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Beginning in January 1968, a new department 
store definition (see page 7) and an expanded depart- 
mental breakdown of sales and stocks have been adopted. 
As a result, both the size and the structure of the 
department store 'universe" have been altered signifi-
cantly. 

With the inception of the new definition, cata-
logue sales offices, mail order offices and all other 
non-department store locations of department store 
firma have been eliminated from the department store 
category. (Information on the reclassification of 
mail order and catalogue sales offices, as well as 
non_department store locations, will be found in Retail 
Trade (monthly), Catalogue No. 63-005). The over-all 
effect of this change will be to create a "pure" 
department store series. 

In this connection, it should be noted that, as 
of January, 1968, separate figures will no longer be 
published for discount department stores. In recent 
years, the differences between traditional and discount 

-artment stores have become less pronounced--until 
point has now been reached where there is little 

anything to distinguish one from the other. For 
this reason, discount department stores which meet the 
new definition have been absorbed into the department 
store universe; those which do not have been reclassi-
fied as general merchandise stores, variety stores or 
some other category, depending on the coum,odities 
carried. A list of the department stores included in 
this and forthcoming reports is provided on page 6. 

In addition to the revised cossnodity requirements 
set forth in the definition, a new and more precise 
treatment of concession sales is also specified. Under 
this definition, sales of concessions located in 
department store outlets will be considered as part 
of the total business of the outlet, with the exception 
of associated food departments which are not an integral 
part of the operation or which are identified to the 
public by any name other than that of the department 
store with which they are associated. 

In conjunction with the definitionsl and con-
ceptual changes described above, the departmental 
stratification of department store sales and stocks 
has been improved substantially, through a broadening 
of several of the cousnodity classes and the addition 
of ten new coninodity groups. These new departments 
include plumbing, heating and building materials; 
gasoline, oil, auto accessories, repairs and supplies; 
receipts from meals and lunches; receipts from repairs 
and services; etc. A revised department store coninodity 
reference list has been prepared and may be obtained 
without charge by writing Merchandising and Services 
Division, Dominion Bureau of Statiatics, Ottawa. 

The data on the following pages have not been 
adjusted for seasonal variations, price changes or 
number of shopping days. 

Merchandising and Services Division 
!anuary - 1969 - Janvier 

s403 -503  

VENTES ET STOCKS DES GRANDS MAGASINS 

Noveurbre 1968 

A compter de janvier 1968, une nouvelle definition du 
grand magaain (voir page ?)et une decomposition plus dlaborfe 
des ventes et des stocks par rayon ont etC adoptées. En con-
sequence, Is taille et in structure de l'univera du grand ma-
gasin ant Cté profondénent altérées. 

Depuis l'adoption de Is nouvelle ddfinition, le, camp-
toirs de vente par catalogue, lea bureaux de vente par Ia poe. 
te et lea sutres établisaements non a rayons des grands maga. 
sins oat ete rayes de Ia categoric des grands magaains. (Pour 
de plus amples renseignementa our ls reclassification des to-
caux de vente par in posts ci par catalogue ci des etablisse-
mania non I rayons des grands magaains, voir Ia publication 
mensuelle: Comerce de detail (nuinCro de catalogue 63-005). 
L'effet global de cc changeinent sera de créer une aCne con-
cement plus strictement lea grands magssine. 

A cc propos, ii faut noter qu'I partir de janvier 1968, 
lea chiffrea sur lea grands magasins I rabsia ne seront plus 
publiCs séparément. Depuis quelquea années, Is difference 
entre lea grands tnagaains ordinaires et lea grands magasins I 
rabais a diminue au point qu'il ne reste I peu prls pluS de 
distinction entre eux. Pour cette raison, les grands magasins 
1 rabais qui sont conformea I Is nouvelle definition oft etC 
integrCa I l'univers des grands msgasins et ceux qui ne le 
sont pea ant gte reclassifies connie magaains generaux, bazars 
ou dana quelque autre categoric, suivsnt lea marchandises qu'on 
y vend. One hate des grands inagasins visCe par le present 
rapport ci par ceux qut suivront se trouve I Is page 6. 

