
Catalogue 63-002 Monthly 	C. T 	 Catalogue 63-002 Mensuel 

Department store 	Ventes et stocks 
sales and 
	

des grands 
stocks 	 magasins 
August 1980 
	

Aoüt 1980 

	

A 4 L 	 A 

NOV 2 i3 

	

L! 	1?Y 

. 

. 

I 	Statistics Canada Statistique Canada 



Note 

This and other government publications may 
he purchased from local authorized agents and 
other community bookstores or by mail order. 

Mail orders should be sent to Publications 
Distribution, Statistics Canada, Ottawa, 
K1A 0T6, or to Publishing Centre, Supply and 
Services Canada, Ottawa, K1A 0S9. 

Inquiries about this publication should be 
addressed to: 

Retail Trade Section, 
Merchandising and Services Division, 

Statistics Canada, Ottawa K1A 0V4 (telephone 
996-9304) or to a local Advisory Services 
office: 

Nota 

On peut se procurer cette publication, ainsi qu 
toutes les publications du gouvernelnent du Canada, 	41 auprs des agents autorisés locaux, dans les 11- 
brairies ordinaires ou par la poste. 

Les commandes par la poste devront parvenir 
Distribution des publications, Statistique Canada, 
Ottawa, K1A 0Th, ou 5 Imprimerie et edition, Appro-
visionnements et services Canada, Ottawa, K1A 0S9. 

Toutes demandes de renseignements sur la pré-
sente publication doivent tre adressées a: 

Section do commerce de detail, 
Division du commerce Ct des services, 

Statistique Canada, Ottawa, KIA 0V4 (téléphone: 
996-9304) ou A un bureau local des Services con-
sultatifs situé aux endroits suivants: 

St. 	John's 	(Nfld.) (726-0713) St. 	John's 	(T.-N.) (726-0713) 
Halifax (426-5331) Halifax (426-5331) 
Montréal (283-5725) Montréal (283-5725) 
Ottawa (992-4734) Ottawa (992-4734) 
Toronto (966-6586) Toronto (966-6586) 
Winnipeg (949-4020) Winnipeg (949-4020) 
Regina (359-5405) Regina (359-5405) 
Edmonton (420-3027) Edmonton (420-307 
Vancouver (666-3695) Vancouver (666369 

Toll-free access to the regional statis-
tical information service is provided in 
Nova Scotia, New Brunswick, and Prince Edward 
Island by telephoning 1-800-565-7192. 
Throughout Saskatchewan, the Regina office 
can be reached by dialing 1-800-667-3524, 
and throughout Alberta, the Edmonton office 
can be reached by dialing 1-800-222-6400. 

On peut obtenir one connnunici.• 	iruite 3V'c 
	n 

le service regional d'information stalistique do 
1allouvelle-cosse, du Nouveau-Brunswick et de 
1' I1e-du-Prince-douard en composant 1-800-565-7192. 
En Saskatchewan, on peut cominuniquer avec le bureau 
regional de Regina en composant 1-800-667-3524, et 
en Alberta, avec le bureau d'Edmonton au numéro 
1-800-222-6400, 



Statistics Canada 	 Statistique Canada 
Merchandising and Services Division 	 Division du commerce et des services 
Retail Trade Section 	 Section de commerce de detail 

Department store 	Ventes et stocks 
sales and 	 des grands 
stocks 	 magasins 
August 1980 	 Aoüt 1980 

. 

Published under the authorvy of Publication autorisèe par 
the Minister of Supply and le ministre des Approvisionnements et 
Services Canada Services Canada 

Statistics Canada should be credited when Reproduction ou citation autorisées sous reserve 
reproducing or quoting any part of this document d'indication de Ia source: Statistique Canada 

© Minister of Supply © Ministre des Approvisionnements 
and Services Canada 1980 et Services Canada 1980 

November 1980 Novembre 1980 
5-3406-503 5-3406-503 

Price: Canada, $2.50, $25.00 a year Prix: Canada, $2.50, $25.00 par année 
Other Countries, $3.00, $30.00 a year Autres pays, $3.00, $30.00 par année 

Catalogue 63-002, Vol. 45, No. 8 Catalogue 63-002, vol. 45, n° 8 

SSN 0380-7045 ISSN 0380-7045 

• 	
Ottawa 	 Ottawa 



The following standard symbols are used in 
Statistics Canada publications: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

Les signes conventionnels suivants sont employés 
uniformément dans les publications de Statistique 
Canada: 

riombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zro. 

-- nombres infimes. 

nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Lol sur la statistique relatives au secret. 

A NOTE ON CANSIM 
	

NOTE AU SU.JET DE CANSI' 
	

S 
Some current historical statistics on 

Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM (Cana-
dian Socio-Economic Information Management 
System) via terminal, on computer printouts, 
or in machine readable form. For further 
information contact the CANSIM staff, Current 
Economic Analysis Division, Statistics Canada, 
Ottawa, K1A OZ8 (telephone 613-995-7406), or 
the regional advisors at the Statistics Canada 
offices located across Canada. 

La banque de donn- Lr - 	r:- t: 	.- 
tique Canada CANSIM (Systeme canadttn d'information 
socio-ëconomique) fournit au public certaines sta-
tistiques actuelles et historiques sur les Ventes 
et stocks des grands magazins (matrice no 112) et 
sur de nombreuses autres series, par le biais d'un 
terminal, d'imprimés d'ordinateur ou de supports 
ordinolingues. Pour plus de renseignements, 
s'adresser au personnel de CANSIM, Division de 
l'analyse de.conjoncture, Statistique Canada, 
Ottawa, K1A 0Z8 (téléphone 613-995-7406), ou aux 
conseillers régionaux des bureaux de Statistique 
Canada situCs a travers le Canada. 

C 



Page Page 

Introduction 5 Introduction 5 

Definitions 5 Definitions 5 
Methodology 7 Méthodologie 7 
Data Reliability 8 Fiabilité des données 8 

Non-Sampling Errors 8 Erreurs non liées a l'échantillonnage 8 
Non-Sampling Measures 9 Estimation des erreurs non liées 

l'dchantillonnage 9 
Seasonal Adjustment 10 Désaisonnalisation 10 
Explanatory Notes 11 Notes explicatives 11 

Chart Graph igue 

1. Department Store Sales, by Month, 1. Ventes des grands magasins, par mois, 
Canada, Unadjusted and Seasonally Canada, non ddsaisonalisé et désaisona- 
Adjusted, 	1979 and 1980 13 use, 1979 et 1980 13 

Table Tableau 

. 1. 	i)epartment Store Monthly Sales, 1. Ventes mensuelles des grands magasins, 
by Department, Canada, 1979 and par rayon, Canada, 1979 et 1980 14 
1980 14 

2. Department Store Monthly Sales, Ventes mensuelles des grands magasins, 
Seasonally Adjusted, by Depart- ddsaisonnalisées par rayon, Canada, 
ment, Canada, 1979 and 1980 16 1979 et 1980 16 

Department Store Monthly Sales, 3. Ventes mensuelles des grands magasins, 
by Province and Selected Metropol- par province et certaines zones metro- 
itan Area, 1979 and 1980 18 politaines, 1979 et 1980 18 

4. Number of Department Store Loca- 4. Nombre de succursales des grands maga- 
tions, by Province and Selected sins, par province et certaines zones 
Metropolitan Area, 1979 and 1980 18 métropolitaines, 1979 et 1980 18 

5. Department Store Cumulative Sales, 5. Ventes cumulatives des grands maga- 
by Department, Canada, 1979 and sins, par rayon, Canada, 1979 et 1980 20 
1980 20 

6. Department Store Cumulative Sales, 6. Ventes cumulatives des grands maga- 
by Province and Selected Metropol- sins, par province et certaines zones 
itan Area, 1979 and 1980 21 métropolitaines, 1979 et 1980 21 

7. Department Store Monthly Sales as 7. Proportions procentuelles mensuelles 
a Percentage of Total Retail des grands magasins en relation au 
Trade, by Province. 1979 and 1980 21 total du coimnerce de detail, par pro- 

vince, 1979 et 1980 21 

8. Department Store Monthly Stocks, 8. Stocks mensuels des grands magasins par 
by Department, Canada, 1979 and rayon, Canada, 1979 et 1980 22 
1980 22 

9. Department Store Monthly Stocks, 9. Stocks mensuels des grands magasins 
Seasonally Adjusted, by Depart- désaisonnalisées, par rayon, Canada, 
ment, Canada, 1979 and 1980 24 1979 et 1980 24 



TASLE OF COTTENTS - Cnc llded 	 TABLES DES MAT TERES - fin 

S 
Table Tableau 

10. Department Store Monthly Stock- 10. Rapports mensuels stocks-ventes, des 
sales Ratios, by Department, grands magasins, par rayon, Canada, 
Canada, 1979 and 1980 26 1979 et 1980 26 

11. Department Store Monthly Sales-  Rapports mensuels ventes-stocks, des 
stock ratios, by Department, grands magasins par rayon, Canada, 
Canada, 1979 and 1980 28 1979 et 1980 28 

 Department Stores' Month-end Ac- 12. Montants a recevoir, non ajustés A la 
counts Receivable, Unadjusted, fin du mois, Canada, 1979-1980 30 
Canada, 	1978-1980 30 

13. Department Stores' Month-end Ac- 13. Montants a recevoir, désaisonnalisés 
counts Receivable, Seasonally Ad- des grands inagasins 	la fin du mois, 
justed, Canada, 1978-1980 30 Canada, 1978-1980 30 

14 Department Store Sales MCD and  Ventes des grands magasins, MDC et 
Combined Seasonal and Trading Day coefficients combines de corrections des 
Factors 1980-1981 32 variations saisonniéres et des jours 

commerciaux 32 

 Department Store Stocks MCD and 15. Stocks des grands magasins, MDC et 
Combined Seasonal and Trading Day coefficients combines de corrections des 
Factors 1980-1981 34 variations saisonniéres et des jours 

comerciaux, 1980-1981 34 

List of Department Store Organizations 36 Liste des organisations de grands magasins 36 

. 



I V'1P 	lit ci 	 INTRODUCTiON 

The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A list 
of the existing set of department store orga-
nizations can be found on the back inside 
cover of this publication. 

For the purpose of this publication only 
the activities of actual department store 
"locations" of department store organizations 
are considered, thereby enabling the "loca-
tion" concept, which is common to both the 
census and the current survey program of the 
Merchandising and Services Division, to 
be utilized. (The census also measures the 
activities of "establishments', however, this 
concept is not used in the monthly survey 
of department stores.) Under the "location" 
concept, department store data contained in 
this report exclude the activities of other 
kinds of businesses which may be operated by 
ihe reporting department store firms. For 
example, non-department store locations are 
classified to the kinds of business most ap-
ropriate to their commodity structure with 

the catalogue sales activity of department 
store organizations classified to the "General 
Merchandise Stores" kind of business category. 

The business done by concessions located 
in department store outlets for the purpose 
of this report is considered as part of the 
overall business of the outlets in which they 
are located. However, sales of an associated 
large food department (or store) are included 
only if it is an integral part of the overall 
department store operation and is not identi-
fied to the public by any name which differs 
from that of the department store with which 
it is associated. The rationale underlying 
this approach is as follows: for purposes of 
market research or urban planning, a depart-
inent store - the largest type of mass mer-
chandising activity in Canada - together with 
its leased departments, if any, is considered 
to be a totality; that is, it competes in 
the market place as one structure, rather 
than as a number of smaller stores. 

L'univers des firmes de grands magasins utilisé 
aujourd'hui est fondé sur le recensement du com-
merce et des services de 1971. La liste des firmes 
exploitées a l'heure actuelle eat donnée a la face 
intérieure de Ia couverture arrière. 

Aux fins de cette publication, seules les acti-
vités des "locaux d'affaires" reels des firmes de 
grands magasins sont étudiées; on peut ainsi faire 
appel au concept des "points de vente", qul est 
commun au recensement et au programme 
courant de la Division du commerce et des services. 
(Bien que le recensetnent mesure également les acti-
vités des "établissements", cette unite d'observa-
tion fl55  pas utilisée dans l'enquéte mensuelle 
sur les grands magasins.) En vertu de la notion de 
"local d'affaires", lea données sur lea grands ma-
gasins présentdes dana ce bulletin ne tiennent pas 
compte d'autres genres de commerce auxquels peuvent 
s'adonner les firmes déclarantes. Ainsi, les 
points de vente qui ne répondent pas a la défini-
tion des grands magasins aont attribués a Is caté-
gone commerciale qui convient le miewc aux di-
verses marchandises offertes; a titre d'exemple, 
les bureaux de vente par catalogue des firmes de 
grands magasins sont classes dans le genre de com-
merce "magasins de inarchandises diverses". 

Les affaires réalisées par lea concessions eta-
blies dana les grands magasins sont, aux f!ns du 
present rapport, considérées comme partie des af-
faires globales du magasin oti sont établies lea 
concessions. Cependant, les ventes d'un important 
rayon (Ou magasin) d'alimentation associé ne seront 
incluses que Si le rayon ou inagasin fait partie 
intégrante de l'exploitation générale du grand ma-
gasin et n'est pas connu du public sous un nom dif-
férent de celui du grand magasin auquel il eat as-
socié. Cette méthode se justifie du fait que les 
spécialistes des etudes de marché et lea urbanistes 
considarent comine un tout le grand magasin (qui 
constitue le plus important genre de grande surface 
au Canada) et les rayons des concessions; autrenlent 
dit, le grand magasin Se présente sur le marché 
comme un établissement unique et non comme un re-
groupenient de petits magasins. 

DEFINITIONS 

Retail location. A retail location, as de-
fined by Statistics Canada, is a business 
location (usually a store) in which the prin-
cipal activity is the sale of merchandise and 
related services to the general public for 
household or personal consumption. 

DEFINITIONS 

Point de vente au detail. Suivant la definition 
de Statistique Canada, un point de vente au detail 
est un local d'affaires (habituellement un magasin) 
dont l t activité principale est la vente de marchan-
dises et des services connexes au grand public pour 
la consommation ménagère ou personnelle. 
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Grand magasin. Un point de vents au detail est 
grand magasin s' ii p:ssdE les 
suivantes: 

Vtements pour la famille. Ce groupe comprend 
les articles suivants: robes pour dames et jeunes 
filles, robes de ménage, tabliers et uniformes; 
manteaux et tailleurs pour dames et jeunes filles; 
vtements de sport pour dames et jeunes filles; 
fourrures; vteInents de bébés et d'enfants; vte-
ments de fillettes et d'adolescentes; lingerie et 
vteiuents de nuit pour dames; sous-vtements; cha-
peaux; baa pour dames at fillettes; gants, moufles 
et articles de parure pour dames et fillettes; 
chaussures pour dames, jeunes filles et enfants; 
vtements pour hommes; articles d'habillement pour 
hommes; vtements et articles d'habillement pour 
garçons; chaussures pour homines at garçons. Nota: 
Le magasin dolt tenir au moths six des series men-
tionnées ci-dessus, dont au moms une doit tre les 
vtements ou articles d'habillement pour hommes et 
garçons. Au moms 20 % des ventes globales du ma-
gasin doivent se faire dans le groups de vtements 
pour la fainille. 

Meubles, appareils at articles d'ameublement 
ménager. Ce groupe comprend les articles suivants: 
literie et linge de maison; porcelaine et verrerie; 
articles d'ameublement ménager; meubles, de bois 
ou rembourrés, pour salle de séjour, salle 	rr.ang 
ou chambre 	coucher; gros appareils; télévii 
radio et musique; quincaillerie et articles th 
ménage. Nota: Le magasin dolt tenir au moin 
quatre des series mentionnées ci-dessus, donL iu 
moms une dolt Ztre des meubles (de bois ou rem- 
bourrés pour salle manger et (ou) salle de séjour 
et (ou) chambre a coucher). Au moms 10 % des 
ventes globales du inagasin doivent provenir du 
groupe des meubles, appareils et articles d'aineu-
blement ménager. 

Tous autres articles (divers). Cette catégorie 
comprend toutes les marchandises que tient le ma-
gasin, mais qul me figurent pas ci-dessus, telles 
que: articles de toilette, cosmétiques et médica-
ments; appareils et fournitures photographiques; 
tissus A la piace; mercerie et menus articles; bi-
jouterie; articles de sport et valises; papeterie, 
livres et revues; et aliments. Nota: Le magasin 
dolt tenir au moms trois des series mentionnées 
ci-dessus, dont aucune ne doit représenter plus de 
50 % des ventes globales du magasin. Au moms 
10 % des ventes globales du magasin doivent prove-
nir des groupes tous autres articles ou divers. 

Ventes et recettes nettes totales. Il s'agit du 
total des ventes de marchandises at des recettes 
provenant de reparations, de location de materiel, 
de la vente de repas et d'autres services, moms 
lea rendus, les rajustements et les remises. La 
valeur des reprises n'est pas déduite. Les commis-
sions sur la vente de marchandises appartenant i 
autrui et la valeur (au detail) des marchandises 
prêlevées par le propriétaire pour son usage per -
sonnel sont comptées. Lea recettes hors exploita-
tion, les recouvreinents de mauvaises créances et 
lea taxes de vente directes sont exclus. 

Department store. A retail location is de-
fined as a department store outlet if it pos-
sesses the following characteristics. It 
must sell the following general lines of mer-
chandise: 

Family clothing and apparel. This commod-
ity group is composed of some or all of the 
following lines: women's and misses' dresses, 
housedresses, aprons and uniforms; women's 
and misses' coats and suits; women's and 
misses' sportswear; furs; infants' and chil-
dren's wear; girls' and teenage wear; lin-
gerie and women's sleepwear; intimate appa-
rel; millinery; women's and girls' hosiery; 
women's and girls' gloves, mitts and accesso- 
ries; women's, misses' and children's footwear; 
men's clothing; men's furnishings; boys' 
clothing and furnishings; men's and boys' 
footwear. Note: The outlet must sell at least 
six of the commodity lines listed above, with 
at least one of the commodities being men's 
and boys' clothing or furnishings. At least 
20% of the outlet's total sales must be de-
rived from the family clothing and apparel 
group. 

