
CATALOGUE No. 

-002 

- - MENSIUL 

Vol. 34 No. 1 

DOMINION BUREAU OF STATISTICS 
OTTAWA - C 

Published by AuThrity of the 

, 	 F 	 I 	_t .JL\7!Tiç 

BUREAU FEDERAL DEl LA 5TATIST1QU 
I 	1969  Publication autorisée par Ic zni4stre du Commei 

'rriv ,__ fi.4 20 cents 
LIr 	52.flfla 	t-J par annéc 

DEPARThENT STORI SALES AND STOCKS 

JANUARY - 1969 - JANVIER 

Beginning in January 1968, a new department 
store definition (see page 6) and an expanded depart 
mental breakdown of sales and stocks have been adopted. 
As a result, both the size and the structure of the 
department store "universe" have been altered signifi-
cant ly. 

With the inception of the new definition, cata-
logue sales offices, mail order offices and all other 
non-department store locations of department store 
firms have been eliminated from the department store 
category. (Information on the reclassification of 
mail order and catalogue sales offices, as well as 
non-department store locations, will be found in Retail 
Trade (monthly), Catalogue No. 63-005). The over-all 
effect of this change will be to create a "pure" 
department store series. 

In this connection, it should be noted that, as 
of January, 1968, separate figure, will no longer be 
published for discount department stores. In recent 
years, the differences between traditional and discount 
:partment stores have become less pronounced--until 
e point has now been reached where there is little 
anything to distinguish one from the other. For 
ia reason, discount department stores which meet the 

it-w definition have been absorbed into the department 
.t,re universe; those which do not have been reclasaj-
ied as general merchandise stores, variety stores or 

some other category, depending on the coanoditiea 
carried. A list of the department stores included in 
this and forthcoming reports is provided on page 5. 

In addition to the revised cossnodity requirements 
act forth in the definition, a new and more precise 
treatment of concession sales is also specified. Under 
this definition, sales of concessions located in 
department store outlets will be considered as part 
of the total business of the outlet, with the exception 
of associated food departments which are not an integral 
part of the operation or which are identified to the 
public by any name other than that of the department 
Store with which they are associated. 

In conjunction with the definitional and con-
ceptual changes described above, the departmental 
stratification of department store sales and stocks 
has been improved substantially, through a broadening 
of several of the comaodity classes and the addition 
of ten new coesnodity groups. These new departments 
include plumbing, heating and building materials; 
gasoline, oil, auto accessories, repairs and supplies; 
receipts from meals and lunches; receipts from repairs 
and services; etc. A revised department store coemiodity 
reference list has been prepared and may be obtained 
without charge by writing Merchandising and Services 
Division, Dominion Bureau of Statistics, Ottawa. 

The data on the following pages have not been 
adjusted for seasonal variations, price changes or 
number of shopping days. 

Merchandising and Service. Division 

A cosapter de janvier 1968, une nouvelle definition du 
grand magasin (voir page 6) et une decomposition plus dlaboree 
dea ventes et des stocks par rayon ont etC adoptées. En con-
sequence, Is taille et is structure de l'univers du grand ma-
gasin ont ete profonddment altirdea. 

Depuis l'adoption de Is nouveile definition, lea comp-
toirs de vente par catalogue, lea bureaux de vente par Ia pos-
te et lea aut lea dtablissementa non I rayons des grands maga-
sins ont ete rayda do Ia categoric des grands magasins. (Pour 
de plus amples renaeignemertts sur Is reclassification des lo. 
caux de vente par la poste et par catalogue et des etablisse-
ments non 1 rayona des grands magasina, voir Is publication 
mensuelle: Coasnerce de detail (nun,Cro de catalogue 63.005). 
L'effet global de ce changement acre de créer une serie con-
cernant plus strictement lea grands inagasins. 

A cc propos, ii faut noter qu'I partir de janvier 1966, 
lea chiffrea our Ica grands magasins I rabais no seront plus 
publiCa aCpar&ment. Depuis quelques années, is difference 
entre lea grands magaains ordinairea at lea grands magastns B 
rabaia a diminué au point qu'il ne reate I peu prBs plus de 
distinction entre eux. Pour cette raison, lea grands magaains 
B rabais qui aont conformes 1 Is nouvelle definition ont eté 
intCgrés B i'univera des grands magasina Ct ceux qui no Is 
aunt pas ant dté reclassifies cotmne magasins gdneraux, bazars 
ou dana quelque autre categoric, suivant lea merchandises qu'on 
y vend. Une liste des grands magaains viBes par le present 
rapport at par ceux qui auivront se trouve B is page 5. 

