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Data in Maiy For... 

Statistics Canada disseminates data in a variety of 
forms, in addition to publications, both standard and 
special tabulations are offered on computer print-
outs, microfiche and microfilm, and magnetic tapes. 
Maps and other geographic reference materials are 
available for some types of data. Direct access to 
aggregated information is possible through CANSIM, 
Statistics Canada's machine-readable data base and 
retrieval system. 

How to Obtain More lnfor.ation 

inquirlea about this publication and related statis-
tics or services should be directed to: 

Retail Trade Section, 
Merchandising and Services Division, 

Statistics Canada, 	Ottawa, 	K1A 0V4 	(lelephone: 
996-9304) or to the Statistics Canada reference centre 
in: 

St. John's (772-4073) WinnIpeg (949-4020) 

Halifax (426-5331) Regina (359-5405) 

Montréal (283-5725) Edmonton (420-5027) 

Ottawa (992-4734) Vancouver (666-3691) 

Toronto (966-6586) 

loll-free access is provided in all provinces and 
territories, for users who reside ootside the local 
dialing area of any of the regional reference centres. 

Newfoundland and Labrador Zenith 0-7057 

Nova Scotia, New drunawick 
and Prince Edward Island 1-800-565-7192 

iluebec 1-800-361-2831 

Ontario 1 -BOU-268- 1150 

Manitoba 1 -800-282-8006 
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Alberta 1 -800-222-6400 
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(area served by Northwest 
Telephone Co.) 	 Zenith 0-8913 

Northwest Territories (area 
served by Northwest 
Telephone Co.) 	 Zenith 2-2015 

How to Order Publications 

((na and otner Statistics Canada pubIi nt tOnS xjx tic 
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pour certaines sortes dv données. L'accès direct I des données 
agrégeea eat possible per le truchement dv CANSIM, Ia base de 
données ordinolingue et le système d'extraction dv Statistique 
Canada. 
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Toutes demandes dv renseignementa au sujet dv cette publica-
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The Following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
ble. 

- nil or, in this publication less than 
half unit expressed. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

SIGNES CONVENI!ONNELS 

Voici la signification des signes convention-
nels suivants utilisés dans les publications de 
Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou, dons la présente publication, infé- 
rieur a la moitié de l'unité exprimée. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de Ia 
.'il:r ta ntatistiqjp rplalivps au 	s,-rru't 

NOTE 
	

NO TA 
	

I 
Components may not add to totals due to 	 1l 

rounding. 	 Cl) ueu-uru , icuc1rut pili t 1)11 JO1) Ti 

A NOTE ON CANSJM 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data hank CANSIM (Ca-
nadian Socia-Econornic Information Manaqernent 
System) via terminal, on computer printouts, 
or in machine readable form. For further 
information contact the CANSIM staff, Cur-
rent Economic Analysis Division, Statistics 
Canada, Ottawa, K1A OZB (telephone 
613-995-7406), or the regional advisors at 
the Statistics Canada offices located across 
Canada. 

NOTE AU SIIJET DE CANSIM 

La barque de donndes informatisées de Statisti-
que Canada CANSIM (Système canadien d'information 
socio-éconoinique) fournit au public certaines sta-
tistiques acluelles et historiques sur les Ventes 
et stocks des grands magasins (matrice no 112) et 
sur de nombreuses autres series, par le hiais dun 
terminal, d'imprimés d'ordinateur ou de supports 
smiq une forine lisible par une machine. Pour plus 

de renseignements, sadresser au personnel de 
CANSIM, Division de l'analyse de conjoncture, 
Statistigue Canada, Ottawa, K1A 078 (téléphone 
613-995-7406), ou aux conseillers réqionaux des 
bureaux de Statistique Canada situés a travers le 
Canada. 
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The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A 
"List of Department Store Organizations" can 
he found at the end of this publication. 

For the purpose of this publication, only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey program of 
the Merchandising and Services Division, to 
be utilized. (The census also measures the 
activities of "establishments", however, 
this concept is not used in the monthly sur-
vey of department stores.) Under the "loca-
tion" concept, department store data con-
tained in this publication exclude the ac-
ivities of other kinds of businesses which 
iv be operated by the reporting department 
ore firms. For example, non-department 

tore locations are classified to the kinds 
1 business most appropriate to their corn-
idity structure with the catalogue sales 

ictivity of department store organizations 
classified to the "General Merchandise 
Stores" kind of business category. 

The business done by concessions located 
in department store outlets for the purpose 
of this publication is considered as part of 
the overall business of the outlets in which 
they are located. However, sales of an as-
sociated large food department (or store) 
are included only if it is an integral part 
of the overall department store operation 
and is not identified to the public by any 
name which differs from that of the depart-
ment store with which it is associated. The 
rationale underlying this approach is as 
follows: for purposes of market research or 
urban planning, a department store (the 
largest type of mass merchandising activity 
in Canada) together with its leased depart-
ments, if any, is considered to he a total-
ity; that is, it competes in the market 
place as one structure, rather than as a 
number of smaller stores. 

L'univers des firmes de grands magasins uti-
lisa aujourd'hui est fondé sur le recensement du 
commerce et des services de 1971. La "Liste des 
orqanisations de grands magasins" est donnee b la 
fin de cette publication. 

Aux fins de cette publication, seules lee ac-
tivités des "locaux d'affaires" reels des firmes 
de grands magasins sont étudiées; on peut ainsi 
faire appel au concept des "points de vente", qui 
est cornmun mu recensement et mu programme den-
quAte courant de la Division du commerce et des 
services. (Bien gue Is recensement mesure égale-
ment les activités des "établissements", cette 
unite d'observation n'est pas utilisée dans l'en-
quete mensuelle sur les grands maoasins.) En 
vertu de Ia notion de "points de vente", lee don-
nées cur les grands magasins présentées dans 
cette publication ne tiennent pas compte d'autres 
genres de commerce auxquels peuvent s'adonner les 
firmes déclarantes. Ainsi, les points de vente 
gui ne répondent pas h la definition des grands 
maclasins sont attrihués b Ia catégorie commer-
ciale qui convient le mieux aux diverses marchan-
dises offertes; N titre d'exempie, les hureaux de 
vente par catalogue des sociétés de grands maqa-
sins sont classes dans le qenre de commerce 
"maqasins de marchandises diverses". 

Les affaires réalisées par les concessions 
étahlies dans les grands magasins sont, aux fins 
de la presente publication, considérées cornme 
partie des affaires qiobales du maqasin oi sont 
étahlies les concessions. Cependant, les ventes 
d'un important rayon (ou maqasin) d'alirnentation 
assneid ne seront incluses que si le rayon ou ma-
qasin fait partie intéqrante de l'exploitation 
qénérale du grand magasin et n'est pas connu du 
public sous un nom different de celui dii grand 
magasin auquel il est associé. Cette méthode Se 
justilie du fait que les spécialistes des etudes 
de marche et les urhanistes considèrent comme un 
tout le grand magasin (gui constitue le plus im-
portant genre de grande surface au Canada) et les 
rayons de concessions; autrement dit, le grand 
maqasin se presents sur le marche comrne in eta-
blissement unique et non comme un reqroupement de 
petits maqasins. 

p 



Definitions 
	 Definitions 

Retail Location 

A retail location, as defined by Statis-
tics Canada, is a business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public for household or per-
sonal consumption. 

Department Store 

A retail location is defined as a depart-
ment store outlet if it possesses the fol-
lowing characteristics. It must sell the 
following general lines of merchandise: 

Family clothing and apparel. This commodity 
group is composed of some or all of the 
following lines: women's and misses' 
dresses, housedresses, aprons and uniforms; 
women's and misses' coats and suits; women's 
and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; 
lingerie and women's sleepwear; intimate ap-
parel; millinery; women's and girls' ho-
siery; women's and girls' gloves, mitts and 
accessories; women's, misses' and children's 
footwear; men's clothing; men's furnishings; 
boys' clothing and furnishings; men's and 
boys' footwear. Note: The outlet must sell 
at least six of the commodity lines listed 
above, with at least one of the commodit ies 
being men's and boys' clothing or furnish-
ings. At least 20% of the outlet's total 
sales must be derived from the family cloth-
ing and apparel group. 

Furniture, appliance and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and 
domestics; china and glassware; home 
furnishings; furniture, wooden and uphol-
stered goods for living room, dining room 
and bedroom; major appliances; television, 
radio and music; hardware and housewares. 
Note: The outlet must sell at least four of 
the commodity lines listed above, with at 
least one of the commodities being furniture 
(wooden and upholstered goods for dining 
room and/or living room and/or bedroom). At 
least 10% of the outlet's total sales must 
be derived from the furniture, appliance and 
home furnishinqs group. 

All other (miscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
srnallwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; 
and food. Note: The outlet must sell at 

Point de verite au détai I 

Suivant Ia definition de 5tatistique canada, 
un point de vente au detail est un local d'affai-
res (habituellenient un magasin) dont l'activité 
principale est la verite de marchandises et des 
services connexes au grand public pour Ia consom-
mation ménagère ou personnelle. 

Grand magasin 

(in point de vente au detail est un grand maga-
sin s'il possède les caractéristiques suivantes: 

Vêtements pour Ia famille. Ce groupe comprend les 
articles suivants: robes pour dames et jeunes 
filles, robes de ménage, tabliers et uniformes; 
nrnnteaux et tailleurs pour dames et jeunes Iii-
les; vêtements de sport pour dames et jeunes fil-
les; fourrures; vêtements de bébés et d'enfants; 
vêtements de fillettes et d'adolescentes; linge-
rie et vêtements de nuit pour dames; sous-vête-
ments; chapeaux; bas pour dames et fillettes; 
garits, rnoufles et articles de parure pour dames 
et fillettes; chaussures pour dames, jeunes fil-
les et enfants; vêtements pour hommes; article'; 
d'hahillement pour honirnes; vêternents et article; 
d'habillement pour garçons; chaussures pour horn-
mes et qarçons. Nota: Le magasin doit tenir an 
mains six des series sent ionnées ci-dessus, doni 
an riuins une doit être les vêtements on articles 
d'hahillement pour hommes et garçons. Au moms 
20% des ventes globales du maqasin doivent se 
faire dens le qroupe de vêtements pour la 
famille. 

Pletjhles, appareils et articles d'ameublement 
ménager. Ce qroupe comprend les articles sui-
vants: literie et linge de rnaison; porcelaine et 
verrerie; articles d'ameuhlement ménager; rneu-
bles, de hois ou renibourrés, pour salle de me-
jour, salle b manger on chambre b coucher; gros 
appareils, télévision, rudlo et Inusique; quin-
caillerie et articles de rnénage. Nota: Le rnagasin 
doit tenir aij rains quatre des series mentionnées 
ci-dessus, dont au nins une doit être des 
meubles (de bois on rembourrés pour salle 
manger et (on) salle de séjour et (on) chambre b 
coucher). Au mains 10 % des ventes qlobales du 
maqasin doivent proveuiir du groupe des meubles, 
apparPils et articles d'ameuhlement ménager. 

Tons autres articles (divers). Cette catégorie 
criinprend Lout en leo niarchand ises que t ient le 
maianin, maim gui ne figurent pas ci-dessus, 
telles que: articles de toilette, cosmétiques el 
mCdicaments; appareils et fournitures photoqri-
phiques; tissus i is pièce; mercerie et menus ar-
ticles; bijouterie; articles de sport et va1ise; 
papeterie, livres et revues; et aliment 

I 

vi 



st three different commodity lines with 
oneof these lines representing more 

n 50% of the total store sales. At least 
of the outlet's total sales must he 

Fived from the all other or miscellaneous 
'iroups. 

Total net sales and receipts are defined 
as the total sales of new used merchandise 
and receipts from repairs, equipment rental, 
restaurant and other services, less returns, 
adjustments and discounts. Trade-in allo-
wances are not deducted. Commissions earned 
from the sales of goods owned by others and 
proprietors' withdrawals of goods (at 
retail) for personal use are included. Non-
trading revenues, bad debts recovered and 
direct sales taxes are excluded. 

Stocks are defined as the selling value 
of inventory on hand at the end of the month 
or as at the end of the fiscal period fal-
ling nearest the end of the calendar month. 

Accounts receivable are defined as cus- 
ners' accounts and notes receivable as at 

end of the month, as well as all new 
, 	'dit granted during the month, less pay- 

its received. Accounts discounted with 
'ks, paper sold to sales finance compa- 
es, or amounts owing on account of 

credit-card plans, are excluded. Accounts 
receivable used as security for bank loans 
are not considered as discounted if still 
payable and are therefore included. 

Methodology  

Nota: Ic magasin doit tenir au moms trois des 
series mentionnées ci-dessus, dont aucune ne doit 
reprCsenter plus de 50% des ventes globales du 
maganin. Au moms 10% des ventes glohales du 
magasin doivent provenir des groupes taos autres 
articles ou divers. 

Les ventes et recettes nettes totales sont 
délinies comame le total des ventes de marchan-
dises neuves usagées et des recettes provenant de 
reparations, de location de materiel, de la vente 
de repas et d'autres services, moms les rendus, 
les rajustements et les remises. La valeur des 
reprises n'est pas déduite. Les commissions sur 
Ia vente de merchandises appartenant a autrui et 
la valeur (au detail) des merchandises prélevées 
par le propriétaire pour son usage personnel sont 
comptées. Les recettes hors exploitation, les 
recouvrements de mnauvaises créances et les taxes 
de vente directes soot excius. 

Les stocks englobent la valeur marchande des 
stocks détenus a Ia fin du rmois ou de Ia période 
financire Ia plus rapprochée. 

Par comptes a recevoir on entend les comptes 
et billets recevoir des clients a Ia fin du 
mois, ainsi que de tout nouveau credit consenti 
au Coors do mois, moms les paiemeots reçus. Les 
comptes escomptés b la banque, les titres vendus 
a des sociétés de financement des ventes et les 
mnontants dos en vertu dun régime de cartes de 
credit ne sont pas comptés. Les comptes a rece-
voir servant & garantir on emprunt bancaire ne 
sont pas considérés comme étant escomptés s'ils 
soot encore payables; us soot donc inclus. 

Méthodologie 

The monthly sales values, published at 
the Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
ment store organizations. A 100% response 
rate is aimed for each month with the publi-
cation usually delayed if large department 
store organizations have not responded in 
time. The monthly sales figures are esti-
mated when necessary, due only to late res-
ponse, by applying an imputation method 
which is unique to each organization. 

The monthly sales values by department, 
published at the Canada level, are based 
only on the organizations which provide the 

quired breakdown of sales. The percentage 
stributions of sales by department, caicu- 

'  ted from the reporting organizations, are 
shed to the monthly Canada sales total in 
ier to provide an estimate of sales by 

epartment at the Canada level. 

Le chiffre des ventes mensuelles, publié pour 
le Canada, les provinces et les regions métropo-
litaines, est étahli en fonction de l'univers des 
sociétés de grands magasins. Puisque l'on vise 
cheque mois un taux de réponse de 100%, Ia pu-
blication est habituellement retardée si une 
grande firmne n'a pas fait parvenir so declaration 
dens les délais prévus. Dans le cas d'urie réponse 
tardive, ii est possible de calculer ir chiffre 
estimatif des ventes mensuelles grace h urie 
rnéthode d'imputation qui est unique 6 cheque 
firme. 

Le chiffre des ventes mensuelles par rayon pu-
bIle pour le Canada n'est fondé que sur les fir-
mes qui présentent Ia ventilation requise des 
ventes. La repartition en pourcentage des ventes 
par rayon obtenues auprès des firmes déclarantes 
est appliquée au chiffre mensuel des ventes tota-
les pour le pays afin d'établir une estimation 
des ventes par rayon pour l'ensemble du Canada. 
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The monthly stock values by department, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdowns of sales and stocks. A 
stock-to-sale ratio for each department, 
calculated from the reporting organizations, 
is applied to the corresponding department's 
monthly sales estimate in order to provide 
an estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
published at the Canada level, are based on 
a panel of department store organizations 
which are known to have accounts receiv-
able. Data for late respondents are esti-
mated by applying the monthly percentage 
change in accounts receivable, calculated 
from the reporting organizations, to the 
previous month's data of each organization 
that was late in reporting. 

Data Reliability 

Le chiffre des stocks mensuels par rayon pu-
blié pour le Canada n'est fondé que sur les fl-
mes qui présentent la ventilation requise 
veotes et des stocks. Pour chaque rayon, le r:. 
port des ventes aux stocks (calculé a partir 
declarations des firmes) est appliqué 	l'estima- 
tion des ventes mensuelies at' in de produire Line 
estimation des stocks pour le Canada. 

Lw chiffre des comptes a recevoir mensuel pour 
l'ensemble du pays provient des sociétés de 
grands magasins gui ont de tels comptes. Les non-
nées relatives aux enquêtés retardataires soot 
estimées comme suit: on calcule dabord Ia varia-
tion en pourcentage des cornptes h recevoir des 
firines déclarantes, puis on Ia fait porter sur 
les chiffres du mois précédent de la firrne retar-
data ire. 

Fiabilité des données 

Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported 
by the organizations listed at the end of 
this publication. The survey can be con-
sidered as a complete census of the popula-
tion under consideration and therefore not 
subject to samplinq errors; however, even 
under a census situation, with a complete 
enumeration each month of all known depart-
sent store locations, errors in published 
data can occur. These errors, called non-
sampling errors, are present whether a sam-
ple or a complete census of the population 
is taken and can he attrihuted to one or 
more of the following sources: 

Coveraqe error, this error can result from 
incomplete list mg and inadequate coverage 
of the population of interest. 