Furniture, appliances and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and domes-
tics; china and glassware; home furnishings; 
furniture, wooden and upholstered goods for 
living room and dining room and bedroom; major 
appliances; television, radio and music; 
hardware and housewares. Note: The outlet 
must sell at least four of the commodity lines 
listed above, with at least one of the commo-
dities being furniture (wooden and upholstered 
goods for dining room and/or living room and/ 
or bedroom). At least 10% of the outlet's 
total sales must be derived from the furniture, 
appliance and home furnishings group. 

All other (miscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smallwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; and 
food. Note: The outlet must sell at least 
three different commodity lines with not one 
of these lines representing more than 50% of 
the total store sales. At least 10% of the 
outlet's total sales must be derived from 
the all other or miscellaneous groups. 

Total net sales and receipts. They are de-
fined as the total sales of merchandise and 
receipts from repairs, equipment rental, 
restaurant and other services, less returns, 
adjustments and discounts. Trade-in allow-
ances are not deducted. Commissions earned 
from the sales of goods owned by others and 
proprietors' withdrawals of goods (at retail) 
for personal use are included. Non-trading 
revenues, bad debts recovered and direct sales 
taxes are excluded. 

fl 
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cks. They are defined as the selling value 
. 	inventory on hand at the end of the month 

r as at the end of the fiscal period falling 
iirest the end of the calendar month. 

Accounts receivable. They are defined as 
customers' accounts and notes receivable as 
at the end of the month, as well as all new 
credit granted during the month, less payments 
received. Accounts discounted with banks, 
paper sold to sales finance companies, or 
amounts owing on account of credit-card plans, 
are excluded. Accounts receivable used as 
security for bank loans are not considered 
as discounted if still payable and are there-
fore included. 

Stocks. Cette rubrique englobe la valeur marchande 
des stocks détenus a la fin du mois ou de la pé-
node financiare Ia plus ranorochés. 

Comptes a recevoir. Ii s'agit des comptes et bil-
lets a recevoir des clients b la fin du mole, ainsi 
que de tout nouveau credit consenti au cours du 
mois, moms les palements reçus. Les comptes es-
comptés a la banque, lee titres vendus a des socié-
tés de financenent des ventes et les montants dus 
en vertu d'un régime de cartes de credit ne sont 
pas cornptés. Lee comptes a recevoir servant a 
garantir un emprunt bancaire ne sont pas considérés 
comme étant escomptês 9j5  sont encore payables; 
ils sont donc inclus. 

METHODOLOGY 

The monthly sales values, published at the 
Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
ment store organizations. A 100 response 
rate is aimed for each month with the publica-
tion usually delayed if large department store 
organizations have not responded in time. The 
monthly sales figures are estimated when nec-
essary, due only to late response, by applying 
in imputacion method which is unique to each 
r,anization. 

The monthly sales values by department, 
pui)1ished at the Canada level, are based only 
on the organizations which provide the re-
quired breakdown of sales. The percentage 
distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sales by 
department at the Canada level. 

The monthly stock values by department, 
published at the Canada level, are based only 
on the organizations which provide the re-
quired breakdowns of sales and stocks. A 
stock-to-sale ratio for each department, cal-
culated from the reporting organizations, is 
applied to the corresponding department's 
monthly sales estimate in order to provide an 
estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
published at the Canada level, are based on 
a subset of department store organizations 
which are known to have accounts receivable. 
Data for late respondents are estimated by 
applying the monthly percentage change in 
accounts receivable, calculated from the re- 
porting organizations, to the previous month's 
data of each organization that was late in •  
reporting.  

METHODOLOGIE 

Le chiffre des ventes mensuelles, publié pour 
le Canada, les provinces et les regions métropoli-
tames, est établi en fonction de l'univers des 
firmes de grands magasmns. Puisque l'on vise 
chaque mois un taux de réponse de 100 Z, la publi-
cation est habituellement retardée si une grande 
firme n'a pas fait parvenir sa declaration dams 
les délais prévus. Dams le cas d'une réponse tar-
dive, ii est possible de calculer un chiffre esti-
matif des ventes mensuelles gréce a une mdthode 
d'imputation qui est unique a chaque fine. 

Le chiffre des ventes mensuellesar rayon pu-
blié pour le Canada n'est fondé que sur les firmes 
qui présentent la ventilation requise des ventes. 
La repartition en pourcentage dee ventes par rayon 
obtenues aupras des fines déclarantes est appli-
quée au chiffre mensuel des ventes totales pour le 
pays afin d'établir une estimation des ventes par 
rayon pour l'ensemble du Canada. 

Le chiffre des stocks mensuels par rayon publié 
pour le Canada n'est fondd que sur les firmes qui 
présentent la ventilation requise des ventes et des 
stocks. Pour chaque rayon, le rapport des ventes 
aux stocks (calculé a partir des declarations des 
firmes) est appliqué a l'estimatioa des ventes men-
suelles afin de produire une estimations des stocks 
pour le Canada. 

Le chiffre des comptes a recevoir mensuel pour 
l'ensemble du pays provient des firmes de grands 
magasmns qui ont de tels comptes. Las données re-
latives aux enqutés retardataires sont estimdes 
connie suit: on calcule d'abord la variation en 
pourcentage des comptes A recevoir des fines dé-
clarantes, puis on la fait porter sur les chiffres 
du mois précddent de la fine retardataire. 



- 8 - 

DATA RELIABILITY 

Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported by 
the organizations listed on the back inside 
cover of this publication. The survey can 
be considered as a complete census of the 
population under consideration and therefore 
not subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known department 
store locations, errors in published data can 
occur. These errors, called non-sampling 
errors, are present whether a sample or a 
complete census of the population Is taken and 
can be attributed to one or more of the fol-
lowing sources: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwilling-
ness of the respondent to provide correct in-
formation, misinterpretation of the questions 
because of definitional difficulties and dif-
ferent tendencies of different interviewers 
in explaining questions or interpreting res-
ponses under different modes of communication. 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data for the non-responding units 
can be imputed using the data from responding 
units or some earlier data on the non-respon-
ding units if available. The extent of error 
due to imputation is usually unknown and is 
very much dependent on any characteristic 
differences between the respondent group and 
the non-respondent group in the survey. This 
error generally increases with increases in 
the non-response rate and attempts are there-
fore made to obtain as high a response rate 
as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of final 
results. With regard to the estimates of this 
publication all attempts have been made to 
minimize the non-sampling errors: department 
store locations have been defined in a most 
precise manner; the questionnaires used in 

FIABILITE DES DONNEES 

Erreurs non liées h 1 	 I 
L'enqute mensuelle sur les ventes 	Ics sLcLs 

des grands magasins porte sur tous les points de 
vente des I irmes de grands magasins énumérës A la 
face intérieure de la couverture arrière. Etant 
donné qu'elle peut Ztre considérée comme un recen-
sement exhaustif de la population observée, elle 
ne risque pas de comporter des erreurs d'échantil-
lonnage. Par contre, mme les données publiées 
d'un recensement qui dénombre intégralement 	cha- 
que mois l'ensemble des points de vente connus des 
grands magasins peuvent être entachées d'erreurs. 
Celles-ci, dites non liées a l'Cchantillonnage, se 
retrouvent tant dans les recensements que dans les 
enqutes par échantillonnage. Elles sont dues 
un ou plusieurs facteurs parini les suivants: 

Le champ couvert par l'enquête. L'erreur résulte 
d'un listage incomplet et d'une couverture insuf-
fisante de la population visée. 

La réponse. Ici, l'erreur peut tre attribuable 
la conception du questionnaire et aux caracté-

ristiques de la question, a l'incapacité ou au 
refus de l'enquté de fournir des renseignements 
exacts, a l'interprétation fautive des questions 
due a des problames d'ordre sémantique, ou aux 
variations, d'un interviewer a l'autre et selon i 
mode de communication retenu, dans l'explicatic 
des questions et dans l'interprétation des 
réponses. 

La non-réponse. Certains enqutés refusent de rC-
pondre, d'autres en sont incapables et d'autres 
encore répondent trop tard. Les données relatives 
aux non-répondants peuvent tre imputCes a partir 
des chIffres fournis par les répondants ou a l'aide 
des statistiques antérieures sur les non-répon-
dants, si elles existent. On ne connait géndrale-
ment pas l'importance de l'erreur d'imputation; 
celle-ci vane beaucoup selon les caractéristiques 
quf distinguent les répondants des non-répondants. 
Comme ce type d'erreur prend habituellement de 
l'ampleur a mesure qu'augmente le taux de non-re-
ponse, on s'efforce d'obtenir le meilleur taux de 
réponse possible. 

Letraitement. L'erreur peut se produire lors des 
diverses étapes du traitement, telles que le codage, 
l'entrée, la verification, la pondération et la 
totalisation. 

Ii est difficile de mesurer les erreurs non 
liée a l'échantillonnage. En outre, 11 faut les 
cerner de sorte qu'elles ne nuisent pas a l'utili-
sation ou a l'interprétation des chIffres défini-
tifs. S'agissant des estimations du present bul-
letin, tout a été mis en oeuvre afin de minimiser 
ce genre d'erreur. Ainsi, les points de vente d 
grands magasins ont été définis avec beaucoup d 
precision; les questionnaires ont été conçus avec 
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the survey have been carefully designed to 
minimize different interpretations; detailed 
acceptance testing has been carried out for 
the different stages of editing and processing; 
and every possible effort has been made to 
reduce the non-response rate as well as the 
response burden. 

soin af in de réduire au minimum le nombre d'inter-
prétations êventuelles; les diverses étapes de 
verification et de traitement ont fait l'objet de 
contr6les d'acceptation détaillés; enf in, on n'a 
absolument rien negligé pour que le taux de non-
réponse et le fardeau de réponse soient faibles. 

Non-sampling Error Measures 

One source of non-sampling error is the 
non-response error. To assist users in eval-
uating this error two response measures are 
derived, namely, the response rate which is 
a measure of the proportion of those units 
which have responded in time for inclusion in 
this publication and the response fraction, 
which is a measure of the data response rate, 
and is the proportion of the published data 
which is based upon actual reported data. 

The unit used in the Department Store Sales 
and Stocks Survey for derivation of the re-
sponse rate is based on (1) the geographical 
regions, i.e., the 10 provinces, the two 
territories and the four metropolitan areas, 
in which a department store organization oper-
ates department store locations and (2) the 
department store organizations themselves. 
For example, a department store firm reporting 
for 20 stores in Ontario would be considered 
as one survey unit and one organizational 
unit while an organization reporting for five 
stores in Vancouver, 10 in British Columbia 
(excluding Vancouver) and two in Yukon would 
be considered as three survey units but only 
one organizational unit. 

The data variables under consideration 
for derivation of the response fraction are 
namely sales, stocks and accounts receivable. 

Text Table I gives the non-sampling reli-
ability of the survey data with respect to 
the non-response error. The response rate is 
given as the percentage of survey units and 
the corresponding organizational units which 
have responded in time for Inclusion in this 
publication. The response fraction is given 
as the percentage of the published data which 
is based upon actual reported data submitted 
by department stores. For example, a cell 
of 20 organizational units in which five 
respond for a particular month would have a 
response rate of 252 In terms of these units. 
If the five units represented $8 million out 
of a published estimate of $10 million, the 
response fraction would be 80%. In cases such 
as these, the response rate alone would tend 
to underestimate the reliability of the esti-
nate and both measureB should be considered. 

Estimation des erreurs non liées I l'échantillon-
nage 

Parmi les erreurs non lides I l'échantillonnage, 
on retrouve l'erreur de non-réponse. Le tableau 
explicatif 1 donne deux mesures de Ia réponse qui 
aideront l'utilisateur I évaluer ce genre d'erreur. 
Le taux de réponse représente la proportion des 
unites qui ont répondu assez t6t pour tre incluses 
dans la présente publication. La fraction de ré-
ponse, par contre, est le taux de rdponse des don-
flees, c'est-I-dire la proportion des chif free pu-
buds qui est fondée sur des renseignements reel-
lement ddclarés. 

L'unité utilisée pour calculer le taux de ré-
ponse de l'enqute sur lea ventea et les stocks des 
grands magasins est fondée sur (1) lea regions 

(c'est-I-dire lea 10 provinces, deux territoires 
et quatre regions mdtropolitaines) oC lea firmea 
de grands magasins exploitent des points de vente 
et (2) lea I irmes de grands magasins elles-indmes. 
Par exemple, une firme de grands magasins qui pro-
duit une declaration pour 20 magasins en Ontario 
eat considérde coinme une unite d'enqute et une 
organisation, alora qu'une firma dont la déclara-
tion porte Sur cinq magasina A Vancouver, 10 en 
Colombie-Britannique (sauf Vancouver) et deux au 
Yukon reprdsente trois unites d'enquéte, inais seu-
lement une organisation. 

Les variables dont ii faut tenir compte pour 
calculer la fraction de réponse sont lea ventes, 
lea stocks et lee comptes I recevoir. 

Le tableau explicatif I donne la fiabilité des 
donndes d'enqute en matlIre d'erreurs dues I la 
non-rdponse. Le taux de réponse représente le 
pourcentage des unites d'enqute et des unites or-
ganisationnelles correspondantes qui ont répondu 
assez t6t pour titre incluses dans le present bul-
letin. Par contre, la fraction de réponse consti-
tue le pourcentage des donnCes publiés qui sont 
fondées sur des renseignements effectivement décla-
rés par lea grands magasins. Par exemple, le taux 
de réponse d'une cellule comportant 20 unites donc 
clnq rdpondent lots d'un mole donné atteindrait 
25 %. Cependant, si lea cinq unites reprdsentent 
$8 millions sur l'estimation publiée de $10 mil-
lions, la fraction de réponse a'éllverait 1 80 Z. 
Comme le taux de réponse aurait, I lui soul, ten-
dance I ddprdcier la fiabilité de l'estimation dane 
un tel cas, ii faudrait tenir compte des deux uni-
tds de mesure. 
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TEXT TABLE I. Measures of Reliability, Department Stores, August 1980 

TABLEAU EXPLICATIF I. Mesure de la fiabilité, grands magasins, aot 1980 

Response rate 	Response fraction 

Taux de réponse 	Fraction de 
rep one e 

Survey units 	Organizational 
units 

Unites d'en- 
quite 

Organisations 

per cent - pourcentage 

Monthly Canada sales total - Ventes men- 
suelles totales, Canada 100.0 100.0 100.0 

Monthly sales by department - Ventes men- 
suelles par rayon ... 50.0 85.0 

Monthly stocks by department - Stocks men- 
suels par rayon ... 35.7 58.1 

Month-end accounts receivable - Comptes h 
recevoir a la fin du mois ... 79.3 96.0 

I 

SEASONAL ADJUSTMENT 

Seasonal adjustment(1) separates and mea-
sures the effect of recurring intra-annual 
variations resulting from normal differences 
in weather, holidays with invariable dates, 
or other events with a similar pattern of 
timing. An addirional adjustment due to 
trading day variation is made for the depart-
ment store series. This variation stems from 
the fact that a particular day of the week 
may occur five times in a particular month 
one year and only four times in the correspons-
ing month in other years. This additional 
adjustment is made prior to the seasonal ad-
justment but is treated as part of the sea-
sonal adjustment process. 

The department store series have been sea-
sonally adjusted using the ARIMA option of the 
X-11-ARIMA seasonal adjustment program (2). 
This new method of seasonal adjustment con-
sists of extending the original series with 
one year of estimated values prior to the 
seasonal adjustment procedure. The estimated 
values are forecasts made by ARIMA models 
which have been fitted to the original series. 

DESAISONNALISATION 

La désaisonnalisation(1) isole et mesure l'inci-
dence des variations périodiques qui se produisent 
au cours d'une année en raison de l'évolution nor-
male du climat, des congés fixes et d'autres événe-
ments qui se rdpètent a intervalles réguliers. On 
rajuste également la série des grands magasins pour 
tenir compte de la variation du nombre de jours 
commerciaux. Celle-ci est due au fait qu'un mois 
donné peut compter, par exemple, cinq samedis une 
année, male seulement quatre l'annde suivante. Cet 
ajustement est apporté avant la désaisonnalisation 
proprement dite, mais ii est considdré comme partie 
intégrante de cette dernibre. 

La série des grands magasins a été désaisonnali-
see au moyen de l'option ARMMI du programme de dd-
saisonnalisation X-11-ARMMI (voir la note donnée 
plus loin)(2). Cette technique consiste A ajouter 

la sdrie d'origine une annde de donndes estima-
tives avant de procéder h la ddsaisonnalisatlon 
proprement dire. Lee données estimatives provien-
nent de previsions réalisdes par des modèles ARfi 
ajustés a la série initiale. 

See Tables 2, 9 and 13. 
For further explanation see The X-11-
ARIMA Seasonal Adjustment Method, Estela 
Bee Dagum, Statistics Canada, Catalogue 
12-564E, Occasional. 

Voir lee tableaux 2, 9 et 13. 
Pour plus ample information voir La méthode de 
désaisonnalisation X-11-ARMMI, par Estela Bee 
Dagum, Statistique Canada, no 12-564F au cata-
logue, hors eerie. 
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The X-11 part of the X-11-ARIMA program 
relies primarily on the ratio-to-moving aver- 
age method to smooth the extended series as 
a preliminary estimate of the trend-cycle, 
computing ratios of the extended original 
series to the trend-cycle estimates and esti-
mating seasonal factors from these ratios. 
These procedures are repeated a number of 
times to produce the final seasonal fac- 
tors (3). 

While seasonal adjustment provides a deeper 
understanding of the underlying trend-cycle 
of a series, the adjusted series still con-
tains an irregular component. Small changes 
between months in the adjusted series may 
simply be irregular movements and, to obtain 
a clearer insight into the underlying trend, 
users should examine the adjusted series 
over a number of months. 

