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The following standard symbols are used in 
Statistics Canada publications: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

Les signes conventionnels suivants sont employs 
uniformément dans les publications de Stat istique 
Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives au secret. 

A NOTE ON CANSIM 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM (Cana-
dian Socio-Economic Information Management 
System) via terminal, on computer printouts, 
or in machine readable form. For further 
information contact the CANSIM staff, Current 
Economic Analysis Division, Statistics Canada, 
Ottawa, K1A OZS (telephone 613-995-7406), or 
the regional advisors at the Statistics Canada 
offices located across Canada. 

NOTE AU SUJET DE CANSI 

La banque de donn 	: 

	

tique Canada CANSIM ($yLuft 	ii iL 	i 
socio-économique) fournit au public certaines sta-
tistiques actuelles er historiques sur lea Ventes 
et stocks des grands magazins (matrice no 112) et 
sur de nombreuses autres series, par le biais d'un 
terminal, d'imprimCs d'ordinateur ou de supports 
ordinolingues. Pour plus de renseignements, 

au personnel de CANSIM, Division de 
l'analyse de conjoncture, Statistique Canada, 
Ottawa, K1A 0Z8 (téléphone 613-995-7406), ou aux 
conseillers régionaux des bureaux de Statistique 
Canada situCs a travers le Canada. 



TABLE DES MAT IERES 

I 	 'age 	 Page 

liitroduct ion 
	

5 
	

Introduction 	 5 

13 

Definitions 
Methodology 
Data Reliability 

Non-Sampling Errors 
Non-Sampling Measures 

Seasonal Adjustment 
Explanatory Notes 

Chart 

1. Department Store Sales, by Month, 
Canada, Unadjusted and Seasonally 
Adjusted, 1979 and 1980 

DefinitIons 5 
Méthodologie 7 
Fiabilité des données 8 

Erreurs non liées a l'échantillonnage 8 
Estimation des erreurs non liées 

l'échantIllonnage 9 
DésaisonnalIsation 10 
Notes explicatives 11 

Graphigue 

1. Ventes des grands magasins, par mois, 
Canada, non désaisonalisé et désaisona- 
use, 1979 et 1980 	 13 

S 
7 
8 
8 
9 

10 
11 

Table 

Department Store Monthly Sales, 
by Department, Canada, 1979 and 
1980 

Department Store Monthly Sales, 
Seasonally Adjusted, by Depart-
ment, Canada, 1979 and 1980 

Department Store Monthly Sales, 
by Province and Selected Metropol-
tan Area, 1979 and 1980 

Number of Department Store Loca-
tions, by Province and Selected 
Metropolitan Area, 1979 and 1980 

Department Store Cumulative Sales, 
by Department, Canada, 1979 and 
1980 

Department Store Cumulative Sales, 
by Province and Selected Metropol-
itan Area, 1979 and 1980 

Department Store Monthly Sales as 
a Percentage of Total Retail 
Trade, by Province, 1979 and 1980 

Department Store Monthly Stocks, 
by Department. Canada, 1979 and 
1980 

Department Store Monthly Stocks, 
Seasonally Adjusted, by Depart-
ment, Canada, 1979 and 1980 

Tableau 

Ventes mensuelles des grands magasins, 
par rayon, Canada, 1979 et 1980 

14 

Ventes mensuelles des grands magasins, 
désaisonnalisées par rayon, Canada, 

16 	1979 et 1980 

Ventes mensuelles des grands magasins, 
par province et certalnes zones metro-

18 	politaines, 1979 et 1980 

Nombre de succursales des grands maga-
sins, par province at certaines zones 

18 	métropolitaines, 1979 et 1980 

Ventes cumulatives des grands maga-
sins, par rayon, Canada, 1979 et 1980 

20 

6. Ventes c.znu1atives des grands maga- 
sins, par province at certaines zones 

21 métropolitaines, 	1979 et 1980 

7. Proportions procentuelles mensuelles 
des grands magasins en relation au 

21 total du commerce de detail, par pro- 
vince, 1979 et 1980 

8. Stocks mensuels des grands magasins par 
rayon, Canada, 1979 at 1980 

22 

9. Stocks mensuels des grands magasins 
désaisonnalisdea, par rayon, Canada, 

24 1979 et 1980 

14 

16 

18 

18 

20 

21 

21 

22 

24 



Page 

Table 

10, Department Store Monthly Stock- 
sales Ratios, by Department, 
Canada, 1979 and 1980 26 

 Department Store Monthly Sales- 
stock ratios, by Department, 
Canada, 1979 and 1980 28 

 Department Stores' Month-end Ac- 
counts Receivable, Unadjusted, 
Canada, 	1978-1980 30 

 Department Stores' Month-end Ac- 
counts Receivable, Seasonally Ad- 
justed, Canada, 	1978-1980 30 

 Department Store Sales MCD and 
Combined Seasonal and Trading Day 
Factors 1980-1981 32 

 Department Store Stocks MCD and 
Combined Seasonal and Trading Day 
Factors 1980-1981 34 

List of Department Store Organizations 36 

['age 

Tab leau 

 Rapports mensuels stocks-ventes, des 
grands magasins, par rayon, Canada, 
1979 et 1980 26 

 Rapports mensuels ventes-stocks, des 
grands magasins par rayon, Canada, 
1979 et 1980 28 

 Montants a recevoir, non ajustds a la 
fin du mois, Canada, 1979-1980 30 

 Montants it recevoir, désaisonnalisés 
des grands magas ins a la fin du mois, 
Canada, 1978-1980 30 

 Ventes des grands magasins, MDC et 
coefficients combinds de corrections des 
variations saisonniêres et des jours 
cotnmerciaux 32 

 Stocks des grands rnagasins, MDC et 
coefficients combines de corrections des 
variations saisonnières et des jours 
couinerciaux, 	1980-1981 

Liste des organisations de grands magasins I 

TABLE OF CONTENTS - Concluded 	TABLES DES MATIERES - fin 

I 

4 



I 

1 iUL 	1 

p 

The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A list 
of the existing set of department store orga-
nizations can be found on the back inside 
cover of this publication. 

For the purpose of this publication only 
the activities of actual department store 
"locations" of department store organizations 
are considered, thereby enabling the "loca-
tion" concept, which is common to both the 
census and the current survey program of the 
Merchandising and Services Division, to 
be utilized. (The census also measures the 
activities of "establishments", however, this 
concept is not used in the monthly survey 
of department stores.) Under the "location" 
concept, department store data contained in 
this report exclude the activities of other 
inds of businesses which may be operated by 
he reporting department store firms. For 

•xample, non-department store locations are 
lassified to the kinds of business most ap-
ropriate to their commodity structure with 
he catalogue sales activity of department 

store organizations classified to the "General 
Merchandise Stores" kind of business category. 

The business done by concessions located 
in department store outlets for the purpose 
of this report is considered as part of the 
overall business of the outlets in which they 
are located. However, sales of an associated 
large food department (or store) are included 
only if it is an integral part of the overall 
department store operation and is not identi-
fied to the public by any name which differs 
from that of the department store with which 
it is associated. The rationale underlying 
this approach is as follows: for purposes of 
market research or urban planning, a depart-
ment store - the largest type of mass mer-
chandising activity in Canada - together with 
its leased departments, if any, is considered 
to be a totality; that is, It competes in 
the market place as one structure, rather 
than as a number of smaller stores. 

L'univers des firmes de grands magasins utilisé 
aujourd'hui eat fondé sur le recensement du com-
merce et des services de 1971. La liste des firmes 
exploitées a l'heure actuelle eat donnée I Ia face 
intérieure de la couverture arrière. 

Aux fins de cette publication, seules lea acti-
vités des "locaux d'affaires" reels des firmes de 
grands magasins sont étudiées; on peut ainsi faire 
appel au concept des "points de vente", qui eat 
coimnun au recensement et au programme d'enqute 
courant de la Division du commerce et des services. 
(Bien que le recensement rnesure également lea acti-
vités des "établissements", cette unite d'observa-
tion n'est pas utilisée dana l'enquête mensuelle 
sur lea grands magasins.) En vertu de la notion de 
"local d'affaires", lea donnCes sur les grands ma-
gasins présentées dana ce bulletin ne tiennent pas 
compte d'autres genres de commerce auxquela peuvent 
s'adonner les firmes déclarantes. Ainsi, les 
points de vente qui ne répondent pas I la défini-
tlon des grands magasins sont attribués I la caté-
gone commerciale qul convient is mieux aux di-
verses marchandises offertes; I titre d'exernple, 
les bureaux de vente par catalogue des firmes de 
grands magasins sont classes dana le genre de com-
merce "magasins de marchandises diverses". 

Lea affaires réalisées par les concessions eta-
bliss dans les grands magasins sont, aux fins du 
present rapport, considérées comme partie des af-
faires globales du magasin oü sont établies lea 
concessions. Cependant, lea ventes d'un important 
rayon (ou magasln) d'allmentation associé ne seront 
incluses que si le rayon ou magasirt fait partie 
intégrante de l'exploitation générale du grand ma-
gasin et n'est pas cOnflu du public sous un nom dif-
férent de celul du grand magasin auquel il eat as-
socié. Cette méthode se justifie du falt que les 
spécialistes des etudes de marché at lea urbanistes 
consIdèrent comme un tout le grand magasin (qui 
constitue le plus important genre de grande surface 
au Canada) et lea rayons des concessions; autrexnent 
dit, le grand magasin se présente sur le marché 
comme un étabiissement unique et non comme un re-
groupement de petits magasins. 

DEFINITIONS 

o  tail location. A retail location, as de-
med by Statistics Canada, Is a business 

location (usually a store) in which the prin-
Lpal activity is the sale of merchandise and 

rolated services to the general public for 
household or personal consumption. 

DEFINITIONS 

Point de vente au detail. Suivant la definition 
de Statistique Canada, un point de vente au detail 
eat un local d'affaires (habituellement un magasin) 
dont l'activité principale eat la vente de marchan-
dises et des services connexes au grand public pour 
l.a consommation ménagre ou personnelle. 
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Grand magasin. Un point de vente au detail est uii 
grand maasin s '  fi cssd&' ls 	irntrirq'i: 
suivantc: 

Vtements pour la famille. Ce groupe comprend 
les articles suivants: robes pour dames et jeunes 
filles, robes de rnênage, tabliers et uniformes; 
manteaux et tailleurs pour dames et jeunes filles; 
vtements de sport pour dames et jeunes flues; 
fourrures; vtements de bébés et d'enfants; vte-
ments de fillettes et d'adolescentes; lingerie et 
vatements de nuit pour dames; sous-vatements; cha-
peaux; bas pour dames et fillettes; gants, moufles 
et articles de parure pour dames et fillettes; 
chaussures pour dames, jeunes filles et enfants; 
vatements pour hotnxnes; articles d'habillement pour 
hommes; vatements et articles d'habillement pour 
garçons; chaussures pour hommes et garçons. Nota: 
Le magasin doit tenir au moms six des series men-
tionnées ci-dessus, dont au moms une doit atre les 
v?tements ou articles d'habillement pour hommes et 
garçons. Au moms 20 % des ventes globales du ma-
gasin doivent se faire dans le groupe de vatements 
pour la fainille. 

Meubles, appareils et articles d'ameublement 
ménager. Ce groups comprend lea articles suivants: 
literie et linge de maison; porcelaine et verrerie; 
articles d'ameublement ménager; meubles, de boi 
ou rembourrés, pour salle de séjour, salle 
ou chambre I coucher; gros appareils; télévi 
radio et musique; quincaillerie et articles (I' 

ménage. Nota: Le magasin doit tenir au moms 
quatre des series mentionnées ci-dessus, dorit 
moms une doit ètre des meubles (de bois ou rem- 
bourrés pour salle manger et (ou) salle de séj our 
et (ou) chambre a coucher). Au moms 10 Z des 
ventes globales du inagasin doivent provenir du 
groupe des meubles, appareils et articles d'ameu-
blement ménager. 

Tous autres articles (divers). Cette catégorie 
comprend toutes les marchandises que tient le ma-
gasin, mais qul ne figurent pas ci-dessus, telles 
que : articles de toilette, cosmétiques et médica-
ments; appareils et fournitures photographiques; 
tissus a la pièce; mercerie et menus articles; bi-
jouterie; articles de sport et valises; papeterie, 
livres et revues; et aliments. Nota: Le magasmn 
dolt tenir au moms trois des series mentionnées 
ci-dessus, dont aucune ne doit représenter plus de 
50 Z des ventes globales du magasin. Au moms 
10 % des ventes globales du magasmn dolvent prove-
nir des groupes tous autres articles ou divers. 

Ventes et recettes nettes totales. 11 s'agit du 
total des ventes de marchandises et des recettes 
provenant de reparations, de location de materiel, 
de la vente de repas St d'autres services, noins 
les rendus, lea rajustements et les remises. La 
valeur des reprises n'est pas déduite. Les comm. - 
sions sur la vente de marchandises appartenant i 
autrui et la valeur (au detail) des marchandises 
prélevées par le propriétaire pour son usage per-
sonnel sont comptées. Les recettes hors explofl 
tion, les recouvrements de mnauvaises créances St 
les taxes de vente directes sont excius. 

Department store. A retail location is de-
fined as a department store outlet if it pos-
sesses the following characteristics. It 
must sell the following general lines of nier-
chand ise: 

Family clothing and apparel. This commod-
ity group is composed of some or all of the 
following lines; women's and misses' dresses, 
housedresses, aprons and uniforms; women's 
and misses' coats and suits; women's and 
misses' sportswear; furs; Infants' and chil-
dren's wear; girls' and teenage wear; lin-
gerie and women's sleepwear; intimate appa-
rel; millinery; women's and girls' hosiery; 
women's and girls' gloves, mitts and accesso- 
ries; women's, misses' and children's footwear; 
men's clothing; 5fl5 furnishings; boys' 
clothing and furnishings; men's and boys' 
footwear. Note: The outlet must sell at least 
six of the commodity lines listed above, with 
at least one of the commodities being men's 
and boys' clothing or furnishings. At least 
20% of the outlet's total sales must be de-
rived from the family clothing and apparel 
group. 

Furniture, appliances and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and domes-
tics; china and glassware; home furnishings; 
furniture, wooden and upholstered goods for 
living room and dining room and bedroom; major 
appliances; television, radio and music; 
hardware and housewares. Note: The outlet 
must sell at least four of the commodity lines 
listed above, with at least one of the conmio-
dities being furniture (wooden and upholstered 
goods for dining room and/or living room and/ 
or bedroom). At least 10% of the outlet's 
'total sales must be derived from the furniture, 
appliance and home furnishings group. 

All other (miscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smallwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; and 
food. Note: The outlet must sell at least 
three different commodity lines with not one 
of these lines representing more than 50% of 
the total store sales. At least 102 of the 
outlet's total sales must be derived from 
the all other or miscellaneous groups. 

Total net sales and receipts. They are de-
fined as the total sales of merchandise and 
receipts from repairs, equipment rental, 
restaurant and other services, less returns, 
adjustments and discounts. Trade-in allow-
ances are not deducted. Commissions earned 
from the sales of goods owned by others and 
proprietors' withdrawals of goods (at retail) 
for personal use are included. Non-trading 
revenues, bad debts recovered and direct sales 
taxes are excluded. 
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I 
tocks. They are defined as the selling value 
t inventory on hand at the end of the month 
as at the end of the fiscal period falling 

earest the end of the calendar month. 

Accounts receivable. They are defined as 
customers' accounts and notes receivable as 
at the end of the month, as well as all new 
credit granted during the month, less payments 
received. Accounts discounted with banks, 
paper sold to sales finance companies, or 
amounts owing on account of credit-card plans, 
are excluded. Accounts receivable used as 
security for bank loans are not considered 
as discounted if still payable and are there-
fore included. 

Stocks. Cette rubrique englobe la valeur marchande 
des stocks détenus a la fin du mois ou de la pd-
node financiare la plus rapprochde. 

Comptes a recevoir. 11 s'agit des comptes et bil-
lets a recevoir des clients A la fin du mois, ainsi 
que de tout nouveau credit consenti au cours du 
mois, moms les paiements reçus. Les comptes es-
comptés a la banque, les titres vendus a des sociC-
tee de financement des ventes et les montants due 
en vettu d'un régime de cartes de credit ne sont 
pas comptés. Les comptes a recevoir servant 
garantir un emprunt bancaire ne Sont pas considérés 
comme étant escomptés s'ils sont encore payables; 
ils sont done inclus. 

iiT IR1I )()Ltc;'• 

The monthly sales values, published at the 
Canada, provincial and metropolitan area 
levels, are based on the universe of depart- 
ment store organizations. A 100¼ response 
rate is aimed for each month with the publica-
tion usually delayed if large department store 
organizations have not responded in time. The 
monthly sales figures are estimated when nec-
ssary, due only to late response, by applying 

imputation method which is unique to each 
inization. 

he monthly sales values by department, 
shed at the Canada level, are based only 

!ie organizations which provide the re- 
quired breakdown of sales. The percentage 
distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sales by 
department at the Canada level. 

