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Note 

This and other government publications 
may be purchased from local authorized 
agents and other community bookstores or by 
mail order. 

Mail orders should be sent to Publica-
tions Sales and Services, Statistics Canada, 
Ottawa, K1A Dvi, or to Publishing Centre, 
Supply and Services Canada, Ottawa, K1A 0S9. 

Inquiries about this publication should 
be addressed to: 

Retail Trade Section, 
Merchandising and Services Division, 

Statistics Canada, Ottawa, K1A 0V4 (tele-
phone: 996-9304) or to a local Advisory Ser-
vices office: 
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que toutes les publications du gouvernement du 
Canada, auprès des agents autorisés locaux, dans 
les librairies ordinaires ou par la poste. 
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Ventes et services de publications, Statistique 
Canada, Ottawa, K1A 0V7, ou a Imprimerie et 
edition, Approvisionnements et services Canada, 
Ottawa, K1A 059. 

Toutes demandes de renseignements sur Ia 
présente publication doivent être adressées a: 

Section du couvuerce de detail, 
Division du cormerce et des services, 

Statistique Canada, Ottawa, K1A 0V4 (téléphone: 
996-9304) ou a un bureau local des services 
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St. 	John's 	(Nfld.) (772-4073) St. 	John's 	(1.-N.) (772-4073) 

Halifax (426-5331) Halifax (426-5331) 
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tical information service is provided in 
Nova Scotia, New Brunswick, and Prince 
Edward Island by telephoning 1-800-565-7192. 
Throughout Saskatchewan, the Regina office 
can be reached by dialing 1(112)-800-
667-3524, and throughout Alberta, the 
Edmonton office can be reached by dialing 
1-800-222-6400. 
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vec le service regional diriformaliori statisti-
que de la Nouve11e-[cosse, du Nouveau-Brunswick 
et de l'Ile-du-Prince-douard en cornposant 
1-800-565-7192. En Saskatchewan, on peut comrnu-
niquer avec le bureau regional de Regina en 
composant 1(112)-800-667-3524, et en Alberta, 
avec le bureau d'Edmonton au numéro 1-800-
222-6400. 
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SYMBOLS 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not 
applicable. 

- nil or, in this publication less than 
half unit expressed. 

-- amount too small to be expressed. 

P preliminary figures. 

' revised figures. 

x confidential to meet secrecy require-
rner)tS of the Statistics Act. 

S!GNLS CONVLNIIUNNLL5 

Voici la signification des signes convention-
nels suivants utilisés dans les publications de 
Statistique Canada: 

riombres indisponibles. 

n'ayant pam lieu de figurer. 

- néant ou, dans Ia présente publication, 
infrieur b la maitié de l'unité exprimée. 

-- nombres infimes. 

P riombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives au secret. 

S 
A NUlL UN LANSIM 
	 NUlL AU bUiLT DL LANS1M 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM (Ca-
nadian Socio-Economic Information Management 
System) via terminal, on computer printouts, 
or in machine readable form. For further 
information contact the CANSIM staff, Cur-
rent [conomic Analysis Division, Statistics 
Canada, Ottawa, K1A 0Z8 (telephone 
613-995-7406), or the regional advisors at 
the Statistics Canada offices located across 
Canada. 

La banque de donnes informat.isées de Stat1stl-
que Canada CANSIM (Système canadien d'information 
socio-&onomique) fournit mu public certaines sta-
tistiques actuelles et historiques sur les Ventes 
et stocks des grands magasins (matrice no 112) et 
sur de nombreuses autres series, par le biais d'un 
terminal, d'imprimes d'ordinateur ou de supports 
sous une forme lisible par une machine. Pour plus 
de renseignements, s'adresser au personnel de 
CANSIM, Division de l'analyse de conjoncture, 
Stat istique Canada, Ottawa, K1A OZB (telephone 
613-995-7406), ou aux conseillers régionaux des 
bureaux de Statistique Canada situes travers le 
Canada. 
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INTRODUCT ION 

The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A 
"List of Department Store Organizations" can 
be found at the end of this publication. 

For the purpose of this publication only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"locat ion" concept, which is common to both 
the census and the current survey program of 
the Merchandising and Services Division, to 
be utilized. (The census also measures the 
act ivities of "establishments", however, 
this concept is not used in the monthly sur-
vey of department stores.) Under the "loca-
tion" concept, department store data con-
tained in this publication exclude the ac-
tivities of other kinds of businesses which 
may be operated by the reporting department 
store firms. For example, non-department 
store locations are classified to the kinds 
of business most appropriate to their com-
modity structure with the catalogue sales 
activity of department store organizations 
classified to the "General Merchandise 
Stores" kind of business category. 

The business done by concessions located 
in department store outlets for the purpose 
of this publication is considered as part of 
the overall business of the outlets in which 
they are located. However, sales of an as-
sociated large food department (or store) 
are included only if it is an integral part 
of the overall department store operation 
and is not identified to the public by any 
name which differs from that of the depart-
ment store with which it is associated. The 
rationale underlying this approach is as 
Follows: for purposes of market research or 
urban planning, a department store (the 
largest type of mass merchandising activity 
in Canada) together with its leased depart-
ments, if any, is considered to be a total-
ity; that is, it competes in the market 
place as one structure, rather than as a 
number of smaller stores. 

L'univers des firmes de grands magasins uti-
lisé aujourd'hui est fondé sur le recensement du 
commerce et des services de 1971. La "Liste des 
organisations de grands magasins" est donnée b la 
fin de cette publication. 

Aux fins de cette publication, seules les mc-
tivités des "locaux d'affaires" reels des firmes 
de grands magasins sont étudiées; on peut ainsi 
faire appel au concept des "points de vente", qui 
est commun au recensernent et au programme d'en-
quête courant de la Division du commerce et des 
services. (Bien que le recensement mesure égale-
ment les activités des "établissements", cette 
unite d'observation n'est pas utilisée dana l'en-
quête mensuelle sur les grands rnagasins.) En 
vertu de la notion de "local d'affaires", lea 
données sur les grands magasins présentées dans 
cette publication ne tiennent pam compte d'autres 
genres de commerce auxquels peuvent s'adonner les 
firmes déclarantes. Ainsi, les points de vente 
qui ne répondent pas b la definition des grands 
magasins sont attribués a la catégorie coramer-
ciale qui convient le mieux aux diverses marchan-
dises offertes; b titre d'exemple, les bureaux de 
vente par catalogue des firmes de grands magasins 
sont classes dana le genre de commerce "magasins 
de marchandises diverses". 

Les affaires réalisées par les concessions 
établies dans las grands magasins sont , aux fins 
de Ia présente publication, considérées comme 
partie des affaires globales du magasin oi sont 
établies lea concessions. Cependant, lea ventes 
d'un important rayon (ou magasin) d'alimentation 
associé ne seront incluses que si le rayon ou ma-
gasin fait partie intégrante de l'exploitation 
générale du grand magasin et n'est pas connu du 
public sous un nom different de celui du grand 
magasin auquel il eat associé. Cette méthode se 
justifie du fait que les spécialistes des etudes 
de marché et les urbanistes considèrent comme un 
tout le grand magasin (qui constitue le plus im-
portant genre de grande surface mu Canada) et les 
rayons de concessions; autrement dit, le grand 
inagasin se présente sur le marché comae un 
établissement unique et non comae un regroupement 
de petits ruagasins. 
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A retail location, as defined by Stat is-
tics Canada, is a business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public for household or per-
sonal consumption. 

Department Store 

A retail location is defined as a depart-
ment store outlet if it possesses the fol-
lowing characteristics. It must sell the 
following general lines of merchandise: 

Family clothing and apparel. This commodity 
group is composed of some or all of the 
following lines: women's and misses' 
dresses, housedresses, aprons and uniforms; 
women's and misses' coats and suits; women's 
and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; 
lingerie and women's sleepwear; intimate ap-
parel; millinery; women's and girls' ho-
siery; women's and girls' gloves, mitts and 
accessories; women's, misses' and children's 
footwear; men's clothing; men's furnishings; 
boys' clothing and furnishings; men's and 
boys' footwear. Note: The outlet must sell 
at least six of the commodity lines listed 
above, with at least one of the commodities 
being men's and boys' clothing or furnish-
ings. At least 20% of the outlet's total 
sales must be derived from the family cloth-
ing and apparel group. 

Furniture, appliance and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and 
domestics; china and glassware; home 
furnishings; furniture, wooden and uphol-
stered goods for living room, dining room 
and bedroom; major appliances; television, 
radio and music; hardware and housewares. 
Note: The outlet must sell at least four of 
the commodity lines listed above, with at 
least one of the commodities being furniture 
(wooden and upholstered goods for dining 
room and/or living room and/or bedroom). At 
least 10% of the outlet's total sales must 
be derived from the furniture, appliance and 
home furnishings group. 

All other (miscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such am: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smallwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; 
and food. Note: The outlet must sell at 
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un point de vermte mu dtail est un local d'affai-
res (habituellement un magasin) dont l'activité 
principale est la vente de marchandises et des 
services connexes mu grand public pour Ia consom-
mnation mnagère 00 personnelle. 

Grand magasin 

Un point de vente au dtail est un grand maga-
sin sil possède les caractéristiques suivantes: 

Vêteaents pour la familie. Ce groupe coniprend 
les articles suivants: robes pour dames et jeunes 
flues, robes de mnage, tabliers et uniformes; 
manteaux et tailleurs pour dames et jeunes fil-
les; vétements de sport pour dames et jeunes fil-
les; fourrures; vétements de bbés et d'enf'ants; 
vétements de fillettes et d'adolescentes; linge-
rie et vétements de nuit pour dames; sous-vête-
ments; chapeaux; bas pour dames et fillettes; 
gants, moufles et articles de parure pour dames 
et fillettes; chaussures pour dames, jeunes fil-
les et enfants; vtements pour hommes; articles 
d'habillement pour homes; vêtements et articlei 
d'habillement pour garçons; chaussures pour horn-
mes et garçons. Nota: Le magasin doit tenir su 
moms six des series mentionnées ci-dessus, don 
mu moms une doit être les vêtemnents ou art iciel; 
d'hahillement pour homes et garçons. Au moms 
20 % des ventes globales du magasin doivent se 
faire dans le groupe de vêtements pour Is fa- 
mmii lie. 

Meubles, appareils et articles d'auneublement 
niénager. Ce groupe comprend les articles sul-
vants: literie et linge de maison; porcelaine et 
verrerie; articles d'ameublement ménager; meu-
bles, de bois ou rembourrês, pour smile de sé-
jour, salle a manger cu chambre a coucher; gros 
appareils, télévision, radio et musique; quin-
caillerie et articles de rnénage. Nota: Le maga-
sin doit tenir au moms quatre des series men-
tionnées ci-dessus, dont au moms une doit être 
des meubies We bois ou rembourrés pour salle a 
manger et (ou) salle de séjour et (ou) chambre a 
coucher). Au moms 10 % des ventes globales du 
magasin doivent provenir du groupe des meubles, 
appareils et articles d'ameublement ménager. 

bus autres article8 (divers). Cette catégorie 
commiprend toutes les marchandises que tient le 
magasin, mais qui ne figurent pam ci-dessus, 
teiles que: articles de toilette, cosmetiques et 
médicaments; appareils et fournitures photogra-
phiques; tissus a la pièce; mercerie et menus ar -
ticles; bijouterie; articles de sport et valises; 
papeterie, livres et revues; et ailments. 
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least three different commodity lines with 
out one of these lines representing more 

S  than 50% of the total store sales. At least 
10 00' of the outlet's total sales must be 
Jerived from the all other or miscellaneous 
.roups. 

Total Net Sales and Receipts 

They are defined as the total sales of 
merchandise and receipts from repairs, 
equipment rental, restaurant and other 
services, less returns, adjustments and 
discounts. Trade-in allowances are not 
deducted. Commissions earned from the sales 
of goods owned by others and proprietors' 
withdrawals of goods (at retail) for per-
sonal use are included. Non-trading reve-
nues, bad debts recovered and direct sales 
taxes are excluded. 

St nrks 

They are defined as the selling value of 
inventory on hand at the end of the month or 
as at the end of the fiscal period falling 
nearest the end of the calendar month. 

S 	
Accounts Receivable 

They are defined as customers' accounts 
:irid notes receivable as at the end of the 
month, as well as all new credit granted 
during the month, less payments received. 
Accounts discounted with banks, paper sold 
to sales finance companies, or amounts owing 
on account of credit-card plans, are ex-
cluded. Accounts receivable used as securi-
ty for bank loans are not considered as dis-
counted if still payable and are therefore 
included. 

Nota: Le magasin doit tenir au moms trois des 
series mentionnées ci-dessus, dont aucune ne doit 
representer plus de 50 % des ventes globales du 
magasin. Au moms 10 % des ventes globales du 
magasin doivent provenir des groupes tous autres 
articles ou divers. 

Ventes et recettes nettes totales 

Ii s'agit du total des ventes de marchandises 
et des recettes provenant de reparations, de lo-
cation de matriel, de la vente de repas et d'au-
tres services, moirms les rendus, les rajustemermts 
et les remises. La valeur des reprises n'est pas 
déduite. Les commissions sur la vente de 
marchandises appartenant N autrui et la valeur 
(au detail) des marchandises prélevées par le 
proprietaire pour son usage personnel sont comp-
tees. Les recettes hors exploitation, les recou-
vrements de mauvaises creances et les taxes de 
vente directes sont exclus. 

Stocks 

Cette rubrique enqiobe la valeur marchande des 
stocks détenus N la fin du mois ou de la période 
financière la plus rapprochee. 

Comptes a recevoir 

11 s'agit des comptes et billets & recevoir 
des clients a la fin du mois, ainsi que de tout 
nouveau credit consenti mu cours du mois, moms 
les paiements reçus. Les comptes esconiptes a la 
banque, les titres vendus des societes de fi-
nancement des ventes et les montants dus en vertu 
d'un regime de cartes de credit ne sont pas corn-
ptés. Les comptes 6 recevoir servant a garantir 
un emmiprunt bancaire ne sont pas considérés comme 
étant escomnptés s'ils sont encore payables; ils 
sont donc inclus. 

Methodology 

The monthly sales values, published at 
the Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
ment store organizations. A 100% response 
rate is aimed for each month with the publi-
cation usually delayed if large department 
store organizations have not responded in 
time. The monthly sales figures are 
estimated when necessary, due only to late 
response, by applying an imputation method 
which is unique to each organization. 

The monthly sales values by department, 
. 	published at the Canada level, are based 

only on the organizations which provide the 

Méthodologie 

Le chiffre des ventes mensuelles, publié pour 
le Canada, les provinces et les regions mnétropo-
litaines, est etabli en fonction de l'univers des 
firmes de grands magasins. Puisque l'on vise 
chaque mois un taux de réponse de 100 %, la pu-
blication est habituellement retardée si une 
grande firme n'a pas fait parvenir sa declaration 
dans les délais prévus. Dans le cas d'une ré-
ponse tardive, ii est possible de calculer un 
chiffre estimatif des ventes mensuelles grace a 
une méthode d'imputation qui est unique 6 chaque 
firme. 

Le chiffre des ventes mensuelles par rayon pu-
blié pour le Canada n'est fondé que sur les fir-
mes qui présentent Ia ventilation requise des 

vii 



required breakdown of sales. The percentage 
distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sales by 
department at the Canada level. 

The monthly stock values by department, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdowns of sales and stocks. A 
stock-to-sale ratio for each department, 
calculated from the reporting organizations, 
is applied to the corresponding department's 
monthly sales estimate in order to provide 
an estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
published at the Canada level, are based on 
a subset of department store organizations 
which are known to have accounts receiv-
able. Data for late respondents are esti-
mated by applying the monthly percentage 
change in accounts receivable, calculated 
from the reporting organizations, to the 
previous month's data of each organization 
that was late in reporting. 

Data Reliability 

Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported 
by the organizations listed at the end of 
this publication. The survey can be con-
sidered as a complete census of the popula-
tion under consideration and therefore not 
subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known depart-
ment store locations, errors in published 
data can occur. These errors, called non-
sampling errors, are present whether a sam-
ple or a complete census of the population 
is taken and can be attributed to one or 
more of the following sources: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwill-
ingness of the respondent to provide correct 
information, misinterpretation of the ques-
tions because of definitional difficulties 
and different tendencies of different inter-
viewers in explaining questions or inter-
preting responses under different modes of 
coinmunicat ion. 

ventes. La repartition en pourcentaqe des vente 
par rayon obtenues auprès des firmes déclarante; 
est appliquée au chiffre mensuel des ventes tota-
les pour le pays afin d'établir une estimation 
des ventes par rayon pour l'ensemble du Canada. 

Le chiffre des stocks .ensuels par rayon pu-
blié pour le Canada n'est fondé que sur les fir-
mes gui presentent la ventilation requise des 
ventes et des stocks. Pour chaque rayon, le rap-
port des ventes aux stocks (calculé a partir des 
declarations des firmes) est applique a l'estima-
tion des ventes mensuelles afin de produire une 
estimation des stocks pour le Canada. 

Le chiffre des contes h recevoir mensuel pour 
l'ensemble dii pays provient des firmes de grands 
magasins gui ont de tels comptes. Les données 
relatives aux enquetes retardataires mont esti-
mées coinme suit: on calcule d'abord la variation 
en pourcentege des comptes a recevoir des firmes 
declarantes, puis on Ia fait porter sur les chif-
fres du mois precedent de la firme retardataire. 

