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Note 

This and other government publications 
may be purchased from local authorized 
agents and other community bookstores or by 
mail order. 

Mail orders should be sent to Publica-
tions Distribution, Statistics Canada, 
Ottawa, K1A 0V7, or to Publishing Centre, 
Supply and Services Canada, Ottawa, K1A 0S9. 

Inquiries about this publication should 
be addressed to: 

Nota 

On peut se procurer cette publication, ainF' 
que toutes les publications du gouvernement di 
Canada, auprés des agents autorisés locaux, dan 
les librairies ordinaires ou par la poste. 

Les comandes par la poste devront paryenir a 
Distribution des publications, Statistique 
Canada, Ottawa, K1A 0V7, ou è Imprimerie et 
edition, Approvisionnements et services Canada, 
Ottawa, K1A 059. 

routes demandes de renseignements sur la 
présente publication doivent étre adressees a: 

Retail Trade Section, 	 Section du conwnerce de detail, 
Merchandising and Services Division, 	Division du cormuerce et des services, 

Statistics Canada, Ottawa, K1A 0V4 (tele- 	Statistique Canada, Ottawa, K1A 0V4 (téléphone: 
phone: 996-9304) or to a local Advisory Ser - 	996-9304) ou 6 un bureau local des services 
vices office: 	 consultatifs situé aux endroits suivants: 

St. 	John's (Nfld.) (772-4073) St. 	John's 	(T.-N.) (772-4073) 
Halifax (426-5331) Halifax (426-5331) 
Montréal (283-5725) Montréal (283-5725) 
Ottawa (992-4734) Ottawa (992-4734) 
Toronto (966-6586) Toronto (966-6586) 
Winnipeg (949-4020) Winnipeg (949-4020) 
Regina (359-5405) Regina (359-5405) 
Edmonton (420-3027) Edmonton (420-3027 
Vancouver (666-3691) Vancouver (666-3691 

Toll-free access to the regional statis-
tical information service is provided in 
Nova Scotia, New Brunswick, and Prince 
Edward Island by telephoning 1-800-565-7192. 
Throughout Saskatchewan, the Regina office 
can be reached by dialing 1(112)-800-
667-3524, and throughout Alberta, the 
Edmonton officecan be reached by dialing 
1-800-222-6400. 

On peut obtenir une corrmiunicat tOn jratuit 
avec le service regional dinformation statisti-
que de la Nouvelle-cosse, du Nouveau-Brunswick 
et de l'Tle-du-Prince-douard err composant 
1-800-565-7192. En Saskatchewan, on peut conimu-
niquer avec le bureau regional de Regina en 
composant 1(112)-800-667-3524, et en Alberta, 
avec le bureau dEdmonton au numéro 1-800-
222-6400. 
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SYMHIII S 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not 
applicable. 

- nil or, in this publication less than 
half unit expressed. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

SIINES CONVENTIONNELS 

Voici Is signification des signes convention-
nels suivants utilisés dans les publications de 
Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou, dans la présente publication, 
inférieur b Ia moitié de l'unité exprime. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de Ia 
Loi sur la statistique relatives au secret. 

A NUTE UN CANSIM 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM (Ca-
nadian Socio-Econornic Information Management 
System) via terminal, on computer printouts, 
or in machine readable form. For further 
information contact the CANSIM staff, Cur-
rent Economic Analysis Division, Statistics 
Canada, Ottawa, K1A OZB (telephone 
613-995-7406), or the regional advisors at 
the Statistics Canada offices located across 
Canada. 

NOTE AU SUJ[T DE CANS1M 

La banque de données informatisées de Statisti-
que Canada CANSIM (Système canadien d'information 
socio-économique) fournit au public certaines sta-
tistiques actuelles et historiques sur les Ventes 
et stocks des grands magasins (matrice no 112) et 
sur de nombreuses autres series, par le biais d'un 
terminal, d'imprimés d'ordinateur ou de supports 
sous une forme lisible par une machine. Pour plus 
de renseignements, s'adresser au personnel de 
CANSIM, Division de l'analyse de conjoncture, 
Statistique Canada, Ottawa, K1A 0Z8 (téléphone 
613-995-7406), ou aux conseillers régionaux des 
bureaux de Statistique Canada situes a travers le 
Canada. 
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INIRUDUCI ION 

I 

The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A 
"List of Department Store Organizations" can 
be found at the end of this publication. 

For the purpose of this publication only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey program of 
the Merchandising and Services Division, to 
be utilized. (The census also measures the 
activities of "establishments", however, 
this concept is not used in the monthly sur-
vey of department stores.) Under the "loca-
tion" concept, department store data con-
tained in this publication exclude the ac-
ivities of other kinds of businesses which 
'y be operated by the reporting department 
tore firms. For example, non-department 
ore locations are classified to the kinds 

id business most appropriate to their corn-
idity structure with the catalogue sales 
activity of department store organizations 
classified to the "General Merchandise 
Stores" kind of business category. 

The business done by concessions located 
in department store outlets for the purpose 
of this publication is considered as part of 
the overall business of the outlets in which 
they are located. However, sales of an as-
sociated large food department (or store) 
are included only if it is an integral part 
of the overall department store operation 
and is not identified to the public by any 
name which differs from that of the depart-
ment store with which it is associated. The 
rationale underlying this approach is as 
follows: for purposes of market research or 
urban planning, a department store (the 
largest type of mass merchandising activity 
in Canada) together with its leased depart-
ments, if any, is considered to be a total-
ity; that. is, it competes in the market 
place as one structure, rather than as a 
number of smaller stores. 

L'univers des firmes de grands magasins uti-
lisd aujourd'hui est fond6 sur le recensement du 
commerce et des services de 1971. La "Liste des 
organisations de grands magasins" est donnee a la 
fin de cette publication. 

Aux fins de cette publication, seules lea ac-
tivités des "locaux d'affaires" rels des firmes 
de grands magasins sont étudies; on peut ainsi 
faire appel au concept des "points de vente", qui 
est common au recensernent et au programme d'en-
quête courant de la Division do commerce et des 
services. (Bien que le recensement mesure égale-
ment lea activités des "tablissements", cette 
unite d'observation n'est pas utilisée dans l'en-
quéte mensuelle sur lea grands rnagasins.) En 
vertu de la notion de "local d'affaires", les 
données sur les grands magasins presentees dans 
cette publication ne tiennent pas compte d'autres 
genres de commerce auxquels peuvent s'adonner les 
firmes declarantes. Ainsi, les points de vente 
qui ne repondent pas a la definition des grands 
rnagasins sont attribués a la catégorie commer-
ciale qui convient le mieux aux diverses marchan-
dises offertes; a titre d'exemple, les bureaux de 
vente par catalogue des firmes de grands magasins 
sont classes dans le genre de commerce "magasins 
de marchandises diverses". 

Lea affaires realisees per les concessions 
etablies dans les grands magasins sont, aux fins 
de Is présente publication, considerees comme 
partie des affaires globales do magasin oi sont 
établies lea concessions. Cependant, lea ventes 
d'un important rayon (ou magasin) d'alimentation 
associe ne seront incluses que si le rayon ou ma-
gasin fait partie integrante de l'exploitation 
generale du grand magasin et n'est pas connu du 
public sous on nom different de celui du grand 
magasin auquel il eat associe. Cette methode se 
justifie du fait que les specialistes des etudes 
de marché et lea urbanistes considèrent comae un 
tout le grand magasin (qul constitue le plus im-
portant genre de grande surface su Canada) et lea 
rayons de concessions; autrement dit, le grand 
magasin se presente sur le marché come un 
établissement unique et non comme un regroupement 
de petits magasins. 
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1I1II1fl 	 in itioris 

ti1 Lnt1oH 

A retail location, as defined by Stat is-
tics Canada, is a business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public for household or per-
sonal consumption. 

Department Store 

A retail location is defined as a depart-
ment store outlet if it possesses the fol-
lowing characteristics. It must se1l the 
following general lines of merchandise: 

Fily clothing and apparel. This commodity 
group is composed of some or all of the 
following lines: women's and misses' 
dresses, housedresses, aprons and uniforms; 
women's and misses' coats and suits; women's 
and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; 
lingerie and women's sleepwear; intimate ap-
parel; millinery; women's and girls' ho-
siery; women's and girls' gloves, mitts and 
accessories; women's, misses' and children's 
footwear; men's clothing; men's furnishings; 
boys' clothing and furnishings; men's and 
boys' footwear. Note: The outlet must sell 
at least six of the commodity lines listed 
above, with at least one of the commodities 
being men's and boys' clothing or furnish-
ings. At least 20% of the outlet's total 
sales must be derived from the family cloth-
ing and apparel group. 

Furniture, appliance and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and 
domestiës; china and glassware; home 
furnishings; furniture, wooden and uphol-
stered goods for living room, dining room 
and bedroom; major appliances; television, 
radio and music; hardware and housewares. 
Note: The outlet must sell at least four of 
the commodity lines listed above, with at 
least one of the commodities being furniture 
(wooden and upholstered goods for dining 
room and/or living room and/or bedroom). At 
least 10% of the outlet's total sales must 
be derived from the furniture, appliance and 
home furnishings group. 

All other (miscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such : toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smaliwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; 
and food. Note: The outlet must sell at 

I it 	:e 	ii it iH 	1f't H 

Suivant is dfinit ion di 	t.at mt iue Li-mIidIiiJ 

un point de vente au dtail est un local d'affai-
res (habituellement un magasin) dont l'activité 
principale est la vente de marchandises et des 
services connexes au grand public pour la consom-
cation mnagère ou personnelle. 

Grand magasin 

Un point de vente mu detail est un grand maya-
sin s'il possède lea caractéristiques suivantes: 

Vêtements pour la famille. Ce groupe comprend 
les articles suivants: robes pour dames et jeunes 
flues, robes de menage, tabliers et uniformes; 
manteaux et tailleurs pour dames et jeunes fil-
les; vétements de sport pour dames et jeunes fil-
les; fourrures; vêtements de bebes et d'enfants; 
vétements de fillettes et d'adolescentes; linge-
rie et vétements de nuit pour dames; sous-vête-
cents; chapeaux; bas pour dames et fillettes; 
gants, moufles et articles de parure pour dames 
et fillettes; chaussures pour dames, Jeunes fil-
les et enfants; vétements pour hommes; articles 
d'habillement pour homes; vétements et article 
d'habillement pour qarçons; chaussures pour horn-
mes et garçons. Nota: Le magasin doit tenir au 
coins six des series mentionnees ci-dessus, dont 
au coins une doit être lea vêtements ou articles 
d'hahillement pour homes et garçons. Au moms 
20 % des ventes globales du magasin doivent se 
faire dans le groupe de vêtements pour 1a fa-
mule. 

t4eubles, appareils et articles d'ameublement 
menaqer. Ce groupe comprend les articles sui-
vants: literie et linge de maison; porcelaine et 
verrerie; articles d'ameublement menager; meu-
bles, de bois ou rembourrés, pour salle de se-
jour, salle a manger ou chambre b coucher; gros 
appareils, television, radio et musique; quin-
caillerie et articles de menage. Nota: Le maga-
sin doit tenir mu moms quatre des series men-
tionnées ci-dessus, dont au coins une doit être 
des meubies We bois ou rembourrés pour salle a 
manger et (ou) salle de séjour et (ou) chambre è 
coucher). Au coins 10 % des ventes globales du 
magasin doivent provenir du groupe des meubles, 
appareils et articles d'ameublement ménager. 

Tous autres articles (divers). Cette catégorie 
comprend toutes les marchandises que tient ie 
magasin, mais qui ne figurent pas ci-dessus, 
telles que: articles de toilette, cosmetiques et 
médicaments; appareils et fournitures photogra-
phiques; tissus la pièce; mercerie et menus ar- 
ticles; bijouterie; nrticlps de sport et volises: 
papeterie , 	11 vres 	M 	Iivrmes : 	-t 	air usnit a 
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1l3t three different commodity lines with 
one of these lines representing more 

tHin 50% of the total store sales. At least 
1 of the outlet 's total sales must be 
ived from the all other or miscellaneous 

iEuUps. 

Total Net Sales and Receipts 

They are defined as the total sales of 
merchandise and receipts from repairs, 
equipment rental, restaurant and other 
services, less returns, adjustments and 
discounts. Trade-in allowances are not 
deducted. Comissions earned from the sales 
of goods owned by others and proprietors' 
withdrawals of goods (at retail) for per-
sonal use are included. Non-trading reve-
nues, bad debts recovered and direct sales 
taxes are excluded. 

Stocks 

They are defined as the selling value of 
inventory on hand at the end of the month or 
as at the end of the fiscal period falling 
nearest the end of the calendar month. 

t::rts Receivable 

Iiuy are defined as customers' accounts 
nH ites receivable as at the end of the 
riiuiitti, as well as all new credit granted 
during the month, less payments received. 
Accounts discounted with banks, paper sold 
to sales finance companies, or amounts owing 
on account of credit-card plans, are ex-
cluded. Accounts receivable used as securi-
ty for bank loans are not considered as dis-
counted if still payable and are therefore 
included. 

Nota: Le magasin doit tenir au moms troth des 
series mentionnées ci-dessus, dont aucune ne dolt 
représenter plus de 50 % des ventes globales du 
magasin. Au moms in % des ventes globales du 
magasin doivent provenir des groupes tous autres 
articles ou divers. 

Ventes et recettes nettes totales 

11 s'agit du total des ventes de marchandises 
et des recettes provenant de reparations, de lo-
cation de materiel, de la vente de repas et d'au-
tres services, moms les rendus, les rajustements 
et les remises. La valeur des reprises n'est pas 
déduite. Les commissions sur la vente de 
merchandises appartenant b autrui et la valeur 
(au detail) des marchandises prelevees par le 
propriétaire pour son usage personnel sont comp-
tees. Les recettes hors exploitation, les recou-
vrements de mauvaises créances et les taxes de 
vente directes mont exclus. 

Stocks 

Cette rubrique englobe la valeur marchande des 
stocks détenus a la fin du mois ou de la période 
financière la plus rapprochée. 

Comptes a recevoir 

Il s'agit des cornptes et billets a recevoir 
des clients a Ia fin du mois, ainsi que de tout 
nouveau credit consenti au cours du mois, moms 
les paiements reçus. Les comptes escomptés a Ia 
banque, les titres vendus a des sociétés de fi-
nancement des ventes et les montants dus en vertu 
d'un régime de cartes de credit ne sont pas corn-
ptés. Les comptes a recevoir servant a garantir 
un emprunt bancaire ne sent pas considérés comme 
étant escomptés s'ils sont encore paywbies; lie 
sont donc inclus. 

Methodology 
	

Hthodologie 

The monthly sales values, published at 
the Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
ment store organizations. A 100% response 
rate is aimed for each month with the publi-
cation usually delayed if large department 
store organizations have not responded in 
time. The monthly sales figures are 
estimated when necessary, due only to late 
response, by applying an imputation method 
which is unique to each organization. 

Le chiffre des ventes mensuelles, publié pour 
le Canada, les provinces et les regions rnétropo-
litairies, est établi en fonction de l'univers des 
firmes de grands magasiris. Puisque l'on vise 
chaque mois un taux de réponse de 100 %, la pu-
blication est habituellernent retardée si une 
grande firme n'a pas fait parvenir sa declaration 
dans les délais prévus. Dans le cas d'une ré-
ponse tardive, il est possible de calculer un 
chiffre estimatif des ventes mensuelles grace a 
une méthode d'imputation qui est unique a chaque 
firme. 

	

The monthly sales values by department, 	 Le chiffre des ventes mensuelles par rayon pu- 
, 	pubi shed at the Canada level, are based 	 hi ié pour le Canada n 'est bode que cur lee fir- 
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required breakdown of sales. The percentage 
distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sales by 
department at the Canada level. 

The monthly stock values by department, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdowns of sales and stocks. A 
stock-to-sale ratio for each department, 
calculated from the reporting organizations, 
is applied to the corresponding department's 
monthly sales estimate in order to provide 
an estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
published at the Canada level, are based on 
a subset of department store organizations 
which are known to have accounts receiv-
able. Data for late respondents are esti-
mated by applying the monthly percentage 
change in accounts receivable, calculated 
from the reporting organizations, to the 
previous month's data of each organization 
that was late in reporting. 

Data Reliilit 

Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported 
by the organizations listed at the end of 
this publication. The survey can be con-
sidered as a complete census of the popula-
tion under consideration and therefore not 
subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known depart-
ment store locations, errors in published 
data can occur. These errors, called non-
sampling errors, are present whether a sam-
ple or a complete census of the population 
is taken and can be attributed to one or 
more of the following sources: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwill-
ingness of the respondent to provide correct 
information, misinterpretation of the ques-
tions because of definitional difficulties 
and different tendencies of different inter-
viewers in explaining questions or inter-
preting responses under different modes of 
cormunicat ion. 

ventes. La repartition en pourcentage des ventes 
per rayon obtenues auprès des firmes déclarantes 
est appliquée mu chiffre mensuel des ventes tota-
les pour le pays afin d'établir une estimation 
des ventes par rayon pour l'ensemble du Canada. 

Le chif'fre des stocks mensuels par rayon pu-
blié pour le Canada n'est fondé que sur les fir-
mes qui présentent Ia ventilation requise des 
ventes et des stocks. Pour chaque rayon, le rap-
port des ventes aux stocks (calculé a partir des 
declarations des f'irmes) est appliqué a l'estima-
tion des ventes mensuelles afin de produire une 
estimation des stocks pour le Canada. 

Le chiffre des contes a recevoir mensuel pour 
l'ensemble du pays provient des fumes de grands 
magasins qui ont de tels comptes. Les données 
relatives aux enquêtés retardataires sont esti-
mées comme suit: on calcule d'abord Ia variation 
en pourcentage des comptes 6 recevoir des firmes 
déclarantes, puis on Is fait porter sur les chif-
fres du niols précédent de la fine retardataire. 

Fiabilité des données 

Erreurs non liées N l'échantillonnage 

L'enquête mensuelle sur les ventes 
stocks des grands magasins porte sur tous les 
points de vente des firmes de grands roagasins 
énumérées a la fin de cette publication. Ctant 
donné qu'elle peut être considérée comme un 
recensement exhaustif de Is population observée, 
elle ne risque pas de comporter des erreurs 
d'echantillonnage. Par contre, inéme les données 
publiées d'un recensement qui dénombre intégrale-
nient chaque mois l'ensemble des points de vente 
connus des grands magasins peuvent être entachées 
d'erreurs. Celles-ci, dites non liées b l'échan-
tillonnage, se retrouvent tant dans les recense-
ments que dans les enquêtes par échantillonnage. 
Elles sont dues a un ou plusieurs facteurs panini 
les suivants: 

Le chomp couvert par l'enquête. L'erreur résulte 
d'un listage incomplet et dune couverture insuf-
fisante de la population visée. 

La réponse. Ici, l'erreur peut être attribuable 
a la conception du questionnaire et aux caracté-
ristiques de Is question, & l'incapacité ou au 
refus de l'enquêté de fournir des renseignements 
exacts, b l'interprétation fautive des questions 
due a des problèmes d'ordre sémantique, ou aux 
variations, d'un interviewer a l'autre et seloii 
le mode de communication retenu, dans l'explics-
tion des questions et dans l'interprétatinr' des 

rsporiseS 
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Non-response error. Some respondents may 
tfuse to answer questions, some are unable 

to respond, while others may be too late in 
ii , sponding. Data for the non-responding 
(:!iits can be imputed using the data from 
:sponding units or some earlier data on the 

uon-responding units if available. The ex-
tent of error due to imputation is usually 
unknown and is very much dependent on any 
characteristic differences between the re-
spondent group and the non-respondent group 
in the survey. This error generally in-
creases with increases in the non-response 
rate and attempts are therefore made to ob-
tain as high a response rate as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of 
final results. With regard to the estimates 
of this publication all attempts have been 
made to minimize the non-sampling errors: 
department store locations have been defined 
in a most precise manner; the questionnaires 
used in the survey have been carefully de- 
qned to minimize different interpreta- 
ons; detailed acceptance testing has been 
irried out for the different stages of 
titing and processing; and every possible 
fort has been made to reduce the non- 
sponse rate as well as the response 

burden. 