The monthly stock values by department, 
published at the Canada level, are based only 
on the organizations which provide the re-
quired breakdowns of sales and stocks. A 
stock-to-sale ratio for each department, cal-
culated from the reporting organizations, is 
applied to the corresponding department's 
monthly sales estimate in order to provide an 
estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
published at the Canada level, are based on 
a subset of department store organizations 
which are known to have accounts receivable. 
Data for late respondents are estimated by 
applying the monthly percentage change in 
accounts receivable, calculated from the re- 

rting organizations, to the previous month's 
U 

 
of ;ich organization that was late in 

Le chiffre des ventes mensuelles, publiê pour 
le Canada, les provinces et les regions métropoli-
tames, est établl en fonction de l'univers des 
firmes de grands magasins. Puisque l'on vise 
chaque mois un taux de réponse de 100 ¼, la publi-
cation est habituelleinent retardée si une grande 
firme n'a pas fait parvenir sa declaration dans 
les dClais prCvus. Dans le cas d'une réponse tar-
dive, ii est possible de calculer un chiffre esti-
matif des ventes mensuelles grace A une méthode 
d'imputation qui est unique a chaque firme. 

Le chiffre des ventes mensuelles par rayon pu-
bliC pour le Canada n'est fondC que cur lee firmes 
qui presentent Ia ventilation requise des ventes. 
La repartition en pourcentage des ventes par rayon 
obtenues aupras des firmes ddclarantes est appli-
quCe au chiffre rnensuel des ventes totales pour le 
pays afin d'Ctablir une estimation des ventes par 
rayon pour l'enseinble du Canada. 

Le chlffre des stocks mensuels par rayon publiC 
pour le Canada n'est fondC que aur les firmes qul 
prCsentent Ia ventilation requise des ventes et des 
stocks. Pour chaque rayon, le rapport des ventes 
aux stocks (calculé a partir des declarations des 
firmes) est appliqué a l'estimation des ventes men-
suelles afin de produire une estimations des stocks 
pour le Canada. 

Le chiffre des comptes 1 recevoir mensuel pour 
l'enseinble du pays provient des firmes de grands 
magasins qui ont de tels comptes. Lee donnCes re-
latives aux enqutCs retardataires sont estimées 
connie suit: on calcule d'abord la variation en 
pourcentage des comptes a recevoir des firmes dC-
clarantes, puis on la fait porter cur lee chiffres 
du mois prCcCdent de is firma retardataire. 
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DATA RELIABILITY 

Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported by 
the organizations listed on the back inside 
cover of this publication. The survey can 
be considered as a complete census of the 
population under consideration and therefore 
not subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known department 
store locations, errors in published data can 
occur. These errors, called non-sampling 
errors, are present whether a sample or a 
complete census of the population is taken and 
can be attributed to one or more of the fol-
lowing sources: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwilling-
ness of the respondent to provide correct in-
formation, misinterpretation of the questions 
because of definitional difficulties and dif-
ferent tendencies of different interviewers 
in explaining questions or interpreting res-
ponses under different modes of communication. 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data for the non-responding units 
can be imputed using the data from responding 
units or some earlier data on the non-respon-
ding units if available. The extent of error 
due to imputation is usually unknown and is 
very much dependent on any characteristic 
differences between the respondent group and 
the non-respondent group in the survey. This 
error generally increases with increases in 
the non-response rate and attempts are there-
fore made to obtain as high a response rate 
as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of final 
results. With regard to the estimates of this 
publication all attempts have been made to 
minimize the non-sampling errors: department 
store locations have been defined in a most 
precise manner; the questionnaires used in 

FIABILITE DES DoNNEI; 

Erreurs non liées i 

L'enqute mensuelle sur les vent-
des grands magasins porte sur tous lts poinLs de 
vente des firmes de grands inagasins ënumérés a la 
face intérieure de la couverture arrière. Etant 
donn qu'elle peut Ztre considérée comme un recen-
sement exhaustif de la population observée, elle 
me risque pas de comporter des erreurs d'dchantil-
lonnage. Par contre, mime les données publiêes 
d'un recenseinent qui dénombre intégralement a cha-
que inois l'ensemble des points de vente connus des 
grands magasins peuvent ëtre entaches d'erreurs. 
Celles-ci, dites non liées a l'echantillonnage, se 
retrouvent tant dans les recensements que dans les 
enqutes par échantillonnage. Elles sont dues a 
un ou plusieurs facteurs parmi les suivants: 

Le champ couvert par l'enqute. L'erreur résulte 
d'un listage incomplet et d'une couverture insuf-
fisante de la population vise. 

La réponse. Ici, l'erreur peut Ftre attribuable 
a la conception du questionnaire et aux caractë-
ristiques de la question, a l'incapacitê ou au 
refus de l'enquté de fournir des renseignements 
exacts, a l'interprétation fautive des questions 
due a des probThines d'ordre sémantique, ou aux 
variations, d'un interviewer a l'autre et 
node de communication retenu, daris l'expl 
des questions et dans l'interprétation de 
réponses. 

La non-réponse. Curtains enqutês refusent de ré-
pondre, d'autres en sont incapables et d'autres 
encore répondent trop tard. Les données relatives 
aux non-répondants peuvent tre imputées a partir 
des chiffres fournis par les répondants ou A l'aide 
des statistiques antérieures sur les non-répon-. 
dants, si elles existent. On ne connatr générale-
ment pas l'importance de l'erreur d'imputation; 
celle-ci vane beaucoup selon les caractéristiques 
qui distinguent les répondants des non-répondants. 
Comme ce type d'erreur prend habituellement de 
l'ampleur a mesure qu'augmente le taux de non-re-
ponse, on s'efforce d'obtenir le meilleur taux de 
réponse possible. 

Le traitement. L'erreur peut se produire lors des 
diverses étapes du traitetnent, telles que le codage, 
l'entrée, la verification, la pondération et Ia 
totalisation. 

11 est difficile de mesurer les erreurs non 
ll6e3 a l'échantillonnage. En outre, il faut les 
cerner de sorte qu'elles ne nuisent pas I l'utili-
sation ou I l'interprétation des chiffres défini-
tlfs. S'agissant des estimations du present bul 
letin, tout a été mis en oeuvre afin de minimis 
ce genre d'erreur. Ainsi, les points de vente tl 

grands magasins ont été définis avec beaucoup d 
precision; les questionnaires ont été conçus av 
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the survey have been carefully designed to 
minimizedifferent interpretations; detailed 
icceptance testing has been carried out for 
the different stages of editing and processing; 
and every possible effort has been made to 
reduce the non-response rate as well as the 
response burden. 

Non-sampling Error Measures 

One source of non-sampling error is the 
non-response error. To assist users in eval-
uating this error two response measures are 
derived, namely, the response rate which is 
a measure of the proportion of those units 
which have responded in time for inclusion in 
this publication and the response fraction, 
which is a measure of the data response rate, 
and is the proportion of the published data 
which is based upon actual reported data. 

The unit used in the Department Store Sales 
and Stocks Survey for derivation of the re-
sponse rate is based on (1) the geographical 
regions, i.e., the 10 provinces, the two 
territories and the four metropolitan areas, 
in which a department store organization oper-
ates department store locations and (2) the 
dtpartment store organizations themselves. 
or example, a department store firm reporting 
or 20 stores in Ontario would be considered 
is one survey unit and one organizational 
unit while an organization reporting for five 
stores in Vancouver, 10 in British Columbia 
(excluding Vancouver) and two in Yukon would 
be considered, as three survey units but only 
one organizational unit. 

The data variables under consideration 
for derivation of the response fraction are 
namely sales, stocks and accounts receivable. 

Text Table I gives the non-sampling reli-
ability of the survey data with respect to 
the non-response error. The response rate is 
given as the percentage of survey units and 
the corresponding organizational units which 
have responded in time for inclusion in this 
publication. The response fraction is given 
as the percentage of the published data which 
is based upon actual reported data submitted 
by department stores. For example, a cell 
of 20 organizational units in which five 
respond for a particular month would have a 
response rate of 25% in terms of these units. 
If the five units represented $8 million out 
of a published estimate of $10 million, the 
response fraction would be 80%. In cases such 
as these, the response rate alone would tend 
) underestimate the reliability of the esti- 
I 	u' 	md 	h 	.1 'uu ur 	d 	h.'-. 	i 1 ..'r u' 	-  

soin afin de réduire au minimum le nombre d'inter-
prétations éventuelles; les diverges étapes de 
verification et de traitement ont fait l'objet de 
contröles d'acceptation détaillés; enfin, on n'a 
absolument rien negligé pour que le taux de non-
rCponse et le fardeau de réponse soient faibles. 

Estimation des erreurs non liées a l'échantillon-
nage 

Parmi les erreurs non liées a l'échantillonnage, 
on retrouve l'erreur de non-réponse. Le tableau 
explicatif 1 donne deux mesures de Is réponse qui 
aideront l'utilisateur a êvaluer ce genre d'erreur. 
Le taux de rCponse représente la proportion des 
unites qui ont répondu assez tôt pour tre incluses 
dans la présente publication. La fraction de ré-
ponse, par contre, est le taux de réponse des don-
nées, c'est-a-dire la proportion des chiffres pu-
bliés qul est fondée sur des renseignements reel-
lement déclarés. 

L'unité utilisée pour calculer le taux de ré-
ponse de l'enquête sur les ventes et les stocks des 
grands magasins est fondée sur (1) lea regions 
(c'est-a-dire les 10 provinces, deux territoires 
et quatre regions métropolitalnes) oii les firmes 
de grands magasins exploitent des points de vente 
et (2) les firmes de grands magasins elles-memes. 
Par exemple, une firme de grands magasins qui pro-
duit une declaration pour 20 magasins en Ontario 
est considérée comme une unite d'enqute et une 
organisation, alors qu'une firiue dont la déclara-
tion porte sur cinq magasins a Vancouver, 10 en 
Colombie-Britannique (sauf Vancouver) et deux au 
Yukon représente trois unites d'enqute, mais seu-
lement une organisation. 

Les variables dont ii faut tenir compte pour 
calculer la fraction de réponse sont lea ventes, 
les stocks et les comptes a recevoir. 

Le tableau explicatif I donne la fiabilité des 
données d'enqute en matière d'erreurs dues a la 
non-réponse. Le taux de réponse représente le 
pourcentage des unites d'enquéte et des unites or-
ganisationnelles correspondantes qui ont répondu 
assez t6t pour kre incluses dams le present bul-
letin. Par contre, la fraction de réponse consti-
tue le pourcentage des données publiés qui sont 
fondées sur des renseignements effectivement décla-
rés par les grands magasins. Par exemple, le taux 
de réponse d'une cellule coinportant 20 unites donc 
cinq répondent bra d'un mois donné atteindrait 
25 Z. Cependant, si lea cinq unites représentent 
$8 millions sur l'estimation publiée de $10 mil-
lions, Is fraction de réponse s'élèverait a 80 %. 
Comine le taux de réponse aurait, a lui seul, ten-
dance a déprécier la fiabilité de l'estimation dana 
un tel cas, il faudrait tenir compte des deux uni- 
tuc de num-ir 
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TEXT TABLE I. Measures of Reliability, Department Stores, May 1980 

TABLEAU EXPLICATIF I. Mesure de la fiabilité, grands magasins, mai 1980 

 

I 
Response rate 

Taux de réponse 

Response fraction 

Fraction de 
réponse 

 

Monthly Canada sales total - Ventes men-
suelles totales, Canada 

Monthly sales by department - Ventes men-
suelles par rayon 

Monthly stocks by department - Stocks men-
suels par rayon 

Month-end accounts receivable - Comptes a 
recevoir A la fin du mois 

Survey units 	Organizational 
units 

Unites d'en- 	Organisations 
quête 

per cent - pourcentage 

99.1 	96.4 	99.9 

53.6 	86.3 

39.3 	60.1 

80.0 	69.5 

SEASONAL ADJUSTMENT 

Seasonal adjustment(1) separates and mea-
sures the effect of recurring intra-annual 
variations resulting from normal differences 
in weather, holidays with invariable dates, 
or other events with a similar pattern of 
timing. An additional adjustment due to 
trading day variation is made for the depart-
ment store series. This variation stems from 
the fact that a particular day of the week 
may occur five times in a particular month 
one year and only four times in the correspons-
ing month in other years. This additional 
adjustment is made prior to the seasonal ad-
justment but is treated as part of the sea-
sonal adjustment process. 

The department store series have been sea-
sonally adjusted using the ARIMA option of the 
X-11-ARIMA seasonal adjustment program (2). 
This new method of seasonal adjustment con-
sists of extending the original series with 
one year of estimated walues prior to the 
seasonal adjustment procedure. The estimated 
values are forecasts made by ARIMA models 
which have been fitted to the original series. 

DSAISONNALISATIO 

La désaisonna 	 I 
dence des varlat.i ons purioLiiqucs qu I s 	riIu .SLUt 
au cours d'une année en raison de l'ëvolution nor-
male du climat, des congés fixes et d'autres événe-
ments qui se répètent a intervalles réguliers. On 
rajuste également la sérle des grands magasins pour 
tenir compte de la variation du nombre de jours 
commerciaux. Celle-ci est due au fait qu'un inois 
donné peut compter, par exemple, cinq samedis une 
année, mais seuleinent quatre lannée suivante. Get 
ajustement est apporté avant la désaisonnalisation 
proprement dite, mais 11 est considéré corrnne partie 
intégrante de cette derniare. 

La série des grands magasins a été désaisonnali-
see au moyen de l'option ARMMI du progranune de dé-
saisonnalisation X-11-ARMMI (voir la note donnée 
plus loin)(2). Cette technique consiste é ajouter 

la sCrie d'origine une année de données estima-
tives avant de procéder a la désaisonnalisation 
proprement dite. Les données estimatives provien-
nent de previsions réalisées par des modèles ARIIMI 
ajustés a Ia série initiale. 

See Tables 2, 9 and 13. 
For further explanation see The X-11-
ARIMA Seasonal Adjustment Method, Estela 
Bee Dagum, Statistics Canada, Catalogue 
12-564E, Occasional. 

Voir les tableaux 2, 9 et 13. 
Pour plus ample information voir La méthodeJ 
désaisonnalisation X-11-ARMMI, par Estela B 
Dagum, Statistique Canada, no 12-564F au cat 
logue, hors série. 
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ihe X-11 part of the X-11-ARIMA program 
ics primarily on the ratio-to-moving aver-

u;c method to smooth the extended series as 
i preliminary estimate of the trend-cycle, 
computing ratios of the extended original 
series to the trend-cycle estimates and esti-
mating seasonal factors from these ratios. 
These procedures are repeated a number of 
times to produce the final seasonal fac- 
tors (3). 

While seasonal adjustment provides a deeper 
understanding of the underlying trend-cycle 
of a series, the adjusted series still con-
tains an irregular component. Small changes 
between months In the adjusted series may 
simply be irregular movements and, to obtain 
a clearer insight into the underlying trend, 
users should examine the adjusted series 
over a number of months. 

To assist the user, the Months for Cyclical 
Dominance number, MCD, is provided (4). The 
MCD is the shortest monthly span for which 
a certain ratio becomes and remains less than 
one, that is, the ratio for which the absolute 
average percentage change of the trend-cycle 
of the seasonally adjusted series becomes 
creater than the absolute average percent 
hange of the irregular component. The MCD 
an be interpreted as the number of months 
)ver which a change in the seasonally adjusted 

ries must move in a given direction before 
one can be reasonably certain that the trend-
cycle of that series also has moved in the 
given direction. Clearly small MCD'S are 
desirable and indicative of a smooth series. 
Applying a moving average to the seasonally 
adjusted data of MCD length tends to smooth 
irregular movements which may obscure the 
underlying trend-cycle. The MCD moving aver-
age provides a method of reducing all types 
of series to approximately the same degree of 
smoothness, whatever the size of the irregular 
component in the original series. 

La partie X-11 du programme X-11-AR1*1I fait 
surtour appel A Is méthode de rapport aux moyennes 
mobiles pour effectuer le lissage de la sérle cor-
rlgée et obtenir une estimation provisoire de la 
tendance-cycle, pour calculer les rapports de la 
série initiale (ajustée) aux estimations de Is 
tendance-cycle et pour estimer les facteurs saison-
niers àpartir de ces rapports. Les facteurs sal-
sonniers définitifs me sont produits que lorsque 
ces operations ont été exécutées A plusieurs re-
prises(3). 

Bien que la désaisonnalisatlon permette de mieux 
comprendre la tendance-cycle fondamentale d'une 
sérle, la série désaisonnalisée n'en contient pas 
moms une composante irrégulière. De lCgres va-
riations d'un mois A l'autre dans la série dCsal-
soanalisée peuvent tre de simples mouvements irré-
guliers; pour avoir une meilleure idée de la ten-
dance fondamentale, les utilisateurs doivent done 
examiner les series désaisonnalisée d'un certain 
nombre de mois. 

A cette fin, ils disposent des mois a dominance 
cyclique, ou MDC(4). Ii s'agit du plus petit nom-
bre de mois pour lesquels un certain rapport de-
vient et reste inférieur a l'unite; autrement dit, 
c'est la période pendant laquelle le taux de varia-
tion moyen absolu de la tendance-cycle de la série 
désaisonmalisée est supérieur a celul de la compo-
sante irrégulière. Le MDC peut ëtre considCré 
comae le nombre de inols que dolt durer une varia-
tion de la série désaisonnalisée dans une direction 
donnée avant qu'on ne puisse 9tre raisonnablement 
certain que la tendance-cycle de la série évolue 
dans la mime direction. Ainsi, un MDC peu élevé 
est souhaitable et indique la presence d'une série 
lisse. L'application d'une moyenne mobile aux 
données désaisonnalisées dont la période eat égale 
au MDC tend 	lisser lea mouvernents irréguliers 
pouvant dissimuler la tendance-cycle fondainentale. 
La méthode de la moyenne mobile du MDC permet de 
réduire tous les genres de gene A peu près au mime 
nlveau de lissage, quelle que soit Ia taille de la 
composante irrégulière dams la série initiale. 

