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The following standard symbols are used in 
Statistics Canada publications: 

figures not available. 

figures not appropriate or not applicable 

- nil or zero. 

-- amount too small to be expressed. 

preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

Les signes conventionnels suivants sont enployës 
uniformément dans les publications de Statistique 
Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zro. 

-- nonbres infimes. 

nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Lol sur la statistique relatives au secret. 

A NOTE ON CANSIM 
	 NOTE AU SUJET DE CANSF1 

	 I 
Some current historical statistics on 

Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM (Cana-
dian Socio-Economic Information Management 
System) via terminal, on computer printouts, 
or in machine readable form. For further 
information contact the CANSIM staff, Current 
Economic Analysis Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-995-7406), or 
the regional advisors at the Statistics Canada 
offices located across Canada. 

La banque de donns informaLis; de StjLis-
tique Canada CANSIM (Systeme c.rnadien dinformation 
socio-économique) fournit au public certaines sta-
tistiques actuelles et historiques sur les Ventes 
et stocks des grands magazins (matrice no 112) et 
sur de nombreuses autres series, par le biais d'un 
terminal, d'imprimés d'ordinateur ou de supports 
ordinolingues. Pour plus de renseignements, 
s'adresser au personnel de CANSIM, Division de 
l'analyse de conjoncture, Statistique Canada, 
Ottawa, K1A 0Z8 (téléphone 613-995-7406), ou aux 
conseillers régionaux des bureaux de Statistique 
Canada situés A travers le Canada. 
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The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A list 
of the existing set of department store orga-
nizations can be found on the back inside 
cover of this publication. 

For the purpose of this publication only 
the activities of actual department store 
"locations" of department store organizations 
are considered, thereby enabling the "loca-
tion" concept, which is coninon to both the 
census and the current survey program of the 
Merchandising and Services Division, to 
be utilized. (The census also measures the 
activities of "establishments", however, this 
concept is not used in the monthly survey 
of department stores.) Under the "location" 
concept, department store data contained in 
this report exclude the activities of other 
Lnds of businesses which may be operated by 

the reporting department store firms. For 
xample, non-department store locations are 
1assified to the kinds of business most ap-
ropriate to their commodity structure with 
Lhe catalogue sales activity of department 
store organizations classified to the "General 
Merchandise Stores" kind of business category. 

The business done by concessions located 
in department store outlets for the purpose 
of this report is considered as part of the 
overall business of the outlets in which they 
are located. However, sales of an associated 
large food department (or store) are included 
only if it is an integral part of the overall 
department store operation and is not identi-
fied to the public by any name which differs 
from that of the department store with which 
it is associated. The rationale underlying 
this approach is as follows: for purposes of 
market research or urban planning, a depart-
ment store - the largest type of mass mer-
chandising activity in Canada - together with 
its leased departments, if any, is considered 
to be a totality; that is, it competes in 
the market place as one structure, rather 
than as a number of smaller stores. 

I itiR 	Iii 	r 

L'univers des firmes de grands magasins utilisé 
aujourd'hui est fondé sur le recensement du com-
merce et des services de 1971. La hate des firmes 
exploitées a l'heure actuelle eat donnée a l.a face 
lntérieure de la couverture arriare. 

Aux fins de cette publication, seules les acti-
vités des "locaux d'affaires" reels des finnes de 
grands inagasins sont étudiées; on peut ainsi faire 
appel au concept des "points de vente", qul eat 
commun au recenseinent et au programme d'enqute 
courant de la Division du commerce et des services. 
(Bien que le recensement mesure également lea acti-
vités des "établissements", cette unite d'observa-
tion n'est pas utilisée dans l'enqute mensuelle 
sur les grands magasins.) En vertu de ha notion de 
"local d'affaires", les donnCes sur les grands ma-
gasins présentées dans ce bulletin ne tiennent pas 
compte d'autres genres de commerce auxquels peuvent 
s'adonner lea firmes déclarantes. Ainsi, les 
points de vente qui ne répondent pas a la défini-
tion des grands magasins sont attrlbuCs A la caté-
gone commerciale qui convient he mieux aux di-
verses marchandises offertes; a titre d'exemple, 
les bureaux de vents par catalogue des firmes de 
grands magasins sont classes dans le genre de com-
merce "magasins de marchandises diverses". 

Les affaires réalisées par lea concessions eta-
bhies dans les grands magasins sont, aux fins du 
present rapport, considérées comme partie des af-
faires globales du magasin oü sont établies lea 
concessions. Cependant, les ventes d'un important 
rayon (Ou magasin) d'alimentation associé ne seront 
incluses que si le rayon ou magaain fait partie 
intégrante de l'exploitation générale du grand ma-
gasin et n'est pas connu du public sous un nom dif-
férent de celui du grand nagasin auquel ii est as-
socié. Cette méthode se justifie du fait que lea 
spécialistes des etudes de marché et les urbanistes 
considèrent comme un tout le grand magasin (qul 
constitue le plus important genre de grande surface 
au Canada) et les rayons des concessions; autrenent 
dit, he grand magasin se présente sur le marché 
cosine un établissement unique et non comme un re-
groupement de petits magasins. 

9 

DEFINITIONS 

Htail location. A retail location, as de-
toed by Statistics Canada, is a business 
location (usually a store) in which the prin-
ipal activity is the sale of merchandise and 

related services to the general public for 
household or personal consumption. 

DEFINITIONS 

Point de vente au detail. Suivant Ia definition 
de Statistique Canada, un point de vente au detail 
est un local d'affaires (habituellement un magasin) 
dont l'activité principale est la vente de marchan-
dises et des services connexes au grand public pour 
la consommat ion menagare ou personnelle. 



-6- 

On point do vente au detail est un 
grand magastli s ii 	)ssUe 1.' 	ractCrist 1i 
suivaflteS 

Vetements pour la famille. Ce groupe comprend 
les articles suivants: robes pour dames et jeunes 
filles, robes de tnénage, tabliers et uniformes; 
manteaux et tailleurs pour dames et jeunes filles; 
vtements de sport pour dames et jeunes filles; 
fourrures; vtements de bebes et d'enfants; vte-
merits de fillettes et d'adolescentes; lingerie et 
vtements de nuit pour dames; sous-vtements; cha-
peaux; bas pour dames et fillettes; gants, moufles 
et articles de parure pour dames et fillettes; 
chaussures pour dames, jeunes filles et enfants; 
vtements pour hommes; articles d'habillement pour 
hommes; vtemcnts et articles d'habillenient pour 
garçons; chaussures pour hommes et garçons. Nota: 
Le magasin doit tenir au moms six des series men-
tionnées ci-dessus, dont au moms une dolt Ctre les 
vêtements ou articles d'habillement pour hommes et 
garçons. Au moms 20 % des ventes globales du ma-
gasin doivent se faire dans le groupe de vtements 
pour la farnille. 

Meubles, appareils et articles d'ameublement 
ménager. Ce groupe comprend les articles suivants: 
literie et llnge de maison; porcelaine et verrerie; 
articles d'ameublement ménager; meubles, de bois 
ou rembourrés, pour salle de sejour, salle mnc 
ou chambre 	coucher; gros appareils; têlévisiii, 
radio et musique; qumncaillerie et articles dt 
ménage. Nota: Le magasin dolt tenir au moin 
quatre des series mentionnées ci-dessus, doni 111 

moms une dolt Ztre des meubles (de bois ou rein- 
bourrés pour salle a manger et (ou) salle de sCjour 
et (ou) chambre a coucher). Au moms 10 % des 
ventes globales du magasmn dolvent provenir du 
groupe des meubles, appareils et articles d'ameii-
blement ménager. 

Tous autres articles (divers). Cette catgorie 
comprend toutes les marchandises que tient Ic ma-
gasin, mais qul ne figurent pas ci-dessus, telles 
que : articles de toilette, cosmétiques et médica-
ments; appareils et fournitures photographiques; 
tissus A la piece; mercerie et menus articles; bi-
jouterie; articles de sport et valises; papeterie, 
livres et revues; et aliments. Nota: Le magasin 
dolt tenir au moms trois des series mentionnées 
ci-dessus, dont aucune ne dolt représenter plus de 
50 % des ventes globales du magasin. Au moms 
10 Z des ventes globales du magasin doivent prove-
nir des groupes tous autres articles ou divers. 

Ventes et recettes nettes totales. Il s'agit du 
total des ventes de marchandises et des recettes 
provenant de reparations, de location de materiel, 
de la vente de repas et d'autres services, moms 
lea rendus, les rajustements et les rennises. La 
valeur des reprises n'est pas déduite. Les co 
sions sur la vente de marchandises appartenant 
autrui et la valeur (au detail) des marchandis 
prélevées par le propriétaire pour son usage ii - 
sonnel sont comptées. Les recettes hors explc 
tion, les recouvrements de mauvaises créances 
les taxes de vente directes sont excius. 

Department store. A retail location is de-
fined as a department store outlet if it pos-
sesses the following characteristics. It 
must sell the following general lines of mer-
chand ise: 

Family clothing and apparel. This commod-
ity group is composed of some or all of the 
following lines: women's and misses' dresses, 
housedresses, aprons and uniforms; women's 
and misses' coats and suits; women's and 
misses' sportswear; furs; infants' and chil- 

wear; girls' and teenage wear; lin-
gerie and women's sleepwear; intimate appa-
rel; millinery; women's and girls' hosiery; 
women's and girls' gloves, mitts and accesso-
ries; women's, misses' and children's footwear; 
men's clothing; men's furnishings; boys' 
clothing and furnishings; men's and boys' 
footwear. Note: The outlet must sell at least 
six of the commodity lines listed above, with 
at least one of the commodities being men's 
and boys' clothing or furnishings. At least 
20% of the outlet's total sales must be de-
rived from the family clothing and apparel 
group. 

Furniture, appliances and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and domes-
tics; china and glassware; home furnishings; 
furniture, wooden and upholstered goods for 
living room and dining room and bedroom; major 
appliances; television, radio and music; 
hardware and housewares. Note: The outlet 
must sell at least four of the commodity lines 
listed above, with at least one of the commo-
dities being furniture (wooden and upholstered 
goods for dining room and/or living room and/ 
or bedroom). At least 10% of the outlet's 
total sales must be derived from the furniture, 
appliance and home furnishings group. 

All other (miscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smaliwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; and 
food. Note: The outlet must sell at least 
three different commodity lines with not one 
of these lines representing more than 50% of 
the total store sales. At least 10% of the 
outlet's total sales must be derived from 
the all other or miscellaneous groups. 

Total net sales and receipts. They are de-
fined as the total sales of merchandise and 
receipts from repairs, equipment rental, 
restaurant and other services, less returns, 
adjustments and discounts. Trade-in allow-
ances are not deducted. Commissions earned 
from the sales of goods owned by others and 
proprietors' withdrawals of goods (at retail) 
for personal use are included. Non-trading 
revenues, bad debts recovered and direct sales 
taxes are excluded. 
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cks. They are defined as the selling value 
tnventory on hand at the end of the month 
is at the end of the fiscal period falling 

irest the end of the calendar month. 

\counts receivable. They are defined as 
customers' accounts and notes receivable as 
at the end of the month, as well as all new 
credit granted during the month, less payments 
received. Accounts discounted with banks, 
paper sold to sales finance companies, or 
amounts owing on account of credit-card plans, 
are excluded. Accounts receivable used as 
security for bank loans are not considered 
as discounted if still payable and are there-
fore included. 

Stocks. Cette rubrique englobe la valeur marchande 
des stocks détenus 5 la fin du mois ou de la pé-
node financire i -i plus rapprochte. 

cp_tes a recevoir. 	II sagit des ( StILS et hil- 
lets a recevoir des clients a is fin du mois, sinai 
que de tout nouveau credit consenti au cours du 
mois, moms les palements reçus. Les comptes es-
comptés A Is banque, lea titres vendus a des soclC-
tés de financement des ventes et les montants dus 
en vertu d'un régime de cartes de credit ne sont 
pas comptés. Les comptes A recevoir servant 
garantir un emprunt bancaire ne sont pas considérés 
comme étant escomptés s'ils sont encore payables; 
us sont donc inclus. 

I 

METHODOLOGY 

The monthly sales values, published at the 
Canada, provincial and metropolitan area 
levels, are based on the universe of depart- 
ment store organizations. A 100% response 
rate is aimed for each month with the publica-
tion usually delayed if large department store 
organizations have not responded in time. The 
monthly sales figures are estimated when nec-
essary, due only to late response, by applying 
in imputation method which is unique to each 

;inizatlon. 

The monthly sales values by department, 
.I.ished at the Canada level, are based only 

On the organizations which provide the re-
quired breakdown of sales. The percentage 
distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sales by 
department at the Canada level. 

The monthly stock values by department, 
published at the Canada level, are based only 
on the organizations which provide the re-
quired breakdowns of sales and stocks. A 
stock-to-sale ratio for each department, cal-
culated from the reporting organizations, is 
applied to the corresponding department's 
monthly sales estimate in order to provide an 
estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
published at the Canada level, are based on 
a subset of department store organizations 
which are known to have accounts receivable. 
Data for late respondents are estimated by 
applying the monthly percentage change in 
accounts receivable, calculated from the re- 
oorting organizations, to the previous month's 
iti of each organization that was late in 

rting.  

MET}1ODOLOGIE 

Le chiffre des ventes mensuelles, publié pour 
le Canada, les provinces et lea regions métropoli-
tames, est établi en fonction de l'univers des 
firmes de grands magasins. Puisque l'on vise 
chaque mois un taux de réponse de 100 %, la publi-
cation eat habituellement retardée 51 une grande 
firme n'a pas falt parvenir sa declaration dans 
les dClais prCvus. Dans le cas d'une réponse tar-
dive, ii est possible de calculer un chiffre esti-
matif des ventes mensuelles grace a une méthode 
d'imputatlon qul est unique a chaque firme. 

Le chiffre des ventes mensuelles par rayon pu-
blié pour le Canada n'est fondé que sur les firmes 
qui présentent la ventilation requise des ventes. 
La repartition en pourcentage des ventes par rayon 
obtenues aupras des firmes dêclarantes est appli-
quée au chiffre mensuel des ventes totales pour le 
pays afin d'établir une estimation des ventes par 
rayon pour l'ensemble du Canada. 

Le chiffre des stocks mensuels par rayon pubilé 
pour le Canada nest fondé que sur lea firtnes qui 
prCsentent la ventilation requise des ventes et des 
stocks. Pour chaque rayon, le rapport des ventes 
aux stocks (calculé a partir des declarations des 
firmes) est appliqué a l'estiination des ventes men-
suelles afin de produire une estimations des stocks 
pour le Canada. 

Le chiffre des comptes a recevoir mensuel pour 
l'ensemble du pays provient des firmes de grands 
magasins qui ont de tels comptes. Lea données re-
latives aux enqutés retardataires sont estimées 
comme suit: on calcule d'abord Ia variation en 
pourcentage des comptes a recevolr des firmes dé-
clarantes, puis on la fait porter sur les chiffres 
du mois précédent de la firine retardatajre. 
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DATA RELIABILITY 

Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported by 
the organizations listed on the back inside 
cover of this publication. The survey can 
be considered as a complete census of the 
population under consideration and therefore 
not subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known department 
store locations, errors in published data can 
occur. These errors, called non-sampling 
errors, are present whether a sample or a 
complete census of the population is taken and 
can be attributed to one or more of the fol-
lowing sources: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwilling-
ness of the respondent to provide correct in-
formation, misinterpretation of the questions 
because of definitional difficulties and dif-
ferent tendencies of different interviewers 
in explaining questions or interpreting res- 
ponses under different modes of communication. 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data for the non-responding units 
can be imputed using the data from responding 
units or some earlier data on the non-respon-
ding units if available. The extent of error 
due to imputation is usually unknown and is 
very much dependent on any characteristic 
differences between the respondent group and 
the non-respondent group in the survey. This 
error generally increases with increases in 
the non-response rate and attempts are there-
fore made to obtain as high a response rate 
as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of final 
results. With regard to the estimates of this 
publication all attempts have been made to 
minimize the non-sampling errors: department 
store locations have been defined in a most 
precise manner; the questionnaires used In 

FIABILITE DES DONNEES 

Erreurs non lies a l'échantillonnai,c 
L'enquate mensuelle sur les ventts •t is s1c 

des grands magasins porte sur tous les poinLs de 
vente des firmes de grands magasins énumérs a la 
face intérieure de la couverture arrIre. Etant 
donné qu'elle peut Ztre considérée connie un recen-
sement exhaustif de la population observée, elle 
ne risque pas de comporter des erreurs d'échantil-
lonnage. Par contre, mime les données publiées 
d'un recensement gui dénombre intégralement a cha-
que mois 1 1  ensemble des points de vente connus des 
grands magasins peuvent être entachées d'erreurs. 
Celles-ci, dites non liées A l'echantIllonnage, se 
retrouvent tant dans les recensements que dane les 
enqutes par échantillonnage. Elles sont dues 
un ou plusieurs facteurs parmi les suivants: 

Le champ couvert par l'enqute. L'erreur résulte 
d'un listage inconplet et d'une couverture insuf-
fisante de la population visée. 