Non-sampling Error Measures 

La non-réponse. Certains enquêtés refusent de 
rpondie, d'autres en sont incapables et d'autres 
encore répondent trop tard. Lea données relati-
ves aux non-rpondants peuvent être imputées 
partir des chiffres fournis per lea répondants ou 
a l'aide des statistiques antérieures sur lea 
non-rpondants, si elles existent. On ne connalt 
généralement pas l'importance rim l'erreur d'impu-
tation; celle-ci vane beaucoup selon les carac-
téristiques gui distinguent les répondants des 
non-répondants. Come ce type d'erreur prend ha-
bituellement do l'ampleur b mesure qu'augmente le 
taux de non-rponse, on s'efforce d'obtenir le 
meilleur taux rim réponse possible. 

Le traitement. L'erreur peut se produire lors 
des diverses étapes du traitement, telles que le 
codage, l'entre, Is verification, Is pondération 
et Is totalisation. 

Ii eat difficile rim mesurer lea erreurs non 
liées b l'échantillonnage. En outre, il faut les 
cerner do sorte qu'elles me nuisent pas a l'uti-
lisation ou 9 l'interpretation des chiffres defi-
nitifs. S'agissant des estimations du present 
bulletin, tout a été mis en oeuvre afin de 
minimiser ce genre d'erreur. Ainsi, lea points 
de vente des grands magasins ont dt6 definis avec 
beaucoup rim precision; les questionnaires ont été 
concus aver soin efin rim reduire su minimum le 
nombre d'interprétations éventuelles; lea diver-
ses etapes rim verification et de traitement ont 
fait l'objet rim contrOles d'acceptation detail-
lés; enfin, on n'a absolument nien negligé pour 
que le taux de non-réponse et le fardeau rim 
réponse soient faibles. 

Estimation des erreurs non liées b l'échantillon- 
nage 

One source of non-sampling error is the 
non-response error. Text Table I assists 
users in evaluating this error, two response 
measures are derived, namely, the response 
rate which is a measure of the proportion of 
those units which have responded in time for 
inclusion in this publication and the re-
sponse fraction, which is a measure of the 
data response rate, and is the proportion of 
the published data which is based upon actu-
al reported data. 

The unit used in the Department Store 
Sales and Stocks Survey for derivation of 
the response rate is based on (1) the geo-
graphical regions, i.e., the 10 provinces, 
the two territories and the four metropoli-
tan areas, in which a department store orga-
nization operates department store locations 
.tid (2) the department store organizations 
tiemselves. For example, a department store 
ira reporting for 20 stores in Ontario 
uld be considered as one survey unit 

iii one organizational 	unit 	while 	an 

Parmi lea erreurs non liées a l'échantillon-
nage, on retrouve l'erreur de non-réponse. Le 
tableau explicatif I donne deux mesures do Is ré-
ponse qui aideront l'utilisateur a évaluer ce 
genre d'erreur. Le taux de réponse représente la 
proportion des unites qui ont répondu assez tOt 
pour être incluses dans Is présente publication. 
La fraction de réponse, par contre, est le taux 
de réponse des donriées, c'est-â-dire Is propor-
tion des chiffres publiées qui eat fondée sur des 
renseignements réellement déclarés. 

L'unité utilisée pour calculer le taux do re-
ponse rim l'enquête sur lea ventes et les stocks 
des grands magasins eat fondée sur (1) les ré-
gions (c'est-à-dire lea 10 provinces, deux tern-
toires et quatre regions métropolitaines) o'u les 
firrnes de grands magasins exploitent rims points 
de vente et (2) les firmes de grands magasins 
elles-mémes. Par exemple, une firme rim grands 
magasins qui produit une declaration pour 20 ma-
gasins en Ontario eat considérée come une unite 
d'enqute et une organisat ion, alors qu'une firme 
dont Is declaration porte sun cinq magasins a 
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organization reporting for five stores in 
Vancouver, 10 in British Columbia (excluding 
Vancouver) and two in Yukon would be con-
sidered as three survey units but only one 
organizational unit. 

The data variables under consideration 
for derivation of the response fraction are 
namely sales, stocks and accounts receiv-
able. 

Text Table I gives the non-sampling reli-
ability of the survey data with respect to 
the non-response error. The response rate 
is given as the percentage of survey units 
and the corresponding organizational units 
which have responded in time for inclusion 
in this publication. The response fraction 
is given as the percentage of the published 
data which is based upon actual reported 
data submitted by department stores. For 
example, a cell of 20 organizational units 
in which five respond for a particular month 
would have a response rate of 25% in terms 
of these units. If the five units repre-
sented $8 million out of a published esti-
mate of $10 million, the response fraction 
would be 80%. In cases such as these, the 
response rate alone would tend to under-
estimate the reliability of the estimate and 
both measures should be considered. 

Vancouver, 	10 en Colombie-Britannique (sauf 
Vancouver) et deux au Yukon reprsente troi'3 
unites 	;1u. 	 Jfl 

tion. 

Les variables dont ii faut tenir compte pour 
calculer la fraction de réponse sont les ventes, 
1mm stocks et les comptes a recevoir. 

Le tableau explicatif I donne Ia fiabilité des 
données d'enquête en matière d'erreurs dues b Is 
non-reponse. Le taux de réponse represente le 
pourcentage des unites d'enquête et des unites 
orgariisationnelles correspondantes qul ont 
répondu assez tot pour être incluses dans le 
present bulletin. Par contre, la fraction de 
réponse constitue le pourcentaqe des données 
publiées qui sont fondees sur des renseignements 
effectivement déclarés par les grands magasins. 
Par exemple, le taux de reponse d'une cellule 
comportant 20 unites donc cinq répondent lors 
d'un mois donne atteindrait 25 %. Cependant, si 
les cinq unites représentent $8 millions sur 
l'estimation publiée de $10 millions, Is fraction 
de reponse s'élèverait a 80 %. Comme le taux de 
réponse aurait, b lui seul, tendance h deprecier 
Ia Iiabilité de l'estimation dans un tel cas, ii 
faudrait tenir compte des deux unites de mesure. 

TEXT TABLE I. Measures of Reliability, Department Stores, Canada, 198?. 
January 

TABLEAU EXPLICATIF 1. t4esure de is fiabilité, grands magasins, Canada, 1982 
Janvier 

Response rate 	Response fraction 

Taux de reponse 	Fraction de 
réponse 

Survey units 	Organizational 
units 

Unites d'en- 	Organisations 
quête 

per cent - pourcentage 

Monthly sales total - Ventes mensuelles 
totales 98.2 	92.0 99.8 

Monthly sales by department - Ventes men- 
suelles par rayon ... 	 52.0 88.0 

Monthly stocks by department - Stocks men- 
suels par rayon ... 	 36.0 65.0 

Month-end accounts receivable - Comptes a 
recevoir a Is fin du mois ... 	 88.2 99.8 
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Seasonal Adjustment 

Seasonal adjustment(1) separates and mea- 
n-es the effect of recurring intra-annual 

'iriations resulting from normal differences 
i weather, holidays with invariable dates, 
or other events with a similar pattern of 
timing. An additional adjustment due to 
trading day variation is made for the de-
partment store series. This variation stems 
from the fact that a particular day of the 
week may occur five times in a particular 
month one year and only four times in the 
corresponding month in other years. This 
additional adjustment is made prior to the 
seasonal adjustment but is treated as part 
of the seasonal adjustment process. 

The department store series have been 
seasonally adjusted using ARIMA option of 
the X-11-ARIMA seasonal adjustment pro-
grain.(2) This new method of seasonal ad-
justment consists of extending the original 
series with one year of estimated values 
prior to the seasonal adjustment procedure. 
The estimated values are forecasts made by 
ARIMA models which have been fitted to the 
original series. 

The X-11 part of the X-11-ARIMA program 
relies primarily on the ratio-to--moving av-
"rage method to smooth the extended series 

a preliminary estimate of the trend-cy-
[e, computing ratios of the extended origi-
il series to the trend-cycle estimates and 
timating seasonal factors from these 
otios. These procedures are repeated a 

number of times to produce the final season-
al factors.(3) 

While seasonal adjustment provides a 
deeper understanding of the underlying 
trend-cycle of a series, the adjusted series 
still contains an irregular component. 
Small changes between months in the adjusted 
series may simply be irregular movements 
and, to obtain a clearer insight into the 
underlying trend, users should examine the 
adjusted series over a number of months. 

To assist the user, the Months for Cycli-
cal Dominance number, MCD, is provided.(4) 
The MCD is the shortest monthly span for 
which a certain ratio becomes and remains 
less than one, that is, the ratio for which 
the absolute average percentage change of 

See Tables 2, 9 and 13. 
For further explanation see The X-11-
ARIMA Seasonal Adjustment Method, 
Estela Bee Dagum, Statistics Canada, 
Catalogue 12-564E, Occasional. 

5) See Tables 114, 15 and 16. 
) See Tables 14, 15 and 16 (Column 1). 

Désai sonnal isat ion 

La d6saisonnalisation(1) isole et mesure i'm-
cidence des variations périodiques qui se pro-
duisent au cours d'une année en raison de l'évo-
lution normale du climat, des congés fixes et 
d'autres événements qui se répètent a intervalles 
réguliers. On rajuste également la série des 
grands magasins pour tenir compte de Ia variation 
du nombre de jours commerciaux. Celle-ci est due 
au fait qu'un mois donné peut compter, par exern-
ple, cinq samedis une année, mais seulement qua-
tre l'anriée suivante. Cet ajustement est apporté 
avant le désaisonnalisation proprement dite, mais 
ii est considéré come partie intégrante de cette 
derriere. 

La série des grands nagasins a été désaisonna-
lisée mu moyen de l'option ARMMI du programme de 
désaisonnalisation X-11-ARfrtlI (voir Ia note don-
née plus loin)(2). Cette technique consiste a 
ajouter b la série d'origine une année de données 
estimatives avant de procéder a Ia désaisonnali-
sation proprement dite. Les données estimatives 
proviennent de previsions réalisées par des mode-
les AR*1l ajustés h la série initiale. 

La partie X-11 du programme X-11-ARMMI fait 
surtout appel b la méthode de rapport aux inoyen-
nes mobiles pour effectuer le lissage de la série 
corrigée et obtenir une estimation provisoire de 
la tendance-cycle, pour calculer les rapports de 
la série initiale (ajustée) aux estimations de la 
tendance-cycle et pour estimer les facteurs sai-
sonniers a partir de ces rapports. Les facteurs 
saisonniers définit ifs ne sont produits que lors-
que ces operations ont été exécutées plusieurs 
reprises(3). 

Bien que la désaisonnalisation perrnettre de 
mieux comprendre la tendance-cycle fondamentale 
d'une série, la série désaisonnalisée n'en con-
tient pas coins une composante irrégulière. De 
légères variations d'un mois a l'autre dans la 
série désaisonnalisée peuvent être de simples 
mouvements irréguliers; pour avoir une meilleure 
idée de la tendance fondainentale, les utilisa-
teurs doivent donc examiner les series désaison-
nalisées d'un certain nombre de nois. 

P cette fin, us disposent des rnois a domi-
nance cyclique, ou MDC(4). Il s'agit du plus 
petit nombre de mois pour lesquels un certain 
rapport devient et reste inférieur a l'unité; 
autrement dit, c'est la période pendant laquelle 
le taux de variation rnoyen absolu de la tendance- 

Voir les tableaux 2, 9 et 13. 
Pour plus ample information voir La m6thode 
de désaisonnalisation X-11-AR*1I, par Estela 
Bee Dagum, Statistique Canada, no 12-564F mu 
catalogue, hors série. 
Voir les tableaux 14, 15 et 16. 
Voir les tableaux 14, 15 et 16 (colonne 1). 
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the trend-cycle of the seasonally adjusted 
series becomes greater than the absolute 
average percent change of the irregular 
component. The MCD can be interpreted as 
the number of months over which a change in 
the seasona1ly adjusted series must move in 
a given direction before one can be rea-
sonably certain that the trend-cycle of that 
series also has moved in the given direc-
tion. Clearly small MCD's are desirable and 
indicative of a smooth series. Applying a 
moving average to the seasonally adjusted 
data of MCD length tends to smooth irregular 
movements which may obscure the underlying 
trend-cycle. The MCD moving average pro-
vides a method of reducing all type8 of 
series to approximately the same degree of 
smoothness, whatever the size of the irre-
gular component in the original series. 

Explanatory Notes 

The percentage changes in sales shown in 
this publication are based on the total 
dollar volume of receipts for each of the 
periods being compared. These trends in-
clude the effect of stores starting opera-
tion or ceasing operation and are not 
limited to identical stores, i.e., those in 
operation in both of the periods being com-
pared. 

The stock-sales ratios(5) are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stocks ratios(6) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning 
and ending stocks at selling value for the 
month. 

The metropolitan areas of Montréal, 
Toronto, Winnipeg and Vancouver are census 
metropolitan areas as defined by the 1971 
Census. 

	

The coimnodity reference 	list, which 
describes in detail the commodities 
comprising each of the 40 departments noted 
within, is published in the January issue of 
this publication. 

Revisions to department store sales and 
stocks are published yearly in the March 
issue of this publication. Revisions to 
month-end accounts receivable are published 
on a monthly basis.  

cycle de la série désaisonnalisée est supérieur 
celui de is coruposante irrégulière. Le MDC peut 
être considéré comme le nombre de mois que dolt 
durer une variation de la série désaisonnalisée 
dans une direction donnée avant qu'on ne puisse 
être raisonnablement certain que la tendance-
cycle de la série évolue dans is rnême direction. 
Ainsi, un MDC peu éievé est souhaitable et mdi-
que la presence d'une série lisse. L'application 
d'une moyenne mobile aux données désaisonnalisées 
dont is période est égale au MDC tend b lisser 
les mouvements irréguliers pouvant dissimuler la 
tendance-cycle fondarmientaie. La inéthode de la 
moyenne mobile du MDC permet de réduire tous les 
genres de série a peu près au inême niveau de us-
sage, quelle que soiL ia taille de la composante 
irrégulière dana is série initiale. 

Notes explicatives 

Les variations des ventes en pourcent age don-
née dans ia présente publication est fondée sur 
la valeur totale des recettes pour chacune des 
périodes observées. Elle tient compte des maga-
sins qui ont ouvert leurs portes et de ceux qui 
les ont fermées; autrement dit, elle ne se limite 
pas aux magasins qui ont rt xpi d3n' 
toutes lea périodes en causr. 

On obtient lea ratios stocks-ventes(5) en d-
visant is valeur rnarchande des stocks a la fin du 
mois par le chiffre des ventes pour le rnois. 

On obtient lea ratios ventes-stocks(6) en di-
visant le chiffre des ventes pour le mois par Ia 
valeur marchande inoyenne des stocks en debut et 
en fin de mois. 

Les regions métropolitaines de Montréal, de 
Toronto, de Winnipeg et de Vancouver 
correspondent aux regions métropolitaines du 
recensement de 1971. 

La liste de référence des marchandises, qui 
décrit en detail les produits de chacun des 40 
rayons présentés dans cette publication est 
reproduite dans le numéro de janvier. 

Les chiffres révisés des ventes et des stocks 
des grands magasins sont publiés chaque année 
dans le numéro de mars du present bulletin. Les 
revisions aux comptes a recevoir en fin de mois 
sont apportées mensuellement. 

I 

See Table 10. 	 (5) Voir tahleu 10. 
See Table 11. 	 (6) Voir tahIeu 11. 
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Nber of shopping days that this publi- 
t ion is based on varies from month to 

, 	H)rlth. See Text Table II for the number of 
:wpping days the current publication is 
ised on. 

Le nombre de jours coiunerciaux sur lesquels 
sont bases les renseignements présentés ici vane 
d'un mois b l'autre. Le tableau explicatif II 
donne le nombre de jours pour Is période Ia plus 
récente. 

TEXT TABLE II. Nunber of Shopping Days, by Month, 1981 and 1982 

TABLEAU EXPLICATIF H. Nonibre de jours convnerciaux, par maim, 1981 et 1982 

1982 	 1981 

Total number Number of Total number Number of 
of shopping Saturdays of shopping Saturdays 
days days 

Nombre total Nombre de Nombre total Nombre de 
de jours samedis de jours samedis 
cormierciaux coiwnercieux 

January - Janvier 25 5 26 5 
February - Février 24 4 24 4 
March - Mars 27 4 26 5 
April - Avril 25 4 25 4 
May.-Mai 26 5 26 5 
lune - Juin 26 4 26 4 
July - Juillel 26 5 26 4 
Auqust - AoOt 26 4 25 5 

, 	ptember - Septembre 25 4 25 4 
Hiober - IJctobre 25 5 26 5 
\ vember - Novembre 26 4 25 4 
December - Décernbre 26 3 26 4 
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Department Store Sales by Month, Canada, Unadjusted 
and Seasonally Adjusted, 1981 and 1982 
Ventes des grands magaslns par mois, Canada, non désaisonrialisé 
et désalsonnalisé, 1981 et 1982 
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TA&( 1. Department State Manthly Sales, by Department, Canada, 1981 ww 1982 

1982 	 1981 	 I 
Department 	

January 	January 	February 	March 	April 	May 	 Jane 	 I 

Jansier 	Janyler 	Fyrier 	Mars 	 Aeril 	Nai 	 Juin 	 Juillet 

No. 
thousands of dollars 

ailliere do dollars 

1 	Women's and misses' dresses, Ho,jsedremaes, 8,164 9,774 10,657 13,749 18,105 21,250 18,841 16,300 
aprons and uniforms 

2 	Women's and misses' coats and suits 10,424 11,691 11,550 14,427 13,775 7,976 5,627 6,896 

3 	Women's and misses' sportswear 25,164 27,152 28,072 38,885 45,423 48,500 45,931 40,368 
4 	Furs 4.191 4,779 2,470 1,600 646 998 487 1,373 

Infants' and children's wear and nursery 15,429 14,991 14,640 17,960 22.593 20,171 20,064 19,956 
equipment 

6 	Girls' and teenage girls' wear 7,450 8,739 10,230 14,415 15,675 14,473 14,319 12,591 
7 	Lingerie and women's sieepwear 8,947 9,551 9,764 11,410 13,919 15,635 15,111 14,939 
8 	Intimate apparel 6,663 7,535 6,230 8,464 9,837 10,080 10,081 9,145 
9 	Millinery 1,362 1,061 BOB 806 1,054 868 831 885 

10 	Women's and girls' hosiery 7,532 7,529 6,502 8,276 9,558 8,783 7,918 6,379 

11 	Woman's and girls' gloves, mitta and 8,098 8,522 8,277 10,811 12,980 12,851 11,977 10,268 
accessories 

12 	Women's, misses' and children's footwear 12,965 14,422 13,556 20,815 28,258 23,663 21,838 17,856 

13 	Men's clothIng 22,428 24,369 22,063 31,802 73,464 32,375 35,442 26,040 
14 	Hen's furnishings 21,340 22,125 19,536 25,665 28,996 30,045 48,389 29,571 
15 	Boys' clothing and furnishings 6,041 6,544 6,308 8,755 11,288 9,914 9,121 

16 	Hen's and boys' footwear 9,287 9,212 9,144 12,998 16,117 15,271 15,796 12,019 
17 	Food and kindred products 48,298 50,381 52,272 45,722 55,617 55,093 48,258 48,371 
18 	Toiletries, coma,etics and drugs 37,472 12,965 51,225 34,217 37,741 39,135 37,869 37,502 

19 	Photographic equipment and supplies 9,033 9,592 8,120 9,633 11,115 11,955 14,252 13,627 
20 	Piece goods 3,866 4,793 4,765 5,641 5,503 5,062 4,340 3,593 

