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Beginning in January 1968, a new department 
store definition (see page 7) and an expanded depart- 
mental breakdown of sales and stocks have been adopted. 
As a result, both the size and the structure of the 
department store universe" have been altered signifi-
cantly. 

With the inception of the new definition, cata-
logue sales offices, mail order offices and all other 
non-department store locations of department store 
firms have been eliminated from the department stoee 
category. (Information on the reclassification of 
mail order and catalogue sales offices, as well as 
non-department store locations, will be found in Retail 
Trade (monthly), Catalogue No. 63-005). The over-all 
effect of this change will be to create a "pure" 
department store series. 

In this connection, it should be noted that, as 
of January, 1968, separate figures will no longer be 
published for discount department stores. In recent 
years, the differences between traditional and discount 
department stores have become less pronounced--until 
the point has now been reached where there is little 

anything to distinguish one from the other. For 
his reason, discount department stores which meet the 

n ow definition have been absorbed into the department 
.core universe; those which do not have been reclassi-
ied as general merchandise stores, variety stores or 

some other category, depending on the cottenodities 
carried. A list of the department stores included in 
this and forthcoming reports is provided on page 6. 

In addition to the revised coimnodity requirements 
set forth in the definition, a new and more precise 
treatment of concession sales is also specified. Under 
this definition, sales of concessions located in 
department store outlets will be considered as part 
of the total bualness of the outlet, with the exception 
of associated food departments which are not an integral 
part of the operation or which are identified to the 
public by any name other than that of the department 
store with which they are associated. 

In conjunction with the definitional and con-
ceptual changes described above, the departmental 
stratification of department store sales and stocka 
has been improved substantially, through a broadening 
of several of the conanodity classes and the addition 
of ten new commodity groups. These new departments 
include plumbing, heating and building materials; 
gasoline, oil, auto accessories, repairs and supplies; 
receipts from meals and lunches; receipts from repairs 
and services; etc. A revised department store commodity 
reference list has been prepared and may be obtained 
without charge by writing Merchandising and Services 
Division, Dominion Bureau of Statistics, Ottawa. 

The data on the following pages have not been 
adjusted for seasonal variations, price changes or 
number of shopping days. 

Merchandising and Services Division 
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A compter de janvier 1968, une nouveile definition du 
grand magasin (voir page 7)  at une decomposition plus flaborée 
des ventes at des stocks par rayon ont ete adoptéea. En con-
sequence, Is taille at Ia structure de l'univera du grand ma-
gamin ont étd profondfment altdrées. 

Depuls l'adoption de Is nouvelle definition, lea comp 
toirs de vente par catalogue, lea bureaux de vente par Is poe-
te at lea autres établissements non I rayons des grands maga-
sins ont ete rayia de Is categoric des grands magasins. (Pour 
de plus amples renseignements sur Is reclassification des lo-
caux de ventS par Is poste at par catalogue at des établiaae-
ments non I rayons des grands magasina, voir Is publication 
mensueiie: Commerce de detail (numéro de catalogue 63-005). 
L'effet global de ce changement sera de créer une série con-
cernant plus strictetnent lea grands magasina. 

A ce propos, 11 faut noter qu'I partir de janvier 1968, 
lea chif Eras sur les grands magasins I rabais ne aeront plus 
publiés séparément. Depula quelques années, Is difference 
entre lea grands magasins ordinaires at lea grands inagasins 1 
rabais a diminud au point qu'il ne reste I peu prIa plus de 
distinction entre eux. Pour cette raison, lea grands magasins 
I rabais qui sont conformes I is nouvelle definition ont été 
integréa I l'univera des grands tnagasins at ceux qut ne Ia 
soot pan out ete reclassifies come magasins genéraux, bazars 
ott dana quelque autre catégorie, suivant lea marchandiaes qu'on 
y vend. Une hate des grands magasins visCs par Ic present 
rapport at par ceux qui suivront se trouve I Is page 6. 

