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Beginning in January 1968, a new department 
store definition (see page 7) and an expanded depart- 
mental breakdown of sales and stocks have been adopted. 
As a result, both the size and the structure of the 
department store 'universe" have been altered signifi-
cantly. 

With the inception of the new definition, cata-
logue sales offices, mail order offices and all other 
non-department store locations of department store 
firms have been eliminated from the department store 
category. (Information on the reclassification of 
mail order and catalogue sales offices, as well as 
non-department store locations, will be found in Retail 
Trade (sx,nthly), Catalogue No. 63-005). The over-all 
effect of this change will be to create a "pure" 
department store series. 

In this connection, it should be noted that, as 
of January, 1968, separate figures will no longer be 
published for discount department stores. in recent 
;ears, the differences between traditional and discount 
epsrtment stores have become less pronounced--until 
he point has now been reached where there is little 

:f anything to distinguish one from the other. For 
this reason, discount department stores which meet the 
new definition have been absorbed into the department 
store universe; those which do not have been reclassi-
fied as general merchandise stores, variety stores or 
some other category, depending on the cousnodities 
carried. A list of the department stores included in 
this and forthcoming reports is provided on page 6. 

In addition to the revised cousnodity requirements 
set forth in the definition, a new and more precise 
treatment of concession sales is also specified. Under 
this definition, sales of concessions located in 
department store outlets will be considered as part 
of the total business of the outlet, with the exception 
of associated food departments which are not an integral 
part of the operation or which are identified to the 
public by any name other than that of the department 
store with which they are associated. 

In conjunction with the definitional and con-
ceptual changes described above, the departmental 
stratification of department store sales and stocks 
has been improved substantially, through a broadening 
of several of the cosunodity classes and the addition 
of ten new comodity groups. These new departments 
include plumbing, heating and building materials; 
gasoline, oil, auto accessories, repairs and supplies; 
receipts from meals and lunches; receipts from repairs 
and services; etc. A revised department store comodity 
reference list has been prepared and may be obtained 
without charge by writing Merchandising and Services 
Division, Dominion Bureau of Statistics, Ottawa. 

The data on the following pages have not been 
adjusted for seasonal variations, price changes or 
m'her of shopping days. 

cchandising and Services Division 
'68 - Dcembre 

-- Prilt: 20 cents LJ 	18 ió8 year 4 par annCe 

V 
A compter de janvier 1968, une nouvelle definition du 

grand magasin (voir page 7) et une decomposition plus ëlaborde 
des venteset des stocks par rayon ont etC adoptees. En con-
sequence, la taille Ct la structure de l'univers du grand ma-
gaain ont dtd profondément altCrCes. 

Depuis l'adoption de la nouvelle definition, lea comp-
toirs de vente par catalogue, les bureaux de vente par Is poe. 
te at lea autres établissements non 1 rsyons des grands maga-
sins ont été rayCs de Ia categoric des grands inagasina. (Pour 
de plus aisples renseignements aur Ia reclassification des lo-
caux de vente par la poate at par catalogue et des etablisse-
menta non a rayons des grands magasins, voir Is publication 
mensuelle: Cousnerce de detail (nutnéro de catalogue 63-005). 
L'effet global de ce changement sera de crCer uric série con-
cernant plus strictement lea grands magasins. 

A cc propos, ii faut noter qu'l partir de janvier 1968, 
lea chifires sur lea grands magasins I rabais ne seront plus 
publiCs separement. Depuia quelquea années, Is difffrence 
entre lea grands magasina ordinairea et lea grands magesins I 
rabais a diminué au point qu'il ne reste I peu prIa plus de 
distinction entre eux. Pour cette raiBon, lea grands teagasins 
I rabais gui soot conformes 1 Ia nouvelle definition ont etC 
integrCs a l'univers des grands magasins et ceux gui ne le 
soot pas ont été reclassifies cosmic magasins generaux, bazara 
ou dana quelque autre categorie, suivant lea merchandises qu'on 
y vend. Uric liste des grands magasina visds par le present 
rapport et par ceux qui suivront cc trouve I is page 6. 

