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Data in Many Forms... 

Statistics Canada disseminates data in a variety of 
forms. in addition to publications, both standard and 
special tabulations are offered on computer print-
outs, microfiche and microfilm, and magnetic tapes. 
Maps and other geographic reference materials are 
available for some types of data. Direct access to 
aggregated information is possible through CANSIM, 
Statistics Canada's machine-readable data base and 
retrieval system. 

how to Obtain More informat ion 

Inquiries about this publication and related slat in-
tics or services should be directed to: 

Retail Trade Section, 
Merchandising and Services Division, 

Statistics Canada, 	Ottawa, KTA 	0V4 	(Telephone: 
996-9304) or 	to 	the 	Statistics Canada 	reference cen- 
tre 	in: 

St. John's (772-4073) Winnipeg 	(949-4020) 

Halifax (426-5331) Regina 	(359-5405) 

Montréal (283-5725) Edmonton 	(420-3027) 

Ottawa (992-4734) Vancouver 	(666-3691) 

Toronto (966-6586) 

Toll-free access 	is 	provided in 	all 	provinces 	and 
territories, for &era aè.o reside outside the 	local 
dialinq area of any of the regional reference cenfres. 

Newfoundland and Eahrador Zenith 0-7037 

Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

fluebec 1-800-361-2831 

Ontario 1-800-268-1151 

Manitoba 1-800-282-8006 

Saskatchewan 1(112) 800-282-8006 

Alberta 1-800-222-6400 

British Columbia (South 
and Central) 112-800-663-1551 

Yukon and Northern B.C. 
(area served by Northwest 
Telephone Co.) 	 Zenith 0-8913 

Northwest Territories (area 
served by Northwest 
Telephone Co.) 	 Zenith 2-2015 

How to Order Publications 

This and other Statistics Canada puhlications may be 
purchased from local authorized aqents and other 
community bookstores, through the local Statistics 
Canada offices, or by mail order to Publication Salem 
and Services, Statistics Canada, Ottawa, KlA 0V7. 

Des dennéms anus plusieurs Forines... 

Statistique Canada diffuse lea données sous formes diversee. 
Outre lea publications, des total isations habituelles et sp6-
ciales soot offertes sur iraprimés d'ordinateur, sur microfi-
ches et microfilms et sur bandes maqnétiques. Des cartes € 
d'autrea documents de référence qAooraphiques mont disponible: 
pour certines sortes de données. L'accès direct N des donnéen 
aqréqées eat possible par le truchement de CANSIM, la base di 
donnAes ordinolinnue et le système d'extractinn de Statistique 
Canada. 

Comment obtenir d'autres renseiqnemerits 

Toutes demuories ile renseiqnemeots an sulet de cette puhllca-
tion ou de stat ist lquPs et services connexes doivent Atre 
adressées N 

Division dii crimrnerce et des services, 
Section de commerce detail, 

Stat.istique Canada, Ottawa, K1A 0V4 (téléphone: 996-9304) ou 
au centre de consultation de Statistiqum Canada N: 

St-John's 	(772-4073) Winnipea 	(949-4020) 

Halifax 	(426-5331) Regina 	(359-5405) 

Montréal 	(283-5725) Edmonton 	(420-3027) 

Ottawa 	(992-6734) Vancouver 	(666-3691) 

Toronto 	(966-6586) 

on service de communication sans frais eat offert, dans touts. 
lea 	provinces 	et 	dons 	les 	territoires, anx utilisateurs qui 
hthitent N Pextérieur des zones de commisiication locale 	' 

centres réqionaux do consultation. 

Terre-Neuve at Labrador Zenith 0-7P7 

Nouvel le-(cosne, Nouveau-Brunswick 
et I le-du-Prince-fdouard 1-800-565-7192 

fluChec 1-800-361-2831 

Ontario 1-800-268-1151 

Manitoba 1-800-282-8006 

Saskatchewan 1(112)800-282-8006 

Alberta 1-800-222-6400 

Colombie.-Britannique (sud 
et centrale) 112-800-663-1551 

Yukon et nord de is C.-h3. 
(territoire desservi 	par 	is 
Northwest Telephone Co.) Zenith 0-8913 

Territnires du Nord-Ouest 
(territoire desservi 	par 	is 
Northwest 	Telephone Co.) Zenith 2-2015 

Comment commander lea publications 

On peut Sn procurer cette publication et lea autres 
publications de Statistique Canada aiprès des agents aitorisés 
et des autres librairies locales, par lentremise des bureaus 
locaux de Statistique rrnsd-r, si eri Arrivant N is cent ion Inn 
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SYMBOLS 
	

SIGNES CONVENT IONNELS 

The Following standard symbols are used 
in Statistics Canada publications: 

Figures not available. 

fiqures not appropriate or not applica-
ble. 

- nil or, in this publication less than 
half unit expressed. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM (Ca-
nadian Socio-Economic Information Management 
System) via terminal, on computer printouts, 
or in machine readable form. For further 
information contact the CANSIM staff, Cur-
rent Economic Analysis Division, Stabstics 
Canada, Ottawa, K1A 078 (telephone 
613-995-7406), or the regional advisors at 
the Statistics Canada offices located across 
Canada. 

Voici Ia signification des siqnes convention-
nels suivants utilisés dans les publications de 
Stalistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou, dans la présente publication, infé- 
rieur b la moitié de l'unit6 exprime. 

-- riombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur Ia statistique relatives ai secret. 

NOTA 

Les chiffres iyant éL 	rrondis, les totaux ne 
correspondent pas toujours. 

NOTE AU SUJET DE CANSIM 

La banque de donndes infartnatisées de Statisti-
que Canada CANSIM (Système canadien d'information 
socio-économique) fournit au public certairies sta-
tistiques actuelles et historiques sur les Ventes 
et stocks des grands magasins (matrice no 112) et 
sur de nombreuses autres series, par le biais d'un 
terminal, d'imprimés d'ordinateur ou de supports 
sous t.xe forme lisible par une machine. Pour plus 
de renseiqneinents, s'adresser au personnel de 
CANSIM, Division de l'analyse de conjoncture, 
Statistique Canada, Ottawa, K1A 078 (tëlëphone 
613-995-7406), ou aix conseillers réqionaux cs 
bureaux de Statistique Canada situés A travers le 
Canada. 
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The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A 
"List of Department Store Organizations" can 
be found at the end of this publication. 

For the purpose of this publication, only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey progrn of 
the Merchandising and Services Division, to 
be utilized. (The census also measures the 
activities of "establishments", however, 
this concept is not used in the monthly sur-
vey of department stores.) Under the "loca-
tion" concept, department store data con-
tained in this publication exclude the a-
tivities of other kinds of businesses which 
mv be operated by the reporting department 
tre firms. For example, non-department 
t ore locations are classified to the kinds 

business most appropriate to their corn- 
Jity structure with the catalogue sales 
ivity of department store organizations 

classified to the "General Merchandise 
Stores" kind of business category. 

The business done by concessions located 
in department store outlets is considered as 
part of the overall business of the outlets 
in which they are located for the purpose of 
this publication. However, sales of an as-
sociated large food department (or store) 
are included only if it is an integral part 
of the overall department store operation 
and is not identified to the public by any 
name which differs from that of the depart-
ment store with which it is associated. The 
rationale underlying this approach is as 
follows: for purposes of market research or 
urban planning, a department store (the 
largest type of mass merchandising activity 
in Canada) together with its leased depart-
ments, if any, is considered to be a total-
ity; that is, it competes in the market 
place as one structure, rather than as a 
number of smaller stores. 

L'univers des firmes de grands meqasins uti-
lisé aujourd'hui est fondé sur le recensemerit du 
commerce et des services de 1971. La "Liste des 
organisations de grands magasins" est donnée b la 
fin de cette publication. 

Aux fins de cette publication, seules les mc-
tivitês des "locaux d'affaires" reels des firmes 
de grands magasins sont étudiees; on peut ainsi 
faire appel au concept des "points de vente", qui 
est commun au recensement et mu prograrmie d'en-
quête courant de la Division du commerce et des 
services. (Bien que le recensement mesure égale-
ment les activités des "établissements", cette 
unite d'observation n'est pas utilisée dans l'en-
quete mensuelle sur les grands magasins.) En 
vertu de la notion de "points de vente", les don-
nées sur les grands nlagasins présentées dans 
cette publication ne tiennent pas compte d'autres 
genres de commerce auxquels peuvent s'adorrner les 
firmes déclarant.es. Ainsi, les points de vente 
gui ne répondent pas h la definition des grands 
magasins sont attribués b la catégorie commer-
ciale qui convient le mieux aux diverses marchan-
dises of'fertes; h Litre d'exemple, les bureaux de 
vente par catalogue des sociétés de grands maga-
sins sont classes dans le genre de commerce 
"magasins de marchandises diverses". 

Les affaires réalisées par les concessions 
établies dans les grands magasins sont, aux fins 
de la présente publication, considérées cocnme 
partie des affaires globales du magasin oj sont 
établies les concessions. Cependant, les ventes 
d'un important rayon (ou magasin) d'alimentation 
associé ne seront incluses que si le rayon ou ma-
gasin fait partie intégrante de l'exploitation 
générale du grand maqasin at n'est pas connu du 
public sous un riorn different de celui du grand 
magasin auquel ii est associé. Cette méthode se 
justifie du fait que les spécialistes des etudes 
de marché et les urbanistes considèrent comme un 
tout le grand magasin (gui constitue le plus im-
portant genre de grande surface au Canada) et les 
rayons de concessions; autrement dit, le grand 
magasin se présente sur le marché comme in eta-
blissement unique et non come un regroupement de 
petite magasins. 

0 



Definitions 
	 Definitions 

Retail Location 

A retail location, as defined by Statis-
tics Canada, is a business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public for household or per-
sonal consumption. 

Department Store 

A retail location is defined as a depart-
ment store outlet if it possesses the fol-
lowing characteristics. It must sell the 
following general lines of merchandise: 

Fily clothing and apparel. This commodity 
group is composed of some or all of the 
following lines: women's and misses' 
dresses, housedresses, aprons and uniforms; 
women's and misses' coats and suits; women's 
and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; 
lingerie and women's sleepwear; intimate ap-
parel; millinery; women's and girls' ho-
siery; women's and girls' gloves, mitts and 
accessories; women's, misses' and children's 
footwear; men's clothing; men's furnishings; 
boys' clothing and furnishings; men's and 
boys' footwear. Note: The outlet must sell 
at least six of the commodity lines listed 
above, with at least one of the commodities 
being men t s  and boys' clothing or furnish-
ings. At least 20% of the outlet's total 
sales must be derived from the family cloth-
ing and apparel group. 

Furniture, appliance and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and 
domestics; china and glassware; home 
furnishinqs; furniture, wooden and uphol-
stered goods for living room, dining room 
and bedroom; major appliances; television, 
radio and music; hardware and housewares. 
Note: The outlet must sell at least four of 
the cormnodity lines listed above, with at 
least one of the commodities being furniture 
(wooden and upholstered goods for dininq 
room and/or living room and/or bedroom). At 
least 101M of the outlet's total sales must 
be derived from the furniture, appliance and 
home furnishings group. 

All other (misce11eous). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smaliwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; 
and food. Note: The outlet must sell at 

Point de vente mu detail 

	

Suivant la définitin 	tn i 

un point de vente mu detail est un local d'atfai-
res (habituellemerit un maqasin) dont l'activité 
principale est la vente de marchandises et des 
services connexes au grand public pour Is cormsom-
mation ménagère ou persormnelle. 

Grand magasin 

lh point de vente mu detail est un grand maga-
sin s'il possède les caractéristiques suivantes: 

Vêtements pour Is famille. Ce groupe comprend les 
articles suivants: robes pour dames et jeunes 
filles, robes de ménage, tabliers et uniformes; 
manteaux et tai.11eurs pour dames et jeunes fil-
les; vêtements de sport pour dames et jeunes fil-
les; fourrures; vêtements de bébés et d'enfants; 
vêtements de fillettes et d'adolescentes; linge-
rie et vétements de nuit pour dames; sous-vête-
ments; chapeaux; bas pour dames et fillettes; 
gants, moufles et articles de parure pour dames 
et fillettes; chaussures pour dames, jeunes fil-
les et enfants; vêtements pour hommes; articles 
d'hahillement pour hommes; vêtements et articles 
d'habillement pour garçons; chaussures pour horn-
mes et qarçons. Nota: Le magasin doit tenir aj 
moms six des series mentionnées ci-dessus, dont 
au moths une doit être les vêtements ou articles 
d'hahiilement pour hommes et garçons. Au moms 
20% des ventes globales du maqasin doivent se 
faire dans le groupe de vêtements pour Ia 
famille. 

Meubles, mpareils et articles d'ameublement 
menaqer. Ce groupe comprend les articles sui-
vants: literie et linge de maison; porcelaine et 
verrerie; articles d'ameublement ménaqer; meu-
bles, de bois ou rembourrés, pour salle de sé-
jour, salle b manger ou chambre b coucher; gros 
appareils, télévision, radio et musique; quin-
caillerie et articles de ménage. Nota: Le magasin 
dolt tenir mu moms qttre des series mentionnées 
ci-dessus, dont mu mmmns une doit être des 
meubles (do bois ou rentourrés pour salle a 
manger et (ou) smile do séjour et (ou) charire 
coucher). Au moms 10 % des ventes globales du 
maqasin doivent provenir du groupe des meubles, 
appareils et articles d'ameublement ménager. 

bus autres articles (divers). Cette catéqorie 
comprend toutes les marchandises que tient le 
magasin, math qul ne figurent pas ci-dessus, 
telles que: articles do toilette, cosmétiques et 
médicaments; appareils et fournitures *totogra-
phiques; tissus b la pièce; mercerie et menus ar-
ticles; hijouterie; articles do sport et va1ise: 
papeterie, livres et revues; et aliments. 
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!;nst three different commodity lines with 
one of these lines representing more 

in 50% of the total store sales. At least 
of the outlet's total sales must be 

Irived from the all other or miscellaneous 
jroups. 

Total net sales and receipts are defined 
as the total sales of new and used merchan-
dise and receipts from repairs, equipment 
rental, restaurant and other services, less 
returns, adjustments and discounts. Trade-in 
allowances are not deducted. Commissions 
earned from the sales of goods owned by 
others and proprietors' withdrawals of goods 
(at retail) for personal use are included. 
Non-trading revenues, bad debts recovered 
and direct sales taxes are excluded. 

Stocks are defined as the selling value 
of inventory on hand at the end of the month 
or as at the end of the fiscal period fal-
ling nearest the end of the calendar month. 

Acco.iits receivable are defined as cus-
tomers' accounts and notes receivable as at 
the end of the month, as well as all new 
credit granted durinq the month, less pay-
ments received. Accounts discounted with 

iks, paper sold to sales finance compa- 
- 'js, or amounts owing on account of 
Adit-cardplans, are excluded. Accounts 
reivable used as security for bank loans 

not considered as discounted if still 
iyable and are therefore included. 

Junior Department Stores are defined as 
retailing entities which sell the same wide 
range of goods (see department store defini-
tion) that are sold in the more traditional 
(major) department stores and are popularly 
described as discount operations. 

Nota: Le magasin doit tenir au moms trois des 
series mentionnées ci-dessus, dont aucune ne doit 
représenter plus de 50% des ventes globales du 
magasin. Au moms 10 10 des ventes glohales du 
magasin doivent provenir des groupes tous autres 
articles ou divers. 

Les ventes et recettes nettes totales sont 
définies comme le total des ventes de marchan-
dises neuves et usagées et des recettes provenant 
de reparations, de location de materiel, de Ia 
vente de repas et d'aut-res services, moms les 
rendus, les rajustements et les remises. La va-
leur des reprises n'est pas déduite. Les commis-
sions sur la vente de marchandises appartenant b 
autrui et la valeur (au detail) des marchandises 
prélevées par le propriétaire pour son usage per-
sonnel sont comptées. Les recettes hors exploita-
tion, les recouvrements de mauvaises créances et 
les taxes de vente directes sont exelus. 

Les stocks englobent la valeur marchande des 
stocks détenus la fin du mois ou de la période 
financière la plus rapprochée. 

Par comptes h recevoir on entend les coinptes 
et billets recevoir des clients b Ia fin du 
mois, ainsi que de tout nouveau credit consenti 
au cours du mois, moms les paiements reçus. Les 
comptes escomptés b la banque, les titres vendus 

des sociétés de financement des ventes et les 
montants dus en vertu d'Ln régime do cartes de 
credit ne sont pas comptés. Les comptes b rece-
voir servant h garantir in emprunt bancaire ne 
mont pas considérés comme étant escomptés s'ils 
mont encore payables; ils sont donc inclus. 

Les grands maqasins populaires sont définis 
comme étant des points de ventes mu detail qui 
offre la méme vaste gamne d'articles (voir Ia 
definition d'un grand rnagasin) que les grands 
magasins traditionnels et qui sont généralement 
considérés comme des maqasins h prix réduits. 

Nethodoloqy 
	

Methodologie 

The monthly sales values, published at 
the Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
ment store organizations. A 100% response 
rate is aimed for each month with the publi-
cation usually delayed if large department 
store organizations have not responded in 
time. The monthly sales figures are esti-
mated when necessary, due only to late res-
ponse, by applying an imputation method 
which is unique to each organization. 

The monthly sales values by department, 
ililished at the Canada level, are based 
LIyon the organizations which provide the 

Fc]uired breakdown of sales. The percentage 

Le chiffre des ventes mensuelles, publié pour 
le Canada, les provinces et les regions métropo-
litaines, est établi en fonction de l'univers des 
sociétés de grands magasins. Puisgue l'on vise 
chaque mois in taux do réponse de 100%, la pu-
blication est habituellement retardée si une 
grande firine na pam fait parvenir ma declaration 
dans les délais prévus. Dans le cas d'une réponse 
tardive, ii est possible de calculer in chiffre 
estirnatif des ventes mensuelles grace h une 
méthode d'imputation qui est unique b chaque 
firme. 

Le chiffre des ventes mensuelles par rayon pu-
blié pour le Canada n'est fondé que stir les fir-
men qui présentent la ventilation requise des 
ventes. La repartition en pourcentaqe des ventes 
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distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sales by 
department at the Canada level. 

The monthly stock values by department, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdowns of sales and stocks. A 
stock-to-sales ratio for each department, 
calculated from the reporting organizations, 
is applied to the corresponding department's 
monthly sales estimate in order to provide 
an estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
published at the Canada level, are based on 
a panel of department store organizations 
which are known to have accounts receiv-
able. Data for late respondents are esti-
mated by applying the monthly percentage 
change in accounts receivable, calculated 
from the reporting organizations, to the 
previous month's data of each organization 
that was late in reporting.  

par rayon obtenues aiprès des firmes déclarantes 
est appliquée au chiffre mensuel des ventes tot-
les pour le pays afin d'établir une estimn iin 
des ventes par rayon pour l'ense,nble du Canad. 

Le chiffre des stocks mensuels par rayon pu-
blié pour le Canada nest fondé que sur les fir-
mes qui présentent la ventilation requise des 
ventes et des stocks. Pour chaque rayon, le rap-
port des ventes aux stocks (calculé 6 partir des 
declarations des firrnes) est appliqu6 a l'estima-
tion des ventes mensuelles afin de produire une 
estimation des stocks pour Is Canada. 

Le chiffre des comptes a recevoir mensuel pour 
l'ensemble du pays provient des sociétés de 
grands magasins qui ont de tels comptes. Les don-
nées relatives aux enquêtés retardataires sont 
estimées comme suit: on calcule d'abord Is varia-
tion en pourcentage des comptes a recevoir des 
firmes déclarantes, puis on la fait porter sur 
les chiffres du rrois précédent cle la firme retar-
dataire. 

Data Reliabilit 

Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported 
by the organizations listed at the end of 
this publication. The survey can be con-
sidered as a complete census of the popula-
tion under consideration and therefore not 
subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known depart-
ment store locations, errors in published 
data can occur. These errors, called non-
sampling errors, are present whether a sam-
ple or a complete census of the population 
is taken and can be attributed to one or 
more of the following sources: 

Coverage error. This error can result from 
incomplete listing and inadequate coverage 
of the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwill-
ingness of the respondent to provide correct 
information, misinterpretation of the ques-
tions because of definitional difficulties 
and different tendencies of different inter-
viewers in explaining questions or inter-
preting responses under different modes of 
communication. 

Fiabilité des données 

Erreurs non liées è l'échantillonnaçjr 

L'enquête 	rnensuelle 	sur 	les 	veiites 	et 	l 
stocks 	des 	grands 	magasins 	porte 	sur 	tous 	les 
points 	de 	vente 	des 	sociétés 	de 	grands magasins 
énumérées 	a 	Is 	fin 	de 	cette 	publication. 	Etant 
donné 	qu'elle 	peut 	être 	considérée 	comme 	un 
recensement 	exhaustif de 	la population observée, 
elle 	ne 	risque 	pas 	de 	comporter 	des 	erreurs 
d'échantillonnage. 	Par 	contre, 	même 	les 	données 
publiées d'un recensement qui dénombre intégrale- 
ment a chaque mois l'ensemble des points de vente 
connus des grands rnagasins peuvent étre entachées 
d'erreurs. 	Celles-ci, 	dites 	non 	liées 	a 	l'échan- 
tillonnage, 	se 	retrouvent 	tant 	dens 	les recense- 
cents que dans 	lea enquêtes par échantillonnage. 
Elles sont dues a un ou plusieurs facteurs parmi 
les suivants: 

Le champ couvert per l'enquête. L'erreur 	résulte 
d'un listage incomplet et d'une couverture insuf- 
fisante de la population visée. 

La réponse. 	Ici, 	l'erreur peut être atiribuable a 
Ia 	conception 	du 	questionnaire 	et 	aux 	caracté- 
ristiques 	de 	la 	question, 	a 	l'incapacité 	ou 	au 
refus de 	l'enquêté de 	fournir des renseignements 
exacts, 	a 	l'interprétation 	fautive 	des questions 
due 	a 	des 	problémes 	d'ordre 	sémantique, 	ou 	aux 
variations, 	d'un 	interviewer 	a 	l'autre 	et 	selori 

le 	mode 	de 	communication 	retenu, 	dans 	l'explica- 
tion 	des 	questor1s 	et 	dens 	l'interprtaian 	den 
réponses. 
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Non-response error. Some respondents may 
tuse to answer questions, some are unable 
respond, while others may be too late in 

isponding. Data for the non-responding 
iriits can be imputed using the data from 
rospondinq units or some earlier data on the 
non-responding units if available. The ex-
tent of error due to imputation is usually 
unknown and is very much dependent on any 
characteristic differences between the re-
spondent group and the non-respondent group 
in the survey. This error generally in-
creases with increases in the non-response 
rate and attempts are therefore made to ob-
tain as high a response rate as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of 
final results. With regard to the estimates 
of this publication all attempts have been 
made to minimize the non-sampling errors: 
department store locations have been defined 
in a most precise manner; the questionnaires 
used in the survey have been carefully de- 
ined to minimize different interpreta- 
ions; detailed acceptance testing has been 

norried out for the different stages of 
liting and processing; and every possible 

• ffort has been made to reduce the non-
rsponse rate as well as the response 
burden. 

