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Beginning in January 1968, a new department 
store definition (see page 7) and an expanded depart 
mental breakdown of sales and stocks have been adopted. 
As a result, both the size and the structure of the 
department store "universe" have been altered signifi-
cant ly. 

With the inception of the new definition, cata-
logue sales offices, mail order offices and all other 
non-department store locations of department store 
firms have been eliminated from the department store 
category. (information on the reclassification of 
mail order and catalogue sales offices, as well as 
non-department Store locations, will be found in Retail 
Trade (monthly). Catalogue No. 63-005). The over-all 
effect of this change will be to create a "pure" 
department store series. 

in this connection, it should be noted that, as 
if January. 1968, separate figures will no longer be 
ablished for discount department stores. In recent 

.rs, the differences between traditional and discount 
rart,nent stores have become less pronounced--until 

• a point has now been reached where there is little 
anything to distinguish one from the other. For 

• his reason, discount department stores which meet the 
definition have been absorbed into the department 

store universe; those which do not have been reclassi-
fied as general merchandise stores, variety stores or 
some other category, depending on the comodties 
carried. A list of the department stores included in 
this and forthcoming reports is provided on page 6. 

in addition to the revised commodity requirements 
set forth in the definition, a new and more precise 
treatment of concession sales is also specified. Under 
this definition, sales of concessions located in 
department store outlets will be considered as part 
of the total business of the outlet, with the exception 
of associated food departmenta which are not an integral 
part of the operation or which are identified to the 
public by any name other than that of the department 
store with which they are associated. 

In conjunction with the definitional and con-
ceptual changes described above, the departmental 
stratification of department store sales and stocks 
has been improved substantially, through a broadening 
of several of the commodity classes and the addition 
of ten new commodity groups. These new departments 
include plumbing, heating and building materials; 
gasoline, oil, auto accessories, repairs and supplies; 
receipts from meals and lunches; receipts from repairs 
and services; etc. A revised department store commodity 
reference list has been prepared and may be obtained 
without charge by writing Merchandising and Services 
Division, Dominion Bureau of Statistics, Ottawa. 

The data on the following pages have not been 
adosted for seasonal variations, price changes or 
nurnber of shopping days. 

Merchandising and Services Division 

- Avril 
ô-o) -,U 

A compter do janvier 1968, une nouvelle definition du 
grand magasin (voir page 7) at une dCcomposition pius Claboréc 
des ventes at des stocks par rayon ont etC adoptCes. En con-
sequence, is taille at Is structure do l'univers du grand ma-
gasin ont été profondCment altfrCes. 

Depuis l'adoption do Is nouvelle definition, lea comp-
toirs do vente par catalogue, lea bureaux de yenta par is poe-
to at les autrea etablissements non a rayons des grands maga 
sins oft etC rayes de Is categoric des grands magasins. (Pour 
de plus staples renseignementa sur Ia reclassification des lo-
caux do vente par Ia poste at par catalogue at des etablisse-
ments non a rayons des grands magasins. voir is publication 
menauelle: Commerce de detail (ntnnCro de catalogue 63-005). 
L'effet global de ce changement sera do crCer une eerie con-
cernant plus atrictement los grands magssina. 

A Ce propos, il faut noter qu'â partir do Janvier 1968. 
lea chiffres sur lea grands magaaina a rabais ne soront plus 
publies separement. Depuia quelquea anneea, la difference 
entre les grands magasins ordinaires at lea grands magastns a 
rabais a diminué au point qu'il ne reste a peu prés plus de 
distinction entre eux. Pour cette raison, lea grands magasina 
a rabaia qui soft conformes A Is nouvelle definition ant etC 
intCgrCs a l'univers des grands magasins at ceux qut no le 
soot pas ont Cté reclassifies come magasins gCneraux, bazars 
ou dana quelque autre categorie, suivant lea marchandiseg qu'on 
y vend. Une iiste des grands magaaine visas par le present 
rapport at par ceux qul suivront se trouve a Is page 6. 

En plus des nouveiles exigences concernant lea merchan-
dises, expoaées dana is definition, on nouveau traitement plus 
précis des ventes faites dana des concessions entre Cgaleinent 
an vigiieur. Aux termea de cette definition, lea ventes faites 
dana des concessions aituCes darts los grands magas ins seront 
considCrées come faisant partie de l'entrepriae globale, sauf 
a'ii s'agit de magaains d'aiimentation qui sont associCs a 
l'expioitation maia qui neil sont pas one partie integrante 
ou qui sont connus do public par une designation sutre que 
cello do grand msgaain auquel ila soft sasociêa. 