EXPLANATORY NOTES 

The percentage change in sales shown in 
this report are based on the total dollar 
volume of receipts for each of the periods 
being compared. These trends include the 
effect of stores starting operation or ceasing 
operation and are not limited to identical 
stores, i.e., those in operation in both of 
the periods being compared. 

See Tables 14,15 and 16. 
See Tables 14.15 and IE (Column 1).  

NOTES EXPLICATIVES 

La variation des ventes en pourcentage donnée 
dans le present bulletin eat fondée sur la valeur 
totale des recettes pour chacune des périodes ob-
servées. Elle tient compte des magasins qui ont 
ouvert leurs portes et de ceux qul lea ont fermées; 
autrement dit, elle ne se limite pas aux magasins 
qui ont été exploités dana toutes lea péniodes en 
cause. 

Voir les tableaux 14, 15 et 16. 
Voir 1e 	th]nix H.. 15 	t 16 (o1onni H. 
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The stock-sales ratios(S) are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stocks ratios(6) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning and 
ending stocks at selling value for the month. 

The metropolitan areas of Montréal, Toronto, 
Winnipeg and Vancouver are census metropolitan 
areas as defined by the 1971 Census. 

The commodity reference list s  which de-
scribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published in the December issue of this pub-
lication. 

Revisions to department store sales and 
stocks are published yearly in the March issue 
of this publication. Revisions to month-end 
accounts receivable are published on a monthly 
basis. 

Number of shopping days that this report 
is based on varies from month to month. See 
Text Table II for the number of shopping days 
the current report is based on. 

(5) See Table 10. 

On obtient les ratios stocks-ventes(5) en dvi-
sant la valeur marchande des stocks A la fin dii 
mois par le chiffre des ventes pour le mois. 

On obtient les ratios ventes-stocks(6) en divi-
sant le chiffre des ventes pour le mois par la 
valeur marchande moyenne des stocks en debut et en 
fin de mois. 

Les regions métropolitaines de Montréal, de 
Toronto, de Winnipeg et de Vancouver correspondent 
aux regions métropolitaines du recensement de 1971. 

La liste de référence des marchandises, qui 
décrit en detail les produits de chacun des 40 
rayons présentés dans cette publication est repro-
duite dans le numéro de décembre. 

Les chiffres révisés des ventes et des stocks 
des grands magasins sont publiés chaque annêe dans 
le numéro de mars du present bulletin. Les révi-
sions aux cornptes a recevoir en fin de mois sont 
apportées mensuellement. 

Le nombre de jours conunerciaux sur lesquels sont 
bases les renseignements présentés ici vane d'um 
mois l'autre. Le tableau explicatif II donne le 
nombre de jours pour la période Is plus récente. 

(5) Voir tableau 
H. 

I 

IEXI TABLE ii. NuniDer 01 Shopping Days, ny Month 

TABLEAU EXPLICATIF II. Nombre de jours commerciaux, par mols 

1980 1979 

Total number Number of Total number Number of 

of shopping Saturdays of shopping Saturdays 

days days 

Nombre total Nombre de Nombre total Nombre de 

de jours samedis de jours samedis 

commerc iaux commerciaux 

January - Janvier 26 4 26 4 

February - Février 25 4 24 4 

1arch-Mars 26 . 	 5 27 5 

April - Avril 25 4 24 4 

May - Mai 27 5 27 4 

June - Juin 25 4 26 5 

July - Juillet 26 4 25 4 

August - AoiIt 26 5 27 4 

September - Septembre 25 4 24 

October - Octobre 26 4 26 

November - Novetnbre 25 5 26 

December - Déceinbre 26 4 25 
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January February March AprIl May 

1980 1980 1880 1980 1980 

Janvier F6orier Mars Audi Mai  
1980 1980 1980 1980 1980 

June 	July 
Department 

Mat 	Join 	Juillet 

No 

inilliers de dollars 

I 	Women's and ,sissen' dresses, housedresnes, 8,148 9,567 12,709 15,783 21,119 16,058 16,752 12,777 
apronn and uniforms 

2 	Women's and misses' coats and suits 11,830 10,567 14,525 14,834 7.503 8,881 6,242 6.768 

3 	Women's and misses' 	sportaucar 22,240 24,233 30.706 36,365 43.785 38,870 36,081 29,903 

4 	Furs 3,849 3,069 1.767 627 425 439 509 941 

5 	Infants' and ehildren'n wear and nursery 13,840 12,973 15,186 18,402 17,867 17.259 16,233 15.634 
equipment 

6 	Girls' and teenage girls' wear 7,713 8,742 12,715 14,499 14,728 12,473 12,138 10,269 

7 	LingerIe and women's sleepaear 8.083 8,604 10,591 11,657 15,230 14,105 13,654 12,421 

8 	Intimate apparel 6.239 5,779 7.354 8,406 9,072 7,820 8,400 7,150 

9 	Millinery 1,159 871 766 1,059 960 1,006 979 959 

10 	Women's and girls' hosIery 6,759 6,228 7,169 8,486 8.610 7,278 6,458 5,289 

11 	Women's and girls' 	gloves, mitts and 7.360 7,076 9,262 11,134 12,573 10,703 9,760 7,876 

accessories 
12 	Women's, misses' 	and children's footwear 12,988 11.646 16,849 23,261 23,820 20,913 18,810 14,420 

71 	Ncr',, 	cirching 71,107 19,910 27,822 30,095 27,936 30,860 21,H' 

17 	1 	od 	4 I 	4 	d pr.d ia.599 46,729 1 	7 46,J11 44, 2 5 7  77 	9 15,288 

18 	Toiletries, connetics and drugS 27,702 28,333 30,113 33,754 35,680 30,902 30,276 28.820 

19 	Photographic equipment and supplies 8,431 7,150 8,646 9.304 10,485 9.740 11,290 11.119 

20 	Piece goods 5,039 4,991 6,016 5.822 6,004 6.139 5,472 4,211 

21 	LInens and domestics 22.416 13,641 16,458 17,231 19,954 18,689 19.335 21.905 

22 	Snalluare, and notionm 8.473 6,737 7,174 7,242 6,371 5,790 5,637 5,940 

23 	China and glassware 7,214 6,788 7,855 8,169 10,113 8,985 8,131 7,647 

24 	Floor coverIngs 10,285 10,370 11,998 11,333 12,635 12.539 11,650 12,089 

25 	Draperies, curtains and furniture coo- 10.168 9,478 12,461 14,068 14,028 13,132 13,480 13,228 

er ings 

26 	Lamps, pictures, mirrors and all other 6,394 5,727 6,789 6,753 6,691 6,283 6,195 6,482 

horse furnishings 
77 	Furniture 42.701 32.183 39,230 36,648 45,605 39,651 39.720 44,852 

28 	Major appliances 34.843 26,903 33,236 30,273 36,312 34,987 36,346 40,961 

29 	Television, radio and music 25,948 20,944 25.133 21,522 22,000 21,137 20,094 22,534 

30 	Housewares and small electrical appliances 20.731 20,822 22,018 24.422 30,384 25.695 24.655 25.923 

31 	Hardware, paints, wallpaper, etc. 17,512 17,113 19,161 24,996 30,966 28,430 28,311 22.180 

32 	Plumbing, heating and building materials 5.345 5,440 6,649 8,315 10,004 8,727 9,048 7,571 

33 	.Jewellery 10.115 11,092 14,074 14,226 18.565 17,002 16,516 14,226 

34 	Toys and games 6,109 6,939 8,650 11,381 11.327 8,736 10,098 10,576 

35 	Sporting goods and luggage 18,315 14,924 17,918 25,921 31,665 26,335 29,228 24.943 

36 	Stationery, books and magazines 16.407 15,212 15,965 16,156 18,608 16,871 17,128 15,659 

37 	Gasoline, oil, auto accessories, repairs 12.436 10,713 13.347 16,452 16,297 14.524 15,588 14,406 

and ouppliea 
38 	Meals and lunches 15,429 14,761 16,657 16,665 17,782 16,450 16,763 16.25 

39 	Repaira and services 5,011 4,561 4,954 5,257 5,931 5,141 5,278 4,4' 

40 	All other departments 17,741 17,414 20,619 27.365 37,337 31,910 27,686 22.09 

41 	TOTAL ALL DEPARTMENTS 560,634 521,360 616,044 684.859 765,486 685,745 6 1 7,812 620,97 
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1. Vent.s a.nau.1l,s des grand. .agaain.. p..! rayon, Canada, 1979 at 1980 

Chanle 
H /9 

Au$ost September October November December May- May 
April 1980/1979 

Rayon 

1980 

AoGt Sapte.bre Octobr, Novembra 06c,mbre 11.1- N.j 
avrtl 1980/1979 
1980 

NC 
thousands of dollar, per cent 

sillIer, do dollar. pourcencag. 

13.373 14,271 13.312 15,091 19.529 433,8 411.0 Robe., robes do m8n.ge. tabliers at unl- 	1 
torsos pour dine, at jeunes fill.. 

19,088 11,415 24,175 23,186 23,357 49,4 - 15.5 Manteaux at tailleurs pour d..e, at 3eun.. 	2 
tub, 

37,035 43,138 35,975 42.863 53,090 + 20.4 s 12.6 V6taaent, eport pour dame, at jeun.. liii.. 	3 
2.402 2,187 2,729 3,641 5,069 - 32.2 - 	3.2 Fourcure. 	 4 

20,672 19,345 21,027 22,070 29,232 - 	2.9 + 	3.5 V8teaeota pour b6b8. at infant, at article. 	S 
do rhaebrr. d'en(.nta 

20.619 16.030 14,383 17,211 22,275 + 	1.6 4 18.1 V8tinante do tillatt.p at d'adole.cent.. 	6 
11.554 12.815 13.464 20.640 37,200 4 30.7 + 	8.0 LingerIe at vlte..nt, do null pour da... 	7 
7,536 7.872 6.582 7.990 10,647 + 	7.9 + 16.0 Sou,-vRtents 	 N 
994 1.236 2.080 2.879 3,622 - 	9.3 - 	4.6 Chap.aox 	 9 

7.002 8,695 8,846 9,518 12,909 4 	1.5 + 18.3 86* pour dam.. at flilett.a 	10 

9,769 12,317 12,798 18,199 28,995 4 12.9 4 17.5 Cant., south, at article, do parure pour 	11 
dame, at fillettea 

21.038 25.042 25,121 25,303 27,262 4 	2.4 + 13.9 Cha,,.sura. pour das.e, 	lean., till., at 	12 
ant an to 

.3,728 34,521 37,227 47,118 62,386 + 	0.2 4 	8.0 VRtement, pour 60mm.. 	 13 
.,74 29,167 10,616 64.611 96,156 + 	11.4 + 10.4 Art1c1e 	d'/,nhlllenrnt pour 	homers 	16 

... ... .. . .. .................. 

30,303 32,6i5 4,139 75.786 + 	/3 • 13.3 Articles do tullatte, co..étlquea at 5841- 	18 
mOnt. 

11,893 10,708 9 1 999 14.108 28.243 4 12.7 + 	7.6 Appar.lia at lourn(ture, photogr,pbtqu.. 	19 
5.411 6,357 6.672 6,139 5,304 4 	3.1 - 	2.2 Tisaus R 1. piRce 	 20 

21,756 22,623 21,086 23,382 33,607 + 15.8 4 	6.6 LIcerle at lIngo da saloon 	21 
6,532 6,241 8.876 9 1 229 11,338 - 12.0 + 10.0 Menu, artIcle. 	 22 
9,440 9,513 8,625 15.158 27,606 4 23.8 4 12.6 Porcelalno at varreri. 	. 	23 

11.766 13,015 14,873 15,386 12.244 + 	11.3 + 	0.6 ReuStementa do plancher 	24 
12,872 13,526 11,990 14,651 15,053 - 	0.3 4 	6.8 Tature., rtdeaun at boo.,.. 	25 

7,089 7,970 7,664 11.031 17,152 - 	0.9 4 	6.5 Lamp.., tabisaux, siroirs at autr.a article, 	26 
d'a*euble..nt pour 1. .03.000 

40,967 42,205 39,785 42,189 38.839 4 24.4 4 13.0 Meoblea 	 27 
36,511 39,759 37,267 36,298 39.100 4 19.9 4 	5.8 Cro. .pp.reib. .6nager. 	28 
26,084 30,222 28,520 37,696 57.782 + 	2.2 + 	4.1 T8lévision, radio at .u.lqu. 	29 
26.331 25,319 25.344 35,491 62,366 4 	24.4 + 18.2 ArtIcle. do .64age at petit. appar.i1. dOom- 	30 

to iqo*a 

22.901 24,669 26,568 25,067 35.055 4 23.9 + 	8.9 Quincailbert., p.intur., p.pier-tenture, 	31 

6.092 7,126 7,399 7,802 6,692 4 20.3 + 14.6 
etc

i  Mat6rel do plomberia, chauf i.ge at con,- 	32 
truccion 

15.925 19,363 15,857 28,891 60,119 + 30.5 4 	9.2 Rijooterle 	 33 10,610 10,286 17,166 42,175 65,881 - 	0.5 4 16.3 Jousta or jean 	 34 
20.529 19,174 20,133 26,867 45.512 4 	19.8 + 18.0 Article, do sport .r viii... 	33 

23,139 21.668 18,412 27,814 49,344 + 15.2 + 10.3 Papeterle, llvrai at rovu.. 	36 
14,286 13,589 18,154 19.028 20,528 - 	1.0 + 12.2 Easonce. hull., accea.oiro. d'autosobil., 	37 

reparation at fourniturea 
3,293 16.283 17.655 20.515 24,824 4 	5.6 4 	8.1 Ropa. et caa..-cro0te. 	35 '.033 5,029 6.069 7.464 6,721 412.8 +15.4 Service. it trovaux do r6paration 	39 .492 1',825 21,717 24,121 37,711 4 36.4 + 17.0 Tous luIr.. rayon. 	 40 

,098 722,429 740,625 920.368 1,299,618 4 	11.8 4 11.6 TOTAL, TOI/S RAY1S 	 41 
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January 	February Harch 	i. i .. 	. 

1980 	1980 1980 	1980 	1980  

May 	June 
Department 

Janvjer 	Février Mar. 	.,vrtl 	Mat 	Mat 	.1st. 
1980 	1980 1980 	1980 	1980 

No, 

thousands of dollars 

ailliers de dollar. 

I 	Women', and stases' dresses, houaedreaae., 13,975 13,304 14,800 14,634 15,532 13,706 13,888 

aprons and uniforms 

2 	Women', and misses' coats and suits 15,870 15,726 12,370 14,276 12.113 14.403 14,731 

3 	Women's and mia.e' aportawear 37,007 34,911 35,037 37,853 37,694 34,663 34,200 

4 	Furs 2,079 2,591 3,517 1,771 2.292 2,351 3,788 

Infant.' and children's wear and nursery 20,279 18,289 17,061 18,957 18,553 18,492 18,099 

equipment 

6 	Girl.' and trenage girls' wear 15,368 14,525 13,115 15.304 14,933 13,268 13,191 

7 	LIngerie and women's sleepwear 15,240 13,738 14,343 14.121 14,792 16.299 14,502 

8 	tnt imre apparel 7.998 7,632 7,962 8,055 8,057 7,100 7,239 

9 	MillInery 1,445 1,435 1,252 1,467 1,319 1,441 1.418 

ID 	Women', and girls' hosIery 8.254 7,762 7,816 8,228 8,218 7,244 7,461 

II 	Women', and girls' gloves, mitts and items- 12.513 11,736 12,184 12.807 13.040 11.284 51,439 

sac lea 

12 	Women',, uI.srs' and chLldren'a footwear 20.958 20,553 17,923 22.311 21,415 19,474 19,671 

I) 	lien's clothing 35,243 30,967 29,560 32,129 31,912 30.561 31,02 
4 	9ev'., 	Iurniuhivc., 33.818 12.108 11.938 12.425 32.736 30.585 11,92 

11 	1, 	iktl 	1,1. 36,290 3,370 3,904 37, oo 1 36,100 32 1 969 33.321 

19 	PhotographIc equipment and sapplien 11,728 11,416 11,162 11,774 11,509 11,174 11,134 

20 	Piece goods 5,649 5,617 5,701 5,087 5,169 5,485 5,696 

21 	linens and donentien 21,402 20.423 21,842 20,353 21,216 20,191 20,093 

22 	Smalluares and ncittons 8.006 7.808 7.792 7,712 7,485 6,899 6,923 

23 	China and glasswacr 10,852 11,680 11,291 10,476 11,114 9,969 9,863 

24 	Floor coverings 11.829 12.611 12,672 11.542 12.116 12,562 12,068 

25 	Draporion, 	curtains and furniture covcrints 12,912 12,985 13.705 13,274 12,920 12,348 12,527 

26 	Lamps, pictures, m,rrors and all other ho, 8,875 8,230 8,018 7,624 7,561 7,253 7.417 

furnishings 
27 	Furnitarn 39.740 39,676 43,214 36,801 42,582 38,310 38,146 

28 	Major appliances 36,209 37.015 37,457 34.131 34,338 33,998 34,709 

29 	Television, radio and music 29,057 28,943 30,827 27,638 28,620 27,828 27,711 

50 	Housewares and small electrical applIances 30,124 28,473 29,670 28,590 30,212 26,507 26,754 

31 	Hardware, paInts, wallpaper, etc. 25,972 24,774 22,841 22,981 23,709 22,742 23,986 

32 	Plumbing, heating and building materials 7,127 7,516 7,694 7.494 8,202 7,121 6,798 

33 Jesellery 20,366 19,493 20,006 18.271 19,733 18.691 18.472 

34 Toys and gsa 18,063 18,055 16,964 17,607 17.256 15,376 15,622 

35 Sporting goods and luggage 24,751 25,188 25,304 27,511 24,996 22,526 21,968 

36 Stationery, hooks and magarine. 21,930 20.374 20,875 20,131 21,866 20,655 20,739 

37 Caso1in, oh, auto accessories, repairs 16,285 14,983 14,842 15,876 13,588 13,943 14,798 

and supplies 

38 Meals and lunches 17,837 17,673 17,907 18,099 17.709 16,885 17,015 

39 Repairs and servicas 5,852 5,599 5,806 6,040 6,004 5,240 5,29 

40 All other deportment. 25.542 23,630 23,296 25.537 24,761 23,030 23,06 

41 TOTAL, ALL DtpARTMENrS 752,729 729,466 731,036 743,303 751,951 694,979 7 

(1) 

ALL DEPARThENTS". 

