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SYMBOLS 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not 
applicable. 

- nil or, in this publication less than 
half unit expressed. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
nients of the Statisttcs Act. 

SIGNES CONVENTIONNELS 

Voici la signification des signes convention-
nels suivants utilisés dans les publications de 
Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- nêant ou, dans la présente publication, 
inférieur a la moitié de l'unité exprimée. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Lot sur la statistique relatives su secret. 

A NOTE ON CANSIM 
	 NOTE AU SUJET DE CANSHI 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANS1f (Ca-
nadian Soc jo-Economic Information Management 
System) via terminal, on computer printouts, 
or in machine readable form. For further 
information contact the CANSIM staff, Cur-
rent Economic Analysis Division, Statistics 
Canada, Ottawa, K1A 0Z8 (telephone 
513-995-7406), or the regional advisors at 
the Statistics Canada offices located across 
Canada. 

La banque de donnëes informatisées de Statisti 
que Canada CANSIM (Système canadien d'information 
socio-êconomique) fournit au public certaines eta-
tistiques actuelles et historiques sur les Ventes 
et stocks des grands magasins (matrice no 112) et 
sur de nombreuses autres series, par le biais d'un 
terminal, d'icnprimés d'ordinateur ou de supports 
sous une forme lisible par une machine. Pour plus 
de renseignements, s'adresser au personnel de 
CANSIM, Division de l'analyse de conjoncture, 
Statistique Canada, Ottawa, K1A 0Z8 (téléphone 
613-995-7406), ou aux conseillers régionaux des 
bureaux de Statistique Canada situés a travers le 
Canada. 
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I NTRODLJCTI(Th 

p 

The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A 
"List of Department Store Organizations" can 
be found at the end of this publication. 

For the purpose of this publication only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey program of 
the Merchandising and Services Division, to 
be utilized. (The census also measures the 
activities of "establishments", however, 
this concept is not used in the monthly sur-
vey of department stores.) Under the "loca-
tion" concept, department store data con-
tained in this publication exclude the ac- 
ivities of other kinds of businesses which 
ay be operated by the reporting department 
'ore firms. 	For example, non-department 
tore locations are classified to the kinds 

U: business most appropriate to their corn-
iiodity structure with the catalogue sales 
activity of department store organizations 
classified to the "General Merchandise 
Stores" kind of business category. 

The business done by concessions located 
in department store outlets for the purpose 
of this publication is considered as part of 
the overall business of the outlets in which 
they are located. However, sales of an as-
sociated large food department (or store) 
are included only if it is an integral part 
of the overall department store operation 
and is not identified to the public by any 
name which differ8 from that of the depart-
ment store with which it is associated. The 
rationale underlying this approach is as 
follows: for purposes of market research or 
urban planning, a department store (the 
largest type of mass merchandising activity 
in Canada) together with its leased depart-
ments, if any, is considered to be a total-
ity; that is, it competes in the market 
place as one structure, rather than as a 
number of smaller stores. 

L'univers des firmes de grands magasins uti-
liaé aujourd'hui eat fondé sur le recensement du 
commerce et des services de 1971. La "Liste des 
organisations de grands magasins" est donnée A la 
fin de cette publication. 

Aux fins de cette publication, seules lea ac-
tivités des "locaux d'affaires" reels des firmes 
de grands magasins sont étudiêes; on peut ainsi 
faire appel au concept des "points de vente", qui 
eat commun au recensement et au programme d'en-
quête courant de Is Division du commerce et des 
services. (Bien que le recensernent mesure égale-
ment lea activirés des "êtablissernents", cette 
unite d'observation n'est pas utilisée dans l'en-
quête mensuelle sur les grands magasins.) En 
vertu de la notion de "local d'affaires", les 
données sur les grands magasins présentêes dana 
cette publication ne tiennent pas compte d'autres 
genres de commerce auxquels peuvent s'adonner lea 
firmes déclarantes. Ainsi, lea points de vente 
qui ne répondent pas a la definition des grands 
magasins sont attribués a lx catégorie conner-
dale qui convient le mieux aux diverses marchan-
dises offertes; a titre d'exemple, lea bureaux de 
venre par catalogue des firmes de grands magasina 
sont classes dans le genre de commerce 'magasins 
de marchandises diverses". 

Lea affaires réalisées par lea concessions 
€tablies dans les grands magasins sont, aux fins 
de la présente publication, considérées comme 
partie des affaires globales du magasin oQ sont 
établies lea concessions. Cependant, les ventes 
d'un important rayon (ou magasin) d'alimentation 
associé ne seront incluses que si le rayon ou ma-
gasin fait partie intégrante de l'exploitation 
générale du grand magasin et n'est pas connu du 
public sous un nom different de celui du grand 
magasin auquel ii eat associé. Cette méthode se 
justifie du fait que lea spécialistes des etudes 
de marché et lea urbanistes considèrent comme un 
tout le grand magasin (qui constitue le plus im-
portant genre de grande surface au Canada) et lea 
rayons de concessions; autrement dit, le grand 
magasin se présente sur le marché comme un 
établissement unique et non comne un regroupernent 
de petits magasins. 
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Definitions 
	 Definitions 

Retail Location 

A retail location, as defined by Statis-
tics Canada, is a business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public for household or per-
sonal consumption. 

Department Store 

A retail location is defined as a depart-
ment store outlet if it possesses the fol-
lowing characteristics. It must sell the 
following general lines of merchandise: 

Eanfly clothing and apparel. This commodity 
group is composed of some or all of the 
following lines: women's and misses' 
dresses, housedresses, aprons and uniforms; 
women's and misses' coats and suits; women's 
and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; 
lingerie and women's sleepwear; intimate ap-
parel; millinery; women's and girls' ho-
siery; women's and girls' gloves, mitts and 
accessories; women's, misses' and children's 
footwear; men's clothing; men's furnishings; 
boys' clothing and furnishings; men's and 
boys' footwear. Note: The outlet must sell 
at least six of the commodity lines listed 
above, with at least one of the commodities 
being men's and boys' clothing or furnish-
ings. At least 20% of the outlet's total 
sales must be derived from the family cloth-
ing and apparel group. 

Furniture, appliance and 1ne furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and 
domestics; china and glassware; home 
furnishings; furniture, wooden and uphol-
stered goods for living room, dining room 
and bedroom; major appliances; television, 
radio and music; hardware and housewares. 
Note; The outlet must sell at least four of 
the commodity lines listed above, with at 
least one of the commodities being furniture 
(wooden and upholstered goods for dining 
room and/or living room and/or bedroom). At 
least 10% of the outlet's total sales must 
be derived from the furniture, appliance and 
home furnishings group. 

All other (siscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smaliwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; 
and food. Note: The outlet must sell at 

Point de veLL tu ULJ 

Suivant la definition Ja Statistique Canada, 
un point de verite au detail est tin local d'affai-
res (habituellement un magasin) dont l'activltê 
principale est la vente de marchandises et des 
services connexes au grand public pour la consom-
nation ménagAre ou personnelle. 

Grand magasin 

Un point de vente au detail est tin grand maga-
sin s'il possAde les caractèristiques sulvantes: 

Vêtementa pour is fauaille. Ce groupe comprend 
les articles suivants: robes pour dames et jeunes 
filles, robes de menage, tabliers et uniformes; 
manteaux et tailleurs pour dames et jeunes fil-
les; vêtements de sport pour dames et jeunes fil-
les; fourrures; vêtements de bebes et d'enfants; 
vêtements de fillettes et d'adolescentes; linge-
rie et vêtements de nuit pour dames; sous-vête-
ments; chapeaux; bas poqr dames et fillettes; 
gants, moufles et articles de parure pour dames 
et fillettes; chaussures pour dames, jeunes fil-
lea et enfants; vêtements pour hmines; article 
d'habillement pour hommes; vêtements et articl 
d'habillement pour garçons; chaussures pour 
mes et garçons. Nota: La inagasin doit tenir 
mains six des series nientionnées ci-dessus, do' - 
au moms une dolt être lea vêtemnents ou article 
d'habillement pour hommes et garçons. Au moms 
20 % des ventes globales do magasin doivent se 
faire dans le groupe de vêtements pour la f a-
mule. 

Meubles, appareils et articles d'ameubieisemt 
menager. Ce groupe comprend lea articles sui-
vants: literie et lunge de maison; porcelaine et 
verrerie; articles d'ameublement menager; meu-
bles, de bois 00 rembourrés, pour salle de s-
jour, salle A manger ou chambre A coucher; gros 
appareils, télévision, radio et mausique; quin-
caillerie et articles de ménage. Nota: Le maga-
sin doit tenir au moms quatre des series men-
tionnées ci-dessus, dont au mains une doit être 
des meubles (de bois ou rembourrés pour salle A 
manger et (ou) salle de séjour et (ou) chambre A 
coucher). Au moms 10 % des ventes globales du 
magasmn doivent provenir du groupe des meubles, 
appareils et articles d'ameublement ménager. 

Tous autres articles (divers). Cette catégorie 
comprend toutes les marchandises que tient le 
magasin, mais qui me figurent pas ci-dessus, 
teiles que: articles de tollette, cosmétiques 
médicamnents; appareils et fournitmtres photogri-
phiques; tissus A la pièce; mnercerie et menus ar-
ticles; bijouterie; articles de sport et valise'-; 
papeterie, 	livres et revues; 	et aliments. 
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iat three different commodity lines with 

P one of these lines representing more 
i t50% of the total store sales. At lea8t 
of the outlet's total sales must be 

rived from the all other or miscellaneous 
groups. 

Total Net Sales and Receipts 

They are defined as the total sales of 
merchandise and receipts from repairs, 
equipment rental, restaurant and other 
services, less returns, adjustments and 
discounts. Trade-in allowances are not 
deducted. Commissions earned from the sales 
of goods owned by others and proprietors' 
withdrawals of goods (at retail) for per-
sonal use are included. Non-trading reve-
nues, bad debts recovered and direct sales 
taxes are excluded. 

Stocks 

They are defined as the selling value of 
inventory on hand at the end of the month or 
as at the end of the fiscal period falling 
nearest the end of the calendar month. 

P uunts Receivable 

fliey are defined as customers' accounts 
1 notes receivable as at the end of the 

month, as well as all new credit granted 
during the month, less payments received. 
Accounts discounted with banks, paper sold 
to sales finance companies, or amounts owing 
on account of credit-card plans, are ex-
cluded. Accounts receivable used as securi-
ty for bank loans are not considered as dis-
counted if still payable and are therefore 
included. 

Methodology  

Nota: Le magasin doit tenir au moms trois des 
sries mentionnes ci-dessus, dont aucune me doit 
reprsenter plus de 50 Z des ventes globales du 
magasin. Au moms 10 % des ventes globales du 
magasin doivent provenir des groupes tous autres 
articles ou divers. 

Ventes et recettes nettes totales 

Ii s'agit du total des ventes de marchandises 
et des recettes provenant de rparations, de lo-
cation de mat€riel, de la vente de repas et d'au-
tres services, moms les rendus, les rajustements 
et les remises. La valeur des reprises n'est pas 
déduite. Les commissions sur la vente de 
marchandises appartenant A autrul et la valeur 
(au d&ail) des marchandises préleves par le 
propri&aire pour son usage personnel sont comp-
t€es. Las recettes hors exploitation, lee recou-
vrements de mauvalses crances et les taxes de 
vente directes sont exclus. 

Stocks 

Cette rubrique englobe la valeur marchande des 
stocks dtenus A Is fin du mols ou de la période 
financire la plus rapprochêe. 

Comptes A recevoir 

Il s'agit des comptes et billets a recevoir 
des clients A la fin du mole, ainsi que de tout 
nouveau credit consenti au cours du mois, moms 
les palements reçus. Las comptes escornpt€s A Is 
banque, lea titres vendus a des societes de fi-
nancement des ventes et lee montants dus en vertu 
d'uri regime de cartes de credit ne sotit pas corn-
ptes. Las comptes A recevoir servant A garantir 
un emprunt bancaire ne sont pas consideres comme 
etant escomptés s'ils sont encore payables; ils 
sorit donc inclus. 

Méthodologie 

The monthly sales values, published at 
the Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
ment store organizations. A 100% response 
rate is aimed for each month with the publi-
cation usually delayed if large department 
store organizations have not responded in 
time. The monthly sales figures are 
estimated when necessary, due only to late 
response, by applying an imputation method 

iiii 	t , 	t , . ich 

JHw monthly sales values by department, 
lished at the Canada level, are based 
y on the organizations which provide the 

Le chiffre des ventes mensuelles, publié pour 
le Canada, les provinces et les regions metropo-
litaines, est établi en fonction de l'univers des 
firmes de grands rnagasins. Puisque l'on vise 
chaque mois un taux de reponse de 100 %, la pu-
blication est habituellement retardée Si une 
grande firme n'a pas fait parvenir sa declaration 
dans les delais prevus. Dans le cas d'une re-
ponse tardive, ii eat possible de calculer un 
chiffre estimatif des ventes mensuelles grece a 
une m€thode d'imputation qui est unique a chaque 
f i rme. 

Le chiffre des ventes aensuellem per rayon pu-
bile pour le Canada n'est fondé que sur les fir-
mes qul présentent la ventilation requlse des 
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required breakdown of sales. The percentage 
distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an esti.ate of sales by 
department at the Canada level. 

The monthly stock values by depart.ent, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdowns of sales and stocks. A 
stock-to-sale ratio for each department, 
calculated from the reporting organizations, 
is applied to the corresponding department's 
monthly sales estimate in order to provide 
an estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
published at the Canada level, are based on 
a subset of department store organizations 
which are known to have accounts receiv-
able. Data for late respondents are esti-
mated by applying the monthly percentage 
change in accounts receivable, calculated 
from the reporting organizations, to the 
previous month's data of each organization 
that was late in reporting.  

ventes. La repartition en pourcentage des vent: 
par rayon obtenues auprès des firmes déclarant: 
eat appliquée au chiffre mensuel des ventes tota-
lea pour le pays afin d'établir une estimatiofl 
des ventes par rayon pour l'ensemble du Canada. 

Le chiffre des stocks mensuels psr rayon pu-
bIle pour le Canada n'est fondé que sur les fir-
mes qul presentent la ventilation requlse des 
ventes et des stocks. Pour chaque rayon, le rap-
port des ventes aux stocks (calculé a partir des 
declarations des firmes) est applique A l'estima-
tion des vemtes mensuelles afin de produire une 
estimation des stocks pour le Canada. 

Le chiffre des comptes A recevoir aensuel pour 
l'ensemble du pays provient des firmes de grands 
magasins qui ont de tels comptes. Lea donnêes 
relatives aux enquetes retardataires sont esti-
inees comme suit: on calcule d'abord la variation 
en pourcentage des coinptes A recevoir des firmes 
declarantes, puis on la fait porter sur les chif-
fres du mois precedent de la firme retardataire. 

Data Reliability 

Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported 
by the organizations listed at the end of 
this publication. The survey can be con-
sidered as a complete census of the popula-
tion under consideration and therefore not 
subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known depart-
ment store locations, errors in published 
data can occur. These errors, called non-
sampling errors, are present whether a sam-
ple or a complete census of the population 
is taken and can be attributed to one or 
more of the following sources: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwill-
ingness of the respondent to provide correct 
information, misinterpretation of the ques -
tions because of definitional difficulties 
and different tendencies of different inter-
viewers in explaining questions or inter-
preting responses under different modes of 
communication. 

Fiabilite des donnëes 

Erreurs non liêes a l'êchantillonnay 

L'enquête mensuelle sur lea veilLes CC les 
stocks des grands magasins porte sur tous lea 
points de vente des firmes de grands magasins 
énutnCrées a la fin de cette publication. ttant 
donna qu'elle peut être considaree comme on 
recenseinent exhaustif de la population observée, 
elle ne risque pas de comporter des erreurs 
d'echantlllonnage. Par contre, même les données 
publiees d'un recensement qui danombre intégrale-
ment A chaque mois l'ensemble des points de vente 
connus des grands magasins peuvent être entachees 
d'erreurs. Celles-ci, diCes non liaes a l'échan-
tillonnage, se retrouvent tant dans les recense-
ments que dans lea enquêtes par achantillonnage. 
Elles sont dues A on ou plusieurs facteurs parmi 
les suivants 

La champ couvert par l'enquête. L'erreur résulte 
d'un listage incomplet et d'une couverture insuf-
fisante de la population visee. 

