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Beginning in January 1968, a new department 

store definition (see page 7) and an expanded depart- 
mental breakdown of sales and stocks have been adopted. 
As a result, both the size and the structure of the 
department store "universe' have been altered signifi-
cantly. 

With the inception of the new definition, cata-
logue sales offices, mail order offices and all other 
non-department store locations of department store 
firms have been eliminatedfrom the department store 
category. (Information on the reclassification of 
mail order and catalogue sales offices, as well as 
non-department store locations, will be found in Retail 
Trade (monthly), Catalogue No. 63-005). The over-all 
effect of this change will be to create a "pure" 
department store series. 

In this connection, it should be noted that, as 
of January, 1968, separate figures will no longer be 
published for diacount department stores. In recent 
years, the differences between traditional and discount 

.,rtment Stores have become less pronounced--until 
point has now been reached where there is little 
r,ything to distinguish one from the other. For 

i.; reason, discount department stores which meet the 
• definition have been absorbed into the department 

.lore universe; those which do not have been reclassi-
fied as general merchandise stores, variety stores or 
some other category, depending on the cosinodities 
carried. A list of the department stores included in 
this and forthcoming reports is provided on page 6. 

In addition to the revised cousnodity requirements 
set forth in the definition, a new and more precise 
treatment of concession sales is also specified. Under 
this definition, sales of concessions located in 
department store outlets will be considered as part 
of the total business of the outlet, with the exception 
of associated food departments which are not an integral 
part of the operation or which are identified to the 
public by any name other than that of the department 
store with which they are associated. 

In conjunction with the definitional and con-
c.eptual changes described above, the departmental 
stratification of department store sales and stocks 
has been improved substantially, through a broadening 
of several of the cou*nodity classes and the addition 
of ten new coninodity groups. These new departments 
include plumbing, heating and building materials; 
gasoline, oil, auto accessories, repairs and supplies; 
receipts from meals and lunches; receipts from repairs 
and services; etc. A revised department store co,mnodity 
reference list has been prepared and may be obtained 
without charge by writing Merchandising and Services 
Division, Dominion hureau of Statistics, Ottawa. 

The data on the following pages have not been 
adjusted for seasonal variations, price changes or 
number of shopping days. 

erchandtaing and Services Division 
uctober - 1968 - Ootobr 

4jjanvier 1968, une nouvelle definition du 
grand magasin (voir page 7) et une decomposition plus dlaboree 
dea ventea et des stocks par rayon ont Ctt adoptiea. En con-
aéquence, Is taille et Is structure de l'univers du grand ma-
gasin ont été profondenient alterees. 

Depuis l'adoption de Is nouvelle difinition, lea comp-
toirs de vente par catalogue, lea bureaux de vente par Is poe-
te et les autres êtablissements non A rayons des grands Inaga-
sins oft ite rayea de Is catégorie des grands magasina. (Pour 
de plus maples renseignements sur Is reclassification des lo-
caux de vente par Is poste et par catalogue et des Cieblisse-
ments non A rayona des grands magasins. voir Is publication 
mensuelle: Comnerce de detail (nuindro de catalogue 63-005). 
L'effet global de cc changement sara de créer une sCrie con-
cernant plus strictetnent lea grands magaains. 

A Ce propos, il faut noter qu'& partir de janvier 1968, 
lea chiffres sur lea grands magasins A rabais ne aeront plus 
publiés séparSment. Depuis quelques annCea, Is difference 
entre lea grands magasins ordinairea et lea grands tnagssins A 
rabais a dimtnud au point qu'tl ne reste & peu prAs plus de 
distinction entre eux. Pour cette raison, lea grands magasins 
a rabais qui sont conformes A Is nouvelle definition ont CiC 
intégris A l'univers des grands magasins at ceux qui ne Ic 
soft paa ant eti reclassifies cosine magasins générsux, bazara 
ou dams quelque suite catégorie, suivant las merchandises qu'on 
y vend. Une hate des grands inagasins visCs par le present 
rapport et par ceux qui suivront se trouve A Is page 6. 

