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S'iMi3OLS 

The following standard symbols are used in 
Statistics Canada publications: 

• . figures not available. 

• figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

S l(;NLS CONVE. r 1ONNEIS 

Les signes conventionnels suivants sent employés 
uniformment dans les publications de Statistique 
Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant Ou zero. 

-- nombres infimes. 

nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives au secret. 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM (Cana-
dian Soc jo-Economic Information Management 
System) via terminal, on computer printouts, 
or in machine readable form. For further 
information contact the CANSIM staff, Current 
Economic Analysis Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-995-7406), or 
the regional advisors at the Statistics Canada 
offices located across Canada. 

La banque de donn 	roir i 
tique Canada CANSIM (Systeme canadien d'information 
secio-économique) fournit au public certaines sta-
tistiques actuelles et historiques sur les Ventes 
et stocks des grands magazins (matrice no 112) et 
sur de nombreuses autres series, par Ic bials d'un 
terminal, d'imprimés d'ordinateur eu de supports 
ordinolingues. Pour plus de renseignements, 
s'adresser au personnel de CANSIM, Division de 
l'analyse de conjoncture, Statistique Canada, 
Ottawa, K1A 0Z8 (téléphone 613-995-7406), ou aux 
conseillers régionaux des bureaux de Statistique 
Canada situés ?i travers le Canada. 
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The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A list 
of the existing set of department store orga-
nizations can be found on the back inside 
cover of this publication. 

For the purpose of this publication only 
the activities of actual department store 
"locations" of department store organizations 
are considered, thereby enabling the "loca-
tion" concept, which is common to both the 
census and the current survey program of the 
Merchandising and Services Division, to 
be utilized. (The census also measures the 
activities of "establishments", however, this 
concept is not used in the monthly survey 
of department stores.) Under the "location" 
concept, department store data contained in 
this report exclude the activities of other 
kinds of businesses which may be operated by 
the reporting department store firms. For 
example, non-department store locations are 
lass1fied to the kinds of business most ap-
ropriate to their commodity structure with 

Lhe catalogue sales activity of department 
store organizations classified to the "General 
Merchandise Stores" kind of business category. 

The business done by concessions located 
in department store outlets for the purpose 
of this report is considered as part of the 
overall business of the outlets in which they 
are located. However, sales of an associated 
large food department (or store) are included 
only if it is an integral part of the overall 
department store operation and is not identi-
fied to the public by any name which differs 
from that of the department store with which 
it is associated. The rationale underlying 
this approach is as follows: for purposes of 
market research or urban planning, a depart-
inent store - the largest type of mass mer-
chandising activity in Canada - together with 
its leased departments, if any, is considered 
to be a totality; that is, it competes in 
the market place as one structure, rather 
than as a number of smaller stores. 

L'univers des firmes do grands magasins utilisé 
aujourd'hul eat fondé sur le recensement du com-
merce et des services de 1971. La liste des firmes 
exploitées a l'heure actuelle ese donnée a la face 
intérleure de la couverture arrière. 

Aux fins de cette publication, seules les acti-
vités des "locaux d'affaires' reels des firines de 
grands magasins sont étudiées; on peut ainsi faire 
appel au concept des "points de vente", gui est 
commun au recensement et au programme d'enquête 
courant de la Division du commerce et des services. 
(Bien que le recensetnent mesure également les acti-
vités des "établissements", cette unite d'observa-
don n'est pas utilisée dams l'enqute mensuelle 
sur les grands magasins.) En vertu de la notion de 
"local d'affaires", les données sur les grands ma-
gasins présentées dana ce bulletin ne tiennent pas 
compte d'autres genres de commerce auxquels peuvent 
s'adonner les firmes déclarantes. Ainsi, les 
points de vente qui ne répondent pas a la défini-
tion des grands magasins sont attribués 	la caté- 
gone commerciale gui convient le mieux aux di-
verses marchandises offertes; 5 titre dexemple, 
les bureaux de vente par catalogue des firmes de 
grands magasins sont classes dana le genre de com-
merce "magasins de marchandises diverses". 

Les affaires réalisées par lea concessions eta-
blies dams les grands magasins sont, aux fns du 
present rapport, considérées comme partie des af-
faires globales du magasin oti sont établies lea 
concessions. Cependant, les ventes d'un important 
rayon (ou inagasin) d'alimentation associé ne seront 
incluses que 51 le rayon ou magasin fait partie 
intégrante de l'exploitation générale du grand ma-
gasin et n'est pas connu du public sous un non dif-
férent de celui du grand magasin auquel ii eat as-
socié. Cette méthode se justifie du fait que lea 
spécialistes des etudes de marché et lea urbanistes 
considarent comine un tout le grand magasin (qul 
constitue le plus Important genre de grande surface 
au Canada) et les rayons des concessions; autrememt 
dit, le grand magasin se présente sur le marché 
comme un établissement unique et non comme un re-
groupernent de petits magasins. 

DEFINITIONS 

Retail location. A retail location, as de-
fined by Statistics Canada, is a business 
location (usually a store) in which the prim-
ipal activity is the sale of merchandise and 

related services to the general public for 
household or personal consumption. 

DEFINITIONS 

Point de vente au detail. Suivant la definition 
de Statistique Canada, un point de vente au detail 
est un local d'affaires (habituellement un magasin) 
dont l'activité principale eat la vente de marchan-
dises et des services connexes au grand public pour 
la comsommation ménagre ou personnelle. 



-6- 

Grand magasin. Un point de vonte nu dtaH st 
grand n.  
su ivan t 

Vtements pour la famille. Ce groupe comprend 
les articles suivants: robes pour dames Ct jeunes 
filles, robes de ménage, tabliers et uniformes; 
rnanteaux et tailleurs pour dames et jeunes filles; 
vtements de sport pour dames et jeunes filles; 
fourrures; vtements de bébés et d'enfants; véte-
ments de fillettes et d'adolescentes; lingerie et 
vétements de nuit pour dames; sous-véternents; cha-
peaux; bas pour dames et fillettes; gants, moufles 
et articles de parure pour dames et fillettes; 
chaussures pour dames, jeunes filles et enfants; 
vétements pour hommes; articles d'habiiienent pour 
hommes; vtements et articles d'habillement pour 
garçons; chaussures pour hommes et garçons. Nota: 
Le magasin dolt tenir au moms six des series men-
tionnêes ci-dessus, dont au moms une doir kre les 
vtements ou articles d'hablllement pour hommes et 
garçons. Au moms 20 % des ventes globales du ma-
gasin doivent se faire dans le groupe de vétements 
pour la famille. 

Meubles, appareils et articles d'ameublement 
ménager. Ce groupe comprend les articles sulvants: 
literie et linge de maison; porcelaine et verrerie; 
articles d'ameublement ménager; meubles, de bois 
ou rembourrés, pour salle de séjour, salle 	mal 
ou chambre a coucher; gros appareils; télévisioi, 
radio et musique; quincaillerie et articles de 
ménage. Nota: Le magasin dolt tenir au moms 
guatre des series mentionnées ci-dessus, dont au 
moms une doit Ztre des meubles (de bois ou rem- 
bourrés pour salle 	manger Ct (ou) salle de sCjour 
et (ou) chambre 	coucher). Au moms 10 % des 
ventes globales du magasin doivent provenir du 
groupe des meubles, appareils et articles d'ameu-
blement ménager. 

Tous autres articles (divers). Cette catégorie 
comprend toutes les marchandises que tient le ma-
gasin, mais qui me figurent pas ci-dessus, telles 
q: articles de toilette, cosmétiques et mddica-
ments; appareils et fournitures photographiques; 
tissus a la pièce; mercerie et menus articles; bi-
jouterie; articles de sport et valises; papeterie, 
livres et revues; et ailments. Nota: Le magasin 
dolt tenir au moms trois des series mentionnées 
ci-dessus, dont aucune ne doit représenter plus de 
50 % des ventes globales du magasin. Au moms 
10 % des ventes globales du magasin dolvent prove-
nir des groupes tous autres articles ou divers. 

Ventes et recettes nettes totales. Ii s'agit du 
total des ventes de marchandises et des recettes 
provenant de reparations, de location de materiel, 
de la vente de repas et d'autres services, moms 
les rendus, les rajustements et les remises. La 
valeur des reprises n'est pas déduite. Les com 
sions sur la vente de marchandises appartenant 
autrui et la valeur (au detail) des marchandiaL 
prélevées par le propriétaire pour son usage PUI  

sonnei sont comptees. Les recettes hors exploit-
tion, les recouvreuients de mauvaises créances et 
les taxes de vente directes sont exclus. 

Department store. A retail location is de-
fined as a department store outlet if it pos-
sesses the following characteristics. it 
must sell the following general lines of mer-
chand ise: 

Family clothing and apparel. This commod-
ity group is composed of some or all of the 
following lines: women's and misses' dresses, 
housedresses, aprons and uniforms; women's 
and misses' coats and suits; women's and 
misses' sportswear; furs; infants' and chil-
dren's wear; girls' and teenage wear; lin-
gerie and women's sleepwear; intimate appa-
rel; millinery; women's and girls' hosiery; 
women's and girls' gloves, mitts and accesso- 
ries; women's, misses' and children's footwear; 
men's clothing; men's furnishings; boys' 
clothing and furnishings; men's and boys' 
footwear. Note: The outlet must sell at least 
six of the commodity lines listed above, with 
at least one of the commodities being men's 
and boys' clothing or furnishings. At least 
202 of the outlet's total sales must be de-
rived from the family clothing and apparel 
group. 

Furniture, appliances and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and domes-
tics; china and glassware; home furnishings; 
furniture, wooden and upholstered goods for 
living room and dining room and bedroom; major 
appliances; television, radio and music; 
hardware and housewares. Note: The outlet 
must sell at least four of the commodity lines 
listed above, with at least one of the commo-
dities being furniture (wooden and upholstered 
goods for dining room and/or living room and/ 
or bedroom). At least 10% of the outlet's 
total sales must be derived from the furniture, 
appliance and home furnishings group. 

All other (miscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smaliwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; and 
food. Note: The outlet must sell at least 
three different commodity lines with not one 
of these lines representing more than 50% of 
the total store sales. At least 10% of the 
outlet's total sales must be derived from 
the all other or miscellaneous groups. 

Total net sales and receipts. They are de-
fined as the total sales of merchandise and 
receipts from repairs, equipment rental, 
restaurant anu other services, less returns, 
adjustments and discounts. Trade-in allow-
ances are not deducted. Commissions earned 
from the sales of goods owned by others and 
proprietors' withdrawals of goods (at retail) 
for personal use are included. Non-trading 
revenues, bad debts recovered and direct sales 
taxes are excluded. 
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tocks. They are defined as the selling value 
1 inventory on hand at the end of the month 
r as at the end of the fiscal period falling 
earest the end of the calendar month. 

Accounts receivable. They are defined as 
customers' accounts and notes receivable as 
at the end of the month, as well as all new 
credit granted during the month, less payments 
received. Accounts discounted with banks, 
paper sold to sales finance companies, or 
amounts owing on account of credit-card plans, 
are excluded. Accounts receivable used as 
security for bank loans are not considered 
as discounted if still payable and are there-
fore included. 

Stocks. Cette rubrique englobe la valeur marchande 
des stocks détenus 5 la fin du mois ou de la pé-
node financire Ia plus rapprochée. 

Comptes a recevoir. 11 s'agit des comptes et bil-
lets a recevoir des clients a la fin du mois, ainsi 
que de tout nouveau credit consenti au cours du 
mois, moms les paienients reçus. Les comptes es-
comptés a la banque, les titres vendus a des socié-
tés de financement des ventes et les montants dus 
en vertu d'un régime de cartes de credit ne sont 
pas comptes. Les comptes A recevoir servant a 
garantir un emprunt bancaire ne sont pas considérés 
comme étant escotnptés s'ils sont encore payables; 
ils sont donc inclus. 

METHODOLOGY 

The monthly sales values, published at the 
Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
ment store organizations. A 1002 response 
rate is aimed for each month with the publica-
tion usually delayed if large department store 
organizations have not responded in time. The 
monthly sales figures are estimated when nec- 
ssary, due only to late response, by applying 

ifi imputation method which is unique to each 
r ga n i za t ion. 

The monthly sales values by department, 
published at the Canada level, are based only 
on the organizations which provide the re-
quired breakdown of sales. The percentage 
distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sales by 
department at the Canada level. 

The monthly stock values by department, 
published at the Canada level, are based only 
on the organizations which provide the re-
quired breakdowns of sales and stocks. A 
stock-to-sale ratio for each department, cal-
culated from the reporting organizations, is 
applied to the corresponding department's 
monthly sales estimate in order to provide an 
estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
published at the Canada level, are based on 
a subset of department store organizations 
which are known to have accounts receivable. 
Data for late respondents are estimated by 
applying the monthly percentage change in 
iccounts receivable, calculated from the re- 
;orting organizations, to the previous month's 
data of each organization that was late in 
reporting. 

METHODOLOGIE 

Le chiffre des ventes mensuelles, publié pour 
le Canada, les provinces et les regions métropoli-
tames, est établi en fonction de l'univers des 
firmes de grands magasins. Puisque l'on vise 
chaque mois un taux de réponse de 100 %, la publi-
cation est habituellement retardée 51 une grande 
firma n'a pas fait parvenir sa declaration dams 
les dClais prévus. Dans le cas d'une réponse tar-
dive, il est possible de calculer un chiffre esti-
matif des ventes mensuelles grace A une méthode 
d'imputation qui est unique 	chaque firme. 

Le chiffre des ventes mensuelles par rayon pu-
blié pour le Canada n'est fondé que sur les firmes 
qui prisentent la ventilation requise des ventes. 
La repartition en pourcentage des ventes par rayon 
obtenues aupras des firmes déclarantes est appli-
quée au chiffre mensuel des ventes totales pour le 
pays af in d'établlr une estimation des ventes par 
rayon pour l'ensemble du Canada. 

Le chiffre des stocks mensuels par rayon publié 
pour le Canada n'est fondé que sur les firmes qui 
présentent la ventilation requise des ventes et des 
stocks. Pour chaque rayon, le rapport des ventes 
aux stocks (calculé a partir des declarations des 
firmes) est appliqué a l'estimation des ventes men-
suelles afin de produire une estimations des stocks 
pour le Canada. 

Le chiffre des comptes a recevoir mensuel pour 
l'ensemble du pays provient des firmes de grands 
magasins qui ont de tels comptes. Les données re-
latives aux enqutés retardataires sont estimées 
comnie suit: on calcule d'abord la variation en 
pourcentage des comptes a recevoir des firmes dé-
clarantes, puis on is fait porter sur les chiffres 
du mois précédent de la fine retardataire. 
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DATA RELIABILITY 

Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported by 
the organizations listed on the back inside 
cover of this publication. The survey can 
be considered as a complete census of the 
population under consideration and therefore 
not subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known department 
store locations, errors in published data can 
occur. These errors, called non-sampling 
errors, are present whether a sample or a 
complete census of the population is taken and 
can be attributed to one or more of the fol-
lowing sources: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwilling-
ness of the respondent to provide correct in-
formation, misinterpretation of the questions 
because of definitional difficulties and dif-
ferent tendencies of different interviewers 
in explaining questions or Interpreting res-
ponses under different modes of communication 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data for the non-responding units 
can be imputed using the data from responding 
units or some earlier data on the non-respon-
ding units if available. The extent of error 
due to imputation is usually unknown and is 
very much dependent on any characteristic 
differences between the respondent group and 
the non-respondent group in the survey. This 
error generally increases with increases in 
the non-response rate and attempts are there-
fore made to obtain as high a response rate 
as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of final 
results. With regard to the estimates of this 
publication all attempts have been made to 
minimize the non-sampling errors: department 
store locations have been defined in a most 
precise manner; the questionnaires used in 

FIABILITE DES DoNNEI: 

Erreurs non liées i 	I 

L'enqute mensuelle sur les vent.- L 

des grands magasinS porte sur tous les points de 
vente des firmes de grands magasins 6num6r6es A la 
face intérieure de la couverture arrire. Etant 
donné qu'elle peut Ztre considérée comme un recen-
sement exhaustif de la population observée, elle 
ne risque pas de comporter des erreurs d'êchantil-
lonnage. Par contre, mme les données publiées 
d'un recensenient qui dénombre intégralement 	cha- 
que mois 1' ensemble des points do vente connus des 
grands magasins peuvent 9tre entachées d'erreurs. 
Celles-ci, dites non liées a l'échantillonnage, se 
retrouvent tant dams les recensements que dans los 
enqutes par échantillonnage. Elles sent dues 
Un ou plusieurs facteurs parmi les suivants: 

Le champ couvert par l'engute. L'erreur résulte 
d'un listage incomplet et d'une couverture insuf-
fisante de la population visée. 

La réponse. Id, l'erreur peut kre attribuable 
a la conception du questionnaire et aux caracté-
ristiques de la question, a l'incapacité ou au 
refus de l'enquté de fournir des renseignements 
exacts, a l'interprétation fautive des questions 
due a des probThmes d'ordre sémantique, ou aux 
variations, d'un interviewer a l'autre et seloi 
mode de communication retenu, dane l'explicati 
des questions et dans l'interprétation des 
réponses. 