En plus des nouvellea exigencea concernant lea marchan-
discs, exposees dana is definition, on nouveau trattement plus 
précis des ventea faites dana des concessions entre egaletnent 
an vigueur. Aux termea do cette dCfinition, lea ventea fnitea 
dana des concessions aituées dana lea grands magasins seront 
conaidirdea comae faisant partie de l'entreprise globale, sauf 
au s'agit de magasina d'alimentation qui Boot associCa 1 
l'exploitation maia qui n'en sont pas une partie intégrante 
ou qiii aont connua du public par une designation autre que 
cello du grand magasin auquel ils sont aaaociCs. 

De pair avec les changements de definition et de concept 
décrits plus haut, Is stratification par rayon den ventea Ct 
des stocks des grands magaains a etC conaidCrablement amClio-
rêe; plusieura classes de merchandises ant éte sgrandiea et 
dix nouveaux groupes de merchandises ant etC ajoutes. Cea 
nouveaux groupes aont, entre autres, lea accessoirea de plan. 
bane, lea appareils de chauffage ci lea naténiaux de construc-
tion; l'esaence, l'huile, lea acceasoirea d'autoinobile, lea 
reparations et lea fournitures; lea recettea de repas at de 
caaae-croOtea; et lea recettea de reparations et service.. Un 
repertoire révisé des merchandises des grands inagasina a etc 
prCparC et on peut ae Is procurer gratuitement en Ccrivant B 
1. Division du comeerce at des services, Bureau federal de is 
atatiatique, Ottawa. 

Lea donnéea qui figurent our lea pages suivantes n'ont 
paa Cté rectifiées pour tenir coinpte des variations saisonnil-
Tea, des changementa de prix ou du nombre de jour, de magasi. 
0580. 

Diviaion du Coerce at des services 

The contents of this document may be used freely but DBS should be credited when republishing all or any part of It. 

Le present document peut Ctre reproduit en toute libertC pourvu qu'on Indique qu'll Cmane du B.P.S. 
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TABLE 1. Department Store Sales and Stocks by Departmen1 

TABLEAU 1. Ventes et Stocks des grands 	p.r r.yI 

January - 1969 - Janvier 

Sales -- Ventes 

Department 
Change 

1968r 1969 - 	- 
o.  Variation 

$000 -- milliers de dollars 

1 Women's and misses' dresses, housedresses, aprons and 
uniforms 3,377 3,736 + 10.6 

2 3 , 179  3,639 + 14.5 
3 4,336  5,660 + 30.5 
4 1 , 428  1,645 + 15.2 
5 Infsnts' and children's wear and nursery equipment 3,035 3,953 + 30.2 

6 1 , 450  1,917 + 32.2 

7 2,239 2,342 + 	4.6 

8 2 , 306  2,767 + 20.0 
9 Millinery 	............................................. 872  754 - 	13.5 

10 2 , 436  3,423 + 40.5 

11 Women's and girls' gloves, mitts and accessories 1,606 1,858 + 15.7 

12 Women's, misses' and children's footwear 3,380 3,928 + 16.2 
13 5,081 6,838 + 34.6 
14 5,831 6,630 + 13.7 
15 2,249 2,607 + 15° 

16 2,154 2,523 + 	17. 
17 9,698 6,844 - 	29. 
18 6,607 8,800 + 	33. 

19 1,597 2,252 + 41. 
20 

Women's and misses' costs and suits ................... 
Women's and misses' sportswear ........................ 

3,116 3,770 + 	21. 

21 

Furs 	.................................................. 

5,502 6,287 + 14.3 
22 

Girls' and teenage girls' wear ........................ 

2,291 2,547 + 11.2 
23 

Intimate apparel 	...................................... 

China 	and 	glassware 	......................... . ........ 1,615 1,981 + 22.7 
24 

Women's and girls' hosiery ............................ 

4,562 5,050 + 10.7 
25 

Lingerie and women's sleepwear ........................ 

