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Beginning in January 1968, a new department 
store definition (see page 7) and an expanded depart- 
mental breakdown of sales and stocks have been adopted. 
As a result, both the size and the structure of the 
department store 'universe" have been altered signifi-
cant ly. 

With the inception of the new definition, cats-
logue sales offices, mail order offices and all other 
non-department store locations of department store 
firms have been eliminated from the department store 
category. (Information on the reclassification of 
mail order and catalogue sales offices, as well as 
nondepartment store locations, will be found in Retail 
Trade (monthly), Catalogue No. 63-005). The over-all 
effect of this change will be to create a "pure" 
department store series. 

In this connection, it should be noted that, as 
of January, 1968, separate figures will no longer be 
;ublished for discount department stores. In recent 
years, the differences between traditional and discount 
Jepartment stores have become less pronounced--until 
the point has now been reached where there is little 
if anything to distinguish one from the other. For 
this reason, discount department stores which meet the 
new definition have been absorbed into the department 
store universe; those which do not have been reclassi-
fied as general merchandise Stores, variety stores or 
some other category, depending on the conmiodities 
carried. A list of the department stores included in 
this and forthcoming reports is provided on page 6. 

In addition to the revised co,mnodity requirements 
set forth in the definition, a new and more precise 
treatment of concession sales is also specified. Under 
this definition, sales of concessions located in 
department store outlets will be considered as part 
of the total business of the outlet, with the exception 
of associated food departments which are not an integral 
part of the operation or which are identified to the 
public by any name other than that of the department 
store with which they are associated. 

In conjunction with the definitional and con-
ceptual changes described above, the departmental 
stratification of department store sales and stocks 
has been improved substantially, through a broadening 
of several of the coamiodity classes and the addition 
of ten new commodity groups. These new departments 
include plumbing, heating and building materials; 
gasoline, oil, auto accessories, repairs and aupplies; 
receipts from meals and lunches; receipts from repairs 
and services; etc. A revised department store cotcanodity 
reference list has been prepared and may be obtained 
without charge by writing Merchandising and Services 
Division, Dominion Bureau of Statistics, Ottawa. 

The data on the following pages have not been 
adjusted for seasonal variations, price changes or 
nurTher of shopping days. 

rchandising and Services Division 
or - 68 - Octobre 

A cotapter de janvier 1968, une nouvelle definition du 
grand magasin (voir page 7) Ct une decomposition plus Claborfe 
des ventes et des stocks par rayon ont eté adoptees. En con-
sequence, Ia taille et Is structure de l'univers du grand ma-
gasin oft éié profondément attérées. 

Depuis I'adoption de Is nouvelle definition, lea comp 
toirs de vente par catalogue, lea bureaus de yenta par Is pos-
te ci lea aut tea etablissements non a rayons des grands maga 
sins oft ete rayis de Is categoric des grands magasins. (Pour 
de plus amplea renseignements sur Ia reclassification des lo-
caux de vente par Is poste et par catalogue et des établissc-
ments non a rayons des grands magasins, voir Ia publication 
mensuelle: Commerce de detail (nutnero de catalogue 63-005). 
L'effet global de cc changement sara de créer une eerie con-
cernant plus strictement lea grands magasins. 

A Ce propos, ii faut noter qu'a partir de janvier 1968, 
lea chiffres sur lea grands magasina A rabais ne aeront plus 
publiCs separCment. Depuia quelques années, Ia difference 
entre lea grands magasins ordinaires et lea grands magasins a 
rabata a dintinuC au point qu'il ne reate I peu prls plus de 
distinction entre eux. Pour cette raison, lee grands magasina 
I rabais qui soft conformes I Is nouvelle definition oni Cié 
integrés I l'univers des grands magasins et ceux qui ne le 
soot pea ont etC reclassifies cosmic inagasins gCnCrnux, bazars 
ou dana quelque autre categoric, suivant les merchandises qu'on 
y vend. Une liste des grands magasins visés par le present 
rapport ci par ceux qui suivront Be trouve 1 la page 6. 

