products. 
The third component consists of stores selling a general line of household appliances, washers, 
electrical or gas stoves and ranges, refrigerators, vacuum cleaners, etc. Stores specializing in 
the sale of electrical suppUes and portable household appliances such as ironers, toasters, etc., 
are classified as electrical supply shops rather than as household appliance stores. 

Household appliance stores with radios.—Included here are stores combining the sale 
of radios with that of electrical or gas household appliances and in which the smaUer of the two 
components amounts to 20 per cent or more of the sum of the two. Other commodities such as 
fumiture, musical instruments, etc., may be carried and repair work may be carried on. 

Radio specialty stores.—These stores specialize in the sale of radios and radio parts. 
Household appliances, pianos, and musical instruments may also be sold but sales of these items 
cannot form more than 20 per cent of the total volume of business. 

Radio and music stores.^These stores carry a line of radios, pianos and musical instru
ments with or without household appUances. Sales of household appUances cannot exceed 20 
per cent of the total annual turnover. 

Piano and music stores.—These stores are engaged in seUing pianos, musical instruments,-
viotrolas, records, sheet music and musical suppUes and accessories. 

Antique shops.—These shops specialize in the sale of antique goods such as fumiture, 
silverware, pictures, cutlery, brassware, rugs, etc. Stores known to specialize in second-hand 
inerchandise are assigned to the second-hand group rather than here. 

China, glassware, and kitchenware.—Stores under this classification seU china, glass
ware and crockery as their principal lines. Other household suppUes such as kitchen utensils 
and cutlery are also sold in appreciable quantities. 

Floor coverings, curtains, interior decorations.—This classification includes stores deal
ing mainly in floor coverings, curtains, draperies, lamp shades, cushions, brasswork, blinds, table' 
linens and waUpapers. In addition to carrying these lines such stores often engage in 
upholstering and interior decorating. 

Pictures and picture framing stores.—Under this classification are stores carrying a line 
of pictures and artists' suppUes. Stores engaged in picture framing are also included under 
this heading. 

Other home furnishings stores.—This classification is used for stores in the fumiture-
household-radio group for which separate classifications are not provided. Included are stores 
selling awnings, flags, banners and window shades, or stores selling brushes and brooms. This 
classification does not include institutional stores. These are assigned to the miscellaneous 
classification. 

RESTAURANT GROUP 

The restaurant group of establishments includes those places of business engaged primarily 
in the sale of meals or lunches. It does not include hotel dining rooms which are included in a 
special report on hotels. Nor does this group include lunch counters or lunch rooms operated 
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as subsidiary activities in retail places of business such as variety stores, drug stores or depart
ment stores. Lunch counter or dining room receipts in such places of business are included in the 
total sales of the establishment in which the meals are provided. 

Restaurants, cafeterias and eating places.—This classification includes restaurants, 
cafes, tea rooms, lunch counters, dining rooms, cafeterias and lunch rooms where receipts from 
the sale of meals and lunches comprise 75 per cent or more of the total sales. Sales of tobacco 
and its products form an appreciable portion of the annual turnover of this kind of business. 

Eating places with other inerchandise.—This classification includes all establishments 
where receipts from the sale of meals and lunches form from 40 to 75 per cent of the total volume 
of business. Drug stores selling meals are not included under this heading irrespective of the 
proportion which the sale of meals forms of the total. 

Refreshment booths and stands.—Included under this classification are refreshment 
booths and stands operating on a roadside, on beaches or at other amusement places and recrea
tion grounds. Also, booths and stands located adjacent to factories, etc. Firms selling box 
lunches, provided such sales amount to 50 per cent of the total sales, are included under this 
heading. 

OTHER RETAIL STORES 

Farm implement dealers.—Inc'uded in this classification are established places of busi
ness for the sale of farm implements and equipment. This classification is comprised chiefly of 
agents who sell machinery on commission for their principals. Parts and supplies are generaUy 
bought and sold on own account. This classification does not include farmer agents having no 
established place of retail business and who carry a farm implement agency as a subsidiary 
activity to their main business of farming. 

Feed stores (flour, feed, grain and seed).—In addition to the commodities mentioned 
in the heading, closely related lines sold are hay, straw, fertiUzer, salt, and twine. Coal may be 
included provided that such sales do not exceed 50 per cent of the total. 

Farmers ' supply stores.—These estabUshments sell a general Une of farmers' suppUes 
such as farm and garden equipment (machinery, binder twine, harness, etc.), fuel, gasoline and 
oil, hay, grain and feed. Food products form only a minor proportion of the total inventories 
carried and these are restricted to bulk commodities such as sugar and flour. 

Harness shops.—These establishments carry a line of harness, saddlery and other related 
Unes such as whips, harness, hardware and horse blankets. Harness repair'is often a feature of 
this type of store but where receipts from repairs amount to more than 50 per cent of the total 
sales, the business is classified as a service rather than as a retaU merchandise estabUshment. 

Book and stationery stores.—These stores are engaged chiefly in selling books, stationery 
and school suppUes. Newspapers, magazines, tobacco and cigarettes- are sometimes sold as 
subsidiary lines. Stores dealing in Bibles and other religious books are classified under this 
heading provided they are operated independently and not as institutional stores. 

Coal and wood yards (including ice).—Included in this classification are firms seUing 
coal, wood and fuel oil. Ice, lumber and building materials may be sold provided they do not 
form over 50 per cent of the total sales. 

Ice dealers.—^These firms are engaged primarily in seUing natural and artificial ice. Coal 
and wood may also be sold provided they do not exceed 50 per cent of the total sales. Firms 
operating a cartage business as a subsidiary Une are included in this classification. 

Drug stores without soda fountain.—The special schedule for drug stores used in the 
census contained an inquiry regarding whether or not a soda fountain was operated in conjunc
tion with the business. All drug stores replying in the negative were assigned to this classifica
tion. Drugs and drug sundries accounted for about half thei total volume of drug store business.; 
Tobacco, toilet articles, and preparations, receipts from sale of meals and stationery, books and. 
magazines form the major proportion of the remainder of drug store business. 

97404—41* 
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Drug stores with soda fountain.—This classification includes drug stores which reported 
that a soda fountain was operated in conjunction with the business. 

Florists.—These stores are engaged primarily in seUing at retail, cut flowers, wreaths {ind 
plants; seeds and bulbs may also be carried provided that they do not form more than 50 per cent 
of the total business. Nurseries and greenhouses are-not included in the Census of Merchandising 
Establishments. 

Gift, novelty and souvenir shops.—These shops carry a line of gifts such as novelties and 
souvenirs, notions and china, pictures, silverware, jewellery, leather goods, greeting cards and 
stationery. Toy shops are also included in this classification. 

Camera and photographic supply stores.—^This classification is' comprised of stores 
selling cameras and photographic suppUes. Photo finishing and picture framing is usuaUy 
carried on in these establishments as a secondary activity. 

Jewellery stores.—These stores are engaged chiefly in the sale of jeweUery, silverware, 
clocks and watches. Additional Unes carried are optical goods, leather goods, chinaware, gifts 
and novelties. Receipts from repair work constitute an important source of revenue in jeweUery 
stores. Instalment jewellery stores are included under this classification. 

Luggage and leather goods stores.—These stores sell trunks, hand luggage, ladies' hand 
bags, bill folds and fancy leather goods. Harness and saddlery may be carried and also such 
commodities as toilet articles, umbrellas, novelties and gifts. 

Musical instrument stores (without radios or pianos).—These establishments seU 
musical instruments (other than pianos or organs), sheet music, phonograph records as well as 
musical supplies and accessories. 

Newsdealers.—These establishments are engaged in selling newspapers, magazines, cigars, 
cigarettes, tobaccos and stationery. The sale of newspapers and magazines constitutes the 
major proportion of the total business. 

Office, store and school furniture, equipment and supplies.^—This sub-group heading 
includes two individual kind-of-business classifications. One contains firms engaged primarily 
in the sale of office, store and school fumiture while the other embraces those retail outlets engaged 
chiefly in the distribution of office and store appliances and supplies. In both cases, the firms 
included in the retail census consist chiefly of the outlets maintained by the manufacturers of 
these products. Since these products are used chiefly for business rather than. for personal 
uses, there is reason' for including these types of stores in the wholesale rather than in the retail 
census. Most of the single independent establishments engaged in this trade have been con
sidered as wholesale whereas the multiples in the field have been assigned to the retail census. 

Opticians and optometrists.—Firms under this classification are primarily engaged in ' 
the fitting of eye glasses and sale of lenses and frames together with other optical goods. Opera 
glasses, binoculars, cameras and photographic supplies are also carried in these establishments. 
Only the retail merchandising activities of these firms were to be reported. Receipts from 
professional work were to be excluded. 

Sporting goods stores.—This classification is comprised of firms engaged primarily in the 
sale of sporting goods including bicycles. Sport clothing and receipts from repair work con
stitute the only important secondary sources of revenue. The classification may be divided into 
three sub-groups: (1) stores speciaUzing in the sale of bicycles, (2) stores specializing in one or a 
few related lines of sporting equipment and consisting chiefly of shops found at golf courses 
where clubs, baUs and tees are sold and, (3) stores carrying a more general line of sporting goods 
or equipment. 

Scientific and medical instruments.—These stores sell at retaU, scientific and medical 
instruments and supplies such as surgical supports, health appUances and hearing devices. Some 
of the larger businesses in this trade engaged in the sale of scientific instruments chiefly to govern
ments or to industrial users were classified in the wholesale rather than in the retail section of 
the census. 
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Tobacco stores and stands.-rThis classification includes retail stores specializing in the 
sale of tobacco, tobacco products and smokers' sundries. Included also are stores speciaUzing 
in the sale of a combination of tobacco, magazines and newspapers with or without the addition 
of other merchandise and where tobacco sales exceed the newspaper and magazine business. 
Tobacco stores operated in conjunction with barber shops or pool rooms were included in this 
classification whenever the sale of merchandise exceeded receipts from services. . 

Government liquor stores.—Included here are the liquor stores maintained by provincial 
governments of all provinces except Prince Edward Island for the sale of alcoholic beverages. 
Included also are establishments maintained at four distributing points in Prince Edward Island 
for the distribution of alcohol for medicinal purposes on doctors' prescriptions. 

Brewers' warehouses.—This classification is restricted to the province of Ontario, and 
includes the retail stores operated directly by brewery companies for the sale of their products. 
Included also is the retail business of brewers' warehouses. Sales made by brewers' warehouses 
to hotels are included in the wholesale rather than the retail census. 

Taverns (not including hotels).—This classification is confined to the province of Quebec 
and includes'taverns licensed to sell beer and wine for consumption on the premises. It does 
not include tavems operated in conjunction with hotels. Such tavems are included in the Census 
of Hotels. 

Wine stores.—These stores are operated by manufacturing wineries. They are engaged 
in selling wine at retail but not for consumption on the premises'. 

Patent medicines, perfumes, extracts, etc.—Under this classification are included stores 
selling the lines mentioned in the headmg. Agents seUing from door to door are not included. 

Miscellaneous kinds of business.—Included in this group are a large number of kinds of 
business in which the number of stores reported was generally too small to warrant the use of a 
separate classification. Some of the kinds of business included are as follows: institutional 
stores, dealers in monuments and tombstones other than manufacturing establishments, dealers 
in philatelist suppUes, stores speciaUzing in the sale of embroidery, needlework and stamped 
goods, pet shops, and dealers in reUgious goods. Included also are fur trading posts operated 
throughout the northern parts of the country. 

SECOND-HAND GROUP 

This group includes stores dealing chiefly, if .not exclusively, in second-hand merchandise. 
The group is comprised of five individual classifications as follows: Automobile parts and 
accessories, book stores, clothing and shoe stores, fumiture stores, and a residual classification 
for all other types. - ' 

EXPLANATION OF TERMS 

Stores.—A retail store for census purposes is taken to mean any place of business whose 
chief, activity is the retail distribution of merchandise. It may be a store in the generally ac-
cepted sense of that expression or it may be a fiUing station, restaurant, lumber yard, agency, 
office or leased department or concession in another place of business. Only readily recognizable 
places of business are included in the count of stores. Peddlers or other itinerant operators are 
not included. 

Sales.—The term "sales" means the total operating revenue or gross receipts after 
deducting allowances for merchandise retumed by customers but before any deductions ar4 
made for operating expenses or cost of goods purchased. It includes sales taxes incorporated 
in the selling price of the merchandise sold but it does not include sales taxes collected by the 
store directly from customers over and above the marked selUng value, and paid directly by the 
store to local or provincial governments. 

Some stores operated only part of the census year. The sales figures included in the amounts 
shown in the tables for such stores relate only to that part of the year during which they were in 
business. Sales figures for such stores were not extended to represent a full year's business. 
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Stocks on hand.—The schedule used asked that the value of merchandise on hand on De
cember 31, I94I or nearest inventory dalte be reported. Inventory was to be reported at cost 
or replacement value whichever was the lower. The figures shown in the general tables on 
retail trade do not include inventories carried in chain store warehouses operated as separate 
estabUshments. 

Proprietors.—Only proprietors of unincorporated companies and who were actively engaged 
in the management of the business are included in the coimt of proprietors shown in the tables. 
Shareholders of incorporated companies actively engaged in a managerial capacity are included 
in the number of employees rather than in the number of proprietors. Proprietors are divided 
into two categories. First, there are those who reported that they received a stated salary or 
had a regular drawing account. Secondly, there were those Who indicated that no regular 
procedure was foUowed in taking compensation for the services they rendered. 

Employees.—The number of employees shown in the tables represents the average number 
engaged throughout the year. Employees are divided as between full-time and part-time. 
Part-time employees are considered as those who do not work the fuU number of working hours 
per week. Persons employed for only certain months of the year but for the full number of 
working hours per week when employed are considered as full-time rather than as part-time 
employees. 

Salaries and wages.—This includes all compensation (salaries, wages, commissions, 
bonuses) paid to employees in .the census year. The full amount was to be reported before 
making any deductions for National Defence Tax or for social services such as Unemployment 
Insurance. Included also are payments in kind—meals, lodgings, etc. 

Credit sales.—Included in the credit sales shown in the tables are aU sales other than those 
for cash. Credit sales include sales on open accoimt or on the instalment plan. 

Instalment sales.—The figures shown for instalment sales include the total selling value 
of aU goods sold on the instahnent plan. Included are the down payment and value of trade-ins 
accepted as part payment in addition to the original balance. All instahnent sales were to be 
reported irrespective of whether the paper was carried on the retaUers' books or discounted 
with a finance' company. 

Customers' accounts outstanding.—Each firm was asked to report the valuQ of customer's 
accounts outstanding on its books at the end of the year. This includes outstanding balances 
due on charge accounts and instahnent accounts carried by the merchants themselves. 
Accounts written off were to be excluded. 

Operating expenses.—The operating expenses shown in the tables represent the total 
operating costs of doing business for independent stores and take the form of a series of per
centage figures showing ratios of operating expenses to ainnual sales. The total expense ratio 
is subdivided into four main components as foUows: 

.1. ESTIMATED VALOT) OP PBOPBIETORS' SBBVICBS.—This figure was computed on the basis 
of those stores whose proprietors indicated that they withdrew a stated salary or had a regular 
drawing account. Average compensation pe ) proprietor was computed for various sizes of 
business within each kind-of-business class. These averages were applied to the total number of 
proprietors in the corresponding kind and size of business in order to arrive at estimated value 
of proprietors' services for all stores reporting expense data. 

2. EMPLOYEES' WAGES.—This represents the total wage biU reported including salaries and 
wages paid to both fuU-time and part-time employees. . 

3. RENTALS.-Only rentals of premises used in connection with the business were to be 
reported. If a rented buildmg was used partly for business purposes and partly as a residence, 
the respondent was asked to estimate the amount of the rental paid which could be considered 
as applicable to the business part. ' • 

4. OTHER EXPENSES.—Included in this item are aU other elements of operating expense 
such as advertising, light, heat, power, supplies, .telephone, taxes (other than, income taxes) 
insurance in connection with the. busiriess; bad debt losses,' amount paid for repairs and main-
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tenance, depreciation on owned buildings or equipment, interest on- money borrowed for current 
business operations or on mortgages on business premises. Included also are delivery costs 
and aU other items of operating expense except the value of proprietors' services, employees' 
wages and rentals paid. The cost of goods purchased or sold was, of course, excluded from the 
operating costs reported. 

Kind of business.—Stores are classified by kind of business. By this is meant that they 
are classified in a general way according to the commodity composition of the business trans
acted such as, for example, grocery store, hardware store, drug store, etc. In some instances 
stores must be classified according to popular designation rather than according to the com
modity composition of their sales. This is tme of such kmds of business as department store 
or country general store. 

Type of operation.—In addition to being classified according to kind of business, storea 
are also classified as between single independent establishments and those belonging to some 
type of multiple organization. The term "Type of Operation" is used to designate this basis 
of classification. 

CHAIN STORES.—For census purposes chains are taken to mean groups of four or more 
stores under the same ownership and management and carrying on the same or similar kinds of 
business. One exception to this ruling occurs in the case of department stores. AU department 
stores are considered as independent establishments irrespective of the number of units operated 
by any one firm. . 

Form of organization.—This designation is used to describe the third basis on which the 
retail trade is classified. In this instance, the basis of classification is the legal form under which 
the store is owned. Stores are classified as individual proprietorships, partnerships, corporations 
or co-operative societies. 



APPENDICE C 

DESCRIPTIONS DES GENRES DE COMMERCE ET EXPLICATION DES TERMES 

DESCRIPTION DES GENRES DE COMMERCE 

Pour les fins du recensement des DtabUssements de commerce et de ser-vice chaque magasin 
a 6t6 classifid dans un genre de commerce d'apres une d&ignation sp6cialement prdparde k cet 
effet. En classifiant par genre de commerce, on a tenu compte de la description g6n(5rale du 
commerce, telle que donnde par le marchand et aussi des proportions relatives des divers groupes 
de produits vendus. Les ventes des classifications par genre de commerce n'6quivalent aux 
ventes de produits. Par exemple, les magasins d'6piceries vendent -des produits autres que des 
Dpiceries tandis que des Dpiceries sont vendues dans des magasins k rayons, des magasins gdnD-
raux de campagne et d'autres Dtablissements de cominerce en plus des Dpiceries. Certains maga
sins de dDtail vendent une telle variDtD de marchandises qu'ils doivent Dtre classDs selon la 
dDsignation ordinaire de leur commerce plutdt que d'aprDs les marchandises qui composent 
leurs ventes. Ceci est particulierement vrai de commerces tels que pharmacies, bazars et 
magasins gDnDraux de campagne. 

Les ventes par genre de produits ont. DtD obtenues autant que possible. Celles-ci ont DtD 
compilDes et amplifiDes de fagon k fournir une estimation des donnDes sur les ventes par genre 
de produits pour les firmes qui, bien que pouvant faire rapport de leurs ventes globales, ne 
pouvaient pas donner de renseignements par genre de produit. Ces chiffres par genre de produits 
sont prDsentDs dans une section sDparDe du recensement. 

Gent-vingt dDsignations par genres de commerce ont servi k la classification du commerce 
en dDtail des marchandises. Quelques-unes de celles-ci ont DtD rDunies sous des en-t6tes de 
groupes intermDdiaires, ramenant ainsi le nombre des classifications k soixante. Ces en-tDtes 
ont DtD ensuite rDunis sous dix groupes principaux; chacun de ceux-ci Dtant formD de magasins 
dont les produits gDnDralement parlant sont semblables. Ces dix groupes principaux sont les 
suivants: groupe de I'alimentation; magasins gDnDraux de campagne; groupe des marchandises 
gDnDrales; groupe de I'automobile; groupe du vDtement; groupe des matDriaux de construction; 
groupe des meubles, articles de mDnage et radio; groupes des restaurants; autres magasins de 
dDtail; et groupe de la marchandise de seconde main. 

• GROUPE DE L'ALIMENTATION 

Le groupe de I'alimentation est formD de seize genres de commerce qui font surtout la vente 
de produits alimentaires en dDtail. Les restaurants et les magasins de liqueurs sont classifiDs 
sDparDment et ne sont pas inclus dans le groupe de I'alimentation. 

Produits de la boulangerie.—Cette classification comprend les dDbits de produits de la 
boulangerie, qui exploitent ordinairement en petit et ne sont pas considDrDs comme boulangeries 
manufacturlDres pour fins statistiques. Les boulangeries manufacturlDres font rapport annuelle
ment k la Branche du Recensement de I'industrie du Bureau FDdDral de la Statistique et ne tom
bent pas sous le recensement des Dtablissements de commerce. NDanmoins, les ventes en dDtail 
de ces firmes manufacturlDres paraissent en renvois au bas des tableaux provinciaux et fDdDraux. 

Bonbons et noix.—Les magasins tombant sous cette classification font la vente d'un ou de 
ces deux item exclusivement et sont surtout de multiples magasins de dDtail des firmes manu-

•facturiDres. La vente des bonbons est souvent associDe k I'exploitation d'un restaurant. Dans 
ces cas les magasins tombent sous cette classification seulement lorsque les ventes de bonbons et 
(ou) de noix forment 90 p.c. du commerce total. Autrement, le magasin est classifiD comme 
confiserie ou restaurant. 
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Confiseries.—Les sDries d'articles les plus ordinaires et les plus importants des confiseries 
sont les bonbons et les confiseries, le tabac, les rafralchissements et la crfime glacDe. Mais plu
sieurs confiseries ont ajoutD d'autres item tels qu'Dpiceries, revues, fournitures d'Dcole et goUters. 
En I'absence de systfeme de classification gDnDralement acceptD dans le commerce, les firmes sont 
considDrDes comme confiseries si elles sont conformes k certaines conditions plus ou moins arbi
traires. Les magasins sont considDrDs dans cette classe lorsque les ventes de bonbons et de 
confiseries, les ventes de rafratchissements et creme glacDe forment 50 p.c. ou plus des ventes 
totales. Les goUters sont considDrDs comme attributions des confiseries k condition qu'ils ne 
forment pas plus de 40 p.c. du commerce total. Dans ce dernier cas la maison est considDrDe 
comme restaurant. 