La réponse. id, l'erreur peut être attribuable 
Is conception du questionnaire et aux caract& 

ristiques de la question, A l'incapacitê ou au 
refus de l'enquêtê de fournir des renseignements 
exacts, A l'interprétatioii fautive des questions 
due a des problarnes d'ordre sémantique, ou aix 
variations, d'un interviewer a l'autre et se 
le mode de communication retenu, thins l'explic 
tion des questions et dans l'interpratation 
reponses. 
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in-response error. Some respondents may 
ruseto answer questions, some are unable 
respond, while others may be too late in 

sponding. 	Data for the non-responding 
its can be imputed using the data from 

responding units or some earlier data on the 
non-responding units if available. The ex-
tent of error due to imputation is usually 
unknown and is very much dependent on any 
characteristic differences between the re-
spondent group and the non-respondent group 
in the survey. This error generally in-
creases with increases in the non-response 
rate and attempts are therefore made to ob-
tain as high a response rate as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of 
final results. With regard to the estimates 
of this publication all attempts have been 
made to minimize the non-sampling errors: 
department store locations have been defined 
in a most precise manner; the questionnaires 
used in the survey have been carefully de-
iigned to minimize different interpreta- 
ions; detailed acceptance testing has been 
irried out for the different stages of 
liting and processing; and every possible 
tort has been made to reduce the non-

response rate as well as the response 
burden. 

Non-sampling Error Measures 

La non-réponse. Certains enquêts refusent de 
répondre, d'autres en sont incapables et d'autres 
encore répondent trop tard. Les données relati-
yes aux non-répondants peuvent être imputes 
partir des chiffres fournis par les répondants ou 
a l'aide des statistiques antérieures sur lee 
non-répondants, si elles existent. On ne connatt 
généralernent pas l'importance de l'erreur d'lmpu-
tation; celle-ci vane beaucoup selon les carac-
téristiques qui distinguent las répondants des 
non-répondants. Comma ce type d'erreur prend ha-
bituellewent de l'ampleur a mesure qu'augmente le 
taux de non-réponse, on s'efforce d'obtenir le 
meilleur taux de réponse possible. 

Le traitement. L'erreur peut se produire lors 
des diverses étapes do traitement, telles que le 
codage, l'entrée, Ia verification, la pondération 
et Is totalisation. 

Ii est difficile de niesurer lee erreurs non 
liées a l'échantillonnage. En outre, il faut les 
cerner de sorte qu'elles ne nuisent pas a l'uti-
lisation ou a l'interprétation des chiffres defi-
nitifs. S'agissant des estimations du present 
bulletin, tout a étê mis en oeuvre afin de 
minimiser ce genre d'erreur. Ainsi, les points 
de vente des grands magasins ont êtê définis avec 
beaucoup de precision; les questionnaires ont été 
conçus avec soin afin de réduire au minimum le 
nombre d'interprétations &ventuelles; les diver-
see étapes de verification et de traitement ont 
fait l'objet de contrôles d'acceptation detail-
lés; enf in, on n'a absolument rien negligé pour 
que le taux de non-réponse et le fardeau de 
réponse soient faibles. 

Estimation des erreurs non flees A l'échantillon- 
nage 

One source of non-sampling error is the 
non-response error. Text Table I assists 
users in evaluating this error, two response 
measures are derived, namely, the response 
rate which is a measure of the proportion of 
those units which have responded in time for 
inclusion in this publication and the re-
sponse fraction, which is a measure of the 
data response rate, and is the proportion of 
the published data which is based upon actu-
al reported data. 

The unit used in the Department Store 
Sales and Stocks Survey for derivation of 
the response rate is based on (1) the geo-
graphical regions, i.e., the 10 provinces, 
the two territories and the four metropoli-
tan areas, in which a department store orga-
ization operates department store locations 

i;id (2) the department store organizations 
liemselves. For example, a department store 
rm reporting for 20 stores in Ontario 
uld be considered as one survey unit 

i:Ld one organizational 	unit 	while 	an 

Parmi les erreurs non liées 	l'échantillon- 
nage, on retrouve l'erreur de non-réponse. 	Le 
tableau explicatif I donne deux mesures de Ia ré-
ponse qui aideront l'utilisateur a évaluer ce 
genre d'erreur. be taux de rpouae représente la 
proportion des unites qui ont répondu assez t8t 
pour étre incluses dans la présente publication. 
La fraction de réponse, par contre, eat le taux 
de réponse des données, c'est-a-dire la propor-
tion des chiffres publiées qui est fondée sur des 
renseignements réellement déclarés. 

L'unité utilisée pour calculer le taux de ré-
ponse de l'enquête sur lea ventes at lee stocks 
des grands magasins est fondée sur (1) les ré-
gions (c'est-a-dire lee 10 provinces, deux tern-
toires et quatre regions métropolitaines) oil les 
firmes de grands magasins exploitent des points 
de vente et (2) lea firmes de grands uiagasins 
elles-mêmes. Par exemple, une firme de grands 
magasins qui. produit une declaration pour 20 ma-
gasins en Ontario est considêrée comma une unite 
d'enquête et une organisation, alors qu'une firme 
dont la declaration porte sur cinq magasins a 
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organization reporting for five stores in 
Vancouver, 10 in British Columbia (excluding 
Vancouver) and two in Yukon would be con-
sidered as three survey units but only one 
organizational unit. 

The data variables under consideration 
for derivation of the response fraction are 
namely sales, stocks and accounts receiv-
able. 

Text Table I gives the non-sampling reli-
ability of the survey data with respect to 
the non-response error. The response rate 
is given as the percentage of survey units 
and the corresponding organizational units 
which have responded in time for inclusion 
in this publication. The response fraction 
is given as the percentage of the published 
data which is based upon actual reported 
data submitted by department stores. For 
example, a cell of 20 organizational units 
in which five respond for a particular month 
would have a response rate of 25% in terms 
of these units. If the five units repre-
sented $8 million out of a published esti-
mate of $10 million, the response fraction 
would be 80%. In cases such as these, the 
response rate alone would tend to under-
estimate the reliability of the estimate and 
both measures ShOUld be (a,nn hde ed 

Vancouver, 10 en Colombie-Britannique (sa 
Vancouver) et deux au Yukon reprsente trois 
units d'enquête, mais seulement une organis--
tion. 

Lea variables dont 11 faut tenir compte pour 
calculer la fraction de rponse sont lea ventes, 
les stocks et les comptes 1 recevoir. 

Le tableau explicatif I donne Ia fiabilit€ des 
donnes d'enquête en matière d'erreurs dues a la 
non-réponse. Le taux de réponse représente le 
pourcentage des unites d'enquête et des unites 
organisationnelles correspondantes qui ont 
répondu assez tot pour être thcluses dans le 
present bulletin. Par contre, la fraction de 
réponse constitue le pourcentage des données 
publiOes qui soot fondées sur des renseignetnents 
effectivement déclarés par les grands magasins. 
Par exemple, le taux de réponse d'une cellule 
comportant 20 unites donc cinq répondent lors 
d'un mois donné atteindrait 25 7.. Cependant, si 
les cinq unites représentent $8 millions sur 
l'estimation publiée de $10 millions, Is fraction 
de réponse s'élOverait A 80 %. Connie le taux de 
réponse aurait, a lui seul, tendance A déprécier 
la fiabilité de l'estimation dana un tel cas, ii 
faudrait tenir compte des deux unites de mesure. 

TEXI 	TABLE 	I. 	easures,t 	<e I iihi 	ire, 	DcprtiieiL 

August 

TABLEAU EXPLICATIF I. Mesure de la fiabilité, 
AoQt 

dares , 	danals, 	I9LI 

grands magasins, Canada, 1981 

Response rate Response fraction 

Taux de réponse Fraction de 
réponse 

Survey units organizational 
units 

Unites d'en- Organisations 
quête 

per cent - pourcentage 

Monthly sales total - Ventes mensuelles 
totales 100.0 100.0 100.0 

Monthly sales by department - Ventes men- 
suelles par rayon ... 57.7 89.2 

Monthly stocks by department - Stocks men- 
suels par rayon ... 42.3 63.0 

Month-end accounts receivable - Comptes A 
recevoir A la fin du mois ... 94.4 99.9 
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)nal Adjust.eut 

asonal adjustment(1) separates and mea- 
the effect of recurring intra-annual 

riations resulting from normal differences 
in weather, holidays with invariable dates, 
or other events with a similar pattern of 
timing. An additional adjustment due to 
trading day variation is made for the de-
partment store series. This variation stems 
from the fact that a particular day of the 
week may occur five times in a particular 
month one year and only four times in the 
corresponding month in other years. This 
additional adjustment is made prior to the 
seasonal adjustment but is treated as part 
of the seasonal adjustment process. 

The department store series have been 
seasonally adjusted using ARIKA option of 
the X-11-ARIMA seasonal adjustment pro-
gram.(2) This new method of seasonal ad-
justment consists of extending the original 
series with one year of estimated values 
prior to the seasonal adjustment procedure. 
The estimated values are forecasts made by 
ARINA models which have been fitted to the 
original series. 

The X-11 part of the X-11-ARIMA program 
relies primarily on the ratio-to-moving av-
rage method to smooth the extended series 

a preliminary estimate of the trend-cy-
le, computing ratios of the extended origi- 
iL series to the trend-cycle estimates and 
cimating seasonal factors from these 

ratios. These procedures are repeated a 
number of times to produce the final season-
al factors.(3) 

While seasonal adjustment provides a 
deeper understanding of the underlying 
trend-cycle of a series, the adjusted series 
still contains an irregular component. 
Small changes between months in the adjusted 
series may simply be irregular movements 
and, to obtain a clearer insight into the 
underlying trend, users should examine the 
adjusted series over a number of months. 

To assist the user, the Months for Cycli-
cal Dominance number, MCD, is provided.(4) 
The MCD is the shortest monthly span for 
which a certain ratio becomes and remains 
less than one, that is, the ratio for which 
the absolute average percentage change of 

See Tables 2, 9 and 13. 
For further explanation see The X-ll-
ARIMA Seasonal Adjustment Method, 
Lstela Bee Dagum, Statistics Canada, 
Catalogue 12-564E, Occasional. 

3 :-;ee Tables 14, 15 and 16. 
+) See Tables 14, 15 and 16 (Column 1). 

Dêsaisomnalisation 

La désaisonnalisation(l) isole et mesure l'in-
cidence des variations périodiques qui se pro-
duisent mu cours d'une année en raison de l'évo-
lution normale du clirnat, des congés fixes et 
d'autres événements qul se réptent A intervalles 
réguliers. On rajuste également la série des 
grands magasins pour tenir compte de la variation 
du nombre de jours commerciaux. Celle-ci eat due 
au fait qu'un mois donné peut compter, par exen-
ple, cinq samedis une annêe, mais seulernent qua-
tre l'année suivante. Cet ajustement eat apporté 
avant le désaisonnalisation proprement dite, mais 
11 eat considéré connie partie intégrante de cette 
derniêre. 

La série des grands magasins a été désaisonna-
lisêe au moyen de l'option ARMMI du programme de 
désaisonnalisation X-11-ARNNI (voir la note don-
née plus loin)(2). Cette technique consiste a 
ajouter a la série d'origine une année de données 
estimatives avant de procéder a Ia désaisonnali-
satlon proprement dite. Lea données estimatives 
proviennent de previsions réalisées par des mode-
les ARMMI ajustés A la série initiale. 

La partie X-11 du programme X-11-ARMMI fait 
surtout appel A la méthode de rapport aux moyen-
nes mobiles pour effectuer le lissage de la série 
corrigée et obtenir une estimation provisoire de 
Ia tendance-cycle, pour calculer les rapports de 
la série initiale (ajustée) aux estimations de la 
tendance-cycle et pour estimer lea facteurs sal-
sonniers a partir de ces rapports. Lea facteurs 
saisonniers définitifs ne sont produits que lors-
que ces operations ont été exécutées A plusieurs 
reprises(3). 

Bien que la désaisonnalisation permettre de 
mieux comprendre la tendance-cycle fondammentale 
dt une  sérle, la série désaisonnalis€e n'en con-
tient pas moths une composante irrégulière. De 
légeres variations d'un mois & l'autre dana la 
série désaisonnalisée peuvent être de simples 
mouvements irréguliers; pour avoir une meilleure 
idée de Ia tendance fondamentale, lea utilisa-
teurs doivent donc examiner les series désaison-
nalisées d'un certain nombre de mois. 

A cette fin, ils disposent des moth a domi-
nance cyclique, ou MDC(4). 11 s'agit du plus 
petit notubre de mois pour lesquels un certain 
rapport devient et reste inférieur a l'unité; 
autrement dit, c'est la période pendant laquelle 
le taux de variation moyen absolu de Is tendance- 

Voir lea tableaux 2, 9 et 13. 
Pour plus ample information voir La méthode 
de désaisonnalisation X-11-ARMMI, par Estela 
Bee Dagum, Statistique Canada, no 12-564F au 
catalogue, hors série. 
Voir les tableaux 14, 15 et 16. 
Voir les tableaux 14, 15 at 16 (colonne 1). 
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the trend-cycle of the seasonally adjusted 
series becomes greater than the absolute 
average percent change of the irregular 
component. The MCD can be interpreted as 
the number of months over which a change in 
the seasonally adjusted series must wove in 
a given direction before one can be rea-
sonably certain that the trend-cycle of that 
series also has moved in the given direc-
tion. Clearly small MCD's are desirable and 
indicative of a smooth series. Applying a 
moving average to the seasonally adjusted 
data of MCD length tends to smooth irregular 
movements which may obscure the underlying 
trend-cycle. The MCD moving average pro-
vides a method of reducing all types of 
series to approximately the same degree of 
smoothness, whatever the size of the irre-
gular component in the original series. 

Explanatory Notes 

The percentage changes in sales shown in 
this publication are based on the total 
dollar volume of receipts for each of the 
periods being compared. These trends in-
clude the effect of stores starting opera-
tion or ceasing operation and are not 
limited to identical stores, i.e., those In 
operit. 1 

parel. 

The stock-sales ratios(s) 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stocks ratios(6) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning 
and ending stocks at selling value for the 
month. 

The metropolitan areas of Montréal, 
Toronto, Winnipeg and Vancouver are census 
metropolitan areas as defined by the 1971 
Census. 

The coodity reference list, which 
describes in detail the commodities 
comprising each of the 40 departments noted 
within, is published in the January issue of 
this publication. 

Revisions to department store sales and 
stocks are published yearly in the March 
issue of this publication. Revisions to 
month-end accounts receivable are published 
on a monthly basis.  

cycle de Ia série désaisonnalisëe est supérieur 
celui de Ia composante irrégulire. i.e MDC per 
être considéré comme le nombre de nois que dot; 
durer une variation de la série désaisonnalIs-
dans une direction donnée avant qu'on ne puis 
être raisonnablement certain que la tendance-
cycle de Ia série êvolue dans Ia nme direction. 
Ainsi, un MDC peu élevé est souhaitable et mdi-
que la presence d'une série lisse. L'application 
d'une moyenne mobile aux données désaisonnalisées 
dont Ia période est êgale au MDC tend A lisser 
les mouvements irréguliers pouvant dissimuler la 
tendance-cycle fondammentale. La méthode de la 
moyenne mobile du MDC permet de réduire tous les 
genres de série a peu prés au même nlveau de lis-
sage, queue que soit la taille de Ia composante 
irrégulière dans la série initiale. 

Notes explicatives 

Les variations des ventes en pourcentage don-
née dans Ia présente publication est fondée sur 
Ia valeur totale des recettes pour chacune des 
périodes observées. Elle tient compte des Inaga-
sins qui ont ouvert leurs portes et de ceux qul 
les ont fermées; autrement dit, el.eneo 
is oux magasins qul ont été 

ii's rtrc -, 
visaut Ia valeur marchande des stocks a Ia tin du 
mois par le chiffre des ventes pour le mois. 

On obtient les ratios ventes -stocks (6) en di-
visant le chiffre des ventes pour le mois par la 
valeur marchande moyenne des stocks en debut et 
en fin de mois. 

Les regions m6tropolitaines de Montréal, de 
Toronto, de Winnipeg et de Vancouver 
correspondent aux regions métropolitaines du 
recensement de 1971. 

La liste de référence des narchandises, qui 
décrit en detail les produits de chacun des 40 
rayons présentés dans cette publication est 
reproduite dans le numéro de janvier. 

Les chiffres révisés des ventes et des stocks 
des grands magasins sont publiés chaque année 
dans le numéro de mars du present bulletin. Les 
revisions aux comptes a recevoir en fin de mois 
sont  

See Table 10. 	 (5) Voirh!-iu 

See Table 11. 	 (6) Voir tableau 11.  
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Number of shopping days that this publi- 
ionis based on varies from month to 

uth. See Text Table 11 for the number of 
)pping days the current publication is 
sed on. 

Le nombre de jours coerciaux sur lesquels 
sont bass lea renseignernents pr6sents ici vane 
d'un mois a l'autre. Le tableau explicatif II 
donne le nombre de jours pour Ia période la plus 
récente. 

