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cvunni c 	 S IGNES CONVENT IONNELS 

The following standard symbols are used 
in Statistics Canada publications: 

fiqures not available. 

fiqures not appropriate or not applica-
ble. 

- nil or, in this publication less than 
half unit expressed. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

Voici la signification des siqnes convention-
nels suivants uLilisés dons les publications de 
Statistigue Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou, dans la présente publicwtion, infé- 
rieur h Ia mnoitlé de l'unité exprimée. 

-- nomebres infimnes. 

P nombres provisoires. 

r nomnbres rectifiés. 

x confidentiel en vertu des dispositions de Ia 
Loi sur la statistique relatives mu secret. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM (Ca-
nadian Socio-Economic Informal ion Management 
System) via terminal, on computer printouts, 
or in machine readable form. For further 
information contact the CANSIM staff, Cur-
rent Economic Analysis Division, Statistics 
Canada, Ottawa, K1A 078 (telephone 
613-995-7406), or the regional advisors at 
the Statistics Canada offices located across 
Canada. 

NOTA 

I 	 ;uI 	ni 	Ii 	I 	t 	 1 	 S 
correspondent pas toujours. 

NOTE AU SUJET DE CANSIM 

La banque de données informatisées de Statisti-
que Canada CANSIM (Systeme canadien dinformation 
socio-économique) fournit mu public certaines sta-
tistiques actuelles et historiques sur les Ventes 
et stocks des grands magasins (matrice no 112) et 
sur de nombreuses autres series, par le biais d'un 
terminal, d'imprimés d'ordinmteur ou de supports 
sous une forme lisible par une machine. Pour plus 
de renseiqnements, s'adresser au personnel de 
CANSIM, Division de l'analyse de conjoncture, 
Statistique Canada, Ottawa, K1A 078 (téléphone 
613-995-7406), ou aux cormseillers réqionaux des 
bureaux de Statistique Canada situés a travers le 
Canada. 
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The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A 
"List of Department Store Organizations" can 
be found at the end of this publication. 

For the purpose of this publication, only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey program of 
the Merchanthsing and Services Division, to 
be utilized. (The census also measures the 
activities of "establishments", however, 
this concept is not used in the monthly sur-
vey of department stores.) Under the "loca-
tion" concept, department store data con-
tained in this publication exclude the mc- 
ivities of other kinds of businesses which 

iiy be operated by the reporting department 
tore Firms. For example, non-department 
tore locations are classified to the kinds 
;f business most appropriate to their corn-
ndity structure with the cataloque sales 

activity of department store organizations 
classified to the "General Merchandise 
Stores" kind of business category. 

The business done by concessions located 
in department store outlets is considered as 
part of the overall business of the outlets 
in which they are located for the purpose of 
this publication. However, sales of an as-
sociated large food department (or store) 
are included only if it is an integral part 
of the overall department store operation 
and is not identified to the public by any 
name which differs from that of the depart-
ment store with which it is associated. The 
rationale underlying this approach is as 
follows: for purposes of market research or 
urban planning, a department store (the 
largest type of mass merchandising activity 
in Canada) together with its leased depart-
ments, if any, is considered to be a total-
ity; that is, it competes in the market 
place as one structure, rather than as a 
number of smaller stores. 

L'univers des firines de grands magasins uti-
lisé aujourd'hin est fondé sur le recensement du 
commerce et des services de 1971. La "Liste des 
organisations de grands magasins" est donnée b la 
fin de cette publication. 

Aux fins de cette publication, seules les mc-
tivités des tlocaux  d'affaires" reels des firmes 
de grands magasins sont étudiées; on peut ainsi 
faire appel mu concept des "points de vente", gu 
est commun au recensement et mu prograraite den-
quête courant do Ia Division du commerce et des 
services. (Bien que le recensement mesure égale-
sent los act ivités des "établisserner,ts", cette 
unite d'observation n'est pam uti.lisée dans l'en-
quete mensuelle sur les grands magasins.) En 
vertu do la notion de "points de vente", los don-
nées sur les grands magasins présentées dans 
cette publication ne tiennent pas cornpte d'autres 
genres de commerce auxquels peuvent s'adonner 1mm 
firrnes déclarantes. Ainsi, los points do vente 
qul no répondent pas h la definition des grands 
maqasins mont attribués b la catégorie cornmer-
dale qui convient le mieux aux diverses marchan-
dises offertes; b Litre d'exemple, las hureaux de 
vente par catalogue des sociétés do grands maga-
sins soot classes dans le genre do commerce 
"maqasins de marchandises diverses". 

Les affaires réalisées par lea concessions 
étahlies dans los grands maqasins soot, aux fins 
do la présente publication, considérées comae 
par-tie des affaires glohales du maqasin o'u sont 
établies les concessions. Cependarit, lea ventes 
d'un important rayon (ou magasin) d'alimentation 
assoclé ne seront incluses que si le rayon ou ma-
gamin fail partie integrante do l'exploitatiion 
générale dii grand magasin et n'est pas connu dii 
public sous un nom different do celui du grand 
magasiri auquel ii est associé. Cette méthode me 
justifie du fait que les spécialistes des etudes 
do marché et lea urhanistes considèrent comme un 
tout le grand magasin (qui constitue le plus im-
portant genre de grande surface mu Canada) et los 
rayons de concessions; autrement dit, le grand 
magasin me présente sur to mat-ché comae in eta-
blissernent unique et non comma un regroupernent do 
petits magasrris. 



Definil ion- 

Ret ;l I 

A retail location, as defined by Statis-
tics Canada, is a business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public for household or per-
sonal consumption. 

Department Store 

A retail location is defined as a depart-
ment store outlet if it possesses the fol-
lowinq characteristics. It must sell the 
following general lines of merchandise: 

Family clothing and apparel. This commodity 
group is composed of some or all of the 
following lines: women's and misses' 
dresses, housedresses, aprons and uniforms; 
women's and misses' coats and suits; women's 
and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; 
lingerie and women's sleepwear; intimate ap-
parel; millinery; women's and girls' ho-
siery; women's and girls' gloves, mitts and 
accessories; women's, misses' and children's 
footwear; men's clothing; men's furnishings; 
boys' clothing and furnishings; men's and 
boys' footwear. Note: The outlet must sell 
at least six of the commodity lines listed 
above, with at least one of the commodities 
being men's and boys' clothing or furnish-
ings. At least 20% of the outlet's total 
sales must be derived from the family cloth-
ing and apparel group. 

Furniture, appliance and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and 
domestics; china and glassware; home 
furnishings; furniture, wooden and uphol-
stered goods for living room, dining room 
and bedroom; major appliances; television, 
radio and music; hardware and housewares. 
Note: The outlet must sell at least four of 
the commodity lines listed above, with at 
least one of the commodities being furniture 
(wooden and upholstered goods for dining 
room and/or living room and/or bedroom). At 
least 10% of the outlet's total sales must 
he derived from the furniture, appliance and 
home furnishings group. 

All other (miscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smaliwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; 
and food. Note: The outlet must sell at 

Dfinit bun 
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Suivant Ia definition 4 , 	tt n:j5 	ar 	, 

tin point de vente au detail est un local d'affai-
res (habitue1leunent tin magasin) dent l'activité 
principale est la vente de marchandises et des 
services connexes au grand public pour la consom-
mation ménagère ou personnelle. 

Grand magasin 

1ii point de vente mu detail est tin grand maqa-
sin s'il possède les caractéristigues suivantes: 

Vêtements pour la fomille. Ce qroupe cornprend les 
articles suivants: robes pour dames et jeunes 
filles, robes de ménage, tabliers et uniformes; 
manteaux et taiUeurs pour dames et jeunes fil-
les; vêtements de sport pour dames et jeunes fil-
les; fourrures; vêtements de bébés et d'enfants; 
vêtements de fillettes et d'adolescentes; linge-
rie et vêtements de nuit pour dames; sous-vête-
ments; chapeaux; has pour dames et fillettes; 
gants, moufles et articles de parure pour dames 
et fillettes; chaussures pour dames, jeunes fil-
les et enfants; vêtements pour hommes; articles 
d'hahillement pour hommes; vêtements et articles 
d'habilleunent pour garçons; chaussures pour horn-
mes et garçons. Nota: Le magasin doit tenir ati 
moms six des series mentionnées ci-dessus, dont 
mu mains une doit être les vêtements ou articlen 
d'hahillement pour hommes et garçons. Au moms 
20% des ventes globales du maqasin deivent se 
faire dans le qroupe de vêtements pour Ia 
famille. 

Meubles, appareils et articles d'ameublement 
menaqer. Ce qroupe coniprend les articles sum-
vants: literie et linge de maison; porcelaine et 
verrerie; articles dameuhiement ménaqer; meu-
bles, de hois ou rembourrés, pour salle de sé-
jour, salle b manger ou chambre h coucher; gras 
appareils, télévision, radio et musigue; qumn-
caillerie et articles de ménage. r1ota: Le cnaqasmn 
domt tenir mu mains qttre des series mentmonnées 
ci-dessus, dont mu moms une doit être des 
meuhles (de hois ou renourrés pour salle 
manger et (ou) salle de séjour et (ou) chambre 
coucher). Au moms 10 % des ventes globales du 
maqasin doivent provenir du groupe des meubles, 
appareils et articles d'ameuhlement ménaqer. 

Tous autres articles (divers). Cette catégorie 
coinprend toutes les marchandises gue tient le 
maqasin, mais gui ne fiqurent pas em-dessus, 
telles que: articles de toilette, cosrnétiques et 
médicament.s; appareils et fournitures potogra-
phigues; tissus Ta pièce; mercerie et menus ar-
ticles; hijouterie; articles de sport et valises: 
papeterie, livres et revues; et aliments. 
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least three different commodity lines with 

S  one of these lines representing more 
• n 50% of the total store sales. At least 
• of the outlet's total sales must he 
• ived from the all other or miscellaneous 

ups. 

Total net sales and receipts are defined 
as the total sales of new and used merchan-
dise and receipts from repairs, equipment 
rental, restaurant and other services, less 
returns, adjustments and discounts. Trade-in 
allowances are not deducted. Commissions 
earned from the sales of goods owned by 
others and proprietors' withdrawals of goods 
(at retail) for personal use are included. 
Non-trading revenues, bad debts recovered 
and direct sales taxes are excluded. 

Stocks are defined as the selling value 
of inventory on hand at the end of the month 
or as at the end of the fiscal period fal-
ling nearest the end of the calendar month. 

Accounts receivable are defined as cus-
tomers' accounts and notes receivable as at 
the end of the month, as well as all new 
credit granted during the month, less pay-
rnents received. Accounts discounted with 
lianks, paper sold to sales finance compa- 

S  
'iies, or amounts owing on account of 
redit-card plans, are excluded. Accounts 

receivable used as security for bank loans 
fire not considered as discounted if still 
payable and are therefore included. 

Junior Department Stores are defined as 
retailing entities which sell the same wide 
range of goods (see department store defini-
tion) that are sold in the more traditional 
(major) department stores and are popularly 
described as discount operations. 

Nota: Le magasin doit tenir mu moms trois des 
series mentionnées ci-dessus, dont mucune ne doit 
représenter plus do 0% des ventes globales du 
maqasin. Au moms 10% des ventes globales do 
naqasin doivent provenir des groupes tous autrs 
articles ou divers. 

Les ventes et rettes nettes totales soot 
définies comme le total des ventes de marchan-
dises neuves et usaqées et des recettes provenant 
de reparations, de location de materiel, de Ia 
vente de repas et d'autres services, moms les 
rendus, les rajustements et les remises. La va-
leur des reprises n'est pam déduite. Les commis-
sions sur la vente de marchandises appartenant 'a 
autrui et Ia valeur (mu detail) des marchandises 
prélevées par le propriétaire pour son usaqe per-
sonnel sont comptées. Les recettes hors exploita-
tion, les recouvrements de mauvaises créances et 
les taxes de vente directes soot excius. 

Les stocks englobent la valeur mnarchande des 
stocks détenus 'a Ia fin du mois ou de Ia période 
financière Ia plus rapprochée. 

Par comptes l recevoir on entend les comptes 
et billets 'a recevoir des clients 'a la fin du 
mois, mmmi que de tout nouveau credit consenti 
mu cours du niols, moms les paiemnents reçus. Les 
comptes escomptés 'a Ia hanque, les titres vendus 
'a des sociétés de financement des ventes et les 
montants dus en vertu d'in régime de cartes de 
credit ne soot pas comptés. Les comptes 'a rece-
voir servant 'a garantir um emprunt bancaire ne 
soot pam considérés comme étant escomptés s'ils 
mont encore payables; ils soot donc inclus. 

Les qrands maqasins populaires soot définis 
commne étant des points de ventes mu detail gui 
offre la même vaste qamme d'articles (voir la 
definition dun grand mnagasmn) que les grands 
rnagasins traditionnels et qui soot géndralement 
considérés comme des maqasins 'a prix réduits. 

Methodology 
	 Méthodologie 

The monthly sales values, published at 
the Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
ment store organizations. A 100% response 
rate is aimed for each month with the publi-
cation usually delayed if large department 
store organizations have not responded in 
time. The monthly sales figures are esti-
mated when necessary, due only to late res-
ponse, by applying an imputation method 
which is unique to each organization. 

The monthly sales values by department, 
published at the Canada level, are based 
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	only on the organizations which provide the 
required breakdown of sales. The percentage 

Le chiffre des ventes mensuelles, publié pour 
le Canada, les provinces et les regions métropo-
litaines, est établi en fonction de l'univers des 
sociétés de grands maqasins. Puisque ion vise 
chague maim ui taux de réponse de 10010, la pu-
blication est habituellement retardée ml une 
grande firmne n'a pas fait parvenir ma declaration 
dans 1mm délais prévus. Dans le cas d'une réponse 
tardive, ii est possible de calculer in chiffre 
estimatif des ventes mensuelles grace 'a une 
méthode d'imputat ion qui est unique 'a chaque 
firrne. 

Le chiffre des ventes mensuelles par rayon pu-
hUe pour le Canada n'est bode que sur les fir-
mnes qui présentent la ventilation requise des 
ventes. La repartition en pourcentage des ventes 
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distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sales by 
department at the Canada level. 

The monthly stock values by department, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdowns of sales and stocks. A 
stock-to-sales ratio for each department, 
calculated from the reporting organizations, 
is applied to the correspondinq department's 
monthly sales estimate in order to provide 
an estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
published at the Canada level, are based on 
a panel of department store organizations 
which are known to have accounts receiv-
able. Data for late respondents are esti-
mated by applying the monthly percentage 
change in accounts receivable, calculated 
from the reporting organizations, to the 
previous month's data of each organization 
that was late in reporting.  

par rayon obtenues auprès des firrnes déclaranL 
est appliquée mu chiffre mensuel des ventes to 
les pour le pays afin détablir one estimat 
des ventes par rayon pour l'ensernhle do Canada. 

Le chiffre des stocks nensuels par rayon pu-
hue pour le Canada n'est fondC que sur les fir-
see qui présentent la ventilation requise des 
ventes et des stocks. Pour chaque rayon, le rap-
port des ventes mi.jx stocks (calculé a partir des 
declarations des firrnes) est appliqué a l'estiuna-
tion des ventes rnensuelles afin de produire one 
estimation des stocks pour le Canada. 

Le chiffre des comptes h recevoir ,iensuel pour 
lensemble do pays provient des sociétés de 
grands maqasins qui ant de tels camptes. Les don-
nées relatives aux enqutés retardataires sont 
estimées comme suit: on calcule d'abord Ia varia-
lion en pourcentage des comptes recevoir des 
firmes déclarantes, pois on Ia fail porter sur 
lee chiffres du rruis précédenl de Ia firme retar-
dataire. 

Data Reliabilit 

Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported 
by the organizations listed at the end of 
this publication. The survey can be con-
sidered as a complete census of the popula-
tion under consideration and therefore not 
subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known depart-
ment store locations, errors in published 
data can occur. These errors, called non-
sampling errors, are present whether a sam-
ple or a complete census of the population 
is taken and can be attributed to one or 
more of the following sources: 

Coverage error. This error can result from 
incomplete listing and inadequate coverage 
of the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwill-
ingness of the respondent to provide correct 
information, misinterpretation of the ques-
tions because of definitional difficulties 
and different tendencies of different inter-
viewers in explaining questions or inter-
preting responses under different modes of 
communication. 

Fiabilité des données 

Erreurs non liens A l'échantillonnae 

L'enquête mensuelle sur les verites ci Is 
stocks des grands maqasins porte cur tous 
points de vente des soctétés de grands rnagasiris 
énurnérCes 6 Ia fin de cette publication. rtant 
donné queue peut être considérée comme un 
recensement exhaustif de la population observée, 
elle ne risque pas de comporter des erreurs 
d'échantillonnage. Par contre, mêne les données 
publiées d'un recensement qui dénornbre intégrale-
ment N chaque mois l'ensemble des points de vente 
connus des grands magasins peuvent étre entachées 
d'erreurs. Celles-ci, dites non liées b l'échan-
tillonnaqe, me retrouvent tant dens les recense-
ments que dane lee enquêtes par échantillonnage. 
Elles sont dues h on ou plusieurs facteurs parmi 
les soivants: 

Le diamp couvert par l'enquête. L'erreur résulte 
dun listaqe incomplet et dune couverture insuf-
fisante de Ia population visCe. 

La réponse. In, l'erreur peut être attribuable 
Ia conception du questionnaire et aux caracté-
ristiques de la question, a l'incapacité no au 
refus de Penquêté de fournir des renseignements 
exacts, 	l'interprétation fautive des questions 
due a des problèmes d'ordre sémantique, ou aix 
variations, d'un interviewer b l'autre et selon 
le mode de communication retenu, dens l'explics- 
tion dcc 	 :cr is ci 	is is 	1' r- crprt i-it uri 
répons. 
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Non-response error. Some respondents may 

S  refuse to answer questions, some are unable 
Lo respond, while others may be too late in 
responding. Data for the non-responding 
units can be imputed using the data from 
responding units or some earlier data on the 
non-responding units if available. The ex-
tent of error due to imputation is usually 
unknown and is very much dependent on any 
characteristic differences between the re-
spondent group and the non-respondent group 
in the survey. This error generally in-
creases with increases in the non-response 
rate and attempts are therefore made to ob-
tain as high a response rate as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of 
final results. With regard to the estimates 
of this publication all attempts have been 
made to minimize the non-sampling errors: 
department store locations have been defined 
in a most precise manner; the questionnaires 
used in the survey have been carefully de-
igned to minimize different interpreta- 

S  
ions; detailed acceptance testinq has been 

n arried out for the different stages of 
editing and processing; and every possible 
effort has been made to reduce the non-
response rate as well as the response 
burden. 

La non-réponse. Certains enquêtés refusent de 
répondre, d'autres en sont incapables et d'autres 
encore répondent trop lard. Los données relatives 
aux non-répondants peuvent être imputées h partir 
des chiffres fournis par los répondants cu 
l'axde des statistiques antérieures sur les 
non-répondants, si elles existent. On ne connalt 
généralement pas l'importance de l'erreur d'impu-
tation; celle-ci vane beaucoup selon les carac-
ténistiques gui distinguent les répondants des 
non-répondants. Comme ce type dt erreur  prend ha-
biluellement de lampleur N mesure gu'augmente le 
taux de non-réponse, on s'efforce d'obtenir le 
meilleur taux de réponse possible. 

Le traitement. L'erreur pout se produire ions des 
diverses étapes du traitement, telles quo le co-
dage, i'entrée, la verification, la pondération 
et Ia totalisation. 

11 est difficile de mesuren les erreurs non 
liées a l'échantiilonnage. En outre, ii faut les 
cerner do sante qu'elles ne nuisent pas b l'uti-
lisation ou a ltintenprétation des chiffres défi-
nitifs. S'agissant des estimations du present 
bulletin, tout a été mis en oeuvre afin do 
minirniser ce genre d'erreur. Ainsi, les points de 
vente des grands magasirs ont été définis avec 
beaucoup de precision; les questionnaires ant été 
conçus avec soin afin do réduire aij minimisn le 
nornbre d'interprétations éventuelles; les diver-
sos étapes de verification et do traitement ont 
fait l'objet de contrôles dacceptation detail-
lés; enfin, on n'a absolument rien negligé pour 
quo le taux de non-réponse et le fardeau do 
réponse soient faibles. 

Non-sampling Error Measures 

One source of non-sampling error is the 
non-response error. Text Table I assists 
users in evaluating this error. Two response 
measures are derived, namely, the response 
rate, which is a measure of the proportion 
of those units which have responded in time 
for inclusion in this publication and the 
response fraction, which is a measure of the 
data response rate, and is the proportion of 
the published data which is based upon 
actual reported data. 

The units used in the Department Store 
Sales and Stocks Survey for derivation of 
the response rate is based on (1) the survey 
unit - the 10 provinces, the two territories 
and the four metropolitan areas in which a 
department store organization operates de-
partment store locations and (2) the organi-
zational unit - the department store firm 
( company) themselves. For example, a depart- 
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	ment store firm reporting for 20 stores in 
Ontario would be considered as one survey 

Estimation des erreurs non liëes a i'échantillon-
naqe 

Parmi les erreurs non liées b l'échantilion-
nage, on retrouve i'erreur do non-réponse. Le 
tableau explicatif I donne deux mesures do la ré-
ponse gui aideront l'utilisateur a évaluer ce 
genre derreur. Le tax de réponse représente Ia 
proportion des unites gui ant repondu assez tot 
pour être incluses dans la présente publication. 
La fraction do réponse, par contre, est le taux 
de réponse des données, c'est-a-dire la propor-
tion des chiffres publiés gui est fondde sun des 
renseiqnements reel lement déclarés. 

Les unites utilisées pour calculer le taux de 
réponse do l'enquête sur les ventes et los stocks 
des grands magasins est fondée sur (1) les unites 
denguête - soil les 10 provinces, los deux ter-
ritoires et les guatre réginns métropolitaines oi 
les soclétés de grands rnaqasins exploitent des 
points do vente et (2) les unites organisation-
nelles - les sociétés des grands magasins elles-
mêmes. Par exeinpie, une société do grands rnaoa-
sins gui produit une déciarat ion pour 20 niagasins 
en Ontario est considérée comme une unite den- 
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unit, and one orqanizational unit while a 
firm reporting for five stores in Vancouver, 
10 in British Columbia (excluding Vancouver) 
and two in Yukon would be considered as 
three survey units but only one organiza-
tional unit. 

The data variables under consideration 
for derivation of the response fraction are 
sales, stocks and accounts receivable. 

Text Table I gives the reliability of the 
survey data with respect to the non-response 
error. The response rate is given as the 
percentage of survey units and the corres-
ponding organizational units which have 
responded in time for inclusion in this 
publication. The response fraction is given 
as the percentage of the published data 
which is based upon actual reported data 
submitted by department stores. For example, 
a celL of 20 organizational units in which 
five respond for a particular month would 
have a response rate of 25 00' in terms of 
these units. If the five units represented 
$8 million out of a published estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate and both measu-
res should be considered.  

quête et une unite orqanisationnelle alors qu'une 
firme dont la declaration porte sur cinq magesins 

Vancouver, 10 en Colombie-Britannique (snuf 
Vancouver) et deux au Yukon représente trois uni-
tés d'enquOte mais seulement une unite organi'in-
tionnelle. 

Les variables dont ii faut tenir compte pour 
calculer la fraction de réponse sont les ventes, 
les stocks et les conptes recevoir. 

Le tableau explicatif I donne la fiabilité des 
données d'enquête en matière d'erreurs dues b In 
non-réponse. Le taux de réponse représente le 
pourcentaqe des unites d'enquête et des unites 
orqanisationnelles correspondantes qui ont 
r4pondu assez tot pour être incluses dans le 
present bulletin. Par contre, In fraction de 
réponse constitue le pourcentaqe des données 
puhliées qui sont fondées sur des renseiqnements 
effectivernent déclarés par les grands maqasins. 
Par exemple, le taux de réponse d'une cellule 
comportant 20 unites organisationnelles dont cinq 
répondent lors d'un mois donné atteindrait 25%. 
Cependant, si les cinq unites représentent $8 
millions sur l'estimation publiée de $10 mil- 
lions, la fraction de réponse s'élverait 	80%. 
Comme le taux de réponse aurait, 	lui seul, 

tendance 	déprécier Ja fiahilité de l'estimation 
dans un tel cas, il faudrait tenir compte des 
deux unites de mesure. 

TEXT TABLE I. tlea;uren of Ro I ialli I it. y , I)epartmont 	toriu; , I'urinda , 1982 
Junc 

TABLEAU EXPLICAT II I. N 4 u;ure Cm 	I a flit) I I i t.é , qi'aiiIu fmirjast 	, [ aIOI(ICI , 1987 
iii in 

 

Response rate 

Taux de réponse 

Response fraction 

Fraction de 
réponse 

 

Monthly sales total - Ventes rnensuelles 
totales 

Monthly sales by department - Ventes men-
suelles par rayon 

Monthly stocks by department - Stocks men-
suels par rayon 

Month-end accounts receivable - Cornptes 
recevoir 	In fin du mois 

Survey units 	Organizational 
units 

Unites d'en- 	Unites orga- 

quete 	 nisat. ionnel les 

per cent - polJrcent age 

99.1 	96.0 	99.9 

56.0 	87.8 

40.0 	62.3 

94.1 	99.9 

I 
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nal Adjustment 

5 	tule series contain the elements essen- 
• 	to the description, explanation and 
• icasting of the behaviour of an economic 
henomnerion: "They are statistical records of 

the evolution of economic processes through 
time."(l) In using time series to observe 
economic activity, economists and statisti-
cians have identified four characteristic 
behavioural components: the long-term trove-
sent or trend, the cycle, the seasonal 
(variations) and the irregular (fluctua-
tions). These movements are caused by var-
ious economic, natural or institutional fac-
tors. The seasonal variations occur periodi-
cally on a more or less regular basis over 
the course of the year as a result of sea-
sonal changes in weather, statutory holidays 
and other events vhich occur at fairly 
regular intervals and thus have a major 
impact on the rate of economic activity. 