La réponse. Id, l'erreur peut kre attribuable 
a la conception du questionnaire et aux caracté-
ristiques de la question, a l'incapaclté ou au 
refus de l'enquëté de fournir des renseignements 
exacts, a l'interprétatIon fautive des questions 
due a des problames d'ordre sémantique, ou aux 
variations, d'un interviewer 	l'autre et scion 1 
mode de communication retenu, dans l'explicat inn 
des questions et dane l'interprétation des 
réponses. 

La non-réponse. Certains enquétés refusent de ré-
pondre, d'autres en sont incapables et d'autres 
encore répondent trop tard. Les données relatives 
aux non-répondants peuvent Etre imputées a partir 
des chiffres fournis par lee répondants ou A l'aide 
des statistiques antérIeures sur les non-répon-
dants, sI elles existent. On ne connatt générale-
ment pas l'importance de l'erreur d'imputation; 
celle-ci vane beaucoup selon les caractéristiques 
qul distinguent les répondants des non-répondants. 
Connie ce type d'erreur prend habituellement de 
l'ampleur a mnesure qu'augmente le taux de non-re-
ponse, on s'efforce d'obtenir le meilleur taux de 
réponse possible. 

Le traitement. L'erreur peut Se produire lors des 
diverses étapes du traitement, telles que le codage, 
l'entrée, la verification, la pondération et la 
totalisation. 

11 est difficile de mesurer lee erreurs non 
liées A l'échantillonnage. En outre, ii taut lee 
cerner de sorte qu'elles ne nuisent pas a l'utili-
sation ou a l'interprétation des chiffres défini-
tifs. S'agissant des estimations du present bul-
letin, tout a été mis en oeuvre at in de minmmIser 
ce genre d'erreur. AInsi, lee points de vente ds 
grands magasins ont êté définis avec beaucoup de 
precision; lea questionnaires ont été conçus avec 

I 
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survey have been carefully designed to 
dmize different interpretations; detailed 

S eptance testing has been carried out for 
different stages of editing and processing; 
every possible effort has been made to 

r luce the non-response rate as well as the 
response burden. 

soin afin de rédulre au minimum le nombre d'inter-
prétatlons éventuelles; les diverses étapes de 
verification et de traltement ont fait l'objet de 
contr6les d'acceptation détaillés; enfin, on n'a 
absolument rien negligé pour que le taux de non-
réponse et le fardeau de réponse soient faibles. 

p 

Non-sampling Error Measures 

One source of non-sampling error is the 
non-response error. To assist users in eval- 
uating this error two response measures are 
derived, namely, the response rate which is 
a measure of the proportion of those units 
which have responded in time for inclusion in 
this publication and the response fraction, 
which is a measure of the data response rate, 
and is the proportion of the published data 
which Is based upon actual reported data. 

The unit used in the Department Store Sales 
and Stocks Survey for derivation of the re-
sponse rate Is based on (1) the geographical 
regions, i.e., the 10 provinces, the two 
territories and the four metropolitan areas, 
in which a department store organization oper-
ates department Store locations and (2) the 
department store organizations themselves. 
or example, a department store firm reporting 
for 20 stores in Ontario would be considered 
Is one survey unit and one organizational 
unit while an organization reporting for five 
scores in Vancouver, 10 in British Columbia 
(excluding Vancouver) and two In Yukon would 
be considered as three survey units but only 
one organizational unit. 

The data variables under consideration 
for derivation of the response fraction are 
namely sales, stocks and accounts receivable. 

Text Table I gives the non-sampling reli-
ability of the survey data with respect to 
the non-response error. The response rate Is 
given as the percentage of survey units and 
the corresponding organizational units which 
have responded In time for Inclusion In this 
publication. The response fraction is given 
as the percentage of the published data which 
Is based upon actual reported data submitted 
by department stores. For example, a cell 
of 20 organizational units in which five 
respond for a particular month would have a 
response rate of 25% in terms of these units. 
If the five units represented $8 million out 
of a published estimate of $10 million, the 
response fraction would be 80%. In cases such 
as these, the response rate alone would tend 
to in •rstmut e ch' 7i ,  I i.ahi 1 	v of  tu 

LI rd. 

Estimation des erreurs non llées a l'échantillon-
nage 

Parmi les erreurs non liées a l'échantillonnage, 
on retrouve l'erreur de non-réponse. Le tableau 
explicatif 1 donne deux mesures de la réponse qui 
alderont l'utllisateur a évaluer ce genre d'erreur. 
Le taux de réponse représente la proportion des 
unites qui ont répondu assez tot pour tre incluses 
dans la présente publication. La fraction de ré-
ponse, par contre, est le taux de réponse des don-
flees, c'est--dire la proportion des chiffres pu-
bllés qul est fondée sur des renseignements reel-
lenient déclarés. 

L'unité utllisée pour calculer le taux de ré-
pse de l'enquOte sur les ventes et les stocks des 
grands magasins est fondée sur (1) lea regions 
(c'est-à-dire les 10 provinces, deux territoires 
et quatre regions nétropolitaines) oii les fines 
de grands magasins exploltent des points de vente 
et (2) les firmes de grands magasins el1es-mmes. 
Par exemple, une firme de grands magasins qui pro-
duit une declaration pour 20 magasins en Ontario 
eat considérée comme une unite d'enquête et une 
organisation, slots qu'une firms dont la déclara-
tion porte sur clnq magasins a Vancouver, 10 en 
Colombie-Britannique (sauf Vancouver) et deux au 
Yukon représente trois unites d'enqute, mals seu-
lenient une organisation. 

Les variables dont 11 faut tenir coinpte pour 
calculer la fraction de réponse sont les ventes, 
les stocks et lea comptes a recevoir. 

Le tableau explicatif I donne la fiabilité des 
données d'enqute en matthre d'erreurs dues a la 
non-réponse. Le taux de réponse représente le 
pourcentage des unites d'enqute et des unites or-
ganisatlonmelles correspondantes qui ont répondu 
assez tOt pour tre incluses dans le present bul-
letin. Par contre, Ia fraction de réponse consti-
tue le pourcentage des données publiés qui sont 
fondées sur des renseignements effectivement décla-
rés par les grands magasins. Par exemple, le taux 
de réponse d'une cellule comportant 20 unites donc 
cinq répondent lors d'un mois donné attelndrait 
25 %. Cependant, si les cinq unites représentent 
$8 millions sur l'estmmatlon publlée de $10 mil-
lions, la fraction de réponse s'élèverait a 80 %. 
Connie le taux de réponse aurait, a lul seul, ten-
dance a déprécier la flabillté de l'estimation dana 
un tel cas, 11 faudrait tenir compte des deux uni- 
ts do mesuro. 
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TEXT TABLE I. Measures of Reliability, Department Stores, April 1980 

TABLEAU EXPLICATIF I. Mesure de la fiabilité, grands magasins, avril 1980 

Response rate 	 Response fraction 

Taux de réponse 	 Fraction de 
réponse 

Survey units 	Organizational 
units 

Unites d'en- 
qute 

Organisations 

per cent - pourcentage 

Monthly Canada sales total - Ventes men- 
suelles totales, Canada 98.3 92.9 99.9 

Monthly sales by department - Ventes men- 
suelles par rayon 53.6 88.9 

Monthly stocks by department - Stocks men- 
suels par rayon ... 39.3 62.3 

Month-end accounts receivable - Comptes 
recevoir A la fin du mois ... 95.0 99.9 

SEASONAL ADJUSTMENT DESAISONNALISATION 

Seasonal adjustment(1) separates and mea-
sures the effect of recurring intra-annual 
variations resulting from normal differences 
in weather, holidays with invariable dates, 
or other events with a similar pattern of 
timing. An additional adjustment due to 
trading day variation is made for the depart-
ment store series. This variation stems from 
the fact that a particular day of the week 
may occur five times in a particular month 
one year and only four times in the correspons-
ing month in other years. This additional 
adjustment is made prior to the seasonal ad-
justment but is treated as part of the sea-
sonal adjustment process. 

The department store series have been sea-
sonally adjusted using the ARIMA option of the 
X-11-ARIMA seasonal adjustment program (2). 
This new method of seasonal adjustment con-
sists of extending the original series with 
one year of estimated values prior to the 
seasonal adjustment procedure. The estimated 
values are forecasts made by ARIMA models 
which have been fitted to the original series. 

La d6saisonnalisatioxi(1) isole et mesure l'inci-
dence des variations périodiques qui se produisent 
au cours d'une année en raison de l'évolution nor-
male du clixnat, des congés fixes et d'autres événe-
rnents qui se réptent a intervalles réguliers. On 
rajuste également la série des grands magasins pour 
tenir compte de la variation du nombre de jours 
consnerciaux, Celle-ci est due au fait qu'un rnois 
donné peut compter, par exemple, cinq samedis une 
année, mais seuletnent quatre 1'ann6e suivante. Cet 
ajustement est apporté avant la désaisonnalisation 
proprement dite, mais ii est considéré comme partie 
intégrante de cette dernière. 

La série des grands magasins a été désaisonnali-
see au inoyen de l'option ARMMI du programme de dé-
saisonnalisation X-11-ARMMI (voir la note donnée 
plus loin)(2). Cette technique consiste a ajouter 

la sCrie d'origine une annde de donnêes estima-
tives avant de procéder a la désaisonnalisation 
proprement dite. Les données estimatives provien-
nent de previsions réalisées par des modales ARNMI 
ajustés A Ia série initiale. 

See Tables 2, 9 and 13. 
For further explanation see The X-11-
ARIMA Seasonal Adjustment Method, Estela 
Bee Dagum, Statistics Canada, Catalogue 
12-564E, Occasional. 

Voir lea tableaux 2, 9 et 13. 
Pour plus ample information voir La méthode dc 
désaisonnalisation X-11-ARI'IMI, par Estela B€ 
Dagum, Statistique Canada, no 12-564F au cati-
logue, hors série, 
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The X-11 part of the X-11-ARIMA program 
relies primarily on the ratio-to-moving aver- 

method to smooth the extended series as 
i preliminary estimate of the trend-cycle, 
eiputing ratios of the extended original 

series to the trend-cycle estimates and esti-
mating seasonal factors from these ratios. 
These procedures are repeated a number of 
times to produce the final seasonal fac- 
tors (3). 

while seasonal adjustment provides a deeper 
understanding of the underlying trend-cycle 
of a series, the adjusted series still con-
tains an irregular component. Small changes 
between months in the adjusted series may 
simply be irregular movements and, to obtain 
a clearer insight into the underlying trend, 
users should examine the adjusted series 
over a number of months. 

To assist the user, the Months for Cyclical 
Dominance number, MCD, is provided (4). The 
MCD is the shortest monthly span for which 
a certain ratio becomes and remains less than 
one, that is, the ratio for which the absolute 
average percentage change of the trend-cycle 
of the seasonally adjusted series becomes 
greater than the absolute average percent 
hange of the irregular component. The MCD 
an be Interpreted as the number of months 
ver which a change in the seasonally adjusted 
.eries must move in a given direction before 
iie can be reasonably certain that the trend-
:ycle of that series also has moved in the 
given direction. Clearly small HCD's are 
desirable and indicative of a smooth series. 
Applying a moving average to the seasonally 
adjusted data of MCD length tends to smooth 
irregular movements which may obscure the 
underlying trend-cycle. The MCD moving aver-
age provides a method of reducing all types 
of series to approximately the same degree of 
smoothness, whatever the size of the irregular 
component in the original series. 

La partie X-11 du programme X-11-ARNJ'II fait 
surtour appel a la méthode de rapport aux moyennes 
mobiles pour effectuer le lissage de la série cor-
rigée et obtenir une estimation provisoire de is 
tendance-cycle, pour calculer les rapports de is 
série initiale (ajustée) aux estimations de is 
tendance-cycle et pour estimer les facteurs saison-
niers a partir de ces rapports. Les facteurs sal-
sonniers définitifs ne sont produits que lorsque 
ces operations ont êté exdcutées 	plusieurs re- 
prises(3). 

Bien que la désaisonnalisation permette de mieux 
comprendre la tendance-cycle fondamentale d'une 
série, la série désaisonnalisëe n'en contient pas 
moms une composante irregullare. De legares va-
riations d'un mois 	l'autre dans la série dCsai- 
sonnalisée peuvent tre de simples mouvements irré-
guliers; pour avoir une meilleure idCe de is ten-
dance fondamentale, les utilisateurs doivent done 
examiner las series désajsonnalisées d'un certain 
nombre de mois. 

X cette fin, us disposent des mois A dominance 
cyclique, ou MDC(4). Il s'agit du plus petit nom-
bre de mois pour lesquels un certain rapport de-
viant et reste inférieur a l'unité; autrement dit, 
c'est la pdriode pendant laquelle is taux de varia-
tion moyen absoiu de Ia tendance-cycle de ia aCne 
dCsaisonnaiisée est supCrleun a ceiui de la cornpo-
Sante irrCgulthre. Le MDC peut être considCrC 
Connie le nombre de mois que doit durer une varia-
tion de ia sCrie dCsaisonnaljsCe dana une direction 
donnée avant qu'on ne puisse 9tre raisonnabiement 
certain que la tendarice-cycle de la sdrie Cvoiue 
dans la mme direction, Ainsi, un MDC peu Cievé 
est souhaitabie et indique Ia presence d'une sénie 
lisse. L'applicatlon d'une moyanne mobile aux 
donnCes dCsaisonnalisCes dont Ia pCniode est Cgale 
au MDC tend b iisser les mouvenents irrCguliers 
pouvant dissimuler is tendance-cycle fondanientale. 
La méthode de la moyenne mobile du MDC permet de 
rCduire tous lea genres de aCne a peu pras au m&ne 
niveau de lissage, queue que soft la taille de Ia 
cotnposante irreguilare dans Ia sCrie initials. 

EXPLANATORY NOTES 	
NOTES EXPLICATIVES 

The percentage change in sales shown in 
this report are based on the total dollar 
volume of receipts for each of the periods 
being compared. These trends include the 
effect of stores starting operation or ceasing 
operation and are not limited to Identical 
stores, i.e., those in operation in both of 
the periods being compared. 

See Tables 14,15 and 16. 
See Tables 14,15 and 16 (Column 1). 

La variation des ventes en pourcentage donnée 
dans le present bulletin est fondCe sur la valeur 
totals des recettes pour chacune des pCriodes ob-
servées. Ella tient compte des magasins qui ont 
ouvert ieurs portes at de ceux qui lea ont fermCes; 
autrement dit, elle ne Se limite pas aux inagasins 
qui ont Cté exploitCs dans toutes les pCriodes en 
cause. 

(3)Voirles tabieaw 14, 15 et 16. 
(4) Veir les tab11n: I!, 1 1 •-t i1 (1flfl 	1 

p 



- 12 - 

The stock-sales ratios(5) are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stocks ratios(6) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning and 
ending stocks at selling value for the month. 

The metropolitan areas of Montréal, Toronto, 
Winnipeg and Vancouver are census metropolitan 
areas as defined by the 1971 Census. 

The commodity reference list, which de-
scribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published in the December issue of this pub-
lication. 

Revisions to department store sales and 
stocks are published yearly in the March issue 
of this publication. Revisions to month-end 
accounts receivable are published on a monthly 
basis. 

Number of shopping days that this report 
is based on varies from month to month. See 
Text Table II for the number of shopping days 
the current report is based on. 

(5) 5 	Thb I e 1 0 
1.ilH H. 

On obtient les ratios stocks-ventes(S) en dlv-
sant la valeur marchande des stocks A la (H 
mois par le chiffre des ventes pour le moH. 

On obtient les ratios ventes-stocks(6) en divi-
sant le chiffre des ventes pour le mois par la 
valeur marchande moyenne des stocks en debut at en 
fin de mois. 

Las regions inétropolitaines de Montréal, de 
Toronto, de Winnipeg et de Vancouver correspondent 
aux regions métropolitaines du recenseinent de 1971. 

La liste de référence des marchandises, qui 
décrit en detail les produits de chacun des 40 
rayons présentés dans cette publication est repro-
duite dams le numéro de décembre. 

Les chiffres révisés des ventes et des stocks 
des grands magasins sont publiés chaque annCe dans 
le numéro de mars du present bulletin. Las révi-
dons aux comptes 	recevoir en fin de mois sont 
apportées mensuellement. 

Le nombre de jours commerciaux sur lesquels sont 
bases las renseignements présentés ici vane d'un 
mois a l'autre. La tableau explicatif II donne le 
nombre de jours pour ta péniede Ia plus récente. 

(5) 	'njrtb1 viti 1 ( •I. 