Each dep artme nt, including th 
"TOTAL, 	

e "TOTAL, ALL DEPMThENTS", has been adjusted separately. Therefore, the su, of the departments will not equal th 



H I) Change 
May- 
April 

JuLy August September October Noveruber December 1980 
Rayon 

Juillet Aoit Septerubre Octobre Novembre D6cerubre Variation 
avrll- 
thai 
1980 

thousands of dollars per cent 
18°  

milliers ,Io dollars pourcentage 

13.973 16,048 13,988 14,124 14,171 14.383 + 	6.1 Robes, robe. .le .8snage, tOilers et aol- 	1 
forsea pour darues ci jaunes fill.. 

14,331 17,985 .3.154 15.628 11,597 16.685 - 15.2 Manreaux cc tailleucs pour dame. et jeun.. 	2 
lilies 

35,652 37,031 35,984 35,763 35,985 55,973 - 	0.4 Vltemenca sport pour dame, at jeunel fIlles 	3 
1,718 2,266 1,989 2,284 2.168 2,293 + 29.4 Foarrures 	 I. 

18,732 18,371 16,949 19,260 18,261 19,088 - 	7.1 Vftement, pour bdbEs at infants at article. 	S 
de chembrea d'enfants 

13,756 14.343 13.951 14,614 13.335 14.789 - 	2.4 V8tement, de fillectes at d'adol.,centeg 	6 
15,572 14,594 14.441 16,748 14,160 14.951 + 	4.8 Lingerie cc v8teruents de nuit pour dames 	7 7,469 7,502 7,504 7,528 7,882 7.846 .._ Soos-v9cement, 	 8 1.490 1,433 1,382 1.471 1,385 1.690 - 10.1 Chapeaux 	 9 7.759 8,041 7.554 8,047 8,022 8.179 - 	0.1 8a, pour danie, et filletcics 	 10 

11,733 12,346 12,245 12.479 11,860 12,333 + 	1.8 Cania, moufles at articles di parurs pour 	11 
dames cc fillette. 

19.966 20,908 20.152 21.922 17,979 21.248 - 	4.0 Cha.asuce, pour dame., jeunes fills. it 	12 
enfants 

.5 VH. - ynts poor homee. 	 13 
es 	 habillement pour home.. 	 14 
fts cc articles d'hobillement pour 	15 

Ions 

II, I, . 1,9 -- ... I.I,u.fureo pour hommes cc garcons 	 16 
'1 42,957 41,033 40,507 46,301 44,709 + 17.2 Prodatt, alimentaires at connexes 	 17 49 14,938 34,611 34,938 34,957 35,369 - 2.1 ArtIcles de collects', cosruftiqucs at m&d1- 	18 

11,417 11,534 11,815 11,982 12,114 12,349 - 2.3 
ascot. 

Appareils or foarniture. photographique. 	19 5,734 5,831 1,712 6,007 5,707 5,706 + 1.6 Elsaus 3 1, pièce 	 20 

20.837 21,513 20,453 21.382 20,860 22,012 + 4.2 Literie cc linge de esison 	 21 7,292 7,385 7,349 8,187 7,508 7,812 2.9 Menus arrlrie. 	 22 9,473 9,761 10,188 10,530 10,877 10,159 + 6.1 I'orcelaiuc at verrerie 	 23 12,721 12.110 11,754 12,596 12,213 12,809 + 5.0 Revtements de plancher 	 24 12,927 13.052 12.895 13.188 12.704 13,446 - 2.7 Tenturea, 	rideaux et housses 	 25 

7.961 7,794 8,066 7.719 8,060 8.178 - 0.8 Launpes, 	tableaux, miroirs at autre. article. 	26 
dameublement pour Ia L,uaison 

41,047 39,240 38,889 39,468 40,741 41,527 + 9.7 Meubles 	 27 35.606 33,585 35.768 35.660 35,737 36,878 + 06 Cros oppareils mèn.g,r. 	 28 27.684 27,617 26,501 27.116 28,325 28,474 + 36 Tflfvixion, radio cc musique 	 29 78,697 27,240 27,532 28,134 28,524 28,763 b 57 Article, de mdnage or petit. apparell. 81cc- 	30 
triques 

24,347 25,126 26,276 25,936 22,104 25,753 + 3.2 Quincaillerie, 	peinture. papier-centur., 	51 

6,937 6,324 6,477 7.037 8,025 7,739 + 94 
etc. 

Materiel de plosuberie, chauffage at con.- 	32 

19,418 19,188 22,074 19,825 19,748 20,474 + 8.0 
traction 

Bijooturie 	 33 17,061 17,159 17,008 17,726 17,828 17,868 - 210 Jouets ci 	jesux 	 34 23,928 24,105 23,871 25,009 23.581 24,251 - 9.1 ArtIcle, de sport cc valises 	 35 

21,964 71,538 70.200 21.009 20,882 21,829 + 5.5 Papeterie, livres cc revue. 	 36 15,078 14,813 14.877 15,917 14,957 16,300 - 1.8 Essence. huile, acce.aoire, d'automobijc, 	37 
reparation et fourniture. 

17,493 17,430 17,108 17,598 17,723 17,711 - 2.2 Repas et casse-croite. 	 38 .254 5,252 5.144 5.157 5,159 5.390 - 0.6 Service, cc travaux de r8paracioo 	 39 4 23,797 24,558 24,611, 23,703 25,835 - 3,0 Thu. aucre, rayon, 	 40 

7 729,680 714.099 731.858 727,928 755,959 + 0.9 TOTAL. TOUS RAVONS 	 41 

y,que rayme, incluant "TOTAL, TS RAYS", a CtC ajust8 indiolduelimeent. 	Ma cons4qoence is 
RAYONS", 

des 	 '0TAL, some 	rayons ne correspond pas a, 	 T011S 
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T#8LE 3. Departaenc Store Monthly Sale., 

January 
1980 

Janvier 
1980 

Province and selected 
antropolttan area 

by Province and 

Pebruary 
1980 

Thvri.r 
1980 

Np .  

Selected Metropolitan Area, 1919 

March 	Apr11 
1980 	 1980 

Mars 	Avrtl 
1980 	 1960 

and 	I 

1980 

1919 

May 

Mai 

Hat  

June 

Join 

Jy 

J..i1let 

tbou..nda of dollars 

ndfliers de dollar. 

I Neofoondland 5,828 5,723 7,175 8,650 9.182 8.670 8,879 7,853 

2 Prince Idward Island 3.203 2,902 3.290 3,939 4.356 4.315 4.390 4,798 

3 Nova Scotia 10.985 11.204 13.755 17.469 18.624 17,460 17,200 15,433 

4 New BrunswIck 10.212 9,843 12,094 14,880 16,056 14,930 14,480 12,744 

5 I7uebec 104.991 94.017 112.435 127.620 149.541 135.428 124.944 116,615 

6 Ontario 199.989 180.914 209,114 242.251 266.650 248,570 245,530 223.430 

7 Nwiitoba 27,740 26.404 34,225 36,763 40,499 37,575 36,739 33,553 

8 Sashatchewan 14.487 14.310 11.724 18,787 21.130 18,735 18.736 16.996 

9 Alberta 80.142 78.282 92,416 97.684 108.321 92,796 95.033 86.159 

10 BrItish Colunbia 100.151 96.116 111,853 114,626 128.735 

107.266 111,881 103,352 
11 Yukon and Northwest 

Territories 1,700 1.586 1,963 2.190 2,392 

12 CANADA 560,63.4 521,360 616,044 684,859 765,486 685,745 677,812 620,932 

13 MontrAni 64,608 58,114 70,151 79,328 91,036 81.771 76.366 (. 

14 Toronto 84.459 75.883 86,916 98.913 106.766 99.390 97,707 

13 Winnipeg 25,217 24,044 32,018 33.217 36,646 34.051 33.012 

16 Vancouver 64.665 61.783 71,181 72.208 80.651 65.837 67,598 

TABLE 4. Numbar of D.partnent Store Location., by Provinc, and Selocted Metropolitan Area. 1979-1980 

January February March Apr11 May 1979 
1980 1980 1980 1980 1980  

Province and aelected 
netropolitan area Janvier Thvrter Mars Avril Mat March April May 

1980 1980 1980 1980 1960 
Mar. Avril Mal 

number 

noabre 

1 Navfoundland 17 17 17 17 17 17 17 17 

2 Prince Edward Island 1 7 7 1 1 7 7 7 

3 Nova Scotia 24 24 26 26 26 24 24 24 

4 New Bronawick 23 23 24 24 24 22 22 22 

5 Quebec 159 159 159 158 158 155 155 155 

6 Ontario 274 274 275 275 274 265 265 265 

1 Manitoba 34 34 34 34 34 30 30 30 

8 Saekatchawan 22 22 23 24 25 22 22 22 

9 Albert.. 60 60 60 61 62 57 57 57 

10 British Colunbi.a 86 86 86 86 86 

11 Yukon and Northwest 87 87 88 

TerrItories 7 7 7 7 7 

12 CANADA 711 713 718 719 720 686 686 667 

13 Montr8al 81 81 81 80 80 80 80 An 

14 Toronto 81 81 81 81 79 76 76 

15 Winnipeg 27 27 27 27 27 24 24 

16 Vancouver 39 39 39 39 39 35 35 35 

I 



- 19 - 

t.EA13 3. Vent.s m.n.o.11e. dci Srds mugaite.. per provInce at certaines zon.a .Itropolitatn.., 1979 at 1980 

Change 

Variat ton 

August September October November DecemI,er May- May Province at cortaines 
April 1980/1979 zone. a6tropolituinma 
1980 

AoGt Septeabre Octobre Noveabre D8cemhre Mat- Nai 
avril 198011979 
1980 

110  
thouaaeds of dollars per cent 

.11li.ru do dollar. pourcentege 

9,251 9.303 9734 12,122 17.338 + 	6.2 + 	5.9 T.rr.-Nve, 	1 

4,908 3,944 4,244 5,209 7,411 + 10.6 + 	1.0 t1a-du-Princ.-douar4 	2 

17,886 16,932 18,145 24,830 35,159 + 	6.1, + 	6.7 iiouveil.-gcouua 	3 

14,624 13,926 11,521 20,830 28,650 + 	7.9 + 	7.5 Nouv.au-Brun.wick 	4 

135,650 137.550 133,070 165,311 240,659 + 	17.2 4 10.4 Québec 	5 

252,084 256,398 273,125 333,790 484.350 + 10.1 + 	7.3 Ontario 	6 

36.621 40,456 39,294 50,206 66,975 + 10.2 + 	7.8 Manitoba 	7 

19,250 20,262 20.635 27,880 35.416 4 12.5 + 12.8 Sskatcheuun 	B 

96.492 98,825 103,356 126.628 172.692 4 10.9 + 16.7 Alb.rta 	9 

+ 12.3 Co1b1m-Brtr.ann1qu. 	10 

118,333 124,833 123,502 153,561 210.966 22.2 + 	9.2 Yukon .t lea Tern- 	11 
noire. do Ilord-Oue.t 

701,098 722.429 740,625 920,368 1,299,618 4. 11.8 4 11.6 CAJ69DA 	12 

1,167 86,790 79,321 106,623 152,744 + 14.8 + 11.3 Noncr6al 	13 

189 
.180 

109,932 111,712 137,735 201,003 + 	7.9 + 	7.4 Toronto 	14 

36,744 34,586 45,617 60,222 + 10.1 + 	7.6 Winnipeg 	15 

.140 78.054 75.465 94,292 128,164 4 11.7 4 22.5 VuOcouver 	16 

TAIIIAU 4. Nbro do succursales des grands ang.atn.. per province at cCrtin.. zoo.. •&tropolitaine., 1979-1980 

1979 

June 	July 	Augu.t 	Septem 	
Province et certain.. 

ber 	October 	November 	December 	non.. m*tropoiitain.. 

Join 	Juillet 	AoOt 	Septembre 	Octobre 	Nuvembre 	Ddcembre 

n-ru 

17 17 17 17 17 17 17 T.rre-fl.uy. 	1 

7 7 7 7 7 7 t1.-du-Prtnce4douard 	2 

24 24 24 24 24 24 24 Nouy.11.-tco... 	3 

22 22 22 22 22 23 23 Nouv.a-8run.vtck 	1, 

155 155 158 158 159 159 159 Québ.c 	5 

265 266 268 271 274 274 274 Ontario 	6 

30 30 30 31 33 34 34 Manitoba 	7 

22 22 22 22 22 22 22 Saukatch.wan 	8 

57 57 58 58 59 60 50 Alberta 	9 

Coloabi.-Brit.nnique 	10 
89 89 92 92 93 93 93 

Yukon at lea Tern- 	11 
toir.. do Nord-Oj.ut 

689 698 702 710 713 713 CAJtADA 	12 

80 

81 81, 81 81 81 Montréal 	13 

77 79 61 81 81 81 Tonooto 	14 

24 24 25 25 27 27 Winnipeg 	13 

35 38 38 38 38 38 Vancouver 	16 
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TABLE 5. Department Store Cumulative SJs, 
January-May 

TABLEAU 5. Ventes cumulatives des grands magasins, par rayon, Canada 
Janvier-mal 

Department Sales - Ventes Change 
1980/1979 

Rayon Variation 
1979' 1980 1980/1979 

No. 
thousands of dollars per cent 

milliers de dollars pourcentage 

1 Women's and misses' dresses, housedresses, aprons and uniforms - 
Robes, robes de ménage, tabliers et uniformes pour dames et 
jeunes flues 61,329 67,326 + 9.8 

2 Women's and misses' coats and suits - Manteaux et tailleurs pour 
dames et jeunes flues 59.317 59,259 - 0.1 

3 Women's and misses' sportswear - Vtements sport pour dames cc 
jeunes filles 143,582 157,329 + 9.6 

4 Furs 	Fourrures 12,818 9,737 - 24.0 
5 Infants' and children's wear and nursery equipment - Vtements pour 

bébés cc enfants et articles de chambres d'enfants 74,476 78,268 + 5.1 
6 Girls' and teenage girls' wear - Vétements de fillettes et d'ado- 

leacentes 48,955 58,397 + 19.3 
7 Lingerie and women's sieepwear - Lingerie at vétements de nuit pour 

dames 49,734 54,165 + 8.9 

8 Intimate apparel - Sous-vBtements 32,280 36,850 + 14,2 
9 Millinery - Chapeaux 5,021 4,815 - 4.1 
10 Women's and girls' hosiery - Bas pour dames et fillettes 31,562 27,252 + 18.0 
11 Women's and girls' gloves, mitts and accessories - Gants, moufles 

at articles de parure pour dames at filletces 43,182 47,383 + 9.7 
12 Women's, misses' and children's footwear - Chaussures pour dames, 

jeunes filles et enfants 79,410 88,564 + r 
13 Men's clothing - Vétements pour hommes 123,845 131,100 + 
14 Men's furnishings - Articles d'habillement pour hommea 104,406 113,519 + 

15 Boys' clothing and furnishings - Vétements et articles d'habille- 
ment pour gsrcons 40.988 44,418 + 

16 Men's and boys' footwear - Chaussures pour hommes ci garçons 47,783 55,164 + 15.4 
17 Food and kindred products * Produits alimentaires et connexes 191,150 225,618 + 18.0 
18 Toiletries, cosmetics and drugs - Articles de toilett., cosmétiques 

et médicaments 136,738 155,082 + 15.1 
19 Photographic equipment and supplies - Appareils et fournitures photo- 

graphtquea 41,282 44.014 + 6.6 
20 Piece goods - Tissus B Is pièce 27,915 27,872 - 0.2 
21 Linens and domestics - Literie cc linge de maison 80,750 89,700 + 11.1 

22 Smaliwares and notions - Menus articles 31,538 35,997 + 14.1 
23 China and glassware - Porcelaine et verrerie 34,058 40,139 + 17.9 
24 Floor coverings - RevBtements de plancher 54,763 56.601 + 3.4 
25 Draperies, curtains and furniture coverings - Tentures, rideaux at 

houssea 54,855 60,203 + 9.7 
26 Lamps, pictures, mirrors and all other home furnishings - Lauipes, 

tableaux, miroirs et autres articles d'smeublement pour la maison 29,088 32,354 + 11.2 
27 Furniture - Meubles 181,489 196,367 + 8.2 
28 Major appliances - Grog appareils menagers 145,565 161.567 + 11.0 