La non-réponse. Certains enqutés refusent de ré-
pondre, d'autres en sont incapables et d'autres 
encore répondent trop tard. Los données relatives 
aux non-réponaants peuvent 9tre imputées a partir 
des chiffres fournis par les répondants ou a l'aide 
des statistiques antérieures sur les non-répon-
dants, si elles existent. On ne connaTt générale-
inent pas 1' importance de l'erreur d'imputation; 
celle-ci vane beaucoup selon les caractéristiques 
qui distinguent les répondants des non-répondants. 
Comme ce type d'erreur prend habituellenient de 
l'ampleur 	mesure qu'augmente Ic taux do non-re- 
ponse, on s'efforce d'obtenir le meilleur taux do 
réponse possible. 

Le traitement. L'erreur peut Se produire lors des 
diverses étapes du traitement, telles que le codage, 
l'entrée, la verification, la pondCration et la 
totalisation. 

Il est difficile de mesurer les erreurs non 
liée3 a l'échantillonnage. En outre, ii faut les 
cerner de sorte qu'elles me nuisent pas a l'utili-
sation ou a l'interprétation des chiffres dCfiri 
tlfs. S'agissant des estimations du present bu - 
letin, tout a été mis en oeuvre afin de minim. r 
ce genre d'erreur. Ainsi, les points de vente H - 
grands magasins ont été dCfinis avec beaucoup d 
precision; les questionnaires ont été conçus avec 
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the survey have been carefully designed to 
minimize different interpretations; detailed 
icceptance testing has been carried out for 
the different stages of editing and processing; 
md every possible effort has been made to 
reduce the non-response rate as well as the 
response burden. 

soin afin de réduire au minimum le nombre d'inter-
prétations êventuelles; les diverses étapes de 
verification et de traitement ont fait l'objet de 
contr6les d'acceptation détaillés; enfin, on n'a 
absolument rien negligé pour que le taux de non-
réponse et le fardeau de réponse soient faibles. 

Non-sampling Error Measures 

One source of non-sampling error is the 
non-response error. To assist users in eval-
uating this error two response measures are 
derived, namely, the response rate which is 
a measure of the proportion of those units 
which have responded in time for inclusion in 
this publication and the response fraction, 
which is a measure of the data response rate, 
and is the proportion of the published data 
which is based upon actual reported data. 

The unit used in the Department Store Sales 
and Stocks Survey for derivation of the re-
sponse rate is based on (1) the geographical 
regions, i.e., the 10 provinces, the two 
territories and the four metropolitan areas, 
in which a department store organization oper-
utes department store locations and (2) the 
ftpartment store organizations themselves. 
or example, a department store firm reporting 
or 20 stores in Ontario would be considered 
s one survey unit and one organizational 

unit while an organization reporting for five 
stores in Vancouver, 10 in British Columbia 
(excluding Vancouver) and two in Yukon would 
be considered as three survey units but only 
one organizational unit. 

The data variables under consideration 
for derivation of the response fraction are 
namely sales, stocks and accounts receivable 

Text Table I gives the non-sampling reli-
ability of the survey data with respect to 
the non-response error. The response rate is 
given as the percentage of survey units and 
the corresponding organizational units which 
have responded in time for inclusion In this 
publication. The response fraction is given 
as the percentage of the published data which 
is based upon actual reported data submitted 
by department stores. For example, a cell 
of 20 organizational units in which five 
respond for a particular month would have a 
response rate of 25% in terms of these units. 
If the five units represented $8 million out 
of a published estimate of $10 million, the 
response fraction would be 80%. In cases such 
is these, the response rate alone would tend 

iiridor&'stimuto the rt1 iahhl itv of the esti- 
:L 	iud 	ut}i:'uire 	huu[.l I 	sih'red, 

Estimation des erreurs non liées A l'échantilj.on-
nage 

Parmi les erreurs non liées a l'échantillonnage, 
on retrouve l'erreur de non-réponse. Le tableau 
expllcatif 1 donne deux mesures de la réponse qul 
aideront l'utillsateur I évaluer ce genre d'erreur. 
Le taux de réponse représente la proportion des 
unites qul ont répondu assez tôt pour tre incluses 
dans la présente publication. La fraction de ré-
ponse, par contre, est le taux de réponse des don-
nées, c'est-I-dlre la proportion des chlffres pu-
hues qui est fondée sur des renseignements reel-
lement déclarés. 

L'unité utilisée pour calculer le taux de ré-
ponse de l'enquke sur les ventes et les stocks des 
grands magasins est fondée sur (1) les regions 
(c'est-I-dire les 10 provinces, deux territoires 
et quatre regions métropolitaines) o les firmes 
de grands magasins exploltent des points de vente 
et (2) les firines de grands magasins elles-'némes. 
Par exemple, une firnie de grands magasins qui pro-
dult une declaration pour 20 magasins en Ontario 
est considérée comme une unite d'enqute et une 
organisation, alors qu'une firme dont Ia déclara-
tion porte sur cinq magasins I Vancouver, 10 en 
Colombie-Britannique (sauf Vancouver) et deux au 
Yukon reprdsente trois unites d'enqute, mais seu-
lenient une organisation. 

Les variables dont ii faut tenir compte pour 
calculer la fraction de réponse sont les ventes, 
les stocks et lea comptes I recevoir. 

Le tableau explicatif I donne la fiabilité des 
données d'enqute en matlère d'erreurs dues I la 
non-réponse. Le taux de réponse représente le 
pourcentage des unites d'enquéte et des unites or-
ganisatiorinelles correspondantes qui ont répondu 
assez tôc pour atre incluses dans le present bul-
letin. Par contre, la fraction de réponse consti-
tue le pourcentage des données publiés qul sont 
fondées sur des renseignements effectivement décla-
rés par lea grands magasins. Par exemple, le taux 
de réponse d'une cellule comportant 20 unites donc 
cinq répondent bra d'un mois domné atteindrait 
25 %. Cependant, si lea cinq unites représentent 
$8 millions sur l'estlmation publiée de $10 mil-
lions, la fraction de réponse s'élèverait 1 80 Z. 
Comme le taux de réponse aurait, I lul seul, ten-
dance I dCprécier la fiabilité de l'estimation dams 
un tel cas, Il faudrait tenir compte des deux uni-
tés de mesure. 
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TEXT TABLE I. Measures of Reliability, Department Stores, June 1980 

TABLEAU EXPLICATIF I. Mesure de la fiabilité, grands magasins, juin 1980 

Response rate 	Response fraction 

Taux de réponse 	Fraction de 
réponse 

Survey units 	Organizational 
units 

Unites d'en- 
quite 

Organisations 

per cent - pourcentage 

Monthly Canada sales total - Ventes men- 
suelles totales, Canada 99.1 96.4 99.9 

Monthly sales by department - Ventes men- 
suelles par rayon . 	.. 50.0 92.5 

Monthly stocks by department - Stocks men- 
suels par rayon .. 	. 35.7 66.2 

Month-end accounts receivable - Comptes a 
recevoir a la fin du mois ... 85.0 99.7 

SEASONAL ADJUSTMENT 

Seasonal adjustment(1) separates and mea-
sures the effect of recurring intra-annual 
variations resulting from normal differences 
in weather, holidays with invariable dates, 
or other events with a similar pattern of 
timing. An additional adjustment due to 
trading day variation is made for the depart-
ment store series. This variation stems from 
the fact that a particular day of the week 
may occur five times in a particular month 
one year and only four times in the correspons-
ing month in other years. This additional 
adjustment is made prior to the seasonal ad-
justment but is treated as part of the sea-
sonal adjustment process. 

The department store series have been sea-
sonally adjusted using the ARIMA option of the 
X-11-ARIMA seasonal adjustment program (2). 
This new method of seasonal adjustment con-
sists of extending the original series with 
one year of estimated values prior to the 
seasonal adjustment procedure. The estimated 
values are forecasts made by ARIMA models 
which have been fitted to the original series. 

DLS'JS()NNAL I 

La désaisonna I 	) I 	 I 

dence des variations périodiques qui sc produisent 
au cours d'une année en raison de l'évolution nor-
male du climat, des congés fixes et d'autres évdne-
ments qui se répètent a Intervalles réguliers. On 
rajuste dgalement la série des grands magasins pour 
tenir compte de la variation du nombre de jours 
cominerciaux. Celle-ci est due au fait qu'un mois 
donné peut compter, par exemple, cinq samedis une 
année, mais seulement quatre l'année suivante. Cet 
ajustement eat apporté avant la désaisonnalisation 
proprement dite, mais il est considéré comma partie 
intégrante de cette dernière. 

La série des grands magasins a êté désaisonnali-
see au moyen de l'option ARMMI du programme de dé-
saisonnalisation X-11-ARNMI (voir Ia note donnée 
plus loin)(2). Cette technique consiste a ajouter 
a la sCrie d'origine une année de données estima-
tives avant de procéder a la désaisonnalisation 
proprement dite. Les données estimatives provien-
nent de previsions réalisées par des modèles ARMMI 
ajustés a la série initiale. 

See Tables 2, 9 and 13. 
For further explanation see The X-11-
ARIMA Seasonal Adjustment Method, Estela 
Bee Dagwn, Statistics Canada, Catalogue 
12-564E, Occasional. 

Voir les tableaux 2, 9 et 13. 
Pour plus ample information voir La méthod-
désaisonnalisation X-11-ARNMI, par Estela 
Daguin, Statistique Canada, no 12-564F au eat-
logue, hors gene. 
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The X-11 part of the X-ll-ARIMA program 
relies primarily on the ratio-to-moving aver-
age method to smooth the extended series as 
a preliminary estimate of the trend-cycle, 
computing ratios of the extended original 
series to the trend-cycle estimates and esti-
mating seasonal factors from these ratios. 
These procedures are repeated a number of 
times to produce the final seasonal fac- 
tors (3). 

While seasonal adjustment provides a deeper 
understanding of the underlying trend-cycle 
of a series, the adjusted series still con-
tains an irregular component. Small changes 
between months in the adjusted series may 
simply be irregular movements and, to obtain 
a clearer insight into the underlying trend, 
users should examine the adjusted series 
over a number of months. 

To assist the user, the Months for Cyclical 
Dominance number, MCD, is provided (4). The 
MCD is the shortest monthly span for which 
a certain ratio becomes and remains less than 
one, that is, the ratio for which the absolute 
average percentage change of the trend-cycle 
of the seasonally adjusted series becomes 
greater than the absolute average percent 
change of the irregular component. The MCD 
can be interpreted as the nber of months 
over which a change in the seasonally adjusted 
series must move in a given direction before 
one can be reasonably certain that the trend-
cycle cf that series also has moved in the 
given direction. Clearly small MCD'S are 
desirable and indicative of a smooth series. 
Applying a moving average to the seasonally 
adjusted data of MCD length tends to smooth 
irregular movements which may obscure the 
underlying trend-cycle. The MCD moving aver-
age provides a method of reducing all types 
of series to approximately the same degree of 
smoothness, whatever the size of the irregular 
component in the original series. 

La partie X-11 du programme X-11-ARNMI fait 
surtour appel A la méthode de rapport aux moyennes 
mobiles pour effectuer le lissage de Ia gene con-
rigée et obtenir une estimation provisoire de la 
tendance-cycle, pour calculer les rapports de Is 
série initiale (ajustée) aux estimations de is 
tendance-cycle et pour estimer les facteurs saison-
fliers a partir de ces rapports. Les facteurs sai-
sonniers définitifs ne sont produits que lorsque 
ces operations ant dté exécutées 5 plusieurs re-
prises(3). 

Bien que la désaisonnalisation permette de mieux 
comprendre la tendance-cycie fondamentale d'une 
série, la sénie désaisonnalisCe n'en contient pas 
moths une composante irrégulthre. De légres va-
riations d'un mois 	l'autre dans la sénie dCsai- 
sonnalisée peuvent tre de simples mouvements irré-
guliers; pour avoir une meilieure idée de Ia ten-
dance fondamentale, lea utilisateurs doivent donc 
examiner les series désaisonnallsées d'un certain 
nombre de nois. 

cette fin, us disposent des mois a dominance 
cyclique, ou MDC(4). Ii s'agit du plus petit nom-
bre de mois pour lesquels un certain rapport de-
vient et reste thférieur a l'unité; autrement dit, 
c'est Ia période pendant laquelle le taux de varia-
tion moyen absolu de la tendance-cycie de la série 
désaisonnalisée est supérieur h celui de la compo-
sante irrCgulière. Le MDC peut Ctre considéré 
comme le nombre de mois que dolt durer une varia-
tion de la série désalsonnalisée dans iine direction 
donnée avant qu'on ne puisse tre raisonnablement 
certain que la tendance-cycle de la série évolue 
dans la mime direction. Ainsi, un MDC peu élevd 
est souhaitable et indique la presence d'une série 
lisse. L'application d'une moyenne mobile aux 
données désaisonnalisées dont la période est égale 
au MDC tend a lisser les mouvements irréguliers 
pouvant dissimuler la tendance-cycle fondamentale. 
La méthode de la moyenne mobile du MDC permet de 
réduire tous les genres de série a peu prs au mime 
niveau de lissage, quelle que soit la taille de is 
conposante Irreguliare dans is série initiale. 

EXPLANATORY NOTES 

The percentage change in sales shown in 
this report are based on the total dollar 
volume of receipts for each of the periods 
being compared. These trends include the 
effect of stores starting operation or ceasing 
operation and are not limited to identical 
stores, i.e., those in operation in both of 
the periods being compared. 

(3) See Tables 14,15 and 16. 
T 

NOTES EXPLICATIVES 

La variation des ventes en pourcentage donnée 
dana le present bulletin est fondée sun la valeur 
totale des recettes pour chacune des périodes ob-
servées. Elle tient compte des magasins qui ont 
ouvert leurs portes et de ceux qui ies ont fermées; 
autrement dit, elle ne Se limite pas aux magasins 
qui ont été exploités dans toutes les périodes en 
cause. 

(3) Voir Las tableaux 14. 15 or 16. 
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The stock-sales ratios(5) are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stocks ratios(6) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning and 
ending stocks at selling value for the month. 

The metropolitan areas of Montréal, Toronto, 
Winnipeg and Vancouver are census metropolitan 
areas as defined by the 1971 Census. 

The commodity reference list, which de-
scribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published in the December issue of this pub-
lication. 

Revisions to department store sales and 
stocks are published yearly in the March issue 
of this publication. Revisions to month-end 
accounts receivable are published on a monthly 
basis. 

Number of shopping days that this report 
is based on varies from month to month. See 
Text Table II for the number of shopping days 
the current report is based on. 

On obtient les ratios stocks-ventes(5) en di ,. 11  

sant la valeur marchande des stocks A la ii; 
mois par le chiffre des ventes pour le no):. 

On obtient les ratios ventes-stocks(6) en divi-
sant le chiffre des ventes pour le mois par la 
valeur marchande moyenne des stocks en debut et en 
fin de mois. 

Lea regions métropolitaines de Montréal, de 
Toronto, de Winnipeg et de Vancouver correspondent 
aux regions métropolitaines du recensement de 1971. 

La liste de référence des marchandises, qui 
décrit en detail les produits de chacun des 40 
rayons présentés dans cette publication eat repro-
duite dans le numéro de décembre. 

Les chiffres révisés des ventes et des stocks 
des grands magasins sont publiés chaque année dans 
le numéro de mars du present bulletin. Les révi-
sions aux comptes a recevoir en fin de mois sont 
apportées mensuellement. 

Le nombre de jours conmierciaux sur lesquels sont 
bases les renseignements présentés ici vane d'un 
mois 	l'autre. Le tableau explicatif II donne Ic 
nombre de jours pour la ierinde la plus rcentN. 

	

(5) See Table 10. 	 (5) --Voir Lableau  10 .  

	

H. 	 N) Vnr .;ih1:ju 	1. 

TABLEAU EXPLICATIF II. Nombre de jours commerciaux, par mois 

1980 1979 

Total number Number of Total number Number of 
of shopping Saturdays of shopping Saturdays 
days days 

Nombre total Nombre de Nombre total Nombre de 

de jours samedis de jours samedis 
commerciaux cotnmerciaux 

January - Janvier 26 4 26 4 
February - Février 25 4 24 4 

March - Mars 26 5 27 5 

April - Avril 25 4 24 4 
May—Mai 27 5 27 4 

June - Juin 25 4 26 5 

July - Juillet 26 4 25 4 

August - AoCt 26 5 27 4 

September - Septembre 25 4 24 
October - Octobre 26 4 26 4 

November - Novembre 25 5 26 4 

December - Décembre 26 4 25 
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TABLE 1. Department Store Monthly Sales, by Department, Canada, 1979 and 	ISP' 

January February 	March AprIl May 	Juec 	:o79 
1980 1980 	1980 1980 1980 	1980 

Janvier F8srier 	Mars Aunt Hal 	Join  
1980 1980 	1980 1980 1980 	1980 

June 	July 
Department 

Join 	Juillet 

No 
thousanas at dollar 

allliers de dollars 

1 	Wn,nen's and missea' 	dresses. houaedresses. 8,148 9,567 12,709 15.783 21,119 16,682 16,752 12,777 
aprons and uniforms 

2 	Women's and misses' 	coats and suits 11,830 10,567 14,525 14.836 7,503 5.927 6,242 6.768 

3 	Women's and misses' sportswear 72,260 74.233 30,706 36,365 43,785 35.427 36,081 29,903 
4 	Fans 5,849 3.069 1,767 627 625 400 509 941 
5 	infants' and children's wear and nursery 13,860 12.973 15,186 18,402 17,867 16.020 16,235 15,634 

equipment 

6 	Girls' and teenage girls' wear 7.713 8,74: 12,715 14,499 14,728 12,740 12,138 10,269 
7 	Lingerie and women's sleep'aear 8.083 8.604 10,591 11,657 15,230 12,676 13,654 12,421 
8 	Intimate apparel 6.239 9,779 7,354 8.406 9,072 8,890 8,400 7,150 
9 	Millinery 1,159 871 766 1,059 960 774 979 959 
IS 	Women's and girls' 	hosiery 6,759 6,228 7,169 8.486 8.610 7,165 6,458 5,289 

II 	Women's and girls' Bioves. aitts and 7,340 7.074 9,262 11.134 12.573 10,593 9,780 7.874 
accessor Los 

12 	Women's, misses' and children's footwear 12.988 11,646 16.849 23.261 23.820 19,262 18,810 14,41 

II 	Men's clothing 23,107 19.910 27.822 30.095 30,166 32.812 30,840 21,6 
II. 	Men's 	forninhings 19.505 18,945 22.325 24.954 27.790 34,465 33,525 23.8 
15 	Pops' 	clothing and furnishings 6,395 6,184 9.262 11.610 10,967 10,263 9,337 8,02! 