To assist the user, the Months for Cyclical 
Dominance number, MCD, is provided (4). The 
MCD is the shortest monthly span for which 
a certain ratio becomes and remains less than 
one, that is. the ratio for which the absolute 
average percentage change of the trend-cycle 
of the seasonally adjusted series becomes 
greater than the absolute average percent 
change of the irregular component. The MCD 
can be interpreted as the number of months 
over which a change in the seasonally adjusted 
series must move in a given direction before 
one can be reasonably certain that the trend-
cycle of that series also has moved in the 
given direction. Clearly small MCD's are 
desirable and indicative of a smooth series. 
Applying a moving average to the seasonally 
adjusted data of MCD length tends to smooth 
irregular movements which may obscure the 
underlying trend-cycle. The MCD moving aver-
age provides a method of reducing all types 
of series to approximately the same degree of 
smoothness, whatever the size of the irregular 
component in the original series. 

La partie X-11 du programme X-11-ARNMI fait 
surtour appel a la méthode de rapport aux moyennes 
mobiles pour effectuer le lissage de la série cor-
rigée et obtenir une estimation provisoire de la 
Lendance-cycle, pour calculer les rapports de la 
série initiale (ajustée) aux estimations de Ia 
tendance-cycle et pour estimer les facteurs saison-
niers a partir de ces rapports. Les facteurs sai-
sonniers définitifs me sont produits que lorsque 
ces operations ont été exécutées a plusieurs re-
prises(3). 

Bien que la désaisonnalisation permette de mieux 
comprendre la tendance-cycle fondamentale d'une 
série, la série désaisonnalisée n'en contient pas 
moms une composante irrégulire. De légres va-
riations d'un mois a l'autre dams la série dCsai-
sonnalisée peuvent tre de simples mouvements irré-
guliers; pour avoir une neilleure idée de Is ten-
dance fondamentale, les utilisateurs doivent donc 
examiner les series désaisonnalisées d'un certain 
nombre de mois. 

A cette fin, ils disposent des mois a dominance 
cyclique, ou MDC(4). Il s'agit du plus petit non-
bre de nois pour lesquels un certain rapport de-
vient et reste inférieur a l'unitê; autrement dit, 
c'est la période pendant laquelle le taux de varia-
tion moyen absolu de la tendance-cycle de la série 
désaisonnalisée est supérleur a celui de la compo-
sante irrégulière. Le MDC peut étre considéré 
comme le nombre de mois que doit durer une varia-
tion de la série désaisonnalisëe dans une direction 
donnée avant qu'on me puisse kre raisonnablement 
certain que la tendance-cycle de la série évolue 
dans la mme direction. Ainsi, un MDC peu élevé 
est souhaitable et indique la presence d'une série 
lisse. L'application d'une moyenne mobile aux 
données désaisonnalisées dont la période est égale 
au MDC tend a lisser les mouvements irréguliers 
pouvant dissimuler la tendance-cycle fondamentale. 
La méthode de Is moyenne mobile du MDC permet de 
réduire tous les genres de série a peu près au mme 
niveau de lissage, queue que soit la taille de la 
composante irreguliare dams la série initiale. 

EXPLANATORY NOTES 	 NOTES EXPLICATIVES 

The percentage change in sales shown in 
this report are based on the total dollar 
volume of receipts for each of the periods 
being compared. These trends include the 
effect of stores starting operation or ceasing 
operation and are not limited to identical 
stores, i.e., those in operation in both of 
the periods being compared. 

See Tables 14,15 and 16. 
See Tables 14,15 and 16 (Column 1) 

La variation des ventes en pourcentage donnée 
dams le present bulletin est fondée sur la valeur 
totale des recettes pour chacune des périodes ob-
servées. Elle tient compte des magasins qui ont 
ouvert leurs portes et de ceux qui les ont fermCes; 
autrement dit, elle ne se limite pas aux magasins 
qui ont été exploités dans toutes les périodes en 
cause. 

Voir les tableaux 14, 15 et 16. 
Voir les tableux 14. 15 Et 16 (colonric 1) 
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The stock-sales ratios(S) are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the  
dollar volume of sales for the month. 

The sales-stocks ratios(6) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning and 
ending stocks at selling value for the month. 

The metropolitan areas of Montréal, Toronto, 
Winnipeg and Vancouver are census metropolitan 
areas as defined by the 1971 Census. 

The commodity reference list, which de-
scribes in detail the commodities comprising 
each-of the 40 departments noted within, is 
published in the December issue of this pub-
lication. 

Revisions to department store sales and 
stocks are published yearly in the March issue 
of this publication. Revisions to month-end 
accounts receivable are published on a monthly 
basis. 

Number of shopping days that this report 
is based on varies from month to month. See 
Text Table II for the number of shopping days 
the current report is based on. 

(5) See Table 10. 
((,) Soo Table I I. 

TEXT TABLE Ii. Number of Shopping Days, by Month 

On obtient les ratios stocks-ventes(5) en dlv - 
sant la valeur marchande des stocks a la fin do 

r 	c chi. f fre dv:-; v-tì i c 	pour iv 00 is. 

On obi jent les ratios ventcs-stockslo) en 0 ivi-
sant le chiffre des ventes pour le mois par la 
valeur marchande moyenne des stocks en debut et en 
fin de mois. 

Les regions métropolitalnes de Montréal, de 
Toronto, de Winnipeg et de Vancouver correspondent 
aux regions métropolitaines du recensement de 1971. 

La liste de référence des marchandises, qul 
dëcrit en detail les produits de chacun des 40 
rayons présentés dana cette publication eat repro-
duite dams le numéro de décembre. 

Les chiffres révisés des ventes et des stocks 
des grands magasins sont publiés chaque année dana 
le numéro de mars du present bulletin. Les révi-
sions aux comptes a recevoir en fin de mois sont 
appor tees mensuellement. 

Le nombre de jours coimnerciawc sur lesquels sont 
bases les renseignements présentés ici vane d'un 
mois 	Fautre. Le tableau explicatif II donne le 
nombre de jours pour la période la plus récente. 

Voir tableau 10. 
Vol r t;ihleau II 

S 
TABLEAU EXPLICATIF II. Nombre de jours couunerciaux, par mois 

1980 	 1979 

Total number Number of Total number Number of 

of shopping Saturdays of shopping Saturdays 

days days 

Nombre total Nombre de Nombre total Nombre de 

de jours samedis de jours samedia 

commerciaux commerciaux 

January - Janvier 26 4 26 4 

February - Février 25 4 24 4 

March - Mars 26 5 27 5 

April - Avril 25 4 24 4 

May - Mai 27 5 27 4 

June - Juin 25 4 26 5 

July - Juillet 26 4 25 4 

August - Aot 26 5 27 4 

September - Septembre 25 4 24 5 

October - Octobre 26 4 26 4 

November - Novembre 25 5 26 4 

December - Décembre 26 4 25 5 
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TABLE 1. Department Store Monthly Salem. by Department, Canada, 1979 and 1980 

January February March April May June July Aug-: 
1980 1980 1980 1980 1980 1980 1980 1980 

Janvier F6vrter Mars Avril Nai Juin Juillet Aorat 
1980 1980 1980 1980 1980 1980 1980 1980 

Department 

railliers 44 dollars 

I 	Wanes's and misses 	dresses, housedres8ea, 8,148 9,567 12,709 15,783 21,119 16,682 14,447 13,687 
aprons and uniforms 

2 	Women's and misses' 	coats and suits 11,830 10,567 14,525 14,834 7,503 5,927 7,134 16,151 

3 	Women's and misses' sportswear 22,240 24,233 30,706 36.365 43,785 35,427 34,828 39,906 
4 	Furs 3,849 3,069 1,767 627 425 400 1,222 2,365 
5 	Infants' and children's wear and nuraery 13,840 12,973 15.186 18,402 17,867 16,020 17,328 19,319 

equipment 

6 	Girls 	and teenage girls' wear 7,713 8,742 12,715 14,499 14,728 12,740 12,373 21,289 
7 	LIngerie and women's sleepwear 8,083 8,604 10.591 11,657 15,230 12,676 13,610 11,118 
B 	Intimate apparel 6,239 5.779 7.354 8,406 9,012 8,890 8,410 8,502 
9 	Millinery 1,159 871 766 1,059 960 774 887 900 

113 	Women's and girls' hosiery 6,759 6,228 7,169 8,486 8,610 7,165 6,369 7,376 

11 	Women's and girls' gloves, mitta and 7,340 7,074 9,262 11,134 12,573 10,593 9,546 10,415 
accessories 

12 	Women's, misses' and children's footwear 12,988 11,646 16,849 23.261 23,820 19,262 16,800 20.727 

17 	',1, ' u 	c7.'thirrg 73,107 19.910 27,822 30.095 30,166 37,812 24,290 27, 

17 	F,,,d 	sod 	kindccdprh.sts 38,599 46,729 41,427 46,311 1,I5 42,154 a1.01 
18 	Toiletries, cosmetics and drugs 27.702 28,333 30.113 33,254 35,680 32,258 34,325 32,719 

19 	Photographic equipment and supplies 8,431 7,150 8,644 9,304 10,485 11,865 12,126 12,226 
20 	Piece goods 5,039 4,991 6,016 5,822 6,004 4,925 6,355 4,864 

21 	Linens and domestics 22.416 13,641 16,458 17,231 19,954 19,664 25,548 21.290 
22 	Sma11ware 	and notions 8,473 6,737 7,174 7,242 6,371 6,030 6,980 6.976 
23 	China and glassware 7,214 6,788 7,855 8,169 10,113 8,784 9,103 8,601 
24 	Floor coverings 10.285 10.370 11,998 11,333 12,615 12,076 13,154 11,878 
25 	Draperies, curtains and furniture coy- 10,168 9,478 12,461 14,068 14,028 14,031 14.816 12,694 

flings 

26 	Lamps, pictures, mirrors and all ether 6,394 5,727 6,789 6.753 6,691 6,566 7,846 7,378 
hoe. furnishings 

27 	Furniture 42.701 32,183 39,230 36,648 45,605 42,165 50,880 62,484 
28 	Major appliances 34,843 26,903 33,236 30,273 36,312 36,592 44,049 40,191 
29 	TelevisIon, radio and soaic 25,948 20,944 25,133 21,522 22,000 21,587 25,281 27,171 
30 	Housewares and small electrical appliances 20,731 20,822 22,018 24,422 30,384 26.823 29,683 27.325 

31 	Hardware, paists, wallpaper. etc. 17,512 17.113 19,161 24,996 30,966 28,166 25.477 22,973 

32 	Plumbing, heating and building materials 5.345 5.440 6,649 8,315 10,004 9,228 8,724 8,379 

33 	Jewellery 10,115 11,092 14,074 14,226 18,565 17,288 15,318 15,929 

34 	Toys and games 6,109 6.939 8,650 11,381 11,327 10.190 12,114 10,979 

35 	Sporting goods and luggage 18,315 14,924 17,918 25,921 31,065 30.049 29,310 22,917 

36 	Stationery, books and magazines 16,401 15.212 15,965 16,156 18,608 18,131 17,998 23,727 
37 	Gasoline, oil, auto acceasories. repairs 12,436 10.713 13,347 16,452 16,291 15,987 25,645 14,830 

and supplies 
38 	Meals and lunches 15,429 14,761 16,657 16,865 17,782 17,277 18.052 18,3i17 

39 	Repairs and services 5.011 4.561 4,954 5,257 5,931 5.118 5,250 

40 	All other departments 17.741 17,414 20,619 27.365 37,337 28,170 25,335 22,74. 

41 	TOTAL ALL DEPARTMENTS 560,634 521,360 616,044 684,859 765,486 702,417 708,224 728,71 - 	 is 

fl 
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• SLEAD 1. Ventes mensuelles des grands liagasina, par rayon, Canada, 1979 at 1980 

Change 

Variation 

August September October Novetber December August- August 
July 1980/1979 
1980 

AoGt Septnusbre Octobre Nove,sbre Ddccabre AoOt- Aolt 
julliet 198011979 
1980 

thousands of dollars per cent 

sillier, de dollar, pourcentage 

13.373 14.277 13.372 15,091 19,529 - 	5.3 + 	2.3 

19.088 17.415 24.175 23,786 23,357 + 126.4 - 15,4 

37.035 43,138 35,975 42,863 53,090 + 	14.6 + 	7.8 
2,402 2,187 2.129 3,641 5,089 + 	93.5 - 	1.5 

20,672 19,345 21,027 22.070 29,232 + 	11.5 - 	6.5 

20.619 16,030 14,383 17,211 22.275 + 	72,1 + 	3.2 
11,554 12,815 13,464 20,640 37,200 - 	18.3 - 	3.8 
7,536 7,872 6,582 7,990 10,647 + 	1.1 + 12,8 
994 1,736 2,080 2,879 3,622 + 	1.5 - 	9.5 

7,002 8,695 8,846 9,518 12,909 + 	15.8 + 	5.5 

9.169 12,317 12,798 18.199 28,995 + 	9.1 + 	6.6 

71,038 25,042 25,121 25,303 27.262 + 	23.4 - 	1.5 

,729 34,521 17,227 
In 

47 1 118 67,386 + 	12.9 - 	4.5 

31,238 30,303 32.515 41,139 75,786 - 	4.7 + 	4.7 

11,893 10,708 9,999 14,108 28,243 + 	0.8 + 	2.8 
5,471 6,357 6,672 6,739 5,304 + 	11.1 - 11.1 

21.756 22,623 21,086 23,387 33,607 - 	16.7 - 	2.1 
6.532 8,241 8,876 9,728 11.338 - 	0.1 + 	6.6 
8,440 9,513 8,625 15,158 27,608 - 	5.5 + 	1.9 
11.766 13,013 14,875 15,386 12.244 - 	9.7 + 	1.0 
12.872 13.526 11,990 14,651 15,053 - 	14.3 - 	1.4 

7,089 7,970 7.664 11,031 17.152 - 	6.0 + 	4.1 

40.967 42,205 39,785 42,189 38.839 - 	16.5 + 	3.7 
36.511 39,759 37.267 36.298 39,100 - 	8.8 + 10.1 
26.084 30.222 28,520 37.696 57,782 + 	7.5 + 	4.2 
26.331 25,319 25,344 35,491 62,366 - 	7.9 + 	3.8 

22,901 24.669 26,568 25,067 35,055 - 	9.8 + 	0.3 

6,092 7,126 7,399 7,802 6,692 - 	4.0 + 37,5 

15,925 19,363 15,857 28,891 60,119 + 4.0 -- 
10,610 10,286 11.166 42,175 65,881 - 9.4 + 3.5 
20,529 19,174 20.133 26,867 45,512 - 21.8 + 11.6 

23,139 21,668 18,412 27,814 49,544 + 31.8 + 2.5 
14,786 13,589 18,154 19,028 20,528 - 5.1 + 3.9 

5.293 16,283 11,655 20,515 24,824 + 1.5 + 0.1 

. 
.033 5,029 6,069 2.464 6,721 + 1.6 + 5,9 
.492 

.098 

L'i,825 

722.429 

21,717 

740,625 

24,121 

920,368 

37,771 

1,299.618 

- 

+ 

10.1 

2.9 

+ 

+ 

1.3 

3.3 

Rayon 

Robes, robes de mAnage, tabliers at uni- 	1 
iormca pour dames at jeunee (flies 

Nanteaux at taifleur. pour daises cc jeans. 	2 
8 SUes 

Viteisents sport pour dimes at jemsas fill.. 	3 
Fourrures 	 4 
VPte,uenta pour b&bAs at enfancs at articles 	5 
de ohambre. d'enfants 

Vlteiuente de fillettes at d'adolescence. 	6 
Lingerie ec v8tements do null pour dame. 	7 
Sous-vtemcnts 	 8 
Chapeaux 	 9 
Ban pour daises at fillette. 	10 

Canto, mouflea et articles do parure pour 	11 
dames at fillettea 

Chaussures pour dames, jeunea filles at 	12 
enfants 

Vltonents pour hosmes 	 13 
7r den d'hablllement pour bonuses 	14 

cents at articles d'habilleinenc pour 	15 

s,ucc, pour ho.s at sarcoma 	16 
'rc,doitn alirentaires at connexes 	17 
Articles de toitatto, rosmAciques at m8di- 	18 

'scents 
Appareils at fourniturea photogrsphiqu.. 	19 
lissua I is plce 	 20 

Literis at linge de muses 	21 
Menus articles 	 22 
Porcnlaine cc verrerte 	23 
RevOtements de plancher 	24 
Tentures, rideaux at hounes 	25 

Luapes, tableaus, airoirs at sutres articlss 26 
d'aseublement poui' Is muiaon 

Meubles 	 21 
Cros apparells mAnagers 	28 
T8111eision, radio at susique 	29 
Articles de mAnage at petita spparell. flux- 30 

tr Iques 

Qoincaillerle, peinture. papier-tencure, 	31 

Matérial de ploaberie, chauffage at con.- 	32 
trucE ion 

Bijouterie 	 33 
Jounce cc jeux 	 34 
Articles de sport at mali... 	35 

Papeteria, livrcs at revue. 	36 
Essence, hoile, accessoires d'auconiobila, 	37 
rfparstion et fournitures 

Repas cc casse-crolces 	38 
!ervicos cc travaux do reparation 	39 
Taos autres rayon. 	 40 

TOTAL, TOSS RAYO88S 	 41 
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TABLE 2. Department Store Monthly Sales, Seasonally Adju.t.d, by D.psxcment. CBnada, 1979 and 19800 

January 	 February March April Hay .Jne Jul 
1980 	 1980 1980 1980 1980 1980 1980 

Department 
Janviar 	 I8vrlar Mars Avril Mat Juift Juillec 
1980 	 1980 1930 1980 1980 1980 1980 

No. 

thousandi of dollars 

milliers de dollar. 