En plus des nouvelles exigences concernant les tnarchan-
dises, exposécs dana Is definition, un nouveau traitemeut plus 
précis des ventes faites dens des concessions entre également 
an viguaur. Aux termes de cette definition, lea ventea faites 
dens des concessions situées dana las grands magaains seront 
considdrCes come faisant partie de l'entreprise globale, sauf 
s'il sagit de magaains d'alimentation qui sont associés I 
l'expioitation teals qui n'en soot pas uris partie intégrante 
ou qui sont connus du public par one designation autre que 
celia du grand magasin auquel ils sont sssociéa. 

De pair avec lea changements de definition at de concept 
décrits plus haut, Is stratification par rayon des ventee at 
des stocks des grands magasins a ete considérableinent amCllo-
ree; plusieura classes de merchandises out été agrandiea at 
dix nouveaux groupea de marchandises out ete ajoutea. Cea 
nouveaux groupes sont, entre autres, lea accessoires de plom- 
berie, lea appareils de chauffage at lea matértaux de construc-
tion; l'essence, l'huile, lea accessoirea d'automobile, lea 
riparations at lea fournitures; lea recettes de repas at de 
casse-croOtes; at 1e8 recettes de reparations at services. Un 
repertoire revise des marchandisea des grands magasiris a Cté 
prepare at on peut se le procurer gratuitement an Ccrlvant 1 
Is Division du coninerce at des services, Bureau ffdéral de Is 
statistique, Ottawa. 

Lea donnéea qui figurent sur lea pages suiventes n'ont 
pas eté rectifieee pour tenir compte des variations saisonnil-
res, des changements de prix ou du noinbre de jours de magasi-
nage. 

Division du Cousnerce at des services 

The contents of this document may be used freely but DBS should be credited when republishing all or any part of it. 

Le present document peut être reprodult an touts Ilberté pourvu qu'on lndlquequ'll émane du B.F.S. 
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TABLE 1. 	Department Store Sales and Stocks by Departments 

TABLEAU 1. Ventes et Stocks des grands 	pr ruvos 

March - 1969 - Mars 

Sales -- Ventes 

Department Change 
1968 	1969 	- 	- 

o.  	Variation 
$'OOO -- milliers de dollars 

1 Women's and misses' dresses, housedresses, aprons and 5,410 5,987 + 10.7 
uniforms. 

2 5,689 + 	2.1 

3 Women's 	and misses' 	sportswear 	....................... 7,294 + 18.5 
4 918 + 	4.3 
5 

Furs 	.................................................. 880 
Infants' and children's wear and nursery equipment . 

6. ,156 

5,.171 5,496 + 	6.3 

6 

Women's 	and misses' 	coats 	and suits 	................... 5,573 

2,976 2,952 - 	 0.8 

7 3,005 3,077 + 	2.4 

8 2,902 2,891 - 	 0.4 

9 845 - 	11.2 

10 

Girls' 	and 	teenage 	girls' 	wear 	........................ 
Lingerie 	and women's 	sleepwear 	........................ 
Intimate 	apparel 	...................................... 
Millinery 	............................................. 952 
Women's 	and 	girls' 	hosiery 	........................... 3,183 4,193 + 31.7 

11 Women's and girls' gloves, mitts and accessories 2,825 3,302 + 16.9 

12 Women's, misses' and children's footwear 6,315 6,311 - 	 0.1 
13 Man's 	clothing 	....................................... 7,463 8,862 + 18.7 
14 8,338 + 	3.1 
15 4,057 - 	 2.4 

16 Men's 	and 	boys' 	footwear 	............................. .3 
. 1,376 

3,605 + 	9. 
17 Food 	and 	kindred 	products 	............................ 13,035 + 	14. 

18 Toiletries, 	cosmetics and drugs 	...................... 8,557 10,336 + 20, 
19 Photographic equipment and supplies 	.................. 2,003 2,499 + 	24.. 
20 Piece 	goods 	.......................................... 3,147 3,737 + 	18. 