De pair avec los changements de definition at de concept 
decrits plus haut, Is stratification par rayon des ventes at 
des stocks des grands magasins a eta considCrabiement amClio-
rCe; plusieura classes de marchandises oft ate agrandies at 
dix nouvesux groupes de merchandises ant éte ajoutes. Ces 
nouveaux groupea soft, entre autres, los acceasoires do ploin- 
berie, lea appareils de chauffage at lea matCrioux de construc-
tion; l'essence, l'huile, lea sccessoires dautoutobile, lea 
reparations at lea fourniturea; lea recettea do repas at de 
casse-croOtea; et lea recettes de reparations at services. Un 
repertoire révisC des marchandises des grands magasina a etC 
prepare at on peut ae le procurer gratuitetnent an écrivant a 
is Division do commerce at des services, Bureau fCdCral de is 
statistique, Ottawa. 

Lea donnCes qui figurent sur lea pages suivantes font 
pss eta rectifiéea pour tenir cocupte des variations ssisonniè-
rca, des changements de prix ou du nonibre de jours de magasi_ 
nage. 

Division du Commerce at des services 

The contents of this document may he used freely but DBS should he credited when republishing all or any part of it. 

I.e present document peut Ctro reprodult en toute liberté pourvu qu'on indique qu'll Cmane du B.F.S. 
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TABLE 1.  Department Store Sales and Stocks by Departn 

TABLEAU 1. Ventes et Stocks des grands magasins par ru 

February - 1969 - Fdvrier 

Sales -- Ventes 

Department 
1968r 	1969 	- - 

Varist 
'000 -• inilliers de dollars 

I I Women's and misses' dresses, housedresses, aprons and 
uniforms 3,850 4,341 + 12.8 

2 2,742 3,150 + 14.9 
3 4,589 5,294 + 	15.4 
4 905 1,200 + 32.6 
5 infants' and children's wear and nursery equipment 	... 3,338 3,781 + 	13.3 

6 1,685 1,941 + 	15.2 
7 2,518 2,476 - 	1.7 
8 2,287 2,426 + 	6.1 
9 607 595 - 	2.0 

10 

Women's and misses' 	coats and 	suits 	................... . 
Women's 	and misses' 	sportswear 	........................ . 

2,508 3,190 + 27.2 

11 

Furs 	.................................................. ... 

Girls' 	and 	teenage 	girls' 	wear 	........................ .. 

Women's and girls' gloves, mitts and accessories 1,805 1,979 + 	9.6 

12 

Lingerie 	and 	women's 	sleepwear 	........................ . 
Intimate 	apparel 	...................................... . 

Women's, misses' and children's footwear 3,431 3,640 + 	6.1 
13 

Millinery 	............................................. ... 

4,646 6,068 + 30.6 
14 6,288 6,226 - 	.0 
15 

Men's 	clothing 	........................................ . 
Men's 	furnishings 	..................................... . 

2,416 2,501 + 

16 

Women's 	and 	girls' 	hosiery 	............................ .. 

Men's 	and 	boys' 	footwear 	.............................. . 2,294 2,568 -4 

17 Food 	and 	kindred 	products 	............................. 10,136 10,492 4 
18 7,921 8,668 -- 
19 

Toiletries, 	cosmetics 	and 	drugs 	....................... . 
Photographic equipment 	and supplies 	.................. 1,774 2,088 + 	17.. 

20 

Boys' 	clothing and 	furnishings 	........................ . 

Piece 	goods 	.......................................... 	
. . 

2. ,645 2,850 + 	7.8 

21 3,348 3,675 4 	9.8 
22 Smallwares 	and 	notions 	............. .................. 2,143 + 	1.5 
23 

Linens 	and 	domestics 	.................................. . 

2,707 + 49.3 
24 

China 	and 	glassware 	................................... 1,813 
Floor 	coverings 	...................................... 

.2,112 

4,760 + 16.6 
25 Draperies, curtains, and furniture coverings 

4. ,084 
2,763 2,983 + 	8.0 

26 Lamps, pictures, mirrors and all other home 
furnishings. 

27 	Furniture ............................................ 
28 	MaJor appliances ..................................... 
29 	T.V., radio and music ................................ 
30 	Housewares and small electrical appliances ........... 

31 	Hardware, paints, wallpaper, etc..................... 
32 	P1tnbing, heating and building materials ............. 
33 	Jewellery ............................................ 
34 	Toys and games ....................................... 
35 	Sporting goods and luggage ........................... 

36 	Stationery, books and magazines ...................... 
37 	Gasoline, oil, auto accessories, repairs and 

supplies. 
38 	Receipts from meals and lunches ...................... 
39 	Receipts from repairs and services ................... 

40 	All other departments ................................ 

41 1  Total, all departments 
r Revised figures. 

