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Note 

This and other government publications 
may be purchased from local authorized 
agents and other community bookstores or by 
mail order. 

Mail orders should be sent to Publica-
tions Distribution, Statistics Canada, 
Ottawa, K1A 0V7, or to Publishing Centre, 
Supply and Services Canada, Ottawa, KIA 0S9. 

Inquiries about this publication should 
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Retail Trade Section, 
Merchandising and Services Division, 
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Les commandes par Ia poste devront parvenir 
Distribution 	des 	publications, 	Statistique 
Canada, Ottawa, KIA OV7, ou i Imprimerie et 
edition, Approvisionnements et services Canada, 
Ottawa, K1A 059. 

Toutes demandes de renseignements sur Ia 
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Section du commerce de detail, 
Division du commerce et des services, 

Statistique Canada, Ottawa, K1A 0V4 (téléphone: 
996-9304) ou A un bureau local des services 
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Nova Scotia, New Brunswick, and Prince 
Edward Island by telephoning 1-800-565-7192. 
Throughout Saskatchewan, the Regina office 
can be reached by dialing 1(112)-800 
667-3524, and throughout Alberta, the 
Edmonton officecan be reached by dialing 
1-800-222-6400. 
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SIGNES CONVENTIONNELS 

Voici la signification des signes convention-
nels suivants utiliss dans les publications de 
Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- nant ou, dans la prsente publication, 
inf&ieur A la mottle de i'unitC exprime. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifis. 

x confidentiel en vertu des dispositions de la 
Lot sur la statistique relatives au secret. 

SYMJOLS 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not 
applicable. 

- nil or, in this publication less than 
half unit expressed. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOTE AU SUJET DE CANS1' 

La banque de donnes informatis€es de Statisti-
que Canada CANSIM (Systine canadien d'information 
socio-conomique) fournit au public certaines sta-
tistiques actuelles et historiques sur lee Ventes 
et stocks des grands magasins (matrice no 112) et 
sur de nombreuses autres series, par le biais d'un 
terminal, d'imprims d'ordinateur ou de supports 
sous une forme lisible par une machine. Pour plus 
de renseignementS, s'adresser au personnel de 

CANSIM, Division de l'analyse de conjoncture, 
Statistique Canada, Ottawa, K1A 028 (tlphone 
613-995-7406), ou aux conseillers réglonaux des 
bureaux de Statistique Canada situs A travers le 
Canada. 

A NOTE ON CANSIM 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM (Ca-
nadian Socio-Economic Information Management 
System) via terminal, on computer printouts, 
or in machine readable form. For further 
information contact the CANSIM staff, Cur-
rent Economic Analysis Division, Statistics 
Canada, Ottawa, K1A 0Z8 (telephone 
613-995-7406), or the regional advisors at 
the Statistics Canada offices located across 
Canada. 



'tABLE OF cONTENrs TABLE DES HAT iR1; 

Page Page 

Introduction v Introduction v 

Definitions vi Dfjnjtjons vi 

Methodology vii Mthodologie vii 

Data Reliability viii Fiabilité des donnes viii 
Non-sampling Errors viii Erreurs non lies 9 l'chantillonnage viii 
Non-sampling Error Measures ix Estimation des erreurs non lides a 

l'chantillonnage ix 

Seasonal Adjustment xi Dsaisonnaljsatjon xi 

Explanatory Notes xii Notes explicatives xii 

Chart 	 Craphiques 

I. Department Store Sales, by Month, 	1. Ventes des grands magasins, par mois, 
Canad;i , Unadtistpd and Seasonal tv 	 Caoada 	nnfl dsatsoqoa1 	ot ica so- 

iv 

Tableau 

I. Ventes inensuelles des grands magasins, 
par rayon, Canada, 1980 et 1981 

2 

2. Ventes mensuelles des grands magasins, 
dsaisonna1ises, par rayon, Canada, 

4 	1980 et 1981 

3. Ventes mensuelles des grands niagasins, 
par province et certaines zones metro-

6 	politaines, 1980 et 1981 

4. Nombre de succursales des grands nags-
sins, par province et certaines zones 

6 	mtropolita1nes, 1979-1981 

5. Ventes cumulatives des grands inaga-
sins, par rayon, Canada, 1980 et 1981 

8 

6. Ventes cumulatives des grands maga-
sins, par province et certaines zones 

9 	intropolita1nes, 1980 et 1981 

7. Proportions procentuelles mensuelles 
des grands magasins en relation au 
total du commerce de dtail, par pro- 
vince, 1980 Ct 1961 

lal)Je 

Department Store Monthly Sales, 
by Department, Canada, 1980 and 
1981 

Department Store Monthly Sales, 
Seasonally Adjusted, by Depart-
ment, Canada, 1980 and 1981 

Department Store Monthly Sales, 
by Province and Selected Metropol-
itan Area, 1980 and 1981 

Number of Department Store Loca-
tions, by Province and Selected 
Metropolitan Area, 19791981 

Department Store Cumulative Sales, 
by Department, Canada, 1980 and 
1981 

Department Store Cumulative Sales, 
by Province and Selected Metropol-
itan Area, 1980 and 1981 

Department Store Monthly Sales as 
a P'r'ontae of Tot1 RLoaj I 

I s 

2 

4 

6 

6 

8 

9 

9 



TABLE OF CONTENTS - Concluded 
	 TABLES DES M&TIRES - fin 

Page 
	 Pag 

10 

12 

14 

16 

18 

18 

20 

22 

24 

Table 

Department Store Monthly Stocks, 
by Department, Canada, 1980 and 
1981 

Department Store Monthly Stocks, 
Seasonally Adjusted, by Depart-
ment, Canada, 1980 and 1981 

Department Store Monthly Stock 
sales Ratios, by Department, 
Canada, 1979-1981 

Department Store Monthly Sales 
stock Ratios, by Department, 
Canada, 1979-1981 

Department Stores' Month—end Ac-
counts Receivable, Unadjusted, 
Canada, 1979-1981 

Department Stores' Month—end Ac-
counts Receivable, Seasonally Ad-
justed, Canada, 1979-1981 

Department Store Sales, MCD and 
Combined Seasonal and Trading Day 
Factors, 1980 and 1981 

Department Store Stocks, MCD and 
Combined Seasonal and Trading Day 
Factors, 1980 and 1981 

List of Department Store Organizations 

Tableau 

Stocks mensuels des grands magasins, par 
rayon, Canada, 1980 et 1981 	10 

Stocks mensuels des grands magasins, 
désa1sonna1iseS, par rayon, Canada, 
1980 et 1981 
	

12 

Rapports mensuels stocksventes, des 
grands magasins, par rayon, Canada, 
197 9-198 1 
	

14 

Rapports mensuels ventesstocks, des 
grands magasins, par rayon, Canada, 	

16 197 9-198 1 

Montants A recevoir, non ajusts des 
grands rnagasins a Ia fin du mois, 	

18 Canada, 1979-1981 

Montants A recevoir, dsaisonnaliss 
des grands magasins A la fin du mois, 	

18 Canada, 1979-1981 

Ventes des grands magasins, MDC et 	I coefficients combines de corrections de' 
variations saisonnires et des jours 

2(1 commerciaux, 1980 et 1981 

Stocks des grands magasins, MDC et 
coefficients combines de corrections des 
variations saisonniares et des jours 

22 commerciaux, 1980 et 1981 

24 Liste des organisatioris des grands rnagasins 

4 



INTRODUCTION 	 rNTInfll It'T I (M 

The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A 
"List of Department Store Organizations" can 
be found at the end of this publication. 

For the purpose of this publication only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey program of 
the Merchandising and Services Division, to 
be utilized. (The census also measures the 
activities of "establishments", however, 
this concept is not used in the monthly sur-
vey of department stores.) Under the "loca-
tion" concept, department store data con-
tained in this publication exclude the ac-
tivities of other kinds of businesses which 
may be operated by the reporting department 
store firms. For example, non-department 
store locations are classified to the kinds 
of business most appropriate to their com-
modity structure with the catalogue sales 
activity of department store organizations 
classified to the "General Merchandise 
Stores" kind of business category. 

The business done by concessions located 
in department store outlets for the purpose 
of this publication is considered as part of 
the overall business of the outlets in which 
they are located. However, sales of an as-
sociated large food department (or store) 
are included only if it is an integral part 
of the overall department store operation 
and is not identified to the public by any 
name which differs from that of the depart-
ment store with which it is associated. The 
rationale underlying this approach is as 
follows: for purposes of market research or 
urban planning, a department store (the 
largest type of mass merchandising activity 
in Canada) together with its leased depart-
ments, if any, is considered to be a total-
ity; that is, it competes in the market 
place as one structure, rather than as a 
number of smaller stores. 

L'univers des firmes de grands magasins uti-
lis6 aujourd'hui eat fond6 sur le recensement du 
commerce et des services de 1971. La "Liste des 
organisations de grands magasins" est donnee 1 la 
fin de cette publication. 

Aux fins de cette publication, seules les ac-
tivits des "locaux d'affaires" rels des firmes 
de grands magasins sont tudies; on peut ainsi 
faire appel au concept des "points de vente", qui 
est cousnun au recensement et au programme d'en-
quête courant de la Division du commerce et des 
services. (Bien que le recensement mesure gale-
ment les activits des 'tablissements", cette 
unit€ d'observation n'est pas utilise dans l'en-
quête mensuelle sur les grands magasins.) En 
vertu de la notion de "local d'affaires", les 
donnes cur les grands magasins prsentes dans 
cette publication ne tiennent pas compte d'autres 
genres de commerce auxquels peuvent s'adonner lea 
firmes dclarantes. Ainsi, les points de vente 
qul ne rpondent pas A la dfinition des grands 
magasins sont attribus i la catgorie commer-
ciale qui convient le mieux aux diverses marchan-
dises offertes; A titre d'exemple, lea bureaux de 
vente par catalogue des firrnes de grands magasins 
sont classs dans le genre de commerce "magasins 
de marchandises diverses". 

Las affaires ralises par les concessions 
êtablles dana les grands magasins sont, aux fins 
de la prsente publication, considres comine 
partie des affafres globales du magasin oa sont 
tablies les concessions. Cependant, les ventes 

d'un important rayon (ou magasin) d'alimentation 
associ6 ne seront incluses cue si le rayon ou ma-
gasin fait parcie intgrante de l'exploitation 
gnrale du grand magasin et n'est pas connu du 
public sous un nom diff€rent de celui du grand 
wagasin auquel il est associ. Cette mthode se 
justifie du fait que les spcialistes des 6tudes 
de march6 et lea urbanistes considêrent tommie un 
tout le grand magasin (qui constitue le plus im-
portant genre de grande surface au Canada) et les 
rayons de concessions; autrement dit, le grand 
magasin se prsente sur le marchd connie un 
tablissement unique et non connie un regroupement 

de petits magasins. 



Definitions 
	 Dfimitioiis 

Retail Location 

A retail location, as defined by Statis-
tics Canada, is a business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public for household or per-
sonal consumption. 

Department Store 

A retail location is defined as a depart-
ment store outlet if it possesses the fol-
lowing characteristics. It must sell the 
following general lines of merchandise: 

Faully clothing and apparel. This commodity 
group is composed of some or all of the 
following lines: women's and misses' 
dresses, housedresses, aprons and uniforms; 
women's and misses' coats and suits; women's 
and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; 
lingerie and women's sleepwear; intimate ap-
parel; millinery; women's and girls' ho-
siery; and girls' gloves, mitts and 
accessories; women's, misses' and children's 
footwear; men's clothing; men's furnishings; 
boys' clothing and furnishings; men's and 
boys' footwear. Note: The outlet must sell 
at least six of the commodity lines listed 
above, with at least one of the commodities 
being men's and boys' clothing or furnish-
ings. At least 20% of the outlet's total 
sales must be derived from the family cloth-
ing and apparel group. 

Furniture, appliance and hose furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and 
domestics; china and glassware; home 
furnishings; furniture, wooden and uphol-
stered goods for living room, dining room 
and bedroom; major appliances; television, 
radio and music; hardware and housewares. 
Note: The outlet must sell at least four of 
the commodity lines listed above, with at 
least one of the commodities being furniture 
(wooden and upholstered goods for dining 
room and/or living room and/or bedroom). At 
least 10% of the outlet's total sales must 
be derived from the furniture, appliance and 
home furnishings group. 

All other (atscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smaliwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; 
and food. Note: The outlet must sell at 

Point de vente du dtaii 

Suivant la df1nition de Statistique Canada, 
un point de vente au dtail est un local d'affai-
res (habituellement un magasin) dont l'activit 
principale est la vente de marchandises et des 
services connexes au grand public pour la consom-
nation mnagre 00 personnelle. 

Grand magasin 

Un point de vente au dtail est un grand saga-
sin s'il possde les caractristiques suivantes: 

Vêteents pour Ia fa.11le. Ce groupe comprend 
les articles suivants: robes pour dames et jeunes 
filles, robes de mnage, tabliers et uniformes; 
manteaux et tailleurs pour dames et jeunes f 11-
les; vêtements de sport pour dames et jeunes fil-
les; fourrures; vêtements de bbs et d'enfants; 
vtements de fillettes et d'adolescentes; linge-
rie et vêtements de nuit pour dames; sous-vête-
ments; chapeaux; bas pour dames et fillettes; 
gants, moufles et articles de parure pour dames 
et fillettes; chaussures pour dames, jeunes fil-
les et enfants; vêtements pour hommes; articles 
d'habillement pour hommes; vêtements et articles 
d'habillement pour garçons; chaussures pour horn-
mes et garçons. Nota: Le magasin doit tenir au 

moms six des s€ries mentionnes ci-dessus, dont 
au moms une doit 6tre les vtementS 00 articles 
d'habillement pour hommes et garçons. Au moms 
20 % des ventes globales du magasin doivent se 
faire dans le groupe de vteinents pour la fa-
mille. 

ubles, appareils et articles d'a.eubleeat 
manager. Ce groupe comprend les articles sui-
vants: literie et linge de maison; porcelaine et 
verrerie; articles d'ameubletnent manager; meu-
bles, de bois ou rembourrs, pour salle de s-
jour, sails A manger ou chambre a coucher; gros 
appareils, tl€vision, radio et musique; quin-
caillerie et articles de mnage. Nota: Le maga-
sin doit tenir au moths quatre des s&ies men-
tionnées ci-dessus, dont au moms une doit étre 
des meubles (de both ou rembourrgs pour salle 
manger ec (ou) salle de sjour et (ou) chambre 
coucher). Au moms 10 % des ventes globales do 
magasin dolvent provenir do groupe des meubles, 
appareils et articles d'ameublement mnager. 

Tous autres articles (divers). Cette catgorie 
comprend toutes les marchandises que tient le 
magasin, mais qui ne figurent pas ci-dessus, 
telles que: articles de toilette, cosmt1ques et 
mdicaments; appareils et fournitures photogra-
phiques; tissus A la piace; mercerie et menus ar -
ticles; bijouterie; articles de sport et valises; 
papeterie, livres et revues; et aliinents. 
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least three different commodity lines with 
'  not one of these lines representing more 

than 50% of the total store sales. At least 
10% of the outlet's total sales must be 
derived from the all other or miscellaneous 
groups. 

Total Net Sales and Recelots 

They are defined as the total sales of 
merchandise and receipts from repairs, 
equipment rental, restaurant and other 
services, less returns, adjustments and 
discounts. Trade-in allowances are not 
deducted. Commissions earned from the sales 
of goods owned by others and proprietors' 
withdrawals of goods (at retail) for per-
sonal use are included. Non-trading reve-
nues, bad debts recovered and direct sales 
taxes are excluded. 

Stocks 

They are defined as the selling value of 
inventory on hand at the end of the month or 
as at the end of the fiscal period falling 
nearest the end of the calendar month. 

' 	A:ufltS Receivable 

They are defined as customers' accounts 
notes receivable as at the end of the 

month, as well as all new credit granted 
during the month, less payments received. 
Accounts discounted with banks, paper sold 
to sales finance companies, or amounts owing 
on account of credit-card plans, are ex-
cluded. Accounts receivable used as securi-
ty for bank loans are not considered as dis-
counted If still payable and are therefore 
Included. 

Nota: Le magasin doit tenir au moms trols des 
sries rnentionnes ci-dessus, dont aucune ne dolt 
reprsenter plus de 50 % des ventes globales du 
magasin. Au moms 10 % des ventes globales du 
magasin doivent provenir des groupes tous autres 
articles ou divers. 

Ventes et recettes nettes totales 

Ii s'agit du total des ventes de marchandises 
et des recettes provenant de rparations, de lo-
cation de materiel, de la vente de repas at d'au-
tres services, moms les rendus, les rajustements 
et les remises. La valeur des reprises n'est pas 
dgduite. Las commissions sur la vente de 
marchandises appartenant I autrui et la valeur 
(au dtail) des marchandises prleves par le 
proprltaire pour son usage personnel sont comp-
tees. Les recettes hors exploitation, les recou-
vrernents de mauvalses creances et les taxes de 
vente directes sont excius. 

Stnr.k 

Cette rubrique englobe la valeur marchande des 
stocks detenus a la fin du mois ou de la periode 
fmnanciare Ia plus rapprochee. 

Comptes a recevoir 

11 s'agit des comptes et billets 5 recevoir 
des clients 5 la fin du mols, ainsi qua de tout 
nouveau credit consenti au cours du mois, moms 
lee palements reçus. Las comptes escomptes a la 
banque, lee titres vendus A des societes de fi-
nancement des ventes et les montants dus en vertu 
d'un regime de cartes de credit ne sont pas corn-
ptes. Lee comptes a recevoir servant a garantir 
un emprunt bancaire ne sont pas consideres comma 
etant escomptes s'lls sont encore payables; ils 
sont donc inclus. 

