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Beginning in January 1968, a new department 
store definition (see page 7) and an expanded depart- 
mental breakdown of sales and stocks have been adopted. 
As a result, both the size and the structure of the 
department store "universe have been altered signifi-
cant ly. 

With the inception of the new definition, cata-
logue sales offices, mail order offices and all other 
non_department store locations of department store 
firms have been eliminated from the department store 
category. (Information on the reclassification of 
mail order and catalogue sales offices, as well as 
non-department store locations, will be found in Retail 
Trade (monthly), Catalogue No. 63-005). The over-all 
effect of this change will be to create a "pure" 
department store series. 

In this connection, it should be noted that, as 
of January, 1968, separate figures will no longer be 
published for discount department stores. In recent 
years, the differences between traditional and discount 
ljartment stores have become less pronounced- -until 
• point has now been reached where there is little 

•mnything to distinguish one from the other. For 
reason, discount department stores which meet the 

definition have been absorbed into the department 
ore universe; those which do not have been reclassi- 
ed as general merchandise stores, variety stores or 
o..e other category, depending on the comodities 

carried. A list of the department stores included in 
this and forthcoming reports is provided on page 5. 

In addition to the revised cosunodity requirements 
set forth in the definition, a new and more precise 
treatment of concession sales is also specified. Under 
this definition, sales of concessions located in 
department store outlets will be considered as part 
of the total business of the outlet, with the exception 
of associated food departments which are not an integral 
part of the operation or which are identified to the 
public by any name other than that of the department 
Store with which they are associated. 

In conjunction with the definitional and con-
ceptual changes described above, the departmental 
stratification of department store sales and stocks 
has been improved substantially, through a broadening 
of several of the coiiunodity classes and the addition 
of ten new corrinodity groups. These new departments 
include plumbing, heating and building materials; 
gasoline, oil, auto accessories, repairs and supplies; 
receipts from meals and lunches; receipts from repairs 
and services; etc. A revised department store conanodity 
reference list has been prepared and may be obtained 
without charge by writing Merchandising and Services 
Division, Dominion Bureau of Statistics, Ottawa. 

The data on the following pages have not been 
adjusted for seasonal variations, price changes or 
number of shopping days. 

terchandising and Services Division 
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A compter de janvier 1968, une nouvelle definition dii 
grand magasin (voir page 7) Ct UI1C ddcomposition plus ,SlaborCe 
des ventes ci des stocks par rayon ont etC adoptCes. En con-
siquence, Is taille at Is structure de l'univera dii grand ma-
gasiri ont etC profondement altCrCes. 

Depuis l'adoption de Ia nouvellc definition, lea comp_ 
toirs tie vente par catalogue, lea bureoux de vente par la pos-
te et losautr,rs établissements non A rayons des granda maga-
sins ont etC rayes de Ia categorte des grands magasins. (Pour 
de plus amples renseignetnents sur Is reclassification des Ia-
caux de vente par Is poste et par catalogue et des Ctablisse-
ments non A rayons des grands magasins, voir Is publication 
mensuelle: Coninerce de detail (numCro de catalogue 63-005). 
L'effet global de cc changement sera de créer uric série con-
cernant plus strictement lea grands magasins. 

A cc propoa, it faut noter qu'A partir tie janvier 1968, 
lea chiffrcs sur lea grands magasina A rabais ne seront plus 
publiCs sCparCment. Depuis quelques annCes, Is difference 
entre lea grands magasina ordinaires ci lea grands magasins A 
rabais a diminuC au point qu'il ne reste A peu prAs plus tie 
distinction entre eux. Pour cette raison, lea grands magasins 
A rabais qui Sont conforines A Is nouvelle definition ant été 
intégréa A l'univers des grands magasins et ceux qui ne le 
sont pas ont etC reclassifies co,mne magasins gdnCraux, bazara 
ou dana quelque autre catégorie, suivant lea marchandises qu'on 
y vend. line hate des grands magasina visCs par le present 
rapport et par ceux qut suivront se trouve A is page 5. 

