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it specific city. Thus, while city 
's show the movement of prices in 
h city, they do not indicate price 

:ol differences between cities. 
ne such inter-city price comparisons 
published separately: for reference 

see footnote to ensuing tables). 

Consumer price indexes advanced in all 
regional cities between October and November 
with the exception of Vancouver where no 
overall change was recorded. Increases ranged 
from 0.6% in Quebec City to 1.6% in Winnipeg. 
Food indexes rose in twelve cities mainly 
in response to higher prices for fresh vege-
tables, coffee and restaurant meals. Other 
notable contributors to the All-items advances 
included higher shelter charges for both owned 
and rented accommodation, increased new car 
prices, higher gasoline and fuel oil prices 
in the case of Ontario cities and increased 
automobile repair labour rates. 

Note: L'indice des prix A la consommation de 
chaque agglomérat ion urbaine mesure lea 
variations de prix d'une période a l'autre 

l'intérieur de cette agglomeration. Par 
consequent, les IPC des agglomerations 
indiquent le mouvesnent des prix dams chacune 
d'elles, mais non pas Ia disparité des prix 
entre les agglomerations. (Quelques-unes de 
ces comparaisons de prix entre les villes 
sont publldes séparCment, pour plus de 
renseignements, consulter les renvols aux 
tableaux qui suivent). 

L'indice des prix A la consommation a pro-
gressé dams toutes les agglomerations urbaines 
entre octobre et novembre sauf a Vancouver, oi 
aucune variation globale n'a été enregistrée. Les 
hausses s'dchelonnent entre 0.6 Z A Québec et 1.6 % 
Winnipeg. L'indice des aliutents a augmenté dams 

douze agglomerations urbaines en raison surtout de 
la hausse du prix des legumes frals, du café et des 
repas pris au restaurant. Il convient également 
de mentionner l'augmentation des frais de logement, 
rant les frais de propriété que de location, is 
hausse du prix des voitures neuves, de l'essence 
et du mazout dams lea agglomerations de l'Ontario, 
et la hausse des frais de reparation de voiture. 
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SAINT-JEAN (T.-N.) - Ensemble: octobre A novembre 
1975, hausse de 0.7 %; november 1974 a novembre 
1975, hausse de 10.7 Z. 

Principaux facteurs: boissons alcooliques, auto-
mobiles neuves et frais de propriété. Lea prix du 
boeuf et du sucre ont aussi augmenté. 

HALIFAX - Ensemble: octobre a novembre 1975, hausse 
de 0.7 %; novembre 1974 a novembre 1975, hausse 
de 11.3 %. 

Principaux facteurs: aliments, notamment lea 
legumes frais et le boeuf; le logement,, tant les 
frais de propriêté que de location, automobiles 
neuves et reparations d'automobiles. 

SAINT-JEAN (N.-B.): Ensemble: octobre a novembre 
1975, hausse de 0.7 X; november 1974 a novembre 1975, 
hausse de 11.3 %. 

Principaux facteurs: aliments, en particulier les 
fruits et legumes frais, les produits laitiers et 
le boeuf; les frais de logement, tant pour la pro-
priété que pour la location, ont augmenté ainsi que 
les tarifs d'électricité. On a aussi eriregistré 
une hausse du prix des voitures neuves. 

QUÉBEC - Ensemble: octobre a novembre 1975, hausse 
de 0.6 Z; novembre 1974 a novembre 1975, hausse de 
9.8 %. 

Principaux facteurs: aliments, surtout les fruits 
et legumes frais et les repas pris au restaurant; 
lea frais de propriété, les voitures neuves, les 
reparations d'automobiles et les coiffures pour 
femmes. 

MONTREAL - Ensemble: octobre a novembre 1975, hausse 
de 0.9 %; november 1974 t novembre 1975, hausse de 
10.9 ¼. 

Principaux facteurs: lea aliments, notamment le 
boeuf, les legumes frais et le café; lea automobiles 
neuves, les reparations d'autoinobiles, lea frais de 
logement, tant lea frais de propriété que de loca-
tion. On a également enregistré une hausse du prix 
des vtements. 

OTTAWA - Ensemble: octobre a novembre 1975, hausse 
de 0.9 ¼; novembre 1974 a novembre 1975, hausse de 
10.1 X. 

Principaux facteurs: prix du mazout et de l'essence 
et des automobiles neuves; l'indice des aliments a 
progressé, en dépit d'une baisse du prix du boeuf 
et du porc. 

TORONTO - Ensemble: octobre a novembre 1975, hausse 
de 1.1 ¼; novembre 1974 1 novembre 1975, hausse de 
9.8 ¼. 

Principaux facteurs: hausse du prix du mazout, de 
l'essence et des voiture neuves; l'indice des 
aliments a progressé, surtout I cause du prix des 
fruits et legumes frais. 

ST. JOHN'S - All-items: October to November 
1975, up 0.7%; November 1974 to November 
1975, up 10.7%. 

Main contributors: alcoholic beverages, new 
automobiles and homeownership. Higher prices 
were also recorded for beef and sugar. 

i-ALIFAX - All-items: October to November 
1975, up 0.7%; November 1974 to November 1975, 
up 11.3%. 

Main contributors: food, notably fresh vege-
tables and beef; shelter, for both owned and 
rented accommodation, new automobiles and 
automobile repairs. 

SAINT JOHN - All-items: October to November 
1975, up 0.7%; November 1974 to November 1975, 
up 11.3%. 

Main contributors: food, particularly fresh 
produce, dairy products and beef; increased 
charges for both owned and rented accommoda-
tion and higher electricity rates. Higher 
:r1 es 

 
iiso r:,rcd icr nc. 

L L1EC CL Li - Al i- ii-,: 	LoU r ti 	inber 
1975, up 0.6%; November 1974 to November 
1975, up 9.8%. 

Main contributors: food, particularly fresh 
produce and restaurant meals; homeownership 
charges, new cars, automobile repairs and 
women's hairdross log- 

MONTREAL - All-items: October to November 
1975, up 0.9%; November 1974 to November 
1975, up 10.97.. 

Main contributors: food, notably beef, fresh 
vegetables and coffee; new cars, automobile 
repairs and shelter costs for both owned and 
rented accommodation. Higher prices were 
also recorded for clothing. 

OTTAWA - All items: October to November 
1975, up 0.9%; November 1974 to November 1975, 
up 10.1%. 

Nain contributors: higher fuel oil and gaso-
line prices and new automobiles; food index 
up slightly although beef and pork were down. 

TORONTO - All-items: October to November 
1975, up 1.1%; November 1974 to November 1975, 
up 9.8%. 

Main contributors: increased prices for fuel 
oil, gasoline and new cars; food index was up 
with fresh produce having greatest impact. 
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THUNDER BAY - All-Items: October to November 

0 	. 1 	1 i. "''. 
1 75, up 1. 27; November 1971i te November 1975, 

1, 	i.-. 	''t.t ion, 

01-0b1Y L14'W kars, gasolink LIIJ automobiLe ru- 
pairs; fuel oil up also; food index increased 
with beef prices having largest effect. 