Methodology 	 thodologie 

The monthly sales values, published at 
the Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
ment store organizations. A 100% response 
rate is aimed for each month with the publi-
cation usually delayed if large department 
store organizations have not responded in 
time. The monthly sales figures are 
estimated when necessary, due only to late 
response, by applying an imputation method 
whjh j t' 1i 1ran[zs 

Th monthly sales values by department, 
ubljshed at the Canada level, are based 

only on the organizations which provide the 

La chiffre des ventes mensuelles, publie pour 
le Canada, les provinces et las regions metropo-
litaines, act etabli en fonction de l'univers des 
firmes de grands magaslns. Puisque l'on vise 
chaque mois un taux de reponse de 100 %, Ia pu-
blication est habituelleinent retardee ci une 
grande firme n'a pas falt parvenir sa declaration 
dans les delals prévus. Dans le cas d'une ré-
ponse tardive, 11 est possible de calculer un 
chiffre estimatif des ventes mensuelles grace a 
me methode d'imputation qui est unique a chaque 
i rme. 

La chlffre des ventes memsuelles par rayon pu-
bli6 pour le Canada n'est fonde que sur las fir-
mes qui pr€sentent la ventilation requlse des 

vii 



required breakdown of sales. The percentage 
distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sale8 by 
department at the Canada level. 

The monthly stock values by depart.emt, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdowns of sales and stocks. A 
stock-to-sale ratio for each department, 
calculated from the reporting organizations, 
is applied to the corresponding department's 
monthly sales estimate in order to provide 

an estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
published at the Canada level, are based on 
a subset of department store organizations 
which are known to have accounts receiv-
able. Data for late respondents are esti-
mated by applying the monthly percentage 
change in accounts receivable, calculated 
from the reporting organizations, to the 
previous month's data of each organization 
that was late in reporting.  

ventes. La rpartition en pourcentage des ventes 
par rayon obtenues auprs des firmes dclarantes 
est applique au chiffre mensuel des ventes tota-
les pour le pays afin d'&ablir une estimation 
des ventes par rayon pour l'ensemble du Canada. 

La chlffre des stocks mensuels par rayon pu-
blid pour le Canada n'est fond6 que sur les fir-
mes qui prsentent la ventilation requise des 
ventes et des stocks. Pour chaque rayon, le rap-
port des ventes aux stocks (calculg a partir des 
dclarations des firrnes) est applique a l'estima-
tion des ventes mensuelles af in de produire une 
estimation des stocks pour le Canada. 

Le chiffre des comptes i recevoir isensuel pour 
l'ensemble du pays provient des firmes de grands 
magasins qui ont de tels comptes. Las donnes 
relatives aux enquêts retardataires sont esti-
mes comme suit: on calcule d'abord la variation 
en pourcentage des comptes a recevoir des firmes 
dclarantes, puis on Is fait porter sur les chif-
fres du mois précdent de la firme retardataire. 

Data Reliability 

Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported 
by the organizations listed at the end of 
this publication. The survey can be con-
sidered as a complete census of the popula-
tion under consideration and therefore not 
subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known depart-
ment store locations, errors in published 
data can occur. These errors, called non-
sampling errors, are present whether a sam-
ple or a complete census of the population 
is taken and can be attributed to one or 
more of the following sources: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwill-
ingness of the respondent to provide correct 
information, misinterpretation of the ques-
tions because of definitional difficulties 
and different tendencies of different inter-
viewers in explaining questions or inter-
preting responses under different modes of 
communication. 

Fiabilitg des donnes 

Erreurs non lies A l'chantiL ni 

L'enqute wensuelle sur les ventes et les 
stocks des grands magasins porte sur tous les 
points de vente des firines de grands magasins 
numres A Ia fin de cette publication. 	Etant 

donn 	qu'elle peut être considére comme un 
recensement exhaustif de Ia population observe, 
elle ne risque pas de comporter des erreurs 
d'chantillonnage. Par contre, même les donnes 
publi€es d'un recensement qul ddnombre intgrale-
rnent A chaque mois l'ensemhle des points de vente 
connus des grands magasins peuvent Otre entaches 
d'erreurs. Celles-ci, dites non lies A l'chan-
tillonnage, se retrouvent tant dans les recense-
ments que dans les enquêtes par 6chantillonnage. 
Elles sont dues a un ou plusieurs facteurs parmi 
les suivants: 

Le champ couvert par l'enquête. L'erreur résulte 
d'un listage incomplet et d'une couverture insuf-
fisante de la population vise. 

La rponse. Ici, l'erreur peut €tre attribuable 
a la conception du questionnaire et aux caract-
ristiques de la question, a l'incapacit6 ou au 
refus de Venquft6 de fournir des renseignements 
exacts, a 1'interprtation fautive des questions 
due a des problames d'ordre smantique, ou aux 
variations, d'un interviewer a l'autre et selo:i 
le mode de communication retenu, dams l'explici--
tion des questions et dans l'interprtation des 
rponseS. 
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Non-response error. 	Some respondents may 
, 	rtuse to answer questions, some are unable 

respond, while others may be too late in 
'ponding. Data for the non-responding 
•its can be imputed using the data from 
responding units or some earlier data on the 
non-responding units if available. The ex-
tent of error due to imputation is usually 
unknown and is very much dependent on any 
characteristic differences between the re-
spondent group and the non-respondent group 
in the survey. This error generally in-
creases with increases in the non-response 
rate and attempts are therefore made to ob-
tain as high a response rate as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of 
final results. With regard to the estimates 
of this publication all attempts have been 
made to minimize the non-sampling errors: 
department store locations have been defined 
in a most precise manner; the questionnaires 
used in the survey have been carefully de-
signed to minimize different interprets-
tions; detailed acceptance testing has been 

10 'urried out for the different stages of 
liting and processing; and every possible 
:fort has been made to reduce the non-
response rate as well as the response 
burden. 

La non-réponse. Certains enquêtés refusent de 
rpondre, d'autres en sont incapables et d'autres 
encore rpondent trop tard. Les donnes relati-
ves aux non-rpondants peuvent être imputes 
partir des chiffres fournis par lea rdpondants ou 

l'aide des statistiques antdrieures sur les 
non-rpondants, si elles existent. On ne connalt 
gdn&alement pas l'importance de l'erreur d'impu-
tation; celle-ci vane beaucoup selon les carac-
t&istiques qui distinguent les rpondants des 
non-rpondants. Comme ce type d'erreur prend ha-
bituellement de l'ampleur a secure qu'augmente le 
taux de rion-rponse, on s'efforce d'obtenir le 
meilleur taux de rponse possible. 

La traitesent. L'erreur petit se produire lors 
des diverses dtapes du traitement, telles que le 
codage, l'entre, la vrification, Ia pond&ation 
et la totalisation. 

Ii est difficile de mesurer lea erreurs non 
lies A i'chantillonnage. En outre, ii faut les 
cerner de sorte qu'elles ne nuisent pas a l'uti-
lisation ou A l'interprtatlon des chiffres dfi-
nitifs. S'agissant des estimations du prsent 
bulletin, tout a 6t6 mis en oeuvre afin de 
minimiser ce genre d'erreur. Ainsi, lea points 
de vente des grands tuagasins out 6t6 d€finis avec 
beaucoup de prcision; lea questionnaires ont ét 
conçus avec soin afin de rduire mu minimum le 
nombre d'1nterprtativrns €ventuelles; lea diver-
sec 6tapes de vrification et de traitement ont 
fait l'objet de contrôles d'acceptation detail-
lés; enfin, on n'a absolument rien neglige pour 
que le taux de non-reponse et le fardeau de 
rponse soient faibles. 

Non-sampling Error Measures 

One source of non-sampling error is the 
non-response error. Text Table I assists 
users in evaluating this error, two response 
measures are derived, namely, the response 
rate which is a measure of the proportion of 
those units which have responded in time for 
inclusion in this publication and the re-
spomse fraction, which is a measure of the 
data response rate, and is the proportion of 
the published data which is based upon actu-
al reported data. 

The unit used in the Department Store 
Sales and Stocks Survey for derivation of 
the response rate is based on (1) the geo-
graphical regions, i.e., the 10 provinces, 
the two territories and the four metropoli-
tan areas, in which a department store orga-
nization operates department store locations 
and (2) the department store organizations 
themselves. For example, a department store 
firm reporting for 20 stores in Ontario 
would be considered as one survey unit 
and one organizational unit while an 

Estimation des erreurs non lides a l'échantillon-
nage 

Parmi lea erreurs non ilees i l'echantillon-
nage, on retrouve l'erreur de non-reponse. La 
tableau explicatif I donne deux mesures de la re-
ponse qul alderont l'utilisateur A dvaluer ce 
genre d'erreur. Le taux de r€ponse represente la 
proportion des unites qui ont repondu assez tot 
pour 6tre iricluses dans la presente publication. 
La fraction de repomse, par contre, est le taux 
de reponse des donnees, c'est-a-dire la propor-
tion des chiffres publiees qui eat fonde cur des 
renseignements reellement declares. 

L'unitf utilisee pour calculer le taux de r-
ponse de l'enquOte sur les ventes et lea stocks 
des grands inagasins est fondee sur (1) les re-
gions (c'est-à-dire les 10 provinces, deux tern-
toires et quatre r€gions mtropolitaines) oü lea 
firmes de grands magasins exploitent des points 
de vente et (2) lea firmes de grands magasins 
elles-inOmes. Par exemple, une firme de grands 
inagasins qui produit une declaration pour 20 ma-
gasins en Ontario eat consideree comme time unite 
d'enqute et une organisation, alors qu'une firme 
dont is declaration porte sur clnq magasins 
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organization reporting for live stores in 
Vancouver, 10 in British Columbia (excluding 
Vancouver) and two in Yukon would be con-
sidered as three survey units but only one 
organizational unit. 

The data variables under consideration 
f or derivation of the response fraction are 
namely sales, stocks and accounts receiv-
able. 

Text Table I gives the non-sampling reli -
ability of the survey data with respect to 
the non-response error. The response rate 
is given as the percentage of survey units 
and the corresponding organizational units 
which have responded in time for inclusion 
in this publication. The response fraction 
is given as the percentage of the published 
data which is based upon actual reported 
data submitted by department stores. For 
example, a cell of 20 organizational units 
in which five respond for a particular month 
would have a response rate of 25% in terms 
of these units. If the five units repre-
sented $8 million out of a published esti-
mate of $10 million, the response fraction 
would be 80%. In cases such as these, the 
response rate alone would tend to under-
estimate the reliability of the estimate and 
both measures should be considered. 

Vancouver, 	10 	en CoLombie-Britannique 	(saul 
Vancouver) et deux au Yukon reprsente trois 
units d'enquête, mais seulement une organisa 

tion. 

Les variables dont ii faut tenir compte pour 
calculer la fraction de rponse sont les ventes, 
lea stocks et les comptes A recevoir. 

Le tableau explicatif I donne la fiabilit6 des 
donnes d'enqute en matire d'erreurs dues i Ia 
non-rponse. Le taux de rponse reprsente le 
pourcentage des unites d'enqute et des unites 
organisationnelles correspondantes qui ont 
répondu assez tot pour 9tre incluses dane le 
present bulletin. Par contre, Ia fraction de 
réponse constitue le pourcentage des données 
publiées qui sont fondées sur des renseignements 
effectivement déclarés par les grands magasins. 
Par exemple, le taux de réponse d'une cellule 
comportant 20 unites donc cinq répondent lore 
d'un mois donné atteindrait 25 %. Cependant, 51 
les cinq unites représentent $8 millions sur 
l'estimation publiée de $10 millions, la fraction 
de réponse s'élèverait 9 80 %. Comme le taux de 

réponse aurait, a lui seul, tendance A déprécler 
la fiabilité de l'estimation dana un tel cas, ii 
faudrait tenir compte des deux unites de mesure. 

TEXT TABLE I. Measures of Reliability, Department Stores, Canada, 1981 

February 

TABLEAU EXPLICATIF I. Mesure de Ia fiabilité, grands magasins, Canada, 1981 

Févr ie r 

Response rate 
	 Response fraction 

Taux de réponse 
	Fraction de 

réponse 

Survey units 
	Organizational 

units 

Unites d'en 
	

Organisat ions 
quéte 

per cent - pourcentage 

Monthly sales total - Ventes mensuelles 
totales 	 100.0 100.0 100.0  

Monthly sales by department - Ventes men- 
suelles par rayon 	 ... 93.8 93.2 

Monthly stocks by department - Stocks men 
suels par rayon 	 ... 42.3 68.7 

Month-end accounts receivable - Cotnptes a 
recevoir a la fin du mois 	 ... 88.9 99.8 
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Seasonal Mjustaent 
	

Désaisonnalisation 

I  
Seasonal adjustment(1) separates and mea-

;urcs the effect of recurring intra-annual 
variations resulting from normal differences 
in weather, holidays with invariable dates, 
or other events with a similar pattern of 
timing. An additional adjustment due to 
trading day variation is made for the de-
partment store series. This variation stems 
from the fact that a particular day of the 
week may occur five times in a particular 
month one year and only four times in the 
corresponding month in other years. This 
additional adjustment is made prior to the 
seasonal adjustment but is treated as part 
of the seasonal adjustment process. 

The department store series have been 
seasonally adjusted using ARIMA option of 
the X-11-ARIMA seasonal adjustment pro-
gram.(2) This new method of seasonal ad-
justment consists of extending the original 
series with one year of estimated values 
prior to the seasonal adjustment procedure. 
The estimated values are forecasts made by 
ARIMA models which have been fitted to the 
original series. 

The X-11 part of the X-11-ARIMA program 
relies primarily on the ratio-to-moving av- 

,  rage method to smooth the extended series 
Is a preliminary estimate of the trend-cy-
rle, computing ratios of the extended origi-
nal series to the trend-cycle estimates and 
estimating seasonal factors from these 
ratios. These procedures are repeated a 
number of times to produce the final season-
al factors.(3) 

While seasonal adjustment provides a 
deeper understanding of the underlying 
trend-cycle of a series, the adjusted series 
still contains an irregular component. 
Small changes between months in the adjusted 
series may simply be irregular movements 
and, to obtain a clearer insight into the 
underlying trend, users should examine the 
adjusted series over a number of months. 

To assist the user, the Months for Cycli-
cal Dominance number, MCD, is provided.(4) 
The MCD is the shortest monthly span for 
which a certain ratio becomes and remains 
less than one, that is, the ratio for which 
the absolute average percentage change of 

See Tables 2, 9 and 13. 
For further explanation see The X-11-
ARIMA Seasonal Adjustiient Method, 
Estela Bee Dagum, Statistics Canada, 
Catalogue 12-564E, Occasional. 
See Tables 14, 15 and 16. 

(4) See Tables 14, 15 and 16 (column 1). 

La dsaisonnalisation(1) isole et mesure Fin-
cidence des variations priodiques qui se pro-
duisent au coors d'une anne en raison de l'vo-
lution norinale du climat, des congs fixes et 
d'autres 6v6nements qul se rptent A intervalles 
rguliers. On rajuste 6galement la srie des 
grands magasins pour tenir compte de la variation 
du nombre de jours commerciaux. Celle-ci est due 
au fait qu'un mois donne peut compter, par exem-
ple, cinq samedis une anne, mais seulement qua-
tre l'anne suivante. Cet ajustement est apport 
avant le dsaisonnalisation proprement dite, mais 
11 est consid6r6 comme partie intgrante de cette 
derniêre. 

La s€rie des grands inagasins a 6t6 dsaisonna-
lise au moyen de l'option ARMMI du programme de 
dsaisonnalisation X-11-ARNMI (voir la note don-
ne plus loin)(2). Cette technique consiste 
ajouter a la s&ie d'origine une ann€e de donnes 
estimatives avant de procder A la dsaisonnali-
sation proprement dite. Les données estimatives 
proviennent de prvisions ral1ses par des mod-
les AR}IMI ajust4s 9 la srie initiale. 

La partie X-11 du programme X-11-ARNMI falt 
surtout appel a la mthode de rapport aux moyen-
nes mobiles pour effectuer le lissage de la srie 
corrige et obtenir une estimation provisoire de 
la tendance-cycle, pour calculer les rapports de 
la srie initiale (ajuste) aux estimations de Ia 
tendance-cycle et pour estimer les facteurs sal-
sonniers 9 partir de ces rapports. Las facteurs 
saisonniers dfinitifs ne sont produits que bra-
que ces op€rations ont 6tg exécutes A plusieurs 
reprises(3). 

Bien que la dsalsonnalisation permettre de 
mieux comprendre la tendance-cycle fondammentale 
d'une srie, la srie dsaisonnalise n'en con-
tient pas moms une composante irrgulière. De 
lgares variations d'un mois A l'autre dans la 
srie dsaisonnalise peuvent 6tre de simples 
rnouvements irrguliers; pour avoir une meilleure 
ide de la tendance fondamentale, les utilisa-
teurs doivent done examiner les s&ies dsaison-
nallsées d'un certain nombre de mois. 