TEXT TABLE II. Number of Shopping Days, by Month, 1980 and 1981 

TABLEAU EXPLICATIF It. Noinbre de jours commerciaux, par inois, 1980 et 1981 

1981 1980 

Total number Number of Total number Number of 
of shopping Saturdays of shopping Saturdays 
days days 

Nombre total Nombre de Nombre total Nombre de 
de jours saiuedis de jours samedis 
commerciaux commerciaux 

January - Janvier 26 5 26 	 4 
February - Févnier 24 4 25 	 4 
March - Mars 26 5 26 	 5 
April - Avril 25 4 25 	 4 
May-Mai 26 5 27 	 5 

me - Juin 26 4 25 	 4 
Ly - Juillet 26 4 26 	 4 

• gust - Aoüt 26 5 26 	 5 
• ptember - Septembre 25 4 25 	 4 
tober - Octobre 26 5 26 	 4 
vember - Noveinbre 25 4 25 	 5 

December - Dceabre 26 4 26 	 4 

p 
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Department Store Sales by Month, Canada. Unadjusted 
and Seasonally Adjusted, 1980 and 1981 

Ventes des grands magasins par mois, Canada, nor désaisoinalne 
et désaisonnalisé, 1980 et 1981 
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TABLE 1. Depart.ent Store Monthly Sales, by flepart.ent • Canada, 1990 and 

1981 

January February March April May June July August  

Departsent 

Janvier Fbvrier Mars Avrii Hal Juin Juillet AoOt 

No. 
thousands of dollars 

,sllliers de dollars 

1 Hoses's and .isses' dresses, housedrs,ses, 9,774 10,657 13,749 18,105 21,250 18,841 16,300 15,225 

2 
aprons and unhorse 

Hoses's and emcee' coats and suite 11,691 11,550 14,427 13,775 7,976 5,627 6,896 15,446 

3 Woaen's and sieges' sportswear 27.152 28,072 38,885 45,423 48,500 45,931 
487 

40,368 
1,373 

44,879 
2,204 

4 Furs 4,779 2,470 1,600 
17,960 

646 
22,593 

998 
20,131 20,064 19,956 23,402 

5 infants' and children's wear and nursery 14,997 14,640 

equip.ent 

6 Girls' and teenage girls' wear 8,739 10,230 14.415 15,675 14,473 14,319 
15.111 

12,591 
14,939 

22,688 
12,551 

7 1.ingerie and wosen's sleepuear 9,551 9,764 11,410 
8,444 

13,919 
9,837 

15,635 
10,080 10,081 9,145 8,997 

8 Intlsate apparel 1,535 
1,061 

6,230 
808 806 1,054 868 831 885 889 

9 
10 

Millinery 
Wosen's and girls' hosiery 7,529 6,502 8,276 9,558 8,783 7,918 6,379 7,373 

11 Women's and girla' gloves, mitta and 8,522 8,277 10,811 12,980 12,851 11,977 10,268 11,416 

12 
accessories 

Hoses's, misses' and children's footwear 14,422 13,556 20,815 24,258 23,663 21,838 17,856 22,104 

13 Men's clothing 24,369 22,063 31,802 33,464 52, 26.l 

14 Men's furnishIngs 22,125 19,536 25,665 28,996 

15 Boys' clothing and furnishings 6,544 6,308 8,755 11,288 

16 Hen's and boys' footwear 9.212 9,144 12.998 
45,722 

16,117 
55,617 55,093 

.96 
48,238 48,311 55,938 

17 Food and kindred products 50,381 52,272 
34,217 37,341 39,135 37,869 31.502 37,938 

18 ToiletrIes, cossetics and drugs 32,965 31,225 

19 Photographic equipent and supplies 9,592 8,120 9,633 11,115 
5,503 

11,955 
5,062 

14.252 
4,340 

13,627 
3,593 

14.562 
4,545 

20 Piece gooda 4.793 4,765 5.641 

25,045 14,047 17,742 20.870 22,151 23,583 26,967 23,554 
21 Linens and dosestics 

9.660 7,441 7,118 7,836 6,614 6,600 7,175 7,664 
22 Saallwares and notions 

8,604 7.508 9,182 10,279 11,267 11,283 10,960 9,769 
2s China and glassware 

11,012 10,848 12,779 12,976 13,166 12,719 12,778 11,291 
24 Floor coverings 

11,252 9.849 13,288 15,239 15,520 16,168 16,770 14,241 
25 Draperies, curtains and furniture coy- 

erings 

26 Laspa, pictures, mirrors and all other 7,715 5,997 7.264 8.077 7,683 7,696 8,490 7,981 

hose furnishings 
51,722 33,796 43,720 43,322 50,775 62,073 47,357 37,828 

27 Purnitute 
41,297 28,199 37,193 39,604 42,777 56,586 45,191 37,748 

28 Major appliances 
79,714 22,358 27,090 27,057 26,070 26,306 29,377 29,765 

29 television, radio and m,sic 
23.298 24.198 23,028 29,017 32,809 31,524 31,361 30,907 

30 Housewares and esahl electrical appliances 

31 Hardwsre, paints, wallpaper, etc. 19,970 18,157 21,187 29,113 34,462 31,960 26,954 24,835 

32 piusbing, hosting and building materials 6,713 6,431 8,034 10,285 11.590 10,605 9.706 9,116 

9,975 11,416 15,025 17,815 20,031 18,968 16.322 17,312 
33 Jewellery 

6.953 7,588 9,345 13,516 11,201 11,415 12,904 12.666 
34 Toys and games 

21.071 15,571 21,194 28,394 32,218 35,361 30,851 24.941 
35 SportIng goodn and luggage 

36 	Stationery, books and magazines 18,223 16.715 17.400 19,522 
17,957 

19,993 
17,956 

19,952 
17,970 

18,430 
17,969 

27,346 
17,556 

37 	Gasoline, oil, auto accessories, repairs 12,831 11,890 14,931 

and eupplies 
17,674 16,494 19,211 19,587 20,698 20,288 20,288 20,72 

38 	Meals and lunches 
5,622 4,866 5,919 5.976 6,071 6,482 6,480 6, 

39 	Repairs and nervicea 
19,867 18,723 21,924 30.031 35,883 29,853 25,198 25,1 

40 	All othec departments 

41 	TOTAL ALL D€PA&TMEKTS 643.951 568,881 689,205 793,737 822,993 835,884 757.805 786,48. 
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40 1. Vente, menguelles des grands magasins, par rayon, Canada, 1980 et 1981 

Change - Variation 

Augouc September Occobar November December August- August 
July 1981/1980 
1981 Rayon 

AoGt Septeabre Octobre Novesbre D8cembre AnOt- AoQt 
jollier 1981/1980 
1981 

N 
thousands o(doilars per cent 

sillier, de dollars posrcentsge 

14,432 15,993 14,869 16,749 22,696 - 	6.6 4 	5.5 Robes, robes de mènage, tabliers et ,ml- 	I 
fortes pour dazes et jeunes lilies 

16,294 18,249 23,357 23,006 22,714 + 124.0 5.2 lanteaux et tailleurn pour dames et jeuneu 	2 
I illes 

39.318 51,539 43,236 46,137 61,425 4 	11.2 + 	14.1 Vtten,euts sport pour dame, et jeunes flUes 	3 
2,282 2,710 3,147 5,317 6,713 + 	60.5 - 	3.4 Foarrures 	 4 

20,059 21,382 22,132 23,131 31,617 4 	17.3 + 	16.7 V8tements pour bêbfs cc enfants et articles 	S 
de chambrea d'enfaot 

21,513 18,295 15,843 18,313 24,514 + 	80.2 4 	5.5 VOtements de fillettes et d'adoleecentes 	6 
11,575 14,750 15,047 22,111 39,890 - 	16.0 + 	8.4 Lingerie at n8tements de melt pour dates 	7 
8,292 8,728 7,774 8,534 11,906 - 	1.6 + 	8.5 Suus-v8temeucs 	 8 

874 1,372 2,328 3,102 3,801 + 	0.5 + 	1.1 C6apeaux 	 9 
7,084 10,013 9,946 9,966 14,314 + 	15.6 + 	4.1 Has pour dames et filiettea 	 10 

10,324 14,498 14,615 20,753 33,977 4 	11.2 + 10.6 Cant,, moufies et articles de parure pour 	II 
dames cc flilettes 

20,883 27,390 26,522 26,390 28,804 + 	23.8 • 	5.8 Ctasssares poor dames, Jeones lilies at 	12 
en! an I a 

O 39,032 39,948 50,246 68,846 + 	21.1 4 	6.1 Vètement. pour homees 	 13 
49, 	2 9,14 - tii 	 7ArA,co 

- f,) ;1 - 	i. ,  1:.f dill, 	,,IIOC.il.lircf, 	._'tConnexeS 
33.718 33,413 37,362 44,896 89,320 + 	1.2 4 	12.5 ArtIcles de tuilette, cos.Rtiquem et 	di- 	18 

caaents 
12,963 12,005 12,106 15,881 31,642 + 	6.9 4 	12.5 Appsreil.s et fournitures photographiques 	19 
4,946 6,828 6,623 6,535 5,192 + 	26.5 - 	8.1 Tissus I is pièce 	 20 

21,654 25,556 23,678 24,803 37,289 - 	12.7 4 	8.8 Literie et linge de maissu 	 21 
6,998 9,946 9,937 10,170 12,420 + 	4.0 + 	6.7 Menus article, 	 22 
8,173 10,955 9,476 16,461 30,895 - 	10.9 + 	19.5 I'orcelaine nt 	verrerie 	 23 

11,663 12.737 15.3a 15,611 13,977 - 	11.6 - 	3.2 Rev8tements de plancher 	 24 
12,747 14,037 14,959 15,401 16,240 - 	15.1 4 	11.7 Tentures, rideaun et bosses 	 25 

7,159 8,313 8,642 12,494 19,883 - 	6.0 + 	11.5 1.sapen, 	tableaux, miroirs et autrea articles 	26 
d'ameublement pour Is saloon 

41,405 45,488 44,127 47,365 45,004 - 	20.1 - 	8.6 #eubies 	 27 
39,948 42.112 42,599 40,707 43,135 - 	16.5 - 	5.5 Cr0s appsreils afougera 	 28 
27,197 33,035 33,999 42,111 65,535 4 	1.3 + 	94 Tèlènision, radio cc musique 	 29 
27,828 28,798 28,954 39,123 71,020 - 	1.4 4 	11.1 ArtIcles de .8nage cc petit, nppareiin 81cc- 	30 

triquns 

22,942 24,230 27,688 26,749 36,247 - 	7.9 + 	8.3 Qoincaillerle, peinture, papier-testore, 	31 

8,499 8,096 9,970 8,742 8,672 - 	6.1 4 	7.3 Mstirlel de plosberin, cltauffage cc cons- 	32 
truct ion 

15,671 20,558 17,665 30,078 64,687 4 	6.1 4 	10.5 Bljouterie 	 33 
10,952 11,260 20,287 43,868 74,030 - 	2.0 4 15.5 34 
23,094 22,808 21,807 29,171 53,697 - 	19.2 4 	8.0 Articles de sport at valises 	 35 

24,383 24,493 20,476 29.073 55.388 4 	48.4 + 	12.2 Pspeteria, horse at revoea 	 36 
1 4 139 14,316 19,979 21,662 22,963 - 	2.3 + 	15.9 Essence, huile, accessoires d'aotomobile, 	37 

rèparacion cc fournituren 
43 18.067 19,601 21,344 28.359 4 	2.2 + 	14.7 Rapas cc casse-croOcea 	 38 

.119 5,791 6,680 7,960 8,114 - 	5.3 + 	19.9 Services at trsvasx de reparation 	 39 

.. 

	952 22,308 23,609 25,333 43,262 - 	0.2 .4 	3.3 Toss metres rayons 	 40 P /51 .863 805,650 824,123 990,566 1,458,479 4 	3.8 4 	7.5 1EAL. IWS MATONS 	 41 
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TABLi 2. Department Store Monthly Sales, Seasonally Adjusted, by Departoent, Canada, 1980 and l981 

1981 

January 	February 	March 	April 	May 	June 	Jul1 
Department  

Janvier 	Ffvrier 	Mars 	Avril 	Mal 	Join 	Julliet 

No 
thousands of dollars 

s,illiera de dollars 

1 Women's and oboes' dresses, housedreases, 16,452 16,305 16,100 17,026 15,803 16.175 17 

2 
aprons and uniforms 

Women's and misses' coats and Salts 15,462 16,851 13,386 13,447 14,190 13,932 1, 

3 Woman's and misses' sportswear 43,218 43,733 45,634 47,628 42,863 46,888 46,030 

4 Furs 2,632 2,339 2,716 2,195 5,357 3,331 2,537 

Infants' and children's wear and nursery 20,832 21,879 20,670 23,515 21,016 23,739 22,685 

equipment 

6 Girls' and teenage girls' wear 16,185 17,307 15,869 16,238 15,407 16,238 15,709 

7 Lingerie and women's sleepwear 16,830 16,928 15,889 16,847 15,747 16,820 17,293 

8 Intimate apparel 9,358 8,856 9,385 9,329 9,159 9,170 8,923 

9 Millinery 1,264 1,460 1,460 1,462 1,246 1,326 1,335 

10 Women's and girls' hosiery 8,848 8,774 9,278 9,208 8,806 9,411 8.973 

II Women's and girls' gloves, mitts and 14,197 14,460 14,633 15.132 13.817 14,651 14,608 

12 
accessories 

Women's, misses' and children's footwear 22,349 24,895 24,173 22.733 22,115 23,621 23,897 

1 3 4en' 	ci.'thig 36,399 37,32 34,932 36,173 37,1)94 37,004 31 

144'  
16 
17 

Me,:'O 	and 	lows' 	tootwed, 

Food and kindred products 
I., 	:47 
58,626 

U,; -. 
56,546 

:, 'U: 

47,241 54,398 53,199 54,2/1 

18 Toiletries, coametics and drugs 41,669 41,506 40,969 41,508 42,322 43,141 4. 

19 Photographic equipment and supplies 12,874 13,583 13,058 13,707 13,832 14,772 13,312 
4,667 

20 Piece goods 5,411 5,625 5,362 5,146 4,596 4,711 

21 LInens and doaestics 23,215 22,520 23.406 25,084 24,379 25,440 24,657 

22 S,sallwarea and notions 8,822 8,950 8,429 8,365 8,125 8,553 8,522 

23 China and glassware 12,482 12,864 13,189 13,313 12,661 14,166 13,018 

24 Floor coverings 12,609 13,593 13,564 13,329 13,025 13.456 12,777 

25 Draperies, curtains and f,srniture coy- 14,042 14,303 14,753 14,263 14,823 15,620 15,509 

erings 

26 Lamps, pictures, mirrors and all other 10,034 8,720 8,963 8,835 9,343 9,624 9,939 

home furnishings 
46,193 44,821 49,013 46,668 48.593 62,213 40,328 

27 
28 

I'arolture 
Major appliances 41,438 41,715 42,155 45,785 40,748 57,377 36,815 

29 Television, radio and muSic 32,634 32,206 32,968 34,800 34,816 37,261 
35,802 

34,440 
32,218 

30 Housewares and uaall electrical appliances 32,962 34,549 31,481 33,847 33,775 

31 Hardware, paints, wallpaper, etc. 27,630 27,522 25,898 27,556 28,084 28,381 28,412 

32 Plumbing, heating and building materials 9,053 9,360 9,455 9,608 9,037 8,563 8,420 

33 Jewellery 20.074 21,251 21,791 22,400 22,639 22,402 21,507 

34 Toys and games 19,436 20,416 19,220 20,585 18.078 19,393 19,713 

35 Sporting goods and luggage 27.105 27.504 31,049 28,635 28,371 28,147 28,003 

36 Stationery, books and ,ssgseinea 23,404 24,134 23,555 24,796 24,435 
17,623 

24,718 
17,940 

24,004 
17,810 

37 Gasoline, oil, sutn accessories, repairs 16,851 17,404 17,237 16,973 

38 
and supplies 

Meals and lunches 20,000 20,702 20.773 20,789 21,669 21,253 20,704 

39 Repairs and services 6,263 6,314 6,777 6,827 6,345 6,448 7,214 

40 All other departments 26.783 27,732 25,687 28,353 25,105 26,162 2n,2/ 

41 TOTAL ALL IZPA&TMENTS 834,306 847,678 834.288 865,863 837,993 904.147 840,") 

(1) Each department, Including the 	Total all departments, has been adjusted separately. 	Therefore, the sum of the departments will not equal the 

Total all departments". 
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-lii 2. Ventea sansuelles dee grand@ sagaains, d8asisonnalia6es, per rayon, Canada, 1980 at 1981(1) 

1980 	 Change - Variation 

August 	August 	September 	October 	November 	December 	August 
July 1981 	

Rayon 
AUDI 	AuDI 	Septembre 	Qciobre 	Noveabre 	D9ceabre 	AoOt- 

JuIllet 1981 

thousands of dollars 	 per cent 	
NO 

 

silliers do doilars 	 pourcentage 

16,240 15,116 15,503 15,597 15,971 16,594 - 	5.6 Robes, robes do u,9aage, tabliers at cml- I 

16,540 14,720 14,384 14,559 14,831 15,644 + 	1.6 
tones pour dames at jeunea till.. 