1,334 1,586 + 	18.9 
8,361 9,286 + 	11.1 
6,592 7,929 + 20.3 
5,422 7,921 + 46.1 
4,071 6,364 + 	7.7 

3,1(14 3,528 + 	13.7 
1,195 1,323 +10.7 
2,022 2,183 + 	8.0 
1,584 1,698 + 	7.2 
2,651 3,295 + 24.3 

3,427 3,599 + 	5.0 

2,691 2,797 + 	3.9 
3,152 3,621 + 14.9 

5,656 6,598 + 	16.7 

133,767 151,490 + 	13.. 
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I.E 1. Department Store Sales and Stocks by Departments 

lEAD 1. Ventes et Stocks des grands magasins par rayon 

February - 1969 - Fêvrier 

Stocks (at selling value) 

Stocks (valeur de venteS  
Change 

1969 	- 
Variation  

$ . 000 -- milliers de dollars 

Robes, robes de ménage, tabliers et uniformes pour 
12,202 13,003 + 	6.6 dames cc jeunes filles. 
10,425 10,873 -4- 	4.3 Manteaux cc tailleurs pour dames cc Jeunes filles .. 2 
17,823 18,172 + 	2.0 
5,774 4,154 - 	17.7 

16,045 19165 + 19.4 Vgrements pour bébés at d'enfants cc articles de 5 
chambres d'enfants. 

8,263 9,145 + 10.7 

Vêtements sport poor dames et 	Jeunes filles ...........3 
Fourrures 	..............................................4 

9,377 11,256 + 20.0 
9,398 10,320 + 	9.8 
1,296 1.630 + 25.8 

Vétements de 	fi1lecte 	cc 	d'ado1ecentes 	..............6 
Lingerie et v5tements de nuit pour dames ..............7 . 

7,014 8,613 + 22.8 

Sous-vtements 	........................................8 

Bas 	pour 	dames 	et 	fillettes 	.......................... . 0 

9,240 9,822 + 	6.3 

Chapeaux 	..............................................9 

Cants, moufles cc articles de parure pour dames Ct 11 
fillet tes. 

24,043 26,475 + 10.1 Chaussures pour dames, 	jeunes filles cc enfants 12 
21,234 27,758 + 30.7 13 
31),08S 27,740 - 	7.8 14 

14,278 + 10.1 

Vetements 	pour 	hoes 	................................. 
Articles 	d'habillement 	pour 	horanes 	.................... 
V5tements et articles d'habtllement pour garcona 15 

14,188 + 	9.4 16 
6,855 - 	4.0 17 

,158 29,036 + 11.0 Articles de toilette, cosmetiques et médicaments 18 
7,105 9,376 + 32.0 19 

13,037 14,356 + 10.1 20 

16,409 18,838 + 14.8 

Chaussures 	pour honines 	cc 	garcons 	..................... 
Produits alimentaires et 	connexes 	..................... 

21 
9,570 10,176 + 	6.3 

Appareils cc 	fournitures photographiques 	.............. 
rissus 	a 	Ia 	pièce 	..................................... 

22 
15,479 16,515 + 	6.7 23 
13,520 15,458 + 14.3 

Literie 	et 	linge 	de 	matson 	............................ 
Menus 	articles 	........................................ 

24 
15,415 17,696 + 14.8 

porcelaine 	cc 	verrerie 	................................ 

Tentures, 	rideaux 	et 	housses 	.......................... 25 
Rev8tements 	de 	plancher 	............................... 

Lainpes, 	tableaux, miroirs et autres articles d'anieu- 26 
6,627 8,273 + 24.8 blement pour is matson. 

31,901 31,520 - 	1.2 27 
15,504 18,197 + 	17.4 28 
21,037 21,133 + 	0.5 29 
19,824 22,858 + 	l.3 Articles de menage cc petits appareils électriques 30 

18,474 21,440 + 	16.1 Quincaillerie, 	peinture, 	papier-tenture, 	etc. 	........ 31 
4,482 5,236 + 	16.8 Materiel de plomberie, chauffage cc construction 32 
15,047 16,510 + 	9.7 33 
11,682 12,592 + 	7.8 34 
17,970 18,398 + 	2.4 

Meubles 	............................................... 

35 

11,865 13,470 + 13.5 

Cros 	appareils 	ménagers 	............................... 
Tflévision, 	radio et musique 	.......................... 

36 

. 

Essence, huile, accessoires d'autotnobile, reparation 37 
8,979 10,239 + 14.0 

Bijouterie 	............................................ 

et 	fournitures. 
231 295 + 	27.1 

Jouets 	cc 	jeux 	........................................ 
Articles 	de 	sport 	cc 	valises 	.......................... 

Papeterie, 	livres 	Ct 	revues 	........................... 

38 
Recettes provenant des services et des travaux de 39 

17,865 21,265 + 	19.0 reparation. 
( 

Recettes provenant des repas et casse-crocices .......... 

40 

533,476 586,924 + 	10.0 

Toos 	autres 	rayons 	.................................... 

Total, 	toua 	rayon. 	.................................. 41 

Rayon 

r 'nibres rectifiCs. 
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TABLE lA. Department Store Sales by Departm 

TABLEAU IA. Ventes des grands magasirts par 

January to February - 1969 - Janvier a Fdvrier 

Sales -- Ventes  
Change  Department -- Rayon 1968r 1969 

No.  Variation 
$'OOO -- milliers de dollars 7. 