En plus des nouvelles exigences concernsnt lea merchan-
dises, exposCes dana Is definition, un nouveau traitement plus 
précis des ventes faites dane des concessions entre Cgalement 
en vigueur. Aux termes de cette definition, lea ventea faites 
dans des concessions situées dams lee grands magasins seroni 
considCréea cosine faisant partie de lentreprise globale, sauf 
s'il s'agit de magasins d'alimentation qui soft associCs I 
l'etq,loitation mais qui n'en sont pea une partie intégrante 
ou qut soft connus du public par uric designation autre que 
celle du grand magasin auquel ils soft associds. 

Dc pair avec lea changements de definition et de concept 
décrits plus haut, Ia stratification par rayon des venice et 
des stocks des grands magasins a ete conaiderablement smélio-
rée; pluaieurs classes de merchandises ont ete agrandies at 
dix nouveaux groupes de merchandises oft etC ajoutes. Cea 
nouveaux groupea soot, entre autres, lea accessoirea de plom- 
bane, lea appareils de chauffage at lea matériaux de constrljc-
non; l'easence, l'huile, lea accessoirea d'autoinobile, lee 
reparations ci les fournutures; lea recettes de repas ci de 
casse-croates; ci lea recettes de reparations et services. Un 
repertoire revise des merchandises des grands magasins a ete 
prepare at on peut Be le procurer gratuitement en écnivant 1 
Is Division du commerce et des services, Bureau fédéral de is 
statistique, Ottawa. 

Lea donnees qui figureni sur lea pages suivantea n'ont 
pas ete rectifiCes pour tenir compte des variations ssiaonniI-
rca, des changements de prix ou du nombre de jours de magasi-
nage. 

Division do Ccerce ci des services 

Thecontents ef this document may be used freely but DES ahould be credited when repub1IhIn& all or any pert of It. 

I.e present document peut étre reprodult en toute IlbertC pourvu qu'on Indique qu'II émane du B.P.S. 
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TABLE 1. Department Store Sales and Stocks by Departmen 

TABLEAU 1. Ventes et Stocks des grands magasins par ray; 

July - 1968 - Juillet 

Sales -. Ventes 

- Department 
Change 

1967 1968 - 	- 
No.  Variation 

$'OOO -- milliers de dollars 1 

1 Women's and misses' dresses, housedresses, aprons and 
uniforms 4,806 5,202 + 8.2 2 Women's and misses' 	Coats and suits 	.................. 2,373 2,460 + 3,7 3 Women's 	and misses' 	sportswear 	....................... 6,976 8,389 +20.3 6 1,273 

. . 

.. 

1,154 - 9,3 5 
Furs 	.................................................. . 
Infants' and children's wear and nursery equipment 3,680 4,144 +12.6 

6 Girls' 	and 	teenage 	girls' 	wear 	....................... 2,397 2,447 +16.7 
7 Lingerie and women's 	sleepwear 	....................... 3,153 3,538 
8 Intimate 	apparel 	..................................... 2,654 2,688 + 8.8 
9 67 592 + 4.4 10 1,989 2,502 +25.8 

11 

Millinery 	............................................. ... 
Women's 	and 	girls' 	hosiery 	............................ . 

Women's and girls' gloves, mitts and accessories 2,83 

.. . 

.. 

.. 

2,332 

12 Women's, misses' and children's footwear 4,245 4,717  13 Men's 	clothing 	....................................... 5,42 6,579 +2C.7 14 Men's 	furnishings 	.................................... 7,750 8,914 
15 Boys' 	clothing and 	furnishings 	....................... 2,615 2,867 V  

16 Men's 	and 	boys' 	footwear 	...... . ................. . .... 2,977 

. . 

3,378 17 Food 	and 	kindred 	products 	............................ 8,374 

. . 

.. 

9,446 18 Toiletries, 	cosmetics and drugs 	...................... 7,46C 

. . 