Manteaun at tailleura pour dames at Jeunea 2 
i lies 

45,997 39,328 41,664 41,583 39.874 41,135 - 	0.1 V6temeoto sport 	pour dame" "t jest,.. flues 3 2,075 2,201 2.420 2,636 3,050 2,934 - 	18.2 Fourrurea 4 21.896 18,129 19,064 19,560 19,475 20,400 - 	3.5 VPte.ent, pour b6b6s et enfants at articles 5 
de chambrea d'eofanta 

16,445 15,286 15,389 15,552 15.466 15,885 4 	4.7 V9tements do fillettem at d'adoleaceotea 6 16,657 15.139 16,102 15,992 15,945 15,774 - 	3.7 Lingerie at v8temente do malt pour 4.... 7 9,302 8,332 8,459 8,593 8,581 8,664 4 	4.2 Soua-v5tementa 8 1,398 1,345 1,693 1,574 1,565 1.632 1 	4.7 ChApeaoo 9 8,651 8,247 8,608 8,171 8,663 8,897 - 	3.6 Ban poor doses at 	fillettea 10 

15,057 13,366 16,100 13,926 13,860 14.025 • 	3.1 Cgnts, .ouflea at articles do p.rurs pour ii 
dames ci fillettes 

2,655 21,086 21.613 22,046 19,449 22.183 - 	5.2 Chaussores pour dames, je0000 tilles at 12 
not ants 

-.1 l,4IO S75 3 1 ,:ll 241 37,SU 5.8 vrcementnpour hones IS 
I- lea d'hsbllleeent pour hones 14 

- 	- 000to et articles d'habllle.ent pour 15 
r cons 

- 	- .,-, 	- ' I 	 -- - I 	')0• !  .8 ' 	I- :I,,nsures poor hones at garçons 16 
- o 49,339 48,308 47,239 32,494 51,467 0 	6.2 Ptodults aliseotatres at conneoes 17 • 	-1 38,214 40,050 39,166 39,247 41,312 + 	1.3 Articles de toilette, coasétiques at .641- 18 

14,880 12.973 13,405 13,893 13,975 13.640 + 	11.8 
cements 

Apperails at fourniture. photographlque. 19 4,949 5,291 5,951 5,701 5,657 5,494 + 	6.0 TIssue A Is piSce 20 

24,358 22,182 22,876 23,231 22,849 23,618 - 	1.2 I.itarie at Unge do matson 21 8,835 6,121 6,794 8.719 8,557 8.480 + 	3.7 Menus articles 22 11,691 9,644 11,805 11.598 11,746 11,576 - 	10.2 Porcelaloc at oarrorie 23 12,140 12.330 11,554 12,521 12,859 14,296 - 	5.0 Rev6teaenta do plancher 24 
15,111 13,206 13,441 13,598 13,778 14,190 - 	2.6 Tentores, rideaux at houssas 25 

9,064 8,230 8,536 8,635 9,116 9,483 - 	8.8 Lespas, tableaut, miroirs at autrea articles 26 
d'ameublement pour l.a saloon 

37,483 40,815 42,480 43,601 45,849 46.726 - 	7.1 Ke ubles 27 36.412 37,598 37,840 39.895 40,781 39,937 - 	1.1 Cr0. apparells aênagers 28 32,756 29,689 29,171 31,767 31,986 31,762 - 	4.9 T6i8vision, radio ci musique 29 33.134 30,049 31,148 31,242 32,456 32,540 + 	4.7 Articles Ac .6oage et pouts appareil. 81cc- 30 
triques 

27,485 24,968 25,009 25,670 24,897 26,304 - 	3.3 Quiricaillerie, peinture, papier-tenture, 31 

10,375 8,852 7,837 8,893 9,038 9,378 -+ 	23.2 
etc. 

?lat6riel A. plo.berie, chauffage at cons- 32 
truct100 

22,318 19,984 22,650 21,135 21,392 21,633 + 	3.8 Sljouterie 33 21,218 18,195 18,719 19,911 19,333 19,865 + 	7.6 Jouets et jeux 34 
29,239 27,397 27,369 26,586 27,064 28,291 • 	4.4 Articles de sport at valises 35 

25,940 23,030 23,136 22,765 22,765 24,095 + 	8.1 Papeterte, hymn at revue, 	36 
19,629 16.179 16,038 16,569 17,180 17,627 0 	10.2 ts,ence, 	huile, acceasoires d'automobile, 	37 

rêpsration et fournitures 
20,457 17.588 18,851 19.000 19.160 19.890 - 	1.2 Repas et caase-croQtes 	 38 
6,859 5,585 5,797 5,765 5,930 6.195 - 	5.4 Services 01 	travaus do r8poration 	39 
27,325 25,584 26,922 26,614 26,674 214,691 + 	4.0 Tous m,tres reyonn 	 40 

045,502 770,922 790,910 796,108 807,397 825,585 + 	0.6 TOTAL, TJS RATOWS 	 41 

I> Cheque rayon, incluont Total, Lose rnyons", a PIe ajustê lndlvlduellement. En consequence, Is some dos rayoos ne correspond pas as "Total, toua 
ruyoos'. 



TABLE 3. Departnt Store Monthly Sales, by province and Selected Metropolitan Area, 1980 and 

1981 

January 	February 	March 	April 	May 	June 	July 	Auguot 

Province and selected 
aetcopolitan area 

Janvier 	P8vrier 	Mars 	Avrll 	Mat 	Jun 	Juiliet 	AoOt 

mIlliers de dollars 

I Newfoundland 6,012 6,184 7,847 9,494 9,609 9,854 8,848 10,479 

2 Prince Edward Island 3,280 3,185 3,273 0,317 4,316 4,973 5,306 4,949 

3 Nova Scotia 12,104 12,952 15,077 20,085 19,956 20,309 18,841 20,934 

4 New Brunawick 10,436 10,409 12,636 17,078 16.220 16,612 14,786 16,560 

5 Quebec 117,240 100,803 118,500 144,831 154,884 145.347 135,979 143,855 

6 OntarIo 226,711 193,333 232,652 278,621 290,044 307,749 258,671 267,875 

7 Manitoba 30,286 28,516 37,528 40,614 40,472 40,104 39,781 38,840 

8 Saskatchewan 17,336 16,220 21,595 22,961 23,703 22,475 21,182 21,490 

9 Alberta 94,659 86,057 105,753 112,504 118,234 121,475 113,759 121,743 

10 BritIsh Columbia 123,894 109,290 132,072 140,829 142,628 143,632 137,567 136,600 

11 Yukon and Northwest 1,992 1,932 2,673 2,403 2,928 3,355 3,085 3,162 

territories 

12 CANADA 643,951 568,881 689,205 793,737 822,993 835,884 757,805 784,486 

13 Montr6al 73,242 62,569 72,735 89,387 94,134 88,334 82,622 

14 toronto 96,024 81,007 95,652 113,130 118,197 126,725 104,611 

15 Winnipeg 27,617 26,085 33,866 36,738 36,552 35,752 35,830 

16 Vancouver 78,018 68,220 81,280 86,254 85,963 86,143 81,407 

TABLE 4. Number of Department Stare LocatIonS, by Province and Selected Metropolitan Area, 1980 and 1981 

1981 

Province and selected 
metropolitan area January February March April May June July Auguot 

Janvler F6nrier Mars Avril Hal Join Jollier AoQt 

No. 
number - rioubre 

1 Newfoundland 17 16 17 17 17 16 16 16 

2 PrInce Edward Island 7 7 7 7 7 7 7 7 

3 Nova Scotia 28 29 29 30 30 30 30 30 

4 New Nruoswick 25 25 26 26 26 26 26 27 

5 Quebec 161 161 161 161 162 160 160 162 

6 Ontario 279 279 284 285 285 285 285 290 

7 Manitoba 36 37 37 37 37 37 37 37 

8 Saskatchewan 26 26 26 26 26 26 25 26 

9 Alberta 65 65 65 66 66 67 66 70 

10 British Columbia 95 95 96 96 96 96 96 96 

II Yukon and Northwest 7 7 7 7 7 7 7 7 

Territories 

12 CANADA 746 747 135 758 759 757 755 768 

13 Montr8al 80 80 80 80 80 Vu 80 81 

14 Toronto 80 80 84 86 84 64 84 

15 WinnIpeg 29 29 29 29 29 29 29  I 
16 Vancouver 40 40 40 40 40 40 40 
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EAU 3. Ventes mensuellen des grandn magaaina, par prøvince at certaines zones sétropoittatnes, 1980 at 1981 

Change - Variation 

A4u5t September October November December August- August 
July 1981/1980 Province et certainea 
1981 zones uétropolitainea 

AoOt Septembrn Octobre Nonembre Dëcembre SeCt- Aollt 
Juillet 198111980 
1981 

NO 
thousands of dollars per cent 

milliera do dollars pourcentage 

9.294 9,693 10.059 12,338 18,801 + 	18.4 4- 	12.8 Terre-Neuve 	 1 

4,714 4,365 4,453 5,158 8,124 - 	6.7 4 	5.0 tle-du-Prince--24ouard 	2 

18,360 19,486 20,267 20,097 41,191 4 	11.1 4' 	14.0 Nouvelle-cos.e 	3 

14.701 15.526 17,197 21,326 32,111 -p 	12.0 t 	12.6 Nouveau-Brunswick 	4 

137,479 152,773 154,348 178,614 256.791 4- 	5.8 4- 	4.6 Québec 	 5 

250,732 280,607 294.036 358,028 529,718 + 	3.6 + 	6.8 OntarIo 	 6 

37.711 82,351 41,767 50,054 70,316 2.4 + 	3.0 ManItoba 	 7 

21,127 22,453 22,148 29,940 41,122 + 	1.5 4 	1.7 Saskatchewan 	 8 

107.025 115,191 115,599 137,293 202,741 - 	+ 	7.0 4 13.8 Alberta 	 9 

128,236 140,277 141,437 169,082 252,988 - 	0.7 4 	6.5 Coloabie-Brttanniqoe 	10 

2,483 2,927 2,612 2.636 4,575 + 	2.5 4- 27.3 Yukoo et len Tern- 	Ii 
tomes do Nord-Oucat 

731,863 805,650 824,123 990,566 1,858,479 + 	3.8 + 	7.5 CANADA 	 12 

-i,210 96,836 94,498 112,005 159,846 * 	1,5 4 	018 Kontr6a1. 	 13 

.720 120,884 119,032 149,810 216,831 + 	0.9 + 	5.9 Toronto 	 14 

046 38,577 38,092 45,755 63.368 - 	3.1 + 	2.0 Winnipeg 	 15 

'056 87,420 87,344 103,891 153,746 - 	1.1 + 	1.9 Vaocnover 	 16 

TABLEAU 4. Nombre de ouccorsales den grands magasins, par province Ct certaines zones m9tropolltaines, 1980 Ct 1981 

1980 

June 

Juio 

July 

Juillet 

August 

AoSe 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

Décembre 

Province cc certaines 
nones mtropolitatoen 

No 
number - no.6cc 

17 17 17 17 17 17 17 Terre-lleuve 	 I 

7 7 7 7 7 7 7 tle-'du-Prince--Edonand 	2 

26 26 28 28 28 28 28 Nouvelle-8cosse 	3 

24 24 24 24 24 25 25 Nouveau-BrunswIck 	4 

158 156 158 159 159 161 161 Québec 	 5 

274 275 277 276 280 280 279 Ontario 	 6 

35 37 35 35 36 36 36 ManItoba 	 7 

24 24 24 24 25 26 26 Saskatchewan 	 8 

64 64 64 63 64 65 65 Alberta 	 9 

87 87 88 91 92 95 95 Coloubie-Britaontqoe 	10 

7 7 7 7 7 7 7 Yukon et lea Tern- 	11 
toirea du Nord-Ouent 

723 724 729 731 739 747 746 CANADA 	 12 

80 80 80 80 80 80 Nontrél 	 13 

79 80 79 82 80 80 Toronto 	 14 

28 28 28 29 29 29 WInnipeg 	 15 

40 40 40 40 40 40 Vancouver 	 16 



TABLE 5. Department 5: 
January-Augu 

TABLEAU 5. Ventes curt 
Janvier-aocit 

Sales - Veates 	 Change 
Department 	 1981/1980 

Rayon 	 Variation 
1980r 	 1981 	 1981/1980 

No. 
thousands of dollars 	 per cent 

mtlliera de dollars 	 pourcentage 

1 Women's and misses' dresses, housedressea, aprons and uniforms - 
Robes, robes de inage, tabliera et uniforinea pour dames et 
jeunes flues 112,758 123,901 + 9.9 

2 Women's and misses' coats and suits - Manteaux et taUleurs pour 
dames et jeunes flues 88,438 67,388 - 1.2 

3 Women's and misses' sportswear - Vètements sport pour dames et 
jeunes filles 266,075 319,210 + 20.0 

4 Furs - Fourrures 13,429 14,557 + 8.4 
S Infants' and children's wear and nursery equipment - Vêtements pour 

bébés et enfants et articles de chambres d'enfants 131,449 153,743 + 17.0 
6 Girls' and teenage girls' wear - Vétements de fillettes St d'ado- 

leacenteg 104,952 113,130 + 7.8 
7 Lingerie and women's aleeperwear - Lingerie et vBtementa de nult pour 

dames 91,806 102,880 + 12.1 

8 Intimate apparel - Sous-vétemeata 62,360 70,349 + 12.8 
9 Millinery - Chapeaux 7,309 7,202 - 1.5 

10 Women's and girls' hosiery - Baa pour dames et fillettes 57,704 62,318 + 8.1.i 
11 Women's and girls' gloves, mitts and accessories - Gants, moufles 

et articles de parure pour dames et fillettes 77,712 87,102 + 12.. 
12 Women'8, misses' and children's fodtwear - Chauaaures pour dames, 

jeunes filles et enfants 144,235 158,512 + 9. 
13 Men's clothing - Vétemeots pour hoes 224,004 237,127 + 5. 
14 Men's furnishings - Articles d'habillement pour hommea 199,605 224,276 + 12.' 

15 Boys' clothing and furnishings - Véteants et articles d'habille- 
gent pour garçona 74,379 76,910 + 3.4 

16 Men's and boys' footwesr - Chauaaureo pour homines et garcons 93,441 104,652 + 12.0 
17 Food and kindred products - Produits alimentalres et connexea 356,874 411,652 + 15.3 
18 Toiletries, cosmetice and drugs - Articles de toilette, cosmétiques 

et médicaments 254,193 288,192 + 13.4 
19 Photographic equipment and supplies - Appareils et fournitures photo- 

graphiques 86,526 92,856 + 7.3 
20 Piece goods - Tiaeus B Ia pièce 42,001 38,242 - 8.9 
21 Linens and domestics - Literie et linge de maison 156,426 173,979 + 11.2 

22 Smallwarea and notions - Menus articles 55,929 60,508 + 8.2 
23 China and glassware - Porcelairie et verrerie 65,913 78,852 + 19.6 
24 Floor coverings - Revètementa de plancher 93,525 97,569 + 4.3 
25 Draperies, curtains and furniture coverings - Tentures, rideaux et 

houasea 101,633 112,327 + 10.5 
26 Lamps, pictures, mirrors and all other home furnishings - Lampes, 

tableaux, miroire St autrea articles d'ameublement pour Is maison 53,952 60,903 + 12.9 
27 Furniture 	Meubles 330,562 370,593 + 12.1 
28 Major appliances - Grog apparells ménagera 282,678 329,195 + 16.5 

29 Television, radio and imisic - Télévialon, radio et musique 189,482 217,737 + 14.9 
30 Housewares and small electrical appliances - Articles de ménage et 

petite appareila êlectriquea 202,464 226,142 + 11.7 
31 Hardware, paints, wallpaper, etc. - Quincaillerie, peinture, 

papler-tenture, etc. 187,016 206,638 + 10.5 

32 Plumbing, heating and building materials - Materiel de plomberie, 
chauffage et construction 62,505 72,480 + 16.0 

33 Jewellery - Bljouterie 116,136 126,864 + 9,2 
34 Toys and games - Jouets et jeux 77,376 85,568 + 10.6 
35 Sporting goods and luggage - Articles de sport et valises 190,051 209,601 + 10.3 

36 Stationery, books and magazines - Papeterie, livres et revues 142,447 157,581 + 10.6 
37 Gasoline, oil, auto accessories, repairs and supplies - Essence, 

huile, accessoirea d'automobile, reparation St fourniturea 116,328 129,054 + 10. 
38 Meals and Lunches - Repas et caase-crofltea 134,516 154,967 + 15. 
39 Repairs and services - Services et travaux de reparation 41,673 47,553 + 14. 
40 All other departments - Tous autres rayona 198,091 206,632 + 4. 