Drsperies, curtains, and furniture coverings 2,857 3,247 + 13.6 

26 

Men's 	clothing 	........................................ 
Men's 	furnishings 	..................................... 
Boys' clothing and furnishings ........................ 

Lamps, pictures, mirrors and all other home 
furnishings 1,470 1,735 + 18.0 

27 

Men's and boys' 	footwear 	.............................. 
Food and kindred products ............................. 

10,691 12,129 + 13.4 
28 

Toiletries, cosmetics and drugs ....................... 
Photographic equipment and supplies ................... 

8,343 10,773 + 29.1 
29 

Piece 	goods 	........................................... 

6 , 289 8,236 + 31.0 
30 

Smallwares and notions ................................ 

Housewares and small electrical appliances 3,955 4,957 + 25.3 

31 

Linens and domestics .................................. 

Floor coverings 	....................................... 

2,821 3,706 + 31.4 
32 Pluabing, heating and building materials 1,474 1,617 + 	9.7 
33 

Furniture 	............................................. 

1,658 

. 

2,222 + 34.0 
34 

TV., 	radio and music ................................. 

1,264 1,616 + 27.8 
35 

Hardware, paints, wallpaper, etc...................... 

3,248 3,877 + 19.4 

36 

Major appliances ...................................... 

Jevellery 	............................................. 

Sporting goods and luggage ............................ 

3,098 4,037 + 30.3 
37 

Stationery, books and magazines .......................
Gasoline, oil, auto accessories, repairs and 

supplies 2,811 2,987 + 	6.3 
38 

Toys and games 	........................................ 

Receipts from meals and lunches ....................... 2,970 3,953 + 33.1 
39 Receipts 	from repairs and services 	................... 

4,548 5,683 + 25.0 
40 All other 	depsrtments 	................................ 

41 Total, 	all departments 	.............................. 137 , 444  162,526 + 18.2 

Revised figures. 	 - 	-- 



1969 

'000 -- milliers de dollars 

11,382 12,137 
8,075 8,993 

14,632 15,664 
6,151 5,624 

13,980 17,964 

7,200 8,345 
8,649 10,811 
8,846 10,351 
1,259 1,261 
6,595 8,218 

8,272 9,121 

20,041 22,930 
19,239 24,310 
27,601 31,075 
11,257 13,092 

12,046 14,336 
7,801 5,353 
3,212 29,086 
6,817 11,093 

12,214 13,169 

14,900 17,369 
9,451 10,413 

15,486 18,001 
13,922 13,852 
15,312 16,857 

6,531 8,181 
30,411 31,244 
13,985 16,814 
20,417 22,064 
18,268 22,315 

15,935 19,684 
4,467 5,034 

14,560 16,667 
10,803 12,643 
16,668 17,905 

11,246 13,266 

8,267 9,650 
345 149 

17,165 11,151 

493,408 556,194 

Robes, robes de menage, tabliera ci uniforms. pour 1 
+ 	6.6 dames ci jeunes filies. 
+ 11.4 Kanteaux et tailleurs pour dames at jeune. fills. 2 
+ 	7.1 
- 	8.6 
+ 28.5 Vtementa pour bébés at d'enfants at articles do 5 

chaynbres d'enfant.. 

+ 15.9 
+ 25.0 
+ 17.0 

V8tements sport pour dame. St jeunea fills 	...........3 
Pourrure 	.............................................4 

+ 	0.2 
. 0 + 24.6 

Vtemeats de filleitea at d'sdole.centea 	..............6 
Lingerie St v8tementa de miii pour dames ..............7 
Sous-v8teTaents 	........................................8 

Bas 	pour 	dames 	ci 	fillette 	.......................... 

+ 10.3 

Chapeaux 	...............................................9 

Cants, mouf lea St érticlea de parure pour dames ci 11 
fillettes. 

+ 14.4 Chaussures pour dames, 	jeune. ftlle. St enfant 	....... 12 
+ 26.4 

. 

13 
+ 12.6 14 
+ 16.3 V!tements ci articles d'h.abillement pour garçons 15 

+ 19.0 16 
- 	31.4 17 
+ 25.3 Articles de toilette, cosmétiques ci médicaments 18 
+ 62.7 

Articles d'habillement 	pour hovmes 	.................... 