21 	Linens and domestics 23,688 25,045 14,047 17,742 20,870 22,151 23,583 26,987 

22 	Seallsares and notions 8,695 9,660 7,441 7,718 7,836 6,614 6,600 7,175 
23 	£1iina and glassware 7,319 8,604 7,508 9,182 10,279 11,267 11,283 10,960 
24 	floor coverings 9,052 11,012 10,848 12,779 12,976 13,166 12,719 12,778 

25 	Draperies, curtains and furniture coy- 9,524 11,252 9,849 13,288 15,239 15,520 16,168 16,770 
er ings 

26 	Lamps, pictures, mirrors and all other 6,078 7,715 5,997 7,264 8,077 7,681 7,696 8,890 

hoes furnishings 
27 	furniture 37,565 51,722 33,796 43,720 43,722 50,775 62,073 81,357 
28 	Major appliances 35,255 41,297 28,799 37,193 39,604 42,777 56,586 45,191 

29 	Television, radio and music 27,745 29,714 22,358 27,090 27,057 26,070 26,306 29,377 

30 	Housewares and small electrical appliances 22,897 23,298 24,198 23,028 29,017 32,809 31,524 31,361 

31 	Hardware, painte, wallpaper, etc. 21,155 19,970 18,157 21,187 29,113 34,462 31,960 26,954 

32 	Pliiablng, heating and building materials 6,267 6,713 6,431 8,034 10,285 11,590 10,605 9,706 

53 	Jeweltery 9,668 9,975 11,416 15,025 17,815 20,031 18,968 16,322 

34 	Toys and games 6,915 6,953 7,588 9,345 13,516 11,201 11,415 12,904 

35 	Sporting goode and luggage 19,872 21,071 15,571 21,194 28,394 32,218 35,361 30,851 

36 	Stationery, books and magazines 17.447 18,225 16,715 17,400 19,522 19,993 19,952 18,430 

77 	Gasoline, oil, auto accessories, repairs 16,159 12,831 11,890 14,931 17,957 17,956 17,970 17,969 

and supplies 
38 	Heals and lunches 18,714 17,674 16,494 19,231 19,587 20,698 20,288 20,21(' 

$9 	Repairs and services 6,410 5,622 4,866 5,919 5,976 6,071 6,482 6,44' 
40 	All other dopertments 19,900 19,867 18,727 21,924 30,031 35,983 29,853 25, 

41 	111141 	ALL 	t$PARI)*Nli, 6011,079 683,951 568,881 689,205 773,717 877,993 835,884 751,H)11 
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5&(AU I. Yantes .an.uelLee dam gesnab mmgwina, por r.yan. Canada, 1981 at 1 

981 Change - Variation 

Auuat 	September 	October 	November 	December January 1982/ January 
December 1982/1981 
1981 ayoo 

AoOt 	 5.pteatre 	Octobre 	Noveabre 	0ces*,re Janvier 1982/ Jarwier 
dcembre 1982/1981 
1981 

NO 
thousands of dollars per cent 

milliera de dollars pourcantage 

15,225 16,905 16,086 18,421 22,842 - 64.3 - 	16.5 Robes, robes de mnage, tabliara at wii- 	 1 
formes pour dance at jeunea files 

15,446 19,536 25,362 21,346 23,703 - 56.0 - 	10.8 Manteaus at tailleurs pour dauea at jeunes 	2 
fi lies 

44,879 59,572 50,431 52,638 69,436 - 63.8 - 	7.3 YBtemeots sport pour dames at jeunes files 	3 
2,204 2,800 3,625 4,534 6,950 - 39.7 - 	12.3 lourruree 	 4 

23,402 24,469 25,345 25,819 36,185 - 57.4 • 	2.9 V8tements pour bbds at enfanta at articles 	5 
do chasUres denfanta 

22,688 18,169 16,396 17,934 25,121 - 70.3 - 14.7 0tcments cia fillettea at d'adojeacac,taa 	6 
12,551 15,265 16,547 23,929 43,184 - 79.3 - 	6.3 Lingerie at v6teaents do noit pour dames 	 7 
8,997 9,587 8,617 9,500 13,087 - 49.1 - 	11.6 Soos-v8teisents 	 8 

889 1,469 2,126 3,123 3,945 - 65.5 + 28.4 Chapeauci 	 9 
1,373 10,667 10,937 10,687 15,586 - 	51.7 -- Baa pour dales at fillettes 	 10 

11,416 16,619 16,583 21,369 35,037 - 76.9 .. 	5.0 Cents, moufies at articles cia parure pour 	11 
dames at filiettea 

22,104 28,614 28,236 26,355 31,323 - 58.6 - 	10.1 Chaussures pour dames, jaunea files at 	 12 
enfant a 

11.'52 41,073 42,076 50,135 68,716 67.4 - 	8.0 98tementa pour hocames 	 13 
119 56,196 37,530 56,255 100,808 - 78.8 - 	3.5 Articles dhabillmment pour ho,anes 	 14 

2 11,823 11,730 13,649 22,321 - 72.9 - 	7.7 V8teaents at articles d'habillement pour 	15 
garcona 

I 
' 17,234 17,168 17,882 23,436 - 60.4 + 	0.8 Chaussures pour hname4 at garcons 	 16 

"8 47,868 55,930 66,402 76,481 - 36.8 - 	4.1 Produita slimentoires at conneuas 	 17 
1.115 38,702 42,975 50,461 100,686 - 66.8 + 	1.5 Articles de toilette, coamétiquee at mdi- 	18 

caments 
14,562 13,296 12,986 16,609 31,811 - 11.6 - 	5.8 Appareila at foornituree photographiques 	19 
4,545 5,722 6,018 6,186 4,605 - 16.0 - 	19.3 TIssue 6 Is pièce 	 20 

23,554 25,638 25,049 25,237 39,605 - 411.2 - 	5.4 Ltterie at linqe de maison 	 21 
7,464 10,321 10,729 10,039 12,620 - 	31.1 - 	10.0 Marcus articles 	 22 
9,769 11,955 11,177 18,301 36,041 - 79.7 - 14.9 Porcelaina at verrerie 	 23 

11,291 12,253 14,116 13,976 12,311 - 26.5 - 	17.8 Revêtemanta de pianchar 	 24 
14,241 14,880 15,932 15,914 17,826 - 46.6 - 	15.4 Tentures, 	ricleaUcc at houases 	 25 

7,981 8,710 9,268 13,026 20,340 - 70.1 - 	21.2 Lampes, tableau,,, miroira at autres articles 	26 
dameublement pour Is maison 

57,828 44,415 42,234 41,441 42,272 - 	11.1 - 27.4 Meubles 	 27 
37,748 39,375 41,570 38,116 43,490 - 18.9 - 	14.6 Cros spparails anagera 	 28 
29,765 32,673 35,895 45,604 70,303 - 68.5 - 	6.6 Iivision, 	radio at auaique 	 29 
30,907 29,303 34,358 42,503 75,348 - 69.6 - 	1.7 Articles do mnaqe at pelts sppareiia 	lec- 	30 

triquem 

24,835 23,850 27,060 26,868 37,838 - 44.1 • 	5.9 Quincaillerie, peinture, papier-tenture, 	31 
etc. 

9,116 9,048 10,492 9,389 9,385 - 	33.2 - 	6.6 Hatriei de plo,aberie, chauffage at cons- 	32 
tnict ion 

17,312 22,185 19,325 33,417 67,819 - 85.7 - 	3.1 Bijouterie 	 33 
12,646 12,227 21,276 47,723 76,988 - 95.0 - 	0.5 Jouets at jeux 	 34 
24,945 22,815 23,472 28,380 53,876 - 	63.1 - 	5.7 Articles de sport at valises 	 35 

27,346 26,354 23,268 31,923 60,620 - 	71.2 - 	4.3 Papeterie, 	livrea at revima 	 36 
17,550 56,149 22,490 22,667 23,064 - 29.9 • 25.9 Essence, huile, acceasoirea d'auto,eobile, 	37 

rApsrat ion at fourr,ctures 
:27 20,366 21,888 23,159 30,880 - 40.7 + 	3.6 Repas at casse-croOtes 	 38 
'7 6,928 8,273 9,568 9,631 - 33.4 * 	14.0 Services at 	travaus de reparation 	 39 

IT 23,401 27,697 25,947 46,932 - 57.6 * 	0.2 bus outran rayona 	 40 

/11(,,996 848,390 892,279 1,036,432 1,542,452 - 61.1 - 	6.8 blAt, IWS 659056 	 41 
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TA8LE 2. Department Store Monthly Sales, Seasonally Mijueted, by Depart m*',it 19131 	1.1 198/ 	I' 

l 1982 

January J,.,,ir y (I,, 
Department 

Jw,yier Imivier fvrier Mere Aeril Mci Juin 

No. 
thousands of dollars 

etilliers do dollars 

1 Women'S and misses' dresses, houeedresaes, 14,120 16,452 16,305 16,100 17,026 15,803 16,175 

aprons and uniforms 
2 Women's and misses' coats and suits 13,901 15,462 16,851 13,386 13,447 14,190 13,932 

3 Women's and misses' sportswear 41,368 47,218 43,733 45,634 47,628 42,863 46,866 

4 Furs 2,236 2,632 2,309 2,716 2,195 5,357 3,331 

5 Infants' and children's wear and nursery 21,546 20,832 21,879 20,670 23,515 21,016 23,739 

equipsent 

6 Girls' and teenage girls' wear 14,708 15,185 17,307 15,869 16,238 15,407 16,238 

7 Lingerie and women's sleepwear 16,523 16,830 16,928 15,889 16,847 15,757 16,820 

8 Intimate apparel 8,494 9,356 8,856 9,385 9,329 9,159 9,110 

9 Millinery 1,657 1,264 1,460 1,460 1,462 1,246 1,326 

10 Women's and girls' hosiery 9,245 8,846 8,774 9,278 9,208 8,808 9,411 

11 Women's and girls' gloves, mitts and 13,812 14,197 14,460 14,637 15,132 13,817 14,651 

12 
accessories 

Women's, misses' and children's footwear 21,195 22,349 24,895 24,173 22,733 22,115 23,621 

13 Men's clothing 35,264 36,389 37,102 34,932 36,173 37,096 37,004 

'lr.'i 	r'hmq; T6,572 36,7'' 35.517 37,3130 38,102 17.006 39469 

- 
1? loud and kindred prodicti ,i-i 

18 Toiletries, cosmetics and drugs 43,743 41,669 41,506 40,969 41,508 42,322 45,14 

19 Photographic equient and supplies 12,542 12,874 13,585 13,058 13,707 13,872 14,772 

20 Piece goods 4,529 5,411 5,625 5,362 5,346 4,596 4,711 

21 Linens and domestics 22,685 23,215 22,520 23,406 25,084 24,379 25,440 

22 Saallwares and notions 8,099 8,822 8,950 8,429 8,365 8,125 8,553 

23 0,ina and glassware 10,878 12,482 12,864 13,389 13,313 12,661 14,166 

24 floor coverings 10,688 12,609 13,597 13,564 13,329 13,025 13,456 

25 Draperies, curtains and furniture cow- 12,278 14,042 14,303 14,753 14,263 14,823 15,620 

or i ngs 

26 Lamps, pictures, mirrors and all other 8,249 10,034 8,720 8,963 8,835 9,343 9,624 

27 
130150 furnishings 

furniture 34,811 46,193 64,821 49,013 46,668 48,593 62,713 

28 MaJor appliances 35,597 41,438 41,715 42,155 45,785 40,748 51,077 

29 television, 	radio and eusic 51,258 32,634 32,206 32,965 54,800 34,836 37,261 

30 Housewares and small electrical appliances 33,65? 32,962 34,549 31,483 33,847 33,775 35.802 

31 Hardware, paints, wallpaper, etc. 30,825 27,630 27,522 25,898 27,556 28,084 28,381 

32 Plimblng, hosting and building materials 8,355 9,053 9,360 9,455 9,6138 9,037 8,563 

33 Sewellery 20,453 20,074 21,251 21,791 22,400 22,639 22,402 

34 loys and games 20,137 19,436 20,416 19,220 20,585 18,078 19,393 

35 Sporting goods and luggage 27,256 27,105 27,504 51,049 28,635 28,371 28,147 

36 Stationery, books and magazines 23,084 23,404 24,134 23,555 24,796 24,435 24,718 

37 Gasoline, oil, auto accessories, repairs 21,787 16,851 17,404 17,237 16,973 17,623 17,940 

38 
and supplies 

Meals and lunches 21,427 20,000 20,702 20,773 20,789 21,669 21,253 

39 Repairs and services 7,450 6,263 6,314 6,777 6,821 6,345 6,448 

40 All other departments 28,091 26,763 27,732 25,687 26,353 25,105 26,162 

41 TOIN.. ALL 0(PARTU1TS 803,641 834,306 847,678 834,288 865,863 837.993 904,141 

Each department, 	inrint  (1) 
"Total 	all 	departniert n 	- 
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AIIL[A*J 2. Vamt.s ..neusllu dim goamde .agseine, d6aaieoiwialiséas, par rayi, Caiada, 1981 at 1982(1) 

1 Change - Variation 

iv 	 August 	September 	October 	November 	December January 1982/ 
Decener 1981 	

Rayon 

Julliet 	AoOt 	 Septambre 	Octobre 	Novembre 	Ucembre Janvzer 1982/ 
d6cept,re 1981 

No 
thousands of dollars per cent 

mtillers do dollars pourcentage 

17,198 16,240 16,489 16,428 17,989 16,395 - 	13.9 Robes, 	robes do 	n4naqe, tabliers at teti- 	 1 
formes pour danes at Jeunes Cities 

14,307 14,540 14,761 15,716 14,443 15,507 - 10.6 Manteaux at tailleurs pour demes at Jeunes 	2 
C illes 

46,030 45,997 47,992 47,151 46,944 46,198 - 10.5 V8tements sport pour dames at jeunes fillas 	3 
2,537 2,075 2,505 3,125 2,522 3,241 - 	31.0 Fourrures 	 4 

22,685 21,896 21,445 22,087 22,506 23,082 - 	6.7 VAtements pour b6b6s at enfsnts at articles 	5 
do chambres denfants 

15,709 16,445 15,568 15.547 15,470 15,936 - 	7.8 V8temenls de fillettes at dadoieacentes 	6 
17,293 16,657 16,754 17.197 17,585 17,008 - 	2.9 Lingerie et 0tements do nuit pour dames 	 7 
8,923 9,302 9,091 9,382 9,938 9,292 - 	8.6 Sous-n6tements 	 8 
1,335 1,398 1,598 1,842 1,571 1,722 - 	3.8 Chapeaux 	 9 
8,973 8,651 9,296 9,355 9,458 9,600 - 	3.7 8mm pour dames at fillattas 	 10 

14,608 15,051 15,909 15,708 14,574 14,344 - 	3.8 Gants, soufles at articles do parure pour 	11 
damesat 	Fillettem 

23,897 22,655 22,681 22,649 20,086 23,530 - 	9.9 r Chaussues pour dames, jeunas filles at 	 12 
enfant s 

36,663 38,047 37,187 36,148 36,324 36,916 - 	4.5 VAtemente pour hoanem 	 13 
38,757 37,055 39,178 38,843 37,846 37,931 - 	3.6 Artivlen 	d'hahlllevevt 	pour letnsses 	 14 

;4 .i !,..5.' 51,10' 14, liv 00 954 45,986 4.3 Art i,lvn 	on 	to! let iv, 	ronnét Iqovi 	vi 	reed!- 	16 
cements 

1,512 14,880 14,645 14,662 15,069 13,367 - 	6.2 Appareils at 	fournitures photographiquas 	19 
4,667 4,949 4,993 5,047 5,446 4,829 - 	6.2 lissus 8 La pièce 	 20 

24,657 24,358 22,920 24,298 23,535 28,738 - 	8.3 Literle et 	linge do matson 	 21 
8,522 8,835 9,023 9,311 8,629 8,451 - 	4.2 Menus articles 	 22 

13,018 11,691 12,591 13,069 13,371 13,266 - 18.0 Porcelairie at verrerie 	 23 
12,777 12,140 11,188 11,345 11,620 12,603 - 	15.2 Ren8tements do plancher 	 24 
15,509 15,111 14,022 14,226 14,745 15,202 - 	19.2 lentiures, rideaux at housses 	 25 

9,939 9,064 8,931 9,047 9,757 9,526 - 13.4 Lampes, 	tableaux, miroirs at autres articles 	26 
d'ameublement pour Is maison 

40,528 37,483 41,297 40,528 41,420 43,521 - 20.0 Meubiee 	 27 
36,815 36,412 34,944 39,139 38,447 40,740 - 12.6 Gros appareils s6nsgers 	 28 
38,440 32,756 28,889 33,440 35,520 33,454 - 	6.6 I616vision, radio at musoque 	 29 
32,218 33,734 31,658 36,470 35,871 34,223 - 	1.7 Art ivies do sénaqa at petite apparails 	lec- 	30 

triques 

28,412 27,485 24,781 24,036 25,852 26,794 .. 	15.0 Quincajllerie, peinture, papler_tenture, 	31 
etc. 

