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Beginning in January 1968, a new department 
store definition (see page 7 and an expanded depart- 
mental breakdown of sales and stocks have been adopted. 
As a re.uit, both the size and the Structure of the 
department store "universe' have been altered signifi-
cant ly. 

With the inception of the new definition, cata-
logue isle, offices, mail order offices and all other 
non-department store locations of department store 
firma have been eliminated from the department store 
category. ('Information on the reclassification of 
mail order and catalogue sales offices, as well as 
non-department store locations, will be found in Retail 
Trade (monthly), Catalogue No. 63-005). The over-all 
effect of this change will be to create a "pure" 
department store series. 

Inthis connection, it should be noted that, as 
of January, 1968, separate figures will no longer be 
published for discount department stores. In recent 
year., the differences between traditional and discount 
h''artm.nt Stores have become less pronounced--until 
tie point has now been reached where there is little 
it anything to distinguish one from the other. For 
this reason, discount department stores which meet the 
new definition have been absorbed into the department 
store universe; those which do not have been reclassi-
fied as general merchandise stores, variety stores or 
some other category, depending on the coimnoditie. 
carried. A list of the department stores included in 
this and forthcoming reports is provided on page 6. 

In addition to the revised cotmnodity requirements 
.et forth in the definition, a new and more precise 
treatment of concession sales is also specified. Under 
this definition, sales of concessions located in 
department Store outlets will be considered as part 
of the total business of the outlet, with the exception 
of associated food departments which are not an integral 
part of the operation or which are identified to the 
public by any name other than that of the department 
store with which they are associated. 

In conjunction with the definitional and con-
ceptual change@ described above, the departmental 
stratification of department store sales and stocks 
has been improved substantially, through a broadening 
of several of the coimnodity classes and the addition 
of ten new coninodity groups. These new departments 
include plumbing, heating and building materials; 
gasoline, oil, auto accessories, repairs and supplies; 
receipts from meals and lunches; receipts from repairs 
and services; etc. A revised department store cotanodity 
reference list has been prepared and may be obtained 
without charge by writing Merchandiaing and Services 
Division, Dominion Bureau of Statistics, Ottawa. 

The data on the following pages have not been 
aduted tçr seasonal variations, price chsnges or 
irrhst of shopping days. 

ierchandising and Services Division 
lov.mtj.r - 1968 - Novembr. 
6403-503 

Prix:l20 cents NOV 121year -- lar 

iMRy 
A compter de ,janvier 1968, une nouvelte dCfinition du 

grand magasin (voir page 7 at one decomposition plus flaborCe 
des yentas at des stocks par rayon ont ete adoptCee. En con-
sequence, Ia taille et Is structure de l'univers du grand ma-
gasin out etC profondCaent altCrées. 

Depute ladoption de Is nouvelle dCfinition, lea comp-
toirs de vente par catalogue, les bureaux de yenta par Is pos-
ts at las autrea itablissementa non I rayon. des grands stage-
ama oft CtC rayCs de Is categoric des grand. magasins. (Pour 
de plus amples renseignementa our Ia reclassification des 10-
caux de vente par is poste at par catalogue at des Ctablia.e. 
ments non I rayons des grand& stagasin.. voir 1* publication 
mensuelle: Counnerce de detail (numero de catalogue 63-005). 
L'effet global de cc changeinent acre de erCar une sCrie con-
cement plus strtctement lea grands magasins. 

A cc propo., 11 faut noter qu'I partir de janvter 1968, 
las chiffres our is@ grands magsstn. I r.bais no seront plus 
publiCs sCparémant. Depute quelques annCss, is diffCrsnce 
entre las grands magesine ordinatres at 1.s grands magasins 
rebate a diminuC cu point qu'il no rests 1 p.0 pils plu. 4e 
distinction entre eux. Pour catta raison, isa grands nagasin. 
1 rabais qui soft conform.. I 1* nouvelle dCfinition out diC 
intCgrCs 1 l'univere des grand. magasin. at ceux qut no I. 
aont pas out ftC recia..ifiCs coams magasins $dnCraux, basars 
ou dame quelque autra catCgoria, suivant lea marchsndises qu'on 
y vend. Una lists des grande mag.eins viaCs par 1e prCsant 
rapport at par ceux qut suivaont as trouv. I Is page 6. 