Fiabilite des donnes 

Erreurs non liées 6 l'échantillonnag' 

L'enquête mensuelle sur les ventes ci 
stocks des grands magasins porte sur bus i 
points de vente des firmes de grands magasins 
enumerees b la fin de cette publication. 	I:tant 
donné qu'elle peut être considérée comme un 
recensement exhaustif de la population observée, 
elle ne risque pas de comporter des erreurS 
d'échantillonnege. Par contre, rnême les donnees 
publiées d'un recensement qui dénombre integrale-
sent a chaque rnois i'ensemble des points de vente 
connus des grands magasins peuvent être entachées 
d'erreurs. Celles-ci, dites non flees b l'echan-
tillonnage, se retrouvent tent dens les recense-
ments que dens les enquêtes par echantillonnage. 
Elles sont dues a un ou plusieurs facteurs parrni 
les suivants: 

Le champ couvert par l'enquête. L'erreur resulte 
d'uri listage incomplet et d'une couverture insuf-
fisaiite de in popuLation visee. 

La réponse. Ici, l'erreur peut être attribuable 
a is conception du questionnaire et aux caracté-
ristiques de la question, b l'incapacité ou au 
refus de l'enquêté de fournir des renseignernents 
exacts, h l'interpretation fautive des questions 
due a des problèmes d'ordre semantique, ou aux 
variations, d'un interviewer b l'autre et selori 
le mode de communication retenu, dans l'exp1i-
tion des questions et dens l'interprétation 
réponses. 
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Non-response error. Some respondents may 
rifuse to answer questions, some are unable 

S o respond, while others may be too late in 
r esponding. Data for the non-responding 
units can be imputed using the data from 
responding units or some earlier data on the 
non-responding units if available. The ex-
tent of error due to imputation is usually 
unknown and is very much dependent on any 
characteristic differences between the re-
spondent group and the non-respondent group 
in the survey. This error generally in-
creases with increases in the non-response 
rate and attempts are therefore made to ob-
tain as high a response rate as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of 
final results. With regard to the estimates 
of this publication all attempts have been 
made to minimize the non-sampling errors: 
department store locations have been defined 
in a most precise manner; the questionnaires 
used in the survey have been carefully de-
oigned to minimize different interpreta-
1ons; detailed acceptance testing has been 

S orried out for the different stages of 
diting and processing; and every possible 
ffort has been made to reduce the non-
esponse rate as well as the response 

burden. 

La non-réponse. Certains enquêts refusent de 
rpondre, d'autres en sont incapables et d'autres 
encore répondent trop tard. Les données relati-
ves aux non-répondants peuvent être imputées è 
partir des chiffres fournis par les répondants ou 
a l'aide des statistiques antérieures sur les 
non-répondants, si elles existent. On ne connalt 
généralement pas l'importance de l'erreur d'impu-
tation; celie-ci vane beaucoup selon les carac-
téristiques qui distinguent les rpondants des 
non-répondants. Comme ce type d'erreur prend ha-
bituellement de l'ampleur è mesure qu'augmente le 
taux de non-réponse, on s'efforce d'obtenir le 
meilleur taux de réponse possible. 

Le traitement. L'erreur peut se produire ions 
des diverses étapes du traiternent, telles que le 
codage, l'entre, la verification, la pondération 
et Ia totalisation. 

11 est difficile de mesurer les erreurs non 
liées b l'echantillonnage. En outre, il faut les 
cerner de sorte qu'elles ne nuisent pas b l'uti-
lisation ou a l'interpretation des chiffres défi-
nilifs. S'agissant des estimations du present 
bulletin, tout a été mis en oeuvre afin de 
minimiser ce genre d'erreur. Ainsi, les points 
de vente des grands magasins ont 6t6 definis avec 
beaucoup de precision; les questionnaires ant été 
conçus avec soin afin de reduire au minimum le 
nombre d'interprétations éventuelles; les diver-
ses etapes de verification et de traitement ont 
fail l'objet de contrOles d'acceptation detail-
lés; enfin, on n'a absolument rien neglige pour 
que le taux de non-réponse et le fardeau de 
reponse soient faibles. 

Non-sampling Error Measures 

One source of non-sampling error is the 
non-response error. Text Table I assists 
users in evaluating this error, two response 
measures are derived, namely, the response 
rate which is a measure of the proportion of 
those units which have responded in time for 
inclusion in this publication and the re-
sponse fraction, which is a measure of the 
data response rate, and is the proportion of 
the published data which is based upon actu-
al reported data. 

The unit used in the Department Store 
Sales and Stocks Survey for derivation of 
the response rate is based on (1) the geo-
graphical regions, i.e., the 10 provinces, 
the two territories and the four metropoli-
tan areas, in which a department store orga-
nization operates department store locations 
ond (2) the department store organizations 
themselves. For example, a department store 

. 1irm reporting for 20 stores in Ontario 
would be considered as one survey unit 
rid one organizational unit while an 

Estimation des erreurs non liees b l'echantillon-
nage 

Parmi les erreurs non liées a lchantillon-
nage, on retrouve l'erreur de non-réponse. Le 
tableau explicatif I donne deux mesures de Ia ré-
ponse qui aideront lutilisateur 6 évaluer ce 
genre d'erreur. Le taux de réponse représente la 
proportion des unites qui ont répondu assez tot 
pour être incluses dans la presente publication. 
La fraction de réponse, par contre, est le taux 
de réponse des données, c'est-à-dire Ia propor-
tion des chiffres publiées qui est fondee sur des 
renseignements réellement declares. 

L'unité utilisee pour calculer le taux de re-
ponse de lenquête sur les ventes et les stocks 
des grands magasins est fondee sur (1) les ré-
gions (c'est-à-dire les 10 provinces, deux tern-
toires et quatre regions metropolitaines) oi les 
firmes de grands niagasins exploitent des points 
de vente et (2) les finmes de grands magasins 
elles-mémes. Par exemple, une firme de grands 
magasins qui produit une declaration pour 20 ma-
gasns en Ontario est consideree conime une unite 
d'enquête et une organisat ion, alors qu'une firme 
dont Ia déclarat ion porte sur cinq magasins 
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organization reporting for five stores in 
Vancouver, 10 in British Columbia (excluding 
Vancouver) and two in Yukon would be con-
sidered as three survey units but only one 
organizational unit. 

The data variables under consideration 
for derivation of the response fraction are 
namely sales, stocks and accounts receiv-
able. 

Text lable I gives the non-sampling reli-
ability of the survey data with respect to 
the non-response error. The response rate 
is given as the percentage of survey units 
and the corresponding organizational units 
which have responded in time for inclusion 
in this publication. The response fraction 
is given as the percentage of the published 
data which is based upon actual reported 
data submitted by department stores. For 
example, a cell of 20 organizational units 
in which five respond for a particular month 
would have a response rate of 25% in terms 
of these units. If the five units repre-
sented 8 million out of a published esti-
mate of $10 million, the response fraction 
would be 80%. In cases such as these, the 
response rate alone would tend to under-
estimate the reliability of the estimate and 
both measures should be considered. 

Vancouver, 	10 en Colombie-Britannique 	sau1 
Vancouver) et deux au Yukon rppr ~ spntp troin 
un it 	 -1 cn(J , t 	rc ii  

t I OH 

Los variableu dont ii taut. teni r cumpt e pour 
calculer Is fraction de réponse sont les ventes, 
les stocks et les comptes a recevoir. 

Le tableau explicatif I donne la fiabilité des 
données d'enquête en matière d'erreurs dues b Is 
non-rponse. Le taux de rponse reprsente le 
pourcentage des unites d'enquête et des unites 
organisationnelles correspondantes qui ont 
repondu assez tot pour être incluses dans ]e 
present bulletin. Par contre, Is fraction de 
réponse constitue le pourcentage des données 
publiths qui sont fondes sur des renseignements 
effectivement declares par les grands magasins. 
Par exemple, le taux de réponse d'une cellule 
comport ant 20 unites donc cinq repondent lors 
d'un mois donne atteindrait 25 %. Cependant, si 
les cinq unites representent $8 millions sur 
l'estimat ion publiee de $10 millions, Ia fraction 
de reponse s'elèverait & 80 %. Comme le taux ne 
réponse aurait, b lui seul, tendance 6 deprecier 
Ia fiabilité de l'estimation dans un tel cas, ii 
faudrait tenir compte des deux unites de mesure. 

TEXT TABLE I. Measures of Reliability, Department Stores, Canada, 1902 
February 

TABLEAU EXPLICATIF 1. Mesure de Ia fiabilite, grands magasins, Canada, 1982 
Fevrier 

 

. 

Response rate 

Taux de reponse 

Response fraction 

Fraction de 
reponse 

 

Survey units 	Organizational 
units 

Unites d'en- 	Organisations 
quête 

per cent - pourcentage 

Monthly sales total - Ventes mensuelles 
total es 

Monthly sales by department - Ventes men-
suelles par rayon 

Monthly stocks by department - Stocks men-
suels par rayon 

Month-end accounts receivable - Comptes 
recevoir h Ia fin du mois 

99.1 	96.0 	99.9 

	

56.0 	92.9 

	

40.0 	68.5 

	

88.2 	99.9 C 

x 



Seanonal Adiustment 

S easunal adjustment( 1) separates and sea- 
the effect of recurring intra-annual 

n aliens resulting from normal differences 
ui weather, holidays with invariable dates, 
or other events with a similar pattern of 
timing. An additional adjustment due to 
trading day variation is made for the de-
partment store series. This variation stems 
from the fact that a particular day of the 
week may occur five times in a particular 
month one year and only four times in the 
corresponding month in other years. This 
additional adjustment is made prior to the 
seasonal adjustment but is treated as part 
of the seasonal adjustment process. 

The department store series have been 
seasonally adjusted using ARIMA option of 
the X-11-ARIMA seasonal adjustment pro-
graun.(2) This new method of seasonal ad-
justment consists of extending the original 
series with one year of estimated values 
prior to the seasonal adjustment procedure. 
The estimated values are forecasts made by 
ARIMA models which have been fitted to the 
original series. 

The X-11 part of the X-11-ARIMA program 
relies primarily on the ratio-to-moving av-
rage method to smooth the extended series 

nj a preliminary estimate of the trend-cy- 
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	:Ie, computing ratios of the extended origi- 
uil series to the trend-cycle estimates and 
:limating seasonal 	factors from these 
iatios. 	These procedures are repeated a 
number of times to produce the final season-
al factors.(3) 

While seasonal adjustment provides a 
deeper understanding of the underlying 
trend-cycle of a series, the adjusted series 
still contains an irregular component. 
Small changes between months in the adjusted 
series may simply be irregular movements 
and, to obtain a clearer insight into the 
underlying trend, users should examine the 
adjusted series over a number of months. 

To assist the user, the Months for Cycli-
cal Dominance number, MCD, is provided.(4) 
The MCD is the shortest monthly span for 
which a certain ratio becomes and remains 
less than one, that is, the ratio for which 
the absolute average percentage change of 

See Tables 2, 9 and 13. 
For further explanation see The X-11-
ARIMA Seasonal Adjustment Ithod, 
Estela Bee Dagum, Statistics Canada, 
Catalogue 12-564L, Occasional. 

3) See Tables 14, 15 and 16. .  

i) See Tables 14, 15 and 16 (Column 1). 

Désaisonnal isation 

La désaisonnalisation(1) isole et niesure i'm-
cidence des variations périodiques qui se pro-
duisent au cours d'une année en raison de l'évo-
lution normale do climat, des congés fixes et 
d'autres événements qui se répètent b intervalles 
réguliers. On rajuste également la série des 
grands inagasins pour tenir compte de Ia variation 
du nonibre de jours conwnerciaux. Celle-ci est due 
au fail qu'un mois donné peut compter, per exem-
pie, cinq samedis une année, mais seulement qua-
tre l'année suivante. Cet ajustemerit est apporté 
avant le désaisonnalisat ion proprenient dite, mais 
ii eat considéré cormne partie intégrante de cette 
dernière. 

La série des grands magasins a été désaisonna-
Iisée au moyen de l'option ARMMI du programme de 
désaisonnajisation X-11-AR*1I (voir Ia note don-
née plus loin)(2). Cette technique consiste a 
ajouter b la série d'origine une année de données 
estimatives avant de procéder a la désaisonnali-
sation proprement dite. Les données estimatives 
proviennent de previsions réalisées par des node-
lea ARt+1l ajustés h Ia série initiale. 

La partie X-11 du programme X-11-ARMMI fait 
surtout appel b la méthode de rapport aux moyen-
nes mobiles pour effectuer le lissage de la série 
corrigée et obtenir une estimation provisoire de 
Ia tendance-cycle, pour calculer les rapports de 
la série initiale (ajustée) aux estimations de la 
tendance-cycle et pour estimer les facteurs sai-
sonniers a partir de ces rapports. Les facteurs 
saisonniers définit ifs ne sorit produits que bra-
que ces operations ont été exécutées a plusieurs 
reprises(3). 

Bien que la désaisonnalisation permettre de 
mieux comprendre la tendance-cycie fondaranentale 
d'une série, la série désaisonrialisée n'en con-
tient pas moms une composante irrégulière. De 
légères variations d'un mois a l'autre dans Ia 
série désaisonnalisée peuvent être de siinpies 
mouvements irréguliers; pour avoir une meilleure 
idée de la Lendance fondamentale, lea utilisa-
teurs doivent donc examiner les series désaison-
nalisées d'un certain nombre de mois. 

A cette fin, ils disposent des mois a domi-
nance cyclique, ou MDC(4). Ii s'agit du plus 
petit nombre de mois pour lesquels un certain 
rapport devient et reste inférieur è l'unité; 
autrement dit, c'est Ia période pendant laquelle 
le taux de variation moyen absobu de la tendance- 

Voir lea tableaux 2, 9 et 13. 
Pour plus ample information voir La m6thode 
de dsaisonna1isation X-11-ARHMI, par Estela 
Bee Dagum, Statistique Canada, no 12-564F au 
catalogue, hors série. 

(5) Voir lea tableaux 14, 15 et 16. 
(4) Voir les tableaux 14, 15 et 16 (colonne 1). 
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the trend-cycle of the seasonally adjusted 
series becomes greater than the absolute 
average percent change of the irregular 
component. The MCD can be interpreted as 
the number of months over which a change in 
the seasonally adjusted series must move in 
a given direction before one can be rea-
sonably certain that the trend-cycle of that 
series also has moved in the given direc-
tion. Clearly small MCD's are desirable and 
indicative of a smooth series. Applying a 
moving average to the seasonally adjusted 
data of MCD length tends to smooth irregular 
movements which may obscure the underlying 
trend-cycle. The MCD moving average pro-
vides a method of reducing all types of 
series to approximately the same degree of 
smoothness, whatever the size of the irre-
gular component in the original series. 

cycle de La série désaisonnalisée est supérieur 
celui de la composante irréguliere. Le MDC pe 
être considéré comrne le nombre de mois que dov 
durer une variation de Ia série désaisonnalis 
dans une direction donnée avant qu'on ne puiss 
tre raisonnablement certain que is tendance-

cycle de la série évolue dans Ia même direction. 
Ainsi, un MDC peu élevé est souhaitable et mdi-
que la presence d'une série lisse. L'application 
d'une moyenne mobile aux données désaisonnalisées 
dont Is période eat égale au I'IX tend lisser 
les mouvements irréguliers pouvant dissimuler is 
tendance-cycle foridammentale. La méthode de la 
moyenne mobile du MDC permet de réduire tous lea 
genres de série è peu près au même niveau de us-
sage, quelle que soit Is taille de la composante 
irrégulière dana is série initiale. 

Notes explicatives 

Ls variations des ventes en pourcentage don-
née dana la présente publication eat fondée sur 
la valeur totale des recettes pour chacune des 
périodes observées. [lie tient compte des maga-
sins qui ont ouvert leurs portes et de ceux qui 
les ont fermées; autrement dit. sHe ne Sn limits 
pas aux rnaqas ins qui ont 

S 
H H 	in 	st ius ut ocks-verit rn(S) 

v issi it Ia valeur inarchanue,  dcs stacks a i a I ii dii 
mois par le chiffre des ventes pour le mois. 

On obtient lea ratios ventes-stocks(6) en di-
visant le chiffre des ventes pour le mois par la 
valeur marchande moyenne des stocks en debut et 
en fin de mois. 

Les regions métropolitaines de Montréal, de 
Toronto, de Winnipeg et de Vancouver 
correspondent aux regions métropolitaines du 
recensement de 1971. 

La Hate de référence des marchandises, qui 
décrit en detail les produits de chacun des 40 
rayons présentés dans cette publication eat 
reproduite dans le numéro de janvier. 

Lea chiffres révisés des ventes et des stocks 
des grands magasins sont publiés chaque année 
dans le numéro de mars du present bulletin. Les 
revisions aux comptes a recevoir en fin de mois 
sont. apportées mensil1enient. 

Voir tableau 10. 
Voir tableau 11. 	 S 

[xplatory Notes 

The percentage changes in sales shown in 
this publication are based on the total 
dollar volume of receipts for each of the 
periods being compared. These trends in-
clude the effect of stores starting opera-
tion or ceasing operation and are not 
limited to identir'sl stores, i.e., those in 
operat H H 

pared. 

The st u(-k-;o 1cC; 	IUH( 5) 
dividiriy the do I lar vol use of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stocks ratios(6) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning 
and ending stocks at selling value for the 
month. 

The 	vnetropolitan 	areas of 	Montréal, 
Toronto, Winnipeg and Vancouver are census 
metropolitan areas as defined by the 1971 
Census. 

The coninodity reference 	list, which 
describes in detail the commodities 
comprising each of the 40 departments noted 
within, is published in the January issue of 
this publication. 