En plus des nouvelles exigences concernant lea merchan-
dises, exposéea dana Is definition, un nouveau traitement plus 
prects des ventes faites dana des concessions entre egalement 
en vtgueur. Aux termes de cette definition, les ventea faites 
dana des concessions situées dana les grands magaains seront 
constdCrCes connie faisant panic de lentrepnise giobale, sauf 
s'il s'agit de magasins d'alimentation qui sont associCs I 
l'exploitation mais qui n'en sont pea une partie intégrante 
on qut sont connus du public par une designation sutre que 
celle du grand magasin auquel ii, sont aesociCa. 

Dc pair avec lea changements de definition ci de concept 
dCcnits plus haut, is stratification par rayon des ventes at 
des stocks des grands nagasins a etC considCrablement amClio-
rCe; plusieurs classes de merchandise, ant etc agrandies et 
dix nouveaux groupes de merchandises out Cte sjoutes. Ces 
nouvesux groupee sont, entre autres, lea acceesoires de plout- 
benie, lea appareils de chauffage ci lea materiaux tie construc-
tion; l'essence, l'huile, lea accessoirea d'autoinobile, lea 
reparations ci lea fournitures; lea recettes de repas et tie 
casse-croOtes; et lea recettes de reparations ci services. Un 
repertoire revise des marchandises des grands magasins a 
prepare et on peut ae le procurer gratuitement en Ccrivant I 
is Division du counierce et des service,, Bureau fCdén.l de 1* 
statistique, Ottawa. 

Lea donnCea quf figurent cur lea pages suivantee n'ont 
pae etc rectifiees pour tenir coupte dea variations saisonnil-
rca, des changeinents tie pnix ou du notnbre de joura de inasa.L., 
nage. 15iNIoN BUREAU 

Division du C oemrce 

FEB 01969 
The contents of this document may be used freely but DSS should be credited when republlah4*g an or any part of it. 

I.e present document peut Ctre reprodult en toute Itherté pourvu qu'on indique qu'iI OF THE 
I 1IB.;IRY __ 
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TABLE 1.Department Store Sales and Stocks by Departments 

TABLEAU 1. Ventes et Stocks des grands magasins par rayon 

November - 1968 - Novembre 

Department 
Sales -- Ventes 

Change 
1967 1968 F - 	- 

No. Variation 
$'OOO -- tailliers de dollars 

1 Women's and misses' dresses, housedresses, aprons and 
uniforms 5,804 6,157 + 6,1 2 Women's and misses' 	coats and 	suits 	.................. 6,147 7,056 +14.8 

3 Women's 	and misses' 	sportswear 	....................... 8,420 9,607 +14.1 
4 2570 2,439 - 5.1 S Infants' and children's wear and nursery equipment ... 6,625 

. . 

.. 

7053 +14.0 

6 

Furs 	.................................................. . 

4,064 40705 +15.8 
7 5,346 5,746 + 7.5 8 Intimate 	apparel 	..................................... 3,130 3,258 + 4.1 9 Millinery 	............................................ 1,726 1,813 + 5.0 10 

Girls' 	and 	teenage 	girls' 	wear 	........................ . 
Lingerie 	and women's 	sleepwear 	........................ .. 

Women's 	and 	girls' 	hosiery 	........................... 3,673 
. . 
.. 

4,611 +25.5 

11 Women's and girls' gloves, mitts and accessories 5,011 

. . 

5,595 +11.7 

12 Women's, misses' and children's footwear 9,244 10,400 +12.5 
13 10,389 12,082 +16.3 
14 1.5,037 16,630 +10.6 
15 

Men's 	furnishings 	..................................... . 
5,543 6,302 +13.7 

16 

Men's 	clothing 	........................................ . 

Boys' 	clothing and 	furnishings 	........................ .. 