WINNIPEG - All-items: October to November 
1975, up 1.6%; November 1974 to November 1975, 
up 12.0%. 

Main contributors: shelter, for both owned 
and rented accommodation and higher domestic 
gas rates; new cars; restaurant meals. 

SASKATOON — All-items: October to November 
1975, up 1.2%; November 1974 to November 1975, 
up 11.4%. 

Main contributors: shelter for both owned 
and rented accommodation, increased telephone 
rates, new cars, automobile repairs, clothing 
and men's haircuts. 

REGINA - All-Items: October to November 1975, 
up 1.2%; November 1974 to November 1975, up 

.0%. 

5 	min contributors: homeownership charges and 
ucreased telephone rates; new cars, auto-
'bile repairs, clothing; food index up with 
eef being mainly responsible. 

EDMONTON - All-items: October to November 
1975, up 0.7%; November 1974 to November 1975, 
up 10.7%. 

Main contributors: homeownership charges and 
increased electricity rates; new cars and 
automobile repairs. Food index declined In 
response to lower meat and fresh produce 
prices. 

CALGARY — All-items: October to November 
1975, up 0.9%; November 1974 to November 1975, 
up 10.9%. 

Main contributors: homeownership charges, 
new cars, automobile repairs and men's and 
women's hair care. Beef and fresh vegetables 
mainly responsible for food index rise. 

VANCOUVER - All-items: October to November 
1975, no overall change; November 1974 to 
November 1975, up 10.0%. 

':.iin contributors: homeownership charges, new 

S
irs and automobile repairs; food Index de-
reased mainly in response to lower prices for 
of, pork, fresh fruit and sugar while res-
itrant meal charges were up. 

THUNDER BAY — Ensemble: octobre B novembre 1975, 
hausse de 1.2 	; nuvc'rnhre 1974 i novernhre 1975. 
1:-SO j 	9 

:1 	101!':-: 	ii:0''rt 	v 	• 	lull 	H-, 

automobiLes LIOuvLs, 1' cSsm'acL et ies rojmarallcums 

d'automobiles; le prix du mazout a égaiement monte. 
L'indlce des aliments a progressé, en raison sur-
tout du prix du boeuf. 

WINNIPEG - Ensemble: octobre B novembre 1975, 
hausse de 1.6 7.; november 1974 B novembre 1975, 
hausse de 12.0 7.. 

Principaux facteurs: logement, tact les frais de 
propriétd que de location, et hausse des tarifs 
du gaz domestique; automobiles neuves, repas pris 
au restaurant. 

SASKATOON - Ensemble:octobre B novembre 1975, 
hausse de 1.2 7.; november 1974 B novembre 1975, 
hausse de 11.4 Z. 

Principaux facteurs: le logement, taut lea frais 
de propriété que de location, Is hausse des tarifs 
du téldphone, les automobiles neuves, les rdpara-
tions d'automobile, lea vtements et lea coupes de 
cheveux pour hommes. 

REGINA - Ensemble: octobre B novembre 1975, hausse 
de 1.2 7.; novembre 1974 B novembre 1975, hausse de 
11.0 7.. 

Principaux facteurs: frais de propriété et hausse 
des tarifs du téléphone; lea automobles neuves, les 
reparations d'automobiles, lea vetements. L'indice 
des aliments a progressé surtout B cause du boeuf. 

EDMONTON - Ensemble: octobre B novembre 1975, 
hausse de 0.7 7.; novembre 1974 B novembre 1975, 
hausse de 10.7 ¼. 

Principaux facteurs: frais de propriété et hausse 
des frais d'électricité; lea automobiles neuves et 
les reparations d'automobiles. 1.'indice des au-
ments a dimlnué B la suite d'une baisse du prix de 
Is viande et des fruits et legumes frais. 

CALGARY - Ensemble: octobre B novembre 1975, hausse 
de 0.9 7.; novembre 1974 B novembre 1975, hausse de 
10.9 7.. 

Principaux facteurs: frais de propriété, automobiles 
neuves, reparations d'automobiles, coiffures pour 
hommes et femmes. La hausse de l'indice des ali-
ments est avant tout imputable au prix du boeuf et 
des legumes frais. 

VA1COUVER - Ensemble: octobre B novembre 1975, pas 
de variation globale; novembre 1974 B novembre 1975, 
hausse de 10.0 7.. 

Principaux facteurs: frais de proprlétd, automobiles 
neuves et reparations d'automobiles; i'indice des 
aliments a baissé B cause surtout de la reduction du 
prix du boeuf, du porc, des fruits frais et du sucre, 
tandis que le prix des repas pris au restaurant aug-
nientait. 
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TABLE 1. Consumer Price Indexes for Regional Cfties(1) 
Main Couonents and Selected Sub-groups (1971-100 unless otherwise noted) 

St. John's (Mild.) 

- 	 Hal 
Saint Jean (T.-N.) 

Indexes 	Per cent change 	Indexes 	Per cent change 

Indices 	Variation proportionnelle 	Indices 	Variation proportionnelle 

Components and sub-groups 

November 1975 from 	November 1975 from 

November 	- 	November 	- 
Novembre 1975 contre 	Novmnbre 1975 contre 

1975 	 1975 

Novembre October 	November 	Noveinbr e 	October 	November 
1975 	1974 	1975 	1974 

Octobre 	Novembre 	Octobre 	Novembre 

All-items ................................148.9 	0.7 	 10.7 	140.2 	0.7 	 11.3 

2 174.6 0.3 9.2 165.1 0.7 8.6 
3 176.0 0.3 9.5 164.3 0.6 8.2 
4 Dairy products (including butter) 176.5 - 0.5 14.3 169.9 0.0 18.6 

5 168.3 - 0.1 11.4 144.2 - 0.6 9.2 
6 Fats and oil. (excluding butter) 186.7 1.6 2.4 168.1 - 2.4 - 3.9 
7 186.7 0.6 12.3 170.7 0.6 9.7 
8 149.5 - 1.5 0.1 211.5 0.9 6.7 
9 122.2(2) - 2.2 15.8 114.6(2) 3.4 8.0 
10 731.4(2) 0.7 7.1 128.6(2) 2.2 
11 Prepared and partially prepared 141.9(2) 1.4 8.5 130.2(2) 1.4 4. 

dishes and snacks. 
12 186.0(2) 4.3 - 7.1 172.9(2) - 0.6 - 	7.' 
13 143.3(2) 1.7 6.8 139.8(2) 0.6 6..' 
14 157.1 0.6 6.8 175.3 1.3 11.1 

15 141.2 0.6 13.3 132.9 0.7 14.9 
16 

Eggs 	............................... 