19 
+ 	7.8 20 

+ 16.6 

Vtementa 	pour 	honanes 	................................. 

Chaussurea pour hou.nes ci 	garçons 	...................... 

Tissua 	a 	Ia 	piece 	..................................... 

21 
+ 10.2 22 
+ 16.3 23 
- 	0.5 

Appareils at 	fournitures photographtques .............. 

24 
+ 10.1 

Literie 	ci 	linge 	de maison 	............................ 

25 Tentures, 	rideaux 	ci 	housae 	.......................... 

Lampes, 	tableaux, miroirs ci autres articles d'aiseu- 26 
+ 25.3 

Produjts 	aliinentaires 	et 	connexea 	...................... 

Menus 	articles 	........................................ 

blement pour 1. maison. 
+ 	2.7 27 
+ 20.2 28 
+ 	8.1 29 
+ 22.2 

Porcelaine 	ci 	verrerie 	................................ 
Rev8tementa 	de 	plancher 	............................... 

Meubles 	............................................... 

Articles de mdnage et petits appareils électriquss 30 

+ 23.5 Quincailierie, 	peinture, 	papier-tenture, 	etc. 	........ 31 
+ 12.7 

Cros 	appareils ménagers 	............................... 
Téldvision, 	radio 	St inusique 	.......................... 

Materiel de plomberie, chauffage at construction 32 
+ 14.5 33 
+ 17.0 34 
+ 	7.4 35 

+ 18.0 

Articles 	de 	sport 	ci 	valises 	.......................... 

. 

Bijouterie 	............................................. 
Jouei8 	ci 	jeux 	......................................... 

Essence, huile, accessoires d'automobile, reparation 37 
+ 16.7 ci fournitures. 
- 56.8 

Papeterie, 	ltvres 	et 	revues 	...........................36 

38 
Recettes provenant des services ci des travaux de 39 

- 	35.0 	( 

Recettes provenant des repas ci casae-cro0te, ..........

reparation. 
Tous 	autras 	rayon 	.................................... 40 

+ 12.7 	 Total, tous rayons ..................................41 
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.SLE 1. Department Store Sales and Stocks by Departments 

A1tLEAI! 1. 	ct Stocks des grands magasins par rayon 

J.rnuary - 1969 - Janvier 

Stocks (.t sellingv1ue) 

Stacks Ivalerrr de vente 
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Th.BLE 2. Department Store Sales by Provinces 

TABLEAU 2. Ventes des grands isagasins par prttvit 

January - 1969 - Janvier 

Sales - - Ventes 	 Change 

1968 	1 	1969 
	 Varia t ion 

$'OOO -- milliers de dollars 

1,464 	I 	1,718 
	

+ 17.3 

x x 

x x 

1,520 2,336 + 53.7 

24,800 29,085 + 17.3 

52,732 64,010 + 21.4 

10,770 12,044 + 11.8 

3,236 3,986 + 23.2 

15,835 18,378 + 16,1 

24,654 28,192 + 14.4 

137,444 162,526 + 18.2 

Province 

Newfoundland -- Terre-Neuve .................................. 

Prince Edward Island -- tle-du-Prince.Edouard ................ 

Nova Scotia -- Nouvelle-Ecosse ............................... 

New Brunswick -- Nouveau-Brunswick ........................... 

Québec ....................................................... 

Ontario ...................................................... 

Manitoba ..................................................... 

Saskatchewan ................................................. 

Alberta ...................................................... 

British Columbia(l) -- Colobie-Britannique(l) ............... 

Canada ..................................................... 

Note: Components may not add to totals due to rounding. 
Nota: Les chiffres ayant été arrondis, lea totaux ne correspondent pea toujoura. 
(1) Includes Yukon and Northwest Terr turit 	- - ('t,nntr.-ttd Ic 'tukttn ct ks Tcrrj toires dil Nord-C)u€st 
x Confidential to meet secrecy 	 I::: 	L. 	 tn. 

I St 151C C tint I vt s 01 51Cr - - 

TABLEAU 3. Noinbre de grands magasins par province 

Number - - Nombre 
Province 

1968 
	

1969 

16 

Prince Edward Island •- ile-du.Prince-Edouard 3 3 

5 

. 