6 	Men's and boys' 	footwear 8,075 8.003 10.490 14.401 14.195 13,736 12.572 9,594 
17 	Food and kindred products 38.599 46,729 41,427 46,311 52,552 41,015 57,579 35,288 
18 	Toiletries. cnsmetics and drugs 27.702 28,353 30,113 33,254 35.680 32,258 30,276 28.820 

19 	Photographic equipment and supplies 8.431 7.150 8,644 9,304 10,485 11.865 11,290 11,119 
15 	Piece goods 5,039 4,991 6,016 5,822 6,004 4,925 5.472 4,211 

21 	Li,,ens And domestics 22.616 11,641 16.458 17,231 19.954 19,664 19,335 21,905 
22 	Smaliware 	nd notions 8,473 6,737 7,174 7,262 6,371 6,030 5,637 5,940 
Il 	China and glassware 7,214 6,788 7,855 8,169 10.113 8,784 8,131 7,647 
24 	Floor coverings 10.285 15.370 11,998 11,333 12.615 12,076 11,650 12,089 
25 	Draperies, 	curtains and furniture con- 10,168 9.478 17,461 14,066 14,028 14,031 13,480 13.228 

Cr lags 

26 	Lumps, 	pictures, mirrors and all other 6.394 5,727 6,789 6,753 6,691 6.566 6.195 6.482 
home furnishings 

27 	Furniture 42,701 32,183 39,230 36,648 45,605 42,165 39,720 46.652 
28 	Major appliances 34,843 26,903 33,236 30,273 36,312 36.592 36,366 40,961 
29 	Television, 	radio and music 25,968 20.946 25,133 21.522 22.000 21,587 20,094 22,534 
30 	Housewares and small electrical appliances 20.731 20.822 22,018 24.422 30,384 26.823 24,655 25,923 

01 	Hardware, 	paints, wallpaper. etc. 17.512 17.113 19,161 24,996 30,966 28,166 28,311 22,180 

32 	Plumbing, 	heating and building materials 5.345 5,440 6,649 8.315 10,004 9,228 9,048 7,571 

33 	Jewellery 10.115 11.092 14,074 14,226 18,565 17.288 16,516 14.228 
34 	Toys and games 6,109 6.939 8,650 11,581 11.327 10,190 10.098 10,576 
35 	Sporting goods and 	Luggage 18,315 14.924 17,918 25,921 31.065 30,049 29,228 24.943 

36 	Stationery. 	bool,s and m.ganineu 16.407 15.212 15,965 16.156 18.608 18.131 17.126 15,6 
37 	Gasoline, oil, 	nutn accessories, 	repaIrs 12,436 10.713 13.347 16,452 16.297 15.987 15,588 14.4'' 

and supplies 
38 	Meals and lunches 15 , 62 9 14,761 16,657 16,865 17,782 17,277 16,763 16.2 
39 	Repairs and services 5.011 4,561 4,954 5.257 5,931 5,718 5,278 4,4' 
40 	All other departments 17,741 17.414 20.619 27.365 37.337 28,170 2,686 22.0' 

41 	TOTAL ALL DEPARTMENTS 560,634 521,360 616,044 684,859 765,486 702,417 6 1 7,812 620,9' 
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lEAD 1. Ventea menauelles des grands magasins, par rayon, Canada, 1979 et 1980 

Change 

Vri tion 

Auguet 	September 	October November 	December 	June- June 
May 1980/1979 	' 	' 
1980 

Aull 	Septobre 	Octobre Noveebre 	D9cembre 	Juin- Juici 
mel 1980/1979 
1980 

thousands of dollars per rent 

milliors do dollars pourcentage 

40 

Robes, robes de mAnage, tsblisrs cc uni- 	1 
memos your dames cc jeunes filles 

3'isnteaux et tsill,eurs pour dames cc jeunes 	2 
Lilies 

Vteaents sport pour dameS at jeunes filisa 	3 
Fourrures 	 4 
Vtcs,ents pour b6b8s cc cafants at art1cis 	S 

do ehastbras d'ecifanta 

Vltements de filietces et d'sdoiescentem 	6 
Lingerie of vAtements de suit pour dames 	7 
Sous-v6teeiencs 	 8 
Cbal.eaux 	 9 
Bus pour dsn,ea Ct Illlettes 	 10 

GOnts, moufles Ct articles de parure pour 	11 
ds,sss Ct Itilettes 

Chaussures pour dames, jounce Lilies cc 	12 
cot ants 

\'Oteuents pour hoes 	 13 
1es d'hablllement pour hoaes 	 14 

m,'ncs et articles d'hablllsmsst pour 	15 
rçofl. 

,,,5sures pour hoaes et gsrçons 	 16 
F'rodults alimentaires at connexes 	 ii 
Articles de collette, coamAciques cc mAdi- 	18 

csnrents 
Appsreiis cc fournituree photographiqusa 	19 
Tissue 8 Is puce 	 20 

Litorie cc lingo de matson 	 21 
Menus articles 	 22 
Porcetalne cc verrorie 	 23 
Revtnnents de plancher 	 24 
Tentures. rideaux it hoosses 	 25 

13,373 14,277 13,372 15.091 19,529 - 21.0 - 0.4 

19.088 17,415 24,175 23,786 23,357 - 21.0 - 5.0 

37.035 43,138 35,975 42.863 53,090 - 19.1 - 1.8 
2,402 2,187 2,729 3,641 5,089 - 	5.9 - 21.4 

20,67? 19,345 21.027 22.070 29,232 - 10.3 - 1.3 

70.619 16,030 14,183 17,211 22.275 - 13.5 + 5.0 
11.554 12.815 13,464 20,640 37.200 - 16.8 - 7.2 
7.536 7.872 6,582 7,990 10,647 - 	2.0 + 5.8 

904 1.216 2,080 2,879 :3,622 - 19.4 - 20.9 
7,002 8,695 8,846 9,518 12,909 - 16.8 4 10.9 

9,169 12,117 12,799 18,199 28.995 - 15.7 + 8.3 

'1.038 25,042 25,121 25,303 27.262 - 19.1 + 2.4 

1.1,573 17,227 47,138 62.386 + 	8.8 + 6.4 

'.2,119 :3,131 - 22,0 9.1 
01,238 30,303 32,515 41,139 75,786 - 	9.6 + 6.5 

11.893 10,708 9,999 14,108 28.241 + 13.2 + 5.1 
5,471 6,357 6,672 6,739 5,304 - 18.0 - 10.0 

21,756 22,623 21,086 23,382 33,607 - 	1.5 + 1.7 
6,532 8,241 8,876 9,228 11,338 - 	5.4 + 7.0 
8,440 9,513 8,625 15,158 27,608 - 13.1 + 8.0 

11.763, 11,013 14,873 15,386 12,244 - 	4.3 + 3.7 
12,872 13,526 11,990 14,651 15,053 -- + 4.1 

7,080 7,970 7,664 11,031 17.152 - 	1.9 + 6.0 

40,967 42,205 39,785 42,189 38,839 - 	7.5 + 6.2 
36.511 39,759 37,267 36,298 39.100 + 	0.8 + 0.7 
26,084 30,222 28,520 37.696 57.782 - 	1.9 + 7.4 
26,331 25,319 25,344 35.491 62,366 - 11.7 + 8.8 

22,901 24,669 26,568 25,067 35,055 - 	9.0 - 0.5 

6,092 2,126 7,399 7,802 6,692 - 	7.6 + 2.0 

15,925 19.363 15,857 78,891 60,119 - 	6.9 + 4.7 
10,610 10,786 17,166 42,175 65,881 - 10.0 + 0.9 
20,529 19,176 20,111 26,867 45,512 - 	3.3 + 2.8 

23.139 21,668 18,412 27,814 49,344 - 	2.6 + 5.9 
14,286 13,589 18,154 19,028 20,528 - 	1.9 + 2.6 

".293 16,783 17.655 20,515 24,824 - 	2.8 + 3.1 
.13)3 5,029 6,069 7,464 6,721 - 	3.6 + 8.3 

'.492 i,825 21,717 24,121 37.771 - 24.6 + 1.7 

.()98 722,429 740,625 920,368 1,299,618 - 	8.2 1' 3.6 

Laspes. tableaux, miroirs cc autres articiss 26 
d'ameublceent pou* is malson 

Meubles 	 27 
Cros appareils mAnagers 	 28 
ThlAvision. radio cc moaique 	 29 
Articles de mAnage at pettts apparells Alec- 30 

to iquss 

Quincailleris, peinture. papier-tentur.. 	31 
etc. 

MacAnal de piomberta. chauffage it cons- 	32 
truer ion 

Bijoucenle 	 33 
Joucts et jeux 	 34 
Articles de sport cc valises 	 35 

Pspeterle, lions at revues 	 36 
Plssence, hui1, accessnirss d'automobile, 	37 

rApsrstion cc fournitures 
Sep55 cc easse-crofltss 	 58 
Services at crausux a. reparation 	 39 
bus sutnes rayon, 	 40 

TOTAL. bOOS !AYONS 	 41 
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TAILE 2. Department Store Monthly Sales, Seasonally Adjusted, by S epartment, Canada, 1979 and 19801 

	 I 
January 
	

February 	March 	 Apr1 	 'I.e 	 lone 
1980 
	

1980 	 1980 	 1980 	 1980 	 1980 	 - 

June 
Department 

Janvier 
	

Penner 	 Mars 	 Avril 	 Mal 	 Juin 	 Join 
1980 
	

1980 	 1980 	 1980 	 1980 	 1980 

thousands of dollars 

milliers de dollars 

I 	Wonon's and nisuru' 	dresses, housedrosses, 13,975 13,304 14,800 14,634 15,532 14.699 13.888 

aprons and uniforms 
Women's and nisues' roots and suits 15,870 15,72a 12,370 14,276 12.113 14,918 14.731 

3 	Wonmn'8 and siHea' 	uport5000r 37,007 34.911 35.037 37,853 37,694 36,565 36,200 

4 	Porn 2,079 2,591 3,517 1,771 2.292 2,992 3,788 

5 	Infants 	and eI,ildrcn's wear and nursery 20.279 18.289 17.061 18,957 18,553 19.078 18,099 

eq ii i 1-cn I 

6 	C,rin' 	and teenage girls' wear 15.368 16,525 13,115 15,304 14,933 15,093 13,191 

7 	LingerIe and women's sleepaur 15,240 13,738 14,343 14,121 14,792 14.520 14,502 

8 	Intim,,re apparel 7.998 7.632 7,962 8,055 8,057 8.140 7,239 

9 	Millinery 1,445 1.435 1.252 1.467 1,319 1,189 1,418 

10 	Women's and girls' 	hoolery 8,254 7.762 7,816 8,228 8.218 8.932 7,461 

ii 	lioness .,nd 	girls' 	gloo.'s. 	mitts and aecos- 12,513 11,736 12,184 12,807 13,060 13.271 11,439 

12 	Women's, Sisses' and children's k,otwear 20,958 20,553 17,923 22,311 21,415 21,797 19,671 

4en's ,-!nthinr 35,243 30,967 29,560 32,129 31,912 35,844 31,02 

.71. -5,,7'. 41.7.1 -.1,071, ,- -c, 	.... 

IS ToieLre's, 	,unfl,e'tieO 	and 	drugs 36,290 35,570 34,954 37,601 36,806 37,527 33,321 

.9 Photograpl,i C 	 1opmeIIt 	and 	,euppl irS 11.728 11,416 11,162 11.774 11,509 12,617 11.134 
20 Fl ore' goodn 5,849 5,677 5,701 5,087 5,169 5,532 5,696 

ii Liner), and dem,'stl, 21,402 20,423 21,862 20.353 21,236 21,142 20,093 
22 Inn 	lw,,reu 	md 	not 	ony 8,006 7.808 7.792 7.712 7,483 7.761 6,923 
23 Chin,, 	o,,nl 	gl,msowmre' 10,852 11.480 11.291 10,476 11,114 11.276 9,863 
24 Floor covering,. 11,829 12,631 12,672 11.542 12.116 13,341 12.068 
25 Draperies. 	cotta Inn and lurniturr envoringo 12.912 12.985 13,705 13,274 12,920 13,963 12,527 

26 Lamps, 	pictures. 	mirroro and all other 	ho',,, 8,875 8,230 8.018 7.624 7,561 8,166 7.417 

iornilalnings 
21 furniture 39,740 39,676 43,214 38,801 42,582 43,523 38,144 

28 Major .,'pli.nnee. 36,209 37,015 37,457 34,137 34,338 36,603 34.709 

29 TelevisIon, 	radio and music 29,057 28,943 30,827 27,638 28,620 31,367 27,711 
30 KnoSOwares and sm.,ll electrical 	.nppiianres 30,324 28,473 29,670 28,590 30,212 30,934 26.754 

Ii Hardware, points, wallpaper. 	etc. 25,972 24,774 22,841 22,981 23,709 25,732 23,986 

32 Plumbing, 	hooting and building 	satenlalm 7,127 7,516 7,694 1,494 8,202 7,326 6,798 

13 .lowllery 20.366 19.493 20,006 18.271 19,733 20,628 18,472 

34 Toys and games 18,063 18,055 16,964 17.607 17,256 16,913 15,622 

35 Sporting goods and loggage 24.751 25.188 25,304 27,511 24,996 24.080 21,968 

36 Station,'ry, 	hooks and maganinru 21,930 20,374 20,875 20.731 21,866 22,965 20,739 

37 f7asolino, 	,mil, 	auto 	eeeeusonieu, 	repairs 16,285 14,985 14,842 15,876 15,588 15,856 14,798 

and 	our'; ,  lion 
38 Meals and 	lunches 17,837 17.673 17.907 18.099 17.709 18,561 17.01'I 

39 Repoirs and services 5.852 5,599 5.806 6,040 6,004 6.083 5,751 

40 All other departments 25,562 23,630 23,296 25,537 24.761 26,486 71,110 

41 TOTAL. ALL DEPARTMENTS 752.729 729.466 731,036 745,303 751,951 778,474 70 

cluding the "TOTAL, ALL DEPARTMENTS", has been adjusted separately. 	Therefore, the sum of the departments will not equal the 



\ALEAU 2. Ventes m.naualles des grands megssin., d6uiaonnalis8es, par rayon, Canada, 1919 at 1980(1) 

Change 
June- 
Kay 

.July August September October November December 1980 
Rayon 

Juillet AoGt Septembre Octobre Novembra D6caabre Variation 
Join- 
Sal 
1980 

thousands of dollars per Cent 
80  

silliers de dollars pourcentag. 