133.7 0.8 11.0 123.7 0.9 12.1 
17 

Food 	................................... 
Food for home consumption ............ 

147.7 0.5 15.6 148.4 0.5 18.5 

18 

Meat, poultry and fish ............. 

129.0 0.3 5.9 122.0 0.7 4.5 
19 

Cereal and bakery products ......... 

Fruit and vegetables ............... 
Frozen 	food 	........................ 

126.9 0.3 5.2 115.8 0.3 3.5 
20 

Beverages 	.......................... 

129.5 0.5 6.3 118.0 1.0 4.0 
21 117.1 0.2 3.8 111.8 0.0 3.3 
22 

Food away from home 	.................. 

131.3 0.5 5.6 125.2 1.7 3.1 
23 

Other 	food 	......................... 

Housing 	................................ 

111.2 0.0 2.8 119.9 1.4 - 5.2 
24 

Shelter 	.............................. 
Household operation 	.................. 

171.9 0.0 14.5 164.2 0.0 19.1 

25 

Clothing 	............................... 
Women's wear 	......................... 
Men's wear 	........................... 
Children's wear 	...................... 

143.1 0.9 12.4 140.1 1.3 15.0 
26 

Footwear 	............................. 

Clothing services 	.................... 

140.0 1.2 11.6 140.3 2.0 16.0 
27 

Piece goods and notions .............. 

Transportation 	......................... 

143.5(2) - 0.7 19.6 126.8(2) - 3.4 7.8 

28 

Private transportation ............... 
Public transportation ................ 

Health and personal care ............... 147.8 1.1 12.9 128.6 1.2 8.8 

29 Recreation, education and reading 128.1 0.2 7.8 127.1 - 0.2 7.2 

30 135.9 3.2 12.1 126.8 0.1 12.2 Tobacco and alcohol 	.................... 

All-items Consumer Price Index con- 183.9 177.1 
verted to 1961-100. 

(1) These indexes measure the percentage change in consumer prices within each city, from the base year to each subsequent 

time period. They do not compare price levels between cities; for inter-city indexe'.of 	it price different i,is, tiler 
to Retail Prices and Living Costs Service Sulletin (Catalogue 62-005), Vol. 4, No. 

(2) April 1973-100. 
(3) 1969-100. 

I 

I 
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TABLEAU 1. Indices des prix I Is consoation, agglomerations urbainea(1) 

P osiposantes principales at sous-groupas choisis (1971100, sauf indication contratre) 

S.i mt 	Juh 	(N. B.) 

- 	 Québec 
Saint Jean (N.-B.) 

indexes 	 Per cent change 	 Indexes 	 Per cent change 

Indices 	Variation prcportionnelle 	Indices 	Variation proportionnelle 

Coniposantes at sous-groupes 

	

Novber 1915 from 	 November 1975 from 

November 	
Novembre 1975 contre 	

November 	
Novembre 1975 contre 

1975 	 1975 

October 	November 	 October 	November 
Novembre 	

1975 	 1974 	 Hovembre 	
1975 	 1974 

Octobre 	Novembre 	 Octobre 	Novembre 
N°  

143.4 0.7 11.3 140.2 0.6 9.8 Indice 	densembie 	......................... ..I 

169.9 1.0 12.6 166.7 0.5 10.7 2 
170.8 0.8 13.0 164.9 0.3 10.1 3 
173.0 2.2 22.1 161.4 0.0 12.4 Produits laitiers (y compris le 4 

beurre). 
160.0 - 0.5 10.7 172.2 0.2 10.5 Céréales et produits de boulangerie S 
175.7 - 3.7 - 	 4.8 175.0 1.2 0.1 

A1inents 	................................... 
Aliments consoeméa 1 Is 	aieon 	........... 

Huiles et corps gras (sans le beurre) 6 
114.4 0.4 16.8 167.6 - 0.4 13.6 7 
187.2 - 0.8 4.6 167.9 0.8 11.6 

Viande, 	volaille e 	poisson 	............ 
8 

120.3(2) 3.7 17.5 120.6(2) 3.3 9.5 9 
126.2(2) 0.5 4.4 118.6(2) 1.1 4.6 Alin.?nts 	congelIs 	................... to 

.9(2) - 0.2 9.6 149.8(2) 0.1 11.8 Mets partiellement ou entiCrement Ii 
, 

Oeufs 	.................................. 

prCparés Pt grignotines. 
2.7(2) - 1.4 - 	 6.3 169.1(2) - 0.3 - 2.8 12 

1.0 12.1 146.0(2) - 0.8 9.4 13 
1.0 1.4 9.5 174.4 1.4 13.4 14 

.. 

134.1 0.6 10.8 130.5 0.4 9.8 15 
127.0 1.0 7.9 127.5 0.6 30.8 16 
145.5 0.3 14.9 136.0 0.1 8.9 

Habitation 	................................ 

17 

122.1 0.4 4.4 124.6 0.2 3.7 

Logement 	................................ 

18 
114.8 - 0.3 2.5 117.3 - 0.1 3.2 19 
216.8 0.7 3.7 134.2 0.7 2.8 20 
116.6 0.2 2.7 112.7 0.1 2.7 

Fruits 	et 	legumes 	...................... 

21 
134.6 2.0 6.0 117.3 0.8 3.8 22 
97.1 0.1 - 11.0 121.6 - 1.0 - 1.8 

	

Bo1sson 	.............................. 

VCtementa 	pour hoimses 	.................. 

Tissus 1 Is verge et menus articles 23 
158.3 0.0 20.7 153.4 0.0 12.3 

Repas 	pris 	I 	l'extCrieur 	................. 

Vétesienra 	pour 	enfants 	................. 

24 

142.4 0.7 12.9 139.2 1.3 12.3 

Autres 	aliments 	....................... 

25 
140.5 1.3 13.4 138.2 1.8 13.7 

itabillement 	............................... 

26 
137.6(2) - 3.3 10.1 124.1(2) - 1.8 5.3 

Dépenses de mCnage 	...................... 

Veteisents 	pour 	eemes 	................... 

27 

144.6 0.7 15.6 132.3 2.9 11.7 

Chaussures 	............................. 

Services veatimentajre 	................ 

Transports 	............................... 
Transports 	privés 	...................... 

28 

140.0 0.1 11.6 129.2 0.4 7.1 

Transports 	publics 	..................... 

Soins personnele et hygiene .............. 

29 

124.6 0.0 11.7 127.6 0.2 11.3 

Loisirs, 	formation at lecture 	............ 

30 

184.3 	 146.1(3) 	 L'indice densemble des prix I Is 

Tabacs 	et 	alcools 	........................ 

consat ion converti 1 1961-100. 