Revisions to department store sales and 
stocks are published yearly in the March 
issue of this publication. Revisions to 
month-end accounts receivable are published 
on a monthly basis. 

5)See Table 10. 
(6) See Table 11. 
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Niinber of shopping days that this publi-
ion is based on varies from month to 

Le nombre de jours coerciaux sur lesquels 
sont bases les renseignements pr4sent4s ici vane 
d'un mois b l'outre. Le tableau explicatif II 
donne le nombre de jours pour la période la plus 
recente. 

S 	month. See Text Table II for the number of 
shopping days the current publication is 
bmsed on. 

TEXT TABLE II. P&ither of Shopping Days, by Month, 1981 and 1982 

TABLEAU EXPLICATIF I!. Nonthre de jours conunerciaux, par nis, 1981 et 1982 

1982 	 1981 

Total number Number of Total number Number of 
of shopping Saturdays of shopping Saturdays 
days days 

Nombre total Nornbre de Nombre total Nombre de 
de jours samedis de jours samedis 
commerciaux coninerciaux 

January - Janvier 25 5 26 5 
February - Fevrier 24 4 24 4 
March - Mars 27 4 26 5 
April - Avril 25 4 25 4 
May-Mai 26 5 26 5 
lone - Jujn 26 4 26 4 
luly - Juillet 26 5 26 4 
/\uqust - AoQt 26 4 25 5 
Neptember - Septembre 25 4 25 4 
IJc'tober - Octobre 25 5 26 5 
November - Novembre 26 4 25 4 
December - Decembre 26 3 26 4 



Department Store Sales by Month, Canada, Unadjusted 
and Seasonally Adjusted, 1981 and 1982 
Ventes des grands magasins par mois, Canada, non desalsonnalisé 
et désaisonnalisé, 1981 et 1982 

S millions 
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In February 1982, department stores 
sales, without seasonal adjustment, totalled 
$577.9 million in Canada, an increase of 
1.6% from February 1981 ($568.9 million). 
Nineteen of the 40 departments registering 
decreases from February 1981, the largest 
being piece goods (-19.2%), followed by 
men's and boys' footwear (-13.8%) and 
women's and misses' sportswear (-13.6 0%). 
Furs (37.6%), repairs and services (29.9%) 
and meals and lunches (11.7%) recorded the 
largest increases. 

Five provinces recorded increased sales 
from last year, ranging from 5.9% in Ontario 
to 1.5% in Nova Scotia while Prince Edward 
Island (-7.2%) and Newfoundland (-5.8 0M') were 
the most notable decreases. The four metro-
politan areas registered the following 
Thanges over last year figures: Toronto 
p6.4%, Winnipeg +2.7%, Montr4al -2.6% and 
Vancouver -5.8%. 

Seasonally adjusted sales were 7.3% 
higher than in January 1982 with a value of 
$862.5 million, increasing in 33 of the 40 
departments. 

Cumulative sales for the first two months 
of the year reached $1,178.0 million for 
Canada, down 2.9% from the period a year 
earlier and decreased in every province 
except Nova Scotia (4.2 00') and Alberta 
f
,. ,

1 	a' 
. '0 

The selling value of inventories, without 
seasonal adjustment, held in February 1982, 
was $2,618.1 million, an increase of 3.5% 
over February, 1981. Seasonally adjusted 
inventories decreased by 3.5% from January 
1982 to $2,905.5 million. 

There were 784 department store locations 
operating in Canada during the month of 
February, three less than in January 1982 
and 37 more than in February 1981. 

• 	Department stores share of total retail 
iDe was 8.8%, a decreased proportion from 

he 9.1% held in February 1981. 

Les ventes désaisonnalisées des grands maga-
sins ont totalisé 577.9 millions de dollars au 
Canada en février 1982, soit un accroissement de 
1.6 00' par rapport A janvier 1981 (568.9 millions 
de dollars). Dix neuf des 40 rayons ant enregis-
tré des baisses, les plus importantes étant aux 
rayons du tissus a la pièce (-19.2%), de chaus-
sures pour hommes et garçons (-13.8 10) et de 
vêtements sport pour dames et jeunes flues 
(-13.6 00') tandis que les plus fortes augmentations 
ont été mesurées dans les rayons de fourrures 
(37.6%), de services et travaux de reparation 
(29.9%) et dans celui des repas et casse-croOtes 
(11.7%). 

Cinq provinces ont enregistré des augmenta-
tions des ventes, comparativement a Pannée 
dernière, les hausses variant de 5.9% en Qntario 

1.510,en Nouvelle-Ecosse alors que l'Tle-du-
Prince-Edouard (-7.2%) et Terre-Neuve (-5.8%) ant 
montré les baisses les plus notables. Les quatres 
regions métroplitaines ant enregistré les change-
ments suivant par rapport a l'année dernière: 
Toronto +6.4%, Winnipeg +2.7%, Montréal -2.6% et 
Vancouver -5.8%. 

Les ventes désaisonnalisées se sont chiffrées 
862.5 millions de dollars salt 7.3% supérieures 

a celles de janvier 1982. Les ventes se sont 
accrues dans 33 des 40 départements. 

Le chiffre cumulatif des ventes pour les deux 
premiers mois a atteint $1,178.0 millions de 
dollars au Canada, salt une baisse de 2.9% par 
rapport a la méme période l'an passé. Les ventes 
ant diminué dans toutes les provinces a l'excep-
tion de Ia Nouvelle-cosse (4.2%) et de l'Alberta 
(1 .9%). 

La valeur marchande sans ajustement saisonnier 
des inventaires detenus en février 1982 était de 
2,618.1 millions de dollars, soit un accrois-
sernent de 3.5% par rapport a février 1981. La 
valeur désaisonnalisée des inventaires a baissé 
de 3.5 10' comparativement h janvier 1982 pour 
totaliser 2,905.5 millions de dollars. 

Il y avait 784 points de vente des grands 
magasins en operation au Canada pendant le mois 
de février 1982, soit trois de mains qu'au mals 
de janvier 1982 et 37 de plus qu'en Iévrier 
1981. 

La psrt des grands magasins dons le total du 
comerce de detail a diminué en passant de 9.1% 
enregistré en février 1981 a 8.8% en février 
1982. 
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IU 1. Depart.ant Store Pithly Salem, by ()epmrt.ent, Canada, 1981 and 19I 

1982 

Department 	
January 	February 	February 	March 	April 	 May 	 June 	 Jul, 

Janvier 	F4vrier 	1yrier 	Mars 	 Avril 	 Mai 	 Juin 	 Juillet 

No. 
thousands of dollars 

milliera tie dollars 

1 Women • s and misses • dresses, houaedressea, 
aprons and uniforms 

2 Women's and misses' coats and suits 

3 Women's and misses' sportswear 
4 Furs 
5 Infants and children's wear and nursery 

equipment  

6 Girls' and teenage girls' wear 
7 Lingerie and women's sleepumar 
6 Intimate apparel 
9 Millinery 

11) Women's and girls' hosiery 

11 Women's and girls' gloves, mitts and 
accessorieS 

12 Women's, misses' and children's fc,otwear 

13 Men's clothing 

18 Toiletries, cosmetics and drugs 

39 Photographir equipment and supplies 
20 Piece goods 

23 Linens and doiuestica 
22 Sisalluares and raitions 
23 D,ina and glassware 
24 Floor coverings 
25 Draperies, curtains and furniture cov-

er ings 

26 Lamps, pictures, mirrors and all other 
home furnishings 

27 FurnIture 
26 Wojor appliances 
29 lelevision, radio and music 
30 Housewares and small electrical appliances 

31 Hardware, paints, wallpaper, etc. 

32 Plumbing, heating and building materials 

33 Jewellery 
34 Joys and games 
35 Sporting goods and luggage 

8,364 10,515 10,657 13,749 18,105 21,250 18,841 16,300 

10,424 9,982 11,550 14,427 13,775 7,976 5,627 6,896 

25,164 29,081 28,072 38,885 45,423 48,500 45,931 40,168 

4,191 3,399 2,470 1,600 666 998 487 1,373 
15,429 15,318 14,640 17,960 22,593 20,131 20,064 19,956 

7,450 9,932 10,230 14,415 15,675 14,473 14,319 12,591 

8,947 10,269 9,764 11,410 13,919 15,635 15,111 14,939 

6,663 6,620 6,250 8,444 9,837 10,080 10,081 9,145 

1,362 892 Bob 806 1,054 868 831 885 
7,532 6,687 6,502 8,276 9,558 8,7133 7,918 6,379 

8,098 7,850 8,277 10,811 12,980 12,851 11,977 10,268 

12,965 11,946 13,556 20,815 24,258 23,663 21,838 17.856 

22,428 20,974 22,063 31,802 33,464 32,375 35,442 26,0'. 
71.I ?I7 2.1,1', 78,'i9t, 3)1.1)7'' 711,389 29 .', ') 

33,472 33,602 51,22 31,343 59,135 57,869 37,502 

9,033 7,960 8,120 9,633 11,115 11,955 14,257 13,627 

3,866 3,848 4,765 5,641 5.503 5,062 4,340 3,593 

23,688 14,543 14,047 17,742 20,870 22,151 23,563 26,987 

8,695 7,079 7,441 7.718 7,836 6,614 6,600 7,175 

7,319 7,485 7,508 9,182 10,279 11,267 11,283 10,960 

9,052 9,636 10,848 12,779 12,976 13,166 12,719 12,776 

9,524 9,312 9,849 13,288 15,239 15,520 16,168 16,770 

6,078 5,584 5,997 7,264 8,077 7,683 7,696 8,490 

37,565 31,181 33,796 43,720 43,322 50,775 62,073 47,357 

35.255 27,544 28,799 37,193 39,604 42,777 56,586 45,191 

27,745 23,480 22.158 27,090 27,057 26,070 26,306 29,377 

22,897 25,215 24,198 23,028 29,017 12,809 11,524 31,361 

21,155 20,257 18,157 21,187 29,113 54,462 31,960 26,954 

6,267 6.404 6,431 8,034 10,285 11,591] 10,605 9,706 

9,668 11,294 11,416 15.025 17,835 20,031 18,968 16.322 

6,915 7,822 7,588 9,345 13,536 31,203 11,415 12,904 

19,872 16,080 15,571 21,194 28,394 32,218 35,361 30,851 

36 	Stationery, books and magazines 17,447 18,133 16,715 17,400 19,522 19,991 19,952 18,630 

37 	L2asoline, oil, 	auto accessories, repairs 16,159 12,756 11,890 14,931 17,957 17,956 17.970 17,96'i 

and supplies 
38 	Meals and lunches 18,314 18,4111 16,494 19,211 19,587 2)3,698 2U.288 20,21 

39 	Repairs and services 6,410 6,519 4,866 5,919 5,976 6,1171 6,482 4,4M 

40 	All 	other 	deparllsents 19,91)0 39,718 18,723 21,924 30,031 55,881 29,853 25,1' 

41 	IOIAI. ALL IIPARII4J4IS 600.079 517,906 568,681 689,205 793,737 822,993 835,884 757,8)) 



S lAO 1. Ventea menaueiiea dos grands augasins, par rayon, Canada, 1981 at 1982 

Change 	Variation 

sI 	September 	October 	Noxember 	Decmiober February! February 
January 1982/1961 

ltsyon  
1962 

AnOt 	 Septelre 	Uctobre 	toeobre 	04ceeUre FAvr*er/ 
35001cr 3982/1981 
1982 

NO 
thousands of dollars per cent 

mutters de dollars poorcentaqe 

. 

15,225 16,905 16,086 18,421 22,842 • 28.6 - 	1.3 

15,446 19,536 25,362 21,346 23,703 - 	8.2 - 	13.6 

44,879 59.572 50,437 52,638 69,436 * 15.6 • 	3.6 
2,206 2,13(11 5,625 4,514 6,950 - 	38.9 • 37.6 

23,402 24,469 25,345 25,839 36,185 - 	0.7 * 	4.6 

22,688 18,169 16,396 17,934 25,121 • 	33.3 - 	2.9 
12,553 15,265 36,547 23,929 43,184 + 14.8 • 	5.2 
8,997 9,587 6,617 9,5111 13,087 - 	0.6 * 	6.3 

889 1,469 2,326 3,123 3,945 - 	58.5 * 10.4 
7,373 10,667 30,937 10.667 15,586 - 	11.2 * 	2.8 

11,416 16619 16,583 21,369 35,037 - 	3.1 - 	5.2 

22,104 28,618 28,236 26,355 31,323 - 	7.9 - 	11.9 

'62 41,U73 42,076 50,335 68,716 - 	6.5 4.9 
i99 76,196 37,530 56,255 100,808 - 	4.1 4.8 

ii, 7355 17 . 649 1 • 	715 - 	3.15 

7,5534 Is, 	J ,775 .u,..ol 1557,4815. l5.. • 
14,562 13,296 12,986 16,609 31,811 - 	11.9 - 	2.0 
4,545 5,722 6,016 6,186 4,605 - 	0.5 - 	19.2 

23,554 25,638 25,049 25,237 39,605 - 38.6 + 	3.5 
7,464 10,321 10,729 10,039 12,620 - 	18.6 - 	4.9 
9,769 11,955 11,177 18,301 36,041 • 	2.3 - 	0.3 

11,291 12,253 14,116 33,976 12,311 • 	6.5 - 	11.2 
14,241 14,880 15,932 15,914 17,826 - 	2.2 - 	5.5 

7,981 8,710 9,268 13,026 20,340 - 	8.1 - 	6.9 

37,828 44,435 42,234 41,441 42,272 - 	17.0 - 	7.7 
37,748 39.175 41,570 38,316 43,4933 - 21.9 - 	4.4 
29,765 32,675 35,1195 45,604 70,303 - 	15.4 + 	5.0 
30,907 29,303 34,358 42,503 75,348 • 	10.1 • 	4.2 

24,835 23,810 27,060 26,868 37,838 - 	4.2 11.6 

9,116 9,040 10,492 9,389 9,385 .- 	2.2 - 	0.4 

17,312 22,185 19,325 33,417 67,819 • 16.8 - 	1.1 
12,646 12,227 21,276 47,723 76,988 -. 	13.1 • 	3.1 
24,941 22,815 23,472 28,380 53,876 - 	19.1 • 	3.3 

Robes, robes do minage, t.,ljers et anI- 	 1 
forties pour dam-s at ,JPLMWS (31 lea 

Manteaus et tail curs pour dam-s et jeunes 	2 
fi lIes 

V.tea,ents sport pour dam-s et jeunes lilies 	I 
Fourrures 	 4 
VVt patent a pour b,tbuts at enfant a at art ic lea 	5 

de cha,nbres d'enfants 

V6(e,sents dv' titlet.leo et d'adolescentes 	 6 
I nger Ic at nt patent a do rail t pour dams 	 7 
Sous-01-ents 	 8 
Chspeaux 	 9 
Baa pour damps At fillettes 	 10 

Gants, soufles at articles do parurn pour 	11 
daises at fullettes 

Chaussures pour dames, jeuunes lilies at 	 12 
enf ant a 

V81ea,enta pour hom-es 	 13 
Art telex d'trab,lieisent pour I1515WfleS 	 14 
VOl ,',,',,t 	153 	 ,, 	s. Is's 	ShiV i 5 	.srs-153 	 *55s3 	 I' 

All 	s's. Or S su let t e, •s ssOt 	s.s- 	'5 	sJs- 	4 
cam-nt a 

Apparells at fourniture, photographlquns 	19 
lissus A Is piAce 	 20 

Llterie at linge do aaison 	 21 
Menus art ides 	 22 
Porcelaine at verrerie 	 23 
Reaêteisesnts do plancher 	 24 
Terrt ores, rideauo et houataes 	 25 

Lampes, tableaux, strolls At autrea articles 	26 
damerubleisent pour Is maison 

Heubles 	 27 
Gros sppareils n,dnaqeca 	 28 
116nisiofl, radIo at muoique 	 29 
Articles do 68nagc at petuts spparoila dlec- 	30 

triquea 

Quincaillerie, peint.ure, papier-tenture, 	31 
etc. 