Data response error. This error may he due 
to questionnaire desipn and the characteris-
tics of the question, inability or unwill-
mnqness of the respondent to provide correct 
information, misinterpretation of the ques-
tions because of definitional difficulties 
and different tendencies of different inter-
viewers in explaining quest ions or inter-
preting responses under different modes of 
r'iitnmunjcat inn. 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may he too late in 
respondinq. Data for the non-respnndinq 
units can be imputed using the 
ruononlmnq units or nm u;irl i e r 

Erreurs non liées b léchantillonnaqe 

Lenquete mensuelle sur les ventes et 1es 
stocks des grands magasins porte sur tous les 
points de vente des sociétés de grands magasino 
énumérées 'a Ia fin de cette publication. ri.0 

donnC qu'elle peut être considérée comme 
recensernent exhaustif de la population observr, 
elle ne risque pas de compnrter des erreurs 
d'échantillonnage. Par contre, même les donnér's 
publiées dun recensement qui dénombre intégrair-
ment 'a chaque mois l'ensemhle des points de vente 
connun des grands maqasins peuvent ëtre entachées 
d'erreurs. Celles-ci, dites non liées 'a léchan-
tillonnaqe, se retrouvent tant clans les recense-
ments que clans les enquêtes par échantillonnaqe. 
[lies sont dues 'a un ou plusieurs facteurs parmi 
les suivants: 

Le champ couvert par l'enquête. Lerreur résulte 
dun listaqe incomplet et dune couverture insuf-
fismnte de la population visée. 

La réponse. Ici, l'erreur peut ètre attribuahle 'a 
la conception du questionnaire et aux caracté-
ristigues de la question, 'a l'incapacité nu au 
refus de lenqriêté de fournir des renseiqnements 
exacts, 'a linterprétation fautive des questions 
due 'a des prohlèmes d'ordre sémantigue, ou aux 
variations, dun interviewer 'a l'autre et selon 
le mode de communication retenu, dans l'explica-
tion des questions et clans linterprétation des 
réponnes. 

La non-réponse. Certains enquêtés refusent de 
répondre, dautres en snot incapables et d'aut.res 
encore réponnient trap tard. Les données relativus 
aux non-répondants peuivent Atre imputées 'a parr 
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in-responding units if available. The ex- 
ntof error due to imputation is usually 
riknown and is very much dependent on any 
oracteristic differences between the re-
.piondent group and the non-respondent group 
in the survey. This error qenerally in-
creases with increases in the non-response 
rate and attempts are therefore made to ob-
tain as high a response rate as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of 
final results. With regard to the estimates 
of this publication all attempts have been 
made to minimize the non-sampling errors: 
department store locations have been defined 
in a most precise manner; the questionnaires 
used in the survey have been carefully de-
signed to minimize different interpreta-
tions; detailed acceptance testing has been 
carried out for the different stages of 
editing and processing; and every possible 
effort has been made to reduce the non-
rosponse rate as well as the response 
jrden.  

non-répondants, si elles existent. On ne connalt 
généralement pas l'importance de l'erreur dimpu-
tation; celle-ci vane heaucoup selon les carac-
téristiques qui distinguent les répondants des 
non-répondants. Comae ce type d'erreur prend ha-
bituellement de I'ampleur 'a mesure qusugmente le 
taux de non-réponse, on s'efforcn dobtenir le 
meilleur taux de réponse possible. 

Le traitement. L'erreur peut se produire lors des 
diverses étapes du traitement, telles que le co-
daqe, lentrém, is verification, is pondération 
et la totalisation. 

Ii est difficile de nesurer les erreurs non 
liées 'a l'échantillonnage. In outre, ii faut lee 
cerner de sorte gu'eiles ne nuisent pas 'a l'uti-
lisation ou 'a l'interprétation des chiffres défi-
nitifs. S'agissant des estimations du present 
bulletin, tout a été mis en oeuvre afin de 
rninimiser ce qenre d'erreur. Ainsi, les points de 
vente des grands maqasins ont été définis avec 
beaucoup de precision; les questionnaires ont été 
conçus avec solo efin de réduire au minimum le 
nombre d'interprétations éventuelles; les diver-
ses étapes de verification et de traitement ont 
fait l'ohjet de contrôles d'acceptation detail-
lee; enfin, on n's absolument rien negligé pour 
gue le taux de non-réponse et le fardesu de 
réponse soient faibles. 

on-sampling Error Measures 

One source of non-sampling error is the 
non-response error. Text Table I assists 
users in evaluating this error. Two response 
measures are derived, namely, the response 
rate, which is a measure of the proportion 
of those units which have responded in time 
for inclusion in this publication and the 
response fraction, which is a measure of the 
data response rate, and is the proportion of 
the published data which is based upon 
actual reported data. 

The units used in the Department Store 
Sales and Stocks Survey for derivation of 
the response rate is based on (1) the survey 
unit - the 10 provinces, the two territories 
and the four metropolitan areas in which a 
department store organization operates de-
partnient store locations and (2) the organi-
zational unit - the department store firm 
(company) themselves. For example, a depart-
ment store firm reporting for 20 stores in 
Ontario would be considered as one survey 
unit and one organizational unit while a 
'trm reporting for five stores in Vancouver, 

in British Columbia (excluding Vancouver) 

I 

	

	id two in Yukon would be considered as 
Firee survey units but only one orqaniza- 
iona.l unit.  

Estimation des erreurs non liées 'a l'échantillon-
nage 

Parmi les erreurs non liées 'a léchantillon-
naqe, on retrouve lerreur de non-réponse. Le 
tableau explicatif I donne deux mesures de la ré-
ponse gui aideront l'utilisateur 'a évaiuer ce 
genre derreur. Le taux de réponse représente la 
proport ion des unites qui ont répondu assez tot 
pour être incluses dans Ia présente publication. 
La fraction de réponse, par contre, est le taux 
de réponse des donnCms, c'est-'a-dire la propor-
tion des chiffres puhliés gui est fondde sur des 
renseignenients réeliement déclarés. 

Les unites utilisées pour calculer le taux de 
réponse de i'enquéte sur les ventes et les stocks 
des grands magasins est fondée sur (1) les unites 
d'enguOte - soit ies 10 provinces, les deux ter-
ritoires et les quatre réqions métropolitaines o'u 
lee sociétés de grands maqasins exploitent des 
points de vente et (2) les unites organisation-
nelles - les sociétés des grands magasins elles-
mêmes. Par exemple, une société de grands maqa-
sins gui produit une declaration pour 20 magasins 
en Ontario est considérée cmiime une unite den-
quête et une unite orgariisationnelie alors guune 
firme dont is declaration porte sur cing magasins 
'a Vancouver, 10 en Colombie-Britannique (sauf 
Vancouver) et deux su Yukon représente trois uni-
tee d'enquete mais seulement une unite organisa-
tionnelle. 
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The data variables under consideration 	Les variables dont ii faut tenir compte pour 
for derivation of the response fraction are 	calculer la fraction de réponse sont 
sales, stocks and accounts receivable. 	les stocks et les comptes 	recevoir. 

Text Table I gives the reliability of the 
survey data with respect to the non-response 
error. The response rate is given as the 
percentage of survey units and the corres-
ponding organizational units which have 
responded in time for inclusion in this 
publication. The response fraction is given 
as the percentage of the published data 
which is based upon actual reported data 
submitted by department stores. For example, 
a cell of 20 organizational units in which 
five respond for a particular month would 
have a response rate of 25% in terms of 
these units. If the five units represented 
$8 million out of a published estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate and both measu-
res should be considered. 

Le tableau explicatif I donne la l- c:i] 1 	1 

donnes d'enquête en matière d'erreurs clues 	Ia 
non-réponse. Le taux de réponse représente le 
pourcentaqe des unites d'enquête et des unites 
ocqanisationnelles correspondantes qui ont 
répondu assez tot pour étre incluses dans le 
present bulletin. Par contre, la fraction de 
réponse constitue le pourcentage des données 
puhiiées qui sont fondées sur des renseiqnements 
effect ivement dëclarés par les grands magasins. 
Par exeinpie, le taux de réponse d'une cellule 
comportant 20 unites organisationnelles dont cinq 
répondent lors dun mois donné atteindrait 25%. 
Ceperidant, si les cinq unites représentent $8 
millions sur l'estimation publiée de $10 mil-
lions, is fraction de réponse s'élèverait b 80%. 
Comme le taux de réponse aurait, lui seul, 
tendance a déprécier la fiabilitë de l'estimation 
dans un tel cas, ii faudrait tenir compte des 
deux unites de mesure. 

TEXT TABLE I. Measures of Reliability, Department Stores, Canada, 1982 
April 

TABLEAU EXPLICATIF I. t4esure de la fiabilité, grands magasins, Canada, 1982 
Avril 

Response rate 

Taux de réponse 

Response fraction 

rract ion de 
réponse 

I 

Survey units 
	

Organ i zat ions I 
units 

Unites d'en- 	Unites orqa- 
quete 	nisat ionnel les 

per cent - pourcentaqe 

Monthly sales total - Ventes mensuelles 
totales 	 100.0 	100.0 	100.0 

Monthly sales by department - Ventes men- 
suelles par rayon 	 ... 	 52.0 	87.5 

Monthly stocks by department - Stocks rner - 
suels par rayon 	 ... 	 36.0 	61.5 

Month-end accounts receivable - Eornptes 
recevoir a la fin du mois 	.. . 	94.1 	99.9 
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,r'asonal Adjustment 

Time series contain the elements essen-
ial to the description, explanation and 
nrecasting of the behaviour of an economic 

phenomenon: "They are statistical records of 
the evolution of economic processes through 
tirnes."(l) In usinq time series to observe 
economic activity, economists and statisti-
cians have identified four characteristics 
behavioural components: the long-term move-
ment or trend, the cycle, the seasonal 
(variations) and the irregular (fluctua-
tions). These movements are caused by var-
ious economic, natural or institutional fac-
tors. The seasonal variations occur periodi-
cally on a more or less regular basis over 
the course of the year as a result of sea-
sonal changes in weather, statutory holidays 
and other events which occur at fairly 
regular intervals and thus have a major 
impact on the rate of economic activity. 

In the interest of accurately interpreting 
the fundamental evolution of an economic 
phenomenon and producing forecasts of super-
ior quality, Statistics Canada uses the 
X-11-ARIMA seasonal adjustment method(2) to 
seasonally adjust its time series. This 

thod minimizes the impact of seasonal 
iriations on the analysis and essentially 

10 

	

	 )nsists of adding one year of raw data onto 
';ch end of the original series before it is 

asonally adjusted per Se. The estimated 
J-ita are derived from forecasts and hack-
casts using ARIMA (Autoregressive Integrated 
Moving Averaqe) models of the Box-Jenkins 
type. 

The X-11 part of the X-11-ARIMA program 
uses primarily the ratio-to-moving average 
method to smooth the modified series and 
obtain a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final season-
al factors are produced only after these 
operations have been repeated several 
times.(3) 

While seasonal adjustment permits a 
better understanding of the underlying 
trend-cycle of a series, the seasonally-ad-
jiisted series still contains an irregular 
component. Slight month-to-month variations 
in the seasonally adjusted series may be 
simple irregular movements; to qet a better 

.17 	on the Seasonal Adjustment of 
Economic Time Series," Canada Statis-
I ical Review, August 1974. 

" further information see the X-11- 
',IlMA Seasonal Adjustment Method, by 

'rll5 Bee Daqum, Statistics Canada, 
iloque 12-564E, flccasional. 

.5.' 	ee next page.  

Désaisonnal isat ion 

Les series temporelles ou chronologiques 
comportent les éléments essentiels 'a la descrip-
tion, l'explication et la prevision du comporte-
ment d'un phénomène economique. "Ce sont des 
dossiers statistiques de l'évolution des proces-
sus économigues dans le temps"(l). L'observation 
par les économistes et los statisticiens de 
l'activité économique 'a l'aide des series tempo-
relles a donc permis do distinquer guatre compo-
santes principales du cornportement des series 
t.emporelles; la tendance 'a long terme ou trend, 
le mouvement cyclique, les variations saisonniè-
res et les fluctuations irrégulières ou acciden-
telles. Ces mouvements sont causes par diffërents 
facteurs, soit économigues, naturels ou institu-
tionnels. Los variations saisonnières soot les 
fluctuations périodigues plus ou moms régulières 
qui se produisent au cours d'une année en raison 
du cycle metéoroloqique normal, des congés fixes 
et d'autres evenements gui me répétent 'a inter-
valles avec une certaine régularité pour influen-
cer de facon siqnificative le taux d'activité. 

Afin de favoriser l'interprétation exacte do 
l'évolution fondamentale dun phénomène économi-
que et une meilleur prediction, Statistique 
Canada rajuste les series temporelles au moyen de 
la niéthode de désaisonnalisation X-11-ARMMI(2) 
fin de justernent minimiser l'impact des varia-

tions saisonnières sur l'analyse. Cette technique 
consiste essentiellemnent 'a ajouter une année do 
données brutes 'a chacunes des deux extrémités de 
la série initiale avant de procéder 'a Ia désai-
sonr,alisation proprement dite. Les données esti-
matives proviennent dextrapolation prospective 
et retrospective réalisées par des modèles ARMMI 
(modèles autorégressif 'a moyennes mobiles inté-
qrCes) du type Box-Jenkins. 

La partie X-11 du programme X-11-ARMMI fait 
surtout appel 'a la méthode de rapport aux moyen-
nes mobiles pour effectuer le lissage de la série 
modifié et obtenir une estimation provisoire do 
la tendance-cycle, pour calculer les rapports de 
la série initiale (ajustée) aux estimations de Ia 
tendance-cycle et pour estimer les facteurs sai-
sonniers 'a partir de ces rapports. Les facteurs 
saisonniers définitifs ne soot produits que lors-
que ces operations ont été exécutées 'a plusieurs 
reprises(3). 

Bien gue la désaisonnalisation permette de 
mioux comprendre la tendance-cycle fondamnmentale 
dune série, la série désaisonnalisée n'en con-
tient pas moms une composante irregulière. De 
légères variations dun mois 'a l'autre dans la 
série désaisonnalisée peuvent être de simples 
mnouvements irréguliers; pour avoir une rneilleure 

Ti) La désaisonnalisation des series temporelles 
économiques: guelques remarnues; tire 'a part 
do la Revue statistique du Canada, AoOt 1974. 

(2)Pour plus ample information voir La méthode 
de désaisonnalisation X-11-ARP4II, par Estella 
Bee Dagum, Statistique Canada, no. 12-564F mu 
catalogue, hors série. 

(3) Voir page suivante. 

xi 



idea of the underlying trend, then, users 
	

We de la tendance fondamentale, les otilim- 
must examine several months of seasonally 

	
teurs doivent donc examiner les sér 

adjusted series. 	 naiisées dun certain nombre de mois. 

to assist the user, the Months of Cycli-
cal Dominance number, MCD, is provided.(3) 
The MCI) is the shortest monthly span for 
which a certain ratio becomes and remains 
less than one, that is, the ratio for which 
the absolute average percentage change of 
the trend-cycle of the seasonally adjusted 
series becomes greater than the absolute 
average percent change of the irregular com-
ponent. The MCD can he interpreted as the 
number of months over which a change in the 
seasonally adjusted series must move in a 
given direction before one can he reasonably 
certain that the trend-cycle of that series 
also has moved in the given direction. 
Clearly small MCD'S are desirable and indi-
cative of a smooth series. Applying a moving 
average to the seasonally adjusted data of 
MCD lenqth tends to smooth irregular move-
ments which may obscure the underlying 
trend-cycle. The MCD moving average provides 
a method of reducing all types of series to 
approximately the same degree of smoothness, 
whatever the size of the irregular component 
in the original series. 

A cette fin, ils disposent des 
nance cyclique, ou MDC. (3) 11 s'agm I. mis pl113 

petit nombre de mois pour lesquels un certain 
rapport devient et reste inférieure a l'unité; 
autrement dit, cest la période pendant laquelle 
le taux de variation moyen absolu de la tencarmce-. 
cycle de la série désaisonnalisée est supérieur 
celui de la composante irrégulière. Le MDC peut 
être considéré comme le nombre de mois que doit 
durer une variation de la série désaisonnalisée 
dons une direction donnée avant qu'on puisse être 
raisonnablement certain que la tendance-cycle de 
la série évolue dons la même direction. Ainsi, on 
MDC peu élevé est souhaitable et indique Ia pré-
sence d'une série lisse. L'application d'une 
moyenne mobile aux données désaisonnolisées dont 
la période est égale au MDC tend a lisser les 
mouvements irréguliers pouvant dissimuler la ten-
dance-cycle fondomentale. La méthode de Ia rnoyen-
ne mobile du MDC permet de réduire tous les 
genres de série b peu près au rnême nivesu de 
lissage, quelle que soit la taille de la compo-
sante irréqulière dans la série initiale. 

Explanatory Notes 
	

Notes exolicatives 

The percentage changes in sales shown in 
this publication are based on the total 
dollar volume of receipts for each of the 
periods being compared. These trends include 
the effect of stores starting operation or 
ceasing operation and are not limited to 
identical stores, i.e., those in operation 
in both of the periods being compared. 

The stock-sales ratios(4) are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stocks ratios(S) are derived by 
dividinq the dollar volume of the sales for 
the month by the average of the beginning 
and ending stocks at selling value for the 
month. 

The metropolitan 	areas of Montréal, 
Toronto, Winnipeg and Vancouver are census 
metropolitan areas as defined by the 1971 
Census. 

See Tables 14 and 15. 
See Table 10. 
See Table 11. 

Les variations des ventes en pourcentaqe mimi-

née dons la présente publication est fondée Sw 

la valeur totale des recettes pour chacune dew 
périodes observées. [lie tient compte des maga-
sins qui ont ouvert leurs portes et de ceux qui 
les ont fermées; autrement dit, elle ne me liniite 
pam aux rnagasins gui ont été exploités dons 
toutes les périodes en cause. 

On obtient les ratios stocks-ventes(4) en di-
visant la valeur marchande des stocks Ia fin du 
mois par le chiffre des ventes pour le mois. 

On obtient les ratios ventes-stocks(5) en di-
visant le chiffre des ventes pour le mois par la 
valeur marchande moyenne des stocks en debut et 
en fin de mois. 

Les réijions métropolitaines de Montréal, de 
Toronto, de Winnipeg et de Vancouver correspon-
dent aux regions métropolitaines du recensernent 
de 1971. 

Voir les tableaux 14 et 15. 
Voir tableau 10. 
Voir tableau 11. 
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The commodity reference list, which des-
vibesin detail the commodities comprisinq 
ch of the 40 departments noted within, is 
ihlished in the January issue of this 

,iiblication. 

Revisions to department store sales and 
stocks are published yearly in the March 
issue of this puhlication. Revisions to 
month-end accounts receivable are published 
on a monthly basis. 

The ntinber of shopping days that this 
publication is based on varies from month to 
month. See Text Table Ii for the number of 
shopping days the current publication is 
based on. 