Magasins de produits laitiers.—Ces DtabUssements sont des magasins de dDtail se spDci-
aUsant dans la vente en dDtail d'une sDrie gDnDrale de produits laitiers comprenant le beurre, le 
fromage, le lait et la cr^me fluides, et oil la fabrication n'est pas assez abondante pour justifier 
l'inclusion dans le recensement de I'industrie. On peut y vendre des ceufs Dgalement. 

Magasins d'ceufs et volailles.—Ces magasins vendent surtout des ceufs et des volailles 
vivantes ou nettoyDes. Des produits laitiers y sont quelquefois vendus en quantitDs notables. 
La distinction entre cette classification et la prDcDdente est ordinairement bien DtabUe. 

Laiteries.—Cette classification comprend les magasins de dDtail qui se font ime spDciaUtD 
de vendre du lait et de la crDme. Les producteurs-distributeurs de ces produits ne sont pas inclus. 

Fruits et IDgumes.—Sont compris dans cette classification tous les magasins dont les fruits 
et les IDgumes frais forment 50 p.c. ou plus du chiffre annuel d'affaires. Sont compris Dgalement 
tous les magasins vendant des fruits, IDgumes, Dpiceries, bonbons et confiseries, tabac, revues, etc., 
et dont les ventes de fruits, IDgumes et Dpiceries forment ensemble 40 p.c. des ventes totales, et Ik 
oh les ventes de fruits et IDgumes prDdominent sur les ventes d'Dpiceries. 

Epiceries (sans comptoir de viandes fraiches).—Cette classification comprend trois genres 
diffDrents de magasins. En premier Ueu elle comprend les magasins qui-font le commerce d'une 
sDrie coniplDte ct gDnDrale d'Dpiceries. C'est Ik le genre le plus important y compris. En second 
lieu elle comprend un certain nombre de magasins autrefois exploitDs comme magasins gDnDraux 
de campagne vendant diverses marchandises, y compris I'Dpicerie, chez qui les ventes d'Dpiceries 
ont pris une place prDpondDrante au point de former 80 p.c. ou plus du commerce total. Troi
sidmement, cette catDgorie comprend un petit nombre de magasins de dDtail vendant des confi
series, du tabac, des fruits et des Dpiceries, dont les ventes de fruits et Dpiceries forment 40 p.c. 
ou plus de tout le commerce et dont les ventes d'Dpiceries sont plus DlevDes que celles des fruits 
et IDgumes. On peut Dgalement y faire le commerce de viandes cuites ou apprltDes. On peut 
aussi y vendre des viandes fraiches en petites quantitDs. 

' Epiceries et boucheries combinges.—Les magasins vendant des Dpiceries et des viandes 
fraiches sont ainsi classifiDs k condition que Ie plus petit des deux composants ne soit pas plus 
bas qu'un certain pourcentage des ventes totales. Pour de petits magasins faisant des ventes 
annuelles de moins de $50,000, ce pourcentage est de 20 p.c. tandis que pour les plus grands 
magasins il est de 10 p.c. Les.fruits et IDgumes forment souvent un important rayon des Dpiceries 
et boucheries combinDes. 

Boucheries.—Ces magasins font surtout la vente de viandes fraiches. Ils vendent Dgale
ment de la volaiUe, du poisson, des produits laitiers et des ceufs. On peut'y vendre des Dpiceries 
sDches en quantitDs limitDes mais si ces ventes dDpassent 20 p.c. de tout le conunerce, le magasin 
doit alors etre classifiD "Dpicerie et boucherie combinDe. 

Poissonneries.—Ces magasins se spDciaUsent presque exclusivement dans la vente de 
.poisson et d'aliments d'origine marine. D'autres aliments peuvent y Dtre vendus en quantitDs 
limitDes. 
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Pourvoyeurs.—Cette classification comprend les maisons qui se spDcialisent dans la prDpa-
ration de lunches, de diners, de banquets, etc. Ces maisons exploitent souvent un magasin de 
dDtail oil sont vendus des produits de boulangerie et de confiserie. Les pourvoyeurs qui sont 
en mDme temps des boulangeries manufacturlDres et qui, comme telles, font rapport annuelle
ment au recensement de I'industrie ne sont pas inclus. 

Magasins de caf6, th6 et £pices.—Ces magasins se spDciaUsent dans la vente des item 
mentionnDs dans leur dDsignation. Quelques-uns achDtent le thD en vrac, I'empaquettent et le 
vendent. D'autres font des mDlanges. Lorsqu'un commerce de thD est exploitD en mDme 
temps que celui de vaisseUe, le magasin est classifiD dansce groupe-ci ou dans celui des meubles, 
articles de mDnage et radio selon le plus fort groupe de marchandises vendus. 

Chareuteries.—Cette classification est utiUsDe pour les magasins qui vendent surtout des 
viandes cuites et d'autres aUments prDts k ser-vir. Cette classification est bien dDfinie; les maga
sins y inclus sont gDnDralement ceux qui sont dDcrits comme "deUcatessen" dans le rapport 
soumis. 

Magasins d'aliments avec rayons d'articles non alimentaires.—Ces Dtablissements 
comprennent surtout des magasins tenus par des Italiens ou des Ghinois et qui en plus de vendre 
des aUments vendent des marchandises tels que soieries, broderies, objets d'art et bibelots. A 
remarquer que les magasins ne vendant que des Dpiceries chinoises sont classifiDs dans la classe 
des Dpiceries plut6t que dans celle-ci. 

Autres magasins de denrdes alimentaires.—Cette classification sert pour les Dtablisse
ments qui vendent surtout des denrDes aUmentaires et ne peuvent pas Dtre classifiDs aiUeurs 
dans un groupe alimentaire. Les magasins entrant dans cette catDgorie sont ceux qui se spD
cialisent dans la vente d'une denrDe alimentaire en particulier, pour laquelle une classification 
sDparDe n'a pas DtD prDvue. 

MAGASINS GfeNfiRAUX DE CAMPAGNE 

Sont dDfinis comme magasins gDnDraux de campagne ceux qui sont situDs dans des localitDs 
de moins de 2,000 Ames et qui font le commerce d'un assortiment complet de marchandises. Les 
produits alimentaires sont gDnDralement un item important dans ces magasins mais si la vente 
de ceux-ci forme 80 p.c. de tout le commerce, ce magasin est alors classifiD comme Dpicerie plutfit' 
que magasin gDnDral de campagne. Les autres item importants de ce commerce sont: la con
fection et lingerie pour hommes et femmes, marchandises sDches, chaussures, quincaillerie et 
tabac. 

GROUPE DES MARCHANDISES GfeNfiRALES 

Magasins k rayons (y compris les comptoirs postaux).—Pour les fins du recensement les 
magasins k rayons sont ceux qui font des ventes annueUes de $100,000 ou plus, ont un assorti
ment complet de vDtements d'hommes et de vStements de femmes, et qui font aussi la vente de 
fournitures de maison. Les meubles et les denrDes aUmentaires peuvent y Dtre vendus oune 
pas y Dtre vendus. Les magasins exploitDs par des firmes industrieUes pour le bDnDfice de leurs 
employDs ne sont pas classifiDs comme magasins k rayons mDme s'ils semblent Dtre conformes 
aux spDcifications donnDes pour ce genre de commerce. Afin d'Dviter de dDvoiler des opDrations 
individueUes, il a DtD nDcessaire de combiner les chiffres des comptoirs postaux k ceux des magasins 
k rayons. Un certain nombre de grands magasins vendant par la poste au Canada ont des 
comptoirs postaux dans les centres' urbains pour prendre les commandes qui seront remplies 
directement du comptoir postal central et expDdiDes au client. Un rapport sDparD a DtD fourni 
pour le recensement par chacun de ces comptoirs postaux locaux montrant le nombre d'employDs, 
les gages et la valeur des commandes prises. Tous ces commerces ont DtD attribuDs k I'endroit 
oh se trouve situD le comptoir postal; et n'ont pas DtD distribuDs k tout le territoire couvert par 
le commerce. 

Magasins de marchandises gDn^rales et seches.^Cette classification comprend deux 
genres principaux de commerce. D'abord elle comprend des magasins qui vendent une sDrie 
gDnDrale de marchandises comprenant ordinairement des produits aUmentaires et situDs dans 
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des localitDs de 2,000 fimes ou plus. Ces magasins seraient classifiDs magasins gDnDraux de cam
pagne si ce n'Dtait la Umite de l'importance de la locaUtD que cette classification impUqiie. 
DeuxiDmement, cette classification comprend un certain nombre de magasins qui se spDcialisent 
dans la vente de draps et tissus k la piDce. Les magasins tenus par les firmes industrieUes pour 
I'usage de leurs propres employDs sont aussi frDquemment inscrits k cette classification. 

Bazars.—Ces magasins tiennent une grande variDtD de marchandises et ont ordinairement 
une DcheUe de prix limitDe. Bien que la plus grande partie du commerce de ce genre soit faite 
par des chaines, il existe un nombre considDrable de magasins indDpendants dans ce genre. L'ab
sence d'un service de crDdit ou de Uvraison et des frais limitDs de rDclame sont d'autres carac-
tDristiques de ce genre de magasin de dDtail. 

GROUPE DE L'AUTOMOBILE 

Les Dtablissements du groupe de I'automobile sont les firmes qui font surtout la vente de 
vDhicules-moteur ou la vente en dDtail de piDces, accessoires, gazoUne et huile. Les firmes qui 
combinent les services et rDparations k la vente de marchandises sont incluses dans la section du 
recensement relative au commerce k condition que les ventes forment au moins 50 p.c. des 
recettes totales d'une annDe. Dans le cas contraire elles sont considDrDes comme DtabUssements 
de service et sont incluses dans la section du recensement relative aux services. 

Marchands d'automobiles.—Cette classification comprend les firmes faisant la vente de 
vDhicules-moteur neufs et qui ont ou n'ont pas de rayon d'automobiles usagDs. La vente de 
piDces et d'accessoires, de gazoUne et d'huile, et les recettes provenant de rDparations et de ser
vices forment d'importantes sources secondaires de revenu. La vente de vDhicules-moteur 
forme ordinairement la partie la plus importante de ce genre de commerce, constituant en moyenne 
environ 75 p.c. du chiffre total des affaires; cependant, ce n'est pas nDcessairement toujours le cas. 
Toutes les maisons qui font rapport de ventes de vDhicules-moteur neufs sont inscrites k cette 
classification. Une exception k cette rDgle existe pour les maisons qui font la vente de vDhicules-
moteur neufs comme activitDs secondaires en mDme temps qu'un autre commerce en dehors du 
groupe de I'automobUe. Ainsi, les vDhicules automobiles sont quelquefois vendus par les quin
caiUeries, surtout dans les provinces des Prairies. Ces maisons sont classifiDes comme quin
caiUeries et non comme vendeurs de vDhicules-moteur. 

Marchands d'automobiles avec commerce de gros d'automobiles.^-Un nombre 
considDrable de vendeurs de vDhicules-moteur en dDtail ont des commerce de gros d'automobiles 
par oil ils sont distribuDs k des vendeurs de territoires voisins. Ces firmes appartiennent k cette 
classification k condition que 5 vDhicules-moteur ou plus soient vendus en gros. La vente en 
gros de piDces et accessoires seulement ne suffit pas pour Dtre inscrit k cette classification. Ici 
on s'Dloigne de la rDgle gDnDrale qui veut qu'une maison soit inscrite dans le recensement de com
merce de gros ou de dDtail selon que la plus grande partie de son commerce annuel est fait ien 
gros ou en dDtail. Une maison qui fait le commerce de vDhicules automobiles est inscrite au recen
sement du commerce de gros seulement lorsque toutes ses ventes sont faites en gros. Toutes 
les firmes-qui vendent quelques vDhicules-moteur en dDtail sont classifiDes dans la section du 
commerce de dDtail. 

Marchands d'automobiles avec instruments aratoires.-Ces Dtablissements vendent 
des instruments aratoires autres que les tracteurs, en plus des vDhicules-moteur. Seulement la 
vente de tracteurs en plus de vDhicules-moteur ne suffit pas pour entrer dans cette classification. 
Les. vendeurs qui ont des dDpartements d'automobiles en gros et font la vente de machines agri
coles Dgalement sont inscrits k la classification prDcDdente plut6t qu'k celle-ci. 

Marchands d'automobiles usagds.—Cette classification ne sert qu'aux Dtablissements 
ou aux pares d'automobiles usagDs exploitDs comme entreprises indDpendantes, n'appartenant 
aucunement k une agence d'automobiles neufs. Le commerce de pares d'automobiles usagDs 
exploitD par une agence d'automobUes neufs est compris dans le rapport de I'DtabUssement 
principal. Un nouveau modDle peut occasionneUement Dtre vendu par les vendeurs d'auto
mobiles usagDs. 
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Accessoires, pneus et batteries.—Certains magasins de dDtaU font la vente et la rDpara-
-tion de pneus et de chambres k air. D'autres vendent des pneus et des accumulateurs. Un 
troislDme groupe vend une sDrie gDnDrale d'accessoires, de piDces, de pneus, d'accumulateurs et 
quelquefois de gazoUne et d'huile. On peut y vendre des radios. Toutes les firmes de ce genre 
sont incluses dans cette catDgorie k la condition que les recettes provenant de services forment 
moins de 25 p.c. du chiffre d'affaires annueUes et que les ventes de gazoline et d'huile forment 
moins de' 25 p.c. des ventes globales de marchandises. 

Garages.—Pour le recensement du commerce les garages comprennent les Dtablissements 
faisant la rDparation ou d'autres services en plus de vendre de la gazoUne, de I'huile, des piDces 
et accessoires, et rempUssant une des deux conditions suivantes: 

1. Que les recettes provenant de la rDparation ou d'autres services rendus forment entre 
25 et 50 p.c. du chiffre annuel d'affaires. 

2. Que les recettes provenant de la rDparation ou autres services forment moins de 25 p.c. 
du chiffre d'affaires et que le reste des affaires divisD entre la vente de piDces ou accessoires et 
de gazoline ou d'huile le soit de fagon que le plus petit des composants soit plus DlevD d'au moins 
25 p.c. de la somme des deux. 

Postes d'essence.—Les postes d'essence vendent de la gazoline, de I'huile, des piDces et 
accessoires, des pneus et des chambres k air et une certaine partie de leur revenu provient de la . 
rDparation et d'autres services. Pour Dtre classifiD comme poste d'essence, les recettes provenant 
des services ne doivent pas former plus de 25 p.c. du total des affaires. De plus, la vente de 
gazoline et d'huile doit former au moins 75 p.c. des ventes globales de marchandises. 

Marchands de motocyclettes.—Ces DtabUssements se spDcialisent dans la vente de moto
cyclettes et fournitures. Des motocyclettes nouveUes et usagDes peuvent y Dtre vendues et des 
rDparations y Dtre faites. 

Marchands de motocyclettes et bicyclettes.—Cette classification sert pour les firmes 
faisant le commerce de motocyclettes et bicyclettes. Les magasins qui ne vendent que des 
bicyclettes sont classifiDs comme magasins d'articles de sport. 

Bateaux, bateaux-automobiles, canots, yachts.^Cette classification comprend les 
Dtablissements qui se spDcialisent dans la vente de bateaux-automobiles et moteurs, de canots 
et d'accessoires de marine. La classification sert pour les magasins situDs dans les quartiers 
commergants et non pour les genres de commerce frDquemment exploitDs sur les riviDres ou sur 
-les plages. 

Bateaux (gazoline, huile, accessoires et rDparation).—Cette catDgorie sert pour le 
genre de commerce exploitD sur les riviDres ou sur les plages oil la vente de gazoline et d'huile va 
souvent de pair avec la vente et la rDparation de bateaux-automobiles, de canots et de yachts. 
Les postes marins d'essence sont Dgalement inclus dans cette classification mDme si des bateaux 
ne sont pas -vendus. 

GROUPE DU VfeTEMENT 

Magasins de vgtements ou de vDtements et lingerie pour hommes.^Cette classifica
tion comprend surtout les magasins qui tiennent une sDrie gDnDrale de vDtements d'homme y 
compris les vDtements confectionnDs et les paletots en plus de la lingerie teUe que sous-vDtements, 
cravates, foulards, chemises et bas. Si la vente de lingerie forme 80 p.c. du commerce glolial, 
la maison est classifiDe comme "magasin de Ungerie pour hommes". 

Magasins de lingerie pour hommes .-^Etablissements qui se spDcialisent dans la vente 
de Ungerie pour hommes. On peut y vendre en quantitDs restreintes des vDtements de dessus 
et des chaussures.. . 

Magasins de chapeaux pour hommes.—Magasins qui se spDcialisent dans la vente de 
chapeaux ou casquettes pour hommes ou gargons. Des cravates et foulards ou autre lingerie 

• pour hommes y sont quelquefois vendus mais la plupart de ces magasins se spDcialisent exclu
sivement dans les chapeaux ou casquettes pour hommes. 
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Tailleurs et vetements sur mesure.—Cette claissification comprend les magasins qui 
vendent des vDtements faits sur mesure (fait sur les lieux ou commandDs k une fabrique) pour Ies 
hommes ou pour les hommes et les femmes mais oil les ventes de vDtements pour hommes prD
dominent. Les magasins qui vendent seulement des vDtements faits sur mesure pour femmes 
sont classifiDs dans "autres magasins pour femmes". 

VDtements pour toute la famille.—Ces magasins vendent une sDrie gDnDrale de vDtements 
et/ou de Ungerie pour hommes, femmes et enfants. On peut Dgalement y vendre d'autres item 
tels que draps et tissus k la piDce, articles de fantaisie, fournitures de maison et chaussures, mais 
la vente de vDtements et lingerie forme au moins 50 p.c. du commerce total. 

Magasins de confection pour femmes.—Ces magasins font le commerce surtout de 
manteaux, costumes et robes de femme, avec ou sans les sDries connexes d'accessoires tels que 
bas, Ungerie, chapeaux, etc. Des draps et tissus k la piDce peuvent y Dtre vendus en petites quan
titDs, mais lorsque ces ventes forment 50 p.c. de tout le commerce, le magasin est classifiD comme 
magasin de marchandises gDnDrales et de tissus. 

Bas, lingerie et accessoires.—Ces magasins se spDcialisent dans la vente de corsets de 
femmes, galnes, Ungerie, nDgligDs, combinaisons-jupons, sous-vDtements et bas. 

Magasins de modes.—Magasins qui se spDcialisent dans la vente de chapeaux de femme, 
faits sur commande, confectionnDs ou les deux. 

Magasin de fourrures.—Ces magasins font d'abord la vente en dDtail d'articles en fourrure. 
Les fourreurs y sont inclus k condition qu'ils aient un magasin o i ils font des ventes en dDtail 
Dans tels cas seul le commerce de dDtail de la firme est inclus. Les employDs, les gages et les 
dDpenses relatifs k la confection sont exclus. En plus de vendre des articles en fourrure au dDtail. 
la plupart des magasins de fourrures font de la rDfection, de la rDparation et quelquefois de I'entre
posage de fourrures. Ces activitDs doivent former un accessoire au commerce global; autre- • 
ment, la maison est inscrite au recensement des services. 

Magasins de vetements pour enfants.—Cette classification comprend les magasins qui 
se spDcialisent dans la vente de vDtements et lingerie d'enfants. Si les vDtements d'enfants for
ment la sDrie la plus importante de marchandises mais ne forment 50 p.c. des ventes globales, 
le magasin est alors classifiD sous "autres magasins pour femmes". 

Autres magasins pour femmes.—Cette classification coniprend les magasins d'accessoires 
de costume, ceux qui se spDcialisent dans les tricots et les lainages, les modistes et les couturiers -
et tous les autres magasins de vDtements de femme qui ne peuvent entrer dans une autre catDgorie.. 
Les modistes qui travaillent k doiriicile ne sont pas incluses dans le recensement du commerce. 

Magasins de chaussures pour hommes.—lis se spDcialisent dans la vente de chaussures 
pour hommes et gargons seulement. Bien que la plupart des firmes de cette classe ont fait 
rapport de ventes de chaussures seulement, un certain nombre ont dDclarD faire le commerce 
de lingerie d'hommes Dgalement. 

Magasins de chaussures pour femmes.—Ils se spDciaUsent dans la vente de chaussures 
pour femmes. Des accessoires de femmes et d'autres marchandises peuvent y Dtre vendus en 
quantitDs limitDes. 

Magasins de chaussures pour toute la famille.—C'est le genre le plus rDpandu de maga
sins de chaussures: on y vend des chaussures d'homme, de femme et d'enfant.. En second lieu on 
peut y vendre des valises et autres objets en cuir, et faire la rDparation de chaussures. 

GROUPE DES MATDRIAUX DE CONSTRUCTION 

Ce groupe comprend trois subdivisions principales;—ferronneries, marchands de bois d'oeuvre 
et matDriaux de construction, et groupe d'DtabUssements divers se spDciaUsant dans la vente de 
fournitures pour la construction. 

Ferronneries.—Ces magasins vendent des item tels que ferronnerie de construction, menue 
quincaillerie ou ferronnerie et des outUs de charpentier et de mDcanicien. Les peintures et. 
vernis forment un item important des quincaiUeries, et souvent aussi on y vend,des appareils 
Dlectriques, des poDles et cuisiniDres, des articles de sport, des outUs de ferme, radios, des articles, 
de cuisine, de la gazoUne et de I'huile. 
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Ferronnerie et instruments aratoires.—Ce genre de magasins se trouve surtout dans 
les provinces des Prairies et combine la vente de ferronnerie il ceUe d'instruments aratoires. 
Seulement la vente d'DcrDmeuses centrifuges avec la quincaiUerie ne justifie pas I'emploi de cette 
classification. 

Bois d'oeuvre et matDriaux de construction.—Ces DtabUssements font la vente de bois 
d'oeuvre seulement ou combinent la vente de bois brut ou ouvrD k ceUe d'autres matDriaux de 
construction tels que bardeaux, ciment, carton-planche, produits d'atelier de rabotage', pldtre, 
chaux, lattes, etc. Les firmes qui vendent des matDriaux de construction mais pas de bois 
d'ceuvre ne sont pas inscrites ici mais k la classification^"autres matDriaux de construction". Les 
scieries ne font pas rapport au recensement du commerce mais au recensement annuel de I'in
dustrie. La position des ateUers de rabotage n'est aussi clairement dDfinie. Plusieurs, sinon 
tous les vendeurs de bois ouvrDs, ont im ateUer de rabotage pour ouvrer le bois. Si ces firmes 
ne font pas d'autres opDrations manufacturlDres eUes sont incluses dans le recensement du 
commerce plutDt qu'au recensement de I'industrie. 