En plus des nouvelles exigences concernant los marchan-
discs, exposCes dana Ia definition, un nouveau traitement plus 
précis des ventes faites darts dea concessions entre egalement 
en vigueur. Aux termes de cette definition, lea ventea faites 
darts des concessions situCea dana lea grands magasins seront 
considCrCcs conune faisant panic de l'cntreprise globale, sauf 
a'il s'agit de magasins dalitnentatian qui sont asaocids A 
lexploitation mais qui nen sont pas une partie intCgrante 
ou qui sont connua du public par une designation autre que 
celle du grand magasin auquel ils sont aasociéa. 

Dc pair avec lea changements do definition et de concept 
décrits plus haut, Is stratification par rayon des ventes et 
des stocks des grands magaains a ete considCrablement amClio-
rée; pluaieurs classes de marchandises ont etC agrandies et 
dix nouveaux groupes de mat-chandises ont etC ajoutCa. Ces 
nouveaux groupes sont, entre autres, lea accessoires de plon- 
berie, lea appareils de chauffage et lea matCriaux de construc-
tion; l'essence, Ihuile, lea accesaoires d'automobile, les 
reparations ci les fournitures, lea recettes do repas ci tie 
caase-croittes; et lea recettea de reparations ct services 	Un 
repertoire rCvisC des marchandisea des grands magasins a etC 
prepare et on pout se le procurer gratuutement en Ccrtvant A 
Is Division du coninerce et des services, Bureau féddral tie Is 
statiatique, Ottawa. 

Lea donnéea qui figurent sur los pages auivantes n'ont 
pas Cte rectifiCes pour tenir cornpte des variations saisonniA-
rca, des changements de prix ou du nou,bre do jours de inagasi. 
nage. 

Division du Coasnerce ci des services 

ihe contents of this document may be used freely hut DBS should be credIted when republishIng all or any part of It. 

Le present document pout Ctre reprodult en toute liherté pourvu qu'on Indique qu'll émane du B.P.S. 



Sales -- Ventes 

1967 	1968 

$'OOO -- milliers de dollars 

Change 

sriation 

	

6,545 
	

7,264 
	

+ 11.0 

	

3,268 
	

3,377 
	

+ 3.3 

	

7,023 
	

8,158 
	

+ 16.2 

	

583 
	

404 	- 30.7 

	

4,184 
	

4,686 
	

+ 12.0 

	

2,446 
	

2,721 
	

+ 11.2 

	

3,276 
	

3,683 
	

+ 12.4 

	

2,923 
	

3,173 
	

+ 8.6 

	

816 
	

797 	- 2.3 

	

2,676 
	

3,234 
	

+ 20.9 

	

3,043 
	

3,171 
	

+ 4.2 

	

6,053 
	

6,485 
	

+ 7.1 

	

6,510 
	

6,945 
	

+ 6.7 

	

8,011 
	

9,339 
	

+ 16,6 

	

3,402 
	

3,698 
	

+ 8.7 

3,111 
9,764 
7,107 
2,392 
2,542 

4,873 
2,297 
2,545 
4,811 
4,009 

1,458 

9,436 
6,791 
4,617 
5,270 

6,481 
1,810 
3,001 
1,947 
5,523 

3,095 
3,667 

3,504 
11,643 
8,296 
2,435 
2,681 

4,723 
2,385 
2,783 
5,047 
4,131 

1,638 

9,785 
7,542 
5,143 
6,175 

7,469 
1,859 
3,258 
2,428 
6,353 

3,530 
4,235 

+ 12.6 
+ 19.2 
+ 16.7 
+ 1.8 
+ 5.5 

- 	3.1 
+ 3.8 
+ 9.4 
+ 4.9 
+ 3.0 

+ 12.3 

+ 3.7 
+ 11.1 
+ 11.4 
+ 17.2 

+ 15,2 
+ 2,7 
+ 8.6 
+ 24.7 
+ 15.0 

+ 14.1 
+ 15.5 

I 

	

3,233 
	

1,675 
	

+ 13.7 

	

6,969 
	

7,984 
	

+ 14.6 

	

167. 508 
	

185,837 
	

+ 10.9 
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TABLE 1. Department Store Sales and Stocks by Departments 

TABLEAU 1. Ventes et Stocks des grinds msin pr 	 I 
May - 1968 - mai 

Department 

Women's and misses' dresses, housedresses, aprons and 
uni forms. 