Non-sampling Error Measures 

La non-réponse. Certains enquêtés refusent do 
répondre, d'autres en sont incapables et d'autres 
encore répondent trop Lard. Les données relatives 
aux non-répondants peuvent être imputes 	partir 
des chiffres fournis par les rpondants ou 
l'aide des statistiques antérieures sur les 
non-répondants, si elles existent. On ne connalt 
genéralement pas l'importance de l'erreur d'impu-
tation; celle-ci vane beaucoup selon les carac-
téristiques qui distinguent les répondants dos 
non-répondants. Comme ce type d'erreur prend ha-
bituellement do l'ampleur a mesure qu'augmente le 
taux do non-réponse, on s'efforce d'obtenir le 
meilleur taux de réponse possible. 

Le traitement. L'erreur peut se produire lors dos 
divenses étapes du traitement, telles que le co-
dage, l'entrée, la verification, la pondératiori 
et la totalisation. 

Ii est difficile do rnesurer les erreurs non 
liées b l'échantillonnage. En outre, U faut les 
cerner tie sorte qu'elles ne nuisent pas b l'uti-
lisation ou b l'interprétation des chiffres défi-
nitifs. S'agissant ties estimations du present 
bulletin, tout a été mis en oeuvre af'in de 
minimiser ce genre d'erreur. Ainsi, les points de 
vente des grands magasins ont ëté définis avec 
beaucoup de precision; les questionnaires ont été 
conçus avec soin afin do réduire mu minimitn le 
nombre d'interprétations Cventuelles; les diver-
ses étapes do verification et do traitement ont 
fait l'objet tie contrôles d'acceptation detail-
lés; enfin, on n'a absolument rien negligé pour 
que le taux de non-réponse et le fardeau tie 
réponse solent faibles. 

Estimation des erreurs non liées b l'échantillon- 
nage 

I 

One source of non-sampling error is the 
non-response error. Text Table I assists 
users in evaluating this error. Two response 
measures are derived, namely, the response 
rate, which is a measure of the proportion 
of those units which have responded in time 
for inclusion in this publication and the 
response fraction, which is a measure of the 
data response rate, and is the proportion of 
the published data which is based upon 
actual reported data. 

The units used in the Department Store 
Sales and Stocks Survey for derivation of 
the response rate is based on (1) the survey 
unit - the 10 provinces, the two territories 
and the four metropolitan areas in which a 
department store organization operates de-
partment store locations and (2) the organi-
iotional unit - the department store firm 

ompany) themselves. For example, a depart-
nont store firm reporting for 20 stores in 
!Hntario would be considered as one survey 

Parmi les erreurs non liées h l'échantillon-
nage, on retrouve l'erreur tie non-réponse. Le 
tableau explicatif I donne deux mesures tie Ia ré-
ponse qui aideront l'utilisateur a évaluer ce 
genre d'erreur. Le taix do réponse représente Ia 
proportion des unites qui ont répondu assez tot 
pour être incluses dans Ia présente publication. 
La fraction do réponse, par contre, est le taux 
de réponse dos données, c'est-a-dire la propor-
tion des chiffres publiés quA est fondée sur des 
renseignements réellement déclarés. 

Les unités utilisées pour calculer le taux de 
réponse tie l'enquête sur les ventes et 1mm stocks 
des grands magasins est fondée sur (1) les unites 
d'enquête - soit les 10 provinces, les deux ter-
ritoires et les quatre regions inétropolitaines oi 
les sociétés tie grands magasins exploitent des 
points de vente et (2) les unites organisatiori-
nelles - les sociétés des grands magasins elles-
mémes. Par exemple, une société do grands macla-
sins qui produit une déclarat ion pour 20 magasins 
en Ontario est considérée come .ne ..r,ité d'en- 
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unit and one organizational unit while a 
firm reporting for five stores in Vancouver, 
10 in British Columhia (exciudina \'ancouver) 
and two in Yukon would be considered as 
three survey units but only one organiza-
tional unit. 

The data variables under consideration 
for derivation of the response fraction are 
sales, stocks and accounts receivable. 

Text Table I gives the reliability of the 
survey data with respect to the non-response 
error. The response rate is given as the 
percentage of survey units and the corres-
ponding organizational units which have 
responded in time for inclusion in this 
publication. The response fraction is qiven 
as the percentacie of the published data 
which is based upon actual reported data 
submitted by department stores. For example, 
a cell of 20 organizational units in which 
five respond for a particular month would 
have a response rate of 25% in terms of 
these units. If the five units represented 
8 million out of a published estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate and both measu-
res should be considered.  

quête et une unite orqanisationnelle alors qu'unr 
firme dont la declaration porte sur cinq maqasinu 
a Vancouver, 10 en Colombie-Britannique (saul 
Vancouver) et deux au Yukon représente trois uni-
tés d'enqu&te mais seulement une unite organisa-
tionnelle. 

Les variables dont ii faut tenir compte pour 
calculer la fraction de réponse soot les ventes, 
les stocks et les comptes recevoir. 

Le tableau explicatif I donne le fiahilité des 
données d'enquête en matière d'erreurs dues h la 
non-réponse. Le taux de réponse représente le 
pourcentaqe des unites d'enquête et des unites 
orqanisationnelles correspondantes qul ont 
répondu assez tot pour étre incluses dens le 
present bulletin. Par centre, la fraction de 
réponse constitue le pourcentage des données 
puhliées qui soot fondées sur des renseiqnements 
effectivement déclarés par les grands magasins. 
Par exemple, le taux de réponse d'une cellule 
coinportant 20 unites orqanisabonnelles dont cinq 
répondent lors d'un mois donné atteindrait 25%. 
Cependant, si les cinq unites représentent $8 
millions sur l'estimation puhliée de $10 mil-
lions, 1e fraction de réponse s'élèverait b 80%. 
Comme le taux de réponse aurait, h lui seul, 
tendance a déprécier le fiahilité de l'estimation 
dons un tel cas, il faudrait tenir compte des 
deux unites de mesure. 

I TEXT TABLE I. Measures of Reliability, Department Stores, Canada, 1982 
.July 

TABLEAU EXPLICATIF I. Mesure de Ia fiabilité, grands magasins, Canada, 1982 
Juillet 

Response rate 	Response fraction 

Taux de réponse 	Fraction de 
reponse 

Survey units 	Organizational 
units 

Unites d'en- 	unites orga- 
quête 	nisationoelles 

per cent - pourcentaqe 

Monthly sales total - Ventes mensuelles 
totales 	 1000 	100.0 	100.0 

Monthly sales by department - Ventes men- 
suelles par rayon 	 ... 	 56.0 	87.8 

Monthly stocks by department - Stocks men- 
suels par rayon 	 Afl.fl 	5 • 3 

Month-end accounts receivahle - Comptes 
recevoir a la fin du mois 
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Seasonal Adjustment 

Time series contain the elements essen- 
' 	:i1 to the description, explanation and 

recasting of the behaviour of an economic 
enornenon: 'They are statistical records of 

evolution of economic processes through 
Lime."(l) In using time series to observe 
economic activity, economists and statisti-
cians have identified four characteristic 
behavioural components: the long-term move-
ment or trend, the cycle, the seasonal 
(variations) and the irregular (fluctua-
tions). These movements are caused by var-
ious economic, natural or institutional fac-
tors. The seasonal variations occur periodi-
cally on a more or less regular basis over 
the course of the year as a result of sea-
sonal changes in weather, statutory holidays 
and other events which occur at fairly 
regular intervals and thus have a major 
impact on the rate of economic activity. 

In the interest of accurately interpreting 
the fundamental evolution of an economic 
phenomenon and producing forecasts of super-
ior quality, Statistics Canada uses the 
X-11-ARIMA seasonal adjustment method(2) to 
seasonally adjust its time series. This 
method minimizes the impact of seasonal 
'iriations on the series and essentially 

isists of adding one year of raw data onto 
hend of the original series before it is 
isonally adjusted per se. The estimated 
a are derived from forecasts and back- 
;ts using ARIMA (Autoregressive Integrated 

-1uving Average) models of the Box-Jenkins 
type. 

The X-11 part of the X-11-ARIMA program 
uses primarily the ratio-to-moving average 
method to smooth the modified series and 
obtain a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final season-
al factors are produced only after these 
operations have been repeated several 
times. ( 3) 

While seasonal adjustment permits a 
better understanding of the underlying 
trend-cycle of a series, the seasonally-ad-
justed series still contains an irregular 
component. Slight month-to-month variations 
in the seasonally adjusted series may be 
simple irregular movements; to get a better 

(1) "A Note on the Seasonal Adjustment of 
Economic Time Series," Canada Statis-
tical Review, August 1974. 

r further information see the X-11- 
ARIMA Seasonal Adjustment Method, by 

tella Bee Dagum, Statistics Canada, 
;talogue 12-564E, Occasional. 
:e next page.  

Désaisonnalisat ion 

Les series temporelles ou chronologiques 
comportent les elements essentiels 6 Ia descrip-
tion, I'explication et la prevision du comporte-
ment d'un phénomène économique. "Ce sont des 
dossiers statistiques de l'évolution des proces-
sus économiques dans le temps"(l). L'observation 
par les economistes et les statisticiens de 
l'activité économique a l'aide des series tempo-
relies a donc perinis de distinguer quatre compo-
santes principales du comportement des series 
temporelles; la tendance a long terme ou trend, 
le mouvement cyclique, les variations saisonniè-
res et les fluctuations irrégulières ai acciden-
telles. Ces mouvements sont causes par différents 
facteurs, soit econorniques, naturels ou institu-
tionnels. Les variations saisonnières sont les 
fluctuations périodiques plus ou moms régulières 
qui se produisent au cours dune année en raison 
du cycle météorologique normal, des congés fixes 
et d'autres événements qui se répètent inter-
valles avec une certaine regularite pour influen-
cer de facon significative le taux d'activité. 

Afin de favoriser l'interprétation exacte de 
l'évolution fondamentale d'un phénomène économi-
que et une meilleur prediction, Statistique 
Canada rajuste les series temporelles au ntyen de 
la méthode de désaisonnalisation X-11-ARMMI(2) 
afin de justement minimiser l'impact des varia-
tions saisonnières sur les series. Cette techni-
que consiste essentiellement ajouter une année 
de données brutes 6 chacunes des deux extrémités 
de la série initiale avant de proceder a la 
désaisonnalisat ion proprement dite. Les données 
estimatives proviennent d'extrapolation prospec-
tive et retrospective réalisées par des modèles 
ARMMI (modèles autorégressif b moyennes mobiles 
intégrees) du type Box-Jenkins. 

La partie X-11 du programme X-11-ARMMI fait 
surtout appel a la rnéthode de rapport aux moyen-
nes mobiles pour effectuer le lissaqe de la série 
modifié et obtenir une estimation provisoire de 
la tendance-cycle, pour calculer les rapports de 
Ia série initiale (ajustée) aux estimations de Ia 
tendance-cycle et pour estimer les facteurs sai-
sonniers partir de ces rapports. Les facteurs 
saisonniers définitifs ne sont produits que lore-
que ces opérat ions ont été exécutées plusieurs 
reprises(3). 

Bien que la désaisonnalisation permette de 
mieux comprendre la tendance-cycle foridammentale 
d'une série, la série désaisonnalisée n'en con-
tient pas noins urie composante irrégulière. De 
légères variations d'un mois a l'autre dana la 
série désaisonnalisée peuvent être de simples 
mouvements irréguliers; pour avoir une meilleure 

La désaisonnalisation des series temporelles 
économiques: quelques remarques; tire è part 
de la Revue statistique cii Canada, Ao(t 1974. 
Pour plus ample information voir La méthode 
de désaisonnalisation X-11-ARMI4I, par Estella 
Bee Dagum, Statistique Canada, no. 12-564F au 
catalogue, hors série. 
Voir page suivante. 
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idea of the underlying trend, then, users 
must examine several months of seasonally 
adjusted series. 

To assist the user, the Months of Cycli-
cal Dominance number, MCD, is provided.(3) 
The MCD is the shortest monthly span for 
which a certain ratio becomes and remains 
less than one, that is, the ratio for which 
the absolute average percentage change of 
the trend-cycle of the seasonally adjusted 
series becomes greater than the absolute 
average percent change of the irregular com-
ponent. The MCD can be interpreted as the 
number of months over which a change in the 
seasonally adjusted series must move in a 
given direction before one can be reasonably 
certain that the trend-cycle of that series 
also has moved in the given direction. 
Clearly small MCD's are desirable and indi-
cative of a smooth series. Applying a moving 
average to the seasonally adjusted data of 
MCD length tends to smooth irregular move-
ments which may obscure the underlying 
trend-cycle. The MCD moving average provides 
a method of reducing all types of series to 
approximately the same degree of smoothness 
whatever the size of the irregular component 
in the original series. 

Constant Dollar Estimate 

To obtain constant dollar estimates of 
total department store sales (Text Table 
11), estimates of sales by department group 
are deflated using department group implicit 
price indicies supplied by the Industry 
Product Division of Statistics Canada. These 
deflated department group estimates are then 
totalled to give an estimate of total de-
partment store sales in constant dollars. 
The published price index is an implicit 
index calculated by dividing the total cur-
rent dollar sales estimate by the total 
constant dollar sales estimate. 

E:xplanatory Notes 

The percentage changes in sales shown in 
this publication are based on the total 
dollar volume of receipts for each of the 
periods being compared. These trends include 
the effect of stores starting operation or 
ceasing operation and are not limited to 
identical stores, i.e., those in operation 
in both of the periods being compared. 

We de Ia tendance fondamentale, les utilisa-
teurs doivent donc examiner lea séris désaisnn-
nalisées d'un certain nombre de emis. 

cette fin, us disposent des ir,J13 	domi- 
nance cyclique, ou MDC.(3) 11 s'aqit du pitin 
petit nombre de mis pour lesquels in certairi  
rapport devient et reste inférieure h l'unité; 
autrement dit, rest Is période pendant laquelle 
le taux de variation moyen absolu de Ia tencance-
cycle de la série désaisonnalisée est supérieur 
celui de la composante irrégulière. Le MDC peut 
être considéré comae le nombre de mois que doit 
durer une variation de la série désaisonnalisée 
daris une direction donnée avant qu'on puisse 6tre 
raisonnablement certain que Is tendance-cycle de 
Is série évolue dana Is même direction. Ainsi, in 

MDC peu élevé est souhaitable et indique la pré-
sence d'une série lisse. L'application d'une 
moyenne mobile aux données désaisonnalisées dont 
la période est égale au MDC tend 6 lisser les 
mouvements irréguliers pouvant dissimuler la ten-
dance-cycle fondamentale. La méthode de Is noyen-
ne mobile du MDC permet de réduire taos lea 
genres de série a peu près au même niveau de 
lissage, quelle que soit la taille de Ia compo-
sante irréqulière dans la série initiale. 

Estimations en dollars constants 

Afin d'obtenir la valeur estimative de l'eii-
semble des ventes des grands megasins en dollars 
constants (tableau explicatif II), les estitno-
tions des ventes relatives aux principaux groupes 
de départements scot dégonflées au moyen des 
indices implicites de prix appropriés fournis par 
Is Division do produit industriel de Statistique 
Canada. Lea estimations de ces groupes de rayons 
ainsi dégonflées sont par Is suite totalisées 
pour produire l'estimation de l'ensemble des 
ventes des grands rigasins en dollars constants. 
L'indice des prix qui eat publié est in indice 
implicite obtenu en divisant le chiffre estimatif 
des ventes totales en dollars courants par l'es-
timation correspondante en dollars constants. 

Notes explicatives 

Les variations des ventes en pourcentage don-
née dans la présente publication est fondée sur 
Is valeur totale des recettes pour chacune des 
périodes observées. Elle tient compte des maga-
sins qui ant ouvert leurs portes et de ceux qui 
lea ont fermées; autrement dit, elle ne se limite 
pam aux magasins qui ont été exploités dans 
toutes les périodes en cause. 

I.- 

(3) See Tables 30 and 31. 	 (3) Voir len tableaux 50 et 31. 
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TEXI TABLE II. Dopartment Store Monthly Sales, Current and Constant Dollar Estimates, 1900-1982 

IAIlI I AU EXFI [[Alli 	II. 	Vrntes nensuelles des grands unegasins, 	estimations en dollars courants et 
v'nistants, 1980-1962 

Price Current Year/year Constant 1971 Year/year 
index dollars per cent dollars per cent 

Period unadjusted change unadjusted change 

Période 	 Indice Dollars Variation en Dollars Variation en 
des courants pourcentage constants 1971 poiJrcentage 
prix non-désaison- pour l'année non-désaison- pour l'année 

nalisés nalisés 

1 000 I QQQ % 

1980: 

January - ]anvier 168.3 562,328 + 16.2 334,122 + 6.3 
February - Février 172.4 521,533 + 15.9 302,513 + 5.6 
March - Mars 174.0 618,539 + 1.1 355,482 - 8.4 
April - Avril 176.3 684,365 + 12.5 388,182 + 1.9 
May - Mai 178.7 767,974 + 11.9 429,756 + 0.9 
June - Juin 179.2 692,120 + 2.0 386,228 - 7.9 
July - Juillet 178.1 709,231 + 14.1 398,221 + 3.2 
August - AoQt 180.0 731,863 + 3.7 406,591 - 6.3 
September - Septembre 181.0 805,650 + 11.4 445,110 + 1.1 
October - Octobre 181.9 824,123 + 11.2 453,064 + 1.5 
November - Novembre 184.3 990,566 + 7.6 537,475 - 2.0 
December - Décembre 184.1 1,458,479 + 12.1 792,221 + 2.3 
Year - Année 179.1 9,366,771 + 9.8 5,228,965 - 0.9 

1981: 

January - Janvier 185.2 643,821 + 14.5 347,636 + 4.0 
February - Février 189.3 568,767 + 9.1 300,458 - 0.7 
March - Mars 190.0 688,718 + 11.3 362,483 + 2.0 
April - Avril 192.1 793,595 + 16.0 413,116 + 6.4 
May - Mai 193.5 822,881 + 7.1 425,261 - 1.0 
June - Juin 193.3 835,934 + 20.8 432,454 + 12.0 
July - Juillet 193.2 757,743 + 6.8 392,207 - 1.5 
August - AoOt 195.2 786,492 + 7.5 402,915 - 0.9 
September - Septembre 195.7 848,390 + 5.3 433,516 - 2.6 
October - Octobre 198.1 892,549 + 8.3 450,555 - 0.6 
November - Novernbre 199.0 1,036,498 + 4.6 520,853 - 3.1 
December - Décembre 198.1 1,542,685 + 5.8 778,741 - 1.7 
Year - Arinée 194.3 10,218,073 + 9.1 5,260,195 + 0.6 

1982: 

January - Janvier 198.6 600,079 - 6.8 302,155 - 13.1 
February - Février 204.8 577,906 + 1.6 282,181 - 6.1 
March - Mars 204.1 694,447 + 0.8 340,248 - 6.1 
April - Avril 206.4 791,728 - 0.2 383,589 - 7.1 
May - Mai 208.5 811,119 - 1.4 389,025 - 8.5 
June - Juin 207.4 790,742 - 5.4 381,264 - 11.8 
July - Juillet 205.7 763,975 + 0.8 371,402 - 5.3 
August - AoOt 
September - Septembre 
(ictober - Octobre 
November - Novembre 
iecember- Décernbre 
ear - Année 
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The stock-sales ratios(4) are derived by 
dividing the dollar volume of stncks at 
selling value at the end of the montb by the 
dollar volume of sales for the aunth. 

The sales-stocks ratios(5) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning 
and ending stocks at selling value for the 
month. 

The 	metropolitan 	areas are 	census 
metropolitan areas. 

The commodity reference list, which des-
cribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published in the January issue of this 
pub licat ion. 

Revisions to department store sales and 
stocks are published yearly in the March 
issue of this publication. Revisions to 
month-end accounts receivable are published 
on a monthly basis. 

The nunter of shopping days that this 
publication is based on varies from imnth to 
month. See Text Table III for the number of 
shopping days the current publication is 
based on. 

See Table 26. 
See Table 27. 

On obtient les ratios stocks-ventes(4) en di-
visant la valeur marchande des stocks N In fin du 
Ifli) s par le rhi fire des vent es peur Ic inn i a 

On out icot les ratios ventes-stocks(5) en di-
visant le chiffre des ventes pour le nuis par Is 
valeur marchande moyenne des stocks en debut et 
en fin de nuis. 

Les regions métropolilaines correspondent aux 
regions métropolitaines du recensement. 

La liste de reference des marchandises, qui 
décrit en detail les produits de chacun des 40 
rayons presentes dans cette publication eat 
reproduite dans le ruméro de janvier. 

Lea chiffres revises des ventes et des stocks 
des grands rnagasins sont publiés chaque année 
dans le numéro de mars du present bulletin. Les 
revisions aux comptes a recevoir en fin de nuis 
sont apportées mensuellernent. 

Le nombre de jours commerciaux sur lesquels 
sont bases les renseignements présentés ici vane 
d'un mois è l'autre. Le tableau explicatif III 
donne le nombre de jours pour la période la plus 
récente. 

4)/oir tableau 26. 
(5) Voir tableau 27. 

I 

I 
TEXT TABLE III. Nunter of Shopping Days, by Month, 1981 and 1982 

TABLEAU EXPLICATIF Ill. Nombre de Jours coinmerciaux, par mois, 1981 et 1982 

1982 
	

1981 

Total number Number of Total number Number of 
of shopping Saturdays of shopping Saturdays 
days days 

Nombre total Nombre de Nombre total Nombre de 
de jours saunedis de jours samedis 
commerciaux commerciaux 

January - Janvier 25 5 26 5 

February - Février 24 4 24 4 

March - Mars 27 4 26 5 

April - Avnil 25 4 25 4 

May -Mai 26 5 26 5 

June - Juin 26 4 26 4 
July - Juillet 26 5 26 4 

August - AoUt 26 4 25 5 

September - Septembre 25 4 25 In 

October - Octobre 25 5 26 5 
November - Novembre 26 4 25 4 

December - Décembre 26 3 26 In I 
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Chart - 1 	 Graphlque - 1 
' 	Department Store Sales, by Month, Unadjusted and Seasonally Adjusted, Canada, 1980-1982 

Ventes des grands magaslns, par mols, non désalsonnallsées et désalsonnalisées, Canada, 1980-1982 
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Chart - 2 	 Graphique - 2 
Department Store Stocks, by Month, Unadjusted and Seasonally Adjusted, Canada, 1980-1 982 

Stocks des grands magaslns, per mois, non désalsonnalisés et désaisonnallsés, Canada, 1980-1982 
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Chart - 3 
Department Store Sales and Total Retail Trade, by Month, Canada, 1980-1982 
Ventes des grands magasins et commerce de detail total, par mols, Canada, 1980-1982 
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Chart - 4 Graphlque - 4 
Department Store Sales, Current and Constant ( 1971 ) Dollar Estimates, 1980 - 1982 

10 	Ventes des grands magasins, estimations en dollars courants et constants (1971), 1980 - 1982 
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Chart - 5 	 Graphlque - 5 
Department Stores' Month-End Accounts Receivable, Canada, 1980-1 982 
Montant a recevoir des grands magasins ala fin du mois, Canada, 1980-1982 
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Chart —6 	 Graphique - 6 
Department Store Sales, Provincial Distribution by Type of Organization 

Ventes des grands magasins, distributIon provinclale par genre d'organlsations 
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Department store sales, adjusted for sea-
sonal variations, decreased 1.5% to $831.3 
million from June, 1982 to July, 1982. 
Twenty-four of the forty departments regis-
tered sales decreases with draperies, cur-
tains and furniture coverings (- 10.5 10), 

linens and domestics (- 10.2%) and boy's 
clothing and furnishings (- 10.01M) showing 
the most notable decreases. Plumbing, heat-
ing and building material (+ 23.1%), women's 
and misses' coats and suits (+ 7.5%) and 
china and glassware (+ 6.5%) recorded the 
largest sales increases. 