En plus des nouveiles exigences concernant las marchan-
dises, exposCes dana la definition, un nouveau traitement plus 
précis des ventea faitea dans des concessions entre egelement 
en vigucur. Aux termes de cette definition, lea ventes faites 
dana des concessions aituées dana lea grands magasins seront 
considérées connue faisant pattie de l'entreprise giobsie, iauf 
s'il a'agit de magaaina d'alimentation qui soot aasociés I 
l'exploitation mais qui n'en soot pas une partie intégrsnte 
ou gui sont connus du public par une designation autre que 
celle du grand magasin auquel ils sont asaocies. 

De pair avec lea changements de definition et de concept 
ddcrits plus haut, la stratification par rayon des ventea et 
des stocks des grands magasins a etC considérablement au,Clto-
rée; plusieurs classes de marchandises out ete agrandies et 
dix nouveaux groupes de merchandises ont etC ajoutes. Ces 
nouveaux groupes sont, entre autres, los accessoires de plom- 
berie, lea appareils de chauffage et lea materiaux de construc-
tion; l'essence, l'huile, lea accessoires d'automobile, lea 
reparations et les fournitures; lea recettea de repas et de 
casse-croOtes; et lea recettes de reparations et services. Un 
repertoire revise des marchandises des grands magasins a etC 
prepare et on peut se le procurer gratuitement en écrivant I 
Ia Division du coumierce et des services, Bureau fédCral de Is 
atatistique, Ottawa. 

Lea donnees qui figurent sur lea pages suivantes n'ont 
PaS etC rectifiCes pour tenir coispte des variations saisonniè-
rca, des changements de prix ou du nombre de jours de magasi-
nage. 

Division du Coinurnrce et des cervices 

rlie contents of this document may be used freely but DBS should be credited when republishing all or any part of it. 

I.e present document peut être reproduit en toute liberté pourvu qu'on indlque qu'ii Cmane du B.F.S. 
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TABLE 1. Department Store Sales and Stocks by Department 

TABLEAU 1. Ventes et Stocks des grands magasins par rayo 

October - 1968 - Jctobre 

Sales -- Ventes 

Department 	

1967 	1968 	
Change

- - 
Varisti 

$'OOO -- milliers de dollars 	1 

1 1 Women's and misses' dresses, housedresses, aprons and 
uniforms 4,916 5,549 12.9 

2 Women's 	and misses' 	coats and 	suits 	.................. 6,756 7,044 + 4.3 
3 Women's 	and misses 	sportswear 	....................... b,769 7,7L1 413. 8  
4 Furs 	................................................. 1 , 6 30  1,541 - 5.5 
5 Infants' and children's wear and nursery equipment 5051 6,172 +11.2 

6 Girls' 	and 	teenage 	girls' 	wear 	....................... 3,334 

. . 

.. 

3,5i7 4 7.6 
7 Lingerie and women's 	sleepwear 	....................... 2,974 3,336 +12.2 
8 Intimate 	apparel 	..................................... 2,599 2 ,906 411.6 
9 Millinery 	............................................. . 1,94 

. . 

.. 

1,206 - 6.6 
10 Women's 	and 	girls' 	hosiery 	........................... 2,976 

. . 

3,741 #25.7 

11 Women's and girls' gloves, mitts and accessories :3,512  3,678 + 4.7 

12 Women's, misses' and children's footwear 6,649 7,2.. 5.4 
13 Men's 	clothing 	....................................... 5,906 

. . 

. 0,331 

9,620 4 8.0 
14 Men's 	furnishings 	.................................... 6,630 9,676 + 9.6 
15 Boys' 	clothing 	and 	furnishings 	....................... 4 

. . 

4,489 4 	,( 

16 

.,335 

.. 