Ceux qui vendent du bois d'ceuvre au wagon k d'autres vendeurs ou k des- consommateurs 
industriels sont considDrDs comme Dtablissements de gros. Les vendeurs en dDtail vendent surtout 
aux constructeurs, aux propriDtaires de maisons, aux fermiers et aux entrepreneurs. 

Bois d'oeuvre et matDriaux de construction, charbon et bois de chauffage.—Ce 
genre d'Dtablissement combine la vente du charbon ou autre combustible k la vente de bois 
d'ceuvre et d'autres matDriaux de construction. Le combustible doit former au moins 10 p.c. 
du commerce global avant d'utiliser cette classification. Si les ventes de combustible s'DlDvent 
k 50 p.c. de toutes les ventes, I'DtabUssement est classifiD comme cours k charbon et k bois. 

Autres matDriaux de construction.—Sont incluses ici les firmes qui font la vente de 
, matDriaux de construction tels que matDriaux de toiture, ciment, etc., mais non ceUe de bois 

(brut ou ouvrD). Les sabliDres et graviDres sont incluses dans le recensement de I'industrie 
plutdt qu'au recensement du commerce. Les briqueteries et les fabriques de blocs de ciment 
ou de tuiles font Dgalement rapport au recensement de I'industrie k condition que leur production 
annueUe vaille $1,000 ou plus. 

Magasins d'appareils Dlectriques.—Ces magasins sont souvent exploitDs par des entre
preneurs en. installations Dlectriques et font la vente de garnitures pour I'Dclairage Dlectrique, 
de lampes k incandescence, de matDriaux d'instaUation Dlectrique et appareils portatifs de mDnage. 
Seules les opDrations au dDtail de ces firmes sont incluses dans le recensement du commerce. Les 
travaux k I'entreprise sont dDclarDs au recensement de la construction. 

Magasins d'appareils de chauffage et de plomberie.—Ces Dtablissements sont les maga
sins de dDtail des firmes dont la principale occupation est .I'entreprise en plomberie et appareils 
de chauffage. Des objets de plomberie, de tDlerie, de ferblanterie, etc., peuvent y Dtre vendus. 
Sorit Dgalement inclus ici les magasins qui se spDciaUsent dans la vente de poDles et de cuisiniDres. 

Magasins de peinture, vitre et tenture.—Ces magasins se spDcialisent dans la vente des 
marchandises DnumDrDes dans I'en-tDte et peuvent Dtre ou ne pas Dtre exploitDes en mDme temps 
qu'une entreprise mDre. En tout cas, seulement la partie du commerce de dDtail est incluse 
dans le recensement du commerce. 

GROUPE DES MEUBLES, ARTICLES DE MfeNAGE ET RADIO 

Ce groupe comprend douze sDries de commerces surtout dans les meubles, fournitures de 
mDnage, radios, instruments de musique, vaisseUe, verrerie et batterie de cuisine. 

Magasins de meubles.—Ces magasins font surtout la vente de meubles de maison, de 
matelas, de couvertures de plancher, de draperies et autres fournitures de maison en plus des 
accessoires de mDnage. 

Meubles et pompes funebres.—En plus des marchandises vendues par les magasins de 
meubles, un service de pompes funDbres y est ajoutD comme exploitation secondaire. 

Magasins d'appareils de mDnage.—Cette classification comprend les magasins qui se 
spDciaUsent dans la vente d'appareils de mDnage, soit au gaz ou k I'DlectricitD. On peut y vendre 
des radios k condition que ces ventes ne forment pas 20 p.c. du chiffre annuel d'affaires. Cette 
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classification comprend trois genres de commerce. D'abord, eUe comprend les magasins de 
' dDtail'maintenus par les compagnies d'utilitD publique pour la vente d'appareils au gaz ou k 
I'DlectricitD. DeuxiDmement, eUe comprend les magasins de dDtail maintenus par les fabricants 
d'appareils de mDnage pour I'Dcoulement de leurs propres produits. Troisiomement eUe com
prend des magasins qui tiennent une sDrie gDnDrale d'articles de mDnage, laveuses mDcaniques, 
poDles et cuisiniDres il I'DlectricitD ou au gaz, glacIDres, aspirateurs, etc. Les magasins qui se spD
ciaUsent dans la vente de fournitures Dlectriques et d'appareils portatifs de mDnage tels que fers 
k repasser, grille-pain, etc., sont classifiDs comme magasins d'appareils plutDt que magasins 
d'articles de mDnage. 

Magasins d'appareils de mDnage et radios.—Magasins qui font la vente de radios et 
d'appareils de mDnage k I'DlectricitD ou au gaz et dont le plus petit des deux composants s'DlDve 
k 20 p.c. ou plus de la somme des deux. On peut y faire la vente de meubles, d'instruments de 
musique, etc., et donner un service de rDparation. 

Magasins de radio (spDcialitD).—lis se spDcialisent dans la vente do radios et de piDces de 
radio. On peut y vendre des articles de mDnage, des pianos et des instruments de musique mais 
ils ne doivent pas former plus de 20 p.c. du volume global des affaires. 

Magasins de radio et de musique.—lis vendent des radios, des pianos et des instruments 
de musique et peuvent vendre des articles de mDnage. Les ventes de ces articles de mDnage ne 
doivent pas dDpasser 20 p.c. du chiffre annuel d'affaires. 

Magasins de piano et de musique.—Ces magasins vendent des pianos, des instruments de 
'musique, des phonographes, des disques de phonographe, musique en feuille, et fournitures et 
accessoires de musique. 

Antiquailles.—Magasins qui se spDcialisent dans la vente d'antiquitDs telles que meubles, 
argenterie, tableaux, coutellerie, bronzes, cuivres, tapis, etc. Les magasins qui se spDcialisent 
dans la marchandise de second main- sont classifiDs k ce groupe plutDt qu'ici. 

VaisseUe, verrerie, et batterie de cuisine.^Ces magasins vendent surtout de la vaisseUe, 
verrerie et poterie. D'autres fournitures de cuisines telles qu'ustensiles de cuisine et coutellerie 
y sont Dgalement vendues en quantitDs apprDciables. 

Tapis, rideaux, dDcorations intDrieures.-—Cette classification comprend les magasins 
vendant surtout des couvertures de plancher, rideaux, draperies, abat-jour, coussins, cuivres, 
stores, nappes de table et tenture. En plus ces magasins font souvent du travail de capitonnage 
et de dDcoration intDrieure. 

Tableaux et cadres;—Cette classification couvre les magasins qui vendent des tableaux 
et des fournitures d'artiste. Ceux qui font I'encadrement de tableaux sont inclus sous cet en-tDte, 

Autres magasins de fournitures de maison.—Cette classification comprend les magasins 
du groupe des meubles, articles de mDnage et radio qui n'ont pas de classification sDparDe. Y sont 
inclus les magasins qui vendent des auvents, des drapeaux, des bannlDres et des stores, ou les 
magasins de brosses et de balais. Les magasins d'entreprises sociales particuUDres ne sont pas 
inclus dans cette classification; ceux-ci sont inscrits k la classification des divers genres de 
commerce. 

GROUPE DES RESTAURANTS 

Ce groupe comprend les Dtablissements qui font surtout la vente de repas ou de goiiters. 
II ne comprend les salles il manger d'hdtel qui sont incluses dans un rapport spDcial sur les hdtels. 
Ce groupe n'inclut pas non plus les comptoirs de goiters ou les saUes de goiters exploitDs eomme 
activitDs secondaires dans des Dtablissements de dDtail comme bazars, pharmacies ou magasins 
k rayons. Les recettes du comptoir de goiters ou de salle k manger dans ces places de commerce 
sont incluses dans les ventes totales de I'DtabUssement oi sont servis ces repas. 

Restaurants, cafeterias et salles k manger.—Cette classification englobe les restaurants, 
cafDs, maisons de thD, comptoirs de goiters, saUes k manger, cafDterias et salles de goiters o i les 
recettes provenant de la vente de repas et goiters forment 75 p.c. ou plus des ventes globales. 
Les ventes de tabac et de ses produits forment une part apprDciable du chiffre d'affaires annuelles 
de ce genre de commerce. 
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Salles k manger et autres marchandises.—Cette classification comprend tous les Dtablis
sements o i les recettes provenant de la vente de repas et de goiters forment de 40 k 75 p.c. du 
volume global d'affaires. Les pharmacies ne sont pas incluses ici, peu importe la proportion de 
leur chiffre d'affaires formDe par la vente de repas. 

Pavilions et kiosques de rafraichissements.—Sont compris dans cette classification les 
paviUons et kiosques de rafralchissements sur le bord des routes, sur les plages o i k d'autres 
lieux d'amusements et terrains de rDcrDation; Dgalement les paviUons et kiosques prDs des 
fabriques, etc. Les maisons qui vendent des goiters en boltes, k condition que ces ventes forment 
50 p.c. des ventes globales, sont incluses sous cet en-tDte. 

AUTRES MAGASINS DE DETAIL 

Marchands d'instruments aratoires.—Cette classification comprend les commerces 
Dtablis qui font la vente d'instruments et d'outillages aratoires. Cette classification englobe 
surtout des agents qui vendent des machines k commission pour leurs patrons. Les parties et 
fournitures sont ordinairement achetces et vendues au propre compte de I'agent. Cette classi
fication n'inclue pas les fermiers agents qui n'ont pas de place d'affaires en dDtail et qui vendent 
des instruments aratoires comme activitD secondaire k leur activitD principale qui est celle de 
fermier. 

Magasins de provende (farine, provende, grain et grain de semence).—En plus des 
denrDes mentionnDes dans I'en-tete, on y vend des produits connexes comme foin, paille, engrais, 
sel et ficeUe. Le charbon peut y Dtre inclus k condition que de telles ventes ne dDpassent pas' 
50 p.c. du total. 

Magasins de fournitures pour fermiers.—Ces DtabUssements vendent une sDrie gDnDrale 
de fournitures pour fermiers tels qu'outils de ferme et de jardin (machine, ficelle d'engerbage, 
harnais, etc.), combustible, gazoUne et huile, foin, grain et moulDe. Les produits alimentaires 
ne forment qu'une faible proportion des stocks qu'on y tient et encore ces denrDes sont-elles ven
dues en -vrac comme le Sucre et la farine. 

Selleries.—Ces DtabUssements vendent des harnais, des seUes et autres marchandises con
nexes telles que fouets, quincaillerie et couvertures de-chevaux. La rDparation des harnais est 
souvent une spDciaUtD de ce genre de boutique, mais quand les recettes provenant de la rDparation 
forment plus que 50 p.c. du total, le commerce est alors classifiD service plutDt que Dtablissement. 
de commerce. 

Librairies et papeteries.—Ces magasins -vendent surtout des li-vo-es, des papeteries et des 
fournitures d'Dcole. On y vend quelquefois des journaux, des revues, du tabac et des cigarettes 
comme activitDs secondaires. Les magasins qui vendent des bibles et autres Uvres de piDtD 
sont classifiDs sous cet en-tDte k condition qu'ils soient exploitDs indDpendemment et non comme 
magasins d'entreprises sociales particuUDres. 

Cours k charbon et bois (glace y comprise).—Cette classification englobe les firmes qui 
vendent du charbon, du bois et de I'huUe combustible. On peut y vendre de la glace, du bois 
d'oeuvre et des matDriaux de construction k condition qu'ils ne forment pas plus de 50 p.c. des 
ventes globales. 

Marchands de glace.—Ces maisons vendent surtout de la glace naturelle ou artificieUe. 
On peut y vendre du charbon et du bois k condition que les ventes de ces produits ne dDpassent 
pas 50 p.c. des ventes globales.. Les firmes qui font du voiturage comme activitD secondaire 
ne sont pas incluses dans cette classification. 

Pharmacies sans comptoir de rafralchissements.—Le questionnaire spDcial utiUsD 
pour les pharmacies lors du recensement contenait une question spDciale, il savoir, si oui ou non un 
comptoir de rafralchissements Dtait exploitD avec ce commerce. Toutes les pharmacies rDpon-
dant nDgativement ont DtD classifiDes ici. Les drogues et articles divers de pharmacie forment 
environ la moitlD du volume total du commerce des pharmacies. Le tabac, les articles et prD-
parations de toUette, les recettes provenant de la vente de repas et de papeterie, de livres et de 
re-vues forment la plus grande partie du reste du commerce de la pharmacie. 
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Pharmacies avec comptoir de rafralchissements.—Cette classification comprend les 
pharmacies qui ont dDclarD exploiter un comptoir de rafralchissements en mDme temps que leur 
commerce. 

Fleuristes.—Ils vendent surtout en dDtail des fleurs coupDes, des couronnes et des plantes; 
on peut y vendre Dgalement des graines et des bulbes k condition qu'eUes ne forment pas plus de 
50 p.c. du commerce global. Les pDpiniDres et les serres ne sont pas incluses dans le recensement 
des Dtablissements de commerce. 

Magasins de bibelots, nouveautDs et souvenirs.—Ces magasins vendent des nouveautDs, 
souvenirs, menus articles, faiences, tableaux, argenteries, bijouteries, articles en cuir, cartes de 
souhait et papeterie. Les magasins de jouets sont compris dans cette classification. 

Magasins de camDras et fournitures de photographie.—Cette classification comprend 
les magasins qui vendent des camDras et des fournitures de photographie. On y fait ordinairement 
le dDveloppement des photographies et I'encadrement de tableaux comme activitD secondaire. 

Bijouteries.^Ces magasins vendent surtout des bijouteries, de I'argenterie, des horloges 
et des montres. Les autres marchandises vendues sont des instruments d'optique, articles en 
cuir, faiences, articles pour cadeaux et nouveautDs. Les recettes provenant de la rDparation 
forment une source importante de revenu dans les bijouteries. Les bijouteries qui font des 
ventes k tempDrament sont incluses dans cette classification. 

Valises et marchandises en cuir.—Ces magasins vendent des malles, des valises, des 
sacs il main pour femmes, des portefeuilles et articles de fantaisie en cuir. On peut y vendre 
Dgalement des harnais, des selles, des articles de toilette, des parapluies, des nouveautDs et articles 
pour cadeaux. 

Magasins d ' instruments de musique (sans pianos ou radios).—Vendent des instru
ments de musique (autres que les pianos ou orgues), de la musique en feuiUes,.des disques de pho
nographes de mDme que des fournitures et accessoires de musique. 

Magasins de journaux.—Ces Dtablissements vendent des journaux, des revues, des cigares, 
des cigarettes, du tabac et des papeteries. La vente de journaux et de revues constitue la plus 
grande partie du commerce. 

Marchands de fournitures et outillage de bureau, magasin et Dcole.—Ce sous-titre 
comprend deux classifications particuUDres de genre de commerce. Une d'eUes inclut les firmes 
qui font surtout la vente de fournitures de bureau, magasin et Dcole, tandis que I'autre comprend 
tous les DtabUssements de dDtail faisant surtout la distribution de fournitures'et outillage de bureau 
et de magasin. Dans les deux cas, les firmes incluses dans le recensement de dDtail sont surtout. 
des magasins tenus par les manufacturiers de tels produits. Comme ces produits servent plutDt 
pour le commerce que pour des fins personnelles, raison de plus pour que ces genres de magasins 
soient inclus dans le recensement du commerce de gros plutDt que dans le recensement du com
merce de dDtail. La plupart des Dtablissements indDpendants qui font ce commerce sont con
sidDrDs comme maisons de gros tandis que les multiples dans ce domaine sont inscrits dans Ie 
recensement du commerce de dDtail. 

Opticiens et optomDtristes.—Cette classification comprend les maisons qui font surtout 
I'ajustage de lunette et la vente de lentilles et de montures en mDme temps que d'autres instru
ments d'optique. On y vend aussi des lorgnettes, des jumelles, des camDras et des fournitures 
de photographie. Seules les ventes en dDtail de ces maisons ont DtD dDclarDes, les recettes pour 
service professionnel ont DtD excluses. " 

Magasins d'articles de sport.—Cette classification comprend les maisons qui font surtout 
la vente d'articles de sport y compris les bicyclettes. La vente de vDtements de sport et les 
recettes provenant de rDparations constituent les seules sources secondaires de revenu. Cette 
classification peut Dtre divisDe en trois sous-groupes: (1) magasins qui se spDcialisent dans la 
vente de bicyclettes, (2) magasins qui se spDcialisent dans la vente d'une ou quelques sDries 
connexes d'articles de sport et qui sont surtout des boutiques qui se trouvent sur les terrains de 
golf lil o i des clubs, des baUes et des tees sont vendus, et (3) magasins qui tiennent une sDrie plus 
gDnDrale d'articles et fournitures de sport. 
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Instruments scientifiques et mDdicaux.—Ceux-ci vendent en dDtail des instruments et 
outillages scientifiques et mDdicaux tels que supports chirurgicaux, appareils sanitaires et acous-
tiques. Quelques-uns des commerces les plus importants de ce genre qui vendent des instruments 
scientifiques aux gouvernements ou aux consommateurs industriels ont DtD classifiDs dans le 
commerce de gros plutDt que dang le commerce de dDtail pour ce recensement. 

Magasins et comptoirs de tabac.—Cette classification indue les magasins de dDtail qui 
se font ime spDcialitD de vendre du tabac, des produits de tabac et des articles de fumeurs. Sont 
Dgalement inclus les magasins qui se spDciaUsent dans la vente de tabac,. revues et journaux avec 
ou sans autre marchandise, et o i la vente de tabac dDpasse celle des journaux et revues. Les 
magasins de tabac exploitDs en mDme temps qu'une boutique de barbier ou une salle de biUards 
sont inclus dans cette classification lorsque la vente de marchandises dDpasse les recettes 
provenant des services. 

Magasins de liqueurs du gouvernement.—Sont inclus ici les magasins de Uqueurs ex
ploitDs par les gouvernements pro-vdnciaux dans toutes les provinces (exceptD I'lle-du-Prince-
Edouard) pour la vente de Uqueurs alcooliques. Sont inclus Dgalement quatre DtabUssements 
tenus k quatre points de distribution de I'lle-du-Prince-Edouard pour la distribution d'alcool 
pour fins mDdicinales sur prescription d'un mDdecin. 

Entrepdts de brasserie.—Cette classification est restreinte k la province d'Ontario et 
comprend les magasins de dDtail exploitDs directement par les brasseries pour la vente de leurs 
produits. Le commerce de dDtail des entrepdts de brasserie est Dgalement inclus. Les ventes 
des entrepdts de brasserie aux hdtels sont incluses dans le commerce de gros plutdt que dans le 
commerce de dDtail pour le recensement. 

Tavernes (hdtels non compris).—Cette classification est particuliere k la province de QuD-
bec et inclut les tavernes qui ont une Kcence pour vendre la blDre et le vin pour consommation 
sur les lieux. Elle n'inclut pas les tavernes exploitDes en mDme temps qu'un hdtel. Ces tavernes 
sont incluses dans le recensement des hdtels. 

Magasins de vins.—Ceux-ci sont exploitDs par les fabricants de vins. lis font la vente 
de vins en dDtail mais pas pour consommation sur les lieux. 

MDdicaments brevetDs, parfums, extraits, etc.—Cette classification comprend les ma
gasins qui vendent les produits mentionnDs dans I'en-tDte. Les agents qui vendent de porte 
en porte ne sont pas inclus. 

Divers genres de commerce.—Ce groupe comprend un grand nombre de genres de com
merce dont le nombre de magasins est trop petit pour justifier une classification sDparDe. Quel
ques-uns des genres de commerce inclus sont: magasins d'entreprises sociales particuUDres, ven
deurs de monuments et pierres tombales autres que les fabricants, vendeurs d'articles pour les 
philatDlistes, magasins se spDciaUsant dans la vente de broderie, travaux k I'aiguiUe et imprimDe, 
magasins d'animaux vivants, oiseaux, etc., et des vendeurs d'articles reUgieux. Les postes de 
traite de pelleteries du nord du pays sont Dgalement inclus. 

GROUPE DE LA MARCHANDISE DE SECONDE MAIN 

Ce groupe englobe les magasins qui font surtout, sinon exclusivement, le commerce de mar
chandises de seconde main. II comprend cinq classifications particuUDres qui sont: piDces 
dDtachDes et accessoires d'automobiles, librairies, magasins de vDtements et de chaussures, maga
sins de meubles, et une classification rDsidueUe pour tous les autres genres. 

EXPLICATION DES TERMES 

Magasins.—Pour les fins du recensement un magasin de dDtail est une place d'affaires 
dont la principale acti-vitD est de distribuer la marchandise au consommateur. Ce peut Dtre un 
magasin dans Id sens ordinaire du mot ou encore un poste d'essence, un restaurant, une cour k 
bois, une agence, un bureau ou un rayon louD ou une concession dans une autre place d'affaires. 
Seules les places d'affaires facilement reconnaissables sont incluses dans I'DnumDration des 
magasins. Les colporteurs ou autres marchands ambulants ne sont pas inclus. 
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Ventes.—Le mot "ventes" signifie le revenu global d'exploitation ou les recettes brutes 
aprfis dDduction des marchandises retournDes par les cUents mais avant qu'aucune dDduction ait 
DtD faite pour les frais d'exploitation ou le coit des marchandises achetDes. II comprend les taxes 
de vente incorporDes au prix de vente des marchandises vendues mais il ne comprend pas les taxes 
de ventes pergues directement par le magasin de ses clients en plus du prix de vente marquD et 
payD directement par le magasin aux gouvernements locaux ou provinciaux. 

Quelques magasins n'ont DtD en affaires que pendant une partie de I'annDe de recensement. 
Les chiffres de ventes inclus dans les donnDes des tableaux pour ces magasins ne s'appliquent 
qu'il la partie de I'annDe pendant laquelle ils ont opDrD. Les chiffres de ventes de tels magasins 
n'ont pas DtD appliquDs S, reprDsenter une anriDe compldte d'exploitation. 

Stocks en mains.—Le questionnaire utilisD demandait la valeur des marchandises en 
mains le 31 dDcembre 1941 ou k la date d'inventalre la plus rapprochDe. L'inventaire devait 
Dtre dDclarD au prix coitant ou k la valeur de remplacement selon que ceUe-ci ou celui-ld, Dtait le 
moins DlevD. Les chiffres montrDs dans les tableaux gDnDraux sur le commerce de dDtail n'incluent 
pas les inventaires faits dans les entrepdts de magasins en chalne exploitDs comme DtabUssements 
sDparDs. 