TABLEAU EXPLICATIF 11. Nombre de jours commerciaux, par mois 

1980 	 1979 

Total number Number of Total number Number of 

of shopping Saturdays of shopping Saturdays 

days days 

Nombre total Nombre de Nombre total Nombre de 

de jours samedis de jours samedis 

comxnerciauX commerciauX 

January - Janvier 26 4 26 	 4 

February - Févnier 25 4 24 	 4 

March - Mars 26 5 27 	 5 
4 April - Avril 25 4 24 
4 May — Hal 27 5 27 

June - Juin 25 4 26 	 5 
4 July - Juillet 26 4 25 
4 

August - AoIt 26 5 27 

September - Septembre 25 4 24 	 5 

October - Octobre 26 4 26 	 4 
4 November - Novembre 25 5 26 

December - Décembre 26 4 11 25 
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TABLE 1. tlepartlnent Store Monthly Sales, by Department, Canada, 1979 and 1980 

No, 

Department 

January 
1960 

Janvier 
1980 

February 
1980 

FHvrier 
1980 

March 
1980 

Mars 
1980 

April 
1980 

1980 

1979 

April 

Avril 

Avril  

May 

Mat 

June 

Juin 

July 

Juillet 

thousands of dollars 

milliers de dollars 

1 Women's and misses' dresses. hnusedresses, 8,148 9.567 12.709 15,783 13.994 18,058 16,752 12.777 

2 
aprons and uniforms 

Women'S and misses' coats and suits 11,830 10,567 14,525 14,834 13.217 8,881 6,242 6,768 

3 Women's and misses' 	sportswear 22.240 24,233 30,706 36,365 31.525 38.870 36,081 29.903 

4 Furs 3,849 3,069 1,767 627 580 439 509 941 

5 Infants' 	and children's wear and nursery 13,840 12,973 15,186 18.402 17,069 17,259 16,233 15.634 

nquipment 

6 GIrls' and teenage girls' wear 7.713 8.742 12,715 14.699 11,885 12,473 12,138 10.269 

7 Lingerie and women's sleopwear 8,083 8,604 10,591 11,657 11,012 14,105 13,654 12.421 

8 Intimate apparel 6,239 5,779 7,354 8.406 7,178 7,820 8,400 7.150 

9 MillInery 1.159 871 766 1.059 1,037 1,006 979 959 

10 Woman's and girls' 	hosiery 6.759 6,228 7.169 8,486 7,068 7,278 6,458 5,289 

11 Women's and 4irls' 	gloves, mitts and 7.340 7.074 9,267 11,134 9,373 10,703 9,780 7,874 

12 
accessories 

Women's, misseS' and children's footwear 12,988 11.646 16,849 23,261 18.636 20,913 18,810 14,420 

Ii Men's c1othlg 23,107 19,910 27,822 30,095 26,949 27,936 30,840 21,611 

1' M'' 	1vrni',hi,,g. 19.535 10,945 22,325 24,954 22,901 25,182 33,523 23,877 
9,351 9 1 599 9,337 8,u2C 

I 
79i 17,41'i i1,i 12,171 12,571 '5,597 

11 	Foci and kiodrod products 38,599 46,721 9 41,627 44,311 41,556 44,257 37,579 75,288 

18 	Toiletries, cosmetics and droSs 27.702 28.335 30,113 33.254 28.114 30,902 30,276 28,820 

19 	Photographic equipment and supplies 8,431 7,150 8,644 9,304 8.972 9,740 11.290 11.119 

20 	I'lece goods 5,039 4,991 6.016 5,822 5,783 6,139 5,672 4,211 

21 	Linens and domestics 22,416 13,641 16,458 17,231 15,637 18,689 19,335 21,905 

22 	Smaliware, and notions 8,473 6,737 7,174 7,242 6,362 5,790 5,637 5,940 

23 	China and glassware 7,214 6.788 7,855 8,169 6,974 8,985 8.131 7,647 

24 	Floor coverings 10,285 10,370 11,998 11,333 11.526 12,539 11,650 12,089 

25 	Draperies, curtains and fornitare coy- 10.168 9.478 12,461 14,068 12,774 13,132 13.480 13,228 

er ings 

26 	lamps, pictures, mirrors and all other 6.394 5,727 6,789 6,753 6,690 6,283 6,195 6,682 

home Furnishings 
27 	Furniture 42.701 32,183 39,230 36,648 32,818 39,651 39,220 44,852 

28 	Major appliances 34.843 26,903 33,236 50,273 28,308 34,987 36,346 40,961 

29 	Television, radio and musIc 23,948 20.944 25,133 21,522 20,473 21,137 20,094 22,534 

30 	Housewares and small electrical appliances 20,731 20.822 22,016 24,622 21,224 25,695 24.655 25,923 

31 	Hardware, 	paints, wallpaper, etc. 17,512 17.113 19,161 24,996 22,021 28,430 28,511 22,180 

32 	Fla,nhiog, heating and building materials 5,345 5.440 6,649 8 1 315 7,105 8.727 9,048 7,571 

33 	Jewellery 10.115 11,092 14,074 14,226 13,981 17.002 16,516 14,228 

34 	Toys and games 6,109 6,939 8,650 11,381 10,212 9,736 10,098 10,576 

35 	Sporting goods and luggage 18,315 14.924 17,918 25,921 20,359 26,335 29,228 24,943 

36 	Stationery, hooks and magazines 16,607 15,212 15,965 16,156 15,522 16,871 17,128 15,659 

37 	GasolIne, oil, auto accessories, repairs 12,636 10,713 13,347 16,452 14.322 14,524 15,588 14,406 

cod ucpplies 
38 	Meals and lunches 15,429 14,761 16,657 16,865 15,127 16,450 16,763 16,2. 

39 	Repairs and servIces 5,011 4,561 4,954 5,257 4.274 5.141 5,278 4,4, 

40 	All other departments 17,741 17,414 20,619 27.365 23,926 31,910 27,686 22,01i 

41 	TOTAL ALL DEPARTME9TS 560,634 521.360 616,044 684,859 607,892 685,745 6 1 7,812 620,91 



- IS - 

tAll 1. Vent.* mansuellos des grands .agaain., par rayon, Canada, 1979 at 1980 

Change 

Variation 

August 	 S.ptab.r 	October 	Novamber Decber April- April 
March 198011979 	Rayon 

1980 

AoGt 	 Septambra 	Octobra 	Novmebro Décembre Avril Avrtl 
Mars 1980/1979 
1980 

thousands of dollars per cant  
NO 

silliers do dollars pourcentago 

13,373 14,277 13,372 15,091 19,529 + 24.2 + 12.8 Robs., robes de m*nage. tabliers at uni- 1 

19,088 17,415 24.175 23,786 23.357 + 	2.1 + 12.2 
forties pour dames et jaunas (tiles 

Manteaux at talllaurs pour dames at jeunei 2 

37,033 41.138 35,975 42.863 53,090 + 18,4 + 15.3 
filles 

Vtuaents sport pour dam.s at jaunsa fills. 3 2,402 2.187 2,729 3.641 5,089 - 64.5 + 	8.1 Fourrurea 4 20,672 19.345 21,027 22.070 29.232 + 21.2 + 	7.8 VRtam.nca pour b6b9s at anfanta at artici.s 
da chambre. defiant. 

20,619 16,030 14.383 17.211 22,275 + 14.0 + 22.0 V8tefents do tillact.s at d'adoleac.nt.. 6 11,554 
7,536 

12.815 13.464 20,640 37,200 + 10.1 + 	5,9 LingerIe at v8temsnts de nuit pour dams. 7 7,872 6.582 7,990 10.647 + 14.3 + 17.1 Soos-vitement. 8 994 1.236 2,080 2,879 3.622 + 38.3 + 	2.1 Chapeaun 9 7,002 8,695 8,846 9,518 12,909 + 18.4 + 20.1 8.s pour d.mes at (hiatt.. 10 

9,769 12,317 12,798 18,199 28,995 + 20.2 + 18.8 Cant., auntie, at articles di parurs pour 11 

21.038 25.042 25.121 25.303 27.262 s 	38.1 + 24.8 
dame, at fillett.. 

Chau..ure. pour dams., jeun., fill., at 12 
.728 34.521 37.227 47,118 62,386 + 	8.2 + 11.7 

euf ants 
VPtomonts pour homses 13 19 '9167 19,416 1.9, 4 11 96.1 + 	11,9 * 	9* A'i.l 	'. 	.Y. 

3.14* J0,i4.i L!,17 41.449 75.186 + 10.4 + 16.3 Art1*,ies de coil.tt., cosmétiquas at m6di- 18 
11.893 
5.471 

10,708 
6,357 

9.999 14,108 28,243 + 	7.6 + 	3.7 
cefants 

Apparehls at fournituras phocographiquas 19 6,672 6,739 5,304 - 	3.2 + 	0.7 Tissu, 8 1. p18cc 20 

21,756 22,623 21,086 23,382 33,607 + 	4.7 + 11.6 Literie at linge de mai,on 21 (,.532 8,241 8,876 9,228 11,338 + 	0.9 + 13.8 Menus 0rticles 22 8,440 9,513 8,625 15,158 27,608 + 	4.0 + 17.1 Porcelatne at verrerie 23 11.766 13,013 14,975 15,386 12,244 - 	5.5 - 	1.7 Rev0tments do pluncher 24 12,872 13.526 11.990 16,651 15,053 + 12.9 + 10.1 Tenturea, rideaux at boo.... 25 

7.089 7,970 7,664 11,031 17.152 - 	0.5 + 	0.9 Lempas, tableaux, miroir, at autre. article. 26 
40,9557 42,205 39.78$ 42,169 38.839 - 	6.6 4 11.7 

d'amrublement pour 1. maison 

36,511 39,759 37,267 36,298 39,100 - 	8.9 + 	6.9 
?leublee 
Gros apparel!. m6nagers 

27 
28 26,084 

26,331 
30.222 
25.119 

28.520 
25,344 

37,696 57.782 - 14.4 + 	5.1 T8livi.ion, radio at suaique 29 35,491 62,366 + 10.9 + 15.1 Articles de messag, at patit. appareil. 41cc- 30 
triques 

22,901 24.669 26.568 25.067 35.055 + 3015 + 13.5 Qulncallleria, peinture, papiar-tenture, 31 
6,092 7,126 7.399 7,802 6.692 + 25.1 + 17.0 

etc. 
MatCrIeI do plo.barie, chauffage at cons- 32 

15.925 19.363 15.857 28.891 60.119 + 	1.1 + 	1.8 
tructior, 

81jooterie 10,610 10,286 17,166 42.175 65.881 + 31.6 4 11.4 at jeux ,Jouets 
33 

20.529 19.174 20,133 26.867 45.512 + 44.7 + 27.3 Articles de sport at valises 
34 
35 

23,139 21.668 18,412 27,814 49,344 + 	1.2 + 	4.1 Papetorie, livros at revue. 36 14,286 13,599 18.154 19.028 20.528 + 23.3 + 14.9 !s.ence, huile, accessotres d'auro.obile, 37 
16.283 17,655 20,515 24,824 + 	1.2 + 11.5 

r8paration at fournitures 

43 5,029 6,069 7.464 6.721 + 	6.1 + 23.0 
Reps. et casse-croOta. 38 

92 1,825 21,717 24.121 37.771 + 32.7 Sarvlce. at travaux de r6paration 39 
TouS autre. rayon. 60 

8 722.429 740.625 920,368 1.299,618 + 11.2 + 12.7 TOTAL, T011S RATONS 41 
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TABLE 2. Department Store Monthly Sales, Seasonally Adjusted, by Department, Canada, 1979 and 1980(1) 

 

January 	 February 	 March 	 April 
1980 	 1980 	 1980 	 1980 

Department 
Janvier 	 Fivrior 	 liars 	 ,lvril 

1980 	 1980 	 1980 	 1980 

199 

April 	 May 	 Jane 

Avril 	 hal 	 .luin 

 

tsOuSa005 Or 001100 

mililers de dollars 

1 	Women's and misses' dresses, 	houmedresses, 13,975 13,304 14,800 14,634 13,374 13,706 13,888 

aprons and uniforms 
2 	Women's and misses' coats and Salts 15,870 15,726 12.370 14,276 13,308 14.403 14,731 

I 	Women's and misses' 	sportswear 37,007 34,911 35,037 37,853 34,362 34,863 34,200 

4 	Furs 2,079 2,591 3,517 1,771 1,639 2,351 3,788 

S 	Infants' and children's wear and nursery 20.279 18,289 17.061 18,957 18,098 18,492 18,099 

cr1 a i pmen I 

6 	Girls' 	and 	teenage girls' wear 15.368 14.525 13,115 15.304 13,022 13.268 13,191 

7 	Lingerie and taumen's slnepwear 15,240 13.738 14,343 14,121 13.769 14,299 14,502 

8 	irrtistare apparel 7,998 7,632 7.962 8.055 7,157 7,000 7,239 

9 	MillInery 1,445 1.435 1.252 1.467 1,474 1,441 1,418 

10 	Women's and girls' 	hosiery 8.254 7,762 7,816 8,228 7,060 7,244 7,461 

ii 	Women's 	sod girls' 	gloves, mitts and acres- 12.511 11.736 12,184 12,807 11.294 11.284 11,439 

L t'5 

12 	Women's, misses' 	and children's footwear 20.958 20,553 17,923 22.311 18.596 19,474 19,671 

II 	Men's 	clothIng 35,243 30.967 29,560 32,129 29.761 30,561 31, 
11,918 12 , 108 11 	930 p 	4 30, ?42 10,585 11 

IS 	TuiieLrtes, ,rusmutics and drugs 36,290 35,570 34,954 37,601 32,368 32,969 33,321 

.9 	Photographic equipment and sapplies 11,728 11,416 11,162 11.774 11,642 11.174 11,134 

20 	PIece geods 5.849 5,677 5,701 5.087 5.253 5.485 5,696 

21 	Linens and domestics 21,402 20,623 21.642 20,353 18,496 20,195 20,093 

22 	Snallwares and notions 8,006 7,808 7,792 7,712 6,968 6.890 6,927 

23 	Chcna and glassware 10,852 11,480 11.291 10,476 9,368 9.969 9.863 

24 	Floor coverings 13,829 12.631 12,672 11,542 12,004 12.562 12,068 

25 	Draperies, 	curtains and froroltore coverings 12,912 12,985 13,705 13,274 12,606 12.348 12,527 

26 	Lamps, pictures, ,nsrrors and all other ho-re 8.875 8,230 8,018 7.624 7.655 7,253 7,417 

fur rn I shings 
27 	FaruriLoro 39.740 30.676 43.214 38,601 36.031 38.310 38,144 

28 	Major appliances 36,209 37,015 37,457 34,137 32,543 33,998 34,709 

29 	TeLcvosion, 	radio and music 29,057 28,943 30,827 27,638 27,367 27,828 27.711 

30 	Housewares and small elertrinal appliances 30,324 28,473 29,670 28,590 25,307 26,507 26,754 

31 	Hardware, 	paints, wallpaper, 	crc, 25,972 24,774 22,841 22,981 20.665 22,742 23,986 

32 	Pianhiog, heating and building materials 7,127 7,516 7.694 7,694 6,731 7,121 6,798 

33 	Jeuaolierp 20,366 19,403 20,006 18.271 18,481 18.691 18,472 

34 	Tuys and games 18,063 18,055 16,966 17,607 15,997 15,576 15,622 

35 	Sporting goods and luggage 24,751 25,188 25,304 27,511 21.333 22,526 21.968 

36 	Stationery, books and magazines 21.930 20,374 20,875 20.731 20.018 20,655 20,739 

37 	Gasoline, 	oil, 	auto accessories, 	repairs 16,285 14,985 14,842 15,876 14,287 13,943 14,798 

and supplies 
38 	Meals and lunches 17,837 17.673 17,907 18.099 16,653 16,885 17,014 

39 	Repairs and servieco 5 1 852 5,599 5,806 6.040 5,202 5,240 5. 

40 	All other departments 25,542 23,630 23.296 25.537 23,041 23,030 

41 	TOTAL, ALL DEPARTMEOTS 712,129 729,466 731,036 745,303 684,576 694,979 700. 

(1) Each departnent, ioc1udin the "TOTAL, ALL DEPARTMENTS", has been adjoated separately. Therefore, the muon of the departments will not equal the 
"TOTAL, ALL DEPARTMENTS". 

I 

I 



F:AU 2. Vente. .sn.uelloa des grands magasin., d8aaisonnalia8es, par rayon. Canada, 1979 at 1980(1) 

Change 
April- 
March 

July August September 	October 	November 	Decelnber 	1980 
Rayon 

,Juill.t AoSt Septembre 	Octobre 	Novembre 	D8ceabre 	Variation 
Avril- 
liar. 

1980 

thouaanda of dollars per cent 

.illiers do dollars pourcentage 

13,973 14,048 13,988 14,124 14,171 14,383 - 	1.1 Robes, robe, do m8nage, t.b11.ra at ant- I 
format pour dams. at leone. fill.. 