29 Television, radio and music - Télévision, radio et musique 106,371 115,547 + 8.6 
30 Housewares and small electrical appliances - Articles de menage et 

petits appareils électriques 100.918 118,377 + 17.3 
31 Hardware, paints, wallpaper. etc. - Quincaillerie, peinture, 

papier-tenture, etc. 100.775 109,748 + 9.4 
32 Plumbing, heating and building maccrisis - Materiel de plomberie, 

chauffage et construction 30,141 35,753 + 18.6 
33 Jewellery - Bijouterie 61,561 68,072 + 10.6 
34 Toys and games - Jouets at jeux 38,858 44,406 + 14.3 
35 Sporting goods and luggage - Articles de sport at valiseB 93,249 108,143 + 16.0 

36 Stationery, books and magazines - Papeterie, livres et revues 75,929 82,348 + A.S 
37 Gasoline, oil, auto accesaoriea, repairs and supplies - Essence, 

huile, accessoires d'automobile, reparation at fournitures 61,055 69,245 + 
38 Meals and lunches - Repss et casse-crotes 74,859 81,494 + 
39 Repairs and services - Services et travaux de reparation 22,767 25,714 + i 
40 All other departments - Tous autres rayons 105.909 120,476 + 

41 ALL DEPARTMENTS - TOTAL - TOUS RAYONS 2,837,771 3,148,383 + I. 

L 

r 
L 
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TABLEAU 6. Ventes cumulatives des grands magasins, par province et certaines zones métropolitaines 
Janv ier -isa I 

Province and selected metropolitan area 

Province et certaines zones métropolitaines 

Sales - Ventes 

1979r 	1980 

Change 
1980/1979 

Variation 
1980/1979 

thousands of dollars per cent 

milliers de dollars pourcentage 

Newfoundland - Terre-Neuve 33,392 36,558 + 	9.5 
Prince Edward Island - Ile-du-Prince-Edouard 16,835 17,690 + 	5.1 
Nova Scotia - Nouvelle-cosse 67,696 72,037 + 	6.4 
New Brunswick - Nouveau-Brunswick 56,328 63,085 + 12.0 
Québec 554,515 588,670 + 	6,2 
Ontario 1,014,158 1,098,918 + 	8.4 
Manitoba 155,165 165,631 + 	6.7 
Saskatchewan 78,910 86,438 + 	9.5 
Alberta 395,772 457,445 + 15.6 
British Columbia - Colombie-Britannique 552,081 
Yukon and Northwest Territories - Le Yukon 465,002 + 20.8 

et les Territoires du Nord-Ouest 9,831 

CANADA 2,837,771 3,148,383 + 10.9 

Montréal 342,972 363,237 + 	5.9 
Toronto 615,963 452,997 + 	8.9 
Winnipeg 141,648 150,262 + 	6.1 
Vancouver 290,285 350,488 + 20.7 

TABLE 7. Department Store Monthly Sales as a Percentage of Total Retail Trade, by Province 

TABLEAU 7. Proportions procentuelles mensuelles des grands magasins en relation au total du commerce 
de detail, par province 

I 

May - mal 

1979r 	1980 

per cent - pourcentage 

6.8 7.2 
13.1 14.3 
7.8 8.7 
8.4 8.5 
7.6 7.4 

10.3 10.6 
14.3 14.5 
6.6 6.8 
13.6 13.4 

14.8 
13.6 

13.6 

Province 

Newfoundland - Terre-Neuve 
Prince Edward Island - Ile-du-Prince-Edouard 
Nova Scotia - Nouvelle-Ecosee 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
British Columbia - Colombie-Britannique 
Yukon and Northwest Territories - Le Yukon 

et les Territoires du Nord-Ouest 

10.1 	 10.4 
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TABLE 8. Departalent Store Me.thly Stocks.(l) by Departaent. Canada, 1979 and l 

January February It 

1980 1980 1980 1980 1980 1979 

Janvier Fdvrier Mars kurt! Mat 
1980 1980 1980 1980 1960 

May June July 
Department 

Hal Join Juillet 

No. 
thousands of dollari 

sillinru de dollars 

1 Women's and misses' dresses, house- 33,550 38,621 40.201 46,840 42.347 42.309 30.751 52.265 

2 
dresses, aprons and uniforas 

Women's and missea' coats and suits 28,968 37,879 57.415 32,916 29,487 25,411 28,157 49.777 

3 Woman's and misses' sportswear 77.142 87.703 95,218 110,520 110,144 107,205 87,986 96,275 

4 Furs 19.248 16.179 14,509 17.163 17.612 12,975 12,266 16.425 

S Infants' and children's wear and nursery 53,501 56,521 54,594 66.862 62,608 62,719 55,514 75,123 

equipment 

6 Girls' and teenage girls' wear 30.494 37,028 37,306 41.543 41,664 11,194 34.722 46,194 

7 Lingerie and wo.en's sleepwear 31,661 33,979 36,636 45,044 46,402 43,009 36,394 37,065 

8 Intimate apparel 25,714 24,794 28,805 24,610 27,517 25,516 22,942 23,239 

9 Millinery 1.014 851 1,079 1,788 2.110 1,394 1,127 1,564 

10 Women'S and girls' hosiery 18,176 18,052 18,497 20.751 21.502 19,830 17,376 18.535 

11 Women's and girls' gloves, mitts and 36,282 37,587 41,046 40,396 38,125 41.399 56,767 38,024 

scressor ins 
12 Wyman's. miss..' and children', footwear 70,807 79.201 90,334 103.160 99.458 79.302 75.728 87,97' 

21 lnl,7qn 178670 lv.,17P 171,797 774467, 776.796 71."1 176. 

I 
17 Food and kind ad prod 	rs 6 388 7,891 48 	6113 ii 802 4 449 1 	liii 25.869 9 	89 

18 ToIletries, cos..tics and drugs 127.567 107,103 111,667 138,822 140,782 114,176 104,376 107,608 

19 Photographic eqaip.ent and supplisa 39,735 35,944 35,225 44,569 43,747 41,691 35,357 38,857 

20 Pieca goods 30,400 32.541 32,774 35,491 15,367 35,320 32,749 34,056 

21 Linens and domestics 81,154 83,887 82,320 92,629 100,333 91.760 91,065 80.551 

22 Ssallwares and notions 29.034 28,310 30.189 36.793 39.285 32.624 36.645 34,735 

23 China and glassware 58,253 57,312 57,801 66,682 69,743 61,483 55,003 57,777 

24 Floor coverings 51.164 46,596 47,404 51.263 52,241 48,347 47,847 46,971 

25 Draperies, curtains and furniture coy- 61,485 61,394 60,511 66,830 69,655 62,381 57,451 56,727 

eringi 

26 lamps, picturei, mirrors and all other 35,567 35.981 39.264 41.776 48,631 43,025 45.066 40.547 

27 
hose furnishings 

Furniture 180,328 176,787 177,827 203,931 198,558 188,310 172,459 166,330 

28 Major appliances 57,720 59,241 57.697 40,877 60,156 #4,009 59,827 54,915 

29 TeleviSion, radio and mesic 95,339 91.751 94,432 106.059 106,644 100,044 94,513 90,880 

30 Housewares and umill el.ctrical appli- 
Soc.. 

106,821 100.376 110.811 120.658 122,785 117,341 107,632 109,703 

31 Mardwar., paints. asllpapsr. etc. 105.576 106.987 117.049 128,101 133.277 101,095 92,968 99.927 

32 Pluabing, heating sod building materials 27.009 26.571 28.960 32.213 30.928 27.955 27.064 26,514 

33 Jewellery 91.218 96,947 101,630 116,905 118.193 94.267 85,633 87.971 

34 Toys and game. 62,042 59,617 58.996 69,666 71,326 55,830 51,193 54.607 

35 Sporting goods and luggage 95.456 100.920 112.182 138,501 141,819 125,976 105.306 107.523 

36 Stationery, book, and magazines 66.988 61,368 62,877 74.589 82.718 72,505 64.902 71,072 

37 Cssoline. oil, suto accessories, 	repairs 35,515 35,745 37,442 42,570 43,278 34,810 31,226 33,977 

38 
and supplies 

Heels and lunches 1.575 1.690 1.451 1.564 1,880 1,354 941 8 

39 Repairs and service. 5.165 4.665 4,572 5.060 5,445 5,259 5.129 5,64 

40 All other departments 44,761 57,244 76.368 85,102 90,554 68,798 62.902 71,4 

41 TOTAL ALL DEPA4TS 2.265,036 2,300,345 2.412,385 2,741,559 2,783,418 2,468,107 2.228.756 2.385,74 - 

(1) At selling value 
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August Sepiombor 

Sopteabre 

October 

Octobre 

Noveaber 

Noveabre 

Doceabor 

Ddceixbre 

Change 

Variation 

May- 
April 
1980 

Mat- 
acril 
1980 

May 
1980/1979 

Mat 
1980/1979 

Rayon 

80  
thousands of dollar. per Cant 

.ilLi.r@ do dollar. pourcentag. 

33,002 31.252 44,644 44,819 32,423 - 	9.6 + 	0.1 Robes, rob., 4o rnln.g., tablier. et  051- 	 1 
fore..s pour des it leone. fill.. 

53,013 55,358 67,327 52,605 29,978 - 10.4 + 16.0 Mateaux at taillaurm pour di...s at leunas 	2 
fI 1 1. 

91.956 79.070 104.038 108,529 69,929 - 	0.3 + 	2.7 VPtemont, sport pour 4..,s et jeunes fill.. 	3 
20,662 22,150 24,579 23,990 19,713 + 	2,6 + 35,7 Pourroree 	 4 
65.732 59,839 74,290 69,756 3,833 - 	6.4 - 	0,2 Vtouonts pour b16. at aol ants at articles 

do chbr.. d',nfant. 

61,444 39,858 47,824 46,752 28,220 + 	0.3 + 	1.1 Vltee..nt. 4o filleit.s at d'adnt.*cent.. 	 6 
40,199 36,452 52.584 58.894 31.073 1.4 + 	3.2 Lingeri, at v9t...nca ao ouit pour tea.. 	7 
28,689 20,623 27,793 30.895 26.151 + 11.5 + 	7.8 Soui'vtea.oti 	 8 

1 1 260 1.332 2,568 2,601 1,780 + 16.0 + 51,6 Chapesux 	 9 
21,633 18,762 23,666 214262 16,973 + 	3.6 + 	8.4 Baa pour dma.s at fill.tt.. 	 10 

39,709 38,010 56,460 58,793 34,443 - 	5.6 - 	7,9 Cant., mouflee at article. 4o parure pour 	U 
tee..s at fill.tt.. 

93.670 81,143 101.088 85,619 74,071 - 	3.6 + 25.4 Chausaures pour dare,., leones fitlea ci 	 12 
enfanre 

.41 141.342 1 83 .004 173,310 127.123 + 	6.7 + 21,8 0temrot 	pour he. 	 13 
172,417 146,474. h.4I. 9',104 + 	1. 4. 11.7 Arti 	1,'r 	l'hahlll,'n,'nt 	pnrr 	hom,rn 

.4 1,14 1tJ3,$4 + 	1.4 t 23.3 .Art,,l,rn 	Ic 	tOilcLtc, 	cs,ctAqucs 	cc 	 £8 
ca.eflts 

38.078 16,216 59.348 60,439 38,107 - 	1.8 + 	4,9 Apparoil. xi Ioui'nttur.. photographiqu.. 	19 
35,784 30,798 37.074 32,911 31.698 - 	0.3 + 	0.1 Ti$aS b Is p4.c. 	 20 

79.609 70,552 93,236 94,739 83,050 + 	8.3 + 	9.3 LItorte at hug, 4, saico, 	 21 
33.086 28,803 33,309 32,148 32.785 + 	618 + 20,4 Menus articles 	 22 
60,147 53,207 69,266 74.655 67,002 + 	4.6 + 13.4 Porcelairte ci verrerie 	 23 
49,124 42,613 50.764 48,345 53,675 4' 	1.9 4. 	8.1 Revlcexont. 4. planclr,r 	 24 
54,996 48,753 60,727 58,683 58,470 + 	4.2 + 11.7 Tenturea, ri4,awc ci hou.e.e. 	 25 

42,634 36,219 48.285 65,657 33,124 + 11.6 + 	8.4 Leap.., tableaux, airoirs at autrea arti- 	26 
ci.s d'aasxblent pour Is •ai.on 

162,535 141,615 173.176 174,601 192,482 - 	2.6 + 	7.7 Meublea 	 27 
54,877 46,965 59,299 62,940 60.189 - 	1.2 - 	6.1 Gras appaceil. .8n.ger. 	 28 
95.191 82,999 108.768 120,082 003.207 + 	0.6 + 	6.6 'Talduiaton, radio et ausiqus 	 28 

108.948 100,100 125,615 128,047 97.340 + 	1.8 + 	4.6 Article. 4, adnage at patti. appareils 	 30 
6ltc triqu.. 

108.057 92,102 115,965 118,807 100,146 + 	4.0 4- 	31.8 Qoincaihleria, peintur., paptar-tenturs, 	31 
etc. 

24.044 21,820 24,309 26.553 26,153 - 	4.0 4- 	10.6 MatNi-iet de plonberi., chauffage an con.- 	32 
traction 

94,221 84,389 116,257 135,843 90.606 + 	1.1 + 25.4 Bilouterte 	 33 
71,307 81,826 116,613 92,541 38,888 + 	2.4 + 27.8 .loueta at 	jeux 	 34 

114,373 113,981 153,026 133,871 98,663 + 	2.4 + 12.6 Article. 4e sport at valise. 	 35 

73.967 68.169 89,812 92,050 58,174 4 	10.9 + 14.1 Papeteri., livres at revux. 	 36 
36,538 34,968 42,701 40,129 34,795 + 	2.1 + 24.3 Bance, hull., arc,..olrea d'auto.oblls, 	37 

reparation at lournlrur.. 
426 852 849 722 868 + 20.2 + 38.8 Rapa. ci camsa-croGre. 	 3$ 

.110 5.826 6.813 5.987 4.903 + 	7.6 + 	3.5 ServIces at travaus 4. r8p.rmtion 	 38 
' .20 

• 	52 

69,016 

2.273.282 

89,361 

2,969,822 

85,721 

2,910,248 

46,276 

2,799,789 

+ 	6.4 

+ 	1.5 

+ 31.6 

+ 12.8 

Toos extra, rayon. 	 40 

TOTAL, T1S RASOWS 	 Al 

.,leur do vent.. 
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January February March Apr11 by 1979 
1980 1980 1980 1980 1980  

Department Juno  
May 

Jauvier F8vrier Harm Avril Mat Mat Join 
1980 1980 1980 1980 1980 

No. 
thousands of dollars 

mutters de dollars 

I Women's and misses' dresses, bouie- 37.692 37,882 36.348 42.137 37.864 37,939 36.099 
dresses, aprons and uniforms 

2 Women's and misses' coats and suits 38,506 60,281 41,903 39,744 42.243 36.312 38.713 

3 Women's and misses' sportswear 94.658 95,082 94,155 92,092 96.103 93.407 93.299 
4 Furs 19,943 18,744 19,639 22,169 21,914 16,173 19,319 
S Infants' and children's wear and nursery 64.837 65,974 60,060 62.105 59.889 59,865 59,642 

equipment 

6 Girls' and teenage girl.' oear 40,099 42,087 39,628 37,285 38,336 37,718 37,720 
7 Lingerie and women's sleepwear 43,310 39,700 37,073 40,841 39,751 38,530 39.864 
8 intimate apparel 25.539 75,497 26,790 23,991 25,984 24,097 24,786 
9 Millinery 1.265 1,234 1,364 1,938 2,240 1.476 1.434 
tO Women's and girls' hosiery 20.950 20,487 18.605 20,018 19,745 18.185 17,995 

11 Women's and girls' glove., mitts and 44,174 42,035 44,533 36,750 36,736 39,445 60,017 
accessories 

12 Women's. .i...a' and children', footwear 78,542 84,548 90.172 96,574 93.952 74,718 79.715 

13 Men's cinching 112,248 132.816 145,047 144,697 150,464 123.794 121,451 

lb bk'nn's 	-a 	bLyb' 	Zo,nLwvar hli,92r,  

I? Food and kindred products 
18 Toiletries, cosmetics and drug. 128,413 12::  

19 Photographic equipment and supplies 40,637 38,501 40,423 42.699 40,072 39,081 19,827 
20 Piers goods 33,401 32,903 31.761 34.294 31,831 31.820 33,267 

21 Linens and domestics 89,998 79.202 84,198 81,382 87.208 80,495 88,664 
22 Smallwarea and notions 35,010 31,727 32,789 34,344 33,846 28,094 33,942 
23 China and glassware 66,433 61.402 63.693 66,311 65,035 51,792 57.823 
24 Floor coverIngs 51,003 45,930 49,2311 49,964 49.210 46,219 45,861 
25 Draperies, curtains and furniture coo- 64.170 59,977 59.882 63,830 64,989 58.214 59,988 

eringa 

26 Lamp., pictor.., mirrors and all other 41,591 38,182 38,730 39,072 43,201 39,678 45,131 
homs furnishings 

27 Furniture 193.814 172.361 178.255 187,196 175,296 164,844 167.844 
28 MaJor appliance. 54,950 52,658 56,361 56,614 52,484 56,718 61.036 
29 Television, radio and ms.ic 102,600 100,767 94,536 97,732 99,029 92,487 95.782 
30 Housewares and small electrical appli- 

.RC.. 