A cette fin, ils disposent des mois A domi-
nance cyclique, 00 MDC(4). II s'aglt du plus 
petit nombre de mois pour lesquels on certain 
rapport devient et reste lnf&leur A l'unité; 
autrement dit, c'est la prlode pendant laquelle 
le taux de variation moyen absolu de la tendance- 

Voir les tableaux 2, 9 et 13. 
Pour plus ample information voir La mthode 
de dsaisonna1isatlon X-11-ARMMI, par Estela 
Bee Dagum, Statistique Canada, no 12-564F au 
catalogue, hors srie. 
Voir les tableaux 14, 15 et 16. 
Voir lee tableaux 14, 15 et 16 (colonne 1). 
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the trend-cycle of the seasonally adjusted 
series becomes greater than the absolute 
average percent change of the irregular 
component. The MCD can be interpreted as 
the number of months over which a change in 
the seasonally adjusted series must move in 
a given direction before one can be rea-
sonably certain that the trend-cycle of that 
series also has moved in the given direc-
tion. Clearly small MCD's are desirable and 
indicative of a smooth series. Applying a 
moving average to the seasonally adjusted 
data of MCD length tends to smooth irregular 
movements which may obscure the underlying 
trend-cycle. The MCD moving average pro-
vides a method of reducing all types of 
series to approximately the same degree of 
smoothness, whatever the size of the irre-
gular component in the original series. 

cycle de Ia srie d6saisonna1ise est supérieur 
celui de la composante irrgulire. La MDC pent 

être consid6rg comme le nombre de nois que do: 
durer une variation de la srie dsaisonnalis( 
dans une direction donnee avant qu'on ne puisse 
être raisonnablement certain que Ia tendance-
cycle de la srie 69volue dans la même direction. 
Ainsi, un MDC peu glev6 est souhaitable et mdi-
que la prsence d'une srie lisse. L'applicati'Dn 
d'une moyenne mobile aux donnes dsaisonnalises 
dont la p&iode est 46gale au MDC tend a lisser 
les mouvements irrguliers pouvant dissimuler la 
tendance-cycle fondammentale. La mthode de Ia 
rnoyenne mobile du MDC permet de rduire tous les 
genres de srie a peu près au mme niveau de ha-
sage, quelle que soit la taille de la composante 
irrégulière dans la s&ie initiale. 

Explanatory Notes 

The percentage change in sales shown in 
this publication are based on the total 
dollar volume of receipts for each of the 
periods being compared. These trends in-
clude the effect of stores starting opera-
tion or ceasing operation and are not 
limited to identical stores, i.e., those in 
operation in both of the periods being com-
pared. 

The Stock-sales ratios(S) are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stocks ratios(6) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning 
and ending stocks at selling value for the 
month. 

The .etropolitan areas of Montreal. 
Toronto, Winnipeg and Vancouver are census 
metropolitan areas as defined by the 1971 
Census. 

The comaodity reference list, which 
describes in detail the commodities 
comprising each of the 40 departments noted 
within, is published in the January issue of 
this publication. 

Revisions to department store sales and 
stocks are published yearly in the March 
issue of this publication. Revisions to 
month-end accounts receivable are published 
on a monthly basis. 

See Table 10. 
See Table 11.  

Notes explicatives 

La variation des ventes en pourcentage donnee 
dans Is prsente publication est fonde sur la 
valeur totale des recettes pour chacune des p-
nodes observes. Elle tient compte des nagasins 
qui ont ouvert leurs portes et de ceux qui les 
ont fermées; autrement dit, cUe ne se Umite poe 
aux nagasins qui ont H H 

lea priodes en cause. 

On obtient lea ratios scocks-ventes(5) en 
visant la valeur marchande des stocks 5 Ia fin du 
mois par le chlffre des ventes pour le mois. 

On obtient lea ratios ventes-stocks(6) en di-
visant le chiffre des ventes pour le mois par la 
valeur marchande moyenne des stocks en dbut et 
en fin de mois. 

Lea rgions mtropolitaines de Montreal, de 
Toronto, de Winnipeg et de Vancouver 
correspondent aux rgions mtropolita1nes du 
recensement de 1971. 

La hate de rfrence des unarchandises, qui 
dcrit en dtail les produits de chacun des 40 
rayons prsents dans cette publication est 
reproduite dans le numro de janvier. 

Lea chiffres rvis€s des ventes et des stocks 
des grands magasins sont publi€s chaque anne 
dans le nuin&o de mars du prsent bulletin. Las 
rvisions aux comptes A recevoir en fin de mois 
sont apporteS mensue 11 ernent. 

Voir tableau l(). 
Voir tableau 11 
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Ntber of shopping days that this publi- 
'  cation is based on varies from month to 

month. See Text Table II for the number of 
shopping days the current publication is 
based on. 

Le nombre de jours coerclaux sur lesquels 
sont bass les renseignements prsents ici vane 
d'un inois I l'autre. Le tableau explicatif II 
donne le nombre de jours pour la priode la plus 
rcente. 

TEXT TABLE II. Number of Shopping Days, by Month, 1980 and 1981 

TABLEAU EXPLICATIF II. Nombre de jours comxnerciaux, par mois, 1980 et 1981 

1981 	 1980 

Total number Number of Total number Number of 
of shopping Saturdays of shopping Saturdays 
days days 

Nombre total Nombre de Nombre total Nombre de 
de jours samedis de jours samedis 
commerciaux commereiaux 

January - Janvier 26 5 26 4 
February - Fvrier 24 4 25 4 
March - Mars 26 5 26 5 
April - Avril 25 4 25 4 
May-Mal 26 5 27 5 
June - Juin 26 4 25 4 
July - Juillet 26 4 26 4 

' 	 August - Aoflt 
September - Septembre 

26 
25 

5 
4 

26 
25 

5 
4 

October - Octobre 26 5 26 4 
November - Novembre 25 4 25 5 
December - Dcembre 26 4 26 4 
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Department Store Sales by Month, Canada, Unadjusted 
and Seasonally Adjusted, 1980 and 1981 

Ventes des grands magasins par mois, Canada, non désaisonnalisé 
et désaisonnalisé, 1980 et 1981 
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18,115 1. Department Store Monthly Sales, by Department, Canada, 1980 and 1981 

January 	February 
1981 	1981 

Janvier 	YSorier 	Fcbrury 	H,rh 	AprIl 	Ma.. 	 June 

1981 	1982 
Department 

PHerier 	Mars 	Avril 	Mat 	Join 	Juillet 

No. 
thousands of dollars 

milliers do dollars 

1 Women's and misses' dresses, hounedresses, 10,129 10,657 9,567 12,709 15,783 21,119 16,682 14,447 

2 
aprons and uniforms 

Women's and misses' coats and suits 12,591 11,550 10,567 14,525 14,834 7.503 5,927 7,134 

3 Women's and misses' sportswear 26,439 28,072 24,233 30,706 36,365 43,785 35,427 34,828 

4 Porn 4,605 2,470 3,069 1,767 627 425 400 1,222 

5 Infants' and children's wear and nursery 14,883 14,640 12,973 15,186 18,602 17,867 16,020 17,328 

equipment 

6 Girls 	and teenage girls' wear 8,352 10,230 8,742 12,715 14,499 14,728 12,740 12,373 

7 LIngerie and women's sleepwear 9,650 9,764 8,606 10,591 
7,354 

11,657 
8,406 

15,230 
9,072 

12,676 
8,890 

13,610 
8,410 

8 Intimate apparel 7,147 
1,063 

6,230 
808 

5,779 
871 766 1,059 960 774 887 

9 
10 

Millinery 
Women's and girls' hosiery 7,573 6,502 6 1 228 7,169 8,486 8,610 7,165 6,369 

IL Women's and girls' gloves, mitts and 8,440 8,277 1,074 9,262 11,134 12,573 10,593 9,546 

22 
accessories 

Women's, misses' and children's footwear 15,776 13,556 11,646 16,849 23,261 23,820 19,262 16,800 

13 Mon's clothing 24,503 22,063 19,910 27,822 30,095 30,166 32,812 24,29 

14 'Ie'' 	7 ,r,tnhlngo 22,483 19,53b 1g,945 22,325 24,954 27,790 34,465 26,3e- 

I 
12 
18 

adaninJred,r.lI 
toIletries, cosmetics and drug, 33,269 31,225 

a,. 0  
28,333 

1,. 
30,113 

•,-,ll 
33,254 35,680 32,254 J,325 

19 Fhotogrsphic equipment and supplies 9,711 8,120 7,150 8,644 9,304 10,485 11,865 12,126 
4,355 

20 Piece goods 5,165 4,765 4,991 6,026 5,822 6,004 4,925 

21 Linens and domestics 24,998 14,047 13,641 16,458 17,231 19,954 19,664 25,548 

22 Smollwsrnn and notions 9,435 7,41 6,737 7,274 7,242 6 1 371 6,030 6,980 

23 Chins and glassware 8,414 7,508 6,788 7,855 8,169 10,113 8,784 9,103 

24 Floor conerings L0,914 10,848 10,370 12,998 21,333 22,615 12,076 23,154 

25 DraperIes, curtains and furniture coo- 11,132 9,849 9,478 12,461 14,068 14,028 14,031 14,816 

rings 

26 1a,spn, 	pictures, mirrors and all 	other 7,752 5,991 5,727 6,789 6,753 8,691 6,566 7,846 

27 
home furnishings 

FurnIture 49,487 33,796 32,183 39,230 36,648 45,605 42,165 50,880 

28 Major appliances 38,729 28,799 26,903 33,236 30,273 36,312 36,592 44,049 

29 Teleolsion, 	radio and m..sic 30,281 22,358 20,944 25,233 
22,018 

21,522 
24,422 

22,000 
30,384 

21,587 
26,823 

25,281 
29,683 

30 Housewares and small electrical appliances 23,937 24,298 20,822 

31 Hardware, paints, wsllpaper, etc. 19,039 18,257 17,123 19,16! 24,996 30,966 28,166 25,477 

32 Plumbing, heating and building materials 6,503 6,432 5,440 6,649 8,315 10,004 9,228 8,124 

33 Jewellery 10,612 11,426 11,092 14,074 14,226 28,565 17,288 25,318 

34 Toys and games 7,272 7,588 6,939 
24,924 

8,650 
17,918 

11,381 
25,921 

11,327 
31,065 

20,190 
30,049 

22,114 
29,310 

35 Sporting goods and luggage 20,018 15,571 

36 Stationery, books and .agaoines 28,684 16,715 25,212 25,965 16,256 18,608 18,131 
15,987 

17,998 
15,645 

37 Gasoline, oil, auto accessories, 	repairs 13,258 21,890 10,713 13,347 26,452 26,297 

38 
and supplIes 

Meals and lunches 17,718 26,494 14,761 16,657 26,865 17.782 17,277 18, 

39 Repairn and sernlces 5,344 4,866 4,561 4,954 
20,619 

5,257 
27,365 

5,931 
37,337 

5,718 
28,170 

5,2 
25,42 

40 Al! other departments 20,677 18,723 17,414 

41 TOTAL ALL D8PAKTMSPITS 642,534 568,881 521,360 626,044 684,959 765,486 702,417 708,224 



10 \OLEAU 1. Vances sansoelles des grands magauins, per rayon, Cansda, 1980 at 	1981 

80 Change - Variation 

AUgUSt September October November December February- February 
January 1981/1980 

991 Rayon 

Ao0t Septembre Octobre Navemhrs 06cenbre F8vrler- F8vrier 
janoler 1981/1980 
1981 

90 
thousands of dollars per cent 

milliers dn dollars pourcentage 

13,697 18,642 15,137 16,830 22,442 + 	5.2 + 	11.4 Robes, 	robes 	da sainage, 	tabliern ci nni- I 
tomes pour dames ci 	jeunen 	lilies 

16,151 17,651 23,108 23,253 22,879 - 	8.3 + 	9.3 Vaoteaun at tulliours pour dames at jeunes 2 
lilies 

39,906 81,617 43,192 46,223 61,549 + 	6.2 u- 	15.8 Y8tomeotu sport 	poar dames ml 	muses 	lilies 3 
2,365 2,630 3,210 5,414 6,530 - 46.4 19.5 Fourruren 

19,319 21,223 22,678 24,058 31,974 - 	1.6 + 12.8 V8temeutu pour b8b9s ci esfasts ci articles S 
de chaabreu d'enfants 

21,289 18,369 15,993 19,272 24,611 + 22.5 + 	17.0 V8iements de flllettes ci d'ado]encestes 
11,118 14,568 15,005 22,421 40,026 + 	1.2 + 	13.5 Lingerie et 	v8temuonts 	de mill 	pour dames 7 
8,502 8,852 7,678 8,637 12,055 - 	12.8 + 	7.8 Soas-v€tenmentn 8 

900 1,294 2,320 3.160 3,622 - 24.0 - 	7.2 Chspeaum 9 
7,376 9,926 10,017 10,036 14,179 - 	14.1 + 	4.4 Bas 	pour dames et 	flilectes 10 

10,415 14,258 14,629 20,898 33,589 - 	.9 + 17.0 Cants, maul len et articles tie parure pour Ii 
danceet 	iillettcu 

20,727 27,015 26,198 26,751 28,658 - 	14.1 + 	4.4 Ct,au ssumeu pour daees, 	jeoses lilies ci 12 

433 17,417 37,975 49,79', 59,194 - 	9,0 ".8 
ent slits 

'.7r,.,,ts 	poor 	homeses 13 
• 	. 	'- . . . . 

-'. 	d'habillement 	pour hommes 14 • 	. - . . - . 
- n et articles d'habillement 	pour IS 

N,. 	7) .0,0 •,YI., - ), 	) 4 	I 	.0 1 	Io.3 LI,,w-,su ms pour hommen cc 	garconn 16 
I,1)91 42,728 49,418 55,025 70,150 - 	0.5 + 	11.9 Froduits alimentalrea et consenes 17 
.,719 34,577 38,069 48,075 89,039 - 	5.9 + 	10.2 Articles tie toiiette, 	cosm8tiqaes at m9dl- 18 

12,226 11,525 11,471 14,587 30,188 - 16.4 1- 	13.6 
camest s 

Apparails ci fournitures plsotogrsphiqaes 19 
4,864 6,549 6,711 6,586 5,126 - 	7.7 - 	4.5 lissum 2 Is p10cc 20 

21,290 25,304 23,942 25,683 37,399 - 43.8 + 	3.0 Literie et 	linge tIe maison 21 
6,976 9,768 9,910 10,165 12,383 - 	21.1 + 10.4 Henus articles 22 
8,601 10,715 10,110 16,641 30,015 - 10.8 + 	10.6 Parcelains ci cerrerie 23 

11,878 13,227 15,100 15.651 14,345 - 	0.6 + 	4.6 Rev8tements tIe piasrhor 24 
12,694 14,341 14.805 15,279 16,576 - 	11.5 + 	3.9 Testures, 	rideaus at housses 25 

7.378 8,461 8,625 12,430 20,175 - 22.6 + 	4.7 1.aspes, 	tableaus, siroims at 	autres articles 26 
d'ameublement pour 1. salmon 

42,484 46,428 43,709 47,002 45,467 - 	31.7 + 	5.0 Neubles 27 
40,191 44,318 41,444 40,137 44,748 - 	25.7 s 	7.0 Cros appareils 	m84agers 29 
27,171 33,456 33,970 41,460 66,212 - 26.2 + 	6.9 U19vision, radio at assique 29 
27,325 28,715 29,459 39,595 71,022 + 	1.1 + 16.2 Articles tIe m6nage at petics appameils 81cc- 30 

trlqaes 

22,973 25,292 27,054 26,257 37,334 - 	4.6 4 	6.1 Quincaillerle, 	peiotume, 	pupler-tenture, 31 

9,379 8,913 9,390 8,567 9,158 - 	1.1 + 18.2 
etc

i  MatOrel tIe plosberie, 	chasffage et cons- 32 
traction 

15,929 20,515 17,700 29,943 65,075 + 	7.6 + 	2.9 Bijouterie 33 
10,979 10,978 20,086 44,405 73,952 + 	5.8 + 	9.4 Jouets ci jeux 34 
22,917 22,831 22,045 29,402 54,050 - 22.2 -5 	4.3 Articles tIe sport at 	valIses 35 

23,727 25,253 20,904 29,399 54,642 - 10.5 
14,850 15,152 19,303 21,394 23,943 - 10.3 

N,3J9 17,963 19,777 21,471 28,065 - 	6.9 
7-, 332 5,793 6,784 8,240 9,026 - 	8.9 

, :.,784 21,434 23,932 25,909 42,412 - 	9.5 

128,708 807,554 824,085 993,617 1,459,189 - 11.5 

+ 	9.9 Papetsrie, 	livres ci renoes 	 36 
+ 	1110 Essence, huiie, acce.soires d'autoaoblle, 	37 

reparation et foumniturea 
+ 	11.7 Repas ci casne-croQces 	 38 
+ 	6.7 Semoices et 	travaun de r8paratlon 	 39 
+ 	7.5 loon notres cayons 	 40 

+ 	9.1 IDIAL, IWS RAYONS 	 41 



TABLE 2. Department Store Monthly Sales, Seasonally Adjosted. by Department. Canada, 1980 and 1981 

January 	Febraury 	1980 
1981 	1981 

Janoler 	F8vrier 	February 	March 	April 	May 	June 

1961 	1981 
Department 

F0vrler 	Mars 	Avril 	Hal 	Join 

thousands or dollars 

ailiiers de dollars 

1 Women's and .lsses' dresses, housedrosses, 16,887 15,585 13,304 14,800 14,634 15,532 14,699 

2 
aprons and uniforas 

Uoaen's and misses' coats and suits 16,688 17.915 15,726 12,370 14.278 12,11) 14,918 

3 Women's and misSes' sportswear 42,616 42,591 34,911 35,037 37,853 
1,771 

37,694 
2,292 

36,545 
2,992 

4 Furs 2,477 2,058 2,591 3,517 

5 Infants' and children's wear and norsery 21,072 21,939 18,289 17,061 18,957 18,553 19,078 

eqolpmeflt 

6 Girls' and teenage gIrls' wear 16,043 18,033 14,525 13,115 15,304 14,933 15,093 

7 Lingerie and women's sieepwear 17,498 16,507 13,738 14,343 14,121 
8,055 

14,792 
8,057 

14,520 
8,140 

B Iatlaate apparel 8,970 
1,281 

8,607 
1,436 

7,632 
1,435 

7,962 
1,252 1,487 1,319 1,189 

9 
10 

MIllinery 
Wo,seo's and girls' hosiery 8,874 8,502 7,762 7,816 8,228 8,218 8,932 

11 Women's and girls' gloves, mitt, and 14,107 14,405 11,736 12,184 12,807 13,040 13,271 

12 
accessories 

Women's, misses' and children's footwear 24,762 25,160 20,553 17,923 22,311 21,415 21,797 