I Women's and misses' dresses, housedresses, aprons and 
uniforms 	-- Robes, 	robes de ménage, 	Labliers et uni- 

7,227 8,077 + 	11.8 
2 Women's and misses' 	coats and suits -- Manteaux et 

5,921 6,789 + 14.7 
3 Women's and misses' 	sportswear -- VBtements sport pour 

8,925 10,954 + 22.7 
A 

tailleurs pour dames et jeunes filles ............... 

2,333 2,845 + 21.9 
5 Infants' and children's wear and nursery equipment 	-- 

Vgtemer,ts pour bébés et d'enfants et articles de 
6,373 7,734 + 21.4 

6 Girls' and teenage girls' wear -- VBtements de Iii- 
3,135 3,858 + 23.1 

7 

formes pour dames et jeunes filles .................. 

Lingerie and women's sleepwear -- Lingerie et vBte- 
4,757 4,818 + 	1.3 

8 

dames et 	jeunes 	filles 	.............................. 

4,593 5,193 + 	13.1 
9 

Furs 	-- 	Fourrurea 	..................................... 

1,479 1,349 - 	8.8 
10 

chambres 	d'enfnts 	.................................. 

Women's and girls' hosiery -- Bas pour dames et 	fil- 
4,944 6,613 + 33.8 

11 Women's and girls' gloves, mitts and accessories -- 
Gants, moufles et articles de parure pour dames et 

lettes 	.............................................. 

3,411 3,837 + 12.5 
12 Women's, misses' and 	 footwear -- Chaussures 

6,811 7,568 + 11.1 
13 

fillettes 	........................................... 

9,727 12,906 + 32.7 
14 Men's furnishings -- Articles d'habillement pour 

12,119 12,856 + 	6.1 
15 Boys' clothing and furnishings -- V8tements et 

4,665 5,108 + 	9. 
16 Men's and boys' 	footwear -- Chaussures pour honunes 

et 	garcons 	................ . 	........................ 4,448 5,091 + 14. 
17 Food and kindred products -- Produits alimentaires et 

19,834 17,336 - 	12." 
18 Toiletries, 	cosmetics and drugs -- Articles de 

14,528 17,468 + 	20..' 
19 Photographic equipment and supplies -- Appareils et 

3,371 4,340 + 28.7 
20 5,761 6,620 + 14,9 
21 Linens and domestics -- Lirerie St linge de maison . 8,850 9,962 + 12.6 
22 

lettes et 	d'adolescentes 	............................ 

Smaliwares and notions -- Menus articles 4,403 4,690 + 	6.5 
23 

ments de twit pour dames 	............................ 
Intimate apparel -- Sous-vgtements .................... 

China and glassware -- Porcelaine et verrerie 3,428 4,688 + 36.8 
24 

Millinery 	-- 	Chapeaux 	................................. 

Floor coverings -- Revêteinents de plancher 8,646 9,810 + 13.5 
25 Draperies, curtains, and furniture coverings -- 

5,620 6,230 + 10.9 
26 

pour dames, 	jeunes filles et enfants ................ 

Lamps, pictures, mirrors and all other home 

Men's clothing -- Vetements pour hommes ............... 

furnishings -- Lampes, 	tableaux, miroirs et autres 

bonuses 	.............................................. 

2,804 3,321 + 18.4 
27 

articles d'habillement pour garcons ................. 

19,052 21,415 + 12.4 
28 Major appliances -- Gros appareils ménagers 14,935 18,702 + 25.2 
29 

connexes 	............................................ 

T.V., 	radio and music -- Tdlévision, 	radio et musique 11,711 16,157 + 38.0 
30 

toilette, 	cosmétiques et mCdicaments ................ 

Housewares and small electrical appliances -- Articles 

fournitures photographiques 	......................... 
Piece goods -- Tissus a la pièce 	...................... 

de ménage et petits appareils électriques 8,026 9,341 + 16.4 
31 Hardware, 	paints, 	wallpaper, 	etc. 	-- Quincaillerie, 

peinture, 	papier-tenture, 	etc. 	..................... 5,925 7,234 + 22.1 
32 

Tentures, 	rideaux et housses ........................ 

Plumbing, heating and building materials -- Materiel 
de plomberie, chauffage et construction 2,669 2,940 + 10.2 

33 

articles d'ameublement pour la maison ............... 

3,680 4,405 + 19.7 
34 

Furniture 	-- Meubles 	.................................. 

2,848 3,314 + 16.4 
35 Sporting goods and luggage -- Articles de sport et 

5,899 7,172 + 21.6 
36 Stationery, books and magazines -- Papeterie, 	livres 

Jewellery -- 	Bijouterie 	............................... 
Toys and games -- Jouets et jeux ...................... 