Hatriat tie plosberie, chauflage at cons- 	32 
trod ion 

Bijouterie 	 33 
Joucts At jeuo 	 34 
Articles tie sport at valises 	 35 

27,346 26,$54 23,268 31,923 60,620 -e 	3.9 
17,550 16,149 22,890 22,667 23,064 - 	21.1 

.727 20,366 21,888 23,159 30,880 + 	0.6 
137 6,928 8,273 9,568 9,631 - 	1.4 

, 	53 

. 	ISI,8% 

23,407 27,697 25,947 46,932 - 	0.9 

s 848,390 892,279 1,036,432 1,542,452 - 	3.7 

• 	8.5 Papeterie, 	hones at 	re'vuea 	 36 
* 	7.3 Essence, huile, accessoires d'autoa,obuie, 	37 

rdparat ion at fournitures 
• 	11.7 Repas at essay-moOt em 	 38 
a 29.9 Services At travaus do reparation 	 39 
• 	5.5 bus aut rev rayons 	 40 

, 	1.6 TOTAL, 11)34 RAYONS 	 41 
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T?&( 2. Department Store Monthly S.l.a, Seaeomally 8djomted, by DepartiL, Canada, 1)81 	v.1 1907'l 

1982 

Department January February  

Janvier Fvrier Fvrier Mars Twril Mci Juin 

No. 
thousands of dollars 

milliers dr dollars 

1 Women's and misses' dresses, tousedres',es, 10,120 16,142 16,305 16,100 17,026 15,803 16,175 
aprons and oniforius 

2 Women's and misses 	coats and suits 13,901 54,579 16,851 13,386 13,447 14,190 13,932 

3 Women's and misses' sportswear 41,368 45,503 43,733 45,634 47,628 42,663 46,888 
4 Furs 2,236 3,223 2,539 2,716 2,195 5,357 3,331 

Infants' and children's sear and nursery 21,546 22,955 21.879 20,670 23,515 21,016 23,739 
equipment 

6 Girls' and teenage girls' sear 10,700 16,820 17,307 15,869 16,238 15,407 16,238 
7 Lingerie and women's sleepseor 16,525 17,865 16,928 15.889 16,847 15,747 16,820 
8 Intimate apparel 8,494 9,4311 8,856 9,385 9,329 9,159 9,170 
9 Millinery 1,657 1,616 1,060 1,460 1,462 1,246 1.326 

10 Women's and girls' hosiery 9,245 9,061 8,774 9,278 9,208 8,808 9,411 

11 Women's and girls' gloves, mitts and 13,612 13,745 14,460 14,633 15,132 13,817 14,651 
accessories 

12 Women's, misses' and children's footwear 21,195 21,992 24,895 24,173 22,733 22,115 23,621 

13 Men's clothing 35,264 35,453 37,102 34,912 16,173 37,098 37,004 
14 Men', 	,r',hinqv 36,572 37,301 35,517 37, 3811 10.11)2 37.11116 39,469 

14 	)oiletries, cosent irs and drugs 43,743 -4,725 41,50v 49,969 41,51)8 42, 322 03, I 	- 

19 	Photographic equipment and supplies 12,542 13,351 13,583 13,058 13,707 13,832 14,772 
20 	Piece goods 4,529 4,546 5,625 5,362 5,146 4,596 4,711 

21 	Linens and domestics 22,695 23,577 22,520 23,406 25,084 24,379 25,440 
22 	Swa!lwares and notions 8 1 098 8,523 8,950 8,429 8,365 8,125 8,553 
23 	China and glassware 10,878 12,817 12,864 13,189 13,313 12,661 14,166 
24 	Floor coverings 10,688 12,1196 13,595 13,564 13,329 13,025 13,456 

25 	Draperies, curtains and furniture cmv. 12,278 13,553 14,303 14,753 14,263 14,823 15,620 
er 2 ngs 

26 	Lamps, pictures, mirrors and all other 8,249 8,122 8,720 8,963 8,835 9.343 9,624 

home furnishings 
27 	Furniture 34,811 41,525 44,821 49,015 46,668 48,593 62,715 
28 	Major appliances 35,597 39,896 41,755 42,155 45,785 40,746 57,077 
29 	lelOvisior,, radio and music 31,256 33,862 32,206 32,968 34,800 04.816 37.261 
50 	Housewares and small electrical appliancem 33,652 35,944 14,549 31,481 03,847 33,775 35,802 

31 	Hardware, 	paints, wallpaper, 	etc. 30,825 30,753 27,522 25,898 27,556 26,1384 28,381 

32 	Pltaiibing, 	heating and building materiels 8,155 9,307 9,360 9,455 9,608 9,037 8,563 

55 	Jewellery 20,453 21,118 21,251 21,791 22,400 22,639 22,402 

34 	lays and games 20,137 21,016 20,416 19,2217 20,585 18,078 19,395 

35 	Sporting goods and 1mgaq.' 27,256 28,391) 27,504 13,049 28,635 28,371 28,147 

36 	Stationery, books and magazines 23,084 26,284 24,134 23,555 24,796 24,435 24,718 

37 	Gasoline, oil, 	auto accessories, repairs 21,783 18,707 17,404 17,217 56,973 17,623 17,940 

and supplies 
59 	Meals and lunches 21,427 23,124 20,702 20,773 20,789 21,669 21,253 

39 	Repairs and services 7,450 8,209 6,314 6,777 6,827 6,345 6,41 

411 	All 	other departnetn 28,1191 29,316 27,752 25,687 26,355 25,105 26,1,1 

41 	TOTAL ALL OLPARIMENIS 803,641 862,546 647,678 834,288 865,863 837,993 99. 

(1) 	Each department, 	including the 	Iotaf all 	d1v77r?.',",h 'en, adjusted separately. Therefore, Iis'su,s of the departments will not eqTI. 

"Total all 	departments". 



-5- • A3ItAIJ 2. Ventes .ensuelles dos grands .agasins, d6saisonnalisdes, per rayon, Canada, 1981 at 1982(1) 

981 Cr,anqe - Variation 

July August September October November December February! 
January 1982 

Rayon 

Ju3lleL RoOt Septeebre Octobre Noembre D3rembre FAiries! 
janvier 	19132 

NO 
thousands of dollars per cent 

milliers do dollars pourcentage 

17,1913 16,260 16,489 16,4213 17,9139 16,395 • 	14.3 Robes, 	robes dp mAnage, tMitiers ml oni- 	 1 
formes pour dames ml Jeunes fills's 

14,3117 14,5.40 14,761 15,716 14,443 15,501 • 	6.9 Macdemos s't 	teitleurs pour dames ml 	jeunea 	2 
lIes 

46,030 45,997 47,992 47,151 46,944 46,1933 • 	10.11 W#tesm'nts sport 	pour dames et jeunea ftlles 	3 
2,517 2,U75 2,505 3,125 7,522 3,241 v 44.1 Fourrures 	 4 

22,685 21,696 21,445 22,087 22,506 23,082 • 	6.5 V13tements pour bAbAs et enFants ml articles 	5 
do chaabres d'erifants 

15,709 16,445 15,568 15,547 15,470 15,936 + 	14.4 VAtmeents do fillettes ml d'adolescmntes 	6 
17,293 16,657 16,754 17,197 17,585 17,008 • 	8.1 Liriqerie ml 	v8lmmerits do rejit 	pour 	dames 	 7 
8,923 9,302 9,091 9,382 9,938 9,292 * 	11.0 Sous-sAtements 	 13 
1,355 1,1913 1,598 1,442 1,571 1,722 - 	2.6 Chapenus 	 9 
8,973 8,651 9,296 9,355 9,458 9,6310 - 	2.0 Bus pour dames ml 	fillettes 	 10 

16,608 15,051 15,909 15,708 16,574 14,364 - 	0.5 Gusts, mouf lea et 	articles do parurm pour 	11 
dames et 	Fillet 	es 

23,897 22,655 22,681 22,649 20,086 23,530 + 	3.8 Choussures pour dames, jmunss fit Is's eL 	 12 
enfmnt a 

36,663 38,047 37,187 36,168 36,324 36,916 + 	0.5 YRtementa pour hu,ssms 	 13 
39,757 37,055 39,779 59,941 17.1346 37.931 • 	2.2 Art ides d'bsh,Itemest 	post Imees 	 14 

S 
,5j 44,) iv 44,954 •., 	)lIl • 	2. ,,.,jd 	tol, 	Ii, 	:,rn. 	9 	,, 	éd- 	14 

cement a 
15,312 14,880 14,645 14,662 15,069 13,367 • 	6.5 Appereils et fourniturea photographiques 	19 
4,661 4,949 4,993 5,047 5,486 4,829 0.4 lisaus 4 Is piece 	 20 

24,657 24,358 22,920 24,298 23,535 24,738 i 	3.1 Literle ml 	tinge do eaiaon 	 21 
8,522 8,835 9,023 9,311 8,629 8,651 i 	5.2 Menus articles 	 22 

13,018 11,691 12,591 13,069 13,371 13,266 • 	17.8 Porcelatne et 	aerrerle 	 23 
12,777 12,140 31,188 31,345 11,620 12,607 * 	13.2 Resftements do plancher 	 24 
15,509 15,111 14,022 14,226 14,745 15,202 • 10.4 lentures, rideaun CL housmes 	 25 

9,979 9,064 8,931 9,047 9,752 9,526 - 	1.5 Laispr's, 	tableaus, auroira et autrea srticle 	26 
dumeubtement 	pour Is sisison 

40,328 37,483 61,297 40,528 41,420 43,521 • 19.3 Meubtes 	 27 
36,835 36,612 34,944 39,139 38,447 413,740 • 	12.3 Gras appareils nw'nagers 	 28 
34,440 32,756 28,889 33,440 35,520 33,454 • 	8.4 lAlAvision, 	radio et siusique 	 29 
32,218 33,734 51,658 36,410 35,871 34,223 6.8 Articles do mAnage ml pet its appereils Alec- 	30 

ri gums 

28,412 27,465 24,781 24,036 25,852 26,194 - 	0.2 Uuinraillmrte, 	peinture, papier-tenture, 	31 
etc. 

8,420 10,375 8,373 9,529 10,194 9,803 • 	11.4 MatArlel do ploisberte, chauffage Pt cons- 	32 
truct Ion 

21,507 22,318 24,143 22,749 24.415 21,985 .- 	3.3 Bijouterim 	 33 
19,713 21,216 20,550 20,360 21,361 20,625 • 	4.4 Joueta et 	jeus 	 34 
28,003 29,239 28,306 27.562 26,459 28,332 • 	4.2 Articles do sport at valises 	 35 

24,3104 25,940 25,013 25,862 24,987 26,422 • 13.9 Pepeterte, 	lisres at 	resume 	 36 
17,810 19,629 37,559 18,645 18,537 16,811 - 	54.1 (ssence, husle, accesaoirem d'automobile, 	37 

rAparat ion et fournitureg 
20,704 20,457 21,190 20,974 21,117 21,368 * 	7.9 Repas ml casse-croOtes 	 38 
7,248 6,859 6,930 7,056 7,279 7,166 • 	10.2 Services et travaus do rAparation 	 39 

.16,270 27,325 26,923 29,057 28,192 $0,836 • 	4.4 luau antics rayons 	 60 

S 
440,511 

Ctssque 

845,502 828,749 	847,932 864,558 862,090 * . 1.3 TOTAl., 131.15 RAYDNO 	 41 

rayon, 	inctuant "Total, 	tous rsyocs", 	a AlA ejustd isdin iduel lisnerit. Fs ronsdquence, Ia gossip 4mg rayons me correspormi pan an "lotal, bus 
rayone". 
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TA8LE 3. lpart.rnt Store Me,thly Salem, by Province and Select.d Metropolitan Are., 1980 and 191I 

1982 	 1981 

January February February March April May June July 
Province and selected 
metropolitan area 

Janvier fsrier Fvrier More AsciI Mel Juin Juillef 

No. 
thousanda of dollars 

milliers Be dollars 

1 Newfoundland 5,603 5,825 6,184 7,847 9,494 9,609 9,854 8,848 

2 Prince Edward Island 3,311 2,956 3,185 3,273 4,517 4,316 4,973 5,306 

3 Nova Scotia 12,967 13,186 12,952 15,077 20,085 19,956 20,309 18,841 

4 New Brunswick 10,210 10,191 10,409 12,436 17,078 16,220 16,612 14,786 

5 2uebec 106,158 98,370 100,803 118,500 144,831 358,884 145,347 135,979 

6 Ontario 209,112 204,722 193,333 232,652 278,621 290,044 307,749 258,671 

7 Manitoba 28,921 29,484 28,516 37,528 40,614 40,472 40,104 39,781 

8 Saskatchewan 15,630 15,984 16,220 21,595 22,961 23,703 22,475 21,182 

9 Alberta 94,682 89,528 86,057 105,753 112,504 118,234 121,475 113,759 

10 6ritido Coluia 111,571 105,658 109,290 132,072 140,829 142,628 143,632 137,567 

11 Yijvon and Northwent 1,913 2,042 1,932 2,473 2,401 2,928 3,355 3,085 
Ierritories 

12 CN4ADA 600,079 517,906 568,881 689,205 793,737 822,993 835,884 757,805 

13 lbntréal 65,774 60,945 62,569 72,735 89,387 94,136 88,334 82.2 

14 Toronto 87,901 86,224 81,007 95,652 113,130 118,197 126,725 1 

15 Winnipeg 26,332 26,800 26,085 33,866 36,738 36,502 35,752 3. 

16 Vancouver 68,830 64,243 68,220 81,280 86,254 85,943 86,143 V. 

TA&E 4. VA.er of Oepart.ent Store Locations, by Province and Selected Metropolitan Area, 1981 and 1982 

No. 

Province and selected 
metropolitan area 

1982 

January 

Janvier 

February 

F6vrier 

1981 

February 

Fvrier 

March 

Mars 

April 

Avril 

May 

Hal .)uin 

nusber - noebre 

1 Newfoundland 15 14 16 17 17 17 16 

2 Prince Edward lalend 7 7 7 7 ' 

3 Nova Scotia 30 30 29 29 30 30 30 

4 New Brunswick 27 26 25 26 26 26 26 

5 Ouebec 163 163 161 161 161 162 160 

6 Ontario 294 294 279 284 285 285 285 

7 Manitoba 37 37 37 37 37 37 37 

8 Saskatchewan 26 26 26 26 26 26 26 

9 Alberta 82 82 65 65 66 66 67 

10 Britido Colvatia 99 98 95 96 96 96 96 

11 Yukon and Northwest 7 7 7 7 7 7 7 

TerritoriES 

12 CANAI)A 787 784 747 755 758 159 157 

13 V'ontrBai 80 90 80 80 811 80 

14 loronto 86 86 80 84 84 84 

IS WinnIpeg 29 29 29 29 29 29 

16 Vancouver 40 39 40 40 40 40 
C 
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5 441180 3. 

-01 

uguat 

AoOt 

Ventev .ensuelles des qrids .aqasina, 

Sapteauber 	 Uctot,er 

Septembre 	 Uctobre 

per province at certainas zcelea m9tropolitaines. 1981 et 

Change - Variation 

Noveeber 	 December 	 February! 
January 1982 

Vovembre 	 04ceinbre 	 F8sriprJ 
Janoler 	1982 

1982 

February 
1982/1981 

982/1981 

Province et 	certainra 
Zones m8tropo1itaine 

40 
thou5ends of diYara per rent 

ailliers 	Se dollara pourceotaqe 

10.479 9,526 10,454 13,146 19,408 • 	4.0 - 	1.8 lerre-Nesve 	 1 

4,949 4,808 4,488 5,360 8,516 - 	10.7 - 	7.2 tle-du-Prince-rdouard 

20,934 19,599 21,763 29,060 45,534 • 	1.4 • 	1.5 Nouvelle-Ccooae 	 S 

16,560 16,995 18,436 23,618 34,022 - 	0.2 - 	2.1 No,.,oeSu-Brur,swlck 	 4 

143,855 146,869 159,084 176,579 264,016 - 	7.3 - 	2.4 Uubec 	 5 

267,875 707,967 312,564 364,786 562,317 - 	2.1 v 	5.9 Ontario 	 6 

38,840 44,657 45,423 54,511 76,621 .- 	1.9 • 	1.4 Ma,iitoba 	 1 

21,490 22,636 25,556 50,263 42,556 * 	2.3 - 	7.5 Sakatchewun 	 8 

121,743 125,211 139,365 157,178 225,573 - 	5.4 4.0 Alberta 	 9 

136,608 152,884 152,058 178,945 258,846 - 	5.3 - 	3.3 Colombie-Britann ique 	10 

3,162 3,245 3,066 2,985 5,051 • 	6.7 5.7 Yukon et 	lea lerrl- 	11 
to3reO ,Iu 	rd-tkrst 

786,486 848,390 892,279 1,036,432 1,542,452 - 	3.7 + 1.6 C6ADA 	 12 

43,486 92,978 99,300 110,690 164,297 - 	7.5 - 	2.6 Y400t.r8al 	 13 

5,560 126,829 126,385 147,324 230,376 - 	1.8 + 6.4 Toronto 	 14 

S -.713 40,651 41,004 49,523 68,668 * 	1.8 * 2.7 Wlnnipe 	 15 

4J,527 92,585 91,004 109,284 153,147 - 	6.7 - 	5.8 Yoncoover 	 16 

IA&[AU A. Y#,re cSe auccursales iSes qrwda meqasina, per province rt certaines zones 	!Lropolitaines, 1981 at 1982 

1981 

July 

Juillet 

August 

Aoi5t 

September 

Septeiiibre 

October 

Oclobre 

November 

T4oaembre 

Dece,aber 

Oêceabre 

ProvincePt certainea 
zones m#tropolttainea 

40 
nuober - nombre - 

16 16 IS 15 15 15 lerre-Neuve 	 1 

7 7 7 7 7 1 lle-du-Prince-Cdouard 	2 

30 30 30 30 30 30 Nouoelle-cosse 	 3 

26 27 27 27 27 27 Nouveau-Srunseick 	4 

160 162 159 160 163 163 Qu8t,ec 	 5 

285 290 290 292 294 294 Ontario 	 6 

37 37 37 37 17 37 t4anttoba 	 7 

25 26 27 26 26 26 Saskatchewan 	 8 

66 70 18 8)) 82 82 Alberta 	 9 

96 96 96 97 99 99 Lo1ombie-8ritannvq,r 	10 

7 1 7 7 7 7 Y,$,cv, at 	lam lerri- 	II 
toires du Nord-0i.mst 

755 768 713 778 787 787 CNIAOA 	 12 

80 80 SO 80 80 llontr8al 	 13 

85 85 85 86 86 Toronto 	 14 

5 29 29 29 29 29 Wlnaipeg 	 15 

40 40 40 40 40 Vancouver 	 16 
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TABLE 5. Department Store Ci,m,ulative Sales, by Deparl merit , (; i,ijd;,, 1981 miii 19112 

January-February 

TABLEAU 5. Ventes cunulatives dos grands magasins, pmr c.ymn, 	Car;mii, 	1981 ct 1917 