In the interest of accurately interpreting 
the fundamental evolution of an economic 
phenomenon and producing forecasts of super-
ior quality, Statistics Canada uses the 
X-11-ARIMA seasonal adjustment mnethod(2) to 

asonally adjust its time series. This 
•thod minimizes the impact of seasonal 

S  iriations on the series and essentially 
insists of adding one year of raw data onto 
ich end of the original series before it is 
isonally adjusted per Se. The estimated 

data are derived from forecasts and back-
casts using ARIMA (Autoregressive Integrated 
Moving Average) models of the Box-Jenkins 
type. 

The X-11 part of the X-11-ARIMA program 
uses primarily the ratio-to-moving average 
method to smooth the modified series and 
obtain a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final season-
al factors are produced only after these 
operations have been repeated several 
times. (3) 

While seasonal adjustment permits a 
better understanding of the underlying 
trend-cycle of a series, the seasonally-ad-
justed series still contains an irregular 
component. Slight month-to-month variations 
in the seasonally adjusted series may be 
simple irregular movements; to get a better. 

1) "A Note on the Seasonal Adjustment of 
Economic Time Series," Canada Slatis-

S tical Review, August 1974. 
For further information see the X-11-
ARIMA Seasonal Mjustment Method, by 
Estella Bee Dagum, Statistics Canada, 
Catalogue 12-564E, Occasional. 

(3) See next page.  

Dsaisonnalisat ion 

Les 	series 	temoporelles 	ou 	chroitologiques 
comportent les éléments essentiels a Ia descrip-
tion, l'explication et la prevision du cotnporte-
ment d'un phénomnène éconornique. "Ce wont des 
dossiers statistiques de l'évolution des proces-
sos Cconoaiques dans le temps'(l). L'ohservation 
par les économistes et les statisticiens de 
l'activité économique a l'mide des series tempo-
relies a donc permis de distinguer quatre compo-
santes principales du comportement des series 
tennporelles; Ia Lendance a long termite ou trend, 
le mnouveinent cyclique, les variations saisonniè-
res et les fluctuations irrégulières ou acciden-
telles. Ces ino,jvernents sont causes par diflérents 
facteurs, soit économiques, naturels 00 institu-
tionnels. Les variations saisonnières sont les 
fluctuations périodiques plus ou noins régulières 
qui se produisent au cours d'une année en raison 
du cycle métêoroloqique normal, des congés fixes 
et d'autres événements qui se répètent a inter-
valtes avec one certaine réqularité pour influen-
cer de façomi siqnificative le taux d'activité. 

Afin de favoriser l'interprétation exacte de 
l'évolutioni Fondamentale d'un phCnomène économi-
que et une meilleur prediction, Statistique 
Canada rajuste les series temoporelles au mmyen de 
la mnéthode de désaisonrtalisation X-.11-ARMMI(2) 
afin de justement minimiser l'imnpact des varia-
tions saisonnières sur les series. Cette techni-
que consiste essentiellement a ajouter une année 
de données brutes a chacunes des deux extrémités 
de la série initiale avant de procéder a la 
désaisonnalisation proprement dite. Les données 
estimatives proviennent dextrapolation prospec-
tive et retrospective réalisées par des rnodèles 
ARMWI (modèles autorégressif a mmuyennes rrnbiles 
intégrees) du type Box-Jenkins. 

La partie X-11 du programme X-11-ARMMI fait 
surtout appel a la méthode de rapport aux r'oyen-
nes mobiles pour effectuer le lissage tie la sent 
modifié et obtenir one estimation provisoire de 
la tendance-cycle, pour calculer les rapports de 
Ia sénie initiale (ajustée) aux estimations de la 
tendance_cycle et pour estimer les facteurs sai-
sonniers h partir de ces rapports. Les facteurs 
saisonniers définitifs ne sont produits que lors-
que ces opérat ions ont été exécutées a plusieurs 
reprises(3). 

Bien que Ia désaisonnalisation permette de 
mieux connprendre la tendance-cycle fondammentale 
d'une série, la série désaisonnalisée n'en con-
tient pas rmoins une composante irrégulière. Dc 
légères variations d'un mnois a l'autre darts la 
série désaisonnalisée peuvent être de simples 
mouvemnents irréguliers; pour avoir une meilleure 

La désaisonnalisation des series temporelles 
économiques: qiteiques remarques; tire a part 
de la Revue statistique du Canada, Anmit 1974. 
Pour plus ample information voir La uithode 
de désaisonnalisation X-11-ARMMI, par Estella 
Bee Daqum, .Statistique Canada, no. 12-564F au 
catalogue, hors sénie. 
Voin page suivante. 
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idée do Ia tendance fondamnentale, les util 
tours doivent donc examiner les séris désminm--
nalisées d'un certain nombre de Iruis. 

idea of the underlying trend, then, users 
must examine several months of seasonally 
adjusted series. 

A cette fin, us disposent des r; 
nance cyclique, ou MDC.(3) 11 s'agit du plus 
petit nomnbre de nois pour lesquels on certain 
rapport devient et reste inférieure l'unité; 
autremnent dit, c'est la période pendant laquelle 
le taux de variation moyen absolu do la tencance-
cycle de Ia série désaisonnalisée est supérieur 
celui de la composante irrégulière. Le MDC peut 
être considéré comae le nombre de mois que doit 
durer une variation de la série désaisonnalisée 
dans une direction donnée avant qu'on puisse étre 
raisonnablement certain que Ia tendarice-cycle de 
la s6rie évolue dans la même direction. Ainsi, on 
MDC peu élevé eat souhaitahie et indique la pré-
sence d'urie série lisse. L'application d'une 
moyenne mobile aux données désaisonnalisées dont 
la période est égale au MDC tend a lisser los 
mouvements irréguliers pouvant dissirnuler la ten-
dance-cycle fondamnentale. La méthode de Ia myen-
no mobile du MDC permet de réduire tous les 
genres de série a peu prés au même niveau de 
lissage, queue que soit la taille de la compo-
sante irrégulière dons la série initiale. 

Estimations en dollars constants 

Afin d'obtenir Ia valour estunative de len-
semble des ventes des grands magasins en dollars 
constants (tableau explicatif II), les estima-
tions des verites relatives aux principaux groupes 
de départements sont dégonflées au noyen des 
indices implicites de prix appropriés fournis par 
is Division du produit industriel de Statistique 
Canada. Les estimations de ces groupes de rayons 
sinai dégonflées sont par is suite totalisées 
pour produire l'estimation de l'ensemble des 
ventes des grands mnagasins en dollars constants. 
L'indice des prix qui est publié est un indice 
implicite obtenu en divisant le chiffre estimatif 
des ventes totales en dollars courants par lees-
timation corresporidante en dollars constants. 

To assist the user, the Months of Cycli-
cal Dominance number, MCD, is provided.(3) 
The MCD is the shortest monthly span for 
which a certain ratio becomes and remains 
less than one, that is, the ratio for which 
the absolute average percentage change of 
the trend-cycle of the seasonally adjusted 
series becomes greater than the absolute 
average percent change of the irregular com-
ponent. The MCD can be interpreted as the 
number of months over which a change in the 
seasonally adjusted series must move in a 
given direction before one can be reasonably 
certain that the trend-cycle of that series 
also has moved in the given direction. 
Clearly small MCD's are desirable and indi-
cative of a smooth series. Applying a moving 
average to the seasonally adjusted data of 
MCD length tends to smooth irregular move-
ments which may obscure the underlying 
trend-cycle. The MCI) moving average provides 
a method of reducing all types of series to 
approximately the same degree of smoothness 
whatever the size of the irregular component 
in the original series. 

Constant Dollar Estimate 

To obtain constant dollar estimates of 
total department store sales (Text Table 
II), estimates of sales by department group 
are deflated using department group implicit 
price indicies supplied by the Industry 
Product Division of Statistics Canada. These 
deflated department group estimates are then 
totalled to give an estimate of total de-
partment store sales in constant dollars. 
The published price index is an implicit 
index calculated by dividing the total cur-
rent dollar sales estimate by the total 
constant dollar sales estimate. 

Explanatory Notes 

The percentage changes in sales shown in 
this publication are based on the total 
dollar volume of receipts for each of the 
periods being compared. These trends include 
the effect of stores starting operation or 
ceasing operation and are not limited to 
identical stores, i.e., those in operation 
in both of the periods being compared. 

(3) See Tables 30 and 31. 

Notes explicat ives 

Lea variations des ventes en pourcentaqe don-
née dans Ia présente publication est fondée sur 
la valeur totale des recettes pour chacune des 
périodes observées. Elle tient compte des maga-
sins qui ont ouvert leurs portes et do ceux qui 
les ont Iermées; autrement dit, elle ne se limite 
pas aux maqasins qui ont été exploités dans 
toutes lea périodes en cause. 

(3) Voir les tableaux 30 et H. 

xiv 



TEXT TAULE II. Department Store Monthly Sales, Current and Constant Dollar Estimates, 1980-1982 

10 	EAHLEAU EXPLICATIF II. Ventes mensuelles des grands .agasins, estimations en dollars courants et 
constants, 1980-1982 

Price Current Year/year Constant 1971 Year/year 
index dollars per cent dollars per cent 

Period 
unadjusted change unadjusted change 

d 	
Indice 

rioe 
Dollars Variation en Dollars Variation en 

des courants pourcentaqe constants 1971 pourcentage 
prix non-désaison- pour 	l'année non-désaison- pour l'ann6e 

nalisés nalisés 

1 000 % 1 000 % 

1980: 

January - Janvier 168.3 562,328 + 16.2 334,122 + 6.3 
February - Fvrier 172.4 521,533 + 15.9 302,513 + 5.6 
March - Mars 174.0 618,539 + 1.1 355,482 - 8.4 
April - Avril 176.3 684,365 + 12.5 388,182 + 1.9 
May - Mai 178.7 767,974 + 11.9 429,756 + 0.9 
June - Juin 179.2 692,120 + 2.0 386,228 - 7.9 
July - Juillet 178.1 709,231 + 14.1 398,221 + 3.2 
August 	- AoCht 180.0 731,863 + 3.7 406,591 - 6.3 
September - Septembre 181.0 805,650 + 11.4 445,110 + 1.1 
October - Octobre 181.9 824,123 + 11.2 453,064 + 1.5 
Jovernber - Novembre 184.3 990,566 + 7.6 537,475 - 2.0 
cremher - f)6cembre 184.1 1.458,479 + 12.1 792,221 + 2.3 

1981: 

January - Janvier 185.2 643,821 + 14.5 347,636 + 	4.0 
February - Février 189.3 568,767 + 9.1 300,458 - 	0.7 

March - Mars 190.0 688,718 + 11.3 362,483 + 	2.0 
April - Avril 192.1 793,595 + 16.0 413,116 + 	6.4 
May - Mai 193.5 822,881 + 7.1 425,261 - 	1.0 
June - Juin 193.3 835,934 + 20.8 432,454 + 	12.0 
July - 	Juillet 193.2 757,743 + 6.8 392,207 - 	1.5 
Auqust 	- Aoit 195.2 786,492 + 7.5 402,915 - 	0.9 
September - Septembre 195.7 848,390 + 5.3 433,516 - 	2.6 
October - Octobre 198.1 892,549 + 8.3 450,555 - 	0.6 
November - Novembre 199.0 1,036,498 + 4.6 520,853 - 	3.1 
December - Décembre 198.1 1,542,685 + 5.8 778,741 - 	1.7 
Year - Année 194.3 10,218,073 + 9.1 5,260,195 + 	0.6 

1982: 

January - Janvier 198.6 600,079 - 6.8 302,155 - 	13.1 
February - Février 204.8 577,906 + 1.6 282,181 - 	6.1 
March - Mars 204.1 694,447 + 0.8 340,248 - 	6.1 
April - Avril 206.4 791,728 - 0.2 383,589 - 	7.1 

May - Mai 208.5 811,119 - 1.4 389,025 - 	8.5 
June - Juin 207.4 790,742 - 5.4 381,264 - 	11.8 

July - Juillet 
tiqust 	- AoQt 
eptember - Septembre 
)r'tober - Octobre 
\nvember - Novembre 
'ecember - Décembre 
ear - Année 
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On obtient les ratios stocks-ventes(4) en di-
visant la valeur rnarchande des stocks la fn do 
mois par le chiffre des ventes pour le mois. 

The stock-sales ratios(4) are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stocks ratios(5) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning 
and ending stocks at selling value for the 
month. 

The 	metropolitan 	areas are 	census 
metropolitan areas. 

The commodity reference list, which des-
cribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published in the January issue of this 
pub licat ion. 

Revisions to department store sales and 
stocks are published yearly in the March 
issue of this publication. Revisions to 
month-end accounts receivable are published 
on a monthly basis. 

The number of shopping days that this 
publication is based on varies from month to 
month. See Text Table [II for the number of 
shopping days the current publication is 
based on. 

See Table 26. 
See Table 27. 

On obtient lea ratios ventes-stocks(5) en di-
visant le chiIfre des ventes pour le nnis par la 
valeur marchande moyenne des stocks en debut et 
en fin de mois. 

Les regions métropolitaines correspondent aix 
r&Jions mtropolitaines du recensement. 

La liste de référence des morchandises, gui 
décrit en detail les produits de chacun des 40 
rayons préserités dans cette publication est 
reproduite dans le numéro de janvier. 

Les chiffres révisés des ventes et des stocks 
des grands magasins sont publiés chaque année 
dans le numéro de mars du present bulletin. Les 
revisions aux comptes recevoir en fin de riois 
sont apportées mensuellement. 

Le nmnbre de jours commerciaux sur lesquels 
sont bases les renseignements présentés ici vane 
d'un niois l'autre. Le tableau explicatif III 
donne le nombre de jours pour Ia péniode Ia plus 
récente. 

Voir tableau 26. 
Voir tableau 27. 

TEXT tABLE III. Number of Shopping Days, by Month, 1981 and 1982 

TABLEAU EXPLICAIIF LII. Nombre de Jours commerciaux, par nuis, 1981 et 1982 

1982 
	

1981 

Total number 
	Number of 
	

Total number 
	Number of 

of shopping 
	Sat urdays 	of shopping 

	Sat urdays 
days 
	 days 

Nornbre total 
	

Nombre de 
	Nombre total 

	
Nombre de 

de jours 	 samedis 
	 de jours 	 sarnedis 

comme rc i aux 
	 commenc iaux 

5 
4 
5 
4 
5 
4 
4 

January - Janvier 25 5 26 
February - Février 24 4 24 

March - Mars 27 4 26 
April - Avnil 25 4 25 
May - Mai 26 5 26 
June - Juin 26 4 26 

July - 	Juillet 26 5 26 
August - AoOt 26 4 25 
September - Septcnibre 25 4 25 
October - (]ctobre 25 5 26 
November - Novembre 26 4 25 
December - Décembre 26 3 26 
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Chart - 1 	 Graphique - 1 
Department Store Sales, by Month, Unadjusted and Seasonally Adjusted, Canada, 1980-1982 
Ventes des grands magasins, par mois, non désaisonnalisées et désaisonnalisées, Canada, 1980-1982 
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Chart - 2 	 Graphique - 2 

Department Store Stocks, by Month, Unadjusted and Seasonally Adjusted, Canada, 1980-1982 
Stocks des grands magasins, par mois, non désaisonnalisés et désaisonnalisés, Canada, 1980-1982 
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Graphique - 3 Chart - 3 
Department Store Sales and Total Retail Trade, by Month, Canada, 1980- 1982 
Ventes des grands magasins et commerce de detail total, par mois, Canada, 1980 -1 982 
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Chart - 4 	 Graphique - 4 
Department Store Sales, Current and Constant (1971) Dollar Estimates, 1980 - 1982 

Ventes des grands magasins, estimations en dollars courants et constants (1971) , 1980 - 1982 
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Chart - 5 	 Graphqut -- 5 
Department Stores' Month-End Accounts Receivable, Canada, 1980-1982 

Montant a recevoir des grands magasins a Ia fin du mois, Canada, 1980-1982 
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Chart - 6 

Department Store Sales, Provincial Distribution by Type of Organization 

Ventes des grands magasins, distribution provinciale par genre d'organisatlons 
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Unadjusted sales of Department stores in 
June, 1982, totalled $790.7 million, 5.4% 
lower than the $835.9 million reported for 
June, 1981. Of the twenty-two departments 
registering decreased sales, major applian-
ces (- 37.2%), furniture (- 36.9%) and china 
and glassware (- 14.8%) were the departments 
that recorded the most notable decreases. 
Furs (-# 18.8%), boys' clothing and furnish-
ings and repairs and services (both report-
ng + 9.9%) had the largest sales increases. 

Major and junior department stores shared 
the total unadjusted sales with sales of 
$498.6 million and $292.2 million, respecti-
vely. Major department stores' sales de-
creased 9.2% from a year earlier while 
junior department stores' sales increased 
1.8%. 

1 NI 	;AI [IAN 1) 

[ii juin 1982 les ventes non désaisonnalisées 
des grands magasins ont totalisé $790.7 millions, 
soit 5.4% de mains que les $835.9 millions rap-
portés pour juin 1981. Des vingt-deux rayons 
enregistrant des diminutions de ventes, les 
rayons des gros appareils ménaqers (- 37.2%), des 
meubles (- 36.9%) et de porcelaine et verrerie 
(- 14.8 0%) ant été les rayons rapportant les bais-
ses de ventes les plus notables. Les rayons des 
fourrures (+ 18.8%) de vêtements et articles 
d'hahillement pour qarcons et de service et tra-
vaux de reparation (les deux montrant + 9.9%) ont 
enregistré les accroissements les plus impor-
tants. 

Lea grands magasins traditionnels et populai-
res se mont répartis le total non ajusté des 
ventes avec respectivement $498.6 millions et 
$292.2 millions. Les ventes des grands nagasins 
traditionnels ont diminué de 9.2% par rapport 
l'année précédente alors que les ventes des 
grands nagasins populaires se mont accrues de 

Seasonally adjusted sales were 0.8% lower 
uan the previous month and totalled $843.9 

S  Lilion with 20 departments showing de-
reamed sales ranging from - 18.9% in 
lumbing, heating and building materials to 

- 0.1% in lingerie and women's sleepwear, 
while linens and domestics (+ 13.6%) and 
T.V., radio and music (+ 13.3%) showed the 
largest increases. 

With the exception of New Brunswick 
(+ 5.0%) and Manitoba (+ 2.0%) every prov-
ince recorded decreased sales compared to 
last year, ranging from - 9.9% in Ontario to 
- 0.2% in Alberta. 

Cumulative sales reached $4,266.0 million 
during the First six months of the year, 
down 2.0% from a year earlier. 

The selling value of stocks held in June, 
1982 was $2,909.1 million, an increase of 
8.0% over last year. Seasonally adjusted 
stocks increased by 6.1% and reached 
$3,109.0 million. 

796 department store locations were in 
operation in Canada during June, 2 more than 
in May. 1902 and 31 rnnre than June. 1901 

Lea ventes désaisonnolisées ont 	totalisé 
$843.9 millions soit 0.8% inférieure h celles de 
l'année précédente. 20 rayons ant rapporté des 
baisses de vente variant de - 18.9% au rayon de 
materiel de plornberie, chauf'fage et construction 
a - 0.1% au rayon de lingerie et vétements de 
nuits pour dames pendant que les rayons de lite-
ne et linge de maison (+ 13.6%) et de télévi-
sion, radio et musique (+ 13.3%) ont enregistré 
les plus fortes baisses. 

A l'exception de Nouveau-Brunswick (+ 5.0%) et 
du Manitoba (+ 2.0 10) toutes les provinces ont 
rapporté des diminut ions de leurs ventes compara-
tivement a l'année dernière, les baisses variant 
de - 9.9% en Ontario a - 0.2 1% en Alberta. 

Les ventes cumulative pour les six premiers 
mois de l'année ant atteint $4,266.0 millions 
soit 2.0% de moms que Pan passé. 

La valeur marchande des stocks détenus mu 
cours du mois de juin 1982 s'est élevée 
$2,909.1 millions, soit 8.0% de plus qu'un an 
plus tot. La valeur désaisonnalisé des stocks 
s'est accrue de 6.1% pour me chiffrer a $3,109.0 
millions. 

796 	points 	de 	vente 	des grands magasins ant 
été 	en 	operation 	mu 	Canada durant le 	mois de 
jim, 	nni 	2 	rIp 	)1IJS 	ci je 	le mom 	de mmii 	1 9 R2 et 
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Total department store sales accounted 	Les ventes totales des grands maqasins 

for 9.410 of total retail trade in Canada, in 	contribué b 9.4% du total du 	'r'fr 

June, 1982, down from the 10.1% recorded in 	au Cnnada en juin 1982 soit n 

June, 1981. 	 port b 10.1 10 ohtenu en julO 19. 

I 
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StatistcaI Tab'es 	 [ableaux statisliques 



-2- 

IAHLE 1. Department Store Monthly Sales, by Department, Canada, 1981 arid liii.' 

1582 

3nuary february March April May 1,1,0 hire 3u1 
Department 

Jnnsie.r Fésrier liars Auril Mar June Juin Jwllet 

No . ___________________________ 
thousands of dollars 

milLiers de dollars 

I Women's and misses' dresses, housedresses, 8,164 111,615 13,752 17,504 20,909 17,713 18,920 16,176 

2 
aprons and uniforms 

Women's and misses' coats and suits 10,424 9,982 14,248 14,442 7,239 5,514 5,641 6,968 

3 Women's and misses' sportswear 25,164 29,081 59,553 46,006 50,966 45,691 45,752 411,102 

s furs 4,191 3,399 2,942 682 584 600 505 1,573 

5 Infants' and children's wear and nursery 15,429 15,318 19,362 24,022 21,728 19,975 19,912 20.064 

equ i pnient 

6 Girls' and teenage girls' wear 7,450 9,932 15,2139 16,916 15,631 13,812 14,266 12,514 

7 Lingerie and women's sleepwear 8,947 10,269 12,327 15,114 16,169 14,963 15,125 14,883 

B Intimate apparel 6,663 6,620 8,473 9,821 10,002 9,781 10,016 9,121 

9 Millinery 1,562 892 912 1,164 973 884 861 880 

10 Women's and girla' hosiery 7,532 6,687 8,687 10,305 9,269 8,211 7,813 6,326 

Ii Women's and girls' gloves, mitts and 8,098 7,850 10,661 12,799 12,467 10,763 11,946 10,100 

12 
accessories 

Women's, misses' and children's footwear 12,965 11,946 19,399 24,904 24,820 21,959 21,787 17,647 

13 lerr"r 	Inlhrsg 72,429 711,924 11,839 32,875 51,956 34,822 35,446 25,6 

I 
11 I 	od and kindrerl p 	is t 1 	SrI S 	¶ J 	5 1 5 1 5 	I 	1 

18 Toiletries, coraletics and druqs 53,472 33,602 58,125 41,291 40,212 40,368 $7,746 37.578 

19 Photographic equipment and supplies 9,1133 7,960 9,824 11,199 11,046 13,6911 14,265 13,698 

20 Piece goods 3,866 3,848 4,921 4,760 4,558 4,1116 6,476 3,600 

21 Linens and domestics 25,688 14,543 18,188 19,863 20,828 26,776 25,721 26,971 

22 Smallwarev and notions 8,695 7,079 7,396 7,753 6,309 6,490 6,649 7,182 

23 Chins and glassware 7519 7,4135 9,533 10,004 10,802 9,5111 11,150 10,887 

24 floor coserings 9,052 9,638 11,828 11,862 11,299 11,557 52,783 12,812 

25 Draperies, curtairra and furniture coy- 9,526 9,112 13,646 14,957 14,608 15,864 36,259 16,972 

er rags 

26 Lamps, pirturem, eirrora and all other 6,078 5,584 7,019 6,800 7,122 7,1198 7,786 9,524 

27 
home furnishings 

furniture 37,565 31,181 35,765 36,630 40,456 39,381 62,374 47,559 

28 Major appliances 35,255 27,544 31,403 51,750 32,420 35,622 56,733 45,413 

29 Television, radio and music 27.745 23,690 29,072 28,213 25,000 2,7,682 26,239 29,586 

30 Housewares and small electrical appliances 22,897 25,215 24,140 29,542 31,997 30,992 31,318 31,439 

31 Hardware, paints, wallpaper, etc. 21,155 20,257 20,568 26,286 35,116 30,751 31,872 26,987 

32 Pluobing, heating and building materials 6,267 6,404 7,385 10,670 12,885 11,003 10,613 9,805 

33 Jewellery 9,668 11,296 15,407 36,985 17,963 17,632 39,008 16,523 

34 Toys and games 6,915 7,922 9,712 14,068 11,793 12,507 11,544 12.997 

35 Sporting goods and luggage 19,872 16,1180 21,002 28,1511 35,060 36,356 35,210 30,782 

36 	Stationery, books and magazinem 17,447 18,133 18,481 20,175 19,630 20,578 19,964 18,479 

37 	Gasoline, oil, auto arcessorlea, repairs 16,159 12,756 15,205 18,161 17,787 18,055 17,772 18,1'. 

and supplies 
333 	Meals and lunches 18,314 18,418 20,083 19,573 19,027 19,629 20,420 211,)-r 

39 	Repairs and servIces 6,410 6,319 
19,718 

7,739 
22,626 

7,850 
50,048 

7,350 
38,249 

7,135 
11,712 

6,494 
29,567 

6,45 
25.1,' 

40 	All 	other departments 19,900 

41 	TOTAL ALL OEPART3NIS 600,019 571,906 694,447 791,728 811,119 790,742 835,934 757,741 
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15,694 	19,572 

	

46,891 	59,595 

	

2,230 	2.798 

	

23,646 	24,674 

	

22,716 	18,166 

	

72,556 	15,215 

	

9,005 	9,595 

	

896 	7,473 

	

7,371 	10,671 

	

71,465 	16,622 

	

'7,1192 	28,658 

	

.640 	61.3166 

	

16,142 	18,422 
	

22,884 	- 35.3 

	

25,445 	21,348 
	

23,825 	- 23.8 

	

50,485 	52,641 
	

69,979 	- 14.3 

	

3,621 	4,534 
	

6,983 	* 2.7 

	

25,353 	25,821 
	

36,141 	- 8.1 

16,397 17,935 25,080 - 	17.6 
16,573 23,931 43,794 - 	7,5 
8.6116 9,500 73,078 .. 	2.7 
2,340 3,123 4,010 - 	9.1 

10,951 10,687 19,610 - 	11,3 

16,610 21,370 35,269 - 	11.7 

28,312 26,357 11,285 - 	11.5 

42,075 90,198 68,651 • 	9.0 

- 	6.4 Robes, robes de mdnaqe. 	tliers et ui,- 	1 
forces pour 	lanes et jewes titles 

- 	2.3 Plenteous et 	tail intro pour domes ci jeunes 	2 
Fit Leo 

- 	4.5 661 mmml a sport 	çxiu,r damps ml 	jeunem 	tiTles 	3 
18.8 Foi,rrureo 	 4 

• 	0.1 V6teaents pour b6ti6s et enfants ci articles 	5 
do rhombres d'enfants 

- 	3,2 yête,,,enls do 	rillettem at d'adoieseentea 	6 
- 	7.1 Llnoerie at o8tementm do nuit pour dames 	7 
- 	213 So,is-o#tements 	 8 
* 	2.7 Ctmpeauo 	 9 
+ 	5.1 Ram pour dames Ct fillettes 	 10 

- 	9.9 Gants, moufies et articles do parure pour 	11 
dames et 	ftllpttes 

11.8 Chousnures pmur domes, jounce titles et 	72 
enfants 

- 	1.8 V#tements 1ior 	hcs,m,ps 	 13 

1IILEAIJ 1. 	,ts omisuel les les qrod'.i .oei ii, par rayon, Conmis, 13111 et 1933? 