21 Linens 	and 	domestics 	................................. 3,816 4,271 + 	11.9 
22 Smallwares 	and 	notions 	............................... 2,345 2,516 + 	7.3 
23 China 	and 	glassware 	.................................. 2,291 2,677 + 16.8 

24 Floor 	coverings 	........ .............................. 4,329 5,534 + 27.8 
25 Draperies, curtains, and furniture coverings 3,461 3,577 + 	3.4 

26 

Men's 	furnishings 	...................................... d,090 

Lamps, pictures, mirrors and all other home 

.. . 

1,538 2,059 + 33.9 

Boys' 	clothing and 	furnishings 	......................... 4,156 

furnishings. 
27 Furniture 	............................................ 

.. ,279 

8,104 9,255 + 14.2 

28 Major 	appliances 	..................................... 

.. 

7,007 9,228 + 31.7 

29 TV., 	radio 	and music 	................................ 

.. 

.. 

5,912 7,620 + 28.9 

30 Housewares and small electrical appliances 4,704 5,393 + 14.6 

31 Hardware, 	paints, 	wallpaper, 	etc. 	.................... 

.. 

.. 

4,272 1.8 

32 Plombing, heating and building materials 1,325 843 - 36.4 

33 Jewellery 	............................................ 2,474 2,793 + 12.9 

34 Toys 	and 	games 	....................................... 

.. 

.. 

2,034 2,373 + 16.7 

35 Sporting goods 	and 	luggage 	........................... 3,787 4,317 + 14.0 

36 Stationery, 	books 	and magazines 	...................... 

..

4,352 

.. 

.. 

.. 

.. 

3,654 

.. 

.. 

4,348 + 19.0 

37 Gasoline, oil, auto accessories, repairs and 2,840 18.9 

supplies. 

..

3,501 

38 Receipts 	from meals 	and lunches 	...................... 3,780 

.. 

4,570 + 20.9 

39 Receipts from repairs and services 	................... 
6,944 

.. 

7,963 + 14.7 

40 All 	other 	departments 	................................. ) 

I 

I 

41 	Total, all departments ............................. . 168,777 	189,873 	+ 12,5 
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[AJILE 1. Department Store Sales and Stocks by Departments 

Stocks des grands magasins par rayon 

'larch - 1969 - Mars 

- 	
Siocks (1t sclling value) 

Stocks (valeur de vente)  
Change 

1968 	1969 	- - 
Variation  

$000 -- milliers de dollars 	7, 

13,031 14,484 + 11.2 Robes, 	robes de ménage, 	Labliers et unlionnes pour 
dames et jeunes filles. 

10,734 11,849 + 10.4 Manteaux et 	tailleurs pour dames at jeunes fillea . . . 2 
20,424 22,083 + 	8.1 3 
5,878 6,114 + 	4.0 4 
16,498 19,276 + 16.8 V8tements pour bCbés et d'enfants et articles de 5 

chambres d'enfants. 

9,121 9,946 + 	9.0 6 
10,648 12,508 + 17.5 7 
9,492 9,885 + 	4.1 8 
1,537 1,700 + 10.6 9 
7,608 9,218 + 21.2 10 

10001 11,365 + 13.6 

Vétements sport pour dames et jeunes filles ........... 
Fourrures 	............................................. 

Cants, moufles et articles de parure pour dames et 11 
fillettes, 

26,221 29,227 + 	11.5 

Vétements de fillettes et d'adolescentes 	.............. 

Chaussures pour dames, 	jeunes fillea et enfants 12 
23,032 27,517 + 19.5 

Lingerie et vétentents de nuit pour dames .............. 
Sous-vgtements 	........................................ 

13 
34,103 36,248 + 	6.3 

Chapeaux 	.............................................. 
Bas 	pour 	dames 	et 	fillettes 	........................... 

14 
14,026 15,556 + 10.9 VStements et articles d'habtllement pour garçons 15 

,306 17,196 + 20.2 

Vgtements 	pour 	honines 	................................. 
Articles d'habillement 	pour honines 	.................... 