,47 i,910, 30,967 29560 12,129 31,917  
' 

17 Food and kindred products 41,613 48,53n 3,063  
34,954 37,601 36,806 37,527 

IS Toiletries, cosmetics and drags 41,986 40,951 35,570 

19 Photographic equipment and supplies 12,924 13,608 11,416 
5,677 

11,162 
5,701 

11,774 
5,087 

11,509 
5,169 

12,617 
5,532 

20 Piece goods 5,797 5,707 

ii Linens and domestic. 23,494 21,990 20,423 21,842 
7,792 

20,353 
7,712 

21,216 
7,685 

21,142 
7,761 

22 Smaliwaras and notions 8,746 
12,553 

9,019 
13,133 

7,808 
11,480 11,291 10,476 11,114 11,276 

23 China and glassware 
12,056 14,019 12,631 12,672 11,542 12,116 13,341 

24 
25 

Floor coverings 
Draperies, rsrtalns and furniture con 13,847 14,131 12,985 13,705 13,214 12,920 13,963 

er I ngs 

26 Lamps, picture., mirrors and all other 10,484 8,865 8,230 8,018 7,624 7,561 8,166 

home furnishings 
44,575 63,512 39,676 43,214 38,801 42,582 43,523 

27 
28 

Furniture 
Major appliances 39,326 42,110 37,015 37,457 34,137 

27,638 
34,338 
28,620 

36,603 
31,367 

29 Television, radio and msic 33,541 
33,695 

32,133 
34,897 

28,943 
28,473 

30,827 
29,670 28,590 30,212 30,934 

30 Houseware, and smell electrical appliances 

31 Hardware, paints, wallpaper, etc. 26,990 27,594 24,774 22,841 22,981 23,709 25,732 

32 Plumbing. heatisg and building merarials 8,728 9,463 7,516 7,694 7,494 8,202 7,326 

33 Jeweilery 20.727 
20,197 

20,958 
20,755 

19,493 
18,055 

20,006 
14,964 

18,271 
17,607 

19,733 
17,256 

20,628 
16,913 

34 
35 

Toys and gaes 
Sporting goods and luggage 25,304 27,457 25,188 25,304 27,511 24,996 24,080 

36 Stationery, boolsa and magazinea 23,951 23,592 20,374 20,875 
14,842 

20,731 
15,816 

21,866 
15,588 

22,965 
15,8 

37 Gasoline, oil, auto acces,oriea, repairs 17,281 17,439 14,985 

38 
and supplies 

Meals and lunches 19,894 20,646 17,673 17,907 18,099 17,709 18,5cl 

39 Repairs and services 6,194 
27,340 

6,284 
27,162 

5,599 
23,630 

5,806 
23,296 

6,040 
25,537 

6,004 
24,761 

6,08' 
26,40 

40 All other departments 

41 TOV,J. ALL ripAgmglrrS 836,741 838,069 729,466 731,036 745,303 751,951 778,414 

-- 
(I) Each department, 	including the 	Total all depurteents, has been adjusted separately. 	Therefora, the sum of the departaesta will not equAl the 

Total all departmenta. 

I 

I 
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10 44877 	2. Vance, •en,aeue, den grands asgasina, d8aalsonnalisêea, par rayon, Canada, 	1980 at 	1981(I) 

August Septasber October November Deceabar Change 
Pebruary 
January 1981 

Juillet Aodt Sapteabre Octobre Noveabre Ddceabre Variation, 
f8vrier- 
jaovlar 1981 

NO 
thousands of dollars per cant 

mullets 4, dollars pourrentage 

15,499 14,318 15,182 15,865 16,115 16,401 - 	7.7 Robes, robes de mFwge, tabilers et wit- I 
furmanpour dames et jeunes flues 

14,291 15,234 13,924 14,354 15,203 16,361 + 	7.4 Manteaux at tailleurn pour doses et 	jeonen 2 
lilies 

40,301 39,850 42,747 42,382 39,456 41,269 - V8temrnta sport pour dames at joones flues 3 
2,243 2,230 2,388 2,704 3,231 2,953 - 	16,9 Fourruren 4 

20,398 16,966 18,931 20,317 20,070 20,712 + 	4.1 V8tements pour b8b8o et enfmntn at articles 5 
de chambrea d'enfants 

15,975 14,924 15,527 15,887 15,716 16,081 + 12.4 Vltementa do utllettes at d'adnlescenren 6 
16,253 14,335 16,129 16,038 16,028 15,865 - 	5.7 LingerIe cc u4te,nentn do nuit pour dames 7 
8,433 8,522 8,578 8,537 8,647 8,851 - 	4.0 Sous-oRtement, 8 
1,358 1,302 1,414 1,613 1,597 1,645 + 	12.1 Chapeso 9 
9,049 8,537 8,471 8,975 8,712 9,954 - 	4.2 Ban pour dames at illletten 10 

13,690 13,349 14,095 14,048 13,911 13,993 + 	2.1 Cant,, eon! len et articles de parure pour II 
dames at 	flilettea 

22,433 20,620 21,361 23,026 19,666 22,068 + 	1.6 Chassasres pour dames, jeunes flues at 12 
ant ants 

•..1b 33,475 33,430 35,511 35,226 36,843 - 	0.2 VRte.eotn pour hones 13 
957 37, 	85 34.857 15,4?! 55,!.16 3'.,366 - 	9.! Ar' Irlos 	JhAbl Ilenont 	pour 	hornnei IA 

J9,;oA hA/i 39,ono 39,909 39,1J4 41,748 - 	1.3 Artl1es do 	tollette, 	cosmOtlqoes at mtdi 18 

11,861 12,069 12,867 13,177 12,917 13,254 + 	5.3 
case cc $ 

Appareuls at fournitures photographiqueo 19 
5,730 5,202 5,865 5,908 5,723 5,475 - 	1.6 Tjuun 8 Is p18cc 20 

23,693 21,436 22,778 23,736 23,519 24,271 - 	6.4 Llterie cc 	ltnge dii saloon 21 
8,338 7,916 8,795 8,883 8420 8,531 + 	3.1 Manes articles 22 

10,598 10,225 11,768 11,935 12,067 10,950 + 	4.8 Porcelaino at verrerle 23 
13,490 12,385 11,674 12,574 12,912 14,853 + 	16.3 Rev8tementn de piancher 24 
13,822 13,025 15,726 13,584 13,552 14,635 + 	2.1 lenturen, 	rideaso et hoonsen 25 

9,257 8,251 8,691 8,547 9,090 9,742 - 	15.6 Lampes, 	tableau,,, sirotrs at autres articles 26 
d'ameublemenc pour Is matson 

44,608 40,948 43,061 42,919 45,704 48,379 - 	2.4 Meubles 27 
37,710 37,352 39,452 39,220 40,469 41,460 * 	7.1 Cros appareils managers 28 
29,669 29,358 29,371 31,891 31,666 32,076 - 	4.2 Tdldvloion, 	radio at sus(que 29 
31,760 28,784 31,137 31,687 32,897 32,721 + 	3.0 Articlas do n8nage et paths apparehlo 61cc- 30 

triques 

27,069 25,413 26.368 25,707 24,162 27,443 + 	2.2 Qslocatllerie, peinture, 	papiar-tentone, 31 

7,754 8,753 8,300 8,604 8,927 L0,227 + 	8.4 
etc. 

I4at8rIel do plo.berte, chauffage Ct cons- 32 
truct ton 

19,778 19,707 23,676 21,220 21,097 22,194 + 	1.1 Bijoutarte 33 
19,038 17,978 17,956 20,179 19,456 20.061 + 	2.8 Josets at jean 34 
27,449 27,482 27,676 26,628 27,166 29,155 + 	8.5 Articles do sport et nausea 35 

24,355 22,694 23,597 23,025 22,893 24,192 - 	1.5 Papeteni., linres at rerues 36 
5,675 15,698 16,811 16,122 17,435 18,814 + 	0.9 Essence, 	huile, 	accessnires d'aotosobtle, 37 

rdparattonat foursitures 
709 17,771 18,839 19,180 19,128 19,924 + 	3.8 Repas et casse-croOten 38 

.323 5,687 5,721 5,718 5,981 6,190 + 	1.5 Sarnireu at 	travaoo do r8paration 39 
, H? 23,642 26,248 26,296 26,505 29,396 - 	0.7 Toss autres rayons 40 

/94,329 763,765 793,509 795,219 809,992 839,056 + 	0.2 IOThL, T1S BATONS 41 

I 	Uhaque rayon, 	incluant Total, 	toss rayona', 	a Pté ajust8 individuellement. En cons8quencn 	Is uomoe don 	rayoss ne correspond pan as 	?otal, tous 
rayonC. 
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TABI.E 3. Department Store Monthly Salem, by Province and Selected MetropolItan Area. 1980 and 19K 

January 	February 	1980 
981 	1981  

Jeovier 	F8vrier 	February 	March 	April 	May 	June 	July 

Province and selected 	1981 	1981 

metropolitan area 

Février 	Morn 	Ann! 	Mai 	Juin 	Ju7ilet 

No. 
thounsndn of dollars 

ailliern de dollars 

I Newfoundland 6,012 6,184 5.123 7,175 8,650 9,182 8,757 8,447 

2 Prince Edward Island 3,280 3,185 2,902 3,290 3,939 4,356 4,147 5.016 

3 Nova Scotia 12,104 12,952 11,204 13,755 17,469 18,624 17,917 17,097 

4 New Brunswick 10,436 10.409 9,843 12,094 14,880 16,056 14,919 14,289 

5 Quebec 117,211 100,803 94,077 112,435 127,620 149,541 131,890 135,223 

6 Ontario 226,711 193,333 180,914 209,114 242,251 266,650 249,011 248,393 

7 Manitoba 30,286 28,516 26,404 34,225 36,763 40,499 34,929 35,749 

8 Saslcatchewan 17,336 16,220 14,310 17,724 18,787 21.130 18,817 18,534 

9 Alberta 93,271 86,057 78,282 92,416 97,684 108,321 101,610 99,378 

10 British Columbia 123,894 109,290 96,116 111,853 114,626 128,735 117,758 123,677 

II Yukon and Northwest 1,992 1,932 1,586 1,963 2,190 2,397 2,663 2,421 

territories 

12 CANADA 642,534 568,881 521,360 616,044 614,859 165,486 702,411 708,224 

13 Montreal 73,213 62,569 58,114 70,151 79,328 91,036 80,614 81 ,f' 

14 Toronto 96,024 81,007 15,883 86,976 98,913 106,766 100,828 98,- 

15 winnipeg 27,617 26,085 24,044 31,078 33,277 36,646 31,429 32, 

16 Vancouver 18,018 68,220 61,783 71,181 72,208 80,651 74,130 7h, 

TABLE 4. Number of Department Store Location,, by Province and Selected Metropolitan Area, 	
1979-1981 

No. 

Province and selected 
metropolitan area 

January 
1981 

Janvier 
198! 

February 
1981 

F€vrler 
1951 

1980 

February 

F0vrier 

March 

Morn 

Apr11 

Av,il 

May 

Mai - 

Joe 

Join 

July 

Joillet 

number - nombre 

I Newfuuodiand 17 16 17 17 I/ 11 17 17 

2 Prince Edward inland 7 7 / 7 7 

3 Nova Scotia 28 29 24 26 26 26 26 26 

4 New Brunswick 25 25 23 24 24 24 24 24 

Quebec 161 161 159 159 158 158 158 156 

6 OntarIo 280 280 274 275 275 274 274 215 

7 Manitoba 35 36 34 34 34 34 34 36 

8 Saskatchewan 26 26 22 23 24 25 24 34 

9 Alberta 64 64 60 60 bI 62 63 63 

10 British Columbia 95 95 86 86 86 96 87 81 

11 Yako,, and Northwest 1 7 7 7 1 1 1 7  

Ic cc itor isa 

12 C.&NADA 745 746 113 118 719 120 721 722 

13 Mootn8si 80 80 81 81 80 80 90 - 

14 Toronto 81 81 81 81 81 19 79 

15 Winnipeg 28 28 27 27 27 21 27 

16 Vancouver 40 40 39 39 39 39 40 



AU 3. VenIce wnsuelles des grands .agastns, par province Ct certaines zones ntropol1ta1nem, 1980 mc 	1981 

Change - Variation 

Ail coict September October November December February- February 
January 198111980 Province et certaimes 
1981 zones 	c.6tropolitaines 

AoOt Sepreabrv Octobre Novembre 0cembre FUorter- FNvrjer 
janvler 1981/1980 
198! 

NO 
thousands of dollars per cent 

mullets de dollars pnurcentage 

9,269 9,718 10,067 12,311 18,838 + 	2.9 + 	8.1 lerre-Neave 1 

4,714 4,365 4,453 5,165 8,124 - 	2.9 4- 	 9.8 tle-du-Prince4dooard 2 

18,360 19,486 20,267 26,199 41,191 + 	7.0 + 15.6 NooveLle-coene 3 

14,647 15,569 17,215 21,300 32,192 - 	0.3 + 	5.8 Noaveac-Drannaick 4 

136,266 152,605 154,233 178,396 256,061 - 14.0 + 	7.1 Qu8bez 5 

249,701 281,073 294,133 359,699 530,498 - 	14.7 4 	 6.9 Ontario 6 

37,631 42,408 41,794 50,598 70,431 - 	5.8 4 	 8.0 Manitoba 7 

21,073 22,492 22,168 30,135 41,192 - 	6.4 -4- 	13.3 Saskatchewan 

106,666 115,472 115,699 137,313 203,248 - 	7.7 + 	9.9 Alberta 9 

127,899 141,439 141,532 169,858 253,439 - 	11.8 + 	13.7 Cnlombie-Brtraonlqum 10 

2,483 2,927 2,524 2,653 4,515 - 	3.0 + 21.8 Yukon et len Oerri- Ii 
bites do Nord-Ooeat 

728,708 807,554 824,085 993,617 1,459,789 - 1.5 + 	9.1 CANADA 12 

0,553 96,630 94,257 112,594 159,195 - 	14.4 -4- 	 7.6 Mootrdal 13 

- 	'28 120,932 119,030 151,469 216,906 - 	15.6 + 	6.8 Toronto 14 

.465 

38,634 38,119 46,270 63,482 - 	5.5 + 	8.5 Winnipeg 15 

- .4v8 88,391 81,398 104,558 153,996 - 12.6 + 10.4 Vancouver 16 

TABLEAU 4. Nombre de succuruales den grands magasins, per province et certalnes zooms m8tropolitalmzs. 1979-1981 

1980 1979 

Province et Certaiflea 
August September October November December November December zones odtropolitainea 

AoOt Septembre Octobre Novembre D8cembre Novembre Ddcembre 
NO 

number - sombre 

17 17 17 17 17 17 17 Terre-Neuve I 

7 I' 7 7 7 7 IledoPrincedouard 2 

28 28 28 28 28 24 24 Nouvelle-8cosoe 3 

24 24 24 25 25 23 23 Nouveau-Brunswick 4 

158 159 159 161 161 159 159 Qu8bec 5 

277 274 282 281 280 274 274 Ontario 6 

34 34 35 35 35 34 34 ManItoba 7 

24 24 25 26 26 22 22 Saskatchewan 8 

63 62 63 64 64 60 60 Alberta 9 

88 91 92 95 95 93 93 Colomble-Britanniqam JO 

7 7 7 / 7 Yukon et lea Torn- II 
tulres diu Nord-Oaest 

727 729 739 746 745 713 713 CANADA 12 

- 80 80 80 80 81 81 Nontr8al 13 

P 79 83 81 81 81 81 Toronto 14 

27 28 28 28 27 27 WinnIpeg 15 

- 40 40 40 40 38 38 Vancouver 16 
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TABLE 5. Department Store Cumulative Sales, by Department, Canada, 1980 and 1981 
January-February 

TABLEAU 5. Ventes cumulatives des grands magasins, par rayon, Canada, 1980 et 1Y 
Janvierfvrier 

Sales - Ventes 	Change 

Department 	
1981/1980 

Rayon 	
Variation 

1980 	1981 	1981/1980 

No. 
thousands of dollars 	per Cent 

milliurs de dollars 	pourcentage 

I Women's and misses' dresses, housedresses, aprons and uniforms - 
Robes, robes de mnage, tabliers et uiformes pour dames et 

17,7l 20,786 + 17.3  
jeunes filles 

2 Women's and misses' Coats and suits - Hanteaux et tailleurs pour 
22,397 24,141 + 7.8 

dames et jeunes flues 
3 Women's and misses' sportswear - V6tements sport pour dames et 

46,473 54,511 + 17.3  
jeunes filles 

6,918 7,075 + 2.3 
4 Furs - Fourrures 
5 Infants' and Children's wear and nursery equipment - V8tements pour 

29,523 + 10.1 
bb4s et enfants et articles de chambres d'enfants 26,813 

6 Girls' and teenage girls' wear - V8tements de fillettes et d'ado 
16,455 18,582 + 12.9  

lescentes 
7 Lingerie and women's sleeperwear - Lingerie et vBtements de nuit pour 

19,414 + 16.3  
domes 16,687 

8 Intimate apparel - Sous-vftements 12,018 13,377 
1,871 

+ 
- 

11.3 
7.8 

9 MiLlinery - Chapeaux 2,030 
12,987 14,075 + 8.4 

10 Women's and girls' hosiery - Bas pour dames et fillettes 
11 Women's and girls' 	gloves, mitts and accessories - Gants, moufles 

et articles de parure pour dames et fillettes 14,414 16,717 + 1. 

12 Women's, misses' and children's footwear - Chaussures pour dames, 
jeunes filles et enfants 24,634 29,332 + I 

13 Men's clothing - VBteaents pour hoimues 43,017 46,566 
42,019 

+ 
+ 

-. 