En plus des nouvelles axigencee concernant 1.e merchan-
dises, exposCes dams is dCfinition, un nouveau trattement pius 
précis des ventes faites dena des conce.eions antre egalsment 
an vigueur. Aux termes de cette dCftnition, lea VeniCe faitam 
dane des concessions situCes dans lea grands magasine seront 
con.tdCrCes cosine fatsant partie de lentr.priae global., sauf 
s'tI s'agit de magasina d'sittnentstion qui sont as.ociéa I 
l'exploitstion itisis qut n'en soft p.s une partie tntCgrante 
ou qui sont connus du public par une designation autre que 
celia du grand magasin auquel iie soft associCe. 

Dc pair avec Its changaments da definition at di concept 
dCcrits plus haut, is .tratification per rayon dci v.ntes at 
des stocks dee grands magasins a ftC con.idCrablement astelio-
rCa; pluaiaurs classes de marchandiseu ont etC sgrsndtss at 
dix nouveaux groupea de marchandi.es oft ftC soutE.. Cs 
nouveaux groupes .ont, entre autres, las accessotres 4o plom. 

 lea appareila 4o chauffige at 1.. matCniaux 4o con.truc- 
tion; l'e.aence, l'huile, lea acce..oires d'eutotnobile, 1.a 
reparations et lea fourniturea; lea recettes de repss at de 
casce-croOtea; et lee recettes de reparations at servicea. Un 
rCpertotre revise des merchandises des grands magaeins a CiC 
prCparC at on peut se Ic procurer gratuitement an Ccnivant I 
Ia Division du consierce at des service., Bureau fCdCral de Is 
statt.tique, Ottawa. 

Lea donnC,'. qul figurent our les pages sulvantes n'ont 
pal etC rectifies pour tenir coupte des variations saisonnil. 
re. des changemeets d(prix ou du nosebre 6e jour• de m.gs.i. 
nags. 

Division du Co,erce Ct des arvices 

The contents of this document may b. used freely but 1)85 should be credited when republishing all or any part of it. 

I.e present document peut Hre r.prodult on toute libertC pourvu qu'on Indique qu'il Cusan. du B.P.S. 
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TABLE 1. Department Store Sales and Stocks by Department 

TABLEAU 1.  Ventes et Stocks des grands m.y 

September - 1968 - Septeebr 

S.ilcs -- Vcntes 

Department 	
Change 

1967 	1968 
ariati 

'000 -- milliers de dollars 	7, 

Women's and misses' dresses, housedreeses, aprons and 
uniforms. 

Women's and misses' coats and suits .................. 
Women's and misses' sportswear ....................... 
Furs................................................. 
Infants' and children's wear and nursery equipment 

6 
	

Girls' and teenage girls' wear ....................... 
7 
	

Lingerie and women's sleepwear ....................... 
8 
	

Intimateapparel ..................................... 
9 
	

Millinery ............................................ 
10 
	

Women's and girls' hosiery ........................... 

11 
	

Women's and girls' gloves, mitts and accessories 

12 
	

Women's, missea' and children's footwear ............. 
13 
	

Hen's clothing ....................................... 
14 
	

Men's furnishings .................................... 
15 
	

Boys' clothing and furnishings ....................... 

16 
	

Hens and boys' footwear ............................. 
17 
	

Food and kindred products ............................ 
18 
	

Toiletries, cosmetics and drugs ...................... 
19 
	

Photographic equipment and supplies .................. 
20 
	

Piece goods .......................................... 