41 ALL 1PA&TMENTS - TOTAL - TOUS RAYOHS 5,287,953 5,898,942 + 11.6 

I 

I 



Province 1980r 	 1981 

Newfoundland - Terre-Neuve 
Prince Edward Island - tle-du-Prince-Edouard 
Nova Scotia - Nouvelle-Ecosse 
New Brunswick - Nouveau-Brunswick 
Quebec 
Ontario 
Manitoba 
Saskatchewan 
\lberta 
ritish Columbia - Colombie-Britannique 
:ikonand Northwest Territories - Le Yukon 
et les Territoires du Nord-Ouest 

CANADA 

per cent - pourcentage 

7.1 7.2 
13.3 13.0 
7.8 8.4 
8.1 8.3 
7.9 7.7 
10.1 9.8 
14.1 13.1 
7.1 6.7 

13.4 13.5 
13.7 13.5 

	

11.2 	 12.1 

	

10.2 	 10.1 

-9- 

ABLE 6. Department Store Cumulative Sales, by Province and Selected Metropolitan Area, 1980 and 1981 io January-August 

ABLEAU 6. Ventes cumulatives des grands magasins, par province et certaines zones m€tropolitaines, 
1980 et 1981 
Janvier-aoQt 

Province and selected metropolitan area 

Province et certaines zones mtropolitaines 

Sales - Ventes 

198O 	1981 

Change 
1981/1980 

Variation 
1981/1980 

thousands of dollars per cent 

milliers de dollars pourcentage 

Newfoundland - Terre-Neuve 63,025 68,327 + 	8.4 
Prince Edward Island - tle-du-Prince4douard 31,482 33,599 + 	6.7 
Nova Scotia - Nouvelle-cosse 124,406 140,258 + 	12.7 
New Brunswick - Nouveau-Brunswick 106,532 114,537 + 	7.5 
Quebec 995,600 1,061,439 + 	6.6 
Ontario 1,845,995 2,055,656 + 	11.4 
Manitoba 273,759 296,141 + 	8.2 
Saskatchewan 144,647 166,962 + 	15.4 
Alberta 764,368 874,184 + 14.4 
British Columbia - Colombie-Britannique 920,751 1,066,512 + 	15.8 
YukLrn and Northwest Territories - Le Yukon 

Ct les Territoires du Nord-Ouest 17,386 21,330 + 22.7 

CANADA 5,287,953 5,898,942 + 11.6 

ntral 609,740 646,865 + 	6.1 
)ronto 752,628 840,906 + 	11.7 

winnipeg 247,790 267,103 + 	7.8 
Vancouver 579,357 647,792 + 	11.8 

TABLE 7. Department Store Monthly Sales as a Percentage of Total Retail Trade, by Province, 1980 and 
1981 
August 

TABLEAU 7. Proportions procentuelles mensuelles des grands magasins en relation au total du commerce 
de detail, par province, 1980 et 1981 
AoQt 
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TABLE B. Department Store Monthly Stocks,(1) by Department, Canada, 1980 and - 

1981 

January 	February 	March 	April 	Kay 	 June 	July 	August 

Department 

.Janvier 	F6erler 	Mars 	 Aeril 	 itsi 	Juis 	 Juiliet 	AGOt 

thousands of dollars 

I Women's and atones' dresses, housedre5009, 
aprons and unit oran 

2 Women's and misses' coats and suits 

3 Women's and misses' sportswear 
4 Furs 
5 Infants' and children's wear and nursery 

equipment 

6 Girls' and teenage girls' wear 
7 Lingerie and women's sleepveac 
8 intImate apparel 
9 Millinery 
10 Woman's and girls' hosiery 

11 Women's and girls' gloves, mitts and 
accessories 

12 Worsen's, misses' sod children's footwear 

17 Food and kindred products 
18 Toiletries, cosmetics and drugs 

19 Photographic equipment and supplies 
20 Piece goods 

21 Linens and domestics 
22 Smallsarea and notions 
23 China and glassware 
24 Floor coverings 
25 Drnperle8, curtains and furniture coo-

rings 

26 Lumps, pictures, mirrors and all other 
home Furnishings 

27 Furniture 
28 Major appliances 
29 Televialoo, radio and mimic 
30 Housewares and small electrIcal appliances 

31 Hardware, paints, malipeper, etc. 

32 Plumbing, heating and building materials 

33 Jewellery 
34 Toys and $' 
35 Sporting goods and lugga9s 

35,851 41,521 4 ,18i 3',U/ 49,305 36,540 41,378 43,1! 

30,940 35,537 35,610 36,228 30,420 31,220 62,215 62,598 

84,745 98,540 107,490 130,438 122,096 102,218 111,202 115,399 

20,770 20,013 20,508 20,567 19,732 18,881 28,545 20,458 

50,531 55,128 56,341 76,929 70,698 64,197 87.509 76,509 

28,907 36,024 38,848 49,000 46,679 38,556 55.464 52,124 

33,348 35,854 39,749 49,924 46,059 41,209 42,895 44,299 

25,823 27,335 26,247 30.792 33,642 28,288 30,624 30,668 

1,420 2,393 922 2,266 1,630 1,063 1,105 1,051 

21,100 22,297 23,435 27,829 26,606 22,966 23,713 26,739 

39,928 43,106 47,365 55,094 52,441 44,412 47,078 46,796 

72,967 83,004 92,622 206,156 99,470 91,184 92,436 92, 

14 ~ .19 149,17 172,6 7  186,1 114,14 150,659 94. 

30,490 30,920 33,534 jj,515 32,311 i.sn1 32,30 25,912 

133,997 124,172 126,965 146,290 144,270 131.929 240,976 235,451 

44,911 45,605 43,377 54,377 54,345 44,722 52,359 54,016 

30,058 32,904 30,923 33,208 30,734 28,255 29,504 29,430 

80,651 98,075 99,696 113,422 116,813 107,465 209,552 105,405 

31,578 39,1151 34,954 43,647 44,092 42,425 45,022 42,216 

66,718 65,490 75,869 84,310 87,525 83,694 83,251 84,672 

49,556 50,649 51,129 56,820 60,777 60,816 64,769 63,337 

59,677 63,945 64,469 72,126 71,392 63,663 71,225 68,415 

37,186 43,160 43,978 45,504 53,929 46,369 49,593 51,868 

113.286 173,941 282.199 220,320 218,557 190,776 210,158 206,187 

62.689 69,699 69,867 78,608 70,973 60,241 71,248 69,540 

105,836 104,349 122,138 226,402 121,670 126,282 116,956 116,657 

106,766 114,651 122,252 145,705 145,948 133,143 136,006 236,688 

90,823 104,052 116,127 236,162 142,049 121.386 249,710 147,239 

33.568 32,025 26,756 33.932 33,413 28,427 32,969 32,025 

97,901 105,696 106,713 221,229 116,849 103,945 112,285 112.351 

64,638 65,359 64,426 78,542 70,483 62,370 68,9418 87,015 

93,128 108,939 129,356 157.754 155,526 233.077 133,273 225,094 

I 

36 	Stationery, books and magazines 70,974 73,845 73,839 90,088 89.602 81,492 95,990 89,539 

37 	Gasoline, oil, auto accessories, repairs 38,066 44,580 38,885 48,942 51,174 38,987 47,414 48,692 

sod supplies 
38 	Meals and lunches 2,274 2,183 1,638 2,520 2,159 2,102 1,315 

39 	Repairs and services 4,561 4,326 4,402 5,444 5,710 4,742 6,498 5, -  

40 	All othe r departments 48,002 60,220 67.247 82,468 84,960 73,576 76.609 74,'-- 

42 	TOT8I. ALL I1rPARTNR)ITS 2,320,150 2,529,228 2,626,322 3,104,437 3,038,362 2,694,529 2.984.668 2,983,051 



.140 8. Stocks(l) men,uels do. grands ..gaains, par rayon, Canada, 1980 at 1981 

- 	 Change - Variation 

August 	September 	October 	November 	December 	August- 	Auguat 
July 	1981/1980 	Rayon 1981 

AoOt 	Septe.bre 	Octobre 	Novambre 	Mceabre 	AoOt- 	A0t 
juillet 	198111980 
1981 

14° 
thousands of dollars 	 per cent 

37 ,t49 36,073 61,693 53 	329 33,166 + 	7.6 8.6 M,tn,uO ot 	tollicur 	 ur 	dameo 	et 	jeone 	2 
lilies 

96,234 83,310 110,484 114,034 84,298 -4 	3.8 4- 	19.9 V8teneota sport pour dames at james lilIes 	3 
17,986 21.814 24,976 23,369 21,914 4 10.3 + 	13.7 Fourrurea 	 4 
60,424 55,956 71,746 67,469 56,598 - 42.6 + 26.6 V8tesents pour b8b6s at enfanta at articles 	5 

do chambrea d'enfants 

43,541 39,305 46,463 45,543 29,820 - 	6.0 * 	19.7 V8teaents do fillectsa at d'adolescentes 	6 
39,168 37,746 55,468 54,713 32,481 + 	3.3 + 	13.1 LIngerie at v8tements do salt pour dames 	7 
26,934 20,700 29,124 33,724 30,127 4. 	0.1 + 	13.9 SoUs-ItemenES 	 8 

1,486 1,174 1,840 2,366 2,308 - 	4.9 - 29.3 Chapeaun 	 9 
22,813 18,363 22,417 23,071 21,576 + 	12.8 + 17.2 Baa pour dames at fillettea 	 10 

37,532 37,205 55,287 56,693 37,259 - 	0.6 4 	24.7 Casts, moofles at articles ic parure pour 	11 
domen at 	fillattes 

90.880 79,092 99,091 89.693 83,758 4- 	0.3 4- 	2.0 Chuuosurea pour dames, jeunes flUes at 	12 
enf onto 

.9,376 148,686 198,773 99,929 136,298 -0 	22.5 * 	4.9 V8tevents pour boes 	 13 
- . 1*s d'babillement pour hossies 	 14 

ts at articles d'habillesent 	pour 	IS 

-rca pour 6omsea at garc000 	 16 
29,1.20 21,66 31 ,20 4*-it - 	15.0 --i.* r10 15 allmentalros at c050exes 	 17 

142,466 107,899 162,016 179,816 123,381 - 	3.9 + 20.4 Srticles de tollette, coam6tiques at mNdi- 	18 
laments 

43,281 39,402 62,101 63,054 42,962 + 	3.2 + 24.8 Apporells at fourniturea photographlques 	19 
35,173 31,382 37,522 35,660 33,827 - 	0.3 - 16.3 TiSsue A Ia plAce 	 20 

83,552 75,088 89,413 102,698 98,778 - 	3.8 4. 	26.2 Literle at tinge de saloon 	 21 
34,860 30,107 39,779 33,588 37,042 - 	6.2 + 	21.1 Menus articles 	 22 
67,134 65,024 75,205 83,249 83,673 + 	1.7 4 	26.1 Porcelaine at serrarie 	 23 
49,358 43,992 51,441 47,791 54,126 - 	2.2 -a 	28.3 ltes8temesta do plancher 	 24 
62,390 55,165 68,323 65,561 68,132 - 	3.9 4 	9.7 tentures, rideaux at lstusses 	 25 

45,439 40,783 55,089 51,916 37,798 + 	4.6 + 	14.1 Laopes, tabl.esuo, siroirs at autres articles 	26 
d 'aseubIement pour is samoa 

167,854 147,378 181.166 184,361 205,903 - 	1.9 + 22.8 Meables 	 27 
51,432 50,168 63.668 65,229 70,833 - 	2.3 4 	35.2 Gras uppareils méoagers 	 28 
96.955 92,920 124.367 131,672 120,692 - 	0.3 + 20.3 T616vlsion, radio at mosiqes 	 29 

115,498 109,239 138,374 143,739 108,829 4 	0.5 + 18.3 Articles do mAnage at petita apparells 81cc- 	30 
triques 

120.971 96,139 131,152 126,563 103,988 - 	I.? 4 	21.7 Quiscaillerie, 	peisture, papier-tenture, 	31 

28.129 24,037 30,186 29,841 29,858 - 	2.9 4 	13.9 MatArlel do plomberie, ch.aoffage at cons- 	32 
truct Ion 

101,818 90,631 125.814 137,142 101,163 + 	0.1 * 	10.3 Bijouterie 	 33 
80.347 98,368 139,345 110,430 65,208 -a 	26.3 4 	8.3 Jousts at jean 	 34 

117,099 115,501 158,880 143.302 106,229 - 	6.1 + 	6.8 Articles do sport at valises 	 35 

+2,460 74,797 92,791 97,889 65,778 - 	6.7 4 	9.9 Papeterie, llvrea at revues 	 36 
14 38,970 52,824 50,183 40,795 + 	2.6 4 	16.6 gaseoce, huile, accessoires d'suto.obile, 	37 

rAparation et fourititures 
- 	.19 1,695 1.926 2,050 2,593 - 	11.9 - 32.6 Repsa at caase-croOtes 	 38 

,1 5,502 6,965 6,247 4,504 - 	9.5 - 	4.2 ServIces at travaux de r8parstion 	 39 

10 . 

*0 71,040 87,077 81,006 52,355 - 	2.2 - 	0.1 Tons autres cayoos 	 40 

,13,Z0I 2,374,467 3,121,193 3,078,279 2.505,521 - + 15.9 TUTAL, TJS 8880118 	 41 

(1) Velour do smote. 
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TABLE 9. Department Store Monthly Stocks Seaeosally Adjusted • by Department • Canada • 1980 and 1981(1 

1981 

January 	Iebruary 	March 	April 	May 	June 	July 

Department 

Januier 	Pfvrier 	Mars 	Auril 	Mci 	Juin 	Jutllec 

Ho. 

silllera de dollars 

I 	 ..I',., c'... .I JO '.,OOI 

2 	Women's and misses' coatn and cultS 41,469 4i,201 40,178 46,327 43,463 44,511 49,182 

3 	Women's and mismea' sportswear 102,851 105,201 105,891 110,214 106,134 109,336 107,276 
4 	Furs 21,147 23,044 27,744 25,379 24,102 23,584 18,749 
5 	Infants' and children's wear and isireery 60,692 63,459 62,104 71,749 67,803 71,085 71,285 

equipment 

6 	Girls' and teenage girls' wear 38,734 40,017 41.048 43,868 43,034 42,083 45,612 
7 	Lingerie and women's sleepacear 43,622 42,904 41,375 45,580 43,508 45,849 44,738 
8 	Intimate apparel 25,546 28,039 27,878 30,522 31,544 31,275 31,920 
9 	Millinery ... ... ... ..• 
10 	Women's and girls' hosiery 23,506 24,958 24.237 26,343 24,353 24,839 22,571 

11 	WosOn's and girls' gloves, mitts and 47,116 48,429 52,193 51,122 50,943 51,870 50,233 
accessories 

12 	Women's, misses' and children's footwear 85,524 90,849 91,759 95,524 92,660 97,066 85,(I', 

I I.. 	 Ile 0 	s 	.,el 	Ue y  S 'Ier,Lw,rdS t, / 	, 	Ic. / 
17 	food and 4indred products ... ,,. ,.. .,. ... ••. 
18 	Toiletries, cosmetics and drugs 136.834 145,190 139,476 160,405 135,822 139,652 146,c.- 

19 	Photographic equipment and supplies 45,548 51,930 49,382 53,384 51,091 51,192 54,292 
20 	Piece goods 32,958 33,625 29,542 31,082 28,225 29,111 29,670 

21 	Linens and domestIcs 88,864 99,123 103,098 101,405 102,405 103,501 112,975 
22 	Smallwaras and notions 35,723 44,764 38,014 41,014 37,512 39,709 40.940 
23 	China and glassware 74,189 73,374 82,796 83,492 83,644 89,264 83,653 
24 	Floor coverings 48,544 51,894 53,809 55,892 57,576 60,131 65,344 
25 	Draperies, curtains and furniture coy- 62,846 63,201 65,212 68,493 64,925 65,022 71,475 

eringa 

26 	Lamps, picturee, mirrors and all other 43,643 47,575 44,057 46,945 48,920 46.654 48,037 
hose furnishings 

27 	Furniture 183,317 179,274 183.301 197,275 196,438 187,642 209,571 
28 	Major applIances 60,156 65,785 68,790 72,243 66,200 62,608 74.869 
29 	Television, radio and m.,sic 113,670 114,443 113,834 115,299 114,653 120.259 122,776 
30 	Housewares and small electrical appliances 121,164 122,821 125,284 130,806 132.343 134.642 137,853 

31 	Hardware, paints, wallpaper, etc. ... ... ... ... 

32 	Plumbing, heating and building materials ... ... ... ... 

33 	Jewellery 111,833 114,207 110.286 114,162 108,184 110,216 117,761 
34 	Toys and games 77,583 84,302 76,835 83,174 75,650 77,691 80,774 
35 	Sporting goode and luggage 127,108 133,118 123,035 141,496 132,665 139,948 135,924 

36 	Stationery, books and magazines 81,040 86,240 84,099 92,398 82,711 91,185 91,936 
37 	Gasoline, oil, auto accessories, repairs .., ... .., ... 

and supplies 
38 	Meals and lunches ... ... .., ,.. .., 
39 	Repairs and services ... ... ,,. ... . -. ... 
40 	All other departments .., ,.. ... ..' 