Change - Vnrist ion 

May 
1982 

Ao4t 	Septembre 	Octobre 	3vecibre 	O6centre 	iin/ 
ma' 
1982 

thouaanda of dollars 	 per cent 

milliers de dollars 	 pourcentaqe 

Jij,e 
1982/1981 Rayon 

.Jutr, 
1982/1981 

No 

31,900 39,387 42,986 50,464 700,618 a 	0.6 6.9 Articles do toilette, coamdt,qoes et méth- 	18 
can,ent a 

36,569 12,616 12,975 16,610 32,243 • 23.9 - 	4.0 Appareilm ci 	fournitirms photoqrashiqoes 	19 
4,949 5,690 6,016 6,187 4,614 - 	71.' - 	10.3 lissus h 	Is 	pi!'eo 	 20 

23,567 25,619 29,067 25,219 39,579 • 	19.0 • 	4.3 Literie 	p3 	li -toe 	iii, 	melon,, 	 21 
7,463 711,315 10,730 111,3140 12,613 • 	2.9 - 	2.4 Menus articles 	 22 
9,772 11,996 11,199 In.102 36,117 - 	32.11 - 	14.8 Porrelaine ml 	serrerie 	 21 

11,386 12,251 14,107 13,977 12,290 • 	7.3 - 	9.6 fles33tee.erits 	tIe 	pioiti:lsr 	 24 
74,216 14,893 75,941 39,915 17,810 8.6 - 	2.4 lectures, 	r,ileous ml 	housses 	 29 

8,016 8,705 9,260 13.027 20.351 - 	31.3 - 	8.8 t.sepes. 	I thleas',, ,iirnirs ml 	autres act ides 	26 
d'amniihlement 	pour Is malson 

38,121 43,423 42,244 41,444 42,258 - 	2,7 - 	76.9 Heubles 	 27 
37,682 79,3731 41,957 38,119 43,404 .- 	9.9 - 	37.2 Cros rçpareils imi'naqcrs 	 211 
29,7111 32,669 35,881 49.607 70,145 • 	9.9 • 	4.7 téléuision, 	radio et musiclse 	 29 
30,838 29,300 34,345 42,506 75,242 - 	3.1 - 	3.0 Articles do eénaqc et pet its appareils 61cc- 	30 

I r iquem 

26,912 23,797 27,037 26,870 57,750 - 	13.9 - 	3.5 ituincaillerie, 	peinturn, 	popier-teriturm, 	31 
ci C. 

9,061 9,035 111,484 9,390 9,161 - 	14.6 • 	3.7 MaltIriel 	Ic plsmheric, 	rhouffuqe et 	cons- 	32 
tri,ct iOn 

17,529 22,176 19,318 33,620 67,772 - 	1.0 - 	8.3 RijouLerie 	 33 

12,622 12,222 21,269 47,726 76,866 • 	4.4 6.6 buds et 	jeiim 	 34 

24,928 22,802 23,452 78,582 53,741 • 	5.7 o 	3.3 Articles do sport 	et 	salians 	 35 

219 26,339 23,250 31,929 611,674 + 	3.9 • 	1.1 Papeterie, 	livrea et 	revues 	 36 

457 76,088 22,472 22,668 23,007 * 	3.5 + 	1.6 Essence, 	h,,ile, 	accessoares d'autoac,bile, 	37 
reparation ci 	fournilures 

783 20,406 21,913 23,161 30,893 3.2 - 	3.9 Repao ci rasse-croCitem 	 311 

106 6,924 8,267 9,569 9,6)17 - 	2.9 . 	9. Sersicem ci 	trasoiic tIe rdparat ion 	 39 S .. , 

724 23,394 27,683 75.948 47,0431 - 	37,11 • 	7.3 lois 	airs', 	raysriti 	 41) 

.16,492 648,391) 892,569 1,036,498 1,542,685 - 	2.5 - 	5.4 tOTAL, 	1(135 8691001 	 41 



IAHL1 2. I)epnrtnwnt Store Monthly Salea, SensonIly Adjusted, by Ilepartannt, Canada, 1981 aM 100731 

1982 

Department 	
January 	 february 	March 	 April 	 May 	 Ju'e 	 hoe 

Januner 	 Fdsrier 	Mars 	 Aunt 	 lint 	 Juin 	 .luin 

mi liters de dollars 

1 	Won,en's and misses' dresses, housedreases, 34,163 15,946 15,930 15,911 16,211 15,349 16,055 

aprons and un,forn,a 
2 	Women's and misses' costs and suits 13,715 14,589 13,722 15,291 13,468 11,332 14.154 

3 	Women's and numses' sportswear 42,1370 45,503 44,678 46,307 47,261 64,347 46,356 

4 	Furs 2,389 2,941 4,304 2,604 3,162 1.480 3,039 

5 	infants' and children's wear and nursery 22,067 22,678 22,795 73,779 23,874 22,732 23,029 

equ tnnent 

6 	Girls' and teenage qiris' 	sear 14,602 16,246 16,660 16,757 17,207 15,841 16,046 

7 	Lingerie and woman's sleepsear 16,658 17,529 16,733 37,978 16,836 16,814 16,843 

8 	intimate apparel 8,521 9,848 9,108 9,184 9,376 8,722 9,125 

9 	Millinery 3,666 1,607 1,584 1.581 1,522 1,853 1,429 

111 	Women's and qirls' 	hosiery 9,774 9,191 9,625 9,661 9,500 9,114 9,1339 

11 	Women's and girls' 	gloves, mitts 41111 13,903 11671 13,835 34,717 13,925 13,015 34,640 

accessories 
12 	Woinen'4, misses' 	and children's footwear 21,301 21,664 21,554 22,704 23.787 21,110 27,915 

il 	 ,1 3 5 ,414 15, ns 33, nit 's 	ci? 14,389 34, 711 

I 
37 	Food and kindred products 57,727 13,14 542' •o444 5,,'15 en?1 

18 	Toiletries, cosmetics and drugs 43,959 44,698 45,138 45,165 44,189 46,115 42,91 

19 	Photographic egolppent and supplies 12,906 31,417 13,472 33,7134 33,040 13,889 34,521 

20 	Piece goods 8,540 6,496 4,513 4,409 4,368 4,413 4,899 

21 	Linens and domestics 21,378 21,461 23,599 21,526 23,266 26,639 25,737 

22 	Smallwares and ,ralionu 33,137 9,170 8,063 8,302 8,122 8,442 9,671 

23 	Chins and glassware 11,040 12,597 13,1304 32,9337 17,285 11,269 13,5133 

24 	Floor 	crnverir'qs 11,128 11,772 17,050 17,001 11,282 12,066 11.272 

25 	Draperies, curinuns and Furniture coy- 12,506 13,609 16,772 13,086 14,194 14,986 15,517 

Pr IflflS 

26 	Lanps, pictures, mirrors and all other 8,332 8,486 8,456 7.163 8,664 9,843 9,708 

hoan furnimhinqs 
27 	Furniture 35,723 43,695 37,845 40,178 38,347 39,123 62,166 

28 	Major appliances 76,745 19,250 34,917 55,244 33.988 35,217 56,382 

29 	lelesisirin, 	radio and music 31,672 $3,566 34,122 16,254 13,320 57,760 36,742 

10 	Housewares aol small electrical appliances 33,891 15,473 31,982 14,347 33,158 18,612 34,887 

$1 	Hardware, 	pwintm, wallpaper, etc. 29.427 30,240 25,797 24,649 79,510 27,290 28,3365 

32 	Plirathing, heat irtq and building materials 8,621 9,208 8,680 9,536 113,723 8,697 0,797 

35 	.Jeaellery 20,419 73,516 22,048 23,046 70,450 20,566 22,519 

34 	Toys and games 20,232 20,7114 19,644 21,054 11,544 21,542 19,985 

35 	Sporting goods and lul31S7e 27,541 28, 343 29,584 27,496 113,3311 30,259 29,287 

36 	Stationery, books and nanazines 73,203 261011 28,443 25,473 24,080 25,414 24,624 

37 	Gasoline, nil, 	auto accessories, repairs 21,234 18,7136 17,672 17,011 18,262 37,739 17,3390 

and supplies 
38 	Meals and lunches 21,392 71,041 21,027 213,530 20,045 20,111 21 1 ? 

39 	Ilepairs and aerutces 7,858 8,046 8,530 8,579 7,921 7.111 6, 

80 	All other departments 20,491 29,173 26,756 26,296 28,410 20,751 

41 	tOTAL ALL 10P3301(4NTS 814,939 856,240 (122,512 042,892 850,497 843,908 tI 

l) 	Fach department. 	lietiriq 	the "Total 	all departments", has been oil j'uted 	separately. Iher'ui.Ihe s,jn of the dnparlv'nt will 	not 	eqiiIi 

"Total 	all departments". 
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lUAU 2. Vonteo •ra.JeI1es dee cjrwrda m*jeolnm, dAsaiso.v,ailsAes, per raym, Carada, 1981 et 1982(1) 

• I 	 Chen09 - Varratuon 

1 	 vust 	September 	October 	November 	December 	Jamal 
May 1982 	 5Ofl 

3uillmt 	loUt 	 Saptembro 	OcLobre 	Novembre 	DAcembra 	Jun/ 
mei 1982 

N° 
thousands of riot term 	 per cent 

colliers de dollars 	 pourcentage 

16,804 16,483 16,500 16,451 18,011 16,247 - 	5.4 Robes, 	robes do mdnaqa, trdrlrars at us,- 1 
formes pour dames et jeames fit [as 

14.736 14,773 13,888 15,387 14,482 14,861 - 	1.0 Ms,rteaus at tailleurs pour dames at jeunma 2 
Iii lam 

45,759 46,103 47.500 47,015 47,204 46,188 6.2 Vétarnents sport pour dames et jeunea frIlem 3 
2,164 2,360 2.608 2,958 2,618 3,012 + 	10.3 rourrures 4 

22,347 22,212 21,831 22,050 22,652 22,639 - 	4.8 0tements pour bAbAs at er,fanLs et art ictem 5 
do chadors d'enfants 

15,729 16,203 15,655 15,555 15,744 15,772 - 	7.9 Vétanents do fillettes at d'arloiescentes 6 
16,673 16,778 16,868 17,074 17,562 16,980 - 	(1.1 Lingerie at sAtementa de naiL pour dames 7 
8,986 9,281 9,162 9,163 9,907 9,318 - 	7.0 Sous-v8tem'ents 8 
1,391 1,474 1,593 1,494 1,582 1,622 - 	4.5 Ctrapeaus 9 
8,983 8,981 9,248 9,319 9,456 9,463 + 	2.3 Rae pour dames et frilettem 10 

14,543 15,201 15,647 15,444 14,769 14,421 - 	6.5 flests, noofles et articles do parura pour Ii 
dames at 	fit Lettas 

25,308 22,490 22,486 22,325 22,310 22,793 - 	2.8 Chmusoureo pour dames, jeisres filles et 12 
enfmr,t s 

. 7 11  1 7,7 10 1', 	1.11 IA 	211 IA 59A IA 	I - 	1.4 -"..'t s pour baSseS 13 
,I'habilleea,,t 	pour Ioa,,nes 14 
at articles 	l'habrllement 	pour 15 

S - . - rs pour heo at oaroous 16 
.47 :,'J4: 5A,A'Ii, -.1.' - 	-1. 1 	 a1imenta&ra5 at connesem 17 

816 41,629 44,527 44,308 45,253 45,403 -a 	8.4 Art clam do toitetta, cosrrrAtrquem at mAth- 18 
cements 

13,524 14,639 13,981 14,279 14,157 13,570 • 	6.5 Apparerlo at 	fournitures photoqrftriques 19 
4,772 4,962 4,922 4,927 5,461 4,779 • 	1.0 liosus It is piece 20 

24,538 24,306 21,229 24,028 23,785 24,195 • 13.6 LiterLa at 	linge de marson 21 
8,591 8,871 8,870 9,136 8,634 8,409 • 	3.9 Menus articles 22 

13,128 12,413 12,688 13,012 13,302 13,203 - 	8.1 Porcelarse et aerrerte 23 
12,718 12,320 11,762 11,513 11,714 11,844 . 	6.9 RevAtee,mrrts do plancher 24 

15,331 15,056 14,221 14,297 14,748 15,093 + 	4.1 Tentures, rode&io at housses 25 

9,764 9,264 9,023 9,191 9,561 9,227 a- 	2.1 Leimpes, 	tdoleauo, mirnirs et 	autraa articles 26 
d'smeubiement pour [a meison 

39,746 38,076 41,864 41.131 41,434 42,583 • 	2.0 Meubies 27 
57,315 36,616 35,701 38,662 38,521 39,495 10.1 0mm appareils adnagers 28 

54,453 33,152 29,713 33,400 35,337 33,219 + 	13.3 lAiAeimion, 	radio at comique 29 

32,603 33,939 52,045 36,572 35,479 34,190 • 	4.4 Articico as mAnage at petita appareils Alec- 30 
t r iques 

27,708 27,133 24,926 24,176 26,263 26.943 - 	7.5 Quiocailler,e, peinture, papier_tentura, 31 
etc. 

8,789 9,185 8,816 9,412 9,655 9,496 - 	18.9 MetArtal do piomberre, chaurfage at cons- 52 
tract ion 

22,039 22,676 23,086 22,738 24,391 22,034 a- 	0.6 Bijouterie 33 

20,081 21,092 20,6B3 20.450 21,067 70,522 u- 	10.2 Jousts at Jeun 34 

28,000 28,756 28,118 22,663 27,072 27,918 - 	1.8 Art idea do sport at nausea 55 

26,543 25,556 25,212 25,706 25,325 26,059 • 	5.5 Papeterim, isres et 	rmviss 36 

18,017 19,160 17,841 18,370 18,508 16,870 - 	2.9 [aamri7e, 	IcuIC, ra7ce8soiras d'autoimobile, 37 
rAparatron at 	foomnitures 

811 20,864 21,221 21,118 21,225 21,341 + 	1.3 Rapes at cessa-croiltas 38 

.103 6,934 6,989 7,168 7,506 7,251 - 	10.2 Sernices at trasaus do rAparation 39 

.85 27,621 28,528 28,812 28,477 29,675 • 	1.2 bus autras rayors 40 

S 1 , 7,710 848,742 839,130 845,669 866,384 851,917 - 	0.8 TOTAL, TillS 8*9016 41 

Cheque rayon, uncluant "Total, Lairs royons", a AtA ojustA irdividuai1ement. En consequence, to suede des rayono rim irorrampord pam so "Total, thus 

rayoflS". 
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TABLE 3. Total Department Store Monthly Sales, by Province, 1981 and 11? 

1982 

1iuy February March April M a y June June July 
Province 

Janvier Février Mars Avril Mai Juin Jijin Juillet 

No. __________________________________ 
thousands of dollars - milliers de dollars 

1 Newfoundland 5,603 5,825 7,660 9,298 10,060 9,668 9,712 8,718 

2 Prince Edward Island 3,311 2,956 3,744 4,285 4,446 4,797 4,973 5,306 

3 Nova Scotia 12,967 13,146 16,382 20,455 20,369 20,303 20,309 18,841 

4 New Brunswick 10,210 10,191 13,040 16,625 17,813 17,440 16,612 14,786 

5 Quebec 106,158 98,370 118,529 145,086 151,798 135,809 145,497 136,094 

6 Ontario 209,112 204,722 241,668 275,573 289,219 277,394 307,791 258,624 

7 Manitoba 28,921 29,484 37,860 43,247 43,038 40,902 40,104 39,781 

8 Saskatchewan 15,630 15,984 19,564 22,876 23,277 22,476 22,475 21,182 

9 Alberta 94,682 89,528 107,825 118,352 117,905 121,211 121,475 113,759 

10 British Columbia 111,571 105,658 125,556 133,329 130,256 137,522 143,632 137,"( 

11 Yukon and Northwest 1,913 2,042 2,620 2,602 2,938 3,220 3,355 3, 

Territories 

12 CANADA 600,079 577,906 694,447 791,728 811,119 790,742 835,934 757,741 

TABLE 4. Total Department Store Monthly Sales, by Selected Metropolitwi Area, 1981 and 1982 

1982 	 1981 

Selected metropolitan January February March April May Jisie June July 

areas 

Janvier Février Mars AvrAl Mai Juin Juin Juillet 

No. 
thousands of dollars - milliers de dollars 

1 Calgary 39,359 36,626 44,827 47,244 46,836 48,110 48,673 46,294 

2 Ecinonton 41,843 39,763 47,049 54,107 53,478 54,215 54,652 50,430 

3 Halifax-Dartmouth 7,230 7,259 8,677 11,094 10,412 10,004 10,114 9,270 

4 Hamilton 15,392 15,603 18,213 21,081 21,650 20,474 22,907 18,829 

5 Montreal 65,774 60,945 72,444 89,467 89,527 79,362 87,708 82,737 

6 Ottawa-Hull 23,619 22,154 28,777 33,061 34,977 32,654 32,949 28,612 

7 Quebec City 13,736 12,624 15,388 18,963 21,038 19,196 19,719 17,91 

8 Toronto 87,801 86,224 99,286 109,794 112,200 109,463 126,725 104,!1 

9 Vancouver 68,830 64,243 76,470 79,239 78,330 80,407 86,143 81 ,Y] 

10 Winnipeg 26,332 26,800 34,351 39,272 38,966 36,918 35,752 35,H' 
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ABL(AU 3. Total des ventes mensuelles des grands maqasins, par province, 1981 et 1982 

81 Change - Variation 

August September October November December June! June 
May 1982 1982/1981 Province 

AoOt Septeirbre Octobre Novembre Dcembre Juin/ Juin 
Maj 1982 1982/1981 

NO 
thousands of dollars - milliers de dollars 

10,385 9,526 10,454 13,146 19,400 - 	3.9 - 0.5 Terre-Neuve 1 

4,949 4,808 4,488 5,560 8,511 + 	7.9 - 	3.5 Ile-du-Prince4douard 2 

20,934 19,599 21,763 29,060 45,534 - 	0.3 -- Nouve11e-Ecoase 3 

16,560 16,995 18,438 23,618 34,022 - 	2.1 + 5.0 Notiveou-Brij,swick 4 

143,954 146,869 159,355 176,644 264,152 - 	10.5 - 6.7 Québec 5 

267,875 301,967 312,584 364,788 562,418 - 	4.1 - 9.9 Ontario 6 

38,840 44,651 45,423 54,511 76,621 - 	5.0 + 2.0 Manitoba 7 

21,490 22,636 25,556 30,263 42,556 - 	3.4 -- Saskatchewan 8 

121,743 125,211 139,365 157,178 225,573 + 	2.8 - 	0.2 Alberta 9 

136,600 152,884 152,058 178.945 2S8,846 . 	5.6 - 4.3 Cnlombis-Britannique 10 

i et 	lea 	Territoires 11 
' Nord-Ouest 

NAQA 12 

TABLEAU 4. Total des ventes mensuelles des grida maqasins, par certaines zones mtropolitainea, 1981 et 1982 

1981 	 Change - Variation 

August 

AoCit 

September 

Septemhre 

October 

Octobre 

November 

Novernhre 

December 

[)écemhre 

June/ 
May 1982 

Juin/ 
Mal 	1982 

June 
1982/1981 

Juin 
1982/1981 

thousands of dollars - 'nilliers 	de 	dollars 

49,821 49,378 56,693 63,228 89,664 + 	2.7 - 	1.2 

54,143 57,815 62,114 70,665 99,620 + 	1.4 - 	0.8 

10,442 10,742 11,559 15,462 23,066 - 	3.9 - 	1.1 

19,989 21,865 23,744 28,107 44,600 - 	5.4 - 	10.6 

83,941 92,978 99,570 110,756 165,509 - 	11.4 - 	9.5 

29,424 34,146 36,377 40,670 58,686 - 	6.6 - 	0.9 

22,051 18,120 20,270 23,288 31,381 - 	8.8 - 	2.7 

i,560 126,829 126,385 147,324 230,396 - 	2.4 - 	15.6 

0,527 92,584 91,004 109,284 153,147 + 	2.7 - 	6.7 

',713 40,651 41,004 49,523 68,668 - 	5.3 + 	3.3 

Certaines zones 
métropol itaines 

NO 

Calgary 

Edmonton 
	

2 

Hali fax-Dartmouth 
	

3 

Hamilton 
	

4 

Montréal 
	

5 

Ottawa-Hull 
	

6 

Vulle de Québec 
	

7 

Toronto 
	 P 

Vancouver 
	

9 

Winnipeg 
	

10 
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TABLE 5. Major Department 

Province 

No. 