La liste de référence des marchandises, qui 
décrit en detail les produits de chacun des 40 
rayons présentés dans cette publication est 
reproduite dans le numéro de Janvier. 

Les chiffres révisés des ventes et des stocks 
des rrands magasins sont publiés chaque arinée 
dans le numéro de mars du present bulletin. Les 
revisions aux comptes 'a recevoir en fin de mois 
sont apportées mensuellement. 

Le nombre de jours commerciaux sur lesquels 
sont bases les renseiqnements présentés ici vane 
dun rnois b l'autre. Le tableau explicatif II 
donne le nombre de jours pour Ia période is plus 
récente. 

TEXT TABLE H. P'&jnber of Shopping Days, by Month, 1981 and 1982 

TABLEAU EXPLICATIF II. Nombre de jours cofmnerciaux, par inois, 1981 et 1982 

1982 1981 

Total number Number of Total number Number of 
of shopping Saturdays of shopping Saturdays 

clays 

• 	bre 	total Nombre de Nombre total Nombre de 

P jours samedis de jours samedis 
Irfiercisux commercisux 

January - Janvier 25 5 26 5 
February - Fdvrier 24 4 24 4 
March - Mars 27 4 26 5 
April - Avril 25 4 25 4 
May-Mai 26 5 26 5 
June - Juiri 26 4 26 4 
July - Juiliet 26 5 26 4 
August - Aocit 26 4 25 5 
September - Septembre 25 4 25 4 
October - Octobre 25 5 26 5 
November - Nnvembre 26 4 25 4 
December - Décembre 26 3 26 4 
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Chart - 1 	 Graphlque - 1 
Department Store Sales, by Month, Unadjusted and Seasonally Adjusted, Canada, 1980-1982 

Ventes des grands magasins, par mols, non désalsonnallsées et désaisonnallsées, Canada, 1980-1982 
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Chart - 2 	 Graphique - 2 

Department Store Stocks, by Month, Unadjusted and Seasonally Adjusted, Canada, 1980-1982 
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Chart - 3 
Department Store Sales and Total Retail Trade, by Month, Canada, 1980-1982 
Ventes des grands magasins et commerce de detail total, par mois, Canada, 1980-1982 
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Chart - 4 
Department Store Sales, Provincial Distribution 

Ventes des grands magasins, distribution provinciale 
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W 	) epar tment stores sales without seasonal 
ustment, were $791.7 million in April, 

1982, a fractional decrease of 0.2% over 
April, 1981. The largest sales increases 
were in repairs and services (31.6%) and 
toiletries, cosmetics and drugs (10.6%). 
Large decreases were recorded by major ap-
pliances (- 19.8%), lamps, pictures, mirrors 
and all other home furnishings (- 15.9%) and 
furniture (- 15.5%). 

British Columbia (- 5.3%), New Brunswick 
(- 2.7%0, Ontario (- 1.1%0 9  Prince Edward 
Island (- 0.7%) and Saskatchewan (- 0.000 
had decreased department store sales from 
April, 1981. Sales increased in all other 
provinces with the most notable increases in 
Manitoba (+ 6.5%) and Alberta (+ 5.2%). The 
four metropolitan areas registered the fol-
lowing year to year changes: Montreal, 
- 0.1%; Toronto, - 2.9 0"; Winnipeg, + 6.9%; 
and Vancouver, - 8.1 10'. 

Seasonally adjusted sales increased 2.5% 
from March, 1982 to $842.9 million with 26 
of the 40 departments showing an increase 

r the previous month. 

, 	lotal sales of department stores for the 
st 4 months of 1982 were $2,664.2 mu-
ri, a decrease of 1.1% from the $2,694.9 

II ion recorded in the same period of 1981 

The selling value of inventories, without 
seasonal adjustment, increased 7.0% from 
April, 1981 to $3,324.8 million. Seasonally 
adjusted inventories were $3,131.5 million, 
up 7.2% from March, 1982. 

There were 792 department store locations 
operating in Canada during the month of 
April 1982, 4 more than in March, 1982 and 
35 more than in April 1981. 

Total department store sales accounted 
for 9.8% of total retail trade in Canada 
down from 10.2% in April, 1981. 

POINTS SAILLANTS 

Les ventes des grands magasins sans ajuste-
ments saisonniers, pour avril 1982 totalisaient 
$791.7 million, une baisse de 0.2% par rapport a 
avril 1981. On enregistrait une augmentation des 
ventes dons les rayons de services et travaux de 
reparation (31.6%) et articles de toilette, cos-
métiques et médicaments (10.6%). La diminution Ia 
plus forte s'est produite dons les gros appareils 
ménagers (- 19.8%), les lampes, les tableaux, les 
miroirs et autres articles (- 15.9%) et les meu-
bles (- 15.5%). 

La Colombie-Britannique (- 5.3%), le Nouveau 
Brunswick (- 2.7%), I'Ontario (- 1.1%), FIle-
du-Prince-douard (- 0.7%) et la Saskatchewan 
(- 0.4%) rnontrent une diminution dons les ventes 
des grands maqasins par rapport A avril 1981. 
Toutes les autres provinces rapportent one aug-
mentation dons leurs ventes, les plus remarqua-
bles sont au Manitoba (4- 6.5%) et en Alberta 
(+ 5.2%). Les quatre réqions métropolitaines ont 
enregistré les changeinents suivants dune année A 
l'autre: Montréal - 0.1%; Toronto - 2.9%; 
Winnipeg + 6.9%; et Vancouver, - 8.1%. 

Lea ventes désaisonnalisées se chiffrent A 
$842.9 millions soit 2.5% supérieur A celles de 
mars 1982, et 26 des 40 rayons montrent une aug-
mentation par rapport au nois précédent. 

Les ventes totales des grands magasins pour 
lea quatre premiers mois de 1982 ont atteint 
$2,664.2 millions, soit une baisse de 1.1% par 
rapport a $2,694.9 millions pour la méme période 
l'année dernière. 

La valeur rnarchande, sans ajustements saison-
nier, des inventaires a augmenté de 7.0% par 
rapport A avril 1981 pour atteindre $3,324.8 mil-
lions. La valeur désaisonnalisée des inventaires 
était de $3,131.5 millions, en hausse do 7.2% par 
rapport A mars 1982. 

11 y avait 792 points de vente pour les grands 
magasins en opérat ion au Canada durant le mois 
d'avril 1982, soit 4 de plus qu'en mars 1982 et 
35 de plus qu'en avril 1981. 

Les ventes des grands inaqasins représentent 
9.8% du total par rapport au commerce de detail 
pour le Canada en baisse de 10.2% sur avril 1981. 



Statistical Tables 	 Tableaux statistiques 
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TARI[ 1. Department Store Monthly Sales, by Department, Canada, 1981 arol 

1982 

Department 
January February March April April May June July 

J8r,oimr rorier Mars AvrI I Asri I Mo, join 30i I Iel 

So.  
thousands of dollars 

nilloers dc dollars 

1 Women's 051 misses' dresses, 	rousedresses, 8,164 10,5111 13,752 17,5134 18,144 21,3115 18,920 16,176 
aprons awl uniforms 

2 Coccus mmd misses' coats and suits 10,4711 9,982 14.248 14,442 13,825 8,1188 5,643 6.969 

3 Wome,,'s and misses' sportswear 25,164 29,1181 39,5'3 36,006 115,461 49,565 115,732 30,1112 
4 furs 4,191 1,399 7,947 682 6611 1,01111 1105 1.171 
5 Infects' and children's wear and nursery 15.1129 15,319 19,462 24,022 27,565 20,1115 19,912 211,fll4 

equipment 

6 'irIs' 	and teenage girls' 	wear 7,450 9,932 15,209 16,916 15,65i 13,453 14,266 12,1113 
7 Linqerie and women's sleepsear 8,947 10,269 12,327 15,114 13,°311 15,f,49 15,125 14,883 
8 Intimate apparel 6,661 6,6211 8,473 9,821 9,835 10,(l8') 10,016 9,121 
9 Millinery 1,312 892 912 1,164 1,1180 889 861 880 

113 Women's au-md girls' 	hosiery 7,512 6,687 8,687 10,305 9,571 8,801 7,01 6,326 

11 Women's and girls' glooms, mitts and 
accessories 

8,098 7,8511 10,661 17,799 13,1135 12,9118 11,946 111,100 

12 Women's, misses 	and children's footwear 12,965 11,946 19,399 24,9011 24,2112 73,659 21,787 17,64' 

10 °m','ol,th,o 7,479 7,974 31,91° 12,973 31,4.39 17,160 35,336 70,. 

17 1 	is) 	I 	k 	I 	0 	I 	I 	I 0 	III "6 	117 50 (55 59 	1211 55 	711 'iS 	CCI A 	1 4FI, 020 
18 Toiletries, cosmetics and drugs 13,472 15,602 38,125 41,291 57,542 19,145 37,746 37,1178 

19 Photoqraphie equipment and supplies 9,1333 7,9611 9,824 11,189 11,1199 11,958 14,215 13,638 
20 Piece goods 3,866 3,848 4,921 4,761) 11,513 5,080 4,476 3,600 

21 Linens and domestics 23,688 14,541 18,188 19,861 20,850 22,140 23,721 26,971 
22 Smalloares and notions 8,6911 7,079 7,396 7,753 7,832 6,611 6,649 7,182 
23 China and glassware 7,119 7,485 9,533 10,0134 10,292 11,273 11,150 10,887 
24 Floor coverings 9,052 9,638 11,828 11,862 32,964 13,189 12,783 12,872 
25 Draperies, curtains and furniture coo- 9,524 9,312 13,646 14,957 15,226 15,506 16,259 16,972 

cci nqs 

26 Lamps, pictures, mirrors and all other 6,078 5,584 7,019 6,8011 8,084 7,691 7,786 8,524 
hoes, furnishings 

27 Furniture 17,5611 31,181 35,745 36,610 43,16111 50,772 62,374 47,539 

28 Major appliances 35,255 27,544 11,401 31,7811 59,540 42,711 56,733 45,413 

29 lelevision, radio and music 27,745 23,480 29,072 28,215 27,020 26.041 26,238 29,586 

30 Housewares and small electrical appliances 22.897 25.215 24,340 29,542 28,984 32,769 31,316 31,439 

31 Hardware, paints, wallpaper, etc. 21,155 20,257 20,568 26,286 29,065 34,404 31,872 26,987 

32 Piijnbinq, heatinq and huilding muteriulo 6,267 6,404 7,385 10,6711 30,266 11,1166 10,613 9 1 805 

33 Jewellery 9,669 11,294 15,407 16,895 17,815 20,026 19,008 16,528 

34 Toys and games 6,915 7,822 9,712 14,068 1,502 11,198 11,544 12,997 

35 Sporting goods and luggage 19.1172 16,11911 21,002 28,150 28,148 32,164 35,210 80,782 

36 Stationery, books and magazines 17,447 18,133 18,481 20,175 19,1120 19,991 19,964 19,477 

37 Gasoline, oil, auto &ceasor4es, 	repairs 16,159 12,756 15,2111 18,161 17,924 17,922 17,772 18,1' 

and supplies 
38 Meals and lunches 18,314 18,418 20,063 19,573 19,606 20,736 20,420 20, 

39 Repairs and nero ii" 6,410 6,319 7,739 7,850 5,965 6,060 6,494 6,' 

40 All 	other 	departrserul'. 19,900 19,718 22,625 30,048 30,061 15,911 79,567 25,1., 

41 TOTAL ALL DFPARTWNTS 600,019 577,906 694,447 791,728 793,595 822,881 855,954 757,741 

I 

I 

I 



AHLLAIJ 1. Ventes wensuelles des grands mqasins, par rayen, Canada, 1981 et 1962 

ill 	 Change - Variation 

August 	September 	October 	November 	December 	April/ 	 April 
March 	 1982/1981 
1982 

AoOt 	 Septeetre 	Oclobre 	Novembre 	DAcedere 	Asril! 	 Air,) 
Hers 	 1982/1981 
1982 

NO 
thousands of dollara 	 per cent 

milliers de dollars 	 pourcentege 

15,317 16,936 16,142 18,422 22,884 • 	27.3 - 	3.5 

35,494 19,572 25,465 21,948 23,825 • 	1.4 • 	4.5 

44,891 59,595 50,485 52,641 69,579 + 	16,3 • 	1.2 
2,230 2,796 3,621 4,530 6,983 - 	76.8 * 	2.6 

21,446 24,474 25,353 25,821 36,141 + 	23,4 6.5 

22,716 18,164 16,397 17,935 25,080 • 	11.2 • 	8.1 
12,556 15,275 16,573 23,931 43,194 22.6 • 	11.5 
9,005 9,595 8,636 9,500 13,078 • 	15.9 - 	0.1 

896 5,473 2,140 3,123 4,0111 * 27.6 • 	7.8 
7,371 10,671 10,951 10,687 15,610 • 	18.6 • 	7.7 

11,665 16,622 16,610 21,370 35,269 • 	20.1 - 	1.8 

'2,092 28,658 28,312 26,357 31,285 • 28.4 • 	0.7 

/il • llLi. S* , I'.Ii 12c5t . 	1 . 7 - 

55 ,a,i,3 4 	.1141 55,5141 6,4)J5 7a,,ul,4 12.1 .51 
57,900 39,387 42,986 511,464 100,618 • 	8.3 * 	10.6 

14,569 12,616 12,975 16,610 32,243 * 	13.9 0.8 
4,549 5,690 6,016 6,187 4.614 - 	5.3 - 	13.7 

23,561 25,639 25,067 25,239 39,579 + 	9.2 - 	4.7 
7,461 10,315 10,730 10,040 12,613 • 	4.8 - 	1.0 
9,777 11,956 11,195 18,5(12 76,137 * 	4.9 - 	2.8 

11,386 12,253 14,107 13,977 12,290 0.3 - 	8.4 
14,236 14,883 55,941 55,915 17,8111 v 	9.6 - 	1.8 

8,016 8,705 9,2611 13,027 20,351 - 	.1 - 	15,9 

18,121 44,421 42,264 41,444 42,258 • 	2.5 - 	5,5 
37,692 39,37)) 41,551 1)1,119 63,404 + 	1.11 - 	19.55 
29,703 12,629 55,881 45,607 70.145 - 	.0 • 	4.4 
50,818 29,301) 34,345 42,506 75.242 • 	22.4 1,9 

24,812 2), 797 27,037 26,870 37,7'S) • 	27.8 - 	9.6 

9,067 9,035 10,484 9,59(1 9,161 44.4 * 	2.9 

17,129 22,176 19,318 23,420 67,772 9.6 - 	5.2 
2,622 12,222 21.265 47.726 76.866 • 	44.9 4.2 

24,928 22,8)12 23,452 28,582 53,761 • 	34.0 - 	0.7 

Robes, robes de mAnage, tethers el ,,vi- 	 1 
formes pour dames et Jeunes fihles 

Slantpaw, ml taihieurs pour dames et jeunes 	2 
I i lips 

0te,ne,,15 sport pour dames et Jeunes filles 	5 
fourrures 	 4 
VIeseots slur bAbAs ml enfants et articles 	5 

do chornbres d'enfants 

VRtements de fillettee et d'adolescentes 	 6 
Lingerie ml v8temer,ts do nuit pour dames 	 7 
Soaus-vRtements 	 8 
Chapeaaio 	 9 
ISa,, pour dames et fihlettes 	 50 

('ants, voatafles ml art ides dv parure pour 	II 
dames el fillet lv,, 

Clta,,rasures pour dames, jounce fi lies et 	12 
ent aimS 

'net,ts pour hveues 	 53 
it's d'habihlement pour Icesse,, 	 14 
'tat,, ml articles d'hohslhemenl pour 	15 

I, l)fl5 

- 	sures pour hornvte,, ml qairçoras 	 16 
l',itlti,s to sal iment aires vS co,,nexea 	 57 
Articles dv loihette, cm,,,nAt,qvaes ml mAd,- 	151 

campnt S 

Appareils et foornitures pholnoraphiques 	59 
1tsus A is pièce 	 20 

Lilt-rae vi hinge do liaison 	 21 
let-ui,, articles 	 22 
Porcelairie et verrerle 	 23 
Revèiempats dv plancher 	 24 
Ventures, rudeauu et I-cusSes 	 25 

Lumpy,,, Ishleaus, viroirs ml sutres articles 	26 
4 'am,',,), lemeril pour ha ,s.j son 

HrnIttnq 	 27 
0 rut-. i5apure is sAraagers 	 28 
IAVvisiOv, radio at-I nuoiqa,e 	 29 
Articles dv mAnage et pet its appureils Alec- 	Ii) 

t rirtues 

thuincaihlerie, peintaire, papir'r-tvvtaure, 	31 
ml". 

MatArtel dv plevaberie, rhau('faapt- ml cons- 	32 
S run ii,i 

Ii tauteriP 	 33 
iii,,,' Is p5 Jeiss 	 34 
Art icleta dv sport et vu) it-too 	 3" 

26,339 23,250 31,925 613,674 a 	9.2 
16,088 22,472 22,668 23,007 • 	19.5 

i 	

20,406 21,913 
6,924 8,267 

23,565 
9,469 

30,894 
9,607 

- 	2." 
* 	1.4 

23,394 27,683 25,948 47,040 * 	32.)) 