14 Men's furnishings - Articles d'habillement pour hommes 38,450 

15 Boys' clothing and furnishings - Vétements et articles d'habille 
12,594 + 0.1  

ment pour garcons 12,579 
16,078 17,040 + 6.0 

16 Men's and boys'footwear - Chausaurea pour hommea et garcons 
85,328 104,791 + 22.8 

17 Food and kindred products - Produits alimentaires et connexes 
18 Toiletries, cosmetics and drugs - Articles de toilette, cosmtiques 

64,394 + 14.9  
et m8dicamenta 56,035 

19 Photographic equipment and supplies - Appareils et fournitures photo 
17,831 + 14.4  

graphiques 15,581 
10,030 9,930 - 1.0 

20 Piece goods - Tissue B Is pi8ce 
36,057 39,045 + 8.3 

21 Linens and domestics - Literie et linge de maiaon 

22 Smallwares and notions - Menus articles 15,210 16,876 
15,922 

+ 
+ 

11.0 
13.7 

23 China and glassware - Porcelaine et verrerie 14,002 
20,655 21,762 + 5.4 

24 Floor coverings - Revtements de plancher 
25 Draperies, curtains and furniture coverings - Tentures, 	rideaux et 

19,646 20,981 + 6,8  
housses 

26 Lamps, pictures, mirrors and all other home furnishings - Lampes, 
13,749 + 13.4 

tableaux, miroirs et autres articles d'ameublement pour La maison 12,121 
83,283 + 11.2 

27 Furniture - Meubles 74,884 
61,746 67,578 + 9.4 

28 Major appliance8 - Gros appareils ninagers 

29 Television, radio and music - Tlévision, radio et musique 46,892 52,639 + 12.3 

30 Housewares and small electrical appliances - Articles do m&age et 
41,553 48,135 + 15.8 

petite appareila 	lectriques 
31 Hardware, 	paints, wallpaper, etc. - Quincaillerie, peinture, 

34,625 37,196 + 7.4 
papier-tenture, 	etc. 

32 Plumbing, heating and building materials - Matriel de plomberie, 
10,785 12,934 + 19.9 

chauffsge et construction 
21,207 22,028 + 3.9 

33 Jewellery - Bujouterie 
13,046 14,760 + 13.1 

34 
35 

Toys and games - Jouets et jeux 
Sporting goods and luggage - Articles de sport et valises 33,239 35,589 + 7.1 

36 Stationery, books and magazines - Papeterie, 	livres et revues 31,619 35,399 + 12.11 

37 Gasoline, oil, auto accessories, 	repairs and supplies - Essence, 
23,149 25,148 + 8.6 

huile. accessoires d'automobile, 	reparation et fournitures 
30,190 34,212 + 13.3 

38 Meals and lunches - Repaa et casse-croates 
9,572 10,210 + 6. 

39 Repairs and services - Services et travaux de rCparation 
35,155 39,600 + 12.1 

40 All other departments - Tous autres rayons 

41 ALL DEPARTMENTS - TOTAL - TOUS KAYONS 1,081,994 1,211,415 + 12.0 
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TARU '. Department Store Cumulative Sales, by Province and Selected Metropolitan Area, 1980 and 1981 
W 	 January-February 

ii. Ventes cumulatives des grands inagasins, par province et certaines zone métropolitaines, 
1980 et 1981 
Janvier-février 

Province and selected metropolitan area 

Province et certaines zones niétropolitaines 

Sales - Ventes 

1980 1981 

Change 
1981/! 980 

Variation 
1981/ 19 80 

thousands of dollars 

milliers de dollars 

Newfoundland - Terre-Neuve 11,551 12,196 
Prince Edward Island - Ile-du-Prince-douard 6,105 6,465 
Nova Scotia - Nouvelle-gcosse 22,189 25,056 
New Brunswick - Nouveau-Brunswick 20,055 20,845 
Québec 199,074 218,014 
Ontario 380,903 420,044 
Manitoba 54,144 58,802 
Saskatchewan 28,797 33,556 
Alberta 159,024 179,328 
British Columbia - Colombie-Britannique 196,867 233,184 
Yukon and Northwest Territories - Le Yukon 3,286 3,924 

et les Territoires du Nord-Ouest 

CANADA 1,081,994 1,211,415 

:iontréal 122,722 135,782 
1ronto 160,342 177,031 
Winnipeg 49,261 53,702 
Vancouver 126,448 146,238 

per cent 

pourcentage 

+ 5.6 
+ 5.9 
+ 12.9 
+ 3.9 
+ 9.5 
+ 10.3 
+ 8.6 
+ 16.5 
+ 12.8 
+ 18.4 
+ 19.4 

+ 12.0 

+ 10.6 
+ 10.4 
+ 9.0 
+ 15.7 

TABLE 7. Department Store Monthly Sales as a Percentage of Total Retail Trade, by Province, 1980 and 
1981 
February 

TABLEAU 7. Proportions procentuelles mensuelles des grands magasins en relation au total du commerce 
de detail, par province, 1980 et 1981 
Févrjer 

Province 	 1980 	 1981 

per cent - pourcentage 

6.0 5.7 
12.5 12.5 
6.3 6.6 
6.9 6.9 
6.6 6.4 
8.7 8.7 

12.8 12.6 
6.1 6.4 

12.5 11.8 
13.5 13.4 

	

10.7 	 11.5 

	

9.1 	 9.0 

Newfoundland - Terre-Neuve 
Prince Edward Island - Ile-du-Prince-douard 
Nova Scotia - Nouvel1e-cosse 
New Brunswick - Nouveau-Brunswick 
Québec 
O tar io 
Manitoba 
saskatchewan 
.\iberta 

P ritish Columbia - Colombie-Britannique 
akon and Northwest Territories - Le Yukon 
et les Territojres du Nord-Ouest 

101.11  
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TABLE 8. Department Store Monthly Stocks,(L) by Department, Canada, 1980 and 1981 

Department 

January 	Pebraary 	1980 
1981 	1981  

Jonnier 	F8vrler 	February 	March 	April 	May 	.iune 

1981 	1981 

FBnrier 	Mars 	Avril. 	ltai 	Join 

J sip 

Julilet 

No. 
tho5500dn ox doiiars 

milliero de dollars 

1 	Women's and misses' dresses, housedresses, 
aprons and anhforms 

2 	Women's and misses' coats and suite 

3 	Women's and misses' sportswear 
4 	Furs 
S 	Infants' and children's wear and nursery 

equipment 

6 	Girls' and teenage girls' wear 
Lingerie and women's eieepwear 

8 	IntImate apparel 
9 	Kiliisery 
ID 	Women's and girls' hosiery 

ii 	Women's and girls' gloves, mitts and 
accessories 

12 	Women's, misses' and children's footwear 

3 	Men'S clothing 

17 	load and kindred prodarto 
lB 	Toiletries, cosmetics and drugs 

19 	Photographic equipment and supplies 
20 	piece goods 

21 	Linens and domestics 
22 	Smaliwares and notions 
23 	Chins and glassware 
24 	Floor coverings 
25 	Draperies, curtains and farniture cur 

eriogs 

26 	Lamps, pictures, mirrors and all other 
home furnishings 

27 	Fornitare 
28 	Major appliances 
29 	Television, radio and music 
30 	Housewares and small electricai appiiances 

31 	Hardware, paints, wallpaper, etc. 

32 	Plumbing, heating and bwikdiflg materials 

33 	Jewellery 
34 	Toys and games 
35 	Sporting goods and luggage 

38,112 41,527 38,621 40,201 46,840 42,347 33,862 37,702 

32,002 35,537 37,879 37,415 32,916 29,487 28,312 50,724 

88,949 98,540 87,703 95,718 110,520 110,144 87,334 96,038 

20,875 20,013 16,179 14,509 17,163 17,612 i5,b17 17,403 

57,279 55,118 56,521 54,594 66,862 62,608 51,640 70,451 

32,632 36,024 37,028 37,306 41,543 41.664 31,312 48,668 

34,426 35,854 33,978 36,636 45,044 44,402 34,553 36,101 

26,734 27,335 24,794 24,805 24,670 27,517 23,774 26,969 

1,617 1,393 851 1,079 1,788 2,110 2,104 1,380 

21,147 22,297 18,052 18,491 20,751 21,502 17,856 20,617 

39,894 43,106 37,587 41,046 40,396 38,125 36,226 39,354 

78,329 83,004 79,201 90,334 103,160 99,458 83,756 91,268 

117,665 149,408 128,670 134,328 144,793 154,466 117,197 135,9 

ln,463 125,17', 59,66.7 114,664 137,51)9 119,691 110,996 125,9l' 

II! 
142,180 

17) 
124,172 

II 
117,103 

II 
111,647 

7 
138,822 140,787 

I 
116,210 12049 

47,274 45,605 35,944 35,225 44,569 43,747 36,523 41,693 

32,563 32,904 32,541 32,774 35,491 35,367 32,255 34,077 

85,273 98,075 83,887 82,320 92,629 100,333 91,288 87,719 

33,352 39,851 28,310 30,189 36,793 39,285 35,824 38,106 

67,407 65,490 57,312 57,801 66,682 69,743 62,705 
50,899 

68,893 
52,180 

52,122 
64,973 

50,649 
63,945 

46,596 
61,394 

47,404 
60,511 

51,263 
66,830 

52,241 
69,655 61,507 65,736 

37,092 43,760 35,981 39,264 41,776 46,631 43,670 45,986 

191,412 173,941 176,787 177,827 203,931 198,558 182,432 178,864 

65,341 69,699 59,241 57,697 60,877 60,136 53,790 58,604 

110,4011 104,349 91,751 94,432 106,059 106,644 96,273 99,947 

113,761 114,651 130,376 110,811 120,658 122,785 111,960 125,122 

111,163 104,052 106,987 117,049 128,101 133,277 119,705 118,307 

34,158 32,025 26,571 28,960 32,213 30,928 28,056 28,707 

100,532 105,696 96,547 101,630 116,905 118,193 100,479 101,419 

69,551 65,359 59,417 58,996 69,666 71,326 60,922 68,552 

104,580 108,939 100,920 112,182 138,501 141,819 118,066 122,193 

36 	Stationery, books and magazines 
31 	Gasoline, oil, auto accessories, repairs 

and supplies 
38 Meals and lunches 
39 	Sepairs and aervices 
40 	All other departments 

41 To'rAI, ALL [PMT)NFS 

	

74,355 	73,845 	61,368 	62,877 	74,589 	82,718 	69,786 	80,874 

	

40,190 	44,580 	35,745 	37,442 	42,370 	43,278 	37,719 	39,793 

	

2,434 	2,183 	1,690 	1,451 	1,564 	1,880 	1,751 	2,114 

	

5,315 	4,326 	4,665 	4,572 	5,060 	5,445 	5,186 	5,947 

	

52,417 	60,220 	57,244 	76,368 	85,102 	90,554 	73,056 	83,699 

	

2,957,638 	2,329,228 	2,300,343 	2,412,385 	2,741,559 	2,783,418 	2,379,344 	2,629,904 

(1) At selling saiwe. 



84,540 71,580 90,845 98,677 65,121 - 	0.7 
-/,654 40,7L6 51,468 48,217 42,179 + 10.9 

,684 1,651 1,9117 1,880 2,523 - 	10.3 
5,935 6,626 6,142 4,882 - 18.6 

186 69,078 88,754 79,049 52,400 4 	14.9 

.0,721 2,379,535 3,088,053 3.070,584 2,499,877 4 	2.9 

aleur de vente. 

+ 20.3 Papeterie, livrea at revues 	 36 
4 24.7 Essence, 	huile, accessotres d'automobile, 	37 

reparation at (ournitures 
+ 29.2 Repas cc casse-croOtes 	 38 
- 	7.3 Services Ct travaux da r8parstion 	 39 
4 	5.2 Ions autres rayon. 	 40 

+ 	9.9 IOTAL, 1WS BAYOuS 	 41 

J.EAU 8. Stocka(I) mensuels den grands ..gasins, par rayon. Canada. 1980 at 1981 

Change - Variation 

August 	September 	October 	November 	December 	February- 
January 
1981 

Aolt 	Septe.bre 	Octobre 	Nonembre 	D8cembre 	F8vrier- 
jaseler 
1981 

thousands of dollar 	 per cent 

•llliers de dollars 	 poutcent age 

February 
1981/1980 	

Rayon 

F8vrier 
1981/i 980 

No 

32,188 33,316 44,864 46,973 36,364 + 	9.0 + 	7.5 Robes, robes de adnage, tabliers at uni- I 

55,358 57,906 68,003 54,019 37,606 4 	11.0 - 	6.2 
formes pour dames at jensen lilies 

Kanteuun at tailleurs pour dames at 	jeunes 2 

97,079 83,550 109,777 15,736 83,848 + 10.8 + 12.4 
lIlies 

V8temersta sport 	pour dames at 	jeunes fOlios 3 18,988 21,352 25,673 23,948 21,424 - 	4.1 + 23.7 Foorrures 4 55,510 57,082 69,394 67,665 55,990 - 	3.8 - 	2.5 V8teoants pour b8b4s at enfants at articles 
de chamhrea d'enlsnts 

41,523 39,226 46,438 46,764 29,640 + 10.4 - 	2.7 V8tements de fillettes at d'sdolescentes 6 35,334 37,732 54,232 54,610 32,273 + 	4.1 + 	5.5 Lingerie at vitemeuta de unit poar dames 7 27,601 21,157 28,758 33,492 30,L73 + 	2.2 + 10.2 Soua-v8temests 8 1,597 1,175 1,883 2,468 2,318 - 13.9 + 63.7 Chapeaux 9 
23,572 18,335 22,479 22,857 21,348 + 	5.4 + 23.5 Bus pour dames at fillettes 10 

36,659 36,537 54,886 56,826 36,790 + 	8.1 4 	14.7 Canto, moot leo at articles de parure pour II 
dames et 	flilettes 

91,478 78,492 98,797 89,638 82,822 4 	6.0 -4- 	4.8 Chaunsores pour dnen, 	jeunex 	flues at 12 
I0,306 145.585 188,252 189,779 149,839 + 27.0 + 	16.1 

enfontn 
V8tesents pour hounes 13 I: IX 	69, 19,9I I 	,-.Q I,IX * 	.' Ar' ides 	d'hobille,sent 	poor hoomes 14 

e,nents at articles d'babille,nent 	pour 15 

3./ 
- lussures pour houses at garçons 

irudoics altmestaires at connexes 
16 
17 

111,851 106,750 158.847 178,922 122,702 - 	12.7 + 	15.9 Articles de toilette, cosm8tiques at m8di- 18 

60,245 38,264 58,543 61,176 41,002 - 	3.5 + 26.9 
cament S 

Apparella at fourstiares photsgraphlques 19 32,851 31,788 37,758 36,049 33,701 + 	1.0 4 	I.! Tisson I La pi8ce 20 

80,329 74,057 93,205 104,368 98,200 + 15.0 + 	16.9 Llterie at llnge de asisos 21 33,862 30,333 34,635 33,313 36,784 4 	19.5 + 40.8 Menus articles 22 70,454 63,148 76,702 80,405 81,398 - 	2.8 4 	14.3 PorcaLoine at nerrerie 23 
50,437 43,572 50,921 47,461 53,729 - 	2.8 -C 	8.7 Rev8tements de piancher 24 
60,957 55,997 67,216 66,010 68,533 - 	1.6 + 	4.2 Tenturea, 	rideasm at Isoosses 25 

46,640 41,228 54,734 51,144 38,154 4 18.0 4- 	21.6 Lampes, 	tableaux, miroirs at gotten articLes 26 
d'aaeubiement pour Is unison 

170,938 148,917 177,707 181,093 206,568 - 	9.1 - 	1.6 Meubles 27 
53,113 50,739 63,411 65,781 70,587 + 	6.7 1 	17.7 Gros apparells .Bnagers 28 94,855 92,890 122,420 128,668 119,634 - 	5.5 4 	13.7 Tfiévlslos, 	radio at ausiquc 29 111,527 109,247 135,296 144,112 108,538 -5- 	0.8 4 	14.2 Articles de message at potits apparells 81cc- 30 

I riques 

117,520 99,731 128,367 125,330 106,743 - 	6.4 - 	2.7 Qoincaillerie, 	painture, 	papier-tenture, 31 

27,726 26,044 28,709 27,286 31,666 - 	6.2 4 20.5 
etc. 

