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Beginning in January 1968, a new department 
store definition (see page 5) and an expanded depart- 
mental breakdown of sales and stocks have been adopted. 
As a result, both the size and the structure of the 
department store 'universe" have been altered signifi-
cant ly. 

With the inception of the new definition, cats-
logue sales offices, mail order offices and all other 
non-department store locations of department store 
firms have been eliminated from the department store 
category. (Information on the reclassification of 
mail order and catalogue sales offices, as well as 
non-department store locations, will be found in Retail 
Trade (monthly), Catalogue No. 63-005). The over-all 
effect of this change will be to create a 'pure' 
department store series. 

In this connection, it 8hould be noted that, as 
of January, 1968, separate figures will no longer be 
published for discount department stores. In recent 
years, the differences between traditional and discount 

artment stores have become less pronounced--until 
• 	point has now been reached where there is little 

•inything to distinguish one from the other. For 
reason, discount department stores which meet the 

definition have been absorbed into the department 
re universe; those which do not have been reclassi- 
d as general merchandise stores, variety stores or 

sxee other category, depending on the coimnodities 
carried. A list of the department stores included in 
this and forthcoming reports is provided on page 4. 

In addition to the revised coninodity requirements 
Set forth in the definition, a new and more precise 
treatment of concession sales is also specified. Under 
this definition, sales of concessions located in 
department store outlets will be considered as part 
of the total business of the outlet, with the exception 
of associated food departments which are not an integral 
part of the operation or which are identified to the 
public by any name other than that of the department 
store with which they are associated. 

In conjunction with the definitional and con-
ceptual changes described above, the departmental 
stratification of department store sales and stocks 
has been improved substantially, through a broadening 
of several of the cosinodity classes and the addition 
of ten new coimnodity groups. These new departments 
include plumbing, heating and building materials; 
gasoline, oil, auto accessories, repairs and supplies; 
receipts from meals and lunches; receipts from repairs 
and services; etc. A revised department store coninodity 
reference list has been prepared and may be obtained 
without charge by writing Merchandising and Services 
Division, Dominion Bureau of Statistics, Ottawa. 

The data on the following pages have not been 
adjusted for seasonal variations, price changes or 
number of shopping days. 

Merchandising and Services Division 
1968 

.03-503 

A coinpter de janvier 1968, one nouvelle difinition du 
grand magasin (voir page 5) et une decomposition plus dlaborCe 
des ventes et des stocks par rayon oat etC adoptéea. En con-
sequence, is taille at Is structure de l'univers du grand ma-
gasin ont étd profondéusent altdrdes. 

Depuia l'adoption de Is nouvelle definition, lea camp-
toirs de vente par catalogue, lea bureaux de vente par Is pas-
te at las autres Ctabiissements non A rayons des grands maga-
sins ont etC rayCs de Is categorie des grands magasins. (Pour 
de pius ampies renseignements aur Is reclassification des lo-
caux de vente par Is posts et par catalogue et des établiase-
ments non a rayone des grands magasins, voir Is publication 
mensuelle: Caninerce de detail (numdro de catalogue 63-005). 
L'effet global de cc changetnent sara de crtter une aérie eon-
cernant plus strictement lea grands magasins. 

A cc propos, il faut noter qua partir de janvier 1968, 
lea chiffres sur lea grands ,nagasina I rabais ne seront plus 
publiis sfparément. Depuia quelques années, In difference 
entre lea grands magasins ordinairea et lea grands magasina I 
rabais a diminuC Cu point qu'il ne reste I peu prIa plus de 
distinction caEre eux. Pour cette raison, lee grands tnagaains 
I rabais qui sont confortnea I Is nouvelle definition ant été 
intégrCs 1 l'univers des grands magasins St ceux qui as Ic 
sont P55 ant dté reclaasifida cosine magasins géndraux, bazars 
ou dens queique autre categoric, suivant lea merchandises qu'on 
y vend. Une lists des grands megasins visCs par Ic present 
rapport at par ceux qui auivront se trouve I Is page 4. 

