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Beginning in January 1968, a new department 
store definition (see page 7) and an expanded depart- 
mental breakdown of sales and stocks have been adopted. 
As a result, both the size and the Structure of the 
department store "universe" have been altered signifi-
cant ly. 

With the inception of the new definition, cats-
logoe sales offices, mail order offices and all other 
non-department store locatione of department store 
firms have been eliminated from the department store 
category. (Information on the reclassification of 
mail order and catalogue sales offices, as well as 
non-department store locations, will be found in Retail 
Trade (monthly), Catalogue No. 63-005). The over-all 
effect of this change will be to create a pure" 
department store series. 

In this connection, it should be noted that, as 
of January, 1968, Separate figures will no longer be 
published for discount department stores. In recent 
years, the differences between traditional and discount 
department store, have become lees pronounced--until 
t point has now been reached where there is little 

anything to distinguish one from the other. For 
is reason, discount department stores which meet the 

• w definition have been absorbed into the department 
re universe; those which do not have been reclassi-

iad as general merchandise stores, variety Stores or 
some other category, depending on the commodities 
carried. A list of the department stores included in 
this and forthcoming reports is provided on psge 5. 

In addition to the revised commodity requirements 
Set forth in the definition, a new and more precise 
treatment of concession sales is also specified. Under 
this definition, sales of concessions located in 
department store outlets will be considered as part 
of the total business of the outlet, with the exception 
of associated food departments which are not an integral 
part of the operation or which are identified to the 
public by any name other than that of the department 
store with which they are associated. 

In conjunction with the definitional and con-
ceptual changes described above, the departmental 
stratification of department Store sales and stocks 
has been improved substantially, through a broadening 
of several of the coasnodity classes and the addition 
of ten new commodity groups. These new departments 
include plumbing, heating and building materials; 
gasoline, oil, auto accessories, repairs and supplies; 
receipt, from meals and lunches; receipts from repairs 
and services; etc. A revised department store commodity 
reference list has been pr.p.red and may be obtained 
without charge by writing Merchandising and Services 
Division, Dominion Bureau of Statistics, Ottawa. 

The data on the following pages have not been 
adjusted for seasonal variations, price changes or 
number .:f shopping days. 

Merchandising and Services Division 
..pt.mber - 1968 - S.pta.br. 
6403-503 

TV 01 THE 
RARY 

A compter de janvier 1968, one nouvelie ddfinition do 
grand magasin (voir page 7) at une decomposition plus Ciaborfe 
des ventes at des etocks par rayon ont ete adoptCe.. En con-
sequence, Is taille at la structure de l'univers do grand ma-
gasin ont été profondCment altCries. 

Depute l'adoption do Is nouvelle definition, lee camp. 
toirs de vente par catalogue, lea buresux de vente par La poe-
te at lea sot rca établisaemnenta non B rayons des grands umaga 
sins ont CtC rayéa de Is categoric des grands mnagasins. (Pour 
de plus amples renseignements sur Is reclassification des lo-
caux de vente par Is poste at par catalogue at des établtsse-
monte non B rayons des grands magasins, voir Ia publication 
mensuelle: Commerce de detail (numnCro de catalogue 63-005). 
L'effet global de cc changement sera de crésr une aCne con-
cement plus strictement Ice grands magaains. 

A ce propos, ii fsut noter qu'B partir do janvier 1968, 
lea chiffrea our lea grands magasins B rabais ne .eront plus 
publiCs sCparément. Depuis quelques ann&ea, 1* difference 
entre los grands maga.ins ordinatres at lea grands magasina B 
rabais a diminuC au point qu'il ne reste B peu prBs plus de 
distinction entre eux. Pour cette rsison, los grands magasini 
B rabsis qui sont conformnes B is nouveile definition ant CtC 
intCgrCs a l'univers des grands magasine at ceux qui ne Is 
aont paa ant etC reclassifies cosine magasins genCnaux, basins 
ou dana quelque sutre categoric, suivant lea merchandises qu'on 
y vend, line hate des grands magasine viaCa par I. present 
rapport at par ceux qui auivront se trouve B Ia page 5. 