43 	TOTAL ALL IPA&TMElITS 2,614,016 2,804,660 2,742,895 2,920,174 2,821,659 2,882,466 2,939,11 

(1) Each department, including the "Total all department.", has been ndjustad separately. Therefore, the sum of the departments will not equal the 
"Total all departments". 
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tAD 9. Stocks mensuels des grands magasins, d8salnonnalta8s, par rayon, Canada, 1980 at 1981(1) 

1980 	 Change - Variation 

4t.4t 	August 	September 	October 	November 	December 	August-  Rayon July 1981 

Aollt 	doOr 	Septembre 	Octobre 	Novembre 	D6ce.bre 	AcOr- 
mIllet 1981 

90 
thoseanda of dollars 	 per cent 

•iiliers de dollars 	 pourcescage 

.172 38,952 39.958 40,677 39,822 41,457 - 1.6 Robes, robes tie m6nage, tabliers at ,mi- 
formes pour dames at jeunee Shies 

6,652 42,559 41.913 47,457 46.224 50,935 - 5.1 Manteaux at tahlleure pour dames at jeunes 	2 
lilies 

113.963 94,954 95,376 100,188 98,873 108,560 4 6.2 V8tements sport pour dames at jeunes Silica 	3 
17,199 25,309 18,618 18,778 18,606 20,716 - 8.3 Fourrures 	 4 
71.291 55,971 57,977 62,536 62,684 65,030 - V8temeota pour 6868s at enfants at articles 	5 

tie chambrea d'enf ants 

47,480 39,808 40,382 39,376 40,149 43,113 4 4.1 V8tements tie itliette. Cr d'adolescentes 	6 
44,441 38,349 40,394 41,799 40,452 43,436 - 0.7 Lingerie at v8tements do tsit pour dames 	7 
30,431 26,772 24,014 27,000 28,681 29,936 - 4.7 Sous-vBtements 	 8 

Chapeaux 	 9 
23,762 19,852 19,045 20,463 21,654 25,396 + 5.3 Baa pour dames at Sillettea 	 10 

47,586 37,934 40,888 42,675 40,513 45,094 - 5.3 Caste, moufles at articles tie parure pour 	II 
dames at thIlettea 

83,424 81,781 82,857 91,038 91,916 95,149 - 2.9 Chaussurea pour dames, jeunea Stiles at 	12 
enf ante 

66,901 146,690 247,078 158,797 164,809 174,196 • 1.7 VPtsvvots pour homes. 	 13 
d'hsbhliemeat poor bees 	 Ii 

to at articles d'babillement pour 	15 
Is 

.rea pour homoes at garçons 	 lb 
•0• :. , luLts alimentaires cc connexes 	 27 

,418 124,482 123,368 129,468 133,435 241,481 + 2.5 Articles tie toilette, coamêtiquea at mM!- 	18 
macxis 

60,911 46,552 46,060 46,146 47,893 47,542 + 12.2 Appareila at fournitures photographlques 	19 
28,069 33,188 34,393 35,655 36,393 35,577 - 5.4 Tiusus 8 is p16cc 	 20 

112,169 88,529 92,432 86,021 95,666 99,880 - 0.7 Literie at linge tie meison 	 21 
41,070 33,581 33,820 39,760 34,528 36,994 s 0.3 Menus articles 	 22 
84,175 66,200 71,674 66,438 70,228 78,748 + 0.6 Porcelsine at verrerta 	 23 
61,744 46,940 51,649 51,489 49,210 49,005 - 5.5 Rev2tements its plancher 	 24 
70,122 63,260 63.672 63.864 64.444 66,549 - 1.9 Teotures, rideaux at beusses 	 25 

50,519 43,886 44,305 47,224 45,876 46,073 + 5.2 Lampea, 	tableaux, miroirs at autres articles 	26 
dameublement pour la matson 

225,046 179,950 281,643 183,122 185,218 184,028 + 7.4 Iteubica 	 27 
82,491 59.559 64,869 64,457 62,229 63,667 1- 10.2 Groa apparells ofinagers, 	 28 

124,381 102,622 108,473 114,235 112.366 116,085 + 1.3 TRi6vistoo, radio at musique 	 29 
138,826 117,310 121,345 124,424 124,555 125,758 4 0.7 Articles do ndnage at petits appareils 62cc- 	30 

trlques 

Quinosillerie. peinture, papier-texture, 	31 
etc. 

Mat6rlei. de plomberle, chsolfage at cons- 	32 
truct Ion 

114,062 102,889 102,772 207,222 109,273 112,702 - 3.1 Bijouterie 	 33 
82,997 74,751 75,538 77929 82,935 83.928 s 2.5 Jousts at jeux 	 34 

129,658 119,240 117.878 122,577 125.223 123.669 - 4.6 Articlea tie aport at valises 	 35 

83,869 75,377 77,728 73,471 79,202 83,723 	- 	8.8 Pspeterie, llvrea at revue. 	 36 
Essence, hulls, sccessolrmm d'sutomobile, 	37 

rEparation at fournitures 
Repas at cause-crofltes 	 38 
Services St treSses tie rOparatton 	 39 
Tooe mstrea rsyoos 	 40 

911,993 2,527,930 2,575,268 2,630,369 2,686,370 2,010,040 	+ 	1.3 IUTAL, DSJS OEXOIIS 	 41 

Cheque rayon, iniluant Totai, tous rayona', a 810 ajustO tndivtdtseile.ent. Eu coseOquence, is some des rayosa ne correspond pa. ma •Totai, toss 
rsyons. 
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TAbLE 10. Department Store Monthly Stock-soles Ratios, by Department, Canada, 1980 an 

1981 

Department 	 - 
January 	February 	March 	April 	May 	June 	July 	Auguot 

January 	February 	March 	Apr11 	May 	June 	Juiilet 	AoGt 

1 	Women's and ais8es' dressea, hauaedreases, 3.67 3.90 3.21 3.08 2.32 2.05 2.54 2.63 
aprons and uniforms 

2 	Women's and misses' coats and Suits 2.65 3.08 2.47 2.63 3.81 5.55 9.02 4.05 

3 	Women's and misses' sportswear 3.12 3.51 2.76 2.87 2.52 2.23 2.75 2.57 
4 	Furs 4.35 8.10 12.82 31.84 19.77 38.77 13.51 9.28 
5 	Infants 	and children's wear and nursery 3.37 3.76 3.14 3.41 3.51 3.20 4.39 3.27 

equipment 

6 	Girls' and teenage girls' wear 3.31 3.52 2.69 3.13 3.23 2.69 4.41 2.30 
7 	Lingerie and women's oleepeear 3.49 3.67 3.68 3.59 3.07 2.73 2.87 3.53 
8 	Inhi,sate apparel 3.43 4.39 3.11 3.13 3.34 2.241 3.35 3.41 
9 	Millinery 1.34 1.72 1.14 1.20 1.88 2.28 1.25 1.18 
10 	Women'a and girls' hosiery 2.80 3.43 2.83 2.91 3.03 2.90 3.72 3.63 

11 	Women's and girls' gloves, mitts and 4.69 5.21 4.38 4.24 4.08 3.71 4.58 4.10 
accessories 

12 	Women's, misses' and children's footwear 5.06 6.12 4.40 4.38 4.20 4.28 5.18 4.19 

13 	Man's clothing 4.82 6.77 4,69 5.16 5.13 3.85 6.10 6.17 
14 	Men's furnishings 4.97 6.16 4.97 5.23 4.76 3.00 4.61 5.11 
l' 	2oyo' 	 and 	furrdhin4 4.9 ,.21) 6.47 1 .69 1. 7 9 4 .i 9.19  

:. 
I 

I .' .•. .. .• .•, ,...• 
18 	Toilecrina, cosmetics and drugs 4.16 3.98 3.72 1.91 3.69 3.48 3.76 i. 

19 	photographic equipment and supplies 4.68 5.62 4.50 4.89 4.55 3.14 3.84 3.1I 

20 	piece goods 6.27 6.91 5.48 6.03 6.07 6.51 8.21 6.48 

21 	Llnena and dosestics 3.22 6.98 5.62 5.43 5.27 4.56 4.06 4.48 
22 	Smaliwares and notions 3.27 5.36 4.53 5.57 6.67 6.43 6.21 5.66 
23 	China and glassware 7.75 8.72 8.26 8.20 7.77 7.42 7.60 8.67 
24 	floor coverings 4,50 4.67 4.00 4.38 4.62 4.18 5.07 5.61 
25 	Draperies, curtaios and furniture cow- 5.30 6.49 4.85 4.73 4.60 3.94 4.25 4.80 

eringa 

26 	I,amps, pictures, mirrors and all other 4.82 7.30 6.05 6.01 7.02 6.03 5.84 6.50 
home furnishings 

27 	Furniture 3.35 5.15 4.17 5.09 4.30 3.07 4.46 5.45 

28 	Major appliances 1.52 2.42 1.88 1.98 1.66 1.06 2.57 1.84 

29 	Television, radio and music 3.56 4,67 4.14 4.67 4.67 4.42 3.98 3.92 

30 	Housewares and small electrical appliances 4.58 4.74 5.31 5.02 4.45 4.22 4.34 4.42 

31 	Hardware, paints, vellpaper, etc. 4.55 5.73 5.48 4.68 4.12 3.80 5.55 5.93 

32 	Plumbing, hasting and building materIals 5.00 4.98 3.33 3.30 2.88 2.68 3.40 3.51 

33 	Jewellery 9.81 9.26 7.10 6.80 5.83 5.48 6.88 6.49 
34 	Toys and games 9.30 8.61 6.89 5.81 6.29 5.46 5.34 6.88 
35 	SportIng goods and luggage 4.42 7.00 5.63 5.56 4.83 3.76 4.32 5.02 

36 	Stationery, books and magazises 3.89 4.42 4.24 4.61 4.48 4.39 5.21 3.27 

37 	Camoline, oil, auto accessories, repairs 2.91 3.75 2.60 2.73 2.85 2.17 2.64 2.i 

and auppliea 
38 	Meals and lunches 0,13 0.13 0.09 0.13 0.10 0.10 0.06 

39 	Repairs and services 0.82 0.89 0.74 0.91 0.94 0.73 2.00 0.' 

40 	All other departments 2.42 3.22 3.07 2.75 2.37 2.46 3.04 2. 

41 	TOTAL ALL ZPa1TITS 3.51 4.35 3.75 3.88 3.62 3.15 3.84 3.!1 
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.JUIAU 10. Rapporte measuels scucka-vente, den grands megasina, par rayon, Canada, 1980 cc 1981 

10 

June 	 July 	 August 	September 	October 	November 	December 	l!ayon 

juin 	Juillet 	 AoSt 	 Septembre 	Octobre 	Novembre 	D8cembre 
No 

• 	 7 2.63 2.46 2.11 3.09 2.76 1.65 Robes, robe. do manage, tebliers Ct wi- 
fornes pour dames at jeunee 8 tiles 

• 18 7.64 3.54 3.07 2.94 2.32 1.66 Manteaux at tatileurs pour dames et Jeunes 	2 
I tiles 

• 51 2.85 2.45 1.62 2.56 2.47 1.37 YRtements sport pour dames cc jeunes files 	3 
.24 14.20 7.88 8.05 7.94 4.40 3.26 Fourrures 	 4 
.33 4.12 3.01 2.62 3.24 2.92 1.79 Y8tements pour bdb8s et enfants et articles 

do chsinbres deaf ants 

2.50 4.24 2.02 2.15 2.93 2,48 1.22 V8temento do 	flilettes et d'adolescentes 	 6 
2.76 2.73 3.38 2.56 3.69 2.47 0.81 LingerIe CL oRtesents do suit pour dames 	 7 
2.76 3.21 3.25 2.37 3.75 3.95 2.53 Soue-v8tement, 	 8 
2.70 1.63 1.70 0.86 0.79 0.76 0.61 Chapeaux 	 9 
2.51 3.25 3.22 1.83 2.25 2.31 1.51 Baa pour dames at flllettes 	 10 

3.45 4.11 3.64 2.57 3.78 2.73 1.10 Cante, moufles or articles do parure pour 	II 
dames cc fillette. 

4.41 5.68 4.35 2.89 3.74 3.40 2.91 Chaussurea pour dames, jeuneu flues at 	 12 
enf ants 

3.63 5.53 5.70 3.81 4.96 3.90 2.27 YRtements pour hoames 	 IS 
3.28 4,91 4.82 3.65 6.87 2.85 1.10 Articleg d'hublllemrnt pour h000es 	 14 
1.4 9.43 .'.', 30 3.14 1.17 1.4' V 4 L:;'. 	 Ih...il.4 

3.1 3.3.. LU, 4.34 4.01 1.38 ArLiclov Ic 	Lollotte, oosa8tiquos et 5864- 14 
cameuts 

.11 3.47 3.34 3.28 5.13 3.97 1.36 Appareils at furnitures photographiques 19 
6.61 8.30 7.11 4.60 5.67 5.46 6.52 Tisuns 8 is p18cc 20 

4.73 3.33 3.86 2.94 3.78 4.14 2.65 Llterie et lingo do aaison 21 
6.02 5.38 4.98 3.03 4.00 3.30 2.98 Menus etticles 22 
7.14 7,56 8.21 5,94 7.61 5.06 2.71 l'orcelatne cc verrerle 23 
4.39 3.91 4.23 3.45 3.36 3.06 3.87 Rev8tesents de plenrher 24 
4.57 4.39 4.89 3.93 4.57 4.26 4.20 Tentures, 	rideaux at Imuasea 25 

6.82 5.84 6.35 4.91 6.37 4.16 1.90 Lampes, 	tableaus, alroirs et autres articles 26 
d'arueubleaent pour In maison 

4.43 3.51 4.05 3.24 6.11 3.89 4.58 ifeubles 27 
1.57 1.30 1.29 1.19 1.49 1.60 1.64 Cros oppareila m8nagers 28 
4.60 3.88 3.56 2.81 3.66 3.13 1.84 T818o!ulon, 	radIo et musique 29 
4.27 4.19 4.15 3.79 4.78 3.67 1.53 Articlea do m8n.age cc petite sppareils 81cc- 30 

triques 

4.44 4.63 5.27 3.97 4.14 4.73 2.87 Quincaillerle, 	peinture, 	papier-tentore, 31 
etc. 

3.19 3.28 3.31 2.97 3.03 3.41 3.44 Mat€riel do plonberie, chauffage cc cons- 32 
trurt ton 

5.86 6.61 6.50 4.41 7,12 4.56 1.56 Hijouterie 33 
6.09 5.81 7.34 8.74 6.87 2.52 0.61 Jounts et jeux 34 
4.04 4.16 5.07 5.06 7.29 4.91 1.98 Articles do sport et valIses 35 

.48 4.53 3.34 3.05 6.53 3.37 1.19 Papeterie, ltvres et revues 36 
2.51 2.76 2.72 2.64 2.32 1.78 Easence, huile, accessoires d'autoaobile, 37 

r6paration at fournitures 
• 	 0 0.12 0.10 0.09 0.10 0.10 0.09 Repas et casse-croOtes 38 

1.20 0.95 1.04 0.78 0.56 ServIces et trsvaun do r6paration 39 

. 	

1, 1.18 
3.20 3.08 3.18 3.69 3.20 1.21 loam autrea rayous 40 

01 3.63 3.42 2.88 3.70 3.06 1.71 TOTAL, TIllS BATONS 41 
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TABI.E 11. Department Store Monthly Sales-stock 8atios, by Department, Canada 

1981 

Department 
January 	February 

Janvier 	Pbvrier 

Mo. 