8 ,715 'i.. 19 Photographic equipment and 	supplies 	.................. 3,231 3,3110 + 20 Piece 	goods 	.......................................... 1 ,812 

. . 

.. 

1,937 
• 

+ 6.9 

21 Linens 	and 	domestics 	................................. 5 ,185 

. . 

.. 

5,420 + 4.5 
22 Smallwares 	and 	notions 	............................... 2,144 2,1614 + 0.9 
23 2,492 2,709 + 8.7 
24 Floor 	coverings 	...................................... 3,986 4,763 +19,5 
25 Draperies, curtains, and furniture coverings 3 1 254 3,670 +12,8 

26 Lamps, pictures, mirrors and all other home 

.. 

.. 

furnishings 1,363 1,546 +13.4 
27 

China 	and 	glassware 	................................ ... . 

10,429 11,970 +14.8 
28 Major 	appliances 	..................................... 

.. 

8,462 10,769 +27.3 
29 T.V. 	radio 	and 	music 	................................ 5,337 6,66 +23.0 
30 Housewares and small electrical appliances 

.. 

5,345 6,596 +23.4 

31 

.. 

4,865 5,704 +17.2 32 

Furniture 	............................................. 

Hardware, 	paints, 	wallpaper, 	etc. 	.................... 	. . 
1,77 2,391 +40.1 33 2,974 3,009 + 1.2 34 Toys 	and 	games 	....................................... 3,069 +21.5 

35 
2. ,526 
6,061 7,244 19.5 

36 

Plzabing, 	heating and building materials 	.............. . 

Sporting 	goods 	and 	luggage 	............................ . 

2 ,962 3,144 + 6.1 37 

Jewellery 	............................................. . 

Gasoline, oil, auto accessories, repairs and 
Stationery, books and magasines .......................

supplies 3 1 523 4,196 419.1 38 3,461 ,964 +15.1 39 Receipts 	from repairs and services 	................... 

40 

Receipts from meals and lunches .......................

All 	other 	departments 	................................ 
5,787 6,9624 +20.3 

41 Total, 	all departments 	.............................. 157,430 181,419 +15.2 	 I 
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ASLF 2. Department Store Sales and Stocks by Departments 

t Stocks des grands sagasins par rayon 

ly - 1968 - Juillet 

Stocks (it, selling vilue) 

Stocks (valeur 	de vente 	
Change 
	 Rayon 

1967 
	

1968 	- 
Variation 

	

-- milliers de dollars 	I 

Robes, robes de ménage, 	tabliers et uniormes pour 1 
dames et Jeunes flues. 

Q,S06 Mantesux et 	tailleurs pour dames et Jeunes filles .... 2 
uc,641 3 
7,032 4 

Vteuients pour bébês et d'enfants et articles de 5 
18,537 chambres denfants. 

8,933 6 
9,521 7 
9 ,663 8 
1 ,558 9 
8,574 

V8tements sport pour dames et 	Jeunes filles 	............ 
Fourrures 	.............................................. 

10 

Gants, moufies et articles de parure pour dames et ii 
9,938 

Sous-vêtements 	......................................... 

fillettes. 
25,236 

Chapeaux 	............................................... 

Chaussures pour dames, 	jeunes lilies St enfanta 12 
25,148 13 
31,007 14 
14,61s8 Vtements ci articles d'habillement pour garçons 15 

15,134 16 
5,917 17 

28,006 Articles de toilette, cosmétiques et médicaments 18 
6,583 19 

12,385 . 20 

'-4 

V8tements de 	fillettes et 	d'adolescentes 	............... 
Lingerie ci vêtements de nuit pour dames ............... 

Vtements 	pour 	ho,msea 	................................. 

16,414 21 
10 ,732 

Bas 	pour 	dames 	et 	fillettes 	........................... 

22 
1 1 ,205 23 
13,790 , 

Appareils ci 	fournitures photographiques 	............... 

24 
15,672 

Articlea 	d'habillen,ent 	pour 	hosines 	.................... 