PropriDtaires.—Seulement les propriDtaires des compagnies non incorporDes et qui Dtaient 
activement commis k la gDrance du commerce sont inclus dans le compte des propriDtaires montrD 
dans les tableaux. Les actionnaires de compagmes incorporDes, activement employDs dans la 
gDrance, sont inclus au nombre des employDs plutdt qu'au nombre des propriDtaires. Les pro
priDtaires sont de deux catDgories. Premierement, ceux qui ont dDclarD avoir regu un salaire 
fixe ou avoir fait un prDlevement rDgulier sur leurs recettes. DeuxiDmement, il y a ceux qui ont 
dDclarD ne pas avoir suivi de procDdD rDgulier pour s'approprier une compensation pour leurs 
services. 

EmployDs.—Le nombre d'employDs paraissant sur les tableaux reprDsente le nombre moyen 
employD au cours de I'annDe. Les employDs sont divisDs entre employDs k temps entier et em
ployDs k temps partiel. Sont considDrDs comme employDs k temps partiel ceux qui n'ont pas 
travaillD pendant tout le nombre d'heures ouvrables d'une semaine. Les personnes employDes 
seulement pendant certains mois de I'annDe mais pendant tout le nombre d'heures de travail 
d'une semaine lorsque employDes sont considDrDes comme employDs k temps entier plutdt qu'em-
ployDs il temps partiel. 

Salaires et gages.—Ceci comprend toutes compensations (salaires, gages, commission, 
bonis) payDes aux employDs au cours de I'annDe de recensement. Le montant total a DtD dDclarD 
avant de faire aucune dDduction pour la taxe de la dDfense nationale ou pour des services 
sociaux comme I'assurance-chdmage. Sont inclus Dgalement les paiements en nature—repas, 
logement, etc. 

Ventes k crddit.—Sont comprises dans les ventes k crDdit paraissant dans les tableaux 
toutes celles qui ne sont pas au comptant. Les ventes il crDdit comprennent les ventes k tem
pDrament ou en vertu d'un compte courant. 

Ventes k tempDrament.—Les chiffres donnDs pour les ventes k tempDrament comprennent 
la valeur globale de ventes de toutes ler marchandises vendues k terme. Sont inclus Ie paiemeilt 
comptant et la valeur des Dchanges acceptDs comme paiement partiel en plus du solde original. 
Toutes les ventes k tempDrament devaient Dtre dDclarDes, qu'eUes eussent DtD portDes aux Uvres 
des dDtaillants ou escompfDes k une compagnie de finance. 

Comptes en souffrance.—Chaque firme a DtD requise de faire rapport de la valeur des 
comptes des cUents dans ses U-vres fi, la fin de I'annDe. Ceci comprend le solde d i sur les comptes 
courants et les soldes de ventes k tempDrament k percevoir par les marchands eux-mDmes. Les 
comptes biffDs devaient Dtre exclus. 

DDpenses d'exploitation.—Les frais d'exploitation montrDs sur les tableaux reprDsentent 
les frais globaux d'exploitation de commerce pour les magasins indDpendants et prend la forme 
d'une sDrie de pourcentages montrant les rapports entre les frais d'exploitation et les ventes 
annuelles. La proportion de dDpense globale est subdivisDe en quatre principaux composants: 
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1. VALEUR ESTIMATI-VE DES SERVICES DES PROPBifiTAiRES.—Ce chiffre est basD sur la dDcla-
ration de ces propriDtaires de magasin qui ont dDclarD avoir touchD un salaire dDfini ou un prD-
IDvement rDguUer sur leurs recettes. La compensation moyenne par propriDtaire a DtD calculDe 
pour les commerces de diverses importances au sein de chaque classe de genre de commerce. 
Ces moyennes sont appUquDes k tous les propriDtaires du genre et de l'importance du commerce 
correspondants afin d'en arriver k une valeur estimative des services des propriDtaires pour tous 
les magasins faisant rapport de donnDes de dDpenses. 

2. GAGES DES EMPLOY^SS.—Ceci reprDsente tous les salaires et gages payDs aux employDs k 
temps entier et aux employDs k temps partiel. 

3. LOYERS.—Seul le loyer pour les locaux utihsDs pour le commerce a DtD dDclarD. Si un 
Ddifice a DtD utUisD en partie pour le commerce et en partie pour domicile, le dDclarant a DtD requis 
de fournir une estimation de la partie du loyer payD appUcable au commerce. 

4. AUTRES DDPENSES.—Cet item comprend tous les aut'res frais d'exploitation tels que 
rDclame, Dclairage, chauffage, force motrice, fournitures,. tDlDphone, taxes (autres que I'impdt 
sur le revenu) assurances en rapport avec le commerce, pertes de mauvaises dettes, montant 
payD en rDparations et entretien, dDprDciation de construction ou outillage qui appartiennent 
au commergant, intDrDt pour de I'argent empruntD pour les opDrations courantes de commerce 
ou pour des hypotheques sur la place d'affaires. Sont inclus les frais de Uvraison et tous autres 
item de frais d'exploitation exceptD les services des propriDtaires, les gages des employDs et les loyers 
payDs. ' Bien entendu le coit des marchandises achetDes ou vendues a DtD exclus des frais d'exploi
tation dDclarDs. 

Genre de commerce.—Les magasins sont classifiDs par genre de commerce. Ceci veut 
dire qu'ils sont classifiDs d'une fagon gDnDrale d'apres le genre de produits vendu tels que les 
Dpiceries, quincaiUeries, pharmacies, etc. En certains cas les magasins doivent Dtre classifiDs 
d'apres la dDsignation courante plutdt que d'aprDs le genre de produits vendu. Ceci est vrai 
de genres de commerce tels que magasins il rayons ou magasins gDnDraux de campagne. 

Genre d'exploitation.—En plus d'Dtre classifiDs par genre de commerce, les magasins sont 
Dgalement classifiDs entre Dtablissements indDpendants et ceux qui appartiennent k une organisa
tion k succursales. Le terme "genre d'exploitation" sert k dDsigner cette base de classification. 

Chaines.—Pour les fins de recensement les chalnes signifient groupes de quatre magasins 
ou plus sous un mDme propriDtaire et une mDme direction et faisant le mDme genre de commerce 
ou k peu prDs.. Le cas des magasins k rayons est une exception k cette rDgle. Tous les magasins 
k rayons sont considDrDs comme Dtablissements indDpendants, peu importe le nombre d'unitDs 
exploitDes par chaque firme. 

Forme d'organisation.—Cette dDsignation sert k dDcrire la troislDme base de classification 
du commerce de dDtail.. Dans ce cas, la base de classification est la forme IDgale sous laquelle 
le magasin appartient k quelqu'un. Les magasins sont classifiDs comme appartenant k des 
particuliers, des sociDtaires, des corporations ou des sociDtDs coopDratives. 



APPENDIX D 

RECONCILIATION OF CLASSIFICATIONS, 1930 AND 1941 

This appendix gives a comparison of the kind-of-business classification used in the retail 
merchandise section of the Census of Merchandising and Service EstabUshments for 1930 and 
1941. In general, the scheme of classification used was similar for the two years. In a number 
of instances it was thought expedient to combine some of the classifications used in the 1930 
census under one heading in the census of 1941. For example, there were three classifications 
for filUng stations and three classifications for country general stores used in the 1930 census, 
the different classifications in each instance representing slight differences in the commodity 
composition of the businesses represented. In 1941, there was only one classification for filUng 
stations and one classification for country general stores. 

On the other hand, there were three classifications used in the 1930 census, each of which was 
subdivided into two more detailed classifications in 1941. Automobile dealers were subdivided 
into two types depending upon whether or not a wholesale car department was maintained. 
Drug stores were divided as between those having and not having a soda fountain. Radio and 
music stores as used in the 1930 census were likewise divided into two sub-groups in the census 
of 1941. But since combinations of the 1930 classifications exceeded the number of instances 
in which subdivisions took place, the total number of classifications used in the 1941 census was 
smaller than the number appearing in the results of the earlier census. 

Apart from the grouping of classifications referred to in the preceding paragraph, the fol
lowing changes between-the two years should be noted. 

Grain elevators were shown in the retail tables of the 1930 census, the sales figures recorded 
•representing only the sale at retail of seed, coal and feed. Grain elevators were omitted from 
the regular retail tables of the 1941 census. Sales at retail of seed, coal, feed or other suppUes 
are shown in Appendix B of this report. 

A small number of market stalls were included in the 1930 compilations. All farmers' 
- markets in urban centres were omitted from the 1941 census. 

Producer-distributors of dairy products, that is, farmers making house-to-house delivery 
of milk, butter and cream were included in the 1930 census but not in that of 1941. This results 
in a much smaller number of firms being shown for the classification "milk dealers" in the census 
of 1941 than in the earUer year. 

Itinerant operators or peddlers of various types were included in the regular tables of the 
1930 census. Corresponding figures appear in the appendix only of the 1941 report. While 
this does not affect the actual kind-of-business classifications used in the two years, it does affect 
the number of firms shown as operating in certain trades such as fruit and vegetables or patent 
medicines, kinds of business in which the itinerant method of operation is of considerable 
importance. 

Bicycle dealers appear as a separate classification in both years. But in 1930 this classi
fication appeared in the automotive group of estabUshments whereas in 1941 it is shown under 
the sporting goods heading in the "other retail stores" group. Similarly, the classification 
"stoves and ranges" which appeared in the furniture-household group in 1930 was transferred 
to the building materials group in 1941. 

Special note should be taken of the change in content of the figures shown for country 
general stores. In 1930 this classification was used to denote stores selUng a general line of 
merchandise and located in places.of less than 10,000 population. In 1941 the size of locality 
in which this classification was used was reduced to 2,000 population. ' Similar stores in larger 
localities were classified as general merchandise stores. 
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APPENDICE D 

AJUSTEMENT DES CLASSIFICATIONS, 1930 ET 1941 

Cet appendice donne une comparaison des classifications par genre de commerce utilisDes 
dans la section du commerce de dDtail du recensement des DtabUssements de commerce et de 
service pour 1930 et 1941. D'une fagon gDnDrale, le systDme de classification est semblable les 
deux annDes. En un certain nombre de cas il a DtD jugD pratique de combiner quelques-unes 
des classifications utiUsDes lors du recensement de 1930 sous un seul en-tDte pour le recensement 
de 1941. Par exemple, il y avait trois classifications des postes d'essence et trois classifications 
des magasins gDnDraux de campagne lors du recensement de 1930, et elles ne comportaient dans 
chaque cas que de petites diffDrences dans la composition des marchandises des commerces 
reprDsentDs. En 1941 il n'y a qu'une classification pour les postes d'essence et une pour les 
magasins gDnDraux de campagne. 

' D'un autre cdtD, il y avait trois classifications lors du recensement de 1930 qui ont DtD sub-
divisDes en deux autres classifications plus dDtaillDes en 1941. Les marchands d'automobiles 
sont subdivisDs en deux groupes selon qu'ils ont ou n'ont pas de rayon d'automobiles en gros. 
Les pharmacies sont divisDes entres ceUes qui ont un comptoir de rafralchissements et celles qui 
n'en ont pas. La classification des magasins de radios et de musique utilisDe lors du recensement 
de 1930 a DtD Dgalement subdivisDe en deux groupes pour le recensement de 1941. Mais comme 
les combinaisons des classifications de 1930 dDpassent le nombre des subdivisions, le nombre 
total de classifications utilisDes lors du recensement de 1941 est infDrieur il celui du prDcDdent 
recensement. 

En plus du groupement des classifications auquel il est rDfDrD dans le prDcDdent paragraphe, 
les changements. suivants entre les deux annDes sont k remarquer. 

Les DlDvateurs il grain paraissent dans les tableaux du commerce de dDtail du recensement de 
1930, les chiffres de ventes enregistrDs ne reprDsentant que les ventes de graines de semence, de 
charbon et de provendes. Les DlDvateurs k grain sont omis des tableaux rDguUers du commerce 
de dDtail du recensement de 1941. Les ventes de dDtail de graines de semence, de charbon, de 
provendes ou autres approvisionnements paraissant dans I'appendice B de ce rapport. 

Un petit nombre d'Dtaux de marchD sont inclus dans les compilations de 1930. Tous les 
marchDs des fermiers dans les centres urbains sont omis du recensement de 1941. 

Les producteurs-distributeurs de produits laitiers, c'est-fi,-dire les fermiers qui font la Uvraison 
de lait, beurre et crDme aux portes sont inclus dans Ie recensement de 1930 mais pas dans celui 
de 1941. Ceci fait qu'un nombre beaucoup plus petit de firmes sont classifiDes comme "vendeurs 
de lait" lors du recensement de 1941 que lors du prDcDdent . 

Les marchands ambulants ou colporteurs de divers types sont inclus dans les tableaux 
rDguUers du recensement de 1930. Des chiffres correspondants ne paraissent que dans I'appendice 
du rapport de 1941. Bien que ceci n'affecte pas les classifications rDelles de genre de commerce 
utilisDes au cours des deux annDes, il affecte le nombre de firmes montrDes comme exploitant 
certains commerces, tels ceux des fruits et IDgumes ou des mDdicaments brevetDs, genres de 
commerce o i le colportage a beaucoup d'importance. 

Les marchands de bicyclettes paraissent dans une classification sDparDe pour les deux annDes. 
Mais en 1930 cette classification paralt dans le groupe des DtabUssements de I'automobile tandis 
qu'en 1941 elle paralt sous I'en-tDte des articles de sport dans le groupe "des autres magasins de 
dDtail". De la mDme fagon, la classification des "poDles et cuisiniDres" qui paralt dans le groupe 
des articles de mDnage en 1930 est transfDrDe au groupe des matDriaux de construction en 1941. 

On doit tenir compte du changement du contenu des chiffres donnDs pour les magasins 
gDnDraux de campagne. En 1930 cette classification se rappdrtait aux magasins vendant une 
sDrie gDnDrale de marchandises et situDs dans des localitDs de moins de 10,000 Ames. En 1941, 
I'importance de la localitD o i cette classification est rDduite k 2,000 Ames. De semblables maga
sins dans les localitDs plus importantes sont classifiDs comme magasins de marchandises gDnDrales. 
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BJnd-of-BusIness Classifications, 1941 and 1930 
Classifications par genre de commerce, 1941 et 1930 

1041 1930 

. Food group—Groupe de ralimentation. 

Bakery products stores—Produits de la boulangerie. 

Candy, nut stores—Bonbona et noix. 
Confectionery stores—Confiseries. 
Dairy products storea—Magaains de produits laitiers. 
E^gs and poultry atores—Magasins d ceufs et volailles. 
Milk dealera—Laiteries. 

(Producer-distributors of dairy producta not included— 
Producteurs-distributeurs de produits laitiers non 
compris). 

Fruit and vegetable stores—Fruits et legumes. 
Grocery stores (without fresh meat)—Epiceries (sans 

comptoir de viandes fraiches). 
Combination stores (groceries and meats)—Epiceries et 

boucheries combindes. 
Meat markets—Boucheries. 
Fish marketa—Poissonneries. 
Caterers—Pourvoyeurs. 
Coffee, tea and spices stores—Magasins de caf̂ , th6 et Apices. 
Delicatessen 8tores-=-Charcuteries. 
Food stores with non-food departments—Magasins d'ali

ments avec rayons d'articles non alimentaires./ 
Other food stores—Autres magasins de denrdes alimentaires. 
Not included in Census—Non compris dans le recensement. 

• Country general stores-
campagne. 

•Magasins g£n€raux de 

Country general stores—Magasins g^n^raux de campagne. 

(Located in places of less than 2,000 population—Situds dans 
des localities de moins de 2,000 Smes). 

General merchandise group—Groupe des mar
chandises g^nSrales. 

Department stores and mail order houses or offices—Maga
sins k rayons et maisons ou bureaux de vente par corres
pondance. 

General merchandise and dry goods stores—Magasins de 
marchandises gdndrales et sdclies. 

Variety stores—Bazars. 

Automotive group-Groupe de rautomobUe. 

Automobile dealers—Marchands d'automobiles 
Automobile dealers with wholesale car departments—Mar

chands d'automobiles avec commerce de gros d'auto
mobiles. 

Automobile dealers with farm implements—Marchands 
d'automobiles avec instruments aratoires. 

Used car dealers—Marchands d'automobiles usagds. 

Accessory, tire and battery shops—Accessoires, pneus et 
batteries. 

Garages—G arages. 

Filling stations—Postes d'essences. 

Motorcycle dealers—Marchands de motocyclettes. 
Motorcycle and bicycle dealers—Marchands de motocy

clettes et bicyclettes. 
(Included under sporting goods stores—Compris dans ma

gasins d'articles de sport). 

Food group—Groupe de ralimentation. 

Bakeries and bakery producta—Boulangeries et produits de 
la boulangerie. 

Candy stores—nut stores—Bonbons et noix. 
Confectionery stores—Confiseries. 
Dairy products stores—Magasins de produits laitiers. 
Eggs and poultry stores—Magasins d'ceufs et volailles. 
Milk dealers—Laiteries. 

(Producer-distributors of dairy products included— 
Producteurs-distributeurs de produits laitiers 
compris). 

Fruit and vegetable stores—Fruits et Idgumes. 
Grocery stores (without meat)—Epiceries (sans rayon de 

viandes). 
Grocery stores with meats—Epiceries (avec rayon de 

viandes). ^ 
Meat markets with groceries—Boucheries avec dpiceries. 
Meat markets—Boucheries. 
Fish markets—Poissonneries. 
Caterers^Mattres d'h6tel. 
Coffee, tea, spices—Magaains de cafd, thd et dpices. 
Delicatessen stores—Chareuteries. 
Food stores with non-food departments—Magasins d'ali

ments avec rayons d'articles non aUmentaires. 
Bottled beverages—Eaux gazeuses. 
Market stalls—Stalles de marchd. 

Country general stores-
campagne. 

-Magasins genSraux de 

General stores (groceries with dry goods and apparel)— 
Magasins gdndraux (dpiceries, nouveautds et vStement). 

General stores (groceries with other merchandises)—Maga
sins gdndraux (dpiceries avec autres marchandises). 

General stores without groceries—Magasins gdndraux sans 
dpiceries. 

(Located in places of less than 10,000 population—-Situds dans 
des localitds de hioins de 10,000 flmes). 

General merchandise group—Groupe des mar
chandises gdndralcs. 

Department stores—Magasins • k rayons. (Includes mail 
order houses—Comptoirs postaux inclus). 

General merchandise stores with food departments 
Magasins de marchandises gdndrales avec rayons de 
produits alimentaires. 

General merchandise stores without food departments— 
Magasins de marchandises gdndrales sans produita 
alimentaires. 

Variety, 5-and-lO, and to-a-doUar stores—Bazars, magasins 
de 5 et 10 cents, jusqu'fi $1.00. 

Automotive group-Groupe de rautomoblle. 

Automobile dealers—Marchands d'automobiles. 

Automobile dealers with farm implements — Distributeurs 
d'automobiles et d'instruments aratoires. 

Used car establishments—Etablissements d'automobiles 
usagds. 

Accessoires, tires and batteries—Accessoires (auto), pneus 
et batteries. 

Tire shops—Boutiques de pneus. 
Garages—G arages. 
Filling stations—Stations d'essence. 
Filling stations with tirea and accessories—Stations d'es

sence avec pneus et accessoires. 
Filling stations with other merchandise—Stationsjd'essence 

avec autre marchandise. 
Motorcycle dealers—Marchands de motocyclettes. 
Bicycles, motorcycles and supplies—Bicyclettes, moto

cyclettes et accessoires. 
Bicycle dealers—Boutiques de bicyclettes. 
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Kind-of-Business Classifications, 1941 and 1930—Con. 
Classifications par genre de commerce, 1941 et 1930—Suite 

1941 1930 

Automotive group-con.—Groupe de Fautomoblle-fin 

Boats, motorboats, canoes, yachts—Bateaux, bateaux-auto
mobiles, canots, yachts. 

Boats (gas, oil, accessories and repairs)-Bateaux (gazoline, 
huile, accessoires et rdparation). 

Not included in Census—Non compris dans le recensement. 

Apparel group—Groupe du v6tement. 

Men's clothing or clothing and furnishings stores— Magasins 
de vStements ou de vStements et lingerie (pour hom
mes). 

Men's furnishings stores—Magasins de lingerie pour hom
mes. 

Men's hat stores—Magasins de chapeaux pour hommes. 

Custom tailors and made-to-measure clothing—Tailleurs et 
vdtement sur mesure. 

Family clothing stores—VStements pour toute la famille. 
Women's ready-to-wear stores—Magasins de confection pour 

femmes. 
Hosiery, lingerie and accessories stores—Bas, lingerie et 

accessoires. 
Millinery stores—Magasins de modes. 
Furriers—fur shops—Fourreurs. 
Infants' and children's wear stores—Magasins de vStement 

pour enfants. 

Other women's apparel stores—Autres . magasins pour 
femmes. 

Men's shoe stores—Magasins de chaussures pour hommes. 
Women's shoe stores—Magasins de chaussures pour femmes. 

Family shoe stores—Magasins de chaussures pour toute la 
famiUe. 

Building materials group—Groupe des matd
riaux de construction. 

Hardware stores—QuincaiUeries. 
Hardware and farm implements—Ferronnerie et instru

ments aratoires. 
Lumber and building materials—Bois d'oeuvre et matd

riaux de construction. 
Lumber and building materials, coal and wood—Bois d'ceu

vre et matdriaux de construction, charbon et bois de 
chauffage. 

Other building materials—Autrea matdriaux de construc
tion. 

Electrical supply stores—Magasins d'appareils dlectriques. 

Heating and plumbing equipment dealers—Marchands 
d'appareils de chauffage et de plomberie. 

Paint, glass and wallpaper stores—Magasins de peinture, 
vitre et tenture. 

Furniture—household—radio group-Groupe 
des meubles, articles de mdnage et radio. 

Furniture stores—Magasins de meubles. 
Fumiture and undertaker—Meubles et pompes fundbres. 