I Wom*n'o and misses' dresees, housedresses, 13,975 13,304 14,800 14,634 15,532 14,699 15,499 
aprons and uniforms 

2 Women's and misses' coats and suits 15,870 15.726 12,370 14,216 12,113 14,918 14,291 

3 and misses' sportswear 37.007 34,911 35,037 37.853 37,694 36,545 40,301 
4 Furs 2,079 2,591 3,517 1.771 2,292 2,992 2,243 

infants' and children's wear and nursery 20,279 18,289 17,061 18,951 18,553 19,078 20,398 
equipment 

6 Girl.' and cc'ena3e girl.' wear 15,368 14,525 13,115 15,304 14,933 15,093 15.975 
7 LingerIe and wo,sen's nleupwear 15,240 13,738 14,343 14,121 14.792 14,520 16.253 
8 In 	ts.,Fe apparel 7,998 7.632 7,962 8,055 8,057 8.140 8,433 
9 Hhllinery 1,445 1.435 1.252 1,467 1,319 1.189 1,358 

10 Women's and girls' hos1ry 8,254 7.762 7,816 8,228 8,218 8,932 9,049 

ii Women's and girls' gloves, mitts and acres- 12.513 11.736 12.184 12,807 13,040 13,271 13,690 
Sue I CS 

12 Won,s's, misses' and chIldren's footwear 20,958 20,553 17.923 22.311 21,415 21,797 22,433 

Ii 9,o'v 	'lothi ,, r 39743 10,967 29.580 32.129 31917 35,844 3. 

I 
I; ocj 	,.od 	k.Jr,.d 	rol 45.824 48,536 43.063 43,976 51,5.2 48,162 47,498 
lB Toiletries. cosmetics and drugs 36.290 35,570 34.954 37,601 36.806 37,527 39,760 

.9 Photographic equipment and supplies 11.728 11,416 11,162 11,774 11,509 12,617 11,861 
20 Pie,,' goods 5.849 5,677 5,701 5.087 5.169 5,532 5,730 

Linens and domestIcs 21,402 20,423 21,842 20,353 21,216 21,142 23,693 
12 Snallwares and notIon, 8,006 7,808 7,792 7,712 7,485 7,761 8,338 
23 ChIna and glassware 10,852 11,480 11,291 10.476 11,114 11,276 10,598 
24 Floor coverings 11,829 12.631 12,672 11.542 12,116 13,341 13.490 
25 DraperIes, curtains and furniture coverings 12.912 12.985 13,705 13,274 12,920 13,963 13.822 

26 105,1's, 	pictures, mirrors and all other ho,e 8,815 8,230 8.018 7,624 7.561 8,166 9,257 
turn I shings 

27 Furniture 19.740 39.676 43,214 38.801 42,582 43,523 44,608 
28 Major applIances 36,209 37.015 37,457 34,137 34.338 36,603 37,710 
29 Television, radio and music 29,057 28,943 30,827 27.638 28,420 31,367 29,669 
30 Housewares and small electrical appliances 30,324 28,473 29,670 28,590 30.212 30.934 31,760 

31 Hardware, paints, wallpaper, etc. 25,972 24,774 22,841 22,981 23,709 25,732 27,069 

32 Plumbing, heating and building materials 7,127 7,516 1,694 7,494 8,202 7,326 7,754 

33 Jewellery 20,366 19,493 20,006 18,211 19,733 20,628 19,778 
34 Toys and gumes 18.063 18.055 16,964 17,607 17,256 16,913 19.038 
35 Sporting goods and luggage 24.751 25,188 25,304 27.511 24,996 24,080 27,449 

36 Stationery, books and magazines 21,930 20.374 20,875 20,731 21,869 22,965 24,355 
37 Gasoline, oil, auto accessories, repaIrs 16.285 14,985 14,842 15.876 15.588 15,854 15.675 

and supplies 
38 Meal, and lunches 17.837 17,673 17.907 16,099 17,709 18,561 18, 
39 Repairs and services 5,852 5,599 5,804 6,040 6,004 6,083 
40 All other departments 25.542 23.630 23.296 25.531 24,761 26,486 27, 

61 TOTAL, ALL DEPARr1TS 752,729 729,466 731,036 745.303 751,951 778.474 794. 

(I) Each department, including the "TOtAL, ALL DEPAA1XITS", has been 
"TOTAL, ALL DEPARNPJITS", 

adjusted saparately. 	Therefore, the sum of the departments will not equal the 



uALl 2. Ventes men.uelles dci grands sagasin., d6,aiaonnall.8e., par rayon, Canada, 1979 et 1080(1) 

1979 Change 
- August- 

July 
August September October Novembei D.ce.ber 1980 

Rayon 
AoOt AoOt Septembre Octobre Noveibre Ddce.ibr. Variation 
1980 soOt- 

Jollier 
1980 

tIuaands of dollar, per Cent 
g0  

silliers de dollars pourcentage 

14,318 14,048 13,988 14,124 14.171 14.383 - 	7.6 Robe., robe, de m8nage, 	rablier, ci uni- 1 
forme, pourdamee et Jeunea flue. 

15,23.4 17,985 13,154 15,628 15,597 16,685 + 	6.6 Manteaun at tailleur. pour dane, at Jeune. 2 
Nile, 

39,850 37.031 35.984 35,763 35,985 35 ,73 1.1- V8tenente aVon 	pour dame, et jeunea fill.. 3 
2.230 2,266 1,989 2,284 2.168 2.293 0.6 Fourparn. 4 

16,966 18,371 16.949 19,260 18.265 19.088 - 168 VPtement, pour b8b8s at anianta at article. 5 
de rhembre, d'entanta 

14.924 14.343 13.951 14.614 13,335 14,789 - 	6.6 V8temenrs de fi1letta Ct d'adoleacent.. 6 
14.335 14,594 14.441 14.748 14,160 14,951 - 11.8 LingerIe at v8te.snts de nult pour dame. 7 
8,522 7,502 7.504 7,528 7,882 7,846 + 	1.1 Sou.-vet.manta 8 
1.302 1.433 1.382 1,471 1,385 1.690 - 	4.1 Chapeaux 9 8.537 8,041 7,554 8,047 8,022 8,179 - 	5.7 Bas pour dame, at fillette. 10 

13.349 12,346 12,245 12,479 11,860 12.333 - 	2.5 Cant., .oufle, ci articles de parure pour II 
dames et fillette. 

20,622 20.908 20.152 21.922 17.979 21,248 - 	8.1 Chauaaurea pour dame,. Jeunes Cult, at 12 
eel an t. 

.175 34,360 31,482 33,127 32.164 35.798 - 	3,3 Vieecnt, pour boone. 13 

S 
2.145 :I(1 11.549 11,79 - 	7.Q Ar/1o,, 	d'h.'h141on'nt 	our 	1,oaueou 74 

(I5 * 	' 9: :7* 	:. 	.1 .,*nlaires 	Cl 	 conne000 17 
36,879 34,938 34,611 34.938 34957 35,369 - 	7.2 Arijole,, de tollette, coasétiques at .&di- 18 

ca.ents 
12,069 11,534 11,815 11.982 12.114 12.349 + 	1.8 Apparetls at fournit,are, photogr.phiquea 19 
5,202 5.831 5,712 6,007 5,707 5,706 - 	9.2 Ti..,,. 5 	1. pIbre 20 

21,436 21.513 20,653 21,387 20,860 22.012 - 	9.5 Literie et 	linge de 5.1.05 21 
7.916 7.385 7.349 8.187 7,508 7,812 - 	511 MefluC article. 22 

10,225 9.761 10.188 10,530 10,877 10,159 - 	35 Porceluine ci verrerie 23 
12,385 12,110 11,756 12.596 12,213 12,809 - 	8.2 Ren7temni, de puncher 24 
13,025 13,052 12,895 13,188 12,704 13.446 - 	5.8 Tentores, rideaux ci hou..e. 25 

8,251 7,794 8,066 7.719 8.060 8,178 - 10.9 Lampe., tableaux, •iroirs at autrea article, 26 
d'ameublement pour Is aalaon 

40,948 39.240 58.889 39.468 40,741 41,527 - 	8.2 )4eubie. 27 
37,352 33,585 35,768 55.660 35,737 36,878 - 	0.9 cr0, appar.i1e .8nager. 28 
29,358 27,617 26,501 21,116 28,325 28,474 1.0 Télévision, radio at musique 29 
28.784 27.240 27.552 28.134 28.524 28.763 " Article. de .ênage at petit. appar.iI. 81.c- 30 

irique. 

25,413 25,126 26,276 25.934 22,104 25,753 - 	6.1 Quincaill.rie. peinture, papier-tentur., 31 

8.733 6,324 6.477 7.037 8.025 7,739 + 12.6 
etc. 

MatérIal de plosberie, chauffage at rena- 32 
truction 

19.707 19.188 22.074 19.825 19,748 20,474 - 	0,4 Bijooterle 33 
17.978 17,159 17,008 17,726 17.828 11,868 - 	5.6 .louet, ci Jaw 34 
27,482 24,105 23,871 25,009 23,581 24,251 + 	0.1 Article. de .port at valia., 35 

22,694 21.538 20,200 21,009 20,882 21,829 - 	6.8 Pap.terle, livres at revue. 36 
15,698 14,813 14,877 15,937 14,957 16.300 4 	0.1 Ea.ence, hull., acce..oIre. d'a,atomablle, 37 

reparation at tourolture. 
11.771 17.430 17,108 17,598 17.723 17.711 - 	5.0 Repa. et ca.ae-croOte. 38 
5,687 5,252 5.144 5.151 5 1 159 5,390 - 	4.0 ServIces at iracaun de r8paration 39 
13,642 23.797 24,558 24,616 23,703 25,835 - 12.8 Two autre. rayon. 40 

. 	 *3,765 729,680 714,099 731.858 127.928 155,959 - 	3.8 TOTAL, TOOlS RAYONS 41 

I) Osaque rayon, ineluant "TOTAL. TOOlS RAYI39S", a etC aju.tC individuellement. 	Ba con.Cquence Is zoom dos rayons no corre.pond paa au "TOTAL, TOOlS 
RAYONS". 
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TABLE 3. Dapartaent Store Monthly Sales, by Province and Selected Metropolitan Area, 1919 and 

January February March April 
1980 1980 1980 1980 	 1980 	1980 	1980 	1980 

Janvier F8vrier Mars Avril 	Mat 	 Juiti 	millet 	AoOt 
1980 1980 1980 1980 	 1980 	1980 	1980 	1980 

Provinc, and selected 
aetropoilcan area 

milliers do dollars 

1 	Newfoundland 5.828 5,723 7,115 8,630 9.182 8,151 8,447 9,269 

2 	Prince Edward Island 3.203 2,902 3,290 3,939 4,356 4,141 5,016 4.714 

3 	Nova Scotia 10,985 11,204 13,755 17,469 18.624 17,917 17,097 18,360 

4 	New Brunswick 10,212 9,843 12,094 14,880 16,056 14,919 14,289 14,647 

5 	iuebec 104,997 94,077 112.435 127.620 149,541 131,890 135,223 136.266 

6 	Ontario 199,989 180,914 209,114 242,251 266,650 249,011 248,393 249,701 

7 	Manitoba 27,740 26,404 34,225 36.763 40,499 34,929 35,749 37,631 

8 	SaakaEchewan 14,487 14,310 17,724 18,787 21,130 18.817 18.534 21,073 

9 	Alberta 80,742 78.282 92,416 97,684 108,321 101.610 99,378 106,666 

10 	British Colunbia 100,751 96,116 111,853 114.626 128,735 117,758 123.677 127,899 

11 	Yukon and Norttwept 
Territoriea 1,700 1,586 1,963 2,190 2,392 2,663 2.421 2.483 

12 	CANADA 560,634 521,360 816,044 684.859 765,486 702,417 708,224 728,708 

13 	Montr6al 64,608 58.114 70.151 79,328 91,034 80,614 81,056 82,5t.  

14 	Toronto 84,459 75.883 86,976 98,913 106.766 100,828 98.341 99,52- 

15 	Winnipeg 25.217 24.044 31.078 33,277 36,646 31.429 32,315 33,96 

16 	Vancouver 64,665 61.783 71,381 72,208 80,651 74,130 76,363 78,868 

TABLE 4. Number of Department Store Locations, by Province and Selected Metropolitan Ares, 1979 and 1980 

January February March April May June July August 
1980 1980 1980 1980 1980 1980 1980 1980 

Province and selected 
metropolItan area Janvier Fivrier Mars Avrll Mel Juin Juillet Aoli 

1980 1980 1980 1980 1980 1980 1980 1980 

number 

nnnbre 

1 	Newfoundland 17 17 17 17 17 17 17 17 

2 	Prince Edward lal.and 7 7 7 7 7 7 7 7 

3 	Nova Scotia 24 24 26 26 26 26 26 28 

4 	New BrunswIck 23 23 24 24 24 24 24 24 

5 	Onebec 159 159 159 158 138 158 157 159 

6 	Ontario 274 274 275 275 174 274 273 277 

7 	Manitoba 34 34 34 34 34 34 36 34 

8 	Saskatchewan 22 22 23 24 25 24 24 26 

9 	Alberta 60 60 60 61 62 63 63 63 

10 	British Col,bta 86 86 86 86 86 87 87 88 

11 	Yukon and Nor thwea 
Territories 7 7 7 7 7 7 7 7 

12 	CANADA 713 713 718 719 720 721 723 

13 	Montr8al 81 81 81 80 80 80 80 

14 	Toronto 81 81 81 81 79 79 79 

15 	WInnipeg 27 27 27 27 27 27 27 

16 	Vancouver 39 39 39 39 39 40 30 40 
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;4t&SJJ 3. Vences seosuellee dee grand. .ag.sinm, par province at certatna. sones .8tropolitainea, 1979 at 1980 

thange 
,119 

Variation 

Auguet September October November December Augoet- August Province at certain.. 
July 1980/1979 san.. .&tropolitaines 
1980 

AoOt Sepere Octobre Novembre DAcambre AoGt- LoOt 
juillet 1980/1979 
1980 

8°  
thousands of dollars per cent 

nSlllerg de dollars pourcentage 

9,251 9.303 9.734 12.122 17.338 + 	9,7 + 	0.2 Terre-Neuvs 

4.908 3,944 4,244 5,209 7,411 - 	6.0 - 	4.0 !le-du-Princ.-,douard 	 2 

17,886 16,932 18,145 24,830 35.159 + 	7.4 + 	2.7 Nouve1le-coeea 	 3 

14.626 13.926 15.521 20,830 29,650 + 	2.5 + 	0.2 Ncuv.au-Brunswtck 	 4 

135.650 137,550 133,070 165,311 240,659 + 	0.8 + 	0.5 Qu8bec 	 5 

252,084 256,398 273,125 333,790 484.350 + 	0.5 - 	0.9 Ontario 	 6 

36,621 40,456 39,294 50,206 66,975 + 	5.3 + 	2.8 Manitoba 	 7 

19.250 20.262 20,635 27,880 35,416 + 13.7 4. 	9.5 Saukatchewen 	 8 

96,492 98,825 103,356 126,628 172,692 + 	7,3 4 10.5 Alberta 	 9 

+ 	3.4 Co1bie-8ricsnnique 	 10 

118,333 124.833 123,502 153.561 210,966 + 	2.6 
+ 10.2 

Yukon cc lea Tern- 	 11 
toiree dii Nord-Oue.t 

705,098 722,429 740.625 920.368 1.299,618 + 	2.9 + 	3.3 CANADA 	 12 

-,167 86,790 79.321 104,623 132,744 + 	1,8 + 	1.5 )Sontr8al 	 U 

• 

109.932 111,712 137.735 201,003 + 	1.2 - 	2.8 Toronto 	 14 

36,744 34,586 45,617 60,222 + 	5.1 + 	2.4 Winnipeg 	 15 

78,054 75,465 94,292 128,164 + 	310 + 	9.3 Vancouver 	 16 

TABLEAI2 4. Nembre de succuniales des grands mag.min.. par provinca at certainea zone. m8tropolltstnee, 1979 cc 1980 

1979 

Province at cercaine. 
June July Auguat September October November Decnaber zones •Atropolitainei 

Join Juillet LoSt Septembre Octobre Novembre' DAceabre 
N 

number 

sombre 

17 17 17 17 17 17 17 Terre-Neuve 	 1 

7 7 7 7 7 7 7 tte-du-Princ.-fdouard 	 2 

24 24 24 24 24 24 24 Nouve11.4coaee 	 3 

22 22 22 22 22 23 23 Nouve.u-Brun.wick 	 4 

155 155 158 158 159 159 159 QuAbec 

265 266 268 271 274 274 274 Ontario 	 6 

30 30 30 31 33 34 34 Manitoba 	 7 

22 22 22 22 22 22 22 Saskatchewan 	 8 

57 57 58 58 59 60 60 Albert. 	 9 

Colombie-Bnitasnique 	 10 

89 89 92 92 93 93 93 
Yukon at Its Tern- 	 11 

comes du Nord-Ousat 

689 698 702 710 713 713 CANADA 	 12 

80 81 81 81 81 81 flontr8a1, 	 13 

77 79 81 81 81 81 Toronto 	 14 

24 24 25 25 27 27 winnipeg 	 15 

35 35 38 38 38 38 38 Vancouver 	 16 
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TABLE 5. Department Store Cumulative Sales, by Department for Canada 
January-August 

TABLEAU 5. Ventes cumulatives des grands magasins, par rayon, Canada 
Janvier-aoGt 

Department Sales - Ventea Change 
1980/1979 

RayOn 
r 

1979 1980 
Variation 

No, 1980/1979 

thousands of dollars per cent 

milliers de dollars pourcentage 

I Women's and misses' dresses, housedresses, aprons and uniforms - 104,231 112,142 + 	7.6 
Robes, robes de ménage, tabliers et uniformes pour dames et 
jeunea flues 

2 Women's and misses' coats and suits - Manteaux at tailleurs pour 91,415 88,471 - 	3.2 
dames et jeunes filles 

3 Women's and misses' sportswear - Vgtements sport pour dames et 246,601 267,490 + 	8.5 
jeunes filles 

4 Furs - Fourrures 16,670 13,724 - 17.7 
5 Infants' and children's wear and nursery equipment - Vgtements pour 127,015 130,935 + 	3.1 

bèbés et enfants et articles de chambres d'enfsntg 
6 Girls' and teenage girls' wear - V4tements de fillettes et d'sdo- 91,981 104,799 + 13.9 

lescentes 
7 Lingerie and women's sleepwear - Lingerie et vtements de nuit pour 87,363 91,569 + 	4.8 

dames 

8 Intimate apparel - Sous-vgtements 55,366 62,652 + 13.2 
9 Millinery - Chapeaux 7,953 7,376 - 	7.3 10 Women's and girls' hosiery - Baa pour dames et fillettes 50,311 58,162 + 15.6 11 Women's and girls' gloves, mitts and accessories - Gants, moufles 70,605 77,937 + 10. et articles de parure pour dames et fillettes 

12 Women's, misses' and children's footwear - Chaussures pour dames, 133,678 145,353 + 
jeunes filles at enfante 

13 Men's clothing - Vtements pour hoasses 205,070 215,635 + 14 Men's furnishings - Articles d'hablllement pour hommes 188,051 199,334 + 	. 