25 

Chaussures 	pour 	honines et 	garcons 	...................... 
Produits alimenisires et 	connexes 	..................... 

Tentures, 	rideaux 	et 	houssea 	.......................... 

Lampes, 	tableaux, miroirs et autres articles d'ameu- 26 
0,721 

Tissus 	a 	Is 	pièce 	..................................... 

blement pour is matson. 
30.636 27 
13,966 

Literie 	ei 	linge 	de 	maison 	............................ 
Menus 	articles 	........................................ 
Porcelaine 	ci 	verrerie 	................................ 
Revatements 	de 	piancher 	............................... 

28 
19,672 

Meubles 	............................................... 

29 
20,730 

Cros 	appareils mdnagers 	............................... 

Articles de mdnage et petita appareils &lectriques ... 30 

19,316  

Télévision, 	radio 	ci 	musique 	.......................... 

Quincaillerie, 	peinture, 	papier-tenture, 	etc. 	........ 31 
4,100 Materiel de ploinberie, chauffage ci construction 32 

16,356 

. 

33 
11 ,087 

Bijouterie 	............................................ 
34 

19,999 
.jouets 	et 	jeux 	........................................ 
Articles 	de 	sport 	et 	valises 	.......................... 35 

	

14,C26 	 Papeterie, livrea et revues ...........................36 
Essence, huile, accessoirea d'automobile, rparatton 	37 

	

9,413 	 et fournitures. 

	

432 	 Recettes provenant des repas et casse-croOtes .........38 
Recettes provenant des services at des travaux de 	39 

	

23,182 	 ( 	reparation. 
( Tous autres rayons ....................................40 

5, 

-a 
a 
0 
0. 

-4 

0 
4- 

a 
'-4 

0 	- 	
58,178 	 Total, tous rayons ..................................41 
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TABLE 3. Department Store Sales by Department 

TABLEAU 3. Ventes des grands magasins pr rv 
January-July - 1968 - Jarvier-juii 

Department --Rayon 

Sales 	-- VelL1es  

Change 
1967 1968 - 	- 

No-  Variation 
$000 -- milliers de dollars I 

1 Women's and misses' dresses, housedresses, aprons and 
uniforms -- Robes, 	robes de mdnage, 	tabliers et uni- 
formes pour 	dames 	at 	jeunes 	Lilies 	................. 35,680 37,790 + 5,9 

2 Women's and misses' coats and suits -- Manteaux at 
tailleurs pour dames et jeunes lilies 22,626 24,273 + 7.3 

3 Women's and misses' sportswear -- V8tements sport pour 
42,844 47,406 410.6 

4 6,061 

.. 

5,L&58 - 9,9 
5 Infants' and children's wear and nursery equipment 

V8tements pour bébés et d'enfants et articles de 
27,221 30 9 389 +11.6 

6 Girls' and teenage girls' wear -- V8tements de fil- 
15,864 17,351 4 9.4 

7 Lingerie and women's sleepwear -- Lingerie et v2te- 
19,955 21,586 + 8.0 

8 Intimate apparel 	-- 	Sous-v8tements 	................... 18,854 19,696 + 4.5 
9 5,158 5,511 + 6.2 

10 Women's and girls' hosiery -- Bas pour dames at Lii- 
lettes 	............................................. ].9,97C +23.3 

11 Women's and girls' gloves, mitts and accessories -- 
Cants, inouflea et articles de parure pour dames et 
fillettes 	.......................................... 16,1460 17,712 7.6 

12 Women's, misses' and children's footwear -- Chaussures 
33,664 36,8014 + 9.3 

13 Men's clothing -- V8teinents pour hoimies 42,351 146,142 + 9.0 
14 Men's furnishings -- Articles d'habillement pour 

52,113 56,549  +12.4 
15 Boys' clothing and furnishings -. V8teinents et 

articles d'habilleiaent 	pour garçons 	................ 21,691 23,479 
16 Men's and boys' footwear -- Chaussures pour hoamses 

19,779 22,232 +1: 
17 Food and kindred products -. Produits alimentaires et 

connexes 	........................................... 66 , 418  75,272 
18 Toiletries, cosmetics and drugs -- Articles de 

49,52 7 56,717 414. 
19 Photographic equipment and supplies - - Appareils et 

15, 461  16,095 4.1 
20 18,682 18,768 4 0.5 
21 Linens and domestics -- Literie et linge de maison 31,335 31,65C + 1.0 
22 

dames 	et 	jeune8 	Lilies 	.................................. 
Furs 	-- 	Fourrures 	......................................... 