16 
7,826 8,268 + 	5.6 17 

, fi,397 30,135 + 14.2 

Chaussures pour honines et 	garçons 	..................... 
Produits alimentaires et 	connexee 	..................... 
Articles de toilette, cosmétiques at médicaments 18 

6,920 9,277 + 34.1 Appareils et fournituree photographiques .............. 19 
3,448 14,842 + 10.4 Tissus 	a 	Ia 	pièce 	..................................... 20 

17,114 18,769 + 	9.7 21 
10,434 10,992 + 	5.3 22 
15,446 18,147 + 17.5 23 
12,770 16,802 + 31.6 24 
16,223 17,576 + 	8.3 25 

7,152 8,821 + 23.3 Lanspes, 	tableaux, miroirs et autrea articles d'ameu- 26 
blement pour la maison. 

33,771 33,881 + 	0.3 27 
15,438 18,407 + 19.2 28 
21,166 21,553 + 	1.8 29 
20,733 22,412 + 	8.1 

Literie 	et 	linge 	de maison 	............................ 
Menus 	articles 	........................................ 

Articles de teenage et petite appareils Clectriques 30 

19,912 17,202 - 	13.6 

Porcelaine 	et 	verrerie 	................................ 
Revétements 	de 	plancher 	............................... 
Tentures, 	rideaux et housses 	.......................... 

Quincaillerie, 	peinture, 	papier-tenture, 	etc. 	........ 31 
4,592 3,516 - 	23.4 Materiel de plomberie, chauffage et construction 32 
16,001 17,449 + 	9.0 

Meubles 	............................................... 

33 
11,746 12,025 + 	2.4 

Cros 	appareils teenagers 	............................... 
Télévision, 	radio 	at musique 	.......................... 

34 
20,744 17,800 - 	14.2 35 

11,815 13,794 + 16.7 

Bijouterie 	............................................ 

Articles 	de 	sport 	et 	valises 	.......................... 

36 
8,840 6,575 - 	25.6 Essence, huile, accessoires d'automobile, reparation 37 

et fournitures. 
329 446 + 35.6 

Jouets 	et 	jeux 	........................................ 

Papeterie, 	livrea 	et 	revues 	........................... 

Recettes provenant des repas et casse-croOtes ......... .38 
Recettes provenant des services et dee travaux de 39 

19,56(1 16,003 - 	18.3 	( reparation. 
( 40 

608,864 + 	7.8 

TOus 	autres 	rayona 	.................................... 

Total, 	tous 	rayons 	.................................. 41 

Rayon 
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TABLE 1A.Department Store Sales by Departments 

TABLEAU 1A.Ventes des grands inagasins par rayon 

January to March - 1969 - Janvier A mars 
- 

Department -- Rayon 

Sales -- Ventes  

1968 1969 
Change 

No.  Variation 
$'OOO -- milliers de dollars 7, 

I Women's and misses' dresses, housedresses, aprons and 
uniforms -- Robes, 	robes de ménage, 	tabliers et uni- 

12,637 14,064 + 11.3 
2 Women's and misses' coats and suits -- Manteaux et 

11,494 12 3 478 + 	8.6 
3 Women's and misses' sportswear -- VBtements sport pour 

15,081 18,248 + 21.0 
4 

formes pour dames et jeunes filles .................. 

3,213 3,763 + 17.1 
5 

tailleurs pour dames et jeunes filles ............... 

Infants 	and children's wear and nursery equipment -- 

dames et 	jeunes filles .............................. 
Furs 	-- Fourrures 	..................................... 

Vtements pour bébéa et d'enfants et articles de 
11,544 13,230 + 14.6 

6 
chambres d'enfants 	.................................. 

Girls' and teenage girls' wear -- V8tements de fil- 
6,111 6,810 + 11.4 

7 Lingerie and women's sleepwear -- Lingerie et vRte- 
7,762 7,895 + 	1.7 

8 

lettes et d'adolescentes 	............................ 

v8 7,495 8,084 + 	7.9 
9 2,431 2,194 9.7 

10 Women's and girls' hosiery -- Bas pour dames et fil- 
lettes 	............................................. 8,127 10,806 + 33.0 

11 Women's and girls 	gloves, mitts and accessories 
Gants, moufles et articles de parure pour dames et 
fillettes 	.......................................... 6,236 7,139 + 14.5 

12 

meats de nuit pour dames ............................
Intimate apparel -- Sous-tements .................... 