Women's and misses' coats and suits .................. 
Women's and misses' sportswear ....................... 
Furs................................................. 
Infants' and children's wear and nursery equipment 

	

6 
	

Girls' and teenage girls' wear ...................... 

	

7 
	

Lingerie and women's sleepwear ...................... 

	

8 
	

Intimate apparel .................................... 

	

9 
	

Millinery........................................... 

	

10 
	

Women's and girls' hosiery .......................... 

	

11 
	

Women's and girls' gloves, mitts and accessories 

	

12 
	

Women's, misses' and children's footwear ............ 

	

13 
	

Men's clothing ...................................... 

	

14 
	

Men's furnishings ................................... 

	

15 
	

Boys' clothing and furnishings ...................... 

	

16 
	

Men's and boya' footwear ............................ 

	

17 
	

Food and kindred products ........................... 

	

18 
	

Toiletries, cosmetics and drugs ..................... 

	

19 
	

Photographic equipment and supplies ................. 

	

20 
	

Piece goods ......................................... 

	

21 
	

Linens and domestics ................................ 

	

22 
	

Smatlwares and notions .............................. 

	

23 
	

China and glassware ................................. 

	

24 
	

Floor coverings ..................................... 

	

25 
	

Draperies, curtains, and furniture coverings ........ 

	

26 
	

Lamps, pictures, mirrors and all other home 
furnishings. 

	

27 
	

Furniture............................................ 

	

28 
	

Major appliances .................................... 

	

29 
	

T.V., radio and music ............................... 

	

30 
	

Housewares and small electrical appliances .......... 

	

31 
	

Hardware, paints, wallpaper, etc.....................  

	

32 
	

Plti.bing, heating and building materials ............. 

	

33 
	

Jewellery ............................................ 

	

34 
	

Toys and games ....................................... 

	

35 
	

Sporting goods and luggage ........................... 

	

36 
	

Stationery, books and magazines ...................... 

	

37 
	

Gasoline, oil, auto accessories, repairs and 
aupplies. 

	

38 
	

Receipts from meals and lunches ...................... 

	

39 
	

Receipts from repairs and services ................... 

	

40 
	

Allother departments ................................ 

	

41 
	

Total, all departments ............................. 

I 

2 
3 
4 
5 

L 
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FABLE 2. Department Store Sales and Stocks by Departments 

Stocks des grands magasins par rayon 

May - 1968 - Mai 

11 rn yr 1 

Stocks (valeur de vente) 	 Rayon 

p a 
'-4 
,0 
-.4 
0 
0 
0. 
a 
-4 
0 
0 
'-4 

a 

a 

U 
0 z 

1967 	1968 

'000 -- milliers de dollars 

13,775 

8,169 
21,753 
5,762 
18.681 

9,945 
11,743 
10,399 
1,510 
8,278 

10,723 

29,224 
26,736 
41,426 
16,148 

15,527 
6,884 
27,502 
6,841 

12,712 

18,650 
11,312 
17,875 
15,339 
17,022 

8,480 

35,339 
17,553 
23,987 
22,258 

18,502 
4,911 
16,968 
13,205 
25,710 

13680 
10,552 

408 

20,669 

616,159 

0 

Robes, robes de ménage, 	tabliers et uniformes pour 1 
dames et Jeunes filles. 