Household appliance stores—Magasins d'appareils de md
nage. ' 

Automotive group-con.—Groupe de l*automobIIe-fin 

Boats (motorboats, canoes, yachts)-Bateaux (bateaux 
automobiles, canots, yachts). 

Boats Cgas, oil, accesisories and repairs)—Bateaux (essence, 
huile, accessoires et rdparations). 

Aircraft and accessories—Distributeurs d'adroplanes et 
accessoires. 

Apparel group—Groupe du v6tement. 
[Men's and boys* clothing stores—Magasins de vStementa 
I pour homm.es ct gargons. 
Men's and boys' clothing and furnishings stores—Magasins 

[ de vStements et lingeries (hommes et gargons). 
Men's furnishings stores—Magasins de lingerie (hommes). 

Men's and boys' hat stores—Magasins de chapeaux (hommes 
et gargons). 

Custom tailors and made-to-measure clothing—Tailleurs et 
' vStement sur mesure. 

Family clothing stores—VStement pour toute la famille. 
Women's ready-to-wear stores—Magaains de confection pour 

femmes. 
Hosiery, corsets, lingerie—Bas, corsets et lingerie. 

MiUinery stores—Magasins de modes. 
Furriers—fur shops—Fourreurs. 
Infants' and children's specialty shops—Magasins de spd

ciaUtds pour enfants. 
Knit goods stores—Magasins de tricots._ 
Costume accessories stores (including jeweUery, bags and 

gloves)—Magasins d'accessoires de costume (y compris 
bijouterie, sacoches et gants). 
Dressmakers and ladies' tailors—CouturiSres et tailleur 
pour femmes. 

Shoe stores (men's)—Magasins de chaussures pour hommes. 
Shoe stores (women's)—Magasins de chaussures pour 

femmes. 
Shoe stores (men'l^, women'a and children's)—Magasins de 

chaussures pour hommes, femmes et .enfants. 

Building materials group—Groupes des matd
riaux de construction. 

Hardware stores—QuincaiUeries. 
Hardware and farm implementa—Ferronnerie et instru

ments aratoires. 
Lumber and building materials—Cours de bois d'oeuvre et 

matdriaux de construction. ^ 
Lumber and building materials, coal and wood—Bois d ceu

vre, matdriaux de construction, charbon et boia de 
chauffage. 

Roofing material dealers—Matdriaux de toiture. 
Other building materials—Autres matdriaux de construction. 
Electrical shops (without radio)—Boutiques d'dlectricien 

(sans radio). ., , . « 
Heating appliances and oil burners—Appareils de chauffage 

et bruleurs k I'huile. 
Heating and plumbing fixtures—Boutiques de plomberie et 

chaufferie. 
Stoves and ranges—Magasins de poSles et cuisimSres. 

(Stoves and ranges included in furniture and household 
group—Magasins do poSles et cuisiniSres compris 
dans le groupe des meubles et articles de mdnages). 

Glass and mirror shops—Magasins de vitre et mirroirs. 
.Paint and glass stores—Magasins de peintures et vitres. 

Furniture and household group—Groupe des 
meubles et articles de mdnage. 

Furniture stores—Magasins de meubles. 
Furniture and undertaker—Meubles et pompes funSbres. 
Household appliance stores—Magasins d'appareils de md

nage. 
Household appUance stores (gas or electric)—Magasins d'ap

pareils de mdnage (gaz ou dlectricitd). 
Household appliance stores (owned by utility companies)— 

Magasins d'appareils de mdnage (appartenant k des 
compagnies d'utUitd publique). 

Refrigeration dealers—Marchands d'appareils frigorifiques. 

http://homm.es


fiTABLISSElVIENTS DE COMMERCE ET DE SERVICE. 1941 665 

Kind-of-Business Classifications, 1941 and 1930—Con. 
Classifications par genre de commerc, 1941 et 1930—Suite 

1941 1930 

Furniture—household—radio group-con.—Groupe 
des meubles, articles de mdnage et radio-fin 

Household appliance storea with radios—Magasins d'appa
reils de mdnage et radio. 

Radio specialty stores—Magasins de radio (spdciaUtd). 

Radio and music stores—Magasins de radio et de musique. \ 
Piano and music atores—Magasins de piano et de musique. J 
Antique shops—Antiquailles. 
China, glassware, kitchenware stores—VaisseUe, verrerie, 

batterie de cuisine. 

Floor coverings, curtains, interior decorations—Tapis, 
rideaux, ddcorations intdrieures. 

Pictures and picture framing stores—Tableaux et cadres. 

Other home furnishings stores—Autres magasins de fourni
turea de maison. 

Included in "Heating and plumbing equipment dealers" in 
Building materials group—Compris dans "marchands 
d'appareils de chauffage et de plomberie", dans le groupe 
des matdriaux de construction. 

Restaurant group—Groupe des restaurants. 

Restaurants, cafeterias and eating places—Restaurants, 
cafdtdrias et salles k manger. 

,Eating places with other merchandise—SaUes i,nianger et 
autres marchandises. 

Refreshment booths and stands—Pavilions et kiosques de 
rafralchissements. 

Other retail stores—Autres magasins de ddtail. 

Farm implement dealers—Marchands d'instruments ara
toires. 

Feed stores (flour, feed, grain, seed)—Magasins de provende 
(farine, provende, grain et grain de semence). 

Farmers supply stores—Magasins de fournitures pour fer
miers. 

Not included in regular tables. Shown in Appendix B.— 
Non compris.dans les tableaux rdguliers. Paraissent 
dans I'appendice B. 

Harness shops^-Sel leries. 
Book and stationery stores—Librairies et papeteries. 
Coal and wood yards (including ice)—Cours k charbon et 

bois (glace y comprise). 
Ice dealers—Marchands de glace. 
Drug stores without soda fountain—Pharmaciea sans comp

toir de rafralchissements. 
Drug stores with soda fountain—Pharmacies avec comptoir 

de rafratchissements. 
Florists—Fleuristes. 
Gift, novelty and souvenir shops—Magasins de bibelots, 

nouveautds et souvenirs. 

Camera and photographic supply stores—Magasins de 
camdras et fournitures photographiques. 

Jewellery stores—Bijouteries. 

Furniture—household—radio group-con.—Groupe 
des meubles, articles de mdnage et radio-fin 

Radio and electrical shops (including retrieeration)—Maga
sins de radio et appareils dlectriques (y compris refrigd-
ration). 

Radio specialty stores—Magasins faisant une spdcialitd des 
radios. 

Radio and music atores (including refrigeration)—Magasins 
de radio et de musique (y compris refrigdration). 

Antique shops—Antiquailles. 
China, glassware, crockery, etc.—VaisseUe, verrerie, 

faience, etc. 
[Floor coverings, curtains, upholstery and interior decora

tions—Tapis, rideaux, rembourrage et ddcorations int̂ S-
< rieures. 
Interior decorations (specialty stores)—Ddcorations intd-

[ rieures (spdciaUtds). 
Pictures and picture framing—Tableaux et cadres. 

[Awnings, flags, banners, window shades and tents—Auvents, 
drapeaux, banniSres, stores et tentes. 

^Brushes and brooms—Brosses et balais. 
Lamps and shades (specialty storea)—Lampes et abat-jour 

[ (spdciaUtds). 
Stoves and ranges—Magasins de poSles et cuisiniSres. 

Bestaurants, cafeterias and eating places—Bes
taurants, cafdtdrias et salles k manger. 

Cafeterias only—Cafdtdrias seulement. 
Cafes (including confectionery)—Cafds (y compris confi

series). 
Lunch rooms—Salles k goflter. 
Restaurants (table service)—Restaurants (avec service do 

table). 
Cafes with'groceries—Cafds avec dpiceries. 
Lunch counters and restaurants (10 seats and under)—Buffets 

et restaurants (10 siSges et moins). 
Refreshment booths and soft drinks stands—PavUlons do 

rafratchissements et kiosques k liqueurs douces. 
Sandwich shops—Comptoirs k sandwichs. 
Tea rooms and light lunches—Thds et repas Idgers. 

Other retail stores—Autres magasins de ddtail. 

Farm implement dealers—Marchands d'instruments ara
toires. 

Farm implements agents—Agents de machinea agricoles. 
Feed stores (flour, feed, grain, fertUizer)—Magasins de pro

vende (farine, grain, engrais, etc.). 
Feed and coal stores—Magasins de provende et de char

bon. 
Farmers' supply stores—Magasins de fournitures pour fer

miers. 
Grain elevators (coal and feed)—Eldvateura k grain (char

bon et provende). \ 

Harness shops—Selleries. 
Book stores—Librairies. 
Coal and wood yards (including ice) -

bois (comprenant glace). 
Ice dealers—Marchands de glace. 

Drug stores—Pharmacies. 

[ Florists—Fleuristes. 
Art and gift shops—Magasins de bibelots et objets d'art. 

JToy shops—Magasins de jouets. 
Novelty and souvenir shops—Boutiques de nouveautds et 

[souvenirs. 
Cameras and photographic stores—Magasina de cameras et 

fournitures de photographie. • 
[Jewellery stores—Bijouteries. 
Jewellery stores (instalment credit)—Bijouteries (crddit— 

paiements k tempdrament). 

• Cours k charbon et 
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Other retail stores-con.—Autres magasins de 
detail-fin 

Luggage and leather goods stores—^Valises et marchandises 
en cuir. 

Musical instruments storea (without radioa or pianos)— 
Magasins d'instruments de musique (sans pianos ou 
radios). 

Newsdealers—Magasins de journaux. 

Neiradealers and smaUwares—Marchands de journaux et 
bibelots. 

Office, store and school fumiture, equipment and supplies— 
Fournitures et outillage de bureau, magasins et dcole. 

Office and store appUance dealers-
de bureau et de magasins. 

-Marchands d'appareils 

Opticians and optometrists—Opticiens et optomdtristes. 
Bicycle specialty shops—Bicyclettes (spdciaUtd). 

Other sporting goods specialty shops—Autres articles de' 
sport (spdciaUtds). . 

Sporting goods stores—Magasins d'articles de sport. 
Scientific and medical instruments—Instruments scienti

fiques et mddicaux. 

•Tobacco stores and stands—Magasins et comptoirs de tabac. 

Government liquor stores—Magasins de liqueurs du gouver
nement. 

Brewers' warehouses—Entrepdts de brasserie. 
•Tavemea (not including hotela)—Tavernes (hdtels non 

compris). 
Wine stores—Magasins de vins. 

Patent medicine, perfumes, extracts, etc.—Mddicaments 
brevetds, parfums, extraits, etc. 

Pet shops (animals, birds, etc.)—Magasins d'Einimauxl 
vivants, oiseaux, etc. 

Art galleries—Galeries d'art. 
Artificial limbs—ProthSses. 
Artists' supplies—Fournitures d'artistes. 
Auction houses—Maisons d'encanteurs. 
PhUatelists (stamps) supplies—Fournitures de philatdUste 

(timbres). 
Embroidery, needlework, stamped goods—Broderies, tra

vaux d'aiguille et articles dtampds. 
Fur trading posts—Postes de traite de pelleteries. 
Institutional stores—Magaains d'entreprises aociales parti

culidres. 
Machinery—Machines. 
Malt products and suppliea—Produits et fournitures de 

malterie. 
Monuments and tombstones—Monuments et pierres tom

bales. 
Religious goods—Objets de culte. 
Unclassified kinds of business—Genres non classifids de 

commerce. 

Second-hand group—GrQupe de la marchan
dise de seconde main; • ' 

Automobile parts and accessories—Pidces ddtachdes et ac
cessoires d'automobiles. 

Book stores—Librairies. 

Clothing and shoe stores—VStement et chaussures. 
Fumiture stores—Magasins de meubles. -
•AU other second-hand stores—Autres magasins d'articles 

Other retail stores-con—^Autres magasins de 
ddtaU-fin 

{Luggage and leather goods stores—Valiseries (marchandises 
en cxiir). 

Leather and leather findings—Magasins de cuir et crdpins. • 
Music stores (without radio)—Magasins de musique (sans 

radios). 

Newsdealers (tobacco and confectionery)—Magasins do 
journaux (tabac et confiseries). 

Ne\vs dealers (stationery and novelties)—Magasins do jour* 
naux (papeterie et curioaitds). 

i
Office and school supplies—Fournitures de bureaux et 

d'dcoles. 
Office, store and school fumiture, equipment and supplies— 

Fourmtures et outiUage de bureau, dcole et magasin. 
Office and store mechanical appliances—Appareils mdca

niques de bureau et de magasin. 
Typewriter dealers—Magasins de dactylographes. 
Opticians and optometrists—Opticiens et optomdtristes. 
Included in the automotive group—Comprises dans le groupe 

de I'automobile. 

Sporting goods stores—Magasins d'articles sportifs. 

Scientific and medical instruments—Instruments scienti
fiques et mddicaux. 

Tobacco stands (hotel lobbies, etc.)—^Comptoirs de tabao 
(dans les hdtels, etc.). 

Tobacco stores with news-stands—Magasins de tabac avec 
rayon de joumaux. 

Tobacco stores—Magasins de tabac. 
Tobacco stores with Foods—Magasins de tabac, avec aU

ments. 
Government liquor stores—Ddpdts des spiritueux exploitds 

par le gouvernement. 
Brewers' warehouses—Entrepdts de brasserie. 
Taverns—Tavernes. 

Other wine or liquor stores—Autres ddpdts de vin ou 
liqueurs. 

Patent medicines, remedies, perfumes, etc.—Mddicaments 
brevetds, drogues; parfums, etc. 

Miscellaneous kinds of business (n.o.s.)—Etablissements 
divers non ddnommds. 

Monuments and tombstones—Pierres tombales et monu
ments. • . 

Miscellaneous kinds of business (n.o.s.)—^Etablissements 
divers non ddnommds. 

Second-hand group—Groupe de la marchandise 
de seconde main. 

Automobile parts and accessories—Pidces ddtachdes et ac
cessoires d'automobiles. 

Other second-hand stores—Autres magasins d'articles 
usagds. 

Clothing and sUoe stores—VStement et chaussures. 
Furniture stores—Magasins de meubles. 
Other second-hand stores—Autres' magasins d'articles 

usagds. 



APPENDIX E 

TYPES OF CENSUS SCHEDULES 

Seven different types of schedule were used in collecting reports from the retail merchandise 
trade but, because of the necessity of economizing in space, only one of these is reproduced in this 
report. Form No. 5 which is reprinted here was the most detailed schedule used. The other 
schedules were somewhat similar in form and content to Form No. 5 with the exception of the 
section relating to sales by commodity classes. In the other schedules, this section was either 
omitted altogether or was restricted to special types of commodities in which the kinds of stores 
for which the schedvde was intended speciaHzed. The following is a Ust of the principal schedules 
used: • 

Form No. 1.—For stores other than food stores, restaurants, tobacco stores, drug stores 
and automotive estabhshments, used only for small stores probably unable 
to give any analysis of sales on a commodity basis. Preliminary investiga
tions indicated that this would be true of all stores in the apparel, furniture 
or building materials groups having annual sales of less than S10,000. For 
other kinds of business 320,000 was taken as the lower Umit for which the 
schedule was used. 

Form No. 2.—This schedule was specially prepared for food stores, restaurants, tobacco 
stores or newsdealers having annual sales of less than $20,000. 

Form. No. 3.—For food stores and restaurants with annual sales of $20,000 or more. This 
schedule contained a section on commodity sales specially designed for these 
types of business. 

Form No. 4.—For drug stores of all sizes. 

Form No. 5.—^This was a general schedule used for larger stores in kinds of business for 
which special forms were not prepared. Used for stores in the apparel, 
furniture'and building materials trades with annual sales of $10,000 or more. 
Used for stores with $20,000 annual sales or over in other lines of business 

. . for which special schedules were not prepared. 

Form No. 6.—For all firms selling motor vehicles, either exclusively at retail or at both 
wholesale and retail prices. 

Form 6A.—For all other establishments in the automotive trades such as filling sta,tions, 
garages, repair shops, etc. Also used for tourist camps or cabins. 

In addition to the schedules listed above, there were special forms for chain stores or other 
multiple organizations which facilitated the assembly of the information for all units in the 
chain in compact and convenient form. 
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TYPES DE QUESTIONNAIRES DE RECENSEMENT 

Sept sortes de questionnaires ̂ ont 6t6 utilisfe pour recueilUr les rapports du commerce de 
detail mais, k cause de la n§cessit6 d'^pargner I'espace, seulement un de ceux-ci est reproduit dans 
Ie pr&ent rapport. La formule n° 5, reproduite ici, est le questionnaire le plus d6taill6 qui a 
6t6 utihs6. Les autres questionnaires sont assez semblables k la formule n° 5 quant k la forme et 
au contenu, k I'exception de la section relative aux ventes par genres de produits. Dans les 
autres questionnaires, cette section est omise compldtement ou est restreinte aux produits parti
culiers dans lesquels se spdciaUsent les sortes de magasins auxquels le questionnaire est destin6. 
Suit une liste des principaux questionnaires utilisfe: 

Formule n° 1.—Pour les magasins autres que les magasins de produits alimentaires, .les 
restaurants, les magasins de tabac, les pharmacies, et les magasins d'auto
mobiles et accessoires; utilisde seulement pour les petits magasins qui n'b 
pouvaient probablement pas fournir vme analyse des ventes par genre de 
produits. Des enqufites prdliminaircs ont indiqud que ce serait le cas de 
tous les magasins des groupes du vdtement, des meubles ou des matdriaux 
de construction ayant un chiffre de ventes annuelles de moins de $10,000. 
Pour d'autres genres de commerce la limite la plus basse k laquelle I'usage 
de ce questionnaire a dtd affectd a dtd fixd k $20,000. 

Formule n° 2.—Ce questionnaire a dtd prdpard spdcialement pour les magasins de produits 
alimentaires, les restaurants, les magasins de tabac ou les marchands de 
journaux faisant des ventes annuelles de moins de $20,000. 

Formule n° 3.—Pour les magasins de produits alimentaires et les restaurants qui font des 
ventes annuelles de $20,000 ou plus. Ce questionnaire contient une sec
tion sur les ventes par genre de produits spdcialement prdparde pour ces 
genres de commerce. 

Formule n° 4.—Pour les pharmacies de toute importance. 

Formule n° 5.—Ceci est un questionnaire gdndral pour les grands magasins appartenant k 
des genres de commerce pour lesquels des formules spdciales n'ont pas 
dtd prdpardes. II a dtd utilisd pour les magasins de vStements, de meubles 
et de matdriaux de construction qui font des ventes annuelles de $10,000 
ou plus. II a dtd utilisd dgalement pour les magasins qui font des ventes 
annuelles de $20,000 ou plus et qui appartiennent k des genres de com
merce pour lesquels des questionnaires spdciaux n'ont pas dtd prdpards. 

Formule n° 6.—Pour toutes les maisons vendant des vdhicules automobiles, soit seulement 
en ddtail ou k des prix de gros et k des prix de ddtail dgalement. 

Formule n° 6A.—Pour tous les dtablissements dans le commerce d'automobiles et acces
soires tels que postes d'essence, garages, boutiques de rdparation, etc. 
Egalement utilisde pour les camps de touristes ou les cabines de touristes. 

En plus des questionnaires ci-dessus mentionnds, des formules spdciales ont dtd utilisdes 
pour les magasins en chaine ou autres organisations k succursales qui ont faciUtd I'assemblage de 
renseignements pour tous les magasins en chalne sous une forme condensde et commode. 
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DEPARTMENT OF TRADE AND COMMERCE, CANADA 

CONFIDENTIAL CENSUS REPOET 

FUe No.. 

This form properly completed should be returned on or before. 

• Your report is required by Act of Parliament, Statistics Act, Chapter 190, Revised Statutes of Canada, 1927. Refusal 
or neglect to furnish information is an offence under the Act. The Act also makes it unlawful for the Bureau to disclose any 

• facts relating to the business of individual firms. All answers will be held absolutely confidential. Only census employees 
sworn to secrecy will see your statements. The information you furnish on your report will be used solely for preparing sta
tistics, and will not be made available for taxation purposes or disclosed to municipal or provincial authorities or to any other 
department of the Dominion Government. 

Form No. 5—Betail Schedule General 

DOMINION BUREAU OF STATISTICS, OTTAWA 

CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS, 1941 

All reports should relate to the calendar year 1941, or to the business year most closely conforming with the calendar year. 
If possible, reports should cover'the full year's operation. If you did not operate for the full year, complete the schedule 

for that portion of the year in which you were in business. 
Firms which own and operate branch stores must prepare a separate report for each store. 
Most of the questions are self-explanatory. Additional explanations are given on page 8. 

I. DESCRIPTION OF BUSINESS:-

(a ) Name and 

address of 

firm 

(If name or address as given above is incorrect, please revise) 

(b) Name of owner of business (if different from above) 

(c) County (Ontario, Quebec and Maritime Provinces only) ' 

(d) Is estabUshment located within corporate limits of city, village or incorporated place? (Yes or No) 

(e) If more than one store is operated, give address of head office 

(f) How many stores were operated by this firm in 19417 

(If two or three, show under "Remarks" at end of schedule the name and address of each) 

(g) Give year when this establishment came under the present ownership at present location 

(h) State whether operated by individual, partnership, corporation or co-operative society '. 

(i) Is this business retail or wholesale? 

(If both, give approximate percentage of sales transacted on each basis) 

(j) Is this establishment a member of a buying association or voluntary cliain? (Yes or No) 

(k) If "Yes" give name and head oflSce address of chain 

(I) If a grocery department is operated, is it a "serve-yourseU" department? (Yes or No). 

II. KIND OF BUSINESS:— 

(a) Kind of business 
(State here what kind of business you operate. Examples: General store, household appliance store, electrical 

supply store, women's apparel store, family clothing store, dry goods store, fuel business, etc. Do not describe 
as dry goods store unless at least half your business consists of piece goods.) 

(b) To help us understand the kind of business you are doing, state below the goods or services which you sell'most, in 
order ot their importance in your sales. ( IF POSSIBLE, give approximate percentage which sales of each main com
modity group form of your total trade. Example: groceries, 40 per cent; clothing, 30 per cent; footwear, 10 per cent; 
hardware, 20 per cent.) Do not attempt to give sales of individual commodities in this section. 