En plus des nouvelles exigancea concemnant lea merchan-
dises, exposées dams Ia definition, on nouveau traitement plus 
pr4cis des ventes faites dams des concessions entre egalemeent 
an vigueur. Aux termnes de cette definition, lea yenta, faitea 
dams des concessions sttuées dams lea grands magasins seront 
considfrfes comma faisant partie do lentreprise global., sauf 
s'il s'agit de magasina dalimnentation qui sont ss.ocies a 
l'exploitation mats qui non soot pas one partie intCgranta 
ou qut sont connue du public par une designation autre quo 
celle du grand smagasin auquel us soot aaaociCs. 

Dc pair avec lea changemnants de dCfinition at de concept 
d4crits plus haut, is stratification par rayon dea ventes at 
des stocks des grands magaains a eté considCrablement sedito-
rCe; plusieurs classes de marchandisea out CiC agr.ndiea at 
dix nouveaux groupes do marchandises ant etC ajoutea. Cen 
nouveaux groupea soot, entre autrea, las accssaoires de plo.- 
bert,, lea appareuls de chauffage at lea eatCniaux de conatruc-
tion; leasenca, l'hutle, lea acceasoires d'automobil.e, lee 
reparations at lea fourniturea; lee recettas de repaa at de 
casse-cno0tes; at lea recettea do reparations at services. Un 
repertoire révisC des mnarcbandisos des grands magasins a etC 
prCparC at on pout so Is procurer grstuitsment an Ccntyant B 
Is Division do commerce at des service., Rur.au fCdCral do la 
atatistique, Ottawa. 

Las données qut figurent our lea pages suivantes n'Ont 
pas ftC rectifiCes pour tanir comupto dea variations saisonnil-
roe, des changementa de prix ou du nombre de jourm de wma$aij-
nage. 

Division do Crca at des aervices 

The contents of this document may be used freely but DBS should be credited when republishing all or any part of it. 

Le prCas'nt document pout Ctre reproduit en toute libertC pourvu qu'on Indique qu'il émane du B.P.S. 
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TABLE 1. Department Store Sales and Stocks by Departments 

TABLEAU 1. Ventes at Stocks des grands magasins par rayon 

Jun. - 1968 - Juin 

Department 

Sales - - Ventes 

Change 
1967 1968 - 	- 

No. ______ Variation 
$'OOO -- ,nilliers de dollars 7. 

1 Women's and misses' dresses, housedresses, aprons and 
uniforms 7,370 6,782 - 8.0 

2 Women's and misses' 1,629 2,003 423.0 
3 Women's and misses' 9,191 9,029 - 1.8 
4 

co&ts 	and 	auits 	................... 
sportswear 	........................ 

Furs 	.................................................. 191 259 +35.6 
5 Infants' and children's wear and nursery equipment 14,4119 4,724 4 6.2 

6 Girls' 	and 	teenage 	girls' 	wear 	....................... 2,838 2,971 4 14.7 
7 Lingerie 	and women's 	aleepwear 	....................... 3,1452 3,1483 + 0.9 
8 Intimate 	apparel 	..................................... 3,120 3,175 + 1.8 
9 662 - 2.8 

10 2.382 2,868 +20.14 

11 Woman's and girls' gloves, mitts and accesaories 2,8143 2,903 + 2,1 

12 Women's, misses' and children's footwear 59925 5,8314 - 1.5 13 7,669 8,596 + 9.5 14 

Women's 	and girls' 	hosiery 	............................ . 

11,376 

. . 

.. 

11,1114 - 2.3 
15 

Millinery 	............................................. .681 

3,61 

. . 

3 9 529 4 2.0 

16 
17 

Men's 	clothing 	........................................ . 

Food and kindred products 	............................ 
3,643 14,006 +i.,c 	 I 

Men's 	furnishings 	..................................... . 

10,892 + 5 , 3 18 7,1497 8,228 + 9.8 19 2,838 2,8143 4 0.2 20 

Boys' 	clothing 	and 	furnishings 	........................ .. 