En plus des nouvelles exigences concernant lea merchan-
dises, exposéea dana Is definition, un nouveau traitement plus 
précis des ventes faites dana des concessions entre egsletnent 
en vigueur. Aux terines de cette definition, lea ventes faites 
dana des concessions situCes dana lea grands inagasins aeront 
conaiddriea cosine fsiaant partie de l'entrepriae globale, s*uf 
s'il a'agit de magaains d'shimentation qtii soft asaocifs A 
l'exploitation maia qut n'en soft pea unc partie intégrante 
on qui soot connus du public par une designation autre que 
celle du grand magasin auquel IIs sont associCs. 

Dc pair svec lee changements de definition at de concept 
décrits plus hsut, Is atratification per rayon des ventes ci 
des stocks des grands magaains a Ctd considérabletnent amélio-
tee; plusteurs claasea de merchandises oft été agrandies ci 
dix nouveaux groupes de merchandises ant Cid aloutes.  Ces 
nouveaux groupea sont, entre autres, lea accessoires de ploin- 
berie, lea appareils de cttsuffage at lea matériaux de construc-
tion; l'essence, l'huile, lea accessoires d'automobile, lea 
reparations et lea fournitures; lea recettep de repas et de 
casse-croOtes; et lea recettes de reparations at services. Un 
repertoire révisé des marchandises des grands magasini a ftC 
préparf ci on peut se le procurer gratuitatnent en écrivant a 
Is Division du coitrnerce et dee services, Bureau fCdfral da Is 
statistique, Ottawa. 

Lea donnfea qui figurent aur lea pages suivsntes n'ont 
pea ete rectifiées pour tenir compte des variations saisonniA-
res, des changements de prix ou du notnbre de joure de tnagasi-
nage. 

Division du Coerce et des services 

The contents of this document may be used freely but DBS .hould be credited when republishing all or any part 01 It. 

i.e present document peut fIre reprodult en tout. Ilbertf pourvu qu'on Indique qu'II fman. du B.P.S. 
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TABLE 1. Department SLore Sales and Stocks by Departmerv 

TABLEAU 1. Ventes et Stocks des grands magasins par r.ivn 

August - 1968 - Aot 

Sales -- Ventes 

Department 
Change 

1967 1968 - 	- 
No. 
- 

  Variati 
$ ,000 -- milliers de dollars 7. 

I Women's and misses' dresses, housedresses, aprons and 
uniforms 5,258 5,1.82 + 4.3 

2 4,098 4,693 +14.5 
3 6,828 7,926 +16.1 
4 1,729 11599 - 7.5 
5 Infants' and children's wear and nursery equipment 	... 5,342 6,552 +22,6 

6 3,650 4,763 +23.7 
7 2,862 3,063 + 7.0 
8 2,685 2,883 + 7.4 
9 605 823 + 2.2 

10 2,306 29959 +28.3 

11 

Women'a and misses' coats and suits ................... 

Furs 	............................. ..................... 

Millinery 	............................................. 

Women's and girls' gloves, mitts and accessories 2,283 2,1407 + 5,4 

12 

Girls' and teenage girls' wear ........................ 

Women's, misses' and children'a footwear 5,213 6,099 +17.0 
13 Men's clothing 	........................................ 5,352 6,986 +30.5 
14 

Women's and girls' hosiery ............................ 

6,669 7,81.7 +14.2 
15 4,5148 5,636 +23.9 

16 

Men's 	furnishings 	..................................... 
Boys' clothing and furnishings ........................ 

3,130 3 9 586 
17 5,396 6,613 
18 

Men's and boys' 	footwear 	.............................. 
Food and kindred products ............................. 

7,227 8,517 +17.8 
19 Photographic equipment and supplies ................... 3,333 3,456 + 3.7 
20 Piece 	goods 	........................................... 2,634 2 ,756 + 4.6 

21 Linens and domestics 	.................................. 5,124 5,615 + 9.6 
22 Smallwares and notions 	................................ 2,260 2,337 + 2.5 
23 

Women's and misses' sportswear ........................ 