Manteaux et tailleurs pour dames at Jeunes filles .. 2 
V8tements sport pour dames et jeunes flues ...........3 

Vêtements pour bébs et d'enfsnts et articles de 5 
chambres d'enfants. 

Fourrurea 	.............................................4 

. 0 

7 Lingerie et v8tements de nuit pour dames ...............

Bas 	pour 	dames 	et 	fillettes 	.......................... 

Cants, moufles at articles de parure pour dames et 11 
fillettes. 

Chaussures pour dames, 	jeunes lilies et enfants 12 
13 
14 

V8tements ,ie 	fillettes et d'adolescentes 	..............6 

VBtements et articles d'habillement pour garçons 15 

	

8tSous-vements 	........................................8 
Chapeaux..............................................9 

Vtements 	pour 	hoasnes 	................................. 

16 
17 
18 
19 

Articles 	d'habilietnent 	pour bonuses 	.................... 

20 

. 

21 

Tissus 	a 	Is 	pièce 	..................................... 

22 

Articles de toilette, 	cosmétiques et médicaments 	...... 

23 
24 
25 

Rev8tements 	de 	piancher 	............................... 

Lainpes, 	tableaux, miroira at autres articles d'ameu- 26 
biement pour Ia niaison. 

27 
28 

Chaussures 	pour honmes et 	garcons 	..................... 
produits 	alitnentaires 	at 	connexes 	..................... 

29 

Appareils at 	(ournitures phorographiques 	.............. 

Croa 	appareils 	ménagers 	............................... 

Articles de ménage et petits appareils électriques ... 30 

Literie 	et 	linge 	de 	maison 	............................ 
Menus 	articles 	........................................ 
Porcelaine 	et 	verrerie 	................................ 

Télévision, 	radio 	et 	musique 	.......................... 

Quincailierie, 	peinture, 	papier.tenture, 	etc. 	........ 31 

Tentores, 	rideaux 	at 	housses 	.......................... 

32 
33 
34 

Meubles............................................... 

35 

Matétiel de plomberie, chauffage et construction ...... 

Jouets 	et 	jeux 	........................................ 
Articles 	de 	sport 	at 	valises 	.......................... 

36 

. 

Bijouterie 	............................................ 

Eesence, huile, accesaoires d'automobfle, raparation 37 
et fournitures. 

Papeterie, 	livres 	et 	revues 	........................... 

38 
Recettes provertant des services et des travaux de 39 
Recettes provenant des repas at casse-croOtes ..........

reparation. 
Tous 	autres 	rayons 	.................................... 40 

Total, 	tous rayons ..................................41 

0 

0 

a 

'-4 
-4 
a 
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TABLE 3. Department Store Sales by Departments 

TABLEAII 3. Ventes des grands magasins par rayon 

January to May - 1968 - Janvier lk mai 

- 

Department -- Rayon 

Sales -- Ventes  
Change 

1967 1968 
No.  Variation 

$'OOO -- milliers de dollars 7, 
1 Women's and misses' dresses, housedresses, aprons and 

uniforms -- Robes, robes de ménage, 	tabliers et uni- 
23,504 25,806 + 	9.8 

2 Women's and misses' coats and suits -- Manteaux et 
18,624 19,810 + 	6.4 

3 Women's and misses' sportswear -- VBtements sport pour 
26,677 29,988 + 12.4 

4 4,597 4,045 - 	12.0 
S Infants' and children's wear and nursery equipment -- 

VBtements pour bébés et d'enfants et articles de 
19,092 21,521 + 	12.7 

6 Girls' and teenage girls' wear -- VBtementa de fil- 
10,929 11,933 + 	9.2 

7 Lingerie and women's sleepwear -- Lingerie et vBte- 

13,380 14,565 + 	8.9 
8 

Furs 	-- 	Fourrures 	..................................... 

Intimate apparel -- Sous-vBtements .................... 13,080 13,633 + 	4.2 
9 3,940 4,257 + 	8.0 

10 

formes pour dames et jeunes filles .................. 