Toiletries, 	cosmetics 	and drugs 	....................... 
Photographic equipment and supplies 	................... 
Piece 	gooda 	........................................... 2,377 2,356 - 0.9 

21 

Men's 	and 	boys' 	footwear 	.............................. .. 
10. ,347 

14,5142 4,670 # 2.8 
22 2,257 2,310 4 2.3 
23 

Linens 	and 	domestics 	.................................. 

2,552 2,659 4 4.2 24 

Smaliwares 	and 	notions 	................................ 
China 	and 	glassware 	................................... 
Floor 	coverings 	....................................... 3,7142 14,140 +10.6 25 Draperies, curtains, and furniture coverings 395 3,593 + 1.8 

26 1 Lamps, pictures, mirrors and all other home 
furnishings 1,237 1,1436 +16,1 

27 Furniture 	............................................ 8,563 9,1114 + 6.14 28 Major 	appliances 	..................................... 7,234 7,371 + 1.9 
29 T.V., 	radio 	and 	music 	................................ 14,375 5,353 4 22.14 
30 Housewares and small electrical appliancea 5,556 5,868 4 5.6 

31 Hardware, 	paints, 	wallpaper, 	etc. 	.................... 5,709 5,857 4- 2,6 
32 Plombing, heating and building materials 2,308 2,069 -10.4 
33 3,082 3,096 + 0-5 34 

... 

... 

2,705 4 3,8 
35 

... 

7,521 + 6,7 

36 

Jewellery 	............................................... 
Toys 	and 	games 	.........................................2,605 

Stationery, 	books and magazines 	...................... 

... 

3,169 3,486 +10.0 37 

Sporting 	goods 	and 	luggage 	.............................7,050 

Gasoline, oil, auto accessories, repairs and 
supplies 3,851 14,201 + 9.1 38 Receipts 	from meals and 	lunches 	...................... 

... 

3,502 39751 4 7.1 39 Receipts 	from repairs and services 	................... 
... 

6,14143 7,137 40 All 	other 	departments 	................................ 
+10.8 

 

41 1 
	

Total, all departments .............................. 1714,586 	 182,394 	
.• 



Robes, robes de isénage, 	tabliers at uniforists pour 1 
11,657 daises at jeunes flues. 
8,038 Manteaux at tailleurs pour dame. at jeunes fill.. 2 

17,180 3 

6,023 Fourrures 	............................................ 
V8temants pour bébés at d'enfants at article 	4 5 

16,696 cbainbres d'enfanta. 

8,160 6 

10,284 7 

9,783 
8 

1 ,266 9 

7,457 
10 

Gant., moufles at irticlea de parure pour daise. at 11 

9,662 

V8tements sport pour daise, at jeunes fill 	............ 

fillette.. 

26,588 12 

27 ,012 13 

31,185 

Veteisents de fillettea at d'adole.cent.s 	............... 

14 

15,178 

Lingerie at viteiseats de nuit pour dames ............... 
Sou,-vStetnents 	......................................... 
Chapeaux 	............................................... 
Bas 	pour 	dames 	at 	fiilettes 	........................... 

Vttements et articles d'habillamsnt pour garcons 15 

13,696 

Chaua,ures pour dames, 	jaunts fill.s at enfantu ....... 

16 

6,948 

Vtteisents 	pour 	hosts 	................................. 

17 

26,185 

Articles d'habillement pour homes 	.................... 

Articles de toilette, cosmetiques at médicaments 18 

6,395 a 

Chaussures pour ha at 	garcon 	..................... 

19 

11 ,815 . 

Produits aliisentaires at 	connexes 	..................... 

20 
V 

App.reils at 	fouroiture. photographiques 	.............. 
Tissus 	1 	1. 	pièce 	..................................... 

17,402 Literie 	at 	lunge 	de isaison 	............................ 21 

10 ,932 22 

17,014 23 

15,264 . 24 

16,542 Tenture., 	rideaux 	at 	hou.s.s 	......................... 25 

'4 
Lamp.., 	tableaux, miroirs at eutres article. d'ameu- 26 

8,454 blement pour Ia maison. 
34,2118 

Menus 	article 	........................................ 
Porc.laine 	et 	verrerie 	................................ 