I) Cea indices mesurent is variation en pourcentage des prix I Is consoemation dans chaiue yule par rapport 1 l'annCe de 
ba se. 	Iii ne comparent pas lea niveaux des prix dune yule I l'autre; pour lea Indices comparatifa des prix de detail, ' 

se reporter su Bulletin de service aur lea prix de detail et lea co(its de Is vie, no 62-005 su catalogue. vol. 6, no S. 
2) Avril 	1913.100. 
') 	1969-100. 
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TABLE 1. Consumer Price Indexes for Regional Cltles(l) 
Main Components and Selected Sub-groups - Continued (1971-100 unlesi otherwise noted 

Montréal Ottawa 

Indexes Per cent change Indexes Per cent change 

Indices Variation proportionnelle Indices Variation proportionnelle 

Componants and sub-groups 

November 1975 from Novesber 1975 from 

Novesber - 
Novenbre 1975 contre 

November - 
Novesbre 1975 contre 

1975 1975  ___________ 

October 
1975 

_____________ 

Novesber 
1974 

October 
1975 

Novesber 
1974 Noveebre Noveabre 

to- 

Octobre Noveebre Octobre Noveabre 

I 141.9 0.9 10.9 141.2 0.9 10.1 

2 169.8 1.3 11.5 164.6 0.4 13.8 
3 167.7 1.5 11.7 164.6 0.3 13.1 
4 

Alt-items 	................................ 

Dairy products (including butter) 166.1 0.0 14.4 156.7 - 0.4 15.4 

5 Cereal and bakery products 173.5 1.0 10.2 175.7 0.5 16.3 
6 

Food for hone consumption ............ 

Fats and oils (excluding butter) 179.0 - 0.9 0.0 177.6 - 0.8 0.3 
7 171.7 1.1 16.6 169.1 - 1.2 19.8 
8 172.0 2.6 10.5 178.3 1.6 6.8 
9 

Eggs 	............................... 
125.4(2) 3.3 10.3 121.7(2) 3.0 1L. 

10 Frozen 	food 	........................ 129.4(2) 0.7 5.6 132.5(2) 2.3 7.1 
11 Prepared and partially prepared 154.9(2) 0.6 U.0 151.7(2) 1.6 12.1 

dishes and snacks. 
12 Other 	food 	......................... 172.9(2) -0.1 - 5.4 173.9(2) - 1.0 - 	6.7 
13 150.9(2) 5.4 16.3 147.5(2) 5.9 10.1 
14 

Food 	................................... 

176.3 0.9 11.0 160.0 0.8 16.3 

15 

Meat, poultry, and fish ............ 

127.0 0.6 9.6 133.8 1.1 10.4 
16 120.1 0.7 9.3 126.0 0.6 8.4 
17 

Fruit and vegetables ............... 

Beverages 	.......................... 

137.8 0.4 10.0 147.5 1.9 13.5 

18 

Food away from home 	.................. 

130.0 0.9 5.8 131.2 0.5 4.7 
19 

Housing 	................................ 

124.0 - 0.1 3.2 129.4 0.5 2.1 
20 128.2 1.7 6.6 130.3 0.6 4.2 
21 

Clothing 	............................... 

127.1 1.0 4.7 116.2 1.0 4.0 
22 

Women'a wear 	......................... 

127.6 2.7 6.2 128.2 0.6 4.1 
23 

Men's wear 	........................... 
Children's wear ...................... 

113.5 0.9 - 1.7 112.6 - 0.4 - 1.2 
24 

Shelter 	.............................. 
Household operation 	.................. 

159.9 0.0 14.1 164.9 0.0 17.5 

25 140.6 1.4 17.3 135.0 2,7 8.8 
26 141.5 2.0 15.4 137.6 3.1 8.8 
27 

Footwear 	............................. 
Piece goods and notions .............. 

136.5(2) - 0.8 25.0 122.0(2) 0.7 9.1 

28 

Clothing services .................... 

Transportation 	......................... 
Private transportation ............... 
Public transportation ................ 

138.0 0.5 11.1 136.1 0.5 9.4 

29 

Health and personal care ...............

Recreation, education and reading 135.0 0.2 8.0 130.2 0.1 6.6 

30 Tobacco and alcohol 128.9 0.3 11.5 129.5 0.1 10.7 

All-itess Conaumer Price Index con- 179.7 184.6 
vertad to 1961-100. 

(.1) These indexes measure the percentage change in consumer prices within each city, from the base year to each subsequent 
time period. They do not compare price levels between cities; for inter-city indexes of retail price differentials, refer 
to Retail Prices and Living Costs Service Bulletin (Catalogue 62-005), Vol. 4, No. 5. 

(2) April 1973-100. 
(3) 1969-100. 



168.6 0.9 11.2 168.1 0.8 
169.5 1.0 11.4 167.6 0.9 
169.6 - 0.4 17.3 164.7 0.2 

169.8 0.1 10.8 165.1 - 0.8 
171.6 - 0.3 - 3.2 171.0 - 0.8 
176.6 - 0.5 14.7 179.0 2.5 
215.7 1.0 8.3 209.0 2.3 
123.7(2) 6.0 9.5 129.4(2) - 1.9 
42.6(2) 1.4 7.9 135.1(2) 2.0 
48.0(2) 1.0 12.4 144.0(2) 1.1 

74.9(2) - 0.5 - 3.8 169.6(2) - 1.0 
156.3(2) 5.8 13.7 150.6(2) 7.3 
11.1.9 0.7 10.4 169.2 0.5 

131.4 1.1 10.1 135.7 0.9 
125.2 0.6 9.6 135.3 0.6 
141.7 1.7 10.9 136.3 1.6 

125.8 0.4 2.4 120.8 0.1 
124.3 0.2 0.2 114.2 - 0.1 
125.0 0.4 0.9 122.1 0.1 
111.8 - 0.2 0.3 112.9 - 0.4 
126.3 1.1 5.0 120.6 0.3 
111.3 1.1 - 2.1 113.9 1.0 
144.6 0.0 10.9 155.0 0.0 

133.8 2.8 11.2 142.3 4.1 
136.1 3.3 9.5 143.4 5.0 
133.4(2) - 0.4 20.7 131.4(2) - 1.3 

143.9 0.8 12.0 139.5 0.5 

133.8 0.1 9.0 129.5 0.1 

126.9 0.2 8.6 126.3 0.8 

182.5 147.6(3) 
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TABLEAU 1. Indices dee prix 8 Is consoation, agglomerations urbaines(l) 

I 	('pO8AflteS principalee at aous-groupee choisis - suite (1971.100, sauf indication contraire) 