Millinery 	-- Chapeaux 	................................. 
Women's and girls' hosiery -- Bas pour dames et fil- 

11,826 14,600 + 23.5 
11 

dames et 	jeunes 	filles 	.............................. 

Women's and girls' gloves, mitts and accessories -- 
Gants, moufles et articles de parure pour dames et 

chambres 	d'enfants 	.................................. 

11,534 12,477 + 	8.2 
12 

lettes et 	d'adolescentes 	............................ 

Women's, misses' and children's footwear -- Chaussures 

ments de nuit pour dames 	............................ 

lettes 	.............................................. 

23,494 26,253 + 11.7 
13 

fillettes 	........................................... 

29,230 31,167 + 	6.6 
14 

pour dames, 	jeunes filles et enfants ................ 

Men's furnishings -- Articles d'habillement pour 
32,987 38,521 + 16.8 

15 
hosnes 	.............................................. 

Boys' clothing and furnishings -- VBtements et 
articles d'habillement pour garçons ................. 15,605 17,083 + 	9.5 

16 Men's and boys' footwear -- Chaussures pour honines 
13,159 14,848 + 12.8 

17 
et 	garçons 	.......................................... 

Food and kindred products -- Produits alimentaires et 
47,697 54,934 + 	15.7 

18 Toiletries, cosmetics and drugs -- Articles de 

tailleurs pour dames et jeunes filles ............... 

34,570 39,774 + 15.1 
19 Photographic equipment and supplies - - Appareils et 

fournitures photographiques ......................... 9,392 9,912 + 	5.5 
20 Piece goods -- Tissus a la piece 	...................... 14,493 14,475 - 	0.1 
21 Linens and domestics -- Literie et linge de maison .. 21,608 21,560 - 	0.2 
22 Smallwares and notions -- Menus articles 10,766 11,455 + 	6.4 
23 China and glassware -. Porcelaine et verrerie 10,145 10,837 + 	6.8 
24 Floor coverings -- RevBtements de plancher 22,373 22,465 + 	0.4 
25 Draperies, 	curtains, and furniture coverings -- 

16,377 16,958 + 	3.5 
26 Lamps, pictures, mirrors and all other home 

furnishings -- Lampes, 	tableaux, miroirs et autres 

Men's clothing -- V8tements pour hoiiases ............... 

articles d'ameublement pour la Inaison ............... 7,110 7,524 + 	5.8 
27 44,979 46,025 + 	2.3 
28 Major appliances -- Gros appareils menagers 35,280 36,769 + 	4.2 
29 

toilette, cosmétiques et médicaments ................ 

T.V., radio and music -- Télévision, radio et musique 25,944 28,022 + 	8.0 
30 Housewares and small electrical appliances -- Articles 

connexes 	............................................ 

de ménage et petits appareils électriques 21,336 24,137 + 13.1 
31 Hardware, 	paints, 	wallpaper, 	etc. 	-- Quincaillerie, 

Tentures, 	rideaux et housses ........................ 

21,013 24,532 + 16.7 
32 Plumbing, heating and building materials -- Matérial 

de plomberie, chauffage et construction 6,861 7,596 + 10.7 
33 11,229 12,094 + 	7,7 
34 8,055 9,676 + 20.1 
35 

Furniture 	-- Meubles 	.................................. 

Sporting goods and luggage -- Articles de sport et 
18,504 21,047 + 13.7 

36 

peinture, 	papier-tenture, 	etc....................... 

Toys and games -- Jouets et jeux ......................

Stationery, books and magazines -- Papeterie, 	livres 
15,274 17,171 + 12.4 

37 Gasoline, oil, auto accessories, repairs and supplies 

Jewellery 	-- Bijouterie 	............................... 

-- Essence, huile, accesaoires d'automobile, 

et 	revues 	........................................... 

14,309 17,163 + 19,9 
38 Receipts from meals and lunches -- Recettes provenant 

valises 	............................................. 