15 Boys' clothing and furnishings - VBtements at articles d'habille- 74,888 83,170 + 11.1 ment pour garcons 
16 Men's and boys' footwear - Chaussures pour hommes at garçons 81,731 92,952 + 13.7 17 Food and kindred products - Produita alimentaires et connexes 308,485 359,888 + 16.7 18 Toiletries, cosmetics and drugs - Articles de toilette, cosmétiques 225,072 254,384 + 13.0 et médicaments 
19 Photographic equipment and supplies - Appareils et fournitures photo- 75584 80,231 + 	6.1 graphiques 
20 Piece goods - Tissus è la pièce 43,069 42,016 - 	2.4 21 Linens and domestics - Literie et linge de maison 143,746 156,202 + 	8.7 

22 Smallwares and notions - Menus articles 49,647 55,983 + 12.8 23 China and glassware - Porcelaine et verrerie 53,276 66,627 + 14.3 24 Floor coverings - Revétements de plancher 90,268 93,709 + 	3.8 25 Draperies, curtains and furniture coverings - Tentures, rideaux et 94,435 101,744 + 	7.7 housaes 
26 Lamps, pictures, mirrors and all other home furnishings - Lampes, 48,854 54,144 + 10.8 tableaux, miroirs at autres articles d'ameublement pour la maison 
27 Furniture - Meublea 

307,028 331,896 + 	8.1 28 Major appliances - Gros appareils ménagers 259,383 282,399 + 	8.9 

29 Television, radio and music 	Télévision, radio et musique 175,083 189,586 + 	8.3 
30 Housewares and small electrical appliances - Articles de isénage et 177,827 202,208 + 13.7 

petits appareils électrlques 
31 Hardware, paints, wallpaper, etc. - Quincaillerie, peinture, 173,667 186,364 + 	7.3 

papier-tenture, etc. 
32 Plumbing, heating and building materials - Materiel de plomberie, 52,852 62,084 + 17.5 

chauffage et construction 
33 Jewellery - Bijouterie 108,230 116,607 + 	7.7 
34 Toys and games - Jouets at jeux 70,142 77,689 + 10.8 
35 Sporting goods and luggage - Articles de sport et valises 167,949 190,419 + 13.4 

36 Stationery, books and magazines - Papeterie, livres at revues 131,855 142,204 + 	7 
37 Gssoline, oil, auto accessories, repairs and supplies - Essence, 105,335 115,727 + 	9 

huile, accessoires d'automobile, reparation at fournituree 
38 Meals and lunches - Repas et casse-croates 126,170 135,141 + 	7. 
39 Repairs and services - Services et travaux de reparation 37,545 42,014 + 	11. 
40 All other departments - Tous autres rayons 178,182 196,765 + II. 

41 ALL DEPARTMENTS - TOTAL - TOUS RAYONS 4,841,613 5,287,732 + 	9.2 
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. 	\BLE 6. Department Store Cumulative Sales, by Province and Selected Metropolitan Area 
:ivary-August 

1ABLEAU 6. Ventes cumulatives des grands magasins, par province et certaines zones métropolitaines 
Jarivier-aocjt 

Sales - Ventes Change 
Province and selected metropolitan area 1980/1979 

Province et certaines zones métropolitaines Variation 
1979r 1980 1980/1979 

thousands of dollars per cent 

milliers de dollars pourcentage 

Newfoundland - Terre-Neuve 59,375 63,031 + 	6.2 
Prince Edward Island - I1e-du-Prince4douard 30,931 31,567 + 	2.1 
Nova Scotia - Nouve11e-cosse 118,215 125,411 + 	6.1 
New Brunswick - Nouveau-Brunswick 98,176 106,940 + 	8.9 
Québec 931,724 992,049 + 	6.5 
Ontario 1,735,202 1,846,023 + 	6.4 
Manitoba 262,078 273,940 + 	4.5 
Saskatchewan 133,892 144,862 + 	8.2 
Alberta 673,456 765,099 + 13.6 
British Columbia - Colombie-Britannique 921,415 
Yukon and Northwest Territories - Le Yukon 798,568 + 17.6 

et les Territoires du Nord-Ouest 17,398 

4,841,613 5,287,732 + 	9.2 

ntrea1 570,692 607,460 + 	6.4 
1ronto 704,378 751,694 + 	6.7 
Winnipeg 238,129 247,971 + 	4.1 
Vancouver 491,797 579,849 + 17.9 

TABLE 7. Department Store Monthly Sales as a Percentage of Total Retail Trade, by Province 

TABLEAU 7. Proportions procentuelles mensuelles des grands magasins en relation au total du commerce 
de detail, par province 

August - Aoflt 

Province 
1979r 1980 

per cent - pourcentage 

Newfoundland - Terre-Neuve 7.2 7.0 
Prince Edward Island - 	le-du-Prince-Edouard 13.8 13.2 
Nova Scotia - Nouvelle-Ecosse 7.8 7.8 
New Brunswick - Nouveau-Brunswick 8.4 8.0 
Québec 8.0 7.7 
Ontario 10.7 10.0 
Manitoba 14.5 14.0 
Saskatchewan 6.8 7.0 
Alberta 13.6 13.3 
British Columbia - Colombie-Britannique 

. 	:kon and Northwest Territories - Le Yukon 
13.7 

' 14.1 
t les Territoires du Nord-Ouest 11.6 

CANADA 	 10.5 	 10.2 
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TABLE 8. Department Store Monthly Stocks,(1) by Department, Canada, 1979..nd 1985 

January 	February March Apr11 May 2unr Jc1y 
1980 	1980 1980 1980 1980 1980 1980 	1980 

Janvier 	FAvrjer Mars Avril Msi Juin Juillet 	AoOt 
1980 	1980 1980 1980 1980 1980 1980 	1980 

Department 

thousands of dollars 

milliern de dollars 

1 	Women's and misses' dresses, hOuse- 33,550 38,621 40,201 46,840 42,347 33,862 37.702 32,188 
dresses, aprons and uniforms 

2 	Wcmen'a and misses 	coats and suits 28,948 37.879 37,415 32,916 29.487 28,312 50,724 55,358 

3 	Women's and misses' sportswear 77,142 87,703 95,718 110,520 110,144 87,334 98.038 97.079 
4 	Furs 19,248 16,179 14,509 17,163 17,612 15,617 17,403 16,988 
5 	Infants' and children's wear and nursery 53,501 56,521 54,594 66,862 62,608 51,640 70.401 55,510 

equipment 

6 	GIrls' and teenage girls' veer 30,494 37,028 37,306 41.543 41,664 31,312 48,668 41,525 
7 	Lingerie and a,omen's sleepwear 31,661 33,978 36,636 45.044 44,402 34,553 36,101 35,334 
8 	Intiaste apparel 25,714 24,794 24,805 24,670 27,517 23,774 26.969 27,601 
9 	Millinery 1,014 851 1,079 1,788 2,110 2,104 1,380 1,597 

10 	Women's and girls' hosiery 18,176 18,052 18,497 20,251 21,502 12,856 20,617 23,572 

U 	Women's and girls' glove., ultra and 36,282 32,587 41,046 40,396 38,125 36,226 39,354 36,659 
accessories 

12 	Women's, misses' and children'a footwear 70,807 19.201 90,334 103.160 99,458 83,756 91,268 91,475 

15 	Men's clothing 107,790 128.670 134,328 144,793 154,466 117,197 135,945 16, 
14 	Men's furnishIngs 105,200 109,662 114,664 137,509 139,691 110,996 125,938 11 
15 	Soya' 	cluthiof and f.,rninhlngs 38,079 43,907 39,761 41.319 43,018 37,546 55,955 

16 	flea's and boys' 	footwear 31.412 5:3.444 63,c53 71,032 75,483 19,170 '3,448 3.1,908 
17 	Food and kindrnd products 26,388 27,891 28,410 30,802 28,159 18,031 35,402 29,266 
18 	ToIletries, cosmetics and drugs 127.367 101.103 111,647 138,822 140,782 116,216 126,049 111,851 

19 	Photographic equipment and supplies 39,735 35,944 35,225 44,569 43,747 36,523 41,693 40,245 
20 	Fiece goods 30,400 32.541 32,774 35,491 35,367 32,255 34,077 32,851 

21 	Linens and domestics 81,134 83,887 82,320 92.629 100,333 91,288 87.119 80,329 
22 	Smallwarea and notiona 29,034 28,310 30,189 36,793 39,285 35,824 38,106 33,862 
23 	China and glassware 58,253 57,312 57,601 66,682 69,743 42,705 68,893 70,454 
24 	Floor coverings 51.164 46,596 47,404 51,263 52,241 50,899 52,180 50,437 
25 	Draperies, curtains and furniture cow- 61.485 61,394 60,511 66,830 69,655 61,507 65,736 60,957 

cc logs 

26 	I.amps, pictures, mirrors and all other 35,547 35,961 39,264 41,716 46,631 43,670 45,986 46,640 
home furnishings 

27 	Furniture 180,328 176,787 177,627 203,931 196,558 182,432 118.864 170,938 
28 	Major appliances 57.720 59,241 57,697 60,877 60,136 53,780 58,604 53,113 
29 	TelevIsion, radio and music 95,339 91.751 94,432 106,059 106,644 96,273 99,947 94,855 
30 	Houseware, and small slsctric.1 .ppli- 

ances 
106,821 100,376 110,811 120,658 122,785 111,960 125,122 111.527 

31 	Hardvsre, paints, wallpaper, etc. 105,576 106.987 11.7,049 128,101 133,277 119,705 118,307 117,520 

32 	Pl,abing, haatthg and building •sterial, 27,009 26.571 28,960 32,213 30.928 26,056 28,707 21,726 

33 	Jevsllery 91.218 96,547 101.630 116,905 118.193 100,479 101,419 102,635 
34 	Toys and gases 62,042 59,417 58,996 69.666 71,326 60,922 68,552 73,076 
35 	Sporting goods and luggage 95,456 100,920 112,182 138,501 141,819 118,066 122,193 112,094 

36 	Stationary, books and magazine. 66,988 61.366 82,877 74,589 82,718 69,786 80,874 84,543 
37 	Gasoline, oil, auto accessories, repsirs 35.513 35,745 37,442 42,370 43,276 37,719 39,793 

and supplies 
38 	Meals and lunches 1.573 1,690 1,451 1.564 1,880 1,751 2,114 
39 	RepaIrs and services 5,165 4.665 4,572 5,060 5,445 5,186 5.957 . 

40 	All other departments 44,761 57,244 76,368 85,102 90,554 73,056 83,699 73. 

41 	IOTAL ALL DEPARTMENTS 2,245,036 2,300,345 2.412.385 2,741.559 2,783,418 2,379,344 2,629.904 2,530. 

l) At selling value. 
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AL' 8. Stocko(l) sensuals des grands magaalno, par rayon, Canada, 1979 Ct 1980 

Change 

Variation 

August September October 

doOr Septe.bre Octobre 

hnueanda of dollars 

milliers do dollars 

33,002 31,252 44,444 

53,013 55,358 67.327 

91.956 79,070 104,038 
20,362 22.150 24,579 
65,732 59,839 74.290 

November 	December 	August- 	August 
July 	1980/1979 	Raym 

1980 

Noveebre 	Décaabrs 	AoOt- 	AoOt- 
julilet 	198011979 
1980 

per cent 

pourcen tags 

44,818 32,423 - 14.6 - 	2.5 Robes, robea de ado.g., tabliers et ant- 	1 
tomes pour dones at jemies [thea 

52,605 29,978 + 	9.1 + 	4.4 Msnteaux cc tailleurs pour dames cc jeunea 	2 
tiles 

108,529 69,929 - 	1.0 + 	5.6 V8temeste sport pour dones et leone. fill.. 	3 
23.990 19,713 + 	9.1 - 	6.7 Pourrurea 	 4 
69,756 33,833 -21.2 - 	15.6 Vtonenta pour b&b68 at enfants et article. 	5 

de ch,s.bre. d'enharits 

VOtements de fillact.s at d'adoleac.nces 	6 
Lingerie cc v6tements de suit pour dames 	7 
Sous-vOtements 	 8 
Chapeaux 	 9 
has pour dames at fillect.. 	 10 

Cant., tout lea at articles de parure pour 	11 
dames et (Illecte. 

Chauseuree pour daze., Jeunes fillet cc 	12 
en tarts 

Vte,senta pour he. 	 13 
5- f 161CC d'hsbthlesent pour hones 	 14 
\*',eota cc articles d'habill.eioent pour 	15 

g.rçOna 

C ausaures pair ha...si at garcons 	 16 
Produits alimentairse at conneses 	 17 
Articles as tohlette. cossdtiques cc .édi- 	18 

coneats 
Appareils et fournitur.. photographiques 	19 
Tlssus 1 1. piece 	 20, 

Literie at hinge d. matson 	 21 
Menus article. 	 22 
Porcelaine at verrerie 	 23 
RevRtements de plancher 	 24 
Tenture., rideaus at housse. 	 25 

41,444 39,858 47,824 46.752 28,220 - 14.7 + 0.2 
40,199 36.452 52,584 58.894 31,073 - 	2.1 - 12.1 
24,689 20.623 27.793 30,895 26.151 + 	2.3 + 11.8 

1,260 1,332 2.568 2,601 1,7*2 + 15.7 + 26.7 
21,633 18,762 23.666 21.262 16.973 + 14.3 + 9.0 

39.709 38,010 56,460 58.793 34,443 - 	6.8 - 7.7 

81,143 101,088 85,619 74,071 + 	0.2 - 2.3 

141.34? 101 1 004 173.310 127,123 + 23.1 4 4.1 

26,631 26,333 33,944 33.705 21.118 - 11.3 + 10.0 
104.095 102,847 144,543 158,118 103,351 - 11.3 + 7.5 

38.078 36,216 59,348 60,439 38,107 - 	3.5 + 5.7 
35,784 30.798 37.074 32,911 31,698 - 	3.6 - 8.2 

79,609 70,552 93,236 94,739 83,050 - 	8.4 + 0.9 
33,186 28,803 33,309 32,148 32,285 - 11.1 + 2.0 
60,187 53,207 69,266 74,655 67,002 + 	2.3 + 17.1 
49,124 42,613 50,764 48.345 53,675 - 	3.3 + 2.7 
54,996 48,753 60,727 58,683 58,470 - 	7.3 + 10.8 

42,634 36.219 48,285 43,657 33,124 + 	1.4 + 9.4 

162,535 141,615 173,176 174,601 192,482 - 	4.4 + 5.2 
54,877 46,965 59,299 62.940 60,189 - 	9.4 - 3.2 
95,191 82,999 108,768 120.082 103,207 - 	5.1 - 0.4 

108,948 100,100 125,615 128,047 97,340 - 10.9 + 2.6 

108,057 92,102 115,965 118,807 100,146 - 	0.7 + 8.8 

24,044 21.820 24,309 26,553 26,153 - 	3.4 + 15.3 

94,221 84,389 116,257 135,843 90,806 + 	1.2 + 8.9 
71,307 81,826 116.613 92,541 38,888 + 	6.6 + 2.5 

114,373 11.3,981 133,026 133,871 98,663 - 	8.3 - 2.0 

73,967 68,169 89,812 92,050 58,174 + 	4.5 + 14.3 
14,538 34.968 42.701 40,129 34,795 - 	2.9 + 5.8 

826 832 849 722 868 - 20.3 + 103.9 
. '.110 5,826 6,813 5,987 4,903 + 	1.9 - 0.7 

.520 69.016 89,361 85.721 46,276 - 11.8 + 0.4 

,152 2.273.282 2,969,822 2,910,248 2,.199,789 - 	3.8 + 2.4 

(1) V.leur de vance. 

Lampes, tableaux. •irolrs at autre. arti- 	26 
rica d'nesbha.nt pour 1. matson 

Meuble. 	 27 
Ores appareil. .8nag.r. 	 28 
T818v1.aion, radio at .u.tque 	 29 
Articles de m8n.ge at petit. appareila 	30 

Olertriques 

Quincaillerle, peinture, paptac-tenture, 	31 
etc. 

MatOriel de plouberte, chauffage at con.- 	32 
truction 

Bijcsiterie 	 33 
Joueta et jeus 	 34 
Arttclea de spoct at salts.. 	 35 

Papeterie, livres at revue. 	 36 
Essence, huLl., accessoires d'automobile, 	37 

reparation et fourniture. 
Repas et casse-croOte. 	 38 
Sernices at tr.vaux di rlparatton 	 39 
Tons autre. rayon. 	 40 

TOTAL, TXS RA!C8IS 	 41 
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TABLE 9. Department Store Monthly Stock., S.a.00sll.y Mu.t.d, by Department, •Canste, 1979 and 1980(1) 

January February March April may June Jul,- 
1980 1980 1980 1980 1980 1980 1985 

Department 
Janviar F6vrier Marc Avril M,i Judo .Suillet 
1980 1980 1980 1980 1980 1980 1980 

No. - 

thousands of dollars 

silliers do dollar. 