2,624 2,920 +11.3 
24 4,207 4,988 +18.6 
25 

Lingerie and women's sleepwear ........................ 

Draperies, curtains, and furniture coverings 3,154 3,804 +20.6 

26 

Intimate apparel 	...................................... 

Floor coverings 	....................................... 

Lamps, pictures, mirrors and all other home 
furnishings 1,510 1,778 +17.7 

27 10,983 12,296 +12.0 
28 8,688 10,192 +17.3 
29 5,896 7,623 +29.3 
30 

Toiletries, cosmetics and drugs ....................... 

Housewares and small electrical appliances 5,195 6,178 +18.9 

31 

Furniture 	............................................. 

4,112 5,006 +21.7 
32 Pltisbing, heating and building materials 1,434 1,635 +14,0 
33 

China and glassware 	................................... 

Hardware, 	painte, wallpaper, etc ...................... 

3,161. 3,234 + 2.2 
34 

Jevellery 	............................................. 
2,159 2,1.144 +13.2 

35 3,739 Ia,547 +21.6 

36 

NaJor appliances 	...................................... 
T.V., 	radio and music 	................................. 

4,333 4,992 +15.2 
37 Gasoline, oil, auto accessories, 	repairs and 

supplies 3,108 4,010 +29.0 
38 

Toys and games 	........................................ 
Sporting goods and luggage ............................ 

3,792 4 ,341 +14,5 
39 Receipts 	from repairs 	and 	services 	................... 

Stationery, books and magazines ....................... 

5,316 6,922 +30.2 
40 

Receipts from meals and lunches .......................

All 	other 	departments 	................................ 

41 Total, 	all 	departments 	............. . ............... .162,566 189,508 +16 
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tiLE 2. Department Store Sales and Stocks by Departments 

:ABLEAO 2. Veotes et Stocks des grands magasins par rayon 

August - 1968 - Aot 

Stocks (at selling value) 

Stocks (valeur de vente 

I 	Change 
	 Rayon 

1967 	1968 	I 	- - 
Variati 

$'OOO -- mullets de dollars 	I 	'1 

Robes, 	robes de isCnage, 	tabliers et uniformes pour 
11,980 . 	daises et 	jeunes 	lilies. 
12,746 Manteaux et tailleurs pour dames et Jeunes tulsa 
17,555 Vgternents sport pour dames et 	jeunes filles 	.......... 
8,667 Fourrures 	............................................ 

Vetements pour bëbCs et d'enfants et articles da 
20,288 chambres d'enfsnts. 

9,184 VCtemants de 	fillettes et 	d'adolescentes 	............. 
10,664 Lingerie et 	vCtemente de nuit 	pour dames ............. 
9,373 Sous-v8teisents 	....................................... 
1 1 909 Chapeaux 	............................................. 
8,500 Ras 	pour 	daises 	et 	fillettea 	.......................... 

Cants, moufles et articles de parure pour dames et 
10,161 fillettes. 
24,776 Chaussures pour dames, 	jeunes lilies et enfants ...... 
28005 VCteisents 	pour 	homass 	................................ 
32,414 Articles 	d'habtllement 	pour 	hosines 	................... 
14,231 V8tements et articles d'habtllement pour garcoma 	..... 

13,878 Chaussures pour homess et 	garcons 	.................... 
5,117 produits 	situientatres 	et 	connexe, 	.................... 

26,007 Articles de 	toilette, 	cosinériques et uiCdtcaments 	..... 
8,102 0 Appareils et 	fournitures photogrsphtques ............. 

13,406 . Tissus 	A 	is 	pièce 	.................................... 