1 % 4 % 

2 % 5 % 

3 % 6 % 
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I I I . WORKING PROPRIETORS (Not applicable to incorporated companies) :— 

(A working proprietor for the purpose ot this section is one who not only has ownership in the business but also spendj 
most ot his or her time in its management. Where husband and wife manage the business jointly, one should be reported 
OS a proprietor in subsection (a) or (b) and the other should be reported as a member o.f the proprietor s family in 
Section IV.) 

(a) How many proprietors 'are there in this business who DO NOT receive a stated salary or who are without regular 
drawing account:— 

(1) How many male? How many female? 

(b) How many proprietors are there in this business who DO receive a stated salary or withdraw a stipulated amount 
as payment for managing the business;— 

(1) How many male? How many female? 

(2) What was the total amount of proprietors' salaries or withdrawals from regular 

drawing account for the year, or period covered by this report? t 

(Do NOT include employees' wages) 

IV. FAMILY MEMBERS (Do not repeat here the proprietors shown above in Section III) :— 

In addition to the proprietors reported above, how many of the proprietor's famUy work in the business but do not 
receive a stipulated wage? ' 

Engaged Full-time Engaged Part-time 

How many under 18 years ot age?. 

How many 18 years ot age or over? • 
NOTE.—Members of family who are paid daily or weekly wages or regular salary should be reported with employees in 

Section V. 

V. EMPLOYEES AND PAYROLL (Include working executives ot INCOEPORATED companies) :— 

(Be careful not to duplicate figures already given in Sections III and IV.) 

(a) Average annual employment:— 

Stato the average number ot employees engaged during the year or give the number engaged during what you 
consider was a representative month or week. Distinguish between male and female and between full-time and 
part-time employees. 

(1) How many full-tune employees? Male Female 

(2) How many part-time employees? Male Female.; 

(b) Annual payroll:— 
(1) Total salaries, wages, commissionB"and bonuses paid to all employees in 1941, or period 

covered by this report. Report the full amount before deductions tor National Detenqe 
Tax or for social services such aa Unemployment Insurance. (Include payments in kind, 
meals, lodging, etc., if any) » 

(2) How much of the total payroll shown in (b)l above waa paid to full-time employees?... t 

(3) How much ot the total payroll shown ia (b)l above was paid to part-time employees?.. t 

NOTE.—If your annual payroll is not broken down to give full-time and part-time separately, 
classify your total annual payroll as given in(b)l,aa between full-time and part-time on the basis 
ot payroll data for what you consider to be a representative week. 

(4) Value ot payments in kind (meals, lodging, etc.), included in (JJ 1 above, if any t 
(c) Seasonal employment:— 

If records are available, please show number of employees on payroll tor period nearest Ist of each month:— 

- Jan. Feb. March April May June July Aug. Sept. Oct. Nov. Dec 

NOTE.—Employees who work only part ot the normal working day or part of the normal working week should be con
sidered as part-time employees. Persons employed part ot the year but full time when employed should De 
considered as fuU-time employees. 
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VI. TOTAL SALES OR RECEIPTS, 1941 (Annual turnover):— 

(a) What were your total sales for the year? •, j 

(b) Approximately how much ot the total receipts reported above represents:-

(1) Sales ot merchandise? | 

(2) Sales of meals or lunches? (Include bottled beverages in (1) and 
not here) j 

(3) Receipts from repairs and services? (Include receipts from all 
classes ot services performed such as barber or other personal 
service, repair work ot all kinds, photographic studio, receipts from 
rental library, etc. Include receipts from amusemente such as 
bowling alley, billiard parlour, etc.) % 

VIL CASH AND INSTALMENT SALES:— 

(a) Approximately what percentage of your total annual business tor 1941 was transacted on a cash 
or c.o.d. basis? (Do not include down payments on instalment sales) % 

(b) What was the total selling value of all goods sold on the instalment plan in 1941? (Include the 
down payment and also the value of trade-ins accepted as part payment. Include all instal
ment sales irrespective ot whether the paper is discounted with a finance company or carried 
on your own books.) If nothing, indicate " 0 " or the word "nil" ; 

NOTE.—Open account credit sales should not be reported in this section. 

VIII. MAIL ORDER SALES:— 

How much ot the total sales reported above in Section VI (a) represents mail-order business? t. 

IX. GOODS WITHDRAWN FOR OWN USE:— 

(a) State approximately the value of goods withdrawn from stocka during the year by proprie
tors tor own use 5_ 

(b) la above amount included in sales shown in Section VI? (Yes or No). 

X. RENTALS:— 

(a) Indicate whether land and buildings DSED IN THE BUSINESS during the year were— 

(1) Ownedbyyou? (Yes or No) _. (2) Rented by you? (Yes or No). 

(3) Partly owned and partly rented by you? (Yes or No) 

(b) What was the amount of rent paid for all rented land and buildings used in the busmess during 
the year? j _ ^ _ 

XI. OTHER EXPENSES:— 

Give the amount ot all other expenses paid in the year. (Do NOT INCLUDE WAOES, SALAEIES 
OR EBNT ALREADY SHOWN ON THIS SCHEDULE AND DO NOT INCLUDE COST OF GOODS PURCHASED FOE 
RESALE.) Include advertising, light, heat and power, supplies, taxes, insurance, repairs, depre
ciation, bad debt losses and all other items ot operating expense. Include interest on mortgages on 
business premises and interest on money borrowed tor current business operations but do not 
include interest on own capital investment { 

XIL STOCKS ON HAND FOR SALE:-

What was the value of merchandise on hand December 31,1944, or nearest inventory date at 
cost or replacement? j _ 

XIII . OUTSTANDING ACCOUNTS:-

(a) What was the value ot customers'accounts outstandmg at the end of the year? (Include 
charge accounts, open accounts, instalment accounts carried on your own books. Do not 
mclude accounts written off. It nothing, indicate "O") $. 

(b) How much ot the total ouotaiiding accounts reported above in XII I (a) represents balance on 
instalment accounts (not mcluding accounts sold to finance companies, banks, or others) $.. 
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XIV. SALES BY COMMODITY CLASSES:— 

This inquiry is designed to secure the most accurate information available regarding the sale of different commod
ities It is realized that many firms do not maintain separate records for each commodity sold but m such instances 
estimatesbased on experience will be of great value. Estimates of individual estabUshments may be too high or top 
low but where very large numbers ot returns are dealt with, low and high figures tend to offset each other and the cal
culated totals have a high degree of reliabUity. Do not hesitate, therefore, to make careful estimates where exact 
figures are not available. This entire section should be read over carefully in order to see the various commodity 
groupings Usted before entering any figures. 

Commodity Classes 

1. TOTAL RECEIPTS (This 
should check with VI (af).. 

2. ALCOHOLIC BEVERAGES 
(beer, wine, liquor) 

3. AUTOMOBILES, TRUCKS. 
BUSES, TRACTORS, AC
CESSORIES, TOTAL (sum 
of (a) to (e)) (Report gasoline 
under No. 18, and not here) — 

Number 
of Units 

(a) New passenger 
cars 

(b) New commer
cial vehicles.. 

(c) Used vehicles 

(d) Tractors 

(e) Automotive parts and ac
cessories (including tires, 
tubes, storage batteries, 
auto tools, etc.) (report ra
dio sets under No. 32, and 
not here) 

4. BUILDING MATERIALS, 
TOTAL (sum of (a)io (c))... 

(a) Lumber, rough or dressed. 

(b) Planing mill products... 

(c) All other building materials 
(including brick, cement, 
lime, plaster, shingles, roof
ing materials, insulating 
board, etc.) 
(report hardware under No 
19, and not here.) 

5. CAMERAS AND PHOTO 
GRAPHIC SUPPLIES (in 
elude cameras, projectors, films 
photo equipment and supplies) 

Value of Sales 

Item 
Total 

Group 
Total 

Sales 
Volume 

6. C I G A R S , C I G A R E T T E S , 
TOBACCO (report smokers' 
supplies (pipes, etc.) under No. 
42, and not here) 

, C L O T H I N G A N D F U R 
NISHINGS. MEN'S AND 
BOYS', TOTAL (sum of (a) 
to(d)) 

(a) Custom tailoring and made-
to-measure clothing (suits 
and coats) 

(b) Men's and boys' ready-
made clothing (suits and 
coats) 

(c) Men's and boys* furnish
ings (underwear, hosiery, 
shirts, sweaters, pyjamas, 
gloves and mitts, hats and 
caps, etc.) (report shoes in 
No. 35, and not here)... 

(d) All other clothing (includ
ing work clothing and 
sports wear) 

Commodity Classes 

C L O T H I N G , WOMEN'S , 
M I S S E S ' A N D C H I L 
DREN'S, TOTAL (sum of (a) 
to(f)) 

(a) Women's and 
ready-to-wear outerwear 
(coats, suits, dresses, sports 
wear, house dresses, blouses 
skirts, knitwear. Include 
custom tailoring, if any).;. 

(b) Women's and misses' un
derwear (negligees, corsets, 

' robes, pyjamas). 

(c) Girls' and infants' wear., 

(d) Millinery 

(e) Hosiery 

(f) Furs and fur goods (fur-
trimmed coats should be 
reported in (a), and not 
here) 

NOTE—Women's accessories such as 
handkerch ie f s , neckwear 
purses, gloves, etc., should be 
reported under No. 10 (c), and 
not here (report shoes in No. 35, 
and not here). 

DRUGS AND DRUG SUN 
DRIES, TOTAL (sum of (a) 
to(c)) 

(a) Prescriptions 

»(b) Drugs, pharmaceuticals, 
patent medicines and com
pounds 

(c) Drug sundr ies , rubber 
goods, sick-room supplies, 
surgical, dental and hospital 
supplies. (See separate 
items for soda fountain 
sales and ice cream, candy 
and confectionery, toilet 
articles and preparations) 

Value of Sales 

Item 
Total 

Group 
Total 

10. DRY GOODS AND NO 
TIONS, TOTAL (sum' of (a) 
to(c}) 

(a) Piece goods (silks, velvetS; 
woollens, cottons, Unens)... 

(b) Bedding and house linens 
(pUlows, blankets, bed
spreads, comfortables, pil
low cases, sheets, tabic 
linens, towels, etc. Mat
tresses should be reported 
under No. 16, and not here) 

(c) Notions and smallwares 
(handkerchiefs, laces, neck
wear, scarfs, gloves, but
tons, thread, yams, purses, 
umbrellas, shopping bags, 
etc.) 
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XIV. SALES BY COMMODITY CLASSES-Continued 

Commodity Classes 

E L E C T R I C A L APPLIAN 
CES AND SUPPLIES (not 
including radios, radio equip
ment or batteries which are 
reported in No. 3 and No. 32) 
TOTAL (sum of Cc J to (ff).... 

Number 

(a) Electrical refrig
erators 

(b) Electrical vacu
um cleaners (re
port non-electric 
carpet sweepers 
in No. 42) 

(c) Electric wash
ing m a c h i n e s 
(report non-elec
tric washing ma
chines in No. 42) 

(d) Electric ranges 
and stoves (re
port rangettes in 
(f)) 

(e) Portable (plug-
i n ) e l e c t r i c 
household heat
ing appliances 
(including irons, 
p e r c o l a t o r s , 
toasters, griUs, 
etc.) 

(f) Other electrical 
appliances and 
suppUes (includ
ing water heat
e r s , e l e c t r i c 
lighting equip
m e n t , l a m p s , 
shades, bulbs, 
dry bat ter ies , 
socke ts , e tc .) 
(report all sew
ing machinea un
der No. 34, and 
not here) 

of Units 

X 

F A R M A N D G A R D E N 
E Q U I P M E N T A N D 
SUPPLIES, TOTAL (sum of 
(a)U>(d)) 
(a) Farm machineryandequip-

ment (haying, harvesting, 
tillage, wagons, separtors. 
etc. Report tractors with 
the automotive group 
No. 3, and not here) 

(b) Binder twine 
(c) Harness .. 
(d) Other farm, dairy and gar

den equipment and sup
plies, lawn mowers, etc 

13. FLOWERS, WREATHS AND 
POTTED PLANTS 

14. F O O D A N D K I N D R E D 
PRODUCTS, TOTAL (sum of 
(a)to(f)) 
(a) Bakery products, fresh... 
(b) Candy and confectionery. 
(c) Fresh fruits and vegetables 
(d) Fresh and cooked meats 

(including poultry and fish 
Do not include canned 
goods) 

(e) Dairy producta and eggs 
(include bu t t e r , cheese, 
fluid mUk and cream, and 
eggs) • 

(f) All other food products 
such as tea, coffee, sugar, 
flour, canned goods of all 
kinds, etc., etc. (Include 
bottled .beverages and ice 
cream other than that sold 
with meals or in soda foun-l 
tains) 1$. 

97404—43 

Value of Sales 

Item 
Total 

Group 
Total 

is 
Volume 

Commodity Classes 

15. FUEL, TOTAL (sum of (a) to 

(cf)..^ 

(a ) Coal and coke 

(b) FueloU ; . . 

(c) Wood and other fuels... 

16. FURNITURE (all household 
furniture including mattresses 
and springs) (report second
hand furniture under No. 43 
(a), and not here) 

17. GAS APPLIANCES AND 
SUPPLIES, TOTAL (sum of 
(a)&nd(b)) 

Number 

(a) Gas stoves and 
ranges (includ
ing combination 
gas and coal). .. 

(b) AU other gas ap
pliances 

of Units 

18. GASOLINE, LUBRICAT
ING OILS AND GREASES, 
TOTAL (sum of (a) and (b)).. 

(a) GasoUne (gallons 

(b) L u b r i c a t i n g oils and 

HARDWARE (include build
ers' and shelf hardware, car
penters', mechanics' and power 
tools and all other hardware. 
Do not include kitchen ustensils 
or other items mentioned under 
No. 23. Report paints under 
No. 30, and not here) 

20. HAY, STRAW, GRAIN AND 
FEED 

21. HEATING AND PLUMB
ING EQUIPMENT AND 
SUPPLIES (other than items 
reported in Nos. 11, 17 and 38) 
(Report only sales made from 
store at retail. Do not include 
contract work reported annually 
to Census of Construction).. 

22. HOUSE F U R N I S H I N G S , 
TOTAL (sum of (a) to (e)).... 
(a) Draperies, upholstery, cre

tonnes and curtains 

(b) Floor coverings 

(c) Awnings, window shades 
and bhnds 

(d) Mirrors, pictures and art 
goods 

(e) House furnishings not else
where reported 

23. HOUSEHOLD SUPPLIES, 
TOTAL (sum of (a)to (c)). 

(a) Soaps (laundry and toilet) 
and cleaning compounds 

(b) China, glassware, crockery 

(c) Other household suppUes 
such as brooms, brushes, 
floor wax, toilet paper, 
kitchen utensils and cutlery, 
oil lamps'and oU, ladders, 
etc. (Report silverware un
der No. 24, and not here).. 

Value of Sales 

Item 
Total 

Group 
Total 

Sales 
Volume 
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XIV. SALES BY COMMODITY CLASSES-^Continued 

Commodity Classes 

24. J E W E L L E R Y , S I L V E R 
W A R E , C L O C K S A N D 
WATCHES, TOTAL (sum of 
(a)to(e}) 

(a) Clocks (including electric 
clocks) 

(b) Watches 

(c) Plated silverware (flat and 
hollow-ware and other 
goods) 

(d) Sterling silverware (flat 
and hoUow-waro and other 
goods) 

(e) All other jeweUery 

25. LUGGAGE AND LEATHER 
GOODS (other than harness 
and footwear) 

26. MOTORCYCLES AND AC
CESSORIES 

27. MUSICAL INSTRUMENTS 
AND ACCESSORIES. TO
TAL, (sum of (a) to (c)) (Re
port radios and radio equip
ment under No. 32, and not 
here) 

(a) Pianos, player 
pianos and 
organs 

(b) Phonographs 
and records... 

(c) Musical instru
ments and 
cessories, sheet 
mus ic , music 
books 

Number 
of Units 

28. O F F I C E A N D S T O R E 
EQUIPMENT, TOTAL (sum 
of (oJand (b)) 
(a) (jfUce and store furniture 
(b) Office and store appliances 

(including typewriters, cash 
registers, duplicating ma
chines, etc.) 

29. O P T I C A L G O O D S (eye
glasses, binoculars, etc.) 

30. PAINTS, VARNISHES AND 
GLASS, TOTAL (sum of (a) 
asid(b)) 
(a) Paints, varnishes, lacquers. 
(b) Glass and painters' supplies 

31, PROFESSIONAL AND SCI
ENTIFIC INSTRUMENTS 
and EQUIPMENT 

•32. R A D I O S A N D R A D I O 
EQUIPMENT, TOTAL (sum 
oi(a)to(d)) 

Number 
of Units 

(a) Motor car radio 
sets 

(b) Battery-operat
ed radio sets — 

(c) AU other radio 
sets 

(d) Radio parts, ac
cessor ies and 
equipment (re
port ba t te r ies 
luider No. 3 (e) 
and No. 11 (f). 
and no t here)... 

Value of Sales 

Item 
Total 

Group 
Total 

Sales 
Volume 

S . > . 

Sales 
Volume 

33. SEEDS, BULBS, NURSERY 
STOCKS 

34. SEWING MACHINES. ALL 
TYPES (including electrical 
sewing machines) 

35. SHOES AND OTHER FOOT 
WEAR, TOTAL (sum of (a) 
to(c}) 

36. SPORTING GOODS AND 
BICYCLES (including bicycle 
tires and tubes, gymnasium and 
recreation room equipment, 
guns and ammunition, tents and 
other camping equipment, etc.) 

37. S T A T I O N E R Y . B O O K S 
AND MAGAZINES (include 
books, Bibles, greeting cards, 
magazines, newspapers, writing 
paper and envelopes," school 
supplies, paper cups, napkins; 
also include blank books, foun
tain pens and pencils) 

Commodity Classes 

(a) Boots and shoes:— 
(1) Men's and boys' 
(2) Women's and misses'. 
(3) Children's and infants' 

(b) Rubbers and overshoes... 

(c) AU other footwear, slippers, 
etc 

38. STOVES A N D R A N G E S 
(other than electric and gas 
See No. 11 (.î  for electric stoves 
and No. 17 (a) for gas stoves) 

39. TOILET ARTICLES AND 
PREPARATIONS, TOTAL 
(sum of (a) and (b)) 

(a) Toilet preparations and cos
metics, including perfumes, 
face powders, compacts, 
ba th preparations, hair 
preparations, creams, lo
tions, shaving soaps (in 
elude toilet soaps in No. 23 
(a) and not here) 

(b) Toilet articles, including 
brushes and brush sets, 
combs, mirrors, razors, etc, 

40. T O Y S , G A M E S A N D 
WHEEL GOODS (baby car
riages, w^agons, tricycles, etc.). 

41. WALLPAPER (including 
moulding) 

42. MISCELLANEOUS MER 
CHANDISE, TOTAL (speci
fy principal commodities and 
give value of sales of each) .•. 

Value of Sales 

Item 
Total 

Group 
Total 

(a) . 

(b) , 

(c) . 

(d) 

(e). 

(f) . 
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XIV. SALES BY COMMODITY CLASSES—Concluded 

Commodity Classes 

43. SECOND-HAND MER 
CHANDISE, TOTAL (sum of 
(a) to (c)) (report second-hand 
automobiles in No. 3,-and not 
Iiere) 

(a) Fumiture 

(b) Clothing 

(c) Allothcrsecond-handgoods 

44. RECEIPTS FROM SALE OF 
MEALS AND LUNCHES (in 
eluding soda fountain sales) — 

Value of Sales 

Item 
Total 

Group 
Tot.il 

Commodity Classes 

45. R E C E I P T S F R O M R E 
PAIRS AND SERVICES, 
TOTAL (include receipts from 
all classes ot services performed: 
fur storage, electrical repair, 
jewellery repair, shoe repair, 
etc.) Specify if possible 

(a) 

(b) 

(c) 

(d) 

(e) 

(f) .'• 

Value ot Sales 

Item 
Total 

Group 
Total 

XV. LEASED DEPARTMENTS— 

(a) List below the names and present business addresses ot persona or firms operating leased concessions in this store in 
1941. Also indicate the kind of business carried on. If more space is required, please attach separate list. 

Name Address Kind ot Business 

1. 

2. 

3. 

4. 

(b) It possible, give gross sales made by leased departmenta S-

(c JAre sales made in leased concessions included in Inquiries VI and XIV7 (Yes or No) 

XIV. REMARKS:— 

(a) Is any ot the capital invested in this busmess owned by non-residents ot Canada? (Yes or no) . . 

(b) If more than one establishment is operated by this firm, give here the name and address of each:-

1 

2 

3 

Mark (x) opposite those stores covered by thia report. 

CERTIFICATE 

This is to certify that the information contained in this schedule is correct and complete to the best ot my knowledge 

»nd belief, and covers the period from " 

to 19 

(Signature and official title of person fumiahing the information) 

Date of this return 104 
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INSTRUCTIONS 

(a) Every question should be answered. It you attempt to answer the questions aa fully as you can, it will save corre
spondence, and will thus reduce'the cost of the census to the country. 

(b) The schedule should be retumed not later than the date stamped at the top of the first page. 
(c) The schedule must be certified by the owner, manager, auditor or agent. See certificate at end of schedule. 
(d) Retain for your own records the schedule marked "Keep this copy for your files." 

HOW TO FILL IN THE SCHEDULE 

The questions on tlie schedule are largely self-explanatory, but the following notes may be found of some assistance. The 
headmgs under which these not£s appear refer to the main headings on theschedule:— 

I. DESCBIPTION 01' BtJsiNESs—This section asks tor some general information regarding your business. It the firm name 
and name ot owner are the same, the name need be written only once in answer to subsections (a) and (b). 

II. KIND OF BUSINESS—The published reports ot the census will show the total number of stores, number ot employees, 
sales or receipts and other information obtained in the census for stores classified according to kind of business such 
as grocery store, hardware store, shoe repair shop, laundry, etc., etc. Give a full enough description in answer to 
this question so that it will be known how to classify your store or business. 

III . WoHKiNO PBOPKIETOKS—Only those proprietors who are actively engaged in the business are to be reported. Partners 
whose interest is financial only and who do no actual work of supervision or operation should not be reported. 
Make a distinction between those proprietors who do and those who do not receive a stated salary or have a regular 
drawing account. 