Total unadjusted sales increased slightly 
by 0.8% to $764.0 million from July, 1981 to 
July 1982. The largest sales increases were 
reported in furs (+ 26.9%), plumbing, heat-
ing and building materials (+ 20.1%) and in 
all other departments (+ 10.2%) while drape-
ries, curtains and furniture coverings 
(- 10.7%), lamps, pictures, mirrors and all 
ifher home furnishings (- 10.4%) and major 
iiliances (- 8,5%) had the largest de- 

In July 1982, Tuljo r depart mciii store or-
ganizations sales decreased 1.7% from July, 
1981 to $477.6 million while junior depart-
ment store organizations reported sales of 
$286.4 million, which is an increase of 5.3% 
from July, 1981. 

In comparison to last year, all provinces 
except Quebec (- 1.0%), Alberta (- 2.4%) and 
British Columbia (- 5.4%) showed sales in-
creases. The largest increases were in New 
Brunswick (+ 14.0%) and Prince Edward Island 
(+ 13.6%). 

Cumulative sales reached $5,030.0 million 
during the first seven months of the year, 
down 1.6% from a year earlier. 

The selling value of stocks held in July, 
1982, without seasonal adjustment, totalled 
$3,006.6 million and were 1.1 10 lower than 
July, 1981 stocks. Seasonally adjusted 
stocks decreased by 4.6% to $2,966.6 mil-
lion. 

There were 794 department store locations 
operat ion in Canoda during July, 182, 2 

..1:-. 

POINTS SAILLANIS 

Les ventes des grands magasins désaisonnali-
sees ont diminué de 1.5% de juin a juillet 1982 
pour ce chiffrer a $831.3 millions. Parmi les 
vinqt-quatre rayons pour lesquels on a constaté 
des baisses de ventes, las rayons des tentures, 
rideaux et housses (- 10.5 10), de literie et linge 
de maison (- 10.2%) et de vêtements et articles 
d'habillement pour garçon (- 10.0%) ont nontré 
les diminutions les pius notables. Las rayons de 
materiel de piomberie, chauffage et construction 
(+ 23.1%), de manteaux et tailleurs pour dames et 
jeunes filles (+ 7.5%) et de porcelaine et verre-
ne (+ 6.5%) ont rapporté lee acroissements de 
ventes les plus importants. 

En juillet 1982, le total non désaisonnalisé 
des ventes a légèrement augmenté de 0.8% per rap-
port b juillet 1981 pour s'étthlir a $764.0 mil-
lions. On a constaté lee augrnentations majeures 
dans les rayons des fourrures (+ 26.9 10), de ma-
tdriel de plomberie, chaiffaqe et construction 
(+ 20.1%) et dans tous les autres rayons 
(+ 10.21M) alors que lee rayons des tentures, ri-
deaux et housses (- 10.7%), de lampes, tableaux, 
rniroirs et autres articles d'ameublement pour la 

ison (- 10.4%) et des gros appareils mnénagers 
- 8.5%) ont signalé lee diminutions de ventes 
u plus importantes. 

En juillet 1982 les ventes des grands maqasins 
traditionnels se sont inscrites en baisse de 1.7% 
par rapport celles de juillet 1981 avec $477.6 
millions, tandis quo lee grands maqasins populai-
res avec des ventes de $286.4 millions ont enre-
gistré une hausse de 5.3%. 

Comparativement N l'année dernière, toutes les 
provinces sauf le Québec (- 1.0%), l'Alberta 
(- 2.005 ) et la Colombie-Britarinique (- 5.4%) ont 
inscnit des ventes acrues. Les aunentations les 
plus remarquables l'ont été mu Nouveau-Brunswick 
(+ 14.0%) et b l'tle-du-Prince-Edouard (+ 13.6%). 

Les ventes cumulative pour les sept premiers 
mois de ].'année ont atteint $5,030.0 millions, 
soit 1.6% de moms gum l'anriée dernière. 

La valeur marchande des stocks ddterus en 
juillet 1982, sans ajustements saisonniers a 
totalisé $3,006.6 millions soit time hoisse de 
1.1% par rapport a juillet 1981. La valeur désai-
sonnalisée des stocks a chute de 4.61M pour se 
chiffrer a $2,966.6 millions. 

On a dénombré 794 points de vente en opérat ion 
so f.,qnada durant le mois cite Juillet 1982, snit 2 



July, 1981. 342 locations were operated by 
major department store organizations and 452 
by junior department store organizations. 

Total department store sales accounted 
for 9.1% of total retail trade in Canada, in 
July, 1982, down from the 9.3% rwcorded in 
July, 1981.  

juillet 1981. De ce nombre, 342 points de ventes 
étaient opérés par les socitme'- cle qrands maqa-
sins traditionnels et 452 ijar 
grands magasins populaires. 

Les ventes des grands mnagasins en jutllet 1982 
ont contribué a 9.1% du commerce de detail total 
ai Canada, soil me baisse par rapport au 9.3% 
mesuré en juillet 1981. 

I 
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TAOL( 1. Department Store Monthly Sales, by flep.rtaent, Canada • 1981 and 1982 

1982  

Department 	
3anuary 	February 	larch 	April 	May 	2aine 	July 	July 

Janoter 	F4vrier 	Mars 	Avril 	Hal 	June 	Juillet 	)uillet 

No. 
thoussflda of dollars 

,villier8 de dollars 

1 	Women's and misses' dresses, housedresses, 8,164 10,515 13,752 17,304 20,909 17,717 15,442 16,176 

aprons and uniforms 

2 	Women's and misses' coats and suits 10,424 9,982 14,248 18,442 7,239 5,514 6,852 6,968 

3 	Women's and misses' sportswear 25,164 29,081 39,553 46,006 50,966 43,691 42,236 40,102 

8 	Furs 4,191 3,399 2,942 682 584 600 1,743 1,373 

5 	Infants' and children's sear and nursery 15,429 15,310 19,462 24,022 21,128 19,975 20,559 20,064 

equipment 

6 	Girls 	and teenage girls' wear 7,450 9,932 15,209 16,916 15,631 13,812 13,200 12,514 

7 	Lingerie and women's slmepwear 8,947 10,269 12,327 15,114 16,169 14,963 15,570 14,883 

B 	Intimate apparel 6,663 6,620 8,473 9,821 10,002 9,781 9,298 9,121 

9 	Millinery 1,362 892 912 1,164 973 884 937 880 

10 	Women'S and girls 	hosIery 7,532 6,687 8,687 10,305 9,269 8,211 6,870 6,326 

11 	Women's and girls' gloves, mitts and 8,098 7,850 10,661 12,799 12,467 lfl,763 9,477 10,100 

accessories 

12 	Women's, misses' and children's footwear 12,965 11,946 19.399 24,904 24,820 21,959 17,547 17,647 

13 	Men's clothing 22,828 20,976 31,839 32,873 31,956 34,822 24,905 25,607 

14 	Mnv' 	forr,ishinn3 21.340 20,470 26,494 30,679 12,156 41,477 11,417 78,'? 

17 	 m,d k,o,jred prodoot OF' ,2'?8 50, 557 5,655 5'? 	921? 57,059 49,051 50, 	•? 488:8 

18 	loiletries, cosmetics and drugs 33,472 33,602 38,125 41.291 40,212 40,368 40,718 37,378 

19 	Photogrsphic equipment and supplies 9,033 7,960 9,828 11,189 11,046 13,690 13,130 13,638 

20 	Place goods 3,866 3,848 4,921 8,760 4,558 8,016 3,589 3,600 

21 	LInens and domestics 23,688 14,543 18,188 19,863 20,828 26,776 26,567 26,971 

22 	Smallwares and nutions 8,695 7,079 7,196 7,753 6,309 6,490 6,863 7,182 

23 	ChIna and glassware 7,319 7,485 9,533 10,004 10,802 9,503 10,000 10,887 

24 	Floor coverings 9,052 9,638 11,828 11,862 11,299 11,557 11,691 12,872 

25 	DraperIes, curtaina and furniture coY- 9,524 9,312 13,646 14,957 14,608 15,864 15,154 16,972 

erings 

26 	Lamps, pictures, mirrors and all other 6,078 5,584 7,019 6,800 7,122 7,098 7,637 8,524 

horns Furnishings 

27 	Furniture 37,565 31,181 35,785 36,630 40,856 39,381 43,626 47,539 

28 	Major appliances 35,255 27,548 31,403 31,730 32,420 35,622 41,554 45,413 

29 	TelevIsion, radio and n,asic 27,745 23,480 29,072 28,213 25,000 27,482 30,271 29,586 

30 	Houaawares and small electrical appliances 22,897 25,215 24,140 29,542 31,997 30,992 32,535 31,439 

31 	Hardware, paints, wallpaper, etc. 21,155 20,257 20,568 26,286 35,716 30,751 26,766 26,987 

32 	P1.omblng, heating and building materIals 6,267 6,404 7,585 10 9 670 12,885 11,005 11,774 9,805 

33 	Jewellery 9,668 11,294 15,407 16,885 17,963 17,432 16,696 16,523 

34 	Toys and genes 6,915 7,822 9,712 14,068 11,793 12,307 13,486 12,997 

35 	Sporting goods and luggage 19,872 16,080 21,002 28,150 35,060 36,356 31,773 30,782 

36 	StatIonery, books ewl magazines 17,447 18,133 18,481 20,175 19,630 20,578 19,9361 18,478 

37 	Gasoline, oil, suto accessories, repairs 16,159 12,756 15,203 18.161 17,787 18,055 18,433 18,132 

and supplies 

38 	Meals and lunches 18,314 18,418 20,083 19,573 19,021 19,629 19,629 20,346 

39 	Repairs and services 6,410 6,319 7,739 7,850 7,350 7,135 6,499 6,465 

40 	All other departeenta 19,900 19,718 22,625 30,048 38,249 31,732 27,921 25,343 

41 	TOTAL Ni 0(PARTINT5 600,019 571,906 694,447 791,120 811,119 790,742 763,975 157,743 

I 
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i: 	r;icI 	ocp. 	i,1 	 ., 	 181 	'4. 11)41,? 

• 	1 

.ust 

AoQt 

September 

Septelobro 

October 

Octobre 

November 

Movembre 

December 

Décembre 

Change - Variation 

July! 
Jine 
1982 

Juillet/ 
juin 
1982 

July 
1982/1981 

Juillet 
1982/1981 

Rayon 

No 
thousands of ibliara per cent 

mUllers do dollars pourcentaçje 

15,317 16,936 16,142 18,422 22,084 - 	12.8 - 	4.5 Robes, 	robes do m6nage, 	tliers at i.ru- 	 1 
forrms pour dames at Jeu'ies lilIes 

15,494 19,572 25,445 21,348 23,825 . 	24.3 - 	1.7 Hanteaus at tailleurs pour dames at Jeunas 	2 
li 1 leO 

44,891 59,595 50,485 52,641 69,519 - 	3.3 .. 	5.3 VOtements eport pour domes at ,jeunes lIlies 	3 
2,230 2,798 3.621 8,534 6,987 • 190.5 + 26.9 Fourrures 	 V 

23,446 24,474 25,353 25,821 36,141 • 	2.9 * 	2.5 VAtasants pour bébés at entants at articles 
do cViembres d'ontants 

22,716 18,164 16,397 17,935 25,080 - 	4.4 • 	5.5 VOtecents uS filiettes at d'adoleocantaa 	 6 
12,556 15,275 16,573 23,931 43,194 • 	2.7 + 	3.3 Lingerie at vAtesents de rout pour demos 	 7 
9,005 9,595 0,636 9,500 13,078 - 	4.9 .. 	1.9 Suxus-sAtee.nts 	 B 

896 1,473 2,140 3,123 4,010 + 	6.0 • 	6.5 Chepeaus 	 9 
7,371 10,671 10,951 10,687 15,610 - 	16.3 + 	8.6 8am pour dames at flllettes 	 10 

11,465 16,622 16,610 21,770 35,269 - 	11.9 - 	6.2 Santa, umo,jties at articles de parure pour 	11 
dames at fullattes 

22,092 20,658 28,312 26,357 31,285 - 	20.1 - 	0.6 Chaussuras pout dames, jeu.mes lilies at 	 12 
aol ants 

riO 41,066 42,075 50,138 68,653 - 	25.4 - 	2.7 V8tementa pour hoarurms 	 13 
.41111 36,211 37,555 56,257 1110,910 - 	24.2 • 	10.2 Articles d'sahillement 	pour honrrreg 	 14 

S
11,4'. 1','i.4 lu - 	1.. - 	73,S 1), ' 	'''4 	r'''l'''. 	YE ''•I1.'++''' 	 1'' 

79.111' •,91) ',1],u7 1140,o18 * 	J. 8.4 ArL 	I " 	6 	h,ilcttc, 	rr#Liqe.5r'l 	*1.41- 	144 
cements 

14,569 12,616 12,975 16,611) 32,243 • 	0.3 • 	0.7 Apparails at tourniturms photographlquaa 	19 
4,549 5,690 6,016 6,187 4,614 - 	10.6 - 	0.3 lissam hi. pièce 	 20 

23,561 25,639 25,067 25,239 39,579 • 	7.2 - 	1.5 Literie at tinge de neIman 	 21 
7,461 10,315 10,774.1 10,040 12,613 s 	5.7 - 	4.4 Mar-aim articles 	 22 
9,771 11,956 11,195 18,302 36,117 • 	5.2 - 	8.1 Porcalaine at serrarla 	 23 

11,786 12,251 14,107 13,977 12,290 + 	1.2 - 	9.2 RevAtements de plancher 	 24 
18,236 14,883 15,941 15,915 17,810 - 	4.5 - 	10.7 lenturem, 	ridaaus at l'ousmaa 	 25 

8,016 8,705 9,260 13.027 20,351 • 	7.6 - 10.4 Lespes, 11eaux, miraira at autres artIcles 	26 
d'emeubleusant pour 1. meison 

38,121 44,423 42,264 41,444 42,258 * 	10.8 - 	0.2 Meubles 	 27 
37.682 39,370 41,557 38,119 43,404 • 	16.7 - 	8.5 Gros apparails ménagers 	 28 
29,703 32,669 35,881 45,607 70,145 4' 	10.1 + 	2.3 Télésisian, 	radio at niusuque 	 29 
30.838 29,300 34,345 42,506 15,242 • 	5.0 • 	3.5 Articles do ménage at petits appareila 81cr- 	30 

triquem 

24,012 23,797 27,037 26,870 37,750 - 	13.0 - 	0.0 Quincalllerie, peinture, papier-tenture, 	31 
atc. 

9,061 9,035 10,484 9,390 9,361 • 	7.0 • 20.1 Matérial do plombaria, chailtage at cons- 	32 
truction 

17,329 22,176 19,318 33,420 67,772 - 	4.2 • 	1.0 Bijouterie 	 33 
12,622 12,222 21,265 47,726 76,866 • 	9.3 • 	3.5 Jouats at jeus 	 34 
24,928 22,802 23,452 28,382 53,741 - 	12.6 + 	3.2 Articles do sport at valises 	 35 

27,279 26,339 23,250 31,925 60,674 - 	3.1 • 	7.9 Papaterla, 	horsy at revuas 	 36 
17,457 16,084 22,472 22,668 23,001 • 	2.1 .. 	1,5 Essence, huile, accammoires d'automabile, 	37 

reparation at rournitures 
.783 20,406 21,913 23,161 30,894 -- - 	3.5 Rapes at caese-croOtes 	 38 
104 6,924 8,267 9,569 9,607 - 	8.9 .' 	0.5 Services at trasaux da réparmtion 	 39 

P 124 23,394 27,681 25,948 47,040 - 	12.0 10.2 bus mitre. rayons 	 40 

IlIl,,492 848,390 892,549 1,036,498 1,542,685 - 	3.4 + 	0.8 TOTAL, TOLIS MYOI8S 	 41 
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TAEIE 2. Department Store Plonthly Sales, Seasonally Pidjustail, by Department, Canada, 1901 and 1982(1) 

1982 

Oepartment 	
January 	 February 	March 	 April 	 May 	 June 	 July 

isrioler 	 février 	More 	 Avril 	 Hal 	 Juin 	 Juillet 

No. 
thousands of dollars 

sliliers di' dollars 

Women's and misses' dresses, housadrewses, 14,163 15,946 15,838 15,911 16,231 15,349 15,644 

aprons and uniforms 
2 	Women's and urisses' coats and suits 13,715 14,589 13,722 15,291 13,468 13,332 14,329 

S 	Women's and misses' sportswear 42,070 45,503 44,678 46,307 47,261 44,347 46,809 

4 	Furs 2,389 7,941 4,384 2,604 3,162 3,488 3,639 

S 	Infants' and children's wear and rs.Jreery 22,061 22,678 22,795 23,779 23,874 22,732 22.503 

equipment 

6 	Girls 	aid teenage girls' ,iear 14,602 96,246 16,660 16,753 17,207 15,841 15,994 

7 	Lingerie and women's eleepwesr 16,658 17,529 16,733 17,974 16,836 16,814 16,728 

8 	Intimate apparel 8,521 9,448 9,088 9,144 9,376 8,722 8,993 

9 	Millinery 1,664 1,607 1,584 1,583 1,522 1,453 1.507 

10 	Women's and girls' hosiery 9,274 9,193 9,425 9,661 9,500 9,714 9,439 

11 	Women's and qiris' gloves, mitts and 13,903 13,671 15,835 14,717 15,925 13,015 13,550 

accessories 
12 	Women's, misses' arid children's footwear 21,301 21,664 21,554 22,704 23,783 23,110 22,427 

II 	M€rr's 	t-lothinn 15,419 15,991 34,313 35.512 36,875 36,349 34,7135 
in -  1nrn iclIP1 iQ , ?A p,P7Ø 3001[ 

17 	Food and kindred products 57,722 58,254 54,223 56,448 56,395 56,021 56,' 

18 	Toiletries, cosmetics and drugs 43,859 48,698 45,738 45,365 44,109 46,155 45,11 

19 	Photographic equipment and supplies 12,906 13,437 13,472 13.704 13,040 13,889 13,509 

20 	Piece goods 4,540 4,496 4,513 4,409 4,368 4,413 4,616 

21 	Linens and domestics 23,374 23,461 23,599 23,526 23.266 26,439 23.752 

22 	Seallwares and nations 8,137 8,370 8,061 8,302 8,122 8,442 8,091 

23 	Chins and glassware 11,040 12,597 13,004 12,887 12,285 11,269 12,003 

24 	Floor coverings 11,128 11,772 12,050 12,001 11,282 12,066 11,371 

25 	l)raperies, curtains arid furniture coy- 12,506 15,689 14,722 13,086 14,394 14,906 13.415 

clings 

26 	Lamps, pictures, mirrors and all other 8,372 8,446 8,456 7,763 8,664 8,883 8,592 

home furnishings 
27 	Furniture 35,723 41,685 37,845 40,178 38,347 39,123 35,517 

28 	Major appliances 36,745 39,250 34,912 35.244 31,988 33,217 33,938 

29 	Television, radio and ausic 31,672 33,566 34,122 36,254 33,320 37,740 35,129 

70 	Housewares and small electrical applIances 33,891 35,473 31,982 38,347 33,158 34,612 33,014 

31 	Hardware, peints, wallpaper, etc. 29,827 30,240 25,797 24,649 29,510 27,288 26,530 

32 	Pliiirbing, 	heating and building materials 0,621 9,208 8,680 9,536 10,723 8,697 10,704 

31 	Jewellery 20,439 21,516 22,048 21,046 20,450 20,566 21,062 

34 	Toys and gases 20,232 20,704 19,644 21,054 19,544 21,542 20,327 

35 	Sporting goods and luggage 27,541 20,343 29,584 27,496 30,811 30,259 27,600 

36 	Stationery, books aid meqalines 23,204 26,300 24,443 25,473 24,080 25,414 26,335 

37 	Gasoline, oil, aito acceaaorims, repairs 21,234 18,706 17,672 17,013 18,262 17,739 19,216 

and supplies 
38 	Meals and lunches 21,392 23,043 21,027 20,530 20,045 20,511 19,86' 

39 	Repairs and services 7,458 8,046 8,330 8,579 7,923 7,111 701111 

40 	All other departments 28,491 29,121 26,756 26,296 28,410 28,751 27,03 

41 	TOT9L ALL DEPARTMENTS 914,939 856,240 822,512 942,992 850,497 843,908 831,311 

(1) Each department, including the "Total all departments", has been adjusted separately. Therefore, the sua of the departments will not equal the 	- 

"Total all departments". 

I 

I 



3111101! 	2. 'v'l 	Irn1 ri 	r, 	Iicn, pur 	rayon, 	CaiJa, 	1)131 	ci 	19011) 

- Variation 

J,iy 	August 	SeptemOer 	Uctober 	November 	December 	Jaly/ 
June 1982 	Rayon 

Juillet 	Aolt 	Saptenbre 	Octobre 	Noveobre 	Ddcembre 	Jujllet/ 
join 1982 

NO 
thousands of dullars 	 per cent 

milliers 88 dollars 	 pourcentage 

16,804 16,483 16,500 16,451 18,011 16,247 e 	1.9 Robes, 	robes do nnage, 	tabijers at 	iii- 	1 
formes pour davos et Jeunes lilies 

14,736 14,773 14,888 15,387 14,682 14,861 + 	7.5 Manteaun at tailleurs pour dames at jeunes 	2 
filles 

45,759 46,103 47,500 47,015 47,204 46,188 . 	5.6 ARte,nents sport pour dames at jeunes lilies 	3 
2,764 2,360 2,608 2,958 2,618 3,012 * 	4.3 Fourrures 	 4 

22,347 22,212 21,831 22,050 22,652 22,649 - 	1.0 VAtenentn pour bAbAs et enfante at articles 	5 
do chsmbres d'enfants 

15,729 16,203 15,655 15,555 15,744 15,772 .• 	1.0 Vètements do fillettes at d'Joieurentes 	6 
16,673 16,778 16,868 17,074 17,562 16,980 - 	0.5 LingerIe at 4tonents do lost pour dames 	7 
8,986 9,281 9,162 9,363 9,907 9,318 -n 	3.1 Sous-sèternts 	 8 
1,391 1,474 1,593 1,494 1,582 1,622 + 	3.7 Chapeaux 	 9 
8,983 8,981 9,248 9,319 9,456 9,463 - 	2.8 Rae pour dames et fillettes 	 10 

14,543 15,201 15,647 15,444 14,769 14,421 -.- 	4.1 Gants, ,,oufies at articles do parure pour 	11 
dames at fullettes 

23,308 22,490 22,486 22,325 22,310 22,793 - 	3.0 Choussures pour dames, 	jeunes lilIes at 	12 
en I ants 

36,221 37,741 37,343 36,231 36,586 36,127 - 	5.9 V8tements pour hommes 	 13 
7 015  ii 	I 10 1 1 	I 	H 

'611 :5,UuO :u,sUJ .-- ,H * !roi.,;t:; 	IIILqa-r1t11res5L(or,IrMI:I 
•,-!s 43,629 44,577 44,308 45,253 45,463 - 	1.7 Articles do toilette, cositiques et mbth- 	18 

resents 
3,224 14,639 13,981 14,279 14,757 13,570 - 	4.2 Appareils at 	fournitures photographiques 	19 
4,772 6,962 4,922 4,927 5,461 4,779 -r 	4.6 Tissus 6 Is pièce 	 21) 

24,538 24,306 23,229 24,028 23,785 24,195 - 	10.2 Literie at linge 88 meison 	 21 
8,591 8,821 8,870 9,146 8,634 8,409 - 	4.2 Menus articles 	 22 

13,128 12,413 12,688 13,012 13,302 13,203 • 	6.5 Porcelaime et verrerie 	 23 
12,718 12,320 11,762 11,513 11,714 11,844 - 	5.8 Rev8tements do piancher 	 24 
15,331 15,056 14,221 14,297 14,748 15,093 - 10.5 Tentures, 	rideaux at lousses 	 25 

9,764 9,264 9,023 9,191 9,561 9,227 - 	2,8 Lanpes, 	tableaux, 	niroirs et autres articles 	26 
d'aneublement pour ia nixon 

39,746 38,076 41,864 41,131 41,434 42,581 - 	9.2 Meubles 	 27 
37,315 36,616 35,71)1 38,662 38,521 39,495 - 	3.6 Ores appareils mAnagers 	 28 
34,453 33,152 29,713 33,400 35,337 33,219 - 	6.9 IdlAvision, 	radio at musique 	 29 
32,603 53,939 32,045 36,572 55,479 34,190 - 	4.6 Articles do mAnage et petits appareils Alec- 	311 

t riques 

27,708 27,133 24,926 24,176 26,263 26,943 - 	2.8 Quincaillerie, peinture, papier-tenture, 	31 
etc. 