'7 	848,380 892,549 1,034,490 1,547,685 • 	14.0 

	

3.4 	 Papeterta', lavTes ml revues 	 36 

	

* 1.3 	 isse'ace, ),ualC, arcessoirms d'eutolrubi)e, 	37 
rApiurat mv ml fourth tires 

	

- 11,2 	 Reps,,, p5 cas,;e-croiil es 	 38 

	

• 11.6 	 Sen ices et t navaho dv rdpia rat iota 	 39 
Ta,,,, Rut ret, ravens 	 40 

	

0.2 	 TOtAl., (OtiS RAYOt4S 	 41 
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TABLE 2. Depert.ent Store Monthly Sates, Seasonally Adjusted, by Department, lanads, 1981 and 198711 

1992 

January february March April April May Jane 
Department 

Janvier fdvrier Mars Anril Aaril Mai Juin 

No. 
thousands of dollars 

nilliers itS dollars 

I Women's and misses' dresses, housedresses, 14.163 15,946 15,638 15,911 16,644 16,221 16,355 

aprons and uniforms 
2 Women's and misses 	costs and suits 13,713 14,589 13,122 15,291 14,072 14,262 14,154 

3 Women's and misses' 	sportswear 42,070 45,503 44,678 46,307 46,745 44,116 46,356 

A Furs 2,589 2,941 4,384 2,606 2,565 5,282 3,039 

5 Infants' 	and children's wear 	and ruirgery 22,067 22,678 22,795 23,779 22,747 21,375 23,029 

equipment 

6 f.irls' 	areS teenaqe qirlo' 	wear 14,602 16,246 16,660 16.753 36,041 15,693 16,066 

7 Linqerie and women'9 sleepaear 16,658 17,579 16,713 17,974 16,825 16,150 16,643 

8 IntImate apparel 8,521 9,448 9,1168 9,146 9,238 9,181 9,125 

9 Millinery 1,664 1,607 1,584 3,583 3,696 1,345 1,429 

10 Women's slat qiris' 	hosiery 9,274 9,193 9,425 9,661 9,21)0 9,931 9,109 

11 Women's and qirlo' qloses, mitts and 13,9113 31,671 13,835 14,717 15,002 14,166 14,640 

12 
accessories 

l3ompr,', 	nisses' 	and ehil,lren's 	footwear 21.101 21,664 21,554 22,704 22,595 22,266 22,915 

13 Men's clothirsq 35,618 35,391 36,113 15,512 36,432 37,341 36,711 

34 TMen's furniahiaqo 36,817 37,638 01,381 39,262 38,3307 37,576 39,1197 

15 Pops' clothirq and furnishings 11,318 11,247 30,789 12,10) 11,797 11,388 31,73' 

16 
17 

Men's and boys' 	footwear 
f,,o,I 	mit 6 i,,dred 	rotcls 

14.921 
57,722 

13,476 
58,254 

13,625 
56,223 

34,650 
56,438 

16,966 
51,740 

15,010 
53,041 

15,fl-: 
54,21 

18 loiletrie',, cosmetics and druqo 43,959 44,698 45,516 65,365 41,611 42,496 42,90' 

19 Photoqrephic equipment and supplies 12,906 33,437 13,472 13,704 13,676 13,973 14,521 

20 Piec-, quoth 4,540 6,696 4,533 6,4119 5,190 6,783 4,899 

21 linens and domestics 23,174 23,461 21,599 23,526 76,804 26,639 25,237 

22 ceallaurms and 	ml ions 8,137 8,370 8,361 8,302 8,351 8,178 8,673 

23 Chi,,a urol 	ql.ssware 13,060 12,597 1 1,334 37,887 11,1311 12,710 13,501 
24 Floor conecinns 13,128 11,772 12,0511 12,11111 13,279 13,101 13,272 

25 Draperies, curtains and furniture coo- 12,5116 13,669 14,722 13,886 14,363 14,910 15,517 

Pr 10135 

26 LaspO, 	pictures, mirrors and all other 8,332 8,446 8,456 1.761 9,073 9,652 9,708 
home 	fi;rnxshinqo 

27 Furnitore 35,725 41,685 17,845 63,778 47,574 47,917 62,366 

28 MaJor appliances 16,145 39,250 33,912 35,234 63,477 31,5131 56,182 

29 leleviu in, , , 	radio 	and music 51,672 13,566 13,122 36,256 34,316 54,536 56,742 
30 Housewares and small 	electrical 	spplisnceo 33,891 35,473 55,992 14,343 31,9117 33,6156 14,687 

11 llnr,laari', 	paints, 	wallpaper, 	etc. 29,627 533,240 25,791 24,649 27,943 27,829 28,065 

52 Pl,isliinr), 	heatinq 	and 	huilling materi9ln 8,621 9,208 8,61511 9,',16 9,407 8,978 8,797 

15 Jewellers 211,439 21,516 22,048 23,046 22,262 22,633 22,539 

33 rov.q and qnes 20,212 23,704 19,643 23,054 20,445 18,420 19,985 
35 Sporting goods and luqqae 27,541 28,343 29,584 77,396 28,649 28,593 28,287 

36 Stat io,o'ry, 	hoOks 	and malazlnen 23,703 26,300 24,341 75,473 24,739 24,657 24,623 

37 (,00,,l in,' • 	nil, 	auto 	accessories, 	repairo 21,214 18,706 17,672 17,313 17,119 11 17,651 17,8951 

and si,ppl te,  
333 Mpufls and lunches 21,392 23,043 21,027 311,5511 2(1,817 21,460 71,233 

59 Repaurs and seci,c,'s 7,658 8,046 8,350 9,579 6,678 6,172 6,392 

40 III 	nlher 	departner,1s 29,491 29,121 26.756 26,296 27,569 25,980 - 	- 

47 IOIAL ALL OEPARI#N13 914,9111 856,763 1177,517 642,892 859,7611 647,86)5 9"'. 
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All 2. Votes mensuelles des qraids .aqastfla, dsaiao,aoa1,sées, per rayon, Canada, 1981 at 1982(1) 

Churioe - Variation 

s 	 Auqust 	September 	October 	November 	December 	April / 
larch 1982 	 Rayon 

2,lIlet 	Roit 	 Septembre 	Octobre 	Vlovembre 	Odcemhre 	Avril/ 
Mars 1982 

90 

thousands or dollars 	 per cent 

milers lIe dollars 	 I)Ourcentalie 

36,804 16,483 16,500 16,651 18,1111 16,267 • 	0.5 Robes, 	robes lie 'anavie, 	tliers ml 	eu- 	 1 
fames pour dOves at jeuaves filleo 

14,736 13,771 14,888 15,387 16,682 16,861 • 	11.4 Mantemas et 	taillaurut pour dames at 	jeunes 	2 
fill es 

65,759 4(.,1(33 47,500 47,015 47,204 46,188 * 	3.6 VRtemer,tv sport pour dames at 	jeuioes filles 	3 
2,764 2,3611 2,608 2,958 2,638 3,012 - 40.6 tourrures 	 4 

22,367 22,212 21,931 22,050 22,652 22,689 • 	4.3 VAteunanto pour hhAs et anfar,to at articles 	S 
lie chambres d'enfants 

15,779 16,203 15,655 15,555 15.744 15.772 + 	0.6 Vèteeerits do fillmttes at dadolescentes 	 6 
36,673 16,779 16,868 17,074 17,562 36,980 • 	1.4 Liruqerie at 	v8tements lie rsuit pour dames 	 7 
8,986 9,283 9,162 9,363 9,907 9,318 a. 	0.6 Sous-vètaeenta 	 B 
1,391 1,673 1,593 1,494 1.582 1,622 - 	0.3 Chapernis 	 9 

8,983 8.981 9 1 248 9,319 9,456 9,465 • 	2.5 Has pour dOves at fillettes 	 10 

14,583 15,201 15,661 15,444 18,769 14,421 + 	6.6 Santa, moufles et 	articles lie parure pour 	Ii 
dames et 	fillettea 

23,308 22,4901 22,486 22,325 22,310 22,793 -. 	5.3 Chaussures pour dames, jetavas lilies et 	 12 
enfants 

36,221 37,741 37,343 36,231 36,586 36,127 5.5 VRtements pour hconmez 	 13 
17,697 38,125 39.109 38,334 38,239 37,591 2.8 Articles dhubulleeuent pour hommes 	 14 
11.191 11,463 11,321 11,1363) 11,574 33,623 * 34.0 VRtevents at articles dhabille,nent pour 	15 

qarçons 

S15,435 
55,728 

15 1 103 
54,805 

15,010 
56,008 

15,293 
58,608 

14.691 
55,417 

v 	6.1 
a. 	6.1 

Chaussures pour haauses at qarcons 	 16 
Produits alimentairas at conrieves 	 17 

i 43,629 44,521 44,308 45,253 45,4013 • 	(3.1 Articles do toslette, cosuatiques at 	n,lidi- 	18 
resent a 

14,639 13,981 34,219 14,757 13,570 • 	3.7 Appareila at fournituras photagraphiques 	19 
4.962 4,922 4,921 5,461 4.779 - 	2.3 Tissus h Is pièce 	 00 

24,538 24,306 23,229 24,028 23,185 24,195 - 	0.3 Literie et 	liru31e de 	liaIson 	 21 
9.591 B 4 O21 8,870 9,146 8,634 8,409 * 	3.0 Menus art IvIes 	 22 

13,128 32,413 12,688 13,012 13,302 13.203 - 	0.9 Porcelairue et 	verrerle 	 23 
12,718 12,320 31,762 11,513 11,714 11,944 - 	0.4 Resète,oentu do plarucher 	 24 
15,331 15,056 14,221 14,297 14,748 15,093 - 	5.1 lentures, rideaus at housoes 	 25 

9,764 9,264 9,023 9,191 9,561 9,227 - 	3.2 Lanipes, 	tableuu, n'iroirs at eutres articles 	26 
dameub)ement pour la maison 

39,746 39,076 41,864 41,131 41,434 42,581 • 	6.2 Meubles 	 21 
37,315 56,616 35,701 38,662 38,521 39,495 • 	1.0 Cros appareila mnoqara 	 28 
34,453 33.152 29,713 35,400 35,337 13,219 • 	6.2 116sision, radio at 	eusique 	 29 
32,603 33,939 32,045 56,512 35,479 34,390 • 	7.4 Articles lie ,aoaQe at patits appareils 81cc- 	30 

tr Iques 

21,708 27,333 28,926 24,176 26.263 26,943 - 	4.5 Ouincailleria, 	peinture, 	pepier-teoture, 	31 
etc. 

8,789 9,785 8,816 9,412 9,655 9,496 a. 	9.9 Mat8riel 	lie plcanberie, ctuanffaqe et coos- 	32 
tract ion 

22,019 22,676 23,086 22,138 24,591 22,3134 - 	4.5 Bijouterie 	 33 
20,041 21,092 20,683 20,450 25,067 20,522 a. 	7.2 .louets at jeao 	 34 
29,0011 29,756 28,118 21,663 27,072 27,918 - 	7.1 Articles do sport at valIses 	 35 

24,543 25,556 25,232 25,706 25,325 26,059 a 	4.2 Papeterie, tiurea at revues 	 36 
18,017 19,160 11,841 38,370 18,508 36,970 - 	3.7 tsseoce, huile, ancesaolras dautomobile, 	37 

rdparat ion at fournitures 
20,811 20,864 21,223 21,118 21,225 21,341 - 	2.4 Repas at cavse-crodtes 	 38 
7,103 6,934 6,989 1,368 7.306 7,253 + 	3.0 Services at. 	trasaun lie rliparet ion 	 59 

26,685 27,621 28,528 28,912 28,477 29,675 - 	1.7 bus astres rayouv 	 40 

842,170 848,742 839,130 845,669 866,194 851,911 * 	2.5 (OlAf, IWS RASOP8I 	 41 

0 
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TANLf 9. Department Store Monthly Sales, by Province and Selected Metropolitan Ares, 1981 and 1987 

1982 

January renruery ,,arcrr apru aprur mas- Jane JuLv 
Province and selected 
metropolitan area 

Jauuorer Févri&'r liars Avrrl Air ii Miii Jour Jul let 

40. 
thousands of dollars 

mliliers rIp dollars 

1 Newfoundland 5,605 5,825 7,6611 9,798 9,226 9,320 9,772 9,178 

2 Prince tdward Inland 3,511 2,956 3,744 4,285 4,317 4,516 4,973 5,306 

3 Nova Scotia 12,967 13,146 16,382 20,455 20,085 19,956 20,509 18,841 

4 New Brunswick 10,270 10,193 13,040 36,625 17,078 16,220 16,612 14,786 

5 Quebec 106,158 98,170 318,529 145,0336 144,957 155,061 145,497 136,094 

6 Ontario 209,312 204,722 241,668 275,571 278,621 290,044 107,791 2S8,624 

7 Manitoba 28,921 29,484 37,860 43,247 30,613 40,472 40,104 39,781 

B Saskatrheoen 15,630 15,984 19,564 22,676 22,961 21,703 22,475 21,182 

9 Alberta 94,682 89,528 1177,825 118,342 112,504 118,274 121,475 113,759 

11) Flritistu Columbia 111,571 1175,658 125,556 133,329 140,829 142,628 143,632 157,567 

11 Yukon and Northweol 7,933 2,942 2,620 2,6112 7,303 7,973 1,345 5.366 
I 'ri it or i es 

12 CANADA 600,079 577,906 694,447 791,728 793,595 822,881 895,934 757,743 

13 Montréal 65,774 60,94' 7233 39,367 99,511 93,1)3 87,708 

14 Toronto 87,801 86,224 99,286 109,794 117, 	311 119,797 126,725 104.) 

15 WinnIpeg 26,312 26,800 34,351 39,772 36,738 36,502 15,752 

16 Vancouver 68,830 64,243 76,470 79,239 86,253 95,943 86,133 

18011 (a. Pber of Department Store Locations, by Province and Selected Metropolitan Area, 1981 and 1982 

1962 	 1981 

January 

Janvier 

february 

FAerier 

March 

Mars 

April 

Avril 

April 

Avril 

may 

Mai 

Jane 

Juin 

nisober - nnrnbre 

15 14 14 14 15 15 15 

7 7 7 7 7 7 7 

50 30 30 30 30 30 10 

27 26 26 26 26 26 26 

165 163 164 164 161 162 160 

294 294 296 297 286 286 286 

57 37 38 38 37 77 37 

26 26 26 27 26 26 26 

82 82 82 82 66 67 68 

99 98 98 100 96 96 96 

7 7 7 7 7 7 7 

787 784 788 797 751 759 758 

83) 30 80 80 80 811 

66 86 87 88 84 84 

29 29 30 10 29 29 

40 59 39 39 40 41) 

Province and selected 
metropolitan area 

1 	Newfoundland 

2 	Prince Idward Island 

3 	Nov. Scotia 

4 New Brunswick 

5 Quebec 

6 	Ontario 

7 Manitoba 

8 Saskatcheuan 

9 	Alberta 

10 	British Colisohia 

11 	YukOn and Northwest 
let r i tori en 

12 CANADA 

13 	Montréal 

14 	hoconto 

15 	Winnipeg 

16 	Vancouver 
I 
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.311 FAll 3. Ventea merwatielles des granda mogasim, par province at certaines zones setropolitaines, 1961 at 1982 

• 

Aojovt 

9001 

September 

Septeinbre 

October 

Octobre 

Noaember 

Novembre 

December 

Décembre 

Crariqe - Variation 

April! 
March 1982 

Avril/ 
Mars 1982 

April 
1982/1981 

Aunt 
1982/1981 

Province at certainem 
00,030 mtropolitalnes 

NO 
thousanda or dallara per ceflt 

mitliers de dollars pourcentuqe 

10,385 9,526 10,454 13,146 19,400 • 21.4 0.8 Terre-Native 	 1 

4,949 4,808 4,488 5,360 8,511 * 	14.4 - 	0.7 tle-du-Prince4douurd 	2 

20,934 19,599 21,761 29,060 45,534 • 24.9 • 	1.8 Nouvelle-cose 	 3 

16,560 16,995 18,438 23,616 34,022 • 27.5 - 	2.7 Nouveau-Brunswick 	 4 

143,954 146,869 159,355 176,644 264,152 22.4 * 0.1 0ubec 	 5 

267,875 701,967 312,584 364,788 562,418 * 	14.0 - 	1.1 Ontario 	 6 

38,040 44,657 45,423 54,511 76,621 14.2 • 6.5 Manitoba 	 7 

21,490 22,v"6 25,556 30,263 42,556 16.9 - 0.4 Siiskotchee 	 8 

121,743 125,211 139,865 157,178 225.573 • 	9.8 + 	5.2 Alberta 	 9 

136.600 152,884 152,058 178,946 258.946 6.7 - 	6.1 Colombie-Britannique 	10 

3,162 5,245 1,066 7,90 5(11 - 	II. 7  1.9 9,kon et 	lee 	Tern- 	11 
toires du Nord-Dues) 

786,492 648,390 892,549 1,036,498 1,542,685 • 	14.0 - 0.2 C89ADA 	 12 

to) 92,978 99,570 110,7 5 h I 5'., • 	23.5 - 	11.1 Mont r#al 	 U 

'60 126.829 126,185 147,924 230,396 • 	10.6 - 	2.9 Toronto 	 14 

.717 40.651 41,004 49,523 68,668 • 	14.3 • 	6.9 Winnzpeq 	 15 

527 42,564 91,004 109.284 153,147 • 	3.6 8.1 Vancouver 	 16 

IA8[[AIJ 4. NoWre de points do yenta doe qraods anqasina, per 

1981 

July 	 A,q,tat 	 September 

Juillet 	 AoAt 	 Septenibre 

province 

October 

llctobre 

at vertaines zones utropolitaines, 1981 at 1982 

Ni,oeduer 	 l)evevthvr 

Nuu,'mhre 	 06cembre 

Province et 	certaines 
zones métropolotuznes 

NO 

number - rombre 

15 15 15 15 15 15 larre-Neuve 	 1 

7 7 7 7 7 7 t Ip-d,,-Prince-ldou0rd 	2 

50 311 10 10 10 50 unuvel le-Fcosse 	 3 

26 27 27 27 27 27 Nn,ivvmu-Bruvswick 	 4 

160 162 159 160 161 163 Ouêbac 

266 291 291 292 794 294 Ontario 	 I, 

37 17 11 57 17 37 Manitoba 	 7 

25 26 77 26 26 24 Saskatchewan 	 H 

67 72 80 ItO 112 82 Alberta 	 9 

96 96 96 97 99 99 Coloehiv-Britavoiqe 	in 

7 7 7 7 7 7 Olton 	et 	ten 	1,',,i- 	Ii 
lii rev 	do 

756 770 776 778 787 187 CAMADA 	 12 

80 80 80 00 ItO Mat rOut 	 II 

55 85 86 86 Iororit't 	 IA 

P 85 

29 79 29 29 29 Winnipeq 	 15 

411 40 40 40 40 Vancouver 	 16 
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TABLE 5. Department Store Ctiuu!ative Sales, by Department, Canada, 1981 and 1987 
January-Apr!! 