4,416 5,154 
17 11,416 13,439 +17.7 18 9,884 11,583 +17.2 19 

Men's 	and 	boys' 	footwear 	.............................. .. 

Photographic equipment and supplies 	.................. 2,769 3,299 +19.1 
20 

Food 	and 	kindred 	products 	............................. 
Toiletries, 	cosmetics and 	drugs 	....................... . 

3,132 
.. 

3,241 + 

21 

Piece 	goods 	........................................... . 

Linens 	and 	domestics 	................................. 5,383 5,904 + 9.7 22 3,216 3 9 405 + 5.9 23 3,836 4,464 +16.4 24 6,184 7,020 +13.5 25 

Smaliwarea 	and 	notions 	................................ .. 
China 	and 	glassware 	................................... .. 

Draperies, curtains, and furniture coverings 

... 

4,300 4 ,758 +10.7 

26 

Floor 	coverings 	....................................... . 

Lamps, pictures, mirrors and all other home 
furnishings 2,394 2 9655 +10.9 

27 10,272 11,743 +14.3 
28 Major 	appliances 	..................................... 8,922 10,659 +19.5 29 TV., 	radio 	and 	music 	................................ 10 ,591 12,818 +21.0 30 Housewares and small electrical appliances 7,060 7090 +11,8 

31 

Ftrniture 	............................................. 

Hardware, 	paints, 	wallpaper, 	etc. 	.................... 4 ,515 5,521 +22.3 
32 Pltenbing, heating and building materials 

.. 

1,574 1,805 +14.7 
33 5,055 5,376 + 6.4 
34 

. 

8,938 +12.6 
35 

Jewellery 	............................................. 

5,423 6,275 +15.7 

36 7,274 7,752 + 6.6 
37 Gasoline, oil, auto accessories, repairs and 

Toys 	and 	games 	........................................ ..7,940 

supplies 4,370 5,732  +31.2 38 

Sporting 	goods 	and 	luggage 	............................ ... 

4,363 5,013 +14.9 
39 Receipts 	from repairs and services 	................... 

40 

Stationery, 	books 	and magazines 	....................... ... 

Receipts 	from meals 	and 	lunches 	....................... .. 

All 	other 	departments 	................................ 
7,987 9 1 250 +15.8 

41 Total, 	all 	departments 	.............................. 235,005 267,648 +13.9 



15,460 
13,2149 
23,644 
7,304 
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7,968 
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17,091 
22,692 
27,138 

21,829 
4,861 

20,250 
19,582 
25,067 

20,918 

10,697 
435 

27,637 

694 ,354 
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TABLE 2. Department Store Sales and Stocks by Departments 

rABLEAU 2. Ventes et Stocks des grands magasins par rayon 

November - 1968 - Novembre 

Stocks (at selling va 

Stocks (valeur de yen 

1967 	1968 

$'OOO -- inilliers de dollars 

Rayon 

Robes, robes de ménage, tabliers et unifonnes pour 
dames et jeunes filles. 

Manteaux et tailleurs pour dames et jeunes filles .. 2 

V8tements pour bébés et d'enfants ci articles de 5 

V8tements sport pour dames et jeunes Riles ...........3 

chambres d'enfants. 

Fourrures 	.............................................4 

6 
7 

Sous-vétements 	........................................8 

10 Baa 	pour 	dames 	et 	fillettes 	........................... 

Gants, moufles et articles de parure pour dames et 11 
fillettes. 

Chaussures pour dames, 	jeunes Riles et enfants 12 
13 
14 

VBtements et articles d'habiileinent pour garcons 15 

16 
17 

Articles de totlette, 	cosuiétiques et médicaments 18 
19 

Vêtements de fillettes et 	d'adolescentes 	............... 
Lingerie et vétement, de nuit pour dames 	............... 

20 
0 

I- 

Chapeaux..............................................9 

21 
22 

VBtements 	pour 	housnes 	................................. 

23 

Articles 	d'habiliement 	pour homes 	.................... 