27 

16,587 

Revétements 	de 	planch.r 	............................... 

28 

22,253 29 

21,108 

Miubles 	............................................... 
Cros 	appareils ménager 	............................... 

Articles de ménage at petit. appareuls Ilactriques 30 

18,672 

Télévision, 	rsdio 	et mu.ique 	.......................... 

Quincaillerie, 	peinture, 	pspier-tentur.. 	etc. 	........ 31 

49735 Materiel ds plosberi., chauffage at construction 32 

16,518 8ljouteri. 	........................................... 33 

. 

Joust. 	at 	jeux 	....................................... 34 

22 ,285 Articles 	de 	sport 	at 	viii 	.......................... 35 

0. 
S 
.4 
V 
0 
-4 

V 
.4 

.4 

'4 
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UU.E 2. Departnt Store Sales and Stocks by Departments 

:ALEAU 2. yenta, at Stocks des grands magasins par rayon 

June - 1968 - Juin 

Stocks (at selling value) 	I 
1967 

-- mullets 

SUL US YCtILS.! 	 Rayon 
Change 

1968 	- - 
Variation  

liars 

p 

	

13,005 	 Papeterie, livr.s at revu 	...........................36 
Essence, huils, acc...oires d'autbile, reparation 	37 

	

91711 	 at fournitures. 

	

272 	 Recettes prov.nant des rep.. at ca..e-cro0tas .........38 
R.c.ttes prov.nsnt des services at des travaux do 	39 

	

20,583 	 rCparat ton. 
Tous autres rayon 	....................................40 

	

565,921 	1 	1 	Total, tous rayon. ................................. 
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TABLE 3. Department Store Sales by Departmenu. 

TABLEAU 3. Ventes des grands magasine par r.v 'n 

January to June - 1968 - Janvier I juin 

S1es_--_Ventes  
Department -- Rayon Change 

1967 	 1968 
Variation 

$'OOO -- milliers de dollars 7. 
Women's and misses' dresses, housedresses, aprons and 

uniforms -- Robee, 	robes de ajénage, 	tabliers et uni- 
formes pour 	daises 	at 	jeunes 	filles 	................. 30,871+ 32,588 + 5.6 

Women', and misses' coats and suits -- Manteaux ci 
tailleurs 	pour 	daises ci 	jeunes 	filles 	.............. 20,253 21,813 + 7.7 

Women's and misses' sportswear -- VBteuients sport pour 
35,868 39 9 017 + 8.8 

Furs 	-- 	Fourrures 	.................................... 4,788 

.. 

11 ,301+ -10.1 
Infants' and children's wear and nursery equipment -- 
V8tements pour bEbéa at d'enfanrs et articles de 

.. 

23,51+1 26,245 +11.5 
Girls' and teenage girls' wear -- V8tements de 

13,767 1J+,904 + 8.3 

dames 	ci 	jeunes 	filles 	.............................. . 

Ungerie and wn's sleepwear •- Lingerie et vPte- 
mania 	de 	nuit 	pour 	dames 	........................... 16,832 

.. 

18,01+8 + 7.2 
Intimate apparel 	-- 	Sous-vPteisents 	................... 16,200 16,808 + 3.8 

L+,621 4,919 + 6.1+ 

chambres 	d'enfants 	.................................. . 

Women's and girls' hosiery -- Des pour dames et fit- 

.. 

.. 

lettes 	at 	d'adolescentes 	............................ . 

lettes 	............................................. 14,208 17,1,68 +22.9 
Women's and girls' gloves, mitts and accessories -- 

Millinery 	-- 	Chapeaux 	................................. . 

Gants, moufles et articles de parure pour dames et 
fillettes 	.......................................... 14,377 

.. 

15,380 + 7.0 
Women's, isisse,' and children's footwear •- Chaussures 

pour dames, 	jeunes 	lilies 	et 	enfants 	............... 29,419 32 9 087 + 9.1 
Men's clothing -- Vtements pour hoames 	.............. 

.. 