En plus des nouvelles exigences concernant lea snarchan-
dises, exposées dana Is definition, un nouveau traitement plus 
précis des ventes faites dens des concessions entre egalement 
en vigueur. Aux termes de cette definition, lea ventea faites 
dens des concessions situdes dens lea grands magasins aeront 
considerées cosine faisant partie de l'entrepriae globale, aauf 
s'il s'agit de magasins d'alimentation qui sont asaociéa a 
l'exploitation mais gui n'en somE pea une partie intCgrante 
ou qui sont connus du public par uric designation autre que 
celle du grand magasin auquel ils sont asaociCa. 

De pair avec lea changements de definition at de concept 
decriEs plus haut, Is stratification par rayon des ventea et 
des stocks des grands magaains a ete considdrablement amélio-
rée; plusieura classes de merchandises ant Cté agrandies et 
dix nouveaux groupea de ntarchandises ant Ste ajoutCs. Ces 
nouveaux groupes sont, entre autrea, lea accesaoires de plom- 
berie, lea appareils de chauffage et lea matériaux de conStruc-
tion; l'esaence, l'huile, lea accessoirea d'autotnobile, lea 
reparations at lea fourniturea; lea recettea de rapes et de 
caase-crofttes; et lea recettes de reparations et services. Un 
repertoire réviaé des merchandises des grands magasins a etC 
prCparé St on peut as le procurer gratuitement en écrivant I 
is Division du coasnerce et des services, Bureau fCdCral de Is 
statistique, Ottawa. 

Lea donnCea gui figurent aur lea pages suivantea n'ont 
pea ete rectifiéea pour tenir contpte des variations saiaonniè-
res, des changenients de prix OU du nombre de jours de magaai-
nage. 

Division do Conanerce et des services 

Thecontents of this document may be used freely but DBS should be credited when republishing all or any part of it. 
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Sales -- Ventes 

1967 	1968 

'000 -- milliers de dollars 

Change 

Varisti 

	

3,164 
	

3,432 
	

+ 8.5 

	

2,905 
	

3,072 
	

+ 5.7 

	

4,044 
	

4,150 
	

+ 2.6 

	

994 
	

1,050 
	

+ 5.6 

	

3,092 
	

3,341 
	

+ 8.1 

	

1,453 
	

1,527 
	

+ 5.1 

	

2,141 
	

2,396 
	

+ 11.9 

	

2,106 
	

2,125 
	

+ 0.9 

	

655 
	

923 
	

+ 40.9 

	

2,047 
	

2,467 
	

+ 20.5 

	

1,434 
	

1,639 
	

+ 14.3 

3,117 
5,078 
4,992 
2,190 

1,906 
10,120 
6,046 
1,531 
2,506 

5,134 
1,875 
1,470 
4,064 
2,690 

3,366 
5,654 
5,623 
2,350 

2,283 
11,517 
6,961 
1,741 
2,504 

5,266 
2,066 
1,502 
4,126 
2,862 

+ 8.0 
+ 11.3 
+ 12.6 
+ 7.3 

+ l9.i 
+ 13.8  
+ 15.1 
+ 13.7 
- 0.1 

+ 2.6 
+ 10.2 
+ 2.2 
+ 1.5 
+ 6.4 

I 

2 7, 665 
	

137,444 	+ 7.7 	

I 

1,260 
9,100 
7,441 
5,920 
3,465 

3,038 
1,204  
1,540  
1,303 
3,254 

2,538 

3,040 
2,571 

5,237 

1,279 
8,896 
7,438 
5,982 
3,824 

3,341 
1,389 
1,584 
1,437 
3,516 

2,883 

3,758 
2,859 

5,315 

+ 1.5 
- 2.2 

+ 1.0 
+ 10.4 

+ 10.0 
+ 15.4 
* 2.9 
+ 10.3 
+ 8.1 

+ 13.6 

+ 23.6 
+ 11.2 

+ 1.5 
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TABLE 1, Department Store Sales and Stocks by Department 

TABLEAU 1. Venice et Stocks des grands magasins par rayo 

-. 	 January - 1968 - Janvier 

Depir (men I 

Women's and misses' dresses, housedresses, aprons and 
uniforms. 

