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auprs des agents autorisés locaux, dans les ii-
brairies ordinaires ou par la poste. 

Les commandes par la poste devront parvenir 
Distribution des publications, Statistique Canada, 
Ottawa, K1A 0T6, ou a Imprimerie et edition, Appro-
visionnements et services Canada, Ottawa, KIA OS9. 

Toutes demandes de renseignenents sur la prC-
sente publication doivent étre adressées a: 

Section du commerce de detail, 
Division du commerce et des services, 
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ERRATA 

In the September publication, table 8 
on page 23, the percentage change 1980/1979 
for September, was incorrect. 

Should read as follows.  

LI 

Dans la publication de septeubre le tableau 
8 de la page 23, le mauvais pourcentage de vari-
ation a été linpriiné pour septeinbre 1980/1979. 

Doivent se lire tels que suit. 
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TABLE 8. Department Store Monthly Stocks, by Department, Canada, 1979 and 1980 

TABLEAU 8. Stocks mensuels des grands magasins, par rayon, Canada, 1979 et 1980 

Change September 

Department 	 1980/1979 

Rayon 	 Variation septembre 
1980/19 79 

per cent - pourcentage 

1 Women's and misses' dresses, housedresses, aprons and uniforms - 
Robes, robes de ménage, tabliers at uniformes pour dames et 
jeunes filles + 6.6 

2 Women's and misses' coats and suits - Manteaux et tailleurs pour 
dames et jeunes flues + 4.6 

3 Women's and misses' sportswear - V6tementa sport pour dames et 
jeunes filles + 5.7 

4 Furs - Fourrures - 3.6 
5 Infants' and children's wear and nursery equipment - '/tements pour 

b6b6s et enfants at articles de chambres d'enfants - 4.6 
6 Girls' and teenage girls' wear - Vtements de fillettea et d'ado- 

lescentes - 1.6 
7 Lingerie and women's sleepwear - Lingerie et v8tements de nuit pour 

dames + 3.5 

8 Intimate apparel - Soua-v8tements + 2.6 
9 Millinery - Chspeaux - 11.8 

10 Women's and girls' hosiery - Bas pour dames et fillettes - 2.3 
11 Women's and girls' gloves, mitts and accessories - Ganta, moufles 

et articles de parure pour dames et fillettes - 3,9 
12 Women's, misses' and children's footwear - Chaussurea pour dames, 

jeunes filles et enfants - 3.3 
13 Men's clothing - V8tements pour hommes + 3.0 
14 Men's furnishings - Articles d'habillement pour hommes - 3.2 

15 Boys' clothing and furnishings - Vêtements et articles d'habille- 
ment pour garcons - 2.2 

16 Men's and boys' footwear - Chaussures pour hosmies et garçons - 9•5 
17 Food and kindred products - Produits alimentaires at connexes - 1.3 
18 Toiletries, cosmetics and drugs - Articles de toilette, coam8tiques 

et médicaments + 3.8 
19 Photographic equipment and supplies - Appareils et fournitures photo- 

graphiques + 5.7 
20 Piece goods - Tissue B is piBce + 3.2 
21 Linens and domestics - Literie at linge de matson + 5.0 

22 Smaliwares and notions - Menus articles + 5.3 
23 China and glassware - Porcelaine et verrerie + 18.7 
24 Floor coverings - Revétements de plancher + 2.3 
25 Draperies, curtains and furniture coverings - Tenturea, rideawc et 

houases + 14.9 
26 Lamps, pictures, mirrors and all other home furnishings - Lampes, 

tableaux. miroirs at eutres articles d'ameublement pour la maison + 13.8 
27 Furniture - Meubles + 5.2 
28 Major appliances - Gros appareils menagers + 8.0 

29 Television, radio and music - Télévision, radio at musique + 11.9 
30 Housewares and small electrical appliances - Articles de ménage et 

petite appareila électriques + 9.1 
31 Hardware, paints, wallpaper, etc. - Quincaillerie, peinture, 

papier-tenture, etc. + 8.3 
32 Plumbing, heating and building materials - Materiel de plomberie, 

chauffage et construction + 19.4 
33 Jewellery - Bijouterie + 8.7 
34 Toys and games - Jouets et jeux + 16.2 
35 Sporting goods and luggage - Articles de sport et valises + 2.5 

36 Stationery, books and magazines - Papeterie, livres at revue. + 5.0 
37 Gasoline, oil, auto accesaoriea, repairs and supplies - Essence, 

hutle, accessoires d'automobile, reparation at fournitures + 16.4 
38 Meals and lunches - Repas at casae-croGte8 + 93.8 
39 Repairs and services - Services et travaux de reparation + 1.9 
40 All other departments - Tous autres rayons + 0.5 

41 ALL DEPARTMENTS - TOTAL - TOUS RAYONS + 4.7 
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YMRnT S 

The following standard symbols are used in 
Statistics Canada publications: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

SIGNES CONVENTIONNELS 

Les signes conventionnels suivants sotit employés 
uniformément dans les publications de Statistique 
Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- meant ou zero. 

-- nombres infimes. 

nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives au secret. 

A 	[)N C.\NS L1 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM (Cana-
dian Soclo-Economic Information Management 
System) via terminal, on computer printouts, 
or in machine readable form. For further 
information contact the CANSIM staff, Current 
Economic Analysis Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-995-7406), or 
the regional advisors at the Statistics Canada 
offices located across Canada. 

AU SUJET DE CANS 

La banque de donnécs 	d, StiLis- 

tique Canada CANSIM (Système canadien d'information 
socio-économique) fournit au public certaines sta-
tistiques actuelles et historiques sur les Ventes 
et stocks des grands magazins (matrice n o  112) et 
sur de nombreuses autres series, par le biais d'un 
terminal, d'irnprimés d'ordinateur ou de supports 
ordinolingues. Pour plus de renseignements, 
s'adresser au personnel de CANSIM, Division de 
l'analyse de conjoncture, Statistique Canada, 
Ottawa, K1A 0Z8 (téléphone 613-995-7406), ou aux 
conseillers régionaux des bureaux de Statistique 
Canada situés a travers le Canada. 
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The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A list 
of the existing set of department store orga-
nizations can be found on the back inside 
cover of this publication. 

For the purpose of this publication only 
the activities of actual department store 
"locations" of department store organizations 
are considered, thereby enabling the "loca-
tion" concept, which is common to both the 
census and the current survey program of the 
Merchandising and Services Division, to 
be utilized. (The census also measures the 
activities of "establishments", however, this 
concept is not used in the monthly survey 
of department stores.) Under the "location" 
concept, department store data contained in 

its report exclude the activities of other 
nds of businesses which may be operated by 

'.e reporting department store firms. For 
• xample, non-department store locations are 
•iassified to the kinds of business most ap-
:ropriate to their corrnnodity structure with 
the catalogue sales activity of department 
store organizations classified to the "General 
Merchandise Stores" kind of business category. 

The business done by concessions located 
in department store outlets for the purpose 
of this report is considered as part of the 
overall business of the outlets in which they 
are located. However, sales of an associated 
large food department (or store) are included 
only if it is an integral part of the overall 
department store operation and is not identi-
fied to the public by any name which differs 
from that of the department store with which 
it is associated. The rationale underlying 
this approach is as follows: for purposes of 
market research or urban planning, a depart-
inent store - the largest type of mass mer-
chandising activity in Canada - together with 
its leased departments, if any, is considered 
to be a totality; that is, it competes in 
the market place as one structure, rather 
than as a number of smaller stores. 

L'univers des firmes de grands magasins utilis 
aujourd'hui est fondé sur le recensement du com-
merce et des services de 1971. La liste des firmes 
exploitées a l'heure actuelle est donnée A la face 
intérieure de la couverture arrière. 

Aux fins de cette publication, seules les acti-
vités des "locaux d'affaires" reels des firmes de 
grands niagasins sont dtudiées; on peut ainsi faire 
appel au concept des "points de vente", qui est 
commun au recensement et au programme d'enquête 
courant de la Division du commerce et des services. 
(Bien que le recensement mesure également les acti-
vités des "établisseinents", cette unite d'observa-
tion n'est pas utilisée dans l'enqute mensuelle 
sur les grands magasins.) En vertu de la notion de 
"local d'affaires", les données sur les grands ma-
gasins présentées dans ce bulletin me tiennent pas 
compte d'autres genres de commerce auxquels peuvent 
s'adonner les firmes déclarantes. Ainsi, les 
points de vente qul ne répondent pas a la défini-
tion des grands magasins sont attribués a la caté-
gone commerciale qul convient le mieux aux di-
verses marchandises offertes; a titre d'exemple, 
les bureaux de vente par catalogue des firmes de 
grands magasins sont classes dans le genre de com-
merce "magasins de marchandises diverses". 

Lea affaires réalisées par les concessions eta-
blies dans les grands nagasins sont, aux fins du 
present rapport, considérées comme partie des af-
faires globales du magasin oü sont établies les 
concessions. Cependant, les ventes d'un important 
rayon (ou magasin) d'alimentation associé ne seront 
incluses que si le rayon ou magasin fait partie 
intégrante de l'exploitation générale du grand ma-
gasin et n'est pas connu du public sous un noni dif-
fCrent de celui du grand magasin auquel ii eat as-
socid. Cette méthode se justifie du fait que les 
spécialistes des etudes de marché et lea urbanistes 
considèrent comme un tout le grand magasin (qui 
constitue le plus important genre de grande surface 
au Canada) et les rayons des concessions; autrement 
dit, le grand magasin se présente sur le inarché 
comme un établissement unique et non comme un re-
groupement de petits magasins. 

EFIN IT ION S 

tail location. A retail location, as de-
ined by Statistics Canada, is a business 
cation (usually a store) in which the prin-

cipal activity is the sale of merchandise and 
related services to the general public for 
household or personal consumption. 

DEFINITIONS 

Point de vente au detail. Suivant la definition 
de Statistique Canada, un point de vente au detail 
est un local d'affaires (habituellement un magasin) 
dont l'activité principale est la vente de marchan-
dises et des services connexes au grand public pour 
la consommation menagre ou personnelle. 
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Grand magasin. Un point de vente au dtail est un 
grand maguisin s ' I I 	ssde L's 	r;Ictr istfq1Is 
suivantes: 

Vtements pour la famille. Ce groupe comprend 
les articles suivants: robes pour dames et jeunes 
filles, robes de ménage, tabliers et uniformes; 
manteaux et tailleurs pour dames et jeunes filles; 
vtements de sport pour dames et jeunes filles; 
fourrures; vtements de bébés et d'enfants; vte-
ments de fillettes et d'adolescentes; lingerie et 
vtements de nuit pour dames; sous-vtements; cha-
peaux; bas pour dames et fillettes; gants, moufles 
et articles de parure pour dames et fillettes; 
chaussures pour dames, jeunes filles et enfants; 
vtements pour hommes; articles d'habillement pour 
hommes; vtements et articles d'hablllement pour 
garçons; chaussures pour honmies et garçons. Nota: 
Le magasin dolt tenir au moms six des series men-
tlonnées ci-dessus, dont au moms une dolt ëtre les 
vtements ou articles d'habillement pour homines et 
garçons. Au moms 20 % des ventes globales du ma-
gasin doivent se faire dams le groupe de vtements 
pour la famlile. 

Meubles, appareils et articles d'ameublement 
ménager. Ce groupe comprend les articles suivants: 
literie et linge de maison; porcelaine et verrerie; 
articles d'ameublement ménager; meubles, de bois 
ou rembourrés, pour salle de séjour, salle 	mans:- 
ou chambre a coucher; gros appareils; télévision, 
radio et musique; quincaillerie et articles do 
ménage. Nota: Le magasin dolt tenir au moms 
quatre des series mentionnées ci-dessus, dont au 
moms une dolt Ztre des meubles (de bois ou rem-
bourrés pour salle manger et (ou) salle de séjour 
et (ou) chambre a coucher). Au mains 10 ¼ des 
ventes globales du magasin doivent provenlr du 
groupe des meubles, appareils et articles d'ameu-
bleinent ménager. 

Tous autres articles (divers). Cette catégorie 
comprend toutes les merchandises que tient le ma-
gasin, mais qui ne figurent pas ci-dessus, telles 
que : articles de toilette, cosmétiques et médica-
ments; appareils et fournitures photographiques; 
tissus a la pibce; mercerie et menus articles; bi-
jouterie; articles de sport et valises; papeterie, 
livres et revues; et aliments. Nota: Le magasin 
dolt tenir au moms trois des series mentionnées 
ci-dessus, dont aucune ne dolt représenter plus de 
50 % des ventes globales du magasin. Au moms 
10 ¼ des ventes globales du magasin doivent prove-
nit des groupes tous autres articles ou divers. 

Ventes et recettes nettes totales. Ii s'agit du 
total des ventes de marchandises et des recettes 
provenant de reparations, de location de materiel, 
de la vente de repas et d'autres services, mains 
les rendus, les rajustements et lee remises. La 
valeur des reprises n'est pas déduite. Les conoL 
alone sur la vente de marchandises appartenant 
autrui et la valeur (au detail) des marchandis 
prélevées par le propriétaire pour son usage p: 
sonnel sont comptées. Les recettes hors exp1o.-
non, les recouvrements de mauvaises créances et 
les taxes de vente directes sont excius. 

Department store. A retail location is de-
fined as a department store outlet if it pos-
sesses the following characteristics. It 
must sell the following general lines of nier-
chand ise: 

Family clothing and apparel. This commod-
ity group is composed of some or all of the 
following lines: women's and misses' dresses, 
housedresses, aprons and uniforms; women's 
and misses' coats and suits; 	and 
misses' sportswear; furs; infants' and chil-
dren's wear; girls' and teenage wear; lin-
gerie and woments  sleepwear; intimate appa-
rel; millinery; women's and girls' hosiery; 
women's and girls' gloves, mitts and accesso- 
ries; women's, misses' and children's footwear; 
men's clothing; men's furnishings; boys' 
clothing and furnishings; men's and boys' 
footwear. Note: The outlet must sell at least 
six of the commodity lines listed above, with 
at least one of the commodities being men's 
and boys' clothing or furnishings. At least 
20% of the outlet's total sales must be de-
rived from the family clothing and apparel 
group. 

Furniture, appliances and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and domes-
tics; china and glassware; home furnishings; 
furniture, wooden and upholstered goods for 
living room and dining room and bedroom; major 
appliances; television, radio and music; 
hardware and housewares. Note: The outlet 
must sell at least four of the commodity lines 
listed above, with at least one of the commo-
dities being furniture (wooden and upholstered 
goods for dining room and/or living room and/ 
or bedroom). At least 10% of the outlet's 
total sales must be derived from the furniture, 
appliance and home furnishings group. 

All other (miscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smallwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; and 
food. Note: The outlet must sell at least 
three different commodity lines with not one 
of these lines representing more than 50% of 
the total store sales. At least 10% of the 
outlet's total sales must be derived from 
the all other or miscellaneous groups. 

Total net sales and receipts. They are de-
fined as the total sales of merchandise and 
receipts from repairs, equipment rental, 
restaurant and other services, less returns, 
adjustments and discounts. Trade-in allow-
ances are not deducted. Commissions earned 
from the sales of goods owned by others and 
proprietors' withdrawals of goods (at retail) 
for personal use are included. Non-trading 
revenues, bad debts recovered and direct sales 
taxes are excluded. 
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cks. They are defined as the selling value 
inventory on hand at the end of the month 

r as at the end of the fiscal period falling 
arest the end of the calendar month. 

Accounts receivable. They are defined as 
customers' accounts and notes receivable as 
at the end of the month, as well as all new 
credit granted during the month, less payments 
received. Accounts discounted with banks, 
paper sold to sales finance companies, or 
amounts owing on account of credit-card plans, 
are excluded. Accounts receivable used as 
security for bank loans are not considered 
as discounted if still payable and are there-
fore included. 

Stocks. Cette rubrique englobe la valeur marchande 
des stocks dtenus a la fin du rnois ou do la pé-
node financiare la plus rapprochée. 

Comptes a recevoir. Ii s'agit des comptes et bil-
lets a recevoir des clients a la fin du mois, ainsi 
que de tout nouveau crdit consenti au cours du 
mois, moms los paiements reçus. Les comptes es-
comptés a la banque, lee titres vendus a des socié-
tés do fmnancement des ventes et les montants dus 
en vertu d'un régime do cartes de credit ne soot 
pas comptés. Los comptes 	recevoir servant 
garantir un emprunt bancaire ne sont pas considérés 
comme étant escomptés s'ils soot encore payables; 
ils soot donc inclus. 

I 

METHODOLOGY 

The monthly sales values, published at the 
Canada, provincial and metropolitan area 
levels, are based on the universe of depart- 
ment store organizations. A 100% response 
rate is aimed for each month with the publica-
tion usually delayed if large department store 
organizations have not responded in time. The 
monthly sales figures are estimated when nec-
essary, due only to late response, by applying 
tn imputaclon method which is unique to each 

anizat ion. 

The monthly sales values by department, 
published at the Canada level, are based only 
on the organizations which provide the re-
quired breakdown of sales. The percentage 
distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sales by 
department at the Canada level. 