6,525 7,636 + 17.0 
37 Gasoline, oil, auto accessories, repairs and supplies 

valises 	............................................. 

et 	revues 	........................................... 

-- Essence, 	huile, accessoires d'automobile, 
5,502 5,784 + 	5.1 

38 
reparation et 	fournitures ........................... 

Receipts from meals and lunches -- Recettes provenant 
.6,122 

. 

7,574 + 23.7 
39 Receipts from repairs and services -- Recettes prove- 

nant des services et des travaux de reparation ..... ) 	10,204 12,281 + 	20.- 
40 

des repas et casse-croiltes 	.......................... 

All other departments 	-- Tous autres rayons 	.......... 

41 All departments - Total - Tous rayons ................. 271,211 

. 

314,016 + 	15. 

Revised figures -- Nombres rectifiés. 
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2. Department Store Sales by Provinces 

2. Ventes des grands magasins par province 

February - 1969 - Février 

Newfoundland •. Terre-Neuve .................................. 

Prince Edward island -- he-du-r'rince-Edouard ................ 

Nova Scotia -- Nouvelle-Ecosse ............................... 

New Brunswick -- Nouveau-Brunswick ........................... 

Québec ....................................................... 

Ontario ...................................................... 

Manitoba ..................................................... 

Saskatchewan ................................................. 

Alberta ...................................................... 

British Columbia(l) - Cototnbie-Britannique(l) ............... 

Canada..................................................... 

Province 
Sales -- Verates 

1968 1969 

5 , 000 -• milliers de dollars 

1,492 1,610 

x x 

x 

1,763 

x 

2,282 

24,988 26,625 

50,038 57,779 

10,289 11,337 

3,113 3,862 

15,837 17,761 

23,570 27,325 

133,767 151,490 

Change 

Variation 

+ 7.9 

x 

x 

+ 29.4 

+ 6.6 

+ 15.5 

+ 10.2 

+ 24.1 

+ 12.1 

+ 15.9 

+ 13.2 

Note 	Components may not add to totals due to rounding. 
uLa: Lea chtffres ayant eté arrondis, lea totaux ne correspondent pas toujours. 

Includes Yukon and Northwest Territories. 	-- Comprend le Yukon et lea Territoirea du Nord-ieat. 
lential to meet secrecy requirements of the Statistics Act. -- Confidentiel en vertu des dispositions de Ia Lot sur 
tistique relatives au secret. 

TABLE 3. Number of Department Stores by Provinces 

TABLEAU 3. Nombre de grands magasins par province 

February - 1969 - Février 

Number - - Nombre 
Province  

1968 1969 

16 16 

Prince Edward Island -- lle-du-Prince-Edouard 3 3 

5 5 

7 8 

48 56 

Newfoundland -- Terre-Neuve ................................... 

116 130 

Nova Scotia -- Nouvetle-Ecosse ................................ 

14 16 

New Brunswick - - Nouveau-Brunswick ............................ 

Québec 	........................................................ 

10 12 

ttario .......................................................

Manitoba ...................................................... 

26 27 

Sakatchewsn ..................................................

Alberta .......................................................

British Columbia(1) -- Colombie.Britannique(1) 48 49 

Canada ...................................................... 293 322 

(1) Includes Yukon and Northwest Territories. 	-- Comprend Ic Yuaon et lea Territoires du Nord-Xieat. 
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TABLE 4. Department Store Sales by Provinc 

TABLEAU 4. Ventes des grands magasins par provinc - 

January and February -- Janvier et fivrier 

Province 
Sales -- Ventes Change 

- - 

Variation 1968 1969 

$000 -- milliers de dollars 

2,956 3,328 + 12.6 

Prince Edward Island -- Ile-du-Prince-Edouard x x x 

x x x 

3,283 4,618 + 40.7 

Nova 	Scotia 	-. 	Nouvelle-Ecosse 	............................. ....... 

49,788 55,710 + 11.9 

Newfoundland 	-- 	Terre-Neuve 	................................ ... 

102,770 121,789 + 18.5 Ontario 	.................................................... 

21,059 23,381 + 11.0 

New 	Brunswick 	-- 	Nouveau-Brunswick 	......................... ... 

Québec 	..................................................... . 

6,349 7,848 + 23,6 

Manitoba 	................................................... .. 

31,672 36,139 + 14.1 

Saskatchewan 	............................................... .. 

Alberta 	.................................................... .. 

British Columbia(1) 	-- Colombie-Brit.annic1ue(1) 48,224 55,517 + 15.1 

Canada 	.............................................. . ... .271,211 314,016 + 15.8 

Note: Components may not add to totals due to rounding. 
Not.a: Les chiffres ayant été arrondis, les totaux ne correspondent pas toujours. 
(1) Includes Yukon and Northwest Territories. -- Ccrnprend ic Yukon ct icc territoires du Nord-Ouest. 