1980 and 	- 

March 

Mars 

April 

Avril 

May 

hal 

June 

JOin 

July 

Juillet 

August 

AOOt 

1 Women's and misses' dresses, houaedrasisa, 0.27 0.28 0.32 0.36 0,40 0.43 0.41 

2 
aprons and uniforms 

Women's and misses' coats and suit; 0.34 0.33 0.41 0.38 0.24 0.18 0.15 0.2- 

3 Women's and misses' sportswear 0.32 0.31 0.30 0.38 0.38 
0.03 

0.41 
0.03 

0.38 
0.07 

0.4 
0.11 

4 Fur. 0.22 0.12 0.08 0.03 

5 infants' and children's wear and 	wrsery 0.28 0.28 0.32 0.34 0.27 0.30 0.26 0.29 

equipment 

6 Girls' and teenage gir1s 	wear 0.30 0.32 0.39 0,36 0.30 
0.32 

0.34 
0.34 

0.27 
0.36 

0.42 
0.29 

7 Lingerie and women's sleepwesr 0.29 0.28 0.30 0.31 
0.34 0,31 0.33 0.31 0.29 

8 intimate apparsi 0.27 
0.51 

0,23 
0.57 

0.32 
0.70 0.96 0.60 0.62 0.82 0.82 

9 
10 

Millinery 
Women's and girls' hosiery 0.35 0.30 0.36 0.37 0.32 0.32 0.27 0.29 

11 Women's and girls' gloves, mitts and 0.22 0.20 0.24 0.25 0.24 0.25 0.22 0.24 

12 
accessories 

Women's, misses' and children's footwear 0.18 0.17 0.24 0.25 0.23 0.23 0.19 0.24 

13 lien's clothing 0.18 0.17 0.21 0.21 0.19 0.23 
0.31 

0.18 
0.23 

0.18 
020 

14 Mcv's 	ferclohiogs 0.21 0.17 0 
L
.21

21 
0.21 
0.79 

0.20 
0.70 0.75 1.10 

. 

 

11 	rood and kindred producto . 	 0 
0.24 

1...6 
0.27 

L.l,: 
0.27 0.27 0.27 0.17 

18 	Toiletries, cosmetics and drugs 0.26 

19 	Photographic equipment and supplies 0.22 0.18 0.22 0.23 0.22 
0.16 

0.29 
0.15 

0.28 
0.12 

0.7 
0.15 

20 	Piece goods 0.15 0.15 0.18 0.17 

21 	Linens and domestics 0.28 0.16 0,18 0.20 0.19 0.21 
0.15 

0.25 
0.16 

0.22 
0.17 

22 	S,sallwares and notions 0.28 0.21 0.21 0.20 
0.13 

0.15 
0.13 0.13 0.13 0.12 

23 	China and glassware 0.11 
0.21 

0.11 
0.22 

0.13 
0.25 0.24 0.22 0.21 0.20 0.18 

24 	Floor coverings 
25 	Draperies, curtains and furniture coy- 0.18 0.16 0.21 0.22 0.22 0.24 0.25 0.20 

cringe 

26 	Lamps, 	pictures, mirrors and all oth.r 0.21 0.15 0.17 0.17 0.15 0.15 0.18 0.16 

I.o.e furnishings 
0.27 0.19 0.25 0.22 0.23 0.30 0.24 0.18 

27 	FurnIture 
28 	MaJor appliances 0.62 0.44 0.53 0,53 0.57 

0.21 
0.86 
0.22 

0.69 
0.25 

0.54 
0.25 

29 	Televinion, radio and musIc 0.26 
0.22 

0.21 
0.22 

0.25 
0.19 

0.23 
0.22 0.22 0.23 0.23 0.23 

30 	Houaewsres and small electrical appliances 

31 	hardware, paints, wallpaper, etc. 0.21 0.19 0.19 0.23 0.25 0.24 0.20 0.17 

32 	Plumbing, heating and building materials 0.21 0.20 0.27 0,34 0.34 0.34 0.32 0.28 

33 	Jewellery 0.10 0.11 0.14 0.16 0.17 
0.15 

0.17 
0.17 

0.15 
0.20 

0.15 
0.16 

34 	Toys and games 0.13 0.12 
0.15 

0.14 
0.19 

0.19 
0.20 0.21 0.25 0.23 0.19 

35 	Sporting goods and luggage 0.21 

36 	Stationery. booke and magazines 0.27 0.23 0.24 0.24 0.22 0.23 
0.40 

0.20 
0.42 

029 

37 	Gasoline, oil, auto accessories, repairs 0.33 0.29 0.36 0.41 0.36 

and supplies 
7.26 7.40 10.06 9.42 8.85 9.52 11.87 

38 	Meals and lunches 
1.24 10.97 1.36 1.21 1.09 1.24 1.15 

39 	RepaIrs and services 
0.40 0.35 0.34 0.40 0.43 0.38 0.34 

40 	All other departments 

41 	TOTAL ALL DEPARTMENTS 0.27 0.23 0.27 0.28 0.27 0.29 0.27 0.0 



I.tAU 11. Rapport. meneoel.e ventes-stocka, des grands magasiss, par rayon, Canada, 1980 cc 1981 

ona 	July 	AMguat 	September 	October 	November 	December 	Raion 

Join 	Juillet 	LoOt 	Septembre 	Cictobre 	Novambre 	D8cembro 

.43 0.40 0.39 0.46 0.37 0.36 0.54 Robe., robes de ménage, tabliers et mu- I 
formea pour dame. et Jeunes lilies 

0.17 0.29 0.32 0.37 0.38 0.50 Kantesux at tailieurs pour dames et jeurnes 2 
tiles 

13 0.37 0.40 0.57 0.45 0.41 0.62 V8teusente sport pour dames et jeunes lilies 3 
'2 0.07 0.13 0.14 0.13 0.22 0.30 Fonrrores 4 

.27 0.28 0.30 0.37 0.35 0.33 0.51 VRtemant, pour b6b8s et enfants et articles 5 
de cluambre. d'cnfmots 

0.35 0.30 0.45 0.44 0.37 0.40 0.65 V8tements de fillettes at dadolescentea 6 
0.32 0.38 0.30 0.38 0.32 0.40 0.91 Lingerie at vRte.ents de ruult pour dames 7 
0.34 0.33 0.31 0.37 0.31 0.27 0.37 Sous-yRtements 8 
0.38 0.49 0.60 1.03 1.54 1.68 1.63 Chapeaux 9 
0.36 0.33 0.33 0.49 0.49 0.44 0.64 Bas poor dames er fillettea lO 

0.29 0.25 0.27 0.39 0.32 0.37 0.72 GaoL., soul lea et articles de porure pour 11 
dames at fillettas 

0.21 0.18 0.23 0.32 0.30 0.28 0.33 Chauseores pour dame., jemies flues at 12 
infant. 

0.24 0.19 0.19 0.25 0.23 0.26 0.39 VRte.ent. pour boe, 13 
0.21 0.22 0.20 0.27 0.24 0.34 0.74 Articles d'habiliesent pour lmeo 14 
0.24 0.20 0.38 0.33 0.27 0.30 0.55 ..- 5 

icLi, 	snit1qes 	ci o- 15 
cements 

..9 0.31 0.29 0.29 0.24 0.25 0.60 Apparel.l. at fournitures photographiques 19 
0.15 0.13 0.14 0.21 0.19 0.18 0.15 Ttssua I 1. p18cc 20 

0.20 0.29 0.26 0.32 0.29 0.26 0.37 Literie et linge de maioo 21 
0.16 0.19 0.19 0.31 0.28 0.28 0.35 Meoun article, 22 
0.14 0.14 0.12 0.17 0.14 0.21 0.37 Porceisine at yerrerie 23 
0.23 0.26 0.23 0.27 0.32 0.31 0.27 Rav8tescota de plancher 24 
0.20 0.24 0.20 0.24 0.24 0.23 0.24 Tentures, rideaux et busses 25 

0.14 0.18 0.16 0.19 0.18 0.23 0.44 Lamps., tableaux, miroir. CL astrea articles 26 
d'ameubiemant pour l.a maison 

0.21 0.28 0.24 0.29 0.27 0.26 0.23 Haubies 27 
0.60 0.80 0.73 0.83 0.75 0.63 0.63 ira. appareila m8n.gers 28 
0.21 0.26 0.28 0.35 0.31 0.33 0.52 TAlévislon, radio et soaique 29 
0.22 0.25 0.23 0.26 0.23 0.28 0.56 Articles da s8nage or petita appareils 81cc- 30 

trique. 

0.21 0.22 0,19 0.22 0.24 0.21 0.31 Quincaillrrle, peinture, papier-restore, 31 
etc. 

0.28 0.32 0.29 0.31 0.37 0.29 0.29 Mat6riei de plomberie, chsoffage at cons- 32 
truct ton 

0.16 0.15 0.15 0.21 0.16 0.23 0.54 Bijouterie 33 
0.15 0.18 0.15 0.13 0.17 0.35 0,95 Jousts at ices 34 
0.23 0.24 0.19 0.20 0.16 0.19 0.43 Articles da sport at valise, 35 

0.24 0.24 0.30 0.31 0.24 0.30 0.68 Pspeterte, livrea et revue. 36 
.37 0.41 0.37 0.35 0.44 0.42 0.50 Essence, bile, acea.soirea dautosobile, 37 

r8paratioo et fourniturea 
s 9.26 9.53 10.58 10.83 10.74 12.22 Repss at ces,e-cro0tes 38 

0.94 0.83 0.99 1.07 1.20 1.51 ServIces et travaux de rRparatton 39 

.!,

0.33 0.31 0.31 0.30 0.30 0.65 too* m...rea rayon. 40 

• 	 'I 0.28 0.28 0.33 0.30 0.32 0.52 TOTAL, TUIS LATOIIS 41 
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TABLE 12. Department Stores' Month-end Accounts Recelvabie,(1) Unadjusted, Canada, 1979-19l 

TABLEAU 12. Montants B recevoir(1), non ajustBs des grands magasins B la fin du sis, Canal., 

Change from 	Change 
previous 	- 	1981/1980 

Month 
	 month 

1979 	1980 	1981 

Mois 	 Variation 	Variation 
par rapport 	1981/1980 
au inois 
prBcédeut 

thousands of dollars 	 per cent 

milliers de dollars 
	 pourcentage 

January - Janvier 1,413,361 1,510,848 1,554,350 - 6.3 + 2.9 

February - Fvrier 1,348,771 1,453,884 1,488,706 - 4.2 + 2.4 

March - Mars 1,330,019 1,388,475 1,476,287 - 0.8 + 6.3 

April - Avrii 1,326,082 1,391,066 1,483,717 + 0.5 + 6.2 

May - Hal 1,322,038 1,381,243 1,501,858 + 	1.2 + 8.7 

June - JuIn 1,307,473 1,359,373 1,510,231 + 0.6 + 11.1 

July - Juiliet 1,290,028 1,341,270 1 , 532 , 245r + 	1.5 + 14.2 

August - AoOt 1,303,580 1,346,822 1,520,783 - 0.8 + 12.9 

September - Septernbre 1,346,575 1,401,404 
October - Octobre 1,382,938 1,434,563 
November - Novembre 1,428,617 1,490,778 
December - D8cewbre 1,631,999 1,658,191 

(1) Accounts receivable of department stores and the outatandings of acceptance companies which are associated exclusively 

with them. 
ro r 	4 oz dct ivas 	d,s 	sin 	Ités 	d 	sccptst ion 	do prIts 	qul 	travaillent 

I 
TAJILE Ii. Department Stores' Month-end AccounLs Recelvabi,(1) Seasonally Adjusted, Canada, 1919-I961 

TABLEAU 13. Montants B recevoir(1), d6saisonnalis8s des grands magasirts B is fin du nxla, Canada, 1979-1981 

Change from 	Change 
previous 	1981/1980 

Month 	 month 

1979 	1980 	1981 

Mois 	 Variation 	Variation 
par rapport 	1981/1980 
au mois 
pr&c8dent 

millions of dollars 	 per cent 

millions de dollars 	 pourcentage 

January - Janvier 1,333.5 1,420.3 1,460.9 + 0.8 + 2.9 

February - F8vrier 1,334.0 1,438.8 1,473.5 + 0,9 + 2.4 

March - Mars 1,350.9 1,408.9 1,497.4 + 1.6 + 6.3 

April - Avril 1,352.1 1,424.7 1,513.4 + 	1.1 + 6.2 

May - Hal 1,353.1 1,417.5 1,541.8 + 1.9 + 8.8 

June - Juin 1,363.2 1,420.6 1,578.6 + 	1.0 + 11.1 

July - Juillet 1,366.9 1,425.6 1,628•8r + 3.2 + 14.3 

August - AoGt 1,379.0 1,430.0 1,615.1 - 0.8 + 12.9 

September - Septembre 1,382.4 1,440.8 
October - Octobre 1,387.0 1,442.6 
November - Novembre 1,383.9 1,441.4 
December - Dcembre 1,437.4 1,448.9 

of 	accrpiatici' 	crisparlios 	wit-ti 	are 	associated 	exclusieiv 
(1) Accounts receivable of department stores and the outstandings 

with them. 
(1) Lea montants B recevoir des grands magasins et les cr8ancea actives des sociétéa d'acceptation de prBts qul trsvaillent 

exciusivement avec ces magasins. 



Department Store Sales and 
Stocks MCD and Combined 
Seasonal and Trading Day 
Factors 

Ventes et stocks des grands magasins 
MDC et coefficients combines de 
corrections des variations saisonnières 
et des jours commerciaux 

I 

10 



TABLE 14. Department Store Sales, MCD and Combined Seasonal and Trading Day Factors, 1981 an 

No. 

Department 

1981 

MCD 

MDC 

MArch 

Mars 

April 

Anvil 

May 

Hat 

June 

Ju.in 

July 

Julliet 

- 

August 

AoOt 

I Women'$ and misses' dresses, bousedresses, 5 85.40 106.34 134.47 116.48 94.78 93.75 

aprons and uniforms 
2 Wo.en's and misses' coats and suits 5 107.78 102.44 56.21 40.39 48.20 106. 

3 Women's and misses' sportswear 3 85.21 95.37 113.15 97.96 97.70 97.32 

4 Furs 12 58.90 29.43 18.63 14.62 54.11 106.21 

5 infants' and children's s.ear and nursery 5 86.89 96.08 95.19 84.52 87.97 106.84 

equipment 

6 Girls' and teenage girls' wear 4 90.84 96.53 93.94 88.18 80.15 137.96 

7 Lingerie and women's eleapwear 3 71.81 92.62 99,29 89.84 86.39 75.35 

8 intimate apparel 4 89.97 105.44 110.05 109.94 102.49 96.72 

9 MillInery 17 53.19 72.09 69.64 62.65 66.30 63.57 

10 Women's and girls' hosiery 3 89.20 103.80 99.72 84.14 71.09 85.23 

11 Women's and girls' gloves, mitts and 4 73.88 85.78 93.01 81.75 70.29 75.82 

£Cctsaor tee 
12 Women's, stases' and children's footwear 6 86.11 106.71 107.00 92.45 74.72 97.57 

13 Men's clothing 4 91.04 92.51 87.27 95.78 71.08 82.93 

14 Mccv fucolaninge 5 68.66 76.10 81.19 102.33 76.17 75.56 
93.4; 4.1 Mlii 77.52 1;I.l9 

17 	Food ood kiodrod prodooto I 95.;; 1u2 .24 123 .40 88.92 94.11 99. 

18 	Toiletries, cosuetics and drugs 3 83.52 89.96 92.47 87.78 87.38 97.3s 

19 	Photographic equipment and suppliee 4 13.77 81.09 86.43 96.48 102.37 97.8, 

20 	Piece goode 6 105.20 106.93 110.15 92.13 76.99 91 .8.. 

21 	Linens and domeetica 3 75.80 93.20 90.86 92.70 109.45 96.70 

22 	Ss*iiwates and notiona 4 91.36 93.68 81.40 77.17 84.19 84.48 

23 	China and glassware 4 69.62 17.21 83.99 79.65 84.19 83.56 

24 	Floor coverings 7 94.21 97.35 101.08 94.52 100.01 93.01 

25 	Draperies, curtains and furniture coy- 3 90.07 106.84 104.70 103.51 108.13 94.24 

erings 

I 

26 Lamps, pictures, mirrors and all other 	4 
home Ournishings 

27 	Furniture 	 4 
28 Major appliances 	 4 
29 	Television, radio and issaic 	4 
30 Housewares and small electrical appliances 	2 

31 	Hardware, paints, va.lipaper, etc. 	4 

32 	Plumbing, beating and building materials 	7 

33 	Jewellery 	 3 
34 Toys and games 	 4 
35 	Sporting goods and luggage 	3 

36 	Stationery, books and magazines 	4 
37 	Gasoline, oil, auto accessories, repairs 	5 

and supplies 
38 Mania and lunches 	 3 
39 Repairs and serviceS 8 
40 All other departments 	 4 

41 TOTAL ALL iPA&i1IT5 	 2 

81.04 91.42 82.23 79.97 85.42 88.05 

89.20 92.83 104.49 98.98 417.43 100.92 
88.23 86.50 104.98 99.14 122.75 103.67 

82.17 77.75 74.88 70.60 85.30 90.87 
73.15 85.73 97.14 88.05 97.34 91.62 

81.81 103.65 122.71 112.61 94.87 90.36 

84.97 107.05 128.25 123.85 115.27 87.86 

68.95 79.53 98.48 84.67 75.89 77.57 
48.62 65,66 61.96 58.86 65.46 59.60 
68.26 99.16 113.56 125.63 110.17 95.30 

73.87 79,73 81.82 80.72 76.78 105.42 

86.62 105.80 101.89 100.17 100.89 89.41 

92.48 94.22 95.52 95.46 97.99 I0i.. 