Smaliwares and notions -- Menus articles 15,167 15,929 + 5,0 
23 China and glassware -- Porcelaine et verrerie 15,189 16,205 + 6.7 
24 

chambres 	d'enfants 	...................................... 

Floor coverings -- Revétements de plancher 30,101 31,365 + 14.2 
25 

lettes 	et 	d'adolescentes 	................................ 

ments 	de 	nuit 	pour 	daises 	................................ 

Draperies, curtains, and furniture coverings -- 

..... 

23,161 24,221 + 14.6 
26 

Millinery 	-. 	Chapeaux 	..................................... 

Lamps, pictures, mirrors and all other home 
furnishings -- Lampes, tableaux, miroirs et autres 

.....16,197 

articles d'ameubleinent pour Ia maison 

..... 

9,710 10,506 4 8.2 
27 

pour dames, 	jeunes 	filles at 	enfants 	.................... 

63,971 67,109 + 14.9 
28 Major appliances -- Gros appareils menagers 50,976 54,909 + 7 , 7 
29 

hournes 	.................................................. 

T.V., radio and music -- Télévision, radio et inusique 35,656 39,94]. +12.0 
30 Housewares and small electrical appliances -- Articles 

..... 

et 	garcons 	.............................................. 

de ménage et petits appareila électriques 

..... 

32,237 36,601 +13.5 
31 Hardware, paints, wallpaper, etc. 	-- Quincaillerie, 

toilette, 	cosinetiques et u,Cdicaments 	.................... 

peinture, 	papier-tenture, 	etc. 	..................... 31,587 36,093 +14.3 
32 

fournitures 	photographiques 	............................. 
Piece 	goods 	-- 	Tissus 	a 	la 	pièce 	.......................... 

Plumbing, heating and building materials .- Materiel 
de ploinberie, chauffage et construction 10,876 12,056 +10,8 

33 17,285 18,199 + 5.3 
34 

Tentures, 	rideaux at housses 	............................ 

13,186 15 9 450 +17,2 
35 Sporting goods and luggage -- Articles de sport at 

Furniture 	-- 	Meubles 	...................................... 

31,615 35,812 13 , 3 
36 Stationery, books and magazines -. Papeterie, 	livres 

21,405 23,801 +11.2 
37 Gasoline, oil, auto accessories, repairs and supplies 

-- Essence, huile, accessoires d'automobile, 

..... 

Jeweliery 	-- 	Bijouterie 	.................................. 
Toys and games 	-. 	Jouets et 	jeux ......................... 

21 , 68) 25,560 +17,9 
38 Receipts from meals and lunches -- Recette, provenant 

valises 	................................................. 

et 	revues 	.............................................. 

22,332 24,990 +11.9 
39 Receipts from repairs and services -- Recettes prove- 

reparation et 	fournitures 	.............................. 

nant des services at des travaux de reparation 40,341 ' 46 615 
40 

des 	repes 	et 	casse-croOtes 	............................. 

All other departments -- Tous autres rayons 

41 All 	departments 	' Total 	- Tous reyons 	................. 1,064,469 1,168,215 + 9.7 
I 
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TABLE 14. Department Store Sales by Province3 

1\IEAU 4. Ventes des grands magasina par province 

July - 1966 - Juiflet 

Sates -- Ventes Change 
Province - 	- 

1967 1968 
Variation 

$'OOO -- muller, de dollars 7. 

