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Note 

This and other government publications may 
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other community bookstores or by mail order. 

Mail orders should be sant to Publications 
Distribution, Statistics Canada, Ottawa, 
KIA 0T6, or to Publishing Centre, Supply and 
Services Canada, Ottawa, KIA 0S9. 

Inquiries about this publication should be 
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Retail Trade Section, 
Merchandising and Services Division, 

Statistics Canada, Ottawa, KIA 0V4 (telephone 
996-9304) or to a local Advisory Services 
office: 

Not a 

On peur se procurer cette publication, ainsi cu 
toutes los publications du gouvernement du Canada, 
auprès des agents autorisés locaux, dans lea ii-
brafries ordinaires ou par la poste. 

Les commandes par la poste devront parvenir 
Distribution des publications, Statistique Canada, 
Ottawa, I(IA OT6, ou 5 Imprimerie et edition, Appro-
viajonnemonts et services Canada, Ottawa, K1A OS9. 

Toutes demandes do renseignements sur la pré-
sente publication doivent tre adressées a: 

Section du commerce de detail, 
Division du commerce et des services, 

Statistique Canada, Ottawa, KIA 0V4 (téléphone: 
996-9304) ou 5 un bureau local des Services con-
sultatifs Situé aux endroits suivants: 

St. 	John's 	(Nfld.) (726-0713) St. 	John's 	(T.-N.) (726-0713) 
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Toll-free access to the regional statis-
tical information service is provided in 
Nova Scotia, New Brunswick, and Prince Edward 
Island by telephoning 1-800-565-7192. 
Throughout Saskatchewan, the Regina office 
can be reached by dialing 1-800-667-3524, 
and throughout Alberta, the Edmonton office 
can be reached by dialing 1-800-222-6400. 

On peut obtenir une conmiuni 1 	 i 

le service regional d'information statistique do 
1allouve11e-cosse, du Nouveau-Brunswick et de 
1' 11e-du-Prince-Fdouard en composant 1-800-565-7192. 
En Saskatchewan, on peut communiquer avec le bureau 
regional de Regina en composant 1-800-667-3524, et 
en Alberta, avec le bureau d'Edmonton au t..uméro 
1-800-222-6400. 
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The following standard symbols are used in 
Statistics Canada publications: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

Les signes conventionnels suivants sont employës 
uniformment dans les publications de Statistique 
Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

nombres provisoires. 

r nombres rectifiës. 

x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives au secret. 

A NOTE ON CANSIM 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM (Cana-
dian Socio-Economlc Information Management 
System) via terminal, on computer printouts, 
or in machine readable form. For further 
information contact the CANSIM staff, Current 
Economic Analysis Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-995-7406), or 
the regional advisors at the Statistics Canada 
offices located across Canada. 

NOTE AU SUJET DE CANS I1 

La banque de données irt rr 	1si- d: SLI 	- 
tique Canada CANSIM (Systmc canadieji d'informaiion 
socio-économlque) fournit au public certaines sta-
tistiques actuelles et historiques sur les Ventes 
et stocks des grands magazins (matrice no 112) et 
sur de nombreuses autres series, par le biais d'un 
terminal, d'imprimés d'ordinateur ou de supports 
ordinolingues. Pour plus de renseignements, 
s'adresser au personnel de CANSIM, Division de 
l'analyse de conjoncture, Statistique Canada, 
Ottawa, K1A 0Z8 (tëléphone 613-995-7406), ou aux 
conseillers régionaux des bureaux de Statistique 
Canada situés i travers le Canada. 
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The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A list 
of the existing set of department store orga-
nizations can be found on the back inside 
cover of this publication. 

For the purpose of this publication only 
the activities of actual department store 
"locations" of department store organizations 
are considered, thereby enabling the "loca-
tion" concept, which is common to both the 
census and the current survey program of the 
Merchandising and Services Division, to 
be utilized. (The census also measures the 
activities of "establishments", however, this 
concept is not used in the monthly survey 
of department stores.) Under the "location" 
concept, department store data contained in 
this report exclude the activities of other 
:i:ds of businesses which may be operated by 

reporting department store firms. For 
:.:.tmple, non-department store locations are 
lissified to the kinds of business most ap-
:)priate to their commodity structure with 

the catalogue sales activity of department 
store organizations classified to the "General 
Merchandise Stores" kind of business category. 

The business done by concessions located 
in department store outlets for the purpose 
of this report is considered as part of the 
overall business of the outlets in which they 
are located. However, sales of an associated 
large food department (or store) are included 
only if it is an integral part of the overall 
department store operation and is not identi-
fied to the public by any name which differs 
from that of the department store with which 
it is associated. The rationale underlying 
this approach is as follows: for purposes of 
market research or urban planning, a depart-
ment store - the largest type of mass mer-
chandising activity in Canada - together with 
its leased departments, if any, is considered 
to be a totality; that is, it competes in 
the market place as one structure, rather 
than as a number of smaller stores. 

L'univers des firmes de grands magasins utilisé 
aujourd'hui eat fondé sur le recensement du com-
merce et des services de 1971. La hate des firmes 
exploitdes a l'heure actuehle est donnée a ha face 
intérieure de la couverture arriare. 

Aux fins de cette publication, seules les acti-
vités des "beaux d'affaires" reels des firmes de 
grands magasins sont étudiées; on peut ainsi faire 
appel au concept des "points de vente", qui est 
common au recensement et au programme d'enqute 
courant de ha Division du commerce et des services. 
(Bien que le recensement mesure également hes acti-
vités des "étabhisseinents", cette unite d'observa-
tion n'est pas utillsée dana l'enqu&e mensuelle 
sur lea grands magasins.) En vertu de ha notion de 
"local d'affaires", les données sur lea grands ma-
gasins présentées dana Ce bulletin me tiennent pas 
compte d'autres genres de commerce auxquehs peuvent 
s'adonner lea firmes déclarantes. Ainsi, lea 
points de vente qui ne répondent pas A la ddfini-
tion des grands magasins sont attribués A la caté-
gone commerciale qui convient le mieux aux di-
verses marchandises offertes; 1 titre d'exemple, 
les bureaux de vente par catalogue des firmes de 
grands magasins sont classes dana le genre de com-
merce "magasins de marchandises diverses". 

Les affaires réahiséea par lea concessions eta-
bhies dana lea grands magasins sont, aux f'ns do 
present rapport, considdrdes coimne partie des af-
faires globales du magasin oi sont établies lea 
concessions. Cependant, lea ventes d'un important 
rayon (Ou magasin) d'aliinentation associé ne seront 
incluses que at he rayon ou magasin fait partie 
intégrante de l'exploitation générale du grand ma-
gasin et n'est pas Connu du public sous on non dif-
férent de celui du grand magasin auquel ih eat as-
socié. Cette méthode se justifie du fait que lea 
spdciahistes des etudes de marché et lea urbanistes 
considarent coinine un tout he grand magasin (qui 
constitue he plus important genre de grande surface 
au Canada) et lea rayons des concessions; autrement 
dit, le grand magasin se présente sur he marché 
connie on étabhissement unique et non connie un re-
groupement de petits magasins. 

1W FINITIONS 

ctail location. A retail location, as de-
med by Statistics Canada, is a business 
cation (usually a store) in which the prim-
pal activity is the sale of merchandise and 

related services to the general public for 
household or personal consumption. 

DEFINITIONS 

Point de vente au detail. Suivant ha definition 
de Statistique Canada, un point de vente au detail 
eat un local d'affaires (habituellement un magasin) 
dont l'activité principale eat ha vente de marchan-
dises et des services connexes au grand public pour 
ha consossnation menagare ou personnehle. 
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Grand magasin. Un point de vente au detail 
cr:nd ncisin 1 . s'1 :sstd 	1 s 

Vtements pour la famille. Ce groupe comprend 
les articles suivants: robes pour dames et jeunes 
filles, robes de rnénage, tabliers et uniformes; 
manteaux et tailleurs pour dames et jeunes filles; 
vtements de sport pour dames et jeunes flues; 
fourrures; vtements de bébés et d'enfants; vte-
ments de fillettes et d'adolescentes; lingerie et 
vtements de nuit pour dames; sous-vtements; cha-
peaux; bas pour dames et fillettes; gants, moufles 
et articles de parure pour dames et fillettes; 
chaussures pour dames, jeunes filles et enfants; 
vtements pour hommes; articles d'hablllernent pour 
hommes; vtements et articles d'habillement pour 
garçons; chaussures pour hommes et garçons. Nota: 
Le magasin dolt tenir au moms six des series men-
tionnées ci-dessus, dont au moms une dolt tre les 
vtements ou articles d'habillement pour hommes et 
garçons. Au moms 20 % des ventes globales du ma-
gasin doivent se faire dans le groupe de vtelnents 
pour la famille. 

Meubles, appareils et articles d'ameublement 
tnênager. Ce groupe comprend les articles suivants: 
literie et linge de maison; porcelaine et verrerie; 
articles d'arneublement ménager; meubles, de bois 
ou rembourrés, pour salle de séjour, salle 
ou chambre è coucher; gros apparells; télévis! 
radio et musique; qumncaillerie et articles c! 
ménage. Nota: Le magasin dolt tenir au moms 
quatre des series mentionnées ci-dessus, dont 
moms une dolt rre des meubles (de bois ou rca- 
bourrds pour salle a manger et (ou) salle de séjour 
et (ou) chainbre a coucher). Au moths 10 Z des 
ventes globales du magasin doivent provenir du 
groupe des meubles, appareils et articles d'ameu-
blement ménager. 

Tous autres articles (divers). Cette catégorle 
comprend toutes les marchandises que tient le ma-
gasin, mais qui ne figurent pas ci-dessus, telles 
q: articles de toilette, cosmétiques et médica-
ments; appareils et fournitures photographiques; 
tissus a la pièce; mercerie et menus articles; bi-
jouterie; articles de sport et valises; papeterie, 
livres et revues; et aliments. Nota: Le magasmn 
dolt tenir au moms trois des series mentionnées 
ci-dessus, dont aucune ne doit représenter plus de 
50 % des ventes globales du magasin. Au moms 
10 % des ventes globales du magasin doivent prove-
nir des groupes tous autres articles ou divers. 

Ventes et recettes nettes totales. 11 s'aglt du 
total des ventes de marchandises et des recettes 
provenant de reparations, de location de materiel, 
de la vente de repas et d'autres services, moths 
les rendus, les rajustements et les remises. La 
valeur des reprises n'est pas déduite. Les couuni-
sions sur la vente de marchandises appartenant a 
autrui et la valeur (au detail) des marchandises 
prélevées par le proprlétaire pour son usage per-
sonnel sont comptées. Les recettes hors exploiti-
tion, les recouvrements de mauvaises créances et 
les taxes de vente directes sont exclus. 

Department store. A retail location is de-
fined as a department store outlet if it pos-
sesses the following characteristics. It 
must sell the following general lines of mer-
chandise: 

Family clothing and apparel. This commod-
ity group is composed of some or all of the 
following lines: women's and misses' dresses, 
housedresses, aprons and uniforms; women's 
and misses' coats and suits; women's and 
misses' sportswear; furs; infants' and chil-
dren's wear; girls' and teenage wear; lin-
gerie and women's sleepwear; intimate appa-
rel; millinery; women's and girls' hosiery; 
women's and girls' gloves, mitts and accesso- 
ries; women's, misses' and children's footwear; 
men's clothing; men's furnishings; boys' 
clothing and furnishings; men's and boys' 
footwear. Note: The outlet must sell at least 
six of the commodity lines listed above, with 
at least one of the commodities being men's 
and boys' clothing or furnishings. At least 
20% of the outlet's total sales must be de-
rived from the family clothing and apparel 
group. 

Furniture, appliances and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and domes-
tics; china and glassware; home furnishings; 
furniture, wooden and upholstered goods for 
living room and dining room and bedroom; major 
appliances; television, radio and music; 
hardware and housewares. Note: The outlet 
must sell at least four of the commodity lines 
listed above, with at least one of the commo-
dities being furniture (wooden and upholstered 
goods for dining room and/or living room and/ 
or bedroom). At least 10% of the outlet's 
total sales must be derived from the furniture, 
appliance and home furnishings group. 

All other (miscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smaliwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; and 
food. Note: The outlet must sell at least 
three different commodity lines with not one 
of these lines representing more than 50% of 
the total store sales. At least 10% of the 
outlet's total sales must be derived from 
the all other or miscellaneous groups. 

Total net sales and receipts. They are de-
fined as the total sales of merchandise and 
receipts from repairs, equipment rental, 
restaurant and other services, less returns, 
adjustments and discounts. Trade-in allow-
ances are not deducted. Commissions earned 
from the sales of goods owned by others and 
proprietors' withdrawals of goods (at retail) 
for personal use are included. Non-trading 
revenues, bad debts recovered and direct sales 
taxes are excluded. 
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cks. They are defined as the selling value 
inventory on hand at the end of the month 
as at the end of the fiscal period falling 

arest the end of the calendar month. 

Accounts receivable, They are defined as 
customers' accounts and notes receivable as 
at the end of the month, as well as all new 
credit granted during the month, less payments 
received. Accounts discounted with banks, 
paper sold to sales finance companies, or 
amounts owing on account of credit-card plans, 
are excluded. Accounts receivable used as 
security for bank loans are not considered 
as discounted if still payable and are there-
fore included. 

Stocks. Cette rubrique englobe la valeur marchande 
des stocks détenus a la fin du mois ou de la pé-
node financière la plus rapprochée. 

Comptes A recevoir. Ii s'agit des comptes et bil-
lets a recevoir des clients a la fin du mois, ainsi 
que de tout nouveau credit consenti au cours du 
mois, moms les palements reçus. Les comptes es-
comptés a la banque, les titres vendus a des soclé-
tés de financement des ventes et les montants dus 
en vertu d'un régime de cartes de credit ne sont 
pas comptés. Les comptes a recevoir servant a 
garantir un emprunt bancaire ne sont pas considdrés 
connie étant escolnptés s'ils sont encore payables; 
us sont donc inclus. 

p 

METHODOLOGY 

The monthly sales values, published at the 
Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
ment store organizations. A 100% response 
rate is aimed for each month with the publica-
tion usually delayed if large department store 
organizations have not responded in tine. The 
monthly sales figures are estimated when nec- 
• sary, due only to late response, by applying 

imputation method which is unique to each 
nization. 

he monthly sales values by department, 
H lished at the Canada level, are based only 

on the organizations which provide the re-
quired breakdown of sales. The percentage 
distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sales by 
department at the Canada level. 

The monthly stock values by department, 
published at the Canada level, are based only 
on the organizations which provide the re-
quired breakdowns of sales and stocks. A 
stock-to-sale ratio for each department, cal-
culated from the reporting organizations, is 
applied to the corresponding department's 
monthly sales estimate in order to provide an 
estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
published at the Canada level, are based on 
a subset of department store organizations 
which are known to have accounts receivable. 
Data for late respondents are estimated by 
applying the monthly percentage change in 

counts receivable, calculated from the re- 
rting organizations, to the previous month's 
ta of each organization that was late in 
porting.  

METHODOLOGIE 

Le chiffre des ventes mensuelles, publié pour 
le Canada, les provinces et les regions métropoli-
tames, est établi en fonction de l'univers des 
fines de grands magasins. Puisque l'on vise 
chaque mois un taux de réponse de 100 Z, la publi-
cation est habituellement retardée si une grande 
fine n'a pas fait parvenir sa declaration dana 
les délais prévus. Dams le cas d'une réponse tar-
dive, ii eat possible de calculer un chiffre esti-
matif des ventes mensuelles grace a une méthode 
d'imputation qul eat unique A chaque fine. 

Le chiffre des ventes mensuelles par rayon pu-
bud pour le Canada n'est fondé que sun lea firnies 
qui présentent la ventilation requise des ventes. 
La repartition en pourcentage des ventes par rayon 
obtenues aupras des fines déclarantes eat appli-
quée au chiffre mensuel des ventes totales pour le 
pays af in d'établir une estimation des ventea par 
rayon pour l'ensemble du Canada. 

Le chiffre des stocks mensuels par rayon publid 
pour le Canada n'est fondé que sur lea firmes qui 
prCsentent la ventilation requise des ventes et des 
stocks. Pour chaque rayon, le rapport des ventes 
aux stocks (calculé h partir des declarations des 
uirmes) eat appliqué 1 l'estimation des ventes men-
suelles afin de produire une estimations des stocks 
pour le Canada. 

Le chiffre des comptes a recevoir mensuel pour 
l'ensenble du pays provient des firmes de grands 
magasins qui ont de tels colnptes. Lea donndes re-
latives aux enqutds retardataires sont estimdes 
comnie suit: on calcule d'abord la variation en 
pourcentage des comptes a recevoir des firmes dd-
clarantes, puis on la fait porter sur les chiffres 
du mois prdcddent de la firme retardataire. 
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DATA RELIABILITY 

Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported by 
the organizations listed on the back Inside 
cover of this publication. The survey can 
be considered as a complete census of the 
population under consideration and therefore 
not subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known department 
store locations, errors in published data can 
occur. These errors, called non-sampling 
errors, are present whether a sample or a 
complete census of the population is taken and 
can be attributed to one or more of the fol-
lowing sources: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwilling-
ness of the respondent to provide correct in-
formation, misinterpretation of the questions 
because of definitional difficulties and dif-
ferent tendencies of different interviewers 
in explaining questions or interpreting res-
ponses under different modes of communication. 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late In 
responding. Data for the non-responding units 
can be imputed using the data from responding 
units or some earlier data on the non-respon-
ding units if available. The extent of error 
due to imputation is usually unknown and is 
very much dependent on any characteristic 
differences between the respondent group and 
the non-respondent group in the survey. This 
error generally increases with increases in 
the non-response rate and attempts are there-
fore made to obtain as high a response rate 
as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of final 
results. With regard to the estimates of this 
publication all attempts have been made to 
minimize the non-sampling errors: department 
store locations have been defined in a most 
precise manner; the questionnaires used in 

FIABILITE DES DONNEE 

Erreurs non liées a I' t. 