The monthly stock values by department, 
published at the Canada level, are based only 
on the organizations which provide the re-
quired breakdowns of sales and stocks. A 
stock-to-sale ratio for each department, cal-
culated from the reporting organizations, is 
applied to the corresponding department's 
monthly sales estimate in order to provide an 
estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
published at the Canada level, are based on 
a subset of department store organizations 
which are known to have accounts receivable. 
Data for late respondents are estimated by 
applying the monthly percentage change in 
accounts receivable, calculated from the re-
porting organizations, to the previous month's 
data of each organization that was late in 
reporting. 

METHODOLOGIE 

Le chiffre des ventes mensuelles, publié pour 
le Canada, les provinces et los regions métropoli-
tames, est Ctabli en fonction de l'univers des 
firmes do grands magasins. Puisque l'on vise 
chaque mois un taux de réponse de 100 %, la publi-
cation est habituellement retardée si une grande 
firme n'a pas fait parvenir sa declaration dans 
los délais prévus. Dans le cas d'une réponse tar-
dive, il eat possible do calculer un chiffre esti-
matif des vontes mensuelles grace a une méthode 
d'imputation qui est unique a chaque firme. 

Le chiffre des ventes mensuelles par rayon pu-
blié pour le Canada n'est fondé quo sur los firmes 
qui présentent la ventilation requise des ventes. 
La repartition en pourcentage des ventes par rayon 
obtenues auprbs des firmes déclarantes est appli-
quée au chiffre mensuel des ventes totales pour le 
pays afin d'Ctablir une estimation des ventes par 
rayon pour l'ensomble du Canada. 

Le chiffre des stocks mensuels par rayon publié 
pour le Canada n'est fondC quo sur les firmes qui 
prCsentent la ventilation requise des ventes et des 
stocks. Pour chaque rayon, le rapport des ventes 
aux stocks (calculé a partir des declarations des 
firmes) est appliqué 	l'estimation des ventes men- 
suelles af in de produire une estimations des stocks 
pour le Canada. 

Le chiffre des coinptes a recevoir mensuel pour 
l'ensemble du pays provient des firmes do grands 
magasins qui ont do tels comptes. Los donnëes re-
latives aux enquetes retardataires sont estimées 
comme suit: on calcule d'abord la variation en 
pourcentage des comptes 	recevoir des firmes dC- 
clarantes, puis on la fait porter sur les chiffres 
du mois précédemt de la firme retardataire. 
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Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported by 
the organizations listed on the back inside 
cover of this publication. The survey can 
be considered as a complete census of the 
population under consideration and therefore 
not subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known department 
store locations, errors in published data can 
occur. These errors, called non-sampling 
errors, are present whether a sample or a 
complete census of the population is taken and 
can be attributed to one or more of the fol-
lowing sources: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwilling-
ness of the respondent to provide correct in-
formation, misinterpretation of the questions 
because of definitional difficulties and dif-
ferent tendencies of different interviewers 
in explaining questions or interpreting res-
ponses under different modes of communication. 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data for the non-responding units 
can be imputed using the data from responding 
units or some earlier data on the non-respon-
ding units if available. The extent of error 
due to imputation is usually unknown and is 
very much dependent on any characteristic 
differences between the respondent group and 
the non-respondent group in the survey. This 
error generally increases with increases in 
the non-response rate and attempts are there-
fore made to obtain as high a response rate 
as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of final 
results. With regard to the estimates of this 
publication all attempts have been made to 
minimize the non-sampling errors: department 
store locations have been defined in a most 
precise manner; the questionnaires used in 

FIABILITE DES DONNEL: 

Erreurs non liêes 	I' 

L'enqute mensuelle sur les ventes et 1s SLO< 

des grands magasins porte sur tous les points de 
vente des firines de grands magasins ênumrës a la 
face intérieure de la couverture arrière. Etant 
donné qu'elle peut atre considre connie un recen-
sement exhaustif de la population observée, elle 
ne risque pas de comporter des erreurs d'échantil-
lonnage. Par contre, name les données publiées 
d'un recensement qui dënombre intégralement a cha-
que mois l'ensernble des points de vente connus des 
grands magasins peuvent atre entachées d'erreurs. 
Celles-ci, dites non liées a l'êchantillonnage, se 
retrouvent tant dans les recensements que dans les 
enquêtes par échantillonnage. Elles sont dues 
un ou plusieurs facteurs parmi les suivants: 

Le champ couvert par l'enquate. L'erreur résulte 
d'un listage inconplet et d'une couverture insuf-
fisante de la population visés. 

La réponse. Ici, l'erreur peut étre attribuable 
Ia conception du questionnaire et aux caracté-

ristiques de la question, a l'incapacité ou au 
refus de l'enquêté de fournir des renseignements 
exacts, a l'interprétation fautive des questions 
due a des problames d'ordre sémantique, ou aux 
variations, d'un interviewer a l'autre et selon U. 
mode de communication retenu, dans l'explication 
des questions et dans l'interprétation des 
réponses. 

La non-réponse. Certains enquétés refusent de ré-
pondre, d'autres en sont incapables et d'autres 
encore répondent trop tard. Les données relatives 
aux non-répondants peuvent étre imputées a partir 
des chiffres fournis par les répondants ou a l'aide 
des statistiques antérieures sur les non-répon--
dants, si elles existent. On ne connaTt générale-
ment pas l'importance de l'erreur d'imputation; 
celle-ci vane beaucoup selon les caractéristiques 
qui distinguent les répondants des non-répondants. 
Comme ce type d'erreur prend habituellenient de 
l'ampleur 1 mesure qu'augmente le taux de non-re-
ponse, on s'efforce d'obtenir le meilleur taux de 
réponse possible. 

Le traitement. L'erreur peut se produire lors des 
diverses étapes du traitement, telles que Ic codage, 
l'entrée, la verification, la pondération et la 
totalisation. 

11 est difficile de mesurer les erreurs non 
liêea A l'échantillonnage. En outre, 11 faut les 
cerner de sorte qu'elles ne nuisent pas a l'utili-
sation ou a l'interprétation des chiffres définU. 
tifs. S'agissant des estimations du present bu-
letin, tout a été mis en oeuvre afin de minimis 
ce genre d'erreur. Ainsi, les points de vente 
grands magasins ont été définis avec beaucoup 
precision; les questionnaires ont été conçus avec 

I 

I 
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soin af in de rdduire au minimum le notnbre d'inter-
prétations éventuelles; les diverses étapes de 
verification et de traitement ont fait l'objet de 
contr6les d'acceptation détaillés; enfin, on n'a 
absolument rien negligé pour que le taux de non-
rCponse et le fardeau de réponse soient faibles. 

:he survey have been carefully designed to 
, 

	

	'inimize different interpretations; detailed 
icceptance testing has been carried Out for 
he different stages of editing and processing; 
md every possible effort has been made to 
reduce the non-response rate as well as the 
response burden. 

I 

Non-sampling Error Measures 

One source of non-sampling error is the 
non-response error. To assist users in eval-
uating this error two response measures are 
derived, namely, the response rate which is 
a measure of the proportion of those units 
which have responded in time for inclusion in 
this publication and the response fraction, 
which is a measure of the data response rate, 
and is the proportion of the published data 
which is based upon actual reported data. 

The unit used in the Department Store Sales 
and Stocks Survey for derivation of the re- 

e rate is based on (1) the geographical 
regions, i.e., the 10 provinces, the two 
territories and the four metropolitan areas, 
in which a department store organization oper-
ites department store locations and (2) the 
cpartment store organizations themselves. 
'or example, a department store firm reporting 
or 20 stores in Ontario would be considered 
is one survey unit and one organizational 
'nit while an organization reporting for five 
stores in Vancouver, 10 in British Columbia 
(excluding Vancouver) and two in Yukon would 
be considered as three survey units but only 
one organizational unit. 

The data variables under consideration 
for derivation of the response fraction are 
namely sales, stocks and accounts receivable. 

Text Table I gives the non-sampling reli-
ability of the survey data with respect to 
the non-response error. The response rate is 
given as the percentage of survey units and 
the corresponding organizational units which 
have responded in time for inclusion in this 
publication. The response fraction is given 
as the percentage of the published data which 
is based upon actual reported data submitted 
by department stores. For example, a cell 
of 20 organizational units in which five 
respond for a particular month would have a 
response rate of 25% in terms of these units. 
If the five units represented $8 million Out 
of a published estimate of $10 million, the 
response fraction would be 80%. In cases such 
ms these, the response rate alone would tend 

underestimite the reliability of the esti- 

Estimation des erreurs non liées A l'échantillon-
nag e 

Parmi les erreurs non liées A l'échantillonnage, 
on retrouve l'erreur de non-réponse. Le tableau 
explicatif 1 donne deux mesures de la réponse qui 
aideront l'utilisateur A évaluer ce genre d'erreur. 
Le taux de réponse représente la proportion des 
unites qui ont rCpondu assez t6t pour Otre incluses 
dans la présente publication. La fraction de ré-
ponse, par contre, est le taux de réponse des don-
flees, c'est-A-dire la proportion des chiffres pu-
bliés qui est fondée sur des renseignements reel-
lement déclarés. 

L'unité utilisée pour calculer le taux de ré-
ponse de l'enquête sur les vemtes et los stocks des 
grands magasins est fondée sur (1) les regions 
(c'est-A-dire les 10 provinces, deux territoires 
et quatre regions métropolitaines) oi:i les firmes 
de grands magasins exploitent des points de vente 
et (2) lea firmes do grands magasins elles-mCmes. 
Par exemple, une firme de grands magasins qui pro-
duit une declaration pour 20 magasins en Ontario 
eat considérée comme une unite d'enqute et une 
organisation, alors qu'une firme dont la déclara-
tion porte sur cinq magasins A Vancouver, 10 en 
Colombie-Britannique (sauf Vancouver) et deux au 
Yukon représente trois unites d'enqute, mais seu-
lement une organisation. 

Les variables dont ii faut tenir compte pour 
calculer la fraction de réponse sont lea ventes, 
les stocks et lea comptes A recevoir. 

Le tableau explicatif I donne Ia fiabilité des 
donndes d'enqute en matiAre d'erreurs dues A Ia 
non-réponse. Le taux do réponse représente le 
pourcentage des unites d'enqute et des unites or-
ganisationnelles correspondantes qui ont répondu 
assez t6t pour être incluses dans le present bul-
letin. Par contre, la fraction do réponse consti-
tue le pourcentage des données publiés qui soot 
fondées sur des renseignernents effectivement décla-
rés par les grands magasins. Par exemple, le taux 
de réponse d'une cellule cornportant 20 unites done 
cinq répondent lors d'un mois donné atteindrait 
25 %. Cependant, si les einq unites représentent 
$8 millions sur l'estimation publiée do $10 mil-
lions, la fraction de réponas s'élèverait A 80 %. 
Comme le taux de réponse aurait, A lui seul, ten-
dance a déprécier la fiabilité de l'estimation dams 
un tel ens, ii faudrait tenir compte des deux uni- 

0 



- 10 - 

TEXT TABLE I. Measures of Reliability, Department Stores, October 1980 

TABLEAU EXPLICATIF I. Mesure de la fiabilité, grands magasins, octobre 1980 

Response rate 

Taux de réponse 

Survey units 

Unites d'en-
qute 

Organizational 
units 

Organisations 

Response fraction 

Fraction de 
réponse 

Monthly Canada sales total - Ventes men-
suelles totales, Canada 

Monthly sales by department - Ventes men-
suelles par rayon 

Monthly stocks by department - Stocks men-
suels par rayon 

Month-end accounts receivable - Comptes a 
recevoir a la fin du mois 

per cent - pourcentage 

99.1 	96.3 99.9 

51.9 86.2 

37.0 60.2 

94.4 	999 

SEASONAL ADJUSTMENT 

Seasonal adjustment(1) separates and mea-
sures the effect of recurring intra-annual 
variations resulting from normal differences 
in weather, holidays with invariable dates, 
or other events with a similar pattern of 
timing. An additional adjustment due to 
trading day variation is made for the depart-
ment store series. This variation stems from 
the fact that a particular day of the week 
may occur five times in a particular month 
one year and only four times in the correspons-
ing month In other years. This additional 
adjustment is made prior to the seasonal ad-
justment but is treated as part of the sea-
sonal adjustment process. 

The department store series have been sea-
sonally djusted using the ARINA option of the 
X-11-ARIMA seasonal adjustment program (2). 
This new method of seasonal adjustment con-
sists of extending the original series with 
one year of estimated values prior to the 
seasonal adjustment procedure. The estimated 
values are forecasts made by ARIMA models 
which have been fitted to the original series. 

DESAISONNALISATION 

La d6salsonnalis3tion(i) isole CL rnesurc liuci-
dence des variations périodiques qui Se produlsent 
au cours d'une année en raison de l'évolution nor-
male du climat, des congés fixes et d'autres événe-
ments qui se repatent A intervalles réguliers. On 
rajuste également la série des grands magasins pour 
tenir cotnpte de la variation du nombre de jours 
commerciaux. Celle-ci est due au falt qu'un mois 
donnC peut compter, par exemple, cinq samedis une 
année, mais seulement quatre l'année suivante. Cet 
ajustement est apporté avant la désaisonnalisation 
proprement dite, mais il est considéré comme partie 
intégrante de cette derniare. 

La série des grands magasins a été désaisonnali-
see au moyen de l'option ARNNI du programme de dé-
saisonnalisation X-11-ARMMI (voir la note donnée 
plus loin)(2). Cette technique consiste a ajouter 

is série d'origine une année de donnêes estima-
tives avant de procéder h la désaisonnalisation 
proprement dite. Les données estimatives provien-
nent de previsions réalisées par des modèles ARNMI 
ajustés a la série initiale. 

r 

See Tables 2, 9 and 13. 
For further explanation see The X-11-
ARIMA Seasonal Adjustment Method, Estela 
Bee Dagum, Statistics Canada, Catalogue 
12-564E, Occasional. 

Volt les tableaux 2, 9 et 13. 
Pour plus ample information volt La method 
désaisonnalisatlon X-11-ARNMI, par Estela 
Dagum, Statistique Canada, no 12-564F au cii ,-  
logue, hors série. 
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The X-11 part of the X-11-ARIMA program 
relies primarily on the ratio-to-moving aver- 
age method to smooth the extended series as 
a preliminary estimate of the trend-cycle, 
computing ratios of the extended original 
series to the trend-cycle estimates and esti-
mating seasonal factors from these ratios. 
These procedures are repeated a number of 
times to produce the final seasonal fac- 
tors (3). 

While seasonal adjustment provides a deeper 
understanding of the underlying trend-cycle 
of a series, the adjusted series still con-
tains an irregular component. Small changes 
between months in the adjusted series may 
simply be irregular movements and, to obtain 
a clearer insight into the underlying trend, 
users should examine the adjusted series 
over a number of months. 

To assist the user, the Months for Cyclical 
Dominance number, MCD, is provided (4). The 
MCD is the shortest monthly span for which 
a certain ratio becomes and remains less than 
one, that is, the ratio for which the absolute 
average percentage change of the trend-cycle 
of the seasonally adjusted series becomes 
'reater than the absolute average percent 
hange of the irregular component. The MCD 
an be interpreted as the number of months 
over which a change in the seasonally adjusted 
eries must move in a given direction before 

one can be reasonably certain that the trend-
cycle of that series also has moved in the 
given direction. Clearly small MCD'S are 
desirable and indicative of a smooth series. 
Applying a moving average to the seasonally 
adjusted data of MCD length tends to smooth 
irregular movements which may obscure the 
underlying trend-cycle. The MCD moving aver-
age provides a method of reducing all types 
of series to approximately the same degree of 
smoothness, whatever the size of the irregular 
component in the original series. 

La partie X-11 du programme X-11-ARIIMI fait 
surtour appel A la méthode de rapport aux moyennes 
mobiles pour effectuer le lissage de la serb cor-
rigée et obtenir une estimation provisoire de la 
tendance-cycle, poor calculer les rapports de la 
série initiale (ajustée) aux estimations de la 
tendance-cycle et pour estimer les facteurs saison-
niers a partir de ces rapports. Les facteurs sai-
sonniers déflnitifs ne sont produits que lorsque 
ces operations ont été exécutées A plusleurs re-
prises(3) 

Bien que la désaisonnalisation permette de mieux 
comprendre la tendance-cycle fondamentale d'une 
série, la série dCsaisonnalisée n'en contlent pas 
moms une composante irrégulière. Do légres va-
riations d'un mobs 5 l'autre dams la série dCsai-
sonnalisCe peuvent tre de simples inouvements irré-
guliers; pour avoir une meilleure idée de la ten-
dance fondamentale, les utilisateurs dolvent donc 
examiner les series dêsaisonnaljsées d'un certain 
nombre de mobs. 

A cette fin, ils disposent des mois a dominance 
cyclique, ou MDC(4). Ii s'agit du plus petit non-
bre de mobs pour lesquels un certain rapport de-
vient et reste inférieur a l'unité; autrement dit, 
c'est Ia période pendant laquelle le taux de varia-
tion moyen absolu de la tendance-cycle de la série 
désaisonnalisée est supCrieur a celul de la coinpo-
Sante irrégulière. Le MDC peut étre considéré 
comme le nombre de mobs que dolt durer une varia-
tion de la série désaisoi-rnaljsée dans une direction 
donnée avant 	ne puisse atre raisonnablement 
certain que la tendance-cycle de la série évolue 
dams la mme direction. Ainsi, un MDC peu élevé 
est souhaitable et indique Ia presence d'une série 
lisse. L'applicatbon d'une moyenne mobile aux 
données désaisonnalisées dont la période est dgale 
au MDC tend a lisser les ruouvements irrCguliers 
pouvant dissimuler la tendance-cycle fondainentale. 
La méthode de la moyenne mobile du MDC permet de 
rCduire tous les genres de série a peu prs au mme 
niveau de lissage, quelle que soit la taille de la 
composante lrrégulière dans la sérle initiale. 