24 
25 

Chaussures pour homes 	ci 	garcons 	..................... 
Produits alimentaires ci 	connexes 	..................... 

Appareils et 	fournitures photographiques 	.............. 

Tissus 	é 	la 	piece 	..................................... 

Lampes, 	tableaux, miroirs et autres articles d'ameu- 26 

Literie 	et 	linge 	de maison 	............................ 

blement pour Is maison. 

Menus 	article, 	........................................ 
Porcelaine 	et 	verrerie 	................................ 

27 

Revétements 	de 	plancher 	............................... 
Tentures, 	rideaux 	et 	housses 	.......................... 

28 
29 

Meubles............................................... 
Cros 	appareil, 	ménagers 	............................... 

Articles de ménage ci petits appareila électriquea ... 30 
Télévision, 	radio 	et inusique 	.......................... 

Quincaillerie, 	peinture, 	papier-tenture, 	etc. 	........ 31 
Materiel de piomberie, chauffage et construction 32 

33 
34 
35 

Bijouterie 	............................................ 
Jouets 	et 	jeux 	........................................ 
Articles 	de 	sport 	Ct 	valises 	.......................... 

36 
Essence, huile, accessoires d'sutomobiie, reparation 37 

et fournitures. 

Papeterie, 	iivres 	et 	revues 	........................... 

38 
Recettes provenant des services et des travaux de 39 

( reparation. 

. 

Recetrea provenant des repas et casse-croOtes ......... 

40 Tous 	autres 	rayon, 	.................................... 

Total, 	tous 	rayons 	.................................. 41 
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TABLE 3. Department Store Sales by Departments 

TABLEAU 3. Ventes des grands magasins par rayon 

January to November - 1968 - Janvier I nov.mbre 

Department -- Rayon 
Sales 	-- Vent.es 

Change  
1967 1968 

Variation 
$'OOO -- milliers de dollars 7, 

1 Women's and misses' dresses, housedreaaea, aprons and 
uniforms 	Robes, robes de ménage, 	tabliers et uni- 
formes pour dames et 	jeunes 	filtea 	................. 58,103 61,261 + 5.4 

2 Women's and misses' coats and auits -- Msnteaux et 
tailleurs pour dames et 	jeunes filles 	.............. 45,741 48,728 + 6.5 

3 Women's and misses' sportswear 	V8tements sport pour 
dames 	et 	jeunes 	filles 	............................. 74,092 81,544 +10.1 4 Furs 	-- 	Fourrures 	.................................... 

.. 

13,774 

.. 

12,493 - 9•3 5 Infants' and children's wear and nursery equipment -- 
Vgtsments pour bébés et d'enfants et articles de 

.. 

chambres 	denfants 	................................. 52,073 

. . 

57,610 +10.6 
6 Girls' and teenage girls' wear -- Vtements de fil- 

31,220 34,171 + 9.5 7 Lingerie and women's sleepwear -- Lingerie et vête- 
inents 	de 	nuit 	pour 	dames 	........................... 34,628 379070 + 7.1 

8 Intimate apparel 	-- Sous-vgtements 	................... 30,440 31,784 + 4.4 
9 Millinery 	-. 	Cbapeaux 	................................ 10,454 10,513 + 0.6 10 Women's and girls' hosiery -- Bas pour dames er fil- 

lettes 	............................................. 28,556 +22,5 
11 

lettes 	et 	d'sdolescerites 	................... ......... . 

Women's and girls' gloves, mitts and accessories -- 
Canta, moufles et articles de parure pour dames et 

.. 

fillettea 	
.......................................... 

30,939 32,979 + 6.6 
12 Women's, misses' and children's footwear -- Chaussures 

62,738 68,048 + 8.5 
13 76,531 84,295 +10.1 
14 Men's furnishings -- Articles d'habillement pour 

.. 

92,932 102,555 +10.4 
15 Boys' clothing and furnishings -- VRtements et 

articles d'habillement 	pour garçons 	................ 41,763 459029 + 7.8 
16 Men's and boys' footwear -- Chausaures pour homes 

.. 