3,533 411. 
17 Food 	and 	kindred 	products 	............................ 11,856 +1.. 
18 7,937 9,482 43. 
19 1,906 2,368 4• - 
20 2,826 3,028 

21 

Men's 	and 	boys' 	footwear 	.............................. 3,147 

Photographic equipment 	and supplies 	................... 
Piece 	goods 	........................................... 

4,156 4,915 +16.3 
22 

Linens 	and 	domestics 	.................................. 
Smallwares 	and 	notions 	................................ 2,542 

. 

2,687 + 5,7 
23 

Toiletries, 	cosmetics 	and 	drugs 	....................... 

2,31b 2,634 +13.6 
24 4,773 5,973 +25.1 
25 

China 	and 	glassware 	................................... 

Draperies, curtains, and furniture coverings 3,391 4,100 +20.9 

26 

Floor 	coverings 	....................................... 

Lamps, pictures, mirrors and all other home 
furnishings 1,713 1,941 +13.3 

27 8,342 9,923 +19.0 
28 8,162 9,456 #15.9 
29 7,2L3 8,445 +17.2 
30 

Major 	appliances 	...................................... 
TV., 	radio 	and 	music 	.......... . ........ .............. . 

Housewares and small electrical appliances 5,013 5,824 +16,2 

31 

Furniture 	............................................. 

Rardware, 	paints, 	wallpaper, 	etc. 	.................... 3,954 4,82]. +21.9 
32 Phsnbing, heating and building materials 1,595 1,882 +18.0 
33 Jewellery ............................................. 2,888 3,156 + 9,3 
34 Toys 	and 	games 	....................................... 

.. 

2,716 3,282 +20.8 
35 4,098 +19.2 

36 

Sporting 	goods and 	luggage 	............................. 3,438 

Stationery, 	books and magazines 	...................... 

.. 

.. 

4 ,334 4,729 4 9.2 
37 Gasoline, oil, auto accessorieS, 	repairs and 

supplies 3,706 4,594 +24,0 
38 Receipts 	from meals 	and 	lunches 	...................... 

.. 

3,514 4,151 +18.1 
39 Receipts 	from repairs and services 	................... 

.. 

6,973 7,759 +11.3 
40 All 	other 	departments 	................................ 

41 1 
	

Total, all departments 	 178,465 	1 	202,105 	 -+13.5 
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fABLE 2. Department Store Sales and Stocks by Departments 

4ABLEAU 2. Venles et Stocks des grands magasins par rayon 

ct.ober - 1966 - 3ctobre 

Stocks (at selling value) 

Rayon 

Robes, robes de menage, 	tabliers cc uniformes pour 
dames et jeunes flues. 

Manteaux at tailleurs pour dames et jeunee filles . . .. 2 
3 
4  

Vtements pour bdbés et d'enfants et articles de S 
chambres denfants. 

V6tements sport pour daises cc 	jeunes filles 	............ 
Fourrures.............................................. 

6 
7 
8 
9 

Lingerie et vetements de nuit pour daises 	............... 

10 

Cents, moufle, et articles de parure pour dames et 11 
fillettes. 

Chaussures pour dames, 	jeunes uilles at enfsnts 12 
V!tements 	pour 	housnes 	................................. 13 

V6tements de 	fillettes cc 	d'adolescentes 	............... 

Articles 	d'habilleinent 	pour hoasnes 	.................... 14 

Sous-v8tenients 	......................................... 
Chapeaux............................................... 

VCtements et articles d'habillement pour garcona 15 

Baa 	pour 	dames 	cc 	fillettes 	........................... 

16 Chsussures 	pour hou,es 	et 	garcons 	..................... 
produits alimentaires cc 	connexes 	..................... 17 

18 
19 

Articles de toilette, 	cosmétiques Ct mCdicaniente 	...... 

20 Tissus 	a 	la 	pièce 	..................................... 

Literte 	et 	linge 	de 	maison 	............................ 21 
22 

Appareils et 	fournitures photographiques ............... 