13,973 14.048 13.988 14,124 14.171 14,383 - Robe., robes da m9nag., tabliers at uni- 	1 
formes pour dames at leone. lilies 

14,331 17,985 13,154 15,628 15,597 16,685 i. 	23.2 Manteaun et taillaurs pour dame, at )eun.. 	2 
lilies 

35,652 37,031 35,986 35,163 35.985 35.973 - 	3.0 Vlteents aport poor dam., at Jeunee fIll.. 	S 
1,718 2,266 1,989 2,284 2,168 2,293 + 30.5 Fourrures 	 4 

18,732 18,311 16,949 19,260 18,265 19,088 + 	2.8 V8teruents pour b8b6s at enfants at articles 
de chambres d'anfants 

13,756 14,343 13,951 14,614 13.335 14,789 + 	1.1 V8taaents de fillettes at d'sdolaacant., 	6 
15,572 14,594 14,441 14,748 14,160 14,951 - 	1.8 1.ingerie cc v8tements de nait pour dames 	1 
7,469 7.502 7,504 7.528 7,882 7.846 + 	1.0 Souu-s6te,sentm 	 8 
1,490 1,431 1.382 1.471 1,385 1.690 - 	9.9 Chapeauo 	 9 
7,759 8,041 7,554 8,047 8,022 8,179 + 	8.7 las pour doses et liliettes 	10 

11.753 12.346 12.245 12.419 11.860 12.333 + 	1.8 Cant., moufles et articles do parure pour 	Ii 
dames cc 	filiettes 

10,966 20,908 20,152 21,922 17.979 21,248 4 	1.8 Chaussures pour dames, leones lilIes at 	12 
enfants 

.310 34,160 33,482 33.327 32.164 35.798 • 12.3 V8tea,ents pour home. 	 13 
A, 	I 	 t . 	It, I . ........ l,,:d,  

• 	. . . • 3d •.., ,;14 - 1.3, rio 	oiliar.I .........I 	r.rinexcs 	 I 
34.669 34,938 34,611 34,938 34,957 35,369 + 2.0 Articles de toliette, cosmatlquas at médi- 	18 

c amen t S 

11,417 11,533. 11,815 11.982 12.114 12,349 + 9.6 Apparells at fournituras photegraphlquas 	19 
5,734 5,831 5,712 6,007 5,707 5,706 + 7.0 Tlanus N Is p18cc 	 20 

20,837 71.513 20,653 21,382 20,860 22,012 - 0.3 Llterie at 	linge de malson 	21 
7.292 7,395 7,349 8,187 7.500 7.812 4 3.7 Menus articles 	 22 
9.471 9,761 10,188 10.5313 10.877 10.159 + 1,5 Porceiaine at serrerie 	23 
12,121 12,110 11,754 12.596 12.213 12.809 + 10.1 Reulteneots de piancher 	24 
12,921 13,052 12,895 13.188 12.704 13,446 + 8.1 tentureu, 	rldeaun cc housses 	25 

7,961 7,794 8.066 7.719 8,060 9,178 + 8.0 L.ampes, tableaus, .irolrs at autre. articles 	26 
d'aaeublement pour is mai.on 

41,047 39,240 38.889 39,468 40,741 41,527 + 2.2 Meubies 	 27 
35.606 33.585 35,768 35.660 35.737 36.878 + 6.6 Iron appareils mbnagers 	28 
27.684 27.617 26,501 27.116 28,325 28,674 + 9.6 Télvision, 	radio Ct mu.lque 	29 
28,697 27,740 27,532 28.114 28,524 28.763 + 2.4 Articles de n6nage at petit. app.reils 61cc- 	50 

t r iques 

24.347 25,126 26,276 25,934 22,104 25.753 + 8.5 Quincalllerie, peinture, papier-tencura, 	31 

6,937 6,324 6,477 7.037 8.025 7.739 - 10.7 Kat6riel de plomberie, rhauflage at con.- 	32 
truct Ion 

19,418 19,188 22,074 19,825 19.748 20.474 + 4.5 Bljouterte 	 33 
17.061 17,139 17,009 17,726 17,828 17,868 2.0 Jouets ereux 	 34 
23,928 24,105 23,871 25,009 23.581 24.251 - 3.1 Articles de nporc at valIse. 	35 

21.966 21,538 20,200 21,009 20.882 21,829 + 5.0 Papeterle, 	Iivra, et revue. 	36 
15,078 16.813 14,877 15,937 14,957 16,300 + 1.7 taaeoce. hulie, accassolre. d'automobiie, 	37 

r6parationet (ournituren 
.493 17,430 17,108 17,598 17.723 17,711 + 4.8 Repas at rasse-crolte. 	 38 
.254 5,252 5,144 5,157 5.159 5.390 + 1,3 Services et travaus de r6psration 	39 
254 23.797 24.558 24,616 23.703 25,835 + 7.0 Toos autre, rayon. 	 40 

.132 779,680 714,099 731,858 727,928 755,959 + 3.5 TOTAL. TOOl RATONS 	 Al 

,'Iaque rayon, inrluant "TOTAL, Tt*JS RAYIR4S'. a 6t6 aju.té individoeile,nent. En connéquenre 1. .oeme des rayons no correspond pan so "TOTAL, TOUS 
IAVONS'. 
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TABLE 3. Departeent Store Monthly Sales, by Province and Selected Metropolitan Area, 1979 and 

January February March April 
1980 1980 1990 19810 1980 1980 

1979 

Janvier Ffvrier Mare Avril Mel J010  
1980 1980 1980 1980 1980 1980 

Province and selected June July 
metropolitan area 

Join Juillet 

No. 
thousands of dollars 

nilliers de dollars 

1 Newfoundland 5,828 5.723 7,175 8,650 9,182 6,757 8.879 7.852 

2 Prince Edward Island 3,203 2,902 3,290 3,939 4,356 4,147 4,390 4.798 

3 Nova Scotia 10.985 11,204 13,755 17,469 18,624 17,91)7 17,200 15,433 

4 New Brunswick 10,212 9,843 12,094 14,880 16,056 14,919 14,490 12,744 

5 Quebec 104,997 94,077 112,435 127,620 149,541 131.890 124.944 116,615 

6 OntarIo 199,989 180,914 209,114 242,251 266,650 249,011 245,530 223,430 

7 Manttoba 27.740 26,404 34.225 36,763 40,499 34.929 36,739 33,553 

8 Saskatchewan 14.487 14.310 17,724 18.787 21,130 18.817 18.736 16,996 

9 Alberta 80,742 78.282 92,416 97,684 108,321 101.610 95,033 86.159 

10 BrItish Colombia 100,751 96.116 111.853 114,626 128,735 117,758 

111.881 103.352 
11 Yukon and Northwest 

Territories 1,700 1,586 1,963 2,190 2,392 2,663 

12 CANADA 560,634 521,360 616,044 684,859 765,486 702,417 677,812 627.°12 

13 Montr6ol 64,608 58,116 70,151 79,328 91,036 80,614 76.366 

14 Toronto 84,459 75,883 96,976 98,913 106,766 100.828 97,71)7 - 

15 Winoipeg 25,217 24,044 31,078 33,277 36.646 31,429 33,012 

16 Vuncovoer 66.665 61.783 71,191 72,208 80.651 74,130 67,598 61,77. 

TABLE 4. Nueber of Departoont Store locations, by Province and Selected Metropolitan Area, 1979-1980 

January February March April Hay Juno 1979 
1980 1980 1980 1981) 1980 1980  

Province and selected 
setropolitan area Janvier F6vrier Mars Avril Mai Juin April May 

1980 1980 1980 1980 1980 1980 
Avril M.si 

meaber 

nconbre 

1 Newfoundland 17 17 17 17 17 17 17 17 

2 Prince Edward Island 7 7 7 7 7 7 7 2 

3 Nova Scotia 24 24 26 26 26 26 26 24 

4 New Brunswick 23 23 24 24 24 24 22 22 

5 Quebec 159 159 159 158 158 158 155 155 

6 Ontario 274 276 275 275 274 274 265 265 

7 Manitoba 34 34 34 36 34 34 30 30 

8 Saskatchewan 22 22 23 26 25 24 22 22 

9 Alberta 60 60 60 61 62 63 57 57 

10 British Colombia 86 86 96 86 86 1)7 

87 40 
11 Y,hon and Northwest 

TerrItories 7 7 7 7 7 7 

12 CANADA 713 713 114 719 720 721 686 

13 Moncr8al 81 81 81 80 80 80 8') 

14 toronto 81 81 81 81 79 79 76 

45 Winnipeg 27 27 27 27 27 27 24 

16 Vancouver 39 39 39 39 39 40 35 35 
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4tJ 	3. Ventes senauelles des grands mageelne, par province at certainU nones m9tropolitsinee, 	1979 at 1980 

thonge 

Variation 

AUgUSt September 0.-tober November December June- June ProvInce at certalnea 
May 1983/1079 zone. s&tropoliteines 
1980 

Aot Scptenbre Octebre Novembre D6cembre loin- Join 
mat 1980/1979 
1980 

NO  
thoosande ol 	dollars per cent 

mutters do dollars pourcentage 

9,251 9,303 9,734 12,122 17,338 - 	4.6 - 	1,1 Terra-None. 

1,909 3,944 4,244 5,209 7.411 - 	4,8 - 	5.5 Ile-du-Prince-Edovard 	 2 

17,886 16.932 18,145 24.830 35.159 - 	3.8 + 	4.2 Nouvelle-fcoae. 	 3 

14,624 13,926 15,521 20,830 28.650 - 	7.1 + 	3.0 Noeveau-Brunawtck 

135.650 137.550 131.070 165,311 240,659 - 11.9 + 	5.6 Qu9bsc 	 3 

252,084 256.398 273.125 333,790 481,350 - 	6.6 + 	1.4 Ontario 	 6 

36,621 40,456 39.294 50,206 66.915 - 13.8 - 	4.9 Manlcobi 	 7 

19,250 20,262 20,635 27.880 35.416 - 10.9 + 	0.4 Saskatchewan 	 8 

96,492 98.825 103,356 126.628 172.692 - 	6.2 • 	6.9 Alberta 	 9 

- 	8.5 o1embie-8ritannique 	 10 

118.313 124.833 123.507 153.561 210.966 + 11.3 
+ 	7.6 

Yukon Ct los Tern- 	 11 
toires du Nord-Ousat 

705.098 772,429 740,625 920.368 1,299,618 - 	8.2 + 	3.6 CANADA 	 12 

.7 86,790 79,321 106,623 152,744 - 11.4 + 	5.6 i4ontr9al 	 13 

109.932 111,712 137,735 201,003 - 	5.6 + 	3.2 Toronto 	 I'. 

40 36,764 36,586 45,617 60.222 - 14.2 - 	4.8 Wtrmtpsg 	 15 

.0 18.054 73,465 94.292 128.164 - 	8.1 + 	9.7 Vaovet 	 16 

TA9I.EAII 4. Nembre de succursales des grands sagasina, par province at certaines zones mAtropolitaines, 1919-1980 

1919 

Province at centainea 
June July August September October November December zones .8tropolitainai 

Juin Jf 11cc Aolt Septeabre Octobre Noveabte D8ee.nbre 

nuW,e r 

not4, re 

17 17 17 17 17 17 17 Terre-Neuve 	 1 

7 7 7 7 7 7 7 tie-do-Pr ince-douard 	 2 

24 24 24 24 24 24 24 Nouve11e-coese 	 3 

22 22 22 22 22 23 23 Nouveau-Brumsvick 	 I, 

155 155 158 158 159 159 159 Québec 	 5 

265 266 268 271 274 274 274 OntarIo 	 6 

30 30 30 31 33 34 34 Manitoba 	 7 

22 22 22 22 22 22 22 Saskatchewan 	 8 

57 57 58 58 59 60 60 Alberta 	 9 

[ Coloabte-Britannique 	 10 

99 89 92 92 93 93 93 
Yukon at lee Tern- 	 11 

olres do Nond-eet 

i.'ADA 	 12 

réel 	 13 

51 51 Toronto 	 16 

24 24 25 25 21 27 Winnipeg 	 15 

35 35 38 38 38 38 38 Vmncouver 	 16 
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TABLE 5. Department Store Cumulative Sales, by Department for Can 
January-June 

TABLEAU 5. Ventes cumulatives des grands magasins, par rayon, Can.J. 
Janv iet-i u in 

Sales - Ventes 	Change 
Departnient 	 1980/1979 

Rayon 	 Variation 
1979r 	

1980 	19130/1979 
No. 

thousands of dollars 	per cent 

milliers de dollars 	pourcentage 

I Women's and misses' dresses, housedresses, aprons and uniforms - 
Robes, robes de ménage, tabliers at uniformes pour dames et 
jeunes lilies 78,081 84,008 + 7.6 

2 llomen's and misses' 	coats and suits - Manteaux et tailleurs pour 
dames et jeunes lilies 65,559 65,186 - 0.6 

3 Women's and misses' sportswear - Vtements sport pour dames at 
jeunes filles 179,663 192,756 + 7.3 

4 Furs - Fourrures 13,327 10,137 - 23.9 
5 Infants' and children's wear and nursery equipment - V8tements pour 

b6b4s et enfants et articles de chambres d'enfants 90,709 94,288 + 3.9 
6 Girls' and teenage girls' wear - Vtements de filiettes et d'ado- 

lescentes 61,093 71,137 + 16.4 
7 Lingerie and women's sleepwear - Lingerie et v6tements de nuit pour 

dames 63,388 66,841 + 5.4 

8 Intimate apparel - Sous-v8tements 40,680 45,740 + 12.4 
9 Millinery - Chapeaux 6,000 5,589 - 6.9 

10 Women's and girls' hosiery - Baa pour dames et fillettes 38,020 44,417 + 16.8 
ii Women's and girls' gloves, mitts and accessories - Gants, moufles 

at articles de parure pour dames et fillettes 52,962 57,976 + 
12 Women's, misses' and children's footwear - Chaussures pour dames, 

jeunes lilies et enfants 98,220 107,826 + 
13 Nan's clothing - Vêtements pour hommes 154,685 163,912 + 
14 Men's furnishings - Articles d'habiliement pour hommes 137,929 147,984 + 

15 Boys' 	clothing and furnishings - Vtements et articles d'habille- 
ment pour garçons 50.325 54,681 + 8.7 

16 Men's and boys' footwear - Chaussures pour hommes at garçons 60,355 68,900 + 14.2 
17 Food and kindred products - Produits alimentaires et connexes 228,729 266,633 + 16.6 
18 Toiletries, cosmetics and drugs - Articles de toilette, cosmétiques 

et mdicaments 165,014 187,340 + 13.5 
19 Phor.ographic equipment and supplies - Appareils at fournitures photo- 

graphiques 52,572 55,879 + 6.3 
20 Piece goods - Tissus 3 la pièce 33,387 32,797 - 1.8 
21 Linens and domestics - Literle et linge de maison 100,085 109,364 + 9.3 

22 Smallwares and notions - Menus articles 37,175 42,027 + 13.1 
23 China and glassware - Porcelaine et verrerie 42,189 48,923 + 16.0 
24 Floor coverings - Revtements de plancher 66,413 68,677 + 3.4 
25 Draperies, curtains and furniture coverings - Tentures, rideaux et 

housses 68,335 74,234 + 8.6 
26 Lamps, pictures, mirrors and all other home furnishings - Lampes, 

tableaux, miroirs at autres articles d'ameublement pour la maison 35,283 38,920 + 10.3 
27 Furniture - Meubles 221,209 238,532 + 7.8 
28 Major appliances - Gros appareils ménagers 181,911 198,159 + 8.9 

29 Television, radio and music - Télévision, radio at musique 126,465 137,134 + 8.4 
30 housewares and small electrical appliances - Articles de ménage at 

petits appareils électriques 125,573 145,200 + 15.6 
31 Hardware, paints, wallpaper, etc. - Quincalilerie, peinture, 

papier-tenture, etc. 128,586 137,914 + 7.3 
32 Plumbing, heating and building materials - Materiel de plomberie, 

chauffage at construction 39,189 44,981 + 14.8 
33 Jewellery - Bijouterle 78,077 85,360 + 9.3 
34 Toys and games - Jouets et jeux 48,956 54,596 + 11.5 
35 Sporting goods and luggage - Articles de sport et valises 122,477 138,192 + 12.8 

36 Stationery, books and magazines - Papeterie, livres at revues 93,057 100,479 + S. 
37 Gasoline, oil, auto accessories, repairs and supplies - Essence, 

huile, accessoires d'automobile, reparation at fournitures 76,643 85,232 + 11 
38 Meals and lunches - Repas at casse-cro3tes 91,622 98,771 + 7 
39 Repairs and services - Services at travaux de reparation 28,045 31,432 + l.. 
60 All other departments - Tous autres rayons 133,595 148,646 + U. 