8,420 10,575 8,173 9,529 10,194 9,803 - 	14.8 MatAriel do plomberle, chauffage at cons- 	32 
truct ion 

21,507 22,318 24,143 22,749 24,415 21,985 - 	7.0 Bijouterie 	 33 
19,713 21.218 20,550 20,360 21,361 20,625 - 	2.4 Jouets it jeun 	 34 
28,003 29,239 28,306 27,562 26,459 28,332 - 	3.8 Articles do sport at causes 	 35 

24,004 25,940 25,013 25,862 24,987 26,422 - 	12.6 Papeterle, lieres at revues 	 36 
17,810 19,629 17,559 18,645 18,537 16,817 + 29.5 Essence, huile, acceasoires d'automobile, 	31 

r6paration at fournitures 
20,704 20,457 21,190 20,974 21,117 21,388 .. 	0.2 Rapes et casse-croOtes 	 38 
7,248 6,859 6,930 7,056 7,219 7,166 • 	4.0 Services at travaus do rdparation 	 39 

26.270 27,325 28,923 29,057 28,392 30,836 - 	8.9 bus aitres rayona 	 40 

H40,511 885,502 828,749 847,932 064,558 862,090 - 	6.8 TOTAL, 1WS MASONS 	 41 

incleant 'total, 	taos rayorn", 	a dtC ajust6 individuellernerrt. En coosquence, Ia some des rayome me cxirresporxi pea ml "Total, tous 
Chaque rayon, rsyona". 
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TA&E 3. 04p.rtnt Store Pnthly Sales, by Province and Selected Metropolitan Area, 1980 and 1981 

1982 1961 

January January February March April May 
Province and selected 
metropolitan area 

Jenvier Janvier Fdvrier More Ann! Hal Juin Juillet 

No. 
thuaando of dollars 

.illi.ra do dollars 

1 Newfoundland 5,603 6,012 6,184 7,847 9,494 9,609 9,854 8,848 

2 Prince tdward Island 3,311 3,280 3,185 3,273 4,317 4,316 4,973 5,306 

3 Nova Scotia 12,967 12,104 12,952 15,077 20,085 19,956 20,309 18,841 

4 New Brunswick 10,210 10,436 10,409 12,436 17,078 16,220 16,612 14,786 

5 Quebec 106,158 117,260 100,803 118,500 144,831 154,884 145,747 135,979 

6 Ontario 209,112 226,711 193,333 272,652 278,621 290,044 307,749 258,671 

7 I4anitobe 28,921 30,286 28,516 37,528 40,614 40,472 40,104 39.781 

8 Saskatchewan 15,630 17,336 16,220 21,595 22,961 23,703 22,475 21,182 

9 Alberta 94,682 94,659 86,057 105,753 112,504 118,234 121,475 113,759 

10 British Colia 111,571 123,894 109,290 132,072 140,829 142,628 143,632 137,567 

11 Yukon and Northwest 1,913 1,992 1,932 2,473 2,403 2,928 3,355 3,085 
Territories 

12 CANNM 600,019 643,951 568,881 689,205 193,137 822,993 835,884 757,805 

13 Montr6el 65,774 73,242 62,569 72,735 89,387 94,134 88,374 82,622 

14 Toronto 87,801 96,024 81,007 95,652 113,130 118,197 126,725 104,6' 

15 Winnipeg 26,332 27,617 26,085 33,866 36,738 36,502 35,752 35,8 

16 Vancouver 68,830 78,018 68,220 81,280 86,254 85,943 86,143  

TABI1 4. N,er of Department Store Locations, by Province and Selected Metropolitan Are., 1981 and 1982 

1982 1981 

Province and selected 
metropolitan area January January February March AprIl May Ji.rie 

Janvier Janvier fvrier Mars Asril Mac Juin 

No. 
nisiber - noebre 

I Newfoundland 15 17 16 17 17 17 16 

2 Prince tdoard Island 7 7 7 1 7 7 7 

3 Move Scotia 30 28 29 29 30 30 30 

a New Brunswick 27 25 25 26 26 26 26 

5 Quebec 163 161 161 161 161 162 160 

6 Ontario 294 279 279 264 , 	 285 285 285 

7 Manitoba 37 36 37 37 37 37 37 

8 Saskatchewan 26 26 26 26 26 26 26 

9 Alberta 62 65 65 65 66 66 67 

10 British Col,.apbia 99 95 95 96 96 96 96 

11 Yukon and Northwest 7 7 7 7 7 1 7 

Ierr I tories 

12 CANP0#I 187 746 747 755 158 759 757 

13 I4antr6ai 80 80 80 88 80 80 

14 toronto 86 80 80 84 84 84 

15 Winnipeg 29 29 29 29 29 29 

16 Vancouver 40 40 40 40 40 41] 
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Sill F AU 3. Ventem NerwKw1les cm granide .agaein., per province at rerteinea wee métropoittainee, 1981 at 1982 

Change - Variation 

August September October November December January 1982/ January 
December 1982/1981 Province et renames 
1981 zones idtropolitainee 

AoOt Septeabre Octobre Novembre Décembre Janvier 1982/ Janvier 
décembre 1982/1981 
1981 

NO 
thouewids of dollars per cent 

millierm de dollars pourcentage 

10,479 9,526 10,456 13,146 19,400 - 	71.1 - 	 6.8 Terre-F6euve 1 

4,969 4,8130 4,488 5,360 8,516 - 61.1 .v 	0.9 lle-du-Princr-Cdouard 2 

20,934 19,599 21,163 29,060 45,534 - 71.5 v 	1.1 Nouvelle-Ceosse 3 

16,560 16,995 18,438 23,618 34,022 - 70.0 - 	 2.2 Nouveau-Brunawick 4 

143,855 146,869 159,084 176,579 264,016 - 59.8 - 	 9.5 Québec 5 

267,875 301,967 312,584 368,786 562,317 - 62.8 - 	 7.8 Ontario 6 

38,840 84,651 45,423 54,511 76,621 - 	63.3 - 	 4.5 Manitoba 7 

21,490 22,636 25,556 30,263 42,556 - 58.0 - 	 9.8 Saskatchewan 8 

121,143 125,211 139,365 157,178 225,573 - 56.9 Alberta 9 

136,600 152,886 152,058 178,945 258,886 - 	62.1 - 	 9.9 Colombie-Britwnnique 10 

3,162 3,245 3,066 2,985 5,051 - 	61.1 - 	 4.0 Yukon at 	lea Tern- 11 
toires do Nord-Onnst 

786,686 868,390 892,279 1,036,432 1,542,452 - 68.8 - 	 6.8 CN4ADA 12 

IYI,486 92,978 99,300 110,690 165,291 - 49.3 - 10.2 Montréal I) 

56iJ 126,829 126,385 147,324 230,378 - 61.9 - 	 8.6 Toronto 14 

.713 40,651 41,004 49,523 68,668 - 61.7 - 	 4.7 WinnIpeg 15 

92,585 91,004 109,284 153,147 - 55.1 - 	11.8 Vancouver 16 

IAHLEAIJ 4. Ire de auccurmalem des grands magesine, per province at certalnes races métropolitainee, 1981 at 1982 

iII:1 

July 

Jumilet 

August 

AoOt 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

Déceebre 

Province at renames 
zones métropulitaines 

NO 
nueber - rmmbre 

16 16 15 15 15 15 Terre-Neuse 	 1 

7 7 1 7 7 7 Ile-du-Prince-dauard 	2 

30 30 30 30 50 30 Nouvelle-Fcosse 	3 

26 27 27 27 27 27 Nouveau-Brunswick 	4 

160 162 159 160 163 163 Québec 	 5 

285 290 290 292 294 294 Ontario 	 6 

37 37 37 37 37 37 Manitoba 	 7 

25 26 27 26 26 26 Saskatchewan 	 8 

66 70 78 80 82 82 Alberta 	 9 

96 96 96 97 99 99 Coloabme-Bnitannique 	10 

7 7 7 7 7 7 Yukon et 	lea Tern- 	II 
toires do Nord-Onnat 

755 768 773 178 187 787 CNFA&M 	 12 

80 80 80 80 80 Montréal 	 13 

85 85 85 86 86 Toronto 	 14 

29 29 29 29 29 Winnipeg 	 15 

40 40 40 40 40 Vancouver 	 16 



Sales - Ventea 
Department 

Rayon 

Change 
1982/1981 

Variation 
1981 	1982 	1982/1981 
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TABLE 5. Department Store Ciaulative Sales, by Department, Canada, 1981 and 1982 
January 

TABLEAU 5. Yentes ct.ulatives des grands magasins, par rayon, Canada, 1981 et 1982 

Janvier 

No. 
thousands of dollars 	per cent 

milliers de dollars 	pourcentage 

1 Women's and misses' dresses, housedresses, aprons and uniforms - 
Robes, robes de mnage, tabliers at uniformes pour dames at 
jeunes filles 

2 Women's and misses' coats and suits - Manteaux et tailleurs pour 
dames at jeunes flues 

3 Women's and misses' sportswear - Vêtements sport pour dames et 
Jeunes Filles 

4 Furs - Fourrures 
5 Infants' and children's wear and nursery equipment - Vètements pour 

bébés at enfants et articles de chambres d'enfants 
6 Girls' and teenage girls' wear - Vêtements de fillettes et d'ado-

lescentes 
7 Lingerie and women's sleeperwear - Lingerie at vètements de nuit pour 

dames 

B Intimate apparel - Sous-vêtements 
9 Millinery - Chapeaux 
10 Women's and girls' hosiery - Baa pour dames at fillettes 
11 Women's and girls' gloves, mitts and accessories - Gants, moufles 

et articles de parure pour dames et fillettes 
12 Women's, misses' and children's footwear - Chaussures pour dames, 

jeunes filles et enfants 
13 Men's clothing - Vêtements pour hommes 
14 Men's furnishings - Articles d'habillement pour homes 

15 Boys' clothing and furnishings - Vètements et articles d'habille-
ment pour garcona 

16 Men's and boys' footwear - Chaussures pour homes at garcons 
17 Food and kindred products - Produits alimentaires at connexes 
18 Toiletries, cosmetics and drugs - Articles de toilette, cosmétiques 

et médicaments 
19 Photographic equipment and supplies - Appareils et fournitures photo-

graphiques 
20 Piece goods - Tissus b Is pièce 
21 Linens and domestics - Literie at linge do maison 

22 Smsllwares and notions - Menus articles 
23 China and glassware - Porcelsine at verrerle 
24 Floor coverings - Revèteaents de plancher 
25 Draperies, curtains and furniture coverings - Tentures, rideaux at 

housses 
26 Lamps, pictures, mirrors and all other home furnishings - Lampes, 

tableaux, miroirs at autres articles d'ameublement pour Is maiaon 
27 Furniture - Meubles 
28 Major appliances - Gros appareils anagers 

29 Television, radio and isisic - Télévision, radio at musique 
30 Housewares and small electrical appliances - Articles de ménage et 

petits appareils électriques 
31 Hardware, paints, wallpaper, etc. - Quincaillerie, peinture, 

papier-tenture, etc. 
32 Phenbing, heating and building materials - Materiel do plomberie, 

chsuffage et construction 
33 Jewellery - Bijouterie 
34 Toys and games - Jouets at Jeux 
35 Sporting goods and luggage - Articles de sport et valises 

36 Stationery, books and magazines - Papeterie, livres et revues 
37 Gasoline, oil, auto accessories, repairs and supplies - Essence, 

huile, acceasoires d'automobile, reparation at fourriitures 
38 Meals and lunches - Repas at casse-croUtes 
39 Repairs and services - Services at travaux de ipar3f Len 
40 All other departments - bus autres rayons 

41 ALL D(PARTNTS - TOTAL - bUS RAVONS 

Cumulative figures will appear here in subse-
quent issues. 

Lea chiffres cumulatifs paraltront ici dana 
lea numCros ult6rieurs. 
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TABLE 6. Department Store Cumulative Sales, by Province and Selected Metropolitan Area, 1981 and 1982 
January 

1ABLEAU 6. Ventes cumulatives des grands rnagasins, per province et certaines zones métropolitaines, 
1981 et 1982 
Janv ier 

p 

Province and selected metropolitan area 

Province et certaines zones métropolitaines 

Newfoundland - Terre-Neuve 
Prince Edward Island - tle-du-Prince-douard 
Nova Scotia - Nouvelle-cosse 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
British Columbia - Colombie-Britannique 
Yukon and Northwest Territories - Le Yukon 

et les Territoires du Nord-Duest 

CANADA 

Montréal 
Toronto 
1nnipeg 

Vancouver 

Sales - Ventes 	 Change 
1982/1981 

Variation 
1981 	 1982 	 1982/1981 

thousands of dollars 	 per cent 

inilliers de dollars 	 pourcentage 

Cumulative figures will appear here in subsequent 
issues. 

Les chiffres cumulatifs paraitront ici dans les 
nurnéros ultérieurs. 

p 

TABLE 7. Department Store Monthly Sales as a Percentage of Total Retail Trade, by Province, 1981 and 
1982 
January 

TABLEAU 7. Proportions procentuelles mensuelles des grands magasins en relation aj total du coimnerce 
de detail, par province, 1981 et 1982 
Janvier 

Province 1981 1982 

per cent - pourcentage 

Newfoundland - Terre-Neuve 5.6 5.1 
Prince Edward Island - t1e-du-Prince-douard 12.7 13.1 
Nova Scotia - Nouvelle-cosse 6.2 6.3 
New Brunswick - Nouveau-Brunswick 6.9 6.6 
Luébec 7.1 6.5 
Ontario 9.4 8.6 
Manitoba 12.6 11.0 
saskatchewan 6.5 5.5 
¼lberta 12.6 12.2 
Hritish Columbia - Colornbie-Britanriique 14.2 12.8 
'rukon and Northwest Territories - Le Yukon 

et 	les Territoires du Nord-Quest 10.7 9.5 

CANADA 9.7 8.8 
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IA9LE 8. Department Store Manthly Stocks, (I) by Department, Canada • 1961 end 198: 

1982 	 1981 

January 	January 	February 	March 	April 	 May 	 June 	 July 

Department 

Janvier 	Jw,vier 	FAvrier 	Hers 	Avrjl 	 Nat 	 Juin 	 Juillet 

lhoUsand8 Or onliars 

aililers 85 dollars 

1 	Worsen's and misses' dresses, housedresses, 45,563 35,851 41,527 44,182 55,771 49,305 38,560 41,378 

aprona and uniforms 
2 	Women's and misses' coats and suits 28,018 30,940 35,537 35,610 36,226 30,420 31,220 62,215 

3 	Women's and misses' sportswear 98,814 84,745 98,540 107,490 130,438 122,096 102,218 111,202 

4 	Furs 18,433 20,770 20,013 20,508 20,567 19,732 18,881 18,545 

5 	Infants' and children's sear and nursery 61,548 50,531 55,116 56,341 76,929 70,698 68,197 87,509 

equipment 

6 	Girls' and teenage girls' wear 35,182 28,907 36,024 38,848 49,000 46,679 38,556 55,466 

7 	Lingerie and women's sleapwear 40,036 33,348 35,854 39,749 49,924 48,059 41,209 42,895 

8 	Intimate apparel 32,235 25,823 27,335 26,247 30,791 33,642 28,288 30,624 

9 	Millinery 1,105 1,420 1,393 922 1,266 1,630 1,063 1,105 

10 	Women's and girls' hosIery 20,962 21,100 22,297 23,435 27,829 26,606 22,966 23,113 

11 	Women's and girls' gloves, mitts and 34,682 39,928 43,106 47,365 55,094 52,441 44,411 47,078 

accessories 
12 	Women's, misses' and children's Footwear 87,084 72,961 83,004 91,621 106,156 99,470 91,184 92,436 

13 	Man's clothing 121,023 117,100 149,408 149,075 172,619 166,122 136,514 158,856 

14 	Mvv''i 	Frvt4h1rys iis,yss 105454 120.176 127,563 151,559 167,516 121,010 136,045 

17 	Food 	r,d k,,uired products 10,754 571,494 11 5 1 9Lu 55,516 53,515 5,1,311 53,961 5,1,u35 

18 	Toiletries, cosmetics and drugs 168,115 133,991 124,172 126,965 146,1910 144,270 131,929 140,976 

19 	Photographic equipment and supplies 54,039 44,911 45,605 43,377 54,377 54,345 44,721 52,359 

20 	Piece goods 26,758 30,058 32,904 30,917 33,208 30,734 28,255 29,504 

21 	Linens and domestics 105,895 80,651 98,075 99,696 113,422 116,813 101,665 109,552 

22 	Smaliwarea and retiona 35,714 31,578 39,851 34,954 43,647 44,092 42,425 45,022 

23 	Drina and glassware 79,696 66,718 65,490 75,889 84,310 87,525 83,694 83,251 

24 	Floor coverings 59,588 49,556 50,649 51,129 56,820 60,777 60,816 64,769 

25 	Draperies, curtains and furniture cow- 74,144 59,677 63,945 64,469 72,116 71,392 63,663 71,225 

eringa 

26 	Laeps, pictures, mirrors and all other 44,908 37,186 43,760 43,978 48,504 53,929 46,369 49,593 

home furnishings 
27 	Furniture 203,525 173,286 173,941 182,199 220,320 218,557 190,776 210,158 

28 	Major appliances 67,844 62,689 69,699 69,861 78,608 70,913 60,241 71,148 

29 	Television, radio and mimic 119,011 105,836 104,349 112,138 126,402 121,670 116,182 116,956 

30 	Housewares and esall electrical appliances 128,912 106,766 114,651 122,252 145,705 145,948 133,143 136,006 

71 	Hardasre, paints, wallpaper, etc. 109,649 90,823 104,052 116,127 136,162 142,049 121,386 149,710 

32 	Pltlng, heating and building materials 33,209 33,568 32,025 26,756 73,932 37,413 28,427 32,969 

33 	,3esellery 112,886 97,901 105,696 106,713 121,229 116,849 103,943 112,285 

34 	Toys and games 73,582 64,638 65,359 64,426 78,541 70,483 62,370 68,909 

35 	Sporting goods and luggage 106,210 93,128 108,939 119,356 157,754 155,526 133,077 133,273 

36 	Stationery, books and magazines 85,895 70,974 73,845 73,839 90,088 89,601 87,492 95,990 

37 	Gamoline, oil, auto accessories, repairs 45,833 38,066 44,580 38,885 48,942 51,174 38,987 47,476 

and supplies 
38 	Maals and lunches 1,490 2,274 2,183 1,638 2,520 2,159 2,102 1,31S 

39 	RepaIrs and services 5,313 4,561 4,326 4,401 5,444 5,710 4,742 6,498 

40 	All other departments 60,107 48,002 60,220 67,247 82,468 84,960 73,576 76,609 

41 	TOtAL ALL DEPARTMENTS 2,685,020 2,320,150 2,529,228 2,626,322 3,104,437 3,038,362 2,694,529 2,984,61,11 



P A&EA(J 8. Stocka(1) .unmu.ls des grands sagmelna, pot rayon, Canada, 1981 at 1982 

Change - Variation 

•4ojust 

AoOL 

September 

Septere 

October 

Octobre 

November 

Noeevtre 

December 

Déceobre 

________________________ 

January 19821 
Decedser 
1981 

Janvier 1982/ 
dcembre 
1981 

January 
1982/1981 

Janvier 
1982/1981 

Rayon 

NO  
thousands of'  dollars per cent  

milliere de dollars pourcentae 

40,110 42,433 641,868 53,743 45,786 - 	0.5 + 27.1 Robes, 	robes do a6nage, tth!lers at imi- 	 1 
forse 	pour dames et jeunes fillea 

62,598 65,510 74,549 60,145 35,084 - 20.1 - 	9.4 Mw,teaus at tajlleurs pour dames at ,jeunes 	2 
ti Lies 

115,399 112,846 145,329 137,595 98,048 + 	0.8 + 16.6 Vêtements sport pour denies at jeurnes filles 	3 
20,458 23,087 26,720 25,164 21,835 - 	15.6 - 	11.3 Fourrures 	 4 
76,509 68,429 95,947 77,979 67,473 - 	8.8 + 21.8 V8teaents pour bébEs at enfants at articles 

de chambres d'enfsnta 

52,124 45,402 58,618 47,9(15 34,740 • 	1.3 • 21.7 V8teaents do fillettes CL d'adoiescentes 	6 
44,299 43,870 66,798 68,615 40,870 - 	2.0 + 20.1 Lingerie at v8tements do ruiit pour dames 	 7 
30,668 25,975 38,477 37,252 51,901 • 	1.0 .. 24.8 5ous-v9tements 	 8 
1,051 1,316 2,228 3,278 3,176 - 46.3 • 20.1 Chapeaux 	 9 

26,739 21,390 26,752 26,604 20,683 • 	1.3 - 	0.7 Bas pour dames at 	foilettes 	 10 

46,796 41,470 62,312 58,656 36,800 - 	5.8 - 	13.1 Cants, soufles at articles do parure pour 	11 
dames at 	tillettes 

92,706 84,756 106,815 97,717 94,118 - 	7.5 a 	19.3 Chausaures pour dames, jeunes filles at 	 12 
onfest 0 

1',661 161,689 216,974 199,854 166,475 - 27.3 • 	3.4 VStemento pour hosenes 	 13 
1.200 145.906 189,605 169,561 106,990 • 	78 • 	5.)) Art iclpv d'hahillemvnt 	pour P,flna,,es 	 14 

11.1.1 1ji,1U 1),75A , 	5.9 Or 	totte, 	c+n4tiques 	vi 	v#d- 	18 
earnest a 

54,016 50,905 73,533 68,609 44,326 + 21.9 • 20.3 Appareils at fournitures photographlques 	19 
29,430 27,118 33,092 31,946 31,088 - 	13.9 - 	11.0 lissus It Is pièce 	 20 

105,405 94,301 130.181 129,636 119,597 - 	11.5 • 	25.3 Literie at 	linqe do maison 	 21 
42,216 38,577 44,058 38,940 42,656 - 	16.3 • 	13.1 Menus articles 	 22 
84,672 80,361 97,243 98,814 106,167 - 24.9 • 	19.5 Porcelaine at verrerie 	 23 
62,337 54,133 65,359 59,506 65,866 - 	10.0 • 19.7 Rey9tements do plancher 	 24 
68,415 61,290 80,407 76,567 76,135 - 	2.6 * 24.2 lentures, rideaus at houaaes 	 25 

51,868 46,759 62,835 56,345 43,174 + 	4.0 • 20.8 Lampes, tablea.,s, miroirs at autres articles 	26 
d'aneublement pour Is salmon 

206,187 188,648 262,317 214,318 235,992 - 	13,6 • 17.5 (4e,jblee 	 27 
69,540 63,806 86,617 85,701 81,341 - 	16.6 + 	8.2 Cros appareils ménagers 	 28 

116,657 110,190 154,194 149,478 128,746 - 	7.5 + 12.5 I4ldvision, 	radio at musique 	 29 
136,688 129,288 166,685 166.409 125,323 • 	2.9 + 20.7 Articles do adnage CL petltm uppareils élec- 	30 

triques 

147,239 119,280 172,256 142,516 123,905 - 	11,1 + 20.7 Quincalilerie, peinture, papier-tenture, 	31 
etc. 