Toronto 
	

Thunder Bay 

Indexes Put cent change Indexes Per cent change 

Indices Variation proportionnelle indices Variation proportionnelle 

Composantes at soua-groupes 

Novber 1975 from Novber 1975 from  

Novenber - 
Novwbre 1975 contre 

November - 
Noveubre 1975 contra 

1975 1975 

Novwbre 
October Novber 

Nove.ebre 
October Nove.ber 

1915 1974 1975 1974 
Octobre Novebre Octobre Novbre 

141.0 1.1 9.8 147.2 1.2 10.9 Indice d'eneele 

12.8 	Ailments ..................................2 
12.0 	Ailments conaonenés B is isaison ..........3 
17.3 	Prodults laitlers (y compris Ic 	 4 

beurre). 
10.1 	C8rCales at produite de boulangerie 	5 
0.5 	Huiles at corps gras (sans le beurre) 	6 

16.2 	Viande, volaille at poisson ...........7 
9.4 	Oeute .................................8 
8.4 	Fruits at legumes .....................9 
9.4 	Aliments congelBs ....................10 
8.5 	Mets partiellement ou entiBrement 	U 

préparés at grignotinee. 
3.0 	Autres ailments ......................12 

18.8 	Boissons .............................13 
16.0 	Repas pria 8 l'extCrleur ...............14 

11.9 	Habitation ...............................15 
24.7 	Logement ................................16 
11.6 	Dépenses de teenage ......................17 

1.9 	Habillement ..............................18 
- 0.8 	V8tements pour fenes ..................19 
- 0.1 	V8tements pour homes .................20 

4.0 	Vtements pour enfanta .................21 
4.4 	Chaussures .............................22 

- 1.9 	Tissus 8 is verge at aenua articles 	23 
11.8 	Services veetimentaires ................24 

11.6 	Transports ...............................25 
11.9 	Transports privCs ......................26 
10.1 	Transports publics .....................27 

12.4 1 Some personnels at hygi8ne .............. 28 

8.5 	Loisirs, formation at lecture ...........29 

9.6 1 	Tabacs at alcools ........................30 

L'indice d'ensemble dee prix I Is 
consoeatjon convertl 8 1961-100. 

(I) Ces indices mesurent is variation en pourcentage des prix 8 is concoation dana chague villa par rapport I l'annCe de 
base.Ils ne comparent pas lea niveaux de8 prix d'une villa 8 l'sutre; pour lee indices compsratifs des prix de detail, 
cc reporter au Bulletin de service our les prix de detail at lea coOts de la vie, p0  62-005 au catalogue. vol. 4, no 5. 

(2) Avrtl 1973-100. 
() 1969-100. 



Indexes Per cent change 

Indices Variation proportionelle 

November 1975 from 

November Novembre 1975 contra 

1975 

October 	I November 
Novembre 

1975 	I 1974 
Octobre 	I Novmnbre 

1.6! 	12.0 

Indexes Per cent change 

Indices Variation proportionelle 

ovember 1975 from 

ovember 
Novembre 1975 contre 

1975 

October November 
Iovmnbre 

1975 1974 
Octobre Novembre 

140.2 1.21 11.4 

Components and sub-groups 

All-items ................................143.9 

-8- 

TABLE L Consumer Price Indexes for Regional Cities(l) 
Main Components and Selected Sub-groups - Continued (1971100 unless othewise noted) 	 I 

Winnipeg 
	

Saskatoon 

169.1 0.8 12.4 163.6 0.3 11.0 
167.6 0.4 11.4 165.3 0.2 10.3 

Dairy products (including butter) 168.5 0.6 15.6 164.8 0.1 17.7 

Cereal and bakery products 168.8 0.7 14.4 164.5 0.8 15.3 
Fats and oils (excluding butter) 186.5 0.3 0.6 181.0 - 2.6 0.0 

176.2 0.6 14.3 172.8 - 0.5 9.0 
211.0 3.4 6.9 188.0 - 0.7 9.0 
127.1(2) - 2.9 8.2 121.4(2) 1.8 8.4 
139.3(2) 0.1 7.5 149.3(2) 0.5 6.8 

Prepared and partially prepared 151.9(2) 1.4 12.2 147.4(2) 1.4 9.3 
dishes and snacks. 

172.8(2) 0.5 0.6 171.9(2) 0.3 1.0 
142.5(2) 4.3 7.7 150.8(2) 0.9 17.4 

Food 	................................... 
Food for home consumption ............ 

163.6 2.2 16.2 152.0 0.5 14.4 

Eggs 	............................... 

139.2 3.0 13.9 134.0 1.8 14.9 
133.9 2.5 14.3 129.8 2.4 12.5 

Fruit and vegetables ............... 
Frozen food 	........................ 

147.4 3.7 13.6 140.1 1.2 18.7 

Meat, poultry and fish ............. 

126.8 0.4 4.1 128.7 1.2 4.5 
121.5 - 0.5 2.2 124.4 1.3 3.4 
126.6 1.2 4.3 127.7 1.3 5.0 

Other food 	......................... 

Clothing 	............................... 

112.2 0.0 2.8 121.5 1.1 3.4 

	

Beverages 	.......................... 
Food away from home .................. 

	

Women's wear 	......................... 

128.5 1.7 3.5 136.4 1.4 5.8 

Men's wear 	........................... 

111.4 0.4 0.9 111.3 0.6 0.0 

Housing 	................................ 
Shelter 	.............................. 

165.5 0.0 14.8 161.0 0.0 12.2 

Household operation .................. 

Children's wear 	...................... 

135.6 2.0 14.4 132.1 2.2 12.3 

Footwear 	............................. 

136.5 2.6 15.3 130.2 2.6 12.9 

Piece goods and notions .............. 
Clothing services 	.................... 

125.4(2) - 2.5 8.8 118.9(2) - 2.6 6.3 Public transportation ................

Health and personal care ............... 143.5 1.8 13.2 132.9 2.0 6.1 

Transportation 	......................... 
Private transportation ............... 

Recreation, education and reading 130.6 0.4 8.8 141.4 0.1 11.2 

128.2 0.0 9.4 121.9 0.0 7.9 Tobacco and alcohol 	.................... 

All-items Consumer Price Index con- 185.1 172.3 
verted to 1961-100. 

2 
3 
4 

S 
6 

S 
9 

10 
11 

12 
13 
14 

15 
16 
17 

18 
19 
20 
21 
22 
23 
24 

25 
26 
27 

28 

29 

30 

(1) These indexes measure the percentage change in consumer prices within each city, from the base year to each subsequent 
time period. They do not compare price levels between cities; for inter-city indexo of retafl price differentials, reler 
to Retail Prices and Living Costs Service Bulletin (Catalogue 62-005), Vol. 4, No. 5. 