Women's, misses' and children's footwear -- Chaussures 

Millinery -- Chapeaux ................................. 

13,126 13,879 + 	5.7 
13 17,190 21,768 + 26.6 
14 Men's furnishings -- Articles d'habillement pour 

pour dames, 	jeunes filles et enfants ................ 

20,209 21,194 + 	4.9 
15 

Men's clothing -- Vtements pour homnes ...............

Boys' clothing and furnishings -- V8tements et 
hotmees 	.............................................. 

8,821 9,165 + 	3.9 
16 

articles d'habillement pour garçons .................
Men's and boys' footwear -- Chaussures pour honines 

et 	garcons 	...................... 
......... .......... 

.7,727 8,696 + 12.5 
17 Food and kindred products -- Produits aliinentaires et 

31,210 30,371 - 	2.7 
18 Toiletries, cosmetics and drugs -- Articles de 

23,085 27,804 + 20.4 
19 

toilette, cosmdtiques et mddicaments ................
Photographic equipment and supplies -- Appareils et 

connexes 	............................................ 

fournitures photographiquea ......................... 5,374 6,839 + 27.3 
20 8,908 10,357 + 16.3 
21 Linens and domestics -- Literie et linge de maison 12,666 14,233 + 12.4 
22 Smallwares and notions -- Menus articles 6,748 7,206 + 	6.8 
23 

Piece goods -- Tissus a Is pièce ......................

China and glassware -- Porcelaine et verrerie 5,719 7,365 + 28.8 
24 Floor coverings -- RevBtements de plancher 12,975 15,344 + 18.3 
25 Draperies, curtains, and furniture coverings -- 

9,081 9,807 + 	8.0 
26 Lamps, pictures, mirrors and all other home 

furnishings -- Lampes, 	tableaux, miroirs et sutres 

Tentures, rideaux et housses ........................ 

4,342 5,380 + 23.9 
27 27,156 30,670 + 12.9 
28 Major appliances -- Gros appareils ménagers 21,942 27,930 + 27.3 
29 

articles d'aineublement pour Is maison ...............
Furniture 	-- Meubles 	.................................. 

T.V., radio and music -- Tdlfvision, radio et musique 17,623 23,777 + 34.9 
30 Housewares and small electrical appliances -- Articles 

de mdnage et petits appareils électriques 12,730 14,734 + 15.7 
31 Hardware, 	paints, wallpaper, etc. 	-- Quincaillerie, 

peinture, 	papier-tenture, 	etc. 	..................... 10,277 11,506 + 12.0 
32 Plumbing, heating and building materials - - Materiel 

de plomberie, chauffage et construction 3,994 3,783 - 	5.3 
33 6,154 7,198 + 17.0 
34 4,882 5,687 + 16.5 
35 Sporting goods and luggage -- Articles de sport et 

. 

Jewellery -- Bijouterie ............................... 

9, 686  11,489 + 18.6 
36 

Toys and games -- Jouets et jeux ......................

Stationery, 	books and magazines -- Fapeterie, livres 
10,179 11,984 + 17.7 

37 

valises 	............................................. 

Gasoline, oil, auto accessories, repairs and supplies 
at 	revues 	........................................... 

-- Essence, huile, accessoires d'automobile, 
9,003 8,624 - 	4.2 

38 Receipts from meals and lunches -- Recettes provenant 
9,902 12,144 + 22.6 

39 

reparation et fournitures ...........................

Receipts from repairs and services -- Recettes prove- 
nant des services et des travaux de reparation ..... ) 	17,148 20,244 + 18.1 

40 

des repas St casae-cro0tes ..........................

All other departments -- Tous autres rayons 	.......... 

41 All departments - Total - Tous rayons ................. 439,988 

. 