32,025 27,271 36,533 32,821 34,188 - 	2.9 - 	1.1 Matérial do ploabarie, chaurfage at cons- 	32 
truct jon 

112,351 102,891 144,241 140,645 108,452 • 	4.1 i 	15.3 Bijouterle 	 33 
87,015 96,375 141,712 112,165 55,211 a 33.3 • 	13.8 ]ouets at jeuo 	 34 

125,094 129,179 188,551 152,263 123,955 - 	14.3 + 14.0 Articles do sport at valises 	 35 

25.0 Papeterie, livrea at revuea 	 36 
• 20.4 Essence, huile, 	aceessoire8 d'auto,biIe, 	37 

réperat ion at 	fournituree 
- 34.5 Repaa at casse-erofltes 	 38 
+ 16.5 Services at travaux de reparation 	 39 
• 25.2 Toim ant res rapons 	 40 

+ 15.7 TOTAL, TaOS RAYII(1S 	 41 

89,539 86,460 115,752 100,566 74,561 • 	15.2 
68.692 40,979 62,274 55,507 47,540 - 	3.6 

.159 1,316 1,522 1,386 1,346 a- 	10.7 

.1182 5,575 6,805 5,825 4,473 • 18.8 

.47 67,914 90,286 80,257 77,757 - 22.7 

, 
9)1 1,1.056 2,775,866 3,769,427 3,437,350 2,842,349 - 	5.5 
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188LE 9. Deportment Storm Itmithly Stocks, Seasonally Adjusted, by Department, Can.du, 1981 and 1982(1) 

1962 	 1981 

January 	 January 	 february 	March 	 Apr11 	 May 	 Jrx,e 

Department 

Jonvier 	 ]arrnier 	 tAstier 	 More 	 Avrjl 	 MaO 	 Juin 

No. 
thouiande of clillara 

millers do dollars 

I 	Women's and misses' dresses, housedreases, 513,429 413,022 413.790 41,811 46,531 44,347 45,785 

aprons and uniforms 
2 	Women's and misses' coats and suIts 57,095 41,469 40,201 40,178 46,027 43,463 44,511 

3 	Women's and misses' sportswear 119,499 102,851 105,201 105,891 110,214 106,134 109,376 

4 	furs 18,761 21,147 23,044 27,744 25,779 24,102 23,584 

Infants' and children's wear and nursery 73,263 60,692 63,459 62,104 71,749 67,807 71,085 

equipment 

6 	Girls' and teenage girls' wear 46,661 78,734 40,017 41,048 43,868 43,034 42,087 

7 	Lingerie and women's aleepwe.r 52,520 43,622 42,904 41,375 45,580 47,508 45.849 

8 	Intimate apparel 31,578 25,546 28,039 27,878 30,522 71,544 71,275 

9 	MillInery 
10 	Women's and girls' hosiery 

... 
22,997 

... 
27,506 

... 
24,958 

... 
24,237 26,343 24,353 24,839 

11 	Women's and girls' gloves, mitts and 40,687 47176 48,429 52,193 51,122 50,947 51,870 

accessories 
12 	Women's, misses' and children's footsesr 101,508 85,524 90,849 91,759 95,524 92,460 97,066 

13 	Men'3 clothing 153,252 144,644 162,790 161,634 169,542 165,378 163,549 

14 	Men's furnishings 135,636 130,051 137,184 139,677 141,976 130,529 136,989 
S 

18 Toiletries, cosmetics and drugs 	 171,735 	116,814 	 145,190 	139,u76 	14.5 	 155,4Z 

19 	Photographic equipment and supplies 54,901 45,548 51,930 49,382 53,384 51,091 51,192 

20 	Piece goods 29,154 32,958 73,625 29,542 31,082 28,225 29,111 

21 	Linens and domestics 115,973 88,864 99,127 103,098 101,405 102,405 103,501 

22 	Smallwares and notions 59,940 35,723 44,764 18,014 41,014 37,512 39,709 

23 	China and glassware 68,374 74,189 73,374 92,796 83,692 83,644 89,264 

24 	floor coverings 57,536 48,544 51,894 53,809 55,892 57,576 60,131 

25 	Draperies, curtains and furniture ccv- 77,597 62,846 63,207 65,212 68,493 64,925 65,022 

er i rigs 

26 	Lamps, pictures, mirrors and all other 52,237 43,643 47,575 44,057 46,945 48,920 46.658 

home furnishings 
27 	furniture 216,978 183,312 179,274 167,391 197,278 196,438 167,642 

28 	Mejor appliances 66,319 60,156 65,765 68,290 72,243 66,200 62,608 
29 	lelevision, 	radio and mimic 128,274 113,670 114,443 113,834 115,299 114,653 120,259 
50 	Houseosrea end small electrlcsi opplisnces 144.845 121,164 122,821 125,284 130,806 132,343 134,842 

71 Hardwsre, paints, wallpaper, etc. 

32 Plumbing, heating and building 'estariels 

73 	Jeweller5 128,557 111,873 114,207 110,266 114,162 108,184 110,216 

34 	loym and games 87,608 77,583 64,702 76,835 83,174 75,650 77,691 

35 	Sporting goods and luggage 142,755 127,108 133,116 123,035 141,496 132,645 139,948 

36 	StatIonery, books and magazines 97,475 61,040 66,240 84,099 92,398 62,711 91,185 
37 	Gasoline, oil, auto accessories, repairs ... ... ... ... 

and supplies 
38 	Meals and lunches ... ... •' ''' 
39 	Repairs and services ... ... ''' ''' '' 
40 	All other departments ... ... ... ... 

41 	10341. ALL D(PARIItNTS 3,009,775 2,614,016 2,804,660 2,742,895 2,920,174 2,821,659 2,882,466 
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I 
WLtAJ 9. Stamka menmels dam grands mimpaine, d6saisonnalieft, per rayon, Cwida, 1981 at 1982(1) 

Change - harietion 

ly 	 August 	 September 	October 	November 	December 	2anuary 1982/ 	Rayon 
December 1981 

2uillmt 	Aodt 	 Septa,ebre 	Octobre 	Normsbre 	D8cembre 	J&,yer 1982/ 
d6cembre 1981 

NO 
thousands of dollars 	 per cent 

silliers do dollars 	 pourcentage 

44,801 44,072 49,974 53,766 46,802 50,564 - 	0.3 Robes, 	robes do usnage, tsbliars at 	ni- 	 1 
formes pour dames at Jeunes filles 

49,182 46,652 49.005 51,731 51,481 47,334 - 21.6 Menteaux at tailleurs pour demes at jounce 	2 
fi lies 

107,276 113,963 128,438 132,346 119,575 126,907 - 	5.8 V8teeents sport pour dames at jeunes filies 	3 
18,749 17,199 19,465 19,909 19,702 20,823 - 	9.9 Fourrures 	 4 
71,285 71,291 70,677 83,049 72,103 77,662 - 	5.7 V8taaents pour b4bs at enfants at articles 

do chambres d enfants 

45,612 47,480 46,258 50,528 41,910 49,389 - 	5.5 V8tements do fillettea at dadoleacentea 	6 
44,738 44,441 46,019 50,689 51,197 53,940 - 	2.6 Lingerie at vêtements do rsiit pour dames 	 7 
31,920 30,431 30,125 35,643 31,750 31,758 - 	0,6 Sous-.8taments 	 8 

Clispesus 	 9 
22,571 23,762 21,634 24,948 25,030 24,707 - 	5.4 Oss pour dames at 	fillettes 	 10 

50,233 47,586 44,520 47,566 42,514 44,210 - 	8.0 Cents, mouflas at articles do parure pour 	11 
dames at 	fillettes 

85,006 83,414 87,876 98,811 99,417 107,147 - 	5.3 Chsussurae pour dames, 	jeunas flues at 	 12 
en I ant 8 

160,967 166,991 160,374 173,690 169,110 184,256 - 	16.8 V8teaents pour homes 	 13 
134,631 159,19'. 141,183 143,575 117,871 142,444 - 	4.8 Art,clen d'hnbiltevvr't 	pour 	a,mes 	 14 

I -  ... :.. ... ... 
-6,682 15U,418 151.517 165,340 153,9215 174,133 - 	1.4 ArticLes. 	dv 	toilette, 	crccAtiqces. 	'A 	eAds- 	8 

cament a 
54,292 60,911 59,706 53,772 46,698 47,468 i 	15.7 Apparails at fournitiiras ptiotogrsphlques 	19 
29,670 28,069 29,479 31,828 32,482 32,645 - 	10.7 lissus 8 Is pièce 	 20 

112,975 112,169 114,945 124,420 121,337 121,727 - 	4.7 Literie at 	Singe do maison 	 21 
40,940 41,070 43,050 44,023 40,352 42,701 - 	6.5 Menus articles 	 22 
83,653 84,175 88,260 85,556 83,954 99.819 - 	11.5 Porcalaina at aerrarie 	 23 
65,344 61,744 62,872 64,292 62,916 59,683 - 	3.6 Rai'dtaments do plancher 	 24 
71,475 70,112 70,416 77,658 75,786 74,351 + 	4.8 Tentures, rideaus at housses 	 25 

48,037 50,519 50,485 34,047 49,841 52,645 - 	0.8 Lampes, tablessa, miroira et autres articles 	26 
d'smeublement pour Is maison 

209,571 225,046 230,339 245,673 217,405 210,637 .. 	3.0 Heubles 	 27 
74,869 82,491 81,782 87,377 81,310 71,603 - 	7.4 Cros apparails enagera 	 28 

122,776 124,381 128,682 141,579 127,178 123,143 • 	4.2 T6l6vision, 	radio at musique 	 29 
137,853 138,826 142,844 150,126 144,905 146,532 - 	0.9 Articles do m6naqe et petits appareils 	lec- 	30 

I riques 

Ocincaillerie, paintura, papler_tenture, 	31 
etc. 

Materiel do plomberie, chauffage at cons- 	32 
truct ion 

117,761 114,062 116,789 127,157 111,898 121,135 • 	6.1 Bijouterie 	 33 
80,774 81,997 74,226 79,262 84,050 102,718 - 	14.7 Joueta et jews 	 34 

135,924 129,658 128,677 148,395 133,237 145,027 - 	1.6 Articles do sport at causes 	 35 

91,936 83,869 88,905 91,590 82,283 94,994 * 	2.6 Papeterie, hares at revues 	 36 
Essence, huile, 	acceasoirem d'eutoambile, 	37 

r6psrst ion at fournitures 
Repas at casse-croites 	 38 
seruices at travauc do r6psration 	 39 
bus autres rapons 	 40 

7,939,112 2,911,993 2,970,429 3,191,410 3,018,927 3,172,973 - 	5.1 TOTAL, bUS RAYONS 	 41 

, Thhaque capers, ir,ci.is,,t "tot8l, 	tous rayor",aeajuate individuellement. Cn consequence, Is some des rayor's re correspond pam a, 'Total, toua 

rapons". 
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1A911 10. Oep.rtit Store Manthly Stock-melee Ratio., by Department, Ciswniu, 1981 nod 195? 

1982 

Department 	
lanuary 	Jar ,.. 	''' r 	 " . 	 ,, .•.. 

Jannier 	January 	February 	March 	April 	May 	June 

1 	Women's and misses' dresaes, houaedremses, 5.58 3.67 3.90 3.21 3.08 2.32 2.05 
aprons and rii formm 

2 	Women's and misses' coats and suits 2.69 2.65 3.09 2.47 2.63 3.81 5.55 

3 	Women's and misses' sportswear 3.93 3.12 3.51 2.76 2.87 2.52 2.23 
4 	Furs 4.40 4.35 8.10 12.82 31.84 19.77 38.77 
5 	Infants' and children's wear and nuracry 3.99 3.37 3.76 3.14 3.41 3.51 3.20 

equipment 

6 	Girls' and teenage girls' wear 4.72 3.31 3.52 2.69 3.13 3.23 2.69 
7 	Lingerie and women's sleepwear 4.47 3.49 3.67 3.48 3.59 3.07 2.73 
8 	Intimate apparel 4.84 3.43 4.39 3.11 3.13 3.74 2.81 
9 	Millinery 1.25 1.34 1,72 1.14 1.20 1.88 1,28 

10 	Women's and girls' hoaiery 2.78 2.00 3.43 2.83 2.91 3.03 2.90 

11 	Women's and gina' glovea, mitts and 4.28 4.69 5.21 4.38 4.24 4.08 3.71 
accessories 

12 	Women's, eiaaea' and children'a Footwear 6.72 5.06 6.12 4.40 4.38 4.20 4.18 

17 	Men's clothing 5.40 4.81 6,77 4.69 5.16 5.13 3.85 
14 	Men's furnialilnga 5.41 4.97 6.16 4.97 5.23 4.76 3.00 
15 	Boys' clothing and furnl.iiinga 5.83 5.19 6.20 4.07 3.69 3.79 4.01 

16 	Men's and boya' Footwear 7.29 6.03 6.93 5.46 5.23 5.61  
17 	Food and kindred products 0.80 0.61 0.55 0.73 0.60 0.59 0. 
18 	Toiletries, cosmetics and drugs 5.08 4.06 3.98 3.71 3.91 3.69 

19 	Photographic equipment and supplies 5.98 4.68 5.62 4.50 4.89 4.55 3. 
20 	Piece goods 6.92 6.27 6.91 5.48 6.03 6.07 6.51 

21 	Linens and domestics 4.47 3.22 6.98 5.62 5.43 5.27 4.56 
22 	Smallwares and notions 4.11 7.27 5.36 4.53 5.57 6.67 6.43 
23 	china and glasaware 10.89 7.75 8.72 8.26 8.20 7.77 7.42 
24 	Floor coverings 6.55 4.50 4.67 4.00 4.38 4.62 4.78 
25 	Draperiem, curtains and FurnIture cow- 7.78 5.30 6.49 4.85 4.73 4.60 7.94 

anings 

26 	Leaps, pictures, mirrors and all other 7.39 4.82 7.30 6.05 6.01 7.02 6.03 
home furniehinga 

27 	Furniture 5.42 3.35 5.15 4.17 5.09 4.30 3.07 
28 	Major appliances 1.92 1.52 2.42 1.88 1.98 1.66 1.06 
29 	Televiaion, radio and susic 4.29 3.56 4.67 4.14 4.67 4.67 4.42 
70 	housewares and small electrical appliances 5.63 4.58 4.74 5.71 5.02 4.43 4.22 

31 	Hardware, paints, wallpaper, etc. 5.18 4.55 5.73 5.48 4.68 4.12 3.80 

32 	Plombing, heating and building materlale 5.30 5.00 4.98 3.73 7.30 2.88 2.68 

33 	Jeweilary 11.68 9.81 9.26 7.10 6.80 5.03 5.48 
34 	Toys and gmeea 10.64 9.30 8.61 6.89 5.81 6.29 5.46 
35 	Sporting goods and luggage 5.34 4.42 7.00 5.63 5.56 4.83 3.76 

36 	Stationery, books and magazinem 4.92 3.89 4.42 4.24 4.61 4.48 4.39 
37 	Gasoline, oil, auto accessories, repaira 2.84 2.97 3.75 2.60 2.73 2.85 2. 1 7 

and supplies 
78 	Meals and lunches 0.08 0.17 0.13 0.09 0.13 0.10 
39 	Repairs and aervicea 0.83 0.81 0.89 0.74 0.91 0.94 I. 
40 	All other departments 3.02 2.42 3.22 3.07 2.75 2.37 2.-rr, 

41 	101*1. PLL 0(PMIItMTS 4.37 3.51 435 3.75 7.08 3.62 3.15 

I 

I 
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•uLLALJ 10. Rapporta menauele etock.-yamtes. dam grands magmetne, per r.yu,. Canada, 1981 at 1982 

August September October November December Rayon 

Juillet AoOt Saptambra Octobre Novambre D6ceuthre 
No 

2.54 2.63 2.51 3.78 2.92 2.00 Robes, robPs de ménege, tmbliers at 	..i- 1 
formes pour dames at jeuries fifles 

9.02 4.05 3.35 2.94 2.82 1.48 Mamtestiu at taifleurs pour dames at ,jeunes 2 
fifles 

2.75 2.57 1.89 2.88 2.61 1.41 VAiements sport pour dames at jeunes title. 3 
13.51 9.28 8.25 7.37 5.55 3.14 Fourrures 4 
4.39 3.27 2.80 3.79 3.02 1.56 VAtements pour b6b6s at enfants at erticlea 

de chambrem d'enfants 

4.41 2.30 2.50 3.58 2.67 1.38 YStements de fillettea at dadolescentes 6 
2.87 3.53 2.87 4.04 2.87 0.95 Lingarie at v9tements da flint pour dame, 7 
3.35 3.41 2.71 4.47 3.92 2.44 Sous-v8teisents 8 
1.25 1.18 0.90 1.05 1.05 0.81 Chapeaus 9 
3.72 3.63 2.01 2.45 2.49 1.33 8.s pour dames at fillettes 10 

4.58 4.10 2.50 3.76 2.74 1.05 Canta, mouflas at articles de psrure pour 11 
dames et fliettes 

5.15 4.39 2.96 3.18 3.71 3.08 Chaussures pour dames, jeunem fill.. at 12 
ant ants 

6.10 6.17 3.94 5.16 3.99 2.82 V9tements pourhoanes 13 
4.61 5.11 3.92 5.05 2.99 1.06 Articles d'habiljemant pour hosases 14 

6.59 2.51 3.46 4.98 3.40 1.53 VAtements at articles dhebillement pour 15 
garçonm 

1 5.74 4.17 5.68 4.81 3.24 Chaussures pour hommes at garçons 16 

P ..7 0.46 0.56 0.67 0.63 0.33 Produita alimenteires at connexem 17 
3.57 3.45 4.83 4.13 1.51 Articles de toilatte, cosedtiques at mAdi- 18 

csment a 
3.71 3.83 5.66 3.65 1.39 Appareils at fournitures pflotoqraphiquea 19 

n 6.48 4.74 5.50 5.16 6.75 lissus 6 Is pièce 20 

4.06 4.48 3.68 5.20 5.14 3.02 Literie at 	tinge de maisis, 21 
6.27 5.66 3.74 4.11 3.88 3.38 Nenus articles 22 
7.60 9.67 6.72 8.70 5.40 2.95 Porcelaine at verieri. 23 
5.07 5.61 4.42 4.63 4.26 5.35 Rev8tements de planctier 24 
4.25 4.80 4.12 5.05 4.51 4.27 Tanture., rideaus at housaas 25 

5.84 6.50 5.37 6.78 4.33 2.12 Lampes, tmbleaus, miroirs at sutres articles 26 
d'smeublement pour is salmon 

4.44 5.45 4.25 5.74 5.17 5.57 t4eubiem 27 
1.57 1.84 1.62 2.08 2.25 1.87 Gras eppareils m6nagers 28 
3.98 3.92 3.37 4.30 3.28 1.83 l616vimion, radio at masiqua 29 
4.34 4.42 4.41 4.85 3.92 1.66 Articles de ménage at 	petits apparells Alec- 30 

tr iguas 

5.55 5.93 5.01 6.37 5.30 3.26 Quincaillerie, peinture, papier-tenture, 31 
etc. 