21 
	

Linens and domestics ................................. 
22 
	

Smallwares and notions ............................... 
23 
	

China and glassware .................................. 
24 
	

Floor coverings ...................................... 
25 
	

Draperies, curtains, and furniture coverings ......... 

26 
	

Lamps, pictures, mirrors and all other home 
furnishings. 

27 
	

Furniture ............................................ 
28 
	

Major appliances ..................................... 
29 
	

TV., radio and music ................................ 
30 
	

Housewares and small electrical appliances ........... 

31 
	

Hardware, paints, wallpaper, etc..................... 
32 
	

Pliinbing, heating and building materials ............. 
33 
	

Jewellery ............................................ 
34 
	

Toys and games ....................................... 
35 
	

Sporting goods and luggage ........................... 

36 
	

Stationery, books and magazines ...................... 
37 
	

Gasoline, oil, auto accessories, repairs and 
supplies. 

38 
	

Receipts from meals and lunches ...................... 
39 
	

ReceIpts from repairs and services ................... 

40 
	

All other departmenl. ................................ 

2 ' 

3 
4 

41

J 	
Fotal, all departments ..............................203, 1432 	 206,198 	 - 	I 
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V 	. 	Department 	Store Sales and Stocks by Departments 

et Stocks des grands magasins par rayon 

-ptember - 1968 - 	eptembre 

Stncks (valeur de vente) 	 Rayon 
Change 

1968 	- - 
Variation 	 NO 

-- militers de dollars 

Robes, robes de manage, 	tabliers at uniforms. pour 1 
12,078 dames et 	jeunea fills.. 
114075 Manteaux et tailleura pour dames et jeunes fills. . 2 

18,339 3 

8,589 4  
V$tementa pour 	at denfants et article. de S 

19,777 

Fourrures 	............................................. 

chaisbrea d'enfants. 

10,203 

V8tements sport pour dames et jeune. fillea ........... 

6 

iO,6ii5 7 

8 ,949 8 

1,953 9 

8,087 

Vgtementa de fillettea •t d'adolescente 	.............. 
Lingerie et v8tementa do twit pour dame 	.............. 
Souu-v8trments 	........................................ 

10 
Chapeaux 	.............................................. 

Gants, 	uflas et articles de parure pour dame. at 11 
10,316 fillettes. 
24,561 Chaussurea pour dames, 	jeunea fillss at enfants 12 
28 ,147 13 
36,703 14 
15,938 VPtements et articles d'habtllement pour garson 15 

14,150 16 
4,61e8 17 

25,893 Articles de toilette, cosmétiques at a4dicament 18 
6 ,950  19 

12,384 . 20 

Ba, 	pour 	dames 	at 	fillette 	........................... 

15,105 

Tissus 	la 	pièce 	..................................... 

21 
10 ,127 22 
16,149 

VPtementa 	pour 	hoimnrs 	................................. 
Articles d'habillement 	pour hosines 	.................... 

23 
12,148 ,.., 

Chauaaurea 	pour hotiaea 	at 	garçons 	..................... 

Literie 	et 	linge 	de 	matson 	............................ 

housses 
24 
25 14,607 

Produtta 	alimentaires at 	connexes 	..................... 

Appareils et 	fournttures photographique 	.............. 

1. 
Lampes, 	tableaux, miroirs at autres articles d'ameu- 26 

7,355 

Menus 	art ides 	........................................ 
Porcelaine 	et 	verrerie 	................................ 

blement pour Is maison. 
26,775 

Rev8tementa 	de 	plancher 	............................... 
Tentures, 	rideaux 	et 	.......................... 

27 

11,749 28 
16,902 29 

19,142 

Meublea 	............................................... 
Gros 	appareils ménagers 	............................... 
Téléviaton, 	radio 	at 	musique 	.......................... 
Articles de ménage at pet its appareils électrtquea . 30 

16,971 31 
4,059 Materiel de plomberie, 	chauflage et construction 32 

16 ,396 33 
17 ,330  

Quincaillerie, 	peinture, 	papier-tenture, 	etc .......... 