15,369 17,255 + 12.3 
39 

reparation et fournitures ...........................

Receipts from repairs and services -- Recettes prove- 
nant des services at des travaux de reparation 28,111 32,514 + 15.7 

40 

des repas at casse-croates .......................... 

41 

All other departments -- Tous autres rayons ........... 

All departments - Total - Tous rayons ................. 732,453 804,402 + 	9.8 
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TABLE 4. Department Store Sales by Provinces 

des grands inagasins par province 

-1968- Mai 

Sales -- Ventes 
Province 

196? 1968 

$'OOO -- mutters de dollars 

Newfoundland 	-- 	Terre-Ncuv. 	............................... 1,667 2,215 

Prince Edward Island -- 	1lc-du-Prirtce-Edou.rd x 

X X Nova Scotizi -- Nouvelle-Ecosse ............................. 

2,143 

. 

3,169 

34,426 37,330 

New Brunswick -- Nouveau-Brunswick .........................

Québec 	..................................................... 

60 ,39 8  68,141 ontario.................................................... 

17,258 14,547 Manitoba 	................................................... 

Saskatchewan 	............................................... 3,802 4,396 

17,32 7  21,283 Alberta 	.................................................... 

British Coiunibii(1) 	-- 	CoIombie_RriLanniruc(1) 26,661 30,695 

Canada 	................................................... 167,508 185,837 

Change 

Variation 

7. 

+ 32.9 

'C 

+ 47.9 

+ 8.4 

+ 12.8 

- 15.7 

+ 15.6 

+ 22.8 

+ 15.1 

± 10.9 

Note: Components may not add to totals due to rounding. 
Nota: Lea chiffres ayant eté arrondis, les tolaux ne correspondent pas toujours. 
(1) Includes Yukon and Northwest Territories. -- Comprend le Yukon Ct lea Territoires du Nord-Ouest. 

infidintlil C 	flint nrntv riqiiirrntnis z4 thc St tjsti(n ,ic 1. -- (infidi)til en vertii des dnzp.siilii; do Ii ii nor 

orC;n.tk 	Lcn 

Liste des organisations do grands magasins 

Name - - Horn 	 Name -- Mom 

Allied Towers Merchants, Ltd. 	 Manchester, Robertson, Allison Ltd. 
Ayre's Ltd. 	 Messier, L. N. Ltée 
Bowring Bros. Ltd. 	 Morgan, Henry, & Co. Ltd. 
Caplan, C., Ltd. 	 Ogilvy, Charles, Ltd. 
Chapples Stores Ltd. 	 Ogilvy's, Jas. A., Ltd. 
Clark's-Gamble of Canada Ltd. 	 Paquet Cie Inc. 
Dupuis Frères Ltée 
	 Pollock, M., Ltd. 

Eaton, 1., Co. Canada Ltd. 	 Robinson, The C, W., Co. Ltd. 
Fortin, J. L., Ltée 
	 Royal, The, Stores Ltd. 

Freiman, A. J., Ltd. 	 Sayvette Ltd. 
Freimart Stores Ltd. 	 Sentry Dep't. Stores Ltd. 
GEM Stores Ltd. 	 Simpson, The Robert, Co. Ltd. 
Giant Mart Ltd. 	 Simpsona-Sears Ltd. 
Coudlea Ltd. 	 Slover, F., Ltd. 
Hamilton Harvey Ltd. 	 Smith's & Chapple Ltd. 
Holman, K. T., Ltd. 	 Steinberg's Ltd., Department Store Division 
Hougens Ltd. 	 Syndicat de Québec Ltée 
Hubert, Magasin J. 0., Ltee 

	 Watkins, Thomas C., Ltd. 
Hudson's Bay Co. 	 Woodward Stores (Edmonton) Ltd. 
K-Mart, do S. S. Kresge Co. Ltd. 	 Woodward Stores Ltd. 
Larocques (Ottawa) Ltd. 	 Woolco Department Stores, do F. W. Woolworth Co. Ltd. 
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Province 