14,331 17,985 13.154 15,628 15.597 16,685 + 15.4 Manteaux at tailleori pour dames cc jean•s 2 
fillet 

35.652 37.031 35,984 35,763 35,985 35.973 + 	8.0 Vtem,ent. sport pour dame. at Jeunea fill.. 3 
1,718 2.266 1,989 2,284 2.168 2.293 - 49.6 Faurrure. 4 

18,732 18,371 16,949 19,260 18,265 19.088 + 11.1 V7tementn pour b6b8s et enfanta at article. 
do chambree d'enfantn 

13.756 14.343 13,951 14,614 13.335 14,789 i 	16.7 V8tamentp do flltettes at d'adoleacentee 6 
15,372 14,594 14,441 14,748 14,160 14,951 - 	1.5 Lingerie at v8tements do nuit pour darts. 7 
7.469 7.502 7,504 7.528 7,882 7,846 4- 	1.2 Sous-vteents B 
1,490 1.433 1.382 1,471 1,385 1.690 + 17.2 Chapeaux 9 
7,759 8.041 7,554 8.047 8.022 8.179 + 	5.3 Ban pour dames at fillettea 10 

11,733 12,346 12,245 12.479 11,860 12,333 + 	5.1 Cant., mouf lea at articles do parure pour Ii 
domes et fillettee 

19,966 20,908 20,152 21,922 17,979 21.248 + 24.5 Chauaauraa poor dame., loon.s fill.. at 12 
enfant. 

10 34,360 31,482 33,327 32.164 35.798 + 	8.7 VSto,nonts pour home.. I) 
- 	99 11,SS ',j48 31.011 11,949 11,319 + 	.3 AC,l. 	I,'.  

34.449 34936 34.611 34.938 34,957 35,369 + 	7.6 Articlna do toilette, coueétiquoa at nédi- 18 
Canon t 

11.417 11,534 11.815 11.962 12.114 12.349 + 	5.5 Appareil. at fournituna. photographtqu.s 19 
5,734 5,931 5,712 6,007 5,707 5,706 - 10.8 Tissue 6 Is p66cc 20 

20,837 21,513 20,453 21,382 20,860 22.012 - 	6.8 Literie at linge d. maison 21 
7,292 7,385 7,349 8.187 7,508 7,812 - 	1.0 Menu. .rticles 22 
9,473 9,761 10,188 10.530 10,877 10,159 - 	1.2 Porcalaine et verrerie 23 
12,721 12,110 11.754 12,596 12.213 12,809 - 	8.9 RevStaments do plencher 24 
12.927 13,052 12,895 13,188 12,704 13.446 - 	3.1 'Venture., 	ridoauu ci housses 25 

7.961 7,794 8,066 7,719 8,060 8,178 4.9 Lampe., tableaus, miroirs at autres articls. 26 
d'ameublenent pour 1. mai.on 

41,047 39,240 38.889 39.468 40.741 61,527 - 10.2 Meublea 27 
35,606 33,585 35.768 35.660 35,737 36.878 - 	8.9 Gros ippareils a&n.ger. 26 
27,684 27,617 26,501 27.116 28,325 28,474 - 10.3 Tillvision, radio at ..iqu. 29 
28,697 27,240 27.532 28.134 28.524 28.763 - 	3.6 Articles de méns8o at petit. appareil. 81.t- 30 

tr iques 

24.347 25,126 26,276 25.934 22.104 25,753 + 	0.6 Qulnc.Illerie, peintora. papi.r-t.nture, 31 

6,937 6,324 6.477 7,037 8.025 7,739 - 	2.6 
etc. 

Materiel de plomberle, chauffage at con.- 32 
t ruc t ion 

19.418 19,188 22.074 19,825 19.748 20,474 8.7 Bijouterie 33 
17,061 17.159 17.008 17.726 17.828 17,868 + 	3.8 Jooet. at jeax 34 
23,928 24,105 23.871 25.009 23.381 24,251 + 	8.7 Article, do sport at valiaea 35 

21,964 21,538 20,200 21,009 20,882 21,829 - 	0.7 Papeterie, 	livres cc revue. 36 
15.078 14,813 14,877 15,937 14,957 16,300 + 	7.0 fssence, huile, ,cccssoire. d'automobtle, 37 

rdparation cc foornitures 
I',493 17,430 17.108 17.598 17.723 17.711 + 	1.1 Rapaa at eaase-rroltes 38 

'54 5,252 5.144 5,157 5.159 5.390 + 	4.0 Services at trao.uo do r8p.racion 39 
'54 23.797 24.558 24,616 23,703 25,835 + 	9.6 TOut autrea rayon. 40 

' .132 729,680 714,099 731,838 727.928 755,959 4' 	2.0 TOTAL, TOlD RAYONS 41 

40900 rayon. 	incluant "TOTAL, TOJS RAYCISS", a 80 ajusti individuellement. 	84 cons&quence 1. .omee des rayons no correapond pas au "TOTAL, TOUS 
RAYONS". 



- 18 - 

TABLE 3. Department Store Monthly Sales, by Province and Selected Metropolitan Area, 1979 and 1990 

January 	February 	Mareh 	April 
1980 	3980 	1980 	198'0 	1979 

Jaxwier 	P8vrier 	Mars 	Aurli 
1980 	1980 	1980 	1980 

Province and selected 	 April 	May 	June 	July 
metropolitan area 

Avril 	Hal 	Join 	Juillat 

ailliers de dollars 

1 	Newfoundland 5,828 5.723 7.175 8.650 7,901 8.670 8,879 7,853 

2 	Prince Edward Island 3,203 2,902 3.290 3,939 3,532 4,315 4,390 4,798 

3 	Nova Scotia 10.985 11,204 13.755 17.469 15,819 17,460 11,200 15,433 

4 	New Brunswick 10,212 9,843 12.094 16,880 13,281 14,930 14,480 12,144 

5 	Quebec 104,997 94.077 112.435 127,620 113,875 135,428 124,944 116,615 

6 	Ontario 199,989 180.914 209,114 242,251 218,763 248,170 245.530 223,430 

7 	Manitoba 27,740 26.404 34.225 36,763 34,881 37,575 36,739 33,553 

8 	Saskatchewan 14,487 14.310 17.724 18,787 17,300 18,735 18,736 16,996 

9 	Alberta 80.742 78.282 92,416 97,684 83,108 92.796 95.033 86.159 

10 	British Columbia 100,751 96,116 111.853 114,626 

11 	Yukon and Northwest 
99,434 107,266 111,881 103,352 

Territories 1,700 1,586 1.963 2,190 

12 	C6JIADA 560,634 521,360 616,044 684,859 607,892 685,145 677,812 620,932 

13 	Montrénl 64,608 58.114 70,151 79,328 69,271 81.771 76,366 69,9H 

14 	Toronto 84,459 75,883 86,976 98,913 87,394 99,990 97,707 88,31 

15 	Winnipeg 25,217 24,044 31.078 33,277 31,583 34,051 33,012 30,2Kb 

16 	Vancouver 64.665 61.783 71.181 12,208 61.701 65,837 67,598 61.776 

TABLE 4. 96,mber of Department Store incatiosla. by Province and Selected Metropolitan Area, 1979-1980 

January February March April 1979 
1980 1980 1980 1980  

Province and selected 
metropolitan area Janvier P8vrier Mars Avril February March Apr11 May 

1980 1980 1980 1980 
Fêvrier Mars Avril Mai 

nre 

1 	Newfoundland 17 17 17 17 18 17 17 17 

2 	Prince Edward Island 7 7 7 7 7 7 7 7 

3 	Nov. Scotia 24 24 26 26 24 24 24 24 

4 	New Brunswick 23 23 24 24 20 22 22 22 

Quebec 159 159 159 158 155 155 155 155 

6 	Ontario 274 274 275 275 264 265 265 265 

7 	Manitoba 34 34 34 34 28 30 30 30 

8 	Saskatchewan 22 22 23 24 22 22 22 22 

9 	Alberta 60 60 60 61 57 57 57 57 

10 	British Columbia 86 86 86 86 

11 	Yukon and Northwest 88  87 87 87 
Territories 7 7 7 7 

12 	CANADA 713 113 718 719 682 686 686 687 

13 	Montréal 81 81 81 80 80 80 80 9 

14 	Toronto 81 81 81 81 76 76 76 7 

15 	Winnipeg 27 27 27 27 23 24 24 24 

16 	Vancouver 39 39 39 39 35 35 35 35 

I 

I 
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IBLEAU 3. Veotri .en.ei1.s des grands eapsins, .ar province cc certain., cones a8tropolitaines, 1979 et 1980 

than8 
'179 

Variation 

Au$ust Septanber October ?4ovnnber Dece.bar April- April ProvInce at certain.. 
March 19110/1979 nones eAcropolitsin.. 
1980 

AoOt Sepcoabrr, Octubre Novenibre D9cembr, Avril- Avril 
sara 1980/1979 
1980 

thousands of dollars per cent 
90 

silliers de dollars pourrencoge 

9,251 9,303 9,734 12,122 17.338 + 70.6 + 	9.5 Tarre-Neuva 1 
4.908 3.944 4.244 5,209 7,411 + 19.7 + 11.5 tle-do-Princ.-douard 2 

17.886 16.932 18,145 24.830 35,159 + 27.0 + 10.4 Nouvel1e-coa.. 

14,624 13.926 15,521 20,830 29,650 4 	23.0 + 12.0 Nouveau-Brunswick 4 
135.650 137,550 133,070 165.311 240.659 + 13.5 + 12.1 Quib.c 5 
252,084 256,398 273.125 333,790 484,350 + 15.8 + 10.7 Ontario 6 
36,621 40.456 39.294 50,206 66.915 + 	7.4 + 	5.4 Maniteba 7 
19.250 20,262 20.635 27.880 35.416 + 	6.0 + 	5.6 Saskatchewan 8 
96.492 98.525 103,356 126,628 112.692 + 	5.7 + 17.5 Alberta 9 

+ 	2.5 Colosbie-Bricanntqu. 10 
118,333 124.833 123.502 153.561 210,966 + 17.5 + 11.6 Yukon at lee Tern- 11 

toires du Nord-Oucet 
705.098 722,429 740.625 920.368 1,299.618 • 11.2 + 12.7 CAJ8ADA 12 

1.367 86.790 79.321 104,623 152.744 + 13.1 + 14.5 Montr8.l 13 

,389 

109.932 111,712 137.735 201.003 + 13.7 + 13.2 Toronto 14 
1.180 36.764 34,586 45.617 60,222 + 	7.1 + 	5.4 Winnipeg is 
.140 78.054 75,465 94,292 128,164 + 	1.4 + 17.0 Vancouver 16 

TABLEAU 4. Nonbr, de succurseles des grands sagasing, par province at cCrtslne, son.. •11cropolitaines, 1979-1980 

1979 

.June July Auguec Septeober October Novesber Deconber 
Provinceat c.rt.tne. 
cone. ndcropo1icaine 

.luln Juill.t AoOt Septeobre Delobre Noveebre Décn.bre 
n,er i  - 

snob cc 

17 17 17 17 17 17 17 Terre-Neuve 1 
7 7 7 7 7 7 7 I1.-du-Prjnce-gdouard 2 

24 24 24 24 24 24 24 8ouve11e-coas, 3 
22 22 22 22 22 23 23 Nouvean8runovick 4 

155 155 158 158 159 159 159 Qu8b.c 5 
265 266 268 271 274 274 276 Ontario 6 

30 30 30 31 33 34 Si. Manitoba 7 
22 22 22 22 22 22 22 Saskatchewan 8 
57 57 58 58 59 60 60 Alberta 9 

Coloobi-Brjtanntqua 10 
89 89 92 92 93 93 95 

Yukon at I.. Tern- 11 
toires du Nord-Ouaat 

689 698 702 710 713 713 CANADA 12 

80 81 81 81 81 81 Montréal is 
77 79 81 81 81 81 Toronto 14 
24 24 25 25 27 27 Winnipeg 13 

35 35 38 38 38 38 38 V80couv.r 16 
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Sales - Ventes 	Change 
Oeportment 	 1980/1979 

Rayon 	 g r 	 Variation 
197 	1980 	1980/1979 

thousands of dollars 	per cent 

mullets de dollars 	pourcentage 

1 	Women's and misses' dresses, housedresses, aprons and uniforms 
Robes, robes de ménage, tabliers et uniformes pour dames et 

+ 6.8 
jeunes filles 43,271 46,207 

2 Women's and misses' 	coats and suits - Mantesux et tailleurs pour 
dames et Jeunes ftlles 50,436 51,756 + 2.6 

3 Women's and misses' sportswear - Vétements sport pour dames ci 
jeunes filles 104,712 113,544 + 8.4 

4 Furs - Fourrures 12,379 9,312 - 24.8 

5 Infants' and children's wear and nursery equipment - Vétements pour 
bébés et enfants et articles de chambres d'enfants 57,217 60,401 + 5.6 

6 Girls' and teenage girls' wear - Vétements de fillettes ci d'ado- 
lescentes 36,482 43,669 + 19.7 

7 Lingerie and women's sleepwear - Lingerie et vétements de nuit pour 
dames 35,629 38,935 + 9.3 

8 Intimate apparel - Sous-vétements 24,460 27,778 + 13.6 

9 Millinery - Chapeaux 4,015 3,855 - 4.0 

10 Women's and girls' hosiery - Baa pour dames et fillettes 24,284 28,642 + 17.9 

11 Women's and girls' 	gloves, mitts and accessories - Gants, moufles 
et articles de parure pour dames et fillettes 32,479 34,810 + 7 

12 Women's, misses' and children's footwear - Chaussures pour dames, 
jeunem filles et enfants 58,497 64,744 + Il). 

13 Men's clothing - Vétements pour homnes 95,909 100,934 + 5. 

14 Hen's furnishings - Articles d'habillement pour hosunes 79,224 85,729 + 8.. 

15 Boys' clothing and furnishings - VBtements et articles d'habille- 
sent pour garcons 31,389 33,451 + 6.6 

16 Men's and boys' footwear - Chaussures pour hotmnes ci garçons 35,612 40,969 + 15.0 

17 Food and kindred products - Produita alimentaires et connexes 146,893 173,066 + 17.8 

18 Toiletries, cosmetics and drugs - Articles de toilette, cosmétiques 
et médicaments 103,836 119,402 + 15.0 

19 Photographic equipment and supplies - Appareils et fournitures photo- 
graphiques 31,542 33,529 + 6.3 

20 Piece goods - Tissus I la pièce 21,776 21,868 + 0.4 

21 Linens and domestics - Literie et lunge de maison 62,061 69,746 + 12.4 

22 Smallwares and notions - Menus articles 25,748 29,626 + 15.1 

23 China and glassware - Porcelaine et verrerie 25,073 30,026 + 19.8 
24 Floor coverings - Revétements de plancher 42,224 43,986 + 4.2 

25 Oraperies, curtains and furniture coverings - Tentures, ridesux ci 
housses 41.723 46,175 + 10.7 

26 Lamps, pictures, mirrors and all other home furnishings - Lampes, 
tableaux, miroirs et autres articles d'ameublement pour is maison 22,805 25,663 + 12.5 

27 Furniture - Meubles 141,838 150,762 + 6.3 

28 Major appliances - Gros appareils ménagers 110,578 125,255 + 13.3 

29 Television, radio and muaic - Télévision, radio et musique 85,234 93,547 + 9.8 

30 Housewares and small electrical appliances - Articles de ménage ci 
petite appareils électriques 75,223 87,993 + 17.0 

31 Hardware, paints, wallpaper, etc. - Quincaullerie, peinture, 
papier-tenture, etc. 71,845 78,782 + 9.7 

32 Plumbing, heating and building materials - Materiel de plomberie, 
chauffage et construction 21,414 25,749 + 20.2 

33 Jewellery - Bijouterie 44,559 49,507 + 11.1 
34 Toys and games - Jouets ci jeux 29,122 33,079 + 13.6 

35 Sporting goods and luggage - Articles de sport et valises 66,914 77,078 + 15.2 

36 Stationery, books and magazines - Papeterie, livres et revues 59,058 63,740 + 
37 Gasoline, oil, auto accessories, repairs and supplies - Essence, 

huile, accessoires d'automobile, reparation et fournitures 46,531 52,948 + I 	- 
38 Meals and lunches - Repaa et casse-crotes 58,409 63,712 + 
39 Repairs and services - Services ci travaux de reparation 17,626 19,783 + I: 

40 All other departments - Tous autres rayons 73,999 83,139 + I. 

41 ALL DEPARTMENTS - TOTAL - TOUS RAYONS 2,152,026 2,382,897 + 10.7 

I 

I 
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S ABLE 6. Department Store Cumulative Sales, by Province and Selected Metropolitan Area 
inuary-April 

IABLEAU 6. Ventes cumulatives des grands magasins, par province et certaines zones métropolitaines 
Janvier-avrjl 