I Women's and miss..' drsaae., house- 37,692 37,882 36,348 42,137 37,864 39,698 41,227 
drees, aprons and unifot 

2 Women's and Riase.' coat. and .uita 38,506 40,281 41.903 39,744 42,245 38,146 41,783 

3 Women's and ais.es' sportswear 94,658 95,082 94,155 92,092 96,103 92,485 96,751 
4 Fur. 19,943 18,744 19,639 22,169 21,914 19,490 16,641 
S Infants' and children's wear and nursery 64.837 65,974 60.040 62,105 59,889 55,641 58,497 

equipment 

6 Girls' and teenage girls' wear 40,099 42,087 39,628 37,285 38,316 32,929 40.192 
7 Lingerie and women's .leepwear 43,310 39,700 37.073 40,841 39,751 37,821 38,450 
8 Intimate apparel 25,559 25,497 26,790 23,991 25,984 25,716 28.427 
9 Millinery 1,265 1,234 1,364 1,938 2,240 2,677 1,728 
10 Women's and girl.' hosiery 20.950 20.487 18,605 20,018 19,745 18,548 20,185 

ii Women's and girl.' gloves, mitts and 44,174 42.035 44,533 36,750 36,736 42,310 42,216 
accessories 

12 Women's, misses' and children', footwear 78,542 84.548 90,172 96,574 93,952 88,350 84,359 

13 Men's clothing 132,248 132,816 145.047 144,692 150,464 137,346 137,861 
14 Me,,'s furnishIngs 175.664 127,3(19 173,041 128,059 126816 127,580 127,713 

1? Food and kindred prodoete  
18 Toiletries, cosmetics and drug. 128,415 120,246 121,027 137,122 131,646 121,667 135,21 

19 PhotographIc equipment and supplies 40,807 38,501 40,423 42,699 40,072 42,145 45,521 
20 Piece good. 33,401 32.903 31.761 34,294 31,831 32,783 34,684 

21 LInens and domestIc. 89,998 79,202 84.198 81,382 87,208 89,877 92,336 
22 Smaliware, and notion. 33,010 31,727 32,789 34,344 33,846 33,195 35,329 23 China and glassware 66.433 61,402 63.693 66,311 65,035 67,360 69,253 24 Floor coverings 51.003 45,930 49,230 49,964 49.210 51,242 53,104 25 DraperIes, curtains and furnitur. coy- 64.170 59,977 59,882 63,830 64,989 64,157 67,762 

erings 

26 Lamps, picture., mirrors and all other 41.591 38.182 38,730 39,072 43,201 43,793 45,517 home furni,hlng. 
27 FurnIture 193,814 172,361 178,255 187,196 175,296 183,792 182,850 
28 Major appliance. 34,950 52,638 56,361 56,614 52,484 56,700 64,634 
29 Televi.ion, radio and music 102,600 100,767 94,536 97,732 99,029 97,452 107,516 
30 Housewares and small electrical .ppli- 

.0cc. 
117,942 101,887 114,961 105,433 110,678 114.397 131,527 

31 Hardware, paints, wallpaper, 5tc, 	118,670 	112,807 	106,797 	125,885 	123,944 	122,248 	121,117 

32 Plumbing, hasting .nd building macanal, 	,,, 	 ,,, 	 , , - 	 - - - 

33 lewellery 105,592 503,470 104,407 112,214 109,937 104,786 108,655 
34 Toys and game. 73,821 18,971 70,116 73,279 76,670 75,371 84,165 
35 Sporting goods and luggaga 127.797 123,205 114,110 126,289 120,646 122,374 128,139 

36 Stationery, books and magaslnea 77.032 72,751 70,991 75,464 76,648 72,747 77, 
37 Ga.eline, oil, auto accea.orles, repair. 	,, ,,, , 

and supplie. 
38 Meals and lunches  
39 Repairs and services ... ,,, , 

40 All other departmeata ,,,  

Al T0T*1. ALL DEPART)80ITS 2,550,140 2,429,043 2,532,422 2,561,247 2,565,599 2,531,756 2,471,. 

(1) Each department, including the "IIYF.6L, ALL DEPA*'lXEIITS", has been adjuatad a.p.rat.ly. Therefore, the sum of the departmente will not equal the 
"TOTAL, ALL DEPARTMENTS". 
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\BLEAU 9. Stock.. .an.uel, des grands .agaath., ddeaia,xna1i.Se., par rayon, Canada, 1979 at 1980(1) 

.gu.t 
40 1919 Change 

Agu.t- 
July 

Auge.t September October Nover December 1980 
AOC.t Bayou 
1980 Acilt Septere Octobre Novbre Déceabre Variation 

acrit- 
julilet 
1980 

No  
thoue.nde of dollars per rent 

Slitters 4e dollara pourcentage 

34.090 34,880 35,947 39,758 38.025 37,074 - 17.3 Rob.,, robes de mAnage, tabliers at uni- 	 1 
farmr, pour dames et jeune. (iliac 

39,431 38,372 41,302 49.991 46.843 40,645 - 	5.6 M80te&UX ci tailleurs pour dames cc jeans, 	2 
Lii Ic. 

93.823 88,960 89,390 94,675 93,520 91,864 - 	3.0 5'8tanest. sport pour dames at j.una. (iliac 	3 
15,855 16,952 18,821 18,678 18.816 18,955 - 	4.7 8'ourrure. 	 4 
49,127 59,116 60,700 64,028 65,584 64,392 - 15.0 VOtesaut. pour bébds at andant, at article. 	5 

de cha.bre. d'enf.nt. 

37,550 37,515 39,610 41,110 41,348 60,878 - 	6.6 Y8tesenis de fillette, at d'adoleacentae 	 6 
33,350 37,933 38,253 41,052 43,258 44,286 - 13.3 Lingerie at y8teaents de nuit pour dam,. 	 7 
17,148 24,316 23,499 25,586 26,815 26.049 - 	4.5 Sou.-vtemant. 	 8 
1,680 1.335 1,274 1,630 1,632 1,623 - 	2.8 Chapeaux 	 9 

20,535 18,840 18,780 21,692 19,918 20,243 + 	1.7 Bas pour dame, at (illettes 	 10 

36,231 39,080 30,590 42,749 42,664 43,146 - 14.2 Cantn. iruf1aa at articles de parure pour 	11 
dame, et (iliettes 

81,437 83,694 83,222 95,312 68,134 85,009 - 	3.5 Cbauesures poor dames, Jaunee (iliac at 	 12 
end ant, 

144,055 133,499 130,034 153.349 148,072 143,029 + 	4.5 V6tesant, pour homee. 	 13 
109,643 171,183 121.772 128,834 126,887 125,463 - 14.9 Arti, lea d'I,ahlllenent pour brasses 	 14 - 	.3 Vl,s,,,I.,, 	,-I,-', 	d'hahlllernenr 	rr 	15 

- .. 	. . 	.. . 	. 	. ... . 	. ... Produic, alimencaircs cc connexes 	 17 
12 113,675 117,551 116,706 117,439 121,134 	- 11.2 Article. 4o toilatte, cetiqoee at mAdi- 	18 

canasta 
.3.503 41,732 42,239 46,468 43,998 42,543 	- 4.4 Appareila at (ournituras photographiqmea 	19 
30.525 33,244 33,389 35,530 33,886 33,544 	- 12.0 Tie.... I Is p18cc 	 20 

84,780 83,458 87,130 90,361 88.851 84,647 	- 8.2 titane at linge 4* matson 	 21 
32,660 32.024 32,420 33,448 32.364 32,150 	- 1.6 Menu, article. 	 22 
67,510 57,691 59,033 61,105 63.061 64,371 	- 2.5 porcelains at ourrani. 	 23 
48,187 48,173 49,190 51,511 50,223 47,435 	- 9.3 ReuStements de s1ancher 	 24 
61,110 55.078 55,533 58.634 56,579 57,754 	- 9.8 Tanture., rideaux at hou.aee 	 25 

44.868 41,070 39.021 42,872 40,706 40,463 	- 1.4 taee, tableaux, simme cc autra. arti- 	26 
ci., d'a.eubl.aent pour 1. maison 

181,078 169,531 172,769 176.334 171,263 173,546 	- 1.0 Meuble. 	 27 
60,246 61,483 61,768 64,654 57,089 55,272 	- 6.8 Cr0. appar.ii. .anaper. 	 28 
98,982 99,645 96.781 101.351 102,830 100,660 	- 7.9 TAl&vl.ien, radio et .a.iqua 	 29 

111,105 109,789 112,697 113.217 111,611 115,267 	- 15.5 Articles de mAnage at petit. apparati. 	 30 
d1.ctniqu.. 

112,159 101,716 102.403 109,913 107,563 107,374 	- 7.4 QuincaiLleri., peintur., papiam-tentur,, 	31 
etc. 

Matérial 4o pioab.n1., chauffage at coma- 	32 
truction 

102,500 94,250 93,568 98,550 108,688 102,087 	- 5.7 Bijouterie 	 33 
66,415 64,668 61,542 65.020 20,414 74,705 	- 21.1 Joust.cc j..i 	 34 

112,499 114,712 114,669 120,720 116,263 116,573 	- 12.2 Article. de •port at valise. 	 33 

77,631 61.918 71,056 70,315 75,165 74,901 	+ 0.6 P.p.terie, Iivres cc revue. 	 36 
i..esce, huile, acce..oire. d'autobiie, 	37 

r6par.tion at fournitura, 
Rap.s at casse-croOte, 	 38 

... Services at travaux 4. r6paratlor. 	 39 

-. • .,. ,,, ,,. ... .., 
Tou. autre. rayon. 	 40 

7,839 2,381,084 2,430.145 2,582,821 2,521,248 2,494,832 	- 8.1 TOTAL, TOIJS BATONS 	 61 

(1) Q.aqa. rayon • incluan t "TOTAL. 1005 R.AY(NS", a 848 aj s. té individse liexeut, on comaéquence In sommee des rayons no coree.poud pa. as "TOTAL, URiS 
RAYO9S", 
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TABLE 10. Department Store Monthly Stock-sales Ratios, by Department, Canuda. 1979 and 1982 

January 	February 	March 	A7'ril 
1980 	1980 	1980 	1980 	1980 	1980 	1980 	1980 

Department 	 Janvler 	F€vrier 	Mars 	Avril 	Hal 	Join 	Juillet 	AoGt 
1980 	1980 	1980 	1980 	1980 	1980 	1980 	1980 

I 	Women's and misses' dresses, housedresses, 4.12 4.00 3.16 2.97 2.01 2.03 2.61 2.35 
aprons and uniforms 

2 	Women's and misses' coats and suits 2.45 3.58 2.58 2.22 3.93 4.78 7.11 3.43 

3 	Women's and misses 	sportswear 3.47 3.62 3.12 3.04 2.52 2.47 2.81 2.43 
4 	Furs 5.00 5.27 8.21 27.37 41.44 39.04 14,24 8.03 

Infants' and children's wear and nursery 3.87 4.36 3.60 3.63 3.50 3.22 4.06 2,87 
equipment 

6 	Girls' 	and teenage girls' wear 3.95 4.24 2.93 2.87 2.83 2.46 3.93 1.95 
7 	Li,,gerke and woman's aleepsear 3.92 3.95 3.46 3.86 2.92 2.73 2.85 3.18 
8 	Intisate apparel 4.12 4.29 3.37 2.93 3.03 2.67 3.21 325 
9 	Millinery 0.87 0.98 1.41 1.69 2.20 2.72 1,56 1.77 

10 	WOmen's and girls' hosiery 2.69 2.90 2.58 2.65 2.50 2.49 3.24 3.20 

Ii 	Women's and girls' 	gloves, silts and 4.94 5.31 4.43 3.63 3.03 3.42 4.12 3.52 
accessories 

12 	Woman's, r,lsscs' 	and 	children's 	footwear 5.45 6.80 5.36 4.43 4.18 4.35 5.43 5.41 

13 	Men's clothing 6.66 6.46 4.83 4.81 5.12 3.57 5.60 5.10 
14 	7Iem'u 	f,,rnihiogs 5.39 5.79 5.14 5.51 5.03 3.22 4.78 4.57 

7.79 .29 3.90 3,92 3.96 6.72 

Is. tu,ar ,j7 9.19 ,.97 4.93 5.32 2.31 3.62 
17 	Food and kindred products 0.88 0.60 0.69 0.67 0.54 0.44 0.84 
18 	Toiletries, cosmetics and drugs 4.60 3.78 3.71 4.17 3.95 3.60 3.67 - 

19 	Photographic equipment and supplies 4.71 5.03 4.08 4.79 4.17 3.08 3.44 3.29 
20 	Piece goods 6.03 6.52 5.45 6.10 5.89 6.55 7.82 6.75 

21 	linens and domestics 3.62 6.15 5.00 5.38 5.03 4.64 3.43 3.77 
22 	So,aliwares and notions 3.43 4.20 4.21 5.08 6.17 5.94 5.46 4.85 
23 	China and glassware 8.07 8.44 7.36 8.16 6.90 7.14 7.57 8.19 
24 	Floor coverings 4.97 4.49 3.95 4.52 4.14 4.21 3.97 4.25 
25 	Draperies, curtains and furniture coy- 6.05 6.68 4.86 4.75 4.97 4.38 4.44 4.80 

eriligs 

26 	Lamps, pictures, mirrors and all other home 5.56 6.28 5.78 6.19 6.97 6.65 5.86 6.32 
furnishings 

27 	Furniture 4.22 5.49 4.53 3.56 4.35 4.33 3.52 4.02 
28 	Major appliances 1.66 2.20 1.74 2.01 1.66 1.47 1.33 1.32 
29 	Television, radio and music 3.67 4.38 3.76 4.93 4.85 4.46 3.95 3.49 
32 	Housewares and small electrical appliances 5.15 4.82 5.03 4.94 4.04 4.17 4.22 4.08 

n 

6.03 6.25 6.11 

5.05 4.88 4.36 

9.02 8.70 7,22 
10.16 9.56 6.82 
5.21 6.76 6.26 

4.08 4.03 3.94 
2.86 3,34 2.81 

0.10 0.11 0.09 
1.03 1.02 0.92 
2.52 3.29 3.70 

3.92 4.32 3,84 

	

5.12 	4.30 	4.25 

	

3.87 	3.09 	3.04 

8.22 6.37 5.81 
6.12 6.30 5.98 
5.34 4.57 3.93 

4.62 4.45 3,85 
2,58 2.66 2.36 

0.09 0.11 0.10 
0.96 0.92 0.91 
3.11 2.43 2.59 

3.97 3.57 3.34 

31 	Hardware, paints, wallpaper. etc. 

32 	Plush,,6, heating and building materials 

33 Jewellary 
34 Toys and games 
35 Sporting goods and luggage 

36 	Stationery, books and magazines 
37 	Gasoline, oil, auto accessories, repairs 

and supplies 
38 Mesla and lunches 
39 	Repairs and services 
40 All other departments 

41 TOTAL ALL DEPARTMERTS 

	

4.64 	5.12 

	

3.29 	3.31 

	

6.62 	6.44 

	

5.66 	6.66 

	

4.17 	4.89 

	

4,49 	3.2 

2.54 

0.12 

	

1.13 	1.! 

	

3.30 	2 

3.62 
fl 
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131.EAU 10. Rapports scnsu.ls stocks-vistas des grands scga.tns par rayon. Canada, 1979-1980 

w 
1979 

icon July August September 	October 	Nov.r 	December 	Rayon 

Jul. millet .coDt $cptembre 	Octobr. 	lIo,e.bre 	Décbrs 

1.84 2.53 2.47 2.19 3.34 2.97 1.66 Robes, robes di mnags, tabliers at uni- I 
formes poor dames at jounce lilies 

4.51 7.35 2.78 3.18 2.78 2.21 1.28 Manteanx at teilleura pour dimes at jaunes 2 
lilies 

2.44 3.22 2.48 1.83 2.89 2.53 1.32 V8tesents sport pour dimes at jeunea fill.. 3 
24.10 17.45 8.48 10.13 9.01 6.59 3.87 Fourrurea 4 
3.42 4.81 3.18 3.09 3.53 3.16 1.84 Vkesents pour b4b8a at infants at articles 5 

de chambres d'.nf ants 

2.86 4.50 2.01 2.49 3.33 2.72 1.27 Vte.ents di uiliettes et d'sdoie.cencea 6 
2.67 2.98 3.48 2.84 3.91 2.85 0.84 LIngerie at v8temsnts de anti pour discs 7 
2.73 3.25 3.28 2.62 4.22 3.87 2.46 Sous-.4tements 8 
1.15 1.63 1.27 1.08 1.23 0.90 0.49 Chapeaux 9 
2.69 3.47 3.09 2.16 2.68 2.23 1.31 84s pour dames ci fillattss 10 

3.55 4.83 4.06 3.09 4.41 3.23 1.19 Canta. .suflea at articles 6e parure pour II 
dames at fillette. 

4.03 6.10 4.45 3.24 4.02 3.38 2.72 Cksusaurea pour dames. jounes lilies at 12 
end ants 

3.36 5.86 5.55 4.09 4.92 3.68 2.04 Vtemanta pour hos 13 
3.12 4.96 4.85 4.17 5.44 1.15 1.07 Articles d'habllicmrnt pour hoimia 14 

6.30 'I 1.76 -'.9! 3.72 I. 19 07300,'1ts 	.t 	yrU, 1. 	d,bII17oyr 

4.63 (.60 0.73 0.81 0.63 0,36 Produlic ulleonlalres et connexes 17 
3.74 3.33 3.39 4.45 3.84 1.36 Articles di toiletti, cons.étiques et médi- 18 

cimenti 
3.13 3.49 3.20 3.38 5.94 4.28 1.35 Appareils it fouraltur.. photographiqoma 19 
5.98 8.09 6.54 4.84 5.56 4.88 5.98 Ttssus 8 ii p18cc 20 

4.71 3.67 3.66 3.12 4.42 4.05 2.47 Literie it linge de maison 21 
6.50 5.85 5.08 3.50 3.75 3.48 2.85 Menus artIcle. 22 
6.76 7.56 7.13 5.59 8.03 4.93 2.43 Porcelaine it verrerie 23 
4.11 3.89 4.18 3.27 3.41 3.14 4.38 Rev8tements di puncher 24 
4.26 4.29 4.27 3.60 4.34 4.01 3.88 unions, rideaux it housse. 25 

7.27 6.26 6.01 4.54 6.30 4.14 1.93 L.ampes. tabitsux, stroirs it autres article. 26 
d'amaubliscsc pour is .alsoo 

4.34 3.71 3.97 3.36 4.33 4.14 4.96 Meubles 27 
1.65 1.34 1.50 1.18 1.59 1.73 1.54 Cmi appareils ménsgers 28 
4.70 4.03 3.65 2.75 3.81 3.19 1.79 Thllvision, radio it musique 29 
4.37 4.23 4.14 3.95 4.96 3.61 1.56 Articles di sénage it petits appareils élsc- 30 

triques 

3.28 4.51 4.72 3.73 4.36 4.74 2.86 Quincailleri., p.ioture, pspier-teiitore, 31 
etc. 