3.40 3.51 3.02 3.48 3.50 3.64 IlatArlel de plodserie, ctiauffage at come- 32 
truct ton 

6.88 6.49 4.64 7.46 4.21 1.60 Sijouterie 33 
5.38 6.88 7.88 6.66 2.35 0.72 3ouats et jaux 34 
4.32 5.02 5.66 8.03 5.37 2.30 Article8 da sport at valise, 35 

5.21 3.27 3.28 4.97 3.15 1.23 Papeterie, livres at resins 36 
2.64 2.77 2.54 2.77 2.45 2.06 Essence, huile, 	sccassoires d'eutoanbile, 37 

rApurat ion at fournituree 
0.06 0.06 0.07 0.06 0.06 Repsa at casse-cro0tes 38 
0.96 0.80 0.82 0.61 0.46 Services at travauo de reparation 39 

.. 
.44 

2.98 

3.71 

2.90 

3.21 

3.26 

4.18 

3.09 

3.28 

1.66 

1.82 

loss autres rayon. 

TOTAL, OILS RAYIIaS 

80 

41 
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T48LE 11. Department Store Menthly Sulea-etock Ratios, by Department, Ciad., 1981 and 1982 

No. 

Department 

1982 

January 

Janvier 

1981 

January 

Janvier 

february 

Févrler 

March 

Harm 

April 

Avril 

May 

Hal 

June 

Juin 

1 Women's and misses' dresses, housedresmes, 0.18 0.27 0.28 0.32 0.36 0.40 0.63 

2 
aprons and aniForms 

Women's and misses' costs and suits 0.33 0.34 0.35 0.41 0.38 0.24 0.18 

7 Women's and misses' sportswear 0.26 0.32 0.31 0.38 0.38 0.38 
0.05 

0.41 
0.03 

4 Furs 0.21 0.22 0.12 0.08 0.03 

5 Infants' and children's wear and nursery 0.24 0.28 0.28 0.32 0.34 0.21 0.30 

eiy.iipeeflt 

6 Girls 	and teenage girls 	wear 0.21 0.30 0.32 0.39 0.36 
0.31 

0.50 
0.32 

0.36 
0.34 

7 Lingerie and women's sleepwear 0.22 0.29 0.28 
0.23 

0.30 
0.32 0.34 0.31 0.73 

8 Intimate apparel 0.21 
0.56 

0.27 
0.57 0.57 0.70 0.96 0.60 0.62 

9 
10 

Millinery 
Women's and girls' hoeiery 0.36 0.35 0.30 0.36 0.31 0.52 0.32 

11 Women's and girls' gloves, mitts and 0.23 0.22 0.20 0.24 0.25 0.24 0.25 

12 
accessories 

Women's, misses' and children's footwear 0.14 0.18 0.17 0.24 0.25 0.23 0.23 

13 Men's clothing 0.16 0.18 0.17 0.21 
0.21 

0.21 
0.21 

0.19 
0.20 

0.23 
0.31 

14 Men's furnishings 0.19 0.21 
0.20 

0.17 
0.17 0.25 0.29 0.25 0.25 

15 Boys' clothing and furnishIngs 0.17 

16 Hen's and boys' footwear 0.13 0,16 0.15 0.19 0.21 0.18 
1.67 

1. 

17 Food and kindred products 1.50 1.42 1.76 1.46 
0.27 

1.66 
0.27 0.27 0. 

10 Toiletries, cosmetics and drugs 0.21 0.26 0.24 

19 Photographic equip.ent and supplies 0.18 0.22 0.10 0.22 
0.18 

0,23 
0.17 

0.22 
0.16 

0.119 

0.15 
20 Piece goads 0.13 0.15 0.15 

21 Linens and ibisestica 0.21 0.28 0.16 0.18 0.20 0.19 
0.15 

0.21 
0.15 

22 Swiallwares and notions 0.22 0.28 0.21 
0.11 

0.21 
0.13 

0.20 
0.13 0.13 0.13 

23 China and glassware 0.08 
0.14 

0.11 
0.21 0.22 0.25 0.24 11.22 0.21 

24 
25 

Floor coverings 
Draperies, curtains and furniture con- 0.13 0,18 0.16 0.21 0.22 0.22 0.24 

eringa 

26 Lamps, pictures, mirrors and all other 0.14 0.21 0.15 0.17 0.17 0.15 0.15 

27 
home furnishings 

Furniture 0.17 0.27 0.19 0.25 0.22 0.23 0.30 

28 MaJor appliances 0.47 0.62 0.44 0.53 0.53 0.57 0.86 

29 Television, radio and music 0.22 0.26 0.21 
0.22 

0.25 
0.19 

0.23 
0.22 

0.21 
0.22 

0.22 
0.23 

30 Wousewares and small electrical appliances 0.18 0.22 

71 Ilardware, 	paints, 	wallpaper, 	etc. 0.18 0.21 0.19 0.19 0.23 0.25 0.24 

72 Plisebing, 	heating and building materials 0.19 0.21 0.20 0.27 0.34 3.34 0.34 

37 Jewellery 0.09 0.10 0.11 0.14 0.16 0.17 0.17 

34 toys and games 0.11 0.13 0.12 0.14 
0.19 

0.19 
0.20 

0.15 
0.21 

0.17 
0.25 

35 SportIng goods and luggage 0.17 0.21 0.15 

36 Stationery, books and magazInes 0.22 0.27 0.23 0.24 
0.36 

0.24 
0.41 

0.22 
0.36 

0.23 
0.40 

37 Gasoline, oil, 	auto accessories, 	repairs 0.35 0.33 0.29 

38 
and supplies 

Meals and lunches 12.92 7.26 7.40 10.06 9.42 8.85 

39 Repairs and services 1.31 1.24 1.09 1.36 
0.34 

1.21 
0.40 

1.09 
0.43 

40 All other ,psrtsenLs 0.29 0.40 0.35 

41 TOTAL ALL IIPARTP€N15 0.22 0.27 0.23 11.27 1178 0.27 1.29 
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'ABI tAll 11. Rapports somwKwIs v.ntea-atocks, dee gremde meqanin., ir r.yon, Caa.de, 1981 at 1982 

July 	 August 	 Septaer 	 October 	 November 	 Deceer 	 Rayon 

Juillet 	 AoOt 	 Septembre 	 Octobre 	 Novedare 	 04cambre 
NO 

0.41 0.37 0.41 0.31 0.32 0.46 Robes, robes da snage, tabliere at uii- 	 1 
formas pour deems at jeunem fitlea 

0.15 0.25 0.30 0.36 0.32 0.50 Montesux at tailleura pour dames at jeunea 	2 
tiles 

0.38 0.40 0.52 0.39 0.37 0.59 VRtementa sport pour dames at jounee fillem 	3 
0.07 0.11 0.13 0.15 0.17 0.30 Fourrurem 	 A 
0.26 0.29 0.34 0.31 0.30 0.50 V8tements pour bbds at enfants at articles 	5 

da chambram denfante 

0.27 0.42 0.37 0.32 0.34 0.61 V8tementm de filiettes at d'.dolescentes 	6 
0.36 0.29 0.35 0,30 0.35 0.79 Lingerie at v8tementm da nuit pour danes 	 7 
0.31 0.29 0.34 0.27 0.25 0.38 Soum-oRtaments 	 B 
0.82 0.82 1.24 1.20 1.13 1.22 Chapeaux 	 9 
0.27 0.29 0.44 0.45 0.40 0.66 Baa pour deems at fillettes 	 10 

0.22 0.26 0.38 0.32 0.35 0.73 Gantm, mouflam at articles da parura pour 	11 
dames at fillettes 

0.19 0,24 0.32 0.29 0.26 0.33 Chaussurem pour daules, Jeunea flume at 	 12 
enf ants 

0.18 0.18 0.23 0.22 0.24 0.38 YBtementa pour hoamem 	 13 
0.23 0.20 0.25 0.23 0.31 0.73 Art tries dhabltlement pour hoemmes 	 14 
0.18 0.14 0.29 0.24 0.26 0.55 Vtpoantc Pt 	ortiries dhsh,llement 	pour 	15 

0.27 0.29 
I 
0.25 

. 
0.24 

. : _ - 
1.56 

• 	::.,. 	 - 
Articles 	de 	toilettp, 	roonrt iques 	et 	eëd- 	til 

cements 
0.27 0.25 0.21 0.25 0.61 Apparails at 	fournituras photographlquam 	19 

0.12 0.15 0.20 0.20 0.19 0.15 Tismus h In pi8ce 	 20 

0.25 0.22 0.26 0.22 0.19 0.32 Literle at 	linge da matson 	 21 
0.16 0.17 0.26 0.26 0.24 0.31 Menus articles 	 22 
0.13 0.12 0.14 0.13 0.19 0.35 Porceleir,e at verrerie 	 23 
0.20 0.18 0.21 0.24 0.22 0.20 Ravêtements de plancher 	 24 
0.25 0.20 0.23 0.22 0.20 0.23 lentures, 	redeaus at 	tmiusmes 	 25 

0.18 0.16 0.18 0.17 0.22 0.41 La.pes, tableaux, miroirm at atras articles 	26 
d'ameubleaient pour is maison 

0.24 0.18 0.22 0.20 0.18 0,19 Maublas 	 27 
0.69 0.54 0.59 0.55 0.44 0.52 Ores appareils mnagerm 	 28 
0.25 0.25 0.29 0.27 0.30 0.51 Tldvimion, 	radio at 	m.mique 	 29 
0.23 0.23 0.22 0.23 0.26 0.52 Articles de mnage at petits appareils diec- 	30 

triques 

0.20 0.17 0.18 0.19 0.17 0.28 Quincaillarie, peinture, papamr-tenture, 	31 
etc. 

0.32 0.28 0.30 0.33 0.27 0.28 Materiel de piomberle, chauffage at cons- 	32 
Cruet ton 

0.15 0.15 0.21 0.16 0.23 0.54 Bijouterie 	 33 
0.20 0.16 0.13 0.18 0.38 0.92 Jouetm at Jeux 	 34 
0.23 0.19 0.18 0.15 0.17 0.39 Articles da sport at valIses 	 35 

0.20 0.29 0.30 0.23 0.30 0.69 Papeterle, 	livrae at 	rexuem 	 36 
-iA 0.36 0.36 0.44 0.38 0.45 (seance, hulle, accessoires dautomobile, 	37 

rCparat Ion at fourniturms 
• 	A? 16.76 16.46 15.42 15.93 22.61 Rapes at casse-crolltea 	 38 

5 0.99 1.21 1.34 1.52 1.87 Services at travaux de rCparation 	 39 
i 0.33 0.33 0.35 0.30 0.59 bus aitres rayons 	 40 

, 0.26 0.29 0.21 0.29 0.49 TOTAL, UIIS RAY86 	 41 
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TABLE 12. Department Stores' Month-end Accounts Receivable,(1) Unadjusted, Canada, 1980-1982 

TABLEAU 12. I'kintants h recevoir(1), non ajustés des grands magasins h is fin cii ania, Canada, 198(1 1987 

Change t rum  
previous 1982/1981 

Month 	 month 
1980 	1981 	1982 

Mois 	 Variation Variation 
per rapport 1982/1981 
au mois 
précdent 

thousands of dollars 	 per cent 

milliers de dollars 	 pourcentage 

January - Janvier 1,510,848 1,554,350 	1,624,945 	- 	9.1 	+ 4.5 

lebruary - Fvrier 1,453,884 1,488,706 
March - Mars 1,388,475 1,476,287 
April - Avril 1,397,066 1,483,717 
May - Mai 1,381,243 1,493,281 
June - Juin 1,359,373 1,501,535 
July - Juillet 1,341,270 1,523,351 
August - AoOt 1,346,822 1,512,048 
September - Septembre 1,401,404 1,537,138 
October - Octobre 1,434,563 1,550,904 
November - Novembre 1,490,778 1,622,633 
December - Décembre 1,658,191 1,788,145 

1) Accounts receivable of department stores and the outstandings of acceptance companies which are associated exclusively 
with them. 

(1 	en mont ants 	recevoir den 	I.lrsnds maqasins et 	lea cranees act i yes des sociét és d acceptat ion de prêts 	qul 	t ravai lient 

i: 	Li: 	r mn 	n 

TABLE 15. Department Stores Month-end Accounts Receivable,(1) Seasonally Adjusted, Canada, 1988-1982 

TA&EAU 13. Montants h recevoir(1), désaisonnaliséa des graMs .agasins a Is fin du mois, Canada, 1980-1982 

Change from 	Change 
previous 	1982/1981 

Month 
	 month 

1980 	1981 	1982 
Mois 	 Variation 	Variation 

par rapport 	1982/1981 
au mois 
prcdent 

millions of dollars 	 per cent 

millions do dollars 
	 pou reentage 

January - Janvier 1,420.3 1,460.9 	1,526.9 	- 2.3 	+ 4.5 

February - Fêvrier 1,438.8 1,473.5 
March - Mars 1,408.9 1,497.4 
April - Avril 1,424.7 1,513.4 
May - Mai 1,417.5 1,533.0 
June - Juin 1,420.8 1,569.5 
July - Juillet 1,425.6 1,619.4 
August - AoQt 1,430.0 1,605.8 
September - Septembre 1,440.8 1,580.4 
October - Octobre 1,442.6 1,559.5 
November - Novembre 1,441.4 1,568.7 
December - Dcembre 1,448.9 1,562.1 

(l) Accounts receivable of department stores and the outatandings of acceptance companies which are associated exclusivnl 

with them. 
(1) Lea montanta a recevoir des grands magasins et lea créances actives des sociéts d'acceptation de prêtS qui travai]-i'rt 

exciusivement avec ces magasins. 



Department Store Sales and 	Ventes et stocks des grands magasins 
Stocks MCD and Combined 

	
MDC et coefficients combines de 

Seasonal and Trading Day 	corrections des variations saisonnières 
Factors 	 et des jours commerciaux 



-20- 

TABLE 14. Departnt Stnce Sales, KD and Cined Seasonal and Trading Day Fators, 1981 and 198 

1981 

Department 	
PCD 	 March 	 April 

	
May 	 June 	 July 

CC 	 Mars 	 Avril 
	

Hal 	 Join 	 Juillet 	 AOOI 

I 	Women's and misses' dress.s, housedreases, 5 85.40 106.34 134.47 116.48 94.78 

aprons and uniforms 
2 	Women's and misses' costs and suits 5 107.78 102.44 56.21 40.79 48.20 

3 	Women's and misses 	sportswear 3 85.21 95.37 113.55 97.96 97.70 

4 	furs 12 58.90 29.43 18.63 14.62 54.11 

5 	Infants' end children's west and rsirsery 5 86.89 96.06 95.79 84.52 87.97 

equipment 

6 	Girls' and teenage girls' sear 4 90.64 96.57 93.94 86.18 80.15 

7 	Lingerie and women's sleepwear 3 71.81 82.62 99.29 89.84 86.39 

8 	Intimate apparel 4 69.97 105.44 110.05 109.94 102.49 

9 	MIllinery 12 55.19 72.09 69.64 62.65 66.30 

10 	Women's end girls' hoaiery 3 89.20 103.60 99.72 84.14 71.09 

11 	Women's and girls' gloves, mitts and 4 73.88 85.78 93.01 81.75 70.29 

accesaorles 
12 	Women's, misses' and children's footwear 6 86.11 106.71 107.00 92.45 74.72 

13 	Man's clothing 4 91.04 92.51 97.21 95.78 71.08 

14 	M.n's furnishings 5 68.66 76.10 81.19 102.33 76.17 

IS 	Boys' clothing and furnishings 6 83.33 92,81 87.63 81.31 77.51 

16 	Man's and boys' footwear 5 81.28 108,86 101.61 102.48 85.42 

17 	Food and kindred products 7 95.77 102.24 103.56 68.92 90.36 

18 	Toiletries, comeetics and drugs 3 83.52 89.96 92.47 67.78 87.38 

19 	Photographic equipment and supplies 4 73.77 81.09 86.43 96.48 102.37 

20 	Piece goods 6 105.20 106.93 110.15 92.13 76.99 

21 	Linens and domestics 3 75.80 83.20 90.86 92.70 109.45 

22 	Seiallwsres and notions 4 91.56 93.68 81.40 17.17 64.19 

27 	Dina and glassware 4 69.62 77.21 98,99 79.65 84.19 

24 	floor coverings 1 94.21 91.35 101.08 94.52 500.01 

25 	Draperies, curtains and furniture cow- 3 90.07 106.64 104.70 103.51 108.13 

cringe 

26 	Leaps, pictures, mirrors and all other 4 81.04 91.42 62.23 79.97 65.42 

nose furnishings 
27 	Furniture 4 89.20 92.83 104.49 98.98 117.43 

28 	Major applvsncu 4 88.23 86.50 104.98 99.14 122.75 

29 	Television, radio and u,s.isic 4 82.11 77.75 74.88 70.60 85.30 

30 	Housewares and email electrical applIances 2 73.15 85.73 97.14 88.05 97.34 

93.75 

106.23 

97.57 
106.21 
106.88 

137.96 
75.35 
96.72 
63.57 
85.2) 

75.82 

97.57 

62.93 
75.56 

141.69 

90.2: 
98. 5 
87.32 

97.8. 
91.65 

96.70 
84.48 
83.56 
97.01 
94.24 

88.05 

100.92 
103.67 
90.87 
91.62 

	

81.81 	 105.65 	 122.71 	 112.61 	 94.87 

	

64.97 	 107.05 	 128.25 	 123.85 	 115.27 

68.95 79.53 88.48 84.67 75.89 

48.62 65,66 61.96 56.86 65.46 

68.26 99.16 113.56 125.63 110.17 

73.81 78.73 81.82 80.12 76.78 

86.62 105.80 101.89 100.17 100,89 

92.48 94.22 95.52 95.46 91.99 
87.34 87.54 95.68 100.53 89.40 
85.35 105.92 142.93 514.11 95.92 

02.61 91.67 98.21 92.45 90.16 

31 	Hardware, paints, wallpaper, etc. 	 4 

32 Pluabing, heating and building materials 	 7 

33 Jewellery 	 7 
34 Toysaridgsmea 	 4 
35 Sporting goode and luggage 	 3 

36 Stationery, books and segezlnes 	 4 
31 Gasoline, oil, auto accessories, repairs 	 5 

and supplies 
38 Heals and lunches 
39 Repairs and services 	 8 
40 All other departments 	 4 

41 	TOTAL ALL D(P98114N15 	 2 

90.36 

87.86 

77.57 
59.60 
85.30 

105.42 
89.41 

TOT. 
89.i 
92.0 1  

93.02 
	 I 
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.4 180 14. Ventes dam granda segasins. Cc St coarriciente rx,mblnée de nsrrections cias variations asi&minièrea at dam ,iur. cercia,x, 1981 at 1982 

1982 

	

ember 	October 	November 	December 	January 	February 	Rayon 

	

Septembre 	Octobra 	Nonembre 	D6ceebre 	Janvier 	Fdvrier 

102.52 97.92 102.40 139.32 57.82 65.14 Robes 	robes de m6naga, tmbliers at iou- 1 
Formes pour dames at Jeunes folios 

132.35 161.38 147.79 152.85 14.99 68.47 Hanteaux et tailleurs pour dames at Jeunes 2 
ii lies 

124.13 106.97 112.13 150.30 60.63 63.91 VAtements sport pour dames at Jeunes Flues 3 
111.76 114.00 179.76 214.43 187.44 105.46 Fourrurem 4 
114.10 114.75 114.72 156.17 71.61 66.73 V8tementa pour bêbéx at enfsnts at articles S 

da rhambres d'enfsnts 

116.71 105.46 115.93 157.64 50,68 59.05 Vêteaents de filiettes at d'adolesoentes 6 
91.11 96.22 136.06 251.90 54.15 57.48 Lingerie at v8tamentx da nuit pour dames 7 

105.46 91.85 95.59 140.44 78.44 70.20 Soum-4te.ents 8 
91.95 147.42 198.84 229.08 82.21 55.27 Chapeaus 9 

114.75 116.91 111.08 162.35 81.47 73.80 6am pour dames at fillattea 10 

104.46 105.51 146.62 243.92 58.63 57.11 Cant., moutles at articles de parure pour 11 
dames at 	Fillettes 

126.16 124.67 131.21 133.12 61.17 54.32 Chaussures pour dames, Jeunea 1111am at 12 
enfant s 

110.45 116.40 138.02 186.14 61.60 59.16 V8teaentx pour hoimnes 13 
91.92 96.62 148,64 265.77 58.35 54.76 Articles d'habiliement poor hocanes 14 

106.24 107.43 118.58 187.57 55.58 53.63 V8teecents at 	articles d'habilloaexct 	pour 15 
qarConca 

79 113.45 119.44 157.92 61.78 59.70 Chaussurem pour teases at garcona 16 

P 	1 100.66 110.77 139.20 83.50 92.67 Produits alimantaires at conxueeem 17 
1 97.37 112.24 218.94 76.52 75.13 Articles da toilette, cosmdtiques at m80u- 18 

cament S 
79 88.57 110.22 237.98 72.02 59.62 Apporeils at fournitures photographiques 19 
el 119.24 112.77 95.36 85.31 84.65 lissus 6 I. pièce 20 

111.86 103.09 107.23 160.10 104.42 62.21 Literie at tinge de macmon 21 
114.39 115.23 116.34 149.34 107.37 83.06 Venue articles 22 
94.95 85.52 136.87 271.68 67.28 58.40 Porceleine at nerrerie 23 

109.52 124.43 120.28 97.68 84.69 79.68 Rev8tements de plancher 24 
106.12 111.99 107.93 117.26 77.57 68.71 Textures, 	rtdeaucu at 	boumeas 25 

97.55 102.44 133.57 217.51 73.68 68.75 Lampas, 	tableaux, elmira at autres artIcles 26 
d 'ameubleecent pour is mSlscc 

107.55 1U4.21 100.05 97.13 107.91 75.09 Heubles 27 
112.68 106.21 99.14 106.75 99.04 69.04 Gros appareils ménagars 28 
113.10 107.34 128.39 210.15 88.76 69.30 161vieiouc, 	radio at mcjelque 29 
92.56 94.21 116.49 220.17 68.06 70.15 Articles cia sénege at petite apparecis élec- 30 

ti iques 

96.08 112.58 103.93 141.22 68.63 65.87 Quinceilierie, pelnture, papler-tenture, 31 
etc. 