23 
24 

Porcelaine 	cc 	verrerie 	................................ 

25 

Menus 	articles 	........................................ 

Revétements 	de 	plancher 	............................... 
Tentures, 	rideaux 	et 	housses 	.......................... 

Lampes, 	tableaux, miroirs et autres articles d'ameu- 26 
blement pour is matson. 

27 
28 

Meubles............................................... 

29 
Cros 	appareils ménagers 	............................... 

Articles de mdnage et petics appareila eleccriques ... 30 

Quincaillerie, 	peirtture, 	papier-tenture, 	etc. 	........ 31 
32 
33 

TélCvision, 	radio 	et musique 	.......................... 

34 
35 

Materiel de plomberie, chauffage cc construction ...... 

Jouets 	cc 	jeux 	........................................ 
Articles 	de 	sport 	at 	valises 	.......................... 

36 

. 

Bijouterie 	............................................ 

Essence, huile, accessoires d'automobile, reparation 37 
et 	fournitures. 

Papeterie. 	livres 	cc 	revues 	............................ 

38 Recettes provenant dee repas at casse-croOtea .........
Recettes provenant des services at des travaux de 39 

( reparation. 
( Tous 	autres 	rayons 	.................................... 40 

Total, tous rayons ...................................41 

Change 

1967 	1968 
artati 

$'OOO -- mUllets de dollars 
	

7. 
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TABLE 3. Department Store Sales by Departments 

TABLEAU 3. Ventes des grands magasins par rayr 

January to October - 1968 - Janvier a octobre 

Department -- Rayon 
Saics 	-- Vences 

Change  
1967 1968 

Variation 
$'OOO -- milliers de dollars '. 

1 Women's and misses' dresses, housedresses, aprons and 
uniforms -- Robes, 	robes de ménage, 	tabliers et uni- 
formes 	pour dames et 	jeunes 	filies 	................. 52,299 55,104 + 5,4 2 Women's and misses' coats and suits -- Manteaux et 

39,594 

.. 

41,672 + 5.2 3 Women's and misses' sportswear -- V8tements sport pour 
dames 	St 	jeunes 	filles 	............................. 65,672 71,937 + 9.5 4 

tailleurs 	pour 	dames 	et 	Jeunes 	filles 	............... . 

11,2oz 10,054 -10.3 S Infants' and children's wear and nursery equipment -- 
V8tements pour bêbds et d'enfar,ts St articles de 
chambres 	d'enfants 	................................. 45,448 50,057 6 Girls' and teenage girls' wear -- Vêtements de fil- 
lettes 	et 	d'adolescentes 	...................... 

. .... 
27,156 29,466 + 8-5 7 

Furs 	-- 	Fourrures 	..................................... . 

Lingerie and women's sleepwear -- Lingerie et v8te- 

.. 

ments 	de 	nult 	pour 	dames 	........................... 29,282 31,324 + 7.0 8 Intimate 	apparel 	-- 	Sous-vBtements 	................... 27,310 28,526 + 4.5 9 8,728 8,700 - 0.3 10 Women's and girls' hosiery -- Baa pour dames St fil- 

.. .. 

.. 

	

Millinery 	-- 	Chapeaux 	................................. . 

lettes 	............................................. 24,883 30,383 +22.1 ii Women's and girls' gloves, mitts and accessories -- 
Gants, moufles et articles de parure pour dames et 
fillettes 	.......................................... 25,928 27,384 -t 5.6 12 Women's, misses' and children's footwear -- Chaussures 

.. 