Janvier-février 

Sales - Ventes Change 

Department 1982/1981 

Rayon Variation 
1981 	1982 1982/1981 

No. 
thousands of dollars per cent 

milliers do dollars pourcentage 

1 Women's and misses' dresses, housedresses, sprons and uniforms - 
Robes, robes de ménage, tabliers at uniformes pour dames at 
jeunes lilies 20,431 18,679 -. 	8.6 

2 Women's and misses' costs and suits - Msnteaux at tailleurs pour 
dames at 	Jeunes filles 23,241 20,406 - 	12.2 

3 Women's and misses' sportswear - Vêtements sport pour dames at 
jeunes lilies 55,224 54,245 - 	1.8 

4 Furs - Fourrures 7,249 7,590 + 	4.7 
5 Infants' and children's wear and nursery equpment 	- Vtements pour 

bbs at enfonts at articles de chambrea d'enfants 29,637 30,747 + 	3.7 
6 Girls' and teenage girls' wear - VAtementa de fillettes at 	d'ado- 

lescentes 18,969 17,382 - 	8.4 

7 Lingerie and women's sleeperweer - Lingerie at vAtements de nuit pour 
dames 19,315 19,216 - 	0.5 

B 	Intimate apparel - Sous-vAtements 13,765 13,283 - 	3.5 

9 	MillInery - Chapeaux 1,869 2,254 + 20.6 

10 	Women's and girls' hosiery - 8am pour dames at 	fillettes 14,031 14,219 + 	1.3 

11 	Women's and girls' gloves, mitts and accessories - Ganta, moufles 
at articles de parure pour dames at fillettes 16,799 15,948 - 	5.1 

12 	Women's, misses' and children's footwear - Chaussurea pour dames, 
filles at enfanta ,jeunea 27,978 24,911 - 	iLl 

13 	Men's clothing - Vêtementa pour homtnes 46,432 43,402 - 	6, 

14 	Men'a furnishings - Articles d'habillement pour hoimnes 41,661 41,810 + 	ii. 

15 	Boys' clothing and furnishings - Vêtementa at articles d'habille- 
ment pour garçona 12,852 12,121 - 	5.! 

16 	Men's and boys' footwear - Chauasures pour hormnes at garcons 18,356 17,169 - 	6.5 

17 	Food and kindred products - Produits alimentaires at connexes 102,653 104,635 + 	1.9 

18 	Toiletries, cosmetics and drugs - Articles de toilette, 	cosmtiques 
at mdicaments 64,190 67,074 + 	4.5 

19 	Photographic equipment and supplies - Appareils at fournitures photo- 
graphiques 17,712 16,993 - 	4.1 

20 	Piece goods - Tiaaus h is pièce 9,558 7,714 - 	19.3 

21 	Linens and domestics - Literie at lingo de maison 39,092 38,231 - 	2.2 

22 	Smallwares and notions - Menus articles 17,101 15,774 - 	7.8 

23 	China and glassware - Porcelaine at verrerie 16,112 14,804 - 	8.1 

24 	Floor coverings - RevAtements de plancher 21,860 18,690 - 	14.5 

25 	Draperies, curtains and furniture coverings - lentures, rideaux at 
housses 21,101 18,836 - 	10.7 

26 	Lamps, pictures, mirrors and all other home furnishings - Lampea, 
tableaux, miroirs at 	autres articles d'ameublement 	pour 	is maison 13,712 11,662 - 	15.0 

27 	1urnture - Meubles 85,518 68,746 - 	19.6 

28 	Major appliances - Gros appareils ménagers 70,096 62,799 - 	10.4 

29 	Television, radio and music - léjévision, radio at musique 52,072 51,225 - 	1.6 

30 	Housewares and small electrical appliances - Articles do minaqe at 
petits appareils éiectriques 47,496 48,112 + 	1.3 

31 	Hardware, 	paints, wallpaper, 	etc. - Quincaillerie, 	peinture, 
papier-tenture, 	etc. 38,127 41,412 + 	8.6 

32 	Plumbing, heating and building materials - Materiel de plomberie, 
chauffage at construction 13,144 12,671 - 	3.6 

33 	Jeweilery - Bijouterie 21,391 20,962 - 	2.0 
34 	loys and games - Jouets at jeux 14,541 14,737 + 	1.3 

35 	Sporting goods and luggage - Articles de sport at valises 36,642 35,952 - 	1.9 

36 	Stationery, books and magazines - Papeterie, livres at revues 34,938 35,580 + 	1.9 

37 	Gasoline, oil, 	auto accessories, repairs and supplies - Essence, 
huile, 	accessoires d'automobile, 	rparatiofl at 	fournitures 24,721 28,915 + 	17. 

38 	Meals and lunches - Repas at casse-croites 34,168 36,732 + 	7. 
39 	Repairs and services - Services at travaux de rparation 10,488 12,729 + 	21. 
40 	All other departments - bus autres reyons 38,590 39,618 + 	2. 

41 	ALL DEPARTPNTS - TOTAL - thus RAVONS 1,212,832 1,177,985 - 	2., 
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TABLE 6. Department Store Cumulative Sales, by Province and Selected Metropolitan Area, 1981 and 1982 
January-February 

tABLEAU 6. Ventes ctiaulatives des grands magasins, par province et certaines zones m&ropolitaines, 
1981 et 1982 
Janvier-février 

Province and selected metropolitan area 

Province et certaines zones métropolitaines 

Sales - Ventes 

1981 1982 

Change 
1982/1981 

Variation 
1982/1981 

thousands of dollars per cent 

milliers de dollars pourcentage 

Newfoundland - Terre-Neuve 12,196 11,428 - 6.3 
Prince Edward Island - Ile-du-Prince-douard 6,465 6,267 - 	3.1 
Nova Scotia - Nouvelle-Ecosse 25,056 26,113 + 4.2 
New Brunswick - Nouveau-Brunswick 20,845 20,401 - 	2.1 
Uuébec 218,043 204,528 - 6.2 
Ontario 420,044 413,834 - 	1.5 
Manitoba 58,802 58,405 - 0.7 
Saskatchewan 33,556 31,614 - 	5.8 
Alberta 180,716 184,210 + 	1.9 
British Columbia - Colombie-Britannique 233,184 217,229 - 6.8 
Yukon and Northwest Territories - Le Yukon 

et 	les Territoires du Nord-Ouest 3,924 3,955 + 0.8 

CANADA 1,212,832 1,177,985 - 	2.9 

Montréal 135,811 126,719 - 6.7 
Toronto 177,031 174,025 - 	1.7 
Winnipeg 53,702 53,132 - 	1.1 
Vancouver 146,238 133,073 - 9.0 

TABLE 7. Department Store Pbnthly Sales as a Percentage of Total Retail Trade, by Province, 1981 and 
1982 
February 

TABLEAU 7. Proportions procentuelles mensuelles des grands magasins en relation mi total du coimnerce 
de detail, par province, 1981 et 1982 
Février 

Province 	 1981r 	1982 

per cent - pourcent age 

5.7 5.3 
12.6 12.8 
6.7 6.6 
6.8 6.7 
6.5 6.2 
8.8 8.8 
12.5 11.5 
6.5 5.8 
12.0 11.6 
13.3 12.7 

	

11.4 	 10.1 

	

9.1 	 8.8 

Newfoundland - Terre-Neuve 
Prince Edward Island - tle-du-Prince-rdouard 
Nova Scotia - Nouvelle-Ecosse 
New Brunswick - Nouveau-Brunswick 
Uuébec 
Ontario 
Manitoba 

a k at chew an 
;\1 berta 
H: iUsh Columbia - Colombie-Britannique 
ijkon and Northwest Territories - Le Yukon 
et Ins Territoires du Nord-Ouest 

CANADA 
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TA&L B. Depart..ent Store Manthly Stuckm,1) by Department, Canada, 1981 and 199 
	

S 
19112 	 1 

January 	February 	February 	March 	April 	May 	June 	July 

Department 

Janvier 	Forier 	F&rier 	Mars 	Anril 	Hai 	Juin 	.JuiJlet 

thousands or doUbts 

mtlierm de dot (mrs 

I Women's and misses' dresses, housedressea, 

aprons and uniforms 

Women's and hisses' coats and suits 

3 Women's and mosses sportswear 

4 Furs 

Infants' and c+,ildren's wear and nursery 

equ ipaent 

6 Girls' and teenage girls' wear 

7 lingerie and women's steepsear 

8 Intimate apparel 

9 Millinery 

10 Women's and girls' hosiery 

11 Women's and girls' glooms, mitts and 

accessories 

12 Women's, misses' and children's footwear 

13 Men's cLothinq 

14 toiletries, cosmetics and drugs 

19 Photographic equipment and supplies 

20 Piece goods 

21 Linens and domestics 

22 Sesllwares and notions 

23 China and glassware 

24 Floor coverings 

25 Draperies, curtains and furniture cov-

et I flgs 

26 lamps, pictures, mirrors and all other 
hone furnishings 

27 FurnIture 

28 MaJor appliances 

29 Television, rsdio and mimic 

30 Housewares and small electrical appliances 

SI Hardware, paints, wallpaper, etc. 

32 Plumbing, heating and building materials 

33 Jewellery 

34 Toys and games 

35 Oporting goods and luggage 

45,563 46,324 41,527 44,182 55,777 49,305 38,560 41,378 

28,018 36,932 33,537 55,610 36,228 30,420 31,220 62,215 

98,814 104,198 98,540 107,490 130,438 122,096 102,218 111,202 

18,433 17,186 20,013 20,508 20,567 19,732 18,881 18,543 

61,548 60,033 55,118 56,341 76,929 70,698 64,197 87,509 

35,182 19,073 36,024 38,848 49,000 46,679 58,556 55,464 

40,036 40,592 15,854 39,749 49,924 48,059 41,209 42,895 

32,295 28,140 27,335 26,247 30,791 31,642 28,288 30,624 

1,70" 1,194 1,393 922 1,266 1,630 1,063 1,105 

20,962 21,453 22,297 23,435 27,829 26.606 22,966 23,713 

34,682 18,123 43,106 47,565 55,094 32,441 44,411 47,078 

87,084 94,059 83,004 91,621 106,156 99,470 91,384 92,476 

121,021 144,954 149,408 149,075 172,679 166,122 136,514 157. 

111151 110.71(11 1711.17,, 77.50 11,71 14:1 .01,,  1:'l.il(tl I 

168,715 156,294 124,172 126,963 146,190 144,270 151,929 140 1 916 

54,039 47,485 45,605 43,377 54,377 54,345 44,721 52,359 

26,758 27,466 32,904 30,913 53,208 30,734 28,255 29,504 

105,893 1114,167 98,075 99,696 113,422 116,813 107,465 109,552 

55,714 32,999 39,051 34,954 43,647 44,092 42,425 45,022 

79,696 84,356 63,490 75,849 84,310 87,525 93,694 93,251 

59,308 53,607 50,649 51,129 56,820 60,777 60,816 64,769 

74,144 67,185 65,945 64,469 72,116 71.392 63,663 71,225 

44.908 43,607 43,760 43,978 48,504 33,929 46.569 49,595 

203,525 197,657 175,941 182,199 220,320 218,557 190,776 210,158 

67.844 57,690 69,699 69,867 78,608 70,973 60,241 71,148 

119.077 133,348 104,349 112,138 126,402 121,670 116,182 116,936 

128,912 117,029 114,651 122,252 145,705 145,948 133,143 156,006 

109,649 96,519 104,052 116.127 136,162 142,049 121,386 149,710 

33,209 31,260 32,025 26,756 53,932 33,413 28,427 32,969 

112.886 113,175 103,696 106,713 121,229 116,849 105,943 112,295 

75,582 67,604 65,359 64,426 78,541 70,483 62,370 68,908 

106,210 109,124 108,939 119,556 157,754 155,526 133,077 133,273 

fl 

36 	StatIonery, books and magazines 85,895 77,522 73,845 73,839 90,088 89,601 117,492 95,990 

37 	Gasoline, oil, auto accessories, repairs 45,833 44,780 44,580 38,885 48,942 51,174 38,987 47,474 

and supplies 

38 	Maals and lunches 1,490 959 2,183 1,630 2,520 2,139 2,102 1 1 311 

39 	Repairs and servIces 5,311 4,271 4.326 4,401 5,444 5,710 4,742 6,496 

40 	All other departments 60,107 58,607 60,220 67,247 82,468 84,960 73,576 76,601 10 41 	TOTAL ALL DEPARTMENTS 2,685,020 2,618,121 2,529,228 2,626,322 3,104,437 3,038,362 2,694,529 2,984,668 

(i) At selling value, 



maw 

IPBLIAIJ 8. Stocks(1) .ensuels dos grands .agasina, par rayon, Canada, 1981 at 1982 

1981 	 Change - Variation 

August 	 September 	October Sbseaber 	December 	February! February 
January 1982/1981 	Rayon 
1982 

AoOt 	 Septe.tre 	Octobre Movembre 	Dceebre 	F84rier/ FvFIor 
janvIer 1982/1981 
1982 

No 
thousands of dollars per cent 

milliers cia dollars pourcentage 

40,110 42,453 60,868 51,783 45,786 + 	1.7 * 	11.6 Robes, robes do m66sge, t1tera et oil- 	 1 
formes pour dames et jetties flues 

62,598 65,510 74,569 60,185 35,084 + 31.8 + 	3.9 Manteaus at tailleurs pour domes at jetties 	2 
F illes 

115,399 112,846 145,729 137,595 98,048 + 	5.4 + 	5.7 VAtements sport pour dames et jeunes filles 	3 
20,458 23,087 26,720 25,164 21,835 - 	6.8 - 	14.1 Fourrures 	 4 
76,509 68,429 95,947 77,979 67,473 - 	2.5 • 	8.9 V8temeots pour bbs et enFants at articles 	5 

do chsnibres d'enfsnts 

52,124 45,402 58,618 47,903 34,740 • 	11.1 8.5 0tesents do fillettes Pt dedolescentes 	6 
44,299 43,870 66,798 68,615 40,870 * 	1.4 * 	13.2 LingerIe at sêtements do nuit pour Dames 	 7 
30,668 25,971 38,477 37,252 51,901 -. 	12.1 • 	3.7 Sous-48tements 	 8 
1,051 1,316 2,228 1,278 3,176 - 	50.0 - 	14.1 Cheaus 	 9 

26,739 21,391) 26,752 26,604 20,683 • 	2.3 - 	$.8 Baa pour dames at lillettes 	 10 

46,796 41,470 62,712 58,656 36,800 * 	9.9 - 	11.6 Gants, soufles et articles do parure pour 	11 
dames at fillettas 

92,706 84,756 106,815 97,717 94,178 * 	8.0 * 	13.5 Chsusmures pour dates, jeunes Elites et 	 12 
en F ants 

.665 161,689 216,974 199,854 166,475 * 	19.8 - 	3.0 V4tements pour holmes 	 53 
.200 141,°06 389,605 168,563 3116,990 1.8 - 	11,' Articles 	rl'tohillement 	pour I-one.' 	 14 

,451 1$7,+71 241,;'1H 708.1U 151,758 - 	19.2 • 	9.11 Arlcci.o 	do 	tucintle, 	*,n#1 ique, 	't 	62- 	Id 
caments 

54,016 50,905 73,513 60,609 44,326 - 	12.1 * 	4.5 Apparells et fournituras photogrsphlqoas 	19 
29,430 27,118 37,092 31,946 31,088 • 	2.6 - 16.5 lissus 6 Is pica 	 20 

105,405 94,301 150,181 729,656 119,597 - 	1.6 .. 	6.2 literie et linge do salmon 	 21 
42,216 78,577 44,058 38.940 42,654 - 	7.6 - 	17.2 Menus articles 	 22 
04,672 80,361 97,245 98,814 106,167 • 	5.8 .- 28.8 Porcelaine at cerrerie 	 23 
65,737 54,133 65,359 59,506 65,866 - 	9,6 5.8 Flevêtr'ments de plancher 	 24 
68,415 61,290 80,407 76,567 76,135 - 	9.4 5.1 lantures, rideaun it teusses 	 25 

51,868 46,759 62,835 56,345 43,174 - 	2.9 - 	0.3 Lampes, tableaja, miroirs at sutrea articles 	26 
d'aseublement pour Is matson 

206,101 188,648 242,317 214,318 235,492 - 	2.9 + 13.6 Me.iblea 	 27 
69,540 63,806 84,617 85,701 81,341 - 	15.0 . 	17.2 Gros sppareiIs 48nmgers 	 28 

116,657 110,190 154,194 149,478 128.746 - 	4.8 .. 	8.6 Idlduision, 	radio at mtislqte 	 29 

136,680 129,288 566,685 166,409 525,323 - 	9.2 • 	2.5 Articles do m&nage at petits appareil5 élec- 	30 
t r iques 

147,239 119,282 572,256 162,516 121,405 . 	12.0 . 	7.2 Ouinrsillerie, peinture, papier_tenture, 	31 
etc. 