41 ALL DEPARTMENTS - TOTAL - TOUS RAYONS 3,515,583 3,850,800 + 9.5 

I 
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IABLE 6. Department Store Cumulative Sales, by Province 
I -inuary-June 

IABLEAU 6. Ventes cumulatives des grands magasths, par 
Janvier-juin 

and Selected Metropolitan Area 

province et certaines zones mtropolitaines 

Sales - Ventes Change 
Province and selected metropolitan area 1980/1979 

Province et certaines zones métropolitaines Variation 
1980 1980/1979 

thousands of dollars per cent 

milliers de dollars pourcentage 

Newfoundland - Terre-Neuve 42,271 45,315 + 	7.2 
Prince Edward Island - Ile-du--Prince-Edouard 21,225 21,837 + 	2.9 
Nova Scotia - Nouvelle-cosse 84,896 89,954 + 	6.0 
New Brunswick - Nouveau-Brunswick 70,808 78,004 + 10.2 
Québec 679,459 720,560 + 	6.0 
Ontario 1,259,688 1,347,929 + 	7.0 
Manitoba 191,904 200,560 + 	4.5 
Saskatchewan 97,646 105,255 + 	7.8 
Alberta 490,805 559,055 + 13.9 
British Columbia - Colombie-Britannique 669,839 
Yukon and Northwest Territories - Le Yukon 576,883 + 18.3 

et les Territoires du Nord-Ouest 12,496 

t:ANADA 3,515,583 3,850,800 + 	9.5 

M)ntréal 419,338 443,851 + 	5.8 
loronto 513,670 553,825 + 	7.8 
Winnipeg 174,660 181,691 + 	4.0 
Vancouver 357,883 424,618 + 18.6 

TABLE 7. Department Store Monthly Sales as a Percentage of Total Retail Trade, by Province 

TABLEAU 7. Proportions procentuelles mensuelles des grands magasins en relation au total du commerce 
de detail, par province 

Province 

Newfoundland - Terre-Neuve 
Prince Edward Island - Ile-du-Prince-Edouard 
Nova Scotia - Nouvelle-Ecosse 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
Saskatchewan 
A tberta 

itish Columbia - Colombie-Britannique 
okon and Northwest Territories - Le Yukon 
et les Territoires du Nord-Ouest 

June - Juin 

1979r 	 1980 

per cent - pourcentage 

6.9 7.2 
12.9 12.7 
7.4 8.0 
8.0 8.2 
7.1 7.6 
9.8 10.1 

13.5 13.1 
6.4 6.6 

13.0 13.0 
13.6 

13.3 
12.2 

CANADA 	 9.7 	 10.1 
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TABLE 8. Departoent Store Moithiy Stocks,(I) by Department, Canada, 1979 and 

January 
	

February 	 ..pr. 	 c 
1980 
	

1980 	1980 	 1980 	 1980 	 1980 

Janvier 	F6vrier 	Mars 	 Avril 	 Hal 	 Join  
1980 
	

1980 	 1980 	 1980 	 1980 	 1980 
Department 
	

June 	 July 

Join 	 Juillet 

thousands of dollars 

milUern de dollars 

1 	Wen's and misses' dresses, house- 33.550 38,621 40201 46,840 42.347 33,862 30.751 32,265 
dresses, aprons and uniforms 

2 	Moses's and misses' coats and suits 28,988 37.679 77,415 32,916 29,487 28,312 28.157 49,777 

3 	Women's and nisse' sportswear 77,142 87.703 95,718 110,520 110,144 87,334 87,994 96,275 
4 	Furs 19,248 16,179 14,509 17,167 17,612 15,617 12,266 16,425 

Infaste' and children's wear and nursery 53,501 56,521 54,594 66,862 62,608 51,640 55,511 75,123 
equl pment 

6 	Girls' and teenage girls' wear 30.494 37,028 37,306 41.543 41,664 31,312 34,722 46.194 
7 	Lingerie and ,.un,en's sleepwear 31.661 13.978 36,636 45,044 44,402 34,553 36,391 37.065 
8 	Intimate apparel 25,714 24,794 24,805 24,670 27,517 23,774 22.942 23.239 
9 	Millinery 1,014 851 1.079 1.788 2,100 2,104 1.177 1,564 

10 	Moses's and girls' hosiery 18,176 18,052 18,697 20.751 21,502 17,856 17.376 18.335 

11 	Women's and girls' gloves, mitts and 36,282 37,587 41,046 40,396 38,125 36,226 34,767 38,024 
accessor lee 

12 	Wosen'a, misses' and children's footwear 70,807 79,201 90,334 103,160 99,458 83,756 75,724 87.' 

13 	Hess clothing 107,790 128,670 134,328 166,793 154.466 117,197 103.771 126, 14 	Men's fornishings 105,200 109.662 114,664 137,509 139,691 110,996 104.677 118, 15 	Boys' clothing and furnishings 38,079 43,907 39,761 65.319 63,018 37.546 37,019 50. 

16 	Men's and boys' 	footwear 41,412 53,444 63,653 71.032 75,483 59,170 52,438 S8,Sl 17 	Food and kindred products 26.388 27,891 28.610 30.802 28,459 18,031 75,869 29,269 18 	Toiletries, 	cosmetics and drugs 177,367 107.103 111,647 138,822 140,782 116,211, 104,375 107,808 

19 	Photographic equipment and supplies 39,735 35.944 35,225 44,569 43,747 36,523 35,357 38,857 20 	Piece goods 30,400 32.561 32,774 15,491 35,367 32,255 32,749 34,056 

21 	Linens and dsaestics 81,134 83,887 82.320 92,629 100,333 91,288 91,065 80,351 
22 	Smallwares and notions 29,034 28,310 30.189 36,793 39,285 35,824 36.641 34.735 
23 	China and glassware 58.253 57.312 57,801 66,682 69,743 62.705 55,003 57,777 
26 	Floor coverings 51,164 46,596 47,404 51,263 52,241 50,899 47,847 46,971 
25 	Draperies, curtains and furniture coy- 61,485 61,594 60,511 66.830 69,655 61,507 57,451 56,727 Cr ings 

26 	Lamps, pictures, mirrors and all other 35,547 35,981 39,264 41,776 46,631 43,670 45,066 40,5.47 
hose furnishings 

27 	FurnIture 180,328 176,787 177,827 203.931 198,558 182,432 172,439 166.330 
28 	Major appliances 57.720 59,241 57,697 60.877 60.136 53,780 59,827 54,915 
29 	Television, radio and msaic 95,339 91,751 94,432 106.059 106,644 96,273 94,513 90,880 
30 	Housewares and meall electrical appli- 

ances 
106.821 100,376 110.811 120,658 122,785 111.960 107,632 109.703 

31 	Hardware, 	paints, wallpaper, etc. 105,576 106,987 117,049 128,101 133,277 119.705 92,968 99,927 

32 	P1.ishing, heating and building materials 27,009 26,571 28.980 32,213 30,928 28,056 27,064 26,514 

33 	.lewellecy 91,218 96,547 101.630 116,905 118,193 100,479 95,631 87,971 
34 	Toys and games 62.042 59,417 58,996 69.666 71,326 60,922 51.193 54,607 
35 	Sporting goods and luggage 95.456 100,920 112,182 138,501 141,819 118,066 105.306 107.523 

36 	Stationery, books and magazines 66.988 61.368 62.877 74.589 82.718 69,786 64.902 71,07 
37 	Gasoline, oil, auto acceasories, 	repairs 35.515 35,745 37.442 42.370 43.278 37,719 31.226 33,9 

and supplies 
38 	Meals and lunches 1,573 1.690 1,451 1.564 1.880 1,751 941 
39 	gepairs and services 5,165 4,665 4,577 5,060 5,445 5,186 5,129 S,l 
40 	All other departments 44,761 57,246 76.368 85,102 90,556 73,056 62.902 71, 

41 	TOTAL ALL DEPA8TM.EHTS 2.245.036 2.300.345 2,412,385 2,741.559 2,783,418 2,379,346 2.228,756 2,385,. 

(1) At selling value 
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IF.AU 	B. Stocka(l) sensuels dcc grauda maganina, par rayon. Canada, 1919 at 1980 

Change 

Variation 

Auguat September October November December June- June 
May 1980/1979 

Rayon 

1980 

AoGt Saptembre Octobre No'embre DAcembre Juiri- Join 
met 1990/1979 
1980 

No 

thousands of doltara per cest 

milliara da dollars pourcistage 

33,002 31,252 44,644 64,818 32,423 - 20.0 + 10.1 Robes, robes do m8nage, tabli.rs at uni- 	1 
formen pour demec at jeuna. fill.. 

53,013 55,358 67,327 52,605 29.978 - 	4.0 + 	0.6 Manteoux at tailleurs pour disco at jeunes 	2 
iliac 

01.956 79.070 104,038 108.529 69,920 - 20.7 - 	0.7 Vltementa sport pour discs at jaunas filial 	3 
20,362 22,150 24.579 23,990 19.113 - 11.3 + 27.3 Fourrurea 	 4 
65.732 59.939 74,290 69.756 53,833 - 17.5 - 	7.0 V8tementa pour b9b9m at anfantp at articles 	S 

de chabres d'anfants 

41.444 39.858 47,821 46.752 28,220 - 24.8 - 	9.8 VOtements de filiettal at d'adol.sceotea 	6 
40,199 36,652 52,584 58,804 31,013 - 22.2 - 	5.1 Lingerie at v8tisents de nuit pour dames 	7 
24,689 70,623 27,193 30,895 26,151 - 13.6 + 	3.6 Sous-v8tements 	 S 
1,260 1,337 2,568 2,601 1,780 - 	0.3 + 86.7 Chapeaux 	 9 

23,633 18,767 23,666 21.262 16,973 - 17.0 + 	2.8 Ran pour dames at fillattea 	10 

39,709 38.010 56,460 58.793 34,443 - 	5.0 + 	6.3 Canta, moufles at articles de parure pour 	11 
dames at fillattas 

1 3.670 81,143 101.088 85,619 74,071 - 15.8 + 10.6 Chausaurea pour discs, jeunsa tubs at 	12 
.nf ants 

411 141.147 101,004 371.110 177.171 - 21.1 + 	13.0 VStements pour hes 	 13 
Articles d'habillement pour hes 	14 

2 temants at articles d'habtllement pour 	13 
4arçons 

h.,oanures pour han.es at garçona 	16 
26.431 26,333 33.044 33,)05 21,148 - 	36.6 - 30.3 Produits alisentaires at connaxas 	17 
106,095 102.847 144.543 158,118 103,351 - 17.4 + ii.? Articles de toilatta, cosmétiquan at mAdi- 	18 

cents 
38.078 36,216 59,348 60,439 38,107 - 16.5 + 	3.3 A89srelbs at fournitures photographlque. 	19 
35.784 30,798 37.074 32,911 31,608 - 	8.8 - 	1.5 Ttasus A is p1ce 	 20 

79.609 70,552 93,236 94.739 83,050 - 	9.0 + 	0,2 Literie at Huge da matSon 	21 

33.186 28,803 33,309 12,148 32.285 - 	8.8 2.2 Monua articles 	 22 

60,187 53,207 69,266 74.655 67,002 - 10.1 + 14.0 Porceisine at verreria 	 23 

49.124 42,613 50.764 48.345 53,675 - 	2.6 4 	6.4 ReyPtnsents do plancher 	24 

54.996 48,753 60,777 58.681 58,670 - 11.7 4 	7.1 Tanturea, rideaux at housses 	25 

42,634 36.219 48.285 45,657 33.124 - 	6.3 - 	3.1 Lampea, tableaux, miroirs at sutres ant- 	26 
clam d'ameublesent pour Is matson 

162,515 161.615 173.176 174,601 192.482 - 	8.1 + 	5.8 Meubleu 	 27 

54.877 46.965 59.299 67.940 60,189 - 10.6 - 10.1 Cr01 appareils ménagera 	28 

95,191 82,999 108,768 120.082 103,207 - 	9.7 + 	1.9 TélAvision, radio at suaiqua 	20 

108.948 100.100 125,615 128,041 97.360 - 	8.8 + 	6.0 Articles de mAnage at patits appareils 	30 
Alec trtqmmes 

108,057 92.102 115,965 118,807 100.146 - 10.2 + 28.9 Quincaillerie, peintura, papiar-tenture. 	31 
etc. 

24,044 21,820 26,509 26.551 26,153 - 	9.3 + 	3.7 Matérial de plemberia, chauffage at cons- 	32 
trut ties 

94,222 84,399 116.257 135,843 90,806 -. 	15.0 + 17.3 8ijooterie 	 30 

71.307 81.826 116,613 92,541 38,888 - 14.6 + 19,0 Jouets at jean 	 36 

116,375 111.981 153,026 111,871 98,663 - 16.7 + 12.1 Articles Ac sport at oallaas 	35 

73.967 68,169 89,812 92,050 58,174 - 	15.6 + 	7.5 Papeterie. livres at revuos 	36 

39 34,968 42.701 40.129 34.795 - 12.8 + 20.8 EsSence, 	tulle, accassoirea dsutomoblle. 	37 
reparation at fournitur.s 

857 849 722 868 - 	6.9 + 86.1 Repas at casna-croCtes 	 38 

5,826 6.813 5,987 4.903 - 	4.8 + 	1.1 Services at travaun do rApatitton 	39 

69,016 89,361 85.721 46.276 - 19.3 + 16.1 Tons sutrea rsyona 	 40 

2 2,273,282 2,969.822 2,910.248 2,.199,789 - 14.5 + 	6.8 TOTAL, TS RAYOIIS 	 41 

1) Valeur do canto. 
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TABLE 9. DeparIent Store Monthly Stocks, Seasonally Mjuated, by Department, -Canada, 1979 and 1980( 

No. 

Department 

.lanuary 
1980 

Janvier 
1980 

February 
1980 

FEyrier 
1980 

March 
1980 

Mars 
1980 

April 
1980 

Avril 
1980 

1980 

Hal 
1980 

Join 
1980 

1980  

June 

Join 

thousands of dollars 

milliers de dollars 

I Women's and misses' dresses, house- 37,692 37,882 36,348 42,137 37,864 39,698 36.089 
dresses, aprons and uniforms 

2 Women's and mia.ea' coats and suite 38,506 40,281 41,903 39,764 42,245 38,146 38,713 

3 Wo..en's and siasea' sportswear 94,658 95,082 94,155 92,092 96,103 92,485 93,299 
4 Furs 19,943 18.744 19,639 22,169 21,914 19,490 15,319 
5 Infants' and children's wear and nursery 64,837 65.974 60,040 62,105 59,889 55,641 59.642 

equipment 

6 Girls' and teenage girls' wear 40,099 42,087 39,628 37,285 38,336 32,929 37.720 
7 Lingerie and ,,om.:n'u slnnpwear 43,310 39,700 37,073 40,841 39,751 37,821 39,864 
8 Intimate apparel 25,559 25,497 26,790 23,991 25,984 25,716 24,786 
9 Millinery 1,265 1,234 1,364 1,938 2,240 2,677 1,434 

10 Women's and girls' hosiery 20,950 20,487 18,605 20,018 19,745 18,548 17,995 

11 Women's and girls' gloves, mitts and 44.174 42,035 44,533 36,750 36,736 42,310 40.017 
accessories 

12 Women's, misses' and children's footwear 78.542 84.548 90.172 96,574 93.952 88,350 79,715 

I s 	lothini F2!,?4 1 ' 1 

14 Tciiecrtcs, 4oSneiLcS and dcgc 128,415 120,244 121,027 131,122 131,66 121,447 109,242 

19 Photographic equipment and supplies 40.807 58.501 60,423 42,699 40,072 42,145 39.827 
20 Piece goods 33,401 32,903 31,761 34,294 31.831 32.783 33.267 

21 Linens and domestics 89,998 79,202 84,198 81.382 87,208 89,877 88.664 
22 Smallwares and notions 33,010 31.727 32,789 34.364 33,846 33.105 33,942 
23 China and glassware 66,433 61,402 63.693 66,311 65.035 67,360 57,823 
24 Floor coverings 51,003 45,930 49,230 49,964 49,210 51,242 45.861 
25 Draperies, curtains and furniture coy- 64,170 59.977 59,882 43,830 64.989 64.157 59,988 

rings 

26 iamps, pictures, mirrors and all other 41,591 38,182 38.730 39,072 43.201 43,793 45,151 
home furnishings 

27 Purniture 193,814 172,361 178,255 187,196 175,296 183,792 167,844 
28 Major appliances 54.950 52.638 56,361 56,614 52,484 56,700 61.036 
29 Television, 	radio and music 102,600 100,767 94,536 97,732 99.029 97,452 95.782 
30 Housewares and small electrical appll- 117,942 101,887 114,961 105,433 110,678 114,397 107,163 

31 Hardware, paints, wallpaper, etc. 	118,670 	112,807 	106,797 	125,885 	123,944 	122,248 	96,023 

32 Plumbing, heating and building materials 	,, . 

33 	Jewellery 105.592 103,470 104,407 112,214 109,937 104,786 99,100 
34 	Toys and games 73,921 78.971 70,116 73,279 76,670 75,371 63.429 
35 	Sporting goode and luggage 127.797 123.205 114,110 126,789 120,646 122.374 108,684 

36 	Stationery, books and magazines 77,032 72,751 70.991 75,464 76,648 72.747 6. 
37 	Gasoline, oil, auto accessories, 	repairs •., 

and supplies 
38 	Meals and lunches ,•• ... -. -. 

39 	Repairs and servicns . 	 . ... - 

40 	811 other departments ,., - 

41 	TOTAL ALL DEPARTMENTS 2.550,140 2,429,043 2,532,422 2,561,247 2.565,599 2.531.756 2,34. 	-I - 

(1) Each deportment, Including the "TOTAL. ALL DEPARTMENTS, has been adjusted separately. Therefore, the sum of the departments will not equal the 
"TOTAL, ALL DF.PA8NIINTS'. 
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AU 9. Storks men.osls des grands .agaaina, d6salsonnalis8ea, per rayon. Canada. 1979 at  1980(1) 

Jun.- 
May 

Jiy Asgoot September October November December 19*80 
Rayon 

Juil]ot Aolt Septec6re Octobre Novernbre D#cersbre Variation 
join- 

1980 
No 

thousands of dollars per rent 

atfllers do dollars po',rcent.age 

35.275 34,880 35,947 39,758 38,025 37,074 i 	4.8 Robs., robes do ménage, tabliars at uni- 
fame. pour dones ot jeunes fill.. 