.. 

pour 	dames, 	jeuries 	filles et 	enfants 	................ 53,494 57,648 + 7.8 13 Men's clothing 	-- V8tements pour housses 	............... 66,142 72,213 4 9.2 14 Men's furnishings -- Articles d'habillement pour 

.. 

hoiisnea 	............................................. 77,895 8.5,925 +10.3 15 Boys' clothing and furnishings -- Vêtements et 
articles 	d'habillement 	pour 	garcons 	................ 36,220 38,727 + 6.° 16 Men's and boys' footwear -- Chaussures pour hossnes 
et 	garcons 	......................................... 30,119 339535 +11.3 17 Food and kindred products -- Produits alimentaires et 
connexes 	........................................... 88,289 100,278 +12. 

18 Toiletries, 	cosmetics and drugs -- Articles de 

.. 

toilette, 	cosmdtiques et mBdicaments 	............... 73,288 

. . 

83,892 
19 Photographic equipment and supplies -- Appareils et 

fournitures 	photographiques 	........................ 23,518 24,843 + 5.6 20 27 ,894 

. . 

.. 

28,162 + 1.0 21 
Piece 	goods 	-- 	Tissus 	a 	la 	piece 	...................... . 
Linens and domestics -- Literle et linge de maison 46,784 

. . 

.. 

48,386 + 3.4 22 Smaliwares and notions 	-- Menus articles 	............. 23,015 23,693 + 3.8 23 Chins and glassware -- Porcelaine et verrerie 23,216 24,907 + 7,3 24 Floor coverings -- Rev8tements de plancher 44,324 

. . 

47,983 + 8.3 25 Draperies, 	curtains, and furniture coverings -- 
Tentures, 	rideaux 	et 	housses 	....................... 33,523 36,146 -t 7.8 26 Lamps, pictures, mirrors and all other home 
furnishings -- Lampes, 	tableaux, miroirs et autres 
articles d'ameublement pour la maison ............... 

.. 

14,911 16,254 + 9.0 27 Furniture 	-- Meubies 	.................................. 93,984 100,526 + 7.0 28 Major appliances -- Gros appareils mnagers 77,989 85,953 +10.2 29 T.V., 	radio and music -- Tdlévision, 	radio et musique 57,466 65,437 +13.9 30 Housewares and small electrical appliances -- Articles 
do mdnage et petits appareils électriques 48,385 54,905 +13.5 31 Hardware, 	paints, wallpaper, etc. 	-- Quincaillsrie, 
peintore, 	papier-tenture, 	etc. 	...... . .............. 44,354 51,205 +15.4 32 Phnnbing, heating and building materials -- Materiel 
de plomberie, chauffage et construction 15,699 17,173 + 9,4 33 26,903 

. 

27,983 + 4.0 34 20,505 3,763 +15.9 35 Sporting goods and luggage -- Articles do sport et 
valises 	............................................. 42,755 48,812 +14.2 36 Stationery, books and magazines -- Papeterie, 	livres 

Jewellery 	-- Bijouterie 	............................... 

et 	revues 	........................................... 36,344 399542 + 8.8 37 

Toys and games -- Jouets et jeux ...................... 

Gasoline, oil, auto accessories, repair8 and supplies 
-- Essence, huile, accessoires d'automobile, 
rfparation et 	fournitures ........................... 31,605 37,604 +19,0 38 Receipts from meals and lunches - - Recettes provenant 
des 	repas 	et 	casse-cro6tes 	......................... 33,383 37,429 +12.1 39 Receipts from repairs and services -- Recettes prove- 

) 	59,044 68,293 +15. 40 All other departments -- Tous autres rayons .......... 

41 

Rant des services et des travaux de reparation ...... 

All departments - Total - Tous rayons ................. 1,608,552 1,766C26 + 9,8 

6403-3 25-3-68 



Province 

TABLE 4. Department Store Sales by Provinces 

TABLEAU 4. Ventes des grands magasins par province 

October - 136 - Octore 

Sales - - Ventes 

1967 	1968 

$000 -- milliers de dollars 

Change 

Variation 

7. 

2,323 2,526 1.7 

x x x Prince Edward Island -- !.ie-du-Prince-Edouard ................. 

x x 

2,319 3,210 +38.5 

32,34& 36,983 +14.4 

Newfoundland 	-- Terre-Neuve 	................................... 