16 

5 Nova Scotia 	-- Nouvelle-Ecosse 	................................ . 

New Brunswick -- Nouveau-Brunswick 	............................ . 6 8 

Newfoundland 	-- Terre-Neuve 	................................... 16 

55 

Ontario 	...................................................... 128 

Québec 	........................................................ 48 

Manitoba 	...................................................... 14 16 

. 

12 

27 

Saskatchewan 	.................................................. 10 

Alberta 	....................................................... 26 

British Columbia(1) 	-- Colombie-Brttannique(l) 48 48 

Canada 	...................................................... 292 I1I 

(1) Includes Yukon and Northwest Territories. -- Comprend le Yukon et lea Territoires du Nord-Onest. 
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List of Department Store Organizations 

I iste des organisationa de grands magasins 

Name -- Ham 	 Name -- Now 

Allied Towers Merchants, Ltd. 	 Manchester, Robertson, Allison Ltd. 
Ayre's Ltd. 	 Messier, L. N. Ltée 
Bowring Bros. Ltd. 	 Morgan, Henry, & Co. Ltd. 
Caplan, C., Ltd. 	 Ogilvy, Charles, Ltd. 
Chapples Stores Ltd. 	 Ogilvy's, Jas. A., Ltd. 
Clark's-Gamble of Canada Ltd. 	 Paquet Cie Inc. 
Dupuis Frères Ltée 	 Pollock, K., Ltd. 
Eaton, T., Co. Canada Ltd. 	 Robinson, The C. W., Co. Ltd. 
Fortin, J. L., Ltée 	 Royal, The, Stores Ltd. 
Freiman, A. J., Ltd. 	 Sayvette Ltd. 
Freimart Stores Ltd. 	 Sentry Dep't. Stores Ltd. 
G4 Stores Ltd. 	 Simpson, The Robert, Co. Ltd. 
Giant Mart Ltd. 	 Simpeons-Sears Ltd. 
Coudies Ltd. 	 Slover, F., Ltd. 
Hamilton Harvey Ltd. 	 Saith's & Chapple Ltd. 
Holinan, R. T., Ltd. 	 Steinberg's Ltd., Department Store Division 
Hougens Ltd. 	 Syndicat de Québec Ltée 
Hubert, Magaain J. 0., Ltée 	 Watkins, Thamaa C., Ltd. 
Hudson's Bay Co. 	 Woodvard Stores (Edmonton) Ltd. 
K-Mart. do S. S. Kresge Co. Ltd. 	 Woodvard Stores Ltd. 
Larocques (Ottawa) Ltd. 	 Woolco Department Stores, do P. V. Woolworth Co. Ltd. 
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DEPARTHENT STORE DEFINITION 

A retail outlet in defined as a department store 
if it possesses the following characteristic.: 

It must sell the following general lines of 
merchandise: 

FAMILY CLOTHING AND APPAREL - this commodity group 
is composed of some or all of the following lines: 
women's and misses' dresses, houaedresaes, aprons 
and uniforms; women's and misses coats and suits; 
women's and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; lingerie, 
and women's sleepwear; intimate apparel; millinery; 
women's and girls' hosiery; women's and girls' 
gloves, mitts and accessories; women's, misses' 
and children's footwear; men's clothing; men's 
furnishings; boys' clothing and furnishings; men's 
and boys' footwear. NOTE: the outlet must 8e11 
at least six (6) of the commodity lines listed 
above, with at least one (1) of the commodities 
being men's and boys' clothing or furnishings. At 
least twenty per cent (207.) of the outlet's total 
sale. must be derived from the family clothing and 
apparel group. 

FURNITURE • APPLIANCES AND HONE FURNISHINGS - this 
commodity group is composed of some or all of the 
following lines: linens and domestics; china and 
glassware; home furnishings; furniture, wooden 
and upholstered goods for living-room and dining-
room and bedroom; major appliances; T.V., radio and 
music; hardware and housewares. NOTE: the outlet 
must sell at least four (4) of the commodity lines 
listed above, with at least one of the commodities 
being furniture (wooden and upholstered goods for 
dining-room and/or living-room and/or bedroom). At 
least ten per cent (10%) of the outlet's total 
sales mist be derived from the furniture, appliance 
and home furnishings group. 