2.99 3.50 3.95 3.06 3.29 3.40 3.91 Matérial de plscbsrie, chsulfsge at coos- 32 
truccion 

5.18 6.18 5.92 4.36 7.33 4.70 1.51 Bijouterie 33 
5.07 5.16 6.72 7.96 6.79 2.19 0.59 ,Jnuets at jeux 34 
3.60 4.31 5.57 5.94 7.60 4.98 2.17 Articles di sport it valises 35 

3.39 4.54 3.20 3.15 4.88 3.31 1.18 Papetcrie, livres it revusa 36 
30 2.36 2.54 2.57 2.35 2.11 1.70 Essence, hulls, sciessoires dsutomobile, 37 

reparation it fourniturea 
Ô. 14 0.05 0.05 0.05 0.05 0.04 0.03 Repsa it casse-croits. 38 • 

.17 1.27 1.21 1.16 1.12 0.80 0.73 Service, it trsvaux di reparation 39 
3.24 3.27 3.48 4.11 3.55 1.23 Tons autres rayons 40 

3.74 3.42 3.08 3.92 3.12 1.69 TOTAL, TOUS BAYOuS 41 
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TABLE 11. Dapartaent Store 1tinthly Sales-stock Ratios, by Daparteent, Canada, 1979 and 1980 

No. 

Depsrteent 

January 
1980 

Jenvier 
1980 

February 
1980 

Février 
1980 

March 
1980 

Mars 
1980 

April 
1980 

Avrii 
1980 

May 
1980 

Mai 
1980 

June 
1980 

.Juln 
1980 

July 
1980 

Juillat 
1980 

Aug 
1981 

AoiC 
1980 

1 Wo.en'a and .isses' dresses, house- 0.25 0.27 0.32 0.36 0.47 0.44 0.40 0.39 
drnaea, aprons and unifor.s 

2 Wo.ens and siaaea' coats and suits 0.40 0.32 0.39 0.42 0.24 0.21 0.18 0.30 

3 Wo..n'a and .155,5' sportswear 0.30 0.29 0.33 0.35 0.40 0.36 0.38 0.41 
4 Furs 0.20 0.17 0.12 0.04 0.02 0.02 0.07 0.13 
S Infants' and children's wear and nursery 0.26 0.24 0.27 0.30 0.28 0.28 0.28 0.31 

equipnt 

6 Girls' and teenage girls' wear 0.26 0.26 0.34 0.37 0.35 0.35 0.31 0.41 
7 Lingerie and wo.en's sirepwear 0.26 0.26 0.30 0.29 0.34 0.32 0.39 0.31 
8 Intisate apparel 0.24 0.23 0.30 0.34 0.35 0.35 0.33 0.31 
9 Millinery 0.83 0.93 0.79 0.74 0.49 0.37 0.51 0.60 
10 Wo.en's and girls' hoaiery 0.38 0.34 0.39 0.43 0.41 0.36 0.33 0.33 

11 Wo.sn's and girls' gloves. .iLta and 0.21 0.19 0.24 0.27 0.32 0.28 0.25 0.21 
accessori., 

12 WOsan's, ale.,.' and children's lootwear 0.18 0.16 0.20 0.24 0.24 0.21 0.19 0.23 

13 Men's clothing 0.20 0.17 0.21 0.22 0.20 0.24 0.19 0.18 
14 Men's furnishings 0.20 0.18 0.20 0.20 0.20 0.21 0.22 0.21 
13 Boys' clothing and furnishings 0.18 0.15 0.22 0.21 0.25 0.25 0.21 0.38 

16 I's and boys' footwear 0.15 0.15 0.18 0.21 0.19 0.20 0.18 8.21 
I? Food and kindred products 2.03 1.12 1,47 1.56 1.77 1.76 1.58 1. 
18 Toiletries, coetics and drugs 0.24 0.24 0.28 0.27 0.26 0.25 0.28 0.28 

19 Photographic .quipaenc and supplies 0.22 0.19 0.24 0.23 0.24 0.30 0.31 0.30 
20 Piece goods 0.16 0.16 0.18 0.17 0.17 0.15 0.13 0.15 

21 Linens and dosestica 0.27 0.17 0.20 0.20 0.21 0.21 0.29 0.25 
22 Saallwares and notions 0.28 0.23 0.25 0.22 0.17 0.16 0.19 0.19 
23 China and glassware 0.12 0.12 0.14 0.13 0.15 0.13 0.14 0.12 
24 Floor coverings 0.20 0.21 0.26 0.23 0.24 0.23 0.26 0.23 
25 Draperies, curtains and furniture cow- 0.17 0.15 0.20 0.22 0.21 0.21 0.23 0.20 

snugs 

26 Laps, pictures, sireora and all other 0.19 0.16 0.18 0.17 0.15 0.15 0118 0.16 
home furnishing. 

27 Furniture 0.23 0.18 0.22 0.19 0.23 0.22 0.28 0.24 
28 Major appliances 0.61 0.46 0.57 0.51 0.60 0.64 0.78 0.72 
29 Television, radio and ooaic 0.27 0.22 0.27 0.21 0.21 0.21 0.26 0.28 
30 Housewares and small electrical appli- 

ances 
0.20 0.20 0.21 0.21 0.25 0.23 0.25 0.23 

21 Hardware, paint., wallpaper, etc. 0.17 0.16 0.17 0.20 0.24 0.22 0.21 0.19 

32 Phuabing, beating and building asterials 0.21 0.20 0.24 0.27 0.32 0.31 0.31 0.30 

33 Jewellery 0.11 0.12 0.14 0.13 0.16 0.16 0.15 0.16 
34 Toys and gsa.. 0.12 0.11 0.15 0.18 0.16 0.15 0.19 0.16 
35 Sporting good, and luggage 0.19 0.15 0.17 0.21 0.22 0.23 0.24 0.20 

36 Stationery, book, and asganinas 0.26 0.24 0.26 0.24 0.24 0.24 0.24 0.29 
37 Gs,oline. oil, auto accessories, repairs 0.36 0.30 0.36 0.41 0.38 0.39 0.40 0.38 

and supplies 
38 Meals and lunches 12.64 9.05 10.61 11.19 10.33 9.52 9.34 
39 Repairs and services 1.00 0.93 1.07 1.09 1.13 1.08 0.94 (L8'C 
40 All other departaents 0.39 0.34 0.31 0.34 0.43 0.34 0.32 CC. 

41 tOTAL ALL DEPA&TWNTS 0.26 0.23 0.26 0.27 0.28 0.27 0.28 
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ILEAII 11. Rapports menauels ventes-stocks des grands magasina, par rayon, Canada. 1979 at 1980 

lime July August September October November December Rayon 

Join ,Juillet RoOt Septembre Octobra Novembre D8cembre 
80  

0.46 0.41 0.41 0.44 0.35 0.34 0.51 Robes, robes de mdnage, tabliers at wit- 	1 
Comics pour dames at jeunes (tiles 

0.23 0.17 0.37 0.32 0.39 0.40 0.57 Manteaux at tailleurs pour dames at jeunes 	2 
(tiles 

0.37 0.32 0.39 17.50 0.39 0.40 0.59 VPtements sport pour dames at jeunes (illes 	3 
0.04 0.07 0.13 0.10 0.12 0.15 0.23 Fourrures 	 4 
0.27 0.24 0.29 0.31 0.31 0.31 0.47 VOtements pour b(b€a at en(.nts at articles 	S 

de chambres denfanta 

0.32 0.25 0.47 0.39 0.33 0.36 0.59 V8tements de fillett.s at dadolascences 	6 
0.34 0.34 0.30 0.33 0.30 0.37 0.83 Lingerie at vOtament. 4e nuit pour dames 	7 
0.35 0.31 0.31 0.35 0,27 0.27 0.37 ious-vOtements 	 8 
0.78 0.71 0.70 0.95 1.07 1.11 1.65 Chapeaux 	 9 
0,35 0.30 0.35 0.43 0.42 0.42 0.68 Baa pour dames at fillettes 	 10 

0.26 0.22 0.25 0.32 0.27 0.32 0.62 CantO, soufles et articles de parure pour 	11 
dames ut fillettes 

0.24 0.18 0.23 0.29 0.28 0.27 0.34 Chsusnures pour dames, jeunes (tiles at 	12 
enf an to 

0.27 0.19 0.20 0.23 0.23 0.26 0.42 Vltemests poor homees 	 13 
6.0 0.2 1  6 .71 0.74 0.71 0 	11 6.40 0 	t i. 1.. 	d 	bob 11 1,m, 	 coo 	 14 

0.1 .1 .1 •t..t ..E,: ,..,-,.-, 	 ...,.' 

.6] 1.28 1.59 1.37 7.40 1.27 2.17 rodoits aitmeotni ccx CL 00001Ms 	 17 
.28 0.27 0129 0.29 0.26 0.27 0.58 Articles de toiiette, cosmbtiques at m8di- 	18 

c amen is 
0.29 0.30 0.31 0.29 0.21 0.24 0.57 Apparolls at fuurniturcs phocographiquem 	19 
0.16 0.13 0.16 0.19 0.20 0.19 0.16 Tissus I Is p16cc 

0.21 0.26 0.27 0.30 0.26 0.25 0.38 Licerie et lingo do matson 	 21 
0.16 0.17 0.19 0.27 0.29 0.28 0.35 7nu5 articles 	 22 
0.14 0.14 0.14 0.17 0.14 0.21 0.19 Porcelaine at verrorie 	 23 
0.24 0.25 0.24 0.28 0.32 0.31 0.24 llevttements de plancher 	 24 
0.22 0.23 0.23 0.26 0.26 0.25 0.26 Tenture%, rideaux at houxaca 	 ;0 

0.14 0.15 0.17 0.20 0.18 0.23 0.44 Lampes, tableaux, niroira cc .iutres articles 	26 
d'ss,eublement pour Is matson 

0.22 0.26 0.25 0.28 0.25 0.24 0.21 Meobles 	 27 
0.59 0.71 0.67 0.78 0.70 0.59 0.64 Eros spparetls managers 	 28 
0.21 0.24 0.26 0.34 0.30 0.33 0.52 T618vision, radio cc muaique 	 29 
0.22 0.24 0.24 0.24 0.22 0.28 0.55 ArtIcles do m&nage at petIte appareils Alec- 	30 

tr iqoes 

0.29 0.23 0.22 0.25 0.26 0.21 0.32 Quincaillerie, printure, papter-tenture, 	31 

0.33 0.28 0.24 0.31 0.32 0.31 0.25 MutOrlel de plonuberle, choffage cc cons- 	32 
truct 100 

0.18 0.16 0.17 0.22 0.16 0.23 0.53 Bijootcrie 	 33 
0.19 0.20 0.17 0.13 0.17 0.40 1.00 Joucts cc jean 	 34 
0.25 0.23 0.19 0.17 0.15 0.19 0.39 Articles de sport cc valises 	 35 

• 	'5 0.23 0.32 0.30 0.23 0.31 0.66 Papeterie. livres at revues 	 36 
.7 0,44 0.41 0.38 0.47 0.46 0.55 Essence, huile. acceasoirem d'auto.obiie. 	37 

. 

reparation at fourniturea 
'1 18.11 21.78 19.41 20.76 26.12 31.23 Ropes at cassr-croltes 	 38 

• .42 0.83 0.85 0.84 0.96 1.17 1.23 Services at travau,x de rCparatton 	 39 
.62 0.33 0.31 0.28 0.27 0.28 0.57 Tous autres ruyons 	 40 

29 0.27 0.29 0.30 0.28 0.31 0.51 TOTAL, TOUS RAVONS 	 41 
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TABLE 12. Department 

TABLEAU 12. Montants 

Stores' Month-end Accounts Receivable, (1) Unadjusted, Canada, 1978-1980 

B recevoir(1), non ajustés des grands magasina B is fin du mois, Canada, 1978-1980 is 
Change from Change 
previous 1980/1979 

Month month 
 1978 	 1979 	 1980 

Mois Variation Variation 
par rapport 1980/ 1979 
au mois 
précédent 

thousands of dollars per cent 

milliera de dollars pourcentage 

January - Janvier 1,287,598 1,413,361 1,530,318 - 3.8 + 8.3 
February - Février 1,233,857 1,348,771 1,468,531 - 6.0 + 8.9 
March - Mars 1,214,272 1,330,019 1,403,711 - 4.4 + 5.5 
April - Avril 1,216,324 1,326,082 1,404,608 + 0.1 + 5.9 
May - Mai 1,228,632 1,322,038 1,397,281 - 0.5 + 5.7 
June - Juin 1,216,467 1,307,473 1,375,018 - 1.6 + 5.2 
July - Juillet 1,207,103 1,290,028 1,356,496' - 1.3r + 5.2r 
August - Aot 1,211,440 1,303,580 1,361,360 + 0.4 + 4.4 
September - Septembre 1,263,651 1,346,575 
October - Octobre 1,333,938 1,382,938 
November - Novembre 1,369,748 1,428,617 
December - Décembre 1,518,782 1,631,999 

(1) Accounts receivable of department stores and the outstandings of acceptance companies which are associated exclusively 
with them. 

(1) Les montants S recevolr des grands magasins et lea crances acrives des sociétés d'acceptation de prts quf travaillent 
55 	,s 

TA}fLIk 13. Uepartnie,it Stores Muntli-end Aecounts Receivable,(1) Seasonally Adjusted, Canada, 1978-1980 

TABLEAU 13. Montants B recevoir(1), déaaisonnalisés des grands magasina B la fin du mots, Canada, 1978-1980 

Change from Change 
previous 1980/1979 
month 

 
Month 1978 	 1979 	 1980 

Variation Mois variation 
par rapport 1980/1979 
au mois 
précédent 

millions of dollars 	 per cent 

millions de dollars 	 pourcentage 

January - Janvier 1,214.3 1,333.5 1,443.6 + 3.0 + 8.3 
February - Février 1,219.7 1,334.0 1,453.0 + 0.7 + 8.9 
March - Mars 1,232.7 1,350.9 1,426.1 - 1.9 + 5.6 
April - Avril 1,239.8 1,352.1 1,432.4 + 0.4 + 5.9 
May - ftii 1,257.1 1,353.1 1,430.3 - 0.1 + 5.7 
June - Juin 1,268.1 1,363.2 1,433.8 + 0.2 + 5.2 
July - Juillet 1,278.5 1,366.9 1,4376r + 0.3r + 5.2 
ALIgUSt - Aot 1,281.3 1,379.0 1,440.1 + 0.2 + 4.4 
September - Septembre 1,297.8 1,382.4 
October - Octobre 1,338.0 1,387.0 
November - Novembre 1,326.9 1,383.9 
December - Décembre 1,338.5 1,437.4 

(1) Accounts receivable of department stores and the outstandings of acceptance companies which are associated exclusively 
with them. 

(1) Lea montants S recevoir des grands magasins et lea crëances actives des sociétés d'acceptation de prts qul travai1lts 
exclusivement avec cea magasina. 



Department Store Sales and 	Ventes et stocks des grands magasins, 
Stocks, MCD and Combined 	MDC et coefficients combines de 
Seasonal and Trading Day Factors 	corrections des variations saisonnières 

et des jours commerciaux 
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TAZLE 14. Department Store, Sales, MCD and Combined, Seasonal and Trading Day, Pact 

1980 

Department 	 MCD 	 March 	 April 	May 	 June 	.3uly 	August 

M.D.C. 	Mars 	Lyril 	Mat 	Juin 	Juillet 	AoOt 

1 	Worsen's and misses' dresses, house- 5 85.87 107.85 135.97 113.49 93.21 95.59 
dresses, aprons and uniforms 

2 	Woaso'S and aisles' goats and suits 5 117.42 103.91 61.94 39.73 49.92 106.02 

3 	Women's and misses' sportswear 6 87.64 96.07 116.16 96.94 86.42 100.14 
4 	Furs 12 50.24 35.40 18.54 13.37 54,48 106.04 
S 	Infants' and children's wear and nursery 5 89.01 97.07 96.30 83.97 84.95 113.87 

equipment 

6 	Girls' and teenage girls' wear 4 96.95 94.74 98.63 84.41 77.45 142.65 
1 	Lingerie and worsen'. slsepwear 3 73.84 82.55 102.96 87.30 83.74 77.56 
8 	Intimate apparel 4 92.36 1014.36 112.60 109.22 99.13 99.71 
9 	Millinery 12 61.20 72.19 72.77 65.08 65.32 69.15 

ID 	Women's and girls' hosiery 3 91.72 103.14 104.77 80.22 70.38 86.40 

Ii 	Wo.en's and girls' gloves, mitt, and 4 76.02 86.94 96.42 79.82 69.73 78.02 
accessories 

12 	Women's, misses' and children's footwear 5 94.01 104.26 111.23 88.37 74.89 100.51 

13 	Men's clothing 3 94,12 93.67 94.53 91.54 70,17 81.95 
14 	Men's furnishings 5 69.90 76.96 84.89 99.47 75.43 77.62 
IS 	Boc' 	clothIng and 	furnishIngs 5 86.76 91.70 91.09 80.70 74.35 136.79 

I 0 	Food .,nd 	6 Imlred prndo L. .00 100 	0 il. On 00.1 n. .40 	1 1 90 
18 	Toiletries, cosmetics and drugs 3 86.15 98.44 96.94 85.95 86.33 88. 