Québec 	........................................................ 

68,217 79,149 

Nova Scotia 	-- Nouvelle-Ecosac................................. 

14,298 14,640 + 2.4 

New Brunswick -- Nouveau-Brunswick ............................ 

Ontario 	....................................................... 

4,469 4,996 +11.1 

Manitoba 	...................................................... 

Saskatchewan 	.................................................. 

Alberta 	.. .......... .......................................... 20,181 22,5'9 +12.. 

30,241 

. 

33,880 +12.C. British Columbia(1) 	-- Colombio-Britannique(1) 	................ 

Canada 	...................................................... 1?8,65 262,115 +13.5 

Note: Components may not add to totals due to rounding. 
Nota: Lea chiffrca ayant eté arrondis, lea totaux ne correspondent pas toujours. 
(1) Includes Yukon and Northwest Territories. 	-- Comprend le Yukon et les Territotres du Nord-,est. 

,-H'1  

TABLEAU 5. Nombre de grands magasins par province 

October - 196 - Octobre 

Number - - Nombre 
Province 

1968 

	

Newfoundland -- Terre-Neuve .................................. 	16 
	

16 

	

Prince Edward Island -- ile-du-Prince-Edouard ................ 	3 
	

3 

	

Nova Scotia -- Nouvelle-Ecosse ............................... 	5 
	

S 

	

New Brunswick - - Nouveau-Brunswick ........................... 
	6 
	

8 

	

Québec ....................................................... 
	48 
	

54 

	

Ontario ...................................................... 
	115 
	

127 

	

Manitoba ..................................................... 
	14 

	
15 

	

Saskatchewan ................................................. 
	1l 	 11 

	

Alberta ...................................................... 
	25 	 27 

	

British Columbia(1) -- Coloatbie-Britannique(l) ............... 
	48 
	

47 

	

:dnada ..................................................... 
	290 
	

313 

1 	1 ic liiilc 	(uk 	 t 	I it Lit ur 	s 	- 	Compruni le Yr kon ci L.s i'rritircs dii 	III. 	 I 



TABLE 6. Department Store Sale8 by Provinces 

TABLEAU 6. Ventes des grands magasths par prv 

January to October - 19611 Janvier 1 octoor€ 

Sales -- Ventes 	Change 
Province 	 - - 

1967 	1968 	Variation 

$'OOO -- milliers de dollars 	7. 

lb,554 + 1,2 

Prince Edward Island -- I1e-du-Prince-douard x 

Newfoundland 	-- Terre-Neuve 	................................ .. 

Nova Scotia 	-- Nouve1le-cosae 	............................ 

21,105 28,178 433,5 

315,1+60 326,582 • 1.5 

598,930 669,91+0 +11.? 

New Brunswick -- Nouveau-Brunswick ......................... 

129,285 13L+,15? + 3.1; 

Québec 	..................................................... 

Manitoba 	................................................... 

8ii+ 1+3,366 +13.7 

Ontario 	.................................................... 

Saskatchewan 	............. . ... .............................. 

176,007 202,609 Alberta 	.................................................... 

276,717 303,530 + 9•7 
British Colombta(l) -- Colombie-Britannique(l) ............. 

Canada 	................................................... 1,668,552 1,766,026 + 9.8 
Note: Components may not add to totals due to rounding. 
Nota: Lea chiffres ayant été arrondis, lea totaux me correspondent p88 toujours. 
(1) Includes Yukon and Northwest Territories. -- Couiprend le Yukon et lea Territoires du Nord-Ouest. 
x Confidential to meet secrecy requirements of the Statistics Act. •- Confidentiel en vertu des dispositions de Is Loi sur 

Ia statistique relatives au secret. 