15,405 Ltterie 	et 	linge 	de 	matson 	........................... 
10 ,784 Menus 	articles 	....................................... 
16,906 Porcelaine 	et 	verrerte 	............................... 
13,201 , Rev8tements 	de 	plancher 	.............................. 
14,812 Tentures, 	rideaux 	et 	housses 	......................... 

a, 
L.anipes, 	tableaux, miroirs at autres articles d'saeu- 

7,731 blesnent pour Ia matson. 
27,561 Meubles 	.............................................. 
12 ,454 Cr0s 	appareils mAnagers 	.............................. 
17,818 TAlAvtston, 	radio 	et 	musique 	......................... 
18,412 Articles de mAnage St petits appsreils Ciectriques 

17,385 Quincsillerie, 	peinture, 	papter-tenture, 	etc......... 
4,000 MstAriel de plomberte, chsuffage et construction ..... 

15,996 Sijouterie 	........................................... 
11,980 Jouets 	et 	jeux 	....................................... 
20,112 Articles 	de 	sport 	at 	valise. 	......................... 

15,206 Papeterte, 	ltvres 	et 	revues 	.......................... 
Essence, hutle, accessotrea d'autobile, reparation 

8152e9 et fournitures. 
317 Recettes provenant 	des repss et casse-croOtes ........ 

Recettes provenant des services at des travaux de 
22,722 C reparation. 

Thus 	autres 	rayon, 	................................... 

1 

2 
3 
4 
S 

6 
7 
a 
9 

10 

11 

12 
13 
14 
15 

16 
17 
18 
19 
20 

21 
22 
23 
24 
25 

26 

27 
28 
29 
30 

31 
32 
33 
34 
35 

36 
37 

38 
39 

40 

559,014 	I 	 I 	Total, tous rayon. ................................. 1 41 
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TABLE 3. Department Store Sales by Departments 

TABLEAU 3. Ventes des grands magasins par rayon 

January to August - 1968 - Jsnvi.r I aoit 

Department -- Rayon 

Sales 	-- Ventes  
Change 

1967 1968 - 	- 
No.  Variation 

$'OOO -- milliers de 	dollars 7. 
I Women's and misses' dresses, housedresses, aprons and 

uniforms -- Robes, 	robes da ménage, 	tabliers et uni- 
40,938 43,272 + 5.7 

2 Women's and misses' coals and suits -- Manteaux et 
26,724 28,966 + 8.4 

3 Women's, and misses' 	sportswear -- Vêtements sport pour 
dames et 	jeunes 	lilies 	.............................. 49,672 55,332 +11.4 

4 7,790 7,057 - 9.1+ 
5 Infants' and children's wear and nursery equipment -- 

formes poor dames et jeunes lilies .................. 

V8tements pour bébés et d'enfants et articles de 
32,563 36,941 +13.4 

6 Girls' and teenage girls' wear 	Vtements de 	lii- 
lettes 	et 	d'adolescentes 	..... ...................... 19,714 22,Uk +12.2 

7 

chambres d'enfants 	.................................. 

Lingerie and women's sleepwear -- Lingerie et vgte- 

Furs 	-- 	Fourrures 	..................................... 

22,847 24,649 + 7.9 
8 21,539 22,579 + 4.8 
9 5,993 6,334 + 5.7 

10 
Millinery -. Chapeaux 	................................. 
Women's and girls' hosiery -- Bas pour dames et 	lii- 

Intimate apparel -- Sous-vgtements .................... 

lettes 	
............................... 	

..... 

	......... 

18,503 22,929 +23,9 
11 Women's and girls' gloves, mitts and accessories -- 

Gants, moulles et articles de parure pour dames et 
fillettes 	................. 	 . 

	...... 	
..... 

	... 	

....... 

	... 

18,743 20,119 + 7,3 
12 Women's, misses' and children's footwear -- Chaussures 

38, 87? 1+2,903 +10.4 
13 47,703 

. 

53 9 128 +11, 14 
14 Men's furnishings -- Articles d'habillement pour 

58 ,982  66,396 +12.6 
15 Boys' clothing and furnishings -- VetemenLs et 

26,229 29,115 +11,0 
16 Men's and boys' footwear -- Chaussures pour bonuses 

22,909 25,818 +12. 7 
17 

Men's clothing 	Vtements pour honunes ............... 

articles d'habiliement pour garçons .................