8,789 9,785 8,816 9,412 9,655 9,496 23.1 Mat8riei do plomberie, chauffage at cone- 	32 
truct ion 

22,019 22,676 23,086 22,736 24,591 22,034 u. 	6.3 Bijouterie 	 33 
20,041 21,092 20,683 20,450 21,067 20,522 - 	5.6 Jouetm at jeus 	 34 
28,000 28,756 28,118 27,663 27,072 27,918 - 	8.8 Articles do sport at valises 	 35 

24,543 25,556 25,212 25,706 25,325 26,059 + 	3.6 Papeterie, 	liuros at renoes 	 36 
18,017 19,160 17,841 18,370 18,508 16,870 + 	2.7 Essence, huiie, accessoires d'atomobile, 	37 

rAparation at fournitures 
20,811 20,864 21,221 21,118 21,225 21,341 - 	2.2 Repas at cssse-croltes 	 38 
7,105 6,934 6,989 7,168 7,506 7,251 - 	0.4 Services et trsvaua 88 reparation 	 39 

26,485 27,621 28,528 28,812 28,477 29,675 - 	4.3 bus actres rsyons 	 40 

P 842,710 848,742 839,130 845,669 866,384 851,917 - 	1.5 TOTAL, 10(15 RAYONS 	 41 

1) Chaque rayon, incluant "Total, tous rayons", a Ate ajustA individuellement. En consequence, Is soenac des rayons re correspond pas au "Total, 	toys 
rayons". 
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TABLE 3. Total Department Store Menthly Sales, by Province, 1981 and 1982 

1982 	
19P 

January Fet,ruary March April May June July July 
Province 

Janvier Fêvrier Mars Avril Mai Juin Juillet Juillet 

No. 
thousands of dollars - milliers de dollars 

1 Newfoundland 5,603 5,825 7,660 9,298 10,060 9,668 9,433 8,718 

2 Prince Edward Island 3,311 2,956 3,744 4,285 4,446 4,797 6,030 5,306 

3 Nova Scotia 12,967 13,146 16,382 20,455 20,369 20,303 19 9 946 18,841 

4 New Brunswick 10,210 10,191 13 9 040 16,625 17,813 17,440 16,853 14,786 

5 Ouebec 106,158 98,370 118,529 145,086 151,798 135,809 134,696 136,094 

6 Ontario 209,112 204,722 241,668 275,573 289,219 277,394 268,605 258,624 

7 Manitoba 28,921 29,484 37,860 43,247 43,038 40,902 41,294 39,781 

8 Saskatchewan 15,630 15,984 19,564 22,876 23,277 22,476 22,961 21,182 

9 Alberta 94,682 89,528 107,825 118,352 117,905 121,211 111,068 113,759 

10 British Columbia 111,571 105,658 125,556 133,329 130,256 137,522 130,167 137,567 

11 yukon and Northwest 1,913 2,042 2,620 2,602 2,938 3,220 2,922 3,081 

Territories 

12 CANADA 600,079 577 ,906 694,441 791,728 811,119 790,742 763,975 757,74 

TABLE 4. Total Department Store Monthly Sales, by Selected Metropolitan Area, 1981 and 1982 

1982 	 1981 

Selected metropolitan January February March April May June July July 

areas 

Janvier revrier Mars Avril Maj Juin Juillet Juillet 

No.  
thousands of 	(oI]ars 	- milliers de dollars 

1 Calgary 39,359 36,626 44,827 47,244 46,836 48,110 44,318 46,294 

2 Edsonton 41,843 39,763 47,049 54,107 53,478 54,215 49,535 50,430 

3 Halifax-Dartmouth 7,230 7,259 6,677 11,094 10,412 10,004 9,595 9,270 

4 Hamilton 15,392 15,603 18,213 21,081 21,650 20,474 19,866 18,829 

5 Montreal 65,774 60,945 72,444 89,467 89,527 79,362 78,723 82,737 

6 Ottawa-Hull 23,619 22,154 28,777 33,061 34,977 32,654 31,017 28,612 

7 Ouebec City 13,736 12,624 15,368 18,963 21,038 19,196 18,411 17,914 

8 Toronto 87,801 86,224 99,286 109 9 794 112,200 109,463 105,514 104,611 

9 Vancouver 68,830 64,243 76,470 79,239 78,330 80,407 75,953 81,4117 

10 Winnipeq 26,332 26,800 34,351 39,272 38,966 36,91A 37,372 35,811 
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IARL [AU 3. lotal des ventes mensuelles des grands maqasina, per provInce, 1981 at 1982 10 	
Change - Variation 

Auqust September October November December July! July 

June 1982 1982/1981 
Province 

AoOt Septembre Octobre Novembre Décembre Juillet/ Juillet 
juin 1982 1982/1981 

NO 
thousands of dollars - milliera de dollars 

10,385 9,526 10,454 13,146 19,400 - 	2.4 + 	8.2 lerre-Neuve 1 

4,949 4,808 4,488 5,360 8,511 + 25.7 + 13.6 tle-du-Prinee-ldouard 2 

20,934 19,599 21,763 29,060 45,534 - 	1.8 + 	5.9 Nouvelle-tcosae 3 

16,560 16,995 18,438 23,618 34,022 - 	3.4 + 14.0 Nouveau-Brunswick 4 

143,954 146,869 159,355 176,644 264,152 - 	0,8 - 	1.0 Qu6bec 5 

267,875 301,967 312,584 364,788 562,418 - 	3.2 + 	3.9 Ontario 6 

38,840 44,651 45,423 54,511 76,621 + 	1.0 + 	3.8 Manitoba 7 

21,490 22,636 25,556 30,263 42,556 + 	2.2 + 	8.4 Saskatchewan B 

121,743 125,211 139,365 157,178 225,573 - 	8.4 - 	2.4 Alberta 9 

136,600 152,884 152,058 178,945 258,846 - 	5.3 - 	5.4 rolombie-Britannique 10 

- 	. - 	et 	lea Territoiree 11 

\ord-Ouest 

H/ii, 590 , 	4? 1 ,(1 1, 	47,6R - 	.4 • 	11.11 (PJA1)A 12 

TABLEAU 4. Total des ventes inensuellea des grands maqasina, per certaines zones mtropolitaines, 1981 et 1982 

1981 Change - Variation 

August September October November December July/ July Certaines zones 
June 1982 1982/1981 métropolitaines 

AoOt Septembre Octobre Novembre Décembre Juillet/ Juillet 

juin 1982 1982/1981 

NO 
thousands of dollars - mill jers de dollars 

49,821 49,378 56,693 63,228 89,664 - 	7.9 - 	4.3 Calgary 1 

54,143 57,815 62,114 70,665 99,620 - 	8.6 - 	1.8 Edmonton 2 

10,442 10,742 11,559 15,462 23,066 - 	4,1 + 	3.5 Halifax-Dartmouth 3 

19,989 21,865 23,746 28,107 44,600 - 	3.0 + 	5.5 Hamilton 4 

83,941 92,978 99,570 110,756 165,309 - 	0.8 - 	4.9 Montréal 5 

29,424 34,146 36,377 40,670 58,686 - 	5.0 + 	8.4 Ottawa-Hull 6 

27,051 18,120 20,270 23,288 31,381 - 	4.1 + 	2.8 Villa de Ouéec 7 

560 126,829 126,385 147,324 230,396 - 	3.6 + 	0.9 Toronto 8 

527 92,584 91,004 109,284 153,147 - 	5.5 - 	6,7 Vancouver 9 

.713 40,651 41,004 49,523 68,668 + 	1.2 + 	4.3 Winnipeg 10 
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TABLE 5. Major Department Store Monthly Sales, by Province, 1981 and 1982 

1982 19fl 

January February March April May June July July 
Province 

Janvier Février Mars Avrjl Mel Juin Juillet Juillet 

No. 
thousands of dollars - milliers de dollars 

1 Newfoundland a x * a x * a a 

2 Prince Edward Island x x a a a x a a 

3 Nova Scotia a a a a a a x a 

4 New Rrunswjck a a a a a a X 

5 Quebec 61,088 56,009 68,858 81,067 83,063 73,948 73,714 77,333 

6 Ontario 130,523 129,584 151,871 166,003 169,784 164,109 159,248 154,464 

7 Manitoba 20,017 19,818 26,132 28,201 26,829 26,205 26,399 25,509 

8 Saskatchewan x x a a a a a a 

9 Alberta 77,514 71,402 87,310 92,714 89,415 94,099 84,406 87,719 

10 British Columbia 93,499 88,188 105,361 107,860 104,021 109,380 103,284 112,654 

11 Yukon and \F 
Territori 

485,89 12 CANADA 404,44 86,41 467,207 5u6,1811 504,670 498,'111 477,615 

TABLE 6. Major Department Store Monthly Sales, by Selected Metropolitan Area, 1961 and 1982 

1982 	 1981 

Selected metropolitan January February March April May June July July 

areas 

Janvier Fvrler Mars Avril Mel Juin Juillet Juillet 

No. 
thousands of dollars - mill jera do dollars 

1 Calqary 32,084 29,114 36,656 36,650 35,223 37,456 33,647 35,391 

2 Echnonton 35,423 32,890 39,084 43,953 42,105 43,381 39,048 40,185 

3 Halifax-Dartmouth a x * * x * a a 

4 Hamilton 11,871 11,943 13,875 15,936 16,165 15,114 14,840 13,595 

5 Montreal 42,242 39,667 48,192 56,661 55,322 48,659 48 0 943 52,723 

6 Ottawa-Hull 15,821 14,639 19,329 19,953 22,267 21,006 20,563 18,689 

7 Ouebec City x x a a a a * a 

8 Toronto 65,495 65,256 74,976 80,710 80,223 76,069 75,481 76,0  

9 Vancouver 61,670 57,641 68,857 69,932 68,830 69,984 66,095 

10 winnipeg x x a a a a a 
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ABIIAU 5. Ventes nnsuellea des grands ugasins traditionnels, per province, 1981 et 1982 

31 	 Change - Variation 

August September October November December July! July Province 
JL$,e 1982 1982/1901 

AoOt Septembre Octobre Novembre Décembre Juillet/ Juillet 
Juin 1982 1982/1981 

No 
thousands of dollars - milliera de dollars 

x x x * x x a Terre-Neuve 1 

x a a a a a a tle-du-Prince-rdouard 2 

a a a a a x a Nouvelle-Ccosse 3 

a a x a a a a Nouveau-Brunswick 4 

80,484 87,883 93,970 105,163 145,632 - 	0.3 - 4.7 Québec 5 

159,909 192,188 194,859 228,634 333,761 - 	3.0 3.1 Ontario 6 

24,519 31,428 30,351 36,915 48,918 + 	0,7 + 3.5 Manitoba 7 

x a a a a a a Saskatchewan 8 

92,529 100,448 111,293 125,097 175,029 - 	10.3 - 	3.8 Alberta 9 

112,025 1213,795 125,728 146,917 207,453 - 	5.6 - 8.3 Colombie-Britannique 10 

a a a a a a a Yukon et les Territoires 11 
dii Nord-Ouest 

99,216 575,366 591,596 686,067 972,086 - 	4.2 - 	1.1 CANADA 12 

TABLENJ 6. Ventea mensuelles des granda magasins traditionnels, par certaines miiea métropolitaines, 1981 et 1982 

1981 	 Change - Vsriation 

August September October November Deceriter July! July Certaines zones 
Jisie 1982 1982/1981 métropolitaines 

AoOt Septembre Octobre Novembre Décembre Juillet! Juillet 
Juin 1982 1982/1981 

NO 
thousands of dollars - milliers de dollars 

38,031 39,634 45,497 51,082 70,495 - 10.2 - 	4.9 Calgary 1 

42,054 47,724 50,955 57,702 79,408 - 	10.0 - 	2.8 Edmonton 2 

a x a a a x a Halifax-Dartmouth 3 

15,200 16,845 18,245 21,293 32,720 - 	1.8 + 	9.2 Hamilton 4 

51,852 62,515 65,699 74,880 105,229 + 	0.6 - 	7.2 Montréal 5 

18,410 22,828 24,522 26,750 36,997 - 	2.1 + 10.0 Ottawa-Hull 6 

a x x a a * a Ville de Quéoec 7 

,614 96,976 93,771 110,630 166,750 - 	3.3 - 	1.6 Toronto B 

1 ,83,085 80,825 97,871 134,132 - 	5.6 - 	7.8 Vancouver 9 

a a a a * * Winnipeg 10 
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TABLE 7. Junior Department Store Monthly Sales, by Province, 1981 and 1982 

1982 1981 

January February March April May June July July 
Province 

Janvier FAvrier Mars Avril Mai Juin Juillet Juillet 

No. 
thousands of dollars - milliers de dollars 

1 Newfoundland x x x x x a x a 

2 Prince Edward Island a a x a a x x a 

3 Nova Scotia x a a a a a a a 

4 New Brunswick a x S x x a x a 

5 Quebec 45,070 42,360 49,671 64,018 68,736 61,861 60,981 58,761 

6 Ontario 78,589 75,138 89,797 109,569 119,435 113,290 109,358 104,160 

7 Manitoba 8,905 9,666 11,727 15,046 16,208 14,697 14,895 14,271 

8 Saskatchewan x a a a x a a a 

9 Alberta 17,168 18,126 20,516 25,639 28,490 27,112 26,662 26,040 

10 British Columbia 18,072 17,470 20,195 25,468 26,234 28,142 26,883 24,912 

11 Yukon and Nort' "" 
Territories 

7516,359 271,848 12 CANADA 195,675 191,455 227,240 285,547 506,449 292,112 

TABLE 8. Junior Department Store Monthly Salea, by Selected Metropoliten Area, 1981 and 1982 

1982 	 1981 

Selected metropolitan January February March April May June July July 
areas 

Janvier Février Mars Avril Mai Juin Juillet Juillet 

No. 
thousands of dollars - milliers de dollars 

1 Calgary 7,274 7,513 8,171 10,894 11,613 10,654 10,671 10,903 

2 Edsonton 6,420 6,874 7,965 10,154 11,373 10,834 10,488 10,245 

3 Halifax-Dartmouth a a a a a a a a 

4 Hamilton 3,521 3,661 4,337 5,146 5,485 5,360 5,026 5,234 

5 Montreal 23,532 21,278 24,251 32,806 34,205 30,704 29,780 30,014 

6 Ottawa-Hull 7,798 7,515 9,449 13,108 12,711 11,648 10,454 9,923 

7 Quebec City a a a a a a a a 

8 Toronto 22,306 20,968 24 9 310 29,084 31,978 31,394 30,032 27,923 

9 Vancouver 7,160 6,602 7,613 9,307 9,500 10,423 9,858 9,71? 

10 Winnipeg a a a a a a X 



TAHLEAU 7. VenLes nnsuelles &a grands vgasins populaires, or province, 1981 at 1982 

Change - Variation 

uJust September October November December July/ July 
Province Juin 1982 1982/1981 

AoDt Septembre Octobre Novembre Décembre Juillet/ Juillet 
juin 1982 1982/1981 

NO 
thousands of dollars - milliers de dollars 

x x a x a a a Terre-Neuve 	1 

a a a a x a a tle-du-Prince-fdouard 	2 

a a a x a x x Nouvelle-Ecosse 	3 

x x x a a a a Nouveau-Brunswick 	4 

63,470 58,986 65,385 71,481 118,20 - 	1.4 + 3.8 Québec 	5 

107,967 109,779 117,725 136,152 228,657 - 	3.5 + 5.0 Ontario 	6 

14,320 13,224 15,072 17,596 27,703 + 	1.3 + 4.4 Manitoba 	7 

x a a a a a x Saskatchewan 	8 

29,213 24,763 28,071 32,081 50,544 - 	1.7 + 2.4 Alberta 	9 

24,575 24,089 26,330 32,028 51,393 - 4.5 + 7.9 Colnbie-Britannique 	10 

x x a a a a x Yukon at lea Territoirem 	11 

tI1,276 

du Nord-Ouest 

273,024 300,954 350,430 570,598 - 2.0 + 5.3 CANADA 	 12 

TABLEMI 8. Ventea nnsuelles des grands magasins populaires, par certaines zones métropolitaines, 1981 at 1982 

1981 	 Change - Variation 

August September October November December July/ July Certaines zones 
June 1982 1962/1981 métropolitaines 

AoQt Septembre Octobre Novembre Décembre Juillet/ Juillet 
juin 1982 1982/1981 

NO 
thousands of dollars - milliers de dollars 

11,790 9,744 11,197 12,147 19,169 + 	0.2 - 	2.1 Calgary 1 

12,089 10,091 11,159 12,963 20,212 - 	3.2 + 2.4 Edmonton 2 

x a a a a x a Halifax-Dartmouth 3 

4,789 5,020 5,499 6,814 11,860 - 	6.2 - 4.0 Hamilton 4 

32,090 30,463 33,871 35,876 60,079 - 	3.0 - 0.8 Montréal 5 

11,014 11,318 11,855 13,920 21,689 - 	10.3 + 5.4 Ottawa-Hull 6 

a a a x x a x Ville de Québec 7 

29,853 32,614 36,694 63,646 - 	4.3 + 7.6 Toronto B 

• 

': 

10,17: 11,412 19,01: 
+ 	

1.: 

- 
::::::::r 

 10 
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TABLE 9. I9ieber of All Department Store Locations, by Province, 1981 and 1982 

1982 

Province January February March April May June July 

Jonvier Février Mars Avril Mai Juin Juillet 

No. 
number - nombre 

1 Newfoundland 15 14 14 14 14 14 14 

2 Prince Edward Island 7 7 7 7 7 

3 Nova Scotia 30 30 30 30 30 30 30 

4 New Brunswick 27 26 26 26 26 26 26 

5 Ouebec 163 163 164 164 164 164 164 

6 Ontario 294 294 296 297 297 298 296 

7 Manitoba 37 37 38 38 38 38 38 

B Saskatchewan 26 26 26 27 28 28 28 

9 Alberta 82 82 82 82 82 82 82 

10 British Columbia 99 98 98 100 101 102 102 

11 Yukon and Northwest 7 7 7 7 7 7 7 

Territories 

12 CANADA 787 784 788 792 794 796 794 

TABLE 10. Nisther of All Depart.ent Store Locations, by Selected Hetropolitari Area, 1981 and 1982 

1982 

Selected metropolitan 
areas January February March April May June July 

Janvier Fvrier Mars Avril Mai Juin Juillot 

No. 
number - nombre 

1 falqary 27 27 27 27 27 27 27 

2 Edmonton 31 31 31 31 31 31 31 

3 Halifax-Dartmouth 11 11 11 11 11 11 11 

4 Hamilton 24 24 24 24 24 24 24 

5 Montreal 80 80 80 80 80 80 80 

6 Ottawa-Hull 31 31 31 31 31 31 31 

7 fluebec City 17 17 17 17 17 17 17 

8 Toronto 86 86 87 88 88 89 97 

9 Vancouver 40 39 39 39 39 40 

10 Winnipeg 29 29 30 30 30 30 
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\FWEAU Nouibre de points de vente de l'enseimble des grands maqasins, per province, 1981 at 1982 

Province 
July August September october November December 

Juillet AoOt Septentre Octobre Novembre Décembre 
NO 

number - nombre 

15 15 15 15 15 15 Terre-Neuve 	 1 

7 7 7 7 7 7 lle-du-Pririce--Edouard 	2 

30 30 30 30 30 30 Mouvelle-cosse 	 3 

26 27 27 27 27 27 Nouveau-Brunswick 	 4 

160 162 159 160 163 163 Québec 	 5 

286 291 291 292 294 294 ()itario 	 6 

37 37 37 37 37 37 Manitoba 	 7 

25 26 27 26 26 26 Saskatchewan 	 8 

67 72 90 80 82 82 Alberta 	 9 

96 96 96 97 99 99 Colombie.-Britannique 	10 

7 7 7 7 7 7 Yukon et 	lea Territoires 	11 
du 	rd-0uest 

156 770 776 778 787 787 CANADA 	 12 

TABLEAU Nre de points de vente de 1'ense1e des grands magasins, per certaines zones métropolitminem, 1981 et 1982 

1981 

Cort nines zones 
July August September October November December métropolitaines 

Juillet AoQt Septembre Octobre Novembre Décembre 
No 

number - noebre 

22 26 27 27 27 27 Calgary 1 

24 27 30 30 31 31 Edmonton 2 

11 11 11 11 11 11 Halifax-Dartmouth 3 

23 24 24 24 24 24 Hamilton 4 

80 80 80 80 80 80 Montréal 5 

30 31 31 31 31 31 Ottawa-Hull 6 

17 19 15 15 17 17 Ville de Québec 7 

85 85 85 86 96 Toronto 8 

40 

40 40 40 40 Vancouver 9 

29 29 29 29 29 Winnipeg 10 
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TABLE 11. Nmiber of Major Department Store Locations, by Province, 1981 and 1982 

19F 

Province January ebruriry March Apr LI May June - July 

.3anvier Février Mars Avrll Mai Juin Juillet 

No. 
number - nosre 

1 Newfoundland 9 8 8 8 8 8 8 

2 Prince Edward Island 3 3 3 3 3 3 3 

3 Nova Scotia 5 5 5 5 5 5 5 

4 New Brunswick 6 6 6 6 6 6 6 

5 Quebec 58 58 58 58 58 58 58 

6 Ontario 110 110 111 112 112 113 111 

7 Manitoba 18 18 18 18 18 18 18 

B Saskatchewan 14 14 14 14 15 15 15 

9 Alberta 51 51 51 51 51 51 51 

10 British Columbia 59 59 59 60 61 61 61 

11 yukon and Northwest 6 6 6 6 6 6 6 

Territorias 

12 CANADA 339 338 339 341 343 344 342 

TABLE 12. I&iither of Major Department Store Locations, by Selected Metropoliten Area, 1981 and 1982 