L'enquéte mensuelle sur les vent 
des grands magasins porte sur tous les points de 
vente des firmes de grands magasins gnumgr6es I la 
face intrieure de la couverture arrire. Etant 
donné qu'elle peut latre considérée connie un recen-
sement exhaustif de Ia population observée, elle 
ne risque pas de comporter des erreurs d'échantil-
lonnage. Par contre, même les données publiées 
d'un recenSement qui dénombre intégralernent A cha-
que mois 1' ensemble des points de vente connus des 
grands magasins peuvent tre entachées d'erreurs. 
Celles-ci, dites non liées I l'echantillonnage, se 
retrouvent tant dans les recensements que dams les 
enqutes par echantillonflage. Elles sont dues I 
un ou plusieurs facteurs parmi les suivants: 

Le champ couvert par l'enqute. L'erreur résulte 
d'un listage incomplet et d'une couverture insuf-
fisante de la population visée. 

La réponse. Id, l'erreur peut tre attribuable 
I la conception du questionnaire et aux caracté-
ristiques de la question, I l'incapacité ou au 
refus de l'enquté de fournir des renseignements 
exacts, I l'interprëtation fautive des questions 
due I des problmes d'ordre sémantique, ou aux 
variations, d'un interviewer a l'autre et selon 1 
mode de communication retenu, dans l'explicatioi 
des questions et dams l'interprétatlon des 
réponses. 

La non-réponse. Certains enquétés refusent de ré-
pondre, d'autres en sont Incapables et d'autres 
encore répondent trop tard. Les données relatives 
aux non-répondants peuvent tre irnputées I partir 
des chiffres fournis par les répondants ou I l'aide 
des statistiques antérieures sur les non-répon-
dants, si elles existent. On ne connalt générale-
nient pas l'importance de l'erreur d'imputation; 
celle-ci vane beaucoup selon les caractéristiques 
qui distinguent les répondants des non-répondants. 
Connie ce type d'erreur prend habituellement de 
l'ampleur I mesure qu'augmente Ic tauX de non-re-
ponse, on s'efforce d'obtenir le meilleur taux de 
réponse possible. 

Le traitement. L'erreur peut se produire lors des 
diverses étapes du traitement, telles que le codage, 
l'entrée, la verification, la pondération et la 
totalisation. 

Ii est difficile de mesurer les erreurs non 
li6e3 I l'echantillonnage. En outre, ii faut les 
cerner de sorte qu'elles ne nuisent pas I l'utili- 
sation ou I l'interprétation des chiffres défini- 
tifs. S'agissant des estimations du present bul- 
letin, tout a été mis en oeuvre afin de minimiser 
ce genre d'erreur. Ainsi, les points de vente d 
grands magasins ont été définis avec beaucoup de 
precision; les questionnaires ont étd conçus ave 
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is survey have been carefully designed to 
, 

	

	:iriimize different interpretations; detailed 
ceptance testing has been carried out for 

he different stages of editing and processing; 
nd every possible effort has been made to 
reduce the non-response rate as well as the 
response burden. 

soin af In de réduire au minimum le nombre d'inter-
prétations éventuelles; les diverses étapes de 
verification et de traitement ont fait l'objet de 
contr6les d'acceptation détaillés; enfin, on n'a 
absolument rien negligé pour que le taux de non-
rdponse et le fardeau de réponse solent faibles. 

Non-sampling Error Measures 

One source of non-sampling error is the 
non-response error. To assist users in eval- 
uating this error two response measures are 
derived, namely, the response rate which is 
a measure of the proportion of those units 
which have responded in time for inclusion in 
this publication and the response fraction, 
which is a measure of the data response rate, 
and is the proportion of the published data 
which is based upon actual reported data. 

The unit used in the Department Store Sales 
and Stocks Survey for derivation of the re-
pnse rate is based on (1) the geographical 
regions, i.e., the 10 provinces, the two 
territories and the four metropolitan areas, 
In which a department store organization oper- 
res department store locations and (2) the 
par tment store organizations themselves. 
r example, a department store firm reporting 
'r 20 stores in Ontario would be considered 

- --- one survey unit and one organizational 
it while an organization reporting for five 

stores in Vancouver, 10 in British Columbia 
(excluding Vancouver) and two in Yukon would 
be considered as three survey units but only 
one organizational unit. 

The data variables under consideration 
for derivation of the response fraction are 
namely sales, stocks and accounts receivable. 

Text Table I gives the non-sampling reli-
ability of the survey data with respect to 
the non-response error. The response rate is 
given as the percentage of survey units and 
the corresponding organizational units which 
have responded in time for inclusion in this 
publication. The response fraction is given 
as the percentage of the published data which 
is based upon actual reported data submitted 
by department stores. For example, a cell 
of 20 organizational units in which five 
respond for a particular month would have a 
response rate of 25% in terms of these units. 
If the five units represented $8 million out 
of a published estimate of $10 million, the 
response fraction would be 80%. In cases such 
is these, the response rate alone would tend 

underestimate the reliability of the esti- 

Estimation des erreurs non liées a l'échantillon-
nage 

Parmi lea erreurs non lides a l'échantillonnage, 
on retrouve l'erreur de non-réponse. Le tableau 
explicatlf 1 donne deux mesures de la réponse qul 
aideront l'utilisateur a évaluer ce genre d'erreur. 
Le taux de réponse représente la proportion des 
unites qui ont répondu assez t6t pour kre incluses 
dans la présente publication. La fraction de rd-
ponse, par contre, eat le taux de rdponse des don-
nées, c'est-a-dlre la proportion des chiffres pu-
blids qul est fondée sur des renseignenents reel-
lament ddclaréa. 

L'unité utilisée pour calculer le taux de ré-
ponse de l'enqute sur les ventes et les stocks des 
grands magasins est fondée sur (1) lea regions 
(c'est-a-dire les 10 provinces, deux territoires 
et quatre regions métropolitaines) oA lea firmes 
de grands magasins exploitent des points de vente 
et (2) les firmes de grands magasins elles-memes. 
Par exemple, une firma de grands magasins qui pro-
duit une declaration pour 20 magasins en Ontario 
est considérée comme une unite d'enqu€te et tine 
organisation, alors qu'une firme dont Ia déclara-
non Porte sur cinq magasIns a Vancouver, 10 en 
Colombie-Britannique (sauf Vancouver) et deux au 
Yukon représente trois unites d'enquene, mais seu-
lement une organisation. 

Lea variables dont 11 faut tenir compte pour 
calculer la fraction de réponse sont lea ventes, 
les stocks en lea comptes recevoir. 

Le tableau explicatif I donne la fiabilité des 
données d'enqute en matiare d'erreurs dues a in 
non-réponse. Le taux de réponse représente le 
pourcentage des unites d'enquêre et des unites or-
ganisationnelies correspondantes qul ont répondu 
assez t6t pour tre incluses dams le present bul-
letin. Par contre, la fraction de réponse consti-
tue le pourcentage des données publiés qui sont 
fondées sur des renseignements effectivement décla-
rés par les grands magasins. Par exemple, le taux 
de réponse d'une cellule comportant 20 unites donc 
cinq répondent lors d'un mois donnd atteindrait 
25 Z. Cependant, si lea cinq unites représentent 
$8 millions sur l'estimation pubiiée de $10 mil-
lions, la fraction de rdponse a'élèveralt a 80 Z. 
Comme le taux de réponse aurait, a lui saul, ten-
dance a ddprécier la fiabilité de l'estimation dana 
tin tel cas, 11 faudrait tenfr compte des deux tint- 
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TEXT TABLE I. Measures of Reliability, Department Stores, July 1980 

TABLEAU EXPLICATIF I. Mesure de la flabilité, grands magasins, jui[lit 1900 

Response rate Response fraction 

Taux de réponse Fraction de 
rdponse 

Survey units Organizational 
units 

Unites d'en- Organisations 
quete 

per cent - pourcentage  

Monthly Canada sales total - Ventes men- 
suelles totales, Canada 99.1 96.4 99.9 

Monthly sales by department - Ventes men- 
suelles par rayon .•. 53.6 87.3 

Monthly stocks by department - Stocks men- 
suels par rayon ... 39.3 59.0 

Month-end accounts receivable - Comptes a 
recevoir a la fin du mois ... 80.0 99.4 

S O )NAL ADJUSTMENT 

Seasonal adjustment(1) separates and mea-
sures the effect of recurring Intra-annual 
variations resulting from normal differences 
in weather, holidays with Invariable dates, 
or other events with a similar pattern of 
timing. An additional adjustment due to 
trading day variation is made for the depart-
ment store series. This variation stems from 
the fact that a particular day of the week 
may occur five times in a particular month 
one year and only four times in the correspons-
ing month in other years. This additional 
adjustment is made prior to the seasonal ad-
justment but is treated as part of the sea-
sonal adjustment process. 

The department store series have been sea-
sonally adjusted using the ARIMA option of the 
X-11-ARIMA seasonal adjustment program (2). 
This new method of seasonal adjustment con-
slats of extending the original series with 
one year of estimated values prior to the 
seasonal adjustment procedure. The estimated 
values are forecasts made by ARIMA models 
which have been fitted to the original series. 

DESA I SON AL [SAT I ON 

La d6saisonnalisdtion(1) isole St meslire linti-
dence des variations pdriodiques qui se produisent 
au cours d'une année en raison de l'évolution nor-
male du climat, des congés fixes et d'autres évêne-
ments qui se repatent a intervalles réguliers. On 
rajuste également la série des grands magasins pour 
tenir compte de Ia variation du nombre de jours 
couimerciaux. Celle-ci est due au fait qu'un mois 
donné peut compter, par exemple, cInq samedis une 
année, mais seulement quatre l'annde suivante. Cet 
ajustement est apporté avant la ddsaisonnalisation 
proprement dite, mais ii est considéré cosune partie 
intégrante de cette dernibre. 

La série des grands magasins a étë désaisonnali-
see au moyen de l'option ARNMI du programme de dd-
saisonnalisation X-11-ARMMI (voir la note donnée 
plus loin)(2). Cette technique consiste a ajouter 
a Is sdrie d'origine une année de donndes estima-
tives avant de procéder a la désaisonnalisation 
proprement dite. Les données estimatives provien-
nent de previsions réalisées par des modéles ARMMI 
ajustés B la série initiale. 

See Tables 2, 9 and 13. 
For further explanation see The X-11-
ARIMA Seasonal Adjustment Method, Estela 
Bee Dagum, Statistics Canada, Catalogue 
12-564E, Occasional. 

Voir les tableaux 2, 9 et 13. 
Pour plus ample information voir La methods 0 
désaisonnalisation X-11-ARMMI, par Estela Bi 
Dagum, Statistique Canada, no 12-564F au cat-
logue, hors série. 
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The X-ll part of the X-11-ARIMA program 
relies primarily on the ratio-to-moving aver-
.ge  method to smooth the extended series as 
a preliminary estimate of the trend-cycle, 
:omputing ratios of the extended original 
series to the trend-cycle estimates and esti-
mating seasonal factors from these ratios. 
These procedures are repeated a number of 
times to produce the final seasonal fac- 
tors (3). 

While seasonal adjustment provides a deeper 
understanding of the underlying trend-cycle 
of a series, the adjusted series still con-
tains an Irregular component. Small changes 
between months in the adjusted series may 
simply be irregular movements and, to obtain 
a clearer insight into the underlying trend, 
users should examine the adjusted series 
over a number of months. 

To assist the user, the Months for Cyclical 
Dominance number, MCD, is provided (4). The 
MCD is the shortest monthly span for which 
a certain ratio becomes and remains less than 
one, that is, the ratio for which the absolute 
average percentage change of the trend-cycle 
of the seasonally adjusted series becomes 
greater than the absolute average percent 
:hange of the irregular component. The MCD 
in be Interpreted as the number of months 
ver which a change in the seasonally adjusted 
series must move in a given direction before 
one can be reasonably certain that the trend-
cycle cf that series also has moved in the 
given direction. Clearly small MCD's are 
desirable and indicative of a smooth series. 
Applying a moving average to the seasonally 
adjusted data of MCD length tends to smooth 
irregular movnents which may obscure the 
underlying trend-cycle. The MCD moving aver-
age provides a method of reducing all types 
of series to approximately the same degree of 
smoothness, whatever the size of the irregular 
component in the original series. 

La partie X-11 du programme X-11-ARMNI fait 
surtour appel 5 la méthode de rapport aux moyennes 
mobiles pour effectuer le lissage de la série cor-
rigée et obtenir une estimation provisoire de Ia 
tendance-cycle, pour calculer les rapports de la 
série initiale (ajustée) aux estimations de la 
tendance-cycle et pour estimer lea facteurs saison-
niers a partir de ces rapports. Lea facteurs sai-
sonniers définitifs ne sont produits que lorsque 
ces operations ont été exécutées A plusleurs re-
prises(3). 

Bien que la désaisonnalisation permette de mieux 
comprendre la tendance-cycle fondamentale d'une 
série, is série désaisonnalisée n'en contient pas 
moms une composante irrégulire. De légres va-
riations d'un mois A l'autre dans Ia série dCsal-
sonnalisée peuvent tre de simples mouvements irré-
guliers; pour avoir une meilleure idée de la ten-
dance fondamentale, les utilisateurs doivent donc 
exairiner les series désaisonnalisées d'un certain 
nombre de mois. 

A cette fin, us disposent des mols A dominance 
cyclique, ou MDC(4). Ii s'agit du plus petit non-
bre de mois pour lesquels un certain rapport de-
vient et reste inférleur a l'unité; autrement dit, 
c'est la période pendant laquelle le taux de varia-
tion moyen absolu de la tendance-cycie de la sCrie 
désaisonnalisCe est supérieur a celui de la compo-
Sante irreguliare. Le MDC peut atre considéré 
comme le nombre de mois que doit durer une varia-
tion de la série désaisonnalisée dana une direction 
donnée avant qu'on ne puisse i9tre raisonnablement 
certain que la tendance-cycle de la série évolue 
dana la mme direction. Ainsi, un MDC peu élevé 
eat souhaitable et indique la presence d'une série 
lisse. L'application d'une moyenne mobile aux 
données désaisonnalisées dont la période eat égale 
au MDC tend a lisser les mouvernents irréguliers 
pouvant dissimuler Ia tendance-'cycle fondamentale. 
La méthode de is moyenne mobile du MDC permet de 
réduire tous lea genres de série 5 peu près au mme 
niveau de lissage, quelle que soft la taille de la 
composante IrrégulIre dans la série initiale. 

EXPLANATORY NOTES 

The percentage change in sales shown in 
this report are based on the total dollar 
volume of receipts for each of the periods 
being compared. These trends include the 
effect of stores starting operation or ceasing 
operation and are not limited to identical 
stores, i.e., those in operation In both of 
the periods being compared. 

See Tables 14,15 and 16. 
See Tahi es 14,15 and 16 (Col mn 1)  

NOTES EXPLICATIVES 

La variation des ventes en pourcentage donnée 
dana le present bulletin eat fondée sur la valeur 
totale des recettes pour chacune des périodes ob-
servées. Elie tient compte des magasins qui onr 
ouvert leurs portes et de ceux qui lea ont fermées; 
autrement dit, elle ne se unite pas aux magasins 
qui ont été exploités dans toutes les périodes en 
cause. 

(3) VoIr les tableaux 14, 15 et 16. 
(!) Ve 1 r I a rh1 aim.: I 	1 	1 	mm 	1 
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The stock-sales ratios(5) are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stocks ratios(6) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning and 
ending stocks at selling value for the month. 

The metropolitan areas of Montréal, Toronto, 
Winnipeg and Vancouver are census metropolitan 
areas as defined by the 1971 Census. 

The commodity reference list, which de-
scribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published in the December issue of this pub-
lication. 

Revisions to department store sales and 
stocks are published yearly in the March issue 
of this publication. Revisions to month-end 
accounts receivable are published on a monthly 
basis. 

Number of shopping days that this report 
is based on varies from month to month. See 
Text Table II for the number of shopping days 
the current report is based on. 

(5) Sce Thhle 10. 
-: 

On obtient les ratios stocks-ventes(5) en 
sant la valeur marchande des stocks A la I iv 
mois par le chiffre des vences pour le mo 

On obtient les ratios ventes-stocks(6) n 
sant le chiffre des ventes pour le mois par la 
valeur marchande moyenne des stocks en debut et en 
fin do mois. 

Les regions métropolitaines de Montréal, de 
Toronto, de Winnipeg et de Vancouver correspondent 
aux regions métropolitaines du recensement de 1971. 