.. 

.. 

et 	garcons 	......................................... 34,535 

.. 

38,689 +12.0 
17 Food and kindred products -- Produits alimentaires et 

connexes 	........................................... 99,705 

. . 

113,717 +14.1 
18 

pour dames, 	jeunes 	filles et 	enfants 	................ . 

homes 	.............................................. . 

Toiletries, cosmetics and druga -- Articles de 

Men's clothing -. VRtements pour homes ............... . 

83,172 95,475 +14.8 
19 Photographic equipment and supplies -- Appsreils et 

26,287 28,142 + 7.1 
20 Piece 	goods 	-- Tissus a 	is pièce 	..................... 31,026 

. . 

31 9 403 + 1.2 
21 Linens and domestics -. Literie at linge de matson 52,167 

. . 

54,290 + 4.1 
22 Smsllwsrea and notions -- Menus srticles 26,231 27,298 + 4.1 
23 

toilette, 	coemétiques et médicasients 	................ .. 

China and glassware -- Porcelaine et verrerie 27,052 29,371 + 8.6 
24 

fourniturea 	photographiques 	......................... .. 

Floor coverings -- Revgtements de plancher 50,508 55,003 + 8.9 
25 Draperies, curtains, and furniture coverings -- 

Tentures, 	ridesux et 	housses 	....................... 37,823 40,906 + 8.2 
26 Lamps, pictures, mirrors and all other home 

furnishings -- Lampes, 	tableaux, iniroirs et autres 
articles d'amaublement pour Is matson .............. 17,305 18,909 + 9.3 27 Furniture 	-- 	Meubles 	................................. 104,256 112,269 + 7.7 

28 Major appliances -- Grog appareils ménagers 86,911 96,612 +11,2 
29 T.V., radio and music -- Télévision, radio et nusique 68,057 78,255 +15.0 
30 Housewares and small electrical appliances -- Articles 

de ménage et petite sppareils électriques 55,1445 62,795 +13.3 
31 Hardware, paints, wallpaper, etc. 	-- Quincaillerie, 

peinture, 	papier-tenture, 	etc. 	..................... 48,869 56,726 +16.1 
32 Plumbing, heating and building materials -- Materiel 

..... 

de plomberie, chauffsge et construction 17,273 18,978 + 9,9 
33 Jevellery 	-- 	Bijouterie 	.............................. 31,958 33,359 + 4.4 
34 Toys 	and games 	-- Jousts et 	jeux 	..................... 

..... 

28,445 32,701 +15.0 
35 Sporting goods and luggage -- Articles de sport et 

valises 	............................................ 

..... 

..... 

48,178 55 9 087 +14.3 
36 Stationery, books and magazines -- Papeterie, 	livres 

et 	revues 	.......................................... 43,618 47,294 + 8.4 
37 Gasoline, oil, auto accessories, repairs and supplies 

..... 

-. Essence, huile, accessoires d'sutomobile, 
reparation 	et 	fournitures 	.......................... 

..... 

..... 

35,975 439336 +20.5 
38 Receipts from meals and lunches •. Recettes provenant 

..... 

des 	repas et 	casse-croOtes 	......................... 

..... 

37,746 142,442 +12.4 
39 Receipts from repairs and set-vices -- Recettes prove- 

.....

.....

) 67,031 770543  
40 All other departments -- Tous autres rayons .......... 

41 

nant des services et des trsvaux de reparation ...... 

All departments - Total - Tous rayons ................. 1,843,557 2,033,674 +10. 



-5- 

TABLE 4.  Department Store Sales by Provinces 

TABLEAU 4. Ventes des grands magasins par province 

Novesiber — 1968 — Novembre 

Sales - - Ventes Change 
Province - 

1967 1968 
Variation 

$'OOO -- milliers de dollars 

Newfoundland 	-- 	Terre-Neuve 	.................................. 2,551 2,902 +13.8 

x X X 

X X X 

.. 