Sales - Ventes Change 
Province and selected metropolitan area 1980/1979 

Province et certaines zones inétropolitaines Variation 
1980 1980/1979 

thousands of dollars per Cent 

milliers de dollars pourcentage 

Newfoundland - Terre-Neuve 24,722 27,376 + 10.7 
Prince Edward Island - Ile-du-Prince-Edouard 12,520 13,334 + 	6.5 
Nova Scotia - Nouve11e-cosse 50,236 53,413 + 	6.3 
New Brunswick - Nouveau-Brunswick 41,398 47,029 + 13.6 
Québec 419,087 439,129 + 	4.8 
Ontario 765,588 832,268 + 	8.7 
Manitoba 117,590 125,132 + 	6.4 
Saskatchewan 60,175 65,308 + 	8.5 
Alberta 302,976 349,124 + 15.2 
British Columbia - Colombie-Britannique 423,346 
Yukon and Northwest Territories - Le Yukon 357,736 + 20./, 

et les Territoires du Nord-Ouest 7,439 

CANADA 2,152,026 2,382,897 + 10.7 

Montréal 261,201 272,201 + 	4.2 
loronto 316,573 346,231 + 	9.4 
Winnipeg 107,597 113,616 + 	5.6 
Vancouver 224,448 269,837 + 20.2 

TABLE 7. Department Store Monthly Sales as a Percentage of Total Retail Trade, by Province 

TABLEAU 7. Proportions procentuelles mensuelles des grands magasins en relation au total du commerce 
de detail, par province 

April - Avril 

Province 

1979r 1980 

per cent - pourcentage 

Newfoundland - Terre-Neuve 7.0 7.2 
Prince Edward Island - Ile-du-Prince-Edouard 12.4 14.3 
Nova Scotia - Nouvelle-Ecosse 7.9 8.7 
New Brunswick - Nouveau-Brunswick 8.4 8.5 
Québec 7.2 7.4 
Ontario 10.3 10.6 
Manitoba 14.9 14.5 
Saskatchewan 7.0 6.8 
ALberta 13.6 13.4 

tish Columbia - Colombie-Britannique 14.8 
, :. 	and Northwest Territories - Le Yukon 13.8 

les Territoires du Nord-Ouest 13.6 

cANADA 10.1 10.4 



TABLE 8. Department Store Mn.th1y Stocks,(l) by t)epartnent. Cansda. 1979 and 

January 	February 
1980 	1980 

Janvier 	F0vrier 
1980 	1980 

Department 

1980 

March 
1980 

liars 
1980 

April 
1980 

1980 

1979 

April 

Avril 

Avril  

May 

Hal 

June 

Join 

July  

Juillet 

thousands of dollars 

nilliers de dollars 

1 Women's and misses' dresses, house- 33,550 38,621 40,201 46,840 38,649 42,309 30,751 32,265 

2 
dresses, aprons and uniforms 

Women's and misses' coats and auits 28,948 37,879 37,415 32,916 30,435 25.411 28,157 49,777 

3 Wosen's and misses' sportswear 77,142 87,703 95,718 110,520 101,491 107,205 87,984 96,275 

4 Furs 19,248 16,179 14,509 17,163 10,318 12,975 12,266 16,425 

5 infants' and children's wear and nursery 53.501 56,521 54,594 66.862 59,299 62,719 55,514 75,123 

equipment 

6 Girls' and teenage girls' wear 30,496 37,028 37,306 41,543 43.053 41,194 34,722 46.194 

7 Lingerie and women's sleepwear 31,661 33,978 36.636 45,044 36,667 43,009 36.394 37.065 

8 Intimate apparel 25,714 24,794 24,805 24,670 21,246 25,516 22,942 23,239 

9 Millinery 1,014 851 1,079 1,788 975 1,394 1,127 1,564 

10 Ibsen's and girls' hosiery 18,176 18,052 18,497 20,751 18.046 19,830 17,376 18,335 

11 Women's and girls' gloves, mitts and 36,282 37,587 41,046 40,396 38,832 41.399 34,747 38,024 

12 
accessories 

Women's, misses' and children's footwear 70,807 79,201 90,334 103,160 75,140 79,302 75,724 07,932 

13 Men's clothing 107,790 128,670 134,328 144.793 114.063 126.796 103.721 126,99 

14 Men's furnishings 105,200 109.662 114,666 137.509 111.780 125,041 104,677 118,43 

15 Boys' clothing and furnishings 38,079 43,907 39,761 45,319 39,809 39,891 37,019 50,31 

I 
16 lien's and boys' 	footwear 51,412 53,444 63,653 71,032 51,285 61,855 92,536 58,515 
17 Food and kindred products 26,388 27,891 28,410 30,802 27,389 27,901 25.069 29,269 

18 ToIletries, cosmetics and drugs 127,367 107,103 111,647 138,822 107,218 114,176 104,316 107,808 

19 Photographic equipment and supplies 39,735 35,944 35,225 44,569 36,805 41,691 35,337 38,857 

20 Piece goods 30,400 32,541 32,774 35,491 31,401 35,320 32,749 34,056 

21 Linens and domestics 81,134 83.887 82,320 97,629 77,580 91,760 91,065 80.351 

22 Smallwares and notions 29,034 28.310 30,189 36.793 31,969 32,624 36,641 34.735 

23 China and glassware 58.253 57.312 57,801 66.682 52,691 61.483 55.003 57.777 

24 Floor coverings 51.164 46,596 47,604 51,263 43,978 48,347 47,847 46,911 

25 Draperies, curtains and furniture cow- 61,485 61,394 60,511 66,830 56,011 62,381 57,451 56,727 

eriogs 

26 Lamps, pictures, mirrors and all other 35,547 35,981 39,266 41,776 36,554 63,025 45,066 40,547 

22 
boise furnishings 

Furniture 180.328 176.787 177,827 203,931 170,960 184,310 172,439 166,330 

28 Malor appliances 57,720 59,241 57,697 60,877 60,177 64,009 39.827 54.913 

29 Television, radio and music 95,339 91,751 94.432 106,059 96,186 100,064 94.513 90,880 

30 Housewares and smaU electrical appli- 
ances 

106.821 100,316 110,811 120,658 110,040 117,341 107,612 109,703 

31 Hardware, paints, wallpaper, etc. 105,576 106,987 117,049 128,101 98,699 101,095 92,968 99,927 

32 Pl.umblng, heating sod building materials 27,009 26,571 28.960 32,213 28,045 27,955 27,064 26,516 

33 Jewellery 91.218 96,547 101,630 316.905 86,984 94.267 85,631 87,971 

34 Toys and games 62,042 59,117 58,996 69,666 55,088 55,830 51,193 54,607 

35 Sporting goods and luggage 95.456 100,920 112.182 138,501 112,596 125,976 105.306 107,523 

36 Stationery, books and magazines 66,988 61,368 62,877 74,589 63,226 72.505 64,902 71,072 

37 Gasoline, oil, auto accessories, repairs 35,515 35,765 37,442 42,370 31,211 34,810 31.226 33,977 

38 
and supplies 

Meals and lunches 1,573 1,690 1.451 1,564 1,264 1,354 941 8- 

39 Repairs and services 5,165 4,665 4.572 5,060 4,995 5,259 5,129 5,69- 

40 All other departments 44,761 51,244 76,368 85,102 63.946 68.798 62,902 71,ir' ,  

41 TOTAL ALL DEP?.RTME1ITS 2.245.036 2.300.341 2,612,385 2,741,559 276,159 2,466,107 2,228,756 2,383,2- 

(1) At selling value. 



MAm 

LKAU 8. Stocks(l) mensuels don $randa massinn, par rayon. Canada. 1979 at 1980 

Change 

Variation 

August ' Ssptember October November December April- April 
)arch 1980/1979 Rayon 

1980 

Ao& Saprembre Octobre liovembre Ddcembre Avril- Avril 
mare 1980/1979 
1980 

thousands of dollars per cent 
_______________ -_________________  80 

 

milliera de dollars pourcentage 

33,002 31,252 44,644 44.818 32,623 + 16.5 4 21.2 Robes, robes do ménaga, tabliers at usi- 

53,013 55.358 67.327 52,605 29,978 - 12.0 + 	8.2 
formea poor dies or Jeamos fill.. 

Manteaux or tailleura poor dames at jeunes 2 
IilIam 

91,956 79,070 104,038 108,529 69,929 + 15.5 + 	8.9 V&tementa aport pour dam.a at jeunen fill.. 3 20.562 22.150 24.579 23.990 19.713 + 18,3 + 66.3 Paurroras 4 65,732 59,839 74,290 69,156 53,833 + 22.5 + 12.8 Sltementa pour bébfs at enfants at artIcle. S 
ae chambres d'enf ant. 

41.444 39,858 47,824 46,752 28,220 + 11.4 - 	3.5 Vtemnntn do ftliattes or d'adolo.cent.. 6 40.199 36,452 52,584 58,894 31.073 + 23.0 + 22.8 Lingerie ot vStemsmt. de nuit pour dam.. 7 24,689 20.623 27,793 30,995 26.151 - 	015 + 	16.1 Soos-vjtomots 8 1,260 1,332 2,568 2,601 1,7W) + 65.7 + 83.4 Chapeaux 9 21,633 18.762 23,666 21,262 16,973 + 	12.2 + 15.0 Has pour dames at fill.tta. 10 

39.709 38,010 56,460 58,793 34,443 - 	1.6 + 	4.0 Casts, moufios at articles da parure pour 11 
dames or fillettee 

93.670 81.143 101,088 85,619 74.071 + 14.2 + 37.3 Chaunauros pour dames, jowsss lilies ot 12 
en fan ts 

141,342 183.004 173,310 127.123 4 	 7.8 + 26.9 VEtemont, poor hea 13 172,517 166.576 156,514 ,lQ3 • 	1.9 + 71.0 Artl1et 	d'kh111,'mcnt 	p - cr hcec 

I 
1 	I 16 	jIll 1()3 	4 	I + 	24.3 + 	29.5 Art 	I S 4 	ii 	tt 	con 	Liq 	t 	.11 18 

CementS 
38,078 36,216 59,348 60,439 38.107 + 26.5 + 21.1 Apparnila or fournituren photographiquaa 19 
35,784 30.798 37.074 32,911 31.698 + 	8.3 + 13.0 Ttaeua A Is pics 20 

79,609 70,552 93,236 94,739 83,050 + 12.5 + 19.4 Literlo at 1)08e de s,aison 21 
13,186 28.803 33,309 32,148 32,285 + 21.9 + 	15.1 Menus articles 22 
60,167 53,207 69,266 74,655 67.002 + 15.4 + 26.6 Porcolaina at verrerie 23 
49,124 42,613 50,764 48,345 53,675 + 	8.1 + 16.6 Rovtaments de plsnchar 24 
54,996 48,155 60,727 58,683 58,470 + 10.4 + 19.2 Tenturon, rideaus et houas.. 25 

42,634 36,219 48,285 45,657 33.126 + 	6.4 4 	14.3 Laspos, tableaux, •iroirs at autres arti- 26 
cbs d'ameublement pour Is matSon 

162,535 141.615 173,176 174.601 192.482 + 14.7 4 19.3 Moob1o. 27 
54,877 46.965 59.299 62.940 60,189 + 	5.5 + 	1.2 Gron apparells ménagers 28 
95.191 82,999 146.768 120,082 103.207 + 12.3 + 10.3 TNlévision, radio en enaiqus 29 
108.948 100,100 125.613 128,047 97,340 + 	8.9 + 	9.6 Articles de ménage er petit. appareila 30 

C-lectrique.o 

108,057 92,102 115,965 118,807 100,146 + 	9.4 + 29.8 Qoincsiiberin, pointora. papiar-tentors, 31 
etc. 

24,044 21,820 24,309 26,553 26,153 + 11.2 + 14.9 Matérial do plemborie, rheoflaga at cons- 32 
t ruc t ion 

94,221 84.389 116.257 135,843 90.806 + 15.0 + 34.4 Bijooterie 33 
71.307 81,826 116,613 92,541 38.888 + 18.3 + 26.5 Jouets at 	eux 34 
114.373 113,981 153,026 133.871 98,463 + 23.5 + 23.0 Articles de sport or v1isea 35 

73,967 68,169 89.812 92.050 59,174 4 18.6 + 18.0 Papetorio. 	Livr.a at revues 36 
36,538 34.968 42,701 40.129 36,795 + 13.2 + 35.8 lenonce, hails, arceacoiro. d'aatomobile, 37 

reparation at fourn1turg 
826 852 849 722 868 + 	7.8 + 23.7 Rapes at casse-croites 38 
.110 5.826 6,813 5.987 4,903 + 10.7 + 	1.3 Services at travaux do reparation 39 

1.520 69.016 69.361 85,721 46.276 + 	11.4 + 33.1 Toot autren rayon. 40 

• 	.352 2,273,282 2,969,822 2,910,248 2.199,789 + 13.6 + 20.4 TOTAL, T(93S RATONS 41 

C,leur do ventS. 	 - 
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TABLE 9. Department Store Monthly Stocks, Semsonally Adjusted, by Department. Canada, 1979 and 1980(1) 

Department 

January 
1980 

Janvier 
1980 

No.  

February 
1980 

F€vrier 
1980 

March 
1980 

Mars 
1980 

April 

Avril 
1980 

1980  
1979 

April 

Avril 

May 

'(ci loin 

thousands of dollars 

ailliers de dollars 

1 Woman's and misses' dresses, house- 37,692 37,81(2 36,348 42,1J7 34,798 37,839 36.089 

2 
dresses, aprons and uniforms 

Women's and misses' coats and suits 38,506 40,281 41,903 39,744 35.902 36,312 38,713 

3 Women'. and misses' sportswear 94,658 95,082 94.155 92,092 84.427 93,407 93,299 

4 Furs 19,943 18,744 19.639 22,169 13,300 16.173 15.319 

5 Infants' and children's wear and nursary 64,837 65,974 60,040 62,105 54.924 59,865 59,642 

equipment 

6 Girls' and teenage girls' wear 40,099 42.087 39,628 37,285 1 7,721 37.718 37,720 

7 Lingerie and women's sleepwear 43,310 39,700 37,073 40,841 13.180 38,530 39,864 

B Intimate apparel 25,559 25,497 26,790 23,991 20,415 24,097 24,786 

9 Millinery 1,265 1.234 1.364 1,938 1.043 1,476 1.434 

10 Women's and girls' hosiery 20,950 20,487 18,605 20,018 17.318 18,185 17.995 

Ii Women's and girls' glovea, mitts and 44,174 42,035 44,533 36,750 36,087 39,445 40,017 

accessories 
12 Women's, misses' and children's footwear 78,542 84,548 90,172 96,574 70,276 74,718 79,715 

13 Man's clothIng 132.248 132.816 145,047 144,692 113,249 123,754 121,453 
i7 	,H'A 71M 17' 	141 17H.A19 lfl., 	97 11 1 .4 111 	'.41 

5 	Moo's nod boys 	footos ,r 6) ,0 76 , 	 H 11 ,505  

17 	Food and kindred products ...  
18 	Toiletries, cosmetics and drugs 128.415 120,246 121,027 137,122 103.452 108,676 ion,: 

19 	PhotographiC equipment and supplies 40,807 38,501 40.423 42,699 35,202 39.081 39,827 

20 	Piece goods 33,401 32,903 31,761 34,294 30,264 31.820 33,267 

21 	Lineos and domestics 89,998 79,202 84,198 81.382 68,391 80,495 88,664 

22 	Smallwares and nations 33,010 31,727 32,789 34,344 29,400 28,094 33,942 

23 	Chins and glassware 66,633 61,402 63,693 66,311 53,129 57,792 57,823 

24 	Floor coverings 51,003 45,930 49,230 49,966 44,111 46,219 45,861 

23 	Draperies, curtains and furniture roY- 64,170 59.977 59,882 63,830 53,576 58,214 59,989 

cringe 

26 Lamps, pictures, mirrors and all ocher 41,591 38,182 38,730 39,072 34,162 39.878 45,151 
home furnishings 

27 Furniture 193.814 172,361 178.255 187,196 160,701 164,844 167,846 

28 Major appliances 54.950 52,638 56.361 56,614 56,993 56,718 61,056 

29 Television, radio and music 102.600 100,767 94,536 97,732 88,082 92.487 95,782 

30 Housewares and smell electrical eppli- 
eaten 

117.942 101,887 114,961 105,433 97,545 106,976 107,163 

31 Hardware, paint., wallpaper, etc. 118,670 112,807 106,797 125,885 95,085 94,838 96,023 

32 plumbing, heating and building materials ,, ... .. ... . -. 

33 Jewellery 105.592 103.470 104,407 112,214 83,409 87,835 89,100 

34 Toys andgames 73,823 78.971 70,116 73.279 57.615 59.897 63,429 

35 Sporting goods and luggage 127.797 123,205 114,110 176.289 102,458 107,172 108.684 

36 Stationery, books and magazines 77,032 72.751 70,991 75,464 63,812 67,285 11. 

37 Gasoline, oil, auto accessories, repairs ,.. •. ... 
and supplies 

38 Meals and lunches ... .,. .. 	. ... 
39 Repairs and services ... ... ... 
40 All other departments ... ... ... 

41 TOTAL ALL DEPARTMENTS 2,550,140 2.429.043 2,532,422 2.561.247 2,141,020 2,281,881 2,33. 

1) Each department, including the "TOTAL, ALL DEPARThEWTS", baa been edjuated separately. Therefore, the son of the departmenta will not aqual the 
"TOTAL. ALL DEPARThENTS". 