La liste de référence des marchandises, qui 
décrit en detail les produits de chacun des 40 
rayons présentés dana cette publication eat repro-
duite dana le numéro de décembre. 

Les chiffres révisés des ventes et des stocks 
des grands magasins sont publiés chaque annCe dans 
le numéro de mars du present bulletin. Lea révi-
sions aux comptes a recevoir en fin de mois sont 
apportées mensuellement. 

Le nombre de jours commerciaux sur lesquels sont 
bases lea renseignements présentés ici vane d'un 
mois A l'autre. Le tableau explicatif II donne le 
nombre de jours pour la pCriode la plus rCcente. 

(5) Volt- tab1.e.iu 10. 
() 	V I r t .ih I 	i 	ii 

TABLEAU EXPLICATIF II. Nombre de jours commerciaux, par mois 

1980 
	 1979 

4 
4 
5 
4 
4 
5 
4 
4 

January - Janvier 26 4 26 

February - Février 25 4 24 

1arch - Mars 26 5 27 

April - Avril 25 4 24 

May - Mai 27 5 27 

June - Juin 25 4 26 

July - Juillet 26 4 25 

August - Aot 26 5 27 

September - Septembre 25 4 24 

October - Octobre 26 4 26 

November - Novembre 25 5 26 

December - Décembre 26 4 25 
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TA8LE 1. Department Store Monthly Sales, by Department. Canada. 1979 and 1980 

Januaty February March Apr11 May June July 
1980 1980 1980 1980 1980 1980 1980 

Janvier F8vrier Mars Avril Mat Juin Juillet 
1980 1980 1980 1980 1980 1980 1980 July 

Department 

.Juillmt 

No. 
thousand, of douara 

4lliers 4. dollars 

1 Women's and misses' dreasem, housedresama, 8,148 9.567 12,709 11.783 21.119 16,682 14,441 12,771 
aprose and uniforms 

2 Women's and misses' coats and suits 11,830 10.167 14,525 16.834 7,503 5.927 1,134 6,168 

3 Women'S and misses' sportswear 22,240 24,233 30.706 36.365 43.785 35,427 34,828 29,903 
4 Furs 3,849 3,069 1.767 627 425 300 1,222 941 

5 Infants' and children's wear and nursery 13,840 12,973 15.186 18,402 17,867 16.020 17,328 15,634 

equipment 

6 GIrls' and teenage girls' wear 7.713 8,742 12,715 14.499 11,728 12,740 12,373 10.269 

7 Lingerie and wonwn's sleepwear 8,083 8,604 10,591 11.657 15,230 12,676 13,610 12,421 

8 Entinate apparel 6.239 5,779 7,354 8.406 9,072 8,890 8,610 7.150 

9 MillInery 1.159 871 766 1,059 960 774 887 959 
18 Women's and girls' hosiery 6,759 6,228 7.169 8,486 8,610 7,165 6,369 5,289 

11 Women's and girls' gloves, mitts and 7,340 1,074 9,262 11,134 12,573 10,503 9,546 1,874 

12 
accessOrieS 

Women's, misses' and children's footwear 12,988 11,646 16,849 23,261 23,820 19,262 16,800 14,420 

11 lieS's clothin, 70.107 19,910 27,827 10,095 3l,Ihh 17,017 74,790 21,6 

14 Men's turd'  

15 Soys' 	cloth: I 
16 Men's and boy' bJ( 0.'O ).4( 44,401 I..i'h ,0 ,i,4: ., 9,93 

17 Food and kindred products 38,599 46.729 41,427 46,311 J,'" '.1,013 42,164 35,288 

18 ToIletries, cosmetics and drugn 27.702 28,333 30,113 33,254 35,680 32,258 34,325 28,820 

19 Photographic equipment and supplies 8.431 7.150 8,644 9,304 10,485 11,865 12,126 11.119 

20 Piece goods 5,039 4,991 6,016 5,822 6,004 4,925 4,355 4,211 

21 Linens and domestics 22,416 13,641 16,458 17,231 19.954 19,664 25,548 21.905 

22 Ss,allwsre, and notions 8,473 6,737 7,174 7,242 6,311 6,030 6,980 5,940 

23 China and glassware 7.214 6,788 7,855 8,169 10,113 8,784 9,103 7,647 

26 Floor coverings 10.285 10.370 11,998 11,333 12,615 12.076 13,154 12,089 

25 Draperies, curtains and furniture cow- 10,168 9.478 12,461 14,068 14,028 14,031 14,816 13.228 

ar ings 

26 Lamps. pictures, mirrors and all other 6,394 5,127 4,789 6,753 6,691 6,566 7,846 6,482 

27 
home furnishings 

Furniture 42,701 37,181 39.230 34,648 45,605 42,165 10,880 44,812 

28 Major appliances 34,843 26,903 33.236 30,273 36.312 36,592 44.049 40,961 

29 Te1ev1ion, radio and music 25,948 20,944 25,133 21.122 22,000 21,587 25,281 22,534 

30 Housewares and small electrical appliances 20,731 20.822 22,018 26.422 30.384 26,823 29.683 25,923 

31 Hardware, paints, wallpaper. etc. 17.512 17.113 19.161 24,996 30,966 28,166 25,477 22,180 

32 Plumbing, heating and building materials 3,345 5,440 6,649 8,315 10,004 9,228 8,724 7.511 

33 	.Iewe11ery 10 1 115 11.092 14,074 14.226 18,565 17,288 15,318 14,228 

34 	toyu and games 6,109 6.939 8,650 11.381 11,327 10.190 12,114 10.576 

35 	Sport log goods and luggage 18,315 14.924 17,918 25.921 31,065 30.049 29,310 24,943 

36 	Stationery, books and saganinea 16,401 15.212 15,965 16.156 18,608 18,131 17,998 15,654 

37 	Ga,oline, oil, auto accessories, 	repairs 12,436 10,713 13,347 16,452 16,297 15,987 15.645 14.10' 

and supplies 
38 	Meals and lunches 15,429 14,761 16,657 16,865 57,782 17.277 18,052 16,.' 

39 	Repairs and services 5,011 4,561 4,954 1,257 5,931 5.718 5,250 

40 	All other departments 17,741 17.414 20.619 27,365 37,331 28,110 25,335 22,0 

41 	TOTAL ALL DEPARTME1iI'S 560,634 521.360 616,044 686.859 765.486 702,417 708,224 620," 
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-I.4AU 1. Ventoa mensuellea des grand* magaeiss, par rayon, Canada, 1979 at 1980 

Auguat 	September 	October 

AoGt 	Septembre 	Octobro 

thousands of dollars 

milliera do dollar, 

Change 

Variation 

November 	December 	July- 	July 
June 	198011919 
1980 

Novembre 	DScembre 	Juillet- 	iou lot 
juin 	198011979 

1980 

per cent 

pourcent age 

Rayon 

p 

p 

13,173 14.277 13,372 15.091 19.529 - 	13.4 + 13.1 

19,088 17.413 24,175 23,786 23,357 + 	20,4 + 	5,4 

37.035 43.138 35,975 42,863 53.090 - 	1.1 + 16.3 
2.402 2.187 2,729 3,641 5.089 + 205.5 + 79.9 

20,612 19,345 21,027 22,070 29.232 + 	8.2 + 10.8 

20.619 16,030 14,383 17.211 22,275 - 	2.9 + 20.5 
11,554 12,815 13,464 70,640 37,200 + 	7.4 + 	9,6 
7,536 7,872 6,582 7,990 10,647 - 	5.4 + 17.6 

994 1,236 2,080 2,879 3,622 4- 	 14.6 - 	7.5 
7,002 8.695 8,846 9,518 12,909 - 	11.1 + 20.4 

9,769 12,317 12,798 18,199 28,995 - 	9.9 + 21,2 

71.038 25.042 25.121 25.103 27,262 - 	12.8 + 16.5 

728 1.!.,5?1 37,217 47,118 67,386 - 	26.0 4- 	17.1 

+ .+ +19. 
31.238 30.303 32.515 41,139 73,786 + .6.4 + 19.1 

11,891 10,708 9,999 14,108 28,243 + 2.2 + 	9.1 
5,471 6,357 6.672 6,739 5,304 - 11.6 + 	3.4 

21,756 22.623 21.086 23.382 33,601 + 29.9 + 16.6 
6,532 8.241 8,876 9,228 11,338 + 15.8 + 17.5 
8.440 9,513 8.625 15,158 27,608 + 3.6 + 19.0 

11,166 13,013 14,873 15,386 12,244 + 8.9 + 	8.8 
12,872 13.576 15,990 14,651 15,053 + 5.6 + 12.0 

1,089 7.970 7,664 11,031 17,152 + 19.5 + 21.0 

40,967 42.205 39.785 42,189 38,839 + 20.7 + 13.4 
36,511 39.759 37.267 36,296 39,100 + 20,4 + 	1.5 
26,084 30,222 28.520 37.696 57,782 + 17.1 + 12.2 
26.331 25,319 25,344 35,491 62,366 + 10.7 + 14.5 

22,901 24.669 26,568 25.067 35,055 - 9.5 + 16.9 

6,092 7.126 7,399 7,802 6,692 - 5.5 + 15.2 

15,925 19.363 15.857 28.891 60,119 - 11.4 + 	7.7 
10.610 10.286 17,166 42,115 65,881 + 18.9 + 14.5 
20,529 19.174 20.133 26.867 45.512 - 2.5 + 17.5 

23,139 21.668 18,412 27,814 49.344 - 0.7 + 14.9 
14,286 13,589 18.154 19.028 20,528 - 2.1 + 	8.6 

-.293 16,283 17.655 20.515 24.624 + 4.5 + 11.1 
.033 5.029 6.069 7,444 6.121 - 8.2 + 17.5 
492 l.825 21.717 24. 121 37.771 - 10.1 + 14.1 

-.098 722,429 740,625 920,368 1,299,618 + 0.8 + 14.1 

Robes, robes do m6nage, tabliers at uni- 	1 
for..s pour dames et jeunes fill.. 

Mante.u* et tailleuru pour dames et jeunes 	2 
lilies 

Vrr.enta sport pour dames or jaunt. 1411.. 	3 
Fourrures 	 4 
Vtearents pour bébés at enfants et art Sties 	S 

do cha.br.a d'enf.nta 

V9teaents de filiettea at d'edoiesc.nL.a 	6 
LingerIe et v0ie*eots do suit pour dames 	7 
Sosa-vtementa 	 8 
Chapeaus 	 9 
Bas pour dam.e at flliettes 	10 

Cant,. .oufles et articles de parure pour 	11 
dames et fillette. 

Chausaures pour daaea. jeunos fill.. at 	12 
ent ants 

Vkemonts pour hos.. 	 13 

	

-I' habillemont pour hoemes 	14 
- or articlen d'habillemesr poor 	15 

	

pour howes et garçons 	16 

	

alinentairea et connexes 	17 
Actir ion do toiietre, coamétiques St sédi- 	18 

cameo is 
Apparolia or fouroitare. photographiquca 	19 
Tiasus 1 is piece 	 20 

Literie et linge do unison 	21 
Meous artIcle. 	 22 
Porcolalne ci verrorie 	23 
KevOtemonts do pianchor 	24 
Tentures, ridesux ci heuaae. 	25 

Lanpes, tableaux, miroira et curie, article. 26 
d'ascubiemeot pour is malaon 

Moubles 	 21 
Cr0s apparoila m&imgcra 	28 
Téldvialon, radio et mu.ique 	29 
Articles do ménage at petit. apparsula 81cr- 30 

trique. 

Quincaillerie, peinture, papier-tenture. 	31 
etc. 

Materiel de plo.berl.e, chauffage at con.- 	32 
truction 

Bijouterie 	 33 
Jouets et jeon 	 34 
Articles do sport et vaiiae. 	35 

Papeterie, iivres et revue. 	36 
Eseenc.. belie. .ccesaoirss d'eutobila, 	37 

reparation or (ourniturea 
Reps. et casse-croltes 	 38 
Services et travaux de reparation 	39 
Too& sutres rayon. 	 40 

TOTAL, TOUS 848065 	 41 



t:.ut Ity 	>1iybI 	lily., yejyonal 	1 	uatna, iv :car,ncnt, yur.dd.y, 101O ii.. lYcH 	 I 
January 	February March April 	May lynn Jul 
1980 	 1980 1980 1980 	1980 1980 1980 

Department 
Janvier 	Fkvrler Macu ,',vril 	14sf J,,j,, millet 
1980 	 1980 1980 1980 	1980 1980 1980 

No 
thousands of dollars 

silliorn de dollars 

Women's and misses' dresses, housedresues, 13,975 13,304 14,800 14,634 15,532 14,699 15,499 
aprons and uniforms 

2 Women's and misses' roars and suits 15,870 15.726 12.370 14,276 12,113 14,918 14,291 

3 Women'S and misses' 	sportswear 37,007 34,911 35,037 37,853 37,696 36,545 40,301 
4 Furs 2,079 2,591 3,517 1.771 2,292 2,992 2,243 

Infants' 	and children's wear and nursery 20,279 18,289 17,061 18,957 18,553 19,078 20,398 
equipment 

6 Cirlu' 	and teenage girls' wear 15,368 14,525 13,115 15,304 14,933 15,093 15,975 

7 Lingerie and uunien'n slnepwear 15,240 13.738 14,343 14,121 14,792 14,520 16,253 

8 Intimate app.re1 7,998 7,632 7,962 8.055 8,057 8,140 8,433 

9 Millinery 1,445 1.435 1,252 1.467 1.319 1.189 1,358 

10 Won,yin'u and girls' 	hOsIery 8.254 7,762 7.816 8.228 8,218 8,932 9,049 

It Wy,men's and girls' 	glanen, mitts and aeces- 12,513 11,736 12,184 12.807 13.040 13.271 13,690 
Sc, ins 

2 Women's, misses' 	and children's 	lastacar 20,958 20,553 17,923 22,311 21,415 21,797 22,433 

II 'lie's nly'thing 35,243 30,967 29,560 32,129 31.912 35.844 
in I 1' 	11 1 4 1 	iii 2, I'll 1.1, lii y I 

I 
.1,10_i 13,915 i. 

38 Taileiries, 	,_iusmy-cIcs and 	drugs 36,290 35,570 34,954 37,601 36.806 37,522 39,760 

.9 Phetagropl,1c 	equii'mrnt and supplIes 11.728 11.416 11,162 11,774 11,509 12.617 11,861 
20 Piece goods 5,849 5,677 5,701 5,087 5,169 5.532 5.730 

21 Listen and domestics 21,402 20.423 21,842 20.353 21,216 21,142 23,693 
22 Inrallwares and notiOns 8,006 7,808 7,792 7.712 7,485 7,761 8,338 
23 China and gi.,snware 10,852 11,480 11.291 10,476 11,114 11,276 10,598 
24 Floae coverings 11,829 12,631 12,672 11,542 12.116 13,341 13.490 
25 DraperIes, curt., ins and furniture coverings 12,912 12,985 13,705 13,274 12,920 13,963 13,822 

26 Lamps, 	pictures, 	s,rrors and all other ho,r 8,875 8,230 8.018 7.624 7,561 8.166 9.257 
ru rninh logs 

27 Furniture 39,740 39,676 43,214 38,801 42,582 43,523 44,608 
28 Major appliarrceu 36.209 37.015 37,457 34,137 34,338 36,603 37,710 
29 Teleeisfon, 	radio and music 29,057 28,943 30,827 27,638 28,620 31,367 29,669 
10 n,,asruy,res and 	small 	electrical 	.'i'pI  lances 30,324 28,473 29,670 28.590 30,212 30,934 31,760 

31 Hardware, 	paints, wallpaper. 	etc. 25,972 24,774 22,841 22,981 23.709 25.732 27,069 

32 PlumbIng, 	heatIng and building materials 7,127 7,516 7,694 7,494 8,202 7,326 7,754 

33 JeweIlery 20,366 19.493 20,006 18,271 19,733 20,628 19.778 
34 Toys and games 18.063 18,055 16,964 17,607 17,256 16,913 19,038 
35 Sport 1mg goode and luggage 24,751 25,188 25,304 27,511 24,996 24,080 27,449 

36 St.,tion.'rv, 	books and magazines 21,930 20,374 20,875 20,731 23,866 22.965 24.355 
37 ianoiinr, 	oil, 	auto accessories, 	repairs 16,285 14.985 14,842 15.876 15.588 15,854 15.675 

and supplies 
38 Mealn and iunrhes 17,837 17,673 17,907 18,099 17,709 18,561 18,70 

39 %epairs and services 5,852 5,599 5,806 6,040 6,004 6,083 5,5.1 

40 All other departments 25,542 23,630 23,296 25,537 24.761 26,488 27.11 

41 TOTAL, ALL DiPARTMENTS 752.729 729,466 731,036 745,303 751,951 778,474 796,1. 

(1) Each department, including the "TOTAL, ALL DEPARTMENTS", has been adjusted separately. 	Therefore, the gom of the departments will not equal the 



11.417 11.536 11.815 
5.734 5.831 5,712 

20,837 21,513 20,453 
7,292 1,385 1.149 
9.471 9.761 10,188 

17.721 12.110 11,754 
12,927 13,052 12,895 

7.961 7,794 8,066 

41.047 39.240 38,889 
35.604 53.585 35,768 
27,684 27,617 28,501 
28.697 27.240 27,532 

24,347 25,126 26,276 

6.937 6.324 8,477 

19,418 19,188 22,074 
17.061 17.159 17.008 
23.928 24.105 21.871 

21.964 21.538 20,200 
15.078 14,813 14,877 

03 17,430 17.108 
.4 5.252 5.144 

23,797 24,558 

2 729.680 714.099 

• . . .', 	.- . 	.in 	0 	 LI., 	. 	I 115.504 	01 	ncJ 4 	I 
C ame n I S 

11,982 12.114 12,369 - 	6.0 Apparella cc fournicur.a pbotographiqu.. 	19 
6,007 5,707 5,706 + 	3.6 TIsu. 8 In pibre 	 20 

21,382 20,660 22,012 4 	12.1 Literte at linRe de matson 	 21 
8,187 7,508 7,812 + 	7.4 Menus artIcle. 	 22 

10,510 10.877 10,159 6.0 PorcelaIne et verrerl. 	 23 
12,596 12,213 12,809 + 	1.1 Rev9tcments de plancher 	 24 
13,188 12,704 13,446 - 	1.0 Tenturen. ridcauo at hou,sos 	 25 

7,719 8,060 8,178 + 13.4 l.ampes, 	tableaus, miroirs it autre. articles 	26 
da.eub1ment pour Ia m.i.on 

39,468 40.741 61.527 + 	2.5 llenblea 	 27 
35,660 35,737 36,878 + 	3.0 Cr0. apparetla m6nagers 	 28 
27,116 28,325 28.474 - 'TflévtaIon, radio Ct m.ssique 	 29 
28,134 28.524 28,76) + 	2.7 Articles de m6nage at petit. appareil. 81cc- 	30 

I rique. 