110.61 110.11 92.10 95,74 75.01 68.81 Matrlel cia plomberie, chauffage at cone- 32 
truct ion 

91.89 84.95 136.87 308.48 47.27 53.48 Bijouteria 33 
59.50 104.50 223.41 373,27 34.34 37.22 Joueta at ,jeux 34 
80.60 85.16 107.26 190.16 72.91 56.64 Art idea de sport at veitmea 35 

105.36 89.97 127.76 229.43 75.58 68.99 Papeterie, heres at recess 36 
.97 120.62 122.28 137.15 74.18 68.19 Essence, hucie, accessoiree d'autoeoblle, 37 

rdparation at foumnituree 
1 1134.36 109.67 144.38 85.47 79.65 Rapes at camse-cro0tee 	 . 38 

.77 117.24 131.45 134.39 86.04 76.98 Sersicas at traneue de rparstlon 39 

.3 , 95.32 91.39 152,20 70.84 67.26 Ious autree rayon. 40 

.37 105.23 119.88 118.92 74.61 61.00 IOTAL, bUS RAYI8iS 41 
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1LE 15. Deportment Store Stocks, lCD and Co,iried Seasonal and Trading Day Ftorm, 1901 and 1902 

1901 I 
Deportment 

lCD March 6pril May 3une July 

ICC More Avril Hai ]uin Juillet Ao04 
Mo. 

1 Women's and misses' disease, housedresses, 4 105.67 119.88 111.18 84.22 92.36 91.01 
aprons and imi Forms 

2 Women's and misses' costs and suits 4 88.63 78.71 69.99 70.14 126.50 134.18 

3 Women's and misses' sportswear 3 101.51 118.35 115.04 93.49 103.66 101.26 
A Furs 5 73.92 81.04 81.87 80.06 98.91 118.95 
5 Infants' and children's seer and nursery 4 90.72 107.22 104.27 90.31 122.76 107.32 

equipment 

6 CirIs' mid teenage girls' wear 3 94.64 111,70 108.47 91.62 121.60 109.78 
I Lingerie and women's sleepwear 4 96.07 109.53 110.46 89.88 95.88 99.68 
B Intimate apparel 3 94.15 100.88 106.65 90.45 95.94 100.78 
9 Millinery ... ... ... ... ... 

10 Women's and girls' hosiery 4 96.69 105.64 109.25 92.46 105.06 112.53 

11 Wien'a and girls' gloveS, mitts and 4 90.75 107.77 102.94 85.62 93.72 98.34 
accessories 

12 Woori's, misses' and children's footweer 3 99.85 111.13 107.35 93,94 108.14 111.14 

13 Men's clothing 3 92.23 101.85 10045 83.47 98.69 116.57 
14 Men's furnishings 4 91.33 106.15 109.49 88.35 101.05 102.73 
15 Ooys' clothing and furnishings 4 85.90 102.67 97.48 88.94 122.71 100.11 

16 Men's and boys' footwear 4 99.63 109.88 110.16 92.93 100.18 106. 
Il Food and kindred products ,.. ... ... .,. ... 

18 ToiletrIes, comedics mid drugs 3 91.03 104.12 106.22 94.47 96.11 90.fl 

19 Photographic equipment end supplies 4 87.84 101.86 106.37 87.36 96.44 
20 Piece goods 4 104.64 106.84 108.89 97.06 99.44 104.8' 

21 Linens and domestics 3 96.70 111.85 114.07 103.83 96.97 93.97 
22 SmeIlsares and notions 4 91.95 106.82 117.54 106.84 109.97 102.79 
23 Chine and glassware 3 91.61 100.98 104,64 93.76 99.52 100.59 
24 Floor coverings 4 95.02 101.66 105.56 101.14 99.12 102.58 
25 Draperies, curtains and furniture cow- 3 98.86 105.29 109.96 97.91 99.65 97.58 

cringe 

26 Leaps, pictures, mirrors and all other 4 99.82 103.32 110.24 99.39 103.24 102.67 
home furnishings 

27 Furniture 2 99.35 111.68 111.26 101.67 100.28 91.62 
28 Major appliances 4 102.31 108.81 107.21 96.22 95.03 84.30 
29 Telenielon, radio and susie 3 98.51 109.63 106.12 96.61 95.26 93.79 
30 housewares and small electrical appliaces 3 97.58 111.39 110.28 98.74 98.66 98.46 

31 Hardware, paints, wallpaper, etc. ... ... .. - ... ... -. 

32 Plustlng, heating and building materials ... ... ... ... 

33 Jewaliery 3 96.76 106.19 108.01 98.31 95.35 96.50 
34 bye and games 4 83.86 94.43 93.17 80.28 85.31 106.12 
35 Sporting goods and luggage 3 97.01 111.49 117.25 95.09 98.05 96.48 

36 Stationery, books and magazines 4 87.80 97.50 108.33 95.95 104.41 106,76 
37 Gasoline, oil, auto accessories, repairs ... ... ... ... 

and supplies 
38 Meals and lunches ... ... ... ... ... ,,, 

39 Wepairs and services ... ... ... ... ... ... 

48 

41 

All other departments 

101*1. 811 (PABTICN1S 

... 

2 

... 

93.75 

... 

106.31 

... 

107.68 

... 

93.48 

. -. 

101.55 4 
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, 	 'cIILEAIJ 15. Stocks d.s grand. ..gasinm, PLC at coefficients combinAm de correctims des e.riatione sai.iwvvières et dem jours cinomerciaux, 1981 at 1982 

1982 

epteniOer 	 October 	 November 	 December 	 January 	 February 	Rayon 

Soptombre 	 Octobre 	 Novembre 	 DAcembre 	 Janvier 	 FAsrier 
NO 

84.91 113.21 114.83 90.55 90.35 100.88 Robes, robes de mAnage, tthiiers at ini- 	 I 
Fames pour dames at jeunes lilies 

133.66 144.11 116.83 74.12 75.53 87.43 Menteaus at 	talileurs pour dames at Jeunes 	2 
lilies 

67.86 109.81 115.07 77.26 82.69 92.90 Y8tements sport pour dames at jeunes lilIes 	3 
118.61 134.21 127.72 104.86 98.25 85.89 Fourrures 	 4 
96.82 115.53 108.15 86.88 84.01 85.97 V8teaents pour bdbAs at enfants at articles 	5 

de chambrea devIants 

98.15 116.01 114.30 70.34 75.39 911.00 V8tements de Ijjletteg at d'sdolescantes 	 6 
95.33 131.78 133.50 75.77 76.23 83.40 LIngerie at s6te,nents do nuit pour dame. 	 7 
86.21 107.95 117.33 100.45 102.06 96.59 Sous-vAtements 	 8 

Chapeaus 	 9 
98.87 107.23 106.29 85.09 91.15 89.27 Bas pour d.o.s at fillettea 	 10 

93.15 131.00 137.97 83.24 85.25 89.06 Gent,, moufies at 	articles cia parure pour 	11 
dames at 	filiettes 

96.45 108.10 98.29 87.84 85.79 90.38 Chau,,ures pour dames, Jeunes filla. at 	 12 
enfants 

100.82 124.92 118.18 90.35 78.97 91.54 VAtements pour hoa.es 	 13 
98.97 132.06 121.97 75.11 85.05 86.90 Art Ides d'habillement pour homes 	 14 
98.86 128.11 121.97 79.70 85.95 95.87 VAtements at 	articles d'habillemerct 	pour 	15 

11 
cements 

Apparel!s at fournituras photograptclquea 	19 .16 136.75 129.79 93.38 98.43 87.70 
91.99 103.97 98.35 95.23 91.78 96.98 lissu, b is pIèce 	 20 

82.06 104.63 106.84 98.25 91.31 97.88 Literie at 	linge do macson 	 21 
89.61 100.08 96.50 99.89 89.42 88.10 Menus article, 	 22 
91.05 113.66 117.70 106.36 911.18 88.36 Porcelaine at 	verrerie 	 23 
86.10 101.66 94.58 110,36 103.08 97.67 RevAtacnents cia plancicer 	 24 
87.04 103.54 101.03 102.40 95.55 100.29 Tentures, ridesus at houssea 	 25 

92.62 116.26 113.05 82.01 85.97 91.00 lampes, tableaux, miroirs at mitre. articles 	26 
da,nauble..ent pour is maison 

81.90 98.65 98.58 111.80 93.80 96.92 Meubles 	 27 
78,02 99.13 105.40 113.60 102.30 105.72 11mm appareil, e,Anaqers 	 28 
85,63 108.91 117.35 104.55 92.83 90.23 idlAvision, 	radio at musique 	 29 
90,51 111.03 114.84 85.76 89.00 92.59 Articles cia mAnage at pet its appareils Alec- 	30 

t r 1 ques 

Quir,cailierle, 	peinture, papier-tenture, 	31 
etc. 

MatAriel de ploaborie, chauffage at cons- 	32 
truct ion 

88.10 117.12 125.69 89.53 87.81 91.54 Bijouterie 	 33 
129.84 178.79 153.45 53,75 83.99 76.98 Jouets at jeus 	 34 

Article, cia sport 	at 	valises 	 35 100.39 127,06 114.28 85.47 74.40 81.77 

725 126.38 122.22 78.49 88.12 84.76 Papeterie, 	livres at 	reyices 	 36 
Essence, huile, accassoires dautomobile, 	37 

rAparation at 	foumnitures 
Ropes at casse-cro0tes 	 38 

... 

... Services at trasaus do rAparstion 	 39 

, ... ... ... ... 

bus sutres rayon, 	 40 

1.45 117.89 113.86 89.58 89.21 90.11 blAt, 1(815 RAY(81S 	 41 
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LIST OF DEPARTMENT STORE ORGANIZATIONS - tASTE DES ORGANISATIONS DC GRA)S MAGASINS 

Ayre's Ltd., Water St., St.. John's, Newfoundland 

Bowring Bros. Ltd., 281 Water St., St. John's, Newfoundland 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, T., Co. Canada Ltd., 190 Yonge St., Toronto, Ontario 

Goudies Ltd., 22 King St. W., Kitchener, Ontario 

Holman, R.T., Ltd., Water St., Summerside, Prince Edward Island 

Hougens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, Magasin J.O., Ltée, 163-165 rue Principale, Maniwaki, Québec 

Hudson's Bay Co., 2 Bloor St. E., Toronto, Ontario 

K-Mart Canada Ltd., 8925 Torbram Rd., Brampton, Ontario 

Lloydrninster & District Agricultural Co-op Association Ltd., Lloydminster, Saskatchewan 

Ogilvy, Charles, Ltd., 126 Rideau St., Ottawa, Ontario 

Ogilvy's, Jas. A., Ltd., St. Catherine St. W., Montréal, Québec 
	 I 

Right House, The, Co. Ltd., 35-41 King St. E., Hamilton, Ontario 

Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontario 

Sentry Dep't. Stores Ltd., 110 Adelaide East, Toronto, Ontario 

Simpson, The Robert, Co. Ltd., 176 Yonge St., Toronto, Ontario 

Simpson Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith's & Chapple Ltd., 24 Birch St., Chapleau, Ontario 

Steinberg Inc., Department Store Division, Montréal, Québec 

Towers Department Stores Ltd., 110 Orfus Rd., Toronto, Ontario 

Woodward Stores (Alta.) Ltd., Edmonton, Alberta 

Woodward Stores (B.C.) Ltd., Vancouver, British Columbia 

Woolco Department Stores, do F.W. Woolworth Co. Ltd., Weston, Ontario 

Zeller's Ltd., 5250 Decarie Hvd., Montréal, Québec 

4 



IPARTI€N1 STORE EY)OOITY REFERENCE USI 

I ),,ctr rn cit 

a and Misses' Dresses, Housedresses, Aprons 
Lrilforms 

Dresses of all types, including half-sizes and 
maternity dresses, aprons, housedresses and 
uniforms - juniors', misses and women's. Evening 
gowns and wraps. 

Women's and Misses' Coats and Suits 

Coats: cloth including fur trinaned, car coats, 
raincoats, and imitation fur coats - juniors', 
misses' and women's. 
Suits: readyinade and made-to-measure - juniors', 
misses' and women's. 

Women's and Misses' Soortswear 

Blouses and sport shirts: sweaters, pullovers, 
jackets and cardigans; 	sports apparel, 	ski 
clothing, 	play 	clothes, 	bathing suits 	and 
knitwear; slacks, jumpers, skirts and parkas. 

Furs 

Fur coats, jackets, neckpieces, caps, hats and 
muffs. 

Infants' and Children's Wear and Nursery Equipment 

Infants' and Children's Wear: all infants' and 
rThildren's apparel up to approximately size 6X, 
iiuthnq 	infsnts' accessories. 

ifants' Bath Equipment and Toiletries 
' her 	Infants' 	Department 	Goods: 	such 	as 	garment 

ingera, 	harness, 	play 	pens, 	toys, 	rattles, 
.Ie.nsion gates, 	auto seats, walkers, 	etc. 
lants' Prams, Carriages and Strollers: including 

H am bedding and accessories. 
infants' 	furniture: chairs, comeodes, cribs, beds, 
bedding and bedding accessories 

 Girls' and Teenage Girls' Wear 

All 	girls' 	and 	teenage 	girls' 	apparel, 	including 
dresses, 	coats, 	suits, 	skirts, 	girl 	guide 	uni- 
forms, 	school 	uniforms, 	play 	clothes, 	underwear, 
hats, caps, 	stockings, 	etc. 

 Lingerie and Women's Sleepwear 

Including 	slips, 	pants, 	panties, 	dusters, 	night- 
gowns, 	pyjamas, 	negligees, 	bathrobes, 	dressing 
gowns and bed jackets. 

0. Intimate Apparel 

Including corsets, girdles, garter belts and bras- 
sieres. 

 Millenery 

Including 	hats, 	berets, 	hat 	trinanings 	and 	hair 
pieces 

 Women's and Girls' Hosiery 

Including 	anklets, 	nurses' 	hosiery, 	tights, 	leo- 
tards, 	etc. 

• 	I 	c, 	iIIi.I, 	t 	t 

tar and cuff sets, collars, dress and coat 
aisments, handkerchiefs, purses, small leather 
goods and itnbrellas. 

RPERTOIRE DES RCHA1IMSES DES CRN'OS PYIGASINS 

Rayon 

Robes, robes de ménaqe, tabliers et uniformea pour dames 
et jeunes filles 	 - 

Robes de tous genres, y compria lea demi-grandeurs et 
robes pour grossesse, tabliers, robes de aénage at u,ifor-
mes - pour fillettes, jeunes filles et dames. Robes et 
manteaux du soir. 

Msnteaux et tafileurs pour dames et ieunes filles 

Manteaux: de drap, y compris ceux qui sont garnis de four-
rure, manteaux d'auto, impermahles et manteaux imitation 
fourrure - pour fillettes, jeunes filles et dames. 
Tailleurs: prèts è porter et faits sur mesure - pour fil-
lettes, jeunes filles et dames. 

Vêternents sport pour dames et jeunes filles 

Blouses et chemisiera, chandails, pull-overs, vestes at 
cardigans, vAtements de sport, vtements de ski, vétements 
de jeu, maillots de bain et tricota, pantalons, jumpers, 
jupes et canadiennes. 

Fourrures 

Manteaux de fourrure, vestes, parures de cou, bonnets, 
chapeaux et aoufles. 

Vêtements pour bbés et enfants et articles pour chambres 
d'enfants 

Vêtements pour bêbs at enfants: tous articles d'habille-
sent pour bbés at enfents jusqu'h is tailie 6X, y compris 
les accessoires pour bbés. 
Articles pour le bain at Is toilette des bébês 
Autres articles du rayon pour bébs: tels qua cintres, 
sangles, parcs, jouets, hochets, barriBres extensibles, 
sieges d'auto, marchettes, etc. 
Voitures at poussettes: y compris literie et acceasoires 
pour voitures d'enfants. 
Mobilier pour enfants: chaises, coimnodes, berceaux, lita, 
literie at occessoires de literie. 

Vêtenients pour fillettes et adolescentes 

bus articles d'habillement pour fillettes et adolescen-
tes, y cospris robes, manteaux, tailleurs, jupes, unifor-
mes de scoute, uniformes d'écoliCre, vétementa de jeu, 
sous-vtements, chapeaux, bonnets, bas. etc. 

Lingerie et vtements de nuit pour dames 

V compris jupons-combinaiaons, culottes, calecons, pci-
gnoirs, chemises de nuit, pyjamaa, dshabilia, sorties de 
bain, robes de chsmbre at liseuses. 

Sous-vêtements 

V compris corsets, gaines, porte-jarretolles et soutiens-
gorge. 

thapeaux 

V compris chapeaux, bérets, garnitures de chapeau et pos-
tiches. 

Bas pour dames et jeunes filles 

V compris socquettes, bas d'infirmiCres, collants, 10-
tsrds, etc. 

1'. :rts, mouflea at articles de parura pour dames at fillet- 

nmpris gants, moufles, écharpes, chles, blouses sans 
IIdrc(hes, foulards, ceintures, boutonnières, bouquets, en-
sembles de collets et poignets, collets, parures de man-
teaux at de robes, mouchoirs, sacs h main, petita articles 
en cuir at parapluies. 
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DEPARTILNT STORE C014(I)ITY REFERENCE LIST - Continued 

Department - Cont inued 

12. Women's, Misses' and Children's Footwear  

RPERT0IRE DES IRCHAMHSES DES IAMS MAGASINS - suite 

Rayon - suite 

12. Chaussures pour dames, Jeunes filles at enfants 

Include all footwear for women, misses and chil-
dren. 