	

x Confidential to meet secrecy req 	 . 	 - 
ic srotjstjciue relatives au secr:. 

List of Department Store Organizations 

Liste des organisations de grands magasins 

	

Name -- Mom 	 Name -- Nom 

Allied Towers Merchants, Ltd. 	 Manchester, Robertson, Allison Ltd. 
Ayre's Ltd. 	 Messier, L. N. Ltée 
Bowring Bros. Ltd. 	 Morgan, Henry, & Co. Ltd. 
Caplan, C., Ltd. 	 Ogilvy, Charles, Ltd. 
Chapples Stores Ltd. 	 Ogilvy's, las. A., Ltd. 
Clark's-Gamble of Canada Ltd. 	 Paquet Cie Inc. 
Dupuis Frères Ltée 	 PolLack, N., Ltée 
Eaton, T. • Co. Canada Ltd. 	 Robinson, The G. W., Co. Ltd. 
Fortin, J. L., Ltée 	 Royal, The, Stores Ltd. 
Freiman, A. J., Ltd. 	 Sayvette Ltd. 
Freimart Stores Ltd. 	 Sentry Dept. Stores Ltd. 
GEM Stores Ltd. 	 Simpson, The Robert, Co. Ltd. 
Giant Mart Ltd. 	 Simpsons-Sears Ltd. 
Goudies Ltd. 	 Slover, F. , Ltd. 
Hamilton Harvey Ltd. 	 Smith's & Chapple Ltd. 
Holman, R. 1. • Ltd. 	 Steinberg's Ltd., Department Store Division 
Hougens Ltd. 	 Syndicat de Québec Ltee 
Hubert, Magasin J. 0., Ltée 	 Watkins, Thomas C., Ltd. 
Hudson's Bay Co. 	 Woodward Stores (Edmonton) Ltd. 
K-Mart. do S. S. Kresge Co. Ltd. 	 Woodward Stores Ltd. 
Larocques (Ottawa) Ltd. 	 Woolco Department Stores, c/u P. W. Woolworth Co. Ltd. 
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Lii 	itt,iiti 

It must sell the following general lines of 
merchandise 

FAMILY CLOTHING AND APPAREL - this corinodity group 
is composed of some or all of the following lines: 
women's and misses dresses, housedresses, aprons 
and uniforms; women's and misses' coats and suits; 
women's and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; lingerie, 
and woman's sleepwear; intimate apparel; millinery; 
women's and girls' hosiery; women's and girls' 
gloves, mitts and accessories; women's, misses' 
and children's footwear; men's clothing; men's 
furnishings; boys' clothing and furnishings; men's 
and boys' footwear. NOTE: the outlet must sell 
at least six (6) of the coimnodity lines listed 
above, with at least one (I) of the co,mnoditias 
being men's and boys' clothing or furnishings. At 
least twenty per cent (20) of the outlet's total 
sales must be derived from the family clothing and 
apparel group. 

FURNITURE. APPLIANCES AND HOME FURNISHINGS - this 
coninodity group is composed of some or all of the 
following lines: linens and domestics; china and 
glassware; home furnishings; furniture, wooden 
and upholstered goods for living.room and dining-
room and bedroom; major appliances; T.V. , radio and 
music; hardware and housewares. NOTE: the outlet 
must sell at least four (4) of the coninodity lines 
hated above, with at least one of the coninodities 
ing furniture (wooden and upholstered goods for 

[ining-room and/or living-room and/or bedroom). At 
i'ast ten per cent (107.) of the outlet's total 
iles must be derived from the furniture, appliance 
nd home furnishings group. 

ALL OTHER (MISCELlANEOUS) - this category includes 
all consnodities sold by the outlet but not shown 
above, such as: toiletries, cosmetics and drugs: 
photographic equipment and supplies; piece goods; 
notions and smallwaras; jewellery; sporting goods 
and luggage; stationery, books and magazines; and 
food. NOTE: the outlet must sell at least three 
(3) different cossnodity lines with not one of these 
lines representing more than fifty per cent (507,) 
of the total store sales. At least ten per cent 
(107.) of the outlet's total sales must be derived 
from the All Other or Miscellaneous groups. 

For the purposes of this definition, the business 
done by concessions located in department store outlets 
will be considered as part of the overall business of 
the outlet in which they are located. However, sales 
of an associated food department (or store) should be 
included only if it is an integral part of the overall 
department store operation and is not identified to 
the public by any name which differs from that of the 
department store with which it is associated. 