25.934 22.104 25.753 + 	5.2 Quincaillerie, 	peinture, p.pier-tentore. 	31 

7,037 8,025 7.739 + 	5.8 Mar('rIel di plomberte, chauffage or con.- 	32 
truct ion 

19.825 19,748 20474 - 	4.1 Rijouterle 	 33 
17,726 17,828 17..868 + 12,6 Jouetn CI j,ux 	 34 
25.009 23,581 24,251 + 14.0 Article* di sport at valises 	 35 

21.009 20.882 21,829 + 	6.1 Papeterie. lisT,s it revue. 	 36 
15,937 14,957 16,500 - 	1.1 Easence, hull,, accaaaoire. d'automebil., 	37 

r8paration ci fourniturea 
17,598 17.723 17.711 + 	0.8 Repa* or caa..-croltea 	 38 
5.157 5,159 5.390 2.6 ServIces it trauuun de rfpar.tton 	 59 

24,616 23,703 25.835 + 	2.4 TO5 autr,m rayon. 	 40 

731,858 727,928 755,959 + 	2.0 TOTAL. 5005 8*50115 	 41 p 

1 

2. ver,te. .enauelleS des grends aaga.in., d8taiaonnalisëea, par rayon, Cenada. 1979 at 1980(1) 

Change 
July- 
June 

July 	 August September 	0ctobr 	November 	December 	1980 
Rayon 

Juillet 	goOt Septembre 	Octobre 	Novembre 	Décembre 	Variation 
Juiliet- 
join 
1980 

80  
tivusande of dollars per cent 

•iIllerg de dollars pourcentage 

Rob.., rob.* de m6nap. t.blier. at iOu- 	I 
formea pour dam.s at jsune. fill.. 

Nanteaux at tailleurs pour dais.s cc j.un.s 	2 
fill,. 

VOtements sport pour dame. at Jeune. fill.. 	3 
Fourrure. 	 4 
V8temeiuts pour 6846e at enfanti at articles 

di chaabr.. denfanta 

V8te,,ent. de fillettas at d'adola.c.nte. 	6 
Lingerie at v8ce..nts de nuit pour dames 	7 
Soos-vitenenta 	 8 
Chapsaux 	 9 
8am pour dams. at fillect.. 	 10 

Cant.. souflea at articles di parur. pour 	II 
dame. at !illettea 

Chaussurea pour dame., Jeunes fill.. at 	12 
en! an 

V8tnmente pour holemea 	 12 
,l'behl I lo,,u.nt poor hones., 	 14 

p 

15,973 14,048 13,988 14.124 14.171 14.383 s 	5.4 

14,331 17,985 13,154 15.628 15.597 16,685 4,2 

35.852 37,031 35.984 35.763 35,985 35,973 + 	10.3 
1.118 2.266 1.989 2.284 2,166 2,293 - 25.0 

18.732 18.171 16,949 19.260 18.265 19,088 4 	6.9 

11.756 14.343 13.951 14.614 13,335 14.769 * 	5.8 
15.372 14.594 14,441 14.148 14,160 14,951 .,. 	11.9 
7.469 7,502 2,504 7,528 7,882 7,848 • 	3.6 
1.490 1,433 1,382 1.471 1,185 1.690 + 14.2 
7,759 8.041 7.554 8.047 8.022 8.179 + 	1.3 

11,733 12,346 12,245 12,479 11,660 12.333 4 	3.2 

19.966 20.908 20,152 21,922 17,979 21.248 + 	2.9 

:11) 34.360 31,682 33.327 32,166 35.798 - 	3.4 
i 11,;sc 11,011 17544 11.419 .5. 	0 5  

.sque rayon, lnclun.t "TOTAL. ThiS 
	

S". a 8th ejuath indivlduelloment. En ronaiquenee Is somse de, rayons no correspond p.s an "TOTAL, SOUl 
\ONS". 
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TABLE 3. Department Store Monthly Salen. by Province and Selected Metropolitan Area, 1979 and 1980 

January Pebroary March April May June JuLy 
1980 1980 1980 1980 1980 1980 1980 

Jenvier F9vrier Mars Avril Mel Juin Julliet 
1980 1990 1980 1980 1980 1980 1980 

Province and selected 
	

July 
metropolitan area 

Julilet 

thousmiGo or collars 

silliers de dollars 

1 	Newfoundland 5,828 5.723 7,115 8,650 9,182 8,757 8,447 7,853 

2 	Prince Edward Inland 3,203 2,902 3.290 3.939 4,356 4,147 5,016 4,798 

3 	Nova Scotia 10,985 11,204 13.755 17,469 18,624 17,917 17,097 15.433 

4 	New Brunswick 10,212 9,843 12.094 16,880 16,056 14,919 14,289 12,746 

5 	Quebec 104.997 94,077 112,435 127,620 149,541 131,890 135,223 116,615 

6 	ontario 199,989 180,914 209,114 242,251 266,650 249,011 248,393 223,430 

7 	Manitoba 27,740 26.404 34,225 36,763 60,499 34,929 35,749 33,553 

8 	Saskatchewan 14.687 14,310 17,724 18,787 21,130 18,811 18,534 16,996 

9 	Alberta 80,742 78,282 92,41( 97,684 108,321 101,610 99,378 86.159 

10 	British Co1uhia 100.751 96.116 111,853 114,626 128,235 117,758 123.677 

103.352 
11 	Yukon and Northwest 

1,700 1.586 1,963 2.190 2,392 2.663 2,421 
Territories 

12 	CANADA 560,634 521,360 616,046 684,859 765,486 702,417 708,224 620.932 

13 	Montr8u1 64,608 59,114 70,151 79,328 91.036 80.614 81,056 49,01 

14 	Toronto 84,459 75,883 96,976 98,913 106,766 100,828 98,341 98,31 

15 	Winnipeg 25,217 24,044 31.078 33,277 36,646 31,429 32,315 30,79 

6 41,6 0  61 781 	71.161 	72,208 	80,651 	74.130 	76,363 	61,77. 
ancouver 

TABLE 4. Number of Department Store Locations, by  Province and Selected Metropolitan Area. 1979-1980 

Januak-y 	February 	March 	April 	 May 	 June 	July 	1979 

1980 	1980 	 1980 	1991) 	 1980 	 1980 	1980 

Provincu and selected 
metropolitan area 	 Janvler 	F8vrier 	Mars 	Avril 	 Mai 	 Join 	Jutllet 	May 

1980 	1980 	 1980 	1980 	 1980 	 1980 	1980 
Hal 

110. 
number 	 - 

nmbre 

3 	Newfoundland 	 17 	 17 	 17 	 17 	 17 	 17 	 17 	 17 

2 	Prince Edward Island 	 7 	 7 	 7 	 7 	 7 	 7 	 7 	 1 

3 	Nova Scotia 	 24 	 24 	 26 	 21, 	 26 	 26 	 26 	 24 

4 	New Brunswick 	 23 	 23 	 24 	 24 	 24 	 24 	 24 	 22 

Quebec 	 159 	 159 	 159 	 158 	 158 	 158 	 157 	 155 

6 	ontario 	 274 	 274 	 275 	 275 	 274 	 274 	 275 	 265 

7 	Manitoba 	 36 	 34 	 36 	 36 	 34 	 34 	 36 	 30 

B 	Saskatchewan 	 22 	 22 	 23 	 24 	 25 	 24 	 24 	 22 

9 	Alberta 	 60 	 60 	 60 	 61 	 62 	 63 	 63 	 57 

10 	BritIsh Columbia 	 86 	 86 	 86 	 86 	 86 	 37 	 97 

11 	Yukon and Northwest 	
- 	

88 

TerritorieS 	 7 	 1 	 7 	 7 	 7  

12 	CANADA 	 713 	 713 	 718 	 719 	 720 

13 	Montrlal 	 81 	 81 	 81 	 80 	 80 

14 	Toronto 	 81 	 81 	 91 	 81 	 79  

15 	Winnipeg 	 27 	 27 	 27 	 27 	 27 	 27 	 27 

16 	Vancouver 	 39 	 39 	 39 	 39 	 39 	 40 	 40 	 35 

I 

I 

I 
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thange 

Vsrfaton 

August Septe.brr October Novesber Deceober luly- July Province Ct certainea 
June 1980/1979 zoneS .Atropolitaines 
1980 

Ao,it Seprebrc Octobre Noveobre DAcoobre Juillet- Juillet 
utn 1980/1979 

1980 
NO  

thousnda of dollars per cent 

suitors do dollars pourcentage 

9,251 9,303 9,734 12,122 11,338 - 	7.5 + 	7,6 Terre-Neuve 	 1 

4,908 3,944 4,244 5,209 7,411 + 21.0 + 	4,5 tlO'duPdflcedOuard 	2 

11,886 16,932 18,145 24,830 35,159 - 	4.6 4- 	10.8 Noov51ls-cosse 	 3 

14,624 13,926 15.521 20,830 29.650 - 	4.2 + 12.1 Nouveau-Nrunenick 	 4 

135.650 137.550 133,070 165,311 240,659 + 	2.5 + 16.0 Qu8b.c 	 S 

252.084 256,398 273.125 333.790 684.350 - 	0.2 + 11.2 Ontario 	 6 

36,621 40,456 39,296 50,206 66,975 + 	2.3 + 	6.5 Manitoba 	 7 

19.250 20,262 20,635 27,880 35,416 - 	1.5 + 	9.0 Saskatchewan 	 8 

96,492 98.825 103,356 126.628 172.692 - 	2.2 + 15.3 Aibeica 	 9 

+ 	5.0 Co1oSb1e8tt.innique 	10 
118,333 124.833 123.502 153.561 210,966 - + 22.0 Yukon at lea T.rrt- 	11 

toites do Nord-Ou,at 

705,098 722,429 740.625 920,368 1.299,618 + 	0.8 + 16.1 CANADA 	 12 

86,790 79.321 104,623 152,744 *. 	0.5 + 15.8 MonirNal 	 13 

' 189 109,932 111.712 137.735 201.003 - 	2,5 + 11.3 Toronto 	 14 

180 36,144 34,586 45.617 60,222 + 	2.8 + 	6,7 Winn1p.g 	 15 

140 78,054 75,465 94,292 128.164 + 	30 + 23.6 Vancouver 	 16 

TANLEAU 4. Nonbre do euccursales des grands aagasina, par province at certain.s zones w.Atropolitainea, 1979-1980 

1979 

Province at certain.. 
June July August Sptesber October Novesber Decesber zones SAtropoittaines 

Jul. Juillet Aolk Sepczobre Orrobre Novesbre OAcesbre 
No 

ntither 

noob is 

11 17 17 17 17 17 11 Terre-Hens. 	 1 

7 7 7 7 1 1 7 t1e-du-Prthc.-dounrd 	2 

24 24 24 24 24 24 24 Nouvel1e-co... 	 3 

22 22 22 22 22 23 23 I86uv.en-Brun.vjck 	 4 

135 155 158 158 159 159 139 Qu6bac 	 5 

265 266 268 271 274 274 274 Ontario 	 6 

30 30 30 31 33 34 34 Manitoba 	 7 

22 22 22 22 22 22 22 Saskatchewan 	 N 

57 57 58 58 59 60 60 Alberta 	 9 

Coloobie-Britannique 	10 
89 89 92 92 

Yukon at lea Tern- 	11 
toir.. du Nord-,ast 

689 698 702 110 713 713 CANADA 	 12 

80 81 81 81 81 81 Mootrlal 	 13 

77 79 81 81 81 81 Toronto 	 14 

24 24 25 25 27 21 Winnipeg 	 13 

35 35 38 38 38 38 38 Vancouver 	 16 



TABLEAU 5. Ventes cumulatives des grands magasins, par rayon, Cam 
Janvier-juil let 

Department Sales - Ventes (:hge 
1980/197 

Rayon 
1979' 1980 1980 

No. 
thousands of dollars per 

I Women's and misses' dresses, housedresses, aprons and uniEor'- 
Robes, robes de ménage, tabliers et uniformes pour dames E 

jeunes lilies 
2 Women's and misses' coats and Suits - Manteaux et tailleurs po.r 

dames et jeunes lilies 72,327 72,320 
3 Women's and misses' 	sportswear - Vétements sport pour dames ci 

jeunes lilies 209,566 227,584 + 9. 
4 Furs - Fourrures 14,268 11,359 - 20. 
S Infants' and children's wear and nursery equipment - Vétements pour 

bébés et enfants et articles de chambres d'enfants 106,343 111,616 + 
6 Girls' 	and teenage girls' wear - Vétenents de fillettes et d'ado- 

lescentes 71,362 83,510 + 17. 
7 Lingerie and women's sleepwear - Lingerie er vétements de nuit pour 

dames 75,809 80,451 + 

8 Intimate apparel - Sous-vétements 47,830 54,150 + IL 
9 Millinery - Chapeaux 6,959 6,476 - 
10 Women's and girls' hosiery - Bas pour dames et fillettes 43,309 50,786 + 1 7 , 
ii tJomen's and girls' 	gloves, mitts and accessories - Gants, moufles 

et articles de parure pour dames et fillettes 60,836 67,522 + 11. 
12 Women's, misses' and children's footwear - Chaussures pour dames, 

jeunes flues et enlants 112,640 124,626 + in 
13 Men's clothing - Vétements pour honunes 176,342 188,202 + 
14 Men's furnishings - Articles d'habillement pour horiunes 161,806 174,352 

15 Boys' clothing and furnishings - Vètements et articles d'habille- 
ment pour garcons 58,345 64.466 

16 Men's and boys' footwear - Chaussures pour hommes et garcons 69,949 80,194 
17 Food and kindred products - Produtts ailmentaires et connexes 264,017 308,797 + I 
18 Toiletries, cOsmetics and drugs - Articles de toilette, cosmétiques 

et médicaments 193,834 221,665 + 19. 
19 Photographic equipment and supplies - Appareils et fournitures photo- 

graphiques 63,691 68,005 + 6. 

20 Piece goods - Tissus a Ia pièce 37,598 37,152 - 
21 Linens and domestics - Literie et linge de tnaison 121,990 134,912 + 10. 

22 Smallwares and notions - Menus articles 43,115 49,007 + iL 
23 China and glassware - Porcelaine et verrerie 49,836 58,026 + 11. 
24 Floor coverings - Revétements de plancher 78,502 81,831 + r. 

25 Draperies, curtains and furniture coverings - Tentures, rideaux St 
houases 81,563 89,050 + 9. 

26 Lamps, pictures, mirrors and all other home furnishings - Lampes, 
tableaux, miroirs et autres articles d'ameublement pour Is maison 41,765 46,766 + 1. 

27 Furniture - Meubles 266,061 289,412 + f. 
28 Major appliances - Gros appareils ménagers 222,872 242,208 + 9. 

29 Television, radio and music - Télévision, radio et musique 148,999 162,415 + 9. 
30 Housewares and small electrical appliances - Articles de menage ci 

petits appareils electriques 151,496 174,883 + 19. 
31 Hardware, 	paints, wallpaper, 	etc. - Quincaillerie, peinture, 

papier-tenture, etc. 150,766 163,391 + 9. 
32 Plumbing, heating and building materials - Materiel de plomberie, 

chauffage et construction 46,760 53,705 + 14. 
33 Jewellery - Bijouterie 92,305 100,678 + 9. 