EXPLANATORY NOTES 	 NOTES EXPLICATIVES 

The percentage change in sales shown in 
this report are based on the total dollar 
volume of receipts for each of the periods 
being compared. These trends include the 
effect of stores starting operation or ceasing 
operation and are not limited to identical 
stores, i.e., those in operation in both of 
the periods being compared. 

(3) See Tables 14,15 and 16. 

La variation des ventes en pourcentage donnée 
dans le present bulletin est fondée sur la valeur 
totale des recettes pour chacune des périodes ob-
servées. Elle tient compte des magasins qui ont 
ouvert leurs portes et de ceux qui les ont fermées; 
autrement dit, elle ne Se limite pas aux magasins 
qub ont été exploités dams toutes lea périodes en 
cause. 

(3) Voir les tableaux 14, 15 et 16. 
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The stock-sales ratios(5) are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stocks ratios(6) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning and 
ending stocks at selling value for the month. 

The metropolitan areas of Montréal, Toronto, 
Winnipeg and Vancouver are census metropolitan 
areas as defined by the 1971 Census. 

The commodity reference list, which de-
scribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published in the December issue of this pub-
lication. 

Revisions to department store sales and 
stocks are published yearly in the March issue 
of this publication. Revisions to month-end 
accounts receivable are published on a monthly 
basis. 

Number of shopping days that this report 
is based on varies from month to month. See 
Text Table II for the number of shopping days 
the current report is based on. 

(5) See Table 10. 
(H Su inN t 1 

On obtient les ratios stocks-ventes(5) en dvi-
sant la valeur marchande des stocks a la fin du 
mois par le chiffre des ventes pour le mois. 

On obtient les ratios ventes-stocks(6) en divi-
sant le chiffre des ventes pour le mois par la 
valeur marchande moyenne des stocks en debut et en 
fin de mois. 

Lea regions métropolitaines de Montréal, de 
Toronto, de Winnipeg et de Vancouver correspondent 
aux regions métropolitaines du recensement de 1971. 

La liste de référence des marchandises, qui 
décrit en detail lea produits de chacun des 40 
rayons présentés dans cette publication eat repro-
duite dans le numéro de décembre. 

Lea chiffres révisés des ventes et des stocks 
des grands magasins sont publiés chaque année dans 
le numéro de mars du present bulletin. Lea révi-
sions aux comptes a recevoir en fin de mois sont 
apportées mensuellement. 

Le nombre de jours commerciaux sur lesquels sont 
bases les renseignements présentés ici vane d'un 
mois b l'autre. Le tableau explicatif II donne le 
nombre de jours pour la pCriode la plus récente. 

(5) \Tojr tableau 10. 
H) Voir tabluiti I 

I 

I 
11ifBLE Ii. 1umher uf :hunpiig Ls. 

TABLEAU EXPLICATIF II. Nombre de jours commercfaux, par mois 

1980 	 1979 

Total number Number of Total number Number of 

of shopping Saturdays of shopping Saturdays 

days days 

Nombre total Nombre de Nombre total Nombre de 

de jours samedis de jours samedis 

commerciaux commerciaux 

January - Janvier 26 4 26 	4 
4 

February - Février 25 4 24 
27 	5 

March - Mars 26 5 
24 	4 

April - Avril 25 4 
27 	4 

May — Mai 27 5 
26 	5 

June - JuIn 25 4 
25 	4 

July - Juillet 26 4 
27 	4 

August - AoOt 26 5 
24 	5 

September - Septembre 25 4 
4 

October - Octobre 26 4 26 
26 	4 

November - Novembre 25 5 
25 	5 

December - Décembre 26 4 
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'YARLE I. Department Store Monthly Sales, by Dspart.ent. Canada, 1979 and 190 

January February March Apr11 May Juno JuLy 
1980 1980 1980 1980 1980 1980 1980 1980 

Janvier F8vrjer Mars AvriI Mai Juin Juillet Aolt 
1980 1980 1980 1980 1980 1980 1980 1980 

Department 

NO. 
thousands of dollars 

milliers de dollars 

1 	Wooer's and misses' dresses, hossedresses, 8,148 9,567 12,709 15,783 21,119 16,682 14,447 13,687 
aprons and unhlorns 

2 	Women's and misses' coats and suits 11,830 10.567 14.525 14,834 7,503 5,927 7.134 16,151 

Women's and misses' sportswear 22,240 24,233 30,706 36,365 43,785 35,427 34,828 39,906 
4 	Furs 3,869 3,069 1,767 627 425 400 1,222 1,365 
5 	Infants' and children's wear and nursery 13,840 12,973 15,186 18,402 17.867 16,020 17,328 19,319 

equipment 

6 	Girls' and teenage girls' wear 7.713 8,742 12,715 14,499 14,728 12,740 12,373 21,289 
7 	Lingerie and women's sieepwear 8,083 8,604 10,591 11.657 15,230 12,676 13:610 11,118 
8 	Intimate apparel 6,239 5,779 7.356 8,406 9,072 8,890 8.410 8,502 
9 	MillInery 1,159 871 766 1.059 960 774 887 900 
ID 	Women's and girls' 	hosiery 6,759 6.228 7.169 8,486 8,610 7,165 6,369 7,376 

11 	Women's and girls' 	gloves. shtts and 7.340 7,074 9.262 11,134 12.573 10,593 9,546 111,415 
accessories 

12 	Women'.., misses' and children's footwear 12,988 11,646 16.849 23,261 23,820 19,262 16,800 20,;.Y 

ii 	Me#'n clothing 23,107 19.910 27.822 30,095 30,166 32,812 24,290 27,-. 
14 	Men's fulsishings 19,505 18,945 22.375 24,956 27,790 34,465 26,368 24,- 
15 	lIons' 	clothing and 	fnrnistings 6,395 6,184 9.262 11,610 10,967 10,263 9,785 18, 

16 	Men's and boys' 	footwear 8.071 8.003 10.490 14.401 14.195 13.736 11,294 I2.78 

17 	Food and kindred products 38.599 46.729 41,427 66,311 52,552 41,015 62,164 51,091 
18 	Toiletries, cosmetics and drugs 27,702 28,333 30,113 33,254 35,680 32,258 34,325 32,719 

19 	Photographic equipment and supplies 8.431 7.150 8,644 9,304 10,485 11,865 12.126 12,226 
20 	Piece goods 5.039 4,991 6,016 5.822 6.004 4.925 4,355 4,864 

21 	Linens and domestics 22.416 13.641 16,458 17,231 19,954 19.664 25,548 21,290 

22 	Saallwarc 	and notions 8,473 6,737 7,174 7,242 6,371 6,030 6,9810 6,974 

23 	China and glassware 7,214 6,788 7,855 8,169 10,113 8,784 9.103 8.601 

24 	Floor coverings 10,285 10.370 11.998 11,333 12.615 12,076 13,154 11,878 

25 	Draprrlcs, curtaIns and Furniture cnn- 10,168 9,478 12,461 14,068 14,028 14,031 14.816 12,694 

.'rings 

26 	Lamps, pictures, mirrors and all Other 6,394 5,727 6,789 6,753 6,691 6,566 7,846 7,378 
home furnishings 

27 	FurnIture 62,701 32,183 39,230 36,648 45,605 42,165 50,880 42,484 

28 	Major appliances 34,843 26,903 33,236 30,273 36.312 36,592 44,049 40,191 

29 	Trlviaian, 	radio and music 25,948 20,944 25,133 21,522 22,000 21,587 25,281 27.171 

30 	Hoasrwarcs and small electrical appliances 20.731 20,822 22,018 24,422 30,384 26,823 29,663 27,325 

31 	8.srdware, 	paints, wallpaper. 	etc. 17,512 17,113 19,161 24,996 30,966 28,166 25.677 22,973 

32 	Plumbing, heating and building materials 5,345 5,440 6,649 8.315 10,004 9,228 8,724 8,379 

33 	Jewellery 10,115 11.092 14,074 14,226 18.565 17,288 11.318 15.929 

34 	Toys and games 6,109 6.939 8,650 11,381 11,327 10,190 12,114 10,979 

35 	Sporting goads and 	luggage 18.315 14.924 17,918 25.921 31,065 30,049 29,310 22,917 

36 	Stationery, books and magazInes 16,407 15.212 15,965 16.156 18.608 18,131 17,998 23. 	- 

37 	Gasoline, oil, 	auto accessories, 	repairs 12.436 10,713 13,347 16.452 16.297 15.987 15,645 14. 

and supplies 
38 	Meals and lunches 15,429 14.761 16,657 16,865 17,782 17,277 18,052 19, 

39 	Repairs and services 5.011 4,561 4.954 5.217 5,931 5,718 5,250 5. 

40 	All other departments 17,741 17,414 20,619 27,365 37.337 28,170 25,335 22, 

41 	TOTAL ALL DEPARTMENTS 560,644 521,360 616,044 684,859 765,486 702,417 708,224 726, 
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.F.AU 1. Ventes mensuelles des grands na8auine, par rayon. Canada, 1979 at 1980 

.mber 	October 	 Change 
1980 	1979 

Variation 

Septeinbre 	Octobre October 	November 	December 	October- October 
1980 	1980 September 1980/1979 	Rayon 

1980 

Octobre 	Novembre 	Déceobre 	Octot,re- Octobre 
septembre 1980/1979 
1980 

NO  
thousands of dollaro per cent 

milliero da dollars pourcentage 

15,642 15,137 13,372 15.091 19.529 - 	3.2 + 13.2 Robes, robes de mAnage, tabliers at uni- 	1 
tones pour dames et jeunea filles 

17,651 23,108 24,175 23.786 23.357 + 30.9 - 	4•4 Manteaux et tailleurs pour dames at Jeunee 	2 
tubs 

51,617 43.192 35.975 42,863 53.090 - 16.3 + 20.1 Vetements sport pour dance at jeunea fille. 	3 
2,630 3,210 2.729 3.641 5,089 + 22.1 + 17.6 Fourrures 	 4 

21,223 22,678 21.027 22,070 29.232 + 	6.9 + 	7,9 Vèteinents pour mAmAs et enfants et articlea 	5 
de chambres d'enlanta 

18,369 15,893 14,383 17,711 22,275 - 13.5 + 10.5 Vitements de (illettes et d'adolescentee 	6 
14,568 15,005 13,464 20,640 37,200 + 	3.0 + 11.4 Lingerie et vOtementa do suit pour dames 	7 
8,852 7,678 6.582 7,990 10.647 - 	13.3 + 	16.7 Sous-v6tenents 	 8 
1,294 2,320 2,080 2,979 3,622 + 79.3 + 	11.5 Chapeaux 	 9 
9.926 10,017 8,846 9,518 12.909 + 	0.9 + 	13.2 leg pour dames cc fillettes 	10 

14.258 14,628 12,798 18,199 28,995 + 	2,6 + 14.3 Canto, moufles er articles de parure pour 	11 
damon cc 	filletten 

'7,015 26.798 25.121 25,303 27,262 - 	0.8 + 	6.7 Chaussures sour dames, jeunes lilies at 	12 
enf ants 

.12 37.978 37,227 47.118 62.386 + 	1.2 + 	2.0 V7comemcs pour bomees 	 13 
Ion d'habilleinent pour honases 	14 
-sto et articles d'habillement pour 	15 

.orem your houmes cc garsosa 	16 
I . 	- 	. LL. Y, 	-... . - intO alimemtairea at connexes 	17 

34,527 38,069 32,511 41. 139 75,786 c 	10.1 + 	17.1 Articles de toi1tte, coanAtiques at mëdi- 	18 
caments 

11,525 11,471 9.999 14,108 28,243 - 	0.5 + 14.7 Appareils et tournitures phocographlques 	19 
6.548 6.711 6,672 6.739 5.304 + 	2.5 + 	0.6 Tlssus 4 is pièce 	 20 

25.304 23,942 21,086 23,382 33.607 - 	5.4 + 	13.5 Literie ci linge do muluon 	21 
9,768 9.910 8,876 9,228 11,319 + 	1.5 + 	11.6 Menus articLes 	 22 
10,715 10,110 8.625 15,158 77,608 - 	5.6 + 	17.2 Porcelaime ci verrerte 	23 
13.227 15,100 14,873 15,386 12,244 4 	14.2 4 	1.5 Revltenentn do plancher 	24 
14,341 16,805 13,990 14,651 15,053 + 	3.2 + 	5.8 Tentures, rideaux cc housses 	25 

8,461 6,625 7.664 11,031 17,152 + 	1.9 + 12.5 Lampes, tableaus, siroira at autres articlea 	26 
d'ameublement pour 1* matson 

46,428 43,709 39.785 42,189 38,839 - 	59 + 	9.9 Meubles 	 27 
44,318 41,444 37,267 36.298 39,100 - 	6.5 + 	11.2 Gros appareils mdmageru 	28 
33,456 33,970 28,520 37,696 57.782 + 	1.5 + 	19.1 v Thléision, radio et musique 	29 
28,715 29,459 25.344 35,491 62,366 + 	2.6 + 	16.2 ArtIcles de mAnage cc petlta appareila Alec- 	30 

triques 

25,292 27,054 26.568 25.067 35,055 + 	7.0 + 	1.8 Quincalllerle, peinture, papier-tenture, 	31 

8,913 9,390 7.399 7.802 6.692 + 	5.4 + 26.9 
etc. 

Materiel de plomberle, chauffage et coo.- 	32 
truction 

20,515 17,700 15,857 28,891 60,119 - 	13.7 + 11.6 Bijouterie 	 33 
10,978 20.086 17.166 42,175 65,881 4 	83.0 + 17.0 Jouets et 3com 	 34 
22.831 22,045 20.133 26.867 45,512 - 	3.4 + 	9.5 Articles de sport cc valises 	35 

25,253 20,904 18,412 27.814 49,344 - 	17,2 + 13.5 Papeterie, iivres et revues 	36 
1 1 152 19.303 18,154 19.028 20,528 + 27.4 + 	6.5 Csmence, huile, sccemsoirem d'automobile, 	37 

reparation ccfourniturea 
19.777 17,655 20.515 24,824 + 10.1 + 12.0 Repas cc casse-croOtes 	38 

.53 6,784 6,069 7.464 6,721 + 	17.1 + 11.8 Services at cravaua de reparation 	39 

.36 23,832 21.717 24.121 37,771 + 11.2 + 	9.7 bus sutrem cayona 	 40 

'.4 824,085 760,625 920.368 1,299,618 + 	2.0 + 	11.3 TOTAL, TOUS RAYONS 	 41 
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TABLE 2. Department Store lionEbly Sales, Seasonally Adjusted, by Department, Canada. 1979 and 	1940(1 

January 	 February March April M.y Jul,  
1980 	 1980 1980 1980 1980 1980 1980 

Department 
Janvier 	 Fëvrter flare Asril Mat Jut,, Juillet 
1980 	 1980 1980 1980 1980 1980 1980 

thoumande of dollars 

silliers de dollars 

I Women's and ,niases' dresses, housedreases, 13.975 13,304 14,800 14.634 15,532 14,699 15,499 
aprons and unIforms 

2 Women's and misses' coats and suits 15,870 15,726 12,370 14,276 12,113 14,918 14.291 

3 Woven's and misses' 	sportswear 37,007 34,911 35,037 37,853 37,694 36,545 40,301 
4 furs 2,079 2,591 3,517 1,771 2,292 2,992 2,243 

5 Infants 	and children's wear and nursery 20,279 18,289 17,061 18,957 18,553 19,078 20,398 

equipment 

6 Cirls' 	and 	tsenage girls' 	wear 15.368 14,525 13,115 15,304 14,933 15,093 15,975 

7 Lingerie and women's eleepwear 15,240 13,738 14,343 14,121 14.792 14,520 16.253 

S lot mare apparel 7,998 7,632 7,962 8.055 8,057 8,140 8,433 

S Millinery 1,445 1,435 1,252 1.467 1,319 1,189 1.358 

10 Women's and girls' 	hosiery 8,254 7,762 7,816 8,228 8,218 8,932 9,049 

II Women's and girls' 	gloves, mitts and ace,s.- 12.513 11,736 12,184 12,807 13,040 13,271 13,690 

12 Women's, mLsrs' and children's footwear 20,958 20,553 17,923 22,311 21,415 21,797 22,431 

II Men's elnthi.,g 35,243 10,967 29,560 32,129 31.912 35.844 34,1 

33 	858 12 . lOP 31.938 32,L25 3 	731 34,649  14 

41.425 44,135 4J.()51 43,976 (1,142 0,i2 41,494 
lii ToLlctreo, cosmetics and drugs 36,290 35,570 34,954 37,601 36.806 37,521 39,760 

.9 Photographic ,'qui,s,ent and supplies 11,728 11.416 11.162 11,774 11,509 12.617 11,861 
20 Fl ,sc goode 5,849 5,677 5,701 5.087 5,169 5,532 5,730 