Matêrtel de piomberie, chauffage at cons- 32 
truct Inn 

102,633 91,724 123,963 136,839 102,073 + 	5.1 4 	9.5 Bijouterle 33 
73,076 95,067 137,892 109,103 44,607 - 	6.0 + 10.0 Jousts at 	jeuo 34 

112,094 116,113$ 151,905 143,058 106,615 4 	4.2 4 	1.9 Articles de sport at valises 35 



TABLE 9. Department Store Monthly Stocks, Seasonally Adjusted, by Department, Canada. 1980 and 198L(I 

January 	February 	1980 
1981 	1981  

Janvier 	Pvrier 	February 	March 	April 	May 	June 

Department 	 1981 	1981 

Fvrter 	Mars 	Ascii 	Mai 	Join 

No. 
thousands of dollars 

milliers de dollars 

1 Women's and misses' dresses, hoanedreases. 42,861 40,725 37,882 36,348 62,137 37,864 39,698 

2 
aprons and unif orma 

Women's and misses' coats and suits 42,550 39,988 40,281 41,903 39,744 42,245 38,146 

3 Women's and misses' sportawear 109,368 106,946 95,082 94,155 
19,639 

92,092 
22,169 

96,103 
21,914 

92,485 
19,490 

4 
5 

Furs 
Infants' and children's near and nursery 

21,587 
60,379 

23,185 
64,541 

18,744 
65,974 60,040 62,105 59,889 55,641 

equipment 

6 Girls' and teenage girls' wear 43,264 41,884 42,087 39,628 
37,073 

37,285 
40,841 

38,336 
39,751 

32,929 
37,821 

7 Lingerie and women's sleepwear 47,159 
26,551 

41,866 
28,125 

39,700 
25,497 26,790 23,991 25,984 25,716 

8 Intimate apparel 
2,032 2,040 1,234 1,364 1.938 2,240 2,677 

9 
10 

Millinery 
Women's and girls' hosiery 24,243 25,398 20,487 18,605 20,018 19,745 18,548 

II Women's and girls' gloves, .icts and 49,040 49,541 42,035 44,533 36,750 36,736 42,310 

12 
actessories 

Women's, misses' and children's footwear 86,685 88,850 84,548 90,112 96,574 93,952 88,350 

13 Men's clothing .1,904 1597.1 132,816 145,047 144,692 150,164 13, 

14 lien's furnishing - - 
15 Boys' clothing  

16 Men's and boys' 	I , -'-, •, - . , 
17 Fond and kindred prodocts '"  

140,605 46,845 120,246 121,027 137,122 131,646 
IN Toiletries, cosmetics and drugs 

19 Photographic equipment and supplies 47,426 52,287 38,501 
32,903 

40,423 
31,761 

42,699 
34,294 

60,072 
31,831 

42,145 
32,783 

20 Piece goods 35,689 33,260 

21 Linens and domestics 93,696 96,807 79,202 
31,727 

84,198 
32,789 

81,382 
34,344 

87,208 
33,846 

89,877 
33,195 

22 Smallwarea and notions 37,874 
76,278 

44,746 
73,312 61,402 63,693 66,311 65,035 67,360 

23 China and glassware 
50,747 52,178 45,930 49,210 49,964 49210 , 51,242  

24 Floor coverioga 
67,793 62,410 59,977 50,482 63,830 64,989 64,157 

25 Draperies, curtains and furniture cov 
eringi 

26 Lamps, 	picturoa, mirrors and all other 43,443 46,460 38,182 38,730 39,072 43,201 43,793 

home furnishings 
203,197 177,003 172,361 178,255 187,196 175,296 183,792 

27 FurnIture 
61,004 65,182 52,638 56,361 56,614 52,484 56,700 

28 
29 

Major appliances 
Television, radio and manic 118,671 114,985 100,71,7 94,536 97,732 

105,433 
99,029 
110,678 

97,452 
114,397 

30 Hounewares and smell electrical appliances 124,004 122,425 101,887 114,961 

31 Hardware, paints, wallpaper, etc. 123,432 114,873 112,807 106,797 125,885 123,944 122,248 

32 Plumbing, heating and building materials ... ... ... ... 

116,424 115,432 103,470 104,407 112,214 109,937 104,786 
33 Jeweliery 

83,026 86,867 78,971 70,116 73,279 76,670 75,371 
34 Toys and games 

139,757 133,210 123,205 114,110 126,289 120,646 122,374 
35 Sporting goods and luggage 

36 Stationery, books and magacinen 85,495 87,764 72,751 70,991 75,464 76,648 72,747 

37 Gasoline, oil, 	a,Ito accen5ories, 	repairs ... .. . ... ... ... 
and supplies 

38 Meals and lunches ... ... ... ... ... ... 
39 Repairs and servIces ... ... ..' ... 
40 All other departments ... ... ... ... ... ... 

41 TOtAl, ALl. D8PABThEII'T'S 2,781,707 2,796,272 2,429,043 2,532,422 2,561,247 2,565,599 2,531,756 

(I) Each dapartaeot, 	IncludIng the 'Total all departments, has been adjusted nepurately. 	Therefore, the sum of the departments will not equal the 

Total all departments. 



j1LiAU 9. Stocks mennuels des grands maganins, d0naiuosnnfln8es, par rayon, Canada, 1980 ci 1981(1) 

July 	 August 	 September 	October 	November 	December 	Change 
February- 
January 1981 	Rayon 

Juillei 	AoQi 	 Septembre 	Octobre 	Nuvembre 	DOcembre 	Variation 
f8vrier 
janvier 1981 

thousands of dollars 	 per cent 

milliers de dollars 	 pourcentage 

41,227 34,090 38,378 39,929 39,872 41,521 - 	5.0 

41,783 39,437 42,332 50,373 49,046 50,964 - 	6.0 

96,751 93,823 94,215 99,734 99.633 110,384 - 	2.2 
16,441 15,855 18,201 19,480 18,743 20,576 + 	7.4 
58,497 49,127 51,951 59,755 64,253 66,838 - 	7,0 

40,192 37,550 40,552 38,854 41,028 44,345 - 	3.1 
38,450 33,350 39,664 42,356 40,072 46,006 - 	11.2 
28,427 27,148 24,274 26,466 29,136 30,029 + 	5.9 
1,728 1,680 1,131 1,192 1,545 2,098 .7- 	0.4 

20,185 20,535 18,350 20,585 21,370 25,472 + 	4.8 

42,216 36,231 39,173 41,364 40,408 45,810 + 	1.0 

84,359 81,637 80,620 93,117 92,220 95,067 - 	2.5 

137,97-! 15,15 1.2,91! I,40 1,258 12,?2  

75,217 120,012 121,376 126,956 134,;54 145,244 + 

45,521 43,503 44,410 44,027 46,639 45,925 + 10.2 
34,684 30,525 34,511 36,191 37,191 35,625 - 	6.8 

92,336 84,780 92,329 88,640 99,002 700,143 + 	3.3 
35,329 32,660 34,197 34,792 33,572 36,565 + 	18.1 
69,253 67,510 70,794 66,703 68,302 77,796 - 	3.9 
53,104 48,187 51,039 51,665 48,588 47,819 + 	2.8 
67,762 61,110 63,887 64,849 63,618 67,761 - 	7.9 

45,517 44,868 64,513 48,514 45,575 46,643 + 	7.0 

182,850 181,078 181,828 179,014 179,834 183,894 - 	12.9 
64,634 60,246 67,481 66,910 61,180 64,569 + 	6.8 

107,516 98,982 108,504 113,847 110,029 116,773 - 	3.1 
131,527 111,105 123,499 121,855 125,517 127,677 - 	1.3 

121,117 112,!9 112,234 118,1.7 115,299 115,924 - 	6.9 

108,655 102,500 101,938 105,071 109,445 114,727 - 	2.6 
84,165 66,415 71,522 76,581 83,025 85,783 + 	4.6 

128,139 112,499 117,697 124,237 124,010 125,976 - 	4.7 

Robes, robes de mOnage, tablieru at mel- 	 1 
forces pour dames ci jeanea fillea 

Nanreaun at tailleurs pour dames ci jounce 	2 
111cc 

YPtescoin sport 	or dames ci moses 8111cm 	3 
Fourruren 	 4 
VOte,aente pour bdb0u et enfants ci articles 	5 

de rhauibre, d'enfuntn 

V8tements do fillettes ci d'adoiescenies 	 6 
Lingerie at v8iesests do melt pour damen 	 7 
Souu-v8tetuenis 	 8 
Chye000 	 9 
Bay pour dames at filleites 	 10 

Cunts, soul lea et articles de parure pour 	II 
dames ci fllleiteo 

CI,auucurus pour dames, jeunes lilies ci 	 12 
esfants 

.$tements pour hones 	 13 
ides d'hablilemeoi pour besets 	 14 

+esents ci articles d'habiilement pour 	 15 
;arçOna 

haussuren pour hones at garçons 	 16 
Produits alimentairea at eminency 	 17 
Articles de isiletie, coon8tiqoes ci m8d1 	18 

camnt 
Appareils ci fosrniisres phoiographiquen 	 19 
Tlsyus 0 Is p10cc 	 20 

Literie ci linRe do ,oioon 	 21 
Novas articles 	 22 
Porcelalne ci verrerie 	 23 
Rev9tements do piancher 	 24 
Tentures, rideaux at bounces 	 25 

Lsmpes, tableaus, mirolrs ci autres articles 	26 
d'ameublemeni pour l.a unison 

Meobles 	 27 
Cros apparelle mOsagers 	 28 
TflOvinion, radio ci musique 	 29 
Articles de mOsuge at petite appureils dIec- 	30 

triqoes 

Quincuillerie, peisturo, papier-mature, 	 31 
etc 

!latOriel do plomberin, chauffage ci coon- 	32 
trucilon 

Bijooterie 	 33 
Jouctn ci jeox 	 34 
Articles do spsri ci valises 	 35 

77,177 77,631 74,695 71,011 80,651 83,962 + 	2.7 Papeterie, Ilerea at revoes 	 36 
Buseoce, 	built, acceasoirea d'auioaobile, 	37 

r8paraiion ci fournituren 
-. . ... ... ... Repus at casne-croGies 	 38 

Services ci iravaon do r8psration 	 39 

, 	 ... ... 

... lous autrea rayons 	 40 

2,471,563 2,437,639 ... 2,562,491 ... 2,642,297 ... 2,665,270 ,., 2,825,678 4- 	0.5 TOTAL, TOUS RATOWS 	 41 

- 	Cheque 
rayon. 

rayon, incluani 
-. 

toiai, tous rayon.', a OtO ajesi0 indivldueilemerit. En consequence Is non des rayunu me correspond pan au 	Ioisl, tess 



TABLE 10. Department Store Monthly StocksaleS Batio5, by Department. Canada, 1979-190 

January 	February 	1980 
1981 	198! 

Department 	 Janvier 	Florier 	January 	February 	March 	April 	May 	June 

1981 	1981 
Janvier 	F6vrier 	Mars 	Avril 	Hal 	Juin 

1 	Women's and misses' dresses, hounedresses, 3.76 3.90 4.12 4.04 3.16 2.97 2.01 2.03 

aprons and uniforms 
2.54 3.08 2.45 3.58 2.58 2.22 3.93 4.78 

2 	ldomen'n and misses' coats and suits 

3 	Women's and misses' sportswear 3.36 3.51 3.47 3.62 
5.27 

3.12 
8.21 

3.04 
27.37 

2.52 
41.46 

2.47 
39.04 

4 	Furs 4.53 
3.85 

8.10 
3.76 

5.00 
3.87 4.36 3.60 3.63 3.50 3.22 

Infants' and children's wear and nursery 
equipment 

Girls' and teenage girls' wear 3.91 3.52 3.95 4.24 2.93 
3.46 

2.81 
3.86 

2.83 
2.92 

2.46 
2.73 

1 	Lingerie and women's sleepwear 3.51 3.67 
4.39 

3.92 
4.12 

3.95 
4.29 3.37 2.93 3.03 2.67 

8 	Intimate apparel 3.74 
1.52 1.72 0.87 0.98 1.41 1.69 2.20 2.72 

9 	Millinery 
2.79 3.43 2.69 2.90 2.58 2.45 2.50 2.49 

10 	Women's and 8irls' hosiery 

I! 	Women's and girls' gloves, ,ttts and 4.73 5.21 4.94 5.31 4.43 3.63 3.03 3.42 

accessories 
12 	Women's, misses' and children's footwear 4.97 6.12 5.45 6.80 5.36 4.43 4.18 4.35 

4.80 6.77 4.66 6.46 4.83 4.81 5.12 3.57 
13 	Men's clothing 

5.18 6.16 5.39 5.79 5.14 5,51 5.03 3.22 
14 	Ken's furnishings 

5.58 6.20 5.95 7.10 4.29 3.90 3.92 3.66 
15 	Boys' clothing and furnishings 

16 	Men's and boys' footwear 5.93 6.93 6.37 6.68 
0.60 

6.07 
0.69 

4.93 
0.67 

5.32 
0.54 

11 	Food and kindred products 0.60 
4.29 

0.35 
3.98 

0.68 
4.60 3.78 3.71 4.17 3.95 

18 	Toiletries, cosmetics and drugs 

19 	Photographic equipment and nuppiles 4.87 5.62 4.71 
6.03 

5.03 
6.52 

4.08 
5.45 

4.79 
6.10 

4.17 
5.89 

1. 	- 

20 	Piece goods 6.30 6.91 

3.41 6.98 3.62 6.13 5.00 5.38 5.03 4.64 
21 	Linens and domestics 

3.53 5.36 3.43 4.20 4.21 5.08 6.17 5.94 
22 	Smaliwares and notions 

8.01 8.72 8.07 8.44 7.36 8.16 6.90 7.14 
23 	China and glassware 

4.78 4.67 4.97 4.49 3.95 4.52 4.14 4.21 
24 	Floor coverings 

5.84 6.49 6.03 6.48 4.86 4.75 4.97 4.38 
20 	DraperIes, curtains and furniture rov 

erings 

26 	Lsmpn, pictures, mirrors and all other 4.78 7.30 5.56 6.28 5.78 6.19 6.97 6.65 

hose furnishings 
3.87 5.15 4.22 3.49 4.53 5.56 4.35 4.33 

27 	Porniture 
1.68 2.42 i.66 2.20 1.74 2.01 1.66 1.47 

28 	Major appliances 
3.63 4.67 3.67 4.38 3.76 4.93 4.85 4.46 

29 	TelevIsion, radio and musIc 
4.75 4.74 5.15 4.82 5.03 4.94 4.04 4.17 

30 	Housewares and small electrical appliances 

31 	Hardware, paints, wallpaper. etc. 3.84 5.73 6.03 6.25 6.11 5.12 4.30 4.25 

32 	Plumbing, heating and buiiding materials 5.25 4.98 3.05 4.88 4.36 3.87 3.09 3.04 

9.47 9.26 9.02 8.70 7.22 8.22 6.37 5.81 
33 	Jawellery 

9.70 8.61 10.16 8.56 6,82 6.12 6.30 5.98 
34 	Toys and games 

5.22 7.00 5.21 6.76 6.26 5.34 4.57 3.93 
35 	Sporting goodS and luggage 

36 	Stationery, books and mugazines 3.98 4.42 4.08 4.03 
3.34 

3.94 
2.81 

4.62 
2.58 

4.45 
2.66 

3.85 
2.36 

37 	Gasoline, oil, auto accessories, repairs 3.03 3.75 2.86 

and supplies 
0.14 0.13 0.10 0.11 0.09 0.09 0.11 0,10 

38 	Meals and lunches 
0.99 0.89 1.03 1.02 0.92 0.96 0.92 0.9k 

39 	Repairs and services 
2.54 3.22 2.52 3.29 3.70 5.Ll 2.43 2.59 

40 	All other departments 

41 	TOTAL ALL LZPA&T11TS 3.72 4.35 3.92 4.32 3.84 3.97 3.57 3.34 

I 



il LEAU 10. Rapports mensuels atocks-ventes, des grands mmgasins, per rayon, Canada, 1979-1981 

180 1979 

July Auguat September October November December December 
Rayon 

Juillet Ao3t Septembre Octobre Noveebre Dcembrc DArembre 
No 

2.61 2.35 2.13 2.96 2.79 1.62 1.66 Robes, robes de mAnage. tabilers et uni- I 
torises pour dames et 	jeanes lilies 

7.11 3.43 3.28 2.94 2.32 1.64 1.28 Mateoo et talileurs pour daises et 	3eunes 2 
lilies 

2.81 2.43 1.62 2.54 2.50 1.36 1.32 VRteiuentasport 	pour dames et jounes lilies 3 
14.24 8.03 8.12 8.00 4.42 3.28 3.87 Fourrures 4 
4.06 2.87 2.69 3.06 2.81 1.76 1.84 Vltements pour bAbes ci er,lants ci articles 5 

de chambres d'enfar,ts 

3.93 1.95 2.14 2.92 2.43 1.20 1.27 VAtesents de fillettes ci d'adoleecentes 6 
2.65 3.18 2.59 3.61 2.44 0.81 0.84 Lingerie er s8temests de melt pour dames 7 
3.21 3.25 2.39 3.15 3.88 2.50 2.46 Sous-vAtementa 8 
1.56 1.77 0.91 0.81 0.78 0.64 0.49 Chapeaux 9 
3.24 3.20 1.85 2.24 2.28 1.51 1.31 Bus poor dames cc 	fillettes 10 

4.12 3.52 2.56 3.75 2.72 1.10 1.19 Casts, nestles ci articles de parure pour II 
dames ci fillettes 

5.43 4.41 2.91 3.69 3.35 2.89 2.72 Chausnores poor dames. Jeanea filles ci 12 
cot ant S 

5.60 6.10 3.88 4.96 3.81 2.30 2.04 VAtements pour ho.mce 13 
4.78 4.57 3.69 4.91 2.81 1.09 1.07 Articles d'habillement pour homees 14 
5.72 2.26 3.09 4.38 3.39 1.51 1.58 VRtemeots ci artIcles d'hsbtlleaeni poor 15 

gar;onS 

.2 5.09 5.29 4.77 4.12 2.59 2.68 Chousnures pour hosa,cs at 	garcesn 16 

P 0.57 0.61 0.55 0.66 0.56 0.36 Frodujis sllmcntalres ci c000eses 17 
3.42 3.09 4.17 3.97 1.38 1.36 Articles 	ic 	toiletie, cosnAtiques at nAdi- 18 

coments 
• 	.1 3.29 3.32 5.10 4.2(1 1.36 1.35 Apparolis St 	foorsitores photographlquca 19 

6.15 4.85 5.63 5.47 6.57 5.98 lisaus I Is pilce 20 

3.43 3.77 2.93 3.89 4.06 2.63 2.47 Literie ci lirige de melson 21 
5.46 4.85 3.11 3.49 3.28 2.97 2.85 Menus articles 22 
7.57 8.19 5.89 7.59 4.83 2.71 2.43 Porcelaiae ci verrerte 23 
3.97 4.25 3.29 3.37 3.03 3.75 4.38 RevAtemevin do plonchor 24 
4,44 4.80 3.90 4.54 4.32 4.13 3.88 Tentures, 	rideaax ci hounses 25 