1,9914 2,258 +13. 2  

x x x Prince Idward Island -- tle-du-Prince.Edouard ................. 

x x X 

Newfoundland 	-- Terre-Neuve 	................................... 

2,216 3,110 

Nova Scotia -- Nouvelle-Ecosse ................................ 

31,055 31,693 + 2.1 Québec 	........................................................ 

Ontario 	........................... ... ........................ 60,630 fl,074 +17.2 

11 ,514  14,23l4 +23.6 

New Brunswick -- Nouveau-Brunswick ............................ 

3,1468 14,258 +22.8 
Manitoba 	...................................................... 

Saskatchewan 	.................................................. 

16,1437 

. 

19,883 +21.0 Alberta 	....................................................... 

26,440 30,690 416.1 British Columbia(1) 	-- Coloinbie-Britannique(l) 	................ 

Canada 	........ . ............................................ .157,430 181,419 +15. 2  

Note 	Components may not add to totals due to rounding. 
Nota 	Les ch±ffres syant éré arrondis, 	lea totaux ne correspondent pas toujours. 
(H 	lecludes Yukon and Northwest Territories. 	-. Comprend le Yukon et lea Territoires du Nord-Onest. 

iii idential to meet secrecy requirements of the Statistics Act. -- Confidentiel en vertu des dispositions de is Loi sur 
sr..tistirme 	ret itfves 	au 	secret. 

'f 	ef1 -Lrtmuiii 	tii 	 iS 

TABLEAU 5. Nombre de grands magasins par province 

July - 1968 - JuiUet 

Number . - Nombre 
Province  

1967 1968 

13 13 

Prince Edward Island -. 1le-du.Prince-douard 3 3 

5 5 

Newfoundland -- Terre-Neuve ................................... 

6 8 

Nova Scotia -- Nouvelle-Ecoase ................................ 

44 146 

New Brunswick .. Nouveau-Brunswick ............................ 

Québec 	........................................................ 

103 1114 Ontario 	....................................................... 

Manitoba 	...................................................... II 12 

10 U Saskatchewan 	................................................... 

25 27 Alberta 	....................................................... 

r - itish Columbia(l) 	-- Colombie-Britannique(l) 47 47 

canada 	...................................................... 67 266 

H Includes Yukon and Northweat Territories. 	-- Comprend le Yukon at lea Territoires du Nord-Oueat. 



Allied Towers Merchants, Ltd. 
Ayre's Ltd. 
Bowring Bros. Ltd. 
Caplan, C., Ltd. 
Chapplea Stores Ltd. 
Clark's-Gamble of Canada Ltd. 
Dupuis Frères Ltée 
Eaton, T., Co. Canada Ltd. 
Fortin, J. L., Ltée 
Freiman, A. J., Ltd. 
Frejinart Stores Ltd. 
GEM Stores Ltd. 
Giant Mart Ltd. 
Coudies Ltd. 
Hamilton Harvey Ltd. 
Holman, R. T., Ltd. 
Hougens Ltd. 
Hubert, Magasin J. 0., Ltée 
Hudson's Bay Co. 
K-Mart, do S. S. Kresge Co. Ltd. 
Larocquea (Ottawa) Ltd. 

Manchester, Robertson, Allison Ltd. 
Messier, L. N. Ltée 
Morgan, Henry, & Co. Ltd. 
Ogilvy, Charles, Ltd. 
Ogilvy's, Jas. A. • Ltd. 
Paquec Cie Inc. 
Follock, N., Ltd. 
Robinson, The C. U., Co. Ltd. 
Royal, The, Stores Ltd. 
Sayvette Ltd. 
Sentry Dep't. Stores Ltd. 
Simpson, The Robert, Co. Ltd. 
Simpsona-Sesrs Ltd. 
Slover, F., Ltd. 
Smith's & Chapple Ltd. 
Steinberg's Ltd., Department Store Division 
Syndicat de Québec Ltée 
Watkins, Thomas C., Ltd. 
Woodward Stores (Edmonton) Ltd. 
Woodward Stores Ltd. 
Woolco Department Stores, do F. V. Woolworth Co. Ltd. 
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TABLE 6. Department Store Sales by Provinces 

TABLEAU 6. Ventes des grands magasina par orovinco 

January-July - 1968 - Janvier-juillet 

Province 
Sales -- Ventes Change 

- - 

Variation 1967 1968 

$'OOO -- inilliers de dollars 7. 