34 Toys and games - Jouets et jeux 59,532 66,710 + 1?. 
35 sporting goods and luggage - Articles de sport et valises 147,420 167,502 + IL 

36 Stationery, books and magazines - Papeterie, livres et revues 108,716 118,477 + 9. 
37 Gasoline, oil, auto accessories, repairs and Supplies - Essence, 

huile, accessoires d'automobile, reparation et fournitures 91,049 100,877 + 10. 
38 Meals and lunches - Repas et casae-crotes 107,877 116,823 + S. 
39 Repairs and services - Services et trsvaux de reparation 32,512 36,682 + 12.. 

40 All other departments - Tous autres rayons 155,690 173,981 + ii. 

41 ALL DEPARTMENTS - TOTAL - bUS RAYONS 4,136,515 4,559,024 + ic. 
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LEAU 6. Ventes cumulatives des grands magasins, par province et certaines zones métropolitaines 
vier-juillet 

Sales - Ventes Change 
'vince and selected metropolitan area 1980/1979 

vince et certaines zones métropolitaines Variation 
1979r 1980 1980/1979 

thousands of dollars per cent 

:-nilliers 	de dollars pourcentage 

- 	irr.cuv 50,124 53,762 + 	7.3 
• 	ace Edward Island - Ile-du-Prince-douard 26,023 26,853 + 	3.2 
:a Scotia - Nouvel1e-cosse 100,329 107,051 + 	6.7 
Brunswick - Nouveau-Brunswick 83,552 92,293 + 10.5 

bec 796,074 855,783 + 	7.5 
tario 1,483,118 1,596,322 + 	7.6 
itoba 225,457 236.309 + 	4.8 

• skatchewan 114,642 123,789 + 	8.0 
JIerta 576,964 658,433 + 14.1 
lish Columbia - Colombie-Britannique 793,516 
'n and Northwest Territories - Le Yukon 680,235 + 18.8 
t les Territoires du Nord-Ouest 14,915 

\.\flA 1i,'1 •fl' 

• 	It I 
• 	inipeg 204,949 214,006 + 	4.4 

7 1 1 

roportions procentuelles mensuelles des grands magasins en relation au total du commerce 
to detail, par province 

lv - Juillet 

1980 

r cent - pourcentage 

.foundland - Terre-Neuve 6.5 6.5 
nce Edward Island - Ile-du-Prince-Edouard 14.0 14.2 
:a Scotia - Nouvel1e-Ecosse 7.2 7.6 
Brunswick - Nouveau-Brunswick 7.7 7.7 

bec 7.3 7.6 
tario 9.8 10.2 
itoba 13.9 13.8 
katchewan 6.2 6.4 

herta 13.1 12.8 
tish Columbia - Colombie-Britannique 13.7 

and Northwest Territories - Le Yukon 13.2 
es Territoires du Nord-Ouest 11.6 

9.7 10.1 
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TABLE S. Departnont Store Mor,thly Stocks,(l) by Department, Canada. 1979 and 1980 

January 	February March April May June July 
1980 	 1980 1980 1980 1980 1980 1980 

Janvier 	F8yrier ?l*s Avril Mat JuIn Juillet  
1980 	 1980 1980 1980 1980 1980 1980 

Department July 

Jul hat 

thousand, of dollars 

sillier., do dollars 

1 	Wosen's and siases' dresses, house- 33,550 38.621 40,201 46,840 42,347 33,862 37,702 32,265 
dresses, aprons and uniforms 

2 	Wossn's and misses' coats and suits 28,948 37,879 37,415 32,916 29,487 28,312 50.724 49,777 

3 	Women', and misses' sportswear 77.142 87.703 95.718 110,520 110,144 87,334 98.038 96,275 
4 	Furs 19.248 16.119 14,509 17.163 17,612 15,617 17,403 16,425 

Infants' and children's wear and nursery 53,501 56,521 34,594 66,862 62.608 51.640 70,401 75,123 
eqwlpment 

6 	Girls' and teenage girls' wear 30,494 37.028 37.306 41,543 41,664 31,312 48.668 46.194 
7 	LingerIe and women's sleepwesr 31,661 33,978 36.636 45.044 44,402 34,553 36,101 37,065 
8 	lnttato apparel 25.714 24.794 24.805 24,670 27,517 23,774 26.969 23,239 
9 	MIllinery 1,014 851 1.079 1.788 2,100 2.104 1,380 1,564 

10 	Hoses', and girls' hosiery 18,176 18,052 18.497 20.751 21,502 17,856 20.617 18,335 

11 	Women's and girls' gloves. s,itts and 36.282 37,587 41,046 40,396 38,125 36,226 39.354 38,024 
accessorIes 

12 	Women's, slses' and children's footwear 70,807 79.201 90.334 103.160 99,458 83,756 91.266 87,91' 

11 	Mr' inthIng I77.79° j't.171 1 it. 	I ?P 112,737 ,4f 117,14' 115.91' 

17 	.1 	.4 	4 	4 	'd 	4 	t 4K8 74l K 	III JO 00 28 	4 18,031 J 9,269 
18 	Toiletries, cosmetics and drugs 127.367 107,103 111,647 138.822 160.782 1Iu,21u 126,049 107,808 

19 	Photographic equipment and supplies 39.735 35,944 35.225 44,569 43,747 36,523 41,693 36,857 
20 	PIece goods 30,4130 32.541 32,774 35,491 35,367 32,255 34.077 54,056 

21 	Linens and domestics 81,134 83.887 82,320 92,629 100,333 91,286 87.119 80,351 
22 	Smallvarea and notions 29.034 28,310 30,189 36,793 39,285 35,824 38,106 34,735 
23 	Calna and glassware 58.253 57.312 37.801 66.682 69,763 62,705 68,893 57.777 
24 	Floor c005rthg.s 51.164 66,596 47,404 51.263 52,241 50.899 52,180 46.971 
25 	Draperies, curtains and furniture cow- 62,485 61,396 60,511 66,830 69.655 61,507 65,736 36,727 

stings 

26 	Lamps, pictures, mirrors and all other 35,547 35.981 39.264 41.776 46,631 43.670 45.986 40,547 
hose furnishings 

27 	FurnIture 180.328 176.787 117,877 203.931 198.558 182,432 178.864 166,330 
28 	Major appliances 51,720 59.241 57,697 60,877 60,136 53,180 56.604 54,915 
29 	Television, radio and anaic 95,339 91,751 94.432 106.059 106.644 96.273 99,947 90,880 
30 	Housewares and osall electrical appll- 

sncea 
106.821 100,376 110.811 120,658 122,785 111,960 125.122 109.703 

31 	Hardware, paints, wallpaper, etc. 105.576 106,987 117,049 128.101 133,277 119.705 118.307 99,927 

32 	Plosbing, heating and building saterial., 27.009 26.571 28.960 32,213 30.928 28,056 28.707 26,514 

33 	Jewellery 91.218 96,547 101,630 116.905 118,193 100,179 101,419 87,971 
34 	Toys and gases 62,042 59,417 58,996 69,666 71.326 60.922 68,552 54,607 
35 	Sporting goods and luggage 95,456 100,920 112.182 138,501 141.819 118.066 122,193 107.523 

36 	Stationery, books and magazines 66,988 61,368 62,877 74,589 82,718 69.786 80,876 71,072 
37 	Gaaoline, oil, mero accaazorias, repairs 35,515 35,745 37,442 42,370 43,278 37,719 39,793 33,977 

and supplies 
38 	Meals and lunches 1,573 1,690 1,451 1,566 1,880 1.751 2.114  
39 	RepaIrs and services 5,165 4,665 4,572 5,060 5,445 5,186 5,957 5,61' 
40 	All other departments 44,761 57,264 76,366 85,102 90,554 73,056 83,699 71,51.' 

41 TOTAL ALL DEPARIXOM 2.245.036 2,300,345 2,412,385 2,741,559 2,783.418 2,379.344 2.629.904 2,385,21. 

I 

(1) At selling value. 
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Change 

Variation 

Auguat September October November Dece.ber July- July 
Rayon 

June 198011919 
1980 

AoOt Sepiembre Octobre Novembre Dicembre Juillec Juillet 
juin 1980/1979 
1980 80  

thousanda of dollar. p.r cent 

inilliers de dollar, pourcentage 

33.002 31.252 44,644 44.818 32,423 + 11.3 + 	16.9 Robe., robe. do .8nag., tabllers at uni- 	 1 
loran, pour demee or Jeun.. fill.. 

53.013 55,358 61.327 52.605 29,978 + 79.2 + 	1.9 Kanteaux ci Laill.ur, pour dames at jounce 	2 
tiles 

91,956 79,070 304,038 108,529 69,929 + 12.3 + 	1.8 V8tementa Sport pour dames at jeune. fill.. 	3 

20,362 22.150 24,179 23,990 19.713 + 11.4 + 	6.0 Pourruree 	 4 

65,732 59.839 74,290 69.756 3 1,833 + 36.3 - 	6.3 V8tementc pour b8bR. at e.f sot. at .rrlcl.s 
de rhambra. d'enfant, 

41,464 39,858 67,824 46,752 28,220 + 55.4 + 	5.4 VOtement, do fillettes at d'adole.csnt.m 	 6 

90.199 36,452 52.584 58,896 31.013 + 	4.5 - 	2.6 Lingerie at v6temente do nuit pour dame. 	 7 

24.689 20.623 27.193 30,895 26.151 + 13.4 + 	16.1 Sou.-v8tenents, 	 8 

1,260 1,332 2,168 2,601 1,789 - 14.4 - 	11.8 Cbapeaux 	 9 

21.653 18.762 23,666 21,262 16,973 + 15.5 + 	12.4 Bee pour dames at fillettes 	 10 

39,109 38.010 56,460 58,793 34.443 + 	8.6 + 	3.4 Gent., moullam at articles do parur. pour 	11 
dame, ci fillette. 

93,670 81,143 101,088 85,619 74.071 + 	9.0 + 	3.8 Chaua.ures pour dame.. Jounes till.. at 	 12 
en! ante 

1 ,431 141,942 183,004 171,310 117.123 + 16.0 + 	7.1 V!temcnt, pour hee 	 13 
.-., -, :-c, 1 - All t 	1 ,- ' 	4'ti-iblIleflrnL 	;oU r 	hc,,m.M 	 14 

- 

104,093 102.847 144.543 158.118 103.31 + 	8.5 + 14.9 Art110 dr 1011,0, 	ounitqoe 	.1 med 19 

38.078 36.216 59.348 60.439 38,107 + 	14.2 + 7.3 
cament, 

Apparollo or fournitures photoRraphiquel 19 
20 

35.784 30,798 37.074 32,911 31,698 + 	5.6 + 0.1 T1.sue I 1. pice 

79,609 10,552 93,236 94.139 83.050 - 	3.9 4 9.2 Ltterie at lingo de .at.on 21 
22 

33,186 28,803 33,309 32,148 32,285 + 	6.4 
+ 	9.9 

' 
+ 

9.7 
19.2 

Menu, articles 
Porcelaine at verrerte 23 

60,187 53,207 69,266 74,635 67,002 
+ 	2.5 + Ill Rrvtouents do plancher 24 

69.124 42,613 50,761. 48,345 
58,683 

53,675 
58,470 + 	6.9 + 15.9 Tcnt,rc,, rideaux at house.. 25 

54,996 48,153 60,727 

42,634 36.219 48,283 45.657 33,124 + 	5.3 + 13.4 Lanpes, tableaux, miroirs at mutt.. arti- 26 

162.535 141,615 113,176 174,601 192,482 - 	2.0 
+ 	9.0 

+ 
+ 

7.5 
6.7 

cbs d'aj,eublement pour Is matson 
MeubIe, 
Cr05 apparells 	8nagers 

27 
28 

56,877 46,965 59.299 
108.168 

62.990 
120,082 

60,189 
103,207 + 	3.8 + 10.0 Th18viaion, radio at mumique 29 

95.391 
108,948 

82.999 
100,100 125,615 128,047 97,340 4 	11.8 + 14.1 Article, de ebnage at  petite  appareils 30 

électriquee 

108.057 92,102 115.965 118,807 100,146 - 	1.2 + 18.4 Qutr.coillerie. peinture. papiar-tanture, 31 

24,064 21,820 24,309 26,553 26.153 + 	2.3 + 8.3 
etc. 

Mat8riel do plamberi., chau!!a$e at cons- 32 

94,221 84.989 116.257 335,843 90,806 4 	0.9 + 
4 

15.3 
25.5 

t ruc t ion 
lijoucerle 
Jourta at jeux 

35 
34 

71,307 81.826 116.613 92,541 38.888 + 12.5 
3.5 + + 13.6 ArtIcles de .pott at valieee 35 

114.373 111,981 153.026 133.811 99.663 

71.967 68,169 89,812 92.050 58.174 4 15.9 + 
+ 

13.8 
17.1 

Papeterie, 	liure, ci revues 
Iiaeence, butte, 	acce.aolres d'automoblle. 

36 
37 

18 34.968 42.701 40.129 34,795 + 	5.5 
r6paratlon ci fourniturea 

852 849 722 868 + 20.7 + 147.5 RopeS Ct cas.a-rroGie, 38 
39 

5.826 6.81) 5,987 4.903 4 14.9 + 6.8 Seruicen at trevaun de rbparstion 
40 P 69.016 89,361 85,721 46,276 4 14.6 + 16.9 Tous autra, rayon. 

2,273.282 2.969,822 2,910.268 2.199,789 4 10.5 + 10.3 TOTAL. 't!JJS RAYtRIS 41 

1) 	Valour do vente. 
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TA31,E 9. Deparent Store Monthly Stocks, Seamonaily .4djmeted, by Department. Canada, 1919 and 1960(1) 

January February March April May June 
1980 1980 1980 1980 1980 1980 1 

Department 
Janvl.er Fécrier More Avrii Mai Join Juillet 
1980 1980 1980 1980 1980 1980 1980 

Plo. 
thousands of dollar, 

milliers do dollars 

I Women's and miss..' dresses, house- 37,691 37,882 36,348 42,137 37,864 39,698 41,227 
dresses, aprons and uniforms 

2 Women'a and misses' coats and suits 38.906 40,281 41,903 39,744 42,245 38,146 41.783 

3 Women's and misses' sportswear 94,658 95,082 94,155 92,092 96,103 92,485 96.751 
4 Furs 19.943 18.744 19,639 22,169 21,914 19,490 16.641 
S Infants' and children's wear and nursery 64.837 65,914 60,040 62,105 59.889 55,641 58.497 

equipment 

6 	GIrls' and teenage girls' wear 60,099 42,097 39,628 37.285 38,336 32,929 40,192 
7 	LingerIe and women's steepwear 43,310 39,700 37,073 40,841 39,751 37.821 38.450 
8 	Inti.ate apparel 25,559 25,497 26,790 23,991 25.984 25,716 28,427 
9 	Millinery 1,265 1,234 1,364 1.938 2.240 2,677 1,728 

10 	Women', and girls' hosiery 20,950 20,487 18.605 20.018 19,745 18,548 20,185 

It 	Women's and girls' glove., sitta and 44,174 42.035 44,533 36.750 36,736 42,310 42,216 
accessorisa 

12 	Woman's. misses' and children's footwear 78,542 84,548 90,112 96.574 93,952 88,350 84,359 

13 	Mast's clothing 132.248 132,816 145,047 144,692 150,464 137,346 137,861 
I 	'I 	IIt I? 	, 71) iSO/I I 7)7 

17 	Food and kindred products ... . .. .,. ... 

18 	Toiletries, cosmetics and drugs 128,415 120,246 121,027 137,122 131,646 121,667 139, 

19 	PhotographIc equipment and supplies 40.801 38,501 40.423 42,699 40,072 42.145 45.521 
20 	Piece goods 33.403 32,903 31.761 36,294 31,831 32,783 34.684 

21 	linens and donestica 89,998 79.202 84,198 81,382 87,208 89,877 92,336 
22 	Saallware, and notinna 33,010 31.727 32,799 34.344 33.846 35,195 35,329 
23 	China and glassware 66,433 61,402 63,693 66.311 65,035 67,360 69.253 
24 	Floor coverings 51,003 45.930 49,230 49.964 49,210 51,242 53,104 
25 	Draperies, curtains and furniture ccv- 64,170 59.977 59.882 63,830 64,989 64,157 67,762 

erings 

26 	Lamps, pictures, mirrors and all other 65,591 38,162 38,730 39,012 43,201 43,793 45.517 
home furnishings 

27 	Furniture 193,614 172.361 176,255 187,196 175.296 183,792 182,650 
28 	Major appliances 54.950 52,638 56,361 56,614 52.484 56,700 64,634 
29 	Television, radio and .usic 102,600 100,767 94,536 97,732 99.029 97,452 107,516 
30 	Housewares and small electrical sppli- 

ancea 
117,942 101,867 116,961 105,433 110,678 114,397 131.527 

31 Hardware, paints, wallpaper, etc. 	 118,670 	112,907 	506,797 	125,889 	123,944 	122.248 	121,117 

32 Plumbing, heating and building materials 	 ,.. 	 ,,, 	 ... 

33 	Jewellery 105.592 103,470 104,407 112,214 109.937 104,766 108,655 
34 	Toys and games 73,823 78.911 70,116 13,279 76,670 75.371 84,165 
35 	Sporting goods and luggagr 127,797 123,205 114,110 126,289 120,646 122,374 128,139 

36 	Stationary, hooks and nagacines 77.032 12.791 70.991 75,664 1', 
37 	Gasoline, oil, auto accessories, repairs 	 .., ... -. 

and supplies 
38 	Meal, and lunches ... ... -. 