I 	I nt 	r aII 	1. 	 •.i it '• I 

II doit vendre les grandea sries d'articles suivantes: 

VftE'tENTS POUR IA FANILLE - Ce groupe comprend les articles 
suivants: robes pour dames et jeunes filles, robes de ména-
ge, tabliers et uniformes; manteaux et tailleurs pour dames 
at jeunes filles; vStements de sport pour dames et jeunes 
filles; fourrures; vtements de bbs et d'enfants; véte-
ments de fillettes et d'adolescentes; lingerie at vtemcns 
de nuit pour dames; sous-vtements, chapeaux; bss pour da-
mes et fillettes; gants, moufles et articles de pnrure pour 
dames et uillettes; chaussures pour dames, jetmes filles St 
enfants; vgteinents pour honines; articles d'habillement pour 
homes; vtements et articles d'habillement pour garçons; 
chaussures pour hossnes et garçona. 
NOTA: Ic magasin doit tenir au moms six (6) des sdries men-
tionnies ci-dessus, dont au moms une (1) doit Otre les vS. 
tements out articles d'habillement pour hoesnes et garçons. 
Au moms vingt pour cent (20 p.  100) des ventes globales du 
magasin doivent se faire dams le groupe de vgtemants pour 
Is fajnille. 

MEUBLES • APPAREILS El ARTICLES D'AMEUgLEMENT MNACER - Ce 
groupe coinprend lea articles suivants: literie at linge 
de matson; procelaine et verrerie; articles d'ameublement 
ménager; meubles, de boia ou rembourrs, pour salle de se. 
jour, salle a manger ou chambre a coucher; gros appareils; 
tflCvision, radio et musique; quincaillerie et articles de 
mCnage. 
NOTA: Ic magasin doit tenir au moms guatre (4) des series 
mentionnées ci-dessus, dont au moms une (1) doit Stre des 
meubles (de bois ou rembourrCs pour salle è manger at (ou) 
salle de Se jour et (ou) chambre A coucher). Au moms dix 
pour cent (10 p.  100) des ventes globales du magasin doi-
vent provenir du groupe des meubles, appareils at articles 
d ' ameublement menager. 

bUS AIJTRES ARTICLES (DIVERS) . Cette categorie coinprend 
toutes les marchandises qua tient le magasin mais qui ne 
figurent pas ci-dessus, telles que: articles de toilette, 
cosmetiques et nédicaments; appareils at fournitures pho-
tographiques; tissus I Is pièce; mercerie et menus articles; 
bijouterie; articles de sport at valises; papeterie, livres 
et revues; at aliments. 
NOTA: le magasin doit tenir au moms trots (3) des series 
mentionnies ci-dessus, dont aucune ne doit représenter plus 
de cmnquante pour cent (50 p.  100) des vantes globalas du 
magasin. Au moms dix pour cent (10 p.  100) des ventes 
globales du magosin doivent provenir des groupes TOUS 
AUTRES ARTICLES out DIVERS. 

Aux fins de la présente definition, las affaires réali-
seas par lea concessions établies dana lea grands magaains Se. 
ront considérées come partie des affaires globalea du inagasin 
04 sont établias las concessions. Toutefois, las ventes d'un 
rayon (ou magasmn) d'alimantation associé ne seront induce. 
que Si Ic rayon ou magasin fait partie intégrante de l'exploi. 
tation genérale do grand magasin at n'est pas connu du public 
aous on nom different de celut du grand magsein auquel 11 est 
sssocié. 
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NOT ES 

For the purposes of this report, the business done by concessions located in department store outlets will be 
considered as parr of the overall business of the outlet in which they are located. However, sales of an associated food 
d.portment (Or store) should be included only if it is an integral part of the overall department store operation and is not 
identified to the public by any name which differs from that of the department store with which it is associated. 

SALES (Report total NET sales for the months specified. 
Classify sales to departments in accordance with 
Standard Departmental Classification). Sales period 
covered: 

From _________________ 1968 to __________________ 1968 

STOCKS 

Report stocks at SELLING VALUE at the end of the 
month, or as at the end of your own fiscal period falling 
ncirsr the end of the calendar month. 

From 
	

1969 to 
	

196 1)   

Number of operating days covered by this report: 

1968  ______________ 	1969  

Signature 
	 te 

Remarks: 

6403-12.1: 29-4-68 	 (SEE OVER) 
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1 1 I'ARTMENT 

SALES 
Selling value 
of stocks at 

 1969 1968 1969 

es dresses, housedressec, aprons and uniforms  

es' 	coats 	and 	suits ............................................... 

sportswear es ' 	 ........................................................ 

$ $ 

ten's wear and nursery equipment........................ 

girls ' 	wear 	........................................................... 

en's 	sleepwesr ....................................................... 

hosiery................................................................. 

gloves, mitts 	and accessories ........................... 

andchildren's 	footwear ........................................ 

dfurnkhings 	.......................................................... 

ootwear.................................................................... 

products.................................................................. 

ties 	and 	drugs 	........................................................ 

ipmcnr 	and 	supplies ................................................ 

sties........................................................................... 

otions 

rare........................................................................... 

ns, and 	furniture 	coverings 	................................... 

mirrors and all other home furnishings ............... 