11 Linens 	.,nd dosteotirn 21,402 20,423 21,842 20.353 21,216 21,142 23,693 
22 Ssoilwares 	and not ions 8,006 7,808 7,792 7.712 7,185 7,761 8,338 
21 China and glassware 10,832 11,480 11,291 10,476 11,114 11,276 10,598 
24 Floe rcoveringn 11,829 12,631 12,672 11,542 12,116 13.341 13,490 

75 Draperies, 	c,,rLa Ins and 	furniture eovcrtngs 12,912 12,985 13.705 13,274 12,920 13.963 13,822 

26 Lamy, 	pictures, ,s,rrors and ill other ho'e 8,875 8,230 8,018 7,624 7,561 8.166 9,257 

foes ishings 
27 Furniture 39.740 39.676 63.214 38.801 42.582 43,523 44,608 

28 Major appliano,'s 36,209 37.015 37,457 34.137 34,338 36,603 37,710 

29 Television, 	radio and music 29.057 28.943 30,827 27,638 28,620 31,367 29,669 

313 housewares and 	small electrical 	appliances 30.324 28.473 29.670 28.590 30,212 30,934 31,760 

31 Hardware, 	paints, wallpaper, 	etc. 25,972 24,774 22.841 22,981 23,709 25,732 27,069 

32 Plumbing. 	Inrating and building materIals 7,127 7,516 7.694 7,496 8,202 7,326 7,754 

33 Jewellery 20,366 19,493 20,006 18,271 19,733 20,628 19,778 
34 Toys and games 18.063 18,055 16,964 17,607 17,256 16,913 19,038 

35 Sporting goodu and luggage 24,731 25.188 25,304 27,511 24,996 24.080 27,449 

36 Stationery, books and magazines 21,930 20,374 20,875 20,731 21,866 22,965 24,355 

37 ilanoiine, 	oil, auto accessories, 	repairs 16,283 14.985 14.842 15,876 15,588 15,854 15,675 

and uupylien 
38 Meals and lunches 17,837 17,673 17,907 18,099 17,709 18,561 18, 

39 Repairs and services 5,852 5,599 5,806 6.040 6,004 6.083 5.- 

40 All other departments 25,542 23,630 23,296 25.537 24,761 26,486 27,: 

41 TOTAL, ALL DEPARTMEMTS 752,729 729.466 731,036 745,303 751,951 778,474 794. 

(1) the "TOTAL. ALL DEI'ARTMENTS", has been 
- 

adjusted separately. Therefore, the ass of the departments 
0TAL,ALLDEpARfNTS", will not equal the 

I 
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ABLEAU 2. Ventea mensuelles des grands magasins, d8saisonnaiis8ea, par rayon, Canada, 1979 at 1980(1) 

.tugnst 	September October 1979 	 Change 
980 	1980 1980  October- 

September 
October 	November 	December 	1980 

Rayon 
AoGt 	Septambre Octobre Octobre 	Noveobce 	D8ce.bre 	Variation 
1980 	1980 1980 octobre- 

septemb re 
1980 

8 
thousands of dollars per cent 

milliera de dollars pourcentage 

14,318 15,182 15,865 14,124 14,171 14,383 + 4,5 Robe., robes de .€nage, tabliers at not- 	1 
formes pour daises at Jeunes fill.. 

15,234 13,924 14,354 15,628 15,597 16,685 + 3.1 Manteaux at tailleurs pour damas at jsunas 	2 
tile. 

39,850 42,747 42,382 35.763 35.985 3,973 - V8tenients sport poor dames at jaunee fill,. 	3 
2,230 2,388 2,704 2,284 2.168 2,293 + 13.2 Foorrures 	 4 

16,966 18,931 20,317 19,260 18,265 19,088 + 7.3 VPteiiionts pour bebéa at enfant. at articles 	5 
de chambres d'enfant. 

14,924 15.527 15,887 14,614 13,335 14,789 + 2.3 VPtements de filletces at d'adoi,scentea 	6 
14,335 16,129 16,038 14,748 14,160 14,951 - 0.6 LingerIe cc v6temencs de foOt pour dame. 	7 
8,522 8,578 8,537 7,528 7,882 7,846 - 0.5 Sous-vltements 	 8 
1.302 1,414 1,613 1.475 1.385 1,690 + 14.1 Chapeaux 	 9 
8,537 8,471 8,975 8,047 9,022 8,179 + 5,9 San pour dames cc fillectes 	 10 

13,349 14,095 14,048 12.479 11,860 12,333 - 0.3 Cants, u.oufies cc articles de parure pour 	II 
dames et fillectea 

20,622 21,361 23,024 21.922 17.979 21,248 + 718 Chaussure. pour dames, Jsunss fill.. at 	12 
enfant. 

33,430 33,511 33.327 32,164 35,798 + 0,2 VZtementg pour hoimnea 	 13 
14,857 35.71 31,011 111,849 13, 	19 • 1.8 Art I1,t 	1' 6Th)! Iroent 	pm,r 	honoien 	 14 

4 8/9 39 	1 	4 3) 	34) 3 	9Th 14,9 I 	99 A 	1 	 di- 	t,)ilette. 	cubmetiquest mcdi 	18 
rancors 

12,069 12,867 13,177 11,982 12,114 12.349 4' 2,4 Appareil, CL toornttoren photofraphiques 	19 
5,202 5,865 5,908 6.007 5.707 5,706 + 0.7 Tissus I 	to pl8cc 	 20 

21,636 22,778 23,736 25,382 20,860 22,012 + 4,2 Litcrle cc ltngc de matson 	 21 
7,916 8,795 3,883 8.187 7,508 7,812 + 1.0 I4enus artIcles 	 22 

10,225 11,768 11,935 10,530 10,877 10,159 + 1.4 Porcojatne Ct verrerie 	 23 
12,385 11,674 12,574 12.596 12.213 12,809 + 7.7 ReoPtosento de piancher 	 24 
13,025 13,726 13,584 13,188 12,704 13,446 - 1,0 Tenturca, 	rideaoa et hoosees 	 25 

8.251 8,691 8,547 7.719 8,060 8,178 - 1.7 Lampes, 	toblcauo, miroirs at autre, articles 	26 
d'ameubtcment pour I. matson 

40.948 43,061 42,919 39.468 60.741 41,527 - 0.3 Meubles 	 27 
37.352 59, 432 39.220 35.660 35,737 36.878 - Cr05 appCreils mênagers 	 28 
29.358 29,371 31,891 27,116 28,325 28,474 + 8.6 Til8vIsion, radio et wusique 	 29 
28,784 31.137 31,687 28,134 28,524 28,763 + 1.8 Articles de m8nagc cc petite appareils 41cc- 	30 

trlqocs 

25,413 26.368 25,707 25.934 22,104 25,753 - 2,5 Quincaitlerte, peinture. papier-rencure, 	31 

8,733 8.300 8,604 7.037 8.025 7,739 + 3.7 
etc. 

Mat6rtet dc plomberie, chauffage at cone- 	32 
true Lion 

19.707 23,676 21,220 19,825 19.748 20.474 - 10.4 Bijontcrie 	 33 
17,978 17,956 20,179 17,726 17,828 17,868 + 12.), Joucts at icon 	 34 
27,482 27.674 26,628 25,009 23,581 24,251 - 3.8 ArtIcles de sport cc valises 	 35 

22,694 23,597 23,025 21,009 20,882 21,829 - 2.4 Papecerle, liores cc revue, 	 36 
15.698 16,811 1,122 15,937 14,957 16,300 - 4.1 Essence, butte. arcessolres d'automobilc. 	37 

reparation cc fourniturea 
17,771 18.839 19,180 17.598 17,723 17,711 + 1.8 Repan ci rasse-croltea 	 38 
5.687 5,721 5.718 5,157 5,159 5,390 - 0.1 Services cc cruvaux de r4paracion 	 39 

13,647 26,248 26,296 24,616 23,703 25,835 + 0.2 Tons antres ray008 	 40 

793.509 795,219 731.858 727,928 r3,765 

 

755,959 + 0,2 TOTAL, TOIJS RAVONS 	 41 

Chaque rayon, 	Incloant "TOTAL, 1)1.15 RAYONS". a 4c6 ajootC individuellemenc. En conaiquence Is cosmic den rayona no correopond p.s au "TOTAL, TOSS 
RAY itS S ' ' 



No. 
- thougandioT[éa 

milliera de dollars 

1 Newfoundland 5.829 5,723 7.115 8,650 9,182 

2 Prince Edward Island 3.203 2.902 3,290 3.939 4.356 

3 Nova Scotia 10.985 11.204 13,754 17.469 18.624 

4 New Brunswick 10,212 9,843 12.094 14,880 16.056 

5 Quebec 104.997 94,077 112,435 127.620 149,541 

6 Ontario 199.989 180,914 209,114 242,251 266,650 

7 Manitoba 27.740 26,404 14,225 36,763 40,499 

8 Saskatchewan 14,487 14,310 17,724 18,787 21,130 

9 Alierta 80,742 78,282 92,416 97,684 108.321 

10 BritIsh Colo,nbla 100,751 96,116 111,853 114,626 128.735 

11 Yukon and 8orthweet 
Territories 1,700 1,596 1,963 2.190 2.392 

12 CANADA 560.634 521.360 616,044 684,859 765,486 

13 Montrécl 64,608 58.114 70.151 79,328 91.056 

14 Toronto 84.459 75.863 86,976 98,913 106,766 

15 Winnipeg 25.217 24,044 31,078 33,277 36,646 

16 Vancouver 64.665 61.783 71.181 72,208 80.651 

TABLE 4. Number of Department Store locations, by Province and Selected Metropolitan Area, 1979 and 1980 

Jenuory February March Apr11 May 
1980 1980 1980 1980 1980 

Province and selected 
metropolitan area Janvier Pévrier Morn AvrIl Mat 

1980 1980 1980 1980 1980 

n,aober 

1 Newfoundland 17 17 17 17 11 

2 Prince Edward Island 7 7 7 7 7 

3 Nova Scotia 24 24 26 26 26 

4 New Brunswick 23 23 24 24 24 

5 Quebec 159 159 159 158 158 

6 Ontario 274 274 275 275 274 

7 Manitoba 34 34 34 34 34 

8 Saskatchewan 22 22 23 24 25 

9 Alberta 60 60 hO 61 62 

10 British ColumbIa 86 86 86 86 86 

11 Yukon and NortFneat 
Territories 7 7 7 7 7 

12 CANADA 713 713 718 719 720 

13 Montréal 81 81 81 80 80 

14 Toronto 81 81 81 81 79 

15 Winnipeg 27 27 27 27 27 

16 Vancouver 39 39 39 39 39 

June 	.luly 	August 
1980 	1980 	1980 

Juin 	Joillet 	AlIt 
1980 	1980 	1980 

8,757 8,447 9.269 

4,147 5,016 4,714 

17,917 17.097 18.360 

14,919 14,289 14,647 

131,890 135,223 136,266 

249,011 248,393 249.701 

34,929 35,749 37,651 

18,817 18,534 21,073 

101,610 99,378 106,666 

117,758 123,677 127,R99 

2.663 2,421 2.483 

702,417 708,224 728.709 

80,614 81,056 82,5 

100,828 98,341 99,: 

31,429 32,315 33, 1n 

74,130 76.363 78,8I 

17 17 17 

7 7 7 

26 26 28 

24 24 24 

158 156 158 

274 275 277 

34 36 34 

24 24 24 

63 63 63 

87 87 88 

7 7 

721 722 

80 80 

79 79 80 

27 27 27 

40 40 40 
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TABLE 3. Departaent Store Monthly Sales, by Province and Selected Metropolitan Area, 1979 am 

January February March April 
1980 1980 1980 1990 	1980 

Janviec Pévrler Mare Avril 	Mai 
1980 1980 1980 1980 	1980 

Province and selected 
metropolitan area 

I 
1984 	1980 	1998 

Join 	Joillet 	Aolt 
1980 	1980 	1980 



I 

'ther 	October 
	 thange 

1980 	 1979 	 Variation 
.)ILcmbre 	Octobre 
1980 	 1980 

October November December October- October Province at eertaine 
September 1980/1979 zones métropolicaine. 
1980 

Octebra Novew,bre 08cembre Octobre- Octobre 
aeptembre 1980/1979 
1980 

No 

thousands of dollars per cent 

milliero do dollars pourcentage 

9.718 10,067 9,734 12,122 17,338 + 	3.6 + 	3.4 Terre-l8euve 	 1 

4,365 6,453 4.244 5,209 7,411 + 	2.0 + 	4.9 tle-du-Prince-Edouard 	2 

19,486 20,267 18.145 24,830 35.159 + 	4.0 + 	11.7 Nouve1le-coese 	 3 

15,569 17,215 15,521 20,830 29.650 + lob + 	10.9 Nouveas-Brunawlek 	 4 

152,605 154,233 133,070 165,311 240,659 + 	1.1 + 	15.9 Qs8bec 	 5 

281,073 294,133 273,125 333,790 484,350 + 	4.6 + 	7,7 Ontario 	 6 

42,400 41,794 39,294 50,206 66,975 - 	1.4 + 	6.4 Manitoba 	 7 

22,492 22,168 20,635 27.880 35,416 - 	1.4 + 	7.4 Saskatchewan 	 8 

115,472 115,699 103,356 126,628 172,692 '0 	0.2 + 	11.9 Alberta 	 9 

11,439 141,532 + 	0.1 Colombie-Britannique 	10 

123,502 153,561 210,966 
- 13.0 + 	16.6 Yukon at lea Tern- 	11 2,927 2 524 

toicea du Nord-Ouest 

807,554 824,015 740.625 920,368 1,299,618 + 	2.0 + 	11.3 CANADA 	 12 

'30 94,257 79,321 104,623 152,744 - 	2.5 + 18.8 Montréal 	 13 

32 119,030 111,712 137,735 201,003 - 	1,6 4 	6.6 Toronto 	 14 

14 38,119 34,586 45,617 60.222 - 	1.3 + 10.2 Winnipeg 	 15 

9I 87,393 75,465 94,292 128,164 - 	1.1 + 	1518 Vancouver 	 16 

TABLEAU 4. Sombre do auccuraalea dea grands magaains. par province at cartalnea zones métropolitalnea, 1979 et 19330 

September October 
1980 1980 1979 

Septembre Octobre Province at certalnes 
1980 1980 August September October November December nones sétropolltalnea 

Aolt Septethre Ortobre Novembre Décembrr, No 

nunter 

nontre 

17 17 17 17 17 17 17 Terre-Nouve 	 1 

7 7 7 7 7 7 7 tle-du-Prtnce-douard 	2 

28 28 24 24 24 24 24 Nouve11e-cosme 	 3 

24 26 22 22 22 23 23 Nouveau-Brunnwlck 	 4 

159 159 158 158 159 159 159 Québec 	 5 

276 282 268 271 274 274 276 Ontario 	 6 

34 35 30 31 33 34 34 ManItoba 	 7 

24 25 22 22 22 22 22 Saskatchewan 	 B 

62 63 58 58 59 60 60 Alberta 	 9 

91 92 Colontie-Britannique 	10 

92 92 93 93 
7 Yukon et lea Tern- 	11 

toires do Nord-est 

739 698 702 710 711 733 CANADA 	 12 

80 81 81 81 81 81 Montréal 	 15 

83 79 81 81 81 81 Toronto 	 14 

28 24 25 25 27 27 Winnipeg 	 15 

40 40 38 38 38 38 39 Vancouver 	 16 

19 - 
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TABLE S. Department Store Cumulative Sales, by Department for Can,t. 
January-October 

TABLEAU 5. Ventes cusnulatives des grands magasios, par rayon, Cac. - i.i. 
Janvier-octobre 

Sales - Ventes 	 Change Department 	
1980/1979 

Rayon  
1979 	

1980 	 Variation  
No. 	 1980/1979 

thousands of dollars 	 per cent 

milliers de dollars 	 pourcentage 

1 Women's and misses' dresses, housedresses, aprons and uniforms - 
Robes, robes de ménage, tabliers et uniformes pour dames et 
jeunes flues 131,880 142,921 + 8.4 

2 Women's and misses' 	coats and suits - Manteaux et tailleurs pour 
dames at jeunes flues 133,005 129,230 - 2.8 

3 Women's and misses' sportswear - Vétements sport pour dames et 
jeunes flUes 325,714 362,299 + 11.2 

4 Furs - Fourrures 21,586 19,564 - 9.4 
S Infants' and children's wear and nursery equipment - Vétements pour 

bébés et enfants at articles de chambres d'enfants 167,387 174,836 + 4.5 
6 Girls' and teenage girls' wear - Vétements de fillettes et d'sdo- 

lescentes 122,394 139,061 + 13.6 7 Lingerie and women's sleepwear - Lingerie et vétements de nuit pour 
dames 113,642 121,142 + 6.6 

B Intimate apparel - Sous-vBtements 69,820 79,182 + 13.4 
9 Millinery - Chapeaux 11,269 10,990 - 2.5 

10 Women's and girls' hosiery - Bas pour dames at fillettes 67,852 78,105 + 15.1 
it Women's and girls' gloves, mitts and accessories - Gants, moufles 

et articles de parure pour dames et fillettes 95,720 106,823 + 11.1 
12 Women's, misses' and children's footwear - Chaussures pour dames, 

jeunes filles et enfants 183,841 199,166 + 8. 
13 Men's clothing - Vétements pour hommes 276,818 291,125 + 5. 
14 Men's furnishings - Articles d'habillement pour hommes 248,054 265,102 + 

15 Boys' clothing and furnishings - Vétements et articles d'habille- 
macstpour garçons 98,172 110,197 + 12.2 

16 Men's and boys' footwear - Chaussurea pour hommes et garçons 109,302 125,744 + 15.0 
17 Food and kindred products - Produita alimentaires et connexes 386,895 452,034 + 16.8 
lB Toiletries, cosmetics and drugs - Articles de toilette, cosmétiques 

et médicaments 287,890 327,030 + 13.6 
19 Phorographic equipment and supplies - Appareils et fournitures photo- 

graphiques 96,291 103,227 + 7.2 
20 Piece goods - Tissus a Is pièce 56,098 55,275 - 1.5 21 Linens and domestics - Literie et linge de maison 187,455 205,448 + 9.6 

22 Smallwares and notions - Menus articles 66,764 75,661 + 13.3 
23 China and glassware - Parcelaine et verrerie 76,414 87,452 + 14.4 24 Floor coverings - Revétements de plancher 118,154 122,036 + 3.3 25 Draperies, curtains and furniture coverings - Tenturea, rideaux at 

housses 121,951 130,890 + 7.3 26 Lamps, pictures, mirrors and all other home furnishings - Lampes, 
tableaux, miroirs et autres articles d'atneublement pour la maison 64,488 71,230 + 10.5 27 Furniture - Meubles 389,018 422,033 + 8.5 28 Major appliances - Gros appareils ménagers 336,409 368,161 + 9.4 

29 Television, radio and music - Télévision, radio et musique 233,825 257,012 + 9.9 30 Housewares and small electrical appliances - Articles de nsénage at 
petits appareils électriques 228,490 260,382 + 16.0 31 Hardware, paints, wallpaper, etc. - Quincaillerie, peinture, 
papier-tenture, etc. 224,904 238,710 + 6.1 32 Plumbing, heating and building materials - Matérial de plomberie, 
chauffage at construction 67,377 80,387 + 19.3 33 Jewellery - Bijouterie 143,450 154,822 + 7.9 34 Toys and games - Jouets et jeux 97,594 108,753 + 11.4 35 Sporting goods and luggage - Articles de sport et valises 207,256 235,295 + 13.5 

36 Stationery, books and magazines - Papeterie, livres et revues 171,935 188,361 + 9.. 37 Gasoline, oil, auto accessories, repairs and Supplies - Essence, 
huile, accessoires d'automobile, reparation et fournitures 137,078 150,182 + 9.. 