Food and kindred products -- Produits alimentaires et 
71,814  81,885 +14.0 

18 Toiletries, 	cosmetics and drugs -- Articles de 
56,754 65,234 114.9 

19 

connexes 	............................................ 

Photographic equipment and supplies -- Appareils et 
18,794 19,551 + 4,0 

20 21,316 21,524  + 1.0 
21 

tailleurs pour dames et jeunes filles ............... 

Linens and domestics -- Literie et linge de maison 136,459 37,265 + 2.2 
22 Smallwares and notions -- Menus articles 17,447 18,266 + 4.7 
23 China and Atassware -- Porcelaine St verrerie 17,813 19,125 + 7.4 
24 Floor coverings -- Revêtements de plancher 314,308 36,356 + 6.0 
25 Draperies, curtains, 	and furniture coverings -- 

ments de nuit pour dames ............................ 

fournitures photographiques ......................... 

26,315 28,025 + 6.5 
26 

Piece goods -- Tissus a la pièce ...................... 

Lamps, pictures, mierors and all other home 
furnishings -- Lampes, 	tableaux, miroirs et autres 

11,220 12,284 + 9.5 
27 74,954 79,405 + 5.9 
28 

pour dames, 	jeunes filles et enfants ................ 

Major appliances -- Gros appareils ntenagers 59,664 65,101 + 9.1 
29 

bonuses 	.............................................. 

T.V., 	radio and music -- Télivision, 	radio et muslque 41,552 47,564 +14.5 
30 Housewares and small electrical appliances 	Articles 

et 	garcons 	.......................................... 

Furniture 	-- Meubles 	.................................. 

de mnage et 	pet its appareils i'lectriques 37,1+32 42,779 +14.3 
31 Hardware, 	paints, 	wallpaper, 	etc. 	-- Quincaillerie, 

toilette, cosmétiques et médicaments ................ 

peinture, 	papier-tenture, 	etc . 	...... . .............. 35,699 41,099 +15.1 
32 Plumbing, heating and building materials -- Materiel 

d& 	plotnberie, 	chauffage et 	construction 12,310 13,691 +11.2 
33 20,449 21,433 + 14.8 
34 15,345 17,894 +16.6 
35 

Tentures, 	rideaux et housses ........................ 

Sporting goods 	md luggage -- Articles de sport ci 

articles d'ameublement pour Is maison ............... 

Jewellery 	-- 	Bijouterie 	............................... 

35,354 40,359 +14.2 
36 Stationery, 	books ,,nd magarines -- 	Papeterie, 	livres 

25,738 28,793 411.9 
37 

	

valises 	............................................. 

	

Casoline, 	oil, 	auto accessories, 	repairs and supplies 
-- Essence, huile, accessoires d'automobtle, 

24,791 29,570 +19.3 
38 

Toys and games -- jouets et 	jeux ...................... 

Receipts from meals and lunches -- Recet tea provenanl 
26,124 29,331  +12,3 

39 

et 	revues 	........................................... 

réparni ion et 	fournitures 	........................... 

Receipts from repairs and services -- Recettes prove- 
) 	45,657 539537 17. 

40 

des repas ci 	casse-croUtes 	.......................... 

All 	other departments 	-. Tous autres 	rayons 	.......... 

. 

. 

. 

41 

nant 	dec services et des 	travaux de réparat ion ...... 

All 	departments 	- Total 	- bus rayons 	................. 1,227,035 1,357,723 '1..? 
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lABLE 4. Department Store Sales by Provinces 

.EAU 4. Ventes des grands magasins par province 

August - 1968 - Aoit 

Province 

Sales -. Ventes Change 

- 	- 
Variation 

1967 1968 

$'OOO -- milliers tie dollars 

Newfoundland 	-. 	Terre-Neuve 	.................................. 1,730 1,860 + 7.5 

Prince Edward 	Island 	-- 	tle-du-Princc-fdouard 	................ x X X 

Nova 	Scotia 	-- 	Nouvelle-Ecosse 	............................... X x x 

New 	Brunswick 	- - 	Nouveau-Brunswick 	........................... 2 , 288  2,906 +27.0 

34,635 + 7.1 

69,062 +14.6 

15,101 +17.9 

Québec 	.........................................................32,344 

...