39,434 38,372 41,302 49,997 46,843 40.645 - 	9,7 Manteaus at tailleura pour dames at jeunea 	2 
titles 

95,231 88.960 89,390 94,675 93,520 91,864 - 	3.8 Vit.menta sport pour dames at icon.. fiLl.. 	3 
15,708 16,952 18,821 19,678 19,816 18,955 - 11,1 Pourrores 	 4 
62,665 59.116 60,700 64,028 65,584 64.392 - 	7.1 Vitemeots pour b9bia at enfanio at article. 	5 

do chambre. d'enf.nts 

38,518 37,515 39,610 41,110 41,348 40,878 - 14.1 V9teeent, do fillette, at d'adole,centes 	6 
39,559 37,933 38.253 41.052 43.258 44,286 - 	4.9 Lingerie at vëtement, de nuit pour dame. 	7 
24.507 24,316 23,499 25,586 26.875 26,049 - 	1.0 Sou.-v6tements 	 B 
1,973 1,335 1,276 1,630 1.632 1,623 + 19.5 Chapeaus 	 9 

17.963 18,840 18,780 21,692 19.918 20.243 - 	6.1 Be* pour dames at fill.ttea 	10 

41,800 39.080 39,590 42,749 42,664 43,146 + 15.2 Cant., mouflea at articl.a de parure pour 	II 
dames at fillette. 

81,353 83.694 83.222 95,312 89,134 95,009 - 	6.0 Chauasurea pour dame., jeunaa flue, or 	12 
cot an ts 

111,194 133,4 09  I1Q.014 II,149 /9,47? 141,429 - 	8.7 V7tementa pour hoa 	 13 
In.. d'hbt11emnt pour hes 	14 
esCote at articles d'hahtllement poor 	IS 

II 	L,',,' 117, - I 1,7/h 11:4/'; L1,I/. - 	7, Ati:l 	,Ie 	iojlitLc, 	oom, I /oco 	ci 	odL- 	18 
cement. 

42.117 41,732 42,239 66,468 43,998 42,543 + 	5.2 Appareil. or fourniture. photographiqula 	19 
34.653 33.244 33,389 35,530 33,886 33,544 + 	3.0 Tub. B 1. piBce 	 20 

85,325 83,458 87,130 90,361 88,851 84,647 + 	3.1 Litorle or lingo do matson 	21 
32,248 32,024 32,420 33,448 32,364 32,150 - 	1.9 Menu. article. 	 22 
58,767 57,491 59,033 61,105 63,061 64,371 + 	3.6 Porcelaine at verrerie 	 23 
48,220 48,173 49,190 51,511 50,223 47,435 + 	4.1 Rev9t.menta de plancher 	24 
58,406 55,078 55,533 58,634 56,579 57,754 - 	1.3 Tentures, rideaux at haul... 	25 

40,133 41.070 39.021 42,872 40,706 40,463 + 	1.4 tampa., tableaux, miroira at aurr.i ccci- 	26 
ci.s d'ameublement pour 1. mal.on 

174,048 169,531 172,769 176.334 171,263 173,546 + 	4.8 Meublo. 	 27 
61.998 61,483 61,768 64,654 57,089 55,272 + 	8.0 Cr0s apparell. m6nagers 	28 
98.187 99.645 96.781 101,351 102,830 100,660 - 	1.6 Thlêvi,ion, radio at moaiqu. 	29 
114.774 109.789 112,697 113,217 111.611 115,267 + 	3.4 Articles de m8nage at petit. appareil. 	30 

8lectriqu.s 

102,325 101,716 102.403 109,913 107.563 107.374 - 	1.4 Quincaillerle, peinture, papier-tenture, 	3* 
etc. 

Mat8riel do plomberie, chauffaga at con.- 	32 
truction 

94,221 94,250 93,568 98,550 108,688 102,087 - 	4.7 Bijout.rie 	 33 
67,122 64,668 61,542 65,020 70,414 74,708 - 	1.7 Jousts at jeux 	 34 
112.685 114.712 114,669 120.720 116,263 116.573 + 	1.4 Articles de apart at vail... 	35 

• 	67,918 	71,056 	70,315 	75.165 	76,901 	- 5.1 	Papeterie, livres at revue. 	36 
Ramence, huile, anoessoire, d'.utomobile, 	37 

reparation at tournitura. 
Repss at caaae-croflte. 	 38 
S.rvtces at trsvaua de r8p.raiion 	39 
Tool loire. rayons 	 40 

• . : 	2,381,084 	2,430,143 	2.582,821 	2,521,248 	2,694,432 	- 1.3 	TOTAL. TOI2S RAVONS 	 4* 

(1) (3iaque rayon, incluant "TOTAL, TOIJS R.AYONS", s 616 sju.tC individoellesent, an con.8quence la somme des rayons no correspond pa. so 
RAYc8*S". 
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TARLE 10. Department Storm Monthly Stock-sales Ratios, by Department, Canada, 1979 and 1980 

Department 

January 	resruary 	1iara 
1980 	1980 	1980 	1980 	1980 	1950 

Janvier 	F€vrier 	Mars 	Avril 	Sal 	Juin 
1980 	1980 	1980 	1980 	1980 	1980 

April 	May 

Avril 	MaE 

I 	Women's and misses' dresses. hounedresses, 4.12 4.04 3.16 
aprons and u,,ilor,ns 

2 	Wo,sen's and misses' coats and malta 2.45 3.58 2.58 

3 	Women's and misses' sportswear 3,47 3.62 3.12 
4 	Furs 5.00 5.27 8,21 
5 	1,,fants' 	and children's wear and nursery 3.87 4.16 3.60 

equipment 

6 	Girls' and teenage girls' wear 
7 	LIngerie and women's sleepwear 
H 	Intimate apparel 
9 	Millinery 
ID 	Women's and girls' hosiery 

ii 	Women's and girls' gloves, mitts and 
accessories 

12 	l0,mcn'O. r,jnsn' .,,,d -I,Ildr,'n'u Io,,Cu,ar 

Ii 	SCO ' S clothing 

31 	Hardware, pulsEs, wallpaper, etc. 

72 	I'lao'ni.ig. hearing and I,ullding materials 

33 	.lewaliery 
34 	ioys and games 
35 	lporting goods and luggage 

36 	Stationery, books and magazines 
37 	Gasoline, oil, auto accessories, repairs 

and supplies 
38 	Meals and lunches 
39 	Repairs and services 
40 	All other departments 

41 TOTAL ALL DEPARTMENTS 

3.95 4.24 2.93 
3.92 3.95 3.46 
4.12 4.29 3.37 
0.87 0,98 1,41 
2.69 2,90 2158 

4,94 5.31 4.43 

5.45 6.80 5.36 

4,66 6.46 4.83 
514 

6.03 6.25 6.11 

5.115 4.88 4.36 

9.02 8.70 7.22 
10.16 8.56 6.82 
5.21 6.76 6.26 

4.08 4.03 3.94 
2.86 3.34 2.81 

0.10 0.11 0.09 
1.03 1.02 0.92 
2.52 3.29 3.70 

3.92 4.37 3.84 

	

2.97 	2.01 	2.03 

	

2.22 	3.93 	4.78 

	

3.04 	2.52 	2.47 

	

27.37 	41.44 	39.04 

	

3.63 	3.50 	3.22 

2.87 2.83 2.46 
3.86 2.92 2.73 
2.93 3.03 2.67 
1.69 2.20 2.72 
2.45 2.50 2.49 

3.63 3.03 3.62 

4.43 4.18 4.35 

4.81 5.12 3.57 
5.51 5.03 3.21 

0.6? 
4.17 3.95 3.60 

4.79 4.17 3.08 
6,10 5.89 6.55 

5.38 5.03 4.64 
5.08 6.17 5.94 
8.16 6.90 7.14 
4,52 4.14 4.21 
4,75 4.97 4.38 

6.19 6.97 6.65 

5.56 4.35 4,33 
2.01 1.66 1.47 
4.93 4.85 4.46 
4,94 4.04 4.17 

5.12 4.30 4.25 

3.87 3.09 3.04 

8.22 6.37 5.81 
6.12 6.30 5.98 
5.34 4.57 3.93 

4,62 4.45 3.85 
2.58 2.66 2.36 

0,09 0.11 0.10 
0.96 0.92 0.91 
3,11 2.43 2.59 

3.97 3,57 3.34 

	

2.76 	2.34 

	

2.30 	2.86 

	

3.22 	2.76 

	

17.79 	29.56 

	

3.47 	3.63 

3.62 	3.30 
3.33 	3.05 
2.91. 	3.26 
0.94 	1.39 
2,55 	2.72 

	

4.14 	3.87 

	

4,03 	3.79 

	

4.23 	4.54 

	

4.95 	4.97 

	

3.61 	3. 

	

4.10 	4.28 

	

5.43 	5.75 

	

5.03 	4.91 

	

5.03 	5.63 

	

7.56 	6.84 

	

3.82 	3.86 

	

4.39 	4.75 

5.46 	6.85 

	

5.21 	.1.65 

	

2.13 	1.83 

	

4.70 	4.73 

	

5.18 	4.57 

	

4.48 	3.56 

	

1.95 	3.20 

6.22 	5.54 
5.39 	5.73 
5.53 	4.78 

4,07 	4 - 
2.18 	2 

0.06 	0. 
1.17 	1. 
2.67 

1.72 

id 	.,cJ 	kd,ea 0.05 0.04 

18 	Toilotrles. 	cosmetics and drags 4.60 3.78 3.71 

19 	Fl,otographir equipment and supplies 4,71 5.01 4,08 
20 	'ieee goods 6.03 6.52 5.45 

21 	Linens and d,,mosticu 3.62 6.15 5.00 
22 	Smal1,.,ero 	and sot ions 3.45 4.20 4.21 
23 	China and glassware 8.07 8.44 7.36 
24 	Floor .ov'riogs 4,97 4.49 3,95 
25 	Draperlen. curtains and Furniture coy- 6.05 6.48 4.86 

Cr jigs 

21i 	Lamps, 	pictures, mirrors and all other hone 5,56 6.28 5.78 
furnishings 

27 	Furniture 4,22 5.49 4.53 
28 	Major appliances 1.66 2.20 1.74 
29 	telesision, 	radio and music 3.67 4.38 3.76 
3,) 	Housewares and small electrical appliances 5.15 4.82 5.03 
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AU 10. Rapports mensuels stocko-ventes des grands maganins, par rayon, Canada. 1979-1980 

Jono 	July 	Augu.t 	Septe.ber 	October 	November 	December 	
Rayon 

juts 	Juillet 	RoOt 	Septeabre 	Octobre 	Noveabre 	Déceabre 

1.84 2.53 2.47 2.19 3.34 2.97 1.66 Robas, robe. da .8naa. tabliari at oft- 	I 
for.., pour darn., at jaunas 8111.. 

4.51 2.35 2.78 3.18 2.78 2.21 1.28 Manteux or taillaura pour darn.* at icon.. 	2 
titles 

2.44 3.22 2.48 1.83 2.89 2.53 1.32 V8ta.ento sport pour dears et jeunra fill.. 	3 
24.10 17.45 8.48 10.13 9.01 6.59 3.87 Pourrures 	 4 
3.42 4.81 3.18 3.09 3.53 3.16 1.84 VRtern.nts pour b4b8s or anfant. at .rtitla. 	5 

ae chambres d'anfanta 

2.86 4.50 2.01 2.49 3.33 2.72 1.27 Viteaents de lillette, et d'adolescentea 	6 

2.67 2.98 3,48 2,84 3.91 2.85 0.86 Lingerie et v7te,ante de suit pour dare. 	7 

2.73 3.25 3,28 2.62 4.22 3.87 2.46 Sous-vternenta 	 8 

1.15 1.63 1.27 1.08 1.23 0.90 0.49 Ch.peaoz 	 9 

2.69 3.47 3.09 2.16 2.68 2.23 1,31 8a5 pour dares at Iillattr. 	10 

3.55 4.83 4.06 3.09 4.41 3.23 1.19 Casts, moufles at article, de parure pour 	II 
dames et fillette. 

4.03 6.10 4.45 3.24 4.02 3.38 2.72 Chaossures pour dare., 3eunes flues at 	12 
eni ants 

3.34 5.86 4.55 4.09 4.92 3.68 2.04 V8tements poor home., 	 13 

1.1? 4.44', 4.17 5,44 3.35 3.07 ArtIcles d'habllI 	cent pour bane. 	14 

3.74 3.33 3.39 4.45 3.84 1.36 Art,cleo de toilette, cons.6tiquen Ct aAdi- 	18 
Ca,%eflts 

3.13 3.49 3.20 3.38 5.94 4.28 1.35 Apparells et fourniture, photographlque. 	19 

5.98 8.09 6.54 4.94 5.56 4.88 5.98 Tissua A la p0ce 	 20 

4.71 3.67 3.66 3.12 4.42 4.05 2.47 Llterle et linge de mai.on 	21 

6.50 5.85 5.08 3.50 3.75 3.48 2.85 Menus articles 	 22 

6.76 7.56 7.13 5.59 8.03 6.93 2.43 porrelolne et verrerte 	23 

4.11 3.89 4.18 3.27 3.41 3.14 6,38 RevOtemflts de plancher 	24 

4.26 4.29 4,27 3.60 4.34 4.01 3.88 Te,,tares, 	rldeaua et houaaea 	25 

7.21 6.26 6.01 4.54 6.30 4.14 1.93 Lampes. tableaux. •iroirp et sutres articles 	26 
d'a.eublement pour 1. raison 

4,34 3.71 3,97 3.36 4.35 6,14 4.96 Meubies 	 27 

1.65 3.34 1.50 1,18 1.59 1.73 1.54 Cros appareils ménager. 	28 

4.10 4.03 3,65 2,75 3.81 3,19 1.79 Thldvi,Ion, radio at mu.ique 	29 

4.37 4.23 4.34 3.95 4.96 3.63 1.56 Articles de .nAnage et petit. appareils 81cc- 	10 
triques 

3.28 4.51 4.72 3.13 4.36 4.74 2.86 Qoincaillerie, peinture, papler-tentore. 	31 
etc. 

2.99 3.50 3.95 3.06 3.29 3.40 3.93 MaterIel de plocnberle, chnuff.ge et ron.- 	32 
truc tion 

5.16 6.18 5.92 4.36 7.33 4.70 1.51 Bijouterie 	 33 

5.07 5.16 6.12 1,96 6.79 2.19 0.59 Jouets at jeun 	 34 

3.60 4,31 5.57 5.94 7.60 6.98 2.17 Articles de sport at n.lises 	35 

4.56 3,20 3.15 6.88 3.31 1.18 Papetrie, 	119res et 	reones 	36 

2.36 2.56 2.57 2.35 2.11 1.70 issence, huile, acca.,olrea d'autoaobile. 	37 
rôparation et 	burnt t,,res 

0.05 0.05 0.05 0.05 0.04 0.03 B.p.s or casce-crottes 	38 

1.27 1.21 1.16 1.12 0.80 0.73 ServIces et tranaux de r8paratlon 	39 

3,24 3.27 3.48 4.11 3.55 1.23 Tous .otre, rayon. 	 60 

3,74 3.42 3.08 3.92 3.12 1.69 TOTAL_1'OUSRAYONS 	 Al 
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TABLE 11. Department Store *nthly Sales-stock Ratios, by Department, Canada, 1979 and 

No. 

Department 

January 
1980 

Janvier 
1980 

February 
1980 

Février 
1980 

Mar 
1980 

More 
1980 

1980 

Avril 
1980 

1980 

Hal 
1980 

1900 

.luin 
1980 

April 

Avrll 

May 

Hal 

I Women's and misses' dresses, house- 0.21 0.21 0.32 0.36 0.47 0.44 0,35 0.45 

dresses, aprons and uniforms 
2 Women's and misses' coats and suitS 0.60 0.32 0.39 0.42 0.24 0.21 0.42 0.32 

3 Women's and misses' sportswear 0.30 0.29 0.33 0.35 0.40 0.36 0.31 0.37 
4 Furs 0.20 0.17 0.12 0.04 0.02 0.02 0.35 0.04 
S Infants' and children's wear and nursery 0.26 0.24 0.27 0.30 0.28 0.28 0.30 0.28 

equipment 

6 Girl,' and teenage gIrls' wear 0.26 0.26 0.34 0.37 0.35 0.35 0.31 0.30 
7 Lingerie and women's slespwear 0.26 0.26 0.30 0.29 0,34 0.32 0.30 0.35 
8 IntImate apparel 0.24 0.23 0.30 0.34 0.35 0.35 0.32 0.33 
9 Millinery 0.83 0.93 0179 0.74 0.49 0.37 1.03 0.85 
10 Worsen's and girls' hosiery 0.38 0.34 0.39 0.43 0.41 0.36 0.40 0.38 

LI Women's and gina' gloves. Litta and 0.21 0.19 0.24 0.27 0.32 0.28 0.25 0.27 
accessories 

12 Women's, misses' and children's footwear 0.18 0.16 0.20 0,24 0.24 0.21 0.25 0.27 

13 Men's clothing 0.20 0.17 0.21 0.22 0.20 0.24 0.23 0.23 
14 Men's furnishing. 0.20 0.18 0.20 0.20 0.20 0.27 0.21 0.21 

;n,I 1,10 fl.1 fl.22 027 010 0.?'  

1. .dkr,,dr., 	M'" .02 .2 . 	 .'. 1.. . 	 . 