TABLEAU 5. Ventes cuiuulatives des grands wagasins, par rayon, Canada, 1981 et 1982 
Janvier-Avril 

Sales - Ventes 
	

Change 
Depart sent 
	

1982/198 1 

Rayon 	 - 	 Variation 
1981r 	1982 	1982/1981 

No. 
thousands of dollars 	per cent 

milliers de dollars 	pourcentage 

1 	Women's and misses' dresses, housedresses, aprons and uniforms - 
Robes, robes de ménage, tabliers et uniformes pour dames et 
jeunes filles 52,439 49,935 - 4.8 

2 	Women's and misses' coats and suits - Manteaux et tailleurs pour 
dames et jeunes filles 51,720 49,096 - 5.1 

3 	Women's and misses' sportswear - Vétements sport pour dames et 
jeunes flUes 139,693 139,804 + 0.1 

4 	Furs - Fourrures 9,572 11,214 + 17.2 

5 	Infants 	and children's wear and nursery equipment - Vêtements pour 
bébés et enfants et articles de chambres d'enfants 70,072 74,231 + 5.9 

6 	Girls' and teenage girls 	wear - Vétements de fillettes et d'ado- 
lescentes 48,965 49,507 1.1 

7 	Lingerie and women's sleeperwear - Lingerie et vêtements de nuit pour 
dames 44,677 46,657 + 4.4 

8 	Intimate apparel - Sous-vêtements 32,038 31,577 - 1.4 

9 	Millinery - Chapeaux 3,828 4,330 + 13.1 

10 	Women's and girls 	hosiery - Bas pour dames et 	fillettes 31,907 33,211 + 4.1 

11 	Women's and girls' 	gloves, mitts and accessories - Gants, moufles 
et 	articles de parure pour dames et 	fillettes 40,793 39,408 - 3. 

12 	Women's, misses' and children's footwear - Chaussures pour dames, 
jeunes 	filles et 	enfants 72,990 69,214 - 5.2 

13 	Men's clothing - Vétoments pour hommes 111,634 108,114 - 5.2 

14 	Men's furnishings - Articles d'habillement 	pour hommes 96,276 98,983 + 2.1 

15 	Boys 	clothing and furnishings - Vétements et articles d'habille- 
sent pour qarcons 32,833 33,358 + 1.6 

16 	Men's and boys' footwear - Chaussures pour homes et garcons 47,413 44,838 - 5.4 

17 	Food and kindred products - Produits alimentaires et connexes 203,721 215,210 + 5.6 

18 	Toiletries, 	cosmetics and drugs - Articles de toilette, 	cosmtiques 
et médicaments 135,693 146,490 + 8.0 

19 	Photographic equipment and supplies - Appareils et 	fournitures photo- 
graphiques 38,385 38,006 - 1.0 

20 	Piece goods - limsus b la pièce 20,731 17,395 - 16.1 

21 	Linens and domestics - Literie et linge de maison 77,632 76,282 - 1.7 

22 	Smallwares and notions - Menus articles 32,615 30,923 - 5.2 

23 	China and glassware - Porcelaine et 	verrerie 35,608 34,341 - 3.6 

24 	Floor coverings - Revêtements de plancher 47,643 42,380 - 11.0 

25 	Draperies, 	curtains and 	furniture coverinqs - 	lentures, 	ridesux et 
housses 49,573 47,439 - 4.3 

26 	Lamps, pictures, mirrors and all other home furnishings - Lampes, 
tableaux, miroirs et 	autres articles d'ameuhlement 	pour 	Ia malsori 29,086 25,481 - 12.4 

27 	furniture - Meuhies 172,716 141,121 - 18.3 

28 	Major appliances - Gros appareils menagers 146,616 125,932 - 14.1 

29 	Televisinn, 	radio and music - 	Télévision, 	radio et 	musique 106,039 108,510 + 2.3 

30 	Housewares and small electrical appliances - Articles de ménaqe et 
petits appareils électriques 99,383 101,794 + 2.6 

51 	Hardware, 	paints, 	wallpaper, 	etc. - Quincaillerie, 	peinture, 
papier-teriture, 	etc. 88,242 88,266 

52 	Plumbing, heating and building materials - Materiel de plomberie, 
chatiffage et 	construction 31,392 30,726 - 2.1 

33 	Jewellery - Aijouterie 54,216 53,254 - 1.8 

34 	lays and games - iouets et jeux 37,343 38,517 5.1 

35 	Sporting goods and luggaqe - Articles de sport 	et 	valises 86,067 85,104 - 1.1 

36 	Stationery, books and magazines - Papeterle, 	livres et 	revues 71,835 74,236 + 

37 	Gasoline, oil, 	auto accessories, 	repairs and supplies - Essence, 
huile, accessoires d'automohile, 	reparstion et 	faurnitures 57,474 62,279 + 

38 	Meals and lunches - Repas et cssse-croütes 73,024 76,388 + 

39 	Repairs and services - Services et 	travaux do réparat Ion 22,330 28,318 + 26.2 

40 	All other departments - bus autres rayens 90,707 92,291 + 1.7 

41 	ALL D[PARTI4NIS - TOTAL - 11505 RAYDNS 2,694,901 2,664,160 - 1.1 

I 

I 



198jr 	1982 

per cent - pourcentaqe 

6.7 6.4 
13.1 13.2 
8.3 8.0 
8.6 8.3 
7.4 7.3 
10.2 9.6 
13.7 13.2 
7.1 6.7 
12.6 12.9 
14.5 13.8 

11.2 	 11.2 

Province 

Newfoundland - Terre-Neuve 
Prince Edward Island - t1e-du-Prince-Edouard 
Nova Scotia - Nouvelle-cosse 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
n s k at chewan 
\l herta 
ritish Columbia - Colombie-Britannique 
ikon and Northwest Territories - Le Yukon 
et les Territoires du Nord-.fluest 
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ABLE 6. Department Store Ciimulative Sales, by Province and Selected Metropolitan Area, 1981 and 1982 
January-April 

!ABIIAU 6. Ventes cijnulatives des grands magasins, 
1981 et 1982 
Janvier-Avril 

par province et certaines zones mtropo1itaines, 

Sales - Ventes Change 
Province and selected metropolitan area 1982/1981 

Province et certaines zones métropolitaines Variation 
1981" 1982 1982/1981 

thousands of dollars per cent 

milliers de dollars pourcentaqe 

Newfoundland - Terre-Neuve 28,886 28,386 - 	1.7 
Prince Edward Island - Tle-du-Prince-rdouard 14,055 14,296 + 	1.7 
Nova Scotia - Nouvelle-rcosse 60,218 62,950 + 4.5 
New Brunswick - Noiveau-Brunswick 50,359 50,066 - 0.6 
Québec 481,332 468,143 - 2.7 
Ontario 931,317 931,075 -- 
Manitoba 136,944 139,512 + 1.9 
Saskatchewan 78,112 74,054 - 	5.2 
Alberta 398,794 410,387 + 2.9 
British Columbia - Colombie-Britannique 506,085 476,114 - 	5.9 
Yukon and Northwest Territories - Le Yukon 

et 	les Territoires du Nord-fluest 8,801 9,177 + 4.3 

i'ANADA 2,694,901 2,664,160 - 	1.1 

•1l)ntr6al 297,890 288,630 - 	3.1 
oronto 385,813 383,105 - 0.7 
;'nnipeq 124,306 126,755 + 2.0 
Vancouver 313,772 288,782 - 8.0 

TABLE 7. Department Store Monthly Sales as a Percentage of Total Retail Trade, by Province, 1981 and 
1982 
April 

TARt [AU 7. Proportions procentuelles mensuelles des grands maqasins en relation au total du cmmerce 
de detail, par province, 1981 et 1982 
Avr ii 

CANADA 
	

10.2 	 9.8 
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1611, I 	1 111.1,., rtvr'si 	',t',r' Mu,I 3' I, '3 	'k', 	I I, 	';nr 1 r'',,l 	I 

1982 	 1981 

January 	February 	March 	April 	 April 	 May 	 Jirie 	 July 
Department 

Januier 	Fésraer 	Mars 	 Aeril 	 Asril 	 Mmi 	 Juiri 	 Juillu't 

I,'rv.lv'AIars 

1 	Wor,'', 	05,1 	misses' 	Irros";, 	h,,"lr"e';, 45,563 46,1211 49,956 61,422 55, 969 49,413 38,589 42,157 
sprnns and uniforms 

2 	Women's and misses' cnat.s and suits 28,018 36,932 37,186 15,287 56,619 3(3,745 50,899 63,446 

Women's and misses' sportswear 98,814 104,198 120,456 146,437 150,815 122,381 101,825 113,546 
6 	lure 19,435 17,186 16,269 16,249 20,556 19,695 18,899 18,907 
5 	Infants' and children's sear and rairsery 63,548 60,035 60,661 89,996 76,93)7 70,681 63,773 89,974 

fl9,il1ssent 

6 	GIrls' and teenage girls' 	wear 15,182 $9,073 64,171 1)4,035 48,967 46,640 38,437 57,438 
7 	tinqerie and women's sleepiaear 30,036 40,1)92 115,160 53,103 49,957 48,972 41,168 43,564 
8 	Intimate apparel 32,235 28.540 29,431 13,805 30,795 33,644 78,072 31.1112 
9 	Millinery 1,705 1,194 1,029 1,228 1,238 1,594 1,fl58 1,700 

10 	Women's and girls' hosiery 29,967 21,453 24,788 28,1188 27,942 26,709 22,796 211,402 

33 	Women's ais) qirls' 	gloves, mitts 	and 
accessories 

34,682 38,123 41,945 49,058 55.165 52,679 44,257 49,3197 

12 	Wampum, misses' 	and chi1drr,'m 	footsear 87,3184 94,3359 1319,852 127,463 106,254 99,553 91,070 94.4315 

71,3:') V4, 1 ,1,07 1 05.096 177,87' 166,761 16,577 3,1,' 

7 	141i1 	4'1 1 ) 	uin.1rr31 	I1)O'114'tS 19,774 12,81') 15, 3112 35,516 31,577 32,5111 14,743 12,751, 
38 	loilelries, rnminetics and drugs 168,715 136,298 145,7711 176,578 346,584 144,1114 11)3,644 143,964 

39 	F'lxltol)raphtc enuopeent and supplies 54,039 47,485 45,958 (,2,039 54,351 54,118 44,789 53,225 
20 	Piece goods 26,758 27,466 11,382 32,886 31,083) 10,595 28,897 30,163 

21 	linens and domestics 105,99'u 1314,167 3318,165 119,515 113,586 116,929 108,105 111,078 
22 	Snallauren 	and ,,ntio,,,, 15,714 17,999 34,159 4,815 43,622 44,065 42,666 45,703 
21 	rhin, ii"d rIasssare 79,606 94, 156 337,916 339,585 84,544 87,774 82,903 84,634 
24 	floor ,'svcrivos 50,31333 51,6112 56,326 65,293 57,259 61,163 61,476 65,529 
2$ 	Draperies, curtains and 	rsrnitore coo- 74,144 67,181) 66,471 75,758 72,133 71,402 64.087 71,954 

erinqs 

26 	ise,s, pictures, mirrors and all other 411,93138 41,602 45,553 55,147 48,510 53,94$ 46,989 50,140 
'inns,f.,rnishrnqs 

27 	lurniture 203,525 397,657 199,511 228,761 223,576 219,659 192,493 212,791 
28 	MaJor appliances 67,944 57,6931 57,241 65,702 78,5911 70,962 65,446 72,255 
29 	1e1esisins, 	radio and music 319,077 111,148 321,728 343,899 126,303 173,5411 315,867 138,765 
10 	Ilouse,asres and small 	electrical 	appLiances 128.912 117,029 125,454 350,298 145,529 165,790 192,266 130,204 

11 	Hardanre, 	paints, 	aatlpaper, 	etc. 109,639 96,519 116,389 1511,983 315,962 161,819 121,033 151,845 

32 	Plu,nhinci, heating and huildinq materials 53,209 11.2611 11,7(,2 45,256 $3,871) 31,349 28,448 53,3331) 

13 	Jewel Icry 312,886 111,375 119,253 153,470 121, 128 116,9511 103,228 111,723 
14 	Ions and games 73,582 67,604 69,487 89,032 78,559 713,437 62,893 70,141 
15 	Spnr1inr 	god 	and 	lul33aC3e 106,718 1)111,324 320,991 359,494 157,523 155,299 112,515 135,546 

36 	Otalionery, hooks and sn9minen 85,895 77,122 78,563 95,255 90,177 89,696 87,607 97,00' 

17 	Gasoline, nil, 	muln accessories. repairs 35,853 44.7031 61,671 55,367 48,3852 1)1,077 38,558 4 7 ,'' 

and suypl es 
18 	Meals 	aul 	's-'ns 1,490 959 799 797 2,513 2,153 2,106 

39 	Repairs 	1,1 	's 5,311 4,271 4,298 5,063 5,454 5,700 6,750 I 

411 	333 	ol 	"c 	'Ic.;,, 1 ,nl 5 613,107 "33607 64,')1 84,7(14 82.088 94,531 71,970 7", 

1 blAt ALL COPARTMlNtS 	 2,685,020 	2,618,121 	2,783,992 	3,326,766 	1,101,200 	5,060,395 	2,694,152 	3,0339, III 

11 At selling  



3111 1AU 8. Stocko(!) m,sisuels des grands miqasins, per rayon, Canada, 1981 ml 1982 

Cluinqe - Var lat ion 

August 	 Sept moSer 	October 	Os-ember 	December 	April! 	 April 
March 	 1982/1981 

Rayao 1982  

Septenbre 	Octobre 	Nooembre 	0cemirs 	Aunt' 	 As-LI 
Mono 	 1982/1981 
1982 

ruiniands of doll org 	 per cefll 

• .••. -. 7 	.•, -' 	'I . '• I''. 	•I' 	 - 	- 	1 

cuss 	el 	tril jr-u is 	if 	4,1Cc 	Cl 	jeur,vs 	2 
C iiIns 

115,724 112,960 140,499 157,605 98,255 21.6 * 	11.9 VêLesmnts sport poor dams et jeans lilies 	3 
20,839 23,072 26,692 25164 21,783 - 	0.1 - 	21.11 Inarrores 	 4 
7b,715 68,559 96,132 77,985 67,443 + 	33.5 + 	5.3 VAtements pour b6bés et erfants et articles 	5 

do chaderes des-ants 

52,219 45,414 58,640 47,906 34,7011 * 22.3 • 	10.3 Vétements do fillettes Ct d'adaleoeenten 	 6 
44,197 43,944 66,918 68,621 60,855 • 	18.0 • 	6.7 Lingerie et sétements do rant 	pour dames 	 7 
30,697 26,044 38,082 57,252 31,897 14.9 • 	9.8 Sors-uètenents 	 8 
1,035 1,372 2,102 3,278 3,027 i 	19.3 - 	0.8 Chapearis 	 9 

26,819 21,432 26,8114 26,604 20,860 * 	13.3 • 	0.5 8am pour dames et 	filletten 	 10 

46,955 41,520 62,417 58,659 37,112 a 	17.0 - 	11.4 Canto, mashes at 	articles do parore poor 	11 
dames 	at 	filiel.teo 

1,112 85,055 107,164 97,725 94,195 • 	16.0 • 20.0 l7harrssorcs pour dames, jeanes Cities et 	 12 
enfant s 

161.977 317,1367 I s- 	Or, 1++,Vc' * 	23.7 , 	9.1 VVVrioeots pour bonuses 	 13 
-c d'hebillement pour hommes 	 14 
15 et 	articles d'habiliement pour 	15 

res pour homes et qarcons 	 16 
0.1 ''sits alimentaires et 	nneses 	 17 

135,627 155,837 207,606 208,185 151,994 * 	21.1 • 20,6 Articles do toilette, 	cosnétiques ml 	mesh- 	18 
cement' 

51,851 48,302 73,471 60,613 44,962 • 35.3 • 	14.1 Appareils ml 	fouroiturea photographiques 	19 
29,533 26,989 331111 31,952 30,923 • 	4.5 - 	0.6 lissus A 	Ia pièce 	 20 

105,359 94,325 130,265 129,646 119,640 • 	9.6 • 	4.1 Literie at 	liege she nelson 	 21 
42,259 18,556 44,062 38,940 42,553 + 28.3 * 	0.4 Menus cr1 ides 	 22 
85,1199 8(),181 97,388 98,820 106,239 * 	1.9 * 	6.0 Porcelaine et serrerie 	 23 
63,686 54,111 65,319 59,510 66,289 • 	15.9 * 14.0 RevCtemants do plaseher 	 24 
68,332 61,324 80,445 76,572 76,095 * 	12.5 • 	3.7 lenturam, 	rideaun ml 	tmuaaes 	 25 

52,219 46,732 62,781 06,350 43,282 21.1 a 	11.6 Lampes, 	tableaus, 	rairoirs et 	metres articles 	26 
d'aneublemerrt 	pour 	Is 	saloon 

207,412 388,708 242,562 234,334 237,373 • 	14.7 + 	3.3 Meubles 	 27 
69,592 63,851 86,627 85,708 81,194 • 	14.8 - 	16.4 Gras appareils 	Inagero 	 28 

116,717 110,165 154,115 149,488 128,437 * 	18.2 * 	13.9 IClCvisIno, 	radio et masique 	 29 
156,469 129,367 166,700 166,421 125,107 21.7 a 	3.3 Articles do ménaqe et petits appareils 8lec- 	30 

riles 

146,709 119,215 172,110 142,527 123,138 • 	29.7 11.1 Quinceillerie, 	peinture, 	papier-Leotare, 	31 

31,853 27,256 36,505 32.824 34,101 * 	36.2 • 27.7 Materiel 	she plontrerim, 	chailfaqe et 	cons- 	32 
tr,rct ion 

112,761 102,865 164,247 140,658 108.510 * 	11.9 • 	10.0 Bijoriterie 	 35 
86.882 96,378 141,697 112,172 55,096 • 	26.7 12.1 Jouets ml jeus 	 34 

120,985 129,106 (88,390 152274 123,644 • 	31.8 1.3 Articles do sport et 	valises 	 35 

.'9fl 84,411 115,662 100,575 74,564 • 	18.7 • 	3.6 Pepetenie, 	livres et 	revues 	 36 
c 41.012 62,225 55,509 45,623 a 52.9 • 	13.3 Essence, 	huile, 	accessoires d'eutonmbile, 	57 

rCparat ion et 	fournutures 
'I 3.314 1,524 1,386 1,341 - 	0.3 - 	68.3 Repay ml casme-croites 	 38 

6,800 5,825 4,462 

. 