Store Monthly Sales, by Province, 1981 and 1982 

1902 

January 	February 	March 	April 

Janvier 	Fvrier 	Mars 	Avril 

May 

Mai 

June 

Juin 

1 	I 

June 

Juan 

July 

Juillet 

thousands of dollars - milliers de dollars 

1 Newfoundland a x a x a a a * 

2 Prince Edward island a a a a x X X 

3 Nova 5cotia a a a a a a a x 

4 New Brunswick a a x x a a x x 

5 Quebec 61,088 56,009 68,858 81,067 83,063 73,948 84,375 77,333 

6 Ontario 130,523 129,584 151,871 166,003 169,784 164,109 194,064 154,464 

7 Manitoba 20,017 19,818 26,132 28,201 26,829 26,205 25,561 25,509 

8 Saskatchewan X x a C x a X X 

9 Alberta 77,514 71,402 87,310 92,714 89,415 94,099 94,115 87,719 

10 British Columbia 93,499 88,180 105,361 107,060 104,021 109,380 118,858 112,654 

11 Yukon and 1rthwest a a a a a C C 

Terr itories 

12 CANADA 404,404 386,451 467,207 506,180 504,670 498,570 548,803 485,119' 

TABLE 6. Major Department Store Monthly Sales, by Selected Metropolitan Area, 1981 and 1982 

1902 	
1981 

Selected metropolitan January February March April May June June July 

areas 

Janvier Février Mars Avril Mai Juin Juin Jutliet 

No. 
thousands of dollars - mitlierm de dollars 

1 Calgary 32,084 29,114 36,656 36,650 35,223 37,456 37,187 35,391 

2 Edmonton 35,423 32,890 39,084 43,951 42,105 43,381 43,779 40,185 

3 Halifax-Dartmouth C x a * a a C X 

4 Hamilton 11,871 11,943 13,875 15,936 16,165 15,114 17,005 13,595 

5 Montreal 42,242 39,667 48,192 56,661 55,322 48,659 55,979 52,723 

6 Ottawa-Hull 15,821 14,639 19,329 19,953 22,267 21,006 22,113 18,689 

7 Quebec City a * a a a a a x 

8 Toronto 65,495 65,256 74,976 80,7111 80,223 78,069 95,110 76,'II 

9 Vancouver 61,670 57,641 68,857 69,932 68,830 69,984 76,333 71, 

10 Winnipeg a x a X a * a 
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I1LEAIJ 5. Ventes censuelles des grands maqasins traditionnels, per province, 1981 et 1982 

.91 Change .. Variation 

August September October November December June! june 
Province May 1982 1982/1981 

\oOt Septernbr' Ortobre 'ovembre Décembre Juin/ Juin 
Mci 	1982 1982/1981  

NO 
thousands of dollars 	- milliers 	de dollars 

x x x x x x x lerre-Neuve 	1 

x a x a a a a !le-du-Prince-Edouard 	2 

a x a a a a a Nouvelle-cosse 	3 

x x x x x a x Nouveau-Brunswick 	4 

80,484 87,883 93,970 105,163 145,632 - 	11.0 - 	12.4 Québec 	5 

159,909 192,188 194,859 228,634 333,761 - 	3.3 - 	15.4 Ontario 	6 

24,519 31,428 30,351 36,915 48,918 - 	2.3 + 	2.5 Manitoba 	7 

a a a x a x x Saskatchewan 	B 

92,529 100,448 111,293 125,097 175,029 + 	5.2 -- Alberta 	9 

112.025 1211,795 125,7211 146.917 2117,453 + 	5.2 - 	.fl Colombie-Britannique 	10 

at 	lea Territoires 	11 
' Nord-Ouest 

1. I .AOA 	12 

TABlEAU 6. Ventea aensuelles des grands magasins traditionnels, par certainea zones métropolitarnea, 1981 at 1982 

1981 Change - Variation 

August September October November December June! June Certaines zones 
May 1982 1982/1981 métropolitaines 

AoQt Septembre Octobre Novembre Décembre Juin/ Juin 
Mas 1982 19B2/1981 

No 
thousands of dollars - milliers de dollars 

38,031 39,634 45,497 51,082 70,495 + 	6.3 + 	0.7 Calgary 1 

42,054 47,724 50,955 57,702 79,408 + 	3.0 - 	0.9 Edmonton 2 

a a a a x x x Halifax-Dartmouth 3 

15,200 16,845 18,245 21,293 32,720 - 	6.5 - 	11.1 Hamilton 4 

51,852 62,515 65,699 74,1180 105,229 - 12.0 - 	13.1 Montréal 5 

18,410 22,828 24,522 26,750 36,997 - 	5.7 - 	5.0 Ottawa-Hull 6 

a a x a x a a Ville de Québec 7 

,614 96,976 93,771 110,630 166,750 - 	2.7 - 	17.9 Toronto 8 

83,085 80,825 97,871 134,132 + 	1.7 
- 
	8.3 
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TABLE 7. Junior Department Store Monthly Sales, by Provrnce, 1981 and 1982 

1982 198' 

January February March April May June June 
Province 

.Janvier Février Mars Avril Mai Join Juin Juillet 

No. 
thousandsdi[is - miltiers de dollars 

1 Newfoundland x x x x * x x x 

2 Prince Edward Island x x x x * S S S 

3 Nova Scotia x ii x * S x x x 

4 New Brunswick x x x x x x x x 

S Quebec 45,070 42,360 49,671 64,018 68,736 61,861 61,122 58,761 

6 Ontario 78,589 75,138 89,797 109,569 119,435 113,290 113,727 104,160 

7 Manitoba 8,905 9,666 11,727 15,046 16,208 14,697 14,544 14,271 

8 Saskatchewan x x x S x a x x 

9 Alberta 17,168 18,126 20,516 25,639 28,490 27,112 27,359 26,040 

10 British Columbia 18,072 17,470 20,195 25,468 26,234 28,142 24,774 24,912 

11 Yukon and N , 
Territori 

12 CANADA 195,6i 191,4 227,240 506,449 29',172 287,131 7/1,R4H 

TABLE B. Junior Department Store Monthly Sales, by Selected Metropolitan Area, 1981 and 1982 

1982 	 1701  

Selected metropolitan January February March April May June June July 

areas 

Janvier Eévrier Mars Avril Msi Juin Juin JwLlet 

No. 
thousands of dollars - milliers de dollars 

1 Calgary 7,274 7,513 8,171 10,894 11,613 10,654 11,486 10,903 

2 Edmonton 6,420 6,874 7,965 10,154 11,373 10,834 10,873 10,245 

3 Halifax-Dartmouth a * x x * x * * 

4 Hamilton 3,521 3,661 4,337 5,146 5,485 5,360 5,902 5,234 

5 Montreal 23,532 21,278 24,251 32,806 34,205 30,704 31,729 30,014 

6 Ottawa-Hull 7,798 7,515 9,449 13,108 12,711 11,648 10,835 9,923 

7 Quebec City x a x a x a x x 

8 Toronto 22,306 20,968 24,310 29,084 31,978 31,394 31,616 27,923 

9 Vancouver 7,160 6,602 7,613 9,307 9,500 10,423 9,810 9, 

10 Winnipeg a a a S * S S 



ABLEAU 1. Ventes aensuelles des grands maqasins populaires, par province, 1981 et 1982 

Change - Variation 

August September October Novecrer Decee*er June! June 
May 1982 1982/1981 

Province 

AoOt Septembre Octobre Novembre Décembre Juin/ Juin 
Mai 	1982 1982/1981 

NO 
thousands of dollars - milliers cia dollars 

x x x x a x a Terre-Neuve 1 

a a a a a a a 11e-du-Prince-douard 2 

a a a a a a a Nouve1le-fcosse 3 

a x a a a a a Nouveau-Brunswick 4 

63,470 58,986 65,385 71,481 118,520 - 	10.0 + 	1.2 Uuébec 5 

107,967 109,779 117,725 136,152 228,657 - 	5.1 - 	0.4 Ontario 6 

14,320 13,224 15,072 17,596 27,703 - 	9.3 + 	1.1 Manitoba 7 

a a a a x a a Saskatchewan 8 

29,213 24,763 28,071 32,081 50,544 - 	4.8 - 	0.9 Alberta 9 

24,575 74.flR9 26,330 3 ?,fl?R 51303 7.3 13.A rr1ombie_Britannique 10 

n et 	lea 	Territoires 11 

S Nord-Duest 

aNADA 12 

TABLEAU 8. Ventes mensuelles des grands maqasins populaires, par certaines zones m6tropolitaines, 1981 et 1982 

1981 Change - Variat ion 

August September October November December June! June Certaines zones 
May 1982 1982/1981 métropolitaines 

AnUt Septembre Octobre Noveubre Décesbre Juin/ Juin 
Mac 	1982 1982/1981 

NO 
thousands of dollars - milliers de dollars  

11,790 9,744 11,197 12,147 19,169 - 	8.3 - 	7.2 Calgary 1 

12,089 10,091 11,159 12,963 20,212 - 	4.7 - 	0.4 [dmoriton 2 

a a a a a a a t-  talzIaa-flartmouth 3 

4,789 5,020 5,499 6,814 11,880 - 	2.3 - 	9.2 Hamilton 4 

32,090 30,463 33,871 35,876 60,079 - 	10.2 - 	3.2 Montréal 5 

11,014 11,318 11,855 13,920 21,689 - 	8.4 + 7.5 Ottawa-Hull 6 

x X a a a x x Villa cia Québec 7 

7,946 29,853 32,614 36,694 63,646 - 	1.8 - 0.7 Toronto B 

10,179 11,412 19,015 

+ 

	9.7 
+ 

6.2 Vancouver 

10 
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TABLE 9. Number of All Department Store Locations, by Provioce, 1981 and 1987 

1982 

Province January February March April 

Janvier Février Mars Avril 

No. 
number - nombre 

1 Newfoundland 15 14 14 14 

2 Prince Edward Island 7 7 7 7 

3 Nova Scot ia 30 30 30 30 

4 New Brunswick 27 26 26 26 

5 Quebec 163 163 164 164 

6 Ontario 294 294 296 297 

7 Manitoba 37 37 38 38 

8 Saskatchewan 26 26 26 27 

9 Alberta 82 82 82 82 

10 British Columbia 99 98 98 100 

11 Yukon and Northwest 7 7 7 7 

Terr 	tories 

12 CANADA 787 784 788 792 

fl 

May 

Ma i 

14 

7 

30 

26 

164 

297 

38 

28 

82 

101 

7 

794 

June June 

Juin Juin 

14 15 

7 7 

30 30 

26 26 

164 160 

298 286 

38 37 

28 26 

82 68 

102 96 

7% 7F3 

TABLE 10. Nt.uber of All Department Store Locations, by Selected Metropolitan Area, 1981 and 1982 

1982 

Selected metropolitan 
areas January February March April 

Janvier Février Mars Avril 

No. 
number - nombre 

1 Calgary 27 27 27 27 

2 Edmonton 31 31 31 31 

3 Halifax-Dartmouth 11 11 11 11 

4 Hamilton 24 24 24 24 

S Montreal DII 80 80 80 

6 Ottawa-Hull 31 31 31 31 

7 Ouebec City 17 17 17 17 

8 Toronto 86 86 87 88 

9 Vancouver 40 39 39 39 

10 Winnipeg 29 29 30 30 

1981 

lay 	Juie June 

lax 	Juin Jiun 

7 	27 22 

31 	 31 24 

Ii 	 11 11 

24 22 

30 	80 80 

51 	 31 30 

37 	17 17 



Province 

271 

Terre-Neuvo 1 

Ile-du-Prince-douard 2 

Nouvelle-Ccosse 3 

Nouveau-Brunswick 4 

Québec 5 

Ontario 6 

Manitoba 7 

Saskatchewan 8 

Alberta 9 

Colombie-Britannique 10 

Yukon et 	les 	Territoires 11 
du Nord-Ouest 

CNIADA 12 

13 - 

ABLEAU 9. Nore de points de vente de lenseuithle des grands maqesins, par provInce, 1981 et 1982 

981 

July 

Juil let 

August 

AoOt 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

Décembre 

number - nombre  

15 15 15 15 15 15 

7 7 7 7 7 7 

30 30 30 30 30 30 

26 27 27 27 27 27 

160 162 159 160 163 163 

286 291 291 292 294 294 

37 37 37 37 37 37 

25 26 27 26 26 26 

67 72 80 80 82 82 

96 96 96 97 99 99 

7 7 7 7 7 7 

10 156 770 776 778 787 787 

TABLEAU 10. Mombre de points de vente cle Penseithie des grands magasins, par certaines zones nétropolitaines, 1981 et 1982 

1981 

Certaines zones 
July August September October November December métropolitaines 

Juillet AoCit Septembre Octobre Novembre Décembre 
No 

number - nombre 

22 26 27 27 27 27 Calgary 1 

24 27 30 30 31 31 Edmonton 2 

11 11 11 11 11 11 Halifax-Dartmouth 3 

23 24 24 24 24 24 Hamilton 4 

80 80 80 80 80 80 Montréal 5 

30 31 31 31 31 31 Ottawa-Hull 6 

17 19 15 15 17 17 Ville de Québec 7 

85 85 85 86 86 Toronto 8 

40 40 40 40 40 Vancouver 9 

9 29 29 29 29 29 Winnipeg 10 



TABLE 11. Nunber of Major Department Store 

1982 

Province 	January 

Janvier 
No.  

Locations, by 

I ebruary 

iévrier 

- 	 14 	- 

Province, 1981 

March 

Mars 

and 1982 

April 

Avr&1 

May 

Mai 

JUfle 

Juiii 

number - nombre 

1 Newfoundland 9 8 8 13 8 13 

2 Prince Edward Island 3 3 3 3 3 3 

3 Nova Scotia 5 5 5 5 5 5 

4 New Brunswick 6 6 6 6 6 6 

5 Quebec 58 58 58 58 513 58 

6 Ontario 110 110 111 112 112 113 

7 Manitoba 18 18 18 18 18 18 

8 Saskatchewan 14 14 14 14 15 15 

9 Alberta 51 51 51 51 51 51 

10 British Columbia 59 59 59 60 61 61 

11 Yukon and Northwest 6 6 6 6 6 6 

Territories 

12 CANADA 339 338 339 341 343 344 

TABLE 12. P&gnher of Major Department Store Locations, by Selected Metropolitan Area, 1981 and 1982 

No. 

Selected metropolitan 
areas 

1982 

January 

Janvier 

February 

Vévrier 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

1981 

Jirie 

Juin 

number - nombre 

1 Calgary 15 15 15 15 15 15 11 

2 Edmonton 19 19 19 19 19 19 14 

3 Halifax-Dartmouth 4 4 4 4 4 4 4 

4 Hamilton 15 15 15 15 15 15 13 

5 Montreal 32 32 32 32 32 32 32 

6 Ottawa-Hull 13 13 13 13 13 13 13 

7 Quebec City 6 6 6 6 6 6 

8 Toronto 40 40 41 62 42 42 

9 Vancouver 26 26 26 26 26 26 . 

10 Winnipeg 13 13 13 13 13 13 1 
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1 A8IEAU 11. Nombre de points de vente des grands magasins traditionnels, per province, 1981 et 1982 

981 

July August September October Noveeer Decerier 
Province 

JulIet Aocit Septembre Octobre Novernbre Décembre 
NO 

number - nombre 

9 9 9 9 9 9 Terre-Neuve 	 1 

3 3 3 3 3 3 tle-du-Prince-rdouard 	2 

5 5 5 5 5 5 Nouvelle-1cosse 	 3 

6 6 6 6 6 6 Nouveau-Brunswick 	 4 

60 61 58 58 58 58 Québec 	 5 

108 110 110 110 110 110 Ontario 	 6 

18 18 18 18 18 18 Manitoba 	 7 

13 14 15 14 14 14 Saskatchewan 	 B 

40 45 50 50 51 51 Alberta 	 9 

60 60 59 59 59 59 Colombie-Britannique 	10 

6 6 6 6 6 6 yukon et 	les Territoires 	11 
dii Nord-Iluest 

328 337 339 338 339 339 CINADA 	 12 

TABLEAU 12. Nnmbre do points rio vente den qrands maqasins traditionnels, par on nines tunes métropolLtalnes, 1981 et 1982 

1981 

Cprtaines zones 
July August September October November December métropolitaines 

Juillet AoCit Septembre Octobre Novembre Décembre  
No 

number - nombre 	- 

12 14 15 15 15 15 Calgary 

14 16 19 19 19 19 Edmonton 2 

4 4 4 4 4 4 Halifax-Dartmouth 3 

14 15 15 15 15 15 Hamilton 4 

32 32 32 32 32 32 Montréal 5 

13 13 13 13 13 13 Ottawa-Hull 6 

8 10 6 6 6 6 Ville de Québec 7 

1] 40 40 40 40 40 Toronto A 

'6 26 26 26 26 26 Vancouver 9 

3 13 13 13 13 13 Winnipeg 10 
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TABLE 13. Nimther of Junior Department Store Locations, by Province, 1981 and 1982 

1982 

Province January February March April May 

Janvier Février Mars Avril Mai 

No. 
number - nombre 

1 Newfoundland 6 6 6 6 6 

2 Prince [dward Island 4 4 4 4 4 

3 Nova Scotia 25 25 25 25 25 

4 New Brunswick 21 20 20 20 20 

5 Quebec 105 105 106 106 106 

6 Ontario 184 184 185 185 185 

7 Manitoba 19 19 20 20 20 

B Saskatchewan 12 12 12 13 13 

9 Alberta 31 31 31 31 31 

10 British Columbia 40 39 39 40 40 

11 Yukon and Northwest 1 1 1 1 1 

lerr tories 

12 CANADA 448 446 449 451 451 

TABLE 14. Ntjnber of Junior Department Store Locations, by Selected Metropolitan Area, 1981 and 1982 

1982 

Selected metropolitan 
areas January February March April May 

Janvier Février Mars Avril Mai 

No.   ______________________ 
number - nombre 

1 Calgary 12 12 12 12 12 

2 Cdmonton 12 12 12 12 12 

3 Halifax-Oartmouth 7 7 7 7 7 

4 Hamilton 9 9 9 9 9 

5 Montreal 48 48 48 48 48 

6 Ottawa-Hull 18 18 18 18 18 

7 Quebec City 11 11 11 11 11 

8 Toronto 46 46 46 46 46 

9 Vancouver 14 13 13 13 13 

10 winnipeg 16 16 17 17 17 

June 

Juin 

6 

4 

25 

20 

106 

185 

20 

13 

31 

41 

452 

June 

Juin 

12 

12 

7 

9 

48 

18 

11 

47 

14 

17 
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JABLEAU 13. Nombre de points de vente ties grands maqasins populairea, par province, 1981 at 1982 

98 1 

July Auqust September October November Oeceer 
Province 

Juillet Aoit Septembre Octobre Novernbre Décembre  
NO 

number - nombre 

6 6 6 6 6 6 Terre-Neuve I 

4 4 4 4 4 4 tle-du-Prince-douard 2 

25 25 25 25 25 25 Nouvelle-cosse 3 

20 21 21 21 21 21 Nouveau-Brunswick 4 

100 101 101 102 105 105 Québec 5 

178 181 181 182 184 184 Ontario 6 

19 19 19 19 19 19 Manitoba 7 

12 12 12 12 12 12 Saskatchewan 8 

27 27 30 30 31 31 Alberta 9 

36 36 37 38 40 40 Colombie-Britannique 10 

1 1 1 1 1 1 ukon et 	les 	Territoir'i 11 
riu Nord-Ouest 

428 433 437 440 448 448 CN4ADA 12 

IABLEA(J 14. Nombre tie points de vento ties grands magasins populaires, per certaines zones métropolitaines, 1981 et 1982 

1981 

Cortaines zones 
July August September October November December métropolitaines 

Juillet AoCjt Septembre Octobre Novembre Décembre 
NO 

number - nombre 

11 12 12 12 12 12 Calgary 1 

10 11 11 11 12 12 Edmonton 2 

7 7 7 7 7 Halifax-Dartrcuth 3 

9 9 9 9 9 9 Hamilton 4 

48 48 48 48 48 48 Montréal 5 

17 18 18 18 18 18 Ottawa-Hull 6 

9 9 9 9 11 11 Ville de Québec 7 

45 45 45 46 46 Toronto 8 

74 14 14 14 14 14 Vancouver 9 

4 16 16 16 16 16 Winnipeg 10 
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TABlE 15. Department Store Cumulative Sales, by Department, Canada, 1981 and 1982 
January-June 

TABLEAU 15. Ventes cianulativea des qrands maqasins, par rayon, Canada, 1981 
Janv ler-juin 

Department 

Rayon 

No.  

et 	1987 

Sales - Ventes 

1981r 	 1982 

Change 
1982./1981 

Variation 
1982/1981 

thousands of dollars per cent 

milliers de dollars pourcentage 

1 Women's and misses' dresses, housedresses, aprons and uniforms - 
Robes, robes de menaqe, 	tabliers et uniformes pour dames et 
jeunes 	lilies 92,661 88,557 - 	4.4 

2 Women's and misses' coats and suits - Manteaux et tailleurs pour 
dames et 	jeunes 	filles 65,399 61,849 - 	5.4 

3 Women's and misses' sportswear - Vêtements sport pour dames et 
jeunes 	lilies 233,990 234,461 + 	0.2 

4 Furs - Fourrures 11,001 12,398 + 	11.9 

5 Infants' and children's wear and nursery equipment - Vêtements pour 
bébés et enfants et 	articles de chambres d'enfants 110,089 115,934 + 	5.3 

6 Girls' 	and teenage qirls' 	wear - Vêtements de 	fillettes et d'ado- 
lescentes 77,684 78,950 + 	1.6 

7 Lingerie and women's sleeperwear - Lingerie et 	vOtements de nuit pour 
dames 75,451 77,789 + 	3.1 

8 Intimate apparel - Sous-vAtements 52,134 51,360 - 	1.5 

9 Millinery - Chapeaux 5,578 6,187 + 10.9 

10 Women's and girls' 	hosiery - Ram pour dames et 	fillettes 48,521 50,691 + 	4.5 

11 Women's and girls' gloves, mitts and acessories - Gants, moufles 
et 	articles de parure pour dames et 	fillettes 65,647 62,638 - 

12 Women's, misses' 	and children's footwear - Chaussures pour dories, 
jeunes 	lilies et enfants 118,436 115,993 - 	2.' 

13 Men's clothing - Vêtements pour horemes 179,445 174,892 - 
14 Men's furnishings - Articles d'habillement pour homes 167,246 172,576 + 	3. 

15 Boys' clothing and furnishings - VAtements et articles d'habille- 
sent pour garcons 51,797 54,008 + 	4.3 

16 Men's and boys' 	footwear - Chaussures pour homes et qarcons 78,262 75,805 - 	3.1 

17 Food and kindred products - Produits alimentsires et connexes 307,174 322,526 + 	5.0 

18 Toiletries, cosmetics and drugs - Articles de toilette, cosmétiques 
et médicaments 212,584 227,070 + 	6.8 

19 Photographic equipment and supplies - Appareils et 	fournitures photo- 
graphiques 64,588 62,742 - 	2.9 

20 Piece goods - Tissus è is pièce 30,287 25,969 - 	14.3 

21 Linens and domestics - Literie et linge de maison 123,493 121,886 - 	1.3 

22 Smallwares and notions - Menus articles 45,875 43,722 - 	4.7 

23 China and glassware - Porceisine et verrerie 58,031 54,646 - 	5.8 

24 Floor coverings - RevAtements de plancher 73,615 65,236 - 	11.4 
25 Draperies, curtains and furniture coverings - Tentures, 	rideaux et 

housses 81,338 77,911 - 	4.2 

26 Lamps, pictures, mirrors and all other home furnishings - Lampes, 
tableaux, miroirs et 	autres articles d'ameublement pour la maison 44,563 39,701 - 10.9 

27 Furniture - Meubles 285,862 220,958 - 22.7 

28 Major appliances - Gros appareils menagers 246,060 193,974 - 	21.2 

29 Television, 	radio and music - TélAvision, radio et musique 158,318 160,992 + 	1.7 

30 Housewares and small electrical appliances - Articles de menaqe et 
petits appareils électriques 163,470 164,783 + 	0.8 

31 Hardware, 	paints, 	wallpaper, 	etc. - Quincaillerie, 	peinture, 
papier-tenture, 	etc. 154,518 154,733 + 	0.1 

32 Plumbing, heating and building materials - Matriel do plomberie, 
chauffage et construction 53,573 54,614 + 	1.9 

33 Jewellery - Bijouterie 93,250 88,649 - 	4.9 

34 Toys and games - Jouets et 	jeux 60,085 62,617 + 	4.2 

35 Sporting goods and luggage - Articles de sport et valises 153,421 156,520 + 	2.0 

36 Stationery, books and magazines - Papeterie, 	livres et revues 111,790 114,444 + 	2.. 

37 Gasoline, oil, auto accessories, repairs and supplies - Essence, 
huile, accessoires d'automobile, reparation et 	fournitures 93,168 98,121 + 	5. 

38 Meals and lunches - Repos et casse-croites 114,160 115,044 + 

39 Repairs and services - Services et 	travoux do reparation 34,884 42,803 + 22. 

40 All other departments - bus autres rayons 156,185 162,272 + 	3." 

41 ALL DEPARIMINTS - TOTAL - TOIJS RAYONS 4,353,716 4,266,021 - 	2.0 



Calgary 
Edmonton 
Hali fax-Dartmouth 
Ham ii ton 
Montréal 
ri! t awa-Hull 

bee City - Ville de Québec 
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no uver 

:inipeg S 
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E3LE 16. Total Department Store Cunulative Sales, by Province, 1981 and 1982 
January-June 

TAIILEAU 16. Total des ventes cisnulatives des grands Inaqasins, par province, 1981 et 1982 
Janvier-juin 

Province 

Sales - Ventes 

1981 1982 

Change 
1982/1981 

Variation 
1982/198 1 

triousands OF dollars per cent 

milliers de dollars pourcentage 

Newfoundland - Terre-Neuve 47,918 48,114 + 0.4 
Prince Edward Island - tle-du-Prince-Edouard 23,344 23,539 + 0.8 
Nova Scotia - Nouvelle-Ecosse 100,483 103,622 + 	3.1 
New Brunswick - Nouveau-Brunswick 83,191 85,319 + 2.6 
Québec 781,890 755,750 - 	3.3 
Ontario 1,529,152 1,497,688 - 	2.1 
Manitoba 217,520 223,452 + 2.7 
Saskatchewan 124,290 119,807 - 	3.6 
Alberta 638,503 649,503 + 1.7 
British Columbia - Colombie-Britannique 792,345 743,892 - 	6.1 
Yukon and Northwest Territories - Le Yukon 

et 	les Territoires du Nord-Ouest 15,084 15,335 + 	1.7 

ANADA 

S 
4,353,716 4,266,021 - 2.0 

IABLL 17. Total Department Store Cumulative bales, by Selected Metropolitan Area, 1981 and 1982 
January-June 

TABtEAU 17. Total des ventes cunulatives des grands maqasins, par certaines zones rnétropolitaines, 
1981 et 1982 
Janvier-juin 

Selected metropolitan areas 

Certaines zones rnétropolitatnes 

Sales - Ventes Change 
1982/19 81 

Jo 1 	o2 Variation 
1982/1981 

thousands of dollars per cent 

milliers de dollars pourcentaqe 

255,346 263,002 + 3.0 
295,358 290,455 - 	1.7 
52,307 54,676 + 4.5 

115,738 112,413 - 	2.9 
479,908 457,519 - 4.7 
167,881 175,242 + 4.4 
103,933 100,945 - 2.9 
630,735 604,768 - 	4.1 
485,858 447,519 - 	7.9 
196,560 202,639 + 	3.1 
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TABLE 18. Pjor Department Store Curnflative fa1e;, by Province, 1981 aPd 1987 
January-June 

TABLEAU 18. Vent.es ctsnulatives des qraricls magasiris traditionnels, par province, 1981 eL 1982 
Janvier-juin 

Sales - Ventes 	Change 
1982/1981 

Province 
V 

1981 	1982 	
an at ion 

 1982/1981 

thousands of dollars 	per cent 

milliers de dollars 	pourcentaqe 

Newfoundland - Terre-Neuve 
Prince Edward Island - 11e-du-Prince-Edouard 
Nova Scotia - Nouvelle-Fcosse 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
British Columbia - Colombie-Britarinique 
Yukon and Northwest Territories - Le Yukon 

x x x 
x x x 
x x x 
x x x 

453,046 424,033 - 6.4 
965,609 911,874 - 	5.6 
143,271 147,202 + 2.7 

x x x 
503,262 512,454 + 1.8 
663,732 608,309 - 	8.4 

et les Territoires du Nord-Iltiest 	 x 	x 	x 

CANADA 	 2,898,862 
	

2,767,482 	- 4.5 

TABLE 19. Major Department Store [ijaulative Sales, by Selected Metropolitan Area, 1981 and 1982 

January-June 

TABLEAU 19. Ventes ct,nulatives des grands magasins traditionnels, par certaines zones métropoli-

tames, 1981 et 1982 
Jarivier-juin 

Sales - Ventes Change 

Selected metropolitan areas _______________________________ 1982/1981 

Certaines zones métropolitaines 1981 1982 
Variation 
1982/1981 

thousands of dollars per cent 

milliers de dollars pourcentaqe 

Calgary 200,382 207,183 + 	3.4 

Edmonton 241,090 236,836 - 	1.8 

Halifax-Dartmouth x 
86,274 

x 
84,904 

x 
- 	1.6 Hamilton 

Montréal 310,219 290,743 - 6.3 

Ottawa-Hull 111,978 113,015 + 0.9 

Quebec City - yule de Québec X X 

Toronto 478,563 444,729 - 	7. 