18 loiletries, cosnetics and drugs 0.24 0.24 0.28 0.27 0.24 0.25 0.27 

19 Photographic equipment and supplIes 0.22 0.19 0.24 0.23 0.24 0.30 0.25 0.. 2 

20 Piece goods 0.16 0.16 0.18 0.11 0.17 0.15 0.17 0.18 

21 Lioenø and domestIcs 0.27 0.17 0.20 0.20 0.21 0.21 0.19 0.22 
22 Smalluarno and notions 0.28 0.23 0,25 0.22 0.17 0.16 0.21 0.18 
23 China and glassware 0.12 0.12 0.14 0.13 0.15 0.13 0.13 0.16 
24 Floor conerings 0.20 0.21 0.26 0.23 0.24 0.23 0.26 0.27 
25 Draperies, curtains and furniture coy- 0.17 0.15 0.20 0.22 0.21 0.21 0.22 0.22 

erings 

26 Lamps, pictures, mirrors and all other 0.19 0.16 0.18 0.17 0.15 0.15 0.17 0.16 
home furnishings 

27 Furniture 0.23 0.18 0.22 0.19 0.23 0.22 0.19 0.22 
28 Major appliances 0.61 0.46 0.5' 0.51 0.60 0.64 0.46 0.36 
29 Television, radio and mesic 0.27 0.22 0.27 0.21 0.21 0.21 0.22 0.22 
30 Housewares and small electrical appli- 

SOC CS 

0.20 0.20 0.21 0.21 0.25 0.23 0.20 0.23 

31 Hardware, paints, wallpaper. etc. 0.11 0.16 0.17 0.20 0.26 0.22 0.22 0.28 

32 Plumbing, heating and building material, 0.21 0.20 0.24 0.27 0.32 0.31 0.28 0.31 

33 Jewellers' 0.11 0.12 0.14 0,13 0.16 0.16 0.16 0.19 
34 Toys and games 0.12 0.11 0.15 0.18 0.16 0.15 0.20 0.17 
35 Sporting goods and luggage 0.19 0.15 0.17 0.21 0.22 0.23 0.19 0.22 

36 Stationery, books and magazines 0.26 0.24 0.26 0.24 0.24 0.24 0.25 0.25 
37 Gasoline, oil, auto accessories, repairs 0.36 0.30 0.36 0.41 0.38 0.39 0.46 0 

and supplies 
38 Meals and lunches 12.64 9.05 10.61 11.19 10.33 9.52 15.36 12. 
39 Repairs and services 1.00 0.93 1.07 1.09 1.13 108 0.86 1. 
40 All other departments 0.39 0.34 0.31 0,34 0.43 0.34 0.38 0. 

41 IOTAL ALL DEFA&TMEN'TS 0.26 0.23 0.26 0.27 0.28 0.27 0.27 0. 

I 
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I

Il

I 	 1 ,  vt .'. .t 	4.. 1. 	..c.I.. 	cc, 	.r rv..n 	1979 cc 1980 

1979 

June 	July 	August 	Sepcc.r 	October 	November 	December 	Rayon 

Juin 	Juiliet 	AoGt 	Septembre 	Octobre 	Novembre 	D8cembre 

0.46 0.41 0.41 0.44 0.35 0.34 0.51 Robes, robes de mbnage, 	tabliers at uni- 	1 
larsen pour dames at Jeunes lilies 

0.23 0.17 0.37 0.32 0.39 0.40 0.57 Kanteaux at calileura pour dames at jeans. 
tiles 

0.37 0.32 0.39 0.50 0.39 0.40 0.59 V8tesents sport pour dames at jeunas 1111cc 	3 
0.04 0.07 0.13 0.10 0.12 0.15 0.23 Fourrurex 	 4 
0.27 0.24 0.29 0.31 0.31 0.31 0.67 V8tesents pour b4b8m at entanta at arttcl.a 	3 

de cha.bres d'enfants 

0.37 0.25 0.67 0.39 0.33 0.36 0.59 Vtements de fillette, at d'adolescentes 	6 
0.36 0.34 0.30 0.33 0.30 0.37 0.83 Lingerie at vete.cnts de foil pour dame. 	7 
0.35 0.31 0.31 0.35 0.27 0.27 0.37 Soos-stements 	 4 
0.78 0.71 0.70 0.95 1.07 1.11 1.65 alape.ux 	 9 
0.35 0.30 0.35 0.43 0.42 0.42 0.68 $as pour dames at fIllette. 	10 

0.26 0.22 0.25 0.32 0.27 0.32 0.62 lusts, meuflea at articles de parure pour 	11 
dames or 	tillettes 

0.26 0.18 0.23 0.2° 0.29 0.77 0.34 Chauanurox pour dames, jeunss lilies at 	12 
cot ants 

0.27 0.19 0.20 0,23 0.23 0.26 0.42 Vltonestg pour bonuses 	 13 
0.79 0.21 0.21 0.24 0.21 0.31 0.60 Artllles d'b.b1!1onont 	per bonuses 	14 

II I 	.I 1.7 ..I7 lm.lu 	jlirn.mju 	,utiricxt. 	 Ii 
0.77 0.29 0.29 0.26 0.27 0.58 Articles de toiietcc. cosmAtiques or ,,AdI- 	lii 

cOnent S 
0.30 0.31 0.29 0.21 0.24 0.57 Apyareils cc fournitures phocographiquas 	19 

0.111 0.13 0.16 0.19 0.20 0.19 0.16 Tissus I is pièce 

0.21 0.26 0.27 0.30 0.26 0.25 0.38 Llteric cc lingo do matson 	21 
0.16 0.17 0.10 0.77 0.29 0.28 0.35 Menus artIcles 	 22 
0.34 0.14 0,14 0.17 0.14 0.21 0.39 Poroelnlne cc vorreric 	 23 
0.24 0.25 0.24 0.28 0.32 0.31 0.24 Re41emrnrs de piancher 	24 
11.22 0.73 0,23 0.26 0.26 0.25 0.26 Tenture4, rideaux CL housses 	4) 

0,14 0.15 0.17 0.20 0.18 0.23 0,44 Lan,ps, 	tableaux, riroirs at autrem articles 	26 
d'ancubiement pour Is maison 

0.22 0.26 0.25 0.28 0.25 0.24 0.21 Noables 	 27 
0.59 0,71 0.67 0.78 0.70 0.59 0.64 Gras appareiln mAnagers 	 26 
021 0.24 0,28 0.34 0.30 0.33 0.52 TAJAviston, 	radio Cr nuslque 	29 
0.22 0,74 0,24 0.24 0.22 0.28 0.55 ArtIcles do mAnage or pptit. appareils Alac- 	30 

tn q uen 

0.29 0.23 0,22 0.25 0.26 0.21 0.32 Quincaitlerir, 	polnture. papier-cencune. 	31 
etc. 

0.33 0.28 0.24 0.31 0.32 0.31 0.25 MatArIsi de plomberie. ct.aaltage et cons- 	34 
t ruc tion 

0.18 0.16 0.17 0.22 0.16 0.73 0.53 Sijostonie 	 33 
0.19 0,70 0.17 0.13 0.17 0.40 1.00 Jouetscc jeon 	 34 
0.25 0.23 0.19 0.17 0.15 0.19 0.39 Articles de sport Ct nalises 	35 

0.23 0.37 0.30 0.23 0.31 0.66 Papotenie, 	ltvres CL 	revues 	36 
0,64 0.1.1 0.38 0.47 0.46 0.55 Essence, huile, sccessoiros d'autoi.obila. 	37 

rAparet ton at fournitures 
18.11 21.78 10.41 20.76 26.12 31.23 Repas et cesse-crolte. 	 38 
0.83 0.85 0.84 0.96 1.17 1.23 SeroInea at travo's de reparation 	39 
0.33 0.31 0.28 0.27 0.28 0.57 loon autrea rayon. 	 40 

0.27 0.29 0.30 0.28 0.31 0.51 TOTAL, 1015 RAYONS 	 41 
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TABLE 12. Department Stores' Month-end Accounts Receivable,(1) Unadjusted, Canada, 1978-198i 

TABLEAU 12. Montants 3 recevoir(1), non ajustés des grands magasins 8 la fin du mois, Canad., 	78- Y( 

Month 

Mois 

1978 1979 1980 
month 

 

Change from 
previous 

Variation 
par rapport 
au mois 
précédent 

Change 
1980/1979 

Variation 
1980/1979 

thousands of dollars per cent 

milliers de dollars pourCentage 

January - Janvier 1,287,598 1,413,361 1,530,318 - 3.8 + 8.3 
February - Février 1,233,857 1,348,771 1,468,531 - 4.0 + 8.9 
March - Mars 1,214,272 1,330,019 1,403,711 - 4.4 + 5.5 
April - Avril 1,216,324 1,326,082 1,404,608 + 0.1 + 5.9 
May - Mai 1,228,632 1,322,038 1,397,281r - 0.5 + 5.7 
June - Juin 1,216,467 1,307,473 1,373,994 - 1.7 + 	5.1 
July - Juillet 1,207,103 1,290,028 
August - AoGt 1,211,440 1,303,580 
September - Septembre 1,263,651 1,346,575 
October - Octobre 1,333,938 1,382,938 
November - Novembre 1,369,748 1,428,617 
December - Décembre 1,518,782 1,631,999 

(1) Accounts receivable of department stores and the outstandings of acceptance companies which are associated exclusively 
with 	them. 

t 	 , 1 •I' 

IABLLAU 13. Monlants B recevoir(1), 	désaisonnalisés des grands magasins B la fin du mois, Canada, 	1978-1980 

Change from Change 
previous 1980/1979 

tooth month 
 1978 1979 1980 

Mois Variation Variation 
par rapport 1980/1979 
au moth 
précédent 

- millions of dollars per cent 

millions de dollars pourcentage 

January - .Janvier 1,214.3 1,333.5 1,443.6 + 3.0 + 8.3 
February - Févricr 1,219,7 1,334.0 1,453.0 + 0.7 + 8.9 Mar,h - Mars 1,232.7 1,350.9 1,426.1 - 1.9 + 5.6 April - Avtil 1,239.8 1,352.1 1,432.4 + 0.4 + 5.9 May - Mai 1,257.1 1,353.1 1,430•3r -0.1 + 	5.7 
June - Join 1,268.1 1,363.2 1,432.7 + 0.2 + 5.1 July - Juillet 1,278.5 1,366.9 
Au1,st - Aot 1,281.3 1,379.0 
September - Septembre 1,297.8 1,382.4 
Otober - Octobre 1,338.0 1,387.0 
November - Novembre 1,326.9 1,383.9 
December - Décembre 1,338.5 1,437.4 

(1) Accounts receivable of department stores and the outstandings of acceptance companies which are associated exciusivel 
with them. 

(I) 1.es montants B recevoir des grands magasins et lea créances actives des sociétés d'acceptation de préts qui travai11 
exciusivement avec res magasins. 
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k_par tacO t S toro Sa ks and Stocks, MCD and 	 Von Los ci sLocks dos tra12ds maasins , 1l)( ci cool - 
Combined Seasonal and Trading Day Factors 	ficients combines de corrections des variations 

saisonnires et des jours commerciaux 
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TABLE 14. Department St,,re, Sales, MCD and Combined. Seamonal and Trading Day, Fa, 

1980 

Department 	 MCD 	 March 	 April 	 May 	 June 	 July 	 Augoat 

M.D.C. 	 Mare 	 Avril 	 H*i 	 Juin 	 Juillet 	 AoGr 

I 	Women's and ninnen' 	dresses. 	housedresses. 5 85.87 107.85 135.97 113.49 93.21 95.59 
aprons and unilorms 

2 	Wemrns and misnen 	coats and sUIts 5 117.42 103.91 61.94 39.73 49.92 106.02 

I 	Wons 	md nissan' 	npm.rtnuear 4 87.64 96.07 116,16 96.94 86.42 100.14 
4 	lure 12 50.74 35.40 18.54 13.37 54.48 106.04 

1,ni,lote' 	and children's year 	and nursery 5 89.01 97.07 96.30 83.97 84.95 111.87 
reel 

C 	r:irl.' 	md 	teen.gr 	gIrls' 	w,',lr 4 96.95 94.74 98.63 84.41 77.45 142.65 
7 	I iliger 	rod 	sonrcfl' 	u1eepsr 3 73.84 82.55 102.96 87.30 83.74 77.56 

8 	101 	n,, 	.rrr.,rrc'I 4 92.36 104.36 112.60 109.22 99.73 99.77 

'-ijii 	mere 12 61.20 72.19 72.77 65.08 65.32 69.15 
Ill 	1.'nro'. 	rod 	girl,.' 	Incur' 3 91.72 103.14 104.77 80.22 70.38 86.40 

II 	l4eru'r, 'e 	.10,1 	rirIe' 	gI'vu"u. 	'mute 	and 	.'r.ii- 4 76.02 86.94 96,42 79.82 69.73 78.02 

md 	,I,iidr,ml. 	1,mse.lr 5 94.01 104.26 111.23 148.37 74.89 100.51 

lihiug 3 94.12 93.67 94,53 91.54 70.17 81,95 
5 64.90 76,96 144.99 99.47 7S.4 1  77.67 

7 OCt 50.44 9614 ii5,'Oc Oil' 

'.,pr'l 	,, 11 77.64 79.02 91.10 94.04 102.23 101. 
.........."Ic 5 105.52 114.44 116.15 99.03 76.00 93.51 

rd 	,Fuo,'et I,'. 3 75.15 84.66 94.05 93.01 107.83 99.32 
.71 	.n,,'Iiu.,r. 	oil 	u..i 	..'. 4 92.07 93.91 85.12 77.70 83.71 88.13 

('Ii,,., 	.,o,I 	gI.,ec,.c,r.' 4 49.57 77,98 90,99 77.90 85.89 84.21 
241'Iu...r,.n.'rm,.ge 7 94.68 98.19 104.12 90.52 97.52 95.91 
.1 	Il'oI..'r , ''u, 	'u,,'  i , 1 	 r,,it, 	r, 	.',.s.'ringe 3 90.92 105,98 108.58 100.49 107.19 97.46 

tori".. 	nrrr,,rs 	ind 	ill 	isii,, r 	Incur 4 84.87 88.57 88.49 80.41 84.76 89.42 

77 	1',,retrur,' 	' 4 90.78 94.45 107.10 96.88 114.06 103.75 
214 	21., 	jo r 	.rI'I'i 	or,.,' 5 88.71 88.68 105.75 99.97 116.81 107.60 
29 	'r,I,j..i.,,. 	rid,,. 	.. ... l 	mcii, 4 81.53 77.87 76.87 68.82 85.12 92.55 
(I' 	 II,,,,.,,'u,,r,.., 	ind 	mu 	I 	.1,. 	cr1.1 	.,i'u'I 	F.m,,. 7 74,71 85,42 100.57 86.71 93,46 94.93 

II 	Hardu.,r,., 	'.,lot'., 	w.,i 	I'.I.u'r. 	,'t,. 4 85,89 108.77 130,61 109.46 94.12 90.40 

32 	I'Ismhing. 	l,,'.,ti,e 	mod 	bslld,ni nat.,rI.,ln 7 86,42 110.96 121.97 125.96 112.51 95.95 

,9 	,1,'wrlI,'rv 3 70.35 77.86 94.08 83.81 77.45 80.83 
14 	'love 	.,,id 	g,.onu'c 4 50.99 64.64 65,64 60.25 63.63 61.07 
15 	S1.ortl,go 	goode 	,,rid 	lrugg.ig.' 3 70.81 94.22 124.28 124.79 106.78 83.39 

If. 	St.,tl,,n,'rv. 	booku 	.,,id 	m.'mg..zines 4 76.48 77.93 85.10 78.95 73.90 104.55 
17 	I:osol(nr 	oll, 	out,, 	.,errn,,ries, 	r'y.ilrs 5 89.93 103.63 106.55 100.84 99.81 94.60 

and 	suI.Ilios 
78 	Scale and 	Ionrhre 3 93.02 93,18 100.41 93.08 96.49 105.08 
$9 	Repairs and 	,.orvi,'eo. 9 85.32 87.04 98.79 94.00 88.64 93.75 
40) 	411 	otl,.'r 	d,'i,.-crtnsont,. 4 88.51 107.16 150.79 106.36 93,43 94,,' 

'.7 	I'111,51, 	.711 	11'I',\l7'51, 1 9 2 94.77 91.89 101.80 90.21 149.16 
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\BLEAII 14. Vntea den gesods .agaoins, IWC et coefficents combines tie corrections den venetians saisonglCres at tie. Jsr. c.rctaso 

Ii 10 	 1981 

September 	 October 	 November 	 Densober 	 January 	 February 
Rayon 

Septembre 	 Octobre 	 Novembre 	 DCceabre 	 Janvier 	 F€vrier 

103.03 95.41 104.44 136.83 59.98 68.38 

126.77 160.99 152.95 139.84 75.45 64.47 

120.75 101.91 117.15 149.14 62.04 65.91 
110.14 118.73 167.59 221.13 185.86 120.02 
112.11 111.62 119.87 153.89 70.63 66.73 

118.30 100.04 122.63 153.04 52.06 56.73 
90.32 93.56 139.89 252.29 55.15 59.15 

103.20 89.94 99.89 136.20 79.68 72.38 
91.50 143.82 197.87 220.24 82.99 56.26 

117,17 111,61 115.20 158.36 85.34 76.68 

101.16 104.13 150.23 260.05 59.83 57.46 

126.47 116.39 136.03 129.86 63.71 53.88 

112.21 113.35 141.36 176.95 68,07 61.46 
92.30 94.71 150.94 258.29 59.47 56.20 

114.!8 103.60 120.65 182.73 60.32 55.08 

106.11 126.29 151.73 66.56 60.03 
106.13 106.11 140.46 85.24 90.09 
95.39 115.21 713.48 79.00 76.25 

87.05 112.70 227.77 75.14 59.67 
111.60 115.07 93,63 89.10 85.49 

111.09 100.87 109.20 154.09 106.40 63.88 
111.06 111.56 120,70 145.16 107.88 82.O 
91,05 84.71 13.90 274.11 67.03 57.17 

113.30 120.09 171.71 96.58 90.51 77.38 
104.48 108.99 112.74 113.26 80.39 69.70 

97.35 100.91 136.74 207.09 73.94 67.810 

107.82 101.84 102.84 93.98 111.02 77.67 
117.39 105,67 99.18 107.93 99.61 68.39 

113,91 106.57 130.93 206.42 90.78 69.58 
92.22 92.97 120.36 217,05 71.04 69.74 

95.92 105.24 108.67 136,04 70.54 65.80 

107.39 109.13 95.97 89.55 74.51 67,96 

81,65 83.41 141.93 293.21 51.20 54,47 
61.14 99,54 228.21 368.64 35.51 36.56 
82.50 82.79 108.23 185.39 79,11 56.71 

107.02 90.79 128.42 225.87 78.01 70.85 

90.13 119.75 122.71 127.26 76.72 68,18 

95.35 103.11 112.75 140.86 89.06 79.89 

101.26 118.65 137.76 129.67 86.28 77,44 
81.66 90.63 97.75 144.28 75,63 68.93 

103.63 122.67 173.98 76.79 67.88 

Robes, robes tic ménage. tabliers at tint- 	 1 
Ionica pour dames at jeunes lilies 

Manteaux at tailleurs pour dames at )eones 	2 
fill.. 