IV. FAMILY MEMBEBS—Report here the number of members of the proprietor's family (other than the proprietor himself) 
who assist in the business, but who are not paid a regular salary or wage. Those members of the family who are 
paid a regular salary or wage should not be reported here but should be included with the employees in Section V. 

V. EMPLOYEES AND PAYBOLL—Report here the average number of employeea employed in the business during the year. 
Employees should be classified as between those on a full-time basis and those on a part-time basis. Report as 
part-time employees those who do not work the full number of working hours per week. Note that persons em
ployed tor only certain months of the year but for the full number of workmg hours per week when employed 
should be considered as full-time employees. 

VI. TOTAL SALES OB RECEIPTS, 1941 (ANNUAL TDBNOVEB)—This is the most important question on the schedule. Do not 
fail to answer it. If accurate annual records ot your sales or receipts are not kept, give the most accurate estimate 
possible, based on your average daily sales over what you consider to be a representative period. 

VII. CASH AND INSTALMENT SALES— 

(a) Percentage of Cash Salea—Many firms do not maintain separate records of cash and credit sales. I t will be satis
factory if you indicate here the approximate percentage of your total annual business which you think was 
transacted on a cash or c.o.d. basis. 

(b) Instalment Sales—Instalment sales may be defined as transactions in which there ia a written agreement stipulating 
the amounts and dates of partial payments. There may or may not be a down payment at time ot sale. 

Report in answer to Section VII (b) the total selUng value ot all goods sold durmg the year on the instalment plan . 
Include the amount of the down payment and also the value ot any trade-ins accepted as part payment. 
Include all instalment sales irrespective of whether the paper was discounted with a finance company or 
carried on your own books. 

NOTE.—Open account credit sales are not to be reported in thia section but should, ot course, be included in the 
total sales shown in answer to Section VI. 

VIII. MAIL OKDEB SALES—Report here the value of sales made on a mail-order basis during the year. This amount should 
also be included in the total'sales reported in VI (a).-

IX. GOODS WITHDEAWN FOB OWN USE—Report here the approximate value of goods withdrawn from stocks by the 
proprietor during the year. These withdrawals may be reported at wholesale or at retail prices whichever is the 
more convenient. 

X. RENTALS—Report the amount paid during the year tor rented land and buildings used in the business. If a rented 
building is used partly for business purposes and partly as a residence, try to estimate the am6unt of rent applic
able to the business part. Rentals paid tor equipment should be included with "Other Expenses" in Section XI 
and not here. . 

XI. OTHEB EXPENSES— 
D o NOT INCLUDE THE COST OF GOODS PUBCHASED FOB BESALE. 
D o NOT INCLUDE I N W A E D FREIGHT. . . . 

D o NOT INCLUDE SALABIE8, WAGES OB BENT ALBBADY REPOBTED. 
D O NOT INCLUDE INTEBEST ON OWN CAPITAL INVESTMENT. 

Report here all other operating expenses ot the business paid during the year. Include such items as advertising, 
supplies (wrapping paper, bags, twine, etc.), telephone, telegraph, taxes (other than uicome taxes), insurance in con
nection with the busmess, fuel, light and power, bad debt losses, amount paid for repau^ and mauitenance, deprecia
tion on o^vned buildings or equipment, interest on money borrowed for current business operations or on mortgages 
on business premises. Include deUvery costs and any other expenses except the four items set out in email capitals 
at the beginning of this paragraph. 

XII . STOCKS ON HAND FOR SALE—The inventory value at the end of 1941 or nearest inventory date is to be reported. In
ventory may be reported at cost or replacement value accordmg to the basis on which it has been calculated for 
your own records. Do not include the value of owned land, buildings or equipment. 

XUL OUTSTANDING ACCOUNTS—Report the amount ot money owmg to your business by customers at the end of the year. 
, Include charge accounts and all instalment accounts carried on your own books. 

XIV. SALES BY COMMODITY CLASSES-It is of the utmost importance that sales be shown, where possible, by commodity 
classes. The commodity section of the schedule is divided into a number of main groups, some of which are broken 
down into sub-groups. Look through the liat of commodity classes and enter the value of sales against each main 
group handled in your store. Then try to break down these group totals into the more detailed classifications. 
Remember that carefully made estimates, when combined with results tor many other firms, will give reasonably accurate totals. 

OUT OF BUSINESS FIRMS 

If you no longer operate this busmess, you should return the schedule with the followmg information:-

(1) Name of present occupant or owner 

(2) Post office address of present occupant or owner >. 
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MINIStflRE b u COMMERCE, CANADA 

EAPPOET CONFIDENTIEL DE EECENSEMENT 

Dossier n°. 

Cette formule, dQment remplle, doit nous etre retournSe le ou avant le 

Votre rapport est requis par acte du Parlement, loi de la Statistique, chapitre 190, Statuts Revises du Canada. 1927. 
Le refus ou la negligence de nous fournir des renseignements est une infraction k la loi. En vertu de la loi, il est aussi illegal 
pour le Bureau ae ddvoiler des tails relatifs au commerce de firmes individuelles. Toutes les rdponses sont absolument 
confidentielles. Seuls les employes du recensement. tenus au secret par serment, verront vos 6tats. Les renseignements con-
tenus dans vos rapports servent seulement k la preparation de statistiques; ils ne servent pas k des fins de taxation et ne sont 
divulgu^s k nulls autorite municipale ou provinciale ou k tout autre Ministdre du Gouvernement federal. 

Formule n° S—Commerce de detail gSnfral 

BUREAU FfiofiRAL DE LA STATISTIQUE, OTTAWA 

RECENSEMENT DES fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 

Toutes lea rdponses doivent se rapporter il I'annde civile 1941, ou ̂  I'annde commerciale la plus rapprochDe de I'annde civile. 
Si la chose est possible, les rapports doivent couvrir les operations entifires de I'annee. Si vous n'avez pas op6r6 pendant 
toute I'annee, veuillez remplir la formule pour la partie de I'annee pendant laquelle vous ayez opdre. 
Les etablissements qui possSdent ou exploitent des succursales doivent preparer un rapport distinct pour chaque magasin. 
La plupart des questions s'expliquent d'elles-mfimes. D'autres explications sont donnees k la page 8. 

I. DESCRIPTION DE L'fiTABLISSEMENT: 

(a) Nom et 

adresse de • 

retablissement 

(Si Ie nom ou i'adresse donnfo ci-dessus sont inexacts, veuillez corriger) 

(b) Nom du proprietaire (s'il diftere de ci-dessus) 

(c) Comte (Ontario, Quebec et Provinces Maritimes seulement) 

(d) L'etablissement est-il sitae dans les limites de la cite, du village ou dc I'endroit inoorpore? (Oui ou Non). 

• (e) Si plus d'un magasin est exploite, veuillez donner I'adresse postale de 1'administration centrale 

(/) Nombre de magasins exploites par cet etablissement en 1941? 

(Si deux ou trois, priere de donner sous "Remarques" k la fin du questionnaire le nom et I'adresse de chacun) 

(g) En quelle annde l'etablissement est-il passe aux mains du proprietaire actuel, dans la localite actuelle? 

(h) Dire s'il est exploite par un individu, une socidte, une corporation, ou une societd cooperative 
(t) Fait-il un commerce de detail ou de gros? 

(S'il fait les' deux, donnez le pourcentage des ventes sur chaque base) 

(j) Fait-il partie d'une association d'achat ou d'une chatne volontaire? (Oui ou Non) 

(k) Si "Oui". donnez I'adresae du sidge social de la chalne 

(I) Si vous exploitez un comptoir d'epicerie, est-ce un "servez-vous vous-mfime"? (Oui ou Non). 

II. GENRE DE COMMERCE: 

(a) Genre de commerce 
(Dire le genre de commerce que vous faites. Ainsi: magaain gdneral, magasin de fournitures de menage, magasin 

d'appareils eiectriques, magasin de confections pour femmes, magaain de vStements et de lingerie de famille, magasin 
de merceries, commerce de combustible, etc. Ne cataloguez pas comme magasin dc merceries k moins que la moitie 
de votre commerce ne se compose de marchandises k la pidce.) 

(b) Afin de nous aider k bien comprendre quel genre de commerce vous faites. priere do donner plus baa les marchan
dises ou les services que vous vendez Ie plus, par ordre d'importance de vos ventes. (Si POSSIBLE priftre de donner le 
pourcentage approximatif des ventes de chaque groupe de marchandises formant le chiffre global de votre com
merce. Ainsi: epicerie, 40 p.c; vetement, 30 p.c; chaussure, 10 p.c; quincaillerie, 20 p.c.) Ne tentez pas de donner 
Ies ventes de chaque marchandise en particulier. 

I. ' ' % 4 % 

•2 % 5 % 

3 % 6. 
97404—44 
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III. PROPRIDTAIRES TRAVAILLANT DANS LEURS DTABLISSEMENTS (Ne s'appliquent pas aux compagnies 
incorpordes): 

(Le propridtaire dont il s'agit ici est celui qui non seulement est le propridtaire d'un commerce, mais passe la plus 
grande partie de son temps k la gdrance de ce commerce. Si le mari et la femme dirigent conjointement le commerce. 
I'un d'entre eux doit paraltre comme propridtaire k la sous-section (a) ou (b) et I'autre comme membre de la famille du 
propridtaire k la section IV.) 

(a) Combien y a-t-il de propridtaires dans ce commerce Qui NE REGOIVENT PAS de salaire fixe ou qui n'ont pas de 
crddit courant rdgulier:— 

(1) Combien d'hommes? Combien de femmes?. . . . . . . . . . . . . . . — 

(b) Combien y a-t-il de propridtaires dans ce commerce QUI REGOIVENT un salaire fixe ou qui regoivent un montant 
ddfini pour la direction du commerce:— 

(1) Combien d'hommes? Combien de femmes? 

(2) Total des salaires ou retraits sur un crddit rdgulier des propridtaires pendant 

I'annde, ou pendant la pdriode faisant le sujet du prdsent rapport % 
(Ne PAS inclure les gages des employds) 

IV. MEMBRES DE LA FAMILLE (Ne pas rdpdter les propridtaires paraissant & la section III): 

En plus des propridtaires mentionnds plus haut, combien des membres de la famille travaillent k ce commerce mais 
ne regoivent pas de salaire fixe? 

Travaillant Travaillant 
k temps entier k temps partiel 

Combien au-dessous de 18 ans?. 

Combien de 18 ans ou plus? 

NOTA:—Les membres de la famillo recevant des gages ou des salaires quotidiens ou hebdomadaires doivent paraltre 
avec les employds k la section V. , 

V. EMPLOYES ET BORDEREAU DE PAYE (Inclure les administrateurs des compagnies INCORPORDES qui y tra
vaillent): . • • ' 

(Ne pas faire double emploi des chiffres d6ik donnds aux sections III et IV.) 

(a) Emploiement moyen annuel:— 

Quel est le nombre moyen des employds engagds pendant I'annde, ou pendant cc que vous considdrez un mois ou 
une semaine reprdsentatifs? Priere d'dtablir une distinction entre les hommes et los femmes, et entre les employds 
k temps entier et les employds k temps partieL 

Hommes Femmes. 

Hommes Femmes. 

(1) Combien d'employds k temps entier? 

(2) Combien d'employds k temps partiel? 

(b) Bordereau de paye annuel:— 

(1) Quel est le montant total payd en salaires, gages, commissions ou bonis k tous les em
ployds en 1941 ou pour la pdriode faisant le sujet de ce rapport? Faites rapport du mon
tant complet avant de ddduire la taxe de la Ddfense Nationale ou tout autre montant pour 
des services sociaux tels que rAssurance-Ch6mage. (Inclure les paiements en nature, tels 
que repas, pension, etc., s'il y a lieu) % 

(2) Quelle partie du bordereau de paye donnd plus haut k (b)la6t6 payde k des employds k 
temps entier? I 

(3) Quelle partie du bordereau de paye donnd plus haut k (b) I a dtd payde k des employds k 
temps partiel? $ 

NOTA:—Si votre bordereau de paye annuel ne classifie pas sdpardment Ies employds k temps entier et les employds k 
temps partiel, divisez votre bordereau de paye annuel, tel que donnd k (b) 1, entre employds £l temps entier et employds 
k temps partiel pour ce que vous considdrez une semaine reprdsentative. 

(4) Paiement en nature (repas, logement, etc.) inclus dans (b) 1 plus haut, s'il y a lieu S •. 
(c) Emploiement saisoiinier:— 

Si des donndes sont disponibles, pridre d'indiquer le nombre d'employds sur le bordereau de paye pour la pdriode la 
plus rapprochde du ler de chaque mois:— 

Janv. Fdvrier Mars Avril Mai Juin Juillet Aoat Sept. - Oct. Nov. .Ddc. 

NoTA—Les employds ayant travailld seulement une partie de la journde ordinaire ou une partie de la semaine doivent 6tre 
con siddrds comme des employds k temps partiel. Des personnes employdes une partie de I'annde, mais k temps entier 

• lorsque employdes, doivent 6tre considdrdes comme des employds k temps entier. 



£TABLISSEI*ffiNTS DE COMMERCE ET DE SERVICE, 1941 679 

VI. VENTES TOTALES OU RECETTES, 1941 (Chiffre annuel d'affairra): 

(a) Quelles ont dt^ vos recettes totales de I'annde? % 

:(b) Dea recettes totales donndes plus haut, k peu prds combien proviennent:— 

• (1) De ventes de marchandises % 

(2) De ventes de repas ou de godters? (Inclure les breuvages embou-
teillds^ (1) et non ici) ' $ 

(3) De recettes pour rdparations ou services (Inclure les recettes pour 
toutes sortes de services tels que service de barbier ou tout autre 
service personnel, travaux de rdparation de toutes sortes, studio 

' • de photographie, recettes provenant de la location de livres, etc. 
Inclure les recettes pour les amusements tels que le jeu do quille, 
le jeu de billard, etc.) J 

VIL VENTES AU COMPTANT ET A TEMPERAMENT: 

(a) A peu pr6s quel pourcentage de votre commerce en 1941 a dtd fait au comptant ou c.r. (contre 
remboursement). (Ne pas inclure le montant comptant sur les ventes k tempdrament) %. 

(b) Quelle est la valeur niarchande des produits vendus k tempdrament en 1941. (Inclure le mon
tant comptant et la valeur des dchanges comme un paiement partiel. Veuillez inclure toutes 
lea ventea k tempdrament, que la crdance ait dtd confide k une cornpagnie de finance ou ait dtd 
inscrite dans vos livres.) Quand la rdponse est "rien", inscrire "O" ou le mot "nil" $.. 

NOTA:—Les ventes k crddit de compte courant ne doivent pas paraltre daris cette section. 

VIII. VENTES AU COMPTOIR POSTAL: -

Quel montant des ventes ddclardes k VI (a) ont dtd faites au comptoir postal $. 

IX. D E N R D E S QUE VOUS AVEZ V O U S - M D M E S C O N S O M M D E S : 

(a) Donnez la valeur approximative des denrdes prdlevdos des stocks pour 6tre consommdes par 
les propridtaires $• 

(b) Est-ce que Ie montant donnd plus haut est compris dans Ies ventes paraissant k la section VI? 
(Oui ou Non) 

X, LOYER: 

(a) Dire si le terrain et les b&tisses UTILISES POUR VOTRE COMMERCE pendant I'annde dtaient— 
(1 j Votre propridtd? (Oui ou Non) (2) Louds? (Oui ou Non) 
(3) En partie louds et en partie votre propridtd? (Oui ou Non) 

(b) Quel eat le montant de loyer payd pour tout le terrain et les bfl-tisses louds et utilisds pour votre 
commerce pendant I'annde?. ." 8. 

XI. AUTRES D D P E N S E S : 

Donner le montdnt de toutes les autres ddpenses paydes pendant I'annde. (NE PAS INCLURE LES 
GAGES, SALAIRES OU LOTERS DONN^S PLUS HAUT DANS CB Q̂UESTIONNAIRE ET NE PAS INCLURE LE 
cotĴ T DES MARCHANDISES ACiiETfiES POUR REVENTB.) Inclure le coiit de la rdclame, de I'dclairage, 
du chauffage et de la force motrice, des approvisionnements, de rimp6t, des assurances, des rdpa
rations, de la ddprdciation; les pertes provenant de mauvaises dettes et tous les autres item de 
ddpenses pour I'opdration du commerce. Inclure les intdrfits pour les hypothdques sur la place 
d'affaires et les intdrfits pour I'argent empruntd pour opdrations courantes de commerce mais non 
pas les intdrfifcs pour votre capital engagd $• 

XII . STOCKS EN MAINS POUR LA VENTE: 

Quelle dtait la valeur des marchandises en mains le 31 ddcembre 1941, ou ^ la date d'inventalre 
la plus rapprochde, au prix coAtant ou de remplacement? %. 

XIII. COMPTES EN SOUFFRANCE: 

(a) Quelle dtait la valeur des comptes des clients, non encore payds k la fin de I'annde? (Inclure 
les ventes k crddit, les comptes courants, les comptes k terme entrds dans vos livres. Ne pas 
inclure les mauvais comptes biffds. S'il n'y a rien, indiquez par un "o")- . $. 

(b) Quel est le montantdes comptes en souffrance donnds k XIII (a) reprdsentant le.solde des 
ventes k tempdrament (excluant les comptes vendus k des compagnies, k des banques, ou 
autres) '.. ..I. I. 
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XIV. VENTES PAR GENRE DE PRODUITS: 

Cette question a pour but d'obtenir les renseignements les plus exacts relativement k la vente des divers produits. On 
comprend que plusieurs etablissements n'ont pas de dossiers separes pour chaque produit mais en ce cas des estimations 
baaees sur 1 experience seront d'une grande valeur. L'estimation d'un etablissement pris en particulier peut fitre ou trop 
eievee ou trop basse, mais quand nous avons un grand nombre de rapports, Ies chiffrea trop eieves ou trop bas se contre-
balancent et les totaux resultants ont un grand degre d'exactitude. N'hesitez done pas k fournir de soigneuses estima
tions Iii od il est impossible de fournir des chiffres exacts. On lira attentivement toute cette section afin de voir tous 
les groupes de marchandises avant d'y entrer les donnees. 

Genres de produits 

1. RECETTES TOTALES (Ceci 
doit concorder avec le chiffre 
donne k^Vl (a) plus haut). . . 

2. BOISSONS ALCOOLIQUES 
. (biere, vin, liqueur) 

AUTOMOBILES, CAMIONS, 
AUTOBUS, TRACTEURS, 
A C C E S S O I R E S , T O T A L 
(Somme de (a) k (e)) (Entrer 
la gazoline au n° 18) 

Unites 
(a) Automobiles de 

tourisme, neufs. 
(b) Vehicules com

merciaux, neufs. 
(c) vehicules usages 
(d) Tracteurs 
(e) Parties et accessoires de v6^ 

hicules-moteur (y compris 
pneus, chambres k air, accu
mulateurs, outils pour auto
mobiles, etc.) (faire rap
port des appareils de radio 
au n° 32) 

4. AIATfiRAIUX DE CONS 
TRUCTION (Somme de (a) 
k(c)) ! . . 
(b) Bois d'oeuvre, brut et ra-

bote 
(b) Produit des ateliers de ra

botage 
(c) Tous autres materiaux de 

construction (y compris bri-
que, ciment, chaux, pl&tre, 
bardeaux, materiaux de toi
ture, planche isolante, etc.) 
(faire rapport de la quin
caillerie au n" 19) 

. APPAREILS PHOTOGRA
PHIQUES ET FOURNITU
RES (Inclure cameras, projec-
teurs, pelliculcs, fourniturea et 
materiel de photographe) 

CIGARES, CIGARETTES, 
TABAC (Faire rapport des ar
ticles de fumeurs tela que pipes, 
etc., au n° 42) 

VfiTEMENTS ET CONFEC 
TIONS, POUR HOMMES ET 
GARCONS, TOTAL (somme 
de(a)k(d)) 
(a.) v e t e m e n t s sur mesure 

(complets et pardessus) 
(b) Confections pour hommes 

et garcoas (complets et par-
des-sus) 

(c) Lingerie pour hommes et 
gargons (sous-vetements, 
bas, chemises, chandails, 
pyjamas, ganta et mitaines 
chapeaux et casquettes, 
etc.) (faire rapport des 
chaussures au n° 35) 

(d) Tous autres vStements (y 
compris les vfitements de 
travail et de sport) 

Valeur des ventes 

Total pour | Total pour 
item I le groupe 

Volume 
des ventes 

Genres de produits 

VDTEMENTS POUR FEM
MES, FILLETTES ET EN 
FANTS, TOTAL (somme de 
(o)k(f)) 

(a) Confections de dessus pour 
femmes et fillettes (man
teaux, costumes, robes, vd
tements de sport, robes de 
maison, jupes, tricota. In
clure le vetement fait sur 
mesure s'il y a lieu)... 

(b) Sons-v6tementa pour fem
mes et fillettes (negliges, 
corsets, robes, pyjamas),.. 

(c) Lingerie de fillettes et de 
bebes 

(d) Chapeaux. 

Ce^Bas., 

(f) Fourrures et articles en four
rure les pardessus gamis de 
fourrure doivent etre decla
res i (aj) 

NOTA: Les articles pour femmes tels 
que inouchoirs, cols, foulards, 
bourses, gants. etc., doivent pa
raltre k 10 (c) et non ici (faire 
rapport des chaussures au n 35). 

DROGUES ET ARTICLES 
DIVERS DE PHARMACIE, 
TOTAL (somme de (a) k (c)). 

(a) Prescriptions. 

(b) Drogues, produits pharma
eeutiques, medicaments 
brevetes et composes... 

(c) Articles de droguerie, de 
caoutchouc, art icles pour 
chambre de malade, de 
chirurgiens, de dentistea et 
d'hdpitaux (voir item sSpa-
res pour ventes au comptoir 
de rafratchissement et de 
creme glacee, de bonbon et 
confiserie, d'articles et de 
preparations de toilette) 

10. MERCERIES ET ARTL 
CLES DE FANTAISIE, TO
TAL (somme tie (a)k (c)).... 

(a) Marchandises k la piece 
(soieries, velours, lainages, 
cotonnades, toiles) 

(b) Literie et toile de'mdnage 
(oreillers, couvertures, cou-
vrepieds, edredons, tales 
d'oreilleiB.draps, lingerie de 
table, serviettes, etc.) (taire 
rapport des matelas au n*' 
16) 

(e) Articles de tantaisie et me
nus objets (mouchoirs, la-
ceta, cola, cravates, fou
lards, gants, boutona, fil, 
files, porte-monnaie, para
pluies, sacs k provisions, 
etc.) 