	
1.I 5,572 a 	58.7 a 	9.7 Services et trasaus do rCpsretion 	 39 

67.876 90,214 80,260 77,034 • 	31.5 • 	3.2 bus eutres rayorss 	 40 

.0(4,53(3 2,777,191 3,771,324 3,437,545 2,844,205 * 19.4 .. 	7.0 b0T*L, 10135 RAY01hS 	 41 

Valeor 	she vente. 
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T&E 9. Department Store Monthly Stocks, Seasonally Adjimted, by Depart.N,t, Canada, 1981 arid 196371 

1982 

.January February March April April May June 

Department 

janvier rrier Mars Avril Asril Mal liii' 

No. 
thousands of dol tars - 

'iltiers 	'(p lot lam 

1 	Wnii 	roil 	i',ri' 	iii 	 I,- 	-,, 'II, 	77 717,015 ..67 ,1  

up runs arid uniforms 
2 	Women's and misses' coats and suits 39,366 43,467 35,721 34,980 36,576 45,722 39,122 

3 	Women's and misses' sportswear 119,224 512,137 116.281 123,492 510,169 106,895 1119,219 

4 	Furs IA,966 19,567 211,677 18,994 24,0fl 22,753 77 96" 

5 	Infants' and children's wear and nursery 73,823 69,843 68,2114 74,1184 70,335 68,535 70,566 

equipment 

6 	Girls' and teenage girls' 	wear 47,491 44,100 46,861 49,419 44,818 43,116 42,760 

7 	Lingerie and women's sleepwemr 51,292 718,741 47,758 47,605 7171,60 43.748 35,593 

8 	Intimate apparel 151,930 29,542 11,005 33,328 30.336 31,583 30,663 

9 	Millinery ... .,. ... ,.. 

10 	Women's and girls' hosiery 23,207 23,277 25,486 26,077 25,957 24,928 24,257 

11 	Women's and girls' gloses, mitts and 40,955 42,013 44,195 45,595 51,434 "0,775 50,681 

accessories 
12 	Women's, misses' and children's fvotoewr 106,011 103,471 107,973 513,027 94,296 92,926 94,539 

13 	Mon's clothing 158,767 557,51(6 164,036 586,450 170, 394 1s.l . 1 

14 	Men's furnishings 137,525 135,833 138,987 145,605 130,7119 

17 	Boys' clothing and Furnishings 40,752 39,255 41,962 42,949 40,868  

I 
16 	len's aid boys' 	Footwear 83,509 181,746 76,510 79,946 75,156 70, ("11 . 

17 	Food and kindred products .., ... ... ... 

18 	loiletries, cosmetics and drugs 167,305 1611,171 560,668 166,979 158.447 157,796 

19 	Photographic equipmert and supplies 54,544 53,116 55,548 60,414 52,821 52,046 51,761 

20 	Piece goods 29,644 27,755 51,347 30,804 31,009 29,234 29,888 

21 	Linens and domestics 116,706 106,351 110,531 51)8,055 103,320 109,880 105,315 

22 	Sioallwares and notions 40,307 315,107 37,158 40,197 40,058 18,481 39,927 

25 	China and glassware 89,870 94,536 92,974 88,018 83,118 81,6154 66,529 

24 	Floor coverinos 59,724 56,610 58,765 63,688 55,757 58,488 59,696 

25 	Draperies, curtains and furniture cos- 77,555 67,538 67,834 69,516 67,166 65,601 65,922 

er inqm 

26 	Lamps, pictures, mirrors and all other 51,070 48,428 47,501 54,275 47,597 48,876 46,925 

bonn-. 	Furnishings 
27 	Furniture 215,180 204,819 198,303 207,044 200.448 197.818 188,340 

28 	Major appliances 68,637 55.197 59,147 60,618 72,710 67,784 63,301 

29 	Television, radio and ,,usic 126,026 524,396 524,785 134,961 116,098 116,652 159,673 

30 	Housewares and small electrical appliances 141,033 129,060 126,257 136,834 132,141 134,650 134,386 

31 	Hardware, paints, 	wallpaper, etc. ,,, ... .,. ,,. 

32 	Plumbing, heating and building materials ... . -. ... ... 

33 	.Tesellery 125,575 121,003 123,094 174,390 113,181 509,578 111,534 

34 	Toys and games 86,589 84,958 84,813 92,074 82,133 77,089 79,040 

35 	Sporting goods and luggage 142,735 151,216 128,880 139,381 137,910 133,113 136,712 

36 	Stationery, books and magazines 96,445 92,222 90,533 93.022 89,996 83,574 91,306 

37 	Gasoline, oil, auto ancessoriem, 	repairs ... ... .-. ... 

and supplies 
38 	Mewls and lunches ... ... .. ... ... 

., 

39 	Repairs and seroices ... ... ... ... 
•00 

40 	All other departments ,.. ... ... ,.. ,.. 

41 	TOTAL All LIPARTItNTS 3,027,526 2,882,401 2,920,680 7,131,549 2,925,471 2,853,276 2,878,029 

(1) Each department, 	including the "lots) all departments", has been adjusted separately. 	Therefore, the sir, of the departments will not equal the 

"Total all departments". 
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AIILEAU 9. Stocks mansuels dos grands .jasina, deaisonoaliaAs, per rayon, Caniela, 1981 at 19020> 

. U'8I 	 Change - Variation 

July 	 August 	Septeeiber 	October 	Nosamber 	Decedoer 	April 
March 1982 	 8Y0 

Juillet 	Aoit 	 Septembre 	Octobre 	Nosembre 	DAcembre 	Anril/ 
Maca 1982 

No 
thousands of dollars 	 per cent 

milliers He dollars 	 POnrcerltflqo 

0+1 .11.6 1 11 '.0':' ,1 ,cq'. ],1l'l + 	.2 II,!..,, 	 ','+n;, 	'. 	• 	,.t:'''-' 	.Y , '_ 

115 47,415 29,165 39, 555 39,261 35,778 + 	2,9 Mur,l ,,s,+ 	et 	tail I,nirn 	pour duenset 	,5euOeO 	2 
f ii lea 

111,616 116,267 130,095 128,983 120,449 323,659 * 	6.2 VAteinents sport pour damns et jeunes lilIes 	3 
20,202 18,928 19,971 20,328 20,307 20,3116 - 	55.1 rourrures 	 4 
73,498 72,409 72,036 81,334 72,070 75,708 * 	8.6 V#tements poor hAliAs et enfants et articles 

He chomhrns d'enfants 

46,821 47,357 46,111 49,117 42,156 08,296 .. 	5.5 V55tements do fillettea et d'adolescentes 	6 
46,409 43,863 47,608 50,279 51.021 52,969 - 	0.3 Lingerie et. u#tesents He ,uit pour doses 	 7 
31,982 30,754 31,189 35,655 31,443 31,691 7.5 Soos-sêteeents 	 8 

Chepeaiin 	 9 
23,889 21,803 23,071 24,651 24,685 24,276 a 	2.3 lIsa pour dms et 	rilletteo 	 10 

50,830 48,668 46,329 47,180 43,428 44,596 .r 	3.2 Costs, moufles ci articles lie parure pour 	51 
doses et 	fi!lettom 

89,54.6 84,817 91,358 96,994 98,696 104,415 4.7 Claouosures pour dames. Jellies lilies et 	 12 
nsf ants 

5713337 ia't'l'' 16?,VV7 169,9117 ,yz,c.o 1q',.'i: 1. 2 1"'o-nts pour hamn'es 	 11 
"s d'habiiien,ent pour hommes 	 16 
'to €1 	articles ,I'hohiile,nent 	pour 	15 

re 

• 	. . 	U  $ 	. 	U 
U, : .. tires pour hremns et qarçons 	 16 

• 	. . 	. 	. ... ' 	. 	' , 	' 	. ' 	' 	' ,. 	. PItp huts alisentoires ot ronneses 	 17 
• 	 .15 151,997 156,585 164,902 556,981 570,279 • 	3.9 Articles He toilette, i,os,nAtioues et sAdi- 	59 

cements 
59,017 57,851 55,944 56,665 45,784 50,738 • 	13.2 Appareilo et fourniturem photograplaigues 	59 
29,858 28,695 29,747 50,614 31,560 55,435 - 	3.7 linsus 1. 	Ia pi#ce 	 253 

111.966 112,567 514,902 122,740 159,085 519,674 - 	2.2 titerie ci 	linqe He maison 	 21 
41,356 41,134 42,996 42,952 40.712 92,058 • 	11.2 Hersis articles 	 22 
85,588 85,576 88,1557 88,15911 85,957 98,779 - 	9.3 Porl'elqine ci verrerie 	 23 
64,486 62,457 61,877 63,167 61,805 611,813 * 	8.4 flesêtements He plar,cher 	 26 
70,956 70,403 71,690 16,069 75,653 14,402 u 	2,5 le , ,t+r,'.q, 	rideisus 	ci 	ho,i,ss 	 25 

48,938 50,171 90,956 52,200 50,717 52,504 a- 	14.2 tampon, tolnleeas, mirnirs et 	wtres articles 	76 
d'a.neuhleneni pour Is nelson 

238,883 220,196 227,870 245,666 219,288 755,121 • 	4.4 Me,ihies 	 27 
76,179 78,1,23 79,951) 84,3554 78,837 74,152 • 	111.3 Grus appareils sAnoqers 	 28 

125,079 127,799 527,669 139,121 125,530 123,524 * 	55.1 idldvtiaion, 	radio et musigue 	 29 
139,208 139.564 142,749 147,172 146,4015 143,958 • 	8.4 Art 	rIca lie nønaqe .1 posits appareils Alec- 	353 

triqijes 

0h,i,,rail lerie, 	peintinre, 	papier-tenture, 	51 
etc. 

Matiliriel He ploenberne, chnuffsqe ci cons- 	32 
trunt ion 

119,320 155,822 518,971 322,275 112,920 1211.11115 1.5 4ioaterie 	 33 
81,057 81,228 76,1124 80,571 63,2134 99,195 • 	11.6 Joupts ci 	jen.as 	 34 

319,106 528,790 175,496 144.609 134,781 144,593 8.1 Articles do sport 	et 	causes 	 31' 

92,794 84,377 89,861 92,595 131,279 93,742 * 	5,0 Papctn'rie, 	hares el 	revinen 	 36 
inseflrc, 	hunlp, 	an'r,"n'nnlrps d'autors,hile, 	37 
rAparat ion pt 	fourrui Sures 

ilopas et 	casse-rrrs)l n's 	 38 
hers ices Ct travanns tie rAparat ion 	 39 
in,ns 	lantres 	cavnn'l 	 40 

1,1503,878 2,911,971 3,013,193 3,187,176 3,004,193 7,083,500 .- 	7.2 1105*1, 	5(810 RAYT)NS 	 41 

Tharwe rayon, 	it' 	Itnr;t"Tutah, tous carson", a AtA ajustA mdiv idnisl lemon, l'r,rcuinAni*',tr','. 1.-i-,nmm,' lies 	raynos ne rorr;';porol pan 	niu '9otai, 	Snug 
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TAO&E 30. Department Stare I'cnthly Stocir-sales Rat ins, by 0eprtment, Canals, 1983 and 1911/ 	 I 
(942 

Depot tmnrit 
January 	 february 	March 	 AprIl 	 April 	 May 	 lire 

Jariuier 	 F4vriec 	 Mars 	 Asril 	 Asril 	 Mai 	 Juir, 

1 	Women's and misses' dresses, housedresries, 5.58 4.41 3.63 3.51 3.08 2.32 2.04 

aprons and uniforms 
2 	Women's and misses' coats and suits 2.69 3.70 2.62 2.44 2.65 3.82 5.48 

3 	Women's and misses' spnrtssear 3.93 3.58 1.05 3.18 2.48 2.52 2.23 

4 	furs 4,40 5.06 5.51 21.82 30.91 19.62 37.42 

5 	Infants' 	and children's wear and nursery 3.99 1.97 3.12 1,37 3.41 3.52 3.20 

eq,i i pmnnt 

6 	('irIs' 	and teenaqe qirlm' 	anar 4.72 3.91 291) 9.19 3.11 3.23 2.69 

7 	t inqerie and oonren's sleepwesr 4,47 1.95 1.66 3.5I 3.59 3,07 2.72 

8 	lnl.ieate apparel 4.84 4.28 3.47 3.44 3.13 3.34 2.80 

9 	Millinery 1.25 1.34 1.13 1.06 1.75 1.79 1.22 

10 	Women's and qiris' 	hosiery 2.711 1,71 2.85 2.73 2,92 3.03 7.93 

ii 	Worrrerr's and qirla' 	riluses, 	mitts and 4.24 4.46 1.91 1.83 4.25 4.0(1 3.70 

accessories 
12 	Women's, misses' 	and children's 	footsear 6.72 7,47 4.66 5.32 4.38 6.71 4.18 

13 	15mm 	r'lr,lhinq 5.411 6,91 4.84 5.75 5.77 5.14 3.85 

13 	Men's 	firnishinrim 5.41 5.85 4.8 1, 5.11 5,21 4.76 1.00 

I' 	'I 	 ' 	,1'.i 	i,. .411 i;, ,.fl 4.41 177 37S 4,91 

I 
18 	loiletriec, cosmetics and druqs '.34 4.06 1,11/ 4.711 1.91 i.4i9 

19 	Photoqraphic equipment and supplies 5.98 5.97 4.67 5.54 (1.0 4.55 1. 

20 	Piece cprorlm 6.92 7.14 6.413 6.91 6.131) 6.112 6.46 

21 	L menu arid drmnet mrs 4.47 7,16 S.'15 5.97 5.45 5.28 4.56 

22 	Siriolluor,', mist notions 4.11 4.66 4.62 5.6" 5.57 6.67 6.42 

23 	('hun, 	nut 	ui)ossoatp 111.89 11,27 9.?? 8.95 8.21 7.79 7,143 

Z4 	rlouur 	'oscruriQi 6.55 5.56 3.76 5,40 4.47 4.64 4.81 

25 	Draperies, curtam,s and furniture cs.- 7.78 7.21 4.87 5.1111 4.74 4.60 9.94 

erinos 

26 	tamp',, 	pictures, 	mirrors 	and all other 7.19 7.81 4,47 8,71 6.00 7.01 6.02 

homuc 	firnmI',hinin)s 
27 	furniture 5.42 6,13 5,4 6.25 5.10 3.31 3.09 

78 	Mmur nppliarce. 1.92 2.09 1.82 2,07 1.99 1.66 1.07 

29 	Ieleiiminn, radio and music 4.29 4.83 4.19 5.10 4.67 3.67 3.42 

30 	tknjmewinrr's 	and small 	electrical 	uppl mmmccii 5.63 4,64 5.11 5.09 5.132 4.44 4.22 

31 	Ilardwarmm, 	paints, 	sailpaper, etc. 5.18 4.76 5.66 5.74 6.68 4.12 3.80 

52 	Plumnl,mn,, 	heatinq aid huildmnum) materials 5.311 4.88 9.1!) 4,05 3.30 2.88 2.68 

33 	Jewellers 11,68 10,02 7,74 7,90 6,81 5.84 5.48 

34 	loin, and nones i 0,4,4 8,64 7,10 6.76 5.82 6.29 5.45 

15 	Spirit mmmii 	nom,ls 	mmiii 	l,mpiolu' 5.33 6.79 5.76 ".67 5.56 4,81 3.76 

iii 	Stat mnmnerv. 	hooks 	and ,,mamna,j,,es 3,92 3,21. 4.25 4.62 6.67 4.49 - 

17 	flosoline, oil, 	auto 	accessories, 	repairs 2.84 '.51 2.74 1.05 2.73 2.85 

and muinpl ies 
38 	Mr'o) 	mid 	lunches 0,1)8 13,04 0.04 0.114 0.73 11,10 I. 

19 	hlm'insir', 	064 	secuices 0.131 17.68 0.56 11.76 13.91 0.94 - 1. 

40 	All 	other depsrtrmenrts 7.fl2 2,97 7.85 2.42 2.71 2.35  

41 	40141 ALL IPAR1P4N1S 4.37 4.42 3.94 4.16 5.88 3.62 1. 
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'A I AU 10. Rapport s n,nsimlm otoeks-yentes, des grand; Tflqasins, par raycYl, Canada, 1981 ci 1902 

Auqust 	 September 	 October. 	 November 	 December 	
RayOn 

JUL11 ci 	 AySI 	 Sept pabre 	 Oct obre 	 Noveobre 	 Décenarc 

2.60 2.cu 2.NZ 1.79 2.92 2.00 Robes, 	robes Ac m9riagc, 	tobliers et 	act- 	 1 
carmen pour dam's et 	jeunes r tiles 

9.11 4.46 1.36 7.44 2.82 1.48 Mantclsv et 	taitiecirs pour 	-lames 	ci 	jeunes 	2 
ft lIes 

2.83 2.S8 5.90 7.88 7.61 1.41 kterxeots sport 	pour dames ci 	jearres fit les 	3 
13.77 1,34 8.25 7.17 5.511 3.12 Fnsrrures 	 4 
4,48 1.27 2.80 3.71 1.07 1.87 Vètements pour bc3bês et enfants ci 	articles 	5 

Ac ctcambres d'enfarcts 

4 .1 7,055 7,54 3,59 2.67 1.58 VOtements Ac 	tillettes et 	cl'scloLescer,tes 	6 
1.52 7.08 4.04 2.07 0.90 ti,cqerie ci 	vètemercts Ac nail 	pour dames 	 7 

3.41 3.41 7.71 4.47 5.92 2.44 Saum-sRtementm 	 8 

.116 1.16 0.93 5.118 1.05 4,75 Chapemac 	 9 
3.86 t.. 7.05 2.4 2.49 1.34 Bus pour 	dames 	'5 	Si) lettem 	 10 

4.76 4,11) 2.50 3,76 2.74 1,05 Cools, 	extufles ci 	articles 	tie paraDe pour 	11 
dames et 	Iii let tes 

5.35 4.21 2.97 3.79 1.71 3.01 Choussures pour 'lames, 	Jeonem flUes et 	 12 
enfants 

6.41 6.16 1.94 5.16 3.99 2.42 ti8tecnents pour lm,mces 	 13 
4.88 5.12 1.97 5.05 2.99 1.06 irS ides d'hohillcment 	poar l-nmmes 	 14 
(.71 7,52 3.47 3.915 3.40 1.54 VBiem'nts 	ci 	art icies 	rthahiliememt 	poor 	15 

:. .3:.- I Al 	I 	i 	 tI It, 	CUSOAL iqun 	Cl 	I - 	 III 
C a Dent S 

.41 5.69 3.83 5.66 3.65 1.19 Appareils ci 	rauroaturem piaotoqraphiques 	19 

8.38 6.49 4.74 0.50 5.16 6.70 lissus 4 Ia pièce 	 20 

3.12 4.47 11.68 5.20 5.34 3.02 literie ci 	linge 	Ic oncison 	 21 
6.36 5.66 3.74 4.11 0.88 3.37 Merncu 	articles 	 22 
7.77 8.713 5.72 9.70 5.40 2.94 Portelaise et 	uerrerie 	 23 

5,09 5.59 4.42 4,65 4.26 5.39 Rev6temcnts de pUncher 	 24 

4,24 4.81) 4.12 5.05 4.81 4.27 leritures, 	ridenux et 	boammem 	 25 

5,88 6.51 5.37 6.78 4.33 2.13 Lampem, 	tableaus, micoics ci 	aitres articles 	26 
dameublemenl pour 	Is matson 

4.48 5.44 4.25 5.74 5.17 5.62 ileublem 	 27 

1.59 1.85 1.62 2.08 2.25 1.87 Grcam appareits asSnaqers 	 28 

4.055 5.93 3.37 3.30 1.28 1.83 ltiltivisioc,, 	radio ci 	ccamique 	 29 

4.40 4.47 4.42 4.85 3.92 1.66 Oct ides Ac m8naqe ci pet its apparellm 61cc- 	30 
Sr iqueS 

5.63 5.91 5.01 6.37 5.30 3.76 Quincaillerie, 	peirciure, 	papier-tenure, 	31 
etc. 