TABLE 5. Department Store Sales by Provinces 

TABLEAU 5. Ventes des grands inagasina par 'roviiir 

January to May - 1968 - Janvier i 

Sales - - Vcntes 

1967 	I 	1968 

$'OOO -- milliers de dollars 

Change 

Variation 

7,513 9,058 + 20.6 

Prince Edward Island -- Ile-du-Prince-douard x x x 

Newfoundland 	-- Terre-Neuve 	................................ .. 

x x x 

8,963 12,331 + 37.6 

Quebec 	.................................................... 146,266 152,982 + 4.6 

Nova Scotia 	-- Nouvelle-Ecosse 	............................. ..... 

Ontario 	..................................... . ............. 267,968 301,760 + 12.6 

New Brunswick -- Nouveau-Brunswick ......................... .. 

.. 

64,042 61,618 - 3.8 Manitoba 	................................................... . 

.. 

17,387 19,647 + 13.0 

79,528 92,315 + 16.1 

Saskatchewan 	............................................... . 

Alberta 	.................................................... . 

British Columbia(l) -- Colombie-Britsnnique(1) 126,056 138,318 + 9.7 

Canada 	................................................... 732,453 804,402 + 9.8 

Note: Components may not add to totals due to rounding. 
Nota: Lea chiffres ayant lte arrondis, lea totaux ne correspondent pas toujours. 
(1) Includes Yukon and Northwest Territories. -- Comprend le Yukon et lea Territoires du Nord-Ouest. 
x Confidential to meet secrecy requirements of the Statistics Act. -- Ccnfidentjel en vertu dcs disposi tions rh i. 	su, 

Li statLstlue relatives au secret. 

4 
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rtt.il 	:tji' 	S1,tjfl , I;S 	cic:-2rtr,nt 	St're 

ne:; tic 	t iwic;g Jaractcristics 

It must sell the following general lines of 
merchandise: 

FAMILY CLOTHING AND APPAREL - this coussodity group 
is composed of some or all of the following lines: 
women's and misses' dresses, housedresses, aprons 
and uniforms; women's and misses' coCts and suits; 
women's and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; lingerie, 
and women's sleepwesr; intimate apparel; millinery; 
women's and girls' hosiery; women's and Riris' 
gloves, mitts and accessories; women's, misses' 
and children's footwear; men's clothing; men's 
furnishings; boys' clothing and furnishings; men's 
and boys' footwear. NOTE: the outlet must sell 
at least six (6) of the co,xisodity lines listed 
above, with at least one (1) of the comodities 
being men's and boys' clothing or furnishings. At 
least twenty per cent (207,) of the outlet's total 
sales must be derived from the family clothing and 
apparel group. 

FURNITURE, APPLIANCES AND HC*IE FURNISHINGS - this 
commodity group is composed of some or all of the 
following lines: linens and domestics; china and 
glassware; home furnishings; furniture, wooden 
and upholstered goods for living_room and dining 
room and bedroom; major appliances; T.V., radio and 
music; hardware and housewares. NOTE: the outlet 
must sell at least four (4) of the commodity lines 

ted above, with at least one of the commodities 
Iiiig furniture (wooden and upholstered goods for 

ing-room and/or living-room and/or bedroom). At 
t ten per Cent (107,) of the outlets total 

;s must be derived from the furniture, appliance 
home furnishings group. 

I. OTHER (MISCELlANEOUS) - this category includes 
all commodities sold by the outlet but not shown 
above, such as: toiletries, cosmetics and drugs: 
photographic equipment and supplies; piece goods; 
notions and smallwares; jewellery; sporting goods 
and luggage; stationery, books and magazines; and 
food. NOTE: the outlet must sell at least three 
(3) different commodity lines with not one of these 
lines representing more than fifty per cent (50%) 

the total store sales. At least ten per cent 
(10%) of the outlet's total sales must be derived 
from the All Other or Miscellaneous groups. 