I 

I 
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- Qlange 
April- 
March 

Iv August September October Novmsber cember 1980 

billet Aelk Septere Octobre Novbre Ddcembre variation 
Ruyon 

Aer ii- 
mars 
1980 

thooaanda 01 dollars per cent 
ii 

 
° 

milliers de doS lois paurc.nt.$e 

55,275 34,880 35,947 39,758 38,025 37,074 + 15.9 Robea, robes do minage, 	tabliera it uni- 
tormes pour dames at Jeunea fills. 

39,434 38,372 41,302 49.097 66,843 40,645 - 	5.2 Manteaux at tailleura pour dames at Jaun.. 2 
8 tiles 

95,231 88,960 89,390 96,675 93,520 91.864 - 	2.2 VOtunants sport pour dam,s at jeun.a 8111.. 3 
15.708 16,952 18.821 18,678 18.816 18.955 + 12.9 tourruree A 
62,665 59,116 60,700 64,028 65,584 64,392 + 	3.4 Vlteiaentn pour bdbés at infant, at articles 

do chambres d'onfanc. 

38,518 37.515 39,610 41,110 41,348 40,878 - 	5.9 V9teiaents do fillettin at d'.dolo,cent., 6 
39,559 37.933 38,251 41,052 43.258 44,286 + 30.2 Lingerie at v8teoants do nuit pour dam,. 7 
24.502 24,316 23,499 25,586 26.875 26,069 - 10.4 Sous-vPtoment, 8 
1,973 1,335 1,274 1,630 1,632 1,623 + 42.1 Chapeaux 9 17,963 18,840 18,780 21.602 10.918 20.243 + 	7.6 8Ss pour dame, at fillettes 10 

41,800 30.080 39,500 42,749 42,664 43.146 - 17.5 Canto. mouth, at articles do parur. pour Ii 
dames 01 fillstte. 

81,353 83.694 83,222 95,312 89,136 95,009 + 	7.1 Chausaures pour dame,, Jeun.s tuba at Ii 
en I ants 

131,186 133,499 139,034 153,349 148,072 143,029 - 	0.2 Vltoments pour houmnea I) 120,291 121,183 121.777 128,836 326,897 325,663 + 	2.4 Arrtrien d'hohlllc.nant pour hoemen 14 

111,673 111,551 
• 

116,706 
- 

117.439 
•• 

121,134 + 13.3 
t 	i 	miii i.,i,ms 	ci 	 cvmtiixes 

Articles di tuil.tte, co.mdtlqusa at mdi- 18 

17 41.732 42,239 46.468 43.998 42.543 + 	5.6 
caatnts 

Appareils at fourotture. photographiqcso. 19 34,653 33.244 33,380 35,530 33,886 33,544 + 	8.0 Tiamus ha pile. 20 

85,325 83,458 87.130 90,361 88,851 84,647 - 	3.3 Llterie at lingo do moison 21 32,248 32,024 32,420 33,448 32.364 32.150 + 	4.7 Minus articles 22 59,767 57,691 59,033 61,105 63.061 64,371 + 	4.1 Porcelaine at verrerle 23 48,220 48.173 49,190 51,511 50,223 47,435 + 	1.5 Ravécement. do planchar 24 58,406 55.078 55,533 58,634 56,579 57,754 + 	6.6 Tencures, rideaux at hou..a. 25 

40.133 61,070 39.021 42.872 40,706 40,463 + 	0.9 Launpes, 	tableaux, •lrolrs at autras irti- 26 
174.048 169,531 172,769 176,334 171,263 173.546 + 	5.0 

ties d'emeuble,uent pour 1. moi,on 
ileublea 27 61.998 61,483 61.768 64,654 57.089 55,272 + 	0.4 Cros uppareit. ménagers 28 98.187 99,645 96.781 101,351 102.830 100,660 + 	3.4 TélévIston, radio at mueiquo 29 114,774 109.789 112.697 113.217 111,611 115.267 - 	8.3 Articles do m&na8o at petite opparell. 30 

étectriqu.s 

102,325 101.716 102,403 109.913 107.563 107,374 + 17.9 Quthcaillerle, pointure, papler-Lentur.. Si 
etc. 

-. ... ... ... Materiel do plo.berie, chauffage at con.- 32 
94,221 94,250 93,568 98,550 108,689 102,087 + 	7.5 

t ruct ion 
lijoutorie 33 67.122 64,668 61.342 65,020 70,414 74,708 + 	6.5 Sonata it Joux 34 112,685 114,712 114,669 120,720 116,263 116.573 + 10.7 ArtIcles do sport et yalta.. 35 

1. 7,961 67,918 71.056 70.315 75,165 74.901 + 	6.3 Papeterie, livres at revues 36 
huula, accessoirea d'automobit.. 37 

reparation it fournitur., 
Ropes at ca..e-croGce. 38 

, 

Services at tr.vaux do rdparation 39 
... ... ... . 	.. ... . 

.. 
Tea, autren rayon, 40 

2,381,084 2,430,145 2,582.825 2,521.248 2,494.832 + 	1.1 TOIlS., 1005 RAYONS 41 

t240que rayon, lneluant "tOTAL, WOO RAYONS". a 6t4 ajustC individuelloaeuuc, an couus6qu.nce 1a oasswe des laymna no correspond 	TOTAL, Tt815 p.. au RArals'. 



31 	Hardware, paints, wallpaper, etc. 

32 	P[o,usig, heating and building materials 

33 	Jewellery 
36 Toys and games 
35 	iporting goods and luggage 

36 	Stationery, books and magazines 
37 	Gasoline, oil, auto accessories, repairs 

and supplies 
38 Meals and lunches 
39 Repairs and services 
40 All other departments 

41 TOTAL ALL DEPARTMENTS 

6.03 6.25 6.11 

5.05 4.88 4.36 

9.02 8.70 7.22 
10.16 8.56 6.82 
5.21 6.76 6.26 

4.08 4.03 3.94 
2.86 3.34 2.81 

0.10 0.11 0.09 
1.03 1.02 0.92 
2.52 3.29 3.70 

3.92 4.32 3.84 
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TABLE 10. 1kpartment Store Monthly Stock-salem Ratios, by Dep Irtment. Canada, 1979 and 1980 
	 a 

January 
	

February 	March 	April 
1980 
	

1980 	1980 	1980 

Department 	 Janvier 
	

F6vrier 	Mars 	Avril 	FcH. 
1980 
	

1980 	1980 	1980 
FSerter 	Mars 	Avril 	Mol 

I 	Woman's and misses' dresses. hougedrOmses, 4.12 4.06 3.16 2.97 4.52 3.14 2.76 2.34 

aprons and uniform. 
2 	Women's and misses' Coats and suits 2.45 3.58 2.58 2.22 3.36 1.77 2.30 2.86 

3 	Wosen'a and misses' sportswear 3.47 3.62 3.12 3.04 6.03 3.04 3.22 2.76 

4 	Furs 5.00 5.27 8.21 27.37 2.46 4.40 17.79 29.56 

S 	Infants' and children's wear and nursery 3.87 4.16 3.60 3.63 4.28 3.39 3.47 3.63 

equipment 

6 	GIrls' and teenage girls' wear 
7 	Lingerie and women's sleepusar 
8 	intImate apparel 
9 	Millinery 
10 	Woman's and girin' hosiery 

11 	Women's and girls' gionos, mitts and 
accessorieS 

12 	Women's, misses' and children's footwear 

I) 	Men's nothing 
14 	Men's furnishings 

lv, 	rl inI. cd fvrr 	sgs  

	

3.95 	4.24 	2.93 

	

3.92 	3.95 	3.46 

	

4.12 	4.29 	3.17 

	

0.87 	0.98 	1.41 

	

2.69 	2.90 	2.58 

	

4.94 	5.31 	4.43 

	

5.45 	6.80 	5,36 

	

4.66 	6.46 	4,83 

	

5.39 	1.79 	5.14 

	

'.00 	7.11 	11,79 

	

2.87 	6.40 	2.70 

	

3.86 	4.10 	3.50 

	

2.93 	4.83 	3.22 

	

1.69 	1.10 	1.05 

	

2.45 	2.85 	2.57 

	

3.63 	5.36 	3.83 

	

4.43 	6.81 	3,83 

	

4.81 	6.14 	3.80 

	

5.51 	5.66 	4.80 

	

3.90 	7,114 	4.05 

	

3,62 	3.30 

	

3.33 	3.05 

	

2.96 	3.26 

	

0.94 	1.39 

	

2.55 	2.72 

	

6.14 	3.87 

	

4.03 	3.79 

	

4.23 	4.54 

	

4.88 	4.97 

	

6,06 	.6. 111  

.5 	.uXl,trics, 	LOscettcS 	fl4 	drugs I. . 	 I 

19 	Photographic equipment and supplies 4.71 5.03 4.08 
20 	Piece goods 6.03 6.52 5.45 

21 	Linens and domestics 3.62 6.15 5.00 
22 	Sinallwares and notions 3.43 4.20 4.21 
23 	ChIna and glassware 8.07 8.44 7.36 
24 	Floor coverings 
25 	Draperies, curtains and furniture coy- 6.05 6.48 4.86 

erlilga 

26 	Lamps, 	pictures, mirrors and all other home 5.56 6.28 5,78 
furnishings 

27 	Furniture 4.22 0,49 4.53 
28 	Major applIances 1.66 2.20 1.74 
29 	Television, radio and music 3.67 4.38 3.76 
32 	Housewares and small electrical appliances 5.15 4.82 5.03 

4.79 5.31 4.20 
6.10 6.71 5.27 

5.38 6.43 5.25 
5.08 4.53 4.31 
8.16 9.82 8.05 
6.52 5.13 3.84 
4.75 6.92 5.01 

6.19 7.51 6.32 

5.56 5.62 3.91 
2.01 2.86 2.05 
4.93 4.60 4.04 
4.94 5.55 5.30 

5,12 5.60 5.23 

3.87 5.46 3.97 

8.22 8.39 6.61 
6.12 7.43 6.00 
5.34 6.68 5.83 

4.62 3.92 3.80 
2.58 2.73 2.39 

0.09 0.08 0.04 
0.96 1.19 0.98 
3.11 2.85 2.96 

3.97 4.41 3.61 

4.10 	4.24 
5.43 	5.75 

5.03 	4.91 
5.0) 	5.63 
7.56 	6.84 
3.82 	3.86 
4.39 	4.75 

5.46 	6.85 

	

5.21 	4.65 

	

2.13 	1.83 

	

4.70 	4.73 

	

5.18 	4.51 

	

4.48 	3.56 

	

3.95 	3.20 

6.22 	5.54 
5.39 5.73 
5.53 	4.78 

4.07 	4.30 
2.18 	2.11' 

0.08 	0.111' 
1.17 	1.l). 
2.67 	2.1, 

3.72 	3. 

I 

I 
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EAu ID. Repports mensuels etocks-vetes des grands magasina, par rayon, Canada, 1979-1980 

July 	 August 	 September 	October 	 November 	December 	RYOfl 

Juin 	 Jujilet 	AoDt 	 Septe.bre 	Octobre 	Novembre 	Décembre 

3.84 2.53 2.41 2.39 3.34 2.97 1.66 Robes, robes de mAnage. tablierm Ct ant- 

4.51 7.35 2.78 3.18 2.78 2.21 
formes pour dames at Jeanne title. 

1.28 Nenteaux ci tailleurs pour dame. et  Jeuri.. 2 
2.44 

24.10 
3.22 

17.45 
2.48 
8.48 

1.83 2.89 2.53 1.32 
titles 

Vtements sport pour dames at Jesse. fillea 3 
3.42 4.81 3.18 

10.13 
3.09 

9.01 
353 

6.59 
3.16 

3.87 Fourrure. 4 
1.84 Vteecots pour b6bAs at enfants ci articles S 

de chambrea d'onhsnta 

2.86 
2.67 

4.30 
2.98 

2.03 2.49 3.33 2.72 1.27 V8iement, de fillettes cc d'sdolesc,ntea 6 
2.73 3.23 

3.48 
3.28 

2.84 3.93 2.85 0.84 LIngerie or vgt.ment. de Cult pour dam.. 7 
3.15 1.63 1.27 

2.62 
1.08 

4.22 
1.23 

3.67 2.46 Sous-vAteinents 6 
2.69 3.61 3.09 2.16 2.68 

0.90 
2.23 

0.49 
1.31 

Chapeaum 
Rae pour dames cc uillette. 

9 
30 

3.55 4.83 4.06 3.09 4.41 3.23 1.19 Cents, 	souflcs ci articles do parure pour II 
4.03 6.10 4.45 3.24 4.02 3.38 2.12 

dames et 	fliletces 
Chaussures 

3.36 5.86 5,55 4.09 4.92 3.68 2.04 

pour dames. muses tilles at 
nsf ants 

ygiements pour homee. 

32 

13 3.12 
3.96 

4.96 4.85 4.17 5.44 3.35 3.01 Articles d'habjjje.ent pour homses 14 6.30 2.63 3.76 4.92 3.72 3.58 Vtc,,ents ci articles d'habilisseni po'r IS 
ga rçons 

P6.10 
0.83 

5.52 4.50 5.89 4.40 2.68 Chaussure. pour homees cc gsrcona 16 
3,74 

0.60 
3.33 

0.73 0.81 0.63 0.36 Produlca etinentairos cc connesem I? 3,39 4,45 3.84 3.36 Articles de toilette, conimAtiquca at mAdi- 38 
3.49 
8.09 

3.20 3.38 5.94 4.28 1.35 
Cameo is 

Appareils cc faurstiures photographiqu.s 39 6.54 4.84 5.56 4.88 5.98 Tissue S Is p49cc 20 

4.71 
6.50 

3.67 3.66 3.12 6.62 4.05 2,47 Literle ci hoge de salson 21 
6.76 

5.85 
1.56 

5.06 
7.13 

3.50 
5.59 

3.75 
8,03 

3.48 2.85 llenus artIcles 22 
4.11 3.89 4.18 3.21 3.41 

4.93 2.43 Porcelolne ci verrerie 33 
4.26 4.29 4.27 3.60 4.34 

3.16 
4.01 

4.38 
3.88 

Rev7tomcnts de plancher 24 
Tentures, rideaun et housses 25 

7.27 6.26 6.01 4.54 6.30 4.14 1.93 Lampes, 	tableaus, introit's at aucres articles 26 
4.34 3.11 3.97 3.36 6.35 6.14 

d'aseublemeet pour is malson 

3.65 1.34 1.90 1.18 1.59 3.73 
4.96 
1.54 

Ileubles 
Gras upp.nreiis mAnagers 

27 
28 4,70 

4.37 
4,03 
4.23 

3.65 2.15 3.81 3.19 1.79 TllAvision, radio cc mustque 29 4.14 3.95 6.96 3.61 1.56 ArtIcles de mAnage at peilts appareil. Alec- 30 
trlqaes 

3.28 4.51 4.12 3.13 4.36 4.74 2.86 Quinceilleric, 	peinture, 	papier-t.ntire, 33 
2.99 3.50 3.95 3.06 3.29 3.40 3.91 Matiriel de plomberie, chauffaga at con.- 32 
5.18 6.18 5.92 4.36 7,33 4.70 1,51 

truction 
Bijoo terje 5.07 5.16 6,72 7,96 6.79 2.19 0.59 Joucts 

33 
3.60 4.31 5.51 5.94 7.60 4.98 2.37 

cc jeux 
Articles de sport at valipee 

34 
35 

3,79 
2.00 

4.54 
2.36 

3.20 
2.56 

3.15 4.88 3.33 1.18 Papectrie, livrea at revs.. 36 2.51 2.35 2.11 1.70 Essence, huile, accessojrep d'automobjje, 37 
.06 0.05 0.05 0.05 0,05 0.04 0.03 

reparation ot fournhturss 
Repas ci caaae-croiltes 3.27 

3.24 
1,21 1.16 1.12 0.80 0.13 ServIces cc travaux de rAparatlon 

38 
39 ' 3.27 348 4.11 3.55 1.23 Toss autres rayona 40 

3.74 3.42 3.08 3.92 3.32 1.69 TOTAL, TaOS RAYONS 41 
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TABLE LI. Department Store Monthly Sales-stock Ration, by Department, Canada, 1979 and 1980 

January 	February March April 
1980 	1980 1980 1980 

lepartmet1. 	 Janvier 	FHvrier Mars Aunt 	II ri 	1.r- 

1980 	1980 1980 1980 
Févnler 	Mars 	Avril 	Hat 

No. 