32,025 27,271 36,533 32,821 34,188 . 	5.9 - 	2.4 Matérial do ploiaberie, chauffage et cons- 	32 
truct ion 

112,351 102,891 144,241 160,645 108,452 * 	0.3 * 	7.1 Bijouterle 	 33 
87,015 96,375 141,712 112,165 55,211 - 	11.1 .- 	3.4 .7ouets et jeus 	 34 

125,094 129,179 588,553 152,263 123,955 .- 	2.7 • 	0.2 Articles tie sport at naUsea 	 35 

89,539 86,460 115,752 100,566 74,561 - 	111.0 • 	4.1 Papeteria, 	lisres at renues 	 36 

.8,692 40,979 62,274 55,507 47,540 - 	2.7 + 	0.4 Essence, huile, accassoires d'automobtle, 	37 
rdparat ion at fourniturea 

159 1,316 1,522 1,386 1,346 - 35.6 - 	56.1 Repas at casse-croites 	 38 

. 
.882 5,575 6,805 5,829 3,473 - 	19.6 - 	1.3 Seruices at travaus do reparation 	 39 

.947 67,914 90,286 80,257 77,757 - 	2.5 - 	2.7 bus antics racons 	 40 

1,056 2,175,866 3,769,427 3,437,150 2,842,349 - 	2.5 -,- 	3.5 tOlAL, 1tJJS RAYONS 	 41 

leur cia sente. 
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1*&( 9. Depart.ent Store Itinthly Stocks • Seasonally Adjimted, by Oepartasnt Canada, 1991 and 1982(1) 

1982 1981 

January February February March April May June 

Department 

Jensier Fvrier I6yrier Mars Awn! Hal Juin 

No. 
thousands of chllare 

milliers de dollars 

1 Women's and misses' dresses, housedresses, 50,429 45,920 40,790 41,811 46,531 44,347 45,785 
aprons and uniforms 

2 Women's and misses' coats and suits 37,095 42,242 40,201 40,178 46,027 43,463 44,511 

Women's and misses' sportswear 119,499 112,161 105,201 105,891 110,214 106,134 109.336 

4 Furs 18,761 20,009 23,044 27,744 25,$79 24,102 23,584 

5 Infants' and children's wear and nursery 75,263 69,830 63,459 62,104 71,749 67,803 71,085 
equipment 

6 Girls' and teenage gn1s' wear 46,667 41,414 40,011 41,048 43,868 43,034 42,083 

7 Lingerie and women's aleepwear 52,520 48,671 42,904 41,375 45,580 43,508 45,849 

8 Intimate apparel 31,578 29,381 28,039 27,878 30,522 31,544 51,275 

9 Millinery ,.. ,,. ,,. .,. ,,, 
10 Women's and girls' hosiery 22,997 24,032 24,958 24,237 26,343 24,353 24,839 

11 Women's and girls' gloves, mitts and 40,683 42,806 48,429 52,193 51,122 50,943 51,870 

12 
accessories 

Women's, misses' and chlldren'a footwear 101,508 104,071 90,849 91,759 95,524 92,660 97,066 

13 Men's 	cloth,,,o 151,257 159,350 167,783 161.634 169,542 165.178 161,549 

S 
17 F0d and kir,died pro,iu'ls ... ... .'. 
18 Toiletries, cosmetics and drugs 171,755 160,938 145,190 139,476 140,405 135,822 13g, 

19 Photographic equipment and supplies 54,901 54,145 51,950 49,382 53,384 51,091 51,192 

20 Piece goods 29,154 28,321 15,625 29,542 31,082 28,225 29,111 

21 Linens and domestics 115,973 106,423 99,123 103,098 101,405 102,405 103,501 

22 Smallwares and notions 39,940 37,456 44,764 38,014 61,014 37,512 39,709 

23 thins and glassware 88,374 95,469 73,374 82,796 81,492 83,644 89,264 

24 Floor coverings 57,536 54,881 51,894 53,809 55,892 57,576 60,111 

25 Draperies, curtains and furniture coy- 77,597 66,991 63,207 65,212 68,493 64,925 65,022 

er irigs 

26 Lamps, pictures, mirrora and all other 52,237 47,920 47,575 44,057 46,945 48,920 46.654 

21 
home Furnishings 

Furniture 216,978 203,938 179,274 183,391 197,278 196.438 187,642 

28 Major appliances 66,319 54,569 65,785 68,290 72.241 66,200 62,608 

29 leleslsion, radio and music 128,274 125,621 114,443 115,834 115,299 114,653 120,259 

30 Housewares and small electrIcal applIances 148,845 126,395 122,821 125,284 130,806 132,343 134,842 

31 Hardware, paints, wallpaper, etc. ... •.. -. .. 

32 Pliathing, heating and building materials ... ,., ,,. ... 

33 Jewellery 128,557 121.607 114,207 110,286 114,162 108,184 110,216 

34 Toys and games 87,608 87,820 84,102 76,835 83,174 75,650 77,691 

35 Sporting goods and luggage 142,755 133,452 133,118 125,035 141,496 132,645 139,948 

36 Stationery, books and magazines 97,475 91,225 86,240 84,099 92,398 82,711 91,185 

31 Gasoline, oil, auto accessories, repilts 	 .,. 	 ,.. 	 ,.. 	 ,,, 
and supplies 

38 Hoals and lunches 	 ,., 	 ,, 	 ...  
39 Repairs and services 	 -. 	 .. 	 ... 
40 All other departments 	 . 	 .. 

41 TOTAL ALL (WPM1*NIS 	 3,009,715 	2,905,472 	2,004,660 	2,742,895 	2,920,174 	2,821,659  

T13Tmch department, including the °lotal all departments", has been adjusted separately. Therefore, the Z)r the departs"ls will not equitl 15 

"lotsl all depmrtsenls". 
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AIJI.EAJJ 9. Stocks .enouels doe qrwds magasins, dd921aonnalis4s, per raycei, Casada, 1981 et 1982(1) 

MI Change - Variation 

uly August September October November December februaryf 
&190fl 

January 1982 

Juiltet AOOE Septeabre Octubre Nosembre 0icembre F8vrier/ 
janvier 1982 

40 

thousands of dollars per cent 

,,tlliers de dollars pourcentaije 

44,801 44,072 49,974 53,766 46,802 50,564 - 	 8.9 Roba, robes do 'snaqe, tabliers et mi- 

forses pour dames et jeunee fit lee 

49,182 46,652 49,005 51,731 51,481 47,334 • 	13.9 Manteaus et tailleurs pour dames et 	Jeunes 	2 

fi lies 

107,276 113,963 128,438 132,346 119,575 126,907 - 	 6.1 V#te,,erits spart 	pour dames et 	jeunea 	lilies 	3 

18,749 17.199 19,465 19,909 19,702 20,823 • 	6.7 lourrures 	 Ii 
71,285 71,291 70,677 83,049 72,103 77,662 - 	 4.7 V9lemento pour bb8s et enfants et articles 	5 

do rhambres d'enf ants 

45,612 87,480 46,258 50,528 41,910 49,189 - 	 7.0 VAtimeents do lillettes et d'adolescentes 	6 

44,738 44,441 46,019 50,689 51,397 53,940 - 	 7.3 Lingerie et v#tements do riult pour daises 	7 

31,920 30,431 30,125 35,643 31,750 31,758 - 	 7.1 Sous-s8tesients 	 8 

Chapeaus 	 9 
22,571 23,762 21,634 24,948 25,034 24,307 * 	4.5 baa pour dames et fillettes 	10 

50,233 47,586 44,520 47,566 42,514 44,210 + 	5.2 Cents, soul lea et 	articles do parure pour 	11 

domes 	et 	fillettes 

85,006 83,414 87,876 98,811 99,417 107.147 + 	2.5 Chaussures pour dames, 	jeunea fuilee at 	12 

enfants 

160,967 166,991 160,374 173,6911 169.110 188,256 • 	1.3 Vtements pour hoer,es 	 13 

S 
.42 150,418 153,517 165,340 153,928 174.134 - 	 6.3 Articles do toilette, 	cosiotiques rt s#di- 	18 

ca,ient S 
54,292 60.911 59,706 53,772 46,698 47,468 - 	 1.4 Appareils et 	fournitures pI,otographiquem 	19 

29,670 28,069 29,479 31,828 32,482 32,645 - 	 2.9 lassus 8 Is piirce 	 20 

112,975 112,169 114,945 126,420 121,337 121,727 - 	 8.2 Literie et 	Lange do maison 	 21 

40,940 41,070 43,050 44,023 40,352 42,701 - 	 6.2 Menus articles 	 22 

83,653 44,175 88,260 85,556 83.954 99,819 + 	8.0 Porrelaine et 	enrrerie 	 23 

65,344 61,764 62,872 64,292 62,916 59,683 - 	 4.6 Revtements or plancher 	 24 

71,675 70,112 70,416 77,658 75,786 74,351 - 	13.7 ientur_~ , rideajx et lousses 	 25 

48,037 50,519 50,485 54,047 49,841 52,645 - 	 8.3 Lampes, tableaus, ,oiroirs et autree articles 	26 

d'anmublement pour Is matson 
209,571 225,046 230,339 245,633 217,405 210,637 - 	 6.0 Meublea 	 27 

74,869 82.491 81,782 97,377 81,310 71,60 - 	17.7 Gros appareils e8nagers 	 28 

122,776 124,181 128,682 141,579 127,378 129,143 - 	 2.1 T818aisjon, 	radio et musique 	29 

137.853 138,826 142,844 150,126 144.905 146,132 - 	12.7 Articles do ionage et petite appareils 81ec- 	30 

t r i 19105 

Uuineaallerie, peinture, papier_tenture, 	31 

etc. 
Mattriel do ploutherie, cheuffage ci cone- 	32 

Eruct ion 

117,761 114,062 116,789 125,157 111,898 121,135 - 	 3.9 Bljouterie 	 33 

80,774 81,997 74,226 79,262 84,050 102,718 • 	0.2 Jouets et jeus 	 34 

135,924 129,658 128,677 148,395 133,237 145,027 - 	 6.5 Articles do sport et valises 	 35 

91,936 83,969 88,905 91,590 82,283 94,994 - 	 6.4 Papeterie, hares et revuem 	36 

Essence, huile, accessoicee d'automobile, 	37 

reparation at fournitures 

- ... ... Repas et casse-croOtes 	 58 

Services at travaus do r8paration 	39 

bus untres rayons 	 40 

. 2,939,112 2,973,993 2,9111,429 3,197,410 3,018,921 3,172,913 - 	 3.5 blAt, 1(815 RAYOI6 	 41 

Cheque rayon, incluant "Total, 	tous rayons", a dtd ajusté indlviduelleinent. En eonsquence, is sorme dee rayona no correspond pas au"Totsl, toue 

rapons". 
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14811 10. Department Store l'bnthly Stock-s.lem Ratioe, by Depsrtit, Canada, 1981 and 19h 

1982 	 1981 

Department 
January 	 february 	February 	March 	 April 	 May 

Janvier 	 F6vrier 	 February 	March 	 April 	 May 	 brie 
No. 

I 	Women's and misses' dresses, housedressea, 5.58 4.41 3.90 3.21 3.09 2.32 2.05 
aprans and ia,iforas 

2 	Women's and misses' cowta and suits 2.69 3.70 3.08 2.47 2.63 3.81 5.55 

3 	Women's and misses' sportswear 3.93 3.58 3.51 2.76 2.87 2.52 2.23 
4 	Furs 4.40 5.06 8.10 32.82 31.84 39.77 38.77 
5 	InFants' and rhildren's wear and nursery 3.99 3.92 7.76 3.14 3.41 3.51 $.20 

equ ipiTleni 

6 	Girls' and teenage girls' wear 4.72 3.93 3.52 2.69 3.33 3.23 2.69 
7 	lingerie and aoia'na sleepwear 4.47 3.95 3.67 3.48 3.59 3.07 2.73 
8 	Intimate apparel 4.84 4.211 4.39 3.11 3.13 3.34 2.81 
9 	Millinery 1.25 3.38 1.72 1.34 1.20 3.88 1.28 

30 	Women's and girls' hOsiery 2.78 3.21 3.43 2.83 2.91 3.03 2.90 

11 	Women's and girls' gloves, mitts and 4.28 4.86 5.21 4.38 4.24 4.09 3.71 
accessories 

12 	Womnns, misses' and children's footwear 6.72 7.87 6.12 4.40 4.78 4.20 4.18 

13 	Han's clothing 5.40 6.91 6.77 4.69 5.36 5.15 3.85 
14 	Han's Furnishings 5.41 5.85 6.16 4.97 5.23 4.76 3.00 
15 	Eloys' 	rlolhinq 	and 	firninhIr)s 5,81 6.24 6.20 4.37 1.69 3.79 4.01 

Ill 	Iuil,'lr •i., 	sr,,,'t9 uod lisjs 	 ill. 	 4.45 	 3.94 	 3.71 	 1.91 fo 

19 	Pt.otographic equipment and suppliea 5.98 5.97 5.62 4.50 4.89 4.55 3.1.  
20 	Piece goods 6.92 7.14 6.91 5.48 6.03 6.07 6.53 

21 	tinens and domestics 4.47 7.16 6.98 5.62 5.43 5.27 4.56 

22 	Smallwares and notions 4.11 4.66 3.36 4.53 5.57 6.67 6.43 
23 	China and glassware 10.89 11.27 8.72 9.26 8.20 7.77 7.42 

24 	Floor coverings 6.55 5.56 4.67 4.00 4.38 4.62 4.78 

25 	Draperies, curtains and furniture cmv- 7.78 7.21 6.49 4.85 4.13 4.60 3.94 

er ings 

26 	Lamps, pictures, mirrors and all other 1.39 7.81 7.30 6.05 6.01 7.02 6.03 
home furnishings 

27 	Furniture 5.42 6.34 5.13 4.11 5.09 4.30 3.07 

28 	Hajor appliances 1.92 2.09 2.42 1.88 1.98 1.66 1.06 

29 	Television, radio and music 4.29 4.83 4.67 4.14 4.67 4.67 4.42 

30 	Housewares and small electrical appliances 5.63 4.64 4.14 5.31 5.02 4.45 4.22 

31 	Hardware, paints, wallpaper. etc. 5.18 4.76 5.13 5.48 4.68 4.12 3.80 

32 	Plumbing, heating and building materials 5.30 4.88 4.98 3.33 3.30 2.98 2.68 

33 	Jewellery 11.68 30.02 9.26 7.10 6.80 5.83 5.48 

34 	Toys and gmees 10.64 8.64 8.61 6.89 5.81 6.29 5.46 

35 	Sporting goods and luggage 5.34 6.19 7.00 5.63 5.56 4.83 3.76 

36 	Stationery, booka and magazines 4.92 4.26 4.42 4.24 4.63 4.48 

37 	Gasoline, oil, auto accessories, repairs 2.84 3.51 3.75 2.60 2.73 2.b5 2. 

and supplies 
38 	Meals and lunches 0.08 0.05 0.13 31.09 0.13 0.10 i. 

39 	Repairs and services 0.83 0.68 0.89 0.74 0.91 0.94 0. 

40 	All other departaents 3.02 2.97 3.22 3.07 2.75 2.37 2- 

43 	101*1. ALL IPARTI€JlT5 8.37 *.42 4.35 3.75 3.88 3.62 3. 



- 35 - 

AIILIMI 10. Rapports .ensuela atacka-vtes, dam gr.ds .eqasina, per rsy, Caned., 1981 at 1982 

y August 5epteer October Noveiil,er Deceer Rayon 

3uillet PoUt Septedare Octobre Ikiseitre Dcedere 
NO 

2.54 2.63 2.51 3.78 2.92 2.00 Robes, robes da mnage, taallers at teii- 1 
formes pourdames at Jeunes lilies 

9.02 4.05 3.35 2.94 2.82 1.48 t4anteauv et 	tailleurs pour dames et jeunea 2 
lilies 

2.75 2.57 1.89 2.88 2.61 1.41 VPteaents sport pour dames et jeunem lilies 3 
13.51 9.28 8.25 7.37 5.55 3.14 Fourrures 4 
4.39 3.27 2.80 3.79 3.02 1.96 VPtements pour bb6s et enlants at articles S 

de chambres der,fante 

4.41 2.30 2.501 3.58 2.67 1.38 YAtements de fillettes et dadoIoacentes 6 
2.87 3.57 2.87 4.04 2.87 0.95 lingerie et vdt ements 08 nuit pour dames 7 
3.35 3.41 2.71 4.47 3.92 2.44 Sous-v8tespnts 8 
1.25 1.18 0.90 1.05 1.05 0.81 Chapeons 9 
3.72 3.63 2.01 2.45 2.49 1.33 Baa pour dames et 	Fillettes 10 

4.58 4.10 2.50 3.76 2.74 1.05 Gsnts, moulles ci 	articles cia parure pour 11 
dames et 	lallettas 

5.19 4.19 2.96 3.78 3.71 3.00 Chauseures pour dames, jeunes lilies at 12 
enfant a 

6.10 6.17 3.94 5.16 5.99 2.42 V6tee,ente pour hoemies 13 
4.61 5.11 3.92 5.05 2.99 1.06 Articles d'habillement pour lxmeaes 14 

6.59 2.51 3.46 4.96 5.40 1.53 V9tements ci art idea dhabilIesant pour 15 
garçons 

S .73 
• .61 
1. 76 

5.74 
0.46 

4.17 
0.56 

5.68 
0.67 

4.81 
0.63 

3.24 
0.33 

Chaussuras pour lemmes et garçons 
Procluits slimentaires ci comexes 

16 
17 

7.57 3.45 4.83 4.13 1.51 Articles 08 toilette, coamtiques at .di- 18 
crent a 

• .84 3.71 3.83 5.66 3.65 1.39 Appareils at 	fournitures phutographiques 19 
.1.21 6.48 4.74 5.50 5.16 6.75 lissus 8 Is pi8ee 20 

4.06 4.48 3.68 5.20 5.14 3.02 Literie ci 	linqe 08 maison 21 
6.27 5.66 3.74 8.11 3.88 3.38 Menus articles 22 
7.60 8.67 6.72 6.70 5.40 2.95 Porceleine ci verrerle 23 
5.07 5.61 4.42 4.63 4.26 5.55 Rev8tasents cia plancher 24 
4.25 4.80 4.12 5.05 4.81 4.27 lecciures, 	ridcau,c et 	housses 25 

5.84 6.50 5.37 6.78 4.37 2.12 Lampes, 	tdleaux, miroirs ci autres articles 26 
domaublasent pour Is macson 

4.44 5.45 4.25 5.74 5.17 5.57 Meubles 27 
1.57 1.84 1.62 2.08 2.25 1.87 Gros apparails 48nagers 28 
3.98 3.92 3.37 4.30 3.28 1.93 lIi'vision, 	radio at 	musiqum 29 
4.34 4.42 4.41 4.95 3.92 1.66 Articles 08 sénage et 	petits appareila éiec- 30 

t r I clues 

5.55 5.93 5.01 6.37 5.30 3.26 Quir,cncllercc, 	peircture, 	pspler-tenturc, 31 
etc. 