34 

2,657 35 

114,67 36 
Essence, huile, acceasoires d'automobile, rCparation 37 

1L,385 ci 	fournitures. 
270 

Bijouterie 	............................................ 
Jouets 	at 	jeux 	........................................ 

38 

Articles 	de 	sport 	at 	valises 	.......................... 

Recattea provenant des services eti des travaux de 39 
2(,226 

Papeterie, 	livrea 	at 	revues 	........................... 

Recettes provenant des repas et casse-crofltes .........

rCparation. 
40 

565,705 

Tous 	autrs. 	rayons 	.................................... 

Total, 	iou. 	rayons 	.................................. 41 
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TABLE 3, Department Store Sales by Departments 

TABLEAU 3. Venice des grands magasins par rayon 

January to September - 1968 - J*rtvier & a.pt.mbrs 

Department -- Rayon 

1 
	

Women', and misses' drea,e., hou,edresses, aprons and 
uniforms -- Robe., robes de ménage, tabliera et uni-
formes pour dames et jeune. filles ................. 

2 

	

	
Women's and misses' coats and suite -- Manteaux et 

tailleur, pour dames ci jeunes filles .............. 
3 

	

	
Women's and misses sportswear -- Vtements sport pour 

dames ci jounce flue. ............................. 
4 
	

Fur. -- Fourrures .................................... 
5 
	

Infants' and children's wear and nursery equipment 
Vtements pour bebés et d'enfants ci articles de 
chambre. d'enfants ................................. 

6 
	

Girls' and teenage girls' wear -- Vtements de ill- 
lettes et dadolescentes ........................... 

7 
	

Lingerie and women's ,leepwear -- Lingerie ci vte- 
ments tie nuit pour dames ........................... 

8 
	

Intimate apparel -- Sous-vtesaents ................... 
9 
	

Millinery -. Chapeaux ................................ 
10 
	

Women's and girls' hosiery -- Bas pour dames et iii- 
lettes............................................. 

11 
	

Women's and girl.' gloves, mitts and accessories 
Gants, moufles ci articles de parure pour dames et 
fillettes.......................................... 

12 

	

	
Women's, misses' and children's footwear -- Chauasurcs 

pour dames, jeunes filles ci enfants ............... 
13 
	

Men's clothing -- Vtements pour hoes .............. 
14 
	

Men's furniahings -- Articles d'habillement pour 
hoam,es ............................................. 

15 
	

Boy.' clothing and furnishings 	Vttewents et 
articles d'habillement pour garcons ................ 

16 Men's and boys' footwear -- Chaussures pour hoomes 
etgsrçons ......................................... 

17 

	

	
Food and kindred product. -- Produits alimentaires et 

connexe. ........................................... 
18 

	

	
Toiletries, cosmetic, and drugs -- Articles tie 

toilette, coamétiques ci médicaments ............... 
19 

	

	
Pbotographic equipment and supplie. -- Appareils ci 

fournitures photographiques ........................ 
20 
	

Piece goods -- Tissue a Is piece ..................... 
21 
	

Linen, and domeatics -- Literie ci linge de matson 
22 
	

Smaliwares and notions -- Menus articles ............. 
23 
	

China and glassware -- Porcelaine et verrerie ........ 
24 
	

Floor coverings -- Revtements de plancher ........... 
25 
	

Draperies, curtains, and furniture coverings -- 
Tentures, rideaux et housse. ....................... 

26 
	

Lamps, pictures, mirrors and all other home 
furnishings -- Lampe., tableaux, miroirs Vt autree 
articles d'aineublement pour Is matson .............. 

27 
	

Furniture -- Meubles ................................. 
28 
	

Major appliances -- Cr0s appareils uiénagera .......... 
29 
	

T.V., radio and music -- Thlviston, radio et musique 
30 
	

Housewares and small electrical appliances -- Articles 
de m5nage et petite appareti, #lectriques .......... 