Vtemonc* sport poor da.es at jeunes 1111.. 	3 
Fourrures 	 4 
Vtements pour bébCs cc eofants at articles 	5 

de chambres d'enfants 

Vtcmencs do fillettes et d'adole.ceste. 	6 
Lingerie at vtomenta do nuit pour dames 	 7 
Sous-vflemontn 	 & 
Chspesvx 	 9 
Ban pour dames et filletten 	 10 

Casts. moullen 01 articles do parure pour 	ii 
dames rt (liloticu 

Chaunuuron pour dames. bunco lilies et 	 12 
cot ants 

Vtesionts pour hoimses 	 13 
Articles d'habilien,ont pour hones 	 14 
V7tements cc arttclea d'hnbllleincnt pour 	15 

xarçons 

Chilussuros pour hov.oes cc gnçons 	 16 
Produits alimenta(ro, Ct connones 	 I? 
Art into do toilotto. nosmltiqoes ot stidi- 	18 

laments 
A7parellu ci foornitoren photopeaphiqiios 	19 
Ilcuos S La 'l8le 	 20 

Literin Vt linge do matson 	 21 
MrOuS arilciru 	 22 
Porcclajne Vt verrerlo 	 23 
Rnv?tnno'ntn do pinniher 	 24 
Tnntrirnu. nldeaun in bounce 	 25 

mopes, tableaux, miroirs cc autre. article. 26 
d'a,souhloment pour Is matson 

M,'ohlon 	 27 
Cron airparet Is ednagors 	 28 
T411vinlun, radio Vt nusique 	 29 
Articles do isénugo ci petite appareils élec- 30 

t r 1q00. 

Quincaillerle. peinture, papinr-ientaro, 	31 
etc. 

MAterIel do plomberie, nhauf fag. et  cons- 	32 
trurt Ion 

Bltoutorir 	 33 
Jourts or joax 	 34 
Articles do sport et valises 	 35 

Popotorlc', llvron cc revue, 	 36 
Essence. italIc, accc.solres d'automobiie, 	37 

reparation et louroltures 
Ropas rt casso-croitos 	 38 
Services cc travaun de reparation 	 39 
Teas autres rayon, 	 40 

I'OTAI., TOIlS RAYONS 	 41 
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TA8LE 15. Department Store, Stocks, MCD and Combined, Seasonal and Trading Day, Factor ,  

1980 

Department 	 MCD 	 March 	April 	May 	 June 	 .luly 	 August 

MDC 	 Mars 	 Avril 	Mat 	 Join 	 Jul ilet 	AoGc 

I 	Women's and stases' dresses, housedresnes, 4 110.60 111.16 111.84 85,30 91.45 94.42 
aprons and uniforms 

2 	Worsen's and missn '  coats and suits 4 89.29 82.82 69.80 74.22 121.40 140.37 

3 	Wo,arn's and missos' 	sportswear 3 101.66 120.01 114.61 94.43 101.33 103.47 
4 	Furs 5 73.88 77.42 80.37 80.13 106.58 119.76 
S 	Inf.nnts' 	and children's wear and nursery 4 9093 107.66 104.54 92.81 120.35 111.63 

c(IUiIIrnOflt 

inn' 	md 	t,n.mgo 	girls' 	wm'.tr 3 94.14 111.42 108.68 95.09 121.09 110.58 
7 	t.mne,'rk, 	nod conan's sleepsoar 3 99.87 110.29 111.70 91.36 93.89 109,95 
5 	lr,m 	lm,,t, 	.m1mp.mr,'l 3 92.59 102.83 105.90 92.45 94.87 101.67 
9 	tiLl Inn cv 6 79.08 92,26 94.18 78.59 79.84 95.03 

iii 	Cm,,,'., 	.,nd 	girls' 	hostrrv 4 99.42 103.66 108.90 96.27 102.14 114.79 

II 	Wemc,,'s 	mod 	girls' 	gl,'s.n, 	lnittK 	.ord 	"ccv- 4 92.17 109,92 103.78 85.62 93,22 101.18 

12 	Iiom,:,'s, 	miss,,,' 	md 	,1,lIdr,n's 	Iootwcor 3 100.18 106.82 105.86 94.80 108.19 112.33 

I'?,,, 's 	l,'tl,iom; 3 92.61 100.07 102.66 85.53 98.61 116.14 
I!. 	lbs's 	Ior,misl,l,mttn 4 91,70 107.38 110.04 90.55 99.61 105.06 

S 	11'v'.' 	It I,i,r 	..,rd 	IsrolsImings 6 86.03 98.68 99,47 92,78 121.06 11711.47 

'ten's 	mdlv's.,' 	hvtwc.,r 4 97.47 116.31 109.66 93.05 97.90 ft 

17 	Feo,l 	.mn,l 	I. In,Ilc,i 	i'r,oIo,ts .,. . . , ' 	 , 	 .  

Ill 	l,,LI,'Lri,'s. 	,,,smctl,s 	.mnd 	,Jrog'. 4 92.25 101.24 106.94 95.52 93.22 

I'S 	I'l,,'i,.ttr.,i'i,i.,i,,,m'nnnL 	.,n,I 	s',i , m.I 	I,'., 4 87.14 104.38 109.17 86.66 91.59 
21, 	I'm,.,, 	,.,.,I.. 4 103,19 103.49 IIL.11 98.39 98.25 107.62 

1 	Ii 	mIll. 	.,II2 	,Iom,nti, 3 97.77 113.82 115,05 101.57 95.00 94.75 
22 	.v.m.'IIu.,,,s 	.0,4 	,,.','.'m v  4 92.07 107,13 116.07 107.92 107.86 103.68 
21 	CI,,,,., 	.noI 	gI.,ssw.mrc 3 9075 100.56 107,24 93.09 99.48 104.36 
24 	loot 	,00,ri,lcv 4 96.29 102,60 106,16 99.33 98.26 104.67 
24 	ilr.m.',.rics. 	con., Ins 	.,,,,l 	I urn I tore 	''vcr I itgv 3 101.115 104.70 107.18 95.87 97.01 99.75 

looms, 	'i, cur,-, 	vi rrnrn 	and 	ill 	,thnr 	ins 4 I'll .39 106.92 107.94 99.72 101.03 103.99 
ilmrIiIvlIIgm. 

17 	Ior,,1iorv 2 99.76 108.94 113.27 99.26 97,82 94.40 
.75 	71m,,,e 	.'j'i'I t.,nc,n 4 102.37 107,53 114.58 94,85 90,67 88.16 
29 	1,) ,.oms I,,,,, 	e,-,dI,' 	.,od 	mcvi, 3 99.89 108.92 107.69 98.79 92.96 95.83 
SI 	lI,masrwircs 	and 	sm,,I I 	,lc,Lr Ie.tl 	.'i'l'l  l.,,,crs 3 96.39 114.44 110.94 97.87 95.13 100.38 

SI 	Hardwcre, 	'.110(5, 	w.,lli'.,j',r, 	,.t,. 3 109.60 101.76 107.53 97.92 97.68 104.78 

32 	I'lunhlng. 	sat log 	and 	Sal Idlog motor 	tIn ... . 	 . 	 . . 	 . 	 . , 	 . 	 . . 	 . 	 . . 	 . 	 . 

iS 	Jecellnro 3 97.34 104.18 107.51 95,89 93.34 100,13 
34 	by., and gom,s 4 84.14 95.07 93.03 80.83 81.45 110.03 
15 	Si'ortin;t goods,,nd 	luggage 7, 98.31 109.67 117.45 96.48 95.36 99.64 

If, 	St.,cion,'ru, 	books and ,'slgozlnes 4 88.97 98.84 107.92 95.93 104.79 108.90 
32 	I.'n"L 	so, 	oil, 	taco 	meerSO, rica. 	re;., I ri . 	 . 	 . . . . . , . . . . . . . . 	 . 	 . 

and 	vai'pl 10', 
38 	Mn.pls and 	lunches .,. , . ' . 	 . 	 . . 	. . . 	 . 	 . , 	 . 	 , 

39 	Repairs and sorsl cv' s . 	 . 	 . . . . . . . . 	 , 	 . . 	 . 	 . . 	 . 	 , 

44 	All oilIer departments .., ... ,,, , 	,, ,,, .,, 

31 	11114!., 	41.1 DISPSPTMLSTS 2 95.26 107.04 108.49 93.98 99.11 
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SU 15. Stocku deS grands magasins, MDC at coefflclenta combtnéa de correction des variations ssisonni8res at des jour, coassercisux 

1981 

s.i.cabcr 	October 	November 	December 	January 	February 
Rayon 

Septembre 	Octobre 	Noveasbre 	Décembre 	Janwier 	Fëvri,r 

86,81 112.36 117.81 87.58 88.92 101.97 Robes, robes de m6nage. cabtiers cc uni- 	I 
(ormes pour dames et jeunes (tiles 

136.79 135.00 L10.14 73.79 73.21 88.87 Manteaux et tauleurs pour dames cc jeune, 	2 
Flues 

88.68 110.07 116.16 75.96 81.33 92.14 V9teneocs sport pour dames at jeunes fill.. 	3 
117.31 131.79 127.77 104.12 96.70 86.32 Fourruren 	 4 
98.50 1I6.13 105.31 83.77 82.56 85.40 Vcemencs pour b8bds cc enfarcu at articles 

d, chambres d'entants 

96.73 119.52 113.98 66.84 75.46 86.01 VOtemenca de (Illetti's cc d'adolescences 	6 
93.13 128.04 136.28 70.15 73.00 83.64 LingerIe cc oOtcmencs de nult pour dame. 	7 
87.61 108.66 114.95 100.48 100.69 97.19 Sous-vOtements 	 8 
103.90 157.98 159.78 110.46 79.56 68.30 Chapeaux 	 9 
99.92 109.20 106.96 83.81 87.23 87.79 Ban pour dunes cc flllettes 	10 

93.27 132.69 140.63 80.31 81.35 87.01 Cants, moufles cc article, dv parure pour 	11 
dames cc 	FIlla'ctes 

97.36 106.10 97.20 67.12 90.36 93.42 Chasssure. pour dames, jeunes flues at 	12 
en (an to 

103.39 121.07 113.58 89.58 81.72 93.53 V$cescenrs poor hoasees 	 1) 
100.45 129.39 23.37 73.61 83.77 86.00 ArtIcles dhab111cment pour hoimsea 	14 
Q8.41 126.20 111,97 76,95 92.86 96.38 V7tcinrnts cc articles d'habtllement pour 	IS 

garçons 

P .  119,33 107.13 83.01 84.11 85.56 Chaiasxuren pour honnu's Ct 8515001 	 16 
- . 	 . 	 . . 	 . 	 . . 	 . 	 . .. . . 	 . 	 . Prodolts alimentaires Ct ConfloXes 	17 

125.12 132.58 84.48 101,12 84.56 Articles de 	tolIc'tte, coamftiques cc m8dl- 	18 

132.97 131.17 89.28 99.68 87.22 AlparelIn Ct (Ournhtures photopraphiqoma 	19 
.1 104.33 96.93 94.60 91.24 98.93 Tinsas 	in pure 	 20 

80.21 105.15 105.42 98.06 91.01 101.31 Lltrrlr Cc 	llngc' dt. matson 	21 
88.70 99.55 99.23 100.60 88.06 89.06 Menus arc Ides 	 22 
89.20 114.99 117.72 104.63 88.37 89.33 Port'l,ine 	cc 	verrc'rIt 	 2 
85.37 98.56 97.68 112.36 102.71 97.07 Ren7teon'nts de planchor 	24 
87.65 103.65 103.76 101.14 95.84 102.46 Tenturen, 	rldeaun cc houssem 	25 

92.62 112.82 112.22 81.80 85.38 94,17 Lnmpes, 	tableaux, miroirs cc aucres artIcles 	26 
d'ameublemont pour is matson 

81.90 99.27 100.70 112.33 94.20 98.27 Mc'ub1em 	 27 
75.19 94.86 107.52 109.32 107.11 106.93 Gros uppurells s8nacr. 	28 
85,61 107.53 116.94 102.45 93.03 90.75 T216vIsIon, radIo 01 	cuslquc 	29 88,46 111.03 114.76 85.01 91.74 91.65 Articles dv 	sfnagc cc petit. appareiis 81cc- 	30 

triques 

88.86 108.65 108.70 92.08 90.06 90.58 Quincailleric, 	pa'Incure, 	papier-tenture, 	31 

MacOrtel dv plomberle, chauffage cc cons- 	32 
tY,IC C ion 

89,98 117.98 125.03 88.97 86.33 93.18 Bljouterie 	 33 
1)2,92 180.06 131.61 52.00 83.77 75,74 Janecs cc 	joon 	 34 
99.27 127.10 115.36 84.68 74.83 81,78 ArtIcles de sport CC valIses 	35 

95.83 127.93 122.35 77.56 86.97 84.14 Papecerir, 	livres cc rrnucs 	36 
tusence, hulie. accessoires d'aucoa,bilc. 	37 

rAparat Ion Ct 	(ournlcurvu 
Reins cc casse-croites 	 38 
Services cc 	travaux dv rôparacion 	39 
Tons aucres talons 	 40 

116.87 114.33 88,47 88.35 90.45 TOTAl., TOLlS RASO1IS 	 41 



LIST OF DEPAR  

Ayre's Ltd., 	t. 	:ns, N, , und1nni 

Bouring Bros. Ltd., 281 Water St., St. John's, Newfoundland 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, T., Co., Canada Ltd., 190 Yonge St., Toronto, Ontario 

Goudies Ltd., 22 King St. W., Kitchener, Ontario 

Holman, R.T., Ltd., Water St., Sururnerside, Prince Edward Island 

Hougens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, Magasin J.O., Ltée, 163-165 rue Principale, Maniwaki, Québec 

Hudson's Bay Co., 2 Moor St. E., Toronto, Ontario 

K-Mart Canida Ltd., 8925 Torbram Rd., Brampton, Ontario 

Lloydminster & District Agricultural Co-op Association Ltd., Lloydminster, Saskatchewan 

Macleod-Stedmans Ltd., Macleods Division, 1530 Gamble Place, Winnipeg, Manitoba 

Ogilvy, Charles, Ltd., 126 Rideau St., Ottawa, Ontario 

Oglivy's Jas. A., Ltd., St. Cithtrine St. 	., Montra1, Ouêhec 

Paquet Cie Inc., Québec, Quêi 

Right House, The Co. Ltd., 33-1 King St. K., Hami1tn, OnLarin 

Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontario 

Sentry Dep't. Stores Ltd., 110 Adelaide East, Toronto, Ontario 

Simpson, The Robert, Co. Ltd., 176 Yonge St., Toronto, Ontario 

Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith's & Chapple Ltd., 24 Birch St., Chapleau, Ontario 

Steinberg's Ltd., Department Store Division, Montréal, Québec 

Syndicat de Québec Ltée, 405 rue St-Joseph, Québec, Québec 

Towers Department Stores Ltd., 110 Orfus Rd., Toronto, Ontario 

Woodward Stores (Alta.) Ltd., Edmonton, Alberta 

Woodward Stores (B.C.) Ltd., Vancouver, British Columbia 

Woolco Department Stores, do F.W. Woolworth Co. Ltd., Weston, Ontario 

Zeller's Ltd., 5250 Decarie Blvd., Montréal, Québec 
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