39,563 + 7.2 
Men's furnishinga -- Articles d'habillement pour 

..36,899 

ho!aIDes 	............................................. '4,363 1+9,635 +11.9 
Boys' clothing and furnishings -- Vgtements at 

.. 

19,066 20,612 + 	.: articles d'habillement 	pour garcons 	................. . 
Man's and boys' footwear -- Chaussures pour hoTmues 

at 	garçons 	......................................... 
Food and kindred products -- Produits alimentaires et 

16,802 18,854 +1:... 

connexes 	........................................... 58,044 65,826 +1. 
Toiletries, cosmetics and drugs -- Articles de 

toilette, 	coemétiques et médicaments 	............... 112,067 1+8,002 +14.1 
Photographic equipment and supplies -- Appareils et 

fournitures 	photographiques 	........................ 12,230 

.. 

12,755 + 4-3 Piece 	goods 	-- 	Tissus 	a 	Is 	pièce 	..................... 16,870 16,831 - 0.2 
Linens and domestics -- Literie et linge de inaison 26,150 

.. 

26,230 + 0.3 
Smallwares and notions 	-- Menus articles 	............. 13,023 13,765 + 5,7 
China and glassware - - Porcelaine at verrerie 

.. 

12,697 13,1+96 + 6.3 
Floor coverings -- Rev8teisents de plancher 26,115 26,605 + 1.9 
Draperies, curtains, and furniture coverings -- 

.. 

Tenture,, 	rideaux 	et 	housses 	....................... 19,907 

.. 

20 9551 + 3.2 
Lamps, pictures, inirrprs and all other home 

.. 

furnishings -- Lamupes, tableaux, miroirs at autres 
articles d'ameublement pour is matson ............... 8,347 8,960 + 7.3 53,51+2 55,139 + 3.0 

Major appliances -- Groe appareils ménagers i42,511$ 

.. 

l4,].1 0 + 3.8 
T.V., 	radio and music -. Télévision, radio et musique 30,319 

.. 

33,375 +10.1 
Housewares and small electrical appliances -- Articles 

26,892 30 1 005 +11.6 de ménage ci petits appareils électriques ...........
Hardware, 	paints, wallpaper, etc. 	-- Quincaillerie, 

Furniture 	-- Meubles 	.................................. 

26,722 309389 +13.7 
Plwnbing, heating and building materials -- Materiel 

9,169 9,665 + 5.1+ 

peinture, 	papier-tenture, 	etc. 	.... .................. 

14,311 15 1 190 + 6.1 
de plomberie, chauffage et construction .............

Jewellery -- Bijouterte ...............................
Toys and games -- Jouets at jeux ...................... 10,660 12,381 +16.1 
Sporting goods and luggage -- Articles de sport et 

25,551+ 28,568 +11.8 
Stationery, books and magazines -- Pspeterie, 	livrea 

18,1143 20,657 +12,0 
Gasoline, oil, auto accessories, 	repairs and supplies 

-- Essence, 	huile, 	accessoires d'autounobile, 

ci 	revues 	........................................... 

18,160 21,361+ +17,6 
Receipts from meals and lunches -- Recettes provenant 

valises 	............................................. 

18,871 21,006 +11. 

reparation et 	fournitures ........................... 

Receipts from repairs and services -- Recettes prove- 
des repaa et casse-croOte, 	.......................... 

nant des services at des travaux de reparation ..... 
All other department, 	•- 	rous autres rayons 	.......... 

) 	34,5514 39,651 

All departments - Total 	Tous rayona ................. 

. 

907,039 986,796 + 8.- 

1 

2 

3 

4 
5 

6 

7 

8 
9 

10 

11 

12 

13 
14 

15 

16 

17 

18 

19 

20 
21 
22 
23 
24 
25 

26 

27 
28 
29 
30 

31 

32 

33 
34 
35 

36 

37 

38 

39 

40 

41 
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TABLE 4. Department Store Sales by Provinces 

rtJLEAU 4. Ventes des grands inagasins par province 

Jun. - 1968 - Juin 

Sates - - Ventes Change 
Province - 	- 

1967 F 	1968 
Variation 

$'ODO -- rnilliers de dollars 7. 