ALL OTHER (MISCEU.ANEOUS) - this category includes 
all commodities sold by the outlet but not shown 
above, such as: toiletries, cosmetics and drugs: 
photographic equipment and supplies; piece goods; 
notions and smallwsres; jewellery; sporting goods 
and luggage; stationery, books and magazines; and 
food. NOTE: the outlet must sell at least three 
(3) different commodity lines with not one of these 
lines representing more than fifty per cent (50%) 
of the total store sales. At least ten per cent 
(10%) of the outlet's total sales must be derived 
from the All Other or Miscellaneous groups. 

For the purposes of this definition, the business 
done by concessions located in department store outlets 
will be considered as pert of the overall business of 
the outlet in which they are located. However, sales 
of an associated food department (or store) should be 
included REJI  if it is an integral part of the oversil 
department store operation and is not identified to 
the public by any maine which differs from that of the 
department store with which it is associated. 

DiPINITTON D'UN GRAND M&G.S 

Un inagasin de detail eat un grand magasin 	• [ 1 's'Ie 
lea carectéristiques suivantea: 

II doit vendre lea grandes series d'articles suivcntes: 

VTEMENTS POUR A FAIIILLE - Ce groupe comprend lea articles 
suivants: robes pour dames at jeunes filles, robes de mdna-
ge, tabliers at uniformea; manteaux ci tailleurs pour dames 
et jeunes filles; vetements de sport pour dames Ct jeunes 
filles; fourrures; vRtements de bdbda at d'enfants; vete-
inents de fillettes ci d'adolescentes; lingerie et vetemente 
de nuit pour dames; sous-vêtements, chapesux; baa poor da-
mes et fillettes; gants, mouflea at articles de parure pour 
dames at fillettes; chausaures pour dames, jeunes filles at 
enfants; vCtements pour housses; articles d'hsbillenient pour 
homes; vetements et articles d'habillement pour garçons; 
chaussures pour homes at garcotia. 
NOTA: Is magesin dolt tenir au moms j (6) des sdries man-
tionndes ci-deasua, dont au moms une (1) doit Rtre lea vC-
tements on articles dhabillement pour bonuses et garcons. 
Au moms vingt pour cent (20 p. 100) des ventes globalea du 
magasin doivent as faire dane Is groupe de vètsments pour 
la fsmllle. 

MEUBLES • APPAREILS ET ARTICLES D'AIIEUBLEMENT MNRGER - Ce 
groupe coviprend las articles suivants: literie at linge 
de matson; procelalne at verrerie; articles d'ameublement 
menager; meubles, de boia ou rembourrés, pour salle de ad-
jour, salle è manger ou chaznbre a coucher; gros appareils; 
tdldvision, radio at niusique; quincaillerie at articles de 
menage. 
NOTA: Is magasin doit tenir au moina quatre (4) des adries 
mentionndes ci-deasus, dont eu mine me (1) doit atre des 
meublea (de bois on rembourrds pour salle I manger at (a.' 
salle de adjour et (ou) chambre I coucher). Au moms 
pour cent (10 p.  100) 	 I 
vent provenir dii gm 
d' ameub lament mdnagei.  

c)TOUSAUTRESARTICLES 
toutes lea marchandi 	pa ti •ii la na.tasia triaisa 
figurent psa ci-dessus, telles que: articles de toilette, 
cosmdtiquea ci mddicainents; sppareila at fourniturea pho-
tographiques; tiasus I Is pièce; mercerie at menus articles; 
bijouterie; articles de sport et valises; papeterie, livres 
ci revues; et aliments. 
NOTA: Ic magaain doit tenir au moths trots (3) des series 
mentionndes ci-deasus, dont aucune ne dolt reprdsenter plus 
de cinquante pour cent (50 p.  100) des ventes globalea du 
magasin. Au moths dix pour cent (10 p.  100) des ventes 
globalea du magasin doivent provenir des groupes TOUS 
AUTRES ARTICLES ou DIVERS. 

Mix fins de Ia prdsente definition, lea affsirea mesh-
sees par lea concessions Ctablies dane lea grands magasina cc-
rout considdrCes come partie des effaires globales du inagasin 
o6 sont etablies lee concessions. Toutefois, lea ventes d'uxi 
gj (on magasin) d'alimentation sasociC ne seront incluses 
que at le rayon on inagasin fait partie intCgrante de l'exploi. 
tation generale dii grand magasin et n'est paa connu du public 
sous un now different de celui du grand magasin auquel ii act 
aasocid. 
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BEFORE THE ISTH 
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Merchandising and Services Division 

OTTAgA. CANAI)A 

DEPARTMENT STORE SALES AND STOCKS 

Fir 'o. 