38 Meals and lunches - Repas et caase-crotes 160,108 172,881 + 8. 
39 Repairs and services - Services et travaux de reparation 48,643 54,591 + 12. 
40 All other departments - Tous autres rayona 219,724 242,031 + 10.: 

41 ALL DEPARTMENTS - TOTAL - TOUS RAYONS 6,304,667 6,919,371 + 9.7 

I 

I 
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,BLE 6. Department Store Cumulative Sales, by Province and Selected Metropolitan Area 
mary-October 

BLEAU 6. Ventes cumulatives des grands magasins, par province et certaines zones métropolitaines 
Janvier-oc tobre 

Sales - Ventes Change 
Province and selected metropolitan area 1980/1979 

Province et certaines zones métropolitaines Variation 
1979r 1980 1980/1979 

thousands of dollars per cent 

milliers de dollars pourcentage 

Newfoundland - Terre-Neuve 78,412 82,816 + 	5.6 
Prince Edward Island - Ile-du-Prince-douard 39,119 40,385 + 	3.2 
Nova Scotia - Nouvelle-cosse 153,292 165,164 + 	7.7 
New Brunswick - Nouveau-Brunswick 127,623 139,724 + 	9.5 
Québec 1,202,344 1,298,887 + 	8.0 
Ontario 2,264,725 2,421,229 + 	6.9 
Manitoba 341,828 358,142 + 	4.8 
Saskatchewan 174,789 189,522 + 	8.4 
Alberta 875,637 996,270 + 13.8 
British Columbia - Colombie-Britannique 1,204,386 
Yukon and Northwest Territories - Le Yukon 1,046,903 + 17.2 

et las Territoires du Nord-Ouest 22,849 

LNADA 6,304,667 6,919,371 + 	9.7 

I 
'Tntréal 736,803 798,347 + 	8.4 
Toronto 926,022 991,656 + 	7.1 
Winnipeg 309,459 324,724 + 	4.9 
Vancouver 645,316 755,638 + 17.1 

TABLE 7. Department Store Monthly Sales as a Percentage of Total Retail Trade, by Province 

TABLEAU 7. Proportions procentuelles mensuelles des grands magasins en relation au total du commerce 
de detail, par province 

October-Octobre 

Province 

1980 

per cent - pourcentage 

Newfoundland - Terre-Neuve 7.8 7.2 
Prince Edward Island - Ile-du-Prince-Edouard 14.1 13.8 
Nova Scotia - Nouvelle-Ecosse 8.6 8.6 
New Brunswick - Nouveau-Brunswick 9.2 9.1 
Québec 7.8 8.1 
Ontario 11.4 10.9 
Manitoba 15.6 14.7 
Saskatchewan 7.3 6.9 
Alberta 14.2 13.7 

, itish Columbia - Colombie-Britannique 15.0 
Kon and Northwest Territories - Le Yukon 15.3 12.3 
t las Territoires du Nord-Ouest 

CANADA 11.0 10.8 
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TABLE B. Department Store Monthly Stocks,(1) by Department, Canada. 1979 and 1980 

January February March April May 	June 
1980 1980 1980 1980 1980 	1980 	i9b4 	1904 

Janviar Fécrier liars Avril Mat 	Juts 	Jollier 	AoGt 
1980 1980 1980 1980 1980 	1980 	1980 	1980 

Department 

milliers de dollars 

1 	Women's and stases' dresses, house- 33,550 38,621 40,201 46,840 42,347 33,862 37,702 32,188 
dresses, aprons and uniforms 

2 	Women's and misses' coats and suits 28.948 37.879 37,415 32.916 29,487 28,312 50.724 55,358 

3 	Women's and misses' sportswear 77,142 87.703 95,718 110,520 110,144 87,334 98,038 97.079 
4 	Fats 19,248 16,179 14,509 17.163 17.612 15,417 17,403 18.988 
5 	Infants' and children's wont and nursery 53,501 56,521 54.594 66,662 62,608 51,640 70,401 55,510 

equipment 

6 	Cirin' and teenage girls' wear 30,494 37.028 37,306 41.543 41,664 31,312 48,668 41,523 
7 	Lingerie and women's sleepwear 31,661 33,978 36,636 45,044 44,402 34,553 36,101 35,331 
8 	intimate apparel 25.714 24,794 24,805 24.670 27,517 23,774 26,969 27.601 
9 	Millinery 1,014 851 1,079 1,788 2,110 2,104 1,380 1.597 

10 	Women's and girls' hosiery 18.176 18,052 18,497 20.751 21.502 17,856 20,617 23,572 

U 	Women's and girls' gloves, mitts and 36.282 37.587 41,046 40,396 38,125 36.226 39.354 36.659 
accessor ies 

12 	Women's, misses' and children's footwear 70,807 79,201 90,334 103.160 99,458 83,756 91.268 91,478 

13 	Men's clothing 107,790 128,674 134,128 166,703 154,466 117,197 1 3c949 16710 
14 11,  

17 	Fao6 ..nd kindred producta 
1. 

20.188 27,891 28,430 30,802 28,459 
94,172 
16,031 31,402 

0.34 

29,208 18 	Toiletries, cosmetics and drugs 127.367 107,103 111.647 138.822 160,782 116,216 126.049 111.851 

19 	Photographic equipment and supplies 39.735 35,944 35,225 44.569 43,747 36.523 41.693 40,245 20 	PIece sands 30,400 32.541 32.774 35,491 35,367 32,255 34.077 32.851 

21 	Linens and domestics 81,134 83,887 82.320 92,629 100,333 91,288 87,719 80,329 
22 	Saallwares and notions 29,054 28.310 30,189 36,791 39,285 35.824 38,106 33.862 
23 	ChIna and glassware 58,253 57,312 57,801 66,682 69.743 62.705 68,893 70,450 
24 	Flooc coeeringø 51,164 46,596 47,406 51,265 52,241 50,899 52.180 50,437 
25 	Draperies, curtains and furniture coy- 61.485 61,394 60,511 66,830 69,655 61,507 65,716 60,957 

erings 

26 	Lamps, pictures, mirrors and all other 35.547 35,981 39,264 41,776 46.631 43,670 45,986 46.640 
home furnishings 

27 	Furniture 180,328 176.787 177,827 203.931 198,558 182,432 178,864 170.938 
28 	Major appliances 57,720 59,241 57.697 60,877 60.136 53.780 58,604 53,113 
29 	TelevisIon, radio and musIc 95,339 91,751 94.432 106,059 106,644 96,273 99,947 94.855 
30 	Housewares and anall electrical appli- 106.821 100,376 110,811 120,658 122,785 111.960 125.122 111.527 

31 	Hardware, paints, wallpaper, etc. 105,576 106.987 117,049 128.101 133,277 119.705 118,307 117,520 

32 	Plombing, heating and building materials 27,009 26.571 28,960 32,213 30,928 28.056 28,707 27.726 

33 	Jewellery 91,218 96,567 101,630 116,905 116,193 100,679 101,419 102,633 
34 	'rays and games 62,042 59,417 58,996 89,666 71,326 60,922 68,552 73.076 
35 	Sparring goods and luggage 95,456 100.920 112,182 136,501 141,819 118,066 122.195 112.094 

36 	Stationery, books and magaminea 66,988 61,368 62,877 74.589 82.718 69,786 80,874 84,540 
37 	Gasoline, 011, auto accessories, repairs 35,515 35,745 37,442 42,370 43,278 37,719 39,793 

and supplies 
38 	Meals and lunches 1,573 1,690 1,451 1,564 1,880 1,751 2,114 
39 	Repairs and services 5,165 4,665 4,572 5,060 5,445 5,186 5,957 
60 	All other departments 44.761 57,244 76,368 85,102 90,554 73,056 83,699 7. 

41 	TOTAL ALL DEPARTMENTS 2,245,036 2.300.345 2,412,385 2,761,559 2,783,418 2,379,344 2,629,904 2.53, 

(1) At selling value. 
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ILiAC B. Stocka(1) mensuels dee grands magasins, par rayon, Canada, 1979 at 1980 

eer 

Sr1tcmbre 
1980 

October 
1980 

Octobre 
1980 

1979 

October 

Octobre 

November 

Siovembre 

December 

Ddcembre 

Change 

Variation 

October- 
September 
1980 

Octobre- 
cepteabre 
1980 

October 
1980/1979 

Octobre 
1980/1979 

Rayon 

80  

thousands of dollar@ per cent 

sillier, de dollars pourcencage 

33.316 44,864 44.644 44,818 32,423 + 34.7 + 0.5 Robes, robes de sNnage, tabliere at sot- 1 
Form.es pour des ci jeusee films 

57,906 68,003 67.327 52,605 29,978 + 17.4 + 1.0 Manteaux Ct tailleura pour dames et jeuoes 2 
tiles 

83,550 109,777 104.038 108.529 69,929 + 31.4 + 5.5 VAtesents sport pour dames at jeunes fillea 3 
21.352 25.673 24,579 23,990 19.713 + 20.2 + 4.5 Fourrurea 4 

57,082 69.394 74,290 69,756 53.833 + 21.6 - 6.6 Vtements pour bAbes cc eafants et articles 5 
de chusbre 	d'enfsnts 

39,226 46,438 47,824 46,752 28,220 + 18.4 - 2.9 VAte.ents de fillette, Ct d'adolesceotes 6 
37,732 54,232 52.584 58.894 31,073 + 43.7 + 3.1 Lingerie et vAtusents de nuit pour dames 7 
21,157 28,758 27,793 30.895 26,151 + 35.9 + 3.5 Sous-vatements 8 
1.175 1,883 2.568 2,601 1,780 + 60.7 - 26.7 Chapeaux 9 

18,335 22.479 23,666 21,262 16,973 + 22.6 - 5.0 Rae pour dames et fillettes 10 

36,537 54,886 56.460 58,793 34,443 + so. - 2.8 Canto. mouflea cc articles de parure pour Ii 
dames cc I thence 

98.797 101,088 85,619 74,071 + 25.9 - 2.3 Cheossures pour dames. jeunes 0611cc et 12 

171.319 177,721 * 2.9 V$t.'nents pour hes 13 
i-leo d'hbil1ement pour hues 14 

cc articles d'hebiilement pour 15 

--sure, pour hommes cc garçons 16 

25,988 27,394 31,944 33,705 21,144 1 	4.4 - 19.3 Produits aitnentaires et connexea 17 

106.750 158.847 166.543 158.118 103,151 -* 48.8 + 9.9 Articles An toilecte, cosmAtiques et m8di- 
C amenta 

18 

38,264 58.543 59,348 60.439 18,107 + 53.0 - 1,4 Appareila et fournitures photoraphiques 19 

31,788 37.758 37,074 32.911 31,698 + 18.8 + 1.8 Tiasus h is p41cc 20 

74.057 93.205 93,236 94,739 83,050 + 25.9 -- Literie cc linge de matson 21 
22 

30.333 34,635 33,309 32.148 32,785 + 14.2 + 4.0 Menus articles 
23 

63,148 76,702 69,266 74,655 67,002 + 21.5 + 10.7 Porrelsine ci verrerte 
24 

43,472 50,921 50.766 48,345 53.675 + 16.9 + 0.3 ReoScoments de plancher 
25 

55,997 67,216 60.727 58,683 58.470 + 20.0 + 10.7 Tentures, rideaux cc housscs 

41.228 54,734 68,285 45,657 33.124 + 32.8 + 13.4 Laxpee, tableaux. miroiro cc autres arti- 26 

148,917 177,707 173,176 174,601 192,482 + 19.3 + 2.6 
des d'ameublement pour is maison 

Meubles 27 
28 

50,739 63,471 59,299 62,960 60.189 + 25.1 + 7.0 Cros appareila m€nager. 
29 

92.890 122,420 108,768 120,082 103.207 + 31.8 + 12.6 TAlOvision. radio ci musiquc 
30 

109,247 135,296 125,615 128,047 97.340 + 23.8 + 7.7 Article8 de m8nagc et pecics appareila 
Alectriques 

99.731 128.367 115.965 118,807 100.166 + 28.7 + 10.7 Quincaillerie, pcinture. papIer-couture, 
etc. 

31 

26,044 28,709 24,309 26.553 26.153 + 10.2 + 18.1 Mar6riel de pirauberie, chauffage et cons- 
truction 

32 

91,724 123,963 116.257 135,843 90,806 + 35,1 4 6.6 Bijouterie 33 
34 

95.067 137,892 116.613 92,541 38.888 + 45.0 + 18.2 JOuetn Ct jeux 
35 

116.838 157,905 157.026 133,871 98,663 + 35.1 + 3.2 Articles de sport cc valises 

71,580 90.845 89,812 92,050 58.174 i 	26.9 + 1.2 Papeterlc. iivrea et reuses 36 
37 

.716 51.468 42.701 40,129 34.795 4 26.4 -4 20.5 Eaaence, hutle, accessotrea d'automobile. 
reparation et fournitures 

51 1.987 849 722 868 + 20.4 + 134.0 Repas cc casse-croltes 38 
39 

935 6,626 6,811 5.987 4,903 4 11.6 - 2.7 Services et travaux de rAparation 
40 

378 88.744 89.361 85.721 46,276 + 27.9 - 0.7 Toss sutres rayons 

.535 3.088,053 2.969.822 2,910.248 2,199,789 + 29.8 + 4.0 TOTAL, TS RATONS 41 

(1) Valour de vente. 



Junc Jul, 
1980 1887/ 

Juin dm87/lot 
1980 1980 

I 

40,099 42,087 39,628 37,285 38,336 32,929 40,192 
43,310 39,700 37,073 40,841 39,751 37,821 38,450 
25,559 25,497 26,790 23,991 25,984 25,716 28,427 
1,265 1.234 1,364 1,938 2,240 2,677 1.728 

20.950 20,487 18.605 20,018 19,743 18,548 20,1.85 

44,174 42,035 44,533 36,750 36,736 42,310 42,216 

78,542 84,549 90,172 96,574 93.952 88.350 84,359 

132,248 132,816 17,9,047 144,692 150,164 137,316 132,7Al 
7 	3 	.1 1:7, 	727 1,fl.11 7:0,1(7 1/. /77-7 

01,071 7-4,2/1 3-77-, 

128,/iS 120,246 21,027 1)7,122 13l,6u6 121,667 135,217 

40,807 38,501 40,423 42.699 40,072 42,145 45,521 
33.401 32,903 31.761 34,294 31,831 32,783 34,684 

89.998 79,202 84.198 81,382 87,208 89,877 92,336 
33.010 31,727 32,799 34,344 33,846 33,195 35,329 
66,433 61,402 63,693 66,311 65,035 67.360 69,253 
51,003 45,930 49.230 49,964 49,210 51.242 53,104 
64,170 59,977 59.882 63,830 64,989 66,157 67,762 

I 
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TABLE 9. DeparDr,ent Store Monthly Stocks, Seasonally Muated, by Departnt, Canada, 1979 and 1980(1) 

,Tanuary February March Apr41 	Slay 
1980 1980 1980 1980 	1960 

Department 
Janvier F8vrier Mare Avrij 	l4ai 
1980 1980 1980 1980 	1980 

No. 