2,329 2,227 - 4.4 

Prince Edward Island 	-- tle-du-Prince-Edouard 	................ x x 

Nova Scotia 	-- 	Nouvetle-Ecosse 	............................... x x z 

2,760 3,428 424.2 

Newfoundland 	-- Terre-Neuve 	................................... 

New Brunswick -- Nouveau-Brunswick ............................ 

35,710 34,031 - 4.7 

65,625 70,705 + 7.7 

Québec 	........................................................ 

Manitoba 	........... . ......................................... 10,981 13,039 +18.7 

Ontario 	....................................................... 

4,095 

. 

11,409 + 7.7 Saskatchewan 	.................................................. 

9,366 81 20,46 + 7.6 Alberta 	....................................................... 

British Columbis(1) 	-- Coloinbie-Britannique(l) 	............... 29,600 29,572 - 0.1 

Canada 	............................................ . ........ .74 ,586  182,394 + 4.5 

Note: Components may not add to totals due to rounding. 
Nota: Les chifires ayant etf arrondis, 	tee totaux ne correspondent pas toujoura. 

: c ludes Yukon and Northwest Territories. 	.- Comprend le Yukon at lea Territoires du Nord-Ouest. 
nfidential to meet secrecy requirements of the Statistics Act. 	-- Confidentiel en vertu des dispositions de Is Lof sur 

9 	:tt 	St 	cr.t. 

5. 	 1- 1m11 	AorvS j' 	Sty 

TABLEAU 5. Nombre de grands magasins par province 

Jun. - 1968 - Juin 

Number -- Nombre 
Province 

1967 	 1968 

16 16 Newfoundland -- Terre-Neuve ...................................

Prince Edward Island -- 1le-du-Prince-douard 3 3 

Nova Scotia -- Nouvelte-Ecosee ................................ 5 5 

6 8 

47 49 

New Brunswick -. Nouveau-Brunswick ............................ 

111 121 

14 15 

Québec 	........................................................ 

10 1.1 

Ontario 	....................................................... 

Manitoba 	...................................................... 

Saskatchewan 	.................................................. 

25 27 Alberta 	....................................................... 

S itish Columbia(l) 	-- Cotombie-Britannique(l) 47 47 

anada 	...................................................... 284 302 

Includes Yukon and Northwest Territories. 	-- Coniprend leYulon et lea Territoires du Nord-Ouest. 
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TABLE 6. Department Store Sales by Provinces 

TABLEAU 6. Ventes des grands magaaina par province 

January to Jun. - 1968 - Janvier & Juin 

Sales -- Ventes 	Change 
Province  

V 1967 	1968 	ariation  

$'OOO -- mullers de dollars 

11 9 285 +14.7 Newfoundland -- Terre-Neuve 	................................ 9,642 

Prince Edward Island -- jle-du-Prjnce-douard Z x x 

x x 

New Brunswick -- Nouveau-Brunswick ........................ 

. 

15,759 +34.4 

187,013 + 2.8 

Nova Scotia -- Nouvelle-cosse 	............................. x 

333,593 372,485 +11.7 

.11,723 

74,657 - 0.5 

Qudbec 	.....................................................181,976 

Ontario 	.................................................... 

Manitoba 	................................................... 75,023 

24,056 +12.0 . 

113,161 +14.4 

Saskatchewan 	............................................... 21,482 

Alberta 	.................................................... 98,894 

British Coluebia(l) -- Colombie-Britannique(l) ............ 167,890 + 7.9 
Canada 	................................................... 

. 

907,039 986,796 + 8.6 

Note: Ccponents may not add to totals due to rounding. 
Nota: Las chiffres ayant ire arroadi., lea totsux ne correspondent psi toujours. 
(1) Include. Yukon and Northwest Terrttorte. -- Comprend le Yukon Ct lee Territotres du Nord-Oueet. 
x Confidential to meet secrecy requirements of the Statistics Act. -- Confidentiel en vertu des dispositions de is Loi sur 

is statistique relatives au secret. 

List of Department Store Organizations 

Liste des orgaalsations de grands magasin. 