3.40 3.51 5.02 1.48 5.50 3.64 Matriel cia ploutceria, chauffaqe at cons- 32 
trict ion 

6.88 6.49 4.64 7.46 4.21 1.60 Bijouterie 53 
5.54 6.138 7.88 6.66 2.35 0.72 Jooets at 	jeus 34 
4.32 5.02 5.66 8.03 5.37 2.30 Art idea cia sport 	at 	valises 75 

5.21 3.27 5.28 0.97 3.15 1.23 Papeterie, 	lcvre8 at 	revuss 36 
2.64 2.77 2.54 2.77 2.45 2.06 issenca, bode, 	acccssoires d'autoaobile, 37 

r6parat ion at 	fournitures 
.1)6 0.136 0.06 0.1)7 0.06 0.134 Rapes at case-cro0tes 38 

1.!))) 0.96 0.330 0.82 0.61 0.46 ServIces ci travaux de céparat ion 39 

S .04 3.94 2.90 1.26 3.09 1.66 loon sutres rayonn 40 

1.44 3.71 3.21 4.14 3.28 1.82 TOTAL, 10115 RAYIJ9S 41 
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TA&F Ii. Depart.ant Store Menthly Sales-stock Ratios, by Departannt, Cda, 1981 and 1987 

1982 

Department 
January 	 February 	I,-.  

Janvier 	 Fvrier 	 Fyrier 	 Mars Asril 	 Mai 	 Juin 

a 

I 	Women's and misses' dresses, liousedreases, 0.18 0.23 
aprons and isu Forms 

2 	Women's and misses '  coats and suits 0.33 0.31 

3 	Women's and miasma' sportswear 0.26 0.29 
4 	Furs 0.21 0.19 

S 	InFants' and children's wear and nursery 0.24 0.25 
equipment 

6 	Girls' and teenage girls 	wear 0.21 0.27 

7 	Lingerie and women's aleepwesr 0.22 0.25 
8 	Intimate apparel 0.21 0.22 

9 	Millinery 0.56 0.62 
10 	Women's and girls' hosiery 0.36 0.32 

11 	Women's and girls' gloves, mitts and 0.23 0.22 
accessories 

12 	Women's, misses' and children's footwear 0.14 0113 

13 	Men's clothing 0.16 0.16 
14 	Men's Furnishings 0.19 0.17 

15 	Boys' clothing and Furnishings 0,17 0.17 

16 	Men's and boys' Footwear 0.13 0,12 

17 	Food and kindred products 1.50 1.57 

18 	Toiletries, cosmetics and drugs 0.21 0.22 

19 	Photographic equipment and supplIes 0.18 0,16 
20 	Piece goods 0,13 0.14 

21 	Linens and domestics 0.21 0.14 

22 	Smallwares and notions 0.22 0.21 

23 	China and glassware 0.08 0.09 

24 	Floor coserings 0.14 0,17 

25 	Draperies, curLsinv and Furniture coy- 0.11 0.13 

erings 

26 	Laaps, pictures, mirrors and all other 0.14 0.13 
hene rirniahings 

27 	Furniture 0.17 0.16 

28 	Major appliances 0.47 0.44 

29 	Television, radio and music 0.22 0.20 

30 	IIousewares and small electrical appliances 0.18 0.21 

31 	Hardware, 	points, wallpaper, 	etc. 0.18 0.20 

32 	Pliasbirig, taling and building materials 0.19 0.20 

33 	Jewellery 0.09 0.10 

34 	Toys and games 0.11 0.11 

35 	Sporting goods and luggage 0.17 0.15 

36 	Stationery, books and magazines 0.22 0.22 

37 	Gasoline, oil, auto accessories, 	repairs 0.35 0.211 

and vupplies 
38 	Meals and lunches 12,92 15.114 

39 	Repairs and services 1.31 1.32 

40 	All other departments 0.29 11.31 

41 	tOTAl. ALL OEPARDUITS 0.22 0.22 

0.28 0.32 0.36 0,40 0,43 

0.35 0.41 0.30 0.24 0.18 

0.31 0.38 0.38 0.38 0,41 
0.12 0.00 0.03 0.05 0.03 
0.28 0.32 0.34 0.27 0,30 

0.32 0.39 0.36 0.30 0.34 
0.28 0.30 0.31 0.12 0,34 
0.23 0.32 0.34 0.31 0,33 
0,57 0.70 0.96 0.60 0.62 
0.30 0.36 0.37 0.32 0.32 

0.20 0,24 0.25 0.24 0.25 

0.17 0.28 0.25 0.23 0.23 

0.17 0.21 0.21 0.19 0.23 
0.17 0.21 0.21 0.20 0.31 
11.17 0.23 0.29 0.25 0.25 

0.15 0.19 0.21 0.18 0. 

1.76 1.46 1.66 1.67 1.. 

0.24 0.27 0.27 0.27 

0.18 0.22 0.23 0.22 1). 
0.15 0.18 0.17 0.16 0.15 

0.76 0.18 0.20 0.19 0.21 

0.21 0.21 0.20 0.15 0.15 

0.11 0.13 0.13 0.13 0.13 
0,22 0.25 0.24 0.22 0.21 

0,16 0.21 0.22 0.22 0.28 

0,15 0,17 0.17 0.15 0,15 

0,19 0.25 0.22 0.23 0.30 
0.44 0.53 0.53 0.57 0.86 
0.21 0.25 0.23 0.21 0.22 
0.22 0.19 0,22 0.22 0.23 

0.19 0.19 0.23 0,25 0.26 

0.20 0.27 0.34 0.34 0.34 

0.11 0.14 0.16 0,17 0.17 

0.12 0.14 0.19 0.15 0.17 

0.15 0.19 0.20 0.21 0.25 

0.23 0.24 0.24 0.22 0,23 

0.29 0.36 0.41 0.36 0:0 

7,40 10.06 9.42 0.85 9. 

1,09 1.36 1.21 1,09 1. 

0.35 0.34 0,40 0,43 0. 

0.23 0.27 0.28 0.27 
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.NILEAU 11. R.pporta nsuels veotes-atseks, des granda seqasins, per reyeo, Canada, 1981 at 1982 

ly 	 Auugt 	 SeptcirI,er 	 october 	 Nooest,er 	 Decedeer 	 Rapo 

Juillet 	 AoOt 	 Septedere 	 Octobre 	 Noves,re 	 0ceidre 
NO 

0.41 0.37 12.41 0.31 0.32 0.46 Robes, 	robes de 	snaqe, tabliers et ir,i- 1 
forces pour dames et ,jeunes rules 

11.15 0.25 0.30 0.36 0.32 0.50 Monteauo ci 	tailleurs pour doses et 	jeunea 2 
i lies 

0.38 0.40 0.52 0.39 0.31 0.59 Ytttements sport 	poor doses ci Jeunes flues 3 
0.07 0.11 0.13 0.15 0.17 0.30 Fourrures 4 
0.26 0.29 0.34 0.31 0.30 0.50 Vttte,sents pour bbda et 	enfants et 	articles 

de chambres denfants 

0.27 0.42 0.37 0.32 0.34 0.61 Aêtements de fillettes et 	d'adolescenles 6 
0.36 0.29 0.35 0.30 0.35 0.79 Linierie et 	s8temeots do nuit pour daises 7 
0.31 0.29 0.30 0.27 0.25 0,38 Sous-oêtements 8 
0.82 0.82 1.24 1.20 1.33 1.22 Chapeais 9 
0.27 0.29 0.44 0.45 0.40 0.66 8am pour daises at 	filiettes 10 

0.22 0.24 0.38 0.32 0.35 0.13 Cants, moufles et 	articles do parure pour Ii 
daises at 	fillettes 

0.19 0.24 0.32 0.29 0.26 0.33 Chaussures pour daises, Jeunes fUtea at 12 
ectant S 

0.18 0.18 0.23 0.22 0.24 0.38 Vttiemeots pour hoimees 13 
0.23 0.20 0.25 0.23 0.31 0.73 Articles d'habillement pour honanes 14 
0.18 0.34 0.29 0.24 0.26 0.55 V8teme,its et 	articles d'habillement 	pour 15 

cj a r curLs 

. 15 0.17 0.23 0,20 0,19 0.29 Chaasures pour homfoes et yarçoris 16 
• .06 1.92 1.81 1.73 1.67 2.21 Produits alimentaires ci conoeoes 17 

0.27 0.29 0.25 0.24 0.56 Articles do Loliette, cosmdtiques ci mddi.. 18 
cements 

itt 0.27 0.25 0.21 0.25 0.61 Appareils et fournitures pIrotographiques 19 
0.12 11.15 0.20 0.20 0.19 0.15 Iissus 8 Ia pièce 20 

0.25 0.22 0.26 0.22 0.19 0.32 Llterie et 	lirige ile saigon 21 
0.16 0.17 0.26 0.26 0.24 0.31 Menus articles 22 
0.13 0.12 0.14 0.13 0.19 035 Porcelaine ci 	verrerie 23 
0.20 0.18 0.21 0.24 0.22 0.20 Ree8teisents de plancher 24 
0.25 0.20 0.23 0.22 0.20 0.23 lentures, rideaus ml liousses 25 

0.18 0.16 0.18 0.17 0.22 0.41 Lempes, tableaus, miroirs et aitrea articles 26 
d'ainesiblesent pour Ia salson 

0.24 0.18 0.22 0.20 0.18 0.19 t4eubles 27 
0.69 0.54 0.59 0.55 0.44 0.52 Ores appareila nidnagers 28 
0.25 0.25 0.29 0.27 0.30 0.51 16Ivision, 	radio ot nivaique 29 
0.23 0.23 0.22 0.23 0.26 0.52 Articles de mttnaqe at petits appareils 81cc- 30 

Ira ques 

0.20 0.17 0.18 0.19 0.17 0.28 Ouir'catllerie, 	peinture, 	papier-tenture, 31 
etc. 

0.32 0.28 0.30 0.33 0.27 0.28 Matdriel de ptomberie, chauftage et cons- 32 
truct ion 

0.15 0.35 0.21 0.16 0.23 0.54 Bijouterie 33 
0.20 0.16 0.13 0.18 0.38 0.92 .3ouets et jeux 34 
0.03 0.19 0.18 0.15 0.17 0.39 Articles do sport at valises 35 

0.20 0.29 0.30 0.23 0.30 0.69 Papeterie, 	tiaras et 	revues 36 
0.42 0.36 0.36 0.44 0.38 0.45 (aisance, Isaile, acessoirea d'euto.oblle, 37 

rparat ion ci 	fourniturea 
117 16.76 16.46 15.62 15.93 22.61 Repas et casee-crodtes 38 

. 

.15 0.99 1.21 1.34 1.52 1.87 Services et tresses de rdparatlon 39 
14 

11.27 

0.33 

0.26 

0.33 

0.29 

0.35 

0.27 

0.30 

0.29 

0.59 

0.49 

Toua sitres rayona 

101Al, bUS RAYONS 

40 

41 
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TABLE 12. Depart.ent Stores' tbnth-end Accounts Receivthle,(1) Unadjusted, Canada, 1980-1982 

TABLEAU 12. *witants Ii recevoir(1), non ajusts des grands magasins h Is Fin dii imis, Canada, 1980-1981 

Change from 	 Change 
previous 	 1982/1981 

Month 
	 month 

1980 	 1981 	 1982 
Mois 	 Variation 	 Variation 

par rapport 	 1982/1981 
au mois 
prcdent 

thousands of dollars 	 per cent 

milliers de dollars 	 pourcentage 

January - Janvier 1,510,848 1,554,350 	 1,624,889r 	 - 	9.1 	 + 4.5 

February - Fvrier 1,453,884 1,488,706 	 1,554,767 	 - 	4.3 	 + 4.4 

March - Mars 1,388,475 1,476,287 
April - Avril 1,397,066 1,483,717 
May - Mai 1,381,243 1,493,281 
June - Juin 1,359,373 1,501,535 
July - Juillet 1,341,270 1,523,351 
August - Aot 1,346,822 1,512,048 
September - Septembre 1,401,404 1,537,138 
October - Octobre 1,434,563 1,550,904 
November - Novembre 1,490,778 1,622,633 
December - L)cembre 1,658,191 1,788,145 

(1) Accounts receivable of department stores and the outstsndinys of acceptance companies which are associated exclusively 
with them. 

(1 I en mont ants 	recevoi r des qrands maqasins et lea crances act I yes des socit4s d'sc'cept at ion cia prts qul trevail lent 

I 	IT. l)epirI m,ril 	I 	t',oth-,rI A,'o,jiil 	v;ihl, , 1 ) 	>rInorul I y AcJjti. 'd, 	InIda, 198d- 1982 

TABLEAU 13. Montants a recevoir(1), désaisonnaliséa des grands magasins h is fin dii simis, Canada, 1980-1982 

Change from Change 
previous 1982/1981 

Month month 
1980 1981 1982 

Mois Variation Variation 
par rapport 1982/1981 
au mois 
prcédent 

millions of dollars per cent 

millions do dollars pourcentage 

January - Janvier 1,420.3 1,460.9 1,526.9 - 	2.3 + 4.5 

February - Février 1,438.8 1,473.5 1,539.1 + 0.8 + 4.5 

March - Mars 1,408.9 1,497.4 
April - Avril 1,424.7 1,513.4 
May - Mai 1,417.5 1,533.0 
June - Juin 1,420.8 1,569.5 
July - JulIet 1,425.6 1,619.4 
August - Aoat 1,430.0 1,605.8 
September - Septembre 1,440.8 1,580.4 
October - Octobre 1,442.6 1,559.5 
November - Novembre 1,441.4 1,568.7 
December - Décembre 1,448.9 1,562.1 

(1) Accounts receivable of department stores and the outstandinga of acceptance companies which are associated exciusi.' 	- 

with them. 
(1) Lea montants a recevoir des grands magesins at 	les crances actives des sociéts dacceptation cia prêts qui travaill 

exclusivement avec ces magesins. 
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IA&( 14. Department Store Salem, lCD and Ctned Seasonal and Trading Dey Fantors, 1981 and 1987 

1941 

Department 
lCD 	 March 	 April 	 May 

143C 	Harm 	 Asril 	 Hat 

June 	 July 

Join 	 Juillot 	 Aodt 

I 

I 	Women's and misses' dresses, housedresacs, 5 85.40 106.34 134.47 116.98 94.78 93.75 
aprons and uniforms 

2 	Women's and misses' coats and suits 5 107.18 102.44 56.21 40.79 48.20 106.27 

3 	Women's and misses 	sportswear 3 85.21 95.37 113.15 97.96 97.70 97.57 
a 	furs 12 58.90 29.43 18.63 14.62 54,11 106.21 

Infants 	and children'a wear and nursery 5 86.89 96.08 95.79 84.52 87.97 106.88 
equapeent 

6 	Girls' and teenage girls' sear 4 90.84 96.53 93.94 88.18 80.15 137.96 
7 	Lingerie and women's sleeps.ear 3 71.81 82.62 99.29 89.84 86.39 75.35 
8 	Intimate apparel 4 89.97 105.44 110.05 109.94 102,49 96.72 
9 	Millinery 12 55.19 72.09 69.64 62.65 66.10 63.57 

10 	Women's and gina 	hosiery 3 49.20 103.80 99.72 84.14 71.09 85.23 

11 	Women's and girls' gloves, mitts and 4 73.88 85.78 93.01 81.75 70,29 75.82 
accessories 

12 	Women's, misses' and ctiildrcn's footwear 6 86.11 106.71 107.00 92.45 74.72 97.51 

13 	Hen's clothing 4 91.04 92.51 87.27 95.78 71.08 82.97 
14 	Pen's furnishings 5 68.66 76.10 81.19 102.33 76.17 75.56 
15 	[toys 	ylnThjrq nod 	Fnrntshir,s 6 51.11 92.91 97.63 81.31 77,57 141.69 

IS 	ioiietraes, 	cosnuLic 	inn 	Jius 09% U.4? . 5tj 0. 