503,889 + 14.5 
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1ABLE 2. Department Store Sales by Provinces 

TAI3U•:Au 2. Ventes des grands magasins par province 

March - 1969 - Mars 

Sales - - Ventes Change 
Province - 	- 

Variation 
1968 1969 

$'OOO -- milliers de dollars 

1,797 1,951 + 8.6 

h Prince Edward Island -- 	e-du-Prince-Edouard x X X 

Newfoundland 	-- Terre-Neuve 	................................... 

x x x Nova Scotia -- Nouvelle-Ecosse ................................ 

2,480 3,160 + 27.4 New Brunswick -- Nouveau-Brunswick ............................ 

Québec 	........................................................ 32,418 34,826 + 7.4 

Ontario 	............................................ . ......... .61,191 70,650 + 15.5 

13,082 14,581 + 11.5 

Saskatchewan 	................................................. 4.637 5,156 + 11.2 

Manitoba 	...................................................... 

Alberta 	...................................................... 20,068 21,944 + 9.3 

British Columbia(1) 	-- Colombie-Britannique(l) 	............... 29,810 33,510 + 12.4 

Canada 	.... . ................................................ .168,777 189,873 + 12.5 

Note: Components may not add to totals due to rounding. 
Nota: Lea chiffres ayant étf arrondis, 	les totaux ne correspondent pas toujours. 
(1) Includes Yukon and Northwest Territories. 	-- Comprend le Yukon et lee Territoires du Nord-iest. 

Confidential to meet secrecy requirements of the Statistics Act. 	- - Confidentiel en vertu des dispositions de Ia Loi our 
ii statistique relatives au secret. 

TABLE 3. Number of Department Stores by Provinces 

TABLEAU 3. Nombre de grands magasins par province 

March - 1969 - Mars 

Number - - Nombre 
Province  

1968 1969 

16 16 

Prince Edward Island -- 1le-du-Prince-douard 3 3 

Newfoundland -- Terre-Neuve ................................... 

5 

7 8 

Nova Scotia -- Nouvelle-Ecosse ................................ 

56  

New Brunswick - - Nouveau-Brunswick ............................ 

Québec ........................................................ 

118 132 

14 16 

Ontario 	....................................................... 

11 12 

Manitoba 	...................................................... 

26 27 

Saskatchewan .................................................. 

Alberta 	....................................................... 

British Columbia(l) 	-- Colowbie-Britannique(1) 48 50 

Canada 

297 325 

le Yukon les Territoirea du et Nord-Onest. .....................................................(t' 	Includes Yukon and Northwest Territories. 	-- Comprend 
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Province 

TABLE 4. Department Store Sales by Provinc 

TABLEAU 4. Ventes des grands magasins par 

January to March - 1969 - Janvier ii 

Sales -- Ventes 

1968 	I 	1969 

$'OOO -- milliers de dollars 

Change 

Variation 

4,753 5,279 + 11.1 

Prince Edward Island -- Ile-du-Prince-Edouard x x X 

Nova Scotia -- Nouve1le-cosse x 

5,763 7,778 + 35.0 

82,206 90,536 + 10.1 

Newfoundland -- Terre-Neuve ................................ 

New Brunswick -- Nouveau-Brunswick ......................... 

163,961 192,439 + 17.4 Ontario 	.................................................... 

Manitoba 	................................................... 34,141 37,962 + 11.2 

Québec 	..................................................... 

Saskatchewan 	............................................... 10,986 13,004 + 18,4 

51,740 58,083 + 12.3 Alberta 	.................................................... 

British Colombia(l) -- Colcsnbie-Britannique(1) 78,034 89,027 + 14.1 

Canada 	................................................... 439,988 503,889 + 14.5 

Note: Components may not add to totals due to rounding. 
Note: Lea chiffres ayant été arrondis, lea totaux ne correspondent pas toujours. 
(1) 	Includea Yukon and Northwest Territories. 	-- Comprend to Yukon or 	lee Territoires du Nord-uiiest. 
x 	Confidential 	to meet secrecy requl retsoj 	 .5 A, t. -- 	nNiu-  it 	n  

