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OVERVIEW 
The Government of Canada commissioned Kantar TNS to conduct a public opinion research survey of 

Canadians’ consumption of copyrighted content online. The purpose of the survey was to generate 

impartial data to better understand the prevalence of copyright infringement in Canada and what attitudes 

and conditions drive consumption behaviours. The survey looked at online consumption across six types 

of copyrighted content. 3,301 Canadians aged 12 years and up were surveyed online and by telephone in 

November 2017. Respondents were asked about their online activity in the previous three months. This 

document summarises the main results of the survey. The full report, Study of Online Consumption of 
Copyrighted Content: Attitudes Toward and Prevalence of Copyright Infringement in Canada, is available 

on the website of Library and Archives Canada (www.bac-lac.gc.ca).  
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These figures include spending on physical copies, tickets and merchandise. 

Consumer spending surveyed in this research does not include subscriptions to TV services.  
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The top 5 sources people used to stream/download/share e-books 
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IN THE PAST 3 MONTHS 

VIDEO GAMES 
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The top 5 sources people used to stream/download/share video games 
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INFRINGEMENT NOTICES AND USE OF SELECT TECHNOLOGIES 
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INTERNATIONAL COMPARISONS 

CONTENT CONSUMPTION 
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AVERAGE QUARTERLY SPENDING ($CAD) 
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% 

These figures include spending on physical copies, tickets and merchandise.  
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