39 	Repairs and servIces ... ... ... 

40 	All other departments ... •,• , -. 

41 	TOTAL ALL DEPARTMENTS 2,550,140 2,429,043 2,532,422 2.561.247 2,565,599 2,531,756 2,475. 

(1) Each deparOsant, inclnding the "TOTAL, ALL DE1'ARThENTS". has been adjusted separately. Therefore, the am of the departments will not equal the 
'TOTAL. ALL DEPARThENTS'. 

I 

I 

I 



	

84.647 	+ 2.7 

	

32,150 	+ 6.4 

	

64,371 	+ 2.8 

	

47,435 	+ 3.6 

	

57,754 	+ 5,6 

Litorie at lingo do mai.on 	 21 
Menus articles 	 22 
Porcelalne CL verrerie 	 23 
RevRte.ontn do plancher 	 24 
Tontureo, ridoaua at houss.. 	 25 
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I AU 9. Stock. .en.uela des grid. .ogasths, d6oaisounalts8es, par rayOn. Canada, 1979 at 1980(1) 

Chang. 
July- 
June 

August Sop tcabsr October Novesbet 1bceober 1960 

Juillct AoGt S.pre.bre Octobre Nouesbre D8ce.bre Variation 
ju.iller- 
juin 
1980 

thouamAds of dollar, per cent 

sIlliers do dollars pourcontage 

35,275 34,880 35,947 39,758 38,025 37,074 + 	3.9 

39,434 38,372 41,302 49,997 46,843 40,645 + 	9.5 

95.231 88.960 89.390 94.675 93,520 91,864 + 	4.6 
15,708 16.952 18,821 18.678 18,816 18,955 - 14.6 
82.665 59.116 60,700 64,028 65,584 94,392 1- 	5.1 

Roycs% 

Robe., robe, do .dnage, tablier. at uni- 	1 
form., pour dam.s et jounce fill.. 

Manteaux at taillours pour daLes at jeunsa 	2 
flue. 

Vtun.nts sport pour dam.. at jounes fill.. 	3 
Fourrurea 	 4 
Vtements pour b8b6. or .nfant, at articles 

do oha.bre. d'.nfsnta 

Irlcesent, do fillette, at d'adol,.coet., 	 6 
Lingerie or v*tom.nts do r,uit pour 4.... 	7 
Sou.-v4tementa 	 8 
Chapeaux 	 9 
Baa pour dames at itllecte. 	 10 

38.518 37,515 39,610 41,110 61,348 
39.559 31.933 38.253 41,052 43,258 
24,507 24,316 23,499 25,586 26,875 
1,913 1,335 1,274 1,630 1,632 

17,963 18.840 18,780 21,692 19,918 

41,800 39,080 39,590 42,749 42,664 

81,353 83,694 83,222 95,312 88,134 

131,186 133,499 139,054 191,349 148,072 

.552 113.675 11651 116.706 111.439 

42,117 41.732 42,239 46,668 43,998 
34,653 33.244 33,389 35,530 33,886 

85,325 83,458 87,130 90,361 88,851 
32,248 32,024 32,420 33,648 32,364 
58,767 57,491 59,033 61,105 63,061 
48,220 48,173 49,190 51,511 50,223 
58,406 55,078 55,533 58,634 56,579 

40,133 41.070 39.021 62,872 40,706 

174,048 169,531 172.769 176.334 171,263 
61,998 61,483 61,768 64,654 57.089 
98,187 99,645 96,781 101,351 102,830 

114,774 109,789 112.697 113,217 111,611 

	

40,878 	+ 22.1 

	

44,286 	+ 1.7 

	

26,049 	+ 10,5 

	

1,623 	- 35.5 

	

20,263 	+ 8.8 

43,146 - 	0,2 Canto, mouflos at .rticl.s do perot. pour 	11 
dames at fillettes 

95,009 - 	4.5 Chau.sures pour dese,, j.unes fill.. or 	 12 
enfant, 

143.029 4 	0,4 V8tements pour hom.eo 	 13 

?roduirs alimentaireu Ut connexe, 	 17 
121,134 + 11.1 Article. de toilette, rosa8tiquos or .édi- 	18 

ca-ant, 
42.543 + 	8.0 Appareila at foornituros photographi4u.s 	19 
33,544 + 	5.8 Ti.ouo B 1 	pikce 	 20 

	

40,463 	+ 3.9 

	

173,546 	- 0.5 

	

55.272 	+ 14.0 

	

100,660 	+ 10.3 

	

115,267 	+ 15.0 

l.amp... tableaux. siroir. at autrss arti- 	26 
elsa d'ameublement pour 1. asi.on 

N.ubies 	 27 
Gras appareil. m6nagers 	 2* 
TRl8vi.lon, radio at .u.iqu. 	 29 
Article, do .8nag* at petit. appar.iln 	 30 

81cc tr iques 

102,325 101,716 102.403 109,915 107,563 107,374 - 0.9 QuIncalllerIe, peinturs, p.pior-t.nturo, 	31 
etc. 

MatEriel do plomberie, chauffag. at con.- 	32 
truction 

94,221 94,250 93,548 98,550 108,688 102,087 + 3.7 Bijouterie 	 33 
67,122 64,648 61,542 65,020 70,414 74,708 + 11.7 Jouet. at 3oux 	 34 

112,685 114,712 114,669 120,720 116,263 116,573 + 4.7 Article. de .port at valises 	 35 

67,918 71,056 20,315 75,165 74.901 + 6.1 Papeterte, ltvr.s or revue. 	 36 
Essence, bulb, acceesoirea d'.uto.obile, 	37 

, rEparation at fournitur.. 
Reps. or c.a.se-croOte. 	 39 
Service, at tr.vaux do rdp.ratlon 	 39 
TOuo soiree rapana 	 40 

2.381,084 2.430,145 2,582,821 2,521,248 2,494,832 + 4.8 TOTAL, bUS BATONS 	 41 

(1) Q.aque rayon, incluanc 'TOTAL, TOIlS RAYONS ° . a *t* austE indivtduellemont, an conodquence 1s *iximie des r.yono no correspond p.. mu 	'TOTAL. TtOJS 
lAva's", 



18 	ToIletries, cosmetics and drugs 4.60 3.78 3.71 

19 	P)oLogrophle equipment and supplIes 4.71 5.03 4.08 
20 	('bce goods 6.03 6.42 5.45 

21 	Linens and domestics 3.62 6.15 5.00 
22 	Smallwures and notions 3.43 4.20 4.21 
23 	ChIn, and glassware 8.07 8.44 7.36 
24 	Floor coverings 4.97 4.49 3.95 
25 	Draperies, curtains and furniture rove 6.05 6.48 6.86 

erugs 

2" 	Lamps, pictures, mirrors and all other home 5.56 6.28 5.78 
furnishings 

27 	Furniture 4.22 5.49 4.53 
28 	Major appliances 1.66 2.20 1.74 
29 	Television, 	radio and 	nusis, 3.67 4.38 3.76 
32 	housewares and small alertricai appliances 5.1.5 4.82 5.03 

31 	Hardware, paints, wallpaper, et. 	 6.03 	6.25 	6.11 

32 	Plnuli.ig, heating and building materials 
	5.05 	4,88 	4.36 
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I TA8LE 1.0. Department Store Monthl.y Stock-sales Ratios, by Department. Canada, 1979 and 1980 

January February March April May Jump July 
1980 1980 1980 1980 1980 1980 1990 	- 

Department 	 Janvier F8vricr Mars Avril Mat Juin Julilet 	May 
1980 1980 1980 1980 1950 1980 19813 

Mat 

1 	Won's and misses' dresses, houaedresses, 4.12 4,13!. 3.16 2.97 2.01 2.03 2.61 2,34 
aprons and uniforms 

Women's and ninsea' coats and suits 2.45 3.58 2.58 2.22 3,93 4.78 7.11 2.86 

3 	Wonien'a and inissea' aportawear 3.47 3,62 3.12 3.06 2.52 2.47 2.81 2.76 
4 	Furs 5.00 5.27 8.21 27.37 41.44 39.04 14,24 29.56 

Infants' and children's wear and nursery 3.87 4.56 3.60 3.63 3.50 3.22 4.06 3.63 
equipment 

6 	Girls' and teenage girls' wear 
7 Lingerie and women's aleepwear 
8 	Intimate apparel 
9 	Millinery 

10 Women's and girls' hosiery 

II 	Women's and girls' gloves. mitts and 
accessorIes 

12 	homeS's, niuses' and 3 lldren's footwear 

13 	Men's vlothing  
Ii 	Men's srnlohlnyu 

3.95 4.24 2.93 
3.92 3.95 3.46 
4.12 4.29 3.37 
0.87 0.98 1.41 
2.69 2.90 2.58 

4.94 5.31 4.43 

5.45 6.80 5.36 

4.66 6.46 4.83 
5.39 5,79 5.14 

	

2,87 	2.83 	2.46 

	

3.86 	2.92 	2.73 

	

2.93 	3.03 	2.67 

	

1.69 	2.20 	2.72 

	

2.45 	2.50 	2,49 

	

3.63 	3.03 	3.42 

	

4.43 	4.18 	4.35 

	

4.81 	5,12 	3.57 

	

5.51 	5.03 	3.22 

	

3. 	 3. Al. 

3.93 	3.30 
2.65 	3.05 
3.21 	3.26 
1.56 	1.39 
3.24 	2.72 

4.12 	3,87 

5.63 	3,79 

5.60 	4.54 
4.78 	4.97 

3,67 

3,44 	'./8 
7.82 	5.75 

3.43 	4.91 
5.46 	5.63 
7.57 	6.84 
3.97 	3.86 
4.44 	4.75 

5.86 	6.85 

1.52 	4.65 
1.33 	1.83 
3.95 	4.73 
4.22 	4,57 

4.64 	3.56 

3.29 	3.20 

6.62 	5,54 
5.66 	5,73 
4.17 	4.78 

4.49 	4.30 
2.54 

0.12 
1.13 
3.30 

3.62 

33 Jewellery 
34 Toys and games 
35 Sporting goods and luggage 

36 	Stationery, books and magazines 
37 	Gasoline, oil, auto accessories, repairs 

and supplies 
38 Meals and lunches 
39 	Repairs and services 
40 All other departments 

41 TOTAL ALL DRPARThENTS 

	

9.02 	8.713 	7.22 

	

10.16 	8,56 	6.82 

	

5.21 	6.76 	6.26 

4.138 4.03 3.94 
2.86 3.34 2.81 

0.10 0.11 0.09 
1.03 1.02 0.92 
2.52 3.29 3.70 

3.92 4.32 3,84 

4.17 3:93 3.60 

4.79 4.11 3.08 
6,10 5.89 6.55 

5.38 5.03 4.64 
5.08 6.17 5.94 
8.16 6.90 7.14 
4.52 4.14 4.21 
4.75 4.97 4.38 

6.19 6.97 6.65 

5,56 4.35 4.33 
2.01 1.66 1.47 
4.93 4,85 4.46 
4.94 4.04 4.17 

5.12 4.30 4.25 

3.81 3.09 3.04 

8.22 6.37 5.81 
6.12 6.30 5.98 
5.34 4.57 3.93 

4.62 4,45 3.85 
2.58 2.66 2.36 

0.09 0.11 0.10 
0.96 0.92 0.91 
3.11 2.43 2.59 

3.97 3.57 3.34 

I 

I 



3.39 4.45 3.84 3.36 ArtIcles do totlette, conamdtiqus. at mdii- 	18 
CSflOflt S 

3.38 5.94 6.28 2.33 Apparcilo cc fournlcuree photographique. 	19 
4.84 5.56 4.88 5.98 TIlSIt. I is plies 	 20 

3.12 4.42 4.05 2.47 Llterle cc lIngo de caison 	 21 
3.50 3.15 3.68 2.83 Menu. articles 	 22 
5.59 8,03 4,93 2,43 Porcelaine St verrerte 	 23 
3.27 3.41 3.24 4.38 Reoltements do puncher 	 24 
3.60 4.34 4.02 3.88 Tentores, 	rideaus cc heu..e. 	 25 

4.54 6.30 4.34 2.93 Lampes. 	tableaux. slrotra cc autres arttl.e 	26 
d'smeublemenc pour Ii matson 

3.36 4.35 4.24 4.96 Ileobles 	 27 
1.18 1.59 2.73 1.54 Cros appareils .8nagers 	 28 
2.75 3.81 3.19 1.79 T618slston. radio at muutque 	 29 
3.95 4.96 3.62 1.36 Articles de ménage at petita appareils fist- 	10 

to iquci 

3.73 4.36 4.74 2.86 Quincaillerle. peintur.. papimr-tuntors, 	ii 
etc. 

3.06 3.29 3.40 3.91 Mo tbriel de plounberle, chuuffage cc cone- 	32 
trod ion 

4.36 7.33 4.70 3.51 Riloulenie 	 33 
7.96 6.79 2.29 0.59 Jousts cc jeux 	 34 
5.94 7.60 4.98 2.27 Articles de sport cc valises 	 35 

3.25 4.88 3.31 1.18 Papetcrie. tivrei oE revS.. 	 36 
2.57 2.33 2.21 2.70 Essence. hulle, acc.ssoIrC. d'autumobile. 	37 

rêparatin,, cc 	fcnjrn)turem 
0.03 0.05 0.04 0.03 Repai cc casse-crolte. 	 38 
1.16 1.12 0.80 0,73 Services at travaux de rdparation 	 39 
3.48 6.12 3.35 1,23 Tous autros rayon. 	 40 

3.08 3.92 3.12 3.69 TOtAL, TOUS RATO8)S 	 43 

3.74 	 3.33 

p 

3.73 3.49 3.20 
5.98 8.09 6.54 

4.71 3.67 3.66 
6.50 5,85 5.08 
6.76 7.56 7.23 
4.11 3.89 4.18 
4.26 4.29 4.27 

7.27 6.27, 6.02 

4.34 3.71 3.97 
1.65 1.34 1.50 
4.70 4.03 3.65 
4.37 4.23 4.14 

3.28 4.53 4.12 

2.99 3.50 3.93 

5.18 6.38 5.92 
5.07 5.38 6.72 
3.60 4.32 5,57 

4.54 3.20 
2.36 2.56 

0.05 0.05 
1.27 1.21 
3.24 3.27 

3.74 3.42 
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AOLIAL Q. Rpp.rr mcn1o.1u Ct ku-ventes des 8rand..agaains,par rayon, Canada, 1979-1980 

Juoc Dece.ber Rayon July August September October Noveabar 

Juin juiil.t goUt Sepr.eu,bre Octobr. Novambre Décbre 

1.84 2.53 2.47 

4.51 7.33 2.78 

2.44 3.22 2.48 
24.10 17.45 8.48 
3.42 4.81 3.18 

2.86 4.50 2.02 
2.67 2.98 3.48 
2.73 3.25 3.28 
L.I5 1.63 1.27 
2.69 3.47 3.09 

3.35 4.83 4.06 

4.03 6.10 4.45 

3.34 5.84 5.53 

	

2.39 	 3.34 	 2.97 	 1.66 

	

3.18 	 2.78 	 2.21 	 1.28 

	

1.83 	 2.89 	 2.53 	 1.32 

	

10.23 	 9.02 	 6.59 	 3.87 

	

3.09 	 3.53 	 3.16 	 1.84 

2.49 3.33 2.72 1.27 
2.84 3.92 2.85 0.84 
2.62 4.22 3.87 2.46 
1.08 1.23 0.90 0.49 
2.16 2.68 2.23 1.31 

3.09 4.41 3.23 1.19 

3.24 4.02 3.38 2.72 

4.09 4.92 3.68 2.04 
7.7' 7.777 

Rob.., robes 4. .lnag., tablisre it un.t- 	I 
forties pour dames at jeunea fillam 

Nanceaux it talileurs pour danas it jsune. 	2 
ft lies 

VBtsm.nts sport pour dam.. at jeunap fill.. 	3 
fourtures 	 4 
Vftements pour b8b6. at infant. it .rttcl.s 	S 

de chambre. danfant. 

V8teaents 4e fiilette, et d'.dole.c.ote. 	6 
Lingerie at vicemsets do nult pour dame. 	7 
S0ua-stem.atm 	 8 
Chapeaux 	 9 
Baa pour dam.* at fillette. 	 10 

Cant., moufies Ct articles di pant. pour 	11 
dames et illicit.. 