117,942 101,887 114,961 105,433 110,678 106.976 107.163 

31 Hardware, paints, wallpaper, etc. 	118,670 	112,807 	106,797 	125,885 	123,944 	94,838 	96,023 

32 Plumbing, heating and building materials 	.,, 	 ,,, 	 ,,, 	 ... 

33 	Jewe11.ry 105,592 103,470 104,407 112,214 109,937 87,835 89,100 
54 	Toys and gmsea 73,821 78.971 70.116 75,279 76,670 59,897 63,429 
35 	Sporting goods and luggage 127,797 123,205 114,110 126.289 120,646 107,172 108,684 

36 	Stationery, books and magazines 77,032 72.751 70,991 75,464 76,648 67,285 
37 	Gasoline, oil, auto accessories, repairs ... ... ... 

and supplies 
38 	Meal, and lunches ... ...  

39 	Repairs and .etvicea ... ., 	 . ... 
40 	All other departments ... ... ... ... 

41 	TOTAL ALL DEPARTMENTS 2.550.140 2,629,043 2,532,422 2.561,247 2.565,599 2,281,881 2.1. 

(1) Each department, including the 	'TOTAL, ALL DEPARTMENTS", has been adjusted separately. Therstora, the sum of the departments will not equal the 
"TOTAL. ALL DEPARTMENTS". 

I 

I 

I 



1  Qiatig. 
May- 
April 

July Auu.t Sept.ar October Nover December 1910 
Rayme 

billet Aoflt Septethrc Octobre Novre D6cembr. Variatice 
mat- 
eon 1 
1980 

90 

thousands of dollars per cent 

mullers de dollars pourcentaNe 

15,275 34.81) 35,947 39,758 38,025 37,074 - 10.1 Robe., robes de mAnge, tabliers at uni- 
formats pour dames at Jeunee fill.. 

39,434 38,372 41,302 49.997 66.843 40,645 + 	6.3 Mentraum at  talileur. pour dames at jews.. 	2 
tiles 

95,231 88.960 89.390 94,675 93.520 91,964 + 	4,4 Vieosents sport pour dames at jeune. fill.. 	S 
15.708 16,952 18.821 18,678 18,816 18,955 - 	1.2 Fourrures 	 4 
62,665 59.114 60,700 64,028 85.584 64,392 - 	3.6 V8teeente pour bAbAs at melanIe it article. 	5 

de chambres d'cnfant. 

38.518 37,515 39,610 41,110 41.348 40.878 + 	2.8 VNtem.nts de fillettes at d'sdol..c.nt,. 	 6 
39,559 37,933 38.233 41,052 41,258 44.286 - 	2.7 Lingerie at vOtements da nuti poor dam.. 	 7 
74,507 24,316 23.499 25,586 26,875 26,049 + 	8.3 Sous-vtemenr. 	 S 
1.973 1,335 1,274 1,630 1,632 1.623 + 15.6 Chapeaux 	 9 

17.963 18,840 18,780 21.692 19,918 20,243 - 	1.4 6.s pour dam., at fiil.tte. 	 tO 

41,1)0 39,080 39,590 42,749 42,664 43.146 -- Cant.. meuflea at article. 10 p.rune pour 	it 
dam.. ci tillette. 

81,353 83,694 83,222 95,312 88,134 85,009 - 	2.7 Chauseoree pour dames, j.une. till.. at 	 12 
ml ant. 

131.184 133,499 139,034 153,349 148,072 143,029 4 	4.0 VAtements pour home.. 	 I) 

- . 	. . 	. 	. . 	. 	. . 	. 	. . 	. , Iroduits 	alIm.IItaLres 	ci. 	CoflhIcxO* 	 LI 
113,675 117,551 116,706 111.439 121,134 - 	4.0 ArtIcles de toiiette, co.lsAtiquea at .881- 	18 

cements 
42,117 41.132 42,239 46.468 43.999 42,543 - 	6.2 Appurelin et fournhture. phoiographiqu.. 	19 
34.653 33,244 33,389 35,530 33,886 33.544 - 	7.2 Tissus 01. p45cc 	 20 

	

85.325 	 83.458 	 87,130 	90,361 	 98,851 	 64,647 	+ 7,2 

	

32,2414 	 32.024 	 32,420 	33,448 	32.364 	 52,150 	- 1.5 

	

58,767 	 57,491 	 59,033 	61,105 	63.061 	 64,371 	- 1.9 

	

46.220 	 48.173 	49,190 	 51.511 	 50.223 	 47.435 	- 1.5 

	

58,406 	 55.078 	55,533 	 58,634 	56,519 	 57,754 	+ 1.8 

	

40,133 	41.070 	 39,021 	42.872 	 40.706 	 40.461 	+ 10.6 

	

174,048 	169,331 	172,769 	176,334 	171,263 	173.546 	- 4,4 

	

61.998 	61,483 	61.766 	64,654 	57,089 	 55.272 	- 7.3 

	

98,187 	99.645 	96,781 	101.351 	102,830 	 100.660 	+ 1.3 

	

114,774 	109.789 	112,697 	113.217 	111.611 	 115,267 	+ 5.0 

Literie CL tinge de matson 	 21 
Mono. articles 	 22 
Porcelaine at verrerte 	 23 
Rev8tementu de plancher 	 24 
Tentuces, rldcaux at boon... 	 25 

Lampes, tableaux, miroire at coin. anti - 	26 
tles damublement pour Is .alaon 

M.ubie. 	 27 
Cr0. appureils napers 	 28 
TAlAvision, radio at me.iqu. 	 29 
Articles de OAnage at patti. apparcils 	 30 

Alectniques 

102,325 101.716 102.403 109.913 107.563 107,374 	- 1.5 Qutncaillerie, peintur., papier-tentur., 	31 
etc. 

Mat8riel de ploisberie, chauffage at cons- 	32 
truction 

94,221 94,250 93,568 98.550 108,688 102,087 	- 2.0 8ljootecie 	 33 
67,122 64.668 61,542 65.020 70,414 74,708 	+ 4.6 Joueta at jeux 	 34 112,685 114.712 114.669 120.720 116,263 116,573 	- 4.5 Articles da aport at valise. 	 35 

. 61,918 11,056 70,315 75,165 74,901 	+ 1.6 Papeterie, livree at revue, 	 36 
Eaa.nce, hull., accea.oirea d'autosobile, 	37 

reparation et fourniiur.s 

... 

... Repas et canse-crofltes 	 38 • ... 

... ... 

... ... 
... 
... 

... 

... .. 	. Services it trav.um de rlparetion 	 39 • .,. ... ... .., ... ... Taos sutre. rayon. 	 40 

2,381.084 2,430,145 2.582,821 2,521,248 2,494,832 	+ 0.2 TOTAL, TOUS NATONS 	 41 

ii)th.oqoa rayon. incluant "TOTAL, 14)05 RATONS". a AtA ajustA indivi,,e1l.m.nt, en consquenrc is x 	d.a r.ymes is. correspond pea au "TOTAL. 3W5 - RAYLIIS". 

I 



I 
Department 

No.  

January 
1980 

Janvier 
1980 

February 
1980 

L8vrier 
1980 

Maccu 
1980 

Mars 
1980 

Ày! 

1980 

Ascii 
1980 

Mat 
1980 

1980  

March 

Mars 

April 

Avril 

M.v 

Mat 

1 Women's and misses' dresses, house- 4.12 4.04 3.16 2.97 2.01 3.14 2.76 2.34 

dresses, aprons and uniforms 
2 Wue.en's and stases' coats and soits 2.45 3.58 2.58 2.22 3.93 1.77 2.30 2.86 

3 Women's and stae5' sportswear 3.47 3.62 3.12 3.04 2.52 3.04 3.22 2.76 

4 Furs 5.00 5.27 8.21 27.37 41.44 4.40 17.79 29,56 

S Infant.' and children's wear and nursery 3.87 4.36 3.60 3.63 3.50 3.39 3.47 3.63 

equipment 

6 Girls' and teenage girls 	wear 3.95 4.24 2.93 2.87 2.83 2.70 3.62 3.30 

7 Lingerie and women's sleeperear 3.92 3.95 3,66 3.86 2.92 3.50 3.33 3.05 

B Intimate apparel 4.12 4.29 3.37 2.93 3.03 3.22 2.96 3.26 

9 Millinery 0.87 0.98 1.41 1.69 2.20 1.05 0.94 1.39 

10 Women's and girls' hosiery 2,69 2.90 2.58 2.45 2.50 2.57 2.55 2.72 

11 Women's and girls' gloves, mitts and 4.94 5.31 4.43 3,63 3.03 3.83 6.14 3.87 

SC C0550W ice 
12 Wo!nen's, misses' and children's footwear 5.45 6.810 5.36 4.43 4.18 3.83 4.03 3.79 

13 Men's clothing 4.66 6.46 4.83 4.81 5.12 3.80 6.23 4.54 
it. Men's furnishings 5.39 5.79 5.14 5.51 5.03 4.80 4.88 4.97 

1" Rove' clothing and 	furnishings 5.95 7.10 4.29 3.90 3.92 6.05 4.04 4.14 

L 
£fl 	1,1tcrfrs, cosvn.tIcs .uld 

19 	Photographic equipment and supplies 4.71 5.03 4.08 4.79 4.17 4.20 4.10 4. 
20 	Liars goo4s 6.03 6.52 3.45 6.10 5.89 5.27 5.43 5.75 

21 	Linens and domestics 3,62 6.15 5.00 5.38 5.03 5.25 5.03 4.91 

22 	Smallvares and notionS 3.43 4.20 4.21 5.08 6.17 4.31 5.03 5.63 

23 	China and glassware 8.07 8.44 7.36 8.16 6.90 8.05 3.56 6.84 

24 	Floor coverings 4.97 4.49 3.95 4.52 4.14 3.84 3.82 3.66 

25 	Draperies, curtains and furniture rev- 6.05 6.48 4.86 4.75 4.97 4.01 4.39 4.75 

cringe 

26 	Lamps, pictures, airrors and all other 5.56 6.28 5.78 6.19 6,97 6,32 5.46 6.85 

home furnishings 
27 	Furniture 4.22 5.49 4.53 5.56 4.35 3,91 5.21 4.65 

28 	Major appliances 1.66 2.20 1.74 2.01 1.66 2.05 2.13 1.83 

29 	Television, radio and music 3,67 4.38 3.76 4.93 4.85 4.04 4.70 4.73 

30 	Housewares and =all electrical appli- 
ances 

5.15 4.82 5.03 4.94 4.04 5.30 5.18 4.57 

31 	Hardware, paints, wallpaper, etc. 6.03 6.25 6.11 5.12 4.30 5.23 4.48 3.56 

32 	Pliribing, besting and building material.. 5.05 4.88 4.36 3.87 3.09 3.97 3.95 3.20 

33 	Jewellery 9.02 8.70 7.22 8.22 6.37 6.61 6.22 5.54 

34 	Toys and gases 10.16 8.56 6.82 6.12 6.30 6.00 5.39 5.73 

35 	Sporting goods and luggage 5.21 6.76 6.26 5.34 4.57 5.83 5.53 4.78 

36 	Stationery, books and saganines 4.08 4.03 3.94 4.62 4.45 3.80 4.07 4.30 

37 	Gasoline, oil, auto accessoriec, repairs 2.86 3.34 2.81 2.58 2.66 2.39 2.18 

and supplies 
38 	Meals and luncheS 0.10 0.11 0.09 0.09 0.11 0.04 0.08 0. 

39 	Repairs and services 1.03 1.02 0.92 0.96 0.92 0.98 1.17 1." 
40 	All other departments 2,52 3.29 3.70 3.11 2.43 2.96 2.67 2. 

Al 	WrAL ALL DtPABTMENTS 3.92 4.32 3.84 3.97 3.57 3.61 3.72 1. 
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Jane 	July August 	Septci.bar 	October 	I4oveer 	Deccber 	Rayon 

.1uh 	Juillat 	AoOt 	Septoubra 	Octobre 	$ove.bre 	D8ceabra 

1.84 2.53 2.47 2.19 3.34 2.97 1.66 *obe., robe. de .8n.ge, tabliara at ant- 	1 
forea pour des at jawcs fille. 

4.51 7.35 2.78 3.18 2.78 2.21 1.28 Xtcaux et t.illeurs pour daaes at jounsa 	2 
fi I lea 

2.44 3.22 2.48 1.83 2.89 2.53 1.32 V8teiaenti sport pour dan.s at jaunes lilies 	3 
24.10 17.45 8.48 10.13 9.01 6.59 3.87 fourrur.. 	 4 
3.42 4.81 3.19 3.09 3.53 3.16 1.84 Vgt..ant, pour b4b&s at enfants at artici.s 

de chbr.. denf.nt. 

2.86 4.50 2.01 2.49 3.33 2.72 1.27 V7te.ents do fillettes at d'adol.seente. 	6 
2.67 2.98 3.48 2.84 3.91 2.85 0.84 Ungerie at vtencs 4o nuit pour dame. 
2.73 3.25 3.28 2.62 4.22 3.87 2.46 Sou.-vlt.nc . 	 8 
1.15 1.63 1.27 1.08 1.23 0.90 0.49 Chapeaux 	 9 
2.69 5.47 3.09 2.16 2.68 2.23 1.31 8as pour dam.s at fillette. 	 10 

3.55 4.83 4.06 1.09 4.41 3.23 1.19 Cant.. •ouflea at .rttcl.. 4o p.rure pour 	11 
dame. cc flllecce. 

4.03 6.10 4.45 3.24 4.02 3.38 2.72 Chausaure. pour de.. jeunec liii.. at 	12 
an ant. 

3.36 5.86 5.55 4.09 4.92 3.68 2.04 Vtem.nta pour 6ea 	 13 
3.12 4,96 4.85 4.17 5.44 3.15 3.07 Article. d'h,abiilem.nt pour h.a 	 14 
3.96 6.30 2,61 3,76 4.92 3.72 1.58 Vitements at articles d'habtllom.nc pour 	15 

8arcofl. 

18 6.10 5.52 4.50 5.89 4.40 2.68 Chausoures pour homines at garçons 	 16 
,9 0.83 0.60 0.73 0.81 0,63 0.36 Prodati, .liment.ire, at coonoxea 	 17 

• 	.5 3.76 3.33 3.39 4.45 3.86 1.36 Article, de toilette. co.ndtiqu.a at médi- 	18 
c-en" 

• 11 3.49 3.20 3.38 5.94 4.28 1.35 Appareile at fournitures phocogcaphlquea 	19 
.98 8.09 6.56 4,84 5.56 4.88 5.98 Tiasu. I 1. pic. 	 20 

4.71 3.67 5.66 3.12 4.42 4.05 2.47 Llccrle at linfe de asison 	 21 
6.50 5.85 5.08 3.50 3.75 3.48 2.85 Menu. article, 	 22 
6,74 7.56 7.13 5.59 8.03 4.91 2.43 Porcelnine at verrerie 	 23 
4.11 3.89 4.18 3.27 3.41 3.14 4.38 Rev9tnuont. de plancher 	 24 
4.26 4.29 4.27 3.60 4.34 4.01 3.88 Tenturea, 	rideaux at homases 	 25 

7.27 6.26 6.01 6,54 6,30 6.14 1.93 Lampex, tableaux. miroir, at .utrea arti- 	26 
cia, d'ameubleiuenc pour 1. saIgon 

4.34 3.71 397 3,34 4,35 4.14 4.96 Mouble, 	 27 
1.65 1.34 1.50 1.18 1.59 1.73 1.54 Crux uppareile .6nagera 	 78 
4.70 4.03 3.65 2.75 3.81 3.19 1.79 Têi4vloion, radio at ausique 	 29 
4.37 4.23 6.14 3.95 4,96 3.61 1.56 ArtIcles do ménage at patit. appareIls 	30 

éleccriquo. 

3.28 4,51 4.72 3.73 6.36 4.74 2.86 Qu4nca1ilerte 	peinture, papier-tenturo, 	31 
etc. 

2.99 3.50 3.95 3.06 3.29 3.40 3.91 M.tfrlol de plomberia, ch.uffage at con.- 	32 
cruction 

5.18 6.18 5.92 4.36 7.33 4.70 1.51 Btjouterie 	 33 
5.07 5.16 6.72 7.96 6.79 2.19 0.59 Jou,tu cc jean 	 3.4 
3.60 4.31 5.57 5.94 7.60 4.98 2.17 Articles da sport Ct v.11... 	 35 

3.79 4.54 3.20 3.15 4.88 3.31 1.18 Papetarie, 	14cr.s at revue. 	 36 
2.00 2.36 2.56 2.57 2,35 2.11 1.70 E.,nc., hutle, acceuoirea d'auto.obil., 	37 

r8parstton et fournitur.. 
36 0.05 0.05 0.05 0.05 0,04 0.03 Rapas cc casse-croites 	 39 .97 1.27 1.21 1.16 1.12 0.80 0.73 Services at travaux do r&p.r.tion 	 39 27 3.24 3.27 3.48 4.11 3.55 1.23 Ious autre, rayon. 	 40 

.16 3,74 3.42 3.08 3.92 3.12 1.69 TOTAL •  1'i*IS RATORS 	 41 



- 28 - 

Department 

January 
1980 

Janvier 
1980 

No.  