(2) April 1973100. 
I 
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ABLEAU 1. Indices des prix I is consomeation, agglomerations urbaines(i) 
principalea ci ss-groes choisia - suite (1971100, sauf indication contraire) 

Regina 	 Edmonton 

Index.. 	Per cent change 	Indexes 	Per cent change 

Indices 	Variation proportionnell. 	Indices 	Variation proportionnellr 

Composantes ci cous-groupea 
Novber 1975 from 	Novanber 1975 from 

Novmaber 	- 	 Novmaber 	- Novsbre 1975 contre 	Novmnbre 1975 contre 

1975 	 1975 

October 	November 	October 	November Novembre 	1975 	1974 	Novembre 	
1975 	1974 

Octobre 	Novembre 	Octobre 	Novembre 
N0  

139.5 1.2 11.0 141.8 0.7 10.7 1 

158.3 0.4 7.5 160.7 - 0.6 9.1 2 
159.2 0.3 7.7 161.0 - 0.9 8.9 3 
167.0 0.1 18.7 167.0 0.3 20.3 Produits laitiers (y compri. le 4 

beurre). 
150.4 0.3 10.8 165.4 0.4 15.2 CCrCales et produits de boulangerie 5 
153.2 - 3.5 - 7.9 152.6 - 1.1 - 6.1 Huiles ci corps gras (sans Ic beurre) 6 
169.0 1.3 9.2 169.7 - 2.1 8.8 7 
178.9 0.3 1.2 180.1 3.1 7.7 8 
116.1(2) - 3.0 - 0.5 121.7(2) - 2.7 1.1 9 

• 	8.2(2) 0.0 7.9 130.6(2) - 1.1 3.9 10 
1.1 11.7 142.0(2) - 1.3 10.0 Mets partieliement ou entilrement 11 

' prCparCs et grignotines. 
9.1(2) 0.2 - 4.5 167.7(2) 0.8 0.5 12 
á .4(2) 1.4 11.2 148.6(2) 2.8 14.3 13 
11.6 0.9 5.9 158.0 0.9 10.2 

indice 	densemble 	........................... 

14 

134.4 2.1 15.9 140.0 1.7 14.4 

Ailments consoemIs I Ia maison .......... 

15 
130.2 2.2 14.1 135.8 2.0 13.7 

AIlments 	.................................. 

16 
140.7 1.9 18.8 146.0 1.3 15.4 

Fruits 	et 	legumes 	..................... 
Ailments 	congelRs 	.................... 

17 

127.6 1.6 5.4 126.8 0.4 3.0 

Viande, 	volatile et poisson 	........... 
Oeufs 	................................. 

18 
122.3 1.9 3.9 122.5 0.1 115 

Autres 	aljments 	...................... 

19 
131.1 1.2 5.2 128.2 0.5 3.3 

Boissons 	............................. 

Habitation 	............................... 

20 
123.2 0.6 6.4 117.7 0.9 2.4 

Repas 	pris 1 	i'extérieur 	............... 

Logement 	............................... 

21 
133.0 3.3 5.3 134.2 1.0 3.6 

Depensea de menage 	..................... 

22 
111.3 0.9 - 0.3 116.7 0.0 - 1.9 

VCtementa 	pour homee 	.................. 

Tissus B Is verge et menus articles 23 
149.2 0.0 16.6 144.0 0.0 17.2 

Habillement 	.............................. 
Vétements poor 	femees 	.................. 

Chausaures 	............................. 

24 

132.4 1.0 11.5 141.3 1.3 13.8 

V8tements pour enfants 	................. 

25 
130.4 1.2 11.1 141.0 1.9 14.4 

Services vestimentaires 	................ 

26 
130.1(2) - 1.4 15.0 120.9(2) - 2.7 10.0 

Transports 	............................... 
Transports privCs 	...................... 

27 

135.1 0.8 9.9 132.4 1.7 9.6 28 

142.9 0.6 11.1 129.0 0.3 6.9 

Transports publics 	..................... 

Some personnels et hygilne 	.............. 

29 

123.7 0.6 9.2 127.5 0.1 11.1 

Loisirs, 	formation at lecture ............ 

30 

172.3 	 181.0 	 L'indice densemble des prix B is 

Tabacs 	ci 	alcool 	........................ 

conaomeation converti 1 1961-100. 

(1) Ces indices mesurent la variation an pourcentage des prix B is consomeation dana chaque yule par rapport 1 l'annCe de 

S 	base. 	lie ne comparent pas lea niveaux des prix d'une yule B l'autre; pour lea indices comparatife des prix de detail, 
cc reporter au Bulletin de service our lea prix de detail at lea co8ts de is vie, no 62-005 so catalogue, vol. 4. no 5. 

(2) Avril 1973-100. 
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TABLE 1. Consumer Price Indexes for Regional Cities(1 
Main Cciionents and Selected Sub-groups - Concluded (1971100 unless 	t. 

TABLEAU 1. 	Indices des prix B Is consommation, agglom6rations urbaines(1) 
Composantea principalea at sous-groupes choisis - fin (1971100, sauf indication ContrLir,  

Calgary Vancouver 

Indexes Per cent change Indexes Per cent change 

Indices Variation proportionnelle Indices Variation proportionnelle 
Components and sub-groups 

November 1975 from November 1975 from Composantes et sous-groupes 

November Novembre 1975 contre November Jovmnbre 1975 contre 

1975 1975 

October November October November 
Novembre 1975 1974 Novasbre 1975 1974 

Octobre Novmnbre Octobre Novmnbre 

140.5 0.9 10.9 142.8 0.0 10.0 

160.0 1.0 8.7 171.4 - 1.0 10.7 
Food for home consumption - Aliments 

157.7 1.0 8.2 170.0 - 1.6 10.5 
Dairy products (including butter) - 

Food - Aliments 	............................ 

Produits laitiers (y compris le 
168.1 1.3 19.2 181.1 0.0 21.5 

Cereal and bakery products - CérBales 
155.6 0.3 8.9 162.0 - 1.1 9.8 

beurre) 	.............................. 

Fats and oils (excluding butter) - Hut- 
les at corps gras (sans le beurre) 162.5 2.1 - 6.4 180.9 - 2.5 - 

Heat, poultry and fish - Viande, 
162.5 1.1 9.3 175.6 - 1.4 
169.3 1.6 3.6 165.8 - 4.5 - 

All-items - Indice d'enseisbie ................ 

Fruit and vegetables - Fruits at 
119.3(2) 0.9 2.1 120.0(2) - 3.6 

Frozen food - Aliments congelés 136.3(2) - 0.3 3.4 142.2(2) 0.1 
Prepared and partially prepared dishes 

and snacks - Mets partiellmnent ou 

at produits de boulangerie ........... 

entirenient préparéa at grigno- 

Eggs - Oeufs 	........................... 

150.8(2) 1.2 15.4 149.6(2) 0.9 13.4 
172.5(2) 0.8 - 1.5 180.4(2) - 4.1 - 4j 

legumes 	.............................. 

147.8(2) 1.3 13.1 142.0(2) 1.7 9.7 

consomm8s B Is matson .................. 

volatile at poisaon .................. 

Food away from home - Repas pris B 

Other food - Autres aliments ........... 

170.6 0.8 10.4 178.4 1.5 11.2 

Beverages - Boissons ................... 

134.1 1.4 14.9 135.3 0.5 11.1 
129.0 1.9 13.6 132.7 0.6 12.4 

tines 	................................ 