1982 

Selected metropolitan 
areas January February March April May June July 

Janvier Février Mere Avril Mai Juin Juillet 

No. 
number - nombre 

1 Calgary 15 15 15 15 15 15 15 

2 Edmonton 19 19 19 19 19 19 19 

3 Halifax-Dartmouth 4 4 4 4 4 4 4 

4 Hamilton 15 15 15 15 15 15 15 

5 Montreal 32 32 32 32 32 32 32 

6 Ottawa-Hull 13 13 13 13 13 13 13 

7 Quebec City 6 6 6 6 6 6 6 

8 Toronto 40 40 41 42 42 42 

9 Vancouver 26 26 26 26 26 26 

10 Winnipeg 13 13 13 13 13 13 11 

I 
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Nonibre de points de vente des grands magasins traditionnels, par province, 1981 et 1982 

1 	R1 

July August September October Noveniber Decerriber 
Province 

Juillet AoC,t Septembre Octobre Novembre DAcembre 
No 

number - nombre 

9 9 9 9 9 9 Terre-Neuve 	 1 

3 3 3 3 3 3 !1e-du-Prince-douard 	2 

5 5 5 5 5 5 Nouvelle-cosse 	 3 

6 6 6 6 6 6 Nouveau-Brunswick 	 4 

60 61 58 58 58 58 Québec 	 5 

108 110 110 110 110 110 Ontario 	 6 

18 18 18 18 18 18 Manitoba 	 7 

13 14 15 14 14 14 Saskatchewan 	 B 

40 45 50 50 51 51 Alberta 	 9 

60 60 59 59 59 59 Colombie-Britannique 	10 

6 6 6 6 6 6 Yukon et 	les Territoires 	11 
du Nord-Ouest 

28 337 339 338 339 339 CNADA 	 12 

TABLEAU 12. Pinthre de points de vente des grands magasina traditionnela, par certaines zones métropolitaines, 1981 et 1982 

1981 

Cert sines zones 
July August September October November December métropolitainea 

Juillet AoOt Septembre Octobre Novembre Décembre 
NO 

number - nombre 

12 14 15 15 15 15 calgary 

14 16 19 19 19 19 Ec*sonton 2 

4 4 4 4 4 4 Halifax-Dartrwuth 3 

14 15 15 15 15 15 Hamilton 4 

32 32 32 32 32 32 Montréal 5 

13 13 13 13 13 13 Ottawa-Hull 6 

8 10 6 6 6 6 yule de Québec 7 

.11 40 40 40 40 40 Toronto 8 

26 26 26 26 26 Vancouver 9 

13 13 13 13 13 Winnipeg 10 
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TABLE 13. Mimber of Junior Oepartmenl Store lorations, by Provinre, 1981 and 1982 

Province January February March April May June July 

Janvier Février Mars Avril Mai Juin Juillet 
No. 

number - nombre 

1 Newfoundland 6 6 6 6 6 6 6 

2 °rince Edward Island 4 4 4 4 4 4 4 

3 Nova Scotia 25 25 25 25 25 25 25 

4 New Brunswick 21 20 20 20 20 20 20 

5 Quebec 105 105 106 106 106 106 106 

6 Ontario 184 184 185 185 185 185 185 

7 Manitoba 19 19 20 20 20 20 20 

8 Saskatchewan 12 12 12 13 13 13 13 

9 Alberta 31 31 31 31 31 31 31 

10 British Columbia 40 39 39 40 40 41 41 

11 Yukon and Northwest 1 1 1 1 1 1 1 

Territories 

12 CANADA 448 446 449 451 451 452 452 

TABLE 14. Number of Junior Department Store Locations, by Selected Metropolitan Area, 1981 and 1982 

1982 

Selected metropolitan 
areas January February March April May June July 

Janvier Février Mars Avril Plai Juin Juillet 

No. 
number - nombre 

1 Caiqary 12 12 12 12 12 12 12 

2 Edmonton 12 12 12 12 12 12 12 

3 Halifax-Dartmouth 7 7 7 7 7 7 7 

4 Hamilton 9 9 9 9 9 9 9 

5 Montreal 48 48 48 48 48 48 48 

6 Ottawa-Hull 18 18 18 18 18 18 18 

7 Quebec City 11 11 11 11 11 11 11 

8 Toronto 46 46 46 46 46 47 47 

9 Vancouver 14 13 13 13 13 14 14 

10 Winnipeq 16 16 17 17 17 17 17 
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AE3LEAU 13. No.ubre de points de verite des grds mJasins populairem, per povñnce, 1981 et 1982 

IR1 

July August Septerrer October Noveirder Deceeer 
Province 

Juillet AoCjt Septembre Octobre Novernbre Décembre 
No 

njnber - nombre 

6 6 6 6 6 6 Terre-Neuve 	 1 

4 4 4 4 4 4 tle-du-Prince-douard 	2 

25 25 25 25 25 25 Nouvelle-(cosse 	 3 

20 21 21 21 21 21 Nouveau-Brunswick 	 4 

100 101 101 102 105 105 Québec 	 5 

178 181 181 182 184 184 Ontario 	 6 

19 19 19 19 19 19 Manitoba 	 7 

12 12 12 12 12 12 Saskatchewan 	 8 

27 27 30 30 31 31 Alberta 	 9 

36 36 37 38 40 40 Colombie-Britannique 	10 

1 1 1 1 1 1 Yukon et 	lea 	Territoires 	11 
du Nord-(Iuest 

428 433 437 440 448 448 CANADA 	 12 

TABLEAU 14. 1odre cia points cia vente des granda •agasina populaires, par certainem zones métropolitaines, 1981 et 1982 

1981 

Cert sines zones 
July August September October November December métropolitaines 

Juillet AoOt Septembre Octobre Novembre Décembre 
No 

njsber - nombre 

11 12 12 12 12 12 Calgary 1 

10 11 11 11 12 12 E&nonton 2 

7 7 7 7 7 7 Halifax-Dartmouth 3 

9 9 9 9 9 9 Hamilton 4 

48 48 48 48 48 48 Montréal 5 

17 18 18 18 18 18 Ottawa-Hull 6 

9 9 9 9 11 11 Ville de Québec 7 

45 45 45 46 46 Toronto 8 

14 14 14 14 14 Vancouver 9 

16 16 16 16 16 Winnipeg 10 
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TABLE 15. Department Store Cumulative Sales, by Department, Canada, 1981 and 1982 
January-July 

IABIIAU 15. Ventes cusulatives des grands magasins, par rayon, Canada, 1901 et 1982 
Janvier-juillet 

Sales - Ventes 
	 Change 

Department 
	 1982/1981 

Rayon 	 -- 	 Variation 
1981r 	 1982 	 1982/1981 

No. 
thousands of dollars 	 per cent 

milliers de dollars 	 pourcentoge 

1 Women's and misses' dresses, housedresses, aprons and oniforms - 
Robes, robes de menaqe, tabliera et uniformes pour dames at 
,jeunes 	lilies 108,840 103,999 - 4.4 

2 Women's and misses' coats and suita - Manteaux at tailleurs pour 
dames et Jeunes filLes 72,367 68,701 - 5.1 

3 Women's and misses' sportswear - Vêtements sport pour dames et 
Jounce lilIes 274,092 276,697 + 1.0 

4 Furs - Fourrures 12,454 14,141 + 13.5 

5 Infants' ar,d children'a wear and nursery equipment - Vtements pour 
bébés et enfants et articles de chambres d'enfsnts 130,153 136,493 + 4.9 

6 Girls' and teenage girls' wear - Vêtements de fillettea et d'ado- 
lescentes 90,198 92,150 + 2.2 

7 Lingerie and women'a aleeperwear - Lingerie at vétements de nuit pour 
dames 90,334 93,159 + 3.1 

8 Intimate apparel - Sous-vêtements 61,255 60,658 - 1.0 

9 Millinery - Chapeaux 6,458 7,124 + 10.3 

10 Women's and girls' hosiery - Baa pour dames et fillettes 54,847 57,561 + 4.9 

11 Women's and girls' 	gloves, mitts and accessories - Gants, moufles 
et articles de parure pour dames et fillettes 75,747 72,115 - 4.13 

12 Women's, misses' and children's footwear - Chaussures pour dames, 
jeunes lilIes et enlants 136,083 133,540 - 1.' 

13 Men's clothing - Vétements pour hommes 205,052 199,797 - 2.h 

14 Men's Furnishings - Articles d'habillement pour hommes 195,784 204,013 + 4. 

15 Boys' clothing and furnishings - Vêtementa et articles d'habille- 
sent pour garcons 6U,412 62,924 + 4.2 

16 Men's and boys' footwear - Chaussures pour hommes et garcons 90,184 87,420 - 3.1 

17 Food and kindred products - Produits alimentaires at connexes 356,002 373,295 + 4.9 

18 Toiletries, cosmetics and drugs - Articles de toilette, cosmetiques 
et rnédicaments 250,162 267,788 + 7.0 

19 Photographic equipment and supplies - Appareils at fournitures photo- 
graphiquea 78,226 76,472 - 2.2 

20 Piece goods - Tissus è is pièce 33,887 29,558 - 12.13 

21 Linens and domestics - Literie at linge de maison 150,464 148,453 - 1.3 

22 Smaliwares and notions - Menus articles 53,057 50,585 - 4.7 

23 China and glassware - Porcelaine et verrerie 68,918 64,646 - 6.2 

24 Floor coverings - Revêtements do plancher 86,487 76,927 - 11.1 

25 Draperies, curtains and furniture coveringa - Tentures, rideaux at 
housses 90,310 93,065 - 5.3 

26 Lamps, pictures, mirrors and all other home furnishings - Lampes, 
tableaux, miroirs et autres articles d'ameublement pour Is maison 53,087 47,338 - 10.8 

27 Furniture - Meubles 333,401 264,584 - 20.6 

28 Major appliances - Gros appareils ménagers 291,473 235,528 - 19.2 

29 Television, radio and music - télévision, radio et naisique 187,904 191,263 + 1.8 

30 Housewares and small electrical appliances - Articles do ménaqe et 
petits appareils electriques 194,909 197,318 + 1.2 

31 Hardware, paints, wallpaper, 	etc. - Quincaillerie, peinture, 
papier-tenture, etc. 181,505 181,499 -- 

32 Plumbing, heating and building materials - Metériel de plomberie, 
chauffage et construction 63,378 66,388 + 4.7 

33 Jewellery - llijouterie 109,773 105,345 - 4.0 

34 Toys and games - Jouets et Jeux 73,082 76,063 + 4.1 

35 Sporting goods and luggage - Articles de sport at valises 184,203 188,293 + 2.2 

36 Stationery, books and magazines - Papeterie, livres et revuea 130,268 134,374 + 3.2 

37 Gasoline, oil, auto accessories, repairs and supplies - Essence, 
huile, accessoires d'automobile, 	reparation et fourniturea 111,320 116,554 + 4.7 

38 Meals and lunches - Repas et casse-croOtes 134,506 134,673 + 0.1 

39 Repairs and services - Services et travaux de reparation 41,349 49,302 + 19.2 

40 All other departments - Tous autres rsyons 101 ,528 190,193 + 4.1 

41 ALL DIPARIMENTS - TOTAL - 1005 RAYONS 5,111,459 5,029,996 - 1.6 

I 

I 
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rin ii fatal Department Store C'snulative Sales, by Province, 1981 and 1982 
lanuary-July 

iii ic. Total des ventes cumulatives des qrands maqasins, per province, 1981 et 1982 
Janvier-juillet 

Sales - Ventes Chanqe 
1982/1981 

Province 
Variation 
1982/1981 

thousands of dollars per cent 

milliers de dollars pourcentage 

Newfoundland - Terre.-Neuve 56,636 57,547 + 1.6 
Prince Edward Island - Tle-du-Prince-tdouard 2,650 29,569 + 3.2 
Nova Scotia - Nouvelle-gcosse 119,324 123,568 + 3.6 
New Brunswick - Nouveau-Brunswick 97,977 102,172 + 4.3 
fluébec 917,984 890,446 - 3.0 
Ontario 1,787,776 1,766,293 - 	1.2 
Manitoba 257,501 264,746 + 2.9 
Saskatchewan 145,472 142,768 - 	1.9 
Alberta 752,262 760,571 + 	1.1 
British Columbia - Colombie-Aritannique 929,912 874,059 - 6.0 
Yukon and Northwest Territories - Le Yukon 

et 	les Territoires du Nord-fluest 18,170 18,257 + 0.5 

CANADA 5,111,459 5,029,996 - 1.6 

I 
!ARLI 	17. 	Total Department Store Cumulative 

January-July 

TABLEIAIJ 17. Total des ventes cumulatives des 
1981 et 1982 
Janvier-juillet 

Sales, by Selected 

grands magasins, 

Metropolitan Area, 	1981 	and 1982 

par certaines zones métropolitaines, 

Sales - Ventes Change 
Selected metropolitan areas  1982/1981 

Certaines zones métropolitaines 
1981 1982 Variation 

1982/1981 

thousands of dollars per cent 

milliers de dollars pourcentaqe 

Calgary 301,640 307,320 + 1.9 
Edmonton 345,788 339,990 - 	1.7 
Halifax-Dartmouth 61,577 64,271 + 4.4 
Hamilton 134,567 132,279 - 	1.7 
Montréal 562,645 536,242 - 4.7 
Ottawa-Hull 196,493 206,259 + 5.0 
1jpbec City - Ville de Québec 121,847 119,356 - 2.0 

i- onto 735,346 710,282 - 3.4 
\r1couver 567,265 523,472 - 7.7 
JHinipeg P 232,390 240,011 + 3.3 
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TABLE 18. Major Department Store Cumulative Sales, by Province, 1981 and 1982 
January-July 

TABLEAU 18. Ventes cumulatives des qrands maqasins traditionnels, par province, 1981 et 1982 
Janvier-jui 1 let 

Sales - Ventes 
	Change 

1982/1981 
Province 	

Variation 
1981 	1982 	1982/1981 

thousands of dollars 	per cent 

Newfoundland - Terre-Neuve 
Prince Edward Island - Ile-du-Prince-Edouard 
Nova Scotia - Nouvelle-Ecosse 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
British Columbia - Colombie-Britannique 
Yukon and Northwest Territories - Le Yukon 

et les Territoires du Nord-Ouest 

milliers de dollars pourcentage 

x x x 
x x x 

x x 
x x x 

530,379 497,747 - 6.2 
1,120,073 1,071,122 - 4.4 

168,780 173,601 + 2.9 
x x x 

911,981 596,860 + 1.0 
776,386 711,593 - 8.3 

x x x 

CANADA 	 3,384,757 	3,245,097 	- 4.1 

TABLE 19. Major Department Store Cumulative Sales, by Selected Metropolitan Area, 1981 and 1982 
January-July 

TABLEAU 19. Ventes cumulatives des grands magasins traditionnels, par certaines zones métropoli-
tames, 1981 et 1982 
Janvier-juillet 

Sales - Ventes 	Change 
Selected metropolitan areas 	1982/1981 

Certaines zones metropolitaines 	1981 	1982 	
Variation 
1982/1981 

thousands of dollars 	per cent 

milliers de dollars 	pourcent age 

Calgary 235,773 240,8311 + 2.1 
Edmonton 281,275 275,884 - 	1.9 
Halifax-Dartmouth X X X 

Hamilton 99,869 99,744 - 	0.1 
Montréal 362,942 339,686 - 6.4 
Ottawa-Hull 130,667 133,578 + 2.2 
Quebec City - Ville de Ouébec x x x 

Toronto 555,251 520,210 - 	6.3 
Vancouver 505,241 463,009 - 8.4 
Winnipeg X X 

I 

I 
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TAHI F '11. Junior Department Store Cimiulative Sales, by Province, 1981 and 1982 

10 	January-July 

F AU 2FF. Ventes cunulatives des grands magasins populaires, par province, 1981 et 1982 
Janvier-juillet 

Province 

Sales - Ventes 	Change
1982/1981 

V 1981 	 ariation 1982 	
1982/1981 

thousands of dollars 	per cent 

milliers de dollars 	pourcentaqe 

x x 
x x x 

x x 
x x x 

387,606 392,697 + 	1.3 
667,703 695,176 + 4.1 
88,521 91,144 + 3.0 

x x x 
161,281 163,713 + 	1.5 
153,524 162,464 + 5.8 

x x x 

1,726,701 1,784,897 + 3.4 

Newfoundland - Terre-Neuve 
Prince Edward Island - fle-du-Prince-douard 
Nova Scotia - Noijvelle-gcosse 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
British Columbia - Colombie-Britannique 
Yukon and Northwest Territories - Le Yukon 

et les Territoires du Nord-Quest 

CANADA 

I 
lAtH F 21. Junior Dtpartment Store Cumulative Sales, by Selected Metropolitan Area, 1981 and 1982 

January-July 

TABIIAIJ 21. Ventes cumulatives des grands magasins populaires, par certaines zones métropolitaines, 
1981 et 1982 
Janvier-juillet 

Sales - Ventes Change 
Selected metropolitan areas  1982/1981 

Certaines zones métropolitaines 
1981 1982 Variation 

1982/198 1 

thousands of dollars per cent 

milliers de dollars pourcentage 

Calgary 65,867 66,790 + 	1.4 
r:dmonton 64,514 64,108 - 	0.6 
Halifax-Dartmouth x x x 
Hamilton 34,698 32,536 - 	6.2 
Montréal 199,704 196,556 - 	1.6 
Ottawa-Hull 65,823 72,683 + 10.4 
i)ijebec City - Ville de Québec x x x 
'oronto 180,097 190,072 + 	5.5 
Vincouver 62,024 60,463 - 	2.5 
.nnipeg X X X 
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TABLE 22. Sales and Market Share of Department Stores by Type of Organization, Canada, 1981 and 1982 

TABLEAU 22. Ventes et parts de marché des qrands magasins par type d'organisation, Canada, 1981 eti 
1982 

Department stores 

Grands maqasins 

Period 	 Major 	 Junior 

Total 

Période 	 Traditionnels 	Populaires 

Sales 	 Sales 	 Sales 
Distri- 	Distri- 	Distri- 

Ventes 	 Ventes 	 Ventes 
bution 	bution 	 bution 

'COO 	0'
0 	 flQf) 	 1 000 

1981: 

January - Janvier 643,821 100.0 442,269 68.7 201,552 31.3 

February - Février 568,767 100.0 381,684 67.1 187,082 32.9 

March - Mars 688,718 100.0 471,588 68.5 217,130 31.5 

April - Avril 793,595 100.0 521,698 65.7 271,897 34.3 

May - Mai 822,881 100.0 532,820 64.8 290,061 35.2 

June - Juin 835,934 100.0 548,803 65.7 287,131 34.3 

July - Juillet 757,743 100.0 485,895 64.1 271,848 35.9 

Auqust - AoOt 786,492 100.0 499,216 63.5 287,276 36.5 

September - Septembre 848,390 lOfl.t) 575,366 67.8 273,024 32.2 

October - Octobre 892,549 100.0 591,596 66.3 300,954 33.7 

November - Novembre 1,036,498 100.0 686,067 66.2 350,430 33.8 

December - Décembre 1,542,685 100.0 972,086 63.0 570,598 37.0 

Year - Année 10,218,073 100.0 6,709,088 65.7 3,508,983 34.3 

1982: 

January - Janvier 600,079 100.0 404,404 67.4 195,675 32.6 

February - Février 577,906 100.0 386,451 66.9 191,455 33.1 

March - Mars 694,447 100.0 467,207 67.3 227,240 32.7 

April - Avril 791,728 100.0 506,181) 63.9 285,547 36.1 

May - Mai 811,119 100.0 504,670 62.2 306,449 37.8 

June - Juin 790,742 100.0 498,570 63.1 292,172 36.9 

July - Juillet 763,975 100.0 477,615 62.5 286,359 37.5 

August - AoOt 

September - Septembre 

October - Octobre 
November - Novembre 
December - Décembre 

Year - Année 

I 

I 

I 
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AF1!F 23. Department Store Monthly Sales as a Percentaqe of Total Retail Trade, by Province, 1981 and 
1982 
July 

TARN AIJ 23. Proportions procentuelles mensuelles des grands maqasins en relation ai thtal cii commerce 
de detail, par province, 1981 et 1982 
Juillet 

Province 	 1981" 	1982 

per cent - pourcentage 

Newfoundland - Terre-Neuve 6.1 6.1 

Prince Edward Island - tle-du-Prince-Edouard 12.9 14.6 

Nova Scotia - Nouvelle-F'cosse 7.5 7.3 

Nw Rn nwi rk - Nnuveii -A rnnsw ek 77 7. A 

Ontario 9.1 8.8 

Manitoba 12.9 13.0 

Saskatchewan 6.3 6.8 

Alberta 12.1 12.3 

British Columbia - Colombie-Britannique 13.3 12.9 

Yukon and Northwest Territories - Le Yukon 
et les Territoires du Nord-Ouest 11.8 11.0 

IANADA 	 9.3 	 9.1 
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INlEt 24. I,artmer,t Store Monthly 5to(kv 1), by l),t,artneut Lanada, 1981 	wI 198? 

1982 

January 	February 	March 	April 	 May 	 June 	 July 	 July 

Department 

.)anvier 	Février 	Mare 	 Asril 	 Ma! 	 Juin 	 Juillet 	Juillet 

No. 
thousands of dollars 

milliers do dollars 

1 	Women's and misses' dresses, housedresses, 45,563 46,324 49,956 61,422 53,996 44,779 50,075 42,137 

aprons and uniforms 
2 	Women's and misses 	coats and suits 28,018 36,932 37,386 35,287 31,781 36.347 53,629 63,446 

3 	Women's and stases' sportswear 98,814 106,198 120,456 146,437 139,377 113,690 122,569 113,346 

4 	Furs 18,433 17,186 16,269 16,249 16,435 17,921 16,901 16,902 

5 	Infants' and children's wear and reirsery 61,548 60,033 60,661 80,996 70,348 67,120 84,158 89,974 

equipment 

6 	Cirls' and teenage girls' wear 35,182 39,077 44,171 54,035 49,788 43,281 56,772 57,438 

7 	Lingerie and woman's sleepwear 40,036 413,592 45,160 53,303 51,133 44,395 45,635 43,564 

8 	Intimate apparel 32,235 28,340 29,431 33,805 32,265 29,431 30,072 31,142 

9 	Millinery 1,705 1,194 1,029 1,228 1,319 1,142 1,151 1,200 

10 	Women's and girls' hoai.ry 20,962 21,453 24,788 28,088 28,136 26,223 29,365 24,402 

11 	Women's and girls' gloves, mitts and 34,682 38,123 41,945 49,058 45,061 36,849 41,291 48,097 

accessories 
12 	Women's, misses' and children's footwear 87,084 94,059 109,852 127,461 115,719 104,105 103,144 94,488 

13 	Men's clothing 121,023 144,954 153,997 188.986 165,246 151,568 151,950 164,14' 

14 	9cr,' 	fur',, 	6,,r,r, l'4, 353 I 19,7911 175,5t'i 154,933 139,587 115,145 136,169 139, 171 

13 	'1,', 	c_ar'S 	', ','.''Oo 	V''VI •' IV'V 1 r•'; 3 	•, 	 ''V VI , 	 I '1, 	',,. - 	 c' 

17 	loud and ki',dred products 78,730 72,819 35, kn 7 $5,516 31.311 3,152 31,710 52,756 

18 	ToiletrIes, cosmetics and druos 168,715 136,298 145,774 176,578 171,034 167,698 168,487 143,364 

19 	Photographic equipment and supplies 54,039 47,485 45,856 62,039 57,622 52,117 53,926 53,225 

20 	PIece goods 26,758 27,466 31,482 32,886 31,187 31,091 31,686 30,163 

21 	Linens and domestics 105,895 104,167 108,155 118,515 114,625 106,454 101,390 111,078 

22 	Smalisarma and notions 35,714 72,999 34,159 43,815 43,739 41,995 43,017 45,703 

23 	China and glassware 79,696 84,356 87,916 89,585 94,417 86,675 91,333 84,634 

28 	Floor coverings 59,308 53,602 56,326 65,293 61,679 62,160 58,862 65,529 

25 	Draperies, curtains and furniture coy- 74,144 67,185 66,471 74,7513 67,791 61,883 65,079 71,954 

eringa 

26 	Lagos, pictures, mirrors and all other 84,908 43,607 45,553 55.147 51,384 50,536 50,871 50,140 
home furnishings 

27 	Furniture 203,525 197,657 199,513 228,763 213,091 196,515 195,498 212,791 

28 	Major appliances 67,844 57,690 57,243 65,702 61,359 57,572 60,881 72,255 

29 	Television, 	radio and music 119,077 113,348 121,728 147,899 135,821 134,059 128,410 118,265 

30 	Housewares and smell electrical appliances 128,912 117,029 123,454 150,298 142,848 141,682 179,901 178,204 

31 	Hardware, paints, wallpaper, etc. 109,649 96,519 116,389 150,983 140,726 141,579 139,821 151,845 

32 	Piusbing, Hosting and building materials 33,209 31,260 31,762 61,256 34,229 33,689 34,599 33.305 

33 	Jewellery 112,886 113,175 119,253 117,870 128,962 119,789 118,055 113,723 

34 	Toys and gamma 73,582 67,604 69,487 88,032 75,209 69,867 76,257 70,143 

35 	Sporting goods and luggage 106,210 109,124 120,993 159,498 151,440 133,323 127,221 135,546 

36 	Stationery, books and magazines 85,895 77,322 78,563 93,255 96,064 94,589 103,269 97,991 

37 	Gasoline, oil, wjto acceasorlee, repairs 45,833 44,780 81,673 55,367 51,576 47,686 47,899 47,956 

and supplies 
38 	Meals and lunches 1,490 959 799 797 741 733 689 1,151 

39 	Repairs and services 5,313 8,271 4,298 5,961 5,070 5,450 5,536 6,56' 

40 	All other dopartments 60,107 58,601 64,393 64.704 80,703 70,706 68,642 77,77 

41 	TOTAL NL IPAR1WNIS 2,685,020 2,618,121 2,783,992 3,324,766 3,120,611 2,909,103 3.006,633 3,038,710 

(I) At sellirm value. 