...

...

... 

. 4,937 +34.7 

Ontario 	........................................................60,260 

Manitoba 	.......................................................12,813 

Alberta 	...................................................... 22,427 +25.3 

Saskatchewan 	...................................................35 

..7,899 . 

34,337 +23.1 British Columbia(l) 	-- Colotnbie-Britannique(l) 	.................27,890 

Canada 	..................................................... ...62,566 189,508 +16.6 

Note: Components may not add to totals due to rounding. 
Nota: Lea chiffres ayant étê arrondis, lea totaux ne correspondent pas toujour8. 

ludes Yukon and Northwest Territories. -- Comprend le Yukon et lea Territoires du Nord-Ouest. 
lidential to meet secrecy requirements of the Statistics Act. -- Confidontiel en vertu des dispositions tie Is LoS sur 
statistique relatives au secret. 

TABLE 5. Number of Department Stores by Provinces 

TABLEAu 5. Nombre de grands magasins par province 

August - 1968 - AoCst 

Number - - Nombre 
Province  

1967 1968 

16 16 

Prince Edward Island -. Ile_du_Prince-.douard 3 3 

5 5 

6 8 

Newfoundland -- Terre-Neuve ................................... 

47 51 

Nova Scotia -- Nouvelle-Ecosse ................................ 

111 121 

New Brunswick -- Nouveau-Brunswick ............................ 

Québec........................................................ 

15  

Ontario 	....................................................... 

Saskatchewan 	.................................................. 10 11  

Manitoba...................................................... 

25 27 Alberta.......................................................

Columbia(l) 	-- Colombie_Britannique(l) 47 47 

284 304 ida 	...................................................... 

ncludes Yukon and Northwest Territories. 	-- Comprend Ic Yukon et tes Territoires du Nord-Onest. 
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TABLE 6. Department Store Sales by Provinces 

TABLEAU 6. Ventes des grands magasins par province 

January to August - 1968 - Janvier I aofit 

Sales -- Ventea 	 Change 
Province 	 - - 

V 1967 	 1968 	 ariation  

$'OOO -- withers de dollars 	 7. 

Newfoundland 	-- 	Terre-Neuve 	............................... 13,566 15,1+03 +13.5 

Prince Edward Island -- lle.du-Pririce-Edouard x x 

Nova Scotia -- Nouvehle-cosse x 

16,229 

.. 

21,725 +34,2 

2145,375 253,341 + 3.2 Québec 	..................................................... 

434, 1483 312,601 +12.8 

New Brunswick -- Nouveau-Brunswick ......................... . 

ontario 	.................................................... 

99,350 103,992 + 4.7 

28,615 33,251 +16.2 

Manitoba 	................................................... 

Saskatchewan 	............................................... 

133,230 155,1+71 +16.7 Alberta 	.................................................... 

British Cohimibia(l) -- Colowbie-Britannique(l) 209,986 232 ,917 +10.9 

Canada 	................................................... 1,227,035 1,3579723 +10.6 

Note; Cowponents may not add to totals due to rounding. 
Note: Lea chiffres ayant dti arrondis, lea totaux ne correspondent paa toujoura. 
(1) Includes Yukon and Northwest Territories. 	-- Comprend le Yukon et les Territoires do Nord-Ouest. 
x 	Confidential 	to meet 	secrecy 	requl rement.. 	1 	the 	St.t 	.t L 	Act. 	-- 	:tt1dci in 	rrt vct 	ciin; 	. 	t I 	. 

ha statistique relatives au secret. 