3,513 4,766 +35.7 

Prince Edward Island -- tle-du-Prince-Edouard ................. 

Nova Scotia -- Nouvelle-Ecoase 	................................ 

£44,789 £47,017 + 5.0 

New Brunswick -- Nouveau-Brunswick ............................ 

Québec 	........................................................ 

Ontario 	............ . ......................................... 92,733 105,722 +14.0 

Manitoba 	...................................................... 17,919 20,647 +15. 2  

Saskatchewan 	................................................. 5,389 

. 

7,214 +33.9 

Alberta 	.................................................... .. 25,003 29,312 +17.2 

38,015 £44,181 +16.2 British Columbia(1) 	-- Colomble-Britanntque(1) 	................ 

Canada 	...................................................... 235,005 267,6148 +13.9 

Note: Components may not add to totals due to rounding. 
Nota: Les chiffres ayant Ste arrondis, 	les totaux ne correspondent pas toujoura. 
(1) Includes Yukon and Northwest Territories. 	-- Comprend le Yukon et les Territoirea du Nord-t4jest. 

,c 	Confidentiol 	to meet 	secrecy requirements of 	the Stat1stics Act. 	-- Cunfidentiel en vertu des dispositions de 	1,i Lot 	sur 
I, 	::Lsti 

5. uiib-r ul 14p11 tIncr:t ,tore:, by 	reveceS 

TABLEAU 5 Nombre de grands magasins par province 

November — 1968 - Nov.mbre 

Number - - Noinbre 
Province 

1968 

Newfoundland -- Terre-Neuve .................................. 

Prince Edward Island -- Ile-du-I'rince-Edouard ................ 

Nova Scotia -- Nouvelle-Ecosse ............................... 

New Brunswick - - Nouveau -Brunswick ........................... 

Québec ....................................................... 

Ontario ...................................................... 

Manitoba ..................................................... 

Saskatchewan ................................................. 

Alberta...................................................... 

British Columbia(l) -- Colombie-Britannique(l) ............... 

	

c.inada 	..................................................... 

	

nc 1 	s YU K011 i:t 	C 

16 16 

3 3 

5 5 

6 8 

£48 55 

116 128 

14 16 

10 12 

26 27 

48 48 

292 318 

ken 	: 	l:triteircs 



Allied Towers Merchants, Ltd. 
Ayre's Ltd. 
Bowring Bros. Ltd. 
Caplan, C., Ltd. 
Chapples Stores Ltd. 
Clark's-Gamble of Canada Ltd. 
Dupuis Frères Ltée 
Eaton, T,, Co. Canada Ltd. 
Fortin, J, L., Ltée 
Freiman, A. J., Ltd. 
Freimart Stores Ltd. 
GEM Stores Ltd. 
Giant Mart Ltd. 
Goudies Ltd. 
Hamilton Harvey Ltd. 
Holman R. T. • Ltd. 
Hougens Ltd. 
Hubert, Magasin J. 0., Ltée 
Hudson's Bay Co. 
K-Mart. do S. S. Kresge Co. Ltd. 
Larocques (Ottawa) Ltd. 

Manchester, Robertson, Allison Ltd. 
Messier, L. N. Ltée 
Morgan, Henry, & Co. Ltd. 
Ogilvy, Charles, Ltd. 
Ogilvy's, Jas. A., Ltd. 
Paquet Cie Inc. 
Pollock, H., Ltd. 
Robinson, The C. W., Co. Ltd. 
Royal, The, Stores Ltd. 
Sayvette Ltd. 
Sentry Dep't. Stores Ltd. 
Simpson, The Robert, Co. Ltd. 
Simpsons-Sears Ltd. 
Slower, P., Ltd. 
Smith's & Chapple Ltd. 
Steinberg's Ltd., Department Store Division 
Syndicat de Qudbec Ltée 
Watkins, Thomas C., Ltd. 
Woodward Stores (Edmonton) Ltd. 
Woodward Stores Ltd. 
Woolco Department Stores, do F. W. Woolworth Co. Ltd. 
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TABLE 6.Deparr-menr Store Sales by Provinces 

TABLEAU 6. Ventes des grands magasins par province 

January to November - 1968 - Jsnvier novembr 

Province 

Newfoundland -- Terre-Neuve ............................... 