Valeur des ventes 

Total pour Total pour 
item le groupe 
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Genres de produits 

U. APPAREILS ET FOURNI
T U R E S S L E C T R I Q U E S 
(non compris lea radios, les ac 
cessoires de radio ou Ies accu 
mulatears qui doivent paraltre 
aux n«' 3 et 32) TOTAL (somme 
lie (a)kffj) 

(a) Ret i f e ra teurs 
eiectriques 

(b) Aspirateurs eiec-
t r iques (faire 
rapport des ba-
layeuses au 
42) 

(c) Machines & laver 
eiectriques (fai
re rapport des 
machines k la
ver non eiectri
ques au n' 42)... 

(d) Fournaises et 
poeies de cuisine 
eiectriques (taire 
rapport des pe
tits poeies eiec
triques & (f)).-. 

(e) A p p a r e i l s de 
chauffage eiec
triques portatifs 
(k fiches) pour 
menage (y com
pris fers ii repas
ser, percolflteurs, 
grille-pain, grils, 
etc.).-

(f) Autres appareils 
et f ou rn i t u r e s 
eiectriques (y 
compris chaufie-
eau, fournitures 
d'eclairage elec
trique, lampes. 
abat-jour, am
poules, piles eiec
triques, douilles, 
etcO (taire rap
port de toutes 
machines k cou
dre au n" 34) I 

Unites 

X 

Valeur des ventes 
Total pour Total pour 

item le groupe 

Volume 
des ventes 

X 

12. INSTRUMENTS ARATOI
RES ET FOURNITURES 
POUR JARDINS, TOTAL 
(somme de (a)k (d)) 
(a) Machines et outillage de 

ferme (tenaison, moisson, 
labourage, wagons, ecre-
mcuses, etc. (Faire rapport 
dea traoteurs au n* 3 avec 
Ies vehicules-moteur)... 

(b) Ficelle d'engerbage 
(c) Harnais 
(d) Tous autres outillages et 

fournitures de terme, laite-
rie et jardin, tondeuses de 
gazon,etc 

13. FLEURS, COURONNES DE 
FLEURS ET PLANTES EN 
POT 

, ALIMENTS ET PRODUITS 
CONNEXES, TOTAL (som
me de (oM (/)) 
(a) Produits de la boulangerie, 

fraia 
(b) Bonbons et confiseries 
(c) Fruits et legumes, fraia 
(d) Viandes, fraiches et cuites 

(y compris la volaille et le 
poiaaon. Ne pas inclure lea 
conserves alimentaires) 

(e) ceufs et produita laitiers (y 
compris le beurre, le fro
mage, lc lait fluide et la 
crime, et les oeuts) 

Genres de produits 

14. ALIMENTS ET PRODUITS 
CONNEXE.S-fin 
(f) Tous autres produits ali

mentaires tel que le the, le 
cafe, Ie Sucre, la farine, les 
conserves alimentaires de 
toutes sortes, etc., etc. (In
clure les liqueurs en bou-
teille et la ordme glacde au
tre que celles vendues au 
comptoir de rafratchisse
ment ou aux repas) 

16. COMBUSTIBLES, TOTAL 
(somme de fa)k (c)) 
(a) Charbon et coke 
(b) Huile combustible 
(c) Bois et autres combustibles 

16. MEUBLES (tous les meubles, 
y compris les matelas et les 
sommiers) (taire rapport des 
meubles usages au n" 43 (a)), 

17. APPAREILS BT FOURNI 
TURES POUR LE GAZ, TO 
T.4L (somme de (a J et ^6;). . . , 

(a) Fournaises e t 
poeies de cuisine 
au gaz (inclure 
ceux combines 
au gaz et 
charbon) 

(b) Toua autres ap
pareils ^u gaz 

Unites 

18. GAZOLINE, HUILES LU
BRIFIANTES ET GRAIS
SES, TOTAL (somme de (a) 
et(bT> ' . . 
(a) Gazoline (gallons ) 
(b) Huiles l u b r i f i a n t e s e t 

graisaes'. 

19. FERRONNERIE ( i n o l u r e 
la eerrurerie et la ferronnerie de 
b&timent et la menue quincail
lerie, les outils de charpentier et 
de mecanicien, les outils meca-
niques (mus par moteurs) et 
autrea objets de quincaillerie. 
Ne pas inclure les usten.siles de 
cuisine ou autres item enumdres 
au n° 23. Faire rapport de la 
peinture au n* 30) 

Valeur des ventes 
Total pour 

item 
Total pour 
le groupe 

S 
Volume 

des ventes 

20. FOIN, PAILLE, GRAIN ET 
PROVENDE 

21. OUTILLAGE ET FOURNI
TURES DE CHAUFFAGE 
ET DE PLOMBERIE (autres 
que lea item dnumeres aux n<* 
11, 17 et 38). (Ne faire rapport 
que des ventes faites au ddtail, 
au magasin. Nc pas inclure les 
travaux au contrat dont il est 
fait rapport annuellement at 
Recensement de la Construc
tion 

22. FOURNITURES DE MAI
SON, TOTAL (somme de (a) 
k(e)) 

(a) Draperies, tapisseries, cre
tonnea et rideaux 

(b) Tapis et prdlarts., 

(c) .4uvents, stores... 

- (d) Miroirs, tableaux et objets 
d'art 

(e) Fournitures de maison qui 
ne sont pas enumdrees ail
leura I 



682 fiTABLISSEMENTS DE COMMERCE ET DE SERVICE, 1941 

XrV. VENTES PAR GENRE DE PRODUITS-suite 

Genres de produits 

23. FOURNITURE DE MANA
GE, TOTAL (somme de (a) k 
(c)) • 
(a) Savons (de toilette et de 

lessive) et autres composds 
de nettoyage) '.. 

(6; Porcelaine, verrerie et 
faience 

(c) Autres fournitures de md
nage tel que balais, brosses, 
cire k plancher, papier de 
toilette, ustensiles de cui
sine et coutellerie, huile et 
lampes k huile, echelles, etc. 
(tau-e rapport de I'argente
rie au n° 24) 

24. BIJOUTERIE, ARGENTE
RIE, HORLOGES ET MON
TRES, TOTAL (somme de (a) 
k(e» :•-•.-
(a) Horloges (y compris les 

horloges dlectriques) 
(b) Montres 
(c) Argenterie plaquee (coutel

lerie, gobletterie et autres 
articles) 

(d) Articles en argent sterUng 
(coutellerie, gobletterie et 
autres articles) _-

(e) Tous autres articlea de bi
jouterie $ 

Valeur des ventes 

Total pour Total pour 
item Ie groupe 

25. M A L L E S ET V A L I S E S , 
ETC., ET ARTICLES EN 
CUIR (Autres que harnais et 
chaussures) 

26. MOTOCYCLETTES ET AC
CESSOIRES 

27. INSTRUMENTS DE MUSI
QUE et ACCESSOIRES, TO-
'TAL (somme de (a) k (c)). 
(Inscrire les radios et accessoi
res au n" 32) 

(a) Pianos, pianos au
to matiques,har-
m o n i u m s e t 
orgues 

(b) Photographes et 
disqu<» 

(c) Instrumenta de 
musigue et ac
cessoires, musi
que en feuilles, 
cahiers de musi
que 

Unitds 

28. 

Volume 
des ventes 

OUTILLAGE DE BUREAU 
ET DE MAGASIN, TOTAL 
(somme de (a)et fb)) 
(a) Meubles de bureau et de 

magaain 
(b) Fournitures de bureau et de 

magasin (y compris lea dac
tylographes, les caisses en-
registreuses, les autoco-
pistes, etc.) 

29. APPAREILS D'OPTIQUE 
(lunettes, jumelles, etc.) 

30. PEINTURES, VERNIS ET 
VERRE, TOTAL (somme de 
(a)et(b)) 
(a) Pemtures, vemis, laques... 
(b) Veri-e (vitres) et fournitu

res de peintres.,.., 

31. INSTRUMENTS ET OUTIL
LAGES PROFESSIONNELS 
ET SCIENTIFIQUES.. . . 

32. RADIOS ET ACCESSOIRES 
DE RADIOS (somme de (a) 
k(d)) 

Genres de produits 

(a) Rad io - rdcep-
teurs pour auto
mobile 

(6^ R a d i o - r d c e p 
tcurs k batteries 

(c) 'Tous autres ra-
dio-rdcepteurs. -_-

(d) Pidces, accessoi
res et outillage 
de radio (ins
crire les piles ou 
les accumula
teurs au n" 3 (e) 
aixn° 11(f))., 

Unites 

Valeur des ventes 

Total pour Total pour 
item le groupe 

Volume 
des ventes 

3 3 . G R A I N E S , B U L B E S , 
PLANTS DE PfiPINIfiRES, 

34. MACHINES A COUDRE DE 
TOUS GENRES (y comprU 
les machines k coudre fonction
nant k reiectricitd) 

35. CHAUSSURES DE TOUT 
GENRE, TOTAL (somme 

de(<iM(c;) 
(a) Chaussures: 

(1) Pour hommes et gar
cons 

(2) Pour femmes et fillet
tes 

(3) Pour enfants 
(b) Caoutchoucs et couvre-

chaussures (galoches).. 
(c) Autres chaussures, pantou

fles, etc 

36. ARTICLES DE SPORT ET 
BICYCLETTES (y compris 
les pneus et chambres ii air de 
bicyclettes, fournitures de gym-
nase et de salle de jeu, fusils et 
cartouches, tentea et autres 
fournitures de campement, etc.) 

37. PAPETERIE, LIVRES ET 
MAGAZINES (y compris les 
livres, bibles, cartes de sou-
haita, magazines, joumaux, pa
pier k dcrire et enveloppes, arti
cles d'dcoliers, gobelets et ser
viettes de papier; inclure les 
li\Tes en blanc, stylographes et 
crayons) 

38. FOURNAISES ET PODLES 
DE CUISINE (autres qu ' i 
I'dlectricitd et au gaz. Voir au 
n" 11 (d) pour les podles dlectri 
ques et au n° 17 (a) pour les 
podles k gaz) 

39. ARTICLES ET PREPARA
TIONS DE TOILETTE, TO
TAL (somme de (a)et (b)).... 
(a) Prdparations de toilette et 

eosmdtiques, y compris les 
parfums, les poudres de riz, 
les poudres compactes, les 
prdparations pour le bain et 
lea cheveux, lea crdmes, les 
lotions, lea savona k barbe 
(inscrire lea savons de toi
lette aun° 23 (a)) 

(b) Articles de toilette tel que 
brosses et assortiments de 
brosses, peignes, miroirs, 
fasoirs, ete 
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Genres de produits 

40. JOUETS, JEUX ET ARTI
CLES ROULAN'TS (voitures 

41. PAPIER-TENTURE (y com-

42. MARCHANDISES DIVER
SES, TOTAL (spdcifier les 
principales marchandises et 
donner la valeur des ventes de 

(a) : 
(b) 
(c) 

(e) ,: 
(/; 

43. MARCHANDISES D'OCCA
SION, TOTAL (somme de (a) 
k (c)) (inscrire les automobiles 

(b) Vdtements 
(c) Tous autres articlea d'occa-

Valeur des ventes 

Total pour 
item 

t. 

Total pour 
le groupe 

( 

$ 

s . . 
S 
S 
s 
s 
i 

t. 
t 

s 
$ .• 

Genres de produits 

44. RECETTES PROVENANT 
DE LA VENTE DE REPAS 
ET DE G O O T E R S (inclure 
les ventes au comptoir de ra-

45. RECETTES PROVENANT 
DES PREPARATIONS ET 
SERVICES, TOTAI, (inclure 
les recettes pour toutes sortes de 
services rendus: entreposage de 
fourrure, reparations d'appareils 
dlectriques, rdparations de bi
joux, rdparations de chaussures, 
etc.). Spdcifier autant que pos-

(a) 

(bl 

(c) '. 

(d) 

(e) . . . 

(f) 

Valeur des ventes 

Total pour 
item 

5. . . 

J . . . 

Total pour 
Ie groupe 

% 
{ 

( 
% 

XV. COMPTOIRS LOUES: 

(a) Donner plus bas lea noms et adresses commerciales actuellea des personnes ou firmes opdrant k dea comptoirs louds 
dans votre magasin en 1941.' Idiqucr aussi le genre de commerce opdrd. Si plus d'espace est ndcessaire, veuillez 
attacher une liste sdparde. 

Nom Adresse Genre de commerce 

(a) Si possible, donner les ventea globales aux comptoirs louds : 

(b) Est-ce que les ventea de ces comptoirs sont incluses aux questions VI et XIV (Oui ou Non). 

XVI. REMARQUES: 

(a) Y a-til du capital engagd dans ce commerce appartenant k des personnes non domiciliees au Canada? (Oui ou 

Non) 

(b) Si plus d'un etablissement est opdrd par cette firme, veuillez donner ici le nom et I'adresse de chacun:— 

1 ; • 

2. ...: : ; • 

3 
Marquez d'un (x) ceux de cea magasina couverta par ce rapport. 

CERTIFICAT , 

, Jo cortifie, par les prdsentos, que Ies renseignements contenus dans cc questionnaire sont, k ma connaissance et croyance, 

complets et exacts et s'appliquent k la pdriode du 19 

au 19 

(Signature et titre officiel de la personne fournissant lea renseignements.) 

Date de ce rapport 194 
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INSTRUCTIONS 
(a) On doit rdpondre k chaque question. Si vous vous efforcez de rdpondre aux questions le mieux possible, vous nous 

dpargnerez de la correspondance, et vous rdduirez ainsi le coflt du recensement pour le pays. 
(b) Le questionnaire ne doit paa noua dtre adressd plus tard qu'ii la date indiqude au haut de la premidre page. 
(c) Le questionnaire doit dtre certifid par le propridtaire, le gdrant, le vdrificateur ou agent. Voir Ie certificat k la fin du 

queationnaire. 
(d) Gardez pour voa dossiers le questionnaire marqud "Gardez cette copie pour vos dossiers". 

COMMENT REMPLIR LE QUESTIONNAIRE 
La plupart dea questions sont compldtes par elles-mdmea, toutefois les remarques suivantes peuvent avoir leur utility. 

Les en-tdtea sous lesquels paraissent ces remarques correspondent aux principaux en-tdtes du questionnaire: 
I DESCRIPTION DE L'tTAULissEMENT—Cette question demande certains renseignements gdndraux au sujet de votre dta

blissement. Si le nom de I'dtablissement et celui du propridtaire est le mdme. le nom ne doit dtre dcrit qu'une 
seule fois en reponse aux sous-sectiona (a) et (b). 

II. GENRE DE COMMERCE—Les rapports de recensement publies indiqueront Ie nombre total de magasins, Ie nombre d'em
ployes, les ventes ou recettes et autres renseignements obtenus par le recensement pour les magasins classifies 
d'aprds leur genre de commerce tel qu'dpicerie, quincaillerie, cordonnerie, buanderie, etc., etc. Pridrede donner 
une description assez compldte en rdponse k cette question pour que nous puissions savoir comment classifier votre 
dtablissement ou magaain. 

III. PROPRliTAlRES TRAVAILLANT DANS LEURS T̂ABLISSEMENTS—On ne dolt faire rapport que des propridtaires activement 
engagds dans le commerce. On ne doit pas faire rapport des associds seulement intdressds financidrement et qui 
ne font pas de travail de surveillance ou d'operation. Pridre d'dtablir une distinction entre les propridtaires qui 
recoivent et ceux qui ne regoivent pas de salaires fixes ou n'ont pas de crddit courant rdguhcr. 

IV. MEMBRES DE LA FAMILLE—Faire rapport ici des membres de la famille du propridtaire (autres que le propridtaire lui-
mdme) travaillant ii I'exploitation du commerce, mais qui ne recoivent pas de salaire rdgulier. Ceux des membres 
de la famille recevant un salaire rdgulier ne doivent pas paraltre ici mais avec les autres employds k la section V. 

V. EMPLorfs ET BORDEREAU DE PAYE—Donner ici Ie nombre moyen de personnes employdes dans le commerce pendant 
I'annde. La classification des einployds doit dtre rdpartie entre ceux k temps entier et ceux k temps partiel. Dd-
clarer comme employds k temps partiel ceux ne travaillant pas le nombre d'heures formant une semaine complete 
de travail. A remarquer: les personnes employdes pour certains mois de I'annde seulement, mais pendant toutes 
les heures de travail de la semaine lorsque employdes, doivent dtre considdrdes comme employds k temps entier. 

VI VENTES TOTALES on RECETTES, 1941 (CiiirrRE ANNUEL D'AFFAIRES)—C'est la plus importante question du questionnaire. 
Veuillez y rdpondre. Si vous n'avez pas d'dcritures exactes du chiffre de vos ventes ou recettes nnnuellea, veuillez 
donner l'estimation la plus exacte possible, basde sur une journde moyenne de ventes pendant ce que vous considdrez 
une pdriode representative. 

VII. VENTES AU COMPTANT ET X TEMPERAMENT— 

(a) POURCENTAGE DE VENTES AU COMPTANT—Plusieurs dtablissements n'ont pas de comptea sdpards pourles ventes 
au comptant et les ventes k crddit. II sera satistaisant que vous indiquiez ici le pourcentage approximatif de votre 
commerce annuel fait au comptant ou c.r. 

(b) VENTES A xEMPiinAMENT—Les ventes ii tempdrament peuvent dtre ddfinies commo des transactions comportant dea 
stipulations dcrites dtablissant les montants et les dates de paiements partiels. II peut no pas y avoir ou de paie
ments au comptant lors de la vente. 
En rdponse il la section VII (b), faire rapport de la valeur au prix de vente de toutes les marchandises vendues k 

tempdrament pendant I'annde. Inclure lo versement comptant et aussi les dchanges acceptds cornme premier 
paiement. Inclure toutes les ventes k tempdrament, qu'elles aient etd escomptdes k une compagnie de finance 
ou qu'elles soient portdes dans vos propres livres. 

NOTA.—Les ventes k crddit courant ne doivent paa paraltre ii cette section mais, bien entendu. doivent paraltre aui 
ventee totalea ddclardes k la section VI. 

VIII. VENTES AU COMPTOIR POSTAL—Ddclarer la valeur des ventes faitea par correapondance pendant I'annde. Ce montant 
doit dgalement dtre inclus dans les ventes totales dont il est fait rapport k VI (a). 

IX. DENRDES QUE vous AVEZ vous-MtMES CONSOMMDES—Donner la valeur approximative des denrees prdlevdes des stocks 
pour dtre consommdes par Ies proprietaires pendant I'annee. Ces marchandises peuvent dtre ddclardes ft la valeur 
du prix de vente ou de gros scion qu'il est plus commode. 

X LoTER—Faire rapport du montant payd pendant I'annde pour le terrain et les bdtisses utilisds pour Ie commerce. Si 
une batisse est utilisde en partie pour fins de commerce et en partie comme residence, essayez d estimer le montant 
du loyer applicable i la partie commerciale. Les loyers payes pour I'outillage doivent paraltre sous Autres 
depenses" k la section XI et non ici. 

X I . A.UTRE8 DfiPENSES— 
N E P A S I N C L U R E LE C O 6 T DES MARCHANDISES ACHETDES POUR HEVENTE. 
N E P A S INCLURE LES FRAIS D ' E X P ^ D m O N DE LA MARCHANDISE A VOTRE ETABLISSEMENT. 
N E P A S I N C L U R E L E S S A L A I R E S , O A O E S O U L O Y E R D D J A M E N T I O N N E S . 

N E P A S I N C L U R E L'lNTfiRfir P A Y E S U R V O T R E C A P T I A L ENOAOfi. 

Faire rapport ici de tous les autrea frais d'operation du commerce pendant I'annee. Inclure dea item tels que 
la reclame, les fournitures (papier d'emballage, sacs, ficeUe, etc.), le telephone, lo teiegraphe, les taxes (autrea aue 
les impdts sur le revenu), les assurances relatives au commerce, le combustible, I eiectricite et la force motrice, les 
pertes de mauvaises dettes. lo cout des rdparations et de I'entretien. la depreciation des bfttisses ou de 1 outillage 
dont vous dtes propridtaire, l'intdrdt payd pour I'argent empruntd pour les opdrations courantes de commeroe ou payd 
pour des hypothdques sur la place d'affaires. Inclure les frais de livraison et autres ddpenses exceptd celles indiqudes en 
caractdrea gras au haut de ce paragraphe. 

XII STOCKS EN MAINS POUR LA VENTE—On doit taire rapport de la valeur d'inventalre ii la fin de 1941 ou k la date d'inven
talre la plus rapprochde. On peut faire rapport de l'inventaire au cout d'achat ou au cout de remplacement selon 
qu'il aura dtd calculd pour vos propres dcritures. Ne pas inclure la valeur du terrain, des bfttisses et de 1 outillage 
dont vous dtes propridtaire. 

XIII COMPTES EN SOUFFRANCE—li'aire rapport des sommes que les clients doivent ii votre dtabUssement dc commerce ii la 
fin de I'annde. Inclure les ventes il crddit et les comptes ii tempdrament portds sur vos propres livres. 

XIV VENTES PAR GENRE DE PRODUITS-Quand c'est possible, il est de la plus haute importance de ddclarer Ies ventes par 
claase de marchandises. La section relative aux produita est divisde en un certain nombre de groupra principaux, 
et certains de ces groupes sont subdivisds. Voyez la Uste des genres de produita et entrez la valeur des venti?a de 
chaque groupe principal que vous tenez en magasin. Essayez ensuite de subdiviser ces totaux des groupes en claasi-
fications plus ddtailldes. Pridre de remarquer que de soigneuses estimations, lorsque combindes avec les rdsultats 
de plusieurs autres formules, donnent des totaux assez exacts. 

COMMERCE DISCONTINUE 
Si vous n'opdrez plus ce commerce, vous devez retourner le queationnaire avec les renseignements suivants: 

(1) Nom de I'occupant ou du propridtaire actuel » » ^ 
(2) Adresse positale de I'occupant ou du propridtaire actuel t 
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