Women's and misses' coats and suits .................. 
Women's and misses' sportswear ....................... 
Furs................................................. 
Infants' and children's wear and nursery equipment 

6 
	

Girls' and teenage girls' wear ....................... 
7 
	

Lingerie and women's sleepwear ....................... 
8 
	

Intimate apparel ..................................... 
9 
	

Millinery............................................ 
10 
	

Women's and girls' hosiery ........................... 

11 
	

Women's and girls' gloves, mitts and accessories ..... 

12 
	

Women's, misses' and children's footwear ............. 
13 
	

Men's clothing ....................................... 
14 
	

Men's furnishings .................................... 
15 
	

Boys' clothing and furnishings ....................... 

16 
	

Men's and boys' footwear ............................. 
17 
	

Food and kindred products ............................ 
18 
	

Toiletries, cosmetics and drugs ...................... 
19 
	

Photographic equipment and supplies .................. 
20 
	

Piecegoods .......................................... 

21 
	

Linens and domestics ................................. 
22 
	

Smallwarec and notions ............................... 
23 
	

China and glassware .................................. 
24 
	

Floor coverings ...................................... 
25 
	

Draperies, curtains, and furniture coverings ......... 

26 
	

Lamps, pictures, mirrors and all other home 
furnishings. 

27 
	

Furniture ............................................ 
28 
	

Major appliances ..................................... 
29 
	

T.V., radio and ,misic ................................ 
30 
	

Housewares and smell electrical appliances ........... 

31 
	

Hardware, paints, wallpaper, etc..................... 
32 
	

Pltnnbing, heating and building materials ............. 
33 
	

Jewellery............................................ 
34 
	

Toys and games ....................................... 
35 
	

Sporting goods and luggage ........................... 

36 
	

Stationery, books and magazines ...................... 
37 
	

Gasoline, oil, auto accessories, repairs and 
supplies. 

38 
	

Receipts from meals and lunches ...................... 
39 
	

Receipts from repairs and services ................... 

40 
	

Allother departments ............................ 

41 
	

Total, all departments ......................... 

mount too small to be expressed. -- Nombres infitses 

2 
3 
4 
5 



11,222 
8,191 

15,013 
4,221 

16,174 

8,056 
8,587 
8,307 
1,037 
6,629 

8,294 
19,336 
21,418 
27,701 
11,917 

12,793 
9,242 

25,778 
8,068 

10,103 

15,489 
7,502 

14,391 
14,687 
14,516 

5,660 
27,739 
15,244 
18,607 
17,559 

18,493 
4,258 

13,330 
13,010 
18,200 

a 
S 

.0 
'4 g 
0. a 
.1 

0 
I-' 

S 

.0 
a 

1 
'a 
a 
U 
0 

11,204 

11,398 
340 

10,275 

S 

.0 a 
'4 
a 

.4 
0 z 

-3- 

I.E 1. Department Store Sales and Stocks by Departments 

Stocks des grands magasins par rayon 

:tivary - 1968 - Janvier 

/ 
Rtôtks (valeur de vente) Rayon 

Robes, robes de ménage, 	tabliers et uniformes pour 1 
dames et 	jeunes lilies. 

Manteaux et railleurs pour dames et 	jeunes lilies .... 2 
3 
4 

V8tements pour bébds et d'enfants et articles de 5 
chambres d'enfants. 

êt 7 

9 
Sous-vêtements 	........................................8 

10 

Gants, moufles et articles de parure pour dames er 11 
fillettes. 