I 
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AI3LLAU 24. Stocks(1) wensuels des grands magasins, par rayon, Canada, 1981 at 1982 

• '41 Change - Varlation 

August 	September 	October Nosember 	December 	July! 	 July 
June 	 1982/1951 	Rar,n 1982 

AoOt 	Septambre 	Octobre Novembre 	Décembre 	Juillet/ 	Juillet 
juin 	 1982/1981 
1982 

No 
thousands of dollars per cent 

slitters do dollars pourrentage 

40,505 42,691 61,182 53,766 45,831 • 11.8 + 18.8 Robes, robes OP m6nage, tabliers at 	ni- 	1 
formes pourdames et jeunes flUes 

62,84tJ 65,741 74,809 60,150 35,304 * 56.7 - 	15.2 Manteaus at tsillmurm pour dames at 	jeunes 	2 
lilies 

115,724 112,960 145,499 157,605 98,255 + 	7.8 • 	4.1 V8tenentm sport pour domes at jeunes flUes 	3 
20,839 23,U72 26,692 25,164 21,783 - 	5.7 - 	10.6 fourrures 	 4 
76,715 68,559 96,132 77,985 67,443 * 25.4 - 	6.5 Vêtmnents pour bdbds at enfants et artIcles 	5 

do rhaderes d'enfants 

52,219 45,414 58,640 67,906 34,701 * 31.2 - 	1.2 VAtements do fillettem Ct d'adolemeentes 	6 
44,197 43,945 66,918 68,621 40,855 • 	2.8 • 	£1.8 Lingerie at vAtements do ruit pour dames 	7 
30,697 26,044 38,582 37,252 31,897 .. 	2.2 - 	3.4 Sous-vRteeents 
1,035 1,172 2,302 7,278 3,027 + 	0.8 - 	4.1 Chapeans 	 9 

26,819 21,432 26,800 26,604 20,860 a 	12.0 20.3 Rae pour dames at fillettes 	 10 

46,955 41,520 62,417 58,659 37,112 * 	12.1 - 	14.2 tlants, 	e,oufles at articles lie parure pour 	11 
dames at fillettem 

93,112 85,055 107,164 97,725 94,195 - 	1.1 9.2 Chaaissures pour dames, jeules lilies et 	12 
enf ants 

-. 	l6 161,877 217,065 199,866 166,447 + 	0.3 - 	7.4 VAtements pour hure,es 	 13 
..'. 14,flfl 18",713 11 ,1,170 107,1c7 17.7 . 	".1 Art Ides 	l'hahit tern,,I 	s,sr 	ne,ess 	 14 

I 
ii5,i47 17",utI 207,62* 216,15 151,994 • 	U.S * 	11.5 Articles de toilette, 	coontiquns et 1,801- 	14 

Cammnts 
53,831 48,302 73,471 60,613 44,962 • 	3.5 • 	1.3 Appareils et fournitures photographiqama 	19 
29,533 26,989 33,103 31,952 30,923 * 	1.9 * 	5.0 limBos 4 Ia pièce 	 20 

105,339 94,325 170,265 129,646 119,640 - 	4.8 - 	8.7 Literie at 	linge do melson 	 21 
42,259 38,554 44,062 38,944 42,553 • 	2.4 - 	5.9 Menus articles 	 22 
85,099 011,387 97,380 90,820 106,239 • 	3.0 + 	7.9 Parcelaine at verrerie 	 23 
63,686 54,111 65,319 59,510 66,289 - 	5.3 - 	10.2 ResAtecents do plancher 	 24 
68.332 61,324 80,445 76,572 76,095 1.9 - 	9.6 lentures, 	rideaun at houssea 	 25 

52,219 46,732 62,781 56,350 43,282 + 	0.7 • 	1.5 Lampes, tableaux, e,trolre at aitres articles 	26 
d'waeublea,ent pour Is mison 

207,412 158,708 242,562 214,334 237,373 - 	0.5 - 	8.1 Medolas 	 27 
69.592 63851 86,627 85,708 81,194 + 	5.7 - 	15.7 0mm appareils 	i6naqers 	 28 

116,717 110,165 154,115 149,488 128,437 - 	4.2 * 	8.6 léiéuision, 	radio at musique 	 29 
136,469 129,367 166,700 166,421 125,107 - 	1.3 • 	1.2 Articles do aénage at petite appareils 81cc- 	30 

triquem 

146,709 119,215 172,110 142,527 123.158 - 	1.2 - 	7.9 Quincaillerie, peinture, papier-tenture, 	31 
etc. 

31,853 27,256 36,505 32,824 34,101 2.7 . 	7.9 i4atêriel do pleria, chmeffage at cons- 	32 
truction 

112,761 102,865 144,247 140,658 108,515 - 	1.4 * 	3.8 Bijoeterie 	 33 
86,882 96,378 141,697 112,172 55,096 + 	9.1 • 	8.7 Jouets at 	 34 ,us 

124,985 129,106 188,390 152,274 127,644 - 	4.6 - 	6.1 Articles do sport at ValIses 	 75 

89,680 86,411 115,662 100,573 74,564 • 	9.2 * 	5.4 Papeterie, hares et revuea 	 36 
44,434 41,012 62,225 55,509 47,423 a 	8.4 - 	0.1 Essence, huile, accemsoires d'autaanbilm, 	37 

r8parataon et fouroituree 
150 1,514 1,524 1,366 1,341 - 	6.0 - 48.3 Rapesat casse-croOtes 	 38 

.450 5.572 6,800 5,825 4,462 * 	1.6 - 	15.7 Sersices et trasaux do ráp.ration 	 39 • 	•, 219 67,876 90,234 80,260 77,034 - 	2.9 - 	11.7 Ions aitres rayons 	 40 

.,,583 2,777,197 3,771,324 3,437,585 2,844,203 + 	3.4 - 	1.1 TOTAL, TOUS RAYO8S 	 41 

IVaieur do yenta. 
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74811 25 t4pri mnot Store Hoot hi y St orks. S,,u,.r,ro, In t 1 not e,t I,Y 71,rt sent , tanuia 19111 aol 1982(1 

1982 

.la,ivaru ci uqiar v Mrjtc:I1 I 	 I 	 I Mar lure 
Department - 

janvier FAsrier Mars Avril Men Juin Juillet 

No. 
thousands or dollars 

milliers de dollars 

1 Women's and misses' dresses, housodresses, 50,757 46,815 46,740 51,023 48,544 52,300 54,607 

aprons and uniforms 
2 Women's and misses' coats and suits 39,366 43,467 43,721 44,980 47,470 50,274 42,422 

3 Women's and misses' sportswear 119,224 112,137 116,281 123,492 721,672 122,090 120,627 

4 Furs 18,866 19,567 20,677 18,994 18,939 21,117 18,128 

5 Infants' and children's wear and rsjrssry 73,823 69,843 69,204 74,084 68,239 74,379 68,639 

equipment 

6 Girls' and teenage girls' wear 47,493 44,100 46,861 49,419 45,844 48,299 46,246 

7 Lingerie and women's slmepwear 51,292 48,741 47,738 47,605 46,573 49,153 48,579 

8 Intimate apparel 31,930 29,542 31,003 33,328 30,081 32,141 30,857 

9 
10 

Millinery 
Women's and girls' hosiery 

... 
23,207 

... 
23,237 

... 
25,486 

. .. 
26,077 

... 
25,846 28,049 28,186 

11 Women's and girls' gloves, mitts and 40,955 42,013 44,195 45,593 43,449 42,190 43,542 

12 
accessories 

Women's, misses 	and children's Footwear 106,011 107,471 101,973 113,027 107,516 107,586 97,765 

13 Men's clothIng 158,161 157,506 164,036 186,450 162,356 185,020 157,188 

15 Ion 	fIrI',nblrn]n 117,57. 715.1133 1171,587 
• 1 , 1ii 

145IiflS 
. 	 iil 

117,481 148,75t, 146179 

1. Men,; 	ii; 	 ,In 	 font ur;Ir Ti'I Oil,  

17 
18 

Food aId kirldred productm
ToiletrIes, cosmetics and drugs 167,305 

..  
160,771 

.. 
160,668 166,929 

. 
163,497 181,256 174, 

19 Ptiotoqr.phic equipment and supplies 54,544 53,116 53,348 60,414 55,2114 60,272 55,537 

20 Pi.ce goods 29,644 21.755 31,341 30,804 29,915 32,172 31,276 

21 Linens and domestics 116,706 106,351 110,531 108,055 101,889 103,575 103,787 

22 Sivallwares and notions 40,107 38,107 37,158 40,197 38,263 39,306 38,852 

23 China and glassware 89,870 94,516 92,974 88,018 90,093 92,572 92,377 

24 floor coverIngs 59,724 56,610 58,765 63,688 59,017 60,268 57,793 

25 Draperies, curtains and futniture coy- 77,555 67,538 67,834 69,516 62,251 65,602 63,991 

cringe 

26 Lamps, pictures, mirrors and all other 51,070 48,428 47,501 54,225 46,468 50,551 49,587 

27 
home furnishings 

Furniture 215,180 204,819 198,303 207,044 191,957 192,210 197,154 

28 Major appliances 68,637 55,197 55,147 60,818 58,796 60,247 63,971 

29 Television, radio and musIc 126,026 124,398 124,785 134,901 130,723 138,505 135,539 

30 Housewares and small electrical appliances 141,037 129,060 126,257 136,834 131,839 143,971 140,618 

31 Hardware, paints, wallpaper, etc. .. .,. .. ... 

32 Plimbing, heating and building materials ... ... .,. ... 

33 Jewellmry 125,575 121,003 123,094 124,790 120,983 128,377 123,396 

34 lops and qeses 86,589 84,956 84,813 92,074 82,367 86,501 87,682 

35 Sporting geods and luggage 142,735 131,218 128,880 139,381 129,902 137,602 129,395 

I 

36 Stationery, books and magazInes 	 96,445 	92,222 	90,373 	93,022 	89,487 	98,570 	97,728 

37 Gasoline, oil, auto accessories, repairs 	 ... 	 ... 	 ... 	 ... 

and auppliea 
38 Meals and lunches 	 ... 	 ... 	 ... 	 .,. 

39 RepaIrs arid services 	 ... 	 ... 	 ... 	 ... 	 ... 	 ... 	 -. 

40 All other departments 	 ... 	 ... 	 ... 	 ... 	 ... 	 ... 

41 TOTAL ALL DEPARTWNTS 	 3,027,526 	2,082,407 	2,920,680 	3,131,549 	2,930,977 	3,109,013 	2,966,588 

(1) Each department, including the "Total all departments", has been adjusted separately. Therefore, the aria of the departments will not equal the 
"Total all departments". 

I 
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S AIMIAU 25. Stocks amnsuels dos grands iamiasins 	ddsaisonnalisAa, per rayon, Canada, 1981 at 1982(1) 

481 Chauge - Variation 

lily August September October Vovember December .)oly/ Rayon 
,)itie 1982 

Juiilet AoQt 5apteinbre Octobre lionembre DAcembre Juillet! 
JoIn 1982 

NO 

thousands of dollars per cent 

milliers do dollars pourcentage 

45,963 45,989 50,600 51,973 46,503 50,872 • 	4.4 Robes, 	robes do mAnage, 	tabliers at jii- 	 1 
rornes pour dames at Jeunes fl1es 

50,113 47,435 49,165 49,355 49,261 45,778 - 	1.6 Manteaux at tailleurs pour dames at Jeunes 	2 
Filies 

111,616 116,267 130,095 128,983 120,449 123,659 - 	1.2 Vètmnants sport pour dames at Jaunas filles 	3 
20,202 18,928 19,971 20,328 20,307 20,306 - 	16.5 Fourraras 	 4 
73,498 72,409 72,036 81,334 72,070 75,708 7.7 V8toneats pour bAbAs at anfanta at articles 	5 

do chartres d'enfants 

46,821 47,357 46,111 49,117 42,156 48,296 - 	8.3 VAtemeots de fillettes at d'adoleentes 	6 
46,409 43,863 47,608 50,279 51,021 52,869 - 	1.2 Lingerie at v8tmnent5 do ruit pour dames 	 7 
31,982 30,754 31,189 35,655 31,443 31,691 - 	4.0 Sous-v8tarnento 	 8 

Chspeaun 	 9 
23,889 23,803 23,071 24,651 24,685 24,276 2.6 Baa pour dames at Fillettea 	 10 

50,830 48,668 46,329 47,180 43,428 44,596 3.2 Gants, aoufles at articles do parxe pour 	11 
dames at filiettes 

89,566 84,877 91,358 96,994 98,696 104,415 - 	9.1 Chsussures pour dames, jeunas filles at 	 12 
enf ants 

170,347 17,552 162,867 169,902 164,356 182,672 - 	14.7 Vètements pour hommes 	 13 
139,291 1411,1,4 144,097 143.717 139.041 142,257 - 	1.7 Art u-inn 	rl'hubillnmnnt 	cr 	tn,mn'n 	 14 

S 
1••1,/!) 150,di If,4,L 1,e..491 1 ;j,2,j - 	.;; Art 	c;,; 	k 	t4±ettc, 	cc.,tIq,n;.. 	Cr 	Cc1- 	lb 

cament a 
,017 57,831 55,946 54,665 45,784 50,738 - 	7.9 Appareils at fournitures photographlquas 	19 

L9,858 26,695 29,747 .141,614 31,560 31,435 - 	2.8 Tiasua 4 is pièce 	 20 

113,966 112,562 114,802 122,740 119,085 119,674 • 	0.2 Litaria at linge do raison 	 21 
41,356 41,134 42,996 42,932 40,712 42,018 - 	1.2 44ars.,a articles 	 22 
85,588 85,576 88,187 88,090 83,857 98,775 - 	0.2 Porcelaine at verrerie 	 23 
64,486 62,452 61,873 63,167 61,805 60,813 - 	4.1 Reo8teeents do plancher 	 24 
70,956 70,403 71,690 76,068 75,653 74,402 - 	2.5 1entura, 	rideaux at Imussee 	 25 

48,930 50,171 50,956 52,200 50,213 52,304 - 	1.9 Lsmpas, tableaus, miroirs at autras articles 	26 
d' raraubiement pour Is raison 

214,883 220,196 227,870 245,666 215,288 215,321 • 	2.6 MachIss 	 27 
76,179 78,624 79,950 84,386 78,837 74,152 6.2 Cram oppereils mAnagers 	 28 

125,079 123,799 127,669 139,121 125,5113 123,524 - 	2.1 TAl,Vnislan, 	radio at n,usique 	 29 
139,208 139,564 142,749 147,172 144,600 143,958 - 	2.3 Articles do mAnage at petite appareils Alec- 	70 

triquas 

Quincaillaria, peintura, papier-tenture, 	31 
etc. 

MatArial do plorsberie, cheuffe, 	at cons- 	32 
truetlon 

119,020 115,822 118,571 122,275 112,920 120,083 - 	3.9 BiJoutarla 	 33 
81,017 81,228 76,828 80,171 83,204 99,195 . 	1.4 Joueta at Jeus 	 34 

138,106 128,790 133,496 148,608 134,781 144,593 - 	6.0 Articles do sport at valises 	 35 

92,796 84,377 89,861 92,155 81,279 13,742 - 	0.8 Papeterie, 	linres at revues 	 36 
Essence, huile, sccessoires dautornebile, 	37 

reparation at fournitures 
Rapas at casse-croOtes 	 38 
Services at travsux do rAparation 	 39 
Tons autres rsyons 	 40 

4,003,478 

2,971,521 7,013,193 3,187,136 3,004,193 3,083,507 - 	4.6 TOTAL. l(J 	RAYONS 	 41 

Chaqun rayon, 	irrcluant "Total, 	taos rsyons", 	a AtA ajuatA indxoidualiemerrt. En consAquenca, is somam des rayorm no correspond pea au 'Total, tons 
rayons". 
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T8&( 26. Department Store Pblthly Stock-sale. R.tio., by D.part.ent, Canada, 1981 and 1982 

1982 

Department 	 January 	February 	March 

Janvier 	F6vrler 	Mars 

Mo. 

April 

Aeril 

May 

Mci 

Juie 

Juin 

July 

Juillet 

1 Women's and misses' dresses, heusedreasms, 5.58 4.41 3.63 3.51 2.58 2.53 3.24 

aprons and uniforms 
2 Women's and misses' coats and suits 2.69 3.70 2.62 2.44 4.39 6.23 1.86 

3 Women's end misses' sportswear 3.93 3.58 5.05 3.18 2.73 2.60 2.90 

4 Furs 4.40 5.06 5.53 23,82 28.14 29.87 9.70 

5 Infants' and children's wear and nursery 3.99 3.92 3.12 3.37 3.24 3.36 4.09 

equIpment 

6 Girls' and teenage girls' wear 4.12 3.93 2.90 3.19 3.16 3.13 4.30 

7 Lingerie and woman's aleapwear 4.47 3.95 3.66 3.53 3.16 2.97 2.97 

8 Intimate apparel 4.84 8.28 3.47 3.44 3.23 3.01 3.23 

9 Millinery 1.25 1.34 1.13 1.06 1.36 1.29 1.23 

10 Women's and girls' hosiery 2.76 3.21 2.85 2.73 3.04 3.19 4.21 

11 Women's and girls' gloves, mitts and 4.28 4.86 3.93 3.83 3.61 3.42 4,36 

accessories 
12 Woman's, misses' and children'e Footwear 6.72 7.67 5.66 5.12 4.66 4.75 5.68 

13 Men's clothing 5.40 6.91 4.84 5.75 5.17 4.35 6.10 

14 Men's Furnishings 5.41 5.85 4.85 5.11 4.66 3.19 4.66 

15 Boys' clothing and furriiahings 5.83 6.24 4.04 3.63 3.58 3.42 5.13 

16 
17 

Man's and boys' footwear 
Food 	kindred 

7.29 
0.80 

8.71 
0.58 

6.60 
0.70 

5.58 
0.59 

5.56 
0.58 

5.33 
0.71 

6.65 
0.66 

18 
end 	 products 

Toiletries, cosmetics and drugs 5.04 4.06 3.82 4.28 4.25 4.15 4.14 

19 Photographic equipment and supplies 5.98 5.91 4.67 5.54 5.22 3.81 3.93 

20 Piece goods 6.92 7,14 6.40 6.91 6.84 7.74 8.83 

21 Linens and domestics 4.47 7.16 5.95 5.91 5.50 4.30 3.82 

22 Sasllweres and nutiona 4.11 4.66 4.62 5.65 6.93 6.47 6.27 

23 China and glassware 10.89 11.21 9.22 8.95 8,74 9.33 9.13 

24 Floor coverings 6.55 5.56 4.76 5.50 5.46 5.38 5.03 

25 t)raperles, curtains and furniture coy- 7.78 7.21 4.87 5.00 4.64 4.03 4.29 

cringe 

26 Lamps, pictures, mirrors and all other 7.39 7.81 6.47 8.11 7.21 7.12 6.66 

home furnishings 
27 Furniture 5.42 6.34 5.58 6.25 5.27 4.99 4.48 
28 Major appliances 1.92 2.09 1,82 2.07 1.89 1.62 1.47 

29 Television, radio and music 4.29 4.83 4.19 5.10 5.43 4.68 4.24 

30 Housewares and small electrical sppliances 5.63 4.64 5.11 5.09 4.46 4.57 4.30 

31 Hardware, paints, wallpaper, etc. 5.18 4.76 5.66 5.74 3.94 4.60 5.22 

32 Plwebing, heating and building materials 5.30 4.88 4.30 4.05 2.66 3.06 2.94 

33 Jamellery 11.68 10.02 7.74 7.90 1.18 6.87 7.07 

34 Toys and game. 10.66 8.64 7.15 6.26 6,38 5.68 5.67 

35 Sporting goods and luggage 5.34 6.79 5.76 5.67 4.32 3.67 4.00 

36 StatIonery, books and magazine. 4.92 4,26 4.25 4.62 4.89 4.60 5.18 
37 Gasoline, oil, auto accessories, repair. 2.84 3.51 2.74 3.05 2.90 2.64 2.60 

and supplies 
38 Meals and lunches 0.08 0.05 0.04 0.04 0.04 0.04 0104 

39 Repairs and smrvicss 0.83 0,68 0.56 0.76 0.69 0.76 0.8 5  
40 All other departments 3.02 2.97 2.85 2.82 2.11 2.23 2.46 

41 TOTAt NL IZPARTIITS 4,37 4.42 3.94 4.16 3.77 3.62 3.83 
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AU 26. R.pporta manauals stocka-ventes alas grends magamina, per rayon, Caisda, 1981 at 1982 

August Septaither October ltee.ither oecaat,er Rayon 

,Juitlat Sotit Seeebre Octobre Nove,6ra D4carmre 
NO 

2.60 2.64 2.52 3.79 2.92 2.00 Robes, robes de mnage, tliers at taii- 
formas pour dames at Jetsime flues 

9.11 4.06 3.36 2.94 2.82 1.48 P4Hnteess at tailleurs pour dames at Jauiiae 	2 
rUles 

2.83 2.58 1.910 2.88 2.61 1.41 VAtements sport pour dames at jeunes rules 	3 
13.77 9.34 8.25 7.37 5.50 3.12 Fourruras 	 4 
4.48 3.27 2.80 3.79 3.02 1.87 VAtaments pour b4bAs at erwFants at articles 	5 

de ct,aabres denfants 

4.59 2.30 2.50 3.58 2.67 1.38 VAtamants de fillattas at d'adolamcentes 	 6 
2.93 3.52 2.88 4.04 2.87 0.95 LingerIe at vetamenta da null pour dames 	 7 
3.41 3.43 2.71 4.47 3.92 2.44 Sou-uAtements 	 8 
1.36 1.16 0.93 1.06 1.05 0.75 Chapeauc 	 9 
3.86 3.64 2.01 2.45 2.49 1.34 Rae pour dames at 	Fillattes 	 10 

4.76 4.10 2.50 3.76 2.74 1.05 Casts, moutles at art idea da parura pour 	11 
dames at fillettas 

5.35 4.21 2.97 3.79 3.71 3.01 Chauasures pour dames, jellies fUles at 	 12 
ant ant a 

6.41 6.16 3.94 5.16 3.99 2.42 V9tameats pour hashes 	 13 
4.88 5.12 3.92 5.05 2.99 1.06 Art iclas d'habillemant pour hoames 	 14 
6.71 2.52 3.47 4.98 3.40 1.54 VAtements at art ides dhabiltement pour 	15 

garçona 

5.76 4.17 5.68 4.81 3.24 Chausmuram pour hoeniam at garqons 	 16 

, 
• 

0.47 0.56 0.67 0.63 0.34 Produits slimantatras at connasas 	 17 
5.58 3.45 4.83 4.13 1.51 Articles de toiletta, coem6tiguas at m4di- 	18 

c5mant a 
- 	 rP 3.69 3.83 5.66 3.65 1.39 Appareils at fourniturea 	diotogrsphiquaa 	19 

6.49 4.74 5.50 5.16 6.70 Timsum b Is p1ca 	 20 

4.12 4.47 3.68 5.20 5.14 3.02 Litaria at 	linge Ge malsonn 	 21 
6.36 5.66 3.74 4.11 3.88 3.37 Menus articles 	 22 
7.77 8.70 6.72 8.70 5.40 2.94 Porcelaine at verrarie 	 23 
5.09 5.59 6.42 4.63 4.26 5.39 Rav8temants Ga planchor 	 26 
4.24 4.80 4.12 5.05 4.81 4.27 Tenturas, ridmais at Isussem 	 25 

5.88 6.51 5.37 6.78 4.33 2.13 Lampem, tdUeaus, miroira at Sutras articles 	26 
d'eneublemient pour Is satan 

4.48 5.44 4.25 5.74 5.17 5.62 Meublam 	 27 
1.59 1.85 1.62 2.08 2.25 1.87 Gras apparailm adriaqerm 	 28 
4.00 3.93 3.37 4.30 3.28 1.83 TAlévision, ratho at masique 	 29 
4.40 4.62 4.42 4.85 3.92 1.66 Articles Ge m4naga at petite appereile 4lec- 	30 

t r iques 

5.63 5.91 5.01 6.37 5.30 3.26 Quincaillarie, painture, pepiar-tentura, 	31 
etc. 