11 _201 •k'i. 

NOTES 

For the purpoSeS of this report, the business done by concessions located in de,artment store outlets eill be 
considered as port of the overall business of the outlet in which they are located. Homeser, salet of an associated food 
d.prtrn.nt (or store) should be included only if it is an integral part of the overal deportment store operation and in not 
identified to the public by any name which differs from that of the department store with which it is associated. 

SALES IReport total NET sales (or the months specified. 
Classify sales to departments in accordance with 
Standard [)cpartiuental Classification). Sales period 
covered: 

From 	 1968 to -______________ 1968 

From ______________ 1969 to 	 - 	1969 

STOCKS 

Rport stocks at SEllING VALIE at the end of the 
month, or as at the end of your own fiscal period falling 
nearest the end of the calendar month. 

of operating days covered by this report: 

1969 _____ 

-. 

Remark.: 

603-12.fi 29.4-41 
	

(SEE OVER) 

0 



Selling v.lne 
of orock. at 
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DR PARTMENT 

I. Worsen's and misses' dre,nes,hounedresses,sprons and uniform, 

Women', and misses' roars and suits ................................................ 

Women's and misses' sportswear ....................................................... 

Furs ................................................................................................. 

3. lnl.nrn' and children's west and nursery equipment ........................ 

Girls' and teenage gino' wear ............................................................ 

Lingerie and women ' s nleepwesr ................_........ .................... 

S . Intimate apparel ................................ ...,,_ .... 

Millinery ..................................................... ....-.............. 

Women ' s and girls '  hosiery ........................................................ .. .... 

II. Worsen's and girls' gloats, mitts sad accessories ........................... 

12. Worsen's, unities' and children', footwear ........................................ 

15. Me,'. clnnbisg ...................................................................................... 

Men ' . fasnshingu . .........,....,.,., ....,. ................ ,,. .... 

Boy.' clothing and furnishings ........... ...... 

Men ' s and boy. '  footwear ......... . ....................... ,... ............ ...... 

Food .ndkiadred peodnrrns ._ ....._...... .... 

IS. toiletries, cosmetics and dnngn ................................................... 

Phonographic equipment and supplies ............................................... 

Piece goads ..................... ....... ....... ....- .......... ....... ....- .... 

2*. Lisenn and domestics......._...... ..... _ .... 

Smallw.ren and notions .............. ....._.._ .... 

Chins and glassware ............,._.......,,...,.,...,...,........ 

Floor coverings ........ -. .... 

23. Draperies, curtains, and lueain.re coverings .................................... 

Lamps, pictures, mirrors and all other home furniskinga ... ...._........ 

Furniture .......................................................................................... .... 

M.o appliances .............. ............ _ ....- .......... .... 

T.V., radio asJ msa,c .._.................. ................... ........................ 

SO. Honnewsren and small electrical appliances...._. .........  ...... ......  

Hardener, paints, wallpaper, etc. ._... ............ 

Plrssbjng, heating s.d bsilding material. ..,.....,,...,.,,,,..,.,. .... 

jewellery .......- ........................................................ .... 

Toys and games ...................................................... ........................ 

53. Spanning goads and luggage ... ........ 	 - .......... .... 

36. Stationery, books and msgsoines ......... ........................ ........ 

57. Gasoline, oil, aura acce.ssnies, repairs and supplies ......,..... .... 

38. Receipts from meal. and Inches ................................ 

19. Receipts fete repairs and services 	.... ,, ...... ................................  

40. All odter depasonests 	 .. ............ 

TOTAL, all daptewnsn ........_. .,,.,...... ............ 