13. Men's Clothing 

Including coats, suits, trousers and jackets. 

14 Men's Furnishings 

Including shirts (dress, work, sport and regular), 
sweaters, vests, smocks, windbreakers, parkas, 
overalls, work trousers, slacks, underwear, dres-
sing gowns, bath robes, pyjamas, hosiery, ties, 
collars, handkerchiefs, scarves, gloves, mitts, 
ear muffs, hats, caps, garters, suspenders, belts, 
jewellery, umbrellas and canes. 

Boys' Clothing and Furnishings 

Include cormeodities as in Departments 13 and 14 
sold in boys' wear department as well as boy scout 
and school uniforms. 

Men's and Boys' Footwear 

Include all footwear for men and boys. 

Food and Kindred Products 

Including groceries, meats, provisions, fruits, 
vegetables, candy, pastry, bakery products and 
delicatessen goods. 
Restaurants, coffee shops or lunch counters are 
not included here but in department 38. 

Toiletries, Cosmetics and Druga 

Toiletries: toilet goods and toilet preparations. 
Cosmetics: perfumes, lotions, hair goods and pre-
parations, hand and facial beautification prepara-
tions and supplies, etc. 
Patent medicines and drug preparations and 
sundries. 
Prescriptions 
Medical Supplies, including sick room equipment 
and supplies, bandages, etc. 
Health Appliances and equipment, including sup-
porters and health lamps. 
Medical, Surgical and Therapeutic Goods 
Shavers and shaving supplies. 

Photographic Equipment and Supplies 

Mevie and still cameras and camera accessories; 
photo developing, printing and enlarging equipment 
and supplies; projection equipment and supplies; 
flash bulbs and lamps; films, reels, albums and 
photofinishing service; telescopes and binoculars. 

Piece Goods 

Yard goods of silk, woolen, cotton, rayon, velvet 
and linen; synthetics, patterns. 

Linens and Domestics 

Linens (table and fancy), quilted pads and silence 
cloths, dresser and buffet scarfs, towels and 
towelling, sheets and sheeting, pillow cases, mat-
tress covers, blankets including electric, com-
forters, spreads, wash cloths, travelling robes, 
etc. 

Comprend toutes lea chsuasures pour dames, jeunes fillem 
at enfants. 

Vêtements pour hoinmes 

V compris manteoux, complets, pentalons et vestes. 

Articles d'habillement pour homrnes 

V compris chemises (de soiree, de trebsil, sport et de 
ville), chandails, gilets, sarraux, blousons, canadiennes, 
salopettes, pantalons de travail, sous-vétements, robes de 
chanibre, sorties de bain, pyjamas, chaussettes, cravatea, 
cola, mouchoirs, écharpes, gants, moufles, cacho-oreilles, 
chapeaux, casquettes, jarretières, bretelles, ceinturea, 
bijouterie, parepluies et cannes. 

Vètemente et articles d'habillement pour garçons 

Comprend les articles mentionnés aux postes 13 at 14, en 
vente mu rayon des vêtements pour garcons, de même que les 
uniformes de scoute et d'colier. 

Chaussures pour hommes at garçons 

Comprend toutes chaussures pour hormrres at garcons. 

Produits alimentaires et connexes 

V compris articles dpicerie, viandes, conserves, fruits, 
legumes, bonbons, pètisaeriem, prodirits de boulanqerie et 
de charcuterie. Les restauranti 't snnt 
pas inclus ici, mais mu poste 31. 

Articles de toilette, cosmCtique; et niticawents 

Articles de toilette: produits at preparations pour Is 
toilette 
Cosmétiques: parfums, lotions, produits pour Is coiffure 
et prCparat ions capillaires, prCparet ions et produits de 
beaute pour las mains at Is visage. 
Médicaments brevetes, prCparations pharmaceutiques et 
articles divers. 
Ordonnances 
Fournitures médicales, y compris materiel et fournitures 
pour chambre de malades, pansements, etc. 
Appareils et materiel de sante, y compris supports et 
lampes-soleil. 
Produits mCdicaux, chirurgicaux et th6rapeutiques 
Rasoirs et articles pour la berbe 

Appareils et fournitures photographigues 

Appareils photographiquem at cameras, at accessoires; 
materiel et fournitures pour le developpersent, le tirage 
et l'agrandissement; materiel et fournitures pour Is pro-
jection; ampoules et lampes 4clair; pellicules, bobines, 
albums at service de développement de films, tClescopes et 
jumel lea. 

Tissus è Is pièce 

Merchandises a Is verge: soie, lainage, coton, rayonne, 
velours at toile; tissus synth4tiques; patrons. 

Literie at linge de maison 

Toiles (de table at de fantaisie), molletons aous-nsppe, 
parures de commodes et de buffets, serviettes et tissu-
eponqe, draps at toile pour draps, taies d'oreiil'r,  
couvre-matelas, couvertures y compris couvertures ch 
fantes Clectriques, édredons, couvre-lits, linge de I --

lette, couvertures de voyage, etc. 
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jLf'AHTtNT 510111 COMMODITY IF[REM1 LIST - Continued 

L)epart.ent - Continued 

Smallwares and Notions  

REPLRTOIRE 0(5 WRCFJAMiISES 115 GRAM)S WGASINS - suite 

Rayon - suite 

22. Menus articles 

Smallwares: include all item8 sucha as laces, 
trimmings, edgings, fringes, embroidery supplies, 
ribbon, artificial flowers, art needlework and 
embroidery and knitting goods. 
Notions: include bags, dressmakers supplies, hair 
goods, sewing supplies, garment attachements, 
closet accessories, and other related miscella-
neous commodities. 

China and Glassware 

China and Pottery Tableware: dinner sets, tea 
sets, breakfast sets; individual, odd or group 
pieces of china and pottery tableware. 
Chins and Pottery Artware and Ornaments: wall, 
table and mantel ornaments of chine and pottery. 
Glassware: bmverage sets, goblets, tumblers, 
bowls, dishes, etc.; heat-resistant glassware. 

Floor Coverings 

Including rugs, mete, carpets, hard floor cov-
ering, door mats, runners, stair treads, stair 
nosing, carpet binding and rug underpodding. 

Draperies, Curtains and Furniture Coverings 

Draperies and Curtains: including draperies and 
urtaina ready-made and by the yard and accea- 
ries, also includes blinds, and venetian blinds. 
jrniture Coverings: including slip covers, uphol- 
eririg fabrics and supplies. 

•imps, Pictures, Mirrors and All Other Home Fur-
shings 

Menus articles: y compris tous les articles tels que den-
telles, passementerie, galons, franges, fournitures pour 
Is broderie, rubans, fleurs artificielles at articles pour 
fins travaux b laiguille, pour Is broderie et pour Ic 
tricot 
Mercerie: y compris sacs, articles pour Is couturière, 
accessories pour les cheveux, accessoires do couture, at-
taches pour vAtements, articles de placard at diverses 
autres merchandises connexes. 

Porcelaine et verrerie 

Services de table en porcelaine et en céramique: services 
diner, a th4, b djeOner; pièces de porcelaine ou de c-

ramique, individuelles, disparates, ou groupees. 
Objects dcoratifs et. bibelots en porcelaine at céranique: 
ornaments muraux, de table ou do chemine, en porcelaine 
ou en cramique. 
Verrerie: services de verres, verres è pied, verres, bols, 
rcipients, etc.; verrerie culinaire è feu. 

Revêtements de plancher 

V cospris tapis, nattes, carpettes, prlarts, paillassons, 
chemins, couvre-marches at bordure do protection dos mar-
ches, bordure de tmpis et sous-tapis. 

Tentures, rideaux, housses 

Tentures et rjdeaux: y compris tentures et rideaux confec-
tionnéa ci a Ia verge et accessoires, et stores v4nitiens 
ou autres. 
Housses: y compris tiousses, tissus et fournitures pour Is 
rembourraqe. 

Lampes, tableaux, miroirs et tous autres articles d'ameu-
blement. 

Lamps . including floor, table, mantel, boudoir, 	Lampes: torchères at lampes do table, do cheminée, do 
desk, etc. 	 chevet, do pupitre, etc. 
Pictures 	 Tableaux 
Mirrors 
	

Miroi rs 

27. Furniture 
	 27. Pleubles 

Including all living room, dinin room, bedroom and 
kitchen furniture. 
Beds, mattresses, springs and convertible beds. 
Firepalce accessories. 
Summer, garden and cottage furniture. 
Office furniture. 

Major Appliances 

Including refrigerators, freezers, stoves, heaters 
- fireplace heaters, electric radiators and space 
heaters - washing machines, dryers, humidifiers, 
dehumidifiers, dishwashers, vacuum cleaners, floor 
polishers, sewing machines, air conditioners, etc. 

Television. Radio and Music 

Including television, hi-fl and radio sets and 
equipment, record players, records, tape re-
coders, pianos, organs, musical instruments and 
supplies, sheet music, music stands and instruc-
tion books. 

V compris tous les meubles pour salle do séjour, salle a 
manger, chambre è coucher at cuisine. 
Lits, matelas, sommiers at lits transformables. 
Acceasoires de chemina. 
Meublas d't, de jardin at cia chalet. 
Meubles do bureau. 

Gros appareils mênagers 

V compria rfrigrateura, conglateurs, cuisinières, 
chaufferettes (chaufferettes do foyer, radiateurs lectri-
ques, poAles), machines è lever, sécheuses, humidifica-
teurs, déshumidificateurs, laveuses è vaisselle, aspira-
teurs, polisseuses, machines h coudre, appareils cia condi-
tionnement do l'air, etc. 

Téléviaion, radio et musigue 

V compris téléviseurs, sppareils et materiel cia haute fi-
delite at do radio, phonographes, diaques, magnetophonea, 
pianos, orgues, instruments do musique et accessoires, 
musique en feuille, lutrins at manuels dinstruction. 

I 
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DEPARTP&NT STORE CU#IIIUITY REFERENII LIST - Cont inued 

Department - Continued 

30. Housewares and Small Electrical Appliances 

RIPERTOIRE DES MARCHANDISES DES (RAM)S t4kGASINS - 

Rayon - suite 

30. Articles dp nILpit1t 	app;rci is 61ectr iques  

Y compris ustensiles et fournitures de cuisine, disposi-
tifs de cuisine, coutellerie, percolateurs, bouilloires, 
fournitures do nettoyage, ustensiles mélangeurs, réci-
pients, fournitures pour Is leasive, accessoires de salle 
de bains et divers mutres articles de manage; appareils 
d'éclairage, ampoules, prises de courant et autres 
fournitures êlectriques, petits sppareils electriques. 

Quincaillerie, peinture, papier-tenture, etc. 

V compris outils h main ou a iaiteur, accessoires, fourni-
tures, outils de jardinage, tondeuses a moteurs, tract eurs 
de jardin, chasse-neige, etc., articles de quincaillerie 
pour 10 msison, écrous at boulons, rondelles, rivets, pis-
tolets è calfeutrer, cica at vérins, mesures a ruben, 
etc., peinture, vitre, papier-tenture et fournitures. 

Mstriaux de Dlomberie. de chauffaqe et de construction 

V compris appareillage et fournitures do plomberie et de 
chauffage, tels que robinets, raccords, obturateurs do 
bsigrioire, sieges, lavabos, cabinets, cabinets chimiques, 
accessoires et fournitures pour lavabos et cabinets, 
chauffe-esu, enveloppes isolantes, 6viers do cuisine, 
thermostats, tuyaux de poêle et viroles-entases, soupepes 
de réglsge, ventouses, pompes, brides do parquet. 
Matériaux de construction: matriaux pour toiture, paroia, 
gouttières, auvents et tous autres matériaux et fourni-
tures d'extérieur; portes, fentres, toute menuiserie at 
ébénisterie; bois d'oeuvre, contreplaqu4, matêriaux pour 
planchers, articles do menuiserie, panneaux pour murs as 
plafonds, tit Is of csrr5Jn. pIsrich, charprntss et 	Ic 

reste. 

Including kitchen utensils and supplies, kitchen 
gadgets, kitchen cutlery, percolators, kettles, 
cleaning supplies, mixing utensils, kitchen con-
tainers, laundry supplies, bathroom accessories 
and other miscellaneous housewares; electrical 
fixtures, bulbs, plugs and other electrical sup-
plies and small appliances. 

Hardware, Paints, Wallpaper, etc. 

Including hand and power tools, attachments and 
supplies, garden tools, power lawnmowers, garden 
tractors, snowblowers, etc., home hardware, nuts, 
bolts, washers, rivets, caulking guns, jacks, mea-
suring tapes, etc., paint, glass, wallpaper and 
supplies. 

Plumbing, Heating and Building Materials 

Including plumbing and heating fixtures and sup-
plies, such as - faucets, tap adapters, bath 
plugs, seats, basins, toilets, chemical closets, 
basin and toilet accessories and supplies, hot 
water tanks, insulating jackets, kitchen sinks, 
thermostats, stovepipes and stovepipe collars, 
daspers, force cups, pumps and floor flanges. 
Building Materials: Roofing, siding, eavestrough-
ing, awnings, et al "oustide" materials and 
supplies; doors, windows, all carpentry and cabi-
netry; lumber, plywoods, flooring, millwork, wall 
and ceiling panels and tiles, boarding, framing et 
al. 

33. Jewellery 
	 33. Bijouteris 

Clocks and watches 
Plated and Sterling Sliverwere - flatware, hollow-
ware, carving sets, plates, dishes, trays, casse-
roles, candlesticks, tea sets, flower holders and 
vases, trophies. 
Costume Jewellery 
Fine Jewellery  

Horloqes vi most res 
Argenterie (argent aessif ou pIaqu) - coutellerie, servi-
ces b dépecer, assiettes, plots, cabarets, cocottes, chan-
deliers, Services a thd, pots et vases h fleurs, trophëes. 
Bijouterie en faux 
Bijouterie en fin 

34. Toys and Gases 
	 34. Jouets et jeux 

Small wheel goods (tricycles, kiddie cars, wagons, 
doll carriages, pedal cars); toy furniture, games 
and toys; dolls; miniature construction sets, 
etc.; electric trains, etc. 

Petite articles sur roues (tricycles, voitureS, carrosses 
de poupées, voitures è pédales); meubles pour enfante, 
jeux at jouets; poup4es; jeux de construction, etc.; 
trains électriques, etc. 

35. Sporting Goods and Luggage 
	 35. Articles de sport et valiaea 

Athletic and Sports Equipment: including sports 
goods and related sports apparel (baseball, 
hockey, basketball, rugby, soccer, lacrosse, 
boxing, hanall, golf, riding, etc.); skiing and 
skating equipment; gymnasium equipment; sleds and 
t obaggans. 
Hunting and Fishing Equipment: guns, anaiiuriition, 
gun mttachements and supplies; fishing rods, 
reels, attachements and supplies, hunting and 
fishing apparel; traps decoys, nets, knives, etc. 
Camping Equipment and Supplies: tents, ground 
sheets, air mattresses, sleeping bags, haver- 
sacks, camp stoves, compasses, tent trailers. 
Bicycles, Accessories and Supplies 
Boats and Marine Accessories 
Power Snow Sleds 
Luggage and Leather Goods: including trunks, suit-
cs';r;. duffle baqs, hat boxes, trsvellinq baqs, 

tquipement d'athlétisme et de sport: y compris articles et 
vêtements de sport; (base-ball, hockey, ballon-panier, 
rugby, soccer, crosae, boxe, belle mu mur, golf, équita-
tion, etc.) dquipement de ski et do petinage; Ldquipement 
de gymnase; tralneaux et tobaggsns. 
lquipement de pche et de chasse: armes h feu, munitions, 
sccessoires et fourniturea pour armea h feu; cannes, mou-
linet.s, scceaaoirea at fournitures pour Is pêche; vête-
ments pour 10 ehasse et is pche; piège, leurres, filets, 
couteaux, etc. 
tquipement et fourniture de cening: tentes, tepis do so!, 
matelss pneusatiques, sacs de couchage, havresacs, poêles, 
compas, tentes-remorques. 
Bicyclettes, accessoires et fournitures 
Bateaux et accessoires 
Aut os-nig 
Valises et art ci es on cc ir 	cninpr 	tins inst 	vint I - 

sea, fourre-ti, 
Ct,.. 
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ii PARTNT STORE IOPIIODIIY REFERENcE LIST - Concluded 

)jrt rnvnt 

RrPERT0IRE DES MRD4ANDISES 015 QAM)S KAGASINS - fin 

tiyon - fin 

1. Papet.erie, livrea et revues 

Including books, note pads, notepaper, envelopes, 
writing supplies (pens, pencils, ink, erasers); 
calendars, greeting cards, announcement cards, 
party supplies, decorations, gift wrapping ma-
terial, artists' supplies, crayons, blackboards, 
school supplies, office equipaent and supplies; 
philatelic supplies, albums, adult games, etc. 

Gasoline, Oil, Auto Accessories, Repairs and 
Supplies 

Including anti-freeze, batteries, fans, fender gu-
ards, faq lamps, frost shields, jacks, kick pads, 
mirrors, mufflers, tires, tubes, tire repair kits 
and materials, spark plugs and testers, radiators, 
piston rings, gasoline, oil, repairs; motorcycles, 
accessories and supplies. 

Receipts from Meals and Lunches 

Including receipts from restaurants, coffee shops, 
lunch counters and soda fountains. 

Receipts from Repairs and Services 

Including such repair and service departments as 
ssmaking and hosiery repairs, jeweilery repair, 
le repair, fur repair and storage, radio repair, 
.; include receipts from installation and other 

Ivices; beauty parlour, circulating library. 

Other Departments 

(Basement departments are not to be included here, 
but sales from these sources are to be assigned to 
the appropriate departments.) Including tobacco, 
smokers' supplies, seeds, bulbs, nursery stock, 
other garden supplies not elsewhere classified; 
optical department; hearing aids; etc. 

Y compris livres, blocs-notes, papier b lettre, envelop-
pes, fournitures pour dcrire (plumes, crayons, encre, 
goraiies è effacer), calendriers, cartes de souhaits, Faire-
part, fournitures pour receptions, decorations, emballages 
de cadeaux, materiel d'artiste, crayons a dessiner, 
tableaux noirs, fourniturea scolaires, materiel et fourni-
turea de bureau, articles de philatClie, albums, Jeux pour 
adultes, etc. 

Essence, huile, accessoires, reparation et fournitures 
dautomobiles 

I compris antigel, accumuleteurs, ventilateurs, pereboue, 
phares anti-brouillard, panneaux antigivre, crics et 
vdrins, pare-coups de portières, miroirs, silencieux, 
pneux, chambres b air, troussea at matftiel de reparation 
de pneus, bougies d'allumage et verificateurs, radioteurs, 
segments de pistons, essence, huile, reparations; motocy-
clettes, accesaoires ci fournitures. 

Recettes provenant des repas et caase-croOte 

I compris les recettes provenant des restaurants, casse-
croOte, comptoirs-repas et bare pour glaces et eaux 
gazeuses. 

Recettes provenant des services at des travaux de répara-
tions 

I compris lea rayons de service at de r4paration ida que 
retouche de robes et remaillage de baa, r4parstion de 
bijoux, cordonnerie, rCparat ion et entreprosage des four-
rures, reparation des radios, etc.; y compris lea recettes 
provenant des services d'installtjon ot autre; salon do 
beaute, bibliothèque circularite. 

bus eutres rayona 

(Lea rayons du sous-sol ne sont pas inclus ici, maim les 
venice qui my rapportent doivent être affectées eux 
rayons qui conviennent .) I compris tabac, articles pour 
fumeurs, semences, oignons a fleurs, stock de pépinières, 
autre fournitures de jardinage non clossées ailleurs; 
rayon doptique; etc. 
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