31 

	

	
Hardware, paints, wallpaper, etc. -- Quincaillerte, 

peinture, papier-tenturt, etc...................... 
32 

	

	
Plumbing, heat ing and building materials -- Materiel 

tie plomberie, chauffage et construction ............ 
33 	.lewellery -- Bijouterie .............................. 
34 
	

Toys and games -- Jouets ci jeux ..................... 
35 
	

Sporting goods and luggage -- Articles de sport Vt 
valise, 	............................................ 

36 
	

Stationery, books and magatines -- Papeterie, livres 
etrevues 	.......................................... 

37 
	

Gasoline, oil, auto accessories, repairs and supplies 
-- Essence, huile, accessoires d'automobil, 
reparation et fournitures .......................... 

38 

	

	
Receipts from meals and lunches -- Recettes provenant 

des repas Cl cei.e-crot3tes ......................... 
39 
	

Receipts from repairs and services -- Recettes prove- 
nant des services ci des travaux de reparation ..... 

40 
	

All other departments -. Tous autres rayons .......... 

1967 	 1968 
	 Change 

ar tat ion 
'000 -- mulLer, de dollars 

1+7,383 

32,838 

58,903 
9,374 

39,897 

23,822 

26,308 
24,711 

7,4431+ 

21,907 

22,416 

146,643 
57,236 

69,065 

31,885 

27,012 

77,958 

65,351 

Zi 612 
25,068 
42,628 
20,4473 
20,898 
39,551  

30,132 

13,198 
85,642 
69,827 
50,263 

43,372 

140,41)0 

14,104 
24,015 
17,789 

39,317 

32,0144 

27,8)9 

29,869 

52,071 

	

49,535 
	

+ 4.6 

	

34,628 	 + 5.5 

	

644,236 	 4 9.1 

	

8,513 	 -11.1 

	

43,885 	 +10.0 

	

25,879 	 + 8.6 

	

27,988 
	

+ 6.44 

	

25,620 	 + 3.7 

	

7,4+92 	 + 0.8 

	

26,61+2 	 +21.6 

	

23,706 
	

+ 5.8 

	

50,428 	 * 8.1 

	

62,593 	 + 9.4 

	

76,249 	 +10.4 

	

34,238 	 4 7.44 

	

30,002 	 +11.1 

	

88,422 	 +13.4 

	

74, 410 	 +13.9 

	

22,475 	 + 44.0 

	

25,134 	 + 0.3 

	

43,471 	 + 2.1) 

	

21,206 	 + 3.6 

	

22,273 	 + 6,6 

	

142,010 	 + 6.2 

	

32,048 	 + 6.44 

	

14,313 	 + 8.1+ 

	

90,603 	 + 5.8 

	

76,497 	 + 9.6 

	

56,992 	 +13,44 

	

449,081 	 +13.2 

	

446,384 	 +11+. 8 

	

15,291 
	

+ 8.4+ 

	

24,827 	 + 3.4 

	

20,4481 	 +15.1 

	

444,714 	 +13.7 

	

34 ,813 
	

4 8.7 

	

33,010 	 +18.3 

	

33,278 	 +11.44 

60,53+ 

1,563,921 41 1 All departments - Total - Tous rayon, ................ . 1,430,487 
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TABLE 4. Oepartment Store Sale, by Provinces 

A} 	Venice des grand@ magasins par province 

Jeptsieb.r - 1968 - S.pt.mbrs 

Sales - - Vente, Change 
Province - 	- 

Variation 
1967 1968 

$'OOO -- milliers de dollar. 7. 

2,665 2,155 -19.1 

Prince Edward Island -- 1.le-du.Prince-Edouard X I 

x I I 

2,558  3,193 +24.8 

Nova Scotia 	-. Nouvelle-Ecosue 	................................ 

37,745 36,258 - 39 

Newfoundland 	-- Terre-Neuve 	................................... 