Chaussures pour dames, 	jeunes lilies et enfanta 12 
13 
14 

V8temertts et articles d'habillement pour garcons 15 

16 
17 
18 
19 

Vtemenrs sport pour dames et jeunes lilies ............ 
Fourrures.............................................. 

20 

Vêtements de 	fillettes et 	d'adolescentes 	..............6 
Lingerie et vements de nuit pour dames 	............... 

21 

Chapeaux 	............................................... 

22 

Bas 	pour 	dames 	et 	fillettes 	........................... 

23 
24 

VBtetnents 	pour 	honines 	................................. 
Articles d'habiliement 	pour homes 	.................... 

25 

Chaussures pour 	honanes et 	garcona 	..................... 

Lampes, 	tableaux, sniroirs et autres articles d'ameu- 26 

Produits 	alimentaires 	et 	contiexes 	..................... 
Articles de roilette, 	cosmétiques et médicaments ...... 
Appareils et 	fourriltures photographiques 	............... 

bleinent pour Ia matson. 

Tissus 	8 	is 	pièce 	..................................... 

27 
28 

Literie 	et 	linge 	de 	matson 	............................ 
Menusarticles 	........................................ 

29 

Porcelaine 	et 	verrerie 	................................ 
Rev8tements 	de 	plancher 	............................... 
Tentures, 	rideaux 	et 	housses 	.......................... 

Articles de m4nage et petits appareils électriques . . . 30 

Meubles 	............................................... 

Quincailierie, 	peinture, 	papier.tenture, 	etc. 	........ 31 

Cros 	appareils 	ménagers 	............................... 
Télévision, 	radio 	et 	musique 	.......................... 

32 
33 
34 

Materiel de plomberte, 	chauffage et construction ...... 
Bijouterie 	............................................ 

Articles 	de 	sport 	et 	valises 	.......................... 35 
Jouets 	et 	jeux 	......................................... 

. 

36 
Essence, huile, accessoires d'automobiie, reparation 37 

at 	fournitures. 

Papeterie, 	iivres 	et 	revues 	........................... 

38 Recettes provenant des repas at casse-croOtes 	......... 
Recet tes provenant des services et des travaux de 39 

reparation. 
Tous 	autres 	rayons 	.................................... 40 

Change 
1967 	 1968 

ariat ion 
$'OOO -- milliers de dollar 

	 7. 

'i, 989 	I 	 T'.l 

I 



Province 

TABLE 2. Department Store Sales by Provinc 

TABLEAU 2. Ventes des grands magasin 

January - 1968 - Janvier 

Sales -- Ventes 

1967 	 1968 

$'OOO -- milliers de dollars 

Change 

Variation 

1,561 1,464 - 6,2 

Prince Edward Island -- I1e-du-Prince-douard x x x 

Newfoundland 	-- 	Terre-Neuve 	................................ .. 

Nova Scotia -- Nouve1le-cosse x 

1,342 1,520 + 13.2 

Québec 	.................................................... 24,800 + 1.3 

New Brunswick 	-- 	Nouveau-Brunswick 	......................... .. 

24. ,484 

47,079 52,732 + 12.0 Ontario 	.................................................... 

10,488 10,770 + 2.7 Manitoba 	................................................... 

Saskatchewan 	............................................... 3,049 3,236 + 6.1 

14,526 15,835 + 9.0 Alberta 	.................................................... 

British Columbia(L) 	-- Colombi-I.ritannique(1) 22,893 24,654 + 7.7 

Canada 	................................................... 27,665 137,444 + 7•7 

Note: Components may not add to totals due to rounding. 
Nota: Les chiffres ayant dté arrondis, les totaux ne correspondent pas toujours. 
(1) tncludes Yukon and Northwest Territories. -- (ornprend ic Yukon or los Territ - iros EILI N ri-lust. 
x Confidential to meet secrecy relr  

lei st-ti at I'. 	rl Stives 	seer 

LisL ot hepartatent Store organizations 

l.iste des organisations do grands magasins 

	