Household operation - Dépenses de mCnage 141.4 0.4 17.1 138.4 0.1 9.1 
131.1 0.4 4.8 128.7 0.5 4.0 

Women's wear - Vétements pour fenines 127.3 0.2 2.5 127.0 0.4 3.0 
Men's wear - Vétements pour hommes 131.8 0.8 4.8 127.1 0.3 3.4 

Clothing - Habillement 	..................... 

Children's wear - VCtements pour enfants 123.3 0.2 4.9 125.2 0.2 4.5 
135.3 0.6 3.1 130.0 0.6 5.0 

Piece goods and notions - Tissus B is 

i'extérieur 	............................ 
Housing - Habitation 	....................... 

117.3 1.0 0.2 113.2 5.0 - 2.4 
Clothing services - Services vestimen- 

145.7 0.0 18.6 145.7 0.0 10.8 

Shelter - Logmaent 	....................... 

Footwear - Chaussures .................... 

139.9 0.9 13.6 131.5 0.3 9.9 
Private transportation - Transports 

taires 	................................. 

140.1 1.6 14.0 133.1 0.8 10.0 

Transportation - Transports ................ 

Public transportation - Transports 

verge at menus articles ................ 

131.9(2) - 2.7 11.5 123.8(2) - 3.0 8.7 

privés 	................................. 

Health and personal care - Some personnels 
134.8 1.4 10.5 137.1 0.1 9.3 

publics 	................................ 

Recreation, education and reading - 
129.3 0.0 5.6 127.3 0.3 7.2 

at 	hygibne 	............................... 

Loisirs, 	formation at lecture ............ 
Tobacco and alcohol - Tabaca at alcools 128.2 0.1 10.8 131.1 0.2 13.8 

CPI 	1961-100 - L'IPC 1961-100 	.............. 181.8 1 	181.3 

(1) These indexes measure the percentage change in consumer prices within each city, from the base year to each subsequent 
time period. They do not compare price levels between cities; for inter-city indexes of retail price differantiala. rr 
to Retail Prices and Living Costs Service Bulletin (Catalogue 62-005), Vol. 4, No. 5. - Ces indices mesurent Is variati.  
an pourcentage des prix B Is consommation dana chaque yule par rapport B l'année de base. Ils ne comparent pas lea 
veaux des prix d'une yule B l'autre; pour lea indices coaparatifs des prix de detail, se reporter au Bulletin de serv 
sur lea prix de detail et lea coats de is vie, a 0  62-005 au catalogue, vol. 4, n0  5. 

(2) April 1973100. - Avril 1973100. 

L 
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TABLE 2. Consumer Price Indexes for Regional Cities(l) 

• :.r..AU 2.  Indices des prix B Is consonation, agglomerations urbaines(1) 

(1971-100) 

J F H A H J J A S 0 N D 

St. 	John's 	(Nfld.) 	.....1973 111.1 112.1 112.8 113.8 115.9 117.2 116.8 117,9 119.5 
Saint Jean (T.-N.) 	1974 119.7 122.0 123.6 124.9 126.6 128.8 129.6 130.2 131.1 133.0 134.5 135.4 

1975 135.8 137.0 138.5 139.3 140.0 141.3 143.3 147.0 147.3 147.9 148.9 

Halifax 	................1973 108.8 109.5 110.4 111.4 112.6 113.5 113.9 114.6 115.2 
1974 115.9 116.5 117.6 118.7 120.3 121.9 123.0 123.4 124.3 124.8 126.0 126.8 
1975 127.6 128.7 129.4 130.4 131.1 132.5 134.3 136.2 136.1 139.2 140.2 

Saint John 	(N.B.) 	......1973 110.3 110.9 111.5 112.2 114.0 115.3 115.3 116.0 117.0 
Saint Jean (N.-B.) 	1974 117.7 118.8 119.2 120.4 122.0 123.6 124.4 125.6 126.7 127.7 128.8 130.1 

1975 131.2 132.3 133.5 134.0 135.5 137.0 139.3 142.3 141.9 142.4 143.4 

Québec 	.................1973 107.5 108.4 109.3 110.6 112.1 112.4 113.5 114.7 115.3 
1974 116.0 117.1 118.2 118.7 121.0 122.6 123.5 125.0 125.1 126.3 127.7 128.2 
1975 129.3 130.3 130.9 131.3 132.1 136.1 135.8 138.3 138.5 139.3 140.2 

Montréal 	...............1973 108.4 108.8 110.0 111.2 112.6 112.8 113.5 114.8 115.6 
1974 116.4 117.5 119.0 119.7 121.6 123.1 124.2 125.3 125.4 126.5 128.0 129.4 
1975 130.2 131.5 132.0 132,6 133.5 135.9 137.8 139.4 139.5 140.7 141.9 

Ottawa 	.................1973 109.0 110.2 111.2 112.2 113.9 114.4 115.1 116.5 117.4 
1974 118.2 119.3 120.4 121.2 122.4 124.0 124.7 125.8 126.3 126.8 128.2 129.6 
1975 130.2 131.4 131.9 132.3 133.4 135.0 136.6 137.9 138.6 139.9 141.2 

973 109.2 110.1 111.0 111.7 113.0 113.4 113.6 114.4 114.8 
1974 116.1 117.5 118.3 119.2 121.6 123.3 123.8 125.0 125.8 127.0 128.4 129.6 
1975 130.4 131.4 132.3 132.8 134.0 135.9 137.7 138.6 138.6 139.5 141.0 

...............1973 108.1 109.1 110.0 111.3 113.3 114.8 113.6 114.2 114.6 
1974 115.2 116.5 117.5 119.1 121.0 122.5 123.5 125.0 126.2 127.1 128.2 129.5 
1975 130.4 131.1 132.2 133.1 133.9 135.8 137.4 138.8 138.7 140.5 142.2 

Winnipeg 	...............1973 108.3 109.1 109.6 110.6 111.8 112.9 113.2 113.8 114.2 
1974 114.7 115.9 117.4 118.5 121.2 122.2 123.0 123.9 125.1 126.6 128.5 129.9 
1975 130.1 131.9 132.7 133.7 136.8 136.9 138.5 140.0 140.4 141.7 143.9 

Sask.atoon 	..............1973 108.4 109.4 109.8 110.7 111.4 112.1 111.6 112.4 112.9 
1974 113.8 114.7 116.1 117.1 119.0 120.3 121.3 122.2 123.1 124.4 125.9 126.8 
1975 127.7 128.6 129.5 130.1 131.1 132.5 134.7 136,1 137.4 138.5 140.2 

Regina 	.................1973 108.3 109.2 110.0 110.6 111.8 112.9 111.8 112.7 112.8 
1974 113.8 114.9 116.1 117.2 119.3 120.2 120.8 122.3 123.2 124.2 125.7 126.7 
1975 127.1 128.0 128.7 129.0 130.3 131.7 133.8 135.3 137.0 137.9 139.5 