List of Department Store Organizations 

Liste des organiaationa de grands magaaina 

Name -- Now 	 Name -- Now 

Allied Towers Merchant., Ltd. 	 Manchester, Robertson, Allison Ltd. 
Ayre'a Ltd. 	 Messier, L. N. Ltde 
Bowring Bros. Ltd. 	 Uorgan, Henry, & Co. Ltd. 
Caplan, C., Ltd. 	 Ogilvy, Charles, Ltd. 
Chapple. Stores Ltd. 	 Ogilvy's, Jas. A., Ltd. 
Clark'a-Gble of Canada Ltd. 	 Paquet Cie Inc. 
Dupui. Frères Ltée 	 Pollock, N., Ltd. 
Eaton, T., Co. Canada Ltd. 	 Robinson, The C. V., Co. Ltd. 
Fortin, J. L., Ltée 	 Royal, The, Store. Ltd. 
Freiman, A. J., Ltd. 	 Sayvette Ltd. 
Frei.mart Store. Ltd. 	 Sentry Dep't. Store. Ltd. 
G4 Store. Ltd. 	 Simpson, The Robert, Co. Ltd. 
Giant Mart Ltd. 	 Simpions-Sears Ltd. 
Goudies Ltd. 	 Slover, F., Ltd. 
Hamilton Harvey Ltd. 	 nith's & Chapple Ltd. 
Holman, R. T., Ltd. 	 Steinberg'. Ltd., Department Store Division 
Hougen. Ltd. 	 Syndicat de Québec Ltde 
Hubert, Haga.tn J. 0., Ltde 	 Watkins, Thowas C., Ltd. 
Hudson'. Bay Co. 	 Woodward Store. (Edmonton) Ltd. 
K-Mart, do S. S. Kresge Co. Ltd. 	 Woodward Store. Ltd. 
Larocques (Ottawa) Ltd. 	 Woolco Department Store., do F. W. Woolworth Co. Ltd. 
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DEPARTHENT STORE DEFINITION 

A retail outlet is defined as a department store 
It 	sesses the following characteristics: 

It must sell the following general lines of 
merchandise: 

FAIIILY CLOTHING AND APPAREL - this comodity group 
is composed of some or all of the following lines: 
women's and misses' dresees, housedresses, aprons 
and uniforms; women's and misses' coats and suite; 
women's and misses' sportswear; furs; infants and 
children's wear; girls' and teenage wear; lingerie, 
and women's aleepwear; intimate apparel; millinery; 
women's and girls' hosiery; women's and girls' 
gloves, mitts and accessories; women's, misses' 
and children's footwear; men's clothing; men's 
furnishings; boys' clothing and furnishings; men's 
and boys' footwear. NOTE: the outlet u..st sell 
at least six (6) of the coemiodity lines listed 
above, with at least one (1) of the coi,u,odities 
being men's and boys' clothing or furnishing.. At 
least twenty per cent (207.) of the outlet's total 
sales must be derived from the family clothing and 
apparel group. 

FURNITURE. APPLIANCES AND H((E FURNISI1IMIS - this 
comeodity group is compo.ed of some or all of the 
following lines: linens and domestics; chins and 
glassware; home furnishings; furniture, wooden 
and upholstered goods for living-room and dining-
room and bedroom; major appliances; T.V., radio and 
music; hardware and housewares. NOTE: the outlet 
muSt sell at least four (4) of the coeanodity lines 
listed above, with at least one of the comodities 
being furniture (wooden and upholstered goods for 
dining-room sndfor living-room and/or bedroom), At 
least tan per cent (107.) of the outlet's total 
sales must be derived from the furniture, appliance 
and home furnishings group. 

ALL OTHER (MISCELLANEJS) - this category includes 
all counodities sold by the outlet but not shown 
above, such as: toiletries, cosmetics and drugs: 
photographic equipment and supplies; piece goods; 
notions and smallvares; jewellery; sporting goods 
and luggage; stationery, books and magazines; and 
food. NOTE: the outlet must sell at least three 
(3) different coimnodity lines with not one of these 
lines representing more than fifty per cent (507.) 
of the total store asles. At least ten per cent 
(107.) of the outlet's total sales must be derived 
from the All Other or Miscellaneous groups. 