Name - - Horn 	 Name -- Nom 

I 

Allied Towers Merchants, Ltd. 	 Manchester, Robertson, Allison Ltd. 
Ayre's Ltd. 	 Messier, L. N. Ltde 
Bowring Bros. Ltd. 	 Morgan, Henry, & Co. Ltd. 
Caplan, C., Ltd. 	 Ogilvy, Charles, Ltd. 
Chapples Stores Ltd. 	 Ogilvy's, Jas. A., Ltd. 
Clark's-Gamble of Canada Ltd. 	 Paquet Cie Inc. 
Dupuis Frères Ltée 	 Pollock, M., Ltd. 
Eaton, 1., Co. Canada Ltd. 	 Robinson, The G. W., Co. Ltd. 
Fortin, J. L,, Ltée 	 Royal, The, Stores Ltd. 
Freiman, A. J., Ltd. 	 Sayvette Ltd. 
Freimart Stores Ltd. 	 Sentry Dept. Stores Ltd. 
GEM Stores Ltd. 	 Simpson, The Robert, Co. Ltd. 
Giant Mart Ltd. 	 Simpsons-Sears Ltd. 
Goudies Ltd. 	 Slover, F. , Ltd. 
Harnil ton Harvey Ltd. 	 Smith's & Chapple Ltd. 
Holman, R. T., Ltd. 	 Steinberg's Ltd., Department Store Division 
Flougens Ltd. 	 Syndicat de Québec Ltée 
Hubert, Magasin J. 0., Ltde 	 Watkins, Thomas C., Ltd. 
Hudson's Bay Co. 	 Woodward Stores (Edmonton) Ltd. 
K- Mart, do S. S. Kresge Co. Ltd. 	 Woodward Stores Ltd. 
Larocques (Ottawa) Ltd. 	 Woolco Department Stores, do F. W. Woolworth Co. Ltd. 

4 



N D'UN GRAND yAGASIN 
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It must sell the following general lines of 
merchandise: 

FAMILY CLOTHING AND APPAREL - this cotmeodity group 
is composed of some or all of the following lines: 
women's and misses' dresses, housedresses, aprons 
and uniforms; women's and misses' coats and suits; 
women's and misses sportswear; furs; infants' and 
children's wear; girls' and teenage wear; lingerie, 
and women's sleepwear; intimate apparel; millinery; 
women's and girls' hosiery; women's and girls' 
gloves, mitts and accessories; women's, 'nisses 
and children's footwear; men's clothing; men's 
furnishings; boys' clothing and furnishings; men's 
and boys' footwear. NOTE: the outlet must sell 
at least six (6) of the coirmiodity lines listed 
above, with at least one (1) of the corisriodities 
being men's and boys' clothing or furnishings. At 
least twenty per cent (207) of the outlet's total 
sales must be derived from the family clothing and 
apparel group. 

FURNITURE, APPLIANCES AND HOME FURNISHINGS - this 
commodity group is composed of some or all of the 
following lines: linens and domestics; china and 
glassware: home furnishings; furniture, wooden 
and upholstered goods for living-room and dining- 
room and bedroom; major appliances; T.V. , radio and 
music; hardware and housewares. NOTE: the outlet 
must sell at least four (4) of the commodity lines 
listed above, with at least one of the commodities 
hng furniture (wooden and upholstered goods for 

ing-room and/or living-room and/or bedroom). At 
st ten per cent (10'!,) of the outlet's total 

Les must be derived front the furniture, appliance 
home furnishings group. 

I ALL OTHER MISCELlANDOUS) - this category includes 
all commodities sold by the outlet but not shown 
above, such as: toiletries, cosmetics and drugs: 
photographic equipment and supplies; piece goods; 
notions and smallwares; jewellery; sporting goods 
and luggage; stationery, books and magazines; and 
food. NOTE: the outlet must sell at least three 
(3) different commodity lines with not one of these 
lines representing more than fifty per cent (50P!,) 
of the total store sales. At least ten per cent 
(lOP,) of the outlet's total sales must be derived 
from the All Other or Miscellaneous groups. 