Ch.au,sures pour dam... j.un.a fill.. at 	12 
en fants 

V8tements poor home.s 	 13 
Ar17eC d'h.,hltl,ne,lr 
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TABLE U. Department Store Monthly Sales-stock Ratios, by Del artaenc, Canada, 1979 and h 

January 
	

February 	M.r 	 1..' 
1980 
	

1980 	1980 	1900 	1904 	1904  

Desent 	 Jsnvisr 
	

Thvrier 	More 	Avrtl 	Mat 	Juin 	Juillet 	May 
1980 
	

1980 	1980 	1980 	1980 	1980 	1980 
Mai 

1 Woman's and misses' dresses, houje- 
dresses, aprons and uniforms 

2 Women's and misses' coats and suits 

3 Women'o and •isses' sportswear 
4 Furs 
5 Infants' and children's wear and nursery 

equipment 

6 Girls' and teenage girls' west 
7 Lingerie and women's aleep'aesr 

Intimate apparel 
9 MIllinery 
10 Women's and girls' hosiery 

11 Women's and girls' gloves, mitts and 
accessories 

12 Women's, misses' and children's footwear 

13 lIen's clothing 
14 Men'. furnishIngs 
15 Boys' clothing and furniehings 

0.25 0.27 0.32 0.36 0.47 0.44 0.40 0.45 

0.40 0.32 0.39 0.42 0.24 0.21 0.18 0.32 

0.30 0.29 0.33 0.35 0.40 0.36 0.38 0.37 
0.20 0.17 0.12 0.04 0.02 0.02 0,07 0.04 
0.26 0.24 0.27 0.30 0.28 0.28 0.28 0.28 

0.26 0.26 0,34 0.37 0.35 0.35 0.31 0.30 
0.26 0.26 0.30 029 0.34 0.32 0.39 0.35 
0.24 0.23 0.30 0.34 035 0.35 0.33 033 
0.83 0.93 0.79 0.74 0.49 0.37 0.51 0.85 
0.38 034 0.39 0,43 0.41 0.36 0.33 0.38 

0.21 0.19 0.24 0.27 0.32 0.28 0.25 0.27 

0.18 0.16 0.20 024 0.24 0.21 0.19 0.27 

0.20 0.17 0.21 022 0.20 0.24 0.19 0.23 
0.20 0.38 0.20 0.20 0.20 0.27 0.22 0.21 
0.18 0.15 0.22 0.27 0.25 0.25 0.21 0.24 

I 
1 	Icrl,u ic,Uuscct1. 	,lflj hug. 

19 Photographic equipment and supplies 
20 P1st. goods 

21 Linens and domestics 
22 Smallwares and notion. 
23 China and gloasusre 
24 Floor coverings 
25 Draperies, curtains and furniture cow-

eriogs 

26 Lae, pictures, sirrors and all other 
home furnishings 

27 Furniture 
28 Major appliances 
29 TelevisIon, radio and assic 
30 Housewares and small electrical appli-

ances 

31 Hardware, paints, wsll.pap.r, etc. 

32 Plumbing, heating and building materials 

33 Jewellery 
34 Toys and game. 
35 Sporting gooda and luggags 

36 Stationery, books and magazines 
37 Gasoline, oil, auto accessories, repairs 

and supplies 
38 Meals and lunch.. 
39 Bspairs and services 
40 All other departments 

Al TOThL ALL DEPART3NTS 

0,22 0.19 0.24 0.23 0.24 0.30 0.31 0.. 
0.16 0.16 0.18 0.17 0.17 0.15 0.13 0.10 

0.27 0.17 0.20 0.20 0.21 0.21 0,29 0.22 
0.28 0.23 0.23 0.22 0.17 0.16 0.19 0.18 
0.12 0.12 0.14 0.13 0.15 0.13 0.14 0.16 
0.20 0.21 0.26 0.23 0.24 0.23 0.26 0.27 
0.17 0.15 0.20 0.22 0.21 0.21 0.23 0.22 

0.19 0.16 0.18 0.17 0.15 0.15 0118 0.16 

0.23 0.18 0.22 0.19 0.23 0.22 0.28 0.22 
0.61 0.46 0.57 0,51 0.60 0.64 0.78 0.56 
0.27 0.22 0.27 0.21 0.21 0.21 0.26 0.22 
0.20 0.20 0.21 0.21 0.25 0.23 0.25 0.23 

0.17 0.16 0.17 0.20 0.24 0.22 0.21 0.28 

0.21 0.20 0.24 0.27 0,32 0.31 0.31 0.31 

0.11 0.12 0.14 0.13 0.16 0.16 0.15 0.19 
0.12 0.11 0.13 0.18 0.16 0.15 0.19 0.17 
0.19 0.15 0.17 0.21 0.22 0.23 0.24 0.22 

0.26 0.24 0.26 0.24 0.24 0.24 0.24 0.25 
0.36 0.30 0.36 0.41 0.38 0.39 0.40 0,44 

12.64 9.05 10.61 11.19 10.33 9.52 9.34 12. 
1.00 0.93 1.07 1.09 1.13 1.08 0.94 1. 
0.39 0.34 0.31 0,34 0.43 0.34 0.32 0.. 

0.26 0.23 0.26 0.27 0.28 0.27 0.28 0. 
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.l)LEAU 11. Rapports asniutis vantes-.tocka des grands agasint, par rayon, Canada, 1979 at 1980 

June 

Juin 

.July 

Juiliet 

August 

Ao3t 

5eptser 

SepteBbre 

October 

Octobre 

Novaer 

Noveabre 

Daceaber 

D6cenbra 

Ras.on 

NO  

0.46 0.41 0.41 0.44 0.35 0.34 0.51 RobeS, robea de a#nage, tabliers at uti- 	1 
oraeo pourdeaee at 	.une. flues 

0.23 0.17 0,37 0.32 0.39 0.40 0.57 Mnte.ux at tailleura pour daae. at j.unes 	2 
I thee 

0.37 0.32 0.39 0.50 0.39 0.40 0.59 Vitesants apart pour deaas at j.unes fills. 	3 
0.04 0.07 0.13 0.10 0.12 0.15 0.23 Fourrures 	 4 
0,27 0.24 0.29 0.31 0.31 0.31 0.47 Vitements pour b4b8s or anfanta at articles 	5 

de chambres d'enfanta 

0.32 0.25 0.47 0.39 0.33 0.36 0,59 V€tcmcnts de fillettos at d'a4o1eacstes 	6 
0.34 0.34 0.30 0.33 0.30 0.37 0.83 Lingerie at vitenenca 44 nuit pour disCs 	 7 
0,35 0.31 0.31 0.35 0.27 0.27 0.37 Soua-viteeants 	 9 
0.78 0.71 0.70 0.95 1.07 1.11 1.65 Cbapeaua 	 9 
0.35 0.30 0.35 0.43 0.42 0.42 0.68 Baa pour dears at fillectea 	 10 

0.26 0.22 0.25 0.32 0.27 0.32 0.62 Cant., eauflas at articles do parure pour 	11 
dimes cc fillettes 

0.24 0.18 0.23 0.29 0.28 0.27 0.34 Chauasures pour dames, Jeuttee files at 	12 
enfants 

0.27 0.19 0.20 0.23 0.23 0.26 0.42 Vitementi pour homes 	 13 
0.29 0.21 0.21 0.24 0.21 0.31 0.69 ArtIcles d'hablllaaent pour hocs 	 14 

I ' fl 	 '7 fi 	 '1 ?' fl 	 'fl '.', 	'n' 	,i'I 	I' 	I 

- 

1:4 .,Ith, 	 - 	1. 	1,1.-u.-, 	,_,,, rn. 
C attfl t a 

0.30 0.31 0.29 0.21 0.24 0.57 Apparalla •1 foarnitures pIotograph1qsas 	19 
0.16 0.13 0.16 0.19 0.20 0.19 0.16 TIssue it Is puce 	 10 

0.21 0.26 0.27 0.10 0.26 0.25 0.38 Litarte at 	lingo 	ic malaon 	 21 
0.16 0.17 0.19 0.27 0.29 0.28 0.35 Menus artIcles 	 22 
0.14 0.14 0.14 0,17 0.14 0.21 0.39 I'orcelainr at varrerie 	 23 
0.24 0.25 0.24 0.28 0.52 0.31 0.24 Rtu7tcecntu do plancher 	 24 
0.22 0.23 0.23 0.26 0.26 0.25 0.26 Tcntore4, ridesos at housaea 	 zS 

0.14 0.15 0.17 0.20 0.18 0.23 0.44 Lampee, tah1eaun 	r,irolrs at autres articles 	lb 
d'amcubles.ent pour is maisnn 

0.22 0.26 0.25 0.28 0.25 0.24 0.21 4auhles 	 fl 
0.59 0.71 0.67 0.76 0.70 0.59 0.64 Cros apparaila mênager. 	 28 
0.21 0.24 0.28 0.34 0.30 0.33 0.52 Thl6uisIon, 	radio at tustqua 	 29 
0.22 0.24 0.26 0.24 0.22 0.28 0.55 Articles do mirage et petite appareila 41cr- 	30 

I r 19 oaR 

0,29 0.23 0.22 0.25 0.26 0.21 032 Quincniliarla, pctnturc, papler-tenture, 	31 
act. 

0.33 0.28 0.24 0.31 0.32 0.31 0.25 11st6ricl 44 p1oer1e, chauffag 	or cons- 	32 
t ruct ion 

0.18 0.16 0.17 0.22 0.16 023 0.53 Bijootcria 	 33 
0.19 0.20 0.17 0.13 0.17 0.40 1.00 Jouacs or jeux 	 34 
0.25 0.23 0.19 0.17 0.15 0.19 0.39 Arc tries do sport at valIses 	 35 

0.23 0.37 0.30 0.23 0.31 0.66 Papeteria, 	Iturca cc resues 	 36 
0.44 0.41 0.38 0.47 0.46 0.55 [suture, bulb, accessoirea &sutomobile. 	77 

ripuratiun at lourniLures 
' 18.11 21.79 19. 41 20.76 26.12 31.23 Repus at rase-cro2temm 	 38 

0.83 0.85 0,84 0.96 1.17 1.23 ,,n ServicOs at traua 	it ciparatlon 
0.33 0.31 0.28 0.27 0.28 0.57 Tous eutrea rayon. 	 40 

0.27 0.29 0.30 0.28 0.31 0.51 TOTAL, TOUR RATONS 	 41 
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TABLE 12. Department Stores' Month-end Accounts Receivable, (1) Unadjusted, Canada, 1978-198 

TABLEAU 12. Montants 3 recevoir(1), non ajustès des grands magasins 3 Is fin du mois, Canada, 

Change from Change 
previous 1980/1979 

Month 	 month 
 1978 	1979 	1980 

?4ois 	 Variation Variation 
par rapport 1980/1979 
su mois 
précBdent 

thousands of dollars 	 per cent 

milliers de dollars 	 pourcentage 

January - Janvier 1,287,598 1,413,361 1,530,318 - 3.8 + 8.3 
February - Février 1,233,857 1,348,771 1,468,531 - 4.0 + 8.9 
March - Mars 1,214.272 1,330,019 1,403,711 - 4.4 + 5.5 
April - Avril 1,216,324 1,326,082 1,404,608 + 0.1 + 5.9 
May - Mai 1,228,632 1,322,038 1,397,281 - 0.5 + 5.7 
June - Juin 1,216,467 1,307,473 1,375,Ol8r - 1.6r + 5.2 
July - Juillet 1,207,103 1,290,028 1,356,226 1.4 + 5.1 
August - Aoüt 1,211,440 1,303,580 
September - Septembre 1,263,651 1,346,575 
October - Octobre 1,333,938 1.382,938 
November - Novembre 1,369,748 1,428,617 
December - Décembre 1,518,782 1,631,999 

(1) Accounts receivable of department stores and the outstandings of acceptance companies which are asaociated exclusively 
with them. 

(1) lmontants I recevoir des grands magasins et h's crëances actives des socItés d'acceptation do prts qul travaillenr 

IL i.irnTi S'r'' ik ih-  eud A uants Re, - j Ia b1,(l) Scasuialty AJjusLeJ, tanada, 	978-1980 

FANLIAU l'i. Montants 3 recevoir(l), désaisonnalisés des grands magasins 3 la fin du moi, Canada, 1978-1980 

I 

Month 

Mo is 

1918 1979 

 

Change from 
previous 
month 

Change 
1980/ 1979 

1980 
Variation 
par rapport 
su mois 
précédent 

Variation 
1980/1979 

millions of dollars 	 per cent 

millions do dollars 	 pourcentage 

January - Janvier 
February - Février 
March - Mars 
April - Avt 11 
May - M.ii 
June - Juin 
July - Juilit 

- Aot 
September - Septembre 
October - Octobre 
November - Novembre 
December - Décembre 

1,214.3 
1,219.7 
1,232.7 
1,239.8 
1,257.1 
1,268.1 
1,278.5 
1,281.3 
1,297.8 
1,338.0 
1,326.9 
1,338.5 

1,333.5 
1,334.0 
1,350.9 
1,352.1 
1,353.1 
1,363.2 
1,366.9 
1,379.0 
1,382.4 
1,3870 
1,383.9 
1,437.4 

1,443.6 
1,453.0 
1,426.1 
1,432.4 
1,430.3 
j ,338r 
1,437.3 

+ 3,1) 
+ 0.7 
- 1.9 
+ 0.4 
- 0.1 
+ 0.2 
+ 0.2 

+ 8,3 
+ 8.9 
+ 5.6 
+ 5.9 
+ 5.1 
+ 5.2" 
+ 5.2 

(1) Accounts receivable of department stores and the outstandings of acceptance companies which are associated exclusivel, 
with them. 

(I) Lee montants Fi recevoir des grands magasins et les crêances actives des sociétés d'acceptation de préts qui travaillen' 
exclusivem€'nt avec ces magasins. 



Department Store Sales and 	Ventes et stocks des grands magasins, 
Stocks, MCD and Combined 	MDC et coefficients combines de 
Seasonal and Trading Day Factors 	corrections des variations saisonnières 

et des jours commerciaux 



TABLE 14. Department Store, Sales, MCD and Combined, Seasona 
	 I 

1980  

Department 	 MCD 	Mr 	Ajr 

M.D.C. 	Mars 	Avril 	Mat 
	

Join 	Juillet 	AoDt 

I 	Women's and misses' dresses, houje- 5 85.87 107.85 135.97 113.49 93.21 95.59 
dresses, aprons and unifocms 

2 	Women's and misses 	coats and suits 5 117.42 103.91 61.94 39.73 49.92 106.02 

3 	Women's and misses' sportswear 4 87.64 96.07 116.16 96.94 86.42 100.14 

4 	Furs 12 50.24 35.40 18.54 13.37 54.48 106.04 

5 	Infants' and children's wear and nursery 5 89.01 97.07 96.30 83.97 84.95 113.87 

equipment 

6 	Girls' and teenage girls' wear 4 96.95 94.74 98.63 84.41 77.45 162.65 

7 	Lingerie and women's sleepwear 3 73.84 82.55 102.96 87.30 83.74 77.56 

B 	Intimate apparel 4 92.36 104.36 112.60 109.22 99.73 99.77 

9 	Millinery 12 61.20 72.19 72.77 65.08 65.32 69.15 

10 	Women's and girls' hosiery 3 91.72 103.14 104.77 80.22 70.38 86.40 

11 	Women's and girls 	gloves, mitts and 4 76.02 86.94 96.42 79.82 69.73 78.02 

accessories 
12 	Women's, missas' and children's footwear 5 94.01 104.26 111.23 68.37 74.89 100.51 

13 	Man's clothing 3 94.12 93.67 94.53 91.54 70.17 81.95 

14 	Man's furnishings 5 69.90 76.96 84.89 99.47 75.43 77.62 

15 	8oys' clothing and furnishings 5 86.76 91.20 91.09 80.74 74.35 136.78 

16 	Men's and boys' footwear 5 83.56 108.39 108.35 97.49 84.10 

17 	Food and kindred products 7 96.20 105,31 101,96 85.16 88.77 V 

Is 	Toiletries, cosmetics and drugs 3 86,15 88.44 96.94 85.95 86.33 

19 	Photographic equipment and supplies 4 77.44 79.02 91.10 94.04 102.23 101. 

20 	Piece goods 5 105.52 114.44 116.15 89.03 76.00 93.51 

21 	LInens and domestics 3 75.35 84.66 94.05 93.01 107.83 99.32 

22 	Sn,allwares and notions 4 92.07 93.91 85.12 77.70 83.71 88.13 

23 	China and glassware 4 69.57 77.98 90.99 17.90 85.89 84.21 

24 	Ploor coverings 7 94.68 98.19 104.12 90.52 97.51 93.91 

25 	Drapertea, curtains and furniture cow- 3 90.92 105.98 108.58 100.49 107.19 97.46 

eringa 

26 	Lamps, pictures, mirrors and all other 4 84.67 88.57 88.49 80.41 84.76 89.42 

hose furnishings 
27 	Furniture 4 90.78 94.45 107.10 96.88 114.06 103.75 

28 	Major appliances 5 88.73 88.68 105.75 99.97 116.81 107.60 

29 	Television, radio and usasic 4 81.53 77,87 76.87 68.82 85.12 92.55 

30 	Housewares and small electrical appli- 2 74.21 85.42 100.57 86.71 93.46 94.93 

ancos 

31 	Hardware, paints, wallpaper. etc. 6 83.89 108.71 130.61 109.46 94.12 90.40 

32 	Plumbing, heating and building materials 7 86.42 110.96 121.97 125.96 112.51 95.95 

33 	Jewellery 3 70.35 77.86 94.08 83.81 77.45 80.83 

Si 	Toys and games 4 50.99 64.66 65.64 60.23 63.63 61.07 

35 	Sporting goods and luggage 3 70.81 94.22 124.28 124.79 106.78 83.39 

36 	Stationery, books and magazInes 4 76.68 77.93 85.10 78.95 73.90 104.55 

37 	Gasoline, oil, auto accessories, repairs 5 89.93 103.63 104.55 100,84 99.81 94.60 

and supplies 
38 	Meals and Innchea 3 93.02 93.18 100.41 93.08 96.49 103.. 