Is 	steristique 	rel;itives 	an 	sorrel 

I 1pIrtrn.-kr Store 	)r[iizti:,oS 

Liste des organisationa de grands magasins 

Name - - Mom 	 Name -- Note 

I 

Allied Towers Merchants, Ltd. 	 Mancheater, Robertson, Allison Lt 
Ayre's Ltd. 	 Messier, L. N. Ltée 
Bowring Bros. Ltd. 	 Morgan, Henry, & Co. Ltd. 
Caplan, C., Ltd. 	 Ogilvy, Charles, Ltd. 
Chapples Stores Ltd. 	 Ogtivy'a, Jaa. A., Ltd. 
Clark's-Gamble of Canada Ltd. 	 Paquet Cie Inc. 
Dupuis Frères Ltée 
	

Pollack, H. , Ltée 
Eaton, T., Co. Caxada Ltd. 	 Robinson, The C. W., Co. Ltd. 
Fortin, J. L., Ltée 	 Royal, The, Stores Ltd. 
Freiman, A. J., Ltd. 	 Sayvette Ltd. 
Freimart Stores Ltd. 	 Sentry Dep't. Stores Ltd. 
C4 Stores Ltd. 	 Simpson, The Robert, Co. Ltd. 
Giant Mart Ltd. 	 Simpsona-Seara Ltd. 
Goudies Ltd. 	 Slaver, F., Ltd. 
Hamilton Harvey Ltd. 	 Smith's & Chapple Ltd. 
Holman, R. T., Ltd. 	 Steinberg's Ltd., Department Store Division 
Hougens Ltd. 	 Syndicat de Québec Ltée 
Hubert, Magasin J. 0,, Ltée 	 Watkins, Thomas C., Ltd. 
Hudson's Bay Co. 	 Woodward Stores (Edmonton) Ltd. 
K-Mart, c/a S. S. Kresge Co. Ltd. 	 Woodward Stores Ltd. 
Larocquea (Ottawa) Ltd. 	 Woolco Department Stores, c/a F. W. Woolworth Co. Ltd. 
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It must sell the following general lines of 
merchandise: 

FAMILY CLOTHING AND APPAREL - this coim,odity group 
is composed of some or all of the following lines: 
women's and misses' dresses, housedreases, aprons 
and uniforms; women's and misses' coats and auita; 
women's and misses' sportswear; furs; infants' and 
children's wear; girls and teenage wear; lingerie, 
and women's sleepwear; intimate apparel; millinery; 
women's and girls' hosiery; women's and girls' 
gloves, mitts and accessories; women's, misses' 
and children's footwear; men's clothing; men's 
furnishings; boys clothing and furnishings; men's 
and boys' footwear. NOTE: the outlet must sell 
at least •ix (6) of the comnodity lines listed 
above, with at least one (I) of the comnoditles 
being men's and boys' clothing or furnishings. At 
least twenty per cent (207,) of the outlet's total 
sales must be derived from the family clothing and 
apparel group. 

FURNITURE, APPLIANCES AND UCSIE FURNISHINGS - this 
coesnodity group is composed of some or all of the 
following lines: linens and domestics; china and 
glassware; home furnishings; furniture, wooden 
and upholstered goods for living-room and dining-
room and bedroom; major appliances; T.V., radio and 
music; hardware and housewares. NOTE: the outlet 
muSt eell at least four (4) of the cooinodity lines 
listed above, with at least one of the cosinodities 
being furniture (wooden and upholstered goods for 

iningroom and/or living-room and/or bedroom). At 
jst ten per cent (107,) of the outlet's total 
lee must be derived from the furniture, appliance 
d home furnishings group. 

ALL OTHER (MISCELLANEOUS) - this category includes 
all cousnodities sold by the outlet but not shown 
above, such as: toiletries, cosmetics and drugs: 
photographic equipment and supplies; piece goods; 
notions and smallwares; jewellery; sporting goods 
and luggage; stationery, books and magazines; and 
food. NOTE: the outlet must sell at least three 
(3) different coirenodity lines with not one of these 
lines representing more than fifty per cent (507.) 
of the total store sales. At least ten per cent 
(107,) of the outlet's total sales must be derived 
from the All Other or Miscellaneous groups. 