76,230 78,190 + 2.6 

15,637 15,525 - 0.7 

New Brunswick -- Nouveau-Brunswick ............................ 

Qu#bec 	........................................................ 

5,064 5,119 + 1.1 

Ontario 	....................................................... 

Manitoba 	...................................................... 

Alberta 	... . ........ . ......................................... 22,596 24,539 + 8.6 

Saskatchewan 	.................................................. 

36,490 

. 

36,733 + 0.7 British Columbia(l) 	-- Colombie-Britannique(1) 	................ 

Canada 	....................................... . ............. .203,452 206,198 + 1.3 

Note: Components may not add to totals due to rounding. 
Note: 	lee chiffres ayant 4t# arroridi., Ica totaux ne correspondent pm. toujours. 
C 	Includes Yukon and Northwest Territories. 	-. Comprend le Yukon et lea Territoires du Nord-Ouest. 

x 	tonfidential to meet secrecy requirements of the Statistics Act. 	•- Confidentiel en vertu des dispositions de 1. Loi •ur 
tigI1 - ue 	reltiveqau 	Secret. 

t(,res by }'rvinces 

TABLEAU 5. Nombre de grands magasins par province 

September - 1968 - Septeabre 

Number - - Nonibre 
Province 

1967 
	

1968 

Newfoundland -- Terre-Neuve .................................. 

Prince Edward Island -. !le-du-I'rtnce-fdouard ................ 

Nova Scotia -- Nouvelle-cosse ............................... 

New Brunswick - - Nouveau-Brunswick ........................... 

Québec ....................................................... 

Ontario ...................................................... 

Manitoba ..................................................... 

Saskatchewan ................................................. 

Alberta ...................................................... 

lush Columbta(l) -- Colonthie-Brttannique(l) ............... 

canada ..................................................... 

Include. Yukon and Northwest Territories. -- Cocnprend le '1 

16 16 

3 3 

5 5 

6 8 

48 52 

112 124 

14 15 

10 U 

25 27 

47 47 

286 308 

at las Territoires du Nord-lAleet. 
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TABLE 6. Department Store Sales by Provinces  

TABLEAU 6. Ventes des grands magasins par provin. 

January to September - 196 - Janvier 1 septernbr 

Province 
Sales -- Ventos 	 hinge 

V 1967 	 1968 	 ar iat Ion  

$'OOO -- milliers de dollars 	 1 

1,231 17, 5 58  
Prince Edward Island -- Ile-du-Prince-douard x x 

x x x 

Newfoundland 	-- 	Terre-Neuve 	................................ .. 

New Brunswick 	-- Nouveau-Brunswick 	........................ 1 8 ,787 24,968 +32.9 

Nova 	Scotia 	-- Nouvelle-coese 	............................. .. 

2 83,120 

530,713 590,791 +11.3 

114,987 119,517 $ 3,9 

Quebec 	....................................................... 

Manitoba 	................................................... 

Saskatchewan 	............................................... 33,679 

..... 

38,37L 4 13.9 

Ontario 	....................................................... 

155, 826 180,610 +15.5 Alberta 	.................................................... 

246,476 269,650 4 9.4 British Coluebia(l) -- ColbIe-Sritanntque(l) ............. 

Canada 	................................................... 1,430,487 1,53,921 1 	9.3 

Note: Ccponents may not add to totals due to rounding. 
Nota; Lee chiffres ayant etC arrondis, lea totsux ne correspondent pas toujours. 
(1) Includes Yukon and Northwest Territories. 	-- Comprend le Yukon Ct les Territoires du Nird-Iluest. 
x 	Confidential 	to meet 	secrecy requirements of 	the 	Statistics t,ct. 	-- 	Cut 	lent ii 	sri 11 dus 

La 	statistique relatives au secret. 