For the purposes of this definition, the business 
done by concessions located in department store outlets 
will be considered as part of the overall business of 
the outlet in which they are located. However, sales 
of an associated food department (or store) should be 
included only if it is an integral part of the overall 
department store operation and is not identified to 
the public by any name which differs from that of the 
department store with which it is associated. 
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11 dolt vendre lee grandee sfries d'articles suivantee: 

VTEMENTS POUR LA FAMILLE - Ce groupe coinprend les articles 
suivants: robes pour daises et jeunes filles, robes de edna-
ge, tabliers et uniformes; manteaux et tailleura pour dames 
et jeunes filles; vtements de sport pour dames et jeunes 
filles; fourrures; vgteeients de bebés et d'enfanta; véte-
merits de fillettes et d'adolescentes; lingerie et vetenients 
de nuit pour dames; aous-vgtements, chapeaux; has pour da-
mes et fillettes; gants, moufles et articles de parure pour 
dames et fillettes; chaussures pour dames, jeunes filles et 
enfants; vétements pour homes; articles d'habtllement pour 
hoirmies; vetements at articles d'habillement pour garçons; 
chaussures pour homes at garçons. 
NOTA: le magasin dolt tenir au moms sIx (6) des series men-
tionndea ci-deasus, dont au moms une (I) dolt ètre lea ye-
tements ou articles d'habillenient pour homes et garçons. 
Au moms vingt pour cent (20 p.  100) des ventea globales du 
inagasin doivent se faire dana le groupe de vCtements pour 
Ia famulle. 

MEUBLES, APPAREILS ET ARTICLES D'AMEUBLEMENT MINAGER - Ce 
groupe ccanprend les articles suivanta: Itterie et linge 
de maison; procelalne et verrerie; articles d'ameublement 
mdnager; meubles, de bois ou rembourrds, pour salle de ad. 
jour, salle I manger ou chambre I coucher; gros appareils; 
tflfvision, radio et musique; quincaillerie et articles de 
mdnage. 
NOTA: le niagasin doit tenir au moms quatre (4) des sdrlea 
mentionndes ci-dessus, dont au moms une (I) dolt étre dea 
meubles (de bole on rembourrds pour salle I manger St (ou) 
salle de sejour at (ou) chambre I coucher). Au wins dix 
pour cent (10 p.  100) des ventes globales du tnagaaio doi-
vent provenir du groupe des meubles, appareils et articles 
d' ameublement mdnager. 

TOUS AUTRES ARTICLES (DIVERS) - Cette catdgorie comprend 
toutes lea marchandises que tient le magasin mats qui ne 
figurent pas ci-dessus, telles que: articles de totlette, 
cosmdtiques et mddicaments; appareuls at fournitures pho-
tographiques; tiaaus I Is pièce; ubercerie et menus articles; 
bijouterie; articles de sport et valises; papeterie, livres 
et revues; et aliments. 
NOTA: le magasmn dolt tenir au moms troia (3) des series 
mentionndes ci-dessus, dont aucune rip dolt reprdsenter plua 
de cmnquante pour cent (SO p.  100) des ventes globales du 
magasmn. Au moms dix pour cent (10 p.  100) des ventea 
globales du inagasmn doivent provenir des groupes TOUS 
AUTRES ARTICLES ou DIVERS. 

Aux fins de Is prdsente ddfinition, lea affaires rdall-
sees par lea concessions dtabliea dana las grands niagasins se-
root considdrdes come partie des affaires globales du inagasin 
oil aont dtablies lea concessions. Toutefois, lea ventes d'un 
rayon (on magasin) d'alimentation aasocid ne seront incluses 
que si le rayon ou niagasmn fait partie intdgrante de l'explot-
tation generale du grand magasin et n'est pas connu du public 
sous on non different de celut du grand magasin auquel 11 eat 
sasocid. 
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