I Women's and misses' dresses, house- 
dresses, aprons and uniforms 

2 Women's and misses' coats and suits 

3 Women's and misses' sportswear 
4 Furs 
5 Infants' and children's wear and nursery 

eq uipluent 

6 Girls' and teenage girls' wear 
7 Lingerie and women's sleepwesr 
8 Intimate apparel 
9 Millinery 
10 Women's and girls' hosiery 

11 Women's and girls' gloves, mitts and 
accessories 

12 Women's, misses' and children's footwear 

13 Men's clothing 
1/. 	'S.c 	ía riuhi ,, s 

F cod aci cirol,cd 
8 Tollcl.rirc, casmetics and drugs 

19 Photographic equipment and supplies 
20 Piece goods 

21 Linens and domestics 
22 Snrallwares and notions 
23 Chins and glassware 
24 Floor coverings 
25 Draperies, curtains and furniture cov-

erings 

thousands of dollars 

milliers de dollars 

37,692 37.882 36,348 

38,506 40.281 41,903 

94,658 95.082 94,155 
19,943 18.744 19,639 
64.837 65,974 60,040 

42,1.37 37.864 39,698 41,227 

39,744 42,245 38,146 41,783 

92,092 96,103 92,485 96.751 
22,169 21,914 19,490 16,641 
62,105 59,889 55,641 58,497 

26 	Lamps, pictures, mirrors and all other 41.591 38.182 38,730 39,072 43,201 43.793 45,517 home furnishings 
27 	Furniture 193,814 172,361 178,255 187.196 175.296 183,792 182,851 28 	Major appliances 54,950 52,638 56,361 56,614 52,464 56,700 64,634 29 	Television, radio and music 102,600 100,767 94,536 97,732 99,029 97,452 107,516 30 	Rouseweres and small electrical appli- 

ances 
117.942 101,887 114,961 105.433 110,678 114,397 130.527 

31 	Hardware, 	paints, .aallpaper, etc. 118,670 112,907 106,797 125,885 123.944 122,248 121,117 

32 	Plumbing, heating and building materials ...  

33 	Jewellery 105,592 103.470 104,407 112.214 109,937 104,786 108,655 
34 	Toys and gamen 73.821 78.971 70,116 73.279 76,670 75,371 84.169 
35 	Sporting goods and luggage 127,797 123,205 1171,110 126,289 120,646 122,374 128,139 

36 	Stationery, hooks and magazines 77,032 72.751 70,991 75,464 76,648 72,747 2. 
37 	Gasoline, oil, auto accessories, 	repairs ... ... .. 	 . .. 	 . 

and supplies 
38 	Meals and lunches ... . -. ,. 	 . ,. 
39 	Repairs and services •,, 
40 	All other departments ... .. ,,, ,, , 

41 	royAL ALL DEPARTMENTS 2,550,140 2,429,043 2.532,422 2,561,247 2,565.599 2,531,756 2,471.5d 

(1) Each department, including the "TOTAL, ALL DEPAR/I14ENTS", has been adjusted separately. Therefore, the sum of the departments will not equal the 
"TOTAL, ALL DEPARThINTS". 

I 
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' At! 9. 	Stocks mensueis des granda nagasina, d8e*iaonnalis8ea, per rayon. Canada, 1979 at 1980(1) 

.t September October 1979 Change 1980 1980 
October- 
Sep tember 

October Novnaber Dece.ber 1980 

Aoit Snpte.hre Octobre Rayon 

1980 1980 1980 Octobre Novonbre Décembre Variation 
octobre- 
septembre 
1980 

g0  

thousands of dollars per cent 

nilliers de dollars pourcentage 

34,090 38,378 39,929 39,758 38.025 37,074 + 	4.0 Robes, robes de m8nage, tsbiiers at ui!- I 
fornes pour dames et jeune. lilies 

39,437 42.332 50,373 49.997 46,843 40,645 + 19.0 Manteaux cc tahlleors pour dames cc jeunes 2 
lilies 

93,823 94,215 99,734 94.675 93,520 91,864 + 	5.9 V8cements sport pour dames cc jeunee lilies 3 

15,855 18,201 19.480 18,678 18,816 18.955 + 	7.0 Fourrures 4 

49,727 57,951 59,755 64.028 65,584 64.392 + 	3.1 V9ten,ents pour b9bOs cc enfants cc articles 
de cha,nbres d'enfants 

37,550 40,552 38,854 41.110 41,348 40,878 - 	4.2 VPtenents de fillettes et dadolescestea 6 

33,350 39,664 42,356 41.052 43,258 44,286 4 	6.8 Lingerie at vOteaents de nuit pour dames 7 

27,148 24,274 26.466 25,586 26,875 26,049 4 	9.0 Sou.-v0tementn 8 

1,680 1,131 1,192 1,630 1,632 1.623 + 	5.4 Chapeaua 9 

20,535 18,350 20,585 21.692 19,918 20,243 4. 	12.2 8am pour dames et fillettes 10 

36,231 39,173 41,344 42,749 42,664 43,146 + 	5,6 Gantn, moufles at articles de parure pour 11 
dames et (illettea 

81,437 80,620 93,117 95,312 88,134 85,009 + 15.5 Chaussureo pour dames, jeunes lilies ec 12 
enf ants 

144,055 140,811 155,490 153,349 148,072 143,029 1- 	10.4 V9teosnts pour hoones 13 
* 	7., Ar 

,1. -.,. .., 

Prodults alinentairen ci connexes 17 
j,012 121,376 126,956 116,706 117.439 121,134 + 	4.6 Articles de toiletce, cosmdtlquea cc ned!- 

camenta 
18 

43,503 44,410 44.027 46.468 43,998 42,543 - 	0.9 Appareils cc fourniture. photographique. 19 
30,525 34.511 36.191 35,530 33.886 33,544 + 	4.9 Tisaus 8 Is pi8ce 20 

84,780 92,329 88,640 90,361 88,851 84,647 - 	4.0 Literie CL linge de snaison 21 
32.660 34,197 34,792 33,448 32,364 32,150 + 	1.7 Menus articles 22 
67.510 70,794 66,703 61,105 63,061 64,371 - 	5.8 Porcelaine at verrerie 23 
48,187 51,039 51,665 51,511 50,223 47,435 + 	1.2 KevOtenenta de plancher 24 
61,110 63.887 64,849 58,634 56,579 57,754 4 	1.5 Tentures, rldeaux at houssea 25 

44,868 44,513 48,514 42.872 40,706 40,463 + 	9.0 Lamp.., tableaux, miroiri at autres arti- 26 
rita d'aneublement pour is saison 

181,078 181,828 179,014 176,334 171,263 173,546 - 	1.5 Meubles 27 
60,246 67,481 66,910 66,654 57,089 55,272 - 	0,8 Croa appareils sénagers 28 
98,982 108,504 113,847 101,351 102,830 100,660 + 	4.9 T618viaion, radio cc nusique 29 

111.105 123,499 121,855 113,217 111,611 115,267 - 	1.3 Articieu de aCnage at petit. appsreils 30 
81cc triquea 

112,159 112,234 118,147 109,915 107,563 107.374 + 	5.3 Quincalllerie, pelntara, papier-tenture, 31 
etc. 

MacPriel de ploaberie, chauffaga at cons- 32 
traction 

102,500 101,938 105,071 98,550 108,688 102,087 + 	3,1 Bijouterie 33 
66,415 71,522 76,581 65,020 70,414 74,708 + 	7.1 Jouets et jeux 34 

112,499 117,697 124,237 120,720 116,263 116,573 + 	5.6 Articles de sport at nailse. 33 

74.695 71,011 70,315 75,165 74.901 - 	4.9 Papetarie, llvres cc revs. 36 
Essence, built, accassoires d'sutomobile, 37 

, reparation et fouraitures 
Repss at casse-crolltes 38 
S.rvices at travaux de reparation 39 
Tous autrea rayaaa 40 

2,562.497 2,642,297 2,582,821 2,521,248 2,494,832 + 	3.1 TOTAL, TOUS RAYONS 41 

(1) Onaque rayon, incluant TOTAL, '1005 RAYONS", a écé ajuatC indlolduellement, an conméquenre Is se den rayons na correspond pas so "TOTAL, IWS 
RAYI*4S'. 
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TABLE 10. 	Department Stare Monthly Stock-salem Ratios, by Department, Canada, 1979 and 1980 

January 	February March April May June 
1980 	1980 1980 1980 1980 1980 	 i.-.. 

Department 	
Janvier 	Ffvrier Mars Avril Mai JoIn 	Julilet 	AoQt 
1980 	1980 1980 1980 1980 1980 	1985 	1980 

I 	Women's and nissr' dresses. housedresses, 4.12 4.06 3.16 2.91 2.01 2.03 2.61 2.31 
aprons and uniforms 

2 	Women's and misses' coats and suits 2.45 3.58 2.58 2.22 3.93 4.78 7.11 3.43 

3 	Women's and stases' sportswear 3.67 3.62 3.12 3.04 2.52 2.41 2.81 2.43 
4 	Furs 5.00 5.27 8,21 27.37 41.44 39.04 16.24 8.03 
5 	Infants' and children's wear and nursery 3.87 4.16 3.60 3.63 3.50 3.22 6.06 2.87 

equipment 

6 	Girls' 	and teenage girls' wear 3.95 4.24 2.93 2,87 2.83 2.46 3,93 1.95 
1 	Liugerie and women's sleopwear 3.92 3.95 3.46 3.86 2.92 2.73 2.65 3.18 
8 	Intimate apparel 4.12 4.29 3.37 2.93 3.03 2.67 3.21 325 
9 	Millinery 0.87 0.98 1.41 1,69 2.20 2.72 1.56 1.77 
10 	Women's and girls' hosiery 2.69 2.90 2.58 2,45 2.50 2,49 3.26 3,20 

II 	Women's and girls' 	glOves, mitts and 4.94 5.31 4.43 3.63 3.03 3.42 4.12 3,52 
accessories 

12 	)6,,nro'u, 	rniss,s' 	cod 	shildrrn's 	lootwe.cr 5.45 6.90 5.36 4,43 4.18 4,35 5.43 44 

ii 	Men's clothing 4.66 6.46 4.83 4.81 5.12 3.57 5.60 6.10 
4 	Men's furnishings 5.39 5.79 5.14 5.51 5.03 3.22 4.78 4.57 

I. 	1k.' 	I. crsJ),nj,,s 54S 7.17 1.20 3.911 3.92 365 5.2 

3 
8 	ToiletrIes, 	sonncLlcs and drugs 4.6)) 3.78 3.71 4.17 3.95 3.60 3.67 

19 	Photographic equipment and supplies 6,71 5.03 4.08 4.79 4.17 3.08 3.44 3.29 
20 	Piece goods 6.03 6.52 5,45 6.10 5.89 6.55 7.82 6.75 

21 	Linens and 	do,n,'nticn 3.62 6.15 5.00 5.38 5.03 4.64 3.43 3.77 
22 	Isalluares and notions 3.43 4.20 4.21 5.08 6.17 5.94 5.46 4.85 
23 	China and tiassuare 8.07 8,44 7.36 8.16 6.90 7.14 7.57 8.19 
24 	Floor coverIngs 4.97 4.49 3.95 4.52 4.14 4,21 3.97 4.25 
25 	Oraperlis, 	curtainn and 	furniture con- 6.05 6.48 4.86 4.75 4.97 4.38 4.44 4.80 

or, 145 

75, 	Lamps, 	pictures, mIrrors and all ocher home 5.56 6,28 5.78 6.19 6.97 6.65 5.86 6.32 
furnishings 

0 	Forniture 4.22 1.69 4.53 5.56 4.35 4.33 3.52 4.02 
28 	Ma3or appliances 1.66 2,20 1.74 2.01 1.66 1.47 1.33 1.32 
29 	Telcoinion, 	radio and music 3.67 4.38 3.76 4.93 6.85 4.46 3.95 3.49 
33 	Housewares and snail 	electrical applIances 5.15 4.82 5.03 4.94 4.04 4.17 4,22 4.08 

I 

31 	Hardware, paints, wallpaper, etc. 

32 	Plualiag, heating and building materials 

33 	Jeweller7 
34 	Toys and games 
35 	Sporting goods and luggage 

36 	Stationery, books and magazines 
37 	Gasoline, oil, auto accessories, repairs 

and supplies 
38 	Meals and lunches 
39 	Repairs and services 
40 All other departments 

41 	TOTAL ALL DEPA9TME1ITS 

6.03 6.25 6.11 

5.05 4.88 4.36 

9.02 8,70 7.22 
10.16 8.56 6.82 
5.21 6.76 6.26 

4.08 4.03 3.94 
2.86 3.34 2.81 

0.10 0.11 0.09 
1.03 1.02 0.92 
2.52 3.29 3.70 

3.92 4.32 3.84 

5.12 4.30 4.25 

3.87 3,09 3.04 

8.22 6.37 5.81 
6.12 6.30 5.98 
5.34 4.57 3,93 

4.62 4.45 3.85 
2.58 2.66 2.36 

0.09 0.11 0.10 
0.96 0.92 0.91 
3.11 2.43 2.59 

3.97 3.57 3.34 

	

4.64 	5.12 

	

3.29 	3.31 

6.62 	6.44 
5.66 	6.66 
4.17 	4.89 

4.49 	3.5' 
2,54 	2,5 

0.12 	0.0 
1,13 	1.). 
3,30 	3... 

3.62 	3. 

I 
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rayon. Canada, 1979-1980 

tosber October 1979 
1980 

tembre Octobre August September October November December Rayon 
1980 1980 

Aoflt Soptembre Octobre Noveobre D6c.mbr. 
90 

2.13 2.96 2.41 2.19 3.34 2.97 1.66 Robes, robes de a6nage, tablist. at ..L- 1 
formes pour d.n.a at jeun.. fills. 

3.28 2.94 2.78 3.18 2.78 2.21 1.28 Manteaua at tatlleurs pour dames at jaunaa 2 
lilies 

1.62 2.54 2.48 1.83 2.89 2.53 1.32 V4teents sport pour a.m.a at jounes fill.. 3 
8.12 8.00 8.68 10.13 9.01 6.59 3.87 fourrures 4 
2.69 3.06 3.18 3.09 3.53 3.16 1.84 VOtements pour bébés at eof.nga at articls. 5 

de cha.bres d'entant. 

2.14 2.92 2.01 2,49 3.33 2.72 1.27 Vètements de fillectes et d'adole.cente. 6 
2.59 3.61 3.48 2.84 3.91 2.85 0.84 Lingerie et yStements de fluit pour daises 7 
2.39 3,75 3.28 2.62 4.22 3.87 2.66 Sous-vOtesents B 
0.91 0.81 1.27 1,08 1.23 0.90 0.49 Chapeaux 9 
1.85 2.24 3.09 2.16 2.68 2.23 1.31 8.s pour damee et flllectsa 10 

2.56 3.75 4.06 3.09 4.41 3.23 1.19 Cant., moufles et articles de parure pour 11 
dames cc fillette. 

2.91 3.69 4.45 3.24 4.02 3.38 2.72 Chaussures poor d.me., jeunes fill.. at 12 
enf ants 

3•9 6.96 5.55 4.09 4.92 3,68 2.04 VPtcments pour hoes 13 
3.69 4.91 4.85 4.17 5.44 3.15 1.07 Articles d'h.billemont pour hoes 14 

1 4.18 .' 	I . 	II . 	0' 3 	IL' I 	- VII I-ne,, t.r 	.1 ri I 	I .-I'4,b t 	h-,,-,, Iron I 

p .  .-- . 	. .- -.- 	,- . 	
1, - 11 	,•I0I 

4.17 3.33 3,39 4.45 3.84 1.36 Articles do tollctte, cosanitiques at mAdi- 18 
caments 

0.32 5.10 3.20 3.38 5.94 4.28 1.35 Appareils et lournitures photo9r.phiques 19 
4.85 5.63 6.54 4.84 5.56 4.88 5.98 Tissun S Is pièce 20 

2.93 3.89 3.66 3.12 4.42 4.05 2.47 Literie or linge de matson 21 
3.11 3,49 5.08 3.50 3.75 3.48 2.85 Menus articles 22 
5.89 7,59 7.13 5.59 8.03 4.93 2.43 Porcelaioe or verrerle 23 
3.29 3.37 4.18 3.27 3.41 3.14 4.38 RecOtements de planrher 24 
3.90 4.54 4.27 3.60 4.34 4.01 3.88 Teotores, ridsauo or ho..... 25 

4.87 6.35 6.01 4.54 6.30 4.14 1.95 Lurpes, 	tableaus. miroirs et autre. articles 26 
d'aneublement pour Ia s_laos 

3.21 4,07 3.97 3.36 4.35 4.14 4.96 Meables 27 
1.14 1.53 1.50 1.18 1.59 1.73 1.54 Cros appareils mAnagers 28 
2.78 3.60 3.65 2,15 3.81 3.19 1,79 TèlAviston, 	radio ci musique 29 
3.80 4,59 4.14 3.95 4.96 3.61 1.56 Articles do mAnage et petite appareils Alec- 30 

triques 

3.94 4.74 4.72 3.73 4.36 4.74 2.86 Quincalllenie, peinrure, papier-tentore. 31 
ccc. 