Liste des orgenisations de grands magasins 

Name -- Nc's, 	 Name -- Nom 

Allied Towers Merchants, Ltd. 	 Manchester, Robert8on, Allison Ltd. 
Ayre's Ltd. 	 Messier, L. N. Ltée 
Bowring Bros. Ltd. 	 Morgan, Henry, & Co. Ltd. 
Caplan, C,, Ltd. 	 Ogilvy, Charles, Ltd. 
Chapples Stores Ltd. 	 Ogilvy's, J58. A., Ltd. 
Clark's-Gamble of Canada Ltd. 	 Paquet Cie Inc. 
Dupuis Frères Ltée 	 Pollock, M., Ltd. 
Eaton, T., Co. Canada Ltd. 	 Robinson, The C. W., Co. Ltd. 
Fortin, J. L., Ltee 	 Royal, The, Stores Ltd. 
Freiman, A. J., Ltd. 	 Sayvette Ltd. 
Freimart Stores Ltd. 	 Sentry Dep't. Stores Ltd. 
G4 Stores Ltd. 	 Simpson, The Robert, Co. Ltd. 
Giant Mart Ltd. 	 Simpsona.Sears Ltd. 
Coudies Ltd. 	 Slaver, F. • Ltd. 
Hamilton Harvey Ltd. 	 Smith's & Chapple Ltd. 
Holman, R. T., Ltd. 	 Steinberg's Ltd., Department Store Division 
Hougens Ltd. 	 Syndicat de Québec Ltêe 
Hubert, Magasin J. 0., Ltée 	 Watkins, Thomas C., Ltd. 
Hudson's Bay Co. 	 Woodward Stores (Edmonton) Ltd. 
K-Mart, do S. S. Kresge Co. Ltd. 	 Woodward Stores Ltd. 
Larocques (Ottawa) Ltd. 	 Woolco Department Stores, do F. W. Woolworth Co. Ltd. 
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F 1: 1 1 

Her 
it 	 sra,sses Lite :e L lrwLrrg ei,rr.rtcr eat tea I 

It must sell the following general lines of 
merchandise: 

PANILT CLOTHING AND APPAREL - this comodity group 
is composed of some or all of the following lines: 
women's and misses' dresses, housedresses, aprons 
and uniforms; women's and misses' coats and suits; 
women's and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; lingerie, 
and women's sleepwear; intimate apparel; millinery; 
women's and girls' hosiery; women's and girls' 
gloves, mitts and accessories; women's, misses' 
and children's footwear; men's clothing; men's 
furnishings; boys' clothing and furnishings; men's 
and boys' footwear. NOTE: the outlet must sell 
at least six (6) of the cosunodity lines listed 
above, with at least one (I) of the comodittes 
being men's and boys' clothing or furnishings. At 
least twenty per cent (207.) of the outlet's total 
sales must be derived from the family clothing and 
apparel group. 

}1JRNITtJRE, APPLIANCES AND HC*(E FURNISHINGS - this 
coesnodity group is composed of some or all of the 
following lines: linens and domestics; china and 
glassware; home furnishings; furniture, wooden 
and upholstered goods for livingroom and dining- 
room and bedroom; major appliances; T.V., radio and 
music; hardware and housewares. NOTE: the outlet 
must sell at least four (4) of the cousnodity lines 
listed above, with at least one of the cousnodities 
heing furniture (wooden and upholstered goods for 

sing_room and/or living-room and/or bedroom). At 
rat ten per cent (107.) of the outlet's total 
lies must be derived from the furniture, appliance 

home furnishings group. 

ALL OTHER (ISCE1JANEOUS) - this category includec 
all cousnodities sold by the outlet but not shown 
above, such as: toiletries, cosmetics and drugs: 
photographic equipment and supplies; piece goods; 
notions and nnallwares; Jewellery; sporting goods 
and luggage; stationery, books and magazines; and 
food. NOTE: the outlet muat sell at least three 
(3) different coesnodity tines with not one of these 
lines representing more than fifty per cent (507.) 
of the total store sales. At least ten per cent 
(107.) of the outlet's total sales must be derived 
from the All Other or Miscellaneous groups. 