Edmonton 	...............1973 109.0 109.9 110.7 111.1 112.5 113.8 113,9 114.6 115.3 
1974 116.1 116.9 118.0 118.7 120.9 122.6 123.6 124.5 125.3 126.5 128.1 129.1 
1975 129.9 130.3 130.9 131.6 132.5 134.9 137.1 139.0 139.3 140.8 161.8 

Calgary 	................1973 108.0 108.6 109.4 110.0 111.2 112.4 112.3 112.8 113.6 
1974 114.5 115.5 116.4 117.2 119.4 120.2 121.6 122.8 123.0 125.2 126.7 127.9 
1975 128.4 129.3 129.8 130.7 131.5 133.5 135.3 137.3 137.9 139.3 140.5 

Vancouver 	..............1973 109.1 109.8 110.6 111.3 112.4 113.7 114.0 114.6 115.3 
1974 116.4 117.7 118.6 120.0 122.0 123.8 124.8 126.5 127.4 128.5 129.8 131.4 
1975 131.9 132.4 132.7 133.9 135.3 136.9 139.1 140.1 141.3 142.8 142.8 

(1) Theme indexes measure the percentage change in i'onsumer nrices within aah .-lrv. r_ rha rn 	....h ..h....,...r 
time period. They do not compare price levels between cities; for inter-city Indexes of retail price differentials, refer 
to Retail Prices and Living Costs Service Bulletin (Catalogue 62-005). Vol. 4, No. 5. - Cem indices mesurent la variation 

ri pourcentage des prix B Is conaounation dana chagueville par rapport B l'année de base. tim ne comparent pam lea 
. iveaux des prix d'une ville B l'autre; pour lax indices coeparatifm des prix de detail, me reporter au Bulletin de 
'.crvice cur lam prix de detail et 1cm coats de Is vie, no  62-005 au catalogue. vol. 4, no 5. 
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1010773438 
NOTES 
	

OBSERVAT I (Y. 

Consumer Price Indexes for 
Regional Cities 

Like the Consumer Price Index for Canada, each 
regional city Consumer Price Index measures the per-
centage change through time in the cost of purchasing 
a constant "basket" of goods and services representa-
tive of the spending pattern of a particular popula-
tion group in the city concerned, in a specified 
time period. The "basket' is an unchanging or 
equivalent quantity and quality of goods and services, 
consisting of items for which there are continually 
measureable market prices over time. 

For information on CPI methodology, see The 
Consumer Price Index for Canada (1961=100) (Revision 
Based on 1967 Expenditures), Cat. 62-539. 

Coverage 

Each regional city index relates to a broad but 
specific group of families in the city concerned and 
reflects the price changes experienced by that 
"target group". The target group to which the current 
city indexes relate is composed of families - (a) 
living in the particular city, (b) ranging in size 
from two to six persons and (c) with annual incomes 
in 1967 ranging from $4,000 to $12,000. Each regional 
city CPI is derived from a weighted average of the 
price movements of some 300 items. 

Weights 

As in the case of the C?! for Canada, regional 
city CPI weights with effect from May 1973 are based 
on 1967 family expenditure patterns (and within the 
food component, on 1969 detailed spending patterns) 
for the separate cities concerned. 

Time Snao 

Each regional city CPI is expressed in terms of 
that city's price level with 1971 equalling 100, except 
for certain items or groupings, as noted, which were 
introduced more recently. 

Re1ate' Publications 

The Consumer Price Index for Canada is published 
each month in Consumer Price Index, Cat. 62-001. 
Price: 30C a copy, $3.00 per year. For additional 
CPI detail and other price statistics, see Prices and 
Price Indexes (monthly) Cat. 62-002. Price: 55C a 
copy, $5.50 per year. 

For further information, COntact Consumer Prices 
Section (613-994-9470), Prices Division, Statistics 
Canada, Ottawa IU.A 0V6. 

Indices des prix B la COT 	Jt 

agglomérat ions ut baitie 

Tout comae L'indice des prix B la consommation au 
Canada, l'indice des prix B Is consommation de chaque 
agglomeration urbaine mesure is variation en pourcentage du 
prix d'achat d'un "panier' constant de biens St de services, 
représentatif des caractéristiques d'schat dun certain groupe 
de Is population dana I'agglomCration visée, pendant une 
période donnée. Le "panier" eat constitué dune quantitB et 
d'une qualite stables ou équival'!ntes de biens et de services, 
comprenant des articles dont on peut mesurer lea prtx sur 
le marchB continuellement dana le temps. 

Pour obtenir des renaeignemnts aur Is mCthodologie de 
l'I.P.C. voir L'Indice des prix B Is consommation au Canada 
(1961100) Revision fondCe sur lea dépenses de 1967, n' 
62-539 an catalogue. 

Couvertu e 

Chaque indice d'agglomération urbatne porte sur un 
groupe vaste mais précis de families de l'agglomération con-
cernée et represents les variations de prix qu's connuea ce 
"groupe cible". Le groups cibie correspondant S l'indice 
courant de i'agglomération eat compose de families - a) vivant 
dana cette agglomeration b) de taille variant de deux B six 
personnes et c) dont le reveno en 1967 se situait entre 
$4,000 et $12,000. L'I.P.C. de chaque agglomeration urbaine 
eat tire dune moyenne ponderée des mouvements des prix de 
quelque 300 articles. 

Pondérations 

Comae pour 1'I.P.C. au Canada, lea pondérations des 
I.P.C. des agglomerations urbatnes, B compter de mt 1973, 
sent fondées aur lea caractéristiques des dépenses des fami11c 
de 1967 (et pour l'indice des aliments, sur les caractdris•-
tiquea de ddpenses détaillées de 1969) dana les agglomCration 
viaées. 

Baae de tampa 

Chaque I.P.C. dana une agglomeration urbeine eat exprimC 
en fonction du niveau des prix dana cette agglomeration en 
posant que le niveau de 1971 eSt égal B 100, sauf pour cer-
tains articles ou groupes, comae nous l'avona déjB mentionné, 
qui ont été ajoutCs plus réceusnent. 

Publications connexes 

L'Indice des prix B Is cousolTanation pour is Canada 
paraEt chaque mois dana l'Indice des prix B Is consommation, 
no 62-001 au catalogue. Prix: 30c. l'exemplaire, $3.00 par 
année. Pour plus de details aur l'I.P.C. et sur d'autres 
statistiques des prix, voir Prix et indices des prix (publi-
cation mensuelle) no 62-002 au catalogue. Prix: 55c, l'exem-
plaire, $6.50 par snnCe. 

Pour plus de renseignenients, s'adresser B Is section 
des prix aux consommateurs, Division des prix, Statistique 
Canada, Ottawa KIA 0V6. 