1.40 0.51 1.02 3.48 3.50 3.66 Mattircel 	Ac pic,ebecie, 	chauffccqe et 	dOn8- 	32 
trtirt ion 

6.88 6.51 4.64 7.67 4.21 1.64 Biji.catecie 	 33 

5.40 6.88 759 6.66 2.35 0.72 Jouetm et Jeuu 	 34 

4.40 5.01 5.66 8.03 5.37 2.30 Articles Ac sport 	et 	valises 	 35 

5.315 3.29 3.28 4.97 3.15 1.23 Papeterie, 	liurex et 	resaes 	 36 

7.64 2.77 2.55 7.77 2.45 2.06 [macnrc, 	hyde, 	aecessoires d'aatocrncbile, 	37 
rtiparat ion at 	faurxctures 

0.06 0.06 0.07 0.06 0.04 Repay ci 	casse-crx4tes 	 38 

• 	 .' 0.96 0.80 0.82 0.61 0.46 Services et 	travaus Ac reparation 	 39 

IP 1 2.95 2.90 3.26 3.09 3.64 Incas autres ra0000 	 60 

.11 3.71 3.21 4.14 3.28 1.82 103*1., 	1131.14 ROYIPIS 	 41 
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TARt F 12. Department Stores 	nth-end Aceoits Rece ivable,(1) Unadjusted, Canada, 1980-190? 

TABFEAU 12. t4ntants T recevoir(1), non ajustés des qrands maqasins 1 is fin du mois, Canuclu, )h41-1902 

Change from 	 Chantip 

Month 	
previous 	 1982/1961 
month 

1980 
	

19111 	 19112 
Mo is 
	

Variation 	 Variation 
par rapport 	 1982/1981 
so mois 
prëcédent 

thousands of dollars 	 per cent 

milliers tIe dollars 
	 pourcent ape 

January - Janvier 1,510,848 1,554,150 1,624,889 	 - 	9.1 + 4.5 
February - Février 1.653,884 1,488,706 1,554,529 	 - 	6.3 4.6 
March - Mars 1,388,475 1,476,287 1,537,741W 	 - 	1.1 + 4.2 
April 	- Avril 1,397,066 1,683,717 1,536,243 	 - 0.1 + 3.5 
May - Mai 1,581,245 1,493,281 
June - Juin 1,359,373 1,501,535 
July - Juillet 1,361,270 1,523,351 
August - Aoiit 1,346,822 1,512,048 
September - Septembre 1,401,404 1,537,150 
October - Ortohre 1,434,56 1  1,550,904 
November - 'lovembre 1,490,778 1,622,633 
December - Décembre 1,658,191 1,788,145 

(1) 	Accounts 	receivable of department stores and the outstandinqs of acceptance companies which are associated exclusively 
with them. 

(1) les montants h recevoir des grands maqasins et 	leg eréances act ives des sorit 	riacceptat inn tIe prAts qut travaillent 

ARt 1 13. IJelur I m.-,rt 	I oi. • Waith fand Art 	Rece tvr,hte ,i 	,'rrnsl lv A11nt.rl, 	rrdr , 191111-19112 

TABlEAU 13. Montants h recevoir(1), désaisonnalisës des grands maqasins b la fin du mois, Canada, 1980-1982 

Change from Charge 
previous 1982/1981 

Month 	 month 
1980 	 1981 	 1982 

Mois 	 Variation Variation 
par rapport 1982/1961 
su mois 
prAcédent 

millions of dollars 	 per cent 

millions tie dollars 	 pourcentaqe 

January - Janvier 1,420.3 1,470.0 1,538.0 - 	1.6 + 4.6 

February - Février 1,438.8 1,480.0 1,532.2 - 0.4 + 	3.5 
March - Mars 1,406.9 1,499.0 1,563•1r + 2.0 + 4.3 
April 	- Avril 1,424.7 1,515.0 1,573.7 + 0.7 + 3.9 
May - Mai 1,617.5 1,537.0 
June - Juin 1,420.8 1,563.0 
July - Juillet 1,425.6 1,615.0 
August - AcOt 1,430.0 1,595.0 
September - Septembre 1,440.8 1,581.0 
October - Octobre 1,442.6 1,565.0 
November - Novembre 1,441.4 1,570.0 
December - Décembre 1,448.9 1,563.0 

(1) Accounts receivable of department stores and the nutstandinqs of acceptance companies which are associated exclusively -
40 

with them. 
(1) Les montants a recevoir des grands maqasins et les crancea actives des sociétés docceptation de prêts qui travaillent 

exciusivement avec ces magosins. 



Department Store Sales 
Stocks, MCD, Seasonal 
and Trading Day Factors 

and 	Ventes et stocks des grands 
magasins MDC et coefficients de 
corrections des variations 
saisonnières et des jours 
comm e rc I au x 
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18&F 14. Departnt Store Sales, lCD and Conned Seaaonal and lradir.g flap FLora, 1982 and 1983 

1982 

Department 
MC!) 	 March 	 April 	 May 	 Jisie 	 3uly 	 August 

HOC 	 Mars 	 Asrjl 	 Hal 	 Juin 	 lull let 	 AoCit 

1 	Women's and misses' dresses, housedresses, 5 86.83 110.01 128.87 115.40 98.71 

aprons and uniformo 
2 	Women's and misses' coats and mujtm 6 103.83 98.45 51.75 41.16 47.82 

7 	Women's and misses 	sportsaear 1 88.53 99.35 107.84 98.52 90.23 

4 	furs 12 67.11 26.19 18.47 17.20 47.90 

5 	Infants' 	and children's sear and nursery 5 85.38 101.02 91.01 87.87 91.36 

pment 

6 	Girls' and teenage girls' aear 4 91.29 100.97 90.84 87.19 82.53 

7 	LingerIe and women's sleepsesr 3 73.67 84.09 96.04 88.99 91.88 

8 	Intimate apparel 4 93.23 307.40 1116.68 112.14 103.19 

9 	Millinery 12 57.58 71.52 63.94 60.82 62.19 

10 	Women's arid girls 	hosiery 3 72.17 106.67 97.57 84.53 72.78 

11 	Women's and girls' qiosem, mittm and 4 77.06 86.97 89.53 82.70 69.04 

acres SC, 	IRS 
12 	Women's, misses' and children's Footaear 6 90.00 109.69 104.16 95.02 78.74 

13 	Herr's clothing 4 92.79 92.57 86,66 95.80 72.81 

IA 	Mr',' 	rihinris S 69.19 78.14 7557 101,77 77.70 

Ii 	bid 	,a,,l 	ki,,,(rr,l 9 1112.,,  

18 	loiletries, cosmetics and drugs r 84.1)0 01.02 91.1111 87.50 89.74 

19 	Photographic equipment arid supplies Ii 72.92 81.65 84.71 98.57 103.36 

211 	Piece goods 5 109.01 107.95 108.36 71.011 77.75 

21 	Linens and domeql kcm 3 77.07 93,31 89.52 93.71 111.85 

22 	Smallwares and notions 4 93,75 93,19 77.68 76,88 84.92 

23 	China and qlossiiare 4 73.31 77.63 87.93 84.33 81.11 

24 	FLoor 	o,mr'ri,ri'i 5 913.16 94,94 11)0,15 95.78 102.81 

25 	Ocapnries,curtains and furniture cam- 02.69 107.71 1111.49 105.86 112.96 

Cr inqs 

26 	Lamps, 	pictures, mirrors and all nther ii 81,01 57,59 82.21) 83.27 88.88 

hno,' 	f,,nihini1s 
furniture 27 3 96.45 91.17 105.5!) 100,66 127.87 

38 	Major 5 80.05 90.01 101.35 101.15 172.44 

29 	lelesimunn, 	ra,lin and 	nusic ii 85,20 77.42 75,1)1 72.82 86.17 

10 	Hnuseu'uareo and mmiii 	rirctrical 	90plinnces 1 75.48 86.111 96.50 87,54 05,55 

II 	btar,bior., 	painb, 	aruiipsper, 	etc. 

12 	Plumbing, heating and huulrling materials 7 

31 	Jewel)emn 
14 	boys and games 
35 	Sporting goods and luryage 1 

36 	Stationery, hooks a.ul magazines Ii 

37 	Gasoline, 	oil, 	a,,to accessories, 	repairs 
and 	'uiipii irs 

15 	Meals 	arid 	i,r,rhen 
19 	Repairs 	001 	'er-. 	'." 

40 	811 	other 	'r'mrrrol'i 

41 	IOTA) 	All 	ISPA31II4NIS 3 

79.73 106.64 121.03 117.69 100,99 

85.08 111.89 120,16 126.52 110.1)0 

60,88 8)1.21 87.84 54.76 76.17 

49.44 66.82 60.34 57.13 66.15 

70.00 102.333 111.79 120.15 11$.12 

91. 7  

lOS. 11 

96.11 
91. 8' 

104.29 

139.25 
72.45 
95.30 
60.53 
81.11 

74.52 

97.90 

81.88 
72.97 

1111.11 

85.. 

96,0 1 
00.03 

95.69 
83.84 
76,93 
91.04 
03.6? 

81.16 

96.66 
101.12 
87.75 
88.09 

89.25 

94.72 

71.86 
57.84 
84.05 

I 

75.61 79.20 81.52 80.97 75.68 101.'' 

96.1)3 106.75 97.40 101,78 101.19  

95.51 95.34 94.92 96.64 98.83 98. 

97.90 91.511 02.77 100.34 91,76 8,  

93. 5 6 114.27 114,61 110.17 301.88 813. 

84.43 91.93 95.37 93.70 91.90 91.2 



•ItAlJ 14. Ventes dee grands eagasins, 14X at eoefFiciente csinli8 lie corr&,tione des variations BaisoniAras at des jours cNarciaux, 19112 at 1983 

1983 

September 	 October 	 November 	 flecember 	 January 	 February 	Rayon  

Septambre 	 Octobre 	 Noyer,6re 	 Olicembre 	 Jarvier 	 Fyrier 
No 

95.41 105.811 142,77 56,53 65.80 Roten, 	robes do minqe, tebliers at ji- 
marmes poor dames p1 	jecles lilies 

1,133) 163.41 149.76 159.25 72.75 68.40 Mateaov at taiieur8 pool dames et jeunes 	2 
F I 	 I as 

103,27 116.94 151.12 58.72 63.76 VVl.esents sport pour dameS et jeunes lilIes 	3 
1111,49 127.36 172.25 245.52 169.10 116.20 lourrures 	 4 
111.10 113.19 116.66 161.72 67.80 67.55 VRtements poor 5bés et anlents at articles 	5 

Ia rhseli,res denIals 

117,06 98.74 120.71 159.57 50.15 61.21 VRtevents lie lillettes at d'dolascentes 	6 
92.29 91.96 141.57 259.37 53.38 58.54 Lirelerie et s8tements lie nuit pour d,eoes 	 7 

105.10 89.96 98.17 141.17 76.05 713,02 Sous-v8te.oents 	 9 
91.00 101.75 2112.05 256.16 79.01 55.47 Chapaaux 	 9 

115.89 112.55 117.81 165.37 80.51 72.52 Ray pour dames at 	lillettes 	 10 

106.35 104.55 149.28 205.83 57.41 57.34 Oasis, morley et arlicles 	Ia carure pour 	II 
dames et 	fillettes 

126.98 121.15 124.33 136.25 59.65 54.15 Chaussures pour deea, james lilies at 	 12 
enlists 

310.93 110.20 143.18 191,80 63.06 59.12 Réteents pour hnas 	 13 
93.70 94,59 151.54 269.67 57.18 44.24 Ar) ylpy dhshilleammt 	pour isunnas 	 14 

.8 91.59 114.19 224.08 75.50 75.10 Articles lie toiletto, cosmetiques at add- 	18 
cmnent S 

92.89 87.22 114,07 241.31 69.31 59.14 Appareiis at furnitures 	otoqraphtquea 	19 
116.23 117.64 117.79 96.86 83.93 85.61 Tissim 4 is pièce 	 20 

112.17 100,26 108.72 164.14 101.01 61.84 Literie at 	linqe lie memos 	 21 
117,31 114.10 118.97 150.20 105.59 84.66 Menus articles 	 22 
96.62 83,10 139,69 273.96 65.75 59.59 Porcelain' et 	nerreria 	 23 

104.82 118.30 322.66 105.16 80.48 82.08 Ravêteeents de plancher 	 24 
105.31 107.69 111.15 118.67 74.32 67,99 Ia - turns, rideess at housses 	 25 

99.71 %.49 137.56 222.19 74.01 66.09 Laees, tthieaus, niroirs at aitres articles 	26 
daoeublenent pour 	is salmon 

1116.94 99.15 102.02 100.25 104.55 74.63 Meuhjes 	 27 
110.97 105.24 100.59 112.18 94,64 70.27 Gras apparetis edraqers 	 20 
111.39 104.45 130.92 212.18 87.02 69.99 tdl6vimicn, radio at misique 	 29 
93.14 89.86 123.18 223.38 67.32 71.11 Articles 	ia i8naqe at petits appareils 41cc- 	30 

Iciness 

96.92 107.06 105.55 142.46 70.71 67.01 Quinc-ailleria, painture, papler-tenture, 	31 
etc. 

100.05 112.13 98.78 100.63 67.44 69.59 Matlirel 	lie plomberia, 	cha.illeqe at cons- 	32 
traction 

99.87 80.88 139.35 311.73 46.83 52.35 Aijooterie 	 33 
60.09 300,24 231.65 383.77 38.02 37.01 Jouets at Jeus 	 34 
83.44 79.40 109.20 390,64 72,58 56.71 Articles lie sport at valises 	 35 

15 87.52 126.37 241.57 75.00 68.82 Papeterie, lisres at revues 	 16 
.76 319.96 124.13 137.57 73.07 68.10 [ssance, hum, accesnoires d'autoeobile, 	37 

reparation at 	lournitures 
.16 ' 100.49 111.65 146.87 84.22 79.92 Repas at casse-croUtes 	 38 
- 110.93 136,45 132.29 83.97 78.66 Services at traeaus lie reparation 	 39 
- 	 5 90.61 96.46 161.17 68.14 67.59 bus a.,tres rayons 	 40 

1139 101.31 123.87 182.98 72.42 61.49 TOTAL, TWA RA3TJ6 	 41 
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TAHI I 15. Depnrtment Store Stocks, If)) and Seasonal factors, 1982 and 1981 

'Au' 

Depiirtmerit 

982 

MCI) 

MDC 

March 

liars 

April 

dan! 

Has 

Miii 

June 

.luin 

,]uly 

Juil let 

- 
August 

doCi) 

1 Wirmen's 	miii) misseii' 	dresses, 	hrruedresses, 4 106.88 (211,38 111.23 85.62 91.70 87.I. 

2 

aprons arid uniforms 
Women's and misses' coals and suits 4 85.51 78.65 66.95 68.32 126.89 132. 

3 Women's arid misses' sportswear 3 101.59 119.58 714.51 93.12 101.61 9913 

4 (urn 5 78.68 85.55 86.78 82.52 93.18 139.3" 

lrrfor'ds' 	and children's wear 	and rm,irserv 4 88.94 ing.33 133.09 0024 122.61 105.611 

r"liJ tpserit 

6 ('irIs' 	and teenage girls' 	wear 3 94.26 309.34 107.73 89.61 122.76 110.21. 

7 I iniienie and women's sleepwean 4 94.60 111.97 1119.79 90.32 93.94 100.43 

8 hit imati' apparel 3 94.93 701.41 107.26 91.55 97.47 99.69 

9 
10 

Millinery 
W,,,nen'S and iprls' hosiery 

... 
A 

... 
97.26 

... 
107.71 

... 
109.86 93.49 102.01 112.52 

Ii Women's and girls' gloves, nults and 3 94.91 107.60 107.71 87.36 94.87 96.17 

32 
accessories 

Women's, misses' and children's footwear 3 1)11.74 112.77 107.63 96.95 105.48 109,53 

13 Mnn,'s 	elnilhirnr( 1 91,98 131.16 101,78 87.92 96.30 116.15 

14 Mel,''i 	 fi,nri,v)riri(s 4 O?.l 'r 1717,76 108.80 88.86 100.15 102.18  
91116 95,1? 122.97 99.37 

17 	F 	in I 	4,111 	1 inclreI 	,rulticl ,, 
18 	Toiletries, cosmetics arm) drags 

. 	 . 	 . 