19 	Photographic equlpeent and supplIes 4 73.77 81.09 86.43 96.48 102.37 97.0, 
20 	Piece goods 6 105.20 106.93 110.15 92.13 76.99 91.82 

21 	Linens and domestics 3 75.80 83.20 90.86 92.70 109.45 96,70 
22 	Smallwares and notions 4 91,56 93.68 81.40 77.17 84.19 84.48 
23 	Chins and glassware 4 69.62 77.21 88.99 79.65 84.19 83.56 

24 	floor coverings 7 94.21 97.35 101.08 94.52 100.01 95.01 

25 	Draperies, curtains and furniture con- 1 90.07 106.84 104.70 103.51 108.13 94.24 

cr1 nqo 

26 	tampa, pictures, mirrors and all other 4 81.04 91,42 82.23 79.97 85.42 88.05 
hoist furnishings 

27 	Furniture 4 89.20 92.83 104.49 98.98 117.47 100.92 
213 	Major appliances 4 88.23 86.50 104.98 99.14 122.15 103.67 
29 	Television, radio and ensic 4 82.17 77.75 74.88 70.60 85.30 90.87 

30 	Housewares and small electrical appliances 2 73.15 85.73 97.14 88.05 97.34 91.62 

31 	l-iwrdsare, 	paints, 	wallpaper, 	etc. 4 81.81 105.65 122.71 112.61 94.87 90.36 

32 	Plumbing, heating and building materials 7 84.97 107.05 128.25 123.85 115.27 87,86 

33 	Jewettery 3 68.95 79.53 88.48 84.67 75.89 77.57 

34 	Toys and games 4 48.62 65.66 61.96 58.86 65.46 59.60 

35 	Sporting goods and luggage 3 68.26 99.16 113.56 125.63 110.17 85.30 

36 	Stationery, books and magaclnes 4 73.87 78.75 01.82 80.12 76,78 105.2. 
37 	Gasoline, oil, 	auto accessories, repaIrs 5 86.62 105.80 101.89 100.17 100.89 139.-. 

and supplies 
36 	Heals and lunches 3 92.48 94.22 95.52 95.46 97.99 101. 
39 	Repairs and services B 87.34 87.58 95.68 100.51 89.40 89.. 
40 	All other departments 4 85.35 105.92 142,93 114.11 95.92 9?. 

41 	TOTAL ALL 0(PARIICNIS 2 82.61 91.67 98.21 92.45 90.16 93.11 

fl 

. 
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S Iii LA!) 14. 

ember 

Septembre 

Ventes dam grands .agasino, (CC at coe(Ticisnt8 cos!n4s de correct ionS des variations saisonnibres at dam jours co.serciaux, 1991 at 1982 

1992 

October 	 tovember 	 December 	 January 	 February 	RayOn 

Uctobre 	 'doueiebre 	 DAcembre 	 Janvier 	 (eerier 	
No 

102.52 97.92 102.40 139.32 57.92 65.14 Robes, 	robes 08 	mAnage, 	tobliers at 	ie,i- 
formes pour daises at ,jeunes lilies 

132.35 161.38 147.79 152.85 74.99 68.47 Manteaux at tailleurs pour dames at 	Jeunes 	2 
lilies 

126.13 106.97 112.13 150.30 60.83 61.91 V8tesents sport pour dames at jeunes lilIes 	3 
111.76 116.00 179.76 214.43 197.44 105.46 Fourrures 	 4 
114.10 114.75 114.72 156.77 71.61 66.73 Y8temenls pour bAbAs at enfants at art aries 	5 

de chambres d'enfants 

116.71 105.46 115.95 157.64 50.68 59.05 Vêtemerits 08 	fillettes at 	d'adoiescentes 	6 
91.11 96.22 116.08 253.90 54.15 57.48 Lingerie at e6tement5 de null pour dames 	7 

105.44 91.85 95,59 140.84 78.44 70.20 Sous-v8tements 	 9 
91.95 147.42 198.84 229.08 82.21 55.27 Chopesux 	 9 

114.75 116.91 115.00 162.35 81.47 73.80 8am pour daises at 	hurtLes 	 10 

104.46 105.57 146.62 243.92 58.63 57.31 Cants, soufies at 	articles de parure pour 	11 
dameu at 	fiilettes 

126.16 124.67 131.21 133.12 61.17 54.32 Chaussures pour dames, Jeunes lilies at 	 12 
ci, fan! 

110.45 116.41) 138.02 186.14 63.60 59.16 VSte,nents pour homes 	 13 
91.92 96.62 148.64 265.77 59.35 54.76 Articles d'hdailiement pour homes 	 14 

106.24 107.43 118.58 187.57 55.58 53.63 V8teisents at 	articles d'habiiiesent 	pour 	15 
get cons 

S . 	.339 113.45 119.44 157.92 61.78 59.70 Chaussures pour hoee,ea at 	rçono 	 16 
-.79 100.66 (1(1.77 139.20 83.50 92.67 Produits alimentaires at col,rleses 	 17 

97.37 112.24 218.94 76,52 75.13 Articles 08 toilette, cosmAtiques at 	mAdi- 	18 
cameo! a 

.79 88.57 110.22 237.98 72.02 59.62 Appareiis at rournitures photograp!iiques 	19 
119.24 112.77 95.36 85.37 84.65 lissus 4 Is pièce 	 20 

111.86 103.09 107.23 160.10 104.42 62.21 Literie at 	linge de salmon 	 21 
114.79 115.23 116.34 149.34 107.37 83.06 Menus articles 	 22 
94.95 85.52 136.87 271.68 67.28 58.40 Porceiuir,e at 	serrerie 	 23 

109.52 124.43 120.28 97.68 84.69 79.68 Res8tements 08 piancher 	 24 
106.12 111.99 107.93 117.26 77.57 68.71 lentures, rideaus at taiusses 	 25 

97.53 102.44 133.57 213.51 73.69 68.75 Lampas, 	tableauu, miroirs at 	aijtrea articles 	26 
d'ameubie,sent 	pour 	Is miiison 

107.55 104.21 100.05 97.13 107.91 75.09 (feubles 	 27 
112.68 106.21 99.1. 106.75 99.04 69.04 Gros sppsreils mAnagers 	 28 
113.10 107.54 128.39 210.15 88.76 69.30 lAldxision, 	radio at miuolque 	 29 
92.56 94.21 118.49 220.17 68.04 70.15 Articles 08 mAnage at petlts appareils Alec- 	30 

triques 

96.08 112.58 303.93 141.22 68.63 65.87 Quincailierie, peinture, papier-tenture, 	31 
etc. 

110.61 110.11 92.10 95.74 75.01 68.81 MatAriel 08 plomberie, ctiauffage at cons- 	32 
truct ion 

91.89 84.95 136.87 308.48 47.27 53.48 tlijouterie 	 33 
59.50 104.50 223.41 373.27 34.34 37.22 Jousts at Jeus 	 34 
80.60 85.16 107.26 190.16 72.91 56.64 Articles 08 sport at valises 	 35 

105.36 89.97 127.76 229.43 75.58 68.99 Papeterie, 	lisres at remues 	 56 
1,97 120.62 122.78 137.15 74.18 68.19 Essence, huile, 	accessoires d'autow,oblle, 	37 

rAparat Ion at fournitures 
11 104.36 109.67 144.38 85.47 79.65 Repso at casse-croOtes 	 38 • -.97 

.93 
((7.24 
95.32 

131.45 
91.39 

134.59 
152.20 

86.04 
70.94 

76.98 
67.26 

Services at 	travaus 08 rAparat ion 	 39 
bus autres rayons 	 40 

2.37 105.23 119.98 118.92 74.67 61.00 10(81, ((125 8*9(185 	 41 



33 	Jewellery 3 96.76 106.39 108,01 
34 	Toys and games 4 83.86 94.43 93.17 
35 	Sporting goods and luggage 3 97.01 111.49 117,25 

36 	Stationery, books and magazines 4 87.80 91.50 108.33 
37 	Gasoline, oil, auto accessories, repairs ... 

and supplies 
38 	Meals and lunches ... ... 

39 	Repairs and services  
40 	All other departments ... 

41 	101*1. ALL 0(PARTPtN1S 2 95.75 106.31 101.68 

	

94.31 	95.35 
	

98.50 

	

80.28 	85.71 
	

106.12 

	

95.09 	98.05 
	

96.49 

	

95.95 	304.41 
	

306. 

	

93.48 	101.55 
	

100.1 
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S TA&( 15. Department Store Stocks, lCD and Combined Seasonal end Irading Day Factors, 1981 end iso: 

1991 

Department 
PCI) 	March 	AprIl 	May 	 )une 	 iuly 

PVC 	Mere 	 Avril 	Hal 	 .)uin 	 JuiUet 	SoOt 
No. 

1 	Women's and misses' dresses, housedresses, Li 105.67 119.88 111.18 84.22 92.36 
aprons and LfIi Forms 

2 	Women's and misses' coats and suits 4 88.63 78.73 69.99 70.14 126.50 

3 	Women's and misses' sportswear 3 101.51 119.35 115.06 93.49 103.66 
4 	Furs 5 73.92 81.04 81.87 80.06 98.91 

Infanta' and children's amar and nursery 4 90.72 107.22 104.21 90.31 122.76 
equl pmeot 

6 	Girls' and teenage girls' wear 3 94.64 111.70 108.47 91.62 121.60 
7 	Lingerie and women's sleepaear 4 96.07 109.53 110.46 89.88 95.88 
8 	Intimate apparel 3 94,15 100.88 106.65 90.45 95.94 
9 	Millinery ... ... ... 

10 	Women's and girls' hosiery 4 96.69 105.64 109.25 92.46 105.116 

11 	Womena and girls' gloves, mitts and 4 90.75 107.17 102.94 85.62 93,72 
accessories 

12 	Women's, misses' and children's Footwear 3 99.85 111.1) 107.35 99.94 108.74 

13 	Hen's clothing 3 92.23 101.85 300.45 83.47 98.69 
14 	Hen's Furnishings 4 91.33 106.75 109.49 88.35 101.05 
15 	80y5' clothing and Furnishings 4 85.90 302.67 97.46 88.94 122.71 

14 	ioijl 	irs, 	.s 	urn 11.43 i. 

19 	Photographic equIpaent and supplies 4 87.84 101.96 106.37 87.36 96.44 
20 	Piece goods 4 104.64 106.84 106.89 97.06 99.44 

21 	Liners and domestics 5 96.70 111.85 114.117 103.83 96.97 
22 	Smailsares and nOt jars 6 91.95 106,47 317.54 106.86 109.97 
23 	l)iina and glassware 3 93.61 100.98 104.64 93.76 99.52 
24 	Floor coverIngs 4 95.02 101.66 105.56 101.14 99.12 
25 	Draperies, curtains and furniture con- 3 98.86 105.29 109.96 97.91 99.65 

en rigs 

26 	Laeqia, picture., mirrors and all other 4 99.82 103.32 110.24 99.50 103.24 
hose furnimbiriga 

71 	Furniture 2 99.35 111.68 111.26 101.67 100.28 
29 	Major appliances 4 102.31 108,61 107.21 96.22 95.07 
29 	Television, 	radio and music 3 98.51 109.63 106.12 96.61 95.26 
30 	Mausewares and meall electrical appliances 3 97.58 131.39 110.26 08.74 98.66 

31 	Hardware, paints, wallpaper, etc. 

32 	Plumbing, heating and building materials 

91.01 

1)4,18 

101.26 
118.95 
107.32 

109.78 
99.68 

100.78 

112.53 

98.34 

111.14 

116.57 
102.73 
300.11 

104.85 

93.97 
102.79 
100.59 
102.58 
97.58 

102.67 

91.62 
84.30 
93.79 
98.46 

. 
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ABLEALI 15. Stocks cs qrnncM .sg.sins, to)C at coefficients coins de corrections re variations sals.wiiAres rt des jours cerciaux, 1981 ci 1982 

1982 

	

entier 	 October 	 Nonentier 	 December 	 January 	 tebrusry 	
Rayon 

	

Septembre 	Octobre 	 Novelibre 	Dtceiibre 	 Janviet 	 Fdsrier, 	
NO 

. 

94.91 113.21 114.83 90.55 90.35 

133.68 144.11 116.83 74.12 75.53 

87.96 109.81 115.07 77.26 82.69 
118.61 134.21 121.72 104.86 98.25 
96.82 115.55 108.15 96.88 86.01 

98.15 116.01 114.30 70.54 75.99 
95.35 131.78 135.30 75.77 76.23 
86.21 307.95 117.53 100.45 102.08 

90.87 107.23 106:29 85:09 91.15 

93.15 131.00 137.97 83.24 85.25 

96.45 108.10 98.29 87.84 85.79 

100.82 124.92 118.18 915.35 79.97 
98.97 152.06 121.97 75.11 85.05 
98.86 128.11 121.97 79.70 85.95 

•5.26 136.75 129.79 93.38 98.43 
91.99 103.97 98.35 95.23 91.79 

82.04 104.63 106.84 98.25 91.31 
89.61 100.08 96.50 99.89 89.42 
91.05 113.66 117.70 106.36 90.18 
96.10 101.66 94.58 110.36 103.08 
87.04 103.54 101.03 102.411 95.55 

92.62 116.26 113.05 82.01 85.97 

81.90 98.65 98.58 311.80 93.80 
78.02 99.13 105.411 115.60 102.30 
85.63 108.91 117.95 104.55 92.83 
90.51 111.03 114.84 85.76 89.00 

88.10 117.12 125.69 89.53 87.81 
129.84 178.79 13345 51.75 83.99 
100.39 127.156 114.28 85.47 74.40 

126.58 122.22 78.49 88.12 

117.89 113.96 89.58 89.21 

	

100.88 	Robes, robes de mnage, tibliers at un- 	1 
formes pour dames et jeunes titles 

	

87.43 	Manteauo et tailleurs pour dames et jeunes 	2 
tiles 

	

92.90 	VAtements sport pour dames at jeunes lilIes 	3 

	

85.89 	 lourrurea 	 4 

	

85.97 	Vêtements pour bbs at entants et articles 	5 
de chambres denfanta 

90.00 VAtements tie fillettes et d'sdolescentea 	6 
83.40 Lingerie et vAtements tie fluit pour dames 	 7 
96.59 Soua-u8ten,ents 	 B 

Chapesus 	 9 
89.27 Baa pour dames et 	fillettes 	 10 

89.06 Santa 	mouflea at articles de parure pour 	11 
dames et 	fillettes 

90.38 Chaunisures pour dames, jeunes lilies at 	 12 
en f ants 

93.54 Vêtements pour floames 	 13 
86.90 Articles dhabillesent 	pour honnises 	 14 
95.87 V8tementa et 	art Ides d'hsbiliement 	pour 	15 

garcons 

7 Chaussures pour hotnanes et garçonm 	 16 
Produita aineentoires at 	conriexes 	 17 
Art ides tIe tot idLe, cosmtiques et mddi- 	18 

cas,eflt 5 
87.70 Appsreiis ci 	fournitures pinotograpiniques 	19 
96.98 lisaus 6 Is pièce 	 20 

97.88 Literie et 	tinge tIe msnaon 	 21 
88.10 Menua articles 	 22 
88.36 Porceiaine ci verrerie 	 23 
97.67 RevAtements tie plancher 	 24 

100.29 lentures, rideaux ci housses 	 25 

91.00 Lampee, tableaux, siroirs at autrea articles 	26 
d'a,seublement pour 	Is maison 

96.92 P4eubiea 	 27 
105.72 Cram appareils atnagers 	 28 
911.21 1i4viaion, 	radio et Naisique 	 29 
92.59 Articles tie mtnage ci petits apparcils tIer- 	30 

triques 

Quir,csiilerle, 	peinture, 	pspier-tenture, 	31 
etc. 

Plattiriel de plomiterie, 	rhauffsge et 	coma- 	32 
tract ion 

91.56 tlijoiterie 	 33 
76.98 Jouets ci jeua 	 34 
81.77 Articles de sport at sallses 	 35 

84.76 Papeterie, 	livrea et revacs 	 36 
Essence, huile, accessoires d'sutontibtle, 	37 

rtparat ion ci fournitures 
Repan ci csaae-croOtes 	 38 
5ernices et 	trasaux tie 	rtparsl ion 	 39 
luau Sal dd$ rayunr 	 40 

90.11 101*1 • 30(15 HAYONS 	 41 
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LIST OF DEPARIMENI STOKE (IRGANILAIEUNS - LiSlE DES ()HGANISAIIDNS DE GRANDS MAGASINS 

Myre's Ltd., Water St., St. John's, Newfoundland 

Bowring Bros. Ltd., 281 Water St., St.. John's, Newfoundland 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, T., Co. Canada Ltd., 190 Yonge St., Toronto, Ontario 

Goudies Ltd., 22 King St. W., Kitchener, Ontario 

Holman, R.T., Ltd., Water St., Summerside, Prince Edward Island 

Hougens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, Magasin J.O., Ltée, 163-165 rue Principale, Maniwaki, Québec 

Hudson's Bay Co., 2 Bloor St. E., Toronto, Ontario 

K-Mart Canada Ltd., 8925 Torbram Rd., Brampton, Ontario 

Lloydminster & District Agricultural Co-op Association Ltd., Lloydminster, Saskatchewan 

Ogilvv, Lar 1?s, 1_Il., 12 	SI 	, 1J!t iwn, llritni in 

Ogilvy', Jan. 	\., Ltd., St. Lattiniiin St. d., linrit 	$ 

Right House, The, Co. Ltd., 35-41 King St. E., Hamilton, Ontario 

Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontario 

Sentry Dep't. Stores Ltd., 110 Adelaide East, Toronto, Ontario 

Simpson, The Robert, Co. Ltd., 176 Yonge St., Toronto, Ontario 

Simpson Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith's & Chapple Ltd., 24 Birch St., Chapleau, Ontario 

Steinberg Inc., Department Store Division, Montréal, Uuébec 

Towers Department Stores Ltd., 110 Orfus Rd., Toronto, Ontario 

Woodward Stores (Alta.) Ltd., Edmonton, Alberta 

Woodward Stores (B.C.) Ltd., Vancouver, British Columbia 

Woolco Department Stores, c/o F.W. Woolworth Co. Ltd., Weston, Ontario 

7l mr's 	Li., 52511 )tn;rj 	Blvd., Mont ra1 , 1Uh€1' 

0 
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