87.34 87.54 95.68 100.53 89.40 89..: 

85.35 105.92 142.93 114.11 95.92 92.;. 

82.61 91.67 98.21 92.45 90.16 93.02 
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AU 14. Ventee dee grande cagasine, IWC Ct coefficients cosblu8s do correctione dee carlationa eaiaonnl8res et dee jour. camerciaue, 1981 et 1982 

1982 

	

cuber 	October 	Noveaber 	Deceaber 	January 	February 	taYOfl 

	

Septeabre 	Stobre 	Succubus 	O*cembre 	Junvier 	Févnler 

• 	- I 	.9; L.,;. 39.9.! 97.3 9 :_j Piles, 	roses 	Jsn&ri.: - 	3 - b llrr--c 
psor 	'burn.'s 	.' 	j 	v.'s 	I 	I 

• 161.38 147.19 152.85 10.99 68.47 MacLeans CL tailleuru pour dunes et jeuneu 	2 
111Cc 

• 106.97 112.13 150.30 60.83 63.91 0
1

eaente sport pour daaea et jeunee fillec 	3 
116.00 179.76 214.43 187.44 105.46 Fourruree 	 4 

'jO 114.75 114.72 156.77 71.61 66.73 V8teeents pour bfb8e at cutests et articles 	5 
de chambrea d'enfant. 

116.71 105.46 115.93 157.64 50.48 59.05 V6teuenta de fillettes et d'aulolesceutes 	6 
91.11 96.22 136.08 253.90 54.15 57.48 LIngerie at 0tements de suit pour dames 	7 

105.46 91.85 95.59 140.84 78.44 70.20 Souu-v8teuante 	 8 
91.95 147.42 198.84 229.08 82.21 55.27 Chapeaua 	 9 

114.75 116.91 113.00 162.35 81.47 73.80 Baa pour dames at ftllettea 	 10 

104.46 105.57 146.62 243.92 58,63 57.11 Gusts, souflea at articles de parure pour 	11 
dames at filiettee 

326.16 124.67 131.21 133.12 61.17 54.32 Chaussures poor dame., jeunea fil,leu ci 	12 
eel ants 

110.45 116.40 138.02 186.14 63,60 59.16 V8tenents pour boone. 	 13 
91.92 96.62 148.64 265.77 56.35 54.76 ArtIcles d'habillement pour boone. 	 14 

744.74 197.45 I18_58 197.57 55.S8 53.63 VP1..mente et 	vntlrlru 	d'hv$Illsscot 	poor 	15 

k 	soils., 	ss//I 

cements 
19 88.57 110.22 237.98 72.02 59.62 Apparells et fournitures photographiques 	19 

114.61 119.24 112.77 95.36 85.37 84.65 Tissue 8 is p18cc 	 20 

111.86 103.09 107.23 160.10 104.42 62.21 Literie cc tinge de melson 	 21 
114.39 115.23 116.34 149.34 107.37 83.06 Menus articles 	 22 
94.95 85.52 136.87 271.68 67.28 58.40 Porcelaine et serrerie 	 23 

109.52 124.43 120.28 97.68 84,69 79.68 KevBtemente de planchan 	 24 
106.12 111.99 107.93 117.26 77.57 68.71 Tentures, rideaun cc houssea 	 25 

97.53 102.44 333.57 213.51 73.68 68.75 tampa., 	tabloson, ,sirolr, et metres article. 	26 
daaeublament pour 1. caisus 

107.55 104.21 100.05 97.13 107.91 75.09 l4eubies 	 27 
112.68 306.21 99.14 106.75 99.04 69.04 Groe uppareils m8nager. 	 28 
113.10 107.34 128.39 210.35 88.76 69.30 Th19vision, rio et musique 	 29 
92.56 94.21 118.49 220.37 68.04 70.15 ArtIcles do m8nage et petite appareils 81cc- 	30 

triques 

96.08 312.58 103.93 141.22 68.63 65.87 Quincailleria, peintura, 	papler-tenture, 	31 
etc. 

110.61 110.31 92.10 95.74 75.01 68.83 Mat8riel do ploaberie, chauffage et cone- 	32 
truction 

93.89 64.95 136.87 308.48 47.27 53.48 Btjooterie 	 33 
59.50 104.50 223.41 373.27 34.34 37.22 Jousts et jeus 	 34 
80.60 85.16 107.26 190.16 77.91 56.64 ArtIcles do apart at callus. 	 35 

31, 89.97 127.76 229.43 75.58 68.99 Papeterle, livues ci revaes 	 36 
--7 120.62 122.28 137.15 74.18 66.19 Essence, butte, accesanirea d'uutomoblte, 	37 

reparation et fourniturem 
• 	j 104.36 109.67 144.38 85.47 79.65 Repas et cauoe-cro0tea 	 38 
.117.24 131.45 134.39 86.04 74.98 ServIces at travaus do r8paratlon 	 39 
-3 P 95.32 91.39 152.20 70.84 67.26 Toes autrou ray050 	 40 

37 105.23 119.88 378.92 74.67 67.00 TOTAL. IWS R"ONS 	 41 



TABLE 15. Department Store Stocks, MCD and Coabined Seasonal and Trading 5ay Factors, 1981 and i - 

1981 

Department 
MCD 	MareS 	April 	May 	June 	July 	Augunt 

MDC 	Mars 	Avril 	Mai 	Juin 	Juillet 	AoOt 

No.  

1 	Women's and misses' dresses, bousedressea, 4 105.67 119.88 111.18 84.22 92.36 91.01 

aprons and uniforma 
2 	Women's and misses' coats and suits 4 98.63 78.71 69.99 70.14 126.50 134.18 

3 	Wnsan's and misses' sportswear 3 101.51 118.35 115.04 93.49 103.66 101.26 

4 	Furs 5 73.92 81.04 81.87 80.06 98.91 118.95 

5 	infant.' and children's wear and nursery 6 90.72 107.22 104.27 90.31 122.76 107.32 

equipment 

6 	Girls' and teenage girls' wear 3 94.64 111.70 108.47 91.62 121.60 109.78 

7 	Lingerie and women's aleepwear 4 96.07 109.53 110.46 89.88 95.88 99.68 

8 	intimate apparel 3 94.15 100.88 106.65 90.45 95.94 100.78 

9 	Millinery ... ... ... ... 

10 	Women's and girls' hosiery 4 96.69 105.64 109.25 92.46 105.06 112.53 

11 	Women's and girls' gloves, mitts and 4 90.75 107.77 102.94 85.62 93.72 98.34 

accessories 
12 	Women's, misses' and children's footwear 3 99.85 111.13 107.35 93.94 108.74 111.14 

13 	Man's clothing 3 92.23 101.85 100,45 83.47 98.69 116,57 

Ii 	Men's 	forctn11ngs 4 91.33 106.75 109.49 88.35 101.05 102.73 
80.'.-. 

17 	F..d 	d 41ud, ed 	prodor. ,.. ... . 	 . 	 . . .. ... . 	 . 	 . 

18 	Toiletries, cosmetics and drugs 3 91.03 104.12 106.22 94.47 96.11 

19 	Photographic equipment and supplies 4 87.84 101.86 106.37 87.36 96.44 88.48 

20 	piece goods 4 104.64 106.84 108.89 97.06 99.44 104.85 

21 	Linens and dosestics 3 96.70 111.65 114.07 103.83 96.97 93.97 

22 	Smallwares and notions 4 91.95 105.42 117.54 106.84 109.97 102.79 

23 	China and glassware 3 91.61 100.98 104.64 93.76 99.52 100.59 

24 	Floor coverings 4 95.02 101.66 105.56 101.14 99.12 102.58 

25 	Draperies, curtains and furniture cow- 3 98.86 105.29 109.96 97.91 99.65 97.58 

erings 

26 	Lamp., pictures, mirrors and all other 4 99.82 103.32 110.24 99.39 105.24 102.67 
home furnishings 

27 	Furniture 2 99,35 111.68 111.26 101.67 100.28 91.62 

28 	MaJor appliances 4 102.31 108.81 107.21 96.22 95.03 84.30 

29 	Television, radio and music 3 98.51 109.63 106.12 96.61 95.26 93.79 

30 	1(ouaewaree and small electrical appliances 3 97.58 111.39 110.28 98.74 98.66 98.46 

31 	Hardware, paints, wallpaper, etc. 

32 plumbing, heating and building material. 

33 	.Jewellery 3 96.76 106.19 108.01 94.31 95.35 98.50 

34 	Toys And games 4 83.86 94.43 93.17 80.28 85.31 106.12 

35 	Sporting goods and luggage 3 97.01 111.49 117.25 95.09 98.05 96.48 

36 	Stationery, books and usagautnes 4 87.80 97.50 108.33 95.95 104.41 106.76 

37 	Gasoline, oil, auto accessories, repairs ... ,,. ... ... 

and supplies 
38 	Meals and lunches .., ... ... ... ... ... - 

39 	Repairs and services ... ... ... ... .,. 

40 	All other departments ... ... ... ... ... ... - 

41 	TOTAL ALL IB!PA&NTS 2 95.75 106.31 107.68 93.48 101.55 100.1/ 



84.91 113.21 114.83 90.55 

1.68 144.11 116.83 74.12 

; .84 109.81 115.07 77.26 
1H.41 134.21 127.72 104.86 
9, .82 115.53 108.15 86.88 

98.15 116.01 114.30 70.34 
95.33 131.78 133.50 75.77 
86.21 107.95 117.33 100.45 

98:87 107.23 106:29 85.09 

93.15 131.00 137.97 83.24 

96.45 108.10 98.29 87.84 

100.82 124.92 118.18 90.35 
98.97 132.06 121.97 75.11 
98.86 128.11 121.97 79.70 

[23.87 106.93 85.86 

125:51 135.24 87:15 

36.75 129.79 93.38 
91.99 103.97 98.35 95.23 

82.04 104.63 186.84 98.25 
89.61 100.08 96.50 99.89 
91.05 113.66 117.70 106.36 
86.10 101.66 94.58 110.36 
87.06 103.54 101.03 102.40 

92.62 116.26 113.05 82.01 

81.90 98.65 98.58 111.80 
78.02 99.13 105.40 113.60 
85.63 108.91 117.35 104.55 
90.51 111.03 114.84 85.76 

88.10 117.12 125.69 89.53 
129.84 178.79 133.45 53.75 
100.39 127.06 116.28 85.47 

97.25 126.38 122.22 78.49 

.45 117.89 113.86 89.58 

90.35 100.88 Robes • robes de 	n8nage, Cabilera at 	mi- 	 1 
(orses poor dames et jeuneo lilies 

75.53 87.43 Macteams et tailleurs pour dames et jeunes 	2 
lilies 

82.69 92.90 VPtements sport poor dames ci jeones lilies 	3 
98.25 85.89 Fourrureo 	 4 
84.01 85.97 V8tesents poor b6b8s ci enfasts et articles 	5 

de chambres denlasta 

75.39 90.00 VPte,seots do 	fillettes et d'adolesrentes 	 6 
76.23 83.40 Lingerie et oPtesenta de nuit poor dames 	 7 

102.08 96.59 Soun-o8temente 	 S 
Chapeaux 	 9 

91.15 89.27 8as poor dames at fillettes 	 10 

85.25 89.06 000ts, souflea at articles is pacure pour 	Ii 
dames at fillettns 

85.79 90.38 Chaussores poor doses, jeunea lilies et 	 12 
end ants 

78.97 91.54 V8teaents poor hoes 	 13 
85.05 86.90 Articles d'hablliement pour beamea 	 14 
85.95 95.87 V8tementa ci articles d'habillement pour 	15 

garçons 

80.99 85.07 Chaussuren poor bemises et garçono 	 16 
Produita allmeotaires ci connexes 	 17 

98.23 84.69 Articles de tollette 	cosm$iiques et a8di- 	18 

98.43 87.70 Appareilo et foursitures pimtographiques 	19 
91.78 96.98 Tiassa 6 1* pi6ce 	 20 

91.31 97.88 Litarie et lioge de maisos 	 21 
89.42 88.10 Meoua articles 	 22 
90.18 88.36 Porcolaine et verrerie 	 23 

103.08 97.67 Rev8toneois de plancher 	 24 
95.55 100.29 Teniores, 	rideaux ci hoossex 	 25 

85.97 91.00 Lospra, tableaux. sirolrs Ct autres articles 	26 
d'acneubieseot pour Is maison 

93.80 94.92 Meubies 	 27 
102.30 105.72 Cr08 appareila a*nagera 	 28 
92.83 90.23 T$iëvtston, radio cC musiqoe 	 29 
89.00 92.59 Articles de sénage cc petits apporeils 8lec- 	30 

triqoen 

Quincaillerie, 	peintore. 	papler-tenture. 	31 
etc. 

Mat8riel de plocuberie. chauffoge et cons- 	32 
truct too 

87.81 91.56 8ijouterie 	 33 
83.99 76.99 Jooets et jeux 	 34 
74.40 81.77 Articles de sport at valises 	 35 

88.12 84.76 Popeterie, livres et revoes 	 36 
Essence, 	huile, 	accessoires dautomobile. 	37 

reparation et fournitures 
Repas ci casse-croOtes 	 38 
Services ci travaox de reparation 	 39 
T000 sutres r 7005 	 40 

89.21 90.11 TOTAL, TJS ROOMS 	 41 

I 

I 
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1982 

	

oxber 	 October 	 Noveaber 	 Decesber 	 January 	 February 	Rayon 
 

	

Septoabre 	 Octobre 	 Noveabre 	 D6ceabre 	 Janvier 	 F8vrier 



MUM 

:r )F 	'k1'MEN 	 R(AN1ZATI)N 	L I SP DL, OR(i\N IAJ i OHS 	US 	t\!T 

Bowring Bros. Ltd., 281 Water St., St. John's, Newfoundland 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, T., Co., Canada Ltd., 190 Yonge St., Toronto, Ontario 

Goudies Ltd., 22 King St. W., Kitchener, Ontario 

Holman, R.T., Ltd., Water St., Summeraide, Prince Edward Lsiand 

Hougens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, Magasin J.0., Ltée, 163-165 rue Principale, Maniwaki, Québec 

Hudson's Bay Co., 2 Bloor St. E., Toronto, Ontario 

K-Mart Canada Ltd., 8925 Torbrain Rd., Brampton, Ontario 

Lloydminster & District Agricultural Co-op Association Ltd., Lloydminster, Saskatchewan 

Ogilvy, Charles, Ltd., 126 Rideau St., Ottawa, Ontario 

Ogilvy's, Jas. A., Ltd., St. Catherine St. W., Montréal, Québec 

Paquet-Syndicat Inc., 545 rue St. Joseph, Québec, Québec 

Right House, The, Co. Ltd., 35-41 KIng St. E., Hamilton, Ontari 

Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontario 

Sentry Dep't. Stores Ltd., 110 Adelaide East, Toronto, Ontario 

Simpson, The Robert, Co. Ltd., 176 Yonge St., Toronto, Ontario 

Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith's & Chapple Ltd., 24 Birch St., Chapleau, Ontario 

Steinberg's Ltd., Department Store Division, Montréal, Québec 

Towers Department Stores Ltd., 110 Orfus Rd., Toronto, Ontario 

Woodward Stores (Alta.) Ltd., Edmonton, Alberta 

Woodward Stores (B.C.) Ltd., Vancouver, British Columbia 

Woolco Department Stores, do F.W. Woolworth Co. Ltd., Weston, Ontario 

Zeller's Ltd., 5250 Decarie Blvd., Montréal, Québec 

4 
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