13,543 
Prince Edward Island -- Ile-du-Frjnce-douard x x x 

Newfoundland 	-- 	Terre-Neuve 	................................ 11,836 

Nova Scotia 	-- Nouvel1e-cosse 	............................ 

18,869 +35.3 New Brunswick -- Nouveau-Brunswick ......................... 13,941 
Québec 	.................................................... 213,031 218,706 + 2.7 

394,223 

.. 

443,539 +12.5 

86,537 88,891 + 2.7 

Ontario 	.................................................... . 

Saskatchewan 	.............................................. 24,95c 28,314 +13.5 

Manitoba 	...................................................... 

Alberta 	................................................... 115,331 133, 044  +15.4 

British Colimibta(l) -- Colombie-Britannique(l) 182,096 198,580 + 9.1 
Canada 	................................................... 1,064,469 1,168,215 + 9.7 

Note: components may not add to totals due to rounding. 
Nota: Lea chtffres ayant ete arrondia, lea totaux ne correspondent pas toujours. 
(1) Includes Yukon and Northwest Territories. -- Comprend le Yukon et les Territoires du Nord-Ouest. 
x Confidential to meet secrecy requronents of the Stotistics Ad. -- Conf Irhut jet en verb d,s di ,sjtjiisdc 1 	t cur 

15 statistique relatives su secret. 

List of Department Store Organizations 

Lisle des organisations de grands magasins 

Name -- Now 	 Name -- Now 
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FART.Wr STORE DEFINITION 

outlet is defined as a department store 
it possesses the following characteristics: 

It must sell the following general lines of 
merchandise: 

FAMILY CLOTHING AND APPAREL - this comodity group 
is composed of some or all of the following lines: 
women's and misses' dresses, housedressea, aprons 
and uniforms; women's and misses' coats and suits; 
women's and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; lingerie, 
and women's sleepwear; intimate apparel; millinery; 
women's and girls' hosiery; women's and girls' 
gloves, mitts and accessories; women's, atlases' 
and children's footwear; men's clothing; men's 
furnishings; boys' clothing and furnishings; men's 
and boys' footwear. NOPE: the outlet must sell 
at least six (6) of the coumodity lines listed 
above, with at least one (I) of the coemiodittes 
being men's and boys' clothing or furnishings. At 
least twenty per cent (207.) of the outlet's total 
sales must be derived from the family clothing and 
apparel group. 

FURNITURE • APPLIANCES AND HCiE FURNISHINGS - this 
coernodity group is composed of some or all of the 
following lines: linens and domestics; china and 
glassware; home furnishings; furniture, wooden 
and upholstered goods for living-room and dining- 
room and bedroom; major appliances; T.V. , radio and 
music; hardware and housewares. NOTE: the outlet 
must sell at least four (4) of the coimnodity lines 
listed above, with at least one of the cormiodities 

ng furniture (wooden and upholstered goods for 
ingroom and/or living-room and/or bedroom). At 
st ten per cent (107.) of the outlet's total 

leg must be derived from the furniture, appliance 
:1 home furnishings group. 

OTHER (MISCELlANEOUS) - this category includes 
ill cousnodities sold by the outlet but not shown 
above, such as: toiletries, cosmetics and drugs: 
photographic equipment and supplies; piece goods; 
notions and amallwares; jewellery; sporting goods 
and luggage; stationery, books and magazines; and 
food. NOTE: the outlet must sell at least three 
(3) different coiomdity lines with not one of these 
lines representing more than fifty per cent (507.) 
of the total store sales. At least ten per cent 
(107.) of the outlet's total sales must be derived 
from the All Other or Miscellaneous groups. 