Prince Edward Island -- Ile-du-Prince-douard ............. 

Nova Scotia -- Nouvel1e-cosse ............................ 

New Brunswick -- Nouveau-Brunswick ........................ 

Québec .................................................... 

Ontario ................................................... 

Manitoba .................................................. 

Saskatchewan .............................................. 

Alberta ................................................... 

British Cohmthia(l) -- Colombie-Britannique(1) ............ 

Canada .................................................. 

Sales -- Ventes 

1967 1968 

$'OOO -- mill jets de dollars 

21,105 22,986 

x 

x x 

24,618 32,9214 

360,249 3739599 

691,663 775,662 

147,204 154,804 

43 9537 50,580 

201,010 231,921 

314,732 347,711 

1,843,557 2,033,674 

Change 

Variation 

7. 

+ 5.9 

x 

x 

+33.8 

+ 3.7 

+12.1 

+ 5.2 

+16.2 

+15.4 

+10.5 

+10.3 

Note: Components may not odd to totals due to rounding. 
Nota: Les chiffres ayant dte arrondis, les totaux ne correspondent pas toujoura. 
(1) Includes Yukon and Northwest Territories. -- Comprend le Yukon et lea Territoires du Nord-Ouest. 

Confident i.1 to meet secrecy requirements of the Sttist1cs Act. -- C nfident iol on \'ertu des di suosi t i ns do 1' Loi sur 

St ut Deprtmeut Store urgin] zr ions 

Liste des organisations de grands magasins 

Name - - No,n 	 Name -- Noel 
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RI: DEFINITION 

ined as a department store 
II liwing characteristics 

It must sell the following general lines of 
merchandise: 

FAMILY CLOTHING AND APPAREL - this commodity group 
is composed of some or all of the following lines: 
women's and misses' dresses, houscdresses, aprons 
and uniforms; women's and misses' coats and suits; 
women's and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; lingerie, 
and women's sleepwear; intimate apparel; millinery; 
women's and girls' hosiery; women's and girls' 
gloves, mitts and accessories; women's, misses' 
and children's footwear; men's clothing; men's 
furnishings; boys' clothing and furnishings; men's 
and boys' footwear. NOTE: the outlet must sell 
at least six (6) of the commodity lines listed 
above, with at least one (I) of the coeznodlties 
being men's and boys' clothing or furnishings. At 
least twenty per cent (20%) of the outlet's total 
sales must be derived from the family clothing and 
apparel group. 

FURNITURE, APPLIANCES AND HC(E FURNISHINGS - this 
commodity group is composed of some or all of the 
following lines: linens and domestics; china and 
glassware; home furnishings; furniture, wooden 
and upholstered goods for living-room and dining 
room and bedroom; major appliances; T.V. radio and 
music; hardware and housewares. NOTE: the outlet 
must sell at least four (4) of the commodity lines 
listed above, with at least one of the commodities 
being furniture (wooden and upholstered goods for 
dining-room and/or living-room and/or bedroom). At 
least ten per cent (10%) of the outlet's total 
sales must be derived from the furniture, appliance 
and home furnishings group. 

ALL OTHER (MISCELLANEOUS) - this category includes 
all commodities sold by the outlet but not shown 
above, such as: toiletries, cosmetics and drugs: 
photographic equipment and supplies; piece goods; 
notions and smaliwares; jewellery; sporting goods 
and luggage; stationery, books and magazines; and 
food. NOTE: the outlet must sell at least three 
(3) different commodity lines with not one of these 
lines representing more than fifty per cent (50%) 
of the total store sales. At least ten per cent 
(107.) of the outlet's total sales must be derived 
from the All Other or Miscellaneous groups. 