February 
1980 

Févrler 
1980 

Slar.I, 
1980 

Mars 
1980 

198() 

Avril 
1980 

hal 
1980 

March 

Mars 

1980  

April 

Avril 

May 

Moi 

I 

I Women's and misses' dresses, house- 0,25 0.27 0.32 0.36 0.41 0.34 0.35 0.45 
dresses, aprons and uniforms 

2 Women's and misses' coats and suits 0.40 0,32 0.39 0.42 0.24 0.58 0.42 0.32 

3 Women's and misses' spnrtswear 0.30 0.29 0.33 0.35 0.40 0.35 0.31 0.37 
4 Furs 0.20 0.11 0.12 0.04 0.02 0,24 0,05 0.04 
5 Infants' and children's wear and nursery 0.26 0.24 0.27 0.30 0.28 0.31 0.30 0.28 

equipment 

6 Girls' and teenage girls' wear 0.26 0.26 0.34 0.37 0.35 0.41 0.31 0.30 
7 Lingerie and women's sleepwear 0.26 0.26 0.30 0,29 0.34 0.31 0.30 0,35 
8 Intimate apparel 0.24 0.23 0.30 0,34 0.35 0,31 0.32 0.33 
9 MIllinery 0.83 0.93 0.79 0.74 0.49 1.04 1.03 0.85 
10 Women's and girls' hosiery 0.38 0.34 0.39 0.43 0.41 0.40 0.40 0.38 

11 Women's and girls' gloves, mitts and 0.71 0.19 0.24 0.27 0.32 0.27 0.25 0.27 
accessories 

12 Women's, misses' and children's footwear 0.18 0.16 0.20 0.24 0.24 0.27 0.25 0.21 

13 Men's clothing 0.20 0.17 0.21 0.22 0.20 0.27 0.23 0.23 
14 Men's furnishings 0.20 0.18 0.20 0.20 0.20 0,22 0.21 0.21 
11 Boys' 	clothing and furnishings 0.18 0.15 0.22 0.27 0.25 0.25 0.25 0.24 

I 
in loilecries. 	cosmetics ,ind 	drugs 1.14 0.24 0.28 0.17 0.20 0.311 7.11 (1. 

19 Photographic equipment and supplies 0.22 0.19 0.24 0.23 0.24 0.24 0.25 0.25 
20 Piece gooda 0.16 0.16 0.18 0.17 0.17 0,20 0.17 0.18 

21 Linens and domestics 0.27 0.17 0.20 	, 0.20 0.21 0.20 0.19 0.22 
22 Omallwares and notions 0.28 0.23 0.25 0.22 0.17 0.24 0.21 0.18 
23 Chins and glassware 0.12 0.12 0.14 0.13 0.15 0.13 0.13 0.16 
24 Floor coverings 6.20 0.21 0.26 0.23 0.24 0.26 0.26 0.27 
25 Draperies, curtains aAd furniture mv- 0.17 0.15 0.20 0.22 0.21 0.21 0.22 0.22 

erdngs 

26 Lamps, pictures, mirrors and all other 0.19 0.16 0.18 0.17 0.15 0.11 0.17 0.16 
home furnishings 

27 Furniture 0.23 0.18 0.22 0.19 0.23 0.26 0.19 0.22 
28 Major appliances 0.61 0.46 0.57 0.51 0.60 0.49 0.46 0.56 
29 Television, radio and music 0.27 0.22 0.27 0.21 0.21 0.26 0.22 0.22 
30 Housewares and small electrical appli- 

sores 
0.20 0.20 0.21 0.21 0.25 0.20 0.20 0.23 

31 Hardware, paints, wallpaper, etc. 0.11 0.16 0.17 0.20 0.24 0.21 0.22 0.28 

32 Plumbing, heating and building materials 0.21 0.20 0.24 0.27 0.32 0.24 0.28 0.31 

33 Jewellery 0.11 0.12 0.14 0.13 0.16 0.16 0.16 0.19 
34 Toys and games 0.12 0.11 0.13 0.18 0.16 0.18 0.20 0.17 
35 Sporting goods and luggage 0.19 0.15 0.17 0.21 0.22 0.19 0.19 0.22 

36 Ststionery, books and magacinsa 0.26 0.24 0.26 0.24 0.24 0.28 0.25 0.25 
37 GasolIne, nil, auto accessories, repairs 0.36 0.30 0.36 0.41 0.38 0,44 0.46 0.41 

and sapplieu 
38 Heals and lunches 12.64 9.05 10.61 11.19 10.35 18.85 15.36 12.' 
39 Repsira and services 1.00 0.93 1.07 1.09 1.13 1.04 0.86 1.0' 
40 All other departments 0.39 0.34 0.31 0.34 0.43 0.40 0.38 0. 

41 TOTAL ALL DEPARTMENTS 0.26 0.23 0.26 0.27 0.28 0.29 0.27 0. 
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June 	July 	 August 	September 	October 	November 	Daconbor 	 I5YOfl 

Join 	Jutllet 	AoOt 	 Septeebre 	Octobre 	Novesbre 	D&conbre 
NO  

0.46 0.41 0.41 0144 0.35 0.34 0.51 Robes, robes de .8naie, tablisra at ant- 	 I 
ormes pour dame. at Jeon.. 	il1.s 

0.23 0.17 0.37 0,32 0.39 0.40 0.57 Itanteaux cc calilsurs pour dames at jeunes 	2 
tille. 

0.37 0.32 0.39 0.50 0.39 0.40 0.59 V8tcmenc, sport pour d.m.s ci jeans. 	i1l.s 	3 
0.04 0.07 0.13 0.10 0.12 0.15 0.23 P'ourrure. 	 4 
0.27 0.24 0.29 0.31 0.31 13.31 0.47 V8cements pour b6b6o at enlonts at articles 	5 

de chembree d'.nfani. 

0.32 0.25 0.47 0.39 0.33 0.36 0,59 V9texents do fijiotcee at d'adols.c.nie. 	 6 
0.34 0.34 0,30 0.33 0.30 0.37 0.63 Lingerie at vOtesents de nulL pour dame. 	 7 
0.35 0.31 0.31 0.35 0.27 0.27 0.37 Sous-vytemont. 	 B 
0.78 0.71 0.70 0.95 1.07 1.11 1.65 Chapeaux 	 9 
0,35 0.30 0.35 0.43 0.42 0.42 0.68 Boo pour dames at fillutt.. 	 10 

0.26 0.22 0.25 0.32 0.27 0.32 0.62 Cant., moutles at crud.s de p.rure pour 	Ii 
dame. at fillecces 

0.24 0.18 0.23 0.29 0.28 0.27 0.34 Chaussures pour dame.. jounce fills. at 	 12 
talent. 

0.27 0.39 0.20 0.23 0.23 0.26 0.42 V8tanent. pour ho. 	 13 
0.29 0.21 0.21 0.24 0.21 0.31 0.69 Articles d'habIlIet.nt pour boone. 	 14 
0.24 0.18 0.35 0.27 0.23 0.25 0.50 Vlcementn cc article. d'hsbi1laemI pour 	15 

g.rçons 

0.17 
0.19 0.21 0.20 0.20 0.33 Chaussures pour hooes at garçon. 	 16 

1.28 5.59 1.37 1.40 1.57 2.17 Produits alimentairea at connose. 	 I? 
0.27 0.29 0.29 0.26 0.27 	- 0.58 Articles de collects, coesIciqo.. at .ddi- 	18 

cament. 
0.30 0.31 0.29 0.21 0.24 0.57 Appareils at fournicureg phocographique. 	lB 
0.13 0.16 0.19 0.20 0.19 0.16 Tiesu. & 1. pi6ce 	 20 

0.21 0.26 0.27 0.30 0.26 0.25 0.38 Licerie at [lago de melson 	 21 
0.16 0.17 0.19 0.27 0.29 0.28 0.35 Nnu* arcltlea 	 22 
0.14 0.16 0.14 0.17 0.14 0.21 0.39 Porcelaine at v.rr,ria 	 23 
0.24 0.25 0.24 0.28 0.32 0.31 0,24 Rev13ceoouts de planchar 	 24 
0.22 0.23 0.23 0.26 0.26 0.25 0.26 Tenturos. ridsaux at Siouxss 	 25 

0.14 13.15 0.17 0.20 0.18 0.23 0.44 teepee, tableaux. mlroirs at guir,. 5Th- 	26 
cit. d'aoenbj.manc pour 1. matson 

0.22 0.26 0.25 0.28 0.25 0.24 0.21 Neuble, 	 27 0.59 0.71 0.67 0.78 0.70 0.59 0.44 Cr0s apporel1s m6nageru 	 28 
0.21 0.24 0.28 0.34 0.30 0,33 0.52 T818viston, radio ci musique 	 29 0,22 0.24 0.24 0.24 0.22 0.28 0.55 Article. de .84age at petit. apparcIls 	 30 

8leccrique, 

0.29 0.23 0.22 0.25 0.26 0.21 0.32 Quincalllerle, peintare, pspl.r-u.ncure, 	31 

0.33 0.28 0.24 0.31 0.32 0.31 0.25 
cit. 

Ptac6riei de ploar1.. cb.uffge at cons- 	32 
truct ion 

0.18 0.16 0.17 0.22 0.16 0.23 0.53 Bijoutarie 	 33 0.19 0.20 0.17 0.13 0.17 0.40 1.00 Jou.c. ci  jean 	 34 
0.25 0.23 0.19 0.17 0.15 0.19 0.39 Article. de sport at vali... 	 35 

0.25 0.23 0.32 0.30 0.23 0.31 0.66 Papec.rie, livr.s at revue. 	 36 7.47 0.44 0.41 0.38 0.47 0.46 0.55 £s.encc, boils acceesoire. d'automobilc., 	37 
reparation cc toornitore. 

18.11 21.78 19.41 20.76 26.12 51.23 Reps. cc caoso-crolce. 	 38 0,83 0.85 0.84 0.96 1.17 1.23 Service. cc travaux de r6psrstion 	 39 

•' 

0.33 0.51 0.28 0.27 0.28 0.57 ioua sutre. rayon. 	 40 

0.27 0.29 0.30 0.28 0.31 0.51 TOTAl., TOIlS RAYONS 	 41 
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IAI3LIAU 	12. Montants I recevoir(!). 	non ajustés des grands magasins I Ia tin du mole, Canada, 	1978-1980 

Change from Change 
previous 1980/1979 

Month month 
1978 1979 1980 

Mole Variation Variation 
per rapport 1980, 1979 
au mole 
précédent 

thousands of dollars per cent 

milliers de dollars pourcentage 

January - Janvier 1,287,598 1,413,361 1,530,318 - 3.8 + 8.3 
February - Fëvrier 1,233,857 1,348,771 1,468,531 - 4.0 + 8.9 
March - Mars 1,214,272 1,330,019 1,403,711 - 4.4 + 5.5 
April - Avril 1,216,324 1,326,082 1,404,608 + 0.1 + 5.9 
May - Hal 1,228,632 1,322 9 038 4-r3'96T40 - 0.6 + 5.7 
June - Juin 1,216,467 1,307,473 
July - Juillet 1,207,103 1,290,028 I  / 
August - AoGt 1,211,440 1,303,580 
September - Septembre 1.263,651 1,346,575 
October - Octobre 1,333,938 1,382,938 
November - Novembre 1,369,748 1,428,617 
December - Décembre 1,518,762 

(1) Accounts receivable of department stores and the outatandings of acceptance companies which are associated exclusively 
with them. 

nritanr 	rcv.ir rand 	rna'1-ins Pt 	1s 	cr,a '' 	 d''ta 

iMLtiU 11. M01ILdIlLS 1 1 recuvol r (1) . désaisonnal isés des grands magasins I Ia fin do sois, Canada, 1978-1980 

Change from Change 
previous 1980/1979 
month Month 1978 	1979 	1980 
Variation MOIS Variation 
par rapport 1980/1979 
Au moja 
précédent 

millions of dollars 	 per cent 

millions de dollars 	 pourcentage 

January - Janvier 1,214.3 1,333.5 1,443.6 + 3.0 + 8.3 
February - Février 1,219.7 1,334.0 1,453.0 + 0.7 + 8.9 
March - Mare 1,232.7 1,350.9 1,426.1 - 1.9 + 5.6 
April - Avril 1,239.8 1,352.1 1,432.4 + 0.4 + 5.9 
May - HaL 1,257.1 1,353.1 1,429.8 —0.2 + 5.1 
June - Juin 1,268.1 1,363.2 
July - Juillet 1,278.5 1,366.9 
August - Aot 1,281.3 1,379.0 
September - Septembre 1,297.8 1,382.4 
October - Octobre 1,338.0 1,387.0 
November - Novembre 1,326.9 1,383.9 
December - Décembre 1,338.5 1,401.4 

(1) Accounts receivable of department stores and the outetandings of acceptance companies which are associated exclueivei 
with them. 

(1) Les montants A recevoir dee grands magasins et lea crIances actives des sociétés d'ecceptation de préts qui travaillc 
exclusivement avec ces magasins. 

I 
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I 

Dt.irtmnr Store SoLes nod Stocks. XCD ond 
	

Ven Leo eL stocks des grinds mogas ins 'ffiC e t coef- 
Combined Seasonal and Trading Day Factors 

	ficients combines de corrections des variations 
saisonrtires et des jours commerciaux 



I 
1980 

Department 	 MCD 	 Hargh 
	

April 

M.D.C. 	 Mars 
	

Ant 11 
	

Mat 	 Juin 	 Juillet 	 Ao2r 

- 32 - 

Womrns and sissrs 	dreSses. housedrrsiea. 5 85.87 107.85 135.97 11.3.49 93.21 95.59 
aprons and unifori 

2 	Womonn and minsos 	coats and suIts 5 117.42 103.91 61.94 39.75 49.92 106.02 

3 	Woucn's and ,sinsOn' 	nportnwor 4 87.64 96.07 116.16 96.94 86.42 100.14 
4 	Furs 12 $0.24 35.40 18.54 13.37 54.48 106.04 
5 	Iniants' 	and .h1ldrons 	aear and nnrss'ry 5 89.03 97.01 96.30 83.97 84.95 113.87 

.cjui Ilment 

4 	lrIs' 	and te..nopr gIrls' ws'ar 4 96.95 94.74 98.63 84.41 77.45 142.65 

7 	Linpom- le and uoas'n's aleepsrear 3 73.84 82.55 102.96 87.30 83.74 77.56 
a 	In; In.,;, 	.mj.p.rol 4 92.36 104.36 112.60 109.22 99.73 99,71 

9 	'II1lIn'rv 12 61.20 72.19 72.77 65.08 65.32 49.15 

ID 	6000n and girls' 	tmoais-rv 3 91.72 103.14 104.37 80.22 70.38 86.40 

II 	W,asn's 	,mI 	girin 	gl..s.-s. 	slitS 	.md .u--s- 4 76.02 86.94 96.42 79.82 69.71 19.02 

2 	I/oar:,':, 	ains*-n' 	mod 	children's 	1m.s,L-jr 5 94.01 104.26 111.23 88.37 74.89 100.51 

I 	'ks's,- lntI:ing 3 94.12 93.67 94.53 91.54 70.11 81.95 

4 	71,-n': 	1m;rninh;ngn 3 69.90 76.96 84.89 99.47 75.43 77.62 

I) 	Ih'v.,- 	,-l'tI;Iog 	and 	furoIsI,lngs 5 86.76 91.20 91.09 80.74 74.35 136.78 

6 	Mm' a and horn' 	fem'tce.;r 5 83.56 108.39 108.35 91.49 84.10 

I? 	Food and kindred 	'ro4uts 7 96.20 105.31 101.96 85.16 88.77 
In 	T;'ilrtrlms. 	,rosmet irs .,nd drug., 3 86.15 88.44 96.94 85.95 86.33 

49 	i'Iu,Ior.-,I.ii I, 	n-qmm ;gm,ni 	mod 	noi','I i-n 4 77.44 79.02 91.10 94.04 102.23 I 
7mm 	4'' .--,,-,,sl: 5 405.52 144.44 116.15 89.03 76.00 

21 	110,',; , 	nd dons-nil, 3 75.35 84.66 94.05 93.04 107.83 99.32 
22 	.n.;.'IIo.mren 	mod 	:10';: 4 92.07 93.91 85.12 77.70 83.71 88.13 
11 	ChIna 	mod 	4'l.mnlr- 4 69.57 71.96 90.99 77.90 85.89 84.21 
24 	Floor eon,'rlsgs 7 94.68 98.19 104.12 90.52 91.51 95.91 
25 	Drmpm'rlm':, 	om;ri.m isa 	.ms,l 	I or;;,;;; r,',-;,n.- r logs 3 90.92 105.98 108.58 100,49 101.19 91.46 

16 	Lnm;;s, 	pIctures, 	mIrror: 	.;n,J 	-'11 	other 	I;,,';; 4 84.67 88.57 88.49 80.41 64.76 89.42 
(urn sit logs 

17 	FurnIture 4 90.78 94.45 107.10 96.88 114.06 103.75 
28 	TIller 	.mi'i'll.Ingms 5 88.73 88.68 105.75 99.97 116.81 107.60 
29 	TelevIsion, 	radio and music 4 81.93 77.87 76.87 68.82 85.12 92.55 
to 	1ous-oar,-,. 	.,nd 	sms.mll 	s'I.'t-trl;-.,l 	.mppll.mren 2 74.21 85.42 100.57 86.71 93.46 94.93 