list of Department Stir, Organizatins 

Liste des organisationa de grands magasins 

Name -- Nom 	 I 	Name -- Nom 

Allied Towers Merchants, Ltd. 	 Mancheater, Robertson, Allison Ltd. 
Ayre'a Ltd. 	 Messier, L. N. LtCe 
Bowring Bros. Ltd. 	 Morgan, Henry, & Co. Ltd. 
Caplan, C., Ltd. 	 Ogilvy, Charles, Ltd. 
Chapples Stores Ltd. 	 Ogilvy's, Ja.. A., Ltd. 
Clark a-Gamble of Canada Ltd. 	 Paquet dc Inc. 
Dupuis Frères LtCe 	 Pollock, M., Ltd. 
Eaton, T., Co. Canada Ltd. 	 Robinson, The C. W., Co. Ltd. 
Fortln, J. L., LtCe 	 Royal, The, Stores Ltd. 
Freiman, A. 3., Ltd. 	 Sayvette Ltd. 
Freimart Stores Ltd. 	 Sentry Dep't. Stores Ltd. 
C( Storea Ltd. 	 Simpson, The Robert, Co. Ltd. 
Giant Mart Ltd. 	 Simpeons-Sears Ltd. 
Goudies Ltd. 	 Slover, F., Ltd. 
Hamilton Harvey Ltd. 	 nith's ll Chapple Ltd. 
Holman, R. T., Ltd. 	 Steinberg's Ltd., Department Store Division 
Hougena Ltd. 	 Syndical de Quebec Ltêe 
Hubert, Magasin J. 0., LtCe 	 Watkins, Thomas C., Ltd. 
Hudson's Bay Co. 	 Woodward Stores (Edmonton) Ltd. 
K-Mart, do S. S. Kresge Co. Ltd. 	 Woodvard Stores Ltd. 
Larocques (Ottawa) Ltd. 	 Woolco Department Stores, do F. W. Woolworth Co. Ltd. 
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it must sell the following general lines of 
merchandise: 

FAMILY CLOTHING AND APPAREL - this cocanodity group 
is composed of some or all of the following lines: 
women ' s and misses dresses, housedresses, aprons 
and uniforms; women ' s and misses' coats and suits; 
women's and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; lingerie, 
and women's sleepwear; intimate apparel; millinery; 
women ' s and girls' hosiery; women's and girls 
gloves, mitts and accessories; women's, misses' 
and children's footwear; men ' s clothing; men ' s 
furnishings; boys' clothing and furnishings; men ' s 
and boy!' footwear. NOTE: the outlet must sell 
at least six (6) of the coninodity lines listed 
above, with at least one (1) of the comeodittes 
being men ' s and boys' clothing or furnishings. At 
least twenty per cent (207.) of the outlet's total 
sales suet be derived from the family clothing and 
apparel gTOup. 

FURNITURE. APPLIANCES AND H(11E FURNISHINGS - this 
commodity group is composed of some or all of the 
following lines: linens and domestics; china and 
glassware; home furnishings; furniture, wooden 
and upholstered goods for living-room and dining- 
room and bedroom; major appliances; T.V. , radio and 
music; hardware and housewares. NOTE: the outlet 
must sell at least four (4) of the cocanodity lines 
listed above, with at lesst one of the conisodities 
'ng furniture (wooden and upholstered goods for 

ingroom and/or living-room end/or bedroom). At 
st ten per cent (107.) of the outlet's total 
:a must be derived from the furniture, appliance 
.1 home furnishings group. 

Al I, OTHER (MISCELLANEOUS) 	this category includes 
ni commodities sold by the outlet but not shown 
above, such as: toiletries, cosmetics and drugs: 
photographic equipment and supplies; piece goods; 
notions and snnallwares; jewellery; sporting goods 
and luggage; stationery, books and magazines; and 
food. NOTE: the outlet must sell at least three 
(3) different ciminodity lines with not one of these 
linea representing more than fifty per cent (507.) 
of the total store sales. At least ten per cent 
(107,) of the outlet's total sales must be derived 
from the All Other or Miscellaneous groups. 