Vancouver 433,546 396,914 -8.4 

Winnipeg x x 
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Ii. lunior Department Store Cumulative Sales, by Province, 1981 and 1982 
.J;inuary-June 

A131iAU 2(). Ventes cunulatives des grands maqasins populai.res, par province, 1981 et 1982 
.]ivier-juin 

Province 

Sales - Verites 

1981 1982 

Change 
1982/ 19 81 

Variation 
1982/1 981 

thousands of dollars 	 per cent 

rnilliers de dollars 	 pourcent age 

Newfoundland - rerre-Neuve 
Prince Edward Island - tle-du-Prince-douard 
Nova Scotia - Nouvelle-cosse 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
British Columbia - Colombie-Britannique 
Yukon and Northwest Territories - Le Yukon 

et les Territoires du Nord-Ouest 

1' PNADA 

x x x 
x x 

x x x 
x x 

328,845 331,716 + 0.9 
563,543 585,818 + 4.0 
74,250 76,249 + 2.7 

x x x 
135,241 137,051 + 	1.3 
128,612 135,581 + 5.4 

x x x 

1,454,853 1,49B,538 + 3.0 

IABLF. 	21. 	Junior Department 	Stori 
Jivary-June 

TABLEAU 21. Ventes cijnulatives des 
1981 et 1982 
Janvier-juin 

CuliulaL 	ve 	jales, by 	1ecLed 

grands magasins populaires, 

Metropo 	i tan A'ea, 	1981 	and 	1982 

par certaines zones métropolitaines, 

Sales - Ventes Change 
Selected metropolitan areas  1982/1981 

Certaines zones rnétropolitaines 
1981 1982 

Variation 
1982/1981 

thousands of dollars per cent 

niilliers de dollars pourcentage 

Calgary 54,964 56,119 + 	2.1 
Edmonton 54,269 53,620 - 	1.2 
Halifax-Dartmouth x x x 
Hamilton 29,464 27,510 - 	6.6 
Montréal 169,690 166,776 - 	1.7 
Ottawa-Hull 55,900 62,229 + 	11.3 
Debec City - Ville de Québec x x 

ronto 152,174 160,040 + 	5.2 
\iricouver 52,312 50,605 - 	3.3 

nriipeg x x x 
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TABLE 22. Sales and Market Share of Department Stores by Type of Organization, Cada, 1981 and 1982 

TABLEAU 22. Ventes et parts de marché des grands maqasins par type d'organisation, Canada, 1981 et 
1982 

Department stores 

Grands niagasins 

Period 	 Major 	 Junior 

Total 

Période 	 Traditionnels 	Populaires 

Sales 	 Sales 	 Sales 
Distri- 	Distri- 	Distri- 

Ventes 	 Ventes 	 Ventes bution 	 bution 	but ion 

'000 	 '000 

1981: 

January - Janvier 
Febrtary - Février 

March - Mars 

April - Avril 

May - Mai 
June - Juin 

July - Juillet 

August - AoOt 

September - Septembre 

October - Octobre 
November - Novembre 
December - Décembre 

Year - Année 

1982: 

January - Janvier 
February - Février 

March - Mars 
April - Avril 

May - Mai 
June - Juin 

July - Juillet 

August - AoOt 

September - Septembre 

October - Octobre 

November - Novembre 

December - Dcernbre 

Year - Annde 

643,821 100.0 442,269 68.7 201,552 31.3 

568,767 100.0 381,684 67.1 187,082 32.9 

688,718 100.0 471,588 68.5 217,130 31.5 

793,595 100.0 521,698 65.7 271,897 34.3 

822,881 100.0 532,820 64.8 290,061 35.2 

835,934 100.0 548,803 65.7 287,131 34.5 

757,743 100.0 485,895 64.1 271,848 35.9 

786,492 1011.0 499,216 63.5 287,276 36.5 

848,390 100.0 575,366 67.8 273,024 32.2 

892,549 100.0 591,596 66.3 300,954 33.7 

1,036,498 100,0 686,067 66.2 350,430 33.8 

1,542,685 100.0 972,086 63.0 570,598 37.0 

10,218,073 100.0 6,709,088 65.7 3,508,983 34.3 

600,079 100.0 404,404 67.4 195,675 32.6 

577,906 100.0 386,451 66.9 191,455 33.1 

694,447 100.0 467,207 67.3 227,240 32.7 

791,728 100.0 506,180 63.9 285,547 36.1 

811,119 100.0 504,670 62.2 306,449 37.8 

790,742 100.0 498,570 63.1 292,172 36.9 
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, 	 ABLF 23. Department Store Monthly Sales as a Percentage of 
1982 
June 

tABLEAU 2. Proportions procentuelles mensuelles des grands 
de detail, par province, 1981 et 1982 
Juin 

Total Retail Trade, by Province, 

maqasins en re1ation ai total du 

1981 and 

commerce 

Province 1981r 1982 

per cent - pourcentaqe 

Newfoundland - Terre-Neuve 6.9 6.5 

Prince Edward Island - tle-du-Prince-douard 13.6 13.0 

Nova Scotia - Nouvelle-Fcosse 8.3 7.7 

Ontario 10.2 9.0 

Manitoba 13.1 12.5 

Saskatchewan 6.8 6.4 

Alberta 12.8 12.7 

British Columbia - Colombie-Britannique 13.8 14.1 

Yukon and Northwest Territories - Le Yukon 
et les Territoires du Nord-Buest 12.4 12.2 

FIANADA 10.1 9.4 



AOl F 24. Depo to,., 3 Store Monthly SI o.k F 11 	 oF 	lii ri 	1981 and 1 98F' 

1982 

	

january 	February 	March 	April 	 Man 	 Jime 	 Some 	 iuly 

Deparirierot 

	

Janviec 	1dvr,er 	Mars 	 Ann) 	 Miii 	 Sum n 	 Join 	 Juillel 

340 
300usanonm or aouiars 

rnilliers do dollars 

1 	Women's and misses' 	dresses, housedresses, 45,563 46,324 49,956 61,422 55,996 34,779 38,589 42,117 
aprons and uniforms 

2 	Women's and misses' coats and suits 28,018 36,932 37,386 35,287 91,781 54,347 30,899 63446 

3 	Women's and mosses' 	sportswear 98,814 104,190 120,456 146,437 159,327 113,690 101,823 1 13,346 
4 	lurs 18,413 17,186 16,269 16,249 16,455 17,921 10,899 18,902 
5 	Infants' 	and children's rican 	and mursare 61,548 60,1313 60,661 00,996 70,940 67,120 63,773 89,974 

equipment 

6 	Cons' and teenage qinlo' 	wear 35,182 39,071 44,171 54,035 49,386 43,281 38,437 57,438 

7 	Lingerie and aor,meri's sleepwear 40,016 40,592 45,360 53,301 51,133 44,395 41,166 43,564 
intimate apparel 32,235 28,340 29,431 33,805 32,265 29.431 28,072 31,142 

9 	Millinery 1,709 1,194 1,029 1,228 1,319 1,142 1,048 1,200 

10 	Women's and girls' hosiery 20,962 21,493 24,768 26,088 26,116 26.223 22,706 24,402 

11 	Women's and girls' 	gloves, mitts 	and 34,682 36,123 41,945 49,058 45,061 36,649 44,257 40,17 

accessories 
12 	Women's, misses' 	and children's Footwear 07,084 94,059 109,852 127,461 115,719 104,305 91,070 9ri. 

13 	Men's c)nthing 171,023 144,954 153,997 186,966 365,246 191,568 136,527 164. 
14 	'0' 	 3,1 	:11 11 : 011 II'.., 0100 0,0110 110,9? 1i:',1 F, 

liru,oiomoFiiroi:.-ol,,r -114030 i 4,.')! ''.11),: Ii': 

18 	Toiletries, cosmetics and drugs 168,715 136,298 145,774 176,578 121,014 167,698 131,644 143,364 

19 	Photoqraphic equipment 	and supplies 54,019 47,465 45,858 62,039 57,622 $2,117 44,789 53,225 

20 	Piece gosds 26,758 27,466 31,482 32,866 31,185 31,091 28,897 30,163 

23 	Linens and dosestics 105,895 1134,167 108,155 118,515 114,625 106,454 108,185 131,078 

22 	Samallaares and notions 35,714 32,999 34.159 43,815 43,739 41,995 32.666 45,703 

23 	China and glassware 79,696 04,356 87,916 89,585 94,417 88,675 62,805 84,634 

24 	Floor coverings 59,108 53,602 56,326 65,293 61,679 62,160 61.476 65,529 

25 	Draperies, curtains and Furniture coo- 74,144 67,185 66,471 74,750 67,791 63,883 64,087 71,954 

erinqs 

26 	Lamps, 	pictures, mirrors and all 	other 44,900 43,607 45,553 55,147 51,304 50,536 46,884 50,140 
home furnishings 

27 	Furniture 2013,925 197,657 199,513 228,763 217,091 196,515 192,493 212,771 

28 	Major appliances 67,844 57,690 57,243 65,702 61,359 57,572 60,446 72,255 

29 	Telesision, 	radio and music 119,077 113,548 121,728 143,699 135,821 334,059 115,667 118,265 

30 	Housewares and small electrical appliances 128,912 337,5379 125,454 150,298 142,848 141,682 332,266 138,204 

31 	Hardware, 	paints, 	wallpaper, etc. 109,649 96,519 116,389 150,983 140,726 141,579 121,033 151,045 

32 	Plumbing, heating and building materials 33,209 31,260 11,762 43,256 34,229 33,689 28,448 33,305 

33 	Jeraellery 112,886 115,175 119,253 135,470 328,962 119,789 104,228 113,723 

34 	Toys and gaees 71,482 67,604 69,407 86,052 75,209 69,867 62,883 70,143 

35 	Sporting rpoods and 	luggage 106,210 109,124 120,995 159,494 151,440 133,323 132,515 135,546 

36 	Stationery, books and mnaga2ines 65,695 77,322 78,563 93,255 96,064 94,589 87,607 97,991 

37 	Casoline, oil, auto accessories, repairs 44,631 44,780 41,673 55,367 51,576 47,686 38,558 47, 1 '- O 

and supplies 
38 	Meals and lunches 1,490 959 799 797 741 753 2,106 

39 	Repairs and sersices 4,313 4,271 4,298 5,961 5,070 5,450 4,750 6. 

40 	811 other departments 60,107 58,607 64,395 84,704 80, 70 3 70,706 71,970 77, 

41 	TOTAL ALL FIPARHLNTS 2,685,020 2,618,121 2,703,992 0,324,766 3,120,611 2,909,103 2,694,152 0,038, /71 

(1) At 	selling salue. 
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633L[AU 24. Stocks(1) iinansuals ties qramde nagastins, per rsyi, CwiIa, 1981 at 1982 

'RI 	 Chanqe - Variation 

August September 	October November 	December 	3mm! June 
May 1982/1981 
1982 

Rayon 

AoOt Septembre 	Octobre Noveabre 	O8cembre 	Juan! Juin 
mat 1982/1981 
1982 

thousands of dollars per cant 

m1Iiers is dollars 	 pourcenteqe 

40,505 42,691 61,182 53,746 45,831 - 	17.1 • 16.0 Robes, robes i6t adnaqe, tebuiers Pt mi- 	 1 
formes poor daises et jeutem fines 

62,840 65,741 78,809 60,150 35,304 . 	8.1 • 	11.2 Mmtteaux at tatileurs pour dames at Jeunes 	2 
111 1ev 

115,724 112,960 145,499 137,605 98,255 - 	18.4 • 	11.7 Vbternents sport 	pour dames at Jaunes 	lilIes 	3 

20,839 23,072 26,692 25.164 21,781 * 	9.0 - 	5.2 lourrures 	 4 

76,715 68,559 96,112 77,985 67,443 - 	8.6 • 	5.2 Vdtameot a pour hdoém et enlanta at art tries 
tic chambres denfants 

52,219 45,414 58,640 47,906 34.701 - 	12.4 • 	12.6 VVtmrnents de fillettes et dadolescentes 	 6 

44,197 43,945 66,918 68,621 40,855 - 	13.2 • 	7.8 LingerIe at nVteeents de unit poor dames 	 7 

30,697 26,044 333,582 17,252 11,897 - 	8.8 * 	4.8 Soos-n6temants 	 8 

1,035 1,372 2,302 3,278 3,027 - 	13.4 • 	9.11 Chupeaun 	 9 

26,819 21.432 26,808 26,604 20,860 - 	6.8 * 	5.5 Bias pour dames at 	Filiettes 	 10 

46,955 41,520 62,417 58,659 37,112 - 	18.2 - 	16.7 Giants, soul lam at articles aim parure pour 	11 
dames et 	fillelles 

11 .112 85,055 107,164 97,725 94,195 - 	9.9 * 	14.5 Chaussures pour dames, jeulme lilies at 	 12 
etifa,,t M 

216 161,877 217,065 199,866 166,687 - 	8.3 11.0 V8tnemotu poor hmesea 	 13 
'(31 27. 't - 	Il.A III -t.tA 	psr 	I, .ee ... . 	¶5 

115,621 15,457 2117,6116 2033,145 .199* - 	.2 • 	2/.2 Art 	* 	teSty, 	eo.it  

earnest .9 

53,831 48,302 73,471 60,613 44,962 - 	9.6 • 	16.4 Appareils at 	fournatures pholnqraplttqies 	19 

29,533 26.989 11,103 31,952 30,923 - 	0.3 • 	7.6 lassos h 	Is pièce 	 20 

105,339 94,525 130,265 129,646 119,640 - 	7.1 - 	1.6 laterie ci 	linqa tic matson 	 21 

42,259 58,554 84,062 38,944 42.553 - 	4.0 - 	1.6 Menus art Leles 	 22 

85,099 80, 187 97,388 98,820 106,239 - 	6.1 i 	7.1 Porcalaine at 	verrecie 	 28 

63.686 58,111 65,319 59,510 66,289 • 	0.8 • 	1.1 RevVtesentn is-  plaricher 	 24 

68,332 61,324 80,445 76,572 76,095 - 	5.8 - 	0.1 lerntnrc's, 	rideotis 	at 	1,ous4es 	 25 

52,239 46,732 62,781 56,350 43,282 - 	1.7 • 	7.8 lampes, 	tthleimis, miroars at 	nutres articles 	26 
d'amei,blemmnt 	pour 	La maims,, 

207,412 188,708 242,562 214,534 237,373 - 	7.8 • 	2.1 Meuhlas 	 27 

69,592 63,851 86,627 85,708 81,194 - 	6.2 - 	3.8 Ores mpareilq rn4ners 	 28 

116,717 310,165 154,115 169,488 128,857 - 	1.3 • 	15.7 ldIdvision, 	rmdio et 	sutiqtai 	 29 

136.469 129,367 166,700 166,421 125,107 - 	0.33 • 	7.1 Art tries He s8naqe et petits appareLls 81cc- 	30 
tr ques 

146.709 119,215 172,310 182,527 121,138 * 	11.6 • 	17.11 I)uincaallerirn, 	peanture, 	papior-tenture, 	SI 
etc. 

31,853 77,256 16,505 32,824 34,101 - 	1.6 • 	133.4 Matdriel tie ploeberie, chaiffat 	at cons- 	72 
truct LOfl 

112,761 1112,865 144.247 180,658 108,515 - 	7.1 • 	16.9 Vijouterte 	 33 

86,882 96,178 141,697 112,172 55,006 - 	7.1 • 	11.3 Jo,iets at 	ens 	 54 

124,985 129,106 188,390 157,774 123,644 - 	32.0 • 	0.6 Articles ne uport 	ct 	valises 	 15 

09,680 86,411 115,662 100,573 74.564 - 	3.5 • 	33.0 Papa-terte, 	lacres at 	rernims 	 36 

434 41,012 62,225 55,509 87,423 - 	7.5 • 	23.7 Essence, lautle, 	amceosOirms dautoeshLie, 	37 
r6parat ton at fournitures 

350 1,314 1,524 1,386 1,381 - 	3,1 - 65.2 8epot ," 	,-i-.c-cro0tes 	 SR 

,1150 5,572 6,800 5,825 4,462 v 	7.5 • 	14.7 Irri 	.t 	Irovaus 	tie 	rdparat ion 	 39 

S .219 67,976 912,234 80,2613 77,034 - 	12.4 - 	1.33 1,nt 	. 	1 ,,ynOs 	 40 

,,583 2,777,197 3,771,324 3,417,585 2,844,203 - 	6.8 • 	8.0 101131 , 	IlUS 331331136 	 41 

• 	teor tie yenta. 
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TA&{ 25. Dmpart.ant Store *iothly Stixini, Seonally Mjaitod, by Departint, Ciia, 19111 and 1987 I 

1982 	 'I 

Department 	
January 	 1ebuary 	March 	 April 	 May 	 Juse 	 Ji.g,e 

Janvier 	 fAnner 	Mars 	 Avril 	 Mat 	 Juin 	 Juin 

millions do dollars 

1 Women's and misses' dresses, ho,isedresses. 
aprons and uniranins 

2 Women's and misses' coats and stilts 

Women's and misses' sportswear 
4 Furs 
S Infants and childrm,,'s wear and nursery 

equipment 

6 Girls' and teenage girls wear 
7 Lingerie and women's sleepwear 
8 Intimate apparel 
9 Millinery 

10 Women's and girls' hosiery 

11 Women's and girls' gloves, mitts and 
accessories 

12 Women's, misses' and children's footwear 

1/ 	cvi and k,i.Jrcul yr'ivt' 
ill Iniletr,es. cosiset cs and drugs 

19 Photographic equipment and supplies 
20 Piece goods 

21 Linens and 'Invest its 
22 Smalluares and otioris 
23 China arid glassware 
24 Floor coverings 
25 Draperies, curtains and furniture cov-

er ings 

26 lamps, pictures, mirrors and all nlher 
horns furnishings 

27 F,,rntl,,re 
28 Major appliances 
29 lelesisinn, radio and music, 
1)0 Housewares and small electrical appliances 

511,757 46,835 46,74(1 61,023 48,544 52,300 45,1)91 

59,366 41,467 45,721 04.990 47,470 50,274 45,122 

139,724 112,137 736,283 123,492 123,672 122,090 109,239 
18,866 19,567 20,677 18,994 18,939 23,717 22,965 
71,823 69,3543 68,204 74,084 68,219 74,379 70,564 

47,493 44,100 46,861 49,419 45,864 48,299 42,760 
$1,292 48,741 47,738 67,605 46,571 49,153 45,593 
11,930 29,542 31,1703 33,128 30,081 32,147 30,663 

73,207 21,237 25,686 26,077 25,846 28,049 24,257 

40,955 32,013 44,195 45,593 43,449 42,190 50,681 

106,031 103,471 107,973 115,027 107,516 107,586 94,139 

8, !67 1'i7',111, 164.516 13(1,455 167,156 185,1)21) 166,079 

167,311', 611,371 16(1,669 166,929 165,497 181,256 1421 

58,544 55,116 51,148 60,414 55,204 60,277 51,761 

29,644 27,755 11,547 30,804 29,915 32,177 29,888 

116,704 136,351 110,531 108,1155 101,899 103.575 105,115 
40,307 58,107 17,158 40,197 38,261 39.1116 39,327 

159,870 94,516 97,974 88,018 90,093 97,577 86,529 

59,724 56,610 555,765 63,688 59,017 60,268 59,690 
77,5S5 67,538 67,934 69,516 62,251 65,602 65, 92 2 

51,070 49,428 07,5(11 54.225 46,468 50,551 46,925 

215,15111 21)4,819 1955,5111 207,1)44 191,957 192,210 188,341) 
69,637 55,197 55,147 60,818 8,796 60,247 63,301 

126.1)26 124,398 124,785 134,901 150,771 138,505 119,071 

141,033 129,060 126,257 136,830 131,5519 143,971 130,386 

11 Hardware, paints, wallpaper, etc. 

32 Plumbing, heating anti building materua 

33 Jewellerc 175,575 321,0)31 (23,1190 374,390 170,941 128.77? (1,553 

34 torn 	arid ramea 86,599 94, 9 58 84,813 92,074 82,167 86,501 78,0411 

35 Sporting floods and 	luggage 142,715 133,218 328,880 139,381 129,902 (57,607 1 36,712 

36 Stationery, books and magazines 96,445 92,222 9(3,553 93,022 519,487 99,530 91,31)6 

37 Gasoline, 	nil, 	auto 	accessories, 	r'7,., cr' ... ... ..- ... 
and scupylies 

39 Meals and lunches ... ... ... •.. . 	 . 	 . ... -. 

39 Repairs ito) services ... . 	'' ''' .' ''' ''' 
40 III 	014cr departments ... ... ..' . .. 	, ... - 

41 TOTAL ALL OLPARTS438IS 3,027,526 2,882,601 2,920,690 3,1 31,549 2,930,977 3,109,013 2,878,' 

Ii fmch department, 	il,,di 	the 	"lntI 	ill 	3epartnwnts". ha been adju9tml separately. icerrfire, Ira' 	-ye, niiiTipartmeots aiftj,FtE 
"164,il 	all 	departments". 
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Change - Variation 

August September October November December Jose! 
Rayon 

Ray 1982 

JulIet Aoiit Septembre Octobre Noveobre Ddcembre Join! 
mai 	1982 

No 
thousands of dollars per cent 

silliers 	ale dollars po,ircentage 

45,963 45,989 50,600 51,973 46,503 50,872 + 	7.7 Robes, robes de mAnage, tthliers ci asu- 1 
forces pour dames at jetties lilies 

50,113 47,435 49,165 49,355 49,261 45,778 -a- 	5.9 Marateous et tailleurs pour dames et 	jeunes 2 
lilies 

111,616 116,267 130,095 128,983 120,469 12$,659 * 	0.3 I/eLements sport pour dames et jeunea 	lilies 9 
20,202 18,928 19,971 20,328 20,307 20,106 * 	14.7 lourrures 4 
73,498 72,409 72,036 81,394 72,1170 75,708 9.11 I/elements pour bAbes et enfarats at articles 5 

cia charnbres d'enlents 

46,821 47,357 46,111 49,117 42,156 48,296 * 	5.4 0ten,ents cia 	lilletles at d'odolescmntes 6 
46,409 43,863 47,608 50,279 51,021 52,869 .• 	5.5 Lingerie at 	uAtements ale stilt 	pour dames 7 
31,982 30,754 31,189 35.655 31,443 31,691 -a 	6.9 Sous-uëteeaents 8 

-. ... ... ... Chapeaun 9 
23,889 23,803 23,071 24,651 24,685 24,276 + 	8.5 Ras you' dames at 	fillettes 10 

50,830 48,668 46,329 47,180 43,428 44,596 - 	2.9 Gants, moufles at articles cia parure pour Ii 
dames et 	filletles 

69.546 84,877 91,358 96,994 98,696 104,415 * 	0.1 Clnaussures pour dames, jetties lilies at 12 
enfont 5 

170,347 167,552 162,867 169,902 164,556 182,672 * 	14.0 V8tennents poor hcanmes 13 
119,291 140.1% 154,097 141,217 139,1181 142,257 -a- 	8.2 Articles 	d'habillement 	pour Itiroans 14 

c 42,491 - 	4.2 VèLemnnts nt 	articles d'haballar,ent 	pour 15 
garqons 

- - - 86,616 a 	8.9 Chaussures pour hronrnes at garçons 16 
- 	- 	- - 	- - ... -. Produats alimentaores at connenes 17 

- c- , 	-ic- 1,-.c I 	-- - cl 170,279 * 	10.9 Articles do 	toiletta, cosmAtiques at 	mAd,- 18 
consents 

,ti17 57,837 55,944 54,665 45,784 50,738 + 	9.2 Appareils at 	fournitures photographiqums 19 

37,858 28,695 29,747 30,614 71,560 31,435 * 	7.5 lassos 8 Is pi6ce 20 

113,966 112,562 114,802 122,740 119,085 119,674 * 	1.7 I/aLerts ml 	lange ale maloan 21 

41,356 41,134 42,996 42,932 40,712 42,018 -a 	2.7 Menus articles 22 

85,588 85,576 88,187 88,090 83,857 98,775 e 	2.8 Porcelairie ci 	verrerie 23 

64,1186 62,452 61,873 63,167 61,805 60,813 * 	2.1 Resêteoaents ale plancher 24 

70,956 70,403 71,6911 76,068 75,653 74,402 -.- 	5.4 lentures, radeasn et housses 25 

48,990 50,171 50,956 52,200 50,213 52,304 * 	8.8 Lampes, 	tableaus, macsirs at 	eutres articles 26 
d'ameublement poor Ia matson 

214,883 220,196 227,870 245,666 215,288 215,121 + 	0.1 Meubies 27 

76,179 78,624 79,950 84,384 78,837 74,152 * 	2.5 Gras appareils mAnagers 28 

125,079 123,799 127,669 139,121 125 9 530 123,524 -a 	6.0 lAlAvasion, 	radio et musiqus 29 

139,208 199,564 142,749 147,172 144,400 143,958 * 	9.2 Articles ale mAnage at patois appareils Alec- 30 
t r iques 

-. Cluincaullerie, 	peanture, 	papoer-tenture, 31 
etc. 