5.86 6.32 4.87 6.35 4.11 1.89 1.93 Lampes, 	tableaux. miroirs ci metres articles 26 
d'ameubleaent pour is matson 

3.52 4.02 3.21 4.07 3.85 4.54 4.96 Keublea 27 
1.33 1.32 1.14 1.53 1.64 1.58 1.54 iron apporeils mAnagers 28 
3.95 3.49 2.78 3.60 3.10 1.81 1.79 TAlAvision, radio et mesique 29 
4.22 4.08 3.80 4.59 3.64 1.53 1.56 Articles de mAnage Ct 	petita appareila Alec- 30 

trlquen 

4.64 5.12 3.96 4.74 4.77 2.86 2.86 Quivuallierie, 	peinture, 	popier-tentore, 31 

3.29 3.31 2.92 3.06 3.18 3.46 3.91 MatIrlel de ploxberie, chaollage ci cons- 32 
truction 

6.62 6.44 4.47 7.00 4.57 1.57 1.51 Bijooterie 33 
5.66 6.66 8.66 6.87 2.46 0.60 0.59 Jousts cc 	jeos 34 
4.17 4.89 5.12 7.16 4.87 1.97 2.17 Articles de sport et valises 35 

.2.49 3.56 2.83 4.35 3.36 1.19 1.18 Papeterie, liores ci revoes 38 
2.24 2.60 2.69 2.67 2.25 1.76 1.10 Essence, 	bulie. accessuires d'aotumobile, 37 

reparation et fournituros 
0.09 0.09 0.10 0.09 0.09 0.03 Repas Ct russe-croites 38 

.11 1.14 1.02 1.00 0.75 0.61 0.73 Servicea ci 	travaso 	ic 	reparation 39 
' 	 H" 3.24 3,24 3.72 3.05 1.24 1.23 bus outres rayuns 40 

.52 3.36 2.88 3.66 3.05 1.71 1.69 TOTAL. TIRJS RAYONS 41 
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TABLE 11. Department Store Monthly Sales-stock Ration, by Depertsent, Canada, 1979199 

January 	February 	1980 
1981 	1981  

Department 
Janvier 	Fvrier 	January 	February 	March 	Apr11 	May 	June 

1981 	1981 
Janvier 	Fêvrier 	Mars 	AvrIl 	Hal 	Join 

1 	Women's and misses' dresses, housedressen, 0.27 0.27 0.25 0.27 0.32 0.36 0.47 0.44 

aprons and uniforms 
2 	Women's and misses' coats and suits 0.36 0.34 0.40 0.32 0.39 0.42 0.24 0.21 

3 	Women's and iloses' sportswear 0.31 0.30 0.30 0.29 0.33 0.35 0.40 0.36 

4 	Porn 0.22 0.12 0.20 0.17 0.12 0.04 0.02 0.02 

S 	infants' and children's wear and nursery 0.26 0.26 0.26 0.24 0.27 0.30 0.28 0.26 

equipment 

6 	Girls' and teenage girls' wear 0.27 0.30 0.26 0.26 0.34 0.37 0.35 0.35 

7 	Lingerie and women's sieepweur 0.29 0.28 0.26 0.26 0.30 0.29 0.34 0.32 

8 	Intimate apparel 0.25 0.23 0.24 0.23 0.30 0.34 0.35 0.35 

9 	MIllinery 0.54 0.54 0.83 0.93 0,79 0.74 0.49 0.37 

10 	Women's and girls' hosiery 0.36 0.30 0.38 0.34 0.39 0.43 0.41 0.36 

II 	Women's and girls' glovea, mitts and 0.22 0.20 0.21 0.19 0.24 0.27 0.32 0.28 

accessories 
12 	Women's, misses' and childrsn'n footwear 0.20 0.17 0.18 0.16 0.20 0.24 0.24 0.21 

13 	Men's clothing 0.18 0.17 0.20 0.17 0.21 0.22 0.20 0.26 

14 	Men's furnishings 0.21 0.16 0.20 0.18 0.20 0.20 0.20 0.27 

15 	Boys' clothing and furnishings 0.17 0.17 0.18 0.15 0.22 0.27 0.25 0.25 

16 	!Sen'a and boys' footwear 0.15 0.17 0.15 0.15 0.18 0.21 0.19 

17 	Food and kindred products 1.47 1.72 2.03 1.72 1.47 1.56 1.77 

18 	Toiletries, cosmetic, and drugs 0.25 0.23 0.24 0.24 0.28 0.27 0.26 

19 	Photographic equipment and supplies 0.22 0.17 0.22 0.19 0.24 0.23 0.24 
0.17 

20 	Piece goods 0.16 0.15 0.16 0.16 0.18 0.17 

21 	Linens and domestics 0.27 0.15 0.27 0.17 0.20 0.20 0.21 0.21 

22 	Ssallwaree and notions 0.27 0.20 0.28 0.23 0.25 0.22 0.17 0.16 

23 	China and glassware 0.11 0.11 0.12 0.12 0.14 0.13 0.15 0.13 

24 	Floor conerings 0.21 0.21 0.20 0.21 0.26 0.23 0.24 0,23 

25 	Draperies, curtains and fornit,,re coo 0.17 0.15 0.17 0.15 0.20 0.22 0.21 0.21 

erings 

26 	Lamps, pictures, mirrors and all other 0.21 0.15 0.19 0.16 0.18 0.17 0.15 0.15 

home furnishings 
27 	Furniture 0.25 0.19 0.23 0.18 0.22 0.19 0.23 0.22 

28 	Major appliances 0.57 0.43 0.61 0.46 0.57 0.51 0.60 0.64 

29 	leleolsion, radio and musIc 0.26 0.21 0.27 0.22 0.27 0.21 0.21 0.21 

30 	Housewares and smell electrical appliances 0.22 0.21 0.20 0.20 0.21 0.21 0.25 0.23 

31 	Hardware, paints, wallpaper, etc. 0.17 0.17 0.17 0.16 0.17 0.20 0.24 0.22 

32 	Plumbing, beating and building materials 0.20 0.19 0.21 0.20 0.24 0.27 0.32 0.31 

33 	Jewellery 0.10 0.11 0.11 0.12 0.14 0.13 0.16 0.16 

38 	Toys and games 0.13 0.11 0.12 0.11 0.15 0.18 0.16 0.15 

35 	Sporting goods and luggage 0.19 0.15 0.19 0.15 0.17 0,21 0.22 0.23 

36 	Stationery, books and magazines 0.27 0.23 0.26 0.24 0.26 0.24 0.24 
0.38 

0.24 
0.39 

37 	Gasoline, oil, auto acc.ssoriss, repairs 0.32 0.28 0.36 0.30 0.36 0.41 

and supplies 
38 	Meals and lunches 7.15 7.14 12.64 9.05 10.61 11.19 10.33 9. 

39 	Repaira and sarvices 1.05 1.01 1.00 0.93 1.07 1.09 1.13 I. 

40 	All other departments 0.39 0.33 0.39 0.34 0.31 0.34 0.43 

41 	1UTAI. ALL rgpA1rwTs 0.26 0.23 0.26 0.23 0.26 0.27 0.28 021 



\dLEAI3 II. Rapports mensoels ventee-stocks, des grands magnaism, par rayon, Canada, 1979-198! 

Joly 	August 	September 	October 	Novesber 	December 	December 	Raron 

Joiliet 	Aotlt 	Septe.bre 	Octobre 	Novembre 	D8rembre 	D8cembre 

0.40 0.39 0.48 0.39 0.37 0.54 

0.18 0.30 0.31 0.37 0.38 0.50 

0.38 0.41 0.57 0.45 0.41 0.62 
0.07 0.L3 0.13 0.14 0.22 0.29 
0.28 0.31 0.38 0.36 0.35 0.52 

0.31 0.47 0.45 0.37 0.41 0.64 
0.39 0.31 0.40 0.33 0.41 0.92 
0.33 0.31 0.36 0.31 0.28 0.38 
0.51 0.60 0.93 1.52 1.45 1.51 
0.33 0.33 0.47 0.49 0.44 0.64 

0.25 0.27 0.39 0.32 0.37 0.72 

0.19 0.23 0.32 0.30 0.28 0.33 

0.19 0.18 0.24 0.23 0.26 0.38 
0.22 0.21 0.28 0.24 0.34 0.74 
0.21 0.38 0.33 0.26 0.28 0.56 

• 	 ., l. I.H I.22 .0.. 
• 0.20 0.32 0.29 0.27 0.59 

u 0.30 0.29 0.24 0.24 0.59 
• 0.15 0.20 0.19 0.18 0.15 

0.29 0.25 0.33 0.29 0.26 0.37 
0.19 0.19 0.30 0.31 0.30 0.35 
0.14 0.12 0.16 0.14 0.21 0.37 
0.26 0.23 0.28 0.32 0.32 0.28 
0.23 0.20 0.25 0.24 0.23 0.25 

0.18 0.16 0.19 0.18 0.23 0.45 

0.28 0.24 0.29 0.27 0.26 0.23 
0.78 0.72 0.85 0.73 0.62 0.66 
0.26 0.28 0.36 0.32 0.33 0.53 
0.25 0.23 0.26 0.24 0.28 0.56 

0.21 0.19 0.23 0.24 0.21 0.32 

0.31 0.30 0.33 0.34 0.31 0.31 

0.15 0.16 0.21 0.16 0.23 0.54 
0.19 0.16 0.13 0.17 0.36 0.96 
0.24 0.20 0.20 0.16 0.20 0.43 

0.51 Robes, robes de mOonge, tabliers at uni I 
furman pour dames et jeunas lilies 

0.57 llanteaun at tailleurn pour dames ci 	Jeunen 2 
flues 

0.59 V8tementn aport pour dames et Jensen lilIes 3 
0.23 Fourrurea 4 
0.47 V8tementa pour bébds at enfants at articles S 

de cha.bres d'enfant 

0.59 Vte.ants de fillettes ci d'adojescantes 6 
0.83 Lingerie at yltements de onit poor da.ea 7 
0.37 Soaa-v8temaots 8 
1.65 Chapesus 9 
0.68 Bas pour dames at fillettes 10 

0.62 Casts, mosfies et articles de parore pour it 
dames at 	fillettea 

0.34 Chaussorea pour dames, jeunea lilies ci 12 
anIon Lx 

0.42 V8texento pour homxeu 13 
0.69 Articles d'hshlliemeni 	pour bosnian 14 
0.50 VOtement, Ct 	articles 	d'hahljjemeyt 	pour IS 

13 Ltm. 	ur 	r 	home.. 	ot 	u r cc. 1 
2.7 F' rod , ,Is 	.s!iwentajrcs, tconh,00es H 
0.58 ArtIcles cia 	toilette, 	conscitiques at x8di 18 

cameni S 
0.57 App.urells at fournitures photograpbiqnes 19 
0.16 Tlosus I 	In pilce 20 

0.38 Llterle at 	lirige de memos 21 
0.35 Menus articles 22 
0.39 Porcelalne et verrerte 23 
0.24 Revltexeots tie plancher 24 
0.26 Teoturcu, 	rideaux at housnea 25 

0.44 Lampes, 	tableaux, airoirs at autreu articles 26 
d'ameublement pour In matson 

0.21 Iteables 27 
0.64 iron apparello atinagers 28 
0.52 Tdidvioion, radio et ausiqae 29 
0.55 Articles de nOnage at paths appsreiis dlec 30 

triqusu 

0.32 Quincalljerle, peintore, 	papler-tesiure, 31 
etc. 

0.25 Materiel 	tie ploaberte, 	chouffage et runs- 32 
truct ion 

0.53 Bijcrnterte 33 
1.00 Jouetu ci 	Jean 34 
0.39 Articles 	tie 	sport at valises 35 

0.24 	0.29 0.32 0.26 
0.40 	0.38 0.38 0.42 

9.65 10.77 10.87 
0.89 0.97 1.08 

' 	 0.29 0.30 0.30 

2.14 	0.28 0.33 0.30 

0.31 0.67 0.66 Papeterie, 	Livreo ci revueo 	 36 
0.43 0.53 0.55 Essence, 	hulls, acceuoolreo doutomobile, 	37 

reparation et fourolturen 
11.10 12.75 31.23 Repas ci casne-croStes 	 38 
1.29 1.46 1.23 Services at tracaun 	ia 	riparation 	 39 
0.31 0.65 0.57 Toun outran ray050 	 40 

0.32 0.52 0.51 TOTAL, T1S RATONS 	 41 
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TABLE 12. Department St ores t Month—end Accounts Receivable,(l) Unadjusted, Canada, 1979_19Ht 

TABLEAU 12. Montants a recevoir(!), non ajustés des grands magasins A La fin du mois, Canada, 1991 II 

Change from Change 
previous 1981/1980 
month  

Month 
1979 1980 1981 

Variation Variation 
Mois par rapport 1981/1980 

au inois 
prcdent 

thousands of dollars per cent 

milliers de 	dollars pourcentage 

January - Janvier 1,413,361 1,530,318 1,554,463 - 	5.9 + 1.6 
1.4 + 

February - Fvrier 1,348,771 1,468,531 1,488,703 - 	4.2 

March - Mars 1,330,019 1,403,711 

April - Avril 1,326,082 1,404,608 

May - Mai 1,322,038 1,397,281 

June - Juin 1,307,473 1,375,018 

July - Juillet 1,290,028 1,356,496 

August - AoOt 1,303,580 1,359,402 

September - Septembre 1,346,575 1,416,317 

October - Octobre 1,382,938 1,428,527 

November - Novembre 1,428,617 1,484,578 

December - Dcembre 1,631,999 1,651,214 

(1) Accounts receivable of department stores and the outstandings of acceptance companies which are associated exclusively 

with them. 
(1 ) 	Los 	rnontnnts 	recevoir des 	grand -a. 	ia -  n van 	den 	SO 	iJtn 	]ae Ln 	La 	.- 	prL. 	qut tray-ti 1 Lent 

TACLt id. Depirlisett Sorn 	'Itti - -- --- - -- - -- - caints R 	I table,( I) 	c"I'L I 1v Adjusted, 	linad.t, I 7 9-198l 

TABLEAU 13. Montants a recevoir(l), dgsaisonnaltss des grands magasina a is fin du mois, Canada, 1979-1981 

Change from Change 
previous 1981/1980 
month 

Month 
1979 	1980 	1981 

Variation Variation 
Mois 	 par rapport 1981/1980 

au mois 
prcdent 

millions of dollars 	 per cent 

millions de dollars 	 pourcentage 

January - Janvier 1,333.5 1,443.6 1,466.2 	+ 0.9 
+ 0.5 

+ 1.6 
+ 	1.4 

February - Fgvrier 1,334.0 1,453.0 1,473.4 

March - Mars 1,350.9 1,426.1 

April - Avril 1,352.1 1,432.4 

May - Mai 1,353.1 1 1 430.3 
June - Juin 1,363.2 1,433.8 

July - Juillet 1,366.9 1,437.6 

August - Aoi3t 1,379.0 1,438.1 

September - Septembre 1,382.4 1,453.7 

October - Octobre 1,387.0 1,432.7 

November - Novembre 1,383.9 1,438.0 

December - Dcembre 1,437.4 1,453.8 

(1) Accounts receivable of department stores and the outstandings of 
acceptance companies which are associated exclusively 

with them. 
(1) Les montants A recevoir des grands magasins 

et lee crgances actives des socitgs d'acceptation de prêts qui travaillent 

exclusivement avec ces magasins. 
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TA8LE 14. Department Store Sales, lCD and Combined Seasonal and Trading Day Factors, 1980 and 1 41  

1980 

Department 	 MCi) 
	

March 	April 	May 	June 	J517 	August 

MDC 
	

Mars 	Asril 	Sni 	 Jul0 	Juillet 	AoOt 

I 	Women's and misses' dresses, housedresses. 	S 
aprons and uniforms 

2 Women's and misses' coats and Suits 

3 	Women's and misses' sportswear 	4 

4 	Furs 	 12 
infants' and children's wear and nurnery 
equipment 

6 	Girls and teenage girls' wear 	4 

7 	Lingerie and women's nleepwear 	3 

8 	Intimate apparel 	 4 

9 	Millinery 	 12 

10 	Women's and girls' hosiery 	3 

11 	Women's and girls' gloves, mitts and 	4 

accessories 
12 	Women's, misses' and children's footwear 	5 

13 	Men's clothing 	 3 
ii. 	Men's furntshings 	 S 

17 	Fund and kindred products 	 7 

18 	Toiletries, cosmetics and drugs 	3 

19 Photographic equipment and supplies 	4 

20 Piece goods 

21 	Linens and domestics 	 3 
22 	Smiiwares and notions 	 4 

23 	China and glassware 	 4 

24 	Floor coverings 	 7 
25 Draperies, curtains and furniture cor 	3 

cringe 

26 	Lamps, pictures, mirrors and all other 	4 
home forsiuhings 

27 	Furniture 	 4 

28 Major appliances 
29 	Teieuiaioo, radio and manic 	4 

30 Housewares and small electrical appliances 	2 

85.87 107.85 135.97 113.49 93.21 95.59 

117.42 103.91 61.94 39.73 49.92 106.02 

87.64 96.07 116.16 96.94 86.42 100.14 

50.24 35.40 18,54 13.37 54.48 106.04 

89.01 97.07 96.30 83.97 84.95 113.81 

96.95 94.74 98.63 84.41 77.45 142,65 

73.84 82,55 102.96 87.10 83.74 77.56 

92.36 104.36 112.60 109.22 99.73 99.17 

61.20 72.19 72.77 65.08 65.32 69.15 

91.72 103.14 104.77 80.22 70.38 86.40 

76.02 86.94 96.42 79.82 69.73 78.02 

94.01 104.26 111,23 88.37 74.89 100.51 

94.12 93.67 94.53 91.54 70.17 81.95 

69.9)) 76.96 84.89 99.47 75.43 77.62 

7,,. 	7,' 91 	'7' 91,39 9C.74 71.35 136.70 

90.20 W5. 31 11.9b ii:;;  

86.15 88.44 96.94 85.95 86.33 7). 