For the purposes of this definition, the business 
done by concessions located in department store outlets 
will be considered as part of the overall business of 
the outlet in which they are located. However, sales 
of an associated food department (or store) should be 
included only if it is an integral part of the overall 
department store operation and is not identified to 
the public by any name which differs from that of the 
department store with which it is associated. 

- 	1 eat on grand magasin, s'il possède 
an tea 

11 doLt veridre len grandes series d'articles suivarites: 

VETEMENTS POUR LA FANILLE - Ce groupe comprend lee articles 
suivants: robes pour dames et jeunes fLues, robes de stfna-
ge, tabliers et uniformes; inanteaux et tailleurs pour dames 
et jeunes Lilies; vêtements de sport pour dames at jeunes 
filles; fourrures; vgtements de bfbis at d'enfants; vfte-
meets de fillettes at d'adolescentes; lingerie et vGtements 
de nuit pour dames; sous-vêtements, chapeaux; baa pour da-
mes et filiettes; gants, moufles et articles de parure pour 
dames et fillettes; chaussures pour dames, jeunes Lilies et 
enfants; vêtements pour hotmines; articles d'habiliement nour 
honanes; vètements at articles d'habillement pour garçons; 
chaussures pour homines et garçons. 
NOTA: le magasin dolt tenir au moms six (6) des series men-
tionnies ci-dessus, dont au aetna une (1) dolt être lea v-
tements ou articles d'habillement pour houmies at garçone. 
Au moms vingt pour cent (20 p.  100) des ventes globalea du 
magasin doivent se faire dana le groups de vtements pour 
Is famille. 

MEUTILES, APPAREILS ET ARTICLES D'AMEUBLEMENT MNAGER - Ce 
groupe comprend les articles suivants: literle et linge 
de matson; procelaine at verrerie; articles d'arneublement 
mfnager; meubies, de bois ou rembourrfs, pour salle de af-
jour, salle i manger ou charubre 5 coucher; gros appareils; 
tflfvision, radio at musique; quincaillerie et articles de 
menage. 
NOTA: le reagasin doit tenir au moles quatre (4) des series 
mentionnies ci-dessus, dont au rrroins une (1) doit etre des 
meubles (de bois ou rembourris pour salle I manger et (ou) 
salle de sejour at (ou) chambre I coucher). Au moLes dix 
pour cent (10 p.  100) des ventes globales du magasin dot-
vent provenir du groupe des meubles, appareils at articles 
d' ameublement mfnager. 

TOUS AUTRES ARTICLES (DIVERS) - Cette categoric comprend 
toutes les marchandises qua tient le magasin mats qul ne 
figurent pas ci-dessus, teiles que: articles de toiletta, 
cosmftiques et medicaments; appareils at fournituras pho-
tographiques; tiasus I la pièce; mercerie et menus articles; 
bijouterie; articles de sport ci valises; papeterie, ItvreS 
et revues; et ailments. 
NOTA: le magasin dolt tenir au moms trots (3) des africa 
mentionnfes ci-dessus, dont aucune ne dolt reprfsenter plus 
de cinquantc pour cent (50 p.  100) des ventes globales du 
magasin. Au moles dix pour cent (10 p. 100) des ventea 
globales du magasin doivent provenir des groupes TOUS 
AUTRES ARTICLES ou DIVERS. 

Aux fins de la prfsente definition, les affaires riali-
efes par lea concessions etablies dana las grands magasins Se-
ront considfrfes corrsue partie den affaires globales du magasin 
oO soot etablies lea concessions. Toutefota, lea ventes d'un 
rayon  (ou magasin) d'alirrrentation associf ne serorit inclusea 
qua si Is rayon ou magasin fail partie intfgrante de lexploi-
tation genfrale do grand magasin et n'est pan connu du public 
sous on nom diffirent de ceiui du grand magasin auquel ii eat 
associf. 
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