19(. 
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Division du Commerce cc des services 

OTTAWA. CANADA 

VENTES ET STOCKS DES GRANDS MAGASINS 

Do..ier N 5  

-2Ol 

NOTES 

Aus fins do present rapport. Icz affaires rC.IivCes par Its concessions Ctablies dans Its gr.nds m.g.sins leroor cml-
sidCrCes mmmc panic des alfaires globales do magasin 04 sontCrablies Its concessions. Toutelois, Irs vence. Lu., rayon 
(no inagasin) d'olim.ntotieis associC ne veronc incluses que vi Jr rayon no maganin fait panic innCgr.nte de l'eicploitacion 
gCnCrale do grand mogasin ci n'est pus ccnnu do public noos on nom diffren tie ccliii du grand magasin auquel if eat 
asnociC. 

VENIES (Declarer Ic. vestry NETT1S toisles pour Irs 
mois specifiCs. Classer Its sentes per rayon 
scIon I. classification Ccablie.) 

PCeiode de verne. ob.crvCe: 

Dc ______________ 19681 _____________ 1968 

Dc 	 1969 1 ________________ 1969 

STOC KS 

Declarer I. VALEUR MI'IRCHANDE tic no. stock. I Is fin 
do mois ou I Is fin de noire proper période fuiaaci8re Is 
plus rappcochCe. 

de jours d'affaires obsecvCs dana It prCsenc eapporr 

______________ 	£969  

Signature 
	

Date 

Rem arq or a: 

603-12.. 1444 
	

(VOIR AU VCRSO) 



Valeur marclta,de des 
VENTES 

1968 	 1969  

I 	 I 	 $ 
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RAYON 

Robes, robes de •05a8, robliers ci suitor..w pour dames at 
jesse. lilies 

Maire.uz ci tailless, pour di... cc tines lilies 

fltements de sport pour dame. cc jeuse. lilies .............................. 

Possesses ................................................................................................ 

Vcemestsde bdbJs etd'e,f.nts cc article. de chsmbre. d'cnfat,ts 

V&e.ncs de filkices it d'adolc.ceste ........- ........................ 

Li,8erie cc vétemenc, de suit pour dimes ........................................ 

Sous 'vPceents .............. ................. - ........................................ 

Ch.pe.is  ...................................................- ................................ 

tO. Has pour dames cc lilletce, ............................................................... 

II. Gist,, most let ci articles de parse. pass dame. cc fillectes ........ 

12. Chuasnurea pour dimes, jeunes flUe. cc counts ............................ 

1%. Veremencs pour hommes ...................................................................... 

14. Articles d'h.billement pour hstc.mes ... ......., ............................ 

IS. V6ce.e.cs ci seticles d'h.billemenr pour garcas 	.......................  

Chsusatuea pout hsrsmes cc gsrçs.s ............................................. .... 

Prodsits .timent.ircs cc conseses .................................. ........ 

IS. Articles di toiletre. cosm&riqses cc raedica...rs 	........ .. ........ 

App.reils cc lourmicures photopvsphiqses ............ - 

Tress. i is piece ..... .... ............... ,. ......._ ............ ,.. .... 

Literie cc linge de mains, ................................................................. 

Mess. article. ..... .................................................................... 

25. Porcel.ioe cc verrerie ......................................................................... 

11e4icmrn,n de plsocher .................................................................... 

Tencsres, rideaus cc insists ............................................................ 

L.mpr.. rubles.., miroir. ci suite, articles d'a.esblemesc posit 
Ismui500 .................................... .... ................................ 

Meublr 	................_. ........ ........ ........,,... ............................ 

Gene sppareil. esisuger 	 ...._. .......,.. .... 

Tdlé,ialoi, ruilis cc tssuiqse ................._ ... ........................  

Articles dr mnsge cc perils appareils élcccriqueo ,...... 

SI. Quiscsillcrie, peictrisre. papier-cescure, etc.................. 

52. Matiriel Sc plomberie, chasftsge cc construcdon ............................ 

B,jourerie ....... ......................,...... ......... ... ......... ... ........ 

jose,..r lens ........................ ................- ...... ........................ 

Articles Sc sparc ci valises 

Pspecrrie, hone, ci revue. .................................................................. 

37, Essence, hsile, accelaoires d'ssro.nobile, riparstim cc jour' 

Rerrices pcoven.nc den repss at csiuc-crsvte. .............................. 

Recruits provesanc des services tides crass. Sc rJp.sacias ...... 

Toss inter. rsyons .............................. .................................... 

TOTAL, tot.. rsyoe. ......... . ............. ,. 

6sOt-1L2 
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