77.44 79.02 91.10 94.04 102.23 101. 

105.52 114.44 116.15 89.03 76.00 9. 

75.35 84.66 94.05 93.01 107.83 99.32 

92.07 93.91 85.12 71.10 83.71 88.13 

69.57 77,98 90.99 77.90 85.89 84.21 

94.68 98.19 104.12 90.52 97.51 95.91 

90.92 105,98 108.58 100.49 107.19 97.46 

84.61 88.57 88.49 80.41 84.76 89.42 

90.78 94.45 107,10 96.88 114.06 103.75 

88.73 88.68 105.75 99.97 116.81 101.60 

81.53 77,87 76.87 68.82 85.12 92.55 

74.21 85.42 100.57 86.71 93.46 94.93 

83.89 108.77 130.61 109.46 94.12 90,41 

86.42 110.96 121.97 125.96 112.51 95.95 

70,35 77.86 94.08 83.81 77.45 80.82 

50.99 64.64 65.64 60.25 63.63 61.07 

70.81 94.22 174.28 124.79 106.78 83.3) 

76,48 77.93 85.10 78.95 73.90 104.55 

89.93 103.63 104.55 100.84 99.81 94.60 

93.02 93.18 100.41 93.08 96.49 103.08 

85.32 87.04 98.79 94.00 88.64 93.75 

88.51 107.16 150.79 106.36 93.43 9.' 

84,27 91.89 101.80 90.23 89.16 95.41 

31 	Hardware, paiscs, wallpaper, etc. 	4 

32 	Plumbing, heating and buildisg aeteriaie 	I 

33 Jeweilery 	 3 

34 Toys and gamea 	 4 

35 Sporting goods and luggage 	3 

36 Stationery, books and magazlnea 	4 

37 	Gasoline, oil, auto accessories, repairs 	5 
and supplies 

38 	#teaie and lunches 3  

39 Repairs and services 	 9 

40 	All other departments 	 4 

41 TOTAL ALL IEPARTMENTS 	 2 
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co.bin8s de corrections den variations saisonniires at tins Jours coamerciaux, 1980 et 1981 

1981 

SpLember October November December January February Rayon 

Septembre Octobre Noveabre D8ce.bre Janvier F8vrjer 
80  

per cent 

pourcentsge 

103.03 95.41 104.44 136.83 59.98 68.38 Robes, 	robes 	In 	s6nage, tabliers et mi- 1 
for-ann pourdames et 	Jeunes flues 

126,77 160.99 152.95 139.84 75.45 64.47 Manteaox et tsilleurs pour dames et 	lenses 2 
111 len 

120.75 101.91 117.15 149.14 62.04 65.91 Y8tementu sport pour dames Ct Jeunes fLUes 3 
110.14 118.73 167.59 221.13 165.86 120.02 Foarroren 4 
112.11 111.62 119.87 153.89 70.63 66.73 VOtements pour b4b8n at enfents Ct artIcles 5 

de chaabres d'enfantn 

116.30 100.04 122.63 153.04 52.06 56.73 V8tements de filiecten at d'adolencentes 6 
90.32 93.56 139.89 252.29 55.15 59.15 Lingerie et v8te.ents de mit pour dames 7 

103.20 69.94 99.89 136.20 79.68 72.38 Sono-v8tesets 8 
91.50 143.82 197.87 220.24 82.99 56.26 Chapeaos 9 

117.17 111.61 115.20 158.36 85.34 76.48 Baa poor dmmes ci 	fI.liettes 10 

101.16 104.13 150.23 240.05 59.83 57.46 Canto, mantles ci articles de parure pour Ii 
dames ci filiettes 

126.47 116.39 136.03 129.86 63.71 53.88 Chaunouren poor dames. Jensen flUes ci 12 
enfants 

112.21 113.33 141.36 176.95 68.07 61.44 V8tements pour homaes 13 
92.30 94.71 150.94 258.29 59.47 56.20 Articles d'hb1llement pour bosses 14 

114.18 03.60 20.69 82.73 60.37 55.08 V0rennt, 	at 	srri - 1ev 	d'habille,sect 	pour 15 

9 Art 	ia 	JO 	Loiietr, 	Co 	tquo 	at 	O1 iO 
cdments 

87.05 112.10 277.71 75.14 59.67 Apparclls et foarnituren photographiques 19 
111.65 113.60 115.07 93.63 89.10 83.49 Tinaus 8 Is p18cc 20 

111.09 100.87 109.20 154.09 106.40 63.88 Literie et Unge de mIson 21 
111.06 111.56 120.70 145.16 107.88 82.50 ilenun artIcles 22 
91.05 84.71 137.90 274.11 67.03 57.17 Porcejajoe et verrerie 23 

113.30 120.09 121.21 96.58 90.53 77.38 Rev6tesentø de plancher 24 
104.48 108.99 112.74 113.26 80.39 69.70 Tentureo, rideas St houoses 25 

97.35 100.91 136.74 207.09 73.94 67.80 Lmnpeo, 	tableaux, 	siroirn et autres articles 26 
d'ameubl.ement 	pour La matson 

107.82 101,84 102.84 93.98 111.02 77.67 Keobian 27 
112.39 105.67 99.18 107.93 98.61 68.39 iron apparellu aPoagern 28 
113.91 106.52 130.93 206.42 90.28 69.58 I81n1gion, 	radio et musique 29 
92.22 92.97 120.36 217.05 71.04 49.74 Articloo de 	uPstage ci petits appareils 81cc- 30 

triqoes 

95.92 105.24 108.67 136.04 70.54 65.80 Quiocatilerie, 	peioture, 	papler-tenture. 31 

107.39 109.13 95.97 89.55 74.51 67.96 Matfriel de plombarie. chauffage St cons-  32 
truCt ion 

86.65 83.41 141.93 293.21 51.20 54.47 BiJooterie 33 
61.14 99.54 228.23 368.64 35.51 36.56 Jouets et 	Jeux 34 
82.50 82.79 108.23 185.39 79.11 56.71 Articles de sport ci valises 35 

- 	AZ 90.19 128.42 225.87 78.01 70.85 Papeterie, 	iivres ci moans 36 
• 	3 119.73 122.71 127.26 76.72 68.18 Essence, bile, accessolres d'automobila. 37 

rPparation et fouroitures 
• 	5 103.11 112.25 140.86 89.06 79.89 Fepac ci cause-cro0tes 38 

o 118.65 137.76 129.67 86.28 17.44 Services et trsvsox de rPparation 39 

, 

• 	 -v  90.63 97.75 144.28 75.63 68.93 Teas autren rayosn 40 

- 	 - 	 .11 103.43 122.67 173.98 76.79 67.88 TOtAL, TOIlS RAYOS 41 



lADlE IS. Depr cent Atom Stocks, MCII ,nd Ch 0IIInoa.00dTrdIo1 Any 	a,onr o , 	SE)) nod 1 4M1 

1980 

Department 	 MCD 
	

March 	April 	May 	Jose 
	

July 	4000 

MDC 
	

Mars 	Avril 	Mal 	Join 
	Jsillei 	AoBt 

1 	Women's and misses' dresses, housedreases, 	4 
aprons and unit arms 

2 	Women's and misses' coats and suits 	4 

3 	Women's and misses' sportswear 	3 
4 	Furs 	 5 

infants' and children's wear and nursery 	4 
equipment 

6 	Girls' and teenage girls' wear 	3 
Lingerie and women's sleepwear 	3 

Ii 	Intimate apparel 	 3 
9 	Millinery 	 6 

10 	Women's and girls' hosiery 	 4 

Ii 	Women's and girls' gloves, mitts and 	4 
accessories 

12 	Women's, misses' and children's footwear 	3 

13 	Men's clothing 	 3 
14 	Men's furnishings 
15 	Boys' clothing and fsrnishtnga 

110.60 111.16 111.84 85.30 91.45 94.42 

89.29 82.82 69.80 74.22 121.40 140.37 

101.66 120.01 114.61 94.43 101.33 103.47 
73.88 77.42 80.37 80.13 104.58 119.76 
90.93 107.66 104.54 92.81 120.35 111.63 

94.14 111,42 108.68 95.09 121.09 110.58 
98.82 110.29 111.70 91.36 93.89 105.95 
92.59 102.83 105.90 92.45 94.87 101.67 
79.08 92.26 94.18 78.59 79.84 95.03 
99.42 103.66 108.90 96.27 102.14 114.79 

92.17 109.92 103.78 85.62 93.22 101.18 

100.18 106.82 105.86 94.80 108.19 112.33 

92.61 100.07 102.66 85.33 98.61 116.14 
91.70 107.38 110.04 90.55 98.61 105.06 
86.03 98.68 99.47 92.28 121.06 100.83 

16 	Men's and hays' footwear 
17 	Food and kindred products 
18 	Toiletries, cosmetics and drags 	4 

19 	PhotographIc equipment and supplies 	4 
20 	Piece goods 	 4 

21 	Linens and domestics 	 3 
22 	Smallwareu and notions 	 4 
23 	China and glassware 	 3 
24 Floor coverings 
25 	Draperies, curtains and furniture car 	3 

erings 

26 	Lamps, picturea, mirrors and all other 	4 
home furnishings 

27 	Forntture 	 2 
28 	Hajor appliances 	 4 
29 	Television, radio and music 	 3 
30 	Housewares and small electrical appliances 	3 

97.47 	116.31 	109.66 	93.05 	97.90 In: 	I 
92,25 101.24 106.94 95.52 93.22 

87.14 104.38 109.17 86.66 91.59 92.31 
103.19 103.49 111.11 98.39 98.25 107.62 

97.77 113.82 115.05 101.57 95.00 94.75 
92.07 107.13 116.07 107.92 107.86 103.68 
90.75 100.56 107.24 93.09 99.48 104.36 
96.29 102.60 106.16 99.33 98.26 104.67 

101.05 104.70 107.18 95.87 97.01 99.75 

101.38 106.92 107.94 99.72 101.03 103.95 

99.76 108.94 113.27 99.26 97.82 94.40 
102.37 107.53 114.58 94.85 90,67 88.16 
99.89 108.52 107.69 98.79 92.96 95.85 
96.39 114.44 110.94 97.87 95.13 100.38 

109.60 101.76 107.53 97.92 97.68 104.78 

97.34 104.18 107.51 95.89 93.34 108.13 
84.14 95.07 93.03 80.83 81.45 110.03 
98.31 109.67 117.55 96.48 95.36 99.54 

88.57 98.84 107.92 95.93 104.79 118.90 

95.25 101.04 108.49 93.98 99.11 103.81 

31 	Hardware, paints, wallpaper, etc. 	3 

32 	Plumbing, heaiisg and huilding materials 

33 	Jewellery 	 3 
34 Toys and games 	 4 
35 	Sporting gsods and luggage 	 4 

36 	Stationery, books and magazines 	4 
37 	Gasoline, oil, osLo accessories, repairs 

and supplies 
38 Meals and lsnches 
39 	Repairs and services 
40 All other depsrtnenis 

41 TOTAL ALL DEPAAThEJITS 	 2 
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.140 15. Stocks des grands sagantnn, MDC et coefficients combin8s do corractioss des variations sainonni8res et des jours comsarciaux, 1980 at 1981 

Saptember 

Septembre 

October 

Octobre 

November 

Novejubre 

December 

D8ce.bre 

1981 

January 

Janvier 

February 

Penner 

Rayon 

NO 
per cent 

pourcentage 

86.81 112.36 111.81 87.58 88.92 101.97 Robes, robes de ménage, tabliars at cmi- 	1 
torsos pour dames et jeunes flues 

136.79 135.00 110.14 73.79 15.21 88.87 i4anteaus et tailleurs pour dames at jeuses 	2 
tiles 

88.68 110.07 116.16 75.96 81.33 92.14 YCtaments sport pour dames et 	jeunes tItles 	3 
111.31 131.79 127.77 104.12 96.70 86.32 Fourrures 	 4 
98.50 116.13 105.31 83.17 82.56 85.40 VOtementu pour b8b8n et enfants et articles 	5 

de cisambres d'enfants 

96.73 119.52 113.98 66.84 75.46 86.01 Vltements de flilatres et d'adolesceotes 	6 
95.13 128.04 136.28 70.15 /3.00 85.64 t.ingeria at v8temoncs do suit pour dames 	7 
87.61 108.66 114.95 100.48 100.69 91.19 Sossv8tements 	 8 
103.90 157.98 159.78 110.46 79.56 68.30 Chapeaux 	 9 
99.92 109.20 106.96 83.81 87.23 87.79 855 pour dames et fillettas 	10 

93.27 132.69 140.63 80.31 81.35 87.01 Csnts, moot les at articles do parure pour 	11 
dames et fillettes 

97.36 106.10 97.20 87.12 90.36 93.42 Chassuures pour dames, .jeunes titles cc 	12 
ext ants 

L03.39 121.07 113.58 89.58 81.72 93.53 VMtemeots pour hom,mes 	 13 
100.45 129.39 123.37 73.61 83.77 86.00 Articles d'habillament pour bosses 	14 
98.41 124.2n 112,91,  76.w, 92.94 96.98 V0rc,n,ncn 	cc 	orticies 	hablllrmenc 	poor 	15 

I32..0 4'....8 101.12 84.54 ArtIcles 	Se 	tollatta, custiqoeo at 	di- 	18 
romance 

132.97 131.17 89.28 99.68 87.22 Appareils at fournitures photographiques 	19 
92.11 104.33 96.93 94.60 91.24 98.93 Ttnsus 8 La piCce 	 20 

80.21 105.15 105.42 98.06 91.01 101.31 Litarie at 	lingo do matson 	21 
88.10 99.55 99.23 100.60 88.06 89.06 Nexus articles 	 22 
89.20 114.99 117.72 104.63 88.37 89.33 Porcelatna cc verrerle 	 23 
85.37 98.56 97.68 112.36 102.71 97.07 Rev6te,sents Se plancher 	24 
87.65 103.65 103.76 101.16 95.84 102.46 Textures. 	rtdeanx et hoossex 	25 

92.62 112.82 112.22 81.80 85.38 94.17 Lampen, tableaux, miroirs et autres articles 	26 
d'ameublement pour is matson 

81.90 99.27 100.70 112.33 94.20 98.27 Neobles 	 27 
75.19 94.86 107.52 109.32 107.11 106.93 iron apparelin sénagers 	28 
85.61 107.53 116.94 102.45 93.03 90.75 TdlCvisioo, 	radio at musique 	29 
68.46 111.03 114.76 85.01 91.16 93.65 Articles Se message at petits apparails Clec- 	30 

t riqnax 

88.86 108.65 108.70 92.08 90.06 90.58 Qolncaillaria, 	peinture, 	papier-texture, 	31 

MatérIal Sc piosberia, chauftage at cons- 	32 
truct ins 

89.98 117.98 125.03 88.91 86.35 93.18 SiJouterie 	 33 
132.92 180.06 131.41 52.00 83.77 75.24 Jouats at 	icon 	 31. 
99.21 127.10 115.36 84.68 74.83 81.78 Articles Sc sport cc valines 	35 

27.93 	122.35 71.56 86.97 64.14 Papecerle, 	itvres at revoen 	36 
• 	.. 	 ... 	 ... ... ... ... Essence, 	bulb, accessoires d'automobile, 	37 

reparation at fournituras 
Repas et casse-croOtes 	 38 

• 	.. 	 ... 	 ... ... ... ... Services at travaum Se reparation 	39 
loss aurres rayoss 	 40 

92.86 	116.81 	114.33 88.41 88.35 90.45 T0TAJ. 	T!XJS RAYONS 	 41 
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LIST OF DEPARTMENT STORE ORGANIZATLONS - LISlE DES ORGANISATIONS DE GRANDS MACASINS 

Ayre' s Ltd. , Water St. , St. Johns, Newt ound Loud 

Bowring Bros. Ltd., 281 Water St., St. John's, Newfoundland 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, T., Co., Canada Ltd., 190 Yonge St., Toronto, Ontario 

Goudies Ltd., 22 King St. W., Kitchener, Ontario 

Holman, R.T., Ltd., Water St., Sunsnerside, Prince Edward Island 

Hougens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, Magasin J.0., Ltée, 163-165 rue Principale, Maniwaki, Québec 

Hudson's Bay Co., 2 Bloor St. E., Toronto, Ontario 

K-Mart Canada Ltd., 8925 Torbram Rd., Brampton, Ontario 

Lloydminster & District Agricultural Co-op Association Ltd., Lloydminster, Saskatchewan 

Ogilvy, Charles, Ltd., 126 Rideau St., Ottawa, Ontario 

Ogilvy's, Jas. A., Ltd., St. Catherine St. W., Montréal, Québec 

Paquet-Syndicat Inc., 545 rue St. Joseph, Québec, Québec 

Right House, The, Co. Ltd., 35-41 King St. E., Hamilton, Ontario 	 I 
Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontario 

Sentry Dep't. Stores Ltd., 110 Adelaide East, Toronto, Ontario 

Simpson, The Robert, Co. Ltd., 176 Yonge St., Toronto, Ontario 

Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith's & Chapple Ltd., 24 Birch St., Chapleau, Ontario 

Steinberg's Ltd., Department Store Division, Montréal, Québec 

Towers Department Stores Ltd., 110 Orfus Rd., Toronto, Ontario 

Woodward Stores (Alta.) Ltd., Edmonton, Alberta 

Woodward Stores (B.C.) Ltd., Vancouver, British Columbia 

Woolco Department Stores, do F.W. Woolworth Co. Ltd., Weston, Ontario 

Zeller's Ltd., 5250 Decarie Blvd., Montréal, Québec 
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