3 
. 	 . 	 . 

911.73 
. 	 . 	 . 

105.78 
. 	 . 	 . 

1114.61 
, 	 . 	 . 

92.52 96.78 89.1. 

19 	('holographic 	equiprsen( 	mlvi supIrlies 4 85.96 107,69 104.38 86.47 97.10 91.71.'1 

211 	fleer' 	(suds 4 11111,43 1116.76 134.24 96,64 101.31 132.53 

21 	1 irienin 	arid domes) 	cs 3 97.85 109,68 712,50 107.78 97.69 93,42 

22 	A,siillurireni 	and ,,,( loris 4 91,93 109.00 114.31 106.84 170.72 102.60 

27 	rhisa anal glassware 5 94.56 1111.78 104.80 95.79 99.87 99.14 

Iloor 3 95.85 107.52 104.51 103.14 101.95 101.86 
26 	 cnumrinrls 
25 	Draperies, curtains and furniture coo- 3 97.99 107.54 1118.90 97.38 101.70 96.76 

en logs 

26 	lamps, 	pictures, n,irrr,cs mod all 	other 3 5.90 101.70 110.58 99.97 102.59 104.11 

home furnishings 
1 1llfl.61 110.69 111.01 102.26 99.16 96.15 

27 	F,rrnit,rre 
1. 1)11.9(1 108.03 1714.36 95.56 95.17 88.57 

28 	la 	on 	aIr)'! iani'iis 
1 97.55 106.67 1117.90 96.79 94.74 94.76 

29 	Television, 	radio and music 
311 	Housewares and anal1 electrical appliances 1 97.78 (09.84 )Q9,15 98.41 99,49 97.67 

11 	Hardware, ,aints, wallpaper. 

32 	Plisnblng, heating and build," 

33 ,leaellhrv 3 	 96,89 107. 10 136.61 93.71 95.67 97.21 

14 	lays a's) games 4 	 81.95 05.61 91.11 80.77 86.97 106.79 

15 	Sportinq goods and luqiTar)e 4 	 91.88 114.47 116.58 96.89 98.32 96.87 

36 	Stationery, books and mailainea 4 	 96,97 100.25 107.35 96.03 " 

37 	Gasoline, 	oil, 	write 	acc,'ssories, 	repairs ... 	 . 	 . 	 . ... . 

and 	Srl(ip ties 
38 	Heals and 	lunches . 	 . 	 . 	 . 	. 	 . ... . 	 . 	 . 

59 	Repar r 	nil 	n,.n-r'.ces ... 	 ... . . . . 	 . 	 . 

60 	All 	ri(l,'i 	(i,n rnn,,vr,l5 ... 	 ,.. ... 

41 	10181 All 	IIPARII4INTS 2 	 95.32 106.17 106.47 93.57 103.55 1013.11 



AU 15. 

'iteeber 

Septemhre 

Stocks dvs qrsods aa]soins, 3(8et coefficients 

October 	 November 

(Ictobre 	 Novembre 

- 21 - 

de correctiooe dvm sot 	lions saisonnibrem, 

1983 

December 	 January 	 tebruorm 

Ddcembre 	Janvier 	 fvrier 

1982 et 1983 

laso 

No 

84.23 117.96 115.513 90.13 89.338 98.82 Robes, 	robes di' s13n3cje, 	iabl.iers el 	uni- 	 1 
f,,rmes 	'our dames et 	Jetties 	filing 

133.55 152.38 172.79 77.01 70.87 84.64 Monteaus et tojileurs pour dames el jeunes 	2 
rule'. 

86.67 113.07 114.11 79.62 82.92 92.89 Vrtvcnvnts sport 	your dames et 	jeurtes 	films 	3 
115.63 131.27 123.74 107.59 57,80 87.88 fourrures 	 A 
94.99 118.41 108.37 89.28 83.13 85.99 VAtements pour b8bés et enlonts vi articles 	N 

di' chambrps denfants 

98.51 139.47 113.67 72.03 73.90 88.55 Vêteseotg dv 	fuIIvt.tes 	el 	,l'mdolesci'r,te'. 	 6 
97.09 133.47 134.34 77.53 78.28 83.08 Linqerie et uèiemnntm dv nuit jynur dames 	 7 
83,29 1013.22 118.66 100.71 100.95 95.88 9nus-v#lement'. 	 8 

Chaptaus 	 9 
92.58 798.94 107.81 336.05 90.53 92.41 Ray pour damp, ci 	fillettes 	 10 

89.34 132.55 134.65 83,38 84.91 90.86 Sants, estufles vi articles dv parare pour 	11 
dames et 	fillet Ivy 

92.79 110.72 99.15 90.35 82.01 90.73 Cha,u'.sures pour dames, Jetties frUps at 	 17 
erifarit s 

99.15 128.29 171.95 91.17 76.06 91.85 Yèteeiertts pour hOnmes 	 11 
98,50 112.80 120.80 75.40 33.82 88.21 Ortucles 	Ihuhillement 	pour honmes 	 14 
37'S 11fl.ltI3 111.'.5 '11.7', 5,t(, Yf.mmvsi.-  

13, Ilft :1,.' 	:,'''., 	 '•'" 	 c 	 - 

28 134.73 132.50 338.30 98.95 89.42 tppmreils ci fnurn.turi's frotoqraphiques 	19 
912,59 108.45 101.41 98,57 90.17 98.98 lissus S Is pIèce 	 20 

82.16 106,31 109.00 99.91 90.77 97.77 Luierin p1 	linqe di' malone 	 21 
89.71 102,91 95.46 101.27 138.65 86.46 34'rnu, articles 	 22 
91.20 110,44 117.80 107.64 88.85 89.23 Poriclaine et verrerie 	 21 
87.59 103.62 96.28 108.61 99.34 94.57 Renétmeents di' plmnrhar 	 24 
85.35 105.98 101.05 102.11 95.58 99.35 lectures, rideaus it huusse. 	 25 

91.52 120.75 112.05 82.76 87.98 339,86 tampon, 	tableaus, sirs,.s et 	mitre'. articles 	26 
d'ameuhlement pour 	In matson 

82.82 98.91 99,38 110.09 94.73 96.45 Plvuhles 	 27 
79.99 103.37 1013.60 709.15 98.55 104.19 Cmv appareils m.iraqcrs 	 28 

86.24 110,98 119.24 101.96 94.56 91.05 1616vts,on, 	radio et mesiqie 	 29 

90.71 113,46 115.09 86.98 91,49 90,44 Articles di' eebrae et 	petitn 	puure0s élec- 	30 
tr iques 

Quincaillecie, 	peinlare, 	papier-lecture, 	31 
etc. 

Matrtei di' plomberie, chauffage et eons- 	32 
truct ice 

86.57 tig.05 124,57 90.49 89.95 93,58 Aijouterie 	 13 

124.87 176.47 134,89 55.78 85.033 79.85 Jaunts i't jean 	 34 

96.56 330.58 112,81 85.51 74.41 81,24 Articles dv sport et satises 	 35 

1 4 124.99 123.332 79.68 89.16 83,733 Papelvrie, 	linres vi 	reese'. 	 36 
Essence, 	Intl ii', 	wx'esmoires d'autoeohule, 	37 

rdparat Inn et 	facirnitures 
Repam et casse-croOtes 	 18 ID 
Services ci 	trasaus dv réparat ion 	 39 

.... ... ... ... 
-. 

. 

-. 

... In','. 	soiree rayons 	 40 

.336 118.52 114,38 92.35 88.70 90.82 TOTAL, 	1(135 33*9086 	41 
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LIST OF D[PARTMNT STORE ORGANIZATIONS - LISlE DES (JRGANISATIDNS CE GRANDS MAGASINS 

Ayre's Ltd., Water St., St. John's, Newfoundland 

Bowring Bros. Ltd., 281 Water St., St. John's, Newfoundland 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, T., Co. Canada Ltd., 190 Yonge St., Toronto, Ontario 

Goudies Ltd., 22 King St. W., Kitchener, Ontario 

Holman, R.T., Ltd., Water St., Summerside, Prince Edward Island 

Hougens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, Maqasin J.fl., Ltée, 163-165 rue Principale, Maniwaki, Québec 

Hudson's Bay Co., 2 Bloor St. E., Toronto, Ontario 

K-Mart Canada Ltd., 8925 Torhram Rd., Branipton, Ontario 

Lloydminster & District Agricultural Co-op Association Ltd., Lloydminster, Saskatchewan 

Oqilvy, Charles, Ltd., 126 Rideau St., Ottawa, Ontario 

Ogilvy's, Jas. A., Ltd., St. Catherine St. W., Montréal, Québec 

Right House, The, Co. Ltd., 35-41 King St. F., Hamilton, Ontirin 

Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontari. 

Sentry Dep't. Stores Ltd., 1650 Avenue Rd., Toronto, Ontarii 

Simpson, The Rohert, Co. Ltd., 401 Bay St., Toronto, Ontario 

Simpson Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith's & Chapple Ltd., 24 Birch St., Chaplemu, Ontario 

Steinberg Inc., Miracle Mart Division, Montréal, Québec 

Towers Department Stores Ltd., 6509 Airport Rd., Mississauqa, Ontario 

Woodward Stores (Alta.) Ltd., Vancouver, British Columbia 

Woodward Stores (B.C.) Ltd., Vancouver, British Columbia 

Woolco Department Stores, c/a F.W. Woolworth Co. Ltd., Weston, Ontario 

Zeller's Ltd., 5250 Decarie Blvd., Mnntréal, Qudbec 



If lED PUBLICATIONS 

lowing are publications of the Mer-
sinq and Services Division in the 

i1 Trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M. Bil. 36 PP.  First Issue, 1938. 
(ISSN 0380-7045). 

ital sales and number of outlets, by 
rovince and selected cnetrnpni i tan 
r'ea, and sales and inventori(-s by 
partment, Cana1. 

63-004 Department Store Sales by Regions. 
Advance Release. H. Bil. 1 pp.  First 
Issue, 1950. (ISSN 0709-8650). 

Total sales and percentage changes of 
sales, by reqion. 

63-005 Retail Trade. Monthly. Bil. Approx. 
65 pp.  First Issue, 1929. (ISSN 0380-
6146). 

Total retail sales by province and 
kind of business, for chain and inde-
pendent stores; seasonally adjusted 
sales, Canada. 

CHOIX OF PUBLICATIONS 

Les publications suivantes se trouvent b Ia 
Section du commerce de detail, Division du com-
merce et des services. 

Catalogue 

63-002 Venles et stocks des qrands magasins. 
M. Bil. 36 pages. Premier numéro, 1938. 
(ISSN 0380-7045). 

Ventes totales et nombre de points de 
ventes par provinces et certaines regions 
mëtropolitaines, ventes et stocks par 
rayon, Canada. 

63-004 Ventes des grands maqasins par region. 
Rapport provisoire. M. Bil. 1 page. Pre-
mier numéro, 1950. (ISSN 0709-8650). 

Variations en pourcentaqe et ventes par 
region. 

63-005 Commerce de detail. Mensuel. Rilinque. 
Environ 65 pages. Premier numéro, 1929. 
(ISSN 0380-6146). 

Total des ventes au detail par province et 
genre de commerce, pour les maqasins 
succursales et les maqasins indépendants; 
chiffres désaisonnalisés, Canada. 

I ,w Motor Vehicle Sales. M. Bil. 	63-007 Ventes de véhicules automohiles neufs. 
rprox. 15 pp.  First Issue, 1932. 	 H. Bil. Environ 15 pages. 	Premier nu- 
SSN 0705-5595). 	 méro, 1932. (ISSN 0705-5595). 

\umher and value of new passenger 
cars, trucks and buses sold by prov-
ince and by origin (Canada and U.S. 
or imported). Monthly unit sales, by 
type and origin, seasonally adjusted. 

63-014 Merchandising Inventories. M. Ri!. 
24 pp.  First Issue, 1972. (ISSN 
0380-7177). 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: guarterly per-
centage changes for independent 
stores by kind of business. 

63-210 Retail Chain and Department stores. 
A. Ru. Approx. 74 pp.  First Issue, 
1933 (ISSN 0380-7878). 

Nombre et valeur des voitures particu-
lières, des camions et des autohus neufs 
vendus par province et par lieu d'origine 
(Canada et E.-U. ou importés). Ventes uni-
taires mensuelles selon le type et l'ori-
gine, après désaisonnalisation. 

63-014 Stocks conimerciaux. N. Ri!. 24 panes. 
Premier numéro, 1972. (ISSN 0380-7177). 

Stocks et rapports stocks/ventes, par 
genre de commerce pour le commerce de 
gros, par rayon pour lee grands maqasins 
et par nenre de commerce pour lee maqasins 

succursales et maqasins indépendants: 
variations trimestrielles en pourcentaqe 
pour les maqasins indépendants suivant le 
genre de commerce. 

63-210 Maqasins de detail N succursales et lee 
grands maqasins. A. Ri!. Environ 74 panes. 
Premier numéro, 1933 (ISSN 0380-7878). 

	

Total retail sales by chain and de- 	 Total des ventes au detail pour lee maqa- 

	

partment stores including data on 	 sins a succursales et les grands magasins, 

	

or area, inventory and accounts 	 incluant des donnécs stir la superficie 
total, don stooLs. Pt ('nrflton i ren"vir. 
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Catalogue 

63-213 Vending Machine Operators. A. Oil. 21 
pp. FLrSt U;si:e, 19514. ISSN 0527-

6411. 

Sales of nercharid ise through out nina- 

tic vending machines, by type of 
machine and location, Canada and 
provinces. 

63-218 Direct Selling Canada. A. Oil. 14 
pp. First Issue, 1966-67. (ISSN 
0590-5702). 

Sales of various commodities by 
method of distribution; door-to-door, 
mail order, etc. 

63-219 Campus Book Stores, A. Oil. Approx. 
8 pp.  First Issue, 1968-69. (ISSN 
0380-6286). 

Retail sales by commodities, employ- 
ees and payroll, by regions, prov- 
inces and Canada, for academic years. 

63-224 Market Research Handbook. A. Bil. 700 
pp. First Issue, 1975. I55N 050 
9325). 

The dat a covers such topics as gen-
eral economic indicators, population 
characteristics, personal income and 
expenditure and household facilities. 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0. Bil. 695 pp.  (ISBN 
0-660-506-13-0). The publication pro-
vides revised retail trade estimates 
for the years 1972 to 1979, both un-
adjusted and seasonally adjusted and 
also sections on definitions, con-
cepts, classifications, methodology 
and data reliability. 

Operating Results - Retail Trades. 
0. Bil. 29 pp.  First Issue, 1974. 

Reports in the Operating Results 
series contain ratios (percentages of 
net sales) for: purchases, invento-
ries, cost of goods sold, gross 
profit, operating expense items and 
net profit. 

Catalogue 

63-213 Exploit ants de L1iJtril)UtOUIs atJtoiniot iques. 

A. Bil. 21 pages. 	Premier numéro, 1958. 
(ISSN 0527-6411). 

Ventes de rnarchandise selon le genre de 
machine et l'emplacement, Canada et pro-
vinces. 

63-218 La vente directe au Canada. A. 811. 14 
pages. Premier numéro, 1966-67. (ISSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution: démarchage, poste, etc. 

63-219 Librairies de campus. A. Oil. Environ B 
pages. Premier numéro, 1968-69. (ISSN 
038111-6286). 

Ventes au detail par article, ainsi que 
nombre d'employés et Ia paye, par region, 
par province et au Canada par année sco-
laire. 

63-224 Manuel statist iqiie pour etudes de march. 
A. Oil. 700 pagei. 	Fn-o-i 	UII, 

(ISSN 0590-9325 

Les données port -OI 	:iioI1 	t P 

que les indicateurs économiques génléraux, 
les caractéristiques de Ia population, le 
revenu et les dépenses des part iculiers et 
1' équipement ménager. 

63-538 Commerce de detail statistiques histo-
riqLies, 1972-1979. H. Bil. 695 pages. 
(ISBN 0-660-506-13-0). Cette publication 
contient des données brutes et désaison-
nalisées, révisées de 1972 a 1979, des 
sections sur les definitions, les concepts 
de classement, Ia méthodologie ainsi que 
des renseignements sur la fiabilité des 
données. 

Résultats d'exploitation - Commerce de 
detail. H. Oil. 29 pages. Premier numéro, 
1974. 

Les bulletins de la série des Résultats de 
l'exploitation contiennent des ratios 
(pourcentages des ventes nettes) pour les 
achats, les stocks, le coüt des hiens 
vendus, les bénéfices bruts, les dépenses 
d'exploitation et lea bénéfices nets. 

I 
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Catalogue 

 

The following reports on Operating 
Results are available. 

63-603 Men's Retail Clothing Stores, 1979 

63-604 Independent Women's Retail Clothing 
Stores, 1975 

63-605 Independent Retail Hardware Stores, 
1976 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1978 

63-608 Retail Florists, 1979 

63-609 Independent Retail Jewellery Stores, 
1978 

Les publications suivantes our leo ré-
sultats d'exploitation sont maintenant 
disponibles. 

63-603 Magasins de vêtements pour homines, 1979 

63-604 Magasins indépendants de vente au detail 
de vêtements pour dames, 1975 

63-605 Magasins indépendants de vente au detail 
de quincaillerie, 1976 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1978 

63-608 Magasiris de fleuristes, verite au detail, 
1979 

63-609 Magasins indépendants de vente au detail 
de bijouterie, 1978 

M. - Monthly A.- Annual Bil.- Bilingual 
Occasional 

Inaddition to the selected publications 
;ted above, Statistics Canada publishes a 

ide range of statistical reports on Cana- 
;Iian economic and social affairs. A compre- 
hensive catalogue of all current publica- 
tions is available free on request from 
Statistics Canada, Ottawa (Canada), K1A 016. 

M. - Mensuel A.- Annuel Bil.- Bilingue 
H.- Hors série 

Outre leo publications énumérées ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur la situation économi-
que et social du Canada. On peut se procurer 
qratuitement un catalogue complet des publica-
tions courantes en s'adressant a Statistique 
Canada, Ottawa (Canada), K1A 016. 

10 
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