2.92 3.06 3.95 3.06 3.29 3.40 3.91 Materiel de plomberle, clsuoffage or con.- 32 
truccion 

4.47 7.00 1.92 4.36 7.33 4.70 1.51 Bilouterle 33 
9.66 6.87 7.96 6.79 2.19 0.59 Joucts or jeuo 34 
5.12 7.16 5.94 7.60 4.98 2.11 Articles do sport et calines 35 

13 4.35 3.20 3.15 4.88 3.31 1.18 Pupetrrie, 	ltvres cc 	ronuen 36 
2.67 2.56 2.57 2.35 2.11 1.70 Essence, hoile, acceusoires d'aoco,nobile, 37 

rpatfition 	or 	ic,00nl 110.0 

. 0.10 0.05 0.05 0.05 0.04 0.03 Repas ci caose-rroltes 38 P 1,00 1.21 1.16 1.12 0.80 0.73 Services ci 	travass do reparation 39 
3.72 3.27 3.48 4.11 3.55 1.23 Tous autres rayon. 40 

3.66 3.42 3.08 3.92 3.12 1.69 TOTAL, TOIL'S RAVONS 41 
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TABLE 11. Department Store Manthly Sales-stock Ratios, by Del artment, Canada, 1979 and I 	 I 
January 
	February 	March 	Ar..  

 1980 
	

1980 	1980 	1980 	1980 	1980 	511) 	1cc) 

Department 	 Janvier 	FAwner 	Mars 	Avril 	Hal 	J010 	Jsillet 	AoCii 
1980 
	

1980 	1980 	1980 	1980 	1980 	1980 	1980 

1 Women's and misses' dresses, house- 
dresses, aprons and uniforms 

2 Women's and misses' coats and suits 

3 Women's and misses' sportswear 
4 Furs 
5 Infants' and children's wear and nursery 

equipment 

Girls' and teenage girls' wear 
7 Lingerie and women's aleepwear 
8 Intimate apparel 
9 Millinery 
10 Women's and girls' hosiery 

11 Women's and girls' gloves, mitts and 
accessories 

12 Women's, misses' and children's footwear 

13 Men's clothing 
14 Men's Furnishings 
15 Boys' clothing and furnishings 

0.25 0.27 0.32 0.36 0.47 0.44 0.40 0.39 

0.40 0.32 0.39 0.42 0.24 0.21 0.18 0.30 

0.30 0.29 0.33 0.35 0.40 0.36 0.38 0.41 
0,20 0.17 0.12 0.04 0.02 0.02 0.07 0.13 
0.26 0.24 0.27 0.30 0.28 0.28 4.28 0.31 

0.26 0.26 0.34 0.37 0.35 0.35 0.31 0.47 
0.26 0.26 0.30 0.29 0.34 0.32 0.39 0.31 
0.24 0.23 0.30 0.34 0.35 0.35 0.33 0,31 
0.83 0.93 0.79 0.74 0.49 0.37 0.51 0.60 
0.38 0.34 0.30 0.43 0.81 0.36 0.13 0.33 

0.21 0.19 0.24 0.27 0.32 0.28 0,25 0,27 

0.18 0.16 0.20 0.24 0.24 0,21 0.19 0.23 

0.20 0.17 0.21 0.22 0.20 0,24 0,19 0.18 
0,20 0.18 0.20 0.20 0.20 0.27 0.22 0.21 
0,18 0.15 0.22 0.27 0.25 0.25 0,21 0.38 

I 
0,22 0.19 0.24 0.23 0,24 0,30 0.31 0.3.' 
0.16 0.16 0.18 0.17 0.17 0.11 0.13 0.15 

0.27 0.17 0.20 0,20 0,21 0,21 0.29 0,25 
0.28 0.23 0,25 0.22 0.17 0.16 0.19 0.19 
0.12 0.12 0.54 0.13 0.15 0.13 0,14 0.12 
0.20 0.21 0.26 0,23 0.24 0.23 0,26 0.23 
0.17 0,15 0.20 0.22 0,21 0.21 0.23 0.20 

0.19 0.16 0.18 0.17 0.15 0.15 0.18 0.16 

0.23 0.18 0,22 0.19 0.23 0.22 0.28 0.24 
0.61 0.46 0.57 0.81 0.80 0.64 0.78 0,72 
0.27 0.22 0.27 0,21 0,21 0.21 0,26 0.28 
0.20 0.20 0.21 0.21 0.25 0.23 0.25 0.23 

0.17 0,16 0.17 0.20 0,24 0.22 0.21 0.10 

0.21 0.20 0.24 0.27 0.32 0.31 0.31 0.30 

0,11 0,12 0.14 0.13 0.16 0.16 0.15 0.16 
0.12 0.11 0.15 0.18 0.16 0.15 0.19 1.16 
0.19 0,15 0,17 0.21 0.22 0.23 0.24 0.20 

0,26 0.24 0.26 0.24 0.24 0,24 0.24 7.29 
0,36 0.30 0.36 0.41 0.38 0.39 0.40 0.10 

12,64 0.03 10.61 11.19 10,33 9.52 9.34 0. 
1.00 0.93 1.07 1.09 1.13 1.08 0.94 0.1- 
0.39 0.34 0.31 0.34 0.43 0,34 0.32 0.)- 

0.26 0.23 0.26 0.27 0.28 0.27 0.28 0.) 

.1 	Icc] ,,od klcdrcd .cdo's 
10 Toiletries, cosmetics and drags 

19 Photographic equipment and supplies 
20 Piece goods 

21 Linens and domestics 
22 Smallwaren and notions 
23 Chins and glassware 
24 Floor coverings 
25 Draperies, curtains and furniture cov-

erings 

26 Lampn, pictures, mirrors and all other 
home furnishings 

27 Furniture 
28 Major appliances 
29 Television, radio and music 
30 Housewares and small electrical appli-

ances 

31 Hardware, paints, wallpaper, etc. 

32 Plumbing, heating and building materials 

33 Jewellery 
34 Toys and games 
35 Sporting goods and luggage 

36 Stationery, hooks and magazines 
37 Gasoline, oil, auto accessories, repairs 

and supplies 
38 Meals and lunches 
39 Repairs and services 
40 All other departments 

ii TOTAL ALL DEPARTMENTS 
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40 11. Repports mensucia veates-stocks des grands toagasins, par rayon. Canada, 	1979 er 1980 

ether 	October 1979 
1980  

SeplembreOctobre August September 	October November 	December 	Rayon 

1980 	1980 
80111. Septembre 	Octobre Novembre 	D8cembre 

0.48 0.39 0.41 0.46 0.35 0.34 0,51 Robes 	robes do m8nage, tebliers et LImO- 	 1 
fortses pour dames et Jeunes lilies 

0.31 0.37 0.37 0.32 0.39 0.40 0.57 lantesux et tailleurs pour dames et jeunes 	2 
lilies 

0.57 0.45 0.39 0.50 0.39 0.40 0.59 V7teneotn Sport pour dames et jeunes lilies 	3 
0.13 0.14 0.13 0.10 0.12 0.15 0.23 Fourrures 	 4 
0.38 0.36 0.29 0.31 0.31 0.31 0,47 'lOteneoto pour bdbOn et enlants et articles 	S 

de cliambres d'ertfants 

0.45 0.37 0.47 0.59 0.33 0.36 0.59 VOteiseots do filletces et d'adoleacentes 	6 
0.40 0.33 0.30 0,33 0.30 0.37 0.83 Lingerie et oStesents do foOt pour dames 	7 
0.36 0.31 0.31 0.35 0.27 0.27 0.37 Sous-vOtemonts 	 8 
0.93 1.52 0.70 0.95 1.07 1.11 1.65 Chapeaux 	 9 
0.47 0.49 0.35 0.43 0.42 0.42 0.68 Ban pour dames or lIllottee 	 10 

0.39 0.32 0.25 0.32 0.27 0.32 0.62 lootS, moufles or articles do parare pour 	11 
domes et 	filiettes 

0.32 0.30 0.23 0.29 0.28 0.'7 0.34 thaussaros pour dames, jeunee li1]es ci 	12 
nf ants 

0.24 0.23 0.20 0.23 0.23 0.26 0.42 Vltemoots poor bonuses 	 13 
1, 	A,I. 

I 
1.05 1.9 1.31 1.40 1.57 2.17 Prod 	(is 	iis,storros ci 	cooncoes 	 Ii 
0.29 0.29 0,29 0.26 0.27 0.58 Artisies de 	tollette, cosmOtiques et mddi- 	18 

0,29 0.24 0.31 0.29 0.21 0.24 0.57 Apporoils ot loursitoree photugrophiques 	19 
0.20 0.19 0.16 0.19 0.20 0.19 0.16 Tisus 1 la p11cc 	 iu 

0.33 0.29 0,27 0.30 0.76 0.25 0.38 LiLerie et 	1.lrtge de nuisoo 	 21 
0.30 0.31 0.19 0.27 0,29 0.28 0.35 Menus artiolos 	 22 
0.16 0.14 0,14 0.17 0.14 4.21 0.39 Porreiai neer nerrerie 	 23 
8.28 0.32 0.24 0.28 0.37 0.31 0,24 Ro'v7tenests do plarcher 	 24 
0,25 0.24 0,23 0.26 0.26 0.25 0.26 Tentare, rideaux ot hoasses 	 25 

0.19 0.18 0. i 7 0.20 0.18 0.23 0.64 Lampes, 	tableaus, niroirs et autres articles 	26 
d'omeubiemest pour ia naisos 

0.29 0.77 0,75 0.28 0.25 0,24 0.20 Mou64es 	 27 
0.85 0.73 0.67 0.78 0.70 0.59 0,64 Gros appareils mOeagero 	 28 
0.36 0.32 0.28 0.34 0.30 0.33 0.52 TelevisIon, 	radio or musique 	 29 
0.26 4.24 0,24 0.24 0.22 0.28 0.55 Articles do méoage ci petits appareilo 81cc- 	30 

t C 19 sen 

0,23 4.24 0.22 0.25 0.26 0.21 0.32 Qeincaillerie, 	peinture, papier-tentare, 	31 
etc. 

0.33 0.34 0.24 0.31 0.32 0.31 0.25 MaterIel de piomborie. chaaffage ci cons- 	32 
t ruction 

0,21 0.16 0.17 0.22 0.16 0.23 0.53 flijuuterie 	 33 
11.13 0.17 0.17 0.13 0.17 0,40 1.00 ,loaotu et ions 	 34 
0.20 0.16 0.19 0.7 0.05 0.19 0,39 Articles do sport at valises 	 35 

0.26 0.32 0.30 0.23 0.31 0.66 l'apetarie, 	1tvres ci 	revoes 	 36 
0.42 0.41 0.38 0.47 0.46 0.55 Essence, hoile, accesnoires d'sotonobiie, 	37 

iO.87 21.78 19.43 20.76 26.12 31.23 
reparation et foureitures 

Rerun et cesse-croites 	 38 
1.08 0.85 0.84 0,96 1.17 1.23 Seroices srI trava'.x do reparation 	 39 
0.30 0.31 0.28 0.27 0,28 0.57 Tous autres rapoes 	 40 

0.30 0.29 0.30 0.28 0.31 0.51 TOTAL, TOUS FlAVORS 	 41 
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TABLE 	12. Department Stores' Month-end Accounts Receivable, (1) Unadjusted, Canada, 	1978-198( 

TABLEAU 12. Montants B recevoir(1), non ajustés des grands magaains B is fin du ads, Canada, 978-1980 

Change from Change 
previous 1980/1979 

Month month 
 1978 1979 1980 

Mois Variation Variation 
par rapport 1980/1979 
su iiiois 
précédent 

thousands of dollars per cent 

mill ters de dollars pourcentage 

January - Janvier 1,287,598 1,413,361 1,530,318 - 3.8 + 8.3 
February - Février 1,233,857 1,348,771 1,468,531 - 4.0 + 8.9 
March - Mars 1,214,272 1,330,019 1,403,711 - 4.4 + 5.5 
April - Avril 1,216,324 1,326,082 1,404,608 + 0.1 + 5.9 
May - Mai 1,228,632 1,322,038 1,397,281 - 0.5 + 5.7 
June - Juin 1,216,467 1,307,473 1,375,018 - 	1.6 + 5.2 
July - Juillet 1,207,103 1,290,028 1,356,496 - 	1.3 + 5.2 
August - Aot 1,211,440 1,303,580 1,359,402 + 0.2 + 4.3 
September - Septembre 1,263,651 1,346,575 1 , 416 , 317r + 4•2r + 5•2r 
October - Octobre 1,333,938 1,382,938 1,428,527 + 0.9 + 3.3 
November - Novembre 1,369,748 1,428,617 
December - Décembre 1,518,782 1,631,999 

(I) Accounts receivable of department stores and the outstandings of acceptance companies which are associated exclusively 
with them. 

1) 	Leo montant s 	rccevoir 
0 	1 	si.r. 	:0 . ....... 

des 	rarids 	mac.lsj no 	et h0 cr 	nc-, oct j yes 	ds 	soc jlts 	d';,cccntat ion de 	orlts 	qui travailient 

I 
A 	stI 

TABLI.AU 	13. Montants B recevoir(1), 	désaisonnalisés des grands magasins B Is fin du mois, Canada, 	1978-1980 

Change from Change 
previous 1980/1979 

Month month 
 1978 1979 1980 

Mois Variation Variation 
par rapport 1980/1979 
au mois 
précédent 

millions of dollars per cent 

millions de dollars pourcentage 

January - Janvier 1,214.3 1,333.5 1,443.6 + 3.0 + 8.3 February - Février 1,219.7 1,336.0 1,453.0 + 0.7 + 8.9 March - Mars 1,232.7 1,350.9 1,426.1 - 1.9 + 5.6 April - Avtil 1,239.8 1,352.1 1,432.4 + 0.4 + 5.9 May - Mai 1,257.1 1,353.1 1,430.3 - 0.1 + 5.7 June - Juin 1,268.1 1,363.2 1,433.8 + 0.2 + 5.2 July - Juillet 1,278.5 1,366.9 1,437.6 + 0.3 + 5.2 Aaost - Aoit 1,281.3 1,379.0 1,438.1 -- + 4.3 
September - Septembre 1,297.8 1,382.6 1,4537r + 11r + 52r 
October - Octobre 1,338.0 1,387.0 1,432.7 - 1.4 + 3.3 
November - Novembre 1,326.9 1,383.9 
December - Décembre 1,338.5 1,437.4 

(I) Accounts receivable of department stores and the outstandings of acceptance companies which are associated excluslvei 
with 	them. 

(1) Les montants B recevoir des grands magasins et les créances actives des sociétés d'acceptation de prts qui travaille 
exciusivement avec ces magasins. 
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TABLE 14. Department Store, Sales MCII and Combined, Seasonal and Trading Day, 

No. 

Department 

1980 

M.D.C. 

March 

Mara 

April 

Avril 

May 

Nai 

June 

duOs 

July 

doubt 

August 

Aolt 

1 Women's and misses 	dresses, house- S 85.87 107.85 135.97 113.49 93.21 95.59 
dresses, aprons and uniforms 

2 Women's and misses' coata and suits 5 117.42 103.91 61.94 39.73 49.92 106.02 

3 Women's and misses' sportswear 4 87.64 96.07 116.16 96.94 86.42 100.14 
4 Furs 12 50.24 35.40 18.54 13.37 54.48 106.04 
5 Infants' and children's wear and nursery 5 89.01 97.07 96.30 83.97 84.95 113.87 

equipment 

6 Girls' and teenage girls' wear 4 96.95 94.74 98.63 84.41 77.45 142.65 
7 Lingerie and women's sleepi..ear 3 73.84 82.55 102.96 87.30 83.74 77,56 
8 Intimate apparel 4 92.36 104.36 112.60 109.22 99.73 99.77 
9 Millinery 12 61.20 72.19 72.77 65.08 65.32 69.15 
10 Women's and girls' hosiery 3 91.72 103.14 104.77 80.22 70.38 86.40 

ii Women's and girls' glouea, mitts and 4 76.02 88.94 96.42 79.82 69.73 78.02 
accessories 

12 Women's, ainnen' and children's footwear 5 94.01 104.26 111.23 88.37 74.89 100.51 

13 Men's clothing 3 94.12 93.67 94.53 91.54 70.17 81.95 
14 Men's furnishings 5 69.90 76.96 84.89 99.47 75.43 77.62 
5 Bays' 	clothing and 	Iornlnlngn 811.11 1 	.i 4 1 .05 90. 	. 1 in 	74 

II, 	lien's sod boys' foats,s,r 	 d1,, 	 ..l0 	 1on.1 	 '7,0 	 8.10  
17 	FoOd and kindred products 7 96.20 105.31 101.96 85.16 80.77 99. 5;. 
18 	ToIletries, cosmetics and drugs 3 86.15 88.44 96.94 85,95 86.33 88.7: 

19 	Photographic equipment and supplies 4 77.44 79.02 91.10 94.04 102.23 101.30 
20 	Piece goods 5 105.52 114.44 116,15 89.03 76.00 93.51 

21 	Linens and domestics 3 75.35 84.66 94.05 93.01 107.83 99.32 
22 	Smallwarea and notions 4 92.07 93.91 85.12 77.70 83.71 88.13 
23 	China and glassware 4 69.57 77.98 90.99 77.90 85.89 84.21 
24 	Floor coveringn 7 94.68 98.19 104.12 90.52 97.51 95.91 
25 	Draperies, curtains and furniture row" 3 90.92 105.98 108.58 100.40 107.19 97.46 

eringn 

26 	Lamps, pictures, mirrors and all Other 4 86.67 88.57 88,49 80.41 84.76 89.42 
home furnishings 

27 	Fsrniiute 4 90.78 94.45 107.10 96.88 114.06 103.75 
28 	Major appliances 5 88.73 88.68 105.75 99.97 116.81 107.60 
29 	Television, radio and music 4 81.53 77.87 76.87 68.82 85.12 92.55 
30 	Housewares and small electrical appli- 2 74.21 85.42 100.57 86.71 93.46 94.93 

ances 

31 	Hardware, paints, wallpaper, etc. 4 83.89 108.77 130.61 109.46 94.12 90.40 

32 	Plumbing, heating and building materials 7 86.42 110.96 121.97 125.96 112.51 95.95 

33 	.leweilery 3 70.35 77.86 94,08 83.81 77.45 80.83 
34 	lays and games 4 50.99 64.64 65.64 60.25 63.63 61.07 
35 	Sporting goods and luggage 3 70,81 94.22 124.28 124.79 106.78 83.39 

36 	StatIonery, books and magazines 4 76.48 77.93 85.10 78.95 73.90 104.7 
37 	Gasoline, oil, auto accessories, repairs 5 89.93 103.63 104.55 100.84 99.81 94.' 

and supplies 
38 	Meals and lunches 3 93.02 93.18 100.41 93.08 96.49 103.' 
39 	Repairs and services 9 85.32 87.04 98.79 94,00 88.64 93. 
40 	All other departments 4 88.51 107.16 150.79 106.36 93.43 96. 