MatAriel de ploraberue, chaiflaqe at eons- 32 
truct ion 

119,020 115,822 118,571 122,275 112,920 120,085 * 	6.1 Bijouteria 33 

81,017 81,228 76,824 80,171 83,204 99,195 * 	5.0 Jouets at Jeus 34 

138,106 128,790 133,496 144,608 134,781 144,593 + 	5.9 Articles do sport at valises 35 

92,794 84,377 89,861 92,755 91,279 93,742 -a 	10.1 Fapeterie, 	lisces at revues 36 

• -. ... .,. ... ..• ... ... Essence, huile, 	accessoires d'automohile, 37 
reparation at 	fournuturns 

Repas at casse-crodtes 38 
Services at 	tenuous ale rdparal ion 39 

- bus autres rayons 40 

2,971,521 3,013,193 3,187,136 3,4104,193 3,083,503 -a- 	6.1 TOTAL, IIJJS RAWJ6 41 

1,1103,478 
I 	Chaque rayon, incluani "Total, 	toys raynns", 	a Ate ajustal ondivyduelleinent. En consequence, is sane ales rayons ye correspsr.1 pam so "Total, tous 

rayons". 
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73: 	 '' 	' 	 •.  

1982 

Department 	
3aiiusry 	 February 	March 	 April 	 May 	 June 

Jannier 	 fdnrier 	 liars 	 Ayril 	 Man 	 Juin 
	

Jiiin 
No.  

1 	Women's and uinses' dresses, housedresses, 5.533 4.41 3.63 1.51 2.58 2.53 2.04 
aprons and uniForms 

2 	Women's and misses' costs and Suit8 2,69 3.71) 2.62 2.144 3.39 6.23 548 

3 	Women's and misses' 	sportssear 3.93 1.39 3.05 3.18 2.73 2.60 2.23 
4 	Furs 4.40 5.06 5.53 73.82 28.14 29.87 37.42 
5 	Infants' and children's sear and nursery 3.99 3,97 3.32 3.37 3.24 3.16 3.231 

equi3iseflt 

6 	Girls' and teenage girls' sear 4.72 3.95 2.90 3.19 7.16 3.13 2.69 
7 	Lingerie and women's sleepsear 4.47 3.95 3.66 3.53 3.16 2.97 2.72 
8 	Intimate apparel 4.84 4,28 3.47 3.44 3.23 3.01 2.80 
9 	Millinery 1.25 1.34 3.13 3.06 1.36 3,29 3.22 

10 	Women's and girls' hosiery 2.78 3.11 2.85 2.73 3.04 3.19 2.91 

11 	Women's and girls' gloves, mitts and 4.28 4.86 3.97 3.83 1.61 3.42 3.70 
accessories 

12 	Women's, misses' and children's footwear 6.72 7.87 5.66 5.32 4.66 4.75 4.18 

17 	Men's clothing $.40 6.93 4.84 5.75 5.17 4.35 3.85 
14 	Men's furnishings '.41 5.95 4.85 5.31 4.66 3.19 3.1131 
15 	Boys' 	clothing and 	f,rr,.sb SA3 6. , 6 6.04 '.63 3.58 3,42 4.01 

15 	Men's ansi boys' 	ru,,Laear 7.29 8.71 6.60 5,'iB 5.56 5.11 
17 	Food and kindred products 0,83) 0.58 0.70 0.59 0.58 0.71 0. 
18 	Toiletries, cosmetics and drugs 5.04 4.06 3.82 4.28 4.25 4.15 3.. 

39 	Photographic equipment and supplies 5.98 5.97 4.67 5.54 5.22 3.81 3.1 
20 	Piece goods 6.92 7.34 6.40 6.91 6.84 7.74 6.46 

21 	Linens and domestics 4.47 7.36 5.95 5.97 5.30 4.30 4.56 

22 	Smalisares end notions 4,11 4.66 4.62 5.65 6.93 6.47 6.42 
23 	China and glassware 113.89 11.27 9,22 8.95 8.74 9.33 7.43 
24 	Floor coverings 6.55 5,56 4.76 5.50 5.46 5.38 4.81 

25 	Draperies, curtains and furniture con- 7,78 7.27 4.87 5.00 4.64 4.03 3.94 
erings 

26 	Lamps, pictures, mirrors and all other 7.39 7.91 6,47 8.11 7.21 7.12 6.02 
home furnishings 

27 	Furniture 5.42 6.34 5.58 6.25 5.27 4.99 3.09 
28 	Major appliances 1.92 2.09 1.332 2.07 1.89 1.62 1.07 
29 	Television, radio and music 4,29 4.83 4.19 5.10 5.43 4,88 4.42 

30 	Housewares and small electrIcal appliances 5.63 4.64 5.31 5.09 4.46 4.57 4.22 

31 	Hardware, paints, wallpaper, etc. 5.38 4.76 5.66 5.74 3.94 4.60 3.80 

32 	Pluebing, heating and building materIals 5.50 4.88 4.30 6.355 2.66 3.06 2.68 

53 	Jeeellery 11,68 10.132 7.74 7.933 7.38 6.87 5.48 

34 	Toys send games 1 3164 8.64 7.15 6.26 6.38 5.68 5.45 

35 	Sporting goods and luggage 5.34 6.79 5.76 5.67 4.32 3.67 3.76 

36 	Stationery, books and magazines 4.92 4.26 4.25 6.62 4.89 4.60 4,33 

37 	Gasoline, oil, auto accessories, repairs 2.84 3.51 2.74 3.05 2.90 2.64 2.1 
and supplies 

38 	Meals and lunches 0.09 0,05 0,04 0.04 0.04 0.04 0.1 

39 	Repairs and smrssces 0.03 0.68 0.56 0.76 0.69 0.76 0.7 

40 	All other departments 3,02 2.97 2.85 2.332 2.11 2.23 2.4 

41 	TOTAL ALL (LPMIItNIS 4.31 4.42 7.94 4.16 3.17 5.62 3.1 1, 

I 

I 
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oeo k vI,Io ) r, y",, 

.hdy 	 August Septedoer 	 October 5bue,rber 	 December 	 Rayon 

Juiliet 	 Aclit Septeidore 	 Uctabre 8loventtre 	 DAcembre 

2.60 2.64 2.52 5.79 2.92 2.0)1 Robes, robes do m6nage, Labliors at ui- 	 1 
Enemas pour dames at jeutes lilies 

9.11 4.06 3.36 2.94 2.82 1.48 Murtteaus at totileuru pour dames at Jeunes 	2 
lilies 

2.83 2-58 1.90 2.88 2.61 1.41 V8tements sport 	poor dames at jettoes lilies 	3 

13.77 9.14 8.25 7.37 5.50 5.12 Fourrures 	 4 

4.48 3.27 2.80 3.79 5.02 1.87 V8te,nnnts pour hAbAs at enfants at articles 	5 
tie chontbres d'enfonts 

4.59 2.30 2.50 3.59 2.67 1.18 V8tements de 	liilettes at dadoleacentes 	 6 

2.93 3.52 2.88 4.04 2.87 0.99 Linqerue at vêtements do nuit pour dames 	 7 

3.41 5.41 7.71 4.47 3.92 2.44 Sou-vAtemests 	 8 

1.36 1.16 0.93 1.08 1.05 0.75 Chapeaus 	 9 

3.86 3.64 2.01 2.45 2.49 1.34 las pour dames at 	falIeltes 	 10 

4.76 4.10 2.50 3.76 2.74 1.05 Casts, 	esulles at 	articles tie parure pour 	11 
dames at 	filiettes 

5.35 4,21 2.97 3.79 1.71 3.01 Chaussuces pour dames, jetnes lilies at 	 12 
poEants 

6.41 6.16 3.94 5.16 3.99 2.42 VRtentents pour huntoes 	 13 

4.88 5.12 3.92 5.05 2.99 1.06 Articles d'hmhi)lement 	pour to,mmes 	 14 

6.71 2.52 3.47 4.98 3.40 1.54 Vêtements at 	articles tihahiliemont 	pour 	15 
qa rgctfls 

.97 5.76 4.17 5.68 4.81 3.24 Chaussurem pour hommen at qarcort$ 	 16 
Produits 	 17 alineritatres at c055enes .67 

.312 
0.47 
3.58 

0.56 
3.45 

0.67 
4.133 

0.63 
4.11 

0.34 
1.51 Articles tie 	Intletta, eosmdtaques at mAd,- 	18 

cattiest 

.30 3.69 3.83 5.66 3.65 1.39 Appareals at 	fouroiturem 3*,otaqruphaqaes 	19 

1.38 6.49 4.74 5.50 5.16 6.70 lisotiS h 	la pibce 	 20 

4.12 4,47 3.69 5.211 5.34 3.02 Literie ml 	1,noe do maisty, 	 21 

6.36 5.66 3.74 4.11 3.88 3.57 Menus articles 	 22 

7.77 9,70 6.72 8.70 5.40 2.94 Porcelain,' at 	uerrterie 	 23 

5.09 5.59 4.42 4.63 4.26 5.39 RenRtettnents tie plancher 	 24 

4.24 4.80 4.12 5.(15 4.131 4.77 lestures, 	rideaut at 	3m,usses 	 25 

5.88 6.51 5.17 6.78 5.31 2.13 Lainpes, 	tableaus, 	siroirs et mutrem 	articles 	26 
daineuhie'oent pour 	Ia nelsen 

4.48 5.44 4.25 5.74 5.17 5.62 Meuliles 	 27 

1.59 1.85 1.62 2.08 2.25 1.97 Eros appmretls mdnaqers 	 28 

4.032 3.93 3.17 4.10 1.79 1.83 TAlininto,,, 	radio 	at 	masique 	 29 

4.40 4.42 4.42 4.85 3.97 1.66 #rt tries do edr,arje at 	petits appareils Alec- 	30 
Ii iques 

5.63 5,91 5.01 6.37 5.30 1.26 Iluincmiiierie, 	peislare, 	puper-tenturs, 	31 
etc. 

3.40 1.51 3,02 1.48 1.50 1.64 Mal,drial 	tie pinmherte, 	chaiffaqe at cons- 	32 
I curt ton 

6.88 6.51 5.64 7.47 4.21 1.60 Flijotterie 	 33 

5.40 6.89 7.139 6.66 2.35 0.72 Josets at jeu. 	 34 

5.40 501 5.65 13.03 5.17 2.11) Orticles tie 	sport 	at 	velines 	 35 

5.10 3.29 3.28 4.97 3.15 1.23 Papeterie, hares at 	reus 	 36 

.64 2.77 2.55 2.77 2.45 2.06 Essence, huile, 	acessoices dautonobile, 	37 
riparat ion at 	fourth 	tures 

0.06 0.06 0.07 0.06 0.04 Rr'pas 	4 	casse-croütes 	 38 

' 0.96 0.90 0.332 0.61 0.46 Serul ........1 	tranotis 	tie 	rdparation 	 79 

2.95 2.90 1 .2f 1.119 1.64 Is 	isles 	ravoss 	 40 

I 3.71 3.21 4.14 3.28 1.82 TOTAl, 	11331) RAYONS 	 41 
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[ilt 1 27. Deprtment (Isre KinlIly sliri --sliok laliori, h, (rportonmot 	ISmreli, 1981 veal 1982 

1982 

Department 	
January 	 February 	March 	 April 	 May 	 June 

]ansier 	 leaner 	Hers 	 AvnjI 	 Mci 	 Juin 	 Juin 
ho. 

1 	Women's and misses' dresses, hoiisedresses, 0.18 0.23 0.29 0.32 0.36 0.36 0.43 
aprons and uniforms 

Women's and misses' coats and culls 0.33 0.31 0.38 0,40 0.22 0.17 0.19 

3 	Women's and misses' 	sportswear 0.26 0.29 0.35 0.34 0,36 0.35 0.41 
4 	Furs 0.21 0.19 0.18 0.04 0.04 0.03 0.03 
5 	Infants 	and children's wear and nursery 0.24 (1.25 0.32 0.34 0.29 0.29 0.30 

equipment 

6 	lirls' 	and leenoqe girls' 	wear 0.21 0.27 0.37 0.34 0.11) 0.30 0.34 
7 	Lingerie and women's gleepaear 0.22 0.25 0.79 (1.31 11.31 0.31 0.34 
8 	Intimate mpparel 0.21 0.27 11.29 ((.31 0.30 0.32 0.32 
9 	Millinery 0.56 0.62 0.82 1.03 0.76 0.72 0.65 

10 	Women's and girls' 	hosiery 0.36 0.32 0.38 ((.39 0.33 0.30 0.32 

ii 	Women's and girls 	gloses, sills and 0.23 0.22 0.27 0.28 0.26 0.26 0.25 
accessories 

12 	Women's, misses' and children's footwear 0.14 0.11 0.19 0.21 0.20 0.20 0.23 

13 	Men's clothing 0.16 0.16 0.21 (1.19 0.18 0.22 0.23 
14 	Men's 	furnishings 0.39 0.17 0.01 0.21 0.21 0.29 0.31 

15 	Boys' 	clothino1 and 	furnishings 0.17 0.17 0.24 0.50 0.26 0.28 0.25 

16 	Meri's and boys' 	Fontiiear 11.13 0.32 0.16 0.19 0.18 0.18 0,1 
I7 	food and kindred products 1.50 1.$7 1.49 1,69 1.60 1.45 3,4' 

18 	Toiletries, 	cosmetics 	amid drugs 0.21 0.22 0.27 0.26 0.21 0.24 0.27 

19 	Photographic eguippent 	and ouppl len 0.10 0.16 0.21 0.21 (1.10 0.25 0.2) 
20 	Piece goods 0.30 0.14 0.17 13.15 0.16 171.13 0,15 

21 	linens and dor,estics 0.21 0,14 0.17 0,18 0,111 11.22 0.21 

22 	Soellwarms and notions [[.22 0.21 1.22 0.20 0.14 0.15 0,15 

23 	China and glassware 0.08 0.09 0 1 11 0.11 0.12 0.10 0.13 

24 	Floor coverings 2.14 3,17 0.22 (1.20 0.18 0.19 0.21 

25 	l)rapenies, curtains and furniture coo- 0.10 0.11 0,20 0.21 0.20 0.24 0.24 

er ings 

26 	Lamps, pictures, mirrors and all other 13.14 0.13 0,16 0.14 0.13 0.34 0.15 

home furnishings 
27 	Furniture ((.17 0.16 0.18 0.17 3.18 0.19 0.30 
28 	MaJor appliances 0.47 11,44 (1,55 0.52 11.51 0.60 0.86 

29 	lelesision, 	radio 	and music 0.22 11,20 0.2" ((.21 0.18 ((.20 0.22 

10 	housewares and mmli 	electrical 	appliances 0,111 0.21 0.20 0.22 0.22 11,22 0.23 

31 	Hardware, 	paints, wallpaper, etc. 0.18 0.213 0.19 0.20 0.24 0.22 0.24 

32 	Plianbisq, heating and building nateriuls 0.19 0.20 0.23 0.20 0.33 0,12 0.14 

13 	Jewel lery 0,09 11.10 0,13 0.15 0.14 0.34 0.17 

34 	loys and games 3.11 0.11 0.14 (1,18 0,14 0.17 0.17 

35 	Spnrtimq rymods and luggage 0.17 11.15 0.18 0.20 0.23 0.26 0.24 

36 	Stationery, books and mnaqnmaisec 0.22 0.22 0.26 0.23 0.21 0,22 0.23 

37 	Cosolime, oil, 	auto accessories, repairs 0.15 0.28 0.35 [1.17 0,33 0.36 0.42 

and supplies 
38 	Meals and lumches 12.92 15.04 22.85 26,53 24.74 26,63 9.'' 

39 	Repairs and nieroices 1.31 1.32 1.81 1.53 1.35 1,36 

40 	All 	other departments 0,29 0,33 0.17 0,411 0.46 0.42 (1. 

41 	TOTAl All FOPARIkLNIS 0.22 0.22 0.26 0.26 0.25 0.26 0.29 



33 [All 27. Rapports .ensuels ventes-stocks 

Juls 	 August 

JuIllet 	 Aolit 
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des grands maqasins, per rayen, Canada, 1981 et 1982 

September 	 October 	 i,neeber 	 December 

Seplembre 	 Octobre 	 Nouao6ire 	 0ee6ire 

Rayon 

No 

(1.41) 0.37 0.41 0.31 0.32 0.46 Robes, robes 	Ir' osinaqe, tiI,ers et 	si- 	 1 
formes pour dames ci Jeules F ii los 

0.15 0.25 0.30 0.36 0.32 0.1)0 Manteaus at tailleuro pour dames et Jeures 	2 
lilies 

0.37 0.39 0.1)2 0.39 0.37 0.59 VAtemets sport pour dames CL jeunes lilIes 	3 
0.07 0.11 0.13 0.15 0.17 0.30 Fourrurmm 	 4 
0.26 0.28 0.34 0.31 0.30 .0.50 0tements poor b$i6s at enfants et articles 	5 

do chambres denfants 

0.26 0.41 0.37 0.32 0.34 0.61 VAtemeritp de f1lettes et d'adoleseentes 	 6 
0.15 0.29 0.15 0.311 0.35 0,79 Lingerie ci vktements do nuit pour da,es 	 7 
0.31 0.29 0.34 0.27 0.25 0.38 Soos-vAtementa 	 8 
0.78 0.81) 1.22 1.16 1.12 1.27 Chapeaus 	 9 
0.27 0.29 0.46 0.45 0.40 0.611 Baa pour dames at 	fillettes 	 10 

0.22 0.24 0.78 0.32 0.35 0.74 Cents, moufles at 	articles do parure pour 	11 
domes et 	fillettes 

0.19 3.24 0.32 0.29 0.26 0.33 Chuussures pour 	lames, jeses fiUes ci 	 12 
enfant s 

0.17 '1,18 0.23 0.22 0.24 0.37 VAtements pour hnmiies 	 13 
0.22 11.211 0.25 0.23 0.31 0.73 Articles ilhahillement 	pour bosses 	 14 
fL'R (LII 11.29 0.24 (3.26 (1.1)5 V6leme,,l s at 	articles dhabillesent 	pour 	11) 

I 
camont S 

.28 0.27 0.25 0.21 0.25 0.61 Appareils et fournitures çliotograpluques 	19 
0.12 0.15 0.20 0.20 0.19 0.15 Iissum h Ia pièce 	 20 

0.25 0.22 0.26 0.22 0.19 0.12 Literie et 	linqe do maison 	 21 
0.16 0.17 0.26 0.26 0.211 0,51 Menus articles 	 22 
0.13 0.12 7.16 0.15 (1.19 0.35 Porcelaine et verrerie 	 23 
0.20 0.18 0.23 3.24 0.22 0.20 Revète'nents de plancher 	 24 
0.25 0.20 0.23 0.22 0.20 0.23 lenturem, rideaus at housses 	 25 

0.18 0.16 0.18 0.37 0.22 0.111 Lampes, 	tdoLeaui, miroirs ci aitres articles 	26 
d'ameublemer,t pour 	Ia maisen 

0.23 0.18 0.22 0.20 0.18 0.19 Meubles 	 27 
0.68 0.53 0.59 0.55 0.44 0.52 Cros appareils sdnagers 	 28 
0.25 0.25 0.29 0,27 0.30 0.50 TêIcision, radio at .maique 	 29 

0.23 0.22 0.22 0.23 0.26 0.52 Articles do m6naqe at petits appareils Alec- 	30 
tr iquea 

0.20 0.17 0.18 0.19 0.17 0.28 Ouircmllleria, 	paintore, 	papier-tenture, 	31 
etc. 

0.32 0.28 0.31 0.33 0.27 0.28 Matdrial de ploeberie, chaffage et cons- 	32 
I ruct ion 

0.15 0.15 0.21 0.16 0.23 0.54 8ijouterie 	 33 

0.20 (1.16 0.13 0,18 0.38 0.92 Jo,eta at jeus 	 34 

0.2) 0.19 0.18 0.15 0.17 0.39 Art lcle8 	ic sport 	at 	valises 	 35 

0.20 0.29 0.30 0.23 0.30 0.69 Papeterie, 	linres at 	revues 	 36 
11.42 0.36 0.36 0.44 0.39 0.45 Essence, huile, acce550ires dautomobule, 	37 

rAparat ion ci 	fournitures 
.110 16.74 16.56 15.46 15.92 22.66 Repas ci casse-croOten 	 38 

0.98 1.21 1.38 1.52 1.87 Services at 	iravaix de rAparation 	 39 

.14 

14 0.13 0.33 0.35 0.30 0.60 (sum autres rayons 	 40 

(.26 0.26 (1.79 0.27 0.29 0.89 TOIAL • 	1LIJS RA51Th 	 41 
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TARII 28. Depirtment Stores' P4,nth-end Arcotjit Receivriile(1), llriadjusled, Ciiada, 19811-198? 

TABLEAU 28. t4xitants a recevoir(1), non désaisonnalisés des grands maqasins a Is fin dii mri, 	ii,, 1)HI1 198? 

Change from 
previous 	 1982/1981 
month 

Month 1980 	 1981 	 1982 
Variation 	 Variation 

Mois par rapport 	 1982/1981 
mu mois 
précédent 

thousands of dollars 	 per cent 

milliers de dollars 	 pourcentaqe 

January - Janvier 1,510,848 1,554,350 1,624,889 - 	9.1 + 4.5 

February 	Févrjer 1,453,884 1,4813,706 1,554,529 - 4.3 + 4.4 

March - Mars 1,388,475 1,476,287 1,537,740 - 	1.1 + 4.2 

April - Avril 1,397,066 1,483,717 1,536,243 - 	0.1 + 	3.5 

May - Mal 1,381,243 1,493,281 1,527,443r - 0.6 + 2.3 

June - Juin 1,359,373 1,5111,535 1,505,560 - 	1.4 + 0.3 

July - Juillet 1,341,270 1,523,351 

August - AoOt 1,346,822 1,512,048 

September - Septembre 1,401,404 1,537,138 

October - Octobre 1,434,563 1,550,904 
November - Novembre 1,490,778 1,622,633 

December - Décembre 1,658,191 1,788,145 

(1) Accounts receivable of department stores aridthe outstandinqs of acceptance companies which are associated exclusively 

with them. 
I 	 IrIi 	r--r-vn,r wti Vo l;rIr 	 "In, 1 qili 	t_rsvii t lent 

I 
I AlIt 1 29. l)npartment Storm' Mouth-mum] Acuouiits 	usu & ;u lu 1, , ' 	u.uuuua I y Aulj meted, (u;Ju , 1 tIll 	1 

TABLEAU 29. I'twitants i recevoir(1), désaisonnalisés des grands maqasins b Is fin du mois, Canada, 1980-1982 

Change from 	 Chaiuqe 
prevIous 	 19132/1981 
month 

Month 1980 	 1981 	 1982 
Variation 	 Variation 

Moia 	 par rapport 	 1982/1981 
au mola 
pr c édent 

millions of dollars 	 per cent 

millions de dollars 
	 pourcent aqe 

January - Janvier 1,420.3 1,470.0 1,538.0 - 	1.6 + 4.6 

February - Février 1,438.8 1,4811.11 1,532.2 - 	11.4 + 3.5 

March - Mars 1,408.9 1,499.11 1,563.1 + 2.0 + 4.3 

April - Avril 1,424.7 1,515.0 1,573.7 + 0.7 + 3.9 

May - Ma.i 1,417.5 1,537.0 1,569•7r - 0.3 + 2.1 

June - Juin 1,420.8 1,563.0 1,569.3 -- + 0.4 

July - Juillet 1,425.6 1,615.0 

August - AoCit 1,430.0 1,595.0 

September - Septembre 1,440.8 1,581.0 

October - Octobre 1,442.6 1,565.0 

November - Novembre 1,441.4 1,570.0 

December - Décembre 1,448.9 1,563.0 

(1)Accounts receivable of department stores and the outstandingsof acceptance companies which are associated exclusi 

with them. 
(1) tea montants a recevoir des grands magasiris et 	lea créarmees activea des aociétés dacceptation do prèts gui travail 

exciusivemnent 	avec ces maqarnins. 