For the purpoaes of this definition, the business 
done by concessions located in department store outlets 
will be considered as part of the overall business of 
the outlet in which they are located. However, sales 
of an associated food department (or store) should be 
included only if it is an integral part of the overall 
department store operation and is not identified to 
the public by any name which differs from that of the 
department store with which it is associated. 
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IL doit vendre lea grandes series d'articles suivantes: 

VtFEMEN'rS POUR LA FAMILLE - Ce groupe comprend lea articles 
suivanta: robes pour dames at jeunes filles, robea de mCna. 
ge , tabliers at uniformes; manteaux at tailleurs pour dames 
et jeunes filles; vteinenta de sport pour dames at jeunes 
fillea; fourrures; vtements de bébCs at d'enfanta; vdte-
ments de fillettes et d'adolescentes; lingerie at vetements 
de nuit pour dames; eous-vêtements, chapeaux; baa pour da-
mes et fillettes; gants, inoufles et articles de parure pour 
dames et fillettes; chaussures pour dames, jeunes fillee at 
enfants; vtements pour housnea; articles d'habillement pour 
housnes; vêtetnents at articles d'habillement pour garçons; 
chaussures pour hoimnes at garçons. 
NOIk: le magasin doit tenir au mains six (6) des sCries men-
tiorinées ci-dessus, dont au mains une (1) doit Ctre Ica v-
tements on articles d'habillement pour hocsnes at garcons. 
Au moms vingt pour cent (20 p.  100) des ventes globalea du 
magasin doivent se faire dens Ic groupe de vCtemsnts pour 
is famille. 

MEUBLES • APPAREILS ET ARTICLES DAMEUBLEMENT MNAGER - Ce 
groupe comprend lea articles suivants: literie et hose 
de maison; procelaine at verrerie; articles d'aineublement 
ménager; meubles, de bois out rembourrCa, pour salle de sé-
jour, salle è manger out chambre & coucher; gros apparetls; 
télévision, radio at musique; qumncaillerie at articles de 
ménage. 
NO'ZA: Ic magasin doit tenir au moths quatre (4) des series 
mentionn&ea ci-des8us, dont an mains une (1) doit Ctre des 
ineubles (de bois ou rembourrea pour salle è manger at (ou) 
salle de sejour et (ou) chambre è coucher). Au mains dix 
pour cent (10 p.  100) des ventes globales du magasin doi-
vent provenir du groupe des ineubles, appareila at articles 
d 'ameubletnent indoager. 

TOUS AUTRES ARTICLES (DIVERS) - Cette categoric comprend 
toutes les msrchandiaes que tient Ic inagasin mats qui ne 
figurent P58 ci.dessus, telles que: articles de toilette, 
coamétiques et mddicaments; appareila at fournitures pho 
tographiques; tissue I Is pièce; mercerie at menus articles; 
bijouterie; articles de sport at valises; papeterie, livres 
et revues; et aliments. 
NOTA: le inagasin doit tenir au mains troia (3) des sCriea 
tnentionnées ci-dessus, dont aucune ne doit reprCaenter plus 
de cinquante pour cent (50 p. 100) des ventes globalea du 
magasin. Au mains dix pour cent (10 p. 100) des ventes 
globales du magasin doivent provenir des groupes TOIlS 
AUTRES ARTICLES ou DIVERS. 

Aux fins de Is présente definition, lea affsires rCsli-
sees par lea concessions établies dana las grands magaains se-
ront considérdes cosine partie des affaires giobalea du magasin 
ob sont établies las concessions. Toutefoia, les yenta. d'un 
rayon (on magasin) d'aliinentation associC ne aeront inclusea 
que si le rayon out magasin fait panic intCgrante de l'exploi-
tstion générale du grand magasin et n'est pas connu du public 
sous un non different de celui du grand magaain auquel it mat 
asaociC. 
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