1 	Women's and misses' dresses. houaedreass, 0.21 0.27 
aprons and uniforms 

2 	Women's and misses' Costa and suits 0.40 0.32 

3 	Women's and mIsses' sportSwear 0.30 0.29 
4 	Furs 0.20 0.17 
S 	Infants' and children's wear and nursery 0.26 0.24 

equipment 

6 	Girls' and teenage girls' wear 0.26 0.26 
7 	Lingerie and women's sl.eepwear 0.26 0.26 
8 	Intimate apparel 0.24 0.23 
9 	MillInery 0.83 0.93 

10 	Woman's and girls' hosiery 0.38 0.34 

11 	Women's and girls' gloves, mitts and 0.21 0.19 
accessories 

12 	Women's, misses' and children's footwear 0.18 0.16 

13 	Men ' s clothing 0.20 0.17 
14 	Men' a 	1 ur,,islilngs 0.20 0.18 

0.32 	0.36 	0.23 	0.34 	0.35 	0.45 

0.39 	0.42 	0.31 	0.18 	0.42 	0.32 

0.33 	0.35 	0.26 	0.35 	0.31 	0.37 
0.12 	0.04 	0.34 	0.24 	0.05 	0.04 
0.27 	0.30 	0.23 	0.31 	0.30 	0.28 

0.34 	0.37 	0.24 	0.41 	0,31 	0.30 
0.30 	0.29 	0.26 	0.31 	0.30 	0.35 
0.30 	0.34 	0.20 	0.31 	0.32 	0.33 
0.79 	0.74 	0.89 	1.04 	1.03 	0.81 
0.39 	0.43 	0.33 	0.43 	0.40 	0.38 

0.24 	0.27 	0.18 	0.27 	0.25 	0.27 

0.20 	0.24 	0.15 	0.27 	0.25 	0.27 

0.21 	0.22 	0,17 	0.27 	0.23 	0.23 
0.20 	0.20 	0.17 	0.22 	0.21 	0.21 

0.77 	ri.L. 	0 1 ' 	 C'S 

I 
lb 	Lolictries, 	cosmetics and drege 0.24 0.24 

19 	Photographic equipment and euppl ICC 0.22 0.19 
20 	Piece goods 0.16 0.16 

21 	Linenn and domestics 0.77 0.17 
22 	Smaliwares and notions 0.28 0.23 
23 	China and glassware 0.12 0.12 
24 	Floor coverings 0.20 0.21 
23 	Draperies, curtains and furniture cmv- 0.17 0.15 

cringn 

26 	Lamps, pictures, mirrors and all other home 0.19 0.16 
furnishings 

27 	F,,rniture 0.23 0.18 
28 	Major appliances 0.61 0.46 
29 	Television, radio and music 0.27 0.22 
30 	Housewares and small electrical appliances 0.20 0.20 

31 	Hardware, paints, wallpaper. etc. 0.17 0.16 

32 	Plumbing, heating and building materials 0.21 0.20 

33 	Jesellery 0.11 0.12 
34 	Toys and games 0.12 0.11 
35 	Sporting goods and luggage 0.19 0.15 

36 	Stationery, books and n,aga;inen 0.26 0.24 
37 	Gasoline, oil, auto accessories, repairs 0.36 0.30 

and supplies 
38 	Heals and lunches 12.64 9.05 
39 	RepaIrs and services 1.00 0.93 
40 	All other departments 0.39 0.34 

41 	TOTAL ALL DEPARThENT5 0.26 0.23 

0.28 0.27 0.24 0.30 0.27 0. 

0.24 0.23 0.17 0.24 0.25 0.2:, 
0.18 0.17 0.15 0.20 0.17 0.18 

0.29 0.20 0.16 0.20 0.19 0.22 
0.25 0.22 0.22 0,24 0.21 0.18 
0.14 0.13 0.10 0.13 0.13 0.16 
0.26 0.23 0.19 0.26 0.26 0.27 
0.20 0.22 0.15 0.21 0.22 0.22 

0.18 0.17 0.14 0.17 0.11 0.16 

0.22 0.19 0.19 0.26 0.19 0.22 
0.57 0.51 0.36 0.49 0.46 0.56 
0.27 0.21 0.21 0.26 0.22 0.22 
0.21 0.21 0.18 0.20 0.20 0.23 

0.17 0.20 0.19 0.21 0.22 0.28 

0.24 0.27 0.19 0.24 0.28 0.31 

0.14 0.13 0.12 0,16 0,16 0,19 
0.15 0.18 0.12 0.18 0.20 0.17 
0.17 0.21 0.16 0,19 0.14 0.22 

0.26 0.24 0.24 0.28 0.25 0.1' 
0.36 0.41 0.36 0.44 0.46 II. 

10.61 11.19 10.70 18.85 15.36 12. 
1.07 1.09 0.80 1.04 0.86 1. 
0.31 0.34 0.37 0.40 0.38 0. 

0.26 0.27 0.22 0.29 0.27 0. 
I 
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.:L6AI2 ii. Rapports mensuols veni.s-stocks den grands magasins, par rayon. Canada. 1979 at 1980 

• 	 n, 

Join 

july 

isililet 

August 

Aost 

Septedser 

Septedsre 

October 

Occobre 

Novomber 

N.vembre 

December 

DAcembre 

Rayon 

0.46 0.41 0.41 0.44 0.35 0.34 0.51 Robes, robes do mAnage, tabiierm at wit- 	1 
form., pour demo, at Jeunen lilian 

0.23 0.17 0.37 0,32 0,39 0.40 0.51 Manteassa at taillours pour dame. at JIunma 	2 
lilies 

0.37 0.32 0.39 0,50 0.39 0.40 0.59 V8tas,ents sport pour dam.s at jeunea fill.. 	3 
0.04 0.07 0.13 0.10 0,12 0.15 0.23 Fourrures 	 4 0.27 0.24 0.29 0.31 0.31 0.31 0.47 V9tem.nra pour bAbes at enlants at article. 	S 

do chambres d'on(anta 

0.32 0.25 0.47 0.39 0.33 0.36 0.59 ittemcncs de illicit.s at d'adole.cenc,. 	6 
0.34 0.34 0.30 0.33 0.30 0.37 0.83 LIngerie at 4taments do nuit pour damom 	7 
0.35 0.31 0.31 0.35 0.27 0,27 0.37 Sosss-vtem.nta 	 8 
0.78 0.71 0.70 0.95 1.07 1.11 1,65 Chapeasix 	 9 
0.35 0.30 0.35 0,43 0.42 0.42 0.68 Be. pour dam.g at (ili.tte. 	 10 

0.26 0.22 0.25 0.32 0.27 0.32 0.62 Canto, moufie, at articles do paruro pour 	ii 
dames ci 	ililettes 

0.24 0.18 0.23 0.29 0.213 0.?? 0.34 Chaussures pour dames, jeunos liii., at 	12 
ant en in 

0.27 0.19 0.20 0.23 0.23 0.26 0.42 Vtenents pour homer, 	 13 
0.29 0.21 0.21 0.24 0.21 0.31 0.69 Artisics d'hobiiicmont pour ho.n 	 14 

I 
0.18 Art L,ic sin 	tnilotir, 	cosm.Liqucu ci 	di- 	18 

.0 0.30 0.31 0.29 0.21 0.24 0,57 
c500sIts 

Apparolla at fournituro. pliotographiqo.. 	19 
0.16 0.13 0.16 0.19 0.20 0.19 0.16 TIssue 8 In plbce 

0.21 0.26 0.27 0.30 0.26 0.25 0.38 Llterie at lingo do maison 	 21 0.16 0.17 0,19 0,27 0,29 0.28 0.35 Menus article, 	 22 0.14 0.14 0.14 0.17 0.14 0.21 0.39 Porcolaine at verrorie 	 23 0.24 0.25 0.24 0.28 0.32 0.31 0.24 Revtrmtnts do planchar 	 21 0.22 0.23 0.23 0.26 0.26 0.25 0.26 Trntore, ridraux or houss,. 

0.14 0.15 0.7 0.20 0.18 0.23 0.44 Lamp.., tableaux, elmira at autres snide. 	26 
d'ameublement pour in saloon 

0.22 0.26 0.25 0.28 0.25 0.24 0.21 Meublos 	 27 0.59 0.71 0.67 0.78 0.70 0.59 0.64 Iron oppareils mAnagers 	 28 
0.21 0.24 0.28 0.34 0.30 0,33 0.52 Th101visiort. 	radio ci musique 	 29 
0.22 0.24 0.24 0.24 0.22 0.28 0.55 Article, do miengo ci petit, appareil. flat- 	30 

triques 

0.29 0.23 0.22 0.25 0.26 0.21 0.32 Quincalilenie, pelniure, papier-tenture. 	31 

0.33 0.28 0.24 0.31 0.32 0.31 0.25 
etc. 

Matérial do plonbisri,, chauufage at coma- 	32 

0.18 0.16 0.17 0.22 0.16 0.23 0.33 
truc t ion 

Bijouterie 	 33 0.19 0.20 0.17 0.13 0.17 0,40 1.00 Jourts at 3eux 	 34 0.25 0.23 0.19 0.17 0.15 0.19 0.39 Articles do sport at valise. 	 35 

0.25 0.23 0.32 0.30 0,23 0.31 0.66 Papeterlo, livre, at revue. 	 36 .7 0.44 0.41 0.38 0,47 0.46 0.55 Eusenc, bulb, acceasoires d'assiomubile, 	37 
rAparst ion at fournituros 

18.11 21,78 19.41 20.76 26.12 31.23 Repa. at casme-croiltes 	 38 0.83 0.85 0.84 0.96 1.17 1.23 ServIce. at trace,x do reparation 	 39 

, 

0.33 0.31 0.28 0.27 0.28 0.57 loon autres rayon. 	 40 

0.27 0.29 0.30 0.28 0.31 0.51 TOTAL, 1005 RAYONS 	 41 

S 
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TABLE 12. Department Stores' Month-end Accounts Receivable, (1) Unadjusted, Canada, 1978-1980 

TABLEAU 12. Montants A recevoir(1), non ajustés des grands magasins I is fin du mois, Canada, 1978-1980 

Change from Change 
previous 1980/1979 

mouth 
Month 	 1978 	1979 	1980 

Variation Variation 
Mois 	 par rapport 1980/1979 

su mole 
précédent 

thousands of dollars 	 per cent 

milliers de dollars 	 pourcentage 

January - Janvier 1,287,598 1,413,361 1,530,318 - 3.8 + 8.3 
February - Février 1,233,857 1,348,771 1,468,531 - 4.0 + 8.9 
Mardi - Mars 1,214,272 1,330,019 1,403,711r - 4.4 + 5.5 
April - Avril 1,216,324 1,326,082 1,404,608 + 0.1 + 5.9 
May - Mai 1,228,632 1,322,038 
June - Juin 1,216,467 1,307,473 
July - Juillet 1,207,103 1,290,028 
August - Aot 1,211,440 1,303,580 
September - Septembre 1,263,651 1,346,575 
October - Octobre 1,333,938 1,382,938 
November - Novembre 1,369,748 1,428,617 
December - Dlcembre 1,518,782 1,591,236 

(1) Accounts receivable of department stores and the outstandings of acceptance companies which are associated exclusively 
with them. 

(1) 1.es montants I recevoir des grands magasins Ct los créances actives des soclétés d'acceptation do prts qul travaillent 

TANLE 13. Department Stores' Month-end Accounts Receivable,(1) Seasonally Adjusted, Canada, 1978-1980 

TABLEAU 13. Montants I recevoir(1), ddsaisonnalisds des grands sagasins 8 Is fin du mois, Canada, 1978-1980 

Month 

Mois 

   

Change from 
previous 
month 

Change 
1980/1979 

1978 1979 1980 
Variation 
par rapport 
au inois 
prdcddent 

Variation 
1980/1979 

millions of dollars 	 per cent 

millions de dollars 	 pourcentage 

January - Janvier 
February - Février 
March - Mars 
April - Avril 
May - Mal 
June - Juin 
July - JuiliCt 
August - Aot 
September - Septembre 
October - Octobre 
November - Novesbre 
December - Décembre 

1,214.3  
1,219.7 
1,232.7 
1,239.8  
1,257.1 
1,268.1 
1,278.5 
1,281.3 
1,297.8 
1,338.0 
1,326.9 
1,338.5 

1,333.5 
1,334.0 
1,350.9 
1,352.1 
1,353.1 
1,363.2 
1,366.9 
1,379.0 
1,382.4 
1,387.0 
1,383.9 
1,401.4 

1,443.6 
1,453.0 
l,426.Lr 
1,432.4 

+ 3.0 
+ 0.7 
- 19r 
+ 0.4 

+ 8.3 
+ 8.9 
+ 5.6 
+ 5.9 

a 

I 

(1) Accounts receivable of department stores and the outatandings of acceptance companies which are associated exclusively 
with them. 

(1) Lea montants I recevoir des grands magasins et les créances actives des sociétés d'acceptation de préts qui travaillemm 
exciusivement avec ces Inagasins. 

I 
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p 

k.irNrit 	S! 	 :111] 

Combiiiu Sezisonal and l'rading Day FacLurs 
L 	 jn, 	. 	• i- Ol 

ficients cornbins de corrections des variations 
saisonnjres et des jours cominerelaux 



- 32 - 

TAbLE 14. Department Store, Sales, Hal and Ctned. Seasonal and Trading Day, Factors 

1980 I 
Department MCD March April May June July Aug 

M.D.C. Hare Avril Hal Join Juillet Aolt 

thousands of dollars 

•illiera de dollars 

Women's and misses 	dresseR, housedreases. 5 85.87 101.85 135.91 113.49 93.21 95.59 

aprons and uniforms 

2 Women's and misses' coats and suits 5 117.42 103.91 61.94 39.73 49.92 106.02 

3 Wuorn's and misses' 	sportsuear 4 87.64 96.07 116.16 96.94 86.42 100.14 

4 Porn 12 50.24 35.40 18.54 13.37 54.48 106.04 

5 infants' and children's wear and nursery 5 89.01 97.07 96.30 83.97 84.95 113.87 

09 	I I'5flt 

4 irlu' 	and 	t.'enag' girls' 	wear 4 96.95 94.14 98.63 84,41 77.45 142.65 

7 lingerie and women's uleopurar 3 73.84 82.55 102.96 87.30 83.74 77.56 

g toils.,', 4 92.36 104.36 112.60 109.22 99.73 99.77 

q 'll11Inerv 12 61.20 72.19 72.77 65.08 65.32 69.15 

10 W.nnen's .,nd 	girls' 	I,oalrrv 3 01.72 103.14 104.77 80,22 70.38 86.40 

ii W,,,neo'n and girls' 	gloves, 	mitts ond .u,es 4 76.02 86.94 96.42 79.82 69.71 78.02 

37 Women's. siss,s' 	and children's footwe.,r 5 94.01 104.26 111.23 88.37 74.89 100.51 

I 'ku'. 	i.thing 3 94.12 93.67 96.53 91.54 70.17 81.95 

14 31,-n's 	Iornishlogs 	. 5 69.90 76.96 84.89 99.47 75.43 77.62 

IS 84cc' 	ci,,hl,L,,g and furnishIngs 5 86.76 91.20 91.09 80.74 74.35 1-36.78 

6 lk'n' o and 	boys' 	Fo.,tsy'.,r 5 83.56 308.39 108.35 97.49 86.10 9 

I? Fond .,nd kindred 	'rodu.tc 7 96.20 105.31 101.96 85.16 88.77 90 

8 Toiletries, 	cosmetics .,nd ,ir,,gs 3 86.15 88.44 96.94 85.95 86.33 8h. 

19 i'hei.'iro;'iuic 	0901 pount 	.,nd 	1.5 4 77.44 79.02 91.10 94.04 102.23 101 

20 Fl ..-,:,,.,ds 5 105.52 114.46 116.15 89.03 76.00 91. 

21 i.Lnec 	.103 	,iomet1, 3 75.35 84.66 94.05 93.01 107.83 99.32 

22 .,a.-,Lhwares 4 92.07 93.91 85.12 77.70 83.71 88.13 

23 Chin., and gi.snwarr 4 69.57 77.98 90.99 77.90 85.89 84.21 

24 Floor coverings 1 94.68 98.19 104.12 90.52 97.51 95.91 

25 Drai'.'ri.'s. 	curt., Ins 	and 	furniture .ov.ring'. 1 90.92 105.98 108.58 100.49 107.19 97.46 

26 Lamps. 	i , ictares, 	mirrors and ill other iwen' 4 84.67 88.57 88.49 80.41 84.76 89.42 

forniok iis 

27 Furniture 4 90.78 94.45 107.10 96.88 116.06 103.75 

28 71,jor a1plinncs 5 88.71 88.68 105.75 99.97 116.81 107.60 

29 Television, 	radio and musIc 4 81.53 77.87 76.87 68.82 85.12 92.55 

30 Housewares and small eleetrirat api,liances 2 74.21 85.42 100.57 86.71 93.46 94.93 

31 Hardware, 	paints, wallpaper. 	etc. 4 83.89 108.77 130.61 109.46 94.12 90.40 

32 Plumbing, 	I,eating and bailding moterinim 7 86.42 110.96 121.97 125.96 112.51 95.95 

35 .lewellory 3 70.35 77.86 94.08 83.81 77.45 80.83 

34 Toys and games 4 50.99 66.64 65.64 60.25 63.63 61.07 

35 Sporting goods and luggage 3 70.81 94.22 124.28 124.79 106.78 83.39 

36 StatIonery, books and magazines 4 76.48 77.93 85,10 78.95 73.90 104.55 

37 C.asoline, 	oil, auto accessories, 	repairs 5 89.93 103.63 104.55 100.86 99.81 94.60 

and supp1le 

38 Meals and 1unhes 3 93.02 93.18 100.61 93.08 96.49 103.08 

39 Repairs and merwices 9 85.32 87.04 98.79 94.00 88.64 93.75 

40 All other departments 4 88.51 107.16 150.79 106.36 93.43 96.37 

-Il TOrol. 	ALL Ol!PART3I}.1T0 2 84.27 01.89 101.80 90.23 69.16 95.61 
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IIILMU 14. Ventea des grands sagaslus. MDC at coefficenta combin6s de corrections des variations saisonniRrea et des Joure cercLux 