41 	IOTAL ALL DEPARTMENTS 2 84.27 91.89 101.80 90.23 89.16 95.-. 
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- -LEAU 14. Ventes des grands magaslna, MDC at coefficents combines de corrections des variations saisonnibres et des Joan comercinux 

September 	October 	November 	December 	January 	February 	RSYOU 

Septeabre 	Octobre 	Nove,sbre 	DCcesbre 	Janvier 	FSsrior 	
NO 

103.03 95.41 106.44 136.83 59.98 68.38 Robes, robes do n6sage, tabliera at aol- 	1 
formes pour dames et Jeunes lilies 

126.77 160.99 152.95 139.84 75.45 64.47 Manteaux et tallleurs pour dames at jeanes 	2 
fOlios 

120.75 101.91 117.15 149.14 62.04 65.91 VOteruents sport pour dames et jeuoes lilies 	3 
110.16 118.73 167.59 221.13 185.86 120.02 Foarrures 	 4 
112.11 111.62 119.87 153.89 70.63 66.23 V8tements pour bCb8s et esfante at articles 	5 

de chanibres d'enfants 

118.30 100.04 122.63 153.04 52.06 56,73 V8tements do filiettee et d'adolescestes 	6 
90.32 93.56 139.89 252.29 55.15 59.15 Lingerie et vDtesients do cult pour dames 	7 

103.20 89.94 99.89 136.20 79.68 72.38 Soas-vOtements 	 S 
91.50 143.82 197.87 220.24 82.99 56.26 Chapeaux 	 9 

117,17 111.61 115.20 158.36 85.34 76.48 858 pour dames et liliettes 	 10 

101.16 104.13 130.23 240.05 59.83 57.46 Casts, tuoufles et articles de parure pour 	II 
dames at fillettes 

126.47 116.39 136.03 129.86 63.71 53.88 Chaassuros pour dames, jounce Lilies at 	12 
on facts 

112.21 113.33 161.36 176.95 68.07 61.44 VOtomontu pour housnes 	 13 
92.30 94.71 150.94 258.29 59.47 56.20 ArtIcles d'habillement pour bonuses 	 14 

pod 	 U 

77 95.39 115.21 213.46 79.00 76.25 Articles do toiletto, cosuètiqaes ci oldi- 	18 
caments 

87.05 112.70 227.77 75.14 59.67 Appsreils et foiurnit,ures phutographiques 	19 
111.65 113.60 115.07 93.63 89.10 83.49 Tissus 1 Ia pilce 	 20 

111.09 100.87 109.20 114.09 106.40 63.88 Literie cc lingo do suison 	 21 
111.06 111.56 120.70 141.16 107.88 82.50 Menus orticles 	 22 
91.05 84.71 137.90 274.11 67.03 37.17 Porceloise or serrerie 	 23 

113.30 120.09 121.21 96.58 90.53 77.38 RevOtements de plascher 	 24 
104.48 108.99 112.74 113.26 80.39 69.70 Tentaras, rideaux at hosuses 	 25 

97.35 100.91 136.74 207,09 73,94 67,80 Lampes, tableaux, stiroirs at metres arti- 	26 
cbs d'ameublement pour is maisoin 

107.82 101.84 102.84 93,98 111,02 77,67 Meubles 	 27 
112.39 [05.62 99.18 107.93 98.61 68.39 Iron appureila mOnagors 	 28 
113.91 106.52 130.93 206.42 90,28 69,58 lClOvision, radio or mosique 	 29 
92.22 92.97 120.36 217.05 71.04 69.74 Articles do méunage at petits appareils 	30 

61cc triqoes 

95.92 105.24 108.67 136.04 70.54 65.80 Quincuill.erie, peinture, papier-tentiare, 	31 

107.39 109.13 95.97 89.55 74.31 67.96 Materiel do plomberte, chauffage at cons- 	32 
truction 

86.65 83.41 141.93 293.21 51.20 54.47 Bijoeterie 	 33 
61.14 99.54 228.23 368.64 35.51 36.56 Juaets et jeax 	 34 
82.50 82.79 128.23 185.39 79,11 56.71 Articles do sport et valises 	 35 

47.02 90.79 128.42 225.87 78.01 70.85 Papeterie, Uvres cc revaes 	 36 
13 119,73 122.71 127.26 75,72 68.18 Essence, hulie accessoiros d'automobi1e, 	37 

répararios or fournitures 
-. 	15 103.11 112.25 140.86 89.06 79.89 Eepas or causo-cretices 	 38 
.26 118.65 137.76 129.67 86.28 77.44 Services or travaax do reparation 	 39 
46 90.63 97.75 144.28 75.63 68.93 Toes metres rayons 	 40 

77 103.63 122.67 173.98 76,79 67.88 TOTAL, TOUS RAYONS 	 41 
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TABLE 15. Department Store Stocks, MCD and Combined. Seasonal and Trading Day, Facto7 - 

1980 

Department 	
MCD 	March 	April 	May 

	
June 	JnLy 	Aoo.1 

MDC 	Mars 	Avril 	Mai 
	

Juin 	Jsillet 	Aolt 

4 	110.60 111.16 111.84 85.30 91.45 94.42 

4 	89.29 82.82 69.80 74.22 121.60 140.37 

3 	101.66 120.01 114.61 94.63 101.33 103.47 
5 	73.88 77,42 80.37 80.13 104.58 119.76 
4 	90.93 107.66 104.54 92.81 120.35 111.63 

3 	94.14 111.42 108.68 90.09 121.09 110.58 
3 	98.82 110.29 111.70 91.36 93.89 105.95 
3 	92.59 102.83 105.90 92.45 94.87 101.67 
6 	79.08 92.26 94.18 78.59 79.84 95.03 
4 	99.42 103.66 108.90 96.27 102.14 114.79 

4 	92.17 109.92 103.78 85.62 93.22 101.18 

3 	100.18 106,82 105.86 94.80 108.19 112.33 

3 	92.61 100.07 102.66 85.33 98.61 116.14 
4 	91.70 307.38 110.04 90.55 98.61 105.06 

86.03 98.68 99.47 92.28 121.06 100.83 

0 7_b.'  

4 	92.25 101.24 106.94 95.52 93.22 93.20 

4 	87.14 104.38 109.17 86.66 91.59 92.51 
4 	103.19 103.49 111.11 98.39 98.25 107.62 

3 	97.77 113.82 115.05 101.57 95.00 94.75 
4 	92.07 107.13 116.07 107.92 107.86 103.68 
3 	90.75 100.56 107.24 93.09 99.48 104.36 
4 	96.29 102.60 106.16 99.33 98.26 104.67 
3 	101.05 104.70 107.18 95.87 97.01 99.75 

4 	101.38 106.92 107.94 99.72 101.03 103.95 

2 	99.76 108.94 113.27 99.26 97.82 94.40 
4 	102.37 107.53 114.58 94.85 90.67 88,16 
3 	99.89 108.52 107.69 98.79 92.96 95.83 
3 	96.39 114.44 110.94 97.87 95.13 100.38 

3 	109.60 101.76 107.53 

3 	97.34 104.18 107.51 
4 	84.14 95.07 93.03 
4 	98.31 109.67 117.55 

4 	88.57 98.84 107.92 

2 	95.26 107.04 108.49 

1 Women's and misses' dresses, house- 
dresses, aprons and uniforms 

2 Women's and misses' coats and suits 

3 Women's and misses' sportswear 
4 Furs 

Infants' and children's wear and nursery 
equipment 

6 Girls' and teenage girls' wear 
7 Lingerie and women's sleepwear 
B intimate apparel 
9 Millinery 
10 Women's and girls' hosiery 

11 Women's and girls' gloves, mitts and 
accessories 

12 Women's, misses' and children's footwear 

13 Men's clothing 
14 Men's furnishings 
15 Boys' clothing and furnishings 

lb Mon's and boys' footwear 
7 Food and kindred prndoetn 
19 Toiletries, cosmetics and drugs 

19 Photographic equipment and supplies 
20 Piece goods 

21 Linens and domestics 
22 Smalivares and notions 
23 China and glassware 
26 Floor coverings 
25 Draperies, curtains and furniture cov-

erings 

26 Lamps, pictures, mirrors and all other 
home furnishings 

27 Furniture 
28 Major appliances 
29 Television, radio and music 
30 Housewares and smell electrical appli-

ances 

31 Hardware, paints, wallpaper, etc. 

32 PlumbIng, heating and building materials 

33 Jewellery 
34 Toys and games 
35 Sporting goods and luggage 

36 Stationery, books and msganines 
37 Gasoline, oil, auto accessories, repairs 

and supplies 
38 Meals and lunches 
39 Repairs and services 
40 All other departments 

41 1X)TAL ALL DEPA8TMENTS 

97.92 97.68 104.78 

95.89 93.34 100.13 
80.83 81.45 110.03 
96.48 95.36 99.64 

95.93 104.79 308.90 

93.98 99.11 11'- 

I 

I 
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IABLEAU 15. Stocks den grand. m.ga ,ina, MDC at coefficients combines de correction den variations eisonniRres at des jours coomercisux 

1960 	 1981 

September 	October 	November 	December 	January 
	

February 	Rayon  

Septembre 	Octobre 	Novombre 	Décembre 	Janvier 
	

FCvrier 	 90 

86.81 112.36 117.81 87.58 88.92 101.97 Robee, robes de sénage, tabliers at nfl- 	1 
larsen pour dames et jounce lilies 

136.79 135.00 110.14 73.79 75.21 88.87 Hanteaux at tailleurs poor dame. at leone. 	2 
lilies 

88.68 110.07 116.16 75.96 81.33 92.14 V9toments sport poor dames at jeune. lilIes 	3 
117.31 131.79 127.77 104.12 96.70 86.32 lourroren 	 4 
98.50 116.13 105.31 83.77 82.56 85.40 Vèteaentn pout bibés at enfants at article. 	5 

de ebambres denfants 

96.73 119.52 113.98 66.84 75.46 86.01 V2tements de fillettes at d'adolescante. 	6 
95.13 128.04 136.28 70.15 13.00 85.64 Lingerie at vRtements de nuit pour dames 	7 
87.61 108.66 114.95 100.48 100.69 97.19 Sou.-vRtements 	 8 

103.90 157.98 159.78 110.46 79.56 68.30 Chapeaux 	 9 
99.92 109.20 106.96 83.81 87.23 87.79 Ban pour dames at fillettea 	10 

93.27 132.69 140.63 80.31 81.35 87.01 Cant.. .ouflen cc articles de parure poor 	ii 
dames at fillettes 

97.36 106.10 97.20 87.12 90.36 93.42 Chau,sures pour dames, jeunes lilies at 	12 
enf ants 

103.39 121.07 113.58 89.58 81.72 93.53 VStements poor ho. 	 13 
100.45 129.39 123.37 73.61 83.77 86.00 Articles d'hablilement poor hoomes 	14 
98.41 126.20 112.97 76.95 92.86 96.38 V8tementa at articles d'habillement pour 	IS 

garçonn 

, 

119.33 107.13 83.01 86.11 85.56 Chaussures poor hommea at garçons 	16 
Produics ailmentalren cc connexes 	17 

125.12 132.58 64.48 101.12 84.56 Articles de toiiette, cosmbtiques at médi- 	18 
camenta 

1 132.97 131.17 89.28 99.68 87.22 Apparetis at fournitures photographiques 	19 
9.1.11 104.33 96.93 94.60 91.76 98.93 Tisaus 9 1. pièce 	 20 

80.21 105.15 105.42 98.06 91.01 101.31 Literte cc linge de matson 	21 
88.70 99.55 99.23 100.60 88.06 89.06 Menus articles 	 22 
89.20 114.99 117.72 104.63 88.37 89.33 Porcelaine at verrerie 	 23 
85.37 98.56 97.68 112.36 102.71 97.07 RevRtenentg de plancher 	24 
87.65 103.65 103.76 101,14 95.84 102.46 Tantures. rideaux cc housses 	25 

92.62 112.82 112.22 81.80 85.38 94.17 Lampea, tableaux, isiroira at autrea arti- 	26 
des dameublement pour is maison 

81.90 99.27 100.70 112.33 94.20 98.27 Meublea 	 27 
75.19 94.86 107.52 109.32 107.11 108.93 Cr0s appareil. ménagers 	28 
85.61 107.53 116.94 102.45 93.03 90.75 T616vision, radio at munique 	29 
88.46 111.03 114.76 85.01 91.74 93.65 Articles de ménage at petits appareils 	30 

Clectriquen 

88.86 108.65 108.70 92.08 90.06 90.58 Qulnc.illerie, peinture, p.pter-tenture, 	31 
etc. 

Matérial de piomberie, chauffage at cons- 	32 
traction 

89.98 117.98 125.03 88.97 86.35 93.18 Bljouterie 	 33 
132.92 180.06 131.41 52.00 83.77 75.24 Jouets et jaum 	 34 
99.27 127.10 115.36 84.68 74.83 81.78 Articles de sport at valises 	35 

95.83 127.93 122.35 77.56 86.97 84.14 Papeterie, iivres at revues 	36 
• 	 . ... ... ... ... ... Essence, hutle accessoires d'autoobi1ta. 	37 

reparation at fournitures 
- ... ... ... ... ... Repas at casse-croiltes 	 38 

Services at travaux de rdpar.tion 	39 

, 

... Too. .otres rayons 	 40 

... 116.87 ... 114.33 ... 68.47 ... 88.35 90.45 TOTAL, TOUS RAYON1 	 41 
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LIST OF DEPARTNT STORE ORGANIZATIONS - LISTE DES ORCANISATIONS DE GRANDS MACASINS 

Avre' s Ltd., Nater St. , St. John's, Newfoundland 

Bowring Bros. Ltd., 281 Water St., St. John's, Newfoundland 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, T., Co., Canada Ltd., 190 Yonge St., Toronto, Ontario 

Goudies Ltd., 22 King St. W., Kitchener, Ontario 

1-iolrnan, R.T., Ltd., Water St., Summerside, Prince Edward Island 

Hougens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, Magasin J.0., Ltée, 163-165 rue Principale, Maniwaki, Québec 

Hudson's Bay Co., 2 Bloor St. E., Toronto, Ontario 

K-Mart Canada Ltd., 8925 Torbram Rd., Brampton, Ontario 

Lloydminster & District Agricultural Co-op Association Ltd., Lloydminster, Saskatchewan 

Macleod-Stedmans Ltd., Macleods Division, 1530 Gamble Place, Winnipeg, Manitoba 

Ogilvy, Charles, Ltd., 126 Rideau St., Ottawa, Ontario 

Ogilvy's Jas. A., Ltd., St. Catherine St. W., Montréal, Qubec 

Paquet-Syndicat Inc., 545 rue St. Joseph, Québec, Québec 

Right House, The Co. Ltd., 35-41 King St. E., Hamilton, Ontario 

Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontario 

Sentry Dep't. Stores Ltd., 110 Adelaide East, Toronto, Ontario 

Simpson, The Robert, Co. Ltd., 176 Yonge St., Toronto, Ontario 

Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith's & Chapple Ltd., 24 Birch St., Chapleau, Ontario 

Steinberg's Ltd., Department Store Division, Montréal, Québec 

Towers Department Stores Ltd., 110 Orfus Rd., Toronto, Ontario 

Woodward Stores (Alta.) Ltd., Edmonton, Alberta 

Woodward Stores (B.C.) Ltd., Vancouver, British Columbia 

Woolco Department Stores, do F.W. Woolworth Co. Ltd., Wesl.on, Ontario 

Zeller's Ltd., 5250 Decarie Blvd., Montréal, Québec 
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