3.40 3.51 3.02 3.48 3.50 3.64 Mat6rtal Ge ploaberta, chaf Fags at cone- 	32 
truct Ion 

6.88 6.51 4.64 7.47 4.21 1.60 8ijouteria 	 33 
5.60 6.98 7.89 6.66 2.35 0.72 Joustsat jaus 	 34 
4.40 5.01 5.66 8.03 5.37 2.30 Articlea Ga sport at valises 	 35 

5.30 5.29 3.28 4.97 3.15 1.23 Papataria, livrea at ravuas 	 36 
2.64 2.77 2.55 2.77 2.45 2.06 Essence, huila, 	mcassolre. d'suto,sobilm, 	37 

r4parstion at fournituras 
0.06 0.06 0.07 0.06 0.04 Rapesat casse-croOtes 	 38 
0,96 0.80 0.82 0.61 0.46 Servicas at travauc Ge r6psration 	 39 

.2.95 2.90 3.26 3.09 1.64 bus autras rayona 	 40 

.91 3.71 3.21 4.19 3.28 1.82 TOTAL, TWS RAYUI6 	 41 



I 	Women'S and misses' dresses, housedreases, 0.18 
aprons and unlform 

2 	Women's and misses' coats end suits 0.33 

3 	Women's and misses' sportswear 0.26 
4 	Furs 0.21 
5 	Infants' and children's wear and nursery 0.24 

equipment 

6 	Girls' and teenage girls' wear 0.21 
7 	Lingerie and aoeen's sleepsear 0.22 
8 	Intimate apparel (1,21 
9 	Millinery 0.56 

10 	Women's and girls' hosiery 0.36 

ii 	Women's and girls' gloves, mitta and 0.23 
socessories 

12 	Women's, misses' end children's footmear 0.14 

13 	Men's clothing 0,16 
14 	Hen's Furnishings 0.19 
15 	Boys' clothing and furnishings n.h 

16 	Men's and boys' footwear 0.15 
17 	Food and kindred products 1.50 
19 	ToIletries, cosmetics and drugs 0.21 

19 	Photographic equipment and supplies 0.18 
20 	Piece goods 0.13 

21 	Linens and domestics 0.21 
22 	Smsllwares and notions 0.22 
23 	China and glassware 0.08 
24 	Floor coverings 0.14 

25 	Draperies, curtains and furniture coy- 0.13 
erings 

26 	Lamps, pictures, mirrors and all other 0.14 
home furnishings 

27 	Furniture 0,17 
28 	MaJor applIances 0.47 
29 	TelevIsion, radio and music 0.22 
30 	Housewares and small electrical appliances 0.18 

31 Hardware, paints, wallpaper, etc. 	 0.18 	 0.20 	 0.19 

32 Plsibing, heating and building estarials 	 0.19 	 0.20 	 0.23 

33 	Jewellery 0.09 0.10 0.13 

34 	Toys w,d games 0.11 0.11 0.14 

35 	Sporting goods and luggage 0.17 0.15 0.18 

36 	Stationery, books and megazmnea 0.22 0.22 0.24 

37 	Gaaollne, oil, mito accessories, repairs 0.35 0.28 0.35 

and supplies 
38 	Meals and lunches 12.92 15.04 22.95 

39 	Repairs and services 1.31 1.32 1.81 

411 	All other departments 0.29 1.33 0,37 

41 	TOTAL ALL IrPRRnNTS 0.22 0.22 0.26 
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(ALE 27. D.part.ent Store Menthly Sales-stock Ratios, by fl'.purl nm'r,t. Cisisdu, 1991 sod 1982 

I 90 

Department Jar,i;jr  

Jsnvier 	FAurier 	Mars 	 Aunt 	 Hal Juin 	 Juillet 

0.23 0.29 0.32 0.36 0.36 0.33 

0.31 0.38 0.40 0.22 0.17 0.16 

0.29 0.35 0.34 0.36 0.15 0.36 
0.19 0.18 0.04 0.04 0.05 0.10 

0.25 0.32 0.34 0.29 0.29 0.27 

0.27 0.17 0.34 0.30 0.30 0.26 

0.25 0.29 0.31 0.31 0.31 0.34 

0.22 0.29 0.31 0.30 0.32 0.31 

0.62 11.82 1.03 0.76 0,72 0.82 

0.32 0.38 0.39 0.33 0.30 0.25 

0.22 0.27 fl.28 0.26 0.26 0.24 

0.1) 0.19 0.21 0.20 0,20 0.17 

0.16 11,21 0.19 0,18 0.22 0,16 

0.17 0,21 0.21 0.21 0.29 0.23 

0,17 0.24 0.30 0.26 (1.28 0.21 

0.12 0.16 0.19 0.18 0.18 0.1 

1.57 1.49 1.69 1.68 1.45 1.4 

0.22 ((.27 0.26 0.23 0.24 0.2 

0,16 0.21 0.21 0.18 0.25 0.2b 

0.14 (1.17 0.15 0.14 0.13 0.11 

0.14 0.17 0.18 0.18 0.22 0.26 

0.21 0.22 0.20 0.14 0.15 0.16 

0.09 0.11 0,11 0.12 0,10 0.11 

0.17 0.22 0.20 0.18 0.19 0.19 

0.13 0.20 0.21 0,20 0.24 0.24 

0.14 	 0.13 	 0.14 	 0.15 

0.17 0.18 0.19 0.22 
0.52 0.51 0.60 0.70 
0.21 0.18 0.20 0.23 
0.22 0.22 0.22 0.23 

0,20 0.24 0,22 0.19 

0.28 0.33 0.32 0.34 

0,13 0.14 0.14 0.14 
0.18 0.14 0.17 0.18 
0.20 0.23 0.26 0.24 

0.23 0.21 0.22 0.20 
0.37 0.33 0.36 0.39 

24.53 24,74 26.63 27.6' 
1.53 1,33 1.36 1.10 

0.40 0,46 0.42 0.4(1 

0.26 0.25 0.26 0.76 
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0.16 

	

0.16 
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0.20 
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IABLFAU 27. Aspeorts smesuela cantos-stocks is 3rxia aasuna, par 
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rayon, Ciada, 1991 at 1902 

1981 

July August September October liiveinber December Rayon 

Juillet Aolit Sapteebre Detobre ksveebre Dkembre 
NO 

0.110 0.37 0.41 0.31 0.32 0.46 Robes, robes de n4neqe, tobliers at UI!- 	 1 
Forces pour dames et jellies Fulles 

0.15 0.25 0.30 0.36 0.32 0.50 Manteaux at tailleurs pour dames at jeunes 	2 
F illes 

0.37 0,39 0.52 0.39 0.37 0.59 StAtements sport pour dames at Jeunes filles 	3 
0.07 0,11 0.13 0.15 0.17 0.30 Fourrures 	 4 
0.26 0.28 0.34 0.31 0.30 0.50 StAtements pour bAbAs at enfants at articles 	5 

do chaebrea d'enfants 

0.26 0.41 0.37 0.32 0.38 0.61 VOtements Au 	fillettes at 	d'adolmacentas 	 6 
0.35 0.29 0.35 0.30 0.35 0.79 Lingerie at vOtements do nuit pour dames 	 7 
0.71 0.29 0.34 0.27 0.25 0.30 Sous-vBten,ents 	 8 
0.78 0.861 1.22 1.16 1.12 1.27 Chapeaux 	 9 
0.27 0.29 0.44 0.45 0.40 0.66 Ram pour dames at fillettes 	 10 

0.22 0.24 0.38 0.32 0.35 0.74 Santa, etouflem at 	articles do parure pour 	11 
dames at 	filleLtes 

0,19 0.24 0.32 0.29 0.26 0.33 Chaussures pour dames, jeIrtes lilies at 	 12 
enfant a 

0,17 0.18 0,23 0.22 0.24 0.37 StAtements pour hs,as 	 13 
0.22 0.20 0.25 0.23 0.31 0.73 Articles dhebillmment 	pour hommem 	 14 
0.18 0.33 0.29 0.24 0.26 0.55 StAtements at articles d 1 habillement pour 	15 

garçorls 

0.23 0.20 0.19 0.29 Chassures pour hotiniles et garpons 	 36 
0.17 3.90 1.81 1.73 1.67 2.26 Produits alimentaires at comnemes 	 17 
0.27 0.29 0.25 0.24 0.56 Articles de toilette, cosmAtiques et mAdi- 	18 

cement a 
0.27 0.25 0.21 0.25 0.61 Appereila at fourniturea çatotographiques 	19 

Ii. 	i 0.15 0.20 0.20 0.19 0.15 Tissus k is pikce 	 20 

0.25 0.22 0.26 0.22 0.19 0.32 Literie et 	linqe de maIsom 	 21 
0.16 0.17 0.26 0.26 0.24 0.31 Menus articles 	 22 
0.13 0.12 0.14 0.13 0.19 0.35 Porcelaine at mercurIc 	 23 
0.20 0.18 0.21 0.28 0.22 0.20 RevAtements do plancllir 	 24 
0.25 0.20 0.23 0.22 0.20 0.23 Tentures, rideaum at Irtuames 	 25 

0.18 0.16 0.18 0.17 0.22 0.41 Lampam, toblasus, eiroirs at 	sitcom articles 	26 
dameublamemt pour is meionn 

0.23 0.18 0.22 0.20 0.18 0119 Meubles 	 27 
0.68 0.53 0.59 0.55 0.44 0.52 Grom appsreils mAnagers 	 28 
0.25 0.25 0.29 0.27 0.30 0.50 TAlAmision, radio et mimzque 	 29 
0.23 0.22 0.22 0.23 0.26 0.52 Articles de mAnage at petite appareils Alec- 	30 

triques 

0.20 0.17 0.18 0.19 0.17 0.28 t2uincaiilerie, 	peinture, papier-tenture, 	31 
etc. 

0.32 0.28 0.31 0.33 0.27 0.28 Hatdriel de plociberie, cha,ffai 	at cons- 	32 
truction 

0.35 0.15 0.21 0.16 0.23 0.54 Bijouteria 	 33 
0.20 0.16 0.13 0.18 0.38 0.92 Jousts et jeuu 	 34 

0.23 0.19 0.18 0.15 0.17 0.39 Articles do apart at uslises 	 35 

0.20 0.29 0.30 0.23 0.36 0.69 Papetarie, byron at revues 	 36 
0.42 0.36 0.36 0.44 0.39 0.45 Casence, huile, &tceamoirem dautomobile, 	37 

rAparat ion at 	fournituraa 
16.74 16.56 15.44 15.92 22.66 Ropes at casse-croiltes 	 38 
0.98 1.21 1.34 1.52 1.87 Secures at tresses Ac rAparation 	 39 

.0.33 0.33 0.35 0.30 0.60 loom autres rayons 	 40 

11.76 0.26 0.29 0.27 0.29 0.49 TOTAL, lOiS RAYONS 	 41 
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TABIS 28. Department Stores' Month-end Accounts Receivabie(1), Unadjusted, Canada, 1900-1982 

TABLEAU 28. Montanta h recevoir(1), non désaisunnaiiséa des grands Ilagasina h is fin do anis, Canada, 1980-1902 

Change from Change 
previous 1982/1981 
month 

Month 1980 1981 1982 
Variation Variation 

Mois par rapport 1982/1981 
so mois 
précédent 

thousands of dollars per cent 

milliers de dollars pourcentage 

January - .lanvier 1,510,840 1,554,350 1,624,889 - 	9.1 + 4.5 

February - Février 1,453,884 1,488,706 1,554,529 - 4.3 + 4.4 

March - Mars 1,388,475 1,476,287 1,537,740 - 	1.1 + 4.2 

April - Avril 1,397,066 1,483,717 1,536,243 - 0.1 + 3.5 

May - Mai 1,381,243 1,493,281 1,527,443 - 0.6 + 2.3 

June - Juin 1,359,573 1,501,535 1,505,203" - 	1.5" + 

July - Juillet 1,341,270 1,523,351 1,477,159 - 1.9 - 3.0 

August - AoOt 1,346,822 1,512,048 
September - Septembre 1,401,404 1,537,138 
October - Octobre 1,434,563 1,550,904 
November - Novembre 1,490,778 1,622,633 
December - Décembre 1,658,191 1,788,145 

(1) Accounts receivable of department stores And the outstandinqs of acceptance companies which are associated exclus,vely 
with them. 

(1) Las montants i recevoir de8 qrsnds nsssins at les créences actives des sociétés dacceptation de prAta qui travaillent 
e<clLJsivernent avec res msns'lns. 

TAILE 29. Department Stores' Month-end Accounts Receivahle(1), Seasonally Adjusted, Canada, 1980-1902 

TABLEAU 29. Montanta è recevoir(1), déaaisonnaiisAs des grands magasina h is fin do mois, Canada, 1980-1982 

Change from Change 
previous 1982/1981 
month 

Month 	 1980 	1981 	1982 
Variation Variation 

Mojs 	 par rapport 1902/1981 
so mois 
precedent 

millions of dollars 	 per cent 

millions de dollars 	 pourcentage 

January - Jsnvier 1,420.3 1,470.0 1,538.0 - 	1.6 + 4.6 

February - FAvrier 1,430.8 1,480.0 1,532.2 - 0.4 + 3.5 

March - Mars 1,408.9 1,499.0 1,563.1 + 2.0 + 4.3 

April - Avril 1,424.7 1,515.0 1,573.7 + 0.7 + 3.9 

May - Msi 1,417.5 1,537.0 1,569.7 - 0.3 + 2.1 

June - Juin 1,420.8 1,563.0 1,568.9" - 0•1r + 0.4 

July - Juillet 1,425.6 1,615.0 1 9 566.4 - 0.2 - 3.0 

Auqust - AoQt 1,430.0 1,595.0 
September - Septembre 1,440.8 1,581.0 
October - Octobre 1,442,6 1,565.0 
November - Novembre 1,441.4 1,570.0 
December - Décembre 1,448.9 1,563.0 

(1) Accounts receivable of department stores and the outatandinqs of acceptance companies which are associated exclusive1' 
with them. 

(1) Les montants a recevoir des grands magasins at lea créances actives des sociétés dacceptation de prAts qui travaillent 
exciusivement avec ces magasins. 

a 



iI 

Department Store Sales 
Stocks, MCD, Seasonal 
and Trading Day Factors 

and 	Ventes et stocks des grands 
magasins MDC et coefficients de 
corrections des variations 
saisonnières et des jours 
commerciaux 
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1*811 M. Depart.ent Store Sales, MM and Coined Seasonal and TradIng Dey Ftors, 1902 and 19131 

1982 

Department 	 March 	 April 	 May 	 lune 	 lily 	 Auqi 

13CC 	 Mars 	 Avril 	 Mai 	 Juin 	 Juillet 	 HoOt 

1 	Womeri's end misses' dresses, housedresses, 5 86.83 110.01 128.82 115.40 90.71 91.77 

aprons and uniforms 
2 	Women's and •lasas' coats and mitts 6 103.83 98.45 53.75 41.36 47.82 105,31 

3 	Women's and aisses' sportswear 3 88.53 99.35 107.84 98.52 90.23 96.08 

4 	Furs 12 67.11 26.19 10.47 17.20 47.90 91.86 

5 	Infants' and children's wear and rairmery 5 85.58 101.02 91.01 87.97 91.36 104.29 

equipment 

6 	Girls' and teenage girls' sear 4 91.29 100.97 90.84 87.19 82.53 139.25 

7 	Lingerie and wo.aen's sleepwesr 3 73.67 84.09 96.04 88.99 91.88 72.45 

8 	Intimate apparel 4 95.25 107.40 106.68 112.14 103.39 95.30 

9 	Millinery 12 57.58 73.52 63.94 60.82 62.19 60.53 

10 	Women's and girls' hosiery 3 92.17 106,67 97.51 84.53 72.78 81.11 

11 	Women's and girls' gloves, mitts and 4 77.06 86.97 89.53 82.70 69.94 74.52 

accessories 
12 	Women's, misses' and children's footwear 6 90.00 109.69 104.36 95.02 78.24 97.90 

13 	Men's clothing 4 92.79 92.57 86.66 95.00 72.81 81.88 

14 	Men's furnishings 5 69.39 78.14 78.57 103.77 77.70 72.97 

15 	Boys' clothing and furnishings 6 84.89 98.19 85.90 19.36 78.95 138.31 

16 	Man's and boys' footwear 5 85.36 111.00 98.91 103.21 85.19  

17 	Food and kindred products 7 93.42 506.15 102.06 88.64 89.54 

18 	Toiletries, cosmetics and drugs 3 84.09 91.02 91.00 87.50 89.74 fl.: 

19 	Photographic equipment and supplies 4 72.92 81.65 04.71 98.57 103.16 96.d 

20 	Piece goods 5 109.03 107.95 104.36 91.00 77.75 90.03 

21 	Linens and domestics 3 77.07 84.43 89.52 93,71 111.85 95.69 

22 	Seallwareo and notIons 4 91.75 93.39 77.68 76.88 84.82 83.86 

23 	Chins and qla8aware 4 73.31 77.63 87,93 84.33 83.31 76.93 

24 	Floor coverings 5 98.16 98.84 100.15 95.78 102.81 91.04 

25 	Draperies, curtains and furniture coy- 3 92.69 107.71 101.49 105.86 112.96 93.62 

wrings 

26 	Lamps, pictures, mirrors and all other 4 83.01 87.59 82.20 80.27 88.88 83.16 

hone furnishings 
27 	Furniture 4 96.45 91.17 105.50 100.66 122.83 96.66 
28 	Major appliances 5 89.95 90.03 101.55 101.15 122.44 101.32 

29 	Television, radio and music 4 85.20 77.82 75.03 72.82 86.17 87.75 

30 	Housewares and small electrical appliances 3 75.48 86.01 96.50 89,54 98.55 88.09 

31 	Hardware, paints, wallpaper, etc. 4 79.73 106.64 121.03 112.69 100.89 89.25 

32 	Pluabing, hasting and building materials 7 85.08 111.89 120.16 126.52 110100 94.72 

53 	Jewellery 3 69.88 80.23 87.84 84.76 76.37 73.86 

34 	Toys and games 4 49.44 66.82 60.34 57.13 66.15 57.84 

35 	Sporting goods and luggage 3 70.99 102.38 113.79 120.15 115.12 86.05 

36 	Stationery, books and magazines 4 75.61 79.20 81.52 80.97 75.68 107.11 

37 	Gasoline, oil, auto acceesorise, repairs 5 86.03 106.75 97.40 101.78 101.19 91.68 
and auppliea 

38 	Meals and lunches 3 95.51 95.34 94.92 96.64 98.83 98.22 

39 	Repairs and mervicea 7 92.90 91.50 92.17 100,34 91.76 89.32 
40 	All other departments 4 84.56 114.27 134.63 110.37 101.48 88.11 

41 	TOTAL ALL DEPARTMENTS 3 88.43 93.93 95.37 93.70 91.90 91.23 
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' •SESLEAU 30. Ventes des grands 50908108, 14)C at coefficients cssnde do corretions dos variations ooi.oroiières at dos jours cerciaix, 1982 at 1983 

.442 1983 

ptember October November December lanusry Embruory Rayon 

SepteosOra Octabre Novenibre 06ceaibre loonier FAnner 
NO 

102.23 95.01 105.80 142.27 56.53 65.80 Robes, robes de mdnage, tmbliers at itni- 	1 
formes pour domes et jesres filles 

137.00 163.41 149.76 159.25 72.75 68.40 Honteaux et toilleurs pour doses at jexinas 	2 
hi les 

124.99 103.27 116.94 151.12 58.72 63.76 VAtements sport pour dames at jeonea lilies 	3 
103,49 127.36 172.25 245.52 169.10 116.20 Fourrures 	 4 
111.10 133.19 116.66 161.72 67.80 67.55 VAtements pour bAbAs et enlants at articles 	5 

do chambres denfonts 

177.06 98.74 120.71 159.57 50.35 61.21 VAtements do rillettea at dadoleacentee 	6 
92.29 91.96 141.57 259.37 53.38 58.54 Lingerie at eStements do nuit pour demea 	7 

105.10 89.96 98.17 141.17 76.05 70.02 Sous-xbte,eants 	 8 
91.00 141.75 202.05 256.36 79.41 55.47 Chapeaux 	 9 

115.89 112.55 117.83 165.37 80.51 12.52 Bus pour doses at 	fillettes 	 10 

106.35 104.55 149.28 245.83 57.41 57.34 Canto, soufbes et articles do parure pour 	11 
doses at 	fillettes 

126.98 121.15 124.33 136.25 59.65 55.15 Chaussures pour dmees, Jesus lilies at 	12 
enf ant $ 

110.93 110.20 143.18 191.80 63.06 59.12 VBteeients pour hcsmmes 	 13 
93.20 94.59 151.55 269.67 57.18 50.20 Articles d'habi.liemeot pour Noremes 	 14 

107.17 100.88 720.69 198.55 53.57 53.93 VBlements at articles dhabillesnent pour 	15 
qarçoris 

5.50 110.09 122.42 160.69 60.55 58.37 Chaussures pour hoermes at aarçorrm 	 16 

, 
79 95.06 117,44 142.20 82.06 97.09 Produits slimentairea at conneues 	 17 

5.68 93.59 114.19 224.08 75.50 75.10 Articles do toilatte, cosmAtiques at roAds- 	18 
caments 

2.89 87.22 114.47 241.33 69.31 59.14 Apparesis at fournituras pIrotographlquas 	19 
6.23 117.64 117.79 96.86 83.93 85.61 lissus b is pibre 	 20 

112.17 100.26 108.72 164.14 101.01 61.84 Litarie at 	lingo dl season 	 21 
117.31 114.10 118.97 150.20 105.59 84.66 Menus articles 	 22 
96.62 83.10 139.69 273.96 65.75 59.59 Porcelaine at verrense 	 23 

104,82 118.30 122.66 105.36 80.48 82.08 Ravetements 	ia plooctrer 	 24 
105.31 107.69 111.15 118.67 74.32 67.99 lerrtures, ridaauo at Frosresea 	 25 

99.71 96.49 137.56 222.19 74.01 66.09 Lampes, 	tobleaus, miroirs et astres articles 	26 
crameublemant pour Is msison 

106.94 99.15 102.82 100.25 104.55 74.63 Mublas 	 27 
110.97 105.24 100.59 112.18 94.64 70.27 Crire spparails mAnagers 	 28 
111.39 104.45 170.92 212.18 87.02 69.99 TAlAvision, radio et maresque 	 29 
93.14 89,86 123.18 223.78 67.32 71.11 Articles do mAnage .t petuts pppareiie Alec- 	30 

tr iques 

96.92 107.06 105.55 142.46 70.71 67.01 Quincaillerie, 	peirature, popuer-tontura, 	31 
etc. 