For the purposes of this definition, the business 
done by concessions located in department store outlets 
will be considered as part of the overall business of 
the outlet in which they are located. However, sales 
of an associated food department (or store) should be 
included on ly if it is an integral part of the overall 
department store operation and is not identified to 
the public by any name which differs from that of the 
department store with which it is associated. 

DFINITION D'UN GRAND MAGASIN 

Un magasin de detail eat tin grand msgasin, .11 possède 
lea csractCri.tiquea suivantes: 

II doit vendre lea grandes series d'articles suivantes: 

VtrEMENTS P!JR LA FAI4ILLE - Ce groupe comprend lea articles 
suivants: robe, pour dames et jeunea fille., robes de teens-
ge, tabliers at uniformes; mantesux et tailleurs pour dames 
et jeunes fillea; vgtements de sport pour dames at jeunes 
filles; fourrure.; vteinents de bdbCs et d'enfant.; vCte. 
ments de fillettea et d'adolescentes; lingerie ci vCtaments 
de nuit pour dames; sous-vgtements, chapeaux; baa pour da-
mes et fillettes; gants, niouflea at articles de parure pour 
dames at fillettes; chaussurea pour dames, jeunea filles et 
enfants; vCtements pour hoames; articles d'habillement pour 
hoesnes; vetéments et articles d'hablllemant pour garcons; 
chaussures pour himines at garçona. 
NOTA: le magaain dolt tenir au moms aix (6) des aCnes men-
tionndes ci-deasus, dont au moms une (1) dolt Ctre lea ye-
tesients ou articles d'habillement pour hosunea et garçons. 
Au moms vingt pour cent (20 p.  100) des ventes globales du 
mgasin doivent se faire dana I. groupa da vetoments pour 
Is famille. 

MEUBLES. APPAREILS ET ARTICLES D'AMEUBLEMENT MNAGER - Ce 
groupe coinprend lea articles sulvants: literie et linge 
de malaon; procelaine et verrerie; articles dsmeublement 
mCnager; meubles, de bole on rembourrfe, pour salle da ad-
jour, salle I manger ou chambre a coucher; gros appareils, 
tdldvision, radio et nusique; quincaillerle et srtictea da 
menage. 
MYrA: Is magasin dolt tenir au moths quatre (4) des aCnes 
mentlonndea ci-dessus, dont au moms une (1) dolt Ctre des 
meubles (de bola on reinbourrds pour salle è manger at (ou) 
salle de sCjour et (ou) chambre 1 coucher). Au moths dix 
pour cent (10 p.  100) dea ventes globales du maga.in dot-
vent provenir du groupe des meubles, appareila at articles 
d' smeublement teenager. 

TOUS AUTRES ARTICLES (DIVERS) - Cette catCgonte comprend 
toutes lea inarchandisea que tient le magasin stale qul ma 
figurent pas ci-desaua, telles qua: articles de toilette, 
cosmetiques et mddicaments; sppareila et fournitures pho-
tognaphiques; tissus I Is pièce; inarcerle at menus articles; 
bljoutenie; articles de aport at valises; papeterie, livrei 
et revues; et alimenta. 
HOTA: le inagesin dolt tenir Au moms troia (3) des sines 
mentionndes ci-dessus, dont sucune ne dolt reprCsenter plus 
de cinquante pour cent (50 p.  100) des ventes globales du 
inagasin. Au moms dlx pour cent (10 p.  100) des ventes 
globales du inagasin doivent provenlr des groupes TOUS 
AUS ARTICLES ou DIVERS. 

Aux fins de Is prCsente definition, lea affairea nih-
sees par lea concessions dtabliea dana lea grands insgasins so-
rout considdrdes cosine part Ic des affsines globales du magaain 
ot sont dtablies lea concessions. Toutefois, lea ventes d'un 
rayon  (ou magasin) d'alimentatton associd me aeront incluses 
que at le rayon on magasmn fait partie intdgrante do l'explot-
tation gdnerale do grand niagasin et n'est pas connu do public 
soua tin note diffdrent da celui du grand magisin auquel 11 eat 
associC, 
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