I 

Name -- 	 Name --   Now 

Allied Towers Merchants, Ltd. 	 Manchester, Robertson, Allison Ltd. 
Ayre'. Ltd. 	 Me.sier, L. N. Ltde 
Bowring Bros. Ltd. 	 Morgan, Henry. & Co. Ltd. 
Caplan, C., Ltd. 	 Ogilvy, Charles, Ltd. 
Chapples Stores Ltd. 	 Ogilvy's, Ja.. A., Ltd. 
Clark s-Gamble of Canada Ltd. 	 Paquet Cie Inc. 
Duia PrBrsu Ltie 	 Pollock, N., Ltd. 
Eaton, T., Co. Canada Ltd. 	 Robinson, The C. W., Co. Ltd. 
Fortin, J. L., Ltd. 	 Royal, The, Store. Ltd. 
FTelman, A. J., Ltd. 	 Sayvette Ltd. 
Frelaart Stores Ltd. 	 Sentry Dep't. Stores Ltd. 
GEN Store. Ltd. 	 Simpson, The Robert, Co. Ltd. 
Giant Mart Ltd. 	 Simpaona-Sear. Ltd. 
Goudies Ltd. 	 Slover, F., Ltd. 
Hamilton Harvey Ltd. 	 ith's & Chapple Ltd. 
Holman, R. T., Ltd. 	 Steinberg's Ltd., Department Store Division 
Hougsna Ltd. 	 Syndicat de Quibec Ltde 
Hubert, Magasin J. 0., Ltde 	 Watkins, Thas C., Ltd. 
Hudson's Bay Co. 	 Woodwsrd Store. (Eonton) Ltd. 
K-Mart, do S. S. Kresge Co. Ltd. 	 Woodward Stores Ltd. 
Larocques (Ottawa) Ltd. 	 Woolco Department Stores, do F. W. Woolworth Co. Ltd. 
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DPARTNT STORE DEFINITION 

A ,a:i outlet is defined as a department store 
It It 	the following characteristics: 

It must cell the following general lines of 
merchandise: 

FAMILY CLOTHIIKI AND APPAREL - this coimsodity group 
is composed of some or all of the following linac: 
women's and misses' dressea, housedresees, aprons 
and uniforms; women's and misses' coats and suits; 
women's and misses' sportswear; furs; infants' and 
children'a wear; gina' and teenage wear; lingerie, 
and women's sleepwear; intimate apparel; millinery; 
women's and girls' hosiery; women's and girls' 
gloves, mitts and accessories; women's, misses' 
and children's footwear; men's clothing; men's 
furnishings; boys' clothing and furnishings; men's 
and boys' footwear. NOTE: the outlet rn.st cell 
at least cix (6) of the coodity lines listed 
above, with at least one (1) of the commodities 
being men's and boys' clothing or furnishings. At 
least twenty per cent (20Z) of the outlet's total 
sales must be derived from the fsmily clothing and 
apparel group. 

V'JRNTTURE. APPLIANCES AND UCRIE FURNISHINOS this 
commodity group is composed of some or all of the 
following lines: linens and domestics, china and 
glassware; home furnishings; furniture, wooden 
and upholstered goods for living-room and dining- 
room and bedroom; major appliances; T.V. , radio and 
usisic; hardware and housewares. NOTE: the outlet 
must sell at least four (4) of the commodity lines 
listed above, with at least one of the commodities 
hetr.g furniture (wooden and upholstered goods for 

rdng-room and/or living-room and/or bedroom). At 
tat ten per cent (lOT) of the outlet's total 
1es mist be derived from the furniture, appliance 

md home furnishings group. 

A IL OTHER (MISCEL1ANEJS) - this category includes 
all commodities cold by the outlet but not shown 
above, such as: toiletries, cosmetics and drugs: 
photographic equipment and supplies; piece goods; 
notions and smallwares; jewellery; sporting goods 
and luggage; stationery, books and magazines; and 
food. NOTE: the outlet sEst sell at least three 
(3) different comnodity lines with not one of these 
lines representing more than fifty per cent (50R) 
of the total store sales. At leapt ten per cent 
(lOt) of the outlet's total sales must be derived 
from the All Other or Miscellaneous groups. 