-. 1981 

-4cr October November Decber January February 
Rayon Sopt.ebre Octobre Nove,dsre D8cesbyn Janvior Fêvrler 

thousands of dollars 
No 

 

stillers do dollars 

103.03 95.41 104.44 136.83 59.98 68.38 Robe., robes do m64age. tabtier, or usat- 1 
126.77 160.99 152.95 

form., pour dames at jeunos fill.. 
139.84 75.45 64.47 Manteaux et tailleura pour domes or jeonco 

I lies 
120.75 101.91 117.15 149.14 62.04 65.91 Vtenents sport pour damen at jeunas tIll.. 3 110.14 118.73 167.59 221.13 185,86 120.02 Fourrures 4 112.11 111.62 119.87 153.89 70.63 66.73 0tomonts pour b6b8a or ent ants et articles 

do chambres d'enfants 

118.30 100.04 122.63 153.04 52.06 56.73 Vltements do flijetta's or d'ado1aconte. 6 90.32 93.56 139.89 252.29 55.15 59.15 Lingerie or uPtemonts do nutt pour dame. 7 101.20 89.94 99.89 136.20 79.68 72.38 Sous-vOtement. 8 91.50 143.82 197.87 220.24 82.99 56.26 Chapeaux 9 117.17 111.61 115.20 158.36 85.34 76.48 Baa pour dame, et flllettes 10 

101.16 104,13 150.23 240.05 59.83 57.46 C,inLs 	noufles oL aeticles do paruru pour II 
dams's et 	tlllott0a 

126.47 116,39 136.03 129.86 63.71 53.88 Chaussures pour daSe,. Jounes fill.. at 12 
entants 

112.21 113.33 141.36 176.95 68.07 61.44 V7tosonts pour honoos 13 92.30 94.71 150.94 258.29 59,47 56.20 Artiotes d'hahlllomont pour ho*. 14 114.18 103.60 120.65 182.73 60.32 55.08 Wtewnts or article, d'habtllomsenr pour IS 
Rarcons 

2.66 106.11 126.29 151.75 66.56 60.03 Cliauuuures pour holuses or garçons lb 

' 1.20 

7.17 
106.13 
95.39 

106.11 
115.21 

140.46 
213.48 

85.26 
79.00 

90.09 
76.25 

Prod,,itu alimuntairos Ct connexos 
ArtIcles do toilotro, conactiques or md1- 

17 
18 

'1.57 87.05 112.10 227.77 75.14 59.67 
Canon t S 

Apparolls Ct teurnitures photepraphlqooc 19 1.65 113.60 115.07 93.63 89.30 83.49 linnus It 	Ia p16cc 20 

111.09 100.87 109.20 154.09 106.40 63.88 Llteric CL 	11080 do matson 21 111.06 111.56 120.70 145.16 107.88 82.50 Menus articles 22 91.05 84.71 13 7 .90 274.11 67.03 57.17 Porrolaine or 000rerlo 25 113.30 120.09 121.21 96.58 90,53 77.38 R.'v7tcnomtn do planchor 24 104.48 108.99 112.74 113.26 80.39 69.70 Tent,,res. 	ridraux ot 	),ausses 25 

97.35 100.91 136.74 207.09 73.94 67.80 Lam1,en, 	tableaux, 	miroirs et autres article. 26 
d'ameublo,nonr pour is matson 

107.82 101.84 102.84 93.98 111.02 77.67 Meuhlo. 27 112.39 105.67 99.18 107.93 98.61 68.39 Gras ai'puretls m64a400s 28 113.91 106.52 130.93 206.42 90.28 69.58 Ii'IvinIon, 	radio or nusiqun 29 92.22 92.97 120.36 217.05 71.04 69.74 ArtIcles do m8nage or pOUts apparells 61c- 30 
t r I ques 

95.92 105.24 108.67 136.04 70.54 65.80 Qulnc.Ijjerjo, pelnrure, papler-tenture. 31 

107.39 109.13 95,97 89.55 76.51 67.96 
etc. 

Met6riol do plomberlo, chautfage at cons- 32 

86.65 83.41 141.93 293.21 51.20 54.47 
truct Ion 

Bijouterle 61.14 99.54 228.23 368.64 35.51 36.56 Jouors Ct jeux 
33 
34 82.50 82.79 108.23 185.39 79.11 56.71 Articles do sport er valises 35 

107.02 90.79 128.42 225.87 78.01 70.85 Papeterle, 	livens or revue. 36 90.13 119.73 122.71 127.26 76.72 68.18 tssencr. bulb, acces,oirn, d'.uto.obtle, 37 
95.35 103.11 117.25 140.86 89.06 19.89 

reparation et 	tournitures 

101.26 118.65 137.76 129.67 86.28 77.44 
Repas or casso-croGre, 3M 

81.66 90.63 97.75 164,28 75.63 68.93 
4,'rvjcem or travaux do r8pararion 39 
Tons outres rayon. 40 

101.17 103.63 122.67 173.98 76.79 67.88 TOTAL, TOUS BATONS 41 

I 
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TAILE 13. Department Store. Stocks, lCD and Combined. Seasonal and Trading Day, Pactora 

1980 

Department 	 MCD 	March 	April 	May 	June 	July 

IGIC 	Mars 	Avril 	Mat 	JUL" 	.Juillet 	AoDt 

$0  
thousands of dollars 

.iilliere de dollars 

I Women's and misses' dreasea, houaedrcmie., 
aprons and uniforms 

2 Women's and misses' costs and suits 

3 Women's and 01.80.' nportswear 
4 Furs 
5 Infants' and children's wear and nursery 

equipment 

6 GIrls' and teenage girls' wear 
7 LingerIe and women's sleepvear 
5 mt lear: apparel 
9 4111 inery 
10 Women's and girls' maitre 

Ii Women's and girls' gloves, mitts and acces- 

12 Women's, Sinus's' and children's footwear 

13 	les' s c lothiog 
ii Men's t,,rnlahings 
IS Boys '  clothing and furnishings 

16 PIen's and boos' footwear 
17 Food and kindred products 
18 Toiletries, cosmetics and drugs 

19 PhoLogr.lpltic equtI,neni and nopyl IcS 
Zn r ..c 

21 i,inenu .,nd doecoti, a 
22 .sn.iI twares .,nd net I.'ts 
23 China and gl.,ssware 
24 Floor coverings 
25 Draperies, curtains and furniture coverings 

26 Lamps, pictures, mirrors and all other ho'ae 
lucy 1sF, i:tgn 

27 Furniture 
28 lUlor apriiancos 
29 Television, radio and music 
10 Hr,uscwarrs and sn,,sil vice triral appl i.inces 

SI Hardware, points, wallpaper. etc. 

32 Plumbing. hearing and building materials 

33 Jewellery 
34 toys and gases 
35 Sportinll goods ond luggOge 

36 Stationery, books and magaxinus 
37 Gasoline, oil, auto accessories, repairs 

and suyplies 
18 Meals and lunches 
39 Repairs and services 
40 411 other departments 

4 	110.60 111.16 111.54 

4 	89.29 82.82 69.80 

3 	101.66 120.01 114.61 
5 	73.88 77,42 80.37 
4 	90.93 107.66 104.54 

3 	94.14 111.42 105.68 
3 	98.82 110.29 111.70 
3 	92.59 102.83 105.90 
6 	79.08 92,26 94.18 
4 	99.42 103.66 108.90 

4 	92.17 109.92 103.78 

3 	100.18 106.82 105.86 

3 	92.61 100.07 102.66 
4 	91.70 107.38 110.04 
4 	86.03 98.68 99.47 

4 	97,47 116.31 109.66 

92:25 101.24 106:94 

4 	87,14 104.38 109.17 
4 	103.19 103.49 111.11 

3 	97.77 113.82 115.05 
4 	92.07 107.13 116.01 
3 	90.15 100.56 107.24 
4 	96.29 102.60 106.16 
3 	101.05 104.70 107.18 

4 	101.38 106,92 107.96 

2 	99.76 108.94 113.27 
4 	102.37 107.53 114.58 
3 	99.89 108.52 107.69 
3 	96.39 114.44 110,96 

3 	109.60 101.76 107.53 

3 	97.34 104.18 107.51 
4 	86.14 95.07 93.03 
4 	98.31 109.67 117.55 

4 	88.57 98.84 107,92 

OH 	.9 

85.30 91.45 94.42 

74,22 121.40 140.37 

94.43 101.33 103.47 
80.13 104.58 119.76 
92.81 120.35 111.63 

95.09 121.09 110.58 
91.36 93.89 105.95 
92.45 94.87 101.67 
78.59 79.84 95.03 
96.27 102.14 114.79 

85.62 93.22 101.18 

94.80 108.19 112.33 

85.33 98.61 116,14 
90.55 98,61 105.06 
92.28 121.06 100.83 

93.05 97.90 108.81 

95.52 93.22 93:2 

86.66 91.59 92.51 
98.39 98.25 107.'. 

101.57 95.00 94.75 
107.92 107.86 103.68 
93.09 99.48 104.36 
99.33 98.26 106.67 
05.81 97.01 99.75 

99.72 101.03 103.95 

99.26 97.82 94.40 
94.85 90.67 88.16 
98.79 92.96 95.83 
97.87 95.13 100.38 

97.92 97.68 104.78 

95.89 93.34 100.13 
80.63 81.45 110.03 
96.48 95.36 99.64 

95.93 104.79 108.90 

.09 10.11 113.111 

I 

4 
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1.081) 15. Stocks des grands negaains, MDC cc coefficients coabin&a de correction des variations aaiaonni1rea at des jaura corct.ux 

1981 

tonber October liovonher Deceer Januety February 
Rayon 

Septambre Octobre Noneabre D8ceabre Jaov-ier Fivrier 
NO 

thousands of dollars 

milliern de dollars 

86.81 112.36 117.81 87.58 88.92 101.97 RObes, robes de .énage, tablters at uni- I 
formes pour dames at jeunca fill.. 

136.79 135.00 110.14 73.79 75.21 88.87 Manteaus ci t.11ieurs pour dames at jsuna. 
lilies 

88.68 10.07 116.16 75.96 81.33 92.14 3 117.31 131.79 127.77 104.12 96.70 86.32 
Vteime

ru 
 nt. sport pour daeea at jaun.. 1111.. 

Foarres 4 
98.50 116.13 105.31 83.77 82.56 85.40 V8teecnts pour bdba at enfants at articles 5 

de chambres d'enfanca 

96.73 119.51 113.98 66.84 75.46 86.01 V5tements do lillettes at d'adol.scent.. 6 95.13 128.04 136.28 70.15 73.00 85.64 LingerIe cc vOtements de null pour d..ea 1 
87.61 108.66 114.95 100.48 100.69 97.19 Sou.-v8ccmcot. 8 103.90 157.98 159.78 110.46 79.56 68.10 Chapeaux 9 99.92 109.20 106.96 8:1.81 87.23 87.79 855 pour dames at flllettes 10 

93.27 132.69 140.63 80.31 81.35 87.01 funts, usouflea at articles da parure pour II 
dames et 	filleccos 

97.36 106.10 97.20 87.12 90.36 93.42 Chausnurcis pour dames. Jeunea lilies at 12 
ent ants 

103.39 121.07 113.58 89.58 81.72 93.53 V7temeritn pour hoimnea 13 
100.45 129.39 123,37 73.61 83.77 86.00 Arcirlem d'hablliement pour home,. 14 
98.41 124.20 112.97 76.95 92.86 96.38 Vcomencm cc articles d'habfilmnent pour 15 

go rçonn 

.42 119.33 107.13 83.01 84.11 85.56 Chauenurcm pour homees cc garçons 16 
... Prodults nlinwncalres cc connesas Il 

.15 
.. ... 

125.12 
,,. 

132.58 
... 84.48 ... 101.12 84.56 ArtIcles do collectc. cosm#tlqu.a at 	ddi- IS 

Laments 
.16 132,97 131.17 89.28 99.68 87.22 Apparcilm cc fourniturea phocr'praphlqrea 19 II 104.33 96.93 94.60 91.24 98.93 Tlsua S is p11cc 20 

80,21 105.15 105.42 98.06 91.01 101.31 titerlc cc 	lingo de matson 21 88.70 99.55 99.23 100.60 88.06 89.06 Menus articles 72 89.20 114.99 117.72 104.63 88.37 89.33 l'nrcclains. cc verrerlc 29 85.37 98.56 97.58 112.36 102.71 97.07 Rv0ts'.sot, do pluncher 24 87.65 103.65 103.76 101.14 95.54 102,46 Tc'ocuren, 	rideaux cc houaaea 25 

92.62 112,82 112.22 81.80 85.38 94.17 Lampe., 	tablcao,c, n,lrojr, at autre. artIcles 26 

81.90 99.27 100.70 112.33 94.20 98.27 
d'ameubicmenc pour Is matson 

Meubics 75.19 94.86 107.52 109.32 107.11 106.93 Ores syparelim m6naRrrs 
27 
28 85.61 101.53 116.94 102.45 93.03 90.75 Tclfvision. radio cc moalquc 29 88.46 111.03 114.76 85.01 91.74 93.65 Arciclem do ménage ci petits apparsils Slat- 30 

trtques 

88.86 108.65 108.70 92.08 90.06 90.58 Qalncalliaric, 	peinture, papier-csnture. 31 

Ma ti-riel de plomberle. ChauUae at con.- 32 

89,98 117.98 125.03 88.97 86.35 93.18 
crud 	ion 

Sijoucerie 33 132.92 180.06 131.41 52.00 83.77 75.24 Jouecs cc jeux 34 59.27 127.10 115.36 84,68 74.83 81.78 Articles de sport et valise. 35 

95.83 127.93 122.35 77.56 86.97 84.14 Fapeicrle, ilvren at reuses 36 
Essence, huile, acceanoirea d'suto.obil., 37 

reparatIon cc faurnlcnr,a 
Repss at caase-cro0te 35 
Services at crasaux de rSparation 39 
Thus aucres rayon. 40 

92.86 116.87 114.13 88.47 88.35 loiS 10'tAl , 	Tfliç 	IlAyiNc 

p 



1.1ST OF DEPARTMENT STORE ORGANIZATIONS - LISTE DES ORCANISATIONS DE GRANDS MACASINS 

NI.. 	:iLr 	L., SL, 	.toundLi1 

Bowring Bros. Ltd., 281 Water St., St. John's, 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, T., Co., Canada Ltd., 190 Yonge St., Toronto, Ontario 

Goudies Ltd., 22 King St. W., Kitchener, Ontario 

Human, R.T., Ltd., Water St., Summerside, Prince Edward Island 

Uougens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, Magasin J.O., Ltée, 163-165 rue Principale, Maniwaki, Québec 

Hudson's Bay Co., 2 Bloor St. E., Toronto, Ontario 

K-Mart Canada Ltd., 8925 Torbram Rd., Brampton, Ontario 

Lloydminster & District Agricultural Co-op Association Ltd., Lloydminster, Saskatchewan 

Macleod-Stedmans Ltd., Macleods Division, 1530 Gamble Place, Winnipeg, Manitoba 

Ogilvy, Charles, Ltd., 126 Rideau St., Ottawa, Ontario 

Ogilvy's Jas. A., Ltd., St. Catherine St. W., Montréal, Québec 

Paquet Cie Inc., Québec, Québec 

Right House, The Co. Ltd., 35-41 King St. E., Hamilton, Ontario 
	

I 
Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontario 

Sentry Dep't, Stores Ltd., 110 Adelaide East, Toronto, Ontario 

Simpson, The Robert, Co. Ltd., 176 Yonge St., Toronto, Ontario 

Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith's & Chapple Ltd., 24 Birch St., Chapleau, Ontario 

Steinberg's Ltd., Department Store Division, Montréal, Québec 

Syndicat de Québec Ltée, 405 rue St-Joseph, Québec, Québec 

Towers Department Stores Ltd., 110 Onus Rd., Toronto, Ontario 

Woodward Stores (Alta.) Ltd., Edmonton, Alberta 

Woodward Stores (B.C.) Ltd., Vancouver, British Columbia 

Woolco Department Stores, do F.W. Woolworth Co. Ltd., Weston, Ontario 

Zeller's Ltd., 5250 Decarie Blvd., Montréal, Québec 

4 
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