For the purposes of this definition, the business 
done by concessions located in department store outlets 
will be considered as part of the overall business of 
the outlet in which they are located. However, sales 
of an associated food department (or store) should be 
included only if it is an integral part of the overall 
department store operation and is not identified to 
the public by any name which differs from that of the 
department store with whith it is associated. 
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Ii dolt vendre lea grandes eries d'articles suivantes: 

'/tFEMENTS POUR lÀ FAIIILLE - Ce groupe coinprend los articles 
suivants: robes pour dames et jounce filles, robes do redna-
ge, tabliers Ct unifornes; uianteeux at tailleurs pour dames 
et jeunes fillea; vgtementa de Sport pour damee at jeunes 
flues; fourruree; vtewents do bbds et d'enfante; vdta-
ments do fillettes et d'adolescentes; lingerie et vtementS 
de nuit pour dames; eoua-vêteinents, chapesux; bal pour da-
mes et fillettes; gants, moufles et articles de parure pour 
dames et fillettes; chsussures pour dames, jeunea fillee at 
enfanta; vgtements pour housnes; articles d'habillement pour 
housnes; v6tements at articles d'habillement pour garcons; 
chaussures pour hosinee et sarcoma. 
NOTA: le magasin dolt tenir au moms six (6) des miriam men-
tionndes ci-deasus, dont au moms une (1) dolt Stre lea ye-
tements on articles d'habillement pour honinea at garçons. 
Au moms vingt pour cent (20 p.  100) des ventSs globales dii 
magasin doivent se faire dana it groupe de vtem.nts pour 
Is famille. 

MEUBLES • APPAREILS ST ARTTCI.ES D'AMEUBLEMENT M9NOXER - Ce 
groupe crenprend lea articles suivants: literie et lingo 
de maison; procelaine et verrerie; articles d'aineublement 
udnager; meublea, de bois ou rembourrfs, pour salle do ad-
jour, salle a manger on chambre a coucher; gros appareile; 
tdldvision, radio et musique; qumncaillerle et articles de 
mdnaga. 
NOTE.: Ic magasin dolt tenir au moms quatre (4) dee series 
mentionndea ci.dessua, dont an moms une (I) dolt Ctre des 
meubles (de bole on rembourrSs pour salle S manger et (ou) 
salle de sejour et (ou) chambre S coucher). Au moms dix 
pour cent (10 p.  100) des ventes globalea dii magasin dot-
vent provenir du groupe des ineublee, appareils at articles 
ci smeub lament nidnager. 

TOUS AUTRES ARTICLES (DIVERS) - Cette cstdgorie coacprend 
toutes lea merchandises que tient Is inagasin male qui no 
figurent pea ci-desus, telles que: articles de toilette, 
cosmdtiques at inddicaments; apparells Ct fourniturea pho. 
tographiques; tissua S Is pièce; mercerie et menus articles; 
bijouterie; articles do sport at valises; papeterie, livres 
et revues; et aliments. 
NOTA: le magasin dolt tenir au moms trola (3) des adries 
mentionndea ci-dessus, dont aucune ne doit reprdsenter plus 
de cinquante pour cent (50 p.  100) des ventes globales du 
magaain. Au moms dlx pour cent (10 p.  100) des yentas 
globales du inagasin doivent provenir des groupes TOUS 
AUTRES ARTICLES ou DIVERS. 

Aux fins de Is prisente definition, lea affairea rdsli-
sees par lea concessions Ctablies dane lee grands magaains so-
ront considdrdes cosine partle des at faires globales du mag.etn 
o4 soot dtablies lea concessions. Toutefois, lee ventee d'un 
rayon  (ou niagaain) d'alimentation associd ma seront induces 
qua si le rayon on magasin fait partie mntegrente do l'exploi-
tattoo gdndrale du grand magasin at n'est pea connu du public 
sous un non different de celui du grand inageath auquel ii set 
associd. 
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