II 	Hardware, 	paints, wallpaper, 	etc. 	 - 4 83.89 108.17 130.61 109.66 94.12 90.40 

32 	Plumbing, 	Iccatina and buIlding 	oterI,,la 7 86.42 110.96 421.97 125.96 112.51 95.95 

n3 	jewellers 3 70.35 17.86 94.08 83.61 17.45 80.83 
34 	Toys and guns's 4 50.99 64.64 65.64 60.25 63.63 61.07 
55 	Sportin;: gmmd: and 	lugH.;g' 3 10.81 94.22 124.28 124.79 106.78 83.39 

36 	StatIonery, books and ngaztnes 4 76.48 77.93 85.10 78.95 73.90 104.55 
17 	(4,sol inc. oil, 	auto accessories, 	repaIrs 5 89.93 103.63 104,55 100.84 99.81 94.60 

and supplies 
16 	Meals .mnd lunehos 3 93.02 93.18 100.41 93.08 96.49 103.08 
$9 	ilrp.niru and services 9 85.32 87.04 98.79 94.00 88.64 93.75 
60 	All other departtnts 4 88.51 107.16 150.19 106.36 93.43 96.37 

- 	 --- 	 - 	
- .I 
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1981 

	

der 	October 	 Nove.ber 	 Decber 	 January 	 February 
Rayon 

	

Septeabre 	Octobre 	 Plovethre 	 Décembre 	 Jsrvier 	 F8vrier 

103.03 95.41 104.44 136,83 59.98 68.38 Robe., robes de m6nage, tabilar. at unt- I 
formes pour dames at 1eons lillog 

126.71 160.99 152.95 139,84 75,45 64.47 I4sotooua CL tailleors pour dame. at jounes 2 
lilies 

120.75 101.91 117.15 149.16 62,04 65.91 V9temrnts sport pour dames at jeunea lilies 3 
110.14 118.73 167.59 221.13 185.86 120.02 Fourrures 
112.11 111.62 119.87 153.89 70.63 66.73 V9tements pour bébds cc ontants or article. 5 

de chambres d'enlants 

118.30 100.06 122.63 153.04 52.06 $6.73 V9tementa de ftllcccn's or dsdol..c.ntos 6 
90.32 93.56 119,89 252.29 55.15 59.15 Llnier1e at v8tcments de suit pour dames 7 

103.20 89.94 99.89 136.20 79.68 72.38 Sous-v9tements B 
91.50 143.82 197.87 220.24 82.99 56.26 Chapeaux 9 

117.17 111.61 115.20 158.36 85.34 76.48 Ban pour dames at (llIett*.a ID 

101,16 104.13 150.23 240.05 59.83 57,46 lasts. ,souflc's or articles de parure pour Ii 
dames et 	lillettee 

126.47 116.39 136,03 129,86 63.71 53.88 Chaussuros pour dames. jeunos lilies at 12 
- mi ants 

112.21 113.33 141.36 176.95 68.07 61.44 V1tement 	pour homeus 13 
91.30 94.71 150.94 258.29 59.47 56.20 Articles d'hablllemenl pour homes, 14 

114.18 103.60 120.6$ 187.73 60.32 55.08 VPtmmnLs cc artIcles d'habllimeont pour 15 
An rç Gnu 

, 

106.11 
106.13 

126,29 
106, 11 

151.73 
140.46 

66.56 
85.24 

60.03 
90.09 

Chaussures pour homers et garcons 
Praduits altmentairos cc c000ese, 

16 
17 

95.39 115,21 213.48 79.00 76.25 Articles do toiletto. coamdtlques or mddI- 18 
cameo to 

87.05 112110 221.77 75.14 59.67 A'pareiln 01 fournicure, phoropraphignea 19 
113.60 115.07 93.63 89.10 83.49 T1n.0 	1 	Ia pIèce 20 

111.09 100.87 109.20 154.09 106.40 63.88 llterle cc 	1ioe dt. matson 21 
111.06 111.56 120.70 145.16 107.88 82.50 l$rnu0 articles 22 
91.05 84,71 13 1 .90 274.11 67.03 51.17 Porcclatne cc werrerlo 23 

119.10 120.09 121.21 96.58 90.53 77.38 BcnPcemenrs de plancher 24 
104.48 108.99 112.74 113.26 80.39 69.70 Iu'ntuCes. 	rideaux cc hou.srA 25 

97,35 100.91 136.14 207.09 73.94 67.80 Lampccc, tableaux, mirolrm ot autro. articles 26 
d'aiseublecsenc pour is malsun 

107,82 101.84 102.84 93.98 111.02 77.67 Meublus 27 
112.39 105.61 99.18 107.93 98.61 68.39 Cros appareila m6nagers 28 
[13.91 106.52 130.93 206.42 90.28 69.38 Tci0vlsiom, radio cc muslque 29 
92.22 92,97 120,16 217.05 71.04 69.74 ArtIcles de mènage cc petits appar,1l. disc- 30 

triques 

95.92 105.24 108.67 136.04 70.54 65.80 Qulncailierle, peinruro, papter-tinture, 31 
etc. 

101.19 109.13 95.97 89.55 14.51 61.96 MntdrIel de plomberto. chauffage at talc.- 32 
trufl ion 

86.65 83.41 141.93 293.21 51.20 54.47 Bijouterle 33 
61.14 99.54 228.23 368.64 35.51 36.56 Jouets cc jeus 34 
82.50 82.79 108.23 185.39 19.11 56.71 Articles de sport cc valieva 35 

107.02 90.79 121.42 225.87 78.01 70.83 Papecerie. 	liurea at revue. 36 
90.13 119.73 122.71 127.26 76,72 68.18 Essence. haHn. accessolres d'antomobile. 37 

rparstioo cc 	fuurniturea 
95.35 103.11. 112.25 140.86 89.06 79.89 Repas cc caosc-croltus 38 

101.26 118.65 137,76 129.67 86.28 77.44 ServIce. cc 	cracuos do rdparatton 39 81.66 90.63 97.75 144.28 75.63 68.93 Toss aucrea rapons 40 

101.71 103.65 122.61 173.98 76.79 67.99 TUTA1Tfl1 iS 41 

0 



I 
1980 

Department 	 CD 	 I4arch 	 April 	 May 	 June 	 July 	 Augur 

?83C 	 Mar. 	 Avrll 	 K.! 	 Join 	 Juillet 	 Aollt 

Women', and misses' druase., housedresses. 4 110.60 111.16 111.84 85.30 91.45 94.42 
aprons and unilorms 

2 	Womcn's and mi.sem' mate and euitn 4 89.29 82.82 69.80 74.22 121.40 140.37 

I 	Woncn's and miner,' 	nportewear 3 101.66 120.01 114.61 94.43 101.33 103.47 
I. 	Furs 5 1388 77.42 80.37 80.13 104.58 119.76 

Infants' and children's wuar and nursery 4 90.93 107.66 104.54 92.81 120.35 111.63 
oqul Immnt 

4 	(irIn' 	and tcen.,gr girls' 	wrar 3 94.14 111.42 108.68 95.09 121.09 110.58 
7 	l.iorcric and worsen nlrepwear 3 98.82 110.29 111.70 91.36 93.89 105.95 
N 	In, mar, 	ap.arrl 3 92.59 102.83 105.90 92.45 94.87 101.67 
N 	'Ililinery 6 79.08 92.26 94.18 78.59 79.84 95.03 

10 	W.,mon's and girl.' 	husl". 4 99.42 103.66 108.90 96.27 102.14 114.79 

Ii 	Woman's and gIrl,' gino... mItts and ac,.s- 4 92.17 109.92 103.78 85.62 93.22 101.18 
mu tue 

12 	llomen', miesas' 	and .I,Ildrmn's 	foocwmar 3 100.18 106.82 105.86 94.80 108.19 112.33 

I) 	'lena ulothiIg 3 92.61 100.07 102.64 85.33 98.61 116.14 
4 	8,n',u 	1,'rnlnhI,1gs 4 91.70 107.38 110.04 90,55 98.61 105.06 

IS 	boys' 	La'thing and 	loenisl,inge 4 8603 98.68 99,47 92.28 121,06 100.85 

6 	'lonn and homs' 	footum.,r 4 97.47 116.31 109.66 93.05 97.90 101 
I7 	fond and kindrod 	'rodauta ... ... ... ... 

IN 	Tollatrl,n, coomatlrn 	md drugs 4 92.25 101.24 106.94 95.52 93.22 9'. 

9 	I'Imtu'graplilc 	alUII ,ment 	aval 	xupplivs 4 87.14 104.38 109.17 86.66 91.59 9.. 
21' 	7!......poods 4 103,19 103.49 111.11 98.39 98.25 107...; 

21 	Ltflonu and dom,'siha 3 97.77 113.82 115.05 101.57 95.00 94.75 
22 	.,uu,llwarun 	and 	0011.16 4 92.07 107.13 116.07 107.92 107.86 103.68 
2.1 	China 	and 	classw,Iru 3 90.75 100.56 107.24 93.09 99.48 104.36 
24 	Floor coocrltign 4 96.29 102.60 106. 16 99.33 98.26 104.67 
25 	DraI'crl , n, 	curtains and 	furoltore .On.ringn 3 101.05 104.70 107.18 95.87 97.01 99.75 

26 	Canny,., 	plc Luren. 	nirroru and all 	other 	lava. 4 1111.3$ 106.92 107.94 99.72 101.03 103.95 
turn 	sIttings 

27 	Furniture 2 99.76 108.94 113.27 99.26 97.82 94.40 
28 	1ojor 	ap,llajicu's 4 102.37 107.53 114.58 94,85 90.67 88.16 
29 	Trlrolnlon, 	radio and musiC 3 99.89 108.52 107.69 98.79 92.96 95.83 
All 	Hoonewarea and small electrical applIances 3 96.39 114.44 110.94 97.87 95.13 100.38 

II 	Hardware, 	painta, wallpaper. 	etc. 3 109.60 101,74 107.53 97.92 97.68 104.78 

32 	Plw.bing, 	I,eating and building materials ... ... ,, ... ... 

33 	Jewellerp 3 97.34 104.18 107.51 95.89 93.34 100.13 
34 	Toys and gum.'. 4 84.14 95.07 93.03 80.83 81.45 110.03. 
35 	Sporting goods and luggage 4 98.31 109.67 117.55 96.48 95.36 99.64 

36 	Stationery, books and nn,ga.tnes 4 89.57 98.84 107.92 95.93 104.79 108.90 
37 	Casol(nr, oil, auto accesnorfes, 	repaIrs ... ,,, .., ... 

and supplies 
38 	Meals and lunches ... ... ... ... 

39 	Repairs and services ... ... ... ... 

40 	All other department. ... ... ,,, ,,, ... 

I 
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I 
1981 

- tober 	October 	Noveaber 	Deceaber 	January 	February 

Septoabra 	Octobre 	Noveabra 	D8ce.bre 	.lanvier 	FIvrier 	
ftayon 

86.81 112.36 117.81 87.58 88.92 101.97 Rob8s, robe, do ménage. tabliera et uni- 	1 
fore.,, pour doses en louses 0 tiles 

136.79 135.00 110.14 73.79 75.21 88.81 Manteaus at tailleurs pour dames or jeonas 	2 
It I lea 

88.68 110.07 116.16 75.96 81.33 92.14 Vtesnonts sport pour dames at jounce flUe, 	3 
117.31 131.79 127.77 104.12 96.70 86.32 Vourruros 	 4 
98.50 116.13 105.31 83.77 82.56 85.40 VOtenent, pour bObés at anfants et articles 	5 

do rhao,bre. d'en(ant, 

96.73 119.52 113.98 66.84 75.46 86,01 Vtoaents do fi11ett, or d'adolesconte, 	6 
95.13 128.04 136.28 70.15 73.00 85.64 l.tngerte or v8tements do null pour dame. 	I 
87.61 108.66 114.95 100.48 100.69 97.19 Sou0-vteinents 	 8 
103.90 157.98 159.78 110.46 79.56 68.30 Chapeaux 	 9 
99.92 109.20 106.96 83.81 87.23 87.79 Bao pour dame. ot (111,ttes 	lO 

93.27 132.69 140.63 80.31 81.35 87.01 Cant,. soul lea or art11es do parurs pour 	II 
dame. ot 	(Illettes 

97.36 106.10 97.20 87.12 90.36 93.42 Chaussuro, pour dames, jeunes lilies at 	Il 
enfunr 

103.39 121.07 113.58 89.58 81.72 93.53 V7trsCuts Iour hos 	 I) 
100,45 129.39 123.37 73.61 83.77 86,00 Artltios d'habllleaent pour ho.. 	IA 
98.41 124.20 112.97 76.95 92.86 96.38 Vlcc.ont. 01 artIcles dhab1l1eenc pour 	IS 

gjtq on a 

119.33 107.13 83.01 84.11 85.56 Chaussure, pour hoca ci garçons 	16 
• 	 - 	 . . 	... ,.. .., ... ... Prodults a1Intaires Ct tonnex.g 	Ii 

125.12 132.58 84.48 101.12 84.56 ArlIjIe, do iollotto. cos.Oniquo. at .8d1.. 	18 
tamest, 

6 132.97 131.17 89.28 99,68 87,22 Aypureiln Cl (Curnituros phoropr.pbi9uea 	19 
1 104,33 96.93 94.60 91.24 98.93 tInaus S 	I.. pl8re 	 20 

80.21 105.15 105.42 98.06 91.01 01.31 Lttrrte 	01 	11nJ4t' do 	matson 	21 
88.70 99.55 . 	 99.23 100.60 88.06 89.06 Menus art (cIa. 	 22 
89.20 114.99 117.72 104.63 88.37 89,33 Porcelatno ,'r corr,'rlo 	25 
85.37 98.56 97.68 112.36 102.71 97.07 Rcu0tmentx do plancher 	24 
87.65 103.65 103.76 101.14 95.84 102.48 Ttnturos, 	rldraux or huosses 	25 

92.62 112.82 112 	22 81.80 85.38 94.17 1, -nope,, 	tableaux, 	mirmLru en autres artIcles 	26 
d'ameoblomenr 	jour 	is m.tisoui 

81.90 99.27 100.70 112.33 94.20 98,27 Moublos 	 27 75,19 94.86 J07.52 109.32 107.11 106,93 COos apparolia mOnitors 	28 85.61 107.53 116,94 102.45 93.03 90,75 TOlOvInlon. radio ot muslque 	29 88.46 111.03 114.76 85.01 91.74 93.65 ArtIcle. do .Onao at potits apparell. élec- 	30 
to ique. 

88.86 108.65 108.70 92.08 90.06 90.58 Qulncalllerte. 	potnturo. papier-tenture, 	31 

MimtOrlal do ploaberle. chaullage Ct cons- 	32 
I Out I ton 

89.98 117.98 125.03 88.97 86.35 93.18 liJourorle 	 33 
132.92 180.06 131.41 52.00 83.77 75.24 Jouet. at 	feum 	 34 
99.27 127,10 115.36 84.68 74.83 81.78 Article, do sport at ealtees 	35 

95.83 121.93 122.35 77.56 86.97 84.14 Papeterie, 	live.s at rovues 	36 
Basonce, bulb, acconsoire. d'soteaobiie, 	37 

ruiparation at fournttures 
Rep.s or ca...-croflcea 	 38 
Services en travaux de r&psracion 	39 
Toos autre. r.yons 	 40 

92.96 11,.87 '413 A.47 16.36 i,'rpt 	. 	i - '. 

I 
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Ayre's Ltd., Water St., St. John's, Newfoundland 

Büwring Bros. Ltd., 281 Water St., St. John's, Newfoundland 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, T., Co., Canada Ltd., 190 Yonge St., Toronto, Ontario 

Goudies Ltd., 22 King St. W., Kitchener, Ontario 

Holman, R.T., Ltd., Water St., Suinmerside, Prince Edward Island 

Hougens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, Magasin J.O., Ltée, 163-165 rue Principale, Maniwaki, Québec 

Hudson's Bay Co., 2 Bloor St. E., Toronto, Ontario 

K-Mart Canada Ltd., 8925 Torbram Rd., Branipton, Ontario 

Lloydminster & District Agricultural Co-op Association Ltd., Lloydminster, Saskatchewan 

Macleod-Stedmans Ltd., Macleods Division, 1530 Gamble Place, Winnipeg, Manitoba 

Ogilvy, Charles, Ltd., 126 Rideau St., Ottawa, Ontario 

Ogilvy's Jas. A., Ltd., St. Cat.r:i  

Paquet Cie Inc., Québec, Québ 

Right House, The Co. Ltd., 35-41 King St. K., Hamilton, Ontar 

Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontario 

Sentry Dep't. Stores Ltd., 110 Adelaide East, Toronto, Ontario 

Simpson, The Robert, Co. Ltd., 176 Yonge St., Toronto, Ontario 

Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith's & Chapple Ltd., 24 Birch St., Chapleau, Ontario 

Steinberg's Ltd., Department Store Division, Montréal, Québec 

Syndicat de Québec Ltée, 405 rue St-Joseph, Québec, Québec 

Towers Department Stores Ltd., 110 Orfus Rd., Toronto, Ontario 

Woodward Stores (Alta.) Ltd., Edmonton, Alberta 

Woodward Stores (B.C.) Ltd., Vancouver, British Columbia 

Woolco Department Stores, do F.W. Woolworth Co. Ltd., Weston, Ontario 

Zeller's Ltd., 5250 Decarie Blvd., Montréal, Québec 
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