19 	Photogrsphic equipment and supplies 4 77.44 79.07 91.10 94.04 102.23 101.30 
20 	Piece goods 5 105.52 114.44 116.15 89.03 76.00 93.51 

21 	Linens and doemstica 3 75.35 84.66 94.05 93.01 107.83 99.32 
22 	Smallwareu and notion. 4 92.07 93.91 85.12 77.70 83.71 88.13 
23 	China and glassware 4 69.57 77.98 90.99 77,90 85.89 84.21 
24 	Floor coverings 7 94.68 98.19 104.12 90.52 97.51 95.91 
25 	Draperies, curtaIns and furniture coy- 3 90.92 105.98 308.58 100.49 107.19 97.46 

erings 

26 	Lamps, pictursa, •ir-rora and all other 4 84.67 88.57 88.49 80.41 84.76 89.42 
home furni.Iclnga 

27 	Furniture 4 90.78 94.45 107.10 96.68 114.06 103.75 
28 	Major appliances 5 88.73 88.68 105.75 99.97 116.81 107.60 
29 	Television, radio and music 4 81.53 77.87 76.87 68.82 85.12 92.55 
30 	Housewares and s.all electrical appll- 2 74.21 85.42 100.57 86.71 93.46 94.93 

asices 

31 	Hardware, paint., wallpaper, etc. 4 83.89 108.77 130.61 109.46 94.12 90.40 

32 	Plumbing, heating and building materials 7 86.42 110.96 121.97 125.96 112.51 95.95 

33 	Jewellery 3 70.35 77,86 94.08 83.81 77.45 80.83 
34 	Toys and games 4 50.99 64,64 65.64 60.25 63.63 61.07 
35 	Sporting goods and luggage 3 70.81 94.22 124.28 124.79 106.78 83.39 

36 	Stationery, books and magazines 4 76.48 77.93 65.10 78.95 73.90 104.55 
31 	Gasoline, oil, auto accessories, repairs 5 89.93 103.63 104.55 100.84 99.81 94.60 

and supplies 
38 	Meals and lunches 3 93.02 93.18 100.41 93.08 96.49 103.00 
39 	Repairs and services 9 85.32 87.04 98.79 94.00 68.64 93,7 
40 	All other departments 4 88.51 101.16 150.79 106.36 93.43 96, 	il 

41 	TOTAL ALL DEPATI8TS 2 84.27 91.89 101.80 90.23 89.16 
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,BLEAU 14. Venisa des grands segaaina. IWC at coefficants coinds de correctione des variations aai.onni4res at des jour. coerciaux 

Soptear 	October 	November 	December 	January 	February 	Rayon 

Septeabre 	)Dctobre 	Novere 	DEceabre 	Janvier 	F8vrSer 	 80 

103.03 95.61 104.44 136.83 59.98 68.38 Robes, robes de .&nage, tabliera at uni- 	I 
formee pour dases or jaune. flues 

126.77 160.99 152.95 139.84 75.45 64.47 Manteaux at csilleure pour dames at jeunea 	2 
flues 

120.75 101.91 117.14 149.14 62.04 65.91 Vteaente sport pour dames at jeunes fills. 	3 
110.14 118.73 167.59 221.13 185.86 120.02 Fourrurea 	 4 
112.11 111.62 119.87 143.89 70.63 66.73 VRteaenta pour bdbfe at enfants at article. 	5 

de chembrea d'enfants 

118.30 100.04 122.63 153.04 52.06 46.73 V8tements de flllettea at d'sdoleacaotas 	6 
90.32 93.56 139.89 252.29 55.15 59.15 Lingerie at vRtnts de nuit pour dame. 	7 

103.20 89.94 99.89 136.20 79.68 72.38 Sous-v6teaenta 	 8 
91.50 143.82 197.87 220.24 82.99 56.26 Chapeaux 	 9 

117.17 111.61 115.20 158.36 85.34 76.48 Sea pour dames at fillettea 	 10 

101.16 104.13 150.23 240.05 59.83 57.46 Cant., .oufles at articles de parure pour 	11 
dames at fillettas 

126.47 116.39 136.03 129.86 63.71 55.88 Chaussures pour dames, jeunea fillee at 	12 
enfants 

112.21 113.33 141,36 176.95 68.07 61.44 Vltuments pour hos 	 13 
92.30 94.71 150.94 258.29 59.47 56.20 Articles dhabillement pour boes 	 14 

114.10 107.60 120.65 16273 40.37 05.04 V0temrrtu at artirlar d'hah111eent pour 	IS 

.17 93.39 115.7) 213.31 79.00 76.25 Artiieu do 	tollecte, 	cosmdLiqes at nO.11- 	18 
cements 

19.57 87.05 112.70 227.77 75.14 59.67 Appareils at fournituras photographiques 	19 
111.65 113.60 115.07 93.63 89.10 83.49 Tissue 4 1. pi4ca 	 20 

111.09 100.87 109.20 154.09 106.40 63.88 Llterie at lthge de maison 	 21 
111.06 111.56 120.70 143.16 107.88 82.50 Menus articles 	 22 
91.05 84.71 137.90 274.11 67.03 57.17 Porcelaine at verreria 	 23 

113.30 120.09 121.21 96.58 90.53 77.38 Rev4temants de plancher 	 24 
104.48 108.99 112.74 113.26 80.39 69.70 Tenturea. rideaux at housses 	 25 

97.35 100.91 136.74 207.09 73.96 67.80 Lamp.., tableaus, siroirs at autres grit- 	26 
rle, dgaeubleaent pour Is matson 

107.82 101.84 102.84 93.98 111.02 77.67 Maublea 	 27 
112.39 105.67 99.18 107.93 98.61 68.39 Cr0s appareils m8nagers 	 28 
113.91 106.52 130.93 206.42 90.28 69.58 Thlèvision, radio at musique 	 29 
92.22 92,97 120.36 217.05 71.04 69.74 Articles de nOnage at petit. apparei.1. 	30 

8lectriques 

95.92 105,24 108.67 136.04 70.54 65.80 Quincalllerie, peinture. papier-tenture. 	31 

107.39 109.13 95.97 89.55 74.51 67.96 
etc

i  )Iat€rel de ploaberle, chauffage Ct con.- 	32 
truc tion 

86.65 83,41 141.93 293.21 51.20 54,47 Bijouterie 	 33 
61.14 99.54 228,23 368.66 35.51 36.56 .louets at jan. 	 34 
82.50 82.79 108.23 185.39 79.11 56.71 Articles de sport et valise. 	 35 

107.02 90.79 128.42 225.87 78.01 70.85 Papaterie, livesm at revue. 	 36 
10.13 119.73 122.71 127.26 76.72 68.18 Easence. hails acceasoirea d'automobiie., 	37 

r6paration at fournitisras 
3.35 103.11 112.25 140.86 89.06 79.89 Rapes at cas.a-cro0tea 	 38 

. 

1.26 118.65 137.76 129.67 86.28 77.44 Services at travaux da reparation 	 39 
1.66 90.63 97.75 144.28 75.63 68.93 Ton. sutra. rayon. 	 40 

1.77 103.63 122.67 173.98 76.79 67.88 I'0Td.t, 100$ BATONS 	 41 
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TABLE 15. Department Store, Stocks, MCI) and Combined, Season,1 ,c- Trflni 0.v, Fctor,  

19110 

Department 
Mfl 

MDC 	Mars 	AvrLl 	Mai Juin 	Juillet 	AoOt 

. 

1 Women's and elena' dresses, house- 
dresses, aprons and uniforms 

2 Women's and misses' coats and suits 

3 Women's and misses' sportswear 
4 Furs 
5 Infants' and children's wear and nursery 

equipment 

6 Gino' and teenage girls' wear 
7 Lingerie and women's sleepwesr 
8 Intimate apparel 
9 Millinery 
10 Women's and girls' hosiery 

11 Women's and girls' gloves, mitts and 
accessories 

12 Women's, misses' and children's footwear 

13 Ken's clothing 
14 Men's furnishings 
15 Soya' clothing and furnishings 

16 Men's and boys' footwear 
17 Food and kindred products 
18 Toiletries, cosmetics and drugs 

19 Photographic equipment and supplies 
20 Piece goods 

21 Linens and domestics 
22 Smallwares and notions 
23 China and glassware 
24 Floor coverings 
25 Draperies, curtains and furniture cov-

erings 

26 lamps, pictures, mirrors and all other 
hoSe furnishings 

27 Furniture 
28 Major appliances 
29 Television, radio and imisic 
30 housewares and smell electrical appli-

ances 

31 Hardware. paints, wallpaper, etc. 

32 Plumbing, heating and building materials 

33 Jewellery 
34 Toys and games 
35 Sporting goods and luggage 

36 Stationery, books and magazines 
37 Gasoline, oil, auto accessories, repairs 

and supplies 
38 Meals and luoches 
39 Repairs and services 
40 All other departments 

41 TOTAL ALL DEPARS'0€I4TS 

4 110.60 111.16 111.84 85.30 91.45 94.42 

4 89.29 82.82 69.80 74.22 121.40 140.37 

3 101.66 120.01 114,61 94.43 101.33 103.47 
5 73.88 77.42 80.37 80.13 104,56 119.76 
4 90.93 107.66 104.54 92.81 120,35 111.63 

3 94.14 111.42 108.66 95.09 121,09 110.58 
3 98.82 110.29 111.70 91.36 93.89 105.95 
3 92.59 102.83 105.90 92.45 94.87 101.67 
6 79.08 92.26 94.18 78.59 79.84 95.03 
4 99.42 103.66 108.90 96.27 102.14 114.79 

4 92.17 109.92 103.78 85.62 93.22 101.18 

3 100,18 106,82 105.86 94.80 108.19 112.33 

3 92.61 100.07 102.66 65.33 98.61 116.14 
4 91.70 107.38 110,04 90.55 98.61 105.06 
4 86.03 98.68 99.47 92.28 121.06 100.83 

4 97.47 116.31 109.66 93.05 97.90 108.10 

4 92:25 101:24 10694 95:52 93:22 93.i' 

4 87.14 104.38 109.17 86.66 91.59 92.31 
4 103.19 103.49 111.11 98.39 98.25 107.62 

3 97.77 113.82 115.05 101.57 95.00 94.75 
4 92.07 107.13 116.07 107.92 107.86 103.68 
3 90.75 100.56 107.24 93.09 99.48 104,36 
4 96.29 102.60 106.16 99.33 98.26 104.67 
3 101.03 104.70 107.18 95.87 97.01 99.75 

4 101.38 106.92 107.94 99,72 101.03 103.95 

2 99.76 108.94 113.27 99.26 97.82 94.40 
4 102.37 107.53 114.58 94.85 90.67 88.16 
3 99.89 108.52 107.69 98.79 92.96 95.83 
3 96.39 114.44 110.94 97.87 95.13 100.38 

3 109.60 101.76 107.53 97.92 97.68 104.78 

3 97.34 104.18 107.51 95.89 93.34 100.13 
4 84.14 95.07 93.03 80.83 61.45 110.03 
4 98.31 109.67 117.55 96.46 95.36 99.64 

4 88.57 98.84 107.92 95.93 104.79 108.90 

2 95.26 107.04 108.49 93.98 99.11 103.81 

n 
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• 	 tAil 15. Stock.s des grands .ags.in.. MDC at coefficients conbinAs de correction dee variationA saisonniBres it des joura coerciaux 

1981 

•,:sber 	Octob.r 	November 	December 	Janauary 	February 	Ripon 

Septembre 	Octobre 	Novembre 	Déceebre 	Janvier 	Thvrier 
NO  

88.81 112.56 117.81 87.58 88.92 103.97 Robes, robes de mAnage, tabliers at oat- 1 
furies pour dues at jeunes flues 

136.79 135.00 110.14 73.79 75.21 88.87 Kanteaux at teilleurs pour dames at jeunee 2 
tiles 

88.68 110.07 116.16 75.96 81.33 92.14 V5tementa sport pour dames at jeunes filles 3 117.31 131.79 127.77 104.12 96.70 86.32 Fourrures 4 98.30 116.13 105.31 83.77 82.56 85.60 V8tements pour bAbes it infants at artIcles 5 
di chambrea d'enfanta 

96.73 119.52 113.98 66.84 75.46 86.01 VAtements de filletces it dsdolescentea 6 95.13 128.04 136.28 70.15 73.00 85.64 l.ingerie at v8tiisents de nuit pout dames 7 87.61 108.66 114.95 100.48 100.69 97.19 Sous-uPtaments 8 103.90 157.98 159.78 110.46 79.56 68.30 Chapeaux 9 99.92 109.20 106.96 83.81 87.23 87.79 Ban pour dames it fillottss 10 

93.27 132.69 140.63 80.31 81.35 87.01 Cents, ieuflen it articles 86 parure pour 11 
damee et fillett.a 97.36 106.10 97.20 87.12 90.36 93.42 Chauaaurea pour duies. jeunes fillee at 12 
infants 

103.39 121.07 113.58 89.58 81.72 93.53 Vètemeat. pour ho. 13 100.45 129.39 123.37 73.61 83.77 86.00 Articles dhabilionent pour hocs 14 98.61 124.20 112.97 76.95 92.86 96.38 V8tenenta it articlea dbabiliement pour 15 
garçona 

119.33 107.13 83.01 84.11 
em

62 85.56 Chaussures pour homees it gerçons 16 S -. ... ... ... ... 
.., Froduits altaentairea at connea 17 

125.12 132.58 84.48 101.12 84.56 Articles di toilette. cosiBtiqoes at mAdi- 18 

16 132.97 131.17 89.28 99.68 87.22 
camenti 

Appareils it fournituree photogrsphiquas 19 11 104.33 96.93 94.60 91.24 98.93 Tis.us B is pièce 20 

80.21 105.15 105.42 98.06 91.01 101.31 Literie at hogs de matson 21 
88.70 99.55 99.23 100,60 88.06 89.06 Menus articles 22 89.20 114.99 117.72 106.63 88.37 89.33 Porcelaine at verrerie 23 85.37 98.56 97.68 112.36 102.71 97,07 RevAcemente de plancher 24 
87.65 103.65 103.76 101.14 95.84 102.46 Tenturea, rideflux at housses 25 

92.62 112.82 112.22 81.80 85.38 94.17 La.p.s, tableaux, miroira at autris Cat- 26 
clii d'aaeublement pour is saiaon 

81.90 99.27 100.70 112.33 94.20 98.27 lisublea 27 75.19 94.86 107.52 109.32 107.11 106.93 Cmi appsreils mAnagers 28 85.61 107.53 116.94 102.45 93.03 90.75 ThlAvlsion, radio at .isique 29 88.46 111.03 114.76 85.01 91.74 93.65 Articlea de mAnage at petit. appareila 30 
Alec triques 

88.86 108.65 108.70 92.08 90.06 90.58 Quiacsihlsrie, peincure, papier-tencure, 31 
etc. 

flstAri.1 di plomb.ri., cheuffsge it coma- 32 
89.98 117.98 125.03 88.97 86.35 93.18 

trucciom 
Bijoutsria 33 132.92 180.06 131.41 52.00 83.77 75.24 Joucta it j.ux 34 99.27 127.10 115.36 84.68 74.83 81.78 Articles di sport it valises 35 

95.83 127.93 122.35 77.56 86.97 84.14 Papeterie, livras at revuss 36 
Essence, hulls scces.oirea d'autobilea, 37 

r8paratlon at foumnitorss 
R.pas at cssse-cvolltes 38 
Services at crsvaux di rApiracion 39 
Toua aucres rayons 40 

666 116.87 114.33 88.47 88.35 90.45 TOtAL, TOilS BATONS 41 
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Ayre's Ltd., Water St., St. John's, Newfoundland 

Bowring Bros. Ltd., 281 Water St., St. John's, Newfoundland 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, T., Co., Canada Ltd., 190 Yonge St., Toronto, Ontario 

Goudies Ltd., 22 King St. W., Kitchener, Ontario 

Holman, R.T., Ltd., Water St., Summerside, Prince Edward Island 

Hougens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, Magasin J.0., Ltée, 163-165 rue Principale, Maniwaki, Québec 

Hudson's Bay Co., 2 Moor St. E., Toronto, Ontario 

K-Mart Canada Ltd., 8925 Torbram Rd., Brampton, Ontario 

Lloydminster & District Agricultural Co-op Association Ltd., Lloydminster, 	Saskatchewan 

Macleod-Stedmans Ltd., Macleods Division, 1530 Gamble Place, Winnipeg, Manitoba 

Ogilvy, Charles, Ltd., 126 Rideau St., Ottawa, Ontario 

Ogilvy's .Jas. A., Ltd., St. Catherine St. W., Montréal, Québec 

Paquet Cie Inc., Québec, Québec 

Right House, The Co. Ltd., 35-41 King St. E., Hamilton, Ontario 

Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontario 

Sentry Dep't. Stores Ltd., 110 Adelaide East, Toronto, Ontario 

Simpson, The Robert, Co. Ltd., 176 Yonge St., Toronto, Ontario 

Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith's & Chapple Ltd., 24 Birch St., Chapleau, Ontario 

Steinberg's Ltd., Department Store Division, Montréal, Québec 

Syndicat de Québec Ltée, 405 rue St-Joseph, Québec, Québec 

Towers Department Stores Ltd., 110 Orf us Rd., Toronto, Ontario 

Woodward Stores (Alta.) Ltd., Edmonton, Alberta 

Woodward Stores (B.C.) Ltd., Vancouver, British Columbia 

Woolco Department Stores, do F.W. Woolworth Co. Ltd., kestcn, Untarc 	 40 Zeller's Ltd., 5250 Decarie Blvd., Montréal, Québe 
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