Department Store Sales and 	Ventes et stocks des grands 
Stocks, MCD, Seasonal 	magasins MDC et coefficients de 
and Trading Day Factors 	corrections des variations 

saisonnières et des jours 
cornmerciaux 



IAHLE ([3. I) icirlm 	1 	,)a 	,lv,, 4)) a.( 	 ird Ic ding flay limIters, 1982 a,.i 	'II' 

1982 

Department 	 arch 	 April 	 Maa 	- 	June 
	

July 

PVC 	 Mars 	 Sari) 	 '4o 	 lain 
	

Juillet 	 AoSt 

1 	Women's and mIsses 	dresses, housedresses, 5 86.81 110.111 128.92 115.40 98.71 

aprons and unafornrs 
2 	Women's and misses' coats and suits 6 105.85 99.45 55.75 41.36 47.82 

3 	Women's and misses' sportswear 3 48.53 99.35 107.84 98.52 90.25 

4 	Furs 12 67.11 26.19 18.47 17.20 47.90 

5 	Infants' and children's wear and nursery 5 85.38 101.02 91.01 87.91 91.36 

equilasent 

6 	Girls' and teenage girls' 	wear 4 91.29 100.97 931.84 87.19 82.53 

7 	Lingerie and women's sleepwear 3 73.67 84.09 96.04 88.99 91.88 

8 	Intimate apparel 4 93.21 107.40 106.68 112.14 103.59 

9 	Millinery 32 57.58 73.52 63.94 60.82 62.19 

10 	Worsen's and girls' hosiery 3 92.17 106.61 97.57 84.53 72.78 

II 	Women's and girls' gloves, mitts and 4 77,06 86.97 89,53 82.70 69.94 

acceas or ins 
12 	Worsen's, misses 	arid children's fsoLwesr 6 90.00 109.69 104.36 95.02 78.24 

13 	Men's clothing 4 92.79 92.57 86.66 95.80 72.81 

34 	Men's furnishings 5 69.59 78.14 78.57 103.77 77.70 

IS 	Rry' 	1t( , .191r1 	fr'ch:nri' 6 94.89 99.19 95,97 7.'6 78.95 

18 	Iox1etirs, 	casmetics 	and 	drqa 84.11" 91.72 91.77 87.92 09.14 

19 	Pbotoqrapilic equippent 	and supplies 4 72.92 81.65 88.71 98.57 103.16 

20 	Piece goods 5 309.05 107.95 304.36 91.00 77.75 

21 	Linens and domestIcs 3 77.07 64.43 89.52 95.71 133.85 

22 	Omallwares and -mit ions ii 91.75 93,39 77.68 76.98 84,82 

23 	China and glassware 4 7$.31 77,6.5 87.93 84.35 83.51 

24 	Floor rroaerrnqn 5 98.16 98.94 11111.15 95.78 102.81 

25 	Oraperies, curtains and Furniture con- 3 92.69 107,71 101.49 105.86 112.96 

Cr ings 

26 	Lamps, pictures, mirrors and all other 4 83.01 87.59 82.20 80.27 88.88 

home furniahinqs 
27 	furniture 4 94.45 91.17 105.50 100.66 122.83 

28 	Major appliances 5 89.95 90.03 101.15 101.15 122.44 

29 	Television, radio and music 4 85.20 77.82 75.05 72.82 86.17 

30 	Housewares and small electrical appliances 3 75.48 86.01 96.511 89.54 98.55 

31 	Hardware, paints, aallpaper, etc. 4 79.75 106.64 321.05 112.69 100.89 

32 	P1irbing, heating and building materials 7 85.1)8 131.89 120.16 126.52 110.00 

33 	Jeriellery 3 69.88 80.23 87.84 88.76 76.37 

58 	Toys and games 4 49.44 66.82 611.34 57.13 66.15 

35 	Sporting goods and luggage 3 70.99 102.38 115.79 120.15 135.32 

36 	Stationery, books and •sgazrnes 4 75.61 19.20 81.52 80.97 75.68 

37 	Gasoline, oil, auto accessories, repairs 5 86.113 106.75 97,40 101.78 301119 

and supplies 
38 	Meals and lunches 3 95.51 95.34 94.92 96.64 98.83 

59 	Repairs and services 7 92.90 91.50 92,77 100.34 91.76 

40 	All other departments 4 84.56 134.27 1(4.65 310.37 101.48 

41 	TOTAL ML DEPARTMENTS 3 64.43 93.93 95.17 93.10 91.90 

91.77 

105.31 

96.08 
91,66 

304.29 

139,25 
72.45 
95.5(1 
60.51 
81 . 11 

74.52 

97.90 

81.88 
72.97 

138.5) 

I 
90.03 

95.69 
83.44 
76.95 
91.04 
93.62 

83.16 

96.66 
101.32 
87.75 
88.09 

89.25 

94.72 

73.86 
57.84 
84.05 

1111. 

II 

	 I 
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(LtAU 30. Vten des gramds .aqasins, *4)C at coetfictents cinds do corrt Ions des variations nslenrvii8rns at dee jo,u8 cercoie, 1982 at 1983 

1983 

.'11tedeer 	 October 	 November 	 Deesober 	 Jamuary 	 T'ruary 	
RaySi 

Septeitra 	 Octobre 	 4Dvembre 	 Décembre 	 Janvier 	 F6vrier 
90 

102.25 95.41 105.80 142.27 56.55 65.80 Robes, robes 	ta mnaqe. tobliers et trio- 	 1 
forces pour dames et jetties flUes 

151.00 163.41 149.76 159.25 72,75 68.40 Manteaux at tailleurs pour dames et jeunes 	7 
till as 

124.99 103.27 116.94 151.12 58.72 63.76 ORtements sport pour dames et jeones filles 	3 

103.49 127.36 172.25 246.52 169.10 116.20 Fourrurec 	 4 

313.10 113.19 116.66 161.72 67.80 67.55 (IRtements pour b6bs 	it entants et articles 
do chambres denFants 

117.06 98.74 120.71 159.57 50.35 61.21 VOleme,ts do fillettes et dadolescentes 	 6 

92.29 91,96 141,57 259.37 53,38 53.54 t,inijprie Ct 	u8tement.s tIe nuit 	pour dames 	 7 

105.10 89.96 98.17 141.17 76.05 70.02 5nci-uRtement9 	 8 

91.00 141,75 207.05 256.36 79,43 56.47 Chapesus 	 9 

115.89 112.55 117.83 165.37 80.51 72.52 Ran pair dames et 	fillettes 	 10 

106.35 304.55 149.28 245.83 57.41 57.34 Gants, mouf lam et articles do perure pour 	II 
dames et 	fillettes 

126.98 321.15 124.13 136.25 59.65 55.15 Chaussurms pour dames, jetties filtes et 	 12 
enfants 

110,93 310.20 13,18 191.80 65.06 59.32 9teeients pour hoomes 	 13 

99.20 94.59 153.55 269.67 57.18 56,24 Art icIest dhahallement pour Fotates 	 14 

107.17 100.88 320.69 198.55 53.57 53,93 V8tenents ot 	art ides d'hebilleiiest pour 	15 
qarqorri 

' .50 110.09 122.42 360.69 63.55 58.17 Chaumsures pour homes et oarcons 	 16 

.39 95.1)6 317.44 342,20 82.08 97.09 Produiti alteortaicos et ronnenest 	 37 

.68 93.59 334,19 228.08 75.50 75.10 Articles do 	toi1'tte, cosmtiqiem et 	robi- 	18 
ranont S 

':99 87.22 334,47 241.33 69.31 59.14 Appreils et 	fniirn*tures ¶*tttoilraphiques 	79 

16.23 117.64 117.79 96.86 83.93 86.63 Tissi; 	Ti 	In 	pièce 	 20 

12.17 100.26 103.72 164.14 101.01 63.94 lulerie et 	Iintpr do matson 	 21 

117.51 114,10 113.97 150.211 105.59 111.66 H 	!I 	art Ic Leo 	 22 

96.62 85,10 719.69 271.96 65,75 59,59 Pi''elaino M 	serrerip 	 23 

104.82 118.30 122.66 105.76 811.114 82.08 Rov6teents do plamctrr 	 24 

105.31 1117.69 111.15 118.67 74.52 67.93 letlirem, 	rid'stj, 	t, t 	Iriussen 	 75 

99.71 96.49 157.56 222.19 74.03 66.09 Lampirs, 	P#,leaiin, 	miroirs 	'1 	sitres 	articles 	26 
daneublenent pour 	Is maison 

106.94 99,35 102.92 100.25 104.55 74.60 Mo'iilen 	 27 

10.97 105.24 100.59 377.18 94.64 70.27 Gre 	ppparailn 	#naJers 	 26 

131.39 104.45 330.92 212.18 87.32 6,9 T#l6siriimn, radio et mumigno 	 29 

93.14 89.86 323.38 223.58 67.32 73.11 Articles de m4naqe et 	potits poprireits Alec- 	10 
19'103 

96.92 107.136 105.55 342.86 70.71 67.03 Qu&noailler;e. 	peinture, papier-torture, 	11 
etc. 

100.05 312.35 98.78 300.63 67.44 69.69 Materiel 	do ploinberie, chmffaqe et cons- 	32 
tort Lrifl 

99.87 80.88 339.35 331.73 86.83 52.35 Bijouterie 	 51 

60.09 100.24 231.65 383.77 34.02 97,83 boots ot jeos 	 34 

83,44 79.40 309.20 394.64 72.58 $6.71 Articles tIe sport 	et 	sal ises 	 35 

17.65 87.32 126.37 241.57 76.03 68.97 Popetr'rie, 	liures 	et 	retool 	 36 

"1.76 119.96 124.13 337.57 73.07 69.10 tssence, 	Ptuile, 	accessotros dautomobile, 	37 
r6pnrat Ion et 	fournitures 

'.36 100.49 111.65 146.87 114.22 79.92 Repaa Ct 	casse-crotites 	 118 

' "1.75 
1.55 

330.91 
90,63 

176.45 
96.46 

732,79 
161.17 

83.97 
611.34 

78.66 
67.59 

Sersices et 	trasaun 	to rAparat ion 	 39 
Toui noIre. 	rayon 	 40 

iii .89 101.31 123.87 182.98 72.42 67.48 TOTAL, 	13115 RAYONS 	 41 
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TABLE 31. Depart.omt Store StocI, lCD and Seaaixial Ft',rs, 1982 and 1981 	 - 	 - 

19(1: 

Department 	 MrD 	 (lu 	 I 	 lu, 	 ii, 	 I 	 A 

MDC 	 Mars 	 Asril 	 Plai 	 Juin 	 ).jillet 	 AoOt 

3 	Women's and misses' dresses, housedremses, 4 106.88 120.18 111.23 85.62 91.70 87.62 
aprons and uniforms 

2 	Women's and misses' coats and auits 4 85.51 19.45 66.95 68.32 126.89 132.10 

3 	Women's and misses' sportswear 3 103.59 118.58 114.51 93.12 101.61 99.14 
4 	furs 3 79.68 85.55 86.78 92.52 93.18 109.49 
S 	Infants 	and children's wear and nursery 4 89.94 109.33 103.09 90.24 122.61 105,60 

equiTollent. 

6 	Girls' 	and teenage girls' 	wear 3 94.24 109.34 107.73 89.61 122.76 11(1.74 
7 	Lingerie and women's slmepwear 4 94.40 111.97 109.79 90.32 93.94 10fl,41 

8 	Intimate apparel 3 94.33 1(11.43 107.26 91.55 97.47 99.69 
9 	Millinery ... .., ... ... 

10 	Women's and girls' hosiery 4 97,26 107.71 108.66 93.49 102.01 112.52 

31 	Women's and girls' gloves, mitts and 3 94.91 107.60 103.71 87.34 94.83 96.11 
accessories 

12 	Women's, misses' and children's footwear 3 101.74 312.77 107.63 96.95 105.48 109.51 

13 	Men's clothing 3 93.89 101.36 101.78 91.92 96.30 116,11 

18 	Men's furnishings 4 92.75 107,76 108.80 89.86 100.13 102.18 

15 	Boys' clothing and furnishings 4 98.38 102.11 95.76 89.12 122.87 98.47 

36 	Men's and boys' 	footwear 4 100.12 117,00 112.48 94.76 102.09 
17 	Food and kindred products ... ... ... ... 
19 	ToiLetries. comnetics and drugs 3 90.11 105.78 104.61 92.52 96.78 

39 	Photographic equipment and supplies 4 85.96 102.69 104.38 96.47 97.10 
20 	Piece goods 4 100.43 106.76 104.24 96.64 101.31 

21 	linens and domestics 3 97.85 109.68 112.50 102.78 97.69 93,42 

22 	Snraltwsrns and notions 4 91.93 (09.00 114.11 134.84 110.72 102.40 

23 	China tail glassware 3 94.56 101.79 104.80 95.79 98.87 99.14 

24 	floor 005erir,qs 3 95.95 1(12.52 104.51 101.14 10L85 101.86 

25 	Draperies, curtains and furniturm con- 3 97.99 107.54 108.90 97.19 101.70 96.76 

I 'igs 

26 	Lamps, pictures, mirrors and all other 4 95.90 101.70 310.58 99,97 302.59 104.11 

hose furnishings 
27 	furniture 3 100.63 110,49 133,01 102.24 99.16 94,15 

29 	rlaJI,r 	appliances 4 103.80 308.0' 304.36 95,56 95.17 88.57 

29 	Ides ision, 	radio and music 3 97,55 (06.67 (03.90 96.79 94.74 94.26 

30 	Housewares and rasall electrical appliances 5 97,78 309.64 309.35 98.01 99.49 97.67 

31 	Hardware, paints, wallpaper, 	eLi'. ... ... ... .., ... 

32 	Plumbing, heating and building materials ... ,. 	. ... ... . 	. 	. 

33 	3"wellery 3 96.88 107.1(1 106.63 93.31 95.67 97.21 

(4 	(ny's aol games 4 81.9$ 95.61 91.33 90.77 86.97 ((16.79 

35 	Sporting qoo'ils and 	luggage 4 93.89 114.43 116,58 96.89 98.52 96.87 

36 	Stationery, books and magai'ines 	 4 	 86.97 	 100.25 	 107.35 	 9(33 	 105.61 	 106.1 

37 	Gasoline, oil, auto accessories, repairs 	 ... 	 ... 	 ... 
and supplies 

38 	Memlo and lunches 	 ,,, 	 . -. 	 ,,, 	 - 
39 	Repairs and serutces 	 .,. 	 ... 	 ... 	 -.- 	 , . 
40 	All uther deprtsefltS 	 ,.. 	 ... 	 ... 

41 	TOTAL ALL DEPARTMENTS 	 2 	 95.32 	 106.17 	 306.47 	 93,57 	101.35 	 1011. 



98.82 Robes, robes do 	oénaqo, tobliers at 	ni- 	 1 
formes pour danes ml jeimes lii las 

85.64 Mocteano at tailleurs pour dames at jeunes 	2 
fil len 

92.89 Vêtements sport pour dames at jeunes filles 	3 
87.88 Fourrures 	 4 
85.90 Vktements pour bdh8s at mifants at art tries 

rim chambrea denFants 

98.55 V8terver,ls rim 	filtetteu 	et dadolescentes 	 6 
03.08 Lingerie at vktenents do nuit Pour duneS 	 7 
95.88 Sous-v8Lmments 	 8 

Chapeanu 	 9 

92.43 tIns pour dames ml 	filtettes 	 10 

90.86 Cants, emufles ret ertLCIeS do parure pour 	11 
dames et 	fillettes 

90.73 Chaussures pour dames, jetties hUes at 	 12 
en I ant s 

91.85 Aêtevrenrts pour hmuves 	 13 
88.21 Articles dhabillement pour benseres 	 14 
96.76 YCtements at 	articles d'hrlrtiieusvurt 	pour 	15 

gaiçons 

88.98 Chaussuras pour homines at narconn 	 16 
Produits olimentaires at c0000xes 	 17 

84.98 ,lrticlps do 	toilette, moandtiques at ut6.li- 	18 
cement a 

89.42 Appareils at 	Iour'ritures photographlques 	19 

98.98 Tissus 4 Ia piece 	 20 

97.77 Literie at 	huge do matson 	 27 
86.46 Menus art trIes 	 22 
89.23 Porcelaino at 	verrerse 	 23 
94.57 RevRten'entv rim plancher 	 24 
99.35 lenturpa, rideauc at housees 	 25 

89.86 Lampes, 	tableauu, miroirs at 	aitres articles 	76 
datneuble'eent pour 	Is maisen 

96.45 Meubles 	 27 
104.39 Gros appare tin odnagers 	 28 
91.05 Idlduiston, radio at mrstoue 	 29 
90.44 Articles do mdnage at poUts appareila dIme- 	30 

I r t gums 

Oujncaillenie, 	peinture, 	papter-tenture, 	31 
etc. 

Matririel do ploerberie, 	rhrairfuge at cons- 	32 
truct ion 

93.58 Rijouteris 	 33 
79.85 Jouets at Jeun 	 34 
83.24 Articles do sport et valises 	 35 

83.78 Papeterle, hires at reouns 	 36 
Essence, butte, ocessuires d'autoembtle, 	37 

reparation at 	fournitures 
Repas et casne-croOtes 	 38 
Services at travous do reparation 	 39 
bus autres rayorrs 	 40 

90.82 101AL, IOJS RAYOR6 	 41 

84.23 117.96 115.58 90.11 89.88 

133.55 152.18 122.79 77.03 70.87 

86.67 113.07 114.13 79.62 82.92 

115.63 131.27 123.74 107.59 97.80 

94.99 118.41 108.17 89.28 83.33 

98.51 119.47 113.67 72.03 73.90 

92.09 133.47 114.34 77.53 78.28 
83.29 108.22 118.66 100.71 100.95 

92.58 108.98 107.81 86:0; 90:;; 

89.34 332.55 134.65 83.38 84.91 

92.79 110.72 99.15 90.35 82.01 

99.15 128.29 121.95 91.17 76.06 

98.50 132.80 120.80 75.40 83.82 
97.75 110.80 331.05 80.75 86.36 

121.50 106.46 88.13 80.87 

125:97 132:39 89:19 103.00 

28 134.73 132.50 88.30 98.95 

90.59 108.45 101.41 98.57 90.17 

82.16 106.37 1119.1111 99.91 90.77 

89.71 102.91 95.46 101.27 88.65 
91.20 130.44 117.80 107.64 88.85 

87.59 103.62 96.28 108.63 90.54 

85.35 305.98 101.05 102.31 95.58 

91.52 120.75 112.05 82.76 87.98 

82.82 98.91 99.18 110,09 94.73 

79.99 103.37 108.60 109.15 98.55 
86.24 710.98 119.24 303.96 94.56 

90.71 313.46 115.09 86.98 91.49 

90.89 89.95 
55.78 85.00 
85.51 74.43 

79.68 89.16 

92.35 88.70 

86.57 318.05 124.57 
124.87 176.87 734.89 
96.56 130.58 112.81 

	

124.99 	 323.82 

	

118.52 	 135.38 

iII FRU 31. Stocks den grands •aqssins, P4X at coefficients ike carrot tans des variations saisonnikroo, 1982 at 1983 

3983 

	

ember 	 October 	 Sove.iiker 	 December 	 January 	 February 	
Rayon 

	

Seplevibre 	 Octobre 	 Sovembre 	 Occembre 	 Jonvier 	 1vrier 



Department Store Sales and 
	

Ventes des grands magasins et 
Number of Locations, by 	nombre de points de vente, par 
Province and Selected 	 province et pour certaines zones 
Metropolitan Area, 1981 	métropolitaines, 1981 
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TABLE 32. Total Department Store Monthly Sales, by Province, 1981 

January February March April May June 

Province 
Janvier Février Mars Avril Mai Juin 

No. 
thousands of dollars - milliers de dollars 

1 	Newfoundland 	5,882 6,070 7,708 9,226 9,320 9,712 

2 	Prince Edward 	3,280 3,185 3,273 4,317 4,316 4,973 

Island 

3 Nova Scotia 12,104 12,952 15,077 20,085 19,956 20,309 

4 New Brunswick 10,436 10,409 12,436 17,078 16,220 16,612 

5 Quebec 117,240 100,803 118,332 144,957 155,061 145,497 

6 Ontario 226,711 193,333 232,652 278,621 290,044 307,791 

7 Manitoba 30,286 28,516 37,528 40,614 40,472 40,104 

8 Saskatchewan 17,336 16,220 21,595 22,961 23,703 22,475 

9 Alberta 94,659 86,057 105,574 112,504 118,234 121,475 

10 British Colunihia 123,894 109,290 132,072 140,829 142,628 143,632 

11 Yukon and No  

Territori 

12 CANADA 645,821 568, 767 680, 118 793,595 822, 8331 33Y, 9 54 

TABLE 33. Iota! Department Store Monthly Sales, by Selected Metropolitan Area, 1981 

January February March April May June 
Selected 
metropolitan areas 

Janvier Février Mars Avrxl Max Juin 

No. 
thousands of dollars - mulliers de dollars 

1 Calgary 37,272 35,534 41,866 44,173 47,828 48,673 

2 Edmonton 44,589 40,306 49,276 52,451 54,084 54,652 

3 Halifax-Dartmouth 6,772 6,820 7,805 10,602 10,1914 10,114 

4 Hamilton 17,241 15,260 17,048 21,666 21,616 22,907 

5 Montreal 73,242 62,569 72,566 89,513 94,310 87,708 

6 Ottawa-Hull 24,714 21,016 25,838 30,266 33,098 32,949 

7 Quebec City 15,588 13,271 16,014 19,169 20,172 19,719 

8 Toronto 96,024 81,007 95,652 113,130 118,197 126,7 

9 Vancouver 78,018 68,220 81,280 86,254 85,943 86,1 

10 Winnipeg 27,617 26,085 33,866 36,738 36,502 35,7H. 

I 

I 
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IABIIAIJ 32. Total des ventes mensuelles des grands magasins, par province, 1981 

luly August September October November December 

Province 

Juillet AoOt Septembre Octobre Novernbre Décembre 

NO 
thousands of dollars - milliers de dollars 

8,718 10,385 9,526 10,454 13,146 19,400 	ferre-Neuve 

5,306 4,949 4,808 4,488 5,360 8,511 	tle-du-Prince-Edouard 	2 

18,841 20,934 19,599 21,763 29,060 45,534 

14,786 16,560 16,995 18,438 23,618 34,022 

136,094 143,954 146,869 159,355 176,644 264,152 

258,624 267,875 301,967 312,584 364,788 562,418 

39,781 38,840 44,651 45,423 54,511 76,621 

21,182 21,490 22,636 25,556 30,263 42,556 

113,759 121,743 125,211 139,365 157,718 225,573 

137,567 136,600 152,884 152,058 178,945 258,846 

/5 / , 145 	/F3( ,492 	948, ?9() 	H?, 5/iS 	1 , S 56,495 	1 , 547,655 

Nouvelle-cosse 3 

Nouveau-Brunswick 4 

tuébec 5 

Ontario 6 

Manitoba 7 

Saskatchewan 8 

Alberta 9 

Colombie-Britanruque 10 

et 	les Territoires 11 

Nord-Ouest 

1ANPiDA 12 

TABLEAU 33. Total des ventes mensuelles des grands magasiris, par certaines zones Métropolitaines, 
1981 

July Auqust September October November December 
Certaines zones 

Juillet Aoüt Septembre Octobre Novembre Décembre 
métropolitaines 

NO  
thousands of dollars - milliers de dollars 

46,294 49,821 49,378 56,693 63,228 89,664 Calgary 1 

50,4313 54,143 57,815 62,114 70,665 99,620 Edmonton 2 

9,270 10,442 10,742 11,559 15,462 23,066 Halifax-Dartmouth 3 

18,829 19,989 21,865 23,744 28,107 44,600 Hamilton 4 

82,737 83,941 92,978 99,570 110,756 165,309 Montréal 5 

28,612 29,424 34,146 36,377 40,670 58,686 Ottawa-Hull 6 

17,914 22,051 18,120 20,270 23,288 31,381 Ville de Québec 7 

1 611 105,560 126,829 126,385 147,324 230,396 Toronto 8 

,407 80,527 92,584 91,004 109,284 153,147 Vancouver 9 

5,830 34,713 40,651 41,004 49,523 68,668 Winnipeg 10 
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TABL[ 34. Major Department Store Monthly Sales, by Province, 1981 

	

January 	February 	March 	April 
Province 

	

Jarivier 	Février 	Mars 	Avril 
No. 	 _______ ________ _____ 	_______ ______ 

thousands of döTfiis - miTliers de 	11ars 

1 Newfoundland 	x 	x 	x 	x 

2 Prince Edward 	x 	x 	x 	x 
Island 

3 Nova Scotia 

4 New Brunswick 

5 Quebec 

6 Ontario 

7 Manitoba 

8 Saskatchewan 

9 Alberta 

10 British Columbia 

11 Yukon and Northwest 
ler r i tories 

12 CANADA 

May 	Jur 

Mal 	Juiii 

x 	x 

x 	x 

x x x x x x 

x x x x x x 

69,558 57,939 70,974 83,251 86,949 84,375 

146,302 122,125 148,955 173,602 180,561 194,064 

20,360 18,917 26,176 27,105 25,152 25,561 

x x x x x x 

76,974 68,615 84,824 88,235 90,499 94,115 

105,936 92,237 111,677 117,562 117,462 118,858 

x x x x x 

442,269 	381,684 	471,588 	521,698 	532,820 	548,8r1 

TABII 35. Major Department Store Monthly Sales , by Selected Metropolitan Area, 1981 

January February March April May June 
Selected 
metropolitan areas Janvier Février Mars Avril Mai Juin 

No. 
thousands of dollars - milliers de dollars 

1 Calgary 30,084 28,503 33,573 34,476 36,559 37,187 

2 Edmonton 37,535 33,389 40,992 42,715 42,680 43,779 

3 HaliFax-Dartmouth x x x x x x 

4 Hamilton 13,339 11,433 12,689 15,912 15,896 17,005 

5 Montreal 47,941 40,617 48,691 57,903 59,088 55,979 

6 Ottawa-Hull 16,750 14,048 17,756 19,305 22,006 22,113 

7 Quebec City x x x x x x 

8 Toronto 74,040 61,474 73,214 85,905 88,820 95,11H 

9 Vancouver 70,541 61,077 72,905 76,920 75,870 76,35 

10 Winnipeg x x x x x 
I 



x x x x x x 

x x x x x x 

77,333 80,484 87,883 93,970 105,163 145,632 

154,464 159,909 192,188 194,859 228,634 333,761 

25,509 24,519 31,428 30,351 36,915 48,918 

x x x x x x 

87,719 92,529 100,448 111,293 125,097 175,029 

112,654 112,025 128,795 125,728 146,917 207,453 

((9 	') , / 16 	' 	') 1 	)6 	(J(( 1 (1(, / 	Y 11, (((U 

Nouvelle-rcosse 3 

Nouveau-Brunswick 4 

Québec 5 

Ontario 6 

Manitoba 7 

Saskatchewan 8 

Alberta 9 

Colombie-Britannique 10 

ikon et 	les Territoires 11 

(U Nord-Ouest 

(ANADA 12 
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TABL[AU 34. Ventes mensuelles des grands magasins traditionnels, par province, 1981 

July 	August September 	October November December 

Province 

Juillet 	Aoit Septembre 	Octobre Novembre Décembre 
NO 

thousands of dollars - milliers de dollars 

x 	x x 	x x x 	Terre-Neuve 

x 	x x 	x x x 	tle-du-Prince-Fdouard 	2 

TABLEAU 35. Ventes mensuelles des grands magasins traditionnels, par certaines zones mêtropolitaines, 