For the purposes of this definition, the business 
done by concessions located in department store outlets 
will be considered as part of the overall business of 
the outlet in which they are located. However, sales 
of an associated food department (or store) should be 
included only if it is an integral pert of the overall 
department store operation and is not identified to 
the public by any name which differs from that of the 
department Store with which it is associated. 

nagasin de detail eat un grand magseth, a'il possède 
.téristiques auivantea: 

II doit vendre les grandea series d'articlea suivsntes: 

VTEMEN'rS POUR LA FAMILLE - Ce groupe comprend lea articles 
auivants: robes pour dames et jeunes fillea, robes de mCns-
ge, tabliera et uniformes; manteaux ci tailleurs pour dames 
at jeunee filles; vStements de sport pour dauea at jeunes 
filles; fourrures; vltements de bebes at d'enfsnta; yCte-
nents de fillettes et d'adoiescentes; lingerie ci vltemsnta 
de nuit pour dames; sous-vltementa, chapesux; bas pour da-
mes et fillettes; Santa, moufles et articles de parure pour 
dimes at fillettes; chaussures pour damea, jeunes fillss at 
enfants; vltementa pour hosmies; articles d'hsbillement pour 
hosmies; vltesents et articles d'habillemcnt pour garçons; 
chaussures pour hosmies at garcons, 
N0'tk: Ic magaain doit tenir au moms aix (6) des series men-
tionnCes ci-desaus, dont su moine une (1) doit lire lea vS. 
tements on articles d'habiliement pour houmies at garcona. 
Au moms vingt pour cent (20 p.  100) des ventes globsles du 
magaain doivent se faire dana Ic groupe de vItemanta pour 
is famille. 

MEUBLES • APPAREILS ET ARTICLES DANEUBLEMENT MNAGER - Ce 
groupe comprend lea articles suivants: literie at hago 
de iiieison; procelaine ci verrerie; articles d'smeublsment 
measger; meubles, de boia on reanbourrCs, pour salle de .4-
jour, salle & manger ou chambre S coucher; gros appareila; 
television, radio et tnuaique; quincaillerie et articles de 
menage. 
NOTA: le tnag.sin doit tenir su moine quatre (4) des aCries 
mentionn4es ci-dessus, dont au moms une (1) doit Itre des 
meubles (de bois no rembourrCs pour salle S manger at (ou) 
ache de a4jour at (ou) chainbre S coucher). Au s,ojns dix 
pour cent (10 P.  100) des ventes globsles du magssin doi-
vent provenir du groupe des ,neublea, appareils at articles 
d ' aineub lament ménager. 

TOUS AUTRES ARTICLES (DIVERS) - Cette cat4gorie comprend 
toutea lea merchandises que tient Ic magasin mats qut ne 
figurent paa ci-dessus, telies qua: articles de toilette, 
coamdtiques et in4dicamenta; appareils Ct fournitures pho-
tographiques; tissus Ii is pièce; mercerie at menus article.; 
btjouterie; articles do sport et valises; papeterie, livres 
et revues; et aliments. 
NOTA: Ic magaain doit tenir su moms trois (3) des a4riea 
mentiounfea ci-desgus, dont aucune ne doit reprC.enter plus 
de cinquante pour cent (50 p.  100) des ventes globeles du 
megasin. Au moms dix pour cent (10 p. 100) des ventSs 
globalea do magaain doivent provenir des groupea TOUS 
AUTRES ARTICLES ou DIVERS. 

Aux fins de Is prCseote definition, lea affairea rêali-
sees par les concessions 4tablies dana lea grands magasins se-
ront conaidérées connie panic des affairea global.s du nagasin 
oü soot établies las conceseions. Toutefota, lee ventea d'un 
rayon (on magasin) d'alimentation associC ne seront lacluses 
qua at le rayon no magasin fait partie intSgrante de l'exploi-
tation generale du grand magasin et n'est pas connu du public 
sous un non different de celui du grand magaain auqusi il eat 
sssocié. 
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