39 	Hepairs sod services 9 85.32 87.04 98.79 94.00 88.64 93. 

60 	411 other departments 4 88.51 107.16 150.79 106.36 93.43 96. 

41 	TOTAL ALL DEPARTMENTS 2 84.27 91.89 101.80 90.23 89.16 95. 

I 

I 
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ptsaber October I1oueer Decai,ber January February 
RI70fl 

Snpteubre Octobro Novembrr Décembre .Ianvlor Fêvrior 
No 

103.03 93.41 104.44 136.83 59.98 68.38 Robe., robes do m6n.ge. tablisro at ant- 	I 
fon,ee pour dame. ,t jaune. fill.. 

126.77 160.99 152.95 139.84 75.43 64.67 Manteaux at t.Illeutn pour damon at j.unoa 	2 
rule. 

120.15 101.91 117.15 149.14 62.04 65.91 Vtamentn oport pour des at jeunee till.. 	3 
110.16 118.73 167.59 221.13 165.86 120.02 Fourrare, 	 4 
112.11 1.11.62 119.87 153.89 70.63 66.73 V6tementg pour 6866o at enlarts at article. 	5 

de chgo.bra. d.nfants 

318.30 100.04 122.63 153.04 32.06 56.73 VPte.ontn da f111,ttan at d'adoloncnntu. 	6 
90.32 93.56 139.89 252.29 55.15 59.15 LingerIe at v0tinenta da nuit pour dam.. 	7 
103.20 89.94 99.89 136.20 79.68 72.38 Sou.-vOtenent. 	 8 
91.50 143.82 197.87 220.24 82.99 $6.26 Chapeaux 	 9 
117,17 111.61 115.20 158.36 85.34 76.48 Ban pour dames at flliett.a 	10 

101.16 104.13 150.23 240.05 59.83 57.46 Canto. m.ufla, at articles ao parure pour 	Ii 
da.s at tlllotte. 

126.47 116.39 136.03 129.86 63.71 53.88 Chaucouree pour dam.., jaun.s fill., at 	12 
ant ants 

112.21 113.33 141.36 116.95 68.07 61.44 VBteinents pour hos 	 13 
92.30 94.71 150.94 258.29 59.47 $6.20 Article, d'hab11ient pour he. 	14 
114.18 103.60 120.65 182.73 60.32 53.08 Y8ce.ents at articles d'habillemont pour 	IS 

garcon* 

P106.11 126.29 151.73 66.56 60.03 Chau.eureg pour homea at garçon. 	16 
106.13 106.11 140.46 85.24 90.09 Produlta alimentntr,n at connexan 	Li 
95.39 115.21 213.48 79.00 76.25 ArtIcles do tollette. cont1qses at m6di- 	18 

caents 
87.05 112.70 227.77 75.14 59.67 Apparells at fournitures photapaplslqm.s 	19 
113.60 115.07 93.63 89.10 83.49 T1..u. 8 1. plbre 	 20 

111.09 100.87 109.20 154.09 106.40 63.88 Literle at ling. 1. m.1.on 	21 
111.06 111156 120.70 145.16 107.88 82.50 Menus artIcle. 	 22 
91.05 84.71 137.90 274.11 67.03 57.17 Porcolalno at vorrerl, 	 23 
113.30 120.09 121.21 96.58 90.53 77.38 R,v8temoutn do planch,r 	24 
104.48 108.99 112.71 113.26 80.39 69.70 Tenturux. rldeaux at boa..., 	23 

97.33 100.91 136.74 207,09 73.94 67.80 Laea. tableaux. mIroIr. at .utre. artt- 	26 
tics d'ameubletoant pour Ia mainon 

107.82 101.84 102.84 93.98 111.02 77.67 Meuble. 	 27 
112.39 103.67 99.18 107.93 98.61 68.39 Cr0s appareito m8nagera 	28 
113.91 106.52 130.93 206.42 90.28 69.58 T8I6vinton, radio at sumlque 	29 
92.22 92.97 120.36 217.05 71.06 69.74 Articles do ménage at petit, appareti. 	30 

Plactrique. 

95.92 105.24 108.67 136.04 70.54 65.80 Qulnc.illarie, peinture, papt.r-tentore, 	31 
etc. 

107.39 109.13 95.97 89.55 74.51 67.96 Mat8rlel de plombert., ch.ssffage at cone- 	32 
truction 

86,65 83.41 141.93 293,21 51.20 54.47 Bijouterie 	 33 
61.14 99.54 228.23 368.64 35.51 36.56 .louets at jeux 	 34 
82.50 82.79 108.23 185.39 79.11 56.71 Article, de epurt at vaiL... 	35 

107,02 90.79 128.42 225.87 78.01 70.85 Papatart., llvr.s at revue, 	36 
90.13 119.73 122.71 127.26 76.72 68.18 E,.ence, belle accassoira. d'automobll.,, 	37 

reparation at fournituta. 
103.11 112.23 140.86 69.06 79.89 Rep.s at cao.e-crolltea 	 58 
118.65 137.76 129.47 86.28 77.44 ServIce, at travaux a. reparation 	39 
90.63 97.75 144.28 75.63 68.93 Toua autres rayon. 	 40 P 103.63 122.67 173.98 76.79 67.88 TOTAL, TOIlS RAYONS 	 41 
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rAyi.F. I 	.,rtmcrit Store, 	 510 and Combined. S,. .' 

Department 	
75. 

HOC 	 Mars 	 Anril 
	

1451 	 Join 	 Juillet 	AoGt 

I Women's and misses' dresses, house- 
dresses, aprons and uniforms 

2 Women's and misses' coats and suits 

Women', and misses' sportswear 
Furs 

5 Infants' and children's wear and nursery 
equipment 

6 Girls' and teenage girls' wear 
7 Lingerie and women's slenpuear 
8 Intimate apparel 
9 MilLinery 

10 Wolnen'5 and girl.' hosiery 

U Women's and girls' gloves, mitts and 
accessories 

12 Women's, misses' and children's footwear 

13 Men's clothing 
Ii Men's furnishings 
15 Soya' clothing and furnishings 

lb Men's and boys' footwear 
17 Food and kindred products 
IS Toiletries, cosmetics and drugs 

19 Photographic equipment and supplies 
20 Piece goods 

21 linens and domestics 
22 lmalluares and notions 
23 China and glassware 
26 Floor coverings 
25 Draperies, curtains and furniture cov-

er tugs 

26 La,s, pictures, mirrors and all other 
home furnishings 

27 FurnIture 
28 Major appliasrsa 
29 Television, radin and music 
30 Eoosewaees and small electrical appli-

ances 

31 Hardware, painta, wallpaper, etc. 

32 Plumbing, heating and building materials 

33 Jewellery 
34 ?oys and games 
35 Sporting goods and luggage 

36 Stationery, books and magazines 
37 Gasoline, oil, auto accessories, repairs 

and supplies 
38 Mesln and lunCheS 
39 Repairs and services 
40 All otl,er departments 

ii WTAL ALL DEPA&TPIENTS 

4 110.60 111.16 111,84 85.30 91.45 94.42 

4 89.29 82.82 69.80 74.22 121.40 14037 

3 101.66 120.01 114.61 94.43 101.33 103.47 
5 73.88 77.42 80.37 80.13 104.58 119.76 
4 90.93 107.66 104.54 92.81 L20.35 111.63 

3 94.14 111,42 108.68 95.09 121.09 iiO.58 
3 98.82 110.29 111.70 91.36 93.89 105.95 
3 92.59 102.83 105.90 92.45 94.57 101.67 
6 79.08 92.26 94.18 78.59 79.84 95.03 
4 99.42 103.66 108.90 96.27 102.14 114.79 

4 92.17 109.92 103.78 85.62 93.22 101.18 

3 100.18 106.82 105.86 94.80 108.19 112.33 

3 92.61 100.07 102.66 85.33 98.61 116.14 
4 91.70 107.38 110.04 90.55 98.61 105.06 
4 86.03 98.68 99.47 92.28 121.06 100.83 

4 97.47 116.31 109.98 93.05 97.90 10)'. 

4 92.2; LOI.24 106.94 95:52 93.22 91. 

87.14 104.38 109.17 86.66 91.59 9;. 
4 103.19 103.49 111.11 95.39 98.25 ID,.' 

3 97.77 113.82 115.05 101.57 95.00 94.15 
4 92.07 107.13 116.07 107.92 107.86 103.68 
3 90,73 100.56 101,24 93.09 99.48 104.36 
4 96.29 102.60 106.16 99.33 98.26 104.67 
3 101,05 104,70 107.18 95.87 97.01 99.75 

4 101.38 106.92 107.94 99.72 101.03 103.95 

2 99.76 108.94 113.27 99.26 97.82 94.40 
4 102.37 107.53 114.58 94.85 90.67 88.16 
3 99.99 108.52 107.69 98.79 92.96 95.83 
3 96.39 114.44 110.94 97.87 95.13 100.38 

3 109.60 101.76 07.53 97.92 97.68 104.78 

3 97.36 104.18 107.51 95.89 93.34 100.13 
4 84.14 95.07 93.03 80.83 81.45 110.03 
4 98.31 109.67 117.55 96.48 95.36 99.64 

4 88.57 98.84 107.92 95.93 104,79 108.90 

2 95.26 107.04 108.49 93.95 99.11 10 

I 

I 



101.97 Robes, robes do sonaRo, t.biier. at ont- 	1 
foroes pour domes 't jeune. lilies 

88.87 )ianteeui or tailleurn pour damee or j000e. 	2 
lilies 

92.14 Vtouents sport pour dames at jeunsm liii.. 	3 
86.32 Pourrures 	 4 
85.40 V0teuent. pour b6bie at entants at articles 	S 

do chambres d'enfants 

66.01 V9tomenta do illicit.. or d'.dolesrente. 	6 
85.66 lIngerie at vStesonts do nuit pour dame. 	7 
97.19 Sous-v8teruonts 	 8 
68.30 Ch.pe.ua 	 9 
87.79 Be* pour dames at IllIcit.. 	 10 

87.01 Cent., soul tea or article. 86 parur. pour 	II 
dance ci flilettee 

93.42 Chaussuree pour dames, jounce lilIes at 	12 
eni ants 

93.53 Vltoments pour hos 	 IS 
86.00 Art It ins d'habillc.ent pour hes 	 14 
96.38 V8tomenia at article. d'liablllanent pour 	IS 

Mrc°fls 

85.56 Chaussures pour bosoaa at garçons 	 lb 
Produtis allmcntaires at ronnox.s 	 I? 

86.56 Artirloc do tolicti.. coasétiqu.. or .881- 	18 
cements 

87.72 Appureils ci fourniturea photogr.phtques 	19 
98.93 TIasus I Ia pIèce 	 20 

101.31 I.iiorie or 	hope do mainon 	 21 
89.06 )tenuu articles 	 22 
89.33 Porcelainc or verrerie 	 23 
97.07 Rev8toments do pl.nchcr 	 24 

102.46 Tentures, rideaux at heus.*. 	 25 

	

87.58 
	

88.92 

	

73.79 
	

75.21 

	

75.96 
	

81.33 

	

104.12 
	

96.70 

	

83.77 
	

82.56 

	

1,6.84 	 75.64 

	

70.15 
	

73.00 

	

100.38 
	

100.69 

	

110.46 
	

79.56 

	

83.81 
	

87.23 

	

80.31 
	

81.35 

	

87.12 
	

90.36 

	

89.58 
	

81.72 

	

73.61 
	

83.77 

	

76.95 
	

92.86 

	

83.01 
	

84.11 

	

86: 
	

101.12 

	

89.28 
	

99.68 

	

94.60 
	

91.24 

	

98.06 
	

91.01 

	

100.60 	88.06 

	

104.63 
	

88.37 

	

112.36 
	

102.71 

	

101.14 
	

95.84 

86.81 112.36 117.81 

136,79 135.00 110.14 

88.68 110.07 116.16 
117.31 131.79 127.77 
98.50 116.13 105.31 

	

96.73 
	

119.57 
	

113.98 

	

95.13 
	

128.04 
	

136.28 

	

87.61 
	

108.66 
	

114.95 

	

103.90 
	

157.98 
	

139.78 

	

99.92 
	

109.20 
	

306.96 

	

93.27 
	

132.69 
	

140.63 

	

97.36 
	

106.10 
	

97.70 

	

103.39 
	

121.07 
	

113.58 

	

1013.45 
	

129.39 
	

123.37 

	

98.41 
	

124.20 
	

112.97 

	

119.33 
	

107.13 

	

123:12 
	

132.58 

	

132.97 
	

131.17 

	

104.33 
	

96.93 

	

80.21 
	

105.15 
	

105.42 

	

88.70 
	

99.55 
	

99.23 

	

89.20 
	

114.99 
	

117.72 

	

85.37 
	

98.56 
	

97.68 

	

87.65 
	

103.65 
	

103.76 

	

92.62 
	

112.82 
	

112.22 

	

81.90 
	

99.27 
	

100.70 

	

75.19 
	

94.86 
	

107.57 

	

85.61 
	

107.53 
	

116.93 

	

88.46 
	

111.03 
	

114.76 
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, BLEMJ IS. Stocks des grands .sgasin.. )IC It coelficients coabin8s do correction dos variations meisonalkes at do. Jours Co.rcteuz 

'iso 1981 

.pto.ber October 	Novear Deconr 	Janauary 	Fubrury 	Rayon 

Septembre Octobr,, 	Novembre DSceabre 	Janvier 	Fâvrter 
No 

81.80 

112.33 
109.32 
102.45 
85.01 

85.38 

94.20 
107.11 
93.03 
91.74 

94.17 

98.27 
106.93 
90.75 
93.65 

Lampea, tableoug, mirolr. Ct autre, cr11- 	26 
don d'aoeubiemeni pour Ia melson 

Moubles 	 27 
Grou upparell, sénagora 	 28 
TPlCvIston, radio or mesique 	 29 
Article, do m8nage ci petit. apparella 	30 

Piectrique. 

Quincatilerle, peincure, paplcrtcnrure, 	31 
etc. 

Mat5riel do pIoerie, rhauffag* at con.- 	32 
curt ion 

Bljouierie 	 33 
.iouera et jeux 	 34 
Article. 86 .port at val inCa 	 33 

Papeteric, llvrcs at revue. 	 36 
Essence, t,utle accesaoire. d'autouobll.s, 	37 

reparation et fourniturea 
Ropes at casac-croltos 	 38 
Service. at travaux dc r6peration 	 39 
Tous autres rayons 	 40 

TOtAL, TOUS RAYONS 	 41 

88.86 108.61 108.70 92.08 90.06 90.58 

89.98 117.98 125.03 88.97 86.35 93.18 
132.92 180.06 131.41 52.00 83.77 75.24 
99.27 127.10 115.36 84.68 74.83 81.78 

95.83 127.93 122.35 77.56 86.97 84.16 

116.87 114.33 88.47 88.35 90.45 



}:AIZAi i::;. - LISTE ILS 0P.AN1SATINS IF :RANDS AGAS1NS 

Ayre's Ltd., Water St., St. John's, Newfoundland 

Bowring Bros. Ltd., 281 Water St., St. John's, Newfoundland 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, T., Co., Canada Ltd., 190 Yonge St., Toronto, Ontario 

Goudies Ltd., 22 King St. W., Kitchener, Ontario 

Holman, R.T., Ltd., Water St., Summerside, Prince Edward Island 

Flougens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, i1agasin J.0., Ltée, 163-165 rue Principale, Maniwaki, Québec 

Hudson's Bay Co., 2 Bloor St. E., Toronto, Ontario 

K-Mart Canada Ltd., 8925 Torbram Rd., Brampton, Ontario 

Lloydminster & District Agricultural Co-op Association Ltd., Lloydminster, Sas.t. 

Macleod-Stedmans Ltd., Macleods Division, 1530 Gamble Place, Winnipeg, Manitobi 

Ogilvy, Charles, Ltd., 126 Rideau St., Ottawa, Ontario 

Ogilvy's Jas. A., Ltd., St. Catherine St. W., Montréal, Québec 

Paquet Cie Inc., Québec, Québec 

Right House, The Co. Ltd., 35-41 King St. E., Hamilton, Ontario 

Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontario 

Sentry Dep't. Stores Ltd., 110 Adelaide East, Toronto, Ontario 

Simpson, The Robert, Co. Ltd., 176 Yonge St., Toronto, Ontario 

Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith's & Chapple Ltd., 24 Birch St., Chapleau, Ontario 

Steinberg's Ltd., Department Store Division, Montréal, Québec 

Syndicat de Québec Ltée, 405 rue St-Joseph, Québec, Québec 

Towers Department Stores Ltd., 110 Orf us Rd., Toronto, Ontario 

Woodward Stores (Alta.) Ltd., Edmonton, Alberta 

Woodward Stores (B.C.) Ltd., Vancouver, British Columbia 

Woolco Department Stores, do F.W. Woolworth Co. Ltd., 	t'n, (ntri 	 I 
Zeller's Ltd., 5250 Decarie Blvd., Montréal, Québec 
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