1981 

July August September October November December 

Juillet AoOt Septembre Octobre Novembre Décenihre 

thousands of dollars - miltiers de dollars 

35,391 38,031 39,634 45,497 51,082 70,495 

40,185 42,054 47,724 50,955 57,702 79,408 

x x x x x X 

13,595 15,200 16,845 18,245 21,293 32,720 

52,723 51,852 62,515 65,699 74,880 105,229 

18,689 18,410 22,828 24,522 26,750 36,997 

x x x x x x 

16,688 77,614 96,976 93,771 110,630 166,750 

p1,695 70,938 83,085 80,825 97,871 134,132 

x x x x x x 

Certaines zones 

métropolitaines 

Calgary 
	

1 

Edmonton 
	

2 

Hal i Fax-Dartmouth 
	

3 

Hamilton 
	

4 

Mont real 
	

5 

Ottawa-Hull 
	

6 

Ville de Québec 
	

7 

Toronto 
	

8 

Vancouver 
	

9 

Winnipeg 
	

10 



)C X X x x X 

x x x x x x 

47,683 42,863 47,358 61,707 68,112 61,122 

80,409 71,209 83,696 105,019 109,483 113,727 

9,926 9,599 11,352 13,509 15,320 14,544 

x x x x x x 

17,686 17,442 20,750 24,269 27,735 27,359 

17,958 17,053 20,395 23,267 25,165 24,774 

x x x x x x 

201,552 187,082 217,130 271,897 290,061 287,131 
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TABLE 36. Junior Department Store Monthly Sales, by Province, 1981 

	

January 	February 	March 	April 	May 	Jurii 
Province 

	

Janvier 	Fvrier 	Mars 	Avril 	Mai 	Juiri 

No. 
thousands or dollars - niilliers de dollars 

1 Newfoundland 	x 	x 	x 	x 	x 	x 

2 Prince Edward 	x 	x 	x 	x 	x 	x 

Island 

3 Nova Scotia 

4 New Brunswick 

5 Quebec 

6 Ontario 

7 Manitoba 

B Saskatchewan 

9 Alberta 

10 British Columbia 

11 Yukon and Northwest 
Territories 

12 CANADA 

TABLE 37. Junior Department Store Monthly Sales, by Selected Metropolitan Area, 1981 

January February March April May June 
Selected 
metropolitan areas 

Janvier Février Mars Avril Mai Juin 

No. 
thousands of dollars - milliers de dollars 

1 Calgary 7,188 7,031 8,293 9,697 11,269 11,486 

2 Edmonton 7,054 6,917 8,285 9,736 11,404 10,873 

3 Halifax-Dartmouth x x x x x x 

4 Hamilton 3,901 3,827 4,360 5,754 5,720 5,902 

5 Montreal 25,301 21,952 23,875 31,610 35,223 31,729 

6 Ottawa-Hull 7,963 6,968 8,082 10,961 11,091 10,835 

7 Quebec City x x x x x 

8 Toronto 21,984 19,533 22,439 27,225 29,377 31,616 

9 Vancouver 7,477 7,143 8,375 9,434 10,073 9,8111 

10 Winnipeg x x x x x 
I 



I 

- 45 - 

TABLEAU 36. Ventes inensuelles des grands magasins populaires, par province, 1981 

July 

Juillet 

August 

AoCit 

September 

Septernbre 

October 

Octobre 

November 

Novembre 

December 

Décembre 
Pray ince 

NO 

thousands of dollars - milliers de dollars 

x x x x x x Terre-Neuve 1 

x x x x x x tle-du-Prince-douard 2 

x x x x x x Nouvelle-cosse 3 

x x x x x Nouveau-Brunswick 4 

58,761 63,470 58,986 65,385 71,481 118,520 Quéhec 5 

104,160 107,967 109,779 117,725 136,152 228,657 Ontario 6 

14,271 14,320 13,224 15,072 17,596 27,703 Manitoba 7 

x x x x x x Saskatchewan 8 

26,040 29,213 24,763 28,071 32,081 50,544 Alberta 9 

24,912 24,575 24,089 26,330 32,028 51,393 Colombie-Britannique 10 

Y:kii 	et 	les 	Territoires 11 
Nard-Ouest 

211,848 287,276 275,1124 50(),954 $50,4311 570,598 CANADA 12 

TABLEAU 137. Ventes mensuelles des grands magasins populaires, par certaines zones rnétropolitaines, 
1981 

July August September October November December 
Certaines zones 

Juillet Aout Septembre Octobre Novernbre Décernbre 
métropolitaines 

No 

thousands of dollars - railliers de dollars 

10,903 11,790 9,744 11,197 12,147 19,169 Calgary 1 

10,245 12,089 10,091 11,159 12,963 20,212 Edmonton 2 

x x x x x x Halifax-Dartmouth 3 

5,234 4,789 5,020 5,499 6,814 11,880 Hamilton 4 

30,014 32,090 30,463 33,871 35,876 60,079 Montréal 5 

9,923 11,014 11,318 11,855 13,920 21,689 Ottawa-Hull 6 

x x x x x x Ville de Québec 7 

27,923 27,946 29,853 32,614 36,694 63,646 Toronto 8 

,712 9,589 9,499 10,179 11,412 19,015 Vancouver 9 

x x x x x x Winnipeg 10 
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TABII 38. Number of All Department Store Locations, by Province, 1981 

January February March April May Juni 
Province 

Jarivier Février Mars Avril Mal Juin 
No . 

nJriber - nornbre  
_____________________  

1 Newfoundland 15 14 15 15 15 15 

2 Prince Edward 	Island 7 7 7 7 7 7 

3 Nova Scotia 28 29 29 30 30 30 

4 New Brunswick 25 25 26 26 26 26 

5 Quebec 161 161 161 161 162 160 

6 Ontario 2B0 280 285 286 286 286 

7 Manitoba 36 37 37 37 37 37 

8 Saskatchewan 26 26 26 26 26 26 

9 Alberta 65 65 65 66 67 68 

10 British Columbia 95 95 96 96 96 96 

11 Yukon and Northwest 7 7 7 7 7 7 
Territories 

12 CANADA 745 746 754 757 759 758 

TABLE 39. Nunber of All Department Store Locations, by Selected Metropoliti Area, 1981 

January February March April May June 
Selected 
metropolitan areas Janvier Février Mars Avril Mai Juin 

No. 
number - nombre 

1 Calgary 21 21 21 22 22 22 

2 Edmonton 24 24 24 24 24 24 

3 Halifax-Dartmouth 11 11 11 11 11 11 

4 Hamilton 22 22 22 22 22 22 

5 Montreal 80 80 80 80 80 80 

6 Ottawa-Hull 30 30 30 30 30 30 

7 Quebec City 19 19 19 19 19 17 

8 Toronto 80 80 84 84 84 84 

9 Vancouver 40 40 40 40 40 4fl 

10 Winnipeg 29 29 29 29 29 29 

I 

I 



- 47 - 

IABLEAU 38. Nombre de points de vente de l'ensei,djle des grands magasins, par province, 1981 

luly August September October November December 
Province 

Juillet AoOt Septembre Octobre Novembre Décembre 
NO 

number - nombre 

15 15 15 15 15 15 Terre-Neuve 1 

7 7 7 7 7 7 Ile-du-Prince-Edouard 2 

30 30 30 30 30 30 Nouvelle-cosse 3 

26 27 27 27 27 27 Nouveau-Brunswick 4 

160 162 159 160 163 163 Québec 5 

286 291 291 292 294 294 Ontario 6 

37 37 37 37 37 37 Manitoba 7 

25 26 27 26 26 26 Saskatchewan 8 

67 72 80 80 82 82 Alberta 9 

96 96 96 97 99 99 Colombie-Britannique 10 

7 7 7 7 7 7 Yukon et 	les Territoires 11 
clu Nord-fluest 

156 770 776 778 787 787 CANADA 12 

TABLEAU 39. Ncxnbre de points de vente de l'ensemble des grands maqasins, par certaines zones métropo-
litaines, 1981 

July August September October November December Certaines zones 
rnétropolitaines 

 Juillet Aout Septembre Octobre Novernbre Décembre 
No 

number - nombre 

22 26 27 27 27 27 Calgary 1 

24 27 30 30 31 51 Cdrnonton 2 

11 11 11 11 11 11 Halifax-Dartmouth 3 

23 24 24 24 24 24 Hamilton 4 

80 80 80 80 80 80 Montréal 5 

30 31 31 31 31 31 Ottawa-Hull 6 

17 19 15 15 17 17 VilIe de Québec 7 

04 85 85 85 86 86 Toronto 8 

40 40 40 40 40 40 Vancouver 9 

29 29 29 29 29 29 Winnipeg 10 
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TABlE 40. &inber of Major Department Store Locations, by Province, 1981 

January February March April May Juri 
P roy i nce 

Janvier Février Mars Avril Mai Juin 
No. 

number - nombre 

1 Newfoundland 9 8 9 9 9 9 

2 Prince Edward Island 3 3 3 3 3 3 

3 Nova Scotia 5 5 5 5 5 5 

4 New Brunswick 6 6 6 6 6 6 

5 Quebec 62 62 62 62 62 60 

6 Ontario 104 104 108 108 108 108 

7 Manitoba 17 18 18 18 18 18 

8 Saskatchewan 14 14 14 14 14 14 

9 Alberta 39 39 39 39 40 41 

10 British Columbia 59 59 60 60 60 60 

11 Yukon and Northwest 6 6 6 6 6 6 
Territories 

12 CANADA 324 324 330 330 331 330 

TABLE 41. Ntjnber of Major Department Store Locations, by Selected Metropolitan Area, 1981 

No. 

Selected 
met ropol itan areas 

January 

Janvier 

February 

Février 

March 

Mars 

Aprtl 

Avril 

May 

Mai 

June 

Juin 

number - nombre 

1 Calgary 11 11 11 11 11 11 

2 Edmonton 14 14 14 14 14 14 

3 Halifax-Dartmouth 4 4 4 4 4 4 

4 Hamilton 13 13 13 13 13 13 

5 Montreal 32 32 32 32 32 32 

6 Ottawa-Hull 13 13 13 13 13 13 

7 Quebec City 10 10 10 10 10 8 

8 Toronto 37 37 40 40 40 40 

9 Vancouver 26 26 26 26 26 

10 Winnipeg 13 13 13 13 13 

I 

I 

I 
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TABLEAU 40. Nombre de points de vente des grands maqasins traditionnels, par province, 1981 

luly August September October November December 
Province 

Juijiet AoCjt Septernbre Octobre Novembre Décembre  
No 

number - nombre 

9 9 9 9 9 9 Terre-Neuve 1 

3 3 3 3 3 3 tle-du-PrLrice-Edouard 2 

5 5 5 5 5 5 Nouve11e-Ecosse 3 

6 6 6 6 6 6 Nouveau-Brunswick 4 

60 61 58 58 58 58 Québec 5 

108 110 110 110 110 110 Ontario 6 

18 18 18 18 18 18 Manitoba 7 

13 14 15 14 14 14 Saskatchewan B 

40 45 50 50 51 51 Alberta 9 

60 60 59 59 59 59 Colombie-Britannique 10 

6 6 6 6 6 6 Yukon et les Territoires 11 
du Nord-Ouest 

328 337 339 338 339 339 CANADA 12 

TABLEAU 41. Nombre de points de vente des grands magins troditionnels, par certaines zones rnétropo-
litaines, 1981 

July 

Juillet 

August 

AoOt 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

Décembre 

Certaines zones 
métropolitaines 

 
No 

number - nombre 

12 14 15 15 15 15 Calgary 1 

14 16 19 19 19 19 Edmonton 2 

4 4 4 4 4 4 Halifax-Dartmouth 3 

14 15 15 15 15 15 Hamilton 4 

32 32 32 32 32 32 Montréal 5 

13 13 13 13 13 13 Ottawa-F-lull 6 

8 10 6 6 6 6 yule de Québec 7 

240 40 40 40 40 40 Toronto B 

26 26 26 26 26 26 Vancouver 9 

13 13 13 13 13 13 Winnipeg 10 



January February March 
Province 

Janvier Février Mars 
No.  

number - nombr 

1 Newfoundland 6 6 6 

2 Prince Edward Island 4 4 4 

3 Nova Scotia 23 24 24 

4 New Brunswick 19 19 20 

5 Quebec 99 99 99 

6 Ontario 176 176 177 

7 Manitoba 19 19 19 

B Saskatchewan 12 12 12 

9 Alberta 26 26 26 

10 British Columbia 36 56 36 

11 Yukon and Northwest 1 1 1 
Territories 

12 CANADA 421 422 424 

April 
	

May 

Avril 
	

Ma i 
	

Jo in 

6 
	

6 
	

6 

4 
	

4 
	

4 

25 
	

25 
	

25 

20 
	

20 
	

20 

99 
	

100 
	

100 

178 
	

178 
	

178 

19 
	

19 
	

19 

12 
	

12 
	

12 

27 
	

27 
	

27 

36 
	

36 
	

36 

1 

427 
	

428 
	

428 	I 
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TAE3LE 42. Number of Junior Department Store Locations, by Province, 1981 	

I 

TABLE 43. Number of Junior Department Store Locations, by Selected Metropoliti Area, 1981 

No. 

Selected 
metropolitan areas 

January 

Janvier 

February 

Février 

March 

Mars 

April 

Avrtl 

May 

Mai 

June 

Join 

number - nombre 

1 Calgary 10 10 10 11 11 11 

2 Edmonton 10 10 10 10 10 10 

3 Halifax-Dartmouth 7 7 7 7 7 7 

4 Hamilton 9 9 9 9 9 9 

5 Montreal 48 48 48 48 48 48 

6 Ottawa-Hull 17 17 17 17 17 17 

7 Quebec City 9 9 9 9 9 9 

8 Toronto 43 43 44 44 44 44 

9 Vancouver 14 14 14 14 14 14 

10 Winnipeg 16 16 16 16 16 16 I 
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ABLEAU 42. Nombre de points de vente des grands magasins populaires, par province, 1981 

luly August September October November December 
Province 

Juillet AoOt Septembre Octobre Novembre Décernbre 
NO 

number - nombre 

6 6 6 6 6 6 Terre-Neuve 1 

4 4 4 4 4 4 tle-du-Prince-rdouard 2 

25 25 25 25 25 25 Nouvelle-E'cosse 3 

20 21 21 21 21 21 Nouveau-Brunswick 4 

100 101 101 102 105 105 Québec 5 

178 181 181 182 184 184 Ontario 6 

19 19 19 19 19 19 Manitoba 7 

12 12 12 12 12 12 Saskatchewan 8 

27 27 30 30 31 31 Alberta 9 

36 36 37 38 40 40 Colombe-Britannique 10 

1 1 1 1 1 1 Yukon et 	lea Terrj.toires 11 
du Nord-fluest 

428 433 437 440 448 448 CANADA 12 

TABLEAU 43. Nombre de points de vente des grands maqasins populaires, par certaines zones mtropo- 
litaines, 1981 

July August September October November December Certaines zones 
métropolitaines 

 Juillet AoOt Septembre Octobre Novembre Décembre 
No 

number - nombre 

11 12 12 12 12 12 Calgary 1 

10 11 11 11 12 12 Edmonton 2 

7 7 7 7 7 7 Halifax-Dartmouth 3 

9 9 9 9 9 9 Hamilton 4 

48 48 48 48 48 48 Montréal 5 

17 18 18 18 18 18 Ottawa-Hull 6 

9 9 9 9 11 11 Ville de Québec 7 

45 45 45 46 46 Toronto 8 

14 14 14 14 14 14 Vancouver 9 

6 16 16 16 16 16 Winnipeg in 
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LIST OF DEPARTM{NT STORE ORGANIZATIONS - LISlE DES ORGANISATIONS OF GRAM)S P44GASINS 

MAJOR DEPARTMENT 5IORF EJRGANIZATII)NS - ORGANISATIONS Di GRANDS MAGASINS TRAD1T10NLS 

Ayre's Ltd., Water St., St. John's, Newfoundland 

Bowring Bros. Ltd., 281 Water St., St. John's, Newfoundland 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, 1., Co. Canada Ltd., 290 Yonge St., Toronto, Ontario 

Goudies Ltd., 22 King St. W., Kitchener, Ontario 

Holman, R.T., Ltd., Water St., Summerside, Prince Edward Island 

Houqens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, Magasin J.fl., Ltée, 163-165 rue Principale, Maniwaki, Québec 

Hudson's Bay Co., 2 Bloor St. E., Toronto, Ontario 

Lloydmxnster & District Agricultural Co-op Association Ltd., 4910-50th St., Lloydminster, Saskatchewan 

Oqilvy, Charles, Ltd., 126 Rideau St., Ottawa, Ontario 

Oqilvy's, James A., Ltd., Ste-Catherine St. W., Montréal, Québec 

Right House, The, Co. Ltd., 35-41 King St. E., Hamilton, Dntnr' 

Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontarii 

Simpsons Ltd., 401 Bay St., Toronto, Ontario 

Simpson Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith's & Chapple Ltd., 24 Birch St., Chapleau, Ontario 

Woodward Stores (Alta.) Ltd., 101 West Hastings St., Vancouver, British Coluritia 

Woodward Stores (B.C.) Ltd., 101 West Hastings St., Vancouver, British Columbia 

JUNIOR DEPARTI4NT STORE ORGANIZATIONS - ORGANISATIONS Di GRANDS MAGASINS PUPIJIAIRES 

K-Mart Canada Ltd., 8925 Torbram Rd., Brarnpton, Ontario 

Sentry Dept. Stores Ltd., 1650 Avenue Rd., Toronto, Ontario 

Steinberg Inc., Miracle Mart Division, 5151 Ihimens, St-Laurent, Québec 

Towers Department Stores Ltd., 6509 Airport Rd., Mississauga, Ontario 

Woolco Department Stores, do F.W. Woolworth Co. Ltd., 2277 Sheppard Ave., Weston, Ontario 

ZellFr's ltd., 5250 Decrie 1)Tvd., Mont.ra), I1uhec 

4 
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11 I CIED PUBLICATIONS 

Ilowing are publications of the Mer-
H using and Services Division in the 
rtail Trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M. 811. 36 pp. First Issue, 1938. 
(ISSN 0380-7045). 

Total sales and number of outlets, by 
province and selected metropolitan 
area, and sales and inventories by 
department, Canada. 

63-004 Department Store Sales by Regions. 
Advance Release. M. Bil. 1 pp.  First 
Issue, 1950. (ISSN 0709-8650). 

Total sales and percentage changes of 
sales, by region. 

63-005 Retail Trade. Monthly. Bil. Approx. 
65 pp.  First Issue, 1929. (ISSN 0380- 
6 146). 

Total retail sales by province and 
kind of business, for chain and inde-
pendent stores; seasonally adjusted 
sales, Canada. 

New Motor Vehicle Sales. M. Bil. 
Approx. 15 pp.  First Issue, 1932. 
'ISSN 0705-5595). 

Number and value of new passenger 
cars, trucks and buses sold by prov-
ince and by origin (Canada and U.S. 
or imported). Monthly unit sales, by 
type and origin, seasonally adjusted. 

63-014 Merchandising Inventories. M. 811. 
24 pp.  First Issue, 1972. (ISSN 
0380-7177). 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: quarterly per-
centage changes for independent 
stores by kind of business. 

63-210 Retail Chain and Department stores. 
A. Bil. Approx. 74 pp.  First Issue, 
1933 (ISSN 0380-7878). 

CHOIX D[ PUBLICATIONS 

Les publications suivantes se trouvent h la 
Section du commerce de detail, Division du com-
merce et des services. 

Catalogue 

63-002 Ventes et stocks des grands magasins. 
M. Ru. 36 pages. Premier numéro, 1938. 
(ISSN 0380-7045). 

Ventes totales et rrornbre de points de 
ventes par provinces et certaines regions 
métropolitaines, ventes et stocks par 
rayon, Canada. 

63-004 Ventes des grands magasuns par region. 
Rapport provisoire. M. Bil. 1 page. Pre-
mier numéro, 1950. (ISSN 0709-8650). 

Variations en pourcentaqe et ventes par 
region. 

63-005 Commerce de detail. Mensuel. Bulungue. 
Environ 65 pages. Premier numéro, 1929. 
(ISSN 0380-6146). 

Total des ventes mu detail par province et 
genre de commerce, pour les maqasins 
succursales et les maqasins undépendants; 
chiffres désaisonnalisés, Canada. 

63-007 Ventes de véhicules automobiles neufs. 
M. Bil. Environ 15 pages. Premier nu-
méro, 1932. (ISSN 0705-5595). 

Nombre et valeur des voitures part icu-
iléres, des camions et des autobus neufs 
vendus par province et par lieu d'oriqine 
(Canada et E.-U. ou importés). Ventes uni-
taires mensuelles selon le type et l'ori-
gine, après désaisonnalisation. 

63-014 Stocks commerciaux. M. 811. 24 pages. 
Premier numéro, 1972. (ISSN 0380-7177). 

Stocks et rapports stocks/ventes, par 
genre de commerce pour le commerce de 
qros, par rayon pour les grands magasins 
et par genre de commerce pour les magasins 
a succursales et maqasins indépendants: 
variations trimestrielles en pourcentage 
pour les magasins indépendants suivant le 
genre de commerce. 

63-210 Magasins cie detail a succursales et les 
grands maqasins. A. Bil. Environ 74 pages. 
Premier nurnéro, 1933 (ISSN 0380-7878). 

Total retail sales by chain and de- 	 Total des ventes mu detail pour les maga- 
)artment stores including data on 	 sins a succursales et les grands magasins, 
floor area, inventory and accounts 	 incluant des données sur Ia superficie 
receivable. 	 total, des stocks, et comptes a recevoir. 
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ataloque 
	 CaLm loçjiie 

er1iuI(j t1ji'bii 	Ip'iitu I 	-A. 	iI 	71 
pp. First Issue, 1958. 	ISN 0527- 
6411). 

Sales of merchandise through automa-
tic vending machines, by type of 
machine and location, Canada and 
provinces. 

63-218 Direct Selling Canada. A. flu. 14 
pp. First Issue, 1966-67. (ISSN 
0590-5702). 

Sales 	of 	various 	commodities 	by 
method of drstrihut&on; door-to-door, 
mail order, etc. 

63-219 Campus Book Stores, A. Bil. Approx. 
8 pp.  First Issue, 1968-69. (ISSN 
0 380-6286). 

Retail sales by commodities, employ- 
ees and payroll, by regions, prov- 
inces and Canada, for academic years. 

63-224 Market Research IIandbook. A. flu. 700 
pp. First Issue, 1975. (ISSN 0590-
9325). 

The data cover such topics as general 
economic indicators, population char-
acteristics, personal income and 
expenditure and household facilities. 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0. fijI. 695 pp. (ISBN 
0-660-506-13-0). The publication pro-
vides revised retail trade estimates 
for the years 1972 to 1979, both un-
adjusted and seasonally adjusted and 
also sections on definitions, con-
cepts, classifications, methodology 
and data reliability. 

Operating Results - Retail Trades. 
0. 811. 29 pp.  First Issue, 1974. 

Reports in the Operating Results 
series contain ratios (percentages of 
net sales) for: purchases, invento-
ries, cost of goods sold, gross 
profit, operating expense items and 
net profit. 

0-21 1 F xlii Farit 	ii.;t riuteur 	autumut iqu'. 
A. flu. 21 pages. 	Premier riuméro, 1958. 
(ISSN 0527-6411). 

Ventes de n'marchandise selon le genre de 
machine et l'emplacement, Canada et pro-
vinces. 

63-218 La vente directe au Canada. A. Bil. 14 
pages. Premier riuméro, 1966-67. (ISSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution: démarchage, poste, etc. 

63-219 Librairies de campus. A. Bil. Environ 8 
pages. Premier numéro, 1968-69. (ISSN 
0380-6286). 

Ventes au detail par article, ainsi que 
nomnbre d'employés et Ia paye, par region, 
par province at mu Canada par année sco-
Ia ire 

63-224 Manuel statistique pour etudes de mmmarch'. 
A. Bil . 700 pages.  
(ISSN 0590-9325'. 

Les données po 	I 

qua les indicat su m's econoum iques gérmé raux, 
les caractéristiques de Ia population, le 
revenu et les dépenses des part iculiers et 
1 'équipemermt ménager. 

63-538 Commerce de detail stat istiques histo-
riques, 1972-1979. H. Bil. 695 pages. 
(ISBN 0-660-506-13-0). Cette publication 
contient des données brutes et désaison-
nalisées, révisées de 1972 a 1979, des 
sections sur les definitions, les concepts 
de classement, Ia méthodologie ainsi que 
des renseignements sur la fiabilité des 
données. 

Résultats d'exploitat ion - Commerce de 
detail. H. 811. 29 pages. Premier numéro, 
1974. 

Les bulletins de La série des Résultats de 
l'exploitalion conluennent des ratios 
(pourcentages des ventes nettes) pour les 
achats, les stocks, le coOt des biens 
vendus, les bénéfices bruts, les dépenses 
d'exploitation at les bénéfices nets. 

I 

I 
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E1flfl 
	

[at, a I (5 pie 

I 
ResulLs are available. 

63-603 Men's Retail Clothing Stores, 1979 

63-604 Independent Women's Retail Clothing 
Stores, 1975 

63-605 Independent Retail Hardware Stores, 
1976 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1978 

63-608 Retail Florists, 1979 

63-609 Independent Retail Jewellery Stores, 
1978 

sultats 	ii exploitaL ion 	wont 	inainLefiant 
disponibles. 

63-603 Magasins de vêtements pour hommes, 1979 

63-604 Maqasins indépendar'its de vente su detail 
de vêtements pour dames, 1975 

63-605 Maqasins indépendants de vente au detail 
de quincaillerie, 1976 

63-606 Maqasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1978 

63-608 Maqasins de fleuristes, vente ai detail, 
1979 

63-609 Magasins indépendants de vente au detail 
de bijouterue, 1978 

M. - Monthly A.- Annual Ru.- Bilingual 
0.- Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes a 
wide range of statistical reports on Cana-
han economic and social affairs. A coinpre-
I'ensive catalogue of all current publica-
tions is available free on request from 
Statistics Canada, Ottawa (Canada), K1A 016. 

M. - Mensuel A.- Annuel Ru.- Bilinque 
I-I.- Hors eerie 

Dutre lee publications énucnérées ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statist iques sur la situation économi-
que et social du Canada. On peut se procurer 
gratuitement un catalogue complet des publica-
tions courantes en s'adressant Statistique 
Canada, Ottawa (Canada), K1A 016. 
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