100,05 112.13 98.18 100.63 61.44 69.59 MatArtel do piomberse, chaiffaqe at cons- 	32 
truction 

99,87 80.88 139.35 311.73 46.83 52.35 BiJouterie 	 33 
60.09 106.24 231.65 783.77 34.02 37.83 Jouets et jeux 	 34 
83.44 79.40 109.20 194.64 72.58 56.73 Articles do sport at valises 	 35 

107.65 87.32 126.37 241.57 75.00 68.82 Papetenie, linres at revires 	 36 
90.76 119.96 124.13 131.57 73.07 68.10 Essence, huile, oncessoires d'autoea,bila, 	37 

reparation at fournitures 
7.16 100,49 111.65 146.81 84.22 79.92 Repos at coose-croCates 	 38 
4.75 110.93 136,45 132.29 83.97 78.66 Services et trsvrasv de rdporotion 	 39 

S R2.55 90.61 96.46 161.17 68.14 67.59 loss autres reyons 	 40 

01.89 101.31 123.87 182.98 72.42 67.48 TOTAL, TElls RAYONS 	 41 



16 	Hen's and boys' footwear 4 100.32 112.00 112.48 94.76 102.09 

17 	Food and kindred products ... ... ... 
18 	Toiletries, coseetics and drugs 3 90.77 105.78 104.61 92.52 96.78 

19 	Photographic eguipsent and supplies 4 85.96 102.69 104.78 86.47 97.10 

20 	Piece goods 4 100,43 106.76 106.26 96.64 101.31 

21 	Linens arid domestics 3 97.85 109.68 112.50 102.78 97.69 

22 	Smallwares and notions 4 91.97 109.00 114.31 106.84 110.72 

23 	China and glassware 7 94.56 101.78 104.80 95.79 98.87 

24 	Floor coverings 3 95.85 102.52 104.51 103.14 101.85 

25 	Drsperiea, curtains and furniture coy- 3 97.99 107.54 108.90 97.38 101.70 

cringe 

26 	Lis, pictures, mirrors and all other A 95.90 101,70 110.58 99.97 102.59 

home furnishings 
27 	Furniture 3 100.61 110.49 111.01 102.24 99.16 

25 	Major appliances 4 103.80 108.07 104.36 95.56 95.11 

29 	Television, 	radio and music 3 97.55 106.67 103.90 96.19 94.74 

30 	Housewares and mssll electrical appliances 3 97.78 109.84 108.35 98.41 99.49 

31 	Hardware, paints, 	calipaper, etc. .,, ... ,.. 

32 	Pliabing, heating and building materials ... ... ... 

33 	Jewellery 3 96.88 107.70 106.63 97.31 95.61 

34 	Toys and games 4 81.93 95.61 91.31 80.77 86.97 

35 	Sporting goods and luggage 4 93.88 114.43 116.58 96.89 98.32 

93.42 
102.60 
99.14 

101.86 
96.76 

104.11 

94.15 
58.57 
94.26 
97.67 

91.21 
106.19 
96.81 

104. 

89. 

102 

I 
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TABLE 31. Dep.rtit Store Stocks, PCO and Sessomal Factors, 1902 and 1983 

1982 

Department 	 HaTCh 
	

April 	 May 

MX 	 Mars 
	

Asril 	 Mmi 

1 	Women's and misses' dresses, housadreases, 4 106.88 120.38 111.23 
aprons and uniforms 

2 	Women's and misses' costs and suIte 4 85.51 78.45 66.95 

3 	Women's and misses' sportswear 3 103.59 118.58 114.51 

A 	Furs 5 78.68 85.55 86.78 

5 	Infants' and children's wear and nursery 4 88.94 109.33 103.09 
equipeent 

6 	Girls' and teenage girls' west 3 94.26 109.34 107.73 
7 	Lingerie and women's aleepwsar 4 94.60 111.97 109.79 

8 	Intimate apparel 5 94,93 101.63 107.26 
9 	Millinery ... ...  

10 	Women's end girls' hosiery 4 97,26 107.71 108.86 

11 	Women's and girls' gloves, mitts and 3 94.91 107.60 103.71 
accessories 

12 	Women's, misses' and children's footwear 3 101.74 112.77 107.63 

13 	Men's clothing 3 93.88 101.36 101.78 

14 	Men's furnishings 4 92.75 107.76 108.80 

15 	Boys' clothing and Furnishings 4 88.78 102.11 95.76 

June July 

Sum Juillet AoOt 

85.62 91.70 87.62 

68.72 126.89 132.10 

93.12 101.61 99.34 
82.52 93.18 109.49 
90.24 122.61 105.60 

	

89.61 	 122.76 
	

110.24 

	

90.32 	 93.94 
	

100.43 

	

91.55 	 97.47 
	

99.69 

	

97.49 	 102.01 
	

112.52 

	

87.54 	 94.83 
	

96.11 

	

96.95 	 105.48 
	

109.53 

	

81.92 	 96.30 
	

116.13 

	

88.86 	 100.13 
	

102.18 

	

89.12 	 122.87 
	

98.41 

16 	Stationery, books and magazines 	 4 	 86.97 	 100.25 	 107.35 	 96.00 	 105.61 	 106.11 

37 	Gasoline, oil, auto accessories, repairs 	 ... 	 ... 	 ... 	 ... 	 ... 	 ... 	 ... 

and supplies 
38 	Meals and lunches 	 .,. 	 ... 	 ... 	 ... 	 ... 	 ... 	 - 
39 	Repairs and services 	 ... 	 ,.. 	 ... 	 .. 	 ... 	 .,, 	 - 
40 	All other departments 	 ,,. 	 ... 	 ... 	 ... 	 ... 	 ... 	 - 

41 	TOTAL All 08PARTIfNTS 	 2 	 95.32 	 106.17 	 106.47 	 93.57 	 101.35 	 100.14 
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' 	 IABLEAU 31. Stacks dam grands maqesins, MDC at coefficients do corractions des variations esisonnlèrae, 1982 at 1983 

152 	 1983 

.•pteaer 	 Octoöer 	 4ruedoer 	 DecerCer 	 lwivary 	 Truery 	Rayon 

iepteebre 	 Octobre 	 Pove,Ore 	 0ce.re 	 Janviar 	 Fvriar 
NO 

84.23 111.96 115.58 90.13 89.88 98.82 Robes, robes do mdnago, tabliers at uii- 	 1 
foriees pour dames at jewas f ii lee 

133.55 152.38 122.79 71.03 70.87 84.64 Manteajo at tailleurs pour dames at jeunea 	2 
fit los 

86.67 113.07 114.13 79.62 82.92 92.89 V8tements sport pour dames at jotsies fillos 	3 
115.63 131.27 123.74 107.59 97.80 87.88 Fourrures 	 4 
94.99 118.41 108.37 89.28 83.37 85.99 VAtements pour betide at enfants at articlee 	5 

do chambres denfants 

98.51 119.47 113.61 72.03 73.90 88.55 VOte,eants do fullettes at d'adolescenteo 	 6 
92.09 133.47 134.34 77.53 78.28 83.08 Lingerie at sOtemonte do meet pour daees 	 7 
83.29 108.22 118.66 100.71 100.95 95.88 Sous-vOtesents 	 8 

Chapem.iu 	 9 
92.58 108.94 107.81 86.05 90.53 92.43 Baa pour dames at fullottem 	 10 

89.34 132.55 134.65 83.38 84.91 90.86 Gants, noufles at articles do parse pour 	it 
dames at flilettes 

92,79 110.72 99.15 90.35 82.01 90.13 Choussures pour dames, jei,ies fulles at 	 12 
enfants 

99.15 128.29 121.95 91.17 76.06 91.85 VOtesents pour hrimnes 	 13 
98.50 132.80 120.80 75.40 83.82 88.21 Articles d'habullement pour hoejees 	 14 
97.75 130.80 111.05 08.75 86.36 96.76 VOtements at articles d'hthulloment pour 	15 

qarçorm 

S 2.20 121.50 106.46 88.13 08.87 84.98 Chaussures pour homoos at qarçona 	 16 
Produits alumentairos at conneses 	 17 

16.74 125,97 132.39 89.39 101.00 84.98 Articles de toilette, cosmdtiques at mddu- 	18 
canents 

16.28 134.73 132.50 88.30 98.95 89,42 Appsreuls at 	fournuturea t*iotographuques 	19 
90.59 108.45 101.41 98.57 90.17 98.98 Tissue k is pikce 	 20 

82.16 106.35 109.08 99.91 90.77 97.77 Literie at 	lingo do esison 	 21 
89.71 102.91 95.46 101,27 88.65 86.46 Menus articles 	 22 
91.20 110.44 117.80 107.64 88.85 89.23 Porcelsine at verratie 	 23 
87.59 103.62 96.28 108.63 99.34 96.57 RevAtejiants do planchor 	 24 
85.55 105.98 101.05 102.31 95.58 99,35 lectures, rideauo at Foumaas 	 25 

91.52 120.75 112.05 82.76 87.98 89.86 Lampes, tableaus, miroire at a,tras articles 	26 
d'esesA,lement pour Is saimea 

82.82 98.91 99.38 110.09 94.73 96.45 Meubles 	 27 
79.99 103.37 108.60 109.15 98.55 184.39 Gram apparails mdnagerm 	 28 
86.24 110.90 119.24 103.96 94.56 91.05 Téldvision, radio at mamique 	 29 
90.71 113.46 115.09 86.98 91.49 90.44 Articles do mdnage at petuts appereils dlec- 	30 

truques 

Qulncaillerie, peinture, pepier-tanture, 	31 
etc. 

Matdriel do plotierie, cheuffage at cons- 	32 
truction 

86.57 118.05 124.57 90.49 89.95 93.58 Bujouterie 	 37 
128,87 176.47 134.89 55.78 85.08 79.85 loueta at jeux 	 74 
96.56 130.58 112.81 85.51 74.43 83.24 Articles do apart at echoes 	 35 

96.24 124.99 123.02 79.68 89.16 85.78 Papeterie, livrem at revues 	 36 
Essence, huile, 	accaeaoiree dautoircbile, 	37 

rdparation at fournutures 
Rapes et casse-crotitea 	 38 
Services at traxaus do rdparation 	 39 

•,• 

... ... loam autres rayons 	 40 

118.52 114.38 

... 

92.35 ... 88.10 90.82 TOTAL, TillS RAYO6 	 41 
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151 01 D1I'ARIMFNI ")HIRI ORI;ANI/AI IONS - I 1511 	S ORGANISATII)NS 11 r;Ii\ND5 MAGASINS 

MAJOR D[PARTMUNI STORE ORGANIZATIONS - ORGANISATIONS IL GRANDS MAGASINS TRADITIONNELS 

Ayre's Ltd., Water St., St. John's, Newfoundland 

Bowring Bros. Ltd., 281 Water St., St. John's, Newfoundland 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, T., Co. Canada Ltd., 290 Yonqe St., Toronto, Ontario 

Goudies Ltd., 22 King St. W., Kitchener, Ontario 

Holman, R.T., Ltd., Water St., Sunimerside, Prince Edward Island 

Hougens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, Maqasin 3.0., Ltée, 163-165 rue Principale, Maniwaki, Québec 

Hudson's Bay Co., 2 Bloor St. E., Toronto, Ontario 

Lloydminster & District Agricultural Co-op Association Ltd., 4910-50th St., Lloydminster, Saskatchewan 

Oqilvy, Charles, Ltd., 126 Rideau St., flttawa, Ontario 

Oqilvy's, James A., Ltd., Ste-Catherine St. W., Montréal, fluébec 

Right House, The, Co. Ltd., 35-41 King St. F., Hamilton, Ontario 

Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontario 

Simpsons Ltd., 401 Bay St., Toronto, Ontario 

Simpson Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith & Chapple Ltd., 24 Birch St., Chapleau, Ontario 

Woodward Stores (Alta.) Ltd., 101 West Hastings St., Vancouver, British Columbia 

Woodward Stores (B.C.) Ltd., 101 West Hastings St., Vancouver, British Colunia 

JUNIOR I)EPARTPNT STORI ORGANIZATIONS - ORGANISATIONS DE CRAM)S WLGASINS POPULAIRES 

K-Mart Canada Ltd., 8925 Torbram Rd., Arampton, Ontario 

Sentry Dep't. Stores Ltd., 1650 Avenue Rd., Toronto, Ontario 

Steinberg Inc., Miracle Mart Division, 5151 Thimens, St-Laurent, Québec 

Towers Department Stores Ltd., 6509 Airport Rd., Mississauga, Ontario 

Woolco Department Stores, do F.W. Woolworth Co. Ltd., 2277 Sheppard Ave., Weston, Ontario 

Zeller's ltd., 5250 flecarie Blvd., "lontrési, Onhec 

a 

4 



I [f'TED PUBLICATIONS 

lowing are publications of the Mer-
iHsing and Services Division in the 
iil Trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M. 811. 36 PP.  First Issue, 1938. 
(ISSN 0380-7045). 

Total sales and number of outlets, by 
province and selected metropolitan 
area, and sales and inventories by 
department, Canada. 

63-004 Department Store Sales by Regions. 
Advance Release. M. Ru. 1 pp.  First 
Issue, 1950. (ISSN 0709-8650). 

Total sales and percentage changes of 
sales, by region. 

63-005 Retail Trade. Monthly. Bul. Appro. 
65 pp.  First Issue, 1929. (ISSN 0380-
6146). 

Total retail sales by province and 
kind of business, for chain and inde-
pendent stores; seasonally adjusted 
sales, Canada. 

-007 New Motor Vehicle Sales. M. Bul. 
Approx. 15 pp.  First Issue, 1932. 
(ISSN 0705-5595). 

Number and value of new passenger 
cars, trucks and buses sold by prov-
ince and by origin (Canada and U.S. 
or imported). Monthly unit sales, by 
type and origin, seasonally adjusted. 

63-014 Merchandising Inventories. M. Bil. 
24 Pp.  First Issue, 1972. (ISSN 
0380-7177). 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: quarterly per-
centage changes for independent 
stores by kind of business. 

63-210 Retail Chain and Department stores. 
A. Bil. Approx. 74 pp.  First Issue, 
1933 (ISSN 0380-7878). 

CHOIX DC PUBLICATIONS  

Les publications suivantes se trouvent 'a Ia 
Section du commerce de detail, Division du com-
merce et des services. 

Catalogue 

63-002 Ventes et stocks des grands magasins. 
M. Bil. 36 pages. Premier numero, 1938. 
(ISSN 0380-7045). 

Ventes totales et nombre de points de 
ventes par provinces at certaines regions 
rnétropolitaines, ventes et stocks par 
rayon, Canada. 

63-004 Ventes des grands magasins par region. 
Rapport provisoire. M. Bil. 1 page. Pre-
mier numéro, 1950. (ISSN 0709-8650). 

Variations en pourcentage et ventes par 
region. 

63-005 Commerce de detail. Mensuel. Bilingue. 
Environ 65 pages. Premier numéro, 1929. 
(ISSN 0380-6146). 

Total des ventes au detail par province at 
genre de commerce, pour les maqasins 
succursales at les magasins indépendants; 
chiffres désaisonnalisés, Canada. 

63-007 Ventes de véhicules automobiles neufs. 
M. Bil. Environ 15 pages. Premier nu-
rnéro, 1932. (ISSN 0705-5595). 

Nornbre et valeur des voitures part icu-
lières, des camions et des autobus neuf's 
vendus par province et par lieu d'origine 
(Canada at E.-U. ou importés). Ventes uni-
taires rnensuelles selon le type at l'ori-
gine, après désaisonnalisation. 

63-014 Stocks commerciaux. H. Bil. 24 pages. 
Premier nuedro, 1972. (ISSN 0380-7177). 

Stocks et rapports stocks/ventes, par 
genre de commerce pour le commerce de 
gros, par rayon pour len grands magasins 
at par genre de commerce pour les niagasins 
a succursales et magasins indépendants: 
variations trimestrielles en pourcentage 
pour les magasiris indépendants suivant le 
genre de commerce. 

63-210 Maqasins de detail a succursales et les 
grands magasins. A. Bil. Environ 74 pages. 
Premier numéro, 1933 (ISSN 0380-7878). 

Total retail sales by chain 
;irtment stores including 

iloor area, inventory and 
ceivable.  

and de- 	 Total des ventes au detail pour les niaga- 
data on 	 sins a succursales et les grands magasins, 
accounts 	 incluant des données sur la superficie 

total, des stocks, at comptes a recevoir. 
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Catalogue 	 Cataloque 

63-213 Vending Machine Operators. A. Rl. 21 
pp. First Issue, 1958. (ISSN 0527-
6411). 

Sales of merchandise through automa-
tic vendinq machines, by type of 
machine and location, Canada and 
provinces. 

63-218 Direct Selling Canada. A. Au. 14 
pp. First Issue, 1966-67. (ISSN 
0590-5702). 

Sales of various commodities by 
method of distribution; door-to-door, 
mail order, etc. 

63-219 Campus Book Stores, A. Bil. Approx. 
8 pp.  First Issue, 1968-69. (ISSN 
0380-6286). 

Retail sales by commodities, employ- 
ees and payroll, by regions, prov- 
inces and Canada, for academic years. 

63-224 Market Research Handbook. A. Ril. 700 
pp. First Issue, 1975. (ISSN (1590-
9325). 

The data cover such topics as general 
economic indicators, population char-
acteristics, personal income and 
expenditure and household facilities. 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0. Fill. 695 pp. (ISBN 
0-660-506-13-0). The publication pro-
vides revised retail trade estimates 
for the years 1972 to 1979, both un-
adjusted and seasonally adjusted and 
also sections on definitions, con-
cepts, classifications, methodology 
and data reliability. 

Operating Results - Retail Trades. 
0. Ril. 29 pp.  First Issue, 1974. 

Reports in the Operating Results 
series contain ratios (percentages of 
net sales) for: purchases, invento-
ries, cost of goods sold, gross 
profit, operating expense items and 
net profit. 

63-213 Exploitants de distr ihuteurs nutonnt iqtien. 
A. Au. 21 pages. Premier numéro, 1958. 
(ISSN 0527-6411). 

Ventes de marchandise selon le genre de 
machine et l'emplacement, Canada et pro-
V inces. 

63-218 La vente directe au Canada. A. Ru. 14 
pages. Premier numéro, 1966-67. (ISSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution: démarchaqe, paste, etc. 

63-219 Librairies de campus. A. Ru. Environ A 
pages. Premier numro, 1968-69. (TSSN 
0380-6286). 

Ventes au detail par article, ainsi gum 
nomhre d'employés et la paye, par region, 
par province et ai Canada par année sco-
laire. 

63-224 Manuel statistigue pour etudes de rnarché. 
A. Bil. 700 pages. Premier nijmrn, 1975. 
(ISSN 0590-9325). 

Les données port erit sur 	fr's sij' Is tel s 
que les md icateij rs écoriom jones qnéraux, 
les caractéristigues de Ia population, le 
revenu et lea dépenses des particuliers et 
l'équipement ménaqer. 

63-538 Commerce de detail statistiques histo-
riques, 1972-1979. H. 1111. 695 pages. 
(ISBN 0-660-506-13-0). Cette publication 
contient des données brutes et désaison-
nalisées, révisées de 1972 a 1979, des 
sections sur les definitions, les concepts 
de classement, la méthodologie ainsi que 
des renseignements sur la fiabilité des 
données. 

Résultats d'exploitation - Commerce de 
detail. H. Bil. 29 pages. Premier numéro, 
1974. 

Les bulletins de la série des Résultats de 
l'exploitation contiennent des ratios 
(pourcentages des ventes nettes) pour les 
achats, lea stocks, le coOt des biens 
vendus, les bénéfices bruts, les dépenses 
d'exploitation et lea bénéfices nets. 

I 

4 
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I 

 

Catalogue 

 

The 	flwi5i1 rpnr'ts on Hrerat i sq 
Results are available. 

63-603 Men's Retail Clothing Stores, 1979 

63-604 Independent Women's Retail Clothing 
Stores, 1975 

63-605 Independent Retail Hardware Stores, 
1976 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1978 

63-608 Retail Florists, 1979 

63-609 Independent Retail Jewellery Stores, 
1978 

n puhi inst ions sivantes nor Iles ré-
sultats d 'exploitation sont maintenant 
disponibles. 

63-603 Magasins de vétements pour hommes, 1979 

63-604 Magasins indépendants de vente au detail 
de vêtements pour dames, 1975 

63-605 Maoasins independents de vente au detail 
de quincaillerie, 1976 

63-606 Maqasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1978 

63-608 Magasins de fleuristes, vente au detail, 
1979 

63-609 Maqasins indépendants de vente a detail 
de bijouterie, 1978 

M. - Monthly A.- Annual Ru.- Bilingual 
0.- Occasional 

In addition to the selected publications 
ted above, Statistics Canada publishes a 

range of statistical reports on Cana- 
han economic and social affairs. A compre- 
hensive catalogue of all current publica- 
tions is availahle free on request from 
Statistics Canada, Ottawa (Canada), K1A 0T6. 

H. - Mensuel A.- Annuel Ru.- Bilinque 
H.- Hors série 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur Is situation économi-
que et social du Canada. On peut se procurer 
qratuitement un catalogue complet des publica-
tions courantes en s'adressant a Statistique 
Canada, Ottawa (Canada), K1A 016. 

I 
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