For the purposes of this definition, the business 
done by concessions located in department store outlets 
will be considered as part of the overall business of 
the outlet in which they are located. However, sales 
of an associated food department (or store) should be 
included only if it is an integral part of the overall 
department store operation and is not identified to 
the public by any name which differs from that of the 
department store with which it is associated. 

DFINITION D'UN GRAND MItGASIN 

Un magasin de detail est un grand magasin, s'tl possède 
lea caractèristiques suivantes: 

II dolt vendre lea grsndea africa d'articles suivantes: 

VTEMENTS POUR LA FANILLE - Ce groupe comprend lea articles 
suivants: robes pour dames at jeunes filles, robes de mfna-
ge, tabliers at uniformes; inanteaux at tailleurs pour dames 
at jeunes filles; vRtatnents de 8port pour dames at jeunes 
filles; fourrures; vétements de bdbfs at d'enfants; vfta-
ments de fillettes at d'adolescentes; lingerie at vétaments 
de nuit pour dames; sous-vRtements, chapeaux bas pomr da-
mes at fillettes; gants, moufles at articles de parure pour 
dames at fillettes; chauasures pour dames, jeunes filles at 
anfanta; vétamants pour hoirmnes; articles d'habillement pour 
homes; vRtements at articles d'habilleinent pour garçons; 
chaussuras pour homes at garçons. 
NOTA: Ic magasin doit tenir au moms six (6) des afries men-
tionnfes ci-dessus, dont au motne una (1) doit Stre lea vS-
tements ou articles d'habillement pour homes at garçons. 
Au moms vingt pour cent (20 p.  100) des ventes globales du 
wagssin doivent se faire dams le groupe de v5tements pour 
Ia fsmtlle. 

MEUBLES. APPAREILS ET ARTICLES D'AMEUBLEMENT MW.GER - Ce 
groupa coinprend les articles suivants: literie at linge 
da maiaon; procelaine at verrerie; articles d'ameublement 
menagar; maubles, de bois ou rembourrf, pour salle de 54-
jour, salle a manger ou chambre a coucher; gros appsreils; 
tdlfvision, radio at musique; quincaillerie at articles de 
menage. 
NOTA: le inagasin doit tanir au moms quatre (4) des afries 
mentionnCes ci-dessus, dont au moms une (1) doit ftre des 
meubles (de bois ou rembourrfs pour salle è manger at (ou) 
salle de sfjour at (ou) chambre A coucher). Au moths dix 
pour cent (10 p. 100) des ventes globales du magasin dot-
vent provenir du groupe des meubles, appareils at articles 
d' aiseublement mfnager. 

TOUS AUTRES ARTICLES (DIVERS) - Cette categoric comprend 
toutes las merchandises qua tient le inagasin mais qui me 
figurent pas ci-dessus, telles que: articles de toilette, 
cosmetiques at mfdicamenta; appareils at fournitures pho-
tographiques; tissus A Is pièce; mercerie at menus articles; 
bijouterie; articles de sport at valises; papeterie, livres 
at revuas; at aliments. 
NOTA: le magaamn dolt tenir au moms troia (3) des series 
mentionnies ci-dessus, dont aucune ne doit représenter plus 
de cinquante pour cent (50 p. 100) des ventes globalas du 
tnagasin. Au moms dix pour cent (10 p. 100) des ventes 
globales du magasin doivent provenir des groupes TOUS 
AUTRES ARTICLES ou DIVERS. 

Aux fins de Is prisente definition, las affairea rfali-
sees par lea concessions etablias dana lea grands magasins sa-
ront conaidérfes cia partie des affaires globalas du magssin 
04 sont ftablies lea concessions. Toutefois, les ventes d'un 
rayon  (ou magasin) d'alimentation aasocif me seront inclusea 
qua Si Ia rayon on magasin fait partie mntfgrante de l'exploi-
tation gfnfrale du grand magasin at n'eet pas connu du public 
sous un now different de celui du grand magasmn auquel ii eat 
associf. 
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