For the purposes of this definition, the business 
done by concessions located in department store outlets 
will be considered as part of the overall business of 
the outlet in which they are located. However, sales 
of an associsted food department (or store) should be 
included only if it is in integral part of the overill 
deparnt store operation and is not identified to 
the public by any name which differs from that of the 
deparnt store with which it is associated. 

DfFINITION D 'UN c.iz M&CASI24 

liii magasin de detail act un grand magasin, cil possêde 
lee caracteristiques suivantes: 

Ii dolt vendre les grendes aCnes d'erticles suivantes: 

VftEMENTS PNJR LA PANILLE - Ce groupe comprend lee articles 
suivants: robes pour dames et jeunes filles, robes de u,Cna-
ge, tabliera et uniformes; manteaux at tailleurs pour dames 
Ct jeunea filles; vtements de sport pour dimes at jeunes 
filles; fourrures; vgtements de bdbCs et d'enfants; vCte-
ments de fillettes et d'adoleecentes; lingerie at vgtmeents 
de nuit pour dsmes; sous-vCtements, chepeaux; bas poor di-
mes at fillettes; gants, mouflee et articles de parure pour 
dames et fillettes; chaussures pour dames, jeunes filles at 
enfants; vCtenents pour homnes; articles d'habillement pour 
hournes; vtementa et articles d'habill.ment pour garçon.; 
chaussures pour hea at garçons. 
NOTA: le magasin doit tenir au moina six (6) des series men-
tionnCss ci-dessus, dont au moms une (1) dolt itre las v-
tenants on articles d'hsbillement pour hes at gsrcons. 
Au moths vingt pour cent (20 p. 100) ds ventss globeles du 
magasin doivent as faire dana le groups de vtteinsnts pour 
is fsmille. 

1UBLES • APPAREILS ET ARTICLES I) 'AMEIJBLEMENT MNACER Ce 
groups comprend lea articles suivants: literie at linge 
de maison; procelaine et verrenie; articles d'ameublement 
menager; meubles, de bois ou rembourrCs, pour salle de sC-
jour, salle I manger on chaznbre It coucher; gros appareils, 
tdldvision, radio et misique; quincaillerie et articles de 
mCnage. 
NOTA: Is magasin doit tenir au moms quatre (4) des aCnies 
mentionndss ci-dessus, dont su moms une (1) dolt •tre dec 
meubles (de bois on retnbourrCs pour salle I manger et (ou) 
salle de aejour at (ou) chsmbre 1 coucher). Au moths dix 
pour cent (10 p.  100) des ventes globales du msgssiu doi-
vent provenir du groups des meubles, eppareils at articles 
d ' ameub lement menager. 

TOUS AUTRES ARTICLES (DIVERS) - Cette categoric comprend 
toutea les merchandises que tient In inagssin mais qui ne 
figurent pas ci-desaus, telies que: articles de toilette, 
cosmCtiques et mCdicamenta; eppsreils at fournitures pho-
tographiques; tissus 1 la pièce; mercerie at menus articles; 
bijouterie; articles de sport at valises; papetenie, livres 
et revue,; at ailments. 
NOTA: Ic magasin doit tenir su moms trois (3) des series 
mentionndes ci-dessus, dont eucune ne doit reprCsenter plus 
de cmnquante pour cent (50 p. 100) des ventes globales du 
magesin. Au moths dix pour cent (10 p. 100) des ventes 
globales du magasin doivent provenir des groupes TOUS 
AUTRES ARTICLES on DIVERS. 

Aux fins de Ia prCsente definition, lea sffsirea rCsli-
sCes par lea concessions Ctablies dens lea grands rnagssins se-
ront considCrdea ce partie des affairss globales do magasiu 
ott soat dtablies les concessions. Toutefois, les ventea d'un 
rayon  (on maga.in) d'alimsntation sssociC ne seront induces 
qua at Ic rayon on inagasin fait partie thtCgnsnte di l'exploi-
tation genCrale do grand rnagaain et n'est pea connu do public 
sous un nom diffErent de celui du grand msgastn auqual il est 
associC. 
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