For the purposes of this definition, the business 
done by concessions located in department store outlets 
will be considered as part of the overall business of 
the outlet in which they are located. However, sales 
of an associated food department (or store) should be 
included only if it is an integral part of the overall 
department store operation and is not identified to 
the public by any name which differs from that of the 
depsrtment store with which it is associated. 

DFINITION D'UN GRAND M&GSIN 

Un magasin de detail eat un grand utagasin, s'il possède 
lea caracteristiques suivantes: 

Il doit vendre les grandes sdries d'articlea suivantea; 

VftEMENTS POUR LA FAI'fILLE - Ce groupe coeprend les articles 
suivants: robes pour dames et jeunes filles, robes de mCna-
ge, tabliers et uniformes; mantesux et tailleurs pour dames 
et jeunes filles; vCtements de sport pour dames at jeunes 
filles; fourrures; vgtements de bébCs et d'enfantp; vCte-
ments de fillettes et d'adolescentes; lingerie at vCtements 
de nuit pour dames; sous-vRteinents, chapeaux; baa poor da-
mes et fillettee; gants, inoufles et articles de parure pour 
dames et fillettes; chaussures pour dames, jeunea filles et 
enfants; vRtements pour housnea; articles d'habilleutent pour 
hoantes; vEtements et articles d'habilletnent pour garcons 
chaussures pour housnes et garcons. 
NO'tg: Ic utagagin doit tenir au moths aix (6) des aCnes men-
tionnCes ci-dessus, dont au moms one (1) doit Rtre lea v-
tements no articles d'habillement pour housnes et garçons. 
Au mains vingt pour cent (20 p. 100) des ventes globales du 
magasin doivent Se faire dane le groupe de vteuients pour 
Is famille. 

MEUBLES • APPAREILS ET ARTICLES D'AMEUSLEMENT MNAGER - Cs 
groupe coinprend lea articles suivsnts: literie et linge 
de matson; procelalne et verrerie; articles d'ameublement 
minager; ineubles, de boie ou rembourrds, pour salle de sC-
jour, salle a manger ou chsmbre è coucher; gros sppsreils; 
tflCvision, radio et musique; quincaillenie et articles de 
mdnsge. 
NOTA: le magasin doit tenir su mains quatre (4) des series 
mentionnCes ci-deseus, dont au tnoins une (I) doit Ctre des 
meublea (de bois ott rambourrCs pour salle I manger et (ou) 
salle de sCjour et (ou) chstnbre I coucher). Au mains dix 
pour cent (10 p.  100) des ventes globales du utagasin dot-
vent provenir du groupe des uteubles, eppareils et articles 
dameublement ménager. 

TOUS AUTRES ARTICLES (DIVERS) - Cette catégorie comprend 
toutes lea merchandises que tient Ic magasin mats qui ne 
figurent pas ci-desaus, telles que: articles de toilette, 
coemitiques et medicatnenta; appareils et fournitures pho-
tographiques; dssus I Ia pièce; mercerie et menus articles; 
bijouterie; articles de sport et valises; papeterie, Iivres 
et revises; et aliments. 
NOTA: le magasin doit tenir au mains trois (3) dee series 
mentionnées ci-dessus, dont aucune ne doit reprCsenter plus 
de cinquante pour cent (SO p.  100) des ventes globales du 
magaain. Au mains dix pour cent (10 p.  100) des ventes 
globales du magasin doivent provenir des groupea TOUS 
AUTRES ARTICLES ou DIVERS. 

Aux fins de Is prCsente definition, les affaires rCali-
sees par lea concessions itablies dane lea grands maga.ine se-
rout considérdes come partie des affairea globales du magasin 
o4 soot itablies lea concessions. Toutefois, lee ventes d'un 
rayon  (on magasin) d'alimentation associC ne seront incluses 
que si le rayon ott magasin fait partie intégrante de l'exploi-
tattoo generale dis grand magasin et n'est pas commit du public 
sous on non different de ccliii du grand magasin auqual il eat 
associé. 
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