- 

Susie.......................................................................... 

small 	electrical 	appliances .................................... 

wallpaper, 	etc . 	...................................................... 

building materials g 	and 	 ........................................ 

ndluggage 	................................................................ 

i and 	magazines ........................................................ 

to accessories, repairs and supplies .................... 

als 	and 	lunches 	...................................................... 

pairs 	and 	services .................................................... 

nents 	......................................................................... 

departments.............................................................. 

. 

I. Women's and mis: 

2. Women's and mis: 

5. Women's and mis: 

Furs 	 . 

infants' and chik 

Girls' and teenag 

lingerie and won 

Intimate apparel 

Millinery 	. 

Women's and girl 

II. Women's and girl 

Women's, misses 

Men's clothing 

Men's furnishing: 

Boys' clothing ai 

Men's and boys' 

Food and hindrer 

I  loiletties, cosnt 

l'hotographic eqi 

Piece goods ..... 

Linens and dome 

Smallwares and i 

China and glass' 

Floor coverings 

Draperies, curtai 

Limps, pictures 

Furniture ........... 

Major appliances 

T.V., radio and I 

Housewares and 

SI. Hardware, paints 

Plumbing, heatiu 

Jewellery ........... 

Toys and games 

3. Spotting goods 

• . Stationery, book 

Gasoline, oil, 51 

• . Receipts from in 

59. Receipts from it 

40. All other departi 

TOTAL, ci 

L2. I 
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Division du Commerce et des services 

OTTAWA. CANADA 

VENTES ET STOCKS DES GRANDS MAGASINS 

I)ossier N° 

11-K 

NOTES 

VENTES (Declarer ies ventes NETTES tocales pour les 
mois spé cities. Ciasser les vences par rayon 
scion Ia ciassificaton Ctablie.) 

PCriode de ventes observCe: 

Dc __________________ 1967 1 	1967 

Dc __________________ 1968 1 	1968 

Noinbre de jours d'affaires observes dans Ic present rapport: 

1967 	1968_. 

Signature 

STOCKS 

Declarer Ia VALEUR MARCHANDE de vos stocks I Ia tin 
du mois ou I Ia fin de votre propre période financlCre Ia 
plus rapprochCe. 

Date 

Retnarque0 

603-12.2: -I2-7 	 (VOIR AU VERSO) 



Valeur marchande ties 
VENTES 	 stocks Ic 

1967 	 1968 	1968 

S 	 $ 	 I 
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\YON 

I. Robes, robes de meccage, rabliers cc uniformes pour dames cc 
jeunes lilies 

Minteaux Ct tailleurs pour dames et jeunes lilies 

Vcemtnts de sport pour dames et jeunes lilies .............................. 

-I. Fourrures ................................................................................................ 

Vcemencs de bbés er d'cnfants cc articles de chambres d'enlancs 

Vtements dc liliecceg cc d'adolescentes .......................................... 

Lingerie et vcemencs de nuic pour dames ........................................ 

Sous-vtecnencs ...................................................................................... 

Chapeaus ................................................................................................ 

ilas pour dames cc fillectes ................................................................ 

II. Gants, moufies cc articles de paru:e pour dames cc fillecteg ........ 

Chaussures pour dames, jeunes lilies cc enfants ............................ 

Vcemencs pour hommes ...................................................................... 

Articles d'habiliemenc pour hon,mes .................................................. 

Vtemencs cc articles dhabillemenc pour garcons .......................... 

Chaussures pour hommes cc garcoos .................................................. 

Produita alimcn,aires cc connexes .................................................... 

Articles de roilette, cosmétiques cc médicaments .......................... 

ppareils cc lournicures photographiques .......................................... 

Tissus i Is pièce .................................................................................. 

Liccrie cc linge tie maison ................................................................. 

Menus articles ...................................................................................... 

Porcelaine ci verrerie .......................................................................... 

Revcements de pl.acher .................................................................... 

Tentures, rideaus cc houssea ............................................................. 

Lampes, tableaux, miroirs cc aucres articles d'anceublemenc pour 
ismaison ................................................................................................ 

Meubics .................................................................................................. 

Gros appareils ménagers ...................................................................... 

Télévision radio cc musique ................................................................ 

Articles de menagc cc petits appareils élcccriques ........................ 

II. Quiricaillerie, pccniure. papier•tenture. etc . ................................... 

Materiel dc piomberie, chauffage et construction ............................ 

Bijouccrie 	.............................................................................................. 

Jouets cc jeux ........................................................................................ 

S. Arcic lea de sport cc valises ................................................................ 

'. Papeterie, livres et rcvues .................................................................. 

Essence, hujlc, accessoires d'aucomobile, reparation cc (our-
nitures.................................................................................................... 

. Rececces proven.nt des repas cc casse.croccs .............................. 

9. Rcectes provenant des services cc des travaux de reparation ...... 

40. bus aucres rayons .............................................................................. 

TOTAL, toul royonl .................................................................... 
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